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Songwriter Alert: Copyright
Bill Could Hinder Control

BY WALLACE COLLINS

The proposed legislation concerning revi-
sions to Section 115 of the Copyright Act
may turn out to be the landmark Internet
blanket licensing legislation some claim
that it will be. However, songwriters, inde-
pendent publishers and copyright admin-
istrators should be concerned that the bill
pending in the House of Representatives
may be flawed in several significant ways
and requires some amendments to better
protect the interests of music creators and
rights owners.

One troublesome provision of the leg-
islation is the proposed concept of the Gen-
eral Designated Agent (GDA) for digital
licenses. The legislation proposes asingle,
centralized company (expected to be the
Harry Fox Agency) to unilaterally grant the
digital licenses. This practice would sub-
stantially limit the ability of songwriters
and independent publishers to determine
whether to grant compulsory licenses for
digital uses of their songs.

Another problem with such centralized
power is the inability of the little guy to ef-
fectively collect a fair share from the one
holding his or her money—notan uncom-
mon problem throughout the history of
the record industry. A songwriter or rights
administrator should be able to obtain from
the GDA the same usage data and royalty
collection information applicable to them
that the GDA provides to the music pub-
lishers it represents. Songwriters need to
be able to verify that the royalty payments
they receive correlate with the actual roy-
alties earned.

In addition, the proposed legislation
does not set a time frame for the GDA to
distribute the royalties it collects to the

TV LICENSING REVISITED

It may be a “brave new world for licensing
music for TV shows,” as described in the
July 8 article “I Want My Mobile TV.” How-
ever, there actually are a few instructions.

The main points of the article are that
A) TV production companies are looking
to clear music in a one-shot deal so they
don’t have to reclear the music for future
technologies; B) there are no guidelines
as to how much all media excluding the-
atrical rights should cost; and C) produc-
tion companies have limited budgets when
it comes to clearing these rights.

Many TV production companies have
been clearing all media rights, excluding
theatrical, for years—they have just been
doing it in the form of an initial license for
basic rights with options for new media.
What is now happening is that TV produc-
tion companies are trying to get more

4 JULY 22, 2006

copyright owners. That is of great concern,
given that the copyright owner’s participa-
tion in this system is not voluntary.

Songwriters who are also recording
artists should be gravely concerned about
the provisions requiring songwriter/
recording artists with unrecouped record-
ing artist advances to direct the GDA to di-
vert their entire digital music publishing
royalty payments to record labels pursuant
to “letters of direction.” This provision also
appears to indicate that if a label, prior to
June 1, 2006, was not able to negotiate such
a recoupment provision in the recording
contract with the songwriter/artist, the
statute will now provide the label with such
cross-collateralization rights as an unprece-
dented matter of law.

Further, as a matter of fairness, if the
GDA is going to have the extraordinary
power to bind a songwriter who would oth-
erwise object to such representation, then
the songwriter should at least have the right
to appoint a representative to that GDA’s
governing board.

The U.S. Copyright Office has already
labeled the unbridled authority the cur-
rent bill grants the GDA to deduct and
spend administrative fees for almost any
initiative the GDA wishes as “uncon-
scionable.” The current language, for ex-
ample, would allow the GDA to hold a
meeting on “current legislative and litiga-
tion issues” at some exotic location any-
where in the world without any restraint
on the cost and charge writers and pub-
lishers for this event. Under the current
bill, songwriters would, in essence, be pay-
ing on average for two-thirds of the GDA’s
activities—which in some extreme circum-
stances could be in conflict with the
priorities, rights and interests of creators—

rights for less money.

The rising cost of music that the studio
exec points to is not the result of inflation
of license fees, but from studios asking for
more rights. As alicensing agent for a music
publisher, this trend is of great concern. For
one thing, if someone wants to obtain the
rights to our copyrights, they should be will-
ing to pay for them, especially when they
are setting up new income streams.

Additionally, the idea of using synchro-
nization placements on TV shows to pro-
mote record sales is not enough of an
enticement for a publisher to reduce its fees.
Placing songs on TV has never been a sure-
fire way to sell records. The only guarantee
thata publisher is going to make money from
a sync use is by getting paid for that use.

The question of whether “people will still
buy series’ on DVD or switch to download-
ingindividual episodes” does not warranta

without the authority to limit the GDA’s
discretionary spending.

Songwriters and their respective pub-
lishing administrators would be well-
advised to strongly oppose this legislation
until some of the foregoing issues are re-
solved in their favor.

The fight against monopoly control of
individual property rights is one that should
resonate with every fair-minded person.
Otherwise, it would seem that the giant cel-
lular companies, on-demand streaming
services and other digital licensees with
lobbying muscle in Washington, D.C.,
under the guise of simplifying the busi-

ness model to make licensing digital rights

- "

‘ COLLINS

easier and less costly for themselves, will
strong-arm Congress into enacting legis-
lation that strips control of property rights
from songwriters.

This was not the original intent of the
Copyright Act, one of the few statutes stand-
ing between songwriters and the loss of
their intellectual property rights. oo

Wallace Collins is of counsel to the New York

law firm Serling Rooks & Ferrara.

FEEDBACK |

reduction in sync fees when production com-
panies are asking for worldwide, perpetual
buyouts of home and personal-use video
media. When rights are licensed in this man-
ner, a production company is taking a risk
that the media for which they are licensing
music will sell a significant amount of copies.
However, with such uncertainty, wouldn’t
it make more sense to license these media
for a limited term and per-unit basis until
the market can be deciphered?

So here are the instructions: 1) If you
are not sure where the market is going, be
willing to start with an experimental lim-
ited term; 2) if you are going to ask for more
rights, be willing to pay for more rights;
and 3) don’t make music the last thing on
the budget.

Priya Perera
Licensing manager, Windswept Holdings
Beverly Hills, Calif.

www.americanradiohistorv.com

. JAPAN: Aki Kaneko

GROUP EDITORIAL DIRECTOR
SCOTT McKENZIE
EXECUTIVE EDITOR/ASSOCIATE PUBLISHER
TAMARA CONNIFF
EXECUTIVE EDITOR-GROUP EDITORIAL OPERATIONS
KEN SCHLAGER

EDITORIAL
DEPUTY EDITOR (East): Bill Werde 546-6 168!
DEPUTY EDITOR (West)/West Coast Bureau Chief: Melinda Newman :
BUREAU CHIEFS: teila Cobo Tony Sanders
Phyllis Stark (| 4
SPECIAL FEATURES EDITOR: Thom Dufty 646-6 6
SENIOR CORRESPONDENTS Antony Bruno g 3 506 Susan Butler &
5 Ed Chnstmam & . Brian Garmyw ST 546~
G Michael Paoletta (Brand
Ray ‘Waddell I

Hillary Crosley
2d0) 61 )

tail) 646-6°
Mitchell (f

16-6€ a
Chuck Taylor (Pc

CORRESPONDENTS: Mike Boyle (R 4 4-472
47 Todd Martens [/ 92. Ken Tucker

BILLBOARD.COM NEWS EDITOR/ALBUM REVIEWS EDITOR: Jonathan Cohen ¢

BILLBOARD.BIZ NEWS EDITOR: Chris M. Walsh 6. 54-4904
SENIOR ASSOCIATE EDITOR: Katy Kroll E ures) 641 4-<
ONLINE EDITORS: Katie Hasty > 0.
Clover Hope Hoar € O Sven Philipp

Susan Visakowitz (F 4

COPY CHIEF: Chris Woods

COPY EDITORS: Molly Brown, Wayne Robins

CREATIVE DIRECTOR: JOSH KLENERT

ART DIRECTOR: Jeff Nisbet, ASSOCIATE ART DIRECTOR: Christine Bower
EDITORIAL ASSISTANT: Sarah Han (M

CONTRIBUTORS: Jim Bessman, Fred Bronson, Ramiro Burr, Kerri Mason, Catherine Applefeld
Olson, Dan Ouellette, Deborah Evans Price, Chnsta Titus, Steve Traiman, Anastasia Tsioulcas

GLOBAL

LONDON: Tom Ferguson
Lars Brandle ( ) &

INTERNATIONAL: Chnsne Eliezer (/ Larry LeBlanc
Wolfgang Spahr

CONTRIBUTORS: Sam Andrews, Juliana Koranteng, Paul Sexton

Steve McClure

CHARTS & RESEARCH
DIRECTOR OF CHARTS/SENIOR ANALYST: GEOFF MAYFIELD (I A

CHART MANAGERS Bob Allen Keith Caulfield |
Anthony Colombo (F deo). Ricardo Companioni
Mary DeCroce Ille). Raphael George (R

H Wade Jessen Geoff Mayfield

Gordon Murray
SI|VIO Ple(roluongo
Paul Pomfret ondon. Gary Trust t 4

CHART PRODUCTION MANAGER, Michael Cusson
ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitoulis
ARCHIVE RESEARCH: 646-654-4633

INTEGRATED SALES, EVENTS & BRAND MARKETING
VICE PRESIDENT, INTEGRATED SALES/ASSOCIATE PUBLISHER: BRIAN C, KENNEDY ¢
NATIONAL SALES DIRECTOR/DIGITAL & CONSUMER: Derek Sentner 646-654-4616
WEST COAST ADVERTISING DIRECTORS: Aki Kaneko 2% 39 Diane Johnson
EAST COAST ADVERTISING DIRECTORS: Cindy Mata 640 654-4,10 Janine Taormina 646-654-4¢
NASHVILLE: Lee Ann Photoglo 51 2 L 2. Cynthia Mellow ¢
ADVERTISING DIRECTOR DETROIT: Nancy Cole 312--
ADVERTISING DIRECTOR EUROPE/U.K.: Frederic Fenucci | 4 -6
INSIDE SALES MANAGER: Arkady Fridman 646-654-4636
INSIDE ACCOUNT REPS: Jeff Serrette 646-C 7. Adam Gross 64
MANAGING DIRECTOR/LATIN: Gene Smith
LATIN AMERICA/MIAMI: Marcia Olival
ASIA-PACIFIC/AUSTRALIA: Linda Matich €
CARIBBEAN: Betty Ward 9
ADVERTISING COORDINATORS: Mirna Gomez 546 654-1695 Stephanie Horst 546-€
EXECUTIVE DIRECTOR, CONFERENCES & SPECIAL EVENTS: MICHELE JACANGELO
SPONSORSHIP SALES EXECUTIVE: Karl Vontz 74
SENIOR SPECIAL EVENTS ASSOCIATE: Margaret O'Shea
REGISTRATION SALES MANAGER: Erin Parker
EVENT CLIENT SERVICES COORDINATOR: Courtney Marks
EXECUTIVE DIRECTOR, MARKETING AND BUSINESS DEVELOPMENT: DOUGLAS TRUEBLOOD
ART DIRECTOR, MARKETING & SALES: Melissa Subatch
PROMOTION MANAGER: Mary Ann Kim 6 4
MARKETING MANAGER: Mary Woodworth 6 -4634

LICENSING & REPRINTS
VICE PRESIDENT, LICENSING & EVENTS: HOWARD APPELBAUM
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER: Cebele Marquez
MARKETING/PROMOTIONS MANAGER, LICENSING & EVENTS: Barbara Grieninger 64 4

MANAGER, LICENSING, SALES & REPRINTS: Angeline Biesheuvel 646- 46

INFORMATION MARKETING
INFORMATION MARKETING DIRECTOR: DAWN TOLAN
ASSOCIATE INFORMATION MARKETING DIRECTOR: Frances Davis
INFORMATION MARKETING MANAGER: Robert Berner
INFORMATION MARKETING MANAGER (GROUP): Michele Larsen
INTERNATIONAL INFORMATION MARKETING DIRECTOR: Stephanie McNamara ( e
INTERNATIONAL INFORMATION MARKETING EXECUTIVE: Seema Gaglani (|
INTERNATIONAL INFORMATION MARKETING MANAGER {GROUP): Paul Brigden ¢ d
SUBSCRIPTIONS:

PRODUCTION
PRODUCTION DIRECTOR: TERRENCE C. SANDERS
ADVERTISING PRODUCTION MANAGER: Chris Dexter
EDITORIAL PRODUCTION SUPERVISOR/GPS ADMINISTRATOR: Anthony T. Stallings
SPECIALS PRODUCTION EDITOR: Marc Giaquinto
SYSTEMS/TECHNOLOGY SUPERVISOR: Barry Bishin
SENIOR COMPOSITION TECHNICIAN: Susan Chicola
COMPOSITION TECHNICIAN: Rodger Leonard
ADVERTISING GRAPHIC ARTISTS: Ray Carlson, Ken Diamond

PUBLISHING & OPERATIONS
PRESIDENT & PUBLISHER: JOHN KILCULLEN
GROUP EXECUTIVE ASSISTANT/SPECIAL PROJECTS COORDINATOR: Kristina Tunzi
VICE PRESIDENT/GENERAL MANAGER: JOHN HUTCHINS
HUMAN RESOURCES DIRECTOR: BILL FINTON
DISTRIBUTION DIRECTOR: Lou Bradfield
BILLING: Liza Perez: CREDIT: Shawn Norton

BILLBOARD OFFICES

NEW YORK: LOS ANGELES: LONDON: En
New York, NY. 10C Blvd.. Los A I st
P € 654-4 V
dit 6 X
Adv. Fax. 64 ) Fax: Q11-4.
NASHVILLE: WASHINGTON, D.C.: MIAMI;
W Nashwil NW. Sutte 215, Wash. DC 166. Ke 33149
) Z
& J. Michael Marchesano: ents Mark
W‘vnu busmess publications Holdrellh John Kilcullen (* & ) Richard
O'Connor v Perforr ). Michael Parker
(Me a/Med: Tony Uphoff (Fiim & Performing Arts)
r Sid Holt: Jennifer Grego | i ). John Lerner
(eMe Joanne Wheatley 51
Y H d 8 J. Michael Marchesano: C cial Off
W vnu bUS!neSS med'a Derek lrwin; Presids V Ex Greg Farrar

eside e Y n k S Toni Nevm Seniol
&5 Michael Alicea; \ice | jen m 5. Deborah Panon Vice Pre
ts. Howard Appelbaum E ol L Jonathan Gordon

Re50

ing and E


www.americanradiohistory.com

Thanks to everyone who made the BET Awards ‘06
the hottest awards show on the planet and another record-breaking success!

31.9 Black Houshold Rating' « 6.6 Million Viewers?

#1 Program in Cable Television Hiscory Among African-Americans!®

Cable’s #1 Award Show This Season!’

BET’s #1 Program of all Time!®

Source: BET Corporate Market Research via Nielsen Media Researct; 1) Live + Same Day BET Coverage Blk Hhid Rating (NPower) 2) Total US Viewer Impressions Estimate based upon 2.4 P2+
“otal US Live + Same Day Hhld Rating (NPower); 3) C¥ 1996-Presenz Blk Total US Live Hhid Ratings (PNFIl, MarketBreaks & NPower); 4) September 2005-Present Cable Award Shows Total US
Live Hhid Rating (NPower); 5) CY 1997-20C5 Total US Hhid Ratings and June 27, 2006 Total US Live + Same Day Total US Hhid Ratings (StarMedia & NPower). Further qualifications available
upon request.
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JESSICA IS HAVING
A PUBLIC AFFAIR

(WITH YAHOO! MUSIC)

Jessica Simpson’s giving it up to her fans with personalized
MP3s of her new single, A Public Affair.

Then, Jessica steps aside and lets her fans step out,
with her fans only version of the video.

It’s two exclusive affairs, only on Yahoo! Music.

2\
q.l MUSIC

© 2006 Yahoo! Inc. All rights reserved
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>>>EU FINES
MICROSOFT

The European
Commission fined
Microsoft €280.5
million ($357.3
million) July 12 for its
failure to comply with
alandmark 2004
antitrust ruling. The
new penalty comes
on top of a record
€497 million ($631.2
million) fine the EC
imposed on Microsoft
in March 2004 for
abusing its dominant
position. The fine
covers the period
from Dec. 16, 2005—
the deadline set by
EU regulators for
Microsoft to make
available key
informaticn to
rivals—to June 20,
2006. It was
computed by
multiplying 187 days
of violations by €1.5
million per day.

>>>RADIO
MONITOR, R&R
WILL MERGE
Billboard Radio
Monitor and Radio &
Records will become
one magazine,
debuting with the
issue dated Aug. 11.
On July 6, Radio
Monitor parent VNU
announced an
agreement to acquire
R&R. Radio Monitor
ceased publicationin
print with the July 14
issue. The new
merged publication
will be branded Radio
& Records. During the
three-week period
prior to the relaunch
of the new R&R, Radio
Monltor charts, daily
news and updates will
continue online.

>>>CBS RADIO
CUTS NATIONAL
STAFF

CBS Radio has
eliminated about 115
jobs or 1.3% of the
179-station division’s
work force. Among
the staffers let go
was CBS Radio
president of
programming Rob
Barnett, who was
promoted to the
position in February
2005, Stations in
New York, Los
Angeles and Chicago
are affected by the
layoffs.

continued on >>p8

‘Just Be Happy’

Rihanna sings song
for Clinique perfume

EU Court Annuls 2004
Approval For Sony-BMG
Merger, Clouds
WMG-EMI’s Future

In a bad case of déja vu for the Sony-BMG merger, sud-
denly it's 2004 all over again.

Sony Corp. and Bertelsmann may need to reseek reg-
ulatory approval for their 2-year-old recorded musicjoint
venture in Europe after a European Union (EU) court
on July 13 annulled the European Commission’s (EC)
original July 2004 ruling authorizing the combination.

For a merger beset with challenges since day one,
the court’s ruling is a most unexpected—and perhaps
even fatal—development.

The European Court of First Instance in Luxem-
bourg ruled that the EC, the EU’s antitrust authority,
had incomplete evidence and inadequate reasoning
for approving the merger.

“The Commission did not demonstrate to the req-
uisite legal standard either the nonexistence of a col-
lective dominant position before the concentration or
the absence of arisk that such a position would be cre-
ated as a result of the concentration,” Europe's sec-
ond-highest court said in its judgment.

The case challenging the validity of the Sony-BMG
merger was brought by Impala two years ago. The Brus-
sels-based independent publisher and label trade group
has long asserted that the major labels are operating
as a cartel that has unfairly carved up the music mar-
ket among themselves.

Although the EC’s initial findings suggested it agreed
there was tacit price collusion among the major music
companies, it unconditionally approved Bertelsmann
and Sony Corp.’s 50-50 joint venture after finding in-
sufficient evidence that the deal would harm consumers.

Those conclusions are now thrown into serious doubt.

The court concluded that the EU’s analysis of com-

ILLUSTRATION BY JOHN WEBER

Songwriters’ Season

EMI Music Pubfishing
signs Kristal Oliver

An End To Farewell

Health issues put
Pavarotti tour on hold

petition in the music market was “incomplete” and
“did not include the relevant data.” As aresult, the EC
could not reasonably support the conclusions drawn
from them, the court said. The court also criticized the
EC for carrying out “an extremely cursory examina-
tion” and for presenting “only a few superficial and
formal observations.”

At press time, Impala executives were celebrating
their victory with the judgment. “This is a watershed
in European affairs. A landmark judgment for music,”
says Patrick Zelnik, president of French indie Naive

WMG is reviewing the

decision to see ‘what

impact it might have’ on a
potential merger with EMI.

and newly appointed president of Impala. The win did
not come cheap. Impala had to cover 25% of the court
costs for dragging its heels in what was intended to be
an “expedited” procedure.

The ruling also raises new questions about the fu-
ture of an anticipated merger deal between Warner
Music Group and EMI.

“The EC’s decision to allow a Sony-BMG deal was
widely cited as meaning it would also be amenable to
an EMI-WMG merger,” Merrill Lynch analyst Jessica

www.americanradiohistorv.com
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Aussie skip hop has
acts, needs producers

Google’s Goal

Susan Wojcicki talks
digital in Billboard Q&A
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L A . 9
Reil Cohen wrot€ir a July 13 note to investors. “While
this decision can b @pealed and does not reflect the
thinking of the EC‘-p}:t 8, it could force the Commis-
sion to give greater scrutiy to future deals.”

Shockwaves from the court decision were felt in the
stocks of both companies. Shares in EMI, which often
move on merger speculation, were hit hard immedi-
ately following the announcement, slipping 10% in
morning trading to below 280 pence ($5.30). Likewise,
shares in WMG dropped more than 15% on the day of
the announcement, falling in midday trading to $25.04.

News of the court’s ruling
broke just hours before EMI ex-
ecutives convened their annual
general meeting in London.
EMI Group chairman Eric
Nicoli used the gathering to
reaffirm to investors the com-
pany’s desire for a deal with
Warner. “We have strong oper-
ating momentum and will pur-
sue a transaction to combine
with Warner Music only if it de-
livers enhanced value and earnings accretion to EMI's
shareholders,” Nicoli said.

WMG issued a statement that it is “in the process
of reviewing today’s decision by the European Court
of First Instance regarding Sony BMG to determine
what impact it might have on a potential combination
of Warner Music Group and EM1 Group.”

Impala has vowed to employ similar measures to
try to derail a proposed union of EMIand Warner. “The

continued on >>p8
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>>>SPITZER CASH
AWARDED TO
NONPROFITS
Rockefeller Philanthropy
Advisars has awarded
$13 million in grants
from the fund that grew
out of New York State
Attorney General Eliot
Spitzer’s settlements
with the four major
record companies that
were investigated for
payola violations. The
first 153 grants from the
New York State Music
Fund were made to
nonprofit groups for
programs in such areas
as hip-hop, new
classical, jazz and folk.
Awards ranged from
$15,000 to $750,000.
Applications for the
second grant cycle are
due Sept. 12 and are
available at
rockpa.org/music.

>>>TERROR BLASTS
SHAKE INDIA BIZ
The Indian music
business escaped the
worst of the terrorist
attacks July 11in
Mumbai when eight
bomb blasts ripped
apart packed
commuter trains.
According to reports,
at least 183 people died
and more than 700
were injured in the
attacks. Savio D’Souza,
secretary general of
the Indian Music
Industry, says the local
labels body’s staff was
unharmed but adds
that it is too early to
say what impact the
blasts will have on
activities such as event
launches and retail.
“The mood is very
grim, but Mumbai will
bounce back,” he says.

>>>SIMPSON FANS
GET SHOUT-OUT
Fans of Jessica
Simpson’s new song “A
Public Affair” can
purchase, for the first
time, a personalized
version of the song. The
offer produces a track
with the fan’s name
called out in the lyrics.
The idea—dubbed
Custom Cuts—was
created by Epic Records
and will be up and
running exclusively at
Yahoo Music starting
July 18 and at
JessicaSimpson.com
and other music sites a
week later. Simpson’s
fifth album, “A Public
Affair,” bows Aug. 29.

continued on >>p10

from >>p7

court’s ruling will also thwart
any other attempts to merge
such as between EMI and
Warner,” the trade group said
in a statement. “It now looks ex-
tremely unlikely that they would
obtain the competition clear-
ances necessary. Impala will
continue to.oppose any further
concentration.”

Bertelsmann was immedi-
ately downplaying the ruling.
“Today’s judgment does not
affect the validity of the Sony
BMG joint venture,” a
spokesman told Billboard. “We
are studying the judgment
carefully and shall discuss the
appropriate next steps with the
European Commission.”

Sony BMG released an iden-
tical statement.

Some say this is procedural
and will be corrected, just at
a cost.

Sources say the EC could de-
mand concessions from the two

IS v SUSAN BUTLER

sides, like selling off parts of
the enterprise, and it could even
demand that the joint venture
be dismantled.

As hard as it is for some to
believe, the EU also could in-
siston reversing the merger, an-
alysts say.

“That would mean break-
ing up the business. Not an
appealing prospect,” Bridge-
well Securities analyst Patrick
Yau says.

The EC can appeal against
the ruling—it has two months
inwhich toappeal the decision
to the European Court of Jus-
tice. However, the antitrust
group has said it plans to re-
examine the case. An EC
spokesman says that if the
court’s decision is upheld, it
would have to re-examine the
case on the basis of a new
merger submission from Sony
and BMG. A submission would
be required in a matter of days.
“We will study the ruling and,

An EU court annulied the 2004 approval of the Sony-BMG merger, raising the possibility that
Sony BMG artists like SHAKIRA (Sony) and KENNY CHESNEY (BMG) could be divided again.

if the merger is annulled, then
we will relaunch the merger re-
view process,” an EC represen-
tative said.

In the meantime, it will be
business as usual for Sony BMG.

But the decision might
cause a rethink of Bertels-
mann’s disposal of the BMG
publishing assets should the

Gracenote Leads
Lyrics Into
TheDigital Age

New Service Means Revenue For Publishers—
And Take-Down Notices For Unlicensed Sites

Lyrics are coming soon toa dig-
ital device near you. And for the
first time, they will be legitimate,
licensed-—and potentially lucra-
tive. Gracenote, whose technol-
ogy identifies music on virtually
every major online music and
mobile service, is launching a
lyric service for its customers.

Expected to launch by year’s
end, the service will provide
lyrics for online music entities,
consumer electronics manufac-
turers and others who provide
devices that play digital media
—and a new digital source of
revenue for music publishers
and songwriters.

Gracenote hopes to eventu-
ally have lyrics to match its con-
tinually expanding database,
which currently identifies
more than 55 million tracks
and 4 million CDs in about 80
languages. It has inked licens-
ing deals with 47 music
publishers so far, including
peermusic, BMG Music Pub-
lishing, Universal Music Pub-
lishing and Sony/ATV Music.
Warner/Chappell Music and
EMI Music Publishing say they
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are negoliating and close to
signing a deal.

“Lyrics have always been one
of the most-requested things
from consumers beyond just
having the music,” Gracenote
CEO/president Craig Palmer
says. “We had a great channel
and a great vehicle to bring lyrics
into the marketplace if we were
able to figure out how to launch
a service. It nicely comple-
mented our business, and we've
always looked for ways in which
we can work closely with the
music industry to create value
around copyrighted materials.”

Since Gracenote is the one
licensing rights, it will be pay-
ing the publishers. The parties
will not reveal the royalty rates
or whether publishers will re-
ceive a fee per lyricor a lump
sum for their entire catalog.
But Gracenote VP of business
development Ross Blanchard
says that how the royalty pay-
ments are structured will be
the same for all publishers; it
would be too complex to build
a different royalty system for
each publisher.

Chairman/CEO Ralph Peer
11 of peermusic says that pub-
lishers do not know their com-
petitors’ prices or license
terms, but that publishers will
share some percentage of the
income that Gracenote receives
rather than a specific penny
rate. In most (but not all) cases
there is a minimum absolute
amount due to publishers
under the licenses. This gives
Gracenote some flexibility in
pricing to its customers.

“We're inclined to support
Gracenote in their substantial
investment in getting the lyrics
in a database—that’s a big job,”
Peer says. “We've given them
a very broad range of possible
uses for it.”

BMG Music Publishing
chairman/CEO Nicholas
Firth adds that most publish-
ers had not licensed lyrics for
the online world before. “We
had to come up with new pric-
ing and licensing structures,
and figure out ali the differ-
ent kinds of possible models
going forward.”

Consumer pricing will de-

wWWwW americanradiohistorv.com

BMG recorded music business
be forced to stand alone, ana-
lysts suggest.

Still, some industry execu-
tives maintain that this is an ex-
pensive case of too little, too late.

“What are they going to do?
Unscramble the eggs?” asks
one high-ranking music indus-
try attorney familiar with the

PALMER

pend on the services Gra-
cenote’s custorers offer. Online
services could present lyrics as
anala cartedigital download for
a fee or bundled with tracks as
part of a premium subscription
service, provide free with down-
loaded tracks or with satellite
radio broadcasts to car players,
or transmit to wireless devices.

“Lyrics as a new online source
of revenue for the publishingin-
dustry may be one of the most
auspicious developments of the
decade for composers and writ-
ers,” Peer says. The Canadian
Music Reproduction Rights
Agency, peermusic and other
publishers have been working
closely with Gracenote during
the past year to provide a work-
able offering.

Gracenote has faced chal-
lenges, Palmer says. They in-
clude securing rights in the
lyrics, anticipating potential
business models, figuring out

case. “Business divisions, bank
accounts and financials have
been consolidated. Publishing
ventures have been spun off.
Business practices and groups
have been changed. The world
has moved on.”

Additional reporting by Susan
Butler and Brian Garrity.

where to get digital
files of lyrics, deter-
mining who can
grant the rights and
confirming

should receive payment.

“Publishers don’t really have
anything in digital form,” Firth
says. “If youdidn'thavelyrics in
sheet music, then you had them
somewhere in the files. It's one
of the things we have to start
doing now.

The agreements require pub-
lishers to provide the lyrics if
they have them in digital form—
typically those already licensed
for karaoke, sheet music or song-
books. But Gracenote alsohasa
team working worldwide creat-
ing a database of lyrics from
recorded music.

With the licensed service
about tolaunch, publishers plan

who

to stop the operators of unli-
censed lyric Web sites.

Firth says that BMG will serve
take-down notices to all of the
unlicensed sites as soon as the
licensed service is available.
“BMG has given Gracenote that
assurance,” he says. o

SHAKIRA: KEVIN MAZUR/WIREIMAGE.COM: CHESNEY: JOHN SHEARER/WIREIMAGE.COM
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>>>ZOMBA
PUBLISHING BUYS
STRONGSONGS
Zomba Music Publishing
has acquired the catalog
of U.K.-based
Strongsongs Music
Publishing from Teistar
Music Group and
Strongsongs founders
Anna and Mark Jolley.
The acquisition, for an
undisclosed sum, gives
Zomba the publishing
rights to recordings by
international hitmakers,
including U.S. metal
veterans Metallica,
British R&B singer Craig
David, pop acts Danni
Minogue, BBMak and
Hear’Say, rapper Plan B
and boy band East 17.

>>>RHINO TO
ENLIVEN DEAD
ASSETS

Grateful Dead
Productions has
appointed Rhino
Entertainment as the
exclusive manager for all
its intellectual property.
Under the license
agreement, Rhino is
responsible for the full
range of Grateful Dead
assets, recorded and
otherwise, including the
vast archive of
unreleased live concert
recordings. The
arrangement ensures
that GDP will continue to
be involvedin all
creative decision-
making. The deal does
not include Grateful
Dead music publishing,
which will continue to be
managed exclusively by
{ce Nine.

>>>WHO REVEAL
WHEN, WHERE
BAND WILL TOUR
The Who's Pete
Townshend and Roger
Daltrey have revealed 17
dates for the band’s
upcoming tour, which
will kick off in North
America on Sept.12in
Philadelphia. The trek
will coincide with the
release of the Who'’s first
new album since 1982’s
“It’s Hard.” The new set,
tentatively titled “Who
2,” is due Oct. 23
internationally. After the
North American tour
wraps in December, the
Who heads to South
Americain early 2007.

Compiled by Chris M.
Walsh. Reporting by
Nyay Bhushan, Susan
Butler, Jonathan Cohen,
Juliana Koranteng, Sven
Philipp, Chris M. Walsh
and Reuters.

HCTIEN &Y ED CHRISTMAN

Dawn Of The DIY:
Unsighed Acts Chart

Four Bands Sans Labels Flex Nontraditional Sales Muscle

Four DIY bands hit Billboard
charts this week, thanks
largely to nontraditional re-
tail sales and old-fashioned
elbow grease—and in one
case, barbecue sauce—Dby the
artists themselves.

The top charter was the Sun-
streak’s self-titled album. It
came in at No. 30 on Heatseek-
ers, which ranks the top sell-
ers among artists who have
never cracked the top half of
The Billboard 200.

It reached No. 3 for the
Mountain and South Central
regional Heatseekers charts.
{The United States is divided
into eight Heatseeker regions.)

The Sunstreak also hit No.
33 on the Top Independent Al-
bums chart.

Meanwhile, Lustra’s “Scotty
Doesn’t Know Me” reached No.
89 on the Pop 100, a singles
chart thar factors digital and
retail sales in with airplay from
mainstream top 40 radio. Army
of Freshman’s “Under the
Radar” belied its name by rank-
ing No. 3 on the Headseekers
regional West North Central
chart, and Octane’s “Rise Up”
did just that, placing No. 8 on

the Heatseekers regional
Middle Atlantic chart.

This is not the first time that
a purely DIY band has cracked
the charts, but it's close. Brook-
lyn, N.Y.-based Clap Your Hands
Say Yeah entered the Aug. 6,
2005, Heatseekers chart at No.
34. “It was the only time a self-
made album had appeared on a
Billboard chart without label af-
filiation, so to have four of them
atonce is an even more unusual
occurrence,” Billboard director
of charts/senior analyst Geoff
Mayfield says.

Clap Your Hands Say Yeah
ultimately peaked at No. 13
on Heatseekers, No. 16 on
Top Independent Albums and
No. 3 on Internet Albums,
scanning 105,000 units so far.
The album was at 15,000
units when the band chose Al-
ternative Distribution Al-
liance to distribute the record,
which remains on its own,
self-titled label.

Now, this most recent crop of
charting DIY bands is hoping
to duplicate that success, though
each act says signing with a label
is not out of the question.

The Sunstreak, which re-

360 DEGREES OF BILLBOARD

BILLEOARD
UNDERGROUND
LAUNCHES STAR
After a worldwide talent search
involving more than 25,000
musicians, Billboard Under-
ground artist Ryan Star was se-
lected as a finalist to join this
year’s contestants on CBS’
“Rock Star: Supernova.” The
winner becomes the frontman
for Supernova, a band with
Motiey Crie drummer Tommy
l.ee, ex-Metallica bassist Jason
Newsted and former Guns N’
Roses guitarist Gilby Cilarke.
The Billboard Underground
series launched in 2004 to
promote the best unsigned
artists from around the globe
to entertainment industry ex-
ecutives, tastemakers and
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media. Star was handpicked
for Billboard Underground’s
live series at New York’s Core
Club in March, followed by a
special Billboard Under-
ground performance in the

leased its debut album on its
own B and W Records label,
has scanned 4,000 units, ac-
cording to Nielsen Sound-
Scan—and owe all of its sales
to the Vans Warped tour.

“We are literally walking
around the Warped tour selling
CDs,” manager William Mer-
man-Smith says. “So far we
have sold about 10,000 of them
over the last three weeks.”

That’s not all they are
doing on the tour: Merman-
Smith says the band, which
rotates through the tour’s
stages, is “the barbecue band.
We pick up food during the
day and cook for 400 people
every night.”

The New York-based alterna-
tive pop/rock band hopes to
take advantage of other sales
channels soon. “We definitely
want to get the album into
stores,” Merman-Smith says,
explaining that the band is in
talks with “a few” labelsand an
independent distributor, should
it decide not to sign.

Lustra has seen 18,000
copies of its song “Scotty
Doesn't Know” downloaded in
the last two weeks. The band

Hamptons over Memo-
rial Day weekend.
The exciting news
comes on the heels of
a sold-out June show
with U.K. phenomenon Corinne
Bailey Rae at the Bowery Ball-
room in New York. The “Rock
Star” appearance is Star’s
jump to a global audience after
receiving national recognition

&

®
3

Seif-released ‘Under the
Radar’ by ARMY OF

FRESHMAN arrives at No. 3 in

one Heatseekers region.

licensed the song to label
Milan, distributed by WEA, for
inclusion on the 2004 sound-
track to the film “Eurotrip,” but
band member Nick Cloutman
says its recent success is
because of “an astounding
amount of interest from kids
on Myspace” and resultant pur-
chases on Apple’s iTunes store.
Philadelphia hard rock band
Octane debuts on the regional
Middle Atlantic chart with its
second album, “Rise Up.” The
album’s sub-1,000 sales—and
sales of 17,000 for its first
record—have largely been rung
up atits shows in the Philadel-
phia; Atlantic City, N.J.; and
Delaware area, according to the
band’s manager, Al Geary at
Surebets in Philadelphia.
Finally, Army of Freshman’s
“Under the Radar” debuts at
No. 3 on the Heatseekers re-
gional West North Central
chart, generating sales from
iTunes, the band’s Web site and
from the act’s shows. Manager
Peter Shurkin of Los Angeles-
based Shurkin Entertainment
says the band recently had an
indie label deal fall apart. The
Army of Freshman may sign

as the MySpace Featured
Artist in March and critical ac-
claim in Billboard in May for his
debut solo album “Songs From
the Eye of an Elephant”
(stonecrowrecords.com).

The show airs Tuesdays at
9 p.m. on CBS. For the latest
Star news and music, piease
visit ryanstar.tv.

DANCE SUMMIT
DETAILS ANNOUNCED
The 13th annual Billboard
Dance Music Summit hits the
Las Vegas Strip Sept. 17-20.
This year’s event, held at the
Palms Resort & Casino, will fea-
ture timely panel discussions
by day and, in conjunction with
LifeByNight, evening partiesin
the hottest nightclubs. Dis-
count early-bird registration
ends July 21.

British duo Bananarama is
confirmed for the summit’s
Billboard Q&A session. Eric

%

with alabel because “you need
a couple of bucks to get the kids
to hear about the album,”
Shurkin says. Or it may secure
distribution through 33rd
Street Records again.

These bands are riding a
wave of nontraditional revenue
affecting the entire music busi
ness. Such nontraditional re-
tail outlets as Internet CD
sales, sales at concerts and
mail-order houses accounted
for 11% of total album sales at
this year’'s midway point (see
story, page 14), the first time
such outlets were responsible
for double figures.

“Venue sales are becoming
more critical,” EastWest pres-
ident Fred Feldman says.
“Bands can sell alot of albums
at shows and particularly fes-
tivals. It’s an impulse thing,
especially at a festival target-
ing a certain audience and
where the bands can hang out
at the merch table. If the
bands areany good, it is a sig-
nificant number.” .o
Additional reporting by Keith
Caulfield in Los Angeles and
Alex Vitoulis in New York.

Hirshberg, president/CCO of
Deutsch LA and the driving
force behind music-savvy ad
campaigns for Mitsubishi, Old
Navy and others, is also on-
board for the conference.

Other panelists/speakers/
artists include Petrol Records
founder Chris Murphy; AOL
Music director of music pro-
gramming Jared Willig; De-
fected Records A&R director
Simon Dunmore; Leo Burnett
VP/music producer Bonny
Dolan; RCA Music Group VP
of A&R Hosh Gureli; K7
Records U.S. label manager
Jennifer Masset; KNGY San
Francisco PD John Peake; Is-
land Def Jam VP of strategic
marketing Jeffrey Straughn;
Jody Watiey; Kaskade; Kris-
tine W; Junkie XL; and the
l.oose Cannons.

For additional info and/or to
register for the summit, log on
to billboardevents.com. ...
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Major Merch Move

Live Nation Acquires High-End Firm Trunk Ltd.

Live Nation has entered the merch business.

The world’s largest prometer and venue
operator has purchased a majority stake
in Trunk Ltd., a high-end licensing and
merchandise firm. The purchase price
was not disclosed.

“Artist merchandise is a iarge segment
of the live business [that] we have never
beenin,” Live Nation CEO Michael Rapino
says, “and we believe with the amount of
teurs we produce globally, the venues we
own and festivals [we produce], that this

Clockwise, from top: Trunk taps for the
hard rocker; T-shirt fari WILLIE NELSON;
belts emblazoned with acts”iconic
imagery.
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segment represents a new area of growth
and services we can provide the artist.”

Trunk has more than 60 exclusive li-
censes, including AC/DC, Aerosmith, the
Beatles, Blondie, Jimi Hendrix, Pink Floyd,
the Grateful Dead, the Doors, the Rolling
Stones, Métley Criie and David Bowie.

Trunk was founded in 2003 and led by
CEO/creative director Brad Beckerman,
who will continue to lead the company on
an aggressive growth strategy under Live
Nation as president/CEO of Live Nation
Merchandising. Trunk products are avail-
able at 600 specialty stores and boutiques
internationally, and will now move to con-
cert venues as well.

Beckerman says he was close to doing a
deal with a large apparel company when
Rapino and Live Nation approached him.
“Live Nation is a movement,” Beckerman
says. “Itbrings the artists and fans together
like no other company.”

At Live Nation, Beckerman will join the
company’s executive team to develop mer-
chandising, venue retailing and branding
strategies. Prior to founding Trunk, Beck-
erman served as president/CEO of Groove
Track Productions, an entertainment and
brand development company. Previously,
he was GM of Starter Corp.,a $500 million
licensed sportswear company. “I'm not a
typical merchandiser,” Beckerman says. “1
am a brand developer.”

The plan s to take Trunk distribution be-
yond traditional retail outlets into Live Na-
tion venues by creating limited edition
products only available at Live Nation
events. In effect, there will be a Trunk “store”

at Live Nation shows regardless of who has
the merchandise contract with a given band.

Rapino would not rule out that the
Trunk/Live Nation relationship could ex-
pand to include a traditional tour merch
deal with artists, where sales and distribu-
tion on the road are turned over to a con-
tracted merchandiser. But for now, Rapino
says, “Trunk will focus on continuing to
build on their current rapid growth curve.”

“Over time, I think we will find more syn-
ergistic paths to take,” Beckerman adds.

Even so, now with the Trunk deal “mer-
chandise is an area we will add to our live
services for artists,” Rapino says. So the deal
represents a new Live Nation revenue
stream and a new artist service. What's in
it for consumers?

“We believe we have a real opportunity
to create new products . . . that will allow
the consumer a greater variety and quality
at our venues,” Rapino says.

Quality, yes, but the current Trunk line,
which routinely tops $100 for a shirt, may be
a bit pricey for the average concertgoer. Ac-
cording to Beckerman, Trunk will now cre-
ateanew label under its banner that will have
the same quality and design, but will not be
numbered oralimited edition. The new line
will be in addition to its current high-end line
and will be offered at a lower price point.

Trunk’s highest quality merch will con-
tinue to be available at retail. “Our products
are high end and high quality,” Beckerman
says. “It brings the emotional connection
of the avid fan to the next level.” ove

Additional reporting by Tamara Conniff.

TOP PHOTOGRAPH BY WENDELL T. WEBBER
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ARTISTS GET
HAPPY FOR
CLINIQUE

Cosmetics Company Taps Rihanna,
Julie Roberts, Ne-Yo For Perfume Song

Come September, Rihanna, Julie Roberts and Ne-Yo will be makin’
happy in a new global campaign for the top-selling Clinique
Happy fragrance.

In a strategic partnership with Island Def Jam, Clinique com-
missioned Ne-Yo to pen an original song specifically for the fra-
grance. The buoyant tune, “Just Be Happy,” was then recorded by
Rihanna and Roberts. The two decidedly different versions of the
track skew hip-hop/pop (Rihanna) and country (Roberts).

“Just Be Happy” is the centerpiece of a holiday advertising and
promotional campaign for Clinique Happy. Its goal, a Clinique
representative notes, is to attract young consumers.

Rihanna and Roberts are leaders in R&B/hip-hop and country
music, respectively, the rep adds. “They’re the Clinique Happy
consumer. They appeal to the women we want to attract.”

Island Def Jam Records VP of strategic marketing and devel-
opment Jeff Straughn agrees. Clinique Happy evokes great con-
temporary appeal, he says, while “Rihanna embodies a vision of
the young, successful women of today.”

Clinique Happy is also sponsoring Rihanna’s summer tour,
which commenced June 30.

Production Advisors president Lloyd Simon was instrumen-
tal in structuring the deal among Clinique, the artists, managers
and labels.

“Just Be Happy” will be heard in Clinique Happy radio ads that
begin airing in November.

The two Universal labels (Def Jam for Rihanna and Mercury
for Roberts) are discussing the possibility of actively servicing the
tracks to radio in the fall.

The Clinique radio ad campaign is preceded by an interactive
Internet campaign commencing Sept. 1.

At the getyourhappy.com site there will be free MP3 and ring-
tone downloads of the two versions of “Just Be Happy.” Rihanna
and Roberts fans can also stream videos of the two recording ses-
sions, which include interviews with the artists.

The Internet platform is the sole element of the campaign that
includes images of the two artists. Otherwise, Rihanna and Roberts
are strictly the voices of Clin-
ique Happy. Anaccompany-
ing print campaign points
people to the Web site.

In-store promotional ac-
tivities are also planned for
the holiday shopping season,
including a gift with a pur-
chase. Customers who buy
Clinique Happy will receive
five free music downloads at
a to-be-determined online
music store.

This is not the first time
Clinique Happy has incorporated music into one of its campaigns.
Sinceitslaunchin 1997, Clinique Happy has featured such songs
as “C’'mon Get Happy” (Judy Garland), “Happy Together” (the Tur-
tles) and “Make Someone Happy” (Jimmy Durante) in campaigns.

Throughout, Clinique Happy has senta clear message that fra-
grance and music are emotional and personal. “Music is Clin-
ique’s way of entertainment,” the Clinique representative says.
“Our products are our heroes, and the music adds an entertain-
ment element to our brand.”

Rihanna’s version of “Just Be Happy” was produced by Ne-Yo,
while James Stroud handled Roberts’ version.

Though financial details were not disclosed, the Clinique
representative acknowledges that each participating artist was
paid a flat fee. oce

RIHANNA

BELTS: TRUNK LTD; NELSON: STEVE GRANITZ/WIREIMAGE.COM



www.americanradiohistory.com

|

MICHAEL PAOLETTA mpaoletta@billboard.com

An’80s Revival

VH1 Classic, Legacy Bring Back Acts With CD, Tour

With a joined-at-the-hips new CD series and
tour, Sony BMG’s Legacy Recordings and Via-
com'’s VH1 Classic hope to extend the reach of
their respective brands. At the same time, if all
goes as planned, they will reintroduce core '80s
artists to new and old fans alike.

The CD series, “We Are the '80s,” named after
VH1 Classic’s video show of the same name,
debuts July 18 with seven collections from the
Bangles, Loverboy, Eddie Money and Scandal
(Columbia/Legacy); Bow Wow Wow and Rick
Springfield (RCA/Legacy); and A Flock of Seag-
ulls {Jive/Legacy).

The CD series and tour are backed by a mul-
tiplatform marketing campaign, encompassing
TV, radio, broadband, print, mobile and the In-
ternet. Additionally, Wal-Mart, Borders Books
& Music, Sirius Satellite Radio and videogame
company Taito (which brought the world Space
Invaders) are strategic partners.

The tour, headlined by Springfield, features
Loverboy, Money and Scandal.

Jeff Jones, executive VP of Legacy Recordings
and Sony BMG Catalog Worldwide, says the
VH1 Classic audience is a perfect match for the
Sony BMG catalog. Since the two major labels
merged nearly two years ago, Legacy's catalog
opportunities have grown tremendously. Such
opportunities fit in quite nicely with VH1 Clas-
sic’s programming.

Though the network’s programming is clas-
sic in nature, the median age of its viewers is
36. “VH1 Classic is not just about baby
boomers,” explains Eric Sherman, senior VP/
GM of VH1 Classic. “Initially, we thought [VH1
Classic] would reach an older audience, but it
extends way beyond boomers.”

This is key for labels like Legacy, which has
a strong desire to reach a younger, hipper
demo. “How do you get a 20-year-old to buy
discs by Rick Springfield,” Jones wonders

aloud. “VH1 Classic helps the 25-40 demo dis-
cover this cool music.”

Each CD in the “We Are the '80s” series con-
tains hits, B-sides, album tracks and rare cuts.
The Scandal and Seagulls sets will also include
previously unreleased material.

In fact, it was the inclusion of unreleased ma-
terial that appealed to Scandal lead singer Patty
Smyth. “We had lots of recorded songs that were
never released,” Smyth says. “They were just
lying around. Now they have a home.”

Smyth is referring to tracks like “Grow So
Wise,” “If You Love Me” and “I'm Here Tonight,”
which hardcore fans will recall from seeing the
band live.

And while Smyth smiles at the notion of twen-
tysomethings “discovering” the band’s music
years after its original release, for her the tour’s
the thing.

“When we did the VH1 Bands Reunited Tour
a couple years ago, all I heard from fans was,
‘I’ve waited 20 years to see you play live,””
Smyth says. “Scandal rarely toured after those
first few hits. I want to go out and sing and
connect with fans who may have never seen
us live.”

Pausing for a few seconds, she adds, “I want
to go out there and kick some ass.”

Fast forward to next year and Legacy expects
to release up to 10 new discs in the “We Are
the '80s” series. “The possibilities are many,”
Jones notes. Indeed. Within seconds, thoughts
of Alison Moyet, Thompson Twins and Toto
fill the mind.

Of course, this series is not for all acts. “It de-
pends where they are today versus where they
were then,” Jones says. “Some bands won't want
to participate—the series may not be strategi-
cally in line with where they see themselves
today. But others will see it as another way to
connect with fans.” oo
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NATASHA BEDINGFIELD
moved a million units

of ‘Unwritten,’ the third
most-downloaded song
so far in 2006.

Digital Song SalesIncrease As CD Sales Drop

hile digital track

sales continue to

grow (much to the

delight of the labels)

the decline of the CD

is accelerating to the chagrin of
brick-and-mortar merchants.

For the 26 weeks ended July
2, unitsales of digital tracks out-
paced albums—physical and
digital—Dby 3.8%, with track
transactions totaling nearly 281
million units versus album sales
of 270.6 million copies, accord-
ing to Nielsen SoundScan.

Overall, U.S. sales for the first
half were up 23.7% to 564 mil-
lion units, versus the 456 mjl-
lion units tallied in the first half
of2005.

Digital tracks are the primary
reason for cheer, leaping 77%
from 158.8 million transactions
in the first half of 2005. But
album sales are down 4.2%
from the 282.6 million units the
U.S. industry garnered in the
first half of 2005. The rate of de-
cline for the halfincreased from
the 3.3% drop in album sales for
this year’s first quarter.

The album sales decline can
be attributed to CD albums,
which were down about 19 mil-
lion units, a 7% dip that was only
partially offset by the 126.4%
growth of digital-album trans-
actions to 14.7 million units.

Universal Music Group
widened its U.S. market-share

ead over Sony BMG Music En-

tertainment even though its
share was down slightly to
31.7% from the 32% it had in
the first half of 2005.

UMG, including titles han-
dled by Universal Music Group
Distribution and Fontana, also
landed at No. 1 for R&B, rap,
Latin and alternative rock al-
bums as well as current albums.

At midyear, the UMGD-
distributed Buena Vista Music
Group was riding high with the
two biggest sellers: the “High
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School Musical” soundtrack
with 2.6 million copies scanned,
and Rascal Flatts’ “Me and My
Gang” with almost 2 million.
In the year’s first half, 16 al-
bums scanned more than 1 mil-
lion units versus 17 last year. So
far three downloaded songs
have passed the million mark.
Daniel Powter’s “Bad Day” leads
the way with 1.5 million scans,
followed by Sean Paul's “Tem-
perature” with 1.2 million units
and Natasha Bedingfield’s “Un-
written” with 1 million.
UMGD was tops in digital
tracks, capturing a 32.6% share,
up from the 32.1% the company
posted in the first half of 2005.
Second-ranked Sony BMG’s
digital track share dropped to
25.2% from 27.8%. WEA’s share

grew to 20.6%, up from 16.4%
for the half.

EMI Music Marketing had a
slight uptick in digital-track
market share, going to 7.8%
from 7.6% in the first half of
2005. The independent sector
saw its collective market share
drop to 13.7% from 16.1%.

Other highlights from Nielsen
SoundScan’s midyear results:

- Country was the fastest-
growing genre with a 17.7%
jump in album sales. Other
gainers: Christian/gospel (up
11.6%), Latin (7.9%) and
soundtracks (12.6%). Classical,
new age and metal also enjoyed
sales gains.

« R&B sutfered the biggest
genre decling, a 22.4% drop to
53.8 million units. Alternative

SCANNING RETAIL

A fast look at the first half’s market-share shifts and sales breakdowns

Market Units
Share Sold
(In Millions)
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W2006

SONY

was down 9 million units to
50.9 million copies.

« Sony BMG was No. 2 to
UMG in the album market with
a 26.3% share, or 71 million
units, down from 27.8%, or
78.5 million units. Still, Sony
BMG was the top album dis-
tributor in country, classical,
hard rock and gospel and on the
Heatseekers chart.

» Warner Music Group was
the only major to gain market
share in the first half, growing
to a 19.3% share from 16.7%.
SoundScan credited WMG
with all of Ryko Distribution’s
sales for the hulf even though
WMG did not acquire the indie
distributor until the end of May.
Ifonly Ryko'’s scans for June are
included, WMG still shows an
18.8% share.

- The independent sector—
excluding the major-owned
indie distributors RED, Caro-
line, Fontana, Ryko and Alter-
native Distribution Alliance
—tallied a 12.8% share of the
albums market in the first half
of the year. The fourth major,
EMLI, stood at 10%.

« Nontraditional retail outlets
such as CD sales on the Inter-
net, album sales at concerts and
mail-order houses accounted
for 11% of total album sales, the
first time such outlets reached
double figures. Mass merchants
were slightly off pace, while
chain stores and independent
accounts continued to steadily
lose market share. oo
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. Retail Track

WMG’s DVD
Album Plan

New Format Seen As Sales Boost

Even as Warner Music Group (WMG) moves to embrace all
components of digital distribution, the company continues
to prop up physical sales as well.

According to retail sources, WEA has been touting a DVD
album as either a replacement for or a complement to CD
sales during its recent meetings with U.S. merchants. With
CD sales down 7% so far this year, brick-and-mortar mer-
chants have been clamoring for something to stimulate
physical sales.

Some believe that an across-the-board wholesale price
drop a la JumpStart is just the ticket, but in Retail Track’s
view that is wishful thinking. But retail will take what it can
get, and a possible replacement or complementary physical
configuration is just fine with retailers.

Sony BMG Music Entertainment already tried combining
audio and visual components with the DualDisc, but while
that hybrid format was wholly embraced by retail, the lack
of support from the other majors and confusion among con-
sumers seems to have stalled that effort.

So why will a DVD album serve as a better replacement?
And how is it different from DVD Audio, which offers 5.1sur-
round sound?

According to those in the know about WMG’s pians, the
differenceis thatin making a DVD Audio title, a disproportion-
ate amount of space is allocated to audio, which allows for the
high resolution sound. The new DVD album will be a stan-
dard DVD, which allows for 90% of the space to be used for
video and still leaves room for a full album. It is designed for
the computer-based audio fan. While it won't play in traditional
CD players, the DVD album obviously will play in DVD play-
ers and computers with CD-ROM drives or ones that can play
DVDs. The latter feature enables the music to be transferred
off the disc to portable players, or burnt to CDs.

WMG also has plans to allow the DVD album to unlock con-
tent from online locations, and it will also allow for the album
artwork and liner notes to be downloaded to the computer.
The DVD album can also carry ringtones, which some discs al-
ready do, or allow users to create mobile content from the
music on the disc, according to sources. How all this will work
is unclear because WMG isn’t officially talking about it.

“We think this is the way to give the consumer extra bells
and for the industry to maintain a two-configuration busi-
ness,” one WMG executive says. WEA has tentative plans to
soft launch the DVD album in the fall.

Neediess to say, retait is bullish on WMG's plans, but it was
also bullish on the DualDisc, and so far that hasn’t been are-
sounding success. In fact, if Sony BMG continues to push that
format and WMG starts pushing its DVD album, it likely will
leave the consumer more confused than ever.

NEW(D) PROMO TACTICS: Trust Bob Chiappardi to
wield his expertise as, well, only he can. Chiappardi’s Concrete
Marketing is renowned for its lifestyle marketing of hard rock
and other genres. So it should come as no surprise that he
played off the recent Billboard cover story about labels work-
ing music in strip clubs by putting together a promotion with
Exotic Dancer magazine to help labels bring tracks to those
venues. The company is planning four samplers that will be
delivered to DJs in 2,000 of the “best” gentleman’s clubsin
the United States. To ensure participation, DJs will have to
provide feedback to qualify for a contest with a cash prize.
Don’t tell me that Chiappardi doesn’t know how to work sin-
gles as well as anybody in the industry. e

ED CHRISTMAN echristman@billboard.com
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The Publishers’ Place

SUSAN BUTLER sbutler@billboard.com

Wheeling And Dealing

This Summer Sees A Slew Of Signings And Acquisitions

Deal-making is in full swing
for publishers this summer.

EMI Music Publishing has
landed hot new songwriter
Kristal “Tytewriter” Oliver,
who hails from Philadelphia.
We had a chance to hear some
of her songs in April when
Oliver met with EMI’s Jessica
Rivera, director of creative/
A&R, East Coast, and Big Jon
Platt, executive VP of urban
music. She is definitely one
to watch.

“The first time [ heard a
song written and performed by
Kristal, I knew I had to meet
this girl and be a part of the
teamn to take her songwriting
career to the next level,” Rivera
says. “Her songs are so concep-
tual, and tracks are a play-
ground for her melodies.”

Oliver co-wrote MTV “Mak-
ing the Band” act Da Band’s
first single, “Show Stoppin’ ”
(Bad Boy Records). Her songs
have been recorded and are in

H

i
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the running to be on forthcom-
ing albums by Mario (J Rec-
ords), Paula Campbell (Sony)
and Mya (Motown Universal),
among others.

Separately, EMI inked a li-
censing deal with Lyric Jeans,
the music-inspired clothing
company. The publisher’s cat-
alog will be used for lyric-
driven premium denim wear.

Songs in the catalog that
may end up appearing on legs
near you include “Rebel,
Rebel,” “Daydream Believer,”
“Stop in the Name of Love” and
“What’s Going On.”

Lyric Jeans says that each
pair of jeans reflects the per-
sonality, style and flare of the
artist and song through its de-
sign. Universal Music Publish-
ing Group announced a deal
with the company in May.

TAKING ROOT: Warner/
Chappell Music is the new
home for Timbaland’s entire

back catalog. The publisher ac-
quired the catalog as part of a
deal in which it re-signed the
songwriter/producer.

Warner/Chappell reports
that the catalog includes more
than 40 top 10 songs on vari-
ous Billboard charts, including
Missy Elliott’s “Get Ur Freak
On” and Justin Timberlake’s
Grammy Award-winning “Cry
Me a River.”

Timbaland is executive pro-
ducer of Nelly Furtado’s cur-
rent album “Loose,” which
debuted at No. 1 on The Bill-
board 200. He co-wrote nine of
the 12 songs on the album in-
cluding the No. 1 single,
“Promiscuous.” Timbaland’s
upcoming projects include
Timberlake’s highly antici-
pated sophomore album.

During the past 10 years,
Timbaland has also collaborated
with such acts as Jay-Z, Gin-
uwine, Destiny’s Child, Aaliyah,
Bubba Sparxxx, LL Cool ], Tweet,

Lil’ Kim, Bjork, Hilary Duffand
Jennifer Lopez.

A FAMILY AFFAIR: Music
Sales Corp. not only acquired
the publishing rights to the cat-
alog of lyricist/composer Carl
Sigman, but tapped the serv-
ices of Sigman’s eldest son
Michael as well.

Carl Sigman, who died in
2000 at 91, wrote about 800
songs during his six-decade
career. The catalog that is mov-
ing from Major Songs to
Music Sales includes Sigman’s
share of such classics as
“Where Do I Begin (Love Story
Theme),” “It’s All in the
Game,” “Enjoy Yourself,”
“Pennsylvania 6-5000,” “What
Now My Love” and “Arrive-
derci Roma.”

Michael Sigman, who was
president/publisher of L.A.
Weekly for nearly 20 years, will
have a frequent presence at
Music Sales West in Santa Mon-

ica, Calif. He will work closely
with the company to bring more
vitality to the catalog, the com-
pany says. Recent covers of the
catalog include the Pussycat
Dolls’ version of “Right Now,”
Barry Manilow’s “It’s All in the
Game” and Rod Stewart’s “Crazy
She Calls Me.”

Music Sales is expected to
publish a comprehensive Carl
Sigman songbook.

A SUMMER THONG: Di-
mensional Music Publishing
has snagged Atlanta-based
songwriter/producers Tim and
Bob (aka Tim Kelley and Bob

Robinson), who signed a world-
wide co-publishing deal.

Tim and Bob co-wrote
Sisqo’s “Thong Song,” which
wentto No. 1 on the Rhythmic
Top 40 chart in April 2000, as
well as Jon B.’s “They Don’t
Know” and songs for Boyz II
Men, TLC and many others.
Tim and Bob also produced
and co-wrote Bobby Valentino’s
“Slow Down,” which peaked at
No. 8 on The Billboard Hot 100
in May 2005.

The duo is in the studio writ-
ing and producing tracks for
upcoming albums by Valentino
and Brian McKnight. e
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BY KEN TUCKER

Star Power Dim, Country Fests Play On

With So Many Top Talents On Tours Of Their Own, It’s Been Slim Pickings For Some Regional Events

NASHVILLE—With Faith Hill & Tim McGraw, Kenny Chesney,
Rascal Flatts and Toby Keith all on the road, it is a hot summer
for country tours. But with these acts playing arenas and am-
phitheaters, how is it affecting fairs and festivals, which tradi-
tionally count on at least a few of the top acts to fill their bills
and bring in crowds?

It depends on whom you ask.

Buddy Lee Attractions co-owner Tony Conway calls this sum-
mer’s slate of heavy hitters “unusual, [because] everyone that I
can think of that’s a headliner, except for Shania [Twain)], is tour-
ing and not doing fairs and festivals.”

Still he says, “This could be the healthiest fair and festival sea-
son we've seen in four or five years. I don't think it’s affected the
fairs and festivals as far as not having the amount of talent they
want or the level of talent they want.”

But Rod Essig, senior agent for Creative Artists Agency, says
it is harder for fairs to compete: “It’s affecting [ fairs and festi-
vals] a lot, because they're making an offer for one show and a
[national tour promoter] is making an offer for 40.”

Radius clauses are also a factor. “Most of [the tour promoters)
put in a 150-mile radius clause and most of these festivals are
within 150 miles of a major metropolitan area,” Essig says. “It
has a huge effect on someplace like Eau Claire or Cadot [Wis.].
[f you're playing Minneapolis, you can’t play [those festivals].”
While the length of time the clauses cover vary, they generally
cover 60-90 days on either side of a show date.

Gil Cunningham, president of Neste Event Marketing,
books eight festivals, including two in Canada. He says the
bigger problem is the support acts that major tours take out
of the fair mix, such as Dierks Bentley, Sugarland, Gary Allen
and Joe Nichols. “Whatever support acts [the tours] have won’t
be able to play” festivals in that market, he says, due to ra-
dius clauses.

Triangle Talent CEO Dave Snowden, who books talent for
roughly 20 fairs from Utah to Florida, believes the tours affect
fairs and festivals because they're taking money out of the mar-
ket, so people’s discretionary income is tapped out when it
comes time to buy tickets to see acts at the fair.

Furthermore, the amount of tours may be hurting
the overall country market. A recent Chesney date at
Freedom Hall in Louisville, Ky., didn’t sell out, even
though he had sold out the previous five years, ac-
cording to Snowden.

While Snowden counts high ticket prices and
high gas prices as factors that can hurt fair shows
as well, overall he’s positive. “I think tickets sales
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are running pretty well where they have been in the past,” he
says. “No big surprises yet, but there’s still time for things not
to go as we had hoped.”

Some of the larger state fairs have grandstands that rival am-
phitheaters in the number of people they can accommodate.
More than other summer events, they both compete with, and
benefit from, the major tours. Their large grandstands mean
they have more seats to fill, but that also means they have the
ability to attract top tours and are often added as a stop on a tour
that is primarily hitting amphitheaters.

Among many country stars
on the road, GRETCHEN
WILSON will perform
Sept. 2 at the New York
State Fair in Syracuse.
Because of routing and
radius clauses, other state
fairs haven’t been as
lucky in drawing
country acts this
summer.

Conway says “it’s tricky to book” the big fairs because they
compete with amphitheaters and arenas for talent, but some,
like the New York State Fair in Syracuse boast a great lineup.

“This year we kind of hit the jackpot as far as the touring time
and our routing,” says Joe LaGuardia, marketing director for
that event, which has Keith Urban, Rascal Flatts, Keith, Carrie
Underwood, Gretchen Wilson and Jeff Foxworthy for its Aug.
24-Sept. 4 run. “Our schedule is predominantly country because
these folks were available and it literally becomes a no-brainer.
I think you’d be a fool to turn them down.” Last year’s fair in-
cluded only two country acts: Keith and Alan Jackson.

“We've become creatures of the touring cycle during that time
period,” LaGuardia adds. “We have to select from what’s avail-
able during that August-September window. Some years it will
be more diverse than other years.”

FILLING THE VOID
While Chesney and McGraw & Hill might
not be available, other acts are. Urban, Jack-
son and Martina McBride aren’t doing full-
blown tours, but are doing festival dates. “For some
reason, it seems that it will always level itself out,”
Essig says of the available talent pool.

And when mainstream country acts aren’t available, such
performers as Kid Rock, ZZ Top or John Mellencamp may fit
the bill at the fair. “They draw the same crowd basically,” he
says. “You can do a crossover and the country audience will
like them.”

Cunningham agrees that bookers are also opting for acts
from other genres. “They’re looking more at contemporary rock,
they’re looking at comedy, they're looking at classic rock,” he says.

But there are still solid country choices, Cunningham believes.
“There are a lot of country acts thata major artist might not want
on tour, but work great in a festival setting—acts that puton a
great show and people enjoy,” he says. “Getting a major act is
very important, but the quality of the act is also important to the
festival promoters.”

In a heavier-than-normal country touring season, new acts
like Keith Anderson, Jason Aldean and Josh Turner have bene-
fitted, Cunningham says. “They have played more festival and
fair dates” than they might in another less-crowded year, “and
so far have done well.”

And there’s a financial benefit for fairs. Cunningham says:
“They might be able to buy one of those acts for $10,000 or $15,000
less than one of the mid-range acts they were [originally]
interested in.” Eowe

PAVAROTTICANCELS TOUR

Singer’s Operation Ends Farewell Trek; Plans To Return In 2007

Superstar tenor Luciano Pava-
rotti underwent surgery for
pancreatic cancer in early
July after doctors in New
York found a “malignant pan-
creatic mass” during routine
medical checkups. He contin-
ues to recover in an unnamed
New York hospital. Accord-
ing to his management, the
mass was completely re-
moved during the surgery.
However, the 70-year-old
singer has cancelled the re-
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maining 2006 dates on his
worldwide farewell tour; his
management and the tour
producer, Harvey Goldsmith,
plan to restart in 2007.

In December 2004, Pava-
rotti announced that he
would undertake a 40-city
farewell tour. So far, Pavarotti
has sung about half the
planned performances. A
number of dates this year
have been cancelled due to
other unrelated health issues,

including complications from
back and neck surgeries.

In a prepared statement,
the tenor’s manager, Terri
Robson, said, “Mr. Pavarottiis
recovering well and his physi-
cians are encouraged by the
physical and emotional re-
silience of their patient. Mr.
Pavarotti remains under the
care of a team of doctors in
New York and will undergo a
course of treatment over the
coming months.”

The singer made his oper-
atic debut in Italy in 1961;
opera aficionados remem-
ber signature performances
during the height of his
stage career in such operas
as Donizetti’s “La Fille du
Regiment,” Puccini’s “La Bo-
heme” and Verdi’s “Un Ballo
in Maschera,” among other
works.

To millions of other fans
worldwide, he has become a
beloved figure as well, espe-

wWww . americanradiohistorv.com

cially through his arena and
stadium appearances with fel-
low singers Placido Domingo
and Jose Carreras as the
Three Tenors. His activities in

charity are also well-
known, including a
series of “Pavarotti
and Friends” concerts
that have paired him
with other stars like
Bono, Mariah Carey,
Sting and Celine Dion.

A specific diagno-
sis of the singer’s pancreatic
cancer has not been dis-
closed, nor have the
specifics of his ongoing
treatment. one
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www.americanradiohistory.com

1

Forceful Approach

!

N j DRA'E.:
- ey

U.K. Act Dragonforce Storms The States, Nabs Ozzfest Spot

Six months ago Dragonforce
was a veteran metal band with
no real sales history in the
United States. The U.K.-based
acthad a burgeoning following
in Europe, but was mired in
lineup changes and label insta-
bility. It also had played only a
handful of dates in America.
Additionally, the band’s metal
subgenre—power metal, or as
the band calls it, “extreme power
metal”’-—hasn’t been in favor in

the United States since the '80s
heyday of Iron Maiden. “We
didn’t know a lot about the band.
It was really an unknown Euro-
pean-type metal band,” says
Brian Meade, senior VP of mar-
keting and label relations at
Fontana Distribution.

And yet the act has became
one of the summer’s biggest pri-
orities for New York-based Rcad-
runner Records. In three weeks
of release, the act’s “Inhuman

Rampage” has sold 23,000 units
in the United States, according
to Nielsen SoundScan, and rests
at No. 7 on Billboard’s Top In-
dependent Albums chart. When
the album was released three
weeks ago, retail sources esli-
mate that Roadrunner shipped
60,000 units.

Roadrunner VP of marketing
Bob Johnsen says the act has sold
85,000 copies of the album inter-
nationally. In most territories,

TODD MARTENS tmartens@billboard.com

“Inhuman Rampage” was re-
leased in January, and Roadrun-
ner has the album, which it is
licensing from Sanctuary Rec-
ords, in the United States, the
United Kingdom, Canada and
Australia. The act’s previous two
albums, released on Noise/Sanc-
tuary, have sold a combined
18,000 units in the United States.
This one easily could have fol-
lowed suit, and things got oft to
a foreboding start.

The band was slated to play a
sold-out show at CBGB in New
York last November, but was de-
nied entry into America. Drag-
onforce vocalist Herman Li
apparently shares a name with
someone on the FBI's watch list,
Roadrunner A&R exec Mike
Gitter says. Once immigration
issues were sorted out, Dragon-
force booked a brief U.S. tour
forearly 2006. It played venues
in the 900- to 1,000-capacity
range, which is typical for the
types of metal bands that labels
swear are “big in Europe.”

Buta date at the Whisky A Go
Go in Los Angeles was caught
by Ozzfest bookers, and the

band, Johnsen says, “received
an offer the next day.” Typically,
any band that hasn’t sold
100,000 units is forced to pay
about $70,000 to perform at
Ozzfest, according to label
sources, and the circuitis a huge
expense for budding acts.
Johnsen declines to go into de-
tail on the band’s Ozzfest agree-
ment, but if indeed the band
received an offer and didn’t pay
its way on, other indies that have
had to pay fees for artists likely
won't be pleased.

A representative for Ozzfest
says Dragonforce has already
earned its spot. “There were
many reasons why Dragonforce
are opening the main stage. The
main one being they are amaz-
ing,” the rep says, calling Drag-
onforce “possibly the future of
heavy metal. Their albums, until
this new one, were only avail-
able asimport records, and they
scanned impressive numbers
there as well.”

The Ozzfest rep takes issue
with the idea of ucts paying to be
on the festival. “Bands do not pay
for slots, their labels are required

to purchase them into our mar-
keting plans . . . They get that
money’s worth of marketing
through the Ozzfest Summer
Sampler, commercial time on the
Jumbotron, Web banner place-
mentonozzfest.com, OzTV we-
bisodes on ozzfest.com, full-page
ad in the Ozzfest tour program,
news blasts and contest to our ex-
tensive ozzfest.com e-mail data-
base and much more.”

ON THE SIDE: Caroline Dis-
tribution will be working re-
leases from 859 Recordings, a
label started by Keith Wood,
former head of Rough Trade
America. Its first release is the
debut from the Fiery Furnaces’
Matthew Friedberger. The two-
disc set features one disc of rel-
atively accessible material and
another of more experimental
work. No other releases are
planned. While Wood says it’s
too early to discuss 2007 plans
for the imprint, he indicates
through a representative that it
could become a home primarily
for the side projects of already-
established acts. eee
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PRO-CELEBRITY TENNIS MATCH OPENING NIGHT CHARITY GALA
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ANDRE AGASSI

and Ball Boys Jack and Stench from the Jamie, Jack and Stench Show

MARAT SAFIN LLEYTON HEWITT JON LOVITZ

MUSICAL GUEST PERFORMERS
GRAMMY® Award nominee Brian McKnight

. and Verve recording artist Mindi Abair performing the National Anthem

Monday, July 24, 2006
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DIGITAL MUSIC

Music Players
To Go Wi-Fi?

As Microsoft And Apple Battle, Upgraded
Products May Boost Digital Sales

If the rampant speculation over
the digital music plans of Mi-
crosoft and Apple Computer are
to be believed, the digital music
landscape is about to radically
change in the very near future.

Both are said to be readying
portable digital music players
in time for the holiday sales sea-
son that significantly raise the
bar on features and functional-
ity previously unavailable in
their respective product lines.

That Microsoft may actually
introduce an MP3 player at all
has generated the largest
amount of buzz. Such a devel-
opment would mark a major
shiftin the company’s strategy.
To date, the Xbox game console
is the only product Microsoft
makes itself. Historically, the
company’s model has been to
license its technology to those
actually creating the hardware
and services, and fostering an
ecosystem of developers.

But in the digital music mar-
ket, neither the MP3 player
manufacturers nor online
music retailers using the com-
pany’s technology have proved
capable of successfully com-
peting with Apple’s iPod and
iTunes Music Store. Introduc-
ing its own combined device
and service essentially is a vote
of no-confidence in the very
ecosystem the company has
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been trying to create.
Microsoft has not com-
mented to date on the rumors.
For Microsoft to mount an ef-
fective challenge to Apple, ana-
lysts say, it will have to bring
something newer and/or better
to the table than what the iPod
currently provides. The consen-
sus among several industry
sources is that Microsoft will at-
tempt to do this with a device
featuring a Wi-Fi wireless Inter-
net connection. This would
allow users to download music
and other content directly to the
device without using a PC.
Whether this tactic will prove
to be Microsoft’s silver bullet re-
mains a matter of debate.

“It's a nonissue,”
Jupiter Research
analyst Michael
Gartenberg says.
“It’s something that
the geeks are into,
but Wi-Fi isn’'t main-
stream or ubiqui-
tous enough to affect
the masses.”

Besides Wi-Fi's
penchant for eating
up battery life,
Gartenberg says that
the idea of music
search and discovery
on a handheld device
is a user-interface
nightmare, which
makes it 4 question-
able lynchpin. In-
stead, he hopes to see a device
that builds upon the key factors
that made the iPod a hit—de-
sign, usability and marketing.

Its success with the Xbox
proves Microsoft has the ability
to develop hip products and the
willingness to back them up
with extensive lifestyle market-
ing campaigns. In fact, the same
team responsible for the Xbox
reportedly is behind this new
entertainment initiative.

Meanwhile, Apple is not ex-
pected to stand idle. The com-
pany is rumored to be working
on a Wi-Fi-enabled iPod itself.
Piper jaffray analyst Gene
Munster notes that Apple,
which normally releases two
new iPod models every 12
months, has yetto unveil a new
product in the series this year.
He expects Apple to introduce
a wireless version of the iPod
this fall.

ful converged device is

eight months.

000 —

POINT, CLICK, ROCK OUT
They say the only success-

the clock radio. Samsung is
hoping to prove that faise with a
combination digital camera and music player.

The NV3 is much like any other cameraphone,
with 7.2 megapixels, 3x optical zoom and a 2.5
inch high-resolution LCD display. But it also can
store and play back MP3 and WAV music files, as
well as videoclips. It features 16MB of internal
memory, with a memory card expansion siot for
additional storage. It includes a stereoc headphone
jack and integrated stereo speakers.

Digital camera rival Olympus last year tried and
failed to market a similar device called the m:robe
which was even backed by a Super Bowi commer-
cial. The product was discontinued after less than

Samsung’s NV3 is expected to be available in
fourth-quarter 2006 for $350.

—Antony Bruno

—l

o

Other Apple patent applica-
tions point to interest in
text-to-speech andspeech-
recognition capabilities that
would enable the iPod to
“speak” song titles and allow
users to give voice navigation
commands. Additionally,
there’s the “real” video iPod fea-
turing a touch-screen display,
and of course the long-
rumored iPhone.

All of this is good news to
the music industry. Microsoft
and Apple have the clout to do
much more than simply get
existing iPod owners to replace
their old devices.

“If these scenarios pan out,
and we get some interesting
products out there, the poten-
tial would be that these could
be devices thatattract more con-
sumers to buying more digital
downloads than physical CDs,”
says Michael McGuire, an an-
alyst with Gartner G2.

Butit’s really the rumblings
of an integrated device and serv-
ice from Microsoft that has the
music industry abuzz, and
that’s a significant feat, given
the hype factor Apple has en-
joyed to date.

Analysts suspect many con-
summers have not made the tran-
sition to digital music because
they see it as Apple’s domain
and not a real market shift.

“Itis importantto have more
than one or two vendors if you
want the market to grow rap-
idly,” McGuire says. “Itis an ac-
tual ecosystem as opposed toa
smaller ecosystemn dominated
by one company.”

Additionally, musicindustry
execs who publicly praise

Apple’s establishiment of the
space have been waging a
silent war with the company
over exactly how digital music
is sold, with such issues as vari-
able pricing and device inter-
operability as battlegrounds.
Ifexecuted well, priced rea-
sonably and backed by an ex-
tensive marketing campaign, a
Microsoft challenge could set
the stage for real competition
to the iPod.

“Another strong player who
can grow the market overall and
take away some of the power
Apple wields in negotiations is
something people are quietly
rooting for,” Gartenberg says.
“If the rumors are true, it'll be
an interesting fall.”
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away music to college stu-
dents these days. According
to a Wall Street Journal report,
free versions of music sub-
scription services like Napster,
Rhapsody and Ruckus suffer
from low adoption and reten-

tion rates. As a result, some

universities are eliminating the
programs, including Cornell

and Purdue, saying they no

students own.

VERIZON LIVE

longer can justify the cost.

Contributing to the lack of
demand is the restrictions
placed on subscription music
files compared with files gained
from unauthorized peer-to-
peer sources. Additionally,
these services don’t work on
Apple computers, which make
up close to 20% of the com-
puters used on college cam-
puses, or iPods, which 42% of

Verizon Wireless has intro-

BITS & BRIEFS

FREE LEGAL MUSIC
FLUNKS COLLEGE

It seems you can’t even give

duced a new program that al-
lows subscribers to view con-
cert clips via its VCast multi-
media service. The program
launched with exclusive
footage of Gavin DeGraw, Live
and Cheyenne Kimball. More
than 50 live concerts in all are
available. Each participating
artist has up to three broad-
band clips accessible via the
program, which Verizon will re-
fresh on a rotating basis.

HOCKEY’S HARD HITS
Electronic Arts’ soundtrack
for its upcoming “NHL 07"
videogame features a decid-
edly hard rock edge. The
company says it is the largest
song list ever incorporated
into an EA hockey game, and
primarily features bands that
hail from hockey towns world-
wide, such as Montreal; Toronto;
Buffalo, N.Y.; Pittsburgh; and
Stockholm. The lineup in-
cludes Anti-Flag, NOFX, Pi-
late, Priestess, Quietdrive and
the Hellacopters.

As “Unfaithful”
tops both the Top
Songs and Top
Videos chart, the
song rises 8-6 on
The Billboard Hot
100, and moves
58-46 on Hot
R&B/Hip-Hop

Songs.

'The multi-

hyphenate’s
debut album,
“Paris,” will be
released in
October. The
singleis No. 30
on The Billboard

Hot 100 this week.

Unfaithful ' SRP/DEF JAM/IDIMG

2 NELLY FURTADO
Promiscuous MOSLEY/GEFFEN

3 CASSIE

Me & You BAD BOY/ATLANTIC

_ 22
Top Songs
1 RIHANNA |

577,648
553,733 ‘

488,421

4 JESSICA SIMPSON

A Public Affair EPIC

5 BEYONCE

Deja Vu COLUMBIA

410,016

294,456

6 PANIC! AT THE DISCO |
| Write Sins Not Tragedies * OECAYDANCE/RUELED BY RAMEN 251,149

7 YUNG JOC
It's Goin’ Down BLOCK/BAD BOY SOUTH

228915

8 THE PUSSYCAT DOLLS

Buttons A&M/INTERSCOPE

9 SHAKIRA

Hips Don't Lie EPIC

218,258

169,726

10 CHRISTINA AGUILERA

Ain't No Other Man RCA

130,832

Top Videos

1 RIHANNA

Unfaithful * SRP/OEF JAM/I0JMG

2 SHAKIR

A
Hips Don't Lig** EPIC

3,692,900

2,366,299 |

3 NELLY FURTADO

Promiscuous MOSLEY/GEFFEN

4 RIHANNA

S0S ' SRP/DEF JAM/IOJMG

5 FIELD MOB
So What DTP/GEFFEN

2,359,033

1,499,709

1,341,633

6 THE PUSSYCAT DOLLS

Beep " ARM/INTERSCOPE

1,207,708

7 PARIS HILTON

Stars Are Bfind WARNER BROS

784,068

8 THE PUSSYCAT DOLLS

Buttons A&M/INTERSCOPE

9 YUNG JOC
It's Goin' Down BLOCK/BAD BOY SOUTH

10 THE BLACK EYED PEAS
Pump It * ABM/ANTERSCOPE

700,898
586,546

534,232 ‘

All versions {i.e. AGL Sessions, Network Live, eic.} of a video or song are combined
into one entry. * First LIsten/First View ** Network Live t Breaker Artist

tt AL Sessions

Source: AOL Music for the four weeks ending July 7

TOP: UTE KAISER/ZEFA/CORBIS
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LITTLE SEEVEN’SUNDERGROUND

SORRY! Got carried away with the wild and
wonderful Beatles show in Las Vegas last week
so now we can catch up on things—Ilike last week’s
coolestsong in the world from Dirty Pretty Things
and this week’s from the Living Things.

The Libertines were all the rage in England for
15 minutes, but in 2004 co-leaders Pete Doherty
and Carl Barat went their separate ways mostly
due to Doherty’s open, unapologetic and consis-
tent drug use. Not to mention being jailed for bur-
glarizing Barat’s flat.

Doherty went on to form Babyshambles, and
Barat put together Dirty Pretty Things with Lib-
ertines drummer Gary Powell and second gui-
tarist Anthony Rossamando and former Cooper
Temple Clause bassist Didz Hammond. Their
debut album is “Waterloo to Anywhere,” and our
coolest song is “Bang Bang You're Dead.”

The band will do a handful of showcase dates

in August, but we're going to try and get them
back for more shows in the fail.

And there are more cool things this week with
our coolest song, “New Year,” from the Living
Things’ debut album “Ahead of the Lions.”

Itis a band of brothers—Lillian, Eve and Bosh
Berlin, with Corey Becker—from St. Louis. Pro-
duced by Steve Albini (Nirvana, Pixies), the fact
that the Berlins are battling brothers bodes well
(4 la the Everly Brothers, the Kinks, Oasis).

In other news, Live Nation just bought House
of Blues, and the Hard Rock Cafes are for sale in
case you need a burger.

Rhino’s got a new rockabilly box called “Rockin’
Bones”; their boxed sets are always the best.

EMIand Warner Bros. are still engaged in pre-
marital feuding. Don’t they know you're supposed
to merge first, then go towar like Sony and BMG?

See you next week. oee

COOLEST GARAGE SONGS

THIS WEEK /' jive

4 COGL!:ST\
\ one , NEW YEAR

BANG BANG YOU’RE DEAD

Universal International

IF IT TAKES A LIFE TIME
Big 3 Records -

COUNTRY GIRL

__ Columbia Records UK.

EVERYONE KNOWS

_ Blackheart

6 LIFE WASTED
JRecords [

HANDS

KING OF THE FREAKS

Screaming Apple

LA LA LAND
_Beyond

I’D RATHER BE WITH YOU

Spinout

SINNER
_Blackheart

BROKEN BOY SOLDIERS
v2

FLAT-PACK PHILOSOPHY
Cooking Viny!

RIOT CITY BLUES

Columbia Records UK.

LIVING WITH WAR

Reprise

2 PEARL JAM
J Records .

WATERLOO TO ANYWHERE
Universal International
GOD BLESS THE GO-GO’S

E 3 Beyond B

AHEAD OF THE LIONS

8
9
10
1 S
2
3
A
5
0

COOLEST GARAGE ALBUMS

LIVING THINGS

DIRTY PRETTY THINGS

CHEAP TRICK

PRIMAL SCREAM

JOAN JETT & THE BLACKHEARTS

PEARL JAM

THE RACONTEURS

THE MAGGOTS
GO-GO’S

KAISER GEORGE & THE HI-RISERS

CHEAP TRICK

JOAN JETT & THE BLACKHEARTS

THE RACONTEURS

BUZZCOCKS

PRIMAL SCREAM

NEIL YOUNG

PEARL JAM

DIRTY PRETTY THINGS

GO-GO’S

LIVING THINGS

Jive

Little Steven's Underground Garage column 1s produced exclusively for Billboard
For more information go to UNDERGROUNDGARAGE.COM.
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GLOBAL

BY CHRISTIE ELIEZER

Skip Hop Down Under

Burgeoning Genre Is Long On Talent, Short On Producers

SYDNEY—A fresh crop of do-
mestic hip-hop talentis budding
Down Under, but will Australia’s
so-called “skip hop” mature and
prove an exportable vintage?
‘The sector’s made huge
strides in the past six months,
in terms of consumer awareness
and radio interest,” says U.S -
born, Sydney-based Universal
Music Australia urban/hip-hop
A&R manager B-Side.
However, B-Side concedes,
Australia and New Zealand are
still short on experienced hip
hop producers who can make
international-quality records.
In the last 12 months, Hilltop
Hoods (Obese), the Herd (Ele-
fant Traks), 1200 Techniques
(Rubber/Sony BMG), TZU (Lib-
eration), Buttertingers (Valley
Track/Warner) and Phrase (Uni-
versal) have enjoyed degrees of
crossover success in Australia.
In April, Hilltop Hoods’
fourth album, “The Hard
Road,” became the first domes-
tic hip-hop album to top the
Australian Recording Indus-
try Assn. chart. The band is
one of 27 domestic hip-hop
acts signed to Melbourne-

based independent Obese

“It's an exciting time,” the
Hoods’ manager P] Murton
says. “New acts are coming
through, regularly gigging and
recording. [Mainstream] radio
is widening its support—it can
see there is a huge audience for
this music—and major labels
are talking to acts.”

Sony BMG Music Entertain-
ment Australia and New Zea-
land chairman/CEO Denis
Handlin confirms the major is
‘very interested in the Australian
hip-hop scene.” Sony BMG has
two hip-hop acts on its roster,
Che Fu and Figgkid.

But despite increased radio
support, Handlin says touring
remains “the best way to break
hip-hop acts.”

The strong local identity of
the skip hop acts is also impor-
tant for fans, says film director
Oriel Guthrie, whose 2005 doc-
umentary “Skip Hop,” which
chronicled the rise of the domes-
tic scene, comes out July 15 on
DVD through Rubber Records.

“These acts sing in Australian
accents and talk about their lives
here, rather than in Brooklyn or

— —————

Compton,” Guthrie points out.

Several domestic acts includ-
ing Butterfingers, the Herd,
Downsyde (Obese) and Hermi
tude (Elefant Tracks) are mak-
ing plans for overseas shows this
year. While rapping in English
should give them an advantage
over acts from non-English
speaking European and Asian
countries, local execs concede
Australian accents may prove a
barrier to record sales.

“American audiences expect
a certain sound and look, and
the Australian accent can sound
strange,” admits B-Side, who
previously held A&R roles at
Epic, Loud and Universalin the
United States. Still, he believes
the music’s quality and diversity
will prevail internationally.

Not all of the current wave of
hip-hop talent Down Under
hails from Australia—its lead-
ing lights include several New
Zealand acts with Maori or Poly-
nesian backgrounds.

Key names include Che Fu,
who has shipped a total of 92,000
units across his first two albums
in New Zealand, according to
Sony BMG, which will locally re-

HILLTOPHOOGS

lease third album “Underneath
the Radar” July 22

Other Kiwi acts with healthy
salesin New Zealand include P-
Money (Dirty/Warner) and Ne-
sian Mystik (Bounce) as well as
MC Scribe (Dirty/Warner)—
whose 2003 debut album, “Cru-
sader,” has shifted 65,000 units,
according to Warner.

Warner Music Australia pres-
ident of A&R Michael Parisi says
Scribe’s October-scheduled
sophomore album will be an in-

ternational priority. WMA has
licensing deals with New
Zealand urban labels Dirty
Records and Dawn Raid, and
has also licensed DJ Peril’s
album “King of the Beats” from
New Zealand label Fly Music for
a July 22 Australian release.

Parisi suggests that New
Zealand “is doing more adven-
turous and interesting hip-hop”
than Australia.

Other NZ hip-hop labels like
Move the Crowd and Major
Flavours have licensing deals
with Universal Music Australia.

Skip hop’s emergence has
not gone unnoticed by mem-
bers of the international hip-
hop community.

While on tour in 2005, Black

BY SUSAN BUTLER

PUBLISHERS, EU SOCIETIES REACH ACCORD

Prompted By EC Recommendation, Groups Set Stage To Ease Pan-European Digital Licensing

After months of negotiations,
music publishers and European
collecting societies have set the
stage for digital music services
to have an easier time securing
Pan-European licenses for re-
corded compositions. ICMP/
CIEM, the global trade associ-
ation of music publishers, and
GESAC, the European umbrella
organization for collecting so-
cieties, adopted a “common
declaration” to begin adjusting
the way rights in compositions
are managed throughout the
European Union.

The declaration responds
to the European Commis-
sion’s formal recommenda-
tion made last October. The
EC urged EU member states
to promote “aregulatory en-
vironment” loosening up
membership restrictions in
many societies, which are
often based on national res-
idence, and improving com-
petition among them. The
changes were intended to

20 | JuLY 22,2006

benefit rights holders and
those who want to license
online rights.

“The [declaration] gives
rights holders a significant
voice in how their rights are ad-
ministered,” says Jean-Manuel
de Scarano, ICMP/CIEM chair-

¢

laws in many EU countries es-
sentially force rights holders
to license rights through col-
lecting societies. In many
countries, one society li-
censes reproduction (me-
chanical) and performance
rights. In others, rights are

country separately for online
exploitation within that coun-
try, sometimes negotiating
with two separate societies for
one type of exploitation. This
structure also reduces royalties
to some rights holders by ef-
fectively imposing administra-

‘The declaration gives rights
holders a significant voice in how

their rights are administered.’
—~JEAN-MANUEL DE SCARANO, ICMP/CIEM

man and BMG Music Publish-
ing counsel to the president of
classical music.

Unlike the United States,
where songwriters and pub-
lishers may license rights di-
rectly to others or join organ-
izations of their choice to
license rights on their behalf,

split between two societies.

The effect of agreements be-
tween some societies is to re-
strict membership to local writ-
ers or publishers and to restrict
licensed rights to a single coun-
try. This requires digital serv-
ices to secure licenses—and ne-
gotiate rates—in each EU

tion fees by multiple societies.

A negotiating committee
for the ICMP/CIEM and GESAC
hammered out the common
declaration, which the two
groups adopted July 7. They
agreed that membershipin so-
cieties will be open to all music
publishers as rights holders,

wWWW . americanradiohistorv.com

who may elect the society of
their choice to manage their
online rights. Publishers will
be eligible to join the govern-
ing board of societies, with at
least one-third of the seats
dedicated to music rights
holders. The societies must re-
port regularly to all rights
holders they represent onany
licenses, royalty rates, collec-
tions and distributions. They
must also inform all rights
holders of the repertoire they
represent, the territorial scope
of their rights and on existing
reciprocal agreements with
other societies.

Since granting online rights
may involve reproduction and
performance rights repre-
sented by different societies,
the groups agreed that the
categories of rights will be
adapted to reflect a new EU
standard for online categories
for all societies. The cate-
gories will be split between
interactive and non-interac-

THE HERD

Eyed Peas member Will.i.am
told Australian media he aimed
to base himselfin Sydney for six
months for each of the next few
years to develop acts for his
William I. Am Music Group im
print. “There’s a greater diver-
sity in hip-hop here than in
America,” he told Billboard.
And U.S. D]/producer Jazzy
Jettis heading to Australia to co-
host and perform at the inaugu-
ral Urban Music Awards July 21
in Sydney, organized by event
management/marketing com-
pany Qi Media. He says he wants
to work with Aussie acts because
“the music has that purity and
enthusiasm American hip-hop
used to have before it became
obsessed about money.”

tive exploitation. Licenses for
each category will include the
different rights required for
that type of exploitation.

The groups promised to en-
courage their members to im-
plement these points within
the next 12 months. The decla-
ration effectively encourages
the publishers and societies to
also request their national gov-
ernments to make necessary
changesin their laws.

“This declaration provides
a good opportunity to
strengthen confidence be-
tween the two organizations,”
says Bernard Miyet, GESAC
president and chairman of
French society SACEM.

The groups agreed to
“move forward in successive
steps” addressing the way so-
cieties govern themselves, the
way societies manage the var-
ious rights involved with on-
line exploitation of composi-
tions and further cooperation
between societies. .
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BY STEVE McCLURE |

Japan’s Podcasting Progress

Will New, Lower Licensing Fees Kick-Start An Audio Revolution?

TOKYO—The recent introduction of reduced podcast license
fees for authors rights in Japan was intended to help the medium
develop in the world’s second-biggest music market. But many
remain unconvinced about the podcast’s progress.

JASRAC transmission rights department manager Satoshi
Watanabe says the body has begun receiving some license ap-
plications from broadcasters and telecom companies since
the new rate structure was introduced june 1. However, Japan-
ese record labels have been slow to embrace podcasts as a pro-
motional tool.

Until the new rates came into effect, Japanese podcasters
using music in their programs had to pay JASRAC royalties at
arate of 5.5 yen (5 cents) per song. Podcasters complained the
rate was too high, so JASRAC drew up a new scale, worked out
in cooperation with industry body Network Music Rights Con-
ference (NMRC), which represents providers of Internet-based
content and ringtones.

Under JASRAC’s new “audio program” category, royalties for
programs such as podcasts—which cannot be received in seg-
ments and include music plus spoken-word commentary—are
for the most part calculated on a per-program basis.

Different royalties for music used in podcasts now vary ac-
cording to when or whether they expire, whether they include
paid advertising and whether users are charged a fee to down-
load the podcast.

For example, podcasters whose programs have no expiration
date, do not contain any advertising and do not charge down-
load fees must pay a royalty of 5.5 yen per program. If three or
more tracks are used per program the rate changes to 2.7 yen (2
cents) per track.

“Our licensees are required to report how many times their
programs are downloaded in a month, then we calculate a
monthly royalty,” Watanabe says.

Sho Iwase s director of international relations at Ebisu-based
digital distribution company Rightsscale, parent of Tokyo-based
production company Podcast Music Japan. “Podcasting itself is

still very new,” he says, “and Japanese companies tend to have

the mentality of waiting until someone tries it out, which was ev-
ident from the sudden surge in music downloads and e-tailers
after the {[August 2005] arrival of iTunes in Japan.”

Iwase’s comments are echoed by Chieko Miyata, deputy
project manager at Universal Music Japan’s new technolo-
gies and media division. “We Dbelieve that these businesses
will develop in the future,” she says, “but no specific dates
[for launching music-based podcasts) have been setyet.”

Leading Universal Japan-signed male vocalist Masa-
haru Fukuyama has a podcast available, but Miyata
points out that it does not contain any music. How-
ever, she adds, “since the rates have been decided, it
is expected that shows that are talk-only will rapidly
evolve into programs that use music.”

One Japanese label exploring the medium is
Toshiba-EMI, which has sponsored a regular pod-
cast called “Short Cut Audition” since Novem-
ber 2005. The podcast comprises demos sent in
by unsigned acts, to which listeners are encour-
aged to respond. The program has already led
to one featured vocalist, Sohei Numata, sign-
ing to Toshiba-EMI.

The new structure was developed with input
from NMRC, but that body’s secretary-general
Takamasa Kishihara admits he is not entirely
satisfied with the per-song aspect of the system.

“We would like to see per-program royalties ap-
plied to all types of podcasts,” Kishihara says.

Kishihara also suggests that podcasting will
notreally take off in Japan until digital rights man- !
agement (DRM) is used for all music featured.

{wase reckons that JASRAC’s podcast royalty rates remain too
high. “Podcasting is still weak as a method of promotion,” he
adds. “Although the term is gradually getting known, core music
consumers have yet to use the technology.”

Meanwhile, the top 10 daily podcasts listed on the Apple Japan
iTunes Music Store on July 6 comprised educational, animation,
comedy and news programs—but no music.

That mirrors the situation in other major music markets,
where major labels have been reluctant to license full-track songs
for use in podcasts because of the lack of DRM protection (Bill-
board, April 8). However, the medium appears to be gaining
steam. Recent reports have also predicted that the podcast ad-
vertising spend in the United States alone will rise from an es-
timated $80 million this year to $300 million by 2010.

Back in Japan, Watanabe says JASRAC’s next priority is to
reach an agreement with NMRC regarding royalty rates for sub-
scription-based music-delivery services in advance of Napster
Japan’s planned fall launch. ace

FUKUYAMA
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NEWS

>>>ZELNIK NEW IMPALA PRESIDENT
Patrick Zelnik, president of Paris-based independent
label Naive, has been appointed president of Impala,
the Pan-European independent labels trade body.
Zelnik will be joined by Martin Mills, chairman of
London-based Beggars Group, in the newly created
position of Impala chairman.

The two executives succeed Michel Lambot, who until
now combined the duties as president and chairman of
Impala. Lambot, co-chairman of Brussels-based PIAS
Group/Vital, resigned after leading Impala for seven
years; he will remain on its board. The dual roles were
separated due to the trade body’s fast-growing work-
load and activities, which include lobbying regulators to
check the dominance of the major labels.

Brussels-based Impala has also named two new VPs:
Horst Weidenmueller, CEO of Berlin-based K7, and
Hein Van der Ree, managing director of Epitaph Europe
in Amsterdam. The new structure ratifies elections held
at Impala’s June general meeting in Oslo.

—Juliana Koranteng

>>>DOWNLOADS BOOST U.K. SALES
Demand for digital downloads helped the second-
quarter U.K. singles market rise to a six-year best.
Downloads accounted for roughly half the 16.7 million
singles sold during the April-June period, trade body
the BPI reported. Using data compiled by the Official
U.K. Charts Co., the BPI said digital sales are now
within striking distance of the 1 million per week
benchmark. In 2006, the British market has already
generated 24.3 million download sales, just 2 million
short of the total for all of 2005. The value of the
market was not disclosed.

The BPI also reported a small year-on-yearrise in
second-quarter album sales, despite a dip in sales of
compilation CDs. Artist albums have now recorded
positive growth in six of the past seven quarters, and
the second quarter was the largest second-quarter
sales total ever recorded, according to the BPI.

—Lars Brandle

>>>P2P SERVICE SORIBADA RETURNS
Soribada, once South Korea’s most popular peer-to-peer
(P2P) music service, is back in business.

Soribada 5 went live earlier this month in a new
incarnation offering both a subscription service for 3,000
won ($3.16) a month and a download service for 500 won
(52 cents) per song.

Soribada’s latest version remains a unique combination
of P2P and for-pay technologies. Consumers provide the
songs to share with others and the company promises to
filter out music that has not been authorized.

Following several conflicting court rulings over the
years, including an Oct. 31, 2005, shutdown order by the
Seoul Central District Court, Soribada finally reached an
agreement with the Korean Assn. of Phonogram
Producers on Feb. 27 to turn the operation into a paid P2P
service. Soribada agreed to pay 8.5 billion won ($9
million) in penalties in exchange for an end to civil and
criminal proceedings.

Soribada originally announced its new paid service
would launch in April, but technical problems and
disagreements over pricing led to delays. —Mark Russell

>>>UNI BRINGS MOTOWN TO FRANCE
Universal Music has launched the Motown label in
France. French female hip-hop hitmaker Diam’s will
serve as artistic director. As an artist, Diam’s remains
linked with EMI/Hostile.

“This won’t be a replica of Motown U.S., which would be
impossible anyway,” says Olivier Nusse, managing
director of Universal France’s label ULM, to which Motown
France is attached.

Sébastien Catillon joins as label manager. Until recently,
Catillon was A&R director at Up Music/Warner. He is
credited with signing Diam’s to EMI and Sinik to Warner.
Nusse says the label will release projects in various genres
from soul to French chanson. Executives anticipate
signing two artists each year, with a first album to be
released before summer 2007. —Aymeric Pichevin

JULY 22,2006 | www.billboard.biz | 21


www.americanradiohistory.com

AEG Live produced
the hugely successful
BON JOVI tour.

On The Road

RAY WADDELL rwaddell@billboard.com

AEG Live’s German

Joint Venture

Deutsche Entertainment AG Is AEG’s ‘Preferred Promoter’

\oncert promoter

giants Deutsche
Entertainment AG

’ and Anschutz En-
BN BB tertainment Group

have forged an alliance for the
German touring market.

In a statement. Berlin-based
DEAG says it will be the “pre-
ferred promoter” for tours that
AEG’s touring division AEG
Live brings to Germany. DEAG’s
management says it anticipates
a “significant increase of activ-
ities in thelive touring segment”
thanks to the cooperation.

AEG Live CEO Randy Phil-
lips describes the new pact as
primarily ajoint venture, which
combines the calendars of the
Walbuene Amphitheatre and
the 02 World, AEG’s state-of-
the-art, 17,000-seat arena cur-
rently under construction in
cowntown Berlin.

Phillips stresses, however,
that the deal does not exclusively
tie the two pronioters. “We have
the right to ‘shop’ with all the
promoters in Germany or just
deal with the promoter of choice
as designated by the artist’s
reps,” he says.

“The most important point
is that this is not exclusive, and
we are free to work whoever an
artist wants to whether it is
DEAG, Medusa, Marcel Avran,
Ossy Hoppe, Marek Lieber-

22 | JULy 22,2006

burg, Peter Rieger or others,”
he adds. “AEG Live is, as al-
ways, an artist-driven company
and frequently co-promotes on

In 2005, DEAG formed a
joint venture for Germany
with ticketing giant Ticket-
master to launch an electronic-
ticketing distributor.

DEAG is expected to an-
nounce in the coming weeks the
establishment of a joint com-
pany with a renowned U.K. pro-
moter for the British market.
AEG Live produced the hugely
successful Bon Jovi tour.

DYNAMIC TRIO: With
Arthur Fogel and Michael Cohl
flanking him, Live Nation CEO
Michael Rapino has a pretty for-
midable trio in the world of global
touring. Fogel, president of Live
Nation’s international touring di-
vision TNA, is also now music
chairman of the company.

As previously reported, Live
Nation has taken a controlling
interestin Cohl's CPland a 50%
stake in his Grand Entertain-
ment—Dbest-known as the
worldwide promoter of the
Rolling Stones. At the same
time, Cohl joins Live Nation’s
board of directors, which ex-
pands to 10 seats.

Fogel's résumé for just this
year includes Madonna’s Con-

fessions tour and U2’s Vertigo
tour, with the latter sitting at the
best-in-history mark of $333
million gross. Cohl is produc-
ing the Stoneg’ current Bigger ‘
Bang tour, which will likely top
Vertigo, and is gearing up for
Barbra Streisand and, sources
say, the Who.

Together, Cohl and Fogel
have produced some of the
biggest tours the world has ever
seen, and now they're reunited
at Live Nation.

The recent acquisition of
House of Blues seriously adds
to the Live Nation portfolio,
which undoubtedly will con-
tinue to grow with an increased
international slant.

“Having Michael Cohl and
Arthur Fogel really at the table
with me running this com-
pany has taken two of the
greatest and put them in a
vested interest around Live Na-
tion,” Rapino says. “That was
agreat startin assembling the
right players that wake up
every morning worrying about
the whole company. And now
this move [buying HOB] will
start to solidify to our employ-
ees and the marketplace how
committed we are to growing
Live Nation.”

Additional reporting by
Wolfgang Spahr in Germany.
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GROSS/

TICKET PRICE(S)

ARTIST(S)

venue, Date

Attendance

§2,9(}§3,910 KENNY CHESNEY, ZRETCHEN WILSON, BIG & RICH & OTHERS
79.50/$49.50/ §

$34.50 ?:%rg:'ngli?%e'; ?tadlum, ;495”,00“'92 The Messina Group/AEG Live
EPALACTPE KENNY CHESNEY, GRETCHEN WILSON, BIG & RICH & OTHERS
$79.50/$59.50/ 99

$2950 LP Field, Nashville, July 8 SHSS, The Messina Group/AEG Live

$2,563,488
$225/$175/
$127.50/$87.50

$2,540,328
$225/$175/
$127.50/$87.50

$2,224,230
$87.75/$57.75/
$47.75

CELINE DION

Colosseurn at Caesars Palace,
Las Vegas, July 5-9

CELINE DION |

Colosseum at Caesars Palace,

19,011 20.740 five

shows twao seliouts (S5 WSS

18,737 2C.740 fve i
Las Vegas, June 28-July 2 ! e alouts  Concerts West/AEG Live

\
TOM PETTY & THE HEARTBREAKERS, PEARL JAM ]

Xcel Energy Center, St. Pau¥, 28,168 g
Minn., June 26-27 Iwo sellouts Jam Productions

DAVE MATTHEWS EAND, GOMEZ
5

Tweeter Center Waterfrom, 50,04 = .
Camden, N.J., June 27-28 two seliouts Live Nation

FLORICIENTA

Poliedro, Caracas, Venezuela, 23,871
May 27-29 26.229 three shows

BRUCE SPRINGSTEEN WITH THE SEEGER SESSIONS BAND

$2,130,763
$56.50/$37.50

$2,001,388
(4302.984.760 boivars)
$163.72/$3116

N
~
|

Evenpro/Water Brother ‘

$1,724,637

$43.75 PHNC Bank Arts Center, Hoimdel, 27,637
R N-J, June 24-35 28/014 two snows  Live Nation |
PSPELL P8 JIMMY BUFFETT g
1, Mphegan Sun Arena, Uncasvllle, 8,866 B
Jesyss Conn?June 29 9109 veliaten

$1,394,700

$87/$67/$47

Phllips Arena, Atlanta, July 8 lggg The Messina Group/AEG Live

DAVE MATTHEWS 2AND, O.A.R.

30,237
selfout

$1,343,550
$56.50/$40.75

Hersheypark Stadium, Hemsney,
Pa., June 23

Live Nation, in-house

TIM McGRAW & FAITH HILL ‘

DAVE MATTHEWS EAND, GOMEZ

Nissan Pavilion, Bristow, Va., 24,874
une seliout

$1,084,468
$56/$36

Live Nation

TIM MCGRAW & FAITH HILL ‘

CenturyTel Center, Bossier City, 11,539 .
La., July sellout Beaver Productions ‘

$934,298
$86.50/$66.50/
$46.50

[

N

5
o

TIM MCGRAW & FAITH HILL ‘

N3w Orleans Arena, New
Drleans, July 5

KENNY CHESNEY, JAKE OWEN ‘

“arcus Amphitheatre,
“ iwaukee, July 4

$928,483
$86/3$61/$41/$21 17,233

Beaver Productions
sellout ‘

$917,044
$64.75/$54.75/

|
$37.25/$24.75 22,141

s Summerfest, The Messina Group/AEG Live

YYYY 2B TZZFEST: OZZY OSBOURNE, M OF A DOWN & OTHERS \
$135.50/$39.50 Ahite River Amphitheatre, 15,876 Live Nation
A 4burn, Wash,, June 29 19.532

DEF LEPPARD & JOJRNEY

fweeter Center Waterfrore,

$854,267

$85/$20 Live Nation ‘

20,54
Zamden, N.J,, June 2 24934
DEF LEPPARD & JOJRNEY \

Nkon Jones Beach Theater 13,719 |
JAantagh, NY,, June 24 13.955

PETTY & THE HESRTBREAKERS, TREY ANASTASIO I
\

$808,960

$95/$35 Live Nation

$801,819
$71.50 Jerizon Wireless Music Ceeer, 25,000 Live Nation

Nboblesville, ind., June 23

sellout

TIM McGRAW & FAITH HILL

$785,891
SBOTyset 1,506
$46.75 FedEx Forum, Memphis, July [5+30 Beaver Productions

POWERHOUSE: KANYE WEST, ICE CUBE, LL CODL J & OTHERS

Airowhead Pond, Anaheim,
Calif., June 24

$741,583

$95/$48 12,390

12.809

KENNY CHESNEY, DIERKS BENTLEY, CARRIE UNDERWOOD |

?ﬂ'#:zce"'e" Greenvlile, SC., 1,929 Varnell Enterprises, The Messina Group/AEG Live ‘

Live Nation ‘

$719,551
$63.50/$53.50

sellout

FPPOPSTII KENNY CHESNEY, DIERKS BENTLEY, JAKE OWEN |

Freedom Hall Coliseum,
Louisville, Ky., July 6

$63.50/$53.50 12,590

sellout Varnell Enterprises, The Messina Group/AEG Live

$613,581 PEARL JAM, ROBEST POLLARD ‘

#Mellon Arena, Pittsburgh, June 12,031
$51 P g 12540 Live Nation

$600,448

DEF LEPPARD & JOJRNEY
$9250/$17.50

PMC Bank Arts Center, Hoimdel, 16,454
NJ 27

., June Live Nation

seliout

$600,305
(1290655750 boivars)
$162.79/$27.91

FLORICIENTA

Estadlo Luis Aparicio,
Maracalbo, Venezuela, May 21

PEARL JAM, ROBEXIT POLLARD 1 ‘

11,892
16 500

7,
seliout Evenpro/Water Brother

$590,427

351 US. Bank Arena, Cincinnati,

June 24

iL DIVO

Greek Theatre, Los Angeles. 9,252
June 27-28 1.525 two shows

|

American Airlines Arena, Miami, 7,793
July 1 8.000

Live Nation

$583,083

$89.50/$45 Live Natlon

$526,195
$95/$55

Roptus

iL DIVO

$493,742
Mandalay BaxsEven(s Center, Las g,é)72 Live Nation, m-house ‘
624 ’

$99.75/$68.25
‘'egas, June
$450,340
(968231000 bolvars)
$116.28/$30.23

SLORICIENTA

Forum de Valencia, Valenda, 6,635
VYenezuela, May 26 sellout

_YNYRD SKYNYRD, THREE DOORS DOWN, SHOOTER JENNINGS

Riverbend Music Center, 13,646 3 -
Cincinnati, June 25 20120 Live Nation

V1ICENTE FERNANDEZ, PAQUITA LA DEL BARRIO ’

<
[$)

BON JOVI: TERRY GEORGE/WIREIMAGE COM

Evenpro/Water Brother ‘

$421,086
$65

$420,232
$127/$102/$82/

Dodge Theatre, Phoenix, July 2 4,306 Elias Entertamment
$62

4,658

OEF LEPPARD & JOURNEY |

Mohegan Sun Arena, Uncasville,
Conn., June 2i

$419,100

$85/$70 7,589

sellout

THE ALLMAN BRO™4ERS BAND, DEREK TRUCKS BAND

Nikon Jones Beach Theater, 8§358 Live Nation J

Live Nation

$403,015

$65/%20
3 Wantagh, N.Y,, June 27 13.855
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BY ANTONY BRUNO

he digital entertainment conversation to date has been
dominated by two tech behemoths—Apple Computer

and Microsoft.

Looming on the horizon, however, is yet another Internet-economy giant quietly making
its presence felt—Google. Known by many simply as a search engine, Google’s ultimate
goalis no less than to organize the entire vastness of the Internet via a growing suite of In-
ternet services of various flavors.

Speculation has been rampant that Google is mulling a music service as a follow-up to its
recent Google Video venture. If true, it could mount a significant challenge to the closed

system offered by Apple.

But Google is famously tight-lipped and guarded about its plans, rarely discussing
specifics about any product not immediately available.
This is due in part to typical cautiousness by a public company largely considered the face
of the modern Internet. But much also is attributed to Google’s take-it-as-it-comes cor-

porate philosophy.

In many cases, even senior Google executives do not know where the company is headed.
That’s because Google’s strategy is to create technologies and services that can take mul-
tiple forms based on emerging market realities.

It’s a model that has helped Google adapt to the rapidly changing landscape of the
Internet, and one Google VP of product management Susan Wojcicki tells Billboard
could be best replicated by an entertainment industry still struggling to adapt to anew

digital world.

In arare interview for a high-level Google executive, Wojcicki discusses the company’s

entertainment vision of the future.

Q: Many people think Google
is just a search engine. Where
do you think Google fits in to
the broader Internet landscape?
A: We're a search company,
and we’ll always be a search
company. Our mission is to
enable users to connect to the
right information when they
want it. One of the directions
we’ve been going has been
enabling users to connect to
new types of information,
such as movies, books and
music, for example.

Q: That’sgot to be quite a chal-
lenge given the explosion of dig-
ital entertainment available
online today.

A: with broadband adoption
increasing, users are able to
access new file lypes—music
and movies—much faster. It's
led to an opportunity for users
to discover and find new types
of entertainment that other-
wise they wouldn’t have
known about. That's the chal-
lenge. As more and more con-
tent is created, you need a tool
to recommend information to

you and find it when you wanl
it. [t’s both an opportunity
and a challenge.

Q: Can you shed any light on
your plans specific to digital
music?

A: We don’t have anything to
announce right now in terms
of future music plans. At
Google we're always innovat-
ing and doing new and differ-
ent things. We don’t talk
about products that we
haven’t released, and we don't
talk about the future, because
we're not always sure what
we’re going to do in the fu-
ture. We think there’s alot of
very successful products out
there already, and our goal is
to innovate in new and differ-
ent ways—mostly to improve
our search.

Q: What have you learned
about digital entertainment
since introducing Google Video?
A: With video, we've seen a
lot of interest in user-gener-
ated content. The tools today
allow you to do this with a cell

phone and an Internet con-
nection. So suddenly you
don’t have a small set of peo-
ple creating content, you have
billions of people who can cre-
ate content and share it with
another set of billions of peo-
ple. That's very powerful.

The other thing that’s been
happening on the Internet
that’s really been fascinating
is how community has been
leveraged to recommend and
find other types of entertain-
ment that people wouldn’t
have known about.

Q: But for all this ability for
end users to virally distribute
and discover content online
there's an enfertainment indus-
try focused on controlling how
that takes place. Where do you
draw the line between user free-
dom and content control?

A: Content that's popular on-
line in aviral way is very, very
popular. Content that is pro-
tected doesn’t allow for that
viral sharing and viral adop-
tion that you can get with
content that is more user-

uploaded. There’s an oppor-
tunity for promotion with that
kind of content. Content own-
ers need to think about the
right way to leverage that so
they can benefit from that
kind of promotion as well.
We want to provide the
tools and services for a con-
tent owner to distribute and
sell their content the way they
wish, and we'll be agnostic to
whatever choices they make.
That said, we’ll also see how
content is consumed.

Q: Do you see any conflict be-
tween these user-community
sites and the more established
distribution models favored by
content owners?

A: Their content is so differ-
ent from what the user-
generated experience is that
those two types of media are
complementary rather than
competitive. [ think user-
generated sites are a great pro-
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motional vehicle, not a re-

placement one.

Q: What is the biggest threat
to the digital entertainment
future?
A: There are very large oppor-
tunities provided that the
business models can adjust
with the new distribution
mechanism. I think one of the
biggest barriers is being stuck
in an existing business model
that might make sense to
evolve. [ don’t know what the
future business models will
be, but I'm fairly confident
they will be different. Because
of broadband adoption and
storage capacity, the opportu-
nity to sell and distribute
music and even videos and
books is very different than it
was just a couple of years ago,
and it’s important for content
owners to adapt to that.
Whether the new model is
subscription or ad-supported
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Nojcicki

or download-to-own, I think it’s
important that they experi-
ment. The biggest barrier is not
willing to try different models.

Q: What current business mod-
els do you feel won't work in this
new landscape?

A:1don’t drive anymore to
rent a video. The reason is be-
cause there are so many mech-
anisms to get videos digitally
or sent to me in the mail.
That's an example of where the
business model has changed.
There are new and more effi-
cient ways for me to get that
content. Another is with
books. People are purchasing
books online because the se-
lection of books are more than
any bookstore can hold, at an
economic advantage. Those
are just examples of how
things will change. They will
want more selection, delivered
to them faster. [with the abil-
ity to] move it to any type of de-
vice and will consume more of
that content because it's so ac-
cessible to them.

Q: Ifyou suddenly landed a job
at a music label tomorrow, what
is the first thing you would do?
A: Well, | think there are cer-
tainly opportunities for them
to work with a search engine
or a community site where
people are sharing and rec-
ommending music to one an-
other. There’s an opportunity
for the artists to build com-
munities of their own. It’s im-
portant that the music labels
try a lot of different opportu-
nities and work with a lot of
distribution providers. Dis-
tribution will conte from a lot
of different places, and
content owners should be
looking for the maximum dis-
tribution for their content and
be willing to adjust the model
for each site that makes sense
for each .o
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OUTKAST IS BACK
WITH A NEW ALBUM
AND BIG-SCREEN
DREAMS

By Tamara Conniff
Photograph by Rankin

OUTKAST DUO Antwan Patton ard Andre Benjamin are sitting
in a suite at the Four Seasons Hotel in Beverly Hills sicking at
pancakes. They need to figure outthe track listing fo- their up-
coming soumdtrack album, the com>anion to their film “Idlewild.”

Zomba Lzb2] Group president/CEO Barry Weiss, pe1in hand,
writes out d fferent scenarios. Patton keeps picking at his break-
fast. Weiss Jeans back on the couch and says with a laugh, “We
need to figure this out! We need this album to be done!” Patton
and Benjamin smile. Patton nods, “We know. We're getting there.”

Patton, aka “Big Boi,” and Benjamin, aka “Andre 3000,” are
perfectionists as much as they are innovators. “Idlewild” would
have been released last year if the music had been done.

“Because the album had been bumped, the movie has been
bumped,” Weiss says. “It’s 100% about the music. It's not once
been a concern from the movie company, they just want to make
sure the music is done and out there for TV spots and the film.”

Now, after numerous postponements, OutKast is finally ready—
sort of. They still keep going back in the studio to “tweak” some
tracks. But come hell or high water, the LaFace/Zomba album will
be released Aug. 22, with the film hitting theaters three days later.

“This is probably the first musical that didn’t have the music
done before it was shot,” Benjamin says. “That has been the
biggest lesson I've learned in this whole thing. Next time, we'll
do the music first.”

OutKast’s manager Blue Williaras calls the film and album a
“crowning achievement” for the duo. “It’s an ending of sorts,
but it's also a leading-off point for Lioth of them,” Williams says.
“They have accomplished a lot of things. We've sold more with
each album. Now we want to have a No. 1 movie and a No. 1
album. Then the time will be right.”

Both Patton and Benjamin have wanted to do solo projects.
Fans have long notized the duo veeriag in different musical di-
rections, most noticeably with the double album “Speaker-
boxxx/The Love Below” (2003). “So=akerboxxx” was Patton’s
album and “The Love Below” was Beajamin’s.

It was Williams who discouraged the duo from releasing them
as separate albums. “The world wasn't ready to accept a Dre solo
record and a Big Boi solo record. After this, they will be.”

This does not mean the end of QutKast. Williams simply says
both have a lot of experiences that they want to channel into their
own music. “I just really wanted to set them up the right way.”

To do a film/album package has been a longtime dream for
OutKast. “Idlewild” (Universal/HBO), directed by OutKast's
friend and video director Bryan Barber, has been in the works
since the group’s 1998 album “Aquemini.”

“We had a movie called ‘Aquemini’ with Bryan,” Patton re-
calls. “It was crazy. We were so excited, but we had no idea what
it took to put it all together.”

Benjamin says with a laugh, “Wedidn’t know it takes two years
to put a movie out, and we had a script three months before
‘Aquemini came out.”

Also at that time, OutKast, though critically acclaimed, hadn’t
yet broken through with multiplatinum “Stankonia” (2000) and
“Speakerboxxx/The Love Below.”

“We made a lot of progress since ‘Aquemini,” ” Benjamin says.
“We were young. We were trying to pu! all of our friends in the movie!”

The duo had meetings with MTV, who Benjamin says loved
the film idea for “Aquemini.” However, the network wanted to
buy the project and cast Missy Elliott and Busta Rhymes, who
had more star power than 4
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“We're like, ‘But this is our movie!l” ” Benjamin says.
“So, itdidn’t work out. You have to have some appeal to
get people in the theater, and we weren't big enough at
the time, so I can understand why MTV would say that.”

Patton sighs. “We were heartbroken.”

Not to be deterred, OutKast and Barber kept work-
ing on ideas, and “ldlewild” was born.

The film is set in Prohibition-era Georgia and fol-
lows two childhood friends and the business of run-
ning a speakeasy.

Williams stresses that “Idlewild” is not a biography-
type film like Eminem’s “8 Mile” or 50 Cent’s “Get Rich
or Die Tryin'.”

“The characters are loosely based on our personal-
ities,” Patton says.

Benjamin concurs. “The characters are an extreme
version of what we are.”

There is a lifelong bond between the two main film
characters even though they don’t spend every second
together. In fact, there are only three or four scenes that feature
them together. The same is true in real life: Patton and Benjamin
often record separately. Additionally, Patton goes on tour, and
Benjamin no longer does.

“It's not like ‘Beverly Hills Cop’ or ‘Rush Hour’ where it's a
buddy type of thing,” Patton says.

It's also not a traditional musical. Benjamin and Patton do
not spontaneously break into song. The songs are used in per-
formance settings or as background music.

“ldon’tknow if audiences are into those type of musicals like
we were when we were kids when we saw ‘Singing in the Rain.’
Now, it's more like ‘Purple Rain’ than ‘Singing in the Rain.” ”

Weiss describes the film as “musical, creative and artsy.”

“It’s not bang-bang-shoot-"em-up,” Williams adds. “Visual
sensibility is pure OutKast.”

The biggest challenge the film faces is to attract a mass audi-
ence and not just an African-American crowd. “OutKast fans
are not just black,” Williams says. “Universal really has to mar-
ket this to everyone.”

Both of OutKast’s last two albums were megasellers with sin-
gles and videos that crossed over into the mainstream, starting
with “Ms. Jackson” in 2001. “Our fan base is so diverse—we've
got 600,000 backpackers, 500,000 skaters and on and on,” Williams
says. “It’s easy just to say this is a black movie, but it's not.”

During the film’s production, the duo would hit the studio
after a day of filming to write music for a scene. Then, of course,
they would change their minds and rewrite it. The bulk of the
writing happened after the film wrapped, when they could just
be OutKast, instead of Patton and Benjamin, the actors.

“We went into the studio and did what we normally do,” Pat-
ton says. “But we kept in mind that it was a 1930s movie. We
tried to keep ourselves hip and fresh, but at the same time keep
that 1930s frame musically, so it all fit together.”

For example, the first single, “Mighty O,” which leaked in May

U.S. BOX OFFICE GROSS, IN MILLIONS

and is No. 42 on Billboard’s Hot R&B/Hip-Hop Songs chart, is
atake on Cab Calloway’s famous scatting from the 1932 record-
ing “Minnie the Moocher.”

“Mighty O” has been charting below expectations—some say
the record isn’t hot. “You have to work an OutKast record.”
Williams says. “It's not like sending a Justin Timberlake track
to radio. You have to call them back. Different people need to
hear it.”

Williams says OutKast's music is “outside the box.” While
every music programmer in the business knows who they are,
OutKast's songs are musically complex; it takes a few listens.
“I’m always waving the flag,” Williams says. “No one is fighting
me. But | have to wave the flag.”

Island Def Jam Music Group chairman Antonio “L.A” Reid,
who co-founded LaFace Records and originally signed the duo,
says, “OutKast actually broadened my musical existence with
their completely original approach to the art of entertainment.
They are, without question, the greatest act I've ever signed.”

Weiss says, “ ‘Mighty O’ was only a set-up record to get the
buzz going that Andre was rapping again. We didn’t want to treat
it like a normal single.”

The real focus will be on the next two singles, Weiss says: Pat-
ton’s solo track “Morris Brown,” which features Scar and Sleepy
Brown (both signed to Patton’s Atlanta-based label Purple Rib-
bon), and Benjamin’s solo track “Idlewild Blue: Don’t Chu Worry
'Bout Me.”

“We're looking at ‘Morris Brown’ and ‘Idlewild Blue’ as the
first two official singles and videos leading into the movie and
the album,” Weiss says. “From there we'll figure out what the
future singles are.”

Retail is bullish about the new album. “They’ve built up a
tremendous amount of good will,” says Mike Fratt, head of
Homer’s music stores in Omaha, Neb. “I think it'll have a mon-
ster first couple of weeks. I'd say they stand the chance of hit-
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ting that platinum mark the first jeek ~

It's been three years since “Sp{-akerboxxx/The Love Below,
and both artists have been busy wirh side projects. Benjamin has
been honing his acting chops, including a starring role in last
year’s “Four Brothers.” Patton rutis his own record label, owns a
real estate company and even has an energy drink, Kryptonite.

One of the biggest misconceptians is that the pair never record
together. Just thinking about all the rumors floating around on
the Internet and in the tabloids mikes Benjamin shake his head
in disgust. “People say we are nefer in the studio together and
that's just not true.”

The duo are simply untraditifinal because they both have
home studios

‘1t’s like working your hut,” Bejjjamin says. “I produce a song
then take it to Big Boi and say, ‘Chitck this out, what do you think
about this?’ Sometimes you want fo at least get the idea out and
not have to worry about if it's good enough. 1t's more like a con
fidence thing I just think peqple have blown it out of pro
portion about us not being on a sotig together just because we’re
not singing or rapping.”

Even though they may go in d|fferent directions musically,
Patton and Benjamin, who attend|-d the same high school in At-
lanta, are friends til death do them part.

“We've been friends since we were in 10th grade. At the end
of the day with no records, no movies, no nothing—we are friends,
we are homeboys,” Benjamin says. “I know ['m going to know
this man until I'm pretty much out of here. I know his kids, he
knows my kids. We all hang out together. We're talking about
Antwon and Andre. That is something that was born, not out of
music, but from hanging out in high school. We just decided to
do music one day. We weren’t two guys that a record company
put together. You have to go back to the homeboyage.” .

Additional reporting by David Greenwald in Los Angeles.
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ARCTIC MONKEYS are one
bandthat’s decided to stay
indie, for now.

For A Band On The Brink Of The Big Time, It’s A Tough Call: Go To A Major

Label, Or Stay Indie?

One need only tc look at the charts to see why the major labels continue to invest in the
independent sector: Panic! at the Disco, AFI, Dashboard Confessional and Taking Back
Sunday have all spent time in the upper echelon of The Billboard 200 of late. And all ei-
ther jumped from an indie label to a major, or are on indies that have upstreamed dis-
tribution, promotion and marketing to a major.

The lure of major-label financial clout—whether it be big advances or the ability to
afford huge marketing plans—is powerful. “You can’t ignore the deep pockets of the
major label for the overall marketing plan as inducement, nor the power that the major
distributors have with retail,” one indie label president says.

For an indie band that sold 300,000 units with its last album, a major might initially
allocate anywhere from $500,000 to $750,000 to bring the act to a new sales level, major
label sources estimate.

An indie label would probably spend half that, indie sources say. An indie would be
likelier to treat a follow-up record with the same sales expectations of reaching 300,000
units, at least as far as a marketing budget is concerned. In addition, the budget would
probably be pegged to initial shipment expectations, not final sales expectations.

“If the first single gets traction, and you have something else going on, then you are
looking at a phase-two budget,” Koch president Bob Frank says.

Regardless, indie bands that make the jump don’t always land in a better position. In
the digital age, blockbusters of all kinds—music and films—are selling less, and new
venues of promotion start all the time. Bands on independent labels—or no label at
all—are able to develop powerful, grass-roots followings and online buzz.

Reports On Six That Made The Leap

“Big radio was all powerful and didn’t have any time for the indie labels,” Sub Pop head
Jonathan Poneman says. But now radio’s power to break records is waning and being co-
opted by the Internet, which tends to be much friendlier to indie labels, he says.

Thus bands, including Arctic Monkeys, Arcade Fire, Hawthorne Heights, the Shins,
Lacuma Coil or In Flames, have stayed on their respective independent labels.

Of course, there are thousands of indie bands—or their managers or labels—who
thought that a major label’s marketing clout would result in greener pastures, be it Co-
heed and Cambria, Liz Phair, Green Day, Common, Paul Wall, Offspring or Boy Sets Fire.

And there’s plenty more to come. The industry will watch how the Decemberists, for-
merly of Kill Rock Stars, fare on Capitol, or whether Shadows Fall, once on Century
Media, will succeed on Atlantic. Both major-label debuts are expected this fall.

Ultimately, the jump remains little more than a crapshoot. Barsuk head Josh Rosen-
feld, who continues to have a good relationship with Death Cab for Cutie and its new
label, Atlantic, cautions against it.

“The major-label model is good for bands that—for whatever reason—are totally will-
ing to risk their long-term career viability on a shot,” Rosenfeld says. “Given that no one
has came up with a formula for how to make a song really popular, a major-label model
is high-stakes gambling.”

And thejackpot is as elusive as ever. Success at the indie level does not foretell major-
label fortunes. What follows is a look at six higher-profile recent indie-to-major sign-
ings, =ach nonupstreamed acts with solid indie fan bases, and C =, S
how they have fared—so far.
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HO1 HOT
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Before the Postal Service and the Shins, it was Hot Hot Heat re
turning Sub Pop to the top of indie rock nobility. When the bard
brought its “Make Up the Breakdown” to the label in 2002, there
were plenty of reasons to expect big things. The act was at the
forefront of a new-wave revival, wowing the indie kids and the
press, and predating such kindred spirits as the Killers, Franz
Ferdinand and the Rapture. Hot Hot Heat’s debut single, “Ban-
dages,” went to No. 19 on Billboard’s Modern Rock chart. The
group then announced it was leaving Sub Pop for Warner Music
Group imprint Sire, and Hot Hot Heat’s career lost steam, With
the release of the band’s major label debut, the band traded in
sharp guitars for glossy, No Doubt-styled pop. The album, “Ele-
vator,” came out in spring 2005, and alienated the very scene that
had championed the band. Major label promotion budgets failed
to propel new single “Good Night Good Night” any higher than
No. 29 on the Modern Rock chart, and to date, the album has sold
193,000 copies in the United States. Meanwhile, “Breakdown”
has scanned closer to 273,000. “I don’t think the record was as
good,” says Melanie Sheehan, a manager at Sonic Boom in Seat-
tle. “I just don’t think people really cared that much.” The band
is back in the studio in Canada, working on its next Sire album.

THURSDAY

e —

The hardcore act made big news when it left Victory Records in
2002, posting a message on its WeDb site stating that the band
had been “deceived, bullied and compromised to an unsatisfac-
tory end” by the Chicago-based indie. The New Jersey-based band
justified its jump to major label Island by stating its contract
prevented it from signing with another indie. But there are sigrs
that an indie is where the band belonged. “Full Collapse,” the
band’s last album for Victory, has sold 364,000 copies. Its Island
debut, “War All the Time,” has moved 355,000 to date. More trou-
bling is the fact that its May release, “A City by the Light Divided ”
fell off The Billboard 200 after only six weeks, suggesting that
the band’s fan base is not growing. (“War All the Time” lasted
nine weeks on the big chart.) While the album has sold a re-
spectable 90,000 copies, first single “Counting 5-4-3-2-1” has not
appeared on any of Billboard’s singles charts. After all the hul-
labaloo caused when Thursday signed to Island, has the band's
fan base simply topped off? “Yeah, that’s probably accurate,” a
major label A&R executive says.

'HRICI=

The hardcore/metal/emo of Thrice excited plenty with its 2002
release for Hopeless/Sub City, “The Illusion of Safety,” a blis-
tering mix of wailing vocals, punk experimentation and metal
guitar virtuosity. To date, it has sold 167,000 copies. The band
ended up on Island, where it is labelmates with the similarly
sounding Thursday. It certainly seemed like a good move when
“The Artist in the Ambulance” came out in 2003. The album
spawned two successful songs on the Modern Rock tally, “All
That’s Left” and “Stare at the Sun,” and went on to sell 391,000
copies. “The jump from Hopeless to Island resulted in healthy
figures,” a major-label VP says. “It more than doubled [“The
Mlusion of Safety”], so that was worth it.” But October 2005 album
“Vheissu” fell off The Billboard 200 after seven weeks, compared
with 12 weeks for “Ambulance,” and has sold 197,000 units t>
date. It's a sales number any independent would be delighted
with, but also one that looks like it won’t improve on the band’s
previous effort.

THURSDAY: JOHN SHEARER;WIREIMAGE COM: LAMB OF GOD' TIM MOSENFELDER/GETTY IMAGES
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Rilo Kiley has bounced around a few labels in its relatively brief
career. The band began on Barsuk, then moved to Saddle Creek
and finally signed to Warner Bros., where the act set up its own
Brute/Beaute imprint before being upstreamed to Warner Bros.
proper. Each move has been a step up in the band’s career. The
jump to a major didn’t result in a huge amount of airplay, but
single “Portions for Foxes” earned the band some recognition
from MTV2. Rilo Kiley’s Barsuk debut, “The Execution of All
Things,” has sold 66,000 units, while its Saddle Creek effort,
“Take-Offs and Landings,” has sold 40,000. The band’s first for
Warner, “More Adventurous,” has moved 166,000. That's cer-
tainly a number Saddle Creek is comfortable handling (see Bright
Eyes), but Warner Bros. had already quadrupled what the indie
accomplished. Additionally, the success of Jenny Lewis’ solo
debut, “Rabbit Fur Coat” (on indie Team Love), has the Warner
signing looking quite prescient. Rilo Kiley has steadily built its
career, and Lewis has now given the label a star in the making.

L/ MB
O~ GOD

The thrash-inspired metal of Lamb of God may seem like an odd
fit for a major label, but the metal underground has been one of
the more stable sales-producing forces in independent music
during the past few years. Such labels as Metal Blade, Victory,
Century Media and Ferret,among others, have had success with
more than one ear-splitting act. The band’s 2003 effort for Los
Angeles-based Prosthetic, “As the Palaces Burn,” has scanned
177,000 copies; its 2004 Epic debut, “Ashes of the Wake,” has
moved a respectable 250,000. “From the band’s financial stand-
point, it was a successful move,” an indie A&R rep says. Man-
ager Larry Mazer says radio was “not a component” in bringing
the act to a major. It’s a gradual build, he notes, and he is happy
with the band’s progress. His goal, he says, is for the act to go
gold in the United States. And while Prosthetic had distribution
through Razor & Tie, which uses Sony BMG, Mazer says Lamb
of God has still benefited from increased tour support and more
marketing dollars by being on a major label proper, especially
when it comes to working the band overseas. New album “Sacra-
ment” is due Aug. 22, and the band will be touring with Slayer,
atrek he says may not have happened had the band stayed indie.
“Sony has much bigger pockets to take care of that,” he says.
“With independent labels, it can always be a struggle to get money
for marketing. But with Epic, that’s never a worry.”

D-ATHC/B

Favorites of Fox series “The OC,” the indie poppers had many
scratching their heads when it signed to Atlantic in 2004. After
all, the band had built a sizable following, releasing four albums
for Seattle-based indie Barsuk Records, with its last, “Transat-
lanticism,” selling 473,000. At the time the band signed with At-
lantic, that album had surpassed the 250,000 mark, and had sold
345,000 by the time its Atlantic debut, “Plans,” was released. Death
Cab was the prime example of an indie band that has succeeded
outside the major label system. Barsuk’s Rosenfeld notes that At-
lantic’s marketing plan for Death Cab was “hugely expensive,”
and relied heavily on commercial radio. It is one, he says, he could
never have afforded. If the sole goal was airplay, it appears to be
money well spent, as “Soul Meets Body” hit No. 60 on The Bill-
board Hot 100 earlier this year. “Plans” has sold 693,000 copies in
the United States. A sales increase of 223,000 units is not to be
taken lightly, but it is a number, one indie label exec notes, that
Barsuk could have reached on its own. “Possibly, but we’ll never
know,” Rosenfeld says.

JULY 22, 200€
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BY DAN OUELLETTE

n the liner notes to the Rippingtons’ new “20th Anniversary”
album, Russ Freeman, the founder and creative genius be-
hind the contemporary jazz group, wrote, “My favorite band
growing up was the Beatles.

“I will never forget running home from the record store, ea-
gerly awaiting the latest LP from my heroes,” he says. “I was heart-
broken when, at age 9, I learned that the Beatles were breakingup.
I vowed that if I ever started a band, it would never break up.”

Freeman has proved true to his word. The Rippingtons, origi-
nally formed in 1986 as an ad hoc band of improvisers, turns 20
this year—an impressive feat for any group in any genre.

Not only were the Rippingtons a pioneer of the contempo-
rary jazz genre, but the band also paved the way for a full slate
of so-called smooth jazz artists via the Peak Records imprint
that was co-founded in 1994 by Freeman and his longtime
manager Andi Howard.

The Rippingtons’ story begins in 1986 when Freeman, then record-
ing as a solo artist on the Brainchild label (later bought by Passport),
was asked by Japanese label Alpha to round up some friends, in-
cluding soprano-saxophonist Kenny G and pianist David Benoit, to
record an album.

He “let it ripp,” so to speak, with the resulting disc, “Moon-
lighting,” which was later released stateside by Passport. Rather
than become a one-hit wonder, though, the band turned into a
movement maker.

“Unbeknownst to anyone at the time, that project became the
basis of a new format,” says Howard, who has served as the Rip-
pingtons’ manager for the past 20 years. “There wasn’t smooth
jazz radio at that time. But their music helped launch that. Russ
was a forefather of the smooth jazz format.”

A rep for film and TV composers at the time, Howard was im-
pressed by Freeman's creative streak when he first approached her
with a business proposal.

“Ijumped in,” she says. “I saw his potential as an amazing writer
whose melodies were extraordinary. He was a babe in the woods
when this all started, living in a trailer with a little reel-to-reel setup.”

That living situation didn't last long, and soon Freeman was
speeding ahead on his new career path.

Freeman originally envisioned the Rippingtons as a group that
would feature various guest artists for whom he would compose
new material. However, a core band itself began to jell and “be-
came as popular as the guests,” Freeman notes. Today, the current
lineup includes Freeman, Bill Heller, Eric Marienthal, Scott Bread-
man, Dave Karasony, Jeff Kashiwa, Steve Reid and Kim Stone.

Bassist Stone, an 18-year vet of the group, says that it was great
having different artists such as pianist Joe Sample and saxo-
phonist Dave Koz spotlighted on the band’s albums over the years.

“But at a certain point, [the core members] became the per-
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sonalities, and the audience enjoyed our musical characters,”
Stone says, adding, “I let it all hang out. I don’t usually play the
bass through the whole spot. 1 let the drummer keep the groove
sometimes, and 1 dance for the audience. The crowd loves that
as much as the notes I play.”

Stone quickly adds that he’s not partial to the smooth jazz tag
even though he’s thankful smooth jazz radio has embraced the
group. “Not all Rippingtons music is smooth,” he says. “We can
rock and groove. What we play is a hybrid of many kinds of music.
I think of it as new jazz fusion.”

Koz hosts tke morning show on radio station KTWV (the Wave)
in Los Angeles as well as the syndicated “The Dave Koz Radio
Show.” While he objectively praises the Rippingtons’ “long arc of
a career,” he’s also subjectively a fan of the band, having appeared
on “Moonlighting” as well as on the “20th Anniversary” track “A
Kiss Under the Moonlight.”

Koz laughs when recalling his appearance on “Moonlight-
ing,” which was recorded four years before his debut album on
Capitol Records.

“1 was enlisted to play the EW1,” he says, re-
ferring to the synthesized electronic wind in-
strument. “Russ was playing a synth guitar at
that time, and the label didn’t want that sound
on this side project. So, I'm the one who was ba-
sically mimicking his synth guitar to give the
sounds and colors he was looking for.”

Koz is impressed that over the years Freeman
has successfully stretched boundaries and has con-
tinued to be adventurous in his approach to the
Rippingtons’ music. “When he’s in the studio,
Russ isn’t confined by the current radio flavor,”
Koz says. “He’s created a band that’s notafraid to push the music.”

That's always a risk for potentially alienating its core audi-
ence. But Koz notes, “Russ has the ability to straddle the fence
as a producer and a songwriter of very melodic music. He writes
creative and interesting music that’s readily accessible. Long-
term Rippingtons fans want to be taken somewhere new.”

But what’s truly remarkable is how what was once a side project
has come to dominate Freeman’s career. “Russ has totally let his
solo career take a back seat,” Koz says. “You don’t see that hap-
pening very often. But over the years he’s created a band con-
cept, a band mentality.”
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Since forming in 1986, THE RIPPINGTONS have featured an
impressive cast of characters and helped pave the way for
other smooth jazz acts.

Peak Records senior VP Mark Wexler believes that’s been a key
factor in marketing the Rippingtons over the years.

“The beauty of the Ripps is that it has its own distinctive iden-
tity that is somewhat unique, especially in contemporary jazz,
he says. “That’s because Russ is the main guy who has created
the sound and is known for his association with the band even
though he’s a very good guitarist who could easily be on his own.

Another marketing component for Wexler is the omnipresent
image of the Jazz Cat, a cartoon character that adorns each Rip-
pingtons album cover. Created by illustrator Bill Mayer, who
Freeman says, “has captured the essence and the spirit of the
band,” the Jazz Cat was there from the beginning on the cover
of “Moonlighting.” The image stuck.

Over the years, though, the Jazz Cat has “changed its appear-
ance as Russ changed themes,” Wexler says. The logo took on
the look of the tropics when Freeman moved to Florida {
for the album “Life in the Tropics”), became a ski cat when
Freeman moved to Colorado (on the skiing-themed “Curves

Ahead”} and reflected Freeman'’s passion for golf
on “Let It Ripp.”

As for the founding of Peak, which happened
when the Rippingtons were recording for GRP,
Freeman and Howard sought to provide a home
for contemporary jazz musicians.

“We wanted to combine business acumen with
musical artistry,” Freeman says. “We felt that hav-
ing a musician involved with a label was a good
thing for nurturing a culture of creativity.

While the label has had distribution deals with
GRP and Windham Hill/BMG, it became a joint
venture with Concord in 2000.

Glen Barros, president of Concord Music Group, says that
Concord wanted to stretch its jazz perspective beyond the main-
stream and Latin sounds that it was traditionally known for. “But
we didn’t want to just go blindly into contemporary jazz,” he
adds. “We wanted to do it with experts, with people who under-
stood the genre and were developing it.”

So, to Barros, the decision to bring the Rippingtons and Peak
under the Concord umbrella was a perfect fit. “Russ helped to
build the genre of contemporary jazz, and we’ve had the utmost
respect for what he’s done with Peak,” he says. “As for the Rip-
pingtons, they are pioneers. What they’ve recorded is a testa-
ment to their talent. The mark of a great band is its staying power.
That’s what Russ and the Rippingtons are all about.” .

CARL STUDNA
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The Law Offices of
Gary Greenberg

congratulates

Russ Freeman and
The Rippingtons
on
20 years of
great music.

Here's to 20 more.

Dear Russ & The Rippingtons,

On the road to SAHARA, we found a

for a wonderful UFE IN THE TROPICS
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WILD CARD
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IT'S BEEN A GREAT RIDE!
Congratulations

Love,
Sheryl

Shery! Feuerstein
SFPR/EastWest Media

www.eastwestmedia.net
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RUSS FREEMAN

hen guitarist Russ Freeman

started the Rippingtons as a

one-off project in 1986, he

never envisioned that it would

become the act that would put

contemporary jazz on the map or be considered
the epitome of longevity in the genre.

In 1994, the band’s success spawned the cre-

| ation of Peak Records, which gave a voice to

other contemporary jazz musicians like the
Braxton Brothers, vocalist Regina
Belle, pianist David Benoit and
saxophonists Gato Barbieri, Paul
Taylor and Eric Marienthal.

Atthe heart of the Rippingtons’
success has been Freeman’s cre-
ative vision and his insistence that
commercial goals and artistic
ideals can indeed dovetail.

From its debut album “Moon-
lighting,” released by the Japan-
ese Alpha label and issued
domestically by Passport Records,
to the band’s “20th Anniversary”
CD/DVD package on Peak, Free-
man’s commitment has made
each Rippingtons album a prov-
ing ground for new expressions
of contemporary jazz.

—Dan Ouellette

What was the impetus for re-
cording the first Rippingtons
album?

In 1986, | was playing Monday
nights at the Baked Potato club
in Los Angeles. We were packing
people in, and lots of musicians
like Marcus Miller, Kenny G and
David Benoit came down to jam.
It became a forum for musicians
to meet and play. | was recording
as a solo act for the Brainchild
label at the time, but the [Japan-
ese] label Alpha asked me to put
a group of players together to record an album.
It wasn’t planned to be a long-term project, just
a bunch of guys moonlighting from their own
careers. So [ got guys like Kenny G, David Benoit
and Dave Koz, and we recorded “Moonlighting.”

How did the Rippingtons evolve from there?
I realized since everyone was moonlighting that
personnel would be constantly changing. I had
to design a group setting toaccommodate that.
As the producer, I realized that each album could

WwWww . americanradiohistorv.com

be a growth spurt as new people came in. That’s
how I got to work with some of my musical he-
roes like Joe Sample and Dave Grusin. The Rip
pingtons became a band where guests could
come in and play.

When did the Rippingtons become more than
just a platform for guests?

In the early '90s, the core band became as pop-
ular as the guests. The energy of the live band

‘It never dawned on me that
[it] would become a touring
band,’ RUSS FREEMAN says.

was incredible, and I decided to try to capture
that more. So it became a different model for
the Rippingtons. We were making an album a
year back then, touring for each one and break-
ing new markets. It never dawned on me that
the Rippingtons would become a touring band.
To this day, that’s what we are, though. The
lineup hasn’t changed much in the last 10-12
years, and [bassist] Kim Stone has been here for
18 years. I write the music, but the musicians
bring it to life. They continued on >>p36

IM MOSENFELDER/GETTY IMAGES
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CONGRATULATIONS TO
RUSS FREEMAN AND THE

RIPPINGTONS

FROM EVERYONE AT
YOUR MUSIC PUBLISHING FAMILY

THE RIPPINGTONS

/4\_

UNIVERSAL MUSIC
PUBLISHING GROUP

(ONGRATULATION

RUSS FREECEMAN

an 61

Che "Rippingtond

ANDL HOWARD
“Predident Peak Records

an (j

Andi Howard Entertainment

ON UOUR 20 VCARS TOGETHER

Bob Ringe, Lindsay, Cory, “Reggie, Brinkley,
Mambo, Dazzle, Lily, and Wallomar
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RUSS FREEMAN often incorporates his
worldly experiences into the Rippingtons’
sound to keep it fresh.

from >>p34
bring their personalities to it.

Did touring affect the direction of the band?
It started to alter things musically. Going to dif-
ferent places inspired me to change as a song-
writer. For example, in the early '90s, we played

| Puerto Ricowith about a thousand people in the

audience. They got so into our music that they
started clapping in this reverse clave beat. It blew
me away. | could have never imagined that on
my own. So [ made a point of studying music
eutside of jazz that I had never been exposed to.

Where else did you tour?

The Caribbean became big for us.
Europe is huge, and so is South-
east Asia. It makes sense. We play
instrumental music, which
speaks universally. People from
all over embrace our music for
that reason.

Even though the core band’s im-
portance grew, you still invited
guests to be a part of the Rip-
pingtons albums. Why?

They help unify my songwriting.
But | also feel a responsibility to
go outside of what the band does
from album to album. [ want to go
beyond the normal mode to
broaden the Rippingtons’ appeal.
My greatest fear is to write the
same album over and over again.

WwWwWw . americanradiohistorv.com

So I bring someone like David Benoit in, who is
so deep as a songwriter, and [ put him into the
context of what the band plays. Same with Dave
Koz. His soprano sax is so pure, so recogniza-
ble that I want to showcase that beautiful sound.
All the guests on our albums have a signature
sound, like David, Dave and Kirk Whalum. They
play one note and you know who they are. Itex-
cites me as a songwriter to feature them.

Aren’t there risks with going too far afield?
Sure. [ take chances to make a diversity of music.
A good example is with continued on >>p38

BILL HELLER
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We celebrate a shared milestone of almost two decades of truly
incredible music and consider it an honor to have collaborated
~ with you through the "
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from your friends at

. JATHE MASTERING LAB, INC.

www.themasteringlab.com

CONGRATULATIONS T0 THE RIPPINGTONS

1 AM HAPPY TO HAVE PROVIDED TRAVEL SERVICES
FOR 20 YEARS TO THIS GREAT GROUP!

Kari Nordaas
Let’s Travel!
Santa Monica, CA
310 451-5805 800 458-7477
kari@letstravel-sm.com

sounnd 10 good!

Brisn Moore Custom Slep.

\Guitar

by Brian Moore Guitars

60 Firemans Way
Poughkeepsie, NY 12603

www.iGuitar.com
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from >>p36

the [2005] “Wild Card” album. I got into Latin
music and wanted to reach out to salsa fans.
This was a 180-degree turn from smooth jazz
[radio] programming. But it turned out to be
successful—successful in the sense that [ can
achieve something different. I feel this album
broadened our base in the Latin American mar-
ket. Plus, we brought some beautiful music to
American audiences that they had never been
exposed to. Foremost for me is writing the best
songs possible that will withstand the test of
time, resisting what’s stylish today but out to-
morrow, avoiding the pitfalls of the latest over-
used groove.

On your 20th anniversary greatest-hits com-
pilation, why are you offering new tunes as well
as old ones rerecorded with musicians who go
back to the very be-
ginnings of the band?
I want to contrast the
old with the new. It's
exciting when musi-
cians get back together
and you see how a
player has changed.
Their styles change and
the ensemble has
changed. We're also in-
cludinga DVD asa fun
thing to give to our
fans. We pulled out a
lot of footage that
hasn’t been seen, in-
cluding some of our old
videos and live performances.

How have you personally changed over the
course of the Rippingtons’ run?

I've come further along as a guitar player. My
role changed at the beginning from being in the
spotlight to using the guitar as a utility instru-
ment. | had to become super-versatile. So I
played mandolin, baritone guitar, electric 12-
string—whatever it took for the band. I started
refocusing on the guitar more in the late 90s.
[ realized it could be a new voice that I could
feature. [ credit David Benoit with that. We did
our [1994] collaborative album, “The Benoit/
Freeman Project,” where I played classical gui-
tar. I love the sound of it and have to credit David
for helping me rediscover it.

—RUSS FREEMAN

loyal, the contemporary jazz equivalent of the
Grateful Dead’s following. What do you think
keeps bringing listeners back?

Well, I'm not so sure about that. But it's not un-
usual for fans to follow us around. Not too long
ago I was talking with a guy at a show in the States,
and he told me he was from Italy. I asked him if
he was on vacation. He said, “No, I just flew in
for the show and I'm going home tomorrow.” I
frankly don’t know why our fans are so loyal.
Maybe the appeal has something to do with the
strong melodies we play or maybe the personal-
ities of the band or maybe the overall sound of
the music. Whatever it is, I'm thankful for it.
That’s been a blessing. I could have never imag-
ined it 20 years ago. The fans have been pas-
sionate about our music and have supported us.

You started Peak Records in 1994 with your
manager Andi Howard.
How’s that been?
Enormously satisfying.
We’ve got a great roster
that I'm proud of. The
whole business model
for the label has been to
make a creative atmos-
phere for musicians.
It’s like when the Rip-
pingtons recorded for
GRP, which was our
role model. We com-
bine business acumen
with musical artistry.
We felt that having a
musician involved with
alabel was a good thing for nurturing a culture
of creativity.

Peak has been under the Concord umbrella
since 2000. With all the success Concord has
had with Ray Charles and John Fogerty, are
you afraid that Peak and the Rippingtons will
get lost in the shuffle?

Not at all. Our records find their own way. Con-
cord has grown enormously since we became
associated with it. We're lucky to be working
with such creative people. Concord is the best
place for us. It’s a great launching pad.

What’s in the crystal ball for the Rippingtons?
I honestly don’t know. I deliberately don’t make
long-term plans. Things unfold naturally. I try
not to guide. I don’t need to. The best I can do

Your fans have a reputation for being very  is stay inspired and the rest will come. .
Rank Title Peak Position Debut Date Label
1 Black Diamond 1(3 weeks)  Oct 4, 1937 Peak/ Windham Hill
Jazz/Windham Hill
2 Welcome To The
St. James’ Club 1(2) Sept. 15, 1990 GRP
3 Curves Ahead* 1 Sept. 14, 1991 GRP
4 Wild Card 1 June 4, 2005 Peak/Concord
5 Topaz 2 Jupe 5, 1999 Pealk,/ Windharm Hill
Jazz/ Windham Hill
6 Weekend In Monaco 2 Sept. 12, 1992 GRP
7 Let It Ripp 2 May 24, 2003 Peak/Concord
8 Life In The Tropics 3 Oct. 28, 2000 Peak/Concord
9 Kilimanjaro 3 April 30, 1988 Passport Jaz
10 Tourist In Paradise 4 June 10, 1989 GRP

* “Curves Ahead" is credited to the Rippingtons, all others are by the Rippingtons Featuring Russ
Freeman. Titles on this chart are ordered by peak position on the Top Contemporary Jazz Albums
chart. If more than one title peaked at the same position, ties were broken by the number of weeks
spent at the peak. If ties still remained, they were broken by the number of weeks on the chart. This

chart reflects data through the June 24, 20086, issue.

www.americanradiohistorv.com
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Dear Russ,

Tt's thand to believe it hao been E0 years

Vo all my Rppingtons padl and presedt,
a veny Uig thank gyou and a very big biss!
Congratulations.

Love,
(bl

ANDI HOWARD ENTERTAINMENT
ahowardent@aol.com 310.385.4299
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BDSCertitied Spin Awards June 2005 Recipients:

800,000 SPIN

I Hope You Dance/ L » Wo /MCA
700,000 SPINS

The Reason/ Hooba: ¢ /ISLAND

Kiss Me/ Six ] /SQUINT

600,000 SPINS

Too Close/ Next /ARISTA

I Don’t Want To Wait/ | /WARNER BROS

400,000 SPINS

You'll Think Of Me/ Keith Urban /CAPITOL NASHVILLE/EMC

| Don’t Want To Be/ Gavin DeGraw /J

lt’s My Life/ No Doubt /INTERSCOPE

Forever And For Always/ Shania Twain /MERCURY

Drop It Like It's Hot/ Snoop Dogg Feat. Pharrell /DOGGYSTYLE/GEFFEN

300,000 SPINS

So Sick/ Ne-Yo /DEF JAM/IDIMG

200,000 SPINS

SOS/ Rihanna /RCA

Walk Away/ Kelly Clarkson /RCA

Hips Don’t Lie/ Shakira Feat. Wyclef Jean /EPIC
Speed Of Sound/ Coldplay /CAPITOL

1985/ Bowling For Soup /JIVE/ZOMBA

Sweet Southern Comfort/ Buddy Jewell /COLUMB A
Accidentally In Love/ Counting Crows /GEFFEN

Oh Boy/ Cam’Ron /DEF JAM

Fill Me In/ Craig David /ATLANTIC

100,000 SPINS

So What/ Field Mob Feat. Ciara /GEFFEN/DISTURBING THA PEACE
Snap Yo Fingers/ Lil Jon Feat. E 40 & Sean Pau /BME/TVT
It’s Goin’ Down/ Yung Joc /BAD BOY SOUTH/ATLANTIC

Why/ Jason Aldean /BROKEN BOW

Looking For You/ Kirk Franklin /GOSPOCENTRIC

Dani California/ Red Hot Chili Peppers /WARNER BROS
Living In Fast Forward/ Kenny Chesney /BNA

Me & U/ Cassie /NEXTSELECTION/BAD BOY/ATLANTIC

Bat Country/ Avenged Sevenfold /WARNER BROE./REPRISE
Stricken/ Disturbed /REPRISE

Blessed Be Your Name/ Tree63 /INPOP

Something’s Gotta Give/ Leann Rimes /CURB/ASYLUM

Holy/ Nichole Nordeman /SPARROW

Where’d You Go/ Fort Minor /MACHINE SHOP/WARNER BROS.
Never Scared/ Bone Crusher /BREAK'EM OFF

50,000 SPINS

Gimmie That/ Chris Brown /JIVE/ZOMBA

Promiscuous/ Nelly Furtado /GEFFEN

Unfaithful/ Rihanna /DEF JAM/IDIMG

The World/ Brad Paisley /ARISTA

Summertime/ Kenny Chesney /BNA

Do it To 1t/ Cherish /SHONUFF/CAPITOL

Hate Me/ Blue October /UNIVERSAL

Don’t Forget To Remember Me/ Carrie Underwood /ARISTA
Torn/ Letoya /CAPITOL

| Dare You/ Shinedown /ATLANTIC

Why You Wanna/ T.I. /ATLANTIC

Enough Cryin’/ Mary J. Blige /GEFFEN/MATRIARCH

Life Ain't Always Beautiful/ Gary Allan /MCA NASHVILLE
Crazy/ Gnarls Barkley /DOWNTOWN/ATLANTIC/LAVA
Doing Too Much/ Paula DeAnda Feat. Baby Bash /ARISTA
If You're Going Through Hell {Before The Devil Even Knows)/ Rodney Atkins /CURB
| Believe/ Third Day /ESSENTIAL/PLG

Above All/ Michael W. Smith /REUNION/PLG

4 Minutes/ Avant /GEFFEN

Que Lloro/ Sin Bandera /SONY DISCOS

N Nielsen

Broadcast Data
Systems
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RUACYAL SN IOIEAS BY GAIL MITCHELL

Survivor

Booted From Destiny’s Child In 2000,
LeToya Luckett Has Returned With
A New Album—And A Hit Of Her Own

LOS ANGELES—Most artists are lucky to get one shot at
stardom. But six years after being forced out of Destiny’s
Child just as the R&B stars were about to break big, LeToya
Luckett is poised for success once more. And the now sin-
gle-monikered singer/songwriter is not taking the second
chance for granted.

Answering questions while prepping for a photo shoot at
Los Angeles’ Le Mondrian hotel, LeToya reflected on the ups
and downs she has encountered since leaving Houston’s best-
known export. “I only have one shot at doing this,” she de-
clares. “My first look had to be right.”

Which is partly why delivery of her self-titled Capitol debut,
originally scheduled for release last year, is finally coming
July 25. It looks like the delay is paying off. “Torn” is No. 3 on
the Hot R&B/Hip-Hop Songs chart, No. 36 on The Billboard
Hot 100 and No. 12 on Hot 100 Airplay.

Other than mentioning LeToya’s seven-year stint in Des
tiny’s Child (including co-writing the career-building sin-
gles “Bills Bills Bills” and “Say My Name”), Capitol is treating
her as a new artist. “Our initial objective was to introduce
a hitsong and video to establish her as the H-town girl that
she is and let her tell that story,” says Fabian “Fade” Du-
vernay, VP of urban marketing for Capitol.

Prior to “Torn,” the label released a 12-inch version
of album track “All Eyes on Me” featuring fellow Houston-
ian Paul Wall. After that warm-up, VP of promotion Geo
Bivins researched extensively to find the right urban lead
single. “it's an emotional ballad about a relationship that
women can relate to,” Duvernay continues. “Their re-
action was an indication of the urban groundswell
we’ve focused on. Now we really want to go into mak-
ing LeToya the urban ‘It’ girl.”

JULY 22, 2006 |

on Mary |. Blige’s North American summer tour. On July 26,
she will appear on “Live With Regis and Kelly.” Also planned
are featured-artist spots on Cingular Sounds and AT&T’s Blue
Room. Magazine coverage includes King, Sista [l Sista and a
six-page fashion spread for Vibe.

When the enhanced CD is released July 25, it will include
segments from a limited-run reality show on BET, which tracks
the singer’s prerelease process. The show starts airing on the
cable outlet July 17. The CD will sell at the EMI developing new
artist price of $12.98. Box lot price is $8.05.

Stretching from soulful, sensuous ballads and club jams to
spotlighting the city's trademark screwed-up style, “LeToya”
boasts production by Scott Storch, Jazze Pha, Just Blaze and
Jermaine Dupri plus cameos by H-town rappers Slim Thug,
Bun B., Mike Jones and Killa Kyleone.

“I'm a southern belle who likes heavy-hitting beats,” says
LeToya, who co-wrote nine of the album’s 16 songs. “I can give
it to you hard or I can be soft and soulful, hip-hop with grace.

That versatility wasn't fully realized during her Destiny’s Child
tenure. She and former fellow group member LaTavia Rober-
son gained more notoriety for their unceremonious ouster from
the group in March 2000. Ensuing breach-of-contract and defama-
tion of character lawsuits were settled out of court in 2002.

A subsequent pairing with Roberson in a new girl group
called Angel was aborted. Moving to Los Angeles for six months,
LeToya traveled the modeling and acting agency circuit while
cutting demos that eventually secured the Capitol contract.

“Being the ex-Destiny’s Child member was the most awk-
ward part,” LeToya says of that period. “Some people didn’t want
to touch my music . . . But at the same time, [Destiny’s Child]
got me in the door.”

In the interim, LeToya established Houston boutique Lady
Elle with her mother. The 3-year-old clothing and accessory
store sells a variety of fashion lines, including Tag and Beyoncé
and Tina Knowles’ House of Dereon.

An urban buyer for a national retailer predicts LeToya will
accomplish a top 10 debut on The Billboard 200 and Top
R&B/Hip-Hop Albums. “She’s not trying to imitate Beyoncé,
but staying in her own lane with a record that’s getting good
buzz. If Capitol works this record right, it will have legs.”

The label is already working a second single
and a Christopher Robinson-directed video—
“She Don’t”—following the video’s premiere on
BET’s “Access Granted.” On July 14, LeToya kicks
offher stintas opening act (along with Jaheim)

And a forward-looking LeToya is ready to stretch them. “It’s
funny. In the beginning I never saw myself as a solo artist.
But the turning point came when people started showing me
love on my promo tour. Now I want people to get to know me
and my voice.” .

The enhanced CD
version of LETOYA’S
album will include
footage from her
BET reality show,
which dabuts July 17.

LUCKETT: DUSAN RELJIN
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>>INDIE ACTS SIGN
WITH MAJORS
A pair of prominent
independent rock acts
have made the jump to
bigger labels. Victory act
Atreyu has signed with
Hollywood Records, and
Epitaph group From First
to Last has inked a deal
with Capitol, says
manager Larry Mazer,
whose Entertainment
Services reps both bands.
Both acts released
albums in March. Atreyu’s
“A Death-Grip on
Yesterday” has sold
178,000 units in the
United States, according
to Nielsen SoundScan,
and From First to Last’s
“Heroine” has scanned
91,000 units.

—Todd Martens

>>KILLERS RETURN
TO ‘TOWN’
The Killers will return
Sept. 18 with “When You
Were Young,” the first
single from their highly
anticipated sophomore
album, “Sam’s Town.” The
setis due Oct. 2 inthe
United Kingdom and a
day later in North
America via Island Def
Jam. It was recorded in
the band’s Las Vegas
hometown with
producers Flood and Alan
Moulder. “Sam’s Town” is
the follow-up to the
Killers’ 2004 debut, “Hot
Fuss,” which has sold
more than 3 million
copies in the United
States, according to
Nielsen SoundScan.
—Jonathan Cohen

>>CMT TAPS
CARTER AS SHOW
HOST

Singer/songwriter Deana
Carter has been tapped
to host “CMT Dedicated,”
a new weekly show that
features Carter
presenting video
dedications from viewers.
The program debuted
July 3. She previously
starred in the CMT series
“Inthe Moment,” which
chronicled the making of
her “The Story of My Life”
album, released on
Vanguard Records last
year. ~Phyllis Stark

>>TVT SIGNS HYPHY
ACT THE A*Z
TVT has signed The A*z,a
hyphy act from Oakland,
Calif. The group’s debut
will come out next year
on TVT. Formerly a group
named 4 Deep, the A*z
have been making music
since 1997.

—Melinda Newman
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While “Los Rompediscotekas” by Héctor “El
Father” debuted at No. 1 on the Top Latin Al-
bums chart, the dark horse for the week end-
ing July 9 was Emmanuel with “Las Historias
de Toda La Vida.”

The Mexican pop star has enjoyed regional
success since the late 1970s, but in the United
States, his highest (and only) showing on Top
Latin Albums was 1997’s “Amor Total,” which
peaked at No. 29.

In contrast, “Historias,” a greatest-hits com-
pilation on Sony BMG, came in at No. 9.

The success can be attributed to a targeted
strategic marketing campaign that has
yielded surprising results.

“Historias” is part of a series of albums
released in the past year by Sony BMG, as
part of an effort to exploit the formidable
joint Latin catalogs of Sony and BMG.

“We’ve prepared specific projects

for each artist, and we have designed
very strong direct response cam-
paigns,” says Guillermo Page, VP
of Sony BMG Latin’s commercial
division, who was brought into
the company in January 2005.
The first artist to release an
album under the “Historias”
concept was Mexican pop/
ranchera star Ana Gabriel,
whose “Historia de Una Reina”
debuted at No. 26 on Top Latin
Albums in August 2005, then
climbed to No. 5 in October. It
has spent 48 weeks on the chart.

Ranchera icon José Alfredo
Jiménez's “La Historia del Rey”
entered the chart in December

2005, peaking at No. 11 in March
% 2006. The album gave Jiménez
" his highest first-week sales, ac-
cording to Nielsen SoundScan.
And Christian Castro’s “Nunca Voy a
Olvidarte . . . Los Exitos” entered the chart
at No. 27 in October 2005. The compila-
tion, which includes early hits from Cas-

e
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LEILA COBO Icobo@billboard.com

Sony BMG Promotes
I'ts Latin Catalogs

tro’s days at Melody (a defunct label whose
catalog belongs to Univision), has sold more
than the artist’s new studio set, “Dias Felices”
(Universal), according to Nielsen SoundScan.

The Emmanuel release follows a Juan
Gabriel collection, “La Historia del Divo,”
which debuted at No. 4 in April and garnerec
Juan Gabriel his biggest first week of sales
(more than 11,000 units, according to Nielser.
SoundScan). The album remains strong at No
12 14 weeks later.

Although most of these sets carry the word
“Historias” in their title, Page says the inten-
tion is not to create a “Historias” franchise (wit-
ness the title of Castro’s set and Rocio Dircal’s
“Amor Eterno,” another big hit).

“We don’t want to limit the possibilities,”
Page says. “Perhaps there are acts who don’t
have hits throughout their history, so we try tc
find a middle ground. Each act is unique.”

Releasing compilations, of course, is nothing
new. But the Sony BMG approach differs from
most others in that the thrustisn’t simplya TV
promotional campaign, but the direct response
element, coupled with a strategy at retail.

Additional elements, like radio, come in de-
pending on the project. “Sigo Siendo Yo,” Marc
Anthony’s upcoming greatest-hits album, in-
cludes two new singles, the first of which is al-
ready being worked at radio.

Other projects in the works include a hits col-
lection from Gloria Estefan.

WRITING FRENZY: Universal Music Pub-
lishing Group paired Nashville and Latin writ-
ers for UMPG Song Camp, which took place
June 19-23 in Miami Beach. The summit
brought together Amy Foster Gillies, Marcel,
Kyle Matthews and Troy Verges from UMPG’s
Nashville office with Marcello Azevedo, Javier
Garcia, Manny Lépez, Willy Perez-Feria and
Jorge Luis Piloto from UMPG’s Latin America
office. “We have several very promising songs,’
says Ivan Alvarez, senior VP for UMPG Latin
America. “We expect only the greatest things
from this event.” oes

GABRIEL: RODRIGO VALERA/WIREIMAGE.COM



www.americanradiohistory.com

™M

JOHANSEN: DIMITRIOS KAMBOURIS/WIREIMAGE.C

QUESTIONS
with DAVID JOHANSEN

by KATIE HASTY

At 56 years old, David Johansen has performed under many
guises: the frontman of evergreen rockers the New York Dolls, a
solo act, as kitschy lounge hitmaker Buster Poindexter, a blues-
man with the Harry Smiths and even the Ghost of Christmas Past
(in “Scrooged,” the 1988 film starring Bill Murray).

The Staten Istand native returns to his musical beginnings as the
re-formed New York Dolls release their first studio atbum since “Iin
Too Much Too Soon” in 1974. “One Day It Will Please Us to Re-
member Even This” streets July 25 via Roadrunner and is a re-
turn to the glam, garage and guts that crowned the Dolls as one
of the most influential bands of the pre-punk era.

Though the group disbanded in 1975, the remaining members
(Johansen, guitarist Syl Sylvain and bassist Arthur “Killer” Kane,
who died in 2005) reunited to play a set for the 2004 Meltdown
Festival in London at the behest of the New York Dolls fan club’s
former president—Morrissey.

Onegig turned into another and eventually yielded recording
a new album with producer Jack Douglas and with guests like
Michael Stipe, Iggy Pop and Bo Diddley. Packaged with a “mak-
ing-of” DVD, the 13-track “One Day” and its supporting tour may
gauge, for Johansen, what kind of legacy the Dolls had left for
their fans.

Q: What took so long? Thirty years for an album is a long time.
A: To be honest, the thought of getting back together had never
occurred to me before. When Morrissey got in touch, it was like,
“Oh, yeah. . .” and we had so much fun. It wasn’t aplan. It’s like we
were living out his idea.

Q: Roadrunner hired Blue Streak to mount a major market-
ing and publicity campaign to the gay community. How do

> . T
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you think the Dolls came to have such a
loyal fan base from that group?

A: Ever since we started, we had this kind of
all-inclusive vibe. We wanted everyone to
get together in the same room and realize
that we’re all the same person. The world
is full of the same bad rhetoric that people
just repeat because they’'re told to. We en-
courage people to make up their own
minds. We had something that everybody
could relate to.

Q:In 2005, First Independent Pictures re-
leased a documentary about Arthur Kane,
“New York Doll,” shortly after he died. How
do you feel about the movie’s portrayal of
the band?

A: i thought it was really great. They almost
got him, almost fully captured him. It’s great to
have that artifact, that document of Arthur.
Hewasoneina...a...planet.

Q: What has it been like working with Road-
runner, a first for you?

A: Walking into aroom with themiis like going
to the comic book store. They’re very detail-
oriented people. I'm amused by the whole ma-
chine and how it works. They take their busi-
ness very seriously, whichis much better than
somebody who slaps it out there. It’s kind of
comforting that somebody’s making everything

-M siC

happen—from the font we use, the in-
terviews, the video, this and that. They
have an interesting history with how
they grew very organically and now
are willing to take on this rock’n’roll
band when what they’ve been doing

is hardcore.

Q: You’ve influenced bands from

the Sex Pistols to the Smiths to the
Donnas. Are rock bands today getting
rock done right?

A: A lot of these bands all sound the same.
They’re singing about the same kind of
nonsense with a lot of negative energy

and hatred, a lot of songs about stabbing

your friend in the eye with a ballpoint
pen. With this record, we kept our orig-
inal philosophy and wanted things to
be and feel more positive than that. The
songs have a really good feel to them.

Q: What’s the best part about being

back in the New York Dolls?

A: When | was with Harry Smith, I'd sit

on a stool and play acoustic guitar. it
was pretty esoteric. With this band, it’s
more aerobic and invigorating. It’s all
adjunct to being in a kick-ass rock’n’roll

band. It’s very satisfying to get up and
start running around. .ce

Davis Projects Go On For Miles

The fusion between R&B/hip-
hop and jazz will undergo an-
other creative jolt via several
projects involving jazz vision-
ary Miles Davis.

During a recent meeting at
Hollywood'’s storied Chateau
Marmont, rapper Q-Tip and
Davis’ nephew, Vince Wilburn
Jr., talked about collaborating
onvarious projects, including
a tribute CD in the vein of
GRP’s “Forever, for Always,
for Luther.” That 2004 album
features various artists re-
interpreting classic Luther
Vandross tracks.

In addition to Q-Tip, Wilburn
envisions producers and artists
like Dr. Dre, Mike Elizondo, Jay-
Z and Kanye West coming on-
board. “ have a lot of respect for
hip-hop in its positive sense,”
says Wilburn, a drummer who
operates Los Angeles-based pro-
duction company Nefdrum. He
is also a co-administrator of
Miles Davis Properties along
with his dad, Vince Wilburn Sr.,

and Davis’ daughter Cheryl and
son Erin. “So | went to Tip first.
We're going to go into the vault
and then see how we're going
to evolve this into also being a
tribute to cool hip-hop cats.

That the family would ap-
proach Q-Tip is not surpris
ing. In various interviews,
Jonathan “Q-Tip” Davis—who
first made a name for himself
as a member of A Tribe Called
Quest—has acknowledged
that his early musical influ-
ences include Davis (no rela-
tion) and Herbie Hancock.
The Tribe’s creative fusion of
hip-hop and jazz resulted in
such seminal albums as
1991’s “The Low End Theory,”
featuring bassist Ron Carter
on the track “Verses From the
Abstract.”

Others with deeper mem-
ories will recall Q-Tip’s more
extensive jazz explorations
on the Arista album “Kamaal
the Abstract.” Though never
commercially released, the

i WILBURN, left, and Q-TIP
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2001 album nevertheless
drew critical plaudits for Q-
Tip's teaming with such jazz
players as saxophonists
Kenny Garrett and Gary
Thomas and guitarist Kurt
Rosenwinkel.

Q-Tip was even supposed to
collaborate with Davis on the
latter’s last album, 1992’s
“Doo-Bop” (produced by Easy
Mo Bee). Scheduling issues,
however, prevented the pair
from consumimating that plan.
Q-Tip can currently be heard
on Busta Rhymes’ new album,
“The Big Bang.

Q-Tip isn’t the only rapper
making a Davis connection. Fel-
low rapper Nas and his dad,
noted jazz musician Olu Dara,
will be among the featured
guests on the forthcoming “Evo-
lution of the Groove,” a Sony
Legacy project also shepherded
by Wilburn and the other ad-
ministrators. It is due in stores
this fall to tie in with the 15th
anniversary of the jazz great’s

JULY 22, 2006

death on Sept. 28, 1991.

Also appearing on “Groove”
will be Lenny White and Car-
los Santana. Santanaalso con-
tributes a remix of “It's About
That Time” on yet another
Sony Legacy Davis project,
“Cool & Collected.” That CD is
due Aug. 29.

And how are preparations
coming for the announced
Davis biopic starring Don Chea-
dle under the direction of An-
toine Fuqua? Wilburn says the
script is in development and that
he and co-executive producer
Darryl Porter are now looking
at other options following an
earlier deal with Sony Pictures.
However, he assures it’s all
systems go.

“Don and Antoine are both
into it,” says Wilburn, whose
mother is Davis’ sister. “l want
this movie to show how Miles
evolved to change the course of
music over several decades. It's
got to be gritty but real. Youcan't
fake Miles.” oo
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Anonymous4 Visits Americana

Early Music Ensemble Regroups, While Two Members Form Duo The Lost Girls

hen Anony-
mous 4 an-
nounced last year
that its members
would no longer

work together full time, the
group broke many fans’ hearts.
Duringthelast 18 years as one
of the world’s premier early
music ensembles, the four
singers (Marsha Genensky,

Susan Hellauer, Jacqueline
Horner and Johanna Maria
Rose) created a string of un-
likely chart-busters running
from their first album, 1992’s
“An English Ladymass,” to last
year’s “American Angels,”
which spent a year and a half
on Billboard’s Classical chart
and has sold 80,000 copies, ac-
cording to Nielsen SoundScan.

Through its recordings, the
group opened listeners’ ears
to an incredible variety of
repertoire from far off the
beaten path: Its material
ranged from 12th-century
songs from female poet/
composer/mystic Hildegard
of Bingen to medieval Hun-
garian compositions to music
written for Anonymous 4 by

' Global Pulse

‘ EDITED BY TOM FERGUSON tferguson@eu.billboard.com

New Wave Of Bossa Nova
Covers Hits Europe

Two years after its self-titled bossa nova style col-
lection of new wave covers attracted international
attention, French act Nouvelle Vague is repeat-
ing the trick with second album “Bande a Part.”

The act, based around Parisian producers Marc
Collin and Olivier Libaux, is signed globally
through Collins’ production company Perfect
Kiss to Vital-distributed U.K. independent Peace-
frog. “Nouvelle Vague” (2004) placed new wave
gems like Joy Division’s “Love Will Tear Us Apart”
and Depeche Mode’s “Just Can’t Get Enough”
in a Brazilian-inspired musical setting featuring
a handful of female vocalists. In the United States,
licensed to Luaka Bop/Warner, it made the top
10 of Billboard’s Top Electronic Albums chart in
May 2005. Peacefrog says global shipments have
passed 200,000 units.

The “Bande a Part” covers include the Buzz-
cocks’ “Ever Fallen in Love,” Echo & the Bunny-
men’s “The Killing Moon” and New Order’s “Blue
Monday.” Released June 12 in continental Eu-
rope (through PIAS) and July 3 in the United
Kingdom, it made the top 30 of Billboard’s Eu-
ropean Top 100 Albums chart July 1. Peacefrog
label manager Phil Vernol expects a Luaka Bop
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U.S. release by September. “It’s hard to follow
up such an original idea,” Verriol admits, “but
there’s such a solid fan base we can target
300,000-400,000 sales [worldwide].”
Nouvelle Vague plays European festivals
through August, booked by Coda.
—Aymeric Pichevin

SOUL HUNTER: Ifold-school R&B is rarely mas-
tered by non-American artists, it’s rarer still for such
an act to win endorsement in America itself.

So English vocalist/guitarist James Hunter’s
recent “new and emerging artist” nomination
for September’s Americana Music Assn. Awards
is noteworthy. Ditto his topping Billboard’s Top
Blues Albums chart for three weeks in June with
his third solo album, “People Gonna Talk.”

Born in Colchester in southeast England,
Hunter released three albums between 1986 and
1990 with British R&B live favorites Howlin’ Wilf
& the Veejays before joining Van Morrison’s tour-
ing band during the early *90s.

“People Gonna Talk” appeared March 7 in the
United States and April 24 in Europe on New
York indie Go, licensed globally to Rounder. It

contemporary British com-
poser John Tavener. With
“American Angels,” the group
ventured into even more un-
usual territory: 18th- and
19th-century American gospel
hymus, folk tunes and camp
revival songs.

The album’s overwhelming
success persuaded the quartet
to regroup for follow-up “Glo-
ryland,” which arrives Sept. 12.
For this outing into Ameri-
cana, the group joins forces
with two guest artists who re-
ally know their way around
this landscape: guitarist/man-
dolinist Mike Marshall and vi-
olinist/mandolinist Darol
Anger. The two instrumental-
ists frame the vocalists’
harmonies in beautiful and be-
guiling ways.

As Anonymous 4's Hellauer
notes, the energy Anger and
Marshall bring to “Gloryland”
allows the music to unfold in
avery different way than if the
foursome were performing a
cappella. “Darol and Mike
bring a very bluegrassy, old-

-
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timey feeling to the album,”
she says. “They really pushed
the envelope of exploration for
us and recording with them
was really a beautiful session
of breaking walls down.”

If “Gloryland” follows the
impressive lead of “American
Angels” (and Harmonia Mundi
is indeed hoping for similar
sales), new audiences will soon
undoubtedly be introduced to
the quintessential Anonymous
4 sound of crystalline, finely
meshed singing. After per-
forming two nights earlier this
month at New York’s intimate
Joe’s Pub—a venue hardly
known for hosting early music
ensembles—Anonymous 4
will bring “Gloryland” to the
Americana Music Assn. Con-
ference in September in Nash-
ville and then hit the road for
an extensive U.S. tour that be-
gins in November and extends
into spring 2007.

In fact, the Americana bug
has hit two members of
Anonymous 4 particularly
hard. Genensky and Hellauer

are teaming up as a new duo,
dubbing themselves the Lost
Girls. (The duo’s name actu-
ally comes from a song on
“Gloryland.”)

Genensky says, “Our first
recording session is tentatively
scheduled for next summer
after the conclusion of the
‘Gloryland’ tour.” As with
Anonymous 4, the Lost Girls
will record for Harmonia
Mundi. The duo’s plan is to
start off where Anonymous 4
has ended up with its twe
American-themed discs. “Our
first project will also be of
American traditional music,”
Genensky explains, but
quickly adds that the Lost
Girls’ planned travels won’t
begin and end there.

Hellauer notes, “The idea of
wandering, of course, is implicit
in our name. We don’t need to
be rooted in a single style. The
idea of mixing popular and
classical music is something
we've played with in A4, but the
Lost Girls will take that concept
even further.” .ee

N

has been widely praised for the soulful, horn-
laden ambience of Hunter’s 14 self-published
compositions, drawing comparisons to such acts
as Sam Cooke and the Drifters. Cambridge,
Mass.-based Rounder GM Paul Foley says world-
wide shipments are already past 50,000.
Hunter recently opened U.S. shows for Aretha
Franklin and Etta James and will play Ameri-
can dates supporting Boz Scaggs starting July
30. He is booked worldwide by Monterey Penin-
sula Artists. —Paul Sexton

MUSE NEWS: After a career-defining Glas-
tonbury Festival performance in 2004, Muse is
setting its sights further afield.

www.americanradiohistorv.com

The British alternative rock trio embarked on
a world tour June 24 in Germany, supporting
fourth album “Black Holes and Revelations” (He-
lium 3/Warner Bros.). “They plan to be on the
road for the next two years,” Warner Music U.K.
managing director Korda Marshall says.

According to Marshall, the album shipped
900,000 units internationally on its July 3 re-
lease and is already outpacing each of Muse’s
three previous albums, which he estimates have
shipped a total of 5 million worldwide. The album
streeted July 11in the United States.

Muse is published by Warner/Chappell U.K.
and booked by London-based Agency Group.

—Lars Brandle
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Rock In A Holy Place

DecembeRadio Brings Harder Edge To Christian Music

It’s always interesting to see
how a group of young musi-
cians can absorb diverse in-
fluences, filter them through
their own creative vision, then
deliver a fresh, exciting new
sound that is uniquely their
own. This is what | love about
Stanted Records’ new act De-
cembeRadio. Though it pays
homage to such legends as
Lynyrd Skynyrd and Aerc-
smith, with a dash of Lenny
Kravitz and Stone Temple Pi-
lots thrown in the mix, the
band manages to forge its
own identity with a hard-
rocking debut set uniike any-
thing else in Christian music.
“We grew up listening to
our parents’ CD collections,
and our guitar teacher had us
listen to a lot of older music,”
lead guitarist Brian Bunn says.
“We wanted to take a lot of
the older style—things from
the*70s,’80s and early '90s—
and fuse it with some of the
more modern things. In the
studio it was all about having
fun. To us, the performance
was more important than
making everything absolutely
perfect. If we had something
that was a little out of tune,
but it had great passion, we
would leave it.”
DecembeRadio consists of
Bunn, lead vocalist/bassist
Josh Reedy, drummer Boone
Daughdrill and Eric Miker on

guitar/vocals. The group
recorded its self-titled debut
at the famed Southern Tracks
Studios in Atlanta. “Pretty
much 75% of the CDs that we
bought growing up were
recorded in this studio,” Bunn
says. “So it was great to get
to record at a place where all
the artists who we’ve looked
up to recorded.”

Bunn and Reedy have
known each other since they
were kids. “Josh started play-
ing the guitar when he was 11
years old, and he played a tal-
ent show,” Bunn recalls. “l re-
member the girls going crazy.
So, of course, | wanted to learn
how to play guitar. . . Ourfirst
year of high school, we started
a top 40 band. We played
Hootie & the Blowfish covers
and that sort of thing. Then
shortly thereafter, we realized
that God had given us these
gifts, and we wanted to utilize
them for him.”

They began to lead worship
at their church then went on the
road with speaker/evangelist
Billy Wayne Arrington. They
met Miker at a church in West
Virginia, and he joined the
group five years ago. Arring-
ton introduced the young band
to producer Scotty Wilbanks
(NewSong, Overflow, Third
Day), who began working with
the group in the studio and in-
troduced it to Daughdriil.

The band’s Slanted debut
streeted June 25, and the
group is slated to perform at
most major Christian music

festivals this summer. The lead |

single, “Love Found Me,” is
gaining steam at Christian
radio, and the band was
named buzz band of the year
at the 2005 Rock Summit.
Bunn credits Wilbanks with
helping the group capture its
sound on CD. “A tot of produc-
ers in the Christian market
tend to sterilize it,” he says of
hard rock music. “They are
afraid that Christian listeners
might be scared of a CD with
lots of energy, kind of rockin’,
but he wasn’t scared of that.”
Bunn describes the De-
cembeRadio sound as
“Southern-fried, riff-driven
rock with a slammin’ groove.”
He admits that being unique
can be a blessing and a curse

in this business, but he and |

his buddies are in it for the
long haul. “We know that not
everybody will like it, but so
far we have great response
and reviews on the CD,” Bunn
says. “People are just looking
for something different. Be-
cause we’re doing something
different, we’re the kind of
band that it may take a little
while longer to climb to the
top, but a ot of great things
in life take time. So we are
willing to work at it.” oce
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The Firm Launches
Music Company

EMI-Financed Label Will Split Album Revenue With Artists

CEO Jeff Kwatinetz says the Firm’s new music
company will split record revenue with artisis
becauseitis “theright thing to do.” But is it the
smart thing to do?

Given the back-end structure of the deals, tte
Firm’s still-unnamed company will cover up-
front recording costs, but will not give traditional
advances toartists. The music company will ccl-
lect money from all revenue streams covered
through the deal—which, in addition to recor 1-
ings, could also include touring, merchandis-
ing, publishing and other ancillary rights.

The music company collects all revenue from
record sales, then subtracts hard costs such as
video production and recording fees, and the
artist and music company will divide the n=t
50/50. The music company won’t take any up-
front fees for overhead or foreign deductions

Onother revenue streams, such as touring and
merchandising, percentages will be determin2d
per deal.

The unavailability of certain rights won’t ke=p
the company from signing an act. For examp.e,
publishing isn’t available for either of the com-
pany’s first two signings, Mandy Moore a1d
Army of Anyone. Although both acts are mzn-
aged by the Firm, the music company will also
sign artists with outside management. To avoid
any conflict, if the Firm manages a client signed
to the music company, it will not collect men-
agement fees on record sales.

Even though the deals may cover other rigt ts,
the term will still be set by number of albums
delivered. The artist and the Firm will joirly
own the masters.

The Firm'’s dealings with EM1 heads Alain
Levy and David Munns on behalf of such
management clients as Korn and 30
Seconds to Mars led to the develop-
ment of this new company. “David
and Alain, and the rest of their staff,
instead of whining and putting
their headsin the sand, they're not
afraid to try new business mod-
els,” Kwatinetz says.

EMI is financing the label,
which is wholly owned by the
Firm. EMI has U S. distri-
bution rights, as well as
rights to license the albums
internationally.

Kwatinetz would not
comment on how a merger
between EMI and Warner
Music Group—the two mu-
sic groups continue to trade
bids—could affect his deal.

With Korn, EMI and Live
Nation gave the band multi-
million-dollar advancesin re-
turn for a percentage of profits
from record sales, touring,

MANDY MOORE is one of the
first signings to the Firm'’s
new label.
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publishing and merchandise. The move, Kwatinetz
says, has made the band feel like much more of a
participant in its own career instead of just a roy-
alty collector. “It’s a lot easier when people feel
their interests are aligned,” Kwatinetz says.
Unlike Nettwerk head Terry McBride, who is
shifting his management clients off major labels,
Kwatinetz says he has no such grand plan. “Every
artist should be looked at individually and their
business situation should fit their creative needs.”
Sois it good for the artist? Traditionally, we've
been against any kind of deal that collects differ-
ent revenue streams because it seemed unwise
to put all of one’s eggs in one basket. With the
Firm’s new company. the question remains: [{an
artist is not getting a substantial advance, is it
smart to give up a percentage of touring and mer-
chandise in return for a much higher return on
album sales? In this case, one has (o look at the
considerable expertise—especially in areas like
branding, licensing and marketing—that the Firm
brings to an artist, plus the fact that everyone is
rowing in the same direction. Only an artist can
decide, but Kwatinetz makes a convincing case.

A TRUE GENTLEMAN: Although itdid not
come as a surprise, it was with great sadness that
we heard about Arif Mardin’s recent passing. It
was easy to see why he got such great results in
the studio, whether it be producing Aretha
Franklin, Phil Collins, the Bee Gees, Willie Nel-
son or Norah Jones. Not only did he have great
ears in the traditional music sense, he had great
ears in that he knew how to listen to artists.

I last interviewed Mardin for Jones’ second

album, 2004’s “Feels Like Home.” He stressed
that she had co-produced the album and
glowed like a parent when he talked about
her growth. Among his memories: the
great time he had in the studio “eat-

ing junk food”—her band eats a lot of
burritos, he said—and mixing vodka
martinis at the end of the day.

Jones' album was mastered at a facil-
ity run by engineers from Mardin’s
early Atlantic days. “It just felt
great,” hesaid. “We have pho-

tographs of the old studio per-
sonnel and Aretha Franklin
and Donny Hathaway.”

While revered within the
industry, Mardin was never
a celebrity producer for a

few reasons. First and
foremost, he was way too
much of a gentleman to
grab the spotlight. Sec-
ondly, he brought out the
best of the artist’s indi-
vidual talent instead of
imposing his own
sound. The one signa-
ture that he brought to
any project® An abun-
dance of class. ‘oe

BY JONATHAN COHEN

Pink Floyd Visionary
Syd Barrett Dies At 60

Roger “Syd” Barrett, who
shaped the formative music of
Pink Floyd but was forced out
ofthe legendary band after his
mental health began to decline,
died July 7 at the age of 60, re-
portedly due to complications
from diabetes. The artist spent
the better part of the past 30
years living in seclusion in Cam-
bridge, England, where he was
bornon Jan. 6,1946.

“Syd was the guiding light
of the early band lineup and

/
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leaves a legacy which contin-
ues to inspire,” read a state-
ment released by the surviving
members of Pink Floyd. “Syd
was a lovely guy and a unique
talent,” said bassist and once-
Floyd frontman Roger Waters
in a statement of his own. “He
leaves behind a body of work
that is both very touching and
very deep and which will shine
on forever.”

With Barrett at the helm,
Pink Floyd began life in 1965 as
did most unassuming U.K.
bands of the era—as a run-of-
the-mill blues-rock combo.
Flanked by bassist Waters, key-
boardist Rick Wright and
drummer Nick Mason, Barrett
and Pink Floyd quickly began
to push the boundaries of con-
ventional rock, attracting un-
derground acclaim for its trippy
live shows.

Barrett proved himself a true
genius, blending elements of
pop and psychedelia on early
singles such as “See Emily Play”
with mysterious, almost light-
hearted lyrics. Pink Floyd’s 1967
debut album, “The Piper at the
Gates of Dawn,” still stands as
one of the best psychedelic
rock albums released, driven by
Barrett’s oddball narratives and
the band’s skill with both long
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jams and perfect pop nuggets.

But as Barrett’s intake of LSD
increased, his behavior became
increasingly peculiar; in a live
setting, he’d often lapse into a
zombie-like state.

It was at this point that gui-
tarist/vocalist David Gilmour
joined the band, allowing Pink
Floyd to continue playing live
while Barrett worked out his is-
sues. The rest of the group
hoped Barrett would at least
still be able to write songs, but

from left: ROGER
ETT, NICK

this too proved to be impossi-
ble, and he was dropped from
Pink Floyd by early 1968.

Gilmour, waters and mem-
bers of Soft Machine helped
the fragile singer through two
solo albums released in 1970,
“The Madcap Laughs” and
“Barrett,” on which he teetered
between lucidity and madness.
The sparse production and
shambling performances are a
far cry from the early Pink
Floyd sound, but Barrett’s off-
kilter ingenuity shined through
on tracks like “Wouldn’t You
Miss Me (Dark Globe),” “Octo-
pus,” “Gigolo Aunt,” “Terrapin,”
“Effervescing Elephant” and
“Baby Lemonade,” which
would influence generations of
singer/songwriters and rock
bands alike.

By 1974, Barrett was beset
by a myriad of mental prob-
lems and retreated to Cam-
bridge, rarely to be seen in pub-
lic again except to run errands
or politely chat with the Pink
Floyd devotees who would
knock on his front door, hop-
ing for a glimpse of their idol.

However, he remained a
towering influence on his for-
mer bandmates, who dedi-
cated the song “Shine On You
Crazy Diamond” and the 1975

album “Wish You Were Here”
to him. Barrett showed up
unannounced during record-
ing sessions for the album, but
due to his weight gain and hair-
less appearance was at first not
even recognized by the rest of
the group.

Infater years, Barrett reverted
back to his given first name and
spent most of his time painting
and gardening. Looked after by
his mother, and following her
1991 death by his sister Rose-
mary, he lived off royaities from
the Pink Floyd albums on which
he played, as well as compila-
tions and concert albums fea-
turing his compositions. At the
band’s reunion performance
during last summer’s Live 8 ben-
efit, Gilmour, Waters, Wright and
Mason played “Wish You Were
Here” in Barrett’s honor. Gilmour
also performed the solo Barratt
track “Dominoes” live during his
spring world tour.

Beyond his two studio al-
bums, another side of Barrett’s
music can be heard on the EMi
compilations “Opel” (1988) and
the now out-of-print boxed set
“Crazy Diamond” (1993). Both
feature previously unreleased
alternate takes of tracks from
the solo albums, including a ver-
sion of “Dark Globe” that many
prefer to the somewhat dis-
jointed original on “The Mad-
cap Laughs.”

While compelling in that
Barrett rarely played a song the
same way twice, the tracks also
sport occasional confused
chatter between the artist and
the studio control room, which
only reinforce the rapid decline
of his mental state.

The 2001 collection “The
Best of Syd Barrett: Wouldn’t
You Miss Me?” offered a never-
before-issued song, “Bob
Dylan Blues,” reportedly
found on a reel of tape that
had been in Gilmour’s posses-
sion for 30 years.

In a statement, Gilmour
urged curious fans to explore
the music. “Do find time
today to play some of Syd’s
songs and to remember him
as the madcap genius who
made us all smile with his
wonderfully eccentric songs
about bikes, gnomes and
scarecrows,” he said. “His ca-
reer was painfully short, yet
he touched more people than
he could ever know.” aes

MOORE: JAMIE McCARTHY/WIREIMAGE.COM: PINK FLOYD: CHRIS WALTER/WIREIMAGE.COM
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SPOTLIGHTS

Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.
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LOS LONELY BOYS
Sacred

Producers: John
Porter, Los Lonely
Boys

Epic

Release Date: July 18
Texican trio Los Lonely
Boys are a kick-ass band that can set a simple
melody on fire. On this energetic sophomore
set, the Garza brothers churn out one catchy
beach anthem after another, but instead of
polishing their hooks, they stick to an organic
live sound that showcases their outstanding
musicianship. From the sun-drenched
leadoff “Diamonds”—arough-edged reprise
of their breakthrough single “Heaven”—and
the grinding, bilingual “Oye Mamacita” to the
soulful ballad “I Never Met a Woman,” the trio
manages to turn standard feel-good tunes
into electrifying jams. Tightly packed with
flawless harmonies, “Sacred” is driven by
guitar hero Henry Garza's fiery fretwork that
channels Hendrix and Santana into rootsy
rhythms and soaring solos. As a country-rock
footnote, “"Outlaws” reunites the brothers
with their father, Ringo Garza Sr,, who trades
vocals with Willie Nelson.—SP
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RHYMEFEST

Blue Collar
Producers: various
Allido/J

Release Date: July 11
Rhymefest is best-
known for co-writing
Kanye West’s Grammy
Award-winning single “Jesus Walks.” But
with his major-label debut, “Blue Collar,” the
Chicago rapper proves he is no second
fiddle. Acting as the voice of the average
Joe, he ruminates on everyday situations
such as bills, fear of failure and family trials.

OMARION Entourage
(3:56)

Producer: Eric Hudson
Writers: O. Grandberry.
E. Hudson, A. Merritt
Publishers: various
Epic

At a mere 21, Omarion
Grandberry is already a one-man industry
with successful ventures in movies, TV,
publishing and music on his résumé.
“Entourage,” the first single from
upcoming sophomore album “21”
(following the No. 1“Q"), is a seemingly
effortless R&B record, acing every
element from inspired vocal to clever
production and exceptional chorus after
a single spin. As he lovingly sings “Girl, |
want you to be my entourage,” Omarion
conjures everyone from (vintage) Justin
Timberlake to Michael Jackson and Mark
Morrison. It's a ballpark cross-format
smash, with potential to be a summer
2006 star player. For the artist, it only
shoots his star higher into the
stratosphere.—CT

'Fest bewails life's adversities (“These
Days,” “Devil’s Pie”) alongside dazzling,
soulful arrangements and jovial beats that
evoke sitcom theme songs. With as much
aplomb, he shrugs off the hardships
(“More,” “Tell a Story”) while flashing his
sunny humor (“! feel like Puff Daddy lied
‘cause | ain't vote and | ain't die”) and
storytelling skilis (“Buitet”). The West-
featured lead single “Brand New"” seems
formulized for radio, but there are many
more gems here than mishaps. “Blue Collar”
is exactly what hip-hop needs more of.—CH

FEIST

Open Season
Producer: VW

Cherry Tree/
Interscope

Release Date: July 18
Less than a year after
the U.S. release of her
genre-defying chill-out gem “Let It Die,”
Canadian singer/songwriter (Leslie) Feist
offers a coda with remixes and alternate
versions as well as three unreleased tracks.
As VV, Mocky, k-os and others reshape her
sparse beats and jazzy French-pop grooves,
Feist’s slippery, ethereal voice only grows
more distinctive. "Mushaboom” earns three
dance remixes, including a trippy one by
indietronic act the Postal Service, but like on
“Let It Die,” the most captivating moments
are those surrounded by stiliness. Her cover
of the Bee Gees’ “Love You Inside Out”
returns as a disarming slo-mo waltz reduced
to voice and guitar, while the previously
unreleased “Snowlion” carefully blends
romantic harps with spooky Portishead
guitars. Even better, the outtake “Simple
Story,” a duet with actress Jane Birkin,
sounds like it could become the next James
Bond theme song.—SP

JUSTIN TIMBERLAKE
SexyBack (4:03)
Producers: Timbaland,
Justin Timberlake,
Danja

Writers: J. Timberlake,
7. Mosley, N. Hills
Publishers: various
Jive

Justin Timberlake claims he wants to push
pop boundaries with upcoming second solo
album “FutureSex/LoveSounds,” but launch
single “SexyBack” is more likely to jolt nerve
endings. Yeah, we get it: Release an event
single you know radio will embrace before
getting to the meat of the matter, but really.
This meandering melody-free jam is
atrocious. Timberlake is unidentifiable with
his grossly distorted vocal as Timbaland
whoops and hollers alongside, in what is
essentially a four-minute loop. Timberlake
has a lot to offer—as a potential savior of
solo male pop—but here he appears to
tease, if not to ridicule, radio’s lust/need for
him. Impact: 10. Respect: less than zero.
Tacky return, dude.—CT
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MICHAEL FRANTI &
SPEARHEAD

 Yell Fire!

Producers: Michael Franti,

Mario Caldato Jr.

Anti-

Release Date: July 25

* Partially recorded in
@ Kingston, Jamaica,

with Chris Blackwell, “Yell

Fire!” is part of a thematic

trilogy that includes the

film and book “I Know I'm

Not Alone,” which

document Franti’s recent

. visits to Iraq, Israel and

Palestine. That's a lot of
ground for anyone to cover,
but his ambitions pay off on
this strapping, if sprawling,
collection. Franti wastes no
time getting to the point:
openar “Time to Go Home”
brandishes enough slogans
to populate an entire anti-
war rally. Despite its
framing device, “Yell Fire!”

. leaves time for some

geographically appropriate
reggae (“Hello Bonjour,”
featuring Sly & Robbie),
danczaables (“Hey Now
Now™) and

| unapologetically optimistic
ballads (“One Step Closer

4 to You"”). And though Franti

puts those fierce politics
first, he also neatly distills
the diverse styles he's
visited throughout an ever-
. impressive career.—JV

. GOLDEN SMOG

Another Fine Day
Producers: Ed Ackerson,

~ PacoLoco, Golden Smog

- Lost Highway

Release Date: July 18
While “Another Fine Day”

. may sound more cohesive
" than the pseudo-
supergroup’s previous two
full-lengths, that ultimately
means little as these songs
simpdy don't stack up to
their predecessors. Beit a

e

= result of limited time

improper focus or not

! enough elbow grease, the

material often sounds
haphazardly created and
just undone. To be fair, the
goal seems different, as
memorable ditties take a
back seat to artier pieces.
While Wilco’s Jeff Tweedy

~ was MIA for much of the

process, a couple of tracks
ironically fade out in a haze
. of “Yankee Hotel Foxtrot”-

| worthy noise, their codas a

virtual swarm of robotic
wasps. Soul Asylum

. member Dan Murphy's

revved-up “Hurricane” is all

www.americanradiohistorv.com

MS

pop-punk foreplay, one of
many songs that leave you
frustrated. The Jayhawks’
Gary Louris and Tweedy’s
melancholic “Listen Joe,”
dominated by the latter’s
two-minute solo, is the
brightest moment on a
sadly average disc.—WO

RED JUMPSUIT
APPARATUS

Don’t You Fake It
Producer: David Bendeth
Virgin

Release Date: July 18
Fiorida screamo outfit the
Red Jumpsuit Apparatus
produces a sound beyond
its barely twenty-
something years on its
major-label debut. As
seemingly dictated by the
genre of choice, it's heavy
on melodic verses,
tempered with choruses
delivered as though sung
by some screaming angel
of death. But RJA twists
the plot a bit, sprinkling in
a surprising dollop of
major-chord rock vigor.
There are even unironic
hand claps in “False
Pretense” as well as pretty
monster ballads in “Cat
and Mouse” and “Guardian
Angel.” But the record
hinges on “Face Down,”
which belies its carbonated
riff to spin a darkly moving
tale of domestic abuse. “Do
you feel like a man when
you push her around?”
Ronnie Winter sings,
signaling that while RJA is
being pitched toward the
emo set, its aspirations
reach higher.—JVv

CHRIS KNIGHT

Enough Rope

Producer: Gary Nicholson
Drifter’s Church Records
Release Date: July 11
While more

E&5 mainstream country
acts bluster about rednecks
and hillbillies like it's a
fashion statement,
Kentucky’s Chris Knight
sings about rural fatalism
and alienation with razor-
sharp perception and
narrative aplomb. By his
own admission, the “body
count’s not as high” on his
Drifter’'s Church debut, but
the impact is just as
powerful as Knight ups both
the rock and violence
quotient on “Jack Blue” and
‘Up From the Hill,” then
boogies convincingly on

JULY 22, 2006

“River Road.” “Rural Route’
teems with stoic resignation,
and the powerful “Dirt” hits
home with its bitter take on
urban sprawl. Elsewhere,
“Old Man” and “William's
Son” recall early Steve Earle
in their well-drawn character
studies. The touring life is
examined on “To Get Back
Home,” and the title cut is
sad, beautiful and strong, a
moving coda to perhaps
Knight’s best work yet.—RW

DJ SCREW

The Untold Story
Producers: various

Double Platinum

Release Date: July 18

The CD/DVD set “DJ Screw:
The Untold Story” honors
the late Houston rap legend
by detailing his life and
influence. Accounts by
Screw’s friends and family
members offer history on
the renowned DJ who
pioneered the famous
“screwed and chopped”
sound of slowed down
beats and repeated
phrases, which has been
commercially popularized
by fellow Houstonites such
as Mike Jones and Slim
Thug. The DVD also boasts
previously unseen footage
of Screw and an
enlightening interview with
the late Big Hawk, while the
companion compilation CD
features head-bopping
tracks by Bun B, Lil Flip and
Z-Ro, among others, as well
as Screw's local S.U.C.
(Screwed Up Click).
However, more examples of
“screwed and chopped"”
would have been useful in
voicing DJ Screw's
immense influence.—CH

JANE BUNNETT

Radio Guantanamo:

Guantanamo Blues Project

Vvol. 1

Producer: Larry Cramer

Blue Note/EMI

Release Date: July 18

* A longtime American
military base that

exists as a tiny enclave in

Cuba, Guantanamo has

been notoriously put on the

map by its U.S.-styled

concentration camp. But

little has been known about

the region’s unique changui

music prior to Canadian

soprano saxophonist Jane
continued on >>p48
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Bunnett’s rollicking new
CD. This is the latest and
perhaps most revelatory
of Bunnett’s exploration
and embracement of
Cuban culture. (Given
Canada’s friendly
diplomatic relationship
with the island, she and
her husband/trumpeter
Larry Cramer have
collaborated with Cuban
musicians since 1991.)
Here she and an incredible
band of Cuban changui
players and Americanjazz
maestros (including
Dewey Redman, who
blows angular tenor-sax
soul on “Yemaya”)
vibrantly bring to life the
province'’s festive Afro-
Cuban-steeped music. The
music of multicultural
convergence includes
West African polyrhythms,
exhilarating call-and-
response vocals and even
zydeco flourishes
delivered by squeeze box
ace Johnny Sansone on
“Give Me One Dollar.”—DO

| BLUES

ALBERT CUMMINGS
Working Man
Producer: Jim Gaines
Blind Pig
Release Date: July 18
* For several years,
Albert Cummings has
been juggling two careers—
custom home builder and
blues guitarist. The release of
“"Working Man” is only going
to make his life more
complicated, for this record
is the calling card of a blues
star who has arrived.
Cummings’ guitar work is
sizzling, his vocals are sturdy,
and he wrote all but one of
the 13 tunes on the disc—the
one cover tuneis an inspired
version of Merle Haggard's
“Workin’ Man Blues.” For a
nice mix of grooves, spin
“Girls to Shame,” the slow
burners “Let Me Be” and
“Rumors,” and the distinctly
Southern “Feeling End.” This
is one of the top blues
albums of 2006.—PVV

1o
Poetica
Producer: Markus Moser
Made
Release Date: June 27
Five years ago, ii0O’s
248 stunningly simple
“Rapture” made the
uncommon trip from
nightclub favorite to radio
hit. Now part of the all-time
dance canon, the love
song leads off “Poetica,”
the New York-based duo’s
aptly named full-length
debut. Producer Markus
Moser sets a stage of
sensuous electronica for
singer/lyricist Nadia Alj,
who still sounds like an
intergalactic Stevie Nicks.
But her performances on
“Poetica” are surprisingly
varied and emotive. From
seductive (“Smooth,”
“Tantric™) to star-crossed
(“Is it Love,” “Be It") to
bold (“Rebel™), Ali shows
range well beyond that of
a one-hit wonder. Her
expressive lyrics are a
refreshing change from
the usual dance schlock,
too. Part Mazzy Star, part
Madonna (“Ray of Light”-
era, that is), “Poetica” is
the best of what pop-
oriented electronic music
can be.—~KM

CLASSICAL

LJOVA
Vjola: The World on Four
Strings
Producer: Ljova
Kapustnik
Release Date: July 1
* An album of solo viola
music doesn’t usually
grab the spotlight.
However, this self-released
debut recording from 28-
year-old Russian-born Lev
Zhurbin (aka Ljova), one of
New York’s fastest-rising
composers and
instrumentalists, is
something special. Using
his rich-voiced viola as his
multitracked and quick-
witted medium, Ljova
weaves together diverse

CLEEGEND & CREDI]S S

EDITED BY JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

elements from around the
world to create surprising,
yet organic textures in
mostly original material
(save Bjork’s “Army of Me”
and a traditional Romanian
tune). From the honky-tonk
drawl of “Coffee & Rum” to
the Cuban son of “Bagel on
the Malecon” to the Balkan
slides of “Middle Village,”
Ljova continually
delights.—AT

BURY YOUR DEAD

Beauty and the Breakdown
Producers: Jason Suecof,
Slhim

Victory

Release Date: July 17

We've got a feeling that
when the Family Values
tour winds through the
States this summer, Bury
Your Dead will be a top
contender for inducing the
bloodiest mosh pits along
the way. The only pretty
thing about the hardcore
onslaught the band
designed for “Beauty and
the Breakdown” is the song
titles, which are taken from
elements of fairy tales that
center on

women "A i WEEK ON|
Glass
Slipper,” ™ I
“Mirror, Mirror
s [ ADDITIONAL
). IUsgot  peyiEWS:
the requisite | gneida
fury and “Happy New
guttural jeais
. (Jagjaguwar)
hollering, but | Small Sins
once you “Small Sins”
hear album (Astralwerks)
opener * Mark Fosson,
- “The Lost
House of Takoma
Straw,” you've  Sessions”
heard it all. WS G

Beyond some

frantic technical guitar that
floats in the background of
"The Poison Apple” and
brief, dreary intros to “The
Enchanted Rose” and
“House of Brick,” the
Massachusetts quintet
beats a dead horse for the
rest of the record. Being
aggressive doesn’t mean
you can skip variety.—CLT

CRITICS’ CHOICE *: A new release, regardless of chart

potential, highly recommended for musical merit.

CONTRIBUTORS: Clover Hope, Kerri Mason, Wes

Orshoski, Dan Ouellette, Sven Philipp, Deborah Evans
Price, Chuck Taylor, Christa L. Titus, Anastasia Tsiouicas,
Philip Van Vleck, Jeff Vrabel, Ray Waddell

PICK »: A new release predicted to hit the top half of
the chart in the corresponding format.
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All albums commercially available in the United
States are eligible. Send album review copies to i
Jonathan Cohen and singles review copies to Chuck '{

Taylor (both at Biliboard, 770 Broadway, Sixth

Floor, New York, N.Y. 10003) or to the writers in the

appropriate bureaus.
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NICKELBACK Far Away
(3:54)
Producers: Nickelback,

- Joey Moi

Writer: not /isted
Publishers: various

. Roadrunner

Multiplatinum act Nickelback
is a champion of hard-hitting
rock that is as melodic as it is
stadium-ready. But Chad
Kroeger and his boys are
dangerously close to
becoming predictable, using
many of the same melody
lines song after song.
Following “Photograph” and
“Savin’ Me,” this third single
from “All the Right Reasons”

. ismore of aballad, even

employing acoustic guitars,
but it still bears a few too
many elements of the path
we've traveled before. Fans
will herald this as the perfect
next single—it is certainly a
beautiful track—but it’s time
to reveal some new tricks
before folks tire of the same
oldact.—CT

| KIMBERLEY LOCKE

Supawoman (3:55)

. Producers: Mark Feist,

Damon Sharpe

Writers: M. Feist, D. Sharpe,

K. Locke

Publisher: not listed

Curb

* One of the more
successful graduates

of “American Idol,” Locke

makes her eagerly awaited

. return with a more urban

turn than 2003 pop smash

- "8th World Wonder” and

follow-up AC hits “Better
Than This” and “l Could.”
Still in force are her
supercharged chops,
perfectly suited to this
robust anthem attesting to
the inherent gifts of a good
woman in search of an
equally quality man. The
slightly amped tempo of
the accompanying DHM
radio edit (3:11) gives the
track more of adrum’n’bass
sting. Locke, more than
most members of the
franchise, proves that she
has long-term prospects. In
fact, next to Kelly Clarkson,
Locke has the greatest
chance of expunging the
“A.l" stigma and becoming
an entity of her own.—CT

3LW Feelin’ You (3:35)
Producers: Jermaine Dupri,
Bryan-Michael Cox
Writers: J. Dupri, B.M. Cox,

wWWW. americanradiohistorv.com

J. Austin, J. Alston
Publishers: various
So So Def/Zomba

After a four-year

hiatus, platinum R&B
female trio 3LW returns
with an old-school
midtempo groove
confirming that these 3
Little wWomen are all
grown up, some six years
after global hit “No More
(Baby I'ma Do Right).”
Trade-off lead vocals and
creamy harmonies
continue to be the group’s
strong suit with a
fortuitous background rap
from producer/co-writer
Jermaine Dupri, which
adds a contemporary tip—
and cachet. Even though
they've been away for an
eternity in music-biz
years, two members—
Adrienne Bailon and Kiely
Williams—have
maintained prominence
with the “Cheetah Girls”
movies via Disney. With
their continuing appeal to
the younger set, that
should add marksmanship
to this bull’s-eye release.
From the long-delayed
“Point of No Return,” due
Aug. 15.—CT

PHIL VASSAR The Woman
in My Life (3:44)
Producers: Frank Rogers,
Phil Vassar
Writers: P. Vassar,
J. Wood-Vassar
Publishers: Phylvester/
Jammin’ Jules, ASCAP
Arista Nashville

Vassar follows

poignant hit “The Last
Day of My Life” with
another impressive single.
Vassar's strong suit as a
writer is his ability to be the
voice of the common man.
He's done that in numerous
previous hits like “Just
Another Day in Paradise”
and yes, even that hot tub
song. He does it beautifully
on this poignant ballad that
celebrates all the important
women in life from his
mother to his wife to his
little daughter. Written
with his wife Julie, they are
to be commended ona
great lyric with a lovely
sentiment that audiences
will readily connect with. A
new tune culled from
Vassar’s greatest-hits
collection, this obviously
fits among his best
accomplishments.—DEP

THE RED JUMPSUIT
APPARATUS

Face Down (3:10)
Producer: David Bendeth
Writers: the Red Jumpsuit
Apparatus, R. Winter
Publisher: the Red
Jumpsuit Apparatus
Publishing

Virgin/EM/

Virgin Records is getting
into the screamo game
with the Red Jumpsuit
Apparatus, a group whose
songs make better sense
than its name. “Face
Down” is a treatise on
physical abuse. The
punk/rock style is a great
vehicle for the storyteller’s
frustration in watching the
sad cycle, with singer
Ronnie Winter
passionately bellowing,
“One day she will tell you
she has had enough.” The
band’s pop chops are
undeniable, but thankfully
it doesn’'t use them to turn
the serious subject into
fluff. The band wins points
for a song well done and
for raising awareness
about an issue affecting its
fans more than such kids
likely admit.—CLT

LIONEL RICHIE | Call It
Love (3:20)

Producer: StarGate
Writers: M. Eriksen, T.
Harmansen, T. Jackson
Publisher: not /isted
Island Def Jam

AC radio has readily
embraced Lionel Richie's “I
Call It Love”—and it has
nothing to do with fond
reminiscence. The lovelorn
midtempo track is fresh,
crisp and more relevant
than the enduring singer
has sounded in years.
(Interestingly, he neither
wrote nor produced.) With
one format in the bag,
Island Def Jam now hopes
to extend his renewed
reach to dancefloors via
the firestarting “Moco
Blanco” radio edit, which
again is masterfully
executed and a superb
listen. The Tracy Young
“Lovin’ It” radio edit might
be a bit frenetic for older
ears—and it focuses more
on Taj Jackson’s
background vocal than
Richie’'s own—but still does
wonders to make the 57-
year-old dance on the
ceiling once more.—CT
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A posthumous album by an American
institution was one of the few key re-
leases on a Tuesday that fe 1 on the most
American holiday. Chart Fistory results
as Johnny Cash tops The Billboard 200
for the first time in almost four decades.

NMOQUSE ROARS )
. AS

-
,

His “American V: A Hu1dred High-
ways,” the latest and nex-to-last edi-
tion in a series of albums >roduced by
WOMAN’S WORLD Rick Rubin, sells 88,000 copies, his
>> largest debut week in tae Nielsen
SoundScan era. It is his niath No. 1on
Top Country Albums, but only his sec-
ond on the big chart.

The last time Cash reached No. 1 on
The Billboard 200, Richard Nixon was
president, “The Carol Burnett Show”

CHART

Weekly Unit Sales

2

Over the Counter

GEOFF_MAYFIELD gmayfield@billboar_d.com

and “The Brady Bunch” loome1 large
on TV, and gas cost 35 cents per 3allon.

In the Aug. 23, 1969, issue, “Johnny
Cash at San Quentin” moved 4-1on the
album chart. The country legend’s “A
Boy Named Sue” was also No. 2 on The
Billboard Hot 100, trailing the Eolling
Stones’ “Honky Tonk Women” and
sharing the top 10 with the likes of
Tommy James & the Shondells, Zager
& Evans and the Guess Who.

This also marks Cash’s first N>. 1 on
Top Country Albums since 1985 when
he collaborated with Willie Nelsor., Way-
lon Jennings and Kris Kristofferson for
“Highwayman,” and his first as a solo
artist since 1971’s “Man in Black.

There have only been four veeks
since SoundScan launched in 1991 that
the artist has experienced larger frames,
each of those posted by recent hits
album “The Legend of Johnny Cash.”

With biopic “Walk the Line” raising
his profile, the “Legend” anthology sur-
passed 100,000 in each of the frames
leading to Christmas 2005, topping out
at 178,000 in the holiday week wmen it
ranked No. 14. Four weeks later, m less
competitive waters, it peaked at No. 5.

LOW AND HIGH TIDES: Ttelow
number required to top this week’s Bill-

1S

Cash’s ‘Highways’ Lead To No. 1 On Billboard 200

board 200 is hardly cause for alarm. In-
dependence Day is simply not a shop-
ping holiday. Falling on the day when
new releases hit shelves, the July 4 re-
lease schedule was light on star power
beyond Johnny Cash.

His set’s 88,000 copies are not the
lowest sum for No. 1 album in the
Nielsen SoundScan era. That distinc-
tion belongs to OutKast’s “Speaker-
boxxx/The Love Below,” which rang
86,000 copies in the Feb. 7, 2004, issue,
the set’s seventh and last week at No.
1. Two 1991 albums—R.E.M.’s “Out of
Time” and Paula Abdul’'s “Spell
bound”—also owned the top slot with
sums of less than 90,000.

However, the new Cash set does mark
the lightest SoundScan sum fora No. |
album’s debut week, previously held by
the 113,000-unit start of Destiny Child’s
“#1's” (Billboard, Nov. 12, 2005).

Before you declare Cash’s modest
No. 1 sum a sign of the-end of the music
industry as we know it, we ought to re-
port that chart watchers predict a week
north of 400,000 copies next issue for
the 22nd edition of the “Now That’s
What 1 Call Music” series, based on
chains’ reports of first-day sales. That
would line up as the sixth-largest sales
week of 2006.

For week enc

Compiled from a national sampie of retail store and rack

g July 9, 2006 Figures are rounded

JAZZED: Conventional wisdom sug-
gests crossover jazz outsells traditional
jazz. That, in fact, is why labels lobbied
Billboard for the 1987 launch of the Top
Contemporary Jazz chart so that seri-
ous works from the likes of Wynton
Marsalis or Brad Mehldau would not
have to compete with the commercial-
ized fare of a Kenny G or Spyro Gyra.

Imagine my surprise when 1 talked
to a Boston Globe reporter doing a story
about smooth jazz to notice that six of
the titles on this week’s Top Jazz Al-
bums posted release-to-date sales of
more than 200,000 copies, while only
three from this issue’s Contemporary
Jazz list exceed 100,000.

Mind you, the former chart’s num-
bers are stretched by big-band albums
from Michael Bublé, acrooner who gets
airplay on pop stations, and by the Oprah
Winfrey-endorsed Chris Botti. Each place
two among those six: 1.9 million for “It’s
Time” is a career best for Bublé, and
617,000 for “When [ Fall in Love” marks
Botti's high. But Madeleine Peyroux and
Blue Note’s unearthed pairing of Thelo-
nious Monk and John Coltrane also beat
200,000. Kenny G and Herbie Hancock
are the only artists with albums on the
current Contemporary Jazz chart to top
that threshold. e

IVIaI.I(et \A’ﬂt(:l] A Weekly National Music Sales Report

:\: Nielsen

L] Copg ™
BEAI
- ALBEMS SINGLES
READ FRED BRONSON i
EVERY WEEK AT This Week 9,000000 120,000
BILLBOARD.COM/FRED Last Week 9,597,000 160,000
ol % b .0Y
>>Justin Timberlake returas to it 6:2% ER0%
The Billboard Hot 100, and This Week Last Year 10,528,000 171,000
Nelly and Timbaland have the Change 12.5% -29.8%

second-longest-running No. 1
of 2006 on that chart, the third
Canadian-American pair to top
the list. That’s all reportedin
Chart Beat at billboard.com/
fred this week, but the main

story is Johnny Cash earning

Weekly Album Sales

35 million units

the second No.1album of his 50 2005
career. Bronson has the chart

details, comparing Cash’s ong 25 W 2006
wait for a second chart-topping

set with the 42-year gap 20

between No. 1albums for

another late artist, Ray Charles. 15!

Plus, there's news of Cash’s
debut on three othercharts:
Top Country Albums, Top
Internet Albums and Top
Digital Albums.

Yea r-To- Da te sales reports collected and provided by SoundScan
DIGITAL
TRACKS 2005 2006 CHANGE 2005 2006 CHANGE
10,474,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
1,222,000 Albums 293138000 279,615,000 -4.6% Current 181,231,000 171,384,000  -5.4%
-6.7%  Digital Tracks 65356000 291457000  76.3%  (atalog M907000 108231000  -3.3%
6,585,000 Store Singles 2854000 2165000 -241% Deep Catalog 75787000 75530000  -0.3%
59.1% Total 261,348,000 573,237,000 24.3%
- Albums w/TEA* 209,673600 308,760,700 -0.3%
“Includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album saie CURRENT ALBUM SALES
05 181.2 million|
DIGITAL TRACKS SALES 06| 171.4 million
05 _ 165.4 million |
06 291.5 million CATALOG ALBUM SALES
05, 111.9 million
’06 108.2 million
SALES BY ALBUNM FORMAT
() 284,165,000 263,178,000 -7.4%
Diqih| 6.781.000 15,238,000 124.7% Nlelsep SoundSca; counts a's current onlyques w:g\.n tr\\eTﬂtrst 1t8nm°nmsI°f an
Cassette 1,562,000 720,000 -53.9% B e Slrciara 300, nowstver, ramar 25 Curtant. Tiles alder than 18—
months are catalog. Deep catalog s a subset of catalog for tittes out more than
o ~n D Oher 530,000 479,000 -24.0% 36 months
Go to www.billboard.biz for complete chart data 49

www.americanradiohistorv.com


www.americanradiohistory.com

See Charts Legend f= rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan., Inc. All rights raserved.

SALES DATA COMPILED BY

N

Nielsen
SoundScan

L eE — - .
ARTIST . 5B SHE . ARTIST Title & ﬁ
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GNARLS BARKLEY (7 VARIOUS ARTISTS L 5 '
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TITLE
ARTIST (MPRINT / PROMOTION LABEL)
IT'S GOIN’ DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
ME & U
CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)

PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN
SNAP YO FINGERS
LIL JON (BME/TVT)
SO WHAT

FIELD MOB FEAT. CIARA (DTP/GEFFEN)
UNFAITHFUL
RIHANNA (SRP/DEF JAM. IDJVIG)
DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA)
HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (£PIC
RIDIN’
CHAMILLIONAIRE (UNIVERSAL MOTOWN)

DO ITTOIT

CHERISH (SHO'NUFF/CAPITOL)
CRAZY

GNARLS BARKLEY (DOWNTOWN/LAVA
TORN

LETOYA (CAPITOL)

WHEN YOU GONNA (GIVE IT UP TO ME)
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)

BOSSY
KELIS FEAT. TOO $HORT (JIVE/ZOMBA)

4§ stations, compi
ly monitored 24 hours a day,

WHY YOU WANNA

TA. (GRANO HUS!LE/ATLANTIC

GIMME THAT

CHRIS BROWN FEAT. LIL WAYNE (JIVE/ZOMBA
WHERE'D YOU GO
_FORT MINOR FEAT. HOLLY BROOK (MACHINE SHOP/WARNER BROS)
| WRITE SINS NOT TRAGEDIES

PANIC! AT THE 0ISCO (DECAYDANCE FUELED BY RAMEN/LAVA)
OVER MY HEAD (CABLE CAR)

THE FRAY (EPIC)

SHOULDER LEAN

YOUNG DRO FEAT. TJ. (GRAND HUSTLE/ATLANTIC

U AND DAT

E-40 FEAT. T-PAIN & KANDI GIRL (SICK WD) (T/BME/REPRISE
UNWRITTEN

NATASHA BEDINGFIELD (EPIC)

WHAT'S LEFT OF ME

NICK LACHEY (JIVE: ZOMBA)

SEXY LOVE
_NE-YO (DEF JAM 1DJMG)
ENOUGH CRYIN
MARY J. BLIGE FEAT. BROOK-LYN (MAIRIARCH/GEFFEN)

ed of top 40, aduit contemporary, R&B/hi
7 days a week.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
PROMISCUOUS
NELLY FURTADO FEAT TIMBALAND (MOSLEY/GEFFEN)
CRAZY
GNARLS BARKLEY DOWNIOWN/LAVA}
HIPS DON’'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC
AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RLA RMG)
LIFE IS A HIGHWAY
RASCAL FLATTS (WALT DISNEY)
BUTTONS
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG lA&M/INTERSCiPﬁ
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)
UNFAITHFUL
RIHANNA (SRP/DEF JAN/IDIMG)
ME & U
CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)
RIDIN'
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MO DWN
DANI CALIFORNIA
RED HOT CHILI PEPPERS (WARNER BROS )
IT'S GOIN’ DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
SOS
RIHANNA (SRP/DEF JAM/IDIMG)
| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO {OECAYDANCE/i UELED BY RAMEN/LAVA
BAD DAY
_DANIEL POWTER (WARNER 5ROS )
SNAP YO FINGERS
LIL JON (BME/TVT)
SHOULDER LEAN
YOUNG DRO FEAT. T.). (GRAND HUSTLE/ATLANTIC)
STARS ARE BLIND
PARIS HILTON (WARNER 8ROS )
MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
SO WHAT
FIELD MOB FEAT. CIARA (D1P/GEFFEN
WHERE'D YOU GO
FORT MINOR FEAT. HOLLY BROOK (MACHINE SHOPWARNER BRO!
BOSSY
KELIS FEAT. T00 SHORT (JIVE/ZOMBA)
SAVIN' ME
NICKELBACK (ROADRUNNER/ID.IMG) i
BLACK HORSE & THE CHERRY TREE
KT TUNSTALL (RELENTLESS VIRGIN)

A PUBLIC AFFAIR
JESSICA SIMPSON (EPIC)
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TITLE

ARTIST (MPRINT / PROMOTION LABEL)
BAD DAY

=OANIECIROWTER((WARNER BROS |
TEMPERATURE
 SEAN PAUL (VP/AILANTIC)

AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RCA/RMG)

CALL ON ME

JANET DUET WITH NELLY (\@ﬂ) o
DOING TOO MUCH

PAULA DEANDA FEAT. BABY BASH (ARISTA/RME)
SAVIN' ME

NICKELBACK (ROADRUNNER/IDJNG)

THE WORLD
i BRAD PAISLﬂ(ARlSTA NASHVILLE)

DANI CALIFORNIA

RED HOT CHiLI PEPPERS (WARNER BRDS
SUMMERTIME
_ KENNY CHESNEY (814)

DON’T FORGET TO REMEMBER ME
_GARRIE ) (ARISTA/ARISTA NASHVILLE
A LITTLE TOO LATE

TOBY KEITH (SHOW DOG NASHVILLE)

MOVE ALONG

THE ALL-AMERICAN REJECT_S '\DOGEOK' EMFR
PULLIN’ ME BACK
_ CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)
HOONEY ATKINS (CURB)

DJ PLAY A LOVE SONG

JAMIE FOXX FEAT. TWISTA (J/BMG)

WHO SAYS YOU CAN'T GO HOME

BON JOVI (ISLAND/IDIMG)

| LOVE MY B****

&STA_HHVMES FEAT. KELIS & WILL |.AM { ’\FTEHMATHIINTEESC_OEE)
BUTTONS

THE PUSSYCAT 0OLLS (A&M/INTERSCOPE)

WHAT YOU KNOW

T4, (GRAND HUSTLE/AILANTIC)

SOS

RIHANNA (SRP/DEF JAM/IDJNG)

BLACK HORSE & THE CHERRY TREE
KT TUNSTALL (RELENTLESS/VIRGIN)

WALK AWAY

KELLY C{ARKSON RCA/_RM(

HUSTLIN’

RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDIMG)

LIFE AIN'T ALWAYS BEAUTIFUL

GARY ALLAN (MCA NASHVILLE)

LAST DAY OF MY LIFE

PRIL VASSAR (ARISTA NASHVILLE

jan formats,

PE)

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
UNWRITTEN

NATASHA BEDINGFIELD (EPIC)

MISS MURDER

AR (TINY EVIL/INTERSCOPE) i
WHEN YOU GONNA (GIVE IT UP TO ME)
SEAN PAUL FEATURING KEYSHIA COLE (VP, ATLANTIC)
TEMPERATURE

SEAN PAUL (VP ATLANTIC)

WHAT'S LEFT OF ME
NICK LACHEY (INVEZOVBA)
DO ITTOIT
_CHERISH (SHO'NUFF/CAPITOL)

SOMEWHERE OVER THE RAINBOW
KATHARINE MCPHEE (RCA RMG)
HANGING ON

CHEYENNE KIMBALL (DAYLIGHT/EPIC)
WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET)

GIMME THAT

CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZO0MBA)
MAKEDAMNSURE

TAKING BACK SUNDAY (WARNER BROS
SINGLE

NATASHA BEOINGFIELD (EPi(

WALK AWAY

KELLY CLARKSON (RCA/AMG)

U AND DAT

E-40 FEAT. T-PAIN & KANOI GIRL (SICK WID' TT/BME/REPRISE)
YOU'RE BEAUTIFUL

JAMES BLUNT (CUSTARD ATLANI (C)
HOW TO SAVE A LIFE

THE FRAY (EPIC)
'HATE ME

BLUE OCTOBER (UNIVERSAL MOTOWN)
CRAZY BITCH

BUCKCHERRY (ELEVEN SEVEN/LAVA

NOT READY TO MAKE NICE
OIXIE CHICKS (COLUMBIA)

MS. NEW BOOTY

BUBBA SPARXXX |NEW SOUTH/PURPLE RIBBON/VIRGIN)
MY DESTINY

KATHARINE MCPHEE (RCA/RIG)

WHY YOU WANNA

T1. (GRAND HUSTLE/ATLANTIC)

SUMMERTIME [

4

2

T

{ KENNY CHESNEY (BNA)

15

WHEN THE STARS GO BLUE
_TIM MCGRAW (CURE)

57 61 DON'T CHA

THE PUSSYCAT 00LLS (A&M/INTERSCOPE)

For chart reprints call 646.654.4633
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
BLACK HORSE & THE CHERRY TREE
KT TUNSTALL (RELENTLESS/VIRGIN)
SAVIN' ME
NICKELBACK (ROADRUNNER/IDJMG)
UNWRITTEN
NATASHA BEDINGFIELD (EPIC)
BAD DAY
DANIEL POWTER (WARNER BROS) -
OVER MY HEAD (CABLE CAR)
THE FRAY (£PIC)
WALK AWAY
KELLY CLARKSON (RCA/RMG)
STAY WITH YOU
GO0 GOD DOLLS (WARNER BROS
DANi CALIFORNIA

W
wr

_RED HOT CHiLI PEPPERS (WARNER BRO!

CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA

UPSIDE DOWN
JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC)

EVER THE SAME
ROB THOMAS (MELISMA/ATLANIIC)

T

THE REAL THING

B0 BICE (RCA'RMG)

HIGH

JAMES BLUNT (CUSTARD/ATLANTIC

T

THE RIDDLE
FIVE FOR FIGHTING (AWARE/COLUMBIA)

WHAT'S LEFT OF ME
NICK LACHEY (JIVE ZOMBA)

MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

o

HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN (EPIC)
S0OS

RIHANNA (SRP/DEF JAM/IDJMG

HATE ME
BLUE OCTOBER (UNIVERSAL MOTOWN)

WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET'HDLLYWOOD)

NOTHING LEFT TO LOSE
MAT KEARNEY (AWARE/COLUMBIA)

IS IT ANY WONDER?
KEANE (INTERSCOPE)

Juicy
BETTER THAN EZRA (ARTEMIS/V2)

WHERE'D YOU GO
FORT MINOR FEAT HOLLY BRDOK (MACHINE SHOPANARNER BRO

TITLE
ARTIST {IMPRINT / PROMOTION LABEL)

CERT.

CHASING CARS

SNOW PATROL (POLYDOR/A&M/INTERSCOPE

EVERYTIME WE TOUCH
CASCADA (ROBBINS)

| LOVE MY B****
BUSTA RHYMES FEAT. WILLIAM & KELIS (AFTERMATH/INTERSCOPE

PUMP IT

THE BLACK EYED PEAS (A8M/INTERSCOPE)
ANIMAL | HAVE BECOME
THREE DAYS GRACE (JIVE Z0MBA)
STAY WITH YOU

600 GOO DOLLS (WARNER BRO
SEXY LOVE

NE-YO (DEF JAM/IDJMG)
LEAVE THE PIECES
THE WRECKERS {MAVERICK/WARNER BR(
DON'T WAIT

DASHBOARD CONFESSIONAL (VAGRANT/INTERSCOPE)

IASHVILLE)WRN)

BREATHE (2 AM)
ANNA NALICK (COLUMBIA)

IS IT ANY WONDER?
KEANE (INTERSCOPE)

DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS | DOGHOUSE/INTERSCOPE)

WHAT YOU KNOW
T.1. (GRAND HUSTLE ATLANTIC)

"DO | MAKE YOU PROUD

TAYLOR HICKS {J/RNG)

ME AND MY GANG
RASCAL FLATTS (LYRIC “TRELT

If YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)
RODNEY ATKINS (CURB)

WHO SAYS YOU CAN’T GO HOME
BON JOVI (ISLANO/IDJMG

UPSIDE DOWN
JACK JOHNSON [BRUSHFIRE/UNIVERSAL REPUBLIC)

PHOTOGRAPH
NICKELBACK (ROADRUNNER/(DJMG)

GIRL NEXT DOOR
SAVING JANE (TUUCAN COVE UNIVERSAL REPUBLIC)

PUT YOUR RECORDS ON
CORINNE BAILEY RAE (CAPITOL)

SHAKE
YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)

THE ADVENTURE
ANGELS ANO AIRWAVES (SURETONE/GEFFEN)

SWING

TRAGE ADKINS (CAPITOL (NASHVILLE))
MY HUMPS

THE BLACK EYEQ PEAS (A&M/INTERSCOPE)

Go to www.billbcard.biz for complete chart data
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<& 5
o TITL B
£F ARTIST (IMPRINT / PROMOTION LABEL) =&
28 BAD DAY
K DANIEL POWTER (WARNER BROS )
UNWRITTEN
19 NATASHA BEDINGFIELO (EPIC) o
4g YOU'RE BEAUTIFUL
JAMES BLUNY (CUSTARD ATLANTIC
39 BECAUSE OF YOU
_ KELLY GLARKSON (RCA/RMG)
55 YOU AND ME
LIFEHDUSE (GEFFEN)
30 EVER THE SAME
RDB THOMAS (MELISMA/ATLANTIC)
15 WHAT'S LEFT OF ME
NICK LACHEY (JIVE/ZOMBA)
2 SAVE THE LAST DANCE FOR ME
__MICHAEL BUBLE (143/REPRISE)
41 LIKE WE NEVER LOVED AT ALL g
FAITH HILL (WARNER-CURB/WARNER BROS.
2 WHEN DID YOU FALL (IN LOVE WITH ME) g
CHRIS RICE (INO COLUMBIA)
28 MAKING MEMORIES OF US
KEITH URBAN (CAPITOL (NASHVILLE) EMC)
29 WHO SAYS YOU CAN'T GO HOME g
BON JOVI (ISLAND 1DJMG
THE RIDDLE %
_FIVE FOR FIGHTING (AWARE/COLUMBIA)
DO | MAKE YOU PROUD
TAYLOR HICKS (ARISTA RMG
10 BLACK HORSE & THE CHERRY TREE g
KT TUNSTALL (RELEY VIKGIN
11 WHAT HURTS THE MOST “
RASCAL FLATTS (LYRIC STREET,HOL.YWOOD)
THE REAL THING
13 g0 mice {RCA/RMG) ! )+
SO LONG SELF
12 NEncymE (NO/COLUMBIA o
44 CRAZY IN LOVE
NICOL SPONBERG (CURB)
15 WALK AWAY
KELLY CLARKSON (RCA/AMG)
41 LOVE WILL COME BACK
CHICAGO (RHIND)
FREE
JON SECAQA (BIG3 B
g UPSIDE DOWN
JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC)
4 | CALLITLOVE
LIONEL RICHIE {iSLAND IDJMG
11 FEELS LIKE LOVE

CHANTAL CHAMANDY (NINE MUSE
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TITLE
ARTIST {IMPRINT / PROMOTION LABEL}
DANI CALIFORNIA
RED HDT CHILI PEPP_ERS IWARNER BROS
STEADY, AS SHE GOES
THE RACONTEURS (THIR. & Ve
MISS MURDER
AFl (TINY EVIL INTERS( [IPE
ANIMAL | HAVE BECOME
THREE DAYS GRACE (jIvE ZOMBA
VICARIOUS
TOOL (TOOL DISSECTIONAL/VOLCANO/ZOMBA)
THE ADVENTURE
ANGELS AND AIRWAVES vSUHETDNE/GEFFEN,‘
CRAZY
GNARLS BARDﬂ.EV .DMN T M LVA
HATE ME
BLUE OCTOBER (UNIVERSAL MOT WN)
MAKEDAMNSURE
TAKING BACK SUNDAY (WARNER BROS.)
LIFE WASTED
PEARL JAM () RMG)
THE KiLL (BURY ME)
30 SECONDS TO MARS (IMMORTAL/VIRGIN)
WOMAN
WOLFMOTHER (MODULAR INTER: JPE
CRAZY BITCH ]
BUCKCHERRY {ELEVEN SEVEN/LAVA)
THE DIARY OF JANE
BREAKING BENJAMIN (HOLLYW )OC
COMING UNDONE
KORN (VIRGIN}
ROOFTOPS (A LIBERATION BROADCAST)
LOSTPROPHETS (COLUMBIA)

Q RIT
PREDICT

T

T

13

5
19

T
"1 WRITE SINS NOT TRAGEDIES v
PANIC! AT THE DISCD ()¢ AYUANGE/FUELEQ 8Y RAMENLAVA)

THROUGH GLASS
STONE SOUR (R ADR INNER ID IMG)

KNIGHTS OF CYDONIA b
MUSE {TASTE MEDIA, WARNER 8ROS
T

DON'T WAIT
DASHBOARO CONFESSIONAL (VAGRANT/INTERSCOPE

"HANDS OPEN
SNOW PATROL (POLYDOR/A&M/INTERSCOPE
PARALYZED
ROCK KILLS Ki0 (FEARLESS/REPRISE)
THESE THINGS
SHE WANTS REVENGE (PERFECTKISS/FLAWLES
READY TO FALL
RISE AGAINST 'GEFFEN]
| BET YOU LOOK GOGD ON THE DANCEFLOOR
ARCTIC MONKEYS (DOMINO)

‘GEFFEN) w
T

53
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PROMISCUOUS
3 NELLY FURTADO FEAT, IIMBALAND
CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA)

GALLERY

MARID VAZOUEZ (ARISTA/RMG)
CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)

HIPS DON'T LIE SEXY LOVE
SHAKIRA FEAT. WYCLEF JEAN (EPIC) NE-YO (DEF JAM/IOJMG)
UNFAITHFUL CRAZY BITCH

BUCKCHERRY (ELEVEN SEVEN/LAVA)
WHY YOU WANNA
i T.I. (GRANO HUSTLE/ATLANTIC})
45 WHAT YOU KNOW
A T.). (GRANO HUSTLE/ATLANTIC)
MY DESTINY .
KATHARINE MCPHEE (RCA/RMG)
WHO SAYS YOU CAN'T GO HOME
= % BON JOVI (ISLAND/IDJMG)
. 1 LOVE MY B****
BUSTA RHYMES FEAT. WILLJAM & KELIS (AFTERMATH/INTERSCOPE)
SUMMERTIME
KENKY EHESNEY (BNA)
WHEN THE STARS GO BLUE
TIM MCGRAW (CURB)
STAY WITH YOU
GOO GO0 DOLLS (WARNER BROS.}
FOR YOU | WILL (CONFIDENCE)
TEODY GEIGER (CRED./COLUMBIA)
ANIMAL | HAVE BECOME
THREE DAYS GRACE (JIVE/ZOMBA)
LEAVE THE PIECES
THE WRECKERS (MAVERICK/WARNER BROS (NASHVILLE)/WRN)
LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN}
DON'T WAIT
CONFESSIONAL (VAGRANT/INTERSCOPE)
IS IT ANY WONDER?
KEANE (INTERSCDPE)

RIHANNA (SRP/DEF JAM/IOJMG)

AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RCA/AMG)

ME
! CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)
RIDIN’
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOWN)
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)
BUTTONS
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A&M/INTERSCOPE)
| WRITE SINS NOT TRAGEDIES
PANIE! AT THE BISCO (DECAYDANCE/FUELEQ BY RAMEN/LAVA)

WHERE'D YOU GO
FORT MINOR (MACHINE SHOP/WARNER BROS.) |

_THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

sOS
RIHANNA (SRP/DEF JAM/IDJMG)
IT'S GOIN' DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
LIFE IS A HIGHWAY
RASCAL FLATTS (WALT DISNEY/LYRIC STREET)
STARS ARE BLIND
PARIS HILTON (WARNER BROS )
WHAT'S LEFT OF ME
NICK LACHEY (JIVE/ZOMBA)
SO WHAT

- _FIELD MOB FEAT. CIARA (DTP/GEFFEN)

. BAD DAY BEEP
DANIEL POWTER (WARNER BROS ) THE PUSSYCAT DOLLS FEAT. WILL.LAM (A&M/INTERSCDPE)
SAVIN' ME CALL ON ME

NICKELBACK (ROADRUNNER/IDJMG)
TEMPERATURE
. SEAN PAUL (VP/ATLANTIC)
SNAP YO FINGERS
LIL JON FEAL E-40 & SEAN PAUL DF THE YOUNGBLOODZ (BME/TVT)
DANI CALIFORNIA
- RED HOT CHILI PEPPERS (WARNER BRDS.)
E SOMEWHERE OVER THE RAINBOW
KATHARINE MCPHEE (RCA/RMG)
= .. WHEN YOU GONNA (GIVE IT UP TO ME)
o SEAN PAUL FEAY. KEYSHIA COLE (VP/ATLANTIC
A PUBLIC AFFAIR
JESSICA SIMPSON (EPIC)

JANET DUET WITH NELLY (VIRGIN)
ME AND MY GANG

RASCAL FLATTS (LYRIC STREET)

- UPSIDE DOWN

JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC)
~ [FYOURE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)
RODNEY ATKINS (CURB)

GETTIN' SOME

SHAWNNA (OTP/DEF JAM/IDJMG)

PUT YOUR RECORDS ON

CORINNE BAILEY RAE (CAP(TOL)

THE ADVENTURE
__ANGELS AND AIRWAVES (SURETONE/GEFFEN)

UNWRITTEN SWING
NATASHA BEDINGFIELD (EPIC) TRACE ADKINS (CAPITOL (NASHVILLE))
DOITTOIT THAT GIRL
CHERISH FEAT. SEAN PAUL OF THE YOUNGBLOODZ (SHO'NUFF/CAPITOL) FRANKIE J FEAT. MANNIE FRESH & CHAMILLIONAIRE {COLUMBIA)
DO | MAKE YOU PROUD | DARE YOU
TAYLOR HICKS (ARISTA/RMG) N (ATLANTIC)
GIMME THAT EE BOJANGLES
= CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA) i PITBULL (DIAZ BROTHERS/TVT)

DOING TOO MUCH THE WORLD
| _PAULA DEANDA FEAT. BABY BASH (ARISTA/RMG) || BRAD PAISLEY (ARISTA NASHVILLE)
BLACK HORSE & THE CHERRY TREE TOUCH IT

KT TUNSTALL (RELENTLESS/VIRGIN)

BOSSY

KELIS FEAT. T00 SHORT (JIVE/ZOMBA)

WALK AWAY

XELLY CLARKSON (RCA/RMG}

SHOULDER LEAN

YOUNG DRO FEAT. T.1. (GRAND HUSTLE/ATLANTIC)
DEJA VU

BEYONCE FEAT. JAY-Z (COLUMBIA)

LET U GO

ASHLEY PARKER ANGEL (BLACKGROUNO/UNIVERSAL MOTOWN)
MS. NEW BOOTY

BUSTA RHYMES (AFTERMATH/INTERSCOPE)
COMING UNDONE

KORN (VIRGIN)

WHO KNEW

PINK (LAFACE/ZOMBA)

SAVING GRACE

TOM PETTY (AMERICAN/WARNER BROS.)
REAL GONE

SHERYL CROW (WALT DISNEY)

PULLIN' ME BACK

CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)
BEST OF BOTH WORLDS

T _BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN) HANNAH MONTANA (WALT DISNEY)
SCOTTY DOESN'T KNOW

> A % 3
AF| (TINY EVIL/INTERSCOPE) LUSTRA (XOFF)
. BREATHE (2 AM) E ROMPE
" ANNA NALICK (COLUMBIA] 2 - DADDY YANKEE (EL CARTEL/INTERSCOPE)

EVER THE SAME
ROB THOMAS (MELISMA/ATLANTIC)
', BRAND NEW GIRLFRIEND
STEVE HOLY (CURB)
ONE
MARY J. BLIGE AND U2 (MATRIARCH/GEFFEN)
ROOFTOPS (A LIBERATION BROADCAST)
LOSTPROPHETS (COLUMBIA)
SINGLE . STEADY, AS SHE GOES
NATASHA BEDINGFIELD (EPIC) = _THE RACONTEURS (THIRD MAN/V2)
! WHAT HURTS THE MOST '« KICK PUSH

RASCAL FLATTS (LYRIC STREET) LUPE FIASCO (15T & 15TH/ATLANTIC)

EXYBACK EVERY TIME | HEAR YOUR NAME

JUSTIN TIMBERLAXE (JIVE/ZOMBA} KEITH A (ARISTA NASHVILLE)

MAKEDAMNSURE THE REAL THING

TAKING BACK SUNCAY (WARNER BROS.) BO BICE (RCA/RMG)
. NOT READY TO MAKE NICE LIPS OF AN ANGEL

DIXIE CHICKS (COLUMBIA} HINDER (UNIVERSAL REPUSLIC)

HOW TO SAVE A LIFE THE KILL (BURY ME)
THE FRAY (EPIC) 30 SECONDS T6 MARS (IMMORTAL/VIRGIN)

- U AND DAT
E-40 FEAT. T-PAIN & KANDi GIRL (SICK WID' IT/BME/REPRISE)
HANGING ON
" CHEYENNE KIMBALL (DAYLIGHT/EPIC)
HATE ME
BLUE QCTOBER (UNIVERSAL. MUTOVLIM

CROWDED
JEANNIE ORTEGA FEAT. PAPOOSE (HOLLYWOOD)

POP 100: The top Pop singles & tracks, according to mainstream top 4C edio audience impressions measured by Nielsen
3roaccast Data Systems, and sales compiled by Nielsen SoundScan. See Chart Legend for rules and exptanations. © 2006, VNU
Susnass Media, Inc. and Nielsen SoundScan, Inc. All rights reservec. PD® 100 AIRPLAY: Legend located below chart. SINGLES
SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2006,
VvNU Busines=s Media, inc. All rights reserved. HITPREDICTOR: See Char Legend for rules and explanations. © 2006, Promosquad
anc FitPredictor are trademarks of Think Fast LLC.
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PROMISCUQUS
NELLY FURTAD FEAT. TIMBALAND (MOSLEY/GEFFER)

UNFAITHFUL
RIHANNA (SRP/OEF JAM/IDJIMG)

WHERE'D YOU GO
|_FORT MINOR (MACHINE SHOP/WARNER BROS.)

RIDIN'
- _CHAMILLIONAIRE (UNIVERSAL MOTOWN)
.. HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN (EPIC)
ME & U
CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)
I WRITE SINS NOT TRAGEDIES
PANIC! AT THE BISCO (DECAYDANCE/FUELED BY RAMEN/LAV/
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)
AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RCA/RMG)
i WHAT'S LEFT OF ME
~ NICK LACHEY (JIVE/ZOMBA})

BUTTONS
_THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA) .
MOVE ALONG

. THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

DEJA VU
BEYONCE FEATURING JAY-Z (COLUMBIA)

TEMPERATURE
SEAN PAUL (VP/ATLANTIC)
SO WHAT
- ~_FIELD MOB FEAT. CIARA (DTP/GEFFEN)
DOING TOO MUCH
PAULA DEANDA FEAT. BABY BASH (ARISTA/RMG)
S0S
RIHANNA (SRP/DEF JAM/IDJMG)
SAVIN' ME
NICKELBACK (ROADRUNNER/IDJMG})
STARS ARE BLIND
PARIS HILTON (WARNER BRDS .}
WHEN YOU GONNA (GIVE IT UP TO ME)
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)
UNWRITTEN
NATASHA BEDINGFIELD (EPIC)
A PUBLIC AFFAIR
JESSICA SIMPSON (EPIC)
» 1 GIMME THAT
-~ CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA)
! DO ITTOIT
CHERISH (SHO'NUFF/CAPITOL)

119 mainstream top 40 stations are electronically monitored 24 houre a day,

7 days a weex. This data is used to compite the Pop 100.

|

SOMEWHERE OVER THE RAINBOW/MY DESTINY
KATHARINE MCPHEE (RCA/RMG)
ME & U
i CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)
SISTER
~_ SCOUNOREL SGUAD FEAT. BUN-8 (INVISIBLE)
SHOULDER LEAN
YOUNG DRO FEAT. T.I. (GRANO HUSTLE/ATLANTIC)
KOOL AID
- LIL' BASS FEATURING J.T. MOKEY (PIPELINE)
. EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS (NOTHING/INTERSCOPE)
, BUTTONS
- THE PUSSYCAT DOLLS FEAT. SNOOP 00GG (A&MINTERSCOPE)
GET TOGETHER
MADONNA (WARNER BROS.}
" 5 IT'S GOIN' DOWN
(" YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
.- DO ITTO T
i CHERISH FEAT. SEAN PAUL OF THE YOUNGBLOODZ (SHO'NUFF/CAPITOL)
. SWEAT
= JES {CELESTIAL ARTS PUBLISHING})
"\ WORLD WIDE (V.I.P)
i\l_RE JONES (VIBANT)
GOOD VIBRATIONS.
- THE BEACH BOYS (CAPITOL)
BANG IT
ROCK CITY (RAYOAR/CLOUD 9)
WANNA BE HAPPY
FEAT. R. LUNA (GLOBAL VILLAGE)
THE YOUNGEST WAS THE MOST LOVED
MORRISSEY (ATTACK/SANCTUARY)
NUMBER ONE
PHARRELL FEAT. KANYE WEST {STAR TRAK/INTERSCOPE)
SYMPHONY OF BROTHERHOOD
MIRI BEN-ARI (MIRIMOOE PRODUCTIONS/STREET PRIDE)
COUNTRY'S WHAT | CHOOSE
LEN SNOW (CHELSEA/PLATINUM PLUS)
SORRY
MADONNA (WARNER BROS.)
OH
KAYC FEAT. ALEXANDRIA KEARD (MALOUF)
HEAD LIKE A HOLE
NINE INCH NAILS {(RYKODISC)

oA E i PROMISCUOUS
NELLY FURTADG FEAT. TIMBALAND (MOSLEY/GEFFEN)

TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)

Data for week of JULY 22, 2006 |
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LETU GO

ASHLEY PARKER ANGEL (BLAC' GROUND/UNVERSAL Mommg.

BAD DAY

DANIEL POWTER (WARNER BROS )
WALK AWAY

KELLY SLARKSON (RCA/RMG)
IT'S GOIN"DOWR

YUNG J0C (BLOCK/BAD BCY SQUTH ATLANTIC)
SEXYBACK
JUSTIP TIMBERLAKE (JIVEZOMBA)

CROWDED

JEANMIE ORTEGA FEAT. PARDOSE (HC LLYWOOO)

SNAP YO FINGERS

LIL JON (BME/TVT)

BREATHE (2 AMs

ANNA NALICK (COLUMBIA™

GALLERY

MARIC VAZQUEZ (ARISTA/IMG)

CALL ON ME

JANED DUET WITH NELLY (JIRGIN) i
BLACK HORSE & THE CHERRY TREE .

KT TU4STALL (RELENTLESS/VIRGING

E MS. NEW BOOTY |
BUBBa SPARXXX (NEW SOWTH/PURF.E RIBBON/VIRGIN)

BOSSY

KELIS FEAT. TOD SHORT (JVE/ZOMBR)

THAT GIRL

~_FRANKGE J FEAT. MANNIE FRESS & CHAMILIONAIRE (COLUMBLA)

U AND DAT

E-40 FEAT. T-PAIN & XANOI GRL (SICK VID' [T/BME/REPRISE
! DAHI CALIFORMIA ]

4 J RED EOT CHILI PEPPERS QWARNER 3ROS )
"HA"E ME 1

BLUE OCTOBER (UNIVER 3L MOTO YN}

WHAT YOU KNCW

T.I. {CRAND HUSTLE/ATL aNTIC)

| DARE YOU

SHINZDOWN (ATLANTIC"

WHO SAYS YOL CANT GO HOMEE

BON J0V! (ISLAND/IDJMC)

SEXY LOVE

NE-Y®_(DEF JAM/I0JMG:

THE REAL THING

B0 BCE (RCA/RMG)

EVER THE SAME

ROB FHOMAS (MELISMAATLANTIC)

FOR YOU | WIL_ (CONFIDENCE)

TEDCY GEIGER (CRED./CaLUMBIA)
SINGLE
NATASHA BEDINGFIELD ) BPIC)

a
| |
] |

r HITPREDICTOR

momosquad

CrHRISTINA AGUILERA
RASCAL FLATTS

PIdK

TEDDY GEIGEF
C£SCADA

GO0 GOO DOLLS
EOQ BICE
JCHN MAYER

RESCAL FLATTS

CHERIS RICE

BON JOVI
FIJE FOR FIGHTING
K™ TUNSTALL
RaSCAL FLATTS
BO BICE

ZRCYME

i PEARL JAM
BREAKING BENJAMIN

LOSTPROPHETS
PaNIC! AT THE DISCO

R SE AGAINST
HOOBASTANK
RiD HOT CHILI PEPPERS

 TOOL
DEATH CAB FIR CUTIE

* YLEAF
CROSSFADE

HEAD AUTONATICA
HINDER

BULLET FOR WY val
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(IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
PLE INDIA ARIE

PRLCEY LUNIVERSAL MOTOWN IJLG_]'H/UMRG (13.98)

R&B/HIP-HOP ALBUMS._

YUNG JOC
8 BLOCK/BAD BDY SOUTH 83937"/AG (18.98)

Testimony: Vol. 1, Life & Relationship 1
New Joc City ”' :

| BUSTA RHYMES
AFTERMATH 006748*/INTERSCOPE (13.98)

NE-YO
{| DEF JAM 004934*/IDJMG (13.98B)

The Big Bang ‘

ICE CUBE
LENCH MDB 65939 (18.98)

In My Own Words |
Laugh Now, Cry Later

1 " RIHANNA
SRP/DEF JAM 006165*/1DJMG (13.98)

A Girl Like Me .i‘

GNARLS BARKLEY
| DOWNTOWN 70003*/ATLANTIC (13.98)

St. Elsewhere

- SHAWNNA
DTP/DEF JAM 006909°/IDJMG (13.98)

Block Music .

" DONELL JONES
LAFACE 52138/Z0MBA (18.98)

Journey Of A Gemini -

FIELD MOB
DTP/GEFFEN 006790*/INTERSCOPE (13.98)

Light Poles And Pine Trees

DEF SOUL CLASSICS/DEF JAM 004812"/IDJMG (13.9B)

.15; % @ THE ISLEY BROTHERS FEATURING RONALD ISLEY

Baby Makin’ Music

RAY CASH
GHET-0-VISION/COLUMBIA 92685/SONY MUSIC (11.98)

Cash On Delivery

THA DOGG POUND
DOGGYSTYLE 5919/KUCH (17.98)

-

MARY J. BLIGE
MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.98/8 98)

CHAMILLIONAIRE
UNWERSAL MOTOWN 005423*/UMRG (13.98)

TEENA MARIE
CASH MONEY CLASSICS/UNIVERSAL MOTOWN 006468/UMRG (13.98)

Sapphire

CAM'RON
DIPLOMATIC MAN 68589/ASYLUM (18.98)

Killa Season

CHRIS BROWN

JIVE 82876/Z0MBA (18.98) ®

[ TN]318 JAGGED EDGE

[eLY S COLUMBIA 93616/SONY MUSIC (18.98)

Chris Brown

Jagged Edge

SICK WID' IT/BME 49963/WARNER BROS. {18.98)

My Ghetto Report Card

AVANT
§ MAGIC JOHNSON GEFFEN 005875*/INTERSCOPE (13.98)

Director

THREE 6 MAFIA
HYPNOTIZE MINDS. COLUMBIA B4400/SONY MUSIC (18.98) ®

Most Known Unknown

20 11 DJ KHALED
€50 VU N TERROR SQUAD 4118/KOCH (17.98)

Listennn: The Album

s | SOUNDTRACK
= = UNIVERSAL MOTOWN 006212/UMRG {13.98)

Tyler Perry’s Madea's Family Reunion

e JAMIE FOXX
i 26_ h J 71779*/RMG {18.98) ®

Unpredictable ’ﬁ

HEATHER HEADLEY
RCA 64492/RMG (18.98) @

In My Mind

n KEYSHIA COLE
3 A&M 003554 /INTERSCOPE (13.98)

The Way it Is i g

YO GOTTI
MOUTH OF THE SOUTH/INEVITABLE 2680°/TVT (17.98)

Back 2 Da Basics “

, | SEAN PAUL .
_‘m_vg/ATLAnnc 83788°/AG (18.98) TN o h ‘
VARIOUS ARTISTS —— '
UNIVERSAL/EMI/SONY BMG MUSIC/ZOMBA 006201/UME {18.98)

. ' MARY MARY
-3", 807N 11y BLOCK/COLUMBIA 77733/SONY MUSIC (18.98)

n e Q DEM FRANCHIZE BOYZ
S0 S0 DEF 53423*/VIRGIN {18.98) ®

@47_31!4%

Mary Mary
LIL WAYNE
m GASH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13.98) Tha Carter Il '-
On Top Of Our Game ‘s
BUBBA SPARXXX
NEW SOUTH/PURPLE RIBBON 47163°/VIRGIN (18.96) The Charm 3
This Is Me

ﬂKIERRA KIKI SHEARD
ﬂGOSPEL 3_2'183 {17.98)

ANTHONY HAMILTON
SO SO DEF 74278/20MBA (18.98)

Ain't Nobody Worryin’ ﬂ

v KIRK FRANKLIN
FO YO SDUL/GOSPO CENTRIC 71019/ZOMBA (18.98)

Hero .E

URBAN MYSTIC
SOBE 49998/WARNER BROS. (13.98)

VARIOUS ARTISTS
VP 1759* (16.98 CO/OV0) &

Reggae Gold 2006 L

SOUNDTRACK
UNIVERSAL MOTOWN 007092/UMRG (13.98)

Ghetto Revelations: !l g

MARIAH CAREY
¥ ISLAND 005784"/IDJMG (13.98) ®

"
- PE
SE.

The Fast And The Furious: Tokyo Drift =
The Emancipation Of Mimi B 4

RAHEEM DEVAUGHN
JIVE 53723/Z0MBA (11.98)

= L rﬁ:.
The Love Experience i

ISLAND 006481°/IDJMG (13.98)

PRINCE G
UNIVERSAL REPUBLIC 006296/UMRG (13.98) 3121 ‘ _.ET
CHRISTINA MILIAN &

So Amazin’

. MOBB DEEP
G-UNIT 006376*/INTERSCOPE (13.98)

Blood Money E

YOUNG JEEZY

-
‘ - | CORPORATE THUGZ/DEF JAM 004421*/1DJMG (13.98)

Let's Get It: Thug Motivation 101 m
4 -

> .= | FORT MINOR
42 36 ‘f‘)J MACHINE SHOP 49388/WARNER BROS. (18.98) @

The Rising Tied l ﬂi‘
o | !

ng‘w THE BLACK EYED PEAS
RN A&M 004341*/INTERSCOPE (13.98/8.98)

Monkey Business !‘:

‘50 42 BONE THUGS-N-HARMONY
QE RUTHLESS 25423 (18.98)

r o

Greatest Hits 30

32
DA MUZICIANZ
E# h g GOLLIPARK 2800*/TVT (17.98)

—— g
Da Muzicianz 5 i

E“ 49 . EMINEM

Curtain Call: The Hits /[

_SHADY AFTERMATH 005881*/INTERSCOPE (13 98/8 98)

LL COOL J
N er | JAHEIM
a BUENG " 51 DIVINE MILL 48802/WARNER BROS. (18.98)

| DEF JAM 006158”/iDJMG (13.98)
| KEM
E?E “?ag UNIVERSAL MOTOWN 004232/UMRG (13.98) ®

Jata “or week of JULY 22, 2006 |

For chart reprints call 646.654.4633

3ae ShartsLegead ‘or rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. Alf nghts reservsed.
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'ARTIST
'IMPBINT & NUMBER / DISTRIBUTING LABEL (PRICE)

GHOSTFACE KILLAH
DEF JAM 006155*/1DJMG (11.98)

FishScale

. CHARLIE WILSON
JIVE 69429/20MBA (18.98)

Charlie, Last Name Wilson | i

SMOKEY ROBINSON
NEW DOOR 00664 1/UME (13 98)

Timeless Love ‘

SOUNDS OF BLACKNESS
SLR 54693/LIGHTYEAR (17.98)

Unity

" TONY TERRY
STUDID 25/JEG 5912/KDCH (17.98)

Changed!

PAUL WALL
SWISHAHOUSE/ATLANTIC 83808/ASYLUM (18.98)

The Peoples Champ

JUVENILE

UTP/ATLANTIC B3790*/AG (18.98)

THE DIPLOMATS PRESENTS JR WRITER
OIPLOMATIC MAN 5839/KOCH (17.98)

Reality Check

History In The Making 63

UNCLE LUKE
LUKE 11120/URBAN BOX OFFICE (11.98)

My Life & Freaky Times

SOUNDTRACK
RSME 006592/IDJMG (11.98)

Waist Deep ‘

[ LYFE JENNINGS
] COLUMBIA 90946/SONY MUSIC (12 98) ®®

Lyfe 268-192

. T-PAIN
KONVICT MUZIK/JIVE 73200/Z0MBA (18.98)

Rappa Ternt Sanga q

KANYE WEST
ROC-A-FELLA/DEF JAM 004813*/IDJMG (13 98)

Late Registration

REMY MA
SRC/UNIVERSAL MOTOWN 005122*/UMRG (13.98)

There’s Something About Remy: Based On A True Story

VARIOUS ARTISTS
| SMACK 5857/KOCH (17.98) &

Smack: The Album: Volume 1

-G.
CHOPPA CITY 5849/KOCH (17.98)

The Heart Of Tha Streetz, Vol. 2 (I Am What | Am) E

DESTINY’S CHILD
COLUMBIA 97765/SONY MUSIC (18.98) ®

o

7&

ToP

O REGGAE ALBUMS.

ARTIST
MP3INT & NUMBER / DISTRIBUTING LABEL

=i #7; ll SEAN PAUL
j28 Wk VP/ATLANTIC B3788/AG

YOLANDA ADAMS R i
ELEKTRA/ATLANTIC 83789/AG (18.98) Day By Day |
SOUNDTRACK ) r . n
G-UNIT 005605*/INTERSCDPE (13.98/8.98) Get Rich Or Die Tryin
! RAY J - -
bl - <NOCKOUT 87521/SANCTUARY {18.98) Raydiation § _,!

» FCR A COMPLETE LISTING OF THE HOT R&B/HIP-HOP ALBUMS, CHECK OUT WWW.BILLBOARD.COM

Title l

The Trinity R

5 MATISYAHU
'_LP..: JR/EPIC 97695*/SONY MUSIC

Youth

VARIOUS ARTISTS
P 759 ®

Reggae Gold 2006

= BOB MARLEY AND THE WAILERS
TUF* GONG/ISLAND/CHRON!CLES 004008/UME

Gold

DAMIAN “UR. GONG” MARLEY
SHETTQ YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 005416*/UMRG

Welcome To Jamrock l

MATISYAHU
JR/EPIC 96464/SONY MUSIC

Live At Stubb's

. BOB MARLEY AND THE WAILERS
SLEND/TUFF GONG 005723/UME/IDJMG

Africa Unite: The Singles Collection

VARIOUS ARTISTS

JP "760* ®

Soca Gold 2006

VARIOUS ARTISTS
3HILO SPECIAL PRODUCTS 21089/TIME LIFE

Irie Reggae Hits: Best of Dancehail

DJ SPOOKY
TROJAN 80558/SANCTUARY

SIZZLA
SREENSLEEVES 291

Waterhouse Redemption

808 MARLEY
JALACY SPECIAL PRODUCTS 51850/MADACY

Golden Legends: Bob Marley

ELAN
<INGSBURY 006384/INTERSCOPE

Together As One

JEHRO
SUPERFRUIT 14/RECALL

Jehro

BOB MARLEY
WALACY SPECIAL PRODUCTS 50501/MADACY

EETWEEN THE BULLETS rgeorge@billboard.com

In Fine Style: 50,000 Volts Of Trojan Records !

Bob Marley Collection

NEW HEAVIES START NEW DAY

Ore week after its first Top R&B/Hip-Hop Al-
bums bow in nine years, British soul collective
the Bran¢ New Heavies take the Hot Shot De-
- (M. 24) on Top Indepen-
dea: £lbums with “Get Used
to " {No 24).

Zlimking 83-79 on the
F& B/ ip-Hop list, the new
521 renit=s the group with
arizinal lasel Delicious Vinyl
an lead singer N’Dea Daven-
po-t, who first left after 1994’s

“Brother Sister” to go solo. Its last U.S. re-
lease, 1997’s “Shelter,” put Siedah Garrett u>
front for vocals.

In 1991, the group peaked
at No. 3 with “Don’t Stop” oa
Top R&B/Hip-Hop Songs.
The new track, a cover of Ste-
vie Wonder's “I Don’t Know
Why (I Love You),” is getting
radio play, and VH1 Soul
offered promotion for th=
U.S. tour. —Raphael George

Go to www.billboard.biz for complete chart data | 5%
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HOT

R&B/HIP-HOP AIRPLAY

e T3 -

IT'S GOIN’ DOWN
YUNG JOG (BLOCK/BAD BOY SOUTH/ATLANTIC)
SNAP YO FINGERS
LIL JON (BME/TVT)
TORN
LETOYA (CAPITOL)
SO WHAT
FIELD MOB FEAT. CIAHA (DTP/GEFFEN/INTERSCOPE)
WHY YOU WANNA
§_T1 (GRAND HUSTLE/ATLANTIC)
. ENOUGH CRYIN
MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)
DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)
SHOULDER LEAN
YOUNG DRO FEAT. T (GRAND HUSTLE/ATLANTIC)
DOITTOIT
CHERISH (SHO'NUFF/CAPITOL)
SEXY LOVE
NE-YD (DEF JAM/IDJMG)
DJ PLAY A LOVE SONG
JAMIE FOXX FEAT. TWISTA (J/RMG)
" ME & U
CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)
BOSSY
KELIS FEAT. TOO SHORT (JIVE/ZOMBA}
HUSTLIN’
RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDIMG)
PULLIN’ ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)
CALL ON ME
JANET DUET WITH NELLY (VIRGIN)
GIMME THAT R
CHRIS BROWN FEAT. LI WAYNE (JIVE/ZOMBA)
LOOKING FOR YOU
XIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/Z0MBA)
WHEN YOU'RE MAD
§_NEYO (DEF JAM/IDIMG)
CAN'T LET GO
ANTHONY HAMILTON (SO SO DEF/ZOMBA)
| LOVE MY B**+
BUSTA RHYMES FEAT, KELIS & WILL.1 AM (AFTERMATH/INTERSCOPE)
WHEN YOU GONNA (GIVE IT UP TO ME)
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)
BE WITHOUT YOU
£ MARY J. BLIGE (GEFFEN/INTERSCOPE)
FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IOJMG)

FEELS SO GOOD
REMY MA FEAT. NE-YD (SRC/UNIVERSAL MOTOWN)

44 ot R&B/HIP HOP
SINGLES SALE

o _

Wl CASSIE (NEXT SELECTIDN/BAD BOY/ATLANTIC)
. WORLD WIDE (V.LLP)

SAIRE JONES (VIBANT)

KOOL AID

LI" BASS FEAT, J.T. MONEY (PIPELINE)

OH

KAYD FEAT. ALEXANDRIA HEARO (MALOUF)
BANG IT

ROCK CITY (RAYDAR/CLOUD 9)
SYMPHONY OF BROTHERHOOD
MIRI BEN-AR! (MIRIMODE PRODUCTIONS/STREET PRIDE)
GET EM GOT EM

WILLIE JOE (WATABOY)

REGRETS

HEAVEN 0AVIS (WILDCHILD DAVIS)
REMEMBER

RENA SCOTT (AMOR/K.E.S.)

. SOLDIER SONG

SAPO (TEE-N-TEE)

LAY BACK RELAX (THE MASSAGE SONG)
P'TA MON (DKTOPUS)

PICK IT UP

K'PRIS (OPHIR)

BING BING BAM BAM

2 GUTTA (OKTOPUS)

WHAT THE LICK READ?

TRIPLE J (BIG SCALE)

BACK AND FORTH

UNIFIED TRIBE (MAGIC MUZIK/IAM)

RUN IT!

CHRIS BROWN (JIVE/ZOMBA)

IT'S GOIN’ DOWN

YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

- BOOM DRAH

Y6.0. (NEGRIL WEST/ORPHEUS)

HUSTLIN®

RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDJMG)

. | REMEMBER...

MELI'SA MORGAN (LU ANN/ORPHEUS)

" )| KNOW YOU SEE IT

YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

| LOVE MY B****/NEW YORK S***
BUSTA RHYMES (AFTERMATH/INTERSCOPE)
STEPPIN’ INTO LOVE

KOOL & THE GANG (KTFA)

SHOULDER LEAN

YOUNG DRO FEAT, T1. (BRAND HUSTLE/ATLANTIC)

| REFUSE
URBAN MYSTIC (SOBE/WARNER BROS.)

56 | Go to www.billboard.biz for complete chart data

| KNOW YOU SEE IT

YUNG JOC FEAT. BRANDY ‘MS. B." HAMBRICK (BLOCK/BAD BOY SOUTH/ATLANTIC)

GOOD LUCK CHARM
JAGGED EDGE (COLUMBIA/SUM)

WHAT YOU KNOW
1J. (GRAND HUSTLE/ATLANTIC)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

U AND DAT

E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' 1T/BME/WARNER BROS.)

S.E.X.
LYFE JENNINGS (COLUMBIA/SUM)

OOH WEE
TEENA MARIE (CASH MONEY CLASSICS/UNIVERSAL MOTOWN)

RIDIN’
CHAMILLIONAIRE (UNIVERSAL MOTOWN)

HMM HMM
BEENIE MAN (SHOCKING VIBES/VIRGIN)

GHETTO STORY
CHAM (MADHOUSE/ATLANTIC)

ENTOURAGE
OMARION (T.U.G /EPIC/SUM)

SHINE

. LUTHER VANDROSS (LEGACY/J/RMG)

JUST CAME HERE TO CHILL
THE ISLEY BROTHERS (DEF SOUL CLASSICS/OEF JAM/IDJMG)

GETTIN’ SOME
SHAWNNA (DTP/DEF JAW/IDJMG)

| REFUSE
URBAN MYSTIC (SOBE/WARNER BROS.)

I’'M GONNA BE
DONELL JONES (LAFACE/ZOMBA)

MIGHTY “0O”
OUTKAST (L AFACE/ZOMBA)

I CALL IT LOVE
LIONEL RICHIE (ISLAND/I0JMG)

UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS ({J/AMG)

IN MY MIND
HEATHER HEADLEY (RCA/RMG)

UNFAITHFUL

RIHANNA (SRP/DEF JAM/IDJMG)

LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BDYZ (SO SO DEF/VIRGIN)

NO WORDS
CHARLIE WILSON (JIVE/ZOMBA)

GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)

BACK LIKE THAT
GHOSTFACE KILLAH FEAT. NE-YO (DEF JAM/IDJMG)

Wil YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

ME&U
CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)

PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN/INTERSCOPE)

' SNAP YO FINGERS

LIL JON (BME/TVT)

DOITTOIT
CHERISH (SHO'NUFF/CAPITOL)

. U AND DAT

E-40 FEAT. T-PAIN & KANOI GIRL (SICK WID' JT/BME/WARNER BROS.)

UNFAITHFUL
RIHANNA (SRP/DEF JAM/IDJMG)

SO WHAT
FIELD MOB FEAT. CIARA (DTP/GEFFEN/INTERSCOPE)

BOSSY
KELIS FEAT. TOO SHORT (JIVE/ZOMBA)

DEJA VU
BEYONGE FEAT. JAY-Z (COLUMBIA/SUM)

GIMME THAT
CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA)

RIDIN’
CHAMILLIONAIRE (UNIVERSAL MOTOWN)

WHY YOU WANNA
T.. (GRAND HUSTLE/ATLANTIC)

. DOING TOO MUCH

PAULA DEANDA FEAT. BABY BASH (ARISTA/RMG)

WHEN YOU GONNA (GIVE IT UP TO ME)
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)

CRAZY

- _GNARLS BARKLEY (DOWNTOWN/LAVA)

HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC/SUM)

TORN

~ LETOYA (CAPITOL)

| LOVE MY B****
BUSTA RHYMES FEAT. WILL.LAM & KELIS (AFTERMATH/INTERSCOPE)

SEXY LOVE

NE-YO (DEF JAM/IOJMG)

WHAT YOU KNOW
T (GRAND HUSTLE/ATLANTIC)

PULLIN' ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LDT/CAPITOL)

. CALL ON ME

JANET QUET WITH KELLY (VIRGIN)

SHOULDER LEAN
YOUNG DRO FEAT. T.i, (ERAND HUSTLE/ATLANTIC)

VANS

§ THE PACK (UP ALL NITE/JIVE/ZOMBA)
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MARIAH CAREY (ISLAND/IDJMG)
- CAN'T LET GO
ANTHONY HAMILTON (SO SO DEF/ZOMBA)
FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)
- OOH WEE
TEENA MARIE (CASH MONEY CLASSICS/UNIVERSAL MOTOWN)
I REFUSE
URBAN MYSTIC (SOBE/WARNER BROS )
SHINE
LUTHER VANDROSS (LEGACY/J/RMG)
BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)
s+ JUST CAME HERE TO CHILL
| _THE ISLEY BROTHERS (DEF SOUL CLASSICS/OEF JAM/IDJMG)
PRETTY BABY
ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)
= I'M GONNA BE
DONELL JONES (LAFACE/ZOMBA)
. LOOKING FOR YOU
KIRK FRANKLIN (FO YO SOUL/GOSPO GENTRIC/ZOMBA)
- IN MY MIND
HEATHER HEAOLEY (RCA/AMG)
NO WORDS
CHARLIE WILSON (JIVE/ZOMBA)
I CALL IT LOVE
LIONEL RICHIE (ISLAND/IDJMG)
ME TIME
HEATHER HEADLEY (RCA/RMG)
- ENOUGH CRYIN
. _MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)
' TAKE CARE OF U
& SHANICE (IMAJAH/PLAYTYME)
. THE CHOSEN ONE
JAHEIM (DIVINE MILL/WARNER BROS )
YESTERDAY
MARY MARY (MY BLOCK/COLUMBIA/SUM)
TORN
LETOYA (CAPITOL)
WANNA SEE YOU SMILE
LORENZ0 DWENS (D-TOWN)
YOU
RAHEEM DEVAUGHN (JIVE/ZOMBA)
UNTIL THE END OF TIME
FREODIE JACKSON (ORPHEUS)
THE FACT IS (I NEED YOU)
JILL SCOTT (HIODEN BEACH/EPIC/SUM)

BLAST OFF
| THE ISLEY BROTHERS FEAT. R. KELLY (DEF SOUL CLASSICS/DEF JAM/IDJMG)

r HITPREDICTOR

promosquad.

NE-YO

CHINGY FEAT. TYRESE

JANET WITH NELLY

SEAN PaUL FEAT. KEYSHIA COLE

REMY A FEAT. NE-YO

YUNG SOC FEAT. BRANDY HAMBRICK
LYFE JENNENGS

OMARIOM

RIHANAA

CIARA FEAT. CHAMILLIONAIRE
NELLY EURTADO FEAT. TIMBALAND
PHARRELL FEAT. KANYE WEST
SHAREEFA FEAT. LUDACRIS
METHOD AN FEAT. LAURYN HiLL
SAMMIE

MILA J “E£T. MARQUES HOUSTON

BEYONCE =EAT. JAY-Z
Tl
SEAN PAUL FEAT. KEYSHIA COLE

GNARLS BARKLEY
LETOYa

NE-YO

GHINGY FEAT. TYRESE

JANET WITH NELLY

THE PASK

CIARA FEAT. CHAMILLIONAIRE
FRANKIE J

BROWN BOY

OMARION

THE PUSS™CAT DOLLS FEAT. SNOOP DOGG
YUNG JOC FEAT. BRANDY HAMBRICK

ADULT R&E AND RHYTHMIC AIRPLAY: 65 adult R&B stations and 64 rhythmic stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week.
© 2006 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/HIPH

SINGLES SALES: this data is used to compile Hot R&B/Hip-Hop Singles & Tracks. © 2006
VNU Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2006,
Promosquad and HitPredictor are trademarks of Think Fast LLC.
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el
THE W Brad Paisle TITLE Artist
‘ FROE ERS (B 0‘ ’;AILS?EYK LOVELACE L T.MILLER) ® ARISTS NASHVILLyE PRODUCER (SONGWRITER} IMPRINT & NUMBER / PROMOTION LABEL
| SUMMERTIME Kenny Chesney E CALIFORNIA GIRLS Gretchen Wilson
" ¢ _B.CANNON.K.CHESNEY (S.MCEWAN.C WISEMAN) ©® BNA ] | G.WILSON,J.RICH.M.WRIGHT (G.WILSON.J RICH.M.WRIGHT) @® COLUMBIA
a 3 4 - DON'T FORGET TO REMEMBER ME Carrie Underwood 3 32 32 36 AIN’T WHAT IT USED TO BE MeganoMEullggvs& 2
- e M.BRIGHT (M.HAYES K LOVELACE.A.GORLEY) @ ARISTA/ARISTA NASHVILLE w2/ c M.BRIGHT (T.MARTIN,M.NESLER) BROKEN
ﬁ . & | ALITILE TOO LATE Toby Keith = IS %‘ 39 45 | | MOUNTAINS \ Lonestar g
- # _TKEITH.L WHITE (T.KEITH.S EMERICK.D.DILLON) @ SHOW D0G NASHVILLE & & Single s first [ .' 2% M.BRIGHT {R.MCDONALD.L.BOONE,PNELSON) BNA .
e 6 7 IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)  Rodney Atkins Y Y & 34 43  LOVEYOU Jack Ingram 34
- . THEWITT (S.TATE.A.TATE D BERG) ® CURB. op 40 entry - N . J.STOVER (J.KNOWLES.T SUMMAR) © BIG MACHINE ]
T ~‘| 5 3 : ] LAST DAY OF MY LIFE Phil Vassar g for this rockie g 36 41 IN TERMS OF LOVE SheDaisy 35
! 154 FROGERS (PVASSAR.T.RYAN| @ ARISTA NASHVILLE B group. Also o Y 141 JSHANKS (K.OSBORN,D.SCHLITZ) @ LYRIC STREET
’ : = A GOOD MAN Emerson Drive
a % 10 il MIZFWfF(EIGPlIXTl(yAILAﬁ%(%ﬁl)Yl)%IAEEIf.\JEMTEI: - Q_M?Aar:XsﬁJ:ﬁz 7 marks highest e B B.ALLEN.K FOLLESE (K.FOLLESE,A.FOLLESE.V.SHAW) © MIDAS/NEW REVOLUTION ?6
ﬂ = ME AND MY GANG Rascal Flatts ¥ chart perch sa,] & EVERY MILE A MEMORY Dierks Bentley g2
i | _D.HUFFRASCAL FLATTS (J.STEELE TMULLINS.J.STONE] @_LYRIC STREET yet for Lofton ! N B.BEAVERS (D.BENTLEY,B.BEAVERS,S BOGARD) CAPITOL
I - i 1 i 5 | LOVED HER FIRST Heartland
pos (7S .‘?ﬁ;’:ﬁﬂomﬁcsemﬂiﬁ?(ﬁ%fﬁ\ B 30 MCQG(![?;\"; 4 Creek label. @ 42157 || WALDRIDGE (W.ALDRIDGEE.PARK) © LOFTON CREEK 3
TE QEREIET] BRING IT ON HOME Little Big Town 49 IQ- 4 NOTHIN' BUT A LOVE THANG Darryl Woriey gg'
I ! W.KIRKPATRICK LITTLE BIG TOWN (W.KIRKPATRICK,G BIECK T.H.BIECK) @ EQuITY i e FROGERS (C.STAPLETON,S LESLIE.D.WORLEY) © 903 MUSIC ]
] 12 16 LEAVE THE PIECES The Wreckers :G 41 49 LIFE IS A HIGHYVAY Ra’scal Flatts 40
J.SHANKS M BRANCH (J.HANSON,B.AUSTIN} @ MAVERICK/WARNER BROS /WRN - D.HUFF,RASCAL FLATTS (T.COCHRANE} © WALT DISNEY/LYRIC STREET
E_#" e | EVERY TIME | HEAR YOUR NAME Keith Anderson @! 40 45 GET OUTTA MY WAY Carolina Rain a0
| J.STEELE (K.ANOERSON, .HAMBRIDGE J.STEELE) @ ARISTA NASHVILLE 4 : A & #{ C.BLACK,CAROLINA RAIN (R E.ORRALL,C WRIGHT) © EQuITY =
'm; i1 19 BRAND NEW GIRLFRIEND Steve Holy ; J—J-“— @ 46 58 TIM MCGRAW Taylor Swift 42
L i [ L.MILLER (S MINOR.B.ALLMAND.J STEELE) © CURB 7 T N.CHAPMAN {T.SWIFT.L ROSE) © 61G MACHINE
w e |@ HOW 'BOUT YOU Eric Church i -, AMARILLO SKY Jason Aldean a
- I J.JOYCE (E.CHURCH.E CHRUCH.B BEAVERS) © CAPITOL Song from L . M.KNOX (J.RICH,B.KENNY.R.CLAWSON B.PURSLEY) © BROKEN BOW
:@ 19 21 BUILDING BRIDGES Brooks & Dunn With Sheryl Crow & Vince Gill “Cars” & 43 50 UNBROKEN GROUND Gary Nichols a3
i ~_LBROWN.R.DUNK.KBROOKS (H.DEVITO.L WILLOUGHBY) @ ARISTA NASHVILLE soundtrack B | S.HENDRICKS.J.STROUD (J.PWHITE.J.LEBLANC,K BERGSNES, G.NICHOLS) © MERCURY
E ERRES] VHY. WHY, WHY Billy Currington @. 9 5 ' ONE WING IN THE FIRE Trent Tomlinson g
N = " \_C.CHAMBERLAIN (B.CURRINGTON,TMARTIN.M.NESLER] @ MERCURY | cracks top 40 | L L.REYNOLDS.T.TOMLINSON (T.TOMLINSON,B.PINSON) © LYRIC STREET =
- 23 WOULD YOU GO WITH ME Josh Turner with 2.4 mil- @ a7 5t DO WE STILL Rockie Lynne  4¢
+5_RROGERS (S.CAMP.J.S SHERRILL) @© MCA NASHVILLE lion audience | * B CHANCEY.T.BROWN,K.LAW (R.LYNNE.R.CROSBY.W.RAMBEAUX) © UNIVERSAL SOUTH |
2 ! YEE HAW Jake Owen impresions &1 agl ETY TENNESSEE GIRL Sammy Kershaw 47
| "yl _JRITCHEY (J.OWEN,C.BEATHARD.K MARVELL) @ RCA_ o ] B.CANNON (B.DIPIERD.C. WISEMAN) © CATEGORY 5 ol
'&' SUNSHINE AND SUMMERTIME Faith Hil as no’s offi 4 47 KILLME NOW Rio Grand 45
2 2% B.GALLIMORE FHILL (J.RICH,R.CLAWSON,K SACKLEY) © WARNER BROS./WRN cial single ! £ A.SMITH,H GRAHAM (J RICH.A.L .SMITH.V.MCGEHE) © ASYLUM-CURB f
1 21 2 . FEELS JUST LIKE IT SHOULD Pat Green tises 10-8. " ' SOME PEOPLE CHANGE Montgomery Gentry a9
[ ’ 3 5 D GEHMAN (PGREEN.B.IAMES.J POLLARD) BNA | ¥ M.WRIGHT,TGENTRY,E MONTGOMERY (M DULANEY.J.SELLERS.N. THRASHER) COLUMBIA v
21 : 17 20 DOWN IN MISSISSIPPI (UP TO NO GOOD) Sugarland 50 56 AIN'T MY DAY TO CARE Bomshel 50
e = G.FUNDIS (K BUSH,K HALL J NETTLES) ® MERCURY C.HOWARO E PITTARELLI (BUFE.PITTARELLI.A.RUSSELL) ® CURB =
o 27 FAVORITE STATE OF MIND Josh Gracin ] 37 38 COALMINE Sara Evans 37
L5 _M WILLIAMS (M CHAGNON,B.DALY) LYRIC STREET = S.EVANS.M BRIGHT (R DEAN,R HARBIN.R.MCDONALD) © RCA
LT3 [30 GIVE IT AWAY George Strait - ANYWHERE BUT HERE Chris Cagle
5 = T.BROWN,G STRAIT (B.CANNON,B.ANDERSON,J.JOHNSON) [0} MCAgNASHVILLE & R.WRIGHT.C.CAGLE (W-MOBLEY.D.VWILLIAMS) © CAPITOL o
28 ~ 8TH OF NOVEMBER Big & Rich ) y 58 - ~ KISS ME IN THE DARK The Randy Rogers Band 53
"' _B.KENNY,J.RICH PWORLEY (B KENNY,J.RICH)} © WARNER BROS /WRN e L® R.FOSTER (R.FOSTER,G.DUCAS) © MERCURY :
9  SWING Trace Adkins iy vl WAIT FOR ME Bob Seger g, !
: 2 EROGERS {C.STAPLETON,F.ROGERS) @ CAPITOL Rock veteran P - B SEGER (B SEGER} HIDEQUT/CAPITOL i
30 ~ . FINDIN’ A GOOD MAN Danielle Peck 2 makes sec- 5758 & " BEFORE HE CHEATS Carrie Underwood 52
.4 J.STOVER {J.STOVER.B.D MAHER.C KOESEL} @ BIG MACHINE | ond country | “0"M.BRIGHT (C.TOMPKINS.J.KEAR) ©® ARISTA/ARISTA NASHVILLE 3 3
41 | ON AGAIN TONIGHT Trent Wilimon - ss . GOOD GOOD LOVIN' Brian McComas oo
+ _FROGERS (M.GREEN.J.MELTON PB WHITE) © COLUMBIA chart debut. i B.MCCOMAS {B.MCCOMAS) © KATAPULT
35 NEW STRINGS Miranda Lambert “Shame On 53 4 | THAT GIRL IS A COWBOY Garth Brooks 3
96 L5 FLIDDELL.M.WRUCKE (M.LAMBERT) @® EPIC/COLUMBIA ki the Maoon” A.REYNOLDS (6.BROOKS.J.L.NIEMAN,R.BROWN) PEARL/LYRIC STREET Sy
5 I DON'T KNOW WHAT SHE SAID Blaine Larsen spent 14 NEW IT'S TOO LATE TO WORRY Jo Dee Messina 58
TJOHNSON R L.FEEK (C.BATTEN K.BLAZY.L TURNER) @ GIANTSLAYER/BNA . N M.BRIGHT.J.D.MESSINA (D.WELLS,A.L.SMITH,R HARBIN) © CURB_
47 | GOD ONLY CRIES Diamond Rio weeks on this I YOU DON'T KNOW A THING Steve Azar | gg
S0 M.D.CLUTE DIAMOND RIQ (T.JOHNSON) © ARISTA NASHVILLE list ir 1983. _ S.AZAR (S.AZAR.R FOSTER) © DANG/MIDAS/NEW REVOLUTION :
I LIVE TO LOVE ANOTHER DAY Keith Urban I
< 14 B D.HUFFK.URBAN (D.BROWN.K.URBAN) © CAPITOL 50

r HITPREDICTOR

SPENE PAIZLEY
CARRIE UMDERWOOD
“OBY KEI™H

RODAEY aTKINS
GARY ALLAN

“FE WRECKERS
BROGKS B DUNN

Don’t miss another important

JOSH TURNER
FAITH HILL

PAT GREEN
GEORGE STRAIT
MIRANDA LAMBERT
BLAINE LARSEN
DIAMOND RIO
GRETCHEN WILSON

SEE BELOW FOR COMPLETE LEGEND INFORVMATON

promosquad

BETWEEN THE BULLE™S wjessen@®bi I25ard.com

PAISLEY’S ‘WORLD’ VIEW RISES TO OCCASION

1r LONESTAR
HEARTLAND
RASCAL FLATTS
TAYLOR SWIFT

1r JASON ALDEAN
TRENT TOMLINSON
CHRIS CAGLE

BillboardRadioMonitor.com

(ij)l]l\l TRY MUSIC

PDATE

Vis t www.E#lboardRadioMonitor.com to sign up to register for
wour free Cauntry Radio Blast.

Up by more than 2 milion audience impres-
sions, Brad Paisley lands Lis sixth Nc. 1 on
Hot Country Songs.

His “The World” steps 2-1 and interrupts a
five-week run atop the chart by Kerny Cazs-
ney’s “Summertime.” Although disglazed,
Chesney’s track manzges ic bullet i=side a

ney’s BNA single. Together, the three tracks
make approximately 110 million audience
impressions during the tracking week.

Also noteworthy is the second top 10 sin-
gle from Little Big Town and its independ-
ently distributed Equity imprint. The label
got its first top 10 ink when the group’s

HOT COUMTRY SONGS: 131 country stations are electronically monltored by
Nisls3r Breadcast Data Systems, 24 hours a day, 7 days a week. Airpower award-
ec to songs apg earing in the top 20 on both the BDS Airplay and Audience charts
fo. the rst t me with increases in both detections and audience. ® 2006 VNU
Bisire:s Nedia lInc. All rights reserved.

HITPREDICTOR © 2006, Promosquad and HitPredictor are trademarks of Think

top five that is dominated by Sony BMG “Boondocks” peaked at No. 9 last December.
Nashville-promoted la>els.

Paisley’s Arista Nasaville track joine “atel-

New single “Bring It On Home” (11-10)
posts 23.2 million impressions at 131 mani-

SEGER CYBELLE COB ISH

Fat LT ) mate Carrie Underwcod (No. 3) and Cas=s- tored stations. —Wade Jessen
ALL CEARTS: 32e Chart Legend for rules and explanations.
Datz tor wedk: of JULY 22, 2006 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 59

www.americanradiohistorv.com


www.americanradiohistory.com

HOT LATIN SONG3: A panel of 103 stations (32 Latin pop, 10 tropical, 15 Latin rhythm, 51 regional Mexican) are electronically monitored.24 hou-s a dey, 7 days:a week. © 2006 VNLJ Busimess Media, Inc.
All rights reservec. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SouridSean, Inc. All righes. reserved.
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55 B g TITLE Artist %5
S e PRODUCER (SONGWRITER) IMPRINT / PROMDTION LABEL &

3 2 -2 ANGELITO Con Omar
o g, o W.0.LANDRON (W.0.LANDRON.E.LIND) —t 41 MACHETE farss’
2 3 DOWN Rakirm & Ken-Y
MAMBO KINGS (G.CRUZ K.VASQUEZ,J NIEVES PINA /UNIVERSAL LATING
11 HIPS DON'T LIE Shakira Featuring Wyclef Jean 1
_W.JEAN./ . DUPLESSIS.S MEBARAK R. (W.JEAN,/.DUPLESSIS,S.MEBARAK R..0.ALFANNC L PARKER EPIC /S0rY BMG NORTE
4 4 CAILE Tito El Bambino
LUNY TUNES. TINY (TITQ EL BAMBING M| TELEVISA
12 30 [T A NO, NO, NO Thalia Fezturing Anthony "Rome?" Santos
= (LTS = PENA (A.5ANTOS) o EITELEVISA
o 1 MACHUCANDO Dadcy Yankee
LUNY TULES iR AYALA E DAVILA EL CARTEL ENTERSCOPE
6 6 ALIADO DEL TIEMPO Mariao Barba
M BARBA |M.BARBA THREE SOUND
7 57 MAS ALLA DEL SOL Joan Sebastian 7
J.SEBASTIAN (J.SEBASTIAN (MUS.RT BALBOA
9 12 ME VOY Julieta Venegas
C.LOPEZ J.VENEGAS 1J.VENEGAS _ SONY BMG NORTE
18 15 DIGANLE Conjunto Frimavera 10
J.GUILLEN (J.GARCIA FONOVISA
10 9 NUESTRO AMOR SE HA VUELTO AYER Victor Mznuelle Featurir g Yuridia 8
J.M.LUGO (C.BRANT,A.LERNER) - SON' BMG NORTE
13 11 UN BESO Aventura
L SANTOS.A SANTOS (A.SANTOS PR-MIUM LATIN
14 28 LA BOTELLA Mach & Daddy
_G.COUSIN (M MACHORE) UNIVERSAL LATIND
20 19 ESTE CORAZON RBD
AAVILAAAVILA) B\I TELEVISA
2 2 HERE WE GO YO Hector "El Father" Eambino Featuring El P-esidente 15
H.DELGADO,S C CARTER,A.CALO.A. PENA (H OELGADO,S.C CARTER ROC-LA-FAMILIA DEF JAM /IDJMG
15 29 ESTOY CON EL Y PIENSO EN TI Anais
_S.GEORGE,B.BENDZZO (A.MONTALBAN _ UNVISION
16 13 UNA CANCION QUE TE ENAMORE Servando Y Florentino
_NOT LISTED (S.PRIMERA YMARRUFO) VENEMUSIC_
1 o8 VOLVERTE A AMAR Alejandrz Guzman
L.CERON! (A.GUZMAN, M.DOMM SON BMG NORTE
19 14 QUE LASTIMA Alfredo Ramiraz Corral 44
A.RAMIREZ CORRAL (S.LOPEZ GONZALEZ LNI0OS /DISA
17 24 PENSANDO EN TI “rankie J 17
F.J.BAUTISTA H.PEREZ (F.J.BAUTISTA,A.QUINN.M.FIGUERDA H PEREZ) COLUMBIA /SONY BMG NORTE
23 37 ATl Ricardo Arjona 21
C.CABRAL “JUNIOR" R ARJONA (R.ARJONA) SONW BMG NORTE <
2% 17 ALGUIEN TE VA A HACER LLORAR ntocable
R.MUNOZ R MARTINEZ (L PADILLA} 21 TELEVIS
25 25 ADIOS A MI AMANTE Grupo Montez De Durango 18
J.L.TERRAZAS (J.VELAZQUEZ AGUILAR DISA
2 18 TE COMPRO Duelo
0.L.TREVINO,D.LOPEZ JR. (E.PAZ UNIVISION
8§ 10 COMO DUELE (BARRERA DE AMOR) Noelia

APOSSE.M.L.ARRIAGA,J.E.MURGIA (M.L.ARRIAGA,J.E.MURGIA

BV TELEVISA

Omar scores
first No. 1 on
this chart. He
has topped
Latin Rhythm
Airplay twice
and Tropical

| Airplay three

times.

THALIA i

At No. 5,
Thalia’s 10th
top 10 hit on
this chart is
the Greatest
Gainer fora
second con-
secutive week
{up 59%).

A Ramirez
Corral collec-
tion bows at : 35 26
No. 7 on Top ”

Latin Albums 49 48
(4,000 units)
and No. 14
on Top 50 -
Compilations.

AIRPLAY MONITORED BY

N
Nielsen

Broadcast Data
Systems

N

N.WALKER,_A OREJA DE VAN GOGH (A MONTERD,X.SAN MARTIN,PBENEGAS!

SONY BMG NCRTE

SALES DATA COMPILED BY

Nielsen
ScundScan

3
& TITLE Artist %5
& PRODUCER (SONGV3ITER) IMPRINT / PROMOTION L=BEL B8
LO QUE SON LAS COSAS Arais 4
S.GEORGE,B.BENQEZ0 (LA MARQUEZ) UNIVISION
PAM PAM Wisin & Yandel 27
LUNY TUNES. TAINY (WISIN."ANDEL F.SALDANA M.E MASIS MACHETE
MARIPOSAS Enanitos Verdes 38
NOT LISTEC «STAIA UNIVERSAL LATING
QUE ME ALZANCE LA VIDA Sin Bandera 19
_A.BAQUEIR) (L GACIAN.SCHAJRIS, SONY BMG NORTE
VOY ALLOFARPIRTI Los Rieleros Del Norte 20
LOS RIELEFOS DED MORTE R.GONZALEZ MORA) FONOVISA 1€
CHA CHA Chelo 4
JEEVL [JEEVE.J.0. AEJIAN.~EROUSSH) SONY BMG NORTE
CHEVERE Voitio 28
TINY (( RAMOS M. MAS S, J HOWELL NITCH WHITE LION/EPIC /SONY BMG NCRTE
DEJALE CA=ZR TC' EL PESO Yomo Featuring Hector "El Fatter" a3
TINYH.DELCADO ( L.OELCGARU.. TIRRES) GOLO STAR /MACRETE =
TE EXTRAND Xtreme 4
M.DELEON ¥ RIVE 32 A HID <LGO [D.MEJIA SGZ /UNIVIZION
ME MATAS Rakim & Ken-Y 35
MYZ2TIKO (K VASQLEZ.J NIEYES) PINA /UNIVERSAL LALIND ™
MUCHACHITA DE OJOS TRISTES Sergio Vega o9
0.GOMZ=7 (. M.GALLARDO \ERA J.MAS PORTET) __ SONY BMG NoRTE (€5
INSENSIBLE A Tl (ME PONE A MIL) Alicia Villarreal 4q
_J.SEBASTIAN (A.VLLARREAL UNIVERSAL LATINO
ABRAZAME Caniia 30
M.00MM (M DOMM SONY BMG NORTE =
UNO Y UNO ES ICUAL A TRES Jeremrias 45
S.KRYS (C.E.LOPE. AVILA =—— NIVERSAL LATING
NO ES UNA NOVELA Monchy & Alexandra 3t
M.DELEON D CRU” sANCH Z . N
PAYASO LOZO Patrulla 81 29
NOT Li3TEC (. L RIORIGJE o usA
NO TIENE NOVIO Ejo Featuring Tego Calde-on 21
_NOT LISTEL (NOT _ISTED) UNIVERSAL LATINO
QUE PRECIJ TIZWE EL CIELO Marc Anthony ,q
_S.GEORGE_A MATBEUS; SONY BMG NaRTE
DETALLES Yahir 50
G.GRACA MELLO (3.CARLOZ E.CARLOS WARNER LATINA
LAS NOCHES SO TRISTES Noriega Featuring Angel & Khriz & Divino ¢
N.NDREGA (A RIV_RA,P. ORTIZ ARVELO,F.CRUZ MORA.J.J.ALVAREZ SOTO MAJOR) LA CALLE /UNIVIION
INGRATITUD Los Tigres Del Narte 5o
LOS TIGRES DEL NDRTE +P#ASTRO) FONOJISA
DETRAS DE LA PJERTA El Chapo De Sinaloa 47
E.PEREZ {A CEJUDD) JsA
FUE MENTIRA Los Huracanes Del Narte .7
G.GARCIA (D.RODFIGUEZ) UNIVI3ION
NO VAS A CREER Jenni Rivera ,q
_PRIVERA (v.FERNANDEZ) FONOJ/ISA
MUNECA DE TRA?0 La Oreja De Van Gagh 12

TO

P
ATIN ALBUMS..

T s 0 2 o B BB ;e L
5 £o #c ARTIST Title £ 25 ﬁ 5 %o &5 ARTEST Title & 2B iﬁ ‘5E §o B ARTIST Title % =g
0 S3 L2=E IMPRINT & NUMBER / 0ISTRIBUTING LABEL (PRICE) 8 22 ER =2 32 22 wPRIN & AUMBER / DISTRIBUTING LEBEL (PRICE) gy - == 32 28 MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) o ows
VARIOUS ARTISTS  Hector Bambuino ') Father” Preser Los Rompe Discotekas AVEMTURA God's P oject LOS CADETES DE LINARES Las Mas Canonas
1 $[JC-LA-FAMILIAMACHETE/GOLD STAR 006588 110JMG 113.98) . ~ |eaet PREMILM LATIN 34082/SONY BMG NOFTE 13.98 s S o BCI 41260 (6.98) 20
e 2 1 LE3 DON OMAR King Of Kings 1 @ 0 - 2 LG VARIDUS ARTISTS Lty Tenes: MasFlow 1: The Ezginring 27 52 45 55 MARC ANTHONY Valio La Pena [
£ 7 BUILIS N v 006662/MACHETE (15.98) =y == _ BIANEGY mas FLOW/VENEMUSIC 653073/MACHETE (16 98) - SONY BMG NORTE 95310 (16.98)
DADDY YANKEE Barrio Fino: En Directo VICTOR MANUELLE Decsion Urk nime ANAIS Asi Soy Yo
Bl 3 2 EL CARTEL 007035/INTERSCOPE (12.98) & ® | 251 SONY PMG WORTE 76390 (16.98) i 53 5% &7 INIVISION 310884/UG (11.98) i
HOT SHOT DIANA REYES Las No. 1 De La Reina DON OMAR Da Hitman Presents Reggaeon _ctino YURIDIA La Voz De Un Angel
° MUSIMEX 708502/UNIVERSAL LATINO-(13.98) bt 4 | (2 21 VI/MAGHETE 005350/UMRG {13.98) U S 4 |97 SONY BMG NORTE 76550 (12.98 CD/OVD) & O
Lk WISIN & YANDEL Pa'l Mundo i ‘( ROCIO DUICAL Amor Eerno : ALICIA VILLARREAL Orgullo De Mujer
o ) _MACHETE 561402 (15.98) @ - !D 1 e 27 19 SONY EMG HORTE 77124 (15.98) @ O 2 BbEE 46 4 UNIVERSAL LATINO 006605 (14.98) 1 O s
VARIOUS ARTISTS NOW Latino @ LOS CABINANTES Tesoros De Colezcior: o Roraatico De 0§ Caminantes JOSE JOSE La Historia Del Principe
B 4 THE EM! SAOUPYUNVERSALTZOMBA/SONY 845 HORTE T2440/SUNY BMG STRATEGIC MARKETING GROLP (199%) ! iz SONY EVIG NORTE 95637 (9.98) ae o AR SONY BMG NORTE 77517 (15.98) ® 12'
VARIOUS ARTISTS  Alfredo Ramirez Corral: Libres RBD FBL: Live in Hollvwvood REIK Reik -
° m DISA 720876 (1198, ? 32 30 2 EM! TE EVISA 56122 (13.98) & 'D g 57 53 59 SONY BMG NORTE 95680 {14.98) O =
GRUPO MONTEZ DE DURANGO Borron Y Cuenta Nueva FRAMWKIE J Jn Nue > Cia @ ANA GABRIEL Dos Amores Un Amante
8 8 7 . oisar20799 (1198 + . |2 18 COLUMBS4 €643 SONY BMG NDRTE (18 9¢) 8 Ed 15 EVI TELEVISA 46956 (15.98) O 2
EMMANUEL Historias De Toda La Vida...Los Exitos ANA GABRIEL His-oria De Una Reina CONJUNTO PRIMAVERA Algo De Mi
o 0 - SONY BMG NORTE 84971 (15 98) @ § RS |38 @7 SONY EML WURTL 95902 (15.98) 5 % 59 49 46 FONOVISA 352250 UG {13.98) @ g
10 6 3 ALACRANES MUSICAL A Paso Firme 3 35 929 26 RAMON AYALA Y 5US BRAVOS DEL NORTE An:dogia Oe UnFay Vel 2 15 @ LOS TEMERARIOS Las 30 Super Pegaditas 60
UNIVISION 310839/UG (13 98) + FREDOE 1940 (1% 98} - ~ DISA 720902 (12.98)
Q 13 13 RAKIM & KEN-Y Masterpiece: Nuestra Obra Maestra O 2 36 31 25 LOS TIGRES DEL NORTE Histosas Que Contar 2 @‘ VARIOUS ARTISTS 30 Nortenas Del Recuerdo 61
PINA 270183/UNIVERSAL LATIND (15.98) FONOVISA 152200 UG (14 98) @ ] FONOVISA 352668/UG (1198)
JUAN GABRIEL La Historia Del Divo LOS JURACANES DEL NOFTE Puro Pa trioa GRUPO MONTEZ DE DURANGO Lo Mejor De La Mejor... Coleccion
2 SONY BMG NORTE 81079 (15.98) i 37422 - UNIVISTN 31085 UG (13.98) ® &2 e ol 0ISA 720848 (10 9 12
| JULIETA VENEGAS Limon Y Sal TITO EL BAMBINO T=p Of The Line DADDY YANKEE Barrio Fino
1, SONY BMG NORTE 83420 (14.98) v 38 37 32 EMI TE EVISA 49552 (13.96) ) 8 e 1 EL CARTEL/VI 450539 MACHETE (15.98) | m
CALLE 13 Calle 13 CONJUNTO ATARDECER Amo- Durangn ense JENNI RIVERA Parrandera, Rebelde Y Atrevida |
@ L2 1 WHITE LION 96875/SONY BMG NORTE (15.98) ot | 39 3 - MUSIM X 853105/UNIVERSAL LATING r4.68 a9 S50 50 37 FONOVISA 352165/UG (13.98) ¢ _| 0w
L e | W | - Em. | B BT |
JOAN SEBASTIAN Mas Alia Del Sol Q ENANITOS VERDES Pescadc Or giral INTOCABLE X
16 12 10 MUSART 3771/8ALBOA (13.98) 7 m UNIVEFSAL LATIND 691202 (14.98) N SO 55, 51 EMI TELEVISA 98613 (16.98) - Q2
RBD Nuestro Amor | JUAUES NMi Sangre A.B. QUINTANILLA Iil PRESENTS KUMBIA KINGS Kumbia Kings Live
R 15118 EMI TELEVISA 35902 (14.98) O 0% SURCO003475/UNIVERSAL LATIND (17.98) ® ® 1 e . |9 EMI TELEVISA 12189 (16.98) @ O u
SHAKIRA Fijacion Oral Vol. 1 BRONCO: EL. GIGANTE DE AMERICA 30 H =orias Ce Uy Sigante ' TIZIANO FERRO Nadie Esta Solo
1817 2 EPIC 537040, SONY MUSIC (18.98) ® : ® 1 aa 11)/3 FUNOVI3A 352532/UG (14.98) 7 88 _EMI TELEVISA 66489 115 98) 68
ANDREA BOCELLI Amor GLO3IA TREVI -a Trayectoria : ALEJANDRA GUZMAN Indeleble
U SR SUGAR VENEMUSIC 006144/UNIVERSAL LATIND (18.98) g o 195 (20 UNIVISON 310879/UG (16.98 CO/DVD) & & 69 66 50 SONY BMG NORTE 78534 (15 98 2
RICARDO ARJONA Adentro LUNY TUNES & BABY RANKS Mes Fow 2 LOS RIELEROS DEL NORTE Siempre Imitado, Jamas Igualade
20 20 1 iy SONY BMG NORTE 67549 (18.98) O 2l 42 0 MAS FLOW 230087 MACHETE (14.98) ajf, - 70 67 6 FONOVISA 352502 UG 12 98) ® el
VARIOUS ARTISTS Greatest Hits Duranguenses 2000-2005 27 @ VICENTE FERNANDEZ The Living _2genc (Box Sat) 26 Q RE-ENTRY REGGAETON NINOS  Reggaeton Ninos Vol. 1 5
DISA 720877 (11.98) SONY EMG HORTE 84244 (47 98) AFUEGO/URBAN BOX OFFICE 46957/EMI TELEVISA (13.98)
MONCHY & ALEXANDRA Exitos Y Mas LA CREJA DE VAN GOGH zuapa _ JAVIER SOLIS Tesoros De Coleccion
22 21 15 J&N 50078/SONY BMG NORTE (16 98) ©® 9 S 38 81 SONY EMG NORTE 79923 (18 98) + < 2 72 SONY BG NDRTE 95328 (9.98) al
PATRULLA 81 Tierra Extrana GUARDIANES DEL AMOR Corazon Romantico: Lc Exitos MARIANO BARBA Aliado Det Tiempo
= e 9 0ISA 720852 (11.98) 8 Sl %) 142 SONY EMG NORTE 78625 (13 98) 20 i AN THREE SOUND 10423 (15.98) o gh
DUELO Relaciones Contlictivas LOS WCANES DE TIJUANA Em */ivo - Siempre Zontigo EL CHAPO DE SINALOA El Jaripeo
24516 12 1 yvision 3tor2e6 (1298) & T 188 @ 80 Gunson 10946 (1399) B 8B s rotess 1199 =
VARIOUS ARTISTS Somos Americanos LOS TIGRES DEL NORTE 20 Nostenas Femosas MONCHY & ALEXANDRA Hasta E} Fin v
@ &Sl 5 URBAN BOX OFFIGE 1100 (9.98 2 SO 47 4T 08 ronovsa 3s14m/U6 (13.98) : \75 ok eS8 J&N 95422/SONY BMG NORTE (15.98) '
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Nielsen

TITLE
ARTIST .IMPRINT - PRORMOTION L ABEL)

ME VOY

JULIETA VENEGAS (SONY BMG NORTE)

~ HIPS DON'T LIE

~ SHAKIRA FEATURING WYCLEF JEAN (EPIC/SONY BMG NORTE)
VOLVERTE A AMAR

~ ALEJANDRA GUZMAN (SONY BMG NORTE)

- NO, NO, NO

© THALIA FEATURING ANTHONY "ROMEO" SANTOS (EM) TELEVISA)
ESTE CORAZON

RBD (EM! TELEVISA)

5 ATI

¥ RICARDD ARJONA (SONY BMG NORTE)

. COMO DUELE (BARRERA DE AMOR)
NOELIA (EMI TELEVISA)

NUESTRO AMOR SE HA VUELTO AYER
S VICTOR MANUELLE FEATURING YURIDIA (SONY MG NORTE)

- TE ECHO DE MENOS
7 CHAYANNE (SONY BMG NORTE)
16 MARIPOSAS
ENANITOS VERDES (UNIVERSAL LATINO)
2 QUE ME ALCANCE LA VIDA
" | SIN BANDERA (SONY BMG NORTE)
7 UNA CANCION QUE TE ENAMORE
_ SERVANOO Y FLORENTINO (VENEMUSIC)
ABRAZAME
CAMILA (SONY BMG NORTE)

10 LO QUE SON LAS COSAS
“. ANAIS (UNIVISION)

=& TITLE i
ARTIST (IMPRINT./ PROMOTION LABEL)

DOWN
RAKIM & KEN-Y (PINA/UNIVERSAL LATINO)
= ANGELITO
~ DON OMAR (VI/MACHETE)
NO ES UNA NOVELA
~ MONCHY & ALEXANDRA (J&N)
- QUE PRECIO TIENE EL CIELO
MARC ANTHONY (SONY BMG NORTE)
NO, NO, NO
THALIA FEATURING ANTHONY "ROMED* SANTOS (EMI TELEVISA)
3 CAILE
' TITO EL BAMBINO (EMI TELEVISA)
MACHUCANDO
| DADDY YANKEE (EL CARTEL/INTERSCOPE)
- NUESTRO AMOR SE HA VUELTO AYER
_ VICTOR MANUELLE FEATURING YURIDIA (SONY BMG NORTE)
UNA CANCION QUE TE ENAMORE
| SERVANOD Y FLORENTINO (VE )
“23' LA AVISPA
9 ZACARIAS FERREIRA (JBN)

HERE WE GO YO
HECTOR “EL FATHER" BAMBINO FEATURNG EL PRESIDENTE (ROC-LA-FAMILIUDEF JAM/DING)

ﬁ. PENSANDO EN T!
~ FRANKIE J (COLUMBIA/SONY BMG NORTE)
AY AMOR, CUANDO HABLAN LAS MIRADAS
| GUAYACAN (SONY BMG NORTE)

EN MI PUERTORRO
ANDY MONTANEZ (SGZ/UNIVISION)

TITLE

ARTIST. (IMPRINT / PROMOTION LABEL)
MAS ALLA DEL SOL
JOAN SEBASTIAN (MUSART/BALBOA)
- DIGANLE
© CONJUNTG PRIMAVERA (FONOVISA)
ALIADO DEL TIEMPO
MARIANG BARBA (THREE SOUND)
~ QUE LASTIMA
_ ALFREOO RAMIREZ CORRAL (UNIDOS/DISA)
ALGUIEN TE VA A HACER LLORAR
INTOCABLE (EMI TELEVISA)
ADIOS A MI AMANTE
GRUPO MDNTEZ DE DURANGD (DISA)
TE COMPRO
© OUELD (UNIVISION)

; VOY A LLORAR POR TI

LOS RIELEROS DEL NORTE (FONOVISA)
MUCHACHITA DE 0JOS TRISTES
" SERGI0 VEGA (SONY BMG NORTE)

. PAYASO LOCO
© PATRULLA 81 (DISA)
DE CONTRABANDO
JENNI RIVERA (FONOVISA)
g  INGRATITUD

¥ LOS TIGRES DEL NORTE (FONOVISA)
DETRAS DE LA PUERTA
EL CHAPO DE SINALOA (DISA)
; NO VAS A CREER
© JENNI RIVERA (FONOVISA)

1, FUE MENTIRA
LOS HURACANES DEL NDRTE (UNIVISION)

Data for week of JULY 22, 2006 |

exican stabons, respectivety, are electronically monitored 24
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® LATIN ALBUMS

ARTIST
TITLE (MPRINT / DISTRIBUTING LABEL)
VARIOUS ARTISTS
| 0 LT T E40 GROIPURVERSALLOMSASINY N NORTESON 846 STRATEGE KARKETHG 6046)
EMMANUEL
HISTORIAS DE TODA LA VIDA...LOS EXITOS (SONY BMG NORTE)
i JUAN GABRIEL
™ LAHISTORIA DEL DIVO (SONY BMG NORTE)

- JULIETA VENEGAS

LIMON Y SAL (SONY BMG NORTE)

RBD
| NUESTRO AMOR (EMI TELEVISA)
'« SHAKIRA
" FIIACION ORAL VOL. 1 (EPIC/SONY MUSIC)
- ANDREA BOCELLI
AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATINO)
RICARDO ARJONA
. ADENTRO (SONY BMG NORTE)
VARIOUS ARTISTS
" SOMOS AMERICANOS (URBAN BOX OFFICE)
ROCIO DURCAL
" AMOR ETERNO (SONY BMG NORTE)
RBD
= RBD: LIVE IN HOLLYWODD (EMI TELEVISA)
g FRANKIE J

UN NUEVO DIA (COLUMBIA/SONY BMG NORTE)

‘i‘tt ANA GABRIEL
~= HISTORIA DE UNA REINA (SONY BMG NORTE)

o
REBELDE {EMI TELEVISA)

ENANITOS VERDES
PESCADO ORIGINAL (UNIVERSAL LATINO)

ARTIST

TITLE ‘IMPRINT / DISTRIBUTING  BEL,

rlj MONCHY & ALEXANDRA

- EXITOS Y MAS (J&N/SONY BMG NORTE)

2 AVENTURA

GO0'S PROJECT (PREMIUM LATIN/SONY BMG NORTE)

- VICTOR MANUELLE

~ OECISION UNANIME (SONY BMG NORTE)

- MARC ANTHONY

VALID LA PENA (SONY BMG NORTE)

MONCHY & ALEXANDRA

HASTA EL FIN (J&N/SONY BMG NORTE)

ANDY ANDY

RONIA (WEPA/URBAN BOX OFFICE)

- VARIOUS ARTISTS

30 BACHATAS PEGADITAS: LO NUEYQ Y LD MEJOR 2006 (MOCK & ROLL/SONY BMG NORTE)

ANDY MONTANEZ

SALSA CON REGGAETON (SGZ/UNIVISION/UG)

GILBERTO SANTA ROSA

DIRECTO AL CORAZON (SONY BMG NORTE)

GILBERTO SANTA ROSA & VICTOR MANUELLE

DOS SONEROS, UNA HISTORIA (SONY BMG NORTE)

INDIA

SOY DIFERENTE (SGZ/UNIVISION/UG)

VARIOUS ARTISTS

o PUTUMAYO PRESENTS: BAILA A LATIN DANCE PARTY (PUTUMAY()
ﬁ VARIOUS ARTISTS
30 SONIGERAS PEGADITAS. L0 NUEVO Y LO MEJOR 2006 (MOCK & ROLL/SONY BMG NORTE)

~ VARIOUS ARTISTS

e

© 30 SALSAS PEGADTAS: L0 HUEVO ¥ L0 MEJOR 2006 (MOCK & ROLL/SONY BMG NORTE}

49 VARIOUS ARTISTS
~ THE GREATEST SALSA EVER VOL. 1 (UNIVERSAL LATINO)

1

iy

i

E

@

Wl o Nl

EREN
(¥

£

B

-

. o o

ARTIST
TITLE IMPRINT / DISTRIBUTING LABEL)

~_LAS ND. 1 DE LA REINA (MUSIMEX/UNIVERSAL LATINO)
_ VARIOUS ARTISTS

__ALFREDG RAMIREZ CORRAL: LIBRES (DiSA)

- GRUPO MONTEZ DE DURANGO

~_BORRON Y CUENTA NUEVA (DISA)

- ALACRANES MUSICAL

~_APASD FIRME (UNIVISION/UG)

3'% VICENTE FERNANDEZ

S _THE LIVING LEGEND (SONY BMG NORTE)

ﬂ 4 JOAN SEBASTIAN
2o ~_MAS ALLA DEL SOL (MUSART/BALBOA)
VARIOUS ARTISTS
~ GREATEST HITS DURANGUENSES 2000-2005 (DISA}
- PATRULLA 81
L '. TIERRA EXTRANA (DISA)
' DUELO
=) RELACIONES CONFLICTIVAS (UNIVISION/UG)
n 10 LOS CAMINANTES
’ TESORQS D€ COLECCION: LO ROMANTICO DE LOS CAMINANTES (SONY BME NORTE)
-'"'k RAMON AYALA Y SUS BRAVOS DEL NORTE
ANTOLOG!A DE UN REY VDL. 2 (FREODIE)
¢ LOS TIGRES DEL NORTE
# HISTORIAS QUE CONTAR (FONOVISA/UG)
LOS HURACANES DEL NORTE
" PURO PA’ ARRIBA (UNIVISION/UG)

17 CONJUNTO ATARDECER
AMDR DURANGUENSE (MUSIMEX/UNIVERSAL LATINO

: » BRONCO: EL GIGANTE DE AMERICA
~© 30 HISTORIAS DE UN GIGANTE (FONOVISA/UG)

For chart reprints call 646.654.4633

See chart legend for Hot Dance Club Play and Hot Dance Singles Sales rufes and explanalions. & 2006, VNU Business Media. Inc.
and Niglsen SoundScan. Inc. All nghts reserved. HOT DANCE AIRPLAY: 3 dance stations are electronically monftored by Nielsen
3roadcast Data Systems. See chart legend for rules and explanations. © 2005, VNU Business Media, inc. All rights reserved.
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EDDANCE CLUB PLAY.

TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL

e -1 % WORLD, HOLD ON (CHILDREN OF THE SKY) 3]: INSTIGATOR
B0B SINCLAR YELLOW/SILVER LABEL 2505/TOMMY BOY | KACI BROWN THE DAS LABEL 006916/INTERSCOPE
LOOK ON THE FLOOR (HYPNOTIC TANGO) 35 3 SANCTUARY
1 79, BANANARAMA THE LAB IMPORT/FUEL 2000 3 SYLVIA TOSUN SEA TO SUN PROMO
& UNFAITHFUL E? FOREVER
RIHANNA SRP/DEF JAM PROMO/IDJMG LAKE STREET PROJECT FOREVER SOUL 2011/ESNTION
-;7_»_, 40 ! WILL STAND a5 5 THE REJECTION

. DANGEROUS MUSE CORDLESS PROMO
DISCOTEKA

STARKILLERS STAR 63 1321

AL 13] HE'S A PIRATE

PIRATES OF THE CARIBBEAN WALT DISNEY PROMO

CLAUDJA BARRY DONNAJEAN PROMO

Q s
o 14 SAYI
i CHRISTINA MILIAN FEAIURIN_G]OUNG JEEZY I_SLANO PROMO/I0IMG
FASTER KILL PUSSYCAT
OAKENFOLD FEATURING SRITTANY MURPHY MAVERICK 42906/REPRISE
MY LOVE IS YOU
EYES OF LOVE ACT 2 011/MUSIC PLANT
LET ME HEAR THE MUSIC
L.E.X. FEATURING NIKI HARIS 3MP PROMO
UNDERGROUND BABY
ADAM FREEMER TWISTED PROMO
. CALLING
~°  KOISHII & HUSH CORDLESS PROMO
STRUT
KEVIN AVIANCE LIZA PROMO
THE ONE THAT GOT AWAY (WAMDUE/VALENTIN MIXES)
. NATASHA BECINGFIELD EPIC PROMO
WHEN YOU WALK AWAY
HENRI DAUMAN PROMO
 ALL | GAVE TO YOU 06
TABORAH CATZ 4062
' CRAZY
. GNARLS BARKLEY DOWNTOWN 70002/LAVA

FASHIONISTA
HIMMY JAMES MADE 9884

FACE THE MUSIC
- CONJURE ONE NETTWERK PROMO
g g 1wiLL
— p'_ DOLCE PURCHASE PROMO
PROMISCUOUS
L | NELLY FURTAE) FEATURING TIMBALANO MOSLEY PROMO/GEFFEN
'3 41 MAKE A MOVE ON ME
=l " JOEY NEGRO SILVER LABEL 2503/TOMMY BOY
ii GET TOGETHER
MADONNA WARNER BROS. 42835
11 7 YOUCAN TURN ME ON
- MUZZAIK FEATURING MIA SILVER LABEL 2500/TOMMY BOY
i. C'EST LA VIE
L KIM ENGLISH NERVOUS PROMO
10 12 TRACKING TREASURE DOWN
~ GABRIEL & ORESDEN ORGANIZED NATURE 005
;[, NOW THAT WE'VE FOUND LOVE
BUNNY RUGS GLOBAL PROMO
g 4 STARS ARE BLIND
| " PARIS HILTDN WARNER BROS. PROMO
4, IT'S OVER
i 0J MIKE CRUZ PRESENTS JOI CARDWELL & GEDRGIE PORGIE LIVE D10MUSIC PLANT
20 § THETIME
] CHRIS THE GREEK PANAGHI DJG PROMO
CAFE CON ALEGRIA
TONY MORAN + DEEP INFLUENCE SILVER LABEL 2439/TOMMY BOY
15 11 | AM NOT MY HAIR
= . INDIA.ARIE UNIVERSAL MOTOWN PROMO

FAITH TRYING TO GET TO YOU

LEANA SWEDISH DivA PROMO JASON & DEMARCO RJN 3DDD1/CENTAUR
E'm#,‘z’ FADE AWAY LOST J
Wl SARAH ATERETH BEGUILE PROMO/LIGHTYEAR ROGER SANCHEZ STEALTH PROMO(/ULTRA

SUFFER WELL
DEPECHE MODE SIRE/MUTE PROMO/REPRISE

THE GLAMOROUS LIFE

MR TIMOTHY AND INAYA DAY SILVER LABEL 2506/TOMMY BDY
CUBICLE

RINOCEROSE V2 PROMO

MOVIN ON

DYNAMIX FEATURING JASON WALKER KULT PROMO/JVM

. SOMEBODY
RICHARD VISSION FEATURING STRANGER DAYS SOLMATIC 1079/SYSTEM

21 HIGHER
" SANNY X FEATURING TINA CHARLES WIZARD 0006

- 26 § LEAVIN U [CHICOMIKE DA WIZARDTWISTED DEE WIXES)

=i W CHICO FEATURING ASHLEE RIZZ-ONE 001/FLAVA MUSIC

aﬂ JUST FOR ONE NIGHT (SOLAMENTE UNA NOCHE)
. INDIA SGZ PROMO/UNIVISION

'3y 3 SUPERMODEL (REMIXES)
~ RUPAUL RUCO PROMO

TO CALL MY OWN
BARTON NETSPHERES PROMO

ARTIST
TITLE IMPRINT & NUMBER / 0ISTRIBUTING LABEL

GET TOGETHER

al q to GNARLS BARKLEY I
ST. ELSEWHERE DOWNTOWN 70003 Y/ATLANTIC MADONNA WARNER BROS.
3 59 GORILLAZ a g WHAT'S LEFT OF ME

" DEMON DAYS PARLOPHONE 73838*/VIRGIN NICK LACHEY JIVE/ZOMBA

ﬂ UNFAITHFUL

~ RIHANNA SRP/OEF JAM/I0JMG

.o FASTER KILL PUSSYCAT

OAKENFOLD FEATURING BRITTANY MURPHY MAVERICK/REPRISE
CRAZY

GNARLS BARKLEY OOWNTOWN/LAVA

6 9:.' LOOK ON THE FLOOR (HYPNOQTIC TANGO)
~ BANANARAMA THE LAB/FUEL 2000

THE ONE THAT GOT AWAY
NATASHA BEDINGFIELD EPIC
21 2 PROMISCUOUS
NELLY FURTADD FEATURING TIMBALAND MOSLEY/GEFFEN
~ STARS ARE BLIND

= _PARIS HILTON WARNER BROS.
41 7 WORLD, HOLD ON (CHILDREN OF THE SKY)
~ BOB SINCLAR YELLOW/SILVER LABEL/TOMMY BOY
- MIRACLE
= CASCADA ROBBINS
10 5 AINTNOOTHER MAN
o CHRISTINA AGUILERA RCA/RMG
13 ﬁ TRACKING TREASURE DOWN

= GABRIEL & DRESDEN ORGANIZED NATURE

J HIPS DON'T LIE
SHAKIRA FEATURING WYCLEF JEAN EPIC
A PUBLIC AFFAIR
JESSICA SIMPSON EPIC
FIRE
FERRY CORSTEN ULTRA
WAITING
TAXE DOLL WWW.TAXIDOLL COM
- WAITING FOR YOU
~ NARCDTIC THRUST YOSHITOSHI/DEEP DISH

p'!g FADE AWAY
= SARAH ATERETH BEGUILE/LIGHTYEAR

~ WALK AWAY

* KELLY CLARKSON RCA/RMG

~ SAY SOMETHIN'

MARIAH CAREY FEATURING SNGOP DOGG ISLAND/IDIMG
MAKE A MOVE ON ME

_ JOEY NEGRO SILVER LABEL/TOMMY BOY

WHO KNEW

PINK LAFACE/ZOMBA

PIECE OF HEAVEN

AKIRA SASSO

S.0.S. (MESSAGE IN THE BOTTLE)
FILTERFUNK ULTRA

MADONNA
| CONFESSIONS ON A OANCE FLOOR WARNER BROS. 49460* B850

:.Gf I5p SHE WANTS REVENGE
S SHE WANTS REVENGE PERFECTKISS/FLAWLESS/GEFFEN 003587*/INTERSCOPE o

1, PET SHOP BOYS
7 FUNOAMENTAL RHINO 79525
5 g DJLIL' CEE/TREVOR SIMPSON
~ ULTRA.WEEKEND 2 ULTRA 1411
CASCADA @
EVERYTIME WE TOUCH ROBBINS 75064
g 3 FATBOY SLIM
= THE GREATEST HITS: WHY TRY HARDER SKINT 56814/ASTRALWERKS
IMOGEN HEAP
SPEAK FOR YOURSELF RCA VICTOR 72532
g 5 ZERO7 i
THE GARDEN ULTIMATE DILEMMA/ATLANTIC §33B0/A6
OAKENFOLD I
] A LIVELY MIND MAVERICK 49300/WARNER BROS. i
12 | § VIC LATINO
%‘ | " THRIVEMIX 02 THRIVEDANCE 90748/THRIVE

41 TIESTO @5
N SEARCH OF SUNRISE 5: LOS AMGELES SONG BIRD 0%/BLACK HOLE
14 g THIEVERY CORPORATION
| EIGHTEENTH STREET LOUNGE 095
THE STREETS %
THE RARDEST WAY TO MAKE AN EASY LIVING VICE 63186*/ATLANTIC ==

47 4 HOTCHIP
THE WARNING ASTRALWERKS 62814*

110 t
POETICA MADE 012
1a GOLDFRAPP
m_"_ .‘8_' SUPERNATURE MUTE &
40 DEPECHE MODE ._
b 3 X PLAYING THE ANGEL SIRE/REPRISE 49348 /WARNER BROS.®
. 2 21 VARIOUS ARTISTS
20 22. :'_‘ DISNEYREMIXMANIA WALT DISNEY B61354 -

JOHN DIGWEED .Il.u
RENAISSANCE PRESENTS TRANSITIONS THRIVE 0753
., MASSIVE ATTACK
2414 0o ecTeD VIRGIN 60065®

'ARMIN VAN BUUREN

m A STATE OF TRANCE 2006 ULTRA 1401

2 Mﬂ' BAD BOY JOE & JOHNNY BUDZ
™ S ULTRADANCE.O7 ULTRA 1358

VARIOUS ARTISTS [ ]
#1D15C0 HITS MADACY SPECIAL PRODUCTS 52129/MADACY
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{SDUNOSCAN JAPAN) JULY 11, 2006

HOUKI BOSHI (FIRST VERSION DVD)
MR. CHILDREN TOY'S FACTORY

RABI
RIP SLYME T0 KURURI WARNER
HOUKI BOSHI
MR. CHILDREN TOY'S FACTORY
‘4 1 HANE UMA RIDER

: PORNO GRAFFITTI SONY
KETSUI NO ASANI
AQUA TIMEZ EPIC
JUICE
KURURI TO RIP SLYME VICTOR
GOOD-BYE DAYS
YUI HORIE SONY

8 5 APERFECT SKY
BONNIE PINK WARNER

W KOI NO MEGA RABA
MAXIMUM THE VAP

MANATSU NO SUTOREITO/TENGOKU (LTD ED.)
HIROTO KOMOTO BMG FUNHOUSE

FRANCE

SINGLES
i
EE <3Z (SNEPAFOPMITE-LIVE) JULY 11, 2006
1 WE ARE THE CHAMPIONS (DING A DANG DONG)
: CRAZY FROG MACH1 RECORDS
3 ! ROC
22 oA couumsia
83 CRAZY

z GNARLS BARKLEY DOWNTOWN/LAVA
C CHO, CA BRULE (RAI'N B FEVER 2)
MAGIC SYSTEM COLUMBIA
DIRAS QUE ESTOY LOCO
MIGUEL ANGEL MUNOZ GLOBOMEDIA
s 4 LIVING ONVIDEO

PAKITO PANIC/ULM
JEUNE DEMOISELLE
DIAM'S HOSTILE
8 7 LAOUJE TEMMENERAI
== FLORENT PAGNY MERCURY

g HIPS DONTLIE
! SHAKIRA FT. WYCLEF JEAN EPIC

40 o LERAGGA DES PINGOUINS
PIGLOD M6 INT/SCORPIO MUSIC

ITALY

SINGLES

LAST
EEK

E (FIMYNIELSEN)

AN EASIER AFFAIR
GEORGE MICHAEL AEGEAN/EFIC
CRAZY

GNARLS BARKLEY DOWNTOWN/LAVA
HIPS DON'T LIE
__SHAKIRA FT. WYCLEF JEAN EPIC
STOP! DIMENTICA
TIZIAND FERRD CAPITOL
GET TOGETHER
MADONNA WARNER BROS.

SVEGLIARSI LA MATTINA
ZERD ASSOLUTO UNIVERSO

SEI PARTY DI ME
ZERQ ASSOLUTO UNIVERSO

CUORE AZZURRO
POOH ATLANTIC

MALO

BEBE VIRGIN

NOTTE DI MEZZA ESTATE
BENNATO & BAIT UNIVERSAL

SWEDEN

JULY 10, 2008

=

SINGLES

(GLF)
WHO'S DA'MAN
ELIAS FT. FRANS PAMA
BOTEN ANNA
BASSHUNTER WARNER
DYSFUNCTIONAL PROFFESSIONAL
BACKYARD BABIES RCA
) 4 EVERYTIME WE TOUCH

CASCADA BONNIER AMIGO MUSIC

NALENS OGA
KENT RCA

JULY 7, 2006

ALBUMS

JOHNNY CASH

AMERICAN V - A HUNDRED HIGHWAYS AMERICAN/LOST HIGHWAY
DIXIE CHICKS

TAKING THE LONG WAY COLUMSIA

LARS WINNERBACK

EFTER NATTENS BRANDER 1996-2006 SONET

ROD STEWART

{F WE FALL IN LOVE TONIGHT WARNER BROS.

13 THOMAS LEDIN
PLEKTRUM UNVERSAL

o
|

62 |

{THE OFFICIAL UK CHARTS C0.)

SMILE
LILY ALLEN REGAL/PARLOPHONE

HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC

IN THE MORNING
RAZDRLIGHT VERTIGO

MANEATER
NELLY FURTADO MOSLEY/GEFFEN

~ LAST REQUEST
_PAOLD RUTINI ATLANTIC

I WISH | WAS A PUNK ROCKER
SANDI THOM RCA

BUTTONS
THE PUSSYCAT DOLLS FT. SNOOP DOGG A&M/INTERSCOPE

SEXY LOVE
NE-YO DEF JAM

WORLD HOLD ON
BOB SINCLAR FT. STEVE EDWARDS YELLOW PRODUCTION

30 7 SHE MOVES IN HER OWN WAY
1/ THE KOOKS VIRGIN

AUSTRALIA

SINGLES [

=
S; (ARIA)
1 HIPS DON'T LIE

SHAKIRA FT. WYCLEF JEAN EPIC

WHO KNEW

PINK LAFACE/ZOMBA

THIS TIME | KNOW IT'S FOR REAL

THE YOUNG DIVAS SONY BMG

PROMISCUOUS
NELLY FURTADO MOSLEY GEFFEN

JuLy 9, 2006

TEMPERATURE
SEAN PAUL VP/ATLANTIC
6 4 CRAZY
GNARLS BARKLEY DOWNTOWN/LAVA
I8 6 ~ BLACKFINGERNAILS, RED WINE

ESKIMO JOE WARNER
WHAT'S LEFT OF ME
NICK LACHEY JIVE

" FLAUNT IT!
TV ROCK BIMBO ROCK

10 5 SOS (RESCUE ME)
RIHANNA SRP/DEF JAM

SPAIN

SINGLES

{PROMUSICAE/MEOIA) JULY 12, 2006
BLOOD ON THE DANCE FLOOR
MICHAEL JACKSON EPIC
STRANGER IN MOSCOW
MICHAEL JACKSON EPIC
- VIVIR PARA CONTARLO B/'W HACIENDO LO
VIOLADORES DEL VERSO BOACOR
GET TOGETHER
WARNER BROS
THEY DON'T CARE ABOUT US
- MICHAEL JACKSON EPIC
WE ARE THE CHAMPIONS (DING A DANG DONG)
CRAZY FROG MACH1 RECORDS
JOHN THE REVELATOR/LILIAN
| DEPECHE MODE MUTE
EARTH SONG
MICHAEL JACKSON EPIC
- HIMNO OFICIAL DEL SEVILLA FC
EL ARREBATO CAPITOL

10 7 YOU ARE NOT ALONE

Tﬁ: = MICHAEL JACKSON EPIC
IRELAND &

- SINGLES

(IRMA/CHART TRACK)
HIPS DON'T LIE

SHAKIRA FT. WYCLEF JEAN EPIC

| WISH | WAS A PUNK ROCKER
SANDI THOM RCA

MANEATER
NELLY FURTADO MOSLEY/GEFFEN

BUTTONS
THE PUSSYCAT 0OLLS FT. SNOOP DOGG A&M/INTERSGOPE

HIGH
SULLIVAN UNPLUGBED INDEPENDENT

ALBUMS

. MUSE
HNEW BLACK HOLES AND REVELATIONS A&E
2 ; SHAKIRA
.
=l ° BREAKAWAY RCA

ORAL FIXATION VOL. 2 EPIC
aNEW JOHNNY CASH

JULY 7, 2006

WHY TRY HARDER - THE GREATEST HITS SKINT
KELLY CLARKSON

FATBOY SLIM
" AMERICAN V - A HUNDRED HIGHWAYS AMERICAN/LOST HIGHWAY

Go to www.billboard.biz for complete chart data
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SINGLES

JULY 10, 2006
'54, '74, '90, 2006
SPORTFREUNOE STILLER VERTIGO
ZEIT DASS SICH WAS DREHT
HERBERT GRONEMEYER FT. AMADOU COLUMBIA
SCHWARZ AUF WEISS
MAX MUTZKE WARNER BROS.
HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC
CRAZY
_ GNARLS BARKLEY DOWNTOWN/LAVA
MANEATER
NELLY FURTADO MOSLEY/GEFFEN
NO NO NEVER
TEXAS LIGHTNING x-CELL/SONY BMG
HARD ROCK HALLELUJAH
LORDI RCA
LOVE GENERATION
BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION

WE ARE THE CHAMPIONS (DING A DANG DONG)
CRAZY FRDG MACH1 RECORDS

CANADA

" DIGITAL SINGLES

(SDUNDSCAN)

PROMISCUOUS
NELLY FURTADO FT. TIMBALAND MDSLEY/GEFFEN/UNIVERSAL

JULY 22, 2008

CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC

HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC/SONY BMG MUSIC

AIN'T NO OTHER MAN
CHRISTINA AGUILERA RCA SONY BMG MUSIC

DANI CALIFORNIA (ALBUM VERSION)
RED HOT CHILI PEPPERS WARNER

SOS
RIHANNA SRP/DEF JAM/UNIVERSAL

RIDIN'
CHAMILLIONAIRE FT. KRAYZIE BONE UNIVERSAL MOTOWN UNIVERSAL

UNFAITHFUL
RIHANNA SRP/DEF JAM, UNIVERSAL

NOT READY TO MAKE NICE
DIXIE CHICKS COLUMBIA/SONY BMG MUSIC

STARS ARE BLIND
PARIS HILTON WARNER

{SUCESSO MAGAZINE) JULY 12, 2006

SOUNDTRACK
BELISSIMA SDM LIVRE

ALMIR SATTER
UM VIOLEIRO TOCA SOM LIVRE

CAIO MESQUITA
JOVEM BRAZILIOADE EMI

ARMANDINDO
AD VIVO ORBEAT

IVETE SANGALO
MTV AD VIVD UNIVERSAL

RBD
LIVE IN HOLLYWOOD EM!

LEONARDO
DE CORPO € ALMA UNIVERSAL

ZECA PAGODINHO
ACUSTICO MTV UNIVERSAL

TEODORQ/SAMPAIO
CUIADD COM 0 CASAMENTO INDIE

DANIEL
AMOR ABSOLUTO WARNER MUSIC

~ NEW ZEALAND -

~ SINGLES

(RECORO PUBLICATIONS LTO.}

CRAZY
GNARLS BARKLEY DOWNTOWN/LAVA

JULY 12, 2006

HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC

| WISH | WAS A PUNK ROCKER
SANDI THOM RCA

2 2
39
4 3

FLAUNT IT!
TV ROCK BIMBO ROCK

BATHE IN THE RIVER
MT RASKILL PS FT. HOLLIE SMITH EMI

ALBUMS

RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER 8ROS

THE PUSSYCAT DOLLS
PCD A& M/INTERSCOPE

GNARLS BARKLEY
ST. ELSEWHERE DOWNTOWN/LAVA

SOUNDTRACK
HIGH SCHOOL MUSICAL ENI

' DIXIE CHICKS

TAKING THE LONG WAY COLUMBIA

Data for week of JULY 22, 2006 |

www.americanradiohistorv.com

EURO

N n
Nielsen
SoundScan

DIGITAL TRACKS reratona

(NIELSEN SOUNDSCAN INTERNATIONAL)  MONTH XX, 2096
HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC
SMILE (RADIO EDIT)
© LILY ALLEN REGAL/PARLOPHONE
. AIN'T NO OTHER MAN
' CHRISTINA AGUILERA RCA
.~ MANEATER
NELLY FURTAOO MOSLEY/GEFFEN
CRAZY (SINGLE VERSION)
~ GNARALS BARKLEY DOWNTOWN/LAVA
2 IN THE MORNING
RAZORLIGHT VERTIGO
UNFAITHFUL
RIHANNA SRP/DEF JAM
, VOODOO CHILD
RDGUE TRADERS COLUMBIA
. MAS QUE NADA
. SERGID MENDES FT. THE BLACK EYED PEAS HEAR/CONCORD
5 MONSTER
THE AUTOMATIC B-UNIQUE/POLYDOR
SHE MOVES IN HER OWN WAY
THE KODKS VIRGIN
- '54, '74, '90, 2006
! ~ SPDRTFREUNDE STILLER VERTIGD
WHO KNEW
PINK LAFACE/ZOMBA
- BUTTONS
THE PUSSYCAT DOLLS FT. SNODP DDGG A&M/INTERSCOPE
SUPERMASSIVE BLACK HOLE
) MUSE ATLANTIC
~ MANEATER (ALBUM VERSION)
NELLY FURTADO MOSLEY/GEFFEN
VALERIE
THE ZUTONS DELTASONIC
LAST REQUEST (ALBUM VERSION)
PAOLO NUTIN) ATLANTIC
DAN{! CALIFORNIA (ALBUM VERSION)
RED HOT CHILI PEPPERS WARNER BROS.

| WISH | WAS A PUNK ROCKER (WITH FLOWERS IN MY HAR)
SANDI THOM VIKING LEGACY

FLANDERS I

SINGLES s

(PROMUVI)

£y JiJ BENT DE MOOISTE
LAURA LYNN EMI

, ROOD

b MARCO BORSATO POLYDOR

HARD ROCK HALLELUJAH

LORDI RCA

CRAZY

GNARLS BARKLEY DOWNTOWN/LAVA

HiPS DON'T LIE

SHAKIRA FT. WYCLEF JEAN EPIC

ALBUMS
E 1g MUSE
xe 1

JULY 12, 20(6

BLACK HOLES AND REVELATIONS AGE
RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS.

LAURA LYNN
VOOR JOU ARS

uDo
5 £ U-TURN ARIOLA
4 KEANE

UNDER THE IRON SEA ISLAND

ARGENTINA
ALBUMS

(CAPIF)
VARIOUS ARTISTS
CALAMARO QUERIOO | SONY BMG
VARIOUS ARTISTS
CALAMARD QUERIDO Il SONY BMG
KEANE
b N UNDER THE IRON SEA ISLAND
1 ANDRES CALAMARO
TINTA ROJA WARNER

i 3 GUSTAVO CERATI

) AHI VAMOS SONY BMG
6 5 ANDREA BOCELLI

AMORE POLYDOR
RICARDO ARJONA
ADENTRO SONY BMG
8 8 ANDRES CALAMARO
EL REGRESO DRO

CHIQUITITAS
24 HORAS EMI
= IL DIVO

10 S ,tora sYCo/SONY BuG

JULY 7. 2006

CHARTS LEGEND on Page 64
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EUROCHARTS

SINGLE SALES

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES ANG ALBUM
SALES CHARTS OF 20 EURQPEAN COUNTRIES. - JuLy 12, 2006

HIPS DON'T LIE
SHAKIRA F1. WYCLEF JEAN EPIC

CRAZY
GNARLS BARKLEY DOWNTOWN/LAVA

WE ARE THE CHAMPIONS (DING A DANG DONG)
CRAZY FROG MACH1 RECORDS

MANEATER
NELLY FURTADO MOSLEY/GEFFEN

SMILE
LILY ALLEN REGAL/PARLOPHONE

ROC
NADIYA COLUMBIA

‘54, '74, '90, 2006
SPORTFREUNDE STILLER VERTIGO

WORLD HOLD ON
BOB SINCLAR FT. STEVE EQWARDS YELLOW PRODUCTION

ZEIT DASS SICH WAE DREHT
HERBERT YER FT. AMAOOU COLUMBIA

IN THE MORNING
RAZORLIGHT VERTIGO

MAS QUE NADA
SERGIO MENOES FT.THE BLACK EYED PEAS HEAR/CONCORD

SCHWARZ AUF WEISS
MAX MUTZKE WARNER BROS.

C CHO, CA BRULE (RAI'N B FEVER 2)
MAGIC SYSTEM COLUMBIA

AN EASIER AFFAIR
GEORGE MICHAEL AEGEAN/EPIC

BUTTONS
THE PUSSYCAT DOLLS F1. SNOOP DOGG A& M/INTERSCOPE

= JULY 12, 2006

MUSE
BLACK HOLES AND REVELATIONS A&E

5 RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS

3 ~ SHAKIRA
ORAL FIXATION VOL. 2 EPIC
'.' 4 KEANE
ra ) UNDER THE fRON SEA ISLAND

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

JOHNNY CASH
AMERICAN V - A HUNDRED HIGHWAYS AMERICAN/LOST HIGHWAY

GNARLS BARKLEY
ST ELSEWHERE DOWNTOWN/LAVA

THE PUSSYCAT DOLLS
PCD ASM/INTERSCOPE

LAFEE
LAFEE CAPITOL

KOOKS
INSIDE IN/INSIDE OUT VIRGIN

SPORTFREUNDE STILLER
YOU HAVE TO WIN ZWEIKAMPF VERTIGO

JUANES
M1 SANGRE SURCO

THE ZUTONS
TIRED OF HANGING AROUND DELTASONIC

THE DIXIE CHICKS
TAKING THE LONG WAY COLUMBIA
PINK

I'M NOT DEAQ LAFACE/ZDMBA

Nielsen

RADIO AIRPLLAY Netsen

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND
“-ﬂ TABULATED BY NIELSEN MUSIC CONTROL

JULY 32, 2006

. HIPS DON'T LIE
| SHAKIRA FT. WYCLEF JEAN SONY BMG

CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC

5
2

MANEATER
NELLY FURTADD MOSLEY/GEFFEN

II
i .

2 DANI CALIFORNIA

RED HOT CHILLI PEPPERS WARNER BROS.
7 SIN SINSIN
ROBBIE WILLIAMS CHRYSALIS
f 8 IS IT ANY WONDER?

KEANE [SLAND

WHO KNEW

@ 8 pik LAFACE ZOMBA

@ 11 UPSIDE DOWN
JACK JOHNSON JACK JOHNSON/BRUSHFIRE/UNIVERSAL

A DIOS LE PIDO
JUANES SURCO

o

10 BECAUSE OF YOU

,107: KELLY CLARKSON RCA
] 13| ONE
MARY J. BLIGE MATRIARCH/GEFFEN
12 15 MAS QUE NADA

SERGIO MENDES FT. THE BLACK EYED PEAS HEAR/CONCORD

S0s
RIHANNA SRP/DEF JAM

12 BEEP
THE PUSSYCAT DOLLS FT. WILL | AM AGM/INTERSCOPE

14 WORLD HOLD ON
_ BOB SINCLAR YELLOW PRODUCTION

Data for week of JULY 22, 2006 |

See Chert Legend lor rules and explanations. © 2006. VNUBusiness Media, Inc. and Nielsen SoundScan, inc. Al rights reserved

SALES DATA COMPILED BY
N
Nielsen
SoundScan

TOP
JAZZ

ARTIST

TITLE IMPRINT & NUMBER / DISTRIBUTING LABE-
MICHAEL BUBLE
IT'S TIME 143/REPRISE 48946/WARNER BROS. ®

ELVIS COSTELLO & ALLEN TOUSSAINT
_THE RIVER IN REVERSE VERVE FORECAST 006660.96

DIANA ROSS
BLUE UNIVERSAL MOTOWN 005694/UMRG

KATIE MELUA
PIECE BY PIECE DRAMATICO/UNIVERSAL MOTOWP 0C6868/UMRG

CHRIS BOTTI
TO LOVE AGAIN: THE DUETS COLUMBIA 77505/S0BY 1USIC ®

NAT KING COLE
THE VERY BEST OF NAT KING COLE CAPITOL 5932+

THELONIOUS MONK WITH JOFN COLTRANE
THE COMPLETE 1957 RIVERSIDE RECORDINGS RIVERSIDE/FANTASY 30027/CONCORD

MICHAEL BUBLE
CAUGHT IN THE ACT 143/REPRISE 49444/WARNEE BROS. &

a

i

CHRIS BOTTI
WHEN | FALL IN LOVE COLUMBIA 92872/SOKY MLSIC ®

"
|

CASSANDRA WILSON
! BLUE NOTE 63398

MADELEINE PEYROUX
CARELESS LOVE ROUNOER 613192

THELONIOUS MONK QUARTET WATH JOHN COLTRANE
AT CARNEGIE HALL THELONIOUS 35173*/BLUE NATE

DR. JOHN
MERCERNARY BLUE NOTE 54541

DIANNE REEVES
600D NIGHT, AND GOOD LUCK. (SOUNDTRACK} CCNCIRD JAZZ 2307/CONCORD

VARIOUS ARTISTS
LEGENDS OF JAZZ WITH RAMSEY LEWIS: SHOWCASE LRSMEOIA 968700 ®

FRANK CATALANO
MIGHTY BURNER BRIGHT 501

BRAD MEHLDAU TRIO
HOUSE ON HILL NONESUCH 79911/WARNER BRCS.

LOUIS ARMSTRONG
THE DEFINITIVE COLLECTION HIP-O/VERVE/CHRO JIC.ES 004893/UME

REGINA CARTER
I'LL BE SEEING YOU VERVE 00002/VG

GORDON GOODWIN'S BIG PHAT BAND
THE PHAT PACK IMMERGENT 284404

VARIOUS ARTISTS
THE HOUSE THAT TRANE BUILT. THE BEST OF IMPULSE RECORDS IMPULSEI 006744/VG

YELLOWJACKETS
TWENTY FIVE HEADS UP 3112 ®

CHRISTIAN SCOTT
REWIND THAT CONCORD JAZZ 2244/CONCORD

VARIOUS ARTISTS

OUR NEW OBLEANS 2005: A BENEFIT ALBUM NOT ESJCH 79934/WARNER BROS.
ROY HARGROVE
NOTHING SERIOUS VERVE 006211/VG

TOP
CLASSICAL

ARTIST
TITLE {#MPRINT & NUMBER / DISTRIBUTING L ABEL
" ll THE 5 BROWNS
RERLCS] ND BOUNDARIES RCA RED SEAL 7B71%/SONY BMG MASTERWORKS @
GIULIANO CARMIGNOLA/VENICE BAROQUE (MARCON)
VIVALOI DG 0068504/UNIVERSAL CLASSICS GRIUP

S o 0

L
r

LORRAINE HUNT LIEBERSON & ORCHESTRA OF THE AGE OF ENLIGHTENMENT (BICKET)
HANDEL: ARIAS FROM THEODORA AVIE 0030

g

DAWN UPSHAW ATLANTA SYMPHCNY ORCHESTRA (SPANO)
BOLIJOV: AINADAMAR FOUNTAIN OF TEARS 06 006429/UNIVERSAL CLASSICS GROUP

MITSUKO UCHIDA
BEETHOVEN: PIAND SONATAS PHILIPS 0063797 JNIVERSAL CLASSICS GROUP

=%

ANDRE RIEU
THE FLYING OUTCHMAN DENON 17570

YO-YO MA/THE SILK ROAD ENSEMBLE
SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CRASSICAL 93962/SONY BMG MASTERWORKS

n

. THE 5 BROWNS RED SEAL 66007/SONY BMG h ASTERWORKS @&

LANG LANG
MEMORY DG 005827/UNIVERSAL CLASSICS GROJP

YO-YO MA WITH ROMA SINFONIETTZ ORCHESTRA (MORRICONE) |
©YO-YO MA PLAYS ENNIO MORRICONE SONY CLASSICaL 93456/SONY BMG MASTERWORKS ®

ANDRE RIEU

TUSCANY DENON 7431 -

ANDRE RIEU ¥ ]

NEW YEAR'S IN VIENNA DENON 17572

VARIOUS ARTISTS
LIEBERSON: RILKE SONGS, SIX REALMS, HORN SOKCERTO BRIDGE 9178

[r.

CHRISTOPHER PARKENING
GEMINI: GRACE LIKE A RIVER EMI CLASSICS 55418/ANGEL

JUAN DIEGO FLOREZ

SENTIMIENTO LATING DECCA 006295/UNIVERS AL CLASSICS GROUP
SOUNDTRACK

MATCH POINT MICAN J6145

i

MAURIZIO POLLINI
CHOPIN: NOCTURNES DG 005804/UNIVERSAL SLASSICS GROUP

U.S. ARMY FIELD BAND & SOLDIER'S CHORUS
DUTY, HONOR, EOUNTRY ALTISSIMO! 2255842

19 E

i ‘ﬂr:

RENEE FLEMING
SACRED SONGS OECCA 005193/UNIVERSAL OLASSICS GROUP

. I

PLACIDO DOMINGO
ITALIA, TI AMD DG 005318/UNIVERSAL CLAS3ICS GROUP

VARIOUS ARTISTS
THE INSTYLE WEDDING COLLECTION DMI 78024

-

VIENNA PHILHARMONIC (BOULEZ)
MAHLER: SYMPHONY NO. 2 DG 006684/ UNIVBRS AL CLASSICS GROUP

. MINNESOTA ORCHESTRA (YANSKA)
~ BEETHOVEN: SYMPHONIES 3 & 8 BIS 1516

LEON FLEISHER
TWO HANDS VANGUARD CLASSICS 1551/AR” ENIS CLASSICS

If-l;i

LES MUSICIENS DU LOUVRE (MINKOWSKI)
MOZART: SYMPHONIES NO. 40 & 41 DG 0065¢6/UNIVERSAL CLASSICS GROUP

For chart reprints call 646.654.4633

wwWw americanradiohistorvy com

ARTIST

TITLE IMPRINT & RUMBER / DISTRIBUTING LABEL
WAYMAN TISDALE
WAY UPI RENDEZVOUS 5118
PETER WHITE

 PLAYIN' FAVOURITES LEGACY/COLUMEIA 94992/SONY MUSIC
JAMIE CULLUM

CATCHING TALES VERY/E FORECAST/UNIVERSAL 005478/VG/UMRG &

e "HERBIE HANCOCK
POSSIBILITIES HEAR/HANCOCK 70013/VECTOR -

MARION MEADOWS
_DRESSED T0 CHILL HEADS UP 3106
7 MINDI ABAIR
b LIFE LESS ORMNARY GRP 006222/VG
MICHAEL FRANKS
RENDEZVOUS iN RIO KOCH 9964
WILL DOWNING
THE BEST OF WilL DOWNING: THE MILLENNIUM COLLECTION HIP-0 004869/UME
ROB WHITE
LET T RIDE E2 90953/0RPHEUS
GERALD ALBRIGHT
NEW PEAK 8540/CONCORD
PIECES OF A DREAM
PILLOW TALK HEAOS UP 3105
DAVID BENOIT
FULL CIRCLE PEAK 30015 CONCDRD
EVERETTE HARP
IN THE MOMENT SHANACHIE 5140
GEORGE DUKE
"IN A MELLOW TONE BIZARREPLANET 5103/BPM
KENNY G
| THE ESSENTIAL KENNY G LEGACY/ARISTA 75487/RMG
" BRIAN CULBERTSON
IT'S ON TONIGHT GRP G04535/VG
RAMSEY LEWIS
WITH ONE VOICE NARADA JAZZ 60699/NARADA
SPYRO GYRA
WRAPPED iN-A DREAM HEADS UP 3107
KIRK WHALUM
KIRK WHALUM PERFORMS THE BABYFACE SONGBOOK RENDEZVOUS 5112
HERB ALPERT'S TIJUANA BRASS
WHIPPED CREAM & OTHER OELIGHTS: RE-WHIPPED SHOUT! FACTORY 97641/SONY MUSIC
KENNY G
AT LAST... THE DUETS ALBUM ARISTA 62470/RMG
NICK COLIONNE
KEEPIN' IT COOL NARAUA JAZZ NARADA
EUGE GROOVE
JUST FEELS RIGHT NARADA JAZZ 60499/NARADA
BELA FLECK & THE FLECKTONES
THE HIDDEN LAND COLUMBIA 96417/SONY MUSIC @
ERIC DARIUS
JUST GETTING STARTED NARADA [AZZ 60556/NARADA

B
]
T
54

TOP

CLASSICAL CROSSOVER

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

ANDREA BOCELLLI
AMORE SUGAR/DECCA 006069/UNIVERSAL CLASSICS GROUP

23

3 | IL DIVO
- I ANCORA SYCO/COLUMBIA 76914/SONY MUSIC

IL DIVO
1L DIVO $YC 0, COLUMBIA 93963/SONY MUSIC ®
ANDREA BOCELLI
AMOR SUGAH v NEMUSIC 006144/UNIVERSAL LATINO
ANDREA BOCELLI
S0 _ANDREA PHILIPS 003513/UNIVERSAL CLASSICS GROUP
SOUNDTRACK
PRIDE & PREJUDICE DECCA 005620/UNIVERSAL CLASSICS GRDUP
MORMON TABERNACLE CHOIR
THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036
SOUNDTRACK
THE DA VINCI CODE DECCA 006479/UNIVERSAL CLASSICS GROUP
SOUNDTRACK
STAR WARS EPISOOE 11 REVENGE OF THE SITH SONY CLASSICAL 9422/SONY BMG MASTERWORKS &)
9' JOHN WILLIAMS/YO-YO MA/ITZHAK PERLMAN
! MEMOIRS OF A GEISHA (SOUNOTRAEK) SONY CLASSICAL 74708/SONY BMG MASTERWORKS

HAYLEY WESTENRA
o
-

0DYSSEY DECCA 005440, UNIVERSAL CLASSICS GROUP .
v e

SARAH BRIGHTMAN

LOVE CHANGES EVERYTHING: THE ANOREW LLOYD WEBBER COLLECTION VOL 2 DECCA 00S570-UNIVERSAL CLASSICS GROLP
MORMON TABERNACLE CHOIR
LOVE 1S SPOKEN HERE MORMON TABERNACLE CHOIR 0017

15

20 a AMERICA V CLASSICS D005/ARTEMIS CLASSICS
SARAH BRIGHTMAN
SACRED: A SPIRITUAL JOURNEY RAZOR & TIE 82929
THE TEN TENORS

VARIOUS ARTISTS
i _LIVE FROM LAS VEGAS NEMO STUDIO 57801/ANGEL
TENOLOGY RHINO 73397/WARNER STRATEGIC MARKETING

-

STRUNG OUT ON PANIC! AT THE 0ISCO VITAMIN 9155
BRAD MEHLDAU AND RENEE FLEMING
LOVE SUBLIME NONESUCH 79952/WARNER BROS.
CHLOE
WALKING N THE AIR MANHATTAN 42961
27 IL DIVO
THE CHRISTMAS COLLECTION SYCO/COLUMBIA 97715/SONY MUSIC
EDGAR MEYER
EDGAR MEYER SONY CLASSICAL 96505/SONY BMG MASTERWORKS
25 AMIC! FOREVER
DEFINED RCA VICTOR 68883/RMG
T

wem M

BOND

EXPLOSIVE: THE BEST OF BONO MBO/DECCA 00474B/UNIVERSAL CLASSICS GROUP ®
TIM JANIS

COASTAL AMERICA TIM JANIS ENSEMBLE 1116

BOSTON POPS ORCHESTRA
THE [RISH TENORS

|

Go to yww.billboard.biz for complete chart data | 63
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CHARTS

ALBUM CHARIS§ ;

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specializ= In those genres.

@ Albums with the greatest sales gains this week.

m m Where included, this award indicates the title
S with the chart’s largest unit increase.

3 Where included, this award indicates the title with
KIS the chart's biggest percentage growth.

NBATSEEKER Indicates album entered top 100 of The Billboard 200
LTRSS and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list cr equivalent prices, which are projected
from wholesale prices. @ after price indicates album only avaiiable on DualDisc.
CD/DVD after price indicates CD/DVD combo only available. @ pualDisc avail-
zkle. @ CD/DVD combo available. * indicates vinyl LP is available. Pricing and
viryl LP availability are not included on all charts.

SINGLES CHARIS | .

RADIO AIRPLAY SINGLES CHARTS

Camplled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
edliby cross-referencing exact times of airplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contenporary, Modern
Fock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an Increase in audience (or detections)
over the previous week, regardless of chart movement.

FECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hip-Hop Airplay charts
simultaneously if they have been on the Hot R&B Hip-Hop Singles & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
10C Airplay charts simuttaneously if they nave been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have
be:en on the chart for more than 20 weeks and rank below 15 in detections or audi-
ence, provided that they are not still gainirg enough audience points to builet. Songs
ar= removec from the Adult Top 40, Adult Contemporary, Adult REB, and Hot Dance
Arrplay charts if they have been on the chart for more than 20 weeks and rank below
15 20 for Modemn Rock and Latin) or if they have been on the chart for more than 52
weeks and below 10.

S MGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
marchant. and internet sales reports collected, compliled, and provided by
Nielsen SoundScan. For R&B/MHip-Hop Singles Sales. sales data is compiled
from a national subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.
@ Singies with the greatest sales gains.

CONFIGURATIONS

@® CD single available. @ Digital Download available. @ DVD single avallable.
0 Vinyl Maxl-Single avallable. @ Vinyl Single available. @ CD Maxi-Single
avaiable. Configurations are not includec on all singles charts.

HITPREDICTOR

indicates title eamed HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music con-
sumers. Songs are rated on a 1-5 scale; final results are based on weighted posi-
tives. Songs with a score of 65 or more (75 or more for country) are judged to
have Hit Potential; aithough that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of cur-
rert songs with Hit Potential, commentary, polls and more, please visit www.hitpre-
dictor.com.

DAMCE CLUB PLAY
Compiled from a nationat sample of reports from club DJs.
@ Titles with the greatest club piay increase over the previous week.

AWARD CER L LEVELS S

ALBUM CHARTS

® Recording Industry Assn. Of America (RIAA) certification for net shipment of
50C,000 albums (Gold). Bl RIAA certification for net shipment

for 1 million units {Platinum). @ RIAA certification for net shipment of 10 million
unizs (Diamond). Numeral within Platinum or Diamond symbol Indicates album’s
muhi-piatinum level. For boxed sets, and double albums with a running time of
10C minutes or more, the RIAA muttiplies shipments by the numter of discs and/
or tapes. O Certification for net shipments of 100,000 units (Oro). [ Certification
of 202,000 units (Platino). @ Certification of 400,000 units {(Multi-P*atino).

SIMGLES CHARTS

@ RIAA certification for 100,000 paid downloads (Gokl). Bl RIAA certfication for
200000 paid downloads (Platinum). Numeral within platinum symboi indicates song's
muttiplatinum level. O RIAA certification for net shipment of 500,000 singles (Goid).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.

" FIAA gold certification for net shipment of 50,000 units for shortform or
longferm videos. B RIAA platinum certification for net shipment of 50,000 units
for video singles. ] RIAA platinum certification for sales of 100,000 units for
shorttorm or longform videos.

DVD SALES,VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. B RIAA platinum certification for sales of 10G,000 units or $2
million In sales at suggested retail price. O IRMA gold certification for a minimum
saleaf 125,000 units or a doliar volume of $9 million at retail for theatrically released
programs; or cf at least 25,000 units and $1 million at suggested retail for non-the-
atrical titles. CJ IRMA platinum certification for a minimum sale of 250,000 units or a
dollar volume of $18 million at retail for theatrically released programs, and of at
least. 30,000 units and $2 million at suggested retail for non-theatrical titles.

SEE BELOW FOR COMPLETE LEGEND INFORMATION,

SALES DATA COMPILED BY
N
Nielsen
Sandscan

ARTIST
TITLE-IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
#1 (1] THE BEACH BOYS
St o [T X123 3 THe VERY BESTOF T BEACH BOYS SOUNDS OF SUMMER CAPITOL 82710 (16 %) &
5 |gt DANE COOK
HARMFUL (F SWALLOWED COMEDY CENTRAL 0017 (16.98 CD/DVD) ®

# [ cear

TODD AGNEW
GRACE LIKE RAIN ARDENT 72530 (16.98)

4 141 JOHNNY CASH

6 & 607 BOB SEGER & THE SILVER BULLET BAND
B GREATEST HITS CAPITOL 30334 (16.98)

16 BIGGEST HITS LEGACY/COLUMBIA (NASHVILLE) 63738/SONY MUSIC (11.98/7.98)

° 1510 PINK FLOYD
= DARK SIDE OF THE MOON CAPITOL 46001 (16.98/10.98)

THE BEATLES
1 APPLE 29325 CAPITOL (18.98/12.98)

TIM MCGRAW
. 5 GREATEST HITS CURB 77978 (18.98/12 98)

T AC/DC
,_‘ = 7 737_ BACK IN BLACK LEGACY/EPIC 80207*/SONY MUSIC (18.98) ®

3

MICHAEL BUBLE
MICHAEL BUBLE 143/REFRISE 48376/ WARNER BROS. (18.98)

10 8 108
& 14 g3 LYNYRD SKYNYRD
N - | ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98)

12 : 13 555 TOM PETTY AND THE HEARTBREAKERS
3 GREATEST HITS MCA 110813/UME (18.98/12.98)

CREEDENCE CLEARWATER REVIVAL
CHRONICLE THE 20 GREATEST HITS FANTASY 2*/CONCORD (17.98/12 98)

ORIGINAL BROADWAY CAST RECORDING
WICKED DECCA BROAOWAY 001682/UNIVERSAL CLASSICS GROUP (18.98)

BOB MARLEY AND THE WAILERS
LEGEND: THE BEST OF BOB MARLEY AND THE WAILERS TUFF GONG/SLAND 548904/UME (13 98/8 96) @

JOHNNY CASH
JOHNNY CASH AT FOLSON PRISON LEGACY/COLUMBIA (NASHVILLE) 65955/SONY MUSIC (11.98/7.98)

KEITH URBAN
GOLDEN ROAD CAPITOL (NASHVILLE) 32936 (18.96/10.98)

SHERYL CROW
THE VERY BEST OF SHERYL GROW A&M 001521/INTERSCOPE (16.98)

BON JOvI
CROSS ROAD MERCURY 526013/UME (18.98/11.98)

LED ZEPPELIN

- L
20 21 T4 (in s rreh Oas: THE BEST OF LD EPPEL VOLUNESONE AND TWD LANTIC 39619 (1099

"2 ! 53 §10 JACK JOHNSON
a. ;3 ON AND ON JACK JOHNSON/UNIVERSAL REPUBLIC 075012*/UMRG (18.98)

GREATEST HITS HOLLYWOOD 161265 (18.98/11.98)

122 19 45 QUEEN

' DEF LEPPARD
VAULT -- GREATEST HITS 1980-1995 MERCURY 528718/UME (18.98/11.98)

EEEEBO@

' RASCAL FLATTS
MELT LYRIC STREET 165031/HOLLYWOOD {18.98/12.98)

THE BABY EINSTEIN MUSIC BOX ORCHESTRA
BABY EINSTEIN: LULLABY CLASSICS BUENA VISTA 861085/ WALT DISNEY (7.98)

z METALLICA
126 26 188 ypryich pLeKTRA 61113746 (18.98/11.98)

E 50 104 THE BEATLES
REVOLVER APPLE 46441*/CAPITOL (17.98/11.98)

. y20 STEVIE WONDER
128 25 W32 1y GerinTivE COLLECTION UNIVERSAL MOTOWN/UTY 066 164/UME (16.95)

VARIOUS ARTISTS
THE MOST RELAXING CLASSICAL ALBUM IN THE WORLD. .EVERT CIRCA 44B90/VIRGIN (22.98/19.98)

NORAH JONES
COME AWAY WITH ME BLUE NOTE 32088° (17.98)

E@Bo D

=4

JIMI HENDRIX
EXPERIENCE HENDRIX: THE BEST OF JIMI HENDAIX EXPERIENCE HENDRIX 111671/UME (18.98/12.98)

JOHNNY CASH
THE ESSENTIAL JOHNNY CASH LEGACY/COLUMBIA (NASHVILLE) 86290/S0NY MUSIC (24.98/17.98)

JACK JOHNSON
BRUSHFIRE FAIRYTALES ENJOY/UNIVERSAL REPUBLIC 860994 */UMRG (18.98)

mo

EAGLES
THE VERY BEST OF WARNER STRATEGIC MARKETING 73971 (25.98)

ﬁ 42 117 NICKELBACK
i THE LONG ROAD ROADRUNNER 618400/1DJMG (18.98/12.98)

Al
|

wée’;. 3p 39 JOHNNY CASH
— SUPER HITS LEGACY/COLUMBIA (NASHVILLE) 66773/SONY MUSIC (9.98/5.98)
N OHNNY CASH

AMERICAN {V: THE MAN COMES AROUND AMERICAN 063339*/LOST HIGHWAY (13.98)
4 46 102 BIG & RICH

HORSE OF A OIFFERENT COLOR wWARNER BROS. (NASHVILLE) 48520/WRN (18.98)

4i 49 ROB ZOMBIE
! PAST, PRESENT & FUTIIRE GEFFEN 001041/UME (12.98 CD/DVD) ®
AEROSMITH

33 442 AEROSMITH'S GREATEST HITS COLUMBIA 57367/S0NY MUSIC (11.98/3.98)

g 477 SUBLIME
©F F0" SUBLIME GASOLINE ALLEY/MCA 111413/UME (18.98/12.98)

4 BED HOT CHILI PEPPERS
GREATEST HITS WARNER BROS 48545 (18.98)

,m' GRETCHEN WILSON
I HERE FOR THE PARTY EPIC (NASHVILLE) 909D3/S8N (18.98) ®®

FRANK SINATRA
CLASSIC SINATRA: HIS GREAT PERFORMANCES 19531960 CAPITOL 23502 (17.98/11.98)

k; JIMMY BUFFETT
T MEETREN LE: JIMMY BUFFETT THE ULTIMATE COLLECTION MAILBOAT/MCA 067781/UME (25.98)

EEOEBNe e NN

46 B7g JOURNEY
“eri JOURNEY'S GREATEST HITS COLUMBIA 44493/SONY MUSIC (18 .98/12.98)

COLDPLAY
A RUSH OF BLOOD TD THE HEAD CAPITOL 40504~ (18.98/11.98)

135 RED HOT CHILI PEPPERS
" _CALIFORNICATION WARNER BROS. 47386 (10.98/17.98)

GREEN DAY
INTERNATIONAL SUPERHITSt REPRISE 48145/WARNER BROS. (18.98}

EVANESCENCE
FALLEN WIND-UP 13063 (18.98)

8 e

2 m o

TOP POP CATALOG: Catalog Albums are 2-year old titles that have fallen below No.
100 on The Biliboard 200 or re-issues of older albums. Total Weeks column reflects

combined weeks titie has appeared on The Biliboard 200 and Top Pop Catalog

Albums. TOP INTERNET: Reflects physical albums ordered through internet mer-

Chants, blased on data collected by Nielsen SoundScan. Catalog titles are included.
TOP DIGITAL: Release soid as a complete atbum bundle through digital download

services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations.

© 20086, ¥NU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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Do o O @3

me eBo MW

RTIST Title'%

PRINT / DISTRIBUTING LABEL 23
DASHBOARD CONFESSIONAL  Dusk And Summer o

]

E

A VAGRANT /INTERSCOPE =
2 JOHNNY CASH American V: A Hundred Highways = -
AMERICAN LDST HIGHWAY /UMGN

"3 4 4o GNARLS BARKLEY St. Elsewhere " g
el DOWNTOWN , ATLANTIC = -
" THE FRAY How To Save A Life

.- 7 EPIC /SONY MUSIC I ' ®
_,i:_ g 2 CORINNE BAILEY RAE Corinne Bailey Rae g

LY e CAPITOL -

: KEANE Under The Iron Sea -

,_" 2 130 rerscope y

F THE CRYSTAL METHOD  Drive: Nike+ Original Run (iTunes Exclusive) = 8

NIKE
SOUNDTRACK
FOX WARNER BROS
RISE AGAINST
GEFFEN /INTERSCOPE
SOUNDTRACK
WALT DISNEY

The Devil Wears Prada

The Sufferer & The Witness x ;

Pirates Of The Caribbean: Dead Man's Chest

#z“ 5 '3 INDIA.ARIE Testimeny: Vol. 1, Life & Relationship 3
Tl S UNIVERSAL MOTOWN /UMRG =
12 3 3§ NELLY FURTADO Loose o
i MOSLEY/GEFFEN /INTERSCOPE 1
A 5 & DIXIE CHICKS Taking The Long Way |7 "
L COLUMBIA /SONY MUSIC = :
SOUNDTRACK Cars | 44
WALT DISNEY

RED HOT CHILI PEPPERS
WARNER BROS. ®

Stadium Arcadium 13

5T
SZ/2Z IMPRINT & NUMBER / DISTRIBUTING LABEL
DIXIE CHICKS
COLUMBIA 80739/SONY MUSIC

% ARTIST
ig i

1 8 Taking The Long Way 4

"JOHNNY CASH American V: A Hundred Highways |y
AMERICAN/LOST HIGHWAY 002769*/UMGN

g GNARLS BARKLEY St Elsewhere g

DOWNTOWN 70003°/ATLANTIC

4 3 {1 MARKKNOPFLER AND EMMYLOU HARRIS
:, _NONESUGH 44154/WARNER BROS
J' | 5 |g RED HOT CHILI PEPPERS Stadium Arcadium |y
~ WARNER BROS. 49996 @
& 11 3 CORINNE BAILEY RAE
CAPITOL 66361
BRUCE SPRINGSTEEN
COLUMBIA 82867 °/SONY MUSIC ®
3 NELLY FURTADO
MOSLEY/GEFFEN 006300*/INTERSCOPE

RISE AGAINST
GEFFEN 006976/INTERSCOPE

Alf The Roadrunning 8

-

(]

i uew'x.m e *!

Corinne Bailey Rae 2

™

We Shall Overcome: The Seeger Sessions 7c ]

Loose 2

The Sufferer & The Witness 10

10 o | INDIA.ARIE Testimony: Vol 1, Lite & Relationship | 4
Ik UNIVERSAL MOTOWN 006141/UMRG

"~ KEANE under The Iron Sea ‘g
m & 3 . INTERSCOPE 006855 3 %
KT TUNSTALL Eye To The Telescope y
""a 18 16 RELENTLESS 50729 VIRGIN 35 ‘;
i 10 4 | ORIGINAL BROADWAY CAST RECORDING Jersey Boys ya¢ =
| RHINO 73271 =

The Most Retaxing Classical Album In The World... Ever! | 2

. VARIOUS ARTISTS
[ 14 CIRCA 44890/VIRGIN
15 |14 RASCAL FLATTS

Me And My Gang |5 ‘
LYRIC STREET 165058/HOLLYWO0D - e

TOP HEATSEEKERS:

WEST NORTH CENTRAL

e T

ﬁ ARTIST E

g g TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL &
2 5

DANIELLE PECK |

S DANIELLE PECK (BIG MACHINE) e |
:2_ o @ CARTEL
. CHROMA (THE MILITIA GROUP/EPIC/SONY MUSIC
=1 Ii§ .l ARMY OF FRESHMEN =
= UNDER THE RADAR (RUSTY LUCKER) ==

RHONDA VINCENT

ALL AMERICAN BLUEGRASS GIRL (ROUNDER)
DIANA REYES

LAS NO. 1 DE LA REINA (MUSIMEX/UNIVERSAL LATING)

DRAGONFORCE
INHUMAN RAMPAGE (SANCTUARY/ROADRUNNER/I0JMG)

HURT =
VOL. 1 (CAPITOL ==
==

EVANS BLUE
THE MELODY ANO THE ENERGETIC NATURE OF VOLUME (THE POCKET/HOLLYWOOD)

. IMOGEN HEAP -
T _SPEAK FOR YOURSELF (RCA VICTOR) e
THE WAILIN' JENNYS
FIRECRACKER (RED HOUSE)

BILLY TALENT

BILLY TALENT I} (ATLANTIC/AG)
ALACRANES MUSICAL

A PASD FIRME (UNIVISION/UG)
QUIETDRIVE

|_WHEN ALL THAT'S LEFT IS YOU (EPIC/RED INK)
REGINA SPEKTOR

BEGIN T0 HOPE (SIRE/WARNER BROS )

‘2. GIRL AUTHORITY
| GIRL AUTHORITY (ZOE/ROUNDER)

Data for week of JULY 22, 2006


www.americanradiohistory.com

SALES DATA COMPILED 8Y

U
See Chart Legend for rules and 2xplanations. © 2006, VNU Business Media, Inc. and k

SA.ZS DATA COMPILED BY

°
h Nieisen
VideoScan

[ T
TITLE
| LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)}

FAILURE TO LAUNCH

PARAMOUNT HOME ENTERTAINMENT 344914 (29.99)

Nielsen SoundScan, Inc. All rights reserved.

Principal Performers

Matthew McConaughey/Sarah Jessica Parker

Nielsen
SoundScan

TOP

’ HEATSEEK

ARTIST
LABEL & NUMBER / DISTRIBUTING LABEL (PRICE)

DRAGONFORCE
SANCTUARY/RDADRUNNER 618034/IDJMG {17.98)

LIONS GATE HOME ENTERTAINMENT 19327 (28.98)

TYLER PERRY'S MADEA'S FAMILY REUNION

Tyler Perry/Blair Underwood

E!GHT BELOW

Paul Walker/Bruce Greenwood

WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 50425 {29.98

LIONS GATE HOME ENTERTAINMENT 19330 (19.98)

THE TYLER PERRY COLLECTION: MADEA GOES TO JAIL

Tyler Perry/Cheryl "Pepsii* Ritey

ULTRAVIOLET
SONY PICTURES HOME ENTERTAINMENT 14503 (28.98)

Milla Jovovich/Cameron Bright

ANNAPOLIS

“OUCHSTONE HOME VIOEO/BUENA VISTA HOME ENTERTAINMENT 41133 (23.98)

James Franco/Tyrese Gibson

LIONS GATE HOME ENTERTAINMENT 9329 (19.98)

THE TYLER PERRY COLLECTION: WHY DID | GET MARRIED?

Tyler Perry/Cheryl "Pepsil" Riley

'|ﬂ » o THE HILLS HAVE EYES
o 20TH CENTURY FOX 2234737 (29.98)

Aaron Stanford/Kathieen Quinlan

3 @ SYRIANA
Lk _WARNER HOME VIDEO 80772 {28.98)

George Clooney/Matt Damon

E LEROY & STITCH
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMEN" 4156u2_6.95.

Animated

THE PINK PANTHER

4 3 Steve Martin/Kevin Kiine

T VIGM HOME ENTERTAINMENT/SONY PICTURES HOME ENTERTAINMENT 11730 (28.98)
[ﬂ B4 RO D ot Kate Beckinsale/Scatt Speedman
= ‘. SONY PICTURES HOME ENTERTAINMENT 14438 (29.98) )
HIGH SCHOOL MUSICAL: ENCORE EDITION 726 Efron/Vanessa Anne Hudgens

;.,r ,61 3UENA VISTA HOME ENTERTAINMENT 49549 (26.98)

PARAMOUNT HOME ENTERTAINMENT 80398 (24.98)

BLUE COLLAR COMEDY TOUR: ONE FOR THE R0AD

Jeff Foxworthy/Larry The Cable Guy

8 4

p PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31663 {19 98)

Johnny Depp/Orlando Bloom

AQUAMARINE
20TH CENTURY FOX 2234713 (29.98)

Emma Roberts/Sara Paxton

7 3 16 BLOCKS
WARNER HOME VIDEO 81040 (26.98)

Bruce Willis/Mos Def

9 LADY AND THE TRAMP II: SCAMP'S ADVENTURE
WALT DISNEY HOME ENTERTAINMENT/BUENA ViSTA HOME ENTERTAINMENT 50338 (29.98)

Animated

4' GLORY ROAD

Josh Lucas/Derek Luke

WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 40968 (29 98

THE CHRONICLES OF NARNIA

=)

WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62929 (29.98)

Georgie Henley/Skandar Keynes

FIREWALL
WARNER HOME VIDEO 59410 (28.98)

il

Harrison Ford/Paul Bettany

CHEAPER BY THE DOZEN 2
20TH CENTURY FOX 2233111 (29.98)

-

Steve Martin/Bonnie Hunt

HOW TO LOSE A GUY IN 10 DAYS
PARAMOUNT HOME ENTERTAINMENT 56814 (14.98)

Kate Hudson/Matthew McConaughey

FOXVIDED 34043 (26.98)

NAPOLEON DYNAMITE (SPECIAL EDITION)

Jon Heder

DUMBO

. WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMER T 49623 (29.98)

|-
LABEL/DISTRIBUTING LABEL & NUMBER (PRICE)
e 1

HIGH SCHOOL MUSICAL: ENCORE EDITION
EALLEN BUENA VISTA 49549 (26.98) J
MONK: SEASON FOUR
UNIVERSAL STUDIOS 29284_(49.98)

GREY'S ANATOMY: SEASON ONE
TOUCHSTONE /BUENA VISTA 4173503 (29.98)

COW BELLES

WALT DISNEY 'BUENA VISTA 50764 (26.98) -
COLUMBO: THE COMPLETE FIFTH SEASON
UNIVERSAL STUDIOS 26468 {39.98)

ENTOURAGE: THE COMPLETE SECOND SEASON
HBO 92660 (39.98)

ENTOURAGE: THE COMPLETE FIRST & SECOND SEASONS

" HBO 98295 (79.98)

CHARMED: THE COMPLETE FIFTH SEASON
PARAMOUNT 70694 (49.98)

JUSTICE LEAGUE OF AMERICA: SEASON TWO
WARNER 72314 (44.98) -
COMMANDER IN CHIEF: 2-DISC INAUGURAL EDITION PART ONE
TOUCHSTONE/BUENA VISTA 59_55503 (29.98)
ROSEANNE: THE COMPLETE FOURTH SEASON
ANCHOR BAY 13623 (39.98) o
TOM AND JERRY'S GREATEST CHASES
WARNER 65306 (9.98)

= 24 ' 2
- MIND OF MENCIA: UNCENSORED FIRST SEASON
COMEDY CENTRAL/PARAMOUNT 889114 (26 98) p—
H 14 3 THISIS AMERICA, CHARLIE BROWN
PARAMOUNT 040984 (19.98}
- 3 | SUPERMAN: THE ANIMATED SERIES VOLUME THREE
- WARNER 75442 (26.98)

THE FIVE PEOPLE YOU MEET IN HEAVEN
HALLMARK/LIONS GATE 17093 (14.98)

Animated

|5§ﬁ TITLE
3 LABEL/ DISTRIBUTING LABEL
i FAILURE TO LAUNCH

EIGHT BELOW
WALT DISNEY HOME ENTE

PARAMOUNT HOME ENTERTAINMENT

VISTA HOME ENTERTAINMENT

1 ANNAPOLIS
TOUCHSTONE HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT

THE HILLS HAVE EYES
20TH CENTURY FOX

4 2 SYRIANA
WARNER HOME VIDEO

1 ULTRAVIOLET
SONY PICTURES HOME ENTERTAINMENT

4 TYLER PERRY'S MADEA'S FAMILY REUNION
LIONS GAIE HOME ENTERTAINMENT

MUSIMEX 708502/UNIVERSAL LATIND (13.96)

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

JUL
22
2006

Inhuman Rampage

Las No. 1 De La Relna

CARTEL
THE MILITIA GROUP/EPIC 83850/SONY MUSIC (15.98)

4

Chroma

g

—

REGINA SPEKTOR
SIRE 44112/ WARNER BROS {1598}

Begin To Hope

.\ DANIELLE PECK
| BIG MACHINE 010160 (11.98)

Danielie Peck I\

g n ' EMMANUEL
P " SONY BMG NORTE 84971 (15.96) ®

Historias De Toda La Vida...Los Exitos

ALACRANES MUSICAL

A Paso Firme .:I

Masterpiece: Nuestra Obra Maestra O

- UNIVISION 310839/UG (13.98)® -
- (TS RAKIM & KEN-Y

(L3 PINA 270183 UNIVERSAL LATIND (15.98)
" DJ LIL' CEE/TREVOR SIMPSON

| ULTRA 1411 (19 98)

JULIETA VENEGAS
SONY BMG NORTE 83420 (14.98}

Uitra.Weekend 2 |

Limon Y Sal

AARON SHUST
B_BRASH 0017 (13.98)

Anything Worth Saying !j

WAYMAN TISDALE

ONE HAVEN/EPIC 77621/RED INK (15.98)

1
RENDEZVOUS 5118 (17.98) Way Up!
CALLE 13 0
WHITE LIDN 96875/SONY BMG NORTE (15.98) Calle 13 9
o e Suitcase

VICENTE FERNANDEZ
SONY BMG NORTE 84243 (15.98)

2 =

The Living Legend

JOAN SEBASTIAN
MUSART 3771/BALBOA (13.98)

Mas Alla Del Sol

KATIE MELUA
*_DRAMATICO/UNIVERSAL MOTOWN 006868/UMRG (13.98)

n=:
Piece By Piece l.n.

BILLY TALENT

ATLANTIC 83941/AG (13.98) Billy Taient Il =
IMOGEN HEAP =
RCA VICTOR 72532 (11.98) Speak For Yourself =

@ g EVANS BLUE
THE POCKET 162585/HOLLYWO0O (11.98)

The Melody And The Energetic Nature Of Volume

{271js' MONCHY & ALEXANDRA
L8 J&N 50078/SONY BMG NORTE (16.98) @

Exitos Y Mas ==

DUELO

o (2080 Gy vision 310724146 (12 98) &

Relaciones Conflictivas

THE WAILIN' JENNYS
RED HOUSE 195 (17.89)

Firecracker r|

! 23 g VIC LATINO
5 _THRlVEDANCE 90748/THRIVE (21.98)

ThriveMix 02

DONAVON FRANKENREITER
LOST HIGHWAY D06402* (13.98)

Move By Yourself i

6 44 AVENTURA

o -

7

PREMIUM LATIN 94082/SONY BMG NORTE (13.98) God's Project [L=
13 PBDIDS,U':A?;E%QEQ'BPATTERSON & CONGREGATION Singing The Old Time Way Volume 2 =
3 i3
URBAN MYSTIC N .
SOBE 49998/WARNER BROS. {13.98) Ghetto Revelations: Il
AUGUSTANA *
EPIC 93433/SONY MUSIC (11.98 All The Stars And Boulevards 1
THE SUNSTREAK
B AND W 11920 (.98 The Sunstreak
-
. glg?ﬂg?wmggsr:;%g& Tesoros De Coleccion: Lo Romantico De Los Caminantes
THE HUSH SOUND i i
3705 DeCavDANCE 085/FUELED BY RAMEN (13.98) Like Vines
21 o3 THE ACADEMY IS... 1
& FUELED BY RAMEN 071 (11.98) Almost Here_ g

34 13 BULLET FOR MY VALENTINE
TRUSTKILL 74 (13.98) )

The Poison

Yot
1 ANA GABRIEL
> 3 s e

|
39| FREDOIE 1940 (16.98)

14 RAMON AYALA Y SUS BRAVOS DEL NORTE

Historia De Una Reina l’%l]

Antologia De Un Rey Vol. 2

16 BLOCKS
WARNER HOME VIDEQ

FIREWALL

WARNER HOME VIDEQ

THE PINK PANTHER

) MG HOME ENTERTAINMENT/SONY PICTURES HOME ENTERT![NMENT

0ed By Home Essentials. © 2006 Rentrack Corporation. Al Righls Resrved.

MANUFACTURER
PS2; GRAND THEFT AUTO: LIBERTY CITY STORIES

5 THE VENTURE BROS: SEASON 1
. NEW LINE/WARNER 7526 (29.98)

ADVENTURES F SUPERWAN. THE COWPLET THRD & FOURTH SEASONS
. WARNER 76315 (39.98) o
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8TH OF NOVEMBER (Big Love Music, BMWB,
SCAI;/Schh Texan Music. ASCAP). WBM, CS 24:

BRAZAME (- n, BMI) LT3
ADIOS AMI AMANTE (BMG Song);s ASCAP) LT 23
THE ADVENTURE AFun With Goats, ASCAP/Univer-
sal ASCAP) HL H10083; P
AIN'T GON LET UP (Da Great, A ASCAP) RB
AINT MY DAY TO CARE (Mldas Magic. ASCAP/FIy

Mason Music, SESAC/Angelinalou Music
SESAC/ATA Music. SESAC/Pacific Wind. SESAC)

S50
AINT NO OTHER MAN (Xfina Music, BMVCareers
BMG, BMU/Gifted Pearl Music. ASCAPWorks
Mar, ASCAP/K'Stufl BMVArt ouse BM ncra
Sounds Music, ASCAP/lza Music, BMITI eCId/de
ORs Music o, ASCAD), WBM. H1007. PCP5
AINT WHAT T lseoto E (Mosaic Music,
VSony/ATV Tree BMU/Glitterfish. BMUBura Boy.

AII:TGZI}ZIEN TE VA A HACER LLORAR (Ser-Ca, BMI)

ALIADD DEL TIEMPO (Three Sound, BMI) LT 7
AMARILLO SKY (chh emnMusrc ASC P/Bound
For Sound Music, ASCAP/WB, ASCAP/Big Lo
Music, BMUCarol Vi cent And Assoc tes,
SESAC/AGSrgmrn) Cil Music BMVBar Tt Beat One
Music
ANGELITO (Crown P BMVSebaslran BMI) H100 93;

ANIMAL | HAVE BECOME(EMI Snl ASCAP/3
'Nood
SE)%AN/EMI BIacr‘wood BMVBIasI The Scene BMI).
H100
T HERE (Warner-Tamerlang,

ANYWHERE B
BMILexis Palm Tree Music, BMY), WBM, C$ 52

!K LIK! THAT !rc! Kid, BMI!!Iarks

BMVNiahIisI BMJ/Suj er Sayrn Pubhshrn%w
BMUZZomba Songs, BMIStone Diamond Music
BMVEMI Blackwood BMVLII Lus Lu Publishing, BM),

BAD DAY hSongGMusrc BMI) H100 18; POP 19
BANG IT ([lot Lisied
'Stuﬂ BMVAnHouse BMVEMI

BEEP {william BM
Elgackwood BMI/Cherry River, BMI), HLAWBM,

BEFORE HE CHEATS (That Litlle House.
'AESCAP Mighty Ulndgrsdg% ASCAP/Sony/ATV Cross

ASCAPT H
SXFOF BOTH WORLDS (Seven Peaks Music,
AS ~AP/Sixteenth Street Songs. ASCAP/R Nevil
Musrc SCA%POP 88
ITHOUT YOU Ma J. Blige, ASCAP/UnlversaI-
MCA ASCAP, AC/Bab
SESAC/Noonnme South SESAC Ja And Jadens
Rrblrshrn% SESAC/Naked Under My Clothes
ASCAP/Chrysatis Music. ASCAP/JasonsL'ncs
SESAC/Reach Global Tunes. SESAC). H

RBH 2
BLACK HORSE & THE CHERRY TREE (Sony/ ATV
Tiyter, SESAC‘ HL H100 33: POP 32
BLOW TH STLE omba Songs, BMUT. Shaw,
BMI/Songs M| Blackwood, BMI/Bth
Grade Musrc Publrshrn BMI/Swizole Music.
ore Music, BMI/Me & Marq Music.
ASCAP/Cookres And Milk ASCAP/BamEImba
ASCAP/EMI April, ASCAP), HL/WBI
BOJANGLES (Songs Of TVT. BMMarimbero Music
ASCAP/BMG Songs, ASCAP), WBM, H100 91: POP

BOSSY (Issy & Nemo Tunes, ASCAP/Levegas Music
Publishing, ASCAP/EMIApnI ASCAP/Zomba Songs.
BMI/T. Shaw, BMI/Team S Dot Publishing, BMI/Hitco
usic. B VSonﬁDOI Windswept Pacrfrc BMU/EMI
Blackwooc st Poet Music, Bl undtmn
Tunes BMUSasper Cameron Ostaf Song MI).
VB 110019705 33, BB 13
BRAND NEW GIRLFRIEND (EMI Blackwood,
BM/Shane Minor. 2M1/3 Ring Circus, BM{/Songs Df
\%rngswe IPa% C. BZMVJeIIrey Steele, BMI), HL. CS
B6 EAPTHPE g AM) (AnniBonnaMusic, ASCAP) H100

BRING IT ON HOME rlvarnerTamerIane BAI/Sell
The Cow, BMIWE A /Bieck, ASCAP/Bloom,

ASCAPY WBM C. 0 2

BUILDING BRIOGES \Drunk Monkey, BMIBug,
LVW ASCAP/Granite ASCAP aoIdIrne

AS| AP/Crrtenon ASCAP), WBM, CS 15
BUTTO {Team S Dot Publrshrng, BMVHrIco Music.

ongs Of Windswept Pacific, BMI/2590 Musrc
rshrn% ASCAP/Universal, ASCAP
ASCAP/She Rights Music, BMI/My Own Chil Musrc
BMVason's Lyrics, SESACéReach Global Tunes,
SESAC). HL, H100 12

CAILE Sony, ATV Discos, ASCAP LT4
CALIFORNIA GIRLS (Son éATV X
ASC AP/Hoosrerdrama A ASC P/Rich
Texan Music ASCAP). H

CALL ON ME (Shanial C mone Musrc ASCAP/EMI

ASCAP, /C salis Music, ASCAP/Basa
ASCAP/Jac ie Frost, ASCAP,

SCAP/Flyte Tyme funes, A CAP/Ava
ASCAP/UnrversaI ASCAP/Air Control Music,
ASCAP! HL HIOOGO POP 70 RB s

CAN | TAKE YOU HOME (Virgi
ASCAPMWB, ASCAP/EMI Aprll ASCAP/EIack Foun-
Elrn Publrshrn ASCAP/HerbrIrcrous Music, ASCAP).

L/WBM
CANT LET GO S s Of Universal, BMI/Ta
W vtes BMVB(aI Frﬁure BMI). HL H100 990¥?BH

CHA CHA WheresM Cut ASCAP/Pacitic Latin,
ASCAP, V laximo Aguirre.
BMU/Linkser, Bl

CHASING CARS BEVI;IIe BW ) H100 78; POP 52

CHEVERE E Blanco,
BMI/Siratigo Co Lrn 0 BMVBlue Kraft Music.
Bl/Designee, BMITLT 32

CHEVY RIDIN HIGI Zomba Sony s BMV/Dade Co.
Pro&ect Music, BMI/3 Blunts Lite Af Once,

APAFrrstN Gold, BMI/Wamer-Tamerlane, BMi).

COALMINE mba Melodres SESAC/Agatha Mon-
m SES C/IC

nﬁs BMI/FreIdysnunz
Siiosp ErCYONgSS,

MWusrk Munk B
5, BMVLauren Christy Songs,
BMUScott Spock Sorrrﬁs BMI/Graham Edwards
Son s ASCAP 5 POP 83
8 DU’E’ILE BARRERA DE AMOR) (San Angei,

5, A
CGRAZY Chrysalis Music, A88APMB ASCAP/God
iven

MG Ricordi Musrc Publishing.
SPA/A rmosphere Music, S| MG Zomoa Produc-
Irons SP A) 00

CH (Famous ASCAP HL H 00 59; POP

CROWDED (EMI April, ASCAP/Sony/ATV Tunes,
66 |

ASCAP/Copyright Control/Bushwicks Finest,
ASCAP/Thugation Muisc, ASCAP). HL, POP 44

ST ytamen Nonrl_? ill Music,
BMV2 ISPuDIrshlng BMU/Rat Hote Publishing,
ASCAP/C rluhl Control) RBH 92

DANI C RNIA /Moebetoblame BMI) H100 13;

OEJALE CAERTO'EL PESO (Unlversal -Musica

Unica, BM|Universal Musica, ASCAP) LT 33

DEJAVU (EMI Blackwood, BMI/Hitco South

ASCAP/ eyonce, ASCAPMusic Of Windswept,

ASCA /23 000 Music, BMUYoga Flames Music.

BMLVJanrce Combs Publishing, BMYEMI April.
/Carter Bo! Rroushr ASCAP/Price Infer-

national Music Pul lrshrn 6Ro neKJerkrns

IéMI) LT47

)L 1
DJ PLAY A LOVE SONG (Universal, ASCAP/Team S
Dot Publishing, BMI/Hitco Musrc BMVSongs of
Windswept Pacific, BMUJason's Ly
SESACeach Global Tunes, SES G HL Hioo 68,

RBH 12
DO { MAKE YOU PROUDAIQ ASCAP/BMG Songs.
ASCAP/Chrysalis Music, ASCAP), HL, H100 27

POP 2

DOING TOO MUCH (Amaya- Sophra ASCAPALatino
Velvet, BMI/Songs Of Universal B VBun% al0 Made
Musrc AS AP/Morenrta Publrshlng ASCAP), HL,

H10
DoiT TO IT Pubhsh Dewnee BMI/Rags Il
chhard Musrc Incle Wilmese Music
AP/How‘fa Luv Dat Music, ASCAP) H100 16
POP2 RBH 10
oorr'r FORGET TO REMEMBER ME (}sz Songs.
Blackwood BMVDrdm Have Be Music,
AS AP/EMIApnI ASCAP/1

ASCA| /Musrc of Wrndswepl ASCA HL CS3;

H100 56
DONT WAIT (Hey, Did She Ask Abou Me7 Music
ASCAPrUnrver , ASCAP). HL, H 9. POP 6/
0 WE STILL (Carolina Bile S Musrc BMVJohns

rsIar 7 BMIRayou Bo BM CS 46
DOWN il ASCA PI 10093 172
DOWN IN MISSISSIPPI (UP TO NO GOOD)

G'erer oo songs, ASCAP/Jennifer
D ernr'?vr?fn%A bt ContoiPp Sie M

right Contro e Music

Pubhishing. A CA%&B b

ENOUGH CRYIN I“nwersal A!! A!/Ma J. Blige.
BUAEM) Black-

ASCAP, odney Jerkins Product

WOl d im S Dot Publi rn M%rmco Music.
s OI Wrndswe tPacrIc, 'b MI April,
aner Boys Publishing, ASCAP), HL, H100

ENTOURAGE(Mr Grandbe Os Musrc SESACE
Hudson Music, BMVD

AC/L’xnc Publishing. SESAC/Foray%/lusrc

AC, RBH 3

SES
ESTE CORAZON (EMI April, ASCAP) [T 14
ESTOY CON EL Y PIENSO EN TI (WB, ASCAP) LT

EVER THE SAME (U1Ru|e Music, ASACP/EM! April

EVERY )ﬂILE A MEMORY (Dierks Bentley Publishing
Designee. ASCAP/Bretl Beavers Pubjishing
Desrgnee BMY/Ensign Music, BMI/RAncho Papa
Music BMi) CS 3

EVERY TIME | HEAR YOUR NAME (EMI Aori|
ASCAP/Romeo Cowbo Musrc ASCAP/Tom Ham-
bridge Tunes, ASCAP/Songs Of Windswept Pacific

M Gottahaveable. BM[ L.CS 12, H100 74, POP

THE F!!T I! |! !! géUnlversar AS!AF’/JaI-

uesBab A AP/Sexual Vanilla

FAVORITE STATE or MIND Universal,
ASCAP/Chaggy Buss, ASCAPAMusic Of Combus-
tzrgn BMI/Sorigs Of Windswept Pacmc BMI), HL. CS

FEELS JUST LIKE T SHDULD (EMI Blackwood.
BMI/Greenhorse Music, BM VC rnrna
ASCABDm Groove SESAC), HL, CS 20

FEELS SO GOOD (Rernynrsce Musrc ASCAP/Reach
Global ASCAP/Soun sO 0a Red Drum,

SCAP/Steady On The Grind. ASCAP/Srg)er Szgrn
Publrshrn I/Zomba Songs, BMI), WBM,
FINDIN' A GOOD MAN é its And SmashesMusrc
SCAP/2820 Music, A CAP/Zomoa Enlerprrses
ASCAP/Good Couer Mornin, Al
Moraine, ASCAP/Welk ASCAP/chheIIe
ASCAP/Maior Bob, ASCAP), WBM, CS 26

FIND MYSELF IN YOU \Cancelled Luncn

ASCAP/UnrversaIPonGram International, ASCAP),

HL RBH 29

FLY LIKE A BIRO Iﬁxe Songs, BMI/Songs Of Univer-
SCAPMinneapolis Guys Music,

ASCAP Branda Music Works, ASCAP), HL, RBH

FOR YOU | WILL (CONFIDENCE) (Teddx Geiger
RJI)Irshrn BM ony ATVTrmber SESAC/iurtle

Vrct
EZ% (EM lA TI| ASCAP/LL Cool J, ASCAP/Lyfe In,
FUE MENTIRA {Garmex, BMi) LT 48

5 LLEREMSVU D e B A%mr
0N On ONGS. It
ASCAD) HLWEM POB DY

GET EM GOT EM "316 Bars Of Goid, ASCAP) RBH 87
£T LA AY (Songs Of Peer, ASCAP/Fixa-
ion

F
GETTIN SOME 75 (Zomba Sonﬂs B Zonba e
H_ses ASCAP) M, H100 70 POP 74; RBH 40
G Gee B oonIrme Tunes,
BMVWarnerTamerIane MI/Royalty Ri hIrn S,

2
{Emi Blackwood BMI/Madhouse

GIMI ETHAT gScon Storch, ASCAP/TVT
ASCAP/Team § Dot Publishiing itco Music,
B(II)A on SOIWrndswepI PacrIrc BMi) H100 28;

P
GIVE T AWAY Run Slow Music, ASCAP/ICG.
ASCAP/Son A Tee SMiM: 'Bubba, BMYEMI
Blackwood.
GO AHEAD Streel Cemheo Publlshrng BM/Trap
House Pubhsnrn H74
RIE “SDrmensronal Songs Of Rye.
SESAC/Ce) Jack Music, SES/ C/Cne Blosson
SESAC/The Bigger Theé g
GOD'S GIFT (Avoean, A CAP/WB ASCAP), WBM,

RBH 61
GOOD GOOD LOVIN (Spinning Hat Music, BMI) CS
GOOD GOOGLY MOOGLY (Teinoise, BMIMusic

Resources BMI: RBH
GOOD LOOKIN OUT (E. Hudson Music, BMIDdre 78

ASCAF[’]/UnrversaI ASCAP) H
BM|
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PUinShlng SESAC/Lyric Publishing, SESAC) RBH

GOOD LUCK CHARM EMIA ril, ASCAP/AIr ControI
Music, A amn wrns

Music Publrshm SESAC/UnrversalPo Gramlnter—

natlonaI Tunes, SESAC/Rags |l chharo usrc
BMUUncle Willmese Music, ASCAP), HL, RBH 28

A GOOD MAN (Midas Magic, ASCA /Anrmal Planet

QECAP/AvaHu Music, SESAC/Mutisongs BMG.

GRILL EWI {Writers Block, ASCAP/Biza Publishing.
SESAC) RBH 90

a! !! !on !A !Tunes A!!!AP/Ch

Music, ASCAP/Under Zenith Music, SOCAN/Never-
wouIdhavethou hl Musrc SF(’)&AI:‘I/ ny/ATV Cana-

% 2
HA E MFE j ris On Paper Publishing. ASCAP} H1

HEAT IT UP (Soar Loser Music, BMI/ColliPark Music,
BMI'EM| Blackwood, BMVSoIoman Anderson Pub-
Jishin i Desi nee ASCAP). HL RBH

HERE WE G (GoI s rBMl/CarIerB s Pub-

AP, nrversaI usica,

sco eca M) T 15
Sony/ATV Tunes, ASCAP/Huss

Zwingli, ASCAP/EM Biackwood, BM)/Te-Bass

Music, BMI/The Caramel House, BMVEnsrgn Music,

BMULanfranco Music, ASCAP/Samalea %s

ASCAP/NeIra Mus[r]c4ASCAP/JNR Music Pub 1shing.

ASC

HM H Sprr ngvale Music Publishing.,
ASCAP/150 LaIa €tt Music, ASCAP/Son&s Of Uni-
versal PolyGram nlernatronal BMVTo elly,
ASCAP aunce Grego ]) H 34

HOW "Bl /ATV eg, BMVCopynghr

ASCAP/EM! Apri
Question Entertainment; ASCAP/Deser{ Storm,
BMVWarnerTamerIane ‘BMYoung Jeezy Music.
BWVIEMI Blackwood, BM arter oys Publishing,
ASCAP), HL, H100 75; RBF 1

I CALL IT LOVE (Sony/ATV "unes, ASCAP/EMI April,
ASCAP/Wathe Music Publishing, ASCAP), HL. RBH

43
1 DARE YOU (Oriven By Music, BMVEMI Blackwood
BMILithumglass Music, ASCAP/EM! April
SCAPEB% nt Music. ASCAP/Universal, ASCAP)

L, PO
1 DONT KNOW WHAT SHE SAID (Create Real,
ASCAP War;\lﬂ To: IéIoZIg Your Songs. BMI/Major Bob,

IF YOU I%E GOING THROUGH HELLéBEFORE THE
DEVIL EV KNOWS) (Gravitron, S SAC/Whad—
ef, SESAC/Carmival Music, SESAC
AS A P)CS 5 H 10047 POP73
YOU SEE T (G ranr':% Man Publishing,
BMI/MaIrk MekhrMusrc B I/Basemenl fFuni
ASCAP/Basement Funk South, ASCAP/Diamoncut
Flawless Recordrngs Publrshrn , ASCAP/Hot Sauce
Musrc ASCAP/Three arEI}sHAzn5 2 Crown, BM/Azuria

¢ BMI, H
LOVED HER FIRST (Sony/ATV Cross Keys,
ASCAP’Songs Of Extreme, ASCAP/Cedar Sides.
ASCA®, HL CS 38

| LOVE MY B**** (TZiah's Music, BMVEnsr%
Mustc BMEwill.iam BMI/Broke Spoke And
Pullishing ASCAg H100 44, POP 59; RBH 20
|rFrrco NNA o%w AsCAP/cneckman BMI/Tyme 4
e

Music
P@@;&n »

IN MY MIND (Combustion BMK o%
Wrndewek)t %crfrc BMI/Wang ut, BMISony/ATV

INSENSIBLE A TIAME FONE A MIL) (Universat
Musrc Mexico S A AUniversal-Musica Unica, BMI)

IN TERMS OF LOVE (Emerto, ASCAP/Gehrig Music,
ASCAP/Carot Vincent And Associates. SESAC) CS

35
| REFlAJrS‘E %Sarker, ASCAP/Scott Storch, ASCAP/TVT,
IS [T ANY WONDER? (BMG, PRS) H100 81, POP

IT'S GOIN' DOWN (Granny Man Publishing,
BMI|Malik-Melhi Music, BM@qunas Son Music

AF3 HL H1{f
ITS T00 LATE TO WORR /WSOW/A
BMi/Songs Of Terecel, BM| Musrc

ASCAP/ICG, ASCAP/Harbinism.com. SESAD), HL,

CS 58
I WRITE SINS NOT TRAGEDIES (Sweel Chin
POJFS’IC ASCAP/EMI April. ASCAP), HL. H100 15;

JU!T CAM H!! '! CHILL (No Qurn%dence

Music Publishi BMI/October 12th, ASCAPMHirco
South ASCAP), WBM, RBH 39

KICK PUSH (IST & IS[\II? Publlshrna ASCAP/BMU
TE(E) RSLL (BURY ME} (Apocraphex Musrc ASCAP)

KILL ME NOW (WB, ASCAP/Rich Texan Music,
ASCA| /Wamer amerIane BMI). Wi £S48
KISS ME IN THE DARK (Universal- PoI /Gram Inter-
nastlér‘al ASCAP/S unker Songs, ASCAP/Ducas,

KooL ALD ul Bass Music, ASCAP/Money Man,
BMI/Drop Music, BMI) RBH 63

LA BOTELLA (BMG Songs ASCAP?)L 13
LfTs NOCHES SON TRISTES (Venbailaio, ASCAP)

4
LAST DAY OF MY LIFE (Phylvester, ASCAPMission
L\Iallo. |é\SCAF’) 100 64

us Entertainment Grod
MI) RBH 97

HE MASSAGE SONG) (Okio-
foup, BMUMS. Loretta Music,

LEAN WIT IT, ROCK WITIT (EMI /r\f”‘ ASCAP/SIlde
That Music, ASCAP/Hone Sa %
ASCAP/Parlae DFB Publrs ing, ASC /JamaIIW|II-
ingham Publishing ASCAP) 6, RBH 4

LEAVE THE PIECES (WB. ASCAP/S AF\!/ATVAcuﬂ
FCSIIBNI o sOI Joseph ASCAP), HL/WBM.,
ET UGo (Weencogher Musrc ASCAP/Maratone AB,

M/Kasz Money Publishing, ASCAP) H100 76

POP
LIFE AINT ALWAYS BEAUTIFUL (Sony/ATV Cross

KeysBASCAP/SnII Workrn(o For The Man BMy/Ballad

er&y 1S A HIGHWAV (BMG Canaoa SOCAN/Sk(V'
Fanw‘g Entertainment, SOCAN/BMG Songs. ASCAP),
WBM CS 40, H100 14 P
LIPS OF AN ANGEL (Hrnder Publrsh i

ASCA¥ Hy hBuckgR.rblrshrng ASCAPTEMI April,

ASCA: HL. POP 99
A LITTLE T0O LATE (Toxeco Tunes, BMU/Flonda
mm BM)/Son /ATV Acuif Rose. BMUnwound,

)r L. CS 4 H100 57

LIVE TO LDVE ANOTHER DAY (Cobum, BMY/Guilar

Mon«,v B Brano New Sky. ASCAP/Right Bank
IUSIC

LOOKING FORYOU omba Songs, BMI/Lilty Mack.

BMI/Baty Frngers A CAP/Mrms ASCAP/Shown

Breree /Fre idie Dee BMé WBM, RBH 18
LO QUE SON LAS COSAS (Don Cal, ASCAP/Brehm.
CAP) LT 26

AS
LORD G)VE ME A SIGN (Boomer X, ASCAP/Univer-
sal, ASCAP, Dead Game olrsnrn ASCAP/Scon
Storch ASCA G\/‘T 8
LOVE SONG (EM! Iackwood BMI/ShanrcaJones
Publishing Designee, BMI/Dofosho Music, BME). HL.

LOVE YOU (EMI Blackwood, BMI/New Sonds Of Sea
GaYIe Music ASCAP/Sony/ATV Tree, BMU/Forrest
Hills Music, BM), HL. C

!!!III"!!!G |l (Los! angrs, !!!!!!dore !ee .

AD;
MAKEDAMNSURE | Feel ereImTakr Crazy Fills,
ASCAPAY r‘ S bora
MARGARITA sr%%nys Krdz Musrc BMI/The Waters
ret Iac ood BMVCareers—

i i
7A§cAP/Chrysans Music. ASCAP) HL/WBM, RBH

MARIPOSAS éNol Llsledg 1728

MAS A SOL} imusa, ASCAP) LT 8

ME AND MY GANG (Jefirey Steele, BMI/AImo
Music, ASCAPMullintone Music, ASCAP/Breakrng
New Ground Publrshrn%o MVSorBI ATV Cross Keys,
SCAPI) HL

ME MATAS EMafer ASCAP LT )

ME TIME (ECAF Music, Bl VTom‘s Kid Music,
BMVHJpekeez Muzik, ASCAP) RBH 64

It ok (NexI Selection. ASCAP/Mottola, ASCAP)

P 6:
ME VOY (EMI BIackwood BMV/Manzano, BM) LT 9
gNe Don't Play Even When We Be
PIa rn‘ BMV lis Songs, BMVMrsqurto Puss.
ASCAS /Drvadsnrbbor Music, BM
ASCAP/Hi-De-Ho Man Music, A AP) HL RBH 42
MI-II%O MURDER (Fx Noctemn Nacimur fiusic. BMI)

41
MOUNTAINS (Loremoma Music, B N(Black To Black
Songs, BMi/Patrick Stuart Music. BMiZLyrical Mile

CS33
SmeIIs Like Phys Ed. ASCAP/BMG
Sor ), HL. H100 24; POP 12
MR ME roo #Mi Slackwood, BMI/The Waters Of
Nazareth. BMI GeMarc, ASCAP/Terr adome.
ASCAF A.,.'rl ASCAP H BH 76
MS. NEW BOOTY (Soar IoserM c. BMVEMI
BIacrnoo(I BMVCoIIIPark Musrc BM Pa Crippler

BMVEWC Ié
MUCHACHITA DE O.IOS TRISTES (BMG Songs,

MUNECA DE TRAPO (Sony/ATV Discos, ASCAP) LT
MY DESTINY (Universal Music Publishing Scandr»

navia AB/Universal Tunes SESAC/Unrv ersal,
ASCAP), HL, Hi00 79; PbP 5

N |
BM| dacns Niusic Fgrbhshmg, AS“CAAP/Unrversal
ASCAPMusic Sales Corpo /%on ASCAP/LaShawn
Daniels Prooucuons AS AP odney Jerkins Pro-
ductions, BMg

NEW STRING éSony/ATV Tree BMUNashwille Star.
BMI& HL CS 2

NO ES UNA NOVELA {Juan & Nelson, ASCAP) LT 40

Nggggp NLO 5(}Mayrmbar ASCAP/Palabras De Romeo.

NOTHIN) BUT A LOVE THANG (EMI AprII
ASCAP/New Song?\/| s Of Sea Gayie
i

In' Toasl ASCAP/Chrysalis Musrc
‘d 2 Lake LS. ASC“AP) HLAGM, H100

NO VAS A CREER (EMi Blackwood, BMI) LT 49
NO WORDS (Zomba Songs, BMI/R Kelly, BMI),

WBM 1BH o1
NUESTRO AMOR SE HA VUELTO AYER (Maximo
A uwre BMI/I’he Fly And The Bee, ASCAP 1711

R ONE (The Waters Of Nazareth, BMVEMI
Blackwood B é/PIease Gimme My Publrshrng
BMI). H

OH &Nol LrsIeo RBH 79
ONIGHT (WarnerTamerIane BMVMur-
I/Tembama Music, BMI/Katank M
BMVCIrcIeC ASCAPIFul Circle, AGCAP). oM. cs

27
ONE (U2, ASCAP/WB A\ISl%r’AAP/Unrversal PoiyGram

Internationat ASCA
DNE WING IN THE FIRE (Malaco, BMIMusic Of
Stane Three, BM)) CS 45

HWEE @172 Rose Music, BMI/Amencan League
M Julie Moosekrck BMQ H 32
OVER MY EAD (CABLE CAR) (EMI Apri!
ASCAP/Aaron Edwards Publrshrng ASCAP), H
H100 10; POP 8

PAM PAM (Unversal-Musica Unica, BMYEMI Black-
wood, BM

PAYASO LOCO (! é’\lol Listed; T 41
EANUT BUTTER & JELLY (Noi LlsIe d) RBH 58
PENSAN DO EN TI (SoulSick Muzik, ya-
So hia, ASCAP/Fi §Iunes ASCAP/Ournnsrzermusrc
ASCAP/Jumping Bean Songs, BMI) L]
PICK ITUP ¢ ﬁhrr Music Pu Irshrng BMI RBH 98
POP MY TRUNK (Drunk People Pu I.shrnq BMI)

RBH 89
PRETTY BABY (india B. Music, BMI/Songs Of Uni-

versal PolyGram Infernational, BM/Demonie’s Music
Publishing BMVParadrse ForeverMusrc BMIWam-
erTamerlane BMI). HL, RBH 54

PRDMISCUOUS é elsrar SOCANNrr rnrei( Beach,

ASCAP/WBM AC/DanE
SESAC/Sik I Stoped, AGCAPEN At
ASC@E/Egrverml ASCAP), HL/WBM, H100 1; POP

A PUBLIC AFFAIR (Sweel Kisses, ASCAP/EMI April.
ASCAP/Naked Undes My Ciothes, ASCAP/Chrysalis
Music, ASCAP/Kurstin usrc ASCAP, reakthrou h
Creations, ASCAP/Son g/ATV unes. ASCAP/S M
ASCAP/EMI Biackwood, BMI/Southern Oscilations

www.americanradiohistorv.com

Music, BM/Jobete Music, ASCAP/ApoIIrnarre

Music BMEI) HL, H1

PULLIN' ME BACK (Basajamba, ASCAP/Chin

Music. ASCAP/Jaco %storrus ASCAP hanial

Cymone Musrc ASCAP/EMI April, ASCAP/Univer-
SCAP, Arr Comrol usrc ASCAP)., HL,

H10055 PO P 87

PUT YOUR RECORDS ONg}looal Talent Publishing.

PRS, Sungs Of Windswept Pacific. BMI/Good Groove

Songs BMI)H100 84.

LA! 13
Hue HE ALCANCE LAVIDA oy ATV Discos.
ASCAR)LT 50

QUE PR CIO TIENE EL CIELO (WB. ASCAP/10am,
ASCAP) LT 43

RE. (Wonderland Music Compa a/( ixar
MusrcABMVWaIt Drsn%A%%AP/Hxar Talking Pic-

THE REAL THING § Sluﬂ BMU/ArtHouse, BM hrte
Pear| Songs, BMI/Sony/ATV Songs, BMIJ, H

REGRETS (Richard FIemmrnﬁ BMI/Songs Of Ham-
stein Cumberland, Bl
RBHEmBER (Drumatk, ASCAP/Rensco Music, BMI)

RIDIN' SChamlllna Camp Music, ASCAP/Universal,
ASCAP/Play For % N-Skillz, ASCAP/EMI Asorrl

ASCAP/Lealhatace Music. ASCAP/Skifiz For Skillz
And Play Musik, ASCAP), HL, H100 9; POP 7, RBH

RIDIN HIGH (All My Own PubIlShrng BM/Hold My
Own Publrshrn A CAP ‘SeanfMusic, BMVEMI
Biackw oo Entenarnment ASCAP/Pis-
cano Music. AS H 99

RIDIN' RIMS (Slide IMUSIC ASCAP/EMIA
ASCAP/Juve Jurce Publishin g BMI/Hold That JIusrc
BMVDerln Ergﬂcguze Boyz, ASCAP/EMI Blackwood,

ROMPE (Los Cangris, ASCAP/Eddie Dee.

ASCAP, IueKra Music BMI&POPQO
ROOFTOPS (A LIBERATION BROADCAST)
l(_ﬁoo’m%sgh‘l‘ever Say Die. ASCAP/EMI April. ASCAP),

WING GRACE (Adria. ASCAP/K Musr

C
ASCAP/Wrxen Music, ASCAP) H19(] 100; POP 85
SAVIN'M E(WarnerTamerIane BMI/Arm Your Dillo,
SOCAN/Zero CAN/BIack Diesel SOCANéBIac
Adder Musrc SOCA ), WBM, H100 26; POP 20
sr\ Frhg ix Hope Road, ASCAP/Farrwood Musrc
AP Iue Mountarn Music, PRS/Pinky Phal
6 VLITE. RecordrngStu-

dros ASCAFE)

SCO SNT KNOW Lustra Mu/é 0
ASCAP/Lustra Boy, BM/SKG, ASCAP/Cherry Lane.
ASCAP: ) CLM P P89

ETTLE OWDOWN\IV ny/ATV Tree.
BMVGoId Watch BM ony/A Cross Keys.
ASCAP), HL, H100 8
S.EX. (Lyte In. ASCAI
Zomba Eme rrses ASCAP/Tennman
ngnna Beach,

ASCAP/WEM, SESAC/Danra fandz Muzik, SESAC),
WBM Hroogo
SEXY LOVE (Suger Sayln Publrshrng BMI/Zomba
Enterprises, AS! AP/SOA?TV unes CAP/EM

Al ASCAP), HL/WBI POP 53; BHTI
SHINE FSEMI April, ASCAP/FIer T rne Tunes,
ASCA /Bern i Other Music. BMIMWarner-Tamer-
lane BM/Sor: ATVSon s, BMI), HLAWBM. RBH 38
SHOULDER LEAN (Cordale Ournn Publrshrn%
BMI/D'Juan Hart Publishing, BMYC: Pub-
||sh|n PBMVWarnerTamerane BMI), WBM, H100

GLE ‘SEMIBlackwood BMIp-Genius Songs,
BMI/E n ASCAP/SOnrc rafff, ASCAP? He

SNAP YO FINGERS ‘White Bhino, BMIE-40,
BMIZomba Songs, BMI/Drugstore, ASCAP), WBM.
H100 8, POP 22, RBH 2

SOLOIER SONG (Greenenits Publishin

ASCAP/Hannabu Publishing, ASCAP; lgangerrmes
%I%Igng ASCAPMWeidner Block Publishing, BMI)

SOME PEOPLE CHANGE Famous ASCAP/Ll his
Of Denver, ASCAP/Sangs Dog, ASCAP/Funky
Junk Music, ASCAP/Musrc rndswe 1
ASCAP/Sweet Summer, ASCAPMajor Bob,

ASCAP), HL CS

SOM G‘S GOTTA Gl éMrs Lumpkins Poo-
dle, AFS’|CAP/BM(/3\ Son AS B ASCAP/Plal-
inum

SOMEWHERE OVER THE RAINBOW SEMI Feist
CaIang ASCAP), HL. H100 23 POP 2

SOS (Jonathan Rotem Music, BMI/Southside Inde-
endent Music, BMiHere's Lookin' At You Kidd

usroaBMVReach Global Songs. BMI} Ht00 22,

HAT (Bubba Gee, BMINoontime Tunes,

BM ’WarnerTamerIane B /Nomn Hill Music,
2415 Publishing, BM ntry lim Publrshmg
‘Ced Keyz Music, ASCAP, g imoot Music
n%any %htrngs ASCA F(Unrversal ASCAP),

STARS ARE BLIND (Fernando Garibay Musrc
ASCAPA?2 Music Hrbnshm% BMI/SO% Songs

BM eIeII Music, ASCAP), HL, H100 30; POP 1

STA WITH YOU\Cogrer 1 Clark And Kent Mus:c
ASCAP/EMI Virgin. ASCAP/Aerostation Corporation,

égCAP/UmversaI -MCA. ASCAP), HL, H100 65; POP

STEADY, AS SHE GOES (Chrysalis Music,
ASCAP/Third String Tunes, BMI), HL, H100 88; POP

STUNTIN' LIKE MY DADDY (Young Money Publish-
{’r\r/%r\%thWamerTamerlane MI/Money Mack, BMI),

SUMMERTIME }\ Mi Blackwood, BM!/Big Loud Shirt
Iérdusmes ASC PéBrr s With Ears Music, BMI), HL,

SUNSHINE AND SUMMERT ME
ASC,

(3.
OO
o

Tmomm
=

SCAP), HL, CS 25 H1
SYMPHONY OF BROTHERHOOD Songs Of Univer-
sal, BMI), HL, RBH 82

TAKE CARE OF Ué hanice 4 U Music,
ASCAP/Smathered And Covered Music, ASCAP/Fat

Fre uencres ASCAP/Hay
ASCA P mrg{ne Music, /E&A%%aklemaye Music,

TE COM}’RO (Arpa, BMI LT 24

TE EXTRANO (SG7 ASCAP) [T 34

TELL 'EM WHAT THEY WANNA HEAR éKIoII Pub-
lishing, ASCAP/Crown Club Publishing, BMVD'Juan
Hart bIrshrng, B nIor ettabie Music. PRS/Per-
fect SOIQHS Limited, H 8

TEMPERRTURE (Duny Rock PRS/EMI Apri,

Data for week of JULY 22, 2006

ASCAP/Jencone Snowcone Music, ASCAP/STB
100 31, POP 21

TENNESSEE GERL g ony/ATV Tree, BMULove Mon-
key, BMI/Big Loud Shirt Industries. ASCAP). HL, CS

THAT GIRL SouISrck Muzik, BMIAJumy Aé) Bean
s, BM For Play-N- SkrIIz CAP/Skiliz For
SkI z/-\no PIa usik, ASCAP/E Rru
SCAP/Kin: Eez Music, ASCAP/C ubby Boy
Musrc ASCAP/Chamil IrIar{ Camp Music.
ASCAP/Songs Of Universal, BMIY, HL POP 78
THAT GIRL I ACOWBOY Major Bob ASCAP/EMI
Blackwood, BMVFrrsthd usic, BiI/Batelyn Bug,
BMINew Songs uea G’ef/le Music, ASCAP/NG
Fences ASC
éS\gny/T/%V rscos ASCAP/Ar|orra Musical,

AS
TIM MCGRAW (Sony/ ATV Timber, SESAC/Hilisboro
Valley. SESAC/SongATVTree BMVTaylor Switt
Music, B CS4
RN Honeathanu ASCAPMNoontime,

LeToya Music. ASCAP/October Eighth.
gMVWarner amerlane, BMI). WBM. H100 36; RBH

TOUCH IT (TZiah's Music, BMVEnsign Music.
BMI/Sangs Of Universal, BM/Monza Ronza
SESAC/Universal Tunes, SESAC), T 0P 2

u ANI ! ! eavy!!n The !nno Enfergament Pub-

Irshrng BMVLrI Jizzel Music Publishin BMI/KanJa—
cySA CAP/ArrContmI Music, ASCAPEMI April
in Do'ole Muzik BMi/Napy Bo! Pub-

lishin HL, H100 35 20P 41, EH 0
UNAC NCI NOUETE ENAMORE (Deep Sea
Mustc BMIUniversal-Musiza Unica BMI
Caslrllo BMI) LT 17
UN 8E: SO-PremrumLaun ASCAP) LT 12
UNBROKEN GROUND (EMI Apnl ASCAP/ChreI
Black Cloud, ASCAP/House Of Fame, ASCAP/Ho Je-
N-Cal BM ckI'hem Maters, BMUCal V.
SCAP Fame, BMI), HL. CS 44

UNFAITHFUL (Super Sayin PubIrshr BMVZomIn
Son )/Sony/A s unes MI prrl

ASC JWE!
UNOY UNO ES IGUAL A TRE

SCAP) LT 39
UNPREDICTABLE rUncIe Bobby's Music, BMVEM]
Blackwaoo BMULudacris Music Publrshrng
ASCAPNettwerk Tunes, BMVUniversal,
ASCAP/Sean1Music. BMVJImIDUb BMI). HL, RBH

44

UNWRITTEN (EMI Blagkwood, BMU/Gator Ba
BMWSRJ Music, ASCAP). HL, H100 25; POP 27

UPSIDE DOWN (Bubbie Toes, ASCAP/UnrversaI

ASCAP), HL. POP 72

VOLVERTE A AMA! EM! April, ASCAP? L1 18

VOY A LLDRAR POR T (Seg Son, BMIJ LT 30

ongs Of

A ASCAP) CS 54
WALK AWAY Neverwouldhavelhoughr Music,
SOCAN/Smel) Ayﬁl ongs, AS|

AP/KSHul, BM/AR-
House, BM E A ril, ASCAP/Copyrrght Control),

- PO
WANNA LOVE YOU GIRL (The Waters Of Nazaretn.
B’\LMREBW Blackwooo BMU1 Like Em Thicke, ASCAP)

WHAT HURTS THE MOST (Gottahaveable.

BMy/Songs O MndsweBI Pacific. BM/AImo Musiz.
ASCAP) HL H1(i 4
WHAT'S LEFT OF ME Mlkenalor Music, ASCAP/Right
Bank Music, ASCAP/My Getaway Driver.
RSCAPRodits Music. ASCAP/Unwersa)- PoIFyGram
l’r{rtematronal ASCAP/AngeIou Music. ASCA

100 29,

WHAT YOU KNOW Crown Club Publishing.
BMI/Toompstone Publishing. BMMWamerTamerlane,
BM/BMG Songs, ASCAP/Careers-BMG BMIMWR.
ASCAP/EMI Blackwood, BMI), HL/WBM, H100 49;
POP 56 RBH 27

WHEN THE STARS GO BLUE /Bu% BM\/Barland,
BMh WBM C5 9 H100 51

WHEN YOU GONNA (GIVE [T UP TO ME) (Dutty
Rock, PRS/EMI April. ASCAP/Jigzag Music.
ASCAP Tafan ASCAP/GreensIeeves PRS/LrvrngsI-
ing. ASCA™) HL, H100 21, POP 25; R

WHEN YOURE MAD Su er Sayin blrshrn

BMI/Zomba Enlerpnses SCAPMN 22nd Pul Irsh%
ASCAP,1996 Music Lane, ASCAP). WBM. H100

RBH 19
WHERE'0 YOU GO (Fon Mrnor Musrc BMI/Zomba
Songa BMSj, WBM, H
WHO KN /&/IMl B|ackwood BMI/PInk Inside Pub-
Irshrn BMI/Maratone AB, ST batt Music
CAP/Kasz Money Publrshrng ASCAP), HL, POP

8
WHO SAYS YOU CANT GO HUME rUnwersal -Poly-
Gram Intemational, ASCAPéB
/Aa%ressrve ASCA /Sony/ATV Tunes,
8; POP

H CAP/WarnerTamerIane BMIMWriters
Exireme BMI) WBM, H100 94
WHY, W HY Unrversal ASCAP/0ff My Rocker.

WHY,
éﬁﬂdAFSogg'Agv ree. BMU/Gold Waich, BMNEZ,
WHY YOU WANNA (Club Crown Publishing,
BMI/Crumb Snatchaz Music, ASCAP/Universal-Poly-
Gram International, ASCAP/New Kids In Yoshimoto
JASRAC/WB, ASCAP/Zomba Enterprises,
ASCAP/Warner-Tamerlane, BMI), HL/AWBM, H100

- POP 55: RBH 5
THE WORLD (Didnt Have To Be Music, ASCAP/EMI
ﬁgrrl ASCAP lew SonlgMOf Sea Gayle Music,
/Hol usic Of Stage Three, BMI),
HL CS 1 HIOO 465 POP 81
WORLD WIDE (V.I.P} (Voanl Musrc Publrshrng
BM arreJones Music. BMI
YOU GO ITH ME (So /ATV Tree, BMI/AI
M;\/g DOog Music, BMI/Travelin' Arkansawyer,
BMI/City Wolf, BMI) HL S 17;H10086

YEE HAW (ShrIake M l/Sony/ATV Acuft Rose
%av 00 Mu A& L. CS 18;H100 95

YES ROAY (EMI April, ASCAP/Wet Ik Red Music,

Lr. Song, ASCAP/Its Tea Tyme,

SC H 0

YOU NoI Listed) RBH 73

YOU (Zomba Songs, BMVAhmad's Wartd,

8 SI Musrc ASCAP) WBM, RBH 55

ASCAP’Te.
YOUDONT ATHING (Cotton City Musrc

Publishing, BMVRwerzar Music, BMi/Universal-Pol Rl
GrarB éntsegmanonaI ASCAP/Spunker Songs, ASCAP),

YOU'RE BEAUTIFUL (EM| Blackwood, BMI/Bucks,
BMI/Davi Platz, BW

nrversal SongsO lyGram
Internalional, BMI) HL. H

YOU SHOULD BE MY GIHL (Bubba Gee,BM/Wam-
erTamerlane, BMYKiassic Lee Music, SESAC/How
Ya Luv Dat Music, ASCAP/OsIaf BMU/Soundtron
Tunes, BMI), WBM, R

CHARTS LEGEND on Page 64
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REAL ESTATE

NASHVILLE, TN. ESTATE
Beautiful “Hill Top” estate with Gatlinburg setting located on 8 acres
in Williamson County. Each of 4 bedrooms features private bath.
Master suite with large 1is & her closets and walk-out screened

porch overlooking endless view of sunrise, sunset and wildlife.
Designed by internationally known architect. Only $1,375,000.

BOB
PARKS
REALTY..

Call Brenda Tindall for
private showing. 615-812-0711.

Bob Parks Reaity 615-370-8669 x1050

PERFECT PITCH
This recently renovated 4700’ 4 bedroom loft
has enough bells and whistles for an orchestra
section including a custom stereo system, 6
" zone heating and air, Australian lacewood
paneling and built-ing, a plasma TV with
SurroundSound and a woodburning fireplace.
This sophisticated home is located in the New
Museum Building, downtown’s premier full
service condominium, which enjoys an envi-
able resale track record and has a staff which is used to dealing with the special
needs of high profile tenants.
Eileen Rob=rt, Executive Vice President 0 Prudential
212-418-2070
erbert@elliman.com

PUBLICATIONS

COMPLETE
DIRECTORY
INDUSTRY

ONTAGTS

ONLY $15.95 -

includes shipping ($18.95 overseas)

Uougles Etiwunn
Real [atate

"Bilbears

to touring & promotion

Includes: « City-by-city club directory * Tape/disc services * A&R directory « Music
services directory » Music industry websites « PLUS~Exclusive: Why 4 is Still Fab:
40 years after the Beatles, foursomes are still the heart of rock 'n’ rolf* And much more!

ORDER BY PHONE: 800-526-2706
OR ORDER ONLINE: www.orderhillboard.com

oV ARICE

For ad placement write to classifieds@billboard.com or call 800-223-7524

REAL ESTATE

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

PLLACI

West New York, NJ ]ac;bs F;l-';}’ Corner. Panoramic NYC view
... 3 BR, 2. 5 Bath. Ca-hedral Ceilings, Priv. Elevator, 2400 sq.

ft. Garage, Gourmet Kitchen.

REAL ESTATE

$1,585.000

Weehav»;ken, NJ — fort Imperial Brownstones: 4 Story - 4000
sq.ft. Townhome with Direct East Views.Private Elev. & Garage,
Gourmet Kitchen . . .Great Outdoor Space. $2,498,000

—

BR, 3.5 Bath.

@ N]J GOLD COAST

West New York, NJ — Harbor Place M ansion - 4110 sq. ft.. 2 Car
Garage, 3 BR, 3.5 Bath, Private Eev, 3 Balconies, Custom
Woodwork Throughout.

$2,500,000

Nor-h Bergen, NJ, Mirabella-on-the-Hudson — Luxury Boutique
Style Doorman Building with Gym, 2 Pk Sp. Corner Duplex 3

$1,279,000

www.NJGoldCoastCribs.com
1 Marine Plaza, North Bergen, NJ

Toll Free 888-801-0005

HELP WANTED

New Nashville based Independent
label with project ready to go!
Signature Records Nashville, is seek-
ing ambitious & creative professionals
with experience and knowledge in
areas of song promotion and repre-
sentation including legal, publicity &
management areas. We are looking
to build a team to introduce a special-
ized market radio single into the
mainstream; with multiple projects in
the works to back up initial launch.
With the right team, we believe this
single has the ability to introduce
Signature Records Nashville as a
new independent force in the industry.

Serious inquiries contact:
Kevin Haymes
Signature Records-Nashville
3200 West End Ave, Suite 500
Nashville, Tennessee 37203
Tel: 1-800-672-1333

Digital and Traditional
Dist/Retail Sales
Acct. Rep.
Nocturnal Records is seeking an
enthusiastic person experienced in
music retail sales and traditional/digi-
tal distribution to oversee music sales
through retail outlets, trad. distr. and
digital distr. channels. Req: Coll grad.
wi/at least 3 yrs. experience plus strong
sales-oriented understanding of distr.
channels and retail music sales. To
apply, send cover ltr,, résumé, salary
hist/requirements in sep. Word docs
with your name and this position in
the subject line to:
admin@nocturnal-records.com

DO YOU HAVE A PROFESSIONAL
SERVICE YOU WOULD LIKE THE MUSIC
INDUSTRY TO KNOW ABOUT?WRITETO
CLASSIFIEDS@BILLBOARD.COM

OR CALL 1-800-223-7524
AND GET A FREE LISTING ON
BILLBOARD.BIZ

www.americanradiohistorv.com

EDUCATION
OPPORTUNITIES

SOUNDMUSICIND
I HARRISI

YEDUCATION

.COM

ROYALTTES MANAGER

Concord Music Group, a prestigious
jazz & genre record label in Beverly
Hills, is seeking the following ac-
connting professionals: One FT & one
temp (6 mos) opportunity. Will compile
royalty data from licensees & third
party sources; extract/analyze sales info
from accounting system to create
schiedules for royalty calculations; and
prepare statements (semi-monthly roy-
alty, quarterly mechanical royalty &
monthly P&L). Requires min 5 years
related accounting exp; advanced Excel
skills; strong understanding of databas-
es; and the ability to provide analysis
and understanding/interpret related
legal documents. Accounting or related
degree preferred. For immediate con-
sideration email your résumé to:
careers@concordrecords.com
Fax# 310-385-4197 Visit us at:

www.concordrecords.com
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PROFESSIONAL SERVICES

Lo,

300 .S2.. $775.00
1000 .S2..$1099.00

PD.J. VINYL PROMO
100 127 vinvi $799.00 additional 19s: $1.39 each
500 127 vinyr $1,279.00 reoroer $710.00

§000 12”7 vinvi $1,889.00 reoroer - $1319.00

PACKAGES INCLUDE: WHITE JACKET w/ HOLE « MASTERING ® FULL PROCESSIHG »
TEST PRESSINGS @ 2-COLOR LABELS (stock background) @ SHRINKWRAP © QUICK TURN ARQUND

Includes: 1-color booklet &
1-color €D lobel from print-ready
film, jewelbox, shrinkwrap

Includes: 4-color booklet &
2-color (D label from print-ready
film, jewelbox, shrinkwrap

WE'VE MOVED!

to larger faciltties
in Canaga lark

ASK FOR OUR FREE BROCHURE!

e

RAINBO RECORDS manuiacivumnc Corroration
8960 Eton Ave., Canoga Park, CA 91304 - (818) 280-1100
e 181

Fax: (818) 280-1101 » www.rainborecords.com * info@rainborecords.com

NOTICES/ANNOUNCEMENTS

Billboard “We Hear the Future”
Showcase & Competition

Showcase your artist at the Billooard R&B Hip-Hop

Conference. Get maximum exposure b
live in front of A&R r%p
i

conference attendees,

performing

s, labe] executives, radio,
llboard editors and press!

Log on today & submit your artist:

www.sonicbids.éom /BillboardRBHipHop

BILLBOARD CLASSIFIEDS
MOVE LUXURY REAL ESTATE TO THE STARS
REACH THE HIGH-POWERED WORLD OF
MUSIC & ENTERTAINMENT

Call Mark Wood - Real Estate Manager
661-12321(1)1-)0793-@1:33(: 32}-525-239
card @ musician.org
- 1-800-223-7524

Reach all the movers & shakers every week through
the pages of Billboard
a force in the music/entertainment
industry for over 100 years

Volunteers Needed

Interested in volunteering at tke most important
music industry events?

Please contact: Courthey Marks coarks@billboard.com
646.654.4652

Billboard R&B Hip-Hop Conferencc;% & Awards, September 4-8, Atlanta

Billboard MECCA @ CTIA, September 9-12,
Los Angeles, Ca

Billboard Dance Music Summit, September 15-20,
Las Vegas, NV

For more information please visit:
www.BillboardEvents.com

AUCTION DUPLICATION/
REPLICATION

AUCTION OR
BUY OUTRIGHT!

HERITAGE

Auction, Galleries
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095+ OVES * SHRPED DISCS - SPECIALTY PRCKAGING - CASSENIES

NEED 05 2 e oo
CRYSTALCLEAR

OISC RRD TAPE

L3

CHECL VYL YL CURRZNL GPI01NL5E
1000 CDs » $ 990G

1008 PROMO CD PACK « §

1000 DVDs ¢ §1

TRUSTED EXPERIENCE
FOR OVER 35 YEARS!

WWW.CHYSTRLCLEARCDS.COM - 1-800-860-0073

PROFESSIONAL
SERVICES

1,000CDs

in full-color jackets for just

Call today for
your free catalog! i

1-800-468-9353

www.discmakers.com/bb

O DISC MAKERS’

BUSINESS

ARTIST/LABELS HAVE YOUR MUSIC
VIDEOS SEEN WORLD WIDE
NEED VIDEOS?
erb-webdevelopment.com
NEWS VIDEOS MUSIC
PRIZES & CASH$
e-radiobiz.com

SUCCESSFUL Los Angeles
CD/DVD/LP store for sale - $1.2

million revenue, asking $575K -

email Steve at cdtrader@aol.com

MUSIC

BUY DIRECT AND SAVE!

While other people are raising their prices. we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 820-6000.

Fax (609) 890-0247 or write
Scorplo Muslc, Inc.
P.0.Box A Trenton, N.J. 08691-0020
emaii; scorpiomus@aol.com

SINGERS WANTED

FEMALE SINGERS
AGE 25-35 WANTED
FOR ALL GIRL GROUP.

APPLICANTS MUST HAVE A
DEEP UNDERSTANDING OF
HOW TO SING SONGS
FROM THE AMERICAN
SONGBOOK.

Call (212) 803-5477
for more information.

LIMITED INTRODUCTORY
OFFER TO NEW
CLASSIFIED ADVERTISERS!
REACH THE HIGH-POWERED
WORLD OF
MUSIC & ENTERTAINMENT
EVERY WEEK IN PRINT
AS WELL AS ON LINE
SAVE WHILE PICKING UPNEW
BUSINESS WITH AN ACTIVE
CLASSIFIED AD
MESSAGE IN BILLBOARD
Call Jeft Serrette
1-800-223-7524
today!

www.americanradiohistorv.com

OPPORTUNITIES @&

MERCHANDISE §

— Mileposts

COMPILED BY SARAH HAN shan@billboard.com

UGG 2N Karen Fairchild to

1 Jimi Westbrook, May 31 in Nashville.

Bride and groom are members of the
band Little Big Town.

IZGEN Roy “Mr. Malaco”

Wooten, 59, of colon cancer, June 16
in Jackson, Miss. A well-known
player in the gospel music industry,
Wooten was a promotion and
marketing executive at Malaco Music
Group for more than 30 years.

With his wife Esther, Wooten
founded the Exclesisa Booking
Agency. The agency represented
such gospel acts as the Canton
Spirituals, Darrell McFadden,
Paul Porter and the Anointed

| Jackson Sister.

Known to close friends and
business associates as “Uncle Roy,”
Wooten was also on the executive

| board for the Mississippi Mass

STORES FOR SALE |

Choir and was the national
promotion manager for the Gospel
Music Workshop of America’s
Announcers Guild.

He had been battling cancer since

| April 1997.

Wooten is survived by his wife,
three children, two grandchildren, a
god-daughter and two nieces.

In lieu of cards and flowers,
donations can be sent to the Roy
Wooten Memorial Fund ¢/o The
Malaco Music Group, PO Box 9287,
Jackson, MS 39286.

Charles Levison, 64, of unspecified
causes, July 7. He was most recently
deputy chairman and non-executive
director at U.K. media conglomerate
Chrysalis Group.

Prior to Chrysalis, Levison served
as VP of international at [sland
Records, managing director at
Arista Records and was
chairman/CEO of WEA Records
and Warner Home Video in the

. United Kingdom.

He also served as managing
director at the Music Channel,

which launched Europe’s first all-
music TV network, and as CEO of
Super Channel, the first Pan-
European general entertainment
TV channel.

In 1967, Levison became a
consultant advising on the
entertainment business at London-
based law firm Harbottle & Lewis.

His other achievements include
receiving France’s prestigious
Chevalier de 'Ordre des Arts et des
Lettres from the French government.

No information on survivors
was available.

Milan Williams, 58, following a bout
with cancer, July 9 in Houston.
Williams was a founding member
and keyboardist of R&B/funk outfit
the Commodores.

Formed in Tuskegee, Ala., the
Commodores’ lineup also included
Thomas McClary (guitar), Lionel
Richie (vocals and saxophone),
Walter “Clyde” Orange (drums),
William King (trumpet) and Ronald
LaPread (bass). After touring as the
warm-up band for the Jackson Five,
the Commodores signed to Motown
subsidiary MoWest in 1972.

The Commodores’ first hit was
the 1974 synthesizer-pumped
instrumental “Machine Gun.”
Written by Williams, the song
climbed to No. 7 on Billboard’s R&B
chart. The group went on to score
seven No. 1 R&B hits, including
“Slippery When Wet,” “Just to Be
Close to You,” “Easy,” “Nightshift,”
“Three Times a Lady” and “Still”;
the latter two also topped the pop
chart. Richie left the group for a solo
career in 1982, and the
Commodores later recorded for
Polydor in the late "80s.

Before joining the Commodores,
Williams played keyboards for
another Tuskegee band, the Jays.

He is survived by his wife, Melanie
Bruno-Williams, two sons, two
brothers and a sister.

FOR THE RECORD

In the July 8 issue of Billboard,
a photo caption in Global
Newsline should have identified
those pictured as Mark McEntee
of the Divinyls and designer
Melanie Greensmith.

In compiling publishing recaps
for Billboard’s Songwriters Hall
of Fame spotlightin the June 17
Billboard, there were a few in-
stances on Hot Latin Songs
where producers received com-
poser credit for songs where they
were not officially listed as co-
writers. Those recaps have been
rerun to reflect proper writers’
credits, which yields a new No. 1
company, Universal-Musica
Unica, on Hot Latin Publishers.

The original Hot Latin Pub-

lishing Corporations list, with
EMI Music at No. 1, remains un-
changed.

Here is the revised Hot Latin
Publishers list:

Hot Latin
Publishers

Pos. PUBLISHER (No. Charted Tities

1 UNIVERSAL-MUSICA UNICA,
BMI (74)

SONY/ATV DISCOS,ASCAP
(710)

FILTRO,BMI (3)

SAN ANGEL,ASCAP (4)
EMi BLACKWOOD,BMI (76)
EMI APRIL,ASCAP (70)
BMG SONGS,ASCAP (71)
LOS CANGRIS,ASCAP (8)
PREMIUM LATIN,ASCAP (2)
10 SER-CA,BMI (4)
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The eighth

annual Native

American Music Awards

inducted the ate Link Ray

into the NAMA Hall of Fame

June 8 at the Seminole Hard
Rock Hotel & Casino in
Hollywood, Fa. The indLction was
presented by Little Stevan Van

The All-American Rejects

commemorated a mii lion digital
apeci download sales of "Dirty Little Secret”

g:pfg:nawgﬁcae wpgglla]e;éb;%ay‘s F ! . from album “Move Along” at the Palms Casino
grandson Cheis Webb a~d artist Gary \ . A Resot in Las Vegas. From left ar= the All-American
Small. Pictured, from lefs, are award 4 i f Rejects’ Nick Wheeler and Tysonm Ritter; Inters(_:ope
presenters Ven Zandt, si-ger/ Records Dyana Kass; Pat's Management Co.'s ghns Allen;
songwriter RRa Coolidgs and artist In-erscope Records’ Jeff Sosmow and Ingrid Erickson; and
John Trudell. PHOTO: KIMBEPLIE B HALL the All-American Rajects’ Mike Kennerty and Chris Gaylor.

.
-y
[

Warner Bros. artist and
former ‘Nashville Star”
JS. =ep. Mery Bono, R-Cezlif, contestant Lance Miller signed a
m ’ stospec by SESAC's Nashville office fora co-publishing agreement with Famous Music
k - luncheon hcmoring ner efforts i1 supporting Nashville. Pictured, from left, are Warner Bros.
b)
x/

B

1
' sorg ariters, artists and the creative community, From =ft Records Nastville’s Tracy Gershon, producer Brett
are SESAC’s Demnis Lord ad Pat Collins; singer/Zongw iter . Warren, Famo.s Music Nashville’'s Glenn Middleworth,
Bonrie Brzmiett, Rep Marsha Blackburn, R-Tenn ; Bor o; Rep. Connie ‘ #  Miller, Famous Music Publishing president/COQ Ira Jaffe

Pack, R-=la; anc SESAC's "im Fink. and producer Brad Warren. PHOTO: TONY PHIPPS

Crama Desk president

william Wolf stopped by BMl's | . ; N
New York o*fice to hand deliver an award ‘. =, " : A
to the BV Lehman Engel Musical Theatre | o o8 . = . ‘
- . ‘ -'

Woreshop for “~urturing, developing ard promo ing
new taseent for the musical theater.” Wolf, center, presents
the award to BMI's Jean Banks and Del R. Bryaat.
P-HOTO: DANA RODRIGUEZ

Universal i 3ILLBOAID UNDERGROUMD: The Billboard Undergroand's latest elite, invitation-
South Records celebrated anly esent feured unsigned ac the Kim June S at the Core Zlub ir New Yerk. pHOTOS: EUGENE
the god certification of Joe Nichol’s SCLOGLRSKY/WIREIMAGE COM

atest album, “ll” at the Cabana in Blashville. ; ABOVE: Fronm left are Billboard's Dotgles Trueblood; Jchnnie Walkers Gregor Cattanach and

wvagfggu‘é:eé%g%g,t?gn;“g:;3::'af:ganﬁg' Ca)?rens- » -auraPeet; th= K n's Ther-y and Isaac keren; and the Core Cub s Fliat Beamon.

Nichols; and Univarsal South Records' Tinm DuBois, Susan AGHT: The Kin's poetic kyrics cantivatec Billbozrd Underground gueds, including Core Club's
Levy, Yan Fletcher and Michael Powers. prSTO kKaY veLLIAMS axclus ve mermbers.

.
-
-
|

=

Tuanes
G

MY BMI B S -

Plar®

o Velverte A4,

Chamillionaire
: : celebrated the RIAA
Latin rock superstar Juanes, L 4 platinum certfication for debut
whq was unadle to attend th2 13t7 anual album “The So.nc of Revenge"” at
BMI Latin Aw=ds ceremony due to hs ELropean Universal Motown Records Group's New
tour, received his EMI Crystal Jume 28 at a sezeption York headquarters. From feft are Universal
hosted 2y BMIand “ee-music Publishing at a luncheon n Les Records chaimman Mel Lewinter, Chamillionaire,
Angeles Shown, o left, are BMI's Celia Orjuea Peermusic’s Universal Motown Pecords president Sylvia
Cather ne Schindler ard Yvanne Gomez; uanes Peermusic 4 Rhone, Universat Resublic Records senior VP
president/CO0 Kathy Smanoerge; Juanes' marage; “ernar Martinez; Avery Lipman and Chamiillionaire’'s manager,
and 3Mt's Bartbara Cane. p-370:EDJIE S£KGAKI Charles Chavez. PHO™O: SHAREIF ZIYADAT
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EDITED BY MICHAEL PAOLETTA
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For more INSIDE TRACK go to I)I7
www.billboard m

marks the rap-

per’s re-teaming with

producer Pharrell, who also guests

on the club jam. The ambitious album marks Ludacris’ fifth

5 studio release and shares the same Sept. 26 release date as
3 Janet Jackson’s new album.

The “Release” portion of the set reveals a more per-
sonal side of the rapper. Here, he discourses on such socially
conscious subjects as child abuse (the Polo-produced
track “Runaway Love”). While the “Therapy” section com-
prises such cut-loose tracks as “Girls Gone Wild.” Two
songs from the album, “Tell It Like It I1s” and “War With
God,” are already being streamed on the Internet. Ludacris
envisions “Release Therapy” as giving listeners “their tem-
porary fix or release for the day.”

Upcoming plansinclude bringing in Spike Lee to direct
a video for “Runaway Love.” Also on the drawing board
is a tour featuring Ludacris’ Disturbing Tha Peace roster.
That lineup includes Shawnna, Bobby Valentino, Shareefa
and Field Mob, all of whom have new 2006 releases.

In the meantime, keep your eyes peeled for the De-
cember issue of Vanity Fair. Ludacris, along with actors

AN

BEEW

I

~ Katherine Heigl and Troy Garrity, will be featured in the
; mag’s “Fun & Fabulous” advertorial—sponsored by Moét
‘ & Chandon—celebrating young Hollywood. And can a
i reprise of Ludacris’ critically acclaimed guest turn on
. “Law & Order: SVU” be on tap for the show’s new

season? Ludacris only grinned at the suggestion.

it

JOY RIDE
When not onstage during her fast-approaching
Adventures of Mimi: The Voice, the Hits, the
Tour, Mariah Carey says she’ll be laying down
the groundwork for her next album. “I’'m
doing something I've never done before,”
the singer tells Track. “I’'m doing the
tour bus this time around.

There will be muchtime for o

& writing songs.” v
Now, before her more

o

o A

i

i)

et CAREY

i ardent fans begin raising and JACK
- their voices in unison, Carey
4 points out that, yes, she did a

few dates in Europe by bus many \

: years ago. But the Mimi tour is “all
bus,” she notes.

Carey says she’s looking forward to

: the cross-country drive. “It's an experience
I’ve never had,” she says. “It will reconnect
me, in a deeper way, to what’s going on in the
world—to what people are doing and thinking.”
{And how they still can’t get enough of “We Be-
long Together.”)

Like artists before her, Carey is looking to the
road trip for lyrical and creative inspiration. “I
fall back in love with the recording process and
the studio when I've been away from it.”

The chart-topping artist is toying with the idea
of having an additional bus as a “studio on
wheels”—or as a play area for her dog Jack. Laugh-
ing, she adds, “All I need now are for some com-
panies to come along and equip the bus with gear

4

e b e
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and equipment.”

i

Look for noted saxophonist and former president of the
United States Bill Clinton to be announced as guest speaker
and honoree at this year’s T.]. Martell Foundation dinner.
Beloved industry veteran Clarence Avant also will be hon-
ored at the Oct. 10 dinner at the Marriott Marquis in New
York. Track also hears that Sheryl Crow will be among the top
entertainers at the annual gala.

RELEASE THE TENSION

While in Los Angeles to tape the ESPY Awards, Ludacris and man-
ager Chaka Zulu dropped by the Billboard office to preview several
tracks from the rapper’s upcoming DTP/Def Jam album “Release Ther-
apy.” Lead single “Money Maker” goes to radio the week of July 17 and

From Ieft:'BilIboard’s MELINDA NEWMAN,
LUDACRIS, Billboard’s GAIL MITCHELL
and CHAKA ZULU y

ABC'’s latest entry into the reality show talent derby,
“The One: Making a Music Star,” bows July 18. The show,
which follows contestants as they attend a music acad-
emy in Los Angeles, has picked three experts who are
sure to rival the antics of Simon, Randy and Paula on
that other talent contest. They are hit songwriter/pro-
ducer (and former Billboard staffer—indeed, we plug
her every chance we can get) Kara DioGuardi, former
Motown Records president and Uptown Records founder
Andre Harrell and songwriter/producer Mark Hudson,
who has worked with everyone from Aerosmith to
Ringo Starr. Hudson’s colorful outfits will, if nothing
else, keep everyone tuned in.

THE BAND PLAYS ON AND ON
\ The Band’s organist/pianist Garth Hudson has signed
with Savoy Jazz to release a trio album. Work on the
as-yet-untitled set will get under way in the fall,
with an eye on an April 2007 release. “This is the
first project of this kind for him,” Savoy Jazz A&R
consultant Stu Fine tells Track. “It may also be his
most extroverted project.” Hudson, who turns
e 69 next month, waited 25 years following
the demise of the Band’s original incar-
nation before releasing his first solo

album, 2001’s “The Sea to the North.”
Meanwhile, as first reported last week on
billboard.com, the Band will be the subject of a star-
studded tribute album, which Savoy Jazz will release
Jan. 9, 2007. Among the acts due to contribute are
My Morning Jacket (which has already recorded
“It Makes No Difference” at Levon Helm’s studio
in upstate New York), Death Cab for Cutie, Gomez,
Jack Johnson, Los Lobos, Dr. John, Allen Toussaint,
Rosanne Cash, Joe Henry and Bruce Hornsby. Sources
saya similar project devoted to Joni Mitchellisalso in
the works over at Nonesuch.

SOUTHERN CHANGES
A change of command is in the works
at label/distributor Southern Rec-
. ords in Chicago. Sources say James
) Zespy will be named GM at the end
h of year, when Danielle Soto is ex-
pected to step down. Zespy declined
to comment.

CAREY: JAMES DEVANEY/WIREIMAGE.COM

| Executive

B,

4 EDITED BY SARAH HAN
RECORD COMPANIES: SRC Records in New York taps
1972 Entertainment CEO Jerry Clark as president of SRC
South and head of promotion. He is based in Atlanta.

Sanctuary Group in New York elevates Bob Cahill to
executive VP/GM of Sanctuary Records Group North
America. He was senior VP of sales.

Rounder Records in Cambridge, Mass., names
Jennifer Sacca VP of publicity. She was talent executive
of “The Tony Danza Show” in New York.

MySpace Records in Los Angeles names Jon Pikus
director of A&R. He was an A&R representative at
Columbia Records.

Arista Nashville promotes Bryan Frasher to direc-
tor of national promotion. He was manager of
Midwest promotion.

Montage Music Nashville taps Mike Wilson as
head of radio marketing. He was VP of promotion at
RCA Records.

PUBLISHING: BMG Music Publishing Worldwide in
New York promotes Jason Boyarski to VP of legal and
business affairs. He was senior director.

Cherry Lane Music Publishing in New York promotes
Brenna Krause to supervisor of audiovisual rights. She
was audiovisual rights administrator.

MEDIA: MTV Networks’ Music and Logo Group in New
York names Courtney William Holt executive VP of dig-
ital music and media. He was executive VP of new
. media, creative and strategic marketing at Interscope
5 Geffen A&M.

ZIERLER

CAHILL FRASHER

DISTRIBUTION: Fontana Distribution in Universal
4 City, Calif, promotes David Zierler to VP of business
development and finance. He was director.

| RELATED FIELDS: MusicNet in New York names
. Ted Casey senior VP of business development and
partner relations. He was head of mobile music at
Verizon Wireless.

Send submissions to shan@billboard.com.

| GOODWORKS

iTUNES AIDS ARMSTRONG’S FOUNDATION
After learning of a friend’s cancer diagnosis, Scott Leger of
Austin-based band wideawake wrote “MayDbe Tonight, Maybe
Tomorrow.” Now he is donating any proceeds from the song’s
sale to the Lance Armstrong Foundation. Armstrong, who
also hails from Austin, heard the song and went to iTunes,
which is now featuring the tune. Furthermore, iTunes agreed
to donate 100% of the proceeds from download sales of the
song to Armstrong's foundation.

TWENTY/TWENTY THANKS

The Lippin Group, a Los Angeles-based entertainment pub-
lic relations firm founded by husband and wife team Dick
and Ronnie Lippin, is celebrating its 20th anniversary in a
special way. The firm, which has over the years represented
such superstars as Brian Wilson and Prince, is donating

‘I moneyto 20different charities, including the American Can-
%g cer Society and Habitat for Humanity.
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Sothebys

INTERNATIONAL REALTY

SELECTED
PROPERTIES

TUSCAN-STYLE FARMHOUSE: Santa Barbara.
Exquisite §,000sq ft Classic Itakan Farmhouse on 3
ocean bluff acres has the authenticity of character not
seen since the early century. $35,000,000

WEB: 01 12422 Suzanne Perkins 805.895.2138

SM CANYON ZEN RETREAT: Santa Monica. Gated
tropical getaway. Sophisticated finishes, rich mangueras
firs flow in & out to prvt lush grounds & waterfalls.
4bd+guest. $4,898,000

James Respondek 310.255.544 {

:ﬂ‘-yﬁ_":j: r'_ P — [ — e

6208 MULHOLLAND HWY: Hwd Hills. Restored
1920's medicteranean w/views 4bd/3.5ba. Grand public
rooms. Grmt kit w/ ss appl. Large deck perfect for
entertaining. $1,995,000 WEB: 0303607

Jonah Wilsor 310.888.3870

2107 STRADELLA: Bel Air. Mid-Cent modern,Arch
with stunning views .3+2 /2000+ sq ft. Lrg liv rm &
bds, cozy yrd patio for pets or zen gdn, hwd. Seiler
motivated. $ 1,695,000

Alex Parsa 310.860.4521

MOD A-FRAME CIRCA ‘65: Mt.Washington.
Architectual- 2 story. open floor plan, high ceiling,
3bd/1.5ba., with terraced yard, 2 fireplaces. Come &
experience magic. $799,000

Peter Tomlirson 323.665.1700

SOCALSIR.COM
BEVERLY HILLS |
PACIFIC PALISADES |

BRENTWOOD |
PALM DESERT |

CAMARILLO |
PALM SPRINGS |

e ————
ON 60 ACRES: Hidden Valley. Estate w/ approx 9,000
sqft. guest house, indoor pool, 5+stall barn, 3 corrals
and wrangler quarters.
$6,900,000
Bill Carter 805.495.2000

2177 W. LIVE OAK DR: Los Feliz. Spanish Colonial
Revival walled estate. 4bd/4ba, over 6700sqft. Spec-
tacular views, media room, pool, newly remodeled gst
apt. $3,695,000 WEB: 030291 |

Lawyer / Wilson 310.888.3808

HILLSIDE WONDERLAND: Palm Springs. Two
master suites plus detached/self-contained guest house
compliment panoramic mtn, valley & those twinkling
city lights. $1,989,000 WEB: 0321925

CR Silva 760.325.9200

8§18 DOHENY #907: West Hollywood. Uber hot NY
loft style 2+2 Arch Digt quality, amazing views, stainless
cabinets, ebonized wood fIrs, xirg terrace and open
space. $1,394,000

Jeffrey Hobgood 310.786.1841

E

REBUILT 1920’S: Silver Lake. Incredible Crftsmn.
Almost 100% nu construction all done w/permits. Nu
custom kit/sprklg nu bths/nu roof, copper. elec. Bolted.
$795,000 WEB: 0303038

Judith Ledford 310.205.0305

——

HOLLYWOOD BEACH [
PASADENA |

SANTA BARBARA |

i * fos r-LOERINE 1 ‘.,t‘;"‘EIL
325 TOYOPA DR: Pacific Palisades. Dramatic Medit
Villa on Huntington corner lot. 6bd/5.5ba. Great kit/
fam rm opens to Indscpd yard w/ pl. Private & gated.
$6,895,000 WEB: 0341493

Barbara Boyle 310.255.5403

o =

ARCHITECTURAL GEM: BHPO. Pvt & tranquil.
Indoor/outdoor flow. Fabulous details. Grmt kit, den,
office, Ig yd, 4bd/4ba. Please visit www.bettyln.com.
$2,995,000 WEB: 029

Adrienne LaRussa 310.729.2841

2323 ST. GEORGE STREET: Los Feliz. Sublime reno-
vation of the Grand Dame of St. George with modern
amenities & classic details. 4bd/4ba, pool, park-like
grounds. $ 1,898,000

Brad & joe 323.481.4700

5800 SEAWALK DRIVE: 3BD/3.5BA Townhouse,
3200 sqft. 2 Car Garage Playa Vista amenities ~
Pool, Spa, Clubhouse, Gym, Screening Rm & Parks.
$1,249,000

Cherniss / James 310.614.6106

6470 DEEP DELL: Hollywood Hills.Private & peaceful
setting. Treetop views. Beamed & vaulted ceil.Two
fireplaces. 3bd/1.75ba. Generous parking. DeepDell.
com $795,000

Olga & Les Culver 310-926-4528

LOS ALAMOS | LOS FELIZ I

SANTA MONICA |

LOS OLIVOS |
SANTA YNEZ

HILLTOP: Pasadena. A geometric house in the
romantic tradition. Thornton Ladd designed mid-cen-
tury w/gst hse on sep lot. Approx 3.61 acres.Views.
$6,850,000 WEB: 0272590

Susan & Bradley Mohr 626.396.3905

OPEN 2-5 07/16/06

2839 MEDILL PL: Cheviot Hills. Fabulous 2-sty
Mediterranean on cul-de-sac. 5bd/4ba w/open firpln,
vitd ceils,, hrwd firs,Amazing city & mountain vus.
$2,195,000

Rory Posin 310.839.8500

=

ARITECTURAL ELEGANCE: Malibu: Stunning Archi-
tectural 2 bd, 2.5 ba home w/ hrwd floors, ocean views
from every room, spacious decks & pool. Best value
luxury home in Malibu! $1,795,000 WEB: 0171249
Christina Cheney 310.457.3007

OPEN 2-5 07/1

934 2ND ST #3: Santa Monica. Sleek & stylish south
of Montana 2bd/2ba twhm w/ open loft features,
high ceilings, fpl, hrwd flrs, ocn vws from rftp deck.
$928,000

Anthony Hitt 310.264.1600

OPEN 2-5 07/1€/06

1453 PRINCETON ST: Santa Monica.Very pvt &
stylish CA bungalow w/ |bd/Iba, open fIr pl, hrwd flrs,
fpl. tons of windows, ludry rm, gated & walled crtyd.
$789,000

Kirshner/O’Brien 310.260.8230

MALIBU |
I SUNSET STRIP |

MONTECITO
WESTLAKE VILLAGE

Sotheby's Internarional Reaity. Inc. is Owned ang Oporated by NRT Incorposated. Satheby's International Realty® is a registered trademark. Sotheby’s lnternaricnal Reaity does not guarantee the accuracy of square footage. lot size. or other information concerning the condition or features of the property previded by the seller or obtained from public records or
orthar saurces. and the buver is advised to indenendentlv verifv the accuracvof tha informatian throush personal inspection with ancrooriaze hicensed orofessionals. Farm of las de Bouffan. used with permission
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Celebrating Ou\'
10 YEAR Anniversar
with a BANG!! ~

New Artist Signhings
TICSTO

VICTOR CALDER
KABKADL

From September 1
New Distribution with ADA/Warner!

Exciting New Releases

Out Now: Ferry Corsten - L.E.F |
Roger Sanchez - Come With Me .
Lucas Prata - And She Said... ¥

Out in September: UItra.Tranq ” Pl
Kaskade - Love Mysterious §¥i
Shape: UK - Sound Advice

For orders please contact:
United States - ADA 800.239.3232
Canada - EMI Distribution 905.677.5050

o

It ® zzf- QC ..

www.ultrarecords.com rtrzz ¢ 518
4 ¢ |8

ﬂ(\“;\é

RRRRRRR

www.americanradiohistorv.com


www.americanradiohistory.com



