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HIGHLIGHTS 
16 MICHAEL RAPINO, president /CEO of 

Clear Channel Entertainment, spoke 
publicly about his company's 
upcoming spinoff for the first time 
at the Billboard Touring Conference. 

21 THE POWER PLAYERS list of the 20 
most influential global music execs 
includes Universal Music Group 
International's Lucian Grainge. 

30 KATE BUSH gracefully returns 
from a 12 -year recording hiatus 
with her album "Aerial." 

34 FLOETRY gets to the heart of 
romance on third set "Flo'Ology." 
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AIOV E: 
Big Kenny, above, and 
John Rich of Big & Rich felt 
"less stressed" during the 
making of sophomore set 
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Billbord 

TAMARA CONNIFF 
Co- Executive Editor 

Billboard 

LET THE MUSIC BE HEARD 
I'm disappointed in the music industry 
this week. I'm disappointed that licens- 
ing negotiations between the Harry Fox 

Agency and new and legal music sub- 
scription services have stalled. The record 
labels have often been accused of having 
their heads in the sand, being slow to 
react, and essentially pushing consumers 
to new technologies and allowing them 
to steal music. The music publishers are 
often considered even farther behind the 
curve than the labels. I understand the 
importance of publishing. But the bot- 
tom line is, no one is going to make the 
money they used to -from publishing, 

from master recordings, from perform- 
ance rights. It's just not going to happen. 
The greedier we get, the more we push 
consumers away. If the Harry Fox Agency 
does not arrive at a price point that new 
subscription services and consumers can 
afford, no new services will launch. Do 
consumers care? Of course not. If you 
don't give it to them legally, they'll just 
go steal it. 

I'm also disappointed in Sony BMG 
Music Entertainment's CD copy - 
protection initiative. Why? Because 
chances are you're going to buy a CD with 
this software on it and then not be able 

to upload it to your iPod. You're spend- 
ing about $15 on a CD that might not 
even work on your computer. So what are 
consumers going to do? They won't buy 
CDs anymore. They'll go on LimeWire 
and download music for free. No one will 
make money -not the artists, the labels 
or the publishers. 

Technology will move and change. New 
services and devices will be upon us 
before we even have a chance to get used 
to the ones we currently have. The 18- to 
34- year -old music fan wants music fast 
and easy. Give them what they want; give 
it to them now. 

College Music Subscriptions 
Erode Value Of Music 
BY BARRY SOSNICK 

Encouraging colleges to offer low -price 
music subscriptions and downloads to their 
students may be as detrimental to the 
music industry's long -term health as the 
piracy that the business hopes to eradicate. 

In 2003, Penn State University became 
the first institution of higher education to 
provide low -cost access to music. More than 
80 campuses now have similar programs. 

These colleges are offering music sub- 
scriptions to reduce their potential liabil- 
ity, safeguard their students from identity 
theft, reduce computing costs and protect 
intellectual property. 

I believe the major record labels are un- 
derestimating the marketing and finan- 
cial consequences of their support for 
these programs, which are eroding 
music's value and jeopardizing the in- 
dustry's revenue stream. 

The labels openly endorse inexpensive 
music at colleges. Sony BMG operates the 
Campus Action Network. Recording In- 
dustry Assn. of America president Cary 
Sherman co- chairs the Joint Committee of 
the Higher Education and Entertainment 
Communities with Penn State University 
president Graham Spanier. 

Napster, Rhapsody, Cdigix and Sony 
Connect are the main companies servic- 
ing colleges. They offer discounted rates 
that are substantially less than the usual 
$9.95 monthly subscription fee and 99- 

cent download fee found off campuses. 
Cdigix offers tethered downloads at 28 

universities for a $2.99 monthly sub- 
scription fee and 89 cents per song down- 
load. It is estimated that Real Networks 

4 I NOVEMBER 12, 2005 

has its Rhapsody at 20 schools for $2 -$3 

per month. Napster is servicing 14 col- 
leges and universities. 

In some cases, the schools (such as the 
University of Maryland) pick up the entire 
fee for the subscriptions. Their students 
only pay for downloads. 

Usage is vast at colleges. For example, 
Penn State has 20,000 students signed up 
for the Napster service, streaming or down- 
loading 170,000 songs per day. Cornell Uni- 
versity's 13,000 students accessed more 
than 10 million songs in a year. This sum- 
mer the University of California system 
announced it will offer subscriptions to its 
600,000 students on 33 campuses. 

Use of these services will swell as 
portable MP3 devices grow more popular 
on campuses, where they are becoming ac- 

ademic requirements. Duke University, 
for example, provided each incoming fresh- 
man with a 20GB Apple Computer iPod. 

Retail is affected immediately. For stu- 
dents enrolled in university subscription 
programs, accessing music entails no vari- 
able cost (and only a small, below- market 
per -track fee for portability). As a result, 
these students do not have any incentive 
to purchase music in stores. Many music 
retail stores are located in college mar- 
kets -one major specialty retailer has 43% 
of its stores in such locations. The loss of 
sales and its impact on the margin mix 
could destroy the profitability of even the 
hardiest retailers. 

Low -cost college subscriptions and 
downloads are essentially continuous pro- 
motions. Studies show that frequent pro- 

motional activity erodes the lifetime value 
of a customer, destroys brand equity and 

fosters the commoditization of product cat- 

egories. For artists, labels and retailers alike, 

sales and margins are at risk. 
What's more, students will face greater 

music prices upon leaving school. Recent 
graduates will endure sticker shock when 
considering whether to buy music. This 
should further reduce purchase intentions. 

The service providers -Napster, Real - 
Networks and Cdigix -also need to be 
aware that their campus pricing structure 
will weaken their brands and long -term fi- 
nancial prospects. 

The music industry must eliminate or 
alter these college programs for the long- 
term health of the business and to pro- 
tect the brand equity of their companies 
and artists. 

Barry Sosnick is president of Earful.info, an 
entertainment products consultancy, and a 

music marketing professor at Five Towns 

College in Dix Hills, N.Y. 
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NEWS 
FROM 

(VAIN 

»SPITZER 
FALLOUT: 

McCLUSKY DUMPS 
BIZ MODEL 
Independent 

promoter Jeff 
McClusky tells The 

New York Times he is 

dropping the business 
model that he made an 

industry standard 
between record labels 

and radio stations, 
following the 

investigation by New 
York Attorney General 
Eliot Spitzer. McClusky 

intends to continue 
working for major 

labels by being paid a 

flat retainer fee instead 
of fees tied to radio 

playlists. As a result of 
Spitzer's investigation, 

Sony BMG agreed 
not to reimburse 

independent 
promoters for any 

expense made 
for a station or 

programmer -in 
essence, squashing 

McClusky's business. 

» »RONALD 
ISLEY CONVICTED 

OF TAX EVASION 
Ronald Isley, lead 

singer of legendary 
R &B band the Isley 
Brothers, has been 

convicted of tax4 
evasion. Isley, 64, was 

found guilty Oct. 31 

on five counts of tax 
evasion and one 

count of failing to file 
a tax return. He will 

be sentenced in 
January, and faces a 

maximum of 26 years 4 

in prison, although 
under sentencing 

guidelines he could 
receive between five 

and 10 years, court 
sources say. 

Game For Music 
Steve Schnur preps 

EA's new digital label 

Second Chances 
Market grows for 

used iPods 

I- 

MTV `Spanks' Lohan 
Network's new -music 
week gets high -tech 

Roadwork Report 
Tips from tour pros 
like Michael Rapino 

BY SUSAN BUTLER 

Beebe Bourne 
Legendary publishing 

exec remembered 
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After Talks Stall, HFA 
Hikes Digital Rates 

» »BACKSTREET 
BOYS SUE LOU 

Backstreet Boys filed 
a lawsuit Nov. 3 

against Lou 
Pearlman and his 
Trans Continental 
Records, seeking 

reimbursement for 
settlements they paid 

to a former member 
and others. Pearlman 

calls the suit frivolous, 
saying all matters with 

the act were 
settled in 2000. 

» »LATIN MUSIC 
SALES SOAR 

Although overall 
music shipments 

continued on »p6 

The Harry Fox Agency, tired of waiting for 
royalty rates for online music subscrip- 

tion services to be negotiated, has taken 
matters into its own hands. In a strategy shift, 
the mechanical rights agency has changed its li- 

censing terms for new subscription services, ask- 
ing for rates that are substantially higher than 
the services have been willing to pay. 

HFA now wants new subscription services to 

pay the greater of 12% of gross revenue; a certain 
per -play penny rate; or 25% of the total amount 
paid by the services for all content, according to 
a source who has seen a proposal from H FA to a 

digital music company. HFA declined to corn- 
ment on its proposed terms. 

The change of licensing strategy follows an 
August breakdown in negotiations between sub- 
scription services and publishers. The difficulty 
of settling on rates -with HFA for mechanical 
rights and the major labels for the rights to use 
recordings- appears to be stalling the plans of 
some major retailers. 

At least three proposed subscription services - 
two of which would spend "several millions in 
marketing' -are stuck in licensing negotiations, 
says a source familiar with the management of 
several digital music companies. 

Target would have launched its subscription 
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service before Christmas, Billboard has learned, 
but negotiations with labels and publishers ap- 

pear as if they will not be completed in time. A 

source close to HFA says that Target has not re- 

turned H FA's phone calls to discuss licensing for 
several weeks. 

The sticking points for HFA deals revolve 
around the value of on- demand streams and tem- 
porary downloads. Whether these offerings trig- 
ger a publisher's "reproduction" right to a royalty 
under copyright law -and if so, what that rate 
should be -has been in dispute for more than 
four years. 

Before its strategy shift, HFA offered sub- 
scription services the same license terms that 
HFA and the National Music Publishers' Assn. 
reached with the Recording Industry Assn. of 
America in 2001, when major labels owned most 
of the online services. Under that deal, the RIAA 

agreed to pay $1 million as an advance on royal- 

ties, supplemented by an additional $62,500 each 
month, subject to various opt -out provisions. 
Once a rate was set, royalties would be due from 
the first day of the agreement with advances ap- 
plied against the outstanding balance. 

Since that initial agreement, all the money re- 

ceived has been held in escrow. Some sources es- 

timate there are now continued on »p6 

Korn's `Twisted' Deal 
New Album Tests Band's Revenue -Sharing Pact With EMI 

NEW YORK -All eyes will be on Korn and EMI 

in the next month as the band and label 
set up the first album release under their 

ballyhooed revenue -sharing deal, 
announced in September. 

"See You on the Other Side," the 
follow -up to Korn's 2003 set ̀ Take 

a Look in the Mirror," drops Dec. 6 

from Virgin Records, and first single 
"Twisted Transistor" is gaining trac- 
tion, slotting in at No.19 on the current 
Billboard modern rock radio chart. 
But if EMI is to reap substantial profit 

from the unorthodox deal, Korn will need 

'See You on the Other 
Side' is ti-e fi-st album 
JONATHAN DAVIS and 
the band KORN are 
releasing through EMI. 

to tour like it never has before and sell as it did in 

its halcyon late -'90s days, when its albums eas- 

ily surpassed triple -platinum status. 
"Everything keys off the success of the record," 

explains Korn counsel Gary Stiffelman, who teamed 
with law partner John Branca to put together the 
EMI pact. "If the record does well, you can do more 
touring [and] make more money from sponsor- 

E 
o 
a 

E 
v 

ships, endorsements and merchandise." 
EMI invested $25 million upfront for an es- 

timated 30% stake in Korn's overall business. 
Billboard estimates that for EMI to profit, the & 

venture must gross roughly $84 million in its ó 
two -album /two -tour continued on »p6 
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declined for the first six 
months of the year, Latin 

music shipments and 
value continue to soar, 
according to midyear 

Latin numbers that the 
Recording Industry Assn. 

of America released. A 
total of 26.9 million Latin 
music albums shipped in 

the first six months of 
2005, a 27% increase over 

the 21.2 million units that 
shipped during the same 
time period last year. The 

number translates to a 

29.6% increase in dollar 
value of Latin CDs. 

» >AOL BUYS 
MUSICNOW 

America Online has 
acquired digital music 

subscription service 
MusicNow, which AOL is 

integrating into a new 
digital music store to 

replace its existing 
MusicNet(âAOL service. 

A preview of the 
new service, called AOL 

Music Now, is now live. 

» >APPLE 
SURPASSES 1M 
VIDEOS SOLD 

Apple Computer reports 
it has sold more than 

1 million videos since it 
began offering them Oct. 

12 on the iTunes Music 
Store for $1.99. The top 

downloads include music 
videos from Michael 

Jackson, Fatboy Slim and 
Kanye West, as well as TV 
episodes of ABC's "Lost" 

and "Desperate 
Housewives." 

»> ASCAP EXPO 
SET FOR APRIL 

ASCAP will present 
the first national 
songwriting and 

composing conference 
April 20 -22 at the 

Hollywood Renaissance 
Hotel in Los Angeles. 
The event will feature 

panels, workshops, 
keynote speakers, song 
critiquing, technology 

demonstrations and 
performances. To 

register, visit 
ascap.com /expo. 

»>NAPSTER EYES 
ONLINE ADS 

Napster is planning a 

major overhaul of its Web 
site early next year to tap 

a new source of 
revenue -online 

advertising. The Web - 
based business model is 

Napster's effort to 
generate new revenue 

streams outside of 
subscription fees. 

continued on »p8 

HARRY FOX (cont.) 
from »p5 
millions of dollars waiting to be 
distributed. HFA declined to say 

how much money has been paid 
by other companies. 

"While some advances were 
paid under that agreement, the 
money cannot be distributed [to 

publishers and songwriters] 
until a rate is established," H FA 

president /CEO Gary Churgin 
says. "Meanwhile, everyone else 
in the online music economy is 
profiting, including the record 
companies. In order to ensure 
that publishers and songwrit- 
ers begin to be paid for the use 
of their music by these services, 
HFA is seeking to enter into 
agreements with individual 
services at mutually acceptable 
rates pending the establishment 
of an industry-wide rate." 

The big question is whether 
the rates HFA is proposing are 
any more "mutually acceptable" 

EMI (cont.) 

now than when talks broke 
down in August, and how these 
new rates might affect new, rap- 
idly expanding, digital music 
business models. 

According to a number of dig- 

ital music executives, H FA's rate 
increase is substantial to the 
point that costs may eat away at 
profit margins and /or need to 
be passed on to consumers. 

It remains to be seen how the 
HFA shift will affect the com- 
petitive environment between 
existing services, which will con- 
tinue to place money in escrow, 
and new services, which will 
likely have to pay higher rates. 

Digital Media Assn. executive 
director Jonathan Potter says he 
believes the change from the 
general agreement to one -on- 
one negotiations is not in the in- 

terests of anyone. "Why not let 
major brand -name companies 

from »p5 
life span. 

"It's a very entrepreneurial way of thinking 
they have here," says newly anointed Virgin 
chairman /CEO Jason Flom. 

EMI's ability to drive album sales will be key. 

EMI has to sell 4.4 million albums worldwide 
during the life of the deal to break even, sources 
say. EMI's share of record revenue is likely 
around the $3- per -album range, sources say. 

EMI will count on its participation in touring, 
merchandising, licensing and publishing to 
cover the rest of its initial investment. 

Korn's last studio album, "Take a Look in the 
Mirror," sold barely more than 1 million units, ac- 
cording to Nielsen SoundScan. 

Equally important will be touring revenue. At 
the height of Korn's popularity, the band grossed 
slightly more than $15 million in annual ticket 
sales as a headlining act, averaging about 50 U.S. 

dates per year. Last year, a 17 -date headlining 
run grossed $3.8 million. 

Under the EMI deal, the band expects to do 
closer to 100 dates per album cycle. 

"This band has never really tested the limits 
of its touring the way a band like Metallica has," 

Stiffelman says. 

EMI and Korn -which is managed by Jeff 
Kwatinetz of the Firm -are betting on a big cross- 

over audience for the new album, which features 
songs recorded with producers Atticus Ross 

and the Matrix. In addition to initial chart 
success for "Twisted Transistor," its video 
is making a splash at MTV. The clip shows 
Lil Jon, Xzibit, Snoop Dogg and David 

Banner stepping into the roles of front - 
man Jonathan Davis, bassist Fieldy, 
guitarist Munky and drummer David 
Silveria, respectively. 

Korn's camp points to the pres- 

ence of some of MTV's biggest 
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with major marketing dollars 
get into this business? Why not 
get more money even if you're 
not happy with the terms of the 
agreement? Nobody knows 
where the pricing is going . . . 

I think the advances are sig- 
nificant enough." 

There is no short-term reso- 
lution in sight. The RIAA peti- 
tioned the U.S. Copyright 
Office in 2001 asking for clari- 
fication of rights for these dig- 
ital offerings, but none has 
been forthcoming. When the 
issues over rights are cleared 
up, an arbitration proceeding 
with the Copyright Arbitration 
Board to determine rates would 
be next, but that can take up to 
a year to complete. 

Additional reporting by Antony 

Bruno in Los Angeles and Ed 

Christman in New York. 

stars in the video as a testament to the resources 
it brings to the partnership. And, Branca and 
Stiffelman say, EMI stands to benefit by contin- 
uing to work the album. 

"We're partners in all aspects of their music 
career," Virgin GM /COO Larry Mestel says. 

EMI has gambled and won on rich revenue - 
sharing deals before. A similar 2002 pact with 
U.K. pop star Robbie Williams is proving a success 

based on the strength of his album and touring 
business around the world. His latest album, 
"Intensive Care" (Chrysalis), sold 373,000 
copies in its first week in the United Kingdom to 
become his seventh solo No. l album. 

"The old model," Branca says, "of an artist sign- 
ing for seven albums to one label, where the label 

gets the records and the artist gets everything 
else, hasn't been working for anyone." 

Additional reporting by Ed Christman in 
New York, Emmanuel Legrand in London 
and Ray Waddell in Nashville. 

BY TODD MARTENS and BRIAN GARRITY 

Consumers Sing 
DRM Blues 
LOS ANGELES -Complaints 
continue to mount regarding 
a controversial CD copy - 
protection initiative by Sony 
BMG Music Entertainment. 

Artists and consumers' ini- 
tial concern was that the 
digital rights management 
technology does not work with 
iPods. Now a growing num- 

r 

OOP DOGG stars 
in the video for 
Korn's new single, 
'Twisted Transistor: 

ber of music fans charge that 
the security software behaves 
like spyware and may create 
security vulnerabilities in 
users' computers. 

The matter drew increased 
attention in technology circles 
Oct. 31, when software devel- 
oper /computer security expert 
Mark Russinovich began blog- 
ging the details of problems 
he experienced after using his 
computer to play the copy -pro- 
tected CD of "Get Right With 
the Man" by Van Zant, a 

Southern rock act signed to 
Columbia Records. 

Russinovich posted that Sony 
BMG's DRM drained resources 
from his computer processor, 
even when the CD was not 
being played, and was extra- 
ordinarily difficult to locate and 
uninstall. When he finally 
deleted the software, his com- 
puter's CD player stopped work- 

ing. "This is a clear case of Sony 

taking DRM too far," he wrote. 
Within 24 hours, online tech - 

news sites including SlashDot 
and CNet had posted news 
about Russinovich's account. 
And by Nov. 2, Sony BMG had 
posted instructions on its own 
site (cp.sonybmg /xcp) for re- 
moving the DRM. 

Copy -protection software is 

not actually spyware, of 
course. And industry execu- 
tives have long pointed to 
piracy rates in defense of DRM 
measures. Consumers on av- 

erage acquire almost 30% of 
their music annually by burn- 
ing and ripping CDs, accord- 

ing to the NPD Group. 
But Russinovich and others 

complain that Sony BMG's lat- 
est DRM lacks transparency - 
and a simple uninstall option. 

"The disclosure is totally in- 
adequate," says Fred Von 
Lohmann, a senior staff attor- 
ney with the Electronic Frontier 
Foundation. "I read the [end - 
user license agreement], and it 
does not say they will install soft- 

ware that hides itself and is dif- 
ficult to uninstall. When I read 
that someone is going to install 
software, I don't think it's going 
to behave like spyware and try 
to evade me." 

Sony BMG representatives 
declined to comment, but 
sources in the company and 
the label's technology part- 
ners -which include First 4 In- 

ternet and SunnComm -say 
hiding software on computers 
is standard. 

"Cloaking technology is rea- 
sonably commonplace," says 
Mathew Gilliat Smith, CEO of 
First 4 Internet, a developer of 
copy -protection technology. 
"This is a protection software, 
and the object is to make it more 
difficult to circumvent." 

But Russinovich says Sony's 
software may create a weak- 
ness for others to exploit. "All 

it takes is one malware author 
to get one of these CDs and see 
how it works and recognize it's 
on millions of people's ma- 
chines," Russinovich says. 
"The whole malware industry 
is financially driven, and there 
are tons of smart people paid 
to find those opportunities." 

As part of their Nov. 2 online 
update, Sony BMG and First 4 

Internet released a patch to 
make the files visible and ensure 
that malware writers cannot 
hide their own files behind the 
DRM technology. The patch is 

also being distributed to man- 
ufacturers of anti-virus software. 

Gilliat Smith says First 4 

Internet is looking for new 
installation methods for its soft- 
ware, but did not provide 
specifics. SunnComm execu- 
tives say they have not had any 
problems with their technology. 

In the meantime, a growing 
number of consumers and con- 
sumer advocates are expressing 
frustration with the technology. 

"I know this is the last copy - 
protected CD I will buy," Russi- 
novich says. 

"It strikes me as particularly 
pernicious," Von Lohmann 
adds, "to single out paying 
customers for this kind of 
treatment." 
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A new, magical holiday album from the all -time music master 

JrhiralReally WintFor Chi*tmas 

HIS STUNNING FIRST SOLO ALBUM OF CHRISTMAS MUSIC 
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LEST AT 
MEWS ! 
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» >SPANISH 
PIRATES BUSTED 

Spanish police made 75 
arrests late last month 

as they moved to smash 
a crime syndicate that is 

allegedly responsible 
for shifting mcre than 1 

million illegal CD -Rs 
and DVD -Rs each 

month. The operation 
invoh ed23 raids, 

mainly in Madrid and 
the Mediterranean port 

of Alicante. The product 
included recordings by 

Spanish and 
international artists. 

» >RED PICKS UP 
RELAPSE RECORDS 

Philadeiph a -based 
rock label Relapse 

Records has signed with 
RED Distr bution. The 
exclusive agreement 

will be effective Jan. 1, 

and includes Relapse's 
catalog and future 

releases. Relapse 
previously went 

through New York - 
based Ryko 

Distribution. 

» >CREAM SCORES 
BIG AT MSG 

The recent Cream 
reunion at Madison 

Square Garden in New 
York was a monster box 

office hit. The Oct. 24 -26 
shows -the band's only 

North American 
appearances- grossed 

more than $10.6 million 
and drew 56,151 people, 

according to MSG 
officials. More than 60% 

of those attending the 
shows came from 

outside the New York 
area. Producers declined 

to release merchandise 
revenue from the shows 
but Billboard estimates 
put the merch gross at 
more than $1.1 million, 
likely an MSG record. 

» >WARNER JOINS 
UMID PARADE 

Warner Home Video is 

the last major studio to 
release titles on the 

Universal Media Disc 
format starting next 

month. Titles will include 
"The Dukes of Hazzard," 

"Batman Begins," 
"Charlie and the 

Chocolate Factory" and 
"The Matrix." 

Compiled by Chris M. 

Walsh. Reporting by 
Antony Bruno, Susan 
Butler, Leila Cobo, Jill 

Kipnis, Howell Llewellyn, 
Todd Martens, Chuck 
Taylor, Ray Waddell, 

Margo Whitmire 
and Reuters. 

® BY LEILA COBO 

Latin Radio Flips Boost Ratings 
New Spanish Stations Gain Listeners, While Some Markets See Spike In Music Sales 

MIAMI -First came the flips: dozens of 
radio stations switching formats to Span- 
ish- language programming in the past 
year or so. Now come the facts: Almost 
across the board, ratings for those stations 
improved, and the increased exposure 
seems to be breeding Latin music sales. 

Arbitron has released most of its sum- 
mer books, and in the top 25 markets, 13 

stations have flipped from English to 
Spanish in little more than a year. Ten 
saw their ratings rise, and only two have 
seen them dip. (KVVZ San Francisco 
maintained low ratings throughout.) 

The numbers bode well for Spanish - 
language formats, which have grown ex- 

ponentially in the past five years. 
Even with stations that have under- 

performed, Clear Channel senior VP of 
Hispanic radio Alfredo Alonso says, "We 
have not had any flip where, after six 
months, we're saying, 'Wow, this was a 

wrong decision.' " 

Since September 2004, Alonso has 
helmed a Clear Channel initiative to flip 
English -language stations to Spanish for- 

mats. By year's end, Clear Channel will 
have flipped 25 stations in 20 markets. 

Clear Channel's most publicized flips 
have been to a format it calls "hurban," 
which features Spanish hip -hop and 
bilingual DJs. Those hurban stations 
opened the door for other networks' Latin 
rhythmic formats, such as Univision's 
La Kalle. All told, 30 stations nationwide 
have flipped to Latin rhythmic formats 
since last year, some from English, some 
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from other Spanish formats. 
Regardless of the format, however, flip- 

ping from English to Spanish has almost 
uniformly improved ratings. 

Clear Channel classic rock KSJO San 
Jose, Calif., for example, switched to re- 
gional Mexican last October, and its rat- 
ings almost tripled. Today, it is the No. 2 

station in the city. In San Francisco, Span- 
ish Broadcast System flipped KRZZ in 
December 2004 from adult contempo- 
rary to regional Mexican. Ratings jumped 
from 0.5 last fall to 2.4 this summer. In 
Miami, venerable alternative rock station 
WZTA flipped to hurban as WMGE (La 

Mega) in February, and ratings jumped 
from 1.9 to 2.7. 

Such ratings gains may be even more 
meaningful in the long term in markets 
that did not previously have high -pow- 

ered Spanish -language stations. David- 
son Media Group flipped WKKB 
Providence, R.I., from English to Span- 
ish tropical in February, and ratings 
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jumped from 1.1 for the winter book to 
2.7 this summer. In Washington, D.C., 
Infinity rock station WHFS flipped to 
tropical WLZL (El Zol) in January, and 
ratings climbed steadily from 1.3 last fall 

to 3.1 for the summer. 
Labels are seizing opportunities in 

these burgeoning Latin markets. "The 
full retail impact is yet to be seen," says 
Miguel Trujillo, VP /GM for regional Mex- 

ican at Sony BMG Norte. "We haven't 
seen growth that makes us say 'wow' yet. 

But I think eventually you will." 
Since WLZL and WKKB launched, 

Washington, D.C., and Providence have 
registered modest increases in Latin 
music sales compared with the same 
period in 2004, according to Nielsen 
SoundScan. The new Latin market ex- 

periencing the biggest sales gain is At- 

lanta. Since its first high -power 
Spanish -language station, WWVA, 
signed on last September, Latin music 
sales have increased by almost 100,000 
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units in the city compared with the cor- 
responding period in 2003 -2004. 

The widespread flipping of English 
formats into Spanish has accelerated 
since last year, Arbitron VP of commu- 
nications Thom Mocarsky says. He at- 

tributes the trend to the high percentage 
of Hispanics living in metropolitan areas 
and the fact that on average, Hispanics 
listen to three more hours of radio each 
week than non -Hispanics. 

"There are underserved Hispanics in 
most marketplaces that don't have many 
musical choices," says Jeffery Liberman, 
president of Entravision Radio, which 
boasts 54 Latin music stations and just 
launched José, a Spanish -language ver- 
sion of the Jack format, which mixes a 

variety of top 40 music (see Latin Notas, 
page 32). "We all know the Hispanic pop- 
ulation is growing faster than any other 
segment, and many of these broadcast- 
ers have seen the upside we've been liv- 

ing for many, many years." 
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Latin album sales (with percent of local market) before and after introduction of Spanish -language stations 

MTV Taps Consultant As President /COO 
NEW YORK -With the ap- 
pointment of Michael J. Wolf 
to president /COO, MTV Net- 
works is looking to continue its 

never -ending evolution as it 
pursues the best ways to use 
new technologies. 

"MTV is a juggernaut," Wolf 
tells Billboard. "MTV today is 

different from MTV 36 months 
ago. We will continue to 
move it into a multiplatform 
environment." 

And with each new platform 
comes a new revenue stream, 
he adds. 

In this newly created senior 
executive position, Wolf -who 
reports directly to MTV Net- 
works chairman /CEO Judy Mc- 

Grath -will helm the Viacom 
company's business and tech- 
nology operations. This in- 
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eludes business and strategy 
development, advertising sales, 

affiliate sales and marketing 
and production operations. 

McGrath says Wolf's "in- 
credible operational, digital 
media and marketing expert- 
ise" will help MTV Networks 
further extend its global brand. 

Prior to joining MTV Net- 
works, Wolf was a managing 
partner of management con- 
sulting firm McKinsey & Co., 

which he joined in 2001. There, 
he consulted global media, in- 
formation and entertainment 
companies, including MTV 
Networks. Preceding McKin- 
sey, Wolf was a senior partner 
with strategic management 
and technology consulting 
firm Booz Allen Hamilton. 

McGrath says Wolf will be an 

asset to the company's adver- 
tisers, distributors and interna- 
tional business partners "look- 
ing to solve their most difficult 
marketing challenges in today's 
changing media landscape." 

And though MTV is a mature 
business, even its challenges can 

spur envy, Fuse Music Network 
head of entertainment Robert 
Weiss says. "We should all have 

the high -class problems that 

MTV Networks has -the prob- 
lems that come with being a ma- 

ture company," he says. 

"MTV has already garnered 
a huge market share and au- 
dience," he adds. The big chal- 
lenge then becomes "how do 
you grow it without alienat- 
ing viewers ?" 

For Wolf, this entails trans- 
forming MTV Networks into a 

technology company ( "The In- 

ternet is moving away from a 

text to video format "), chang- 
ing the nature of the com- 
pany's relationships with ad- 
vertisers ( "Advertisers want 
to be on other platforms ") and 
shifting its standing in the 
music industry. 

Wolf says MTV wants to be- 
come a part of the solution to 
what ails the music industry. 

"We want to break new acts 
and sustain important artists." 

This is great news for the 
music industry, which has 
watched outlets like MTV and 
VH1 replace their musical core 
with programming steeped in 

other aspects of pop culture. 
At Billboard's recent Road - 

work '05 Touring Conference 
and Awards, Metropolitan Tal- 

ent co- CEO /manager John 
Scher said MTV could improve 
its relationship with the touring 
industry by simply playing one 
music video every half hour. 

Wolf is the chairman of the 
UJA- Federation's Entertain- 
ment & Media Division, and is 

also on the boards of trustees 
at the Museum of Television 
and Radio Media Center and 
other institutions. 
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EA, MySpace Launch Labels 
Videogame Giant, Social Networking Powerhouse Leverage Their Strengths 

Videogame publisher Elec- 
tronic Arts and online social 
networking site myspace.com 
have proved effective channels 
to promote music in this digi- 
tal age. Now, both the compa- 
nies are forming their own 
labels -EA Recordings and My- 

Space Records. 
MySpace Records is the 

brainchild of MySpace co- 
founder Tom Anderson, who is 
also a musician. He will sign 
new talent and head up A &R. 
Distribution is via a partnership 
with Interscope Records. 

The first release will be "My- 

Space Records Vol. I," a compi- 
lation of various acts previously 
featured on the site. They indude 
major -label acts AFI, Weezer and 
Dashboard Confessional; indie 
bands Plain White T's and 
Against Me; unsigned act New 
Years Day; and the label's first 
signing, Los Angeles rock band 
Hollywood Undead. 

Anderson says he is recruit- 
ing additional acts to the label, 
culling talent from the more 
than 550,000 bands with My- 

Space profiles. "It's how I found 

HIP-HOPi; 

Hollywood Undead and all the 
bands I'm currently interested 
in," he says, adding that the label 
will favor rock. 

EA Recordings, meanwhile, is 

a digital -only venture with Nett- 
werk Music Group, designed to 
sell EA -owned original music 
from its many videogames as dig- 
ital downloads and /or ringtones. 

"Labels that have tried to re- 
lease physical versions of game 
soundtracks, no matter how big 
the game was, haven't realized a 

return on them," Nettwerk CEO 
Terry McBride says. Users "only 

want one or two songs." 
Music includes original beats 

by such artists as Paul Oaken - 
fold, BT and Just Blaze, as well 
as compositions from Sean 
Callery, Michael Giacchino and 
Mark Mothersbaugh. 

According to EA music chief 
Steve Schnur, the idea is to sell 
videogame themes much like 
ones from such films as "Jaws" 
or "Star Wars," which have 
yielded successful ringtones. 

"There is a whole new gener- 
ation thinking the same way," 
he says. "It's just that their music 
and their themes and their songs 
come from videogames." 

Although EA Recordings' 
focus is commercializing its ex- 

isting music, Schnur does not 
rule out signing emerging 
artists, and using videogame 
exposure to promote them. 

Both initiatives illustrate how 
nontraditional labels can lever- 
age unique assets. A traditional 
label can release records for 
years without building the com- 
munity that MySpace Records 
will enjoy at launch. 

The site has become one of 

the Internet's most popular des- 
tinations, with more than 17 

million unique visits per month. 
MySpace profiles have become 
the de facto Web sites for many 
acts, signed and unsigned. 

MySpace also regularly hosts 
streaming listening parties of 
new music before it is released 
in stores and sponsors live 
events and concert tours. 

The company's recent acqui- 
sition by News Corp means My- 

Space is now under the same 
umbrella as Fox TV and 20th 
Century Fox movie studios, 
which may feature MySpace 
Records acts. And, a company 
executive says, MySpace is 
planning a satellite radio play. 

EA, meanwhile, is the world's 
largest videogame publisher, a 

format that has joined radio as a 

key venue for music discovery. 
"What really makes this work 

is that kids listen to this music 
every single day over and over 
and over," McBride says. "You'll 
probably hear a prominent song 
on a videogame more than 
you'll ever hear from any other 
media source." 

BY IVORY M. JONES 

Lil Jon, 50 Cent Labels Link 
For Joint Projects, Promotions 
Two of rap music's most dominating entities 
may soon be even more dominant. Rapper /pro- 
ducer Lil Jon's BME Recordings and rapper 50 

Cent's G -Unit have joined forces to cross -pro- 
mote their artists. 

While all the specifics have yet to be worked 
out, Jon says that the focus of the arrangement 
will be on cross -camp collaborations. Artists will 

continue to release projects under their original 
label deals, but BME and G -Unit will jointly mar- 
ket the releases. 

"50 Cent is going to collaborate and appear on 
E certain projects with BME artists," Jon says. "And 

I'm going to collaborate and appear on certain 

É 
projects with G- Unit." 

The two began mulling over the idea during 
this summer's Anger Management tour, which 

: featured several BME artists, such as Lil Scrappy 
and Bohagan. The agreement follows months of 
speculation that Scrappy was leaving BME to sign 

ó with G -Unit. Scrappy will be the first artist to re- 

lease a project under the new partnership; BME 

° Recordings/ Reprise Records will put out his un- 
ö 

t titled album. 
Rumors of Scrappy's BME departure started 

flying after he joined the Anger Management tour, 

and were further fueled when 50 Cent reportedly 
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announced during an Oct. 15 interview on 
BBC's Radio 1 in London that Scrappy was 
joining the G -Unit clique. 

"Basically 50 and Scrappy were already 
good friends," Jon says. "While we were 
out on tour, 50 came to me with the busi- 
ness proposition, and we sat down and 
worked it out." 

Lil Jon and 50 Cent will be hard -pressed 
to develop other artists' careers that will 
rival their own successes. The latter's last 
album, March's "The Massacre," has sold 
more than 4.5 million copies, according 
to Nielsen SoundScan, and Lil Jon's Feb- 

ruary release "Crunk Juice" has sold more 
than 2.3 million. 

Earning his rightful share is one of Jon's 
top priorities right now. The deal comes at a 

time when he has been very vocal about his 
unhappiness with his most recent label home, 
TVT Records. He tells Billboard that he is "very 
unhappy" with his situation at TVT and its owner, 

Steve Gottlieb. In an interview with Florida -based 
Ozone magazine, Jon said that Gottlieb "don't 
know how to pay people and take care of the peo- 
ple that helped take his label to another level." 

TVT declined to comment. 

MOBILE BY ANTONY BRUNO 

Sprint Brings 
First Mobile 
Music Store 
To Market 
The Halloween -day launch of 
Sprint Nextel's mobile music 
store has sparked both imagi- 
nations and questions over how 
wireless capabilities will affect 
the evolution of digital music. 

For the music industry, the 
launch of the first mobile music 
service in the United States 
(billboard.biz, Oct. 27) further 
diversifies the digital music 
landscape. But pricing issues 

and a lack of complementary 
features are raising concerns. 

The Sprint Music Store, pow- 
ered and operated by partner 
Groove Mobile, charges $2.50 
per song and boasts a library of 
250,000 tracks, including titles 
from all four majors. Users can 

listen to 30- second clips before 
buying, and music purchased 
will be delivered to the phone 
and held in an online account 
for users to later download to 
their computer. 

While this "dual delivery" 
process is considered crucial 
to the success of wireless 
download services, the price 
has raised eyebrows and low- 
ered expectations. 

"Consumers recognize 
there's a convenience with 
downloading over the air and 
that it has value," says Clint 
Wheelock, an analyst with the 
NPD Group. "But according to 
our research, $2.50 is a bit too 
high." NPD projects $1.75 as the 
sweet spot. 

Sprint's least expensive 
data access plan runs $15 per 
month for unlimited use. Cus- 

tomers can purchase songs 
without a data plan, but 
doing so would require pay- 
ing airtime charges for the 
time it takes to browse and 
download music. 

Ringtones are sold sepa- 
rately. Users who wish to 
download the master ringtone 
of a song they have purchased 
must pay an additional $2.50. 

Major -label sources counter 
that price may be less of a fac- 
tor in the wireless world, where 
labels expect a lot of impulse 
purchases, and hope to develop 
new consumers who are not 
currently buying music online. 

"Two things about music 
have driven sales for decades," 
says Tom Ryan, senior VP of mo- 
bile and digital development for 
EMI Music North America. "One 

is the impulse purchase, and the 
second is word-of-mouth." 

Wireless music could offer 
new opportunities for both. 
Music identification technol- 
ogy and user -to -user song 
sharing and recommendation 
are two features unique to wire- 
less services. The new Sprint 
store does not provide either, 
but that may soon change. 

Sprint has hinted at service 
upgrades to come early next 
year, around the same time 
competitors Cingular and Ver- 
izon Wireless will introduce 
mobile music services. 

"There's still a lot of room for 
us to grow," says Jeff Hallock, 
VP of product marketing and 
programming at Sprint. 

Meanwhile, Sprint earns the 
label of mobile music innovator. 
Trailing Cingular and Verizon in 

market share, Sprint is position- 
ing the music service as the flag- 
ship driver of its new high -speed 

wireless network, announced in 

conjunction with the store. 

The new network features 
download speeds comparable 
to a DSL connection, allowing 
users to transfer full songs in 

less than a minute. However, 
it does require users to buy 
phones capable of connect- 
ing to these new networks, of 
which only two are available: 
one from Samsung for $250 
and another from Sanyo for 
$230. Both require removable 
memory cards for storage, 
available in sizes up to 1GB. 

Sprint is betting the music 
service will compel consumers 
to make these purchases. Ver- 
izon, which has been rolling 
out a similar high -speed net- 
work for the last three years, 
placed its initial bets on mo- 
bile video with its V Cast serv- 
ice, which started in January. 

There are signs that Sprint's 
strategy may work. Sprint be- 
gan seeding its stores with the 
new phones the week prior to 
its announcement, and retail 
sources say that buyers imme- 
diately discovered the music 
service and began download- 
ing songs, causing Sprint to 
make its public announcement 
two weeks earlier than planned. 

Sprint says it will release the 
details of its marketing plan to 
promote the store before the 
end of the month. 
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We proudly congratulate 
our nominees 

CMA 
AWARDS. 

WILLIAM MORRIS AGENCY 

LEN CAMPBEL 

BRAD PAISLEY 

ALCOHOL 

BRAD PAISLEY 
BABY GIRL 

SUGARLAND 
BLESS THE BROKEN ROAD 

RASCAL FLAT TS 

FEELS LIKE TODAY 

RASCAL FLATTS 

ALCOHOL 

BRAD PAISLEY 
BLESS THE BROKEN ROAD 

JEFF HANNA* 
SONGWRITER 

REDNECK WOMAN 

JOHN RICH* 
SONGWRITER 

WHISKEY LULLABY 

JON RANDALL* 
SONGWRITER 

SARA EVANS 

BRAD PAISLEY 

DIAMOND RIO 
LON ESTAR 
RASCAL FLATTS 
SUGARLAND 

BIG & RICH 
BROOKS & DUNN 
VAN ZANT 

I'LL NEVER BE FREE 

WILLIE NELSON* 
NEW AGAIN 

BRAD PAISLEY 
SARA EVANS 
PARTY FOR TWO 

BILLY CURRINGTON* 

ALCOHOL 

BRAD PAISLEY 

DIERKS BENTLEY 
BIG & RICH 
SUGARLAND 

NEW YORK BEVERLY HILLS LONDON NASHVILLE MIAMI BEACH SHANGHAI 
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There's A Crystal Method 
To Their Media Madness 

en Jordan and Scott 
Kirkland make up elec- 
tronic duo the Crystal 

Method. After three 
studio albums and 

two DJ -mix collections, they 
hope to extend their reach via 
film, TV and videogames. 

The duo has scored its first fea- 

ture film, "London." The sound- 
track arrives in January, it will be 
the first commercial release on 
Tiny E, the act's new label dis- 
tributed by Reincarnate Music. 

The Crystal Method also 
composed the theme for the 
new Fox series "Bones" and li- 
censed a new track, "Free Your 
Mind Up," to "Matrix: Path of 
Neo," a videogame from Atari 
out this month. 

"We wanted to take the time 
between albums to do more 
multimedia stuff," Jordan says. 

"And to challenge ourselves 
to do things differently," Kirk- 
land adds. 

"Besides," Jordan says, "art- 
ists can no longer rely solely 
on CD sales. Those days are 
long gone." 

The duo's manager, SuzAnn 
Brantner of 3AM Management, 
agrees. "Because kids are hit 
with so many things these days, 
you must get multiple impres- 
sions," she says. 

While working outside the 
confines ofthe dancefloor is not 
new for Jordan and Kirkland, 
this activity marks a concen- 
trated effort to bring new fans 
into their fold. 

Through the years, the duo 
has placed several songs in 
soundtracks (the documen- 
tary "Rise "), games ( "N20: Ni- 

trous Oxide ") and TV ads (Gap). 
The twosome's "Keep Hope 
Alive" was the theme song of 
NBC drama "Third Watch." 

With each new opportu- 
nity, more people became 
aware of them, Brantner 
says. She notes that the 
Gap ad, which featured the 
track "Busy Child," caused 
radio programmers to come 
around again. "It created re- 
newed interest in the song." 

Brantner has high hopes for 
the "Bones" theme -and 
rightly so. It is safe to say that 
the average "Bones" fan 
knows nothing about the 

Los Angeles -based duo. So, "a 40- 

year -old might watch 'Bones,' but 
never go to Avalon on a Saturday 
night," Brantner says, referring 
to the popular L.A. nightclub. 

"People are always telling 
us that they initially heard our 
music in videogames or TV 
ads," Kirkland says. "Not every 
town has a [rock station like] 
KROQ [Los Angeles] to hear 
this kind of music. But every 
town surely has a couple of 
kids who watch TV and play 
videogames." 

`ICE' GETS HOT: Tan - 
queray is the latest brand to 
take original music from a 30- 

second TV spot and extend it 
into a full -length single - 
thanks to assistance from its ad 
agency, Grey Worldwide. 

Hip -hop track "Get Your Ice 
On" from the liquor company's 
"Gem Cutter" spot is currently 
being heard on numerous Sir- 

ius Satellite Radio channels, in- 
cluding ESPN, Maxim, NFL 
Radio and Laugh Break. 

The track can also be down- 
loaded at yahoo.com and is fea- 

tured on the Grey- created Web 
site, fauxbandnames.com. Ad- 
ditionally, 35,000 promotional 
CDs are being handed out at co- 

median Mike Epps' in- progress 
On the Edge Comedy tour, 
sponsored by Tanqueray. 

Grey music producer Jared 
Schlemovitz says the extended 
version was a direct result of 
"overwhelming e-mail in- 
quiries" about the music in Tan - 
queray spots "Gem Cutter," 
"Mmmm" and "Iceberg." 

Schlemovitz created "Get 
Your Ice On" with Grey creative 
director Glenn Porter, Alfred 

Hochstrasser of New York music 
production house Music Beast 
and the featured rapper, whose 
name is being kept a mystery. 
(The track is credited to Tan - 
queraycharacter "Tony Sinclair. ") 

With the extended version of 
"Get Your Ice On," Grey is doing 
its part to develop a 360 -degree 
advertising platform. In the 
process, Schlemovitz says the tar- 

geted consumers are being hit in 
the easiest and most direct way. 

If all goes as hoped, "Get 
Your Ice On" will become a 

bona fide hit -without the help 
of a well -oiled record label. "As 

long as the music is good, who 
cares where it came from ?" 

Schlemovitz asks. "Starbucks 
is selling CDs. Why can't Tan - 
queray deliver a hit single ?" 

Time will tell if "Get Your Ice 

On" has staying power. Mean- 
while, Grey is gearing up for 
the launch of Tanqueray's new 
holiday spot featuring a de- 
lightfully trippy take on a clas- 
sic holiday song. An extended 
version of "Deck the Halls" (as 

well as "Get Your Ice On ") are 
included on a virtual CD avail- 
able at tanqueraytracks.com. 

Created by Blue Maze in New 
York, the "disc" also includes 
two tracks by Soulive and full - 
length versions of "One Billion 
Ice Cubes" and "MMMM- 
MARTinis" from Tanqueray's 
"Iceberg" and "Mmmm" spots, 
respectively. 

And who knows? An up- 
coming Tanqueray ad in 
Blender magazine may drive 
enough traffic to tanqueray- 
tracks.com to cause a serious 
traffic jam. Stay tuned. - 

Legal IViatteis 
SUSAN BUTLER sbutlerä>billboard.com 

iPods Loaded With Issues 
Copyright Law Fuzzy On Resale Of Digital Players 

As consumers auction off iPods 
loaded with music on eBay and 
sell CD collections after copy- 
ing tracks to iTunes (see story, 
opposing page), a question re- 
peatedly comes up: What's fair 
and what's infringement? Even 
copyright experts find the law 
fuzzy when consumers want to 
sell extra copies of music and 
upgrade MP3 players. 
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Movies? TV? Games? THE 
CRYSTAL METHOD thrives 
by diversifying. 

To sort out the rights, the 
original sources of music 
copied and stored on such soft- 
ware as iTunes -CDs and MP3 
files -is the place to begin. 

The CDs may have been pur- 
chased, borrowed from friends, 
pirated (unauthorized copies 
of authorized recordings) or 
bootlegged (unauthorized 
recordings). The downloads 
may have been purchased from 
legitimate online stores, re- 
ceived as free promotions au- 
thorized by copyright owners 
or swapped through unautho- 
rized peer -to -peer services. 

It's clear under U.S. law that 
music copied from pirated 
CDs or downloaded without 
the copyright owners' per- 
mission infringes the copy- 
rights. When these recordings 

are sold with an iPod, most 
lawyers would agree that the 
sale is unlawful. Bootlegs are 
trickier and best left for an- 
other column. 

This leaves four areas to ex- 

plore: authorized downloads 
and copied tracks from bor- 
rowed, promotional and pur- 
chased CDs. 

Under copyright law's first 
sale doctrine, purchasing a 

lawfully made copy of music - 
such as a CD made from the 
original master recording 
with permission from the 
artist, publisher and label - 
permits the purchaser to sell 
or otherwise dispose of that 
copy (but, under U.S. law, not 
to rent it). This also applies to 
reselling a download, says 
copyright expert Bill Patry, a 

partner with Thelen Reid & 

Priest in New York. 
"When a consumer pur- 

chases a digital copy from a 
store like iTunes and stores it 
on an iPod, that is a lawfully 
made copy that can be sold," 
Patty says. "The [first sale doc- 
trine] doesn't make a distinc- 
tion between hard copies and 
digital copies." 

Further, the Audio Home 
Recording Act recognizes the 
fair use doctrine -that any- 
one may copy music for per- 
sonal (noncommercial) use 
and share it with a select 
group of others. 

Even though the law is not 
crystal clear, Patry believes that 
this means once the CD is sold, 
the consumer still has the right 
to keep the digital copy on 
iTunes and on an iPod. The CD 
itself may be sold under the 
first sale doctrine with the dig- 
ital copy of that CD lawfully 
kept, under the fair use doc- 
trine. This doctrine also per- 
mits limited copying from a 

friend's CD. 
But what the consumer may 

do with copies stored on 
iTunes and an iPod is another 
matter. For example, it would 
probably not be legal for a con- 
sumer to maintain an iTunes 
library on their computer, copy 
it over to an iPod, sell the iPod 
and then keep filling and sell- 
ing iPods with that computer - 
based song library. 

"You have to analyze the 

second source of content -the 
copies," says Bobby Schwartz, 
a partner with O'Melveny & 

Meyers in Los Angeles and one 
of the attorneys litigating the 
MGM Studios vs. Grokster 
case. "After making a copy onto 
my own iPod, how many op- 
portunities would I have to 
make more copies? I'm not 
sure that I can then aggregate 
the content over and over 
again. Making multiple copies 
was not envisioned by the first 
sale doctrine or fair use." 

This is where contractual re- 

strictions may also come into 
play. While Patry believes that 
an iPod filled only with au- 
thorized downloads may be 
sold under the first sale doc- 
trine, both attorneys note that 
an end -user agreement may re- 
strict the number of copies the 
user may make. 

For example, the iTunes 
Music Store usage rules re- 
strict consumers from using 
the music on more than five 
authorized Apple devices or to 
burn CDs from an iTunes play 
list more than seven times. 

The agreements may re- 
strict the number and types 
of copies that may be made 
from music copied with the 
software. When a consumer 
agrees to make only five 
copies of a music file and not 
to share them with more 
than three people, for exam- 
ple, making more copies or 
sharing them with more peo- 
ple would be unlawful re- 
gardless of the first sale and 
fair use doctrines. 

It's no wonder that music 
lovers using legitimate online 
services can't figure out what's 
legal and illegal when it comes 
to sharing music. Although 
lawyers may disagree with 
legal interpretations, perhaps 
it's time for the music indus- 
try, the Copyright Office and 
digital music companies to 
write consumer guidelines 
about copyright infringe- 
ment -with a disclaimer to 
consult an experienced copy- 
right lawyer if the consumer 
disagrees with the guidelines. 
These can then be clearly 
posted on Web sites and pro- 
vided with all sales of digital 
music and players. . 
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Market For Refurbished, 
Used iPods Growing 
The popular iPod Nano and the 
just -released video iPod are ex- 

pected to lead a surge of holi- 
day sales for Apple Computer. 

Research firm Fulcrum 
Global Partners predicts Apple 
will sell 10 million iPods in the 
fourth quarter, a strong follow - 
up to the 7 million sold in the 
previous quarter. 

But not all of these sales 
will be to new iPod owners. 
Piper Jaffray analysts say 
about 30% of the iPod pur- 
chasers are now repeat buy- 
ers who are either replacing 
an existing, earlier -generation 
iPod or adding to their range 
of styles (such as an iPod 
Shuffle and a video iPod). 

If the average lifespan of an 
iPod is about 1.5 years, what 
happens to the older models? 

Analysts say most users 
hand down their iPods to 
friends or family once they 
purchase a new one. 
Some simply throw 
them away. 

Increasingly, 
however, consumers are 
capitalizing on the growing 
iPod phenomenon by selling 
their used iPods for cash or as 
a trade -in toward a new device. 

And it is not just for bargain 
hunters either. With the pop- 
ular iPod Mini being discon- 
tinued, many fans have turned 
to the refurbished market to 
track down a favorite color in 
what is becoming a cult - 

nostalgia item. 
"There is an emerging mar- 

ket for older iPods," Piper Jaf- 

fray analyst Gene Munster 
says. "Apple discontin- 
ues successful prod- 
ucts that people feel 

Browse 
EHtras 
Settings > 

Backlight 

kt mu!:! Cr II 001 

some sort of connection to. 
They're the retro -cool thing." 

Internet auction site eBay 
has literally thousands of iPod 
and iPod -related products for 
sale. The site is considered a 

leading resource for those 
seeking an inexpensive way to 

join the iPod revolution. So is 
Web site Craigslist. 

With 28 million iPods sold 
worldwide, the potential for 
iPod refurbishment and sales 
has created a cottage industry 
of sorts. 

Small Dog Electronics, for 
instance, is an established 
Apple reseller that has for 
years sold refurbished Macin- 
tosh computers and other ac- 
cessories. The company now 
sells around 500 used and re- 
furbished iPods per month 
from its Web -based store at 
significant discounts. A re- 

furbished third -generation, 
30GB iPod that cost $400 

in 2003 now runs for 
about $210, for example. 

The company offers 
up to $100 off the price of 

a new iPod to anyone trad- 
ing in a used one. According 

to CEO Don Mayer, the pace 
of such replacements is ex- 
pected to increase as iPod sales 
continue to grow. 

"You have a curve that's get- 
ting larger every quarter for the 
installed base of iPods," he 
says, "so the used and refur- 
bished ones are getting more 
and more prevalent. All that in- 

TREO DOCKS IN 
Looks like MP3 players 
are not the only devices with 
their own music docks anymore. 

Hong Kong's Palm PDA aficionado 
site Shop Brando has begun selling a music 
dock for the popular Treo 650 smart phone, which 
features the Palm operating system. The dock is a 
stereo speaker system with 2.1 subwoofers and vol- 
urne control for the music stored on it. It includes a 
3.5mm stereo line -in jack to plug other audio 
devices like MP3 CD players to the speakers. 

It also doubles as a phone charger and HotSync 
cradle to synchronize data between the phone and 
the user's computer. 

The Treo 650 Music Dock is available at 
shop.brando.com.hk for $32. - Antony Bruno 

creases with volume." 
Another company, PodSwap, 

takes it a step further by not 
only offering cash for used 
iPods, but also ships players 
loaded with music that has 
been authorized for such dis- 
tribution by artists who own 

the necessary rights. 
Both companies col - 

lect the used devices, 
determine and classify 

their condition, make what- 
ever repairs are necessary 
and then clear the memory 
of any music files before 
shipping. 

It is a bit more loose on 
Craigslist and eBay. Several 
iPods up for auction include 
the sellers' music collection 
and instructions on how to 
transfer the music from the 
iPod to the buyer's computer. 
Some even take requests for 
additional songs to be added 
prior to shipping. 

One video iPod for sale con- 
tains an entire season of TV 
show "King of Queens" in- 
cluded (see Legal Matters, op- 
posing page). 

Even Apple competitors 
have tried to use the swap as a 

promotional tool. Dell offered 
a $100 mail -in rebate to any 
customer turning in an old 
iPod when buying one of its 
MP3 players. 

Interestingly, all the deals 
are better than what Apple 
itself offers. The company 
began offering iPod owners 
a 10% discount on new iPods 
when they trade in an older 
device. That translates to 
anywhere from $45 off a 

60GB video iPod to $10 off 
the iPod Shuffle. a 
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ROKR'S ROCKY START 
Not yet two months after un- 
veiling the much anticipated 
iTunes- compatible ROKR 
phone, Motorola is planning 
to alter its marketing strat- 
egy in response to consumer 
confusion and dissatisfac- 
tion. American Technology 
Research analyst Albert Lin 
reports that customers are 
returning the device at a 

rate that is six times greater 
than what is expected for 
mobile phones. 

Motorola CEO Ed Zander 
blames the marketing cam- 
paign, which he says mis- 
leads consumers into think- 
ing the device is an iPod. The 
ROKR's ads closely resemble 
that of Apple Computer's 
iPod spots on TV ads and bill- 
boards. But the device holds 
only 100 songs, and prob- 
lems have been reported 
about compatibility glitches 
and abnormally long music 
transfer times. 

FUSE AND FOCUS 
Music video channel Fuse has 

teamed with interactive mar- 
keting agency Deep Focus and 
social network- 

ing site myspace.com to con- 
duct a music video contest. 
They have invited musicians 
to upload short videoclips to a 

dedicated Fuse page on My- 

Space. The five finalists will 
be posted on the contest site 
Nov. 7, allowing visitors to 
vote for their favorite. The 
winning clip, which will be 
announced Nov. 15, will re- 
ceive airplay on Fuse's video - 
on- demand service and be 
streamed on myspace.com. 

SONY PSP TOUR 
Sony Computer Entertainment 
has launched a hip -hop concert 
tour to promote the multime- 
dia capabilities of its PlaySta- 
tion Portable handheld gaming 
and entertainment device, fea- 

turing a reunited Mos Def and 

Talib Kweli. Those attending the 
Breed Love Odyssey tour will 
get free demos of the PSP sys- 

tem and a gift card redeemable 

for an exclusive Mos Def down- 
load from the Sony Connect 
music store. The first 50 guests 
at each venue will receive an 

additional Connect gift card 
good for another 25 song 
downloads. Other PSP- related 
prizes will also be awarded. 

The Black Eyed 
Peas spend 
their second 
straight month 
on top of AOL's 
Top Songs 
chart. 
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Top Songs 
1 THE BLACK EYED PEAS 

My Humps INTERSCOPE 654,961 

482.327 

384.323 

374,508 

362.919 

362.695 

322,975 

322,927 

329.921 

REPRISE 312,025 

2 MARIAH CAREY 
Don't Forget About Us IDJMG 

3 NICKELBACK 
Photograph ROADRUNNER 

4 KANYE WEST 
Gold Digger IDJMG 

5 RAY J 
One Wish SANCTUARY 

6 SEAN PAUL 
We Be Bumin' ATLANTIC 

7 KELLY CLARKSON 
Because of You RCA 

B CHRIS BROWN 
Run It! ZOMBA 

9 YOUNG JEEZY 
Soul Survivor m ISLAND 

10 GREEN DAY 
Wake Me Up When September Ends 

Kelly Clarkson's 
"Because of You" 
debuts at No. 3 
on AOL's Top 
Music Video 
chart. The track 
recently became 
her fourth top 10 
on The Billboard 
Hot 100 from her 
"Breakaway" CD. 

Top Videos 
1 THE BLACK EYED PEAS 

My Humps INTERSCOPE 

2 ASHLEE SIMPSON 
Boyfriend GEFFEN 

3 KELLY CLARKSON 
Because of You RCA 

4 KANYE WEST 
Gold Digger IDJMG 

5 BOW WOW 
Like You COLUMBIA 

6 FALLOUT BOY 
Sugar, We're Goin' Down m ISLAND 

7 NICKELBACK 
Photograph ROADRUNNER 

8 GREEN DAY 
Wake Me Up When September Ends REPRISE 

9 CHRIS BROWN 
Run N! ZOMBA 

10 MARIAH CAREY 
Shake It Off ISLAND 

494.273 

298.068 

220,195 

198,315 

189.313 

185.479 

162.571 

157.164 

156,300 

148,026 

Rrst Listen/First View ' AOL Music Live r Artist of the Monts " Breaker Artist 
SessionssWAOL Source: AOL Music for the four weeks ended Non. 1. 
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UpFront 
TODD MARTENS tmartens @billboard.com 

Trustkill's Film 
Label Launches Movie Production Company 

The video iPod is only a few 
weeks old, and Trustkill founder 
Josh Grabelle already has plans 
to use it to get the word out on 
his label's budding film pro- 
duction company, Tragedy Fea- 

tures. Wanting to expand the 
Trustkill brand beyond music 
and merch, Grabelle linked with 
music video director Darren 
Doane to launch the division. 

In 2006, Trustkill /Tragedy 
will release Doane's 90- minute 
feature "Unleaded." Grabelle 
also intends to issue some 
behind -the- scenes -type videos. 
He is looking for entities to 
license Doane's work, and will 
soon start promoting "Un- 
leaded" online. 

"We have ideas where we can 
do a prerelease of a film through 
iTunes," Grabelle says. "We can 
launch episodes of a film and 
let kids download them onto 
their iPods or computers, a taste 
or a teaser for the film. Then two 

or three months later we could 
launch the film." 

Doane is a well -known video 
director in the underground 
rock /punk communities, hav- 

ing helmed clips for Blink -182, 

Poison the Well, Jimmy Eat 
World and Spitafield, among 
others. A sampling of his work 
is collected in three Victory Rec- 

ords DVD volumes, and he is 

also compiling a making -the- 
video DVD for Trustkill. 

Long term, Grabelle plans on 
bringing other filmmakers into 
the mix, citing "Garden State" 
as the type of movie that per- 

fectly bridged the independent 
music and rock communities. 

"We have a lot of high 
hopes," he says. "I think of 
video and film as sort of the 
future of music." 

Trustkill is not the only in- 
dependent rock label with a 

feature film division. Los Ange- 
les -based Kung -Fu Records has 
made its own forays into the 
movie business. Earlier this 
year, it released "Cake Boy," di- 

rected by label owner /Vandals 
bassist Joe Escalante, featuring 
David Cross, Bob Odenkirk and 
Patton Oswalt. 

NEW AT CAROLINE: New 

York -based Caroline Distribu- 
tion has named Tom Sladek 
national director of sales. 
Sladek was previously head of 
sales and distribution at Tommy 
Boy Entertainment. He has also 
been a GM at Kinetic Records 
and a national sales director for 
Mute Records. 

Sladek's first day at Caroline 
was Nov. 1. He replaces 
Michael Toppe, who remains 
with Caroline but is currently 
on sabbatical. 

FOLK WINNERS: Tom Pax- 

ton, Clifton Chenier and D. 
Kenneth Goldstein will receive 
the 2006 Elaine Weissman Life- 

time Achievement Awards from 

the North American Folk Al- 

liance at the organization's con- 
vention in February. The awards 
will be presented Feb. 13 in 
Austin at the organization's first 

Foray 
business awards banquet. 

Topical singer/songwriter 
and satirist Paxton continues 
to tour, and just released a live 

album on his own Pax Records 
that is available via CD Baby. 
Throughout his 40- plus -year 
career, Paxton has recorded for 
Elektra, Rounder, Sugar Hill, 
Vanguard and Appleseed, 
among others. 

King of zydeco Chenier 
passed away in 1987, and 
much of his catalog is still in 
print on Arhoolie. 

Folklorist Goldstein pro- 
duced more than 200 albums 
and taught folklore and folk life 
at the University of Pennsylva- 
nia for nearly 30 years. He died 
in 1995. 

BITS: Merge Records in 
Chapel Hill, N.C., has created 
a unique promotion for the lat- 

est album from the Clientele, 
"Strange Geometry." The vinyl 
edition will come with a coupon 
that will allow buyers to down- 
load a copy of the album for no 
extra charge. Suggested retail 
is $13 ... Stones Throw Rec- 

ords has made a business of 
releasing Madlib- related proj- 
ects, but the Los Angeles -based 
label is not above letting Mad - 
lib's little brother Oh No in on 
the action. Next year, the label 
will issue a collaboration be- 
tween Oh No and "Hair" com- 
poser Galt MacDermot, with a 

host of guests including Vast 
Aire, Jean Grae and De La 

Soul's Posdnous. 

The vinyl version of 
THE CLIENTELE'S new 
release will come with a 
coupon good for a free 
download of the album. 

RETAIL BY BRIAN GARRITY 

Wireless, Broadband Drive 
MTV's Spankin' Promotion 

MTV is using this year's Spankin' New Music 
Week, its annual weeklong promotion of the 
music industry's biggest fourth -quarter 
releases, to showcase its new broadband and 
wireless programming strategies. 

In addition to the usual on -air programming 
blitz filled with artist appearances and live 
performances- running Nov. 7 -13 -the net- 
work will push specially tailored music and 
video to fans with cell phones and high -speed 
Internet connections. 

"That's where the audience lives. We need 
to reach them there," MTV president Christina 
Norman says. 

Playing a critical role in Spankin' New Music 
Week is MTV's new Overdrive platform -a 
broadband service featuring programming 
from MTV and exclusive content. 

Many of the key on -air programming fea- 
tures will also be available for viewing on 
broadband -among them a Green Day DVD 

special, "Green Day: Bullet in a Bible." In ad- 
dition, the annual Woodie Awards from MTV's 

college network, mtvU, will get its first 
awards show this year. It will air on that net- 
work and the mtvu.com- branded broadband 
service, Über. 

"It really is the critical -mass time with 
broadband," says Ben White, VP of digital 

media for MTV. He says the network 
is looking to such programming 
features to define the broadband 
video experience for consumers. 

The efforts around Spankin' 
New Music Week build off similar 
broadband programming initia- 
tives by MTV in conjunction with 
the 2005 Video Music Awards 
and a recent "Unplugged" spe- 
cial by Alicia Keys. 

Norman says, "We have to 
take these big opportunities to 
let the audience and the indus- 
try know how to use us better." 

Beyond an expanded slate 
of broadband programming 
features in association with 
Spankin' New Music Week, the 
network is expanding its album 
preview service, "The Leak," 
to cell phone users. Green 
Day's "Bullet in a Bible" will be 
available for sampling to Vir- 
gin Wireless subscribers. 

The program is an ex- 
pansion of the Web -based 
"Leak" franchise, which will 
also debut new music from 

Retail ïìack 
ED CHRISTMAN echristman@billboard.com 

New Company Aims To 
Speed Up Kiosks' Pace 
Ian Duffell has always been 
ahead of his time -sometimes 
a bit too far ahead. 

It was obvious when he 
launched the first U.S. Virgin 
Megastore, in 1992 in Los An- 
geles. That store was ahead of 
the curve, sporting a large 
number of listening stations 
and a high -tech look at a time 
when chains retained -either 
on purpose (HMV) or not 
(Tower Records) -a retro feel. 

Eight years later, Duffell was 
dramatically -and unsuccess- 
fully -ahead of his time when 
he tried to launch eGroove, a 

chain of record stores contain- 
ing kiosks that would manu- 
facture albums on demand. The 
venture failed when Duffell, like 

other potential digital players, 
could not get the major labels 
to license their music. How was 
he supposed to know that it 
would take another three years 

for the majors to get off the pot? 
Now, Duffell's back with an- 

other something new. He and 
Mark Dodgson -the owner 
and GM of Australian company 
Thin Broadband and co -owner 
of Mobile Broadband -have 
formed JustMixlt. The Sydney - 
based company plans to create 
personalized compilation al- 

bums for consumers who use 
a kiosk or cell phone to submit 
their musical preferences. 

This time around, Duffell 
is letting others build the 
kiosks and formulate the dig- 
ital business model. JustMixlt 
will offer its compilation serv- 
ice to store operators and 
whichever companies emerge 
to sell music via cell phones. 
According to its literature, 
JustMixlt has "patents pend- 
ing on the various elements 
of [its] business model and 
therefore we are able to pre- 

vent competitors [from] offer- 
ing a similar service." 

The challenges retailers and 
kiosk manufacturers used to 
face involved technology and 
content. Now, Duffell says, the 
biggest challenge is time: 
Kiosks, to be cost -effective, 
must get customers to buy 
without spending too much 
time searching the database. 

"With a huge repertoire, 
how do you find what you 
want ?" Duffell asks. "It's really 
about how do you make it work 
for the consumer." 

So, after a JustMixlt cus- 
tomer builds his profile, the 
service uses that data to create 
a personalized track listing - 
which avoids the time - 
consuming search process. 

Customers are asked to de- 
fine their favorite music by 
artist, genre, specific club /DJ 
mixes or country of origin. To 
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Madonna, R. Kelly and Lind- 
say Lohan during Spankin' 

New Music Week. 
Elsewhere, acts Mo- 

tion City Soundtrack, 
the Academy Is, 

M.I.A. and Little 
Brother will be 
featured on an 

MTV segment 
called "Dis- 
cover & Down- 
load Live," in 

which acts 
perform live 

on MTV2 and 
following the ap- 

pearance a promo- 
tional track will be 

available for free down- 
load at mtv2.com. 
MTV is looking to 

demonstrate to the industry 
that immersive and exclu- 
sive Web experiences can 
help drive sales. 

The album version of 
"Unplugged: Alicia Keys," 
a special that debuted 

LINDSAY LOHAN will be a 

part of MTV's Spankin' New 
Music Week promotion. 

define by artist, for example, 
they would scroll through a list 
of acts to pick the five that best 
represent their tastes. 

No matter which method 
they use, they are asked whether 
they prefer the latest music or 
classics. They are also asked to 
select a mood for the compila- 

receive the mix by CD, mobile 
phone or iPod. 

The price for each JustMixlt 
compilation is $10, according 
to the company Web site. If a 

retailer or cell phone network 
has its own digital operation in 
place, it can license JustMixlt's 
technology and set its own 

`People just can't 
figure out what to 
buy these days.' 
-IAN DUFFELL of JUSTMIXIT 

tion (choices include "dinner," 
"drinks" and "chillout "). 

Here is where customers get 
the bang for their buck: They 
can listen to all the suggested 
tracks and replace any of them 
with an alternative indicated 
by JustMixlt. When they are 
satisfied with the track listing, 
customers choose whether to 

pricing. In Australia and some 
other territories, JustMixlt 
plans to build its own kiosks. 

Duffell believes that the fu- 
ture of kiosks is in personal- 
ized compilations, rather than 
standard albums. "The one 
area of music that seems to be 
flourishing is the compila- 
tions," he says, citing the Bud- 

Sept. 15 on Overdrive, 
topped The Billboard 200 
following its Oct. 11 release, 
with sales exceeding 195,000 
units, according to Nielsen 
SoundScan. 

Acts like Green Day, Kelly 
Clarkson and Missy Elliott 
experienced sales bumps fol- 
lowing the Aug. 28 VMAs 
thanks in part to expanded 
exposure from an Overdrive 
feature called MyVMAs. Broad- 
band viewership of the awards 
topped 13 million unique 
streams in the first month 
following the broadcast of 
the show. 

"The great thing is that [the 
Web] has expanded the con- 
versation of what we can do 
around any one artist," says 
Amy Doyle, senior VP of music 
and talent programming for 
MTV /MTV2 /mtvU. "It helps us 

tee up these artists for suc- 
cess. We can put a strategy 
together that is multiphased 
and multitiered." 

dah Bar and Cafe Del Mar se- 
ries. "If you are having a party, 
how would you impress your 
friends with your knowledge 
of music? You wouldn't do it 
with a mass -market CD." 

JustMixlt caters to people 
who like music but are not 
experts. The company hires 
music industry genre special- 
ists to compile "thousands of 
versions of different kinds of 
compilations, and those mixes 
are stored in our system," Duf- 
fell explains. These mixes are 
not otherwise available in 
record stores. 

"My experience is that peo- 
ple just can't figure out what to 
buy nowadays," Duffell adds. 
He is betting JustMixlt will pro- 
vide an answer. 

LOOK WHO'S BACK: 
Hey, for those who remember 
Bob Williams, the one -time VP 

of marketing at HMV's now - 
defunct U.S. chain, I just re- 
ceived a pretty interesting 
album from him. It seems Will- 

iams left continued on »p16 
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MEISTER S[ELIG & FEIN LLP 

CONGRATULATIONS 
To Our Friends At iMesh 

ON THE 

Groundbreaking Launch 
Of iMesh 6.0 

Meister Seelig & Fein LLP 
Actively Serving the Technology, New Media 

and Entertainment Communities 

Telephone (212) 655 -3500 
www.meisterseelig.com 

Contact: jak @msf- law.com 

"Innovative Lawyers For Innovative Times" 

NOTICE OF BANKRUPTCY TRUSTEE'S REQUEST FOR OFFERS TO PURCHASE THE MUSIC CATALOG BELONGING 

TO THE BANKRUPTCY ESTATE OF STANLEY KIRK BURRELL, AKA M.C. HAMMER, AKA HAMMER: 

PLEASE TAKE NOTICE THAT William H. Broach ( "Trustee "), trustee of the Chapter 7 bankruptcy estate of Stanley 

Kirk Burrell, also known as M. C. Hammer, and also known as Hammer, intends to sell the music publishing, 

artist's royalties and copyright assets belonging to the bankruptcy estate, including such assets in the name of 
the following dba's used by Mr. Burrell: Bust It Publishing, Bustin' Publishing, Rap and More Music, Too Legit 

Publishing, Proper Publishing, Hammer and M. C. Hammer, together with all associated good will (hereinafter, 

collectively referred to as the "Burrell Music Catalog "). In connection with such sale, the United States 

Bankruptcy Court for the Northern District of California, Oakland Division, that has jurisdiction over the Burrell 

Chapter 7 bankruptcy estate in Case No. 96 -42564 NR (the "Bankruptcy Court") has approved the bidding 

procedures for the sale of the Burrell Music Catalog. 
A complete copy of the Bidding Procedures for Sale of Catalog that have previously been approved by the 

Bankruptcy Court will be attached to the Confidentiality Agreement that potential purchasers will be required to 

execute in order to obtain additional information with regard to the Burrell Music Catalog. ANY PROPOSALS FOR 

THE PURCHASE OF THE BURRELL MUSIC CATALOG MUST BE RECEIVED NO LATER THAN FEBRUARY 28, 2006. 

FOR FURTHER INFORMATION, AND IN ORDER TO OBTAIN A COPY OF THE CONFIDENTIALITY AGREEMENT 
AND THE ATTACHED BIDDING PROCEDURES, INTERESTED PARTIES SHOULD CONTACT WIXEN MUSIC 

PUBLISHING, INC., THE BANKRUPTCY COURT APPOINTED ADMINISTRATOR OF THE BURRELL MUSIC 

CATALOG, AS FOLLOWS: 

Wixen Music Publishing, Inc. Attn: Randall D. Wixen 
24025 Park Sorrento, Suite 130 Calabasas, CA 91302 -4003 Telephone: (818) 591 -7355 Facsimile: (818) 591 -7178 

Dated: November 1, 2005 William H. Broach, Trustee 

Classical Record Label for Sale 

The German owner of a classical record company offers a unique opportunity to acquire a catalogue of 
approximately 420 CDs (6,000 tracks) with classical music from Renaissance to Contemporary, mostly 
produced during the past 20 years. 

Nearly all recordings are royalty free and available worldwide for all methods of exploitation Including 
synchronization and Internet -use. 

This opportunity is especially suited for you if 

you want to start your own record activities in the classical field without taking the initial risk of 
producing recordings which may take years to build a catalogue. 

you want to extend your business into a new field. 

you intend to raise capital in connection with an acquisition. 

you need classical music to assist your core business but do not want to undergo the cumbersome 
way of licensing repertoire from various sources, account for royalties etc. 

you want to buy a classical label and a German limited company (GmbH). 

you want to invest into cultural goods. 

Of course, the packaging material (artwork, booklet in four languages) is available as well together with a 

stock of finished product (approx. 200,000 CDs and DVDs). 

For further inquiries write to 

NÖRR STIEFENHOFER LUTZ, Attn.: Mr. Christoph Schmökel, Charlottenstraße 57, D -10117 Berlin 
(Germany), e-mail: christoph.schmoekel @noerr.com 
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Madison Sala are C a den 56,151 Fon Delsener Presents Llew York Cct 2,- -.6 threw sell n,te 

The Col Lse_im a, rs 58,5E3 
3 -23 Caesars Palace, Concerts West /AEG Live Palace, La; ley te, Oct. oct. tear =- eICU-s 

eel Enerc y Ce.t r, St. 'eel. 
Minn., Oct .6 

1/111111111.111.11111.11111. 
16,51 ' Concerts West /A.EG Live, Marshall Arts, MPL 

PAUL MCCARTNEY 
'chottens:e CJ n Ce tter, Calumtous, 

hìo, Oct. 22 
15 051 
seÌlolc 

Concerts West /AEG Live, Marshall Arts, MPL 

$1,620,717 
5173 Veils [arc o Arc rs, Des Moines, 14,2C4 

owa. Oct. 27 selloL Concerts West /AEG Live, Marshall Arts, MPL 

$1,127,840 

$991,805 

:PAUL RIODGERS 
iollywood Bowl, t-bIl nvocd, Oct 22 161,3C5 

SelloC 
Andrew Hewitt Co. /Bill Silva Presents 

EN STEFANI, THE BLACK EIEO PEAS 
4ollywood Bowl, lolÿwood, Oct. 2- 16,80 8 

selloct Aredrew Hewitt Co. /Bill Silva Presents 

$929,561 
$105.50/$°` 
$45 50 

TE FERNANDEZ, ANA BARBARA 
NH state A-ena, 9osamot, Ill. 
Jet 23 

12,2E2 Cadenas Marke:ing Network, Hauser 
selloct Entertainment 

$904,013 
($1184535 Austra'ar) Sydney Scperpone, Sydney, 
$68.84 

Sydney 
LACK EYED PEAS, JOHN LEGEND, DJ KATALYST, SANTIAGO 

14,358 
sellot Frontier Touring Co. 

$876,214 
$39.50/$29.50 

=00 FIGHTERS, WEEZER, H]T HCT HEAT 
_ong Beach- Arara, Lona Beach, 23,262 ?ASS& tv-o 6cldenvoice /AEG Line :alit, Oct .2 -23 shoN. or sellout 

$846,435 
$99- 99/$59.99/ 
$29.99/$9.99 

JAY -Z & s RIENDS 
Nachovia Center Philadelphie, 17,3C7 
Oct. 28 selloct Electric Factory Concerts 

$775,104 
$7/$57 

3RUCE SPP.INt3S"EEN 
Dunkin' Doeuts Ceeter, 
rovidence, R.I. Oct. 21 

9,123 
9.674 -e3 Party Concerts 

$734,475 
565//$49.50/ 
$3750 

3WEN S1'E=IANI, THE BACK EYED PEULS 
Allstate Arata, Rosemont, Ill. 
Oct. 28 

14,7E 4 
s?Ilott 

jam Productions 

LUIS MIGUE_ 

America ',Vast >-eea, Ptoeni <, 14,155 
Oct. 16 14,88 

PEARL JAN 
Core! Certe, Ct ava, Sept. ó 12.0 1 

13,13E 

Toyota Career, 'Castor, Oct.16 8,9F3 1zo 
SHERYL CROW 

Toyota Carter, 1-o, stor , Oct 19 10 .82 

Chronicle F avikcn,Corcord, '0758 
Calif., Or_.46 12,530 

PACE Concerts 

Bill Graham Present, 

VICENTE FERNANDEZ, ANA ROS 
Theatre et 'Nadiroe SgJare 
Garden, New 10-k, Oct 21 

4,78 
5.28 

GREEN DAY JIMMY EAT WCRLD 
The Mark cf the Quad :dies. 
Moline, II., Sept 1. 

9,4E1 
'0. Jo0 

MOTLEY CR1lE 

Philips Arta, A lauta, Sept. 16 8 
4. 

85 5 
3 

JACK JOHNSON_ MATT COSTO, ALO 
Rumsey 'I eyflel I, New York, 
Sept. 12-'3 

11,D 30 
two sellxt, 

GREEN DAY, JIMMY EAT W OR .D 
Thomas 4 Mad( Cente,, 
Las Vegas, Oc-. 6 

10,26 
3.3_2 

111111.11111 
Hauser Entertainment. OC ESA Presents 

Jam Productions 

Peter Conlon Presents 

Ron Delsener Presents 

Evening Star Productions 

SANTANA, ROBERT RANDOLFH 8. T-IE FAMILY BAND 

U ) FIC) lit 
On hie Read 
RAY WADDELL rwaddell @billboard.com 

Rapino Opens Up 
About CCE Spinoff 

i 
ichael Rapino, president /CEO of 
Clear Channel Entertainment, 
now operating as CCE Spinco, 
addressed the upcoming spinoff 
from parent company Clear 

Channel Communications for the first time pub- 
licly at Roadwork '05, the Billboard Touring Con- 
ference and Awards held Oct. 25 -26 in New York. 

"We will be our own free -standing company as 
of December, with a yet- to -be- determined new 
name," Rapino said. "We will no longer be part of 
the Clear Channel corporation." 

Rapino said the new company would be "a col- 

lection of our music assets -promoters, festi- 
vals, our venues- [along with] our theatrical 
division, our motorsports division and our sports 
division." The spinoff will "give us incredible 
new freedom to operate as a more nimble and 
dynamic young company." 

More Roadwork Coverage 

Photos from Roadwork 
'05 can be found on 
pages 64 -65. 

He called the layoffs and office closings of the 
last few weeks an attempt to give the new entity 
"a much more focused approach to the business 
than what we've done in the last few years," Rapino 
said. "At the end of the day we're a music com- 
pany. We make 90% of our profit as a venue and 
music concert company. We're just cleaning up a 

lot of the other divisions and shutting down non - 
core businesses so we can continue to be the best 
music /concert /venue company in the world." 

Rapino was on a panel of "power players" that, 
predictably, touched on the relationship between 
independent and corporate promoters like CCE 

and AEG Live. The latter's president /CEO Randy 
Phillips called his company's deal on the Bon 
Jovi tour "so tight" that it is very hard to co -pro- 
mote and give up any of the pie, especially in 
markets like "Chicago, Philadelphia, Boston, 
New York, Atlanta. That's where on the tour you 
make your money." 

Also on the panel were Agency Group CEO Neil 

Warnock and Paul McGuinness, manager of U2, 
whose current Vertigo tour is promoted by Arthur 
Fogel, president of CCE subsidiary TNA Inter- 
national. "It's worth remembering that even 
Arthur was an independent once, and indeed 
Michael Rapino used to work for him," McGuin- 
ness said. "And the first date that U2 ever played 
in Toronto was for [promoter] Michael Cohl, and 
Arthur was working for him back in 1980. The 
business changes and the things you need as a 

breaking act are quite different from what you 
need when it has become such big business as 
U2's touring is now." 

Regarding working with local promoters, 
Rapino said, "I think we have shown in the last 
year it's not 'our way or no way.' We work with 
local promoters around the world. It's not even 
a relevant point to me anymore. Ifyou're a local 
promoter and we don't have an office there and 
you can bring some value to the equation, we'll 
absolutely work with you. If we're in a two -year 
lawsuit with you in Chicago [as CCE is with Jam 
Productions], we may decide it's not the best 
idea right now, let's call a spade a spade." - 

The Agency Group CEO NEIL WARNOCK, 
right, speaks as CCE Spinco president/ 
CEO MICHAEL RAPINO takes it in. 

RETAIL TRACK (cont.) 
from »p15 
the business world to pursue 
his muse as a singer /song- 
writer. After six years of de- 
veloping his craft, he has 
released an album, "I Am Not 
My Job," although he now 
goes by the name Robert 
Steven Williams. For more 
information, his Web site is 
rswmusic.com. 

16 NOVEMBER 12, 2005 

CLARIFICATION: In the 
Oct. 22 issue, I wrote a story on 
Sheridan Square Entertain- 
ment's proposed purchase of 
V2's North American assets. I 

quoted the proxy filing of 
Hirsch International, which is 

merging with Sheridan Square, 
on the amounts paid to build 
the record company's catalog. 

While the filing says Sheridan 
Square purchased all the 
catalog assets of Ropeadope 
Records for $150,000, Rope - 
adope CEO Andy Blackman 
Hurwitz e- mailed me to say the 
Brooklyn, N.Y. -based label sold 
only 17 records to Sheridan 
Square and received $300,000 
for those masters. 
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3WEN STEF I, THE BACK EYEC PEAS 
-IP Pavilion, San Jose, Caif., Oct. 18 13,8.8 sill 3iß Graham Presents 

$711,605 BRUCE SPRNGSTEEN 
OCU Center. WJCester, Mass, 8,75' 
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($714.654 Canadian) 
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DACE Concerts 
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Ervin J. hu ter Carter, Dayton, 10,642 
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3elidn Productions 
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$59 5 ..:'$24 
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$43/$37.50 
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$77/547 
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Stone City Productions /Jack Utsick Presents 

$395,821 
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8,88 
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$393,364 
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BY JILL KIPNIS 

Confab: Touring Biz Needs 
More Communication, 
Developing Acts 
NEW YORK -Though the touring business has 

improved in 2005, participants at Roadwork '05, 

the Billboard Touring Conference and Awards, 

said the industry still has a long way to go to 
attract more fans to shows. Additionally, they 
admitted that the industry continues to create 
problems for itself by a lack of communication. 

Close to 500 people attended the second 
annual event, held Oct. 25 -26 at the Roosevelt 
Hotel here. 

Many panelists noted the continuing short- 
age of up- and -coming artists who could take 
the reins from such superstar touring acts as the 
Rolling Stones, Paul McCartney and U2. 

"The supply chain is really tough," Clear Chan- 

nel Entertainment president /CEO Michael 
Rapino said. 

Participants cited Coldplay as the only newer 
act that could be poised for consistent, long- 
term touring success like today's big guns. 

Smaller acts are also increasingly looking to 
launch their own shows instead of gaining 
experience by working as supporting artists. 
And that method does not always help build a 

fan base. 
"Acts are doing shows with just one hit," said 

Doc McGhee, president of McGhee Entertainment, 
adding that the younger artists need to learn from 
their elders about pacing and production. 

Marty Diamond, owner /agent of New York - 
based Little Big Man, noted that promoters and 
agents need to be more patient with developing 
acts. "We have to stick to things longer," Dia- 

mond said. "The passion has been off this year." 

The touring milieu is also muddied by too 
many big acts announcing treks one after 
the other. 

Dennis Arfa, president of booking agency 
Artists Group International, said that 80% of 
acts are touring between May and September. 
"How can you get attention when every week 
a new superstar is on sale ?" he asked. "A tour 
release is as key as an album release." 

In a misguided effort to stand out from the 
clutter, many on -sales are announced far too 
long before a tour's opening dates, which 
makes sustaining a marketing campaign much 
too difficult. 

"We never promoted a show more than five 
weeks out before," McGhee said. "Now, on- 
sales might be seven months ahead." 

Bob Roux, president of CCE's Houston - 
based Pace Concerts, said the industry needs 
to discipline itself. "We each need to roll out 
five to eight weeks prior [to the tour kick- 
off] and use marketing. That will lift sales 
tremendously." 

Promoters also debated the benefits of acts 
using independent or corporate promoters. 

Echoing a continuing complaint, Jerry 
Mickelson, co -CEO of Chicago -based Jam 
Productions, said that such national pro- 
moters as AEG Live and CCE are buying all 
the big tours regardless of whether he or an- 
other independent already has a relationship 
with the act. 

Roadwork '05 attErdees included, from 
left, House of Blues Concerts' ALEX 
HODGES, Artists eroup International's 
DENNIS ARFA, McGhee Entertainment's 
DOC McGHEE, Strategic Artist 
Management president SIMON RENSHAW 
and Pace Concerts' BOB ROUX. 

"We know our markets better than most 
nationals," Mickelson noted. "We want to 
be cut in." 

But CCE's Rapino said that today's artists 
have a new set of needs. 

"They are now making most of their money 
from tours, and marketing is expensive," 
Rapino said. "Now, it's all about what you will 
bring to the artist." 

In CCE's case, it partners with Verizon to 
provide content through the mobile carrier's 
V Cast service. CCE also started Instant Live, 
which provides CDs of concerts immediately 
after the show. 

Similarly, AEG Live CEO Randy Phillips said 
its new venture, Network Live -which includes 
partners XM Satellite Radio and AOL- broad- 
casts live shows simultaneously across multi- 
ple media platforms. 

Mickelson, Phillips and Rapino also debated 
the benefits of working for a private or public 
company and how that might filter down to 
dealing with acts. 

Rapino said that because CCE is beholden 
to shareholders, artists can be confident that 
its books are clean. CCE is in the midst of 

separating from its parent company, Clear 
Channel Communications (see On the Road, 
opposing page). 

"We're buying talent regardless of quar- 
terly reports," Rapino said. "We do more club 
shows than anyone- between 3,000 and 
5,000 a year." 

Meanwhile, Phillips said his privately held 
company offers more flexibility to artists be- 

cause it does not report to shareholders. 
The role of the promoter continues to shift, 

according to a number of managers, agents 
and venue operators. 

"Buildings are interacting more with agen- 
cies and managers. Frequently, we'll meet with 
management to talk about what we can do to 
enhance the artist's career in that market," said 

Mike Evans, senior VP of sports and enter- 
tainment for Philadelphia -based venue owner/ 
operator SMG. "That's before a promoter is 

brought into the mix." 
Not surprisingly, such conversations make 

promoters nervous. John Meglen, co -CEO of 
Concerts West (a subsidiary of AEG Live), 
asked, "Does that mean we eliminate the pro- 
moter? I have a problem with that." 

TOURING BY CHRISTA TITUS 

Beyond Guarantees 
Touring Conference Addresses Industry's Checkbook Thinking 

NEW YORK -Roadwork '05, 
Billboard's second annual tour- 
ing conference, opened with the 
heavy- hitting panel "Take the 
Money and Run." 

And by the sound of the 90- 

minute session -held Oct. 25 

at the Roosevelt Hotel here - 
that mentality in many ways 
defines the current state of con- 
cert promotion. 

Consolidation, rote promot- 
ing, bad business models, lack 
of personal relationships, inex- 
perienced promoters acting as 

venue owners and improper 
tour and ticketing setups were 
cited as reasons behind the 
checkbook thinking permeating 
the business. 

The upshot? Until promot- 
ers put their foot down on fat- 

cat guarantees and start culti- 
vating unique relationships in 
each market, artists, managers 
and agents will keep running 
away with a fistful of promot- 
ers' dollars. 

McGhee Entertainment pres- 
ident Doc McGhee observed that 
the days of the 90/10 artist/ 

promoter split are long gone. 
"That was our culture for 30 

years," said longtime manager 
McGhee, who currently handles 
Kiss and Hootie Sc. the Blowfish, 
among others. "Until two tours 
ago, I never had a guarantee 
until everybody started throw- 
ing these crazy numbers." 

House of Blues Concerts' ALEX HODGES, left, and 
Artists Group International's DENNIS ARFA sat on 
the Roadwork '05 panel 'Take the Money and Run.' 

The lack of relationships 
"leads to abuse, quite honestly, 
on both sides," said Strategic 
Artist Management president 
Simon Renshaw, who counts the 
Dixie Chicks among his clients. 

"A lot of the time I'm dealing 
with a guy I don't know in a large 
corporation," he explained. "I 

know what they're going to do is 

marketing and promotion by rote; 

they're not going to be invested 
in the act. And you're like, 'You 

know what? I'll take the money 
and run, because there really isn't 
an alternative out there.' " 

Joining Renshaw and McGhee 
were Pace Concerts president 
Bob Roux and Artists Group In- 

ternational president Dennis 
Arfa. House of Blues Concerts 
executive VP Alex Hodges mod- 
erated the session. 

Roux's response to McGheé s 

and Renshaw's comments was 

that establishing such a con- 

nection is a two -way street. With 
the volume of shows today, de- 
veloping tight relationships is 

not possible with every artist, but 
his company is establishing 
them with acts like Coldplay and 
Rascal Flatts. 

He noted that the careful 
planning of recent tours by Tom 
Petty and Mötley Crüe resulted 
in success. "But there probably 
is triple the amount [of tours] 
where we just get a phone call 

from the agent, and there is no 
back and forth," Roux said. 

Mötley Crüe was held up as 
an example of how a reasonable 
artist's fee, a timely and brief 
onsale period and venues pro- 
moting the shows can add up 
to box- office gold. The tour has 
so far grossed $32.6 million 
from 81 shows and has sold 
711,892 tickets, according to 

Billboard Boxscore. 
Arfa noted that when the tour 

was being booked, the lack of con- 

fidence in Mötley Crue signaled 
an overall lack of confidence in 

the industry, which was coming 
off the horror that was the sum- 
mer of 2004. 

"Mötley Crüe was like a sav- 

ior," Arfa said. "It showed that 
there was hope with bands that 
have a history and that they could 
come back." 

The conference coincided 
with the 14th anniversary of 
legendary promoter Bill Gra- 
ham's death. 

Now owned by Clear Channel 
Entertainment, Bill Graham Pre- 

sents "lost $2 million on my 
shows," McGhee said. "If Bill 

Graham [himself] would have 
lost $200,000, he'd have been sit- 

ting on my chest at my house, 
beating me for a reduction. And 
these guys never even showed 
up to say, 'Boy, [we] took a beat- 
ing.' They went, 'Yeah. OK.' ". 
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QUESTIONS 

with MICHAEL HAENTJES 

LONDON -On Oct. 27, Ham- 
burg -based Edel Music chairman 

Michael Haentjes was named the 

new chairman of the board of 
Germany's record industry bod- 
ies for a two -year term. 

Industry veteran Haentjes 
adds responsibilities for linked 
labels bodies the BPW and the 
German arm of the Interna- 
tional Federation of the Phono- 
graphic Industry to his hands - 
on role at Edel. He also now 
heads the German Phono 
Academy, which oversees the 
industry's annual Echo Awards. 

The appointment marks the 
first time the chairman of an 

independent record company 
has represented the interests 
of the German recorded - 
music business. 

Haentjes succeeds Gerd 
Gebhardt in the role. A former 
Warner Music executive, Geb- 
hardt has stepped down after 
a four -year term as chairman 
but retains responsibilities as 

executive producer for the 
Echo Awards. 

Q: You are busy running your 
own company, so why take on 
Germany's trade bodies? Did 
your colleagues make you an 

offer you cou /d not refuse? 
A: [Laughs] The offer includes 
not getting paid and paying 
your own expenses! Seriously, 
I'm interested in a lot of what 
these organizations do. Per- 
sonally, I got a lot of positive 
points from being part of the 
industry; it is now time for me 

to give something back. I'm a 

representative of the indie sec- 

tor; it's a good sign that we can 
show this is not just an indus- 
try with four majors, but that 
there are lots of different play- 
ers of different sizes. 

Q: Can we expect changes in 

the way you are going to run 
the organizations? 
A: It's a bit early to say. Gerd 
has done a fantastic job. I have 

a few ideas, and I want to see 

if they work in the current en- 
vironment. The plan, supported 
by everyone, is to merge all 
three organizations into one so 

that we don't have three chair- 
men [as it was pre -Gebhardt] 
and three different sets of man- 

agement. At the top of our 
agenda is the protection of our 
rights -a lot of people are now 
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fighting the notion of copyright 
and neighboring rights -but 
for that we need political sup- 
port. Because I am in charge of 
a local company and I make my 

own decisions, I think I'm in a 

much better position to reach 
out to politicians. 

Q: Do you think the German 
music industry has turned the 
comer after four turbulent years? 

A: We'd love to see it that way, 

but there have been a number 
of times when we thought we 
had turned the corner, and in 

fact it got worse. I'd like to see 

a bit more consolidation on the 
positive side. 

Q: Are digital revenues taking 
off in Germany? 
A: They are, as in the rest of the 
world, but they are far from 
balancing the drop we experi- 
enced in physical [sales]. 

Q: Ede/ has also been through 
a rough patch in recent years. 
How is the company doing now? 
A: We're quite happy with the 
situation. We found a niche for 
ourselves -quite a big niche. 
We've been more active as a 

distributor and as a service 
company. Our fiscal year ended 
Sept. 30, and we are in line with 
what we said in our half -year 
figures. We are doing quite well, 

and we do not expect major 
changes from those forecasts. 
Our business has been stable. 

Q: You are an indie who is now 
in charge of organizations con- 
taining majors and independ- 
ents. What is your take on the 
rise of indie organizations? 
A: lam a member of Impala, 
but I don't think generally we 

should have two trade bodies - 
it's difficult to explain our situ- 
ation to the outside world and 

weakens our industry. There 
aren't that many differences be- 

tween [majors and indies]. 

BY CHRISTIE ELIEZER 
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Oz Biz Excited Over Warner's Pending 
Purchase Of Indie Festival Mushroom 
SYDNEY -Christmas is loom- 
ing as a date of special inter- 
est for the artists and staff 
associated with Australia's 
Festival Mushroom Records. 
They expect to know by then 
whether Warner Music Aus- 
tralia's planned acquisition of 
the local independent heavy- 
weight will get a government 
green light. 

WMA announced its inten- 
sion to acquire FMR Oct. 20. 

Two months earlier FMR 
managing director Michael 
Parisi had announced plans 
to defect to WMA as A &R di- 
rector in January, fueling spec- 
ulation of such a deal. 

Sources say WMA is paying 
around $10 million Australian 
($7.5 million) for FMR. 

Various sources at WMA 
have expressed doubts that 
FMR will remain a stand -alone 
label going forward. Some of 
the indie's 90 staffers and 20- 

strong roster will inevitably go, 

some executives say. WMA 
president Ed St. John and 
Parisi declined to comment to 
Billboard until the Australian 
Competition Consumer Com- 
mission announces its deci- 
sion, which is expected by the 
end of the year. 

Executives for a number of 
companies with business 

ties to FMR remain upbeat 
on the move. 

"On the one hand, we're in 
trepidation, because we're not 
familiar with Warner's way of 
doing things," says Marlon 
Goonawardana, Melbourne - 

based managing director of 
Marlin Records, which two 
years ago struck a licensed deal 
for its emerging R &B singer 
Daniel Merriweather. "Yet it is 

exciting because Michael 
Parisi is in there, and he's an 
enthusiastic and hands -on 
supporter of Daniel." 

Bill Cullen, Sydney -based 
managing director of One 
Louder Management, antici- 
pates the deal will prove a 

boon for his client, singer/ 
songwriter Amiel. "It's going 
to be a positive outcome for 
Amiel; she's quite excited 
about the move," Cullen says. 
"Warner Music are strong in 
marketing. Their local roster 
is not big, and I can see where 
Amiel can find a niche." 

Amiel's sophomore FMR 
album, "These Ties," had been 
set for release in Australia last 
month, but it has been pushed 
back to February. 

Cullen and Goonawardana 
are confident that any loss of 
A &R freedom and the flexible 
distribution and licensing 

BY LEILA COBO 

deals FMR offers would be 
counterbalanced by WMA's 
greater marketing budgets 
and global clout. 

When St. John took the 

reins at WMA last October, he 
told Billboard his pivotal role 
was to increase its domestic 
business from 18% to 25% 
within two years. The FMR 

VERDE TO HELM SONY BMG SUR 
MIAMI -The operation of Sony BMG Sur is slated to take 
a clear artistic turn with the appointment of Afo Verde 
as president. 

lowing years of economic and political turmoil. 
Verde says that on the strength of Argentina's new artis- 

tic and market conditions, he plans to sign new acts in the 
His territory will extend from his Argentina base to neigh- coming months. 

`The notion is that the 
direction of the company 
be completely artistic.' 

-AFO VERDE, SONY BMG SUR 

boring countries Chile, Uruguay and Paraguay. 
Verde is a music industry veteran and cutting -edge pro- 

ducer. He takes over the company at a time when Argen- 
tina has seen a resurgence in sales and artistic activity fol- 

"The notion is that the vi- 
sion and direction of the 
company be completely 
artistic," Verde says. "Given 
the struggles the music in- 
dustry is going through and 
the amount of piracy we 
have, it's a position of 
tremendous responsibility 
but also something very ro- 
mantic." 

Verde's production work 
will initially take a back seat to his role overseeing the 
company and participating in A &R. According to the terms 
of his contract, Verde will eventually return to production, 
but exclusively for Sony BMG acts. 
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deal would make that figure 
roughly 30 %. In comparison, 
its competitors' local reper- 
toire typically account for 24% 
of their respective business. 

WMA will release between 10 

and 12 local albums through 
2006, a well -placed source 
tells Billboard. 

The FMR sale created little 

Exiting FMR managing director MICHAEL PARISI 
is flanked by OLIVIA NEWTON -JOHN, left, and her 
daughter CHLOE LATTANZI at Lattanzi's label 
signing in 2003. 

Although not all successful producers be- 
come successful label heads -witness the 
recent departure of Matt Serletic from Vir- 
gin -local reaction to Verde's appointment 
is positive. 

"In the past years, labels have been led by 
E 

finance -oriented heads," says Marcelo Figoli, 
"rno president of Fénix Producciones, the man - 

agement and promotion company that han- 
3 dies such artists as Diego Torres and Vicen- 
ò tico. "To have this area represented by 

someone with an artistic profile is a breath of 
fresh air." 

w 

v 
"Yes, he is essentially an artistic person, 

but he is a producer who has authority and 
ó credibility with artists," says Hugo Piombi, 

a former Sony Argentina president who most 

ó recently was music director at RGB. 

Verde is currently nominated for a 

ú Latin Grammy Award as producer of the 

disturbance in the local indie 
music scene. A representative 
for Brisbane -based trade body 
Australian Independent Rec- 

ord Labels commented, "FMR 
were bankrolled by an Ameri- 
can company [News Corp.] and 
hence were not considered one 
of our members." 

WMA is not picking up the 
company's publishing arm, 
Festival Music Publishing, 
which remains on the block. 

FMR was the result of 
News Corp.'s 1998 merger of 
Festival Records and Mush- 
room Records, both sources 
of iconic talent. Festival, es- 
tablished in 1952, gave a plat- 
form to the Bee Gees, Olivia 
Newton -John, Rolf Harris 
and Peter Allen, among oth- 
ers. Mushroom, founded in 
1973 by manager /promoter 
Michael Gudinski, ruled the 
local charts with the likes of 
Kylie Minogue, Split Enz, 
Jimmy Barnes, Skyhooks, 
Hunters & Collectors and 
Paul Kelly. 

FMR's roster includes Es- 
kimo Joe, which won the 
honor for best band at the 
Oct. 23 ARIA Awards in Syd- 
ney, hip -hop act Butterfin- 
gers and Los Angeles -based 
Chloe Lattanzi, Newton - 
John's daughter. 

year for his work with Torres and Vicen- 
tico and others. 

A guitar player and composer, Verde 
began his music career as a member of reg- 
gae band Zimbabwe, which signed with 
RCA Records. 

His appointment to Sony BMG is a return 
home, of sorts. From 1996 to 2003, Verde 
was director of A &R at BMG, and helmed 
projects by Soda Stereo, Fabulosos Cadil- 
lacs and Torres, among others. 

Verde replaces Roberto Piay, who headed 
BMG's office in Argentina before the Sony -BMG 

merger and then took over the joint operation. 
Verde will initially report to Frank Welzer, 

chairman /CEO of Sony BMG's Latin region. 
After January, he will report to Kevin Lawrie, 
who will assume the position of president 
of Sony BMG Music Entertainment for the 
Latin region. 

U p FiX) lit 
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Canada Unfulfilled? 
Retailers Find Fault With Labels' Manufacturing, Distribution 

TORONTO -As Canada's music industry gears 
up for the holiday season, its retailers are fum- 
ing about poor servicing. 

Accounts complain of new albums arriving on 
or just before street dates, product not showing 
up at all, postponement of new releases and er- 

ratic DualDisc servicing. 
"Servicing is a mess with all the majors," says 

Dan Kuczkowski, VP of product for the 107 -store 
HMV Canada chain. "We have had to put people 
in place to make sure product is hitting our stores." 

Tim Baker, buyer for 32 -store Ontario chain 
Sunrise Records, says, "I now spend seven hours 
a week tracking new releases." 

Retailers indicate that catalog distribution is 

also weak, with "fill" -the percentage of titles 
ordered that are actually delivered -falling 
below expectations. 

"Fulfillment problems are mind -blowing," says 

Terry Stevens, VP /GM of Entertainment One, 
which operates 96 CDPIus stores. 

Several label sources suggest that Cinram In- 

ternational is responsible for many of the serv- 

icing delays. Cinram handles manufacturing and 
domestic distribution for Warner Music Canada 
and Universal Music Canada, and manufactures 
new releases for Sony BMG Music Canada. EMI 

Music Canada handles its own manufacturing 
and distribution. 

Warner was the first major in Canada to out - 
source its back -office requirements to Cinram, 
in 2003. Universal and former BMG 
Music Canada followed last year. In 
August of this year BMG prod- 
uct moved to Sony DADC in 
Toronto. Sources say the merged 
Sony BMG miscalculated Sony 
DADC's ability to handle both 
Sony's and BMG's product. So, a 

month later, new titles from BMG 
and Sony shifted back to Cinram. 

Last month, sources say, Sony 
BMG had to recall an estimated 
100,000 copies of Celine Diori s 

French -language Columbia al- 
bum "On Ne Change Pas" because 
of a mastering error. Sony BMG 
sources acknowledged the recall 
but did not comment on the 
shipment figure. 

Sources say Cinram's consolida- 
tion of its manufacturing and fulfill- 
ment operations at its Scarborough, 
Ontario, facility this summer resulted in 
servicing problems. 

Cinram America president /COO Dave 
Rubenstein acknowledged expansion- related 
difficulties in a statement: "We experienced 
temporary startup issues that prevented us in 
providing our clients with a high level of cus- 
tomer service they have become accustomed 
to. Our team worked very hard to restore 
service levels as quickly as possible ... Our 
operations are running smoothly today in 
time for the holiday season." 

Warner Music Canada president /CEO 
Steve Kane agrees. "There has been a 

marked improvement." 
Sony BMG Music Canada VP of sales 

Steve Simon adds, "The majority ofproblems are 
behind us." 

Retailers also complain that DualDisc ver- 

sions of new titles are often missing in action 
the week of release. This includes the latest 
from Ozzy Osbourne, Barbra Streisand and 
Destiny's Child -all Sony BMG releases -and 
EMI's Robbie Williams. 

Simon contends that consumer demand is 

difficult to gauge whenever a new format is in- 

troduced. And the DualDiscs, he points out, 
are being imported. "These are growing pains," 
he says. 

Some retailers are also livid with Sony BMG 

over II Divo's "The Christmas Collection," which 
is being released Nov. 8 exclusively in the United 
States. Sunrise and Pindoff Record Sales claim 
that Sony BMG indicated they will be served with 

cease -and -desist orders if they sell CDs from U.S. 

sources in their stores. Sony BMG plans to re- 

lease Il Divo's "Ancora" album Nov. 15 in Canada. 
"You don't think II Divo will be talking about 

its Christmas album while appearing on 'Oprah 
Winfrey'?" asks Bruce Mackenzie, senior buyer 
at Pindoff, which operates the 92 -store Music 
World chain. 

Simon dismisses claims that Sony BMG 
threatened court action, saying, "We don't 
threaten our customers." 

ELINE DION'S 
rench -language 
olumbia set 'On 

Change Pas' 
h.. to be recalled 
be,- useofa 
ma -ring error. 
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_ ive years ago, Englishman Adam Kidron spoke no Spanish 
and knew little about Latin music. Today, as president /CEO 
of Contemporary Holdings & Equities, the parent of inde- 

pendent marketing and distribution company Urban Box 
Office, Kidron is behind some of the most successful Latin 
releases of the past year. 

Among UBO's hits are bachata singer Andy Andy's "Ironia" and reggaetón compilations 
"Chosen Few" and "El Draft" All three titles have made it to the top five of the Billboard Top Latin 
Albums chart. This is no small feat, considering that UBO is new (its first commercial release was 
in late 2004) and issued only seven albums this year. 

UBO is based in New York and financed mostly by Latin American venture capital. It han- 
dles releases from a handful of joint ventures or small, UBO -owned labels, sometimes created 
around a single artist. 

At the core of UBO's operation is what Kidron calls the "freedom model." Under this model, 
UBO began selling product mainly through such nontraditional outlets as bodegas and hair 
salons. Titles are priced as low as $5, and never more than $10. Thanks to such pricing, a sub- 
stantial amount of UBO product is now sold at the national discount chains. 

After a successful startup year in which he concentrated mainly on the younger, Latin urban 
market, Kidron spoke to Billboard about UBO's plans for growth, the challenges facing a new 
Latin label and the ability to maintain his "freedom model." 

Q: Nothing in your background 
suy: ests Latin music. Why have you 

made that UBO's focus? 
A: My first interest with non- 
traditional distribution was 
expanding the market of music 
in general and looking beyond 
record stores and media stores. 
In doing so, we did a pilot test 
in New York in 2002 servicing 
a number of bodegas. Latino 
nontraditional retail is very 
strong in the sense that the 
communities are established. 
We started off with 16 bodegas, 
and ended up with 60. We had 
to find music that would 
appeal to the clientele. 

Q: Will the core of your business 
remain Latin? 
A: The core of it is Latin music, 
and the kind of music we 
mostly release is new urban 
music. As the Latino popula- 
tion in the U.S. expands and 
becomes more English- speak- 
ing, [Latin] is becoming the 
new urban music and reg - 
gaetón is the most flourishing. 

Q: But most of your releases now 

are in Spanish. 
A: But if you look at our 
releases over the next 18 

months, more and more corn- 
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bine English and Spanish, and 
some are even in English. As 
the audience expands from its 
base, you will find more and 
more music is in English and 
Spanish. And that won't go 
away. Once you go to a public 
school in the U.S., the mix has 
already occurred, because 
you're surrounded by mostly 

HIGHLIGHTS 

ADA 

1978 Gets his first job at 
a recording studio in 
London, making tea 

1996 Serves as 
executive producer for 
the music to the 1996 
Summer Olympics, 
alongside Babyface 

1999 Launches the 
original UBO as urban 
Internet network 
ubo.com 

2002 Founds the current 
incarnation of UBO 

2004 UBO releases its 
first album, ' Dámelo" by 
New York -based band 
Mosa. 

2005 UBO cracks the 
top five of the Billboard 
Top Latin Albums chart 
with "El Draft," "Chosen 
Few" and Andy Andy's 
"Ironía." 

English curriculum. 

Q: Your original plan was based 
on nontraditional distribution, but 
now about 75% ofyour business is 

through traditional retail, includ- 
ingchains. How will that affect your 
business model? 
A: We have created a unique 
partnership with people like 
Wal -Mart. They are very frus- 
trated with the high price of 
records and would like all 
albums to cost less than $10. 
The music is overpricing itself. 

We are into recognizing that 
the attitude of the consumer 
has changed. It's not that they 
don't want to buy music, it's 
that they know there is no way 
it costs more than 99 cents a 

track. And Wal -Mart and 
Kmart are very committed to 
that. So, in fact, our model 
works very well at Kmart and 
Wal -Mart. It works less well at 
FYE and Tower. Because we 
find it more difficult to attain 
the price there. 

Q: How do Latin retailers and 
bodegas fit into this picture? 
A: In general, Latin retailers 
have been amazing partners. I 

think it's because we would die 
rather than leave a record in 

BY LEILA COBO 

their stores. We'll do radio, 
we'll do in- stores, out -stores, 
we'll give away dog tags, we'll 
give away extra DVDs ... We 
want to expand aggressively the 
bodega presence, but we'll do 
it with [distribution] partner- 
ships. Because there are about 
200,000 of them, and we'll 
never raise enough money to 
access them all. 

Q: You have no doubt received buy- 

out offers and distribution offers. 

Have you considered that? 
A: We would never do a deal 
where we lose the essence of 
the ability to distribute our- 
selves. If you go to a major dis- 
tributor, they have 200 records 
to release. Getting priority in 
that system is very difficult. 

Q: Some say you can sell your 
records so cheap because the artists 

are getting very little in royalties. 

How do you respond to that? 
A: Andy Andy never made a 

penny selling records before. 
He had been worked very hard 

by Sony, and hadn't sold any- 
thing of any significance. The 
way an artist makes money is 
not by sales of records. The 
artist makes money out of 
being a star. Every aspect of his 
brand becomes more valuable. 

People who are myopic and 
only look at the record sales 
are absolutely nuts. In Andy 
Andy's case, we decided that 
selling the record inexpen- 
sively and letting the audi- 
ence sample him was indeed 
cheaper than spending 
money on a TV campaign. 
And I think our tactic has 
been very effective. 

So, yes, lots of the initial 
sales from [retailers] Ritmo 
Latino and Rincon were at $5, 
but now in most places it's up 
to $10. We've established an 
artist as a star for a relatively 
small investment. 

Q: How useful is radio to you, 
especially with so many stations 
playing your kind of Latin rhyth- 
mic music? 

ron 
A: We can't dictate how radio 
is going to behave. So, we have 
to make for success without 
radio and hope that radio sees 
the success and then comes 
onboard. The cost of Latin 
radio is tremendous. Our 
dependence is less [than other 
labels], but it's still there. But 
we are very consciously adopt- 
ing other strategies, where 
sometimes we'll go to [top 40] 
crossover radio first. Because 
crossover is much, much 
cheaper, and they play the 
track more. 

Q: You are going to jump from 
seven releases peryearto 18 -24 next 

year. How will you maintain the 
level of attention you currently give 

your acts? 
A: Wé re going to have one core 
release a month. And then 
there will be additional prod- 
ucts that either are created 
from the other products we 
already released, or that are 
very niche products. 

Q: How will you preserve your rela- 

tionship with those artists that you 

turn into stars? 
A: We do have contracts, and 
they do last a reasonable 
amount of time. [However], 
what's going to happen over 
time is, we will lose artists. 
They will go to major record 
labels. The question is, will 
they be more successful than 
they are with us. 

Q: What will happen to rey: aetón 
in the next few years? 
A: There isn't a market for all 
the stuff coming out. It will be 
no different from any other 
market, where 90% will go by 
and 10% will be very big. Un- 
fortunately, we can't afford to 
go by the 90 -10 rule. We really 
have to be successful with the 
things we release. We don't 
have to be perfect, but we have 
to be near perfect. 
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This series 
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their artistic and 
business vision. 
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two -thirds of the world's music is sold out - 
the United States, a long- established market 
that the International Federation of the Phono - 
hic Industry confirms every year. 
ernational music executives readily acknowl- 

e. , e the dominance of the U.S. market, which ac- 
counted for 36% of global music sales, according 
to the IFPI's most recent full -year figures. 

But from Europe to Asia to Australia to Latin Amer- 
ica, global players in music are focused on the far 
bigger piece of the pie. 

This report in Billboard's Power Players series 
spotlights 20 of the most influential executives in 
the global music business, outside the United States. 

The individuals profiled here were chosen and 
ranked by editors based on their business 
achievements, innovation and impact during the 
past year. 

As in the United States, the global music busi- 
ness is driven by people with extreme focus, in- 
tense creativity, good management skills and a 

desire for power in the best sense -the ability to 
drive change. 

Through Billboard's global network of corre- 
spondents, we have identified movers and shakers 
who are influential in an array of industry sectors - 
record companies, retailers, the media, digital en- 
tertainment, the touring industry and more. 

These individuals do not necessarily run the biggest 
companies -although some do. But they are all help- 
ing to drive the business of music forward, antici- 
pating new trends and steering their companies 
through changes that transcend borders. 

-EMMANUEL LEGRAND and THOM DUFFY 
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LUCIAN GRAINGE 
Universal Music Group Internat,ons 

1. Lucian Grainge 
UNIVERSAL MUSIC GROUP 
INTERNATIONAL CHAIRMAN /CEO, 
LONDON 
umusic.com 

On July 1, Lucian Grainge took over the reins 
of Universal Music Group International from 
Jorgen Larsen, overseeing the global operations 
of the world's largest record company, outside 
the United States. 

For the past four years, Grainge has been run- 
ning Universal Music U.K., a company he has been 
with for 20 years and one which he has turned into 
a repertoire powerhouse with the likes of Jamie 
Cullum, Scissor Sisters, Keane and Razorlight. 

While he continues to run the British affili- 
ate, Grainge has already made a mark at UMGI, 
with a renewed focus on A &R issues through- 
out the company. 

The company's recent achievements include 
the success of Japan's AI, France's Calogero, Ar- 

gentina's Bersuit and Colombia's Juanes, the 
Spanish -speaking star who has had a No. 1 album 
in Germany and chart action elsewhere in the 
region. Also in Germany, seven new domestic 
Universal acts have hit gold (sales of 100,000). 

Grainge's business philosophy is that great 
music and strong artists are paramount. Then a 

company needs the best structure and staff to 
bring these artists to the top. And he never loses 
sight of the music consumers. 

What motivates him? "Working with artists 
and songs, producers and executives, meeting 
our partners, making things move," he says. "This 
is like breathing to me." 

-EMMANUEL LEGRAND 

2. John Kennedy 
INTERNATIONAL FEDERATION OF 
THE PHONOGRAPHIC INDUSTRY 
CHAIRMAN /CEO, LONDON 
ifpi.org 

Early this year, John Kennedy took over the chair- 
manship of the International Federation of the 
Phonographic Industry from Jay Berman, who 
held the job for six years. 

The British executive has since traveled widely 

around the globe to present the industry's per- 
spective to influential audiences at a time when the 
music business is experiencinga major transition. 

Kennedy is a music business lawyer who be- 

came a leading record company executive, most 
recently as president /COO of Universal Music 
Group International. 

His primary goal, he says, is to confront the 
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JOHN KENNEDY InDI 

misconceptions that he believes many policy mak- 
ers and consumers hold about the industry. 

"My main concern is that so many people are 
music fans, and yet so many feel that it is fair 
game to be continual critics of the music indus- 
try," he says. 

He nevertheless describes himself as "opti- 
mistic" about the prospects for the music busi- 
ness. "I do believe that there is every chance that 
in the digital arena it will not be beset with the 
same problems that it faces in the physical world," 
Kennedy says. 

"I have enjoyed my time in my new role," he 
says. "If I was looking for a challenge in life, then 
I am in the right place." 

And as if his days were not busy enough, 
Kennedy also found time to join Bob Geldof to 
put together this summer's awareness -raising 
Live 8 concerts. -EMMANUEL LEGRAND 

3. Michel Lambot 
PLAY IT AGAIN SAM CO -CHIEF 
EXECUTIVE, ANDERLECHT, BELGIUM 
pias.com 

Since 1983, Michel Lambot has been at the helm 

3 
MICHEL LAMBOT 

know they can achieve good sales with indies and 
being well taken care of." 

-EMMANUEL LEGRAND 

Takeshi Natsuno 
NTT DOCOMO MANAGING DIRECTOR OF 
I -MODE PLANNING DEPARTMENT, TOKYO 
nttdocomo.com 

Takeshi Natsuno is the chief architect of NTT Do- 

CoMo's "i -mode" mobile phone -based Internet 
interface. I -mode is the world's biggest wireless 
Internet service, with more than 44 million sub- 
scribers. (In contrast, American Online in the 
United States reports 26 million subscribers.) 

Natsunó s strategy of offering attractive terms 
to content providers is one of the main reasons 
that DoCoMo's high- capacity, third -generation 
FOMA handsets have been such a hit in Japan. 

In February the number of people subscribing 
to the company's FOMA service reached 10 mil- 
lion, less than 312 years since the service's Oct. 
1, 2001, launch. 

"By keeping their greed under control, work- 
ing closely with phone manufacturers and con- 
tent providers, and by basing their system around 

is Scandinavia, which had previously received 
only one MTV channel. Since mid - September, 
channels in Norwegian, Danish, Swedish and 
Finnish have replaced the single feed. 

"When we launched the local channels, the 
goal was to balance the power of the brand with 
local creativity," he says. 

In his new creative role, Hansen is now on 
the lookout for new talent and ideas for all the 
group's channels. 

"I come from a tiny country [New Zealand], so 

I always have the perspective of the little guy," he 
says. "At MTV, I've always been allowed to be my- 
self and have my point of view. I've tried to apply 
that vision to the company and let people be cre- 
ative and take risks." 

-EMMANUEL LEGRAND 

Tony Wadsworth 
E'-1, MUSIC U.K. & IRELAND 
CHAIRMAN /CEO, LONDON 
emimusic.co.uk 

Tony Wadsworth leads the team at EMI U.K. & 

Ireland, which has supplied its parent EMI 
Music Group with global stars including Cold- 

`Working with artists and songs, 
producers and executives, making things 

move. 'Phis is like breathing to me.' 
of Play It Again Sam, the independent Belgian 
company he created with longtime business 
partner and friend Kenny Gates. 

PIAS is one of Europe's leading indie compa- 
nies, with annual sales in the region of 100 mil- 
lion euros ($184 million). 

Located in Anderlecht, in the suburbs of 
Brussels, PIAS has operations in Spain, Scan- 
dinavia, France, the United Kingdom, Benelux 
and Germany. 

For the past seven years, Lambot has also been 
the chairman of Impala, the trade organization 
of Europe's independent record labels. As such, 
he has been involved in the fight against the 
planned merger of EMI and Warner in 2001 and 
in the legal challenge to the Sony -BMG merger. 

For Lambot, the future for indies lies in their 
creativity. "The consolidation and restructuring 
of the majors has had a devastating effect on 
A &R," he says. "Artists and their management 
are feeling quite uneasy with the whole process 
and are looking at indies with different eyes. They 

-LUCIAN GRAINGE 

familiar standards, such as HTML and MIDI, Do- 

CoMo made it desirable for many [content 
providers] to participate on the i -mode portal, and 
that resulted in superior and affordable content," 
says Steve Myers, president of Tokyo -based soft- 
ware developer Theta Music Technologies. 

-STEVE McCLURE 

5. Brent Hansen 
MTV NETWORKS INTERNATIONAL 
PRESIDENT OF CREATIVE /EDITOR -IN- 
CHIEF, LONDON 
mtv.com /mtvinternational 

As the head of MTV's European operations, 
Brent Hansen has spearheaded MTV's im- 
pressive growth in Europe for the past 15 years. 

He is the architect of MTV Europe's localiza- 
tion strategy, under which the Viacom company, 
beginning in the late 1980s, set up specific oper- 
ations in all key European markets. 

The latest territory to benefit from the strategy 

play, Gorillaz and Robbie Williams. 
EMI's focus on long -term artist development 

bore great fruit this year. By November, EMI labels 
had amassed 26 out of 46 possible weeks at No. 1 

on the Billboard European Top 100 Albums chart. 
The six chart- topping acts came from four dif- 

ferent labels within the EMI group: Parlophone 
(Coldplay, Gorillaz), Virgin (the Rolling Stones), 
Chrysalis (Robbie Williams) and Mute (Moby and 
Depeche Mode). 

Two ofthose acts, signed and developed by EMI 

U.K., also pulled off their own British invasion 
of the American charts on a scale not seen for 
some years. 

"Having two of our U.K. acts, Gorillaz and Cold - 
play, in the Billboard top 10 albums simultane- 
ously was a milestone not achieved in recent 
memory by our competitors," Wadsworth says. 
"It illustrated the strength of our artist - 
development focus as well as our international 
marketing abilities." -PAUL SEXTON 

continued on »p24 
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from »p22 
7. Paul McGuinness 
PRINCIPLE MANAGEMENT FOUNDER, 
DUBLIN 
u2.com 

In a 27 -year working relationship with U2, man- 
ager Paul McGuinness -who often describes him- 
self as "the fifth member of the U2 board" -has 
overseen the band's rise to the top of rock's global 
hierarchy with widely respected authority. 

McGuinness says his most notable achieve- 
ment of the past 12 months was seeing U2's 2004 

album "How to Dismantle an Atomic Bomb" go 
to No. 1 in 30 countries while the band sold out 
110 shows (more than 3.25 million tickets) in 18 

countries on its Vertigo tour. 
He also was involved in U2's groundbreaking 

association with Apple Computer's iTunes that 
led to the U2 iPod. "It was a lot of fun, as well as 
being stylish and effective," he says. 

"The Live 8 concert was a great personal 
achievement for Bob [Geldof] and Bono," he 
adds. "They really affected the outcome of the 
G8 Summit and delivered a lot of real new 
money for Africa." -PAUL SEXTON 

Michael Parisi 
WARNER MUSIC AUSTRALIA PRESIDENT 
OF A &R (AS OF JAN. 1, 2006), SYDNEY 
warnermusic.com.au 

Few job moves have been as much talked 
about in the music business in Australia as 
Michael Parisi's decision this year to rejoin 
Warner Music Australia. The move was an- 
nounced ahead of the Oct. 20 news that 
Warner will acquire Festival Mushroom 
Records, the country's biggest independent 
music group, where Parisi had been manag- 
ing director. He takes his new post as presi- 
dent of A &R effective Jan. 1. 

Parisi's credentials are in A &R, and his most 
successful signings initially seemed the most 
noncommercial. As A &R manager at Warner 
Music Australia from 1993 to 1999, he turned art- 
punk act Regurgitator and grunge pop band the 
Superjesus into multiplatinum acts with inter- 
national impact. 

He continued his run at Festival Mushroom 
with Amiel and bands Eskimo Joe, george, 28 

Days, Motor Ace and Machine Gun Fellatio. 
"He's the best A &R guy in Australia because 

he understands the whole A &R process," says Ed 

St. John, who took over as president of Warner 
Music Australia this year. "He works on instinct, 
makes good records, defines an artist's vision and 
sells that to the company." 
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Parisi will be central to St. John's strategy to 
double the domestic roster's share of Warner's 
business from its current 15 %. 

-CHRISTIE ELIEZER 

9. Thomas Johansson 
CLEAR CHANNEL ENTERTAINMENT 
CHAIRMAN OF INTERNATIONAL MUSIC, 

STOCKHOLM 
cclive -europe.com 

Solving day -to -day challenges with business 
partners is at the core of Thomas Johansson's 
role in his new position as chairman of inter- 
national music of Clear Channel Entertainment, 
while he continues his long history as Scandi- 
navia's leading concert promoter. 

"We listen very carefully with [an] ear to the 
ground [ for] what our partners want," he says. 
"We help them implement the business plan, 
to work towards that. The chairman's job is re- 
ally motivation." 

A priority for Johansson has been to enhance 
the audience experience at CCE's events including 
theater, sports, motor sports and music. CCE pres- 
ents 26 musical festivals each year across Europe. 

Johansson's business philosophy is that "basi- 
cally, we are the servants ofthe artist and audience." 

Under his guidance, ticket sales for major 
motor sports events in Europe, virtually unheard - 
of until last year, are expected to triple this year. 

But, according to Johansson, "The biggest 

rising nearly 4% to £1.86 billion ($3.37 billion). 
HMV subsequently confirmed expansion plans 

in Canada and Japan. In Canada, where the re- 

tailer has 107 stores, it will open 10 new outlets 
in 2006. HMV accounts for 25% ofthe country's 
music sales. In Japan, HMV is adding six stores, 
bringing its total in the market to 59 outlets. Back 
in the United Kingdom, the company unveiled 
its HMV Digital downloads service in September. 

Also in September, HMV sold its Australian 
operations to concentrate on its core businesses. 

Giles has led HMV Group since 1998. He de- 

clines to take credit for specific achievements, 
but praises the drive and determination of HMV's 
staff, from executives to its sales assistants. 

He says HMV still prospers because "although 
we're all passionate about music, we always re- 
member we're in the retail business, not the 
music business." -TOM FERG USON 

11 Bob Geldof 
BAND AID CHARITABLE TRUST 
FOUNDER AND TRUSTEE, LONDON 
Iive8live.com 

This summer's Live 8 concerts, inspired by Bob 

Geldof, did far more than recapture the collective 
good will he created with Live Aid 20 years ear- 
lier. They influenced global politics. 

A few days later, at the G8 Summit, world lead- 
ers pledged to increase aid to poor countries by $50 
billion and "drop the debt" of 18 African nations. 

Mamoru Sakuma 
SONY MUSIC ENTERTAINMENT JAPAN 
EXECUTIVE VP, TOKYO 
sme.co.jp 

Mamoru Sakuma is the public face of Sony 
Music Entertainment Japan, the country's 
biggest record company. For the six months end- 
ing June 30, SMEJ had a 19.3% market share, 
according to SoundScan Japan. 

So it was Sakuma's pleasant duty to announce 
that, for the company's fiscal year ending March 
31, SMEJ group's sales had risen 6.6 %, includ- 
ing an 8.1% increase in recorded -music sales. 

That was in stark contrast to the 5% sales de- 
cline for the 2004 calendar year posted by the 42 

member companies of the Recording Industry 
Assn. of Japan. (SMEJ was excluded from the 
Sony -BMG merger.) 

A key reason for Sony's impressive result was 
the decision Sakuma and the rest of the SMEJ ex- 

ecutive team made in 2002 to grant the company's 
six labels a high degree of autonomy. 

"It's not that they can do whatever they like, 
but in a sense, we've given them back the old Sony 
spirit," Sakuma says. -STEVE McCL URE 

13. Kevin Lawrie 
SONY BMG NORTE PRESIDENT (AS OF 

JAN. 1, 2006), MIAMI 
sonymusiclatin.com 

The biggest achievement in 2005 
was getting the European promoters to 

act as one on important issues. -THOMAS JOHANSSON 

achievement in 2005 was getting the European 
[concert promotion] companies to act as one on 
the important issues." JEFFREY de HART 

Alan Giles 
HMV GROUP CEO 
MAIDENHEAD, UNITED KINGDOM 
hmvgroup.com 

While other music merchants falter, the United 
Kingdom's HMV Group, headed by Alan Giles, 
pushes ahead on several fronts. 

After passing the 200 -store landmark in the U.K. 

and Ireland division early this year, HMV Group 
delivered results for its most recent fiscal year that 
show the company is virtually debt -free, with sales 

Geldof remains a relentless activist with some 
very personal methods, as Band Aid trustee and 
International Federation ofthe Phonographic In- 

dustry chairman /CEO John Kennedy recalls: 
"Bob is an unbelievable orator and advocate, in- 
telligent and funny, demanding and rewarding, 
rude and stubborn. He has great instincts for 
strategy and PR. Imagine putting on 10 concerts 
[within] 60 days in 2005 and refusing to receive 
e- mails, letters or phone messages." 

Kennedy adds that Geldof is "a marvel to watch 
in action." He recalls, "In a meeting, I saw him 
go in a second from screaming at a government 
leader for killing dissidents, to coaxing his kids 
to do their homework. Never missed a beat." 

-PAUL SEXTON 

When he takes over Jan. 1 as president of Sony 
BMG Music Entertainment for the Latin region, 
Kevin Lawrie will oversee the biggest -selling 
music company in Latin America. 

But Lawrie already has proved his mettle in 
the region. He has been head of Sony in Mexico 
and was instrumental in revamping the label's 
roster there, signing new, untried acts like Sin 
Bandera and turning them into international 
success stories. 

Lawrie is a believer in new talent. He has been 
working toward unifying the company's manage- 
ment and artistic roster. The creation of Sony BMG 
Norte brought Sony BMG's U.S. Latin, Mexican 
and Central American operations under one roof 

Today, many new acts on the Billboard Latin 
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sales charts -including Reik, Reyli and La Quinta 
Estación -derive from the label's joint operative. 

"You improve your chances if the communi- 
cation is at the same level," Lawrie says of his pan - 
regional approach. As for new -artist development, 
"It requires consistent investment in time and 
resources and belief." -LEILA COBO 

Gilles Babinet 
MUSIWAVE FOUNDER AND 
CHAIRMAN, PARIS 
musiwave.net 

Gilles Babinet, founder and chairman of Musi- 
wave, is one of the creators of international mobile - 
music distribution as it is known today. But when 
he launched Musiwave in 2000, the company did 
not make any money for its first two years. 

"I knew mobile music was a viable business 
because of some research I did for France Tele- 
com," Babinet says. "I also remembered that 
music mobility works because [Sony's] Walkman 
was everywhere within two years." 

Musiwave has now turned into a profitable 
business. It currently supplies the infrastruc- 
ture and content to 35 carriers in 25 countries 
on four continents. 

In September, Openwave Systems of Redwood 
City, Calif., entered a deal to acquire all out- 
standing shares of Musiwave in a deal valued at 
99.5 million euros ($121 million). 

Mobile Entertainment Forum Global chairman 
Patrick Parodi says of Babinet: "His team were the 
first to persuade the labels that they needed to li- 
cense their catalogs for ringtones. Their persist- 
ence has opened the door for the industry." 

-JULIANA KORANTENG 

15. Sam Feldman and Steve 
Macklam 
MACKLAM /FELDMAN MANAGEMENT 
PRINCIPALS, VANCOUVER 
slfa.com 

Macklam /Feldman Management, headed by 
founders Steve Macklam and Sam Feldman, 
represents such international acts as Norah 
Jones, Elvis Costello, Ry Cooder, Anjani and the 
Chieftains and Canadians Diana Krall, Leonard 
Cohen, Joni Mitchell, the Tragically Hip and 
Jesse Cooke. 

"Sam and Steve define artist -focused man- 
agement," Universal Music Canada president/ 
CEO Randy Lennox says. "They have great taste 
and are amazing to deal with." 

By first working with the Chieftains 14 years ago, 
the partners realized there was a significant busi- 

ness worldwide with acts that were not dependent 
on tightly formatted North American radio. 

"Our clients are so motivated to create that 
there is activity all of the time," Feldman says. 
"Saleswise, Norah has been so successful, but 
Diana broke out with a very personal album [ "The 
Girl in the Other Room "] in which she wrote many 
of the songs, and Elvis has been incredibly pro- 
lific. Signing Leonard Cohen was a huge accom- 
plishment," he notes. 

"We try to pick artists who have stature and 
that are recognized by the media through their 
great work," Feldman adds. "So there's a market 
there to build a long -term career." 

-LARRY LeBLANC 

Andy Parfitt 
BBC RADIO 1 CONTROLLER, LONDON 
bbc.co.uk /radiol 

After 30 years, Radio 1 continues to define and 
reflect the eclectic music tastes of the British pub- 
lic. So it also has a long tradition of debuting 
British artists who go on to global success. 

Andy Parfitt marked 2005 with a notable up- 
swing in audience ratings for the national top 40 
public broadcaster, which continues to be a ref- 
erence point of the entire U.K. industry. He con- 
tinued to guide Radio 1's transition to a younger 
core audience aged 16 -24. 

In the quarter ending in June, audience meas- 
urement organization RAJAR determined the 
station has a weekly reach of 10.2 million listen- 
ers, a 5.3% increase year on year. Its weekly reach 
was 9.2 %, up from 8.4% a year earlier. 

"In terms of achievements," Parfitt says, "it's 
been putting together a simple strategy all about 
the audience that's understood by everyone in the 
organization and then focusing on fewer bigger 
and more creative projects. 

"It's been about supporting on -air talent and 
beginning to operate like a true multimedia au- 
diovisual brand. It's also been down to having a 

great team," Parfitt adds. -PAUL SEXTON 

17. Jean -Paul Baudecroux 
NRJ GROUP CHAIRMAN, PARIS 
nrjgroup.fr 

In 1980, a young man with a passion for radio, 
Jean -Paul Baudecroux, established a "pirate" radio 
station in Paris, working out ofhis own apartment. 

That station would soon become NRJ and the 
foundation for one of Europe's most powerful 
media groups. 

In France, NRJ is the leading commercial 
broadcaster with four national networks (NRJ, 

Cherie FM, Nostalgie and Rire & Chansons). 
The group has also expanded its brand into 

11 European countries. On a Pan -European 
scale, NR) Group is the main source of music 
for the 14 -25 demographic, with its promise of 
"Hit music only!" 

This year, NRJ has expanded into TV, with the 
launch of digital terrestrial channel NRJ 12, and 
will soon become a mobile phone operator. 

Baudecroux is "a visionary who is also very 
pragmatic," says Sam Zniber, who worked as a 
presenter at NRJ in the early '90s and is now 
deputy PD for NRJ competitors Fun Radio and 
RTL2. "He's got a knack to always gather very tal- 
ented people around him, and he never rests on 
his laurels." -EMMANUEL LEGRAND 

José Neri 
I 

., DIRECTOR GENERAL, MADRID 
sdae.net 

As director general of sDae, a division of the Span- 
ish authors and publishing society SGAE, José 
Neri has led the digital revolution for Latin music. 

In 1995, SGAE set up a research and develop- 
ment department after realizing that Spain's major 
and independent record companies were not lead- 
ing the way to a new digital business model. 

As a result, SGAE in 2000 created a digital di- 
vision called sDae that has a multi-use portal (por- 
talatino.net) and a platform of services called La 

Central Digital to digitize and distribute Spanish 
and Latin content on the Internet. 

SGAE /sDae is a nonprofit organization. Neri 
says, "This means we do things that no major 
label or corporation will do, such as digitize all - 
Latin repertoire that does not belong already to 
the majors at our own cost." 

sDae started this work two years ago in Spain 
and Cuba, and has moved into Brazil and Mexico. 

"This is a mammoth but essential task," Neri 
says. "We travel to the territories to explain what 
we are doing and how they will benefit, which is 
sometimes difficult to do." 

-HOWELL LLEWELLYN 

19. Denis Olivennes 
FNAC CHAIRMAN /CEO, CLICHY, FRANCE 
fnac.com 

The leading music retailer in France, Fnac is accel- 
erating its worldwide expansion under chair- 
man /CEO Denis Olivennes. 

Since early 2004, the chain has opened three 
stores in Spain, two in Brazil and one in Portugal. 
Fnac will enter the Greek market before the end 
of this year. 

At that point, the brand will have 49 outlets in 
eight countries (Belgium, Brazil, Greece, Italy, 
Portugal, Spain, Switzerland and Taiwan), in ad- 
dition to 68 stores in France. 

"During the first half of 2005, Fnac's operat- 
ing income increased 10.3 %," says Olivennes, 
who has been running the retail division since 
April 2003. 

Olivennes adds that the retailer benefited from 
the strengthening of its international positions, 
especially in markets where it recently set up op- 
erations, such as Brazil and Switzerland. 

Fnac is a subsidiary of retail and luxury goods 
group PPR. Olivennes says the group's strat- 
egy is to double Fnac's presence abroad within 
five years. 

The chain also runs French mail -order oper- 
ation fnac.com and digital download platform 
Fnacmusic. Recorded music accounts for approx- 
imately 15% of the income of the self -described 
"multispecialist" retailer. - AYMERIC PICHEVIN 

Marc Samwer 
JAMBA MANAGING DIRECTOR, BERLIN 
jamba.de 

Jamba is the German company that made the 
sale of ringtones a mainstream business, in 
part through mass -market TV advertising 
campaigns. 

The company also is behind novelty act Crazy 
Frog, the first ringtone -based hit. The Crazy 
Frog ringtone has sold more than 11 million 
units worldwide, becoming the world's best- 
selling ringtone. Crazy Frog subsequently scored 
hits on The Billboard Hot 100, the European 
Hot 100, Latin Tropical Airplay and Hot Digital 
Singles charts. 

Jamba was founded by Marc Samwer, who is 
now managing director of the company, together 
with his brother Oliver. 

Launched in Berlin, the company is now 
operating in more than 20 countries. It was sold 
in 2004 to U.S. Internet company Verisign for 
a reported $273 million in cash and Verisign 
stock, but the Samwer brothers stayed onboard. 

Jamba has 520 employees and sells more than 
50,000 products for mobile phones- includ- 
ing music, games and wallpapers- through its 
Web sites. 

Samwer is adamant that the ringtones business 
is poised for major growth, but warns, "We all 
should not spend too much time negotiating roy- 
alty rates. We should cooperate in partnerships in 
order to establish new marketing models in a boom- 
ing market." -WOLFGANG SPAHR 
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adonna will not let a few cracked ribs and broken 
bones spoil her party. Weeks after falling from 
her horse on the grounds of her English estate, 
Madonna is in the mood to dance. Not surpris- 
ingly, she wants the world to know. 

After the serious tone ofher last album, 2003's "American Life," 

Madonna wanted this collection to be happy and buoyant. "It was 
like, honey, I want to dance," she tells Billboard during a face -to- 
face interview in her New York hotel suite. "I wanted to lift my- 
self and others up with this record." 

The new album, "Confessions on a Dance Floor," is due Nov. 

15 from Warner Bros. (one day earlier internationally). A special 
edition, which includes a picture book and bonus track, arrives 
in December. 

"I wanted a record with no ballads," Madonna says. "I wanted 
there to be no breaks, with one song segueing into the next -just 
like in a disco." 

The 12 -track album was inspired by the many remixes her songs 
have received over the years. "Whenever I make records, I often 
like the remixes better than the original versions," she says. "So, 
I thought, screw that. I'm going to start from that perspective." 

For her 10th studio album, Madonna collaborated primarily 
with producer Stuart Price, who was part of her touring band for 
the Re- Invention and Drowned World treks. 

Together they took Madonna's music back to the place where 
she first made her mark in the early '80s: the clubs. But they did 
so in a way that, while wickedly retro, pushes the beats and rhythms 
into the future. 

"Our intention was to give a nod and a wink to people like Gior- 
gio Moroder and the Bee Gees," Madonna says. "Stuart and I didn't 
want to remake the past, but make it into something new." 

The album was recorded in Price's London flat. "I'd come by 
in the morning and Stuart would answer the door in his stocking 
feet -as he'd been up all night," Madonna says with a smile. "I'd 
bring him a cup of coffee and say, 'Stuart, your house is a mess, 
there's no food in the cupboard.' Then I'd call someone from my 
house to bring food over for him. And then we'd work all day." 

Pausing for a moment, she laughs and says, "We're very much 
the odd couple." 

Whatever the approach, Warner Bros. Records chairman /CEO 
Tom Whalley likes the fact that Madonna returned to her roots for 
the album. "It is a tribute to dancing and having fun, which is very 
needed right now," he says. 

Apparently. Lead single "Hung Up" is off to an explosive start. 
The energetic, ABBA- sampling track first appeared in Septem- 
ber, in a TV spot for Motorola's iTunes -compatible ROKR mobile 
phone. Created by BB DO New York, the ad features Madonna and 
other artists jammed into a phone booth. 

On Oct. 17, the song made its worldwide premiere during a 
live, 10- minute radio interview between Ryan Seacrest and 
Madonna. The interview was made available to stations around 
the world. Three days later, Madonna appeared on "Late Show 
With David Letterman." 

Then, with a major case of Saturday night fever, Madonna made 
surprise appearances Oct. 22 at two New York clubs: the Roxy and 
Luke & Leroy (for its weekly MisShapes party). 

"Hung Up" also has been made available worldwide as a mas- 
ter ringtone with various mobile providers. 

In this issue, "Hung Up" moves 38 -29 on the Pop 100 Airplay 
chart and 30 -21 on the Adult Top 40 chart. 

Elsewhere, the track reaches the summit of the Hot Dance Air- 
play chart and climbs to No. 5 on the Hot Dance Club Play chart. 
It resides at No. 21 and No. 17 on The Billboard Hot 100 and the 
Pop 100, respectively. 

In Europe, "Hung Up" remains at No. 1 on the Euro Digital 
Tracks tally for the second consecutive week. 

Tracy Austin, PD of mainstream top 40 KRBE Houston, calls 
"Hung Up" a great bridge record between a hip -hop track and a 

Green Day song. 
But Austin adds that if the cut was by another artist -one with- 

out a proven track record, say -the station might have approached 
it less enthusiastically. 

On the rhythmic top 40 front, WBBM Chicago music director 
Erik Bradley says the format needs a song like "Hung Up." He 
says "hip -hop music has been in a doldrums state" of late. WB BM 

listeners are now referring to the track as "Madonna's big come- 
back," Bradley adds. 

On Nov. 7 and Nov. 9, the catchy song will be featured in episodes 
of "CSI: Miami" and "CSI: NY," respectively. 

"We are off to a better than good start," Warner Bros. executive 
VP Diarmuid Quinn says. "Because her last album [ "American 
Life "] didn't do quite as well as we had hoped, we really weren't 
sure what the reception would be this time around." 

The interest in the new album underscores Madonna's place 
in pop culture. "With her last album, many naysayers were ques- 
tioning her relevancy," Whalley says. "This new album puts all 
that to rest." 

The marketing of "Confessions" began in July, when Warner 
Bros. execs as well as Madonna's management team of Guy Os- 
eary and Angela Becker began playing tracks for radio and club 
DJs, retailers and other tastemakers around the world. 

"We couldn't wait to present this album to the world," Warner 
Bros. senior VP of international marketing Steve Margo says. Thus 

NOW THAT 
MADONNA HAS 

YOUR ATTENTION 
AGAIN, SHE HAS 
A FEW THINGS 

TO SAY 
BY MICHAEL PAOLETTA 

began branding opportunities and partnerships with MTV Net- 
works, Motorola, Apple Computer's iTunes and mobile carriers 
like Orange in the United Kingdom. 

"The goal is familiarity-and partnering with the right brands 
helps accomplish this," Quinn says. 

None of this is lost on Madonna, who is considering a "Con- 
fessions" tour for next summer. "I'm a businesswoman. The music 
industry has changed," she says. "There's a lot of competition, 
and the market is glutted with new releases -and new 'thises and 
thats.' You must join forces with other brands and corporations. 
You're an idiot if you don't." 

One new alliance for Madonna is a relationship with Apple that 
for the first time allows her songs to be sold through the iTunes 
Music Store (Billboard, Sept. 17). 

According to Madonna, it came down to dollars and cents. "It's 
all about royalties -how much they're getting and how much 
we're getting," she says. "It was just a crap deal. Then. It's safe to 
say it's better now." 

Obviously, the timing was well- orchestrated. "She is a savvy 
artist who is well aware of the changed marketplace," Margo says. 
"She picked the window when it would have the most impact." 

If Madonna's new fondness for iTunes is part of a larger Apple 

initiative, as has been rumored -a branded video iPod or a branded 
pink Nano, perhaps -no one is talking. 

The singer /songwriter does like the idea of a Madonna -branded 
pink Nano, though. "That would be cool," she says. "I like that." 

Another key partner in the marketing of "Confessions" is MTV 

Networks. On Nov. 8, mtv.com, vhl.com and logoonline.com begin 
exclusively previewing the album. 

"It's like we've been connected at the hip since day one," 
Madonna says of their decades -long relationship. 

In addition to starting out at around the same time, MTV and 
Madonna have evolved over the years. Reinvention is vital to their 
success stories. 

"When it comes to making and marketing her music, and con- 
necting to her audience, Madonna is fearless," MTV Networks 
Music /Logo Group president Van Toffler says. That helps to ex- 

plain her multifaceted arrangement with MTV. 

Madonna's first MTV appearance in support of the album oc- 

curred Oct. 17 on "TRL." The next day, followed by MTV cameras 
and as part of mtvU's "Stand In" series, she surprised film and 
music students at Hunter College in New York where she was a 

"stand -in" professor. 
Later that week, her new documentary, "I'm Going to Tell You a 

Secret" (helmed by director Jonas Akerlund), debuted on MTV, with 
subsequent airings on VH1 and Logo (a DVD release is expected 
next year). On Oct. 27, the Johan Renck -lensed video for "Hung Up" 

had its world premiere on MTV and its numerous platforms. 
On Nov. 3, Madonna performed at the 12th annual MTV Europe 

Music Awards in Lisbon, Portugal. It was the first live TV per- 
formance of "Hung Up." 

Other non -MTV -related international TV appearances include 
" Wetten Daas" in Germany, "Star Academy" in France and a cou- 
ple of U.K. shows. In Japan, "Hung Up" will be heard in the TV 

series "Drama Complex." 
Not surprisingly, the media frenzy swirling around "Confes- 

sions"- coupled with Madonna "sightings" and radio play for 
"Hung Up " -is creating excitement at retail. 

Alex Luke, director oflabel relations and music programming 
at iTunes, says the new album became "one of our biggest pre -or- 

ders in a matter of days." 
The situation is similar at traditional retail. Tower Records ex- 

ecutive VP of retail Kevin Cassidy confirms that people have been 
inquiring about the album for weeks. "For us, it will be in the top 
four of the fourth quarter." 

At Virgin Megastores, "it's all about Madonna right now," divi- 
sional merchandise manager for music Jerry Suarez says. "The 
last record suffered because she got so political," he says. "Less 
guns. Less tanks. More disco balls. More AB BA. We're good." 

In signature fashion, Madonna has not escaped controversy 
with "Confessions." Album track "Isaac" has drawn the ire of some 
rabbis and religious scholars, who claimed the song is about 16th - 
century Jewish mystic /Kaballah scholar Yitzhak Luria. 

Madonna only sighs. "You do appreciate the absurdity of a group 
of rabbis in Israel claiming that I'm being blasphemous about 
someone when they haven't even heard the record, right ?" she 
wonders aloud. 

"It's interesting how their minds work, those naughty rabbis," 
she adds, with a twinkle in her eyes. 

According to Madonna, "Isaac" -which is about letting go of 
and tackling your fears -is named after Yitzhak Sinwani, the track's 
featured vocalist who sings in Yemenite. Madonna, who needed 
a title for the song, decided to simply go with the English trans- 
lation of Sinwani's Hebrew first name. 

"Isaac" is but one of many "confessions" found on the album. 
Elsewhere, Madonna sings of success and fame ( "Let It Will Be "), 

taking risks ( "Jump ") and city life ( "I Love New York"). 

But Madonna -being the consummate entertainer -saves the 
most insightful confessions for last. Tracks like "How High," 
"Push" and "Like It or Not" unveil an artist at the crossroads of 
past, present and future. 

"Confessions" closes on a deeply personal note with Madonna 
singing, "This is who I am. You can like it or not." 

In this way, the album follows the musical arc of a club DJ's 
nightly set, which becomes more intense as the evening progresses. 

Consider it Madonna's way of reeling in the listener. "I was only 
hinting early on, but then I tell it like it is," she says of the album's 
song order. "It's like, now that I have your attention, I have a few 
things to tell you." 

Additional reporting by Keith Caulfield in Los Angeles. 
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2.6 million users a 
month depend on 
Billboard.com* 

48% fall in to the 18 -34 year old 
demographic 

Our average user purchases 3x more 
video games online than the average 
Internet user 

Our users are 4x as likely to download 
music /multimedia content on a daily 
basis 

56% have purchased music /MP3's 
over the past 3 months 

ACTIVE LIFESTYLES 
Purchase 3x as many sporting /event 
tickets online than the average user 
(over the past 6 months) 
Nielsen / /NetRatings aPlan, Summer 2005 Release 
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`Aerial' View Brisa Roché Tapped By Madonna Helping Humanity 
Kate Bush flies first French singer's punk DJ Tracy Young takes Sara Groves acts in 
set in a dozen years spirit enlivens jazz CD on 'Hung Up' renix the spirit of 'Beauty' 
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BY PHYLLIS STARK 

BIG & RICH RIDE AGAIN 
A year- and -a -half after shaking 
up the country music industry 
with their debut album, "Horse 
of a Different Color," Big & Rich 
are at it again. 

On the pair's sophomore album, 
"Comin' to Your City," the Warner 
Bros. Nashville duo rocks harder, 
faster and louder than ever in a po- 
larizing blend of music sure to si- 

multaneously light up their fans 
and startle country music purists. 

Big Kenny and John Rich are 
proud to resume their roles as the 

misunderstood trailblazers of 
country music. As they sing on 
the album's opener, "Somebody's 
got to be unafraid to lead the 
freak parade." 

Rich says the first album said 
"this is who we are." This album 
sends the message "we know who 
we are." 

As a result, Rich says there was 
"less stress" in the studio this time 
out "because we know now what 
we cal get away with." 

Or as Kenny says, in record- 

ing this album, "I never one time 
saw John dancing on top of a 

grand piano." 
"That's what I do to relieve 

stress," Rich explains. But this time, 
"I was chilled the whole time." 

In fact, they were so primed on 

this outing that they cut 24 songs, 

13 of which made the album. 
They also spent weeks se- 

quencing the album until they felt 
it kicked into what Kenny calls "a 
hoedown party" that sometimes 
segues from one song into the next 

without stopping. "It takes you on 

a ride from beginning to the end," 
Kenny says. "We make it a com- 
plete piece of music." 

Like the last outing, "Comin' to 
Your City" was produced by Rich, 

Kenny and Warner Bros. chief cre- 
ative officer Paul Worley. Big & 

Rich wrote all of the songs, either 
solo or together. 

Among their best collabora- 
tions is "I Pray for You," a song 
previously recorded by each artist 

continued on »p30 

no 
FACT FILE 

Label: Warner Bros. 
Nashville 

Management: Morris 
Management Group 

Booking: William Morris 
Agency 

Publishing: John Rich: 
Rich Texan Music, 
administered by WB 
Music (ASCAP); Big 
Kenny: Big Love Music, 
administered by Carol 
Vincent & Associates 
(BMI) 

Best -selling /last album: 
"Horse of a Different 
Color" (2004), 2.5 
million 

»>BMA SETS LINEUP 
Green Day, R. Kelly and Toby Keith will 
perform at the 2005 Billboard Music 
Awards, which Fox will air live Dec. 6 from 
the MGM Grand in Las Vegas. Also 
appearing will be Bo Bice, Chingy, Blue 
Man Group, Carmen Electra, and Hulk and 
Brooke Hogan. Tom Petty will receive the 
Century Award. The Billboard Music 
Awards recognize the year's leading 
artists and songs based on performance 
on Billboard's weekly charts. 

-Melinda Newman 

»>NEW MUSIC TV 
The Goo Goo Dolls, Ben Harper, Death Cab 
for Cutie and Twista are among the acts 
that will appear on "CD USA," a new 
weekly music show on DirecTV that will 
debut Jan. 21. The one -hour show will 
feature live performances, interviews and 
music news. It will be rerun multiple times 
in the 48 hours following the initial airing. 

-Melinda Newman 

»>KEITH'S AN `ANGEL' 
Shooting has begun in Atlanta on Toby 
Keith's first feature film, "Angel From 
Montgomery." Paramount and MTV 
Networks' new CMT Films division are 
producers. Noted country music video 
director Steven Goldmann is directing the 
film, which also stars Burt Reynolds, Kelly 
Preston and Willie Nelson. Keith plays a 

once -famous country -music singer who 
reunites with his true love and meets his 
16- year -old daughter for the first time, 
according to CMT. Billboard broke the 
news in September that Keith had signed 
a multifilm deal with Paramount. - Phyllis Stark 

»>LeDOUX HONORED 
Singer and rodeo champion Chris LeDoux, 
who died in March following a battle with 
cancer, will be honored with the 
Chairman's Award at the Nov.15 Country 
Music Assn. Awards. The presentation will 
be made by CMA chairman Kix Brooks of 
Brooks & Dunn. Garth Brooks will perform 
his current single, the LeDoux tribute 
"Good Ride Cowboy," with LeDoux's band. 
The show will air live from New York's 
Madison Square Garden on CBS. 

-Ken Tucker 
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BIG & RICH (cont.) 

from »p29 
when they were pursuing solo 
careers. It was the second 
song they ever wrote together, 
years before teaming up as an 

act. Kenny recorded it for a 

Hollywood Records album 
that was reissued this year; 
Rich for a BNA project that 
was never released. 

`THE LAST FRONTIER' 
Although the pair has sold 2.5 

million copies of its debut, 
country radio has yet to widely 
embrace Big & Rich, the co- 
founders (or self -proclaimed 
"godfathers ") of Nashville's 
famed Muzik Mafia artist col- 
lective and managing partners 
in the Warner Bros.- affiliated 
imprint Raybaw Records. 

Despite becoming print and 
TV darlings, none of Big & Rich's 

five radio singles has cracked 
the top 10 on the Billboard Hot 
Country Songs chart, although 
three have gone top 20. The 
pair's current single, the title cut 
from the new album, is still as- 

cending the chart and is No. 27 

this issue. 

Rich calls radio "the last fron- 
tier. There are quite a few sta- 
tions out there that totally get 
us and play us to death. But a lot 
of them don't feel like their par- 
ticular audience jives with what 
we are about. We think they're 
wrong because when we play a 

song [in concert] that they've 
never played, their audience is 

screaming the words back at us. 

And we are selling 18- wheeler 
loads of T-shirts to their people. 
So it's just a matter of turning 
that corner in the heads of pro- 
gram directors ... We know 
radio will come around to us." 

Kenny adds, "We know the 
only thing we could do wrong is 

stop doing what we are doing." 
Gregg Swedberg, regional VP 

of programming at Clear Chan- 

nel Radio, is one of the duo's 
biggest supporters. While their 
music has largely done well at 
KEEY (K102) Minneapolis, 
where he is PD, Swedberg says 

that "in some places the songs 
haven't been great research sto- 

ries ... Some [programmers] 
are scared that every song has to 
be 100% familiar and 100% 
liked" on music tests. "Big & Rich 

will probably never do that." 
But Swedberg thinks the 

country format's parameters 
have widened to include acts 
like Big & Rich. 

This format has begun to ac- 

cept artists that aren't right 
down the middle, and Big & 

Rich definitely live on the edge," 

he says. "The things that got 
them all that attention -the 
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craziness, and the sideshow that 
they brought along -might 
have kept some people from re- 

alizing just how talented these 
two guys are. Some people just 
can't see past the 'different' part 
to hear the great music." 

Another frontier Big & Rich 

hope to conquer is the film 
world. They recently traveled 
to Vietnam to shoot a docu- 
mentary about their friend Niles 

Harris, a Vietnam War veteran 
whose story is the inspiration 
for the song "8th of November" 
on the new album. The future 
single includes a spoken intro 
by Kris Kristofferson. 

WB TAKES MANHATTAN 
For Warner Bros. Nashville, the 
marketing plan for the album will 

be "one of our most aggressive 
campaigns to date," according 
to Peter Strickland, the label's 
VP of sales and marketing. 

It will be built around a num- 
ber of media opportunities close 
to the album's Nov. 15 street 
date, including TV appearances 
on "Good Morning America," 
the 49th annual Country Music 

Assn. Awards and some late - 
night talk shows. 

Because the CMA Awards are 

in New York this year for the first 
time -and take place the night 
of the album's street date - 
Strickland says the label's plans 

include retail campaigns and 
street marketing in Manhattan. 

Big & Rich are nominated for 
two CMA Awards (vocal duo of 
the year and the Horizon award), 

and Rich is also nominated as a 

co- writer on Gretchen Wilson's 
song of the year contender, 
"Redneck Woman." 

Strickland says the duo's mu- 
sical blend "opens a door to 
unique opportunities outside 
of the country marketplace." 

One example is the ESPN 

"College GameDay" campaign, 
which features a version of the 
album's title track as the show's 
opener every week. 

The duo also has a Chevro- 
let tour sponsorship and ap- 
pears in TV commercials and a 

calendar for the automaker. 
Big & Rich are also the stars of 

a CMT concert special, "Wanted: 
Big & Rich -Alive in Deadwood," 
which premiered Oct. 22 and will 

be rebroadcast multiple times. 
The duo just wrapped the 

Deuces Wild tour with Brooks 
& Dunn Oct. 30 and embarked 
on its second American Revo- 

lution tour with Muzik Mafia 
members Wilson, Cowboy Troy, 

James Otto and Jon Nicholson 
on Nov. 4. That tour runs 
through Dec.11. 

BY PAUL SEXTON, EMMANUEL LEGRAND and MELINDA NEWMAN 

Bush Reemerges With `Aerial' 
How does a label market the 
first release from a revered 
artist in a dozen years when her 
promotional participation is at 
an absolute minimum? 

That is the question before 
EMI and Columbia as they 
eye "Aerial," a double album 
from British singer /song- 
writer Kate Bush. The set 
comes out worldwide Nov. 7 

on EMI except for North 
America, where it will come 
out a day later on Columbia. 

The challenge before the two 
labels is not only to push an 
album by an artist absent for 
more years than many active 
music consumers have been 
alive but to do so without many 
traditional tools, since Bush 
does not tour, is rarely seen in 
public and is involved with lit- 
tle promotion. 

"It's a simple plan," jokes 
Will Botwin, Columbia Rec- 
ords Group chairman. "It's not 
like I have to keep a calendar 
in my pocket to keep track of 
her activities." 

Seriously, he admits, "It's in- 

credibly challenging as a record 
label, in this day and age when 
most artists will do most things 
to get their records across." 

"Part one of our task," says 
Mike Allen, senior VP of inter- 
national marketing at EMI 
Music U.K. & Ireland, "is to 
make sure the Kate Bush con- 

stituency that is so passionate 
and loyal is well aware that this 
record's there, and you don't 
take that for granted, you have 
to apply yourself to that. 

"Beyond that," Allen contin- 
ues, is "telling the tale to an au- 
dience that isn't already a Kate 
Bush fan, about where she is in 
terms of being an influence, 
that's a big part of making this 
a compelling story for 'new- 
corners' to check out." 

Indeed, Botwin believes that 
fans of artists like Fiona Apple 
and Tori Amos "may gravitate 
to the kind of music Kate is 

doing." But, he admits, "we have 
no test tube for this. It's been 12 

years, it's sort of a blank can- 
vas." Indeed, Bill Clinton was 
in his first year of his first term 
as president when Bush's "The 
Red Shoes" came out. That title 
has sold 298,000 copies in the 
United States, according to 
Nielsen SoundScan. 

To reach younger fans, Co- 

lumbia is actively promoting the 
$21.98 double album via such 
influential Internet sites as 
purevolume.com and my- 
space.com, as well as targeting 
online blogs. `It's not your nor- 
mal shot of your artist looking 
to get on 'TRL,' " Botwin says. 

Bush agreed to a handful of 
print interviews, as well as a 

chat with National Public Radio 
in the United States, but 

Botwin says there are no plans 
for her to step foot in America 
for this project. 

Bush is "one of those artists 
that can get away with" not pro- 
moting her projects, says Jerry 
Suarez, divisional merchandise 
manager for music for Virgin 
Entertainment Group in the 

United States. "Her fan base is 
still a record -buying one. It's not 
a first -day record." 

Even determining the top 
markets for Bush outside of the 
United Kingdom and the States 
can be challenging. "It's been 
an interesting task seeking that 
out," EMI's Allen says. "We 
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Corbett Tickles His Fun Bone 
Actor Turned Country Singer Breaks With Broken Bow; 2006 Debut On Own Label 

After a brief and unproduc- 
tive stint on Broken Bow Rec- 

ords, actor John Corbett has 

decided to release his debut 
country album on his own 
imprint, Fun Bone Records. 
The project hits stores March 
14. Navarre will distribute. 

The album was recorded 
in Nashville and includes 
songs penned by such top 
country writers as Tim 
Nichols, Rivers Rutherford, 
Darrell Scott, Jon Randall, 
Mark Selby and Hal Ketchum. 
It was produced by D. Scott 
Miller and Corbett's musical 
partner, Tara Novick. Lyric 
Street artist Sara Buxton pro- 
vides harmony vocals. 

Corbett is best -known for 
his TV roles on "Northern 
Exposure" and "Sex and the 

City" and his starring role in 

the film "My Big Fat Greek 
Wedding." He is scheduled 
to headline a series of Las 
Vegas shows with his band 
this month. 

ON THE ROW: In the wake 
of Clint Black's signing with 
Irving Azoff's Frontline Man- 
agement (Billboard, Oct. 29), 
Billboard has learned that 
Black's previous manager, 
Jim Morey of Los Angeles - 
based Morey Management, 
quietly resigned his part- 
nership in Nashville -based 
Equity Music Group earlier 
this year. 

Equity began in summer 
2003 as a partnership 
among Black, label president 
Mike Kraski (formerly exec- 

utive VP /GM at Sony Music 
Nashville), Morey and busi- 
ness manager Charles Suss- 
man of Nashville -based Suss- 

man & Associates. 
In other news, Longtime 

Warner Bros. Records Nash- 
ville director of A &R Danny Kee 

has exited the label. 
CMT has restructured its 

publicity department under 
VP of corporate communica- 
tions Lisa Chader, who joined 
the network six months ago. 
Cindy McLean is promoted 
from CMT press manager to 
director of corporate com- 
munications. Amanda Murphy 
is upped from publicist to 
senior publicist. Nicole Pope, 
formerly with E! Entertain- 
ment Television and Central 
Talent Booking in Los Ange- 

les, joins as manager of cor- 
porate communications. 

IN AND OUT: Following the 
recent closing of DreamWorks 
Records Nashville, artists Jessica 

Andrews and Jimmy Wayne 
have exited the company. 

The label group has shelved 
Andrews' album, which had 
been scheduled for an Oct. 25 
release. She released three al- 
bums on DreamWorks includ- 
ing the gold- certified "Who I 

Am." Wayne recorded one 
album for the label in 2003. 

Meanwhile, Steve Azar has 

exited sister label Mercury after 
one album, 2002's "Waitin' On 

Joe." He has signed with inde- 
pendent Dang Records, which 
will release his new single, "Cat- 
fish Christmas," to radio Nov. 
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have this wonderful manage- 
ment tool at our disposal, which 
is a pretty sophisticated elec- 
tronic sales system. But it was 
invented after her last record 
came out." 

Based on the performance 
of "The Red Shoes," Allen says 
prime territories are Australia, 
New Zealand, France, Ger- 
many, Belgium, Holland, Italy 
and Ireland. 

Indeed, Frank Adler, head 
of the purchasing department 
for German chain WOM, pre- 
dicts strong sales in his coun- 
try. "Although she has been for 
so many years without a record 
release, Kate Bush still has a 

huge fan audience in Ger- 
many," he says. 

In France, Laurence Dolivet, 
director of sales for leading 
music retailer Fnac, believes 
"Aerial" will sell well among 
the Bush faithful, predicting it 

will move around 15,000 copies 
in the immediate weeks fol- 
lowing its release. But Dolivet 
feels it may have trouble ex- 

panding beyond a core. The 
album "isn't very accessible 
and is not mainstream." 

The album is introduced by 
the distinctively atmospheric 
"King of the Mountain," issued 
as a commercial single Oct. 24 

after online release Sept. 26 on 
iTunes. On the Official U.K. 
Charts Co.'s singles sales chart 

IVI Sic: 
for Oct. 30, the song debuted 
at No. 4. 

The track had its worldwide 
radio debut Sept. 21 on BBC 

Radio 2. Colin Martin, music ed- 

itor of the AC /pop broadcaster, 
says, "After two listens, I knew 
it would make high rotation on 
our playlist." 

In the United States, Botwin 
says the label is targeting triple - 
A and noncommercial formats 
with "King of the Mountain." 

A video for the track is also 
an important part of spreading 
the word. 

Bush is one of EMI's most en- 
during signings, having first en- 
tered discussions with the 
company and its publishing di- 

vision in 1975, while still at- 
tending St. Joseph's Convent 
Grammar School. 

Her first album, "The Kick 
Inside," appeared in March 
1978, soon after Bush's debut 
single "Wuthering Heights" had 
become a U.K. sensation, top- 
ping the chart for a month. 

Her sophomore set "Lion - 
heart" was released a mere eight 
months later, before Bush's 
third release, 1980's "Never for 
Ever," became her first British 
No. 1 album. "The Dreaming" 
followed in 1982. 

But since Bush completed 
work on a studio in her house, 
effectively becoming a self - 
contained production unit, 

28. His first Dang album, "Indi- 
anola," is due next April. 

RCA Label Group has signed 
Rhett Akins to its BNA imprint. 
Akins scored a No. 1 in 1996 
with "Don't Get Me Started" 
on Decca. His first single from 
BNA, "Kiss My Country Ass," is 

due later this month. 
Sony Music Nashville has 

signed singer /songwriter Ash- 

ley Monroe to its Columbia 
label. Her debut album, set for 
a spring release, is being co- 
produced by Sony executive 

VP of A &R Mark Wright and 
songwriter Brett James. Mon- 

roe is managed by Clarence 
Spalding and published by 
Wrensong Music. 

Bobby Pinson has exited 
RCA Records after one album, 
"Man Like Me," which peaked 
at No. 23 on the Billboard Top 

Country Albums chart. 
Landslide Records has 

signed former BR549 member 
Gary Bennett to a solo deal. His 

first CD for the label, "Human 
Condition," is due in February. 

only three more studio al- 
bums emerged before EMI's 
confirmation a mere few 
weeks ago that "Aerial" was 
ready for release. 

While moderately known in 
the United States, Bush is a 

bona fide star in the United 
Kingdom: "King of the Moun- 
tain" gathered next -day reviews 
in the news pages of many 
British national newspapers, in- 

dicating a high level of interest. 
"The press that's been created 

without her talking to anybody 
is a measure of the reverence in 
which she's held in the U.K.," 
Allen says. 

In the end, Allen and Botwin 
agree that Bush has to remain 
true to her code. "I sort of think 
the mystery can work in our 
favor," Botwin says. "You got to 
respect an artist who's really an 
artist, who's not prepared to just 
hock her wares." 

"I don't think this is a sprint," 
Allen says. "It's not saying, 
'We've got to have every front 
cover in the world from day one 
of release.' I'm really confident 
that if we can get [the album] in 
front of people who are not nec- 
essarily already fans, we can 
convert them." 

Additional reporting by Jill Kipnis 

in Los Angeles, Aymeric 

Pinchevin in Paris and Wolfgang 

Spahr in Hamburg. 

It was produced by R.S. Field 
and features Marty Stuart on 
mandolin and rhythm guitar. 

CMA CHIEFS: Capitol Rec- 

ords Nashville president /CEO 
Mike Dungan has been elected 
president of the Country Music 

Assn. board of directors. He 

succeeds ABC Radio /Atlanta 
president /GM Victor Sansone, 
who moves up to board chair- 
man as part of the CMA's nor- 
mal succession plan. In turn, 
Sansone succeeds Kix Brooks 
of Brooks & Dunn, who remains 

a member of the board. 
Clarence Spalding, presi- 

dent of SpMding Entertain- 
ment, is president- elect. He 

will succeed Dungan as pres- 
ident at the end of his term. 

Equity Music Group chief 
creative officer Tim Wipper- 
man is the CMA board's sec- 
retary /treasurer. Terms take 
effect Nov. 16. - 
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Roché's French Flair 
Paris -Based Jazz Artist's Debut Delivers On Live Promise 

rance's love affair 
with jazz continues 
with American -born 

Paris resident Brisa Roché. 
Her debut album, "The 

Chase," was released Oct. 17 

in France, where she is signed 
to EMI Music's Blue Note 
imprint for the world. 

A fan of PJ Harvey, Roché 
delivers jazzy tunes with a 

punk spirit. 
After an adventurous life of 

travel and three years' expe- 
rience in Paris jazz clubs, 
Roché who writes much of 
her own material, has built a 

strong reputation as a per- 
former. "With her very per- 
sonal look and her charisma, 
she establishes a strong rap- 
port with her audience," her 
Paris -based manager Philippe 
Chapon says. 

Initial shipments of "The 
Chase" have exceeded 7,000 
copies. Chapon says retail 
emphasis is on specialist 
chains like Fnac and Virgin 
Megastore, plus independ- 
ent retailers. 

Capitol France project man- 
ager Godefroy Pizon adds that 
Roché has a heavy TV and 
radio promo schedule. In ad- 
dition, the label has partnered 
with free -form public broad- 
casting network FIP, which has 

strong jazz content. 
"The Chase" is scheduled 

for release in Belgium and 
Switzerland shortly, with a 

North American release set 
for the spring. 

-AYMERIC PICHEV /N 

SWISS GODS: During their 
20 -year career, Swiss rockers 
the Young Gods have recycled 
a variety of musical styles - 
from punk and glam rock 
through metal to ambient - 
into something original. 

The extent of their skills is 

displayed on "XXV (Twenty 
Years 1985 -2005)," a compi- 
lation of career highlights and 
new material. The two -CD set 

was released Oct. 3 in Europe, 
Japan, Australia and Canada 
through the international net- 
work o{ their Brussels -based 
label, Play It Again Sam. A 

U.S. re ease date has yet to 
be secured. 

A new track, "Secret," has 
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been serviced to radio in the 
United Kingdom and the rest 
of Europe. 

"This best -of album is also 
paving the way towards a new 
studio album that is sched- 
uled for release in the second 
half of 2006," PIAS interna- 
tional product manager Mar- 
cel Maessen says. 

The Young Gods played a 

20th- anniversary show in 
Willisau, Switzerland, in early 
September, before embark- 
ing on a full European tour 
that ends Dec. 23 in Fribourg, 
Switzerland. 

The band's worldwide 

rock, funk, acid -jazz and 
blues with such traditional 
Cuban styles as son. 

Conceived in Miami, re- 
corded in Madrid and mas- 
tered in New York, the CD 

was released Oct. 3 in Spain. 
It will be released in the 
United States and Latin 
America in February. Euro- 
pean release dates are be- 
ing set. 

Miami -based musicologist 
Nat Chediak heard Habana 
Abierta a few years back and 
was struck by its abilities -its 
members have backgrounds 
in Cuban music but use 

The l3eat 
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GOT LIVE IF YOU WANT IT 
More And More Labels Selling Off Or Licensing Live Disc Rights 

here are a number 
of projects coming out 
on labels that made us 

do a double take. When 
did Duran Duran sign 

with Rounder? How did 3 

Doors Down end up on Mon- 
ster Music? And why is Nine 
Inch Nails on Rykodisc? 

In the case of the first two, 
those acts remain signed to 
Epic and Republic /Universal, 
respectively, and the forth- 
coming live projects are one - 
offs. But how those deals came 

about shows an interesting 
business shift. (We will address 
NIN later.) 

Sources say it often now 
makes better economic sense 

for a label to sell off or license 
the rights for a live project 
than to release it. 

While labels have often 
handed off DVD rights, we are 

seeing an increase in selling 
off live CD rights. 

For example, on Nov.1, Zoe/ 
Rounder released a live DVD 

of Duran Duran filmed during 
the band's 25th- anniversary 
reunion tour. A deluxe version 
of the DVD comes with a live 

publishing is handled by Pas 

Mal Publishing, and booking 
is by the London -based Coda 
Agency. -STEVE ADAMS 

CUBAN BLEND: Nearly a 

decade after Ry Cooder 
recorded the Grammy Award - 
winning "Buena Vista Social 
Club" in Havana, a new sound 
is emerging from Cuba by way 

of Spain. 
Habana Abierta comprises 

eight exceptionally gifted 
Cuban musicians based in 
Madrid. They recorded two al- 

bums for BMG imprint Ariola in 

the late 1990s. After a few lineup 

changes, they are back with a 

new album, "Boomerang." 
Their music blends Latin 

Blue Note 
France artist 
BRISA ROCHÉ 
adds punk spirit 
to jazz Originals 
on her debut, 
'The Chase.' 

modern European recording 
technologies. 

Chediak signed the group to 
Calle 54 Records, the label he 

formed in 2002 with Spanish 
filmmaker Fernando Trueba. 
He and Trueba co- produced 
the album and licensed it for 
the world to EMI Music Spain. 

EMI Music Spain president 
Manolo Diaz says, "Their Cuban 
strength is enhanced by North 
American and British influences, 

and 'Boomerang' is a great op- 
portunity to develop Habana 
Abierta internationally." 

Habana Abierta's booking 
agent is Madrid's Aire De 

Música, and Calle 54 Records 
handles its publishing. 

-HOWELL LLEWELLYN 

10 -song audio CD. 

Also on Nov. 1, Monster Mu- 

sic, a new label specializing in 

selling Super Audio CDs 
through consumer electronics 
stores, released 3 Doors 
Down's "Away From the Sun: 

Live From Houston" with the 
blessing of the group's label, 
Republic /Universal. 

Universal declined to com- 
ment, but a source close to the 
situation says the label made 
the deal because it wanted to 
support the SACD format and, 

in many cases, it is cheaper to 
outsource the live CD, espe- 
cially when factoring in mar- 
keting costs. 

Rounder released the Duran 

Duran DVD /CD through its dis- 

tribution arrangement with 
home video company Coming 
Home Productions. While 
Rounder has released plenty of 
DVDs before of acts signed to 
other labels, such as Atlantic's 
Matchbox Twenty and Rush or 
Virgin's Boz Scaggs, this marks 
its debut audio project from an- 

other label's act. 
"Duran Duran is the first time 

the labels have signed off on 

latin Notas 
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it," Rounder GM Paul Foley 
says. "In the past, the label has 

put out the audio at the same 
time or retained the audio 
rights for down the road." 

Foley says Rounder will 
strive to release CDs with the 
DVDs when possible. For ex- 
ample, while it had only DVD 
rights for "Rush in Rio," a live 
set it released four years ago, 
next year it will put out a deluxe 
30th -anniversary Rush set that 
will include two audio CDs. At- 
lantic, instead of releasing the 
audio component, will get an 

override on Rounder's CDs. 

"With 'Rush in Rio,' the DVD 

outsold the audio, so it makes 
more sense to have it included 
in the package rather than have 

it compete," Foley says. Uni- 
versal Music & Video Distribu- 
tion handles Rounder releases. 

Now for NIN. Rykodisc will 
reissue the band's 1989 debut, 
"Pretty Hate Machine," Nov.22. 

Originally issued on TVT, 
the title has sold more than 2 

million copies, according to 
the Recording Industry Assn. 
of America. Out of print for the 
last three years, Rykodisc li- 

osé Is The Latin Jack 
Entravision's New Radio Format Aims For Older Latin Demo 

Inspired by the English - 
language Jack radio format 
(and its "we play what we 
want" tag line and irreverent 
style), Entravision's new 
José: Toca Lo Que Quiere 
(José: Plays What You Want) 
formula hopes to appeal to 
an older Latin demographic. 

The new format launched 
Oct. 20 in five Western mar- 
kets (billboard.biz, Oct. 20). It 

plays regional Mexican hits of 
the 1970s through the 1990s. 
hosted by "Jose." 

José debuted on California 
stations KRCX Sacramento. 
KCVR Modesto and KCVR -AM 
Stockton; KRZY -AM Albu- 
querque. N.M.: and KMXA- 

AM Denver. KRCX flipped 
from the Tricolor regional Mex- 

ican format; the others were 
talk /variety format Radiovisa. 

Although it is too early to 
measure José's success, En- 
travision Radio president Jef- 

frey Liberman says that other 
broadcasters already are asking 
to syndicate the concept. 

In a time of morning shows 
and famous DJs, "a lot of sta- 
tions have forgotten how to 
deliver music to people." 
Liberman says. 

José will play a wide range 
of established regional Mexi- 
can hits, from tracks by Los 
Bukis and Juan Gabriel to Ale- 
jandro Fernández and Marco 

JEFFREY LIBERMRN $ÿs 
other broadcasters are 
taking an interest 
in the José format. 
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Members of DURAN 
DURAN perform at the 
Roxy in Los Angeles. 
The band released a live 
DVD /CD Nov. 1 on 
Zoe /Rounder . 

tensed the album from Pru- 
dential Securities Credit Corp. 
Prudential attempted to auc- 
tion off a number of TVT titles 
that were used as collateral to 
secure a $23.5 million loan 
(Billboard, July 30). 

According to a source, Pru- 
dential did not get a high enough 

bid on the title and agreed to li- 
cense it for reissue instead. 

TRIBUTARY: John Fahey 
may not be known to the main- 
stream music masses, but those 
who are aware of the guitarist 
hold him in a reverent awe. 
Fahey, who died five years ago, 

Antonio Solis. The only voice 
heard on the airwaves will be 
that of "José," interlaced with 
listeners calling in requests. 

And, despite the slogan's im- 
plications, José will not just 
play what callers ask for. 

"José is very well researched," 
Liberman says. 

Although José may play new 
hits, the format will not air 
new material. 

"When the song becomes a 

hit in the regional Mexican 
genre, it may go on three to six 

months later. But we will not be 
breaking songs," Liberman says. 

PONCE RETURNS? Nearly 
three years ago, Carlos Ponce 

came to the end of a three - 
album recording deal with EMI 
Latin that yielded a string of 
radio hits. 

It would have been feasible 

will be feted by a number of 
artists on "I Am the Resurrec- 
tion: A Tribute to John Fahey." 

The set will come out Feb. 14 

on Vanguard. Among those 
honoring Fahey are Sufjan 
Stevens, Devendra Banhart, 
Calexico, Fruit Bats, Grand- 
daddy and many more. 

On the same day, Vanguard 
will reissue Fahey's 1968 gem, 
"The Yellow Princess," with 
three new tracks. 

HEAVEN'S GATE: What do 
Pat Boone and Bono have in 

common? It turns out they are 

both fans of the Rev. Billy Gra- 

for Ponce to land another 
record deal; in addition to 
being a singer, he was an actor 
and TV host and had broad 
name recognition. 

Instead, Ponce has been lead- 

ing a different life as a corre- 
spondent for "Entertainment 
Tonight" and as an actor in sev- 

eral mainstream projects, in- 
cluding a recurring role in TV 

drama "Seventh Heaven" and a 

handful of small film roles, in- 

cluding "Just My Luck," along- 
side Lindsay Lohan. 

Now, Ponce says he is getting 
an itch for music again. Most 
recently, he co -wrote and co- 
produced six tracks for Chay- 

anne's latest album, "Cautivo," 
including first single "No Te 

Preocupes Por Mí." 
"With my last album [2002's 

"Ponce "], which was probably 
my best, I found myself in a sit- 

ham. They are joined by such 

acts as Michael McDonald, 
LeAnn Rimes, Marty Stuart, DC 

Talk and others on "Thank You 

Billy Graham," a track organ- 
ized by Boone that celebrates 
the evangelist's 87th birthday. 
Net proceeds from the song 
and video, out Nov. 7, benefit 
Mercy Corps and Samaritan's 
Purse for Hurricane Katrina and 

Global Poverty Relief. The song, 

written by Boone, David Pack 

and Billy Dean, appears on 
Boone's new album, "Glory 
Train," which was released on 
his Gold Label. Sony distributes 
the set. 

uation where I didn't have the 
resources to promote it," Ponce 
says. "I was a little turned off." 

Now, he is seriously consid- 
ering a return to recording, "if 
all the pieces in the puzzle are 
properly placed." 

Ponce says he has not yet ap- 

proached any labels, but adds, 
"If conversations evolve, I'm 
going to listen." 

WILMA BLOWS IN: Hur- 
ricane Wilma left South Florida, 
hub of the Latin music indus- 
try, in a lurch. There was not any 
major damage, but plenty of de- 

lays in promotion and market- 
ing as labels, TV and radio 
scrambled to work without 
power, which will not be fully 
restored for at least three weeks. 
All major music events sched- 
uled between Oct. 24 and Nov. 

8 have been postponed. 

AC6)-1" LA:r* N\QgrA 
trQDR, Qm.,(-\\ 

We can provide you wit 
Original & Authentic Latin Music from one of the world's leading Latin Record 

Companies with over 1,000 releases and over 6,000 compositions. 
One -stop licensing of both our masters and synch rights. 
Different Latin Music Styles such as: Merengue, Bachata, Reggaeton, 
Salsa, and Latin Jazz. 
Performances by our world renowed artists, such as: 

Proyecto Uno, Kinito Mendez, Monchy & Alexandra, Papi Sanchez, 
Frank Reyes, La Makina, Rikarena, Eddy Herrera, Joe Veras. 

We produce soundtracks. 
Our Works have been featured on: 

"Spic -o -rama" (HBO's John Leguizamo) 
"Dirt" (SHOWTIME) 
"King of Queens" (Sony Entertainment) 
"Mad Hot Ballroom" (Paramount Pictures) 
"Eye for an Eye" (Paramount Pictures) 
'Any Given Sunday" (Warner Bros.) 
"Boricua's Bond" 

` ùntwt: Carlos Nieto 
Phone- 305 -629 -8880 
Fax: .'.05 -629 -8879 
Email: ciiietc' jnrecords.com n.capra. 
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for your consideration for Grammy Nomination: 

best rock solo vocal - siobhan mcauley/breathe 
category 15 #039 

best rock song - embrionic /pretty flowers 
category 20 #140 

best rock album - embrionic /ep 
category 21 #067 
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Floetry Keeps Flowing 
Neo -Soul Duo Returns With Third Album, `Flo'Ology' 

wo years have elapsed 
since the release of Flo- 
etry's live album, "Floa- 
cism," and three years since 

debut "Floetic." That seems 

like an eternity considering the 
industry's prevailing what's- 
next attitude. However, the Lon- 

don duo welcomed the respite. 
"You can't keep turning it 

out," declares Natalie Stewart 
(aka the Floacist). "You've got 
to live a bit, or you'll just keep 
on writing the same song over 
and over again." 

So after spending the last 
two years on the road- includ- 
ing playing this summer's 
Essence Festival in New Orleans 

and taking part in the national 
Sugar Water Festival (with Jill 
Scott, Queen Latifah and 
Erykah Badu)- Stewart and 

o 
partner Marsha Ambrosius (the 
Songstress) were finally able to 

r book some studio time. The re- 

suit is the Nov. 8 release "Flo'OI- 

ö ogy" (Erving Wonder /Geffen/ t 
Interscope). 

Romantic love is at the heart 
o 
LL of this third album, which once 

again centers on the unique pair- 

ing of Stewart's lilting spoken 
word with Ambrosius' sensual 

vocals. Providing the musical 
backdrop is the duo's signature, 
smooth blend of soul and funk. 

"This album is utterly self -cen- 

tered," Stewart says. "It's about 
breaking ourselves down, 
knocking ourselves off our 
pedestals, building up again and 

getting knocked off again. It's 

about articulating your feelings." 

Making a return engagement 
are Philadelphia producers 
Keith "Keshon" Pelzer and 
Darren "Limitless" Henson. 
Raphael Saadiq and Whiteleaf 
Productions also collaborated 
with Floetry. 

"There was no sit down and 

plan this thing," Ambrosius 
recalls. "We don't work that 
way. We work on how we feel. 
That may mean there's some 
grief, but there's also a lot of 
love and passion." 

Rounding out the package, 
producer Scott Storch con- 
tributed two songs, including 
first single "Supastar" featuring 

Geffen rapper Common. 
"SupaStar" is No. 57 on the 

Billboard Hot R &B /Hip -Hop 
Songs chart. 

"I definitely think there's po- 
tential for them to do good 
things this time around," says 

one PD of a prominent R &B sta- 

tion. "But I'm not sure it's with 
this particular single. It's a de- 
cent lead -in to let folks know 
they're back. But the last time 
they didn't pop until the ballads 
came. When the ballads pop, 
that's when you'll see people 
really aware of what's going on 
with the ladies." 

Floetry's relationship with 
Storch dates back to the duo's 
early days in Philadelphia; Storch, 

then -keyboardist for the Roots, 

and Floetry gigged around town 
as part of a new soul movement 
whose crusaders included Scott 
and Musiq. 

Floetry had relocated to 
Philadelphia by way of London. 
Initially meeting as rivals on 
London's basketball courts, 
Stewart and Ambrosius for- 
mally teamed up as Floetry in 

Rhythm &13lues 
GAIL MITCHELL gmitchell @billboard.com 

1997. The duo notched its 
biggest R &B hit so far in 2003 
with the Grammy Award -nom- 
inated ballad "Say Yes" from 
"Floetic." That album has sold 
792,000 copies, according to 
Nielsen SoundScan. 

As songwriters, the members 
of Floetry have penned tracks 
for Michael Jackson, Scott, 
Glenn Lewis and Bilal. Recent 
outside projects include a song 

on Earth, Wind & Fire's new "Il- 
lumination" set as well as Am- 
brosius' cameos on albums by 
the Game and Styles P. 

Floetry began a major - 
market promo tour Oct. 17. On 

GURALNICK TACKLES SOUL ICON 
egendary singer /songwriter Sam Cooke had a dream. So did bi- 

ographer Peter Guralnick. Their visions intertwine in Gural- 
nick's new book, "Dream Boogie: The Triumph of Sam Cooke" 

(Little, Brown and Co.). 
"This is something I wanted to do for over 20 years," Gu- 

ralnick says during a recent promotional stopover in Los Angeles. 
"From the time I first met J.W. Alexander, he drew an inspiring 
portrait of an individual you wouldn't know from the music alone." 

Alexander was Cooke's friend and the partner in his record label, 
SAR Records, and publishing company, Kags. Alexander and Gu- 
ralnick met in 1982 when the acclaimed music writer was working 
on his seminal '60s R &B chronicle "Sweet Soul Music." It was il- 
luminating conversations with Alexander; Cooke's brother L.C.; 

his father, the Rev. Charles Cook; and others in Cooke's close cir- 

cle that helped Guralnick do what he does best: paint a broader por- 
trait of an individual using time, place and culture as his palette. 

"I wanted to write the book as far inside as possible," Gural- 
nick says. He displayed that ability in such earlier work as the 
two -volume Elvis Presley biography "Last Train to Memphis" 
and "Careless Love." 

The payoff for readers is tremendous: A time tunnel trans- 
ports them back to Cooke's Clarksdale, Miss., birthplace in 1931. 

One can almost taste the fried chicken and poundcake his mother 
makes for summer trips back to Mississippi after the family has 
relocated to Chicago. And the reader is with Cooke at every step 
as he follows his dream, from gospel disciple (as a member of 
the Highway QCs, then the Soul Stirrers) to pop convert (earn- 
ing crossover success in 1957 with "You Send Me "). 

Along the way, the sweet -tenored Cooke punctuated his string 
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of memorable R &B /pop hits (including "Chain Gang," "Cupid" 
and "A Change Is Gonna Come ") with a quest for personal and 
professional respect at a time when the civil rights movement 
was gathering steam. 

"His father had taught him to never be taken advantage of or be 
disrespected," Guralnick says. "Songwriting and publishing were 
far more important for income than making records. It took Sam 
two minutes to recognize that the publishing deal he'd signed in 
1957 was very disadvantageous to him." 

Thus it was that Cooke began ascribing his writing credits to 
L.C., who would later turn over the money to Cooke. "It may have 
been unethical," Guralnick says. "But from Sam's point of view, 

it was adaptive compensation. He'd been taken advantage of be- 
cause of his ignorance. He set up his label and publishing with 
the idea of not having him or his artists taken advantage of." 

Without passing judgment, "Dream Boogie" reveals a com- 
plex man -one whose natural "seductiveness and good looks" 
led to various close encounters of the female kind -and dissects 
his frank and ruthless dealings with record companies and pur- 
veyors of segregation. Cooke was shot and killed Dec. 11, 1964, 
during a dispute in a Los Angeles hotel. 

The book's Oct. 18 publication preceded Cooke being hon- 
ored as an American Music Master during the Rock and Roll 

Hall of Fame and Museum's 10th annual ceremony Oct. 31- 

Nov. 6. (He was inducted into the hall in 1986.) Aretha Franklin, 
Cooke's granddaughter Nicole Cooke -Johnson, Guralnick, Lou 
Rawls and three original members of the Highway QCs are 
among those saluting Cooke's legacy. The seven -day affair in- 
cludes panels, films and two tribute concerts encompassing 

Label: Erving Wonder/ 
Geffen /In:erscope 

Management: J Erving, Erving Wonder 
Entertainment /Sanctuary 
Booking: William Morris Agency 

Publishing: Natalie Stewart: Universal Music Publishing 
(ASCAP); Marsha Ambrosius: Perfect Songs (BMI) 

Last album: "Floacism (Live)" (2003), 159,000 

Best -selling album: "Floetic" (2002), 792,000 

Nov. 4, the women start a 

monthlong VH1 Soul- sponsored 
club outing. 

Geffen's marketing plan cen- 

ters on an aggressive lifestyle 
campaign. In addition to tar- 
geting colleges and salons 
(through marketing company 
Urban Beauty Collective), the 
label has placed Floetry in 

Coke's trivia slide program with 
national chain AMC Theaters. 
In addition, the "Supastar" 
video will be featured through- 
out November and December 
on monitors in Loews theaters 

across the country. 
In a tie -in with natural cos- 

metics brand Carol's Daughter, 

fans can visit the company's and 

Floetry's Web sites to enter to 
win a year's worth of beauty 
products. Other marketing ef- 
forts include distribution of mix - 
tape samplers, featuring old and 
new material, at Kanye West and 
Jaguar Wright tour stops. 

"This isn't going to be a 'hit it 
and quit it' type of thing," Geffen 

marketing director Gita Williams 
says. "We'll be working this al- 

bum for a long time." 

by theauthorof LAST TRAIN TO MEMPHIS 

Peter Guralnick 
Cooke's R &B, pop and gospel background. 

In addition, Apple Computer's iTunes store is offering "Sam 
Cooke Originals + Tributes." Customers can download recordings 
from his ABKCO and BMG catalogs along with selections from 
the "Tributes" album that features Rod Stewart, Tina Turner and 
other artists interpreting Cooke songs. Guralnick wrote an essay 
introducing the program. 
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Madonna's Young Remixer 
Tracy Young Is One Of An Elite Bunch Who Has The Right Answer When Madonna Calls 

Over the years, a select group 
of remixers have received 
Madonna's call -both literally 
and otherwise. In 1996, Junior 
Vasquez famously turned a 

voice mail she left him into kiss - 
offtrack "If Madonna Calls (I'm 
Not Here)." That raised her ire 
and ended their prolific rela- 
tionship, which had yielded a 

set of remixes offthe "Bedtime 
Story" album as well as count- 
less unreleased gems. 

Victor Calderone was also a 

Madonna favorite. During a 

five -year span, starting in 1998, 
he turned in remixes of 10 sep- 
arate tracks, including his 
warmed -up version of "Frozen." 
Peter Rauhofer also got some 
nods, including an unexpect- 
edly uplifting and downright 
beautiful rerub of 2003's "Noth- 
ing Fails." 

But for her new effort, "Con- 
fessions on a Dance Floor" 
(Warner Bros.) Madonna has 
trained her sights on Tracy 
Young. The Washington, D.C. - 

born producer /DJ has slowly 
been taking more of the prized 

Madonna remix pie, with eight 
released mixes under her belt 
since 2000's "Music." 

Young, who proved her 
prowess on the demanding gay 

circuit, was commissioned to 
remix first single "Hung Up" via 

a kind of "Mission: Impossible" 
phone call from Warner Bros. 
director of dance and lifestyle 

Producer /DJ TRACY 
YOUNG got a phone 
call from Warner Bros. 
and elected to accept 
the mission. 

Higher Gr'oLuncI 
DEBORAH EVANS PRICE dprice @billboard.com 

marketing Orlando Puerta (see 
story, page 26). 

"He just said I had been 
chosen," Young says with a 

laugh. And after that, she was 
on her own. "[Madonna] 
doesn't really tell you what 
she's looking for. She pretty 
much likes it or doesn't like it. 
It's more of an energy or a feel- 
ing, but not having guidance 
is a bit challenging and nerve - 
wracking, because, of course, 
you want [the mix] to be re- 
leased. But at the same it gives 
you the creative freedom to re- 

ally take the song where you 
think it should go." 

Young's energetic, vocal - 
focused remix will hit stores, 
along with the album, Nov. 15. 

Meanwhile, Madonna was 
prepping the New York dance 
scene for the arrival of "Confes- 
sions" with "unannounced" 
nightclub drop -bys on Oct. 22. 
She performed and danced with 
friends at roller -rink -turned -club 
Roxy, the city's biggest gay party. 

But she surprised the down- 
town hipster set with a stop -in 

Groves Offers A Thing Of `Beauty' 
Singer /Songwriter Collaborates With Fellow Tunesmiths On Fourth INO Album 

When singer /songwriter Sara Groves and her husband Troy 
loaded her bus with baby supplies and headed south to 
help the victims of Hurricane Katrina, she was putting into 
action the theme of her new INO Records album, "Add to 
the Beauty." 

"We were sitting on the couch watching another baby de- 
hydrate on TV," she says. "They needed formula, and that 
baby had been in the same diaper for five days. The pressure 
was building in my heart and I just thought, 'We've got to 
go. We've got to do something.' " 

It is that noble idea of helping humanity that is at the very 
heart of "Add to the Beauty," Groves' fourth INO release, 
which streeted Oct. 4. She says the album is about "Christ- 
ian action" and cites one of her favorite quotes by Mother 
Teresa: "You can do no great things, just small things with 
great love." 

Groves' idea of adding to the beauty is making the world 
around her a better place through words and deeds. It is a 

philosophy she has seen up close. 
She dedicates the album to her grandparents. Every 

Thursday night for the past 44 years, they have held a Bible 
study at the Federal Medical Prison in Springfield, Mo., a 

facility for sick or terminally ill prisoners. She says her grand- 
parents taught her through their actions what it means to 
add to the beauty. 

A former English teacher, Groves' evocative voice and in- 
sightful songwriting have drawn comparisons to Dar 

Williams and Dolores O'Riordan. 
Usually a solo writer, Groves collaborated on this set 

with Joel Hanson, former member of Christian rock band 
PFR, as well as Ed Cash, Gordon Kennedy and Matt Bron- 
lewee, who contributed to the album's first single, "You 
Are the Sun." 

"I have a hard time letting go of my process because it's 
very intimate," Groves says of her songwriting. This time, 
however, she chose to pull in some collaborators and wound 
up thoroughly enjoying the process, though she does admit 
to being "a little starstruck" working with Kennedy, a 

Grammy Award winner who co -wrote Eric Clapton's "Change 
the World." 

This album also marked her first time with veteran pro- 
ducer Brown Bannister. A friend advised Groves she needed 
a producer who would capture her songs as if they were 
beautiful photographs. 

"Brown is the best song 'photographer' I've ever 
met," Groves enthuses. "He really listened, and he cares 
about the artist and the song. I feel like that came out 
in the music." 

Look for Groves on tour this fall with Jars of Clay and 
Chris Rice. 

NEWS NOTES: Costa Mesa, Calif. -based Floodgate Records 
is creating a new imprint. Found Records will focus exclu- 
sively on worship music. Rita Springer's new album, "I Have 

IVI Sic: 

at the 200 -capacity Luke & 

Leroÿ s, during the weekly Mis- 

shapes party. Resident DJ Ju- 

nior Sanchez orchestrated the 
whole thing. 

"I had heard the album," 
Sanchez says, noting that the 
record's producer, Stuart Price, 

is a close friend. "I was just like, 
this album is way too refresh- 
ing and too young and too cut- 
ting edge for it to be at a typical 
venue or a typical club," he says. 

"I had this vision that [Madonna] 

needed to connect with the 
youth again, with kids who are 
pushing buttons in New York 
City, who still love her but only 
have this vision of this myth 
called Madonna." 

Not only did she show up as 
planned, Madonna also took to 

the DJ booth and played two of 
her records -Price's extended 
mix of "Hung Up" and next sin- 
gle "Sorry" -and even mixed 
them together. "It wasn't tech- 
nically perfect, but she did it," 
Sanchez says. "And when she 
walked in, even the haters, they 
were in love." 

CYBER BOOGIE: October 
was big for dance music in cy- 

berspace. Beatport reached its 
i millionth download earlier 
in the month. Now, Astral - 
werks reports that Fatboy 
Slim's "Weapon of Choice" 
topped the first week of iTunes 
video sales, with more than 
6,490 downloads. 

And one of the dance world's 
own, BBC radio DJ and world 
music champion Gilles Peter- 

son, is a big part of Motorola's 
online marketing outreach for 
its iTunes -enabled ROKR 
phone. Peterson sits with hip - 
hop star Common for a three - 
part podcast, during which they 
discuss their favorite music and 
"play" fully licensed tracks (a 

podcast first). 
In explaining the selection 

of Peterson, Monique Butts, 
Motorola Global Entertain- 
ment category marketing head, 
called him "one of the most 
important tastemakers in the 
music industry" and "more 
than just a DJ." We could not 
be prouder. - 

You Are the 
Sun' is the first 
single from 
SARA GROVES' 
new INO 
album, 'Add to 
the Beauty.' 

to Believe," will be its first release. Kate Miner and Todd 
Proctor are also on the roster. 

Floodgate founder Tim Taber will head the new venture. 
Found will be distributed through Word Records to the 
Christian market and through WEA to the general market. 

In other news, Tim Surrett is leaving the Kingsmen to 
launch a solo career. He is in the studio co- producing a solo 
project with Jeff Collins, slated for a spring 2006 release. 

Great American Country has begun airing Bill Gaither's 
"Gaither Music Hour," a series of one -hour specials, on Sat- 
urday nights. The shows were taped at a variety of loca- 
tions including Carnegie Hall, the Kennedy Center and Red 

Rocks Amphitheater. 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

NEIL DIAMOND 
12 Songs 
Producer: Rick Rubin 
Columbia 
Release Date: Nov. 8 
Although he began 
his career as a 

songwriter- for -hire, 
Neil Diamond wi I always be better - 
known for the stylized showmanship that 
has drawn millions to his concerts during 
the past 30 years. At the urging of 
producer Rubin, Diamond finally 
dispenses with the glitz on "12 Songs," 
arguably his best album since 1972's 
"Moods." Diamond's unadorned voice is 

front and center, as is his own guitar 
playing, which has not been heard on one 
of his records in decades. While the all - 
original material is not strong enough to 
qualify this as the instant classic some 
have suggested, heartfelt tracks like the 
jubilant "Delirious Love," the rousing "Hell 
Yeah" and the string- tinged love song 
"Evermore" are outstanding. At 64, 
Diamond's got nothing left to prove, but 
"12 Songs" shows he is still passionate 
about his craft. Let's hope there is more 
of this to come. -JC 

KENNY CHESNEY 
The Road and the 
Radio 
Producers: Kenny 
Chesney, Buddy 
Cannon 
BNA 
Release Date: Nov. 8 

After veering off on a more personal, 
acoustic -based album, country's reigning 
superstar returns to mainstream form on 
this set, whose title cut reflects two 
places this guy dominates. That song in 

particular is a big, broad ballad of the 
type Chesney owns, as is the deeply sad 
leadoff single "Who You'd Be Today." 
Similarly, "Summertime" and "Tequila 
Loves Me" are the sort of laid -back mood 
pieces likely to melt snow this winter, and 
Chesney sings the hell out of the 
romantic power ballad "Save Me" and the 
well -drawn "Freedom." He rocks a little 
harder than usual on the Stones -ish 
"Living in Fast Forward" and brings horns 
and bombast to "Beer in Mexico." Bottom 
line: This is Chesney doing what he does 
so very well, and his legions of fans will 
eat it up. -RW 

KATE BUSH 
Aerial 
Producer: Kate Bush 
Columbia 
Release Date: Nov. 8 
Fans who have waited 
12 years for the return 
of Kate Bush have 

reason to celebrate the arrival of this two - 
CD concept album. On disc one, the 
angelic songstress jumps from 
multilayered pop symphonies like "King of 
the Mountain," an enthralling meditation 
on the pathos of celebrity, to haunting 
voice -and -piano soliloquies like "A Coral 
Room." On disc two, she traces the arc of 
a day through bird song, morphing her 
voice and lush instrumentations with field 
recordings of winged creatures. Such is 

the scope of Bush's artistry that she finds 
poetry in the numerical sequence for pi 
( "rz "), sensuality in the spin cycle of a 

washing machine ( "Mrs. Bartolozzi ") and 
beauty in the wave forms used to 
represent audio in software programs (the 
cover art). Despite her prolonged 
absence, Bush sounds as vital as ever. -PV 

CARRIE 
UNDERWOOD Jesus, 
Take the Wheel 

what (3:40) 
Producer: Mark Bright 
Writers: B. James, 

94.4.0.01 H. Lindsey, G. Sampson 
Publishers: various 

Arista /19/S (CD promo) 
Country audiences love a good story - 
song that encompasses life, miracles 
and redemption, and this fine single fits 
the bill. Reigning "American Idol" Carrie 
Underwood delivers a sensitive, 
thoughtful portrait of a woman in crisis 
who yields control of her life to the Lord. 
The song boasts a sweetly stirring 
melody and well- crafted lyric. An 
Oklahoma native, Underwood has a 

stunning voice and a winning way with a 

country lyric. Culled from her Nov. 15 

album release, "Some Hearts," this 
preview shows Underwood has the 
pipes and the song sense to go beyond 
TV contestant status. Watch this one 
fly. -DEP 
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HEATHER HEADLEY 
In My Mind (4:07) 
Producers: Shannon 
Sanders, Drew Ramsey 
Writers: D. Ramsey, 
S. Sanders 
Publishers: Combustion/ 
Windswept Pacific/ 

Wangout /Sony AT BM/ 
RCA (CD promo) 
Broadway star turned R &B diva 
Heather Headley proved that her 
chops are worthy of mainstream 
consumption with previous "This Is 

Who I Am," a sumptuous combination 
of soul and heart. "In My Mind" further 
proves Headley to be among the top 
singers of the day with a vocal that 
absolutely astounds with its intensity, 
seeming ease and convincing message 
of love for better or worse. This woman 
is one of the great entertainers of the 
day, on record and onstage. For her to 
be anything less than a superstar is 
folly. Adult R &B, embrace your love 
child. -CT 
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ALEJANDRO FERNANDEZ 
Mexico Madrid En Directo 
Y Sin Escalas 
Producer: Aureo Baqueiro 
Sony BMG 
Release Date: Nov .1 

Pop /ranchero star 
Alejandro Fernández's 

first CD /DVD package is 

culled from a concert taped 
in Spain earlier this year. It is 

a surprising piece of work 
from this ranchera singer, 
mostly pop and often far less 
slick than Fernández's usual 
fare. Still, his almost operatic 
tenor lends a very different 
dimension to this acoustic 
performance, which is 

densely arranged but leaves 
his voice at the forefront. At 
a time when pop singers 
drown in overdubs, the force 
of such unabashed emotion 
is surprising, but in a good 
way. Fernández's approach 
works best on understated 
tracks like "Para Vivir" and 
the more dramatic "El Rey." 
At times, the horns are a bit 
over the top, but tastefulness 
predominates, and 
collaborations with Amaia 
Montero, Diego "El Cigala" 
and Malú add an extra touch 
to this unique live 
recording. -LC 

NIRVANA (1) 
Sliver: The Best of the Box 
Producers: various 
Geffen 
Release Date: Nov .1 
A 22 -track best -of drawn 
from last year's four -disc 
Nirvana boxed set "With the 
Lights Out," "Sliver" is 

clearly aimed at guiding 
casual fans through the 
more uncommon selections 
in the band's catalog. And 
while oddities like the 
poppy "Nevermind" outtake 
"Old Age," the Jesus Lizard 
split -single "Oh the Guilt" 
and positively haunting Kurt 
Cobain solo demos of "You 
Know You're Right" and "All 
Apologies" are must -hears, 
the appeal of terribly 
recorded versions of 
"Smells Like Teen Spirit" 
and "Come As You Are" is 
questionable. The audio 
fidelity is less of an issue on 
"Spank Thru," a 1985 demo 
from Cobain's first band, 
Fecal Matter. Here, the 
voice -of -a- generation in 
waiting is just a rock - 
obsessed teenager fooling 
around with a friend in his 
aunt's house, six years away 

from the stardom that 
would eventually prove his 
undoing. -JC 

THE MARS VOLTA 
Scabdates 
Producer: Omar A. 
Rodriguez -Lopez 
GSL/Universal 
Release Date: Nov. 8 
If it is not obvious from the 
opening instrumental 
featuring a screaming baby 
that the Mars Volta's first 
live album is not for 
everyone, the three -part, 
nearly 13- minute second 
track, "Take the Veil Cerpin 
Text," proves it so. But 
"Scabdates," recorded over 
the course of three years, 
will make a fine addition to 
the libraries of the band's 
steadily increasing 
devotees. Already proggy 
and jammy on record, the 
band stretches songs out 
even farther live; witness 
the 38- minute (!) closer, 
"Cicatriz" Indeed, the Mars 
Volta is best appreciated 
live, but what can be 
transformative in a concert 
setting is less so as a 

listening experience, and 
those with a low tolerance 
for atmospheric noodling 
will tune out. Ultimately, 
"Scabdates" is unlikely to 
convert any new fans over 
to the band's spaz -prog 
dark side. -BT 

POP 

CYNDI LAUPER (2) 
The Body Acoustic 
Producers: Rick Chertoff, 
Cyndi Lauper, William 
Wittman 
Daylight /Epic 
Release Date: Nov. 8 
TM With her last studio 
IA album, "At Last," 
Lauper proved incredibly 
adept at revisiting songs 
made famous by other 
artists. This time out, she 
attempts to do the same 
thing with songs from her 
own catalog. For the most 
part, it works. Lead single 
"Time After Time" finds 
Lauper partnering with 
Sarah McLachlan; the result 
is stunning. Equally fine are 
the twangy "Money 
Changes Everything" 
featuring Taking Back 
Sunday's Adam Lazzara and 
bluesy "Sisters of Avalon," 
with sisters -in -song Ani 
DiFranco and Vivian Green 
sharing the spotlight. Sadly, 
a stripped -down version of 
"She Bop" takes all the 

pleasure out of the topic at 
hand, while a revved -up 
"Girls Just Wanna Have 
Fun" (with Puffy AmiYumi) 
is too zany for its own 
good. Making up for such 
missteps are two new 
songs ( "Above the Clouds" 
and "I'll Be Your River ") that 
are classic Lauper. -MP 

ROD STEWART 
Thanks for the Memory: 
The Great American 
Songbook Vol. IV 
Producers: Steve Tyrell, 
Clive Davis 
J Records 
Release Date: Oct. 18 

UMIt is unfortunate when a 

singer with a distinctive 
voice forgos his artistry to 
play it safe commercially. 
Here, Stewart goes for 
round four of polite, string - 
laden, jazz- oriented 
standards; as he says in the 
liner notes, "and just think, 
this is only 'Volume IV.' " The 
producers gather the 
requisite high -profile guests: 
Diana Ross (sweetly 
snuggling up with Stewart 
on "I've Got a Crush on 
You "), Chaka Khan (miscast 
on "You Send Me ") and Elton 
John (a schlocky swing 
through "Makin' Whoopie ") 
as well as saxophonist Dave 
Koz, trumpeter Chris Botti 
and guitarist George 
Benson. Softly delivered, 
with an easy -going 
sentimentality, "Volume IV" 
is another snapshot of a rock 
legend who once made a 

difference with original 
material. Every picture, 
indeed, tells a story. -DO 

HIP -HOP 

FLOETRY (3) 
Flo'Ology 
Producers: various 
Geffen 
Release Date: Nov. 8 

The third time around, 
11111 Marsha Ambrosius (the 
Songstress) and Natalie 
Stewart (the Floacist) are 
still the definition of 
harmony. "Flo'Ology" 
skillfully pairs Ambrosius' 
sweet vocals with Stewart's 
husky rhymes, as the two 
convey feelings of desire 
and adoration over 11 tracks. 
Their whispery alliance is 

best heard on the album's 
most intimate song, 
"Closer," a sultry plea for 
more affection. Steamy 
ballads "Lay Down" and 
"Imagination" come in a 

close second. Lead single 
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"SupaStar," produced by 
Scott Storch, finds 
Ambrosius professing her 
reverence ( "my love is 

honest and true "), while 
Stewart ( "I want to paint 
him, take a picture of his 
soul ") aligns with rapper 
Common. Minus missteps 
like the Bob Marley rework 
"Waiting in Vain," and 
Stewart's occasionally flat 
rhymes ( "Blessed 2 Have "), 
"Flo'Ology" offers a 

soothing experience that 
freely explores the depths 
of love. -CH 

COUNTRY 
BOBBY BARE (4) 
The Moon Was Blue 
Producers: Mark Nevers, 
Bobby Bare Jr. 
Dualtone 
Release Date: Nov .1 

©It took something 
special to get Bobby 

Bare out of the fishing boat 
and into the studio. 
Presumably, working with his 
indie rocker son on a weirdly 
ambitious project like this 
did the trick. An outlaw with 
radio savvy in another era, 
Bare's first record in 22 years 
is a trip, alternating between 
lush lounge country ( "Are 
You Sincere," "Yesterday 
When I Was Young," "Am I 

That Easy to Forget ") and 
experimental takes on 
familiar material 
( "Everybody's Talkin' " and 
an amiable "Shine On 
Harvest Moon "). The 
production blends old and 
new schools on cuts like "It's 
All in the Game" and the 
cosmic "Fellow Travelers," 
and the picking is fine indeed 
on Max D. Barnes' "I Am an 
Island." Bare even reunites 
with his late, great 
collaborator Shel Silverstein 
on a weathered, glorious 
"The Ballad of Lucy 
Jordan. " -RW 

MERLE HAGGARD 
Chicago Wind 
Producers: Jimmy Bowen, 

Mike Post 
Capitol 
Release Date: Oct. 25 

101 
Reuniting Haggard with 
his former label and 

producer (Bowen) is an 
inspired move, and the Poet 
of the Common Man 
completely lives up to 
expectations here. Though 
Haggard is in fine voice 
throughout, he and his A- 
listers focus on the music in 
such exquisitely rendered set 
pieces as the wistful title cut 
and a gorgeous turn on 
Roger Miller's "Leavin's Not 
the Only Way to Go." Today's 
divisive times are not at all 
lost on the Hag, who voices 
his displeasure on the ornery 
"Where's All the Freedom" 
and "Rebuild America First." 
Elsewhere, he breathes new 
life into 1982's wounded 
"Honky Tonk Man" and the 
1973 jewel "White Man 
Singin' the Blues." And the 
stately "Some of Us Fly" 
with Toby Keith is a new 
Haggard philosophical 
masterwork.-RW 

JAZZ 
LINCOLN CENTER JAZZ 
ORCHESTRA 
Don't Be Afraid ... The 
Music of Charles Mingus 
Producer: Delfeayo Marsalis 
Palmetto 
Release Date: Oct. 18 

©Jazz bassist Charles 
Mingus was not just a 

gifted player; he was also a 

superb composer, and this 
disc from the Lincoln Center 
Jazz Orchestra makes that 
point emphatically. This is the 
perfect ensemble to take on 
Mingus' big -band material, 
and under the direction of 
trumpeter Wynton Marsalis, 
the LCJO delivers a six -song 
performance that would 
surely have delighted the 
composer. The tunes 
reprised here offer a 

serviceable, albeit limited, 
sampling of Mingus' oeuvre. 
From the quirky swing of 
"Tijuana Gift Shop" to a 

EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Keith Caulfield, Leila Cobo, Jonathan 
Cohen, Katie Hasty, Clover Hope, Dan Ouellette, 
Michael Paoletta, Sven Philipp, Deborah Evans Price, 
Chuck Taylor, Bram Teitelman, Christa L. Titus, Philip 
Van Vleck, Paul Verna, Alex Vitoulis, Ray Waddell 

PICK : A new release predicted to hit the top half of 

discerning rendition of the 
first two parts of the suite 
"Black Saint & the Sinner 
Lady," the orchestra displays 
a lively feel for the intricacies 
of Mingus' compositions. 
LCJO trombonist Ron 
Westray's astute 
arrangements open the 
doors for his bandmates, 
who serve up an hour's worth 
of choice jazz. -PVV 

VITAL 

PATTI SMITH (5) 
Horses /Horses 
Producer: John Cale 
Arista /Columbia /Legacy 
Release Date: Nov. 8 
Patti Smith, like Lou Reed 
and Bob Dylan, shares the 
distinction that her voice - 
regardless of range, melody 
or quality -revolutionized 
rock music. On "Horses," her 
1975 debut masterpiece, she 
brilliantly sneered through 
its dirty bohemian rock 
anthems. With Smith, it was 
not so much 
what she said, 
but how she 
said it: her 
poetic half - 
notes, her 
sexless, 
phantom 
caterwauls 
heralding in 
the future of 
punk over 
John Cale's 
raw 
production. 
This 30th - 
anniversary 
edition appends a recent 
complete performance of 
"Horses" in London, 
highlighted by shining 
renditions of "Gloria" and 
"Elegie" and featuring 
guest turns by Television's 
Tom Verlaine and the Red 
Hot Chili Peppers' Flea. 
Smith's empowering 
message is summed up as 
she concludes a cover of 
"My Generation ": "The 
world is yours. Change it! 
Change it! " -KH 
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CARRIE UNDERWOOD 
Some Hearts (3:48) 
Producer: Dann Huff 
Writer: D. Warren 
Publisher: Realsongs, 
ASCAP 
Arista (CD promo) 
"American Idol" winners 
have proved to be an 
inconsistent sell. Season one 
victor Kelly Clarkson 
delivered as promised and is 

today, a global pop 
superstar. Ruben Studdard 
was an obvious one -trick 
adult R &B pony, while 
Fantasia is a deserving R &B 
staple. Season four victor 
Carrie Underwood never hid 
her country overtures, and 
her heartfelt "Jesus, Take the 
Wheel" is already seducing 
that format. Pop release 
"Some Hearts," a cover of 
the 2002 Kelly Levesque 
tune, is a surprising delight, 
highlighting an expert vocal 
sans the singer's propensity 
to scream. And it does not 
betray her folksy roots. 
During the days when Faith 
Hill and Shania Twain were 
accessible at top 40, this 
would not present a 

problem, but today, the 
style is a tough sell at 
mainstream radio. 
Whatever the outcome, in 
terms of material and 
performance, Underwood is 

a clear winner. -CT 

THE CLICK FIVE Catch 
Your Wave (2:52) 
Producer: Mike Denneen 
Writers: B. Romans, J. Guese, 
E. Mentzer 
Publishers: Smilemaker/ 
Galloping Goose /Pa Dutch 
Ditties, BM/ 
Notch another hit on the bed 
posts of Berkley grads the 
Click Five. This flawless pop 
gem, taken from the quintet's 
"Greetings From Imrie 
House," is sure to follow in the 
footsteps of previous top 20 
"Just the Girl." Witty, 
metaphorically blissful lyrics 
are blended with guitar - 
driven hooks and lush 
harmonies, a perfect recipe 
to quench pop -parched 
airwaves. Programmers 
should dive right in and catch 
this wave. -AV 

MELISSA ETHERIDGE I 

Run for Life (4:21) 
Producer: John Shanks 
Writers: J. Rothschild, 
J. Shanks 
Publisher: Songs of Ridge 
Road, ASCAP 
Island (CD promo) 
Melissa Etheridge's tribute 
to women who have fought 
breast cancer also tells her 

own story of battling the 
disease. "It's a blur since 
they told me about it /How 
the darkness had taken its 
toll /And they cut into my 
skin /But they will never get 
a piece of my soul," she 
sings. Her soothing but 
confident voice propels "I 

Run for Life" with hope and 
determination. The song is 

not so much about the 
music as it is Etheridge's 
powerfully uplifting 
message -the title refers to 
the marathons that are held 
as memorials and fund- 
raisers. The sound is typical 
of her poppier rock songs, 
which are carried by 
jangling guitars that hit 
heavy at the chorus. All 
proceeds from the song's 
downloads during October 
were donated to breast 
cancer charities. -CLT 

SAVING JANE Girl Next 
Door (3:28) 
Producers: Mark Liggert, 
Brian Lovely, Jerry Lane 
Writer: Saving Jane 
Publisher: Toshe Music 
Toucan Cove (CD promo) 
Saving Jane's debut single is 

an awesomely cliched '80s- 
style anthem about all - 
American high school 
hardship, a tribute to "the 
band girl" who wants to run 
head -first into the 
cheerleaders' pyramid 
during a football game, 
clarinet in tow. What 
separates "Girl Next Door" 
from the avalanche of slick 
girly pop is the song's 
organic live sound. The Ohio 
foursome, fronted by Marti 
Dodson -whose full voice at 
times recalls Chrissie 
Hynde- champions rock - 
enough guitars and says no 
to bullying synths. With its 
irresistible hook and zero 
gloss, "Girl" is destined for 
top 40, where it could soon 
rough up the parade of 
perfect pop stars. -SP 

PRESENCE Ride (2:48) 
Producers: Michael Lloyd, 
Mike Curb 
Writer: Presence 
Publisher: D.J. Dan 
Wellssenslim, BMl 
Curb (CD promo) 
Curb Records is dipping into 
pop /rock with Tallahassee, 
Fla., foursome Presence as 
its focus act. Not only does 
the band have a cool name, it 
backs it up with "Ride," the 
lead single from its self -titled 
album, due Jan. 31. The song 
mixes several styles to good 
effect. It has a nü -metal air, 
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emphasized with sparse 
verses and a thick, popping 
bassline, then transitioning 
to a shout -out chorus that 
recalls the bravado of '805 
hair bands, sans the cheese 
factor. Next, vocalist Jay Slim 
lets rip some metalcore 
screams. "Ride" has an ear 
cocked to radio, but its 
running time is too brief; the 
song deserves more 
breathing room. But we 
enjoy what we hear. -CLT 

TRIPLE -A 
TEDDY THOMPSON 
FEATURING RUFUS 
WAINWRIGHT King of the 
Road (2:50) 
Producers: Teddy Thompson, 
Rufus Wainwright 
Writer: R. Miller 
Publishers: Sony /ATV Tree, 

BMl 
Verve Forecast (CD promo) 
Teddy Thompson's take on 
Roger Miller's 1965 classic is 

the first radio single from the 
"Brokeback Mountain" 
soundtrack. The laid -back 
cover -with Rufus 
Wainwright on backing 
vocals -does not stray far 
from the original, but it does 
slow the pace. The sparse 
number lacks the swagger 
of Miller's hit and aims for an 
unhurried jazzy vibe. Unless 
it becomes a left -field hit, 
radio play will be limited to 
specialty programming and 
indie stations. The film, with 
Heath Ledger and Jake 
Gyllenhaal, will be released 
in December. -KC 

ROD STEWART WITH 
DIANA ROSS I've Got a 

Crush on You (3:08) 
Producers: Steve Tyrell, 
Clive Davis 
Writers: G. Gershwin, 
1. Gershwin 
Publisher: WB, ASCAP 
J Records (CD promo) 
Rod Stewart's appeal as a 

standards singer still 
confounds most critics, but 
the public continues to 
respond: His fourth chapter 
in the "Great American 
Songbook" series debuted 
at No. 2 on The Billboard 
200. AC release "I've Got a 

Crush on You," a duet with 
Diana Ross, meshes 
Stewart's burlap delivery 
with a razor -thin but satiny 
performance from Ross. A 
more unlikely pairing would 
challenge the imagination - 
and that is no compliment. 
Every variable of this effort is 

an assault on good taste, like 
serving Pabst with brie. -CT 
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Considered their best CD ever, Wisin & Yandel 
are back with their newest creation, "Pa' I Mundo". 
this new CD includes the hit single "Rakata (remix)" 

which features Hip -Hop sensation, la Rule. 

REYES RECORDS INC. 
M U S I C D 1 S T R 1 B U T O R S 

140 N.W. 22 Avenue Miami, Florida 33125 
Tel: (305) 541 -6686 Fax: (305) 642 -2785 
www. reyesrecords.com E -mail: reyesrecords @reyesrecords.com 

TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC 

II1f(N71k1tK1 K S iViCOS 
PRINT 
BILLBOARD MAGAZINE 
News /Editorial: 646.654.4605 

Subscription: 
800.562.2706/818.487.4582 
International: 44.1858.43887 
www.billboard.biz/subscribe 

List rental: 845.731.2731 

Advertising: 
Display: 646.654.4622 
International: 44.20.7420.6075 
Classified: 800.223.7524 
www.Billboard.com /mediakit 

Reprints: 646.654.4677 

Charts: 646.654.4632 

Research: 646.654.4633 
billboard.com /bb /research 

Billboard Directories: 
To purchase: 800.562.2706 
To advertise: 800.223.7524 

EVENTS 646.654.4660 
Sponsorship: 415.738.0745 
www. B i l l b o a rd Eve n ts. co m 

IVIAI2K1111\G & PUBLIC RI7ATR)t\S 
646.654.4644 

13RAND LICENSING 646.654.4675 
Content, chart, brand, logo, etc. 

ONLINE STORE 
www.OrderBillboard.com 

1311_1_130AM) RADIO MONITOR 
www.BillboardRadioMonitor.com 
Advertising: Display: 646.654.4622 

1311_I_I30AR D. COIM /1311_I_I30A R D.131Z 

News /Editorial: 646.6 54.5 582 

Online subscriptions: 800.449.1402 
www.billboard.biz /subscribe 

Advertising: 
Display: 646.654.5564 
Classified: 800.223.7524 

Content /Chart Licensing: 646.654.5522 

Email newsletters: www.Billboard.com 

Custom Publishing: 646.654.4618 

Billboard PostPlay: 
www.BillboardPostPlay.com 

Billboard Bulletin: www.Billboard.biz 

Billboard U. powered by Berklee: 
www.BilllboardU.com 

Billboard Radio: 
www.BillboardRadio.com 

Chart Alert: www.Billboard.com 

Entertainment Law Weekly: 
www.EntertainmentLawWeekly.com 

Billboard 
38 I NOVEMBER 12, 2005 

IVI sic: 
AtJazz Notes 

DAN OUELLETTE dOUelletteládbillboard.COm 

Dorsey Has His Day 
As recounted to author Peter 
Levinson in the biography 
"Tommy Dorsey: Livin' in a Great 

Big Way," one -time Dorsey band 

member Buddy Morrow said: 
"You take Jackie Gleason and 

his excesses, Frank Sinatra and 
his excesses, Buddy Rich and his 

excesses -put them all together, 

you'll find Tommy Dorsey." 
"I knew Tommy had been a 

colorful figure," says Levinson, 
who previously wrote biog- 
raphies of Harry James and 
Nelson Riddle, "but I had no 
idea how colorful until I started 
researching his life." The vola- 
tile big -band maestro with an 

explosive temperament not 
only led one of the most potent 
groups of the swing era, but 
was also responsible for 
launching the career of Sinatra, 

who sang with Dorsey's orches- 

tra from 1940 through 1942. 

The Dorsey bio, published 
Nov. 1 by Da Capo Press, is a 

fine companion to Bluebird/ 

Legacy's two Oct. 4 releases 
commemorating his 100th 
birthday: the three -CD boxed 
set "The Sentimental Gentle- 
man of Swing: The Centennial 
Collection" and two -CD set 
"The Essential Frank Sinatra 
With Tommy Dorsey." 

The former encompasses 
Dorsey's career as sideman, 
leader and broadcast figure. The 

latter collection features Sina- 

tra developing his vocal prow- 
ess after leaving James' band. 

Levinson notes that while 
Dorsey figures prominently in 

jazz history, he bristled at the 
rise of bebop. "Tommy hated it 
because it was listening music," 
he says. "He led a dance band, 
so bebop was the enemy." 

As for Dorsey's most salient 
jazz contributions, Levinson 
cites "Tommy's discipline and 
his band's musicianship and 
high -level performance. Plus 

he was a trombonist who 
played great melodies. It's said 

that his playing inspired Sina- 

tra's vocal phrasing." 
Levinson pauses, then adds, 

But I think it was Tommy's 
personality that Frank really 
strived for." 

NEW ORLEANS NORTH: 
In Hurricane Katrina's wake, the 
Berklee College of Music in 

Boston established the New 
Orleans Visiting Artist Project 
to offer residencies to displaced 

musicians. Funding was jump- 
started by Berklee and Wilkins 
Management (which reps Bran- 

ford Marsalis and Harry Con - 

nick Jr., among others). 
The first residency recipients 

include alto saxophone note- 
worthy Donald Harrison, a 

third -generation Mardi Gras 

Indian chieftain whose album 
"New York Cool: Live at the 
Blue Note" (Half Note Records) 
was released last month; piano 
great Henry Butler; and saxo- 
phonist Maurice Brown. 

JIM BESSMAN jbessmanbillboard.com 

Burt Sings Bacharach 
Bacharach ... and Bacharach? 

It's true. The celebrated com- 
poser whose surname is usu- 

ally paired with Hal David's 
has -for the first time in six 
decades of writing love songs - 
penned his own lyrics. 

And Burt Bacharach has a lot 
to say on his new Columbia 
album "At This Time," which 
came out Nov.1. 

"The reason I came up with 
the album title is because at this 

time in my life, I basically think 
we're all screwed!" says the 
usually soft -spoken composer. 
The lyrics reflect his grave con- 

cerns with the state of the 
world -lead track "Please Ex- 

plain" actually invokes his clas- 

sic "What the World Needs 
Now Is Love" -and especially 
the United States. 

"It taps into so many areas," 
he says, singling out "people 
who aren't being truthful." In 

"Who Are These People?," they 
are clearly those people in 

power. "This is coming from a 

guy who's written love songs 
all his life!" he adds, his voice 
perceptibly raising. "I've never 
rocked the boat, never been 
political. But there's no other 
way: I had to speak my heart 
with my music and words, too." 

For assistance, Bacharach 
turned to lyricist Tonio K., with 
whom he wrote eight songs for 
the new project. 

He did not call on the "bril- 
liant" David, with whom he has 

written such pop standards as 

"The Look of Love," because, in 

part, "I [did not] know where he 

stood on some of the issues." 

In addition to shaking up the 
lyrical content, he also rethought 
the musical elements. "I was 

working with structures that 
weren't like a normal song," says 

Bacharach, whose hits have al- 

ways hewn to sophisticated pop 
song formats. The new tunes are 

quite to the contrary, with "no 
vocal starting at the top and 
going to the end." 

Last track "Always Taking 

Aim" even employs what 
Bacharach characterizes as "a 

Greek chorus ... It just turned 
out to be a different kind of 
form: instrumental with vocal 
interjections of key things that 
were important for me to say." 

Also affecting Bacharach's 
atypical song structures was Dr. 

Dre, who supplied drum loops 
for several tracks. Other collab- 
orators include Chris Botti, Elvis 

Costello and Rufus Wainwright. 
"Dre gave me these loops, and 

as confining and challenging as 

they are, the sound is extraordi- 
nary and they're a great founda- 
tion to work over," he says. 

But Bacharach emphasizes 
that "At This Time" is not "angry 
music ... I don't know how else 

to go than to make music that's 
melodic and beautiful." 

And, like his best work, 
"there's always an underlying 
hope" on the new album's ma- 
terial, he concludes. "Even at 
the end, love is always there, 
'always taking aim.' " 
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A WEEKLY ROUNDUP 
OF NOTAB .E CHART 

ACHIEVI MENTS 

onc rt'- 
arigiadesti 

ge Horrson 
L: ond frien Js 

-, Over the (',punter 

orge Hand on makes hi 
t appearanu on Top Musi 

Videos as "The I.oncertfor 
Bangladesh" bows at No. 1. It 
the film of the al-star charity 
concert that the Beatle 
organized in 1971, with turns 
by Bob Dylan, Eric Clapton, 
Leon Russell and fellow Beat! 
Ringo Starr. 

Global star Rcbbie Willia 
makes a No. 4 bcw on Top 
Digital Albums, t hanks to an 
exclusive offering at Apple 
Computer's iTunes Music Sto 
The set, "Intensive Care," 
at No. 1 in the United Kin 
Virgin, his U.S. label, has no 
plans to release 3 physical 
album in the Sta-es. 

Her death stirs a 113% spike 
for Shirley Horn, moving 17 -8 
Top Jazz Albums, her best we 
since 2003. She was featured 
on two recent NFR programs: 
"All Things Considered" (Oct. 
21 -22) and a repeat of a 1992 
stop on "Fresh Air" (Oct. 28). 

CHAR I' 
BEAT 

READ FRED BRONSON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

»Johnny Cash m ade his debut 
on the Billboard E !bum chart 
more than 46 years ago, so 
you might think to has 
accomplished every chart 
accomplishment le could 
possibly accomp ish. And yet, 
he rewrites his orn chart history 
this week by garnering the 
highest debut of its career on 
The Billboard 200. "The Legend 
of Johnny Cash" Legacy/ 
Columbia /American /Island) is 

new at No.11, whh also makes 
it the third- highe:t- ranking 
Cash album of all time. 

»Fred Bronson also reports on 
the return of Diara Ross to a 

Billboard singles :hart. After a 

gap of more than nine years, the 
Motown diva is back on the AC 
list, paired up wits Rod Stewart. 
Ross has now charted on the AC 
survey with song! from the 
1930s, the 1940s and the 1950s, 
as well as the 1963s, the 1970s, 
the 1980s and the 1990s. 

GEOFF MAYFIELD gmayfÍeld@bÌllbOdrd.COm 

100K Weeks 
Hope you enjoyed last issue's rare gain 
in album sales volume over the same 
2004 week, because this week, the pre- 
dominate :rend of 2005 resumes. 

Studying the last two months, if you 
can count to 100,000, you will find a clue 
as to why at least two presidents from 
the four major distributors think albums 

t1 

will fall to 9% behind 2004 sales by the 
time we sing "Auld Lang Syne." 

An astute numbers hawk at one of the 
majors showed me that the abundant 
crop of chart bows The Billboard 200 has 
seen in the top 10 runs concurrent with 
a dearth of 100,000 -plus sales weeks. 

During the nine weeks that stretched 
from the stanza that ended Sept. 4 

IVIarICet Watch 
WEEKLY UNIT SALES 

Becoming Rare; Destiny's ` #1s' Is No. 1 

through the one that wrapped Oct. 30, 

the chart has seen only 38 100,000-plus 
one -week sums, a slimmer yield than 
we saw in the same period of the three 
prior years. 

There were 54 100,000 -plus sums in 
September and October of 2002, setting 
up a fourth quarter that actually widened 
the gap from prior -year album sales. There 
were 50 during the same months of 2003, 
when music merchants managed to stage 
an encouraging year -end rally. 

Last year, when most of the lofty gains 
scored during the first eight months got 
coughed up during the closing trimester, 
September and October delivered 47 
weeks of 100,000 or more. 

The picture looks even more troubling 
if you strip opening weeks from the 
100,000 -plus club. There have been only 
10 occasions in September and October 
of 2005 when an album sold 100,000 or 
more in a second or later week, compared 
to 27 last year, 26 in 2003 and 36 in 2002. 

TIMING IS EVERYTHING: Not 
long after finishing its farewell tour, Des- 

tiny's Child caps its career by scoring its 
second No. 1 on The Billboard 200 and 
its third No. 1 on Top R &B /Hip -Hop Al- 

bums. The vocal trio had two other top 
fives on the big chart. 

The new " #1s" starts with 113,500 
copies, according to Nielsen Sound Scan, 

light by Destiny's Child standards. 
Last year, "Destiny Fulfilled" sold 

497,000 when it jumped to No. 2 in its 
first full week after an acceleration of re- 

lease date caused 61,000 pre- street sales 
and a premature chart debut. 

In 2001, "Survivor" launched with 
663,000 the week it opened at No. 1. Even 

the 1999 set "The Writing's on the Wall" 

started faster than the new hits compi- 
lation, clicking through 133,000 copies 
when it bowed at No. 5. 

Hindsight is 20/20. You can bet 
that at least one person at each of four 
different labels is muttering to him - 
or herself, realizing that Rod Stew- 
art, Martina McBride, Stevie Wonder 
and Bun -B -who each had also -rans 
on last issue's chart -could have 
opened at No. 1 if any of them arrived 
a week later. 

As a possible indicator of what might 
well be a lackluster holiday selling sea- 
son, the Destiny's Child sum stands as 
the lowest total for a No. 1 album during 
any fourth quarter since SoundScan set 
up shop in 1991. 

The previous low had been 120,000 
for Garth Brooks' "In Pieces" when it 
clocked its fifth week at No. 1 in 1993. 

A Weekly National Music Sales Report 

YEAR -TO -DATE 
STORE 

ALBUMS SINGLES 
DIGITAL 
TRACKS 

This Week 

Last Week 

Change 

This Week Last Year 

Change 

9,548,000 

10,799,000 

-11.6% 

10,459,000 

-8.7% 

65,000 6,816,000 

65,000 6,668,000 

0.0% 2.2% 

91,000 3,207,000 

-28.6% 112.5% 

WEEKLY ALBUM SALES 
35 million urits 

30 

25 

20 

15 

10 

2004 
2005 

F M A M J J A S O N D 

2004 2005 CHANGE 

OVERALL UNIT SALES 

Albums* 505,770,000 456,412,000 

Store Singles 6,458,000 4,371,000 

Digital Tracks 105,867,000 271,226,000 

Total 618,095,000 732,009,000 
*2004 data beginning with week ending Jan. 4. 

-9.8% 

-32.3% 

156.2% 

18.4% 

ADJUSTED SALES ** 
Albums 491,086,000 456,412,000 -7.1% 

Albums wflEA*** 501,672,700 483,534,600 -3.6% 
"2004 data beginning with week ending Jan.11 for a 52 -week comparison. 
* "Includes track equivalent album sales (TEA) with 10 track downloads 

equivalent to one album sale. 

Digital Tracks Sales 

'04 _ _... _ 105.9 million 

'05 271.2 million 

SALES BY ALBUM FORMAT 

CD 

Cassette 

Digital 

Other 

492,802,000 441,227,000 -11.7% 

7,834,000 2,162,000 -72.4% 

3,796,000 12,107,000 218.9% 

1,339,000 916,000 -31.6% 

NEW MATH: To clarify an item from 
last week's column, that issue's chart 
marked the fourth time since Septem- 
ber that six of the top seven albums on 
The Billboard 200 were new entries. 

There have been 15 times in Nielsen 
SoundScan history that six or more new 
entries have entered the top 10, with five 

of those occurring since the start of Sep- 

tember. It first happened in the Oct. 7, 

1998, issue. 

CATALOG KING: You may have never 
heard of Christian trio Selah, the act that 
heads Top Catalog Albums this week with 
its first appearance on that chart. Curious? 

The list- topping feat occurs because 
of a $5.99 price at the 320 -store Family 
Christian chain. 

More than 99% of the 18,000 sold dur- 
ing the tracking week comes from the 
Christian marketplace, with the re- 
mainder coming from nontraditional 
Nielsen SoundScan reporters. 

`NOW' THEN: Hits compilation "Now 
20" will be the next Billboard 200 champ, 
with first -day sales cited by chains shap- 
ing up to a start of 350,000 copies or 
more. Chart watchers expect the new 
Santana set will be the runner -up at about 
140,000- 160,000. 

For week ending Oct. 30, 2005. Figures are rounded. 
Compiled from a national sample of retail store and Nielsen 
rack sales reports collected and provided by SoundScan 

2004 2005 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Current 319,335,000 284,856,000 

Catalog 186,435,000 171,556,000 

Deep Catalog 128,449,000 116,522,000 

Current Album Sales 

-10.8% 

-8.0% 

-9.3% 

'04 

'05 284.9 million 

Catalog Album Sales 

'04... iwwnr ia.rt.tuNi 
'05 171.6 million 

Nielsen SoundScan counts as current only sales with- 
in the first 18 months of an album's release (12 
months for classical and jazz albums). Titles that stay 
in the top half of The Billboard 200, however, remain 
as current. Titles older than 18 months are catalog. 
Deep catalog is a subset of catalog for titles out more 
than 36 months. 

Go to www.billboard.biz for complete chart data I 39 
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NOV 
12 

2005 

SALES DATA COMPILED BY 

Nielsen 
SoundScar 

mW W Ño i ARTIST 
IMPRINT & NUMBER DISTRIBUTING LABEL (PRICE) 

o HOT SHOT 
DEBUT 

2 4 2 

3 

2 - 

8 4 

- 

O m 
8 10 5 

9 6 - 

RIDESTINY'S CHILD 
COLUMBIA 118.98 1 

NICKELBACK 
4 ROADRUNNER 618300 IDJMG 118 981 

11 
MARTINA MCBRIDE 
RCA ,' . 

_. 
L -- IG (18 98) 

ROD STEWART 

Title a 
a1s 

All The Right Reasons 1 

Timeless 3 

Thanks For The Memory... The Great American Songbook Vol. IV 2 

Monkey Business 2 

IAmMe 1 

THE BLACK EYED PEAS 
,ISSSCOPE (13 98 8 98) 

ASHLEE SIMPSON 
U,): ,; INTERSCOPE 113.981 

JOE NICHOLS 
.I VERSAL SOUTH 004796 (13.98) 

KANYE WEST 
-LLA. DEF JAM 004813' IDJMG (13 981 

Late Registration 1 

BUN -B 
' (1 ASYLUM (18 98) 

Trill 5 

BETTE MIDLER 
118.98) ü 

Bette Midler Sings The Peggy Lee Songbook 10 

JOHNNY CASH 
ISLAND 005288 UME (13.98) 

The Legend Of Johnny Cash 11' 

ALICIA KEYS Unplugged 

13 5 - mi STEVIE WONDER 
MOTOWN 110..: _ UMRG (13 _ - A Time To Love 

14 12 11 : 
KELLY CLARKSON 

ms RCA 64491 w,' 18 98) 

16 

17 

Breakaway El 3? 

25 23 
CI FALL OUT BOY 

FUELED BY RAMEN /ISLAND 0041400IDJMG (13 98) 

13 10 
YOUNG JEEZY 
CORPORATE THUGZ DEF JAM 004421'/IOJMG (13.98) 

From Under The Cork Tree 

Lets Get It: Thug Motivation 101 2U 

14 15 
MARIAH CAREY 
ISLAND 003943'/IDJMG (13.98) 

18 7 

19 22 18 

The Emancipation Of Mimi fl 
DEPECHE MODE 
SIRE REPRISE 49348 WARNER BROS (18.98) 

THREE 6 MAFIA 
HYPNOTIZE MINDS /COLUMBIA 94724 SONY MUSIC (18.98) AT 

20 20 16 
CI GREEN DAY 

REPRISE 48777' WARNER BROS (18 98) 

16 7 SHERYL CROW 
A&M 005229 /INTERSCOPE (13.98) H 

DISTURBED 
REPRISE 49433 WARNER BROS (18 98) H, 

21 

22 21 12 

Playing The Angel 

Most Known Unknown 4 
American Idiot LI 

Wildflower 

Ten Thousand Fists 

23 27 25 13 VARIOUS ARTISTS 
THE EMI GROUP /UNIVERSAL SONY BMG ZOMBA 12133 CAPITOL (18.98) 

1:111 AEROSMITH Rockin' The Joint: Live At The Hard Rock Hotel Las Vegas 
COLUMBIA 97800'SONS MUSIC (18.98) A. 

Now 19 © 

25 29 30 
RASCAL PLATTS 
LYRIC STREET 165049 HOLLYWOOD (18.98) 

Feels Like Today lt7 

THE PUSSYCAT DOLLS 26 28 25 --. ABM 005374 INTERSCOPE (13.98) 

27 33 29,, 
GORILLAZ 
PARLOPHONE 73838'/VIRGIN (18.98) 

28 24 9 13 GRETCHEN WILSON 
EPIC (NASHVILLE) 94189 SONY MUSIC 08 98) .11 

29 26 17 
FAITH HILL 
WARNER BROS (NASHVILLE) 48794/WRN (18 98) 

30 19 3 

PCD 

Demon Days 

All Jacked Up 

Fireflies 

GARY ALLAN 
MCA NASHVILLE 003711; UMGN (13 98) 

Tough All Over 

31 23 8 TWISTA 
ATLANTIC 83820'/ÁG (18 98) 

33 

34 

35 

36 

37 

The Day After 

IL DIVO 
SYCO COLUMBIA 97715: SONY MUSIC (18 98) 

The Christmas Collection 

'1 MELISSA ETHERIDGE 
"ND CHRONICLES 005137. UME /IDJMG (13 98) + Greatest Hits: The Road Less Traveled 

18 
CHRIS BOTTI 
COLUMBIA 94823 SONY MUSIC (18.98) 

11 

To Love Again: The Duets 

DIBILLY CURRINGTON 
MERCURY 003712 UMGN (13.98) 

Doin' Somethin' Right 

37 24 ® KIRK FRANKLIN 
FO YO SOUL.GOSPO CENTRIC 71019ZOMBA (18 98) 

Hero 

36 21 
gi TRINA 

SLIP-N-SLIDE ATLANTIC 83710'/ AG (18.98) 

38 39 28 
gi SEAN PAUL 

VP ATLANTIC 83788- AG (18.98) 

39 38 22 
BON JOVI 
ISLAND 005371 IDJMG (18.98) ól 

40 32 14 a FIONA APPLE 
CLEAN SLATE 136683'.EPIC (18 98) 4 

41 30 13 2SARA EVANS 
RCA NASHVILLE 69486: REG (18.98) 

42 34 36 
CI COLDPLAY 

CAPITOL 74786 (18 98) 

43 

Glamorest Life 

The Trinity 

Have A Nice Day 

Extraordinary Machine 

Real Fine Place 

24 

Letterman 
guest's fifth 
top 10 set 

and first since 

"Some 

People's 

Lives" h8 No. 

6 in 1991. 

MTV fave 

'Dance, 

Dance" sees 
100% jump 

in digital 

sales, while 

Best Buy sale 

pricing helps 

pump 7% 

spike for CD. 

W "_ áú, 
7W 

Ño v ARTIST 
Wt 43 s IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

31 51 39 
111 BARBRA STREISAND 

COLUMBIA 93559/SONY MUSIC (18 98) 6 

32 49 32 ® TONI BRAXTON 
BLACKGROUND 005441'UMRG 113.98) 

53 43 33 © NEIL YOUNG 
REPRISE 49593' WARNER BROS (18 98) ± 

iC) 60 76 CI MICHAEL BUBLE 
143 REPRISE 48946: WARNER BROS. (18.98) + 

31 6 © RICKY MARTIN 
COLUMBIA 93460SONY MUSIC 118 981 

36 53 44 
50 CENT 
SHADY AFTERMATH 004092' INTERSCOPE 113.98 8 981 ±. 

63 56 m GWEN STEFAN) 
INTERSCOPE 003469'113.981 

38 61 66 ® DIERKS BENTLEY 
CAPITOL (NASHVILLE) 66475 118.981 -A 

39 55 51 
CI THE KILLERS 

ISLAND 002468': IDJMG (13.981 

30 48 35 © LIL' KIM 
QUEEN BEE ATLANTIC 03819' AG (18.98) 

72 58 a VARIOUS ARTISTS 
EMICMG /PROVIDENT WORD -CURB 11247 SPARROW 122 98) 

315 

O ®0 
35 - © TRACY LAWRENCE 

MERCURY 004613/UMGN (13.98) 

77 103 ® TRACE ADKINS 
CAPITOL (NASHVILLE) 64512 (18.98) 

54 50 
DAMIAN "JR. GONG" MARLEY 
GHETTO YOUTHS TUFF GONG 005416 UMRG (13.98) 

66 57 
CI DEATH CAB FOR CUTIE 

BARSUK. ATLANTIC 83834'/AG (15.98) 

CI 75 70 
GUNS N' ROSES 
GEFFEN 0D1714 /INTERSCOPE (16.98) 

71 60 
CASTING CROWNS 
BEACH STREET 10770 /REUNION (17 98) 

62 59 
BRAD PAISLEY 
ARISTA NASHVILLE 69642 /RLG (18.98) 

59 53 

m 
m BOW WOW 

COLUMBIA 93505' /SONY MUSIC (18 98) 4. 

71 69 47 1 CHRIS CAGLE 
CAPITOL (NASHVILLE) 77380 (18.98) 

72 70 65 © PRETTY RICKY 
ATLANTIC 83786,AG (18.98) 

73 56 43 
IN VARIOUS ARTISTS 

J 62472'4RMG (18.98) 

74 67 52 ® SWITCHFOOT 
COLUMBIA 94581' /SONY MUSIC (18.98) A) 

C) 82 64 0 DAVID GRAY 
ATO RCA 71068 /RMG (18.98) I4. 

7e 15 - ® THRICE 
SUB CITY /ISLAND 005428 1IDJMG (13.98) . 86 67 1 RIHANNA 
SRP /OEF JAM 004937 IDJMG (13.98) 

79 
MY CHEMICAL ROMANCE 
REPRISE 48515 WARNER BROS (18.98) 

79 64 63 Q THE ROLLING STONES 
VIRGIN 30067' (18.98) 

80 58 42 CI SHINEDOWN 
ATLANTIC 83817/AG (18.98) 

0 94 109 
® AVENGED SEVENFOLD 

HOPELESS 48613': WARNER BROS (15.98) 

82 73 78 m THE ALL -AMERICAN REJECTS 
DOGHOUSE 004791 /INTERSCOPE (13 98) 

85 79 ® JACK JOHNSON 
JACK JOHNSON BRUSHFIRE 004149- /UNIVERSAL (13.98) 

76 46 1 DAVID BANNER 
SRC /UNIVERSAL 004975' /UMRG (13.98) 4' 

40 - © BLACK ROB 
BAO 80Y 83840' AG (18.98) 

83 68 ® STAIND 
FLIP ATLANTIC 62982/AG (18.98) 

87 74 
CI YING YANG TWINS 

COLLIPARK 2520' TAT (17 98/11.98) 

88 80 100 m ALY & AJ 
HOLLYWOOD 162505 (18.98) 

C) 101 49 © JAMIE CULLUM 
7 VERVE FORECAST /UNIVERSAL 005478 VG UMRG (13 98) 

90 81 86 D WEEZER 
GEFFEN 004520'-INTERSCOPE (13.98) 

ti) CIIII 
92 68 125 ® SOUNDTRACK 

VINYL FILMS /RCA 71410'. RMG (18.98) 

93 99 112 © SOUNDTRACK 
VERITY 71620 /ZOMBA (18.98) 

94 84 75 0 CHARLIE WILSON 
JIVE 69429 ZOMBA (18.98) 

CI 95 93 82 
SYSTEM OF A DOWN 
AMERICANICOLUMBIA 90648' SONY MUSIC (18.98) 

96 88 88 
CI RBD 

EMI LATIN 35902 (14.98) 

117 128 D BIG &RICH 
WARNER BROS (NASHVILLE) 48520 WRN (18.96) 

98 90 115 ® LIFEHOUSE 
GEFFEN 004308 INTERSCOPE 113 98) 

99 96 98 ® AUDIOSLAVE 
EPIC 004603 INTERSCOPE (13 98) 

100 50 62 
II TRISHA YEARWOOD 

MCA NASHVILLE 002326 SCAN (13.98) 

Title 
O 

Guilty Pleasures 

I 
It's Time 

I 
The Massacre El 

Love. Angel. Music. Baby. © 5 

Libra 

Prairie Wind 

Life 

Modern Day Drifter 6 

Hot Fuss 

The Naked Truth 

WOW Hits 2006 

ISRAEL & NEW BREED 
INTEGRITY GOSPEL EPIC 9J893 /SONY MUSIC (18.98) 

133 

65 

86 

á^¡Pi* 

Band's 24th 

chart entry 
(32,000) and 

fourth live set 

to reach the 

list. Tour with 

Lenny Kravitz 

continues 
through 
December. 

X&Y sr 
41 34 

PAUL WALL 
SWISRAHDUSE'ATLANTIC 83808/ASYLUM (18.98) 

44 44 54 
1 PAUL MCCARTNEY 

MPL 38299, CAPITOL (13 98) r 

45 46 40 
KEITH URBAN 

O 52 45 

CAPITOL (NASHVILLE) 77489 (18.98) 

SUGARLAND 
HCURY 002172 /UMGN (13 98) 

The Peoples Champ 1111 

Chaos And Creation In The Backyard 

Be Here ®. 
Twice The Speed Of Life . D' 'N SYNC 

.E 73307 ZOMBA (18.98) 

HILARY DUFF 
r.I LLYW00D 162524 (18 98) 

48 47 38 

45 27 

50 42 37 

FRANZ FERDINAND 
. P.0 94800' SONY MUSIC 118 9e- P 

Greatest Hits 

Most Wanted 

The Way It Is 

You Could Have It So Much Better 

KEYSHIA COLE 
003554' INTERSCOPE 113 98 

THE BIL_BOARD 200 ARTIST INDEX 
303OF5 DOWN .. ..94 
50 CEN" 36 0 
BR °AN ADAMS -.141 
YOLANDA ADAMS - VO 
TRF.EE 1DKINS ... 34 

AEF°SMITH...... ?4 

AKON t49 
JASON ALOEAN ... 134 

THE ALL- AMERICAN 0 
REJECTS 82 DAVID BANNER ... 84 

GARY ALLAN .. 30 BARLOWGIRL 196 
ALY & AJ 88 BEE GEES 182 

FIONA APPLE 40 DIERKS BENTLEY 58 

AUDIOSLAVE 99 BIG & RICH 97 

AVENGED SEVENFOLD ..81 BLACK ROB 85 
THE BLACK EYED PEAS - .5 

Vocal quartet 
replaces itself 

atop Classical 

Crossover 
chart; holiday 

offering shifts 
25,000. 

Unheralded 

package flies 

under the 

radar and 

moves 
18,000. 
Includes all 

11 of the 

group's Hot 

100 hits. 

BLOODHOUND GANG .t42 0 CLARA 131 

JAMES BLUNT 144 RYAN CABRERA .. ..146 KELLY CLARKSON 14 

BON JOVI 39 CHRIS CAGLE 71 THE CLICK =NE 160 

CHRIS BOTTI 34 MARIAH CAREY 17 COHEED An CAMBRIA ..123 

BOW WOW 70 JOHNNY CASH 11 COLOPLAN 42 

TONI BRAXTON 52 CASTING CROWNS ....68 KEYSHIA COLE 50 

BROOKS 8 DUNN 102 CELTIC WOMAN 132 COMMON 143 

JACKSON BROWNE -..129 TRACY CHAPMAN ....145 DANE COCK 112 

MICHAEL BUGLE 54 RAY CHARLES 151 CRAZY FROG 161 

BUN -B 9 CHAYANNE 193 CREAM 170 

CHILDREN OF BOON ..195 CROSSFA5 197 

40 Go 10 www.billboard.biz for complete chart data 

88 

09 

70 

Alive In South Africa 

Then & Now: The Hits Collection 

Songs About Me 

Welcome To Jamrock 

Plans 

Greatest Hits MI 
Lifesong 

Time Well Wasted 

Wanted 

Anywhere But Here 

Bluestars 11 
So Amazing: An All -Star Tribute To Luther Vandross 1 

111 I 
111 r 
111 

- 

111 I 
w 

1 

2 

73 

84 

86 

86 

87 

Nothing Is Sound 

Life In Slow Motion 

Vheissu 

Music Of The Sun 

Three Cheers For Sweet Revenge 

A Bigger Bang 

Us And Them 

City Of Evil 

Move Along 

In Between Dreams 

Certified 

The Black Rob Report 

Chapter V 

U.S.A.: United State Of Atlanta 

ERNIE HAASE & SIGNATURE SOUND 
GAITHER MUSIC GROUP 42619 (12 98) 

DAVID CF OWDE3 
BAND. 117 

SHERYL CROW .. 21. 150 

JAMIE Cl LLUM - OR 

BILLY CWRINDON .35 0 
DADDY YANKEE ... 183 

DANGER DOOM 138 

DEATH CAB FOR DOTE ..66 
DEMON HUNTEF.., . 136 

Into The Rush 36 

Catching Tales 49 

Make Believe 2 

Ernie Haase & Signature Sound 91 

Elizabethtown 

The Gospel 93 

Charlie, Last Name Wilson 

Mezmerize 1 

68 

10 

DEPECHE MODE ....te MISSY ELLIOTT .....171 FRANZ FERDINAND ....49 
DESTINY'S CHILD 1 EMINEM 169 

DISTURBED 22 
DJ MUGGS VS. GZA/THE 

GENIUS 180 
DRU HILL 200 
HILARY DUFF 48 
DWELE 156 
BOB DYLAN 137 

MIIIIIIIIGIIIIIIIIIIII 
EARTH, WIND & FIRE 155 

Nuestro Amor 

Horse Of A Different Color El 

Lifehouse 1C 

Out Of Exile 1 

Jasper County 4 

ERNIE HAAS SIGNA- 

Be 

6 

ISRAEL & NEW BREED ..6 

MELISSA ETHERIDGE ...33 0 TURE SOUND 91 0 
SARA EVANS 41 WARREN G 172 HERBIE HANCOCK ....111 LYFE JENNINGS ... .10 - 

ANA GABRIEL 186 HAWTHORNEHEIGHTS,.126 JACK JOHNSON .... ..8- 0 BILL GAITHER ,,....,119 MARCOS HERNANDEZ ..158 GEORGE JONES . .19 

FALLING UP 173 60RILLAZ 27 FAITH HILL 29 JIM JONES 18 

FALL OUT BOY 15 JOSH GRADIN 153 HIM ... ...107 MIKE JONES 11- 
F00 FIGHTERS 124 DAVID GRAY 75 
FRANKIE J 106 BREEN DAY 20 0 
KIRK FRANKLIN 36 GUNS N' ROSES 67 IL DIVO 32 132 TORY KEITH .. 10-, it 

Data for week of NOVEMBER 12, 2005 CHARTS LEGEND on Page 5à 
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midem 
The world's music market -40th edition 

Music is moving, so join the action 

II 
4O YEARS 
OF MUSIC \J-II 

4Omidem.com 

Music is definitely on the move - and only one event lets you tap into 

its vast opportunities: MIDEM, the world's music market. 

Both audiences and business partners want even more music, which is 

why figures for MIDEM 2006 are already topping last year's. Plus the 

MidemNet forum has been expanded to meet demand. So join the key 

players, access the latest knowledge, catch new music and do more 

business. 

You'll meet the widest range of indie and major labels. Plus publishers 

and the technology, mobile and audio /video sectors as well as the 

thriving live music industry - all at our special 40th anniversary edition. 

Book now to save up to 350' on the regular 
participation fee for MIDEM & MidemNet Forum. 

To find out more and to register now go to www.midem.com 

Alternatively call JP BOMMEL 

on 1 212 284 51 30 

or e -mail us on jp.bommel @reedmidem.com 

* Valid for all participants without a stand on bookings made before 20 December 2005. 

Reed MIDEM 
A member of Reed Exhibitions 

Delivering laughs to the real stand up guys 

For ore- 5) years. Armed F_Irces Eiterte.inmerrt has helped 

deliver the laughs _c Amer ca's real sand -up guys. When 

you bur thrcugi Armed Forces Erllter_ainment, you'll gain 

unprecedertec exposure to a loyal aucience of Dyer 500,000 

troops aid The sati3factiol of knowing you stood up for 

Americe's finest. For more irforriation on touring, visit 

www.arrredforceserterlainnien .ccm. 

A R M E D 

FORCES 
ENTERTA NW- NT;. 

WHERE STARS EARN THEIR STRIPES 

NOVEMBER 12, 2005 I www.billboard.biz I 41 
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This Woman 3 

See Charts Legetd for rules and explanations. ? 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All richts reserved. 

NOV 
12 

2005 

SALES DATA COMPILED BY 

Nielsen 
SountlScen 

asàiJ o -.-- s3 
,.., 

x 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

101 106 95 ® TOBY KEITH 
DREAMWORKS (NASHVILLE) 004300 /UMGN (13.98) 

102 97 93 
BROOKS & DUNN 
ARISTA NASHVILLE 69946 8LS (18,98) 

LYFE JENNINGS 
COLUMBIA 90946 /SONY MUSIC (12.98) A 

103 94 
o JASON ALDEAN 

BROKEN 80W 7657 (12.98) 

105 104 87 
GRETCHEN WILSON 
EPIC (NASHVILLE) 90903 /SONY MUSIC (18.98) T.A 

FRANKIE J 
COLUMBIA 96433/SONY MUSIC (18.98 00) A 

107 92 69 
HIM 
SIRE 49284/WARNER BROS. (15.98) 

DOLLY PARTON 
BLUE EYE 4007 /SUGAR HILL (17.98) 

103 111 97 

104 

ARTIST 

106 

108 

Title 

Honkytonk University 

Hillbilly Deluxe S 

Lyfe 268 -192 

Jason Aldean 

Here For The Party la 

The One S 
Dark Light 

Those Were The Days 

109 112 99 
CI RAY J 

KNOCKOUT 87521 /SANCTUARY (18.98) 

110 95 92 CI MIKE JONES 
SWISHAHOUSE /ASYLUM 49340' /WARNER BROS. (18.98) 

111 91 84 
CI HERBIE HANCOCK 

HEAR HANCOCK 70013 /VECTOR (18.98) 

112 107 71 
Clil DANE COOK 

COMEDY CENTRAL 0034 (18.98 COMM T 

113 100 81 
12 SHAKIRA 

EPIC 93700 /SONY MUSIC (18.98) A 

114 57 19 STORY OF THE YEAR 
MAVERICK 49390 /WARNER BROS. (18.98) 

{ 12) 123 
LITTLE BIG TOWN 
EQUITY 3010 (13 981 

116 89 61 /' BONNIE RAITT 

10 16 '13 5 
GREATEST DAVID CROWDER BAND 
GAINER 961 

118 718 119 
TOBY KEITH 
DREAMWORKS (NASHVILLE) 002323 UMGN (13.96) !1 BILL GAIT HER 

ViF GAITHER MUSIC GROUP 42646 117.98) 

IYOLANDA ADAMS 
ELEKTRA/ATLANTIC 83789/AG (18.98) 

SEVENDUST 
7BROA 07 /WINEDARK (15.98) T 

122 114 102 
K -PAZ DE LA SIERRA 
DIAS 720626 (11.98) T 

123 t09 83 
al COHEED AND CAMBRIA 

EQUAL VISION /COLUMBIA 93989/SONY MUSIC (18.98) 

124 120 110 0 FOO FIGHTERS 
In Your Honor 

ROSWELL'RCA 68038VRMG (19.98) A. 

125 108 107 © THELONIOUS MONK QUARTET WITH JOHN COLTRANE At Carnegie Hall 
THELONIOUS 35173 /BLUE NOTE (18.98) 

126 125 135 a HAWTHORNE HEIGHTS 
VICTORY 220 (13.98) 

127 123 122 E R. KELLY 
JIVE 70214 /ZOMBA (18.98/12.98) T 
KANYE WEST 
ROC.A- FELLAIDEF JAM 002030 " /I0JMG (16.98/8.98) 

JACKSON BROWNE 
INSIDE 5251 (16.98) 

0 145 142 o IL DIVO 
SYCO /COLUMBIA 93963/SONY MUSIC (18.98) A 

131 129 127 ® CIARA 
SHO'NUFFMUSICLINE /LAFACE 62819 " 

/ ZOMBA (18.98/12.98) 

132 136 151 CI CELTIC WOMAN 
MANHATTAN 60233 (18.98) 

133 131 116 ® MARY MARY 
MY BLOCK/COLUMBIA 92948/SONY MUSIC (18.98) 

134 130 117 g TRAPT 
WARNER BROS. 49445 (18.98) 

135 128 
1430 RBD 

EMI LATIN 75852 (14.98) ! ER DEMON HUNTER DEMON 
STATE 31606 (13.98) 

' 137 110 106 ® BOB DYLAN No Direction Home: The Soundtrack - The Bootleg Series Vol. 7 0 16 
LEGACY COLOMBIA 93937/SONY MUSIC (25.98) 

120 113 89 

121 

Raydiation 

Who Is Mike Jones? 

Possibilities 

Retaliation 

Fijacion Oral Vol. 1 

In The Wake Of Determination 

The Road To Here 

Souls Alike 

4 

3 

4 

19 

19 

A Collision Or (3 +4 =7) 39 

Greatest Hits 2 B 

Bill Gaither 

Day By Day 

Next 

Mas Capaces Que Nunca 

Good Apollo I'm Burning Star IV... 

23 

Primed by 

lead single "If 

You Were 

Mine." 

singer's debut 

album also 

enters Top 

Heatseekers 

at No. 3 

(7,000). 

At No. 154, 

LeAnn Rimes' 

album sees 

its best sales 

(7.000) since 
August while 

current single 
bullets at No. 

5 on Country 

Songs. 

140 

129 102 

167 

55 

The Silence In Black And White 

TP.3 Reloaded 

The College Dropout B 

Solo Acoustic Vol. 1 

II Divo 

Goodies B 3 

Celtic Woman 75,.: 

Mary Mary 8 

Someone In Control 14 

Rebelde ! _' 95 

Triptych 36 

DANGER DOOM 
EPITAPH 66775" (13.98) 

The Mouse And The Mask 

TREY SONGZ 
SONG BOOK/ATLANTIC 83721/AG (15.96) 

TONY YAYO 
G -UNIT 004873 " / INTERSCOPE (13.98/8.98) O+ 

I Gotta Make It 

Thoughts Of A Predicate Felon 

BRYAN ADAMS 
A&M /CHRONICLES 005613 /UME (19.98) 

142 126 96 ® BLOODHOUND GANG 
REPUBLIC /GEFFEN 005284 / INTERSCOPE (13.98) 

142 146 ® COMMON 
G.0.0. D. /GEFFEN 004670 " / INTERSCOPE (13.98/8.98) T 

194 179 1 
JAMES BLUNT 
CUSTARD /ATLANTIC 97250/AG (15.98) 

122 120 R TRACY CHAPMAN 
ELEKTRA/ATLANTIC 83803(AG (18.98) 

RYAN CABRERA 
E V L.A. /ATLANTIC 83823/AG (18.98) 

:60 1,4 ORIGINAL BROADWAY CAST RECORDING 
ECCA BROADWAY 001682 /UNIVERSAL CLASSICS GROUP (18.98) 

C , 15 CECE WINANS 
URESPRINGS GOSPEL/INO 93997/SONY MUSIC (18.98) 

152 151 
AKON 
',AC/UNIVERSAL 000860" /UMRG (13.98) 

SNERVI (`RAW 
-UM 001521 /INTERSCOPE (16.98) 

143 

145 

146 

148 

149 

PACE 
SETTER 

Anthology 

Hefty Fine 

Be 

Back To Bedlam 

Where You Live 

You Stand Watching 

Wicked 

Purified 

Trouble 

150 134 114 

41 

20 

65 

24z 

Christian 

band's best 

sales week 

(6,000) 
and first 
appearance 

on this chart. 

Albany. N.Y.. 

group is on 

tour until 

December. 

G 

Y 
Wa ARTIST 

.15` 
3 

321 IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

151 124 10E 

152 

153 

155 

156 

157 

144 14E 

141 15E 

186 18E 

147 13C 

133 111 

146 141 

NEW 

159 159 150 

160 156 145 

161 150 14C 

CI 
163 154 168 

164 135 104 

185 166 164 

166 138 121 

167 158 134 

168 165 163 

I: 191 - 

170 169 132 

171 153 133 

172 143 80 

i 
Title 

5 ad 
RAY CHARLES 
ATLANTIC 73185/RHINO (18.98) 

Genius & Friends 

N INE INCH NAILS 
NOTHING 004553 / INTERSCOPE (13.98) A 
JOSH GRACIN 
LYRIC STREET 165045'HOLLYW000 (18.98) 

35 

With Teeth 1 

Josh Gracin 11 

1 LEANN RIMES 
CURB 78859 (18.98) 

1 
EARTH, WIND & FIRE 
SANCTUARY 87513 (18.98) 

DWELE 
VIRGIN 71410 (17.98) 

ROB THOMAS 
MELISMA/ATLANTIC 83723;AG (18.98 D0) A 
M ARCOS HERNANDEZ 
ULTRAX 6120'TVT (17.98) 

Illumination 32' 

Some Kinda... 54 

...Something To Be 1 

C About Me 158 

KIDZ BOP KIDS 
'T ROTOR P. TIE 89104 (18 98) 

THE CLICK FIVE 
L -.= 93826 AG (15.98) 

C RAZY FROG 
NEXT PLATEAU/UNIVERSAL 005360 /UMRG (13.98) 

RANDY TRAVIS 
WORD CURB 86402 /WARNER BROS. (18.98) 

Kidz Bop 8 6 

Greetings From Imrie House 15 

Crazy Frog Presents Crazy Hits 19 

Glory Train: Songs Of Faith, Worship And Praise 16C 

CRAIG MORGAN 
BROKEN BOW 75472 (17.98) 

T.I. PRESENTS THE P$C 
GRAND HUSTLE ATLANTIC 83797 " /AG (18.98) 

My Kind Of Livin' 4$ 

25 To Life 10 

SEETHER 
MUSKETEER 13115 /WIND -UP (18 98) 

MY MORNING JACKET 
ATO /RCA 71067/RMG (11.981 

Karma And Effect 8 

Z 67 

KEM 
4 MOTOWN 004232 /UMRG (13.98) 

MONTGOMERY GENTRY 
COLUMBIA (NASHVILLE) 90558/SONY MUSIC (18.98) 

EMINEM 
- ^v AFTERMATH 003771' / INTERSCOPE (19.98/8.98) 

Album II S 5 

You Do Your Thing I 10 

Encore D 1 

CREAM 
. REPRISE 49416 /WARNER BROS. (25 98) 

MISSY ELLIOTT 
THE GOLD MIND /ATLANTIC 83779 " /AG (18.98) 

Royal Albert Hall: London May 2 -3 -5 -6 2005 59 

The Cookbook 2 

In The Mid -Nite Hour 80 
WARREN G 
HAWINO'G -FUNK 54707 " /LIGHTYEAR (18.95) 

D'ri FALLING UP 
0 BEC 60364 (12 98) 

174 162 161 

175 157 137 

Dawn Escapes 173 

Seventeen Days ti 1 
3 DOORS DOWN 

ni. NI i' UNIVERSAL 004018111MRG (13.98) A 
SOUNDTRACK 

UNIVERSAL 004552" /UMRG (13.98) 
The Longest Yard 

176 149 158 
THE WHITE STRIPES 
THIRD MAN 27256/V2 (15.98) 

177 137 1 

179 

Get Behind Me Satan 

WYNONNA 
CURB 78920 (18.98) 

Her Story: Scenes From A Lifetime 

VARIOUS ARTISTS 
WALT DISNEY 861248 (18.98) 

Disneymania 3: Music Stars Sing Disney ...Their Way! 

SHANIA TWAIN 
MERCURY 003072NMGN (13.98) O CI DJ MUGGS VS. GZA /THE GENIUS 

?. :;,g ANGELES 1001" (15.98) 

GEORGE STRAIT 181 185 17113 
MCA NASHVILLE 004446 /UMGN (13.98) 

182 177 138 BEE GEES 
POLYDOR UNIVERSAL 003777/UME (13.98 CO.,OVD) ± 

183 174 175 

CD /DVD set 

"Weekend on 

The Rocks" 

drops Nov. 

2á;d culls 

highlights 

from the 

band's four - 
night run at 

Red Rocks in 

September 

184 168 153 

185 171 169 

186 192 196 

DADDY YANKEE 
EL CARTEL. AI 450639 /MACHETE (15 98) 

DAVE MATTHEWS BAND 
:' RCA 68796 /RMG (18.98) A 

RE-ENTRY 11 

13 

E-ENTRT 54 

189 176 

190 163 139 

E -ENTRY E 

23 

5. 

3 

NEW 1 

ME -ENTRY 4 

193 181 36 

181 160 51 

24; 

The Very Best Of Sheryl Crow D 2''a 

Snares The 

chart's largest 

percentage 

gain (20 %), 

thanks to 

"Advance 

Warning" on 

M1V2. Plays 

Leno Nov. 25. 200 172 

VARIOUS ARTISTS Boy Wonder & Chencho Records Present: El Draft 2005 
CHENCHO. CHOSEN FEW EMERALD 1056 /UBO (9.98) 

ANA GABRIEL Historia De Una Reina 
SONY BMG NORTE 95902 (15.98) 

CHRIS TOMLIN 
SIXSTEPS 94243 /SPARROW (17 98) 

Arriving 

JIM JONES 
DIPLOMATS 5830 /KOCH (18.98 DD) A Harlem: Diary Of A Summer 

JESSE MCCARTNEY 
HOLLYWOOD 162470 (18.98) 

MACK 10 
H00- BANGIN' 73406" /CAPITOL (18.98) 

GEORGE JONES 
BANDIT 79792 (17.98) 

11 

3 

25 

30 

Greatest Hits D 2 

Grandmasters 188 

Somewhere Down In Texas 1 

Number Ones 23 

Barrio Fino Iti 25 

Stand Up 1 

124 

173 

39 

5 

Beautiful Soul II 15 

Hustla's Handbook 

Hits I Missed...And One I Didn't 

ANNA NALICK 
COLUMBIA 90891 /SONY MUSIC (11.98) 

CHAYANNE 
SONY 8MG NORTE 95886 (16.98) A 
SOUNDTRACK 
HOLLYWOOD 162557 (18.98) 

Cautivo 

Grey's Anatomy 

CHILDREN OF BODOM 
SPINEFARM 001 (15.98) 

BARLOWGIRL 
FERVENT /WORD -CURB 86446 /WARNER BROS. (13.98) 

Are You Dead Yet? 

Another Journal Entry 

CROSSFADE 
FG COLUMBIA 87148 /SONY MUSIC (12.98) A 

65 

79 

Wreck Of The Day 20 

62 

188 

195 

85 

Crossfade 41 

PAPA ROACH 
EL TONAL/GEFFEN 003141 / INTERSCOPE (13.98) Getting Away With Murder 17 

MIRANDA LAMBERT 
EPIC (NASHVILLE) 92026/SONY MUSIC (12.98) A 
DRU HILL 

72 i DEF SOUL /ISLAND 005220 /UME (13.98) 

Kerosene 61, , Ile 

Hits 72 

R KELLY 12i 

F_M bi 
ALICIA KEYS 1 F 

ODZ BOF KIDS 86 
-HE KILL"RS SE 

( -PAZ DEBA SIERRA _122 a 
PIRANDO LAMBERT ..73E 
'RACY L,WRENCE ... 3D 

LfEHOUEE ...,.... 3E 

UL' KIM 60 MARTINA MCBRIDE 3 MY MORNING JACKET .166 
LITFLE BIG TOWN ....115 PAUL MCCARTNEY 44 

JESSE MCCARTNEY 189 

BETTE MIDLER 10 ANNA NALICK 192 

MACK 10 190 THELONIOUS MONK JOE NICHOLS 7 

DAMIAN "JR. GONG" QUARTET WITH JOHN NICKELBACK 2 

MARLEY 65 COLTRANE 125 NINE INCH NAILS 152 

RICKY MARTIN 55 MONTGOMERY 'N SYNC 47 
MARY MARY 133 GENTRY 168 

DAVE MATTHEWS CRAIG MORGAN 163 11.1111111.3.11111111111 
BAND 184 MY CHEMICAL 

ROMANCE 78 

42 I Go to v- ww.billboard.biz for complete chart data 

WICKED 147 

BRAD BRAD PAISLEY 
PAPA ROACH ... ....198 
DOLLY PARTON 108 

PRETTY RICKY 72 

THE PUSSYCAT DOLLS 26 

0 
BONNIE F AIT- 116 
RASCAL=LATTS 25 
RAY J 109 
RBD ... .. .....96, 135 
RIHANNA 77 
LEANN RMEE 154 
THE ROL -ING STONES 79 

ENIMMIONERE 
SEAN PAIL 38 

SEETHER 1E5 
SEVENDUS 101 

SWITC -FC0- 74 

SYSTEF OF A DOWN 95 
THREE 6 MAFIA 19 
THRICE 76 
a 
KEITH URBAN 45 

SO AMAZING: AN ALL -STAR 
TRIBUTE TO LUTHER 

SHAKIRA 13 

_r 

T.I. PRESENTS THE PSC ..164 VANDROSS 73 
SHINEDOWJ ED 

ASHLEE SIMPSON 6 11 1 M 
CHRIS TOMLIN 187 
TRAPT 134 

WOW HITS 2006 61 

B', W:.:DEBä 

STAIND E6 THE GEOEL 93 RANDY TRAVIS 162 RECORDS PRESENT: © 
GWEN STEFAN GREYE .AATOMY ....194 TREY SONGZ 139 EL DRAFT 2005 185 PAUL WALL 
ROD STEWART 4 THE LO4ST YARD ..175 TRINA 37 DISNEYMANIA 3: MUSIC WEEZER 90 
STORY OF TIE YEAR ..114 SHANIA TWAIN 179 STARS SING DISNEY KANYE WEST 8, 128 
GEORGE STRAIT 1E1 TWISTA 31 .THEIR WAY, 178 THE WHITE STRIPES ..176 
BARBRA STREISAND ...661 ROB TTNAB 157 NOW 19 _ .... ,....23 CHARLIE WILSON 94 
SUGARLAN) cS 

GRETCHEN W1.SON . 28 805 
CECE WINANS 48 

STEVIE WONDER 13 
WYNONNA '77 

TONY YAÖ 
TRISHA YEARW000 .." 00 
YING YANG TWINS .... 87 
NEIL YOUNG 53 
YOUNGJEEZY 16 

Data for week of NOVEMBER 12, 2005 I CHARTS LEGEND on Page 56 
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AIRPLAY MOMDREO BY 

Nielsen 
Broaorast Data 
Ses c, 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

POP 10U AIRPLAY_,_,_:, 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

3 

i2 I 9 

KO E 7 

4 12 

7 10 

PO e 

E 

16 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

HBECAUSE OF YOU 
NELLY CLARKSON (RCA/RMG) 

GOLD DIGGER 
KANYE WEST FEAT JAMIE MIN (ROC- AFELLADff JM4QMGI 

RUN IT! 
CHRIS BROWN (JIVE20MBA) 

MY HUMPS 
THE BLACK EYED PEAS (A&M/INTERSCOPE) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNEWIDJMG) 

SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

10 
SUGAR, WERE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

LIKE YOU 
BOW WOW FEAT. CRAM (COLUMBIA) 

11 

1t 6 

-1 11 

11 20 

14 1? 26 

21 5 

16 14 29 

117 15 10 

18 
E19 16 31 

20 

21 

22 

19 23 

21 32 

29 

23 13 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

DONT FORGET ABOUT US 
MARIAN CAREY (ISLAND /IDJMG) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

STICKWITU 
THE PUSSYCAT DOLLS A&M/INTERSCOPE 

DON'T CHA 
THE PUSSYCAT MIS FEW BUSILIOIrB6 

MORE THAN WORDS 
FRANKIE J COLUMBIA 

BELLY DANCER (BANANZA) 
AKON SRC/UNIVERSAL/MAN 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON RCNRMG 

PON DE REPLAY 
RIHANNA SRP/DEF JAM/IDJMG 

SCARS 
PAPA ROACH (EL TONAL/GEFFE 

WE BELONG TOGETHER 
MARIAN CAREY ISLAND /IDJMG 

FEEL GOOD INC 
GOBILLAZ PARLOPHONENIRG 

LISTEN TO YOUR HEART 
D.H.T. ROBBINS 

LUXURIOUS 
GWEN STEFANI (INTERSCOPE) 

ttr 

11 

Ttt 

L4T 

1tt 

L*f 

s3 
e. TITLE 3 c ARTIST (IMPRINT ! PROMOTION LABELI 

26 26 15 
DON'T LIE 

THE BLACK EYED PEAS (A&M /INTERSCOPE) 

27 25 23 

41 4 

38 2 

33 8 

31 31 16 

32 29 7 

33 37 1'= 

34 32 2: 

40 3 

34 32 

37 36 13 

39 

40 

141 

35 Z 

30 11 

44 5 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

SOUL SURVIVOR 
YBUNG JEEMEIS MON (CORPORATE THUG7NEFJAAND.MG) 

HUNG UP 
MADONNA (WARNER BROS.) 

BOYFRIEND 
ASHLEE SIMPSON (GEFFEN) 

JUST THE GIRL 
THE CLICK FIVE (LAVA) 

SHINE ON 
RYAN CABRERA (E.V.L.AJATLANTIC) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

DON'T BOTHER 
SHAKIRA (EPIC) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (A&M /INTERSCOPE) 

IF YOU WERE MINE 
MARCOS HERNANDEZ (ULTRAX/TVT) 

I'M SPRUNG 
T -PAIN (CONVICT MUZIK/JIVE/ZOMBA) 

THESE WORDS 
NATASHA BEDINGFIELD (EPIC) 

COOL 
GWEN STEFANI (INTERSCOPE) 

O 2 15 

O 4 14 

o 3 11 

5 9 

7 21 

7 6 13 

12 10 

8 17 

O 9 31 

2 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (EPIC) 

IF ITS LOVIN' THAT YOU WANT 
RIHANNA (SRP /DEF JAM/IDJMG) 

47 
HEAR 'EM SAY 
KANYE WEST FEAT ADAM LEVINE MOCAfHLN'DEJNAID W 

42 7 
PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

1 CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

FLY AWAY 
NELLY (DERRTY /UNIVERSAUUMRG) 

DIRTY LITTLE SECRET * 
THE ALL- AMERICAN REJECTS (DOGHOUSEl1NTERSCOPE) 

45 2- HOLIDAY 
GREEN DAY (REPRISE) 

FOLLOW THROUGH 
GAVIN DEGRAW (J /RMG) 

SHAKE 
TING YANG TWINS FEAT. PRBULL (COLLIPARK/TVT) 

116 mnala;tream top 40 stations are electronically monitored 24 hours a day, 
7 days E \reek. This data is used to compile the Pop 100 

HOT 

SINGLES SALES 
); W TITLE 
53 3ó ARTIST (IMPRINT I PROMOTION LABEL) 

o 
2 2 

15 

11 

9 

4 21 

5 20 

5 

19 

1 

3 

GHETTO 
SCOUNDRELS FEAT. PASTOR TROY (INVISIBLE) 

ANGEL 
THE JONES GANG (REALITY /AAO) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

INSIDE YOUR HEAVEN/INDEPENDENCE DAY 
CARRIE UNDERWOOD (ARISTNRMG) 

INSIDE YOUR HEAVEN/VEHICLE 
BO BICE (RCNRMG) 

I THINK THEY LIKE ME 
DEM FRANCHISE BOYD (SO SO DEFMRGIN) 

TAURUS HERE 
TAURUS (LANDMINE( 

S.S.T. 
PRINCE (NPG /COLUMBIA) 

PRECIOUS 
DEPECHE MODE (SIRE/MUTEAIEPRISE) 

iC) 11 7 THERE IT GO! (THE WHISTLE SONG) 
JUELZ SANTANA (DIPLOMATS /DEF JAM/IDJMG) 

11 E 9 

12 E 20 

15 

28 

GO CRAZY 
YOUNG JEEST FEAT. JAY-Z (CORPORATE THUGi/DEF JAMTSJMG) 

LONELY 
ACON (SRC /UNIVERSAUUMRG) 

DONT CHA 
THE PUSSYCAT DOLLS FEAT BUSTA RHYMES (A&AMNTERSCOPE) 

2 
BABY GIRL 
TRE' (SEL'SUM) 

15 1t 3 
DO THEY KNOW IT'S HALLOWE'EN? 

..49 TIE NORTH AMERICAN HALLOWEEN PREYOMON INTUITIVE (VICE) 

BACK TOGETHER AGAIN 
MELI'SA MORGAN 6 FREDDIE JACKSON (LIZ ANN / ORPHEUS) 

GOLD DIGGER 
KABYE WEST FEAT. JAMS FAX (R0C- A- L;31A'DEF JNMOJMGI 

LAFFY TAFFY 
041 (DEEMONEY /ASYLUWATLANTIC) 

_18 

a 11 

16 38 

23 -3 14 

(,.. 24 25 11 

IA 3 

MY HUMPS 
THE BLACK EYED PEAS ( A&M/INTERSCOPE) 

REDNECK 12 DAYS OF CINSTAtASMETI S ̀ANTI SKBl CHRISTMAS 

JEFF FOXWORENYAEL ENGVALL MARNER BROS. (tNRSIML.Ewav 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. ACON (CORPORATE THUGZ/DEF JAMIOJ45) 

WE WILL BECOME SILHOUETTES/BE STIL MY HEART 
THE POSTAL SERVICE (SUB POP) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

CAN I HAVE IT LIKE THAT 
PHARRELL FEAT. GWEN STEFAN( (STAR TMKRNTERSCOPE) 

DIC,1C)I{ 
DATI PROVIDED BY 

kSee chart legönd for rules and explanations. Yellow indicates 
tested title, indicates New Release. 

ARTIST/T N-.JL ARE (!(Score) Chart 

POP 10WAIRPLAY 

INTERSCOPEI'6.1) 

r, We're Going Down IDJMG (69.7) 7 

Don't Forget About Us IDJMG (68.6) 13 

H You Were Mine rrt (66.1) 07 

Dirty Little Secret 
J:7 

Crawling Back To You ZOMBA (70.111 - 
I'm Feeling 

NATASH. BED) _.,..' Unwritten EPIC (70.2) - 
SIMPLE FLA 'Crazy LAVA(68.4) 

Girl Next Door ALERT (65.4) - 
Who I Am Hates Who I've Been CAPITOL (71.61 - 

SANTAN; FEAT. 

ADULT TOP 

TOLL 
KELLY C 

BON Ja 
HOWIE 
GAVIN DEG 

Think Of Me EMC (69.6) 

Better Days WARNER BROS. (86.2) 

Because Of You RUG (70.9) 

Have A Nice Day IDJMG (65.0) 

She Says EPIC (70.4) 

Follow Through HMG (65.5) 

Our last Night ARTEMIS (85.8) 

ADULT CONTEMPORARY 
a 

8 

10 

12 

13 

15- 

WO To Your Heart ROBBINS (71.4) 8 

Incomplete ZOMBA (71.7) 10 

Inside Yow Heaven RMG (71.7: 15 

I'm Feeling YOr 11 .7) 16. 

Window To My Heart ems (89.4) 17 

Behind These Hazel Eyes RAW (65.4) 13 
Lost Without You COLUMBIA (66.4) 26 

I Will Not Be Broken CAPITOL (80.0) 28 

MODERM1ROCK 

Hypnotize COLUMBIA (68.B) 

Tinted Transistor VIRGIN (71.0) 

The Ghost In You REPMSE (69A) 21 

We Don't (are Anymore REPRISE (67.7) 

Falling ATLANTIC (71.9) 

3C 

3E 

Data Ac r week of NOVEMBER 12, 2005 I For chart reprints :all 646.654.4633 

CID 

10 14 

11 40 

14 13 

21 6 

15 29 

28 5 

16 2 

13 8 

17 30 

19 23 

TITLE 
ARTIST IMPRINT !PROMOTION LABEL) 

GOLD DIGGER 
KANN WEST FEAT JA EFOCUtOC- AfH1WtKFJAWISSIG) 

MY HUMPS 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA/RMG) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER /IDJMG) 

RUN IT! 
CHRIS BROWN (JIVE/ZOMBA) 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

SHAKE IT OFF 
MARIAH CAREY (ISLAND /IDJMG) 

BEVERLY HILLS 
WEEDER (GEFFEN) 

LIKE YOU 
BOW WOW FEAT. CIARA (COLUMBIA) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AXON (CORPORATE THUGNJEF JAMMDJMG) 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (AMAANTERSCOPE) 

STICKWITU 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

HUNG UP 
MADONNA (WARNER BROS.) 

BOYFRIEND 
ASHLEE SIMPSON (GEFFEN) 

FEEL GOOD INC 
GORILLAS (PARLOPHONENIRGIN) 

PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) 

8 17 
BELLY DANCER (BANANZA) 
AKON (SRC /UNIVERSAL /UMRG) 

122 20 10 

23 23 32 

Kg, 45 3 

24 23 

MORE THAN WORDS 
FRANKIE J (COLUMBIA) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA/RMG) 

DANCE, DANCE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND/ATLANTIC) 

26 22 27 
LISTEN TO YOUR HEART 
O.N.T. (BOBBINS) 

It 31 4 
DON'T FORGET ABOUT US j MARIAN CAREY (ISLAND /IDJMG) 

28 25 15 
DON'T LIE 
THE BLACK EYED PEAS (A&M /INTERSCOPE) 

27 41 
SCARS 
PAPA ROACH (EL TONAL/GEFFEN) 

t° 
26 29 WE BELONG TOGETHER 

1 29 18 
JUST THE GIRL 
THE CLICK FIVE (LAVA) 

MARIAN CAREY (ISLAND /IDJMG) 

32 30 14 
PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) It 35 16 
DIRTY LITTLE SECRET 

THE ALL- AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

Z 37 8 
I'M SPRUNG 

T -PAIN (CONVICT MUZIK/JIVE/ZOMBA) 

40 3 
LAFFY TAFFY 
04L (DEEMONEY /ASYLUM /ATLANTIC) 

© 41 4 
LUXURIOUS 

îrrl GWEN STEFAN( (INTERSCOPE) 

37 34 30 
DON'T PHUNK WITH MY HEART 

THE BLACK EYED PEAS (A&M /INTERSCOPE) 

38 36 23 

49 6 

39 24 

32 27 

38 9 

43 29 

33 21 

44 24 

51 5 

te 47 12 

48 15 

THESE WORDS 
NATASHA BEDINGFIELD (EPIC) 

STAY FLY 
THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA) 

GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANI (EPIC) 

SHINE ON 
RYAN CABRERA (E.V.L.A. /ATLANTIC) 

HOLIDAY 
GREEN DAY (REPRISE) 

COOL 
GWEN STEFAN( (INTERSCOPE) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

IF ITS LOVIN' THAT YOU WANT 
RIHANNA (SRP /DEF JAM /IDJMG) 

IF YOU WERE MINE 
MARCOS HERNANDEZ (ULTRAX/TVT) 

YOU'LL THINK OF ME 
KEITH URBAN (CAPITOL (NASHVILLE)) it 46 18 
OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBS DEEP (SHADY /AFTERMATWINTERSCOPE) 

ek 59 4 
THERE IT GO! (THE WHISTLE SONG) 
JUELZ SANTANA (DIPLOMATS /DEF JAM /IDJMG) 

53 

TITLE 
ARTIST IMPRINT PROMOTION LABEL) 

62 4 
HEAR 'EM SAY 
KANYE WEST FEAT. ADAM LEVINE (ROC- A- FELLADEF JAM UMG) 

61 4 
I THINK THEY LIKE ME 
DEM FRANCHISE BOYS SO SO DEFMRGIN) 

42 3 
DON'T BOTHER 
SHAKIRA (EPIC) 

c 57 10 
FOLLOW THROUGH 
GAVIN DEGRAW (J /RMG) 

55 50 2 
L.O.V.E. 
ASHLEE SIMPSON (GEFFEN) 

56 
fw 

57 
58 

81 

64 

55 8 
FLY AWAY 
NELLY (DERRTY /UNIVERSAUUMRG) 

56 6 
GIRL TONITE 
TWISTA FEAT. TREY SONGS (ATLANTIC) 

53 3 
HUSTLER'S AMBITION 
50 CENT (G- UNIT /INTERSCOPE) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

1 TEQUILA MAKES HER CLOTHES FALL OFF 
JOE NICHOLS (UNIVERSAL SOUTH) 

60 10 
FIX YOU 
cOLOPLAY (CAPITOL) 

1 LIGHTS AND SOUNDS 
YELLOWCARD (CAPITOL) 

67 4 
HERE WE GO 
IRINA FEAT. KELLY ROWLAND (SLIP -N- SLIDE/ATLANTIC) 

52 6 
PRECIOUS 
DEPECHE MODE (SIRE/MUTE /REPRISE) 

65 10 

70 5 

67 66 8 

68 64 10 

63 27 

1 

1 

STARS 
SWITCHPOOT (COLUMBIA) 

COME A LITTLE CLOSER 
DIERKS BENTLEY (CAPITOL (NASHVILLE)) 

STAY WITH ME (BRASS BED) 
JOSH GRACIN (LYRIC STREET) 

BEST I EVER HAD 
GARY ALLAN (MCA NASHVILLE) 

BEST OF YOU 
F00 FIGHTERS (ROSWELURCA/RMG) 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

DARE 
GORILLAS FEAT. SHAUN RYDER (PARLOPHONE/VIRGIN) 

78 29 
HELENA (SO LONG & GOODNIGHT) 
MY CHEMICAL ROMANCE (REPRISE) 

BAT COUNTRY 
AVENGED SEVENFOLD (HOPELESS/WARNER BROS.) 

1 

75 5 
LIGHTERS UP 
LIL' KIM (QUEEN BEE /ATLANTIC) 

PUMP IT 
THE BLACK EYED PEAS (A&M /INTERSCOPE) 

SKIN (SARABETH) 
RASCAL FLATTS (LYRIC STREET) 

SOUL MEETS BODY 
DEATH CAB FOR CUTTE (ATLANTIC) 

Q 87 6 
BETTER DAYS 

GOO G00 DOLLS (WARNER BROS.) 

81 7 

O 77 3 

91 2 

82 79 4 

Q 90 3 

84 80 5 

88 

88 71 28 

95 2 

7© 

HAVE A NICE DAY 
BON JOVI (ISLAND /IDJMG) 

SHAKE 
PING YANG TWINS FEAT. PRBULL (COLLIPARK/TVT) 

LIKE WE NEVER LOVED AT ALL 
FAITH HILL (WARNER -CURB/WAN/WARNER BROS.) 

DOESNT REMIND ME 
AUDIOSLAVE (EPIC /INTERSCOPE) 

ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) 

I'M FEELING YOU 
SANTANA FEAT ASCJIHLE BRANCH & THE WRECKERS (ARISTARMG) 

SHE SAYS 
HOWIE DAY (EPIC) 

ALL THESE THINGS THAT I'VE DONE 
THE KILLERS (ISLAND /IDJMG) 

THIS IS HOW A HEART BREAKS 
ROB THOMAS (MELISMNATLANTIC) 

SPEED OF SOUND 
COLDPLAY (CAPITOL) 

MUST BE DOIN' SOMETHIN' RIGHT 
BILLY CURRINOTON (MERCURY) 

WELCOME 2 DETROIT 
TRICK TRICK FEAT. EMINEM (WONDERBOY /MOTOWN /UMRG) 

I DONT CARE 
RICKY MARTIN FEAT. FAT JOE S AMERIE (COLUMBIA) 

BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

HONKY TONK BADONKADONK 
TRACE ADKINS (CAPITOL (NASHVILLE)) 

WHO YOU'D BE TODAY 
KENNY CHESNEY (RNA) 

RUSH 
ALT & O. (HOLLYWOOD) 

DO YOU WANT TO 
FRANZ FERDINAND (DOMINO /EPIC) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

BACK THEN 
MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS.) 

PRETTY VEGAS 
INXS (EPIC) 

GOOD IS GOOD 
SHERYL CROW (A&M /INTERSCOPE) 

aOF 100: The top Pop singles & tracks, according to mainstream too 40 radio audience impressions measured by Nielsen 
3roadcast Data Systems, and sales compiled by Nielsen SoundScae. See Chart Legend for rules and explanations. 45 2005, VNU 
3usiness Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES 
SALES: This data is used to compile both the Billboard Hot 100 anc Pop 100. See Chart Legend for rules and explanations. S 2005, 
JNL Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations. O 2005, Promosquad 
And HitPredictor are trademarks of Think Fast LLC. 
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NOV 

r 
12 ).. 

SALES DATA COMPILE ) FY 

Niel<<, 

lA -rae 
AI_13lJIVIS 

HH SHIT 
11-:BUT 

#1 
T & NUMBER / DISTRIBUTING LABEL (PRICE) 

DESTINY'S CHILD 
COLUMBIA 97765 /SONY MUSIC 18.98 

BUN -B 
RAP -A -LOT 4 LIFE 68539 /ASYLUM 18 

ALICIA KEYS 
J 67424/RMG 18.98 O 
STEVIE WONDER 
MOTOWN 002402/UMRG 13.98 

YOUNG JEEZY 
CORPORATE THUGZ/DEf JAM 004421' /IDJMG 13.98 

KANYE WEST 
ROC -A- FELLA/DEF JAM 004813` /IDJMG 13.98 

THREE 6 MAFIA 
HYPNOTIZE MINDS /COLUMBIA 94724/SONY MUSIC 18.98 

TRINA 
SLIP -N- SLIDE/ATLANTIC 83710`/AG 18.9 

THE BLACK EYED PEAS 
A &M 004341`/INTERSCOPE 13.98/8.98 

NIP 

2 

3 

2 

ti 
:C1 

#1s 

Trill 1 

Unplugged j 1 

A Time To Love 

Let's Get It: Thug Motivation 101 

Late Registration 

Most Known Unknown 

Glamorest Life 

Monkey Business 

TWISTA 
ATLANTIC 83820`/AG 18.98 

IMPRINT & NUMBER / DISTRIBUTING 

CECE WINANS 
PURESPRINGS GOSPEL/INO 93997/SONY MUSIC (18.98) 

Purified 

L7 

5' 

The Day After 

KEYSHIA COLE 
A &M 003554` /INTERSCOPE 13.98 . 

3 
KIRK FRANKLIN 
FO YO SODUGOSPO CENTRIC 71019/ZOMBA 18.9 

TONI BRAXTON 
BLACKGROUND 005441 /UMRG 13.98 

20 20 

izir23 36 

gair 25 

25 15 

25 24 21 

26 21 18 

27 22 23 

21k 30 

16 

aa 

26 -E 

29 29. 

31 27 

28 

35 39 

27 19 

34 36? 

35 344 

38 33 

37 32 

39 38 

Ili42 40 

32 24 

-;' 17 44 

14 46 

The Way It Is 

Hero 

LIL' KIM 
QUEEN BEE/ATLANTIC 83818`/AG (18.98) 

MARIAN CAREY 
ISLAND 003943`/IDJMG (13.98) 

PAUL WALL 
SWISHAHOUSE /ATLANTIC 83808 /ASYLUM 18.9 

SEAN PAUL 
VP /ATLANTIC 83788 /AG 18.98 

BLACK ROB 
BAD BOY 83840`/AG (18.98) 

CHARLIE WILSON 
JIVE 69429 /ZOMBA 18.98 

RAY J 
KNOCKOUT 87521 /SANCTUARY (18.96) 

DWELE 
VIRGIN 71410 (17.98) 

SOUNDTRACK 
VERITY 71620 /ZOMBA (18.98) 

LYFE JENNINGS 
COLUMBIA 90946 /SONY MUSIC 12.98 41 

WARREN G 
HAWINO /G -FUNK 54707' /LIGHTYEAR 18.98 

MACK 10 
HOS- BANGIN' 734061/CAPITOL (18.98) 

VARIOUS ARTISTS 
J 624721/RMG (18.98) 

DAMIAN "JR. GONG' MARLEY 
GHETTO YOUTHS/TUFF GONG 005416 /UMRG (13.98) 

YOLANDA ADAMS 
ELEKTRA/ATLANTIC 83789/AG (18.98) 

PRETTY RICKY 
ATLANTIC 83786/AG (18.98) 

50 CENT 
SHADY /AFTERMATH 004092` /INTERSCOPE (13.98/8.98) O+ 

THE PUSSYCAT DOLLS 
A &M 005374 /INTERSCOPE (13.98) 

TREY SONGZ 
SONG BOOK/ATLANTIC 83721/AG (15.98) 

DAVID BANNER 
SRC /UNIVERSAL 004975` /UMRG 13.98 (0) 

2 

Libra 4 
The Naked Truth 1 3 

The Emancipation Of Mimi 1 

The Peoples Champ 111 1 

The Trinity 41 

The Black Rob Report 1Q 

Charlie, Last Name Wilson 3 

Raydiation 13 

Some Kinda... 

The Gospel 2 

Lyfe 268 -192 

1111 

01 1 
In The Mid -Nite Hour 15 

Hustla's Handbook 

So Amazing: An All -Star Tribute To Luther Vandross 1 

Welcome To Jamrock 4 

Day By Day 4 

Bluestars 5 

The Massacre 

PCD 

I Gotta Make It 

Certified 

Album II 

TP.3 Reloaded 

Wanted 

Harlem: Diary Of A Summer 

U.S.A.: United State Of Atlanta 

Music Of The Sun 3 

KEM 
MOTOWN 004232/UMRG (13.98) 

R. KELLY 
JIVE 70214/ZOMBA (18.98/12.98) O+ 

BOW WOW 
COLUMBIA 93505`/SONY MUSIC 18.98 

JIM JONES 
DIPLOMATS 5830 /KOCH (18.98 DO) OD 

YING YANG TWINS 
COLLIPARK 2520`/TVT (17.98/11.98) 

RIHANNA 
SRP /DEF JAM 004937/I0JMG 13.98 

7 

6 

3 

T.I. PRESENTS THE PSC 
GRAND HUSTLE/ATLANTIC 83797`/AG (18.98) 

MARY MARY 
MY BLOCK/COLUMBIA 92948/SONY MUSIC (18.98) 

COMMON 
G.0.0.0. /GEFFEN 004670' /INTERSCOPE (13.98/8.98) O 

25 To Life 1 

Mary Mary I 

Bel i it 
41 35 

1e 37 
Slolil 

1I 
EBONY EYEZ 
TRACK MASTERS 66094` /CAPITOL 18.98 

111 7 Day Cycle 

4 TONY YAYO 
G -UNIT 0048731/INTERSCOPE 13.98/8.98 O+ 

Thoughts Of A Predicate Felon 
¡. 

45 xE ; 
CHROME 
HYPNOTIZE MINDS 3612 /STREET LEVEL (16.98) 

Straight To The Pros 

i EARTH, WIND & FIRE 
SANCTUARY 87513 (18.98) 

Illumination 1 
- 

à^ KINDRED THE FAMILY SOUL 
HIDDEN BEACH /EPIC 96512/SONY MUSIC (18.98) 

In This Life Together 
1 

_ WILL DOWNING Soul Symphony I GRP 005215NG (18.98) 

f $ MIKE JONES Who Is Mike Jones? 
SWISHAHOUSE/ASYLUM 49340`/WARNER BROS. (18.98) 

50 i NEW 

I 

- ANGIE STONE Stone Hits: The Very Best Of Angie Stone 
J 68513/RMG 18.98 

29 MARQUES HOUSTON 
T.U.G. /UNIVERSAL 004696 /UMRG 13.98 

Naked 

t - DRU HILL 
. - DEf SODUISLAND 005220 /UME 13.98 

Hits 

53 ? 13 VARIOUS ARTISTS 
THE EMI GROUP /UNIVERSAL/SONY BMG /ZOMBA 12133/CAPITOL (18.98) 

Now 19 

_5 37 a GREATEST SOUNDTRACK 
GAINER MUSIC WORLD /FOX 87539 /SANCTUARY URBAN (18.98) 

MEN LEELA JAMES 
NARNER BROS. 48027 (13.98) 

50 

22 

Roll Bounce: The Album 54 J 

46 I Go tc .vww.billboard.biz for complete chart data 

A Change Is Gonna Come I 

15 

49 

68 13 

69 NEW 

CIARA 
SHO'NUFF- MUSICLINE/LAFACE 62819`/ZOMBA (18.98/12.98) 

WEBBIE 
TRILL 83825 /ASYLUM (18.98) 

MISSY ELLIOTT 
THE GOLD MIND /ATLANTIC 83779`/AG (18.98) 

DESTINY'S CHILD 
COLUMBIA 92595/SONY MUSIC (18.98) 

BABYFACE 
ARISTA 70568/RMG (18.98) 

HEZEKIAH WALKER & LFC 
VERITY 62829/ZOMBA (17.98) 

FRANKIE J 
COLUMBIA 96433/SONY MUSIC (18.98 DO) 

JOHN LEGEND 
G.O.O.D. /COLUMBIA 92776`/SONY MUSIC (18.98) OS 

SYLEENA JOHNSON 
JIVE 61093/ZOMBA (18.98) 

Goodies 

Savage Life 

The Cookbook 

Destiny Fulfilled 

Grown & Sexy 

20 \85 The Experience 

The One 

Get Lifted 

Chapter 3: The Flesh 

VARIOUS ARTISTS 
SO SO DEF 73874`NIRGIN (18.98) 

Jermaine Dupri Presents... Young, Fly & Flashy Vol. 1 

FANTASIA 
J 64235`/RMG (18.98) 

NAJEE 
HEADS UP 3104 (17.98) 

Free Yourself 

13' 

My Point Of View 

DJ MUGGS VS. GZA /THE GENIUS 
ANGELES 1001` (15.98) 

ERIC BENET 
FRIDAY /REPRISE 47970/WARNER BROS. (18.98) 

KANYE WEST 
ROC -A- FELLA /DEF JAM 002030` /IDJMG (16.98/8.98) 

PACE 
SETTER 90 69 11 

SOUNDS OF BLACKNESS 
SLR 54693 /LIGHTYEAR (17.981 

73 

74 

75_. -_ 

ti 

74 

Grandmasters 61 

The College Dropout 1 

Unity 4' 

Already Platinum SLIM THUG 
STAR TRAK/GEFFEN 003505" /INTERSCOPE (13.98/8.98) 

AKON 
SRC /UNIVERSAL 000860' /UMRG (13.98) 

Trouble 

JODECI 
UNIVERSAL/CHRONICLES 001812/UME (13.98) 

Back To The Future: The Very Best Of Jodeci 

NB FOR A CON PLETE LISTING OF THE HOT R &B HIP -HOP ALBUMS. CHECK OUT WWW.BILLBOARD.COM 

TOP 

REGGAE AI7I3UIVIS 

IMPRINT & NUMBER / DISTRIBUTING LAB 

1 1 5 
SEAN PAUL 
VP /ATLANTIC 83788*AG 

2 8' DM4IAN "JR. GONG" MARLEY 
GHETTO YOUTHS/TUFF GONG 005416 /UMRG 

8, MATISYAHU 
OFE IC 96464 /SONY MUSIC 

S NEAD O'CONNOR 
THAT'S WHY THERE'S CHOCOLATE AND VANILLA 001 

5 42 
B3B MARLEY AND THE WAILERS 

.I TIFF GONG /ISLAND /CHRONICLES 004008 /UME 

18 
T.S.K. 
./P1.11. 

6 WILLIE NELSON 
_0:T HIGHWAY 004706` /UMGN 

M4 SHAGGY 
31C YARD /GEFFEN 004180` /INTERSCOPE 

VARIOUS ARTISTS 
JP1T29` 

g 4 
4 

1 

SOUNDTRACK 
.INERICK 48675/WARNER BROS. 

SOB MARLEY 
.P9PCY 50134 

3CINDRED 
31EER BROS /LAVA 93304/AG 

in 10 
WAYNE 

i,P 1702' 

14 13 23 JARIOUS ARTISTS 
IA. OR & TIE 89100 

308 MARLEY 
4PJACY SPECIAL PRODUCTS 50541 /MADACY 

4 

The Trinity 

Welcome To Jamrock 11 
Uve At Stubb's 

Throw Down Your Arms 

Gold 

Unknown Language 

Countryman 

Clothes Drop 

Reggae Gold 2005 

50 First Dates 

The Best Of Bob Marley 

Babylon 

Lava Ground 

Blazin' Reggae 

20 Best Of Bob Marley 

E ET WEEN T HE BULLETS rgeorge á billboard.com 

SOUNDTRACK HAS RADIO `BOUNCE' 
Tak -ng Greatest Gainer honors on Top R &B/ 

Hip -Hop Albums is the soundtrack to "Roll 

Bounce," st No. 54. 

Driven bi R &B classics 
covered L-y Beyoncé, 
Iidlelle Wi_liams, Brooke 

Valentine and Fabolous, 
the set enjoys its second 
con;ecutiv-2 _ncrease (30 %) 

and third overall since de- 

bating in tie Oct. 8 issue. 
Three singles from the 

soundtrack are currently receiving radio 
play. Among these is "Pure Gold" by Earth, 

Wind & Fire, which re- 
gains its bullet at No. 81 

on Hot R &B /Hip -Hop 
Songs with almost 4 mil- 
lion in audience. 

Beyoncé's contribution, 
"Wishing on a Star," 
peaked at No. 28 at adult 
R &B radio. 

-Raphael George 

Data for week of NOVEMBER 12, 2005 CHARTS LEGEND on Page 56 
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NOV 
12 

2005 
3.. 

AIRPLAY MONITORED BY 

Nielsen 
Broadcast Data 
Systems 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ /DEF JAM /IDJMG) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

PRESIDENTIAL 
YOUNGBLOODZ (GHET -O- VISION /LAFACE/ZOMBA) 

I'M A KING 
MC FEAT. T.I. A LIL SCRAPPY (GRAND HUSTLE/ATLANTIC) 

HEAR 'EM SAY 
KANYE WEST FEAT. ADAM LEVINE (ROC- A- FELLNDEF JAM /IDJMG) 

CATER 2 U 
DESTINY'S CHILD (COLUMBIA/SUM) 

WINDOW SHOPPER 
50 CENT (G- UNIT /INTERSCOPE) 

AND I 

CMRA (SHO 'NUPE- MUSICLINE /LAFACE /ZOMBA) 

GO CRAZY 
YOUNG JEEZY FEAT. JAY-2 (CORPORATE THUGZ/DEF JAM /IDJMG) 

I WANNA BE LOVED 
ERIC BENET (FRIDAY /REPRISE /WARNER BROS.) 

GOTTA GO 
TREY SONGZ (SONG BOOK/ATLANTIC) 

CAN I HAVE IT LIKE THAT 
PHARRELL FEAT. GWEN STEFANI STAR TRAK/INTERSCOPE 

I CAN'T STOP LOVING YOU 
KEM MOTOWN /UM 

EVERYTIME I THINK ABOUT HER 
JAHEIM FEAT. JADAKISS (DIVINE MILL /WARNER BROS.) 

FIREMAN 
LIC WAYNE (CASH MONEY /UMRG) 

111 
KRYPTONITE (I'M ON IT) 
PURPLE RIBBON ALL -STARS (PURPLE RIBBON/VIRGIN) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

LOOKING FOR YOU 
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA) 

FIND YOUR WAY (BACK IN MY LIFE) 
KEM (MOTOWN /UMRG) 

SLOW WIND 
R. KELLY (JIVE/ZOMBA 

DRAPED UP 
BUN -B RAP -A -LOT 4 LIFE/ASYLUM 

1111 

I 

GIRL TONITE 
TWISTA FEAT. TREY SONGZ (ATLANTIC) 

I SHOULD HAVE CHEATED 
KEYSHIA COLE (A &M /INTERSCOPE) 

I THINK THEY LIKE ME 
DEM FRANCHIZE BOYZ (SO SO DEFNIRGIN 

UNBREAKABLE 
ALICIA KEYS (J /RMG) 

GOLD DIGGER 
KANYE WEST. FEAT. JAMIE FOSS (ROC- A- FELLNDEF JAM /IDJMG) 

LIKE YOU 
BOW WOW FEAT. CIABA (COLUMBIA/SUM 

SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

LIGHTERS UP 
LIC KIM (QUEEN BEE /ATLANTIC) 

ISTAY FLY 
THREE 0 MAFIA (HYPNOTIZE MINDS /COLUMBIA/SUM) 

IIII 
IIITHERE IT GOI (THE WHISTLE SONG) 

JUELZ SANTANA (DIPLOMATS /DEF JAM /IDJMG) 

1111 NAKED 
MARQUES HOUSTON T.U.G. /UNIVERSAUUMRG) 

11111111 MUST BE NICE 
LYFE JENNINGS (COLUMBIA/SUM) 

LAFFY TAFFY 
DAL (DEEMONEY /ASYLUM /ATLANTIC) 

ONE WISH 
BAY J (KNOCKOUT /SANCTUARY 

I'M SPRUNG 
T-PAIN (KONVICT MUZIK/JIVE/ZOMBA) 

HERE WE GO 
TRINA FEAT. KELLY ROWLAND (SLIP -N -SLIDE /ATLANTIC) 

WE BE BURNIN' 
SEAN PAUL VP /ATLANTIC) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

FREE YOURSELF 
FANTASIA J /RM 

WE BELONG TOGETHER 
MARIAH CAREY (ISLAND /IDJMG) 

1111 
BE WITHOUT YOU 
MARY J. BLIGE (GEFFEN/INTERSCOPE) 

IIISHAKE 
VIRG YANG TWINS FEAT. PITBULL (COLLIPARK/TVT) 

1111 
CROSS MY MIND 
JILL SCOTT (HIDDEN BEACH /EPIC /SUM) 

TOUCH IT 
BUSTA RHYMES (AFTERMATH / INTERSCOPE) 

WHEN WE MAKE LOVE 

DON'T FORGET ABOUT US 
MARIAN CAREY ISLAND /IDJMG 

1111 
GOTTA GO GOTTA LEAVE (TIRI 
VIVIAN GREEN (COLUMBIA/SUM 

CHARLIE LAST NAME: WILSON 
CHARLIE WILSON (JIVE /ZOMBA) 

HOT R&13/HIP iWC)P 
SINGLES SALES 

- 12 #1 
J 'JKî 

(IMPRINT / PROMOTION LABEL) 

GHETTO 
SCOUNDRELS FEAT. PASTOR TROY (INVISIBLE) i BABY GIRL 

TRE' (SEL'SUM) 

RUN IT! 
CHRIS BROWN (JIVE/ZOMBA) 

i 
e . 

i 4. 'it 9 ii 2, 

1i 
4. 
14 4 9 

13 17 4 

® DON'T TEST US 
`, MR. POOKIE (BOSS /CRAWL 2 BAWL) 

I THINK THEY LIKE ME 
DEM FRANCHIZE BOYZ (SO SO DEFNIRGIN) 

BACK TOGETHER AGAIN 
MELISA MORGAN & FREDDIE JACKSON (LU ANN /ORPHEUS) 

LAFFY TAFFY 
DAL (DEEMONEY /ASYLUM /ATLANTIC) 

THERE IT GOI (THE WHISTLE SONG) 
JUELZ SANTANA (DIPLOMATS /DEF JAM /IDJMG) 

COME GO WITH ME 
RUSTIC FEAT. CROW (SPIDO) 

EVERYDAY 
MA (MLAR) 

le 10 14 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM /IDJMG) 

WE CAN HANDLE THAT 
SUCK 23 (MANCINI WEAR) 

LIKE ME 
BORNSCAN (MLAR) 

GO CRAZY 
YOUNG JEEZY FEAT. JAY -Z (CORPORATE THUGZ/DEF JAM /IDJMG) 

CAN YOU BELIEVE IT 
STYLES P FEAT. AKON (RUFF RYDERS /INTERSCOPE) 

GOLD DIGGER 
KANTE WEST FEAT. JAMIE FOSS (ROC- A- FELLNDEF JAM /IDJMG) 

MillCAN I HAVE IT LIKE THAT 
PHARRELL FEAT. GWEN STEFANI (STAR TRAK/INTERSCOPE) 

III II 
III II SOBLH 

RAY (UTACK ARK) 

ERN LOVIN 

NOOKIE 

THE BLACK 

P FEAT. M.IA. A JABBA (NEXT PLATEAU /UNIVERSAUUMRG) 

MY HUMPS 
UCK EYED PEAS (A &M / INTERSCOPE) 

WE SWERV'N 
SAWED OFF "DA-UNTAMED" (URBAN STYLZ/PEPPA INTERTNAIONAL) 

SHE'S OUTTA MY LIFE 
DILLAN COLE BROWN (MLAR) 

WINDOW SHOPPER /HUSTLER'S AMBITION 
50 CENT (G- UNIT / INTERSCOPE) 

FIREMAN 
UL' WAYNE (CASH MONEY /UMRG) 

UNBREAKABLE 
ALICIA KEYS (J /RMG) 

48 I Go to www.billboard.biz for complete chart data 

GINUWINE EPIC /SUM 

TESTIFY 
COMMON (G.0.0.0. /GEFFEN/INTERSCOPE) 

RI-1y1 HIVIIC', AIRPLAY 

n '. ©l II LIKE YOU 
BOW WOW FEAT. CIARA (COLUMBIA/SUM) 

MY HUMPS 
THE BLACK EYED PEAS (A &M /INTERSCOPE) I I'M SPRUNG 
T -PAIN (KONVICT MUZIK/JIVE/ZOMBA) I SHAKE 
PING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT) 

III 

Ill 

TI 
ARTIST 

#1 
eWNS 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM /IDJMG 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

HERE WE GO 
TRINA FEAT. KELLY ROWLAND (SLIP -N- SLIDE/ATLANTIC) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

SHAKE IT OFF 
MARIAN CAREY (ISLAND/INK) 

GIRL TONITE 
TWISTA FEAT. TREY SONGZ (ATLANTIC) 

ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) 

STAY FLY 
THREE a MAFIA FEAT. YOUNG BUCK & EIGHTBALL A MJO (HYPNOTIZE MINDS/COLUMBIA/SUM) 

PLAY 
DAVID BANNER (SRC/UNIVERSAL/UM) 

DON'T FORGET ABOUT US 
MARIAN CAREY (ISLAND /IDJMG) 

LAFFY TAFFY 
DAL (DEEMONEY /ASYLUM /ATLANTIC) 

BADD 
TING YANG TWINS FEAT. MIKE JONES A MR. COLLIPARK (COLLIPARK/TVT) 

STICKWITU 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) ®.I THINK THEY LIKE ME 
DEM FRANCHIZE BOYZ FEAT. JERMAINE OUPRI, DA BRAT & BOW WOW (SO SO DEFNIRGIN) 

LUXURIOUS 
GWEN STEFANI ( INTERSCOPE) 

THERE IT GOI (THE WHISTLE SONG) 
JUELZ SANTANA DIPLOMATS /DEF JAM /IDJMG) 

LIGHTERS UP 
LIC KIM QUEEN BEE /ATLANTIC) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBS DEEP (SHADY /AFTERMATH / INTERSCOPE) 

GRILLZ 
NELLY FEAT. PAUL WALL, ALI H GIPP (FO' REEUDERRTY /UMRG) 

(IMPRINT I PROMOTION LABEL) 

1 #1 GOTTA GO GOTTA LEAVE (TIRED) 
wKS VIVIAN GREEN (COLUMBINSUM) 

CHARLIE LAST NAME: WILSON 
CHARLIE WILSON (JIVE /ZOMBA) 

I WANNA BE LOVED 
ERIC BENET (FRIDAY /REPRISE/WARNER BROS.) 

UNBREAKABLE 
ALICIA KEYS (J /RMG) I I CAN'T STOP LOVING YOU 
KEM (MOTOWN /UMRG) 

MARIAN CAREY NGANO//IIDJMG)HER . I FIND YOUR WAY (BACK IN MY LIFE) 
KEM (L 

SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

MUST BE NICE 
LYFE JENNINGS (COLUMBIA/SUM) 

FREE YOURSELF 
FANTASIA (J /RMG) . PUFY M 
INDIA.RIMIE (ROWE DY /MOTOWWUMRG) . I THINK LOVE U 
DWELE (VIRGI N) in CROSS MY MIND 
JILL SCOTT (HIDDEN BEACH /EPIC /SUM) 

rYES I'M READY 
JEFFREY OSBORNE (KOCH) 

WORK IT OUT 
DR. CHARLES G. BATES AND THE WARRIORS FEAT. BLAME WILLIAMS (ICES INSPIRATIONAUICEE) 

PLEASE 
TONI BBAXTON (BLACKGROUND /UMRG) 

m® GRO SEXY 
BASYFACE 

WN 
(ARIS& TNRMG) 

11111 
WHOAA 
MINT CONDITION (CAGED BIRD /IMAGE) 

EVERY WOMAN DREAMS 
SHANICE (IMAJAWPLAYTYME) 

CRAZY LOVE 
WILL DOWNING (GRPNERVE) 

PURE GOLD 
EARTH, WIND & FIRE (SANCTUARY) 

IN MY MIND 
HEATHER HEADLEY (J /RMG) 

WHERE WOULD I BE (THE QUESTION) 
KINDRED THE FAMILY SOUL (HIDDEN BEACH /EPIC /SUM) 

SOMEONE WATCHING OVER YOU 
YOLANDA ADAMS (ELEKTRA/ATLANTIC) 

TRIPPIN' (THAT'S THE WAY LOVE WORKS) 
TONI BRAXTON (BLACKGROUND /UMRG) 

vtt I1' PR EDI C,1'C)R 
DATA PROVIDED BY romosquad 

See dell legend for rules and explanations. Yellow Indicates recentty tested title, 
indicates New Release. 

ARTIST/T tti.ABE V (Score) 

R &B /I-IFiOP AIRPLAY 

Chart Rank 

* NE 
tr JAer_ * DONE__ JON 

Grlllz UMRG (77.8) 

So Amazing sum (68.0) 

Better Start Talking ZOMBA (68.5) 

TWIST 
KEYS 
DEM 
A -. 

R 

SEAN 
MARI 
KANYE'INES. 
YOUNC JEEZY FEAT. JAY - 
JAMIE FOXX FE 

DESTINY E CHI ;P 

A. F E - Girl Tonite ATLANTIC (69.0) 

H A C I Should Have Cheated INTERSCOPE (91.0) 

FR Dh I Think They like Me VIRGIN (78.2) 

Unbreakable RAM (80.8) 

trE Wish SANCTUARY (85.7) 

'IL Sprung ZOMBA (66.2) 

Here We Go ATLANTIC (79.0) 

We Be Bureln' ATLANTIC (68.2) 

A f Don't Forget About Us !DWG (74.4) 

Hear 'Em Say IDJMG (74.0) 

Go Crazy IDJMG (65.4) 

Unpredictable RMG (95.6) 

Stand Up For Love sum (77.5) 

RHYTHNIC AIRPLAY 

* JAG 
Lt ALIM Kg-VS_ 

T- 

YI 

SEA 
TRI 
T, 

R 
MA 
THE PU, 

DEM F 

RIHAN 
KANTE WEST !-. 
AVANT 
GINU 
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3rillZ um (73.6) 

So Amazing sum (68.5) 

nbreakable RMG (73.8) 

lin 3prong ZOMBA (78.2) 

Shake TvT (78.4) 

We Be Burnin' ATLANTIC (68.2) 

Here We Go ATLANTIC (79.0) 

Girl Tonight ATLANTIC (65.4) 

1a Wish SANCTUARY (81.3) 

Don't Forget About Us IDJMG (76.8) 

StlCkwitu INTERSCOPE (71.4) 

I Think They Uke Me VIRGIN (87.2) 

I It's Win' That You Want IDJMG (66.7) 

Hear 'Em Say IDJMG (74.0) 

You Know Whit INTERSCOPE (86.9) 

When We Make Love sum(' 

25 

35 
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9 

12 

13 
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20 

30 

32 

ADULT R&B AND RHYTHMIC AIRPLAY: 56 adult R&B stations and 65 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
© 2005 VNU Business Media, Inc and Nielsen SoundScan, Inc. HOT R&B/HIPHOP 
SINGLES SALES: this data is used to compile Hot R&B/HiHop Singles & Tracks. © 2005 
VNU Business Media, Inc. and Nielsen SoundScan, Inc. H CTOR: © 2005, 
Promosquad and HilPredictor are trademarks of Think Fast LLC. 

Data for week of NOVEMBER 12, 2005 I CHARTS LEGEND on Page 56 
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THE #1 SOURCE OF 
VENUE INFORMATION 

FOR PROMOTERS, PRODUCERS, AGENTS, 
MANAGERS AND EVENT PLANNERS. 

Billbearel. 

2006 
International 
Gui II 
AUDARE NA 

the Feel.Sty Buyer's Guide 

Complete datc crl over 4,400 venues wcrldwide, 
including Amahitheaters. Arenas, Stadiums, 

Sperts Facilities: Corcert Halls and New Constructions. 

YOU GET DETAILED VENUE 
INFORMATION INCLUDING: 
> CONTACT INFORMATION 
> FACILITY CAPACITIES 

> STAGING CONFIGURATIONS 
> MARKETING POPULATION 
> TICKETING RIGHTS 

> PLUS, the complete FACILITY BUYER'S GUIDE 
listing those who supply and service the 
arena industry 

ORDER ONLINE: www.orderbillboard.com 
or call 1- 800 -562 -2706.818 -487 -4582 

Or send payment for $99 :lus $9.95 S &H ($19.95 for interratior al orders) 

with th s ad to Billbocrd Directories, 

Attn: Subscription Dept., 'C Box 15158, North Hollywood, CA 9-615-5158. 

Please add a_propr ate saps ò> in CA, DC, FL, GA, IL, MD, MA, NN, MO, NJ, NY, 

OH, SC, TN. TX & CANADA Orders pcyable in U.S. funds only. A sales are final. 

Arso availcble on CD ROM or ntif roi labels, or information email. mwiesner @v- ubusoobs.com 

For advertising oFpcetuni i =e :all 800-223-7524 or email jserrele @billbo.rd.cem 
A6AA12V 

Call for Entries 

E 37TH NAACP 

IMAGE 
AWARDS 

ONLY A FEW WEEKS REMAIN TO SUBMIT 

PROJECTS AND PERFORMERS FOR THE 

37TH NAACP IMAGE AWARDS. 

SUBMISSIONS MUST BE RECEIVED 

AT THE NAACP IMAGE AWARDS OFFICE 

BY 3:00 PM ON 

WEDNESDAY, NOVEMBER 23, 2005. 

THE NAACP IMAGE AWARD 

IS GIVEN IN RECOGNITION OF ARTISTIC 

ACHIEVEMENT BY PEOPLE OF COLOR 

IN MOTION PICTURES, TELEVISION, 

LITERATURE, AND RECORDING. 

TO BE CONSIDERED FOR NOMINATION, 

A PROJECT MUST HAVE BEEN 

NATIONALLY BROADCAST OR DISTRIBUTED 

IN THE UNITED STATES BETWEEN 

JANUARY 1 AND DECEMBER 31, 2005. 

FOR INFORMATION AND 

ENTRY FORMS, 

PLEASE CALL 323.935.8207 
OR VISIT . . . 

WWW . NAACPIMAGEAWARDS . NET 
1 
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1NPLAY MONUOI© BY SALES DATA COMPILED BY 

Nielsarr 
Broad..... Data 
Systens 

Nielsen 
SoundScan 

SEE BELOW FOR COMPLETE LEGEND INFORMATION 
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TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT S NUMBER / PROMOTION LABE" 

BETTER LIFE 
D.HUFF,K.URBAN R.MARX,K.URBAN 

SKIN (SARABETH) 
RASCAL FLATTS,M.BRIGHT,M.WILLIAMS (D.JOHNSON,J.HENRY) 

WHO YOU'D BE TODAY 
a.CANNON,K. CHESNEY (B.LUTHER,A.MAVO) 

COME A LITTLE CLOSER 
B.BEAVERS (B.BEAVERS,D.BENTLEY) 

PROBABLY WOULDN'T BE THIS WAY 
D.HUFF (J.KENNEDYTKIDD) 

TEQUILA MAKES HER CLOTHES FALL OFF 
B. CANNON (G.HANNAN,J.W.WIGGINS) 

GOOD RIDE COWBOY 
A. REYNOLDS ( B. KENNEOYJ .L.NIEMAN,R.BROWN,B.00YLE) 

YOU'RE LIKE COMIN' HOME 
J.NIEBANK (B.KINNEY,B.D.MAHER,J.STOVER) 

SOMETHING TO BE PROUD OF 
J. STEELE (J.STEELE,C.WALLIN) 

BIG BLUE NOTE 
J. STROUD,T. KEITH (T.KEITH,S.EMERICK) 

BEST I EVER HAD 
M.WRIGHT (M.SCANNELL) 

BILLY'S GOT HIS BEER GOGGLES ON 
E. SILVER (M.MOBLEYP.WHITE) 

REDNECK YACHT CLUB 
C. MORGAN,P.O'DONNELL (T.SHEPHERD.S.WILLIAMS) 

SHE LET HERSELF GO 
T.BROWN,G.STRAIT (K.K.PHILLIPS,D.DILLON) 

LIKE WE NEVER LOVED AT ALL 
D. HUFFF. HILL (J. RICH,S.SAX,V.MCGEHE) 

MUST BE DOIN' SOMETHIN' RIGHT 
.._..i P!N (PJ. MATTHEWS,M.DODSON) 

AIR 
POWER 

Keith Urban 1 

0 CAPITO_ 

Rascal Flatts 2 

e LYRIC STREET 

Kenny Chesney 
BNA 

Dierks Bentley A 

e, CAPITO_ 

LeAnn Rimes -D 

O ASYLUM -CURB 

Joe Nichols 
e0 UNIVERSAL SOUTH 

Garth Brooks 
PEARULYRIC STREET 

Lonestar 
e BNA 

Montgomery Gentry 
0 COLUMBIA 

Toby Keith 
e DREAMWORKS /SNOW DOG NASHVILLE 

Gary Allan 
e MCA NASHVILLE 

Neal McCoy 
pO 0 903 MUSIC ,u 

Craig Morgan 
e BROKEN BOW 

George Strait 
e MCA NASHVILLE 

Faith Hil 
e WARNER- CURB /WRN 

Billy Currington 
oO MERCURE 

Little Big Town 
e EQUITY 

BOONDOCKS 
W. KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK,LITTLE 81 G TOWN) 

USA TODAY 
K. STEGALL (A.JACKSON) 

MY OLD FRIEND 
B. GALLIMORE.T. MCGRAW.° SMITH (C. WISEMAN.S. MCEWAN) 

AIR 
POWER 

HONKY TONK BADONKADONK 
D,HUFF (R.HDUBER,D.OAVIDSON,J.JOHNSON) 

Alan Jackson 
e ARISTA NASHVILLE 

Tim McGraw 
e CURE 

Trace Adkins 
Q CAPITO. 

MISS ME BABY 
R.WRIGHT,C.CAGLE (C.CAGLE,M.POWELL) 

(I NEVER PROMISED YOU A) ROSE GARDEN 
M.MCBRIDE (J.SOUTH) 

JUST MIGHT (MAKE ME BELIEVE) 
G.FUNDIS (K.HALL) 

WHEN I GET WHERE I'M GOING 
F ROGERS (R. RUTHERFORD.G. THEN, 

GREATEST 
GAINER 

3 

6 

7 

8 

10 

11 

12 

Chris Cagle 
e CAPITO 

Martina McBride 22 o RCA 'r 

14 

15 

16 

18 

19 

20 

21 

JESUS, TAKE THE WHEEL 
M.BRIGHT (B.JAMES,H.LINDSEY,G.SAMPSON) 

Brad 

XXL 
J. STEELE (K.ANDERSON,B.DIPIERO) 

COMIN' TO YOUR CITY 
J.RICH,B.KENNYP.WORLEY (B.KENNY.J.RICH) 

YOUR MAN 
F. ROGERS ( C.STAPLETON,C.DUBOIS,J.EVERETT) 

SHE DIDN'T HAVE TIME 
J.STROUD (N.WITT,P.BUNCH) 

I DON'T FEEL LIKE LOVING YOU TODAY 
G. WILSON,J.RICH,M.WRIGHT (M.BERG,J.COLLINS) 

Sugarland 
CI MERCURY 

Paisley Featuring Dolly Parton 
e ARISTA NASHVILLE 

Carrie Underwood 
e ARISTA/ARISTA NASHVILLE 

Keith Anderson 
e ARISTA NASHVILLE 

Blg & Rich ? , 

0 WARNER BROS. /WRN 87 

Josh Turner 
e MCA NASHVILLE 

Terri Clark 29 
e MERCURY )i;: 

Gretchen Wilson . *PP 
30 e EPIC /EMS 

23 

24 

26 

27 

28 

R=mantic 
balad is 

siger's third 
stìight top 
five entry, his 
fa. rth in five 

triEs to chart 
high. 

VS TITLE 
á ;ó PRODUCER (SONGWRITER) 

NOBODY BUT ME 
GRADDOCK (P.WHITE,S.CAMP) 

ALL JACKED UP 
'.' RIGHT,G.WILSON,J.RICH (G.WILSON,J.RICH,V.MCGEHE) 

3< 38 

32 23 

29 32 

Artist Ú <t 
IMPRINT 8 NUMBER / PROMOTION LABES a> 

Blake Shelton 
I) WARNER GROS. /WR'. 

Gretchen Wilson 
e EPIC /EM'. 

SHOES Shania Twain 
LANGE (S. TWAIN, R. J. LANGE,T.IWLER,J.SCOTT,K.TRIBBLE) 0 HOLLYWOOD /LYRIC STRE E 

35 36 YOU'RE GONNA BE (ALWAYS LOVED BY ME) 
MCENTIRE,B.CANNON (D.ORTON,e.MATKOSKY) 

SHE DON'T TELL ME TO 
RUTHERFORD,M.WRIGHT ( B. DIPIERO,T.SHAPIRO,R.RUTHERFORD) 

THE DOLLAR 
:MAN (J.JOHNSON) 

BELIEVE 
ROWN,R.DUNN,K.BROOKS (R.OUIN,C.WISEMAN) 

NOBODY GONNA TELL ME WHAT TO DO 
,VRIGHT,J.SCAIFE (TMULLINS,T.NCHOLS,C.WISEMAN) 

4. 46 

3/E 37 

40 48 

4' 40 

42 43 

40 42 

Q artet nabs 

firl top 20 

ari highest 

chart position 
to fate. 
Aeiieves 
Ahower with 
1-9 million 
aL dience 

iB)ressions. 

'{lnerican 
Ictl" victor 
gES audi- 
erce blast in 

second chart 
wok with 

G Batest 

Giver (4.7 
nilion) and 

rust new 

stlions (46). 

Reba McEntire 
e MCA NASHVIL'" 

Montgomery Gentry 
OO COLUME- 

Jamey Johnson 
e BE 

Brooks & Dunn 
e ARISTA NASHVIL_: 

Van Zant 
0 COLUMBr 

KEROSENE Miranda Lambert 
M WRUCKE,F.LIDDELL (M. LAMBERT e EPIC /EM'. 

39 
TEXAS 
T.BROWN,G.STRAIT (S.D.JONES,P.WwIITE) 

FIGHTIN' FOR 
M MCCLURE,CROSS CANADIAN RACWEED (C.CANAOA,M.MCCLURE) 

45 42 

46 47 

W 5' 

fl4; 

49 

56 

48 49 

54 57 

O 55 51 

CD © 
51 50 55 

George Strait 
e MCA NASHVILLE 

Cross Canadian Ragweed 
O UNIVERSAL SOUS 

I DON'T Danielle Peck 
S.BORCHETTA,B.GALLIMORE (D.PEC K,C.MILLS,B.COLLINS) BIG MACHINE /SHOW DOG NASHVILL 

52 
: 

DRUNKER THAN ME 
TTOMLINSON,HILLBILLY (T.TOMLINSON,A.UNDERW00D) 

45 . THEY DON'T UNDERSTAND 
,. M.A.MILLER (D. CHANCE ,T.CHANCE,3.MILLER,J.WOOD) 

52 53 53 

60 56 

y54 57 58 

55 52 44 

56 58 59 

Trent Tomlinson 
e LYRIC STREE" 

Sawyer Brown 
O CURE 

LIPSTICK Rookie Lynne 
T.BROWN,K.LAW,B.CHANCEY (R.LYMIE,M.PRENTICE) a UNIVERSAL GOUT, 

C H EATIN' 
5. EVANS,M.BRIGHT (B.JAMES,D.SC-ILITZ) 

Vi MY KIND OF MUSIC 
PMOORE,B.CANNON (R.SCOTT) 

HERE'S TO YOU 
RASCAL FLATTS,M.WILLIAMS,M.BR GHT ( J.DEMARCUS,N.THRASHER,W.MOBLEY) 

WHEREVER YOU ARE 
,TOVER (J.STOVER,S.BOGARD) 

ATTITUDE 
HUFF (W.JUDD,J.RICH) 

AMERICAN BY GOD'S AMAZING GRACE 
:JOOTEN (L.STRICKLIN,JR SCHULZ) 

AIN'T WASTIN' GOOD WHISKEY ON YOU 
HOWARD (B.MOORE,W.WILSON) 

ANYWHERE BUT HERE 
M WRIGHT (N.THRASHE9,C.WISEMAN) 

WE'RE MAKIN' UP 
ANDIS (J.STEELE,A.ANDERSON) 

USED TO THE PAIN 
TROUD (M.NESLER,T.MARTIN) 

TELL ME 
, TR0UD,J.HANNA,J.MCEUEN (J.HANNA,R.MALO,A.MILLER) 

CORN FED 
v CE (S.BROWN,V.MCGEHE,J.RICU) 

DOWN AND OUT 
R. FOSTER (R. ROGERS) 

I'M AMAZED 
M.KNOX (V.SHAW,D.GROW) 

NE9ITRY 

NOTáNOT 
REIN 

óor- RE-EITOT 

Sara Evans 
Of RC:. 

Ray Scott 
Co WARNER BROS./WF', 

Rascal Flatts 
e, LYRIC STREE - 

Jack Ingram 
BIG MACHINE/SHOW 00G NASHVIC: 

Wynonna 
0 ASYLUM -CIF 

Luke Stricklin 
PACIFIC -TIE' 

Trick Pony 
e ASYLUM -CUR. 

Brice Lona 
COLUM BP 

Hot Apple Pie 
e MCA NASHVILLE. 

Tracy Lawrence 
e DREAMWORKS /MERCUR 

Hanna -McEuen 
e MCA NASHVILLE 

Shannon Brown 
Co WARNER BROS./WR'. 

Randy Rogers Band 
e SMITH MUSIC C °" EEO : 

Lila McCann Featuring Jun Brlckman 
e WALE DISNEY BROKEN b_ :'. 

I HOPE Dixie Chicks 
R.RUBIN,OIXIE CHICKS (K.MO',M.MwGUIRE,N. MAINES,E.ROBISON) e MONUMENT /COLUMBIA 

29 

34 

35 

36 

37 

38 

39 

35 

41 

42 

43 

44 

45 

46 

47 

48 

49 

50 

50 

52 

52 

54 

35 

56 

57 

58 

59 

54 

* , I1 P131_DI `- - 

ARTIS PETI t /LwEU(SCOr 

ç9u ?. 
Chart Rank 

KENNY >1E3. 
DIERES EEA 

EAN4 3ME 
JOE FICh01 
GGART-4 3 t 
TOBY K 

GEO',, 
BILE 

Der Lite CAPITOL (82.4) 

Skin (Sarabeth) LYRIC STREET (86.3) 

Who You'd Be Today RNA (93.3) 

Come A Little Closer CAPITOL (60.2) 

Probably Wouldn't Be This Way ASYLUM -CURB (73.3) 

Tequila Makes Her Clothes Fall Oft UNIVERSAL SOUTH (86.9) 

Good Ride Cowboy LYRIC STREET (882) 
Big Blue Note SHOW DOG NASHVILLE (76.5) 

She Let Herself Go MCA NASHVILLE (81.0) 

Must Be Doin' Somethin' Right MERCURY (88.1) 

1 

2 

3 

4 

5 

6 

7 

10 

14 

16 

JACK 
IM MCGRA, 

TRACE ADK 
CHRIS CAG 
MARTINA M 

UGARLAN 

t, (Score) 

BAT- PROVIDED 9' 

o 
Ser chars legend for rules and explanations. Yellow indicates recently tested title. 

ndicates'kw Release. 

Chart Rank 

USA Today ARI :TA wSHVILLE (90.5 

My Old Friend cuce (1).2) 
Honky Tonk Baton.adonk CAPITOL 70.11 

Miss Me Baby CIPIT(r (76.9) 

(I Never Fronsed You A) Rese Garden HCf (30.8) 

Just Might (Make Me 3e lieve) MERCURY (64.2) 

When I Get Where I'm Going ARISTA 4AS-411LE (83.B) 

Jesus Dies The Wheel ARISTA NASHVILLE (11.9) 

Your Man MCA N /SHE LLE (76.7) 

She Didn't Have ' im s MERCURY (855) 
JOSH TUR 
TERRI CLA 

ARTIST/ride/ Chart Rank 

18 L!I I Don't Feel Like Lovin' You Today EPIC (75.4) 

19 T' tÈNrI - You're Gonna Be (Always Loved By Me) MCA NASHVILLE (90.2) 

20 MONTGOME3 ` She Don't Tell Me To COLUMBIA (91.7) 

21 JAMEY JOHN - The Dollar RNA (86.6) 

22 BRO 9 Believe ARISTA NASHVILLE (78.8) 

23 VAN Nmody Gonna Tell Me What To Do COLUMBIA (77.8) 

MIRA ` Kerosene EPIC (75.0) 

24 SARA EV Cheatin' RCA (87.3) 
25 ( RAY SAL My Kind Of Music WARNER BROS. (78.7) 
28 AA SCALE F' Here's To You LYRIC STREET (93.6) 

29 Ain't Westin' Good Whiskey On You ASYLUM-CURB (78.7) 

30 

34 

35 

36 

37 

38 

39 

46 

47 

48 

52 

Don't miss another important 

mu lJ \ T m' IVI_lJ_S I C; 

(JPI)AI E 
visit wws.BilboardRadioMonitor.com to sign up to register for 
-our free Cx sìtry Radio Blast. 

f3illboarcll3ncliolVlonitor.c,om 
I-CT COUNITR r SONGS: 116 country stations are electronically monitored by 

7' elsen Broacost Data Systems, 24 hours a day, 7 days a week. Airpower award - 
ad to songs a oeaing in the top 20 on both the BDS Airplay and Audience charts 
fa the firstti a wih increases in both detections and audience. © 2005 VNU 
3usiness A.edia, Irc. All rights reserved. COUNTRY SINGLES SALES: © 2005 
JdU Busir>es; rte.'s, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
l-ITPREDICTOR: 2005, Promosquad and HitPredictor are trademarks of Think 
=1st LLC. 
4_L CHAFTE: Se. Chart Legend for rules and explanations. 

BETVti'1 wjes bi board.cDm 

KEITH'S NEW LABEL SHOWING ITS MIGHT 
With the first release on his reDently 

launched Show Dog N2shville label, Toby 

Keith celebrates his 30th :op 10 single, "Big 

Blue Note." The tongue -in -cheek tale of 
abrupt abandonment mikes 21.2 million 

audience impressions d_ring the tacking 
week, up 1.1 million. 

Keith's single is one c f three titles that have 

entered the top 10 in less #than 10 weelc-. The 

track crosses the threshold in its ninth -week, 

but is outpaced by Kenr-v. Chesney's `Who 

You'd Be Today" and Garth Brooks' "Good 

Ride Cowboy." Chesney's song hops 4-3 in its 

seventh week, while the Brooks track jumps 
12 -7 in its fourth week. Keith boasts 15 No. 1 

singles among his 30 trips into the top 10. 

Also noteworthy is Keith Urban's sizable 

audience lead in the last two weeks over the 

No. 2 title. More than 6.6 million impressions 

separated the top two songs last issue, and 6.1 

million separate the top two this week. 

-Wade Jessen 

Data for waek of NOVEMBER 12, 2005 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 5 
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NOV MI 

MEE 1 

AIRPLAY MONITORED BY SALES DATA COMPILED BB 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
SouAnScar 

n um SONGS 
TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT 1 PROMNION LABE'. 

t 1 29 
LA TORTURA 
S.MEBARAK R.,L.MENDEZ (S.MEBARAK R.,LF.00HOA) 

2 2 

7 

4 

O 6 

6 5 10 

8 8 
-1 

8 3 2 

9 10 9 

10 9 11 

22 WKS 

3 
RAKATA 
LUNYTUNES (WISIN,YANDEL) 

5 ? VEN L 
J TORRES 

BÁI 
(AALO .RIVERA,C.COLON,J.TORRES) 

4 
ELLA Y YO 

E LIND,L.SANTOS (W.O.LANDRON.A. ROMEO SANTOS) 

17 
CUENTALE 
5 MERCENARIO (M.I.PESANTE) 

11 

12 

aá 
Shakira Featuring Alejandro Sanz 

EPIC /SONY 41413 NORTE i 

Wisin & Yandel 2 

MAS FLOW /M ACES- 

Angel Si Khriz 3 

LUAR MVP MACHE--- 

Aventura Featuring Don Omar 
PREMIUM LAIT. 

Ivy Queen 5 

LA CALLE /UNIVIS I,'... 

MAYOR QUE YO Baby Ranks, Daddy Yankee, Tonny Tun Tun, Wisin, Yandel & Hector 5 

LUNYTUNES (LUNYTUNES.R.AYALA,WISIN YANDEL,H. SL BAMBINO' DELGADO) MAS FLOW /UNIVERSA: LATIN 

NO TE PREOCUPES POR MI Cheyenne 
F. PINERO JR.,C.PONCE (C. PONCE,F.PINERO JR.,T.MCWILLIAMS) SONY 9MG NOR, 

SOLO QUEDATE EN SILENCIO 
A. AVILA (M.L.ARRIAGA) 

RBD 
2 

EMI LAT 

NO PUEDO OLVIDARTE 
G GARCIA (C.GONZALEZ) 

AMOR ETERNO 
C LOPEZ (VJOTA) 

ERES DIVINA 
A RAMIREZ CORRAL (J.GABRIEL) 

AUN SIGUES SIENDO MIA 
.1 GUILLEN (E.CORTAZAR.E.CORTAZAR.T MELENDEZ) 

GREATEST 
GAINER 

Beto Y Sus Canarios 
6 

DAS. 

Christian Castro 9 

UNIVERSA_ LATI', 

Patrulla 81 7 

DIL 

Conjunto Primavera 
5 

FONVEI I 18 21 7 
PARA TU AMOR Juanes t3 
G.SANTAOLALLA,JUANES (JUANES) SURCO /UNIVERSA.. LATIN 

15 18 
YO VOY Zion & Lennox Featuring Daddy Yankee 

13 
LUNYTUNES IR AYALA.ZIGS LESNAS WHITE LION +SONY AMC) NOE.I 

Horsxor LLAME PA' VERTE Wisin &Yandel 
DEBUT T 

LUNYTUNES (WISIN,YANDEL) HACHEO 
15 

16 12 15 
REGGAETON LATINO Dort Omar 4 

E. LINO (W. O.LANDRON,E.LIND) CHOSEN FEW EMERALD /MACHOTE 'L E 

NO S7lakira 17 
ó. MEBARAK R.,L.MENDEZ (S.MEBARAK R.,L.MENDEZ) EPIC /SONY AC NOG A 

MI CREDO K -Paz De La Sierra 
K -PAZ DE LA SIERRA (FATO) 

SOCIOS 
LOS TIGRES DEL NORTE (M.E.TOSCANO) 

POR BESARTE 
A. BACUEIRO (M.SANDOVAL) 

QUE MAS DA 
s STORCH.S.GARRETTG. NORIEGA (S.GARRETT,S.STORCH,C.BRANT) 

DARIA 
A AVILA (A.REYERO PONTES,PDOMINGUEZ VILLARRUBIA) 

30 40 
SUELTA MI MANO 
A BAOUEIRO (L.GARCIA) 

CUANDO A MI LADO ESTAS 
PMANAVELLO (R.MONTANER,PMANAVELLO) 

COSAS DEL AMOR 
S. VEGA (L.G.PADILLA) 

14D 

18 

19 

o 37 27 

21 

22 16 13 

24 17 20 

48 

Los Tigres Del Norte 
19 

FONOVA. 

Lu 
20 

WARNER LAII.- 

Ricky Martin Featuring Fat Joe 7 
COLUMBIA /SONY 3MG NOEL 

La 5A Estacion 13 
SONY SAN' NOR i 

Sin Bandera 
23 

SONY star, NOR' 

Ricardo Montaner 6 

EMI LATI' 

Sergio Vega 
25 

SONY 3MG NOR' 

He scores h 

seventh No. 

on Latin 

Pop Airplay. 

"Llame Pa' 

Verte" is the 

seventh song 

of 2005, 

and the only 

one by a reg - 

iaetbn act, to 

debut in this 

chart's top 15. 

i9. t 1 

Kumbia 
Kings (at No. 

27) took 
home award 
for best 

contempo- 
rary music 
group on 

Telemundo s 

El Premio De 

La Gente. 

< Y Eu TITLE 
s3 á3 34 3ó =UVJCER (SONGWRITER) 

26 25 24 
NADA CONTIGO 

i AMES DEL NORTE (F.mRCHADO. o BRAMBILA3 

Artist 
IMPRINT / PROMOTION LABEL 

Los Huracanes Del Norte 
UNIVISION 

43 
NA NA NA (DULCE NINA) 
- - UIiINTANILLA III,C."CK" MARTINEZ (A.B.OUINTANILLA III,C. 

28 28 22 

34 30 

30 27 35 

31 32 33 

32 26 36 

33 33 37 

34 31 28 

CD46 49 

39 38 

® 
35 46 = 

[¡ a 40 -- 

42 29 34 

43 24 26 

o 
49 - © 

46 22 29 

ci 

24 

A.B. Quintanilla III Presents Kumbia Kings 
27 

CC" MARTINEZ.LGIRALDO) EMI LATIN 

ESTA NOCHE DE TRAVESURA 
LUNYTUNESNELY (H. SL BAMBINO" OELGADO,DIVINO) 

Hector "EI Bambino" Featuring Divino 22 
FLOW /UNIVERSAL LATINO 

FRUTA PROHIBIDA 
ROARA (A. BARBARA) 

Los Elegidos 
26 

FONOVISA 

UN ALMA SENTENCIADA 
rc'IO.J. L. PAGAN: 

Thalia 
27 

EMI LATIN 

A C-IILLAR A OTRA PARTE Pesado 
31 

WARNER LATINA 

BANDOLEROS 
-NDRON) 

Los Bandoleros Featuring Don Omar & Tego Calderon 
26 

ALLSTARNI /MACHETE 

DUENO DE TI 
_ _JPEZI 

Sergio Vega 
SONY BMG NORTE 

RECOSTADA EN LA CAMA 
_ENZUELA,O. VALENZUELA ,E.PEREZ(O.VALENZUELA,M. PUPPARO,A.VALENZUELA) 

El Chapo De Sinaloa 
DISH 

ES MEJOR DECIR ADIOS 
. ROZ,R MARTINEZ (L. PADILLA) 

Intocable 
EMI LATIN 

SIEMPRE TU A MI LADO 
)LU M. A.SCLIS) 

Marco Antonio Solis 
FONOVISA 

QUE ME VAS A DAR 
A GARCIA,R.ORTEGA) 

Jenni Rivera 
FONOVISA 

AMOR DE UNA NOCI-E 
119/ES F JAEN A.GUTIERREZ 

N'Klabe 
NU /SONY BMG NORTE 

QUE EL MUNDO RUEDE 
''.2. IVEL L' LEZ (J. GABRIEL) 

6 

23 

35 

17 

37 

35 

Los Rieleros Del Norte 39 
FONOVISA 

NO \'IEMBRE SIN TI 
. _ .I11AN (G.AZOUE.A.VAZOUEZ) 

Reik 
40 

SONY BMG NORTE 

MORE -HAN WORDS 
'I PEZ (N6ETTENCOURT,G.CHE-IONE) 

Frankie J 
40 

COLUMBIA 

QUE IRDNIA 
ANDY (J. J,NCVAIRA,P..MAR7 NEZ) 

Andy Andy 7 
WEPA /UN 

VETE VETE 
'.IURIN,r TANON (O.TANON) 

Olga Tenon 
15 

SONY BMG NORTE 

MANAMA QUE YA NO ESTE 
GRUPA INNNVACION (MPLORES) 

Grupo Innovation " 
GARMEX / FONOVISA 

OIGA 
LOS ROROSCOPOS DE DURANGO )J. M.FIGUEROA) 

Los Horoscopos De Durango 
45 

DISA 

NADA ES PARA SIEMPRE 
ì S.KRYS (A.6UTIERREZ) 

Luis Fonsi 
1 

UNIVERSAL LATINO 

INTRO Wisin & Yandel, Hector "El Father, Nardo, Daddy Yankee, Don Omar & Tego Calderon 47 
' YTONES (WISIN.YANDEL,H. IL BAMBINO' DELGADO ,R.AYALA,T.CALDERON,WO.LANDRON) GOLD STAR /UNIVERSAL LATINO 

/}!S = QUIERO QUE SEPAS 
C,SANCHEZ (G.MEJIA LLOSAS) 

50.. IOW 

Cardenales De Nuevo Leon 27 
DISH 

ACOMPANAME A ESTAR SOLO 
ARJONA) 

Ricardo Arjona 
49 

SONY BMG NORTE 

ESTOY PERDIDO 
S.KRYSI. ENNUI (S.KRYS,J. C.PEFEZ SOTO) 

Luis Fonsi 
50- Ei JIVER SAL LATINO 

LATIN ALBUMS 

1 1 2 

ARTIST Title 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

#1 
2WKS 

RBD Nuestro Amor 
EMI LATIN 35902 (14.98) 

F 
2 

2 2 1 

SHAKIRA Fijacion Oral Vol. 1 

EPIC 93700 /SONY MUSIC (18.98) Ä7 

3 3 3 
K -PAZ DE LA SIERRA Mas Capaces Que Nunca 
DISA 720626 (11.98) O 

RBD 
EMI LATIN 75852 (14.98) 

5 7 7 
DADDY YANKEE 
EL CARTEL VI 450639 /MACHETE (15.98) 

6 6 6 
VARIOUS ARTISTS Boy Wonder & CbencAc Retards Present a Oran 2005 

CHENCHO /CHOSEN FEW EMERALD 1056 /LIBO (9.98) 

7 8 8 
ANA GABRIEL Historia De Una Reina 
SONY BMG NORTE 95902 (15.98) 

8 5 5 
CHAYANNE Cautivo 
SONY BMG NORTE 95886 (16.98) 

9 11 11 
LUNYTUNES & BABY RANKS Mas Flow 2 

MAS FLOW 230007 /UNIVERSAL LATINO (14.98) 

ANDY ANDY Ironia 
'SEPA 1060 /U8O (9.98 CD /DVD) 

IVY QUEEN Flashback 
LA CALLE / UNIVISION 310546/ÚG (13.98)'4'' 

RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey 
FREDDIE 1890 (16.98) 

MARCO ANTONIO SOLIS & PEPE AGUILAR Dos (dolos 
UNIVISION 310540/ÚG (1368) 'k 

VARIOUS ARTISTS Chosen Few: El Documental 
CHOSEN FEW EMERALD 12061 /LIBO (13.98 CD /DVD) O+ 

LOS TEMERARIOS Sueno De Amor 
AFG SIGMA FONOVISA 3521711UG 113.98) -r 

4 

1 ! 

1 

Rebelde 

Barrio Fino a 

11 

12 

13 

14 

15 

32 33 31 

17 

GREATEST 
GAINER 

REYLI En La Luna 
SONY BMG NORTE 93414 (15.98) 

16 19 
GRUPO BRYNDIS La Mejor... Coleccion 
DISA 720561 (11.98) 

MARCO ANTONIO SOLIS La Historia Continua.. Parte II 

FONOVISA 351643/ÚG (13.98) O 

JENNI RIVERA Parrandera, Rebelde Y Atrevida 
EONOVISA 352165/ÚG (13.98) C+ 

CHRISTIAN CASTRO Nunca Voy A ONidarte...Los Exitos 
SONY BMG NORTE 96837 (17.981 

LA 5A ESTACION Flores De Alquiler 
SONY BMG NORTE 62127 (12 98) 

LOS CAMINANTES Tesoros De Coleccion: Lo Romantic() De Los Ca i*iai'ees 
CONY BMG NORTE 95637 (9.98) 

LOS BUKIS/LOS YONICS Encuentro En La Cumbre 
UNIVISION 310614/ÚG (13.98) O+ 

AVENTURA God's Project 
PREMIUM LATIN 94082 /SONY BMG NORTE (13.98) 

RBD En Vivo 
EMI LATIN 32384 (15.98) 

04 

25 

22 

29 

22 

42 

2 

1 

4 

E 2 

10 

11 

8 

2 

-M Wo N1 ARTIST 3 we i. IMPRINT & TOMBIR / DISTRIBUTING LA BEL !PRICE) 

HOTSHOT 
DEBUT 

27 25 27 

h 38 28 26 

56 46 15 

30 23 20 

31 30 28 

32 

Ti: e 

1 SOUNDTRACK El Vaciloi Sinnematografi: o 
EMI LATIN 4320C'17.98 CD /DVD) O+ 

VARIOL S ARTISTS Reggaeton SJpesta s 
FLOW 1,100/ ETE D0017 'UNIVERSAL LATINC 19.98) 

GRUPO BR`JDIS Por Muchas Razones Te Quie-o 
VISA 720503 111081 'P 

PACE 
SETTER 

ANGEL & KI-IRIZ Las MVPs 
LOAM MVP 375207 /MACHETE (14.98) 

35 36 35 

i 38 44 43 

'38 39 30 

39 43 - 

3 Ell 
16 41 40 34 

7 112 
2 . 43 35 37 

:44 38 38 

45 45 40 

® EMI LATIN 90595 :15.98) 

19 1-7,411 34 32 

10 

20 

C' 7 

22 

PESADO Ta SC-Ant 'a 
WARNER LATINA 2576 (13.98) (3 

JUANES Mi Sa-lçre 
SURCO 003175/1 1IVERSAL LATINO (1) .98) 

VARIOUS ABUTS Hector'M eanAino' & Nado Presentan largre Nis u 

GOLD STAR,MACfTE /MAS FLOW 180000 /U1VEFSAL LA1 NO íl3 EV 

LOS TIGRES DEL NORTE Las Mae Pedictis 
FONOVISA ,á1661JUG (13.98) O 

PALOMO Pasi _ n 

DISH 720632 (1 TA) O 
VARIOLS ARTISTS 30 Reggaeton Superlli:s 
MACHETE 0)541: (9.98) 

VICENTE FERNANDEZ Tesoros De Coleoci :n 
SONY BMG HORN 95241 (9.98) 

EL GRUPO LIBRA El Grupo Lita 
utt MUSART 613!BÁ 30A (12.98) 

AKWID Los Aguacates De Jiquilp =_n 

HEADLINER ì.'UN (mISION 310381/ÚG (17.98) *' 
VARIOUS ABUTS Las Mas Ballabes Del PasEo DurarOuense Vol 2 

DISA 720653 (11_38) 

BETO Y SUS CANARIOS Esto Si Es Tiers Callen e 
LIDERES 953754 12.98) 

LUIS MIGUEL Mexico En La P5 eI 

WARNER LATINA 1977 (17.98) O 
GRUPO IN`IOVACION Lagrimas Del AIrr a 

GARMEX/FONOVIE 351834/UG (13.98 CD END) e 
DIANA REYES La Reina Del Pasito Duranguerr e 
MUSIMEX 03515E UNIVERSAL LATINO 11 93 

LIBERACION La Mejor... Coleoci: n 
DISA 720565 (10:38) 

K-PAZ DE LA SEIVWJS IWPOSCOPOS/BRAZERE M6BCRL La Mea Coleccion 
S DISA 720553 (1038) 

s INTOCABLE X 
EMI LATIN 5861E 16.98) 

A.B. QUTATANLLA III PRESENTS KUMBV KINGS Fue_o 

5 49 47 52 

22 50 37 - 

aWPoMMA20E31881Dt)oBNAIAxMSIBRD9COPOBDaPxs,l CariebGrspe'IaeDai. A 

DISA 720625 (11_38)* 

MANA 
WARNER LATINA 1045 (18.98) 

PEPE AGULAR 
SONY BMG JOR7 96833 (14.98) 

Lu' a 

Histories De MI T erra 

E 6i« 
6G 

áW 
í=.3 

26 51 

CD 
53 

SO r5 
wE 

ARTIST 
3ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

42 48 

71 

48 41 

60 74 

Title 

LOS REHENES 
OLA 720569 (10 98) 

La Mejor... Coleccion 

REIK 
-ONY BMG NORTE 95680 (14.98) 

LA (MAMA DE TW.ANTLA MICH. Espedalrriwite Pera Ti... RanarNCO. 
CIUDAD 950739 /LIDERES (12.98) 

Reik 

32 

37 

39 

40 

42 

BIMBO Bimbo Presenta: Reggaeton 100X35 
ESE 1073/U80 (12.98) 

BETO Y SUS CANARIOS Ardientes 
,.1549 (11.98) LW 

VARIOUS ARTISTS Duranguense Al Maximo 
-SAGE LATINO 51437 /MADACY (14.98) 

GRUPO MONTEZ DE DURANGO Vive 
ASA 720552 (11.98) G 

ALEJANDRO FERNANDEZ A Corazon Abierto 
711V BMG NORTE 95323 (16.98 CD /DVD) LW 

YAGA & MACKIE La Moda 
- CALLE /UNIVISION 310645/UG (16.96 CD /DVD) LW 

CHAYANNE Desde Siempre 
_'NY BMG NORTE 95678 (17.98) 

51 31 56 
GRUPO EXTERMINADOR Loa Anas Y Senores: 20 Auteehcas Llegadoras 
- LNOVISA 351799/UG (12.98) LW 

CUISILLOS El Concierto Del Amor 
A?T 3402 BALBOA (14.98) 

SAMURAY La Mejor... Coleccion 
.. I 0 SA) 

62 64 69 

63 54 53 

64 53 57 

65 59 45 

GRUPO MONTE DE OURANGO4i11RULLA B1AOS 6 DE DURANGO La Alejar... Coleccion 
720628 (10.98) 

LOS REHENES 30 Recuerdos 
,.I FONOVISA 352008/UG (10.98) 

66 72 
LALO MORA La Mejor...Coleccion 

SA 720567 (10 -98) 

67 49 

24 68 68 - 

CD = = 
2 0 
2 = 

19 73 66 60 

21 

19 

PATRULLA 81 Divinas 2 

ISA 720526 (12.98) C+ 

GRUPO EXTERMINADOR 30 Recuerdos 
17 

- '000(55 351612/UG (11.98) 

JAVIER SOLIS Tesoros De Coleccion 
LONE BMG NORTE 95328 (9.98) 

BETO TERRAZAS Las Dos Caras De La Moneda 
SONY BMG NORTE 95822 (13.98) 

VARIOUS ARTISTS Reggaetonenado En El 2005 
r,'ADACY LATINO 51436 /MADACY (14.98) 

POLO URIAS Y SU MAQUINA NORTENA iQue Barbaros! 
FONOVISA 351931/UG (12.98) Q 

LOS TEMERARIOS 
' ONOVISA 351342/ÚG (15.98) 

13 74 67 - ELIEL Greatest Beats 
VI 005482 /MACHETE (14.98) 

37 
SW MdRF2 DE a1RMIIt4QgA1A 81 MUSICAL 

DISA 726782 (15.98 CD /DVD) W 

Veintisiete c 

EsDellas wargnerses 

19 

65 

65 

67 
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Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScan 

e LADIN AIRPI_AY 

POP 

2 1 

O S 

iO 10 

6 8 

lO 12 

9 4 

10 9 

11 6 

12 11 

19 

TITLE 
ARTIST (IMPRINTI PROMOTION LABEL) 

NO TE PREOCUPES POR MI 
CHAYANNE (SONY BMG NORTE) 

SOLO QUEDATE EN SILENCIO 
RBD (EMI LATIN) 

PARA TU AMOR 
JUANES (SURCO /UNIVERSAL LATINO) 

NO 
SHAKIRA (EPIC /SONY BMG NORTE) 

LA TORTURA 
SHAKIRA FEATURING ALEJANDRO SANZ (EPIC /SONY BMG NORTE) 

AMOR ETERNO 
CHRISTIAN CASTRO (UNIVERSAL LATINO) 

DARIA 
LA 5A ESTACION (SONY BMG NORTE) 

SUELTA MI MANO 
SIN BANDERA (SONY BMG NORTE) 

ALGO MAS 
LA 5A ESTACION (SONY BMG NORTE) 

CUANDO A MI LADO ESTAS 
RICARDO MONTANER (EMI LATIN) 

VIVEME 
LAURA PASSIM (WARNER LATINA) 

QUE MAS DA 
RICKY MARTIN FEAT. FAT JOE (COLUMBIA/SONY BMG NORTE) 

UN ALMA SENTENCIADA 
THALIA (EMI LATIN) 

NOVIEMBRE SIN TI 
REIK (SONY BMG NORTE) 

SIEMPRE TU A MI LADO 
MARCO ANTONIO SOLIS ( FONOVISA) 

A > 

2 

2 i 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

AMOR DE UNA NOCHE 
N KLABE NANU SONY BMG NORTE) 

CUENTALE 
IVY QUEEN (LA CALLE / UNIVISION) 

AMOR ETERNO 
CHRISTIAN CASTRO (UNIVERSAL LATINO) 

AY MI VIDA 
JERRY RIVERA (SONY BMG NORTE) 

O LLAME PA' VERTE 
WISIN N YANDEL (MACHETE) 

O 12 
ESA BOQUITA 
TITO NIEVES (SGZ /UNIVISION: 

O POR BESARTE 
LU (WARNER LATINA) 

o 
9 6 

36 

4 

16 

13 

13 3 

14 

RAKATA 
WISE 8 YANOEL (MAS FLOW/MACHETE) 

MAYOR QUE YO 
BNtt AW B 61E/ TNKE 0MN NK 0H MBK rN00 EMMA IwS HONNN.EAâ^1 IAI®e,. 

TU NO ESTAS 
RAKIM 8 KENY (UBO) 

UN BESO 
AVENTURA (PREMIUM LATIN) 

INTRO 
MMM4YAWaxálm8R11rer,ANBLM1OD1YxNI,D01N1W AT®CNLBNIryaUSINWHhi6il.:.ui. 

ELLA Y YO 
AVENTURA FEATURING DON OMAR (PREMIUM LATIN) 

TU AMOR ME HACE BIEN 
MARC ANTHONY (SONY BMG NORTE) 

i1f, 8 
QUE IRONIA 
ANOT ANOS (WEPNUBO) 

REGIONAL MEXICAN 

-3 

1 BETS Y SUS CANARIOS (DISA) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

NO PUEDO OLVIDARTE 

2 3 

3 2 

4 d 

ERES DIVINA 
PATRULLA 81 (DISA) 

AUN SIGUES SIENDO MIA 
CONJUNTO PRIMAVERA (FONOVISA) 

MI CREDO 
K -PAZ DE LA SIERRA ((NSA) 

5 5 
SOCIOS 

6 

O 

O 
10 

LOS TIGRES DEL NORTE ( 
FONOVISA) 

6 
NADA CONTIGO 
LOS HURACANES DEL NORTE (UNIVISION) 

13 
COSAS DEL AMOR 
SERGIO VEGA (SONY BMG NORTE) 

9 
FRUTA PROHIBIDA 
LOS ELEGIDOS (FON01, 

10- A CHILLAR A OTRA PARTE 
PESADO ( WARNER L. 

6 

'1 7 

DUENO DE TI 
SERGIO VEGA (SONY BMG NORTE) 

RECOSTADA EN LA CAMA 
EL CHAPO DE SINALOA (DISA) 

ES MEJOR DECIR ADIOS 
INTOCABLE (EMI LATIN) 

4 OUE ME VAS A DAR 
JENNI RIVERA ( FONOVISA) 

QUE EL MUNDO RUEDE 
LOS RIELEROS DEL NORTE (FONOVISA) 

24 OIGA 
LOS HOROSCOPOS DE DURANGO (DISA) 

Data for week of NOVEMBER 12, 2005 I 

1 

See ctut legend for Hot Dance Club Play and Not Dance Singles Sales rules and explanations. EG 2005, VNU Business Media. Inc. 
and Nelsen SoundScan, Inc. All rights reserved. HOT DANCE AIRPLAY: 9 dance stations are electronically monitored by Nielsen 

Et codcast Data Systems. See chart legend for rules and exp anations..c. 2005, VNU Business Media. Inc. All rights reserved. 

1 

e LATIN AI_I311 IVI S 

PC)P 
ARTIST 
TITLE MFHINT , DISTRIBÚTING LABEL) 

RBD 
VUESTRO AMOR (EMI LATIN) 

2 SHAKIRA 
FIJACION ORAL VOL. 1 (EPIC /SONY MUSIC) 

3 RBD 
REBELDE (EMI LATIN) 

4 

5 

6 

REYLI 
EN LA LUNA (SONY BMG NORTE) 

ANA GABRIEL 
HISTORIA DE UNA REINA (SONY BMG NORTE) 

CHAYANNE 
CAUTIVO (SONY BMG NORTE) 

MARCO ANTONIO SOLIS & PEPE AGUILAR 
DOS )DOLOS (UNIVISION /UG) 

6 

9 

MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE II (FONOVISA/UG) 

CHRISTIAN CASTRO 
NUNCA VOY A OLVIOARTE...LOS EXITOS (SONY BMG NORTE) 

1 D LA 5A ESTACION 
FLORES DE ALQUILER (SONY EMS NORTE) 

11 RBD 
EN VIVO (EMI LATIN) 

12 JUANES 
MI SANGRE (SURCO /UNIVERSAL LATINO) 

t A.B. QUINTANILLA III PRESENTS KUMBIA KINGS 
FUEGO (EMI LATIN) 

MANA 14 13 
¡ 

LUNA (WARNER LATINA) 

REIK 
REX (SONY BMG NORTE) 

TROPICAL 

3 53 

2 

ARTIST 
TITLE dIAPRINT DISTRIBUTING LABEL) 

ANDY ANDY 
1 

IRONIA ALFA 

AVENTURA 
GOD'S PROJECT (PREMIUM LATIN /SONY BMG NORTE) 

SOUNDTRACK 
EL VACILON SINNEMATOGRAFICO (EMI LATIN) 

4 N'KLABE 
I LOVE SALSA) (NU /SONY BMG NORTE) 

5 MARC ANTHONY 
VALID LA PENA (SONY BMG NORTE) 

d 
7 

8 

9 

10 

11 

13 

..:. . 

C. 

GUAYABA 
LO SEMAS ES PLASTICO (OLE) 

MONCHY & ALEXANDRA 
HASTA EL FIN (JAN /SONY BMG NORTE) 

VARIOUS ARTISTS 
SUPER BACHATAZOS 2006 (J8N /SONY DISCOS) 

GRUPO MANIA 
LA HORA DE LA VERDAD (UNIVERSAL LATINO) 

JUAN LUIS GUERRA 
PARA TI (VENEMUSIC /UNIVERSAL LATINO) 

CHICHI PERALTA 
MAS QUE SUFICIENTE (VENEMUSIC /UNIVERSAL LATINO) 

BANDA BLANCA 
30 RECUERDOS (PLATINO /FONOVISA /UG) 

INDIA 
GRANDES EXITOS + (UNIVERSAL LATINO) 

VICTOR MANUELLE 
EN VIVO DESDE CARNEGIE HALL (SONY MG NORTE) 

AFRO -CUBAN ALL STARS /JUAN DE MARCOS 
STEP FORWARD: THE NEXT GENERATION (GLOBESTAR) 

11111111111111111 

REGIONAL MEXICAN 
ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

K -PAZ DE LA SIERRA 
MAS CAPACES SUE NUNCA (RISA) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REY ( FREDDIE) 

LOS TEMERARIOS 
SUENO DE AMOR (AFG SIGMA/FONOVISA/UG) 

GRUPO BRYNDIS 
LA MEJOR... COLECCION (SISA) 

JENNI RIVERA 
PARRANDERA, REBELDE Y ATREVIDA (FONOVISA/UG. 

LOS CAMINANTES 
TESOROS DE COLBCION: IOIOtwaico 0E LOS CAMNNals (SONY BMG NORTE) 

LOS BUKIS /LOS YONIC'S 
ENCUENTRO EN LA CUMBRE (UNIVISION /UG) 

GRUPO BRYNDIS 
POR MUCHAS RAZONES TE QUIERO (DISA) 

PESADO 
TU SOMBRA (WARNER LATINA) 

I LOS TIGRES DEL NORTE 
LAS MAS PEDIDAS (FONOVISA/UG) 

PALOMO 
PASION (DISA) 

. VICENTE FERNANDEZ 
TESOROS DE COLECCION (SONY SMG NORTE) 

3 EL GRUPO LIBRA 
EL GRUPO LIBRA (MUSART /BALBOA) 

arE. 

MIL 

VARIOUS ARTISTS 
LAS MAO BAILABLES DEL PASITO DURANGUENSE VOL. 2 (015A) 

BETO Y SUS CANARIOS 
ESTO SI ES TIERRA CALIENTE (LIDERES( 1111. 

For chart reprints call 646.654.4633 

TITLE 
3ó ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

nCOOL (RICHARD X/PHOTEK MIXES) 
GWEN STEFANI INTERSCOPE 005480 

1 
NO STRINGS 

I 7 

4 - 8 

-B 3 

0 

13 

16 I I 13 

6 

1.3 11 

LOLA SOBE PROMO/WARNER BROS. 

PRECIOUS 
DEPECHE MODE SIRE /MUTE 42831 /REPRISE 

CLICHE 
SIMONE DENNY JVM 026 

HUNG UP 
MADONNA WARNER BROS. PROMO 

NIGHT OF MY LIFE 
BARBRA STREISAND COLUMBIA 80392 

THE OTHER SIDE 
PAUL VAN DYK FEAT. WAYNE JACKSON VANDIT 9292/MUTE 

ENDS OF THE EARTH 
SUN JH PROMO /BML 

FEELS JUST LIKE IT SHOULD 
JAMIROQUAI COLUMBIA PROMO 

I DONT CARE 
RICKY MARTIN FEAT. FAT JOE A AMERIE COLUMBIA 80358 

THE SOUND OF SAN FRANCISCO 
GLOBAL DEEJAYS SUPERSTAR IMPORT 

EXTRAORDINARY WAY 
CONJURE ONE NETTWERK PROMO 

ALL ABOUT US 
T.0 TU. INTERSCOPE PROMO 

WALKIN' & TALKIN' 
RAY CHARLES VS. DIO NERVOUS PROMO 

I STILL BELIEVE 
RACHEL PANAY ACT 2 8010 /MUSIC PLANT 

EVERYTHING U 
SUPERCHUMBO TWISTED 50046 

DEEPER LOVE 
DAVID LONGORIA FEAT. CECE PENISTON DEL ORO 25078 

MOODY 
OPT FEATURING DM BINXTER TWEEK'D 0019 

WIT WAL SHE DO FOR LOVE? (KASKADE /A. CALDWELL/KEN MIXES) 

COLETTE OM 580 

I GOT YOUR LOVE 
DONNA SUMMER UNIVERSAL PROMO /UME 

DESIGN 
ORIGENE TOMMY BOY SILVER LABEL 2491/TOMMY BOY 

OUT OF MY MIND 
SARAH ATERETH BEGUILE PROMO /LIGHTYEAR 

THE FEELING 
CHRIS THE GREEK PANAGHI DJG PROMO 

NO MORE (T- YOUNG/C. JACK/TOMER G. MIXES) 
JASON WALKER JVM 028 

SHAKE IT OFF 

2 23 

J 5 

15 

. 6 

3 0. 

E 

23 

9 E 

10 6 

7 

10 

12 

12 4 

15 19 

25 1 i 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

DEPECHE MODE 
It AVM ME MIBU.SITIMEPFEE 410464V11t61 EROS 

GO RILLAZ 
DEMON DAYS PARLOPHONE 73836' /VIRGIN 

VARIOUS ARTISTS 
DISNEYREMIXMANIA WALT DISNEY 861354 

D.H.T. FEATURING EDMEE 
LISTEN TO YOUR HEART ROBBINS 75061 

JAMIROQUAI 
DYNAMITE EPIC 97716/SONY MUSIC® 

32 3 

TITLE 
ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

31 5 

30 12 13 

37 3 

43 2 

33 28 12 

34 27 16 

34 5 35 

36 33 9 

44 2 

38 4 

THE CREEPS 
CAMILLE JONES TOMMY BOY SILVER LABEL 2486/TOMMY BOY 

FIRST LOVE (LEX/THE MOVES/S. AUGELLO MIXES) 
GOAPELE SKYBLAZE 75721 /COLUMBIA 

POWER 
PICK 

PERFECT LOVE 
SWAY IEOBMLAELCWY9FE FORECAST 00570INERW 

ONLY THIS MOMENT 
ROYKSOPP WALL OF SOUND 34019 /ASTRALWERKS 

I LIKE IT (BUT I DONT NEED IT) 
VIVIAN GREEN COLUMBIA 80131 

DIRTY AND SWEET 
TERI BRISTOL LIVE 005 /MUSIC PLANT 

LOVE GENERATION 
BOB 9AtAR RAT. 0N11 PIE SEeiATaJM BOY SLYER LABEL 249rCKI t1 BOY 

SUGAR DADDY 
YERBA BUENA FUN MACHINE 80848 /RAZOR 8 TIE 

SAY HELLO 
DEEP DISH DEEP DISH 90736/THRIVE 

FEARLESS (RICHARD Mt VISIOWJ. SANCHEZ MOMS) 
THE BRAVERY ISLAND 005369/IDJMG 

JESUS BY 45 
EBONY TAY PASDIG PROMO 

I SHOULD HAVE CHEATED 
KEYSHM COLE ABM PROMO / INTERSCOPE 

35 8 

24 12 

45 45 8 

TOO FUNKY 
FREDRICK FORD OMC O01/MUSIC PLANT 

NE GOT AUFE (ITS THE ONLY THING THAIS MINE) 

EURYINIHCS ARIA I A ,R 01.10; WAG 

JUST LOOK AT YOU NOW 
HOWARD JONES KOCH 9612 

STRANDED IN PARADISE 
ALEX GOLD XTRAVAGANZA PROMO /KOCH 

I AM THA 1 

MR 1NOIIIY AND EMMA DAY TOMMY BOY MIE4 IPBEL 2492/1CAVAY BOY 

ONLY (RICHARD X/EL -P MIXES) 
NINE INCH NAILS NOTHING 005465 /INTERSCOPE 

PON DE REPLAY (NORTY COTTO REMIX) 
RIHANNA SRP /OEF JAM PROMO /IDJMG 

LOVE WILL TAKE OVER 
ARI GOLD GOLD 18 PROMO 

"(WISH) IRANSISIOR (E MWPEFW- HARRIS/DUMMIES MIXES) 

KORN VIRGIN PROMO 

47 ar 9 ELECTRIC SHOCK (J. RIZZO/ROMAN S. MIXES) 
MATTHEW DUFFY MPD PROMO 

49 46 14 

49 4 

SLEEPLESS 
SYLVIA TOWN DUSK IMPORT 

FASCINATED 
SUZANNE PALMER STAR 69 1310 

WAITING IN THE DARKNESS 
ERICK MORILLO FEAT. LESLIE CARTER SUBLIMINAL 148 

SARAH MCLACHLAN 
BLOOM: REMIX ALBUM NETTWERK/ARISTA 69790/RM). 

MIKE RIZZO /ST. JOHN 
THRIVEMIX01 THRIVEDANCE 90734/THRIVE 

VARIOUS ARTISTS 
MOTOWN: REMIXED MOTOWN 003900 /UME 

PAUL VAN DYK 
THE POLITICS OF DANCING 2 VANDIT 92934/MUTE 

THE RIDDLER 
THE RIMIER PRESENTS ULTRA.TRANCE:5 ULTRA 1320 

1 18 

4 

5 3 

6 4 19 

6 14 

13 8 

18 16 

10 10 6 

15 3 

16 12 

13 14 20 

14 9 18 

15 7 15 

21 6 

22 9 

23 3 

12 19 

LADYTRON 
WITCHING HOUR 651/00156 10828 

TIESTO 
IN SERRA OF SUNNSE 4: LeW M@EMSONG BRD OBNACK HOLE 

M.I.A. 
ARULAR XL 004844VINTERSCOPE 

VARIOUS ARTISTS 
IMRASIVU IEVWRgNAHY JAll REWARD NPULSEI 004966N6 

STEPHANE POMPOUGNAC 
HOTEL COSTES US PSCHENT 44101/WARGRAM 

VIC LATINO 
VIC IAIIA MEWS ONE NEW N IEWHANDN: ONCE TL DAMM aTR4132. 

THIEVERY CORPORATION 
COSMIC GAME EIGHTEENTH STREET LOUNGE 0081 

THE HAPPY BOYS 
TRANCE PARTY VOL. 5 ROBBINS 75062 

BLOC PARTY 
SILENT ALARM REMIXED VICE /DIM MAK 94116/ATLANTIC 

LISA SHAW 
CHERRY NAKEDMUSIC 18 

ANDY BELL 
ELECTRIC BLUE SANCTUARY 84773 

KMFDM 
RAU RUCK KMFDM 393 /METROPOLIS 

VARIOUS ARTISTS 
FIRED UPI 2 RAZOR 8 TIE 89091 

THE RIDDLER & VIC LATINO 
ULTRA.OANCE 06 ULTRA 1249 

ATB 
SEVBI TEARS /M6AM WATBi MSC DOME 060508VNESE SN V&VJIE 

21 

22 

23 

19 8 

17 6 

20 22 

TITLE 
ARTIST , MPRINT/ PROMOTION LABEL) 

nHUNG UP 
MADOIHIA WARNER BROS. 

LOVE ON MY MIND 
FREEMASONS FEATURING AMANDA WILSON ULTRA 

AND SHE SAID... 
LUCAS PITA ULTRA 

HOUSE IS NOT A HOME 
DEBORAH COX DECO /NERVOUS 

BECAUSE OF YOU 
KELLY CLARKSON RCA/RMG 

BE MY WORLD 
MILKY ROBBINS 

FEEL GOOD INC 
GORILLAZ PARLOPHONE/VIRGIN 

ISLANDS 
SEO SIREN/NEUTONE 

NO STRINGS 
LOLA SOBE/WARNER BROS. 

MESMERIZED 
FAITH EVANS CAPITOL 

COOL 
GWEN STEFANI INTERSCOPE 

WHY 
DJ SAMMY ROBBINS 

WE BELONG TOGETHER 
MARIAN CAREY ISLAND /IDJMG 

THESE WORDS 
NATASI BEOINGFIELO EPIC 

I LIKE THE WAY 
BODYROCKERS UNIVERSAUUMRG 

ENDS OF THE EARTH 
SUN JH /BML 

EVERYTIME WE TOUCH 
CASCADA 0000)0S 

THE OTHER SIDE 
PAUL VAN DYK FEATURING WAYNE JACKSON VANDIT /MUTE 

DONT CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES ABMANTERSCOPE 

SUNSHINE 
GÉORGIE PORRIE LIVE /MUSIC PLANT 

POISON 
GROOVE COVERAGE TOUCAN COVE /RENEGADE /MADACY 

SHAKE IT OFF 
MARIAN CAREY ISLAND /IDJMG 

FORGIVE 
REINA ROBBINS 

MORE THAN WORDS 
FRANNIE J COLUMBIA 

25 I ) 

PON DE REPLAY 
RIHANNA SRP /REF JAM/IDJMG 

Go to www.billboard.biz for complete chart data I 53 
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Hits of the World is compiled at Billboard /London. RE= Re-Entry 

NOV 
12 

2005 

. . 
C)1- 
-- - 

N 

_. 

JAPAN 
ALBUMS 

(SOUNDSCAN JAPAN) NOVEMBER 1, 2005 

DESTINY'S CHILD 
#1'S (LTD EDITION) COLUMBIA 

MILIYAH KATO 
HOSE SONY MUSIC 

11NI1 I=1) KINCàI)C)IVI 
ALBUMS I 

ORANGE RANGE 
2 

NATURAL SONY MUSIC 

KUMI KODA 
BEST FIRST THINGS (CD +DVD) AVER TRAX 

GARNET CROW 
GARNET CROW BEST GIZA STUDIO 

NEW 

2 SOUTHERN ALL STARS 
KILLER STREET (LTD EDITION) VICTOR 

KISHIDAN 
I LOVE YOU TOSHIBA/EMI 

VARIOUS ARTISTS 
DJ KAORI'S INMIX UNIVERSAL 

IIIII 7 
MR. CHILDREN 
I LOVE YOU TOY'S FACTORY 

10. 14 
HIDEAKI TOKUNAGA 
VOCALIST UNIVERSAL 

FRANCE 

(SNEP/IFOP/TITELIVE) OCTOBER 25, 2005 

111 DEPECHE MODE 
PLAYING THE ANGEL MUTE 

2 
JULIEN CLERC 

..7 ,.,.. DOUBLE ENFANCE VIRGIN 

31" ILONA MITRECEY 
UN MONDE PARFAIT SCORPIO 

44 
4 ALAIN SOUCHON 

LA VIE THEODORE VIRGIN II S K -MARO 
MILLION DOLLAR BOY UP MUSIC 

' 
8 

VARIOUS ARTISTS 
500 CHORISTES AVEC... COLUMBIA III 7 THE CORRS 
HOME ATLANTIC 

8 CRAZY FROG 
CRAZY HITS MACH1 RECORDS 

111 
gMH 

LIVE 

IC 
2005 

EL 
AU PALAIS SES 

SARDOU 
SPORTS AZ/UNIVERSAL 

O CALI 
MENTEUR LABELS 

ITALY 
ALBUMS 

MNBV 

St 1 

2 LIGABUE 
NOME E COGNOME WARNER MUSIC 

4 4 

(FIMI /NIELSEN) OCTOBER 91, 2005 

ROBBIE WILLIAMS 
INTENSIVE CARE EMI 

DEPECHE MODE 
PLAYING THE ANGEL MUTE 

SIMPLY RED 
SIMPLIFIED SIMPLYRED.COM 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

PINO DANIELE 
IGUANA CAFE RCA at 

B 
JOVANOTTI 
BUON SANGUE MERCURY 

7 BIAGIO ANTONACCI 
11 CONVIVENDO PARTE 2 IRIS /MERCURY 

PIERO PELO' 
PRESENTE WARNER MUSIC 

1d, 
8 

FRANCESCO GUCCINI 
ANFITEATRO LIVE EMI 

SWEDEN + 
(BLF) 

4 ? YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

1 STEP UP 
DARIN COLUMBIA 

OCTOBER 20, 2005 

III TRIPPING 
ROBBIE WILLIAMS CHRYSALIS 

4,4 3 

5 

PRECIOUS 
DEPECHE MODE MUTE 

PUSH THE BUTTON 
SUGABABES ISLAND 

ALBUMS 

1 

2 

3 

4 

5 

hi 
NEW 

DEPECHE MODE 
PLAYING THE ANGEL MUTE 

THE CARDIGANS 
SUPER EXTRA GRAVITY STOCKHOLM 

2 
EVA DAHLGREN 
SRO CAPITOL 

BODIES WITHOUT ORGANS 
PROTOTYPE CAPITOL 

LALEH 
LALEH WARNER MUSIC 

4 4 

(THE OFFICIAL UK CHARTS CO.) OCTOBER 90, 2005 

0, NEW 

12 

8 7 

NEW 

10 3 

ROBBIE WILLIAMS 
INTENSIVE CARE CHRYSALIS 

THE PRODIGY 
THEIR LAW - THE SINGLES 1990 - 2000 XL RECORDINGS 

SUGABABES 
TALLER IN MORE WAYS ISLAND 

KATIE MELUA 
PIECE BY PIECE DRAMATICS 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

DESTINY'S CHILD 
#1'S COLUMBIA 

KELLY CLARKSON 
BREAKAWAY RCA 

MARIAN CAREY 
GREATEST HITS COLUMBIA 

SUPERTRAMP 
RETROSPECTACLE: SUPERTRAMP ANTHOLOGY UNIVERSAL 

SIMPLY RED 
SIMPLIFIED SIMPLYRED. COM 

AUSTRALIA _ :, 
ALBUMS 

(ARIA) OCTOBER 30, 2005 

ROBBIE WILLIAMS 
INTENSIVE CARE CHRYSALIS 

2 12 
MISSY HIGGINS 
THE SOUND OF WHITE EMI 

31 

6 5 

(MEDIA CONTROL) NOVEMBER 1, 2005 

NEW 
ROBBIE WILLIAMS 
INTENSIVE CARE CHRYSALIS 

2 1 

3 NEW 

3 

5 NEW 

5 

8 

8 4 

9 6 

10 NEW 

DEPECHE MODE 
PLAYING THE ANGEL MUTE 

ANNETT LOUISAN 
UNAUSGESPROCHEN 105 MUSIC 

TOKIO HOTEL 
SCHREI ISLAND 

DIE AERZTE 
DEVIL COLUMBIA 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

KATIE MELUA 
PIECE BY PIECE DRAMATICS 

SIMPLY RED 
SIMPLIFIED SIMPLYRED. COM 

BON JOVI 
HAVE A NICE DAY ISLAND /DEF JAM 

DEEP PURPLE 
RAPTURE OF THE DEEP EDEL 

C,ANAI)A 

®'1 
2 

LIFT SONY BMG 

SHANNON NOLL ® 
s 

PETE MURRAY 
SEE THE SUN COLUMBIA 

BEN LEE 
AWAKE IS THE NEW SLEEP INERTIA 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC al 

3 
NICKELBACK 
ALL THE RIGHT REASONS ROADRUNNER 

8 
4 

KELLY CLARKSON 7 VARIOUS ARTISTS 
BREAKAWAY RCA TEMPS DUNE CHANSON... EDITIONS DE L'EDLU /SELECT 

NEW 
ROUGE TRADERS ®'1D 
HERE COME THE DRUMS COLUMBIA 

10 7 THE VERONICAS 
RE 

THE SECRET LIFE OF... REPRISE 

® ̀
3 ® 4 

(SOUNDSCAN) NOVEMBER 12, 2005 

NICKELBACK 
ALL THE RIGHT REASONS EMI 

ROD STEWART 
THANKS FOR THE MEMORY... THE GREAT AMERICAN... J/SONY BMG MUSIC 

THE BLACK EYED PEAS 
MONKEY BUSINESS A &M /INTERSCOPE /UNIVERSAL 

BRYAN ADAMS 
ANTHOLOGY A &M /CHRONICLES /UME /UNIVERSAL 

CELINE DION 
ON NE CHANGE PAS COLUMBIA/SONY BMG MUSIC 

DEPECHE MODE 
PLAYING THE ANGEL MUTE /SIRE /REPRISE /WARNER 

ASHLEE SIMPSON 
I AM ME GEFFEN/UNIVERSAL 

SPAIN EMI 

ALBUMS 

(PROMUSICAE/MEDIA) 

DOS MENTIRAS 
CIRCUS LOCOMOTIVE MUSIC 

PRECIOUS 
DEPECHE MODE MUTE 

POPCORN 
CRAZY FROG MACH1 RECORDS 

THE TROOPER 
IRON MAIDEN EMI 

NOVEMBER 2, 2005 

2 TRIPPING 
ROBBIE WILLIAMS CHRYSALIS 

6 3 
BENZIN 
RAMMSTEIN UNIVERSAL 

in LOVE GENERATION 
BOB SINCLAR FT. GARY PINE 541 LABEUNEWS 

S 
6 

HIMNO OFICIAL DEL SEVILLA FC 
EL ARREBATO CAPITOL 

NEW 
WAKE UP 
HILARY DUFF HOLLYWOOD 

1á NEW 
COMO UN FAN 
LA CASA AZUL ELEPHANT RECORDS 

IRELAND 
SINGLES 

FY 
Zji (IRMA/CHART TRACK) OCTOBER 28, 2005 

YOU RAISE ME UP 
WESTLIFE S 

1 PUSH THE BUTTON 
SUGABABES ISLAND 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A&M /INTERSCOPE 

4 3 
GOLD DIGGER 
KANYE WEST FT. JAMIE FOXX ROC -A -FELLA /DEF JAM 

TRIPPING 
f 4' 

ROBBIE WILLIAMS CHRYSALIS 

ALBUMS 
ROBBIE WILLIAMS 
INTENSIVE CARE CHRYSALIS : 

4 
THE PRODIGY 
THEIR LAW THE SINGLES 1990 - 2000 XL RECORDINGS 

ASLAN 
THE PLATINUM COLLECTION EMI 

KATIE MELUA 
PIECE BY PIECE DRAMATICS 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

54 I Go to www.billboard.biz for complete chart data 

KELLY CLARKSON 
BREAKAWAY RCA/BMG 

GREEN DAY 
AMERICAN IDIOT REPRISE /WARNER 

BRAZIL 
ALBUMS 

(SUCESSO MAGAZINE) 

ANA CAROLINA 
PERFIL SONY BMG /SOM LIVRE 

NOVEMBER 1, 2005 

O RAPPA 
ACUSTICO MTV WARNER MUSIC 

32 
BANDA CALYPSO 
VOL. 8 MD 

4, 
25 

8 

VARIOUS ARTISTS 
AMERICA 0 BERCO DO SAMBA SOM LIVRE 

BRUNO & MARRONE 
MEU PRESENTE E VOCE SONY BMG 

BANDA CALYPSO 
VOL. 6 MD 

11 
BANDA CALYPSO 
VOL.7 NA AMAZONIA MD 

NEW 
IVETE SANGALO 
AS SUPER NOVAS VOL. 01 UNIVERSAL 

DANIEL 
MEU REINO ENCANTADO VOL. 3 WARNER MUSIC 

EURO Nielsen 
SoundScan 

DIGITAL TRACKS 

2 

3 

4 

5 

e 

W11, 

2 

4 

3 

5 

9 

ks ß 

10 7 

8 

Ei 11 19 

12 11 

13 12 

(NIELSEN 801/ROSEAU INTERNATIONAL) NOVEMBER 12, 2005 

HUNG UP (RADIO VERSION) 
MADONNA WARNER BROS. 

PUSH THE BUTTON 
SUGABABES ISLAND 

I BET YOU LOOK GOOD ON THE DANCEFLOOR 
ARCTIC MONKEYS DOMINO 

TRIPPING (RADIO VERSION) 
ROBBIE WILLIAMS CHRYSALIS 

GOLD DIGGER (EXPLICIT ALBUM VERSION) 
KANYE WEST FT. JAMIE FOXX ROC- A- FELLA/DEF JAM 

MY HUMPS 
THE BLACK EYED PEAS A &M /INTERSCOPE 

YOU RAISE ME UP 
WESTLIFE S 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

DON'T CHA (ALBUM VERSION) 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A&M /INTERSCOPE 

BAD DAY 
DANIEL POWTER WARNER BROS. 

CAN I HAVE IT LIKE THAT 
PHARRELL FT. GWEN STEFANI STAR TRAK /INTERSCOPE 

NINE MILLION BICYCLES 
KATIE MELBA DRAMATICS 

LOVE GENERATION (RADIO EDIT) 
BOB SINCLAR FT. GARY PINE 541 LABEL /NEWS 

14 NEW 
TRIPPING (ALBUM VERSION) 
ROBBIE WILLIAMS CHRYSALIS 

15 14 WE BE BURNIN' (AMENDED VERSION) 
SEAN PAUL VP /ATLANTIC 

IS 3 
FIRST DAY OF MY LIFE 
MELANIE C RED GIRL 

17 17 
DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A &M /INTERSCOPE 

19 10 
PRECIOUS (ALBUM VERSION) 
DEPECHE MODE MUTE 

18 RE 

2 1 8 0 
_. 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON RCA 

PON DE REPLAY (CLEAN VERSION) 
RIHANNA SRP /DEF JAM 

FLANDERS II 
SINGLES 

(PROMUVI) NOVEMBER 2, 2005 

1 LOVE GENERATION 
BOB SINCLAR FT. GARY PINE 541 LABEL/NEWS 

'3 6 
SISTERS ARE DOING IT FOR THEMSELVES 
NATALIA FINE POINTER SISTERS COLUMBIA ir 3 ` PUSH THE BUTTON 
SUGABABES ISLAND 

GO TO HELL 
MILK INC. ANTLER -SUBWAY 

DON'T CHA 
THE PUSSYCAT DOLLS Ft BUSTA RHYMES A&M /INTERSCOPE 

ALBUMS 
FRANS BAUER 
10 JAAR HITS SONY BMG 

ROBBIE WILLIAMS 
INTENSIVE CARE CHRYSALIS 

W 1 
K3 

KURAA HE STUDIO 100 

::4 4 
DEPECHE MODE 
PLAYING THE ANGEL MUTE 

10 13 
RICK & RENNER 

13 
E VOCE - AO VIVO WARNER MUSIC NB 

i I I 

33 (RECORD PUBLICATIONS LTD.) 

ALL I ASK 
ROSITA VAI SONY BMG 

NOVEMBER 2, 2005 

POPCORN 
CRAZY FROG MACH/ RECORDS 

BIG CITY LIFE 
MATTAFIX BUDDHIST PUNK 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

GOLD DIGGER 
KARTE WEST FT. JAMIE FOXX ROC -A- FELLA /DEF JAM 

ALBUMS 
ROBBIE WILLIAMS 
INTENSIVE CARE CHRYSALIS 

2 NEW 
ELEMENO P 
TROUBLE IN PARADISE UNIVERSAL 

CRAZY FROG 
CRAZY HITS MACH1 RECORDS 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

DESTINY'S CHILD 
#1'S COLUMBIA 

FRANS BAUER 
OM VAN TE DROMEN ROCKET 

ARGENTINA CO 

ir 
w,Y.. 

z3 73 (CAPIF) 

1 1` 

2 3 

JOAQUIN SABINA 
ALIVIO DE LUTO SONY BMG 

OCTOBER 4, 2005 

JORGE ROJAS 
LA VIDA EMI 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

8 
IL DIVO 
IL DIVO SYCO /SONY BMG 

0 INTOXICADOS 
OTRO DIA EN EL PLANETA TIERRA POP ART DISCOS 

38 
CHAYANNE 
CAUTIVO SONY BMG 

10 7 

BERSUIT VERGARABAT 
TESTOSTERONA UNIVERSAL 

GREEN DAY 
AMERICAN IDIOT REPRISEWARNER BROS. 

MERCEDES SOSA 
CORAZON LIBRE UNIVERSAL 

COLDPLAY 
DAY PARLOPHONE 
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EUROCHARTS 

SINGLE SALES 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM 

SALES CHARTS OF 20 EUROPEAN COUNTRIES. NOVEMBER 2, 2005 

2 
PUSH THE BUTTON 
SUGABABES ISLAND 

3 
DONT CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES ABM /INTERSC OPE 

4 

6 

TRIPPING 
ROBBIE WILLIAMS CHRYSALIS 

POPCORN 
CRAZY FROG MACHS RECORDS 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

NEW 
YOU RAISE ME UP 
WESTLIFE S 

FIRST DAY OF MY LIFE 
MELANIE C. RED GIRL RECORDS 

JE NE VOUS OUBLIE PAS 
CELINE DION COLUMBIA 

8 5 
PRECIOUS 
DEPECHE MODE MUTE 

LOVE GENERATION 
BOB SINCLAR FT. GARY PINE 541 LABEL/NEWS 

I BET YOU LOOK GOOD ON THE DANCEFLOOR 
ARCTIC MONKEYS DOMINO 

NFW 
KING OF THE MOUNTAIN 
KATE BUSH EMI 

1 

2 

3 

4 

DANS MA FUSEE 
ILONA MITRECEY SCORPIO 

WE BE BURNIN' 
SEAN PAUL VP /ATLANTIC 

PON DE REPLAY 
RIHANNA SRP /DEF JAM 

111111111111111 

'1""1111="1""s 
NOVEMBER 2. 2005 

NEW 
ROBBIE WILLIAMS 
INTENSIVE CARE CHRYSALIS 

4 

3 

2 

5 

7 

DEPECHE MODE 
PLAYING THE ANGEL MUTE 

KATIE MELUA 
PIECE BY PIECE DRAMATICS 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

SIMPLY RED 
SIMPLIFIED SIMPLYRED.COM 

SUGABABES 
TALLER IN MORE WAYS ISLAND 

THE PRODIGY 
THEIR LAW - THE SINGLES 1990 - 2000 XL RECORDINGS 

FRANZ FERDINAND 
YOU COULD HAVE IT SO MUCH BETTER DOMINO 

9 NEW 
DE' 
#1'S 

STINYCOLUMBIA S CHILD 

10 f:EW ANNETT LOUISAN 
UNAUSGESPROCHEN 105 MUSIC 

11 0 
TOKIO HOTEL 
SCHREI ISLAND 

12 d 

13 

BON JOVI 
HAVE A NICE DAY ISLAND /DEF JAM 

COLDPLAY 
K&YPARLOPHONE 

KELLY CLARKSON 
BREAKAWAY RCA 

SUPERTRAMP 
RETROSPECTACLE: SUPERTRAMP ANTHOLOGY UNIVERSAL 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 
x TABLATED BY NIELSEN MUSIC CONTROL 

á3 NOVEMBER 2, 2005 

TRIPPING 
1 

ROBBIE WILLIAMS CHRYSALIS 

HUNG UP 
MADONNA MAVERICK/WARNER 

2 
DON'T CHA 
THE PUSSYCAT DOLLS A &M /INTERSCOPE 

6 PUSH THE BUTTON 
SUGABABES ISLAND 

3 
DONT LIE 
THE BLACK EYED PEAS ABM /INTERSCOPE 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

8 
COOL 
GWEN STEFAN! INTERSCOPE 

9 
WE BE BURNIN' 
SEAN PAUL VP /ATLANTIC 

WAKE ME UP WHEN SEPTEMBER ENDS 
' GREEN DAY REPRISE 

10 
PON DE REPLAY 
RIHANNA SRP /DEF JAM 

SHE Chart Lesend for rules d explanations. 2005. \ML Business Media. ITIC. and Nielsen SOUndScan, Inc. All rights reserved 

S.LEF L AT.. COMPILED BY 

4ik 
Nielsen 
SOUndSCan 

ARTIST 
3c TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

CHRIS BOTTI 
TO LOVE AGAIN. THE DUETS COLUMBIA 94823 /SONY MUSIC QB 

s 0 2 38 

3 3 5 

4 57 

59 

5 

7 

17 

18 

13 13 

14 12 

15 9 

MICHAEL BUBLE 
ITS TIME 143 /REPRISE 48946/WARNER BROS. O+ 

THELONIOUS MONK QUARTET WITH JOHN COLTRANE 
AT CARNEGIE HALL THELONIOUS 35173/BLUE NOTE 

CHRIS BOTTI 
WHEN I FALL IN LOVE COLUMBIA 92872/SONY MUSIC 

MADELEINE PEYROUX 
CARELESS LOVE ROUNDER 613192 

JOHN COLTRANE 
ONE DOWN, ONE UP: LIVE AT THE HALF NOTE IMPULSE! 002380/VG 

DIANNE REEVES 
GOOD NIGHT, AND GOOD LUCK. (SOUNDTRACK) CONCORD JAll 2307 /CONCORD 

SHIRLEY HORN 
BUT BEAUTIFUL: THE BEST OF SHIRLEY HORN VERVE 004068/VG 

VARIOUS ARTISTS 
MARINA STEWART LIVING MUSIC: JAZZ FORME HOLIDAYS LEGACY/EPIC 97699/SONY MUSIC 

DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE 001826NG 

PAUL ANKA 
ROCK SWINGS VERVE 004751/VG 

E{KTRY 

25-: 6N 

BRAD MEHLDAU TRIO 
DAY IS DONE NONESUCH 79910/WARNER BROS. 

HARRY CONNICK, JR. 
ONLY YOU COLUMBIA 90551 /SONY MUSIC 

HARRY CONNICK, JR. 
OCCASION MARSALIS 613313 /ROUNDER 

JANE MONHEIT 
SEASON EPIC 97721/SONY MUSIC 

DEE DEE BRIDGEWATER 
J'AI DEUX AMOURS SOVEREIGN ARTISTS 1962 

VARIOUS ARTISTS 
20 BEST OF JAZZ MADACY SPECIAL PRODUCTS 5328 / MADACY 

SONNY ROLLINS 
WITHOUT A SONG: THE 9/11 CONCERT MILESTONE 9342 /CONCORD 

MICHAEL FEINSTEIN & GEORGE SHEARING 
HOPELESS ROMANTICS CONCORD 2152 

JOHN COLTRANE 
PRESTIGE PROFILES FANTASY 5809 /CONCORD 

THE BAD PLUS 
SUSPICIOUS ACTIVITY? COLUMBIA 94740/SONY MUSIC 

WYNTON MARSALIS 
LIVE AT THE HOUSE OF TRIBES BLUE NOTE 77132 

DIZZY GILLESPIE / CHARLIE PARKER 
TOWN HALL, NEW YORK CITY, JUNE 22, 1945 UPTOWN 2751 

TIERNEY SUTTON 
rid WITH THE BAND TELARC JAll 83616/TELARC 

VARIOUS ARTISTS 
PROGRESSIONS: 100 YEARS OF JAll GUITAR LEGACY /COLUMBIA 86462/SONY MUSIC 

1 

ARTIST 
TITLE IMPRINT Sr NUMBER / DISTRIBUTING LABEL 

7 L CECILIA BARTOLI 
OPERA PROIBITA DECCA 005151 /UNIVERSAL CLASSICS GROUP 

RENEE FLEMING 
SACRED SONGS DECCA 005193 /UNIVERSAL CLASSICS GROUP 

JANINE JANSEN 
VIVALDI THE FOUR SEASONS DECCA 005507 /UNIVERSAL CLASSICS GROUP 

ANDRE RIEU 
THE FLYING DUTCHMAN DENON 17570 

HILARY HAHN /NATALIE ZHU 
MOZART: VIOLIN SONATAS DG 004771 /UNIVERSAL CLASSICS GROUP 

BRYN TERFEL /PAUL GROVES/YING HUANG 
ROGER WATERS: CA IRA SONY CLASSICAL 96439/SONY BMG MASTERWORKS 

JOSHUA BELL /BERLIN PHILHARMONIC (THOMAS) 
TCHAIKOVSKY: VIOLIN CONCERTO SONY CLASSICAL 94832/SONY BMG MASTERWORKS 

DAWN UPSHAW & ANDALUCIAN DOGS 
GOLIJOV: AYRE, BERIO: FOLKSONGS DG 004782 /UNIVERSAL CLASSICS GROUP 

YO -YO MA/THE SILK ROAD ENSEMBLE 
SAX ROAD JOURNEYS: BEYOND THE HORMON SON' CLASSICAL 9 ñ1/SONY BMG MAS ERW RKS 

f 10: SOUNDTRACK 
MASTER AND COMMANDER DECCA 001574 /UNIVERSAL CLASSICS GROUP 

11 1( 3 
BRYN TERFEL/LONDON SYMPHONY (WORDSWORTH) 
SIMPLE GIFTS DG 004772 /UNIVERSAL CLASSICS GROUP 

ANDRE RIEU 
NEW YEARS IN VIENNA DENON 17572 

14 

15 

16 

117 111, 9 

18 

[19 

20 20 

11 7 

11 

ANDRE RIEU 
TUSCANY DEMON 7431 

JOSHUA BELL 
THE ESSENTIAL JOSHUA BELL DECCA 005185 /UNIVERSAL CLASSICS GROUP 

57 
YO -YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) 
YO -TO MA PLAYS ENNIO MORI9CONE SOW CLASSICAL 93456SONY BMG MASTERWORKS Cp, 

RENEE FLEMING 
STRAUSS: DAPHNE DECCA 005182 /UNIVERSAL CLASSICS GROUP 

1 7 

BAD DAY 
1 21 DANIEL POWTEfl WARNER BOOS. 

3 
PRECIOUS 

1 

DEPECHE MODE MUTE 

4 
PHOTOGRAPH 
NICKELBACK ROADRUNNER 

12 
LA TORTURA 
51IAKIRA FEAT. ALEJANDRO SANZ EPIC 

15 16 
BON JOVI ISLAND /DEF JAM 

HAVE A NICE DAY 

2- 

22 25 

SHARON ISBIN & NEW YORK PHILHARMONIC (SEREBRIER) 
RODRIGO CONCIERTO DE AR/WW2 RHINOWNVER CLASSICS 60296WAW&R STRATEGIC MAWEIRY 

81 
YO -Y0 MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN) 
VIVALDI'S CELLO SONY CLASSICAL 90916 /SONY BMG MASTERWORKS 

38 THE 5 BROWNS 
THE 5 BROWNS RED SEAL 66007 /SONY BMG MASTERWORKS 

MAYA BEISER & LOS ANGELES MASTER CHORALE 
STEVE REICH: YOU ARE (VARIATIONS) NONESUCH 79891/WARNER BROS. 

HILLIARD ENSEMBLE /A. LUBIMOV /STUTTGART RADIO (BOREYKO) 
PART: LAMENTATE ECM 005056 /UNIVERSAL CLASSICS GROUP 

MORMON TABERNACLE CHOIR WITH O EIWSIRA AT TEMPLE SQUARE (JESSOP) 

CHOOSE SOMETHING LIKE A STAR MORMON TABERNACLE CHOIR 0005 

SOUNDTRACK 
THE CHORUS NONESUCH 61741 /WARNER BROS. 

y MORMON TABERNACLE CHOIR , PEACE LIKE A RIVER MORMON TABERNACLE CHOIR 6188 

4 3 
SAN FRANCISCO SYMPHONY (THOMAS) 25 
MAHLER: SYMPHONY NO. 7 SAN FRANCISCO SYMPHONY MUSIC 60009 

Data for week of NOVEMBER 12, 2005 For chart reprints call 646.654.4633 

f 
CUN1'EIVIPnRARI' JAZZ 
11N 

-4 ,v ARTIST 
3 3t TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

1 3 
CATCHING TALES VERVE FORECAST /UNIVERSAL 005478NG /UMRG O 

1 
'WKS 

JAMIE CULLUM 

3 

HERBIE HANCOCK 
POSSIBILITIES HEAR /HANCOCK 70013NECTOR 

KENNY G 
THE GREATEST HOLIDAY CLASSICS ARISTA 72234/RMG 

KIRK WHALUM 
KIRK WHALUM PERFORMS THE BABYFACE SONGBOOK RENDEZVOUS 5112 

JAMIE CULLUM 
TWENTYSOMETHING UNIVERSAL/VERVE 002273/VG 411 

4 10 
NAJEE 
MY POINT OF VIEW HEADS UP 

8 3 
VARIOUS ARTISTS 
40 YEARS: A CHARLIE BROWN CHRISTMAS PEAK 8534 /CONCORD 

O CI 
9 6 14 

I 10 9 50 

it 5 6 

12 10 9 

0 
13 13 20 

14 15 5 

15 20 5 

18 19 2 

17 18 5 

18 14 5 

119 17 12 
!lBY 

20 16 18 

21 12 14 

22 24 16 

23 23 7 

w,24 22 

RICK BRAUN 
YOURS TRULY ARTIZEN 10011 

BRIAN CULBERTSON 
IT'S ON TONIGHT GRP 004535/VG 

KENNY G 
AT LAST... THE DUETS ALBUM ARISTA 62470 /RMG 

KIM WATERS 
ALL FOR LOVE SHANACHIE 5133 

EUGE GROOVE 
JUST FEELS RIGHT NARADA JAll 60499 /NARADA 

LIZZ WRIGHT 
DREAMING WIDE AWAKE VERVE FORECAST 004069/VG 

VARIOUS ARTISTS 
WE GET A KICK OUT OF JAll VERVE 004202/VG 

BRUCE COCKBURN 
SPEECHLESS ROUNDER 613250 

VARIOUS ARTISTS 
SMOOTH JAll KKSF 103.7: SAMPLER FOR AIDS RELIEF 16 KKSF 6013 

RAMSEY LEWIS 
WITH ONE VOICE NARADA JAll 60699 /NARADA 

BOB BALDWIN 
ALL IN A DAY'S WORK 215 ENTERTAINMENT 2020 

VARIOUS ARTISTS 
SEP JAll GRP 004890NG 

RICHARD ELLIOT 
METRO BLUE WIZEN 10010 

MIKE PHILLIPS 
UNCOMMON DENOMINATOR HIDDEN BEACH /EPIC 27499/SONY MUSIC 

PAUL HARDCASTLE 
HARDCASTLE 4 TRIPPIN'N' RHYTHM 90517/V2 

SOULIVE 
BREAK OUT CONCORD 2302 

GEORGE BENSON 
BEST OF GEORGE BENSON: LIVE GRP 005313NG 

VARIOUS ARTISTS 
98.9 SMOOTH JAll KWJZ 9 KWJZ 9136 /RYKODISC 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

IL DIVO 
THE CHRISTMAS COLLECTION SYCO /COLUMBIA 97715/SONY MUSIC 

1 28 

2 104 

IL DIVO 
IL DIVO SYCO /COLUMBIA 93963/SONY MUSIC 

JOSH GROBAN 
CLOSER 143 /REPRISE 48450/WARNER BROS. O+ 0 C 

5 3 2 

6 4 7 

I 5 26 

6 51 

21 31 

13 2 

111-11 8 7 

12 7 5 

13 9 19 

11 14 10 7 

15 11 18 

.16 19 10 

17 12 35 

18 17 89 

19 15 82 

20 14 57 

121 16 78 

22 18 25 

P23 20 72 

24 23 15 

25 25 17 

SARAH BRIGHTMAN 
LOVE CKIM RMNIMIR SNEMARIIJ019 WESER MICRON COCCA9M OUMVERll CASSIS CAMP 

HAYLEY WESTENRA 
ODYSSEY DECCA 005440 /UNIVERSAL CLASSICS GROUP 

MORMON TABERNACLE CHOIR 
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017 

SOUNDTRACK 
STAR WARS EPISODE M REVBIGE OF TIE SIM SONY CLASSICAL 9422050NY ONG WelERV& OS 

ANDREA BOCELLI 
ANDREA PHILIPS 003513 /UNIVERSAL CLASSICS GROUP 

THE TEN TENORS 
LARGER THAN LIFE RHINO 76525/WARNER STRATEGIC MARKETING 

VARIOUS ARTISTS 
MMIV4 STEWART LNWP MSC: MASH HL WORMS FORME HEUMYS LEGAL AIC 9770I/SOW MUSIC 

RUSSELL WATSON 
AMORE MUSICA DECCA 004439 /UNIVERSAL CLASSICS GROUP 

THE EAST VILLAGE OPERA COMPANY 
THE EAST VILLAGE OPERA COMPANY DECCA 005181 /UNIVERSAL CLASSICS GROUP 

AMICI FOREVER 
DEFINED RCA VICTOR 68883 /RMG 

THE IRISH TENORS 
SACRED: A SPIRITUAL JOURNEY RAZOR A TIE 82929 

BOND 
EXPLOSIVE: THE BEST OF BONO MBO/DECCA 004748/UNIVERSAL CLASSICS GROUP CO 

KRONOS QUARTET AND ASHA BHOSLE 
YOU 'VE STOLEN MY HEART NONESUCH 79856/WARNER BROS. 

RONAN TYNAN 
RONAN DECCA 003863 /UNIVERSAL CLASSICS GROUP 

AMICI FOREVER 
THE OPERA BAND RCA VICTOR 52739/RMG 

HAYLEY WESTENRA 
PURE DECCA 001866 /UNIVERSAL CLASSICS GROUP 

SARAH BRIGHTMAN 
LIVE FROM LAS VEGAS NEMO STUDIO 57801 /ANGEL 

ANDRE RIEU 
AT THE MOVIES DENON 17348 

RENEE FLEMING 
HAUNTED HEART SECCA 004406 /UNIVERSAL CLASSICS GROUP 

BOND 
CLASSIFIED MBO /DECCA 002332/UNIVERSAL CLASSICS GROUP 

JULIAN LLOYD WEBBER & SARAH CHANG 
PHANTASIA REALLY USEFUUEMI CLASSICS 58043 /ANGEL 

LUCIA MICARELLI 
MUSIC FROM A FARTHER ROOM 143 /REPRISE 48795/WARNER BROS. 
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C, Ii A R'rs 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

Nielsen 
57uncSCan 

rL1 :i11 IA: y 
Sales data compiled from a comorehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B.T hip -hop retail charts is compiled by Nielsen 
SoundScan rom a national subset of core atoms tt-at specialize in those genres. 

Albums with the greatest sales gairs this week 

GREATEST 
GAINER 

mWhere included, this award indicates the title 
with the chart's lai gest unit increase 

EiaWhere inc uded, this award indicates the title with 
the charts biggest percentage growth. 

NEATSEEKRR 
GRADUATE 

Indicates album entered top 100 of The Bilboard 200 
and has been removed from Heatseekers chart. 

PRICING COr1FIGUFATION 
CD /Cassette prices are suggested list or equivalent prices. which are projected 
from wholesale prices. D after price indicates album only available on DualDisc. 
CD /DVD after price indicates CD/DVD combo only available. '0 DualDisc avail- 
able. it CD/DVD combo available. ' indicates vinyl LP is available. Pricing and 
vinyl LP avaLability are not included on all charts. 

M *VI ti 14- 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by r umber of gross audience impressions. comput- 
ed by cross -referencing exact times of airplay with Aroitron listener data. The 
exceptions are the Rhythmic To 40, Adult Top 40, Adult Contemporary, Modern 
Rock and Adult R &B charts, which are ranked by total detections. 

Songs showing an increase -:n audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from #1e Hot 100 and Hot 100 Airplay charts simultaneously 
if they have been on the Hot 100 for more than 20 w=eeks and rank below 50. Songs 

are removed from, the Hot R &B'Hip -Hop Singles & Tracks and Hot R&B -Hip -Hop 

Airplay charts simultaneously if they have been on the Hot R &B!Hip -lop Singles & 

Tracks for more than 20 weeks and rank below 50. Songs are removed from the Pop 

100 and Pop 100 Airplay charts smultaneously if they have been on the Pop100 for 
more than 30 weeks and tank below 30. Titles are removed from Hot Country Songs 
if they have been en the chart for more than 20 weeks and rark below 15 in detec- 

tions or audience provided that they are not still gaining enough audience points to 
bullet. Songs are removec from the Adutt Top 40, Adult Contemporary, Adult R &B, 

and Hot Dance AAplay charts if they have been on the chart for more than 26 weeks 

and rank below 15 (20 for Modem Rock and Latin). 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 

merchant, and internet sales reports collected. compiled. and provided by 
Nielsen SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled 
from a national sunset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CON FIGUATIONS 
O CD single available. O Digital Download availabe. 1 DVD single available. 
O Vinyl Maxi -Single available. O Vinyl Single available. O CD Max°- Single 
available. Configurations are not included on all singles chats. 

HITPREDICTC R 

,( Indicates title earned HitPrecictor status in that particular format based on 

research data provided by Promosquad- Songs are blind tested orline by 

Promosquad using multiple listens and a nationwide sample of carefully profiled 
music consumers. Songs are rated on a 1 -5 scale: final results are based on 

weighted positives. Song.: with a score of 65 or more 75 or more for country) are 
judged to have Hit Potential; although that benchmark number canfluctuate per 
format basec on the strength of available music. For a complete and updated list 

of current songs with Hit I'otentiail, commentary, polls ana more, please visit 
www. h itp red i cto r.co m. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club pay increase over Me previous week. 

ti 4 ti ill II AV 41 ICI 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). MI RIAA certification for net shipment 
for 1 million units (Platinum). * RIAA certification for net shipment of 10 million 
units (Diamond). Numera within Platinum or Diamond symbol indicates album's 
multi -platinum level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the number of discs and/ 
or tapes. Certification for net shipments of 100,000 units (Oro). - Certification 
of 200,000 units ( ?IatinoI. -? Certificatior of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 100,000 paid downloads (Golf). RIM certification for 

200,000 paid downloads (Platinum). Numeral within platinum symbol indicates song's 
muniplatinum level. RIM certification for net shipment of 500,000 sangles (Gold). 

MUSIC VICEO SALES CHARTS 
RIAA gold cert fication for net shipment of 25,000 units for video singles. 

- RIAA gold certfication for net shipment of 50.00 +) units for shortform or 
longform videos. RIM platinum certification for net shipment of 50,000 units 
for video singles. RIAA platinum certification for sales of 100,000 units for 

shortform orlonoform videos. 

DVD SALE-31/1S SALES /VIDEO RENTALS 
RIM gold cerlification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIM platinum certification for sales of 100,000 units 

or $2 million in sales at suggested etail price. IRMA gold certification for a 

minimum sale of 125.000 units or a dollar volume of $9 million at retail for theatri- 

cally released programs or of at least 25,000 units and $1 million at suggested 
retail for non theatrical titles. - IRMA platinum certfication for a minimum sale of 

250,000 units or a dollar volume of $18 million at retail for theatrically released 
programs, and of at least. 50,000 units and $2 million at suggestec retail for non - 

theatrical titles. 

TOP 

POP CATALOG 
ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

® SE _AH 
ROSE OF BETHLEHEM 7LIkE 78720 (11.98) 

10 1 

4 

5 

6 

7 

1 99 

3 16( 

4 10E 

6 64 

5 25, 

GREATEST 
GAINER 

KIDZ BOP KIDS 
RITZ BOP HALLOWEEN RAZOR 8 TIE 890x. 

STEVIE WONDER 
THE DEFINITIVE COLLECTION MOTOWN /UTV 066164 /UME (18.98) 

KEITH URBAN 
GOLDEN ROAD CAPITOL (NASHVILLE) 32936 (18.98/10.98) 

JOHNNY CASH 
16 BIGGEST HITS LEGACY /COLUMBIA (NASHVILLE) 69739/SONY MUSIC (11.98/7.98) 

EAGLES 
THE VERY BEST OF WARNER STRATEGIC MARKETING 73971 (25.98) 

TIM MCGRAW 
GREATEST HITS CURB 77978 (18.98/12.98) 

O GEORGE HARRISON AND FRIENDS 
THE CONCERT FOR BANGLADESH APPLE 93265 /CAPITOL (34.98) 

13 E JOURNEY 
JOURNEY'S GREATEST HITS COLUMBIA 44493/SONY MUSIC (18.98/12.98) 

10 8 1471 
PINK FLOYD 
DARK SIDE OF THE MOON CAPITOL 46001' (18.98/10.98) 

11 9 701 

12 12 192 

13 11 25£ 

14 

16 

19 

22 

14 

16E 

572 

82 

AC /DC 
BACK IN BLACK LEGACY /EPIC 80207' /SONY MUSIC (18.98) 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 32088* (17.981 

THE BEATLES 
1 APPLE 29325 /CAPITOL (18.98/12.98) 

BON JOVI 
CROSS ROAD MERCURY 526013/UME (18.98/11.98) 

BOB SEGER & THE SILVER BULLET BAND 
GREATEST HITS CAPITOL 30334 (16.98/10.98) 

GREEN DAY 
INTERNATIONAL SUPERHITSI REPRISE 48145 /WARNER BROS. (18.98) 

18 

19 

CD` 
22 

¡I 

QMANNHEIM STEAMROLLER 
HALLOWEEN: MONSTER MIX AMERICAN GRAMAPHONE 1032 (12.98) 

15 

18 

26 

27 

86 

122 

612 

46E 

17 162 

81 

NICKELBACK 
THE LONG ROAD ROADRUNNER 618400/IDJMG (18.98/12.98) 

THE BLACK EYED PEAS 
ELEPHUNK ABM 002854 /INTERSCOPE (16.98) 

QUEEN 
GREATEST HITS HOLLYWOOD 161265 (13.98/11.98) 

CREEDENCE CLEARWATER REVIVAL 
CHRONICLE THE 20 GREATEST HITS FANTASY 2" /CONCORD (17.98/12.98) 

COLDPLAY 
A RUSH OF BLOOD TO THE HEAD CAPITOL 40504' (18.98/11.98) 

JACK JOHNSON 
ON ANO ON JACK JOHNSON 075012' /UMRG (18.98) 

24 23 77 LIONEL RICHIE 
THE DEFINITIVE COLLECTION MOTOWN /UTV 068140 /UME (18.98) 

25 20 

26 24 

27 

28 

29 

30 

31 

32 

31 

2 

37 

11 

74 

117 

11C 

21 20C 

36 729 

42 420 

524 

125 

29 164 

34 144 36 

38 

LUTHER VANDROSS 
GREATEST HITS LEGACY /EPIC 66068 /SONY MUSIC (14.98/3.98) 

DANE COOK 
HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CD /DVD) O+ 

MICHAEL BUBLE 
MICHAEL BUGLE 143'REPRISE 48376 /WARNER BROS. (18.98) 

LED ZEPPELIN 
EARLY DAvs & ETTER DATS. 1HE BEST OF LED ZEPRNUH VOLUMES ORE ASO1W0 ATIARAG 8W1RAO 11998, 

ROD STEWART 
IT HAD TO BE YOU ... THE GREAT AMERICAN SONGBOOK J 20039 /RMG (18.98/12.98) 

BON JOVI 
SLIPPERY WHEN WET MERCURY 538089/UME (11.98/6.98) /81 

METALLICA 
METALLICA ELEKTRA 01t13 " /AG (18.98/11.98) 

ABBA 
GOLD -- GREATEST HITS POLYDOR /A &M 517007/UME (18.98/12.98) 

TOM PETTY AND THE HEARTBREAKERS 
GREATEST HITS MCA 110813/UME (18.98/12.98) 

THE BEACH BOYS 
THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 118.981 

GREEN DAY 
SOURIE REPRISE 45529' /WARNER BROS. (12.98/7.98) 

AUDIOSLAVE 
AUDIOSLAVE INTERSCOPE /EPIC 86968' /SONY MUSIC (18.98) 

THE HIT CREW 
DREW'S FAMOUS HAUNTED HOUSE HORRORS TURN UP THE MUSIC 1107 (9.98) 

38 129 
MAROONS 0 
SONGS ABOUT JANE OCTONE /J 50001. /RMG (18.98) 

El 4 6 2 

1111 6 3 5 

© 6 

7 7 2 

8 1 4 

m 9 8 4 

4, 10 12 5 

°1' 

m 12 

ARTIST Title 
c IMPRINT 8 NUMBER I DISTRIBUTING LABEL 

1 2 2 1 ROD STEWART Thanks For The Mencry. The Great Sr encan Songbook Vol. N 4 

1 WS )9286 RMG 

2 

5 2' 

JERRY GARCIA 
J GARCIA 73P -'. RH:',J 

Garcia Plays Dylan 

STEVIE WONDER 
','OTOWN 002402/UMRG 

A Time To Love 

MARTINA MCBRIDE 
CA NASHVILLE 72425/RLG 

Timeless 

THEI.ONIOUS MONK QUARTET W /JOHN COLTRANE At Carnegie Hall 

THELONIOUS 35173/BLUE NOTE 

11 

IL DIVO The Christmas Collection 
OLUMBIA 97715/SONY MUSIC 

DEPECHE MODE Playing The Angel 
- --PRISE 49348 /WARNER BROS. 

MELISSA ETHERIDGE Greatest Hits: The Road Less Traveled 
AND /CHRONICLES 005137 /UME /I0JMG O+ 

FIONA APPLE Extraordinary Machine 
_EAN SLATE 86683` /EPIC 

NEIL YOUNG Prairie Wind 
PRISE 49593' /WARNER BROS. C. 

iiiiBETTE MIDLER Bette Midler Sings The Peggy Lee Songbook 
COLUMBIA 95107/SONY MUSIC 

EARTH, WIND & FIRE Illumination 
SANCTUARY 87513 

0 13 11 2 

0 14 12 5 

L15 15 21 

40 WILLIE NELSON 
16 BIGGEST HITS LEGACY /COLUMBIA (NASHVILLE) 69322/SONY MUSIC (11.98/7.981 

116 50 CENT 0 
GET RICH OR DIE TRYIN' SHADY /AFTERMATH 493544` /INTERSCOPE (13.98/8 981 

66 
ROD STEWART 

AS TIME GOES BY ... HE GREAT AMERICAN SONGBOOK VOL. II J 55710'/RMG (18.98/15.98) 

42 48 168 
THE BEST OF 1980 -1990 ISLAND 524613/IDJMG (18.98/12.98) ® 

44 

46 

46 

47 

48 

50 

MANNHEIM STEAMROLLER 
HALLOWEEN AMERICAN GRAMAPHONE 1031 (18.98) 

30 428 AEROSMITH 
AEROSMITH'S GREATEST HITS COLUMBIA 57367/SONY MUSIC (11.98/3.98) 

49 839 BOB MARLEY AND THE WAILERS 
LEGEND -. HE BEST OF 000 MARLEY AND 1rE WAILERS TUFF GGNCISLAND 5489044&NE (13988.98)'+ 

39 58 
LYNYRD SKYNYRD 
ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98) 

43 147 
JIMI HENDRIX U 
EXPERIENCE IBIORIX. HE BEST OF JIM HENDRIX EXPERIENCE 18101O(111671'AIME (18.9812.98. 

50 147 
RASCAL FLATTS 
MELT LYRIC STREET 165031 /HOLLYWOOD (18.98/12.98) 

40 93 
CASTING CROWNS 
CASTING CROWNS BEACH STREET 10733 /REUNION (18.98) 

44 13 
FALL OUT BOY 

TAKE THIS TO YOUR GRAVE FUELED BY RAMEN 061 (12.98) 

TOP POP CATALOG: Catalog Albums are 2 -year old titles that have fallen below No. 
100 on The Billboard 200 or re- issues of older albums. Total Weeks column reflects 
combined weeks title has appeared on The Billboard 200 and Top Pop Catalog 
Albums. TOP INTERNET. Reflects physical albums ordered through Internet mer- 
chants, based on data collected by Nielsen SoundScan. Catalog titles are included. 
TOP SOUNDTRACKS: Catalog titles are included. BILLBOARD.BIZ CHART: See 
Chart Legend for rules and explanations. © 2005, VNU Business Media, Inc. and 
Nielsen SoundScan, Inc. All rights reserved. 

CHRIS BOTTI 
'AA 94823/SONY MUSIC IT 

To Love Again: The Duets 

SHERYL CROW 
3'J :05229 / INTERSCOPE O+ 

Wildflower 

THE BLACK EYED PEAS 
A &M 004341' / INTERSCOPE 

Monkey Business 

3 

-25 

32 

1E 

33 

40 

53 

'55 

21 

5 

a< 

w. -8 Wg ARTIST 
;z3 '-Qi3 3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

1 1 2 
DEPECHE MODE 
SIRE /REPRISE /WARNER BROS. , 

2 2 2 

3 3 2 

ASHLEE SIMPSON 
.'EFFEN /INTERSCOPE 

Playing The Angel 
16 

SOUNDTRACK 
,INYL FILMS /RCA /RMG 

IAmh1 6 

Elizabethtow:l 

4 ROBBIE WILLIAMS 
'IRGIN 

Intensive Care 

5 6 8 
KANYE WEST 
ROC -A- FELLA /DEF JAM /UNIVERSAL 

e 7 8 

7 8 4 

B 5 4 

9 10 4 

10 16 8 

11 14 8 

Late Registration 

THE BLACK EYED PEAS 
F &M /INTERSCOPE 

Monkey Business 

NICKELBACK 
'i OADRUNNER /IDJMG 

All The Right Reasons 

FIONA APPLE 
"..EAN SLATE /EPIC 

Extraordinary Machine 

FRANZ FERDINAND 
'OMINO /SPIC /SONY MUSIC 

You Could Have It So Much Better 

FALL OUT BOY 
OELED BY RAMEN /ISLAND IDJMG 

From Under The Cork Tree 

DEATH CAB FOR CUTIE 
EARSUK/ATLANTIC /AG 

12 9 2 
MARTINA MCBRIDE 
RCA NASHVILLE /RLG 

13 BETTE MIDLER Bette Midler Sings The Peggy Lee Songbook 
10 

COLUMBIA /SONY MUSIL n 

8 El 

5 t 
2 

40 

49 

15 

Plans 
66 

Timeless 3 

14 25 3 
JAMES BLUNT 
CUSTARD /ATLANTIC /AG 

Back To Bedlam 144 

15 MELISSA ETHERIDGE 
ISLAND /IDJMG 

!Tunes Originals 

T 

§- ARTIST 
ÿ SS TITLE /1 MPRINT / DISTRIBUTING LABEL) 

KIDZ BOP KIDS 
KIES BOP HALLOWEEN (RAZOR 8 TIE) 

KIDZ BOP KIDS 
KIDZ BOP 8 (RAZOR 8 TIE) 

1 2 15 

2 1 13 

3 .; '3 37 

4 5 14 

5't i4 5 

IS 7 77 

8 3 

8 8 4 

9 9 18 

10 - 4 

11 " 10 5 

12 - 118 

13 14- 13 

14 - 1 

VARIOUS ARTISTS 
DISNEYMANIA 3: MUSIC STARS SING DISNEY ...THEIR WAYI (WALT DISNEY) 

BRATZ 
ROCK ANGELI (HIP- 0 /UNIVERSAL/UME) 

VARIOUS ARTISTS 
DISNEYREMIXMANIA (WALT DISNEY) 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BABY EINSTEIN: LULLABY CLASSICS ( BUENA VISTA/WALT DISNEY) 

DORA THE EXPLORER 
DORA THE EXPLORER: DANCE FIESTA! (NICK/SONY 8MG STRATEGIC MARKETING 'GROUP) 

JIM BRICKMAN 
THE DISNEY SONGBOOK (WALT DISNEY) 

VARIOUS ARTISTS 
WORSHIP JAMZ (FUSEIC /RAZOR 8 TIE) 

KID CONNECTION 
ABSOIIITE SMASH MIS FOR KA15:12 SMASH RADIO HITS FOR KIDS._BY KOS BENBITMOR - CURBMARDER WM) 

VARIOUS ARTISTS 
DISNEY'S CINDERELLA ANO FRIENDS (EP) (WALT DISNEY) 

VEGGIETALES 
BIG IDEA'S VEGGIETALES SING- ALONGS: BOB & LARRY'S SUNDAY MORNING SONGS (BIG 121.6) 

VARIOUS ARTISTS 
RADIO DISNEY MOVE ITI (WALT DISNEY) 

VARIOUS ARTISTS 
THE PRAISE BABY COLLECTION: BORN TO WORSHIP (BIG HOUSE KIDS) if DISNEY'S GREATEST: VOL. 1 (WALT DISNEY 

56 Go to www.billboard.biz for complete chart data Data for week of NOVEMBER 12, 2305 

VARIOUS ARTISTS 

www.americanradiohistory.com

www.americanradiohistory.com


SALES DATA COMPILED BY 

Nielsen 
VideoScan 

See Char. Legend for rules and explanations. Ica 2005, VNU Business Media, Inc. and 
Nielsen SoundScan, Inc. All rights reserved 

f TOP 

DVD SALES 
$ TITLE i LABEL / DISTRIBUTING LABEL & NUMBER (PRI:E) 

# BATMAN BEGINS (WIDESCREEN) 
i wR WARNER HOME VIDEO 59415 (28.98) 

BATMAN BEGINS (FULL SCREEN) 
WARNER HOME VIDEO 59414 (28.98) 

NEW 

NEW 

NEW 

Principal Performers 

Christian Bale /Liam Neeson 

Christian Bale /Liam Neeson 

P(--13 

1 

NEW 

9 

10 

11 .1 

12 , 

13 

14 

15 

16 

17 

18 

6 

NEW 

NEW 

NEW 

BATMAN BEGINS (DELUXE EDITION) 
WARNER HOME VIDEO 73216 (30.98) 

Christian Bale /Liam Neeson 

CINDERELLA: SPECIAL EDITION 
WALT DISNEY HOME ENTERTAINMENT /BUENA VSTA HCME ENTERTAINJEiJT 35024 (29.98) 

LAND OF THE DEAD (DIRECTOR'S CUT/WIDEECREEN) 
UNIVERSAL STUDIOS HOME VIDEO 28702 (29.93) 

KINGDOM OF HEAVEN (WIDESCREEN) 
FOXVIDEO 30640 (29.98) 

TARZAN (SPECIAL EDITION) 
WALT DISNEY HOME ENTERTAINMENT /BUENA VS-A HOME ENTERTAINMEN7 38448 (29.98) 

FAMILY GUY: STEWIE GRIFFIN'S UNTOLD STORY 
FOXVIDEO 30789 (29.98) 

UNLEASHED (UNRELEASED) 
UNIVERSAL STUDIOS HOME VIDEO 28793 (29.9.) 

ROBOTS (FULL SCREEN) 
FOXVIDEO 29384 (29.98) 

KINGDOM OF HEAVEN (FULL SCREEN) 
FOXVIDEO 30653 (29.98) 

THE SISTERHOOD OF THE TRAVELING PANTS (FULL SCREEN) Amber TamblyNAlexis Bledel 
WARNER HOME VIDEO 59333 (29.98) 

ROBOTS (WIDESCREEN) 
FOXVIDEO 29391 (29.98) 

KICKING AND SCREAMING (FULL SCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 26302 (29.9e 

KICKING AND SCREAMING (V DESCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 26303 (29.98 

Animated 

John Leguizamo 

Orlando Bloom/Jeremy Irons 

Animated 

Animated 

Jet U 

Animated 

Orlando Bloom /Jeremy Irons 

Animated 

Will Ferrell/Robert Duvall 

Will Ferrell/Robert Duvall 

LAND OF THE DEAD (DIRECTCR S CUT /FULL SCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 28832 (29.9e 

John Leguizamo 

SAW: UNCUT EDITION 
LIONS GATE HOME ENTERTAINMENT 18261 (26.98. 

Danny Glover /Cary Elwes 

THE EMPEROR'S NEW GROOVE: THE NEW GROOVE EDITION 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMENT 48959 (29.98) 

Animated 

19 10' 1 
THE SISTERHOOD OF THE TRAYBING PANTS ( WIDESCREEN) Amber TamblyNAlexis Bledel 
WARNER HOME VIDEO 59334 (29.98) 

20 

21 

22 30 

23 21 

THE LONGEST YARD (FULL SCREEN) 
PARAMOUNT HOME ENTERTAINMENT 46284 (29.'8) 

Adam Sandler /Chris Rock 

Adam Sandler /Chris Rock 

Animated 

24 NEW 

THE LONGEST YARD ( WIDESCREEN) 
PARAMOUNT HOME ENTERTAINMENT 43494 (29.1) 

TOY STORY (10TH ANNIVERSARY EDITION) 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISA HOME ENTERTAINM =N- 41211 (29.98) 

THE ADVENTURES OF SHARK 30Y AND LAVA GIRL - IN 3 -D 
DIMENSION HOME VIDEO /BUENA VISTA HOME ENFEFTAIAMENT 40977 (!938) 

LAND OF THE DEAD (FULL SCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 27265 (29.98 

AMITYVILLE HORROR (WIDESCREEN) 
x.,.16 SONY PICTURES HOME ENTERTAINMENT 12091 (78.98) 

áW 
M 

TITLE 
`3 3 LABELDISTRIRUTING LABEL 8 NUMBER 

DORA THE EXPLORER: DOMS HALLOWEEN 

PARAMOUNT 77893 )9.98) 

DORA ME EXPLOITER DANCE TO THE RESCUE 

PARAMOUNT 77403 (19.98) 

CINDERELLA: SPECIAL EDITION 
WALT DISNEY /BUENA VISTA 40235 (22.98) 

SHREK 2 
DREAMWORKSUNIVERSAL STUDIOS 90874 (24.98)_ 

I 2 

I 
110 

11 

12 11 29 

13 1' 3 

14 1' 25 

15 

15 

17 

13 

13 

2) 

21 

22 

23 

14 58 

IE ENTRY 

SHARK TALE 
OREAMWORKS 91879 (24.98) 

SPONGEBOBSOUAREPNiTS:HALLOINEEN 
NICKELODEON /PARAMOUNT 876903 (12.98) 

POOH'S HEFFAWMP HALLOWEEN MOVIE 
WALT DISNEY /BUENA VISTA 40121 (19.98) 

ROBOTS 
FOXVIDEO 29403 (24.98) 

BARBIE AND THE MAGIC OF PEGASUS 
LIONS GATE 17977 (14.98) 

THORAS THE TTW( ENGINE: THE BEST OF GORDON 

ANCHOR BAY 01303 (16.98) 

DORA THE EXPLORER: SUPER BABIES 
PARAMOUNT 77413 (14.98) 

DORA THE EXPLORER: BIG SISTER DORA 
PARAMOUNT 86643 (9.98) 

REQUIEM FOR A DREAM 
LIONS GATE 11793 (7.98) 

DORA THE EXPLORER: ITS A PARTY 
PARAMOUNT 86653 (14.98) 

HOME ALONE 
FOXVIDEO 1866 (9.98) 

i. 

20,000 MOMS UNDER 11f SEA (SPECIAL EDmON) 

WALT DISNEY /BUENA VISTA 17179 (19.98) 

HOME ALONE 2: LOST IN NEW YORK Po 
FOXVIDEO 19893 (6.98) 

MAX AND RUBY: MAX AND IVIBYS HALLOWEEN 
PARAMOUNT 77473 (14.98) 

BARBE AS THE PRINCESS AND THE PAUPER 

LIONS GATE 16147 (9.98) 

PG 

NR 

NR 

® 
NR 

PG 

DORA THE EXPLORER: CATCH THE STAR 
PARAMOUNT 86493 (9.98) 

LEAGUE OF EXTRAORDINARY GENTLEMEN -13 
FOXVIDEO 22129 (12.98) 

MOWS mum ROTE HOORAY FOR THOMAS I ". NR 
HIT 08992 (12.98) 

tE ENTRY 

rE-ENTRY 

THOMAS & FRIENDS: SODOR CELEBRATION 
HIT 08989 (14.98) 

SCOOBY DOO 2: MONSTERS UNLEASHED 
WARNER HOME VIDEO 28397 (22.98) 

MEN OF HONOR 
FOXVIDEO 04752 (14.98) 

RR 

PG 

Cayden Boyd 

John Leguizamo 

Ryan Reynolds/Melissa George 

SALES DATA COMPILED BY 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

Nielsen 
SoundScan 

6_ 

ALJNCI I fi 
NOV 
12 

2005 

o 
© 2 4 

r 
121 

2 

TITLE 
LABEL/ DISTRIBUTING LABEL 

10 8 

BATMAN BEGINS 
WARNER HOME VIDEO 

KINGDOM OF HEAVEN (WIDESCREEN) 
FOVIDEO 

KICKING AND SCREAMING (FULL SCREEN) PG 

UNIVERSAL STUDIOS HOME VIDEO 

INTERPRETER 
UNIVERSAL STUDIOS HOME VIDEO 

LAND OF THE DEAD 
UNIVERSAL STUDIOS HOME VIDEO 

THE LONGEST YARD 
PARAMOUNT HOME ENTERTAINMENT 

THE tiMTERHOOD OF TIE TRAVELING PRIM WADE 

WARNER HOME VIDEO 

NLEASHED (UNRELEASED) 
UNIVERSAL STUDIOS HOME VIDEO 

AMITYVILLE HORROR 
SONY PICTURES HOME ENTERTAINMENT 

ROBOTS 
FOXVIDEO 

T 
MBER / DISTRIB 

DEMON HUNTER 
0 STATE 31606 (13.981 

GREATEST 
GAINER 

JAMES BLUNT 
CUSTARD /ATLANTIC 97250/AG (15.98) 

MARCOS HERNANDEZ 
ULTRAX 6120/TVT (17.98) 

FALLING UP 
BEC 60364 (12.98) 

ANA GABRIEL 
SONY BMG NORTE 95902 (15.98) 

CHILDREN OF BODOM 
SPINEFARM 001 (15.98) 

LEELA JAMES 
WARNER BROS. 48027 (13.98) 

CHROME 
HYPNOTIZE MINDS 3612/STREET LEVEL (16.98) 

AQUALUNG 
RED INK/COLUMBIA 23888 /SONY MUSIC (14.98) 

PANIC! AT THE DISCO 
DECAYDANCE 077 /FUELED BY RAMEN (13.98) 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BUENA VISTA 861085/WALT DISNEY (7.98) 

UNDEROATH 
SOLID STATE 83184/TOOTH 8 NAIL (13.98) 

ANDY ANDY 
WEPA 1060 /LBO (9.98 CD /DVD) O+ 

IVY QUEEN 
LA CALLE /UNIVISION 310546/ÚG (13.98) p+ 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 1890 (16.98) 

NATALIE GRANT 
CURB 78860 (17.98) 

MATISYAHU 
OR /EPIC 96464 /SONY MUSIC (13.98) 

HEZEKIAH WALKER & LFC 
VERITY 62829/ZOMBA (17.98) 

EBONY EYEZ 
TRACK MASTERS 66094 /CAPITOL (18.98) 

BROKEN SOCIAL SCENE 
ARTS 6 CRAFTS 014` (15.98) 

ANTIGONE RISING 
HEAR /LAVA 94111/AG (15.98) 

Triptych 

Back To Bedlam 

is De Una Reina 

Are You Dead Yet? 

Is Gonna Come 

Straight To The Pros 

ge And Beautiful 

Cant Sweat Out 

Lullaby Classics. 

Only Chasing Safety 

Ironia 

logic De Un Rey. 

Live At Stubb's 

The Experience 

7 Day Cycle 

Broken Social Scene 

The Ground Up 

C About Me 

Dawn Escapes 

Historia 

A Change 

Stra 

Stran 

A Fever You 

Baby Einstein: 

They're Onl 

Anto 

20 \85 

Brok 

From 

Flashback 

Awaken 

ils 

5 
N 

bNVV1 CN JCN1 
UNIVERSAL SOUTH 00381681e 

(3 
(13.98) 

Put The O Back In Country 

` BOARDS OF CANADA 
WARP 123 (16.98) 

The Campfire Headphase. 
? 

30 

LINDA EDER 
ANGEL 63340 (18.98) 

By Myself: The Songs Of Judy Garland . 
` HINDER 

UNIVERSAL 005390 /UMRG (9.98) 
Extreme Behavior. 

REYLI 
SONY BMG NORTE 93414 (15.98) 

En La Luna . 
RISE AGAINST 
GEFFEN 002967 /INTERSCOPE (9.98) 

Siren Song Of The Counter Culture 

24 

THE FRAY 
EPIC 93931/SONY MUSIC (11.98) 

How To Save A Life 

GRUPO BRYNDIS 
nice Nnca1 111 Gal La Major... Coleccion 

32 29 

5 
BUDDY GUY 

LVERTONE 72426/ZOMBA (18.98) 

NICHOLE NORDEMAN 
PARROW 63575 (17.98) 

- CALEXICO /IRON AND WINE 
OVERCOAT 28* (10.98) 

KID CONNECTION 
FERVENT/WORD -CURB 30069/WARNER BROS. (8.98) 

JENNI RIVERA 
FONOVISA 352165/ÚG (13.98) p+ 

CHRISTIAN CASTRO 
SONY BMG NORTE 96837 (17.98) O+ 

HILLSONG 
HILLSONG AUSTRALIMNTEGRITY 94837/SONY BMG MUSIC (1748) 

KIRK WHALUM 
RENDEZVOUS 5112 (17.98) 

50 `' SUPERCHIC[K] 
INPOP 71279 (12.98) 

PG-1 

34 23 

36 

PEDNIATd BY Home Essentials. 2005 Renirack Corporation. All Rights Reserved. 

32 

34 

1 

31 

42 

TOP VIDEO CaAIVI E 
RENTALS 

NEW 

o 
TITLE 
MANUFACTURER 

#1 PS2: THE WARRIORS 
ROCKSTAR GAMES 

38 I 33 

39 

48 

PS2: NBA LIVE 06 
ELECTRONIC ARTS 

XBOX: THE WARRIORS 
ROCKSTAR GAMES 

NANO 
new PS2: SOCOM 3: U.S. NAVY SEALS 

SONY COMPUTER ENTERTAINMENT 

3 
PS2: ULTIMATE SPIDER -MAN 
ACTIVISION 

XBOX: FAR CRY INSTINCTS 

1.1 
pir 6 15 

PS2: 
ELECTR 

NCAA 
ONIC ARTS 

FOOTBALL 2006 

9 
CMPS2 

IS oNY 
HAWK'S AMERICAN WASTELAND 

ACTIVN 
PS2: MORTAL KOMBAT: SHAOLIN MONKS 10 5 
MIDWAY ENTERTAINMENT 

OBI 

PS2: BLITZ: THE LEAGUE 
MIDWAY ENTERTAINMENT 

Data for week of NOVEMBER 12, 2005 For chart reprints call 646.654.4633 

36 

44 

35 

LA 5A ESTACION 
SONY BMG NORTE 62127 (12.98) 

LOS CAMINANTES 
SONY BMG NORTE 95637 (9.98) 

ROGUE WAVE 
SUB POP 70677 (13.98) 

BLOC PARTY 
VICE /DIM MAK 93815 /ATLANTIC (13.98) 

LOS BUKIS /LOS TONIC'S 
UNIVISION 310614/UG (13.98) O+ 

STEPHEN LYNCH 
WHAT ARE RECORDS? 61006 (17.98) 

MARK SCHULTZ 
WORD -CURB 86410/WARNER BROS. (17.98) 

AVENTURA 
PREMIUM LATIN 94082/SONY BMG NORTE (13.98) 

MIKE RIZZO /ST. JOHN 
THRIVEDANCE 90734/THRIVE (19.98) 

WOLF PARADE 
SUB POP 70655 (13.98) 

CEDARMONT KIDS 
CEDARMONT 80307 (9.98) 

CLAP YOUR HANDS SAY YEAH 
CLAP YOUR HANDS SAY YEAH 01 (12.98) 

Bring' Em In 

Brave 

In The Reins 

Absolute Smash Hits For Kids 

Parrandera, Rebelde Y Atrevida 

Nunca Voy A Olvidarte...Los Exitos 

God He Reigns: Live Worship From HIIlsong Chruch 

Kirk Whalum Performs The Babyface Songbook 

Beauty From Pain . 
Flores De Alquiler 

Tesoros De Coleccion: Lo Romantico De Los Caminantes 

Descended Like Vultures . 
Silent Alarm 

Encuentro En La Cumbre 

The Craig Machine 

Stories & Songs 

God's Project 

ThriveMix01 

Apologies To The Queen Mary 

Cedarmont Worship For Kids 1 

Clap Your Hands Say Yeah 

BREAKING & ENTERING 

"Welcome 2 Detroit;" the debut single by rapper Trick Trick featuring Eminem, enters the 
Pop 100 at No. 90. Discover developing artists making their inaugural Billboard chart 

runs each week in Breaking & Entering on billboard.com. 

The best -selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
200. If a Heatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
Heatseekers chart. See Chart Legend for rules and explanations. © 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. 
All rights reserved. 
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AINT GONBEG YOU usi AvuIpu PFLMU 
Sc: Hoi Sones. ASCAP/[dmonu 
M ' : SC'fTank i i 76, 
AS ' "4PfAnianio Oixon 
MLI: . ' 

AIN9' WASTiN GOOD WHISKEY ON YOU Songs 
Of 'ifld. BMLUno Mas. 
6Ml 'Au. CLM CS 52 

ALL JACKED UP îiy/AP1 toss Hojs, 
APUoussrrIssud Music ASCARWB, 
sP/[Mi Biarkood BMvOkiahnona Girl, BMi), 

... ..,.,.,siI 
GLL THFSE THiNGS THAT I'VE DONE (The Ktliers 

tOr'Vi. 

AMERICAN BY GODS AMAZING GRACE (Loe Jan, 
. 

'r Pacifiic-line, ASCAP) 

AMOR DE UNA NOCHE A/B. ASCAP) LT 38 
GMORETERNO' ASCAP)LT1U 
UND I '' du5 'JI1iIflS, ASCAP/EMI AGili 

APJjsIin Combs Music, ASCAP/PhUeola Ave. 
,,,., AP HL,ABH34 

AN RE BUT HERE MAUl Bob ASCAP/Big 
Loud 5h16, ASCAPITCG. ASCAPI, WM CS 53 

A111TUOE A LiTle Grace Music. ASCAP/WB. 
ASCAP ch Texan. ASCN), NOM CS 5G 

AUN S UES SIENDO MIA Warner-Tameriane. 
BMVTeucaI, BMI) LT 12 

D CHICK (Trill ProdactiVos, ASCAPìWarner-Tamer- 
ie, 8Ml/Mini PUbhnhiog Gruup. BMI), WBM. BUH 

OD )CoitiAGk. BMVEMI Blacineaud, BMVEWC. 
MEIJa Crippler. BMV2 Playen BMi?Iike Jones. 

lM6Waroer-lanerlaoe, BM1), HL,WBM, l-410068, 
8H 60 
NDOLEROS (Crown P. BMI) LT 32 

il. COUNTRY Daumens Coals Us Riblishiog. 
SCAP H10087 POP 73 
CAU E OF YOU (6Ml April. ASCAPJSmeII8 

ioriAs ASCAP/12U6 Pubirsiniog ASCAP/Smells 
skeRlelal. SOCAM3wighl Frye. MI), -ILIWBM, 
11008 POP3 
i EASJRich Kid BMVStarks, 8MRile Rock 
SCAP/Uhappell Co., ASCAPiSyIc0, ASCAP) RBH 

HIND ThESE HAZEL EYES (SoreIILSonn 
SCAP/?vlaraiorre AB STlMZomba, ASCAF'/Basz 

Aonev Prjbhshina, ACAPÌ6MI April, ASCAP). 
ILjWBM, H100 31; POP 23 
LIEVE Sony/ATV Tree. BMVShowbil)y BM PRig 
osò TSCAPACG, ASCPfl, HL. L 37 
lILY DANCER (BANANZA) (NOka Inlerrralioeal. 

: 

,ATAP/PlanRRni Visions. PBS). 

ST I EVER HAD WO, ASCAPflslascan, ASCA?), 
Si,.' H10051;P0P68 
ST OF YOU )M J Twelve BMW Love The Rink 

' 
,.. C UMVSonn O(Uniaernal BMJ/Living. 

, ,J' A Rsck. ASCAl7iJnivernaI. ASAP/Flyieg Lar- 
5101 8Ml ilL, POP 69 
TI-ItA D YS (Çomer 04 Clark And Kent 
SCAP/EMI ViRin, ASCAPL HL I-4100 7; POP 78 

TITER UFE (UNi-Boy, ASCAP/builar Menkey, 8Ml). 
88M CST 600047 
IVERLYHILLS (E O Smith BMI) HiOO 15 POP 10 
t WIThOUT YOu (MJ lie. ASCAP/tlniversal- 
ACA, ASCAPIWBM. SESAC/Raùyboys LiGIe. 

ESACiT400nlime South, SESAC/JacO Md Jadeno 
hiblishi60, SESACIPJOJÇN4 Under My Clothes, 
ISCAP.'LTrvsa{is Music, ASCA?). HLJWBM. BUH 

B BLUE NOTE i'ce Tones. BMVSOny/ATVTree. 
Ml '«'. ; GMVFlorrda Cracker, BM)) CS 
Qil' '' 
LIP'S GOT RIS BEER GOGGLES ON Castle 
lre ''-.' . ' 'A.jrah BM('t'enebama Music 

lMl'Katdrm Mj,,C. B6l), WBM, CS 12' Ht0 75 
IONDOCKS )Wamer-Tamerlane BMVell The Cow, 
IM)Tnwei One BMPWB ASCAP/Tower Two, 
ISCAP LA, ASCA?) WM CS 17 HiGO 73 
)YFRI D )Big A Ntkki ASÖAP/C4 ApriI, 
ISCAPÌX'Slofl, BMVNIFÌoaoe BMVCMI Blaclne000, 
MVJohn Shanks Music AS)A?IWB. ASCAP). 

I BM,H10027 P0018 
ThE (2 AM) )AnoiBoonaMosic. ASCA?) POP 

Songs. 

i Thu,g Publish 
gIv lunes. 

BMI) LT3t 
Tree 

HL. S 4; H1VO 

P/SOAP/Carol Vin- 
ASCAP/Brch 

IP/CHotrun 
00 57; PO 44 

LT 25 
lpsofr_ BM L'Rai 

I- # , -u- k #% I #' 
I X, 114111 K U%# ' I I II'#U'%%# 

. 

. . . M 
I I' I) 1 ' Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 

- I and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist. Chart, Position, 

AiAP ierlio A Mano, ASCA?/lJniversai Musica, 

CI1ENTULE AlIro, 8Ml) LT 5 

EILA Y YO (Premium Latin. ASCA?/Crown P, BPRi IT 

ASCA?/WB ASCAP/Supreme Lee, ASCAP/Uoiuer- 
sal. ASCAP)Mulant Mindfrarire, BMVShaniah 
Cynsne ASCA?/EMI April, ASCAP/Basalamb 
ASCA?/Air Conirel. ASUA?/[Ml Blacinesod, 
BMVDam Rich BMVMoney Mack) ABK 54 

GROWN & SETtY (FAZE 2 MusrC, UMPRoobie & DJ 
Songs, BMVwarner-Tamerlane. BMI). WBM, RBI-) 70 

51 

lOME iMc5J' Rible Pijhlili,n9 Designee 
ii.,li A) rr'i)'';'' , 

; 'a'. iriiversal-MUA 
,, .- - . ,,--, nee ASCAP) 

ONKY TONK BADONKADONK iMusic Of 

Windswept ASCAP/Big Oarassa Music. BM(Third 
lier Music. BMVEMI Btacicwood BMI). HL CS 2V. 

H10870 POP 93 
)Ow U RIDIN Trill Productions. ASCAPI BUH 91 

Music 

ASCAP/Ricie. BMII. HL, AtOO 79 POP 58, BUH 77 

I CANE STOP LOVING YOU ' . 

BMLSong; . ' ' 'di, B1 ' -JH 36 
I DONI MXL '.' ASCAI 'orking For The 
Woman, ASCA 'icliadiva Mu iSMVS1UI Working 
For The Man, BM)ICMX Songs, BMV8urton B. 

Cullins SESACJ CS 42 
I DONI CARE ('team S Dot Riblislsog, BME'Hrico 

Mu'- -', 'Tangs O) Windswept acihc. BMV1VT, 
ASC e' Storch. ASCAP/Joey U Ryan Music 
111,11 ','. 1ainerlane, 8M)). WeM, HtOO 99; POP 

QUE ME VAS A OAR ilrrierssng U SA., ASCA?) LT 

QUIERO QUE SEPAS ' ' ',i-io Agairro, BMI) LT 48 

R 

M 
MANANA0UEYANDESTE . , 'A-L 
MAYOR OUF YO ,- ' ii ...ii., i ,,uu,i (SMI) LT 6 
Ml CREDO . '.iirerrc.u, BMI1 LT 18 
MISS ME BABY - Oeautiiul Song ASCA?/F1004, 

ll,iiiuledui l.iiedrJV & McCanihy, ASCPJ'/LaOaIII 
VrllageTUileG. ASCA?i'Universal, ASCAP), NL, CS 

Captan Obvious. BMVShanSon. BMI) 

AY (BACK IN MY UPE) (Kamoorty 
Ml) WBM. BUH 43 
ny Mack, BMI) OBI-I 35 
Songs. ASCAP). HL, Hl OU 96, POP 

BMVWarn- 

llueves, 
al) RBH 52 

FROM ThE BOTIOM OF MY HEART (Black Bull. 
ASCAP RBH 78 

FRUTA HIBIDA (Univision, ASCA?) LT 29 

JSIC )Jethropyliiunes 8Ml) CS 47 
J (Big Loud Shirt ASAPI1CG, 
asic Riblishing, 1CPSi'trinuioid, 

loanoer Purrerrca, xMvtarmasa. 

SIEMPRE (Sony/ASo Discus, 

nue. PRS'BMG Songs, 
lot Songs, ASCAP/Edmends Music, 
il. ASCAF/t'aok t t 76, ASCA?/BÌack 
P/Strange Motel Music. 
asic ASCA?/Mtynro Dixon's Musik. 
VV9 88H17 
CE NINA) (King 01 Bling, BMVC.K. 

(in. 8Ml) LT 17 
IE{Suny/AN Tree, BMV'travelin' 
APRi Yellow BMI) HL, CS 31 
A LME ITObO)Almo 
Alullintone Music ASCAPuWamer- 
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HL'WBIVLOS3B 
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PES POR MI (F.) F, BMLrtp 
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LT 4V 
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Son s ASCAP) CS 23 

JUS E GIRL aguely Familiar, ASCAP) 6000 
52, POP 31 

KEROSEI (SonylAThTree. BMPR1) RevOTe, BA?) 
0539 

KRYPTONITE M ON FE) A?esi Savannah Music, 
ASCAPtMriteBay,Leroy's Seul Shop. ASCAP/Slis- 
Quite Rjss.ASCAP/Chrysalrs Music, 
ASCAP/Anryah's Music, ASCAP/Au-Uy Music, 
ASCAPT<hrislopher PBailey 1rSCAP1 HL, HUH/U 

L. 
LAFrK TAFFY iCopyriUhi Conirsi) HiOV 10, POP 35, 

ROH tO 
LATORTURA (The Caramel House, BMVSeny/ATV 

l,atin BMVRomad BM)) H10042; Lii; POV41 
LET ME HOLD yoU )Shaniah Cyrnene ASCAP/EMI 

Apeil. ASCAP/invinible, BMVChrysalrs xngn, 

i.... ., ,, '::. Q , 

:' 

, ,, Publishing Designee ASCA?) H100 29 POP 50 
QUEL MUlliDO RUEOt (8MO ngs,') ìt ' ROH i 3 

3g ThESE WORDS (EMI Blaclewoed, BM'1n-Genius 
QUE IRONIA (MM, ASCAP) LT 42 Sors BMVEMI April ASCA?/Seirrc Loaftili, 
QUE MAS DA (Scull Storch ASCA?JTeam S Ont AUCA?), RL, HIWi i) POP 38 

Publishing. BMPtrlitco Music, BMVRxngn Ut ThEYDONI KNOW )Ful Wall ASCA?/2 Burrajrrns 
Windowepl Pucrhc BMVJoey A Ryus Music Publrshin ASCA?/W8. ASCPJ'/'MÌO Is Mike Jones 
BMPWamer-Tamer(ano, BMVIVI', ASCAP) Lt 2t Music, B PD Playas Publishing, BMWlarner-Tarne- 
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lane, BMVMoaot NeRo, ASCAP/Zomba,, 
ASCA?/Bennard Fruensan Publishing Designee, 
ASCAP), WBM, ROH 78 

ThEY DOPif UNDERSTAND (Dehors, BMVTee Ten 

Ornes ASCAP WBM, CS 44 
ThIS I HOW HEART BREAKS )URale Music, 

APRMl 
C, BMPFaII 

([Ml Apí)I. ASCAPITrI-Ajngels, ASCAP). 

USED TO ThE PAIN )TIi0edish, RMV000a Roy. 

BMP?dusic 01 Stage Three, BMVSony/AT0 Tree, 

8Ml), RL, CS 55 

VEN BAILALO SC,AP) LT 3 

VETE VElE ' ' -i ASCAP) LT 43 

w -- -- 
WAKE ME (TP WHEN SEPTEMBER ENDS L', 

WE 41E BIIRNIN tly Rock PAtyLMI April, 
-- ,,,, ,, , , , 

C ASC/BelasoBesoisson, 
'A,i,Ai 1 Ali ,JSjyell Masic. ASCA?ilJ)ha. 

Music, 
Broadnax 

CA- 

(Family 

WINDOW SHOPPER (50 Cent Music Publishing, 
ASCAP/Unruersal, ASUAPJ788 Music, ASCA?/biro 
Publishing ASCAP/frfty-Sso Hope Road 
ASGAJ'/Otlnil, ASCA?). RL, 81W) 82, RtH 29 

m )EMI Apa)) ASCA?ì? Cwbay. 
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DIGITAL ENTERTAINMENT & MEDIA 

CONFERENCE I EXPO I AWARDS 1 2005 

Billboard. Es 

BiflIccirci presents: 

November 30 & December 1, 2005 
Century Plaza Hotel I Los Angeles, CA 

Presented by VfU expositions 
DIGITAI MEDIA 8 ENTERTAINMENT GROUP 

REGISTER TODAY 
and SAVE $200 off the onsite price! 

www.demxpo.com 

Digital Music, Wireless & Gaming @ DEMXPO 
You can't afford to miss the industry's top leaders 
discussing the most important topics in digital music, 
wireless, and gaming. With content gathered together 
by Billboard Executive Editor Tamara Conniff, this 
event is a must -attend. 

Topics include: 
Keynotes from industry leaders such as Hugh 
Panero (CEO, XM Satellite Radio) and Christie 
Hefner (CEO, Playboy Enterprises) 

A View from the Top: Industry Expert Discusses the 
State of Music and Digital Entertainment - Robert 
Tercek gives you the state of where things are... 
and will be! 

The Kids are Alright: Young Consumers Taken on 
the Music Biz - Yes... with a panel of real young 
adults ready to let you know what they think! 

Politics and the Future of Digital Entertainment: 
Association execs, government officials, and industry 
leaders give you the low -down on this key topic! 

On the Radio: The Wild West of Non -Traditional Radio 

Buzz Marketing: Reaching Consumers In The 
New World 

Billboard O &A: One -on -One Interview with Evan 
Harrison 

A New Day: Emerging Business Models in Digital 
Music Distribution 

The Big Debate: Subscription, Download, and the 
Next Big Thing 

The Music Beat of Gaming 

REGISTER TODAY 

and SAVE $200 off 
the onsite price! 

www.demxpo.com 

INDUSTRY EXECUTIVE KEYNOTES 
YOU'LL SEE NOWHERE ELSE... 

Ann Sweeney 
Co- Chairman, 
Media Networks, 
The Walt Disney 
Company and 
President, 
Disney -ABC 
Television Group 

Jean -Charles 
Hourcade 
Senior Executive 
Vice President, 
CTO, 

Thomson 
Corporation 

Christie Hefner 
Chairman & CEO 

Playboy 
Enterprises 

Tom Rogers 
CEO 

Ti Vo 

Susan Whiting 
CEO 

Nielsen Media 
Research 

DEMX Awards, 

Thur. evening, Dec. 1st 

www.demxpo.com 
and click on 

Awards for more info. 

Hugh Panero 
CEO 

XM Satellite Radio 

DEMXPO Speakers include... 

Evan Harrison 
Executive Vice President 
Clear Channel Radio 

Brad Duea 
President 
Napster 

Thomas Hesse 
President Global Digital 
Business Group 
SONY BMG Music 
Entertainment 

When registering, please use Code ATTPA1107 

Larry Kenswil 
President 
Universal Music 
Group eLabs 

Michael Weiss 
CEO 

StreamCast Networks 

Dan Sheeran 
SVP Consumer 
Services 
RealNetworks 

Robert Summer 
Executive Chairman 
iMesh 

Rep. Mary Bono 
Representative (D- Calif.), 
U.S. House of 
Representatives 

Greg Clayman 
Vice President, Wireless 
Strategy & Operations 
MW Networks 

DIRECTV° 

IGA 

Nielsen 
Entertainmei l 

SPONSORS: 
digitáimediawire 

^dvertisingcom 
410 tira wireless' 

MOTOROLA 

One 

CLARITAS 

PLAYBOY TL 

* 0 :y-ti marketing 
assoaabat 

Ad Ties 

©O8 P G18©© z 
Video Research. No travel costs. 

Interactive 
Advertising 
Bureau 

market WIRE' 
Call 800- 774 -9473 to get your news heard. 

interactive 
television 
alliance 

a e 

AXIS 
marketing & or 

MUSIC 
CHOICE 

CONSULATE GENERAL OF FINLAND 
LOS ANGELES OM- 

All trademarks and trade names are the property of their respective trademark holders. 

www.americanradiohistory.com

www.americanradiohistory.com


CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

Billbearel MAR"- PI_ÂC' = 
For ad placement call 1 -800- 223 -7524 or write Jeff Serrette at classifieds @billboard.com or fax 646- 654 -4798/99 

HELP WANTED 

World Wrestling Entertainment, Inc., a leading global sports entertainment 
company, seeks a Senior Account Executive to join our Internet Ad Sales 
Team. Primary territory will be the Mid -West to West Coast region. Min of 3 

yrs Internet Sales and S yrs general Sales experience. Must have knowledge 
of the Media industry and the WWE business and product. Must have solid 
National /West Coast contact list. Proven track record of reaching target rev- 
enue goals. BA /BS or equivalent experience. To learn more about this oppor- 
tunity and/ or apply for the position, please visit us at 

www.wwe -careers.com 

Interns Wanted 
Jump -start your media career by interning at VNU Business Media. We pub- 
lish over 50 business publications, stage more than 50 trade shows and con- 
ferences and operate approximately 200 business -to business electronic prod- 
ucts around the globe, covering some of the most powerful industries in the 
world including entertainment, retail, media, travel and design. 

We currently have intern opportunities in the following areas: Editorial, Sales 
& Marketing, Finance, Production, Operations, and VNU eMedia Information 
Marketing. 

Qualified applicants must be from undergraduate or graduate institutions that 
agree to grant academic credit to students in return for program participation 
for one semester. The candidate should have a strong desire to pursue a career 
in the business -to- business arena. An interest in magazine publishing is a plus 
since many of the internship opportunities available at our publications, which 
include but are not limited to Billboard, Adweek, and The Hollywood Reporter. 
We seek candidates with proven records of leadership and achievement who 
demonstrate the capacity for continuous development. Also important is the 
ability to communicate ideas dearly, and to work collaboratively. Additionally, 
candidates must have strong computer skills induding Word, Excel, Access 
and PowerPoint. 

Interested candidates should e -mail a cover letter indicating their area of 
interest and a résumé to: internships Avnubusinessmedia.com. 

Visit our website: wwwvnubusinessmedia.com. 

Only candidates selected for inter- 
views will be contacted. No phone calls 
or agencies please. 

''vnu business publications 
usa 

WANTED TO BUY 

TOP $ PAID 
For: Cds, Lps Cassettes, 

Videos & DVDs 
Call (201) 986 -0909 
Fax (201) 986 -7755 

MUSIC 
MERCHANDISE 
BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 508. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

smell: scorplomue®sol.00m 

60 NOVEMBER 12, 2005 

STORE SUPPLIES 

PLASTIC 
DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 
ALL MAJOR CREDIT CARDS ACCEPTED 

SÛE1RM H4PPENS; NEN YW 

O1,1 AÛE1SE NOTHING!! 

HELP WANTED 

SUPERVISOR CONTRACT 
ADMINISTRATION 

Famous Music 
We have an immediate opening for a 

Supervisor of Contract Administration in 
the Legal and Business Affairs department 
of the Los Angeles office of Famous Music, 
an affiliate of Paramount Pictures and sub- 
sidiary of Viacom. Responsibilities will 
include reviewing and analyzing all ac- 
quisition agreements, tracking options and 
minimum song and release requirements, 
processing contractual advances, drafting 
amendments and legal notices, preparing 
and maintaining periodic reports concern- 
ing important contractual status informa- 
tion, coordinating contract administration 
with copyright, royalty, and finance depart- 
ments and communicating with songwrit- 
ers, managers and attorneys. Must have 
excellent written, verbal, analytical, organi- 
zational and interpersonal skills, as well as 
exceptional attention to detail, with the abil- 
ity to multi-task many time- sensitive duties. 
Experience with music publishing acquisi- 
tion agreements preferred, as well as expe- 
rience with Microsoft Word /Excel. Please 
include salary requirements. Attomeys will 
not be considered for this position. Please 
send all résumés with cover letter to: 

open jobs_hk @paramount.com 

DUPLICATION/ 
REPLICATION 

co CD -ROM, DM, SHAPE CD 
GRAPHIC DESIGN, PRINTING, PACKAGING 

.11 

W HEREITALL 
COMES, TOGETHER 

J DIS RB 
- Cali Sylvie 

1 -800- 361 -8153 
www.rsbdisc.com 

CD DVD cGtlONI SHAPED CO CASSETTE PACKAGING 

NEED CDs? 
the choice is 

CRYSTALCLEAR 
DISC & TAPE 

trusted experience for over 30 years. 

1000 CDs $999! 
(Compete! Retal Ready) 

1000 Promo CD Pack 5599! 
1000 DVDs $7499! 

nompate! Retail Ready) 

1 -BOO -880 -0073 www. crystalclearcda. corn 

CO 8 Bye Manufacturing 

_2500 CD's 
Only $1999 

Includes: On Else Printing Bar Code 
Full Color Printed Booklets Cello Wrapping 

1- 877 -633 -7661 
www.OddsOnRecording.com 

Visa Mastercard Amex Discover 

REAL ESTATE 

THE HOTTEST PROPERTY 
In all of S. California located in the S. Tehachapi Mts., surrounded by 400,000 
acres of pristine wilderness. Double + Covington Mts. are part of a one mile 
Shangri -La valley that has no equal anywhere. Spectacular views of both the 
Antelope + San Joaquin Valleys. Well timbered, 4 seasons, wildlife galore. No 
papparazzi or developers need inquire. Seclusion, Seclusion, Seclusion. 

Room for recording studio. $16M 760 -254 -4413 

Luxury Real Estate Superhighway 
www.LuxuryHomesNetwork.com 

310 -777-6296 

MORNING VIEW 
THE WORLD FAMOUS "LIVE IN" RECORDING 

STUDIOS & MALIBU'S PREMIER RANCH ESTATE 

5.4 Ocean View acres overlooking famed 
Zuma Beach. Grand Estate includes 6 

bdrms plus 2 gst apts. Lush all usable 
grounds: pool, stables, graded area for 
N/S Tennis Court, organic orchard & 
vegetable garden. Fantastic business 
& home combo! $8,000,000. 

Carol Bird 
310317.9346 
cbirdinmalibu.com 

x rn11I1 liaV.rs 
PRn'Int s .µte 

BILLBOARD 
CLASSIFIEDS 

MOVE LUXURY REAL 
ESTATE TO THE STARS 

REACH THE 
HIGH- POWERED WORLD 

OF IVI U S IC & 

E N I ERIAINIVIENi 

Call Mark Wood - 

Real Estate Manager 
661- 270 -0798 - 

Fax: 323 -525 -2395 
Billboard@musician.org 

1- 800 -223 -7524 

Reach all the movers & 

shakers every week through 
the pages of Billboard 

a force in the music/ 
entertainment industry for 

over 100 years 

FOR SALE 

TheBillboardStore 
www.orderbillboard.com 

YOUR ONE STOP STORE FOR... 
Billboard Directories Billboard Merchandise 

Billboard Books Magazine Subscriptions 
Sale Items And much more... 

HAVE A POSITION TO FILL? WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST LOOK NO FURTHER! 

BILLBOARD CLASSIFIED 
IS THE HIRE AUTHORITY! & NOW THE CLASSIFIED SECTION IS 

ONLINE! WWW.BILLBOARD.COM CALL JEFF SERRETTE 
(rr 646- 654 -4798/99 FOR MORE INFO 
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NOW MANUFACTURING DVD's IN -HOUSE CALL FOR DETAILS 

Dir iSI11e 

Shipping 

i Oise 
un 

Pricíag 

ßflOK!TflG( 
FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www. backstage - fashion. corn 

or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520- 443 -0100) 

PUBLICATIONS 

COMPLETE 

DIRECTORY 

OF MUSIC 

INDUSTRY 

CONTACTS 

Includes: City -by -city club directory Tape /disc services A &R directory Music 

services directory Music industry websites PLUS Exclusive: Why 4 is Still Fab: 

40 years after the Beatles, foursomes are still the heart of rock 'n' roll And much more! 

ORDER BY PHONE: 800 -52G -2708 
OR ORDER ONLINE: www.orderbillboard.com 

A6MGCL6 

T- SHIRTS 

T-thrfs 
DEAL DIRECT 

day SAVE Time E SSS 

turnaround 718.726.8055 

500 Black f- shirts 
6.1oz 

Clothing In 
Tots merrhxndite 

Frappe are apparel 

ea. 
includes 2 color front E I color back 

wwwPROTANYC-can 

NOTICES/ 
ANNOUNCEMENTS 

Volunteers Needed 
If you will be in the Los Angeles 

area from November 14th -16th and 

would like to volunteer for the 

Billboard /Hollywood Reporter Film 

and TV Music Conference, 

please contact: 

Rosa Jaquez 

bbevents @ billboard.com 
646.654.4660 

for more information visit: 

www.billboardevents.com 

MISCELLANEOUS 
UK GUY (45) SINGLE HONEST 

and sincere seeks lady penpals to 

exchange letters. My interests 

include Music, Traveling, Reading. 

Contact Robert Webster, 17 Frances 

Place, Longwell Green, 

Bristol BS30 9DR. UK 

REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 

TODAY 

1- 800 -223 -7524 
OR 

646 -654 -4697 

PROFESSIONAL SERVICES 

1,000 CDs 
in full -color jackets for just 

Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com /bb O DISC MAKERS 

300 Pa<ik°e: $ 75.00 
1 000 Pa`e~kDe: $1099.00 

Includes: I-color booklet & 
I -color CD label from print -ready 
film, lewelbox, shrinkwrop 

Includes: 4 -color booklet & 
2 -color CD label from print -ready 
filar, jewelbox, shrinkwrap 

VINYL PROMO 
100 12" VINYL $799.00 Additional LP,: $1.30 such 

500 12" VINYL $1,249.00 REORDER$699.00 

1 000 12" VINYL $1,779.00 REORDER- s1199.00 
PACKAGES INCLUDE: WHITE JACKET w/ HOLE MASTERING FULL PROCESSING 

TEST PRESSINGS 2 COLOR LABELS (stock background) SHRINKWRAP QUICK TURN A, ROUND 

Cire bcart 
/4eawf_ 
itéHx 
dame 

ASK FOR OUR FREE BROCHURE! 

P.,k ftwl Rainbo Records CD DVD VINYL CASSETTE 
1738 Berkeley St. Santa Monica, CA 90404 (310) 829 -3476 

' "" i91f Fax: (3I O) 828 -8765 www.rainborecords.com info@rainborecords.com 
o 3E 

1 
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COMPILED BY MARGO WHITMIRE mwhitmireabillboard.com 

Publishing Legend 
Beebe Bourne Dies 
Beebe Bourne, part of the legendary Bourne music publishing family, died 
Nov. 1 after a battle with cancer. 

Bourne helmed the New York -based Bourne Co., one of the largest privately 
owned international music publishers, which had subsidiaries in Canada, 
France and the United Kingdom. Earlier this year she received the 2005 Abe 

Olman Publishers Award from the Songwriters Hall of Fame. She was only 
the second woman to receive the award; the 
first was her mother, Bonnie Bourne. 

"Beebe Bourne was the first lady of music 
publishing," says Irwin Robinson, chairman 
of the National Music Publishers' Assn. and 
chairman /CEO of Famous Music Publishing. 
"Beebe had music publishing in her blood, 
and she did so much to promote the rights of 
music publishers and songwriters. Our con- 
dolences go out to the Bourne Music family." 

Bourne Co. was founded in 1919 by Beebe 
Bourne's father, Saul, with Irving Berlin 
and Max Winslow. The company controlled 
publishing of such American classics as 

"Unforgettable," "Me and My Shadow," "When You Wish Upon a Star," 
"Swinging on a Star" and "Black Magic Woman." 

Bourne served as president of the Music Publishers Assn., a member of 
the NM PA board and executive director of the New York chapter of the Assn. 
of Independent Music Publishers. In 2002, she received the Women in Music 
Touchstone Award, given for distinguished service to the music industry. g 

Before taking over the reins of the Bourne Co. from her mother in 1991, 
Bourne had held such diverse positions as president /COO of the THinc Con - 
suiting Group, CEO of Seversky Electronatom and special assistant to the 
president of the United States. 

E 

ér 

-Susan Butler á 

"Beebe was a true lady of great poise and character," says Gary Churgin, 
president /CEO of the Harry Fox Agency. "She was deeply supportive of H FA 

and of me personally, and her views on the concerns of the independent music 
publisher were invaluable. Our industry has lost one of its greats." 

In lieu of flowers, donations may be made in Bourne's memory to the Light- 
house International Music School. 

BIRTHS GIRL: Maura Grace, to 
Sheri and Jeff Easter, Oct. 11 in 
Augusta, Ga. Mother and father 
record as a Southern gospel duo. 

GIRL: Kiley Madison, to Lidia and 
Jason Graham, Oct. 12 in Murfrees- 
boro, Tenn. Mother is manager of 
sales at Country Radio Broadcasters. 

GIRL: Leia Sloane, to Kristin and 
Peter Shane, Oct. 19 in New York. 
Father is senior director of film /TV 
music for Spirit Music Group. 

DEATHS John "Beatz" Holohan, 
31, from injuries sustained in an 
auto accident, Oct. 31 in Cheyenne, 
Wyo. The drummer for Victory 
Records outfit Bayside was en route 
with the band to Salt Lake City as 
part of its Never Sleep Again tour 
with Hawthorne Heights, 
Silverstein and Aiden. Several other 
members of the band and crew were 
hospitalized after their van hit a 

patch of ice on the highway and 
flipped over. For remaining tour 
dates in San Francisco and Los 

Angeles, members of the other 
bands have volunteered to sell 
Bayside merchandise to raise 

money for the John Holohan 
Bayside Memorial Fund. 

David Townsend, 50, of unknown 
causes, Oct. 26 in Northridge, Calif. 
The singer /songwriter /producer 
was a member of 1980s soul trio 
Surface, which notched four No. 1 

songs on the Billboard Top 
R &B /Hip -Hop Songs chart: "Closer 
Than Friends," "Shower Me With 
Your Love," "You Are My 
Everything" and "The First Time." 
His father was the late Ed 
Townsend, who co -wrote "Let's Get 
It On" with Marvin Gaye. During 
his career, David Townsend worked 
with such acts as the Isley Brothers, 
Sister Sledge, New Edition and 
Aretha Franklin. 

FOR THE RECORD 
The story "Diamond in the Rough" 
(Billboard, Nov. 5) should have re- 
ferred to Neil Diamond's last full tour 
as the Three Chord Opera tour. The 
117 -date world tour in 2001 -2002 
grossed $88.6 million and drew more 
than 1.5 million people. according to 
Billboard Boxscore. 
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INTERNATIONAL REALTY 

Southern California Pro 

Local Experts Worldwide 

61 -AC EQUESTRIAN ESTATE $23,900,000 
Summeriand. California /Monterey -Style 6bd/5ba, 

"Great" liv rm w/19' cell, gst hse, 12 -stall stable. 6 -car 
garage. 2 legal. parcels/10 ac & 51 ac. 

Suzanne Parkins 805.565.8643 

BAR Z RANCH $22,500,000 
Santa Ynez Valley. 883+ ac ranch on Foxen Cyn Rd 

addtl frontage on Zaca Station Rd in heart of wire 
country. 4bd13ba farmhouse, porches, pool & pool hse. 

Brady/Brady 805.331.3053 

G.W. SMITH'S ROBLEDAL $21,500,000 
Hope Ranch. 192B renovated California Hacienda of 
large proportions, 7.8 ocean view acres, pool, tennis 
court, guest house, staff apts & pastures 

Harry Kolb 805.565.8633 

G.W. SMITH RENOVATED $17,900,000 
Montecito's most beautiful 1926 estates.Entire property 
restored. Charring guest cottage & studio. Pool, 

pavilion and at 4 acres landscaped. Gated.. 

Harry Kolb 805.565.8633 

PAREDON RIDGE VINEYARDS $5,900,000 
Montecito. Vineyard producing 500 cases of premium 

Syrah. Fantastic building site. All utilities underground. 
Unbelievable views! Only vineyard facing coast 

Suzanne Perkins 805.565.8643 

10948 ALTA VIEW DRIVE $4,375,000 
Hwd Hills Reduced $57510 Private estate wl 6bd, vus, 

designer dome on appx 12 acres. Pool, spa, waterfalls, 
seasonal stream & park complete this retreat. 

Reichling /Alperin 310.888.38Fí6 

2690 BARRYMORE DRIVE $3,795,000 
Malibu. Spectacular ocean views. Over 11 acres of 
almost all flat land. Guesthouse, orchard. gated, very 
private. 

Rosemary Low/ Jim & Carol Shogren 310.481.4305 

RANCHO MIRAGES' FINEST $3,785,000 
Rancho Mirage. Private & gated. This estate has it all. 

Come hone to your own resort with mtn vistas and 

incredible outdoor patos. 
Uta Bone 760.832.1517 

ESTATE POTENTIAL $1,500,000 
Palm Springs. Fixer on over 1/2 acre lot in Movie Colony. 
Property offers tennis court, pool, fabulous south & west 
mtn views. Next to fine estates. 

Cheryl Crane 760.219.2976 

1544 12TH STREET #203 $1,398,000 
Santa Monica. SoHo style lbdl2ba loft w/ polshed 
corvdete firs, fpl, high ceilings, warehs style windows, 

giant overhead dr for vws. 
Anthony Hitt 310.264.1600 

PRIVATE-GOLF-DESERT $1,350,000 
Palm Desert. Quite, peaceful location in the heart of 
Indian Ridge CC. Upgraded & finished to perfection. On 

the golf course. Beautiful vu's. 
Uta Bone 750.832.1517 

335.337 FLORES STREET $1,279,000 
Miracle Mile. Authentic Spanish dplx! Lrg 2bdllba units 
w/fpl in liv rm, formal din rm, kit wlbrkfst rm, Indry rm, 

perfect owrerluser. 
Rory Posin 310.839.8500 

DANISH-STYLE COTTAGE $969,000 
Santa Ynee Valley. Neat & fresh 4bdl2ba home in 

Solvang. Oak & olive trees. flagstone & brick patos. 
New master bath. New carpet & designer amenities. 

Brady/Btady 805.331.3053 

91143 MANZANITA STREET $945,000 
Silver Lake. 1 -bd hm + side by side units(1bdl1ba,2bd/ 
That Many imprvmnts. Partial vus. Bonus studio. Ildeal 

sitlloc for oweer /user. 

Andrew Morrison 323.270.2277 

851 SAN VICENTE #313 $899,000 
West Hwd. Just reduced! Awesome unit loaded w/ lite, 

hwd firs, tiled baths. Eat-ir kit, cstm closets. Arches, 
moldings, & hight ceilings. 

Sharona Alperin 310.888.3708 

5524 MCLENNAH AVENUE $828,000 
Encino. 3bd/2ba mid -century. Beautifully maintained. 
Orig details. Hdwds, flr to oeil windows in LR open to 

pvt bkyd retreat 
Tracy Fink 323.671.2318 

1416 ANGELUS AVENUE $615,000 
Silver Lake. 50's style duplexllbd each. Owner' unit wI 

Ig deck & hillside vus. Plus 2 car grg & rer4al income. 
Joseph Lightfoot 323.665.1108 

GRACIOUS LIFESTYLE $445,0 

Sarta Ynez Valley. 2bd/2ba in well- planned community. 
Amenities avail at world -class guest ranch. Surrounded 
by natural beauty. nearby Solvang, restaurants. 

Irene Bierig 805.350.0584 

3BDI2BA CONDO $398,500 
Palm Springs. Desireable southend condo, upgrades 
and great views. Quiet complex and you are steps way 
from the comm poollspa. Won't last. 

Ed Grove 760.408.5889 

8787 SHOREHAM #B5 $369,900 
West Hollywood. Absolute rare opportunity to own a 

condo in the prestigious Shoreham Towers. Full service 
building mins from Sunset Strip 

Shannon Mclendon 310.481.6276 

Beverly Hil s Rodeo 
310.275.8686 

Beverly Hi is Wilshire Brentwood Camarillo 
310.724.7000 310 481 3262 805.987.1557 

Holliwoodl Beach 
805.382.8200 

Los Feliz Malibu Pacific Palisades 
323.665.1700 310.456.1511 310.454.008C 
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EQUESTRIAN FACILITY $112,995,000 

Santa Barbara. 100 acre coastal ranch w!10,000 sqft 
residence. plus 3 addt'I houses. 25 -stall barn & outdoor 
arena. 

PerkinslEllingsberg 805.565.8643 

BIG ROCK RANCH $11,500,000 
Topanga World -class estate prop 20 acres almost all 

usable. Apprx 12 min to ocean. Home of Cali -camp. 
Create 1,4 estates. Rare opportunity. 

Greenwald /Allanof 310.481.6262 

6 ACRE MONTECITO PARCEL $7,995,300 
Montecito. Corner of Hot Springs & Riven Rock Rd, this 

6.1 ac wooded parcel with gently sloping topography. 
Potential to be one of the most oustanding estates. 

Harry Kolb 805.565.:x..33 

RANCHO FELICIA $7,775,000 
Santa Ynez Vahey. 197 Prime acres. Vineyard potential. 

Classic mid -century archit main hm + addt'l houses. 

Barns & equestrian facilities. 
Brady /Brady 805.391.0587 

1662 WOODS DRIVE $3,695,000 

Sunset Strip. Custom contemp mediterranean pool hme 

w /striking vus from every rm & incredible sense of ligh & 

space.Visit www.1662woods.com. 
David Findley 310 345.6911 

3132 HOLLYRDIGE $1,849,000 
Hwd Hills. Stunning pvt gated retreat with cyn vistas & 

views of observatory. Architectural details & integrity 
throughout. 

SharonaAlperin 310.888.3708 

704 OXFORD AVENUE $1,599.000 
Marina Del Rey. Just 6 blocks to the beach! Beaut 
3bd /3ba hme wipool, spa & yard. Stunning showplace! 
Visit www.oxfordavenue.com- 

Carol Huston 310.922.6509 

5883 SPRING OAK DRIVE $1,535,000 
Hwd Hills E. Two sep lás, 63,162sgft of land. 

3bd'2ba +bonus. Fixer on one lot. Pvt cyn ready for 

development! Hot, Hot, Hot! 

Rogers/Salvadori 323.671.2333 

3458 PRIMIERAAVENUE $1,195,000 
Hwd Knolls. Charming 1938 tad'( 3bd /2ba + gst 
hse. Looking for 2nd owner to give much deserved 
makeover. Seewww.obeo.com12Q7089 

Tracey rr 

RARELY AVAILABLE $825,000 
Palm Springs. 3bd/3ba/3car attached. Quiet cul -de -sac 
wl pool/spa. Appx 2387 sqft home w/ filed roof & high 
ceilings. Won't last. 

Ed Grove 760.408.5889 

GREAT FAMILY HOME $1,029,000 
Santa Barbara. Move rigit in to this 3bd/2ba hm on 
West side. Lg mstr suite, updated kit, detached & 

finished 2 -car garage 
Nick Svensson 805.565.8644 

OFEN 1-4 111106/05 

C ó ';c: --<.' 

1901 APEX AVENUE $699.000 
Silver Lake. Ca bung wl stunning vus of the reservoir. 
3bd13ba. brkfst rm, hdwo Ors. Fpl in mstr bd & huge 
attic. Patio, vu, it has it all 

Piacral /Clark 323.665.7355 

SPACIOUS VIEW HOME $1,000,000 

Santa Ynez Valley. Lovely, 4bd/2ba hm. Great rm 

w/frplce & blt -in cabs, vlted ceil. bay window in brkfst 
nook, plantation shutters in restr. newer roof. 

SPECTACULAR LOS OLIVOS $979,900 
Santa Yrrez Valley. 3bd/2ba home on beautiful 
manicured & landscaped 1/4 acre lawn. Quality 

construction and pride of ownership throughout. 
Deanna Harwood 805.325.1452 

DEEPWELL RANCH GATES $699,000 
Palm Springs. Lrg 3bdl3ba w /pvt pool, high oeil, 

stainless & granite kitch w/bkfst rm. Secluded rear yrd 
w/mtn vus & many xtras. OMC call. 

Asher/White 760.3229800 

PRIMEROSE BEAUTY $625,000 
Pam Desert. 4bd /3ba home w/ absolutely the best vus 
across the Lakes Country cub. On quiet cul -de -sac it 
a great family neighborhood Pool /spa. 

Minnie Nash 760.409 -8994 

FABULOUS LOCATION $359,000 
Palm Desert. 2bdl2ba. Perfect for full time residence 
or investment Pvt roadlcul -de- sac /bkyd, fpl, It family 
room, kitchen Come take a loch. 

Judy Frank 310.567.7441 

RANCH CLUB ESTADOS $339,000 
Palm Springs. Tasteful) re -do. 3bd /2ba condo. Granite, 
stainless, just about everything new. Pvt patio, gated 
and low HOA.Tennis, pool, gym. 

Astmr/White 760.322.9800 

FANTASTIC LEASE $70,000 
Bel air. Fantastic newer furnished 2 sty Medit vuw hse. 

Grand 2 sty entry w circular staircase, fab mst 6bd/7ba, 
pool, pvt gated views. 

Dee Crawford 310.259.4428 

LEASE BEFORE YOU BUY $2,2951mo 
Rancho Mirage. A unique oppty to lease this 3bd/2ba 
home in an intimate gated community, mstr ste, fmly rm 

v' fpl, pebble tech pool/spa. 
1 im Hogan 760.218.0311 

Palm Dese-t 
60.837.4300 

Palm Springs 
760325.9200 

'asadena Santa Barbara 
626.229.0909 835.969.9993 

.ona,Wnaity.f,r gC0.rx, 

Santa Monica 
310.260.8200 

Santa Ynez Valley 
805.688.3757 

Sunset Strip 
310.205 03C5 

Westlake Village 
805.495.2000 
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ROADWORK '05 
More than 500 people attended the second 
Touring Conference and Awards, Roadwork '05, 
Roosevelt Hotel in New York. (Photos: Hain 3argig, exce 

nnual Billboard 
ct. 25 -26 at the 

t where noted) 

At the 
Ticketmaster - 
sponsored opening 
recep:ior are, from left, 
Billboard co- executive 
editor Ken Schlager Los 
Angeles Forum GM Gene 
Felling and Ticketnaster's 
Donna Dowless. 

Concratulatinc Jack Boyle, 
secord from right, on his Legend of 

Live award arc, from let. Cellar Door Detroit 
president Rick Franks, Cella, Door Carolina president 

Wilson Howard and Clear Channel Entertainnent president 
of county tourirg avian O'Connell 

Chairman 
emeritus of 
Clear Channel 
Entertainment Jack 
Boyle addresses the 
confat attendees upon 
receiving :he Legend of 
Live award. 

AEG Live CEO 
Randy Phillips, left, accepts 

Kenny Chesney's award for to::: 
tour package from Billboard serior 

touring editor Ray Waddell 

U' manager anc 
Pr noiple Manager ant 

founder Paul McGuimess 
stops to smile for the ornera 

-J th Bill5cad co- executi ,e editor 
Tamara Conniff 

Roadwork's "On the Tiädió par el 
focused on the role of the medium in the 

concert business. Pictured, frorr left, are Jam 
Productions VP of concerts Andy Ciran, Clear Channel Ne 

Yo-k senior VP Tom Poleman. the Agerci Grojp senior VP K 
Fermaglich. Drive -By Truckers frontman Paterson Hood. XM Sa 

Radie executrje VP Eric Logan. Rising Tide presdert Bill Reid and 
Morris Agency VP Greg Oswald. IC 
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Hite 
illiam 

Ryman Auditorium GM 
Pam Matthews helmed tf e aptly 

t tied venue panel "Rock This Town." 
Pictured, from left, are Matthews, L We B g Man's 

Marty Diamond, Clear Channel Entertainments North 
Americar Music 000 Charlie Walker, SMG satior VP 

Mike Evans, Conce-ts West CEO John Meglen Bowery 
Ballroom /Bowery Presents talent ouyer John Moore and 

Radio City Entecainment pres dert Jay Mariano. 

www.americanradiohistory.com

www.americanradiohistory.com


EDITED BY SARAH HAN 

Racic City Enter-ainment 
president Jay Marcieno,center, is 

pictured nwlcoming Crea-ive Artists 
Agency managiig partner Rot Light, left, and 

Sanctuary Artists 2E0 Merck Mercuriadis to the site 
party co- hosted by Bilboaroanc Madison Squa-e 

barden during the -irst of three sod -cit Cream show; at th3 
Garden. (Photo: Rebecca Taylor/Medic City Entertainment 

TKO presidert Dave Kirby moderated 
`Help!,' E panel on tocring's relatonship with the record 

industry, 31o%-n, from left, are Kirby, Columbia VP of tour marketiny 
Liana Farhnam 2cadrunner Records senior di'ector of touring Harlan Frey, Vector 

Management ores centieen Levitan, Epic senior VP of artist development Harvey Leeds, 
Excess dE Entertainrrert esident Heath Miller and Metropolitan Talent co -CEO John Scher. 

r011rr0 

UttoflEr 25-26 Pictured at Madison 
Square Garden in New York at a 

reception hosted by Billboard and the 
Garden for the opening night of C-eam's 

three -night run are, from left, House of Blues 
executive iP Alex Hodges, Billboard co- executive 

edibr Tamara Conniff, AEG Live CEO Randy Phillips, 
B' lC ,erd senicr touring editor Ray Waddell and Concerts 

West CEO John Meglen. 

di:board 
president/ 
pt,s isher John 
kitcillerk right, 
era6races a 
Koczk moment 
wi :t Principle 
Neragement's Paul 
McGuinness 

Keynot= 
Q &A guest <ev+n 

Wall, right, takes a 
moment to pose with 

3,ltnard's Ray WaJdell. 

The "power player" panal 
featured, from left, Sanctuary Artists 
CEO Merck Mercuriadis, Jem Productions 
co-CEO Jerry Mickelson, Erjboard's Tamara 
Conniff, AEG Live's Randy Phillips, Principle 
Management's Paul McGui'ress, the Agency 
Group CEO Neil Warnock aid Clear Channel 
Entertainment president /CEO Michael Rapino. 

Pictured, from Est, ce the festiA 
pane are MAC Presen-s pr_sioent Made Allen 

Cardwdl. C. Entertainment president Asher. Capps,Peter 
Conlon Preseres' Peter Conlon, Claaer CI-enrd Ent=rbinment J.K. director 

of festivals Stuart Galbraith. Buddy Lee Attractions president ony Conway 
and Capital Spots & Entertainnsert d racer of Events Chadle Jones. 

Net- opditan e is John 
Scier, right, 
nal-es a point to 
E=ass dB 
Ertertainment's Heath 
Miler during the 
`I-Lip!" panel. 
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For more INSIDE TRACK go to 
www.billboard 
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The .evamping of Virgin Records is definitely under 
way. Executive VP of marketing Randy Miller has de- 
cided to leave the label when his contract expires in a 

few months. Sources stress that Miller made his decision 
prior to the Oct. 24 arrival of Jason Flom, who replaced 

Matt :;erletic as chairman /CEO. It was Serletic who 
brougF t Miller to Virgin. 

In other changes at the label, Flom has hired Steve Tram - 
posch as senior director of A &R research, while Dean Serletic 

has exited as an A &R exec. Fellow A &R exec Josh Deutsch left 
shortly before Flom's arrival. Virgin has already announced the hir- 

ing of attorney J sff Kempler (see Executive Turntable, this page). Ru- 

mors continue to swirl that Flom hopes to bring in his former Lava GM Lee 

Trink, who left the label following Flom's August departure as co- chairman /CEO 
of Atlantic Records Group. 

ROUND AND ROUND 
Talk about changing horses in the middle of the stream: 
Track has learned that Mary J. Blige's next studio album, 
"The Breakthrough," will now arrive in time for the holi- 
day rush. "Be Without You" is the first single from the Gef- 
fen album, which will land in stores Dec. 20- instead of 
in February, as previously announced. Producers on the 
single include Kendu Isaacs and Bryan -Michael Cox. 

"Reminisce," the Blige retrospective CD originally due 
Nov. 22 and later pushed to Dec. 6, is bumped back to at 
least spring. Blige, currently the Crest Healthy Smiles 
spokesmodel, films the "Be Without You" video Nov. 7 -8 in 
Los Angeles. 

During his one -on -one interview with Madonna (see page 
26), Track's fearless editor learned that Mrs. Guy Ritchie 
now has her sights set on directing movies. "I want to di- 
rect a film," she declares. She credits this newfound in- 
terest to the "great experience" she had working with 
director Jonas Akerlund on her new documentary, 
"I'm Going to Tell You a Secret." 

Madonna says she was very involved in the film- 
making process, from preproduction and film- 
ing to editing and postproduction. "It's a lot 
harder than making a record," she acknowledges. 
"All the grading, color- timing, off- and on- 
lining and special effects. Oy vey!" 

COVER GIRL, PART TWO 
Warner Bros. cannot be too thrilled. 
After keeping Madonna's new 
album, "Confessions on a 

Dance Floor," under lock and 
key, the major is now deal- 
ing with the fact that every 
track has found its way 
to peer -to -peer sites. Oy 
vey, indeed. 

STILL THE BOSS 
Diana Ross is in the 
studio recording a 

new album. She con- 
firmed this Nov. 1 at a 

Paramount Home En- 

tertainment party cel- 
ebrating the special 
collector's edition DVD 
of "Lady Sings the 
Blues," the 1972 film in 

which she starred. She 

hopes to release the set 
by Mother's Day. 

While the legendary singer 
did not divulge the label she is 

working with, she did say the 
album includes original songs. 
Ross' most recent project is a 

duet with Rod Stewart, "I've 

IHE 

BERRY GORDY, DIANA ROSS 
and BILLY DEE WILLIAMS, 
from left, attend the 'Lady 
Sings the Blues' DVD release 
screening. 

Got a Crush on You," which appears on Stewart's new J 

RE cords collection, "Thanks for the Memory ... The Great 
American Songbook Vol. IV." 

As for "Lady Sings the Blues" (due Nov. 8 on 
DVD), Ross said: "This film set the pace. It wasn't 

a B film. It was an A film with a good story and 
good music from beginning to end. And Berry 
Gordy believed in me [for the role], which was 
pretty special." 

Joining Ross on the "blue" carpet prior to 
a screening of the movie on the Paramount lot 

were Motown founder Gordy (the film's execu- 
tive producer), co -star Billy Dee Williams, co- 

writer Suzanne dePasse and singer /song- 
writer Smokey Robinson. 

During a post- screening per- 
formance, Robinson sang the 

lyrics he penned for the 
film's theme song, 

"Happy," by score 
composer Michel 

Legrand. It was 
the first time 

Robinson per- 
formed the song. 

By the time he 
shared the lyrics with 

Gordy, the film had 
been completed. 
Reflecting on the "Lady" 

legacy, Gordy called the film 
"a labor of love, passion and 

war for all of us." 

LOCKE DOWN 
Kimberley Locke's sophomore Curb 
album, "Based on a True Story," should 
arrive in March. From what Track hears, 
lead single "Supawoman" will be delivered 
to R &B /hip -hop and top 40 radio in Janu- 
ary. Track also hears that the singer has ex- 

tended and expanded her partnership with 
retailer Lane Bryant, which will sell Locke's 

new CD in all its stores. 

ExecLitive 
l'U R N'fA131_I= 
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RECORD COMPANIES: Virgin Records in New York 
names Jeffrey Kempler executive VP of business affairs 
and development. He was general counsel /senior VP of 
business and legal affairs at Atari. 

Razor & Tie Entertainment in New York names 
Kathleen Duffy senior VP of media. She was VP. Razor 
& Tie also names Roger Tashjian VP of development. He 
was director of new business at WCBS -FM. 

Zomba Label Group in New York ups John Strazza to 
VP of pop promotion. He was VP of top 40 promotion. 
Zomba also promotes Shannah Miller to VP of video 
and adult radio promotion. She was senior director. 

Mute Records North America in New York promotes 
Nicole Blonder to director of marketing. She was direc- 
tor of sales. Mute Records North America also appoints 
Leslie Hermelin as director of media relations. She was 
a senior publicist at Funky Dumpling PR. 

PUBLISHING: BMI in Los Angeles names Joseph L. 
Maggini associate director of writer /publisher relations. 
He was A &R coordinator at BMG Music Publishing. 

HOME VIDEO: Warner Bros. Home Entertainment 
Group in Burbank, Calif., appoints Kevin Tsujihara pres- 
ident. He was executive VP of corporate business devel- 
opment and strategy at Warner Bros. Studio. 
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KEMPLER STRAZZA 

RELATED FIELDS: Snocap in San Francisco names 
Rusty Rueff CEO. He was executive VP for human 
resources at Electronic Arts. 

MTV Networks Music /LOGO /Films Group in New 
York promotes Jeannie Kedas to senior VP of commu- 
nications. She was senior VP of MTV communications 
and public affairs. 

Send submissions to shan@billboard.com. 

X)OI)WOR KS 
THE HONORS CLASS 
The Recording Academy has launched a new chapter -wide ini- 
tiative, the Recording Academy Honors, that acknowledges 
those whose outstanding contributions and achievements have 
enriched the lives of many in and out ofthe music community. 
Initial honorees include Mariah Carey, the Kingsmen, Sub Pop 
Records, Isaac Hayes, Jay -Z, Yoko Ono & John Lennon, Justin 
Timberlake, Tim McGraw and Alison Krauss. 

BEAUTY -FUL FUND -RAISER 
Actress Nia Long, BET's Melyssa Ford and G- Unit's Olivia are 
hosting Alliance for Women's Equality's Nov. 7 benefit to raise 
funds and awareness for HIV /AIDS research. The "day ofbeauty" 
fund- raiser takes place at the Christo Fifth Avenue salon in New 
York. Surely, Christo's own Curlisto Systems hair -care prod- 
ucts will be used. 

AND THE MAN PLAYED ON 
Eighty- one -year -old Roger Williams played a 14 -hour piano 
marathon set Nov. 3 in the window of Steinway & Sons in New 
York. A partnership between VH 1 Save the Music Foundation 
and the piano manufacturer, the marathon was intended to raise 
awareness for more music education funding in public schools. 
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ADWEEK BRMDW®1 

thanks to 
the speakers, sponsors & attendees who made 

the next EING idea 

THE FUTURE 
OF BRANDED 

ENTERTAINMENT 
www.thenextbigidea.com east 

TM 

a big success! 

BRANDED ENTERTAINMENT COMMUNITY /MESSAGE BOARD 
The community - hosted at http:// bbs .insidebrandedentertainment.com - enables executives to address issues with industry leaders, 

including Linda McMahon, WWE; Robert Passikoff, Brand Keys; Susan Jurevics, Sony USA; Linda Yaccarino, TBS & TNT, and others. 

If you missed this event or want to share the highlights with colleagues or clients, don't miss the opportunity to purchase a DVD of 

the top -rated sessions for only $195! Visit www.thenextbigidea.com for more details. 

SAVE THE DATE! The Next Big Idea - west comes to the Renaissance Hollywood, January 17, 2006. 

PRIMARY SPONSORS 

For sponsorship information, please contact Linda D'Adamo, Idadamo @vnubusinessmedia.com. 

AC1WION. manatt 
HOSTED BY 

manatt phelps phillips 
iner echa t= 

very funny WE 10110W OR...- 
Nielsen 
Media Research 

MEDIAWEEII Billboard. TWOOPORTER SGB Nielsen 
Entertainment 

CO- SPONSORS 

P 4 
Insightful interviews anywhere. 

No travel costs. 

IN ASSOCIATION WITH 

NYUOP 
STEw' 
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The ASCAP 

(' N(Wie EXPO 
is a must- attend event for all serious music creators 
working to achieve greater success. Attendees will hear 

music greats talk about their craft and have the chance to 
interact with them in a variety of settings. With more to come, 

panelists currently scheduled to participate include Jimmy Jam, 

Stephen Schwartz, Desmond Child, Linda Perry, Jimmy Webb, 
Rudy Perez, Glen Ballard, John Shanks, Rick Nowels, 
Matthew Wilder, Michael Giacchino, Paul Williams, 
Bruce Broughton, James Newton Howard and Stephen Bray. 

Music creators, producers, publishers and executives will 
benefit from this once -in -a- lifetime creative event in an exciting 
format designed to facilitate personal interaction, education 
and networking. 

Exciting and unique programs to include: 

Panels d Workshops i) Master Classes 

d Keynotes j)Mentoring/Song Critiquing 

d State of the Art Technology Demonstrations 

j)Performances and More. 

All focused on songwriting 
and composing. 

To make reservations 
visit ascap.com /expo 
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EXPO open to all music creators. 
Participants subject to change without notice. 

6:\ elk 
The First and Only National Conference 

100% Dedicated to Songwriting and Composing. 

© 2005 ASCAP 
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