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Goodbye, Grammys

BY JULIAN T. EDWARDS

It was many years ago that hip-hop culture
gave way to a new phenomenon: rap music,
a predominately male-dominated genre
that would find its way into homes across
the globe and end up making a home for
itself every year at the annual Grammy
Awards. Soon thereafter, female MCs took
a stance and with great force. In 1994
Queen Latifah took home the Grammy for
best solo rap performance. Thal very same
year Salt-N-Pepa came through and picked
up the Grammy for best rap performance
by a duo or group, and Missy Elliott took
home the award for best solo rap perform-
ance three consecutive years inarow. Un-
fortunately, there will be no winner for best
female rapper this year. The Grammy nom-
inating committee decided to cancel the
female rap category due to lack of releases.

In a category that is so scarce with known
and noted female MCs, why should Lady
Sovereign, Remy Ma and Shawna be pe-
nalized? Why completely eliminate the cat-
egory as opposed to simply sliding it to the
untelevised portion of the award proceed-
ings? And if what occurred in 2006 stands
true in 2007, will the female rap category
be completely obliterated?

I recall a few months back | read an opin-
ion piece in Billboard that immediately
caught my eye. It was written by Ted Lucas,
CEO of Slip-N-Slide Records, home of
Trina. He said that female rappers can only
survive, or moreover move units, by being
affiliated to rap crews and/or being intro-
duced to consumers by an already-estab-
lished mmale rapper. I found that interesting
simply because his own artist, Trina, was
not a consumer favorite because of Trick
Daddy or Slip-N-Slide. She was a consumer
favorite because she simply killed her first
feature with Trick Daddy. Or what about
the Lady of Rage (full disclosure: Lady of
Rage recently signed a management deal
with my company, Shadoworld), the lyri-
cal murderer from the West, who held her
own lyrically on one of the most testos-
terone-driven rap dynasties in history and
recorded with 2Pac, Snoop Dogg and Dr.
Dre? This was not because she was a
woman, but because they all felt she was
jet fuel on the microphone.

Whatis itexactly ferale rappersare lack-
ing today that was clearly provided back
then? Talent, adequate label support or per-
haps consumer support? Why does it seem
as though consumersare not as interested

FOR THE RECORD l
In the Jan. 13 issue, in the Global
Pulse column, the band from the
United Kingdom should have
been identified as Bat for Lashes.
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in the female MCs as much as they are in
their male counterparts?

Clearly there are many unspoken truths.
Sometimes artists can be difficult. Dead-
lines that should be met often never are.
Many times artists neglect to participate in
promotional tours because they do not un-
derstand the value in scheduling promo-
tional tour dates. Artists (across all genres)
need to focus on the level of awareness
being directed to their projects, therefore
they need to care just as much about the
promo dales as they do the paid tour dates.
However, it is just as conceivable that there
is not a sufficient marketing and proino-
tions campaign behind said artist, and un-
fortunately, many artists fall victim to a dull,
repetitive and otherwise boring marketing
campaign. Remy Ma, for example, has
taken to radio to voice her displeasure about
her latest album, “There’s Something About
Remy”"—let’s be honest, the album was just
plain good, but undersold—not being prop-
erly promoted. Even 50 Cent on his G-Unit
Radio satellite show expressed similar con-
cerns on Remy’s behalf.

Promoting an artist is not a standard
formula. Every artist, every genre and every
label needs to be marketed and promoted
differently. Consumers are entirely too
overloaded with the same exact campaigns,
and that is just not feasible in today’s mar-
ketplace. There are far too many outlets in
which to promote and market artists that
it becomes sensory overload. So what is
the solution to salvaging the lifeline of the
artists that we have come to love? I believe
itis a joint reconstruction on the behalf of
the artists, artist management and the
record companies in order to give fans and
consumers the music that they want and
that they need. The face of the music in-
dustry is changing. We asan industry have
to change with it. We need to be ahead of
the curve, not playing catch up—in short,
being proactive and not reactive.

It was stated in a previous interview by
Jay-Z that hip-hop as a culture needs cer-
tain considerable events. I agree, and we
may just be on the cusp of what is sure to
be a considerably monumental event. It
was recently announced that Shawna,
Remy Ma and Jackie-O are setto forma Le
Femme Nikila-esque group. I would pre-
order that aibum now, with a caveat—the
project has no label home yet. Someone
please get Sylvia Rhone on the phone to
make that deal?

In a genre where male rappers gear so
much lyrical content toward addressing

women in any shape, form and/or fash-
ion, there needs to be that female perspec-
tive in hip-hop. Rap needs the female voice.
We need those yearly Lil’ Kim albums. We
need her perspective. We need Foxy Brown
and those groundbreaking Lauryn Hill
records. (Note to Lil’ Kim and Brown: Take
a hint from Shawna, Remy Ma and Jackie-
O, put your differences aside and give con-
sumers the Foxy Brown/Lil" Kim album
they have been waiting for.)

Eve without Ruff Ryders or Aftermath is
still hot. Brown without Jay-Z still delivers
microphone mayhem. We love Da Brat,
whether it is So So Def or not (but we do
love those ] D-produced opuses). Rap crews
arean added bonus for any rapper, because
itis the momentum that helps a successful
crew movement and gives its members

strength for entering into solo careers. Let
us not forget that it was a crew movement
orchestrated by a single solo career that gave

EDWARDS

birth to some of our favorite labels such as
Bad Boy, Roc-A-Fella and G-Unit—it just so
happened each one was lead by a male MC.

Needless to say, you can’targue with tal-
ent, and the women [’ve written aboutare
indeed just that—talented. They are the
voices of the women who we sometimes
cannot hear. We as fans and consumers
adored them because their flow was just
incredible—not because their male coun-
terparts introduced them.

Amil, Charlie Baltimore, Rah Digga,
Shaunta (a former Shadoworld client),
Da Brat, Ebony Eyez, Jean Grae and so
many others have a strong common
ground—they’re great artists, and they
make great music.

Now where are the great albums? «--

Julian T. Edwards is CEO of Shadoworld
Entertainment Group, which includes
marketing and promotions and artist
management arms.
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>>>CES
ROUNDUP

At this year’s
Consumer Electronics
Show, which ran Jan.
8-11, content providers
showed a willingness
to loosen the reins of
control over how
consumers access
content—a trend best
exemplified by CBS
CEO Leslie Moonves
deal with Sling Media
for the “Clip and
Sling” application.
Meanwhile, Verizon
Wireless introduced a
live, wireless TV
service called VCast
Mobile TV. Motorola,
Samsung and Sony
Ericsson unveiled slick
new music-centric
phones. Microsoft
introduced its home
media server initiative
and announced a
partnership with Ford
for anin-car
entertainment system
called Sync.

>>>SONY BMG
LIKELY SUED
FOR RACIAL
DISCRIMINATION
A former BMG
marketing rep is
expected to file a
racial discrimination
lawsuit against Sony
BMG Music by Jan. 12
in a New York federal
court for wrongfully
terminating her after
the 2004 merger of
Sony and BMG. The
suit follows the U.S.
Equal Employment
Opportunity
Commission’s finding
last fall that Tamieka
Blair was “a victim of
race discrimination.”
Sony BMG declined to
comment.

>>>EC DELAYS
DEADLINE ON
UNI/BMG MERGER
The European
Commission has
pushed its deadline
for ruling on Universal
Music’s €1.63 billion
($2.09 billion) bid to
buy BMG Music
Publishing. The delay,
which pushes the
decision to June 1,
came after Vivendi,
Universal’s parent,
called for more time
as it prepared to
defend a merger that
would create the
world’s biggest music
publishing company.
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Producets Eye Addltlonal Events On Tennessee Grounds

uperfly I'roductior s

and A.C Entertain-

ment, producers of

the annual Bonna-

roo Music Festival,

have closed on the purchase of

the bulk of the festival site land

near Manchester in Coffee
County, Tenn.

Superfly president Jonathan
Mayers says the deal closed ia
principle in late December, but
it took a Jan. 9 couaty zoning
meeting to sew up -he details,
and a public announement was
withheld until then. A purchase
price was not reveal2d.

The festival will end up owr -
ing about 530 acres of farm -
land alongside Interstate 24
purchased from owner Sar
McAlister. Bonnaroo has long-
term leases with owners of 30)
additional acres at “he site.

Mayers says the plan is t>
not only build permanent ir-
frastructure at th= site, but
host other events in addition
to Bonnaroo.

“We always fel- the land
would be a good lor g-term in-
vestment for us,” he says. “It’s
a big investment, but we be-

lieve in the long te-m o the
festival and other events we
can create on the preperty,
and the fact that we're going
to be asle to put pe-mranent
infrastructure there ”
Mayers says he and h-s »art-
ners are working on a mester
plan with architects, with capi-
tal improvements lizelv to be
undertaken in phases. “A bt of
the infrastructure t-at we’ve
brovghkt in temporari y—
whe-her it's powe~, water
througl out the facilirv, peyma-
nent bathrooms, roads, even
some of the actual stagirg—
we're definitely planning tc put
in permanently,” he says.
“We'~e going to plan -t very care-
fully to give us the flesibilizy to
host several events c at there.
We want to make it cne of the
prem ier venues in thz world.”
Bennaroo has attrac-ed more
than 80,000 music fans ia each
of its five years, provimg thetits
attendees can handle ‘ess-than-
luxurious accommedetions
amid the site’s efficierrly srzan-
ized fent city. But the =vent has
dealtwith rain, somet'mes tor-
rential, almost annually, ceat-

ing swampy corditions that per-
manent intrastructure would
help alleviate.

“One of the reasons we
bought the site was to make it
the most comfortable experi-
ence for th= faas and to allow
us to do multisle events out
there,” Mayer= says, adding
that the rural Bonnaroo site
would work for a wide range of
lerge and small,
“Whether it’s ¢ country event
or a Christ:an music festival,

events,

or just a stand-alone concert
out there, whetaer it's us pro-
ducing it, som=cne else or us
partnering with someone.
We're totally open-minded.”
Asked if he was concerned
that multiole 2vents might
harm the atmo=phere or Bon-
naroo’s exclusivity, Mayers says
he is not. “I don’t think we're
looking at doinz another Bon-
naroo even- ou- there or any-
thing that woulc cannibalize
" he says. “I think
the site will 2vertually not only
be able to hos- a festival for
80,000 people, L 1t you will also
be able to have = concert or an
event or festival for a much

Bonnaroo,

www americanradiohictorv com

16

simalier crowd ”

Bomnaroo is he top-grossing
event of its kir d in the world,
capturing the tep festival award
at tae Billboard Touring Awards
for th-ee consecutive years. Last
year’s event gressed $14.7 mil-
lion, according -o Billboard Box-
score. with such headliners as
Tora Petty & the Heartbreakers,
Raciohead, Bec< and My Morn-
ing Jacket.

Eonnaroo p-ovides a huge
bocn to the locl and regional
econ0iny and dcnates hundreds
of taousands of dollars to local
causes. A study of the 2005 fes-
tival by Middle “ennessee State
University’s Center for Eco-
nomic Research indicated at-
tende=s spent $8.6 million in
Coffee County, and the festival
itsedf spent an idditional $1.9
million in the county. Local
governments seceived about
$412,000 in tax benefits.

Mayers thin<s the positive
reletionship between Bonna-
roo and the loca s will continue.
“We have a great relationship
with the local community, [and]
we dring in a lot of dollars and
alo-o~taxes,” he says. “We put
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UYS FESTIVAL SITE

Damn the to~padoes Zrowds

cheer TOM PETTY at
Bonnaroo or Jun216, 200€.

alot of people -0 work and wok
with a lot of kcal venzors.”
Buying th2 preperty shows
ample commisment to keepir g
Bonnarooin Manchest=, loca €1
about 60 miles southof Mashvilk,
“We're fortunat=tc be i a plecz
that knows wha: 3onnaroois &l
about and emltaces it * May="s
says. “We're excited to b¢ in Mat-
chester for the long term.”
Bonnaroo \' is set “or Juxr 2
14-17. Alimitec allotm=ntof “a
few thousanc t ckets” vent om
sale at the end cf 2006 and sekd
out quickly b=fore any xts were
announced. Mayers expects the
lineup to start being ammounced
by the end of te rionth.
“It'sadiverse ineuz, strong
throughout,” Meyeis hins.
“We're really =xcited aboi t
some of the new artists thet
haven't played the festival, a1d
I think there ar= goirg to >
some surprises that no o1e
else has. Each year we try
raise it a notck, przsent diffe--
ent artists anc 2xpa=d whet
Bonnaroo means.” o

www.billxcard.biz | 7
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THE
LATEST
NEWS
FROM

>>>EBAY TO BUY
TICKET RESELLER
STUBHUB

Online auctioneer eBay
said Jan. 10 it plans to
buy sports ticket
reseller StubHub. In a
statement, eBay said
the agreement would
have an estimated total
value of about $310
million, which will
include the company’s
net cash at the time of
the deal’s closing. The
final amount will be
determined based on a
formula at closing. The
deal is expected to
close in the current
quarter, subject to
approvals by
regulators and
StubHub shareholders.
More details will be
revealed at the time of
eBay'’s fourth-quarter
conference caii on Jan.
24, eBay said.

>>>WARNER MUSIC
GROUP, MOBITV
PACT

Warner Music Group
and MobiTV have
teamed to create
artist-specific mobile
TV channels for
MobiTV’s network.
WMG acts, like Linkin
Park, will have
personally branded
MobiTV channels,
featuring music videos,
original video filmed
by and featuring the
specific act and other
content. The content
will be refreshed
monthly and made
available exclusively
from the MobiTV
service, which is
available from wireless
operators Sprint,
Cingular and Alitel,
among others.

>>>SONY BMG
MERGES SALES
DIVISIONS

Sony BMG Music
Entertainment Sales is
merging its digital and
physical distribution
business into one
operation, reporting to
Thomas Hesse, who
has been named
president of the newly
created Global Digital
Business & U.S. Sales.
Jordan Katz, co-
president of Sony BMG
Sales Enterprise, has
been appointed
president of U.S. sales.
Bill Frohlich, co-
president of Sony BMG
Sales Enterprise, is
leaving the company.

continues on >>p10
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CO MMENTARY

Think Different

Apple’s iPhone Presents Opportunity For New Biz Models

Apple CEO Steve Jobs strolled onto the
keynote stage at MacWorld in San Fran-
cisco last week and, with his trademark
turtleneck and smug grin, sent Apple
loyalists into a frenzy. It will take a little
more time to know if the news will prove
as thrilling to the music biz.

The much-anticipated iPhone—an in-
novative blend of smart phone, touch-
screen iPod and Wi-Fi-enabled “Internet
communicator”—reaffirmed Apple’s po-
sition at the top of the innovation food
chain after years of rehashed iPod up-
dates, and established an impressive
foothold in the hypercompetitive mobile
phone market. The Apple TV media
adapter, although less innovative, is
equally groundbreaking in that it brings
iTunes files into the living room through
home entertainment systems and TV sets.

But the immediate impact these de-
vices will have on the music industry is
rather negligible. After all, at $500 and
$600 for 4 GB and 8 GB versions, respec-
tively, the iPhone is priced out of all but
the most well-to-do wallets. Analysts
don’t even track phone sales of devices
that cost more than $400, and Apple it-
self has set a target of only 10 million sales
worldwide for its first year. By compari-
son, Motorola’s RAZR has sold 50 million
phones in less than two years.

Meanwhile, these news devices don’t
offer new ways of acquiring content,
just new ways of using it. Neither prod-
uct allows users to browse, buy and

BY AYALA BEN-YEHUDA

BY ANTONY BRUNO

download music or other content from
iTunes directly. They’re simply additional
receptacles for content already avail-
able on users’ computers—which for the
most part today is music either ripped
from CDs or downloaded from free
peer-to-peer sites.

Yet both products are steeped in pro-
found implication. Along with the de-
cision to drop the word “computer”
from the Apple company name, they
symbolize officially what has become
obvious for years—that Apple is no
longer a computer and software com-
pany but an entertainment and con-
sumer electronics firm. Piper Jaffary an-
alyst Gene Munster perhaps sums it up
best by calling Apple a “consumer dig-
ital lifestyle company.”

As much adoration as the iPod gets,
Apple understands that it’s no longer
about just one device. The name of the
game s convergence, and Apple is mak-
ing a broader play for the future of the
digital entertainment ecosystem—
portable media device, mobile phone,
TV and computer. And this is where the
music industry should take note.

Today, only Apple can control the
hardware, software and content distri-
bution elements of digital media to all
four outlets. Apple controls the experi-
ence, and in today’s digital environment,
it’s the experience that determines win-
ners and losers.

But there were only two key ele-

ments that Apple didn’t control as
Jobs dog-and-ponied his new
iPhone onstage, taking calls and Red
Hot Chili Peppers tracks—the net-
work and the content. And that
means opportunity.

After all, network partner and ex-
clusive iPhone carrier Cingular gave
up plenty to Apple to secure its posi-
tion, but also gained some hard-won
concessions from Apple and was a
key contributor to one of the iPhones
more unique features—visual voice-
mail. To the extent that the music biz
can similarly contribute to the media-
everywhere experience, there may be
asubstantial upside, from an increased
value to music to—dare we dream—con-
cessions from Apple on sticking points
such as variable pricing.

The music biz—at least parts of it—fi-
nally appears to be entertaining the
thought that new media streams needn’t
always be attached to immediate and
clearly defined new revenue streams. Gen-
erally, digital entertainment executives
who spoke with Billboard in the hours
after the iPhone announcement sounded
upbeat about the iPhone for all the right
reasons. “It adds value to music,” said Uni-
versal Music Mobile VP/GM Rio Caraeff,
who attended the unveiling with Univer-
sal Music Group CEO Doug Morrisand In-
terscope chief Jimmy lovine. “Both the
iPhone and Apple TV adds lots of utility to
entertainment. You can do things with it
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you couldn’t do before at the same price.”
Now it’s up to the labels and other
content owners to drive that innovation.
Already, we're seeing examples of labels
working with vendors to better the user
experience—think the just-announced
Warner Music Group partnership with
Motorola. That deal allows users to
download multiple applications such as
ringtones, full-song downloads and wall-
paper images in a single file, and with a
push of a button, assign them to differ-
ent phone functions. It’s the first time a
content provider and phone manufac-
turer have worked so closely together
to optimize content for specific phones.
Apple’s new smart phone, with its ex-
tensive capabilities and integrated ap-
proach to home entertainment, should
offer countless opportunities to develop
exciting, useful music products. Here’s
hoping that the music biz will be waiting,
innovation in hand. ace

GRAMMYS ALLYEARLONG

The RIAA Hopes Partnerships Will Expand

Award Brand Beyond The Big Night

If the Recording Academy has
its way, the Grammy Awards
will be seen as much more than
an annual awards show: [t will
be a brand that represents mu-
sical achievement year-round.

In the last three years, the
academy has revamped its
Grammy sponsorship sirategy,
moving from one-year financial
commitments to long-term deals
with conipanies that have music-
focused marketing efforts, says
Evan Greene, chief marketing
officer of the academy.

“We bring a good degree of in-
stant credibility to brands that
have a serious commitment to
music.” Greene says. “While
clearly the Grammys are the jewel
in our crown, the Recording
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Academy has opportunities to
make sure that we continue these
partnerships and deliver for each
other throughout the year.”
Thisyear, for the first time, the
Hard Rock Cafe chain will host
lelecast viewing parties for local
academy chapter members, as

well as ticket winners from the
general public, in 10 cities: New
York; Chicago; Philadelphia; Dal-
las; Washington, D.C.; Memphis;
Nashville; Atlanta; San Francisco;
and Hollywood, Fla. Partiesin he
first five markets will feature live
performances by signed devel-
opingartists, or “future Grammy
winners,” Hard Rock Interna-
tional director of marketing
Annie Balliro says.
The Hard Rock re-
lationship covers
local academy events
throughout the year,
pre-Grammys orien-
tation sessions for
nominees and man-
agers, and an online
auction to benefit the

autographs the Harmony

. v
Piano at&verly Hilton, helping raise

L

money for music education.

Grammy Founda-
tion and MusiCares.
The partnership will

www americanradiohistorv com

be boosted by stepped-up sup-
port from Gramimy sponsors Ver-
izon and Westwood One, along
with new partner USA Today.

USA Today will supply re-
gional advertising for the tele-
cast parties as well as a
sweepstakes to attend the Gram-
mys. Hard Rock party guests can
check out high-definition and
broadband products by Verizon,
which sponsors the academy’s
SoundCheck artist seminars
throughout the year.

For the first time, awards not
presented during the live show
will be broadcast by XM Satellite
Radio on its returning Grammy
Radio channel. Westwood One
will run radio promos for the
Hard Rock viewing parties as
well as audio versions of the My
Grammy print campaign.

The ads, which run about once

per month in People magazine,
feature such Grammy winners
as Coldplay and Nelly Furtado
discussing what the award means
to them on a personal level.
Artists have been involved in
another recent partnership as
well: From February to Decem-
ber 2006, the Hilton Harmony
tour sent a grand piano to its ho-
tels around the country, collect-
ing celebrity autographs and
hosting music classes for chil-
dren. Participating schools each
received a $1,000 donation to their
music program, and each signa-
ture sent $1,000 to the Grammy
Foundation for music education.
“By doing what we're doing,
we expand our reach beyond that
one big night of the year and cre-
ate more of an opportunity to de-
velop a deeper connection with

consumers,” Greene says. -«
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IN MEMORY OF

BUD KATZE L

Sentor Viee President and Our Mentor at
GRP RECORDS
19831994

Bud not only helped 1o enrich the company,
he enriched the lives of everyone who knew him.

Dave Grusin and Larry Rosen
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- UpkFront

>>>SIRIUS PAYS
STERN $83M STOCK
BONUS

Sirius Satellite Radio paid
Howard Stern a bonus
worth nearly $83 million
Jan. 9 for surpassing
subscriber goals setina
2004 contract that had
already turned heads with
its $500 million
compensation package.
Sirius had roughly
600,000 subscribers
when it signed Stern in
2004. At the time,
analysts forecasted the
company would grow to
about 3.5 million
subscribers by the end of
2006. Sirius and Stern
agreed to an added
bonus if the number of
subscribers exceeded
that forecast by more
than 2 million. In early
January, the company
reported that it ended
2006 with more than 6
million subscribers.

>>>SONY TVs TO
ACCESS FREE NET-
BASED VIDEO

Sony Electronics is
hoping to getin the
Internet TV game with
the introduction of its
BRAVIA Internet Video
Link, a new feature it says
will allow most Sony TVs
to access free Internet-
based video. The BRAVIA
feature relies on a small
module that users add to
their TVs to connect to
the Internet. All content
accessed is streamed, not
downloaded, and
includes Internet-shared
videos, music videos,
movie trailers, user-
generated videos and
RSS feeds. It does not
require a connection to a
home PC.

>>>TOUCHSTONE
TV LAUNCHES MUSIC
DEPARTMENT
Touchstone TV has formed
a music department and
has tapped veteran
feature music supervisor
Dawn Soler to run it. Soler
will focus on expanding
the studio’s relationships
in the music community in
search of original and
licensed music for
Touchstone TV’s series. In
addition, she will oversee
development of
temporary scores for the
studio’s pilots and new
series.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Susan
Butler, Leo Cendrowicz, Ed
Christman, The Hollywood
Reporter and Reuters.

TOURING BY EVIE NAGY

Bilking Of The Bands

Pay-To-Play Scam Booker Diversifies Despite Setbacks

The practice of charging bands
for stage time, known as “pay
to play,” can lead young bands
into risky investments. But
some bookers remain persist-
ent regardless.

In an earlier report (“Pay to
Get Played,” Billboard, Oct. 21,
2006), Audible Spectrum Rec-
ords, a third-party booking
agency in New Jersey, was found
10 be charging bands up to $350
per show, promising services
and opportunities that were
never delivered. In addition to
promotional support, Audible
Spectrum enticed bands with
the chance to win performance
slots at high-profile events, in-
cluding a movie release party
for New Line Cinema’s “Tena-
cious D: The Pick of Destiny”—
an event with which Audible
Spectrum was confirmed to
have no agreement or affiliation.

As a result of the Billboard
story, the Knitting Factory in
New York canceled all subse-
quent concerts booked with

A

Audible Spectrum, according
tovenue GM Shay Vishawadia.
Four of Audible Spectrum’s
booking agents resigned in
November, citing the high fre-
quency of band complaints,
which they felt they were not
given leverage to address. A
former Audible Spectrum
employee says a number of
bands have requested retunds
for scheduled shows or for
past events that were poorly
organized.

“The bands were very discour-
aged,” the source says. “There
was very little follow-up after
their credit cards were run.”

Kristen Meiser of New Jersey
band American Halo says she
has left numerous messages for
Audible Spectrum CEO Dan
Gargano, but has yet to receive
a refund for a Nov. 4 Battle of
the Bands event. Meiser says
the concert was a logistical
nightmare, during which somne
bands ended up without a per-
formance slot.

¥ QUESTIONS

with JAC HOLZMAN

sthe founder of Elek-
tra Records—started
with $300 of his
own money in
1950—Jac Holz-

L v

man set a label standard for

artistic vision and commercial
imagination. Since leaving in
1973, his career has embraced
new technologies in a wide
range of media at such com-
panies as Panavision and
FirstMedia. Now 75, and a sen-
ior adviser to Warner Music
Group chairman Edgar Bronf-
man Jr.,, his perspective on the
music industry is informed by
his chairmanship of Cordless
Recordings, part of Warner’s
Independent Label Group.
Billboard caught up with
Holzman to discuss his history
at Elektra and Cordless, his
thoughts on the digital era
and the recent boxed set
“Forever Changing: The
Golden Age of Elektra Rec-
ords 1963-1973.”
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The Elektra boxed set wasn’t
your idea, was it?

It was on the way before I knew
aboutit. Rhino U.K. director Nick
Stewart said, “We're doing this
set which is the filet of Elektra.’
The track titles were probably not
the way | would have done it—
butwhen [ listened to it I thought
they did itexactly right. They took
a chronological view, not a schol-
arly view, and the idea was to have
peaks and valleys of popularity.
The peaks were the most obvi-
ously popular acts—the Doors,
Carly Simon, Queen and so
on—with all of the wonderful
connected tissue.

Were you intimately familiar
with ail the material?

I hadn’t heard the [three tracks by
banjo/guitar player] Dick Rosmini
for maybe 40 years, and I was
thrilled to have them. I've never got
inlo the zeitgeist of Elektra. I loved
the music and most of the artists,
but it wasn’t what my life was about

“It was utter confusion up
until the first band played,” she
says, adding that many bands
told fans not to come because
they didn’t know if they’d be
playing. “1 only made $30 back
out of $200” that was paid inad-
vance to Audible Spectrum, she
says. According to the former
employee, there were no judges
presentat the event, and an Au-
dible Spectrum agent was asked
to choose winners after the fact
based on digital tracks posted
online at MySpace.

These setbacks, however,
have not seemed to deter Gar-
gano from moving forward
with his business plan. In No-
vember, Audible Spectrum
launched getthedoit.com, a so-
cial-networkingsite that allows
bands to post profiles and re-
ceive instant feedback on their
tracks from visilors. Within the
first month, the site received
approximately 2 million hits
and 42,000 registrants, accord-
ing to the former employee.

HOLZMAN

afterwards. Bob Dylan once said,
“Nostalgia is death.” He said it just
in ime for me to make use of it.

Elektra was a groundbreaking
label in more ways than just the
music, wasn’t it?

The {album] cover was the most
important marketing tool wehad,
144 square inches of vividry—if
there is such a word. | would ob-
serve people in stores. At Tower in
Los Angeles, they’d pick [records]
up and [lip "em over. After we did
the “Love” cover [in 1966]—the
first of the double-color covers—
limmediately went to the store to
see what would happen, and it
turned out to be a good guess.

What were the circumstances
behind your return to Warner
Music Group and your founda-
tion of Cordlessin 2005?

www.americanradiohistorv.com

AMERICAN HALO

Gargano “sent blast e-mails
telling bands that if they regis-
tered, the band that got the
most votes by Jan. 1 would win
$100,000,” the source says. “It
was pure bullshit.” Gargano did
not return calls for comment.
As of Jan. 5, Audible Spec-
trum’s Web site said the Battle of
the Bands finals were to be held
Jan. 6 at the Maritime Hotel Hiro
Ballroom in New York. However,
the ballroom’s special events co-
ordinator, Tamara Paschall, says
the event was never on the
venue’s calendar, and three par-
ticipating bands say they are still
waiting for information. “In De-

When Edgar Bronfman asked
me if I'd come back, it was a big
surprise. He asked me what |
was interested in and 1 said,
“Digital music initiatives, be-
cause I see a similarity between
now and when I started.” There
are things we learned early on:
the frequency of interaction be-
tween an artist and its fan base,
which exists now with the social
networking sites, with the abil-
ity to very inexpensively get in-
formation to people via the
Internet. The fact that everybody
who has a computer has a
recording machine.

Were there paraliels between
the principies of Cordiess and
those at Elektra?

I'ma flyer, I love navigation, and
one of the things I'd experienced
is that it takes three bearings on

cember I called [Gargano] con-
stantly for details, and he never
answered,” says Dan Grossberg
of New Jersey band Dead Letter
Box. “On Dec. 27 we finally got
an e-mail saying the finals were
being postponed.’

Meiser isn’tsurprised. “I was
just appalled at all the lies they
told each and every band that
played or were supposed to play”
in the earlier round, she says. “l
received an e-mail from [Audi-
ble Spectrum’s] customer serv-
ice that { would get a check in
the mail. So I'm still waiting for
it, but I'll only be content if it ac-
tually cashes.” voe

something to get a fix. It costs a
large label between $300,000 and
$500,000 to get an album made
and an act started. [At Cordless]|
we could do it for an order of
magnitude less. We were look-
ing for artists who had a sense
of themselves and knew how to
market themselves. At Elektra
ifa record was completed and it
didn’t fulfill the promise we held
for the artist or the album, |
wouldn’t release it. We'd make
about 25 albums a year and re-
lease between 20 and 22. The
worst thing you can dowith atiny
promotion staffis send themon
a wild goose chase.

How do you rationalize the
changes you’ve seen during 55
years in the record business?

From 1948 on, 80% of the change
has been format change. The LP
made the album possible. You
could suddenly extend it to the
car, then the Walkman came, then
the CD. With the digitization of
music and small portable systems
and the ability torecord, the play-
ing field has been flattened as far
as opportunity to make music.
It's not been flattened all that
much by the Internetas far as get-
ting the music lo people, but it’s
getting better. .

AMERICAN HALC: DAVID LISOWS
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an films in thﬁp, R&B and Country

aaf' Gwen Stefani, Andre 3000, WilLi.am, Common , Sug-

arland, Interscope Reconls, Faramount Films and
MCA Records Nashville recogmize the relevance and
~ powerof Dr. King's words and sairit incommunicating
with their audiences. We congratulate these artists,
labels and stutios for their use of Dr. King's message
of non-violentchange and wish much success for the
recordings “Long Way to Go”, “Happy Endings”, “A
Dream” and the film Frezdom Writers.

IPM invites inquiries for licens2d use of Dr. King's
copynighted works. All inquines and raquests should
he [irectnd to:

Intellectual Properties Vianagement
449 Auburn Avenue, Altanta, GA 30312
Fascimile: (404) 526-8969 or
e-mail: licensing@i-p-m.com.
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WhatThe Numbers'Tell Us

Latin Retail:

Not As Rosey, Or
Maybe Not As
Dire, As You Think

Since I came to Billboard in
2000, not a single year has
passed when the Latin musicin-
dustry didn’t almost uniformly
lament its fate.

Yet, as we look at our new
year-end numbers for 2006 and
go back to 2001, we find a pat-
tern of definite growth for the
Latin music industry.

According to Nielsen Sound-
Scan, 2006 year-end sales for
Latin music—defined as al-
bums that are at least 51% in
Spanish—stood at 37.8 million
units, up from 35.9 million
scanned in 2005.

This spurt makes Latin the
only genre—aside from classi-
cal and soundtracks—that reg-
istered sales growth from 2005
to 2006, and the single genre
that has seen a consistent rise
in sales since 2001 (see chart).

Here’s the beef, though.

Every time we mention Sound-
Scan data, pundits are quick to
say that the RIAA numberstell a
different story: astory of decline.
They alsocontend that the RIAA
numbers represent a better ap-
proximation of total Latin music

sales in the United
States because so
much Latin musicis
sold at smaller out-
lets that don’t sub-
scribe to SoundScan.
Common wisdom
haslong said thatall
Latin SoundScan
numbers must be
multiplied by two or three to
gain a true measure of sales.

However, this is not what the
numbers tell us anymore.

During the past five years,
the gap between SoundScan
and RIAA figures has shrunk.
The RIAA has yet to deliver
year-end 2006 numbers, but if
we extrapolate midyear figures,
the final difference between
year-end SoundScanand RIAA
sales will probably be less than
10 million units. Considerable,
but no way one can continue to
argue that an artist is actually
selling more than double what
SoundScan indicates.

What the numbers do tell us
is that Latin music is being
merchandised better than ever:
That more and more of the music
is sold at accounts that subscribe
to SoundScan, and that the Latin
music buyer has changed his
habits, and increasingly buys at
places like Wal-Mart and Target.

TRANSLATION

Rudy Perez Teaches Beyoncé Spanish

THE BILLBOARD

n ’)
(’ & =
Producer/songwriter Rudy Perez
has helped everyone from
Christina Aguilera to Il Divo
record in Spanish. His latest re-
verse-crossover project is Bey-
oncé, for whom he has adapted
songs for a rerelease of her
“B’Day” album. A Spanish ver-
sion of her hit “Irreplaceable”
has propelled the tune to No. 13
on Billboard’s Hot Latin Songs
chart this week. He recently
talked with Billboard about tak-
ing that challenge.
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I have it all written out in pho-
netics. We read the lyrics to-
gether, and I tell her exactly what
she’s saying. Even if you don’t
explain it, she’ll ask you because
she’s very meticulous. So she
knows that if the phrase is lar-
gate, it means “get the hell out
of'my face.” She says it with that
same emotion.

| worked hard in trying to
find the least amount of trou-
bling words. For example, “to
the left.” How the hell do you
say “to the left” in Spanish? A
la izquierda, a la izquierda?
That doesn't fit the music. It’s
anawkward word, and it didn'’t

www.billboard.latino.msn.com

en lared
ONLINE EXCLUSIVE

For 24/7 coverage of
the Latin music world,
Billboard has partnered
with MSN. Go to
Billboard.Latino.MSN
.com for a complete
roundup in Spanish.

we look back, ship-
ments have dropped
overall. This is due
to many factors, in-
cluding the fact that
accounts are now
more cautious with
orders than ever,
and very reluctant
to keep unsold inventory. On the
plus side, what is being shipped
isactually being sold. There are
no mirages here.

Asfaras Nielsen SoundScan
is concerned, no year has been
better for Latin sales, and, if we
go back merely five years, sales

Latin Sales in the U.S. and
Puerto Rico Milions of Units)

And that, yes, if

of Latin music have doubled.

If we go back with the RIAA
through the same time period,
we find fluctuating numbers,
with 2003 as the worst year, with
38.6 million units shipped after
returns, and 2005 the best, with
55.6 million shipped.

But those 2005 numbers were
misleading, inflated by overly
ambitious shipments of reg-
gaeton releases. The numbers
plunged during the first six
months of the year when re-
turns started comning in and fac-
tors like gasoline prices and
immigration issues cut into
Latin music sales.

l HRIAA

*

2001 2002 2003

2004 2005 2006

SOURCE: Nielsen SoundScan and RIAA "The RIAA has yet to deliver year-end 2006 numbers

TRICKS

make sense. So I wrote, “Yalo
ves, yaloves.” It's notexactly
the same as the English, but
it has the emotion and it has
the concept of the whole Eng-
lish lyric, but perfectly done
in Spanish where a Latin per-
son from Argentina or Costa
Rica can understand the story
and identify with it. And yet
[ took some risk. Impre-
scindible, sustituirse . . .
these are hard words, butshe
pulled it off.

I'm a singer myself. I'll sit
there and sing it to her and give
herabunch of little tricks. Like,
“Don’t think of it as four words
separated. Think of this as one
word up to here.”

I did this exercise with her,
“Erre con erre cigarro, erre con
erre barril, rapido corren los
carros.” She'd be laughing, and
I'm like, “Beyoncé, trust me, do
this.” She stands there literally
sometimes six hours nonstop
in front of the microphone try-
ing to get this right. That's why
she’s a superstar.

I still haven’t gotten somebody
that I say, “This guy just can’t
sing in Spanish.” [The key is]
getting the superstar to take

www americanradiohietorv com

According to the RTAA’s
midyear report, there were
hefty returns for every Latin
subgenre, totaling 8.6 million
units for the first quarter, a 30%
jump from the 6.6 million re-
turns for the first quarter of
2005. The most affected sub-
genre was urban music, which
is predominantly reggaeton:
More than one-third of the
urban product shipped, 37%,
was returned in the first six
months of the year.

“The retail community sup-
ported [reggaetén], but they
overbought,” one executive says.
“And labels went crazy with the
compilations.”

Now, we have a situation that
is neither as dire as RIAA
figures would suggest nor as
upbeat as the SoundScan num-
bers indicate.

For instance, having the bulk
of Latin music sold at mass-
merchantaccounts is nota good
thing for developing and niche
acts who now fight harder than
ever for shelf space.

The solution, however, does
not lie in continuing to pine for
the good ol’ days, but in taking
advantage of Latin music’s con-
tinued status as a growth genre,
with possibilities to be mined
in multiple directions. v

PEREZ

the time and not come in and
say, “I’m only going to give
you 15 minutes.” Well, you
know what? You can’t do it like
that. You’ve got to take the
time. And Beyoncé gave me
all the time. oo

WARNER

MEXICO GETS
SEITRACKED

Latin artist management
company Seitrack has
opened up a joint-venture
label in association with
Warner Music Mexico.
Seitrack Music will be an ex-
tension of Seitrack’s exist-
ing management and con-
cert promotion operation.

With offices in Mexico—
and since last year, the United
States—Seitrack represents
some of Mexico’s leading
new acts, including Motel, Lu
and Tres de Copas as well as
established names like Moe-
nia and Alejandra Guzman.
Seitrack also has a concert
promotion arm in Mexico in
partnership with concert
promoter giant Ocesa.

Seitrack is owned by
managers Alex Mizrahi, Oc-
tavio Padilla and Amir Agai.
Although the company rep-
resents artists from all la-
bels, it has strong ties with
Warner via Agai, who used
to head A&R at Warner Mu-
sic Latin America.

After leaving Warner in
2005, Agai continued to
consuit for the company and
his work led to the notion of
a label. “Amir is someone
who has a great ear, and he
can see an artist when many
of us are still starting to get
it,” Warner Music Mexico’s
Sergio Affonso says.

Seitrack Music’s first re-
lease will be Ximena Sar-
ifana, a singer/songwriter
who blends acoustic and
electronic elements and
who will also be signed to
Seitrack management.

For Warner Mexico, the
venture with Seitrack is part
of the company’s trend of
partnering with indie labels.

The label has licensing
deals in place with several in-
dies, including Home (whose
artists include Chak), Movic
(whose artists include Mexi-
can platinum success story
Panda), Class Music and hip-
hop label DCM.

Warner and Seitrack will
jointly work in signing acts,
recording the music and
devising a marketing plan.
The execution of that plan,
Affonso says, will be
Warner’s responsibility, al-
though Seitrack’s infra-
structure will allow it to
help enormously. o
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You've heard who gotinto the Rock Hall this year:
R.E.M.. Patti Smith, the Ronettes, Van Halen and
Grand Master Flash & the Furious Five. All good.
All deserving. | was hoping it would be the Pati
Smith Group, though, because now Lenny Kaye
will probably never get in and he deserves (o be.

All right, I am unapologetically a band guy,
what can [ tell you? Smith js indisputably great,
and I mean no disrespect, but for me it’s simple:
Is she better with the band or without the band?
She gets her name in the title either way, so what’s
the problem, right?

I was also hoping somebody would bend the
rules a bit and put all nine finalists in this year.
It’s quite interesting that when you add the Dave
Clark Five, the Stooges, Joe Tex and Chic, the fi-
nalists that didn’t make it in, you get nine com-
pletely different and complementary genres
represented. Throw in a doo-wop group, and

COOLLS
IN THE
WORLD

THIS EEK

WITHIN YOU WITHOUT YOU
Capitol

SAYONARA BLUES

Wicked Cool Records

Bonnier

LONG LIVE THE WEEKEND
~ Adeline

Capitol

POD

nQOO\JO‘“)LT!;_,BU-Ji\ )

\
MR, |
D

k—

FAVORITE SON
CBGB Forever

SO ROMANTIC
Wicked Cool

DANCE LIKE A MONKEY

Roadrunner

WRECK THIS HEART
Capitol

BROKEN BOY SOLDIERS

LAST MAN STANDING
 Artist

r___.\

\

SHINE ON

_ Atlantic

CBGB FOREVER

CBGB Forever

STATE OF EMERGENCY
Adeline

SINNER

Blackheart

ROCKFORD
Big 3 Records

DONIOYUTIN (N I\

COOLEST GARAGE SONGS

AIN’T NO KING OF ROCK AND ROLL

DRIVE MY CAR/THE WORD/WHAT YOU’RE DOING

COOLEST GARAGE ALBUMS

you've covered the waterfront pretty good.
Onething I willtry todojis find Dave Clark and
talk him into putting the records back out. At least
a best-of. Only the Beatles and Rolling Stones have
more hits bandwise. It definitely can’t be helping
the cause when you consider the percentage of
voters who have probably never heard one of the
great bands ever and couldn’t if they wanted to
And there are a few singers as good as Mike
Smith but nobody better. Not white, anyway. Ac-
tually hearing him sing would help people figure
that out on their own. So somebody please get those
records back out, and we’ll try again next year.
And speaking of soulful white guys, may their
records remain available forever. the Woggles have
asecond Coolest Songin the World this week from
their brand-new LP “Rock and Roll Backlash,”
which should be out next week if there is a God.
See you on the radio.

THE WOGGLES
THE BEATLES

THE NOMADS

THE LIVING END
THE BEATLES

TENACIOUS D

GREEN DAY

THE CHARMS

NEW YORK DOLLS

BOB SEGER

THE RACONTEURS

JERRY LEE LEWIS

JET
THE LIVING END
JOAN JETT & THE BLACKHEARTS

CHEAP TRICK

ONE DAY IT WILL PLEASE US TO REMEMBER EVEN THIS NEW YORK DOLLS

Roadrunner
9 RIOT CITY BLUES
s Columbia -

'E ASTORIA

Sire

ttle S s Ung und rage colum

produced exclL
t UNDERGROUNDGARAGE COM.

PRIMAL SCREAM

THE SHYS
T T

VARIOUS ARTISTS |

IRAQ'N ROLL.

EDISON or tour for Armed Forc2s Entertainment

“Gomg to lraq was a hard -hitting, ground- x=aking, intense
rock-n-roll ride. The audiences were awesome, totally appreciative
of our efforts and they loved rocking out to our tLnes. It was great to
Jring the troops some homemade, American ro-n-roll. Touring with
Armed Forces Entertainment was a life-changing expzrience; unlike
anything we've ever done. We can’t wait ic dc it again.”

Ethan Isaac, lead singer

* *

*

ARMED
FORCES

ENTERTAINMENTe

TO FIND OUT IF YOU HAVE WHAT IT TAKES
TO PERFORM FOR THE WORLD’S GREATEST AUDIENCE
GO TO ARMEDFORCESENTERTAINMENT.COM

WHERE STARS EARN THEIR STRIPES
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CROWDED HOUSE

The Digital Distribution Space Heats Up

May you live in interesting
times.

That ancient Chinese curse
is becoming all-too applicable
to today’s independent digi-
tal distributors—an already
crowded and competitive
space now facing additional
pressure from major label dis-
tribution arms.

Sony BMG’s RED Distribu-
tion, Universal Music Group’s
Fontana and Warner Music
Group’s Alternative Distribu-
tion Alliance have all formed
digital distribution divisions.
They are competing aggres-
sively to sign up many of the in-
dependent labels that previously
worked with digital-only part-
ners—in some cases requiring
digital distribution as part of a
physical distribution deal.

Take Six Degrees Records.
The small San Francisco-based
label previously worked exclu-
sively with the Independent On-
line Distribution Alliance for
its digital distribution needs,
but late last year switched to
Fontana for its domestic digital
accounts, in addition to all its
physical distribution, and kept
I0DA only for its international
digital business.

“You're going to see the
wheat separated from the chaff
bigtime,” the label's co-founder
Bob Duskis says. “If they want
to get desirable labels,” he adds,
distributors will “have to be
very competitive.”

The competition is forcing
those distributors that carved
out an early digital-only niche
to broaden their range of serv-
ices and deepen their exist-

ing capabilities.
Traditionally, the digital dis-
tribution business was pretty
straightforward. Companies
like IODA, the Digital Rights
Agency, INgrooves, IRIS Dis-
tribution and the Orchard
would strike deals with digital
and mobile retail outlets, pro-

modity, il's sausage-making,”
the Orchard CEO Greg Scholl
says. “One of the things
we’'re focusing on is building
out the services nature of our
business.”

That means marketing and
promotion—in particular, li-
censing. At the upcoming

‘One of the things
we’'re focused on is
building out the
services nature of
our business.’

-—~GREG SCHOLL, THE ORCHARD

vide them with properly for-
matted content and metadata,
and collect royalties on behalf
of their clients.

It's a cutthroat, thin-margin
business that requires high vol-
ume to succeed. As such, 2006
was largely a land-grab phase
for these companies, each try-
ing to secure as many licenses
with independent acts and
record labels as possible.

While new deals will remain
an important partof their busi-
ness, the primary effort this
year is to do more with the ros-
ters they’'ve assembled than
just distribute music.

Distribution “is a com-

SPLITTING THE
DIFFERENCE

Nokia seems on a mis-
sion to position itself as
far more than a manufactur-
er of mobile phones. At the Consumer Electronics
Show in Las Vegas, the company introduced an
Internet tablet that seriously blurs the lines
between mobile device and laptop computer.

The widescreen N8QQ, part of its “N” line of
mobile entertainment devices, features wireless
Internet connections via either Wi-Fior a
Bluetooth-connected mobile phone and is powered
by the Linux operating system. It can make Skype
phone calls, send and receive e-mail or instant mes- |
sages and download entertainment content.

Specifically, it contains software from
RealNetworks, allowing it to connect and directly
stream music from the Rhapsody subscription
music service without requiring a connection to a
separate PC. It aiso has sterco speakers, a
widescreen display with zoom capabilities and an

@ onscreen Qwerty keyboard.
® It is available now for about $400.
P4 —Aantony Bruno
@
14 | JANUARY 20, 2007

MIDEM conference, the Or-
chard will introduce several
large brands that have agreed to
synch-licensing arrangements
touse music from the Orchard’s
roster invarious advertising and
branding strategies.
INgrooves, which last year
generated half of its revenue
through synch-licensing deals,
is bolstering its digital distri-
bution capabilities. The com-
pany kicked off the new year
with the introduction of its
ONE Digital service—a digital
distribution platform and asset
management system, already
attracting customers like V2
Music and several smaller, in-
dependent labels.

The ONE Digital plat-
form was developed
and is operated in-
house, asis IODA’s
distribution sys-
tem, allowing them
both to charge far
less for their serv-

o
4 ice and offer more

immediate value in
reporting and data.

While traditional distribu-
tors charge clients as much as
15%, INgrooves charges $1a
song for encoding and deliv-
ery and 1% of any synch-
licensing deals it establishes.
Both INgrooves and IODA
pay royalties monthly, and IN-
grooves is working toward on-
demand payments, while
others pay quarterly.

The good news for digital
distributors is that while com-

petition heals up, so is demand
for their services. For instance,
on the supply side, a number
of independent labels are
launching digital-only im-
prints that rely on specialized
digital distributors to succeed.

Indie label Ropeadope just
launched such an imprint

using IODA as its distributor
partner. With a staff of three,
the company couldn’t man-
age all the digital retail rela-
tionships by itself, opening
the doors for IODA to make
up the difference.

“They basically serve as a
fourth member of our organ-
ization,” founder Andy Hur-
witz says. “We upload all our
music, pictures and every-
thing you possibly need to re-
lease a record. They take it
from there, and we just get
checks every month.”

On the sales side, more
and more digital retailers are
emerging—from MySpace,
to SprialFrog, to the expected
entrance of Amazon—creat-
ing even more demand for
services that can manage
them all.

Finally, digital distributors
like [Ngrooves and the Or-
chard are taking the fight
right back to the major la-
bels—targeting acts that may
want to start their own digi-
tal imprint and strike out on
their own.

“There is increasingly choice
and options for bands with
large audiences that sell a lot
of records,” Scholl says. “That
gives them leverage. Whether
they want to use that leverage
to negotiate better deals and
stay within the four major com-
panies, or whether they want
to stake out on their own and
be more entrepreneurial, that's
up to them.” s
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BITS & BRIEFS

GROOVE NUMBERS

Groove Mobile, the technol-
ogy provider behind the
Sprint Music Store and many
other mobile music services,
says that its system saw 7.5

downloads in the fourth quar-
ter of 2006. Eight of the top
10 best-selling mobile phones
in October have the ability to
download full tracks over
wireless networks.

MORE ONLINE MORE
MUSIC

The Digital Media Assn. has
found that almost 60% of on-
line music fans say they listen
to more music as a result of dig-
ital music services. Half say they
spend more than $200 a year
on music, with 30% spending
more than $300 a year. About
seven in 10 consumers say they

million full-song mobile track

RINGMASTERS-.

have discovered and actively
enjoy new genres and acts since
using the online services, 35%
say they talk more about music
with friends and family, and 15%
say they now attend more con-
certs. More than 75% recom-
mend their favorite music serv-
ice to others.

SOFTWARE ADDS
ACCESS

Sonos has released a new soft-
ware version for its wireless
multiroom digital music sys-
tem that now supports Win-
dows Media Player 11 and the
new Windows Vista operating
system. The upgrade adds ac-
cess to such Windows-based
digital music services as AOL
Music Now, Urge, Napster, the
Wal-Mart music store, Yahoo
Music Unlimited and the Zune
Marketplace.

20 Billbeard
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‘ In a week in which only two titles in the top 20
show download gains, Omarion’s “Ice Box"
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,a i 9 downloads.
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CHRISTIAN LANTRY

& Retail Track

Even It Up

Niche Genres Lose Their Digital Edge—Or Do They?

Conventional industry wisdom
would have you believe that,
thanks to infinite shelf space,
the niche genres are much
stronger sellers in the digital
world than they are in the phys-
ical world. While that may have
initially been the case, as digital
grows as a percentage of overall
U.S. album sales—it's up to
5.5% at the end of 2006, versus
the less than 1% (0.8% to be
exact) it garnered in 2004—it
may no! always be true anymore.
Since 2004 jazz has held
steady in the physical world with
about 2.8% of all album sales, ac-
cording to Nielsen SoundScan.
In 2004 its digital market share
was 4.2%. But since then, jazz’s
album download market share
has dropped, to 3.3% last year.
Like jazz, classical and new
age initially held larger market
shares in the digital world. Let’s
first look at classical, which in
2004 accounted for 3.8% of dig-

ital sales versus the genve's over-
all album market share of 2.6%.
Since then, its album download
sales have dropped to 2.6% of
overall digital album sales. But
reversing past trends, classical
CD sales lust year rebounded so
that the genre now comprises
3.3% of overall album sales,
thanks largely to the renewed
emphasis by thie majors on
crossover sales.

Last year, the top three clas-
sical crossover artists scored
heavily: Andrea Bocelli scanned
1.4 million units of “Amore,”
and another 460,000 of “Under
the Desert Sky”: Josh Groban
scanned 1.3 million copies of
“Awake”; and Il Divo had three
albums with impressive sales
volume lastyear. Il Divo’s “Siem-
pre,” which was issued in Octo-
ber, has scanned more than
700.000 units; :ts self-titled
album, released in 2005,
scanned about 408,000 units last

MGl
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music, events and entertlinment 2chnology
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year; and “Ancora,” which came
out in January 2006, sold
800,000 copies last year.

New age at first had a slightly
larger presence in the digital
world as well, with a 1% mar-
ket share versus the 0.7% share
of total elbum sales in 2004. But
by 2006, both shares had prac-
tically converged, with new
age’s digital market share at
0.7% and its overall album sales
at 0.6%.

But numbers can be sliced
and diced many different ways.
One could also calculate each
genre’s digital sales as a percent-
age of the genre’s overall sales,
and compare the resulting fig-
ure to the 5.5% that digital al-
bums comprise of the overall
U.S. album marketplace. Given
thatformula, jazz’s digital sales
at 6.9% of its overall album
sales,and newage’sat7.1%, are
outpacing the overall digital
sales mark. The only other genre

FOLLOW MUSIC DIRECTION.
HEADING FOR MEET NILANO.

&% CAMERA
@ o COMMERCIO
di Milar

An emphasis on crossover
albums, like JOSH GROBAN $
‘Awake,’ helped classical sales
rebound in 2006.

to outpace the 5.5% mark is al-
ternative, in which digital com-
prises 8.8% of total sales.

Moving back to looking at
each genre as a percentage of
digital’s overall sales, it’s inter-
esling to note that for ather gen-
res, the digital footprint first
recorded in 2004 has held steady
even as digital distribution be-
comes more established.

For example, while digital
downloads of alternative rock,
at 29.5%, are still much larger
than the genre’s 18.6% of over-
all album sales, the correspon-

www.americanradiohistorv.com

ding percentages in 2004—the
first full year ¢f Nielsen Sound-
Scan digital data—are similar.
Then, digital album sales of al-
ternative rock were slightly
higher at 32.8%, but then so too
was the genre’s 20% of overall
album sales.

Likewise corresponding to
the overall health of the genre,
country market share has grown
from 5.6% digitally to 5.9% as
overall country album sales have
grown from 11.6% to 12.7% of
all U.S. album sales. In either

‘UplFront

o

is double its digital share.

In rap, you can see practically
the same phenomencn, even if
it'sin the other direction. As rap
sales shrunk from 12.2% of
overall album sales to 10.1%, it
also suffered a decline in digi-
tal inarket share, slipping from
6.4% t0 5.9%.

On a side note, rap s shrink-
age in digital market share
would seem to run counter to
recent claims that a growing
penetration of computers in rap
fans’ homes are affecting the

year, country’s overall presence
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MUACINTEANQTIONGL VILLQGE

The exhibition of music, musical
instruments and publications, discography.

MEET Milano: newly arrived amd already
legendary. On a single, spectacular stage, 2
great exhibitions that link all the entertainment
workls. 80,000 square metres of exhibition
grounds and events, of which 25,000 are
devoted to MIV, the exhlbition of music,
musical iastruments and publications,
discography production and distribution.
Although new, It's already a “be-therg”
exhibition for everyone who wants to be
a main pleyer in this sector. Get plugged,

21 - 24 September 2007.
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MUSIC NTEMNQTIONQL LILLOGE

. on-bacK sTace

The exhlibition of professional showblz,
entertainment and communkation technologies.

www.meetmilano.expocts.it
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$2,460,403
$87/319,50

$1,374,269
$49.50

$1,359,670
$400/$55

$1,310,427
$127/$71.50

$1,174,761
$50.50/$3950

$1,152,530
$48/$38

$1,060,415
$49.50/$35.50

$973,265
$49 50/$35.50

$926,315
$125/$90/$65

$926,164
$49/$39

$852,548
$51.50/$39.50

$823,917
$123.25/$37.75

$822,273
$49/$39

$810,021
$49/$39

$786,466
$4950/52775

$703,378
$41.50/$31.50

$699,900
$145/$59.50

$659,686
$71.25/$47.25

$651,428
$157.50/$47.25

$622,798
$50/$40

$603,200
$59.50/$39.50

$597,070
$55/$40

$562,668
$43.25/$33.25

$554,406
$44/$34

$540,293
$42.50/$32.50

$527,049
$39/$29

$518,592
$128.71/$77.23

$507,376
$43/$33

»
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$486,847
$45/$29.50

$471,497
$51/$36

$447,860
$45/$40

$447,523
$45/$29.50

$445,218
$31.41/$16.69

$439,390
$44/334

$438,479
$43.50/3$33.50
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ARTIST(S)

Attendance
apac
Ly

Venue, Date Promoter

American Airlines Arema, Miami,
ec. 6-7,

WIDESPREAD PANIC

= 5y 27,940
Philips Arena, Atlanta, Dec. 30-31 €550

33,872

27568 three shows Live Nation

o
-3
~N
©

Live Nation

10,188
14,134

ANDREA BOCELL.

Pepsi Center, Denver. Dec. 9 Live Nation, Kroenke Sport Enterprises
CIRQUE DU SO S ‘DELIRIUM’

Wachovia Center, Philade=iphia, 20,165

$4590 “our shows Live Nation, Cirque du Soleil

Nov. 16-18, includes matinee

Live Nation, ir-house

TRANS-SIBERIAN ORCHESTRA

24,862
two seliouts

Wachovia Center, Philadelphia,
Dec. 16 includes matinee
TRANS-SIBERIAN ORCHESTRA
HSBC Arena, Buffalo. i, 27,447
Dec. 23 inciudes matinee two sellouts
TRANS-SIBERIAN ORCHESTRA

Toyota Center, ouston, Bec 17 24,81
includes matinee two sellouts

TRANS-SIBERIAN ORCHESTRA

American Airlines Cemtey, Dzllas, 23,337
Dec. 16, includes ma'inee 26.092 "wo shows

RICARDO ARJONA

Theatre at Madison Sguare
Garden, New York, Nov. 24-25

Live Nation

om Petty & the
Heartbreakers put to-
gether a hell of a tour-
ing year in 2006. They

Live Nation

Live Nation

played five major festi-
vals and drew near-capacity
crowds at sheds and arenas
across North America. Petty
and the band grossed $30 mil-
lion, fittingly, in their 30th an-
niversary tour, and they
accomplished this with one of
the most conservative ticket

le] :
S el Cardenas Marketing Network

TRANS-SIBERIAN ORCHESTRA

Verizon Center, Washington, 20,847
D.C., Dec. 30, includes matiree  two sellouts

TRANS-SIBERIAN ORCHESTRA

Dunkin’ Donuts Center, Providance, 18,565
R.l, Dec. 17, Includes matinee two sellouts

AEROSMITH, HINDER
ARCO Arena, Sacramento, Calif, 10,
ec. 1 13,

Live Nation, in-house

Live Nation, in-house, Clear Channel Radio

814
501
TRANS-SIBERIAN ORCHESTRA

Times Union Center,Albany, N, 19,374
Dec. 22, includes matinee two sel outs

TRANS-SIBERIAN ORCHESTRA

Hartford Civic Center, Hartford, 17,642
Conn., Dec. 26, includes matinee two sel outs

TRANS-SIBERIAN ORCHESTRA

ARCO Arena, Sacramento, Calit, 19,476
Dec. 2, includes matinee two sel outs

TRANS-SIBERIAIN ORCHESTRA

Kemper Arena, Kansa: City Mc.,, 19,619
Dec. 26 26278

AEROSMITH, HINDER

RenolEvents Center, Fewno, Mev,
ec.

Live Nation, in-house prices among superstar acis.

Petty and his mates were cre-

o
~

ative, teaming with such cool
acts as Pearl Jam, Trey Anasta-
sio, the Allman Brothers Band,
the Strokes, John Mayer and
Jackson Browne. Super-strong
support, admittedly, but it was
Petty selling these tickets. His
latter touring numbers are the

Live Nation

Live Nation, Metropolitan Entertainment Group

Live Nation, in-house

Live Nation, Mammoth
best of a consistently strong box-
office career. Pettyisonarollon
the road. 1 personally watched
the band tear it up at Bonnaroo
last June until past midnight. It

6,141

sellout Live Nation

DIXIE CHICKS, BOB SCHNEIDER

Oracle Arena, Oakland, Zati*, 9,424
Nov. 12165

VAN MORRISCN

Mandalay Bay Events Center,
Las Vegas, Dec.

o
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Another Planet Entertainment
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was a wonderful thing.

Tom Petty & the Heart-
breakers were easily among
the top 25 grossing tours on
the road in 2006. But, unfor-
tunately, Petty was not listed
in the top 25 chart in Bill-
board’s Year in Music & Tour-
ing issue. He came in at No.
26, because four promoters
did not report their grosses.

Billboard strives to be as ac-
curate and complete as possi-
ble with such information. But
we depend on promoters and
venues to report box-office data
to us. Most promoters report
diligently. But some miss a few
dates for a lot of reasons, and
it can cost a deserving artist
recognition for a banner year.

Promoters, if we can’t appeal
to your logic, perhaps we can
appeal to your pride. Thisisa
band that has always worked
with a wide range of promot-
ers, making data collection
more difficult. Tom Petty & the
Heartbreakers put together a
hell of a touring year in 2006,
and all of the promoters were
a big part of this success.

6,257
7874

TRANS-SIBERLAN ORCHESTRA

DCU Center, Worcester, Mass.. 14,283
Dec. 27, includes matinee two seflouts

TRANS-SIBERIAN ORCHESTRA

Atlantic City Boardwalk Hal, 1,308
Atlantic City, N.J,, Dec. 2 sellout

TRANS-SIBERIAN ORCHESTRA

12,656
pepsi Center, Denver, Dac, 12 selott

TRANS-SIBER'AN ORCHESTRA

Xcei Energy Center, St. Pau, 14,656
Minn., Dec. 30 sellout

TRANS-SIBERIAN ORCHESTRA

= ~7 14,228
Scottrade Center, St. Lauis, Dec. 27 ]9172

TRANS-SIBER AN ORCHESTRA

Nationwide Arena, Columktus 13,632
Ohio, Dec. 6 13,683

TRANS-SIBER:AN ORCHESTRA

The Mark of the Quad Cities, Moiie, 14,872
I, Dec. 28, includes matinee 20,86 two shows
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Bell Centre, Montreal, Dec. 3t

Live Nation, Andrew Hewitt Co.
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6,158 Gillett Entertainment Group, Godskitchen
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Bradley Center, Milwaulzee, Dec. 28 13,975

seﬁout
THE CHEETAE G/RLS

Nassau Coliseum, Uniondal=, 13,542
NY., Dec. 2t seflout

TRANS-SIBERIAN CRCHESTRA

. ; 10,719
Frank Erwin Center, Austin, Dac. 22 sellout

103.1 THE BUZZ BAKE SALE: MY CHEMICAL ROMANCE & OTHERS

Sound Advice Amghitheatre, 19,284
West Palm Beach, Fla., Dec. 2 sellout

Live Nation, Frank Productions

AEG Live

Stone City Attractions, in-house

Live Nation

i

11,149
seliout

Arena at Gwinnett Center,
Duluth, Ga., Dec.

LES COWBOYS FRINGANTS

17,213
20,000

TRANS-SIBEREAK ORCHESTRA

11,666
sellout

AEG Live
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Gillett Enterzainment Group, La Cie Larivée,

Bell Centre, Montreal, Dec. 30 Cabot, Champagne

Live Nation
will relocate its 5,100-capacity
Chevrolet Amphitheatre in
Pittsburgh to a new Sandcas-
tle Waterpark location for its

ls;cMggner Arena, Baitimore, Live Nation, Baltimore Symphony Orchestra

I

TRANS-SIBERIAN ORCHESTRA

RBC Center, Raleigh, B.C, Dec, 14 11283

sellout Live Nation
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$30 Million And More

Petty Misses Touring Top 25 After Grosses Go Unreported

2007 concert and festival sea-
son. The venue had been at
Pittsburgh’s Station Square
in a lease arrangement with
Cleveland-based developer
Forest City.

“Due to the fact that Forest
City was in contention to re-
ceive the downtown Pitts-
burgh casino license, Live
Nation Pittsburgh had been
on a one-year lease for 2006,
so we had necessarily been
scouting for a new home dur-
ing that time,” VP of Live Na-
tion Pittsburgh Lance Jones
says. “Discussions with the
Sandcastle principals were
positive at the outset, and
they followed a natural
course to consummation of a
deal for 2007.”

So now Live Nation Pitts-
burgh has entered into an
agreement with Sandcastle
Waterpark operator Kenny-
wood Entertainment for the
setup and subsequent opera-
tion of the amphitheater in
2007 on a site adjacent to
Sandcastle near the Pitts-
burgh Waterfront.

The amphitheater’s tent is
moving to Sandcastle, along
with various other Live Na-
tion-owned equipment and
structures that were part of
the amphitheater operation,
Jones says.

The venue will continue

PETTY

hosting a wide array of concerts
and festivals in an organized,
covered tent setting. Plansare
under way for new food and
beverage concessions, up-
graded VIP areas and other
guest amenities.

At the Station Square site,
Live Nation presented about
20 concerts and events in
2006, including Avenged Sev-
enfold/Coheed and Cambria,
Hawthorne Heights, Staind,
the Black Crowes with Robert
Randolph and Drive-By Truck-
ers, Ashlee Simpson and
Dashboard Confessional.

Live Nation also operates the
20,000-capacity Post-Gazette
Pavilion in Burgettstown, Pa.,
near Pittsburgh. “We are ex-
cited to be in this new rela-
tionship with Sandcastle and
anticipate some great book-
ings and effective synergies
in selling concert tickets and
season tickets for this com-
ing summer,” Jones says.
“We're very focused on 2007
but look forward to establish-
ing a long-term run at this
site with the support and side-
by-side assistance of the
Sandcastle team.”

Forest City, as it turned out,
was not awarded the down-
town slots license when the
decision was handed down
Dec. 20 by the state’s gaming
commission. wee
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UpFront

The Publishers’ Place

SUSAN BUTLER sbutler@billboard.com

An Indie Inside

A Major?

Rondor Music Proves A Business Model

When news breaks that a major music com-
pany is acquiring an indie publisher, everyone
expects theindie to essentially disappear. But
that doesn’t have to be the case. With 17
Grammy Award nominations this year, Rondor
Music has proved that retaining a separate iden-
tity within a major is a workable business model.

Universal Music Group acquired Rondor in
2000. Rather than folding the indie’s catalog
into Universal Music Publishing Group, UMG al-
lowed Rondor to function as a stand-alone, cre-
ative publishing company. No other major
music company has a similar arrangement.

Longtime Rondor president Lance Freed re-
mained at the helm guiding a creative team, a
business affairs executive and a licensing head.
UMPG handled the so-called back end, collect-
ing and paying royalties.

Since then, executive VP of creative Ron
Moss says Rondor’s revenue is as strong as ever,

and the publisher is actively developing artist/
songwriters like this year’s Grammy-nominated
best new artist Imogen Heap.

UMG president/COO Zach Horowitz saw
much more in the indie publisher than just its
catalog, says Moss, who has been with Rondor
for 13 years.

“Even though Zach understood he was buy-
ing a great catalog, he realized the value in the
creative department,” Moss says. “We had
something to bring to the table that differen-
tiated us from Universal Music Publishing.”

In many ways, Rondor does seem like an
indie. Rondor and UMPG compete for new sign-
ings, Moss says. But they work on a loosely
based understanding that when one of them
expresses an interest in a songwriter and makes
a formal proposal, the other one steps away
from the table, he adds.

Financially this makes sense since both of
them bidding on the same writer would only
drive up the signing price ultimately paid by
UMG. But it also seems to give songwriters a
double opportunity to land a deal at UMG. Even
if UMPG isn’t interested in a particular song-

writer, Rondor could be interested, especially
inunsigned acts.

In addition to Heap, artist/songwriters de-
veloped by Rondor are Kaiser Chiefs and new
acts Marie Digby, Shut Up Stella and Mika.

For songwriters, there could be a double op-
portunity to land a synch license or cover
recording through this business model. The
Rondor creative team pitches songs to poten-
tial licensees for synch and other uses, and the
revenue the team generates shows up on the
UMG financial records as Rondor’s, Moss says.
This is important since the Rondor group must
justify its separate existence.

But Freed also set up a financial arrange-
ment to encourage UMPG to also pitch Ron-
dor songs when UMPG pitches its own songs,
Moss says. He could not reveal the specific
arrangement.

And they definitely have some real gems to
pitch. When acquired, Rondor already held the
Stax Records’ East Memphis catalog (e.g., “Sit-
ting on the Dock of the Bay,” “I'm a Soul Man,”
“Midnight Hour” and “Theme From Shaft”) and
the early Beach Boys’ Sea of Tunes catalog
(“Don’t Worry Baby,” “In My Room,” “Califor-
nia Girls” and “God Only Knows”).

The first year after acquisition was a bit
rough, Moss says. UMG downsized Rondor from
about 120 employees worldwide to 10 Los An-
geles-based employees. The remaining team
had to learn how to operate inside a corpora-
tion that had to approve deals and licenses
rather than in a company run by two guys—
Herb Alpert and Jerry Moss—who were very
hands-off, Moss says. That process took a while

to figure out, he adds. Then all the copyright

information had to be transferred to a differ-
ent accounting system.

But the team forged on. In 2002, Rondor
signed Avril Lavigne, who has sold nearly 18
million records, Moss says. This year’s Grammy
nominations include Sam Moore’s cover of Billy
Preston’s “You Are So Beautiful” and Peter
Frampton’s instrumental album “Fingerprints.”

“The folks at Universal have been amazing,”
Freed says. “They’ve provided an umbrella, and
they haven’t asked us to change. We continue
to have the freedom to express our independ-
ence and run the business as a smaller, bou-
tique publishing house where we canturnon a
dime, and relationships with our writers and
their music is primary to our success.”

Rondor began as the BMI-registered Irving
Music, formed by Jerry Moss as a way to get
paid with some publishing rights as an indie
promotion man when artists or labels couldn’t
pay him. A couple of years later when Moss
formed A&M Records with Alpertin 1962, they
began Almo Music as their ASCAP-registered
publishing company. Rondor, named after Moss’
and Alpert’s first-born sons Ron and Dore, re-
spectively, is the umbrella company. eoe
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Warner/Chappell Music chairman/CEO Richard Blackstone is taking on a different role under the Warner
Music Group umbirella. He became senior adviser to WMG chairman/CEO Edgar Bronfman Jr., effective
Jan. 3. David Johnson, SMG executive VP/general counsel, is interim CEO for the publisher until the com-
pany finds Blackstone's successor.

Irr an exclusive Interview with Billboard two days after the announcement, Blackstone and Johnson
talked about same changes at the publisher since Blackstone took the helm in May 2005, and their current
expectations about their new roles.

Why is there a shift in Richard’s
role?

Generally speaking, we're very
clear this is a critical time in our in-
dustry and in the life of Warner/
Chappell. We need to accelerate the
pace of our transformation into
what we believe would be the lead-
ing music publishing company in
the digital age. That's going to re-
quire a dedicated focus by senior
management on some critical is-
sues. | would like to focus my role
in a meaningful way and be able to
execute on that strategy. This par-
ticular strategy, with Dave coming
in, allows us to work together really
comfortably and continue on the
path we’re already on, but also si-
multaneously focus on these most
critical issues.

What will the two roles entail?

. One way of looking at this is
the day-to-day operational role ver-
sus the non-day-to-day strategic
and industry issues. At this junc-
ture, the number of worldwide
business and industry issues of a
strategic sort—the peering over the
horizon kind of issues—are at an
all-time high. This is not the sim-
ple world of a decade or more ago
where people in the music indus-
try thought that a mechanical li-
censing negotiation between the
music publishing industry and the
recorded music industry was the
most complicated thing. I don’t
mean that that negotiation is nota
complicated negotiation, but it's
only one of a multitude of such ne-
gotiations involving many differ-
ent parties. From a company point
of view, you can’t think through
those issues and at the same time
operate a day-to-day worldwide
business. Richard’s interested in
the new role, and I volunteered to
fill in the old role.

JANUARY 20, 2007

Richard Blackstone and David
Johnson discuss their new roles.

Which challenging issues are you
looking at over the horizon?

Some of the more obvious ones
are our relationships. Whether
they're rate decisions, legislative is-
sues—there’s a number of industry-
wide matters globally that are going
to affect us for ages to come.

Which specific rate and legisla-
tive issues are you referring to?

We're about 24 hours into these
new roles, but the intention is for me
to have the flexibility to basically
make a list of what I think the prior-
ities are, go over those lists with
Edgar, Dave and whomever else in
our organization would be appropri-
ate, and really go after them with a
single focus and without the distrac-
tions of the day-to-day . . . If I think
of the digital age, how do we,
Warner/Chappell, and how do we,
as a publishing industry, operate in
a productive manner? There is a
more productive and a more efficient
way for us not just to conduct busi-
ness, but to actually participate ina
proactive and a meaningful way to
help create business models, help
add to these business models and
certainly work with those newer op-
portunities to help the flow of com-
merce and the growth of the music
business as a whole. You and I spoke
about a year ago, and one of the
things I mentioned was it always felt
like publishers were lagging. There
doesn’t seem to be much change
since then. In my time on several
boards working with some of the
other CEOs in attempting to move
things forward, [ see that we need
more resources put to this if we're
really going to be effective.

When a new person is hired, Dave,

what happens to your role?
Presumably, I go back to being

general counsel of Warner Music.

" BLACKSTONE

Will Richard’s new responsibili-
ties conflict with those of the new
person who comes in?

We have to wait down the
road, but I don’t see that they nec-
essarily do.

Edgar Bronfman Jr. said in a state-
ment that Richard laid the ground-
work for renewed growth at
Warner/Chappell. Your revenue
has been down. What is the
groundwork that’s been laid, and
how will it help to renew growth?

The concept of lag in publish-
ing also relates to income streams.
As publishers, we do something
today, and we have to be very com-
fortable not requiring immediate
feedback. We need to be a patient
sort. Actions that we take today
may not bear fruit for 18 months,
two years or thereafter. It's diffi-
cult to make an immediate corre-
lation, but we’'ve done things in the
last year and a half like taking a
look at certain drivers like synch
(licenses]. We've done a whole re-
fashioning of how we conduct our
business and how we plan on con-

Actions

thatwe
take today
may not
bear fruit
for 18
months,
two years
or
thereafter.

~RICHARD
BLACKSTONE

ducting our business.

I brought in a new management,
moved some of the departments
around, combined departments
under the one leadership of Brad
Rosenberger. We brought in three
new midlevel managers [for film/
TV and advertising/videogaming]
... new blood, extraordinarily tal-
ented people who are bringing new
people in with them with new, fresh
ideas and reshaping the way Warner/
Chappell is viewed and how we con-
duct business.

The formation of the standards
group is an initiative that I love. We
have a unique set of assets: songs
and a catalog of standards that I
think is unparalleled and a staff
that “gets” the standards better than

www americanradiohistorv.com

anybody else. I was able to bring
these people together as the stan-
dards group to form a team that
solely focuses on the standards:
maintenance of those relationships
and growth of that department.

We just started an internal radio
show. We have two wonderful em-
ployees who knew the writers
when the writers were alive—had
lunch with Sammy Cahn four days
out of a week. Every two to three
weeks we pitch one or two cata-
logs that are estates, and these
guys feature them. I've been in-
terviewing them. They tell anec-
dotes and humanize these writers
and the song titles. They're basi-
cally passing the torch to the next
generation of employees and staff,
who love it.

Richard, what are the most signif-
icant challenges you've faced at
Warner/Chappell that are differ-
ent than those faced while presi-
dent of Zomba Music Publishing?

Appreciating the challenges
that the [collecting] societies, pub-
lishers, songwriters and artists in
each country are vastly different
than what might exist in another
country. [ was more focused on the
U.S. and the U.K. in my previous
employment.

Dave, will you be essentially mind-
ing the store or will you be imple-
menting specific plans?

I'm an interim CEO, but I'm
not a mere caretaker CEO. This is
my job. I'm pushing forward 24/7
very energetically. The happiest
and unhappiest days of my busi-
ness life were both music publish-
ing-related. Far and away the
saddest day of my business life
was the day CBS sold CBS Songs
[which became part of EMI Music
Publishing] to Stephen Swid and
his partners, Marty Bandier and
Charles Koppelman. I begged CBS
brass not to sell that great com-
pany at the ridiculous price of six
times net publisher’s share. That
was just painful. The happiestday
of my business life was coming
into Warner/Chappell. .

BLACKSTONE & JOHNSON GEORGE SIMIAN
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It's hard to imag ne that th= producs=rs of “Ame-ican [ds]” would
went to tinker with the show’s formula following last season.
After all, the hit reality program—a ta_ent search for music’s
Next Big Thing—was 2006’s top-rated TV series by a wide mar-
gin. But when the “A.1.” juggernau: returns for its sixth season Jan.
16, that’s jus: wnat they’ll be doin2. * In the bigge:t tweak of the
show in years, a new national songwriting contest wil be introduced
and run parallel alongside :he usual singing compet -ion. The win-
ning song, as determined Ly viewers, will serve as the first single from
the champion of “Idol.” * It's fire-tuning lile that—a quintessen-
tial “Idol” touch—that has enabled the franchise to maintain its steady
upward trajecto-y during its five-year run. * Last season was the
show’s biggest and best yet. According tc Nielsen Medi: Research, the
show averaged more than 3) million v-ewers—ratings that trail only
the likes of spec.al one-off events like the Supzr Bowl and the Acad-
emy Awards. What is mote, Ad Ag= savs the show generated more
than $500 mi_lion in TV sponsorshio revenue in 2006. “t now sets the
value of the “Ido_” franchise at $2.5 billion. A record fcur contestants
were signed to a_.bum deals with Simo1 Fuller’s record company, 19
Entertainment: Taylor Hiclks, runner-up Katharine McPhee and fi-
nalists Chris Daaghtry anc Kzlly 2icklzr. * Now the franchise—
wkich througa the years bas given rise tc the platinum-selling careers
of Kelly Clarksor, Carrie Underwcod, Clay Aiken, Ruben Studdard
and Fantasia 3ar-ino—is th .nking even bigger as it he:ds into its lat-
est season. * Szys arelax2dand confident Fu_er, “Id-1” creator and
mestermind, “We're just hittir g our stride.”

T
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THE MOST POPULAR STAR-MAKING
FRANCHISE OF OUR TIME FINE-TUNES ITS FORMULA
AND JUST KEEPS GROWING BY BRIAN GARRITY

FULLER

So what can viewers, not to mentinn advertisers, ex-
pect n the season ahead?
I' Cetails of the songwriting contest are slill being

'! sk:tched out, but it will be open to amateurs, with
demos submitted through an “Idol” We > site. The
show’s producers and judges will whittle entries down
to adozen fimlists, which will be performed im the sacw’s stretch
vnand put 1p to a vote by the audience.

The winner’s song used to be chosen by So~y BMG executives
a1d theshow’s producers early in the season. But sicks of groan-
>s ike “Do “ou Make Me Proud”—the song zeason five winner
k- icxs had to perform as his first single—promptad Tuller to re-
hii k the apzroach.

* want the moment of an unknown songwriter’s song being
>zrrormed b the hottest newly discovered singer ir the coun-
rv,” he says of his new vision.

The show is expected to start soliciting tor entr es shortly
1te- the end of the auditions. In an ideal wotld, prev ous “Idol”
-on estants will return to the show late in “he season to give
l.e songs a test run. But nothing has been d=cided. Details on
t.e orize package are still to be determined as well. Ditto vot
rg, which is expected to happen online.

Also, show executives tell Billboard, loo} for rock singers.
Sven the success of performers like Daughtry last season, and
35 Bice and Constantine Maroulis in season four rock per
crers are tarning out in greater numbers "5 trv out.

Meanwhile, Hicks win last year has attra ‘ted more of wha
ereculive producer Ken Warwick terms as “quir<y” singers.
and produce-s are also proniising some great characters, too.

1ink Elliot- Yamin, the good-natured soul singer who judge
Pau a Abdul lescribed as one “funky white boy.”

Aaditwou dn’t be “American Ido!” withoutsome powerhouse
vCices.

“We have a kid who is going to give Aretha “ranklin a run for
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her money,” Warwick says.

Celebrity judges and guest performers will
be part of the mix again this year, too.

In the national tryouts, guest judges are back
for auditions for the first time since season four.
Jewel is a guest judge in Indianapolis, song-
writer Carole Bayer Sager sits in on the session
in New York, and Olivia Newton-John joins the
judges in Los Angeles.

Judges Simon Cowell and Randy Jackson
have publicly cited Paul McCartney and Mariah
Carey at the top of their respective wish lists
for this season. But no guests have been pub-
licly confirmed.

And look for what Warwick describes as an
“absolute mega-night” when the show trims the
number of finalists to six contestants. “We're a
bit concerned at the moment that it will over-
shadow the final,” he says.

LIVING UP TO LAST YEAR
Even by its own Teflon standards, “Idol” was un-
stoppable last year.

Warwick says the key was the diversity of'tal-
ent. “Everybody loved somebody on the show
and wanted them to do well,” he says.

Another key has been the show’s use of tech-
nology. The usage of voting over the telephone
and through text-messaging has given fans a
sense of investment in “Idol” performers. A
staggering 570 million votes were reportedly
cast in last season’s finale.

Increased star power also aided the show’s
already massive popularity.

Last year saw guest turns by Stevie Wonder,
Barry Manilow, Shakira and Wyclef Jean, Kenny
Rogers, Rod Stewart and Andrea Bocelli.

And the finale featured appearances by Mary
]. Blige, Live, Meat Loaf, Al Jarreau, Toni Brax-
ton, Underwood, Aiken, Dionne Warwick, Burt
Bacharach and Prince. That show in particular
delivered the biggest night for “Idol” ever.
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TAYLOR HICKS performing during season five (2006), which he would go on to win.; Simon &
Simon: SIMON FULLER, creator of ‘American Idol,” CARRIE UNDERWOOD and judge/record

exec SIMON COWELL backstage at the 2005 season four finale, where Underwood emerged
victorious.; KELLY CLARKSON, RUBEN STUDDARD, SIMON FULLER and FANTASIA BARRINO

atin 2004 at the season three finale.

Nielsen reports that a record 36 million view-
ers tuned in to that show, capping an already
dominating year for ratings.

Fuller listens to his own success story and ac-
knowledges that it’s all “pretty spectacular stuff.”
But, he adds, he’s more concerned with quality
control than growth at this point. “We are de-
termined to maintain the standard,” he says. “It
won’t necessarily be growing each year. But [
expect it to continue to have huge years. We are
past the moment where we are wondering, ‘Will
it last another year?””

After last season, the producers say they are
becoming stricter about making guests play a
meaningful role in the show.

Shakira infamously missed a preshow meet-
ing with the contestants prior to her appear-
ance, enraging the show’s producers.

“We hated it,” Warwick says. “It was great,
fabulous entertainment. But it had nothing to
do with the show.”

Still, the fact that superstars like Shakira,
Prince and Blige even appeared on the show is
telling of the respect “Idol” now commands from
the music business.

“With all due modesty, they bloody should re-
spect us,” Warwick says. “To a certain extent
we have revitalized much of the music business
around the world with this show.”

‘IDOL’ ORIGINS

In 1998, when Fuller came up with the idea for
what ultimately would become “American Idol,”
he was managing some of the biggest pop acts
in the United Kingdom and around the world
through his company 19 Entertainment. Most
notably, Annie Lennox was among his clients.
But he was hunting for a new way to recruitand
develop star talent. A year earlier, he had split
with the Spice Girls, a group he managed
through their commercial peak. He was look-
ing for a way to re-create the mania that sur-
rounded that band.

“My whole motivation behind creating ‘Ido!’
was, ‘How can | break artists without having to
rely on radio?’ ” he says.

TV proved to be the answer Fuller was
looking for. The show would create the star,
and in the ultimate goal, he would manage
performers.

But “Idol” was a slow development process.

In the meantime, Fuller created a TV show
for the BBC about a mixed-gender pop group
he assembled and modeled after the Spice Girls
called S Club 7. The show proved he was on the
right track. It debuted in 1999 and served as a
launching pad for the band’s music career. The
band enjoyed a string of hits in the United King-
dom during the next three years.

In 2001, Fuller’s “Idol” vision becarne a real-
ity in England. He teamed with Cowell, an A&R
executive for BMG in the United Kingdom, who
would, of course, go on to lead the team of on-
air judges. The show debuted in October of that
year and emerged as an instant smash.

The following year, Fuller took the show and
many of its key players, including Cowell and
executive producers Warwick and Nigel Lyth-
goe, to America seeking even bigger fortune.

As part of the deal, Fox would air the show
and BMG would serve as the distributor of “Idol”
album releases (see story, below). The BMG ties
were strong. Not only was there the Cowell con-
nection, but Freemantle Media, the TV pro-
duction company behind the series, is a unit of
Bertelsmann-owned RTL Group.

In much the same way “Pop Idol” struck gold
in England the year before, “American Idol”
was an instant sensation with U.S. audiences
in 2002.

But even after the first season finale con-
cluded to huge ratings in September 2002—
more than 21 million viewers tuned in to watch
the crowning of season one winner Clarkson—

FOLLOWING THE BUSINESS BEHIND THE BRAND,
ITS STARS AND THE HITS THEY RELEASE

“American ldol” has developed into a formidable cash machine during the last five
years, but sorting out who gets what when it comes to cash and control remains a
tangled thicket of deals between 19 Entertainment and its various business partners.
Billboard sorts out the situation.

THE BRAND

As much as two-thirds of the “ldol” brand is owned by 19, started by Simon Fuller, but
boughtin 2005 by CKX Inc., the public company owned by billionaire media investor
Robert F.X. Sillerman. Another third belongs to Freemantle Media, a TV production com-
pany owned by Bertelsmann’s RTL. The two companies control “ldol” merchandiz-
ing rights around the world.

ARTISTS

The top 24 contestants sign a deal that gives 19 the option on recording, manage-
ment and merchandising rights. Finalists are also contractually obligated to partici-
pate in the American Idols tour that follows the show. The contestants jointly retain
a single attorney, selected by the show, to represent all of them and negotiate their deal
with 19. Artists who are ultimately optioned by 19 sign a three-album deal (terms not
known). Freemantle also participates in a minority share of the winner’s recorded
music revenue. As for the management option, Fuller says that, when it’s exercised,
it’s a three-year deal. “Ido}” vets Carrie Underwood, Chris Daughtry and Fantasia are
currently managed by Fuller. Other acts have opted to go elsewhere for representa-
tion after the option expired.

RECORDING RIGHTS

19 finds a home for the winner and any signed finalists within the Sony BMG sys-
tem in the United States, and licenses marketing, manufacturing and distribution
rights to a Cowell production company owned by Sony BMG called Simco. —BG
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the show’s future was not yet secure.

There was still the matter of transforming
Clarkson into a recording star.

Executives at 19 and RCA, Clarkson’s new
label, figured the popularity of the show was
good enough to yield a gold record. But for the
“Idol” concept to really work, Clarkson had to
become a platinum artist—Dby no means a given.

Enter BMG chairman and legendary hitmaker
Clive Davis.

Davis says that the key benefit of the show is
that it provides “Idol” artists access to TV ex-
posure and other marketing channels that other
baby acts don’t get. But those avenues are wasted
without hits and the right image.

Davis, in tandem with Fuller and the RCA
Records staff, worked to team their new “Idol”
champion with top pop writers and producers
to develop songs and a sound for Clarkson.
Among the collaborators on the album were
Rhett Lawrence, Christin.
Aguilera and Matt Morris
who co-wrote the hit “Mis
Independent” with Clark
son. Lawrence, who wa
the producer of previou
No. 1 hits like Mariah
Carey's “Vision of Love,” also was the producer
on the track.

“Thankful,” her 2003 debut, went on to sell
2.6 million copies in the United States, while
the follow-up, 2004’s “Breakaway,” has sold 5.6
million copies.

Fuller says that the A&R element is one of
the most overlooked components of the “Idol”
success story.

Davis seconds the sentiment. “We have vali-
dated their franchise,” he says.

Indeed, the biggest testament to the power
of the “Idol” brand may be the album sales of
the performers who graduate from the show.

Underwood’s RCA Nashville debut “Some
Hearts” has sold more than 4 million copies,
according to Nielsen SoundScan. Daughtry’s
self-titled debut for RCA has sold 1.2 mil-
lion. Fantasia’s 2004 debut scanned more
than 1.7 million. Ruben Studdard’s 2003
debut on J Records has sold 1.8 million units.
Clay Aiken has had two albums scan more
than a million units: His 2003 RCA debut
“Measure of a Man” sold more than 2.8 mil-
lion units, while his follow-up 2004 holiday
album, “Merry Christmas With Love,” sold
1.4 million units. Most recently, Daughtry’s
self-titled RCA debut has sold more than 1.2
million units.

“Idol” and its artists have also become a big
draw on the touring front, as well. The Ameri-
can ldols tour gross doubled from $8 million
to $16 million from the first year to the second
and grossed a best-yet $35 million last year. All
told, five Idols tours have grossed nearly $90
million and moved more than 2 million tickets.

Jeff Frasco of Creative Artists Agency is the
responsible agent for Idols, and the promoter
side of the tour is overseen by VPs Debra Rath-
well and Donna Dibenedettoin AEG Live’s New
York office. AEG Live is the producer of all five
previous Idols tours.

Randy Phillips, CEO of AEG Live, says that
for the 2007 tour, the company will examine tak-
ing the tour into new markets.

“Thebrand . . .isas much of a star to the con-
sumer when they spend their disposable income
as the entertainers on the stage,” Phillips says.

The biggest beneficiary of all this is 19 En-
tertainment, which was acquired by Robert F.
X. Sillerman’s CKX Inc. for $188 million in 2005.
The company’s “Idol”-related revenue, which
includes TV-production fees, foreign syndica-
tion rights, sponsorships, merchandise and
touring, totaled $66 million in the first nine
months of 2006. The company generated an-
other $28 million in revenue from recorded
music revenue and music management fees
with a roster dominated by Idols. 19 claims it
has generated more than $50 million in profits
during that period.

“It’s a lot more than a TV show now,” Fuller
says of the “Idol” universe. “It’s a breeding
ground for talent.”

And sponsors, with anticipation for the new
season of “Idol” already at a fever pitch. A 30-
second spot on this year’s Wednesday shows is
reportedly fetching north of $600,000. (“Idol”
airs twice weekly on Fox, Tuesdays and Wednes-
days.) Similar ad slots on this season’s finale are

IWE'RE JUST HITTING
'1” :" I N I '] . —SIMON FULLER

"Her KLk

said to be more than $700,000. Lead sponsors
Coke, Cingular and Ford are all back this sea-
son, and some individual sponsors like Coke are
reportedly shelling out as much as $50 million
for product placement and other opportunities.

Merchandizing is also up. Freemantle Media
is reportedly licensing the “Idol” brand to more
than 45 companies for use in products ranging
from games to toys to branded foods to theme-
park attractions to fashion lines to costumes.
Nestlé will distribute more than 70 million
“Idol”-branded candy bars as part of a promo-
tion to win a trip to the show’s finale in May.

Robert Passikoff, president of Brand Keys, a
branding consulting firm, acknowledges that
the cost of doing business with “Idol” is high.
But he says it is a reflection of the power and
versatility of the “Idol” brand—which appeals
to kids, grandparents and everyone in between.

“And it's focused on winners,” Passikoff says.
“That’s a value that any brand can attach its
wagon to.”

Warwick sees the show’s appeal in a slightly
different light.

“It’s a program about people finding the
Americandream,” he says. “And people believe
we are helping [the contestants] find it.” ...

Additional reporting by Ray Waddell.

KATHARINZ McPHEE FINALLY RELEASES HER DEBUT

When 2006 “american Idc!® ro nner-up Katharine McPhee rushed off the road and intc ihe
studio last fall to begin work n an her debut album, she quickly realized the art >f the com-
promise. Inde=d, while som 2 tracks for the self-titled set, due Jan. 30 ‘Aa RZA, were fully-
formed demos from veteran s>mgwriters, others were crafted with McPhee’s input from
the ground up by Timbaland sideman Nate “Danja” Hills, Babyface and Kara DioGueri .

McPhee fel pzrticulariv n bose with two tracks from producer Ryan L2sliz, but then
they wound us n>t makinj the cut. “I’'m learning that’s the way it goes in this business ”
she says. “You give and ycu taxe.”

Due to McPhee’s post-“Iddf’ ~ouring commitments, RCA hasn’t had much setup time
for the projec:; the first sincle, “Over It,” hits U.S. radio outlets Jan. 15. “We sé&sically had
two or three months to go from start to 2ero and make a complete alburr,’ RC£. Music Group
senior VP of L&R Steve Ferrera says. “It’s not like a normal artist sigring, ahere you de-
velop them, find the materz! a1d refine as you go. Because of the momentum of ‘idol,” ‘~e
had to get this thing out.”

In contrast ®o “dol” stars like Bo Bice and Taylor Hicks who had already spen: years p.r-
suing a music caseer, McPee’s Jrior experience was limited to musical tr eater. Once in
album-making mode, she ¢lso strugg ed with putting her own stamp or material “het
was already veritzen. “The demos, it’s so hard once you hear whoeva is 3'nging to cet
that out of your head, especially for me, being new to recording,” MzPh=2=2 says. Being
able to craft soncs with oLtsid= -ollaborators generated “the memor, of where we werz
when we were weiting the sor 3. There's a kind of history behind it.”

That said, McPhee and Fere-a say thay’re thrilled with the finished product, which they
both describe as a “rhythm pap album.”

“One of the first things aseed her was, ‘What’s on your iPod?’ ” Farera recalls. “Sh2
said, ‘I'm 22 years old. | went %o make a record kids my own age will went to listen to, z 13
Christina Agu lera, Justin T:ir Jerlake, Nelly Furtado and Fergie.’ We set out to make 3
record that had those comrpoments to i7, and also a few really big balleds like she sang 21
the show.”

Ferrera is now d-afting a lsve bar d for McPhee in advance of abusy slate ¢f TV pe formances
this month. Meanwhile, McPt ee is taking a proactive approach to her fan >ase, even perecr-
ally responding tc friends who have signed up on her MySpace page. “‘Liztle “hings like -t &t
ma<e the diffe-en:e to fans and they lov2 it,” she says. —Jorathan Cohzn
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Finalists On Living The Dream, Learning The Biz And Leaving The
Shadow Of An Iconic Brand as toLo 1o JONATHAN COHEN, GARY GRAFF, GAIL MITCHELL AND JEFF VRABEL
“American Idol” is a phenomenon unlike any other, and the contestants who have filed through its

ranks in the past five years are forever bonded by their formative experiences on the show. Billboard
asked nine key “Idol” stars to reflect on what the show has meant to their career, their favorite mo-

ments and how they’ve managed the transition from the small screen into the cold, hard world of
the music business. “I think it’s all about taking every single opportunity that you have in front of

you and just making the best of it,” 2006 third-place finisher Chris Daughtry says. “I’'m not saying
you have to go on a TV show, but you definitely have to put your neck out there, and sometimes
you’ve got to open a lot of doors to go through the right one. You don’t know which opportunities
are gonna be the ones that seal your fate.”

Clay Aiken

SEASON/FINISH: 2003,
second

CHART HISTORY: The
Billboard 200: “A
Thousand Different

own.” Well, that’s not the case. I signed with RCA
—there was a right of first refusal with RCA so
I signed with RCA automatically at the end of
the show. But there’s definitely not a downside
to that at all. I'm happy with that. Every per-
son who’s been on the show at some

point wants to distance themselves a

Bo Bice

SEASON/FINISH:
2005, second
CHART HISTORY:
The Billboard 200:
“The Real Thing,”

Ways,” 2006 (No. 2, little bit, but no matter what, | came 2005 (No. 4,
489,000); “Merry from there. I'm only here because of that  661,000). The
Christmas With show and so [ can’t help but be appreciative  Billboard Hot

100: “Inside Your
Heaven,” No. 2;
“The Real Thing,”
No. 56.

Love,” 2004 (No. 4,1.4
million); “Measure of a
Man,” 2003 (No.1,2.8
million). The Billboard Hot
100: “This Is the Night,”
No. 1; “Invisible,” No. 37;
“Solitaire,” No. 4.

of that. Any time that they want me to come
back, I'll be happy to. [Working with Simon
Fuller] has turned into a really great relationship.
I mean, he's really exactly what anybody would
want in a record label head. We auditioned

for the show because it looked like fun. |

think every year after that, the fourth and
fifth [season] especially, you found people who
got into the show because they knew something
big was going to come out of it. I kind of liked
seeing contestants come up out of obscurity. It’s
lost a little bit of its innocence and so it’s not as

I'm just a normal cat from Alabama, and I
never really had any idea how big “Idol” was.
1 would get off work and go play gigs. So I
wasn’t really familiar with the show. I got
passed on by three major labels before
“Idol,” so it definitely helped me. I"d already

I'll clear up a misconception people have. When
I watched the show last year, I said to myself, “T'd
much rather be the second-place winner because

the first-place person is tied into the contract and
the second-place person can go and shop their

Chris Daughtry

SEASON/FINISH: 2006, thi

CHART HISTORY: The Billboard 200: Daughtry,
“Daughtry,” 2006 (No. 2, 1.1 million). The Billboard Hot
100: “It’s Not Over,” No. 28.

I didn’t know a lot about the music business as a busi-
ness, so everything we did was really new information—the
royalties and how you get paid on an album, how many peo-
ple it takes to complete your team and all the people it takes
to promote your album. It’s just amazing to me how many
people you don’t see behind the scenes that are working

so hard for you. They basically have the option to sign you.
That's their choice; you're not obligated to anything coming
off the show, especially if you don’t win. I was just very for-
tunate that Clive [Davis] wanted to work with me, and I thought
19 Management did a great job with us on the show, so I decided
to stay with them. But my arm wasn’t twisted to do anything I did-
n’t want to. Everybody’s well aware of the possibilities; they don't
blindside us with anything. For me, [“Ido]l”] wasn’t about neces-
sarily winning as much as it was, in the beginning, to hopefully
get more gigs with my band. It definitely took on alife of its own,
and I don’t regret it at all. [t was a fantastic opportunity to get my
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much fun for me anymore.

been chasing the dream for 13 years, mak-
ing a living at this. That’s a blessing in it-

face out there and use it to show the world what
I was able to do. It's all about taking the op-
portunities that are in front of you and mak-
ing the best of them and using them to your
advantage. I don’t think it’s cheesy one bit.
I'm glad | didn’t win simply because | was
able to form a band and come out as a band,
not just Chris Daughtry. [ was never too keen
on being a solo pop artist or a solo guy—if
I won, that's what I would’ve been, and
I didn’t want that. All I ever wanted to be
was part of a successful rock band.

\/Daughtry finished third on “American Ido/” last

year, but that hasn’t stopped him from becoming
the most successful spawn of the fifth season. As part of the
rock band that shares his last name, the artist has been a fix-
ture on The Billboard 200 with his self-titled debut, which has
already sold more than 1 million copies. The group just an-
nounced a winter U.S. club tour, beginning Jan. 28 in Anaheim,
Calif., and its latest single, “I/t’s Not Over,” is steadily climbing
at a variety of radio formats.

wWWwWw.americanradiohistorv.com

self. I had a great career selling albums at
gigs and out of my car. [ wasn’t doing too
bad. [ mean, It took a while to obviously
build that career up. I'll always be grateful
for “Idol,” and I wouldn’t really run from it.
But obviously I want people to look past that
and see what 1 do, like playing instruments
and writing songs. I'm not really a pop guy,
[’'m more of a Southern rock guy. My favorite
“Idol” moment was playing “Sweet Home
Alabama” and “Freebird” with Lynyrd
Skynyrd. I've gotten to play with them sev-
eral times since then. You never get used
to playing with youridols, people that
you grew up listening to and learning
from. [t’s cool to see people like that and
say, “OK, cool, I can adjust to this. I'm still
the same normal Bo that I've always been.
It's juston a different kind of level.” It’s just
amatter of adjusting. I think back to the au-
ditioning process, the first actual one I did
in Orlando [Fla.]. Everything was so new.
If I could only g back and tell myself what

[ was in store for that night when I was
laying there with 17,000 other people

crammed in this building.

Justin Guarini

SEASON/FINISH: 2002,
second

CHART HISTORY:
The Billboard
200: “Justin
Guarini,”

2003 (No.
20,143,000).

What surprised
me most about
being part of
[“Idol”] was the quick
education I gotin the
business, and the fact
that I had so very little

control. I was under the naive notion that
I would have a little more of a say and be a
little more of an artist as opposed to a prod-
uct, but now I’ve learned how to juggle that.
“Ildol” for me was the key to the career I’ve
always dreamed of. I've been working
steadily for the past five years doing exactly
what it is that I lcve—entertaining people,
not just here but all over the world. T just
can’t begin to think of how that could’'ve
happened without it. My favorite “Idol” mo-
ment would have to be the big band night
we did. 1 always loved jazz, and the fact I
got to sing with a bunch of great musicians
really was an inspiration for a jazz album
I released last December. I think the most
important thing for me is that people, after
five years, still remember who I am and are
interested in what I'm doing. There are

ILLUSTRATIONS BY THOMAS HERPICH



www.americanradiohistory.com

other people who have come in second,
third or fourth in other seasons who have
not been able to maintain that kind of vis-
ibility, so I'm really thankful for that.

™
h
By

Taylor
Hicks

SEASON/FINISH:
2006, first
CHART HISTORY:
The Billboard 200,
“Taylor Hicks,”
2006 (No. 2,
540,000). The
Billboard Hot 100:
“Do | Make You
Proud,” No. 1, “Takin’
It to the Streets,”
No. 69.

[ saw bits and pieces of

[past seasons], like Bo
and Ruben. My hometown was big into it. But
on Tuesday and Wednesday nights, I was play-
ing restaurants as background music. You know
what's so cool aboutit? Not only does it teach
a child about the history of music and what
styles certain songs come from, it is really
about America. It'snotabout the A&R rep at
a label that goes out and hears a person sing
and signs that person to a deal. It is about the
single mom in North Dakota that enjoysa par-
ticular singer on the show and votes for that
singer. It’s such a deep, home-grown, Ameri-
can thing. | was an old, gray-headed man in
the “Idol” competition. Me as an artist, that
stopped for a year, because my writing was not
allowed on the show. There were some creative
parts of the show from a visual, entertaining
aspect. But from a creative, musical aspect, it
was very minute. I was able to write all of the
endings to the songs I was performing. There
were maybe 20 seconds of the songs [ sang
where [ could be creative, musically. There’s
a lot going on around you. You're becoming
well-known. You're gaining notoriety. There
are the phone calls from friends that see you
on TV and the people who recognize you and
want to talk to you when you go out to eat.
For me, working so hard to try and catch
a break all those years, 1 really kept my
head down and studied my music. |
lived and breathed that show and it
has done wonders for me.

Mario
Vazquez

SEASON/FINISH: 2005, left the show
after the final 12 contestants were
chosen

CHART HISTORY: The Billboard 200:
“Mario Vazquez,” 2006 (No. 80,
56,000). The Billboard Hot 100:
“Gallery” (No. 35).

Jennifer Hudson

SEASON/FINISH: 2004, seventh
CHART HISTORY: The Billboard Hot 100: “And | Am Telling
You ’m Not Going,” No. 84.

Before “American ldol,” | worked for Disney on their cruise
ship line for six months ata time. [ narrated and also did all the
lead singing for the “Hercules” show and also did “Circle of
Life” from “The Lion King.” I think I was on the right track for
my singing career before “American Idol” as [ had a vocal coach
and was singing on the Disney cruises. But “Idol” did help
speed my career along. I didn’t think things could get any bigger
or busier than when I was on “ldol,” but it has. “American Idol”
is part of my history, and I’'m proud of it. It’s helped me es-

—_

tablish myself as a true artist. Now it’s up to me to further my

career on my own. In addition to working on my album, I"'m look-

ing for the next right acting role. I definitely want to pursue both music
and acting. My advice to aspiring artists is to just stay true to who you
are and never, ever give up. Do your thing and enjoy what you're doing.

Leaving the show—if you want to call
it rebel cred, that’s fine. I just feel
like I made a business decision for
myself. | just felt restricted, and [
wanted to do the best I could for
me. | wanted to venture into spe-
cific producers and there were
things I wanted to experiment
with which I didn’t think [the
“Idol” camp] would be into. So I
just felt like if I'm gonna succeed,
I think this would be the best bet
for me to do it. I’m just grateful for the
opportunity to be able to move on
from “ldol,” because there’s other
acts, unfortunately, that haven’t.
They're all in their struggle now. What
surprised me, I guess, was going into big busi-
ness and basically realizing that, OK, it’s not
only about making your dreams come true and
being a recording artist—it’s a business. [ think
you wake up and realize you are a business.
That happened on the show for me, and you
just have to make the best of your business as
you're going. For me that meant going off in
my own way. | think anyone involved with
“Idol” wilt always be connected
to “Idol” no matter what. [t's
such a phenomenon. It’s
just up to the individ-
ual to break free from
itas much asyou can,
in a sense of gaining
your own independ-
ence. I think what’s
different now is I've def-
initely developed more as
anartist. It’s always a hus-
tle, but it’s not as much
of a hustle as when
you are a starving
artist trying to get
signed by a major
label.

Fantasia

SEASON/FINISH: 2004, first
CHART HISTORY: The
Billboard 200: “Fantasia,”
2006 (No.19, 217,000
“Free Yourself,” 2004 (No.
8, 1.7 million). The Billboard
Hot 100: “I Believe,” No. 1;
“Truthls,” No. 21, “Baby
Mama,” No. 60; “Free
Yourself,” No. 41.

I could talk your head off about
what surprised me most about the music
business after “Idol.” There’s just a lot
of stuff out here to deal with. You have
to really be very strong-minded and believe in
yourself. There's a lot of hype in this business.
You can lose a lot of people you love behind this
and even lose yourself. I'm getting wiser and
wiser with each year. | don’t think | would
have made it without “Idol.” It’s so hard
nowadays to get into arecord company, to
get people to listen to your music. I’'m from
a small town where [labels] don’t scout for
talent. “American ldol” is a door-opener even
ifyou don't win—look at Jennifer Hudson. The
one moment | won't forget is when I sang “Sum-
mertime.” That was the day everything changed
for me on the show. | wasn't getting a lot of votes
and my past was kind of slanding in the way,
my being a young mother. I wasn’t really
crossing over to people. But after singing that
song, people were coming up to me saying, “1
wasn’t into you, but when you did ‘Summer-
time,” I changed my mind.” I don’t mind still
being associated with “American Idol.” But I'm
not the “Idol” anymore. To some artists and
producers, “American Idol” is just a reality TV
show, and they don’t take you seriously. My main
focus now is to improve myself as an artist. For
me in 2007, [ just want to tour and continue to
prove myself.

\ MIihl[l)'ﬂmIu[ﬂﬂ!':hlll'lllli
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Chicago native Jennifer Hud-
son kept a low profile after
being voted off “Idol,” but
has roared back into pub-
lic consciousness of late
thanks to her role as an
R&B singer in “Dreamgirls.”
In the film she belts out
“And ! Am Telling You I'm
Not Going,” which has drawn
standing ovations from theater
audiences. The New York Film
Critics Circle recently named Hudson

best supporting actress for her performance,
and she also has a Golden Globe nomination
in the same category. Her debut album is due in the fall via Arista.
It will feature production by the Underdogs, who produced the
hit “Dreamgirls” soundtrack.

Ruben Studdard

SEASON/FINISH: 2003, first

CHART HISTORY: The Biliboard 200: “Soulful,”
2003 (No. 1, 1.8 million); “| Need an Angel,”
2004 (No. 20, 467,000); “The Return,” 2006
(No. 8,187,000). The Billboard Hot 100:
“Flying Without Wings,” No. 2; “Sorry 2004,”
No. 9; “Change Me,” No. 94.

1’d been doing everything 1 could to try to be
in the position I'm in now, but I do credit
“American ldol” with putting me in this po-
sition. Winning was everything and more. But
if | hadn’t done “1dol,” I still would have been
pursuing my music career very diligently. |
always wanted to be a professional singer. 1
was a music education major in college for
three and a halfyears. 1'd trained vocally from
the age of 12 through high school and college. |
1 did everything to prepare myself. ’'m proud
of the accomplishments | made with
“American Idol” and glad people still as-
sociate me with the show. It’s nothing to
be ashamed of. [ feel blessed to even be in
such great company and to even call myself a
recording artist. To have a third album out is
also a huge feat. The way the industry is now,
a lot of artists don’t get a second album. My
favorite moment was when | won, of course
I don’t think there could be any other favorite
moment than being the last
person standing. Outside
of that, my other favorite
moment was hearing
Fantasia sing “Sum-
mertime.” That was an
outstanding perform-
ance. Aspiring artists
should just continue to
dream, stay focused and
practice your craft. It’s
a cliché to say, but prac-
tice makes perfect.

—TAYLOR HICKS
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QUINTUPLE-PLATINUM-AND-COUNTING ‘AMERICAN IDOL’ WINNER CARRIE UNDERWOOD
DISCUSSES HER ROAD TO NASHVILLE SUCCESS BY KEN TUCKER

It’s hard to imagine that the last year could have gone any better for Carrie Underwood than it did. Just months
removed from her May 2005 “American Idol” victory, “Jesus, Take the Wheel” and “Before He Cheats” spent a
combined 11 weeks atop Billboard’s Hot Country Songs chart, while a third single, “Don’t Forget to Remem-
ber Me,” peaked at No. 2. * Her debut album “Some Hearts” has been certified quadruple-platinum by the
RIAA, and according to Nielsen SoundScan, has sold 4.7 million copies. In fact, her first effort has sold better
than the debuts of the other four “Idol” winners including Kelly Clarkson. * Underwood spent the first part
of the year on the road with country superstar Kenny Chesney and spent the second half on tour with another
big name, Brad Paisley. She has appeared on everything from “Late Show With David Letterman” to the “2006
Kennedy Center Honors.” And the year brought plenty of recognition for her success and talent. She picked up
awards from the Academy of Country Music, NARM and the Country Music Assn. In December, she picked up
five Billboard Awards, including album of the year. * All of which is to say, the vacation that Underwood in-
terrupted to speak with Billboard was more than well-deserved. Below, Underwood chats about all things “1dol,”
lessons learned in 2006 and her deep, deep love of bluegrass tribute albums.

What would you be doing now if you hadn’t won “American Idol”?
1 would have a job somewhere, maybe in the journalism field or maybe
broadcasting or something like that, but I'm not exactly sure, because
I never got to that point.

Do you think you would have done what other aspiring coun-
try artists do—move to Nashville? No. It’s always something
that I thought would be awesome to do, but I consider myself to
be a very level-headed person and the chances of [succeeding that
way] were slim to none. I was just planning on being in the real
world and doing the best I could at my job. I probably wouldn’t
have pursued music much further at all.

Are you surprised at how warmly you’ve been embraced in the
country music community? | am. You are a little worried at first. You
never know how people are going to take a newcomer, especially some-
body who came into the scene unconventionally. Everybody has been
great. Other artists, producers, people that I've worked with, people
that I've met along the way—they’ve all been very proud, I think, that
somebody would represent country music on a national TV show [like
“American I1dol”].

You won major awards from the Academy of Country Music,
the Country Music Assn., not to mention the Billboard Awards
and everything in between, last year. Is there one award that
really stands out to you? [The CMA] female vocalist of the year
was really huge for me. It was really unexpected and really hard to
believe. “American Idol,” that would have to be the best moment
[because it] started all of this, but [the female vocalist award], that
was a really awesome moment for me.

Was there another “wow’” moment, maybe not an awards show
moment, but one where your record label or manager called you
on the phone and said, “This just happened”? Every time another
platinum [certification comes in]. It's a pretty huge “wow” moment.
When [ was told about this last one, [ was like, “Is it going to stop sell-
ing? What s going on here? This is crazy.” After 2 [million sold] I was
really, really, really happy, and after three I was like, “Well, it couldn'’t pos-
sibly sellany more.” Then four kind of came and went quickly, and I was
like, “Whatis up?” People are still going out and buying this, it'samaz-
ing. Then five, it’s just “wow.”

You really haven’t made it until your music gets turned into a blue-
grass tribute album. Have you heard “Pickin’ On Carrie Under-
wood”? That's when you know. [laughs] One of our band members ac-

tually went and got it when we were on the road, and we listened to it be-
forea show. I said, “Whatis this?” [laughs] | listened to itand it was good.

Where are you in regards to your new record? We are still planning.
We're getting songs together and writing stuff in the next couple of
weeks, because I didn't really want to jump into anything until we knew
what direction we were going in. We're not recording until after the
Grammys. Once that is done, I'll have a lot more time to devote to the
nextalbum. [I'll] get stuff from some writers and go into the studio and
lay some stuff down and see what direction it’s going to head in.

Are you going to take a more active role with the songwriting
onthis new record? I would like to. I'm very realistic about the whole
situation. I know that some [artists] think they are really awesome writ-
ers and they are not—I'm the opposite. I just want to go inand try, and
if nothing more, I go in with the writers and they get a sense of what I
would like to sing about. Even if I don’t have much of a hand in the
writing process at all, even if I just have some ideas . . . I'm looking
forward to being more involved, but I'm very realistic that I might not
be any good.

Did you write songs growing up? [ didn't. I never thought I'd ever
be in a position to where I'd be able to use them, so it was something
that I never really messed with too much. I wish T had now.

Do you have any interest in recording music other than country
music? Ifthere were a great collaboration going on, I would definitely
be interested, but [ really, really like being a part of country music—and
hopefully they like having me—so [ don’t have any intentions of trying
anything else.

You mentioned collaboration, and you are obviously a fan of Ras-
cal Flatts and have sung with the band. Is there anybody else
you would like to work with? There are so many great country peo-
ple, new and old. I love Alan Jackson. I think he’s a great representative
of country music and is still going strong. He'd really be an awesome
one to do something with. I dor’t know, you name itand I'm up for it
pretty much.

How important is it to you to move beyond the “Idol” designa-
tion? I'm not trying to move away from anything. People know my
name and like my music for whatever reason—because I was on “Idol,”
because they heard me onradio, because they saw me in videos—any
venue thatI can reach people with is awesome. “Idol” was just another
huge, huge way for me to reach new audiences and to gain new fans,

so I'm not trying to move away from the “Idol” thing at all. It's always
“American Idol 2005 winner Carrie Underwood"—people still an-
nounce me as that, so I'll take it.

What was your favorite “Idol” moment? Winning. {laughs] I think
getting to know people. I have a couple of friends from the show that
[ still keep in touch with and love to death. There were a lot of great
thingsabout it. Realizing what I was capable of was reallyamazing for
me, because [ think everybody might come up against things where you
could either do something great or you could choke, and I might of
sernichoked a couple of times, but I realized that [ could get through just
about anything. That was the most important thing I could have pos-
sibly taken away from being on “Idol.”

What has surprised you most about the music business? It's hard
wark. I don't think I realized how much really goes into it. It's a huge
machine, a huge company, that has all kinds of people around youand
you all have the same goal. I'm pretty much the spokesperson of all
this other work that goes in behind it.

What was it like to tour with Kenny Chesney and then Brad
Paisley? Other than being a lot of fun, it was a great learning ex-
perience for me. I picked up a lot along the way. There were these
really excited fans already in front of me that were already excited
to be there. [ didn’t have to prove anything. I just had to get up
there and do my thing and get more comfortable onstage and, of
course, learn from the masters.

Did you do some solo dates? How did that go? 1did, and it was awe-
some. [ was almost afraid nobody would show up, and people did. I
could apply what I learned from Kenny and from Brad into my own
show and see how people would respond to different things.

What are your touring plans for this year? Will you headline or go
out in a supporting role? I'm not really sure, honestly. | think I still
havealot more tolearn, so [ would feel more comfortable being on the
road with somebody. We really haven't gotten too far into that. [ have a
few dates lined up for this summer to keep everybody busy and to keep
me fresh and in people’s minds, but other than that, your guess is as
good as mine.

This may seem a strange question since you’re just getting started
yourself, but do you have any advice for aspiring artists or those
new to the business? Gosh. Take your chances and try te do your
best ail the time. And always have a backup plan. I know there are alot
of people who do pack up their stuffand not finish school and move out
to Los Angeles, Nashville or New York or wherever—I don’t recom-
mend that. I think it’s very important to have lots of things that you
love to do, that you would be happy doing. Try all of them and see where
life takes you.

How important was it to you to graduate from college? It was very
important for me. A) I only had a semester left, and I didn’t want to
think that [ had wasted three and a half years of my life. I wanted per-
sonally to get that diploma. Of course, my parents, they watched my
other two sisters walk across the stage and get their degrees and every-
thing, so T wanted them to have that sense of being proud of me for fin-
ishing and walking across that stage. And b) I also know that there will
bea time when I'm going to have to try to talk my kids into going to col-
lege, and they'll say, “Well, mom didn't finish, so why should I?” -
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Music now offers incredible opportunities.
And if you have anything te do with the business
of music, MIDEM is the source.

Only the world's definitive music market brings

together so many key international players under cne

roof — with 10,000 professionals from the recording, Alternatively, centact JP Bommel et Jane Rodriguez
publishing, digital & mobile, audio/video and the live Tel: (1) 212 284 5130

sectors, MIDEM is an invaluable source of new busi- email: midemusa@reedmidem.com

ness for the year to come.
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THE DEA

From Around The Globe,
MIDEM Draws Leaders
From Every Sector

Every year, for the past 40 years, music executives from around
the globe have gathered in Cannes for MIDEM, the longest-run-
ning marketplace for the international music business.

The 41st MIDEM opens Jan. 20 with the MidemNet Forum and
runs through Jan. 25 at the Palais des Festivals.

This year, from among the nearly 10,000 attendees at MIDEM,
Billboard is recognizing 10 MIDEM Masters. These executives
represent the top caliber of international professionals, from
every sector in our industry, who use MIDEM to drive their busi-
ness forward.

These MIDEM Master profiles were written by Susan Butler in New
York, Christie Eliezer in Melbourne, Tom Ferguson in London, Will
Freeman in Beijing, Larry LeBlanc in Toronto, Howell Liewellyn in
Madrid, Todd Martens in Los Angeles, Steve McClure in Tokyo,
Aymeric Pichevin in Paris and Wolfgang Spahr in Hamburg.

ANDY ALLEN

PRESIDENT, ALTERNATIVE DISTRIBUTION ALLIANCE
ada-music.com | United States

Unlike most of the MIDEM Masters, Andy Allenis not along-time
MIDEM attendee. The president of Warner Music Group’s Alter-
native Distribution Alliance notes that he has participated in the
marketplace only “twice in the history of the company.”

As the largest independent U.S. distributor, ADA works pri-
marily with American labels or European-based labels that are
fully staffed in the United States. So ADA hasn’t found the need
to use MIDEM to seek label or distribution partners.

But the Internet is changing MIDEM’s importance to the
distributor. As of early last month, ADA owned an overall U.S.
digital album market share of 7.02%, according to Nielsen
SoundScan, nearly five points ahead of the rest of the indie dis-
tribution competition.

And the need to strike more digital deals is what is bring-
ing Allen to MIDEM.

“We go primarily for the digital portion of the meeting,”
Allen says, “to become more aware of the opportunities that
might be available on a worldwide basis for our labels on the
digital side of the business.”

ICHIRO ASATSUMA

CHAIRMAN, MUSIC PUBLISHERS ASSN. OF JAPAN
Chairman, Fujipacific Music

fujipacific.com | Japan

One of the most respected figures in the Japanese music busi-
ness, Ichiro Asatsuma is a regular MIDEM attendee.

He leads Fujipacific Music, which industry insiders rate as
one of Japan’s top three music publishers. (Official market-
share figures are not available.)

As president of Fujipacific, and since June 2005 as chair-
man of the company, Asatsuma has guided its steady
expansion through such moves as its 1999 deal to manage the
EMI Music catalog in Japan and its 2004 purchase
of the foreign catalog of Tokyo-based music publisher
Shinko Music.

Fujipacific is one of the most active Japanese publishersin
terms of hooking up Japanese artists with European writers
and producers, particularly those from Sweden.

“MIDEM gives independent publishers like us a great chance
to meet and do business,” Asatsuma says. “The conference is
really useful for us, and we appreciate that.”
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JEAN-PAUL BAUDECROUX

CHAIRMAN, NRJ GROUP

nrijgroup.fr | France

Leading Pan-European broadcaster NRJ Group has takenits “hit
music only” mantra to countries across the continent since it
launched in France in 1981.

The group’s four national radio networks—NRJ, Nostalgie,
Cherié FM and Rire & Chansons—claim 24 million listeners
weekly in France, with a further 30 million tuning in to either
wholly owned or licensed NRJ stations in 11 other European
countries, plus Lebanon and New Caledonia.

in 2005, NRJ launched the NRJ12 cable music TV station
and mobile virtual network NRJ Mobile.

NRJ co-founder Jean-Paul Baudecroux says that MIDEM’s
global status encouraged the group to launch its annual NRJ
Music Awards there in 2000.

“Each year,” Baudecroux says, MIDEM “attracts all the music
VIPs in the world and also, now, the mobile industry.”

The awards show, which Baudecroux describes as “the ‘must
go’ opening ceremony, bringing together the biggest national
and international stars,” has become the event’s annual cur-
tain-raiser. It is televised live nationally on France’s most-
watched channel, TF1, and takes place this year Jan. 20, after
the opening of the MidemNet Forum and the night before
MIDEM'’s official start.

EDUARDO ‘TEDDY’ BAUTISTA

EXECUTIVE PRESIDENT, SGAE

sgae.es | Spain

Spain’s performing rights society, SGAE, was created in 1899
and now has 86,000 members in Spain, Latin America and the
United States.

It collected €318 million ($422 million) on behalf of its writ-
ers in 2005.

Shortly after Eduardo “Teddy” Bautista took an executive
post with SGAE in the early 1990s, the organization became
more active in music industry trade fairs, including MIDEM.

For many years, SGAE has hosted a stand at MIDEM, which
serves as a meeting point for many Spanish organizations that
attend the fair without their own booth.

And through its promotion arm, Fundacién Autor, SGAE has
organized concerts at MIDEM with Spanish and Latin-Ameri-
can artists.

Within the past two years, SGAE succeéssfully persuaded
representatives of the Spanish government to participate at
MIDEM, including the industry ministry’s export institute, ICEX,
and the culture ministry’s music and scenic arts institute, INAEM.

SGAE has also persuaded regional governments of Catalo-
nia, the Basque Country and Castilla-La Mancha to participate.

“MIDEM is the right place to take the pulse of the music in-
dustry on a yearly basis and establish the strategy of the com-
pany in a world of fast changes,” Bautista says.

FRANK FALVO

VICE CHAIRMAN, SHOCK ENTERTAINMENT GROUP

Managing director, shockexports.com

shockexports.com | Australia

Frank Falvo has attended MIDEM for 17 years as vice chairman
of Melbourne-based independent music company Shock En-
tertainment Group. The company includes leading national in-
dependent record distributor Shock Music, publishing arm
Shock Music Publishing and film/DVD continued on >>p32
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distributor Kaleidoscope.

Favlo also serves as managing director of the Shock Group’s
stand-alone digital export arm, shockexports.com.

Falvo says exports of CDs, DVDs, videogames and music mag-
azines generate 25% of Shock Entertainment’s $100 million Aus-
tralian ($76 million) annual turnover.

“MIDEM is about building human relationships, trust and cer-
tainty,” Falvo says. Having a stand at MIDEM gives shockex-
ports.com a convenient place to meet some of its 1,000-plus busi-
ness partners from 70 territories.

Falvo recalls when he was approached at MIDEM in January
2005 by Southern Fried, the management firm representing U.K.
DJ Fatboy Slim, suggesting that Shock license the artist’s album
“Bondi Beach New Year’s Eve 2005.” The album has since sold
35,000 units around the world, Falvo says, and is one of shock-
exports.com’s best-selling titles.

“Southern Fried asked their partners at MIDEM who they
thought could do the job, and they recommended us because of
the reputation we’d built up there through the years,” Falvo says.

BERNIE FINKELSTEIN

PRESIDENT, TRUE NORTH RECORDS

truenorthrecords.com | Canada

“l have made so many licensing, distribution and publishing deals
because of MIDEM,” says Bernie Finkelstein, president/owner
of True North Records, which identifies itself as Canada’s
longest-established independent record label.

True North has a roster that includes such acts as Bruce
Cockburn, Blackie & the Rodeo Kings, Joel Kroeker, Stephen
Fearing, 54-40 and Lynn Miles.

Finkelstein has attended MIDEM for 25
years. One of True North’s priorities this
time around will be expanding its inter-
national distribution network. In particu-

SONG KE

CEO, TAIHE RYE MUSIC

trmusic.com.cn | China

Sinceits launch in 2004, Taihe Rye Music has grown to become
the largest player in China’s digital and mobile music market,
CEO Song Ke says.

The Beijing-based online music provider also deals in
talent management, entertainment marketing and digital
entertainment.

In addition, Taihe Rye Music operates the digital download
platform tailenet.com, which recently cut a deal with China’s
largest search portal baidu.com.

As aresult, Baidu users searching for downloads are directed
to Taihe’s legal content from independent labels, which is
posted within the first two weeks of a song or album’s release.

A former GM at Warner China, Ke will be a panelist at the
MidemNet Forum session “Digital Asia: Lessons From Growth
Markets,” scheduled for Jan. 21.

He says he is attending MIDEM to tell the worldwide music
industry that “with the advent of the Internet and mobile
phones, the Chinese music industry is finally catching up with
the rest of the world and even creating new, cutting-edge music
business models.”

STEVE LEWIS

FOUNDER, STAGE THREE MUSIC

stagethreemusic.com | United Kingdom

British music publisher Steve Lewis is a MIDEM veteran of 25

years’ standing. “Obviously,” he jokes, “| first attended as a school-

boy—and at that time was unable to join the throng at the Mar-

tinez bar as it was past my bedtime.”
Lewis was deputy managing director of

Virgin Records in the United Kingdom

from 1978 to 1983, then headed Virgin

Music Publishing until 1992 before be-

lar, Finkelstein says, the company will “look FACT FILE: MIDEM coming CEO of Chrysalis Music Division

for partners in South Africa and Spain.”

Finkelstein is seeking overseas inter- What: The annual international
music industry conference, now

est for new recordings by Vancouver
singer/songwriter Kroeker and Toronto

in its 41st year.

Who: The event, including the

in1993. He launched Stage Three in 2003.

The company’s current U.K. roster in-
cludes alt-rock act the Subways (Warner)
and the reggae-influenced Mattafix (EMI),

female rock trio Hunter Valentine. MidemNet Forum, draws nearly while Stage Three’s Nashville office
He also wants to expand subpublishing 10,000 delegates from almost topped Billboard’s Hot Country Songs

partnerships at MIDEM for True North’s
publishing division and to license inter- mobile sectors.
national product for Canada. When: Jan. 20-25
At last year’s MIDEM, he recalls picking
up distribution rights for country-influ-
enced Australian act the Audreys (ABC
Music), who toured Canada in 2006.
“MIDEM is the cornerstone to our year,” Finkelstein says.

Web: midem.com

MICHAEL HAENTJES

FOUNDER/CEOQ, EDEL MUSIC

edel.com | Germany

“For nearly 30 years,” Edel founder/CEO Michael Haentjes
says, “attending MIDEM has been a must for me.”

Hamburg-based Edel Music operates in nine European
countries, employing a staff of more than 750.

Haentjes launched Edel as a mail-order operation specializing
in movie soundtracks in 1986. It became a full-blown label in
1992, expanding into other European markets three years later.

Its current roster includes established international acts
like Lisa Stansfield, Chris Rea, Deep Purple and Toni Braxton.
In the financial year that ended Sept. 30, 2006, sales in-
creased 5.6% to €137 million ($104 million).

Haentjes, who also chairs the German affiliate of the IFPI,
calls MIDEM “the most important repertoire trading place”
for the global music industry.

He recalls striking a licensing deal in Cannes with the U.S.-
based Blackground label, which gave Edel European rights
to releases by Braxton, Kool & the Gang and Aaliyah.

“You need MIDEM especially as an independent,” Haent-
jes says, “not only to buy international productions, but also
to try to place domestic productions in countries where we
are not present.”
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100 countries, from the recording,
publishing, live, sync, digital and

Where: Palais des Festivals, Cannes

chart last July with Lee Miller’s co-write
on Brad Paisley’s “The World.”

Stage Three ended 2006 with a pair
of chart hits co-penned by Bobby Pin-
son (Sugarland’s “Want To” and Trent
Tomlinson’s “One Wing in the Fire”).

The catalog also includes material by
Gerry Rafferty, David Essex and Macy Gray.

Attending MIDEM is essential, Lewis says. “l can see my cur-
rent—and potential future—subpublishersin an intense round
of meetings during a pretty brief period.”

RALPH PEER I

CHAIRMAN/CEO, PEERMUSIC

peermusic.com | United States

Ralph Peer li helms the company his father founded 90 years
ago. Today itis one of the world’s largest independent music
publishing companies, with more than 300,000 titles ad-
ministered by Peermusic’s 32 offices in 27 countries.

Peer was an early adopter of the Internet, offering down-
loads for sale in 1998. Last year, Peermusic was the first indie
to support a service offering fully licensed lyrics online.

“Within the next year or so, lyrics will become a consumer
expectation with digital downloads, with new revenue op-
portunities,” Peer says. “But to me, the single most impor-
tant thing it does is put the songwriters’ names in front of the
public in a very personal way.”

Not only does MIDEM help Peer maintain relationships
with the publishers’ business partners and worldwide man-
agement team, it provides an opportunity to discuss indus-
trywide concerns with other industry leaders.

“There’s always a very important high-level information ex-
change,” he says. oo
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e “SOS” performed by Rihanna, co-written by Evan Bogart
#1 on Billboard Hot 100 and Hot European Singles simultaneously

e “Be Without You” performed by Mary J Blige, co-written by Jason Perry
#1 Most Played Song of the Year, over 400K spins
2007 GRAMMY Nominations for Song Of The Year and R&B Song Of The Year

e “Buttons” performed by Pussycat Dolls, co-written by Jason Perry
#3 on Billboard Hot 100, over 225K spins

e “Ain’t No Other Man” performed by Christina Aguilera, co-written by Charles Roane
#6 on Billboard Hot 100, over 140K spins

¢ “Shake That” perfomed by Eminem, featuring and co-written by Nate Dogg
#6 on Billboard Hot 100, over 115K spins

¢ “Show Stopper” performed by Danity Kane, co-written by Frank Romano
#8 on Billboard Hot 100, over 100K spins

¢ “Show Me What You Got” performed by Jay-Z, contains a Public Enemy sample
#8 on Billboard Hot 100

e “Make It Rain” performed and co-written by Fat Joe

e “‘How To Touch A Girl” performed and co-written by JoJo
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celebrating 14 years of MIDEM attendance

reaCh & |Oba| and publishing independence

M'® 1776 broadway, suite 1810 Il new york, ny 10019
tel: 212-247-4005 |l fax: 212-757-0067
music publishing www.reachglobal.com
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FROM
MONTREUX
TO MIDEM

Claude Nobs Honored
As Personality
Of The Year

/ I
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Claude Nobs, the man who put Switzerland on the global music
map by founding the Montreux Jazz Festival in 1967, will be hon-
ored as personality of the year at the 41st MIDEM.

The Swiss-born Nobs launched the festival as a three-day event
with a budget of $8,000 while he was the director of the Mon-
treux Tourist Office. Four decades later, it has grown into a 16-
day event that pulled in 100,000 paying customers in 2006.

“We are delighted to honor Claude Nobs as MIDEM 2007 per-
sonality of the pear,” Reed MIDEM CEO Paul Zilk says. “A true
lover of music, he has nurtured the Montreux Jazz Festival for
over 40 years and managed its growth into one of the most pow-
erful jazz festival brands anywhere.

The MIDEM personality of the year award was created in
1989 to honor outstanding contributions to the international
music industry.

Nobs says the award feels particularly special as “both Mon-
treux Jazz Festival and MIDEM were born the same year—we
grew up together.’

Nobs originally trained to be a chef, but credits a mid-1960s
meeting in New York with Atlantic Records executive Nesuhi
Ertegun as a turning point. Ertegun introduced Nobs to the rest
of Atlantic’s then-ruling triumvirate—his brother Ahmet and
producer Jerry Wexler—and his life was changed forever.

Nobs helped organize European tours for Atlantic artists
Roberta Flack and Aretha Franklin. In 1973, Ertegun hired him
when he launched WEA International, beginning an association
with Warner that lasted until 2001 when Nobs retired from his
role as managing director of Warner Music Switzerland.

The first Montreux Jazz Festival featured such jazz names as
Keith Jarrett, Cecil McBee and Jack DeJohnette, with a smatter-
ing of pop glamour provided by U.K. hit act Julie Driscoll, Brian
Auger & Trinity.

Since then, Montreux has welcomed talent from almost every
genre of music, including such giants as Miles Davis, Ella Fitzger-
ald, B.B. King, Ray Charles, Leonard Cohen, Bob Dylan, Deep
Purple, Radiohead and R.E.M.

But Montreux is not only about big names.

“One thing is to get these [leading] artists,” Nobs says, “an-
other is to get them on their debuts.

He recalls, for example, introducing Stevie Ray Vaughan
in 1982 (for, he notes, a fee of $500) and the Black Eyed Peas
in 2003.

In 2006, Carlos Santana performed for three nights at Mon-
treux, and a similar stint is planned for 2007 with festival regu-
lar Van Morrison.

But Nobs says he still has hopes of attracting leading artists
who have yet to sample the Montreux experience, such as Prince
and Stevie Wonder.

With the patience born of four decades’ experience, he says
that “it takes time to make things happen; you have to talk with
people—and then wait for the right moment. .
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MIDEM honoree
CLAUDE NOBS
founded the
Montreux Jazz
Festival 41years ago.

MIDEM PERSONALITIES OF THE YEAR

This chronological list of executives honored as MIDEM personality of the year cites the positions the
honorees held at the time they were feted in Cannes. MIDEM did not bestow the honor every year.

L

NESU GUN, co-founder of

Atlantic Records; former president
of the IFPI

, producer and
musician

chairman of Philips
the consumer and business elec-
tronics company

chairman of
SACEM, the French copyright society

CLIVE \VIS, chairman/CEQO of
BMG Music Group; founder and
president of Arista Records
199

co~founder and
co-chairman of Atlantic Records

president/
CEO of BMI

, producer, com
poser and founder of 143 Records
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LLi ROEDY, president of

MTV Networks International and
chairman of MTV Networks Europe

, president of
EMI Music, Jazz & Classics

and

producers of Live 8

co-

LIONEL FLUSIN
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More than 100 Latin companies will attend the
41st edition of MIDEM, which opens [an. 20 with
the MidemNet Forum and runs through Jan. 25
in Cannes.

The Latin contingent represents a tiny per-
centage of the more than 4,000 companies ex-
pected to attend the international music event.
But the size and importance of the Latin seg-
ment has been expanding at MIDEM, officials
say, underscoring growing interest in the Latin
genres overseas.

Thisyear, forexample, MIDEM will include a
reggaeton/urban Latin showcase, featuring Do-
minican artists Papi Sanchez (J&N) and Ghetto
Flow (signed to the Netherlands’ Intown Records).

“We think reggaetdn has real potential for
growth in Europe,”

T S S TR T S

business lies,” he says, noting that a large
portion of MIDEM attendees are companies
like carriers and aggregators who are seek-
ing content.

Executives from U.S. Latin indie J&N, who
have attended MIDEM for years, see multiple
benefits from their presence.

On the one hand, |&N’s roster includes a
handful of tropical acts that have been extremely
successful in some European markets in recent
years. They include bachata duo Monchy &
Alexandra, Domenic Marte and Papi Sanchez.

Sanchez in particular has never had major
success here in the United States. But in Eu-
rope, he scored a radio hit in 2004 and 2005 with
“Enamoérame,” which as a single sold 600,000-
plus copies, according

MIDEM director
Dominique Lequern
says. “It’s a real, huge
phenomenon.
MIDEM has been
hosting Latin show-
cases for several years
now, including one last
year that featured song-
writers Bebe (from
Spain) and Raul Paz
(Cuba), who also played
there in 2004. In 2005
MIDEM hosted
Brazilian showcase that
included Seu Jorge.
But irrespective of

to J&N. Sanchez’s ma-
terial was released via li-
censing deals with
various indie labels in
different countries.

‘1&N’s catalog is
highly valued in Eu-
rope, particularly for
compilations,” says
Carlos Nieto, head
of J&N’s publishing
division.

As far as publishing
goes, Nieto says,
MIDEM is the place to
get subpublishers to
work [&N’s catalog. At
the 2006 MIDEM, he

how many Latin acts
perform at MIDEM or

Dominican reggaeton
artist PAPI SANCHEZ
will showcase at MIDEM.

secured contracts for
Indonesia

how many Latin com-
panies participate,
those who do attend say the event is invaluable.

“For us indies, it is crucial to be there,” says
Edmundo Monroy, GM of Edimusa/Vander Pub-
lishing in Mexico.

“We don’t have offices in all European coun-
tries or in Asia, so it's theright place and time to
see people,” says Monroy, adding that business
opportunities have increased through the years.

There is, of course, the traditional business,
with Monroy taking his Mexican music in search
of licenses abroad and coming back with licenses
for Mexico for the likes of Andrea Bocelli or
Tiziano Ferro.

But beyond the traditional contracts, his major
interests now are digital and mobile rights.

“For indies in particular, this is where the

www.americanradiohistorv.com

Japan,
China and Brazil.

MIDEM’s Latin connection is not new, and
for three years, from 1997 to 1999, organizers
tested the waters with the Latin-centric MIDEM
Latin America and Caribbean Music Market
Convention in Miami. But the trade show was
canceled after attendance and business did not
grow as expected.

Today, Latin music’s place in MIDEM is far
more modest than the ambitious Miami event
of nearly 10 years ago.

But companies from such territories as
Colombia, Argentina, Brazil, Cuba, Mexico,
the Caribbean and Ecuador (attending for the
first time) will be there, cutting their deals.

“It's an important part of the music com-
munity at MIDEM,” Lequern says.
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MELLENCAMP: MARK CORNELISON

Scotch And Water

Paolo Nutini crosses
the ocean

BY GARY GRAFF

Forgive John Mellencamp a sense of urgency when it comes to
figuring out how to let the world know he has a new album
coming. His “Freedom’s Road” is due Jan. 23 on UMe/Uni-
versal Republic.

“I'want my records to be heard, that's why | write 'em,” says the In-
diana-based rocker, who spent about a year making his 20th studio
album at Belmont Mall, the studios and rehearsal facility near his
home in Bloomington, Ind. “They’re not going to play me on top 40
radio ever again. MTV doesn’t even play videos anymore. How do
you getitout thereand. . . stay relevant?”

It’s a challenge that's being taken up enthusiastically by his
label, which not only has a strong idea of how to set up “Freedom’s
Road” butalso a sense of what it doesn't think will work for Mellen-
camp, whose last album—2003’s “Trouble No More” on Colum-
bia—sold just 180,000 copies in the United States, according to
Nielsen SoundScan.

“Clearly John isata pointin his career where we're not going to
market it the way we would market a teen album or a typical pop
album,” says UMe president Bruce Resnikoff, who brought Mel-
lencamp back into the Universal fold a decade after he left the com-
pany where he enjoyed his greatest commercial success. “If we
approach this record traditionally through pop singles, etc., it’s
not worth doing. The marketplace has changed. It’s not where
John's musicis at.”

Instead, Resnikoffsays UMe will take a “multifaceted approach
to creating visibility for his music—separate and apart from radio
and the traditional vehicles of the past.”

It’s actually a vehicle that's given Mellencamp his largest expo-
sure of late. The artist licensed “Our Country,” one of the 11 tracks
on “Freedom’s Road,” to General Motors for use in a high-profile
ad campaign for its Chevrolet Silverado pickup truck that began in
the fall. The automaker has saturated the market with the stylish
ads, whose Americana images play more like a music video than a
standard commercial, and it bought time for Mellencamp to per-
form the song on network TV before game two of this year’s base-
ball World Series.

It certainly represents a change in philosophy for Mellencamp,
who previously refused numerousoffers to turn such hits as “Small
Town,” “Pink Houses” and “Jack & Diane” into ads.

“Ten years ago I said, ‘Well, I'll never sell my songs for a
commercial,” ” he says. “Yeah? Well, 10 years ago it was a dif-
ferent deal. Commercials now are part of the pop culture. You
have Slash playing for Volkswagen. You have U2 and Bob
Dylan doing iPod commercials. This is what [artists] are going
to have to do if they’re not 21 years old and they want people

Scream Dreams
Pretty Ricky, raging
hormones connect

ELONG AND
WINDING ‘ROAD’

Chevy Ad Paves Way For New Mellencamp Album

Polyvinyl Solution

Indie label goes all
out for Of Montreal

to hear their music.’

In this case, though, some question whether the Chevy ads
might have backfired: A recent Wall Street Journal article won-
dered whether the campaign was so extensive that it could burn out
listeners well before “Freedom’s Road” was released.

“It's a double-edged sword, quite frankly,” says Ed Razzano,
senior director of film and TV licensing for BMG Zomba Music
Publishing, which does not handle Mellencamp. “There’s still, for
some reason, a stigma of ‘selling out’ for some artists, and Mel-
lencamp is a leader of that. He's already got a reputation [ for not
doing commercials), so to come out and do something a little con-
tradictory to what people think his reputation should be, he’s rid-
inga fineline.

Some fans clearly don’t mind. The track has sold 48,000 digital
copies, according to Nielsen SoundScan, and airplay has been strong
enough to earn Mellencamp his first mention on The Billboard Hot
100innine years. “Our Country” also charted on Hot Country Songs,
just Mellencamp’s third entry on that tally ever.

Razzano says the Chevy ad has certainly increased Mellencamp’s
visibility and may well work to the benefit of “Freedom’s Road.”
“If his fan base embraces the album, they won’t necessarily care
about the campaign,” he says.

Resnikoff is confident the “Our Country” endeavor has been
mostly positive and has paved a smoother path for the album.
“It's a steppingstone into this record,” he says. “The album is not
going to sell specifically on [“Our Country”]. Our job is to say ‘Our
Country’ is part of a story that’s told on this record and to make
sure there’s a connection so the publiccan identify that it’s a piece
of a bigger picture.

Resnikoff explains that UMe will follow with an extensive TV ad
campaign for “Freedom’s Road” with spots that will feature several
songs from the album—including “Our Country.” Print ads will
be featured in some nontraditional outlets—such as American Pro-
file magazine—that are more tailored to Mellencamp’s audience.
Atretail, there will be a variety of bonus tracks for different outlets
(one, “Rodeo Clown,” is on the regular commercial release) as well
as in-store displays.

UMe plans to continue working the album to AC and country for-
mats. But Resnikoff says that “to the extent we have singles on this
album that will be a bonus, an additional tool we didn't plan on or
need to make this record marketable to people.

“This is nota world of creating singles for John,” he adds. “This
really is a cohesive album, which I think you find fewer and fewer
of today. What's important, | think, is that John made a greatalbum,
and that's what we need to sell.” .
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Shanachie Shift

Roots indie picks us
'90s country stars

Newsboys Deliver

Christian vets bac-
with career abum
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BUZZ
===|T'S TIM'S TURN
Tim McGraw will release
“Let It Go,” his first
studio album In three
years, March 27 via
Curb, The set will
feature a pair of dusts
with wife Faith Hill:
“Shotgun Rider” and *I
Need You." It was co-
produced by McGraw,
longtime collaborator
Byron Gallimore and
Darran Smith. Another
country star, Big Kenny
of Big & Rich, penned
the album's first single,
“Last Dollar.”

—Hatie Hasty

»>>>PEARLS OF
WISDOM
Pearl Jam has recorded
two classic rock covers
for its annual fan club
single that ships next
month. The A-side is
the Who's "Love Reian
Ofar Me,” which will
also appear in the
upcaming Adam
Sandler film “Reign
Over Me." The B-side is
Meil Young's “Rockin'
nthe Free Waorld"” with
U2's Bono and the
Edge, taped last
Movember at the Make
Poverty History benefit
in Melbourns,
Australia.

—Jonathan Cohen

>>>YOUWRE THE
INSPIRATION
Patti Smith's next
Columbia album will be
an all-covers affair,
featuring tracks by Jimi
Hendrix, Bob Dylan,
Jefferson Alrplane,
MNirvana and Meil
Young, "It has been a
real adventure doing
these songs,” Smith
says of the album, due
inearly spring, "|'ve
always wanted to do a
caver record, but |
didn't think | had the
range.”

—Jonathan Cohen

=250 MUCH SLY
On March 20 Epic/
Legacy will unveil
expanded reissues of
seven classic Sly & the
Family Stone albums:
“A Whole New Thing"
{1967}, "Dance to the
Music™ (1968}, "Life"
(1964}, "Stand!" (19697,
"There's a Riot Goin’
on" (1871), "Fresh"
(19733 and “Small Talk”
(1874}, A host of
previously unreleased
and/for rare tracks are
included on each new
edition.

—Jonathan Cohen

BY PAUL SEXTON

The ShoeFits

Nutini’s Soulful Streets Lead To Atlantic Crossing

LONDON—One of the last
new artists to benefit from the
unmatched insight of Ahmet
Ertegun takes his U.S. bow
this month.

Paolo Nutini’s soul-tinged
debut Atlantic album “These
Streets” gets a stateside re-
lease Jan. 30, after shipping
500,000 copies in the United
Kingdom and a further 150,000
in France and Germany, accord-
ing to the label. The Scottish
singer/songwriter is already at-
tracting triple-A airplay with
lead track “New Shoes.”

While declaring himself
ready for the U.S. challenge, Nu-
tini wishes he had the continu-
ing sponsorship of Atlantic’s co-
founder, who died Dec. 14.

“Ahmet—God rest his soul—
the first thing he said to me was,
‘That ‘Shoes’ song, boy, that’s
a hit,” ” Nutini recalls wistfully.

“That’s the one thing that
saddens me about going over
to the States [this] year,” he

says. “l thought I’d get a bit
more wisdom off Ahmet. At
Montreux Jazz Festival [in sum-
mer 2006], he was so unhappy
with the way the music was
coming across—| was too quiet,
the drums were too loud—he
went to the mixing desk and
mixed the sound.”

Nevertheless, Nutini has At-
lantic’s enthusiastic support as
Scotland’s latest hot newcomer,
following Franz Ferdinand, KT
Tunstall and others.

“It’s a testament to Paolo’s
talent that Ahmet had really
taken him under his wing,”
Atlantic chairman/CEOQ Craig
Kallman says. “Atlantic has a
long history of signing British
artists and introducing them to
America. From Cream to Led
Zeppelin to Phil Collins, what
they’ve had in common is the
kind of charisma, heart and soul
that crosses boundaries and
oceans. Paolo has the same
trans-Atlantic appeal.”

Nutini hits American shores
following Atlantic’s success with
another U.K. composer/per-
former, James Blunt, but both
artist and label spurn direct
comparisons.

“[Blunt] just went over my
head, but good luck to the guy,”
the Warner/Chappell-published
Nutinisays. “The door has been
opened to singer/songwriters,
but to say I'm the next James
Blunt could be an automatic
turnoff for some people.”

“We're very fortunate tohave
two hugely gifted British singer/
songwriters in the current At-
lantic family,” Kallman says.
Drawing marketing comparisons
between them, he suggests,
“does a disservice to both. Our
Paolo planis tailored to Paolo.”

Atlantic seeded “These
Streets” with September’s “Live
Sessions” EP. On U.S. TV, Nutini
has already performed twice on
Craig Ferguson’s “Late Late
Show” (CBS) and on PBS’

NUTINI

“Austin City Limits.” During the
album’s release week, he will ap-
pearon NBC’s “Today” and “Late
Night With Conan O’Brien.”

His first North American club
tour, booked by William Mor-
ris, launches Jan. 25 in Chicago
and ends April 17 in Vancouver.
(International bookings are
through 13 Artists.)

Atlantic was deciding radio
format strategy immediately
after the holidays. Airplay
played a vital role in Nutini’s
U.K. breakthrough, with early
support from national AC net-
work BBC Radio 2.

“| saw Paolo perform live be-
fore he’d released anything,”
Radio 2 executive producer of
music Colin Martin says. “There
was this young guy with are-
ally interesting voice. What re-

ally clinched it for me was the
songs, which were very mature
and instant.”

The album debuted at No. 3
on the Official U.K. Charts Co. list-
ing in July 2006, following the
top five single “Last Request.”

Nutini, a teenager until Jan.
9, signed to Atlantic in May
2005. “It doesn’t feel like [suc-
cess] has been as fast as
maybe it seems,” he says, “be-
cause I've been doing this for
four years. Atlantic wanted to
give me time to become wholl
was—but | don’t say I just
wanted to be myself, because
| don’t really know who 1 am.
Whenever | go home [to Scot-
land], that’s where my inspira-
tion seems to come from. | just
want to get on with playing live
and getting better.”

A | Global Pulse

EDITED BY TOM FERGUSON tferguson@eu.billboard.com

The Same Old Songs

Motown Tunes Revive Australia’s Human Nature

“Most vocal groups throw in a
Motown medley onstage to
break up their originals,”
Human Nature’s Andrew Tier-
ney says. “We flipped the script.”
The Sony BMG Australia-
signed boy band’s first two al-
bums in 1996 and 1999 shipped
multiplatinum. However, as the
boys grew up, their appeal
seemed to slip—two subse-
quent albums in 2000 and 2004
reached only gold (35,000).

HUMAN NATURE
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That position has been
turned around courtesy of the
soul classics that inspired
Human Nature to form at a
Sydney high school 17 years
ago. In slightly more than a
year, the quartet has scored
two No. 1s on the album chart
of the Australian Recording
Industry Assn. On ARIA’s
2006 year-end listing, its No-
vember 2005 release “Reach
Out: The Motown Record” was

o )

i a
g

the best-selling album by a do-
mestic act.

Sony BMG says the album,
which features classics like the
Four Tops’ “Reach Out I'll Be
There” and the Temptations’
“My Girl,” has shipped more
than 400,000 units. It remains
in the top 50.

The Oct. 13, 2006, sequel,
“Dancing in the Street: The
Songs of Motown I1,” is still in
the ARIA top 10. Sony BMG re-

e

E ]

www americanradiohistorv com

ports shipments in excess of
210,000 (triple-platinumy) and
chairman/CEO Denis Handlin
says he expects it to outsell the
first set.

U.S. and Asian releases for
the Motown albums, accompa-
nied by live dates, are under
discussion. An Australian
arena tour through the Harbour
Agency is planned for June
and July. —Christie Eliezer

IRISH STORM: Irish five-
piece the Blizzards hope to
blow Europe over in 2007 with
their Universal Music Ireland
debut album, “A Public Display
of Affection.”

The ska-pop band from
Mullingar in County West-
meath, fronted by Niall “Brezz”
Breslin, formed in late 2004 and
scored an Irish top 20 single
with the self-released “Trouble”
the next year.

Following a second hit sin-
gle, “Miss Fantasia Preaches,”
the album debuted at No. 4 on

the Nov. 3, 2006, IRMA chart.
Producer Michael Beinhorn
(Red Hot Chili Peppers, Korn)
gives a bright, radio-friendly
sheen to the set’s punchy songs,
with influences ranging from
the Pixies to 1980s U.K. ska-
rockers the Specials.

Now manager Justin Moffatt
of Westmeath-based 100Mg
Management says a U.K. and
European release for “Affec-
tion” is penciled in for the sec-
ond quarter of 2007. “So many
Irish bands make a really good
record but spend about three
weeks on promo here before
disappearing into the great
abyss,” he says. “We wanted to
conquer Ireland and build a
good reputation here before
venturing overseas.”

The Blizzards spent Octo-
ber through December play-
ing Irish shows booked
through MCD; Primary Talent
in London books U.K./Euro-
pean shows. The band is self-
published. —Nick Kelly
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Rhythm & Blues

Wake-Up Call

For R&B And Hip-Hop, 2007 Is A Pivotal Year

hat does 2007
hold in store for
R&B/hip-hop?
The consensus
from folks I've
talked to during the last sev-
eral weeks boils down to this:
2007 will be a pivotal year for
urban music, especially hip-
hop. Unless more new—read
quality—artists and unbridled
creativity are pumped into the
urban lifeline, we're guaranteed
more of the same mediocrity
that marked much of 2006.
Though some R&B and hip-
hop albums notched re-
spectable sales figures last year,
2006 sounded a wake-up call

h GAIL MITCHELL gmitchell@billboard.com

hop both posted noteworthy
slippages, comprising 20% and
10% of album sales versus
their 2000 heyday when R&B
accounted for 25.4% of U.S.
album sales and hip-hop 13.6%
(Billboard, Jan. 13).

Culprits like downloading
and ringtones are certainly at
fault. However, the blame goes
beyond that. Borrowing from
the theme of the Kevin Cost-
ner movie “Field of Dreams,”
if you give consumers some-
thing they want, they will buy.

Maybe not to the tune of a 1
million first-week debut. But the
strong sales and chart success
of albums by Mary J. Blige, Chris

among the bright
spots proving that
“Fiela" premise.

The loss of quality and cre-
ativity needs to be stemmed
in 2007, contends Steve Rif-
kind, head of Akon’s label
SRC. Which means taking a
chance and swerving out of
the formulaic lane.

“We are losing our creativ-
ity and so desperate for a hit
because of downloading and
whatever that we're not giving
young and upcoming produc-
ers a fair shot,” Rifkind says.
“Let’s not stay in the same lane.
Let’s go back to being creative.
We've got to develop new tal-

BILGE

Tim Wilson, owner of St.
Paul, Minn.-based hip-hop re-
tailer Urban Lights Music,
notes the R&B segment did its
job to a certain extent. He sin-
gles out new artists like Ne-Yo,
LeToya Luckett and Brown as
“good additions to the R&B
game” and hopes major labels
will continue to add fresh tal-
ent to keep things moving. But
Wilson declares rap has to fol-
low the same route to find it-
self in 2007.

“Where are the new artists?
They can't all be down South.

and radio were left scratching
their heads. Nothing was de-
fined as far as hits, direction of
the genre, label support and,
most puzzling, we weren’t in-
troduced to future artists who
are going to carry the torch and
make our music more than a
dance craze or gimmick.”
Bringing quality and creativ-
ity back to the forefront again
isn’t solely relegated to artists
and producers. Justas the indus-
try needs to break new talent
rather than recycle the same-
sounding artists and music, la-

merry-go-round and inject new
executive talent into the mix

“The musicindustry needs a
fresh perspective from top to
bottom,” says Julian Edwards,
CEO of Los Angeles-based
Shadoworld Entertainment.
‘It's time to tap into new blood,
say in middle management,
who's not afraid to suggest new
approaches to readjusting the
business frame.”

Then there’s the power strug-
gle between radio and major re-
tail (Best Buy, Target) and the
major labels for control over the
industry. Wilson predicts that
battle will come to a head. “Un-
less the record companies take
back control of the music, the
industry will continue to im-
plode as sales continue to de-
cline and genre reputations
continue to slip.”

Yes, 2007 will definitely be

for the genres: R&B and hip-

Brown, Ne-Yo and Akon were

ent from producers to artists.”

In 2006, consumers, retailers

bels need to jump off the old-boy

an interesting year. .

BY HILLARY CROSLEY

Pretty Ricky, Dirty And Clean

Miami R&B Foursome Connects With Screaming Teenage Fans Through Web, Phones And Homework Assistance

“It’s five in the morning, and I'm up talking dirty
to you,” croons lead singer Pleasure of racy
group Pretty Ricky—and if the men don’t know,
the young girls understand. Since debuting its
mix of R. Kelly-esque lyrics with boyish charm
on the group’s 2005 album “Bluestars,” Pretty
Ricky has carved a niche by offering risque ban-
ter to ravenous teenagers. With its second
album “Late Night Special” dropping Jan. 23
and a steady stream of Scream Tour V dates
planned, the fan base’s screeching is just now
picking back up.

The four-member group—blood brothers
Baby Blue, Spectacular, Slick’Em and Pleasure—
started honing its image in 1997 through local
performances in its Miami hometown. The mem-
bers’ father, Joseph “Bluestar” Smith, for whom
their debut album was named, promoted the
group’s music to local radio before Atlantic Music
Group chairman/CEO Craig Kallman saw the
fury of its fans’ response.

“It is complete madness when they perform,”
Atlantic marketing VP James Lopez says.
“Teenage girls connect because it’s all about
being young, fun and kind of dangerous as far
as raging hormones are concerned. They can be
alittle risqué in terms of their performances and
lyrics, so they appeal to the rebellious nature of
most young females.”

Employing a savvy interactive marketing plan,
Pretty Ricky soon took a cue from Houston MC
Mike Jones’ book, supplying personal phone
numbers to fans. The act’s MySpace page, which
was approaching 300,000 “friends” at press

40 | JANUARY 20, 2007

time, boasts a video where the guys, while mak-
ing sexually suggestive finger gestures, encour-
age fans to call them.

“We started out giving the house number,
but then we started giving out the cell phone
number while we’re on the road,” Baby Blue
says. “We only answer it in our free time, but
they can always reach us. They talk about their
boyfriends or their parents, some want help
with their homework. One might tell us that she
has a controlling boyfriend who keeps telling

. .
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her that her skirtis too short, so | told her to get
rid of the skirt.”

The group also asked its MySpace friends
to suggest titles for its upcoming sophomore
album. And the act’s site also regularly posts
a new “Superstar of the Week,” chosen from
among fans whose own pages are decorated
with sufficient Pretty Ricky paraphernalia.
Such hands-on Internet activity helped push
the group’s first release to sales of 804,000
units, according to Nielsen SoundScan.

“QOur fans are from 8 to 24 [years old],” Baby
Blue says. “We make good music for females of
all ages, from little girls to grannies. Actually, we
cut two albums this time so all the parents can go
to Wal-Mart and buy the clean version. It’s re-
ally tasteful, and you’ll get extras at certain
stores—clean bonus records.” In describing the
difference between explicit and clean versions,
Baby Blue says that one is about making love
while the other is about being in love.

Producing “Late Night Special” through its
own company, Music Royale Productions, the
group made a specific effort to create the album
apart from Atlantic. With only two featured
guests on “Late”—both from the act’s upcom-
ing Music Royale groups, female trio Butta
Creame and rap trio Meat n Bonez—the group
is keeping things in-house.

“Where everyone messes up is the label signs
them for who they are and then puts them with
different writers and artists,” Baby Blue says.
“We just have our two groups on the album.
We're talking to Bow Wow and Sean Paul, the
reggae artist, for features, but that’s just talk.
We don’t need anyone on the album.”

Promotion for “Late” kicked offin December
with Pretty Ricky’s spot on the current Scream
Tour, a teen-targeted live trek made famous by
Bow Wow and B2K in its early years. Suffice to
say, the guys’ pelvis-thrusting has proved anun-
deniable performance highlight.

“We’re the 2007 Temptations, Marvin Gaye
and Elvis Presley all rolled into one,” Baby Blue
says. “We got the hips on lock.” .

BLIGE: MICHAEL CAULFIELD/WIREIMAGE, PRETTY RICKY: DAN MANDELL
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The Band That
Keeps On Giving

Of Montreal Goes The Extra Mile On New Polyvinyl Set

Alimited-edition 12-inch, a limited-edition 7-
inch, a mail-order-only five-song EP, a double
LP with four bonus tracks and finally a CD—
put this all together and you’ve got one heck
of a package supporting Of Montreal’s “Iiss-
ing Fauna, Are You the Destroyer?” due Jan.
23 from Chicago-based indie Polyvinyl.

The five “Hissing Fauna”-related releases,
squeezed into the seven weeks between Dec.
5, 2006, and jan. 23, follow closely on the heels
of'a summer ‘06 double LP remix album (“Sa-
tanic Twins”) and the band’s last full-length
and second for Polyvinyl, “The Sunlandic
Twins,” released in April 2005.

Polyvinyl signed Of Montreal, which is
loosely connected with the Athens, Ga., psych-
pop collective Elephant 6, in early 2004, releas-
ing “Satanic Panic in the Attic” that April. “The
momentum has pretty much not stopped since
we started working with them. [’s rolled from
one thing into the next,” Polyvinyl co-president
Matt Lunsford says.

Already seven years into its career when
Polyvinyl picked the group up, Of Montreal has
featured a revolving cast of notable characters.
But founder Kevin Barnes has always been the
project’s creative heart and soul—and he’s been
prolific. In 10 years, the band has produced a
glut of releases, including two full-lengths for
first label Bar/None and three for now-defunct
Kindercore, plus numerous EPs, singles and
a disc of early four-track recordings.

Still, Lunsford says the band is just hitting
its stride. “This is not a band that’s become an
overnight, online sensation. It’s a band that’s
been working really hard for 10 years and has
played something like 1,500 shows,” he says.

Indeed, “Sunlandic Twins” was supported
with about 200 shows worldwide, and an ini-
tial 60-date “Hissing Fauna” tour is slated
torun from mid-January through early
April, including a performance at the Sun-
dance Film Festival. Booking is handled by
the Kork Agency.

Of Montreal’s live effort is being buffered

by the largest promotional campaign Polyvinyl
has ever undertaken, especially at retail, where
the Alternative Distribution Alliance is han-
dling distribution of the elaborately and
uniquely packaged new album (the CD has an
eye-popping die-cut fold-out design). While
“Sunlandic Twins,” Polyvinyl’s most success-
ful release to date, has sold slightly more than
47,000 copies in the United States, according
to Nielsen SoundScan, the label anticipales
first-month sales alone for “Hissing Fauna” at
20,000 and has a first-year goal of between
75,000 and 100,000.

This despite the fact thata (ull MP3 version
of the album leaked last September. “Instead
of freaking out, we just said, ‘Fine, people love
the band, they want to hear the new record,” ”
Lunsford says. “So we actually made a listen-
ing section on our site where you can stream
the whole thing. 1U’s helped to generate enor-
mous buzz. We absolutely trust people will go
out and buy it.”

First single “Heimdalsgate Like a
Promethean Curse,” currently being worked
by AAM to college and commercial specialty
radio, has a video that’s getting MTV2, mtvU
and Fuse play, and Polyvinyl is considering
pushing this or a later single to commercial
radio, which would be a first for the label.
Lunsford says, “The plan is to let the record
come out and just see what happens. I[f people
are loving it, we'll try a song on alternative com-
mercial stations.”

For his part, new dad Barnes says he’s “sat-
isfied” with “Hissing Fauna.” “At the time |
was making the record, I was really struggling,”
he says. “I couldn’t understand all the anxi-
eties that were arising as a result of my im-
pending fatherhood, and I went through a
serious depression. Writing and recording
these songs was like therapy for me.”

Saying he feels “alot better” now, Barnes’ pro-
ductivity has not slowed in the face of what could
be his band’s breakthrough release. “I'm already
working on a new record,” he says. .o

3 Classical Score

Diamonds In

The Rough

Early winter is often a quiet
time for core classical releases,
but 2006 offered some gems
released in November and De-
cember that may well have
slipped under your radar.
First and foremost is the
hauntingly beautiful and utterly
heartbreaking “Neruda Songs”
(Nonesuch, Dec. 19), written by
Peter Lieberson for his wife,
the late mezzo-soprano Lor-
raine Hunt Lieberson, who
passed away last July at age 52.
With texts taken from the
great Chilean poet Pablo
Neruda, these songs are not
simply an impassioned love |et-
ter from the composer to his
great love. But the aching ten-
derness of such poems as
“Amor Mio, Si Muero y Tu No
Mueres” (translation: “My Love,
If | Die and You Don’t”), which
closes the work, certainly
lingers in the listener’s mind.
Lieberson’s music glows with
lush textures and an inner lumi-
nosity that castsits own spell.

Catching Up With Some Hidden Gems

Hunt Lieberson recorded
these songs at a live perform-
ance with the Boston
Symphony Orchestra and
conductor James Levine in
November 2005. (This is the
first recording the BSO has
made with Levine since he be-
came its music director three
seasons ago.) Hunt Lieberson
sings with the resplendent
tone and intellectual depth for
which she was so justly
renowned. It is a fitting close
to a career—and a life—that
ended much too soon.

Daniel Barenboim contin-
ues his work with the West-
Eastern Divan Orchestra, an
ensemble comprising young
Arab and Israeli musicians. On
its most recent recording,
they impassionedly tackle
Beethoven’s gargantuan
Symphony No. 9 (Warner
Classics, Dec. 5). Some noted
vocal soloists join them on
this outing: Angela Denoke,
Waltraud Meier, Burkhard

ITER LIEBERSON
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Fritz and Rene Pape.

Conductor Gerard Schwarz
and the Berlin Radio Sym-
phony Orchestra give a per-
suasive performance of Alan
Hovhaness’ Symphony No. 60
and “To the Appalachian
Mountains,” Op. 396, as well
as Hovhaness’ “Khrimian
Hairig,” Op. 49, for trumpet
and string orchestra (with
soloist Lars Ranch) and his
Guitar Concerto, Op. 325, with
guitarist David Leisner
(Naxos, Dec. 12).

For its first recording for the
Hyperion label, the famed
Takacs Quartet offers vivid,
vigorous and highly nuanced
readings of Schubert’s “Death
and the Maiden” and “Rosa-
munde” string quartets (re-
leased Nov. 14); the first-rate
performances should become
many fans’ first choice for
these works. On the other end
of the chamber music spec-
trum is eighth blackbird’s
“strange imaginary animals”
(Cedille, Nov. 14), featuring a
menagerie of new and recent
works by Jennifer Higdon,
Gordon Fitzell, Steven Mackey
and David M. Gordon, as well
as a club remix by composer/
DJ Dennis DeSantis.

Finally, a new recording
which, though issued quietly,
should not be overlooked is the
Ensemble Organum’s “The
Chant of the Templars” (Am-
broisie/Naive, Nov. 14). Led by
Marcel Peres, the group ex-
plores 12th-century music from
the famed order of knights in
Jerusalem. With its strange and
wonderful harmonies, this
music was said inits day to pos-
sess magical powers. It cer-
tainly can cast a spell over mod-
ern-day listeners.

On apersonal note, fam very
pleased to be returning to Clas-
sical Score after taking time off
following the birth of my beau-
tiful baby daughter. | welcome
correspondence at atsioulcas
@billboard.com. CDs and other
materials may be sent to Bill-
board’s New York office. Best
wishes for 2007. oee
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Higher Ground

THE NIViBOYS

2 Nashville Scene

During the past couple of years,
some of the Christian music
community’s best-loved groups
have chosen to call it quits,
including Audio Adrenaline,
Petra, 4HIM, Watermark and
Out of Eden. On the other hand,
2006 saw some veteran acts
deliver some of the best music
of their careers. Two that spring
immediately to mind are
Phillips, Craig & Dean’s new INO
Records album “Top of My
Lungs,” and the Newsboys’ new
Inpop release “Go.”

“I enjoy traveling and our
fans. | appreciate them,” News-
boys frontman Peter Furler says.
“Being around 20 years, we’ve
got fans that were in their teens
and now they have their own
teenagers. . . Just being around
this long is a good thing. Noth-
ing about it really feels old.”

The band will kick off its 40-
plus-date Go tour Feb. 16, with
Kutless and Stellar Kart as
opening acts. Indeed, its cre-
ative energy shows no signs of
waning, and it has undertaken
w a heavy international touring
scheduie that has included
dates in Morocco and Israel.
Such experiences inform “Go,”
the Newsboys’ 14th album and
its first pop record in four years,

KEN TUCKER ktucker@billboard.com

They Still Sing This Way

Indie Shanachie Branches Out into Country

It's hard to imagine stone country singers David Ball and Daryle
Singletary hanging out with Ladysmith Black Mambazo, jazz sax-
ophonist Everette Harp and R&B band Silk at the Shanachie Enter-
tainment company picnic, but it just might happen. Ball and
Singletary, along with country rock band Confederate Railroad, ave
part of the 30-year-old record label’s move into the country market.

GM Randall Grass, a 25-year company veteran, says even though
Shanachie has built its reputation as a home for world, Celtic, jazz,
reggae and blues music, branching out makes sense. “There’s a
widespread feeling that a big piece of what made country music
greatisn’t being highlighted these days,” he says. “If the audience
that wants that is being underserved, then we'd like to serve it.”

Shanachie employs a business model popular with most in-
dependents—lower overhead means quicker profits. While the
model varies by act, Grass says that the label’s plan for profitabil-
ity is based on album sales in the 20,000-100,000 range—far
lower than the major label model.

Also like other independents, Shanachie is taking advantage
of consolidation at major labels. “There are a lot of artists out
there that are good artists, that have fan bases, that don’t have
deals,” Grass says.

Music Row veteran Nick Hunter, who most recently ran Koch
Records’ now-shuttered Nashville division Audium Entertain-
ment, brought Singletary, among other acts, to Grass’ attention.
Grass says Singletary “leapt out of the pack just based on the
quality of his singing.”

Singletary’s biggest radio hits came a decade ago—*“I Let Her
Lie” peaked at No. 2 in 1995 and “Amen Kind of Love” reached
the same mark a year later. Likewise, his best sales effort came
from his self-titled Giant debut, which has sold 188,000 copies
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since its release in '95, according to Nielsen SoundScan.

Still, Grass says that Shanachie was excited to add Singletary
to its stable. “We look for an artist that has thatkind of substance
[and] that's going to be there whether radio comes to the party
or not,” Grass says.

All three of Shanachie’s new country releases will utilize a for-
mula that the label has successfully employed with
some of its adult R&B acts—record proven songs,
aka the classics. “You take an artist that can re-
ally sing and put them with a great song
[and] some musicians that can re-
ally play,” Grass says, “and you're
talking about a formula for a
really damn good record.”

Ball’s album, “Heartaches by
the Number,” includes covers of
songs associated with such legends us
Ray Price, Bob Wills and Hank Williams.
The album, which also includes original
material. is out March 20.

Confederate Railroad’s effort, J -
featuring material estab- ; ¥ Sz
lished by Lynyrd Skynyrd, o
David Allen Coe and
others, is due in April.

Singletary’s last
release on Audium,
“That's WhyISing &
This Way,” was a
tribute to his idols,

following two successful wor-
ship albums, “He Reigns” and
“Adoration.” After years on EMI
Christian Music’s Sparrow label,
“Go” is the band’s first release
on Inpop, the indie label
founded by Furler and manager
Wes Campbell. The roster also
includes Mat Kearney, Tree 63,
Shane & Shane, Jimmy Need-
ham and Superchick. The label
is distributed by EMI Christian
Music Distribution.

“It’s funny because in years
past there were times | got frus-
trated with the record com-
pany, but when | was making
this record and had the same
frustrations, | was thinking, ‘Hey,
| own the label, so it didn’t
make any difference,” Furler
says with a laugh. “I didn’t feel
any more pressure that | was
going tobe on[Inpop]l.”

During the past year, Furler
acknowledges discussions with
other companies looking to
purchase Inpop, but says there
are no serious suitors at this
time. Furler and Campbell are
the principal owners. Among
those who have invested in
Inpop are pro football players
Tony Biscelli, formerly of
the Jacksonville Jaguars, and
Washington Redskins quarter-

back Mark Brunell.

“We don’t stop. We aren’t
waiting for anybody,” Furler
says, noting that even though
there have been discussions
about selling, the Inpop team
is forging ahead. “We aren’t
under any pressure to sell.
We’ve always felt like we want
to do the right thing for the
bands that are on [the roster]
and they are doing well.”

Another great’06 album was
the Phillips, Craig & Dean disc
“Top of My Lungs.” It features
the signature harmonies and
kind of potent songs that have
defined Randy Phillips, Shawn
Craig and Dan Dean’s 16-year
career as a trio. Offspring Gar-
land Phillips and Devin and
Danielle Dean even sing the
classic hymn “Tis So Sweet.”

Each member continues to
serve as pastors in their respec-
tive churches. Phillips says that
at the start of the group’s ca-
reer, some people were skep-
tical about the members’ abil-
ity to balance careers as pastors
and musicians. Yet they still find
time for new hobbies as well.
Dean has taken up running and
is training for a marathon.
“They’re clocking him with a
sundial,” Phillips quips. woe

including Conway Twitty and George Jones, so when Shanachie
suggested he record another set of classic songs, he jumped at
the chance. “They wanted me to pick songs that I loved, and
artists that I loved,” he says. “We just wanted to put our own

spin on them.”

“From the Heart,” due Feb. 27, revives songs by Merle Haggard,
Randy Travis and Keith Whitley, among others. Its lone original
tune, “I Still Sing This Way,” was written by Singletary with Chris

DuBois and David Lee. A wry look at today’s country
scene, it tells the story of a manager who wants Sin-
gletary to update his image. His reply? “You can
turn down the fiddle and steel guitar, try to market
me like a big pop star, I'm afraid it'll all go south
when I open my mouth.
Although Shanachie’s acts don’t depend on radio
airplay, the label is working “I Still Sing This Way”
to the country format. “If you come out with
something that makes sense for radio,
then we're going to pursue it,”

Grass says. ses

SINGLETARY

DARYLE SINGLETARY: SCOTT HUNTER
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Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.
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DIANA ROSS

| Love You

Producers: Peter
Asher, Steve Tyrell
Manhattan/EMI
Release Date: Jan. 16
How apropos (and no
doubt morethan a
coincidence) that in the midst of all the
“Dreamagirls” hoopla, the original dream girl
herself is releasing a new studio album. This
14-track set features classic love songs
personally selected by Ross. These range
from such standards as Bacharach/David’s
“The Look of Love” and “Only You” (made
popular by the Platters) to Bill Withers’
“LLovely Day” and Marvin Gaye's “l Want You.”
The distinctive voice that fronted many of the
Supremes’ memorable hits is still in force,
more pleasingly nuanced and seasoned than
inthe group’s early days. Ross’ vocal evolution
is showcased -o full effect, however, onthe
lone new original track, “I Love You (That's All
That Really Matters),” as well as “What About
Love” from Broadway's “The Color Purple.”
Both are reminiscent of Ross’ singular turns
on early solo hits “Reach Out and Touch” and
“Touch Me in the Morning."—GM

AMERICA

Here and Now
Producers: James /ha,
Adam Schiesinger
Burgundy

Release Date: Jan. 16
Finally, ablog-approved
disc you can have a nice
dinnertime chat with your dad about. This
comeback from the '70s popsters comes with
much-hyped indie authority via featurings by
Ryan Adams and Jim James of My Morning
Jacket. But the bigger story is that their
gossamer hooks and autopilot harmonies

JENNIFER HUDSON
And | Am Telling You
I’'m Not Going (4:45)
Producers: various
Writers: H. Krieger,

T. Eyen

Publishers: various
Sony Music Soundtrax
Jennifer Holliday's “And | Am Telling You I'm
Not Going” from the Broadway version of
“Dreamgirls” was that rare song that crossed
from the Great White Way to the pop and
R&B charts in 1982—and boy, is it a tough act
to follow. But Jennifer Hudson's reading from
the acclaimec 2006 movie certainly ranks
among the consummate gut-wrenching soul
performances of the decade. It has already
gained reputation as a classic cinema
moment, with audiences bursting into
spontaneous applause at every nationwide
showing—nearly unprecedented. As much as
Celine Dion’s "My Heart Will Go On” musically
defined “Titanic,” Hudson is doing the same
for “Dreamgirls.” Anyone not affected by this
new star’s performance best be checked for
apulse~CT

sound nearly as fresh as they once did out of
tinny AM speakers. “Chasing the Rainbow”
strikes a nice balance between sweetness and
melancholy, “Indian Summer” throws in a
twinkling triangle for good measure, and the
MMJ cover “Golden” is awful pretty. Disc two
captures a 2005 XM performance of vintage
material, including “Sister Golden Hair,” “A
Horse With No Name” and—yup—"Muskrat
Love.” Nostalgia's nice and all, but what you
take from “Here and Now" is the subtle power
of the sweeping, diving harmonies ard
melodies, both strangely intact, that are
tough to assign to any particular decade.—JV

SONNY ROLLINS
Sonny, Please
Producer: Clifton
Anderson

Doxy Records
Release Date: Jan. 23
One of the few
remaining titars of
modern jazz, living legend Sonny Rollins no
longer has to deliver colossal statements as
he did when he was coming of age ir the '50s
and '60s. All he has to do now is breathe
deep and sing on his tenor saxophore with
his singular voice. While the knock on Rollins
during his latter-day career is that he's better
captured live on tape than in the studio, on
“Sonny, Please,” his debut on his own Doxy
label and his first walled-in recording in five
years, he's in a comfort zone, reigning in royal
magnificence with his longtime working
band, including trombonist/producer Clifton
Anderson and bassist Bob Cranshaw. On a
seven-song serving of originals and
standards, Rollins blows with rhapsody,
whether gusting with glee on the title track,
dancing Caribbean-style on “Park Palace
Parade” or emoting with heartfelt soul on
ballads like “Stairway to the Stars”—00O

!

[

R, 1 s
i

BEYONCE Listen
(3:40)

Producers: various
Writers: H. Krieger,

S. Cutler, B. Knowles,
A. Preven

Publishers: various
Sony Music Soundtrax
In “Dreamgirls,” Jennifer Hudson is
deservedly garnering the lion’s share of
praise—but Beyoncé delivers the
performance of her career in “Listen,”
another defining moment in the brilliant flick.
In this devastatingly beautiful ballad, she
shimmers with evocative emotion, rising to
new heights alongside a golden melody with
spellbinding, rafter-raising production. As
Beyoncé sits atop The Billboard Hot 100 and
R&B/hip-hop charts with “Irreplaceable,” a
mediocre composition with all the distracting
bells and whistles of the modern urban
template, at last we see that she is a real
talent when free of the accompanimant that
has long masked her voice. Hopefully, as
adult R&B embraces this hit, Beyonc2 will
continue to rise to the occasion. —CT
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- ROB CROW

Living Well
Producer: Rob Crow
Temporary Residence

. Release Date: Jan. 23

&

In-between working
with his many, and often

*

- dubiously titled (um, Goblin

Cock?) side projects,
Pinback frontman Rob Crow
found time to craft this new
solo set, “Living Well.” The
album, which owes much of
its content to Crow’s recent
marriage and the birth of his
first son, departs from the

. strangeness of his previous

solo effo-ts and sounds more

= like a cortinuation of

Pinback’s 2004 high-water
mark, “Summer in

 Abaddon.” This is, of course
© agoodthing. There are

plenty of lo-fi gems,

" particularly “I Hate You, Rok

Crow,” the soft and sweet

. “Taste” and “Over Your

Heart,” which is layered with
piano, organ and Crow’s
signature guitar style. The
hook on “If Wade Would
Call” is light and poppy, while
“Leveling” juxtaposes hazy

L production with a rousing

chorus. Crow may be living

~ well, but he sounds better
- thanever—JM

R&B

. SUNSHINE ANDERSON

Sunshine at Midnight

" Producers: various
| Music World
' Release Date: Jan. 23

While some singers

thrive onidealism,
Sunshine Anderson comes
from the perspective of

. “What have you done for me

lately?” With her 2001

anthem “Heard It All Before,”
. from her debut “Your
- Woman,” the no-nonsense
. songstress spoke for fed-up

women everywhere. Those
earnest tunes also permeezte
her sophomore effort,
“Sunshing at Midnight.”
Whether blaming a longtime
partner for consuming her
time (“My Whole Life”) or
reveling in true love
("Unbelievable™), Anderscn
sounds determined to send a
message. While her shrill
soprano oipes won't bowl
you over, her candor surelv
will—check phrases like “yoL
were only so-so in bed”
(“Something | Wanna Give
You”) and “excuse me, but |
love his cirty drawers”
(“Forces of Nature”). The
stories are nothing new, but

aradiohistorv.com

when Anderson pleads “holla
if you feel my pain,” you can’t
help but holla back.—CH

THE BIRD AND THE BEE
The Bird and the Bee
Producer: Greg Kurstin
Metro Blue

Release Date: Jan. 16

@rd The offbeat name of the
“dl group is unfortunate.
The music, on the other hand,
is a delicious revelation,
teeming with snappy, sunny
songs that hail “The Bird and
the Bee” as the surprise CD
of early 2007. Meticulously
crafted with multilayered
arrancements by duo
partners inara George
(alluring vocals) and Greg
Kurstin (all instruments), the
10-song studio creationis a
lyrical potpourri of pure pop.
While the tunes are freshly
envisioned, they're informed
by a decidedly retro sonic
sensibility, circa late '60s, that
conjures the Fifth Dimension
ina bcssa zone, an ultra-hip
Manhattan Transfer, the
buoyant harmonies of the
Mamas and the Papas and
the song craft of Burt
Bacharach. The largely
upbeat melodies evoke a
soundscape of bright-
colored flowers and pink
bubble gum, while the lyrics
are playfully perky. Enticing
highlights include the brisk
“Again & Again,” the bouncy
‘F-cking Boyfriend” and the
jaunty “| Hate Camera.”—D0O

STACIE ORRICO
Beautiful Awakening
Producers: various
Virgin
Release Date: Jan. 16
* It has been three years
&l s nce Stacie Orrico
commandeered the globe
with hit singles “Stuck” and
“(There’s Gotta Be) More to
Life,” resulting in a Grammy
Award nod and sales of 3.4
million albums. While that’s a
lifetime in the pop arena,
“Beautiful Awakening”
percolates with confidence
and plentiful momentum,
thanks to the soulful, hand-
clapping first single "I'm Not
Missing You.” Unlike so many
poo/R&B projects that
rardomly plop hopeful hits
arid a wasteland of filler,
“Awakening” has a definable
signature throughout—a
template that builds
throughout the 12 tracks—as
if Orricois performing the set
live before your eyes. There
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are many highlights, but best
among the bunch are the hig-
swaying “So Simple,” the
blues-oozing “Take Me
Away"” and the torchy t tle
track. A majestic follow-up
and the best blue-eyed soul
this side of Motown.—-CT

COCO MONTOYA

Dirty Deal

Producers: Pau/ Barrere,
Roger Cole

Alligator

Release Date: Jan. 16

*_ Coco Montoya is one of
sl the reasons people
mistakenly think blues is
easy music to play. His fierce
attack is so expert yet
sounds so effortless that it
makes you believe anyone
armed with 12 bars and six
strings can pull it off. That’s
hardly the case, of course,
and the Albert Collins
drummer-turned-guitarist’s
sixth album separates the
men from the boys with
some of Montoya's hottest
playing and most
authoritative singing. The
Montoya-penned title zrack
mingles Latin flavors with a
soul melody, while R&B is
mined on “Love Gotcha,”
“Clean Slate” and “Ain't No
Brakeman” and New Crleans
visited on the lively “Put the
Shoe on the Other Foct.”
Montoya and company
breathe fire into the
standard blues
arrangements of his “Coin
Operated Love,” Lowe!|
Fulson’s “It's All Your Fault”
and Otis Rush’s “It Takes
Time,” while an aching
rendition of Johnny Cope-
land’s “It's My Own Teers”
shows that he can hardle
slower tempos, too.—GG

ANNA NETREBKO
Russian Album
Producer: Christophes
Alder
Deutsche Grammophon
Release Date: Jan. 9

While this is arguzbly

soprano Anna
Netrebko’s least
“‘commercial” recital to
date—although it's already
reached the top 10 on
Germany'’s pop chart—it's
musically the most
interesting. Rather than
hewing to a collection of
well-worn operatic favorites,
Netrebko, joined by her

continued on >>p44
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mentor, conductor Valery
Gergiev, and the Orchestra of
the Mariinsky Theater, turns
her attention to arias from
her homeland, many of which
are probably unknown to
audiences in Western Europe
and America. Although she
sings with luscious tone,
Netrebko doesn’'t quite
manage to throw off sparks.
Even so, there are some
notable entries here, like the
shimmering Act IV finale
from Rimsky-Korsakov’s
opera “The Snow Maiden,”
and an entrancing excerpt
from Scene 1V of Prokofiev’s
“War and Peace."—AT

YO-YO MA

Appassionato

Producers: various

Sony Classical

Release Date: Jan. 9

Yo-Yo Ma’s latest endeavor is
a selection of classic works
closely associated with the
virtuosic cellist during his
four-decade career (all but
four previously released),
centered around the infinitely
faceted theme of love. While
the collection succeeds
splendidly as a “soundtrack”
to personal, romantic love, it
bespeaks even more deeply
Ma’s love for his instrument,
the broad stylistic range and
synthesis of music for which
he is renowned. The album
spotlights particular
composers (Vivaldi, Brahms,
Saints-Saens, Astor Piazzolla,
Ennio Morricone, among
others), and musical
collaborators (Emmanuel Ax,
Isaac Stern, Mark O'Connor
and Edgar Meyer) with
whom his own affinity and
affectionis clear, and new
recordings (especially
Mendelssohn’s “Song
Without Words, Op 109” and
Piazolla’s poignant
“Soledad”) are welcome
additions to Ma’s
repertoire.~GE

[ WORLD |

DJOSOS KROST
No Sign of Bad
Producers: DJ Pharfar,

DJ Filip
Quango
Release Date: Jan. 16
§ This very hip inter-
mingling of electronica
and dub reggae comes at
us from a somewhat
unanticipated source.
Collaborators DJ Pharfar
and DJ Filip cooked up this
magic in their studio in
Copenhagen. Vocalists Jah
Bobby, Tuco and Little T
provide crucial aid, as do
Jacob Mortensen (bass)
and Daniel Muschinsky
(keyboards/melodica). The
CD features a dozen beat-
heavy tracks, delivered via
choice production values
and an obviously keen
appreciation of the
subtleties of dub reggae.
Recommended starting
points include “Better
Place,” “Straight Upfront”
and the excellent dub of
“Kaba Kaba.” These tracks
are bound for the club
scene.—PVV

VITAL REISSUES

CROWDED HOUSE
Farewell to the world: 10th
Anniversary Edition
Producers: Neil Finn, Nick
Seymour

Capitol!

Release Date: Jan. 16

* Parting can be such

24l sweet sorrow, but
melancholy meets its
match when a guy like late
Crowded House drummer
Paul Hester leads the crowd
in beer jingles or jokes
about how many of his
illegitimate children are in
the audience. That certainly
helped make the Down
Under quartet’s final show
in 1996 a graceful goodbye,
celebrating a decade of
sublime songcraft. This
CD/DVD captures Hester,
Neil Finn, Nick Seymour
and Mark Hart airing such
hits as “Don’t Dream It’s
Over” and key album tracks
like “World Where You
Live,” “Four Seasonsin One
Day,” “Better Be Home
Soon” and “Hole in the
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River” With a crowd of
120,000 cheering them on,
the group rips through one
particularly strong |
sequence that includes the
frenetic “Locked Out,”
“Something So Strong” and
“Sister Madly” before the
playful “italian Plastic.’
During the encore, Finn
sings, “We may never meet
again”—a sad reality due to
Hester’s death in 2005,
which makes it that much
better that this particular
meeting has been so
capably preserved.—~GG

PILOT SPEED

Into the West

Producer: Joao Carvalho
Wind-up

Release Date: Nov. 28

This Canadian band
(previously known up North
as Pilate) has so far slipped

under the radar in the United

States, but Wind-up s
ramping up radio promo in
the new year for the track
“Into Your Hideout” to
coincide with live dates with
Dears. Fans of U2 and Sunny
Day Real Estate will feel right

aP DEITISMth

“Into the THIS WEEK ON
West,” ‘\(>
particulariyon m

trackslke  ApDITIONAL
opener “Knife- REVIEWS:
Grey Sea” and  + pavid Kilgour,
“Over- “The Far Now"
Ground, L) .

. * Alasdair
which Roberts, “The
highlight én;ger

atherers”
frontman (Drag City)
Todd Clark's | giaek Lips,
vulnerable, “Valientes Del

Mundo Neuva”

Bono-esque
(Vice)

voice. "l Won't

Blame You” showcases the
band'’s tender side, while
reverb-drenched lead lines
swoop around rhythmic
acoustic strumming on the
jittery “Ambulance.” Pilot
Speed’s ambition
sometimes transcends its
execution, but “Into the
West” is a promising entry
into the new modern rock
pantheon.—JC

KATHARINE McPHEE Over
It (3:35)
Producers: Josh Alexander,

* Billy Steinberg

Writers: J. Alexander,

B. Steinberg, R.
Cunningham

Publishers: Jet anon/Jerk
Awake/Shapiro, Bernstein,
ASCAP

RCA

“American Idol” season
five runner-up Katharine
McPhee is arguably the
most striking of the high-
profile finalists who have
gone on to release major-
label albums, and there is
little doubt that she
possesses formidable
chops. But the question
dogging anyone who
studied the singer
throughout the season is
whether McPhee
possesses the internal
depth to imbed her soul!
into original songs, since
she seldom
demonstrated—in her
eyes—any understanding
of joy or painin any lyric
she sang. The mystery
remains in debut single
“Over It,” a lightweight,
urban-lite ditty that
sounds as if it were lifted
from the JoJo catalog.
McPhee’s vocals are thin
and layered to the point
that there’s little unveiling
of her personality (it's
also suspicious that there
are three female
background vocalists
contributing). Hopefully,
her upcoming full-length
disc (Jan. 30) contains
more substantial material
so that we may discover
the woman inside—for
instance, the skyscraping
ballads that made her a
favorite in the first place.
At this point, “Over It”
offers no favors for long-
term potential.—~CT

CLAY AIKEN A Thousand
Days (4:03)

Producer: John Fields
Writers: C. Leuzzi, A. Nova,
E. Olsson

Publishers: various

RCA

it's “Idol” release week,
eh? The previous single
from Clay Aiken’s “A
Thousand Different
Ways,” an inexplicable
cover of Mariah
Carey/Harry Nilsson’s
“Without You,” barely
connected at AC radio.
Follow-up “A Thousand

www.americanra(liiohistorv.com

Days” is an original song
that delivers upon the
potent interpreter’s
signature: hand-flinging
vocals, a soaring melody
and a simple, singable
chorus. Aiken’s challenge
at this pointis more a
public relations issue. As
press reports continue to
spread repeated tales of
his lack of humility and
haughty, diva-like
disposition, how much
longer before fans retreat
and any semblance of
radio support fades like a
Christmas wreath?—CT

BREAKING BENJAMIN
Breath (3:53)
Producer: David Bendeth
Writers: B. Burnley,
Breaking Benjamin
Publishers: Seven Peaks
Music o/b/o Itself and
Breaking Benjamin Music,
ASCAP
Hollywood

We were hardly

enamored with
Breaking Benjamin’s
“Phobia” when it arrived
last summer. While
thundering first single
“The Diary of Jane” was a
deserving hit that has
logged considerable chart
time, we appreciated little
else about its parent
album. However, “Breath”
has convinced us to order
a slice of humble pie. The
song’s foot-tapping beats
and accessible melody are
better appreciated when
separated from its closely
related siblings. It trades
off the harder slam of
“Jane” for a solid
midtempo pace that
peaks with another one of
the band’s climactic
choruses, which are
always tight and catchy.
Fans have already pushed
“Phobia” to gold, so we
predict this rocker will
keep fueling that drive to
a platinum finish. There.
That didn’t taste so
bad.—~CLT

UNDEROATH You’re Ever
So Inviting (4:18)
Producer: not listed
Writer: not listed
Publisher: not listed
Tooth & Nail/Solid State
“You're Ever So
Inviting” has
Underoath coming out
fighting in the new year,
stumbling and flailing at

the world. Driven by the
overlapping vocals of
drummer Aaron Gillespie
and frontman Spencer
Chamberlain, the former’s
traditional singing
alternates with the latter’s
scratchy screams through
numerous overdubs. “The
time has come for you . . .
to...sit...this...out!”
Chamberlain shouts in the
first line, as if he’s telling
fellow screamo
contenders to get out of
the band’s way. Timothy
McTague and James Smith
saw the air with their
guitars, doggedly carving
out the song’s tormented
aggression. “You're Ever
So Inviting” wrings your
ears with a twisting grip
and doesn’t let go, filling
your brain with raw
anguish.—CLT

KENNY CHESNEY Beerin
Mexico (3:45)
Producers: Buddy Cannon,
Kenny Chesney
Writer: K. Chesney
Publishers: Sony/ATV/
Islandsoul, ASCAP
BNA

Generally speaking,

Kenny Chesney’s
island-flavored hits have
been tasty treats but as
light and frothy as a head
of suds on anice cold beer:
refreshing to be sure, but
not particularly
substantive. On the
surface, one might think
this is another sun-soaked
ditty, but the lyric, penned
by Chesney himself, reveals
a much more introspective
soul. Of course, there’s
beer and sunshine, but this
tune finds the Caribbean
cowboy pondering the
future in such lines as "So
many thoughts/About life,
love and the lack of/Too
old tc be wild and free/Still
too young to be over the
hill/Should try to grow up
but who knows where to
start.” Anyone trying to
make the transition from
party animal to mature
man will recognize
themselves in the lines of
this well-written song.
Culled from his top-selling
“The Road and the Radio”
album, this is yet another
fine example of why
Chesney is country’s
reigning Country Music
Assn. entertainer of the
year.—DEP
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>>Three charts imto the new
year, the Class of 2007 is
growing as songs that
appeared to be 2206 hits
rebound or surgein the post-
holiday period. John Mayer,
Nelly Furtado and My
Chemical Romance all have
songs shift from the 2006
column to the one labelec
2007.

>>Fred Bronson also reports
on Ruben Studdard’s most
successful song cn the Adult
R&B chart, Beyoncé
extending her lezd on The
Billboard Hot 10¢ and Hamk
Williams Jr. joinimg an elite
club that includes Dolly
Parton and Ernest Tubb.

So, lots of music industry folks look at
this week’s top 10 and break into
Chicken Little. Resist the temptation
to join the “sky is falling” chorus and
ask a simple question: What exactly did
you expect?

It's true that we witness the lightest
total of any No. 1 album in Nielsen
SoundScan history, and it’s true that this
week’s top 10 trails that from the first
sales week of 2006 by 41%.

Look past that, and you'll see total vol-
ume on The Billboard 2001ags the same
week of a year ago by only 19%, and in-
dustrywide album sales trail by an even
smaller margin, 17.6%

We've seen lighter weeks than this
issue’s 9.4 million albums sold. The week
ending Sept. 3 clocked in a tad smaller
and the one that closed July 23 posted
less than 9 million (Billboard, Aug. 5).

When you consider tae overall differ-
ence between the market today and the
one you woke up to 52 weeks ago, the
market erosion makes sense.

On the product side. you're missing
Mary J. Blige and Jamie Foxx, whose al-
bums started with a bang during Christ-
mas week of 2005 and continued
momentum after the holidays passed,
while Eminen’s hits album also had legs.
All three titles surpassed 100,000 copies

Weekly Unit Sales

ALBUMS

Over the Counter

GEOFF MAYFIELD gmayfield@billboard.co?n

DIGITAL
ALBUMS™

in the first sales week of 2006, a sum that
would look huge on this issue’s chart.

Don’t forget that just on the closures
of the Musicland and Tower Records
chains, the industry is down 800 or so
stores from where it was a year ago.

Bear in rind, too, that the week-to-
week slide from the Christmas-peak
frame to the next two weeks isalmost in
line with the pattern we saw after Christ-
mas 2005. The post-yule dip last issue
was 55%, compared with 50% for the
week that erded Jan. 1, 2006. This issue’s
34% drop is just two points larger than
the 32% erosion from prior-week sales
seen in the first stanza of 2006.

Finally, with the 2006 holiday being
another big MP3 player Christmas, some
of the consumers who might buy albums
are instead purchasing digital tracks.

Although digital song volume is down
28% from last issue’s post-Christmas bo-
nanza, the resulting 21.5 million trans-
actions still represents the second-largest
digital tracks week on record. It just
makes sense that the 71.7 million song
downloads sold in the past two weeks
would siphon some traffic away from
album sales.

‘DREAM’ QUEENS: Nomatter how
you count it—with or without additional

IVlarI(et \A’ﬂt(:l] A Weekly National Music Sales Report

Year-To-Date
DiGITAL

TRACKS 2006

1S

Top 10 Looks Light; ‘Dreamgirls’ Set Reaches No. 1

sales from thz= two-disc 3oecia_edition—
the “Drearmgirls” scuntrack leads The
Billboard =00.

The bas c single-CD version at No. 1
represents 65,000 capies. And, yes, that
marks a re-oed low “orachart-topper in
the Nielsen SoundScan era.

Add the “ Delux€” version at No. 51
and the we=k s total becomes €5,000, just
a hair ligh-er than the 26,000 that Out-
Kast’s “Sp=a<erboxzx/ he Lcve Below”
garnered curing its las* week at No. 1in
2004, the prior low “or a chart leader.

“Drearrgirls” be “ornes the first film
soundtrack to top :he »ig chart since
Jack Johnsar’s “Cu-dous George” album
11 months ego. The o-aer two sound-
tracks to rezch No 1 ast year, “High
School M isical” zad “Hannah Mon-

TMUSIC FBOMIHE MOBTION PHCTURE

1307 CMNG

7, 2007. Figures are rounded.

For w ding Jar
~ompiled from a national sample of retail store and rack
sales reports collected and provided by

tana,” both came from TV vehiles on
The Disney Channel.

This also marks the first movie sound-
track to reach No. 1 withoutdebuting in
the top slot since “O Brother, Where Art
Thou?” rang the bell after the Grammy
Awards telecast in 2002.

More significantly, do ycu have any idea
how long it's been since a soundtrack from
aconventional movie musical topzed The
Billboard 200? Jimmy Carter was presi
dentand “Grease” was the word—and he
No. 1 album—-in 1978. Yeah, tha-long.

The two versions of “Dreamgitls” have
sold a combined 547,000 copies in the'r
half-dozen weeks on the market. That
edges the comparable soundtrazk sales
for the last big movie musical. as the
“Chicago” album clocked 534,000 du:-
ing its first six chart weeks in 2(:)3.

ON BROADWAY: Speaking of mu-
sicals, on Top Cast Albums at b llboard
.biz, sales for “Hairspray” quintuple (No.
3, 2,000 copies). “Jersey Boys” (No 2
5,000) and “Irving Berlin’s ‘“White Christ-
mas’ " (No. 15) each more than double.
Growth comes from nontraditional
sales in the New York metro market. It
appears that the spikes are catch-i-p from
venue sales that were no: reporrad dur-
ing Christmas week. ee

N i
Nielse
SoundS:zan

2006 2007 CHANGE

YEAR-TO-DATE SALES BY ALBUM CATEGORY

This Week 9,417,000 1,040,000 21,555000  OVERALL UNIT SALES
Last Week 14,159,000 1,281,000 30,122,000 Albums 1,423,000 9412000 -7€% Current
Change _33.5%  -18.8%  -28.4%  DoitalTrads 13,402,000 21555090  605%  (atalog
This Weel st Year 1,423,000 615000 13,402,000  lresingles SGI00 58090 -9.4%  pey Catalog
Total 24,889,000 31,03C,000 24.7%
Change -17.6% 69.1% 60.8% - a
Afburms w/TEA® 12763200  WNS572530  -93%

“Digital album sales are also counzed within album sales.

Weekly Album Sales (Milion Units)
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“Inciudes track eguivalent album sales (TEA) with 10 track dovnloads ecrivaient

to one aibum sale.
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6,971,000 5,545,000 -20.3%
4,452,000 3,872,000 -13.0%
3,077,000 2,773,000 -9.9%
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SALES BY ALBUM FORMAT
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2

16

14

21

43
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2
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

IRREPLACEABLE
BEYONCE (COLUMBIA)
| WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.|. (JIVE/ZOMBA)

SMACK THAT
AKON FEAT EMINEM (SAC/UPFRONT/KONVICT/UNIVERSAL MOTOWH

SHORTIE LIKE MINE

BOW WOW (COLUMBIA

PROMISE
CIARA (LAFACE, ZOMBA)

WE FLY HIGH
JIM JONES (2 0CH

FERGALICIOUS

_FERGIE (WILL | AM A&M/INTERSCOPE

You

LLOYD FEAT. LIL WAYNE (THE INC UNIVERSAL MOTOWN)
HOW TO SAVE A LIFE

THE FRAY (EPIC)

RUNAWAY LOVE
LUDAGRIS FEAT, MARY J. BLIGE (DTP/DEF JAM/IDJMG

SAY IT RIGHT
NELLY FURTAOD (MOSLEY/GEFFEN)

WALK IT OUT
UNK (BIG OOMP,KOCH)
THAT'S THAT

SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN)

LIPS OF AN ANGEL
HINDER (UNIVERSAL REPUBLIC)

WALK AWAY (REMEMBER ME)
PAULA DAANDA FEAT. THE DEY (ARISTA RIG)

_NICKELBACK (ROADRUNNER/IDIMG)

FAR AWAY

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAQ IMPERIAL/VIRGIN)

MONEY MAKER
LUDACRIS FEAT. PHARRELL (0P DEF JAM IDJMG)

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE ZOMiA)

BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/I0MG)

CHASING CARS
SNOW PATROL (POLYDOR A&M INTERSCOPE)

SAY GOODBYE
CHRIS BROWN [JIVE ZOMBA)

POPPIN’
CHAIS BROWN FEAT. JAY BIZ (IVE ZOMBA)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE (1ILUMBIA]

comprised of top 40, adult contemporary, R&E,
urs a day, 7 days a week. Thi

25
20

10

13
26
8
23
7

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
FERGALICIOUS
FERGIE (WILL . AM/A&NY/INTERSCOPE)
IRREPLACEABLE
BEYONCE (COLUMBIA)

CERT.

SMACK THAT

AKON FEAT EMINEM 1/ PFRONT/SRC/UNIVERSAL MOTOWN)

| WANNA LOVE YOU

AKON FEAT. SNOOP DOGG /KONVICT UPFRONT UNIVERSAL MOTOWN)

SAY IT RIGHT
NELLY FURTAOQ (MOSLEY/GEFFEN)

HOW TO SAVE A LIFE
THE FRAY (EPIC)

WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE)

IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DOGHOUSE INTERSCOPE)

WE FLY HIGH
JIM JONES (KOCH)

MY LOVE
JUSTIN TIMBERLAKE FEAT, T.I. (JIVE/ZOMBA)

LIPS OF AN ANGEL
HINDER UNisFROAL MOTOWN)

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

KEEP HOLDING ON
AVRIL LAVIGNE (FOX/RCA/RMG)

WIND IT UP
GWEN STEFANE (1 1ERSCOPE)

BEFORE HE CHEATS
CARRIE UNOERWODO (4I5TA ARISTA NASHVILLE)

SHORTIE LIKE MINE
BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIAI

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AVARL | OLUYBIA

CHASING CARS
SNOW PATROL ("LYDDR A8NM/INTERSCOPE)

WHITE & NERDY
“WEIRD AL YANKOVIC (WAY MOBY VOLCAND 70MBA)

MONEY MAKER
LUDACRIS FEAT. PHARRELL (D1P/DEF JAM/IDJMG)

WALKIT OUT
UNK (BIG OOMP/KOCH)

SUDDENLY | SEE
KT TUNSTALL (RELENTLESS VIRGIN)

WAIT A MINUTE
THE PUSSYCAT DOLLS FEAT. TIMBALANO (A&M/INTERSCOPE)

LONDON BRIDGE
FERGIE (WILL | AM A% M/INTERSCOPE)

IT'S NOT OVER
DAUGHTRY (RCA RMG)

<4 50000000

1 00D0:00: 208 ¢

a1
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3
55
32
34
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3
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45
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a7
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25

13

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
HURT
CHRISTINA AGUILERA (RCA'RMG)
SHE’S EVERYTHING
BRAD PAISLEY (ARISTA NASHVILLE)
WATCHING YOU
RODNEY ATKINS (CURE)
I LUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/I0JG)
ICE BOX
OMARION (T.U G /COLUMSIA)
IT JUST COMES NATURAL
GEORGE STHAIT (1CA NASIVILLE
IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DOGHOUSE INTERSCOPE)
WELCOME TO THE BLACK PARADE
1Y CHEMICAL ROMANCE (REPRISE WARNER)
ON THE HOTLINE
PRETTY RICKY (BLUESTAR ATLANTIC)
MY WISH
RASCAL FLATTS (LYRIC STREET)
SEXYBACK
JUSTIN TIMBERLAKE (JIVE/Z0MBA)
CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND UP)
LOST WITHOUT U
ROBIN THICKE (OVEREF J0K STAR TRAK/INTERSCOPE)
WHAT HURTS THE MOST
_RASCAL FLATTS (LtHlc TheET)
BEFORE HE CHEATS
CARRIE UNDERWDDD /115 TA ARISTA NASHYILLE
IT'S NOT OVER
DAUGHTRY (RCA ANG)
TOO LITTLE TOO LATE
J0JD DA FAMILY BLACKBROUND/UNIVERSAL MOTOWN
WANT TO
SUGARLAND (MERCURY)
TAKE ME AS | AM
MARY J. BLIGE (MA' RIARCH GEFFEN)
AMARILLO SKY
JASON ALDEAN (BROKEN BOW)
MY LITTLE GIRL
TIM MCGRAW (CURB)
THROW SOME D'S
RICH BOY FEAT POLOW DA DON (ZONE 4/INTERSCOPE)
TIM MCGRAW
TAYLOR SWIFT (B1G /ACHINE)
THROUGH GLASS
_ STONE SOUR (ROADRUNNER LAVA)
MONEY IN THE BANK
LIL SCRAPPY FEAT. YDUNG BUCK 1514 REPAISE)

couwntry, rock, gaspel, La

s used to compile The

32
25
30
22
37
31
29
24

33
34
35
55
47
27
39
57
52
38
4
40

48

17

1)

14

11

13

; CRAZY

TITLE =
ARTEST {IMPRINT / PROMOTION LABEL)

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

HURT
CHRISTINA AGUILERA (RCA RMG

GNARLS BARKLEY (DOWNTOWN/ATLANTIC/LAVA)
MOVE ALONG

THE ALL-AMERICAN REJECTS (DOGHOUSE/I!
LIFE IS A HIGHWAY

RASCAL FLATTS (WALT DISNEY)

FAR AWAY

NICKELBACK (ROADR JNNER/IDJMG)
RUNAWAY LOVE

LUDACRIS FEAT. MARY J. BLIGE (DTP OLF JAM/ID. WM(x.”
WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE OFY ~1I F

OVER MY HEAD (CABLE CAR)

THE FRAY (EPI(

TOO LITTLE TOO LATE

40J0 DA FAMILY BLACKGROUND UNIVERSAL MOTOWN)
MAKE IT RAIN

FAT JOE FEAT LIL WAYNE (TERROR SQUA
BOSTON

AUGUSTANA (EPIC)

SNOW ({(HEY OH))

RED HOT CHIL1 PEPPERS (WARNER 8R0S )
CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP

HERE IT GOES AGAIN

0K GO (CAPITDL)

HERE (IN YOUR ARMS)
HELLOGOODBYE (DRIVE-THRL)

WHAT HURTS THE MOST

RASCAL FLATTS (LyH|C STREET)

CHAIN HANG LOW

JIBBS (BEASTA Gei-EN

PROMISCUOQUS

NELLY FURTAOO FEAT. TIMBALAND (MOSLEY/GEFFER ) et
THAT'S THAT

SNOOP DOGG (DOGGYSTYLE/GEFFEN)

THROUGH GLASS

STONE SOUR (ROADRUNNER/LAVA)

MONEY IN THE BANK

LIL SCRAPPY FEAT. YOUNG BUCK {EME/REPRISE)
MANEATER

NELLY FURTADO (MOSLEY/GEFFEN)

DANI CALIFORNIA

REO HOT CHILI PEPPERS (WARNER BROS )

TiM MCGRAW
TAYLOR SWIFT {BIG MACHINE

MPERIALVIRGIN}
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TITLE
ARTIST {IMPRINT / PROMOTION LABEL)

HOW TO SAVE A LIFE
THE FRAY (EPIC

CHASING CARS

SNOW PATROL (PDLYDOR/A&M/INTERSCOFE
LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE COLUMBIA)

FAR AWAY

NICKELBACK (ROADRUNNER ID. Wi: 4
STREETCORNER SYMPHONY

ROB THOMAS | 154 LANTIC)
NOTHING LEFT TO LOSE
MAT KEARNEY “SARE COLUMB A)
SUDDENLY | SEE

KT TUNSTALL (RELENTLESS VIRGIN
LET LOVE IN

GO0 GOO DO_LLS (WARNE

CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP)

BOSTON

_AUGUSTANA (EPIC)

THROUGH GLASS

STONE SOUR (RDADRUNNER/LAVA)

TOO LITTLE TOO LATE

1040 DA FAMILY/BLACKGROUND, UNIVERSAL MOTDWN)
KEEP HOLDING ON
AVRIL LAVIGNE {F(x RC_A AMG)
IT’S NOT OVER
DAUGHTRY (RCA/RIG)
HURT

CHRISTINA AGUILERA (RCA/RMC
WORLD

FIVE FOR FIGHTING | AWAR
IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS ¢
INTO THE OCEAN
BLUE OCTDBER {UN VERSAL MOTOWN)
HERE IT GOES AGAIN
OK GO {CAPITOL

CAN'T LET GO

LANDON PIGG (RCA Rﬂ
IRREPLACEABLE

BEYONCE [COLUMBIA)

LEAVE THE PIECES

THE WRECKERS (MAVERICK WARNER BROS —
SAY IT RIGHT

NELLY FURTADO (MOSLEY/GEFFEN

SEXYBACK

JUSTIN TIMBERLAKE (JIVE Z0MBA

9 HIT
PREDICT

4
4
4

fr
r
r
R
fr

o
o
o

OLUMBIA)

0GHOUSE/INTERSCOPE)

1

L1

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
| LUV IT

YOUNG JEEZY (CORPORATE THUGZ/DEF JAM IDJMG)
FACE DOWN

THE RED JUMPSUIT APPARATUS (VIRGIN)
BUTTONS

THE PUSSYCAT DOLLS FEAT. SNOOP DOGG
HIPS DON'T LIE

SHAKIRA FEAT WYCLEF JEAN (EPIC
DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (00GHOUSE INTERSCOPE)
| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO { AY CE FetL RARSN NTE LAVA
IF WE WERE A MOVIE

HANNAH MONTANA (5. T }

SAY GOODBYE

CHRIS BROWN ( [V Z0MB!

ROCKSTAR

NICKELBACK ‘RDADRUNNER DJMG)

SHE'S EVERYTHING

BRAO PAISLEY (ARISTA NASHVIL

BAD DAY

DANIEL POWTER (WARNER BROS.)

TELL ME

DIDOY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)
SHOW STOPPER

DANITY KANE (BAD BUY)

ICE BOX

OMARION 0LUMBIA}

WATCHING YOU

RODNEY ATKINS _URE}

MY WISH

RASCAL FLATTS {LYRIC STREET

PROMISE

CIARA (LAFACE/ZOMBA)

AIN'T NO OTHER MAN

CHRISTINA AGUILERA (RCA RMG}

STUNTIN’ LIKE MY DADDY

HEMAN & LIL WAYNE (CASH MlW: JUNIVERSAL ‘_ [OW?!)
INTO THE OCEAN

BLUE OCTOBER (ﬂ'\/_fRSAL MOTOWN)

BLACK HORSE & THE CHERRY TREE

KT TUNSTALL {RELENTLESS \/‘,_RFIN,

LISTEN

BEYONCE (14JSIC WORLD'COLUMBIA)

THE SWEET ESCAPE

GWEN STEFANI FEAT. AKON {INTERSCOPE}

S0S

RIHAN&E' DEF JAM/IDJMG) -

PAIN
THREE DAYS GRACE (JIVE/ZOMEA)

CERT.

Go to www.billbbcard.biz for complete chart data
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TITLE

ARTIST (IMPRINT  PROMOTION LABEL)
WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET/HOLLYW00O)

BAD DAY

DANIEL POWTER (WARNER BROS )

UNWRITTEN e
NATASHA BEDINGFIELO (EPIC

THE RIDDLE 1

FIVE FOR FIGHTING (AWARE COLLUMBIA -
BLACK HORSE & THE CHERRY TREE o
KT TUNSTALL VI

HAVE YOU EVER SEEN THE RAIN &
o

_ ROD STEWART (J ANG
CRAZY
GNARLS BARKLEY (DOWNTOWN ATLANTIC LAVE)
WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE COLUMBIA
I CALL IT LOVE
LIONEL RICHIE (ISLAND IDJVG)
CHASING CARS

_ SNOW PATROL (POLYDOR A8HM INTERSCOPE
PUT YOUR RECORDS ON
CORINNE BAILEY RAE -
YQOU ARE LOVED (DON'T GIVE UP)
J0SH GROBAN :

WHEN THE STARS GO BLUE
TIM MCGRAW (. HE REPRISE)

FAR AWAY
_NIDKELBAM ROADRUNNER/LAVA)

HOW TO SAVE A LIFE

THE FRAY (EPIC)

HURT

CHRISTINA AGUILERA (RCA

WAIT FOR ME

BOB SEGER (HIDEOUT CAF o
STREETCORNER SYMPHONY
ROB THOMAS (MELISMA MJNII("_

THE BRIDGE

ELTON JOHN (ROCKET/INTERSCOPE
LIPS OF AN ANGEL
HINDER {UNIVERSAL REPUBLIC
JUMP
_ MADDNNA (WARNER BROS
JUST IN TIME
TONY BENNETT DUET WiTH MICHAEL BUBLE (RPMW/CO.
NOTHING LEFT TO LOSE

MAT KEARNEY (AWARE COLUMSIA)

OUR COUNTRY

JOHN MELLENCAMP | NIVERSAL REPUS] .
HIDEAWAY (WHEN IT SNOWS)

JIM BRICKMAN FEAT. GEOFF BYRD |

tr
fr
%

tr

)

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
ANNA-MOLLY

| INCUBUS (IMMORTAL/EPIC

SNOW ((HEY OH))

RED HOT CHILI PEPPERS (WARNER BRDS )

WELCOME TO THE BLACK PARADE

MY CHEMICAL ROMANCE (

FACE DOWN

THE RED JUMPSUIT APPARATUS (VIRGIN)

LOVE LIKE WINTER

AFI (T! v

PAIN

THREE OAYS GRACE (1Y Z0MBA

FROM YESTERDAY

30 SECONOS TO MARS IMMORTAL/VIRGIN)

THROUGH GLASS

STONE SOUR ROADRUNNER)

THE DIARY OF JANE

BREAKING BENJAMIN (HOLLYWO(

STARLIGHT

MUSE (WAR

LEVEL

THE RACONTEURS (THIRD MANYV2)

THIS AIN'T A SCENE. IT'S AN ARMS RACE o

FALL OUT BOY (FUELED 8Y KaM 1D4MG

o
hH
i
o
T

AL INTERSCOPE

1
T

10S.)

THE POT

TOOL iTOOL 01SS M m
WHEN YOUR HEART STOPS BEATING

{+44) | INTERSCOP

THE KILL (BURY ME)

30 SECONOS YO MARS /|*\"L RTAL VIRGIN

ANIMAL | HAVE BECOME

THREE DAYS GRACE (/1 £ Z0MBA)

CHASING CARS

SNOW PATROL 1PHILYDOR A&M/INTERSCOPE
WHEN YOU WERE YOUNG

THE KILLERS (ISLAND/IDJMG)

NO CONTROL

PEPPER (VOLCOM EAST WEST,

CALL ME WHEN YOU'RE SOBER
EVANESCENCE (#/130-UP)

LIAR (IT TAKES ONE TO KNOW ONE)
TAKING BACK SUNOAY (WARNER BRO
FAMOUS LAST WORDS
MY CHEMICAL ROMANCE (AEPRISE)
THE WAR

ANGELS AND AIRWAVES (SURETON
GOODBYE

ARMY OF ANYONE (FIRN)

PRAYER OF THE REFUGEE
RISE AGAINST (L1 FEN)

SEFFEN

49
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TITLE
ARTIST {IMPRINT / PROMOTION LABEL)

z IRREPLACEABLE
BEYONCE (COLUMBIA
1& FERGALICIOUS
FERGIE (WILL | AM/A&M/INTERSCOPE)

ﬂ ﬁf’-iﬂ’ SMACK THAT
e _AKDN FEAT. EMINEM | (KONVICT/UPFRONT/SRC/AUNIVERSAL MOTOWN)
40 ! WANNA LOVE YOU
__AKON FEAT. SNOOP DOGG (KONVICT/UPFRONT/SRC/UNVERSAL MOTOWN
SAY IT RIGHT

NELLY FURTADO (MOSLEY/GEFFEN)

HOW TO SAVE A LIFE

THE FRAY (EPIC)

MY LOVE

JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA)

IT ENDS TONIGHT

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCDPE)
WELCOME TO THE BLACK PARADE
MY CHEMICAL ROIMANCE (REPRISE)

LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC)

' :g SEXYBACK
& | 5 JUSTIN TIMBERLAKE (JIVE, ZOMBA)

!@, 16 16 WALK AWAY (REMEMBER ME)
3. ! [ 4 PAULA DEANDA FEAT. THE DEY {ARISTA/RMG)

2 WE FLY HIGH

ﬁ JIt JONES (KOCH
o~
Q- oy

WHAT GOES AROUND...COMES AROUND
n . 1 z_.IUSYIN TIMBERLAKE (JIVE/ZOMBA)
ﬁ ﬁ MONEY MAKER
o .::=._ LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)
1 SHORTIE LIKE MINE
f!gf‘ [EIRE BOW WOW FEAT. CHRIS BROWN & JDHNTA AUSTIN (COLUMBIA)

i 1
[ " _CHRISTINA AGUILERA (RCA/RMG)

""" se FAR AWAY
:::ﬁ?-_” 28 ioxeLpac (ROADRUNNER/IDJMG)

mﬁ WAITING ON THE WORLD TO CHANGE
(50 ISR J0HN MAYER (AWARE,CDLUMBIA)

KEEP HOLDING ON

AVRIL LAVIGNE (FDX'RCA/RMG)

.0 2y CHASING CARS
i ¥ SNOw PATROL (POLYDOR/A&M/INTERSCOPE)

IT'S NOT OVER
DAUGHTRY (RCA/RMG)

mﬁﬁ TOO LITTLE TOO LATE

= X n_.__?_JQJO LDAFAMILY,’BLACKGROUND/UNIVERSAL MOTOWN)
‘2. 1 14 WIND IT UP

"ﬂ.-\:_- 51 GWEN STEFANI (INTERSCOPE)

mg WAIT A MINUTE
THE PUSSYCAT DOLLS FEAT. TI#BALAND ‘_A&M/INTERSCM,\

= CALL ME WHEN YOU'RE SOBER
‘, 292 gsnestence (WIND-UP)

Eﬁf’ BEFORE HE CHEATS
.~ __CARRIE UNDERWODD (ARISTA/ARISTA NASHVILLE)
5 5z~ LONDON BRIDGE
- FERGIE (WILL | AM/A&M (INTERSCOPE)
| WALK 1T OUT
UNK (BIG QOMP/KOCH)
SUDDENLY I SEE
KT TUNSTALL (RELENTLESS/VIRGIN}
SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)
. WHITE & NERDY
"1 WEIRD AL YANKOVIC (WAY MOBY/VOLCAND/ZOMBA)
RUNAWAY LOVE
LUCACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)
HERE (IN YOUR ARMS)
HELLOGOODBYE (DRIVE-THRU)

Ez‘;’{& THE SWEET ESCAPE
"nﬂ ¥ GWEN STEFANI FEAT. AKON (INTERSCOPE)
THROUGH GLASS
' STONE SOUR (ROADRUNNER/LAVA)
BOSTON
AUGUSTANA (EPIC) ]
BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)
 MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)
SNOW ((HEY OH))
: RED HOT CHILI PEPPERS (WARNER BROS.)
. SHOW STOPPER
" _DANITY KANE (BAD BOY/ATLANTIC)
" CHAIN HANG LOW
- JI88S (BEASTA,GEFFEN)
' HERE IT GOES AGAIN
0K GO (CAPITOL)
TELL ME
i DIDDY FEAT. CHRISTINA AGUILERA (BAO BOY/ATLANTIC)
THAT'S THAT
SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN)
MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (RME/REPRISE)
MANEATER
NELLY FURTADO (MOSLEY/GEFFEN)
FACE DOWN
=) THE RED JUMPSUIT APPARATUS (VIRGIN)
LUV IT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)

ICE BOX
OMARION (T.U.G./COLUMBIA)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

{.ﬁ ,,'§| TIM MCGRAW
TAYLOR SWIFT (BIG MACHINE)
5 9z GETUP
. EARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
.+ ROCKSTAR
NICKELBACK (ROADRUNNER/LAVA)
COME BACK TO ME
VANESSA HUDGENS (HOLLYWO0O0O)
IF WE WERE A MOVIE
HANNAH MONTANA (WALT OISNEY)
PROMISE
CIARA (LAFACE/ZOMBA)
' SHE'S EVERYTHING
BRAD PAISLEY (ARISTA NASHVILLE)
COME TO ME
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
INTO THE OCEAN
BLUE OCTOBER (UNIVERSAL MOTOWN}
WATCHING YOU
RODNEY ATKINS (CURB)
MY WISH
RASCAL FLATTS (LYRIC STREET)
~ STUNTIN' LIKE MY DADDY
~ BIROMAN & LIL WAYNE (CASH MDNEY/UNIVERSAL MOTOWN)
~ LISTEN
BEYONCE (MUSIC WORLD/COLUMBIA)
~ PAIN
- THREE DAYS GRACE (JIVE/ZDMBA)

i n . YOU DON'T KNOW
. EMINEM, 50 CENT, LLOYD BANKS & CASHIS (SHADY/INTERSCOPE)

HONESTLY
CARTEL (THE MILITIA GRDUP/EPIC)
WHEN YOU WERE YOUNG
- THE KILLERS (ISLAND/IDJMG)
MY LITTLE GIRL
TIM MCGRAW (CURB)
' RED HIGH HEELS
| KELLIE PICKLER (BNA)
TOP BACK
| lﬂAN_O HEJS_TL_E/ATLANTIC)
" HIP HOP IS DEAD
" NAS FEAT. WILL.LAM (DEF JAK/COLUMBIA/IDJMG)
- CUPID'S CHOKEHOLD
GYM CLASS HEROES (DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA)
UNAPPRECIATED
" CHERISH (SHO'NUFF/CAPITOL)
YOU
LLOYD FEAT. LIL' WAYNE (THE INC/UNIVERSAL MOTOWN)

ﬁ# WANT TO
~~ ~ SUGARLAND ({MERCURY)
76 4

LOVE LIKE WINTER

AFI (TINY EVILINTERSCOPE)

. U + UR HAND

|_PINK (LAFAGE ZOMBA)

DOE BOY FRESH

THREE 6 MAFIA FEAT. CHAMILLIONAIRE (HYPNOTIZE MINDS/COLUMBIA)
ZOOM

LIL' BODSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC)

~ THE KILL (BURY ME)

30 SECONDS TO MARS (IMMORTAL/VIRGIN)

- LOVE ME OR HATE ME (F**K YOU!!!!)
LADY (DEF JAM/IDJMG)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

P2l \RREPLACEABLE ¢
ELCEN BEYONCE (COLUMBIA)
| WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KOMVIC MOTOWN) ﬂ
., FERGALICIOUS I J
. FERGIE (WILL.|.AM/AZM/INTERSCOPE) |
SMACK THAT *
AKON FEAT. EMINEN (KONVIC/UPFRONT/SRC/UNVERSAL MOTOWN) .
MY LOVE ﬁ
JUSTIN TIMBERLAKE FEAT. T.\. (JIVE/ZOMBA) L)
- HOW TO SAVE A LIFE &
__THE FRAY (EPIC) =
. SAY IT RIGHT
~ NELLY FURTADO (MOSLEY/GEFFEN) #

WALK AWAY (REMEMBER ME) &
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG) .
~ LIPS OF AN ANGEL s
| HINDER (UNIVERSAL REPUBLIC/UNIVERSAL) jim._ |}
WHAT GOES AROUND...COMES AROUND #

JUSTIN TIMBERLAKE (JIVE/ZOMBA)
&
L

m BREAK IT OFF
~ RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)

- HURT
- CHRISTINA AGUILERA (RCA/RMG)

:&Q[ FAR AWAY
x B NICKELBACK (RDADRUNNER/IDJMG)

' 45 1z |T ENDS TONIGHT
= THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) M
MONEY MAKER 7
" _LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG) %&
: . TOO LITTLE TOO LATE
-|G % J0JO (DA FAMILY/BLACIKGROUND/UNIVERSAL MOTOWN) ﬁ
5 SHORTIE LIKE MINE
= 80w WOW (COLUMBIA)
- SEXYBACK
”‘: 1T a JUSTIN TIMBERLAKE (JIVE/ZOMBA) B

" . = SAY GOODBYE i
- 19 16 CHRIS BROWN (J(VE/ZOMBA, ﬁ'

m* " IT'S NOT OVER 3

. ~ " DAUGHTRY (RCA'RMG) gg
,a 27 143 WAITING ON THE WORLD TO CHANGE
S < 'S JOHN MAYER (AWARL COLUMBIA) o

m , " CALL ME WHEN YOU'RE SOBER .
C :-—\.{J EVANESCENCE (VIND-UP)

2% 5 THE SWEET ESCAPE

l GWEN STEFANI FEAT. AKON (INTERSCDPE)
2 2

"o WELCOME TO THE BLACK PARACE
fq_ MY CHEMICAL ROMANCE (REPRISE)

SNOW PATROL (POLYDOR/A&M/INTERSCOPE) .I ir
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TITLE
ARTIST { MPRINT / PROMOTION LABEL)
g-""- WAIT & MINUTE
& 'E THE PUS&"CAT DOLLS FEAT. TIMBALAND (AGM/INTERSCOPE »
BRI DE GET Jp
_-” :‘ 2‘? CIARA FZT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA) :
,!g‘é'- . COMZ TO ME =
o of % DIDOY F AT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC) -
@ ) THIS £IN'T A SCENE, IT'S AN ARMS RACE
L - FALL OUNBOY (FUELED BY RAMEN/ISLANO/10JMG)
mgﬁf' - HONESTLY
i SIEE CARTEL “HE MILITIA GROUP/EPIC)
e SHO% STOPPER
#I 0 18_ DANITY IaNE (BAD BOY/ATLANTIC)
g;—‘-‘ HERE (IN YOUR ARMS)
b ..,-_? HELLOG®CDBYE (ORIVE-THRU)
. g a4 KEEF HOLDING ON
¥ " (" AVRIL LIIGNE (FOX/RCA/RMG)
E . THRO JGH GLASS
i STONE SR (ROADRUNNER/LAVA)
COMEZ BACK TO ME
1 *-d,l S 3 VANESSe 4UDGENS (HOLLYWOOD)
Eg@ RUNAWAY LOVE
< - LUDACRB‘FE_A_I MARY J. BUGE (DTP/DEF JAM/IDJMG)
47 -7 op LONCON BRIDGE
3,!; :7—@9 FERGIE &ML | AM, A&M/INTERSCOPE)
- ai UNAFPRECIATED :
SRl CHERISF ©HD'NUFF,CAPITOL) 43
WINC 1T UP
: GWEN S"EFAN) (INTERSCOPE)
- TELL ME
. 5 DIDDY Fa. CHRISTINA AGUILERA (BAD BDY/ATLANTIC)
4 IF EVERYONE CARED
N =0 MICKELBAUK (ROADRUNNER/LAVA)
&  SHE'S LIKE THE WIND
x LUMIDEE BEAT. TONY SUNSHINE (TVT)
.y ABOUT US
52__: : 22 BROOK HUGAN FEAT. PAUL WALL (SMC/SOBE) ;
ﬁ E: ICE EOX E
L 00 2L OMARIOY T.U.G/COLUMBIA) o=
45~ w7 SEXY LOVE
Bal ‘ﬁ_ ?7* NEYO (== JAM/IDIMG,
% é"?«, GLAMOROUS
e ib FERGIE (RLL.).AM A&M/INTERSCOPE)
-~ SUDEC ENLY | SEE
KT TUNS AL (RELENTLESS/VIRGIN
MIRAZLE
- _CASCAOf ROBBINS)
Q . STREETCORNER SYMPHONY
HOB THOMRS (!LLI-MA/ATLANTIC)
ml@ WALK IT OUT
© B850 UNK (BIC 3OMP/KOCH)

ically monitored 24 hours a cay,

CHASING CARS
week This data s used to compile the Pop 100.

ARTIST (IMPRINT / PROMOTION LABEL}

IRREPLACEABLE |
BEYONCE (COLUMBIA)

THE SAINTS ARE COMING
U2 & GREEN DAY (ISLAND/{NTERSCOPE/REPRISE)
. STUPID BOY
KEITH URBAN (CAPITOL NASHVILLE)
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON (MUSIC WORLD/COLUMBIA)
SHOW ME WHAT YOU GOT
( JAY-Z (ROC & FELLA/DEF JAM/IDIMG)
ABOUT US
BROOKE HOGAN FEAT. PAUL WALL (SMG/SOBE)
' CANDYMAN
= CHRISTINA AGUILERA (RCA/RMG)
WHO SAID
HANNAH MONTANA (WALT DISNEY)
. THE WAY I LIVE
- BABY BOY DA PRINCE FEAT. LIL BOOSIE (TAKE FO/UNIVERSAL REPUBLIC)
SHOW ME THE MONEY
~ PETEY PABLO {JIVE/ZOMBA)
- ALYSSA LIES
JASON MICHAEL CARROLL (ARISTA NASHVILLE)
AMARILLO SKY
JASON ALDEAN (BROKEN BOW)
' SEXY LOVE
. NE-YO (DEF JAM/IDJMG)
DEM JEANS
CHINGY FEAT. JERMAINE QUPRI (SLOT-A-LOT/CAPITOL)
LOST ONE
JAY-Z FEAT. CHRISETTE MICHELE (ROC-A-FELLA/DEF SAM/ADJIMG)
STREETCORNER SYMPHONY
ROB THOMAS 1MELYSMNATL_ANTIC)
. RING THE ALARM
% BEYONCE (COLUMBIA)
38 g1 i3 LEAVE THE PIECES
— THE wﬂ%ﬁs (MAVERICK WARNER BROS, (NASHVILLE)/WRN)
: 'i—é REMEMBER THE NAME
.~ FORT MINOR (MACHINE SHOP WARNER BROS.)
@ X THIS AIN'T A SCENE, IT'S AN ARMS RACE
x FALL DUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)

POP 1C0: Tre bp Pop singles & tracks, according to mainstream top =0 radio aJdience impressions measured by Nielsen

MADE TO LOVE
TOBYMAC (FOREFRONT)
, SOMEWHERE OVER THE RAINBOW MY DESTINY
KATHARINE MCPHEE (RCA/RMG)
- PHANTOM LIMB
THE SHINS (SUB POP)
. A LOVE THANG
~ RENA SCOTT (AMOR/K.ES.)
KOOL AID
LIL' BASS FEAT. JT MONEY (PIPELINE)

MY LOVE
JUSTIN TIMBERLAKE FEAT. .. (JIVE/ZOMBA)
MAGIC TRICKS

(GLOBAL VILLAGE)

PASSION PARTY
SEAN BAKER (TYRANNY)
JUMP
MADONNA (WARNER BROS.)
CALL ON ME
© JANET & NELLY (VIRGIN)

RING THE ALARM
BEYONCE (COLUMBIA}

m EVERY DAY IS EXACTLY THE SAME

sh NINE IHCH NAILS (NOTHING, INTERSCOPE)

14 16 oc WE WILL BECOME SILHOUETTES/BE STILL MY HEART
T THE POSTAL SERVICE (U5 FOP)

"2 DO MAKE YOU PROUD/TAKIN' IT TO THE STREETS

©%_YAYLOR HICKS (ARISTA/RMG)

' DEJA VU

) BEYDNCE FEAT. JAY-Z (COLUMBIA)
U SHOULDA SEEN HER ON MYSPACE

JUD NESTER (ABSTRACT WORKSHOP)

MORE THAN A LOVER

RU (GLOBAL VILLAGE)

B.P.

. DBONNi RAI (GLOBAL VILLAGE)

DOWN HOME GIRL

OLD CROW MEOICINE SHOW (NETTWERK)

" DIFFERENT WORLD

_ IRON MAIDEN {SANCTUARY)

., SHUT ME UP

=DICTOR

promosquad

THE M ANERICEN REJECTS

MY CHEMICAL ROMANCE

DAUGHTIY
THE PUSSYTZAT DOLLS FEAT. TIMBALAND

AVIIL LFVIGNE
DIDD% FEAL CHRIETINA AGUILERA

ROB THOMAS
PINK
AUGUS™ANA

¥ MAT KEARNEY

AVRIL LAVIGNE
DAUGH™RY

CHRIEPHNA AGUILSA
THE WAECKERS

JUSTIN TIM3ERLAME
RED C1 CHIL! PEPPERS

T PIME
MICKEL ROX

SO 5H GROEAN
TiN B SR A
NICKBEL3CH

308 SEZEMR
ROB THMAS

Broadcast Data Systems, and sales compiled by Nielsen SoundScan. See ChartLzgend for rules and explanations. © 2007, VNU
Busirees Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 100 A R®LAY: Legend located below chart. SINGLES
SALES: This data is used to compile both the Billboard Hot 100 and Pop ¥0. See Chart Legend for rules and explanations. © 2007,
VAU 3usiness Media, Inc. All rights reserved. HITPREDICTOR: See Ctart Leger=t far rules and explanations. © 2007, Promosquad
and FitPredictor are trademarks of Think Fast LLC.
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MINDLESS SELF INDULGENCE (UCR/METROPOLIS)

. HEAD LIKE A HOLE

NINE INCH NAILS (RYKODISC)

REDNECK 12 DAYS OF CHRISTMASHERE'S YOUR SIGN CHRISTMAS
JEFF FOXWORTHYBILL ENGVALL (WARNER BROS. (NASHVILLEYWRN)

LT
o ‘y__ YDUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)

MY CHEMICAL RONANCE

RIEE LCAINST
DAJGHTRY
THE K i1 ERS
1Y INCLBUS

Data for week of JANUARY 20,2007 | CHARTS LEGEND on Page 50
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TOP
R&B/HIP-HOP ALBUMS.

ARTIST _

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
SOUNDTRACK

MUSIC WORLD/COLUMBIA 88953/SORY MUSIC (18.98)

YOUNG JEEZY
CORPOHATE THUGZ/DEF JAM 007227 /10JMG (13.98)

-@n DEF JAM/COLUMBIA 007229°/IDJMG (13.98)
E OMARION

T.U.G./EPIC/COLUMBIA 81038*/SONY MUSIC (18.98)

AKON
KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968*/UMRG (13.98)

CIARA
LAFACE 03336/ZOMBA (18.98) &

BEYONCE
COLUMBIA 90920/SONY MUSIC (18.98)

' ROBIN THICKE

OVERBROOK/STAR TRAK 006146*/INTERSCOPE (9.98)
e o

Dreamgirls Il 1

The Inspiration

Ciara: The Evolution

oon B
The Evolution Of Robin Thicke

Kingdom Come LE

JAY-Z

ROC-A-FELLA/DEF JAM 008045*/IDJMG (19.98) ®
MARY J. BLIGE

MATRIARCH/GEFFEN 008112*/INTERSCOPE (13.98)
SNOOP DOGG

DOGGYSTYLE/GEFFEN 008023*/INTERSCOPE (13.98)
JUSTIN TIMBERLAKE

JIVE 8B062"/Z0MBA (18.98)

TYRESE (AKA BLACK-TY)

J 78963/RMG (18.98)

VARIOUS ARTISTS

SHADY 007885%/INTERSCOPE (13.98)

TRICK DADDY

SLIP-N-SLIDE/ATLANTIC 83815+/AG (18.98)

BOW wOow

COLUMBIA 87932/SONY MUSIC (18.98)

BIRDMAN & LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 007563*/UMRG (13.98)
FANTASIA

J 78962/RMG (18 98)

JOHN LEGEND

600D COLUMBIA 80323/SONY MUSIC (18.98)

THE GAME

GEFFEN 007933 /INTERSCOPE {13.98)

LUDACRIS

DTP/DEF JAM 007224/I0JMG (13 98)

VARIOUS ARTISTS

SONY BMG STRATEGIC MARKETING GROUP/EMI/UNIVERSAL/ZOMBA 01750/SONY MUSIG (18.98)
CORINNE BAILEY RAE
CAPITOL 66361 (12.98)

BRIAN MCKNIGHT
WARNER BROS. 44468 (18.98)
JIM JONES
KOCH 5964 (17.98)

Reflections (A Retrospective)

Tha Blue Carpet Treatment

FutureSex/LoveSounds ‘B

Alter Ego g

Eminem Presents: The Re-Up E

Back By Thug Demand ﬁ.
The Price Of Fame .

Invn E
7R

100 2
X
ooea

Like Father, Like Son

Fantasia

Once Again

Doctor's Advocate g .

Release Therapy Eﬂ

NOW 23 -n

Corinne Bailey Rae g
|

Ten

Hustler's PO.M.E. (Product Of My Environment) ml

Tru3 Magic 26

Pac's Life

Bred 2 Die - Born 2 Live
L ]
Time Is Money |

BME/REPRISE 48568/WARNER BROS. (18.98)
STYLES P

RUFF RYDERS 005707*/INTERSCOPE {13.98)

DJ CLUE

ROC-A-FELLA/DEF JAM 006163*/10JMG (13.98)
PROJECT PAT

HYPNOTIZE MINDS/COLUMBIA 90910/SONY MUSIC (18.98)
LIONEL RICHIE

ISLAND 006484/10JM6 (13.98) ®
SOUNDTRACK

MUSIC WORLD/COLUMBIA 02012/SONY MUSIC (25 98)
CHRIS BROWN

JIVE B2876/20MBA (18.98) ®

DJ Clue?: The Professional 3 -

Crook By Da Book: The Fed Story m‘.
Coming Home E

Dreamgirls: Detuxe Edition !ﬂl

Chris Brown Em

DIDDY

BAD BOY 83864/AG (18.98) Press Play ﬁ.
LIL' BOOSIE 1
TRILL 68587/ASYLUM (18.98) Bad Azz

CHERISH

SHONUFF 54077/CAPITOL (12.98)
MONICA

178960 RMG (18.98)
CHRISTINA AGUILERA
RCA 82639 RMY (22 98)

LYFE JENNINGS

COLUMBIA 96405/SONY MUSIC (18.98)
CLIPSE

RE-UP GANG/STAR TRAK 52119/Z0MBA (18.98)
YING YANG TWINS
COLLIPARK 2850+/TVT (18.98)

Unappreciated E

The Makings Of Me

Back To Basic

The Phoenix @

Hell Hath No Fury Eﬂl

Chemically Imbalanced

FAT JOE ;
TERROR SQUAD 78122"/IMPERIAL (18.98) Me, Myself & l!;.
RICK ROSS .
SLIP-N-SLIDE/DEF JAM 006984°/1DJMG (13.98) Port Of Miami @ E
TAMIA

Between Friends ._]l
20vo W m
El Mariel Iﬁ-

Point Of No Return

Danity Kane .!.

The Breakthrough a lm

More Fish Wﬁ.

Jibbs Feat. Jibbs

Best Thang Smokin' JJ'

Lupe Fiasco's Food & Liquor E

The Gospel According to Patti LaBelle T !

_PLUS 1 3784/IMAGE (15.98)

JANET JACKSON

VIRGIN 30416+ (18.98) @

PITBULL

FAMOUS ARTISTS 2820*/TVT (18.98)
SHAREEFA

DTP/DEF JAM 007231 °/IDJMG (10.98)
DANITY KANE

BAD BOY 83989/AG (18.98)

MARY J. BLIGE

MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.98/8.98)
GHOSTFACE KILLAH

DEF JAM 008165°/IDJMG (13.98)

JIBBS

BEASTA/GEFFEN 007855 /INTERSCOPE (10.98)
YOUNG DRO

GRAND HUSTLE/ATLANTIC 83949*/AG (18.98)

LUPE FIASCO

7. 48 1ST & 15TH/ATLANTIC 83960*/AG (18.98)
‘ﬁ PATTI LABELLE
UMBRELLA 970109/BUNGALD (15.98)

Cata for week of JANUARY 20, 2007 |

For chart reprints call 646.654.4633

See Charls Legend for rules and explanations. ® 2007, VNU Business

|ARTIST
IMPRINT & NUMBER / DISTRIBUTINGLABEL (BRICE}
VARIOUS ARTISTS

DEATH ROW 63077 (25.98 C0/OVD) ®

Media, Inc. and Nielsen SoundScan, Inc. All rights resenved.

15 Years On Death Row ﬁ

: RUBEN STUDDARD
- 59 4@ m J 78961/RMG (18.98)

The Return !

1 TI
-!Hu GRAND HUSTLE/ATLANTIC 83800*/£G (18.98) @

-

Grand Hustle Presents: in Da Streetz Volume 4 .

- VARIOUS ARTISTS
-@E’"ﬁ

St. Elsewhere E.

GRAND HUSTLE/ATLANTIC 94625*/AG (18.98)
o R

New Joc City @ m

GNARLS BARKLEY

Mary Mary m

KELLY PRICE
GOSPO CENTRIC 88167/20MBA (18.98)

DOWNTOWN 70003*/ATLANTIC (13.38) &
m s

This Is Who | Am ﬂ';

NE-YO
DEF JAM 004934*/10MG (13.98)

YUNG JOC
o oo

In My Own Words g!
ety

INDIA ARIE
UNIVERSAL MOTOWN 006141/UMRG (13.98)

BLOCK/BAD BOY SOUTH 83937*/AG (18.98)
A = > ]

Testimony: Vol. 1, Life & Relationship M |

SMOKIE NORFUL
EMI GOSPEL 33347 (17.98)

MARY MARY
oo L

Life Changing ‘.

MY BLOCK/COLUMBIA 77733/SONY WUSIC (18.98)
75' '54

LETOYA

CAPITOL 97136 (12 98) LeToya .
KIRK FRANKLIN

FO YO SOUL/GOSPO CENTRIC B8401/20M3A (16 98) Songs From The Storm, Volume } 'l l
SOUNDTRACK Step Up

JIVE BB063/20MBA (18 98)

LLOYD BANKS
G-UNIT 007023*/INTERSCOPE (13.98)

RIHANNA
SRP/DEF JAM 006165 /IDJMG (13.68)

MIKE WATTS
1] WATTS 0005 {15.98)

!
Rotten Apple H
A Girl Like Me
]
39

Pandoras Box

| YOUNG JEEZY
] CORPDRATE THUGZ/DEF JAM 004421*/I0JMG (13.98)

Let's Get It: Thug Motivation 101 -.'

LUTHER VANDROSS
LEGACY/EPIC/J 97700/SONY MUSIC'RMG (18.98)

REYES BROS.
LATIN THUG 606 (17.98)

The Ultimate Luther Vandross .i

Ghetto Therapy |

FOR A COMPLETE LISTING OF THE HOT R&B/HIP-HOP ALBUMS, CHECK OUT WWW.BILLBOARD.COM

TOP
REGGAE ALBUMS .

ARTIST

IMPRINT & NUMBER / OISTRIBUTING LABEL
MATISYAHU
ONE BAVEN/OR/EPIC 03374/SONY MUSIC &

No Place Tc Be

| BOB MARLEY AND THE WAILERS

!' fo4! TUFF GONG/ISLAND/CHRONICLES 004008/UME

Gold

DAMIAN "JR. GONG" MARLEY
§ 3HETTD YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 005416*/UMRG

B

Welcome To Jamrock

SEAN PAUL

3 67 JP/ATLANTIC 83788"/AG

The Trinity

MATISYAHU
R/EPIC 97695°/SONY MUSIC

s

Youth

BOB MARLEY
WADACY SPECIAL PRODUCTS 52245/MADACY

Forever Bob Marley

6 10
MATISYAHU

m IR/EPIC 96464/SONY MUSIG

Live At Stubb's

l 5y BOB MARLEY AND THE WAILERS
. SLAND/TUFF GONG 005723/UME/IDIMG

Africa Unite: The Singles Collect on

. 'BUJU BANTON
SARGAMEL 10014

Too 3ad

1 , VARIOUS ARTISTS
S P aT0r

Strictly The Best Vol. 36

e e

.o BEENIE MAN
" SHOCKING VIBES 11742*/VIRGIN

h

Undisputed

29 VARIOUS ARTISTS

Reggae Gold 2006

EASY STAR ALL-STARS
EASY STAR 1014

Radiodread

j VP 1759* &
2

- VARIOUS ARTISTS
VP 1769*

Strictly The Best VoL 35

CHAM
MADHOUSE/ATLANTIC 83975°/AG

BETWEEN THE BULLETS rgeorge@biliboard.com

MOS DEF GROWS IN DOWN WEEK

While most albums suffer from post-holiday
malaise, others take advantage of slow retail
activity to 2arn high marks on Hot R&B/Hip-
Hop Albums. Omarion, last
week’s top dog, suffers a 67%
tumtble at core stores {No. 4),
allowing the “Dreamgirls”
soundtrack to skate 4-1 de-
spite its own 42% slide.
Young Jeezy (No. 2) and Nas
{No. 3) trade places on this list
and inside the first two slots

Go to www.bill

wWWWwW.americanradiohistorv.com

Ghetto Story

of Top Rap Albums at billboard.biz.

Robin Thicke gets his first top 10 aloum,

gliding 15-8 with the smallest dip in the top 63

(down 6%).

Perhaps the brightest star is
Mos Def, whose “Tru3 Magic”
captures Greatest Gainer
stripes on this chart (50-26, u>

34%) and The Billboard 200’s
Pacesetter (151-78, up 1536) in
its second week.

—Raphael Ceorge

board.biz for complete chart data | 51
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See Charts Legend for rules and explanations. All rights reserved. HOT R&B/HIP-HOP AIRPLAY:

compile the Hot R&B/Hip-Hop Songs chart. © 2007, VNU Business Media, Inc

@ HOT

R&B/HIP-HOP AIRPLAY.

IRREPLACEABLE
BEYONCE (COLUMBIA)

and Nielsen Sour 3Scan. Inc. Legend information continues at bottom of page

HEAVEN
JOHN LEGEND (G 0.0.D./COLUMBIA)

155 stations are electronically monitored 24 hours a day, 7 days a week. This data is used ¢

AIRPLAY MONITORED BY SALES DATA COMPILED BY
N N
Kielsen Nielsen

Eroadcast Data SoundScan
Systems

ULT R&B .

"1 f CHANGE ME
LX) RUBEN STUDDARD {J/AMG)

'PROMISE
CIARA (LAFACE/ZO0MBA)

USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS.)

YOu
LLOYD FEAT. LI WAYNE (THE INC /UNIVERSAL MOTOWN)

TAKE ME A4S | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/ILTERSCOPE)

STUNTIN' LIKE MY DADDY
BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS.)

| WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

ONE
TYRESE (J/RMG)

LOST WITHOUT U
ROBIN THICKE (OVERBROOK/STAR TRAK/INTERSCOPE}

WE FLY HIGH
JIM JONES (KOCH)

CAN'T LET GO
ANTHONY HAMILTON (SD 50 DEF/ZOMBA)

IRREPLACEABLE
BEYOHCE (COLUMBIA)

MY LOVE
JUSTIN TIMBERLAKE FEAT, T.I. (JIVE/ZOMBA)

I CALL IT LOVE
LIDNEL RICHIE (ISLAND/IDJMG)

I CALL IT LOVE
LIONEL RICHIE {ISLAND/I0JMG)

SHORTIE LIKE MINE
BOW WOW (COLUMBIA)

LET'S STAY TOGETHER
LYFE JENNINGS (COLUMBIA)

CAN'T LET GO
ANTHONY HAMILTOR (S0 50 DEF/ZOMBA)

BUDDY
MUSIQ SOULCHILD (ATLANTIC)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

POPPIN'
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZDMBA}

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

FIND MYSELF IN YOU
BRAIAN MCKNIGHT (UNIVERSAL MOTOWN)

FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IDJME)

WALK IT OUT
UNK (BIG OOMP/KOGH)

SHOW ME WHAT YOU GOT
JAY-Z (ROG-A-FELLA/DEF JAM/IDIMG)

THERE’S HOPE
INDIAARIE (UNIVERSAL MOTOWN)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)

SAVE ROOM
JOHN LEGEND (G.0.0.0/COLUMBIA)

SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)

BE WITH YOU
ELISABETH WITHERS (BLUE NOTE/VIRG N)

LOST WITHOUT U
ROBIN THICKE (OVERBROOK/STAR TRAK/INTERSCOPE)

UNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (OTP/DEF JAW/IDIMG)
THAT'S THAT
" _SNOOP DOGG FEAT. R. KELLY (ODGGYSTYLE/GEFFEN/INTERSCOPE)

THERE'S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)

GOT YOU HOME
LUTHER YANDROSS (J/RMG)

| 11
12

TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

UNAPPRECIATED
CHERISH (SHO'NUFF/CAPITOL)

CAN'T GET ENOUGH
TAMIA (PLUS 1/IMAGE)

I LUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG}

GO GETTA
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/OEF JAM/IDJMG)

ME TIME
HEATHER HEADLEY (RCA/RMG)

THROW SOME D’S
RICH BOY FEAT. POLOW OA DON (ZONE 4/INTERSCOPE)

TELL ME
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)

PLEASE DON'T GO
TANK {BLACKGROUND)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

SEXY LOVE
NE-YO (DEF JAM/IDJMG)

LISTEN
BEYONCE (MUSIC WORED/COLUMBIA)

ICE BOX
OMARION (T.U.G./COLUMBIA)

MONEY MAKER
LUDACRIS FEAT, PHARRELL (DTP/OEF JAM/IDJMG)

OOH NA NA
DONELL JONES (LAFACE/ZOMBA)

UPGRADE U
BEYONCE FEAT. JAY-Z (COLUMBIA)

1ST TIME

YUNG JOC FEAT. MARQUES HOUSTON & TREY SONGZ (BLOCK/BAD BOY SOUTH/ATLAN

WHERE LOVE BEGINS
PATTI LABELLE FEAT. YOLANDA ADAMS :LIMBRELLA/BUNGALO)

TOP BACK
T.1. (GRAND HUSTLE/ATLANTIC)

CRY NO MORE
SHAREEFA (DTP.DEF CON |/IDIMG)

ENOUGH
ROWARD HEWETT FEAT. GEORGE DUKE :GROOVE)

HOOD BOY
FANTASIA FEAT. BIG BOI (J/RMG)

WE RIDE ((I SEE THE FUTURE))
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCDPE)

WHAT YOU ARE
LIONEL RICHIE (ISLAND/IDJMG}

LOST ONE
JAY-Z FEAT. CHRISETTE MICHELE (ROC-A-FELLA/DEF JAW/IDJMG)

PLEASE DON'T GO
TANK (BLACKGROUND)

ONE
TYRESE {J/RMG)

MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BROS.)

SMACK THAT

AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

LIKE A STAR
CORINNE BAILEY RAE (CAPITOL)

CHANGE ME
RUBEN STUODARO (J/RMG)

TURN IT UP
JOHNTA AUSTIN (S0 SO DEF/VIRGIN)

WITH U
JANET (VIRGIN)

Zoom
LI BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC)

uor R&B/HIP-HOP
SINGLES SALES..

RENA SCOTT (AMOR/K.E.S.)

AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON (MUSIC WORLD/COLUMBIA)

Ll Ul

IRREPLACEABLE
BEYONCE (COLUMBIA)

TUESDAY
LENNY WILLIAMS (LENTON)

r HITPREDICTOR

promosaquac

U SHOULDA SEEN HER ON MYSPACE
JUD NESTER (ABSTRACT WORKSHOP)

"I WANNA LOVE YOU

AKON FEAT. SNOOP BOGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

B.P.
DONNI RAI (BLOBAL VILLAGE)

SMACK THAT
AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

LAF s

SUBMERGE
M-TINA (TRI-STORM)

SHORTIE LIKE MINE
B0W WOW (COLUMBIA}

Lo FEAT. LIL \WAYNE
A¥Q s FEAT. SNOOP DOGG

| KOOL AlD
| LIL BASS FEAT. JT MONEY (PIiPELINE)

WE FLY HIGH
Jim JONES (KOCH)

J M ADNES

IRREPLACEABLE
BEYONCE (COLUMBIA)

PROMISE
CIARA (LAFACE/ZOMBA)

FaT 3DE FEAT. LIL WAYKE

CrR 5 BROWN

DEM BOYZ
T-WEAPONZ FEAT. TREA & SHAMROCK (DEFIANT)

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.1. (JIVE/ZOMBA)

LJDAZRIS FEAT. MARY J. BLIGE
SNOTP DOGG FEAT R. KELLY

CALL ON ME
JANET & NELLY (VIRGIN)

RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)

RCB N THICKE
PFETTY RICKY

' RING THE ALARM
BEYONCE {COLUMBIA)

FERGALICIOUS
FERBGIE (WILL.|. AM/A&M/INTERSCOPE)

OMAFION
FANTASIA

UNTIL THE END OF TIME
| _FREDDIE JACKSON (ORPHEUS)

YOU
LLOYD FEAT. LI WAYNE (THE INC /UNIVERSAL MOTOWN)

JAS-T FEAT. 1S MICHELLE

L L’ SOCSIE FEAT. YUNG JOC

THROW SOME D’S
RICH BOY FEAT. POLOW DA DON (ZDNE 4/INTERSCOPE)

THAT’S THAT
SNOGP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN/INTERSCOPE)

JIHW LEGEND

COME GO WITH ME
*_RUSTIC FEAT. CROW (SPIDO)

WALK IT OUT
UNK (BIG OOMP/KOCH)

TYRESE

DEJA VU
BEYONCE FEAT. JAY-2 (COLUMBIA/SUM)

THE WAY | LIVE

BABY BOY DA PRINCE FEAT. LIL BODSIE (TAKE FO/UNIVERSAL REPUBLIC)

ViR BLIGE

NOTHING BUT LOVE SPOKEN
FELTON PILATE (ESCAPI/FELSTAR)

. MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAWY/IDJMG)

¥ LIFOYA

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.. (JIVE/ZOMBA)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

J M IINES

REGRETS
HEAVEN DAVIS (WILDCHILD DAVIS)

" 5: SAY GOODBYE
| CHRIS BROWN (JIVE/ZOMBA)

CAFa
L JDaZRIS FEAT. MARY J

PHONE TALK
ALYZE ELYSE FEAT. MAX (SDUL CITY/TRUMP)

WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)

SO GOOD TO ME
VANESSA BELL ARMSTRONG (EMI GOSPEL)

L.O¥D FEAT. LIL WAYNE
SNOTP DDGG FEAT R. K
PRETTY RICKY

LET'S GETIT
SMDOT {RAPROCK/PYRAMID)

DADDY'S LITTLE GIRL

;
v
- YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)
! FRANKIE J (COLUMBIA)

NELEY FURTADO
JISTIN TIMBERLAKE

OH JAH
SEA B. MARRAH (HIGH OVER BABYLON)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

RIHAWNNA & SEAN PAUL
O AFION

BONE OUT
ERIN JENNAE FEAT. TURF TALK (PORT CITY)

AY CHICO (LENGUA AFUERA)
PITBULL (FAMOUS ARTISTS/TVT)

TYIESE

I LUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)

l SAY IT RIGHT
NELLY FURTADO (MOSLEY/GEFFEN/INTERSCOPE)

C+R s BROWN
NAS FEAT, WILL L AM

SEXYBACK
|| JUSTIN TIMBERLAKE (JIVE/ZOMBA)

UNAPPRECIATED
CHERISH (SHD'NUFF/CAPITOL)

1Y THE PUSSYCAT DOLLS FEAT. TIMBALAND

PAIN IN MY LIFE
SAIGON FEAT. TREY SONGZ (FORT KNOCKS/HIP HOP SINCE 1978/ATLANTIC)

MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BROS )

ADULT R&B AND RHYTHMIC AIRPLAY: 70 adutt R&B stations and 65 rhythmic stations are
slectronically monitored by Nietsen Broadcast Data Systems, 24 hours a day, 7 days a week.

SMACK THAT
| AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTDWN)

WHAT GOES AROUND...COMES AROUND
 JUSTIN TIMBERLAKE (J1VE/ZOMBA)

Go to www.billboard.biz for complete chart data
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SALES DATA CDMPILED BY
N
Nielsen
SoundScan

AIFP_AY MDWITDRED 3%
N
Nielsen

Broadcast Data
Systams

HOT

JOUNTRY.SONGS

PRODUCER (SONGWRITER}
(LZM 3 SHE'S EVERYTHING

Artist
IMPINT & NUMBER / PROMOTION LABEL

Brad Paisley

LAST
U[[" |

1 L (L0 SR FROGERS (W.NANCE,B PAISLEY) SNy © ARISTA NASHVILLE 1|
2 4 . WATCHING YOU Rodney Atkins 2 @ )
THEWITT,R.ATKINS (R.ATKINS,S.DEAN,B.G.WHITE) ® CURB
m 3 p  MYWISH Rascal Flatts 5 -@ 33
k) g . D.HUFF.RASCAL FLATTS (S.ROBSON,J.STEELE) ® LYRIC STREET = E — 4
n |12 IT JUST COMES NATURAL George Strait 41 gy (24 JT
- TBROWN,G STRAIT (M.GREEN.J COLLINS) © MCA NASHVILLE FTES SIS,
f WANT TO Sugarland - N
Fla b i B.GALLIMORE,K.BUSH (J.NETTLES,K.BUSH,B.PINSDN) @® MERCURY L :f)p?omore _@ !
‘# . s  MYLTTLEGIAL TmMcGraw 5 [Pk O
- B.GALLIMORE T.MCGRAW (T.DOUGLAS, TMCGRAW) ® CuRs becomes -
. ; ;  BEFORE HE CHEATS Carrie Underwood =) duo’s second @ 3
2 - ] M.BRIGHT (C.TOMPKINS.J.KEAR) @ ARISTA/ARISTA NASHVILLE tm 10 Debm .-
§a 8 8  AMARILLO SKY Jason Aldean g [t é 3
b | M.KNOX (J RIGH.B KENNYR.CLAWSON.8 PURSLEY) @ BROKEN BOW - gie 1opp!
) o o T wmcehaw Taylor Swift g RCIUI His
f b © N.CHAPMAN {T.SWIFT,L.ROSE) @ BIG MAGHINE ! weeks in -
MY, OH MY The Wreckers . @
0 12 12 L P.WD’RLEV (W.KIRKPATRICK,J.LEQ,J.HARPM BRANCH) ® MAVERICK/WARNER BROS /WRN 10 Septembe[ 4
- ALYSSA LIES Jason Michael Carroll m .
_.] e n & D.GEHMAN (J.M.CARROLL} @ ARISTA NASHVILLE | 10 4
STUPID BOY Keith Urban 12

D.HUFF.K.URBAN (S.BUXTON,D.BRYANT.D BERG)
LADIES LOVE COUNTRY BOYS
FROGERS {J.JOHNSON.G.TEREN.R.RUTHERFORD)
LITTLE BIT OF LIFE
K.STEGALL PO'DONNELL (T.MULLINS.D.WELLS)
ANYWAY
I M.MCBRIDE (M.MCBRIDE B WARRENB.WARREN)
46 ONE WING IN THE FIRE

L REYNOLDS, TTOMLINSON (7. TOMLINSON.B.PINSON)
RED HIGH HEELS
B.CHANCEY (K.PICKLER,C LINDSEY,A.MAYO K. ROCHELLE)

18 I'LL WAIT FOR YOU
~_B.CANNON (H.ALLEN.B ANDERSON)

@ CAPITOL NASHVILLE |

Trace Adkins 1];
@ CAPITOL NASHVILLE

Craig Morgan 13
® BROKEN BOW

Martina McBride 3
RCA 5

Trent Tomlinson 14
@ LYRIC STREET

P A Aipower .
; N.Gha':A Sl threshold in
joe Nichols
@ UNIVERSAL SOUTH \LN 23rd chart
waek. Draws

i

F
w
=

00086
-
L
b=}

Single gains
2.7 million

impressions
and crosses

o0

N.,

o

0000

5 02 GOOD AS GONE Little Big Town 19
B W.KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK,K.ROADS PSWEET,K.FAIRCH__0.J WESTBROOK) ® EQUITY 11.8 million
THE WOMAN IN MY LIFE Phil vassar mpressions

FROGERS PYASSAR (PVASSAR,J WOOD-VASSAR) @ ARISTA NASHVILLE 1112
I YOU'LL ALWAYS BE MY BABY Sara Evans

22023 stations.

| S.EVANS M BRIGHT (S.EVANS,TMARTIN,T.SHAPIRD) ® RCA
23 20 | JUST CAME BACK FROM A WAR Darryl Worley =
F.ROGERS (D.WORLEY,W.VARBLE) ® 903 MUSIC
24 25 HILLBILLY DELUXE Brooks & Dunn 23
* T.BROWN,R.DUNN,K BROOKS,J.SPENCE {B.CRISLER,C.WISEMAN) @ ARISTA NASHVILLE ==
25 24 A FEELIN’ LIKE THAT Gary Allan ‘0 5¢
M.WRIGHT (D.L.MURPHY..OEAN,K.TRIBBLE) © MCA NASHVILLE - e
27 27 LIPS OF AN ANGEL Jack Ingram ﬂ
@ J.STOVER (A.WlNKLER.H,HANSON,LGAHVEY,M KING,M.RODDEN,B.HOWES) ® BIG MACHINE 0
5 I LONG TRIP ALONE Dierks Bentley o Newcomer's
B.BEAVERS (5.B0GARD,B.BEAVERS, 0. BENTLEY) © CAPITOL NASHVILLE -hird charted
30 28 FORE SHE WAS MAMA Clay Walker PTO Single grabs
K.STEGALL {C.BEATHARD, PO'DONNEL}) @® ASYLUM-CURB ! - ‘|01 ShOl
i 29/ 20 THE REASON WHY Vince Gill EOO bt with
V.GILL,J HOBBS,J.NIEBANK {V.GILL,G NICHOLSON} ® MCA NASHVILLE_ e € o
a5 5 BEER IN MEXICO Kenny Chesney 5o UL
* | B.CANNON,K.CHESNEY (K CHESNEY) © BNA Sl mpressions
LAST DOLLAR (FLY AWAY) Tim McGraw I 3t 28 stations

B.GALLIMORE, TMCGRAW D SMITH (W.K ALPHIN) CURB

r HITPREDICT

KEITH URBAN

" BRAD PALS _EY
R0DRMEY ATKING
3ASCAL FLATTS
SEORGE S™RAIT

TRACE ADKINS
MARTINA MCBRIDE
TRENT TOMLINSOM
KELLIE PICKLER

JOE NICHOLS
PHIL VASSAR
SARA EVANS
DARYL WORLEY
GARY ALLAN

“SUGARLANS
- FIM BCGRAW
JASCN ALGEAN
TAYLOR SWIFT
BASCN MICHAEL CARROLL

Don't miss another important

R&R COUNTRY DAILY
— With all but one title sparting bullets this is-

A | |- sue, Hot Country Songs reflects the return

— to regular programming following the holi-

days, while a veteran o- this chart returns
with a familiar theme. Hank Williams jr.

encores at No. 56 with a 25th-anniversary

JPL

V st www.radioandrecords.com to sign up for your free daily
Cauntry Radio Blast.

RadioandRecords.com

HCT COUNTRY SONGS: 114 country stations are electronically monitored by
Niessn Broadcas Data Systems, 24 hours a day, 7 days a week. Airpower award-
ed *C songs apaering in the top 20 on both the BDS Airplay and Audience chars
fo- sre firsk time with increases in both detections and audience. © 2007 VNUJ
Busimess Media, I1c. All rights reserved.

H"IFREDI:TOR: € 2007, Promosquad and HitPredictor are trademarks of ~hink 1 | .
Fest _LC. ) ban Cowboy” fad, Wille ras infused some
AL_ ZHAFTS: See Chart Legend for rules and explanations.

remix of his classic “A Country Boy Can
Survive,” the song’s third chart life.

When the format was dominated by
crossover fare in the afeermath of the “Ur-

Daca for week of JANUARY 20, 2007 | For chart reprints call 5346.654.4633

wWWwWw.americanradiohistorv.com
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48
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BETWEEN THE BULLETS wjessen@billboard.com

WILLIAMS CAN STILL ‘SURVIVE’ AND THRIVE

TITLE
| PRODUCER {SONGWRITER)

SEE BELOW FOR COMPLETE LEGEND INFORMATION

Artist
MPRINT & NUMBER / PROMOTION LABEL

_MWILLIAMS (5 RDBSO4.J STESLE?

- ME AND GOD Josh Turner
FROGERS {. TURNER) ® MCA NASHVILLE
GOOD DIRECT ON3 Billy Currington
C.CHAMBERLAIN (L BRAN.R THIBRDEAU) ©® MERCURY
WASTED Carrie Underwood
M BRIGHT (".VERGES,M.GREEN.H.L NDSEY} ® ARISTA/ARISTA NASHVILLE
SETTLIN Sugarland
B.GALLIMOFEK.BUSH, HETILZS @.NETTLES K BUSH,T.OWENS) ® MERCURY
STARTIN' WITF ME Jake Owen

| J.RITCHEY {J.DWEN.K.b ARVE L, J BICHEY) @® RCA

| KEEP COMINZ BACHk Josh Gracin

LYRIC STREET

- PODUNK
J.STEELE.J.RICK (K ANPERSON.T.HAMBRIDGE J STEELE)

Keith Anderson
@ ARISTA NASHVILLE

| DON'T WANT TO
M WRIGHT (B JAMES,P. 4DNA 1AN, 2. MONROE)

Ashtey Monroe With Ronnie Dunn
@ COLUMBIA

Alan Jackson

A WOMAN’S LOVE

| A.KRAUSS (A.JACKSON @O ARISTA NASHVILLE
DON'T MAKE ME Blake Shelton
B.ROWAN (M.CANNON-000BAN, C.BRYANT.0 BERG) ® WARNER BROS./WRN
MOMENTS Emerson Drive
J.LEO.T.GENTRY (A.TAT ,5.TATE,0.EERG) ® MIDAS/NEW REVOLUTIDN
FIND OUT WHO YCUR FRIENDS ARE Tracy Lawrence
T.LAWRENCE,J.KING (C 3EATH2RDZ.HILL) @ ROCKY COMFORT/COS

. DIXIE LULLABY Pat Green

§ D.GEHMAN (PGREEN.PBAVISJ.POL_ARD) @ BNA
ISN’T THAT EVERYTHING Danielle Peck
TL.JAMES (0.PECK,T.L JAMES 3.DALY) ® BIG MACHINE
MISSING YOU 2007 Alison Krauss And John Waite
JWAITE S BAGGETT (J. WAITE 4,LEINARO.G.SANFORD) @ ROUNDER

OUR COUNTRY
4 MELLENCAMPT.BROW {J.MELLEJCAMP)

John Mellencamp
@ UNIVERSAL REPUBLIC/UNIVERSAL SOUTH

COME TO BED

Gretchen Wilson

* B.GALLIMORE FHILL (L VCKENYA)

M.WRIGHT,J RICH,G.WIRSON A/ MC SEHE J.RICH) COLUMBIA
COME ON RAIN Steve Holy
. _D.JOHNSON {D.JOHNSOM« © CURB
- STEALING KISSES Faith Hill

® WARNER BROS./WRN

- BAGPIPES CRYIN’
C.DINAPOLI,J.BASON (FRUSHLOW.2.CLAWSON, M. WADOELL)

Rushlow Harris
® SHOW DOG NASHVILLE

MORE

* B CHANCEY {R.LYNNE.(SMORZ AN)

Rockie Lynne
@ UNIVERSAL SOUTH

ISN'T SHE

C.BLACK.CAROLINA RA=l (R.ECYEF RDDUGLAS,R HARBIN)

HOUSE LIKE THAT

R.TERMIN!,B.J. WALKER J3. (C..OHESON)

Carolina Rain

@ EQUITY

Donovan Chapman
© CATEGORY S _

THAT’S ALL I'L- EVER NEED Jimmy Wayne
M.NESLER, TMARTIN,J.\PAYNE (J.W -YNE,M.NESLER, T.MARTIN) @ BIG MACHINE
CRAZY EX-GIRLFREND Miranda Lambert
F.LIDDELL.M WRUCKE (¥4 LAMBERTTHOWARD) ©® COLUMBIA

A COUNTRY BOY CAN SURVIVE (REMIX)

J.BOWEN (H.WILLIAMS R.)

Hank Williams Jr.
©® ASYLUM-CURB

I GETTO

i B.PINSON,BLUE COUNT™ 'S ABSTINSS.J WILLIAMS W.NANCE)

Blue County
@ ASYLUM-CURB

SPOKEN LIKE A MAN
TJOHNSON.R.LFEEK (DFRASER.E HILL.J KEAR)

Blaine Larsen
© GIANTSLAYER/BNA

. BROKEN
© TKEITH.R.SCRUGGS (ArGELO.A LASER,H LINDSEY)

Lindsey Haun
@ SHOW DOG NASHVILLE

STAND
D.HUFF,RASCAL FLATTS- (3.DALY.D.¢RTON)

BILLY CURRINGTON
JAKE OWEN

BLAKE SHELION
TRAGY LAWFENCE
GREBCHEN wiLSOl
STEVE HOLY

FAITH HIRL

Rascal Flatts
® LYRIC STREET

much-needed grit when “Survive” spent
three weeks at No. 2 in 1982. A collaboca-
tive version with Chad Brock and George
Jones, titled “A Country Boy Can Surv ve
(Y2K Version)” spent 13 weeks on Fot
Country Songs, peaking at No. 30 in
January 2000.

The remix draws 808,000 audience im-
pressions at 47 monitored stations, and
Nielsen BDS reports 24 plays to date for the
video at CMT. —Wade Jeszen

Go t> www.billboard.biz for complete chart data
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TITLE
PRODUCER (SONGWRITER)

BENDITA TU LUZ
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Mana

ut EOLVERA,A.GONZALEZ (FOLVERA,S.VALLIN) WARNER LATINA

2 1 TU RECUERDO Ricky Martir =eaturing La Mari
TTORRES (T.TORRES) __ SONY BMG NORTE

3 ol PAM PAM Wisin & Yande!
LUNY TUNES. TAINY ). MORERA.L VEGUILLA,F SALDANA,M.E.MASIS, MACHETE

o- 3 3 SER O PARECER RBD
AAVILA (A AVILA) EMI TELEVISA

o % 13 o LOS INFIELES Aventura
= L.SANTDS A.SANTOS (A.SANTOS! PREMIUM LATIN

o 7 6 DIME QUIEN E Los Fieleros Del Norte
LO> RIELEROS DEL NORTE (C BRANT.G FLORES) FONOVISA.

o 14 16 SOLA Hector "E! Father"
H.DELGADO (G C PADILLA H.L.DELGADD) VI MACHETE

8 sl ANTES DE QUE TE VAYAS Marco Antonio Solis
M A SOL OLIS) FONOVISA

a 8 7 CHIQUILLA A.B. Quintanilla Ill Presenis Kumbia All Starz
3 A B.QUINTAKILLA Ill.L.GIRALDD (A.B.QUINTANILLA Ill.L.GIRALDO) EMI TELEVISA

10 9 1 NI UNA SOLA PALABRA Paulina Rubio
G LOPEZ (x SAN WMARTIN UNIVERSAL LATINO

11 6 5 DIME (TELL ME) Pitb | Featuring Ken-Y
SMITH (A PEREZ,J H SMITH,K.VASQUEZ, - FAMOUS ARTISTS TVT

12 1110 MAS ALLA DEL SOL Joan Sebastian
J.SEBASTIAN (J SEBASTIAN) ) — MUSART BALBOA

e 12 14 IRREPLACEABLE Beyonce
STARGATE B KNOWLES NE-YO (S.SMITH B.KNOWLES M S ERIKSENTE HERMANSEN.E LIND,A BORKLUND. R *EREZ) COLUMBIA

@ 13 21 POR ELLA Intocable
R MUNOZ R MARTINEZ (L.PADILLA) EMI TELEVISA

@ 24 12 MIA Tito "El Bambino" Featu ing Daddy Yankee
NELY (7170 EL BAMBINO.R.AYALA J.DE LA CRUZ ENI TELEVISA |

ME MATAS Rakim & Ken-Y

o 10 9 MYZTIKD (K VASQUEZ,J NIEVES “INA L UNIv: RSAL LATING
17 15 18 ALIADO DEL TIEMPO Mariano Barba
'A.BARBA (M BARBA) THREE SOUND

e 2 22 ME QUIERE BESAR Alexis & Fido
MEKKA (ALEX{S.FIO0) SONY BMG NORTE

@ 18 15 INVIERNO Reik
3 _K.CIBRIAN (C.BRANT M PORTMANN) SONY BMG NORTE
e 23 28 SI TU NO ESTAS Sin Bandera
_ABAQUEIRO (R ARBLLO) SONY BMG NORTE

a 19 19 TU AMOR Luis Fonsi
S.KRYS (JEREMIAS) INIVERSAL LATING

SHORTY SHORTY Xtreme

e‘ € 23 S.TEJADA (S.TEJADA) A CALLE /UNIVISION
@ 21 17 | WANNA LOVE YOU Akon Featt ring Snoop Dogg
| A THIAM (A THIAM.C.BROADUS) KONVICT/UPFRONT/5 3C /UNIVERSAL MOTOWN
e 27 25 QUIEN ME IBA A DECIR David Bisbal
K.SANTANOER {x SANTANDER) ALE /UNIVERSAL LATIND

ﬁ 31 32 A LA PRIMERA PERSONA Alejandro Sanz
A SANZ L PEREZ (A.SANZ) WARNER LATINA

E ARTIST

T Titte &
| X2 2 53 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) =
1 1 7 RBD Celestial y
4 EMI TELEVISA 75852 (13.98)
2 28 VARIOUS ARTISTS NOW Latino 2 2
SONY BMG STRATEGKC MARKETING GROLPEMAUANERSAL 00S0BSUNVERSAL LATINO (1896
el 5| ; AVENTURA K.0.B.: Live 3
PREMIUM LATIN 20560/SONY BMG NORTE (18.98 CO/DVO) &
DON OMAR King Of Kings
~ o SR VI 006662 MACHETE (15.98) - 2
RICKY MARTIN Ricky Martin: MTV Unplugged
s 5 8 SONY 2MG NORTE 00909 (16.98) o D 1
P 6 10 VARICUS ARTISTS WY Records Presents: Los Vagueros 2
WY 008010 MAUHETE (13 98) +
- MANA Amar Es Combatir
| NAR 'WARNER LATINA 63661 (18.98) 2
8 9 38 AB. GUINTANILLA 1 PRESENTS KUMBIA ALL STARZ  From Kumbia Kings To Kumbia All Starz 2
EMI TELEVISA 73597 {15 98)
MARCO ANTONIO SOLIS Trozos De Mi Alma 2
g 8 7 FONOVISA 352490 LG (13 98) # D 1
@ 15 12 R.K.M. & KEN-Y Masterpiece: Sold Out 7
PINAPR 008074 UNIVERSAL LATIND (12 96) &
HECTOR "EL FATHER" The Bad Boy
s 12 18 VI 008043/ MACHETE (14 98) z
12 13 20 LUNY TUNES & TAINY Mas Flow: Los Benjamins 1'
MAS FLOW 23001 = MACHETE (15.98
ANA GABRIEL La Reina Canta A Mexico
N 13 SONY BMG NC#TL ©7721 (15.98) ¥
WISIN & YANDEL Pa'l Mundo
L7 LO# Jur MAGHETE 55740 112.98) + . 1
VALENTIN ELIZALDE Vencedor
@ 225 UNIVERSAL LATING 006611 (9.98 15
MIGUELITO Mas Grande Que Tu
@ 29 68 3 W&D 001348/MACHETE (11.98) 16
CALLE 13 Calle 13
oy 1o 22 WHITE LION 96875/SONY BMG NORTE (15 98) O s
YURIDIA Habla EI Corazon
18 %2 SONY BMG NORTE 02496 (14 98 i
VICENTE FERNANDEZ La Tragedia Del Vaquero
i 19 16 SONY MG NORTE (13.98) 7
(1191390 BELINDA Utopia
@ 43 31 44 [T e recevis 60736 (13.98 20
ANDREA BOCELLI Amor
21 16 9 _SUGAR VENEMUSIC 006144/UNIVERSAL LATINO (16.98) _D &
2 LEO DAN La Historia
=2 NUAKY SONY BMG NORTE 02936 (14.98) i
= RAKIM & KEN-Y  Masterpiece: Nuestra Obra Maestra
g iie 2 PINA 270183 UNIVERSAL LATING 15 98 b 2
INTOCABLE Crossroads: Cruce De Caminos
242 EMI TELEV!S& 55475 (15.98) g
28 23 15 ALEJANDRO SANZ  El Tren De Los Momentos 3
= WARNER LATINA 64002 (17.98)
56 | Gotawww.billboard.biz for complete chart data
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Artist
IMPRINT / PROMOTION LABEL

POR TU AMOR Alacranes Musical
Q URB *#4 JR * AVITI2 J LUY ARDD OEL TORO (E.URBINA.J.LUGARDQ DEL TORQ) UNIVISION
M| AMOR POR TI Los Horoscopos De Durango
A TERRf ZA (A TORRES DISA EDIONSE
PEGAO Wisin & Yandzl Featuring Los Vaqueros
WISIN & YANDEL (J.L.MOREI A.LVEGUILLA WY MACHETE
HERIJAS DE AMCR Ricardo Montaner
PMANAVELLO (R.MDNTANEF J AVENDANG, EMI TELEVISA

ME NUERO

A AVILA (N JIMENEZ)
COMD ME HACES FALTA
LA MELINA (M A SOLIS:
DON'T CRY

_E.PEREZ (M.DE JESUS BAEZ SHAVIS J.DE JESUS PINEDA RAMOS,E PEREZ.NEW WRITER
LE COMPRE LA MUUERTE A MI HiJO
LOS TIG3ES DEL NORTE {N.¢ UINTANILLA}
QUE VUELVA

_J.L TERRAZAS (M.A SOLIS)

COMD YO NADIE TE HA AMADO

La 5A Estacion
SONY BMG NDRTE

Patrufla 81

SONY BMG NORTE

Los Tigres Del Norte
FONOVISA

Grupo Montez De Durango
DISA

Yuridia

J CALOERON | RON JOVI. R3AMBORA.D CH LD} SONY 8MG NORTE
DESI _USIONAME Oiga Tanon
B BENGQ. LU, UEORGE (D BEANCOURT.C.J.FRANCO) UNIVISION
NOCHE CE ENTIERRO (NUESTR® AMOR) Los Benjaming Feat. Wisin & Yandel, Dady Yankee, Hector "El Father" & Zion
LUNY TENESSNALESMR G (RLAYALALIL I ORERAL VEGULLAF CRIZHDELGADO. C *ADILLAF SAL BRERASA CALLD GARCIA) MASFLOW BACHED
LA NJDCHE PERFECTA El Chapo De Sinaloa
_E PEREC (R RUBIO) DISA

SOY UNA GARGO..A

A RGILA (R.ORTIZ BJ GIAWN VI /MACHETE

NO SE DE ELLA (MY SPACE) Don Omar
W.0 LA DRON (W.0.LANDRCH. £ LIND) Vi /MACHETE
EL HOMBRE QUE MAS TE AMO Lalo Mora
J PEREZ REYES (A FLDRES) DISA 'EDIMONSA
FANTASMA Zion
DJ WAL ¥ JUNITO LADEN (FORTIZ BABY

MALDITA SUERTE
4 MLUCO (L BRANT.N.SCHARIS

CHILLIN'

Victor Manuelle Featuring Sin Bandera
SONY BMG NORTE

Tego Calderon Featuring Don Omar

VAJOR _EAGUE (T.CALDERCN.D.RAMOS.C J HILL.W.0.LANDRON. ). CHAMBERS IGGIRI ATLANTIC
ATREVETE Wisin & Yandel Featuring Franco El Gorilla
_NESTY 4).L MORERA.L.VEGL LLA) CFEE URBAN BOX OFFICE
PEGATE Ricky Martin

TTORRE " ( SINGER.J.TILLAA (R.MARTIN R.TAVARE,T.TORRES
SE TERMINO EL £MOR

6 GARC 4 |1 LONZALEZ)

SIN TI SOY UN LCCO

M QUINERD LARA (M.GUIN ERD LARA)

SI TL AMOR NO \UELVE

FCAMASHO {W CASTILLO

ALOCATE
LUNY TUNES (LUNY TUNES)

SONY BMG NORTE

Beto Y Sus Canarios

DISA EDIMONSA

Los Tucanes De Tijuana
UNIVISION

La Arrolladora Banda El Limon
__ DISA/EDIMONSA
Luny Tunes With Zion
MAS FLOW /VENEMUSIC

ARTIST Title £ o &6 ARTIST Title &
IMPRINT & NUMEER / DISTRIB! TIN.  RBEL (2RICE = ~2 Z& IMPRINT & NJIMBER / DISTRIBUTING L ABEL (PRICE) 8
14 RBD Nuestro Amor IR 51 49 54 VARIOUS ARTISTS NOW Latino
_EMI TELEVISA 35502 (14.98) THE £ GROUPANIZERSAL TOMBA S8 BRIG NORTE 72440/SINY BYG STRATEGIC MARKETNG GROLP
SIN BANDERA Pasado RICARDO ARJONA Adentro
2 SONY BMG ROR™E (11965 (16.98) Iz =l 2 A ONY BMG MORTE 67549 (18.98) ® =
29 K-PAZ DE LA SIERRA Ccnguistando Corazones 5 53 53 49 JUAN GABRIEL La Historia Del Divo
DISA 720870 (1° 98) SONY BMG *OR™: 81079 (15.96
19 LOS BUKIS 30 Recue-dos 5 54 55 43 MARC ANTHONY Sigo Siendo Yo
FONOVISA 352638/UG (11 98) SONY BMG » ORTH 81251 {18.98)
28 BRONCOQ / LOS BUKIS / LOS TEMERARIOS BBT 7 @ 71 66 - OLGA TANON Soy Como Tu
FONOVISA 352772/UG (10.98) UNIVISION 330023/UG (14.98)
LOS HOROSCOPOS DE DURANGO Desatados INTOCABLE X
el DISA 720055 (1 .98) 4 88 5 &2 EMI TELEVISA 98613 (16.98) O
LOS TIGRES DEL NORTE La Muerte Del Soplon RBD RBD: Live In Hollywood
i FONOYI A 2.UG (15 98) — il 57 62 45 EMI TELEVISA 58122 (13 98) & d
32 DADDY YANKEE Barr o Fino: En Directo ® 1 58 57 67 LOS ORIGINALES DE SAN JUAN Linea De Oro
EL CARIEL 007(35 INTERSCOPE (12.98) @ UNIVISHIN 312996/ UG (5 98)
REIK Seuencia : XTREME Haciendo Historia
& SONY BMG NORTE 70213 (14.98) g B 2 LA CALLE 320011/U6 (13.98)
40 VARIOUS ARTISTS  Don Omar Presenta: Ls Eandoleros Reloaded 2% 60 52 58 TOBY LOVE Toby Love
_ALLSTAR 450101 MACHETE (14.98 CDDV) & SONY BMG NORTE 75376 (14 96) N
39 LUIS FONSI Exitos: 98: 06 11 51 60 71 ALACRANES MUSICAL Linea De Oro
UNIVERSAL LATINO 008070 {13.98) UNIVISION 3 107306 (5 98 B
61 LA 5A ESTACION El Vundo Se Equivoca 13 62 40 - BETO Y SUS CANARIOS Contigo Por Siempre
_SONY BMG %0R"E 80713 (15.98) @ DISA 720952 110 98
30 EL GRAN COMBO DE PUERTO RICG  Arroz Con Habichuela 2 63 59 33 JOSE FELICIANO Jcse Feliciano Y Amigos
_015C0¢ 605 02756 SONY BMG NORTE (13.98) SIENTE 653252/UNIVERSAL LATINO (14.98)
34 RAMON AYALA Y SUS BRAVOS DEL NORTE 3¢ Corridos: Historias Nertenas 16 @ ALACRANES MUSICAL A Paso Firme [
FREDDIE 1960 { 4 981 UNIVISION 310839/UG (13.98) & =
53 MONCHY & ALEXANDRA Exitos 1 65 63 73 LOS RIELEROS DEL NORTE Linea De Oro
& N SU191 80 9Y BMG NORTE (13.9€) FONOVISA 332698 UG (5 98)
35 PAULINA RUBIO Ananda [ @ DIANA REYES Las No. 1 De La Reina (-
UNIVEAEAL LATIND 007733 (15.98) MUSIMEX 7(8502 UNIVERSAL LATING (13.98) =
48 ANA GABRIEL His-oria De Una Feina 5 67 64 56 JOAN SEBASTIAN Mas Alla Del Sol
bUNY_M‘G NORTE 95902 {15.98) . MUSART 3771 xS_ALBOA (13.98)
RBD Retelde . SHAKIRA Fijacion Oral: val. 1
A EMI TELEVISA 73852 (14.98) @ 2 68 73 50 EPIC 93700/SONY MUSIC (18.98) ® b
57 AVENTURA God's Project [ ¢ VALENTIN ELIZALDE En Vivo Vol. Il
PREMIUM LATIN 94082 SONY BMG NORTE (13.9¢) e UNIVERSAL _ATINO 004333 (9.98)
59 CONJUNTO PRIMAVERA  Para Ti.. Nuestra Historia 6 70 &7 52 LAURA PAUSINI Yo Canto
FONOVISA 352612 UG {10.98) WARNER LATINA 64007 (17.98)
12 VARIOUS AFTISTS Chosen Few: El Documental Il 2 71 14 - CONJUNTO PRIMAVERA Linea De Oro
CHOSEN | W EMERALD 76277/URBAN BOX DF-IGE (13 48 C0.OVD) FONOVISA 352696/UG (5 98) _
59 LOS BUKIS Linea De Oro 2% @ m PABLO MONTERO  Que Bonita Es i Tiema... Y Sus Canciones
FONO 12697, UG (5.98) UNIVISION 310346 L5 112 98) —
50 VARIOUS aRTISTS Los Cocoracos 12 73 69 55 JULIETA VENEGAS Limon Y Sal
SME SKE NIVERSAL NOTOWN 008073/UMRG ( 3.98) SONY BMG "ORTL 83425 (14 98} @ =
% JAVIER SOLIS La rlistoria De Javier Solis s @ RE-ENTRY ALEGRES DE LA SIERRA Duele El Amor @)
SONY BMG %ORTE 88292 (14.98) + VIVA 672320 UNIVERSAL LATINO (11.93) .
27 SHAKIRAFijacion Oral: Vol. 1/Oral Fixation: \'ol. 2 2y 75 70 89 MARCO ANTONIO SOLIS  La Historia Continua... Parte 11

EMC 76168/SONY BMG NORTE (25 98 CD D) -

www.americanradiohistorv.com

FONOVISA 351643/UG (13 98)
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N
Nielsen
SoundScan

TITLE
ARTIST (MPRINT / PROMOTION LABEL):

- TU RECUERDO
*AICKY MARTIN FEATURING LA MARI (SONY BMG NORIE)
| 2; BENDITA TU LUZ
5 MANA (WAKNER LATINA)
! INVIERNO

REIK (SONY BMG NORTE)

SI TU NO ESTAS

SIN BANDERA (SONY BMG NORTE)
~ TU AMOR
" LUIS FONSI (UNIVERSAL LATING)

NI UNA SOLA PALABRA

PAULINA RUBIO (UNIVERSAL LATINO]
115 SER O PARECER

* RBD (EM) TELEVISA)
A LA PRIMERA PERSONA
ALEJANDRO SANZ (WARNER LATINA)
QUIEN ME IBA A DECIR
DAVID BISBAL (VALE/UNIVERSAL LATINO)
ANTES DE QUE TE VAYAS
MARCO ANTONIO SOLES (FONOVISA
HERIDAS DE AMOR
RICARDO MONTANER (EM} TELEVISA)
NO SE POR QUE
CHAYANNE SONY BMG NORTE)
3" ME MUERO
> LA 5A ESTACION (SONY BMG NORTE)

1& COMO YO NADIE TE HA AMADO
- " _YURIDIA (SONY BMG NORTE}

45 7 TE MANDO FLORES
= ) FONSECA (EMI TELEVISA)
»
ROPICAL.
&5 TITLE
v ARTIST (IMPRINT / PROMOTION LABEL)
B

LOS INFIELES
AVENTURA (PREMIUM LATIN)
" QUE PRECIO TIENE EL CIELO
MARC ANTHONY ;SONY BMG NORTE)
- PAM PAM
- WISIN & YANDEL (MACHETE)
‘4 3 VALELAPENA
7 7. YOSKAR SARANTE (J & N)
ELLA VOLVIO
N'KLABE (SONY BMG NORTE)
LOS HOMBRES TIENEN LA CULPA
DON OMAR, GILBERTO SANTA ROSA (CMG/SRC/UNIVERSAL MOTOWN}
NO HAY MANERA
] EL GRAN COMBD DE PUERTO RICO (0ISCOS 605/SONY BMG NORTE)
" CHILLIN'
TEGO CALDERON FEATURING OON OMAR (JIGGIRI/ATLANTIC)
BENDITA TU LUZ
y MANA (WARNER LATINA)
- NO VUELVO CONTIGO
FRANKIE NEGRON (LA CALLE/UNIVISION)
SOLA
HECTOR "EL FATHER® {VI/MACHETE)
MiA
TITO "EL BAMBINO* FEATURING DADDY YANKEE (EMI TELEVISA)
IGUAL QUE AYER
RAKIM & KEN-Y (PINA UNIVERSAL LATINO)
NOCHE DE ENTIERRO (NUESTRO AMOR)
s WISIN & YANDEL DADDY YANKEE. HECTOR 'L FATHER' & ZION (MAS FLOWMACHETE)

SHORTY SHORTY
XTREME (LA CALLE/UNIVISION)

-

s

EGIONAL MEXICAN.

== TITLE
ARTIST (IMPRINT / PROMOTJON LABEL)

DIME QUIEN ES
LOS RIELEROS DEL NORTE (FONOVISA)
POR ELLA
INTOCABLE (EMI TELEVISA)
DE RODILLAS TE PIDO
ALEGRES DE LA SIERRA (VIVA/UNIVERSAL LATIND)
MAS ALLA DEL SOL
JOAN SEBASTIAN (MUSART/BALBOA)
POR TU AMOR
ALACRANES MUSICAL {UNIVISION)
-~ MI AMOR POR Ti
LOS HOROSCOPOS DE DURANGO (DISA/EDIMONSA)
ALIADO DEL TIEMPO
t MARIANO BARBA [ THREE SOUND)
- 'COMO ME HACES FALTA
PATRULLA 81 (DISA)
 LE COMPRE LA MUERTE A MI HIJO
" LOS TIGRES DEL NDRTE (FONOVISA)
- QUE VUELVA
| GRUPO MONTEZ DE DURANGO (DISA)
. CHIQUILLA
~ A.B. QUINTANILLA Il PRESENTS KUMBIA ALL STARZ (EMI TELEVISA)
LA NOCHE PERFECTA
* EL CHAPO DE SINALOA (DISA)
ANTES DE QUE TE VAYAS
MARCO ANTONIO SOLIS (FONOWSI\)
EL HOMBRE QUE MAS TE AMO
LALO MORA (0ISA/EDIMONSA)
SE TERMINO EL AMOR
~ BETO Y SUS CANARIOS (DISA/EDIMONSA)

Data “or week of JANUARY 20, 2007 |

3

| 2

.
9
0
.

_ "MARLON
W SUEND (LA CALLE/UG)

ﬁ ARTIST

ARTIST

ﬂ TITLE (IMPRINT / OISTRIBUTING LABEL)

RBD
CELESTIAL (EM/ TELEVISA)

VARIOUS ARTISTS

§ NOW LATINO 2 (SOWY BIG ANVERSAL LATIND)
' RICKY MARTIN

RICKY MARTIN: MTV UNPLUGGED (SONY BMG NORTE)
- MANA

AMAR ES COMBATIR (WARNER LATINA)

_A.B. QUINTANILLA Il PRESENTS KUMBIA ALL STARZ
. FROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA)

MARCO ANTONIO SOLIS
TROZOS DE MI ALMA 2 (FONOVISA/UG)

YURIDIA
HABLA EL CORAZON (SONY BMG NORTE)

BELINDA
UTOPIA (EMI TELEVISA)

- ANDREA BOCELLI
AMOR (SUGAR VENEMUSIC/UNIVERSAL LATINO)

LEO DAN
LA HISTORIA (SONY BMG NORTE)

ALEJANDRO SANZ
EL TREN DE LOS MOMENTOS (WARNER LATINA)

RBD
NUESTRO AMOR (EMI TELEVISA)

SIN BANDERA
PASADO (SONY BMG NORTE)

REIK
SEUENCIA {SONY BMG NORTE)

‘& LUIS FONSI
t €XITOS: 98: 06 (UNIVERSAL LATING) |

ARTIST
TITLE (IMPRINT / DiSTRIBUTING LABELY,

AVENTURA
K.0.B.. LIVE (PREMIUM LATIN/SONY BMG NORTE)

EL GRAN COMBO DE PUERTO RICO
ARRDZ CON HABICHUELA (0ISCOS 605/SONY BMG NORTE)

MONCHY & ALEXANDRA
EXITOS (J & N/SONY BMG NORTE)

AVENTURA
GOD'S PROJECT (PREMIUM LATIN/SONY BMG NORTE)

VARIOUS ARTISTS
LOS COCOROCOS (SMG SRC. UNIVERSAL MOTOWN/UMRG)

MARC ANTHONY
SIG0 SIENDO Y0 (SONY BMG NORTE)

OLGA TANON
S0Y COMO TU (UNIVISION/UG)

XTREME
HACIENDO HISTORIA (LA CALLE/UG)

VARIOUS ARTISTS
BACHATAHITS 2007 (J & N)

LIMI-T 21
REALTIME (LA CALLE/UG)

H ARTIST IMPRINT & NUMBER / PROMOTION LABEL
HURT

CHRISTINA AGUILERA RCA 04456/R16
BORDERLINE

JODY WATLEY AVITONE PROMO/PEACE BISCUIT

- PARTY PEOPLE

ALTAR FEATURING JEANIE TRACY MAMAHOUSE PRIMO

WE RIDE
RIHANNA SRP/DEF JAM PROMO/IDIME

ﬁ ARTIST IMPRINT 8 NUMBER / PROMOTION LABE}

RING THE ALARM

- BEYONCE COLUMBIA PROMO
EVERLASTING LOVE

GTS FEATURING MINK AVEX 1240/KING STREET

~ LOVE'S THE ONLY DRUG
ULTRA NATE SILVER LABEL 2508/TOMMY BOY

(243 LAY DOWN
(.S 10 MONKEYS FEATURING ABIGAIL PR DE PROMOj

~ SHAKIRA FEATURING CARLOS SANTANA EPIC PROMO
ONE DAY MY LOVE
N‘OEA DAVENPORT PEACE BISQUIT /CURVVE
s BELIEVE IN US
" _JOI CARDWELL LIZA PROMO
WIND IT UP
4 GWEN STEFANI INTERSCOPE PROMO
THE WHISTLE SONG (REVISITED)
" FRANXIE KNUCKLES NDICE! 001
MINIMAL
PET SHOP BOYS RHINO PROMC
.. | BELIEVE
* GEORGIE PORGIE LIVE PROMD/MUSIC PLANT -
RUNAWAY
~_JAMIROQUAI COLUMBIA PROMO
WHEN YOU WERE YOUNG
THE KILLERS I_SLAND 007884/10JMG
SEX 'N' MONEY
DAKENFOLD FEAT. PHARELL WILLIAMS MAVERICK PROMO/REPRISE
DANGEROUS POWER
GABRIEL & DRESDEN FEAT. JAN BURTON ORGANZEQ NATURE D08
LOST YO MIND
_PEPPER MASHAY LIVE 2013/MUSIC PLANT
- MY LOVE
~ JUSTIN TIMBERLAKE FEATURING T... JIVE PROMO/ZOMBA
BY THE WAY
~ JENNA OREY ROBBINS 72157
- MARTYR
. DEPECHE MODE MUTE/SIRE PROMO/REPRISE
NUMBER ONE IN HEAVEN
NEMESIS CURB PROMO
| NEED SOMEONE
RALPH FALCON NERVOUS 20613

MS ..

ARTIST |
TITLE IMPRINT & NUMBER / DISTRIBUTING _ABEL "

36 GNARLS BARKLEY =
| ST, ELSEWHERE DOWNTOWN 70003 /ATLANT C3)

MONCHY & ALEXANDRA
EXITDS Y MAS (J & N/SONY BMG NORTE)

FONSECA
CDRAZON (EMI TELEVISA)

VICTOR MANUELLE
OECISION UNANIME (SONY BMG NDRTE)

VARIOUS ARTISTS
30 BACHATAS PEGADITAS: LO NUEVD ¥ L0 MELOH 2006 (MOCK & ROLLISONY BMG NORTE)

TITLE (IMPRINT / DISTRIBUTING LABEL)

ANA GABRIEL
LA REINA CANTA A MEXICO (SONY BMG NORTE)

VALENTIN ELIZALDE
VENCEDOR (UNIVERSAL LATINO)

VICENTE FERNANDEZ
LA TRAGEDIA OEL VAOUERO (SONY BMG NORIE)

INTOCABLE
CROSSROADS: CRUCE OE CAMINOS (EMI TELEVISA)

K-PAZ DE LA SIERRA
CONQUISTANDO CORAZONES (DISA)

LOS BUKIS
30 RECUERDOS (FONOVISA/UG)

BRONCO / LOS BUKIS / LOS TEMERARIOS
| BBT (FONOVISA/UG)

LOS HOROSCOPOS DE DURANGO
DESATADOS (DISA)

LOS TIGRES DEL NORTE
LA MUERTE DEL SDPLON (FONOVISA/UG)

~ RAMON AYALA Y SUS BRAVOS OEL NORTE

30 CORRIDOS: HISTORIAS NDRTENAS (FREDDIE)

CONJUNTO PRIMAVERA
PARA TI..NUESTRA HISTORIA (FONOVISA/UG)

~ LOS BUKIS

LINEA DE ORO (FONOVISA/UG)

" JAVIER SOLIS
LA HISTORIA DE JAVIER SOLIS (SONY BMG NORTE}

INTOCABLE
X (EMi TELEVISA)

LOS ORIGINALES DE SAN JUAN

° LINEA DE ORO (UNIVISION/UG)

For chart reprints call 646.654.4633

WWW.americal

IMOGEN HEAP
SPEAK FOR YDURSELF RCA VICTOR 72532
- DEPECHE MODE
‘THE BEST OF DEPECHE MOOE VOLUME 1 SRS WUTEREPRISE 44256\WARKER BRDS. ()
15 SCISSOR SISTERS

TA-DAH UNIVERSAL MOTOWN 007439 /UMRG
gs GORILLAZ
. DEMON DAYS PARLOPHONE 73838 /VIRGIN E
MADONNA ]
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 49¢60*
 ENIGMA
A POSTERIORI VIRGIN 69994
SOUNDTRACK
THE DEVIL WEARS PRADA FOX 44383/WARNER BROS
THE COUNTDOWN SINGERS ]
. FOREVER DISCO MADACY SPECIAL PRODUCTS 52379/MADACY RS
CASCADA
EVERYTIME WE TOUCH ROBBINS 75064
1a SHE WANTS REVENGE
- 'SHE WANTS REVENGE PMCTNM\A\E:S{EFENWT‘WL -
MOBY
GO-THE VERY BEST OF MOBY V2 27347
THE STARLITE SINGERS
BEST OF DISCO MADACY SPECIAL PRODUCTS 52228MADACY
BELANOVA
DULCE BEAT UNIVERSAL LATINO DOBAO1
,  GOLDFRAPP
- SUPERNATURE MUTE 9296*®
FATBOY SLIM
THE GREATEST HITS. WHY TRY HARDER SKINT 568 14/ASTRALWERKS
KNIFE
~ SILENT SHOUT RABI!J@RILLE 9326 /MUTE
- NINA SIMONE
~ BEMIXED & REIMAGINED LEGACY/RCA 0128(/RMG
THE HAPPY BOYS
. DANCE PARTY 2007 RDQBINS 75070
ENIGMA
LSD LOVE. SENSUALITY AND DEVOTION - - THE REMIX COLLECTION VRGN 11153
HOT CHIP
THE WARNING ASTRALWERKS 62814* i
JOHNNY BUDZ & DJ IRENE
 ULTRA.TRANCE D6 ULTRA 1437
23 1 'VARIOUS ARTISTS

62

* MINISTRY DF SOUND: THE ANNUAL 2007 ULTRA 1451

- TIESTO

IN SEARCH OF SUNRISE 5: LOS ANGELES SONG BRD 09/3LACK H0LE
~ DJ SHADOW

THE OUTSIDER UNIVERSAL MOTOWN 007445/UMRG

diohistorv.com

. MELT WITH THE SUN '}1- 14 MANEATER
| _AMBER FEATURING SWEET RAINS JMCA PROMO = NELLY FURTADO MOSLEY PROMO/GEFFEN —
' THE REAL THING ﬁ 3 3 STARS ALIGN
RACHEL PANAY ACT 2 70t4/MUSIC PLANT L KASKADE ULTRA 1477
SO EXCITED E’”' 3 IT'S JUST SEX
JANET FEATURING KHIA VIRGIN PROMO - BILLIE MYERS FRUITLOGP PROMO
ROCK THIS PARTY (EVERYBODY DANCE NOW) " 33,9 ¢ FUNKY LOVE
BOB SINCLAR FEAT BIG ALI & DOLLARMAN YELLOW/SLVER LABE. PRy RA UMY BOY = o JUSTIN MICHAEL FEAT. JACKIE WILSON SWANK P30MO
~ ILLEGAL 31 g GO!

JUPITER RISING CHIME PROMO
FERGALICIOUS
FERGIE WILL 1.AM/A&M PROMO/INTERSCOPE
- KISSING A FRAUD
JIMMY JAMES YAOE PROMO
SAVE A PLACE ON THE DANCE FLOOR FOR ME
DAWN TALLMAN WEST END PROMOC
DAY TO DAY
TRICKY BIZZNISS FEAT. TRIXIE REISS ESNTION SILVER PROMO
YOU'LL ALWAYS HAVE ME
DANIELLE BOLLINGER ESNTION SILVER PROMD
RELAX, TAKE IT EASY
MIKA CASABLANCA PROMO/UNIVERSAL REPUBLIC
PLAY WITH FIRE
HILARY DUFF HOLLYWODD
PUMP
CHRIS THE GREEK PANAGH 5UB DEEP HAVEN PFOMO
| WILL BELIEVE IT
SIRIA MARIAN PROMO
JUMP
MADONNA WARNER BROS. 42978
POLITICS
KORN VIRGIN PROMO
YOU GONNA WANT ME
TIGA DIFFERENT IMPORT/PIAS
F*CKING BOYFRIEND
THE BIRD AND THE BEE METRO BLUE PROMO/BLZ
NOTHING IN THIS WORLD
PARIS HILTON WARNER BROS, 42994 o
THE DJ MADE ME DO IT (D. AUDE'CRAIG J. R. ROS4RI0 MIXES)
ROBIN ELEVEN 11 PROMO
YO NO SE
LOS AMIGOS INVISIBLES GOZAOERA PROMO

‘TITLE
Z! ARTIST (IMPRINT / PROMOTION LABEL)
MY LOVE
JUSTIN TIMBERLAKE FEATURING IIMMBA
JUMP
MADONNA WARNER BROS.
HERE (IN YOUR ARMS)
- HELLOGOODBYE DRIVE-THRU
MOVING TOO FAST
SUPAFLY INC. NERVOUS
U + UR HAND
PINK LAFACE/ZOMBA
WHEN YOU WERE YOUNG
THE KILLERS ISLAND/IDJMG
IS 1T ANY WONDER?
KEANE INTERSCOPE
HURT
CHRISTINA AGUILERA RCA/RMG
LOVE DON'T LET ME GO (WALKING AWAY)
DAVID GUETTA VS, THE EGG MINISTRY OF SOUNDVF™* ME IM FAMOUSVLLTRA
I GO CRAZY
D.H.T. FEATURING EOMEE ROBBINS
SATELLITES
SEPTEMBER ROBBINS
PROPER EDUCATION (THE WALL)
ERIC PRYDZ VS. PINK FLOYD DATA/MINISTRY OF SOUND
SEX 'N' MONEY
OAKENFOLD FEAT. PHARELL WILLIAMS MAVERICKMEPRISE
GO!
JUPITER RISING CHIME
BY MY SIDE
FLANDERS SPG
BE STILL
KASKADE ULTRA
DANGEROUS POWER
GABRIEL & ORESDEN ORGANIZED NATURE
PUT YOUR HANDS UP FOR DETROIT
| FEDDE LE GRAND FLAMINGO/ULTRA
FERGALICIOUS
FEAGIE WILL.| A'/A&M, INTERSCOPE
RIDING THE WAVE (COUNTING DOWN ThE DAYS)
SUNFREAKZ FEATURING ANDREA BRITTON OXYD
~ | DON'T FEEL LIKE DANCIN'
=, SCISSOR SISTERS UNIVERSAL MOTOWN
TAKE IT
TOM NOVY & LIMA KOSMO
YOU'LL ALWAYS HAVE ME
DANIELLE BOLLINGER ESNTION SILVER
SHINING SONG
SUNLOVERZ LICKIN'
CHELSEA
STEFY CURVATURE/WIND-UP

Go to www.billbaard.biz for complete chart data | 57
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Hits of the World is compiled at 8illboard/London. RE=Re-Entry

‘ e, O B
GERMANY

UNITED KINGDOM ><

ALBUMS ALBUMS ALBUMS
of 5E B 5 of 5
E; <3z (SOUNDSCAN JAPAN) JANUARY 9, 2007 Eg =3 (THE OFFICIAL UK CHARTS CD.) JANUARY 7, 200/ [ ,E; <Z (MEDIA CONTROL) JANUARY 9, 2007
1 KUMI KODA 1 TAKE THAT 1 o NELLY FURTADO
& __BLACK CHERRY (CD+20YD) AVEX TRAX BEAUTIFUL WDRLD POLYDOR F LDOSE MOSLEY/GEFFEN
2 g AYAKA 2 15 AMY WINEHOUSE 2 1 MONROSE
FIRST MESSAGE WARNER BACK TO BLACK ISLAND TEMPTATION WARNER : i
3 KUMI KODA SNOW PATROL 1 YUSUF ISLAM ‘§§ &
4 BLACK CHERRY {CD} AVEX TRAX EYES OPEN FICTION/POLYDOR i AN DTHER CUP POLYDOR =] 4 {NIELSEN SOUNDSCAN INTERNATIONAL) JANUARY 20, 2007
a KUMI KODA RAZORLIGHT THE BEATLES ~ 4 3 ALLGOOD THINGS (COME TO AN END)
BLACK CHERRY (CD+DVD) AVEX TRAX RAZORLIGHT VERTIGD LOVE APPLE ; NELLY FURTADD  WOSLEY GEFFEN
5 SOUL'D OUT JAMES MORRISON RAMMSTEIN 2 7 PATIENCE
. SINGLE COLLECTION (FIRST LTD. VERSION} SONY UNDISCOVERED PCLYDOR VOLKERBALL UNIVERSAL = TAKE THAT _POLYDOR
6 KOBUKURO THE FRATELLIS XAVIER NAIDOO ~ @ 4 CHASING CARS
ALL SINGLES BEST (FIRST LTD EDITION) WARNER COSTELLO MUSIC FALLOUT TELEGRAMM FUER X NAIDOO0 RECORDS = SNOW PATROL POLYDOR/A&M/INTERSCOPE
. YO HITOTO THE BEATLES ROSENSTOLZ PROPER EDUCATION (THE WALL) (RADIO EDIT)
BESTYO (LTD PACKAGE) COLUMBIA _LOVE APPLE DAS GROSSE LEBEN ISLAND ERIC PRYDZ VS. PINK FLOYD DATA
8 VARIOUS ARTISTS PINK PINK s ] - A MOMENT LIKE THIS
BEAUTIFUL SONGS KDKORO DE KIKU UTA WARNER I'M NOT DEAD L AFACE/ZOMBA I'M NOT DEAD L AFACE Z0MBA S ; LEONA_S
° OFF COURSE PAOLO NUTINI DEPECHE MODE ~ @ 1g LETMEOUT
I{Al) (2 C0+DVD) TOSHIBA/EMI THESE STREETS ATLANTIC THE BEST OF - VOL. 1 MUTE DOVER CAPITOL
10 VARIOUS ARTISTS OASIS SASHA 7 HEW LUCKY
GREATEST HITS WARNER LUCKY TWICE _CATCHY TUNES/FAMILY TREE

THE BEST OF WOMAN 5ONY

STOP THE CLOCKS BIG BROTHER

_— — ke @ 5 [RREPLACEABLE (ALBUM VERSION)
i BEYONCE COLUMBIA
= ~ = 3 I ~ I YOU KNOW MY NAME
FRANCE ] AUSTRALIA —- CANADA £ B Rt
- ; SNOW ((HEY OH))
ALBUMS = ALBUMS 10 11 ) NOT CHILIPEPPERS W ARNER BROS.
¥ -
et KISIERA YO SABER
uE 5 @il 3 h’ NEW yerenor copiiol
T3 <X (SNEP/IFOP/TITE-LIVE) JANUARY 10, 2007 £z (ARIAY JANUARY 7, 2007 (SOUNDSCAN) JANUARY 20, 2007 : AMERICA
1 YANNICK NOAH DAMIEN LEITH VARIOUS ARTISTS %}m 6 RAZORLIGHT VERTIGO
CHARANGO SAINT GEORGE THE WINNER'S JOURNEY SONY BMG MUCHDANCE 2007 UNIVERSAL ] g MY LOVE (SINGLE VERSION)
P BENABAR 2 SNOW PATROL JUSTIN TIMBERLAKE JUSTIN TIMBERLAKE FT. T1. JIVE/Z0MBA
r REPRISE DES NEGDCIATIONS JIVE EYES OPEN FICTIDN/POLYDDR FUTURESEX/LOVESOUNDS IVE/SONY BMG | . SMACK THAT
3 OLIVIA RUIZ 3 THE 12TH MAN THE BEATLES {7 AON FT ENINEM KOWVICT/UPFRONT/SRC/UNNERSAL MOTOWN
LA FEMME CHOCOLAT POLYDOR BONED! CAPITOL LOVE APPLE/CAPITOL/EMI “HURT
P DIAM'S 4 IIDINK NELLY FURTADO CHRISTINA AGUILERA RCA
DANS MA BULLE CAPITOL I'M NOT DEAD LAFACE/ZDMEBA LOOSE MOSLEY/GEFFEN/UNIVERSAL NI UNA SOLA PALABRA
5 VARIOUS ARTISTS FRA VARIOUS ARTISTS : PAULINA RUBIO UNIVERSAL LATINO
LE SOLDAT ROSE ATMOSPHERIQUES U218 SINGLES MERCURY EMINEM PRESENTS: THE RE-UP SHADY/INTERSCOPE/UNIVERSAL el | DON'T FEEL LIKE DANCIN'
6 MICHEL DELPECH HUMAN NATURE GWEN STEFANI Al SCISSOR SISTERS POLYDOR
MICHEL DELPECH AZ DANCING IN THE STREETS... SONY BMG THE SWEET ESCAPE INTERSCOPE/UNIVERSAL =T TU RECUERDO
2 18 I-RE
7 AKON ESKIMO JOE IL DIVO - RICKY MARTIN FT. LA MARI SONY BMG NORTE
KONVICTED UNIVERSAL BLACKFINGERNAILS, RED WINE WARNER SIEMPRE SYCO/SONY BMG BOOGIE 2NITE
19 14
8 CHIMENE BADI WOLFMOTHER U2 BOOTY LUV HED KANDI
LE MIROIR UNIVERSAL WOLFMOTHER MOOULAR U218: SINGLES ISLAND/INTERSCOPE/UNIVERSAL . TELLME
9 THE BEATLES THE BEATLES THE FRAY @ 28 DIDDY FT. CHRISTINA AGUILERA BAD BDY/ATLANTIC
LOVE APPLE LOVE PARLOPHONE HOW TO SAVE A LIFE EPIC/SONY BMG
10 VARIOUS ARTISTS JUSTIN TIMBERLAKE JOSH GROBAN

LE ROJ SOLEIL WARNER BROS

FUTURESEX/LOVESOUNDS JIVE/ZOMBA

AWAKE 143/REPRISE/WARNER

ITALY AUSTRIA

ALBUMS

of LI SaE 3E
Y, o i 1 EE <Z (MEGA CHARTS BV} JANUARY 5, 2007 <E¥ =3 (AUSTRIAN IFPI/AUSTRIA TOP 40) JANUARY 8, 2007
A U, 4 2 3] ALL G D TO AN END ALL TO AN END
ES ZE (rmNELSEN) JANUARY 9, 2007 Eg 3% (PROMUSICAE/MEDIA) JANUARY 10, 2007 BN 2 oy FUH?ASO MQ;I'STJJ;‘G?EE,&COME ° ) B Fﬁﬁ%DM&TEU;‘G?FfEéCOME ° )
1 2 LAURA PAUSINI 1 1 IL DIVO 2 " CUPIDO o 5 CHASING CARS
10 CANTO ATLANTIC SIEMPRE $YCO JAN SMIT ARTIST & COMPANY SNOW PATROL FICTIOV/POLYDOR
5 | ELISA 2 » LA OREJA DE VAN GOGH HURT = HURT
SOUNDTAACK'96-06 SUGAR GUAPA SONY BMG © 23 CHRISTINA AGUILERA RCA 3 4 yRISTING AGUILERA A
3 3 RENATO Z_!;RO 3 3 ALEJANDRO SANZ A 4 BODY TO BODY % » DAS BESTE
RENATISSIMO! TA7TICA EL TREN DE LOS MOMENTOS WARNER XYP SBALL SILBERMOND COLUMBIA
VASCO ROSSI RBD
4 7 4 4 SNOW (HEY OH) SHAME
THE PLATINUM COLLECTION CAPITOL NUESTRO AMOR EMI S 10 Geowor cu(su PEPPERS WARNER BROS. 5 3 yownose srarwToH
ADRIANO CELENTANO | THE BEATLES
5 4 UNICAMENTECELENTANO CLAN CELENTANO 085 v ALBUMS ALBUMS
6 5 6 5 OPERACION TRIUNFO 2006 E g 2 TRJNTJE OOSTERHUIS/MPO 1 2 MONROSE
U218 SINGLES MERCURY ADELANTE UNIVERSAL VALE/SONY BMG b= THE LOOK OF LOVE (8. BACHARACH ) EMI TEMPTATION WARNEF
7 6 ZUCCHERO FORNACIARI . 7 7 SOUNDTRACK 2 2 JAN SMIT 2 3 KIDDY CONTEST KIDS
FLY POLYOOR HIGH SCHOOL MUSICAL CAPITOL OP WEG NAAR GELUK ARTIST & COMPANY KIDDY CONTEST VOL. 12 BMG MEOIA
a 11 GIGI D'ALESSIO 8 9 MELENDI 3 1 IL DIVO g 3 14 SNOW PATROL
MAOE IN ITALY RCA MIENTRAS NO CUESTE TRABAJO CAPITOL SIEMPRE SYCO - EYES OPEN FICTION POLYOOR
9 13 GEORGE MICHAEL 9 1 FITO Y LOS FITIPALDIS a 3 MARCO BORSATO a4 5 RED HOT CHILI PEPPERS
. TWENTY FIVE AEGEAN POR LA BOCA VIVE EL PEZ 0RO SYMPHONICA IN ROSSO UNIVERSAL E STAOIUM ARCAOIUM WARNER BROS
10 8 ANTONELLO VENDITT! 10 13 DAVID BISBAL 5 5 u2 §5 17 NELLY FURTADO
DIAMANTI RCA PREMONICION VALE U218 SINGLES MERCURY = LOOSE MOSLEY GEFF:N

NORWAY 4=

DENMARK + GREECE =

SINGLES SINGLES

vl 5E of X B T
S S% (VERDENS GANG NORWAY) JANUARY 9, 2007 EZ 2% (IFPUNIELSEN MARKETING RESEARCH)  JANUARY 9, 2007 ¥ 3 E"i =% (IFP) GREECE/DELOITTE & TOUCHE) JANUARY 8, 2007
HALLELUJAH MR. NICE GUY cmE 5B E KALANTA
T 2\ SENLINDHOLWFUENTES SONY 511G 11 e ovmﬁnm CML:; £2 Sz (M) AR YAtD:(2007, =1 T orswa vanni eaven
FLODEN UNGDOMSHUSET BLIR 4+ 3 TONY CARREIRA SAN PETALOYDA
2 1 ByoRN EIDSVAG PETROLEUM 2 3 JARIOUS ARTISTS VME & A VIDA QUE EU ESCOLHI ESPACIAL 2 .2 3 KALIA BENETI MELON
IT'S ALL COMING BACK TO ME NOW DIFFERENT WORLD 2 o ANDRE SARDET : KINONIA ORA 07:00
3 3 \EAT LOAF/MARION RAVEN VERCURY 3 NEW o MATOEN CAPITOL ACUSTICO 4701 B 2 \ons SPAKIANAKIS LNIVERSAL
SMACK THAT THE SAINTS ARE COMING g | ATASTE THELO TA OPA MOU
4 6 AN FT eviNEm KoWVICT 4 2 1) N0 GREEN DAY ISLAND INTERSCOPE REPRISE 3 4 TASTE FARDL 4 4 OAFORI LEGEND VIRUS
ALL GOOD THINGS (COME TO AN END) SELF CONTROL - 4 4 FLORIBELLA V- STEFANOS
E NELLY FURTADO MOSLEY/GEFFEN 5 4 FERNAL CENTRAL STATION - 0 MELHOR NATAL SOW LIVRE 5 5 ysteranos Leceno
1 IL DIVO
ALBUMS ALBUMS 5 5 sewemesico - ALBUMS
4 1 WESTLIFE THOMAS HELMIG e © PACO BANDEIRA P u2
& THE LOVE ALBUM RCA 1 1 HELMIG HERFRA SONY BMG UMA V(DA DE CANCOES FAROL =0 U218 SINGLES MERCJRY
2 | SIVERT HOYEM & THE VOLUNTEERS KIM LARSEN o ;L2 e RHYTHMS DEL MUNDO CUBA
EXILES VIRGIN 2 10 A MMEL HANKAT EMI U218 SINGLES MERCURY 2 CUBA UNIVERSAL
3 7 BONEY M TAKE THAT 8 NEW OS PINTAINHOS 'g'a 3 GEORGE MICHAEL
THE MAGIC OF BONEY M FARIAN 3 2 e UTIFUL WORLO POLYDOR ! 0S PINTAINHOS FAROL =2 TWENTY FIVE ACGEAN
a4 3 WILLIAM HUT “IL DIVO o o MARIZA 4 4 THE PUSSYCAT DOLLS
NIGHTFALL MERCURY SIEMPRE SYCO CONCERTO EM LISBOA CAPITOL PCD A&M INTERSCOPE
BOB DYLAN NIK & JAY HUMANOS ; HELENA PAPARIZOU
5 2 \opeRN TIMES COLUVBIA 5 INEW . foro-FRLFLY EM 10 5 ymanos Ao vivo v f 6 THE GAME OF LOVE SONY B1G

58 | Go to www.billboard.biz for complete chart data Data for week of JANUARY 20, 2007 | CHARTS LEGEND on Page 60
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EUROCHARTS

SING

EUROCHARTS ARE COMPILED BY BILLEOARD FROM THE NATIONAL SINGLES AND ALBUM
SALES CHARTS OF 20 EURDPEAN COUNTRIES. JANUARY 10, 2007
ALL GOOD THINGS (COME TO AN END)

NELLY FURTADO 1IOSLEY/GEFFEN

PATIENCE

TAKE THAT POLYDOR

HURT

CHRISTINA AGUILERA RCA

PROPER EDUCATION
ERIC PRYDZ VS. PINK FLOYD DATA

SMACK THAT
AKON FT. EMINEM KONVICT

FOUS TA CAGOULE
FATAL BAZOOKA UP MUSIC

A MOMENT LIKE THIS
LEONA LEWIS 5ONY BMG

MY LOVE

JUSTIN TIMBERLAKE FT. T.I JIVE/ZOMBA
MON PAYS

FAUDEL M:RCURY

CHASING CARS
SNOW PATROL FICTION/POLYDOR

1 DON'T FEEL LIKE DANCING
SCISSOR SISTERS POLYDOR

MARLY-GOMONT
KAMINI RCA

EVERYTIME WE TOUCH
CASCADA ANDORFINE

SHAME
MONROSE STARWATCH

IRREPLACEABLE
BEYONCE KNOWLES COLUMBIA

ALBUMS

JAKUARY 10, 2007

THE BEATLES
LOVE APPLE

U2
U218 SINGLES MERCURY

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

TAKE THAT
BEAUTIFUL WDRLD POLYOOR

IL DIVO

SIEMPRE S¥CO

SNOW PATROL
__EYES OPEN FICTION/POLYDOR

PINK
I'M NOT DEAD LAFACE/ZOMBA

MONROSE
TEMPTATION WARNER

AMY WINEHOUSE
BACK TO BLACK (SLAND

JAMES MORRISON
UNDISCOVERED FUL{L10F

JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNDS JIVE/ZOMBA

YUSUF ISLAM
__AN OTHER CUP POLYDOR

DEPECHE MODE
THE BEST OF - VOL 1 MUTE

RAMMSTEIN
VOLKERBALL LINIVERSAL

GEORGE MICHAEL
TWENTY FIVE AEGEAN

RADIO AIRPLLAY ok

Music Control
RAOIO AIRPLAY INFORMATIOR FROM 17 EURDPEAN COUNTRIES AS MONITORED ANO
TABULATED BY HIELSEN MUSIC CONTROL
JANUARY 10, 2007
MY LOVE
JUSTIN TIMBERLAKE FT. T| JIVE/ZOMBA

SMACK THAT
AKON FT. EMINEM KONVICT

IRREPLACEABLE
BEYONCE KNOWLES COLUMBIA

HURT
CHRISTINA AGUILERA RCA
PATIENCE

 TAKE THAT POLYDOR

U & UR HAND

PINK LAFACE/ZOMBA

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY ‘GEFFEN

SNOW (HEY OH)

RED HOT CHILI PEPPERS WARNER BROS

| DON'T FEEL LIKE DANCING
SCISSOR SISTERS POLYDOR

WINDOW IN THE SKIES
U2 MERCURY
CHASING CARS
SNOW PATROL FICTION/POLYDOR
PROMISCUOUS
_ NELLY FURTAQO FT. TIMBALANO MOSLEY/GEFFEN

FOUS TA CAGOULE
FATAL BAZOOKA UP MUSIC

ILLEGAL
SHAKIRA FT. CARLOS SANTANA EP(C

JUMP
MAQONNA WARNER BROS

See Chart Legend for rules and explanations. ©2007 VNU Business Media, Inc. and Nielser SoundScan, Inc. All fights reserved

A

SALES DA”A COMPILED BY
N
Nieisen
SoundScan

ARTIST &
TITLE IMPRINT & NUMBER / DISTRIBUTING LA3EL 8
2]

MICHAEL BUBLE

IT'S TIME 143/REPRISE 48946/WARNER BROS. ®
DIANA KRALL
FROM THIS MOMENT N VERVE D07323 V6
RAY CHARLES + THE COUNT BASIE ORCHESTRA
RAY SINGS BASIE SWINGS HEAR 30026/CONCOFD
MADELEINE PEYROUX

4 ?’ HALF THE PERFECT WORLD ROUNDER 613252
£ ge CHRI!S BOTTI
A 3 TO LOVE AGAIN: THE DUETS COLUMBIA 77505/SONY MUSIC ©
- GLADYS KNIGHT
6 € 1% geroRe e veRve 006225VG
V. " 12 6 ANJANI
) = BLUE ALERT COLUMBIA 76346/SONY MUSIC
8 7 ‘\36 NAT KING COLE

THE VERY BEST OF NAT KING COLE CAPITOL 59324

- MICHAEL BUBLE

CAUGHT IN THE ACT 143 REPRISE 49444/ WARNER BROS. &

THE BBC BIG BAND ORCHESTRA

BIG BANDS: MUSIC FROM THE WAR YEARS MADAC+ SPECIAL PRODUCTS 52249/MADACY
% PAT METHENY / BRAD MEHLCAU

- " METHANY MEHLDAU NONESUCH 79964/WARNEF BROS

CHRIS BOTT)

L, " LIVE: WITH ORCHESTRA & SPECIAL GUESTS COLUMBIA 30458/ 50NY MUSIC @

] “.h"' ORNETTE COLEMAN

SOUND GRAMMAR SOUND GRAMMAR 11593

THELONIOUS MONK QUARTET WITH JOHN COLTRANE

AT CARNEGIE HALL THELONIOUS/BLUE NOTE 35173 /BLG

KEITH JARRETT

THE CARNEGIE HALL CONCERT ECM 007362:UNIVERSAL CLASSICS GROUP

ELVIS COSTELLO & ALLEN TOUSSAINT

THE RIVER IN REVERSE VERVE FORECAST 006660/V6 4

KATIE MELUA

PIECE BY PIECE ORAMATICO/UNIVERSAL MOTDWN 006868/UMRG

DIANA ROSS

" BLUE UNIVERSAL MOTOWN 005694/UMRG

TONY BENNETT

GREATEST HITS OF THE ‘608 RPM/COLUMBIA 84775/S014Y MUSIC

LOUIS ARMSTRONG

*_THE DEFINITIVE COLLECTION HIP-0 VERVE/CHRONICLES 004893/UME

MILES DAVIS

COOL & COLLECTEO LEGACY/COLUMBIA 84784/SONY MUSIC

AL DI MEOLA

CONSEQUENCE OF CHAQS TELARC 83649

KENNY GARRETT

BEYOND THE WALL NUNESUCH 79933 WARNER BROS

NANCY WILSON

TURNED TO BLUE 1MCG JAZZ 10222/TELARC

WEATHER REPORT

FORECAST: TOMORROW COLUMBIA 85570/SONY MUSIC

ARTIST =
TITLE {MPRINT & NUMBER / OISTRIBUTING LAEEL 8

1 1 14 STING
DR s SONGS FAOM THE LABYRINTH DG 007220/UNIVERSAL CLASSICS GROUP _
p 5 LORRANEHUNT LIEBERSON WITH THE BOSTON SYMPHONY GRCHESTRA (LEVINE)

LORRAINE HUNT LIEBERSON SINGS PETER LIEBERSON: NERW A SONGS NONESLICH 79954WARNER BROS.

5 19 - JOSHUA BELL
k L VOICE OF THE VIDLIN SONY CLASSICAL 97779/SUNY BMG MASYER!VORKS
(s ANDRE RIEU

C B 8 5 KoMECOMNG! DENON 17613/516

4 3 5 SOUNDTRACK

. - | THE NATIVITY STORY (MYCHAEL DANNA) NEW LINE 39074
6 5 GABRIELA MONTERO

BACH & BEYOND EMI CLASSICS 64647/BLG

| VARIOUS ARTISTS
NEW YEAR'S CONCERT 2007 DG 008289/UNIVERSAL CLASSICS GROUP

RENEE FLEMING
HOMAGE: THE AGE OF THE DIVA DECCA 007405/UNIVERSAL CLASSICS GROUP
‘g g 15 VARIOUS ARTISTS
- 1) " PAUL MCCARTNEY'S ECCE COR MEUM EMI CLASS CS 70424/BLG
YO-YO MA THE SILK ROAD ENSEMBLE
SILK RDAD JOURNEYS BEYOND THE HORIZON SONY CLASSICAL 92962/SONY BMG MASTERWORKS
THE 5 BROWNS
NO BOUNDARIES AA RED SEAL 78719/SONY BV G MASTERWORKS ®
POLYPHONY (LAYTON)
WHITACRE: CLOUDBE__RST AND OTHER CHORAL WORF'S HYPERION 67543/HARMONIA MUNDI
HILARY HAHN
PAGANINI/SPHOR: VIOLIN CONCERTOS DG 007188/UNIVEISAL CLASSICS GROUP
ANONYMOUS 4/DAROL ANGER/MIKE MARSHALL
GLORYLANO HARMONIA MUNDI 907400
ANDRE RIEU
THE FLYING DUTCHMAN DENON 17570/5LG
RENEE FLEMING
SACRED SONGS OECCA 005193/UNIVERSAL CLASSICS GROUP
ANDRE RIEU
NEW YEAR'S IN VIENNA DENON 17572/SLG
~ DANNY ELFMAN
SERENADA SCHIZOPHRANA SONY CLASSICAL 88780/SONY BMG MASTERWORKS
(@7 15 7 VARIOUS ARTISTS
| il BEDTIME BEATS: THE SECRET TO SLEEP SMASH 77617/RHINO

BBC SYMPHONY ORCHESTRA (ADAMS)/TFACY SILVERMAN

18 16 13

20 187 JOHN ADAMS: THE OHARMA AT BIG SUR NONESUCH 7982 7/WARNER BROS
1 ARTURO TOSCANIN!
o THE COMPLETE PHILADELPHIA ORCHESTRA RECORDINGS 1941-42 ROA RED SEAL 02337/S0NY BMG MASTERWORKS

42 VARIOUS ARTISTS
LIEBERSON: RILKE SONGS, SIX REALMS. HORN COMCERTO BRIDGE 9178

23 12 ANNE-SOPHIE MUTTER
i SIMPLY ANNE-SOPHIE DG 007159 UNIVERSAL CLASSICS GROUP

IR ESTONTAN PHILHARNONIC CHAMBER CHOIR (HILLIER)
g PART: OA PACEM HARMONIA MUNO! 907401
25 g {9 ANDRE RIEU

22 2

CHRISTMAS AROUNO THE WORLO DENON 17619/5LG

For chart reprints call 646.654.4633
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L
23 ARTIST =
SS TITLE IMPRINT & NUMBER / DISTRIBUTINS LABEL b}
i KENNY G |
M |NTHEMQ(lU_ng_l_D!IL.TNE MOST %ﬁmmfsoFMM_Aﬂ}sﬂmm_ J
. 1z GEORGE BENSON & AL JARREAU

GIVIN' IT UP MONSTER 2316/CONCORD
4 ! BONEY JAMES
SHINE CONC01D 30049
. MEDESKI SCOFIELD MARTIN & WOOD
*  QUY LOUOER (NDIRECTD 01
KENNY G
= HOLIDAY COLLECTION ARISTA 86734/SONY 8MG STRATEGIC MARKETING GROUP

¢ NINA SIMONE
REMIXED &

LEGACY/RCA 012E0/RMG

VARIOUS ARTISTS

£ 7:5 9 7 FOREVER, FOR ALWAYS, FOR LUTHER VOLUVE Il AEVDEZVOUS 5122
FOURPLAY
B B 2 5 yesin0 B6399/RCA VICTOR
INCOGNITO

. BEES + THINGS + FLOWERS RICE/NARADA JAZZ 70179/BLG
WAYMAN TISDALE
WAY UP! RENDEZVOUS 5118
KENNY G
* THE ESSENTIAL KENNY G LEGACY/ARISTA 73487/RMG
HERBIE HANCOCK
POSSIBILITIES HEAR‘HANCOCK 70013/VEC"OR
JAZZMASTERS
JAZZMASTERS V TRIPPIN ‘N' RHYTHM 90522/V2
JAMIE CULLUM
CATCHING TALES VERVE FORECAST/UNIVERSAL MOTOWN 005478/VG/UMRG @
PETER WHITE
PLAYIN' FAVOURITES LEGACY/COLUMBIA 94992/SDNY MUSIC
THE RIPPINGTONS
20TH ANNIVERSARY PEAK 30000/CONCORD #
12 CHRIS BOTTI

= DECEMBER COLUMBIA 75381/SONY MUSIC

48 -9 38 MIND{ ABAIR

LIFE LESS ORDINARY GRP 006222/VG
@ 20 %3

MARION MEADOWS
DRESSED TO CHILL HEAOS UP 3106
; 21 130

WILL DOWNING
THE BEST OF WILL DOWNING: THE MILLENN1 JM COLLECTION HIP-O 004869/ UME
e’ RE-BNTRT

LEE RITENOUR
@ RE-ENTRY

9» SMOKE N 1.E.,PEAK 23001/CONCIRD
ROB WHITE

LET IT RIDE E2 90_953’0RPHEUS

22 5’ VARIOUS ARTISTS

G WNUA -- SMOOTH JAZZ SAMPLER 18 WNUA 3000
VARIOUS ARTISTS

WE GET A KICK OUT OF JAZZ VERVE 004202,‘\&
BRIAN CULBERTSON

IT'S ON TONIGHT GRP 004535/VG

24 1
RE-ENTRY

ARTIST 3
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL =
IL DIVO ®
SIEMPRE SYC__O_,_Q_OLUMBIA DZG7_3_/_SONY MUSIC

AWAKE 143, REPRISE 44435/WARNER BROS. @

ANDREA BOCELLI
UNDER THE DESERT SKY SUGAR/DECCA 007831/UNIVERSAL CLASSICS GROUP

30 IL DIVO ]
IL DIVO SYCO/COLUMBIA 93963/SONY MUSIC @
iL DIVO [}
ANCORA SYCO/COLUMBIA 76914/SONY MUSIC s
49 ANDREA BOCELLI 1]
AMORE SUGAR DECCA 006069/UNIVERSAL SLASSICS GROUP
SARAH BRIGHTMAN
DIVA: THE SINGLES COLLECTION NEMO STULI0/ANGEL 73671/BLG
ANDREA BOCELLI ]
AMOR SUGAR VENEMUSIC 006144 'UNIVERSAL LATIND
JUANITA BYNUM & JONATHAN BUTLER
GOSPEL GOES CLASSICAL FLOW 1894/MARAATHA!
SOUNDTRACK
PRIDE & PREJUDICE DECCA 005620/UNIVER SAL CLASSICS GROUP
VITTORIO
VITTORID POLYDOR/DECCA/MUSIC FOR A BETTER V/ORLD 007307/UNVERSAL CLASSICS GRCUP
CHLOE
WALKING IN THE AIR MANHATTAN 4296 1/BL5
SOUNDTRACK
THE DA VINCI CODE DECCA 006479/UNIVERSAL CLASSICS GROUP
MORMON TABERNACLE CHOIR
. THE WONDER OF CHRISTMAS MORMON TABERNACLE CHOIR 70047
JOHN WILLIAMS/YO-YO MA/ITZHAK PERLMAN
MEMOIRS OF A GEISHA (SOUNDTRACK) SONY CLASSICAL 74708 SONY BMG MASTERWO3KS

88 SOUNDTRACK

8 46

8
9 9 12
-

10 61

17

@ 13 52
@5 17 34

<14 = 12 45

59

16 - 16 STAR WARS EPISODE lii: REVENGE OF THE STTH SONY CLASSICAL 94220/50NY BMG MASTERWORKS i
G: 23 42 MORMON TABERNACLE CHOIR
A ‘? { THEN SINGS MY SOUL MORMON Tf\_BERNACLE CHOIR 70036
: GLENN DANZIG

BLACK ARIA | EVILIVE 2097/MEGAFORCE
@ 97 g HAYLEY WESTENRA
el ODYSSEY DECCA 005440/UNIVERSAL CLASSICS GROUP
RONAN TYNAN
THE DAWNING OF THE 0AY DECCA 007339/UNIVERSAL CLASSICS GROUP
| 27 g3 SARAH BRIGHTMAN
_ LOVE CHANGES EVERTTH®G THE ANDREW LLOYD WEBBER COLLECTION VOL. 2 [IECCA D055 UNVERSAL CLASSICS SR0UP

THE EAST VILLAGE OPERA COMPANY
THE EAST VILLAGE OPERA COMPANY OECCA 005181 UNIVERSAL CLASSICS GRCUP

18 13 9

22

15 42
Ef‘ W MORMON TABERNACLE CHOIR
o 51 LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017

25 74| BOND
EXPLOSIVE: THE BEST OF BONO MBO/OECCA 004748 UNIVERSAL CLASSICS GROUP @&

24
i ] THE STRING QUARTET TRIBUTE
' UNINMIBITED: THE STRING QUARTET TRIBUTE TO HINDER VITAMIN 9449

Ge to ‘mww.billboard.biz for complete chart data 59
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HARTS

ALBUN CHAR[S

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B'hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

Where Included, this award indicates the title
with the chart's largest unit increase.

GREATEST|
GAINER

Where included, this award Indicates the title with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Billboard 200
M and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. ® after price Indicates album only available on DuaiDisc.
CD/DVD after price indicates CD/DVD combo anly available. ® DuaiDisc avail-
able. ® CD/DVD combo available. * indlcates vinyl LP is available. Pricing and
vinyl LP availability are not included on afl charts.

SINGLES CHARIS|

RADIO AIRPLAY SINGLES CHARTS

Compiled froam a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
ed by cross-referencing exact times of airplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern
Rock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an Increase in audience (or detections)
over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hip-Hop Airplay charts
simultaneously if they have been on the Hot R&B/Hip-Hop Singles & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
100 Airplay charts simultaneously if they have been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have
been on the chart for more than 20 weeks and rank below 10 in detections or audi-
ence, provided that they are not still gaining enough audience points to bullet. Songs
are removed from the Adult Top 40, Adult Contemporary, Adult R&B, and Hot Dance
Airplay charts if they have been on the chart for more than 20 weeks and rank below
15 (20 for Modern Rock and Latin) or if they have been on the chart for more than 52
weeks and below 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sampie of retail store, mass
merchant, and Internet sales reports collected, compiled, and provided by
Nielsen SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled
from a national subset panel of core R&B/HIp-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

® CD single available. @ Digital Download available. @ DVD single available.
© Vinyl Maxi-Single available. @ Vinyl Single available. @ CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

ﬁ Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multipie listens and a nationwide sample of carefully profiled music con-
sumers. Songs are rated on a 1-5 scale; final results are based on weighted posi-
tives. Songs with a score of 65 or more (75 or more for country) are judged to
have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of cur-
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre-
dictor.com.

DANCE CLUB PLAY
Compiled from a nationat sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CER L LEV L S e

ALBUM CHARTS

@ Recordlng Industry Assn. Of America (RIAA) certification for net shipment of
500,000 atbums (Golid). B RIAA certification for net shipment

for 1 mlilion units (Platinum). € RIAA certification for net shipment of 10 million
units (Diamond). Numeral within Platinum or Diamond symbol indicates album's
multi-platinum level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA muitiplies shipments by the number of discs and/
or tapes. © Certification for net shipments of 100,000 units (Oro). L Certification
of 200,000 units (Platino). (2] Certification of 400,000 units (Muiti-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downioads (Gold). ll RIAA certification for

1 million paid downloads (Platinum}. Numeral within platinum symbol indicates song's
multiplatinum level. C RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.
RIAA gold certification for net shipment of 50,000 units for shortform or

tongform videos. ll RIAA platinum certification for net shipment of 50,000 units

for video singles. [ RIAA platinum certification for sales of 100,000 units for

shortform or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. B RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retait price. O IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 miltion at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retaif for non-the-
atrical titles. [ IRMA platinum certification for a minimum sale of 250,000 units or a
dollar volume of $18 million at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at Suggested retail for non-theatrical titles.

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

ARTIST =
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 3
GUNS N' ROSES B |
* BETEH GREATEST HITS GEFFEN 001714/INTERSCOPE (16.98) —=l
DANE COOK
2 1 BT \aMEUL IF SWALLOWED COWEDY CENTRAL Q017 (16.98 CO/DVD) G b
o LUflUf QUEEN ]
LS GREATEST HITS 1 & W HOLLYWOOD 162042 (19.98) _ — =
BOB SEGER & THE SILVER BULLET BAND |
4 5 B33 Corutest mrs CAPITOL 30334 (16.98) o
& 4 fs3 PINK FLOYD %

13

IO @oDe mIDBEBE@S

] DARK SIDE OF THE MOGN CAPITOL 46001~ (18.98/10.98)
o " 20 ALL-TIME GR_E—ETEST HITS! POLYDOR 511326/UME (13.98)
7 3 RASCAL FLATTS 4]
JOURNEY
o 25 488 JOURNEY'S GREATEST HITS LEGACY/COLUMBIA 85889/SONY MUSIC (18.98/12.98) ¢
= 1 APPLE 20325 CAPITOL (18.98/12.98)
4 THE DOORS
KEITH URBAN
11 7120 B_EHERE CAPITOL NASHVILLE 77489 (18.98)
FALLEN WIND-UP 13063 {18.98)
10 167 JOHNNY CASH
CREED
14 158 GREATEST HITS WIND-UP 13103 {18.98 CD/DVD) ®
TiM MCGRAW
16 17 316 GREATEST HITS CIURB 77978 (16.98/12.98)
1 THE VERY BEST UF‘TPHEACH BOYS: SOUNOS DF SUMMER CAP\TOL_???W (18.98) ®
G 39 '90 ORIGINAL BROADWAY CAST RECORDING
‘l' 24

JAMES BROWN
FEELS LIKE TODAY LYRIC STREET 125_%?“HOLLYWOOD (18.98)
'\ 5 337 THE BEATLES

‘10 9 32 BEST OF THE DOORS ELEKTRA/ASYLUM 60345/ELEKTRA (18 98)

12 13 165 EVANESCENCE
MIGGEST HITS LEGACY/COLUMBIA (NASHVILLE) 69739/SONY MUSIC (11 98/7.98) 1

W TOBYMAC
MOMENTUM FOREFRONT 25924 (17.98 CO)
34 1g3 THE BEACH BOYS

WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (18.98)

434 MICHAEL BUBLE
MICHAEL BUBLE 143:REPRISE 48376/WARNER BROS. (18.98)

103 SUGARLAND
TWICE THE SPEED OF LIFE MERCURY 002172/UMGN (13.98)

AC/DC
21 19 760 BACK IN BLACK LEGACY/EPIC. 80207*/SONY MUSIC (18.98) ®

129 JOSH GROBAN

20 2

LN

_zf 2 CLOSER | 4/RLPRISE 48450 WARNER BROS. (18 98) +
23 35 575 TOM PETTY AND THE HEARTBREAKERS
2 GREATEST HITS MCA 110813 UME (18.96/12.98)
NORAH JONES
24 36 250 COME AWAY WITH ME BLUE NOTE 32088 /BLG (17.98)
KELLY CLARKSON
! 25 20 107 BREAKAWAY RCA 64491/RMG (18.98)
- 4o TOBY KEITH ]
26 27 118 caramest HiTs 2 DREAMIWORKS (NASHVILLE) 002323/UMGN (13.98)
STEVIE WONDER
|27 33150 e CerNTIVE COLLECTION UNIVERSAL MOTOWN/UTY 086164/UNE (18.98)
28 31 876 BOB MARLEY AND THE WAILERS
LEGEND THE BEST OF BOB MARLEY AND THE WAILERS TUFF GONG/ISLAND 5489041ME (13.98/8.98) 2
‘29 43 776 METALLICA

METALLICA ELEKTRA 61113*/AG (18.98/11.98)

@ 49 590 CREEDENCE CLEARWATER REVIVAL
CHRONICLE THE 20 GREATEST HITS FANTASY 2°/CONCORD (17 98/12.98)

31 THE KILLERS
S8 30 1 57 ey icuann 002058 DU (13.98)
33 40 327

THE BABY EINSTEIN MUSIC BOX ORCHESTRA
BABY EINSTEIN LULLABY CLASSICS BUENA VISTA 861085 WALT OISNEY {7 98)
B 135 (584l QUEEN

THE BEATLES
ABBEY ROAO APPLE 46446°/CAPITOL (18.98/12.98)
GREATEST HITS HOLLYWOOD 161265 (18.98/11.98)

g LYNYRD SKYNYRD

GEORGE STRAIT

50 NUMBER ONES MCA NASHVILLE 000459/UMGN (25.98)
36 44 108 ) TiE GREATEST HITS 1CA *12229/UE (18.98/12.98)
41 195 JIMI HENDRIX

37 EXPERIENCE HENORIX: THE BEST OF JiMI HENORIX EXPERIENCE HENDRIX 111671*/UME (1&98/1298)_

@ LIONEL RICHIE
| THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTV 088140/UME (18.98)
39

37 164 LED ZEPPELIN

EARLY DAYS & LATTER DAYS: THE BEST OF LED ZEPPELIN VOLUMES ONE AND TWO ATLANTIC E3615/AC (19 96)
47 416 DEF LEPPARD

©

0 _ VAULT — GREATEST HITS 1880-1885 MERCURY 5287 18/UME {18.98/11.98)
41 45 2 JOHNLEGEND

GET LIFTED G D 0 D./COLUMBIA 92776*/SONY MUSIC (18.98) ®©
a2 LINKIN PARK

[HYBRID THEORY) WARNER BROS. 47755 (18.98/12.98)
BON JOVI
CROSS ROAD MERCURY 526013/UME (18.98/11.98)
RED HOT CHILI PEPPERS
GREATEST HITS WARNER BROS. 48545 (18.98)
KORN
GREATEST HITS VOL. | IMMORTAL/EPIC 92700/SONY MUSIC (18.98 CO/0VD) &
JOSH TURNER
LONG BLACK TRAIN MCA NASHVILLE 000974/UMGN (16.98/8.98)
BONE THUGS-N-HARMONY
GREATEST HITS RUTHLESS 25423 (18.98)
FRANK SINATRA
CLASSIC SINATRA: HIS GREAT PERFORMANCES 1953.-1960 CAPITOL 23502 (17.96/11.98)
" DAVID BOWIE
Rl 57 oF BowiE En) 41929/VIRGIN (18.98 CO)

RS JOHN MAYER
HEAVIER THINGS AWARE/COLUMBIA 86185°/SONY MUSIC (18.98) ®

CEEESREDS EOBEODRESOOC @I D¢ o NEES o @e DM

(‘_‘:4.

|

RE-ENTRY

80660000

5]

TOP POP CATALOG: Catalog Albums are 2-year old titles that have fallen beiow No.
100 on The Billboard 200 or re-issues of oider albums. Total Weeks column reflects
sombined weeks title has appeared on The Billboard 200 and Top Pop Catalog
Albums. TOP INTERNET: Reflects physical albums ordered through Internet mer-
chants, based on data collected by Nielsen SoundScan. Catalog titles are included.
TOP DIGITAL: Release sold as a complete aibum bundle through digital downioad
services. BILLBOARD.BIZ CHART: See Chart Legend for rules and expianations.
2007, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

650 Go to www.billboard.biz for complete chart data
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SALES DATA COMPILED BY
N
Nielsen
SoundScan

| )
| o=
G Title 8% &
=t 23 8
QUEEN Greatest Hits | & 1l ]
SR 102 HOLLYWOOD - !_J
DAUGHTRY Daughtry
2 2 T o sascoams s |
= JOHN MAYER Continuum | = ¢
8T T WARE/COLUNBIA /SONY MUSIC o .
" 4 SWITCHFOOT Onh! Gravity i
COLUMBIA /SONY MUSIC
3 THE FRAY How To Save A Life
B3 8 o sow e s 0 W
6 9 2 JAMES BROWN 20 All-Time Greatest Hits! __
_ POLYDOA UME
7 5 JUSTIN TIMBERLAKE FutureSex/LoveSounds ! :
= JIVE ' ZOMBA
NAS Hip Hop Is Dead
8 103 ok wicowmsia rome B 8
2 6 |4 SOUNDTRACK Dreamgiris
MUSIC wORLI' COLUMBIA /SONY MUSIC
MY CHEMICAL ROMANCE The Black Parade
100 8 (8 oreaise wARNER BROS 2 &
11 12 2 SOUNDTRACK Dreamgirls: Deluxe Edition 51
3 MUSIC WORLD/COLUMBIA /SONY MUSIC
SOUNDTRACK Rocky Balboa: The.Best Of Rocky
82 23 2 CoacvivoLcano fcapITOL B 87
13 SHINY TOY GUNS We Are Pilots 44
i UNIWERSAL MOTOWN /UMRG
DAMIEN RICE 9
Ja HEFFA VECTOR WARNER BROS. 5
= EVANESCENCE The Open Door
L 20 W
s 32
= ARTIST Title RE &
I Z IMPRINT & NUMBER / DISTRIBUTING LABEL 22 8
1 CARLY SIMON Into White 15
L B COLUMBIA /SONY MUSIC =
THE BEATLES Love
25 2 T peLe 79808/cAPITOL c m
& JOSH GROBAN Awake
84 B REPRISE 44435/ WARNER BROS L .
a ; SOUNDTRACK Dreamairts: Deluxe Edition ¢
MUSIC WORLO COLLUMBIA 02012/SONY MUSIC :
P DAUGHTRY Daughtry
BE 17T oo sssio RMG .
CORINNE BAILEY RAE Corinne Bailey Rae
8 1Z12 oo seae 3 M
JOHN MAYER Continuum
L 177 AWARE COLIMEIA 19019°/SONY MUSIC v ;
8 SOUNDTRACK Dreamgirls 1
MUSIC #SRLD COLUMBIA 88953/SONY MUSIC
= JUSTIN TIMBERLAKE FutureSex/LoveSounds
.’ 1413 JIVE 88062°, Z0MBA 4 n
IL DIVO Siempre
Ay 8 ' SYCO COLUMBIA 02673/SONY MUSIC u @
1‘ ofl i3 J.J. CALE & ERIC CLAPTON  The Road To Escondido 5
: DUCK/REPRISE 44418/WARNER BRDS
KT TUNSTALL Eye To The TelesCope
)6 m RELENTLESS 50729/VIRGIN & s W
4 .7 BOB DYLAN Modern Times
A2 TUAT Coluvia 87606+/SONY MUSIC & u @
14 12 LOREENA MCKENNITT An Ancient Muse 155
5 QUINLAN ROAD VERVE 007920/VG
e R VARIOUS ARTISTS ABC: A Holiday Affair __

e o » W

© o =

ok
=

BUENA VISTA 000116/WALT DISNEY

TITLE
DISTRIBUTOR

WWE: SURVIVOR SERIES 2006

| WWE HOME VIDEQ/GENILS PRODUCTS
WWE: ECW: DECEMBER TO DISMEMBER
WWE HDME VIDED/GENIUS PRODUCTS

WWE: THE HISTORY OF THE WWE CHAMPIONSHIP

WWE HDME VIDED/GENIUS PRODUCTS

2001 FEDEX ORANGE BOWL NATIONAL CHAMPIONSHIP
ABE SPORTS/ABC VIDEQ

WWE HOME VIDEO/GENIUS PROOUCTS

WWE: HULK HOGAN: THE ULTIMATE ANTHOLOGY

_ WWE HOME VIDEO/GENIUS PROOUETS

UFC: ULTIMATE KNOCKOUTS 4
UFC HOME VIDED/FIRST LOOK HOME ENTERTAINMENT

WWE: BORN TO CONTROVERSY: THE RODDY PIPER STORY
'WWE HOME VIDED/GENIUS PRODUCTS

WWE: THE SPECTACULAR LEGACY OF THE AMERICAN WRESTLING ASSOCIATION

_ WWE HOME VIDEO/GENIUS PRODUETS

UFC 58: USA VS. CANADA
UFC HOME VIDED/FIRST LDOK HOME ENTERTAINMENT

WWE: CYBER SUNDAY 2006

_WWE HOME VIDED/GENIUS PRODUCTS

ALI RAP
_GENIUS PRODUETS

WWE: UNFORGIVEN 2006

MLB: 2006 WORLD SERIES: TIGERS VS. CARDINALS
SHOUT! FACTORY/SONY BMG VIDE ~

WWE: WRESTLEMANIA 22

WWE HOME VIDEO/GENIUS PRODUCTS

NFL. PITTSBURGH STEELERS: ROAD TO SUPER BOWL XL
WARNER HOME VIDEO

Data for week of JANUARY 20. 2007
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JACKASS: NUMBER TWO

2 4

MTV HOVE VIDEQ/PARAMOUNT HOME ENTERTAINMENT 47394 (20.98)

PIRATES OF THE CARIBBEAN: DEAD MAN'S CHEST
WALT DISNEY HOME ENTERTAINMENT RUENA VISTA HOME ENTERT«INMENT 28297 (25.98).

Principal Performers

crAr.
= RATING

§
=

Johnny Knoxville/Bam Margera

Johnny Depp/Orlando Bloom

2
S

THE DESCENT
- LIONS GATE HOME ENTERTAINMENT 20642 (28.98)

Shauna MacDonald/Natalie Mendoza

a3 3 TALLADEGA NIGHTS: THE BALLAD OF RICKY BOBBY

SONY PICTURES HOME ENTERTAINMENT 14842 {28.98)

Will Ferrell/John C. Reilly 847

& 2 2 INVINCIBLE

3 WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTSINMENT 72102 (29.98)

Mark Wahlberg/Greg Kinnear L1

20 . STEP UP

Channing Tatum/Jenna Dewan P81z

TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 5~ 814 (29 98)

?'}:* 5 THE DEVIL WEARS PRADA
A 20TH CENTURY FOX 37440 (29.98)

Meryl Streep/Anne Hathaway £ TN

i
it il

UNIVERSAL STUDIOS HOME VIDED 91802 (29.98)

LITTLE MISS SUNSHINE Greg Kinnear/Steve Carell [
20TH GENTURY FOX 40331 {29.98)
THE BLACK DAHLIA Josh Hartnett/Scarlett Johansson "

.1—0_ 8 2 ENE\V‘él:RSI;IFSST\Js[JIOS HOME VIDEO 16832 {29.98) Jet U/Nakamua Shidou 1]
-ﬂ 7 V(\?A‘ETHDISSNEV/PIXAR’BUENA VISTA HOME ENTERTAINMENT 27189 £9.98) Animated 5

By 10 6 ;OCTE c‘éﬁﬁzﬂoﬁxfgg?w Animated v
i wal o BARNYARD Animated ]

NICKELODEON VIDEQ/PARAMOUNT HDME ENTERTAINMENT 43124 «9.98)

11 5 SUPERMAN RETURNS
WARNER HOME VIDEQ 72351 (28.98)

Brandon Routh/Kate Bosworth 23

UNIVERSAL STUDIOS HDME VIOEQ 30892 (29.98)

AMERICAN PIE PRESENTS: THE NAKED NMILE

John White/Jessy Schram "

18 THE LAST KISS
DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUQIDS HOME VIDEO 46434 (29.¢8)

Zach Braff/Jacinda Barrett ]

e THE DA VINCI CODE
ﬁj 187 5oNY PICTURES HOVIE ENTERTAINMENT 14834 (29.98)

Tom Hanks/Audrey Tautou rede

o LADYIN THE WATER
WARNER HOME VIDED 76375 (28.98)

Pauf Giamatti/Bryce Dallas Howard PE1Z

24: SEASON 5
20TH CENTURY FOX 39038 (59 98)

Kiefer Sutherland/Carlos Bernard WA

3 WORLD TRADE CENTER

1 PARAMOUNT HOME ENTERTAINMENT 34668 (29.98)

Nicholas Cage/Michael Pena p61E

5
RE-ENTRY" HITCH
COLUMBIA TRISTAR HOME ENTERTAINMENT/SONY PICTURES HOMI ENTERTAINMENT 11235 (14.98)

Will Smith/Eva Mendes [ Xt

20
P
21|
MIAMI VICE
22 21 4 UNivERSAL STUDIDS HOME VIDEQ 80232 (29 98)

Jamie Foxx/Colin Farrell R

g YOU, ME AND DUPREE
UNIVERSAL STUDIOS HOME VIDEQ 96652 (29 98)

]

Owen Wilson/Kate Hudson & re-ti}

24 [T SPIDER-MAN 2 (SPECIAL EDITION)

Tobey Maguire/Kirsten Dunst peE

COLUMBIA TRISTAR HOME ENTERTAINMENT SONY PICTURES HOME ENTERTAINMENT C5149 (14.98)

OVER THE HEDGE
PARAMOUNT HOME ENTERTAINMENT 17674 (29.98)

T@ 1411
=

24: SEASON 5
20TH CENTURY FOX 39038 (59.98)

DANE COOK'S TOURGASM
HBO 37172 (29.98)

E' » 3o HIGH SCHOOL MUSICAL: ENCORE EDITION
WALT DISNEY/BUENA VISTA 49549 (26.98)

* THE SIMPSONS: THE COMPLETE NINTH SEASON
20TH GENTURY FOX 38041 (49.98}

a1 2

24: SEASON FOUR
20TH CENTURY FOX 31780 (69.98)

e 3 7 “FAMILY GUY: VOLUME FOUR
20TH CENTURY FDX 38209 (39.98)

NIP/TUCK: THE COMPLETE THIRD SEASON
" WARNER 76277 (59 98}
24: SEASON THREE
=
ﬁ 20TH CENTURY FOX 07929 (69.98)
i 24: SEASON ONE
20TH CENTURY FOX 05416 (59.98)
12 g 5 DANE COOK:VICIOUS CIRCLE
HBO 37182 (24 98)
oS THE OFFICE: SEASON TWO
13 10 14
WALT DISNEY, BUENA VISTA 70476 (26.98)
SUPERNATURAL: THE COMPLETE FIRST SEASON
WARNER 80678 (fw)
16 4 16 - GREY'S ANATOMY: THE COMPLETE SECOND SEASON UNCUT
2 TQUCHSTONE TELEVISIGN/BUENA VISTA 70099 (59.98)

Animated PG

‘;;5 2
gg. : TITLE z
< N! LABEL/ DISTRIBUTING LABEL 2

JACKASS: NUMBER TWO A
NIV HOVE VIDEQYPARAMOUNT HOME EXTERTAINMENT

B 5 THE DEVIL WEARS PRADA ot
20TH CENTURY FOX

: é;" THE DESCENT A
il LIONS GATE HOME ENTERTAINMENT
INVINCIBLE (i

WALT DISNEY HOME ENTERTAINMENT BUENA VISTA HOME ENTERTAINLAENT

1 3 * TALLADEGA NIGHTS: THE BALLAD OF RICKY BCBBY #6-1=
SONY PICTURES HOME ENTERTAINMENT

i

el I LITTLE MISS SUNSHINE R
20TH CENTURY FOX
3 2 LADY IN THE WATER [ 21
: WARNER HOME VIDED
8 6 2 MY SUPER EX-GIRLFRIEND P61z
20TH CENTURY FDX_ o
= 'ﬂ!‘ 7| g ' PIRATES OF THE CARIBBEAN: DEAD MAN'S CHEST ‘&1
— WALT DISNEY HOME VISTA HOME T
10 8 2 'STEP UP PGt

g TOUCHSTONE HOME VIDEQYBUENA VISTA HOME ENTERTAINMENT
ovided By Home Essentials. ® 2007 Renjrack Corporation. Ati Rights Resarved.

8 @
5§ 88 1iTLe E

SE= 5 =3 MANUFACTURER =
[3

PS2: NEED FOR SPEED: CARBON

20TH CENTURY FOX 21418 (63.98)
24: SEASON TWO
10 25 1
i ONE TREE HILL: THE COMPLETE THIRD SEASON
WARNER 76262 {59.98)
NBC UNIVERSAL MUSIC & VIDEO DIST 30378 (49 98)
i THE CHEETAH GIRLS 2
16 ‘2 THE OFFICE: SEASON ONE
1 y NBC/UNIVERSAL STUDIOS 28506 (29.98)

NIP/TUCK: THE COMPLETE SECOND SEASON
WARNER 70696 (59.98)

= 14 g HANNAH MONTANA: LIVING THE ROCK STAR LIFE!
| WALT DISNEY /BUENA VISTA 71215 (19.98)
2| 7 33 GREY'S ANATOMY: SEASON ONE
] TOUCHSTONE TELEVISION/BUENA VISTA 4173503 (29.98)
NIP/TUCK: THE COMPLETE FIRST SEASON

3 Y
1%_';‘” WARNER 32260 (59.98)

- SEINFELD: SEASON 7
22 8 B gony picTuRes 15948 (49.98)

';?W/Enomm MARS: THE COMPLETE SECOND SEASON
B WARNER 76917 (59.98)
24 13 4 SATURDAY NIGHT LIVE: THE COMPLETE FIRST SEASON

18 GG

UNIVERSAL STUDIOS/UNVERSAL MUSIC & VIDEO DIST. 05652 {69.88)

== “FULL HOUSE: THE COMPLETE FIFTH SEASON
f‘;*;. 200180 aRNER 80453 (29 98)

Data for we=k of JANUARY 20, 2007 !

U { i EA SPORTS
, 3 g X360: GEARS OF WARS M
MICROSOFT 3
5 19 PS2: MADDEN NFL 07 i
= EA SPORTS
o 5 X360: TOM CLANCY'S RAINBOW SIX: VEGAS &
+ UBI SOFT :
Eul s X360: CALL OF DUTY 3 T
|5l ACTIVISION ¥
: PS2: BULLY T
& 6 9 EOCKSTAR GAMES
'+ 4 g PS2:CALLOFDUTY3 :
= ACTIVISION £
- X360: NEED FOR SPEED: CARBON E
8 - EA SPORTS
@ 7 {p PS2:SCARFACE: THE WORLD IS YOURS

VIVENDI UNIVERSAL

PS2: WWE SMACKDOWN VS. RAW 2007 =
aw o 7 THO

For chart reprints call 646.654.4633
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'ARTIST
LABEL & NUMBER / DISTRIBUTING LABEL {PRIGE’

12 SHINY TOY GUNS
= oL UNIVERSAL MOTOWN 007615°/UVRG (11.98)

Titte I

We Are Pilots

= 5, AUGUSTANA )
= 2). EPIC 93433 SONY MUSIC 11.88) All The Stars And Boulevard_s
£ - AVENTURA K.O.B.: Live

"% PREMIUM LATIN 20560/SONY BMG NORTE . 18.9€ CO/DVD} @
o mo: (731348 MATT REDMAN
¢ LI SxsTEPS 70378/SPARROW (16.98)
£ 3% BULLET FOR MY VALENTINE

: 385 s 74 (13.98)
29 MAT KEARNEY

AWARE/COLUMBIA 94177/SONY MUSIC (11 98)
4 R.K.M. & KEN-Y
-7 PINAPR 008074 UNIVERSAL LATIND (12.9€)
« ANA GABRIEL
= _SONY BMG NORTE 01721 (15.98

= BOYS LIKE GIRLS
= _COLUMBIA 76283/RED INK {11.98)

Beautiful News

The Poison

Nothing Left To Lose

Masterpiece: Sold Qut

La Reina Canta A Mexico

Boys Like Girls

] CARTEL
DO & 3 1l wiLinia GROUP/EPIC 83850/SONY MUSIC (1598 Chroma
o UNK . =
1 56 goup sora/koch (17.98) Beat'n Down Yo Block

IMOGEN HEAP

RCA VICTOR 72532 (11.98)
RODRIGO Y GABRIELA
_ATO 21557 (13,98)

GEORGE LOPEZ
0GLIO 89140 (16.98)

Speak For Yourssif

e
©--

Rodrigo Y Gabriela

El Mas Chingon

., MIGUELITO
B B i 00 MACHETE (11.98) Mas Grande Que Tu
F CALLE 13 )
g 27 4% T LioN 96875/SDNY BMG NORTE (15.98) Calle 13 O
YURIDIA

- =
R 2% T8 sonv sio noRiE 02456 (14.98) Habla FI Corazon

+ VICENTE FERNANDEZ
SONY BMG NORTE 02080 {13.98)

La Tragedia Del Vaquero

n ¥ Swﬂhslfgv[r)sﬁeous (13.98) Utopia
g it ﬁt\lﬂggusms (14.98 €O/DVD) & All's Well That Ends Wil
-T: ) Is-rﬁwoar?sANr:mE 02936 (14.98) La Historia
ﬂ el r?erxouAsgyl?olsr,\lnﬁs (11.98) ...Is A Real Boy

~ JOANNA NEWSOM s
DRAG CITY 303" (16.98

4~ RAKIM & KEN-Y

PINA 270183/UNIVERSAL LATINO {15.98)

Masterpiece: Nuestra Obra Maestra {3

SILVERSUN PICKUPS
OANGERBIRD 009 {1198

THE HOLD STEADY
VAGRANT 442 (1398)

5 Carnavas
8

3 8 SIN BANDERA
2

Boys And Girls In America

SONY BMG NDRTE 01965 {16 98) Pasado

COLD WAR KIDS
DDWNTOWN 70009 (13 98)
: 2, LOS BUKIS

(S0 _FONOVISA 352638/UG (1198}
2 DRAGONFORCE
} == _SANCTUARY/RDADRUNNER 618034/IDIMG 17 9¢)

. 155" REIK

S5 8% SONY BMG NORTE 70213 (14.98)
P ROCCO DELUCA & THE BURDEN

IRONWORKS 165 (12.98)

7 ROCKSTAR SUPERNOVA
0. BURNETT/EPIC 88414/SONY MUSIC {18.98)
LA 5A ESTACION
SONY BMG NORTE 80713 (15.98) B
EL GRAN COMBO DE PUERTO RICO
i ®_ DISCOS 605 02756/SONY BMG NORTE (13.98)

» a JIM GAFFIGAN

COMEDY CENTRAL 0039 (13.98)

43 RAMON AYALA Y SUS BRAVOS DEL NORTE
% FREDDIE 1960 (14.98)
MONCHY & ALEXANDRA
J & N 50191/S0NY BMG NORTE (13.98)
HILLSONG
HILLSONG AUSTRALIA/INTEGRITY 80535/SCNY MJSIC (18.98 CO/DVO) &
ANA GABRIEL
SONY BMG NORTE 95902 (15.98)
AVENTURA
= PREMIUM LATIN 94082/SDNY BMG NORTE (13 98)
LEELAND
ESSENTIAL 10812 (13.98)

- BAND OF HORSES
. _SUB POP 70690 (13.98)

Robbers & Cowards

30 Recuerdos

Inhuman Rampage

Seuencia

| Trust You To Kill Me

Rock Star Supernova =

El Mundo Se Equivoca

Arroz Con Habichuela

Beyond The Paie

30 Corridos: Historias Nortenas

Exitos

United We Stand

Historia De Una Reina

God's Project E.}

Sound Of Melodies

Everything All The Time

RED 4
% 5 cocenmay 0807 (1298) il
THE COUNTDOWN SINGERS
MADAGY SPECIAL PRODUCTS 52379/MADASY {13.98)
GOMEZ
ATO 21547 (13.98)
~ LOS BUKIS
FONOVISA 352637 UG (5.98)

Forever Disco

How We Operate

Linea De Oro

RICARDO ARJONA
SONY BMG NDRTE 67549 (18.98) Adentro [
Y Vol. 1

I, _CAPITOL 41137 (12.98)

THE COUNTDOWN SINGERS
MAOACY SPECIAL PRODUCTS 52381, MADACY (13 98)

Forever 80s

BREAKING & ENTERING

Sy Zoss keroes pull out some fancy takedown meves with single “Cupid’s Chokehoid,”
*eaturing Fall Out Boy’s Patrick Stump, which debuts this week at No. 87 on The

Hilbeard Hot 100. Discover developing artists making their inaugural chart runs each 8
week in Breaking & Entering on billboard.com.

The bes:-selir¢ albums by new and developing acts, defined as those who have never appeared in the top 100 of The Biltboard
20). If a Fectee=kers title reaches that level, it and the act’s subsequent albums are immediately ineligible to appear on the
Heatseexers chart. See Chart Legend for rules and exptanations. © 2007, VNU Business Media Inc. and Nielsen SoundScan. Inc.
Allrighte. reservzd.

Go to www.billboard.biz for complete chart data | 61
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SINGL
SONG INDEX

JAN
2007

06 RAP UP (Foiever People. ASCAP/Ai Nuthin' Goin' D
BUIFUIII(I ASCAP/W Music. ASCAP/Bat Future
Music. BMI), WBM. RBH 88

1STTIME ( ‘rarny Man Publishing, BMI/Malik-Mekhi
Mus BMI/Bassemen 1t Funk, ASCAP/Hot Sauce Music

ASCAP) RBH
ABOUT US Ce( Ie Barker Publishing, ASCAP/Paul Wail
ASCAP/2 Kingpins Publishing, ASCAP/Scatl Storch

MLJIC ASCA /VT Music. ASCAP/WE Music, ASCARY,

ALIADO DEL TIEMPO( Tree Sound BMI) LT 17
ALDCATE “sTFfIi(()]m BMIENI Blackwouz BMIBlue Keaft

Must BV
ALYSSALIES Cacers BMG Musc Publishing. BMIMore
Than Rhymes Music. BMI) CS 11: H100 69, POP 91
AMARILLD SKY Rich Texan Music ASCAP/Bo-Ind For
Sound Music ASCAPWB Music, ASCAP/Big Lo
Music. BMI/CaroI Vincent And Associares, St SAC’GrIn
" Girl M usm B Bar Two Beat One Music, ASCAP)
WBM €S 8 H10063 POP 92
AND 1 AM TELLING YOU I'M NOT GOING (Drearn
ASCAPUnwversal-Geffen Music, BMVDreamettes, B}
HL H10084 POP 84 RBH 50
ANNA-MOLLY (Hungiikeyora, ASCAP) Hi
ANTES DE QUE TE VAYAS (Dromomom ML5|ca|es HR.
A BMiPeermusic il BMI) LT 8
ANYWAY {Delemmava, B |Ie Des Autuers
ASCAP/Bucl Aﬂd CI de AS CAP) CS 15
ATREVETE

BAGPIPES CRYIN' (Breaking Hew Ground Puquhmg
BM Uount Of Manie Rushiow, BMI/Sor ’D'
BML vew ExIreme Soms BM Cuts Of Cedar, BMI/Smk

_lke A ShI 8
E IC (QSon) ’ATV Mitene, ASCAP/slandsoul

BEFOR HE CHEATS (TnaI Litile House, ASCAP/Mlohry
(l:JrS fe r(}Iﬁg ASCAP, /Son; TV Cross Keys. ASCAP), HL
BENDITA TU LUZ (Tulum, ASCAP/WB M
ASCAPNa mulo Songs, BMY/Careers- BMG MusiC Pub
lishing
BET TI?AT (Inck N' Rlck BMVFIrsI W Gold, BMV/Gold Rush
Publishing, BMUY A ASCAP/Trac-N Field Enter-
tainment, MVCmmI na CampMusw ASCAP/Univer-
53] Music Corporation, ASCAP). HL. RBH 66
BE WITH ME ("ung Malcoim Publ shm ASCAP/EMI
Blackwood. BMIPhoemx Ave. Music Publishing.
ASCAP/EMI April, ASCAP/Justin Combs Publishing.
ASCAP/Rodnes Jevkms Pruduclons B g ). HL. KBR 86
BE WITHOUT M E% AP/Universal-
CAP/WBI MIJSIC SESAC/Babybo gs LmIe RJb
Ilsmn Company SESAC/Noontime South,

And Jadens Pubhsmng SESAC/Naked Under y
Ciothes ASCAP/Chrysalis Music ASCAP. Jason's L{gics
SESAC Reach Glooa Tunes, SESAC), HLAWBN, REH 36

BE WITH You &(;Ead ongs ASCAP/Chery Lane
AR Sweet Giggies, ASCAP), CLM, RBH 60
BE‘L TONDIEMl Apr'I2 3A7SCAP Augusiana Music, ASCAP)
1
B;BIVIgiach ASCAP/Sons Of K-0ss. ASCAP), WBM.

H
BREAK IT OFF (Tafari. ASCAP/Greensleeves. PRS/Du
Rock PRS/EMI April, ASCAP/Copyri hl Con troVAnnari
Music BMIEMI Blaciwood, BMI), 0077; POP au‘
BROKEN 'Green ! ‘Ia 0 Music A SAP/Umve -Poly-

ASCAP/KobaIIM-‘ ASCAP,
ASCAP/BPJ Administration. ASC. P2 HL. CS 59
BUDDY (Soulchiid, ASCAP/Universa! Music Curuoratwn
ASCAPHC 1030 Publishing, ASCAP/Karl Guian
BMLUGuinn Style BMn’Bug Iusxc A CAP/Kenix.
BMI/Sugar Biseuit, A

CALL ME WHEN YOU'RE SOBER (Professor Sroweye
Publishing BMI/)WKA};II F;ye Music, BM%SweeI

Music. ASCAP) WB P2
CANDYMAN (X.na Music BMVCareers BMG Music Pub:
lishirig, BMU/Stuck In The Theoat ASC AP/Famous,
ASCAP). HLWBM, 14100 96, POP 8

BM, H POP 87
CANT FORGET ABOUT YOU (Il Wil ASCAP/Zomba
Enter nises. ASCAPAilL.am Music, BMYCherry River,
M| Foray Music, SESAC v||I'IS€ﬂe Michele Musit
SESAC/Boume Co ASCAP) MHL/WBM, RBH 76
CAN'T GET ENOUGH g%odney Jeskins Productions
BIIEMI Blackwood, BMYEnsign Music. BMi/Fred
Jerkans I, BMULaShawn Dame s Productions.
ASCAP/EM Apml ASCAP) H 55
CAN”I LET GO Songs Of U lversaI BMU/Tay py Whyte
BM| Bat Fvvure Music. BMI). HL.
CAPRICE MUSIK (T-Town Music ﬁlbhshmg ASCAP‘ REH

7
CHAIN HANG LOW}(BIg Big Kid. ASCAPALII D.
ASC ce And {reace ASCAP/Universal Music Cor
poraiion, ASCAP), HL. POP 42
CHANGE ME} (6 Songs, ASCAP/Oemls Hot Songs.
ASCAP/EM! April, ASCAP/Strange Motel MUsiC,
A CAP/UnderdoT%S Songs. ASCAP/AImo Music
ASCAP/Tank 11 MLISIC ASCAP/Black Fountain Pub-
lishing ASCAP/Antonio Dixon's Muzk, ASCAP/Anthony
Nance Muzik, ASCAP/EMI Blackwood, BMVTaJ II Up
Music,BMY/ Cagy éyﬂghl Control) HLAWBM RBH
CHASING CAR: S% ifg, Bl J WEBM. H10016 POPZI
CHILLIN' (Malito ASCAP/Bluntl BMVJumping Bean
Songs. BMI/Corey Jackson Hill, BMiWilliam Omar Lan
dvon BMyUniversal-Songs Of Pol yGram Inlemanonal
BMIWamerTamerlane Publishing BMI) LT 44
CHIQUILLA l:SIIJco De Amor. BM|/Universai-Musica Unica
Mi/WarnerTamerlane Publishing, BMI) LT 9
CIRCLE Bryan MIchaeI Cox, SESAC/WBM Music,
SESAC/Songs In The Key 01 B Flat, SESAC/Nooniime
South SESAC Notting Hill Songs, SESAC/Put It Down
Music SESAC, ‘Adonis Shropashire, ASCAP/Phoenix Ave
Music Publishing ASCAP/Jusun Combs Publishing,
ASCAP/EMI IASCAP’Kendnck Dean Publishing
DeSI%Uee SESAC/The Deanis List, SESAC/December
Frsl blishing Groué) SESAC/DOIZ Dot Music.
AP/Famous, AS|
COME AROUND Harper D IIaI Pubhshmt SOCANMS
Music, ASCAP/Pink-Cam Music, SCAP/ T8 Musi
ASCABHumayne ASCAP/ZAP Pow, ASCAP/Fainwest
Music USA, B I/SEmIMusm BMI) RBH 73
COME BACK TO ME (Antonina Songs, ASCAP/Seven
Peaks Music, ASCAP.1n Bocca Al Lupo ASCAP/Umchap
| Music, BM/Careers-BMG Music lshmg\l
o I(;/OM;%'IQ Nice, BMU/Bluewater Music, BMI), WBM
COMEON RAIN 'Mlke Curb MLISIC BMY/Sweet Radical
Music_ BMIPat Prce BMI) CS 48
COME TO BED (EM' Blackwood. BMVOkiahoma Girl
Mus~ BM WE Music, ASCAP/Rich Texan Music.
ASCAE) HAWBM. CS47
COME TQ ME (M| Publishing, BMl/ianice Combs Pub-
ishi 3 BUVEM Backwood, MiLsiin Combs Pubist-
1ng, ASCAP/EMI April, ASCAP Baby Mike Music Punlish-
IMQ SESAG/Christian Combs Publishing, SESAC/For oray
USIC SESAC/Bishop Batley PubllshmgS SCAP/Griffin
A Finesse Wall Music Publishing, BMI/Shay Wizzy Pub-
hshln SESAC/She Rights Music, BMI/Songs Of Univer
BMY/2Xis Publishing BMI), HL H100 77, POP5
COMO ME HACES FALTA (Crsma SESAC) [T
COMO YO NADIE TE HA AMADO (Agress v,
ASCAP Sony, ATV Tunes ASCAP/Bon Jovi ASCAP/Uni
versal ) Giram nter' Lt orIa AT TDiesmobile.

ASCAP o
A C'\%UNTRY BﬁrY CAN SURVIVE {REMIX} (Bocephus.
CRAZY EX-GIRLFRIEND Ibony,é’\g;ree BMi/Nashville

SIa' BMI/ VJBIS ASCAP!
Y NO (I%sdneyderkms Productions

62 |

BMILaShawn Daniels Productions, ASCAP/EMI April
ASCAP. Mukniesha Publishing, BM/23, 000 Music,
BMiMsic Safes Coporaion, ASCAP)EM Blackwood,
BMN) HL RBH 46

CUPID'S CHOKEHOLDAPQ.IeuIIc aesax M| Sic,
ASCAPEXY April, ASC (
ASCAP, Uinrwnsional Music Of 1 I ASCAP/RepIIIIan
Music, BM: EMI Blackwood, BMI/AIma
ASCAP/Deiicare. ASCAP), HL. H100 87: POP n

D

DEM JEANS (Shaniah Cymone Music, ASCAP'EMI April
ASCAF Basa damba Music, ASCAP/Chingy Musi
CAF BIK ASCAP/Awr Control fusic. ASCAP)
UWFsII‘.- OF' 34 RBH 92

DESILUSIONAME (Famous. ASCAP/Santander Melodies.
ASCAP Unwersal Musica , Inc, ASCAP) LT 36

DIME QUIEN ES 1 IC LaIrn ASCAPMaximo Ague,
BMI Bom%d

DIME {TELL ME) (Manmbem Music, ASCAP/LIl Jizel
Music F "*Jt%Iwun. BMISony/ATV Discos, ASCAPMater

ASCAP) L]

DIXIE LULLABY (EM) Blackwood. BMI/Greenforse Music

BMy/Patnck Davis, BMYDrum Groove. SESAC/Calhoun

Enteipnices SESAC) HL, CS 43

DDE BOY FRESH emolse PuoIhh '3 BMUMusic
Resources, BMV"wnIIIua Can"l usnc ASCAP/Songs
OIU iwversal. BMI), HL, H100 85

OONT CRY Eﬂvm ASCAP/ )CaIIITO ASCAP‘ LT32
DONT MAKE ME (Cal IV, ASCAP/BergBrain, ASCAP/U
versal Music Corporauon ASCAP/Big Orange Dog.
ASCAP‘Sony, ATV Cross Keys, ASCAP/Dimensional
Music Of 1091 ASCAP) CS 40

A DOZEN ROSES (YOU REMIND ME) (£ Apri
ASCAP/Street Lyncs Publishing, ASCAP/WarnerTamer.
Iﬁne bnshmé; BMIMass Contfusion, ASCAP).

F

FACE DOWN (The Red Jumpsuri APparaIus Publishing
Demgneo BMI/Son?s ot Unwersa BMU/Grim Goodbye
Music BUI, HL H 0P 48

FANTASMA (Un»versa' Mosm Unica, BMYBaby Records
Music. BM) LT 42

FAR AWAY (Warner-Tamerlane Publisiing, BMI/Arm Your
Dillo. SOCAN/Zero-G, SOCAN/Black Diesel
SOC, ﬁN/BIafk Adder Music. SOCAN). WBM, H100 24;

POP 18

A FEELIN' LIKE THAT (White Monkey BMIRainy Graham.

B Category 5 ASCAP/Mus., of RIDM CAPOd
Desperados ASCAP/NZD, ASCAP) CS 2

FERGALICIOUS will L.am Music. BMVLnan River,
BMI/Headphone Junkde F’uqusmngS ASCAP/EMI Aril,
ASCAP/Ruthless Atack Muzick ASCAP/Pink Passion
Muzick. ASCAP/Two Badd Music. ASCAPMenwar Music.
I},Ml/Bughouse ASCAP) CLML. H100 3, POP 2; RBH

FINO MYSELF IN YOU Cancelied Lunch Music.
AP/UmversaI PotyGram International, ASCAP), HL,

RBH

FIND OUT WHO YOUR FRIENDS ARE l Sony/ATV Acuff
Rose. BMVLavender Zoo Music BM/Careers-BMG Musuc
Hthshmg BM/Sagratieaux Songs. BMI). HLAWBM. C:

FORE SHE WAS MAWA 14TV Acu Foce
BMi Lavender Zoo, BMI/Immoialee Music. BM/Daphit
Musc BMI HL €S 27

GET ME BODIED (Beyonce. ASCAP/Un.versaI Tunes,
SESAC:Sangs Of Universal SE G/Team S Dot Publish-

mg BMVHitco Music, BMI/Son s O Windswep! Pacific
BMMakeba Yoga Flames, BM) Janice Combs Publish
gBMVEMI Blackwood, BMY/Angela Beyince,
tﬂsw ’éﬁ"’ ASCAP'SoIange WWEASCAP Music
Wor
GET UP (Eubta Gee Musw BMVNoontlme Tunes,
BMIWamer-Tamerlane Pubiisning, BMiRoyal RIghnngs
ASCAP/Universal Music Corporation ASCAP/Chamilltary
Cami Vusic, ASCAP). HLWBM POP 52
GO GETTA (EMI Blackwoud BMiNYoung Jeezy Music Inc.
BII/EM: April ASCAP ™o Queshon Entertainment
ASCAP/FirstN Gold, BMI/R Kelly, BML/Zomba Songs,
Bivi/Golden Fleece. BMiMarner-Tameriane Pubhshmg
BM)/Notting Date Songs, ASCAP), HLAWBM RBH 40
GOOD AS GONE (WamerTamerlarie Pubjisnin ASq BMVSeII
The C:w BMVTower e 9BNII/WB tusic, ASCAP/Tower
0. ASC
GOOD DIRECTIONS (Murrah Music Corporation,
BMV/Castle Streel Music. ASCAP/Large Opportunity
Music ASCAP) CS 32
GOT YOU HOME (WBM Music SESAC/Songs In The
0f B Fial SESACNoontime South, SES SL{
¢ Huh?” Phenom Music BMIUncle Bobby Music,
BI I/EMI Blackwood BMIBaby s Little Publishing
1y SESAC! HLAWBM RBH 59
GREWU A SCREW UP | EMI il ASCAP/Justin
Comus Fubiishing ASCAP Big Poppa Music
ASCAP/EMI Longitude. BMiAiniversal Music Corﬁltlarauon
ASCAP/Bee Mo Easy, ASCAP/Eight Mile Style, BMY.Jac
efl. ASCAP/Resto World Music. ASCAP/Ludaceis Musi
Réﬂl%glng ASCAP/Young Jeezy Music Inc., BMI), HL,

H e

HEAVEN (John Legend Pubishing, BMI/Cheny River
BMU/Please Gimme My Publishing, BMI/EMI Blackwood
BMiNaughn Stel Mubic, ASCAP Jessyca WiSon put-
'IShII’l}]B\}\M M UnarI CaIdlc BMVGamb. BMSpecial

en

HE E (IN Y UR ARMS) IGomIe Is A Prince, ASCAP)

48 POP
HERE T GOES AGAIN (0K Go Pubiishing, BMI) H100 49,
HERIDAS DE AMOR (Copyright Control/EMI April
ASCAP) LT 29

HILLBILLY DELUXE (Etl April ASCAP/Brad To The Bone.
"\IE é\SP/B:I;g Loud Shirt Industries, ASCAPACG, ASCAP)

HIP HOP IS DEAD (1!l Will ASCAP/Zomba Efterorises
ASCAPMIl i.am I Iusm BMI/Chery éRwer BMI Regent
Music BMI/Francis Day & Hunter. BMI/Cofiliion Music,
BMI/'ISE SIREMI/IrOn Butterfly. BM} CLM/WBM. H100

78 p
EL HOMBRE QUE MAS TE AMO | Golden Huina
BlvbDisa Latin, BMI) LT 41
HONESTLY (5105 Music, ASCAP) H100 96. POP 66
HOOD BOY (MVelleniverse, SOCANMN, ke df Under My
Clothes ASCAP/Chrysalis Music, A CAP/GnaI Boo
SCAZIZaneIe Music. ASCAP/Stone Agate. BMI), H

HOUSE IE.iIAI;E) THAT (Mike Curh Music. BMI/Sweet Radical
Music |

HOW TO SAVE A LIFE (Aaron Egwards HJIJIIShmg
ASCAPEM April, ASCAP,, HL. H100 7. POP§

HURT {Xtina Music. BM1/Careers-BMG Mur Publi ;\%}E
BM1 Stuck In The Trroal, ASCAP/Famous, ASCAP/
Ronison, BME ’EMIBIMwooo BMVinouye, BMI), HL
H100 26, POP 1

I CALL IT LOVE (Sony/ATV Tunes, ASCAP/EMI April
ASCAP/MWathe Music Publisting. ASCAP. EMI Biackwood.
BMU/FYM Music, BMIEM! PRS) HL, RBH 31

ICE BOX {Mr. Grandberry O's Music SESAC/VIIQIIIIEI

SCAP/EMIA 11l ASCAPWB M\
I Caur; Music ASCAP, Chrlslupner Mathew,
BM [itco Music. EMIEzeke infernational Music
BMUKeriokey Music, ASCAP/Universat Music Corgora-
tion, ASf‘ AP/Fovav Music, SESAC), HLWBM, H100 45,

1 DONT wnm T0 (FMI Riackwond, BMIRIne Lamn
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éguz ‘l\;P/Reynsong BMVAyden, BMI/Wrensong, BMI). HL,

IF I WAS YOUR MAN (Sony/ATY Tunes. ASCAP/EMI
\EAI ASA%%P S BIIar Son 57 ASCAP/Water Music Pub-
ishi

IF \(I;IPE ERE A MOVIE (Wall Disniey, ASCAP) H100 60

55

1GETT0 ‘Magic Mustang Bi{/Ann Wilson.
BMI/Withums, ASCAP

| JUST CAME BACK FROM A WAR (Pickwick Landing

ASCAPMamerTamerlris HJbImung BMIPrecious Flour

Music BMI). WBM CS 22

I KEEP COMING BACK (V2. ASCAP/Diver Dann
ASCAP Jeifrey Steele. BMU/Songs Of Windswept Pacifi
BM! CS 36

I KNOW YOU WANT ME {Mouth Full 0 Gold
ASCAP Universal Music Corporation, ASCAP/Bubba Gee
Musm BMI/Noontime Tunes. BMVWarner Qe
BV foyt k. ASCAP) LB, R
rLL WAIT FOR YOU ICobum BMVHarIey Allen Mu:
MU/Sony/ATV Tree © BMI) CS 18
1LUV IT (EMI Blackwood, BMIYoung Jeezy Music Ing.
Bgﬁbi;fgﬁn? stone Publishing. BMI), HL. H100 38, POP

4

LOS INFIELES (Premum Latin, ASCAP} LT 5

IN MY SDNGSI Divided, BMi/Ramal, B II/NaerubIIsnmg
%oam a'Ié B(IM?IWamerTamerlane Pubiishing, BMI)

IN THAHODD (Insm Composure BMYSHI-N-The Water,
RM| /Granoy Man Publishing, BMI) RBH 82
lNTO THE CEAN {Paris On Paper Publishing. ASCAP)

H10!
INVIERNO (Nana Md|IJOd SESACMaximo Agu.rre
BMYAvam Music, SESAC/Mark Portmann, BMI) LT 19
IRREPLACEABLE (Stelar § Sungs ASCAP/EMI April,
ASCAP/B-| A P/Sogé TV Tunes ASCAP ‘Super
Sayn PubIlsnmg BMI/Zom! Son%s BMI EM) Black-
Ho?g BMI/EMI PRS/RubeI ASCAP), HL/WBM H100 1
ISN'I SHE JI; a ASCAP/CurD Songs, ASCAP/Charlie
Monk S AP/Gremlin Cormer. ASCAP/Harbinism,com,

SESA
ISNTT AT EVERYTHING {Belladiva Music. BMI/CMX
,on?s BMI/Tommy Lee James. BMI/Still Working For
The Man. BMVMuocOIComnusIIon BMV/Songs Of
Windswept Pacific BMI) CS 44
i ENDS TONIGHT ESmeIIs Like PIBS Ed. ASCAP/BMG —
Songs ALCA- Wi
ITJU T COMES NATURAL Wamer ameIIane Publish:
0 BMI =y camite Canyon. BMi) WBM CS 4:H100 70
ITS ME SNITCHES unlversaI Tunes, SESAC/Songs Of
l;;wersal SESAC/BMG Songs. SESAC), HUWBM, RBH

IT'S NOT OVER (Surface Pretty Deep Ugly Music. BM/G
Watt Music, ASCAP/Warner-lamerlane hIIs{]/WB
BMI/Floal mg LezaI BMVEMI April, ASCAP), H

H1

| WANNA LOVE YOu 'ByeIaII Music, ASCAP/Famous.
ASCAP/My Own Chit Music, BMVEM! Blackwood BMI)

HL H1002; LT 23, POP 4; RBH 4

K

KEEP HOLDING ON 7wril Lavigne SOCAN/Almo Music
ASCAP/KaszMonthubhsnmg ASCAP/KO it Music.
ASCAP/TCE

THE KILL (BURY ME) Aoou. ex I\Iu5|c
ASCAP Zombi Enfergs {ESRGL AP, Bk, POP 8

KINGDOM COME EW| Aol ASCAF’/CaIIchD;, )ﬁJbIIsh—
ng. ASCAPN QG ASCAP/F OB . ASCAP Jobete
Music ASCAP/Sterie Diamond Music, BMUZomba Ener
ﬂses ASCAP/Jah Life Music ASCAP). HLAWBM. RBH

KING KONG (B DgKId ASCAP/Universal Music Corpo-
alion ASCAP/Lil D, ASCAP/Li| Reace, ASCAP/Ei/rwce
PubI ishng, ASCAP/NYLA Publishing, ASCAP). HL. R100

L

LADIES LDVE COUNTRY BOYS (FI/I Blacood.
BMiHouse Ot Full Circle BMUniversal Music Corpora-
I—’IOFCASCAP Moempnersmd ASCAP/Full Circle, BMI)

LA NOCHE PERFECTA TN Ediciones, BM!) [T 38
AALSACKRIMEREI’»'I PERSONA (Gazul, ASCAP/WE Music
Lg(S;T DOLLAR (FLY AWAY) (Big Love Music, BiMI) CS

LAST NIGHT (Justin Combs Publishing, ASCAP/EMI Apri
ASCAP 2 Laurghters Music, SESAC/Christian Combs
Publising SESAC/Foray Music, SESAC/Marsky Music,
Bl Jamue Combs Publishing, BMVEMI Blackwood,

LEA\IE THE PIECES Music, ASCAP/Sony/ATV Acuff
Rose BMI Songs OfR Joseph, ASCAP), HL/AWBM, POP

LE COMPRE LA MUERTE A Mi HIJO (11! Edicionss.
BMi B Sound Publisting, BMI LT 3

LET'S RIDE {30y Game BIJII/PII:O Pride PUbIIShIICQ
BI1 Scoti Storch Music ASCAP/TVT Music. ASGAP)

EH B

LETS STAY TOGETHER {Lyfe In ASCAP/Sony/ATV
Tunes, ASCAP), HL BBH 22

LIPS OF AN Al GEL EMI Blackwood, BMI/Hmder Music

I'g Buck Publishing, B, HL CS 2

I.IPS 0F AN ANGEL (Hinder iusic BMI/EMI Blackwood
BMI/Hs nBuck RIbIIShm BM), HL, H100 12, POP 10
LISTEN ASACP/Miroku Music, ASCAPMilliamson

Music ASCA 5/ScottaRock Music ASCAP/KobaII Music

ASCAP/SKG, ASCAP/Cherry Lane, ASCAP/Sh Ig
Music, Mo sOI SKG BMI’Cher%RNeI M MI

AIII'H Al CAP&

LITTLE BIT OF LIFE (Almo Musu; ASCAP/I\/"IIIlmone
Music AS! /Song ] SpnngIlsn BMI/GIITImETth
CIrmeIhen Songs. BM), HL. CS 14. H10097

LIVE IN THE sKYz'“IJb Grown Publishing, BMUVEmply
House Music ASCAP/EMI April, ASCAP/Wamer-Tamer-
lane Pubishirs; BMI). HL, RBH 99

LONDON BRIDGE (Heari oneJ unkié Publishing
ASCAP/EMI April. ASCAP/2590 Music Publishing.
ASCAP/Son?s Of Universal, BMVTeam S Dot Putlishing.
EM%IW usic. BMUMike Hartnett Publishing, BMI).

P 28
LONG TRIP ALONE (Ensign Music, BM/Raricho
Music BMIHome Wiih The Armadiflo. BMIMWhite Tracks.
ﬁgCAP)F(I:%od Bumstead, McCready & McCarthy,
LDST ONE Caner Publishing. ASCAP/EMI April
ASCAP/ WL lMusw SCAP/Aint thm Gom On But
Funkm . ASCAP/Bat Future Mus m 144:1
Musm M/Chrisette MIcheIeNusm SESAC/FoI
usiC, SESAC/Four ngs Production Inc.. SESAC
HL/WBM H100 68 H 22
LOST WITHOUT U Like Em Tmcke ASCAP/DosDuettes-
Music ASCAP) Hi00 81: RBH 13
LOVE LIKE WINTER {Ex Noctem Nacimur Music, BM
H100 76. PO° 76

I
LOVE ME OR HATE ME {F**K YOU) (Big Life Music,
ASCAP/Songs Of Wmdswegl Pacmc BMI/Kasz Money
Publisting. CAP) H100
AI‘L0I¥§GTHANG (Drumatk ASCAP/Renscn Music, BMI)
B8

M

MAKE IT RAIN &Josepn Cartagena, ASCAP/Heach Giobal,
ASCAP/Scoft Storch Music, ASCAP/TVT M
ASCAP/YouV‘ﬂamon%y blishing, BM| Joe & R an
Music Bl er-lamerlane PUbishing, BM)) A10027

POP 39 RBH

MALDATA SIJEETE {Maximo Aguirte, BMVSony/ATV Dis-
LOS AoLar )

MANEATER (Nelstar Publishing, ASCAP/Virginia Beach,
ASCAP; /Danla Han Muzlk -SAC/Millennium Kid
Music Pub ‘ENI AP/EMI April. ASCAP/WB Music

ASCAP) HU B H100 54. POR 47

S & TRACKS

MAS ALLA DEL SOL (Fdimusa. ASCAP)
ME AND GOD (SO§¥’A"’ Cross Keys, A \,AP/DIIverS Ed

HL,

ME MATAS IMaIeI ASCAP&LT 16
ME MUERO é)r APYLT 30

ME QUIERE BESA Alexis Y Fido, ASCAP) LT 18

MIA |- ony, ATV Discos. ASCAP/Ios Cangris, ASCAP/Uni
verall Musco Unica, BM LT 15

MI AMOR POR T (am Enfertainment. BMI) 1T 27

MISSING YOU 2007 (Alley Music Corporatlon BMI/Car
lin Amenca B Quartet. ASCAP. Music Of Windswept.
AECAP *2arkeern Music, ASCAP) CS 45

MOMENTS (Graviton Music SESAC/Camival Mus
Group S SAC/WB Music, ASCAP) WBM, CS 41

MONEY IN THE BANK (Prin- DI Crunk Publ ishing.
BMLSwizcle Music. BMIEMI Blackwood, BMVisaac
Hayes [l) Music, BMI/50 Cent Music. ASCAP/Universal
gdusm Corporation ASCAP). HL, H100 42: POP 46; RBH

3
MONEY MAKER (Ludaciis Music PUb|I°"IIIIg ASCAP/UNI-
versal Music Corporation. ASCAP/The Waters Of
Naze;{ret}f_: I33MVEMI Blackwood. BMI). HL HIOO 18.POP

15
MORE (Carolina Blue Sky Mu;Ic BMULite Shop Of Mor-
nsengs, BMI), Wi
LITTLE GIRL \’Tomdo Ias BMU/Sony/ATV Tree,
BMILile Des aulunrs ASCAP/Fox Film, BM)) CS 6.
H100 52, P
MY LOVE (I’ennma Tunes, ASCAP/Zomba Enterprises.
ASCAPAVirginia Beach, ASCAP/WB Music, ASCAP/Wam-
er Tamertang PuDIIshIn Brl/Danja Handz Muzik
SESAC/WBM Music, SAC/RoxaIr?' Rightin s
ASCAP/CrcwII Ciub HJbIlsmng

MY OH MY (Wanev TamerIa“ Pub..shmg BMUYSell The
Cow BMI/Barefoor And Stay Eyed Musi
BMi SOW/ATV Songs. BMUTm Still WIIh The Band BMI).
HLMWBM, CS 10

MY WISH (V2 Music Publishing. BMYDiver Dann
ASCAP, Jeflrey Steele BMI/Sony/ATV Tree, BM),
HLAVBM, CS 3. H100 47 POP

N

NI{l)JNA SOLA PALABRA (Sony/ATV Discos ASCAP) LT

NOCHE DE ENTIERRO (NUESTRD AMOR) (.05 Cangris,

ASCAP/EMI Apiil ASCAP/Universal-pusica Unica,
BMI Biue Kraft Music BMI EM Blackwood, BMyMhite
Kral Music. ASCAP) LT 37
NO SE [%E ELLA (MY SPACE) {Crown P, BM/Sebastian

11T 40
NOTHING LEFT TO LOSE (EMI Blackwoos, SMi/Facace
Aside B H10088

ONE (First Avenue Music. PRS/BMG Song(
ASCAP/Demis Hot Songs, ASCAP/EMI
ASCAP/SIrangMMoIeI“Jsuc ASCAP/ ‘wderdﬁ Songs
ASGAP/AImo Music, ASCAP/Anthony Nance Muzik,
ASCAP/Erik Griggs, BMVAntonio Dixon's Muzik.
ASCAP/Tank 1176 Music. ASCAP/Black Fourtain Pub
lishirny, ASCAP), HL, RBH 29
NE WING IN THE FIRE {Malaco, BMiMusic Of Stage

e BMI ('S 16
0N THE HOTLINE 2rco Bleu Pubh:tlm% BMI/BIue Star
Publ ﬂ..ng BM Bieu Carrot Diamond Publish
BMI/The Nicket PUI)NSI'IIH%MBMVSIIVET’REIIHUWZI( Pub
tishing. BMIHerbalicious Music, ASC Idl:k Foumal
Publishing, ASCAP/EMI Apnl. ASCAP/WI
ASCAP/Sans Of K-0ss, ASCAP). WBM HIOO 95 RBI 17
0O0H NA NA (First Avenue Music. PRS/BMG Songs
ASCAP/Demis Hot Songs ASCAP/Edmonds Music.

ASCAP/BIack Fountain Publ ..hmg ASCAP/Strange Mote!
Music. ASCAP), HLAWBM

OUR COUNTRY (Belmont all Publisting.
ASCAP Sony, ATV Tree. BMI). HL, CS 46

P

PAIN (EMI Blackwood {Canada). SOCAN Biast The Scene
BMIEMI April, ASCAP/Noodles ForEve one
SOCAN/EM! Blaciwood. BMI), HL. H100 59, POP 64
PAIN IN MY LIFE (Nogias Music H.Ib.lsmng
BML Sony AT\ Songs, BM '5th House Entertainment
B! Crae it Deal Muzak, SESAC/T Walkevmhhsmng
DESIQH € ASUAP/Chappell & Co., ASCAP), HL/AWBA

PAM PAM iUniversal-Musica Unica, BMVEMI Blackwood
BM/Blus kaft Music, BMI LT 3

PEGAQ \Un versal-Musica Unica, BMI) LT 28

PEGATE Bivahibe BM|/Terra Music. ASCAP) LT 46

PLEASE DONT GO Tank 1176 Music, ASCA7/Black
Fourtlamn Pubisshing, ASCAP/EMI A rll ASCAP/Lonmh&
lic nSCAP Hotting Hill ASCAP), H

PODUNK (EM! April. ASCAP/Romeg Cowhoy MuSIC
ASCAP/Tom Hambmcﬁe Tunes. ASCAP/Songs Of
Windswer! Pacific BMi/Golahaveable BMI) HL.CS 3

POP LOCK ANO DROP IT (Huey Recards Music,
égﬁAQP?D Andre Smith. ASCAPDelHiTz Muzik, ASCAP)

POPPIN (Dirty Dre Music. ASCAP/Universal Music Carpo-
ration, ASCAP/LIl Vidal Music. ASCAP/Naked Under 6\/
glumgs ASCAP/Chrysalis Music, ASCAP). HL, H100 61

PORELLA Ser-Ca BMI) LT 14

POR TU AMOR 'Aguila "aid. BMI) [T 26

PROMISE (Roya! g ightin s ASCAP/Universal Music
Corporatmn SCAP/Dstal Songs, BM/Sangs Of Liniver-
sal BMIElvis Lee Music, BMIEMI Blackwood, BMI), HL
H10022, POP 56, RBH 2

Q

QUE VUEWVA Crisma SESAC) T 24
QUIEN ME IBA A OECIR (Kike Saniander Music, BMYEM!
Blackwood BRI LT 2

REALLY WANNA KNOW YOU (J Brasco. ASCAP Mr.
Manatt, BMI/Dasert Storm BM)/Cure, BMVEM| Black-
wood BMVEMI Apnl, ASCAP/Street Tuft, ASCAP/No
Queston Enteriainment, ASCAP), HL RBH 85

THE REASON WHY (Vinny Mae. BMUGary Nicholso
ASGAF/Sony ATV Cross Keys ASCAP) L/WBM CS 28

RED HIGH H LS IBMG Songs, ASCAP/Magic Faim ng
MusIL ASCAP/Littie Bhe Typewriter Music. /Al

%my Dog Musgc BMV/Sony/ATV Tree, BMI) CS 17,

REMEMBER THE NAME ‘Fort Minor Mumc BMVZomba
s BMI/Zomba MeIodles SESAC). WBM, POP 59
RING THE ALARM (£ Dy ASACP/UnlversaI Iunes
SESAG/Songs Of Unwersal SESAC/Monza Ronza
SESAC/Team S Dot Publisting, BMU/Hitco Music.
h_I/Sg‘ngs of medﬁ.»ol Pacific, BMVEM! April
ROCKSTAR (Warner Tamierlane Publishi 1g. BMI/Arm Your
Dillg SOCAN/Zero G SOCAN/Black Diesel,
SOCI‘\;N/BIack Adder Music, SOCAN), WBM, H100 55,

POP 53

ROCK YO HIPS (J Werks Publishing, ASCAP/Royal Throne
Publishing. ASCAP/Dime Piece Collection. ASCAP/KC
Master Iece Puhhshmq ASCAP/Right Note Entertain
men: ASCAP Jot Mi raine Music, ASCAP) RBH 57
UEBERBANO BANKS (Taylor My Hart Publishing,

C Bz Publishing, BMI) RBH 52

RIJNAWAY LOVE {Ludacris Music Publishing,
ASCAP/Universal Music Corposation, ASCA 2590
Music Publishing, ASCAP/Keriokey Music, ASCAP/Siick
Rick, BMEntertgining, BMI/SongsO Universal. BMI),
HL, H100 17: POP 33; RBH 1

THE SAINTS ARE COMING (SEM[ Virgin PRS/EMI Virgin
ASCAP) HL H100
SAVE ROOM (J7nn Le end Publishn BMVCheny River
BMiAwill | am Musi 38yCa Ison Pub Ishnng
BN Gony ATV Sory BMI CLMAHL.
SAY GOODBYE (W

Music SESAC/Babyboys Lie
qushlng Company. SESAC/MNoor outh,
SESAG/Fac+ The Music. ASCAP/EMI ApnI ASCAP/Justin
Cor Ds Publishin ?A ASCAP/Phae |x Ave Music Publish-
s SCAF1 HLAWBM. H100 36, POP 31; RBH 37
SAY IT RIGHT ‘Nelstar Publisting ASCAP/VIr inia Beach.
ASCAINB Music, ASCAP/Danja Hangz Muzk,
SECAU :"IAEr‘l ASCAP), HLAVBM, H100 5, POP 5
SER 0 PARECER (ENI| Apri|. ASCAP) T 4
SE TERMINO EL AMOR ((dimonsa, ASCAP) 1T 47
SETTLIN' (Jenniter 1 eflles, ASCAP/Dirkpit, B..IVSongs of
DLU uug ASCAPChamaland, ASCAP/Music
epl. ASCAP), HL, CS 34
SEXYBAC (Zomba nle?nses ASCAP/Tennrman Tunes,
ASCAPWB Music. ASCAPAIiginia Beach, ASCAPAWBM
M_}” FI;D ~ESACDanIa Handz MUzik, SESAC). WBM. H100
SEXY LOVE & Xm PubIIshmg BMVZomba Enter-
pnacc: ASCAP, ony/ TV Tunes, A CAP/EMI Agrl

SHE'S EVERYTHING (AnnWIIson BMVHIIID |¥WI ly
BMl 1CG BM EMI AAJIII ASCAP/New Sea Gayle,
SLAFL HL, CS 1, H100 40 POP57
SHORTIE LIKE MINE (Shanjah Cymene Music.
ASCA= EMI April, AS AP/BabybO)SLItIIBPuDIIShl Mg
Company, SESAC/Noontime South, SES Usic.
SESAC/Naked Under My Clothes. ASCAR Chr hs
Music. ASCAP/Thown Tantrums, ASCAP/Air Control
Music ASCAP} HL/WBIM, H100 11, POP 16, RBH 7
SHORTY SHORTY (Uniision ASCAP) L7722
SHOW ME THE MONEY (Feermnsiio Mus»c
ASCAP,Zomba Enterprises. ASCAP/Kumba d,
ASCAP/Touchstane Piclures Songs. ASCAF), WBM, POP

SHOW ME WHAT YDU GOT ’EMI A il ASCAP/Caner

Boys Publishing, ASCAP/N Q
ASCAP/EM) Haslings Cataio BM I/Rearh Global Songs.
Franc. Music, BMI)

BMI/SQ" 3 OI Uni verhsthBM i
Vot
SHOW STOPPER ImIRILllh OMI,EMI Blackwood,
BMI/MasanI Eis sic SESAC/Fresh Paint Music
ASCAP/HC 1030 Publishing. ASCAP.Jesse J

ASCAP/Reach Glubal ASC,IP/Foray Music., SE/SAC/EMI
Apnil ASCAP). HL. POP 4

SIDELINE HO ¢ FnrsIAvenJeM ic. PRS/BMG Sonas
ASCAP/Demis Hot Songs, ASCAP/EMI April,
ASCAP/Antonio Dixon's Muzik. ASCAP/Amhony Nance
Muzik. ASCAP/E D Duz ft BM{AUnderdogs Songs,
ASCAP/rving, BMI/Strange Matel Music, ASC P'AImo
Music, ASCAP/Tank 1176 Musm ASCAP/BIack Fountain
Publishing ASCAP), HL/WBM RBH 9

SINTI SOY UN LOCO (Primo. BMI) LT4

817U AMOR NO VUELVE (Edimonsa ASCAF LT 49

SITU NO ESTAS IUnlversa SGAE) |

SMACK THAT “hic: gM uSic. BMVSon 5 Of Uni
versal BMUByefall Mus 10, ASCAP/EamoLS, AS) AP/SIlck
Jesus BMi/Resto World Music. ASCAP). HL, H100

POP 3, RBH 44
SN\?W ((HEV OH)) (Moebetablame, BM) H100 39; POP

SOLA (Urivérsal-Musica Unica, BMVRompemscoteca
BM AW eNPLISIb un ASCAP) LT
SDME PEOP Eamous ASCA"/UghIs ’)I
ud Dog, ASCAP/Funky i
Iusic. ASCAP/ MIISIC o Wmdswegl ASCAP/Sweet
Summer, ASCAP/Maor Bob, ASCAP), HL/WBM., HIOO

90
SOMETHING | WANNA GIVE YOU (Conjunction Music
Publisfing, ASCAP/EMI Apnil. AoCAr:BooIIeggers Stop.
ASCAP/Uiversal Music orForaI on, ASCAP/E. Record
BMI/Unichapy EEH Music. BMI). HUWBM. RBH 80
SCB)’I\I/I UNA GARGOLA (LeonBanco BMVEMI Blackwood.

SPOIJEN LIKE A MAN {Careers-BMC Music Publishing
BMI/Asierra BMI/Sagrabeaux Song 0gs BMY/Sony/ATV
(sllr;oss Keys, ASCAP/Mighty Underdog, ASCAP). HL. CS

STAND {Music O Combustion. BMi/Songs Of Windswe
Pacific BMIDann ononSon%s ASAP/Universal Mus
Cor oraunn AS’JX

STARTIN' WITH ME Careers BMG Music Publishing,
BM ShIlake Maki, BMI/Son 15 Of Windswept Pacitic
BhékﬂSongaOIThortch BMi"Fox Ridge Music, B}

Wi
STEALING KISSES (Paper Wings Music, ASCAP/Melanie
Howard Music. ASCAPECS 49
STREETCORNER SYMPHONY (U Ruie Music.

ggACP EMIApri ASCAP/MelusiC ASI AP), HL. H100

POF 96
STUNTIN' LIKE MY DADDY (Yourg Money Pubiishing.
BM|Wars r Tamerlane Rxbhsnmg MI/Money Mack.
BMi: WBM H10057;
STUPID BOY {Song Planet, BMI/Songs OI LUniversal.
BMi That Litile House, ASCAPWards & Music
%CHIPOM& V. AVCAP/Berngaln ASCAP) HLWBM. CS
SUBMERGE (In Slorm Pubhshmg ASCAP) RBH 95
SUDDENLY | SEE So ATV Timber, SESAC/Sony/ATV
Tunes '\SCAPg 100 30, OPS
THE SWEET ESCAPE (Hara)uku [over
ASCAP/Byefall Music, ASCAPﬁamous ASCAP/Piano
Music. ASCAP) H100 53
4 T
TAKE CONTROL (God Given, BMAMi Suk, ASCAP/Univer-
sal Music Corporation ASCAP:Serious Scriptures,
ASCAP, Fermata Do Brasil ASCAP/Fermata Intemationai
Melodies. ASCAPWxen Music, ASCAP/Warmer h?
EeII BM'IWIL BMI/Geomamlc Music. BMI) RBH 7
TAK M (Nam Tim Productions. ASCAP/Ezeke
Inlemduonal MIISIL BMI/Hitco Music, BMI Songs O
Windswept Pacific, BMI/Universa! Music Corporation
ASCAP/Bootieggers Stop, ASCAP/Kenokey Music
ASCAP/Tabulous Music. ASCAP/Hitco S ouIr
ASCAP/Songs Of Universal. BMI), HL, R
TELL ME {Justin Combs Publishing, ASCAP/EMIA il
ASCAP; 2 DauE(gIIers Music, SESAC/Christian Combs
Publishing, S AC/Forag Music, SESAC/Aniya Nicole
Pubiishing BMVJanice Combs Publishin VEMI
Blackwood. ‘JMVShaI Jones Music, BM! anM Uni-
versal, BMI/ZX's Pub, BMI'Wamer Chapy /)e(l l/Christo-
e Garretﬂs Publing ASCAPSonyAfy Son
pIos F{ISCAI’/F 8 ASCAP). HL/AWBM. 100 50
TELL ME BABY (MoeoetobIame BMI) H100 100
THAT'S ALL I'LL EVER NEED& randma Dynamite,
ASCAP Nashvistaville BMVN BMI/Snny/AT\/ Tree
BM1/Goid Watch. BMI} H
THAT'S THAT (#y Own ChnI Musu: BMVEMI Blackwood
BMI/Zomba Songs BMIR Keily. BMVD M P BMTeam-
stas, BMYEnsign Music. BMVIrvmg BMI). H/WBM
H10029 POP 45 RBH 1
THERE'S HOPE (Coid & |I"" ASCAP/WB Music,
cvSBCeF SBoue Sandwich, ASCAP/XM Music ASCAP)
THIS AINT A SCENE IT'S AN ARMS RACE Chlcago)(
Softcore BM! Soy ATV Songz BMI) HL PO 100
THIS IS WHY I'M HOT Shawn MIm< M/The Blackout
Ang ¥ ASCAPMuzikil State Of Mindz
Al /bChOIIeIdS ASCAP/BMG-Careers, BM/BMG
MHeavy On The Grind Entergament FubIIsh-
mﬁgﬂ TsMVLIJIzze MUSIC Publishing, BM1/Songs Of
I/Lil Jon 00017 Music, BMI/Wamer Chappell,
PRS/Keak Da Sneak HJblIShIg\% De*;?nee B I/Curwm
Music BMIAving BMI) WBM, RBH 54
THROUGH GLASS (EM! April, ASCAP/Stone Sour Music.
ASCAP/Music That Music. ASCAP) HL H100 41, POP

Data for week of JANUARY 20, 2007
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Chart Codes: CS (Hot Country Songs}; H100 (Hot 100 Songs): LT (Hot Latin Songs); POP (Pop 100 Song
and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

THROW SOME D'S (Jobete Music. ASCAP/Songs Df Uni
versal BMVTeam S Dot Publishing, BMI/Hitco Music,
BM SongsOIWmnswepI Pacific. BMI), HL, H100 73

TIM MCGRAW (Sorny/ ATV Timber, SESAC/Hillsboro Va
ey, %€ I\(i1 Sony/A Tg:g BMI/Tayior Swill Music, BM

100 43, PO
100 LIT'TLE T00 LATE {Jetanon Music, ASCAP/Jerk
NaI “CAP, Ruth Anne MusiC. ASCAP/Sha[ 0, Bem-
in & Co, ASCAP), WBM, H100 33 P
TOP BACK (Club Crown Publishing BMI/Chubb Bo
Music ASCAP/Warner-Tamerlane Publishing, BMI) 4100
58, POP 70 RBH 20
TU AMOR (WB Music, ASCAP/Guarura, ASCAP) o2
TURECUERDO (Ierra Music, ASCAP) LT 2
TURN IT UP {Shaniah Cymone Music. ASCAP/EMI April
ASCAP/Naked Under My Clothes ASCAP/CnrysaIIs
Music, ASCAP/Dimensional Songs Df Th
BMI/Emnassy Music Corporation. BMI/Dernn Publlsh-
3 Ml’FIgI gme Tunes. ASCAP}. HL. RBH 49
TURN THE PAGE (RJ Music BMI/JonJon Traxx,
SESAC/Foray Music, SESAC) RBH 84

U

UNAPPRECIATED {Bubba Gee Music, BMI/Noontime
Tune=. EMIWarngr-Tamerlane Publishing, BMU/Soja Pub-
1=shing sMILp Gloss Publishing. ASC: P/Iashlra Pub-

lishing ASCAF/1229 F‘ubhshm% ASCAP/Ced Ke:

Music ASCAP WBM H100 75 POP 73 RBH 39

UPGRADE U (B-Day. ASACPAVusic World, ASCAPNoga
Flames Musm B ‘Janice Combs Publishing, BMIEMI
Blackwood, BMI/Team S Dot Publishing. BMIHirce
Music. BMI/Songs Of Windswept Pacific, BMVSOIdﬂge
MWP ASCAP/Angela Beyince, ASCAP/EM ILun%S
aIILAVHEIGIO ril A CAPI ter Boys Publishing, ASCAP)

1 9

USED TO BE MY GIRL Iniversai-PolyGram Internationai
ASCAP/Cancelied | urrh Music, ASCAP/Time For FIytes
BMiDimensiona 1 Jf The Knoll, BMI), HL RBHZ

U SHOULOA SEEN HER ON MYSPACE [ aginal

Sound, ASCAP) R 81

U + UR HAND (EI»‘ Blackwood. BMUPink Inside Publish-
ing, BM/Maratone AB_STIM/Kobalt Music, ASCAP/Kasz
Money Pubhshmg ASCAP). HL, H100 89; POP 77

w

WAIT A MINUTE (Virginia Beach, ASCAP/WB Music
ASCAP 2riokey Music ASCAPniversaf Music Corpo-
ration ACCAP) HLAWBM H100 32 POP 25

WAITING ON THE WORLD T0 CHANGE (Sony/ATY
P%MS ASCAP/Specific Harm. ASCAP). HL. H100 15

WALK AWAY (REMEMBER ME) (5. rSaym Publish
BMVZomba oon S, BMI/Sony/A Tunes.
Aﬁg AP/Havana Brown, BMI/Songs Ot
UnlvefsaI BMUShan L/anaI Pubushm ASCAP/T Talo
Music, ASCAP), HI
WALK TouT Top Ouallly BMI)HIOO 14 POP 29, RBH

WANT TO Jenniter Netties, ASCAP/DITkFII BMi/Music Of
SIag0 'hrego BMI/Bobby's Song And Salvage. BMI) CS 5

WASTED (Sonos From The Engine Room, BMU/Son:
Universal, BM{/Warner-Tamerlane Publisning, BM y
ﬁne Music, ASCAP/BPJ Adminustration, ASCAP

L/WBM, CS 33
WATCHING YOU (Mike Curb Mugic, BMiMultisongs
BMG SESAC/CO’I?S From The While House
SESAC Fretne But dmg BMggmos Sang Shop. BMI)

WBM €S 2 H100
THE WAY | LIVE (Exveme Entertainment New Orfeans
Pubiishing Compa/Trill Productions. ASCAP) H100 83:

POP &
WE FLY HIGH (Sally R,’n Ester Publistung,
ASCAI’ “Zukhan Music. BMI/Songs Of Universal, B!
H1008 POP 13, RBH 5

WEH DEMA DO (‘opvnght Conirol/Petpo Music.
:ggAP/Westbgéy Music, ASCAP/Tinkin Toe Music.

WELEO E TO THE BLACK PARADE E]BIgow('I;heg[ oS

The Jerse, Share Music BJ) H10
WE RIDE ((I SEE THE FUTUREJ \Mary J Biige.
ASCAP/Universal-MCA ASCAPUniversal Mu5|c Corpo-
ration. ASCAPWBM Music SESAC/Songs In The key Of
B Flal SESAC/Noonlime Souih, SESAG/The Dearts L1sl
SESAC/December First Publishing Group. SESAC/Naked
UnderWCIomes ASCAP/Chrysalis Music. ASCAP)
HLAWBM, RBH 47

WHAT GOES AROUND...COMES ARDUND (Tennman

lunes ASCAP Zemba Enlerprises, ASCAPAVirginia
ASCAP/WB Music. ASCAP/Warner-Tamerlan

Pubhshm . BMI/Danja Handz Muzik, SESAC/WBM
Music, SESAC Ro ngntln s, ASCAP’Crown Ciub
D.lhllchln }M|‘ HILA

WHAT HURTS THE MOST \GcnahaveabIe BMI/Son
Windswept Pacific. BMVAImO Music, ASCAP). HL. |

WHAT YDU ARE IShaman Agfmone Musnc ASC/\P/EMI
Aprii. ASCAP/Slack
ASCAP Naxed Under Néy Clothes. 1rysa
L/WEM. RBH 69

Music ASCAP) Hl . RBH
WHEN YOU WERE YOUNG The Kiliers, ASCAP/Univar-
sal-PolyGram Iniert .t ona) ASCAP) HL. PQP 67
WHERE LOVE BEGINS (No Quincyder e ML Pubiish-
o BMIOctobgs 1207 LCCAHICG
RLBJCAéaDemse Rich Songs. BMVE\mnaemuJu ASCAP)

WHITE & NERDY (Charmillita rECamo Music, ASCAP/Ur
versal Music Corporaion ASI AP/PIa FurPay N-Skillz
ASCAP/EMI April, ASCAP/Leathafa
ASCAP/Skillz F or ‘Skillz And Play IV k. A‘CAP) HL
H100 34, POP 3

WHO SAID (~cvcn PeaIs Music, ASCAP/Sixteenth Street
au(,lgS AQE)AP/R Newil Music. ASCAP/Walt Disney.

WIND up Havba;ﬁlmu Lover Music, ASCAP/The Waters Of
Nazareth, BMVEM) Blaciwood, BMWilllamson Music.

ASCAP), HL. H100 25, POP 24

WITH U (Stianiah Cymone Music. ASCAP/EMI April
ASCAP/Slack A /BMG Songs, ASCAP/Naked
UnderMyCIomes ASCAPCn salis Music. ASCAP/Flyte
Tvme Tunes ASCAF: HLWBNM, RBH 65

THE WOMAN IN MY LIFE (71 Ivester MUsIC
ASCAP, Jarvinn wules Music. BMI) CS 20

AWOMAN'S LOVE {WB Mustc. ASCAP/Yee Haw.
ASCAPY, WBM CS 39

WOULGNT GET FAR (BabyGame, BMI/Pco Pride Pub
lishing. BMi/Gimme Back My Publishing. ASCAP/EMI
Backwood, BML Jobete Music. ASCAP) HL, RBH 51

Y

YOU (German Dog Music, ASCAP/TVT Music
ASCAP/Ostaf Scngs BMi/Soundlron Tunes, BMI/Young
Mongy Publishing. BMYWamerTamerlane Publishing,
?MIHBIormanon biishing, PRS). WBM. H100 31: POP

YOU DONT KNOW (Shroorm Shady Music, BMIS0 Cent
Music, ASCAP/Unwersal Music Corporation
ASCAP/LIoyd Banks Mu ASCAP/RESIO World Mus!
ASCAP), HL H100 71 POP 65, RBH 96

YOU'LL ALWAYS BE MY BABY (Careers-BMG Music

bushu.g BMI/Gin ,&erdo? Songs BMU/Sony/ATV Tree,
BMI Gold Watch, BMVEMI Blackwood. BMUPiano Wire
(I)/III\lc MI), HL, C: IIQL

sional Music 0/ 1091 ASCAP/Songs Of Universal
BMIMacadoo BMI), HL. H100 86

y4

Z00M (Tnll Productions, ASCAF/Granny Man Publishing,
BMI) H100 66; POP 79: RBH

CHARTS LEGEND on Page 60
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

BV ARKETPLACE

For ad placement write to classifieds@billboard.com or call 800-223-7524

HELP WANTED REAL ESTATE

HELP WANTED

COUNSEL
MusiC DEPARTMENT

Los Angeles. CA - The Music department 1s
. currently secking an attorney with minimum 3
years’ law-firm experience. Candidates must have
strong negotiating and dralting skills, excellent written and verbal
communication skills and strong business judgment.

Individual will be responsible for negotiating and dratting music agreements
in connection with all aspects of the studio's music operations, including
agreeinents [or composers, songwriters, recording artists. soundtrack albums,
co-publishing and sub-publishing agreements. Individual will also provide
general legal advice to all departments within the studio regarding deal terms.
music licensing, rights acquisirions and overall business strategy.

To apply please visit:

| our parent company VNU Business Media. Excellent entry sales + growth
| opportunity.

www.foxcareers.com; Refer to: FFE4894

Fox is proud to be an Equal Opportunity Employer.

COPYRIGHT
ADMINISTRATOR

Music Sales Corporation an inde-
pendent music publishing company
seeks a Copyright Administrator.
Responsibilities include copyright
registration, CWR clearances and
research. Knowledge of Copyright,
Mechanical and Performing Rights
Organizations required. Counterpoint
a plus. Email résumé to:

Manager - New Product
Development

Allegro, a Portland OR. based, entertain-
ment media company has an immediate
opening for a manager of new product
development. The successful applicant will |
be responsible for managing a team of four
product managers responsible for develop-
ing proprietary, audio cd, dvd and print
products. The individual will also take
responsibility for managing selected product
lines. The successful applicant will have a
min. or 5 years experience in the music
video business with anestablished track
record of developing new audio and/or
video titles. Applicants should have excellent
copy and writing editing skills.

Please email résumé to:

Nancy Larson, HR Coordinator a:
nancy@allegro-music.com or fax 1o

jobs.ny@musicsales.com

HELP WAN

Low End Display, Sales Account Rep
Billboard Magazine/VNU Business media

Billboard is looking for a Low End Display (magazine advertising) person
to work within our sales team and report to the VNU Marketing Services
Team. This individual should have a passion for music and have some
experience in media sales. Music industry experience a plus, but not nec-
essary. Responsibilities include selling display advertising, working with
our specials team and working with the Marketing Services Team under

The Account Rep will:

® Track their daily sales activity using a CRM tool

® Focus on existing transferred business and develop new business

® Work with the outside sellers on Special Feature sales

® Report to the Marketing Services team and adhere to best practices for
aggressive sales growth

The job demands a self-starter with the ability to juggle multiple projects

and deadlines, the flexibility to respond to the unexpected, and good
humor under pressure.

To apply please email a cover letter and résumé to
classifieds@billboard.com, no calls please.

VNU is a global information and media company with leading positions in marketin,
and media information, business publications and trade shows. Its widely respected |
brands include ACNielson, Nielson Media Research, Adweek, The Hollywood |
Reporter, among many others l

VNU promotes and enforces an active policy of Equal B'"m d
Employment Opportunity {(EEO) for all individuals. For I r
more information on our brands, please visit
www.viiu.com

%' viu business media

INVESTORS DUPLICATION/

WANTED REPLICATION

503-257-9061

VOLUNTEERS
NEEDED

Interested in volunteering
at the most important
music upcoming events?

-

Billboard Music & Money

Center Orlando, FL

Mar .5-26, 200
Orange Counfy Convention
Center, Orlando, Fla.
Please contact
Courtney Marks
cmarks@billboard .com
646-654-4652
www.billboardevents.com

CONCERT PROMOTER
SEEKING SERIOUS INVESTORS
FOR MAJOR PARTNERSHIPS.
COMPLETE DETAILS, CALL
DENNIS at (402) 880-5445
or email:
dennis@vmgbooking.net

05 005 - SHRPLD 1G5 SPOCTRTY PROKRGIG TSSEITS

NEED CDs 2 e chonce s
CRYSTALCLEAR

BISC AND TRPE

range County Convention |

DO YOUHAVEA |

OUTRAGEOUSLY
BEAUTIFUL

Lakefront property on the erown
jewel of motorboat lakes. 90 mun.
from NYC secluded estate to be
built with pool, tennis, docks. Work
directly with Architect and Builder
High end top quality $2.2mil
Call 570-226-0100

WOODSTOCK, NY

fmposing 4500 sq. ft. contemporary.

Pond, in-ground pool, studio on 5.8

private acres near town. One owner.
$899,900. Call broker, Jann, at
WM&B 845-679-0006, Ext. 106

CHZLL UYL ulit CARRZNT GPZCLNLS
1000 CDs « $995 (CoNpEEREILREDY
1000 PROMO (D JACK - $599 7
1000 DVDs * § 1499 ioupenmimmm

TRUSTED EXPERIENCE
FOR OVER 35 YEARS!

PROFESSIONAL SERVICE YOU
WOULD LIKE THE MUSIC IN RY
TO KNOW ABOUT? WRITE TO
CLASSIFIEDS @BILLBOARD.COM

OR CALL 1-800-223-7524 |
AND GET A FREE LISTING ON

Includes: I-color booklet &
1-color CD label from print-reody
film, jewslbox, shrinkwrap

Includes: 4-color booklet &
2-color €D label from print-ready
film, jewelbox, shrinkwrap

300 .S2.. $775.00
. ‘ °°° Pa?kaDge: s‘oqqooo

D.J. VINYL PROMO
100 127 vinve $799.00 Aadditional LP's: $1.30 each
500 127 vinve $1,279.00 reoroEr $710.00

1000 127 vinvi $1,889.00 reoroer - $1319.00
PACKAGES INCLUDE: WHITE JACKET v/ HOLE » MASTERING » FULL PROCESSING
TEST PRESSINGS » 2-COLOR LABELS {stock background) * SHRINKWRAP » QUICK TURN ARDUKD

WE'VE MOVED!

ASK FOR QUR FREE BROCHURE!

3 RAINBO RECORDS Manusactuame Carpor stion
8960 Eton Ave., Canoga Park, CA 91304 - (818) 280- 1100

Fax: (818) 280- (10! « www.rainhorecords.com ¢ info@rainborecords.com

JANUARY 20, 2007
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MUSIC

MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their pricas, we
are slashing ours. Major label CD's, cassattes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog cail (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Music, Inc.
P.0.Box A Trariton, N.J. 08691-002C
email: scorpiomus@aol.com

PROMO &
MARKETING

WHITE EAGLE MUSIC PROMOTIONS
PROMOTING RECORDING ARTISTS
& SONGWRITERS WORILDWIDE!
Now accepting Cds for Artist
Representation, Distribution, Record,
Licensing & Publishing. Deals at MIDEM,
Cannes, France, January, 2007. Worlds
Largest Music Conference!

Over 100 countries! Phone: 800-339-1066
www.whiteeaglerecords.ca

LEGAL SERVICES

S B B »

® BEAT THE PRESS ¢
Damage Control Public Relations
IMAGE IS EVERYTHING

ww. AN )MEDIA. con

FATHER'S RIGATS!!

Call attorney Jeffery Leving
312-356-DADS or visit

www.dadsrights.com

NOTICES/
ANNOUNCEMENTS

DOES YOUR RADIO STATION
hhave the courage to air “Puff Th
Magic Dragon” covered by the
Loop nuffmagic.com

www.billboard.biz | 63
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T-SHIRTS

Naalingy for uele T~shiiris?

BACKSTAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog;

www.backstage-fashion.com
or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

You'tre Fowad aiad

 DIREGTORIES

INTERNATIONAL BUYER’S GUIDE: Jam-packed with key person-

nel and other information about every major and independent record com-

pany, video company, music publisher, digital music company and seller
of products and services for the entertainment industry worldwide. A
powerful tool. $179

INTERNATIONAL TALENT & TOURING GUIDE:
The leading source for those who promote or manage
talent. Qver 30,000 listings from 76 countries including:

B artists, managers/agents, booking agencies, facilities,
services and products. $139

INTERNATIONAL AUDARENA GUIDE: Compiete
| data on over 4,400 arenas, auditoriums, stadiums, exhibit

8 halls and amphitheaters worldwide, as well as listings of

companies offering services and supplies to the industry. $99

RECORD REVAILING DIRECTORY: The essential
tool for those who service or sell products to the retail
music community. Detailed information on thousands of
independent, chain store and online operations across the
USA. 8215

MUSICIAN'S GUIDE TO TOURING & PROMOTION:

Today's working musician’s guide to clubs, tape/disc
services, A&R, music services, industry websites and
more. $15.95 (Shipping included) $18.95 overseas

Order online: www.orderbillboard.com

or call 1-800-562-2706 = 818-487-4582
By Mail: Send paymenl plus $9.95 S&H (514.95 Canada/$24.95 international orders) with lins ad to:
Biltboard Directories. Atin: Subscriplion. P.O. Box 15158, North Hollywood. CA 91615-5158.
Please add appropriate sales tax in CA. DC. FL. GA. IL. MD. MA. MN. MO. NJ, NY. OH. SC. TN.
TX & CANADA. Orders payabie in U.S. funds only All sales are finat.
Also available on CD ROM or mailing labets. lor inlo. email: mwiesner@vwnubuspubs.com

For adverlising opporlunities. call 800-223-7524 or email |serretle @billboard.com KebRI

]

UNSIGNED BANDS |
& SOLO ARTISTS

NOW YOU CAN SPEAK TO THE ENTIRE
MUSIC AND
ENTERTAINMENT INDUSTRY
THROUGH THE PAGES OF
BILLBOARD. IF YOU ARE LOOKING
FOR A MANAGER OR

'ENTERTAINMENT ATTORNEY - RUN AN
AD IN BILLBOARD’S CLASSIFIED
SECTION BRIEFLY STATING WHAT YOU
ARE LOOKING FOR AND WHAT YOU
HAVE TO OFFER. WE'LL GIVE YOU
ONLINE/PRINT EXPOSURE TO ALL
THE MOVERS AND SHAKERS IN THIS
FAST PACED INDUSTRY.

LET'S TALK TODAY! -

. classifieds@billboard.com

BILLBOARD GLASSIFIED COVERS EVERYTHIN

- BUSINESS
OPPORTUNITIES -

~ COMPUTER/SOFTWARE -
- MUSIC MERCHANDISE -
- T-SHIRTS -

-EMPLOYMENT
SERVICES -

- DUPLICATION
REPLICATION -

- VINYL PRESSING -
-CD ROM SERVICES-

- DVD SERVICES
FOR SALE -

- PROMOTION &
MARKETING SERVICES -

- MUSIC DISTRIBUTORS -
- AUCTIONS -
- RECORDING STUDIOS -
- REAL ESTATE -
- INVESTORS WANTED -
- STORES FOR SALE -
- EQUIPMENT FOR SALE -
- STORE SUPPLIES -
- FIXTURES -
- CD STORAGE CABINETS -
- DISPLAY UNITS -
- PUBLICITY PHOTOS -

- INTERNET/WEBSITE
SERVICES -

- BUSINESS SERVICES -
- MUSIC INSTRUCTION -

- DJ SERVICES -

- FINANCIAL SERVICES -
- LEGAL SERVICES -
- LEGAL NOTICE -

- ROYALTY AUDITING -
- TAX PREPARATION -
- BANKRUPTCY SALE -
- COLLECTABLE -

- PUBLICATIONS -

- TALENT -

- SONGWRITERS -

- SONGS FOR SALE -
- DEALERS WANTED -
- RETAILERS WANTED -
- WANTED TO BUY -
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- PROFESSIONAL SERVICES -

i i

~—

~- CONCERT INFO - |
- VENUES -

- NOTICES/
ANNOUNCEMENTS -

- VIDEO -
- MUSIC VIDEO -
- POSITION WANTED -
- LISTENING STATIONS -
- FOR LEASE -
- DISTRIBUTION NEEDED -

- EDUCATION OPPORTUNITY -

- HELP WANTED -
- MASTERING -
- AUDIO SUPPLIES -
- ROYALTY PAYMENT -
- PRINTING -
- MUSIC PRODUCTION -
- METAMUSIC -

- STAGE HYPNOTIST -
-CD FAIRS & FESTIVALS -
- MUSIC WEBSITES -

- NEW PRDDUCTS -

- DDMAIN NAMES -
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COMPILED BY KRISTINA TUNZI ktunzi@billboard.com

‘Del Reeves, 73

Del Reeves, 73, singer/songwriter/actor and longtime WSM Grand Ole Opry
member, died Jan. 1 at home near Nashville.
Born Franklin Delano Reeves in Sparta, N.C., he had his own local radio

REEVES

V.

b . 3} =

show by age 12. He attended
Appalachian State College and
spent four years in the United
States Air Force before moving
to California, where he became
a regular on the Chester Smith
TV show. He had his own
syndicated TV program for
four years starting in the late
1950s, then moved to
Nashville. In 1958, he became
the first country artist signed to
Frank Sinatra’s Reprise label.
Also an accomplished
songwriter, Reeves' songs were
recorded by Rose Maddox, Car!
Smith, Roy Drusky and Sheb
Wooley, among others. He
appeared in a series of low-

budget films, including “Forty Acre Feud,” “Second Fiddle to a Steel Guitar”

and “Sam Whiskey.”

His first chart success came when Decca issued “Be Quiet Mind,” a top 10
hit in late 1961. Four years later, “Girl on the Billboard” became his signature
song after it spent two weeks at No. 1 in the spring of 1965. He became an

Opry cast member in 1966.

Reeves scored six more top 10 singles between 1965 and 1971, including
“The Belles of Southern Bell” (1965), “Good Time Charlie’s” (1969) and “The
Philadelphia Fillies” (1971). He also recorded for the Columbia, Koala and
Playback imprints, scoring chart entries as a soloist, and singing duets with
Bobby Goldsboro, Penny DeHaven and Billie Jo Spears.

Survivors include his wife and three daughters. Funeral arrangements

were pending at press time.

MARRIAGES JYITH Coleman and

Michael Blitzer married Dec. 23 in
New Jersey. The bride, a VP at ABKCO
Music & Records, is a newly elected
board member of the Assn. of Inde-
pendent Music Publishers in New
York. The groom is CEO of Brasstacks
Alliance, an intellectual property and
music publishing company that rep-
resents Jerry Lee Lewis, Molly Hatchet
and others.

Clyde Bakkemo, 68, leg-

endary record promoter and longtime
member of Warner Bros.” executive
team, died Dec. 20 in Los Angeles.
Bakkemo’s career began with Lib-
erty Records in 1964. About two years
later, he was hired by Warner Bros.
Records at the start of its golden years,
when it had fewer than 15 employees.
Regarded among the best record pro-
moters of his generation, Bakkemo
quickly became the company’s GM.
Later, he served as VP of product man-
agement and artist relations under Mo
Ostin. Until his retirement after 27
years of service, he had gained a rep-
utation as an intermediary between

| the often conflicting interests of artists

and the business.
One of his most distinguished cred-

| its was serving as the linchpin in the

creation of the Traveling Wilburys,
with George Harrison, Bob Dylan, Roy

Wade [essen

Orbison, Tom Petty, Jeff Lynne and
Jim Keltner. He also went on tour with
the Grateful Dead and Tiny Tim, and
worked intimately with some of the
top rock talent of the "60s, '70s, '80s
and '90s, including Eric Clapton,
James Taylor, Alice Cooper, Bonnie
Raitt, the Pretenders, George Benson,
Talking Heads, Quincy Jones, Jimi
Hendrix, Frank Sinatra, ZZ Top, Neil
Young and Fleetwood Mac.

He was buried Dec. 29 at Forest
Lawn Hollywood Hills in Los Ange-
les. Donations in his name can be
made to MusiCares at musicares.conu.

“Sneaky” Pete Kleinow, 72, legendary
pedal steel guitarist, died Jan. 6 of
Alzheimer’s disease in a convalescent
home in Petaluma, Calif.

Kleinow was a co-founder, along with
Gram Parsons, Chris Hillman and
Chris Ethridge, of seminal country rock
group the Flying Buirrito Brothers.

During his career Kleinow recorded
with John Lennon, Joan Baez, the Bee
Gees, Joe Cocker, the Rolling Stones,
Jackson Browne and Linda Ronstadt,
among others.

Kleinow co-founded the group Bur-
rito Deluxe in 2000. The group has re-
leased two albums and a third is in
the works.

Funeral arrangements had not been
finalized at press time.
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Jazz

Cruises’ four

musical hosts wer=

all aboard the recent

Dave Koz and Friends

at Sea cruise. Shown
standing is Jazz Cruises
executive director Michael
Lazaroff. Seated, trom left,
are musical hosts <oz, Arturo
Sandoval, Marcus Miller and
Wayman Tisdale.

Academy Award winner and J Records artist Jamie Foxx stceped by “The Crazy Howerd
McGee Morning Show" on WGCI-FM Chicago to promote his current movie "Dreamgairis”™ asid
the Unpredictable tour, which hit Chicago Jan. €. Pictured, from {eft, are show co-host Leom
Rogers, WGC| OM/PD Elroy Smith, Foxx, Crazy Howard McGee and co-host Nikki Woods.

PHOTO: COURTESY OF CLEAR CHANNEL RADR)/CHCAGC

'A\\? F-freen Thousand

Gibson Cuitar
charmran/ EQ demwy .uszkiewlicz,
lett, amd actar Billy Bcb Thornton sgert
time & #=bsor’s booth at the Consumer
Eleczronics Show Jan. 8in Las wegas. Thorn:or, an
avid muscan, Is currenzly recarding with Giosan's
HD.6X Pro GaEa System. RHOTO: CCLRTESY OF SANCY JAMPSEL.

CMT
§§ ONE
WEOUNTRY

Enterta nment UK. & Ire ard chairman/CEO Ged Doherty. pHOTO: COURTESY OF LARRY BUSACCA
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istary. com
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CALT & Cox Commur

Richie Sambora, right, recorded vocals and guitars
in NRCG Recording’s studio B in North
Hollywaod, Calif, for an upcoming Bon
Jovi abum. Pictured with Sambora

is producer Dann Huff. pHoT

1l Divo recently receivad ar: award for 4 million recards sold in the United States. Pictured at Sony BMG's New York offices, from lett, are Sony
BMG Music Entertainment COO Tim Bowen; Col smibia Records chairman Steve Barnett; |l Divo's Carlos Marin, David Miller, Sebasties
Izambard and Urs Buhler, Sony Music Laoel Group chai‘man Rob Stringer; Sony BMG Music Entertainmani CEO Rolf Schmidt-Holtz; Syco
Music executive producer Sonny Takhar, Colombia Records GM Tom Donnarumma; manager Peter Rudge; and Sony BMG Music
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The soundtrack to the upcoming poker-themed flick “Lucky = FA 4

You” will boast a new Bob Dylan track (“Huck’s Theme”) as

well as the Kris Kristofferson original (“They Ain’t Got 'Em '

All”) and Bruce Springsteen’s “The Fever” and “Lucky I —= -t =

Town,” the latter of which is heard during the title sequence '

EDE-EDiBY MITCHELL PETERE

and the movie’s trailer. “The Fever” may be unfamiliar to ca-
sual fans. The soul ballad was recorded in 1973 and was fre-

RECORD COMPANIES: Universal Music Group promotes
David Eliner to the newly created position of executive VP

i

T

EDITED BY MICHAEL PAOLETTA

||
For more INSIDE TRACK go to I)I?
www.billboard m

quently played live during the “Darkness on the Edge of Town”
tour in 1978. But a studio version was omitted from the 1998
Springsteen retrospective “Tracks,” prompting groans from the
Boss’ avid listeners. The song was finally issued a few months later
on “18 Tracks,” a single-disc version of the boxed set.

“Lucky You” is due March 6 via Columbia and in theaters March 16. The
soundtrack also features tracks from Ryan Adams, George Jones, Shawn Colvin,

Bonnie Raitt and the film’s co-star, Drew Barrymore, who plays an aspiring singer.

TONI MOVES ON

This just in: sources tell Track that Toni Braxton is being
released from Blackground/Universal Motown. The
Grammy Award-winning R&B singer logged the major-
ity of her hits during her tenure with LaFace/Arista be-
fore joining Blackground. Her sole release with that
label, 2005’s “Libra,” has shifted 431,000 units, accord-
ing to Nielsen SoundScan. Braxton remains the resident
headliner at the Flamingo hotel in Las Vegas, a gig she
began last August.

JOE’S JOURNEY
Singer/songwriter Joseph Arthur spent a week in Uganda
last summer as part of a cultural festival for 100 children
whose lives have been affected by the country’s brutal bat-
tle against the Lord’s Resistance Army, which is respon-
sible for the kidnapping of 25,000 young people since
1987, according to human rights organizations. In the
coming days, a new Arthur song that features the kids on
vocals, “A River Blue,” will be posted on ariverblue.org,
which aims to spread the word about a burgeoning cul-
tural center for the children at the Alepdong Camp.
“The main thrust of the whole thing is to create a reha-
bilitation center that revolves around their own expres-
sion,” Arthur tells Track from Los Angeles, where he was
wrapping work on a new album with his band the Lonely
Astronauts, “Let’s Just Be.” “They don’t have readily ac-
cessible supplies to express themselves in this way.”
Arthur brought back 300 paintings from the kids, which
revealed the depth of their suffering. “They depicted grue-
some scenes of their houses being burned down and their
parents being clubbed to death, very intense stuff like that,”

ARTHUR

he says. He also recorded the children singing native songs
and shot hundreds of photographs in and around the camp,
all of which will be available from the site.

As for “Let’s Just Be,” it’s the first of two releases planned
for 2007 on Arthur’s own Lonely Astronautlabel. The sec-
ond, tentatively titled “Abwoon,” is due in the fall.

Veteran producer Butch Vig has been back behind the
boards of late for the first time since his band Garbage
went on hiatus last year. Vig is finishing up the next album
from Arizona rock outfit Jimmy Eat World, due this sum-
mer via Interscope, and also worked with Florida punk
band Against Me! on its upcoming Sire album “Save Me.”

Previously, Against Me! was inked to indie Fat Wreck
Chords. At first blush, its lo-fi sonic attack might not
seem like a natural fit for Vig’s more polished ap-
proach. But Vig tells Track the pairing went off with-
out a hitch, after he initially “put the hammer down on
them. | pushed them to get better performances but
they definitely rose to the occasion. Their enthusi-
asm was infectious.

“| saw them live three or four times this summer and
just fell in love with them,” he continues. Frontman Tom
Gabel’s “lyrics make you think. He’s trying to say some-
thing, and the songs have a punky, scrappy kind of feel.”

As for the Jimmy Eat World disc, the band’s first in
three years, Vig promises, “Their new record is quite
eclectic, Anybody who is a fan will like this record.”
THIS AND THAT
Track hears that Kelly Clarkson is mixing her new album,
due this summer via RCA. As reported last week, the set
was produced by David Kahne and will feature indie-rock
legend Mike Watt on bass on six tracks. “She’s making a
real rockin’ record,” promises a source in the know.

And word is that Stevie Nicks is finishing up the first
live album of her solo career, due later this year via
Reprise. The artist will also perform Feb. 4 as part of the
Super Bowl CLI pregame show on CBS and will stick
around in Florida for headlining shows Feb. 6 in Holly-
wood and Feb. 9 in Tampa.

SPRINGSTEEN: RICK DIAMOND/WIREIMAGE.COM, ARTHUR: STEPHEN LOVEKIN/WIREIMAGE.COM
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of global digital initiatives. He was senior VP of opera-
tions/CFO at Universal Motown Records Group.

Zomba Label Group in New York promotes Joe Riccitelli
to executive VP of pop promotion. He was senior VP.

Sony BMG Music Entertainment in New York names J.J.
Rosen executive VP of its Commercial Music Group and
Adam Mirabella senior VP/GM of U.S. digital sales. Rosen
was senior VP/GM of US. digital business, and Mirabella
was senior VP of e-commerce at Warner Music Group.

EMI/Manhattan Records names Tara Chiara senior direc-
tor of marketing. She was international marketing manager
at Sony Music International.

Capitol Records Nashville names Shane Allen VP of
radio strategies and field marketing. He was national direc-
tor of West and Southwest promotion at Nashville-based
Universal South Records.

Blue Note Label Group names Meg Harkins VP of mar-
keting, Josh Zieman VP of marketing (Manhattan) and
Melani Rogers senior director of publicity (Manhattan).
Harkins was VP of marketing at Sanctuary Records Group,
Zieman was GM at Papa Joe Records, and Rogers was sen-
ior VP of international media and special events at Sony
BMG Music Entertainment.

PUBLISHING: Montage Music Group in Nashville names
Bobby Rymer head of publishing. He was owner of Rymer
Music Group.

TOURING: The Agency for the Performing Arts promotes
Josh Humiston to partner. He will continue to be a key fig-
ure in the agency’s modern rock department.
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RICCITELL! ~ HARKINS I HUMISTON

MEDIA: MTV Networks International names Bob Bakish
president. He previously served with MTV parent Viacom
as executive VP of operations and Viacom Enterprises.

RELATED FIELDS: Liberation Entertainment appoints Jay
Boberg CFO. He was CFO/treasurer at Stone Canyon
Entertainment.

North Star Media in Studio City, Calif, promotes Marty
Silverstone to VP of creative services. He was senior direc-
tor of film/TV/advertising music.

The Recording Academy names Elizabeth Healy execu-
tive director of its New York Chapter. She previously ran her
own company, Healy Entertainment.

Send submissions to exec@billboard.com.
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CLAP FOR CAMP

Clap Your Hands Say Yeah will headline a Jan. 23 show at New
York’s Bowery Ballroom as part of the Willie Mae Rock Camp
for Girls’ second annual concert and auction. The camp offers
music education for girls age 8-18 and is named after blues/rock
legend “Big Mama” Thornton.

PHILLY GIVES BACK

Whiskey Dix Saloon in Philadelphia is hosting a Jan. 13-14
benefit for Brian Cohan, owner of New Jersey club the Pirate’s
Den. Cohan lost his business and home in a fire last Decem-
ber. A host of Philadelphia-area bands will perform. To donate
or for more information, visit southjerseyclubs.com.
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BROADCAST DATA SYSTEMS

SPIN
AWARDS

900,000 SPINS

Don’t Speak /TRAUMA

700,000 SPINS

We Belong Together /ISLAND/DEF JAM

300,000 SPINS

Feel Good Inc./ PARLOPHONE/VIRGIN

Gril z /DERRTY/FO’ REEL/UNIVERSAL MOTOWN
Unbelievable /ARISTA

Oh LAFACE/ZOMBA

Then What2/ /GIANT

200,000 SPINS

My Love JIVE/ZOMBA

Money Make ‘DTP/DEF JAM/IDIMG

Move Along, /DOGHOUSE/INTERSCOPE

U And Dat SICK WID’ IT/BME/REPRISE
Sexy Love/ /DEF JAM/IDIMG

Must Be Doin’ Somethin’ Right /MERCURY

Call Me When You're Sober /WIND-UP

Disease/ ! fATLANTIC

100,000 SPINS

| Wanna Love You /SRC/UPFRONT/KONVICT/UNIVERSAL MOTOWN
Irreplaceable MUSIC WORLD/COLUMBIA
Befcre He Cheats /ARISTA/ARISTA NASHVILLE
Want To/ MERCURY
hortie Like Mine COLUMEIA
When You Were Young ISLAND/IDIMG
Fergalicious A&M/INTERSCOPE
Every Mile A Memory CAPITOL NASHVILLE
You Save Me BNA
Show Stopper /BAD BOY/ATLANTIC
My Wish/ /LYRIC STREET
Walk It Out BIG OOOMP/KOCH
| Loved Her First /LOFTON CREEK
on t Go O SO DEF/ZOMB,
Enough Cryin/ MATRIARCH/GEFFEN
I Can’t Stop Loving Yo UNIVERSAL/MOTOWN
My Little Gir URB
H w /BR N BOW
Glory Defined/ WORD-CURB/WARNER BRCS
ecret A /MUSART

50,000 SPINS

Waolk Away ARISTA/RMG

We Fly High DIPLOMATS/KOCH

Weicome To The Black Parade/ /REPRISE

It Just Cames Natural /MCA NASHVILLE

Rockstar/ /ROADRUNNER/IDIMG

One Wing In The Fire/ LYRIC STREET

Watching Y URB

Aliado Del Tiempo/ THREE SOUND

Show Me What You Got/ ROC-A-FELLA/JIVE/ZOMBA
Promise/ LAFACE/JIVE/ZOMBA

Toke Me As | Am /MATRIARCH/GEFFEN/INTERSCOPE
Streetcorner Symphony /MELISMA/ATLANTIC

Good Luck Charm/ /COLUMBIA

Precio IRE/MUTE/REPRISE

Little Bit Of Life BROKEN BOW

When The Night Feels My Song SIDECNEDUMMY
Count On Me/ VT

Corazon Chiquito PLATINO
Dive PARROW/EMI CMG

L]
1\ Nielsen

Broadcast Data
Systems



www.americanradiohistory.com

Thank vou to all of our friends
at RADIO and al WARNERk BROS. RECORDS
(past and zresent!) for Felping us achieve
the unor=c=denfed milestone of

12 TOP 10 AC HITS

It would have been impassible without all
of you, anzZ for that, w= are graeful.

—Robby, Johnny, and Mike

clole, G&Q DOLLS §
1 o /

fis.com N

ind John Det ais/PMC
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