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THE BILLBOARD 200 

ON THE CHARTS 

PAGE ARTISTI TITLE 

7O' 
PAUL WALL / 

THE PEOPLE'S CHAMP 

TOP BLUEGRASS 80, NICKEL CREEK / 
WHY SHOULD THEME DIET 

TOP CLASSICAL 85 CECILIA I/ 
PROIBITA OPERA P 

TOP CLASSICAL CROSSOVER 85 IL D / 
IL ONO 

TOP COUNTRY fro TRISHA YEARWODD / 
JASPER COUNTY 

TOP ELECTRONIC 83 DOMINLAY / 
DEMON DAYS 

SWITCHFOOT / 
TOP INTERNET 86 

NOTHING IS SOUND 

TOP JAZZ 85 MICHAEL RUBLE / 
RBTME 

TOP CONTEMPORARY JAZZ 85 HERBNE HANCOCK! 
P0881BILRtEs 

TOP LATIN 

TOP HEATSEEKERS 

TOP POP CATALOG 

2 I SHAKIRA / 
8 FDACmN DRU VOL . I 

86 
ROD / 
REBELDE 

86 GREEN DAY / 
INTERNATIONAL SUPERHITS! 

TOP R &B /HIP -HOP 76 
THE WALL / 
THE PEOPLE'B CHAMP 

TOP REGGAE 76 DAMIAN "JR. GONG" MARLEY / 
nELCOME TOJAMROCK 

TOP SOUNDTRACKS 86 No DIRECTION HOME THE SOUNDTRACK 

SINGLES 
PAGE ARTIST / TITLE 

ADULT CONTEMPORARY 173 ROB THOMAS / 
LONELY NO MORE 

ADULT TOP 40 73 YOU 

YOU AND ME 

HOT COUNTRY 81 SARA EVANS / 
< REAL FINE PLACE TO START 

COUNTRY SINGLES SALES 81 CARRIE U ERWOOD/ 
'dS10E YOUR HEAVENLNDFPENDENCE DAY 

HOT DANCE CLUB PLAY 

HOT DANCE AIRPLAY 

DEEP DISH / 83 SAY HELLO 

NATASHA BEDINGFIELD / 
83 THESE WORDS 

HOT DIGITAL SONGS 73 KANYE WEST FEATURING JAMIE FOXX / 
GOLD DIGGER 

HOT 100 72 KANYE WEST FEATURING JAMIE FOXX I 
GOLD DIGGER 

HOT 100 AIRPLAY 73 SHAKE 

MARIAR N 

OF 

CAREY 
E 

/ 

HOT SINGLES SALES 74 THE PUSSYCAT DOLLS FEATURING 
BUSTA RHYMES / DON'T CHA 

HOT LATIN SONGS 82 SHAKIRA FEATURING ALEJANDRO SANZ / 
LA TORTURA 

MODERN ROCK 73 GORILLAZ/ 
FEEL GOOD INC 

POP 100 , 74 KANYE WEST FEATURING JAMIE FOXX / 
GOLD DIGGER 

POP 100 AIRPLAY 74 MARW4 CAREY I 
SHAKE IT Off 

HOT R &B/HIP HOP 79 KANYE WEST FEATURING JAMIE FOXX / 
GOLD DIGGER 

HOT R &B/HIP HOP AIRPLAY 78 KANYE WEST FEATURING JAMIE FOXX / 
GOLD DIGGER 

R &B/HP HOP SINGLES SALES ; 78 SCOUNDRELS FEATURING PASTOR TROY / 
GHETTO 

R &B /ADULT 78 CHARLIE I 
CHARLIE LAST 

WILSON 
NAME. WILSON 

RHYTHMIC 78 BOW WOW FEATURING CIARA / 
LIKE YOU 

TITLE 
0 VIDEOS 

PAGE 

TOP DVD SALES 87 CRASH (WIDESCREEN) 

TOP VHS SALES 87 ? LLO & STITCH 2: STITCH HAS A GLITCH 

87 CRASH VIDEO RENTALS 

GAME RENTALS 87 e, PS2: MADDEN Na 2006 

THIS WEEK ON .biz 

TOP BLUES 

ARTIST /TITLE 

#1 8.8. KING / 
B.B KING & FRIENDS; BB 

TOP CHRISTIAN #1 SWIICHFGO 
NOTHING IS SOUND 

TOP DANCE SALES #1 
THE PUSSYCAT DOLLS FEATURING 
BUSTA RHYMES / DON'T CHA 

TOP GOSPEL #1 CECE WINANS / 
PURIFIED 

TOP INDEPENDENT: #1 DJ GUIK I 
TRAUMA 

TOP NEW AGE #1 JIM BRICKMAN / 
CE 

HOT RINGTONES #1 
KANYE WEST FEATURING JAMIE FOXX / 
GOtODIGGER 

TOP WORLD #1 
CELTIC WOMAN / 
CELTIC WOMAN. 

TOP MUSIC VIDEO #1 CENT / 
THE MASSACRE: SPECIAK EDITION CD/OVD 

HOT VIDEOCLIPS #1 
KANYE WEST FEATURING JAMIE FOXE / 
GOLD DIGGER 
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SAVE THE DATE: 
The Premier Gathering For 
The Concert Industry 

Foosevelt Hotel, New York 
Billlearsl OCTOBER 1, 2005 

VOLUME 117, NO. 40 

UPFRONT 
5 News 

10 Making The Brand 
13 Washington Roundup 
16 Global 
18 Touring 
19 Boxscore 
20 On The Road 
21 Legal Matters 
22 Retail 
23 The Indies 
24 Q &A: Takeshi Natsuno 
28 Digital Entertainment 
29 Retail Track 

COVER STORY 
25 MOBILE MAKES ITS MOVE. Labels and 

wireless carriers are dialing up big plans to 
enhance the mobile music experience. 

HIGHLIGHTS 
16 JUANES is making his mark on the 

international charts with an all - 

Spanish- language album, "Mi Sangre." 

30 AD CAMPAIGNS regularly feature 
stars like Joss Stone. But what do 
their fans think of the practice? 

32 NOKIA THEATRE TIMES SQUARE 
vies for a slice of the Big Apple's 
live entertainment market. 

35 B.B. KING proves the thrill is 

not gone from the blues with 
a new album that marks his 

80th birthday. 

NIISIC 
57 The Beat 
59 BeatBox 
60 Nashville Scene 
61 Rhythm & Blues 
63 Latin Notas 
64 Reviews 
66 Jazz Notes 
67 Words & Music 
68 Higher Ground 

DEPARTMENTS 
4 Opinion 

69 Over The Counter 
69 Market Watch 
70 Charts 
89 Marketplace 
93 Backbeat 
94 Inside Track, Executive Turntable 

The Dicial CTIO, Mobile Ei ertOnment Cortent, Commerce & Apolications Conference 

m cca -oos 

ar0r=atïco-LI 

CON N 
Sept. 26 
Moscone West 
San Francisco 
billboardevents.com 

»Find out what top execs 
from EA Mobile, MForma, 
Verizon Wireless, Napster, 

T- Noble, S vint Ncxtel. . MTV Networks and other leading 
companies are plea iing for the mobile entertainment future. 
They will a I be at MECCA 2005, the official Mobile 
Entertainrreit Conference of CTIA. 

ABOVE: 
Sheryl Crow combines elements 
of art and pop for her new 
"Wildflower" album. 
See page 55. 
Photo: Lester Cohen /Wirelmage.com 

('OVER: 
Bon Jovi photo: Kevin Mazur /Wirelmage.com 
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SOUNDING OFF ON RINGTONES 

Fans Want More Control 
BY JONATHAN SCHREIBER 

The Queen is dead; long live the King. 
New platforms deserve new content 

types. Master ringtones are a derivative of 
a music file but offer inferior quality and 
a fraction ofthe length at a price up to three 
times as much as a music file's. 

Has anyone given this the smell test? 
The concept of taking degraded music and 
repackaging it as new is not only disin- 
genuous but a fundamental problem of 
the mobile music business. 

Content companies need to address each 
medium differently and deliver specific 
value for each. Game companies do not re- 
purpose games from an Xbox to a mobile 
phone. They develop from scratch, from 
the software to the overall game experience. 

Mobile devices require not only differ- 
ent programming, but a different exper- 
ience. My stereo might require 5.1 
surround sound; my iPod needs decent fi- 
delity. What is unique to the ringtone? 

If ringtones are just master derivatives, 
the market is done very quickly. However, 
I am not down on the mobile market. On 
the contrary, I think content owners have 
a tremendous opportunity to sell video 
ringers, viral MMS messages, original 
works of art and more. 

Content owners, especially the major la- 

bels, have a responsibility to their cus- 
tomers to stop following and start leading. 
What do consumers want? What is the 
unique experience on a mobile handset 
that drives value? 

On the flip side, with about 10,000 mas- 
ter ringtones cleared, the concept of per - 
sonali7ation is a joke in the mobile business. 
There are millions of songs available, but a 
market driven by personalization has only 
10,000 choices? And even those choices are 
limited to the version created by the provider. 
Consumers have no control. 

The fundamental problem going for- 
ward in the mobile music market is that 
ringtones are considered by far too many 
people, and industries, as a separate profit - 
and -loss center. CD sales, digital music and 
ringtones should not be considered sepa- 
rate products. Rather, they should be mer- 
chandised together, intelligently, to the 
benefit ofthe customer -and the industry. 

Music is one product in the mind of the 
end user, just delivered in different ways. 
Conceiving a ringtone, a full -song down- 
load and a ringback tone as three different 
products is bad business. It spells long- 
term disaster. Digital music, as the future 
ofthe music business, needs to be defined 
as all content available for download re- 

gardless of where and how. 
If the question is how do I feel about the 

digital music business (and even this has 
many different angles), I would say, very 
positive. But if the question is about the 
future of the ringtone business, I have to 
say I am bearish. 

It is not about a specific piece of content, 
the file format, or the delivery. It is especially 
not about the digital rights management. 

It is about the experience. Can the in- 
dustry as a whole figure it out? Probably not. 
Will consumers find a happy medium? Yes. 

Equilibrium in capitalism will always 
be found. 

Jonathan Schreiber is CEO of Xingtones. 

Creativity Is Key To Future 
BY RALPH SIMON 

Introduced six years ago in the United 
States, mobile ringtones have become one 
of the market's most significant agents of 
change in the music business. 

Entering what was then a far more un- 
certain and beleaguered time in the 
record industry-with the digital future 
feared rather than favored -mobile has 
helped lift some of the veil of doom by 
establishing a new distribution and cre- 
ative channel. The result? Tens of mil- 
lions of dollars in new revenue for record 
labels, music publishers and mobile 
publishers /aggregators. 
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But most major and indie labels seem 
to have paid little attention to how artists, 
producers and managers become educated 
in creating mobile music and content foot- 
prints that resonate with millions of U.S. 
mobile phone subscribers. 

While some commentators contend the 
ringtone business is dying, quite the con- 
trary seems to be true when discussing the 
issue with artists and songwriters. 

Savvy acts that understand their core 
audience have realized that by creating 
unique ringtones and mobile music de- 
rivatives, they can enhance their direct 
linkage with fans and prepare the path for 
widening album sales. 

Are A &R executives guiding young acts 
well in this new area? Evidence seems to 
reflect that traditional approaches to mak- 
ing an album need to change to incorpo- 
rate mobile thinking -right at the time 
of production. When preparing the final 
mixes for the singles on an album, it 
should become natural for acts to try to 
make at least five ringtones per single. 
This new thinking of creating mini -con- 
tent equates to the special radio mixes 
that might have been the norm two 
decades ago. 

With ringtones not showing any de- 

crease in popularity around the world, it 
is time for producers and artists to prop- 
erly enforce their creative imprimatur and 
"mobilize." While mobile knowledge re- 
mains a developing objective for most 
music professionals, mobile music buy- 
ers with the latest mobile phone technol- 
ogy will certainly want to experience special 
music tracks, videodips and mixes on their 
phones. If the mobile music derivative is 

cool, they will get their friends and fellow 
fans to buy more of the mobile offerings. 
That is good news! 

Similar thinking needs to be used when 
making promo videos. Progressive labels 
are shooting extra behind- the -scenes and 
close -up footage for mobile -only videos. 

If artists and managers recognize the 
need to produce great mobile content, 
ringtone royalties will keep growing. 
They can also use mobile as a tool to 
widen their audience domestically and 
internationally and further enhance the 
link between their music and their con- 
sumer "community." . 

Ralph Simon is chairman of the Mobile 

Entertainment Forum -Americas and CEO 
of Mobilium, a Los Angeles- and London - 

based mobile entertainment consultancy. 
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»>NO HAVEN 
FOR SANCTUARY 

Stock in Sanctuary 
Group continued in its 
downward trend after 

the British 
independent firm 
reported its third 

profit warning in the 
last four months Sept. 

21. In a statement 
issued to the London 
Stock Exchange, the 

firm said that full -year 
losses would be below 

the lowest end of 
market expectations. 

Group CEO Andy 
Taylor admitted that 

the company's bullish 
expansion strategy 

had damaged its 
outlook. "Sanctuary 

has disappointed the 
market significantly 

this year and, with 
hindsight, it is clear we 

grew too fast," Taylor 
said in a statement. 

»SONY -BMG 
MERGER REDUX 

The European 
Commission was 

accused of 
negligence when it 

cleared the merger of 
Sony Corp.'s Sony 

Music and 
Bertelsmann's BMG 

last year. At a Sept. 22 
hearing at the 

European Union's 
Court of First Instance 

in Luxembourg, 
independent labels' 

trade body Impala 
said the EC failed to 

conduct a proper 
analysis of the 

consequences of the 
merger and ignored 

its own rules for 
merger control. "The 
commission did not 
respond to many of 

the court's questions 
about the market 
analysis," Impala 
deputy secretary 

general Helen Smith 
says. Impala told the 

three magistrates 
hearing the case that 
the EC made a series 

of errors of law, 
assessment and 

reasoning on the 
question of collective 

dominance in the 
recorded -music 

market as well as the 
impact of the merger 

on online markets and 
music publishing. EC 

competition 
spokesman Jonathan 

Todd says, "We 
looked at the merger 

continued on »p6 
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Audit Bad News For Clear Channel 
Shoreline Amphitheatre Underpaid, Another Venue Questions Accounting 

ill Graham Presents and its parent company Clear 
Channel Entertainment have shortchanged 
Mountain View, Calif., by at least $3.6 million 
since 1999, according to an independent audit, 

city cfficials say. 

The audit seems to lend credence to a multimillion - 
dollar lawsuit filed by the city in 2003, which alleges BGP 

grossly underpaid Mountain View under the terms of 
the lease signed when the Shoreline Amphitheatre was 
being developed. 

"There is material underreporting and underpayment 
of rent for all six years," Mountain View City Attorney 
Michael Martello says. Auditors "essentially found nearly 
a 50% underpayment of rent in many, many categories." 

The cross -complaint, filed in California Superior Court 
for Santa Clara County, cites accounting fraud, breach of 
lease, convers_on, racketeering, false claims, theft of pub- 
lic funds and other claims relating to BG P's long -term lease 
to operate the Shoreline Amphitheatre and share the gen- 
erated revenue. 

The suit further charges that BGP knowingly submit- 
ted false documentation and inaccurate records in order 
to reduce its rent obligation. 

'77 BY SUSAN BUTLER 

"They are significant charges," Martello says. "You're 

stealing from a public agency ... California governments 
have to run pretty lean anyway. We've been cutting budg- 
ets while they've been hiding money." 

Under the terms of the 30 -year lease, BGP agreed to pay 

the city 6.75% of all revenue, including parking and con- 

cessions. The suit seeks to terminate the lease and triple 
damages on several causes of action. 

The conflict dates back to 2000, when BGP incorpo- 
rated parking charges into the Shoreline ticket price at $3 

a ticket, and did not increase the city's percentage ac- 

cordingly. BGP originally filed a lawsuit in 2003 against 
the city to prevent an audit report from being released, 
and the city countersued. 

Martello says BGP's reluctance to cooperate with the audit 

sent up red flags. He adds that the "parking on ticket" deal 

was a big part of what made the audit contentious. "Es- 

sentially what they were doing was calling part of the ticket 

price parking and they were giving out free parking." 
Andy Levin, executive VP /chief legal officer for 

Clear Channel, declined to talk to Billboard, but ear- 

lier told the Mountain View Voice that the audit was 
"misleading." Shoreline continued on »p6 

Crackdown In China: U.S. 
Eyes Baidu Copyright Suits 
NEW YORK -China's willingness to enforce infringement 
laws that protect the music industry's copyrights is being 

put to the test -and the U.S. copyright czar is watching. 
On Sept.19 -the first business day after the Commerce 

Department Coordinator of Intellectual Property Enforce - 

ment Chris Israel completed his first trip to China -a Bei- 

jing judge found the operators of China's largest Internet 
cn search engine liable for deep -linking to unlicensed music 

files. Baidu was ordered to stop the downloads of certain 

3 tracks and pay EMI Group -affiliated label Shanghai 
Busheng Music Culture Media more than 68,000 yuan 

l2 
($8,405) in damages. 

Unlike such search engines as Google that merely pro- 
,.11A vide links to Web sites, Baidu offers an MP3 search that lists 

ó links to music files. Clicking the link triggers a download 
E. from a remote site while the user remains on Baidu. 

Baidu continues to link to many unlicensed 

tracks. A Sept. 21 search on the site led to hun- 

dreds of links to recordings by such acts as Cold - 

play, U2, Beyoncé and Eminem. 
Yet seven more suits by major labels and their affil- 

iates against Baidu are scheduled for hearing Sept. 26 

in another Beijing District Court. 
The Baidu decision is not the first of its kind. In Jan- 

uary 2003, a District Court in Norway found Frank 

Allan Bruvik liable for copyright infringement. His 

napster.no site linked to -and promoted -"free" file 
sharing of unlicensed music. As with Baidu, a click 
initiated downloads from other sites. 

Although an appeals court reversed the judg- 
ment against Bruvik, the Norwegian Supreme 
Court in January 2005 continued on »p6 

BEYONCÉ is just one of 
many artists whose music 
is available for free 
download via baidu.com. 
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very carefully." A ruling is 

expected within three to 
six months. If the court 

rules for Impala, the 
Sony -BMG merger will be 

nullified. Sony BMG 
would then need to 

adjust operations and 
submit a new transaction 

to the EC. 

»,MUSIC PHONE 
POSTPONED 

Noxia has pushed back 
the release of its nee N91 

music phone to first - 
quarter 2006, missing the 
holiday sales season. The 
company cited corcerns 

over the digital nights 
management technology 

provided by Microsoft. 
The phone, which 

features MP3-player 
controls and a 4GB hard 

drive for storing songs, is 

designed to be 
compatible with any 

music service using 
Microsoft's DRM, 

including portable 
subscription services like 

Napster to Go. 

»,AIM, EML,SIC 
LICENSING PACT 

U.S. digital music firm 
eMusic has entered into a 

licensing collaboration 
with British trade g:oup 

the Assn. of Independent 
Music, which will initially 

make 10,000 titles 
available to download via 

the American -based 
service. London -based 

labels V2, Cherry Red 
Records and ZTT Records 

are among the early 
adopters of the new 

agreement. Others are 
expected to follow. 

» >BEBEL, MASTER 
OF MASHBOXX 

Mike Bebel has been 
named president/CEO of 

Mashboxx, the still - 
unlaunched commercial 

peer -to -peer service from 
former Grokster boss 

Wayne Rosso. Rosso will 
now serve as chairman, 

and company 
headquarters will be 

established in New York. 
Mashboxx looks for 

Bebel -a digital music 
veteran who has been 

president /COO of 
Napster and CEO of 

Pressplay -to provide 
added credibility as the 

company seeks licensing 
deals. Mashboxx may be 
planning to acquire P2P 

file sharing service 
Grokster, allowing the 

latter to fall under 
Mashboxx's ̀ legit" 

auspices. 

continued on > >p8 

CCE SUIT (cont.) 
from »p5 
GM Matt Prieshoff also de- 
clined to comment. 

The amphitheater was orig- 
inally built by San Francisco 
area promoter Bill Graham in 
1986. SFX Entertainment ac- 
quired the lease as part of BGP 
in 1997. Clear Channel Com- 
munications bought SFX in 
2000, creating CCE. 

Martello says the city had not 
had such accounting problems 
with BGP in the days before 
Clear Channel's involvement. 
"We had disagreements, but we 
were always able to close the 
books," he says. "In 2003 we 
were already two years late for 
closing the books for concert 
year 2000, Clear Channel's first 
year of involvement." 

According to Martello, the $ 3.6 

million the city claims it is owed 
by BGP comes from $1.3 million 
in unpaid rent that is doubled 
under a clause in the lease, an- 
other $800,000 owed that is not 
doubled and auditors' fees. 

Martello says the city needs 
more information from BGP 
to clarify the situation. "We 
still don't have all the docu- 

ments," he says. 
Martello says BGP has sent 

the city some sizable checks - 
totalling about $400,000 -since 
Mountain View filed the cross - 
complaint. "Out of the blue we 
started getting paid under the 
second provision of the lease," 
he says. "It's certainly not paid 
out of guilt. I'm sure it was paid 
because somewhere along the 
line their lawyers told them you 
can't be skimming this money, 
you'll be breaching the lease." 

The audit was conducted by 
Alix Partners of Los Angeles. 
A jury trial has been set for 
February. 

The deal between Shoreline 
and the city is similar to many 
promoter /municipality agree- 
ments forged during the shed 
construction boom of the late 
1980s and early 1990s. Such 
leases could come under closer 
scrutiny in the coming months. 
Martello says another munici- 
pality, the city of Concord, Calif., 

where BGP promotes shows at 
the Concord Pavilion, "is start- 
ing to question what they've 
been paid." 

BA I D V (cont.) 
from »p5 
changed that decision. It found 
Bruvik liable for "aiding and 
abetting" infringement. 

Earlier this year, the Fed- 
eral Court of Australia held 
Web site operator Stephen 
Cooper liable for "authoriz- 
ing" copyright infringement. 
His mp3s4free.net site of- 
fered links to unlicensed MP3 

music files. Again, clicking on 
a link would initiate a down- 
load from another location. 

The court held that Cooper 
designed and organized his 
site to knowingly permit or ap- 
prove infringement by users. 
Although his site included a 

disclaimer that downloading 
would be legal only with the 
copyright owner's permis- 
sion, the court said that was 
not enough to avoid liability. 

The Australian court also 
held the Internet service 
providers and their individual 
owners liable, for failing to 
have a policy to terminate ac- 
counts of repeat infringers. Eu- 

ropean, American and Aus- 
tralian laws protect ISPs from 
liability if they set up and en- 
force such policies. 
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There have been similar 
cases in Belgium, Sweden and 
Denmark, says Lauri Rechardt, 
deputy general counsel for the 
International Federation of the 
Phonographic Industry. 

In China, 90% of available 
music and movies are pirated 
copies. When U.S. Com- 
merce Secretary Carlos 
Gutierrez appointed Israel to 
the new position of copy- 
right czar in July, he said 
their first focus would be 
China. Israel met with 
China's Ministry of Com- 
merce the week before 
the Baidu decision, de- 
manding that officials 
show tangible results 
from their ramped -up 
anti -piracy efforts. 

Whether the court de- 
cisions will have any real 
effect on piracy remains to 
be seen. Baidu plans to ap- 
peal the decision, and the 
damage award pales in 

comparison with the 
$109 million Baidu re- 
portedly raised in Au- 
gust from its initial pub- 
lic offering. 

BY ANTONY BRUNO 

WMG Trumps Mobile 
Rhino Will Offer Ringtones By The Donald And Other Celebs 

Warner Music Group is looking to trump the 
mobile content competition. And in so doing, 
tap a new revenue stream. 

In what represents a notable expansion of 
its mobile strategy, WMG- through its Rhino 
Entertainment division -has formed an ex- 
clusive, multiyear agreement with Donald 
Trump to develop and distribute a suite of mo- 
bile content based on Trump's image and voice. 
Rhino is creating Trump -based voice ring- 
tones, ringback tones, wallpaper images and 
video ringtones, some of which are already 
available on major carriers nationwide. 

The deal is a departure for WMG, which his- 
torically has made ringtones only for its signed 
acts. Rhino's mandate is to license content from 
other sources to repackage and sell in the form 
of compilations and other formats. This has in- 
cluded music, old TV shows, movies and other 
pop culture commodities. 

According to Rhino VP of marketing David 
Dorn, wireless is a natural extension. 

"As far as we're concerned, mobile is just an- 
other platform," he says. "It doesn't work any 
differently to us than a CD or a DVD." 

The Trump pact is the first of what the com- 
pany says will be many deals with brands not 
otherwise associated with Rhino that are look- 
ing to outsource their mobile strategies. 

In doing so, WMG and Rhino are now com- 
peting head -on with the already struggling 
mobile media aggregators and publishers who 

Warner Music Group is 
betting that ringtones 
by DONALD TRUMP - 
and other personalities - 
could generate real revenue, 

helped create the ringtone business. 
Content aggregators like Airborne Enter- 

tainment, American Greetings Mobile, Dwango 
and several others exist solely to develop and 
run the mobile media business of brands like 
Maxim, Def Jam and Playboy, respectively. 

Such aggregators have found themselves 
largely marginalized in the master -ringtone 
space, as labels are locking down those rights di- 
rectly with carriers. In response, they have turned 
to movie quotes and celebrity voice tones and 
have diversified their content with games and 
other categories. Some have paid exorbitant li- 
censing fees for the rights to what they hope will 
be high- demand content. 

But WMG is threatening that strategy by 
reaching out to the top -tier comedy and 
celebrity talent pool interested in contribut- 
ing mobile content. In doing so, WMG brings 
its vast marketing capabilities and carrier re- 
lationships to the table. 

"When you look at our global distribution 
capabilities, we're much better positioned than 
any of those smaller third -party aggregators," 
says Michael Nash, WMG senior VP of Inter- 
net strategy. "We have historical expertise in 
developing and marketing products. We're 
going to bring the same kind of focus to mar- 
keting the Trump Mobile catalog as we do our 
other artists. None of those other companies 
are a big -league entertainment company that 
has the proven track record that we do." 

Carriers consider WMG and other labels 
key strategic partners, giving WMG muscle 
in negotiating a better revenue share with car- 
riers and getting better deck placement for 
the content it creates for brands like Trump. 
T- Mobile this month is offering a Trump ring - 
back as a bonus to subscribers. 

"It does put pressure on the independent 
aggregator," says David Edwards, an analyst 
with American Technology Research. "Any- 
time anyone who either owns the customer or 
owns the content wants to step up and take a 

bigger piece of the pie, it's going to be tougher 
for the independent aggregators." 

These aggregators cite their position as the 
first -movers in the mobile space as an advantage. 

"What do [labels] know about wireless ?" 

asks one mobile media company executive 
who asked not to be identified. "Labels are not 
resource -rich in terms of people. They may 
get the deals, but they'll be challenged in terms 
of execution." 

In fact, WMG and all other labels except Sony 
BMG continue to rely on independent aggre- 
gators to help format their content for the many 
different mobile devices available, as well as to 
distribute it to smaller wireless carriers. 

EMI Music Group, Sony BMG and Univer- 
sal Music Group all refused comment on the 8 

launch of similar initiatives. However, indi- 
vidual sources at various labels expressed in- 
terest in WMG's move, saying it complements 
their current content creation and distribu- 
tion activities. o 

Rhino's Dorn says this new business likely ; 
will result only in a small but "healthy" stream in 

for incremental revenue at first, and expects it 
to grow over time. .... á 
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MUSICARES° 

Helping music people affected 
by Hurricane Katrina. 

If you know someone in need of assistance, 
please call 877.626.2748. 

To contribute to the MusiCares Hurricane Relief Fund, 
please go to www.musicares.com. 

est: 1 

MusiCares is a 
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» >REALNETWORKS 
LAUNCHES 

MOBILE RADIO 
RealNetworks has 

created a Rhapsody - 
branded mobile radio 

service that Sprint Nextel 
has added to its suite of 

wireless streaming 
services. Rhapsody 
selected about five 

stations from its online 
subscription -based 

Rhapsody Radio service 
to make available for 
wireless users. It also 

added a custom channel 
called Beats N Breaks, 

which features 
background music 

designed for listeners to 
rap over like a beatbox. 
The service is limited to 

Sprint's Vision 
multimedia phones for $7 
a month, with no discount 

given to existing 
Rhapsody subscribers. 

» >A WINNER 
CALLED MARIAH 

Mariah Carey leads the 
nominees for the 33rd 

annual American Music 
Awards. Kelly Clarkson, 50 

Cent and Green Day each 
netted three nods for the 

honors, which will be 
handed out Nov. 22 at Los 

Angeles Shrine 
Auditorium and broadcast 

live on ABC. Comedian/ 
actor Cedric "The 

Entertainer" will host. 
Carey is up for the favorite 
female artist trophy in the 

pop /rock and soul /rhythm 
& blues fields, while "The 

Emancipation of Mimi" 
(Def Jam), is up for 

favorite album in the 
same genres. 

» >NEW POSITIONS 
FOR CMA EXECS 

The Country Music Assn. 
has created two new 

positions for longtime 
executive director Ed 
Benson and associate 

executive director Tammy 
Genovese that will result 

in a changing of the 
guard. On Jan.1, 2006, 
Benson will assume the 

newly created post of 
chief strategic officer 

while Genovese will 
become the CMA's first 

COO, handling the 
organization's day -to -day 

executive functions. 
Benson is a 25 -year vet at 

the CMA. 

Compiled by Chris M. 
Walsh. Reporting by 

Lars Brandie, Antony 
Bruno, Leo Cendrowicz, 

Brian Garrity, Barry A. 
Jeckeil and Deborah 

Evans Price. 

BY BRIAN GARRITY 

Podcast At The Crossroads 
Yet Another Tech Train Is Leaving the Station -Will The Big Four Be Onboard? 

Podcast subscriptions- almost 
non -existent three months ago, 
outside the geek fringe -today 
number in the millions. Tech 
heavyweights like Apple Com- 
puter and America Online 
made the technology simple to 
use for the mass market, and 
broadcast giants including 
Clear Channel and Infinity now 
market talk show and indie 
music podcasts alongside their 
radio and Web efforts. 

In fact, the element most 
conspicuously missing from 
the podcast mix is what it cries 
out for most: music, at least the 
major -label variety. 

"We are at an inflection point 
where we have to develop some 

one leading Internet radio ex- 

ecutive says. "Here's this new 
exciting entertainment oppor- 
tunity and music isn't even try- 
ing to be competitive yet." 

Just six months ago, it 
seemed there were far more 
podcasters than people actually 
listening to podcasts. Apple and 
AOL changed that game dra- 
matically. Days following its in- 
troduction of podcasts on June 
28, Apple reported iTunes users 
subscribed to more than 1 mil- 
lion podcasts, from a directory 
of more than 3,000 programs. 

In July that number had risen 
past 5 million subscriptions; the 
number of podcasts iTunes of- 

fers now totals more than 

able for podcast promotion 
can include up to three tracks 
per album for inclusion and 
must agree to waive mechan- 
ical publishing royalties. In 
exchange, podcasters must 
front- and back -announce 
each track. 

Research firm the Diffusion 
Group in June released a study 
forecasting that the U.S. audi- 
ence for podcasts will grow to 
more than 56 million in 2010, 
up from an estimated 4.5 mil- 
lion in 2005. 

"Consumers are demon- 
strating that this is something 
that they want," says Gerrit 
Meier, senior VP /GM for 
Clear Channel Online Music 

`Consumers are demonstrating that this 
is something that they want. We have to 
be in that game.' 
-GERRIT MEIER, CLEAR CHANNEL ONLINE MUSIC & RADIO 

initial ground rules," says Ted 
Cohen, senior VP of digital de- 
velopment and distribution for 
EMI Music. 

Labels want to wrap podcasts 
in digital rights management 
systems. And to date, there is 
no rate established as to what, 
if anything, labels and pub- 
lishers should be paid for songs 
featured in podcasts. So even if 
a podcaster - whether it is Clear 
Channel or a 14- year -old Korn 
fan -wants to pay labels for use 
of their music, they cannot. 

If a new technology that be- 
dazzles the public and befud- 
dles the major labels sounds 
familiar, well, it should. The 
speed with which the industry 
responds to the licensing chal- 
lenges of podcasting may be the 
best indicator yet as to what 
record companies and pub- 
lishers learned from the late - 
'90s MP3 debacle. And while it 
is still the early days of pod- 
casting, it is getting late, fast. 

Even among those radio and 
Internet programmers who 
support the need for secure dis- 
tribution and compensating 
artists, but want to podcast hit 
songs from star acts, patience 
is dwindling. 

"They've got to figure it out," 
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15,000. The Apple service has 
also quietly added support for 
video podcasting. 

Meanwhile, AOL says that 
since it started hosting podcasts 
in the spring, more than 1 mil- 
lion users have subscribed. On 
Sept. 14 AOL introduced new 
discovery, sampling and stream- 
ing tools making the technol- 
ogy even easier to use. 

Clear Channel, the BBC, In- 
finity and AOL have all ex- 
pressed a desire to time -shift 
their existing terrestrial and 
Web -based music program- 
ming to portable devices using 
podcasts when a licensing pic- 
ture becomes clear. For now, 
podcasting is dominated by 
spoken -word content and in- 
dependent music. 

"Podsafe" indie -music ag- 
gregators such as noncom- 
mercial radio station KCRW 
Santa Monica, Calif., and in- 
dependent music -oriented 
services like IndieFeed are find- 
ing more and more artists 
willing to be podcast. The In- 
dependent Online Distribution 
Alliance in September launched 
a new service to feed indie- 
label content to podcasters on 
a sanctioned basis. IODA label 
partners making content avail- 

and Radio. "We have to be in 
that game." 

The majors are not ignoring 
the phenomenon, but they are 
mired in the same publishing 
and security muck that seems 
to plague every new distribu- 
tive technology, be it MP3s, 
blogs or portable subscription 
models for digital music. 

Sony BMG declined to com- 
ment for this report, but the 
other majors are in various 
stages of trying to clear 30- 
second snippets of songs for 
use in podcasting. This sum- 
mer, Universal Music Group's 
Interscope /Geffen /A&M and 
Warner Music Group's Rhino 
launched podcasts featuring 
song snippets. iTunes also of- 
fers a weekly podcast spot- 

lighting clips of new tracks. 
But even as broadcasters 

seek full -length songs to use, 
the majors have so far been in- 
sistent on the 30- second sam- 
ple, fearing that a podcast of 
full songs will keep listeners 
from buying those songs. 

"I don't really like giving 
[the music] away," Interscope 
VP of new media Courtney 
Holt says. "I'd rather give peo- 
ple a sample or a taste and 
hope that it will drive them to 
purchase the product that 
we're trying to sell." 

Some critics say this is miss- 
ing the point. "Podcasting po- 
tentially offers the ultimate 
front -selling /back -selling op- 
portunity because people have 
the ability to talk passionately 
about the music," says Jack 
Isquith, head of music indus- 
try relations at AOL. 

The labels still have a win- 
dow of opportunity, steadily 
closing, to show the world they 
can react to and embrace a pro- 
motional technology. 

UMG appears to be leading 
the effort to give podcasters the 
full songs they want. The label 
is in talks with a number of 
podcast aggregators about mak- 
ing content available at rates 
similar to what streaming web - 
casters currently pay. 

"We'd like to see podcasting 
emulate radio," says Larry 
Kenswil, president of UMG's 
eLabs division. 

UMG also wants podcast 
programmers to use DRM tech- 
nology to ensure that files fea- 
turing music have limited 
playback and navigation capa- 
bilities. "The important li- 
censing terms ... are going to 
make sure that a podcast is for 
radio -type uses and not a sub- 
stitute for subscription serv- 
ices, CDs or downloads," 
Kenswil says. 

Universal Music Group is 
podcasting music from 
artists including, from left, 
GWE STEFANI, THE GAME 
and K SHIA COLE. o. f. 

There is little evidence that 
podcast listeners are chopping 
up podcasts to keep single 
songs, and every indication 
that music fans who want to 
steal music can do so with lit- 
tle effort. 

Still, few would argue with 
the logic of protecting podcasts. 
"That would seem to be a model 
worth looking at," Isquith says. 

But the realities of DRM 
may create larger problems 
than it solves. Apple is yet to 
license its FairPlay DRM to 
third parties, meaning iPod 
users -more than half of the 
portable MP3 player market - 
could not download most se- 
cure music podcasts. 

"For us DRM is more like 
'death rights management,' " 

says Ron Bloom, CEO of San 
Francisco -based PodShow, a 

leading aggregator and dis- 
tributor of podcast program- 
ming. "We are really hoping 
the labels are going to be 
open- minded about using 
podcasting as a way to pro- 
mote their artists." 

Even if the labels all decide 
to embrace the podcast, pub- 
lishing rights and royalty rates 
are still not defined. ASCAP, 
BMI and SESAC offer podcast 
performance licenses, but 
some publishers argue that 
podcasts -particularly when 
delivered to a computer or MP3 
player, as opposed to being 
streamed -are reproductions, 
and should be treated as a 
download. This would require 
a digital phonorecord delivery 
or similar license. 

The Harry Fox Agency is 
still exploring this issue. Pub - g 

lishers will also need to edu- m 

cate, and collect royalties from, 
hobbyists and amateur aggre- 
gators. None of the groups ó 
have staffs to field legal ques- 
tions from thousands of . 
wannabe licensees. Ë 

None of these hurdles are 
simple to overcome. Still, they u. 

are the same hurdles that exist ;, 
each time a new tech is sprung 
on the industry. "It is too early 
to say the industry has missed 
the boat on podcasting," 
Isquith says. "But if we don't ö 

figure it out, we will." ° 

Additional reporting by Susan v 

Butler in New York and Antony g 

Bruno in Los Angeles. 
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Getting In The Ring 
Labels, WWE Partner For Winning Promotion On Both Sides 

tlantic Records senior 
director of strategic 
marketing Julianne 
Hintz has a little se- 
cret: "WWE," she 

whispers. 
For the uninitiated, that 

stands for World Wrestling 
Entertainment. Love it or 
hate it, WWE has millions of 
ardent fans. And label execs 
like Hintz have discovered 
wrestling's muscle in help- 
ing promote and market new 
releases from artists. 

"The visibility is huge," 
Hintz says. "You're reaching 
millions of consumers on a 
weekly basis." 

While music has long been 
a mainstay of WWE (branded 
compilations on Sony BMG, 
for example), these days, the 
organization is reaching out to 
record labels to bring new and 
established artists into its fold. 

"The music industry is really 
a tough business these days," 
WWE executive producer Kevin 
Dunn says. "Anyone that we 
can help, who can [also] help 
us, we enjoy promoting." 

The musical partnerships 
are tied to WWE pay -per -view 
events (about 15 per year). 
WWE promotes each PPV pro- 
gram for about four weeks. In 
that time, the featured artist's 
music can be heard in promo 

spots and as part of the music 
bed during wrestling matches. 
On -air verbal acknowledge- 
ments of the artists are in- 
cluded in the deal. 

These promotions can be 
seen on WWE's weekly TV 
shows: "Raw" on Spike TV (it 
moves to USA Network Oct. 3) 

and "Smackdown" on UPN. 
Featured artists also receive ex- 

posure on wwe.com -which 
claims an average of 10 million 
unique visitors, 300 million 
page views and 26 million 
video streams per month. 

Recent promotions have 
spotlighted Atlantic acts Fat Joe 

and Taproot, Wind -up bands 
Alter Bridge and Seether and 
Def Jam artist Method Man. 
The promotions coincided with 
a new CD release or a single 
going to radio. 

For its promotion, Alter 
Bridge recorded a theme song 
for wrestler Edge. The band 
was also shown backstage, jam- 
ming and hanging out with the 
popular wrestler. 

These days, Atlantic metal 
act Shinedown is WWE's fea- 
tured artist. The band's new 
album, "Us and Them," arrives 
Oct. 4. A WWE PPV show will 
air Oct. 8. Another Atlantic act, 
P.O.D., will partner with WWE 
later this year. 

All this is done without 

money changing hands be- 
tween band and brand. But each 
side appears to win. Acts get in 
the faces of millions of con- 
sumers, while WWE is injected 
with a cool, hip and cutting - 

edge sensibility. 
Even with a massive and cap- 

tive audience, WWE some- 
times faces an uphill battle 
when it comes to partnering 
with bands. 

"We still fight against the 
stigma associated with wrest- 
ling," WWE composer /pro- 
ducer /director of music Jim 
Johnston says. "But because 
of our demo and program- 
ming, that is changing." 

I WANT YOUR SEX: Have 
you seen the promo spots for 
the Sept. 25 season premiere 
of ABC series "Desperate 
Housewives "? Well, if you are 
like us, you cannot get it out of 
your head. Sure, the spot looks 
good, but it sounds good, too - 
particularly with the show's 
characters Gabrielle and Car- 
los mouthing the word "juicy" 
over a funky electro- charged 
rock jam. 

The track, "Juicy," belongs to 
Better Than Ezra and appears 
on the trio's Artemis Records 
debut, "Before the Robots," 
which was issued in May. 

While "Juicy" is not a typi- 

cal Better Than Ezra song -it 
veers wickedly close to disco, 
after all -it is wonderfully hyp- 
notic, moody, sensuous, sexy 
and playful; and thus, it per- 
fectly captures the spirit of the 
TV show. 

According to Artemis pres- 
ident /CEO Daniel Glass, the 
label received a call from cre- 
atives at ABC who were fans of 
the song. Originally, the net- 
work licensed the track for 
promo spots running through- 
out September, Glass says. 
Now, ABC has extended the 
song's license for the show's 
entire season. 

Unfortunately, the song is not 
identified in the TV spot or in the 
video stream on the show's offi- 
cial Web site (abc.go.com/prime- 
time /desperate). 

Glass says he is in discus- 
sions with the network to have 
the song I D'd on the Web site. 
In the meantime, Artemis is 

letting everyone know about 
the song's connection to "Des- 
perate Housewives." 

If "Juicy" catches on, Glass 
says it will be sent to radio. "Our 
Last Night," the second single 
from "Before the Robots," is 
now making the radio rounds. 

Programming manager 
Seth Neiman of the Hear 
Music /Starbucks channel on 
XM Satellite Radio champi- 
oned the track early on. He 
says listeners are responding 
positively to "Juicy." Given the 
"Desperate Housewives" ex- 
posure the song is receiving, 
Neiman believes "radio sta- 
tions will discover it and add 
it into rotation." 

By the way, "Juicy" does not 
appear on the "Desperate 
Housewives" soundtrack, 
which Hollywood Records re- 
leased Sept. 20. The collection 
includes Anna Nalick's "Band 
of Gold," Gloria Estefan's 

"Young Hearts Run Free" and 
Joss Stone's "Treat Me Right 
(I'm Yours for Life)." 

BUSY SIGNAL: Everyone 
is talking about the "Phone 
Booth" spot for Motorola's 
iTunes -compatible ROKR 
mobile phone (Inside Track, 
Billboard, Sept. 10). The ad 
features a number of acts - 
including Madonna, Little 
Richard, Iggy Pop, Common 
and the Bravery- crammed 
into a phone booth. 

It also features the sounds 
of Madonna's ABBA- infused 
"Hung Up," the lead single 
from her upcoming Warner 
Bros. album, "Confessions on 
a Dancefloor." 

Well, just so you know, 
BBDO New York chief creative 
officer David Lubars and exec- 
utive creative director Jimmy 
Smith helmed the spot; Jesse 
Dylan directed. - 

® BY LEILA COBO 

A Cingular Focus On The Latin Market 
Left to its own devices, Apple Computer has 
yet to launch a major Hispanic- targeted adver- 
tising campaign for its iTunes Music Store. But 
the release of iTunes software for cell phones 
is leading the company to this new market, 
with the help of Cingular. 

When the phone company launched 
its new iTunes service earlier this 
month, it did so with a flashy media 
campaign that includes three dis- 
tinct TV commercials, one of them 
aimed specifically at the Latin 
marketplace. 

The Latin iTunes campaign fea- 
tures "Brinca," a track recorded 
by up- and -coming EMI Televisa 

artist DJ Kane. The song is the 
second single from Kane's new 
album, "Capitulo II, Brinca." It 
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was released Sept.13, the same week the iTunes 
campaign kicked off. 

The "Brinca" spot will air for six months on the 
Univision, Telefutura, Galavision and Telemundo 

networks. Cingular is also considering it for its 
mainstream campaign. 

Using a Spanish -language spot to tar- 
get the Hispanic market demanded using 

Latin music, says Roberto Garcia, 
executive director of Hispanic 

marketing for Cingular. 
"We wanted to por- 
tray somebody danc- 
ing with current mu- 
sic that is appealing 
to a big Hispanic 
segment," García 
says. "Not every- 
body is into salsa 

or into reggaetón." 
That Kane was simultaneously releasing an 

album was icing on the cake for Garcia, but 
perfect for the label. It pushed up the release 
of the "Brinca" single to coincide with the 
iTunes campaign. 

"We've never had a synch deal coincide with 
an album release," says Richard Bull, VP of mar- 
keting for EMI Televisa. "It's had a buzz effect 
at retail, [and] programming directors are 
watching the spots on TV and saying, 'Wow, 
this is great.' " 

No dollar amount was given on the fee Cin- 
gular paid to license the track, but sources say it 
is probably much less than a usual synch fee be- 
cause the artist is getting so much exposure. 

Because "Brinca" is an adaptation of "Jump 
Around" by House of Pain, the original writers 
will also get a percentage of the fee. 

"We did a music search based on synergies 
with album releases," says Ignacio Meyer, pres- 
ident of Konexxion Entertainment, the branded 
entertainment firm that helped broker the deal. 
"It's a significant media buy, and we felt it was a 

good opportunity to help promote the artist." 
Although the "Brinca" spot marks the first 

time Cingular licensed an original Latin track for 
a commercial, it is the latest in a long line of the 
company's Latin- targeted initiatives. 

"We are putting heavy emphasis on the His- 
panic market," Garcia says, noting that an im- 
portant part of Cingular's growth is coming from 
that segment. 

To that end, Cingular will sponsor five stops 
on Daddy Yankee's arena tour and a billboard 
campaign featuring Spanish pop group La Oreja 
De Van Gogh and Venezuelan party band Los 
Amigos Invisibles. . -.. 

www.americanradiohistory.com

www.americanradiohistory.com


DIGITAL ENTERTAINMENT & MEDIA 

CONFERENCE I EXPO I AWARDS I 2005 

TH Tal Billboard. =ES 
November 30 & December 1, 2005 
The Westin Century Plaza, Los Angeles 

There is no where else in the world where you will find such an impressive 
line -up of keynote speakers except at DEMXPO! These dynamic speakers 
are the best in the business and will teach, stimulate and inform you. 

The impressive roster incudes: 

Susan Whiting, CEO, Nielsen Media Research 
Susan Whiting is President and Chief Executive Officer of Nielsen Media 
Research (NMR) and serves as Executive Vice President of the Media 
Measurement and Information (MMI) Group of VNU, a global leader 
in the marketing and media industries. Susan joined NMR in 1978, in 

a management development program. Since than, Susan has worked in 

every aspect of the industry. 

Tom Rogers, CEO and President, TiVo 
Tom Rogers is Chief Executive Officer, President and Vice Chairman of the 
Board of TiVo, the creator of and a leader in television services for digital 
video recorders. With a career that operates at the nexus of where media, 
technology, advertising and public policy collide for more than two decades. 
Rogers brings to TiVo a distinctive blend of leadership, investment, and 
corporate strategy experience across multiple facets of the industry. 

Hugh Panero, CEO, XM Radio 
Mr. Panero has served as a member of the Board of Directors and 

as President and Chief Executive Officer of XM Radio since June 1998. 
Mr. Panero has over 16 years experience building and managing 
entertainment distribution services. 

Whether you attend the exhibits, sessions or networking events at DEMXPO 
these keynotes will empower you to learn how to harness the newest interactive 
and digital technologies to successfully grow your business. 

Register today and SAVE $300! Go to: www.demxpo.com 
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Smith Miffed By Slow 
Digital License Talks 
Not happy. In a nutshell, that 
was the feeling Rep. Lamar 
Smith, R- Texas, had after meet- 
ing with representatives of the 
record industry and online 
music services Sept. 20. The 

two camps have yet to agree 
on rates or digital -music licens- 
ing reforms. 

Sources say Smith, chairman 
of the House Subcommittee on 

Courts, the Internet and Intel- 
lectual Property, is frustrated 
that negotiations he called for 
in July broke down last month. 

He reluctantly gave the two 
sides more time to settle, warn- 
ing that an imposed bill would 
surely make "one side or the 
other more unhappy." 

GOOD NEWS: In a related 
development, Smith chaired a 

Sept. 22 hearing on peer -to- 
peer music file sharing on cam- 
pus. He received a new report 
by the Joint Committee of the 
Higher Education and Enter- 
tainment Communities that 
notes "considerable progress 
during the past academic year." 

The report says the number 
of schools with legitimate serv- 

ices on campus has more than 
tripled to nearly 70 in the last 

year, potentially serving more 
than 670,000 students. The re- 

port adds that student -run file - 

sharing systems on schools' 
local area networks and the in- 

creased use of unauthorized 
hacks of iTunes are still "signif- 
icant problems." 

TIGHTENING THE NOOSE: 
Sens. Arlen Specter, R -Pa., 
Patrick Leahy, D -Vt., and 10 

other lawmakers introduced 
a bill Sept. 14 that will 
strengthen current laws to 
combat counterfeiting. 

The Stop Counterfeiting in 

Manufactured Goods Act will 
make it a crime to traffic in 

counterfeit labels or packag- 

ing, even when shipped sepa- 
rately from the counterfeited 
product itself. 

HI -DEF RADIO SQUAB- 
BLE: The Recording Industry 
Assn. of America and 27 groups 

that form the Music United 
coalition are calling on copy- 
right- minded members of Con- 

gress to require manufacturers 
of high- definition radios to in- 

clude content copy controls in 

second -generation machines. 
Such radios are expected to 
have a "cherry- picking" feature 

that would allow the user to 
grab a digital copy of a song 
and upload it to the Internet. 

The resulting infringement, 
claims the RIAA, could rival P2P 

piracy. Manufacturers dismiss 
the worry. At the recent Future 
of Music Coalition confab here, 

Consumer Electronics Assn. 
president /CEO Gary Shapiro 
argued that mandating copy 
controls robs consumers of 
their right to make a private 
copy of broadcasts. 

RIAA chief Mitch Bainwol 
called Shapiro's remarks "hy- 
perbolic fear -mongering," 
adding he is all for fair use. 

Jack Boyle To Be Honored At 
Billboard's Roadwork '05 

I 
promoter 

Jack Boyle will be hon- 
ored at Roadwork '05, 

the Billboard touring con- 
ference and awards, as this 
year's Legend of Live. 

The awards reception will 
take place Oct. 26 at the Roo- 

sevelt Hotel in New York. The 
Legend of Live honor goes to a 

touring industry professional 
whose work has had a pro- 
found and lasting impact on 
the concert business. 

Boyle started in the enter- 
tainment industry in the early 
1960s in the Washington, D.C., 

area, buying and selling a num- 
ber of nightclubs, including 
Georgetown's Cellar Door. 

As acts outgrew the clubs, 
Boyle began booking them 
into other D.C. -area venues, 

and eventually created a far - 
flung concert promotion busi- 
ness with offices in D.C., 
Florida, Michigan and the Car- 
olinas. By the time he sold the 
Cellar Door Cos. to SFX for 
$106 million in 1998, it was 
one of the elite promoters in 
the country. 

Though "unofficially" re- 
tired from the concert busi- 
ness, Boyle remains chairman 
emeritus for Clear Channel En- 

tertainment and owns three 
successful restaurants in 
Florida and D.C. 

Dave Matthews Band will be 

honored with the Humanitar- 
ian Award at Roadwork '05. 
The band's Bama Works Foun- 
dation, established in 1999, has 
donated millions of dollars to 
the Amazon Rain Forest, edu- 

cational causes, youth corn - 
munity clubs and AIDS or- 
ganizations, to name a few, 
most recently raising nearly 
$1.5 million for Hurricane Ka- 

trina victims. 
Roadwork '05 has also 

assembled an elite group of 
industry executives for the 
"Change My Way of Thinkin' " 

panel. Billboard co- executive 
editor Tamara Conniff will 
moderate a power player 
panel, set for day two of the 
conference, that includes U2 
manager Paul McGuinness, 
Sanctuary Artists CEO Merck 
Mercuriadis, CCE CEO Mi- 
chael Rapino, Agency Group 
CEO Neil Warnock, AEG Live 

CEO Randy Phillips and Jam 
Productions co -CEO Jerry 
Mickelson. - 
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MOST NOMINATED ARTIST FOR 
THE 6TH LATIN GRAMMY AWARDS 

5 NOMINATIONS 
BEST FEMALE POP VOCAL ALBUM 

RECORD OF THE YEAR 
ALBUM OF THE YEAR 

SONG OF THE YEAR 
BEST NEW ARTIST 
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Time Spent Listening 
Increased Persons 12+ 

Top 10 markets UP 13.1% 

Top 25 markets UP 14.5% 

Top 50 markets UP 11.2% 
Top 100 markets UP 9.6% 
Source: Arbitron Spring Ratings Book (Spring 2004 vs. Spring 2005) 

Clearly, 
wor 

WAXQ-FM t 17.2% P25-54 WUSL, 
New York-Classic Rock Philad 

We crest a great radio en` 
www.americanradiohistory.com

www.americanradiohistory.com


t 33.3% P18-34 
ia-Urban 

20.8% P18-34 
a,. 

urban 
WWVA -FM t 14.3% P25-54 
Atlanta- Spanish Contemporary 

KATZ -FM t 42.3% P18 -34 
St. Louis -Urban 

t 18.8% P25-54 
- e s 

KSLZ -FM t 9.1% P12+ 
St. Louis -CHR 

WBZY-FM 0%© P18-34 
Atlanta-Alternative 

WSMJ -FM t 5.9% P25-54 
Baltimore- Smooth Jazz 

%P25- 
ie 

FM t 2 
urban 

-Sp 

M` a P2 
e-8 Os 

20 P1.8-34 R25 -54 

rdio 

betterradio.net 

ironment without the clutter. 
www.americanradiohistory.com

www.americanradiohistory.com


U p FIC) lit 
BY EMMANUEL LEGRAND 

German Biz Embraces Local Acts 
Labels Find Success By Developing A New Breed Of Domestic Talent 

BERLIN -German voters may 
have had trouble choosing 
their new leader in the Sept. 
18 general election, but in re- 
cent months music buyers in 
Germany have voted with their 
wallets for homegrown music. 

After five years of declin- 
ing sales accompanied by 
massive restructuring and 
management changes at la- 
bels, the development of a 

new breed of domestic artist 
is a boon for local executives. 

Domestic acts ranging from 
pop vocalist Juli (Island) to 
rock band Silbermond (Model) 
to folk singer Annett Louisan 
(105 Music) have graced the 
upper regions of Germany's 
Media Control sales charts in 

recent months. 
Joining them have been 

pop vocalists Joana Zimmer 

At Popkomm, Universal Music Germany 
president /CEO FRANK BRIEGMANN, 
right, discusses talent with Billboard 
global editor EMMANUEL LEGRAND as 
vocalist JOANA ZIMMER looks on. 

BY EMMANUEL LEGRAND 

(Polydor) and Christina 
Stürmer (Amadeo /Polydor), 
and teenage rockers Tokio 
Hotel (Island). 

In his opening address at 
the annual Popkomm trade 
fair Sept.14 in Berlin, Minister 
of Economics and Labor 
Wolfgang Clement stressed 
that the federal government 
recognizes the music business 
as important for the German 
economy. 

"It would be good for our 
local music industry if we 
could strengthen interna- 
tional interest in music pro- 
duced in Germany," Clement 
told attendees. 

One distinctive feature of 
this new breed of domestic 
artist is the use of German 
lyrics. "A few years back, Eng- 
lish was the cool language," 
says Frank Briegmann, presi- 
dent /CEO of Universal Music 
Germany, "but artists have 
discovered that German can 
carry a lot of emotions; it's 

now accepted by kids as a 

cool factor." 
A recognized turning 

point for German -language 
pop /rock was veteran Her- 
bert Groenemeyer's 2002 
album "Mensch" (EMI). Ac- 
cording to EMI, "Mensch" 
has shipped more than 3.5 
million copies worldwide. "It 
opened up a greater accept- 
ance for German lyrics," 
Briegmann says. 

"Groenemeyer told German 
artists their language was not 
crap and they could use it," 
adds Peter Ende, managing 
director of EMI Music Pub- 
lishing Germany. 

Horst Weidenmüller, CEO 
of Berlin -based indie label K7 
Records, says recent domes- 
tic successes also reflect in- 
creased production values. 

"German hits now sound 
like international hits," he says. 

However, not all of the 
emerging German artists opt 
to use their native tongue. 

Zimmer, for example, chose 
English for her recent debut 
album, "My Innermost." She 
links that decision to having 
lived in New York. "I feel 
comfortable in English; it's 
like my mother language," 
she says. 

Zimmer also views herself 
as part of the breaking wave 
of German talent. "It's great to 
see that people are going back 
to local artists," she adds. 

Briegmann took over at 
Universal less than 18 months 
ago. He credits Jorgen Larsen, 
then chairman /CEO of Uni- 
versal Music International and 
acting CEO of Universal Ger- 
many, for making the strate- 
gic decision two years ago to 
focus on domestic artists. 

"We [then] allocated re- 
sources and committed to 
local [artists] who can have 
long -term careers and who 
can sing live," Briegmann says. 

That emphasis on the long 
term contrasts with previous 

years when German labels 
banked on local pop /dance 
acts with brief shelf lives. 

Ende's company publishes 
Juli, Silbermond and Tokio 
Hotel. He says the new acts 
share a strong attitude and a 

clear vision of what they want 
to do, plus lyrics with an edge. 
He also points out that many 
acts are now licensed to major 
companies. 

Ende suggests that the inde- 
pendent sector has begun to 
drive the A &R process. 

"That is a welcome devel- 
opment," Weidenmüller says. 
"It puts indies at the heart of 
the process [and] benefits 
cultural diversity." 

Additional reporting by Wolfgang 

Spahr in Berlin. 

Juanen Gives Continental Europe 
Spanish Accent 
BERLIN -Europe is warming up to Latin sensation Juanes. 

Following in the footsteps of fellow Colombian Shakira, singer /guitarist Juanes 
has stormed the European album and singles charts with his third record, the Span- 
ish- language "Mi Sangre" (Universal) and its current single, "La Camisa Negra." 

The album recently notched a year on Spain's Media Control album chart. More 
surprisingly, it has also topped charts in Germany, Austria, Switzerland and Italy. 
According to Universal, "Mi Sangre" has reached 1.6 million in sales worldwide. 

Max Hole, Universal Music Group International executive VP of A &R and mar- 
keting, says the performance is remarkable for an artist who does not sing in English, 
but suggests that Juanes' personality and songwriting enable him to transcend 
boundaries. 

"In the world of Latin pop, he's very distinctive," London -based Hole says. "He's 
a brilliant guitar player, a great songwriter, he's got a cool look and he's a great singer." 

Universal Music Spain international product manager Alivia Arauzo adds that 
Juanes "has a natural and simple manner that brings him close to his fans. He shows 
integrity and is an intense worker." 

The album being sung entirely in Spanish was not an issue for Universal. "It's 
simply great when you can find a song like [ "La Camisa Negra" that] transcends lan- 
guage barriers," Hole says. 

The German market has shown a capacity to accept material that is in neither 
English nor German, Hole points out. 

Universal initially decided to concentrate on Latin markets when "Mi Sangre" 
was issued in October 2004, Hole says. "We waited until he was available [ for other 
markets], but instead of working all territories, we decided to put all our eggs in one 
basket- Germany." 

Juanes had already made an impact here with his sophomore album, "Un Día 
Normal" (2002), which Universal Music Germany president /CEO Frank Briegmann 
says shipped more than 30,000 units. "We knew he was a great artist and were con- 
vinced of his potential," Briegmann says. 

Universal Music Germany drew up a long -term marketing plan, with UMGI in 
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London providing the financial support to 
bring Juanes to Europe. 

The international division of Universal Music 
Germany gave "Mi Sangre" a soft release in October 
2004, and by May the label says it had moved 4,500 copies. 
"That's when we started to really push him," says Thorsten Kön- 
ing, the division's managing director. 

Universal's early focus was on airplay for stations in the south- 
ern and western parts of Germany that had played previous Juanes 
material. Such leading stations as AC Antenne Bayern in Munich and 
adult top 40 WR3 in Baden Baden subsequently came onboard. 

Spanish and Italian songs have often been popular in Germany, says 
Antenne Bayern music editor Matthias Weber. "If the songs are good, they 
are played," he says, "even though they are in Italian or any other language." 
He adds that "La Camisa Negra" is a great summer hit. 

Köning says the artist's in- person promotional efforts in Germany were cru- 
cial in breaking the market. "Having [Juanes] present to go see programmers 
helped; he convinced a lot of them," Köning says. 

A series of major, radio -sponsored live dates in Germany in September will 
be followed by some concerts in November and a German tour in spring 2006. 

Hole says UMGI's strategy aimed to create a domino effect. With Germany 
secured, other countries would come onboard; Austria and Switzerland duly 
followed, and then Italy. "France is next," he says. 

Polydor will release the album in the United Kingdom in March 2006. Hole 
says the next step is to "make 'La Camisa Negra' a breakthrough hit in as many 
countries as possible. We'll consolidate Europe first, then move to Asia and 
Australia /New Zealand." 

Additional reporting by Howell Llewellyn in Madrid and Wolfgang 

Spahr in Hamburg. 
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JUANES has topped 
charts across central 
Europe with his third 
album, 'Mi Sangre.' 
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BARENAKED LADIES are 
one of the acts supporting 
the Canadian Media Guild, 
vil se members have been 
lo ed out by the Canadian;*. 
Br adcasting Corp. lit 

BY LARRY LeBLANC 

CBC LOCKOUT HITS 
CANADIAN LABELS 
TORONTO -Even in late 
summer, Barenaked Ladies on 
a picket line is a rare sight in 
Canada. 

On Sept. 12, the Warner 
Music Canada act performed 
outside the Toronto head- 
quarters of the state -funded 
Canadian Broadcasting Corp. 
as a gesture of support for 
locked -out members of the 
Canadian Media Guild who are 
picketing the building. 

The band, which records for 
Reprise in the United States, 
is one of many leading Cana- 
dian acts -including Colin 
James, Jann Arden and Ron 
Sexsmith -who got early on- 
air exposure from the CBC. 

On Aug. 15, after talks on 
collective contract agreements 
collapsed, the CBC locked out 
5,500 members of the CMG, 
which represents on -air, pro- 
duction, technical and admin- 
istrative staff. 

Although a handful of is- 
sues have been resolved, 
sources say major problems 
remain. They include the em- 
ployment status of workers, 
contracting out work to free- 
lancers, hiring contract work- 
ers and employee pay. 

o, "Bargaining is a slow slog," 
É CMG president Lise Lareau 

says. 

- SHIFTING PROMOTION 
E The CBC is relying on re- 
E' runs and management -pro- 

duced output on its three radio 

ó channels- featuring local and 
ET. national programming -and 

its TV broadcasts. 
Canadian musicians, writers 

and actors depend on CBC 
Radio for exposure. Record 
labels with blues, folk, roots and 
classical acts are particularly af- 

fected by CBC promotion; with- 
out it, they are restricted to a 

handful of regional community 
and college radio stations. 

The lockout "is a huge void 
for anyone in the arts in 
Canada," says Holger Peter- 
sen, president of Edmonton, 
Alberta -based roots label Stony 
Plain Records and host of the 
weekly "Saturday Night Blues" 

show on CBC Radio One. 
"CBC is the national voice 

that carries the message of 
new releases, new books and 
festivals," Petersen adds. 

With the CBC route blocked, 
specialist labels say they have 
been shifting their promo- 
tional efforts to print and col- 
lege radio. 

"The lockout hurts small 
labels like us," says Fred 
Litwin, owner of the Ottawa - 
based NorthernBlues Music 
label. "I count on the CBC to 
play my releases." 

Nationally and regionally, 
"this lockout definitely knocks 
one of the [promotional] 
modes out," James says. The 
singer /guitarist released his 
new album, "Limelight," in 
Canada Sept. 13 on Maple - 
Music Recordings. 

"There's a broad range of 
music you don't hear any- 
where else other than on the 
CBC," adds Jian Ghomeshi, 

vocalist /drummer for suc- 
cessful alternative rock act 
Moxy Früvous. 

Ghomeshi rotates as host on 
various CBC radio and TV 
shows. "Without a triple -A for- 
mat in Canada," he says, "we 
don't have other [outlets] to 
hear Bruce Cockburn, Leonard 
Cohen or Ron Sexsmith." 

NOT STAYING IDLE 
Meanwhile, locked -out CBC 
personalities have remained 
busy. Radio One "Metro Morn- 
ing" show host Andy Barrie 
and locked -out staffers have 
been producing another daily 
show called "Toronto Un- 
locked" on the University of 
Toronto's community radio 
station, CIUT. 

Shelagh Rogers, host of 
Radio One's daily "Sounds 
Like Canada" magazine show, 
has embarked on the Caravan 
Unlocked tour, visiting CMG 
picket lines across the country 
and delivering podcasts and 
blogs from shelaghcaravan. 
blogspot.com. 

A serious deadline for the 
CBC is looming with the Na- 
tional Hockey League season 
beginning next month. Unless 
the dispute is settled by Oct. 8, 

the date of the CBC's first 
scheduled game telecast, CBC 
management will produce the 
coverage- meaning no play - 
by -play commentary or union- 
ized voices. 

"I hope and expect," Lareau 
says, "we will be back by then " 
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Time Spent Listening 
Increased Persons 12+ 
Spring'04 vs, Spring'O5 

Top 10 marbets UP 13.1% 

Source: Arbitron Spring Ratings Book (Spring 2004 vs. Spring 2005) 

WAXQ -FM t 17.2% P25-54 
New York -Classic Rock 

KIIS -FM t 17.6% P12+ 
Los Angeles -CHR 

KHHT -FM t 17.4% P18 -34 
Los Angeles -Urban 

KLAC -AM t 63.6% P18 -34 
Los Angeles- Sports 

WGCI -FM t 27.3% P18 -34 
Chicago -Urban 

WVAZ -FM t 7.7% P18 -34 
Chicago -Urban 

KKSF -FM t 25% P25-54 
San Francisco- Smooth Jazz 

KISQ -FM t 11.8% P18 -34 
San Francisco -Urban 

KNEW -AM t 11.1% P25-54 
San Francisco-News/Talk 

KDGE -FM t 14.3% P18 -34 
Dallas -Alternative 

KHKS-FM t 122.2% P12- 
Dallas-CHR 

betterradio.net 

WUSL -FM t 33.3% P18 -34 
Philadelphia -Urban 

KLOL -FM t 20.8% P18 -34 
Houston -Hurban 

KTRH -AM t 18.8% P25-54 
Houston-News/Talk 

WTEM -AM t 29.4% P18-34 
Washington, D.C.- Sports 

WBIG -FM t 16.7% P25-54 
Washington, D.C. -Oldies 

WMZQ -FM t 16.7% P25-54 
Washington, D.C.- Country 

WTEM -AM t 29.4% P18 -34 
Washington, D.C.- Sports 

WIHT -FM t 5.9% P12+ 
Washington, D.C. -CHR 

WWDC -FM t 23.5% P25-54 
Washington, D.C.- Rock 

WKQI -FM t 20% P18 -34 
Detroit -CHR 

CLEARCHANNEL 
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G 1_0 EWS 
» NEW ROLES 
German music industry 
veteran Michael Haentjes 
will replace Gerd Gebhardt 
as joint chairman of the 
International Federation of 
the Phonographic Industry's 
German division, labels 
body BPW and Echo 
Awards organizer the 
Phono Academy. 

Gebhardt has decided to 
stand down after four years 
of heading the trade bodies. 
His future plans have not 
been disclosed. 

A Sept. 20 statement from 
BPW said Gebhardt would "remain close to the sector" 
and "follow his own projects." He will continue as 
executive producer of the annual Echo Awards show. 

Haentjes will maintain his role as president /CEO of 
Hamburg -based music group Edel. The BPW and IFPI 
boards will propose him as nonexecutive chairman of all 
three bodies at a joint general meeting Oct. 27 in Berlin. 

Gebhardt, a long -time senior executive at Warner Music 
Group, was the first full -time chairman of the trade bodies 
when he took the joint role in 2001. He has served 
consecutive two -year terms. - Wolfgang Spahr 

BY JILL KIPNIS 

Revolution Rides Again 
Wilson, Big & Rich Prep For Co- Headlining Run 

LOS ANGELES -Gretchen 
Wilson and Big & Rich's mu- 
sical affinity is reuniting them 
for the second annual Ameri- 
can Revolution tour, presented 
by Chevy. 

The 17 -date co- headlining 
trek will begin Nov. 4 at the 
Cynthia Woodlands Pavilion 
in Houston and continue 
through Dec. 11. It also fea- 
tures Jon Nicholson and 

MN 
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SANCTUARY CLOSES BOOKS 
London -based Sanctuary Group sold its book publishing 
imprints, Sanctuary Music Technology and Arcane, to 
British company Music Sales Group. The Sept. 7 sale 
shutters the Sanctuary Publishing division. 

The company declines to say how many staffers have 
been laid off with the closing, but a spokesman says that 
of the "small number" affected by the change, some have 
found new jobs within the music group. The cost of the 
deal was not revealed. 

The two catalogs cover a wide range of titles, from 
technical guides like "The Art of Downloading Music" by 
producer Stuart Levine to pop -culture works like "Sulli- 
van's Music Trivia" by Paul Sullivan. 

London -based Music Sales Group claims to be Europe's 
largest printed -music publisher. COO Chris Butler says the 
acquisitions will "complement [Music Sales'] book 
division, Omnibus Press." -Tom Ferguson 

MUSIWAVE STRIKES FT DEAL 
Paris -based international mobile -music service provider 
Musiwave has struck a Europe -wide deal to provide 
mobile /online content to France Telecom customers. 

Musiwave will power services selling mobile music via 
wireless networks and the Internet to the 56 million 
customers who use the telecom giant's wireless subsidi- 
ary, Orange, and its Internet portal, Wanadoo. 

It is the first time France Telecom has appointed a 

single company to operate its wireless music service. 
Musiwave claims a library of more than 500,000 tracks 

licensed from major and independent labels. 
-Juliana Koranteng 

MISSY HIGGINS LEADS ARIA NOMS 
Eleven /EMI Music Australia- signed singer /songwriter 
Missy Higgins dominates the nominations for the 2005 
Australian Record Industry Assn. Awards, to be 
broadcast live Oct. 23 on free -to -air Network Ten from 
the Sydney SuperDome. 

Higgins is nominated in seven categories, including 
best female artist and album of the year for her 2004 
debut, "The Sound of White." Domestic shipments of the 
album are close to 500,000 units, according to Eleven. 

Other multiple nominees include Ben Lee (Inertia) and 
Evermore (Warner) with five each, and Sarah Blasko (Dew 
Process /Universal) with four. 

-Christie Eliezer 
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Likely top ticket price for 
this year's 17 -date American 
Revolution tour 

James Otto as opening acts 
and a guest appearance by 
Cowboy Troy. One of the dates 
will benefit Hurricane Katrina 
relief efforts. 

The tour is booked by Bar - 
bara Hardin at Dale Morris & 

Associates and Greg Oswald 
at the William Morris Agency. 

"Last year's success was a 
big part of doing this again, 
but there are more reasons," 
Oswald says. "It's a treat for 
them to play together, because 

they are musically connected." 
Wilson and Big & Rich are 

members of the Muzik Mafia, 
a group of Nashville musicians 
who met while performing at 
local nightclubs. 

They will alternate who 
closes each show and will also 
take the stage together. 

The eight shows reported to 
Billboard Boxscore from last 
year's trek grossed more than 
$812,000 and were attended by 
more than 32,000. 

Oswald says that booking 
this tour was more challeng- 
ing than in 2004. 

Wilson and Big & Rich - 
the duo of John Rich and "Big" 
Kenny Alphin -have been 
touring extensively on their 
own since then. Oswald 
wanted to avoid overplaying 
any markets or revisiting 
cities where their co- headlin- 
ing tour stopped before. 

"They each probably worked 
70 to 75 days without each 
other this year, and that elim- 
inates about 110 cities for this 
tour," Oswald says. "We were 
also looking for venues with a 
minimum of 7,500 seats and 
willing to go up to 15,000." 

As a result, most of the stops 
on the tour are secondary mar- 

kets, with the exception of the 
opening date in Houston and 
a later date in Minneapolis. 

Oswald says ticket prices 
increased this year because 
"the show needed to generate 
more money. The production 
is a lot bigger, and there are 
more trucks." 

Most tickets are in the $40- 
$45 range versus about $30 
last year. 

Several venues are already 
predicting quick sellouts, 
though many dates will not be 
on sale until October. 

"We think they are two of the 
best new acts out there today 
in country music," PMI presi- 
dent Ken Wachter says. PMI 
manages the Resch Center in 
Green Bay, Wis., which will 
host the tour Nov. 28. "We 
think this will do very well, be- 
cause our Toby Keith, Kenny 
Chesney and Tim McGraw 
dates recently all sold out in 
less than a day." 

Wilson and Big & Rich are 
also about to launch sopho- 
more albums. Wilson's "All 
Jacked Up" (Sony Music Nash- 
ville) will be in stores Sept. 27 
(Billboard, Sept. 24), and Big & 

Rich's "Comin' to Your City" 
(Warner Bros. Nashville) is 

slated for a Nov. 15 release. 
Wilson's new single, also 

called "All Jacked Up," has al- 
ready reached the top 10 on the 
Hot Country Singles chart. Her 
previous album, "Here for the 
Party," sold 3.8 million units, 
according to Nielsen Sound - 
Scan, and spent nine weeks at 
No. 1 on the Top Country Al- 

bums chart. 
Big & Rich's "Horse of a Dif- 

ferent Color" has sold 2.4 mil- 
lion units and also hit No. 1 on 
the country albums list. 

Promoters involved in the 
tour believe that Wilson and 
Big & Rich will attract a di- 
verse crowd. 

Stu Green, president of 
Magic City Productions, which 
is promoting the Nov. 20 stop 
at the Erie (Pa.) Civic Center, 
notes that both acts "cross over 
into pop, and will also bring in 
redneck fans." 

Green says that he will ad- 
vertise the show in local 
newspapers and on country 
radio stations. 

Oswald says that Chevy may 
spearhead a national TV cam- 
paign supporting the tour, as 
it did last year. A Chevy repre- 
sentative could not be reached 
by press time. .. 

GRETCHEN WILSON, 
left, and BIG & RICH 
will launch their 
co- headlining tour 
Novo4 in Houston. 
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GROSS/ 

$7,897,550 
$130/$90 

$3,061,428 
($3.640,353 Canadian) Air Canada Centre, 
$109.33/$58.45 Toronto, Sept 6-7 

ARTIST(S) 
Venue, Date 

Attendance 
Capacf, 

Wrigley Field, Chicago, Sept 4r5 78,755 
two sellouts 

ELTON JOHN 

$1,961,154 
$58.50 

$1,767,792 
$66/$36 

$1,679,847 
$277/58750 

$1,376,713 
229.95 

$1,151,732 
($1.382,200 
Canadian) $40 

$1,006,421 
$39 

$822,817 
$9'..: _.... Staples Center, Los Angeles, Sept. 2 selo:l 

33,935 
two sellouts 

Elevated Concerts 

House of Blues Canada 

DAVE MATTHEWS BAND, JASON MRAZ 
Home Depot Center 
Carson, Calif., Aug, 27 -28 

33,524 Goldenvoice /AEG Live 
48.072 I.wo :,hoop 

COLDPLAY, RILO KILEY 
Madison Square Garden, 
New York, Sept.. 6 -7 

31,861 
two sell-_-u1 

Ron Delsener Presents 

CELINE DION 
The Colosseum at Caesars 12,279 
Palace, Las Vegas, Sept. 16 -18 three selou+s Concerts West/AEG Live 

TOM PETTY ,& THE HEARTBREAKERS, THE BLACK CROWES 
The Gorge, George, Wash., 
Sept. 2 -3 

35,132 
40,000 _wo sh. 

House of Blues Concerts 

GREEN DAY, JIMMY EAT WORLD ANTI -FLAG 
Molson Park, Barrie, 
Ontario, Aug. 12 

30,368 
35,000 

House of Blues Canada 

GREEN DAY, JIMMY EAT WORLD; AGAINST ME 
Gllette Stadium, Foxboro, 
Mass., Sept. 3 

26,781 
43,615 

Tea Party Concerts 

DESTINY'S CHILD, MARIO, AMERIE, TYRA 

$716,310 
$95,$ -- Tommy Hilfiger Jones Beach 9,587 

Theater, Wattagh, N.Y., Sept. 3 13,855 

Avalon Attractions 

MARC ANTHONY, ALEJANDRO FERNANDEZ, CHAYANNE 

$696,859 
$61,; _ 

$688,987 
$89.75; $49. 75 

$681,307 

m $672,636 
39.50 

20 

30 

$664,072 

$654,064 

$650,565 
($7ï3.000 Carwdan) 
$50 08/$33 24 

$648,187 
$110/518 

$646,360 

COLDPLAY, ROLO KILEY 
PNC Bank Arts Center, 
Holmdel, NJ., Sept. 3 

16,976 
sellout 

CHICAGD, EARTH, WIND & FIRE 

Greek Theatre, Los Angelas, Sept 6:7 1062 
twc 

GREEN DAY, JIMMY EAT WORLD 
Xcel Ener y Center, 
St. Paul, Minn., Sept. 16 

16,236 

sellout 

Ron Delsener Presents 

Ron Delsener Presents 

howl - Avalon Attractions 

Jam Productions 

DAVE MATTHEWS BAND, VICTOR WOOTEN, GRACE POTTER 
C W. Mitchell Pavilion, The 
Woodlands. Texas, Sept. S 

13,985 
15,713 

JAMES °AYLOR 
Allstate Arena, Rosemont III, Sept2 12,204 

ellc_it 

GREEN DAY, JIMMY EAT WORLD 
Wachovia Center, Philadelphia, 15,618 
Sept. 7 sellait 

PACE Concerts 

Elevated Concerts 

Electric Factory Concerts 

GREEN ;DAIS JIMMY EAT WORLD, ANTI -FLAC 
Corer Centre, Ottawa, Sept S 13,345 

sellout 
House of Blues Canada 

OZZFEST: BLACK SABBATH, VELVET REVOLVER, MUDVAYNE & OTHERS 
Sound Advice Amphitheatre, 15,045 
West Palm Beach, Fla., Sept. 4 19,2E.2 

The Cellar Door Cos. 

DESTINY'S CHILD, MARIO, AMERIE, TYRA= 

$91'': "' Oakland Arena, Oakland, Sept. 3 89 

$643,790 
$35 

$640,420 
$45/535 

$627,524 
$53.50/536 

$625,145 
($741,986 Canadian) 
546.34/$24.85 

$608,424 
($744,587 Canadian) 

$33.71/$23.49 

$605,284 
($714,655 Canadas) 
$50.39 

$605,076 
$42/$24 Verizon Wireless Amphitheater, 18,839 

Charlotte, N.C., Sept. 16 sellout 

JACK JOHNSON, MATT COSTA. ALO 
Merriweather Post Pavilion; 
Columbia, Md., Sept. 9 

15000 
sellout 

GREEN DAY, JIMMY EAT WORLD 
Merriweather Post Pavilion, 
Columbia, Md., Aug. 30 

17,500 
s el le ut 

Bill Graham Presents 

I.M.P. (Seth Hurwitz) 

I.M.P. (Seth Hurwitz) 

DAVE MATTHEWS BAND, VICTOR WOOTEN, GRACE POTTER 
Verizon Wireless Amphitheater. 15,323 
Bonner Springer Kan., Sept. 7 18,000 

Clear Channel Entertainment 

SYSTEM OF A DOWN, THE MARS VOLTA, BAD ACID TRIP 

Air Canada Centre, Toronto, Sept 1 
14,570 
sallow House of Blues Canada 

VANS WARPED TOUR: TRANSPLANTS, THE STARTING LINE & OTHERS 
Nelson Park, Barrie, Ontario, 
July 30 

19,655 House of Blues Canada 

PEARL JAM SLEATER- KINMEY 

Bell Centre, Montreal, Sept. 15 12,011 
12,500 Paul Marcs Concerts 

RASCA_ FLATTS, BLAKE SHELTON, BLAINE LARSEN 

$596,643 
$59 : 

$596,485 
$55/$35 

$594,025 
$42/$24 

$589,969 
$42/$24 

RaleigPavilion Sept. 
Walnut Creek, 19,996 

Clear Channel Entertainment 

TIM MCGRAW, HOT APPLE PR_ 

Great Allentown Fair, 
Allentown. Pa., Sept. 3 

10,lo440 
sel ut Great Allentown Fair 

SUNDAY Ih THE COUNTRY: KEIin URBAN, _O DEE MESSINA & OTHERS 
-ït Merrlweather Post Pavilion, 

Columbia, Md., Aug. 7 
15,000 
sellout 

IM.P. (Seth Hurwitz) 

RASCAL FLATTS, BLAKE SHELTON BLAINE LARSEN 
':. Riverbend Music Center, 
i Cincinnati, Sept. 9 

20,507 
sellout Clear Channel Entertainment 

RASCAL FLATTS, BLAKE SHELTON, BLAINE LARSEN 

$585,022 
$125,$49.50 

$581,876 
$49.90/529.95 

$577,006 
($698,986 Canadon) 
$57.78/$22.70 

$563,801 
($668.446 Canadas) 
$55.67/538.80 

$553,675 
$53.75/$18 

DADDY YANKEE 

Staples r, Los Angeles, Sept 9 ,539 

KEITH 'JRE.AN 

The Gorge, George. Wash. Sept 10 15 
,D00 
249 

20 

Clear Channel Entertainment 

Goldenvoice /AEG Live 

House of Blues Concerts. 

BACKSTREET BOYS, THE CLICK FIVE, KACI BROWN 
Molson Amphitheatre, 
Toronto, Aug. 2 

15 880 
selou; House of Blues Canada 

BACKSTREET BOYS, THE CLICK FIVE, KACI BROWN 

Bell Centre, Montreal, Sept. 13 11,191 Gillett Entertainment Group, 
House of Blues Canada 12,000 

DAVE 'MATTHEWS BAND, VICTOR WOOTEN, GRACE POTTER 
Verizon Wireless Amphitheater, 
Selma, Texas, Sept. 2 

13,920 
19 ,262 

PACE Concerts 
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Time Spent Listening 
Increased Persons 12+ 
Spring'04 vs. Spring'05 
Top 25 markets UP 14.5% 
Source Arbitron Spring Ratings 3ook (Spring 2004 vs. Spring 2005) 

WLTM -FM t 14.3% P25-54 KGB -FM t 14.8% P25-54 
Atlanta -Hispanic San Diego -Classic Rock 

WWVA -FM t 14.3% P25-54 KATZ -FM t 42.3% P18 -34 
Atlanta- Spanish Contemporary St. Louis -Urban 

WKLS -FM t 5.0% P25-54 KSLZ -FM t 9.1% P12+ 
Atlanta -Rock St. Louis -CHR 

WBZY -FM t 8.0% P18 -34 WSMJ -FM t 5.9% P25-54 
Atlanta -Alternative Baltimore- Smooth Jazz 

WINZ -AM t 118.2% P25-54 WBTP -FM t 40.0% P18 -34 
Miami- Progressive Talk Tampa -Urban 

WMGE -FM t 22.7% P25-54 WFLA -AM t 18.2% P25-54 
Miami -Hurban Tampa- News /Talk 

WBGG -FM t 15.4% P25-54 KBCO -FM t 55.5% P18 -34 
Miami- Classic Rock Denver -Adult Alternative 

KJR -AM t 71.4% P18 -34 KKZN -AM t 125% P18 -34 
Seattle- Sports Denver- Progressive Talk 

KJR-FM t 13.6% P25-54 KMGG-FM t 16.7% P12+ 
Seattse-60s & 70s Denver-Hurban 

KOY -AM t 154.5% P25-54 KTCL -FM t 35.3% P18 -34 
Phoenix -Nostalgia Denver -Adult Alternative 

KMXP -FM t 15.0% P25-54 WKST -FM t 19% P12+ 
Phoenix -AC Pittsburgh -CHR 

KDWB -FM t 118.2% P12+ WBGG -AM t 110% P18 -34 
Minneapolis -CHR Pittsburgh -Sports 

KFAN -AM t 45.8% P18 -34 KKCW -FM t 14.3% P25-54 
Minneapolis- Sports Portland -Soft AC 

KIOZ -FM t 31.6% P25-54 WGAR -FM t 11.8% P25-54 
San Diego -Rock Cleveland- Country 

betterradió.n,elt 
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Ragweed Keeps Sprouting Up 
Country Rock Act's Fan Base Grows, Leading To Bigger Biz On The Road 

For country rockers Cross Canadian Ragweed, its circle of pop- 
ularity is growing ever wider. 

The Universal South act -made up of frontman /lead guitarist 
Cody Canada, drummer Randy Ragsdale, rhythm guitarist Grady 
Cross and bassist Jeremy Plato -first made noise playing college 
markets in its native Oklahoma and Texas, and is now snowballing 
into an act that can be booked successfully coast to coast. 

At first, selling a band called Cross Canadian Ragweed to pro- 
moters took some explaining, though a passionate fan base helped 
keep the ball rolling. 

"A lot of the educating of buyers came about through word -of- 
mouth from the rabid fan base they developed," says Scott Gal- 
loway, CCR's agent at the William Morris Agency. "I liken it to the 
buzz bands like Widespread Panic or Dave Matthews Band had 
several years ago." 

In their home base, CCR are already superstars. They recently 
broke Texas icon Willie Nelson's attendance record at Fort Worth's 
Lone Star Park with 25,000 paid attendees. 

CCR's success in its home region has allowed it to break new 
markets without suffering financially. "This band has been work- 
ing at it for 10 years and has gotten their expenses and break - 
even to the point where we can use our successes in one market 
to afford to go earn new audiences across the country and build 
it from [the] ground up," Galloway says. 

It's hard to pin CCR down to a genre. "Are we country? Are 
we rock? There's so many different opinions," says Enzo 
DeVincenzo, who manages the band with Shannon 
Canada, Cody's wife. "But when we sell out in Fort Worth 
and break Willie Nelson's record, there's some- 
thing to be said." 

Last year CCR did more than 250 dates and 
grossed in excess of $2 million. DeVincenzo 
predicts the band will gross about $2.5 
million this year and take in $1.5 million 
from merch sales with fewer dates. 

"We don't live and die by radio 
playlists," he points out. "There are so many 
artists that have to do certain things because 
of radio, and we're the opposite. If we do get 
radio, that's gravy." 

CCR's new release, "Garage," bows Oct. 
4, and the band will begin touring earnestly 
that month after uncharacteristically taking 
some time off so three members could cele- 

brate the births of babies. 
The group is signed to a Nashville label, has taken a few mar- 

ginally successful shots at country radio and toured and recorded 
successfully with mainstream country acts. But when the mem- 
bers headline their own shows, they tend to lean more to the rock 
side of the country rock equation. 

The uninitiated can be caught off guard by the intensity of a 

CCR show. "There've been some gigs where people come out to 
see a country show and they realize it's not as country as they 
thought, but they don't walk away pissed off," Cody Canada says. 

The band's fence -straddling between country and rock does 
make it a more flexible act to book. "We've done stuff with Keith 
Urban, Lynyrd Skynyrd, ZZ Top; we're talking about doing some 
things with Collective Soul in the future," Galloway says. 

For the rest of this year the band will reprise its successful High 
Times & Hangovers tour with Dierks Bentley. "This is the second 
year of the High Times & Hangovers tour, and we jumped up in 

capacity because of the success last year," Galloway says. "We'll 
end up doing 30 to 40 dates coast to coast, the majority proba- 
bly in 3,500 seats and up." 

According to Canada, touring with Bentley is rewarding but 
physically taxing. "It's a lot of fun, but it's hell on our bodies," he 
says. "There's not a better friend in the business to us than Dierks. 
We see him probably once every other month until we go on tour 
with him, so that first week is just a balls -out party." 

The band will be out with Bentley until Dec.10. Next year, the 
plan is to expand its road boundaries even further. "I get e-mails 
from all over the country begging for the band to come make a 

stop," Galloway says. "One thing I'm excited about next year is 

they're going to have more opportunities to get to places like 
Florida and Maine and the Northwest and the West Coast that 
we haven't had an opportunity to [go to] this year." 

Galloway says CCR will also be more targeted in touring next 
year. "From the standpoint of them having been road dogs for 
10 years and now they have families, I think we'll be a little more 
strategic, with some shorter -distance runs instead of just sending 
them out for two months," he says. 

Asked if he has a preference for venues, Canada quickly 
replies, "Club. Definitely a bar. Those outside, big gigs, 

they're great, don't get me wrong -we've been trying 
to sell out those places forever. But the clubs are just 

more personal. And they're rowdy. We like the 
rowdy crowds." 

Canada thinks CCR fans also prefer club 
shows. "Those big [outdoor venues], you 

can't see somebody that's a football field 
away from you," he says. "Most of 

those people out there in the cheap 
seats -what we call the 'pot - 
smoking seats'- they're the ones 
that really, really live and 
breathe your music. Not taking 
away from the guys upfront, 
but the ones that are camping 
out on the lawn all day are 
always the ones that are up- 
front in the bars." 

CCR will return to its tradi- 
tional 250 dates next year. 
"These guys are just four best 
friends from Yukon, Okla., who 
never thought they'd ever get this 
far," DeVincenzo says. "They 

pinch themselves every day." 

Intense touring 
and lively shows 
have steadily 
increased 
CROSS 
CANADIAN 
RAGWEED'S 
popularity. 

O11 111E RoadI 
RAY WADDELL rwaddell @billboard.com 

Relix Finds Its Groove, 
Catering To Live -Music Fans 
One would be hard pressed to 
find a consumer music maga- 
zine more in tune with touring 
and touring bands than Relix. 

What started out as a Grate- 
ful Dead fanzine in 1974 is now 
second only to Rolling Stone as 
the longest continuously pub- 
lished consumer music maga- 
zine in the United States. 

Under president /publisher 
Steve Bernstein, who purchased 
Relix in 2000, the magazine 
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seems to have really found its 
groove as a publication catering 
to mondo fans of live music. 

The premise of our whole 
magazine is about live music," 
Bernstein says. "We're at all the 
festivals, whether it's Bonnaroo 
or Gathering of the Vibes or 
High Sierra. We sponsor them, 
we put out festival newspapers. 
We make sure we promote live 
music and help get people out 
on the road to see live music." 

Relix owns jambands.com, as 
well as a custom publishing divi- 

sion (which prints the Bonna- 
roo Beacon at that festival in 
Manchester, Tenn.); partners in 
the Jammy Awards each year; 
and maintains a presence at 
almost every summer music 
festival. Relix boasts a sub- 
scriber base of more than 75,000 
with a circulation of 100,000. 

Jambands.com, which basi- 
cally lets fans know who is play- 

ing where, gets 3 million hits a 

month, according to Bernstein. 
"These fans are rabid about 
keeping up to date and making 
sure they're on top of the live 
music scene," he says. 

Most recently, Bernstein 
launched Relix Japan, revived 
Relix Records and has plans to 
continue sponsorships of major 
festivals. This year, the zine will 
co- produce its first event with 
former Wetlands owner Pete 
Shapiro: the Green Apple Music 
Festival April 20-23 in New York. 

Kicked offby the Jammy Awards, 
the green- minded fest will fea- 
ture 50 concerts during four days 
at 20 Manhattan venues. 

Prior to Relix, Bernstein 
worked in the finance industry. 
He retired as a managing 
director for Citigroup in Japan 
earlier this year to focus full time 
on the magazine. 

"I saw Relix magazine in a 

head store [in Japan] that focused 
on music," he says. "I saw no 
other magazine out there that 
focused on live improvisational 
music, so I decided to buy it." 

Under Bernstein's leader- 
ship, Relix has seen total pages 
grow from 64 in 2001 to 140 
in the August 2005 issue. Ad- 
vertising pages have increased 
from three or four per issue to 
45 in August. 

"Jam -band musicians are 
some of the best musicians out 
there. They love to play music 
and to be on the road connect- 
ing to their fans," Bernstein 
says. "These guys play without 
a net." 

And jam -band music fans 
are similarly dedicated. "You 
can listen to the album, but 
seeing some of these bands 
live and seeing the improvi- 
sation takes it to another 
level," Bernstein says. "The 
reason fans really dig it is they 
get a lot out of the live experi- 
ence. Most of these fans spend 
most of their disposable in- 
come around music." 
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Legal Matters 
SUSAN BUTLER sbutler @billboard.com 

PATENT LAW IS LATEST 
`PLAYER' IN MP3 GAME 

Ilkopyright law and MP3 files are still cen- 
ter stage as the industry attempts to bring 
unauthorized file sharers and peer -to- 

ispeer 
operators to justice. But a spotlight 

slowly shifting toward intellectual prop- 
erty rights in the devices that play these files. 

Singapore -based Creative Technology was 
awarded a U.S. patent last month -which it calls 
"the Zen Patent " -covering a user interface for 
such portable media players as the company's 
Creative Zen and Nomad Jukebox. This inter- 
face enables users to efficiently and intuitively 
navigate and select tracks. 

Creative, which filed the application more 
than four years ago, now claims that many com- 
peting MP3 players -including the iPod -in- 
fringe this patent. The company has yet to file 
a lawsuit. Even if it does, the patent may be chal- 
lenged. One way to make such a challenge is to 
find "prior art" for that interface. 

In the United States, a patent can be awarded 
for any new and useful process, machine, man- 
ufacture or composition of matter -and for any 
improvement to these inventions. Although Eu- 
ropean patent law does not protect software, 
U.S. law does. 

Unlike copyright law, which protects even 
identical works as long as they are original (i.e., 
not copied from someone else's copyrighted 
work), patent law only protects inventions that 
are unique. It basically protects creations not 
previously invented, used and published. Some- 
one can prove that an invention is not unique 
by presenting prior art. 

"Prior art comes in a lot of shapes and col- 
ors," says patent attorney Daniel DeVito with 
Skadden, Arps, Slate, Meagher & Flom in New 
York. It may be shown from such printed ma- 
terials as prior patents, white papers and in- 
dustry journals. And when it comes to software, 
some developers do not try to prevent others 
from using their technology -but its existence 
will prevent others from patenting their ideas. 

"The software industry grew up as a kind of 
left -wing group of scientists," DeVito says. "It 

was all about [the 
ideas that] software 
should be free and 
ideas should be 
shared. People didn't 
associate software 
with patents -that 
you should stop peo- 
ple from using it. 
They want other peo- 
ple to build upon it." 

As a result, prior 
art for software can 
be difficult to find before a patent is issued. 
Often ideas and descriptions are sent only to a 

limited number of people. 
For example, a company may put out an RFP 

(request for a proposal) inviting other compa- 
nies to create technology to meet the business 
needs of the requesting company. Typically the 
proposals are confidential and may lay out 
patentable ideas. Those ideas will prevent oth- 
ers from obtaining a patent on something that 
contains even a snippet of it. 

"If a person comes up with the same idea on 
his own later on, that's too bad," DeVito says, 
"even though he didn't have access to [the ear- 
lier idea] and even though he is not aware that 
someone else also had that idea and relayed it 
to people through that RFP." 

The biggest problem today for software 
patents, he adds, is that the U.S. Patent Office 
is understaffed and those examining the appli- 
cations have a limited amount of time -usually 
only a day or two -to find prior art. They also 
do not have access to the type of public infor- 
mation that will help them determine the exis- 
tence of prior art. As a result, it is not unusual 
for patents to be awarded and then fail to hold 
up against a challenge. 

Whether the Zen Patent is challenged, can 
withstand a challenge or will force Apple Corn - 
puter and others to pay damages and future roy- 
alties remains to be seen. 

SOUNDS LIKE TROUBLE: Tom Waits is 
again challenging advertisers that use a sound - 
alike singer. He filed a lawsuit Sept. 15 in Ger- 
many against ad agency McCann Erickson 
Deutschland and automaker Adam Opel over 
Opel Zafra commercials. 

Waits claims that he was asked last year to 
record music for the commercial, but he refused. 
TV broadcasts of the spot with a sound -alike singer 
began airing around February in Scandinavia and 
Germany. A version was also on the Internet. 

The suit states that the defendants offered to 
stop the broadcasts and to spend 25,000 

euros ($31,000) to produce an ad for 
Waits' next album, but the artist be- 

lieved the offer was "not fair enough." 
He wants the commercials stopped and 

damages of at least 250,000 euros 
($300,000). Andreas Shumacher with Spie & 

Shumacher in Berlin represents Waits. 
The artist won a similar U.S. suit in 1992 

against Frito -Lay. 

TOM WAITS' 
lawsuit claims 

-' that a singer who 
J sounds like him 

was used in a car 
commercial that' 
aired in Germany 
and Scandinavia. 
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KGBY-FM t 33.3% P25-54 KWNR-FM t 40% P25-54 
Sacramento-AC Las Vegas-Country 

KSTE-AM t 21.4% P25-54 WFLF-AM t 38.5% P25-54 
Sacramento-Talk Orlando-News/Talk 

WSAI -AM t 44.4% P18-34 WOWI -FM t 52.2% P18-34 
Cincinnati- Sports Norfolk -Urban 

WEBN -FM t 16% P18-34 WJCD -FM t 31.6% P25-54 
Cincinnati -Rock Norfolk -Soft Rock 

WVMX -FM t 64.3% P25-54 WNRQ -FM t 22.6% P25-54 
Cincinnati -AC Nashville- Classic Rock 

KGGI -FM t 30% P12+ WUBT -FM t 6.5% P18-34 
Riverside -San Bernardino-CHR Nashville -Urban 

KKDD -AM t 125% P12+ WTQR -FM t 28.6% P25-54 
Riverside -San Bernardino-Radio Disney Greensboro -Country 

KTDD -AM t 123.5% P25-54 WQUE -FM t 15% P18 -34 
Riverside -San Bernardino-Count y New Orleans -Urban 

WQBW -FM t 100% P25-54 WYLD -AM t 44.8% P25-54 
Milwaukee -Classic Rock New Orleans -Gospel 

WOKY -FM t 24.1% P25-54 WYLD -FM t 10.9% P25-54 
Milwaukee -Nostalgia New Orleans -Urban AC 

KSJO -FM t 205.3% P25-54 WRLX -FM t 20% P25-54 
San Jose -Spanish Oldies West Palm Beach -Soft AC 

WHJY -FM t 20% P25-54 WREC -AM t 28% P25-54 
Providence -Rock Memphis -News /Talk 

WQ10 -FM t 100% P25-54 WFXJ -AM t 17.4% P18-34 
Columbus -Soft AC Jacksonville- Sports 

WLZT -FM t 9.5% P25-54 WSOL -FM t 16% P18-34 
Columbus -AC Jacksonville -Urban AC 

WIBT -FM t 15% P12+ 
Charlotte -CHR Rhythmic 

WKKT -FM t 66.7% P25-54 
Charlotte-Country 

WWYZ -FM t 7.7% P25-54 
Hartford- Country 

WHCN -FM t 14.8% P25-54 
Hartford- Classic Hits 

KWID -FM t 328.6% P25-54 WPHH -FM t 50% P18 -84 
Las Vegas -Mexican Variety Hartford- Urban 
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UpFront 
BY ED CHRISTMAN 

Retailers Reach Out To Their 
Employees In Katrina's Wake 
NEW YORK -The music industry has been part of the massive 
post- Hurricane Katrina aid drive, but music merchandiser exec- 
utives say their first priority is to take care of their own. 

"The music industry seems to always lead the way in reacting 
to [tragedies] like this," Tower Records CEO Alan Rodriguez says. 
And of course Tower is participating in those efforts. But he adds, 
"Frankly, our primary focus is on our people. We want to help our 
35 people, then we can worry about helping everybody else." 

Those employees worked at the one Tower outlet in New Orleans. 
While the company initially received reports that the store appeared 
to be unaffected Aug. 30, the Tuesday morning after the hurricane, 
that was before a levee in the city broke open. Since then, Tower 
has not had an on- the -ground report about the store's condition. 

Tower is actively engaged in raising funds through customers' 
donations at the store level, with $60,000 already earmarked for 
the American Red Cross Disaster Relief Fund. But it has also, 
among other things, held a fund -raiser at its West Sacramento, 
Calif., headquarters for the displaced New Orleans staff. 

Tower is not the only company with the attitude that the home 
front has to be taken care of first. 

"A lot of companies are contributing to [the] Red Cross, and 
we will do that too, but beyond that we want to do something for 
our [independent] accounts," says Bob Ekizian, 
VP of marketing at Coral Springs, Fla. -based Al- 
liance Entertainment Corp. Ekizian says this could 
mean providing credit or maybe even jobs if it 
comes to that. 

According to Ekizian, AEC has only heard from II 

see if insurance money will help it stay in business. 
AEC president Alan Tuchman says he is not worried about lost 

sales, which he predicts will have a minimal impact on his business. 
"Instead of figuring out how much business we are going to 

lose, what we are trying to do is step back and figure out how we 
can help. Some of the refugees are coming into Florida, and once 
they get situated, will they need work? We want to see if we can 
help out there." 

Already, the company has been involved in an effort with the 
Miami Dolphins in supplying a couple of tractor trailers full of 
clothing that were sent to the affected areas, he reports. 

Virgin Entertainment Group executive VP Dave Alder says that 
the 41 employees who worked in his company's store are all safe, 
but likely having a tough time because of the "tragic event. Our 
employees come first and foremost, and we are working on ways 
to help them," he says. The chain is doing a fund -raising effort in- 
ternally for those staffers. 

But it also is holding a benefit jazz and blues concert Sept. 24 at 
its Orlando, Fla., store, and plans another one at a different store. 
In addition, it is also holding an auction for items donated by la- 

bels and artists, among others. 
Best Buy, which has three stores in the New Orleans area still 

closed because of the hurricane, is also looking 
out for its employees. The Minneapolis -based 
chain held a job fair at four stores in Alabama 
and Louisiana for 1,273 displaced employees to 
help them find positions at other stores in the 
700 -unit chain. 

It is also providing temporary shelters and pay- 
ing employees while the crisis persists. For the gen- 

one account so far, New Orleans indie Mushroom. 
The store was flooded, and the owner is waiting to 

Matching funds Best Buy is 

making available for the 
Katrina relief effort 

GLOBAL BY STEVE McCLURE 

American Red Cross 
volunteer MIKE 
JOHNSON, right, unloads 
bags of ice for victims of 
Hurricane Katrina Sept. 14 
n B+loxi. Miss . 

eral relief effort, Best Buy started collecting donations for the Amer- 
ican Red Cross Disaster Relief Fund at its stores. The Best Buy Chil- 
dren's Foundation will match these donations, up to $2 million. 

In Albany, N.Y., Trans World Entertainment executive VP /CFO 
John Sullivan says the chain has set up a SKU key on its cash reg- 
isters, and employees ask customers if they want to donate to the 
Red Cross. So far it has collected $175,000 from customers, in ad- 
dition to the $50,000 the company itself has pledged. 

All employees are safe, he says, but the stores are a different 
story. The 850 -unit chain has three in the New Orleans area that 
are currently shuttered. "One store is in the Esplanade Mall [in 
Kenner, La.], which has six feet of water," Sullivan says. The store 
in North Shore Square in Slidell, La., does not have power, "and 
we are not sure of what the water damage is." 

The Musicland Group also has three stores -two Suncoast out- 
lets and one Sam Goody -closed in the New Orleans area, but for- 
tunately all employees are safe, a company representative says. 
The 800 -store chain is holding a food drive at its Minnetonka, 
Minn., headquarters. It will also hold a blood drive in October, and 
has formed a committee to examine different types of efforts and 
organizations to be involved with in responding to the disaster, an- 
other representative says. 

At the wholesale level, Galaxy VP of marketing George Balicky 
says the Pittsburgh -based company has a link on its business -to- 
business Web site where accounts can click to donate $1 for hur- 
ricane relief when making purchases, with the funds destined for 
the Red Cross. 

Additionally, the National Assn. of Recording Merchandisers 
is contributing $25,000 to the American Red Cross on behalf of 
its members. .. 

JAPAN'S LABELS WANT A BITE OF APPLE 
TOKYO -Apple Japan may 
claim to have sold more than 
1 million songs through its re- 
cently launched iTunes Music 
Store (billboard.biz, Aug. 8), 
but several leading Japanese 
labels have yet to add Apple 
to their musical menu. 

Sony Music Entertainment 
(Japan), BMG Japan, Warner 
Music Japan and Victor En- 
tertainment do not have any 
repertoire on iTunes Japan. 
The companies had a com- 
bined market share of 36% in 

the first half of 2005, accord- 
ing to SoundScan Japan. 

Apple launched iTunes in 

Japan Aug. 4, offering 1 mil- 
lion tracks from 15 labels, in- 
cluding Universal Music Japan, 
Toshiba -EMI, Columbia Music 
Entertainment and leading in- 
dependent Avex. 

Spokesmen for WMJ and 
Victor Entertainment say 
their companies are in dis- 
cussions with Apple. A source 
close to the Warner -Apple 
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discussions says pricing is 

high on the agenda. 
A spokesman confirms SMEJ 

is negotiating terms with Apple, 
but says that "many details are 

as yet undecided." Recent 
press reports that SMEJ would 
provide music to iTunes Japan 
by year's end are "incorrect," 
he adds. 

BMG Japan says it does not 
have any plans to provide 
music to iTunes Japan and has 

not yet started negotiating 
specific terms. 

"We would like to deal with 
iTunes," BMG Japan execu- 
tive director of international 
labels Yoshi Terashima says. 
He explains that the company 
is awaiting instructions from 
BMG's head office in New 
York regarding making reper- 
toire available to the service. 

SMEJ and BMG Japan re- 
main separate entities, despite 
the Sony -BMG merger in the 
rest of the world. 

Pricing is understood to be 

a concern for Japanese labels. 
Mora, a download service op- 
erated by a consortium of 
Japan's major labels headed 
by SMEJ, cut prices for its 
200,000 titles by an average 
of 15% to 200 yen ($1.81) per 
track following the iTunes 
Japan launch. The Apple serv- 
ice charges an average of 150 

yen ($1.36) per track. 
Sources suggest Sony sees 

iTunes -and related iPod 
sales -as threatening Mora and 
Sony Corp.'s own hardware. 

Sony announced a new line 
of Walkman portable music 
players Sept. 8, the same day 
Apple launched a new iPod 
model in Japan. The Walkman 
line includes a 2GB player that 
costs 30,000 yen ($271). That is 

more than the 2GB iPod, which 
retails for 21,800 yen ($197). 

Shaun Iwase is director of in- 

ternational relations at Tokyo - 
based content aggregator 
Rightsscale, which supplies 
music to iTunes Japan. He 

notes that, as music download 
stores are just starting in 

Japan, labels remain uncertain 
of their potential. "Currently, 
mobile downloads are far more 
attractive and productive than 
PC downloads," he says. 

One source adds, "Apple 
has done a good job in shaking 
the industry up and proposing 
an alternative to illegal file 
sharing, but has yet to prove 
that it has a longer -term, sus- 
tainable business model for 
music downloading." 

Apple Japan says it sold 1 

million songs in the four days 
following the Aug. 4 launch of 
its iTunes store. Despite that 
figure, Terashima claims that 
BMG Japan's artists have not 
complained about being ab- 
sent from the service. 

Meanwhile, such domestic 
artists as Warner Music Japan 
vocalist Bonnie Pink find 
themselves in the odd situa- 
tion of having their music 
available on iTunes in territo- 
ries outside Japan but not in 

their home market. 
Further complicating the sit- 

uation is that it is common 
practice for Japanese artist - 
management /production com- 
panies to own masters outright 
or co -own them with labels. 

A spokeswoman for lead- 
ing Tokyo -based manage- 
ment /production company 
Amuse says it is looking into 
the possibility of working 
with iTunes and has not yet 
reached a decision. 

Tokyo -based label /publish- 
ing /management company 
Bad News has made some 150 

songs to which it has the mas- 
ter rights available on iTunes 
Japan. These include catalog 
by rock band Quruli, which 
signed to the Bad News label 
before moving to Victor Enter- 
tainment. Quruli's newer ma- 
terial on Victor is not yet avail- 
able on iTunes Japan. 

One source believes that, in 

SMEJ's case, the standoff re- 
flects its parent company's de- 
sire to dominate the digital 
music market. "Sony would like 
to control distribution, pricing, 
hardware and customer rela- 
tionships," the source says. 
"However, as much as industry 
people tried to convince the á 

v 
press and the public that iTunes 

would fail in Japan or take 
v 

years to get anywhere, the re- 
ality is that iTunes is doing very á 
well -and Sony's artists and 
their fans want their material 
available on iTunes." 
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Om Records Turns 10 
Label Continues To Expand From Downtempo Electronica 

Ten years in, San Francisco - 
based Om Records has firmly 
established itselfas a house and 
lounge label. Now, the respected 
brand is looking to stretch its 
range with the Oct. 25 release 
of the two -CD set "West Oak - 
town" from Colossus. 

The expansive, adventurous 
album contains one disc with 
a heavy jazz base and another 
with a firmer foundation in 
hip -hop. Om is hoping that 
Colossus, which previously 
recorded under the name King 
Kooba, will give the label a 

wider reach, as "West Oak - 
town" should appeal to fans of 
such hip -hop artists as Madlib 
and Lyrics Born. 

"We've done quite a few hip - 
hop releases on Om, with Peo- 
ple Under the Stairs and 
J.Boogie," label spokesman 
Gunnar Hissam says. "A lot of 
the stuff on Om is branded on 
the house /downtempo /chill/ 
lounge vibe. We're going to do 
an Om hip -hop release with 
J.Boogie, and the Crown City 
Rockers are a group we're hop- 
ing to work with." 

Those interested in a quick 
history of Om can check out 
the label's three -disc overview, 
due in January. One of the discs 
will be dedicated to hip -hop. 

EXCLUSIVELY INDIE: Just 
because Junketboy -the dis- 
tribution arm of the Coalition 
of Independent Music Stores- 

had tremendous success with 
Clap Your Hands Say Yeah (Bill- 

board, Sept. 24), do not expect 
CIMS /Junketboy leader Don 
Van Cleave to start hunting for 
unsigned talent. 

"That's the last thing I 

want," Van Cleave says. "I have 
plenty of unsigned artists corn- 
ing at us to co all kinds of 
things. I don't want to compete 
with all the indie distributors 
that are out there." 

That being said, Clap Your 
Hands Say Yeah is not the first 
unsigned act embraced by Jun - 
ketboy, which focuses on 
servicing indie exclusives to 
noncoalition stores. The com- 
pany also took the lead on dis- 
tributing "Songs We Sing," the 
album by Jack :ohnson protégé 
Matt Costa, to U.S. indies. 

"We're a one -way seller, so 
stores have to buy from us on 
faith, and we've put a couple 
thousand [Costa copies] out 
there," Van Cleave says. "It's 
not as successful as Clap Your 
Hands, but we re starting to get 
reorders on Matt Costa." 

A notable indie -only exclu- 
sive on the horizon is Elbow's 
"Leaders of the Free World," 
which was released Sept. 5 in 
the United Kingdom. Junket - 
boy will soon make the album 
available to indie accounts be- 
fore its wider U.S. release. 

TAKING ROOT: Jade Tree 
co -owner Tim Owen says his 

Wilmington, Del. -based label 
is planning a heavy release 
schedule for 2006 to capitalize 
on its recent distribution agree- 
ment with Touch & Go. 

Among the highlights are 
an album and DVD from Jade 
Tree's flagship act, Pedro the 
Lion, and releases from Kid 
Dynamite and These Arms 
Are Snakes. 

Seattle -based Pedro the 
Lion -which is essentially a 

revolving cast of musicians 
anchored by singer /song- 
writer David Bazan- special- 
izes in the kind of light 
indie -pop that earned Death 
Cab for Cutie (a former Pedro 
opening act) a spot on "The 
OC" TV series. Pedro's last set, 
"Achilles Heel," sold 33,000 
copies, according to Nielsen 
SoundScan. 

A new full -length is planned 
for spring or summer. Earlier 
in the year, however, Jade 
Tree will issue a Pedro DVD, 
featuring plenty of live ma- 
terial and lengthy interviews 
with every artist who has 
been a member of the group 
since 1996. 

In other Jade Tree news, 
Owen says the label recently 
acquired the back catalog of 
Washington, D.C., hardcore act 
Avail from Berkeley, Calif. - 
based Lookout Records. Owen 
says he attempted to sign the 
band before it went to Lookout 
in the early '90s. 

Om Records' GUNNAR 
HISSA s the label 
is looking for 
releasing m- 
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WISY -FM t 240% P25-54 KABQ -FM t 20% P25-54 
Rochester -Soft AC Albuquerque- Hispanic 

WFXF FM t 7.1% P25-54 KSYU -FM t 17.2% P25-54 
Rochester- Classic Hits Albuquerque-Urban 

WNVE -FM t 25% P25-54 KZRR -FM t 33.3% P25-54 
Rochester -Rock Albuquerque -Rock 

WVOR -FM t 28.6% P25-54 KXKT -FM t 12% P25-54 
Rochester -AC Omaha- Council Bluffs- Country 

WRVA -AM t 26.9% P25-54 WARF-AM t 200% P18-34 
Richmond- News /Talk Akron -Progressive Talk 

WBTJ -FM t 22.2% P18 -34 WHLO -AM t 38.7% P25-54 
Richmond -Urban Akron- News /Talk 

WRNL -AM t 27.6% P18-34 WDSiD-FM t 80% P25-54 
Richmond -Sports Wilmington- Country 

WENN -FM t 31% P18 -34 WILM -AM t 47.4% P25-54 
Birmingham -Gospel Wilmington- News /Talk 

KUCD -FM t 47.1% P25-54 WWTX -AM t 55.6% P25-54 
Honolulu- Modern AC Wilmington -Nostalgia 

KWMT -FM t 27.3% P25-54 KDO I -FM t 17.9% P12+ 
Tucson- Triple A Monterey -Salinas -CHR 

KOHT -FM t 54.5% P18-34 WHEN -AM t 57.9% P18-34 
Tucson -Urban Syracuse- Sports 

WRVE -FM t 24% P25.54 WPHR -FM t 119% P18 -34 
Albany- Classic Hits Syracuse -Urban 

KTBZ AM t 31.8% P18 -34 WHKF -FM t 4.5% P12+ 
Tulsa -Sports Harrisburg -CHR 

WCKT -FM t 37% P25-54 WHP -AM t 2.9% P25-54 
Ft. Myers- Country Harrisburg -News /Talk 

KCBL -AM t 185.7% P18-34 
Fresno -Sports 

KABQ -AM t 95% P25-54 
Albuquerque- Progressive Talk 
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KBKO -FM t 118.8% P25-54 
Bakersfield- Country 

WPFX -FM t 35.7% P25-54 
Toldeo- Classic Rock 
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Takes 
akeshi Natsuno is the chief architect of NTT DoCoMo's 
wildly successful "i- mode" mobile phone -based Internet 

interface. With 44.7 million subscribers, i -mode is the world's 
biggest wireless Internet service. 

Natsuno joined NTT DoCoMo in 1997 and launched the i -mode business model of forming part- 
nerships with content providers and charging subscription fees to users. He is currently senior VP 

of multimedia services for the Japanese telecom giant. 
After graduating from Waseda University in Tokyo, Natsuno worked for utility company Tokyo 

Gas, where he concentrated on real- estate development. He graduated from Wharton Business 

School at the University of Pennsylvania with a master's degree in business administration. On re- 

turning to Japan, Natsuno held an executive position with Internet company Hypernet. 
Natsuno is the author of "i -mode Strategy," published in 2000, and "À la i- mode," published in 

2002 and released in English in 2003 as The i -mode Wireless Ecosystem." 
"The biggest contribution of Natsuno and the i -mode team was the establishment of a model that 

allows many content providers -especially ringtone and master -ringtone companies -to compete 
and make money by selling through the i -mode menu," says Steve Myers, president of Tokyo -based 
software developer Theta Music Technologies. 

Myers adds that DoCoMo's decision to charge content providers only 9% of their earnings, and 
to allow hundreds of services to compete on ringtone and master -ringtone menus, proved ground- 
breaking. "This is in sharp contrast to wireless carriers in the U.S. and elsewhere," he says, "who 
typically charge a fee of 40 % -50% and limit participation to just a handful" of content providers. 

Q: The Mobile Content Forum re- 

cently released data showing that 
Japan's ringtones market grew by 

6% in 2004, while master -ringtones 

sales rose 631 %. What is the reason? 

A: The master -ringtones mar- 
ket is growing rapidly because 
its history is very short. Not all 
handsets support master ring- 
tones, but all the mobile phones 
in Japan- around 80 million 
phones- support ringtones. So, 

in terms of the size of the mar- 
ket, ringtones is still much, 
much bigger -maybe three to 
four times bigger. 

Q: Some analysts predict that the 

ringtones market will decline this 

year. What do you say? 
A: I'm not sure. Maybe it will 

stay the same, because the cov- 

erage of ringtones is already 
big enough. But no replace- 
ment will take place in the fu- 

ture. Master ringtones can be 
part of the ringtones market, 
but master ringtones do not 
allow customization. With 
ringtones, you can hear the 
same song in different ver- 
sions, played by different in- 
struments. So by definition the 
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volume of the ringtones mar- 
ket will always be bigger than 
master ringtones. 

Q: Does NTT DoCoMo have any 
plans to introduce a full -song mo- 

bile download service like KDDI's 
Chaku -uta Full? 
A: Maybe in the future. We 
don't see a full -download serv- 
ice as the only solution for 
merging mobile phones and 
music. For example, in our 
current 900 series, we support 
CD- ripping. It's much faster 
than downloading. Media peo- 

HIGHLIGHTS 

TAKESHI NATSUNO 

1995: Earns MBA from 
the Wharton School of 
the University of 
Pennsylvania 

1996: Joins Internet 
company Hypernet 

1997: Moves to NTT 
DoCoMo, where he 
helps launch the i -mode 
business model 

2001: Named one of 
the world's 25 most 
influential e- business 
leaders by Business Week 

ple always pay too much at- 
tention to [mobile -based] 
downloading services. But 
Chaku -uta Full only had 10 
million downloaded songs 
[since November 2004], di- 
vided by 5 to 6 million hand- 
sets. We have to merge all the 
different ways of acquiring 
music consumers want to lis- 
ten to into the phone. To have 
just one cannot be satisfactory. 

Q: What further growth possibili- 

ties do you see for music -related mo- 

bile -phone applications in Japan? 
A: One interesting thing is 3 -D 

sound. Another is "chaku- 
video," or "chaku- motion." By 

having a subscription to an 
artist's site, you can see a lot of 
pictures and videos on your mo- 
bile phone. Many artists have al- 

ready started this kind of service 
independently. 

Q: What about song -recognition 

services? 

A: Some companies are now 
providing song- recognition 
services: You dial a number, and 
by having the phone `listen" to 

some music, you can find out 

BY STEVE McCLURE 

the name of the song and the 
performer. I've never seen any- 
one use such services, but we 
welcome this kind of music -re- 
lated application. Maybe some 
will be successful and others 
won't be. 

Q: What potential do you see for 
mobile phones as digital -music 
playback devices? 

A: Real music lovers tend to 
use iPods rather than phones, 
because of the storage, the 
quality, the user interface, the 
battery life. By definition, mo- 
bile telephones as music play- 
ers cannot be like an iPod, 
because the iPod is an exclu- 
sive machine for that. Mobile 
phones cannot replace digi- 
tal cameras, and mobile 
phones cannot replace digi- 
tal music players. But mobile 
phones can replace instant 
[ film] cameras, and mobile 
phones may replace cassette 
or CD Walkmans. 

Q: Japan's Fair Trade Commission 

recently accused five Japanese record 

companies of unfair trade practices, 

saying that they used their Label - 

Mobile joint venture to restrict ac- 

cess to their master recordings for 
use as master ringtones. What are 
your thoughts on the case? 

A: To protect copyrights is im- 
portant. Japan has been the 
most advanced ringtone mar- 
ket since 1999 because of the 
existence of [the Japanese So- 

ciety for the Rights of Authors, 
Composers and Publishers]. If 
we didn't have JASRAC, the 
market size for ringtones and 
master ringtones would have 
been very small. JASRAC al- 
ready had experience in col- 
lecting karaoke performance 
fees, and so when karaoke com- 
panies started the ringtone 
business, JASRAC already had 
a collection system in place. But 
all the record labels felt they'd 
missed an opportunity. I think 
to balance the importance of 

copyright and the power of the 
market -free competition - 
will be very important. 

Q: Can you provide a brief outline 

of NTT DoCoMo's international 
activities in the mobile -content field? 

A: We are not directly involved 
in the content business, but we 
are providing the i -mode busi- 
ness model to overseas telecom 
companies. We already have 
more than 5 million i -mode sub- 
scribers outside Japan, and i- 

mode has been introduced in 
almost all major European 
countries. In the coming two 
months we're going to start the 
i -mode service in the U.K., Ire- 
land, Russia and Israel. The 
biggest impact we've had is with 
our business model. We set up 
a win -win relationship with con- 
tent providers. 

Q: Will i -mode have a presence in 
the U.S. market? 
A: We need a local operator to 
partner with us, and at this 
moment in the U.S. what's 
happening is merging and con- 
solidation of the market. So, if 
someone wants to do something 
with us, we're going to help 
them. Ten years ago, there was 
too much fragmentation in the 
U.S. mobile market. Now there 
are only two or three big play- 

ers. So the market has dramat- 
ically changed from too many 
operators to too few. 

Q: What changes do you foresee in 

how people enjoy music? 
A: There are two different kinds 
of people. [There are] "high -end" 
users, who pick out the songs 
they want to listen to. In my 
younger days, I edited my per- 
sonal tapes to give them to my 
girlfriend to convey emotion, for 
example. But now, with devices 
like the iPod, there's another big 
market of people who just listen 
to music for their comfort, like 
background music. 
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S P E C I A L F E A T U R E 

Billhorr+d 

a 

A year -to -date look at the top 
ringtones, covering the period 
from the Dec. 4, 2004, issue 
through the Sept. 24, 2005, issue. 

1. "Candy Shop" 
50 Cent Featuring Olivia 
Shady /Aftermath /Interscope 

2. "Drop It Like It's Hot" 
Snoop Dogg Featuring Pharelt 
Doggystyle /Geffen 

3. "Lovers & Friends" 
Lil Jon & The East Side 
Boyz Featuring Usher 
& Ludacris 
BME /TVT 

4. "1, 2 Step" 
Ciara Featuring 
Missy Elliott 
Sho'nuff -MusicLine/ 
Jive /Zomba 

5. "Super Mario 
Bros. Theme" 
Koji Kondo 
Nintendo 

BY ANTONY BRUNO 

NTE R' I' A IN I V I I.N 

THE NEXT MOVE FOR MOBILE MUSIC 
Labels And Carriers Set Sights On More Options, Less Confusion 

And so it begins. Wireless operators and record companies are s_arting to 
let mobile subscribers buy and download full songs over wireless ietworks 
directly to mobile phones capable of storing and playing music. 

As a big first step, Apple Computer and Motorola have partnered to 
create an iTunes -compatible mobile phone, dubbed the ROKR, capa- 
ble of storing 100 songs and currently offered by Cingular. 

Will the result revolutionize both industries or just be anotler wire- 
less hype machine met with tepid response and consumer aoathy? 

"We're heading into areas where there is no market research," says 
Andrew Seybold, a veteran wireless industry consultant. "The only way 
we're going to find out what consumers will buy is to try various things 
and see what sticks." 

The opportunity is clear. There are 180 million mobile phones in the 
United States, most of which can be used to access the Internet and 
buy products with charges added to the user's monthly phone bill. 

The result is an on- demand, impulse -buy capability accessible to 
all age ranges that the still -struggling music industry sees as a life- 
line out of the doldrums. Wireless carriers, meanwhile, hope access 
to music will be the application that compels subscribers to migrate 

to the new high -speed networks they have 
spent billions on developing. 

Yet for all the opportunity, fully re- 
alizing it requires solving significant 
challenges, which is expected to take 
several years. 

Research group IDC expects 1.8 mil- 
lion U.S. wireless subscribers to down- 
load music wirelessly by the end of 
the year once carriers launch their 
stores. It forecasts the market will 
grow to 50 million users and $1.2 bil- 
lion by 2009. 

The leading question is cost. By 
all accounts, downloading a song to 
a mobile phone will cost twice the 
typical rate of 99 cents online. For 
many, this is a doomed strategy. 

"To pay double or treble the 
amount of what you wou d be pay- 
ing for the same track online is not 
going to receive the traction 

ptaytists 

The world's first mobile phone 
featuring iTunes is available 
via Motorola and Cingular. 

they're looking for," says Nick Holland, an an- 
alyst at Pyramid Research. "They will probably 
start off with a price point that is high and then 
discount it quickly as they realize that demand 
is not as anticipated." 

Record labels argue that music accessed 
wirelessly carries greater value than music 
accessed online, where the 99 cent per -track 
rate was set arbitrarily because of the threat 
of free peer -to -peer file sharing. 

In addition, wireless consumers have been 
conditioned to pay for content, as reflected in 

the $2 or more they pay for master ringtones. 
Wireless operators admit the price issue is 

something that they must overcome, but are 
betting subscribers will find the convenience 
of mobility worth the extra cost. 

"There is a premium that a customer is will- 
ing to pay for the spontaneity of being able 
to download over the air a song right there 
on your mobile phone," says Paul Reddick, VP 

of business development and innovation man- 
agement for Sprint Nextel. 

The main point that record labels and wireless 
carriers stress is that the wireless music experi- 
ence is not meant to be compared with the on- 
line music experience, in either price or service. 
To get music fans to buy music wirelessly, and 
pay more to do so, mobile music must be sold 
differently than ringtones and online downloads. 

"Just thinking of mobile as a portable version 
of online is going to take you down the wrong 
path," says Michael Nash, senior VP of Internet 
strategy for Warner Music Group. "We really 
have to think carefully about what consumers 
want, what's unique about mobile and where 
we're going to create propositions of value." 

The leading school of thought in this regard 
is to treat wireless as an early -release platform 
on which fans can get early access to new hit 
music that otherwise is unavailable elsewhere. 
Another is to use mobile distribution to test - 
market emerging acts by releasing their music 
via mobile before placing larger bets on phys- 
ical distribution. continued on »p26 
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THE NEXT MOVE (cont.) 
from »p25 

The concern, however, is that a high cost of entry teamed with an unfamiliar interface and confusion over 

how the service works will keep wireless subscribers from experimenting with wireless music services. 

"There's a lot of silliness going on between carriers and the labels," Yahoo Music VP /GM David 
Goldberg says. "They're being overly greedy about things. Let's figure put how to build the mar- 
ket and then worry about how to split the money up." 

Ease of use is the albatross that has weighed down many new wireless initiEtives in the past. 
Wireless operators are known for making bold claims about new services that ultimately fall flat 
because consumers do not understand how to use them. But carriers also have great resiliency, 
often relaunching services several times until they find the right fit. 

Most of the stuff they've tried out of the box have not been very successful," Seybold says. "Look 
at the first attempt to get on the Internet. That was a terrible disaster." 

The music industry is not one to turn to for help either. Labels completely missed the boat on the dig- 
ital revolution by ignoring P2P file- trading services that music fans were flocking to kehind their backs. 

The biggest point of contention is interoperability: Will a track downloaded to a pf one be accessible 

on the PC as well and vice versa? The early solution is to operate what is called a "cual- delivery serv- 

ice." For each wireless song purchase, two different files are sent: one for- 
matted for over -the -air delivery to the phone and another formatted for 
Internet delivery to the user's computer. 

While this satisfies the labels' security concerns, it could prove a diffi- 
cult concept to communicate to customers. It also limits the ability of users 

to share music wirelessly with their friends. At least initially, only wireless 
subscribers using the same carrier will be able to share music clips. 

The main reason wireless text messaging was so slow to develop in 

the United States was because of the same lack of inter -carrier inter - 
operability. Once users could send text messages to their friends on 

other networks, usage skyrocketed. 
Carriers initially prohibited the practice of allowing users to transfer ex- 

isting music from their personal digital libraries to MP3- capable phones -a 
process known as "sideloading" -but they are now warming up to the idea. 

Motorola's iTunes ROKR phone is the latest and best -publicized ex- 
ample. Cingular is not only supporting the sideloading capabilities, it 
is encouraging it with a rash of TV, billboard and print ads mimicking 
Apple's successful iTunes /iPod campaign. 

Establishing mobile phones as music devices comparable to today's 
MP3 players requires them to have the same functionality. This leads 
to perhaps the greatest challenge of all- simply letting people know 
that any of this is possible and convincing them to try it out. 

The idea of buying music digitally remains on the periphery of con- 
sumer consciousness, and doing it with wireless devices is even more 
so. As such, carriers and labels have a marketing and education job to 
do if this market is going to flourish. 

The prevailing view is that the music industry needs wireless music 
to work more than wireless carriers do, and as such should be doing 
the legwork to promote these services. 

"We should take more responsibility for the future of our business," Univer- 

sal Music Mobile VP /GM Rio Caraeff says. "We need to start putting our money 
where our mouth is and start marketing this. [Carriers] are not good at music 

merchandising. You don't want Con Edison marketing 'Desperate Housewives.' " 

In the years to come, many expect the per -track rate to fall and the 
experience to improve. Another likely scenario forecasted by analysts 
and confirmed by carriers is the eventual adoption of a monthly sub- 
scription model in addition to the à la carte fee. For an extra set fee 

per month, subscribers could download a specific number of songs, 
with a per -track fee added for any song downloaded in excess of that 
amount. It is exactly how voice minutes are tallied. 

Together, the wireless and music industries are attempting to invent 
a new market, without a road map or example to follow. Ringtones were 

the first step, but full -song downloads mean that big leaps must be made 

to forge ahead. Companies are banking 
"These are just the first moves of the wireless carriers and music labels on artists like 50 Cent, 

into this new space," IDC analyst Sue Kevorkian says. "Nothing is set in stone, Ciara and Lil Jon (from 
because this is still very experimental. Both the labels and the carriers are top) to turn hit ringtones 
open to change depending on the reception of these services." lito full -song sales. 

BY ANTONY BRUNO 

A PREVIEW 
OF THE 
MECCA 
CONFAB 
If there is any doubt that the mobile and en- 
tertainment industries are converging, the 
partnership between Billboard and CTIA (The 
Wireless Assn.) should put them to rest. 

Billboard is hosting and producing the 
Mobile Entertainment Content Commerce 
& Applications conference (MECCA) as the 
official digital entertainment partner for 
CTIA's upcoming Wireless I.T. & Entertain- 
ment conference. 

Billboard and CTIA previously worked to- 
gether to endorse Billboard's groundbreak- 
ing ringtone chart. 

MECCA is taking place Sept. 26 at the 
Moscone Center in San Francisco, the day be- 
fore the start of CTIA's conference, which runs 

Sept. 27 -29. 
The broad range of expert speakers pre- 

senting at the inaugural MECCA event reflects 
that mobile entertainment services of all types 
are of significant interest to the entertain- 
ment industry. 

MTV Networks Group president Van Toffler 
is the day's keynote speaker. MTV began its 
programming empire with the then -emerging 
cable TV, and for the last 12 years has been 
the top -rated cable TV destination for 12- to 
24- year -olds. 

The company is now trying to replicate 
this success online and in the wireless 
world, tapping a mix of content that in- 
cludes music, videos, TV programming, 
films and videogames. 

Other speakers include Michael Nash, sen- 
ior VP of Internet strategy for Warner Music 
Group; Tim Walsh, president of videogame 
publisher THQ Wireless; Ames Kirschen, VP 

of interactive for Marvel Enterprises; Bill Strat- 
ton, VP of business development for Turner 
Broadcasting System; and Lucy Hood, senior 
VP of content and marketing for News Corp. 

Other brand representatives will be on hand 
to discuss their hopes and plans for wireless 
distribution. They include Jeff Price, VP /chief 
marketing officer for Sports Illustrated; Will 
Griffin, president /COO of "Def Comedy Jam" 
producer Simmons Lathan Media Group; and 
Bryan Biniak of American Greetings. 

All will be on interactive panels designed 
to explore how music, videos and games can 
best take advantage of wireless networks 
and devices. 

The leading companies in the wireless in- 
dustry working to deliver on this promise will 
join them. 

These companies include Cingular, Voda- 
fone, Motorola, Nokia, T- Mobile, Sprint, Nap - 
ster, PacketVideo, Texas Instruments, Amp'd 
Mobile and many others. '.. 
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Chamillionaire, N.O.R.E. and 
Spider Loc. 

NAPSTER ENROLLMENT 
Napster expanded its univer- 
sity -based subscription serv- 
ice with the addition of three 
new campus systems. The 
University of California, Cal 

State University and the Uni- 
versity of North Carolina have 

implemented Napster's dis- 
counted subscription service 
throughout their combined 
49 campuses. 

SEARCH ME 
GoFish Technologies has in- 
troduced a new Internet search 

engine that scans for text re- 
sults and multimedia matches. 

Searchwebmedia.com's re- 
sults list Web pages contain- 
ing the search terms alongside 
links to such media as music, 
videos, podcasts, ringtones 
and audiobooks. 

YAHOO! IVIUSIC OCT 

TOP 20 STREAMS 2005 
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Who's Counting Mobile Content Sales? 
Wireless is being touted as the 
entertainment distribution 
channel of the future. But record 
labels and other content owners 
are still seeking better informa- 
tion about sales on the platform. 

Billboard introduced the 
first ringtones chart in No- 
vember 2004. That chart re- 
flects data from eight leading 
ringtone aggregators. 

The problem is that as the 
industry moves to master ring- 
tones, the aggregators become 
less of a factor. To get a true re- 
flection of the total mobile 
music market, it is necessary 
to get data from the wireless 
carriers. However, there is no 
standard reporting system for 
carriers to detail what sub- 
scribers are buying. 

"We're all operating in the 
dark," says one executive at a 

major media company, speak- 
ing on condition of anonymity. 
The executive says that while 
it is nice to know which of his 
company's products are sell- 
ing, he also needs to know how 
competitors' products are sell- 
ing so he can put the market in 
context. "That's the big thing: 
What are people buying ?" 

Wireless carriers can report 
how many ringtones they have 
sold or the corresponding rev- 
enue. But they cannot always 
tell how well a particular track 
or artist did. 

Technically it is possible, 
but carriers historically have 
not mined their sales data- 
bases for such information. 

Sources say carriers may even- 
tually start collecting this data, 
but lack of time and resources 
have kept the effort low on 
their to -do lists. 

The issue is sensitive for wire- 

less carriers; major ones con- 
tacted for this story declined to 
comment or did not return calls. 

Nielsen Entertainment 
(which is owned by Billboard 
parent company VNU) has 
been working for several 
months to enhance mobile - 
content tracking through its 
Nielsen Mobile service. 
(Nielsen Entertainment also 
owns Nielsen SoundScan.) 

Nielsen Mobile GM Paul 
Leakas says it is not a simple 
matter of reporting ringtone or 
game sales the way SoundScan 
reports music sales, because 
wireless carriers do not track 
content sales at the title level. 

"The task here is greater be- 
cause of the expansiveness of 
the mobile industry," he ex- 

plains. "There is no set stan- 
dard in terms of development 
standards or devices. There's 
just a large pool of data out 
there to gather." 

For instance, Verizon sub- 
scribers buy ringtones by 
downloading an application 

from a third -party provider 
like ModTones. Users then 
buy a number of credits with 
the application that can be re- 
deemed for ringtones. Veri- 
zon only sees the number of 
ModTones credits purchased, 
not which ringtones were 
bought with them. Nielsen 
Mobile has to go to ModTones 
for that information. 

"Anybody who is transacting 
and has sales data is a poten- 
tial data supplier," Leakas says. 

The fact that carrier net- 
works are not equipped to 
track individual title sales 
highlights a significant philo- 
sophical difference between 
the wireless and entertain- 
ment industries. While media 

and content companies are 
primarily interested in 
who their audience is and 
what they are buying, car- 
riers are more interested in 

how well ringtones or games 
sell as a category. 

"The carriers are more con- 
cerned with overall volume 
and less about subgenres," 
says Seamus McAteer, 
founder of wireless -usage 
tracking firm MMetrics. 

As an example, McAteer 
points to the discrepancy be- 
tween the types of games car- 
riers offer and the types of 
games that actually sell. The 20 

best -selling games are puzzle 
and card games, he says, but 
carriers offer a greater variety 
of action and sports titles. 

Because carriers do not 
keep the kinds of sales figures 

HEADPHONES GO WIRELESS 
Tangled up in wires? loGear's Bluetooth 
Stereo Kit combines a pair of Bluetooth- 
enabled stereo headphones with an 
adapter that plugs into any standard 
3.5mm or RCA headphone jack. The adapter sends 
the audio signal to the headphones without the 
need for a cord. 

Such control buttons as volume, track select, 
play, pause and stop are on the headphones, 
which are compatible with any other Bluetooth- 
enabled device, such as a mobile phone or PDA. 
Users can pause their music to take incoming 
calls. It also includes a detachable microphone for 
cell phone use. 

According to loGear, the Bluetooth connection is 
good for up to 66 feet between headphones and 
transceiver, and features a built -in battery good for 
up to six hours. The system works with any MP3 
player, home stereos, TV sets, computers or any 
other audio device with a headphone jack. 

The Bluetooth Stereo Kit retails for $180 for both 
headphones and adapter, or $100 for each unit 
separately. -Antony Bruno 
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that content providers want, 
companies like MMetrics 
have built rather complicated 
systems to collect such data. 
MMetrics maintains a data- 
base of all wireless devices 
available in the market and 
details which devices can sup- 
port MP3, video or other mul- 
timedia capabilities. It keeps 
another database of the dif- 
ferent types of content each 
carrier offers, including cat- 
egory, publisher and cost. 

Finally, the company con- 
ducts a monthly cross -sec- 
tional Internet survey of 
18,000 wireless users aged 13 

or older to determine what 
they have purchased. The re- 

sults are broken down by age, 
gender, carrier, geographic re- 

gion and other demographic 
categories. 

Others like Telephia and 
U.S. wireless industry trade 
association CTIA are making 
similar efforts. 

As the amount of content 
sold through wireless net- 
works increases, so will the 
demand for tracking data. 

"The gold standard of any 
measurement service is to track 
actual sales," Leakas says. 
"Record labels want to see how 
their artists are performing 
both in the ringtone space and 
[with] full -length music down- 
loads when they become avail- 
able. It helps them see how 
their marketing efforts are per- 
forming, especially when you 

can dig down into a per -mar- 
ket level." 

13I1'S & I313I1=I=S 

SPORTING SOUNDS 
OF THE SEASON 
With the onset of the holiday 
sales season, a number of new 

videogames are about to bow, 

and many of them contain 
highly anticipated sound- 
tracks. Electronic Arts' "SSX 

On Tour" snowboarding game 
features 41 tracks, including 
classic metal from Iron 
Maiden, Motörhead and Def 
Leppard and new music from 
Avenged Sevenfold, the Hives 

and Louis XIV. The prior ver- 
sion of "SSX" won the best 
soundtrack award from the 
Academy of Interactive Arts 
& Sciences. EA's "NBA Live 
06" soundtrack weighs in at 
a comparatively sparse 16 

tracks. However, it features 
debuts from O -Tip (featuring 
Busta Rhymes), Linkin Park's 

Mike Shinoda -led Fort Minor, 

Tego Calderon and exclusive 
music from Bishop Lamont, 

The Pussycat 
Dolls are the 
featured act 
on Y Music's 
Who's Next 
new -music 
program. 
Their debut 
album, "PCD," 
bows at 
No. 5 on The 
Billboard 200. 

Green Day is 
appearing in 
Y Music's 
new ad 
campaign 
touting the 
Yahoo Music 
Unlimited 
subscription 
service. 

1 Bow WOW 
Like You COLUMBIA 

2 SHAKIRA 
La Tortura EPIC 

3 D.H.T. 
Listen To Your Heart ROBBINS 

4 THE PUSSYCAT DOLLS 
Don't Cha INTERSCOPE 

5 KELLY CLARKSON 
Behind These Hazel Eyes RCA 

6 MISSY ELLIOTT 
Lose Control ATLANTIC 

7 KANYE WEST 
Gold Digger DEF JAM 

a MARIAH CAREY 
Shake It Off ISLAND 

9 BOW WOW 
Let Me Hold You COLUMBIA 

to MARIAH CAREY 
We Belong Together ISLAND 

11 GORILLAZ 
Feel Good Inc VIRGIN 

12 RIHANNA 
Pon De Replay DEF JAM 

13 THE CLICK FIVE 
Just The Girl LAVA 

14 PRETTY RICKY 
Grind Wdh Me ATLANTIC 

15 KELLY CLARKSON 
Since U Been Gone RCA 

16 SIMPLE PLAN 
Untitled LAVA 

17 R. KELLY 
Trapped In The Closet ZOMBA 

13 GREEN DAY 
Wake Me Up When September Ends REPRISE 

19 FALL OUT BOY 
Sugar, We're Gain Down ISLAND 

20 FRANKIE J 
How To Deal COLUMBIA 

3,126,212 

2,970.411 

2.735,386 

2,440,891 

2,418,504 

2,105,922 

2,035,746 

2,024,424 

1,915,361 

1,902,684 

1,831.875 

1,809,570 

1,786,832 

1,778,113 

1,762,910 

1,747,219 

1,722,738 

1,671889 

1,659,010 

1,606,562 

The top 20 audio and video streams (combined) for the lour weeks ending Sept le 
Source. Nielsen Broadcast Data Systems 
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Mix -Tape Crackdown 
Retailers Get Arrested While Labels Reap Benefits 

On Sept. 29, Skippy White, who 
has operated a record store 
under his own name since 1961, 

gets to find out if he is a crimi- 
nal or not. 

In April, White was charged 
with carrying CDs that didn't 
list the addresses of their man- 
ufacturers. White reports the 
police raided his three stores in 
Boston; Cambridge, Mass.; and 
Pawtucket, R.I., confiscating 
roughly 8,700 CDs. 

As White found out, it is ille- 

gal to sell any CD that does not 
have the manufacturer's name 
and physical address on it. 

Of course, those 8,704 discs 
-in case you haver', figured it 
out yet -are mix -'ape CDs. And 
just so you knew, the Record- 
ing Industry Assn. of America 
is on the wa :path about them. 

At the l ational Assn. of 
Recording .vierchandisers' con- 
vention 1 ast month, RIAA 
chairman Mitch Bainwol said 
the organ zation is renewing 
its "retail litz." 

You wo dd think that blitz 
would be aimed at bodegas, 
candy stor. s and five -and -dime 
outlets ca trying bootlegs of 
popular albums and movies, or 
at those record stores rumored 
to be using CD burners to boot- 
leg hit albums -a scandalous 
tactic if ever there was one. 

But the RIAA blitz also tar- 
gets record stores for carrying 
mix-tape CDs. In June, the trade 
group scored high -profile press 
for the raid of Mondo Kim's in 
New York. In that bust, the po- 
lice confiscated mix -tape CDs, 
bootleg albums and videos and 
a DVD burner. 

But even before the Mondo 
Kim's raid, White and Rusti 
Pendleton -owner of Rox- 
bury, Mass., R &B store Funky 
Fresh -felt the sting of the 
RIAA war on mix -tape CDs. 
Like White, Pendleton is fac- 
ing criminal charges. 

Some label staffers suggest 
that White and Pendleton are 
"guilty" only of participating in 
the major labels' hype ma- 
chines. As one urban field mar- 
keting representative explains, 
a song has to "pop" at clubs and 
in the street, via mix-tape CDs, 
before a label is willing to work 
that song to radio. 

"Several months before we 

put a record out," the rep 
adds, "we get it out to the DJs 
to get it into nightclubs and 
onto mix tapes." 

Indeed, industry executives 
report that labels have been 
known to pay thousands of dol- 
lars to get their developing 
artists onto mix -tape CDs by 
popular DJs. In fact, some hip - 
hop artists built their reputa- 
tions by making such CDs, not 
to mention appearing on them. 

A major -label urban mar- 
keting VP says mix -tape CDs 
are not only part of hip -hop cul- 
ture, but "the foundation" for 
marketing the music. 

Soon, radio is bashing those 

`We look 
the other 
way when 
it's on the 
street.' 

-ANONYMOUS 
LABEL HEAD 

songs into the heads of listen- 
ers. But until the songs are re- 
leased, most customers can only 
get them from mix -tape CDs. 
Needless to say, DJs sell such 
CDs to expand their reputation 
as hitmakers and, to be blunt, 
to make a buck. 

Even radio stations get into 
the act by offering radio mixes 
of their playlists, which are 
passed out as CD samplers. 
These "greatest hits" -style CDs 
are done with the labels' bless- 
ing, but they often turn up for 
sale on the street, sometimes in 
pirated versions. 

White and Pendleton say they 
avoided radio -mix CDs and 
bought directly from DJs who 
produced mix -tape CDs. 

Given the role that mix -tape 
CDs play in marketing urban 
music, you would think label 
executives would question the 
prosecution of indie mer- 
chants. But only the street -level 
staff seem to care. 

One e -mail from a major - 
label staffer that found its way 
to Retail Track notes that "what 
sucks about the RIAA raids is 
that the people who are pro- 

ducing these CDs are not held 
accountable (DJs, stations). 
The RIAA [is] going after the 
neighborhood mom -and -pops, 
who certainly are having a 

tough time making ends meet 
as it is and just cannot handle 
being slapped with fines, let 
alone being arrested." 

But not everyone feels that 
way. "We look the other way 
when it's on the street level, 
like someone selling mix tapes 
on the corner ... because that's 
how we create a buzz," the 
head of one dance /hip -hop 
label admits. "But [White] 
should not be selling them; he 
is supposed to be selling legit- 
imate records." 

One major -label head of 
sales adds that White has "got 
problems." 

"I know that sounds like it's 
hypocrisy," the sales exec con- 
tinues, "but I don't think the 
government understands the 
industry's marketing strategy 
using mix tapes." 

RIAA executive VP of anti - 
piracy Brad Buckles says he has 
heard of the strategy but ques- 
tions whether labels authorize 
it. Beyond that, "I don't know 
anybody that has been author- 
ized to reproduce them by the 
thousands," he adds. 

Moreover, he says, most mix- 
tape CDs confiscated in raids 
are of the greatest -hits variety. 

To be sure, there is plenty of 
money to be made in such 
CDs. Certainly the RIAA 
should investigate the situa- 
tion, but perhaps it could also 
be a bit more discerning. 

After all, you have to wonder 
what's going on when an on- 
line store that appears to sell 
only mix -tape CDs has a home 
page with 48 such titles, each 
priced at $6.49, and a dis- 
claimer that reads: "All CDs 
and artwork are promotional 
and are free with the purchase 
of the jewel case." 

In the meantime, White is 
due in court Sept. 29. Sources 
say that there is a plea bargain 
on the table. If it is accepted, 
White would only get proba- 
tion, but it might come with a 

criminal record. 
If it does, that would be a sad 

coda to the 45 -year career of a 

music retail pioneer. 
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BY MICHAEL PAOLETTA 

.. n March, UJ2 was i-ducted 
into the Rock and Roll Hall of Fane by Bruce Springsteen. By 

turns elocp entar:d funny, Sprincs:een's induction speech con - 

cludec with a mention of U2's pe -tnership nr th Apple. 
A man or integrity, Springsteen acknowledged that ne was 

shocked to learn that the Irish s. oerstars received no money 
for their participation in the Apple campaign. 

Springsteei jo <ed that anybody can do ar ad and 7E Ice the 
money but fro do ai ad and not take. ihe money, well, "that's mart" 

Indeed, Sor nçsteen is among E banishing treed of artists who 
have not embraced the power -and payoff -of brand n- aket- 
ing. But he did offer a new angle c n the practice. From the stage 
he tolc menacer Jon Landau to caf up Bill Gates "or whaeier is 

behind this thing" and sugges: a rec- white- ar&blue iPod signed 

ay the 3rtiEEthirrself. Now remember," Springsteen addec, "no 
natter now mach money he offers you, don': take it." 

To paraphrase Eob Dylan- nctedfolksinge-and Victoria's Se- 

cret pitchman -the times have a- changed. 
What was crie considered taboo for man/ artists has be- 

come E n integral part of many a Tarketing Wan. And in tiese 
times cf a challenged and evoh.irg music incustry, where mar- 

keting and promotions dollars ate not whatthey once were, a 

partne-shio with a national orand has be_o'ie a signi9:ant 

days because act like Run -D.M.C. and 3usta 
Rhymes endorsed products in the r songs 
without tie 'invoriement of the brand it- 
self," B13ck Eyed oeas Tr ember wale-in 
tells Billboard. In tus way, they were'`cre- 
ating a band /brand lifest'le" long before 
it was fashionable. The Peas have done spots 
for brands like Dr pepper. 

Lookiig at a ce--nogra_hic break- 
down of the results, bled -: respon- 
dents were consicerably more ac- 

cepting of acts' p-crnotioral efforts 
than whi:es or Hispanics. Only 0.6% 
of blacks said artist. should not take 
part in ad campa gns. 

Across the board, the -espon- 
dents were even riore open to an 

artist's songs beii3 used n a cam - 
oaign, wi:h 48.4% of the sample 
supporting this practice. 

On the other hand, the respon- 
dents were sensitise to a- :ists ac- 
:epting cash to mention a oroduct 

means cf generating buzz and "3, S. 

"The music inck. stry needs to expose its wares to new ears but 
it doesn't necessarily have the marketing dollars needed -c ac- 

complish this," says Josh Rabinowitz, senior VP /directca of 
music at Gres Worldwide ad agency. Conver;ely, a brand That 

nas a multimillion- dollar media bud --iPod, Che.,.rolet or Jaguar, 

or example -can pull out all the sups in a rational campa gn. 

And how do the fans feel abou: artists who ioin the brand - 
r:g bandwagon 

In a new survey, 63.5% of respondents said an artist's par - 
ticipation in a TV commercial 1o a- oroduct did not affecttheir 
attitude toward tie artist. What's more, 23.4% said such TV 

spots actual./ built their interest ir :he artist Orly 13.1% said an 

artist promoting a oroduct turnedihem off to :hat artist 
The findings are part of a survey of 2,50D music fans con- 

ducted n August by PromoSguadJHitPredi_ tor. The si,.rvey 

was commissioned by Billboard in anticipatior of the second 
annual Advertising Week, a series c..," events :Ek ng place Sept. 

26 -30 at various venues throughout New York. 

The goal cf the survey was to measure fais' attitudes to- 
ward artists nMo participate in ad campaigns 3nc to gain insight 
i ito the effectiveress of those car: Deigns. 

In the survey, 39% said it is "OK" for an artist to take par, ïh a 

campaign. Anoth=er 32.5% said "it depe=nds on th e product"- 
ing the common wisdom that bandstand brands must be carefully 

matched. Only 6% felt artists shouidtjust say no toad campagts. 
Most observers believe that high level of acceptance is a 

major break f-o:-n past attitudes. 
"Fans accept banns who hook up with products more ncwa- 
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in a song with 31..S.% saying such product placemen: "com- 
promises En artis:% integr ty." Again, bl3c<s were rr ore re- 

ceptive to productplacement in songs wi :h only 129% ex- 
p ressing displeasure with tie practice. 

Perhaps most important to the music and advertisirg com- 
munities were the results reflecting the effectiveness of 
trand /bail marriages. 

Nearly ;0% of responder :s said it builds :heir interest in the 

product when they see an artist they know aid like in a TV 

spot. At the same tine nearly 24% said these ads build their in- 

terest in the artist. In both cases, younger audiences (aces 13- 

17) were more easily it fluen:ed. 
Robert Passikaff, founder and president cf Brand Keys, a 

brand and customer loyalty consulting compary in New "ork, 
considers such burr tiers healthy -particularly because TV 

spots can reach -ens cf millions of people. So, if one -therd or 

THE FANS SPEAK UP ABOUT 

In genmal, do .'ou th..nk it is OK rar an artist to 
take part 'i an advertising campaign? 

I don t 
really c3 -e 

(22.5%; 

I depenc s on the product :32.5% 

When you se,.? 3n artist you know and like ,n 

a TV commerc "al fo- a product, hove does r! 

affect your 3itituae toward the product? 

It turns me 
off to the 
product 
(7.8 %) 

It builds my 
interest in the 
product (23.6), 

lt dc'ssn't 
mace a 

diffe - nce 
to ne 

(62.6 %) 
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The nurnoe-s in the survey jump -vhen respondents hear musk 
in a TV spat): by a new artist they have neverheard befc re. Mee rlr 
40% saidit builds their interest in tie artist. while only9.7 %cor- 
sidered itaturnoff. Again, black fans weremost receptive, v. it* 
47.7% saying 3 TV spct could buid their interest in a new artist. 

This is music to the ears of artists and :abet execs. "Strate- 
gic marketnç opportunities are at the topof every artist's rr a - 
keting pled," Virgin Records executive VF of market ng Randy 
Miller says. 

Internator al DJ /producer Paul Oakenfald, whosemusic ins 
appeare in spots for Diet Coke, HummE r and other naticnsl 

brands, agrees. "You need other vehi- 
cles to promote and market your music" 
he says. 'You can't -ely on redo or M-V" 

In Europe, Oakenfold has partnered 
with Toycts for a n ?.w ad campaign this t 
runs through the holidays. The spot'es- 
tures "Feed Your Mind," the bad single 
from Oaloenfold's second studio album, 
due early next yea. 

"The ac will run over 1,000 tines 
throughout Europe," Oakenfold s3ys- 
"No disrespect to record labels, but they 

her favorite artist and song Sure,she's cressed in c.othes fror 
the re:ailer, but the spot is as much about her and her musk. 

The spot halFaed to sell jeers and Stone's CDs. "Gap offered 
us a way to exc se Joss to a wider audience -while focusing 
on her voice and personalty.' sais Marty Maidenbe-g, Stone's 
manager art Sauctuary Management. 

In the case of Kings of Leon, the RCA act's song "Molly's 
Chambers" apoeared in the Volkswagen spot this summer. 
Suser Clower, cf strategic rnarketiig and artist develop- 
ment 'or RCA Music Group says sales of the band's 2003 debut 
a bum, "Youth & Young Manhood" (which includes "Moltr's 
Chambers") slot up durinc -he campaign, as did sales of tie 
track at the Apple iTunes Music Store. 

"During tie summer month 3, we were selling 10,000 to 
15,000 downloads of the si-gie pe- week at iTures," Clovicer 

says. 'You car no: ceny the penefits of working together w t 
brands -but it rust be a natural fit, ore that makes smart bus - 
ness sense for the band and z,rand.' 

Because, at the and of the d3 /, corsumers anc music er- 
tiusiasts know f somethiig is contrived. 

"You don't want the artist to appear to be the anti- Christ- 
a sel'- out- tccare fans" Viala_or Management co- founder 
Chris Lighty says. `The artist's belief in the product is tops " 

FOR BLACK EYED PEAS, JOSS STONE AND OTHER ARTISTS, DEALS 
WITH NATIONAL BRANDS HAVE BECOME A NATURAL PART OF 
THE PLAN. SO WHAT DO THE FANS THINK OF THESE ALLIANCES? 

one- qua-ter are positively affectmd, as the survey suggests - 
wel 1, do the math. 

"Brand marketers are despera for a return on investment," 
Pass kof' says. "Thirty percent is golden." 

Patty = avreau, president of brand strategy consuttirg firm 
RedscoLl in New York, calls it a onenomenal result. She says 
such numbers point to "increasec purchase receptivity," which 
is the bottom line of most ad campaigns. 

cannot ouy exposure like this' Toyota will also sponsor Oak - 

enfold's upcoming tour. 
Many artists who have appeared or had music featured i 

recent ZV spots see a directcorrelation between such exposre 
and their CD sales. Among suc essful grand /bard hoocL33 
are Joss Stcne with Gap; Kings of Leon with Volkswagen and 
U2, Gor`I azand Caesars with IFod. 

Stour's Gap ads centered or her singing or to king aoert 

PRODUCT ENDORSEMENTS 
I4'h; n you see an artist you know and like in 
a Tt' commercial for a duct, how does d 

affect your attitude txvard the artist? 

It turrs me 
off to the 

artist 
(13.150 

t auilds my 
nterest in the 
3rist (23.4) 

Son- etimes artists ari' paid to menti m a 
oroduct in a scng. This practice. 

Upsets me 
becau:c it 
comp-o- 

It doesn't mises an 
mate a artis<'s 

diffeience integ "it y 
to xe (31.9'/) 

(63 5%) 

Doesn't really matter to me ( 32.8 %) 

l> )K onl 
f the 

product 
f is the 

scng anc 
the artis" 
(55.4%) 

In the Prcnot;quad /BiMbcard survey, 66.3% of respondents 
said acts shot id only do sects -cr "products they actually "use 

and believe ii: But :here was a discorre :t for the fans, as only 21% 

said they assure an artist endoes,ng a product actually uses it. 

This skepti:ism could be credited to the fact that toctay's 
+onsumers -part cularlj you iger fans -experience musi: 
wrapped around brands with t-emendous frequency. Passive 

orarding occurs it stadiums and on "v.eb sites and TV shows - 
places where deals have been struck with people other than tie 
reccrd label .z r managernert. 

"Kids have become de<_ens tized and oblivious to brands 
that surround artists and musi_," artist manager David Sc- 
nenaerg of CAS Commuriicat ons says. "So, when you affir- 
mat vely males deal with abrand, it may not look so differert 
from passivehrarding." 

Sill, a brand that is a good fit with the act can get the job 
done for bots parties. 

Tie partn=_rsiip can be Lne <pected -50 Cent and Gla =erau 

Vitamin Water, say -but it must come across as genuine " 
warted a hea t-sr partnership, because he already has a gangsta 
image," _igh:y says. 

Another frequently cited example cf a successful partnersh o 

is the now c ass_ is Mitsubishi soot that featured "Days Go By" 
by Dirty Vegas `The spir t of tie spot was in touch with the 
spirit of the scrg." says Eric H rshberg, managing partner/a.- 
ecutive crealie. director of the Deutsch agency. 

"Corw-umers do not like to feel the money charging hands," 
Hirshberg ex- ains.'They fantasize that the band just wanted xi 
be part of the ad. deally, that's how you want it to ne." 
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Bon Jovi revs up the opening -night crowd 
at AEG Live's Nokia Theatre Times; Square. 

BY RAY WADDELL 
When it comes to music in New York, there is a new room in town. 

The $21 million Nokia Theatre Times Square, with a flexible 
capacity that tops out at about 2,100 seats, will immediately pro- 
vide stiff competition for existing Big Apple venues. 

Debra Rathwell, senior talent buyer for AEG Live, which de- 
veloped and will operate and program the new venue, sees it as 
"an incubator for developing talent and a showcase for large 
artists playing multiple dates." 

Rathwell adds, "We will do comedy, country, gospel, R &B, 

Latin -try some of everything -and it all works based on the 
venue's location and size." 

Veteran agent Jon Podell has the highest praise for the the- 
ater. "It is the most ridiculously perfect venue I have ever seen 
in my life," he says. "You don't know until it's opened if it has 
any soul -that has yet to be reckoned with. But in terms of a bil- 
lionaire who built a venue and thought of everything, yes." 

The venue, converted from the Loews Astor Theatre at 1515 

Broadway, opened Sept. 19 with a Network Live -produced mul- 
timedia extravaganza that not only showcased Bon Jovi s new 
"Have a Nice Day" album release, but also the theater's broad 
technological capabilities. 

"The opening and the Network Live broadcast were amazingly 
successful," AEG Live CEO Randy Phillips says. "Bon Jovi and 
Nokia Times Square rock." 

The initial lineup for the new Nokia Theatre Times Square 
demonstrates the wide range of acts suitable for smaller venues, 
as well as the diversity of acts that can play New York successfully. 

Tim Leiweke, CEO of AEG Live parent AEG, says developing 
such theaters is a high priority for the company "simply because 
if you look at the music business, there aren't a lot of new artists 
that can fill up an arena. Realistically, some of the best music 
today is [by] people like Norah Jones or Alicia Keys that are more 
suited for the intimacy of a theater." 

THE ROAD TO TIMES SQUARE 
The veteran AEG Live New York team, which includes Rathwell, 

senior talent buyers Mark Shulman and Mike Donovan, tour coor- 

dinator Donna DiBenedetto, senior production manager Neil Ryan 

and theater GM Bill Brusca, was mostly in place when AEG made 
its move into the New York market. Most of the staff came from the 
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fallout when Clear Channel Entertainment purchased New York /New 
Jersey promoter Metropolitan Entertainment in 2002. 

"I swept in and took all of them ... and called it AEG Live New 
York," Phillips says. "Overnight, we were in action." 

One of the first orders of business at AEG Live was to find an 
intimate room. "Small venues are critical in New York; if you want 
to be in the business, you also have to break acts," Phillips explains. 

Shulman says he looked at nearly 50 sites in New York "and 
this one at 1515 was, by far, the one with the greatest potential 
and was the most striking space of them all in terms of its scope, 
its possibilities, its sightlines and its lack of columns." 

Having the deep -pocketed AEG behind the project was a major 
plus, Shulman admits. "I knew that AEG would do it right, and 
if that meant $20 million, it meant $20 million," he says. "It's 
really great working for a company that has our kind of resources 
and will back up an idea that you have as long as you can show 
them that it has great potential." 

The Loews Astor, which closed in summer 2004, had been 
New York's largest single- screen theater. AEG Live put it through 
an extreme makeover. "We had to gut it," Phillips says. "We had 
this tremendous expanse without poles, so the sightlines were 

THE LINEUP 

The Nokia Theatre has about 60 shows on the 
books, including four nights of Social Distortion 
with Mest and Bullets & Octane beginning Oct.1. 

Among the other shows booked: 

Nickel Creek Slipknot 
Oct. 7 Oct. 30 -31 

Steve Winwood Hanson 
Oct. 10 Nov. 2 

Blues Traveler Bauhaus 
Oct. 16 Nov. 11 -12 
Danzig Pat Green, 
Oct. 17 Dierks Bentley, 

Les Claypool Cross Canadian Ragwee 
Oct. 21 Nov.14 

Black Label Society The Meters 
Oct. 26 Nov. 25 

insanely good and the acoustics were great. But we had to build 
the whole stage box, and we built two platforms that hold about 
800 people each and there are about 606 seats." 

Leiweke acknowledges $21 million is a lot to invest in a small- 
ish theater. "We spent a stupid amount of money building that 
theater out, not only acoustically and from a fan experience, but 
we spent millions of dollars wiring that theater to be the perfect 
studio for live content," he says. 

Designer David Rockwell and the Rockwell Group were re- 

sponsible for design and architecture. The auditorium features 
two VIP mezzanines with lounge seating, a high -tech in -house 
lighting system and an in -house sound system by JBL. Backstage 
boasts luxury dressing room suites with full bathrooms includ- 
ing showers, flat -screen TVs and wireless Internet capabilities for 

band and crew. A green room for band, crew and VIPs seats 30. 

The venue's marquee is an 85- foot -long Mitsubishi LED HD 
screen, capable of displaying live and digital video. It is one of 
the largest marquees on Broadway and connects to the marquee 
for MTV, which is headquartered and has studios in the same 
building. The theater marquee has interactive capabilities for 
text messaging with fans, and events can be broadcast live from 
the stage to the marquee in real time. 

Distributed throughout the venue are five media panels that 
allow electronic media outlets to access live footage from inside 
the theater. The theater is also wired to MTV's studios. 

"I'm happy with what we have achieved in that we have put in 
a system of both sound and lights which are far beyond anything 
available in any current space" in New York, Shulman says. "This 
facility is not built to be like Madison Square Garden; you're not 
supposed to roll in with 12 trucks. That's not what we're trying 
to be. But for a facility of this size, we're able to do a ton of stuff." 

NUTS AND BOLTS 
Rockwell's design maintained about 600 seats in the existing 
theater. There are an additional two levels that are flat floors. 
Combined, that makes for two general- admission standing lev- 

els and one for seating. "I used to run [New York venue] Irving 
Plaza and one of the problems I had there was we didn't have 
any seating," Brusca says. "So, having seating available is just a 

major plus for me in terms of operations." 
After patrons enter the venue at street level, a grand staircase 
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flanked by two escalators takes them down to a large lobby /lounge 
area with two expansive bars. The venue's east corridor has coa- 
troom facilities, a third bar, a food kiosk from Europa Cafe, a 

Nokia video wall, interactive kiosks and restroom facilities, "which 
are quite spectacular in and of themselves," Brusca notes. "The 
ladies room has 26 commodes, probably one of the largest ladies' 
rooms in the city." 

The venue is also roadie -friendly. "Load -in is real sweet," 
Brusca says. "You load right onto the dock where the freight areas 
are, you drop down one level to the basement, come off the ele- 
vator and it's a straight shot of 30 feet to the stage." 

Production managers will also be impressed with the venue's 
design, Brusca says. "They very wisely designed it so that all the 
stuff that's usually on the stage -the amp racks, the dimmer 
racks, all the brain power that manages the show -is all beneath 
the stage," he explains. "It's a clean stage with nothing but the 
act and the monitor board on it." 

The venue is wired with fiber optics throughout. "Obviously, 
the big challenge will be to schedule between live contemporary 
dates, whether it's music, comedy or corporate, and MTV's 
needs," Phillips says. "The building will probably be working 
300 days a year." 

H US 
Rathwell admits convincing agents to commit to a new room in 
such an important market took some doing. "Mark and I went 
on a `dog and pony show,' and we actually went to visit with every 
agent and brought a little slide show with us," she says. "What 
we wanted to do was show them all the bells and whistles so that 
they really understand what this building was, what it could do 
and that it really filled a niche in the New York market." 

A major objective was to make the economics of playing the 
Nokia Theatre Times Square as favorable as possible. "We kept 
the economics, the load -in, load -out, etc., at such a rate that a 

band can make more money playing there than they can play- 
ing a bigger venue in New York," Phillips says. 

"Say you have an artist and you aren't quite sure it could sell 
2,500 -3,000 tickets, which would be a seated venue," Rathwell 
explains. "And you can play a show with 1,350 seats at the Nokia 
Theatre and have the same economics going on, just because 
it's so favorable." 

Perhaps the most attractive element of the theater to agents 
and managers is the niche it fills and the flexibility it offers. 
"In New York you have 1,200- and 1,300- seaters like Irving 
Plaza, then you jump up to 3,300- to 3,500- seaters like Rose- 

land, the Hammerstein and the Beacon," Phillips says. "And 
this fits a crucial niche. If we put tables and chairs in there we 

can go down to 1,200 seated up to 2,100 [in] a combination of 
seated and standing." 

The diversity of the market is a plus for booking the venue. "In 
New York there are a lot of artists that can sell 1,000 to 1,500 tick- 

ets," Rathwell says. "That doesn't mean they can do that anywhere 
in America, but they should be able to find an audience here." 

The Nokia Theatre Times Square is a further expansion of the 
existing relationship between Nokia and AEG. The partnership 
already encompasses Nokia Theatre Los Angeles, a recently 
announced 7,000 -seat theater in an AEG -developed sports and 
entertainment district in downtown Los Angeles; Club Nokia, a 

2,500 -seat concert venue, also in the district; and Nokia Theatre 
at Grand Prairie (Texas), a 6,000 -seat venue. 

"We're the masters of the economics of naming rights," Phillips 
says. "That's what we do." 

And now intimate theaters are what they do. "We're looking 
at a number of projects, whether it's build- from -scratch free- 
standing or retrofitting an existing structure," Phillips says. "It 

shows our serious commitment to the industry, to not only do 
arena talent but to help break new talent." - 

CURTAIN GOES UPON 
AEG LIVE'S $21 MILLION 
TIMES SQUARE VENUE 
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Billboard 
SPECIAL FEATURE 

° e is an icon a musician whose first initials 
x' alone separate him from a legion of admirers 

and wannabes. 
His name ias beccme a brand for his own 

style of blues. Mcst anybody who has slung a 

guitar over their shoulder would give an appendage for 
the privilege of playinc with him. 

And yet, in this year That narks his 80th birthday and 
the arrival of a new altum t tied "B.B. King & Friends - 
80," he numbly says, `There are a lot of people who 
haven't heard of B.B. king.' 

That is hard to imagine. S nce he started recording in 
1949, King has set a standard of musical excellence that 
has influenced scores of followers and has seldom been 
equaled. A player, singer, w-iter and bandleader, he is a 

Mississippi Delta pioneer who forged his own unique 
sound from the influence of his Forebears. 

King has created a soulfLI, melodic approach to the 
blues that nevertheless stings when it has to and is played 
with a genuine sense of grit and urgency, even when the 
arrangements are polished -o a shiny sonic veneer. 

Much of the credit fo- that goes to King's playing style 
and his distinctive tone a sweet, ringing sound influenced 
by Hawaiian and county music. But he plays with a tech - 
nique learned from such blues and jazz 

Al 

BY GARY GRAFF 

AS HE TURNS 
80, THE KING 

OF THE BLUES 
STILL DEFINES 
A GENRE, AND 

THE THRILL 
CLEARLY IS 

STILL ALIVE 
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THE THRILL IS ALIVE (cont.) 
from »p35 
masters as T -Bone Walker, Charlie Christian, 
Django Reinhardt, Lonnie Johnson and King's 
cousin, Bukka White, whose 10 -month tutelage 
of King in the mid -'40s laid the foundation for 
his subsequent approach and musical vision. 

Like the greats he admired, whatever he was 
playing -be it "Three O'Clock Blues," Lowell Ful- 

som's "Every Day I Have the Blues," Joe Turner's 
"Sweet Sixteen" or his signature hit "The Thrill 
Is Gone"-became King's from the very first note. 

men that includes a touring summer blues fes- 

tival. The "80" album features collaborations with 
Eric Clapton -with whom King won a best tra- 
ditional blues album Grammy Award for "Rid- 

ing With the King" -Elton John, John Mayer, 
Gloria Estefan and others. Ground has been bro- 
ken on the B.B. King Museum & Interpretive Cen- 

ter in his hometown of Indianola, Miss., and a 

chain of nightclubs that carries his name con- 
tinues to flourish amidst the Hard Rock Cafes 

He developed a live reputation in the Memphis 
clubs before recording for Bullet Records, which 
led to a formal contract with the Modern Records 
spinoff RPM label in Los Angeles, recording with 
Sam Phillips before he established his Sun 
Records imprint. 

King's career highlights can fill a book - 
including his own "Blues All Around Me" and the 
new "The B.B. King Treasures" for his personal 
collection of mementos. He pounded the Billboard 

`BELTES MUSIC DOESN'T GET 
EXPOSED ON THE RADIO LIKE OTHER 

TYPES OF MUSIC. B.B. - KING 

Taste has something to do with it, too. One of 
his most famous encounters was during an on- 
stage jam with the late Stevie Ray Vaughan. Seek- 

ing to impress his idol, Vaughan played a furious 
flurry of notes. Though equally virtuosic, King 
responded with a single, pure ping. Recognizing 
the simple statement King was making, Vaughan 
was reduced to tears of laughter. 

King has maintained those virtues for 56 years 
of recording and heavy touring, and sounds as en- 

thusiastic today as he probably was at the beginning. 
Of course, there is plenty of reason for addi- 

tional enthusiasm on this year of King's 80th birth- 
day. (The celebrated day was Sept. 16.) 

He is still on the road, of course, with a regi- 

and Houses of Blues. 
He was born Riley B. King in Itta Bena, Miss., 

and raised by his mother and grandmother, work- 

ing as a sharecropper and singing in church. 
In 1943 he moved to Indianola, where he started 

hearing the music that would affect his life and 
inspire his career. He returned to the town after 
studying with White in Memphis, but the muse 
was too great. In 1948, he and his wife, Martha, 
packed up and headed back to the city. 

King became a DJ at WDIA Memphis, first 
known as the Peptikon Boy, then as the Beale 
Street Blues Boy, which was later shortened to 
Blues Boy and then to B.B., giving him a stage 
handle as well. 

R &B charts with 74 songs between 1951 and 1985. 

He also appeared on other surveys, thanks to the 
Grammy -winning crossover sensation "The Thrill 
Is Gone," which hit No. 15 on The Billboard Hot 
100 in 1970, and "When Love Comes to Town," 
his collaboration with U2. King even appeared 
on the Disco Singles chart in 1975 with "Philadel- 
phia," while the title song to "Riding With the 
King," written by John Hiatt, was a Mainstream 
Rock chart entry. 

Besides U2 and Clapton, King has recorded 
with the Rolling Stones, Van Morrison, Willie Nel- 

son, the Crusaders, Dr. John, Joe Cocker, Pink 
Floyd's David Gilmour, Marty Stuart, Grover Wash- 

ington, Randy Travis, the Dave Brubeck Quartet, 

Pat Metheny and even cartoon family the Simp- 
sons, on 1990's "The Simpsons Sing the Blues." 

Although he says his pace has slowed, King 
continues to work harder than many musicians 
who are decades younger. Clearly, the thrill is very 

much alive for music's new octogenarian. 

Did you ever imagine you would still be doing 
this when you turned 80? 

[Laughs] No. I wouldn't have bet you that I 

would've got over 50. But I'm happy to be here. I 

feel that I'm very lucky. This year has taken its 
toll, it seems to me, on people in entertainment. 
Peter Jennings ... Mr. [John] Johnson in Chicago, 

the man who started the first black magazines 
like Ebony and Jet, he died ... Luther Vandross 
... and Little Milton. 

So I feel happy and lucky. It's sort of like when 
you get into the army; your buddy gets shot next 
to you, and you say, "I'm sorry, so sorry." But then 
you think, deep down, "I'm glad it wasn't me." 

What keeps you doing it at this point? 
Well, popularity has a lot to do with it. Blues music 
doesn't get exposed on radio like other types of 
music. So if I don't take it to the people, they don't 
know I'm out here. I go around the country or 
out of the country -I've played 90 different coun- 
tries -and I noticed a long time ago when I go to 

some city, I start to get mail and the record sales 

go up. 
So I've found out that it's best for me to travel 

a lot. Then I can get good work and, of course, 
sell records. continued on »p38 

Over the years, 

we've worked 

with a few icons, 

but you're a true 

original... 

lucky for us! 
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THE THRILL IS ALIVE (cont.) 
from »p36 
Do you feel a mission to promote the blues in 
general, as well as your own music? 
Well, that could be part of it. We've had and have 
today young superstars who play the blues, and 
they don't get the exposure I think they should - 
for example, Robert Cray, Kenny Wayne Shepherd, 
there are others. And I don't hear them. We only 
have two, three satellite stations, I think. They're 
the only ones that play the blues every day. 

Where I live, on Saturday night they'll play 
blues for two or three hours. So if a person was 
looking for blues, you have to wait till Saturday 
night, like you're a vampire. [laughs] But what 
about Sunday, Monday, Tuesday ... ? 

Why do you think blues cannot get more exposure? 
I think it's like when a person has a car, he lets 
ride who he wants. So the stations play what they 
want or what they think people want. They make 
money off it, so you can't blame them, I guess. 
So that's one of the reasons. 

You ask why I travel so much, and that's my 
reason. I could've retired financially when I was 
65, but that wouldn't have served a purpose to 
me. It seems to me now I do more good moving 
about than I ever did before, because more peo- 
ple know about me today. 

How did you start making music? 
Oh, I guess I started like most people did. I played 
little gigs around, tried to make people like me 
by doing the best I could. Finally I was a disc 
jockey, and I got popular in the area of Memphis, 
as far as the station could be heard. So I'd play lit- 

de gigs. My guarantee at first was $100, then $150 
a date. That don't take care of a band too much, 
so that caused me to be able to support myself 
and the group. 

What was your first recording contract like? 
My first record contract was with Modern Records; 

they were starting a new label called RPM, and 
Ike Turner at the time was kind of a scout for 
them. Ike and I knew each other, so he introduced 
me and that was my first recording contract. I had 
recorded prior to that, for a company out of 
Nashville called Bullet; I recorded four sides for 
them, but no contract. 

How has the label business changed since you 
signed with Modern? 
Well, they've changed quite a bit. How can I put 
it- they're a little more liberal than they once 
were. You can get a better percentage today for 
your records and such. A lot of the new young 
people, black, white or otherwise, today have ideas 
about their own production companies and their 
own music companies and so on, so they're able 
to make better deals than we could at the time. 
And that's helped those of us that didn't make 
much money earlier on, too. 

Was there a sense that music could make you rich 
when you started out? 
[Laughs] Well, I didn't think I'd get rich, but I 

thought I'd do a heck of a lot better than I was 
doing on the plantation. I was getting half a cent 
a side for each record, so that meant I got a penny 
for every [single] I sold. That was my first deal. 

But I probably would've done it for nothing, 
because I wanted to be recorded. When you want 
to record and you believe you've got something 
and you want the world to hear it, you don't think 
about the other stuff. You just want to record it. 
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I think a lot of the young people today feel the 
same way, but I don't think they'd do it for noth- 
ing. They've got better sense than I had. [laughs] 

Rolling Stone magazine recently named you the 
No. 3 guitarist of all time, behind Jimi Hendrix 
and Duane Allman. How did you feel about that? 
Well, I liked it very much. But had they asked me, 
I wouldn't have put me up that high. I would've 
thought that Eric Clapton and a few others 
would've gone ahead of me there. But since they 
said it, hallelujah! 

How did you develop your playing style? 
I could lie to you and say, "Yeah, I knew I was 
going to have this style," but I don't know how I 

did it. I was crazy about, believe it or not, the 
Hawaiian style of music. The Hawaiians have a 

different sound, the ukulele and the guitar, and 
so does country music with that steel guitar. To 

me, man, that's the greatest sound of a guitar ever. 

So every time I'd pick up a guitar, I'd trill my 
hand, and when I trill my hand my ears said it 

sounded like a steel guitar, if you know what I'm 
saying. I finally got to a place where every time I 

picked up a guitar I had to sound like that, be- 
cause I couldn't do anything else. 

What was your first guitar? 
My very first guitar was a little red Stella. Com- 
pared to the guitar I play now, it would be about 
two- thirds the length of it. I was working in Mis- 

sissippi, making $15 a month at the time. I found 
a guy who had this guitar, and he wanted $15 for 
it. So I asked my boss if he would get it for me, 
and he said yes, so he got the little guitar for me 
and I had to give up half my salary for two months 
to get it. 

How about your first Lucille? 
My first Lucille I got about 1950 or '51. It was a 

Gibson; it later became the 335, but at first it was 
a little black Gibson. 

And you are now on .. . 

Lucille the 16th. Most of the rest are at home. The 
first one got stolen one night when I was up in the 
Bronx in New York. I went to see a friend of mine, 
and someone went in the trunk of my car, took out 
my amplifier, my guitar, a spare [tire] and the bat- 
tery. I tried advertisements and said I would pay 

$5,000 to anyone who would bring it, but nobody 
ever did. I guess they never knew what they had. 

What kinds of changes have you experienced in 
the touring world during all these years? 
Well, today I can afford to get a bus for my band 
and ... sometimes, if necessary, we can fly, and 
we used to couldn't do that. My early years I used 
to take the Greyhound bus from one job to an- 
other, then finally we got a car. But now I've got 
a modern bus that we all sit and ride in. I keep 
two drivers for safety. And, of course, the people 
come out to see us. That makes a big difference. 
We're considered artists now, and they treat us 
like we are. 

How about equipment and technical accommo- 
dations at the venues? 
Well, I haven't gone as high -tech as a lot of peo- 

ple have, with the exception that we have electri- 
fied instruments like the guitar and the keyboards. 
And the sound system. But that's about it. 

Other than that, we don't have a lot of other 

Rolling Stone 
magazine ranked 
King among the 
top guitarists of 
all time. 

`I PLAYED LIrITLE GIGS 
AROUND, TRIED TO MAKE 
PEOPLE LIKE ME BY 
DOING THE BEST I COULD.' 

B.B. KING 
things like a lot of other modern groups do. It's to play with everybody. 
easy to carry around. In our bus we have our whole 
everything together. How are you feeling about the B.B. King Museum 

& Interpretive Center in Indianola? 
Oh, man, that's one of the greatest things that I 
think has happened to B.B. King. I'm from the 
Delta- Mississippi. Most of the blues singers in 
the world come from the Mississippi Delta, so 
this museum will tell a lot of these stories about 
not only B.B. King but about the Delta and music 
as a whole that has to do with the blues. 

I'm one, and a lot of others, believe that blues 
is the origin of much of the Western music we 
hear today. So this museum will tell a big part of 
that story. 

Your new album is another duets collection with 
a bunch of very well -known artists and friends. 
What do you get out of those albums that is dif- 

ferent from doing one on your own? 
These people are superstars, man. A lot of peo- 
ple know them that don't know B.B. King, so if I 
could get some of these people to play with me, 
that might introduce me to those people who don't 
know me. 

And another reason is because I enjoy work- 
ing with people, and it's educational. Most all of 
them I sit down, and we work together. There's a 

lot of learning, a lot of friendship, a lot of good 
things for people, I think, because I learned a lot, 
and being around so long I'm sure they must've 
heard something from me, too. So it was fun, 
good will and, I think, a good CD. 

Do you have a wish list of people you would still 
like to play with and haven't? 
It's more than I have time to talk to you. I want 

Are you giving them a lot of stuff to display there? 
Oh, yes, quite a bit. You might even get a chance 
to see two or three Lucilles there. 

Your nightclubs are becoming quite a success 
story, too. 
Well, the nightclubs, in the first place, I don't 
own them -but I wish I did. They use my name, 
and I've got a little continued on »p40 
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On September 16th the King 
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THE THRILL IS ALIVE (cont.) 
from »p38 
money in them. They're doing well; we have a 

couple of them right now, and they're doing real 
well. Maybe one day I'll make enough money to 

own one of them. [laughs] 

Do you have a favorite B.B. King album? 
Yes, one called "My Kind of Blues" -but I don't 
think anybody bought it but me! [laughs] I recorded 
it in one evening, the whole thing, starting about 
3 o'clock and finishing about midnight. And I was 
doing songs that to me had the blues feeling that 
we don't get in a lot of the songs we play. 

How about a favorite song? 
I'd have to go with "The Thrill Is Gone," because 
if I didn't play that I'd probably get tomatoes 
thrown at me. 

How did that song come about? 
Well, I heard the melody of it from a guy called 
Roy Hawkins. I liked the melody so well I rewrote 
the tune, the lyrics for it, and for two or three years 
every time I'd go to a session I had ideas for it, 
but it never worked. 

So finally one night in New York, about 2 in the 

morning, I pulled it out and had a great rhythm 
section -I had Herbie Lovelle on drums, Paul 
Harris on keyboards, Hugh McCracken on gui- 
tar, Gerald Jemmott on bass, and, boy, the minute 
we started, it clicked. I could hear it right there. 

Is it ironic to have a signature song called "The 
Thrill Is Gone" when, clearly, the thrill is hardly 
gone for you? 
Well, that's the myth about the blues, isn't it? Peo- 

ple think that every time you play blues your 
mother or father just died or your wife quit you 
and so on. But we like to play music because it 
feels and sounds good to us. Of course we get 
blues like everybody else, but there are a lot of 

Eric Clapton, right, and B.B. King teamed 
up for the hit album 'Riding With the 
King" in 2000. They reunited for King's 
latest release, `B.B. King & Friends -80.' 

songs that, if you're blue, all of a sudden you're 
not blue anymore because the song helps you. 

The blues isn't just about being blue; that's just 
a name they gave it, just like every rock'n'roll tune 
I've heard wasn't rock'n'roll. 

But what do you feel sets blues apart from other 
styles of music? 
I believe blues music is like any other type of 
music, really. The only thing is we don't paint 
pictures in blues music like a lot of people do in 
other popular songs. Tony Bennett and so many 
others, they would paint a beautiful picture of 
the woman by the brook, and there's the flowers 
and the meadow and so on, and finally you get 
to the point of wanting to take the woman's hand. 
We don't go that far; "Baby, I love you. Can we 

get married ?" [laughs] We're not as eloquent in 
the words. 

Do you foresee playing music for the rest of 
your life? 
I intend to do it for as long as possible, as long as 
my health lets me. I'm diabetic, but other than 
that, my health is pretty good. I can get along pretty 
well. People still buy my records and come to my 
concerts. I don't want to go fishing every day, and 
I don't feel like watching Hoot Gibson, Roy Rogers 
and all those guys, the old movies I'm crazy about, 
cowboy movies. I couldn't do that every day. So 

what else is there for me to do? m 

Dear B.B., 

I t has been our honor to_ produce the 
B.B. King Blues Festivalfor 
the, past 15 years. 

VV- e treasure you and your 
frientishi. 

W you the best on 
your 80th birthdaj, 

and always. 
Mï - Irene Paul Zukoski 

frontrow productions inc 
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i 
B. King certainly has not celebrated 
his 80th birthday alone. 

To mark the Sept. 16 milestone, 
Universal Music released "B.B. 
King & Friends -80," a new album 

on which the King of the Blues is joined by a star - 
studded roster of guest artists. 

The idea for the album developed naturally. "We 

were looking for a unique and exciting way to cel- 

ebrate B.B.'s 80th birthday," says Bruce Resnikoff, 
president of Universal Music Enterprises. 

"We know there are a tremendous amount of 
artists who respect B.B., and his most successful 
album had been one of duets with those artists. 
So we thought, `Why not do another album of 
B.B. with his friends and guest performers ?' 

"We went to B.B., who loved the idea," Resnikoff 
continues. "B.B. and his management put to- 

gether the initial list of artists who were impor- 

BY TRUDI 
ROSENBLUM 

tant and influential to B.B. and whom he wanted 
to work with, and we asked them. 

"But what was even more interesting, and what 
we didn't anticipate, was that other artists heard 
about the project and contacted us, wanting to 
be involved." 

The album includes King classics and blues 
standards penned by other artists. King teams up 
with Eric Clapton on the former's 1970 Grammy 
Award -winning classic, "The Thrill Is Gone," and 
with Roger Daltrey on "Never Make Your Move 
Too Soon." Daryl Hall joins King for "Ain't No- 

body Home." Van Morrison is his partner on 
"Early in the Morning." Bobby Bland joins in on 
"Funny How Time Slips Away," and ZZ Top's Billy 

Gibbons duets on "Tired of Your Jive." Mark 
Knopfler contributes to "All Over Again." 

King joins John Mayer for Leon Russell's 
"Hummingbird." Gloria Estefan duets on the 

Plans for King's new album involve exclusive deals with iTunes, AOL and Starbucks. 

Grammy- winning '80s song "There Must Be a 

Better World Somewhere," written by Doc Pomus 
and Dr. John. Sheryl Crow pairs with King for Lit- 

tle Willie John's "Need Your Love So Bad." Glenn 
Frey of the Eagles sits in on Junior Parker's "Dri- 
ving Wheel," and an Elton John duet on Jimmy 
Rogers' "Rock This House" concludes the album. 

UME began promoting King's birthday earlier 

this year with the release of "The Ultimate Col- 

lection" and the June groundbreaking of the B.B. 

King Museum & Interpretive Center in Indianola, 
Miss. The new album will be marketed with a 

wide- ranging campaign at retail, radio, online, 
in the press and on TV. 

At retail, in addition to placement in all the 
major music chains, the continued on »p44 

Wishin' B.B. a Happy 80th Birthday. 

To the guy who can sing that one note 
on "Lucille" that can hold 

all of the hurricane victims together 
in some little way. 

Love yo' ass B., 
Dr. John 
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Ç UMQ 
A UNIVERSAL MUSIC COMPANY 

NAPPY 

BLUES SUMMIT. 

B B. 

11.13 .N I \f: 
LIVE IM 

ECM BOIINT Y .IA ft 

YOU CONTINUE TO THRILL US EVERY PASSING YEAH 

THE BEST IS YET t0 COME 
- Universal Music G 'oup, UMe and Geffen 

CELEBRATE B.B. KING'S 80111 BIRTHDAY 

0ti20o5 Ilnlwnsnt IMrvI, I nllnptrn. a IMIyPm M IIMC M.xgEMy5 Ayr 

WITH B.B. KING & FRIENDS 

BIRTHDAY B.B. 

IN STORES NOW 

BBNING.CDM 
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ALBUM FETES 
THE KING (cont.) 
from »p42 
new album will be carried at 450 Hallmark stores 
and at several thousand other retailers that sell 
Hallmark products. 

Starbucks will stock an exclusive "Artist's 
Choice" album containing songs collected by King 

that have been most influential to him. 
"With adult- oriented artists, we're always look- 

ing for nontraditional outlets to capture people 
who don't walk into record stores," Resnikoff says. 

"We believe the demographic at outlets like Hall- 
mark and Starbucks can capture a certain audi- 
ence for certain types of artists. 

"As the traditional retail record business shrinks, 
we're finding a growing base of retail outlets that 
are not typically associated with the music busi- 
ness, but that are great for music," he adds. 

The label is not releasing a single to radio, 
but will instead send the full album to blues sta- 
tions, classic rock stations and nationally syn- 
dicated shows. 

House of Blues Radio broadcast a special the 
weekend of Sept. 18 -19 with interviews and per- 
formances by the artists. King also made a num- 
ber of other radio appearances, including an 
interview with NPR. 

On TV, King was due to appear on "Nightline" 
Sept. 16, as well as on several national morning 
and evening shows. 

In addition, a birthday party and fund -raiser is 

set for Sept. 20 in Los Angeles at the home of Sam 
Haskell, former executive with the William Mor- 
ris Agency, to benefit the B.B. King Museum. 

"B.B. is 80 years young, but he's going to be 
marketed in far more places and be more visible 
than artists half his age," Resnikoff says. 

UME also set up major promotion with Apple 
Computer's iTunes Music Store. During a pre - 
order campaign two weeks prior to street date, 
anyone who ordered the album from iTunes 
received three bonus tracks. 

After the street date, those tracks will be deleted 
from iTunes. But starting on the street date, iTunes 
was set to offer a "best of" collection of 80 King 
tracks for $49.99 (half the usual iTunes price), 
which will come with a PDF "digital booklet," fea- 

turing exclusive photographs and liner notes. 
iTunes has also selected the album to be part 

of its marketing program called 360, which will 
promote the album in a $1 million publicity cam- 
paign to 500 college campuses, press and other 
Web sites. 

In other online publicity, UME is working with 
such companies as AOL to offer their subscribers 
the exclusive chance to hear other tracks and al- 

ternate versions that do not appear on the album. 
"A lot of magic happened in the studio when 

recording this album, and the artists did addi- 
tional versions and other songs just because they 
were having fun," Resnikoff says. 

The additional artists may help to expose Kings 
music to a new audience, Resnikoff adds. 

"When you have influential artists who are 
exciting to kids, it makes this a much more attrac- 
tive record. Of course it will attract B.B.'s fans 
and blues fans, but each guest artist also has their 
own musical style and a fan base who will want 
to check it out, so it's great for expanding B.B.'s 
fan base as well." 

KING'S CLUBS: 

'GOOD IVI EIVIORI i:b, 
BY STEVE 
TRAIMAN GOOl)-rinnr_s° 

Apart from his large discography, 
B.B. King sees his expanding 
B.B. King Blues Clubs as a liv- 

ing, breathing, singing and 
strumming part of his legacy. 

In 1991, the original B.B. King's Blues Club 
opened on Beale Street in Memphis. A second 
club appeared on Universal City Walk adja- 
cent to Universal Studios Hollywood in Los 

Angeles in 1994. 
A third club in New York's Times Square 

bowed in June 2000. Two clubs opened at Fox - 

woods Resort and Casino in Connecticut in 
January 2003 and the Nashville location de- 
buted in August 2003. 

The B.B. King Blues Clubs are handled by 
the licensing division of Kingsid Ventures 
within Lieberman Management, headed by 
Matt Lieberman. 

"It's a big responsibility to protect and pre- 
serve the integrity of B.B. King," he notes. "We 

continue to pursue the right commercial oppor- 
tunities, maintaining desired branding and po- 
sitioning for B.B. and his music." 

King has taken a strong personal interest in 
all the club locations, headlining each venue's 
opening and appearing several times per year at 
all the clubs. 

"I really recharge my batteries every time I play 

one of my clubs," he says, "and jamming with 
many of my friends has produced some good 
memories and good times." 

The Beale Street Blues Co., under Tommy Pe- 

ters, is licensee of the Memphis, Nashville and 
L.A. clubs. "We all work hard every day to assure 
that he is as proud to be associated with us as we 

are proud to be involved with him," Peters says. 
Kevin Kane, who became CEO of the Memphis 

Convention and Visitors Bureau the year the Mem- 
phis club debuted, recalls: "The opening of the 
first B.B. King's Blues Club in 1991 was the real 
turning point that has continued on »p46 

Kings $tarted Their areer 

Crossroads of America's Music 
MEMPHIS , T E N N E S S E E 

Performa Entertainment Real Estate, Inc. 
Managers and Developers of Beale Street 

(901) 526 -0110 
www.bealestreet.com 

photo courtesy of Ernest Withers 
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DIBA INTERNATIONAL CONCERTS BV 

CONGRATULATES BB KING WITH HIS 80th BIRTHDAY 

THANK YOU 
FOR COLOURING 
THE BLUES AND 
FOR 20 YEARS OF 

GREAT COMPANY! 

Dick Jaarsma www.diba.nl Bauke Algera 

ALL OF US ARE HONORED TO SALUTE 

B.B. KING 
FOR HIS DEDICATION AND ACHIEVEMENT'S. 

HAPPY 80" BIRTHDAY 

FROM YOUR FRIENDS AT 

ROCHESTER 
Big & Tall 
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KING'S CLUBS (cont.) 
from »p44 
made Beale Street again one ofthe most dynamic 
entertainment and live music districts in the 
United States." 

Kane recalls that a blighted Beale Street area 
was slated for urban renewal demolition in 1979 

when a small group obtained state and federal 
grants to redevelop the area. 

"It was a struggle until 1991 when B.B. King's 
opened," he adds, "and the old street has never 
looked back. There was something about the 
'neon' of B.B. King that legitimized everything 
that Beale Street stood for, which was authentic 
blues and American roots music." 

J.B. Wells, GM of the Memphis location, notes 
that the club presents dining and dancing to great 
live music every night. 

The L.A. club followed the Memphis venue. 
For more than a decade, it has benefited from its 
Universal City Walk location. Here, the B.B. Kings 
Blues Club and Restaurant has added the coda, 
"Blues, brews and BBQ" in its advertising, talent 
buyer Elle Grace notes. 

"B.B. King -the name and the person -means 
`the blues,' and our venue represents that feeling 
that his music gives to all who have ever listened," 
says Dimarkco Chandler, GM ofthe L.A. club. "We 

are honored to have his name on this venue and 
that he will be performing here again Nov. 8 and 9. 

"We strive every day to uphold the respect that 
his name warrants," Chandler says. 

Since opening in June 2000, B.B. King Blues Club 
&Grill in New York has grown to become one ofthe 
city's premier dinner and music clubs, says Steven 
Bensusan, a member of the family that is the li- 

censee /operator ofthe dub and also proprietors of 
the world -renowned Blue Note Jazz Club. 

"Its name, like its namesake artist, has become 
synonymous with style, status and amazing en- 
tertainment," he says. "I've enjoyed my 15 -year 
relationship with B.B., who is truly one of the 
greatest musicians alive. But in 
establishing a music venue that 
bears his name, it was most im- 
portant to us that we not only 
honor him as a musician -fea- 
turing the most talented musi- 
cians from around the world 
-but that we also honor him as 
a person, by running this club 
with style, integrity and class." 

The Times Square location of- 

fers two performance spaces, the 
main Showcase Room with two - 
tiered, horseshoe -shaped seating 
for 500 or standing room for 
1,000, and the separate 350 - 
capacity restaurant /bar, Lucille's 
Grill, which the New York Press 
called the "best great bar that you'd 
never suspect was a great bar." 

King makes regular appear- 
ances. One of the more memo- 
rable ones was June 19 last year 
at the two -day fourth- anniver- 
sary bash, jamming with fellow 
strummer John Mayer. 

When the club at the Fox - 
woods Resort and Casino in Con- 
necticut (licensed and operated 
by the Mashantucket Pequot 
Tribal Nation) opened in Janu- 
ary 2003, Foxwoods presi- 
dent /CEO Bill Sherlock said, 
"It's only appropriate that our 
first venture with an outside 
name be with someone with the 

star quality of B.B. King. He's a winner, and we're 
proud to be associated with him." 

Foxwoods VP of marketing and entertainment 
Tom Cantone recalls that for the Jan. 12, 2003, 
grand opening, King was in what was then the 
429- capacity Dance Club, and Clarence Clemons 
of Bruce Springsteen's E Street Band was in the 
smaller Nite Club (which since has closed). 

"When the Boss came in as a surprise to cele- 
brate Clemons' parents' birthday," he notes, "the 
trio wound up onstage in a memorable two -hour- 
plus jam session. 

We celebrated B.B.'s 80th birthday here at Fox - 

woods on the actual date, Sept. 16, and presented 
him with a cake onstage to mark this milestone 
in ¡our] Fox Theatre." 

In August 2003, when the Nashville club 
opened, Peters recalls, "We had to really go over 
the top to impress the Music City. 

'We've brought all the Memphis sounds with 
us, from the blues on Beale Street to Stax and 
Sun," he says. "Now we're adding B.B. Kings Pure 
Blues Room downstairs, which will showcase 
blues artists and styles from the Delta to Chicago 
to wherever great blues is played." 

Malcolm Hare, marketing director ofthe Nash- 
ville club, notes that, with seating for more than 
500 and private party rooms, it is larger than the 
Memphis and L.A. locations -and offers an ex- 

tensive "soulful Southern" menu. 
"But like all of B.B.'s clubs, the focus is always 

on the music," he says. "Longtime acts from the 
Memphis dub, including Preston Shannofen and 
Ruby Wilson, make regular visits, and we also 
feature the best of Nashville's local blues and R &B 

groups, while celebrity artists frequently drop in 
to jam with whomever is onstage." 

Peters adds: "All the staff at all our clubs join 
me in congratulating B.B. on this milestone 
birthday." 

B.B. King. Bruce Springsteen 
and Clarence Clemons of the 
E Street Band jammed at a 

Foxwoods Resort and Casino 
club in 2.03. 
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Á Ha PPY 80th birthday to XM's Ma 
y 
or of Bluesville - the legendary ry B.B. King. SATELLITE 

XM Satellite Radio is proud to celebrate B.B's incredible career and extraordinary music XAA 
every day on Bluesville, XM channel 74. Beyond AM. Beyond FM: XM Satellite Radio. ` R A D i 0 í 
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SONGS ARE IN 

(X)NSTANI I)EIVIAN I) 
BY JIM BESSMAN 

he publishing catalog of B.B. King 
"is one of the most enduring we 
have at BMG Songs," says Scott 
Francis, president of BMG Songs 
North America, which has been 

King's music publisher since 1994. 
"B.B. King isn't just a blues legend," Francis 

adds. "He's a musical legend, and hands down 
one of the most important figures in music his- 
tory, period." 

According to the company, its activities on 
behalf of its King holdings have resulted in the 
licensing of 86 covers of 41 songs since just 
2000. Artists covering his songs range from 
major stars like Eric Clapton, Jeff Beck, Jimmy 
Page and the Rolling Stones to such new artists 
as Kirk Fletcher. 

Francis says that King's song "Rock Me Baby" 

"has been covered 14 times in the past five years 
alone, by legends like Eric Clapton and the 
Rolling Stones. Other classics that have been 
popular for covers include 'Please Love Me,' 
'Three O'Clock Blues /Three O'Clock in the 
Morning,' `Sweet Little Angel' and 'Woke Up 
This Morning (My Baby's Gone).' " 

BMG film and TV music VP Ron Broitman 
reports "very strong interest" in King's cata- 
log for synchronization, particularly in com- 
mercials, DVD titles and TV programming. 
Major consumer brands that have licensed 
King's music for ads range from Nike ( "I Gotta 
Move Outta My Neighborhood ") to Diet Coke 
( "One Whole Year Baby ") to Baby Ruth ( "Rock 
Me Baby "). 

" B.B. King defines 'blues,' and therefore his 
songs are timeless," Broitman says. "They are 

both the history of the blues and the present -day 
voice ofthe blues, and brands want that prestige. 
They want to associate themselves with what B.B. 

King stands for as the voice of the blues." 
Demand for King's songs will continue "for 

many generations," Broitman adds. "We look 
forward to many years of proud representation 
as we pitch and place B.B.'s songs in the film, 
TV and commercial arenas." 

King's music is also regularly licensed to late - 
night TV staples "Saturday Night Live" and "Late 
Night With Conan O'Brien," Broitman says. 

King's catalog is easily one of the best -known 
at BMG Songs. Still, the publisher is not relying 
on Kings international fame to promote its hold- 
ings. Rather, it has been proactive in marketing 
the classic hits as well as King's lesser -known 
songs to its film /TV clientele. Additionally, the 
company is aggressively seeking covers of its 
King titles. 

"We recently created a 20 -song sampler of 
his greatest hits, including 'The Thrill Is Gone' 
and 'Rock Me Baby,' as well as lesser -known 
gems like the dreamy blues ballad 'Sneakin' 
Around (With You)' and 'Miss Martha King' - 
which he wrote for his wife back in 1949," Broit- 
man says. "Our clients were thrilled to receive 
the sampler, which spanned 50 years of music 
history and has reignited interest in B.B. King's 
entire catalog." 

International interest in the catalog is con- 
stant, Broitman adds, though he notes that it 
accounts for a "modest portion" of overall King 
catalog earnings for BMG Songs. 

Francis, meanwhile, marvels at King's 

longevity. But he makes it clear that the blues 
great remains a vital contemporary artist. 

"While it's easy to focus on B.B. King's 
groundbreaking classics, it's incredible to think 
that he is still creating important, inventive 
music 50 years into his career," Francis says. 

`HIS MUSIC 
STILL 
RESONATES 
WITH FANS 
AROUND 
THE WORLD.' 
-SCOTT FRANCIS 
PRESIDENT, BMG SONGS 

"B.B. King had his first hit single in 1951: There 
are few artists from that time that are still record- 
ing, let alone making influential and commer- 
cially relevant music." 

Noting that King's 2000 album "Riding With 
the King," a collaboration with Clapton, was 
a global chart hit, Francis concludes, "His 
music still resonates with music fans around 
the world." E 

Congratulations B.B. King 
on your 80th birthday. 

From Julio Marti 
everybody at Colectivo 

Promoción Jazz in Spain. 
We re proud of working 

years with the greatest 
music performer ever and 
many more to come. 

Colectivo Promoción Jazz. 
www.cpjazz.net 

We love you 
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Markus W. Barmettler 

Steven C. Beer 

Daniel H. Black 

Diane J. Bagman 

Kenneth L. Et. rry 

Laraine Bure I 

Vincent H. Cr ieffo 
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Jay L. Coope- 
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Ira S. Epstein 
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John M.Gatti 
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Richard E. Marks 

Catherine MueAer 

Maria C. Miles 
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Randolph M. Rai 

Carol Perrin 

Don Perry' 

Donald Prunty 

Lee E. Rankin 

less L. Rosen 

Aaron D. Rosen Berg 

Robert A. Roser bloum 

` fonica Schillab 

Paul D. Schindler 

Alan U. Schwartz 

Jamie Shipp 

Steven S. Sidma- 

Jeffrey M. Smith 

Andrew G.Tavei 
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Andrew J.Velcotf 

Kevin Warren' 

Steven M. Weinbe g 

Chan-naine Ins 

Donald M. Woo ±rd 
Leslie José Zigel 

t tot admitted to 
tt e practice of laws 

The Entertainment Practice Group of Greenberg Traurig 

,wishes our long -time client and dear friend B.B. King 
41r.ß` 

Happy 80 
You are the undis 

Atlanta Los Angetk New York,,, 

678.553.2100 310.586.77Q0 212.80-1.9200 
. 3 

Las Vegas Miami Zurich 

702.792.3773 405.579.0500 +41.1.364.260' 

Greenberg Traurig is a trademark and trade name of Greenber:, aurig, LLP and Greenberg Traurig; P.A. 

Photo: Kevin Westenberg 2001 
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HAPPY BIRTHDAY 
We are honored to ride with THE KING worldwide! 

With much love from Jody and Paul and your friends at WLA 

Wenig - LaMonica Associates AGENCY 

580 White Plains Road Suite 130, Tarrytown, NY 10591 
Ph: (914) 631 -6500 Fax: (914) 631 -0101 www.wlatalent.com 

404W 
Congratulations for 80 years of inspiration to our Ambassador of Blues 

Thar k you for all the wonderful memories 
and -he 3 Grammy winning albums: 
Blues on the Bayou, Makin' Love is 

and I Christmas Celebration of Hope. ; 

With love from the 

4755 Woodlawn Road (337 893 -7880 
Maurice, LA 70555 docksidestudio.com 

Please help New Orleans musicians in the aftermath of hurricane Katrina by donating to 
SWALHEC, NOMC Relief fund acct # 1707009057 Iberia Bank, 200 W. Congress, Lafayette, LA 70501 
Sustaining Louisiana's musicians mind, body and soul. Thank youl 
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B.B. HAPPY 
80th BIRTHDAY 

It is an honor working for you. 
All your friends at Music City Merchandise, Carl & DeAnna Gibbs, 

Ashley Claybourne, Kevin Fahey, Tim Lawrence, Dan Sigmund, 
Mike Glass, Tom Davis and Christy Cox. 

1 

Mt HeI else] www.bbking.com 

40 YEARS OF Hrrs 
During the past 40 years, prior to the Sept. 13 release of "B.B. King & Friends -80," 
King has scored more than 40 albums on various Bil /boardcharts. His first was "B.B. 
King: Live at the Regal," which debuted on the R &B album chart May 1, 1965; the 
most recent previous CD is "The Ultimate Collection," which debuted April 1 on The 
Billboard 200 and the Top Blues Album chart. "The Ultimate Collection" was the 
No. 1 blues album in the United States for nine weeks. But that feat is surpassed by 
"Riding With the King," a collaboration in 2000 between King and Eric Clapton, 
which held at No. 1 on the Top Blues Album chart for a remarkable 48 weeks. 

Following is a chronological list of King's charting albums during the past four decades. 
Albums are listed with the chart on which they ranked highest -often it was the R &B 

chart, although King's releases simultaneously landed on The Billboard 200. 

Chart information compiled by Billboard chart manager Keith Caulfield. 

I celebrate you on your very special 80th Birthday! 
You are a very special man BB. It is an honor and a blessing to work with you. 

Thank you for all the years, and all the wonderful concerts. 

It is an honor to be your Canadian producer. 

With much love & respect, your friend..... 

DEBORAH J CAMERON PRODUCTIONS INC. 

Alan Jackson, Barbara Mandrel! BB King. Beach Boys. Colin James. Driving Miss Daisy, Elvin Bishop, 

Engelbert, Humperdinck, Etta James, Evanescence. Frank Molls. George Benson.. Gregory Hines. J Geits 

Jefferson Airplane. Jesus Christ Super Star, Jimmy Vaughn, JJ Cale, Johnny Mathis. José Carreras 

Ladysmith Black Mambazo, LeAnne Rimes, Moody Blues. Nana Mouskouri. Neville Brothers, Paul Horn. Ray Charles. 

Reba McEntire, Rich Little. Rita Coolidge. Royal Christmas w /Julie Andrews. Christopher Plummer. Charlotte Church. 

Shirley MacLaine. Temptations. Tom Jones, Tragically Hip. Vienna Choir Boys. Wynonna, Wynton Marsahs, ZZ Top 

OFFICE (250) 769 -7781 FAX (250) 769 -7784 deborahjcameron @shaw.ca 
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BLUES SUMMIT 

B.B. .. 
KING 

13.13. King: To p Albums 
TITLE 
Label 

Chart 
Debut Date Peak Position 

B.B. KING: LIVE AT THE REGAL 

ABC -Paramount 
Top R &B /Hip -Hop Albums 
May 1, 1965 6 

BLUES ON TOP OF BLUES 

BluesWay 
Top R &B /Hip -Hop Albums 
Aug. 24, 1968 46 

LUCILLE 

BluesWay 

MIX 
BluesWay 

COMPLE 

BluesWay 

THE INC 

Kent 

ABC 

LIVE IN 

ABC 

B.B. KIN 

ABC 

ABC 

CMS 
ABC 

ABC 

ABC 

ABC 

The Billboard 200 
Oct. 12, 1968 192 

ELL 
Top R &B /Hip -Hop Albums 
June 28, 1969 11 

ELY WELL 
Top R &B /Hip -Hop Albums 
Dec. 27, 1969 5 

The Billboard 200 
April 11, 1970 193 

LA MISSISSIPPI SEEDS 
Top R &B /Hip -Hop Albums 
Oct. 24, 1970 8 

OOK COUNTY JAIL 
Top R &B /Hip -Hop Albums 
March 6, 1971 

IN LONDON 
Top R &B /Hip -Hop Albums 
Oct. 23, 1971 15 

NIGHT 
Top R &B /Hip -Hop Albums 
March 4, 1972 14 

HO 
Top R &B /Hip -Hop Albums 
Oct. 14, 1972 21 

T OF B.B. KING 
Top R &B /Hip -Hop Albums 
March 31, 1973 28 

W YOU IS TO LOVE YOU 
Top R &B /Hip -Hop Albums 
Sept. 15, 1973 13 

Top R &B /Hip -Hop Albums 
Aug. 24, 1974 27 

ER FOR THE FIRST TIME ... LIVE (B.B. KING & BOBBY BLAND) 

Dunhill / <,BC 
Top R &B /Hip -Hop Albums 
Oct. 26, 1974 2 
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TITLE 
Label 

Chart 
Debut Date Peak position 

LUCILLE TALKS BACK 

ABC 
Top R &B /Hip -Hop Albums 
Nov. 15, 1975 25 

TOGETHER AGAIN ... LIVE (B.B. KING & BOBBY BLAND) 

ABC /Impulse 
Top R &B /Hip -Hop Albums 
July 17, 1976 9 

KING SIZE 

ABC 
Top R &B /Hip -Hop Albums 
Feb. 19, 1977 34 

MIDNIGHT BELIEVER 

ABC 
Top R &B /Hip -Hop Albums 
May 13, 1978 27 

TAKE IT HOME 

MCA 
Top R &B /Hip -Hop Albums 
Aug. 25, 1979 22 

"NOW APPEARING" AT OLE MISS 

MCA 
Top R &B /Hip -Hop Albums 
April 26, 1980 45 

THERE MUST BE A BETTER WORLD SOMEWHERE 

MCA 
Top R &B /Hip -Hop Albums 
Feb. 28, 1981 26 

LOVE ME TENDER 

MCA 
Top R &B /Hip -Hop Albums 
May 1, 1982 45 

BLUES 'N' JAZZ 

MCA 
Top R &B /Hip -Hop Albums 
July 2, 1983 38 

SIX SILVER STRINGS 

MCA 
Top R &B /Hip -Hop Albums 
Oct. 19, 1985 31 

THERE IS ALWAYS ONE MORE TIME 

MCA 
Top R &B /Hip -Hop Albums 
Feb. 29, 1992 76 

BLUES SUMMIT 

MCA 
Top R &B /Hip -Hop Albums 
July 10, 1993 64 

DEUCES WILD 

MCA 
Top Blues Albu, 
Nov. 22, 1997 1 (13 weeks) 

GREATEST HITS 

MCA 
Top Blues Albums 
Sept. 12, 1998 6 

BLUES ON THE BAYOU 

MCA 
Top Blues Albums 
Nov. 7, 1998 2 

THE BEST OF B.B. KING: 20TH CENTURY MASTERS THE MILLENNILM COLLECTION 

MCA /UMe 
Top Blues Albums 
May 22, 1999 1 

LET THE GOOD TIMES ROLL 

MCA 
Top Blues Albums 
Oct. 23, 1999 2 

MAKIN' LOVE IS GOOD FOR YOU 

MCA 
Top Blues Albums 
May 13, 2000 2 

RIDING WITH THE KING (B.B. KING & ERIC CLAPTON) 
Duck /Reprise /Warner 
Bros. 

Top Blues Albums 
July 1, 2000 1 (48 weel s) 

FOREVER GOLD 

St. Clair 
Top Blues Albums 
Sept. 23, 2000 11 

ANTHOLOGY 1962 -1998 

MCA 
Top Blues Albums 
Dec. 2, 2000 14 

THE BEST OF B.B. KING: 20TH CENTURY MASTERS THE MILLB1NILM COLLECTION 

MCA 
The Billboard 200 
Jan. 13, 2001 145 

A CHRISTMAS CELEBRATION OF HOPE 

MCA 
Top Blues Album: 
Nov. 24, 2001 1 (E weeks) 

REFLECTIONS 

MCA 
Top Blues Albums 
June 28, 2003 2 

MARTIN SCORSESE PRESENTS THE BLUES: B.B. KING 

Hip -O /MCA /UMe 
Top Blues Albums 
Oct. 18, 2003 15 

THE BEST OF B.B. KING: 20TH CENTURY MASTERS THE CHRISTMAS COLLECTION 

MCA /Chronicles /UMe 
Top Blues Albums 
Dec. 6, 2003 3 

THE ULTIMATE COLLECTION 
Top Blues Albums 

Geffen /Chronicles /UMe April 2, 2005 1 (9 weekG) 

Caii /i<«tukrtroiles. /1.1). . . . oit( gemi. 
(WW1 b «<thtr<< J. (//off «pe ll tprrc, 

1 gentlemen, «iri t-,< <<0e client. / 
V ew 

GAKS' AGENCY, INC. 

GAKSURE°'" CORPORATION 
INSUREBESTCOM T1issurance IJrokers and Consul /anis 

N.J. : 1208 HWY. 34, ABERDEEN, NJ 07747 

TEL.. (732) 441 -1200 FAX# (732) 441 -9455 

N.Y.: 233 E. SHORE ROAD, SUITE 202 

GREAT NECK, NY 11023 

TEL.: (212) 279 -7700 

INTL.: 800 -GAKSURE 

to a ground breaking musical icon 

and a wonderful human being on this milestone 

birthday. You've given us a lifetime of 

amazing music - 

bb king 
We have been proud to promote 
The King of The Blues across America. 

(76:/c 5&g (704(/oxaco 
& all your friends at Fantasma 

International 

uyer's 
The 

Ultimate 

Deal - Making 

Tool! 
THE LEADING WORLDWIDE RESOURCE GUIDE COVERING 

EVERY ASPECT OF THE MUSIC AND VIDEO INDUSTRIES 

Over 13,000 listings from over 50 countries: 
Record Labels Video and Digital Music Companies 
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Replicatcrs & Duplicators Plants & Services and more! 
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By Mail: Send payment for $179 plus $9.95 S &H ($14.95 Canada /$19.95 international orders) with this ad to: 
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Congratulations from 
the Bensusan Family 
and everyone at 
B.B. King Blues Club & Grill, 
the Blue Note Jazz Clubs, 
and Half Note Records 
on your 80th Birthday! 

BIueONote® 

NOTE 

< ....,._ 

:1 F: 

LUCILE 
LUNA Dltiti 

Bn8. King Blues Club & Grill 237 West 42nd Street btwn 7 & 8th Ave.-, Times Square 2122 741 bbking 
Tel 212 475.0049 w.bluen` te'azz.:o Blue NA 131 Wes`3rd Street,Tlew Yck, N 10012 
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ROCK 

Promo In Reverse Room At The Top All- Purpose Music Rekindled Fame 
Chayanne uses tour Sara Evans is in a Dwele keeps forgi -Iç Bettye LaVette returns 
to break new album 'Real Fine Place' his own sound with a sassy CD 

BY KATIE HASTY 

Crow Picks 
`Wildflower 
Walking The Line Between Art, Pop 

"Now that I'm in my 40s, it's much easier to be an artist," 
Sheryl Crow says. "It's good knowing that I'm not in the 
game to be competing with really young groups of kids 
on the radio. Or to, you know, make 'beat' music." 

With youthful, sunny singles like "Soak Up the 
Sun" and mature, wistful melodies in such hits as 

If It Makes You Happy," 43- year -old Crow has 
already proved she can successfully compete with 
artists from across the popular music spectrum. 
Filling the three -year gap since her last studio effort, 
she took time off and headed to Spain, to write and to 
determine her next move. 

The result: the introspective "Wildflower" (due Sept. 27) and 
leadoff single "Good Is Good," which is No. 11 on the Billboard 
Adult Top 40 chart. 

Crow originally intended to release what she called an "art" record and 
a "pop" record this year. After putting down the initial tracks, she decided to 
combine elements of both, recruiting the talents of hot producer John Shanks, 
as well as longtime collaborator Jeff Trott, to keep her gentle songs grounded 
with string -filled orchestrations and upbeat production. Trott also co -wrote a 

number of tracks, including "Good Is Good." 
"I had good intentions to do both [albums], and I 

started feeling like 'Wildflower' was that art album. 
But then I thought that any pop songs I did after that 
would make it overlooked," Crow says. 

It is Crow's ability to tread the line between seri- 
ous rock and agile pop that has kept her on the radio 
and in stores, Interscope head of marketing and 
sales Steve Berman says. Given her consistent out- 
put and a loyal fan base, Berman expects her listener - 
ship to grow with "Wildflower," especially if the label 
finds a toehold on mainstream top 40 radio with 
"Good Is Good." 

But retailers are still counting on Crow's older fans to 
drive sales. "This crowd's 30 and up," says Joe Nar- 
done Jr., VP of Pennsylvania -based chain Gallery of 
Sound. "I imagine [Interscope] is expecting her fans 
have grown up along with her, and that's their best hope. If the single's 
halfway decent, then [the record] is going to be big. You can rely on that 
crowd like that." 

Audiences first heard "Good Is Good" earlier this summer when Crow 
was tapped by computer maker Dell to appear in i:s TV commercials. Addi- 
tionally, Interscope is extending retail options for continued on »p56 

58 
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FACT FILE 

Label: Interscope 

Management: Scooter 
Weintraub, W 
Management 

Booking: William Morris 
Agency 

Publishing: Old Crow 
Music /Warner -Tamerlane 
Publishing (BMI) 

Best -selling album: 
"Tuesday Night Music 
Club" (1993), 4.5 million 

Last studio album: 
"C'mon C'mon" (2002), 
2.1 million 
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» >MORE `ATTITUDE' 
Wynonna and the ubiquitous John Rich 
of Big & Rich co- authored the only 
new studio track on Wynonna's 
upcoming live CD, due Sept. 27 from 
Asylum /Curb. The new song, "Attitude," 
goes to country radio in October. - Phyllis Stark 

» >MASTERS- MINDED 
The National Endowment for the Arts 
unveiled its 2006 slate of jazz masters: 
percussionist Ray Barretto, singer Tony 
Bennett, arranger /composer Bob 
Brookmeyer, keyboardist Chick Corea, 
clarinetist Buddy DeFranco, trumpeter 
Freddie Hubbard and talent manager 
John Levy. The seven will be formally 
honored in January during the NEA 
Awards ceremony in New York. 

-Gail Mitchell 

» >WB TAPS McKENNA 
Boston -based singer /songwriter Lori 
McKenna has been signed to Warner 
Bros. Records, which will rerelease her 
current album, "Bittertown," Sept. 27. 
She first came to the attention of label 
execs when WB star Faith Hill included 
three of McKenna's songs on her latest 
album, "Fireflies." McKenna has been 
releasing albums independently since 
1998. "Bittertown" was previously 
released on the Signature Sounds label. - Phyllis Stark 

» >DANIELS AN ICON 
Grammy Award -winning artist Charlie 
Daniels will be honored with the BMI 
Icon Award at the performing right 
organization's 53rd annual Country 
Awards, set for Oct. 18 in Nashville. 
Daniels is being saluted for what BMI 
calls his "enduring influence on 
generations of music makers." 
Previous BMI Icon winners include 

v 
o 

á 
3 
o 

Loretta Lynn, Dolly Parton, Brian ú 
Wilson, Paul Simon and James Brown. 

-Phyllis Stark TS 
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SHERYL CROW (cont.) 
from »p55 
Crow by stocking shelves at 
gourmet supermarket chain 
Whole Foods with "Wild- 
flower" and planning a second 
volume of "Artist's Choice: 
Sheryl Crow" at Starbucks- 
which, like the first album, high- 

lights her favorite tracks by 

other acts. 
"Because of her fan base, it's 

important to speak directly to 
her audience," Berman says. "In 

these ways, we take the prod- 
uct straight to them." 

Feeding that audience be- 

tween her last studio effort, 
"C'mon C'mon," and this year's 

output, Interscope released 
"The Very Best of Sheryl Crow" 

keep private. 
"I try not to edit myself too 

much, but I don't want to worry 
about what people will think of 
me if I leave everything in," she 

says. "Some people rely on 

selling everything based on 
celebrity. He and I are really 
careful about how we conduct 
our lives and what we let peo- 
ple be privy to." 

Intimacy and meditative lyri- 

cism dominate "Wildflower," 
and Crow hopes to continue 
the tender nuance through a 

string of unique concert events 

in October. Heading out with 
her band and a 12 -piece string 
section conducted by David 

O 

`Everything has to 
have such fine quality.' 

-STEVE BERMAN, INTERSCOPE 

in 2003. That title, bolstered by 

her smash cover of "The First 

Cut Is the Deepest," has sold 
more than 3.4 million units, ac- 

cording to Nielsen SoundScan. 
"I didn't let the fact that I was 

putting out a greatest -hits 
record midcareer bog me 

down," Crow says, "but I didn't 
think it would do so well. In a 

weird way, it gave me the free- 

dom to do this record, a real 

opportunity to make a record 

that I really felt. Basically, your 
life informs your art, and I'm at 

a different part of my life. I'm 

not interested in making a 

bunch of ̀ Soak Up the Suns.' " 

Radio programmers are 

proving happy to give "Good 
Is Good" a spin, not only as an 

end -of- summer swan song, but 

as original material from a her- 

itage artist. 
"It's come at a good time. 

We need more hit songs from 
core acts," says John Peake, PD 

at adult top 40 KLLC San Fran- 

cisco. "Acts like [Crow] are be- 

coming more and more rare, 

and listeners still want it." 

Crow's recent engagement 
to superstar athlete Lance Arm- 

strong will also keep con- 
sumers interested, Nardone 
says. The public romance be- 

tween the two has increased 

her visibility and, according to 

Crow, has also provided fodder 

for her songwriting. Much of 
"Wildflower" addresses their 
romance with happy tones and 

cautious detail, without flaunt- 

ing publicly what they wish to 
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Campbell, Crow will perform 
new material as well as older 
songs on an eight -date trek. 

She will continue to tour 
next spring with a smaller 
string section for more exten- 
sive dates. This fall, she has 

scheduled appearances on 
"Good Morning America," 
"Late Night With Conan 
O'Brien," "The View," "Late 
Show With David Letterman" 
and "The Early Show." She 

also appeared on "Top of the 
Pops" during a recent British 
press junket. 

"The challenges with mar- 
keting Sheryl aren't unique to 
Sheryl. In the marketplace 
today, there are fewer oppor- 
tunities for exposure in the 
traditional avenues," Berman 
says, referring to such out- 
lets as radio, TV and touring. 
"Everything has to have such 

fine quality. We're lucky that 
we never worry about that with 

Sheryl. But even with that, we 

still need more." 
Meanwhile, Crow is surprised 

that there was even a single 
to market. She had consid- 
ered releasing "Wildflower" 
as a quiet, raw affair, with only 
her and her guitar. 

"I just feared a little on 

how people would receive 
it," she says. "When I write a 

record, I'm thinking in an arc. 

Right now, this is where I am. 

I'd like to take the listener on 

some kind of travel with me, 

and to me, I wasn't making a 

hit record." 

LATIN BY LEILA COBO 

Chayanne: Out To Captivate Fans 
,hayanne, one of 

the top perform- 
ing acts in Latin 
music, has always 

followed a new re- 

lease with a tour. 
But this time around, the 

Puerto Rican star reversed that 
formula. 

"Cautivo," his new studio set 
due Sept. 27 on Sony BMG, fol- 

lows a massive summer tour 
that introduced the album to 

U.S. audiences. 
And it looks as though the 

strategy is working: Pre -orders 
for "Cautivo" are higher than for 

any past Chayanne release, says 

Luana Pagani, senior VP of 
global marketing for Latin 
America at Sony BMG Music 
Entertainment. 

"The tour was a big factor," 
Pagani says. "I've always 
believed there is nothing bet- 
ter than a live concert to sell 
an artist." 

As an added bonus, sales of 
Chayanne's previous album, 
" Sincero," have registered 
modest gains in the weeks since 

the tour began, according to 

Nielsen SoundScan. 
For the past two months, 

Chayanne has been a part of the 
MAC tour alongside Marc 
Anthony and Alejandro Fer- 
nández. The 19 -city trek marked 
the first time Chayanne shared 
an arena with another artist, let 
alone two. 

And, as it turns out, the tour 
came together as Chayanne 
was putting the finishing 
touches on his album. 

"By then, we had already 
recorded the album and had 
everything planned for it," says 

Patricia Vega, Chayanne's 
manager. "But I thought the 
concept of the tour was inter- 
esting, and that using the tour 
to introduce the new single 
[ "No Te Preocupes Por Mí "] 

would be a great vehicle." 
"I always tour when my sin- 

gles are hot," Chayanne says. 

"I worry about singing some- 
thing and not seeing a reaction. 
But this is my new song, and 
that's what I tell audiences be- 

fore I sing it. This was all very 

spontaneous." 
The label was able to use the 

tour to build excitement for the 
album by bringing in key 
tastemakers to select dates. 

Beyond the tour, Sony BMG 

is using a multifaceted sales 
strategy. Customers who buy 
the album via iTunes, Target or 

Wal -Mart will get an exclusive 
bonus track. 

But perhaps the biggest dif- 

ference between "Cautivo" and 
Chayanne's previous 12 studio 
albums is the music itself. 

Long a purveyor of sweep- 
ing ballads and uptempo 
dance tracks imbued with 
Latin rhythms, Chayanne de- 

livered a more rock -oriented 
and experimental album this 
time around. And instead of 
relying on singer /songwriters 
Estéfano and Franco De Vita, 

who have long supplied him 
with hits, Chayanne enlisted 
Carlos Ponce. 

Ponce, an actor /singer /song- 
writer who has had a success- 
ful career as an EMI artist, gave 

Chayanne a handful of tracks, 
including "No Te Preocupes 
Por Mí," written with Freddy 
Piñeiro Jr. The track, which is 

built on electric guitar riffs, 
marks the first time in Chay- 

anne's career that his first sin- 
gle to U.S. radio is an uptempo 
track instead of a ballad. 

The track is No. 48 on the Hot 
Latin Songs chart and No. 17 on 
the Latin Pop Airplay chart. 

"I'm very pleased with the 
sound, the lyrics, the freshness 
of the album," Chayanne says. 
"I wasn't looking for s: andard 
songs, but for things that 
would take me by surprise. I 

definitely wanted to do some- 
thing different. Something dif- 

ferent without going crazy, and 
without going in a direction 
that isn't mine." 

While many acts -end to 
make drastic changes in their 
sound, Chayanne's evolution 
has been slow but steady. Each 

album has slightly more edge 
than the one before. This has 
ensured that Chayanne's sound 
remains fresh and, at ti.e same 
time, accepted at radio 

The artist says "Cautivo" 
comes at a high moment in his 
career. 

"For the first time, Vie used 
an album title that isn't a song 
title and isn't mentioned in any 

of the songs either," he says. 
"And I called it that bemuse of 
how I feel with life. I'm en- 
thralled with everything. Cap- 

tivated and happy." 
" Cautivo" will be released 

throughout Latin America 

and in key international mar- 
kets, including Japan and 
Australia -where Chayanne 
traveled recently for promo - 
tion-as well as Spain, Italy 
and Sweden. 

There are no English tracks 
on the album. "Other Latins 
are having success [abroad] in 

their own language, and we're 
going to take the same direc- 
tion," Vega says. 

The possibility of Chayanne 
recording in English has long 
been discussed -so much so 

that Chayanne does not want 
to talk about it anymore. 

"The idea has always been 
to record in English. But in the 
end, between the promotion, 
the tour, the video, years have 
gone by, and it hasn't hap- 
pened," he says, noting that 
"Cautivo" was supposed to 
have been in English. 

In fact, he adds, the songs 
on the album would be ideal 
for English versions. 

"But no, I haven't done it," 

he says. "And when I do, I want 

to work with different pro- 
ducers, perhaps British or 
American." 

Label: Sony BMG 

Management and book- 
ing: Chaf Enterprises 

Best -selling studio 
album: "Atado A Tu 
Amor" (1998), 262,000 

Last studio album: 
"Sincero" (2003), 
173,000 
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MELINDA NEWMAN mnewman@billboard.com 

The Band Charts Its Musical Journey 
Robertson Collects Group's Greatest Hits And Unreleased Material On CD /DVD Set 

If Robbie Robertson had his 
way, every owner of "Across 
the Great Divide," a three -CD 
retrospective of the Band 
issued in 1994, would toss 

that collection in the garbage 
and replace it with "The Band: 
A Musical History." 

The new set, which com- 
prises five CDs and one DVD, 

and includes more than 100 
tracks, comes out Sept. 27 on 
Capitol /EMI. Robertson, who 
spent years curating the col- 
lection, co- produced the set 
with Cheryl Pawelski and An- 
drew Sandoval. 

"That [1994] set was com- 
pletely inaccurate. I think they 
were just guessing," the Band's 
guitarist says. "This one is abso- 
lutely true. Forget the 1994 one 
ever was." 

The new collection starts 
with a 1963 recording of 
"Who Do You Love" by Ronnie 

Hawkins & the Hawks (the 
Band's earliest incarnation) 
and ends, as it must, with tracks 
from "The Last Waltz," the 
Band's star -studded farewell 
performance, captured on film 
by Martin Scorsese. 

While the highlights are too 
numerous to mention, the pre- 
viously unreleased live mate- 
rial- including sets with Bob 
Dylan (whom the Band backed 
from September1965 until May 

1966) -is the standout. 

For Robertson, who had not 
listened to much of this mate- 
rial in years, if ever, one of the 
most pleasant surprises was 
"the musicality of the journey." 
But, as he stresses, he and his 
Band mates were hardly a 

"group who got guitars for 
Christmas and decided we 
wanted to get a record deal." 

Indeed, by the time "Music 
From Big Pink," the Band's leg- 
endary 1968 album came out, 
the group had been together 

THE BAN'S new 
compilati comprises 

e CDs ai,d one DVD.' 

for years and had absorbed 
musical influences from across 
America's vast landscape. 

"When that album came out, 
people acted like, 'Where in 
the world did this come from ?' 

like it was so unusual," Robert- 
son recalls. "And we were like, 
'These are all the musics that 
we know. There are the flavors 
we know. It was that simple. 
We're bringing them with us 

when we come: " 

While there was joy in put- 
ting together the boxed set, 
Robertson says there was also 
great sadness for people lost 
along the way. "The painful 
part of all this was losing Rick 
Danko and Richard Manuel. 
The sounds of Richard's voice 
or Rick's voice, it would just tear 
my heart out." Danko died in 

1999 and Manuel in 1986. 
The set's release puts an end 

to the Band ... for now. "I keep 

saying, 'Now I'm done with the 
Band,' " Robertson says. "I'm 
just not keen to be going back 
up into the attic and going into 
the trunks. I'm more interested 
in tomorrow." 

Still, he admits he may go 
back to the well one more time. 
"I just have to write a book on it, 
and I'll be all caught up. As soon 
as I get some time, I'm going 
out to that little cabin in the 
woods [and write]. I like telling 
stories, as one might figure." 

But there has never been a 

moment when Robertson con- 
sidered reuniting with the 
Band's surviving members. "It 
never crossed my mind. Things 
happen a certain way. It's in 

some higher power's hands. 
You can't do with something if 
it won't bend that way." 

A.M. GIRLS: "Good Morning 
America" kicks off its second 

SIC 

annual "Women Rule" concert 
series Sept. 23 with Sheryl 
Crow. Also slated to appear 
during the next two months 
are Bonnie Raitt, Wynonna, 
Faith Hill, Alicia Keys, Sara 
Evans, Dolly Parton, Melissa 
Etheridge, Shakira, Reba 
McEntire and Ashlee Simpson. 

GRATE STUFF: The Grates, 
one of the must -see bands at 
this year's South by South- 
west Festival, along with their 
Australian label Dew Process, 
have formed a joint venture 
with Interscope- distributed 
Cherry Tree Records. They'll 
release the band's debut 
album worldwide next year. 
Cherry Tree is run by Martin 
Kierszenbaum, who is also 
senior executive of A &R for 
Interscope and head of inter- 
national operations for Inter- 
scope /Geffen /A &M. 
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QUI=S1'IONS 
with ERIC LOGAN 

Since joining XM Satellite 
Radio as executive VP of 
programming a little more 
than a year ago, Eric Logan 
has brought a new energy to 
the satcaster and helped keep 
its lineup of more than 150 

channels current. New addi- 
tions include channels focused 

on reggaetón and on women's 
lifestyle issues. 

Currently at 4.4 million sub- 

scribers, XM projects a paying 
audience of 6 million by the 
end of the year and 20 million 
by 2010. 

Prior to joining XM, Logan 
spent more than 15 years in 

various programming jobs in 

terrestrial radio, most recently 
as president of programming 
for Citadel Broadcasting. 

Q: What is behind your strat- 
egy to make XM content avail- 

able on phones, PDAs, MP3 
players and other gadgets? 
A: We look at ways to put our 
content in front of subscribers 
and potential subscribers in 

any format [of] delivery mech- 
anism. Those are the things 
that become the key drivers 
for subscribers to purchase the 

service. If we can make the 
accessibility of our products 
better, it's only going to further 
enhance our service. 

Q: You partnered with AOL 

earlier this year by making 70 

of your channels available as 

part of a subscription service 
at AOL Music. Has that been 
beneficial? 
A: It's been terrific. All the dif- 
ferent distribution ways that 
we can put our content in front 
of people are a good thing for 
us, because that is and always 

will be the key driver and dif- 
ferentiator for our business. 

Q: XM is heavy on live per- 
formance. You even have a 

whole channel dedicated to 
performances that were cap- 
tured live. What value is that 
to your subscribers? 
A: We learned a long time ago 
that live music is such an im- 
portant thing to satisfy sub- 
scribers that we invest heavily 

in this arena. 
We will go to places like 

Bonnaroo or South by South- 
west. We'll put these festivals 
on the air. We had eight chan- 

nels devoted to Live 8. Our 
subscribers tell us hands down 
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that live music is something 
they want more of. 

We look to utilize our facili- 
ties in New York and Nashville 
and Washington, D.C., to gen- 
erate more live content. 

Q: Why have you decided to 
drop the MTV and VI-11 audio 
channels from your lineup? 
A: They've been great part- 
ners, but this represents a 

natural evolution of our busi- 
ness where we are becoming 
less dependent on third -party 
brands. 

Q: What new shows are you 
launching this fall? 
A: We're introducing a new 
series called "Artist to Artist," 
in a variety of genres, where a 

legacy artist is interviewed by 

a newer artist of today. [Up- 
coming shows feature] Dierks 

Bentley with George Jones, Sil- 

vertide with Mötley Crüe and 

Kenny Wayne Shepherd with 
B.B. King. It really speaks to 
one of our core programming 
strategies, which is original, 
long -form content ... We are 

in the brand -creation business, 

and shows like this further 
enhance our brands. 

BY DEBORAH EVANS PRICE 

Evans' Star Is On The Rise 
The past eight years have been 
a slow, steady burn for Sara 
Evans, but these days, her career 
is on the cusp of exploding. 

"She's nearing a tipping 
point where her music is auto - 

atic for country radio, and 
[she] will be the next female 
vocalist of the year," KZLA Los 

Angeles operations manager 
R.J. Curtis predicts. 

Evans admits that she feels 
as though her career has 
'bumped up about 10 decibels" 
:he last few years. She attrib- 
.ites the momentum to "per - 
;istence, perseverance and 
_onsistency." And she knows 

now is not the time to rest on 
her laurels: "'-his is the season 
to make hay, and that's what 
we're doing. We are working, 
working, wor.dng," Evans says 

as she prep for her new RCA 

set, "Real Fin. Place," out Oct. 

4. "You've got to strike while 
the iron is ho- " 

Since debu -:ng in 1997 with 
"Three Chords and the Truth," 
Evans has larded 16 titles on 
the Billboard Hot Country 
Songs chart, including such No. 

1 s as "No Place That Far," "Born 
to Fly," "Suds in the Bucket" and 
her current sir gle, "A Real Fine 

Place to Start, which held the 

spot for two weeks. 
Curtis feels that Evans' last 

two albums, "Restless" and 
"Born to Fly," have been the 
catalyst to the Curren- boom. 
"I thought at least ore more 
song on each of them could 
have been huge hits When 
artists start stringing t Dg ether 
[albums] that are deep, it says 

to me they're in their musical 
prime, and she is." 

Evans hopes "Real Fine 
Place" continues the string. 
After her longtime producer 
Paul Worley landed a gig at 
Warner Bros., Evans turned to 

Mark Bright because of his 

Q: How is the record -label 
community responding to XM's 

growth? 
A: The record industry is start- 
ing to recognize -and some of 
them have already recog- 
nized -the enormous power 
and reach that these channels 
have today and certainly see 

the growth curve. 
The flexibility we have with 

our technology [and] the 
flexibility we have with our 
music models gives the labels 

and the artists the unpar- 
alleled access and the un- 
paralleled opportunity to do 
things that have never been 
done before. 

FACT FILE 

Label: RCA Records 
Nashville 

Management: Brenner 
Van Meter, Modern 
Management 

Booking: William Morris 
Agency 

Publishing: BMG Songs 
(BM I) 

Best -selling album: 
"Born to Fly" (2000), 1.5 

million 

Last album: "Restless' 
(2003), 905,000 

work with Rascal Flatts. "1 love 

the way their records sound," 
she says. 

Produced by Evans and 
Bright, "Real Fine Place" fea- 

tures a blend of stone -cold 
country tunes like the next sin- 
gle, "Cheatin , " alongside such 
musically adventurous num- 
bers as the Celtic -flavored 
"Supernatural." The project 
also covers a lot of territory lyri- 

cally. "These Four Walls" cele- 

brates motherhood; "You'll 
Always Be My Baby" speaks of 
unconditional love from a par- 
ent and from God; "The Secrets 

That We Keep" is a sexy song 
about the bonds between a hus- 
band and wife. 

"[People] want to be enter- 
tained. They want to cry and 
laugh and be emotional. That's 
what all of my records do. They 

run the gamut," says Evans, 
who co -wrote six of the album's 
13 cuts. "I have so many sides 
to my personality, that's got to 

come out." 
As the label prepares for the 

album's launch, Debbie Linn, 

senior director of market- 
ing /artist development for 
RCA Label Group, admits that 
having a No. 1 single is a major 
plus. Linn feels Evans' upward 
career trajectory will continue 
as she tours this fall with Brad 

Paisley, adding that the label is 

printing info about the new 
album on the merchandise 
bags concertgoers get when 
they purchase items. The label 
will also hold listening parties 
in select cities. 

Members of Evans' fan club 
were able to pre -order the 
album for a month before 
street date. 

Additionally, Evans is the 
CMT /Wal -Mart pick for Octo- 
ber. Consumers who purchase 
the album at Wal -Mart will get 

a bonus DVD featuring two of 
Evans' videos as well as a copy 
of the CMT program "Total Re- 

lease." Evans will also be fea- 

tured on CMT's "Stacked," 
which will air her videos in suc- 

cession. She is slated to appear 
on "Good Morning America" 
Oct. 12. 

The label also plans to send 
contest winners from radio 
stations in approximately a 

dozen markets to the Texas 
Motor Speedway Nov. 7 for the 
Dickies 500 NASCAR race, 
where Evans will sing the na- 

tional anthem. 
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Entering The Post -Tribal Era 
New Records By Steve Lawler, Oscar G Ease Up On The Aggression 

It was December 2002 when 
Oscar G and Ralph Falcon's 
"Dark Beat " -modern tribal 
house's unofficial anthem -sat 
atop the Billboard Club Play Chart 

for three consecutive weeks. 
The Twisted Records track 

was an unlikely hit: intense and 
dark, with a dirge -like male 
vocal and thick drums that be- 
lled its underground roots. That 
combination made it all the 
more peculiar when it ended 
up in heavy rotation on main- 
stream dance radio. 

With "Dark Beat," the pop- 
ularization of the tribal sound 
had begun. Soon, its signature 
kinetic drum loops would crop 
up in major -label remixes, de- 
`ine certain DJs' identities and 
warrant a separate section at 
most record stores. 

But nearly three years later, 
it seems as if we are post -tribal. 
One of the first DJs to champion 
the sound was the United King- 

dom's Steve Lawler. His debut 
compilation, "Global Under- 
ground: NuBreed," came out in 

2000, and featured enough 
dark, drummy grooves to get 

Underground), which comes 
out Oct. 4, is a whole new kind 
of twisted. Gone are the voices 
commanding the listener to 
"feel the drums," the watery 

`I grew tired of the 
more dramatic 
breakdowns and the 
harder -edged stuff.' 

him labeled a tribal DJ. A two - 
CD series called -what else? - 
"Dark Drums" followed in 2001, 
and the first installment of the 
"Lights Out" series hit in 2002. 
They were all similarly murky. 

But "Lights Out 3" (Global 

-OSCAR G 

timbales, the smacking snares. 

The two -CD compilation is pos- 
itively blippy, and shifts the em- 
phasis from percussion to what 
Lawler describes as "more 
disco -sounding" bass. 

"If I was still playing the same 

sort of music now as I was four 
years ago, I'd be dead," Lawler 
says. "When any kind of music 
becomes popular, a lot of peo- 
ple go out there and make shit. 

[Tribal house] just lost what it 
was; it lost its meaning." 

Oscar G is similarly disen- 
chanted. His latest compilation, 
"Made in Miami" (Star 69), also 
diverges from such past re- 
leases as 2001's "Club Space: 

IVI sic, 

House Sessions" (which in- 
cluded the tantalizing "That 
First Tribal Feeling ") and 2003's 
"Bangin' Progressive Beats," 
which he created with Falcon, 
his partner in the production 
duo Murk. 

"Miami" is reserved and 
slow- moving in comparison, 
but more satisfying. 

Oscar G actually scrapped 
his original version of the new 
set's second disc, which con- 
tained more aggressive tracks. 

"I drove around listening to 
it, and I just wasn't feeling it," 
he says. "I grew tired of the 
more dramatic breakdowns 
and the harder -edged stuff. It 
seemed kind of lame to me, to 
be honest. Not from a set 
standpoint; I think it would 
work on a dancefloor. But I 

thought [the CD] should be 
more muted, the kind of thing 
you can listen to more often 
and for a longer period of time." 

There are still true tribal 
believers out there, including 
Ralph Cedeno's fledgling New 

York -based imprint, Tweek'd. 
Its latest single, BPT's "Moody," 
is climbing the Club Play chart, 
and four of its previous releases 

cracked the top 10. 

"First thing you've got to 
know about Tweek'd is that 
everything's got a tribal foun- 
dation," Cedeno says. "There's 
always going to be a drum in 

there somewhere -it's dance 
music. Drums make you go. 
They just make you move." 

That is a point that Oscar G is 

more than willing to concede. "I 
think tribal, in its essence, it's 
always going to be there, be- 
cause it's drums, and that's 
what drives dance music," he 

says. "But tribal in the form that 
it's taken on over the last two 
or three years? I don't even 
want to hear it at this point. I 

just find it boring." 
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LONESTAR worked with 
producer Justin Niebank on 
its new album. 

Lonestar's New Sound 
Band Taps Different Producer For `Coming Home' Album 

or Lonestar's eighth 
album, the group went 
back to the drawing 

board. 
When longtime producer 

Dann Huff was unavailable, 
the group turned to up -and- 
comer Justin Niebank. That 
change led the band to recon- 
sider everything about how the 
members worked in the stu- 
dio, resulting in a new sound. 

Lonestar guitarist Michael 
Britt says, "In hindsight, it's the 
best thing that ever happened 
to us. When you go in with the 
same producer so many times 
you get a little lazy." 

The change is evident on the 
band's new BNA Records set, 
"Coming Home," released Sept. 

13. On the strength of top 20 sin- 

gle "You're Like Comin' Home," 
the album debuts at No. 3 on the 
Top Country Albums chart this 
issue with first -week sales of 
nearly 34,000 units, according 

to Nielsen SoundScan. 
Niebank, who worked with 

the band as an engineer in 2003, 

had produced an album for new 
country duo BrittonJack that the 
members of Lonestar really 
liked. While Britt says that 
"Justin didn't really have a track 
record as a producer, we brought 
it to [RCA Label Group chair- 
man] Joe [Galante] as an outside 
shot. Joe heard it and said, 
'That's exactly where I hoped 
you'd go [with your sound].' " 

The best part about working 
with a new producer, Britt says, 

is that "it made us think. Any 
time you change your whole 
philosophy, it makes you want 
to change the things that weren't 
working that you'd [otherwise] 
just live with." 

Among them, Britt says, 
"Dann tends to approach things 
more from a pop standpoint. 
We don't try to be a pop band. 
Justin made a record that was a 

little more raw, not as 'pro- 
duced- sounding.' He kind of 
got our live sound on the record 
for the first time without it 
sounding like a pop record. 

"He knew what he wanted it 
to sound like in his head, but he 
wasn't limited to that," Britt says 

of Niebank. "It was this whole 
organic feeling. We'd bring him 
ideas, and he'd say, 'Try it.' Then 
your whole brain opens up." 

Among the ideas that made 
the finished record are Britt 
playing bouzouki on one song 
and keyboardist Dean Sams 
making his recording debut on 
the Hammond B -3 organ. 

Three of the group's four 
members- singer Richie Mc- 

Donald and drummer Keech 
Rainwater round out the lineup 
-contributed at least one song. 
McDonald has a writer credit on 
five, including one of the 
album's best tracks, "I Never 
Needed You," which he sings as 

a duet with Sara Evans. 

This year Lonestar marks the 
10th anniversary of its first BNA 

single, "Tequila Talkin'," and its 

career shows no sign of slowing 
down. All of its albums except 
a 2000 holiday set are certified 
gold or platinum, and its 1999 

best seller "Lonely Grill" is 
triple -platinum. The band has 
also notched 16 top 10 hits. Nine 
of them reached No. 1. 

"We probably work off 
of fear," Britt jokes. "We have 

bills to pay, and we have to split 
[profits] four ways." 

More seriously, he says, "We 

want to keep doing this and 
don't want it to be over, because 
it's so much fun. 

"We felt like we'd never get 
this far, but at the same time we 

all still feel like new kids -like 
we're still trying to get there - 
because so many bands, like 
Alabama, have done so much 
more. We still feel like we have 
a lot to prove." 

ON THE ROW: Longtime 
Arista Nashville VP of national 
promotion Bobby Kraig has 
resigned from the company. He 
underwent surgery on his spine 
earlier this year and has been 
on medical leave ever since. He 
has now decided that a return 
to work will not be feasible. 

Kraig joined Arista 12 years 
ago after a career in radio. Dur- 
inghis watch, the label has been 
Billboard's top country imprint 
for the last four years. 
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Dwele Dons Many Hats 
For Second Album 

wele boils down his 
style of R &B to three 
words: all- purpose 
music. 
The Virgin singer/ 

songwriter was one of the 
few R &B newcomers to elicit 
critical praise in 2003 with his 

debut album, "Subject." The 
same sophisticated mix of 
soul, hip -hop and jazz sup- 
plies the creative foundation 
for his sophomore set, "Some 
Kinda ... ," due Oct. 4. 

"I left the title open - 
ended," the Detroit native 
says. "I want people to listen 
and fill in their own defini- 
tions." 

Dwele's own defining mo- 
ment was his 2003 single 
"Find a Way." Its midtempo 
vibe returns on his new track, 
"I Think I Love U," written and 
produced by Mike City. The 

single is No. 15 on the Adult 
R &B radio chart. Dwele's new 
13 -song set also includes col- 
laborations with Jay Dilla (of 
Slum Village) and G -1 (who 
has worked with R. Kelly and 
Raphael Saadiq) plus nine 
self -produced songs. 

"I got the chance to show 
more of my personality," 
Dwele says. "When you work 
with outside producers, it 
pushes you to step out of 
your box and come up with 
different sounds." 

Having played the piano 
since age 6, Dwele (born 
Andwele Gardner) also took 
up the trumpet, flugelhorn, 
sax, guitar and bass. Those 
abilities, as well as his sooth- 
ing tenor, are put to good use 
on the title track, which tells 
his family story (his father 
died when he was 10), and 

the hip- hop -influenced "Keep 
On" featuring Slum Village. 
Also compelling is the jazzy 
"Wake the Baby" with Boney 
James. 

Before embarking on his 
R &B path, Dwele earned an 
underground rep as an MC. 

Word -of -mouth eventually 
led to guest spots with Slum 
Village -on the 2002 R &B hit 
"Tainted" -and with rapper 
Bahamadia. 

"R &B now wears a lot of 
different hats," says Dwele, 
who wants to add rock to his 
repertoire as well. "Every 
form of R &B has its place. 
There will always be a market 
for it." 

Aside from guest stints 
lined up for upcoming al- 
bums by Slum Village, Hil St. 
Soul and Goapele, Dwele will 
head out on a promo tour in 

mid -October to support the 
album's Oct. 3 release out- 
side the United States. 

And while "Subject" has 
sold a respectable 239,000 
units, according to Nielsen 
SoundScan, Dwele says he did 
not then -and still does not - 
harbor any expectations. 

IVI sic: 
"I'm happy with what 'Sub- 

ject' did. It created a buzz and 
put my name out there over- 
seas. And if we do our job 
correctly, it's the perfect 
setup for 'Some Kinda ...' " 

Sources say we 
can eliminate the "missing in 

DWELE, who collaborated on 
four of the 13 songs on his 
sophomore set Some Kinda 
.. ," says that working with 
outside producers pushed 
him to come up with 
different sounds. 

action" tag affixed to Max- 
well's name. The singer /song- 
writer is due back in February 
with a new Columbia /Sony 
Urban Music project. But first 
look for labelmates the Fu- 
gees' still -untitled reunion 
album to hit in January. Lead 
single "Take It Easy" will 
arrive shortly. And what of 
Fugees principal Lauryn Hill's 
own long- awaited album? 
There is no definitive release 
date yet. 

Among other projects with 
fourth -quarter release tags is 

"Sho'Nuff Records Presents 
... Jazze Pha & Cee -Lo 
Green, The Happy Hour." 

Satisfy that funk craving 
with three classics from '70s 
pioneer Johnny "Guitar" 
Watson. Shout Factory has a 

trio of reissues slated for Oct. 
11: "A Real Mother for Ya," 
"Ain't That a Bitch" and "Funk 
Beyond the Call of Duty." The 
label offered up a double -disc 
Watson compilation, "What 
the Hell Was That? -The Funk 
Anthology," Sept. 6. 
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R&B BY TODD MARTENS 

LaVette Starts Raising Some `Hell 
After Decades Of Struggle, R &B Singer Gets A Break With Anti- Album Of Cover Songs 

ettye LaVette landed a top 10 R &B hit with 
her very first single. In 1962, when she was 

only 16, her "My Man, He's a Loving Man" 

peaked at No. 7. 

The following 43 years, however, have not 
been as kind. Despite friends like Stevie Wonder 
and the attention of such labels as Atlantic and Mo- 

town, the past four decades have been a struggle 
for LaVette. An album she recorded for Atlantic 
subsidiary Atco in 1972 went unreleased until 2000, 
resurfacing only after French soul collector Giles 

Petard discovered it in the Atlantic vaults. 

"It took me so many years to get over Atlantic not 
releasing it," LaVette says. "They had already sent 
me the plane tickets to go on a promotional tour. At- 

lantic didn't even think they had it anymore. I was 

told it had been lost in a fire." 
The raspy-voiced LaVette never stopped 

singing, but she had practically given up on the 
label side of the music business. 

"I don't think of myself as a recording artist," 
she says. "I think of myself as an entertainer. I was 

without an agent for nearly 30 years, just doing 
nothing gigs. Mike Kappus saw me and signed me 

to his Rosebud Agency. He promised to find me a 

manager and a record deal." 
Musician /composer Ry Cooder became inter- 

ested, but when a deal could not be nailed down, 
Cooder persuaded Andy Kaulkin, president of punk - 

rooted Epitaph and its eclectic offshoot Anti -, to see 

LaVette perform. LaVette says Kaulkin approached 
her as soon as she walked offstage, and Anti- re- 

leased her "I've Got My Own Hell to Raise" Sept. 20. 

LaVette was familiar with Anti- as the label that issued 

Solomon Burke's Grammy Award- winning "Don't 
Give Up on Me" in 2002. 

Like Burke's album, "I've Got My Own Hell to 
Raise" was produced by Joe Henry. While the album 

sees LaVette reworking songs from Aimee Mann, 

Fiona Apple, Lucinda Williams and Dolly Parton 
into fiery R &B tunes, as was Kaulkin's idea, she was 

initially skeptical that she could find contempo- 
rary female songwriters to relate to. 

"I don't have girlfriends and I haven't had man 

problems in years, and I don't like to shop and I 

don't like to chat," LaVette says. "Since I've done this 

for so long, and the business is typically done by 

men, I tend to be more chauvinistic. With all the 
men I've worked with, I think I have artificial balls." 

LaVette did not want any songs that conveyed 
vulnerability or coyness, and she slightly altered the 

lyrics to Parton's "Little Sparrow" and Williams' 
"Joy" to greater reflect her voice. Of the 100 songs 

Kaulkin fed her, LaVette found nine that captured her 

desired mix of attitude and maturity -or, in the case 

of Mann's "How Am I Different," a bit of sarcasm. 

"I picked Mann's song because it was sassy," she 

says. "If I drank four bottles of champagne, that 
song is probably the way I'd deal with you." 

Following the Burke template, Epitaph is count- 
ing on being able to resurrect Layette's career, and 

the artist has already performed on "Late Show 
With David Letterman." The album will be reviewed 

on NPR, and Epitaph /Anti- GM Dave Hansen says 

the label has secured a track on a compilation that 
will be distributed to boutique hotels. 

On Sept. 24, LaVette will perform at the Austin 
City Limits Festival in Austin. 

LaVette does not have much of a sales history, but 
with Epitaph's support and favorable press, retail- 
ers are hoping for a sleeper hit. "The album is amaz- 

ing," says Terry Currier, owner of Music Millennium in 

Portland, Ore. "We would sell a collection of hers 

every once in a while, but it was just once in a while. 

It's great for a label to give an artist like this a sec- 

ond opportunity, so we're doing everything we can 

to help make it work." 
And if it does, it is about time, LaVette says. "I've 

given this my entire youth," she says. "If this be- 
comes a commercial success, then I'll feel like a 

debt has been paid." 

Label: Anti -/Epitaph 

Management: Robert Hodge 

Booking: Mike Kappus, 
Rosebud Agency 

Best -selling and last album: 
"A Woman Like Me" (2003, 
Blues Express), 4,000 
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girryJ LEILA COBO Icobo@billboard.com 

`The Roof' Goes Up Online 
TV Show Partners With Yahoo Musica For Streaming 

yndicated TV music show "The Roof" 
has found a new outlet online. As of 
Sept. 12, the show is streamed on mu- 
sica.yahoo.com, thanks to a partner- 
ship between Yahoo Musica and Perfect 

Image, which produces the program. The 
stream includes in- studio performances, inter- 
views, an interactive community area and uncut, 
behind- the -scenes footage. 

In addition to the show, Yahoo will host The 
Roof Radio" as part of its roster of stations on the 
Yahoo Musica Launchcast service. "The Roof 
Radio" will play urban music. It is the first branded 
station on the site. 

PUNKS UNITE! Punk rock has no barriers. 
That is the concept behind a new compilation 
that groups Spanish- and English -language 
punk bands hailing from such countries as the 
United States, Canada, Colombia, Argentina, 
Japan and Mexico. 

"Unite!" collects 26 tracks from acts as popu- 
lar as Yellowcard to relative unknowns like Lo- 
quero and Jaime Sin Tierra, whose music has 
been released only in Argentina. The notion of 
uniting Anglo and Latin punk bands may be a 

first, says René Gómez, owner of California -based 

indie label Sour Pop, which will release the album 
Sept. 27. 

Gómez, who co -owns Sour Pop with a silent 
partner, has worked for more than a year to ob- 
tain licensing agreements from all of the 
groups involved. Once those were in place, he 
designed album artwork to match the rep- 
ertoire. The cover of "Unite!" is a drawing of 
multiracial fists. Inside, there are 23 cartoon 
depictions of punk rockers, each one wearing 

an outfit that is representative of the bands fea- 
tured on the album. 

"This world shares the same audience. Fans 
of this music like the music; it's not about the 
language. So, why not bring them together ?" 

Gómez asks. 
"Unite!" is distributed through indie dis- 

tributor DLN, and will retail for approximately 
$15. The album will be promoted through col- 
lege radio and punk -friendly media in all 
languages. 

GROWING UP: Forget Hector "El Bambino." 
The reggaetón star has officially changed his 
name to Hector "El Father." The change comes 
with Hector's evolution; "El Bambino" is the 
moniker he used when he was part of reggaetón 
duo Hector & Tito. 

Hector was able to celebrate his new senior- 
ity in style Sept. 16, when his first major solo 
concert in his native Puerto Rico broke atten- 
dance records at José Miguel Agrelot Coliseum. 
According to the venue's records, 15,205 peo- 
ple attended Hector's "The Bad Boy" show, 
whose guest acts included Fat Joe and Alexis & 
Fido. The show was produced by PRPC Events 
and Water Brother /Evenpro. 

IVI sic 

R I T M O FREEBIES: Latin retailer Ritmo 
Latino, fresh from wrapping up its annual con- 
ference in California, relaunched its Web site 
Sept. 22. The move accompanies Ritmo s inter- 
est in stimulating online sales and exploring the 
possibility of paid downloads. 

To foster consumer interest in the site, Ritmo 
will offer 12 exclusive tracks that customers can 
download for free. The tracks were originally 
recorded for reggaetón compilation "El Draft 2005," 
which features new acts in the genre, due Sept. 
27 on UBO. 

The free tracks are not featured on "El Draft 
2005," and consumers do not have to purchase 
the album to access the downloads. 

"We are looking to see what the reaction from 
our consumer is to the option of having down- 
loads on the site," head buyer Alberto Uribe says. 

A NEW SPIN: Linda Compagnone, Sony 
Music International's longtime senior direc- 
tor of A &R and marketing administration, 
has launched her own consultancy. LinSpin 
Productions, based in New York and Miami, 
offers A &R administration and management 
services. Compagnione can be reached at lin - 
spin @earthlink.net. 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

GRETCHEN WILSON 
All Jacked Up 
Producers: Gretchen 
Wilson, John Rich, 
Mark Wright 
Epic 
Release Date: Sept. 27 
After leading a country 

revolution with her debut, "Here for the 
Party," Gretchen Wilson hits a tire -squealing 
second gear with her follow -up. There is 

plenty of the grit that brought her here, on 
the title cut and the roadhouse anthem "One 
Bud Wiser," as well as with Bocephus -style 
drinkin' music like "Not Bad for a Bartender" 
and "Rebel Child." But she really impresses 
with her stone country delivery on the ever - 
redneck "Skoal Ring," the endearingly 
morbid "He Ain't Even Cold Yet" and the 
biting Merle Haggard duet "Politically 
Uncorrect." The record reaches its emotional 
zenith with Wilson's vulnerable rendering of 
"I Don't Feel Like Loving You Today" and 
takes an acoustic blues turn on "Raining on 
Me." Beyond the bombast, Wilson has 
personality and soul to burn, and her impact 
on country music is going to be felt for many 
albums to come, starting here. -RW 

SHERYL CROW 
Wildflower 
Producers: Jeff Trott, 
Sheryl Crow, 
John Shanks 
A &M 
Release Date: Sept. 27 
Her music career has 

lately taken a back seat to her personal life, 
but "Wildflower" returns Sheryl Crow to the 
front of the pop music pack. Such highlights 
as "I Know Why," a ballad broaching 
loneliness, point to heavier fare than her 
2002 hit "Soak Up the Sun." Crow turns 
introspective on songs like "Perfect Lie" and 
gives Alison Krauss -type vocal intimacy to 

the title track. First single "Good Is Good" 
boasts a typically big melodic hook and 
inventive vocal phrasing, and shows the 
influence of George Harrison in slide guitar 
and strings. But "Live It Up" is the only 
outright rocker in a provocative, richly 
rewarding set reflecting love and life 
changes, and a philosophical world view 
encapsulated by closer "Where Has All the 
Love Gone. " -JB 

THELONIOUS 
MONK /JOHN 
COLTRANE 
Thelonious Monk 
Quartet With 
John Coltrane at 
Carnegie Hall 
Producers: TS. Monk, 

Michael Cuscuna 
Blue Note /Thelonious Records 
Release Date: Sept. 27 
Discovered only recently, this 1957 concert 
spotlighting Thelonious Monk and John 
Coltrane immediately becomes a top 
contender for jazz album of the year. All it 
takes is hearing opener "Monk's Mood," 
where pianist Monk and tenor saxophonist 
Coltrane subtly but brilliantly circle and 
embrace each other's lines, to know the 
full set will be exceptional. 1957 was the 
turning point in both their careers, after 
which they independently embarked on 
classic expressions of creativity. There is 

scant recorded documentation of Monk 
and Coltrane performing together during 
their six -month tenure, so this disc is 

especially illuminating. Having just kicked 
his heroin addiction, Coltrane displays 
playful clarity, but it is Monk, with his 
cabaret card recently reinstated, who is 

the hands -down star. He's elated and, as 

usual, unpredictably quirky in his leads 
and comps, especially on "Blue Monk" 
and "Epistrophy. " -DO 

KENNY CHESNEY 
Who You'd Be Today 
(3:55) 
Producers: Buddy 
Cannon, Kenny 
Chesney 
Writers: A. Mayo, 
B. Luther 

Publishers: Careers -BMG /Evansvi /le /Little 
Blue Typewriter (BMI) BNA (CD promo) 
Most lead singles from country albums are 

uptempo anthems, but Kenny Chesney 
shoots straight for the heart with a devas- 
tatingly poignant ballad about death claiming 
someone too early. Chances are it will prove 
even more effective at drawing attention to 
his Nov. 8 release, "The Road and the Radio." 
Post -Hurricane Katrina America will definitely 
react to lines like "Sunny days seem to hurt 
the most /I wear the pain like a heavy coat" 
Though well -known for his sun -drenched 
odes to Caribbean life, country's entertainer 
of the year here reminds everyone how 
effective he is when it comes to serving up a 

great ballad. -DEP 
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PRINCE S.S.T. (3:39) 
Producer: Prince 
Writer: Prince 
Publisher: NPGMC 
NPG Records (digital 
download) 
Moved by the recent 
Gulf Coast tragedy, 

Prince posts a fresh iTunes exclusive with 
all proceeds going to a Baton Rouge, La., 
relief fund. The legend obviously poured 
his heart and soul into this new track, 
which was recorded solo in the wee hours 
of Sept. 2. "S.S.T." is a stripped -down 
groove campaign humbly built with a 

naked beat, sparse funk guitars and sweet, 
soul- wrapping vocals. Lyrically, Prince 
launches his own hearing on how the 
government handled the crisis, and his 
unfiltered yet tender voice matches the 
rawness of the music as he concludes, "It's 
time 4 another groove." The title initials 
refer to Sade's "Sweetest Taboo," a song 
looped on Prince's Web site after the 
hurricane hit. -SP 

ALI3LJ IVIS 
REGGAE 

SEAN PAUL (1) 

The Trinity 
Producers: various 
VP /Atlantic 
Release Date: Sept. 27 

aAfter leading the 
charge for dancehall's 

mainstream influx, Sean Paul 
returns to his grittier roots on 
"The Trinity." Unlike the 
heavy hip -hop influence 
found on 2002's "Dutty 
Rock," the new set harks 
back to such early indie 
singles by Paul as "Deport 
Dem" and "Infiltrate," which 
flooded the underground 
scene. The slick beats that 
Tony Touch and the Nep- 
tunes provide have been 
replaced by such lesser - 
known producers as the 
Renaissance Crew ( "We Be 
Burnin' ") and Lenky ( "Ever 
Blazin' "). And while hip -hop 
heavyweights like Busta 
Rhymes appeared last time, 
the new collaborations are 
with such artists as Wayne 
Marshall, who, although 
highly successful on the 
dancehall scene, has yet to 
enjoy mainstream success. 
The lack of big -name guests 
may make it hard to woo 
new fans, but those who 
preferred Paul's earlier work 
will be happy to hear he has 
returned home. -IMJ 

ROCK 
NEIL YOUNG (2) 
Prairie Wind 
Producer: Neil Young 
Reprise 
Release Date: Sept. 27 

©On 2003's concept 
album /performance art 

project "Greendale," Neil 
Young proved (even after 
30 -odd studio albums) he 
could still surprise. Sadly, the 
same can't be said for 
"Prairie Wind," on which the 
artist rolls out the plain- 
spoken acoustic routine he 
first unveiled on 1992's de- 
lightful "Harvest Moon" and 
revisited on 2000's "Silver & 

Gold." The similarities to the 
former are numerous here in 

chord and lyric. The 
strumming of "This Old 
Guitar" exactly matches that 
of the "Harvest Moon" title 
track, while the pensive 
sentiment of "Falling Off the 
Face of the Earth" calls to 
mind the syrupy, slightly 
repentant tone of "One of 
These Days." Even his Elvis 
homage, "He Was the King," 
has its antecedent in his 
deceased -pet tribute, "Old 

King," both lowlights of their 
respective albums. Still, 
Young's shaky voice remains 
endearing, particularly on 
pleasant opener "The 
Painter." Familiar, yes, but 
not unwelcome. -BF 

SWITCHFOOT 
Nothing Is Sound 
Producers: John Fields, 
Switch foot 
Sparrow /Columbia 
Release Date: Sept. 13 

Nothing Is Sound" 
builds on the 

ingredients that made 
2003's "The Beautiful 
Letdown" so successful: 
Switchfoot's taut 
musicianship, Jon Foreman's 
hauntingly potent lead 
vocals and introspective 
lyrics. Foreman is not afraid 
to challenge the status quo 
and does so on such songs 
as "Easier Than Love," which 
bemoans the fact that sex 
sells everything from cars to 
magazines, and "Happy Is a 

Yuppie Word," which was 
inspired by a Bob Dylan 
quote. "The Shadow Proves 
the Sunshine" is a gorgeous, 
poignant ballad bolstered 
by understated production, 
while first single "Stars" is a 

lighter, melodic tune about 
overcoming chaos. Switch - 
foot has a gift for delivering 
hard -charging rock 
anthems with a lyrical depth 
and musical integrity that 
should sustain a long, 
successful career. -DEP 

BIG STAR (3) 
In Space 
Producer: Alex Chilton 
Rykodisc 
Release Date: Sept. 27 

El"In Space" is the fourth 
proper Big Star album, 

but this new collection of 
music is hitting stores more 
than three decades after 
the original incarnation of 
the band called it quits 
back in the early '70s. In 

2005, Big Star is founding 
members Alex Chilton and 
Jody Stephens plus Jon 
Auer and Ken Stringfellow 
of the Posies, who have 
made up an on- again, off - 
again touring edition of the 
band since 1994. It's unfair 
to compare "In Space" to 
Big Star's glory days; it is no 
accident one song is called 
"A Whole New Thing." But 
there is enough of the 
original DNA in the mix to 
make this a worthy listen 
for fans, yielding such 
flashback -worthy 

standouts as the bouncy 
opener "Dony" and Auer's 
seductive, harmony -laden 
"Lady Sweet. " -TC 

R&B 

TONI BRAXTON (4) 
Libra 
Producers: various 
Blackground /Universal 
Release Date: Sept. 27 

DToni Braxton's deep, 
sultry vocals first 

waylaid fans in the early '90s 
on such hits as "Breathe 
Again" and "You're Makin' 
Me High." The American 
Heart Assn. spokeswoman 
and mother of two young 
sons returns after three years 
with a new label and her 
sixth studio album. The 10- 
song set finds the singer 
doing what she does best: 
tapping into her R &B siren 
muse. Braxton still owns the 
road when it comes to slow 
jams, especially on "Midnite" 
and "Stupid." It's when she 
veers into the fast lane that 
things become a little 
uneven. Braxton pleasingly 
gets her groove going on 
"What's Good" (which 
samples the Crusaders' "In 
My Wildest Dreams ") and 
the Scott Storch- produced 
"Please." But on "Take This 
Ring," she treads too close 
on the heels of another Rich 
Harrison -helmed number, 
Amerie's "One Thing. " -GM 

CLASSICAL 
LOS ANGELES MASTER 
CHORALE (GRANT 
GERSHON, CONDUCTOR), 
MAYA BEISER 
Reich, You Are (Variations); 
Reich, Cello Counterpoint 
Producer: Judith Sherman 
Nonesuch 
Release Date: Sept. 27 

© Here are debut 
recordings of two of 

Steve Reich's most recent 
works: 2004's "You Are 
(Variations)," for chorus and 
instrumental ensemble, and 
2003's "Cello Counterpoint" 
for eight cellos, in which 
cellist Maya Beiser plays 
against seven parts she 
prerecorded. With texts 
drawn from Jewish sources 
and the work of philosopher 
Ludwig Wittgenstein, "You 
Are (Variations)" evokes the 
intimacy and crackling 
energy of medieval religious 
music. (The third movement 
quotes an often -mined 
14th -century tune, 
"L'Homme Armée.") At the 
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same time, however, Reich's 
fresh rhythmic play and his 
sharply etched textures are 
entirely modern. The 
musicians here gave the 
world premiere perform- 
ances of these respective 
works; both the LAMC and 
Beiser have an easy 
familiarity with Reich's 
idiom and perform with 
authoritative expertise. -AT 

RENEE FLEMING 
Sacred Songs 
Producer: Chris HazeII 
Decca 
Release Date: Sept. 27 

ICIIt has been a busy 
recording year for 

celebrated American 
soprano Renee Fleming. In 
May, there was the 
"Haunted Heart" album 
with pianist Fred Hersch 
and guitarist Bill Frisell; 
Sept. 13 saw the long - 
awaited release of Strauss' 
opera "Daphne," con- 
ducted by Semyon 
Bychkov with Fleming in 
the title role. Now comes 
an album of easy -to -love 
sacred repertoire that 
includes such favorites as 
Bach's "Jesu, Joy of Man's 
Desiring," Schubert's "Ave 
Maria," Franck's "Panis 
Angelicus" and selections 
from Handel's "Messiah." 
Joined by the Royal 
Philharmonic Orchestra, 
conducted by Andreas 
Delfs, as well as guest 
artists including mezzo - 
soprano Susan Graham, 
violinist Mark O'Connor 
and the ensemble London 
Voices, the virtuosic 
Fleming simply soars 
through this music with 
her justly celebrated, 
utterly lovely voice. Sure 
to be a hit. -AT 

ELECTRONICA 

MORCHEEBA 
The Antidote 
Producers: the Godfrey 
Brothers 
Echo /World's Fair 

4 

©Release Date: Sept. 27 
Morcheeba has come 

a long way since its nearly 
10- year -old, chilled -to- 
perfection debut album, 
"Who Can You Trust?" On 
"The Antidote," founding 
siblings Paul and Ross 
Godfrey wave goodbye to 
singer Skye Edwards and 
say hello to Daisy Martey, 
whose vocals are the yang 
to her predecessor's yin. If 
Edwards was all sultry 
sensuality, Martey is fiery 
grit -think "Red Octopus" - 
era Grace Slick mixed with 
Shirley Bassey. Merge this 
with psychedelic sound 
structures, memorable 
melodies and observant 
lyrics for a winning result. 
Album opener "Wonders 
Never Cease" finds Martey 
wondering, "What do you 
feel /When you let go of 
the wheel." Apparently, 
she and the Godfrey 
brothers feel a lot when 
they do just that. -MP 

LATIN 

VARIOUS ARTISTS 
Boy Wonder Y Chencho 
Presentan: El Draft 2005 
Producers: Boy Wonder, 
Chencho 
UBO 

Release Date: Sept. 27 
"El Draft 2005" is a 

follow -up of sorts to UBO's 
phenomenally successful 
"Chosen Few," a compi- 
lation of new and old 
reggaetón acts released 
earlier this year. The animus 
behind "The Draft," again 
produced by Boy Wonder 
with Chencho, is to intro- 
duce new talent into the 
reggaetón mix. The set 
features the requisite 
number of cool tracks and 
an overall high production 
quality. However, there are 
no radical departures; 
nothing to really make 
anyone sit up and say, 
"Wow!" With the exception 
of the compelling "El 
Preso," a bilingual tale of 
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life behind bars, the over- 
riding lyrical theme is girls, 
parties and sex. But there 
are clear standouts. Amori 
Bling's "Ven Paca" is 

distinctive for the deep 
vocals and singular flute. 
LDA's "Estoy En Mi Cama" 
(with refreshing female 
vocals) is undeniably 
catchy, and Cheka's 
"Activo" is primed for the 
dancefloor. -LC 

COUNTRY 
GEORGE JONES r5) 
Hits I Missed ... And 
One I Didn't 
Producer: Keith Stegall 
Bandit 

Release Date: Sept. 13 

George Jones knows 
his way around a traditional 
country song better than 
most anybody, and here he 
tries his hand at some of the 
great ones, predictably 
making them his own in the 
process. Jones' voice may 
creak and groan here and 
there, but years seem to add 
only authority to country 
warhorses like "Detroit City," 
"Today I Started Loving You 
Again" and "If You're Gonna 
Do Me Wrong." Jones takes 
on cuts made 
famous by his 
disciples in 
Alan 
Jackson's 
"Here in the 
Real World," 
Mark 
Chesnutt's 
"Too Cold at 
Home" and 
Randy Travis' 
"On the Other 
Hand," and 
lends 
persuasive personality to 
"Skip a Rope" and "Busted." 
But the record's highlight is 

unquestionably the duet 
with Dolly Parton on Hank 
Williams Jr.'s "The Blues 
Man," where Jones is 
completely convincing 
when he sings "I've been 
sued over no- shows. " -RW 
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Supergrass, 
"Road to 
Rouen" (capitol) 

Danger Doom, 
"The Mouse 
and the Mask" 
(Epitaph) 

Cage, "Hell's 
Winter" 
(Definitive Jux) 

CRITICS' CHOICE *: A new release, regardless 
of chart potential, highly recommended for 
musical merit. 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard, 770 Broadway, Sixth Floor, 
New York, N.Y. 10003) or to the writers in the appro- 
priate bureaus. 

KORN Twisted 
Transistor (3:00) 
Producers: Jonathan Davis, 
the Matrix 
Writers: Korn, the Matrix 
Publisher: various 
Virgin (CD Promo) 
It has been a year of 
change for Korn. Along 
with a new label and lineup 
(its upcoming seventh 
album is its first without 
guitarist Brian "Head" 
Welch), this first taste of 
the forthcoming "See You 
on the Other Side" also 
finds the band's sound 
evolving. Since its first 
album made it the 
standard-bearer of nu- 
metal, Korn has outlasted 
the genre, gradually 
becoming somewhat 
dance -oriented. "Twisted 
Transistor" continues that 
trend, as evidenced by 
Korn's surprising decision 
to work with the Matrix. 
However, the song is more 
dance -leaning and more 
straight -ahead rock than 
anything Korn has done in 
a while. Beginning with a 
looped guitar riff, key- 
boards and electronic 
flourishes highlight the 
song, which has a radio - 
ready chorus (despite a 

bleeped curse) that 
proclaims, "The music's 
tuned, and it is reaching 
inside you." Some Korn 
purists might proclaim that 
"Twisted Transistor" is too 
polished, but judging from 
early reaction at rock radio, 
where it was most added at 
modern and active, the 
band should continue its 
hit streak. -BT 

VAUX Are You With 
Me (3:28) 
Producer: Jacknife Lee 
Writer: Vaux 
Publishers: various 
Lava (CD promo) 
"Are You With Me" is 
supposed to be a break- 
through mass -appeal 
moment for six -piece 
Vaux, which has been 
diligently pushing its 
wares for the better part of 
a decade. The group is 
mighty loud, and this first 
major -label single is a 
crafty composition, 
combining the raw energy 
of lead singer Quentin 
Smith with assaulting 
guitars, big -bam -boom 
percussion and an 
anthemic chorus that rivals 
Twisted Sister (but in a 
good way). However, 
there's the issue of 
Atlantic's recent 

shuttering of Lava as an 
independent label and the 
subsequent firing of its 
publicity staff. Where does 
that leave Vaux? It takes a 
lot of record company 
muscle to make even the 
best music adhere to radio; 
now is the time for Atlantic 
to prove its worth for this 
deserving band. -CT 

ANTIGONE RISING Don't 
Look Back (3:43) 
Producer: Neil Dorfsman 
Writers: Cassidy, 
Henderson, Thomas 

113 
Publishers: various 
Hear /Lava (CD promo) 

Antigone Rising continues 
to exponentially draw in new 
fans, thanks to its high - 
octane alliance with 
Starbucks -more a blessing 
than ever, given the 
downsizing of the quintet's 
major label, Lava. The new 
radio -ready studio 
recording of live album track 
"Don't Look Back" is like a 

salve for the ills afflicting top 
40 radio, which has three 
formulaic templates now: 
hip -hop, slick rock and grrrl 
pop. Lead singer Cassidy 
and her troop conjure a 

grittier, morejangly Dixie 
Chicks, with the sort of 
country -rock sensibility that 
commandeered the '70s, à la 
the Eagles and Linda 
Ronstadt. Radio should lick 
this up like an ice cream 
cone -but, of course, how 
often does that happen? 
Thankfully, CMT, VH1 Classic 
and Yahoo are onboard, 
recognizing Antigone Rising 
as one of the freshest new 
acts of 2005. -CT 

BAREFOOT Rain (3:41) 
Producers: Anders Bagge, 
Peer Astrom 
Writers: Barefoot, A. Bagge, 
P. Astrom, S. Nylund 
Publishers: various 

©Geffen (CD promo) 
Texas -bred Barefoot 

represents all that is right 
with the nouveau boy band 
scene. All five members of 
the outfit write, and four of 
them sing. They are fresh - 
faced, fine -looking and - 
best of all -their songs 
ooze good hooks, solid 
instrumentation (nice 
guitar and keyboards) and 
craftily produced vocals. 
They were signed to 
Geffen by Joe Simpson 
(manager /dad of Jessica 
and Ashlee) a couple of 
years ago. Barefoot honed 
its songs with Swedish 
musical infantry 

commanders Anders 
Bagge and Peer Astrom. 
The result: cool pop and a 

potential powerhouse for 
top 40's fall roster. -CT 

MARIO FEATURING 
JUVENILE Boom (4:09) 
Producer: Lil Jon 
Writers: various 
Publishers: various 
3rd Street Music Group /J 
(CD promo) 
During the past few years, it 
seems as if everything Lil 
Jon touches has turned to 
gold. Now, after wooing 
female audiences with his 
hit lead single, "You Should 
Let Me Love You," crooner 
Mario is hoping that Lil 
Jon's magic touch can 
propel him back to the top 
of the charts. Though the 
song has all the makings of 
a formula R &B hit (hot 
producer plus rap verse 
plus catchy hook equals the 
No.1 spot), it is hard to 
determine how successful 
"Boom" will be. On one 
hand, Lil Jon's synthesized 
keyboard riff that seemed 
so cool in his earlier songs 
is now becoming an- 
noyingly redundant. Then 
again, today's music 
listeners seem to embrace 
anything that has been 
heard before. - /MJ 

REDMAN Rush Da 
Security (2:24) 
Producer: Adam F. 

Writers: R. Noble, J.F. Smith, 
A. Fenton 
Publisher: ASCAP /PRS 
Island DefJam (CD promo) 
Rapper Redman is back to 
his rowdy shenanigans on 
this lead single from 
upcoming album "Red 
Gone Wild." The song 
finds him boasting about 
one of his two favorite 
activities: bum -rushing the 
door at a hot nightspot. 
(Hint: The other favorite 
pastime leaves behind a 

serious case of munchies.) 
From the glaring 
synthesizers to ram- 
bunctious lyrics, "Rush Da 
Security" sounds an awful 
lot like 2001's "Smash 
Sumthin' " (also produced 
by Adam F.) and "Let's Get 
Dirty." While fans of his 
previous tear -up- the -club 
anthems will be happy to 
know that Brick City's 
finest doesn't seem to 
have strayed too far from 
his standard fare, this 
same detail may disa- 
ppoint those hoping for a 
slight deviation. - /MJ 

OCTOBER 1, 2005 I www.billboard.biz I 65 

www.americanradiohistory.com

www.americanradiohistory.com


Jazz Notes 
DAN OUELLETTE douellette @billboard.com 

Rebirth Needed In New Orleans 
s New Orleans dries out and discussions 
turn to rebuilding, culture -specifically 
the city's rich musical heritage, in- 
cluding its distinction as the birth- 
place ofjazz- should not be left out 

of the equation. Massive federal funds will pour 
in to repair the destruction and shore up the bro- 
ken levees. But restoring the Big Easy's soul is 

just as vital. 
In that regard, the national jazz community 

needs to be vigilant. Clubs and performance 
spaces ravaged by Hurricane Katrina must be re- 

built, and longtime creative stalwarts of New Or- 

leans' music scene, scattered throughout the 
United States, will need help to return home. 

Business concerns will strive to make the city 

into a tourist destination again, but New Orleans 
does not need a Disneyland -like musical makeover. 

Paramount in its reconstruction is maintaining 
the music's integrity. 

The federal government too often gives short 
shrift to cultural promotion- witness the shrivel- 
ing of arts -related grants. But it is imperative that 
along with funding basic needs, our national tax 

dollars are earmarked to restore New Orleans' cul- 

ture, succor it and help it advance again. 

LOUEKE ARRIVES: It is rare to come across a 

jazz natural who arrives on the scene with his own 

voice. Meet 32- year -old guitarist Lionel Loueke, a ris- 

ing star who has accumulated an impressive résumé 
of sideman duties with such marquee artists as Her - 
bie Hancock, Wayne Shorter and Terence Blanchard. 

Benin, Africa -born and New York -based, 
Loueke buoys and bops, soothes and rocks on 
his guitar, as evidenced in the trio he co- 

leads, Gilfema. The group makes its aus- 
picious recording debut with its 
self -titled CD, which streets Sept. 27 on 
ObligSound. The disc offers a quiet, 
dreamy soundscape and fast, an- 
gular playing, all infused with 
West African music colors. 

Gilfema includes Swedish - 
Italian bassist Masimo Biol- 

cati and Hungarian drum- 
mer Ferene Nemeth, who 
hooked up with Loueke first 

at Boston's Berklee College 

of Music in 1999 and later 
at Los Angeles' Thelonious 
Monk Institute in 2001. 
They all moved to New 
York in 2003, keeping 
the trio intact and 
active. 

Loueke came to 
the States to "learn 

how to speak the jazz language," he says. "I grew 
up in Africa, so I wanted to keep my roots but 
also learn the jazz vocabulary. But I wanted to 

learn how to play jazz without having an African 

accent. That way I could be open to playing 
anything." 

Loueke's talent was recognized quickly. 
After Loueke recorded two Blanchard 

albums and toured with him for three 
years, Hancock took Loueke under his 
wing. He recruited Loueke to write a new 

arrangement of Sting's "Sister 
Moon" for his "Possibilities" 

CD and enlisted him for his 

new Head Hunters group. 
"Lionel can play any- 

thing: totally out, blues, 
tear -jerking stuff, rock and 
African," says Hancock, 
who recommended that 
the guitarist join the 
early- August concerts in 
Japan that Carlos San- 
tana put together to 
commemorate the 60th 

anniversary of the atomic 
bombings there. "Carlos 
didn't know him, but he 

trusted my judgment. When 

Lionel played, he blew everyone's minds -the 
audience and Carlos' band. Their jaws were 
hanging." 

"I call Herbie 'Master,' " Loueke says. "I 

learned so much from him when we were on the 
road for six weeks this summer. I remember him 
saying, 'I'm not playing music; I'm playing life.' " 

That resonated with Loueke: "If you play music 
from the heart, you play life." 

While focusing on Gilfema right now, Loueke 

has also recorded a solo guitar album, "In a 

Trance," with overdubs and loops. It is available 

at his Web site, lionelloueke.com. "This CD shows 

what I'm doing right now," he says. 

REEVES STARS: Dianne Reeves not only 
sings in the new film "Good Night, and Good 
Luck," directed by George Clooney, but she also 
stars in the drama about blacklist- fighting broad- 
caster Edward R. Murrow, played by David 
Strathairn. Reeves sings '50s -era jazz tunes, in- E) 

cluding "One for My Baby" and "How High the g, 

Moon," as well as an original co- written by 

Clooney's aunt, Rosemary Clooney, "Who's 
Minding the Store ?" The film premieres Sept. ó 
23 at the New York Film Festival and opens Oct. Oa 

7 in New York and Los Angeles. Concord Records 

will release the soundtrack, Reeves' first new 
recording since 2003, on Sept. 27. 

TURfl RInGTOf1ES InTO A MOBILE CRfYI TOOL! 

Promote music as prizes to millions of mobile gamers 
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JIM BESSMAN jbessman @billboard.com 

ARMSTEAD REMAINS `RED HOT' 
Veteran Chicago Soul Singer /Songwriter Self- Releases Compilation 

Melvin Van Peebles was there (she 
starred in his Broadway show "Don't 
Play Us Cheap "), as were Nickolas 
Ashford and Valerie Simpson. So was 
Night Train R &B reissue label head 
Aaron Fuchs. 

"She's the woman who puts se- 
quins and feathers on the funky 
blues," Fuchs said of "Joshie" Jo 
Armstead, who launched her self - 
released compilation "Red Hot" last 
month at New York's high -end West 
Side thrift shop /AIDS service or- 
ganization Housing Works. "To say 
she was the paragon of the [1960s] 
Chicago soul scene says it all: She 
was part of a generation of Chi- 
cagoans that uniquely melded the 
spirituality of blues and gospel with 
the sophistication and hipness of 
modern pop." 

An original Ikette with the Ike & 

Tina Turner Revue, Armstead says 
she co -wrote without credit the 
Ikettes' 1961 hit "I'm Blue (The 
Gong -Gong Song)." She scored an 
R &B hit in 1968 with the self- 

penned "Stone Good Lover." And 
she wrote hits for fellow Chicago 
soul artists, such as Garland Green's 
"Jealous Kind of Fella" and Ruby 
Andrews' "Casanova (Your Playing 
Days Are Over)." 

But the Yazoo City, Miss., native 
also briefly teamed with then - 
budding New York -based songwrit- 
ing duo Ashford & Simpson, with 
whom she wrote Ray Charles' 1966 
hit "Let's Go Get Stoned." 

"I was in San Francisco when I left 
Ike and went to L.A. for a few 
months," Armstead says, "but I had 
family in New York so I moved there 
for three years or so." 

She recalls seeing Ashford & 

Simpson perform as Val & Nick a few 
blocks from her aunt's house in 
Brooklyn, then running into Simp- 
son at a music publisher's office. "I 
played a little piano, but I gave it up 
altogether after seeing her play 
there," Armstead says. 

But the three did team up to 
write approximately 45 songs, she 

says, some of which, including 
"Let's Go Get Stoned," are admin- 
istered by BMG Music Publishing in 
the Renleigh catalog. She also 
wrote a few more songs with Simp- 
son including "I Got to Know Him," 
recorded by Chicago soul vocal 
group the Kittens. 

When Ashford & Simpson left for 
Motown, Armstead left for Chicago - 
though she began recording the 
tracks now compiled in "Red Hot" in 

1974 in New York. "Stepping Stones" 
was to have been the title track 
of a self -produced album for 
Stax that fell through 
with the label's demise. 

Armstead recently 
returned to New 
York and earned a 

liberal arts degree at 
the New School. 
She lives in the 
same building as 
Housing Works ( "I 
keep telling them 
to put in a spiral 

IVI Si(: 

staircase "), where Dustin Hoffman 
bought three copies of "Red Hot" 
when she pointed him in their di- 
rection. (Some proceeds from the 
CD benefit Housing Works.) 

She notes that she is a big hit in 
England's Northern Soul scene, and 
has discovered that a copy of "Stick 

By Me Baby" by the Salvadors -the 
Northern Soul staple that she wrote 
and produced and considers "one 
of my biggest failures " -is now sell- 
ing for $1,800. 

Coming full circle, Armstead can 
be found singing backup with Simp- 
son at Ashford & Simpson's Thurs- 
day -night open -mic shows at New 
York's Sugar Bar. And Armstead's 
daughter Chandra Jo Armstead is a 

longtime backup singer for Ashford 
& Simpson. 

`JOSHIE' JO ARMSTEAD was an original 
(kette with the Ike & Tina Turner Revue. 
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UNIVERSAL Grammy- winning tropical music artist 
Chichi Peralta, is back with "Mas Que Suficiente ". 

This twelve track CD blends Merengue, 
Brazilian batucada, Son, Blues and Flamenco, 

among other genres. A national televison campaign 
supported by the first single, "La Zalamera" 

is bound to place Chichi back on top of the charts. 
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BarlowGirl's Back 
Sister Act Opens Up On 'Another Journal Entry' 

ost new acts approach their ca- 

reers with a fierce determina- 
tion to succeed. BarlowGirl is 

different. The best way to de- 
scribe the trio might well be as 

"accidental rock stars." 
The threesome "never wanted to be in a 

band. We never wanted to do music," says 

Alyssa Barlow, who performed with sisters Re- 

becca and Lauren in their father's music min- 

istry for years. "Music has always been such a 

huge part of our family. We always just wanted 

to do something else." 
Such ambivalence did not hinder BarlowGirl's 

Fervent Records self -titled debut, which sold 

221,000 copies, according to Nielsen Sound - 

Scan, and earned the band kudos as 2004's most 

successful new act in the Christian community. 

Thus BarlowGirl's sophomore set, "Another Jour- 

nal Entry" (due Sept. 27), is one of the genre's 

most anticipated new releases. 

The album's title reveals the inspiration for 
the new songs. "We opened up our journals," 
Barlow says. "It's straight from the last year of 

our lives and what we've been going through, 
what we've been learning and different stories 
we've heard from people on the road. It's been 

a great, growing year for us too as we get to go 

out there and minister and to know what peo- 

ple are going through." 
The new album mixes hard -charging rockers 

like the opening track, "Grey," and the edgy lead 

single, "Let Go," with such vulnerable ballads as 

"I Need You to Love Me" and "Porcelain Heart." 

Barlow says the latter song "went deeper in the 

issue of saving yourself ... We got to dive a lit- 
tle deeper in certain subjects that we touched 
on the last album." 

The Barlow sisters are well -known for their 
views on abstinence. Christian music fans first 

BARLOWGIRL'S 
Fervent Records 
debut has sold 
221,000 copies. 

heard about the siblings in the song "Barlow 
Girl," a hit by the band Superchick that was writ- 
ten about them and their values. They make no 

bones about the fact that not only do they not 

believe in sex before marriage, they do not even 

believe in one -on -one dating. 
Does the band worry that its radical stand 

might cause people to focus on its lifestyle in- 

stead of its music? No, the group welcomes any 

such attention. 
"I love when the emphasis is on what we are 

speaking about, because at the end of the day, 

I don't really want to give another great song to 

the world," says Barlow, adding that the sisters 

decided to pursue a music career because they 

felt God was calling them to use music as a plat- 

form to offer hope and truth. "What I want to 

hear is not what a rockin' album [we've re- 

corded]. I want to hear that I was able to be a 

part of impacting someone's life through what 
I said. Then I'm happy, I'm satisfied with what 
I'm doing." 

Where does she see BarlowGirl in the fu- 
ture? "We never even planned on being here," 

she says. "So how exciting! I don't even know 

where God is going to put me in five to 10 

years. I just know that wherever he calls me is 

going to be amazing." 

A NEW STORY: One of my favorite bands, 

StorySide:B, has signed with Gotee Records, 

and is gaining ground at Christian radio with the 

single "Miracle." 
StorySide:B comprises frontman Lucio Ru- 

bino, Jordan Mohilowski, Matt Lande, Ron Mc- 

Clelland and Preston Pohl. I became a fan when 

Rubino and Mohilowski were first runners -up in 

the Exalting Him 2003 national talent search, 

where I served as a judge. Look for the band's 

Gotee debut Dec. 26. 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

CeCe Winans scores her 
sixth No. 1 on Top Gospel 
Albums, her fourth as a solo 
artist to go along with the 
pair she earned with brother 

eBe. Her 2003 set "Throne 
oom" led the Gospel list for 
ix weeks. Winans' new 

urified" also enters Top 
hristian Albums at No. 3, 

PRIME NUMBER 

Ovei the CcsLlnter 
GEOFF MAYFIELD glllayfÌelCi@biljboard.com 

IC 

Busy Top 10 Cannot Reverse Downward Trend 
Even as a robust Sept. 13 slate renders 
seven chart starts in The Billboard 200's 
top 10, album volume again drops from 
the same sales week of 2005, a common 
trend for most of this year. 

This time, new char -- topper Paul Wall 

et/6n ne 
he Billboard 200's top 10 are 

the most that part of the chart 
has seen in two years, since 
the Oct. 11, 2003, issue. There 
could be five more in the next 
top 10, with a 200,000 -plus 
tart earning Disturbed a shot 

its second No. 1. 

1 
TRIPLE PLAY 

something you do not see 
every day, as the Bill Gaith 
associate enters the top 10 
the Top Comedy Albums 
2) and Top Christian Album 
(No. 8) charts. He enters Th 
Billboard 200 at No. 186. 

REA `" SON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

»There is one birthday and 
one anniversary to celebrate 
on the Billboard charts. B.B. 
King turns 80 and has two 
titles debut on Top Blues 
Albums, including his sixth 
No. 1. On The Billboard 200, 
he is gifted with his highest - 
charting solo set of the last 
34 years. 
»George Jones celebrates 
50 years of charting in 
Billboard with a No. 13 debut 
on Top Country albums. 
»Fred Bronson also reports 
on Paul McCartney's fourth 
top 10 album of the last 22 
years, Genesis' first chart 
entry of the 21st century and 
how it took Weezer 23 weeks 
to climb two places on The 
Billboard Hot 100. 

and company faced an especially tough 
climb, as last year's 37th sales week saw 
two Nelly albums each start with more 
than 300,OOC copies, while three other 
titles each surpassed 100,000. That com- 
pares with foir in the 100,000 -plus club 
on the current list, where Wall leads the 
pack at 176,000 units. 

IVI a l'ICC't Watch 

Nielsen SoundScan has not clocked 
a same -week album volume hike since 
the week ending June 19, and that spike 
was artificial, comparing Father's Day 
business of 2005 to a non -holiday frame 
in 2004. 

Album sales lag behind last year's 
pace by 8.5% if you look at the raw data, 
by 8% if you use the adjusted Sound - 
Scan comparison that better aligns the 
2004 sales weeks. The gap might 
worsen by the time Santa Claus finishes 
his rounds. 

During the 2001 -2003 span where 
album sales slid from one year to the 
next, 2003 was the only time that the 
march of superstars that invariably reach 
stores during any year's last four months 
made a difference. The gap actually got 
a little wider in the closing months of 
each of the prior two years. 

In- the -know executives at two of the 
four major distributors tell me their 
companies will be hard -pressed to 
equal the album numbers they hit dur- 
ing the fourth quarter of last year, pre- 
dictions that suggest stores could be 
in for a blue Christmas. 

MISNOMER: When Warner Music 
Group revived the label name Asylum, 
the operation was posited as an "incu- 

bator." The recent success realized by 
Paul Wall and Mike Jones suggests the 
WMG brass might have to rethink that 
nomenclature, as both rappers obviously 
arrived full grown. 

This week, 176,000 copies puts Wall 
in first place on The Billboard 200 and 
Top R &B /Hip -Hop Albums, leading the 
former list by a 7% margin. Although 
Jones fell shy of the big chart's summit, 
he rolled an even larger number, 
181,000 copies, when his album entered 
The Billboard 200 at No. 3. 

To date, "Who Is Mike Jones ?" has 
sold 1.1 million, according to Nielsen 
SoundScan, with a "Screwed & 

Chopped" version laying on another 
45.000 units. 

Fellow Asylum -sold rapper Webbie 
has scanned 212,000 copies in the 11 

weeks he has spent on the album charts. 
He ranks No. 154 on The Billboard 200, 
where Jones stands at No. 48. 

VARIETY PACK: Tick through the 
10 new entries in The Billboard 200's 
top 20 and you might recall those vari- 
ety packs of cereal that maybe your mom 
packed for road trips, with a little some- 
thing for everyone. 

The second -highest bow marks a ca- 
reer best for Christian rock band 

A Weekly National Music Sales Report 

This Week 

Last Week 

Change 

This Week Last Year 

Change 

9,967,000 88,000 6,799,000 OVERALL UNIT SALES 

9,500,000 96,000 6,340,000 Albums 431,459,000 394,641,000 -8.5% 

4.9% -8.3% 7.2% Store Singles 5,823,000 3,961,000 -32.0% 

10,289,000 92,000 3,005,000 Digital Tracks 84,748,000 230,526,000 172.0% 

-3.1% -4.3% 126.3% Total 522,030,000 629,128,000 20.5% 
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Switchfoot, entering the big chart at 
No. 3 while grabbing No. 1 on Top 
Christian Albums with 131,500 sold. 
Its last studio album, "The Beautiful 
Letdown" -which has scanned 2 mil- 
lion copies since its release in Febru- 
ary 2003 -peaked at No. 16 on The 
Billboard 200 and never sold as many 
as 93,000 in any week. 

Occupying the next two rungs are a 

study in feminine contrasts. Serious - 
minded country vet Trisha Yearwood (No. 

4, 117,500 units) is followed immedi- 
ately by the Pussycat Dolls, a burlesque 
act that traded the cabaret for the studio 
(No. 5, 99,000 units). 

Mature rock fans can revel in the ar- 
rivals of Paul McCartney (No. 6) and Bon- 

nie Raitt (No. 19), with the former's start 
of 91,500 exceeding what chains' first - 
day reports had suggested. Younger rock- 

ers can choose from harder -edged Trapt 
(No. 14) or introspective singer /song- 
writer David Gray (No. 16). 

Reggae's flag flies high in the hands 
of Damian "Jr. Gong" Marley (No. 7), son 
of the legendary Bob Marley. The prog- 
eny's 85,500 copies stand as the largest 
opening week by a reggae artist in 
Nielsen SoundScan history, while Char- 
lie Wilson's start at No. 10 represents 
old- school R &B (71,000 copies). 

For week ending Sept. 18. Figures are rounded. 
Compiled from a national sample of retail store and N Nielsen 
rack sales reports collected and provided by SoundScan 

YEAR -TO -DATE ALBUM 
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250 million units 

13 
200 

431 .5n[rnoion; 
150 

394:..... 

Digital Tracks Sales 

'04 84.7 million 

'05 "230.5 `tlilltittti° 

SALES BY ALBUM FORMAT 

CD 

Cassette 

Other 

423,106,000 391,875,000 

7,179,000 1,953,000 

1,174,000 813,000 

-7.4% 

-72.8% 

-30.7% 

100 

ó 
50 

+ 

0 

Non- 
traditional 

11 
Indies Mass 

Merchant 
Chain 

Go to www.billboard.biz for complete chart data 69 

www.americanradiohistory.com

www.americanradiohistory.com


10 

The Massacre i0 1 Move Along 6 

Honkytonk University 2 

The Way It Is 6 

The Cookbook 2 

See Charts Legend for rules and explanations. '. 2005, VNU Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved. 
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Nothing Is Sound 
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25 18 27 

YOUNG JEEZY 
CORPORATE THUGZ DEF JAM 004421' IDJMG (13.98) 

TRAPT 
WARNER BROS. 49445 (18.98) 

GREEN DAY 
REPRISE 48777' WARNER BROS (18 98) 

DAVID GRAY 
ATO RCA 71068 AMA (18 98) D 

VARIOUS ARTISTS 
THE EMI GROUP:UNIVERSAL /SONY BMG ZOMBA 12133 CAPITOL (18 98) 

KELLY CLARKSON 
RCA 64491. RMG (18.98) 

BONNIE RAITT 
CAPITOL 73628 (18.98) 

HILARY DUFF 
,í'LLYWOOD 162524 (18.98) 

GORILLAZ 
APLOPHONE 73838'/VIRGIN (18 98) 

COLDPLAY 
- :786 (18-98) 

TONY YAYO 
,-',:NIT 004873./INTERSCOPE (13 98/8.98) + 

FALL OUT BOY 
âs FUELED BY RAMEN ISLAND 004140 IDJMG (13.98) 

Lets Get It: Thug Motivation 101 2 

Someone In Control 14 

American Idiot ID 1) 

Life In Slow Motion 16 

Now 19 © 1:'i 

Breakaway © 3 

Souls Alike 19; 

Most Wanted 1 

Demon Days 6 

X &Y © 1 

Thoughts Of A Predicate Felon 2 

From Under The Cork Tree 9 

Feels Like Today © 1 
RASCAL FLATTS 
LYRIC STREET 165049,HOLLYW00D (18.98) 

LONESTAR 
( A 70394:RLG (18.98) 

28 21 

29 23 9 

30 13 3 

31 22 19 

32 16 a 

33 26 25 21 

34 25 29 

35 24 23 

36 20 13 

37 29 3; 

38 27 22 

39 17 15 

40 19 15 

SIGUR ROS 
:41 GEFFEN 005345, INTERSCOPE (13 98) 

24 BOW WOW 
/ LUMBIA 93505* SONY MUSIC (18.98) ü 

CASTING CROWNS 
ACH STREET 10770 REUNION (17 98) 

BROOKS & DUNN 
;ISTA NASHVILLE 69946: BLG (18 98) 

THE KILLERS 
ANT n2,65' Tim 119 ,,el 

Coming Home 26 

Takk... 27 

Wanted 3 

Lifesong 9 

Hillbilly Deluxe 3 

Hot Fuss © 7 

DEATH CAB FOR CUTIE 

STAIND 
FLIP/ATLANTIC 62982 AG (18 98) 

Plans 4 

Chapter V 1 

GWEN STEFAN! 
INTERSCOPE 003469- (13.98) 

Love. Angel. Music. Baby. © 5 

FAITH HILL 
WARNER BROS INASHVILLEI 48794.WRN (18 98) 

BRAD PAISLEY 
- -' ATA NASHVILLE 69642 RLG (18.981 

KEITH URBAN 
CAPITOL (NASHVILLE) 77489 (18.98) 

Fireflies 1 

Time Well Wasted 2 

Be Here i© 3 

HERBIE HANCOCK 
HEA= H -O013 VECTOR (18.98) 

Possibilities 22 

ERIC CLAPTON 
:'.-RNER BROS 118.98) g 

Back Home 13 

RIHANNA 
- ,IG (13 98) 

CDCD® CECE WINANS Purified 41 
. PR 555 GOSPEL INO 93997 SONY MUSIC 118 981 

Music Of The Sun 10 

42 35 3C 
SUGARLAND 

79CURY 002172 UMGN 116-981 
Twice The Speed Of Life 16 

DJ OUIK © ='E '- MAD SCIENCE (17 98) 

44 28 31 
MY CHEMICAL ROMANCE 

} RE ''G WARNER BROS 08.98) ® B.B. KING 
-?;ME 113.98) 

YING YANG TWINS 
-.1 I I: _'' 11 98) 

46 31 32 

47 37 36 

48 30 33 

O 
50 34 16 

Trauma 4$ 

Three Cheers For Sweet Revenge 28; 

B.B. King & Friends: 80 

SHAKIRA 
''1 FIC 08 -98) [3 

HIKE JONES 
. . . ._I. 'nARNER ePOS 08.981 

TRACY CHAPMAN 
8380". 981 

U.S.A.: United State Of Atlanta 2 

Fijacion Oral Vol. 1 4F 

Who Is Mike Jones? 3 

Where You Live 491 

161 BOB DYLAN No Direction Home: The Soundtrack - The Bootleg Series Vol. 7 

THE BILLBOARD 200 ARTIST INDEX THEE BLACK EYED PEAS ..8 

10 YEARS 161 JASON ALDEAN 67 
MICHAEL BOLTON ....728 

3 DOORS DOWN 96 THE ALL- AMERICAN 8 BONE THUGS-N- 
3 

SECONDS TO MARS 155 REJECTS 61 BABYFACE 108 BOW 

182 

311 122 ALY8AJ 147 BACKSTREET BOYS 
BOW WOW..._..,.. 28 

50 CENT . 11 AQUALUNG 191 BECK 48 
BOYZ N DA H000 102 

AUDIOSLAVE 82 NATASHA BEDINGFIELD 113 BROOKS 8 DUNN 130 
YOLANDA ADAMS .60 AVENGED SEVENFOLD 95 BEE GEES .... .,...136 MICHAEL BUBLE 57 
TRACE ADKINS . ..169 AZ 151 PAT BENATAR 192 

AKON 98 DIERKS BENTLEY 73 

70 Go to www.billboard.biz for complete chart data 

CALEXICO /IRON 
AND WINE 135 

MARIAH CAREY 9 

CASTING CROWNS 29 

CELTIC WOMAN 138 

TRACYCHAPMAN 49 
RAY CHARLES 196 

KENNY CHESNEY 143 

CIARA 77 

ERIC CLAPTON .. 39 

Youngest 

son of Bob 

Marley scores 

best opening 

week 

(86,000) for a 

reggae artist 
since Sound - 

Scan began 

in 1991. 

Rockers 

reach new 

chart peak 

with second 
album. Single 

"Stand Up" 

is top five 

at 18 radio 

stations. 

r 
Icelandic act 
scores chart 
high and best 
sales week 
(33,000). 
Sept. 11 

concert 
streamed live 

on NPR's 
Web site. 

Croup's latest 
gelds its 

best week, 
11,000 

copies, with 
29% rung in 

Los Angeles. 

Legend 
celebrates 
80th birthday 
with all -star 
collaboration 
and his sixth 
No. 1 on 

Top Blues 

Albums 
(23,000 
cap.es). 

KELLY CLARKSON . 18 

THE CLICK FIVE 83 
COLD 93' 

COLDPLAY 22 

KEYSHIA COLE 63 

COMMON 104 

DANE COOK 68 

CRAZY FROG 71 

CROSSFADE 103 

SHERYL CROW 114 

x 
W 0 155 ARTIST cW3>Wz 3o IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

JACK JOHNSON 
- - IOHNSON/BRUSHFIRE 004149'/UNIVERSAL (13.98) 

51 33 

52 41 

53 

54 

55 

37 

49 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

Title t 
In Between Dreams II 

PRETTY RICKY 
ATLANTIC 83786/AG (18.98) 

36 
SYSTEM OF A DOWN 

4 AMERICAN COLUMBIA 90649,'SONY MUSIC (18.98) 

28 

39 

57 42 46 

CD 50 

59 

60 

56 

JIM JONES 
DIPLOMATS 5830 /KOCH (18 98 CD) 

Bluestars Ill 
Mezmerize . 

Il 
In Your Honor IN. I 

It's Time a 
Lyfe 268 -192 II 

Make Believe II 
Day By Day 23 

Harlem: Diary Of A Summer 

FOO FIGHTERS 
.' ROSWELL /RCA 68038' /RMG (19.98) S 

LITTLE BROTHER 
ABB'ATLANTIC 83783'; AG 115.98) 

The Minstrel Show 

MICHAEL BUBLE 
143'REPRISE 48946 WARNER BROS. (18.98) + 

LYFE JENNINGS 
COLUMBIA 90946 /SONY MUSIC (12.98) D. 

46 54 WEEZER 
GEFFEN 004520' /INTERSCOPE (13 98) 

38 23 © YOLANDA ADAMS 
ELEKTRA /ATLANTIC 83789 AG (18.98) 

61 32 41 10 
THE ALL -AMERICAN REJECTS 
DOGHOUSE 004791 INTERSCOPE (13 98) 

62 45 48 
1:1 TOBY KEITH 

DREAMWORKS INASHVILLEI 004300 UMGN 113.981 

51 59' ® KEYSHIA COLE 
A8M 003554' INTERSCOPE 113.981 

64 43 43 
MISSY ELLIOTT 

THE GOLD MIND ATLANTIC 83779' AG (10.98) 

65 44 

58 

67 55 

68 49 

69 52 

70 54 

71 47 

72 59 

68 

40 

68 

65 

47 

R. KELLY 
JIVE 70214/ZOMBA (18.98/12.98) 5 

GUNS N' ROSES 
.. GEFFEN 001714 INTERSCOPE (16.98) 

JASON ALDEAN 
BROKEN BOW 7657 (12.98) 

DANE COOK 
COMEDY CENTRAL 0034 (18.98 CO DVO) + 

63 $ LIFEHOUSE 
GEFFEN 0043081NTERSCOPE (13 981 

52 

42 

60 

MARY MARY 
MY BLOCK,COLUMBIA 92948 /SONY MUSIC (18.98) 

TP.3 Reloaded 1 

Greatest Hits l© 3 

Jason Aldean 37 

Retaliation 4 

Lifehouse 10 

Mary Mary 8 

CRAZY FROG 
.ç NEXT PLATEAU /UNIVERSAL 005360 /UMRG (13 98) 

GRETCHEN WILSON 
EPIC (NASHVILLE) 90903 SONY MUSIC (18.98) + 0 

107 
DIERKS BENTLEY 

fi CAPITOL (NASHVILLE) 66475 (18.98) 

74 48 51 

® 
76 62 77 

Crazy Frog Presents Crazy Hits 19 

Here For The Party ID 2 

Modern Day Drifter 6 

KIDZ BOP KIDS 
RAZOR 8 TIE 89104 (18.98) 

Kidz Bop 8 6 

SYLEENA JOHNSON 
JIVE 61093 ZOMBA (18 98) 

Chapter 3: The Flesh 75 

ROB THOMAS 
MELISMA/ATLANTIC 83723 AG (18.98 DD) 6. 

...Something To Be 1 

77 57 70 
CIARA 

78 65 75 

V8 SHO'NUFF-MUSICLINELAFACE 62819" ZOMBA (18.98 12.98) 

DAVE MATTHEWS BAND 
RCA 68796 RMG (18 -98) ú 

C ® GEORGE JNES 
. 

BANDIT 79792 
709 

8) 

80 60 66 
TOBY KEITH 
OREAMWORKS (NASHVILLE) 002323,UMGN (13.98) 

CD 
® I 

NTERSCNSTITUTE OPE 004968 (13.98) 

82 61 74 
AUDIOSLAVE 
EPIC 004603 INTERSCOPE 113.98) 

83 53 53 `- 
THE CLICK FIVE 

` ,AVA 93826 AG (15 98) Q ® QUEEN + PAUL RODGERS ' HOLLYWOOD 162526 (25.98) 

85 

86 

CD 
88 

67 69 4 JOSS STONE 
R S -CURVE 94897' (1 B. 98) 

Goodies I© 3 

Stand Up 1 

Hits I Missed...And One I Didn't 79 

Greatest Hits 2 I© 3 

Distort Yourself 81 

Out Of Exile 1 

Greetings From Imrie House 15 

Return Of The Champion 84 

Mind Body & Soul '11 

69 83 
KEM 
'JOTOWN 504232, CORO (13 98) 

97 9D 
TOMMY LEE 
TL EDUCATIONAL SERVICES 90005 (11.98) 

Album II 5 

63 72 
PAPA ROACH 
EL TON TEFFEN 003141' INTERSCOPE (13 98) 

O D ` THE DANDY WARHOLS 
118 981 

IL DIVO 
SUCO' COLUMBIA 93963 SONY MUSIC 118.981 0' 90 71 

91 66 

92 75 

93 56 

94 72 

O 89 

96 77 

50 

73 
THE WHITE STRIPES 

;ä THIRD MAN 20256'02 118.981 

86 
TEAIRRA MARI 
MUSICLINE ROC -A -FELLA 004526'/IDJMG (13 98) 

26 
COLD 
F:'' I AVA 94107 AG (15 90) 

80 

109 

97 

SEETHER 
-ETEER 13115. WINDUP (18 981 

Tommyland: The Ride 62 

Getting Away With Murder 17 

Odditorium Or Warlords Of Mars 89 

II Divo 4 

Get Behind Me Satan 3 

Roc -A -Fella Presents Teairra Mari 5 

A Different Kind Of Pain 26 

Karma And Effect 8 

AVENGED SEVENFOLD 
LESS 48613 WARNER BROS (15 98) 

City Of Evil 30 

3 DOORS DOWN 
'IBLIC UNIVERSAL 504018/UMRG 113 981 0 

Seventeen Days 1 

97 81 93 
GEORGE STRAIT 

102 102 

Q 99 103 

® 
DADDY YANKEE 118 

THE DANDY WARHOLS .89 

DEATH CA8 FOR CUTTE ..32 
DEF LEPPARD 174 

DESTINY'S CHILD .. 111 

D.H.T. FEAT EDMEE 183 
DJ QUIK 43 

HILARY DUFF 20 

BOB DYLAN .... 50 

MCA NASHVILLE 004446 UNION (13.981 
Somewhere Down In Texas 1 

AKON 
SRC UNIVERSAL 000860' UMRG (13.98) 

Trouble Ill 18 

TREY SONGZ 
HOOK ATLANTIC 83721, AG 115.98) 

I Gotta Make It 20 

GENESIS 
. 

." __11:0 (25.98) 

11111111111113111/1111. 
EAGLES 117 

MISSY ELLIOTT 64 

EMINEM 146 a 
FALL OUT BOY 24 
Foc FIGHTERS ... 55 

FRANKIE J 129 

THE FRAY 156 

0 
ANA GABRIEL 188 

THE GAME 195 

GENESIS 100 

GORILLAZ 21 

JOSH GRACIN 139 

NATALIE GRANT 192 

DAVID GRAY 16 

GREEN DAY 15 

JOSH GROBAN 181 

GUNS N' ROSES 66 

11111/11113111111111111 
ANTHONY HAMILTON ..197 
HERBIE HANCOCK 38 

HAWTHORNE HEIGHTS 123 

FAITH HILL 35 
HOOTIE 8 THE 

BLOWFISH 200 
MARQUES HOUSTON 126 0 
IL DIVO 90 

Data for week of OCTOBER 1, 2005 

Platinum Collection 180 

INSTITUTE ..... ..81 a 
LYFE JENNINGS . . 

194 

JACK JOHNSON 51 

SYLEENA JOHNSON 75 

GEORGE JONES 79 
JIM JONES 54 

MIKE JONES 48 

a 
TOBY KEITH 62.30 
R. KELLY 65 
KEM .36 

KIDZ BOP KIDS T4 

THE KILLERS 31 

B.B. KING 45 

CAROLE KING 170 

MIRANDA LAMBERT ..104 

CHARTS LEGEND on Page 86 

www.americanradiohistory.com
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AIRPLAY MONITORED BY 

Nielsen 
Broadcast Data 
Systems 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Too sang paid download songs compiled from Internet safes reports collected and provided by Nielsen SoundScan. This data 
is used to compile both The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 79 adult top 40 stations, 85 adult contemporary stations and 80 modern rock stations are 

electronically monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. © 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

H w 6.,E; 

Ex 41' WE 

1 1 10 

© 

4 2 25 

6 5 17 

4 10 

3 9 

6 10 

7 7 20 

8 8 17 

O15 5 

90 9 20 

1 1 11 22 

12 10 11 

13 12 21 

16 5 

to 9 

21 5 

m14 12 

18 13 t6 

19 14 

20 17 22 

a) 30 5 

22 23 16 

22 11 

31 4 

24 5 

23 

CD 

CD 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

#1 SHAKE IT OFF 
awKS MARIAN CAREY (ISLAND /IDJMG), 

GOLD DIGGER 
KANYE WEST FEAT. JAMIE FOXX (ROCA-FELLA DEF JAM IDJMG 

LIKE YOU 
BOW WOW FEAT. CIARA (COLUMBIA) 

WE BELONG TOGETHER 
MARIAH CAREY )ISLAND /IDJMG) 

PLAY 
DAVID BANNER (SRC/UNIVERSALUMRG) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND, /ATLANTIC) 

PON DE REPLAY 
RIHANNA (SRP }DEF JAM IDJMG) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AXON (CORPORATE THUOZIOEF JAM /IDJMG) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA /RMG) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBB DEEP (SHADY (AFTERMATHINTERSCOPE) 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (A&MANTERSCOPE, 

MY HUMPS 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

BADO 
PING YANG TWINS (COLLIPARK /TVT) 

LISTEN TO YOUR HEART 
D.H.T. (ROBBINS) 

BEVERLY HILLS 
WEEDER (GEFFEN) 

CATER 2 U 
DESTINY'S CHILD (COLUMBIA) 

RUN IT! 
CHRIS BROWN (JIVE ZOMBA) 

MUST BE NICE 
LYFE JENNINGS (COLUMBIA) 

COOL 
GWEN STEFANI (INTERSCOPE) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER !DEMO) 

I'M SPRUNG 
T.PAIN (CONVICT MOZIK, JIVEZOMBA) 

tú 

i3 
Yuw 3 3á 

26 20 17 

CD 25 6 

40 4 

29 26 11 

33 7 

31 28 7 

32 27 33 

CD38 4 

29 25 

32 17 

36 7 

53 3 

50 3 

42 7 

49 4 

51 8 

57 6 

44 42 

44 39 23 

41 17 

46 9 

56 4 

34 18 

. i 

50 55 7 

45 

CD 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

PIMPIN' ALL OVER THE WORLD 
WDACRIS FEAT. BOBBY VALENTINO (DTP DEF JAM SOUTH; IDJMG) 

NAKED 
MARQUES HOUSTON (T U. G_UNIVERSALUMRG) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA HMG) 

A REAL FINE PLACE TO START 
SARA EVANS (RCA NASHVILLE) 

SOMETHING TO BE PROUD OF 
MONTGOMERY GENTRY (COLOMBIA (NASHVILLE)) 

DON'T LIE 
THE BLACK EYED PEAS (OEM INTERSCOPE) 

LONELY NO MORE 
HOB THOMAS (MELISMA ATLANTIC) 

GIRL TONITE 
TWISTA FEAT. TREY SONGS (ATLANTIC) 

SCARS 
PAPA ROACH (EL TONAL/GEFFEN) 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (EPIC /SONY DISCOS) 

FEEL GOOD INC 
GORILLAZ PARLOPHONE(VIRAIN) 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND' IDJMG) 

MORE THAN WORDS 
FRANKIE J (COLUMBIA) 

REDNECK YACHT CLUB 
CRAIG MORGAN (BROKEN BOW) 

BETTER LIFE 
KEITH URBAN (CAPITOL (NASHVILLE)) 

SOMEBODY'S HERO 
JAMIE O'NEAL (CAPITOL (NASHVILLE)) 

SHAKE 
PING YANG TWINS FEAT. PITBULL (COLLIPARK:'TUT! 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA: VMS) 

HOLIDAY 
GREEN DAY (REPRISE) 

AS GOOD AS I ONCE WAS 
TOBY KEITH (DREAMWORKS (NASHVILLE)) 

CHARLIE LAST NAME: WILSON 
CHARLIE WILSON (JIVE ZOMBA) 

STAY WITH ME (BRASS BED) 
JOSH GRACIN (LYRIC STREET) 

GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD: ATLANTIC) 

LIGHTERS UP 
LIU KIM (QUEEN BEE ATLANTIC) 

ALL JACKED UP 
GRETCHEN WILSON (EPIC (NASHVILLE, LMNI 

999 stations, comprised of top 40, adult contemporary, R &B/hip -hop, cote 
are electronically monitored 24 hours a day. 7 days a week. This data is a 

ntry, rock, gospel, Latin, and Christian formats, 
as to compile The Billboard Hot 100. 

OCT 

Ct ADULT TOP 40 

5 

7 

o 
10 

1411 

12 

15 

17 

51iiI 

21 

24 

t7,4 EE TITLE f t, ARTIST r !PRINT / PROMOTION LABEL) 

YOU AND ME 
LIFEHOUSE , 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA RMG) 

2 33 

1 20 

3 16 

4 11 

5 18 

7 13 

6 33 

10 14 

11 15 

8 41 

12 7 

9 22 

14 )5 

15 9 

13 44 

23 2 

16 14 

17 8 

19 9 

21 9 

18 18 

22 6 

24 8 

20 17 

25 5 

THIS IS HOW A HEART BREAKS 
ROB THOMAS (MELISMA. ATLANTIC) 

COOL 
GWEN STEFANI (INTERSCOPEI 

HOLIDAY 
GREEN DAY (REPRISE) 

GET TO ME 
TRAIN (COLUMBIA) 

LONELY NO MORE 
ROB THOMAS (MELISMA, ATLANTIC) 

YOU'LL THINK OF ME 
KEITH URBAN (CAPITOL (NASHVILLE) EMC) 

ONLY YOU 
JOSH KELLEY (HOLLYWOOD) 

LET ME GO 
3 ODORS DOWN (REPUBLIC UNIVERSAL /UMRG) 

GOOD IS GOOD 
SHERYL CROW (ABM: INTERSCOPE) 

SPEED OF SOUND 
COLDPLAY (CAPITOL) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER IDJMG( 

LISTEN TO YOUR HEART 
D.H.T. (ROBBINS) 

BOULEVARD OF BROKEN DREAMS 
GREEN DAY (REPRISE) 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND IDJMG) 

HAVE A NICE DAY 
BON JOVI (ISLAND IDJMG) 

BEVERLY HILLS 
WEEDER (GEFFEN) 

ONE LOVE 
HOOTIE A THE BLOWFISH (SNEAKY LONG VANGUARD) 

FOREVER 
VERTICAL HORIZON (HYBRID) 

SHE SAYS 
HOWIE DAY (EPIC) 

STARS 
SWITCHFOOT (COLUMBIA) 

HOLLABACK GIRL 
GWEN STEFANI 

( 
INTERSCOPE 

THESE WORDS 
NATASHA BEOINGFIELD (EPIC) 

l*f 

1*t 

itr 

17 

1*t 

ADULI 
A CONTEMPORARY 
ú 

=3 
rot . TITLE 

3á ARTIST (IMPRINT / PROMOTION LABEL) 

#1 
7WKS 

32 
LONELY NO MORE 

1 

BOB THOMAS {MELISMAIATLANTICL 

2 2 35 
HOME 
MICHAEL BUGLE (143)REPRISE) 

3 3 54 
BREAKAWAY 

KELLY CLARKSON (WALT DISNEY ,.HOLLYWOOD) 

o 

4 23 
INCOMPLETE 
BACKSTREET BOYS (JIVE ZOMBA) 

5 27 
BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

7 18 WE BELONG TOGETHER 
MARIAH CAREY (ISLAND: IDJMG) 

7 11 52 
SHE WILL BE LOVED 
MAROONS IOCTONE J RMGI 

8 6 67 
HEAVEN 

LOS LONELY BOYS (OR EPICI 

eD 

(JHOT DIGITAL SONGS 

TITLE 3 3ó ARTIST )IMPRINT ;PROMOTION LABEL) 

1 1 3 

3 7 

a 8 2 

3N/Ks 
GOLD DIGGER 
MANYE WEST FEA, IWE ELM - 

MY HUMPS 
THE BLACK EYED PEAS (A&M /INTERSCOPE) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBB DEEP (SHADY AFTERMATH INTERSCOPE) 

5 6 WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

5 2 14 
SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN ISLAND ION()) 

O 6 19 
DON'T CHA 
THE PUSSYCAT DOLLS (AMA INTERSCOPE) o 7 25 
BEVERLY HILLS 
WEEZER (GEFFEN) 

FEEL GOOD INC 
9 19 

GORILLAS (PARLOPHONHVIRGIN) 

32 
2 BOYFRIEND 

ASHLEE SIMPSON (GEFFEN) 

10 4 16 

11 10 8 

12 12 8 

13 11 15 

19 6 

15 15 17 

17 31 

17 16 13 

18 13 10 

26 10 

20 18 27 

CD 34 4 

C:) 27 23 

23 25 10 

24 22 19 

C) 33 6 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND/ATLANTIC) 

DON'T LIE 
THE BLACK EYED PEAS (ABM: INTERSCOPE) 

SHAKE IT OFF 
MARIAH CAREY (ISLAND IDJMG( 

PON DE REPLAY 
RIHANNA (SRPDEF JAM. IDJMG) 

LIKE YOU 
BOW WOW FEAT. CIARA (COLUMBIA) 

LISTEN TO YOUR HEART 
D.H.T. (ROBBINS) 

YOU AND ME 
LIFEHOUSE GEFFENI 

THESE WORDS 
NATASHA BEDINGFIELD ( EPICI 

JUST THE GIRL 
THE CLICK FIVE (LAVA) 

COOL 
GWEN STEFANI (INTERSCOPE) 

HOLLABACK GIRL 
GWEN STEFANI (INTERSCOPE) 

BECAUSE OF YOU 
KELLY CLARKSON IRCA. HMG) 

HOLIDAY 
GREEN DAY (REPRISE) 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE INTERSCOPE) 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (SONY DISCOS EPICI 

BELLY DANCER (BANANZA) 
AKON UNIVERSAL, UMRG) 

rW 

26 

27 

:. TITLE á; ó ARTIST (IMPRINT / PROMOTION LABEL) 

20 24 
BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA /RMG) 

24 39 
MR. BRIGHTSIDE 
THE KILLERS (ISLAND IDJMG) 

28 14 18 
HELENA (SO LONG & GOODNIGHT) 
MY CHEMICAL ROMANCE (REPRISE) 

29 21 23 WE BELONG TOGETHER 
MARIAN CAREY (ISLAND (IDJMG) 

30 

31 

Z) 

34 

35 

39 

41 

42 

CD 
44 

45 

46 

23 42 

29 23 

45 5 

1 

30 21 

31 29 

68 

SINCE U BEEN GONE 
KELLY CLARKSON (RCARMG) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (A8M INTERSCOPE) 

PLAY 
DAVID BANNER (SRC /UNIVERSAL. UMRG) 

STARS 
SWITCHFOOT (COLUMBIA) 

BEST OF YOU 
F00 FIGHTERS (ROSWELL: RCA IMIDI 

SCARS 
PAPA ROACH (EL TONAL GEFFEN) 

TITLE 
ó ARTIST (IMPRINT / PROMOTION LABEL) 

1 COME WHEN I CALL 
JOHN MAYER TRIO (AWARE COLUMBIA) 

TOMMY LEE (TL EDUCATIONAL SERVICES) 

¿¿ 

GOOD TIMES 

52 34 

54 37 3 

55 3E 15 

- 1 

57 51 5 

50 31 

49 

75 2 

2 
PHOTOGRAPH 
NICKELBACK (ROADRUNNER!IDJMG, 

48 2 
ALL JACKED UP 
GRETCHEN WILSON (EPIC (NABHVILLE)yEMN) 

t WHO DID YOU THINK I WAS - 
JOHN MAYER TRIO (AWARE' COLUMBIA) 

36 22 

44 10 

SPEED OF SOUND 
COLDPLAY (CAPITOL) 

THIS IS HOW A HEART BREAKS 
ROB THOMAS (MELISMA /ATLANTIC) 

41 45 
BOULEVARD OF BROKEN DREAMS 

28 5 

- 3 

38 15 

39 15 

40 5 

GREEN SAY (REPRISE) 

WAKE UP 
HILARY DUFF (HOLLYWOOD) 

FIX YOU 
COLDPLAY (CAPITOL) 

PIMPIN' ALL OVER THE WORLD 
WOACRIS FEAT BOBBY VALBIITNO (DTP DEF JAM SOUTH ID ?.1,) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

ALCOHOL 
BRAD PAISLEY (ARISTA NASHVILLE) 

47 43 16 
GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SOUAAATLANTIC) 

48 

49 

50 

47 22 

46 14 

BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

BACK THEN 
MIKE JONES SWISHAHOUSEASYLUMWA,. . 

42 12 
THESE BOOTS ARE MADE FOR WALKIN 
JESSICA SIMPSON (COLUMBIA) 

COLLIDE 
HOWIE DAY (EPIC) 

PLAY SOMETHING COUNTRY 
BROOKS A DUNN ( ARISTA NASHVILLE) 

DIAMONDS FROM SIERRA LEONE 
KANYE WEST (ROC -A- FELLA. DEF JAM IDJMG) 

S.S.T. (SADE'S SWEETEST TABOO) 
PRINCE (NIPS) 

JESUS WALKS 
KANTE WEST (ROC -A- FELLA DEF JAMJLTJMG) 

SWITCH 
WILL SMITH (OVERBROOK INTERSCOPE) 

9 
t3` NO MORE CLOUDY DAYS 

EAGLES (ERC) 

to 52 
LIVE LIKE YOU WERE DYING 
TIM MCGRAW (CURB) 

12 18 
I COULD 
KIMBERLEY LOCKE (CURB) 

8 52 
DAUGHTERS 
JOHN MAYER (AWARE COLUMBIA) 

13 41 
GIVE A LITTLE BIT 
GOO GOO DOLLS (WARNER BROS ) 

16 13 
INSIDE YOUR HEAVEN 
CARRIE UNDERWOOD (ARISTA RMG) 

15 11 
LISTEN TO YOUR HEART 
D.H.T. (ROBBINS) 

14 33 
COLLIDE 
HOWIE DAY (EPIC) 

18 13 
YOU AND ME 
LIFEHOUSE (GEFFEN) 

17 10 
ONE LOVE 
HOOTIE & THE BLOWFISH (SNEAKY LONG VANGUARD 

20 8 
BEHIND THESE HAZEL EYES 

KELLY CLARKSON (RCABMG) 

19 10 
LOST WITHOUT YOU 

DELTA GOODREM (DAYLIGHT COLUMBIA) 

21 3 
SAY WHAT YOU WILL 
ERIC CLAPTON (DUCK REPRISE) 

24 5 WINDOW TO MY HEART 
JON SECADA (BIG3) 

22 15 
SINCE U BEEN GONE 
KELLY CLARKSON (RCA RMGI 

25 5 
FOREVER 
VERTICAL HORIZON (HYBRID) 

27 5 
HELD 
NATALIE GRANT (CURB) 

MODERN ROCK 

zW 

6 

7 

8 

9 7 AXEL F 
CRAZY FROG (NEXT PLATEAU UNIVERSAL UMRG) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

71 2 
BEST I EVER HAD 
GARY ALLAN (MCA NASHVILLE) 

62 53 40 
AMERICAN IDIOT 
GREEN DAY (REPRISE) 

13 

64 

11[ 

59 7 
ALL THESE THINGS THAT I'VE DONE 
THE KILLERS (ISLAND IDJMG) 

6- 8 

6v 49 

5; 11 

65 49 

67 2 7 SANTANA FEAT. MICHELLE BRANCH IARISTAiRMGI 
I'M FEELING YOU 

6St 58 47 

70 56 24 

- 1 

DON'T STOP BELIEVIN' 
JOURNEY (COLUMBIA) 

YEAH! 
USHER FEAT. LIL JON S. LUDACRIS ILAFACE ZOMBA) 

BE MY ESCAPE 
RELIENT K (SOTEECAPITALI 

LET'S GET IT STARTED 
THE BLACK EYED PEAS (A &M INTERSCOPE) 

72 63 8 

73 66 

1, 2 STEP 
CIARA (SHO- NUFF- MUSICLINE JIVE ZOMBA) 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH INTERSCOPE) 

WE BE BURNIN' 
SEAN PAUL (VP ATLANTICI 

PUMP IT 
THE BLACK EYED PEAS (A &M,INTERSCOPE 

El 

B 

49 
SOMEBODY TOLD ME 
THE KILLERS 

B 
A4 WISH YOU WERE HERE f MARTY CASEY IAURNETT EPICI 

Ley 1 WELCOME TO JAMROCK 
TARIRA "JR. GONG" MARLEY (GHETTO YOUTHS TUFF GONG 'USII 

Data for week of OCTOBER 1, 2005 I For chart reprints call 646.654.4633 

14 

. TITLE 
á 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

1 22 

2 9 

5 12 

6 9 

7 18 

4 14 

3 18 

8 22 

6 WIGS 

FEEL GOOD INC 
GORILLAZ, PARLOPHONE /VIRGIN 

DON'T TREAD ON ME 
311 IVOLCANII _JMBA) 

DOESN'T REMIND ME 
AUDIOSLAVE (E)'IC INTERSCOPE) 

ONLY 
NINE INCH NAILS (NOTHING INTERSCOPE) 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN ISLAND: IDJMG) 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

RIGHT HERE 
STAINS (FLIP ATLANTIC) 

BEST OF YOU 
FOB FIGHTERS (ROSWELL RCA RMG) 

9 23 
REMEDY 
SEETHER(WINO -UP) 

11 11 

13 9 

15 4 

10 11 

12 19 

18 6 

16 16 26 

17 14 27 

ALL THESE THINGS THAT I'VE DONE 
THE KILLERS (ISLAND IDJMG) 

QUESTION! 
SYSTEM OF A DOWN ,AMERICAN COLUMBIA) 

DOA 
FOO FIGHTERS (ROSWELL RCA. RMG) 

WE ARE ALL ON DRUGS 
WEEZER (GEFFEN) 

SWING LIFE AWAY 
RISE AGAINST (GEFFEN) 

PHOTOGRAPH 
NICKELBACK IROADRUNNER IOJI.IG) 

BEVERLY HILLS 
WEEDER IGEFFENI 

THE HAND THAT FEEDS 
NINE INCH NAILS (NOTHING INTERSCOPEI 

17 10 
MY DOORBELL 
THE WHITE STRIPES (THIRD MAN U2) 

19 10 

21 6 

STAND UP 
TRAM' (WARNER BROS I 

FIX YOU 
COLDPLAY (CAPITOL) 

20 5 
DO YOU WANT TO 
FRANZ FERDINAND (DOMINO'EPIC) 

24 5 

ID23 8 

24 22 26 

29 4 

SAVE ME 
SHINEDOWN (ATLANTIC) 

STRICKEN 
DISTURBED (REPRISE) 

B.Y.O.B. 
SYSTEM OF A DOWN (AMERICAN COLUMBIA) 

BAT COUNTRY 
AVENGED SEVENFOLD (HOPELESS WARNER BROS 

1*f 

t 

Lt 

1*t 

U1 

Go to www.billboard.biz for complete chart data 73 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

OCT 
1 3 3 

AIRPLAY MONITORED BY 

2005 
Nielsen 
Broadcast Data 
Systems 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

(6, TITLE 
:5-* 3ó ARTIST ¡IMPRINT / PROMOTION LABEL) 

3 11 

6 9 

4 2 23 

Er, ' 4 17 

25 

13 7 

O 

8 5 17 

9 9 34 

10 12 9 

11 3 23 

12 10 21 

13 14 15 

14 11 26 

41) 15 12 

21 8 

17 15 15 

18 17 24 

19 15 17 

20 18 35 

25 8 

42 2 

CD26 11 

24 22 12 

25 20 18 

26 24 24 

27 23 18 

28 27 45 

29 29 42 

30 28 29 

39 5 

32 31 23 

cD44 4 

34 30 21 

41 7 

36 33 15 

ti) 40 10 

O 48 8 

39 37 28 

40 35 28 

41 38 19 

42 34 23 

43 43 22 

44 46 13 

71 4 

46 47 21 

55 6 

48 36 10 

49 50 23 

Q 76 3 

GOLD DIGGER 
KMIYE WEST FEAT JAMIE FOXE 

SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

MY HUMPS 
THE BLACK EYED PEAS (A&M/INTERSCOPE) 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (A&MANTERSCOPE) 

LOSE CONTROL 
MISSY ELLIOTT FEAT CAW 8 FAT MIN SCOOP (THE GOLD Mr/ ATLANTIC) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

DON'T LIE 
THE BLACK EYED PEAS (A&M/INTERSCOPE) 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

LISTEN TO YOUR HEART 
D.H.T. (ROBBINS) 

SUGAR, WERE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA /RMG) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBB DEEP (SHADY /AFTERMATH / INTERSCOPE) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA /RMG) 

COOL 
GWEN STEFANI ( INTERSCOPE) 

FEEL GOOD INC 
GORILLAZ (PARLOPHONENIRGIN) 

THESE WORDS 
NATASHA BEDINGFIELD (EPIC) 

SCARS 
PAPA ROACH (EL TONAL /GEFFEN) 

LIKE YOU 
BOW WOW FEAT. CIARA (COLUMBIA) 

BOYFRIEND 
ASHLEE SIMPSON (GEFFEN) 

BELLY DANCER (BANANZA) 
AKON (SRC /UNIVERSAUUMRG) 

JUST THE GIRL 
THE CLICK FIVE (LAVA) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (ABM / INTERSCOPE) 

GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA/RMG) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND /IDJMG) 

HOLLABACK GIRL 
GWEN STEFAN) (INTERSCOPE) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER /IDJMG) 

HOLIDAY 
GREEN DAY (REPRISE) 

MORE THAN WORDS 
FRANKIE J (COLUMBIA) 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (EPIC) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

PIMPIN' ALL OVER THE WORLD 
LUDACRIS FEAT BOBBY VALENTINO (DTP/DEF JAM SOUIHADJMG) 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE / INTERSCOPE) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

BABY I'M BACK 
BABY BASH FEAT. AEON (LATIUM /UNIVERSAL /UMRG) 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

HOW TO DEAL 
FRANKIE J (COLUMBIA) 

HELENA (SO LONG & GOODNIGHT) 
MY CHEMICAL ROMANCE (REPRISE) 

SPEED OF SOUND 
COLDPLAY (CAPITOL) 

THIS IS HOW A HEART BREAKS 
ROB THOMAS (MELISMA /ATLANTIC) 

STARS 
SWITCHFOOT (COLUMBIA) 

BEST OF YOU 
FOR FIGHTERS (ROSWELURCA/RMG) 

IF YOU WERE MINE 
MARCOS HERNANDEZ (ULTRA)(/TVT) 

JUST WANT YOU TO KNOW 
BACKSTREET BOYS (JIVE / ZOMBA) 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

0 
5L 

TITLE 
5g IS ARTIST (IMPRINT / PROMOTION LABEL) 

59 2 
ALL JACKED UP 
GRETCHEN WILSON (EPIC (NASHVILLE)/EMN) 

61 9 
YOU'LL THINK OF ME 
KEITH URBAN (CAPITOL (NASHVILLE)) 

1 
WHO DID YOU THINK I WAS 
JOHN MAYER TRIO (AWARE /COLUMBIA) 

60 5 
GOOD TIMES 
TOMMY LEE (TL EDUCATIONAL SERVICES) 

52 23 BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

5E/ 45 5 WAKE UP 
HILARY DUFF (HOLLYWOOD) 

1. 89 4 
FIX YOU 
COLDPLAY (CAPITOL) 

5E 56 5 
ALCOHOL 
BRAD PAISLEY (ARISTA NASHVILLE) 

70 4 WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

6C 58 18 
BACK THEN 
MIKE JONES (SWISHAHOUSE /ASYLUM /WARNER BROS.) e 68 6 
BADD 

LING YANG THINS FEEL MICE JONES 8 MR. COLLPARI((COLLPNBC/Nt) 

62 54 9 
AXEL F 
CRAZY FROG (NEXT PLATEAU/UNIVERSAL UMRG) 

63 57 12 
THESE BOOTS ARE MADE FOR WALKIN' 
JESSICA SIMPSON (COLUMBIA) 

/!F 1 COME WHEN I CALL 
JOHN MAYER TRIO (AWARE /COLUMBIA) 

65' 
53 

3 
PLAY SOMETHING COUNTRY 
BROOKS 8 DUNN (ARISTA NASHVILLE) 

66 51 16 
DIAMONDS FROM SIERRA LEONE 
KANTE WEST (ROC- A- FELLWDEF JAM /IDJMG) 

14, 1 S.S.T. (SADE'S SWEETEST TABOO) j[ PRINCE (NPG) 

} 75 2 
I'M FEELING YOU fir' SANTANA FEAT MICHELLE BRANCH 8 THE WRECKERS (ARISTA/RMG) 

691 65 10 
ALL THESE THINGS THAT I'VE DONE 
THE KILLERS (ISLAND /IDJMG) 

79 4 
BEST I EVER HAD ÿ r GARY ALLAN (MCA NASHVILLE) 

90 3 
SHINE ON 
RYAN CABRERA (E.V.L.A. /ATLANTIC) 

72 66 16 e _ 
2 

74 62 15 

7tSF 73 13 

1 

77 67 29 

78 64 10 

77 11 

80 72 18 

1 82 25 

3 

69 25 

84 4 

IF 81 5 

86 63 23 

7D 1 

B8 

100 

74 14 

2 

90 87 11 

97 2 

e 1 

96 2 

[96 

88 5 

`rY 1 

97 92 8 

Q 99 2 

10C 80 15 

BE MY ESCAPE 
RELIENT K (GOTEE /CAPITOL) 

WELCOME TO JAMROCK 
DAMI N "JR. GONG" MARLEY (GHETTO YOUTHS /TUFF GONGNMRG) 

SO SEDUCTIVE 
TONY YAYO FEAT. 50 CENT (G- UNIT / INTERSCOPE) 

PUMP IT 
THE BLACK EYED PEAS (ABM / INTERSCOPE) 

WISH YOU WERE HERE 
MARTY CASEY (BURNETT /EPIC) 

CHARIOT 
GAVIN DEGRAW (J /RMG) 

OHIO (COME BACK TO TEXAS) 
BOWLING FOR SOUP (FFROE /JIVE /ZOMBA) 

A REAL FINE PLACE TO START 
SARA EVANS (RCA NASHVILLE) 

AS GOOD AS I ONCE WAS 
TOBY KEITH (DREAMWORKS (NASHVILLE)) 

B.Y.O.B. 
SYSTEM OF A DOWN (AMERICAN /COLUMBIA) 

GOOD IS GOOD 
SHERYL CROW (ABM / INTERSCOPE) 

INCOMPLETE 
BACKSTREET BOYS (JIVE /ZOMBA) 

FOLLOW THROUGH 
GAVIN DEGRAW (J /RMG) 

SOUL MEETS BODY 
DEATH CAB FOR CUTIS (ATLANTIC) 

UNTITLED (HOW CAN THIS HAPPEN TO ME ?) 
SIMPLE PLAN (LAVA) 

THE WORLD TURNED UPSIDE DOWN 
COLDPLAY (CAPITOL) 

INSIDE YOUR HEAVEN 
CARRIE UNDERWOOD (ARISTA/RMG) 

FLY AWAY 
NELLY (DERRTY /UNIVERSAUUMRG) 

RIGHT HERE 
STAIN (FLIP /ATLANTIC) 

I DON'T CARE 
RICKY MARTIN FEAT. FAT JOE 8 AMERIE (COLUMBIA) 

HERE BY ME 
3 DOORS DOWN (REPUBLIC /UNIVERSAUUMRG) 

THE GHOST OF YOU 
MY CHEMICAL ROMANCE (REPRISE) 

I'M SPRUNG 
(-PAIN (KONVICT MUZIK/JIVE /ZOMBA) 

BRIGHTER THAN SUNSHINE 
AQUALUNG (RED INK /COLUMBIA) 

UNBREAKABLE 
ALICIA KEYS (J /RMG) 

GIRL 
BECK ( INTERSCOPE) 

STAY WITH ME (BRASS BED) 
JOSH GRACIE (LYRIC STREET) 

GEORGIA RAIN 
TRISHA YEARWOOD (MCA NASHVILLE) 

CATER 2 U 
DESTINY'S CHILD (COLUMBIA) 

POP 100: -he top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen 
B-oadcast Data Systems, and sales compiled by Nielsen SoundScan. SeeChart Legend for rules and explanations. © 2005, VNU 
Easiness r.exiia, Inc. and Nielsen SoundScan, Inc. All rights reserved POP 100 AIRPLAY: Legend located below chart. SINGLES 
SALES: This data is used to compile both the Billboard Hot 100 and Pop -00. See Chart Legend for rules and explanations. © 2005, 
VNU Business Media, Inc. All rights reserved. HITPREDICTOR: See Charttegenc for rules and explanations. © 2005, Promosquad 
and HitPredi for are trademarks of Think Fast LLC. 
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11 252 TITLE 
3 Va.. ARTIST (IMPRINT I PROMOTION LABEL) 

M¡4SHAKE IT OFF 
MASAO CAREY IISLAND'IDJMGI 

2 2 23 

3 6 17 

4 17 

7 22 

4 3 2C 

5 '2E 

O 9 

14 

16 

° 17 

18 

14 

8 2C 

53 6 

lE 7 

11 9 

18 5 

IC 15 

30 3 

2 26 

4 13 

? 17 

e ?0 12 

20 6 17 

!2 4 

® '4 5 

4 

24 9 24 

01 10 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (ABMYNIERSCOPE) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA/RMG) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

LISTEN TO YOUR HEART 
D.H.T. (BOBBINS) 

MY HUMPS 
THE BLACK EYED PEAS (ABM / INTERSCOPE) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA /RMG) 

DONT LIE 
THE BLACK EYED PEAS (A&M /INTERSCOPE) 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

COOL 
GWEN STEFANI ( INTERSCOPE) 

GOLD DIGGER 
BANYE WEST FEAT. JAMIE FUZE (ROC- A- FELLADEF JAMADJMG) 

SCARS 
PAPA ROACH (EL TONAL /GEFFEN) 

LET ME HOLD YOU 
BOW WOW FEAT. OMANION (COLUMBIA) 

THESE WORDS 
NATASHA BEDINGFIELD (EPIC) 

BELLY DANCER (BANANZA) 
AKON (SRC /UNIVERSAL /UMRG) 

GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

SUGAR, WERE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

LIKE YOU 
BOW WOW FEAT. CIARA (COLUMBIA) 

1:M W w 
33 3ó 
37 4 

27 25 7 

28- 29 44 

29 31 31 

30 23 26 

o 
38 

MORE THAN WORDS 
FRANKIE J (COLUMBIA) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (ABM / INTERSCOPE) 

JUST THE GIRL 
THE CLICK FIVE (LAVA) 

-18 railstream top 40 stations are electronically monitored 24 hou coy, 
dass o week This data is used to compile the Pop 100. 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DON'T CHA 
114E PUSSYCAT B0 U3 FEAT. BUSTA RHYMES ABMNTEHSGOPEI 

INSIDE YOUR HEAVEN /INDEPENDENCE DAY 
CARRIE UNDERWOOD (ARISTA/RMG) O 

INSIDE YOUR HEAVEN/VEHICLE 
BO BICE (RCA/RMG) O 

2 2 15 

3 14 

3 5 

2 3 

3 3 

3 10 

0 
9 1 

O 3 

(I) 27 

' 5 

T 

15 

14 

4 

7 

7 

15 

25 

13 

't 8 

20 1 13 

21 7 

3 16 

23 32 

O 3S 47 

25 23 19 

ANGEL 
THE JONES GANG (REALITY /AAO) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

GO CRAZY 
YOUNG JEEZY FEAT. JAY -Z (CORPORATE THUGZ/DEF JAM/IDJMG) 

GHETTO 
SCOUNDRELS FEAT. PASTOR TROY (INVISIBLE) 

LONELY 
AKON (SRC /UNIVERSAUUMRG) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBS DEEP (SHADY /AFTERMATHANTERSCOPE) 

GOLD DIGGER 
KANTE WEST FEAT. JAMIE FOXX (ROC- A- FELLAA)EF JAM/IDJMG) 

ROCKY TOP '96 
THE OSBORNE BROTHERS (DECCA/MCA NASHVILLE /UMGN) 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

IN THE KRCHEN/RIAPPED !NINE CLOSET (CHAPTER 1 OF 5) 

N. KELLY (JIVE /ZOMBA) 

FROM THE BOTTOM OF MY HEART 
STEVIE WONDER (MOTOWN /UMRG) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

LIGHTERS UP 
LIL' KIM (QUEEN BEE /ATLANTIC) 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

WHEN YOU TELL ME THAT YOU LOVE ME 
AMERICAN IDOL FINALISTS SEASON 4 (RCA/RMG) 

BACK TOGETHER AGAIN 
MELI'SE MORGAN 8 FREDDIE JACKSON (LU ANN /ORPHEUS) 

TAURUS HERE 
TAURUS (LANDMINE) 

EVERY PART OF ME /APPRECIATE 
LATOYA LONDON (PEAK /CONCORD) 

PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) 

WE WILL BECOME SILHOUETTES/BE STILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

LOSE MY BREATH 
DESTINES CHILD (COLUMBIA) 

LISTEN TO YOUR HEART 
D.H.T. (BOBBINS) 

40 5 

38 12 

27 19 

34 28 

41 6 

33 13 

39 19 

35 21 

36 10 

44 4 

43 18 

45 2 

32 9 

1 

49 2 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER /IDJMG) 

FEEL GOOD INC 
GORILLAZ (PARLOPHONENIRGIN) 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA/RMG) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND /IDJMG) 

BABY I'M BACK 
BABY BASH FEAT. AXON (LATIUM /UNIVERSAL /UMRG) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBS DEEP (SHADY /AFIERMATWWIERSCOPE) 

HOW TO DEAL 
FRANKIE J (COLUMBIA) 

HOLLABACK GIRL 
GWEN STEFANI ( INTERSCOPE) 

IF YOU WERE MINE 
MARCOS HERNANDEZ (ULTRAX/TVT) 

PIMPIN' ALL OVER THE WORLD 
WOACNS FDA. BOBBY VALENI110 (DTP /DEF JAM S0111FHDAAG) 

HOLIDAY 
GREEN DAY (REPRISE) 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (EPIC) 

BADD 
LING YANG TWINS (COLLIPARK/TVT) 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

BOYFRIEND 
ASHLEE SIMPSON (GEFFEN) 

JUST WANT YOU TO KNOW 
BACKSTREET BOYS (JIVE /ZOMBA) 

FLY AWAY 
NELLY (DERRTY /UNIVERSAUUMRG) 

FOLLOW THROUGH 
GAVIN DEGRAW (J /RMG) 

YOU'LL THINK OF ME 
KEITH URBAN (CAPITOL (NASHVILLE)) 

SHINE ON 
RYAN CABRERA (E.V.L.A. /ATLANTIC) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

I DON'T CARE 
RICKY MARTIN FEAT. FAT JOE 8 AMERIE (COLUMBIA) 

PLAY 
DAVID BANNER (SRC /UNIVERSAL /UMRG) 

DATA PROVIDED RA 

See chart legend for rules and explanations. Yellow indicates recently 
tested title, indicates New Release. 

ARTIST(T'IOe, /LAREL(Score) 

POP 100 AIRPLAY 

* SANTA 

LICK 
NICKELBA 
MARCOS H' 
GAVIN DEG 
KEITH UR 

(65.1) 

Chart Rank 

. MICHELLE BRANCH 

Sugar, Were Going Down IDJMG (69.7) 

Just The Girl LAVA (78.3) 

Photograph IDJMG (65.2) 

If You Were Mine m(56.1) 
Follow Through VMS (67.5) 

You'll Think Of Me FCC (75.1) 

Dirty Little SeCrel INTERSCOPE (75.1) 

Girl Next Door ALERT (65.4) 

DULT TOP 40 

1$ MICHAEL 

21 

25 

28 

35 

45 

46 

Home REPRISE (67.9) 28 

Photograph IDJMG (71.8) 13 

Wake Me Up When September Ends REPRISE (69.4) 16 

Have A Nice Day IDJMG (65.0) 11 

One Love VANGUAI'D (74.1) 26 

She Says EPIC (70.4) 22 

Because Of You RMG (70.9) - 

DULT CONTEMPORARY 

It' JON SECADA' 

CARRIE UNDER 
KELLY CLARKS 
DE _TA GOODR 

Your Heart ROBBINS (71.4) 15 

Window To My Heart BIC3(89.4) 21 

ROCK 

Inside Your Heaven REV (71,7) 14 

Behind These Hazel Eyes RMU (65.4) 15 

Lost Without You COLOMBIA (66.4) 19 

Twisted Transistor VIRGIN (71.0) 

Count On Me m (65.7) 

DOA NMS (65.7) 

Photograph ROADRUNNERJIDJMG (71.2) 

Fix You CAPITOL (76.2) 

Where Are You cOLUMeIA (68.7) 

12 

15 

20 

32 

Ne ]ori t Care Anymore REPRISE (67.7) 39 

Data for week of OCT° 3E 9 1, 2005 CHARTS LEGEND on Page 36 
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Building Better Deals 
& Better Shows 

KEYNOTE Q &A 

KEVIN WALL 
Founder & CEO, Network Live 

1m.'iy11. BY 10/7 & SAW $75 
OFF F1T13. RUT W0 

ANNOUNCING 
Legend of Live Award Recipient 

JACK BOYLE 
Founder of Cellar Door Concerts 

The Billboard Touring Conference 
is the premier gathering for the concert industry-where 

movers & shakers will engage in open dialogue about the state 
of the touring industry. Featuring... panels, discussions, 

networking, parties mod awards. 

Join Billboard's senior editor Ray Waddell at this industry event 
attended by promoters_ agents managers, venues, sponsors, 
production professionals, merchandisers, tiek 'cers and all 

tour related businesses. 

Panel Discussicns Include... 
legal issues, radio, venues, festivals, art of the deal, 

touring and label relations, plus, roundtable discussions 
featuring ... country , Latin, hip -hap, rock/metal. jam bands, 
jazz /blues, pop, ticketing, international, security insurance, 

merchandise, sponsorships. productionitravel , 

state of the industry (Subject to citan?, 

4 

The Billboard Touring Awards 
will honor the top touring industry professionals & artists 

for the year based on the Billboard Boxscores Chart... 
bound to be bigger and better in it's 2nd year! 

., 

Get Face to Face with . . . 

Dennis Arfa, Artists Group International 

Charles Attal.:Charles Altai Presents 

Paul Beard, Bars Performance Hall 

David Bernste n Rock -lt :ergo 

Jeffery Bischof, Cinder Block 

Tim Borror, The, Agency Group 

Matthew Burrows, Lapidus & Haft, LLP 

Bart Butler, Rock Solid Security 

Susan Butler. IBfllboard 

Ashley Capps, ,A C. Entertainment 

Mark Cheatham, 1CM 

Bill Chipps, FOG Sponsorship Report 

Andy Cirzan,, Jam Productions 

Tamara Conï'f, Billboard 

Peter Conlon, Peter Conlon Presents 

Tony Conway, Buddy Lee Attractions 

Marty Diamond, little Big Man Booking 

Rod Essig, Creative Attflsts Agency 

Mike Evans, Sports and Entertainment, SMG 

Liana Farnham, Sony Music 

Ken Fermaglich, The Agency Group 

Harlan Frey, Roadrunner Records 

Stuart Galbreath, Clea- Channel Entertainment, UK 

Ricardo Garcia reno, Wirsteed Sechrest & Miniat P.0 

Neil Glazer, Madison Rouse Inc 

David Goldberg, Ticketmaster 

Alex Hodges, House of Blues Concerts 

Patterson Hood, Drive -By Truckers 

Chris Hooper Monterey Peninsula Artists 

Bruce Houghton, Skyline MNrsic 

Jeffrey M. Insler, Robertson Taylor 

AOL cityguide 
ífe'ílY 

Charlie Jones, Capital Sports & Ent 

Dave Kirby, TKO 

Harvey Leeds, Epic Records 

Ken Levitan, Vector Managemert 

Eric Logan, XM Satellite Radio 

Mike Luba, Madison House 

Pam Matthews Ryman Auditcrium 

Jay Marciano, Radio City Enterainment 

Doc McGhee, McGhee Entertainment 

Ed McPherson, McPherson & Kalmansohre 

John Meglen, Concerts West 

Paul McGuiness, Principle Management 

Merck Mercuriadis, Sanctuary Artists 

Jerry Michelson, Jam Productions 

Heath Miller, Excess dB Entertainment 

John Moore, Promoter /Talent Buyer 

Greg Oswald, William Morris Agency 

Randy Phillips AEG Live 

Tom Poleman, Clear Channel 'New York 

Kate Ramos, Vivelo! 

Michael Rapino, Clear Chann3I Entertainment 

Bill Reid, Rising Tide Productions 

Simon Renshaw, Strategic Artist Management 

Bob Roux, PACE Concerts 

John Scher, Metropolitan Talent 

Jeffrey Singer, Segal McCumbridge Singer & Maheney, Ltd. 

Charlie Walker, Clear Channel Entertainment 

Neil Warnock, The Agency Group 

Geno Yoham, AOL Tickets 

David Zedeck, Creative Artists. Agency 

AND MANY MCRE! 

Billboard 

ROAD mromp5 
TOURING 

CONFERENCE 
& AWARDS 

ticketmaster 

GP(Oher 25 -26, 2005 

fiaRoosevelt Hot 
Gain maximum exposure at this must attend 

event, call for sponsorship opportunities: 
Karl Vontz 9.15.738.0745 

The Roosevelt Hotel 212.661.9600 

Special Rate: $245 
Reserve room by Oct ist 

ÍzGÏlfé 
WWW.BILLBOARDEVENTS.COM TO REGISTER & MORE INFO 646.654.4643 
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10 

See C1ar1F Legend for rules and axplanations 2005. VNU Business Media, Inc. and Nielsen SoundScan. Inc. AU rights reserved. 

SALES DATA COMPILED 3Y 

OCT 3- Nielsen 

Ì 
s. 

1. W 
Yt ARTIST x 

ços-rt. 3 Há ó '" s'. s OfSTRI6UTING LABEL IPRIL_ 

®PAUL WALL 
I IC 83808/ASYLUM (18.98) 

KANYE WEST 
DC-A -FE. -r JAM 004813- /IDJMG (13.98) 

CHARLIE WILSON 
''E 69429/ZOMBA (18.98) 

DAMIAN "JR. GONG" MARLEY 
.1ETTO YOUTHS /TUFF GONG 005416 /UMRG (13.98) 

YOUNG JEEZY 
JRPORATE THUGZ/DEF JAM 004421 * / IDJMG (13.98) 

50 CENT 
HADY /AFTERMATH 004092 * / INTERSCOPE (13.98/8.98) O+ 

THE PUSSYCAT DOLLS 
iM 005374 /INTERSCOPE (13.98) 

MARIAH CAREY 
LAND 003943* /IDJMG (13.98) 

TONY YAYO 
UNIT 004873 * / INTERSCOPE (13.98/8.98) ) 

JIM JONES 
PLOMATS 5830 /KOCH (18.98 DD) 5 

THE BLACK EYED PEAS 
sM 004341 * / INTERSCOPE (13.98/8.98) 

CECE WINANS 
IRESPRINGS GOSPEL /INO 93997/SONY MUSIC (18.98) 

DJ QUIK 
3C 11 /MAD SCIENCE (17.98) 

BOW WOW 
)LUMBIA 93505* /SONY MUSIC (18.98) 

SYLEENA JOHNSON 
F 61093 ZOMBA (11 981 

2)m 13 10 

21 

22 10 6 

23 15 11 

24 14 17 

25 16 16 

25 ?5 

2.- 20 14 

28 J1 9 

34 1.8 8 

35 1.4 ;3 

36 :4 ;9 

37 .1 21 

LYFE JENNINGS 
MUSIC (12.98) 

KEYSHIA COLE 
,554 * / INTERSCOPE (13.98) 

YOLANDA ADAMS 
.EKTRA/ATLANTIC 83789/AG (18.98) 

LITTLE BROTHER 
ABB /ATLANTIC 83783 * /AG (15.98) 

R. KELLY 
5E 70214/ZOMBA (18.98/12.98) O 

PRETTY RICKY 
ATLANTIC 83786/AG (18.98) 

R I HAN NA 
3RP /DEF JAM 004937/IDJMG (13.98) 

YING YANG TWINS 
_OLLIPARK 2520 * /TVT (17.98/11.98) 

KEM 
r.IOTOWN 004232/UMRG (13.98) 

MIKE JONES 
3WISHAHOUSE /ASYLUM 49340 * /WARNER BROS. (18.98) 

TREY SONGZ 
HAG BOOK/ATLANTIC 83721/AG (15.98) 

SOUNDTRACK 
9AN0 HUSTLE /ATLANTIC 83822*/AG (18.98) 

MARY MARY 
IV BLOCK/COLUMBIA 92948/SONY MUSIC (18.98) 

VARIOUS ARTISTS 
.E EMI GROUP /UNIVERSAL/SONY BMG /ZOMBA 12133/CAPITOL (18.98) 

MISSY ELLIOTT 
,IE GOLD MIND /ATLANTIC 83779N/AG (18.98) 

BABYFACE 
;ISTA 70568 /RMG (18.98) 

MARQUES HOUSTON 
,. G. /UNIVERSAL 004696 /UMRG (13.98) 

AZ 
.DIET MONEY 29./FAST LIFE (17.98) 

TEAIRRA MARI 
`.IUSICLINE /ROC -A -FELLA 004526* /IDJMG (13.98) 

SLIM THUG 
: :TAR TRAK/GEFFEN 003505 * / INTERSCOPE (13.98/8.98) 

DESTINY'S CHILD 
';OLUMBIA 92595/SONY MUSIC (18.98) 

COMMON 
O.D.D. /GEFFEN 004670* / INTERSCOPE (13.98/8.98) O+ 

JOHN LEGEND 
O.O.D. /COLUMBIA 92776* /SONY MUSIC (18.98) 

BOBBY VALENTINO Disturbing Tha Peace Presents Bobby Valentino 1 
DTP /DEF JAM 004293 * /IDJMG (13.98) 

WEBBIE 
TRILL 83825 /ASYLUM (18.98) 

Savage Life 

CIARA Goodies © 1' 
SHO'NUFF- MUSICLINE /LAFACE 62819 * / ZOMBA (18.98/12.98) 

VARIOUS ARTISTS Jermaine Dupri Presents... Young, Fly & Flashy Vol. 1 12, 
;O SO DEF 73874NNIRGIN (18.98) 

BOYZ N DA HOOD Boyz N Da Hood 
_AD BOY SOUTH /BAD BOY 83810/AG (18.98) 

ANTHONY HAMILTON 
LANTIC 74695 /RHINO (18.98) 

T.I. 
J RAND HUSTLE/ATLANTIC 83734 * /AG (18.98) 

VIVIAN GREEN 
COLUMBIA 90761 /SONY MUSIC (18.98) 

LEELA JAMES 
WARNER BROS. 48027 (13.98) 

FANTASIA 
64235 * /RMG (18.98) 

NAJEE 
HEADS UP 3104 (17.98) 

AKON 
SRC /UNIVERSAL 000860* /UMRG (13.98) 

RAHEEM DEVAUGHN 
:VE 53723 /ZOMBA (11.98) 

JODECI 
UNIVERSAVCHRONICLES 901812/UME (13.98) 

B5 
BAD BOY 83812/AG (13.98) 

OMARION 
t. U.G. /EPIC 92818/SONY MUSIC (18.98) 5 
JOSS STONE 
3 -CURVE 94897* (18.98) 

Title 

Tho People Ch 

Late Registration 

Charlie, Last Name Wilson 

Welcome To Jamrock 

Let's Get It: Thug Motivation 101 

The Massacre 

PCD 

The Emancipation Of Mimi 

Thoughts Of A Predicate Felon 

Harlem: Diary Of A Summer 

Monkey Business 

Purified 

Trauma 

Wanted 

Chapter 3: The Flesh 

Lyfe 268 -192 

The Way It Is 

3 

4 

0 

© 

1ìI 

12 

13.. 

3: 

Day By Day 

The Minstrel Show 

15 

.s-3 á3 ni 
56 51 úf+ 

57 56 58 

58 54 52 

59 45 ! 

1 62 53 

62 53 60 

63 52 61 

64 48 55 

65 

l' 66 47 

67 61 

68 58 

69 66 

70 60 

7 i ï 71 67 

2.x .: 72 .... 

4 73 49 

19'" ", 74 59 

TP.3 Reloaded 1 

Bluestars 5 

Music Of The Sun 

U.S.A.: United State Of Atlanta 1 

Album II 1 

Who Is Mike Jones? 1?= 

I Gotta Make It 

Hustle & Flow 

Mary Mary 

Now 19 El 

The Cookbook 

Grown & Sexy 

Naked 

A*W*O*L 

Roc -A -Fella Presents Teairra Mari 

Already Platinum 

Destiny Fulfilled © 1 

Be 1: 

Get Lifted 1 

6 

7 

3/; 

5 

17" 

2 

Urban Legend 

Vivian 

4 

1 

5 

A Change Is Gonna Come 42 

Free Yourself 2 

My Point Of View 27' 

Trouble 11: 

The Love Experience 

Back To The Future: The Very Best Of Jodeci 6 

B5 7 

76 I Go to www.billboard.biz for complete chart data 

1 

Mind Body & Soul 15 

75 

63 

36 

67 

46 

62 

64 

65 

56 

47 

6 

ARTIST 
.. ,. .... ,,i "14TRIBUTINGLABEL ¡PRICE) c> °a 

33 

27 

1 

© 

10 

S 

DADDY YANKEE 
_ CARTEL /VI 456 .IACHETE (15.98) 

Barrio Fino 

ERIC BENET 
7,IDAY /REPRISE 47970 /WARNER BROS. (18.98) 

Hurricane 

LUDACRIS 
P /DEF JAM SOUTH 003483' /I0JMG (13.98/8.98 

The Red Light District 

THE GAME 
.IT 003562' / INTERSCOPE (13.98/8.98) 

The Documentary 

TONY TRICE Hustle Boy 

DIRTY 
PRINCE/RAP -A -LOT 4 LIFE 68514 /ASYLUM (17.98) 

Hood Stories 

BONE THUGS -N- HARMONY 
CJTHLESS 25423 (18.98) 

Greatest Hits 

PATTI LABELLE 
'EF SOUL CLASSICS 004639 /IDJMG (13.98) 

Classic Moments 

SOUNDS OF BLACKNESS 
,.R 54693 /LIGHTYEAR (17.96) Unity 

EMINEM 
AFTERMATH 003771 * / INTERSCOPE (19.98/8.98) 

KANYE WEST 
.iC- A- FELLA/DEF JAM 002030* /IDJMG (16.98/8.98) 

BIRDMAN 
.:SH MONEY 004220* /UMRG (13.98) 

DIPSET 
,IPLOMATS 5835 /KOCH (17.98) 

DONNIE MCCLURKIN 
RITY 64137 / ZOMBA (17.98) 

SOUNDTRACK 
0,NDY /MOTOWN 004615 /UMRG (13.98) 

USHER 
AFACE 63982 /ZOMBA (18.98/12.98) 

FRANKIE J 
'LUMBIA 90945/SONY MUSIC (18.98) 5 

AMERIE 
_UMBIA 90763/SONY MUSIC (18.98) 5 

CASSIDY 
LL SURFACE/J 68073 * /RMG (18.98) 

FAITH EVANS 
HITOL 77297* (18.98) 

Encore a 
The College Dropout El 

Fast Money 4 

Diplomats & DukeDaGod Present: More Than Music, Vol. 1 

Psalms, Hymns & Spiritual Songs 

Tyler Perry's Diary Of A Mad Black Woman 

Confessions 0 
The One 

Touch 

I'm A Hustle 

The First Lady 

N FOR A COMPLETE LISTING OF THE HOT RAB HIP -HOP ALBUMS. CHECK OUT WWW. BILLBOARD.COM 

1 10 

2 22 

3 36 

4 13 

6 12 

5 85 

7 4 

8 62 

9 17 

10 53 

11 3 

12 20 

14 18 

ARTIST Title 

riDAMIAN 'JR. GONG" MARLEY 

J /ILLIE NELSON 
004706 * /UMGN 

Welcome To Jarnrock 

Countryman 

11ATISYAHU 
OR /EPIC 96464 /SONY MUSIC 

BOB MARLEY AND THE WAILERS 
-UFF GONG /ISLAND /CHRONICLES 004008 /UME 

VARIOUS ARTISTS 
VP 1729* 

T.O.K. 
VP 1711* 

SOUNDTRACK 
MAVERICK 48675 /WARNER BROS. 

I WAYNE 
CF 1702* 

BOB MARLEY 
riADACY 50134 

VARIOUS ARTISTS 
F7808 8 TIE 89100 

Live At Stubb's 

Gold 

Reggae Gold 2005 

Unknown Language 

50 First Dates 

Lava Ground 

The Best Of Bob Marley 

Blazin' Reggae 

SKINDRED 
BIELER BROS. /LAVA 93304/AG 

SIZZLA 
VP 1749* CO 

Babylon 

Da Real Live Thing 

BOB MARLEY 
M7.DACY SPECIAL PRODUCTS 50501 /MADACY 

BOB MARLEY 
NADACY SPECIAL PRODUCTS 50541 /MADACY 

MORGAN HERITAGE 
71 1685./VP 

Bob Marley Collection 

20 Best Of Bob Marley 

Full Circle 

BETWEEN N -HE BULLETS rgeorgeabillboard.com 

`LAST NAME' IS WILSON'S BEST 
Charlie Wilson's latest effort, "Charlie, Last 

Name Wilson," enters Top R &B /Hip -Hop Al- 

bums at No. 3 and opens on 
The Billboard 200 at No. 10, 

his best showing on both lists. 
The singer's former solo 

peak on the big chart was 
No. 152, when "Bridging the 
Gap" debuted in 2001. 

The new set's title song, 
penned by R. Kelly, is the 
most -played track at 22 sta- 

tions and returns to No. 1 at Adult R &B with 
1,473 detections, a record for male artists at 

the format. 
Wilson's current set fea- 

tures Twista, Justin Timber- 
lake, Will.i.am of the Black 
Eyed Peas and a track with 
Snoop Dogg, who featured 
"Uncle Charlie" on "Beauti- 
ful," which reached No. 6 on 
The Billboard Hot 100 in 2003. 

-Raphael George 

Data for week of OCTOBER 1, 2005 CHARTS LEGEND on Page 86 
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37" &.A:CP Image Awards 

FILM 

VV ' 1./Vs s 
THE NAACP IMAGE AWARDS IS 

NOW ACCEPTING SUBMISSIONS IN 

TELEVISION, RECORDING AND LITERATURE. 

THE NAACP IMAGE AWARDS HONORS PROJECTS AND INDIVIDUALS 

THAT PROMOTE DIVERSITY IN THE ARTS. 

To BE ELIGIBLE, PROJECTS MUST HAVE A NATIONAL DISTRIBUTION 
DATE BETWEEN JANUARY 1, 2005 AND DECEMBER 31, 2005 

SUBMISSIONS DEADLINE, 
WEDNESDAY, NOVEMBER 23, 2005 AT 3:00 PM (PST) 

FOR ADDITIONAL INFORMATION AND ENTRY FORMS, 

PLEASE CALL 323.935.8207 

W w w n 

THE #1 SOURCE OF VENUE INFORMATION 
FOR PROMOTERS, PRODUCERS, AGENTS, MANAGERS AND EVENT PLANNERS. 

Complete data on over 4,300 venues worldwide, 
including Amphitheaters, Arenas, Stadiums, 
Sports facilities, Concert IHclls and New Constructions. 

YOU GET DETAILED VENUE INFORMATION 
INCLUDING: 
> CONTACT INFORMATION 
> FACILITY CAPACITIES 

STAGING CONFIGURATIONS 

> MARKETING POPULATION 

> TICKETING RIGHTS 

> PLUS, the complete FACILITY BUYER'S GUIDE listing 
those who supply and service the arena industry. 

ORDER ONLINE: www.orderbillboard.co 
or call 1- 800 -562 -2706 818 -487 -4582 

BillbrarJ 

ORDER 
IjOUR 

IOW! 

Or send payment for $99 plus $9.95 S&H ($14.95 Canada /$19.95 or international orders) with this cd '0: 

Billboard Directories, Attn: Subscrip=ion, P.O. Box 15158, North Holywood, CA 91615 -5158. 

AudArena 
International 
Guide 

arenas 

auditarluns 

stadiums 

exhibit hais 

sports facilities 

concert ha15 

conventkn ceste s 

new con3ructian 

plus the Facility Buyer's Guibc 

Ptease add appropriate soles tax in CA, DC, FL, CA, L. MD, MA, MN, MO N1, NY, OH, SC, TN, TX & CANADA. Orders payable in U.S. funds only. All saes are Finai. 

Also availaole on CD ROM or mailing lobes, for 44 -or- nation emoil: mwiesnerOvnubuspubs.com For advertising opportunities, call 800 -223 -7524 or email jserrette4billboard.com 

ASAA12H 
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See Charts Legend for rules and explanations. All rights rese4 ed. HOT B&B!HIP -HOP AIPPLAY: 140 stations are ellectionica Ny monitored 24 hours a day. 7 days a week. rhos data is used to 
cut!iple the Hof R &B!Hip -Hop Singles & Tracks chars 2005. VNU ßusiness Media. Inc. Pod Nelsen Sou o .:-._,n. Inc. Legend information continues at bottom of nago . 

AIRPLAY MONITOREDBY SALIES DATA II OMPELED BY 

Nielsen 
Broa<ICast Deta 

Systems 

O tel Sen 

n iio-r 
R&13/HIP-I1C)P AIRPLAY 

1 12 

ADULI R&13 

! [ 

111111111111111111111111111 
GOLD DIGGER 
KANYE WEST. FEAT. JAMIE FOXX (ROC- A- FELLA/DEF JAM /IDJMG) 

LIKE YOU 
BOW WOW FEAT. CIARA ( COLUMBIA/SUM) 

SHAKE IT OFF 
HARM CAREY (ISLAND /IDJMG) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. BOON (CORPORATE THUGZ/DEF JAM /IDJMG) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

MUST BE NICE 
LYFE JENNINGS (COLUMBIA/SUM) 

NAKED 
MARQUES HOUSTON (T.U.G. /UNIVERSAUUMRG) 

FREE YOURSELF 
FANTASIA (J /RMG) 

CATER 2 U 
DESTINY'S CHILD (COLUMBIA/SUM) 

CHARLIE LAST NAME: WILSON 
CHARLIE WILSON ( JIVE/ZOMBA) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA/SUM) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBS DEEP (SHADY /AFTERMATH /INTERSCOPE) 

LIGHTERS UP 
UV KIM (QUEEN BEE/ATLANTIC) 

UNBREAKABLE 
ALICIA KEYS (J /RMG) 

BADD 
TING YANG TWINS (COLLIPARK/TVT) 

I'M A KING 
PSC FEAT. T.I. B LIL SCRAPPY (GRAND HUSTLE/ATLANTIC) 

GIRL TONITE 
TWISTA FEAT. TREY SONGS (ATLANTIC) 

I THINK THEY LIKE ME 
DEM FRANCHIZE BOYS (SO SO DEF/VIRGIN) 

TELL ME 
BOBBY VALENTINO (DTP /DEF JAM /IDJMG) 

RUN IT! 
CHRIS BROWN ( JIVE/ZOMBA) 

I'M SPRUNG 
T -PAIN ( KONVICT MUZIK/JIVE/ZOMBA) 

WELCOME TO JAMROCK 
DAMIAN "JR. GONG" MARLEY (GHETTO YOUTHS/TUFF GONG /UMRG) 

I SHOULD HAVE CHEATED 
KEYSHIA COLE (ABM /INTERSCOPE) 

STAY FLY 
THREE 0 MAFIA (HYPNOTIZE MINDS / COLUMBIA/SUM) 

ARTIST (IMPRINT I PROMOTION LABEL) 

IPIMPIN' 

®I 

ALL OVER THE WORLD 
LUDACRIS FEAT. BOBBY VALENTINO (DTP /DEF JAM SOUTH /IDJMG) 

CAN'T STOP LOVING YOU 
KEM (MOTOWN/UMRG) 

29 

.GOTTA 

YOUR 

GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN ( COLUMBIA/SUM) 

BODY 
PRETTY RICKY (ATLANTIC) 

30 PON DE REPLAY 
RIHANNA SRP /DEF JAM /IDJMG 

®GOTTA 

i 
.AND 

MAKE IT 
TREY SONGZ FEAT. TWISTA (SONG BOOK/ATLANTIC) 

THEN WHAT 
YOUNG JEEZY FEAT. MANNIE FRESH (CORPORATE THUGZ/DEF JAM /IDJMG) 

': 
LAFFY FY 
DAL (D4UDEEMONEY /ASYLUM) 

TAF 

FOOTPRINTS 
T.O.K. (VP) i 

22 
LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

29'.! DEM BOYZ 
BOYS N DA HOOD (BAD BOY SOUTH /BAD BOY /ATLANTIC) 

7 PLEASE 
TONI BRAXTON (BLACKGROUND /UMRG) 

MAKE HER FEEL GOOD 
TEAIRRA MARI (MUSICLINE /ROC- A- FELLA/IDJMG) 

SLOW WIND 
R. KELLY (JIVE / ZOMBA) 

SO SEDUCTIVE 
TONY YAYO FEAT. 50 CENT (G- UNIT / INTERSCOPE) 

CROSS MY MIND 
JILL SCOTT (HIDDEN BEACH /EPIC /SU 

WORK IT OUT 
DR. CHARLES G. WIYES ANOTHE WAMBORS FEAT DIANNE WILLIAMS ICEE INSPIRATIONAtACEE 

HERE WE GO 
TRINA FEAT. KELLY ROWLAND (SLIP -N- SLIDE/ATLANT 

ONE WISH 
RAY J KNOCKOUT /SANCTUARY 

PRESIDENTIAL 
YOUNGBLOODZ (GHET -O- VISION /LAFACE/ZOMBA) 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

BAD CHICK 
WEBBIE FEAT. TRINA TRILUASYLUM /ATLANTIC) 

EXTRAVAGANZA 
JAMIE FOXX FEAT. KANTE WEST (J /RMG) 

AND I 

CIARA (SHO'NUFF- MUSICLINE /LAFACE / ZOMBA) 

NOOKIE 
JAMESY P FEAT. M.I.A. S JANA (NEXT PLATEAU /UNIVERSAUUMRG) 

RHl'l'I-IIVIIc AIRPLAY 

5 9 

ARTIST (IMPRINT / PROMOTION LABEL) 

#1 
WK 

GHETTO 
SCOUNDRELS FEAT. PASTOR TROY (INVISIBLE) 

17 7, 

6 7 

RUN IT! 
CHRIS BROWN ( JIVE/ZOMBA) 

GO CRAZY 
YOUNG JEEZY FEAT. JAY -Z (CORPORATE THUGZ/DEF JAM /IDJMG) 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT BUSTA RHYMES (ABM / INTERSCOPE) 

TAURUS HERE 
TAURUS (LANDMINE) 

BACK TOGETHER AGAIN 
MELI'SA MORGAN 8 FREDDIE JACKSON (LU ANN /ORPHEUS) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBS DEEP (SHADY /AFTERMATH / INTERSCOPE) 

GOLD DIGGER 
KANTE WEST FEAT. JAMIE FOXX (ROC- A- FELLA/DEF JAM /IDJMG) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

LIGHTERS UP 
LIE KIM (QUEEN BEE /ATLANTIC) 

EVERYDAY 
AJA (MLAR) 

SHE'S OUTTA MY LIFE 
DILLAN COLE BROWN (MLAR) 

U-CAN GET IT 
Y-NOT (PEPPA INTERNATIONAUURBAN STYLZ) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM /IDJMG) 

LIKE ME 
BORNSCAR (MLAR) 

UNBREAKABLE 
BIG TRELL (UNBROKEN) 

CURIOUS 
TONY YAYO FEAT. JOE (G- UNIT / INTERSCOPE) 

SOUTHERN LOVIN 
RAY (BLACK ARK) 

THAT GIRL 
THE FEAT. TWENTY II (SEL'SUM) 

THERE IT GO! (THE WHISTLE SONG) 
JUELZ SANTANA (DIPLOMATS /DEF JAM /IDJMG) 

PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) 

HERE WE GO NOW 
0- TRUMP? (ENTROPRENEUR) 

SO SEDUCTIVE 
TONY YAYO FEAT. 50 CENT (G- UNIT / INTERSCOPE) 

BADD 
PING YANG TWINS (COLLIPARK/NT) 

IN THE KITCHEN/TRAPPED IN THE CLOSET (CHAPTER 1 OF 5) 
R. KELLY (JIVE/ZOMBA) 

78 I Go to www.billboard.biz for complete chart data 

ARTIST (IMPRINT / PROMOTION LABEL) 

LIKE YOU 
BOW WOW FEAT. CIARA ( COLUMBIA/SUM 

2 SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

3 
.GOLD DIGGER 

KANTE WEST FEAT. JAMIE FOX% (ROC -A- FELLA/DEF JAM /IDJMG) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) I c. . 

ç 
i 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

MY HUMPS 
THE BLACK EYED PEAS (ABM / INTERSCOPE) I 111 
OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBS DEEP (SHADY /AFTERMATH / INTERSCOPE) 

iiiWil BADD 
PING YANG TWINS FEAT. MIKE JONES 6 MR. COLLIPARK (COLLIPARK /TVT) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA/SUM) 

MII'M SPRUNG 
T -PAIN (KONVICT MUZIK/JIVE / ZOMBA) 

.WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

ISHAKE 
PING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT) 

RUN IT! 
CHRIS BROWN (JIVE / ZOMBA) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM /IDJMG) 

PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) In®. LO COR 
MISSY 

SE 
ELLIOTT 

NT 
FEAT. CIAOL RA 8 FAT MAN SCOOP (THE GOLD MIND /ATLANTIC) . DON'T CHA 

THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (ABM / INTERSCOPE) 

12 

®. 
13 

MORE THAN WORDS 
FRANKIE J (COLUMBIA/SUM) . IF YOU WERE MINE 
MARCOS HERNANDEZ (ULTRAX/TVT) 

®I PIMPIN' ALL OVER THE WORLD 
LUDACRIS FEAT. BOBBY VALENTINO (DTP /DEF JAM SOUTH /IDJMG) . CATER 2 U 
DESTINY'S CHILD ( COLUMBIA/SUM) 

EMI 
IWELCOME TO JAMROCK 

DAMIAN "JR. GONG" MARLEY (GHETTO YOUTHS /TUFF GONG /UMRG) 

GIRL TONITE 
TWISTA FEAT. TREY SONGZ (ATLANTIC) 

BOOM 
MARIO FEAT. JUVENILE (ORD STREET /J /RMG) 

ENOWE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

2 18 
CHARLIE LAST NAME: WILSON 
CHARLIE WILSON ( JIVE/ZOMBA) 

WE BELONG TOGETHER -- 
..M 

®®GOTTA 

.FREE 

MARIAN CAREY (ISLAND /IDJMG) 

I KE (MD'T 
STOP LOVING YOU 

GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN (COLUMBIA/SUM) 

YOURSELF 
FANTASIA (J /BMG) 

7 ..I 

CROSS MY MIND 
JILL SCOTT (HIDDEN BEACH /EPIC /SUM) 

WANNA BE LOVED 
ERIC BENET (FRIDAY /REPRISE /WARNER BROS.) 

a 
..PLEASE 

TONI BRAXTON (BLACKGROUNDIUMRG) 

..FROM THE BOTTOM OF MY HEART 
STEVIE WONDER (MOTOWN /UMRG) 

t 1 

..PURIFY 

® 

ME 
INOIA.ARIE (ROWDY /MOTOWN /UMRG) 

WORK IT OUT 
DR. CHARLES G. HAYES AND THE WARRIORS FEAT. DUANE WILLIAMS (10Er INSPIRATONAUICEE) 

FIND YOUR WAY (BACK IN MY LIFE) 
KEM (MOTOWN /UMRG) 

AIN'T NO WAY 
PATTI LABELLE FEAT. MARY J. BEIGE (DEE SOUL CLASSICS/KING) 

®.MUST BE NICE 
LOPE JENNINGS (COLUMBIA /SUM) 

I THINK I LOVE U 
DWELE (VIRGIN) 

..PURE 

. 
GOLD 

EARTH, WINDS FIRE (SANCTUARY URBAN) 

UNBREAKABLE 
ALICIA KEYS (J/RMG) 

CATER 2 U 
DESTINY'S CHILD ( COLUMBIA/SUM) 

MESMERIZED 
FAITH EVANS (CAPITOL) . EVERY WOMAN DREAMS 
SHANICE (IMAJAH/PLAYTYME) 

21 SHAKE IT OFF 
MARIAM CAREY (ISLAND /IDJMG) 

22 YES I'M READY 
JEFFREY OSBORNE (KOCH) 

i 

SORRY FOR THE STUPID THINGS 
BABYFACE (J /RMG) 

SOMEONE WATCHING OVER YOU 
YOLANDA ADAMS (ELEKTRA!ATLANTIC) 

WHOAA 
MINT CONDITION (CAGED BIRD /IMAGE) 

t Ii I1'P R IE I) I C;TC)13 
DATA PROVIDED BY 

See chart legend for rules and e%planaticns. Yellow indicate= recently tt_ted title. 
indicates Net, Release. 

ARTIST/Title/LABEL(Score) 

-. B&B/HIP-HOP AIRPLAY 

Stay IDJBR (71.5) 

Soul Survivor IDJMG (65.1) 

Unbreakable RMG (SO.S) 

I'm A King ATLANTIC (32.7) 

Girl TDnite.LANT1C (69.0) 

I Think They Uke Me VIRGIN (78.Z 
l'm Sprung ZOMBA (6E.2) 

I Should Have Cheated HITETSCOPE(91.0) 

Your Body ATLANTIC (72.3) 

Slow Wind ZOMBA (72 2) 

Here Wo Go ATLANTIC (7 ?.0) 

We Be Burgin' ATLANTIC (68.2) 

I ZOMBA (37.8) 

Ain't Gor Beg HMG (751) 
I'm Tryna sum (8--.5) 

RHYTHMIC AIRPLAY 

T 

Y! 

FRAN 
ABARCOS - 

T/ STA FEAT. T-TEY 
DNIAN JR GONG "' 

Like You sum 70 5) 

Shake It Oft IDJMG (E8.5) 

Gcld Digger DAG (79.2) 

Play UMRG (65.7) 

I'm Sprung ZOMBA 782) 
Shake Tyr (78.4) 

More Than Words sum (68.0) 

It You Were Mine TJT (78.5) 

Girl -Tonight .TLANTIC (65.4) 

Welcome 'a Jamrock AMER (70.2) 

Boom RING (67.4) 

We Be }bruin' ATLANTIC (68.2) 

One Wish SANCTUARY (81.3: 

Here WO Go ATLANTIC (79C) 

No Daddy arm; (82.7) 

d I ZOMBA (811) 
If It's Lov!a' That You Want RING (617) 

I Think They Like Pie VIRGIN (87.2) 

2 

3 

4 

10 

12 

18 

19 

22 

23 

24 

25 

29 

33 

ADULT R &B AND RHYTHMIC AIRPLAY: 56 adult R &B stations and 66 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
02005 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&BMIPHOP 
SINGLES SALES: this data is used to compile Hot R&13/1ip -Hop Singles & Tracks. © 2005 
VNU Business Media, Inc. and Nielsen SoundScan, inc. HITPREDICTOR: © 2Iì05, 
Promosquad and HitPredictor are trademarks of Think Fast LLC. 
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Nielsen 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION 

OCT 

2005 
HOT 

COUNTRY SONGS 
W s 

WE.= TITLE 
RODUCER (SONGWRITER) 

22 #1 A REAL FINE PLACE TO START 
2WKS S.EVANS,M.BRIGHT (R.FOSTER,G.DUCAS) 

íp26 
r 6 10 

10 10 14 

t() 8 12 

10 

11 

12 12 7 

13 13 8 

19 

jk 21 23 

ze 
" 

25 26 

ß 

7 

20 

17 

5 

21 

22 22 

SOMETHING TO BE PROUD OF 
J STEELE (J.STEELE.C.WALLIN) 

REDNECK YACHT CLUB 
C MORGAN,P..O'DONNELL (TSHEPHERD,S.WILLIAMS) 

BETTER LIFE 
D HUFF,K.URBAN (R.MARX,K.URBAN) 

SOMEBODY'S HERO 
K. STEGALL (J.0'NEAL,S.SMITH,E.HILL) 

AS GOOD AS I ONCE WAS 
STROUD,T.KEITH (T.KEITH,S.EMERICK) 

STAY WITH ME (BRASS BED) 
M WILLIAMS (B.JAMES,T.MCBRIDE,J.HUGHES) 

ALL JACKED UP 
IA WRIGHT,G.WILSON,J.RICH (G.WILSON,J.RICH,V.MCGEHE) 

PROBABLY WOULDN'T BE THIS WAY 
J HUFF (J.KENNEDY,T.KIDD) 

PLAY SOMETHING COUNTRY 
BROWN,R.DUNN,K.BROOKS (R.DUNN,T.MCBRIDE) 

ALCOHOL 
ROGERS (B.PAISLEY) 

MISSISSIPPI GIRL 
'I HUFF,B.GALLIMORE,F.HILL (J.RICH,A.SHOENFIELD) 

SOMETHING MORE 
:.. G.FUNDIS (K.HALL,J.NETTLES,K.BUSH) 

HICKTOWN 
M.KNOX (V.MCGEHE,J.RICH,B.KENNY) 

YOU'RE LIKE COMIN' HOME 
I NIEBANK (B.KINNEY,B.D.MAHER,J.STOVER) 

SKIN (SARABETH) 
+ASCAL FLATTS,M.BRIGHT,M.WILLIAMS (D.JOHNSON,J.HENRY) 

GEORGIA RAIN 
5 FUNDIS (E.HILL,K.ROCHELLE) 

BEST I EVER HAD 
'!r WRIGHT (M.SCANNELL) 

DO YOU WANT FRIES WITH THAT 
GALLIMORE,T.MCGRAW,D.SMITH (C.BEATHARD,K.K.PHILLIPS) 

BILLY'S GOT HIS BEER GOGGLES ON 
F SILVER (M.MOBLEY,P.WHITE) 

COME A LITTLE CLOSER 
B. BEAVERS (B.BEAVERS,D.BENTLEY) 

TEQUILA MAKES HER CLOTHES FALL OFF 
9. CANNON (G.HANNAN,J.W.WIGGINS) 

HE OUGHTA KNOW THAT BY NOW 
B GALLIMORE (J- SPILLMAN,C_INGERSOLL) 

GOOD OLE DAYS 
F.ROGERS,P.VASSAR (P.VASSAR,C.WISEMAN) 

DELICIOUS SURPRISE (I BELIEVE IT) 
B.GALLIMORE,T.MCGRAW (G. BURTNICK,B.HART) 

WHO YOU'D BE TODAY 
B.CANNON,K.CHESNEY (B.LUTHER,A.MAYO) 

BIG BLUE NOTE 
STROUD,T.KEITH (T.KEITH,S.EMERICK) 

BOONDOCKS 
KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK,LITTLE BIG TOWN) 

LIKE WE NEVER LOVED AT ALL 
HUFF,F.HILL (J.RICH,S.SAX,V.MCGEHE) 

MUST BE DOIN' SOMETHIN' RIGHT 
C- CHAMBERLAIN (P.J.MATTHEWS,M.DODSON) 

57 

Q 30 32 

32 41 

® 29 31 

Artist 
IMPRINT & NUMBER / PROMOTION LAE''t I 

Sara Evans 
0 RCA 

Montgomery Gentry 
e COLUMBIA 

Craig Morgan 
0 BROKEN Er';; 

Keith Urban 
e CAPII1 

Jamie O'Neal 
e CAPII 

Toby Keith 
O DREAMWOP 

Josh Gracir, 
e LYRIC STRE 

Wilson 
0 EPIC /E'.'. 

LeAnn Rimes 
e ASYLUM -CU 

Brooks & Dunn 
e ARISTA NASHVII 

Brad Paisley 
e ARISTA NASHVILLE 

Faith Hill 
0 WARNER BROSJWRN 

Sugarland 
e MERCUr 

Jason Aldean 
e BROKEN Bu.' 

Lonestar 
0 Br. 

Rascal Flails 
e LYRIC STREI 

Trisha Yearwood 
e MCA NASHVII 

Gary Allan 
0 MCA NASHVII 

Tim McGraw: 
CI CU- 

Neal McCoy 
e0 

Dierks Bentley 
e CAPII 

Joe Nichols 
UNIVERSAL SOLI: 

Lee Ann Womack 
Co MCA NASHVIL. 

Phil Vassar 
CI ARISTA NASHVIL'. 

Jo Dee Messina 
ecri 

Kenny Chesney 
CI Br 

Toby Keith 
O DREAMWORKS /SHOW DOG NASHVIL 

Little Big Tows. 
e EDUI 

Faith Hill 
QQ WARNER- CURBEW' 

Billy Currington 
O MERCURI 

3 

5 

7 

B 

4 

2 

14 

15 

16 

15 

18 

5 

20 

21 

22 

22 

24 

23 

26 

27 

28 

29 

29 

tigert 
it-Eight top 

e tie; Tim 
3raW's 
Jrfi for 

tack- 
back top 

e sirgles in 

Inds two 

Ccrsecjtive 
tn10 singles 

tohe first 
ne sir ce 

2C CO Her 

last single 

Íúîe Iloilo. 5 

ti Fsbriary . 

Laity 
dnger'E 
reti single 

BEofeE With 

4ersar16 
rest stations. 

Album play 

FtEled It onto 
dealt for one 

wed(inAprii. 

43 40 37 

44 34 28 

46 44 

48 43 42 

FFF!!yy) 

48 =6 

51 47 

52 49 c7 

93 51 50 

56 58 

WPM 

56 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL 

MISS ME BABY Chris Cagle 
O' CAPITOL. 

4TH OF JULY Shooter Jennings Featuring George Jones 
D.COBB,T.BROWN (S.JENNINGS) a UNIVERSAL SOUTH 

DREAM BIG Ryan Shupe & The RubberBand 
:; J.DEERE (R.SHUPE) Oe CAPITOL 

(I NEVER PROMISED YOU A) ROSE GARDEN Martina McBride 
M.MCBRIDE (J.80UTH) a RC:, 

USA TODAY Alan Jackson 
:, K.STEGALL (A.JACKSON) a ARISTA NASHVILLE 

SHE LET HERSELF GO George Strait 
T.BROWN,G.STRAIT (K.K.PHILLIPS,D.DILLON) 0 MCA NASHVILLE 

XXL Keith Anderson 
': J.STEELE (K.ANDERSON,B.OIPIERO) a ARISTA NASHVILLE 

SHE DIDN'T HAVE TIME Terri Clark 
-:c J.STROUD (N.WITT,P.BUNCH) 0 MERCUR'' 

i, SHOES Shania Twain 
R.J.LANGE (T.HYLER,J.SCOTT,K.TRIBBLE) a HOLLYWOOD /LYRIC STREE'. 

USED TO THE PAIN Tracy Lawrence 
J.STROUD (M.NESLER,T.MARTIN) a DREAMWORKS /MERCURY 

TEXAS George Strait 
T.BROWN,G.STRAIT (S.D.JONES,P.WHITE) a MCA NASHVILLE 

COMIN' TO YOUR CITY Big & Rich 
J.RICH.B.KENNV,P.WORLEY (B.KENNY,J.RICH) a WARNER BROS. /WRN 

THE BEST MAN Blaine Larsen 
R.L.FEEK,T.JOHNSON (B.LARSEN,T.JOHNSON,R.L.FEEK) a GIANTSLAYER/BNE 

ARLINGTON Trace Adkins 
S.HENDRICKS (J.SPILLMAN,D.TURNBULL) e CAPITOL 

YOUR MAN Josh Turner 
F.ROGERS ( C.STAPLETON,C.OUBOIS,J.EVERETT) 0 MCA NASHVILLE 

JUST MIGHT (MAKE ME BELIEVE) Sugarland 
G.FUNDIS (K.HALL) a MERCUR, 

YOU'RE GONNA BE (ALWAYS LOVED BY ME) Reba McEntire 
R.MCENTIRE,B.CANNON (D.ORTON,D.MATKOSKY) a MCA NASHVILLE 

WHERE WE BOTH SAY GOODBYE Catherine Britt & Elton John 
K.STEGALL (C.BRITT,J.SALLEY) ACE 

FIGHTIN' FOR Cross Canadian Ragweed 
' M.MCCLURE,CROSS CANADIAN RAGWEED (C.CANAOA,M.MCCLURE) 9 UNIVERSAL SOUTH 

THE DOLLAR Jamey Johnson 
B.CANNON (J.JOHNSON) RNA 

STAND BACK UP Sugarland 
G.FUNDIS (K.HALL,K.BUSH,J.NETTLES) a MERCURY 

NOBODY BUT ME Blake Shelton 
B.BRADDOCK (BWHITE,S.CAMP) a WARNER BROS./IA/RN 

GOOD PEOPLE Jeff Bates 
B.CHANCEY,K.BEARD (T.JAMES,K.MARVELL) a RCA 

THEY DON'T UNDERSTAND Sawyer Brown 
M.A.MILLER (D.CHANCE,T.CHANCE,S. MILLER. J. WOOD) a CURE 

AMERICAN BY GOD'S AMAZING GRACE Luke Stricklin 
L.WOOTEN (L.STRICKLIN,JR SCHULTZ) PACIFIC -TIME 

R.WRIGHT,C.CAGLE (C.CAGLE,M.POWELL) 

HONKY TONK BADONKADONK 
D.HUFF (R.HOUSER,D.DAVIDSON,J.JOHNSON) 

57 
- r 

eO MY KIND OF MUSIC 
P.MODRE,B.CANNON (R.SCOTT) 

ANYWHERE BUT HERE 
K. STEGALL.M.WRIGHT (N.THRASHER,C.WISEMAN) 

SUMMER GIRL 
J.STROUD ( J.ANDREWS,M.CHAGNON,J.T.SLATER) 

HERE'S TO YOU 
RASCAL FLATTS,M.WILLIAMS,M.BRIGHT ( J.DEMARCUS,N.THRASHER,W.MOBLEY) 

59 

Trace Adkins 
e CAPITO_ 

Ray Scott 
CI WARNER BROS./WVr. 

Brice Long 
COLUMBIA 

Jessica Andrews 
e DREAMWORKS 

Rascal Flatta 
e LYRIC STREET 

59 

o 2 152 

fib 3 

7 

5 

15 

96 

47 

TITLE 
ARTIST 'IMPRINT / DISTRIBUTING LABEL) 

#1 
18WKB 

INSIDE YOUR HEAVEN /INDEPENDENCE DAY 
CARRIE UNDERWOOD (ARISTA/RMG) O 

ROCKY TOP '96 
THE OSBORNE BROTHERS (DECCA/MCA NASHVILLE /UMGN) 

DREAM BIG 
RYAN SHUPE A THE RUBBERMAID (CAPITOL) 

HURT 
JOHNNY CASH (AMERICAN /LOST HIGHWAY) 

RESTLESS 
ALISON KRAUSS + UNION STATION (ROUNDER) 

6 32 
IF SHE WERE ANY OTHER WOMAN 
BUDDY JEWELL (COLUMBIA/SONY MUSIC) 

9 
IF I WAS AN ANGEL 
MONTY LANE ALLEN & XMAS BALLS (S.D.E.G.) 

8 8 45 
THE BUMPER OF MY S.U.V. 
CHELY WRIGHT (PAINTED RED) 

4 

p 10 55 

10 9 67 

BABY GIRL 
SUGARLAND (MERCURY /UMGN) 

WILD WEST SHOW 
BIG & RICH (WARNER BROS./WRN) 

Don't: miss another important 
COUNTRY IVI lJ S I C', 11 P I)A I 1= 

Visit www.EillboardRadioMonitor.com to sign up to register for 
your free Country Radio Blast. 

l3iIIboarclfacliolVlonitor.c,om 
HOT COUNTRY SONGS: 118 country stations are electronically monitored by 
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award- 
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts 
for the first time with increases in both detections and audience. © 2005 VNU 
Business Media Inc. All rights reserved. COUNTRY SINGLES SALES: C 2005 
VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
HITPREDICTOR: © 2005, Promosquad and HitPredictor are trademarks of Think 
Fast LLC. 
ALL CHARTS: See Chart Legend for rules and explanations. 

ARTIST/Title /LABEL, Icor 

COUNTRY 

DATA PROVIDED BY o 
See chart legend for rules and explanations. Yellow indicates recently tested title, 

indicates New Release. 

Chart Rank ARTIST/Title /LABEL(Score) 

Who "o l' ) Be -sday RNA (93.3) 

When I Get Where I'm GDing ARISTA i 4 VVII_E(83.0) 

DIERKS BE 
JOE NICH 

ANN 
PHIL VASS 
TOBV KEI 

Georgia iüi MCA NASHVILLE (3E.0) 

Come A L tie Dose' CAPITOL(80 2 

Tequila Makes Hai Clothes Fall Off UNnER :AL SOUTH (8.5.9) 

He Oughts crow That By how ncA 1A3HVILLE (81.6) 

Good Ole Days AF If'4 AA: HVILLE (77.0) 

Big Blue Note SHON t UG NPHVILLE (76.5 

17 

21 

22 

23 

24 

27 

Chart (Perk 

CHRI' 
MAR 

ï; ALAN JACKSO. 
GEORGE 
TERRI CL 
JOSH TUR 
SUGARLA 
REBA MCE 
JAMEY JOH_ 
TRICK PO - 

Must Be Doin' Somethin' Right MERCURY (88.1) 

Miss Me Baby CAPITOL (76.9) 

(I Never Promised You A) Rose Garden RCA (90.8) 

USA Today ARISTA NASHVILLE (90.5) 

She Let Herself Go MCA NASHVILLE (81.0) 

She Didn't Have Time MERCURY (86.5) 

Your Man MCA NASHVILLE (76.7) 

Just Might (Make Me Believe) MERCURY (84.2) 

You're Gonna Be (Always Loved By Me) MCA NASHVILLE (90.2) 

The Dollar BNA (86.6) 

Ain't Wastin' Good Whiskey On You ASYLUM -CURB (78.7) 

3D 

31 

31 

35 

33 

33 

45 

45 

47 

5) 

`TODAY' MARKS CHESNEY'S FASTEST START 
As the annulment of his brief marriage to Renée Zellweger 
makes headlines, the lead single from Kenny Chesney's Nov. 

8 set, "The Road and the Radio," makes its own news, enter- 
ing Hot Country Songs at No. 26. 

That's the singer's highest bow to date, and 
the highest for any male artist since Alan 
Jackson's No. 25 start with "Where Were You 

(When the World Stopped Turning)" in 
November 2001. 

Chesney's "Who You'd Be Today" tops his 
previous high, set when "Keg in the Closet" 

began at No. 38 in the May 7 issue. It peaked at No. 6. 

Since Jackson's now classic post -Sept. 11 anthem arrived, 
only Shania Twain and Gretchen Wilson have made loftier 

bows: Twain's "I'm Gonna Getcha Good!" 

debuted at No. 24 (October 2002), and 
Wilson's "All Jacked Up" recently entered at 

No. 21 (Aug. 13). 

Garth Brooks remains the modern-era 
debut champ, clinging to the title he set when 
"The Thunder Rolls" came on at No. 19 in 
May 1991. -Wade Jessen 

Data for week of OCTOBER 1, 2005 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 81 
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Nielsen 
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IN SONGS 
3 á3 3á 3ó 

23 

TITLE 
sONGWRITER) 

Artist 
IMPRINT / PROMOTION L 

LA TORTURA Shakira Featuring Alejandro Sanz 
S.MEBARAK R.,L.ME LI - _ EPIC /SONY OIL 

SOLO QUEDATE EN SILENCIO 

3 2 3 

4 5 4 

5 3 2 

O 9 10 

lO 10 
o 

O 8 8 

6 14 

10 7 6 

(1) 12 16 

12 11 17 

13 13 12 

14 16 18 

W 21 13 

16 14 11 

18 24 

18 17 21 

19 15 19 

fl26 35 

24 20 

22 19 15 

O 38 41 

CD 40 38 

25 22 33 

LO QUE PASO, PASO 
UNYTUNES,E.LIND (R AYALA,J.ORTIZ) 

RED 
2 

EMIL. 

Daddy Yankee 
EL CARTE W I /MAL 

ELLA Y YO 
E. LIND.L.SANTOS (W.O. LANDRON,A. ROMEO SANTOS) 

NADA ES PARA SIEMPRE 
S. KRYS (A.GUTIERREZ) 

RAKATA 
LUNYTUNES (WISIN,YANDEL) 

VIVEME 
D.PARISINI (J.BADIA,L.PAUSINI,B.ANTONACCI) 

MAYOR QUE YO Baby Ranks, Daddy Yankee, Tonny 
LUNYTUNES ( LUNYTUNES ,R.AYALA,WISIN,YANDEL,H. "EL BAMBINO" DELGADO) 

CUANDO A MI LADO ESTAS 
RMANAVELLO (R.MONTANER,P..MANAVELLO) 

LA CAMISA NEGRA 
G.SANTAOLALLA,JUANES (JUANES) 

VEN BAILALO 
J. TORRES (A.RIVERA,C.COLON,J.TORRES) 

NO PUEDO OLVIDARTE 
NOT LISTED (C.GONZALEZ) 

ERES DIVINA 
A. RAMIREZ CORRAL (J.GABRIEL) 

ALGO MAS 
A AVILA (A.AVILA,N.JIMENEZ) 

Aventura Featuring Don Omar 
PREMIUM L 

Luis Foes' 
UNIVERSAL LA.' 

Wisin & Yandel 
MAS FLOW /UNIVERSAL LA 

Laura Paus'n' 6 

WARNER LA, 

Tun Tun, Wisin, Yandel & Hecto' 5 

MAS FLOW /UNIVERSAL LAI 

Ricardo Montaner 6 

EMI L< 

Juanes 
SURCO /UNIVERSAL LAA. 

Angel & Khr'z 
11 

LOAR /MVP /MACH. I 

Beto Y Sus Canarios 
11 

DIVA 

Patrulla 81 7 

DISA 

La 5A Estacion 3 

SONY DISCOS 

YO QUISIERA 
CIBRIAN,A.VAZOUEZ (J.AMAYA,A.VAZOUEZ) 

REGGAETON LATINO 
E.LIND (W O. LANDRON.E.LINO) 

AUN SIGUES SIENDO MIA 
J. GUILLI.'. -R,E. CORTAZAR,T.MELENDEZ) 

DUENO DE TI 
S.VEGA ,. . 

Reik 
11 

SONY DIA 

Don Omar 4 

CHOSEN FEW EMERALD /MACHETE., 

Conjunto Primavera 
17 

FONO. 

Sergio Vega 
6 

SONY DILL 

MI CREDO 
K -PAZ DE LA SIERRA (FATO) 

VETE VETE 
J. L.MORIN,O.TANON (AJARON) 

SIEMPRE TU A MI LADO 
M.A.SOLIS (M.A.SOLIS) 

YO VOY 
LUNYTUNES (R.AYALA,ZION,LENNOX) 

RECOSTADA EN LA CAMA 
A.VALENZUELA,O.VALENZUELA (O.VALENZUELA,M.PUPPARO) 

Olga Tanon 
20 

SONY DIVI 

Marco Antonio Soils 
17 

FONOS - 

Zion & Lennox Featuring Daddy Yankee 
15 

WHITE LION /SONY DIsC 

El Chapo De Sinaloa 23 

CANTA CORAZON 
K.SANTANDER (G.MARCO) 

NO 
S.MEBARAK R..L.MENOEZ 

Alejandro Fernandez 
24 

SONY DIA' 

Shakira 
EPIC /SONY DISCOS (S.MEBARAK R.,L.MENDEZ) 

P3 á3 N.a 3á 

26 25 31 

32 36 

30 32 

0 36 34 

30 20 26 

31 27 30 

32 23 7 

37 49 

44 

35 35 43 

36 33 40 

"Rakata" 
moves 4 -1 on 

Latin Rhythm 

Airplay, 

ending Daddy 

Yankee's 

seven -week 
run at the top. 

Songwriter's 
bow on this 

tally as a solo 

artjst. He had 

previously 

charted as 

part of the 

duo Donato & 
Estefano. 

37 

CD39 23 

40 29 27 

42 

O 49 39 

e 46 46 

® 
45 43 45 

28 28 

TITLE Artist 
IMPRINT / PROMOTION LABT 

Yankee and 

Luis Miguel 

are nominee$ 

for the AMA 
favorite Latifii 

music artist.' 

POR BESAR -E 
N AUUEIRC (M. SAEDOVAL) 

MIL AMORES 
'ASTER JOE,O.G. BLACK (MASTER JOE,O.G. BLACK) 

ESTA NOCHE DE TRAVESURA 
JNVTUNES,NELY (F. "EL BAMBINO" DELGADO,DIVINO) 

LA CAMISA NEGRA 
11EGOLLADO,R.GCNZALEZ (JUANES) 

POBRE DIAELA 
AL BAMBINO" DE_GADO (W.O.LANDRON) 

QUIERO QUE SEPAS 
CABALLERO,C.SAICHEZ (G.MEJIA LIOSAS) 

QUE IRONIA 
'.DY ANDY (J.J.NN'AIRA,P.MARTINEZ) 

DARIA 
A REYEROPONTES,PDOMINGUEZ VILLARRUBIA) 

VEN CONMIGO 
-;AMIREZ CORRAL (A.B.OUINTANILLA III,P..ASTUDILLO) 

SOCIOS 
:13 TIGRES DEL NQNTE (M.E.TOSCANO) 

NO ME DEJES SOLO 
'JANSERRA- E,FIDO,DJ URGA (R. AYALA,WISIN,YANDEL) 

TIEMPO 
. ,laaz R rIIARTr.A7 IA r. ̂ ARTIIEn 

Lu 
25 

WARNER LATIN 

Master Joe & O.G. Black 
27 

(1I 

Hector "El Bambino" Featuring Divino 28 
FLOW /UNIVERSAL 

Control 
29 

UNIAISIA 

Don Omar 17 
VI / MACHET. 

Cardenales De Nuevo Leon 27 
DISK 

Andy Andy 
WEPA /L, 

La 5A Estacion 
33 

SONY DISCO 

Grupo Montez De Durango 
34 

DIS- 

Los Tigres Del Norte 
29 

FOROVIA L 

Daddy Yankee Featuring Wisin & Yandel 
33 

EL CARTELNI / MACHET 

Intocable 
13 

EMI LATA. 

OS Estefano 
38 

UNIVERSAL I. ATT. 

Zion & Lennox 
23 

WHITE LION /SONY 

La Secta Allstar 
10 

UNIVERSAL LATIN. 

Coti With Paulina Rubio & Julieta Venegas 
41 

UNIVERSAL LATIN. 

Monchy & Alexandra 
25 

UN HOMBRE QUE NO HA SIDO EL DE TUS SUEN 

DONCELLA 

LA LOCURA AUTOMATICA 
SECTA ALLJ IAR (G.LAUREANO) 

NADA FUE UN ERROR 
11ROKINN.WALIcER (C. BOROKIN) 

HASTA EL FIN 
d; (B. MORII 

NADA CONI GO 
IS HURACANES n )RTE (F.CORCHADO,P.BRAMBILA) 

TE ESPERAF E 
(J.GALLEGO.G.ESTEFAN) 

JAI. 

Los Huracanes Del Norte 43 
UNIVISIC 

Jimena 25 
UNIVISIC'. 

Zion & Lennox 
30 

WHITE LION /SONY DISCO. 

Los Elegidos 
46 

FORSVIA, 

Daddy Yankee 
34 

VI / MACHE 

Cheyenne 48 
SONY DISCO. 

Ana Barbara 
49 

FONOVIS- 

Juanes 
SURCO /UNIVERSAL LATINO 

DON'T STOP 
P-)NES (ZIPO. 1N4A) 

FRUTA PROHIBIDA 
- BARBARA (A.BARBARA) 

MIRA ME 
II',ATUNES (R.AYA- A,D.I. SALDANA) 

NO TE PRECCUPES POR MI 
':OT LISTED (NOT LSTED) 

LO BUSQUE 
CABRAL 'JUNIOR- A.BARBARA (A.BARBARA) 

PARA TU AMOR 
G. SANTAOLALLA,JLANES (JUANES) 

1 1 1 15 

2 2 2 

O 5 5 

4 3 6 

Q 12 10 

6 4 4 

© 13 14 

6 8 3 

9 7 8 

10 9 12 

ARTIST 
r.1 8 NUMBER/ DISTRIBUTING LABEL (PRICE) 

Title 

#1 
45 WK5 

SHAKIRA Fijacion Oral Vol. 1 

MUSIC (18.98) 04, 

DADDY YANKEE 
EL CARTEWI 450639 /MACHETE (15.98) 

RBD 
EMI LATIN 75852 (14.98) 

Barrio Fino 

Rebelde 

LOS TEMERARIOS Sueno De Amor 
AFG SIGMA/FONOVISA 352171/UG (13.98) 00 

ANA GABRIEL Historia De Una Reina 
SONY DISCOS 95902 (15.98) 

GRUPO MONTEZ DE DURANGO Vive 
DISA 720552 (11.98) 0+ 

VARIOUS ARTISTS Chosen Few: El Documental 
CHOSEN FEW EMERALD 12061 /11BO (13.98 CD /DVD) O 

VARIOUS ARTISTS Hector 'El Bambino' & Naldo Presentan Sangre Nueva 

GOLD STAR /MACHETE/MAS FLOW 180000 /UNIVERSAL LATINO (13 981 

LOS TIGRES DEL NORTE Las Mas Pedidas 
FONOVISA 351668/UG (13.98) 00 

ANDY ANDY Ironia 
WEPA 1060 /UBO (9.98 CD /DVD) O 

11 6 7 
AKWID Los Aguacates De Jiquilpan 
HEADLINERS /UNIVISION 310381/ÚG (13.98) OO 

12 11 13 
LUNYTUNES & BABY RANKS Mas Flow 2 
MAS FLOW 230007 /UNIVERSAL LATINO (14.98) 

14 15 
RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey 

FREDDIE 1890 (16.98) 

GRUPO BRYNDIS Por Muchas Razones Te Quiero 
- `20576 (11.98) F.O. 

$11D 
32 17 8 

GREATEST GRUPO BRYNDIS La Mejor... Coleccion 
GAINER DISA 720561 (1:1.98) 

MARCO ANTONIO SOLIS La Historia Continua... Parte II 

FONOVISA 351643/ÚG (13.95) 0+ 

LUIS MIGUEL Mexico En La Piel 
WARNER LATINA 61977 (17.98) O* 

JUANES Mi Sangre 
SURCO 003475 /UNIVERSAL LATINO (17.98) 

LA 5A ESTACION Flores De Alquiler 
SONY DISCOS 62127 (12.98) 

AVENTURA God's Project 
PREMIUM LATIN 94082 /SONY DISCOS (13.98) 

LIBERACION La Mejor... Coleccion 
MSS 720585 (10.98) 

RBD En Vivo 
EMI LATIN 32384 (15.98) 

BETO Y SUS CANARIOS Ardientes 
DISA 720549 (11.98) O+ 

LOS CAMINANTES Tesoros De Coleccion: Lo Romantico De Los Caminantes 

SONY DISCOS 95637 (9.98) 

14 10 9 

16 

17 

18 

19 

20 

21 

22 

24 

16 18 

17 - 

lo 

2G 

18 

24 

21 

23 

24 

27 33 

21 

3C 

22 

29 

25 22 26 
ALEJANDRO FERNANDEZ A Corazon Abierto 
SONY DISCOS 95323 (16.98 CD /DVD) 0+ 

iti 

3 

5 

4 

2 

3 

4 

4 

6 

2 

13 

26 25 28 

27 25 25 

-12 3C 4 

30 22 16 

31 29 19 

32 15 11 

CIO) 

43 41 

® 
35 33 32 

36 28 20 

37 37 30 

O 
2 39 31 

7 40 38 36 

2 41 35 38 

1 42 36 42 

1 43 39 34 

16 

5 45 

21 46 

22 47 

2 48 

45 54 

40 37 

48 46 

50 49 

57 62 

22 49 34 - 

2 S0 49 45 

ARTIST 
IMPRINT 8 NUMBER 7 DISTRIBUTING LABEL (PRICE) 

REYLI 
'ORT I" 4414 (15.98) 

LUIS FONSI 

Title 

En La Luna 

Paso A Paso 
1881 (14.98) 

DJ KANE Capitulo II: Brinca 
1ï5., (16981 _________________ 

I la lbaris 
-A 720553 (10.98) 

PACE 
SETTER 

LA DINASTIA DE TUZANTLA, MICH. En Vivo 
RISA 720605 (1- .98) O 

BIMBO Bimbo Presenta: Reggaeton 100x5 
BUE 1073/ÚB0 (12.98) 

BRONCO: EL GIGANTE DE AMERICA Por ' 

FONOVISA 351927/UG (13.98) O 
DIANA REYES La Reina Del Pasito Duranguen . 

MUSIMEX 005158 /UNIVERSAL LATINO (11.98) 

GRUB) MONTEZ DE OIRANGOIPATRULIA 611LOS 6 DE DURANGO la Major.. C. _- 
DISA 720628 (10.98) 

PATRULLA 81 
DISA 720526 (12.98) O 

Divinas 

BETO TERRAZAS Las Dos Caras De La Moneda 
SONY DISCOS 95822 (13.98) 

LOS REHENES La Mejor... Coleccion 
DISA 720569 (10.98) 

MARCOS WITT 
SONY DISCOS 96813 (17.98) 

Dios Es Bueno 

SAMURAY La Mejor... Coleccion 
DISA 720579 (10.98) 

CONJUNTO PRIMAVERA 
FONOVISA 351902/UG (13.98) (4D 

Dejando Huella I' 

LOS TEMERARIOS 
FONOVISA 351342/ÚG (15.98) 

f53 w a 

16 51 41 27 

2 

28 53 47 39 

19 54 51 52 

16 55 46 47 

12 56 53 51 

6 57 52 43 

24 58 58 55 

34 59 54 50 

2 60 55 58 

19 61 56 48 

30 62 70 63 

38 63 66 - 

31 64 59 57 

5 65 44 31 ® 
1 67 62 59 

3 68 72 

13 69 69 61 

13 

8 

40 

46 

34 

Veintisiete 

GRUPO MONTEZ DE DURANGO 
DIVA 720464 (12.981® 

Y Sigue La Mata Dando 

THALIA El Sexto Sentido 
EMI LATIN 75589 (16.98) 0+ 

MANA Luna 
WARNER LATINA 61045 (18.98) 

VARIOUS ARTISTS Las Mas Peladas De Durango Y Tierra Caliente 

DISA 720592 (11.98) O+ 

LA SECTA ALLSTAR Consejo ;, 
UNIVERSAL LATINO 004577 (14.98) 

ANGEL & KHRIZ Los MVP's 
WAR /MVP 375207 /MACHETE (14.98) 

VARIOUS ARTISTS Curanguense Al Maximo 
MADACY LATINO 51437 /MADACY (1418) 

CUISILLOS 
MUSART 3550/BALBOA (15.98) 

Descontrolado 

VICENTE FERNANDEZ Tesoros De Coleccion 
SONY DISCOS 95241 (9.98) 

® ® 
72 75 67 

O ® 
74 63 56 

@ ® 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

LOS RIELEROS DEL NORTE Y Que El Mundo Ruede 
FONOVISA 351923/UG (13 98) O+ 

VARIOUS ARTISTS 30 Reggaeton Superhits 
MACHETE 005410 (9.98) 

LOS HOROSCOPOS DE DURANGO En Vivo Gira Mexico 2005 
DISA 720575 (11.98) 0O 

VARIOUS ARTISTS Reggaeton Con Gasolina 
MADACY LATINO 51065 /MADACY (7.98) 

LOS HURACANES DEL NORTE Legado Norteno- Corridos 
FONOVISA 351626/UG (13.98) O 

VARIOUS ARTISTS The Hitmakers Of Reggaeton 
VI 450713 /MACHETE (18.98 CO /DVD) O 

TONY TOUCH The ReggaeTony Album 
U +ELEMENT 73402/EMI LATIN (16.98) 

VARIOUS ARTISTS Agarron Durango Vs Tierra Caliente 
DISA 720548 (11.98) J 
VARIOUS ARTISTS Explosion Duranguense 
DISA 720537 (12.98) OO 

CUISILLOS El Concierto Del Amor 
MUSART 3462 /BALBOA (14.98) 

AKWID / JAE -P Kickin' It...Juntos 
UNIVISION 310478/ÚG (13.98) 0+ 

MARC ANTHONY Amar Sin Mentiras 
SONY DISCOS 95194 (18.98) - 

LAURA PAUSINI Escucha Atento 
WARNER LATINA 61896 (17.98) 

REIK Reik 
SONY DISCOS 95680 (14.98) 

VARIOUS ARTISTS Los Kambumbos: Tierra De Nadie 
MILLER /DA' UNION 345797 /MACHETE (14.98) 

EL COYOTE Y SU BANDA TIERRA SANTA Decimo Aniversar'o 
UNIVISION 310461/UG (13.98) +O 

GRUPO BRYNDIS El Quinto Trago 
DISA 720369 (12.98) C) 

VARIOUS ARTISTS Vive Al Maximo Con El Duranguense 
N^AOACY LATINO 51438 /MADACY (12.98) 

ZION & LENNOX Motivando A La Yal: Special Edition 
WHITE LION 95748/SONY DISCOS (16.98) 

LOS ANGELES AZULES La Mejor... Coleccion 
DISA 720621 (10.98) 

A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS Fuego 7' 

EMI LATIN 90595 (15.98) 

LOS TEMERARIOS La Mejor... Coleccion 
[RSA 720392 (11.98) 

VARIOUS ARTISTS Reggaetonenado En El 2005 
MADACY LATINO 51436 /MADACY (14.98) 

EL PODER DEL NORTE La Mejor... Coleccion 
DISA 720565 (10.98) 

LA MAFIA Tesoros De Coleccion 
SONY DISCOS 94090 (9.98) 
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14 

28 

20 

10 

11 
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48 
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10 
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65 
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Nielsen 
SoundScan 1 

M 

1 

` MN OCT 

CI LATIN AIRPLAY OO LATIN AI_I3lJIVIS 

PUP 
TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 SOLO QUEDATE EN SILENCIO 
HBO (EMI LATIN) 

VIVEME 
LAURA PASSIM (WARNER LATINA) 

3 LA TORTURA 
SHAKIRA FEATURING ALEJANDRO SANZ (EPIC /SONY DISCOS) 

4 2 NADA ES PARA SIEMPRE 
LUIS FONSI (UNIVERSAL LATINO) 

5 6 
ALGO MAS 
LA SA ESTACION (SONY DISCOS) 

B 
YO QUISIERA 
REIN (SONY DISCOS) 

7 CUANDO A MI LADO ESTAS 
RICARDO MONTANER (EMI LATIN) 

8 
' JUANES (SURCO /UNIVERSAL LATINO) 

LA CAMISA NEGRA 

O 13 
CANTA CORAZON ,t/ ALEJANDRO FERNANDEZ (SONY DISCOS) 

10 J 

11 10 

NO 
SHAKIRA (EPIC /SONY DISCOS) 

POR BESARTE 
LU (WARNER LATINA) 

12 
DARIA 
LA 5A ESTACION (SONY DISCOS) 

SIEMPRE TU A MI LADO 
14 

MARCO ANTONIO SOLIS ( FONOVISA) 

I7 VETE VETE 
OLGA TANON (SONY DISCOS) 

5 
NADA FUE UN ERROR 

COTI WITH PAULINA 00810 0 JUUETA VENERAS (UNIVERSAL LATINO) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL).. 

AMOR DE UNA NOCHE 
N'KLABE NU /SONY DISCOS 

ELLA Y YO 
AVENTURA FEATURING DON OMAR (PREMIUM LATIN) 

LA TORTURA 
SHAAIM FEATURING ALEJANDRO SANZ (EPIC /SONY DISCOS) 

SOLO QUEDATE EN SILENCIO 
RBD EMI LATIN 

MAYOR QUE YO 
MR DWIWM, TONTINE TRW OMB IIBIM VAS FWWNNrIEASAL LANG 

REGGAETON LATINO 
DON OMAR CHOSEN FEW EMERALD /MACHETE /LIB 

CUANDO A MI LADO ESTAS 
RICARDO MONTANER (EMI LATIN) 

RAKATA 
WISIN N YANDEL (MAS FLOW /UNIVERSAL LATINO) 

MIL AMORES 
MASTER JOE 8 0.0. BLACK (OLE) 

LA ZALAMERA 
CHICHI PERALTA WITH JOE VASCONCELOS (VENEMUSIC) 

HASTA EL FIN 
MONCHY & ALEXANDRA (JAN) 

AMIGO 
MARC ANTHONY (SONY DISCOS) 

LA CAMISA NEGRA 
JUANES (SURCO /UNIVERSAL LATINO) 

VETE VETE 
OLGA THRON SONY DISCOS 

QUE IRONIA 
ANDY ANDY ( WEPA/UBO) 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

T SHAKIRA 
FIJACION ORAL VOL. 1 (EPIC /SONY MUSIC) 

RBD 
REBELDE (EMI LATIN) 

ANA GABRIEL 
HISTORIA DE UNA REINA (SONY DISCOS) 

MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE II (FONOVISA/UG) 

JUANES 
MI SANGRE (SURCO /UNIVERSAL LATINO) 

6 LA 5A ESTACION 
FLORES DE ALQUILER (SONY DISCOS) 

7 0 
RBD 
EN VIVO (EMI LATIN) 

8 ALEJANDRO FERNANDEZ 
' A CORAZON ABIERTO (SONY DISCOS) 

9 REYLI 
EN LA LUNA (SONY DISCOS) 

10 LUIS FONSI 
PASO A PASO (UNIVERSAL LATINO) 

3 

5 

1 

6 

7 

7 

7 

TITLE 
ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

SAY HELLO 
DEEP DISH DEEP 0551E 90736 /THRIVE 

PON DE REPLAY (NORTY COTTO REMIX) 
RIHANNA SRP /DEF JAM PROMO /IDJMG 

I LIKE IT (BUT I DON'T NEED IT) 
VIVIAN GREEN COLUMBIA 80131 

MESMERIZED (FREEMASONSIB. WATTID. HERNANDEZ MIXES) 

FAITH EVANS CAPITOL PROMO 

EVERYTHING U 
SUPERCHUMBO TWISTED 50046 

9 8 
BLEED LIKE ME (E. KUPPER MIXES) 
GARBAGE ALMO SOUNDS PROMO /GEFFEN 

10 
JETSTREAM 
NEW ORDER FEATURING ANA MNEMONIC WARNER BROS. 42813 

6 9 
BACK TO BASICS 
SHAPE: UK ASTRALWERKS 34106 

MARCOS WITT 
DIOS ES BUENO (SONY DISCOS) 

THALIA 
EL SEXTO SENTIDO (EMI LATIN) 

13 (? MANA 
LUNA (WARNER LATINA) 

14 LA SECTA ALLSTAR 
CONSEJO (UNIVERSAL LATINO) 

MARC ANTHONY 
AMAR SIN MENTIRAS (SONY DISCOS) 

11 8 

19 3 

12 10 

13F 14 

14 16 

LOSE CONTROL (REMIXES) 
MISSY ELLIOTT FEATURING CAME FD NM MP THE GOLD MIND PROMO/ATLANTIC 

FASCINATED 
SUZANNE PALMER STAR 69 1310 

FEELS JUST LIKE IT SHOULD 
JAMIROQUAI COLUMBIA PROMO 

11 
SHOUT 
SISAUNDRA GLOBAL 002 /MUSIC PLANT 

7 LOVE IN A TRASHCAN (E. BAEZIPASSENGERZ MIXES) 
THE RAVEONETTES COLUMBIA PROMO 

5 
MOODY 
BPT FEATURING DM BINXTFR TWEEK'D 0019 

12 9 THE FIRST TIME 
OFFER NISSIM FEATURING MAYA STAR 69 1351 

22 

5 NO STRINGS 
LOLA SOBE PROMO/WARNER BROS. 

6 
SUGAR DADDY 
YERBA BUENA FUN MACHINE 80848 /RAZOR & TIE 

T8 13 12 WHEN THE BROKEN HEARTED LOVE AGAIN 
DANIELLE BOLLINGER ESNTION SILVER 007 /ESNTION 

24 5 
THE FEELING 
CHRIS THE GREEK PANAGHI DJG PROMO 

3 
)1 

á3 

1 

2 2 AVENTURA 
GOD'S PROJECT (PREMIUM LATIN /SONY DISCOS) 

ARTIST 
TITLE l' SPRINT / DISTRIBUTING LABEL) 

ANDY ANDY 
IRONIA (WEPA/UBO) 

3 3 
MARC ANTHONY 
VALIO LA PENA (SONY DISCOS) 

4 MONCHY & ALEXANDRA 

5 i 

6 I3 

7 

8 '6 

9 4 
GRANDES EXITOS + (UNIVERSAL LATINO) 

HASTA EL FIN (J&N /SONY DISCOS) 

GRUPO MANIA 
LA HORA DE LA VERDAD (UNIVERSAL LATINO) 

JUAN LUIS GUERRA 
PARA TI (VENEMUSIC /UNIVERSAL LATINO) 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: AFRO -LATIN PARTY (PUTUMAYO) 

VICTOR MANUELLE 
EN VIVO DESDE CARNEGIE HALL (SONY DISCOS) 

INDIA 

10 c 

11 1: 

12 

13 12 

VARIOUS ARTISTS 
BACHATAHRS 2005 (J &N /SONY DISCOS) 

CARLOS VIVES 
EL ROCK DE MI PUEBLO (EMI LATIN) 

VARIOUS ARTISTS 
SALSATON 2005 (SGZ/SONY DISCOS) 

OLGA TANON 
COMO OLVIDAR: LO MEJOR DE OLGA TANON (WARNER LATINA 

XTREME 
XTREME (SGZ/SONY DISCOS) 

1S - 15 
N'KLABE 
I LOVE SALSA! (NU /SONY DISCOS) 

TITLE 
ARTIST (IMPRINT I PROMOTION LABEL) 

1 NO PUEDO OLVIDARTE 
BETS Y SUS CANARIOS (DISA) 

2 
ERES DIVINA 
PATRULLA81 (DISA) 

AUN SIGUES SIENDO MIA 
CONJUNTO PRIMAVERA ( FONOVISA) 

' 
4 

DUENO DE TI 4 
SERGIO VEGA (SONY DISCOS) 

MI CREDO 
K -PAZ DE LA SIERRA (DISA) 

RECOSTADA EN LA CAMA 
O EL CHAPO DE SINALOA (DISA) 

6 
QUIERO QUE SEPAS 
CARDENALES DE NUEVO LEON (DISA) 

!4 9 LA CAMISA NEGRA V CONTROL (UNIVISION) 

O 

-1 

11 
VEN CONMIGO 
GRUPO MONTEZ DE DURANGO (DISA) 

8 
SOCIOS 
LOS SORES DEL NORTE ( FONOVISA) 

13 

22 

4-; 15 

TIEMPO 
INTOCABLE (EMI LATIN) 

NADA CONTIGO 
LOS HURACANES DEL NORTE ( UNIVISION) 

FRUTA PROHIBIDA 
LOS ELEGIDOS ( FONOVISA) 

Y LAS MARIPOSAS 
PANCHO BARRAZA (MUSART /BALBOA) 

LO BUSQUE 
ANA BARBARA (FONOVISA) 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

LOS TEMERARIOS 
SUENO DE AMOR (AFG SIGMA /FONOVISA/UG) 

GRUPO MONTEZ DE DURANGO 
VIVE (DISA) 

LOS TIGRES DEL NORTE 
LAS MAS PEDIDAS (FONOVISA/UG) 

RAMON AYALA Y SUS BRAVOS DEL HORT E 

ANTOLOGIA DE UN REY (FREDDIE) 

GRUPO BRYNDIS 
POR MUCHAS RAZONES TE QUIERO (DISA) 

GRUPO BRYNDIS 
LA MEJOR... COLECCION (DISA) 

LUIS MIGUEL 
MEXICO EN LA PIEL (WARNER LATINA) 

LIBERACION 
LA MEJOR... COLECCION (DISA) 

BETO Y SUS CANARIOS 
ARDIENTES (DISA) 

LOS CAMINANTES 
TESORN DE COLECCION: LO ROMANTICO DE LOS CAMINANTES (50NY DISCOS) 

K-PAZ DE LA SIERRAILOS HOROSCOPOSIBRAZEAOS MUSICAL 
LA MEJOR... COLECCION (DISA) 

LA DINASTIA DE TUZANTLA, MICH. 
EN VIVO (DISA) 

BRONCO: EL GIGANTE DE AMERICA 
POR TI (FONOVISA/UG) 

DIANA REYES 
LA RUNA DEL PASITO DURANGUENOE (MUSIMEX/UNIVERSAL LATINO 

GRUPO MONTEZ DE DURANGOIPATRULLA 81 /LOS 8 DE DURANGO 
LA MEJOR... COLECCION (DISA) 

DEta for week of OCTOBER 1, 2005 I For chart rep -ints call 646.654.4633 

18 10 

'` 20 8 

31 3 

CLICHE 
SIMONE DENNY JVM 026 

WHAT WILL SHE DO FOR LOVE? (UNLADE/A. CALDWELUKEN MIXES) 

COLETTE OM 580 

CATER 2 U 
DESTINY'S CHILD COLUMBIA 74672 

I LIKE THE WAY 
BODYROCKERS UNIVERSAL 005173 /UMRG 

WALKIN' & TALKIN' 
RAY CHARLES VS. DIO NERVOUS PROMO 

29 6 
LA GORDA LINDA (NORTY COTTO MIXES) 50 
ARTHUR HANLON FEATURING TITO NIEVES FONOVISA PROMO 

26 

27 

x= TITLE 
á 3 3 t ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

71 10 
TELL IT TO THE MOON 
STEPHANI KRISE DAUMAN PROMO 

3 WE BELONG TOGETHER (P. RAUHOFERIATLANTIC SOUL MIXES) 

MARIAN CAREY ISLAND PROMO /IDJMG 

THE CREEPS 
CAMILLE JONES TOMMY BOY SILVER LABEL 2486/TOMMY BOY 

POWER THE OTHER SIDE 
PICK NIL VAN on NATu= welt JACYONMUTE 9292 

25 a 
SAVE THE LAST DANCE FOR ME (R. ROSARIOIE. BAEZ MIXES) 

MICHAEL ROBLE 143 PROMO /REPRISE 

JESUS BY 45 
EBONY TAY PASDIG PROMO 

NIGHT OF MY LIFE 
BARBRA STREISAND COLUMBIA PROMO 

32 

37 3 

45 2 
COOL (RICHARD X/PHOTEK MIXES) 
GWEN STEFANI INTERSCOPE 005480 

5 12 
LOOKING FOR A NEW LOVE (REMIXES) 
JODY WATLEY PEACE BISSAIT 007 /CURWE 

41 2 
ALL ABOUT US 

17 

ARTIST 
'.. TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

GORILLAZ 
DEMON DAYS PARLOPHONE 73838/VIRGIN 

:SARAH MCLACHLAN 
BLOOM: REMIX ALBUM NETTWERK/ARISTA 69798'RMS 

D.H.T. FEATURING EDMEE 
LISTEN TO YOUR HEART ROBBINS 75061 

BLOC PARTY 
SILENT ALARM REMIXED VICE /DIM MAK 94116 /ATLANTIC 

KMFDM 
HAU RUCK KMFDM 393 /METROPOLIS 393 

VARIOUS ARTISTS 
MOTOWN: REMIXED MOTOWN 003900 /UME 

3 
THE HAPPY BOYS 
TRANCE PARTY VOL. 5 ROBBINS 75062 

3 
TIESTO 
IN SEARCH OF SWNBSE I: LIMN AMERICA SONG BIRD 08 /BLACK HOLE 

6 26 
M.I.A. 
ARULAR XL 004844 /INTERSCOPE 

ROYKSOPP 
10 THE UNDERSTANDING WALL OF SOUND 11352' /ASTRALWERKS 

-O 
SCISSOR SISTERS 
SCISSOR SISTERS UNIVERSAL 002772 /UMRG 

MOBY 
HOTEL V2 27243 

DEEP DISH 
GEORGE IS ON DEEP DISH 

SOUNDTRACK 
OUTER AS FOLK: THE FIFTH SEASON TOMMY BOY 1630 

THIEVERY CORPORATION 
COSMIC GAME EIGHTEENTH STREET LOUNGE 0081 

VARIOUS ARTISTS 
FIRED UPI 2 RAZOR & TIE 89091 

JOHNNY VICIOUS 
MINISTRY OF SOUND: CLOBBERS GUIDE VOL 1 ULTRA 1300 

ARMIN VAN BUUREN 
SHIVERS ULTRA 1311 

DJ LIL' CEE 
DANCE MIX NYC VOL 7 TOMMY BOY 1609 

90732/THRIVE 

THE RIDDLER & VIC LATINO 
ULTRA,DANCE 08 ULTRA 1249 

THE CHEMICAL BROTHERS 
PUSH THE BUTTON FREESTYLE DUST 63282 /ASTRALWERKS 

BRAZILIAN GIRLS 
BRAZILIAN GIRLS VERVE FORECAST 003229'/VG 

NEW ORDER 
WAITING FOR THE SIRENS' CALL WARNER BROS. 49307 

VARIOUS ARTISTS 
FIRED UPI RAZOR & TIE 89077 

GROOVE JUNKIES 
HOUSE OF OM OM 589 

T.A.T.U. INTERSCOPE PROMO 

YOU WOULDN'T KNOW HOW 
SARAH ATERETH BEGUILE PROMO /LIGHTYEAR 

THESE BOOTS ARE MADE FOR WALKIN' 
JESSICA SIMPSON COLUMBIA 80166 

PRECIOUS 
DEPECNE MODE SIRE /MUTE PROMO /REPRISE 

ELECTRIC SHOCK 
MATTHEW DUFFY MPS PROMO 

80(tRS MY ANGEL N. CRUZXRISCIA 8 LAMBOYIG. PORGIE MIXES) 

DJ MIKE CRUZ FEATURING NAYOBE ACT 2 009 /MUSIC PLANT 

THESE WORDS 
NATASHA BEDINBFIELD EPIC PROMO 

DONT CHA (R. ROSARIO /KASKADE /DJ DAN MIXES) 
TIF FROSYDAT MS FEATURES BUSE NONES ABM 005205/INTERSCOPE 

ENDS OF THE EARTH 
SUN JH PROMO/BEL 

STRANDED IN PARADISE 
ALEX GOLD XTRAVAGANZA PROMO /KOCH 

LOVE WILL TAKE OVER 
ARI GOLD GOLD 18 PROMO 

ONLY (RICHARD X/EL -P MIXES) 
NINE INCH NAILS NOTHING 005465 / INTERSCOPE 

BURNIN' OUT 
LAUREN HILDEBRANDT HILDY 3003 /MUSIC PLANT 

APART (PALASH /JACKNIFE LEE MIXES) 
ELKLAND COLUMBIA 70171 

RIDE THE PAIN 
JULIET VIRGIN 16995 

4, 7, NATION 
SKI TOMMY BOY SILVER LABEL 2488/TOMMY BOY 

TITLE 
á3 3ö ARTIST IMPRINT! PROMOTION LABEL) El THESE WORDS 

NATASHA BEDINGFIELD 

PON DE REPLAY 
RIHANNA SRP /DEF JAM /IDJMG 

1 

3 12 

10 8 

13 
DONT CHA 
THE PUSSYCAT DOLLS FEATURING BUSTA RHYMES AAMANTERSCOPE 

AND SHE SAID... 
LUCAS PINTA ULTRA 

9 4 

6 13 

5 11 

6 

17 

12 9 

4 14 

6 7 

11 18 

1 5 RE-EITR 

16 

17 

1 8 

FEEL GOOD INC 
GORILLAZ PARLOPHONE/VIRGIN 

LOVE ON MY MIND 
FREEMASONS FEATURING AMANDA WILSON ULTRA 

BE MY WORLD 
MILKY ROBBINS 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON RCA /RMG 

WHY 
DJ SAMMY ROBBINS 

FORGIVE 
REIM ROBBINS 

I LIKE THE WAY 
BODYROCKERS UNIVERSAUUMRG 

WE BELONG TOGETHER 
MARIAN CAREY ISLAND /IDJMG 

SAY HELLO 
DEEP DISH DEEP DISH/THRIVE 

BACK TO BASICS 
SHAPE: UK ASTRALWERKS /EMC 

EVERYTHING 
KASKADE OM 

ISLANDS 
DEO SIREN /NEUTONE 

NO STRINGS 
LOLA SOBE/WARNER BROS. 

TAKE ME AWAY 
STONEBRIDGE FEATURING THERESE ULTRA 

CATER 2 U 
DESTINY'S CHILD COLUMBIA 

EVERYTIME WE TOUCH 
CASCADA ROBBINS 

LA TORTURA 
SHAKIRA FEATURING ALEJANDRO SANS EPIC 

13 3 
LOSE CONTROL 

-: MISSY ELLIOTT FEATURING CAM S FAT NAN SCOOP THE GOLD MIND/ATLANTIC 

BLUE WATER 
BLACK ROCK FEATURING DEBRA ANDREW ROBBINS 

16 26 
ONE WORD 
KELLY OSBOURNE SANCTUARY 

SUNSHINE 
GEORDIE PORGIE LIVE /MUSIC PLANT 

Go to www.billboard.biz for complete chart data 83 

www.americanradiohistory.com

www.americanradiohistory.com


Hits of the World is compiled at Billboard London. RE =Re -Entry 

OCT 
1 

2005 

. . 
C)1- .. 

1 

2 

3 

4 

5 

á3 (SOUNDSCAN JAPAN) 

BON JOVI 
NEW 

HAVE A NICE DAY (LTD EDITION) ISLAND /DEF JAM 

SEPTEMBER 20, 2005 

NEW 
TATSURO YAMASHITA 
SONORITE (LTD EDITION) WARNER MUSIC JAPAN 

1 

3 

2 

6 NEW 

7 NEN 

8 5 

9 NEN 

10 NEW 

DRAGON ASH 
RIO DE EMOCION VICTOR 

O -ZONE 
DISCO ZONE KOINO MAIANI (CD +DVD) AVEX TRAX 

RIP SLYME 
GOOD JOBI WARNER MUSIC JAPAN 

TATSURO YAMASHITA 
SONORITE WARNER MUSIC JAPAN 

EIKICHI YAZAWA 
ONLY ONE (LTD EDITION) TOSHIBA/EMI 

M -FLO 
BEAT SPACE NINE AVEX TRAX 

BON JOVI 
HAVE A NICE DAY ISLAND 

HIGH AND MIGHTY COLOR 
G VER SONY MUSIC 

IJNITEI) KINGDOM ^ 
2 1 

3 5 

4 3 

5 4 

6 8 

7 

8 

9 

10 

THE OFFICIAL UK CHARTS CO.) SEPTEMBER 18. 2085 

DAVID GRAY 
I IFS IN SLOW MOTION MUST DESTROY 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

KT TUNSTALL 
EYE TO THE TELESCOPE RELENTLESS 

COLDPLAY 
XBYPARLOPHONE 

KAYNE WEST 
LATE REGISTRATION ROC -A -FELLA 

GORILLAZ 
DEMON DAYS PARLOPHONE 

7 KAISER CHIEFS 
EMPLOYMENT B UNIQUE/POLYDOR 

T THE PUSSYCAT DOLLS 
PCD A &M /UNIVERSAL 

9 
KELLY CLARKSON 
BREAKAWAY RCA 

NEW PAUL MCCARTNEY 
CHAOS AND CREATION IN THE BACKYARD PARLOPHONE 

r 3 

2 

3 

4 

5 

6 

SNEP/IFOPRITE -LIVE) 

ALAIN SOUCHON 
1 

LA VIE THEODORE VIRGIN 

SEPTEMBER 20,2985 

LOUISE ATTAQUE 
a PLUS TARD CROCODILE ATMOSPHERIOUES 

,,';_W MCA 
f,HAOS 

PAUL 
AND CREATION 

C RTNEY 
IN THE BACKYARD PARLOPHONE 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

6 
RAPHAEL 
CARAVANE CAPITOL 

/I 
VARIOUS ARTISTS 
LE RBI SOLEIL WARNER BROS. 

7 °.,JEW 
TRACY CHAPMAN 
WHERE YOU LIVE ATLANTIC 

8 IN CRAZY FROG 
CRAZY HITS MACHO RECORDS 

9 CALOGERO 
LIVE 1.0 MERCURY 

10 7 
DE PALMAS 
UN HOMME SANS RACINE POLYOOR 

1 

2 

á3 (SOUNDSCAN) OCTOBER). 2005 

2 
KANYE WEST 
LATE REGISTRATION ROC -A- FELLA/DEF JAM /UNIVERSAL 

5 THE BLACK EYED PEAS 
MONKEY BUSINESS A &M /INTERSCOPE /UNIVERSAL 

3 7 GREEN DAY 
AMERICAN IDIOT REPRISE /WARNER 

4 6 
HILARY DUFF 
MOST WANTED HOLLYWOOD /UNIVERSAL 

5 4 
50 CENT 
THE MASSACRE SHADY /AFTERMATH /INTERSCOPE/UNIVERSAL 

6 NEW 
PAUL MCCARTNEY 
CHAOS AND CREATION IN THE BACKYARD MPL/CAPITOL/EMI 

7 3 
HEDLEY 
HEDLEY UNIVERSAL 

8 RE 
COLDPLAY 
OAT PARLOPHONE/EMI 

9 10 
THE KILLERS 

HOT FUSS ISLAND/UNIVERSAL 

10 1 

THE ROLLING STONES 
A BIGGER BANG VIRGIN /EMI 

SWEDEN 
SINGLES 

COW 

E3 

1 NEW 

g3 ISLE) SEPTEMBER 16, 2005 

2 NEW 

3 1 

4 3 

5 4 

1 NEW 

2 1 

3 2 

4 3 

STEP UP 
DARIN COLUMBIA 

HAVE A NICE DAY 
BON JOVI ISLAND /DEF JAM 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

AXEL F 
CRAZY FROG MACH1 RECORDS 

THE LIGHT IN OUR SOUL 
HELENA PAPARIZOU COLUMBIA 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

5 NEï+ - , 

PETER LEMARC 
SJUTTON SANGER - LEMARC SJUNGER LEMARC COLUMBIA 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

MICHAEL JACKSON 
THE ESSENTIAL EPIC 

LOUISE HOFFSTEN 
FROM LINKOPING TO MEMPHIS MEMPHIS INTERNATIONAL 

(FIMI /NIELSEN) SEPTEMBER 19, 2005 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

NEW 
BERTE' LOREDANA 
BABYGERTE' EDEL 

PAUL MCCARTNEY 
CHAOS AND CREATION IN THE BACKYARD PARLOPHONE 

NEW 
SIGUR ROS 
TAKK SANCTUARY 

MAX PEZZALI 
TUTTO MAX ATLANTIC 

BIAGIO ANTONACCI 
CONVIVENDO PARTE 2 IRIS /MERCURY 

SIMPLE MINDS 
BLACK & WHITE 050505 SANCTUARY 

COLDPLAY 
%BY PARLOPHONE 

TRACY CHAPMAN 
WHERE YOU LIVE ATLANTIC 

NEGRAMARO 
MENTRE TUTTO SCORRE SUGAR 

1 

2 

SPAIN 
ALBUMS 

á3 (PROMUSICAE/MEDIA) 

1 SOUNDTRACK 
PASION DE GAVILANES SONY BMG 

3 

1 

2 

?3 MEDIA CONTROL) SEPTEMBER 21, 2005 

THE ROLLING STONES 
` A BIGGER BANG VIRGIN 

2 JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

3 ,L,W THE RASMUS 
HIDE FROM THE SUN PLAYGROUND /UNIVERSAL 

4 
EW 

PAUL MCCARTNEY 
CHAOS AND CREATION IN THE BACKYARD PARLOPHONE 

5 

6 

7 

8 

1 
JUANES 
MI SANGRE UNIVERSAL 

SIMPLE MINDS 
BLACK 8 WHITE 050505 SANCTUARY 

3 LAITH AL DEEN 
DIE FRAGE WIE SONY BMG 

MARC TERENZI 
AWESOME SONY BMG 

9 
5 

AMERICGREEN AN IDIOT 

DAY 
REPRISE 

10 U 
ERIC CLAPTON 
BACK HOME REPRISE 

SEPTEMBER 21.2005 

2 
THE ROLLING STONES 
A BIGGER BANG VIRGIN 

JUANES 
MI SANGRE UNIVERSAL 

4 6 
IL DIVO 
IL DIVO SYCO /SONY BMG 

5 7 
AMARAL 
RAJAHS EN LA CABEZA VIRGIN 

6 5 
EL CANTO DEL LOCO 
ZAPATILLAS SONY OMS 

7 NEW 
DIEGO EL CIGALA 
PICASSO EN MIS OJOS SONY BMG 

8 4 
COTI 
ESTA MANARA Y OTROSCUENTOS UNIVERSAL 

9 NEW' 
PAUL MCCARTNEY 
CHAOS AND CREATION IN THE BACKYARD PARLOPHONE 

CRAIG DAVID 
THE STORY GOES... WARNER BROS. 

'=3 á3 (ARIA) 

7 1 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

SEPTEMBER 18.2005 

2 2 
KELLY CLARKSON 
BREAKAWAY RCA 

3 NEW 
HILARY DUFF 
MOST WANTED HOLLYWOOD /WARNER MUSIC 

4 3 
THE BLACK EYED PEAS 
MONKEY BUSINESS INTERSCOPE 

5 0 
SOUNDTRACK 
ULTIMATE DIRTY DANCING SONY BMG 

6 NEW 
SPIDERBAIT 
GREATEST HITS UNIVERSAL 

7 6 
GORILLAZ 
DEMON DAYS PARLOPHONE 

8 NEW 
DAVID GRAY 
LIFE IN SLOW MOTION ATLANTIC 

9 5 
COLDPLAY 
GAY PARLOPHONE 

10 7 
F00 FIGHTERS 
IN YOUR HONOR RCA 

F-zs 

3 (AUSTRIAN IFPI /AUSTRIA TOP 40) 

DURCH DEN MONSUN 
TOKIO HOTEL ISLAND 

DIE EINE 2005 
DIE FIRMA SONY BMG 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES ABM /UNIVERSAL 

LOVE TO BE LOVED BY YOU 
MARC TERENZI X- CELL/SONY BMG 

PON DE REPLAY 
RIHANNA DEE JAM 

SEPTEMBER 19. 2005 

ALBUMS 

2 NEW 

$,.:....2 

4 NEW 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

UDO JURGENS 
JETZT ODER NIE ARIOLA 

GREEN DAY 
AMERICAN IDIOT REPRISE 

THE RASMUS 
HIDE FROM THE SUN PLAYGROUND /UNIVERSAL 

HANSI HINTERSEER 
SO EIN SCHOENER TAG WHITE RECORDS 

PORI IJGAL 

Fr- 

2 

á3 

3 

3 1 

4 14 

6 5 

B 6 

9 9 

10 15 

( BIMSA) 

FOBIA 
ROSA VENUS SONY BMG 

SHAKIRA 
FIJACION ORAL VOL.1 EPIC 

BELANOVA 
DULCE BEAT UNIVERSAL 

BENNY IBARRA 
AS! WARNER MUSIC 

A.B QUINTANILLA III /LOS KUMBIA KINGS 
FUEGO EMI 

SEPTEMBER 19, 2005 

ALEJANDRO FERNANDEZ 
A CORAZON ABIERTO SONY BMG 

CAFE TACUBA 
UN VIAJE UNIVERSAL 

RBD 
TOUR GENERACION RBD EN VIVO EMI 

RBD 
CANCIONES DE LA TELENOVELA REBELDE EMI 

VARIOUS ARTISTS 
LAS CLASICAS OE UNIVERSAL STEREO WARNER MUSIC 

1 1 

2 3 

3 2 

4 4 

5 NEW 

6 5 

7 S 

8 6 

9 25 

10 7 

IRIM) 

D'ZRT 
DIRT FAROL/NZ 

SEPTEMBER 20, 2005 

RITA GUERRA 
RITA FAROL 

CRAZY FROG 
CRAZY HITS MACH1 RECORDS 

HUMANOS 
HUMANOS CAPITOL 

SIGUR ROS 
TANK EMI 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

IVETE SANGALO 
NOV0 MILLENNIUM UNIVERSAL 

MARIZA 
TRANSPARENTE CAPITOL 

JAMES BLUNT 
BACK TO BEDUM ATLANTIC 

ROUPA NOVA 
ROUPACUSTICO VIDISCO 

84 Go to ,vww.billboard.biz for complete chart data 

1 

2 

3 

4 

e3 

3 

2 

1 

IVERDENS GANG NORWAY) 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

SEPTEMBER 19. 2005 

DON'T CHA 
PUSSYCAT DOLLS FT. BUSTA RHYMES A&M /UNIVERSAL 

WHAT'S IN IT FOR ME 
AMY DIAMOND BONNIER 

5 
PON DE REPLAY 
RIHANNA DEF JAM 

AXEL F 
) CRAZY FROG MACH1 RECORDS 

1 
Jm 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

2 pJEW VARIOUS ARTISTS 
SET BESTE TIL MEG OG MINE RENNER BIG DIPPER 

3 NEW 
DAVID GRAY 
LIFE IN SLOW MOTION ATLANTIC 

4 NEW 
SIGUR ROS 
TANK EMI 

COLDPLAY 
XBYPARLOPHONE 

ME á3 
1 1 

2 2 

(IRMA/CHART TRACK) 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A &M /UNIVERSAL 

PON DE REPLAY 
RIHANNA DEF JAM 

SEPTEMBER 16, 2005 

3 
BAD DAY 
DANIEL POWTER WARNER BROS. 

4 4 
THESE BOOTS ARE MADE FOR WALKING 
JESSICA SIMPSON COLUMBIA 

5 NEW 
OUTTA CONTROL 
50 CENT. FT. MOBB DEEP AFTERMATH /G- UNIT /INTERSCOPE 

ALBUMS 

W/ NÉW 
DAVID GRAY 
LIFE IN SLOW MOTION ATLANTIC 

2 JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

3 4 

3 

KAISER CHIEFS 
EMPLOYMENT B- UNIODE /POLYDOR 

COLDPLAY 
XBYPARLOPHONE 

KAYNE WEST 
LATE REGISTRATION ROC -A -FELLA 

MPT, 

(PROMUVI) 

1 1 

2 2 

AXEL F 
CRAZY FROG MACH1 RECORDS 

SEPTEMBER 21, 2005 

T'ES PAS CAP PINOCCHIO 
PINOCCHIO EMI 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

TU ES COMME CA 
MARILOU 8 GAROU COLUMBIA 

C'EST LES VACANCES 
ILONA MITRECEY SCORPIO 

ALBUMS 

2 

3 

4 

5 

181 
ALAIN BOUCHON 
LA VIE TREODORE VIRGIN 

2 

5 

4 

3 

CALOGERO 
LIVE 1.0 MERCURY 

LOUISE ATTAQUE 
A PLUS TARD CROCODILE ATMOSPHERIOUES 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

CRAZY FROG 
CRAZY HITS MACH1 RECORDS 

POLAND m' 

GUI 17, 

1 2 

2 17 

(ZWI.ZEK PROOUCENTOW AUDIO VIDEO) 

CRAZY FROG 
CRAZY HITS MACH1 RECORDS 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

SEPTEMBER 16. 2005 

MANDARYNA 
MANOARYNKOWY SEN.COM2ME IZABELIN 

4 3 
KRZYSZTOF KILJANSKI 
IN THE ROOM KAYAX 

4 
VARIOUS ARTISTS 
RADIO ZET TYLKO WIELKIE PRZEBOJE NA LATO MAGIC RECORDS 

VARIOUS ARTISTS 
THE BEST SMOOTH JAZZ...EVERI VOL.2 EMI 

10 9 

VARIOUS ARTISTS 
BRAVO HITS LATO 2005 MAGIC RECORDS 

GOYA 
SMAK SLOW POMATON 

KOMBI 
KOMBI IZABELIN 

VARIOUS ARTISTS 
IMPRESKA VOL-S MAGIC RECORDS 

Data for week of OCTOBER 1, 2005 I CHARTS LEGEND on Page 86 
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C JNTEMPORARY JAZZ 
ÿW WF ARTIST 

3 3c TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

3 

.HERBIE HANCOCK 
POSSIBILITIES HEAR/HANCOCK 70013NECTOR 

2 2 4 
NAJEE 
MY POINT OF VIEW HEADS UP ® SOULIVE 
BREAN OUT CONCORD 2302 

4 3 - 

EUGE GROOVE 
JUST FEELS RIGHT NARADA JAll 60499 /NARADA 

18 7 

6Fo 
I1 
112 

113 
114 

®!1!f 25 JAMIE CULLUM 
- TWENTYSOMETHING UNIVERSALVERVE 002273NG 

E7 

e 

D = ACOUSTIC ALCHEMY 
AMERICAN/ENGLISH HIGHER OCTAVE 79755 

p312 

24 3 
GREGG KARUKAS 
LOOKING UP TRIPPIN'N' RHYTHM 90518X2 

21 
BOBBY CALDWELL 

-' PERFECT ISLAND NIGHTS SIN -DROME 8965 

BRIAN CULBERTSON 
IT'S ON TONIGHT GRP 004535NG 

LIZZ WRIGHT 
DREAMING WIDE AWAKE VERVE FORECAST 004069NG 

KENNY G 
AT LAST... THE DUETS ALBUM ARISTA 62470/RMG 

VARIOUS ARTISTS 
DEF JAZZ GRP 004890NG 

6 12 
RICHARD ELLIOT 
METRO BLUE ARTIZEN 10010 

9 L T 
HARPAUDCASTLE4 TRIPPIN 

HARDCAS 
'N' RHLE YTHM 90517X2 

13 

12 

MARC ANTOINE 
MODERN TIMES RENDEZVOUS 05111 

MIKE PHILLIPS 
UNCOMMON DENOMINATOR HIDDEN BEACH /EPIC 27499/SONY MUSIC 

6 70 CHRIS BOTTI 
A THOUSAND KISSES DEEP COLUMBIA 90535 /SONY MUSIC 

10 

14 

EARL KLUGH 
NAKED GUITAR 861 9949/KOCH 

PAUL BROWN 
THE CITY GRP 004734X0 

Y1 ARTIST 
3 3 3á TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

3 
# 

HS 
1 1 32 MICHAEL RUBLE 

FPS TIME 143 /REPRISE 48946/WARNER BROS. 0 

4 

2 53 
MADELEINE PEYROUX 
CARELESS LOVE ROUNDER 613192 

C 

6 8 

7 5 

CHRIS BOTTI 
WHEN I FALL IN LOVE COLUMBIA 92872/SONY MUSIC 

PAUL ANKA 
ROCK SWINGS VERVE 004751NG 

SONNY ROLLINS 
WITHOUT A SONG: THE 9/11 CONCERT MILESTONE 9342 /CONCORD 

74" DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE 001826NG 

12 

6 

WYNTON MARSALIS 
LIVE AT THE HOUSE OF TRIBES BLUE NOTE 77132 

HARRY CONNICK, JR. 
OCCASION MARSALIS 613313 /ROUNDER 

HARRY CONNICK, JR. 
ONLY YOU COLUMBIA 90551 /SONY MUSIC 

SARA GAZAREK 
YOURS NATIVE LANGUAGE 0949 /STILETTO 

JOHN SCOFIELD 
THAIS WHAT I SAY: JOHN SCOFIELD PLAYS THE MUSIC OF RAY CHARLES VERVE 001360X0 

17 

16 50 

14 15 

17 18 28 

18 17 11 

4 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: NEW ORLEANS PUTUMAYO 0232 

VERA LEE 
83 AND STILL PLAYING WITH THE BOYS S.D.E.G. 1954 

VARIOUS ARTISTS 
20 BEST OF JAll MADACY SPECIAL PRODUCTS 5328 /MADACY 

VARIOUS ARTISTS 
PLAYBOY JAll: AFTER DARK II CONCORD JAll 2751 /CONCORD 

ARTURO SANDOVAL 
SANDOVAL: LIVE AT THE BLUE NOTE HALF NOTE 4522 OO 

LOUIS ARMSTRONG 
LOUIS ARMSTRONG MADACY SPECIAL PRODUCTS 50686 /MADACY 

JOHN STEVENS 
RED MAVERICK 48937/WARNER BROS. 

TIERNEY SUTTON 
UM WITH THE BAND TELARC JAll 83616 / TELARC 

BILL EVANS TRIO 
THE COMPLETE VILLAGE VANGUARD RECORDINGS, 1981 RIVERSIDE 4443 /CONCORD 

7 25 11 
RITA COOLIDGE 
AND SO IS LOVE CONCORD 2271 

#24 

23 6 

VARIOUS ARTISTS 
BIG BAND BOOGIE ST. CLAIR 1450 

PONCHO SANCHEZ 
DO IT! CONCORD PICANTE 2290 /CONCORD 

19 
611. 

RENEE OLSTEAD 
RENEE OLSTEAD 143 /REPRISE 48704 /WARNER BROS. 

MARILYN SCOTT 
NIGHTCAP PRANA 0005 /MAILBOAT 

SALES 301 / COMPILED BY 

Nielsen 
SoundScan 

See Cha Legend for rules and explanations- 02006, VNLf Business Media, Inc. and Nielsen SoundScan, Inc. All rights reset-3cl 

EUROCHARTS 

SINCaI_I_ SALES 

s3 3 
1 1 

2 3 

3 2 

4 IEW 

4 

18 

6 

8 5 

7 

10 13 

10 

12 12 

11 

14 28 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES ANO ALBUM 
SALES CHARTS OF 20 EUROPEAN COUNTRIES. SEPTEMBER 21, 2005 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A &M /UNIVERSAL 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

AXEL F 
CRAZY FROG MACH1 RECORDS 

WE BE BURNIN' 
SEAN PAUL VP /ATLANTIC 

PON DE REPLAY 
RIHANNA DEF JAM 

HAVE A NICE DAY 
BON JOVI ISLAND /DEF JAM 

DURCH DEN MONSUN 
TOKIO HOTEL ISLAND 

DARE 
GORILLAZ PARLOPHONE 

T'ES PAS CAP PINOCCHIO 
PINOCCHIO EMI 

SAN OU (LA RIVIERE) 
DEZIL SONY OMG 

BAD DAY 
DANIEL POWTER WARNER BROS. 

LOVE TO BE LOVED BY YOU 
MARC TERENZI X- CELL /SONY HMG 

DON'T LIE 
THE BLACK EYED PEAS INTERSCOPE 

WINGS OF A BUTTERFLY 
HIM SIRE 

LA CAMISA NEGRA 14, 
JUANES UNIVERSAL 

AI_I3 U IVI S 

1 1 

2 2 

3 VEW 

4 3 

NEW 

NEW 

7, 6 

8 NEW 

9 7 

10 4 

11 `" 12 

5 

13 tlEW 

6 

6 

14 10 

1p; 8 

SEPTEMBER 21, 2005 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

PAUL MCCARTNEY 
CHAOS AND CREATION IN THE BACKYARD MPL /PARLOPHONE 

COLDPLAY 
SAY PARLOPHONE 

DAVID GRAY 
LIFE IN SLOW MOTION ATLANTIC 

THE RASMUS 
HIDE FROM THE SUN PLAYGROUND /UNIVERSAL 1.¡, t.Y 

CRAZY FROG CLASSICAL CRAZY HITS MACH? RECORDS 

SIGUR ROS 
TAKK EMI 

JUANES 
MI SANGRE UNIVERSAL 

ERIC CLAPTON 
BACK HOME REPRISE 

KT TUNSTALL 
EYE TO THE TELESCOPE RELENTLESS 

GREEN DAY 
AMERICAN IDIOT REPRISE 

TRACY CHAPMAN 
WHERE YOU LIVE ATLANTIC 

GORILLAZ 
DEMON DAYS PARLOPHONE 

KAYNE WEST 
LATE REGISTRATION ROC -A -FELLA 

RADIO AIRPLAY Nielsen 
Musk Comm 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AO MONITORED AND 
TABLATED BY NIELSEN MUSIC CONTROL 

'33 SEPTEMBER 21, 2005 

2 2 

3 12 

4 4 

6 5 

6 7 

7 6 

8 3 13 
cRAIC DAVID WARNER BROS 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

DON'T LIE 
THE BLACK EYED PEAS INTERSCOPE 

TRIPPING 
ROBBIE WILLIAMS CHRYSALIS 

DON'T CHA 
THE PUSSYCAT DOLLS ABM 

BAD DAY 
DANIEL POWTER WARNER BROS. 

COOL 
GWEN STEFANI INTERSCOPE 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY REPRISE 

NOW 

5 

EEW 

99 

32 

68 

3 

32 

84 

36 

ARTIST 
TITLE IMPRINT & NUMBER I DISTRIBUTING LABEL pi CECILIA BARTOLI 

OPERA PROIBITA DECCA 005151 /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 
WAGNER TRISTAN UNO ISOLDE EMI CLASSICS 58006 /ANGEL 

JOSHUA BELL 
THE ESSENTIAL JOSHUA BELL DECCA 005185 /UNIVERSAL CLASSICS GROLP 

YO -YO MA /THE SILK ROAD ENSEMBLE 
SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 93962/SONY MUSIC 

ANDRE RIEU 
TUSCANY DENON 7431 

SOUNDTRACK 
MASTER AND COMMANDER DECCA 001574 /UNIVERSAL CLASSICS GROUP 

RENEE FLEMING 
STRAUSS: DAPHNE SECCA 005182 /UNIVERSAL CLASSICS GROUP 

YO -Y0 MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) 
YO -YO MA PLAYS ENNIO MORRICONE SONY CLASSICAL 93456 /SONY MUSIC 

JOSHUA BELL 
ROMANCE OF THE VIOLIN SONY CLASSICAL 87894 /SONY MUSIC W 

THE 5 BROWNS 
THE 5 BROWNS RED SEAL 66007 /BMG CLASSICS 

ANONYMOUS 4 
AMERICAN ANGELS HARMONIA MUNDI 907326 

12 

9 10 

lo 9 

11 8 

12 13 

13 11 

14 14 

16 21 

ALL THE WAY 

PON DE REPLAY 
RIHANNA UNIVERSAL 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ EPIC 

WE BELONG TOGETHER 
MARIAN CAREY ISLAND /DEF JAM 

FIX YOU 
COLDPLAY PARLOPHONE 

111 

111 23 
r 

VIT 
SPEED OF SOUND 
COLDPLAY PARLOPHONE 112) CI 

75 

61 

HILLIARD ENSEMBLE/A. LUBIMOV/STUTTGART RADIO (BOREYKO) 
PART: LAMENTATE ECM 005056 /UNIVERSAL CLASSICS GROUP 

MORMON TABERNACLE CHOIR WRH ORCHES RA AT TEMPLE SQUARE UESSOP) 
CHOOSE SOMETHING LIKE A STAR MORMON TABERNACLE CHOIR 0005 

ANDRE RIEU 
LIVE IN DUBLIN DENON 17293 

SOUNDTRACK 
THE CHORUS NONESUCH 61741 /WARNER BROS. 

CHANTICLEER 
SOUND IN SPIRIT RHINO/WARNER CLASSICS 61941/WARNER STRATEGIC MARKETING µ'x- 

YO -YO MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN) 
VIVALDI'S CELLO SONY CLASSICAL 90916 /SONY MUSIC 

MORMON TABERNACLE CHOIR 
PEACE LIKE A RIVER MORMON TABERNACLE CHOIR 6188 

VARIOUS ARTISTS 
TANEYEV: CHAMBER MUSIC DG 004496 /UNIVERSAL CLASSICS GROUP 

THE ENGLISH CONCERT (MANZE) 
BIBER: MISSA CHRISTI RESURGENTIS HARMONIA MUNDI 907397 

MORMON TABERNACLE CHOIR 
AMERICAS CHOIR: FAVORITE SONGS, HYMNS, 6 ANTHEMS MORMON TABERNACLE CHOIR 6313 

DEBORAH VOIGT /BRIAN ZEGER 
ALL MY HEART: AMERICAN SONGS EMI CLASSICS 57964 /ANGEL 

ALEXANDER IVASHKIN /RUSTEM HAYROUDINOFF 
RACHMANINOV: COMPLETE WORKS FOR CELLO A PIANO CHANDOS 10095 

HAVE A NICE DAY 
BON JOVI ISLAND 

PRECIOUS 
DEPECHE MODE MUTE 

24 4 7 
ACADEMY OF ANCIENT MUSIC 

U OUVERTUREN HARMONIA MUNDI 901852 

1! 16 2C 
THE SIXTEEN (CHRISTOPHERS) 

"15 RENAISSANCE: MUSIC FOR INNER PEACE DECCA 004531 /UNIVERSAL CLASSICS GROUP 

Data for week of OCTOBER 1, 2005 I For chart reprints call 646.65.4633 

1 

NEW 

THE RIPPINGTONS FEATURING RUSS FREEMAN 
WILD CARD PEAK 8527 /CONCORD 

VARIOUS ARTISTS 
SMOOTH SAX TRIBUTE TO LUTHER VANDROSS TRIBUTE SOUNDS 60004 

22 58 
VARIOUS ARTISTS 
FOREVER, FOR ALWAYS, FOR LUTHER GRP 002426NG 

19 MARILYN SCOTT 
HANDPICKED PRANA/ENGINE 0007 / MAILBOAT 

tt) 
RE-ENTR 

RE-ENTR- 

PAT METHENY GROUP 
THE WAY UP NONESUCH 79876/WARNER BROS 

JEFF GOLUB 
TEMPTATION NARADA JAZZ 75848 /NARADA 

< s. ARTIST 
n9c 3ó TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

#1 22 
IL DIVO 

IL DIVO SYCO /COLUMBIA 93963/SONY MUSIC 21 WKS 

2 98 
JOSH GROBAN 
CLOSER 143 /REPRISE 48450 /WARNER BROS. O+ 

®MORMON TABERNACLE CHOIR 
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017 

8 29 
RONAN DECCA 003863 /UNIVERSAL CLASSICS GROUP ® 
RONAN TYNAN 

RUSSELL WATSON 
AMORE MUSICA DECCA 004439 /UNIVERSAL CLASSICS GROUP 

6 3 21 
SOUNDTRACK 
STAR WARS EPISODE III: REVENGE OF THE SITH SONY CLASSICAL 94220/SONY MUSIC 

FOREVER 
DEFINED RCA VICTOR 68883 

ANDREA BOCELLI 
ANDREA PHILIPS 003513 /UNIVERSAL CLASSICS GROUP 

THE IRISH TENORS 
SACRED RAZOR & TIE 82929 

BOND 
EXPLOSIVE: THE BEST OF BOND MBO/DECCA 004748/UNIVERSAL CLASSICS GROUP 

AMICI FOREVER 
THE OPERA BAND RCA VICTOR 52739 

KRONOS QUARTET AND ASHA BHOSLE 
YOU'VE STOLEN MY HEART NONESUCH 79856 /WARNER BROS. 

SARAH BRIGHTMAN 
LIVE FROM LAS VEGAS NEMO STUDIO 57801 /ANGEL 

ANDRE RIEU 
AT THE MOVIES DENON 17348 

NIGEL HESS FEATURING JOSHUA BELL 
LADIES IN LAVENDER (SOUNDTRACK) SONY CLASSICAL 92689/SONY MUSIC 

RENEE FLEMING 
HAUNTED HEART DECCA 004406 /UNIVERSAL CLASSICS GROUP 

3? MARIO FRANGOULIS 
FOLLOW YOUR HEART SONY CLASSICAL 93803/SONY MUSIC 

BOND 
CLASSIFIED MBO /DECCA 002332/UNIVERSAL CLASSICS GROUP 

JOHN WILLIAMS 
WAR OF THE WORLDS (SOUNDTRACK) DECCA 004568 /UNIVERSAL CLASSICS GROUP 

TAN DUN FEATURING ITZHAK PERLMAN 
HERO (SOUNDTRACK) SONY CLASSICAL 87726 /SONY MUSIC 

COOK, DIXON & YOUNG 
VOLUME ONE RCA VICTOR 67334 

JULIAN LLOYD WEBBER & SARAH CHANG 
PHANTASIA REALLY USEFUL/EMI CLASSICS 58043 /ANGEL 

HAYLEY WESTENRA 
PURE DECCA 001866 /UNIVERSAL CLASSICS GROUP 

ALARM WILL SOUND 
ACOUSTICA: MUSIC OF APHEX TWIN CANTALOUPE 21028 

VARIOUS ARTISTS 
GLASSCUTS: PHILIP GLASS REMIXED ORANGE MOUNTAIN 0023 

Go to w,Nw.billboard.biz for complete chart data I 35 
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C HAR I 5 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

It 
Nielsen 
SounccrT. 

t.ii P1[1lC/ti 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 

SoundScan. Sales data for R&B/hid-hop retail charts is compiled by Nielsen 

SoundScan from a national subset of core stores that specialize in those genres. 

1. Albums with the greatest sales gains this week 

GREATEST 
GAINER 

PACE 
SETTER 

NAWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEERER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart 

PR ICING'CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices. which are projected 
from wholesale prices. Cw after price indicates album only available on DualDisc. 

CD /DVD after price indicates CD/DVD combo only available.* DualDisc avail- 

able. CD /DVD combo available. ` indicates vinyl LP is available. Pricing and 

vinyl LP availabiliTy are not included on all charts. 

II maim 
RADIO AIIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 

Systems. Charts are ranked by number of gross audience impressions, comput- 
ed by cross- referencing exact times of airplay with Arbitron listener data. The 

exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern 
Rock and hdui R&B charts, which are ranked by tote; detections. 

Songs showing an increase iin audience (or detections) 
over the previous week, regardless of char movement. 

RECURRENT RULES. 

Songs are removed from the Hot 1 +)0 and Hot 100 Airplay charts simultaneously 
if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 
are removed from the Ho R &BiHip -Hop Singles & Tracks and Hot R &B/Hip -Hop 

Airplay charts simultanea.. sly if they have been on the Hot R &B/Hip -Hop Singles & 

Tracks for more than 20 weeks and rank below 50. Songs are removed from the Pop 

100 and Pap 100 Airplay charts simultaneously if they have been on the Pop100 for 

more than 30 weeks and rank below 30. Titles are removed from Hot Country Songs 
if they have been on the chart for more than 20 weeks and rank below 15 in detec- 

tions or audience, provided that they are not still gaining enough audience points to 

bullet. Songs are removed from the Adult To 40, Adult Contemporary, Adult R &B, 

and Hot Dance Airplay charts if they have been on the chart for more than 26 weeks 

and rank below 15 (20 for Modem Rock and Latin). 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
mercham, and intemet sales repots collected, compiled, and provided by 
Nielsen SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled 
from a national subset panel of care R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGL RATIONS 
O CD single available. 0 Digital Download available. O DVD single available. 

Vinyl Maui- Single available. O Vinyl Single available. CD Maxi -Single 

available. Configurations are not included on all singles charts. 

HITPRED.CTOR 
itf Indicates title earned IHitPredicfor status in that particular format based on 

research data provided by Promosquad. Satgs are bind tested online by 
Promosquad using multiple listens and a nationwide sample of carefully profiled 

music consumers. Songs are rated on a 1 -5 scale; final results are based on 

weighted positives. Songs with a score of 65 or more (75 or more for country) are 

judged to have Hit Potential; atthoegh that benchmark number can fluctuate per 

format based on the strength of available music. For a complete and updated list 

of current songs with Hit Potential, commentary, polls and more, please visit 

www.hitpredictor.com. 

DANCE CLUB PLAY 

Compiled from a national sample of reports from club DJs. 

Thies with the greatest club play increase over the previous week. 

t1 Mil a tilll I A Ica 
ALBUM CHARTS 

Recording Industry Assn. Of America (RAA) certification for net shipment of 

500,000 albums (Gold). RIAA certification for net shipment 
for 1 million units (Platinum). m R1AA certification for net shipment of 10 million 

units (Diamond). Numeral within Platinum or Diamond symbol indicates album's 
mufti- platinum level. For Dozed sets, and double albums with a running time of 

100 minutes or more, the RIAA multiplies shipments by the number of discs and/ 
or tapes. O Certification for net shipments of 100,000 units (Oro). D Certification 
of 200,000 units (Platino(. ts Certification of 400,000 units (Multi- Platino). 

SINGLES CHARTS 
RIAA certification for 100,000 paid downloads (Gold). RIAA certification for 

200,000 paid downloads (Platinum). Numeralwtáein platinum symbol indicates song's 

muttiplatinun level. RIAA certificaion for net shipment of 500,000 singles (Gold). 

MUSIC 'JIDEO SALES CHARTS 
RIM gold certificationrfor net shipment of 25,000 units for video singles. 

RIRA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50,000 units 

for video singles. D RIAA platinum certification for sales of 100,000 units for 

shortform or Ilongform videos. 

DVD SALES VIS S VIDEO RENTALS 
RIM gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units 

or $2 million in sales at suggested retail price. IRMA gold certification for a 

minimum sale of 1125,000 units or a dollar volume of $9 million at retail for theatri- 

cally released programs; or of at least 25,01í0 snits and $1 million at suggested 

retail for non -theatrical tires. D IRMA platinum certification for a minimum sale of 

250,000 units or a dollar volume or $18 million at retail for theatrically released 

programs, and of at least, 50,000 units and $2 million at suggested retail for non - 

theatrical tiles. 

c`G05 

1 1 7E awKS INTERNATIONAL SUPERHITSI REPRISE 48145/WARNER BROS. (18.98) 

4 154 
KEITH URBAN 
GOLDEN ROAD CAPITOL (NASHVILLE) 32936 (18.98/10.98) 

5fx 
COLDPLAY 

-. A RUSH OF BLOOD TO THE HEAD CAPITOL 40504" (18.98/11.98) 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE, 

GREEN DAY 

7 tj'' INXS 
THE BEST OF INXS ATLANTIC 78251/RHINO (18 981 

40 11 93 
GREATEST STEVIE WONDER 
GAINER THE DEFINITIVE COLLECTION MOTOWN /UTV 066164 /UME (18.98) 

e 

10 

12 

13 

54 

15 

Cil 
17 

16 

19 

s 695 
AC /DC 
BACK IN BLACK LEGACY /EPIC 80201* /SONY MUSIC (18.98) 

5 146E 
PINK FLOYD 
DARK SIDE OF THE MOON CAPITOL 46001" (18.98/10.98) 

12 i80 NORAH JONES 
COME AWAY WITH ME BLUE NOTE 32088" (17.98) 

8 it._ THE BLACK EYED PEAS 
ELEPHUNK ABM 002854 / INTERSCOPE (16.98) 

10 566 

14 75 

9 115 

13 606 

15 65 

BOB SEGER & THE SILVER BULLET BAND 
GREATEST HITS CAPITOL 30334 (16.98/10.98) 

JACK JOHNSON 
ON AND ON JACK JOHNSON 075012 " /UMRG (18.98) 

THE BEACH BOYS 
THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 118.981 + 

QUEEN 
GREATEST HITS HOLLYWOOD 161265 (13.98/11.98) 

RAY CHARLES 
THE VERY BEST OF RAY CHARLES RHINO 79822 (11.98) 

16 175 LDLA 
PACORACHU 

P 
TES NEY TTWERK 30162/CAPITOL (18.98) 

22 253 
THE BEATLES 
1 APPLE 29325 /CAPITOL (18.98/12.98) 

19 158 GREEN DAY 
DOOKIE REPRISE 45529 "/WARNER BROS. (12.98/7.98) 

20 632 
JOURNEY 
JOURNEY'S GREATEST HITS COLUMBIA 44493/SONY MUSIC (18.98/12.98) 

17 123 MAROONS 
- SONGS ABOUT JANE OCTONE /J 50001 /RMG (18.98) 

`BiA' 
31 5Y LYNYRD SKYNYRD 

ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98) 

21 

22 

23 

C 

26 

YNir' 

29 

30 

31 

35 34 48=_ 

24 68, MICHAEL BUBLE 
MICHAEL RUBLE 143 /REPRISE 48376/WARNER BROS. (18.98) 

21 462 
CREEDENCE CLEARWATER REVIVAL 
CHRONICLE THE 20 GREATEST HITS FANTASY 2" /CONCORD (17.98/12.98) 

BOB MARLEY AND THE WAILERS 
18 83.. 

LEGEND: THE BEST OF BOB MARLEY MOM WPJE111 TUFFGONfEL/HT 54890441ME (13.98898, ' 

26 
1.1 UTHER VANDROSS 

GREATEST HITS LEGACY /EPIC 66068 /SONY MUSIC (14.98/3.98) 

DANE COOK 
27 5 

HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CD /DVD) OO 

28 516 
TOM PETTY AND THE HEARTBREAKERS 
GREATEST HITS MCA 110813/UME (18.98/12.98) 

40 24 , 
TIM MCGRAW 
GREATEST HITS CURB 77978 (18.98/12.98) 

38 99 
JOHNNY CASH 
16 BIGGEST HITS LEGACY /COLUMBIA (NASHVILLE) 69739/SONY MUSIC (11.98/7.98) 

FALL OUT BOY 
23 7 TAKE THIS TO YOUR GRAVE FUELED BY RAMEN 061 (12.98) 

29 141 
JOHNSON 

BRUSHFIRE 

JACK 
FMRYTALES ENJOY 860994" /UMRG (18.98) 

25 55 
THE ROLLING STONES 
FORTY LICKS VIRGIN 714040/A8KCO (29.98) 

33 73. LUTHER VANDROSS 
DANCE WITH MY FATHER J 51885 /RMG (18.98/12.98) 

LIONEL RICHIE 
THE DEFINITIVE COLLECTION MOTOWWUTV 068140 /UME (18.98) 

BON JOVI 
CROSS ROAD MERCURY 526013/IDJMG (10.98/17.98) 

GORILLAZ 
GORILLAZ PARLOPHONE 33478 "/VIRGIN (18.98) 

3 DOORS DOWN 
AWAY FROM THE SUN REPUBLIC /UNIVERSAL 064396 /UMRG (13.98/8.98) 

METALLICA 
METALUCA ELEKTRA 61113 " /AG (18.98/11.98) 

LED ZEPPELIN 
EARLY DAYSa (AralRAYS THE BEST OF Lat 26'PDKI mum Eta ma two AILPNIE 6361 WAG (1++ 

36 36 132 

37 30 723 

38 37 111 

43 142 

41 

42 

43 

44 415 

35 145 

41 20& 

32 73 

44 49 116 

50 100 

RASCAL FLATTS 
MELT LYRIC STREET 165031 /HOLLYWOOD (18.98/12.98) 

ABBA 
GOLD - GREATEST HITS POLYDOR/A&M 517007/UME (18.98/12.98) 

SYSTEM OF A DOWN 
TOXICITY AMERICAN /COLUMBIA 62240" /SONY MUSIC (18.98/12.98) 

DISTURBED 
THE SICKNESS GIANT 24738/WARNER BROS. (11.98/17.98) 

KELLY CLARKSON 
THANKFUL RCA 68159/RMG (18.98) 

SWITCHFOOT 
THE BEAUTIFUL LETDOWN COLUMBIA 86967 /SONY MUSIC (18.98) 

JOHN MAYER 
HEAVIER THINGS AWARE /COLUMBIA 86185" /SONY MUSIC (18.98) 

TRISHA YEARWOOD 
(SONGBOOK) A COLLECTION OF HITS MCA NASHVILLE 17001 /UMGN (17.98'11 9, 

BRAD PAISLEY 
MUD ON THE TIRES ARISTA NASHVILLE 50605 /RLG (18.98/12.98) 

EVANESCENCE 
FALLEN WIND -UP 13063 (18.98) 

JIMI HENDRIX 
MIME Man TIE REST OFJIMI HENDRIX OfERENCE reORK 111671 "AJME (18.98Á298) 

EMINEM 
THE MARSHALL MATHERS LP WEB/AFTERMATH 490629 "ANTERSCOPE (18.98/11.98) 

0 

m 

TOP POP CATALOG: Catalog Albums are 2 -year old titles that have fallen below No. 
100 or The Billboard 200 or re- issues of older albums. Total Weeks column reflects 
combined weeks title has appeared on The Billboard 200 and Top Pop Catalog 
Albums. TOP INTERNET. Reflects physical albums ordered through Internet mer- 
chants, based on data collected by Nielsen SoundScan. Catalog titles are included. 
TOP SOUNDTRACKS: Catalog titles are included. BILLBOARD.BIZ CHART. See 
Chart Legend for rules and explanations. © 2005, VNU Business Media, Inc. and 
Nielsen SoundScan, Inc. All rights reserved. 

2 

7 

8 

9 

10 

11 

12 

13,4 

14 

15 

2 

2 3 

3 3s 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

SWITCHFOOT 
COLUMBIA 94581 /SONY MUSIC 

Title 

Nothing IS Sound 3 

u 
ñ 
.. 
.. ii 
.' 

THE ROLLING STONES A Bigger Bang 
VIRGIN 30067" 

PAUL MCCARTNEY Chaos And Creation In The Backyard 
MPL 38299 /CAPITOL O+ 

BONNIE RAITT 
CAPITOL 73628 

Souls Alike 

NEW 

4 15 

6 3 

DAVID GRAY 
ATO /RCA 71068 /RMG 

CORY MORROW Nothing Left To Hide 
WRITE ON /SMITH ENTERTAINMENT 7042/IMAGE 

TRISHA YEARWOOD Jasper County 
MCA NASHVILLE 002326 /UMGN 

KANYE WEST Late Registration 
ROC- A- FELLA/DEF JAM 004813 " /IOJMG 

ERIC CLAPTON Back Home 
DUCK/REPRISE 49395/WARNER BROS. 

GEORGE JONES Hits I Missed...And One I Didn1 
BANDIT 79792 

Life In Slow Motion 

COLDPLAY 
CAPITOL 74786 

X &Y1 

DEATH CAB FOR CUTIE Plans 
BARSUK/ATLANTIC 83834 " /AG 

How To Save A Life 

Planets 

NEW 

13 10 

11 3 

THE FRAY 
EPIC 93931/SONY MUSIC 

ADEMA 
EARACHE 292 

BOB DYLAN No Oieclon Horne: The Snuatack - The Bootleg Suies Vol. 7 

LEGACY /COLUMBIA 93937/SONY MUSIC 

4 . 9 

5 43 

6 9 18 

7 58 

8 5 5 

9 5 tu 

10 3 17 

11 10 22 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

NO DIRECTION HOME: THE BOOTLEG SERIES VOL. 7 (B. DYLAN) 

LEGACY /COLUMBIA 93937/SONY MUSIC 

ROCK ANGELZ (BRATZ) 
HIP -0 /UNIVERSAL 004902/UME 

HUSTLE & FLOW 
GRAND HUSTLE /ATLANTIC 83822 " /AG 

THE DUKES OF HAZZARD 
COLUMBIA 94894/SONY MUSIC 

THE PHANTOM OF THE OPERA 
REALLY USEFUL/SONY CLASSICAL 93521/SONY MUSIC 

RAY (RAY CHARLES) 
WMG SOUNDTRACKS /ATLANTIC 76540 /RHINO 

GARDEN STATE 
FOX/EPIC 92843/SONY MUSIC 

SIX FEET UNDER, VOLUME TWO: EVERYTHING ENDS 
ASTRALWERKS 11797 

A LOT LIKE LOVE 
COLUMBIA 94223/SONY MUSIC 

MADAGASCAR 
OREAMWORKS ANIMATION /GEFFEN 004695 /INTERSCOPE 

TYLER PERRY'S DIARY OF A MAD BLACK WOMAN 
ROWDY /MOTOWN 094015/UMRG 

DORA THE EXPLORER 
NICK 64435/SONY BMG STRATEGIC MARKETING GROUP 

ELIZABETHTOWN 
VINYL FILMS /RCA 71410/RMG 

O BROTHER, WHERE ART THOU? 
LOST HIGHWAY /MERCURY 170069 /IDJMG 

NAPOLEON DYNAMITE 
LAKESHORE 33810 

-(3 
(()IVII=DY 

13iIIboar 

ARTIST 
TITLE (IMPRINT i (N51981 TWO LABEI) 

I 8 
DANE COOK 

EWES RETALIATION (COMEDY CENTRAL). 

MARK LOWRY 
MARK LOWRY GOES TO HOLLYWOOD (GAITHER MUSIC GROUP) 

LARRY THE CABLE GUY 
2 25 

THE RIGHT TO BARE ARMS (JACK/WARNER BROS. (NASHVILLE)/WRN) 

MITCH HEDBERG 
3 53 - 

MITCH ALL TOGETHER (COMEDY CENTRAL) 

4 
RODNEY CARRINGTON 
GREATEST HITS (CAPITOL (NASHVILLE)) 

2 3 LISA LAMPANELLI 
TAKE IT LIKE A MAN (WARNER BROS. (NASHVILLE)/WRN) 

5 26- MITCH HEDBERG 
STRATEGIC GRILL LOCATIONS (COMEDY CENTRAL) 

6 53 
RON WHITE 

7 43 

8 47 

9 21 

10 39 

11 

DRUNK IN PUBLIC (PARALLEL/HIP -0 /UME) 

SOUNDTRACK 
BLUE COLLAR COMEDY TOUR RISES AGAIN (JACK/WARNER BROS. (NASHVILLE)/WRN) 

BILL ENGVALL 
A DECADE OF LAUGHS ( JACK/WARNER BROS. (NASHVILLE)/WRN) 

FAMILY GUY WITH WALTER MURPHY AND HIS ORCHESTRA 
FAMILY GUY: LIVE IN VEGAS (FOX/GEFFEWINTERSCOPE) 

LEWIS BLACK 
RULES OF ENRAGEMENT (COMEDY CENTRAL) 

34 LEWIS BLACK 
LUTHER BURBANK PERFORMING ARTS CENTER BLUES (COMEDY CENTRAL) 

13 42 
ROY D. MERCER 
GET WELL SOON (CAPITOL (NASHVILLE)) 

14 
: CLEDUS T. JUDD 

BIPOLAR AND PROUD (KOCH) 

86 I Go to www.billboard.biz for complete chart data Data for week of OCTOBER 1, 2005 
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See Chart Legend or rule.F_ and explanations. c) 2005. VNU Business Media, Inc and 
Nielsen SoundScan. Inc. All rights rese vec. 
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Nielsen 
SoundScan 

Nielsen 
VideoScan 

11 

TITLE 
I ABEL ! DISTRIBUTING LABEL 8 NUMBER (PRICE) El CRASH (WIDESCREEN) 

GATE HOME ENTERTAINMENT 17938 (29.969. 

TOY STORY (10TH ANNIVERSARY EDITION) 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMENT 4121 - (29 98) 

LOST: THE COMPLETE FIRST SEASON 
TOUCHSTONE HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 39.61 (59.98) 

LILO & STITCH 2: STITCH HAS A GLITCH 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMENT 3522- (29 98) 

MONSTER -IN -LAW 
NEW LINE HOME ENTERTAINMENT /NEW LINE HOME VIDEO 08314 (_E98) 

CRASH (FULL SCREEN) 
LIONS GATE HOME ENTERTAINMENT 18342 (29.98) 

SAHARA (WIDESCREEN) 
PARAMOUNT HOME ENTERTAINMENT 41814 (29.98) 

SAHARA (FULL SCREEN) 
PARAMOUNT HOME ENTERTAINMENT 51384 (29.98) 

SIN CITY 
DIMENSION HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 40 6E (29 98) 

CHARMED: THE COMPLETE SECOND SELLcON 
PARAMOUNT HOME ENTERTAINMENT 45344 (49.98) 

ONG -BAK: MUAY THAI WARRIOR 
FOXVIDEO 30408 (27.98) 

Principal Performers "it 
Don Cheadle /Matt Dillon R 

Animated G 

Matthew Fox/Naveen Andrews NR 

Animated c 

Jennifer Lopez/Jane Fonda 

Don Cheadle /Matt Dillon R 

Matthew McConaughey /Penelope Cruz 'o -,z 

Matthew McConaughey /Penelope Cruz 'r.iz 

Bruce Willis /Jessica Alba e 

Shannen Doherty /Alyssa Milano NR 

Tony Jaa/Prachya Pinkaew R 

12 - BEAUTY SHOP 
MGM HOME ENTERTAINMENT 08918 (29.98) 

13 13 
THE O.C. - THE COMPLETE SECOND SEASON 
WARNER HOME VIDEO 70477 (69.98) 

Queen Latifah/Alicia Silverstone s- 

Benjamin McKenzie /Mischa Barton n 

15 4 

16 14 

17 10 

18 8 

19 15 h 

20 17 

INUYASHA: THE MOVIE 3: SWORDS OF AN HONORABLE RULER 
VENTURA DISTRIBUTION 23425 (24.98) 

FRAGGLE ROCK: THE COMPLETE FIRST SEASON 
HIT ENTERTAINMENT 25805 (44.98) 

THE SIMPONS: THE COMPLETE SIXTH SEASON 
FOXVIDEO 23653 (49.98) 

THE RING 2 (UNRATED WIDESCREEN EDIT ON) 
OREAMWORKS HOME ENTERTAINMENT 94433 (29.98) 

TOMMY BOY -HOLY SCHNIKE EDITION 
PARAMOUNT HOME ENTERTAINMENT 28994 (19.98) 

GUESS WHO 
COLUMBIA TRISTAR HOME ENTERTAINMENT 10113 (29.9E) 

BECAUSE OF WINN -DIXIE 
' FOXVIDEO 28971 (29.98) 

21 37 33 
NAPOLEON DYNAMITE 
FOXVIDEO 24392 (29.98) 

22 9 
BLUES BROTHERS 25TH ANNIVERSARY EDITION ( WIDESCREEN) 
MCA HOME VIDEO, INC. /UNIVERSAL STUDIOS HOME VIDEO 26744 21.98) 

23 

24 

Animated NR 

Jim Henson nR 

Animated NR 

Naomi Watts /Elizabeth Perkins RR 

Chris Farley /David Spade 

Bernie Mac /Ashton Kutcher '0.1z 

AnnaSophia Robb /Jeff Daniels rc 

Jon Heder rs 

Dan Aykroyd/John Belushi R 

MACGYVER: THE COMPLETE THIRD SEASCN 
PARAMOUNT HOME ENTERTAINMENT 27464 (39.98) 

THE STING (SPECIAL EDITION) 
UNIVERSAL STUDIOS HOME VIDEO 27902 (26.98) 

NIP/TUCK: THE COMPLETE SECOND SEASON 
WARNER HOME VIDEO 70696 (59.98) 

Richard Dean Anderson 

Paul Newman/Robert Redford 

Julian McMahon /Dylan Walsh 

TITLE 
s3 3 3.E LABEL/DISTRIBUTING LABEL 8 NUMBER 

1 # 
2 3 f 

3 

4 

5 

6 

7 

8 

LILO & STEH 2 STITCH HAS A GLITCH 
2w WALT DISNEY/BUENA VISTA 35220 (22.98) 

DORA THE EXPLORER: SUPER BABIES 
PARAMOUNT 77413 (14.98) 

2 r THOMAS TIE TIWI ME ME BEST OF GORDON 

ANCHOR BAY 01303 (16.98) 

MOANS THE TAW E 8 FRIENDS: CHEERIO ALL ENGINES 

HIT 08995 (12.98) 

4 
SHREK 2 
DREAMWORKSNNNERSAL STUDIOS 90874 (24.98) 

SHARK TALE 
DREAMWORKS 91879 (24.98) 

6 31 

7 23 

8 1) 

9 5 

10 10 3 

11 11 

12 13 13 

DORA THE EXPLORER: BIG SISTER DORA 
PARAMOUNT 86643 (9.98) 

DORA THE EXPLORER: IT'S A PARTY 
PARAMOUNT 86653 (14.98) 

BECAUSE OF WINN -DIXIE 
FOXVIDEO 28983 (22.98) 

ALOHA SCOOBY 000 
WARNER HOME VIDEO 02385 (14.98) 

BOB THE BUILDER: BOB'S BIG PLAN 
HIT 24401 (12.98) 

SPONDEES SOIIHRANIS: FEAR OF A MESHY PATTY 

PARAMOUNT 87553 (12.98) 

13 9 ' LAZYTOWN: NEW SUPERHERO 
PARAMOUNT 77463 (14.98) 

SCOOBY 000 2: MONSTERS UNLEASHED 
WARNER HOME VIDEO 28397 (22.98) 

THOMAS & FRIENDS: SODOR CELEBRATION 
HIT 08989 (14.98) 

THOMAS TNETANK BONE HOORAY FOR THO MS RO/TOY) 

HIT 08992 (12.98) 

BARNEY: LET'S GO TO THE FARM 
HIT 20117 (14.98) 

14 12 45 

15 15 3) 

16 14 1) 

17 17 27 

18 23 23 

19 

20 

21 

22 

23 22 1; 

24 

HARRY POTTER & THE PRISONER OF AZKABAN 
WARNER HOME VIDEO 28449 (22.98) 

TFNMAS THE NMI DOME YEARS OF 11KIMAS & FTIENOS 

ANCHOR BAY 01338 (12.98) 

LEAPFROG: LETTER FACTORY VIDEO 
WARNER HOME VIDEO 34354 (8.98) 

DORA THE EXPLORER: DORAS HALLOWEEN 
PARAMOUNT 77893 (9.98) 

DISNEY PRINCESS STORIES VOLUME 2 
WALT DISNEY /BUENA VISTA 381 '.. P 

ELMOS WORLD: FOOD, WATER AND EXERCISE 

`SONY WONDER /SONY MUSIC 58154 (12.98) 

DISNEY PRINCESS STORES: A GET FROM THE NEWT 

WALT DISNEY /BUENA VISTA 35100 (14.98) 

2A000 LEAGUES UNDER THE SEA (SPEcI LL EBIION) 

WALT DISNEY /BUENA VISTA 17179 (19.98) 

MU TITLE 
LABEL/ DISTRIBUTING LABEL 

2 

3 

4 5 6 

5 4 3 

6 6 4 

7 3 3 

8 7 a 

2 

CRASH n 

LIONS GATE HOME ENTERTAINMENT 

MONSTER -IN -LAW Ga: 
NEW LINE HOME ENTERTAINMENT/NEW LINE HOME VIRA 

SAHARA 
841. PARAMOUNT HOME ENTERTAINMENT 

GUESS WHO 
COLUMBIA TRISTAR HOME ENTERTAINMENT 

BEAUTY SHOP 
MGM HOME ENTERTAINMENT 

THE WEDDING DATE 
'UNIVERSAL STUDIOS HOME VIDEO 

THE RING 2 
7REAMWORKS HOME ENTERTAINMENT 

N3 -/E 

.0- I.:: 

SIN CITY e 

)IMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINM'i NT 

9 8 3 A LOT LIKE LOVE G -u 
ALT DISNEY HOME ENIeiTAMENDBUEN4I5TA HOME ENIERTAM ENT 

10 9 9 
MILLION DOLLAR BABY 
WARNER HOME VIDEO 

Ned By Mom Essentials i: 2005 Rentracit Corporation. All Nights Nsery -d. 

TITLE 
MANUFACTURER 

3 3 9 

4 4 22 

NEW 

5 3 

6 6 

8 7 

7 11 

10 9 3 

PS2: MADDEN NFL 2006 E 

ELECTRONIC ARTS 

XBOX: MADDEN 2006 
ELECTRONIC ARTS 

PS2: NCAA FOOTBALL 2006 
ELECTRONIC ARTS 

PS2: MIDNIGHT CLUB 3: DUB EDITION 
ROCKSTAR GAMES 

PS2: NASCAR 06: TOTAL TEAM CONTROL 
ELECTRONIC ARTS 

PS2: THE INCREDIBLE HULK: ULTIMATE DESCRUCTDN 

UNIVERSAL GAMES 

PS2: DELTA FORCE: BLACK HAWK DOWN 
UNIVERSAL GAMES 

PS2: FLATOUT 
UNIVERSAL GAMES 

PS2: DESTROY ALL HUMANS! 
TRIO 

PS2: DARKWATCH: CURSE OF THE WEST 
CAPCOM 

C ata for of OCTOBER 1, 2005 I For chart repeints call 646.654.4633 

1ST 
ABEL 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

: 1g #1 RBD 
1 wN EMI LATIN 75852 (14.98) 

13 

CALEXICO /IRON AND WINE 
OVERCOAT 28* (10,98) 

NATALIE GRANT 
CURB 78860 (17.98) 

THE FRAY 
EPIC 93931/SONY MUSIC (11.98) 

DAR WILLIAMS 
RAZOR 8 TIE 82950 (18.98) 

RISE AGAINST 
GEFFEN 002967 /INTERSCOPE (9.98) 

MARK LOWRY 
GAITHER MUSIC GROUP 42610 17. 

ANA GABRIEL 
SONY DISCOS 95902 (15.98) 

AQUALUNG 
RED INK/COLUMBIA 23888' /SONY MUSIC (14.08) 

LEELA JAMES 
WARNER BROS. 48027 (13.98) 

SHOOTER JENNINGS 
UNIVERSAL SOUTH 003816' (13.98) 

STELLASTARR* 
RCA 68881 /RMG (11.98) 

Title 
111 

Rebelde O 

In The Reins 

Awaken 111 

How To Save A Life 111 

My Better Self ri 
Siren Song Of The Counter Culture 

Mark Lowry Goes To Hollywood 11 
Historia De Una Reina 

Strange And Beautiful 111 

A Change Is Gonna Come 

Put The O Back In Country 111 

Harmonies For The Haunted 

DEVENDRA BANHART 
XL 192/BEGGARS GROUP (15.98) 

BLOC PARTY 
VICE /DIM MAK 93815* /ATLANTIC (13.98) 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BUENA VISTA 861085/WALT DISNEY (7.98) 

ANDY ANDY 
NEPA 1060/ÚB0 (9.98 CD /DVD) O+ 

AKWID 
HEADLINERS /UNIVISION 310381/ÚG (13.98) CD 

HILLSONG 

Cripple Crow 111 

Silent Alarm 

5 Baby Einstein: Lullaby Classics 111 

1S '3 Ironia 11 
3 Los Aguacates De Jiquilpan 

HILLSONG AUSTRALIA/INTEGRITY 94837/SONY BRAG (17.98) 
God He Reigns: Live Worship From Hillsong Chruch 

SHIRLEY CAESAR 
ARTEMIS GOSPEL 51635 (17.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 1890 (16.98) 

BETWEEN THE BURIED AND ME 
VICTORY 262 (13.98) 

SHANE & SHANE 
INPOP 71340 (13.98 CD /DVD) OO 

HORRORPOPS 
HELLCAT 80473* /EPITAPH (13.98) 

CORY MORROW 
WRITE ON /SMITH ENTERTAINMENT 7042/IMAGE (16.98 

JOSH KELLEY 
HOLLYWOOD 162504 (18.98) 

GRUPO BRYNDIS 
DISA 720561 (11.98) 

THE ARCADE FIRE 
MERGE 225* (15.98) 

BLOC PARTY 
VICE /DIM MAK 94116 /ATLANTIC (11.98) 

SUFJAN STEVENS 
ASTHMATIC KITTY 014 (15.98) 

AGAINST ME! 
FAT WRECK CHORDS 684* (13.98) 

10 HIM 
TIMMY FRANKS/UNIVERSAL 005386 /UMRG 113.981. 

24 11 
MATISYAHU 
OR /EPIC 96464 /SONY MUSIC (13.98) 

A DOZEN FURIES 
DIVINE 84763 /SANCTUARY (15.98) 

DA T.R.U.T.H. 
CROSS MOVEMENT 30017 (17.98) 

ANTIGONE RISING 
HEAR /LAVA 94111/AG (15.98) 

MARC BROUSSARD 
,SLAND 002938 * /IDJMG (9.98) 

LA 5A ESTACION 
SONY DISCOS 62127 (12.98) 

SUPER FURRY ANIMALS 
XL 047 /BEGGARS GROUP (15.98) 

AVENTURA 
PREMIUM LATIN 94082/SONY DISCOS (13.98) 

NICHOLE NORDEMAN 
SPARROW 63575 (17.98) 

2 NORTH MISSISSIPPI ALLSTARS 
ATO 21541* (15.98) 

DORINDA CLARK -COLE 
GOSPO CENTRIC 70611 /ZOMBA (17.98) 

RAY LAMONTAGNE 
RCA 63459/RMG (11.98) 

BIG DADDY WEAVE 
FERVENT 30067 (13.98) 

BARLOWGIRL 
FERVENT 30049 (14.98) 

LIBERACION 
DISA 720585 (10.98) 

UNDEROATH 
SOLID STATE 83184/TOOTH 8 NAIL (13.98) 

8 
RBD 
EMI LATIN 32384 (15.98) 

,11 6'F LOS CAMINANTES 
SONY DISCOS 95637 (9.98) 

fe0.__ ,Si 21 
ALEJANDRO FERNANDEZ 
50NY DISCOS 95323 (16.98 CD /DVD) O 

3 

I Know The Truth 

Antologia De Un Rey 

Alaska 111 

An Evening With Shane & Shane 

Bring It Onl 111 

Nothing Left To Hide 

Almost Honest 11 
La Mejor... Coleccion 

Funeral 111 

Silent Alarm: Remixed 

Illinois 11 
Searching For A Former Clarity 

Greatest Love Songs Vol. 666 111 

Live At Stubb's 

A Concept From Fire 

The Faith 

From The Ground Up 

Carencro 

Flores De Alquiler 

Love Kraft 

God's Project 111 

Brave 

Electric Blue Watermelon 

Live From Houston -The Rose Of Gospel 

Trouble I 
What I Was Made For 

Barlowgirl 

La Mejor... Coleccion 

They're Only Chasing Safety 

En Vivo 

Tesoros De Coleccion: Lo Romantico De Los Caminantes 

A Corazon Abierto 

BREAKING & ENTERING 

'3rinç It On!" by punk band HorrorPops enters Top Heatseekers at No. 23. Discover 
developing artists making their naugural Billboard chart runs each week in 

Breaking & Entering on billboard.com. 

T1 ___ 41111 

Tin bst- aellinç albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
230. If a Heatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
h63tsE3kars chart. See Chart Legend for rules and explanations. © 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. 
All -igIrs 'waned. 

Go to www.billboard.biz for complete chart data I 8: 
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SINGLES & TRAcic 
SONG INDEX Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 

and RBH (Hot R &B /Hip -Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

4TH OF JULY Universal, ASCAP/Faster N Harder 
HL CS 32 

A- 
AIN'T CON BEG YOU ; Avenue 

Songs, ASCAP;Demis Hot Songs, ASCAP/Edmonds 
Music ASCAP/EMI April, ASCAP/Tan 1176. 
ASCAP/Black Fountain, ASCAP /Antonio Dixon's 
Muzik ASCAP) HL, RBH 58 

AINT N0 WAY (Cotillion. BMVFoudeenth Hour, BMI) 
RBH 71 

ALCOHOL (EMI April, ASCAP/Sea Gayle, ASCAP), 
HL, CS 11; H100 53; POP 58 

ALGO MAS (EMI April, ASCAP) LT 14 
ALL JACKED UP (Sony/ATV Cross Keys 

ASCAPMoosiermama Music, ASCAP/WB, 
ASCAP/EMI Blackwood, BMVOklahoma Girl, BMI), 
HLAWBM, CS 8 H100 42 POP 51 

AU. THESE THINGS THAT I'VE DONE (The Killers, 
ASCAP/Universal -PolyGram International, ASCAP), 
HL H10086 POP 69 

AMERICAN BY GOD'S AMAZING GRACE (Log Jam, 
ASCAP/Rossum Trot, ASCAP/Pacifiic -Time, ASCAP) 

CS 55 
AND I (Royalty Rightings ASCAPBMI April, 

ASCAP /Justin Combs. ASCAPAYroenix Ave., 

ASCAP HL RBH 53 
AND THEN WHAT (Copyright ControVMoney Mack, 

BANYWHERE99BUT HERE Major Bob. ASCAP/Big 
loud Shirt ASCAPACG, ASCAP), WBM CS 58 

ARUNGTON (Universal, ASCAP/Songs Of The Vil- 
lage, ASCAP/EMI April, ASCAP/Sea Gayle, ASCAP), 

HL CS 44 
AS GOOD AS I ONCE WAS (Tokeco Tunes 

BMVSony /AN Tree, BMOBig Yellow Dog, OMVFIori- 
daCracker BMI) HLCS6;H10051 POP 80 

AUN SIGUES SIENDO MIA (Warner - Tamerlane, 
BMVTeocal, BMI) LT 17 

AXEL F (Famous, ASCAP/Mach 1 Publishing, 
SESAC), HL H100 97; POP 62 

BABY 11A BACK (ByetaII Music, ASCAP,Famous, 
ASCAP/Latino Velvet, BMVSongs Of Universal, BMI), 
HL POP 39 

BACK THEN (Mike Jones, BM /Universal, 
ASAP /Carnival Beats, ASCA ), HL, H100 64; POP 

60 
BACK TOGETHER AGAIN (Esign Music Corporation, 

BMVScarab, BMI) RBH 62 
BAD CHICK (Trill Productions. ASCAP/Wamer- Tamer- 

lane. BMVArtist Publishing Group, BMI), WBM, RBH 

50 
BADO (ColliPark, BMVEMI Blackwood, BMVEWC, 

BMVDa Crippler, BMV2 Players, BMVMike Jones, 
BMVWamerTamerlane, BM), HLNVBM, H100 29: 
POP 61; RBH 16 

B-BOY STANCE (Larsiny, ASCAP/Swim Beata, 

SESAC/Universal Tunes, SESAC/Songs Of Universal. 
SESAC HL RBH 89 

BECAUSE OF YOU (EMI April, ASCAP/Smelly 
Songs, ASCAP /12:06 Publishing ASCAP/Smells 
LikeMZGFSOCAWDwightFrye .MI )-HUWBM,- - 

H10023 POP 16 
BEHIND-THESE-HAZEL-EYES (Smelly Sanggs 

ASCAP/Maratone AB SDM/Zomba, A'SCAPAlasz 
Money Publishing, ASCAP/EMI April, ASCAP), 
HLWJBM H10016 POP 14 

BELLY DANCER (BANANZA) (Noka International, 
ASCAP/Famous, SCAP/Plangent Visions, PRS), 
HL H100 38. POP 23 

BE MY ESCAPE (Gotee, BMUI Went Fishing And All I 

Got Was This Lousy Publio)), WBM POP 72 
BEST I EVER HAD (¡WB, ASCAP/Mascan. ASCAP), 

WBM CS 18; H100 63; POP 70 
THE BEST MAN (Blaine Larsen, SESAC/Megan 

Beautiful. SESAC/Slay The Giant, SESAC//VIvSiaapragtthon 

The Collective BMVBack In ThelSaddeMASCAP) 
Of 

WBM CS 43 
BEST OF YOU M.J. Twelve, BMVI Love The Punk 

Rock Music, BMVSongs Of Universal BMVLiving 
Under A Rock. ASCAPNniversal, ASCAP/Flying Ear - 
form BMI1 HL H100 49; POP 46 

BETTER LIFE (Chi -Boy, ASCAP /Guitar Monkey, BMI), 
WBM, CS 4 H100 62 

BEVERLY HILLS E.O. Smith, BMI) H10011; POP 6 
BIG BWE NOTE Tokeco Tunes, BMVSony/AN Tree, 

BMVBig Yellow Cog. BMVFlorida Cracker, BMI) CS 

BIALYS GOT HIS BEER GOGGLES ON (Castle 
Street, ASCAP/Munah, BMI/Texabama Music, 
BMVKatank Music, BMI), WBM, CS 20 

BOONDOCKS (blamer- Tamerlane BMVSeII The Cow, 
BMI/Tower One BMVWB ASCAP/Tower Two, 

ASCAPBLA,AOCAr),WBM CS 28 
BOYFRIEND (Big A Nikki, ASCAP/EMI April, 

ASCAPACStuff, BMVArtH005v, BMVEMI Blackwood, 
BMVJohn Shanks Music, ASCAP/WB, ASCAP), 
HL/WBM H10024.POP22_ 

BREATHE (2 AM) (AnniBonnaMusic, ASCAP), WBM, 
POP 55 

BRIGHTER THAN SUNSHINE (blamer- Tamerlane. 
BMVWB, ASCAPANamer Chappell, PRS/Benjamin 

Keeston Hales Publishing Designee. PRS), WBM, 
POP 95 

B.Y.O.B. (Sony /AN Tunes, ASCAP/Ddevil, ASCAP), 
HL. POP Bt 

e titers I1 Nazareth, 

BMVEMI Blackwood BMI) BH 70 
CANTA CORAZON (Éstefan Music Publishing, 

ASCAP) LT 24 
CATER 2 U (Sony /AN Tunes ASCAP/Beyonce, 

ASCAP/Kelendna, ASCAP/Michelle MW, 
ASCAP/EMI Blackwood, BMVRodney Jerkins. 
BMVNotting Dale, ASCAP/Black Owned Musik, 
ASCAP/Ric Rude, ASCAP). HL. H100 37; POP 100; 

RBH 10 
CHARIOT (G. DeGraw Music, BMVWamer- Tamerlane, 

CBHAARLE MLyAySB8POP )AME: WILSON 
0((¡Zomba 

Songs, 

COME A )LITTLE CLOSER (Sony /ATV Tree 
1 

BMVSony /AN Cross Keys, ASCAP), HL, CS 21, 
H100 89 

COME FLY WITH ME (Brooklyn Mint Publishing, 
BMVEMI April, ASCAP /Caner Boys, 
ASCAP/Zaboughabi, ASCAP /Royally Network, 
ASCAP/Fox 5 Publishing. CAP/Steadv Road Pub- 
lishing ASCAP/WonishhMusic, SOCAN/EMI Black - 
wood, BMI HL RBH 55 

COME WHEN !CALL (Sony /AN Tuns 

COMINPTO YOUR 
Harm, 

((Big Lave, ASCOAP/Carol Vin- 
cent And Associates, SESACAB, ASCAP/Rich 
Texan, ASCAP), WBM, CS 42 

COOL ((Hara'uku Lover Music ASCAP /C iron 
BMVEMI Blackwood, BMI), 

Music, 
H100 21; POP 17 

CRO SSSSSS MY MIND (Universal ASCAP /Jatcat 
ASCAP/Blue's Baby, ASCAP /Ja -Qui, ASCAP/No 
Gravity, ASCAP/EMI April, ASCAP). HL. RBH 43 

CUANDO A MI LADO ESTAS (EMI April, 
ASCAP/Hecho A Mano. ASCAP/Universal Musica, 
ASCAP LT 9 

CURIOUS (Yayo Music, ASCAP/Universal 
ASCAP/Food, Water & Shelter, ASCAP) 

ASCAP/Universal, 
85 

DEAR SUMM ((Carter : rys, ASCAP/EMI April 
ASCAP/F.O.B., ASCAP/Mchoma, BMIModlew, BMI), 
HL, RBH 

DELICIOUS SURPRISE (I BELIEVE IT) (Chrysalis. 
ASCAP/War Bride, ASCAP /Jezebel Blues, BMI), HL 
CS 25 

DEM BOYZ (Regina's Son, ASCAP/Dieniahmar 
Music, ASCAP/Jeezy Music, BM Iywid It, BMVGrif- 
fin Ga. Finest BMVEMI April, AS AP/lshmoot 
Music BMVWamer- Tamerlane BMI), WBM, RBH 40 

DIAMONDS,nnFROM SIERRAgA LEONE (Please Gimme 

BMVEMI Blackened BMVFourtDeuce Publishing, 
ASCAP/You Cant Take It With You, ASCAP/EMI tined 
Catalog, BM arwin. ASCAP), HL/WBM, POP 66 

DIAMONDS ON MY NECK pars What's Up, 
ASCAP/Swia Beata. SESAC/TVT ASCAP/Universal 
Tunes, SESAC/Songs Of Universal, SESACAarner- 
Tancedane, BMVT'Ziah's Music, BMVChe Royalty Net- 
work, BMVTeamstas, BMVEMI April, ASCAP/EMI 
Blackwood, BMVMy Own Chit, BMVJustin Combs, 
ASCAP/Big Poppppaa A), H BM, RBH 100 

DIRTY LITTLE SECRET (Smells Like Phys Ed, 

ASCAP/BMG Sono, ASCAP) H100 65; POP 37 
DOESNT REMIND ME (Disappearing One, 

ASCAP/LBV Songs, BMVMelee Sa Music 
BMVMe 3 BMVEMI April, ASCAP HL, H10ó84 

THE DOLLAR (EMI Blackwood, 
ASCAP), 

Gassed Hit - 
ties, BMI) HL CS 50 

DONCELLA (EMI April, ASCAP/EMI Blackwood, BMI) 
LT 39 

DONT CHA (God Given, BMVPZiah's Music, 
BMVEnsign, BMI), HL H100 7: POP 4 

DONT UE (will.i.am BMVNawasha Networks, 
BMVJeepney BMVCh River, BM/Headphone 
Junkie Publishing. ASCAP/EMI April, ASCAP/Sasha 
Poco Songs, ASCAP/Sony /AN Tunes. 
ASCAP/Songs Of Universal, BMI), CLMIHL, H100 
19; POP 10 

DONT PHUNK WITH MY HEART (Careers -BMG, 
BMVZomba Sono BMVwill.i.am, BMVCherry River, 

BMVPrintz Polas,BMVSongs Of Universal, BMVEI 
Cuban. BMVEMI Blackwood, BMVMokotumbi, 
BMI) HUWBM, H100 39; POP 26 

DON'T STOP (EMI April, ASCAP/EMI Blackwood, 
BMI) LT 45 

DONT TRIP (Diamond Princess Music BMVChubby 
Boy, ASCAP/Money Mack, BMVMark Money Enter- 
tainment, ASCAP RBH 83 

DO YOU WANT FR ES WITH THAT (lavender Zoo 
Music BMVSony/AN Acuff Rose, BMVCircle C. 

CAP AS , HL CS 19 
DRAPED UP (Rmp My Pon International, 

ASCAP/Zomba, ASCAP /Carnival Beats, ASCAP/Uni- 
versal, ASCAP), HL/WBM, RBH 79 

DREAM BIG (Warner - Tamerlane, BMI) WBM, CS 33 
DREAMS (BlackWallStreet, BMVEach)Teachl, 

ASCAP/Hip Hop Since 1978, BMVPlease Gimme 
SMy Publishing, BMVEMI Blackwood, BMI), HL RBH 

DUENO DE H (Arpa, BMI) LT 18 

mium .tin, AP%CrowbP,:MI)L 

ERES DIVINA (BMG Songs, SCAP) LT 13 
ESTA NOCHE DE TRAVESURA (Universal -Musica 

Unica BMI) LT 28 
EVERYDAY (MLAR Publishing, BMI) RBH 94 
EXTRAVAGANZA (Mike City BMVWamerTamerlane, 

BMI/Please Gimme My Publishing, BMVEMI Black- 
wood. BMI) HLIWBM. ROH 52 

FATHER ELEPHANT Greensleeves, PRS: "Sir 
A RBH 86 

FEEL GOOD INC (EMI Blackwood, BMV80's Ka 
Music, BMVllndeground Animals, ASAP)'1100 
18; POP 18 

Fl HTIN' FOR (Captain Obvious, BMVShanCan, BMI) 
CS 49 

FIND YOUR WAY (BACK IN MY LIFE) (Kemunity 

FIX YOUh)BMG Songs, AGCAP), HL, H100 77, POP 
57 

FLY AWAY (EMI Blackwood, BMVFuII Of Soul, 
BM ulvan BMVUniversal, ASCAP /Almo 

P ASC A/Sailandra, ASSCAP /Ghetto Fabulous, 
ASCAP/WB, ASCAP /Jackie Frost, ASCAP/BMG 
Songs, ASCAP/Copyright Control), HL/WBM, POP 

FOLLOW THROUGH (G. DeGraw Music. BMVWarn- 
er- Tamerlane BMI), WBM, POP 84 

FOOTPRINTS (X.C.A.R.R. ASCAP /Greensleeves 
PRS/Livinsuting, ASCAP/Copyright Control) H1ó0 
94; RBH 35 

FREE YOURSELF (Mass Confusion, ASCAP/WB, 
ASCAP/CraigMan, ASCAP/DreamWgrks Songs, 
ASCAP/Universal, ASCAPMisan's Music, 
ASCAP/Music Of 1091, ASCAP /Cherry Lane. 

ASCAP), CLMM BM RBH 9 
FROM THE BOTTOM OF MY HEART (Black Bull, 

ASCAP) RBH 56 
FRUTA PROHIBIDA ( Univision, ASCAP) LT 46 

G 
GEORGIA RAIN) rrc.,rBN ,G BM S a iauraru 

Songs, BMVSon /AN Tree, BMVBig Yellow Dog, 
BMI). HL CS IT H100 78: POP 99 

GET R POPPIM IWamer- Tamerlane BM /Joey & 
Ryan Music, BMVS coil Storch, ASCAP/VT, 

Songs, BMVDade Co, 

y 

Project Music, 
44; POP 27; RBH 98 

GASCAPB bbaG e BMVNoontmeT Tunes, 
ASCAP /Jackie Frost. ASCAP/BMG Songs, ASCAP), 
WBM RBH 91 

GET NO 00H WEE (GG &L, ASCAP/Lab Rats, 

ASCAP/Hitco South, ASCAP/Music Of Windswept, 
ASCAP RBH 77 

GHëTTU (Mr. Malt Music, ASCAP /Cotta Music, 
BMV802 Music, ASCAP) RBH 37 

THE GHOST Of YOU (Blow The Doors Off The Jersey 
Shore Muisc, BMI) POP 93 

GIRL (Plastic Kosmos Music, ASCAP/Dust Brothers, 
ASCAP/Universal, ASCAP), HL POP 97 

GIRL TONNE (Staying High Music, ASCAPBondor, 
BMVAetist 101 Pu lis ing Group, BMI/Wamer- 
Tamerlane BMVBByIa 

-ck 
Boy Hatchet, BMVEMI 

Bllack- GOSonngssyDlUnsen B 
H100 52; 

Ú Hingge ÓMD ease Gimme 
MVEMII Blackwood, BMVSppecific'Harm 

ASCAP/Sony/ATV Tunes. ASCAP/WB. ASCAP). 

88 I Go to www.billboard.biz for complete chart data 

HAABM, RBH 93 
GO CRAZY (Young Jeezy Music, BMI/EMI April, 

ASCAP /Caller Boys, ASCAP /Cannon Music 
ASCAP/Chi- sound. BM)(AWWarner- Tamerlane, BMVEMI 
Blackwood BMI), HIJWBM, RBH 36 

GOLD DIGGER (Please Gimme 
hMyypPeublishing, BMVEMI 

, L/ WBM, 
Blackwood, 

- POPc1; RBHIj 
BM(Mti ac, 

GOOD IS GOOD (blamer- iamerlane BMVOId Crow, 
BMVCyyrillic Soup. ASCAP/Wixen, ASCAP), WBM, 
H10088 POP 82 

GOOD OLE DAYS (Phylvester, ASCAP/Big Loud Shirt, 
ASCAP) CS 24 

GOOD PEOPLE Music Of Windswept ASCAP/3 Ring 
Music, ASCAP ngs Of Windswept Pacific, 
BMVSongs Of ortch BMI) CS 53 

GOOD TIMES (Tommyland, ASCAP/Sonolrack, 
BMVEMI Blackwood BM Gimme Back My Publish - 
mg_ASCAP HL. H100 95' POP 54 

y 

GOTTA GETGOA (Shaniah Cymone ,ASCAP/EMI 
April, ASCAP/Mass Confusion, ASCAP/WB 
ASSACNAPP/MBassala 

b 
, ASCAP /Air Control, ASCAP), 

GOTTA GO GOTTA A LEAVE tf771TRED (Sony/ATV 
Tunes ASCAPA/SG Tunes, ASCAP /JuneOugSpade, 

78 

ASCAP), HLRBH 29 
GOTTA MAKE IT (Aprils Bo Music BMVl saratro 

ASCAPNncleBob Muic,, BMI/EMI Blackwo od, 
BMVKim 

, 

Mi 
Designee, 

ag c,S NAaÁVBMVVSSt 
ynnusic, ACAP //lmoSA/B , 

ASCAP/Nouuicydence Music Publishing, 
BMVBreka Music, BMI), HLAWBM, RBH 33 

GRIND WITH ME (Blue Star Publishing BMVBIack 
Boy Hatchet. BM MI Blackwood. BMI), HL. POP 49 

HAPPY HOUR (Bubbe Geee,, BMI/Noontime Tunes. 

BMVWamer- Tamerlane, BM( /God Given, BMIAsh- 
moot Music BMI), WBM, RBH 64 

HASTA EL FIN (Juan & Nelson, ASCAP) LT 42 
HEAVEN (EMI April, ASCAP/Wet Ink Red, 
ASCAP/ihatu Plum Song, ASCAPArs Tea Tyme, 
ASCAPBabooschka Worldwide Tunes, 
ASCAP/Songs Of Universal, BMVGoId Fever Music, 

HEMLENAL(RBH ONG & GOODNIGHT) (Blow The 
Doors 0 The Jersey Shore Muisc, BMI) I-1100 58; 
POP 42 

HE OUGHTAgKNOW THAT BY NOW (Universal, 
ASCAP/Songs 

2Of 
The Village, ASCAP/Filtawhirl, 

HERE BY ME (Escatawpa, BMVSongs Of Universal, 

HERES 
POP 
YOU (Sony /AN Tree, BMVMa or Bob, 

ASCAP/Sweet Summer, ASCAP/Warner-Tamerlane, 
BMI ), 18M CS 60 

HERE WHL/ E GO (Ras And Ta LBMVBlack Boy Hatchet, 
BMVEMI Blackwood BMVEMI April, ASCAP/Flyte 
Tyme, ASCAP), HL RBH 47 

HICKTOWN amen-Tamerlane, BMVBig Love, 

ASCAP/WB ASCAP /Carol Vincent AnofAssociates, 
SESAC1Y. WON, CS 14; H100 76 

HO 
ÓÓA0 (WOO ASCAP 

/Green Daze, ASCAP), WBM, 

HOLLABACK GIRL (Harajuku Lover Music 
ASCAP/The Waters Of Nazareth, BMVEMI Black- -- 
wood, BMI). HL H100 32 POP 30 

HOME (Michael Buble Publishing Designee, 
BMVAlmost October Songs, BMWniversal -MCA 
ASCAP /Alan Chang Publishing Designee, ASCAP), 
HL H10065 

HONKY TONK BADONKADONK (Music Of 

Windswept, ASAP /Big Borassa Music, BMVfhird 
Tier Music BMVEMI Blackwood, BMI HL, CS 56 

HOW TO DEAL (SoulSick Muzak, BMVJump Bean, 
BMVWBM, SESACBabyboys Little, SESAC oon- 
time South. SESAC), WBM, H100 100: PO 41 

I CANT STOP LOVING YOU ' r- :['unity, BMp RBH 

I DONT CARE (Team S Dot Publishing, BMVHitco 
Music BMVSongs Of Windswept Pacific, BMVIVO 
ASCAP/Scott Storch, ASCAP /Joey & Ryan Music, 
BMVWamer- Tamerlane BMI WBM POP 91 

IF YOU WERE MINE rbosha, ASCAP/Cid David 
ASCAP / Christenlen tdsic, ASCAP) H100 87; POP 
47 

I'M A KING (Crow Club Publishinq, BMVN. Josey 
Music BMVS. Merritt Music, BMVTVT BMVLil Jon 
00011 Music, BMVWhite Rhino BMVEMI Black - 
wood BMVSwizole Music, BMVC'Amore, 
BM/Prince Of Crank Music BMVAir Control 
ASGGAPBasá amba ASCAP} HL H100 82- RBH 18 

I'M FEEUNG YOU 
(K.StuR, 

MVAiHouse, OMVEMI 

h e a oe rBTASCA/'m S With The 
Jackson, ASCAP/WB, 

BMI) HL/WBM, H100 96; POP 68 
IM SPRUNG (Copyright Control) H100 41; POP 94; 

RBH 22 
IM TRYNA (First Avenue, PRS/BMG Songs, 

ASCAP/EMI April, ASCAP/Demis Hot Songs, 
ASCAP/Black Fountain, ASCAP/Tank 1176, 
ASCAP /Antonio Dixon's Musik ASCAPBnsign, 
BMVStratium Songs, ASCAP /Johnnie Law Music, 
BMI) RBH 60 

INCOMPLETE (Word, ASCAP / Glomo Music, 
ASCAP/Universal- PolyGram International 
ASCAP /Angelou ASCAP/Right Bank ASGAP/My 
Getaway Driver ASCAP) HVWBM OOP 83 

(I NEVER PROMISED YOU A) ROSE GARDEN 
(Sony /AN Tree BMI HL CS34 

IIJSIDE YOUR HEAVEN (Andreas Carlsson 
STIM/WB ASCAP/Universal ASCAP/EMI Black- 
wood, 

)io IMu 0P BB 

I SHOULD HAVE 
Saki 

(Ta vans Jones Music, 
BMVJanice Combs, BMVEMI Blackwood. BMVDa 12 
Music ASCAP /Justin Combs, ASCAP/EMI April, 
ASCAP), HL RBH 24 

I THINK I LOTIE U (Mike City, BMVWamer - Tamerlane. 
BMI), WBM RBH 80 

I THINK THEY UKE ME (Franchise Recordz Publish - 
ing ASCAP/Shaniah Cymone, ASCAP/EMI April, 
ASCAP/Thrown' Tantrums, ASCAP /Air Control, 
ASCAP/The Kid Slim Music ASCAP/Slide That 
Music, ASCAP), HL H100180; RBH 21. 

I WANNA BE LOVED (India B. BM/Universal -Songs 
Of Poly/Gram International, BMVDemontes, BMI), IiL. 
RBH 57 

ent,' Iniversa, 
ASCAP/Scott Storch, ASCAP , ASCAP), HL, POP 

JUST MIGHT (MAKE ME BELIEVE) (GreatGood 
Songs, ,ASCAP) CS 46 

THE JUST GIRL (Vaguely Familiar, ASCAP) H100 
35' POP 24 

JUST WANT YOU TO KNOW (Marstone AB, 

SSCAP) PÓP. A 
CAPA(asz Money Publishing, 

BMI) LT 10 
eon I "[music 

LA CAMISA NEGRA (Camaleon, BMVPeermusic III, 
BMb LT 29 

LAFFY TAFFY (Copyright Control) H100 98; RAH 34 
LA WCURA AUTOMATICA (WamenTamerlane, BMI) 

LT 40 
LA TORTURA (The Caramel House, BMVSony /ATV 

latin BMVNomad BMI) H100 26: LT 1; POP 34 
LET ME HOLD YOU (¡Shaniah Cymone ASCAP/EMI 

Aqppri 
l ASCAPAnvisibie, BMVChrysalis Songs 

B3 VAlmo Irving, BMI), HL. H10015; POP 26; RBH 

LIGHTERS UP (Notorious K.I.M. BMVWamer- Tamer- 
lane, BMVScoll Storch, ASCAP/TVT ASCAP), WBM, 
Hí0067' RBH 14 

UKE ME MLAR Publishing BMI) RBH 97 
UKE E EVER LOVED At ALL (WB, 

ASCAP/ScotSaxSongs ASCAP/Nn. ASCAP/Wamer- 
Tamerlane BMI), WBN) CS 29 

UKE YOU (Universal -MCA. ASCAP/Unicity, 
ASCAP/EMI April, ASCAP/Shaniah Cymone, 
ASCAP /Chrysalis, ASCAP/Naked Under My Clothes, 
ASCAP/The Kid Slim Music ASCAP/Jump And 
Shoot ASCAP/Universal, ASCAP), HL I-1100 3: POP 

21'ROH2 
USTEN TO YOUR HEART (EMI Blackwood 

BMVJimmY Fun Music, BMI) H100 17; POP 12 
LO BUSQUÉ ( Univision ASCAP) LT 49 
LONELY NO MORE (U pule Music, ASACP/EMI 

April ASCAP), HL H100 48 
LOOKING FOR YOU (Zomba Songs, BMVLiIIy Mack, 

BMVBabyYFinggers, ASCAP/Mirns, ASCAP /Shown 
Breroe ASCAP/Freddie Dee BMI), WBM RBH Al 

LO QUE PASO PASO (Los Canges, ASAP) LT 3 
LOSE CONTROL (Mass Confusion, ASCAP/WB, 

ASCAP/Royally Rightings, ASCAP/Warner-Tarner- 
lane, BMVBig Colorado Music BMVDeep Space 
Music, BMVPublishing Corp. Of America. BMVPure 
Energy, BMI), WBM. H100 9; POP 5: RBH 32 

MAKE HER FEEL GOODjeam S Dot Publishing, 
BMVHitco Music, BMVEO GT. BMI/MS Eight Zero 
Two Music BMVUniversal -Songs Of PolyGram Inter- 
national BMVEMI Sosaha BMVJonathan Three, 
BMI), HL, H100 90; RBH O8 

MAYOR QUE YO (Universal- Musics Unica, BMI) LT 8 

MESMERIZED Chyna Baby, BMVBingo Long. 
BMVHaleem, ASCAP/Life Print, ASCAP/Woman On 
Top Music ASCAPArving BMVScreen Gems -EMI, 
BMVFred 

Music, 
Music, BMI) RBH 65 

MI CREDO (Vander America BMI) LT 19 
MIL AMORES (Not Listed) LT 27 
MINE AGAIN Rye Songs, BMVSongs Of Universal, 

BMI /JaJaPo. ASCAPNniversal, ASCAP), HL RBH 74 
MIRA ME (Los Cangris, ASCAP LT 47 
MISSISSIPPI GIRL (WB, ASCAP/love Everybody, 

SESAC/Eve's Guy, SESAC /Carol Vincent And Associ- 
ates, SESAC WBM, CS 12 H100 66 

MISS ME BABY (Her Beautiful Song _ASCAP/Flood, 
Bumstead, McCready & McCarthy, ASCAP/Lanark 
Village Tunes ASCAP /Universal ASCAP), HL, CS 31 

MORE THAN WORDS (Almo. ASCAP /Color Me 
Blind ASCAP) HL, H100 45; POP 33 

MR. BRIGHTS1bE (The Killers ASCAP/Universal- 
PolyGram International, ASCAP), HL, H100 36; POP 

MUST BE DOM' SOMETHIN' RIGHT (EMI April, 
ASCAP/Songfighter, ASCAP/Back In The Saddle, 
ASCAP HL CS 30 

MUST BE NICE (Lyle, ASCAP) H100 43' RBH 7 

MY HUMPS (will.i.arn BMVSuggarar Hill, BMVCherry 
River, BMI) CLM 0100 4: POP 3 

MY KIND OF MUSIC (Jethropolitunes BMI) CS 57 

NADACONtIOO (Vander America, BMIBdimusa, 
ASCAP LT 43 

NADA ES PARA SIEMPRE (Sony /AN Discos, 
ASCAP) LT 5 

NADA FUE UN ERROR (Peermusic III, BMI) LT 41 

NAKED (First Avenue, PRS/BMG Songs, 
ASCAP/Demis Hot Songs ASCAP/Edmonds Music, 
ASCAP/EMI April, ASCAP/Tank 1176, ASCAP/Black 
Fountain ASCAP/Strange Motel Music 
ASCAP /Almo ASCAP/Antonio Dixon's 

Music, 

ASCAP), HL, i-100 47; RBH 8 

ÑOB MVBigp r ell 
LT 25 

w Dog, BM )))HLeCS 52 
NO DADDY (teamllSS Dot Publishing, BMVHdco 

Music, BMVBlackout Legacy, ASC9AP/Muzikfl Slate 
Of Mindz, ASCAP/Teaina Thomas Publishing 
Designee, ASCAP RBH 84 

g NO 
(Edddie Ógs, ASCAP/Z 

ASCAP) 
ASCAP , 

WBM RBH 54 
NO PUEDO OLVIDARTE )Edimonsa, ASCAP) LT 12 
NO TE PREOCUPES POR MI (Not Listed) LT 48 

ÖHïS tôOM SAC O d . '(Zomba,` 
ASCAP/Dmp Your Pants, ASCAP/Ted Bruner Publish- 
ing Designee ASCAP/Rondor, ASCAP /Copyright 
Control), WBM, POP 78 

ONE WISH (Stop Trying To Copy My Msic, 
BMI/Rodney Jerkins, BMVFred Jerkins III, 
BMVEnsign, BMVLaShawn Daniels, ASCAP), HL 
RBH 48 

OOTTA CONTROL REMIX) (Ain't Nothin' Goin' On 

ASCAPNniiversull, ASCAPeMG Songs, 
ASCAP /Juvenile Hell, AS AP/ 

SSCaneerso 

-BMG, 
BMVMusic Of Windswept ASCAPBlotter, 
ASCAP/Elvis Mambo, ASCAP/Bat Future, 
BMVJanellerene, BMVHard Workin Black Folks, 
ASCAP), HL/WBM, H100 6; POP 15; RBH 12 

len, : Er''ermusic 
LT 50 

PHOTOGRAPH (Warner- Tamerlane, BMVArm Your 

Dillo, SOCAN/Zero-G SOCAN/Black Diesel 
SOCAN/Black Adder Music, SOCAN), WBM, H100 
25' POP 31 

PIMPIN (Yayo Music, ASCAP/Songs Of Universal, 
BMVTodd Moore BMI) HL RBH 66 

PIMPIW ALL OVER THE WORLD (Ludacris, 
ASCAP /2590 Music Publishing, ASCAP/Scantz 
SESAC /Universal, ASCAP), HL, H100 28; POP 36; 
RBH 26 

PLAY (Crump Tight ASCAP /ColliPark BMVEMI 
Blackwood, BMI), 

Tight, 
H10010 POP 38; RBH 5 

PLAYAS ONLY (Zomba Sono, OMVR.Kelly, 
BMVScott Storch ASCAPLLBI ASCAPBIackWall- 
Street BMVEachlTeachl ASCAP RBH 87 

PLAY SOMETHING COUNTRY (Sony /AN Tree. 

BMVShggowbilly, BMVTum Me On Music, AMVStilI 
Working ki g0 

For 
54, e an, 

BMVICG, BMI), HL/WBM, CS 

10; 
PLEASE Scott Storch ASCAP ASCAP/Yoga 

Flame AMVEMI Blackwood, MVba Family Music, 
ASCAP/EMI April, ASCAP/Fbpsol Music, ASCAP), 
HL RBH 41 

POBRE DIABLA (Crown P, BMI) LT 30 
PON DE REPLAY (VNM Publishing ASCAP/Below 

Da Belt Music, BMVAMP Group Publishing 
BMVSongs 01 Universal, BMI 'Nylon Beat, BMI) 
H10012 POP 8; RBH 28 

POR BESARLE (WA, ASCAP) LT 26 
PRESIDENTIAL (White Rhino, BMVLiI Jon 00017 

Music, BMVTVT, BMWmgstore, ASCAP /C'Amore, 
BMVSwizole Music, BMVEMI Blackwood, BMVMe & 
Marq, ASCAPBasajamba, ASCAP/Ben Hill Tiger 
Music ASCAP/EM April. ASCAP /Air Control, 
ASCAP) HL RBH 45 

PROBABLY 
HL. 

BE THIS WAY (Almo, 
ASCAP/lrving, BMI), HL CS 9; H100 68 

PUMP IT (EMI April, ASCAP/wdl.i.am BMVJeepney, 
BMVCherry River. BMVAvenue XIII BMVReach Glob- 
al Songs, BMI/Headpphone Junkie Publishing, 
A0QA0i r1 MMf POP v5 

QUE IRONIA '' '.iT32 
QUIEROOUESEPAS ''.. "oAguirre BM) LT31 

RAKATA (Brown Marble, ASCAP LT 6 
A REAL FINE PLACE TO START (Universal -Poly- 

Gram International, ASCAP/Spunker Songs, 
ASCAP/Sony/ATV Cross Keys, ASCAP/Worley 
World, ASCAP), HL, CS 1; H1BO 40; POP 79 

RECOSTADA EN LA CAMA (Not Listed) LT 23 
REDNECK YACHT CLUB (This Is Hit, ASCAP/Mus- 

tang, ASCAP/Wilbums, ASCAP/Stage Three Songs, 
ASCAP) CS 3: H100 5¡10Y 

ASCGAAP/UBBO, 

LATINO 
LTO16onder 

Ruiz, 

RIGHT HERE (Greenfund, IAASPCCpAPPA.m.nob dj 

ASCAP), 
ASCAP/My 

B H100 773 POPi90 
ASCAP/WB, 

RUN ITT Scott Storch, ASCAP/TV T, ASCAP/Team S 

Dot Publishing, BMVHitco Music, BMVSongs Of 

Windswept Pacific, BMI). HL. H100 31; POP 50. 
ROH 15 

SCARS (Viva La Cucaracha ASCAP), HL. OLIO 34. 
POP 20 

SHAKE (ColliPark, BMVEMI Blackwood, BMVEWC, 
BMVDa Crippler, BM MHI ASCAP imbero 
ASCAP gCudde, OMI)lH 00 72; RBH 69 

SHAKE IT OFF (Rye Songs BMVSon s Of Universal, 
BMVShaniah Cymone ASCAP/EMI April, 
ASCAPBasa'amba, ASCAP /Air Control, 
ASCAP/Bab oys Little, SESAC/Noontime South, 
SESAC/WB , SESAC/Naked Under My Clothes 
ASCAP /Chrysalis, ASCAP), HI/WBM, H100 2; POP 

2' RBH 3 

SIDE DIDN'T HAVE TIME (Curb Songs 
ASCAP/Sweet Manic Music ASCAP /Create Real, 
ASCAP/Pat Price BMI). WBM, CS 38 

SHE LET HERSELF GO (Zomba Songs, BMVSuflerin' 
Succotash. ASCAP/Sony/ATV Tree, BMI), HL/WBM, 

SHE'S OOTTA MY UFE (MLAR Publishing, BMI) 
RBH 95 

SHINE ON )RiHops Inc., ASCAP/EMI April, 
ASCAP/Get Ripp'd Music. BMVRandy Coleman 
Music, BMI), HL. POP 71 

SHOES (Sony /AN Cross Keys. ASCAP/Miss Hall ie, 

ASCAP/Pugwash BMVPurple Cape, BMVBrianS 
Dream, ASCAPACG, ASCAP/Nilldawn. ASCAP/Red 
Cape ASCAP ), HL, CS 39 

SIEMPRE TU A MI LADO (Crisma, SESAC) LT 21 

SINCE U BEEN GONE ( Maratone AB STIM/Zomba. 
ASCAP/Kasz Money Publishing, ASCAP), WBM, 
H10033 POP 28 

SITTIN' SIDEWAYZ (Paul Wall, ASCAP /Carnival 
Beats. ASCAP/Universal, ASCAP /Carnival, ASCAP), 
HL, H100 93, 08H 49 

SKIN (SARABETH) (Mike Curb, BMVSweet Radical, 
BMVCooI Hand, ASCAP), WBM, CS 16; H100 79 

SLOW WIND (Zomba Songs. BMVR.Kelly, BMI) RBH 
42 

SOCIOS (TN Ediciones, BMI) LT 35 
SO HIGH (Jobete, ASCAP /John Legend, BMVCherry 

River, BMgVNew Wave Hip Hop, ASCAP/Four Deuce 

SOLO QUEDATE EN SILENCIO (BMG Songs, 
ASCAP) LT 2 

SOMEBODYS HERO (¡EMI it ASCAP/Pang n To 

BMVEMI Blackwood BMVShaye Smith, 
BMVCareers -BMG 

Blackwood, 
Songs, BMI), 

HL CS H10059 
SOMEONE WATCHING OVER YOU Gams 
Melodies, ASCAP/Universal, ASCAP/October 12th, 
ASCAP/Hitco South. ASCAP/Yazzoom, ASCAP). HL. 
RBH 72 

SOMETHING MORE (Greatergoodsongs, 
ASCAP /Jennifer Nettles, ASGAP/Dirkpit, BMI) CS 13; 
H100 74 

SOMETHING TO BE PROUD OF (Songs Of 

Windswept Pacific, BMVGottahaveable BMVWaI- 
lerin, ASCAP/Song Of Bud Dog ASCAP/Music Of 
Windswept ASCAP CS 2; H10046 

SORRY FOR THE STUPID THINGS (ECAF, 
BMVSony/AN Songs, BMVBOobie & W Songs 
BMIMlarner- Tamerlane, BMI), HL/WBM, RBH 82 

SO SEDUCTIVE (Yayo Music, ASCAP/Universal, 
ASCAP /50 Cent, ASCAP/Merza Publishing 
ASAP/EMI April, ASCAP), HL, H100 81: POP 74; 
RBH 39 

SOUL MEETS BODY (EMI Blackwood, BMI), HL, 

POP 85 
SOUL SURVIVOR (Young Jeery Music, BMI/Noka 

Intemational, ASCAP/Famous, ASCAP/EMI Black- 
wood, BMI), HL H100 20; RBH 4 

SPEED OF SOUND (BMG Songs, ASCAP), HL POP 

S.S.T. (SADES SWEETEST TABOO) (Controversy, 
ASCAP/Universal, ASCAP/Silver Angel, 
ASCAP/Famous ASCAP), HL, POP 67 

STAND BACK UP (Dirkpit, BMVGreatergoodsongs, 
ASCAP /Jennifer Nettles, ASCAP) CS 51 

STARS (Meadowgreen ASCAP/Sugar Pete, 

ASCAP/EMI CMP ASCAP) H100 69; POP 45 
STAY (Super Sa in Publishing, BMVtomba 

ASCAP/Feemstar Music, ASCAPBaylock Music 
Publishing BMVSolomon Ridge Music, 
ASCAP/Publishing Designee For PZayas, 
ASCAP /Jobete, ASCAP), WBM, RBH 59 

STAY FLY (Tefnoise, BMI/Music Bosources BMVAII 
My Publishing, BMVHoId My Own, ASCAP/Mouth 
Full ' Gold, ASCAP Jobete ASCAP/EMI April, 
ASCAP) HL H100 75' R61-1 25 

B 

STAY WITH ME (BRASS BED) (Sony /AN Cross 
Keys, ASCAP /Only, BMVTerry McBride BMVStill 
Working For The Man, BMI/Wilmington Road, 

M HiSSUGAR, WE'RE GOIN DOWN (Chicago X oftcore, 
BMI /Sony /AN Songs, BMI), HL, H10013; POP 13 

SUMMER GIRL (Jessica Andrews, ASCAP/Universal, 
ASCAP /Chaggy Buss, ASCAP/Wamer- Tamerlane, 
BMVGreen Ivy, BMI), HL/WBM, CS 59 

SUMMER TAW MIAMI (Bovina, ASCAP/EMI April, 
ASCAP), HL, RBH 90 

TAURUS HERE Soulsmith Music ASCAP/Claymore 
South Music. ASCAP/WB, ASCAf/Sons Of K-oss. 

LT 44 
TELL ght WeBMllrving, BMVilme4Flytes, 

Knoll, 
BMVSongs 

R River, MVSong Of 
01The 

BMI), 
CLMML, H10071; RBH 20 

TEQUILA MAKES HER CLOTHES FALL OFF (Heavy 
Leather, BMVChobe. BMUNotewrite, AMVFiddle- 
stock.BMI) CS 22 

TESTIFY (Songs Of Universal, BMVSenseless, 
BMVPlease Gimme My Publishing, BMVEMI Black- 
wood, BMVGoId Forever, BMI), HL, RBH 67 

TEXAS (J B Daniel, ASCAP/Water Bound, 
ASCAPMIurrah BMVTexabama Music, BMVKatank 
Music, BMI), WBM, CS 41 

THERE IT GO! (THE WHISTLE SONG) (Copyright 
ControVDarin Joseph, ASCAP/Terrence Anderson 
Publishing Designee ASCAP RBH 51 

THESE BOOTS ALV: MADE MADE WALKIN (Criteri- 
on, ASCAP) POP 63 

THESE WORDS (EMI Blackwood, BM/in-Genius 
Songs, BMVEMI April, ASCAP/Sonic Graffiti, 
ASCAP), HL, H100 27; POP 19 

THEY DON'T UNDERSTAND (Coburn, BMVTen Ten 

Tunes ASCAP), WBM, CS 54 
THIS IS HOW A HEART BREAKS (U Rule Music, 

ASACP/EMI April, ASCAP/Murlyn, ASCAP), HL, 

H100 56; POP 44 
TIEMPO (Ser-Ca, BMI) LT 37 
TURN IT UP (Scott Storch, ASCAP/LVT 

ASCAP/Chamillitary Camp Music, ASCAP /Clover G, 

BMI) RBH 68 

U -CAN GET R ( Poppa Intemalional Publishing, 
ASCAP) RBH 96 

UNBREAKABLE (fellow. ASCAP/EMI April 
ASCAP/Please Gimme My Publishing, BMVEMI 
Blackwood, BMWncle Bobbys Music, BMVFuII 
Force, ASCAP), HL H100 61; POP 96; RBH 17 

UN HOMBRE QUE NO HA SIDO EL DE TUS 
SUE-OS (World Deep, BMVSony/AN Latin, BMI) 

LT 38 
UNTITLED (HOW CAN THIS HAPPEN TO ME ?) 

(WB, ASCAP/Wet Wheelie, SOCAN High- Mainte- 
nance, COCAN). WBM, POP 86 

UPS & DOWNS (My Own Chit, BMVEMI Blackwood. 
BMVCrompton Songs, BMVWarer- Tamerlane, 

BMVGibb Brothers, BMVCareers -BMG, BMI RBH 92 
USA TODAY (EMI April, ASCAP/Ti- Angels, ASCAP), 

HL CS 35 
USED 

O/MusicHOf StaageThrreé BMVSonyy//ÁÑTe, 
BMI), HL CS 40 

VEN BAlLAtO (Luan, ASCAP) LT 11 

VEN CONMIGO (EMI Blackwood, BMVFbace Rock 
BMI) LT 34 

VETE VETE (Mia Mussa. ASCAP) LT 20 
VIVEME (WB ASCAP) LT 7 

WAKE ME UP WHEN SEPTEMBER ENDS (WO, 
ASCAP /Gree n Daze. ASC AP ), WBM. H100 B, POP 7 

WAKE UP (Vegan Boy Music, ASCAP/EMI April, 
ASCAP/Dead Executives Publishing BMVHi ary Duff 
Music, ASCAP/EMI Blackwood, BM»), HL H100 91; 
POP 56 

WE BE BURTON' (Dusty Rock, PRS/EMI April, 
ASCAP/Diwall Music, ASAP/DelanoRenaissance, 
ASCAP/150 Lafayett Music, ASCAP/Ultra, 
AS CAP/Challwa,, ASCAP/}b p Style Music Publishing, 
ASCAP/Copyright 

qMI 
Blackwood, BMI), HL. 

H 'POP 59 RBH 44 
WE BELONG TOGETHER (Rye Songs, BMVSongs 01 

ASCAP/SeaI Music, ÁSCAP/BMGASoCnggss, 

April, 

ASCAP/Naked Under My Clothes, ASCAP/Chrysalis, 
ASCAP/Sony/ATV Songs, BMVHip Chic, 
BMVABKCO, BMVWameeTamerlane, BMVBallads By 
Design Music, BMVMister Johns), HL/WBM, H100 
5' POP 11; RAH 6 

WELCOME TO JAMROCK (Biddah Muzak 

ASCAP/ZNS Publishing, ASCAP/EMI April, 
ASCAP/Universal-Songs Of PolyGram, MI), HL 
H100 55; POP 73' RBH 23 

WHERE DA AT? ¡Christopher Dorsey, BMVChopper 
City, BMI RBH 998 

WHERE WE BOTH SAY GOODBYE (EMI Australia 

SESAC/Sea Keepper, SESAC), CS rsy, 
WHO DID YOU THINK I WAS (Sony /AN Tunes 

ASCAP/Specific Harm, ASCAP), HL, H100 92; OOP 

53 
WHO YOU'D BE TODAY (Careers -BMG, BMVEvans- 

ville D "' is Typewriter Music, BMI) CS 26 
WISH YOU WERE HERE ( POP 76 
WORK IT OUT ';hristian Tabernacle Publishing, 

BMVGod And Me Music ASCAP RBH 46 
THE WORLD TURNED UPSIDE DOWN (BMG 

Songs, ASCAP), HL POP 87 

AS AP/Sony /ATV Tree, BMVLove Monkey, BMI), HL 
CS 37 

otist',L1 
YOU AND ME (G-Chills, : MVSongs Of DreamWaks, 

BMVColeision. BMVSongs Of The Knoll, BMVCherry 
River, BMVWamer- Tamerlane, BMI), CLMI BM, 
H100 14; POP 9 

YOU'LL THINK OF ME (Almo, ASAP /Original Bliss, 
ASCAP/EMI April, ASCAP/Ty Me A River, 
ASCAP /JesKar, ASCAP). HL, POP 52 

YOUR BODY (Marco Bleu Publishing, BMVBIue Star 
Publishing, BMVBIue Carrott Diamond Publishing, 
BMVSilverplatinumy2k Publishing, BMI/The Nickel 
Publishing. MVBIack Boy Hatchet, BMVEMI Black- 
wood, BMVHerbilicious, ASCAP/Black Fountain, 
ASCAP/EMI April, ASCAP), HL H100 22; POP 35; 
RBH 30 

YOU'RE GONNA BE (ALWAYS LOVED BY ME) 
(Universal, ASCAP/Danny Orton Songs, ASAPA(arles 
Music, ASCAP) HL, CS 47 

YOU'RE LIKE COMIN' HOME (Seven Peaks, 
ASCAP /Out Of This Planet. ASCAP/West Moraine, 

ASCAP/Welk A CAP 
/WB, ASCAP/Platinum Plow, 

H100 83 
YOUR MAN (EMI April, ASAP/Sea Gayle, 

ASCAP/EMI Blackwood, BMI), HL CS 45 
YO VOY (EMI April, ASCAP/Los Cangris, ASCAP/EMI 

Blackwood, BMI) LT 22 

Data for week of OCTOBER 1, 2005 I CHARTS LEGEND on Page 86 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

Billbearel 

M A R IC A C 
For ad placement call 1 -800- 223 -7524 or write Jeff Serrette at classifiedsïà)billboard.com or fax 646 -654 -4798/99 

REAL ESTATE 

MORNING VIEW 
THE WORLD FAMOUS "LIVE IN RECORDING 

STUDIOS & MALIBU'S PREMIER RANCH ESTATE 

5.4 Ocean View acres overlooking famed 
Zuma Beach. Grand Estate includes 6 
bdrms plus 2 gst apts. Lush all usable 
grounds: ol, stables, graded area for 
N/S TennisoCourt, organic orchard & 
vegetable garden. Fantastic business 
& home combo! $8,000,000. 

Carol Bird 
310317.9346 
cbirdinmaiibu.com 

IrvFl I BAVKFR 
Parvtcws 

C ateau Margaux 
Estates at Valhalla, Montville, NJ 

Offered at $5.5 Million 
Set in the beautiful Morris County 
community of Montville, the Estates 
at Valhalla has become a destination 
for those who appreciate the best life 
has to offer. Built by one of the area's 
finest builders and lavishly furnished 
by an award -winning designer, with all 
furnishings included, the Chateau 
Margaux is a palatial grand manor for 
the most discriminating buyer. Home 
is set on 2 acres and has 5 bedrooms, 
5 full baths and 2 half baths. The 
Estates at Valhalla is located just a 
short drive from Routes 80 and 287 
and is within easy reach of Manhattan. 

f 
Realty 

(973) 334-1232 
www.FarrnbrookRealty.com 

STORE SUPPLIES 

PLASTIC 
DIVIDER CARDS 

BLANK OR PRINTED 

800 -883 -9104 
AU-MAJOR CREDIT CARDS ACCEPTED 

REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 

TODAY 
1 -800- 223 -7524 

OR 
646- 654 -4697 

REAL ESTATE 

(Private gated (1-.state In Los «Feliz 
4955 Los Teliz Blvd. 

Private gated 'Estate w ii est .House/Ofire or'Rerordinq Studio. 4Bd + ç'Ba, approx 5114 

! If _Newer gourmet ;Kitchen with Tro f ssìonal Viking t Burner Stove and Convection Otra, 

Double 'Door Viking 'Fridge Freezer, Viking 'Warmer 'Drawer, renter Island with Concrete 

lop and prep. sink. granite Countertops. Custom 'Tiled 'Flooring Skylights and View of the 

Obsenotore 'Private 'Patio leading from the Jiichen to'Barheque area. 'Breakfast room with 'Trench 'Doors leading to enclosed 'Patio. many 

custom details throughout the home.'Downsairs guest room with Large walk -in Closet and 'Bathroom en -sulle with custom 'Faux finished 

walls. 'Family room athli Treed Door, leading out to a private rolled courtyard and 'Water 'fountain. grand 'Tim Story 'Foyer with 

'Dramatic 'Wrought Iron Staircase. :Waster 'Bedroom suite with 'fireplace and'Balconies. grand -Master Bathroom with Custom Slate, full 

Shower and Spa 4últ dual walk -in closets. View of the Observatory. 4th 'Bedroom with Bathroom en-suite, 'Plantation Shutters door leading 

to wrap-around 'Balcony Laundry 'Roam upstairs. 'Dual 'Pane ll'l'L protected windows. 'Dual LI/C'he Zone units. guest iiaa e 

:Hardwood 'Floors,'Batliroom and :Kitchenette,'DSC and Satellite Jiookups, separate :4/C unit. 

Call 'Brian (For (Private Showing 315 -207 -2100 
See Virtual 'Tour and Afore at www.BrianBord.com 

LDWELL BANKER 
`Email - Brian @BrtanBord.com 

PREVIEWS Offered at 02,750,000 BRIAN BORD yj -Ga (ul$ 201 -210) ' -'- 

Splendid Seclusion in Tarzana 
19260 Linnet St. 

Welcome to wur very own Private Gated Estate on nearly a flat acre. Splendid Seclusion located In private South of the 
blvd. in Tarzana. A gated driveway welcomes you Inside to an extremely well presented and spacious single story Estate. 
Main house has 3 bedrooms & 4 1/2 bathrooms. Gourmet Kitchen with Professional Wood Range, Granite counters, side by 
side Sub -Zero Refrigerator and Freezer, built -in Wine Cooler, Custom Bar Fridge. Many custom details throughout this 
home, once owned by the family of a Famed Entertainer. Kitchen opens to a Vine covered Patio for outside dining. Master 
Bedroom has designer Fabric Walls and Tvo Mater Bathroom Suites. Peo walk -In closets, one being a Dressing room, 
French Doors leading to a Private overlooking Huge Grassy Area and Garden. Library room with Wood burning Fireplace 
and Living room with Wood burning Fireplace. New Copper Plumbing, New Main Line. 3 NC units with New Ducting and 
Heating Filter System. Updated Electric Panel. Living room and Family room with new Porcelain and Marble Thing. Aqua 
2000 Water System Installed in both houses. Recessed Lighting throughout the home, new space age Mono Lighting System 
in Games room and Living room. Invite your Guests to stay in the Separate Guest house. Guest house has IWo Bedrooms 
and IWo Bathrooms, Kitchen, Family room with cozy fireplace. Separate A/C Sparkling Pool. 3 Peo Car Garages. Tvo 
Electronic Security Gates for easy in-out access to property. 

Call Brian For Private Showing 

818 -207 -2100 
See a Virtual Tour and More at www.BrianBord.com 

Email - Brian @BrianBord.com 

Offered at $2,100,000 
i LDDWELL BANKER 

PREVIEWS 

CVOS NM 
im 

M opaa.TyGamaa ,.. Ho.r.o 

yv..amtp.a. 

a .gnaMn,ncmu,e.mrymaMnarwuaMp 
owaeeaaeaeK 

w Way" provuaoumuam.aauaa 
M. accuracy ottquare IBRIAN BORD¡ 

11n 

Thunderbird Heights 
Rancho Mirage California 

Outstanding estate overlooking the valley, 
main residence has 3 master suites and 
the detached guest house has a great 
room and 2 bedroom suites, 3 car 
garage, double golf cart garage, very 
private pool and spa, and is being 
offered designer furnished: 

$3,500,000 
Carole, Serge and Toni 

760- 779 -4481 
Email: caro /esergeandtoni@windermere.com 

Website: carolesergeandtoni.com 

Thunderbird Heights 
Rancho Mirage California 

Outstanding estate sitting on approx. 
7.2 acres, main residence 3 bed- 
rooms, 5 baths, 2 bedrooms, kitchen, 
living room, 3 bath guest house, pool 
house, pool and spa, tennis court, 
tennis cabana, 8 car garage and golf 
cart garage 

$8,900,000 
Carole, Serge and Toni 

760 -779 -4481 
Email: caro /esergeandtoni @windermere.com 

Website: carolesergeandtoni.com 

13II_I_130ARD CLASSIFIEDS 
IVIOVE LUXURY REAL ESTATE TO -1-HE 
STARS REACH THE HIGH- POWERED 

WORLD O1- 
IVIUSIC & EN1-ER-IAINIVIEN F 

Call Mark Wood - Real Estate Manager 
661- 270 -0798 - Fax: 323 -525 -2395 

Billboard@musician.org 
1- 800 -223 -7524 

Reach all the movers & shakers every week 
through the pages of Billboard 

a force in the music/entertainment 
industry for over 100 years 

TbeßHlboardStore 
www.orderbillboard.com 

YOUR ONE STOP STORE FOR... 
Bilboard Directories Billboard Merchandise 

Billboard Books Magazine Subscriptions 
Sale Items And much more... 

OCTOBER 1, 2005 I www.billboard.biz I 89 
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Sotheby's 
INTERNATIONAL REALTY 

Sout.Err. Cahfornia Pro 

256 ACRE RANCH $15,000,00D 
Santa Ynez Valley. Prime rolling usa:le land with giant 

oaks & pastures. Key location, cicse to Los Olivos. 

Redwood bans, old & replicated fan- hses, gst hse. 

Brady/Brady 805.391.0587 

EXQUISITE OCE:AVVIEWI $6,900,000 
Santa Barbara. lèlar Stone Fa m Horse, 50' Infinity 

pool, cabala & Tenne. 3.000bctle wine cellar. Gated. 

Hsehold fmshngsaiail. rtiy_ 
&marrre'erkins 805.565.8643 

PREMER LOS FELIZ SPANISH 55 908,000 

Los Fe iz. C1926, laingty estored 6bd/5 1/2Da + riedia 
rm, library, ofc, pl /spa, gst ise /pI rei, 4fpls, sturning city 

vus. 
Rosemary Low/Brett Lawyer 323.6605885 

87L1 ST LEE IRVE ú5,250,000 
amsl S-rip. CIarnirç siele 3id pvt hideaway ona3- 
prof( 1 acre beFinl gee: erg neck, city /conan views, 

pJspa 3tdf3ta gmt 1st 4 2TpL 

Pip Buck 310.385.7218 

HAL LEVITT ARCHITECT $3,595,000 
Hancock Park. 1 sty spectacular 38(113.58a plus of- 

fice on cul-de -sac ovedcoking Wilstire Country Club 
wfbreathtaking panoramic ws.Stunniig! 

Denny Kaga.o f 310.428.8686 

BEACHFRONT ,F_WEL $3,299,000 
Oxnard. 3 -stor contempaar on Silver Strand. 

Beautifully mairtsird 4)dl3ta km. Mt has sitting 

area, frplce, bath vrnelk-r shvr;jacuzzi. 
;an ' Caminite 310.345.7544 

OPEN 2 -5 09/25/05 

300 S MCCADDEN P. ACE $3,201,000 
Hancock Park. Staély Tito in Hpark. Dramatic step 

down living room wt beamed ceiling, awesome prohibi- 

tion bar, 5bdl5ba, gst hse, pool. 
Sharon Alperin 310.588.3708 

8671 FRANKLIN AVENLE $3,195,000 
ansec Shp. 'v Eat arelic Capeod abone 

Erne: Srb w /anaárgjetirer views, drivavay lean 
tc 4bd 4Tba. _tae Re grants. 

3,heror Alperin 31C888.37í ' 

PRISTINE UPPER EAST $1,595,000 
Santa Barbara. This lovely upper East home is the 

epitome of comfort and elegance. 3bJ2.5ba, formal dr, 

den, ofc. Wale to downtowr & Missies. 
Rhonda Grant 805.895.7886 

1344 WARNER AJEDUE $1,595,000 
Westwood. Cha-ninç hure it faou ous oal. 3bd /3ba 

+ den, remodelec Filches & baths, 2 fireplaces, hdwd 

firs, & open flcor ¡ion. A raust 3eci 

Patricia dodson310.888.3705 

3218 HAMILTON WAY $998,000 
Silver Lake. 4 units - Fantastic owner i user w/ character 

details, updates, great income. Hi ceilings, hdwd firs, 

fireplaces, & views! 
Joseph Lightfoot 323.665.1108 

1316 WESTERLY TERRACE $995,000 
Silver Lake. All units vacant! (2) 2bdflba units (1) 

lbd /lba unit, pvt yd & decks. Views of Dwntwn. Rare 

opportunity, come see to oelieve! 
Placial/Clark 323.671.2330 

OPPORTUNITY KNO:KB $1,55C,000 

Los Fe iz. Extraordilary mar units boast hdwi fl s, Ig 

spacious public rrn , sys updated. Duplex plus sap 2 

story twnhse. www.' 935Cemmonwealth.corr 
Kirk & Karen 213.718.1275 

OPEN 2 -5 09/25/03 

3220 N KNOLL DRIVE $889,000 
Hwd Hills E. High style & hip. Arch'i finishes. State of art 

kit. Open fir plan. 2bd12ba, media nu/bonus. Deck for 

entertaining. Very cool. 
Bryant/Rider 323.671.2322 

PRNATE- GO_F- CEEEFT $1,450,003 
Palm Desert. Quia, 5esceu cation in tte heart 

Irden Ric ge CC . Upgraced &fnshed to perection. Cri 

the gof couse. Beau MI Ws 
::a Bone 76C.837.4300 

OPEN 2-5 C3t254`. 

1658 CAMDEN AVENUE #305 $859,009 
Westwood. Stunning rred condo in one of Westwood's 
most sought after bldgs. Stone baths, gourmet k1á, 

coved celings, upper fir, must see! 

Giddins/Sklar 310.666.6365 

INDIAN RIDGE C.C. $719,000 
Palm Desert. Much sought after end location on the golf 

course. Pvt courtyard entry & enclosed garden w/ foun- 

tain off master, 3bdl2ba gem. 
Uta Bone 760.832.1517 

3003 RIVERSIDE DRIVE #103 $699,000 
Burbank. Medit style twnhm. 1600sgft, 3bd12.5ba 2 

story built 2003. Lots of upgrades. Hdwd firs, recessed 

lighting, 9ft cell. Vus, low HON. 

Placia/Clark 323.671.2330 

RUTH HARDY PARK $679,000 
Palm Springs. 3bd /2ba.Tastefully updated & remodeled 

mid -century classic, central location, pool /spa & views, 

lush mature landscaping. 
Randy & Andrew 760.327.9792 

3933 CUMBERLAND AVENUE $669,000 
Los Feliz. Contemp 2d /1ba bungalow w/ killer view! 
Redone kit, ba, roof, security system. Big backyd, one 
car garage. Appl Inc, wow! 

Julie Jones 310888.3841 

Beverly Hills Rodeo 

310.275.8686 

Beverly Hills Wilshire 
310.724.7000 

Erentwood Camarillo 
313.48' .6262 805.987.1557 

Hollywood Beach 
805.382.82010 

Los Feliz 
323.665.17010 

Malibu Paci -ic Palisades 
310A56.-.511 I 31 0.454.0080 
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!.Qcalsir.com 

GEOP -CEOUS OCEAN/AIA 1AEWS $4,250,000 
Montecio. 55 acre parel %haute: from Nontecito's 
Upper\ilage. Some vreyed 3, oil* orchards. Quiet 
and serene. 

áu:me Felons 80 .565.8643 

:6l) BARRYMORE DRIVE $3,950,000 
Oak. Spectacclar oceai yews. Over 11 acres of 
Areas all flat lard. Guesbouee, orchard, gaged, very 
ph-ate. 

Roemer), Low /Jim & Cary Shogren 310481.4305 

RANCHO MIRAGES FINEST $3,785,000 
Rancho Mirage. Private is gated. This estate has it all. 

Come home tc you- own resort wits mtn vistas and in- 

crecib e outdoor pa:ios. 
Uta Bole 760.E32.1517 

STUNNING CONTEMPORARY $3,750,000 
Santa Ynez Valley. 20 acre: w/6,600 sqft new home 

with the upmost quality. Large uit lily barn excellant 
irrigation cap for vineyard. 

Claire Hansen Ellingsberg 805.680.0929 

1004: HILLGROVE DRVE $2,500,000 
BHPC. 3esutifel mid -ce itrry rrodaa wI Travertine firs, 
living iv & din ng ope, b pool. Ht wl stainless steal 
appliarcee. 

rfJraylVesterg 310481.6260 

!8a BJNDY DRIVE $2,495,000 
Brentwood. Beaaiful post A beam 3bd /2ba hale. Kit w/ .i iecabs, sub- zero, vikirg rrg, granite courtiers, pool 
- gated property. 

Murat' Weisberg 310.481.6260 

EXTREME STYLE $2,250,000 
Santa Barbara For the irr aginative person who likes to 
tlink"outside the boe. 3bdl2ba home. Pool, sauna, 
Jacuzïi. Very Fhvate. Trug a one -ci-a -kind. 

Gina Fenad 805.455.1046 

OPEN 2 -5 09/25105 

2240 HLLHURST AVENUE $1,839,000 
Los Feliz. The perfect fixed) Lcoking kr that property to 
renovate & get top dollar? W0 sqft + 9,660 lot. Asking 

$337 per sqft. 
.3o: emery Low 323.660.5885 

PALMLLALAQUINT& $1,350,000 
La Quinta 3bd /3.5ba exauie sew Palmila home. 
Fab western vi.s right of waeu Tr3erine fir thru -out. 
Heritage Colf mail. Ofc 3 casia 

Shery Ovens 76G 250.5325 

RICE HOME WIGREAT POOL $- ,195,000 
Sara Ynez. 3bd2.5ba on .cl- ie-sac on almost 1 acre. 
Lare living area, tile floors, rock fireplace, French 
loots, patio. Roos for homes. 

Claie Hansen- fidingsberg 805580.0929 

OPEIt245 09/25/05 

1330 WESTERLY TERRACE $1,145,000 
Slyer Lake. Amazing 4bc,2ba owners unit. Downtown 
views, redone w+ many e1ras. Two tbd units & a stu- 
dio. 

./ seph Lightfoot 323.665.1108 

VISTA LAS PALMAS $1,095,000 
Palm Sphngs. Sexy Alexander remodel, 3bcl2ba, new 
kitchen, lushly landscaped 3, unique, gorgeous mtn 
views, custom garage dos. 

Hair'Sven/fvkr 766.327.9792 

2647 CORRAL TAS DRVE $829,000 
Silver Lake. Quiet cul -de -sac Hdwd fis, copper pipes, 
steel :asmnnt windows Crgisal 4.)'s modem home. 
City 8.rrcuntain views. 

Jo.e31 Lichfoot 32E665.1108 

5711 W. DENNY AVENLE $549,000 
North -lol!ywaoi. Grt opp. Ir liC1-104t3 & Entertainment 
Dist. 3bd32ba sts on Ig N. hatureteeslxlnt yd around 
sweeth3use. Close to al. 

Scott 6 kt:nda ktnkin 310.493.4141 

0.1 HAMMOND #115 $787,500 Et Hwd. 12ft ceilings, voluminously lit, 3bd tri -level. 
Expansive, premier locatioe. 0 mer unit, city 4, tree -top 
ie' s. Hurry! 

Chis 3ensigner 310388.3888 

FIXER IN THE MESA $750,000 
Palm Springs. Terrific opaty to renovate a 4bd12.75ba 
home w/ pool 8 mtn views Located in the exclusive and 
historic Mesa area of Palr Sphngs 

Alen Six 760.325.9200 

EASY LANG $749,000 
Santa Ynez Valley. 4bd/ ba Sycamore Ranch home. 
Brigh: kitchen opens to paio,family rra, fireplace, 3 -car 
garage & easy to maintair lawn w /sprinklers. 

Deena Harwood 805.325.1452 

PFFECT FOR GOLF LOYEFS $535,000 
Sara Ynez Valley. Situated ai a knoll overooking 3 

tairea-s, surrounding hills, & Solvang in the distance. 
'bcßta. Gated oommunit -, championship gdf. 

Irene Bierig 805250.0584 

DESERT PALM VILLAS $189,900 
Palm Springs. f bdl1 ha. (Mere can you find a hideaway 
in PS tot this price' Cloe to casiso and village. New 
carpet & paint, shows beautifully. 

Sabrina Layton 760.880.2195 

SM PENTHOUSE $18,000 
Santa Monica. Spectacula rsti & ocean vus from this 
fab 3bdl2ba PH unit in Oc ear Towers. Rsrt livng w /24hr 
sec, pool, spa & privacy. 

Scott & helda Temkin 310.481.4311 

Palm aeser: 
D0.837.4300 

Palm Sp-ings P< -a 
7E(.325 9200 I 626.229 C9(19 

Sacits Barbara 
805.969.9993 

Sr nta Monica 
?'0.26D .8200 

Santa Yiez Val et' Sunset Strie 
$05.638.3757 I 310.205.03C5 

lVcstlake Viage 
8)5.495.200(3 
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HELP WANTED 

Interns Wanted 
Jump -start your media career by interning at VNU Business Media. We publish over 50 

business publications, stage more than 50 trade shows and conferences and operate 
approximately 200 business -to business electronic products around the globe, covering 
some of the most powerful industries in the world including entertainment, retail, 
media, travel and design. 

We currently have intern opportunities in the following areas: Editorial, Sales & 

Marketing, Finance, Production, Operations, and VNU eMedia Information Marketing. 

Qualified applicants must be from undergraduate or graduate institutions that agree to 

grant academic credit to students in return for program participation for one semester. 
The candidate should have a strong desire to pursue a career in the business -to-business 
arena. An interest in magazine publishing is a plus since many of the internship oppor- 
tunities available at our publications, which indude but are not limited to Billboard, 
Adweek, and The Hollywood Reporter. We seek candidates with proven records of lead- 

ership and achievement who demonstrate the capacity for continuous development. 
Also important is the ability to communicate ideas clearly, and to work collaboratively. 
Additionally, candidates must have strong computer skills including Word, Excel, Access 
and PowerPoint. 

Interested candidates should e-mail a cover letter indicating their area of interest and 
a résumé to: internships@a vnubusinessrnediä.com. 

Visit our website: www.vnubusinessmedia.com. 

Only candidates selected for interviews 
will be contacted. No phone calls or agen- 
cies please. 

Vvnu business publications 
usa 

sTo 0, , 1 If I L' A 1 
UPON INSTRUCTIONS FROM THE SECURED CREDITOR FOR THE ESTATE OF 

"World Renowned Recording Studio" 

MCCLEAR DIGITAL 
THURS., OCT. 20th -1 OAM 

LOCATION: 225 Mutual St. Toronto, Ont. CANADA 

PREVIEW: Wednesday October 19th - 9AM to 5PM 
PARTIAL LISTING . 

Instruments 
Equipment 
System 

`Generator 

FOR SALE BY PRIVATE TREATY 
Recording Console: 2005/2003 Studer Vista 7 digital mixing system 
Note: This console is for sale prior to the auction date by pnvate treaty 

Mixing Consoles Protools Hard Disk Recorders Microphones Musical 
Signal Process Equalizers Signal Products Reverb Software Film 

Optical Amplifiers Noise Reduction Speaker Systems Phone 
Tape Recorders Test Equipment Time Code /Syncro Tools Video 
/Amp Monitors & TVs Sound Library Office Furnishings, plus more 

NOTE: AVAILABLE FOR SALE AS A COMPLETE PACKAGE! 
Contact Odd Knudsen 1 -800 -263 -1469 

SEE OUR WEBSITE @ www.danburysales.com FOR FURTHER DETAILS 

AUCTIONEERS FOR FURTHER 
. APPRAISERS Danbury LIQUIDATORS 0 -263 

SALES SUBJECT OFBUYER'S PREMIUM 

T-SHIRTS 

BACKSTAGE 
FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 
or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520 -443 -0100) 
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Accounting Manager 
Experience with a music company/ 
publisher who understands royalty ac- 
counting, digital rights, and related 

areas would be an advantage to candi- 
dates applying for this position. 
Responsibilities: 

Directly responsible for m/e close 
and balance sheet support schedules. 

Oversight/responsibility, for integrity 
of financial statements. 

Preparation of annual budget, month- 
ly forecasts, and all related variance 

analysis. 
Perpetration of company's forecast 

and management of NP, NR, bank 
reconciliations, and deposits. 

Implementation and preparation of 

company's sales tacking and projec- 
tion. Must be keenly accurate, a 

strong, clear communicator and inno- 
vative. Interest in music industry a plus. 

Must also be very conscious of and 
able to meet deadlines in what can be 

a very intense work environment. 
Beverly Hills based company. 

EOE 
Box 670, 

Billboard Classified, 
770 Broadway, 

New York, NY 10003 -9595 

STATE of CALIFORNIA, Dept. of 
Parks and Recreation. Announce- 
ment For Open Bids Doheny Mu- 

sic Festivals - May 2006 and Sep- 

tember 2006. Persons interested 
in bid requirements should con- 
tact: Doheny State Beach, 25300 
Dana Point Harbor Drive, Dana 
Point, Ca. 92629. Attn: Special 
Event Permit Coordinator or 

e -mail: doheny@parks.ca.gov. 
Deadline for bids will close 

November 15, 2005. 

BUSINESS 
OPPORTUNITIES 

BUSINESS OPPORTUNITIES 

AS SEEN ON TV MUSIC CO HAS 
KILLER MODERN ROCK HITS 

COMPILATION PROJECT 
READY TO GO! TOP SHELF TV 

COMMERCIALS, NATIONAL 
DISTRIBUTION, CALL CENTER, 

FULFILLMENT ALL IN PLACE. WE 
ONLY NEED CAPITAL FOR THE 

AD CAMPAIGN. $100K 
MINIMUM PAYS ROYALTIES ON 
GROSS. EASY 2X ROI. CDS ARE 

READY TO SHIP. SERIOUS 
INQUIRIES ONLY 

CALL 760 -325 -8663. 

NOTICES/ 
ANNOUNCEMENTS 

Volunteers Needed 
If you will be in the NYC area from 

October 23rd -26th and would like to 

volunteer for the Billboard Touring 

Conference and Awards please 

contact: Rosa Jaquez 

bbevents @billboard . com 

646.654.4660 for more 

information visit: 

www.billboardevents.com 

DUPLICATION /REPLICATION 

CD & OH Manufacturing 

2500 CD's 
Only $1999 

Includes: On Disc Printing Bar Code 
Full Color Printed Booklets Cello Wrapping 

1 -877- 633 -7661 
www.OddsOnRecording.com 

Visa Mastercard Amex Discover 

(D DVD CDPONM SHAPED CO CASSETTE PACKAGING 

NEED CDs? 
the choice is 

CRYSTALCLEAR 
D I S C & TAPE 

Trusted experience lot over 30 years. 

1000 CDs S999! 
(Complete! Rera!! Ready) 

;91000 Promo CD Pack S599! 

1000 DVDs $1499! 
(Complete! Rerall Ready) 

7 -BOO -tBIBD -0073 
www. crystalclearccis . corn 

ME D I A V V O I \KJ® 1 O O O RETACDSEADY 

INTERNATIONAL, INC. 

1- 800 -211 -4689 

WANTED TO BUY 

TOP $ PAID 
For: Cds, Lps Cassettes, 

Videos & DVDs 
Call (201) 986 -0909 
Fax (201) 986 -7755 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50C. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890ó000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

small: stwrylomus@aol.com 

PROFESSIONAL SERVICES 

NOW MANUFACTURING DVD's 1N -HOUSE CALL FOR DETAILS 

300 Pa`eg°E: $ 775e00 

1000 PCD : $ 1099.00 

Includes: I -color booklet & 
! -color CD label from print -ready 
film, jewelbox, shrink wrap 

Includes: 4 -color booklet & 
2 -color CD labol from print -ready 
film, jewelbox, shrinkwrop 

CO-J- VINYL PROMO 
0 0 1 2 " VINYL $799.00 Additional LP's: $1.30 each 

500 12" VINYL $1,249.00 REORDER $699.00 

1 000 12" VINYL $1,779.00 REORDER- $1199.00 

PACKAGES INCLUDE: WHITE JACKET w! HOLE MASTERING FULL PROCESSING 

TEST PRESSINGS 2 -COLOR LABELS (stock badceround) 'iH RINKWRAP QUICK TURN AROUND 

z-Ae heart 

I a''' yy ; 
dame 

ASK FOR OUR FREE BROCHURE! 

Rainbo Records CD DVD VINYL CASSETTE 
1 738 Berkeley St. Santa Monica, CA 90404 (310) 829 -3476 
Fax: (3 10) 828 -8765 www. rainborecords.com info@rainborecords.com tir 

1,000 CDs 
in full -color jackets for just 

$990! 
Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com /bb 

IF YOU HAVE A 

PROFESSIONAL SERVICE 

YOU'D LIKE THE MUSIC INDUSTRY 

TO KNOW ABOUT 

CALL BILLBOARD CLASSIFIED TODAY 

at 1.800.223.9524 

or email jserrette @billboard,com 

I CAN HELP YOU... 
LOOKING TO H RE TRAT IDEAL CANDIDATE TO FILL 

A RECENTLY OPENED POSITION... I CAN HELP YOU 

ARE YOU TRYING TO GENERATE NEW BUSINESS 

FOR THE COMPANY... I CAN HELP YOU 

LET ME HELP YOU... CALL JEFF SERRETTE TOLL FREE 

1- 800 - 223 -75241 -646 -654 -4697 

FAX 1- 646 -654- 4798/99 

classifieds ©billboard. corn 

www.americanradiohistory.com

www.americanradiohistory.com


backbeat 
n 

Getting 
your music olaced in TV 

ads and TV shows is big business. 
This was very avident on the "Name 
That Tune" panel, which was moderated 
by Billboard brand marketng editor 
Michael Paoletta, far left. He was joined by, 
from left, panelists Grey Worldwide senior 
VD /director of music Josh Rabinowitz. Spirit 
Music Group senior director of film /TV music 
Peter Shane, Antenna CEO Chris Stephenson 
and Ghostly International CEO Sam Valenti. 

Today's 
consumers are faced with vas .. 

ways of listening to music, encompassing Pods, 
mobile phones, blogs and videogames. Navigating this evolving 

terrain was the Focus of the "Me Generation" panel. Shown, from left, e 

MTV Networks VP of promotions Joe Armenia, Virgin Records artist Juliet, 
MySpace VP of marketing and communication Jamie Kantrowitz, Billboard co- executivc 

editor and panel moderato, Tamara Conniff, Sony BMG director of U.S. business development 
Kevin Kiernan, Midway home Entertainment director of licensing Mark Morrison and AOL 

Music /Radio Network director of music industry relations Jared Willig. 

od 
ciao DJs _` a cori ,. way, 

baby. During the "New School Jocks" panel 
DJs discussed building sourds around software and 

grooves around gear. Shown, fron left, are panelists W Olive, 
Billboaro BeatBox columnist and panel moderator Kest Mason, DJ 

Three, Junior Sanchez and DJ limes editor Jim Tranayne. 

The dance industry gathered 
at the 12th annua Billboard 
Dance Music Summit, a 
three -day gala packed with 
power players, panels and 
parties that began Sept. 19 at 
New York's Unior Square 
Ballroom. A Billboard Q &A 
with international DJ/ 
producer/remixer Stuart Price 
highlighted the event; panels 
engaged such topics as 
technology, brand marketing, 
licensing and radio formats. 

(Photos: Haim Bargig) 

The aptly titled panel 
°Money (That's What I Want)" offerec 

an ön -dept' look into the often difficult-:o- 
navigate terrain of song publishing. Moderated 
Bi'boa -d legal and publishing editor Susan 

seccnd f`om left the panel was an investment in e 
attendee's future. Shown, from left, are Bug Muez se 'y Veletri BMI senior executive of European whter- 

relations Brandon Bakshi, Next Decade Entertainmert VP of crettïve 
aftairs and licensing Monica Carton, songwriter Curtis Richardsor and 

SouncExchange membership director Neeta Ragoowansi. 

Music 
Plant artist Georgie 

Porgie, left, and No -Mad Industries 
artist Joi Cardwell took a break between 

panels to smile for the camera -and to discuss 
the buzz surrounding their duet "It's Over." The track, 

which originally appeared on DJ Mike Cruz's two -disc 
set "Arrival" (Live /Music Want), will soon be serviced to 

club DJs wit h new remixes. 

Billboard 
co- executive editor 

Tamara Conniff helmed the 
"Bill ÿoard Master Class" panel, which 
focused on new business models. Shown, 
front left, are 3 Artist Management GM 
Suzann Brantner, Conniff, DJ in the Mix 
president Eddie Gordon, Ultra Records president 
Patrick Mosey, Warner Bros. Records director of 
danm and lifestyle marketing Orlando Puerta 
andartists Jan Johnston and Barbara Tucker. 

Pictured, 
from left, are "Marriage 

Counseling' panelists Rumblefish 
CEO Paul Anthony and Pope Talent/ 

System Recordings artist W Rap sharing their 
personal brand marketing experiences. 

Summit 
attendees spent time 

with dance music royalty by 
ray of the "Pioneers of Dance/ 
Electronic Music" panel. Billboard 
brand marketng editor Michael 
Peoletta, seccnd from left, kept the 
ciscussion lively, with the oioneers 
snaring their Aortes-both the bitter sod 
the sweet -from days gone by. Shown, 
from left. are Patrick Adams, Tom 
Moulton and Paul Simpson. 

Today's 
u _ dance music fans enjoy their music 

en multiple radio platforms, from terrestrial and 
satellite to cable sod the Internet. The "All Jacked Up" panel ` 

focused ors the process of getting dance music heard. Shown, from 
left, are panes.sts Robbins Entertainment VP of promotion Frank Murray, 

Sirius Satellite Radio director of programming Geronimo, C -Thru VP /GM George 
Hess, Billboard Radio Monitor top 40 /AC managing editor and panel moderator Chuck 
Taylor, KNRJ Phoeni. PD Rod Carrillo, Sony BMG VP of pop promotion Tommy Nappi, 

KNHC Seattle PD Jon McDaniel and XM Satellite Radio music director Alan Freed 
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EDITED BY MICHAEL PAOLETTA 

For more INSIDE TRACK ao to 
www.billboard 

1 

MADONNA'S CONFESSION 
Everybody is talking about Madonna and her new Warner 
Bros. album "Confessions on a Dancefloor." That includes 
producer Stuart Price, who is Madonna's main collabora- 
tor on the forthcoming album -and who was the focus of 
The Billboard Q &A at the 12th annual Billboard Dance Music 
Summit (see Backbeat, page 93). During the Sept. 20 one -on- 

one interview with your tireless Inside Track editor, Price spoke 
candidly about working with Madonna. Price -who was the 

musical conductor on the singer's Re- Invention tour -said the 
entire album, including the vocals, was recorded in his home stu- 

dio in London. Apparently, he has a female neighbor that cries 
throughout the day and night. So, if you listen closely to the album, 

"you may hear her on background vocals," Price said with a laugh. 
Madonna wanted to make an unabashed dance -pop album from the get -go, 

Price said. The continuously mixed, 12 -song set opens with lead single "Hung Up," 
which can be heard in the new Motorola ROKR /iPod TV spot. Other titles include "Get Together," 

"Sorry," "How High" and "Forbidden Love." He called "Like It or Not" the perfect way to close the album. Basically, it 

is Madonna saying, "This is who I am. This is what I do. Take it or leave it," Price told conference attendees, who were 

hanging on his every word. 
When talk turned to his life as Grammy Award -winning remixer (and DJ) Jacques Lu Cont, Price told the story of 

how he came up with the cheeky moniker. "I wanted to hear someone on the BBC get tripped up while saying it," he 
said, referring to the third word in the name. With a wide grin, he happily added, "Which has happened." 

KEYS NEAR -MISS 
Alicia Keys' "Unplugged" CD /DVD (due Oct. 11 via J) has 

no shortage of special guests, including Common, Mos Def, 

Damian Marley and Maroon5's Adam Levine. But the proj- 
ect nearly got a major lift from rock legends Bruce Spring - 
steen and Keith Richards, who had to back out at the last 

minute. "I was going to cry," Keys tells Billboard with a 

laugh. "Bruce and I were going to do 'New York City Sere- 

nade' but the schedule just conflicted. And with Keith, the 
day the show taped was the day the Stones started re- 
hearsal for their tour. But it was really lovely to reach out to 
people I admire and for them to be so down to do it." 

RETURN OF THE SMILEY FACE 
Bon Jovi has just matched an international chart record 
set by the Beatles. The New Jersey band's latest album, 
"Have a Nice Day," opens this week at No. 1 on Japan's 
Original Confidence (Oricon) charts, becoming its third 
album to do so. The Beatles are the only other interna- 
tional act to claim such a hat trick. Universal Music Japan 
reports that the album has sold more than 200,000 copies 
since its Sept. 14 release. Bon Jovi s first No. 1 in the land 
of the rising sun was "Cross Road" (1994) which sold 1.1 

million there; the second was "These Days" (1995), which 
sold 800,000 -plus. 

MISTER BIG STUFF 
Daddy Yankee's Oct. 8 concert at the AmericanAirlines 
Arena in Miami will be filmed for a pay -TV special set to 
air in November. It is the last stop on his Who's Your 
Daddy trek. The on- demand, pay -per -view will be avail- 
able through satellite, cable and DirecTV. Dish Network 
will carry it internationally. 

MILSAP'S BACK AT RLG 
RCA Label Group has re- signed country legend Ronnie Mil - 

sap. The artist scored 35 No. 1 hits during his first stint on 
RCA, which ran from 1973 until 1992. 

Meanwhile, RLG imprint Arista Nashville has dropped 
Carolyn Dawn Johnson and Rebecca Lynn Howard from 
its roster. 

LIKE HONEY TO A BEE 
After six years with Sony Music Nashville, director of press 

and publicity Anita Mandell is leaving Sept. 23 to form 
Big Buzz PR. The company launches Oct. 1 on Music Row. 

No clients have been announced. 

=FREE IS FA' 
Vince Clarke of British duo Erasure and his wife Tracy wel- 

comed Oscar James into the world Sept. 8. The first child for 

both, Oscar weighed a mighty 9 lbs. 10 oz. Track hears that 
the newly formed trio is doing just fine -and that, for some 

Executive 
TU R NTAI3LE 

EDITED BY SARAH HAN 

RECORD COMPANIES: Universal Music Group Nash- 

ville promotes Todd Fennell to senior director of produc- 
tion. He was director. UMG Nashville also promotes 
Amber Williams to director of media and artist relations. 
She was manager. 

Koch Records in New York names Veronica Villarreal 
director of children's marketing and business develop- 
ment. She was director of marketing and product 
development at Sony Wonder. Koch Records also taps 
Joe Mozian as director of marketing. He was senior 
director at RCA Victor Label Group. 

Broken Bow Records in Nashville promotes Lee 
Adams and Shelley Hargis to co- national promotion 
directors. Adams was senior director of Northeast 
regional promotion and Hargis was director of 
Southeast regional promotion. Broken Bow Records 
also appoints JoJamie Hahr as the new director of 
Southeast regional promotion. She was manager of 
secondary promotions at MCA Nashville. 

Sony Music Nashville elevates Amy Willis to associ- 
ate director of press and publicity. She was media 
coordinator. The media coordinator position has been 
filled by Middle Tennessee State University graduate 
Lauren Stephens. 

MICHAEL PAOLETTA, left, and 
STUART PRICE discussed the 
maki +- ,- ,_.; a's new album. 

reason, Oscar cannot stop playing with his toy synthesizer. 
Meanwhile, Clarke's Erasure partner, Andy Bell, is gear- 

ing up for the Oct. 4 release of his solo album, "Electric 
Blue," on Sanctuary. 

TIME OF HIS LIFE 
Sure, lead single "Feed Your Mind" from Paul Oakenfold's 
second studio album will first be heard in an international 
TV spot for Toyota (see story, page 30). Well, Oakenfold 
tells Track that the album, due next year, includes collab- 
orations with Los Angeles rock band Bad Apples, L.A. rap- 
per Spitfire, scratching pioneer Grandmaster Flash, Phar- 

rell Williams and actress Brittany Murphy. Oakenfold calls 
Murphy an amazing singer who is featured on "Faster Kill 

Faster Still Pussycat, "which he calls a "dirty house track." 
Oakenfold is also scoring two films: "Victims" and "Yel- 

low," which is being readied for its premiere at Sundance. 

MUY BIEN 
Mexican pop /R &B duo Sin Bandera is releasing its new 
album in November. Sources say the set will feature duets 
with Italian star Laura Pausini and R &B star Brian McKnight. 
Sin Bandera has been busy with several collaborations, in- 
cluding tracks with the Kumbia Kings and Franco De Vita. 

POSTMAN CAUGHT ON VIDEO 
Track has learned that the Presidents of the United States 
of America shot their latest video using only mobile phone 
cameras. The video for the track "Some Postman," culled 
from the band's last studio album "Love Everybody," was 

filmed in Seattle in just one day using a variety of Sony - 

Ericsson mobile video phones. Director Grant Marshall 
of Film Headquarters said he had spent 18 months look- 
ing for a band willing to go along with the mobile -only 
film concept. The band currently is playing limited U.S. 

dates, and is planning an Australian tour in October. 

DISTRIBUTION: Rich Peluso will leave his position as 

president of EMI CMG Distribution in Brentwood, Tenn., 

Nov. 1. He will become president of Denver -based the 
Safe Side, a child safety products company, Nov. 2. Peluso 
will remain in the Franklin, Tenn., area. EMI CMG 
Distribution also ups Greg Bays to senior VP of sales and 
marketing. He was VP of sales. 

DIGITAL: Sony Pictures Digital Sales and Marketing in 

Culver City, Calif., names Jason Wells VP of mobile. He was 

VP of business development at Handango. 

RELATED FIELDS: Warner Bros. Pictures in Los Angeles 
names Darren Higman senior VP of music. He was senior VP 

of soundtracks at Warner Music Group. 
HIT Entertainment in London names Peter Byrne executive 
VP of international licensing, merchandising and home enter- 
tainment. He was executive VP of global licensing and mer- 
chandising at Twentieth Century Fox Home Entertainment. 

Send submissions to shan @billboard.com. 

OOI)WO R KS 
GOLD AUCTION 
The T.J. Martell Foundation has partnered with Ill -Eagle 
Enterprises, which designs and produces awards licensed 
by the Recording Industry Assn. of America, to launch the 
Gold and Platinum Charity Auctions for Leukemia, Cancer 
and AIDS Research. Each month, for 10 days, music mem- 
orabilia enthusiasts can bid on eBay for framed, one -of -a- 

kind platinum or gold record awards. 
The inaugural auction began Sept. 12 and includes artist 

awards from the Killers, Big & Rich, Kelly Clarkson, the 
Black Eyed Peas and Gretchen Wilson. Those interested 
in bidding can access all Martell eBay auctions by click- 
ing on the eBay link at tjmartellfoundation.org. All pro- 
ceeds will benefit research done at the Mayo Clinic and 
other medical centers. 
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I1 

OF ..)M_ r.:. 

THE ESSENTIAL 
ZAKK WYIL1EDE / 1:: ILACK LA EIL SCDCIETY 

COLLECTION::::: 
2 ':: RANIED NEW SONOS 

DDSDMF 66DO MSDAY !NCO" 
19 SKUWCRUSIIING TUNES INCLUDING 

"STILLBORN", "BLEED FOR NIE", "COUNTERFEIT Gon", 
pp STRONGER THAN DEATH" AND MORE! 

CATCH ZAKK AND BLS ON TOUR THL'S FALL 
10/14/05 Saint Petersburg, FL Jannus Landing 

10/15/05 Pompano Beach, FL Club Cinema 

10/16/05 Lake Buena Vista, FL House of Blues - Orlando 

10/19/05 Winston -Salem, NC Millenium Center 

10/21/05 Washington, DC Nation 

10/22/05 Philadelphia, PA Electric Factory 

10/23/05 Sayreville, NJ Starland Ballroom 

10/25/05 Boston, MA Avalon 

KdN Ma SWIFT! 
U.)A)ZACD, lfwclf)Z6P 
ww[)KCN.BUN6D 

BOOZED, BROOZED & 
BROKEN-BONED (OVO) 

w.ZakkWylde.com 

black label .ucicEll 
Ilimae "a,.a 

T 

HANGOVER MUSIC 
VOL. VI 

THE BLESSED HELLRIDE 

10/26/05 

10/28/05 

10/29/05 

10/30/05 

10/31/05 

11/02/05 

11/04/05 

11/05/05 

New York, NY 

Baltimore, MD 

Hampton Beach, NH 

Province, RI 

Springfield, MA 

Toledo, OH 

Columbus, OH 

Cincinnati, OH 

Nokia Theater Times Square 

Sonar 

Hampton Beach Casino Ballroom 

Lupc's Heartbreak Hotel 

The lippodrome 

Bijou Theater 

Newoort Music Hall 

Bogart's 

11/06/05 

11/06/05 

11/09/05 

11/111/05 

11/12/05 

11/13/05 

11/1T/05 

11/19/05 

11/20/05 

Milwaukee, MI 

Indianapolis, IN 

Detroit, MI 

St. Louis, MO 

Chicago, IL 

Minneapolis, MN 

San Diego, CA 

Los Angeles, CA 

San Francisco, CA, 

The Eagles Club (The Rave) 

The Vogue 

State Theater 

The Pageant 

Congress Theater 

The Quest 

House of Blues 

Wiltern Theatre 

The Fillmore 

BLACK LABEL SOCIETY, 
L 

1919 ETERNAL 

1919 ETERNAL ALCOHOL FUELED ORFWTALITY... STRONGER THAN DEATH 

www.eaglerockent.com 

SONIC BREW BOOK OF SHADOWS PRIDE & GLORY 

A OI0$IO1 O / 
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Now On DVD for the first time - the legendary 
1971 Concert for Bangladesh 

2 -DVD Set In Stores October 25, 2005 
Featuring George Harrison, Ravi Shankar, 

Bob Dylan, Eric Clapton, Ringo Starr, 

Leon Russell & Billy Preston. 

Includes: 
Fu I length Theatrical Film of 
'The Concert For Bangladesh' 

'The Concert For Bangladesh Revisited' Documentary 
Previously unseen footage from 

rehearsals and sound check 
Photo gallery 
Mini Features 

5.1 Surround Sound 

Deluxe limited Edition also includes: 
Reproductions of concert poster and original handwritten ',irks 

60 Page booklet 
Postcards and Sticker 

Also available as digitally remixed 2 -CD set repackaged in 

hinge -box with a 36 -page booklet 

*PBS Television Pledge Special 
*High -profile world premiere event in LA 

hosted by UNICEF 

*Comprehensive press initiatives targeting 
key national and regional media outlets 
*Major television advertising campaign 

*Syndicated rcdio special and promotions 
in major market 

*Outdoor Advertising 

f,,..,s 

Standard Version: 
$29.99 

R2 970480 

Deluxe Version: CD: $29.99 
$49.99 35880 

R2 970481 

C P005 Apple film Inc. 

IN AID a UNICEF 

www.theccncertforbangladesh.com 
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