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5 February Heat 

Grupo Montez de Durango is 

one of three top Latin acts 
that will release a new album 
in the coming weeks. 
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13 Country Homecoming 

Ml grown up, LeAnn Rimes 
returns to her country roots 
with the release of `This 
Woman.' 

13 Spicy Makeover 

Emma Bunton drops her last 
name and her Spice Girls 
baggage for her U.S. solo 
debut, `Free Me.' 

Breaking news 
around the clock: 
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3 Doors 
Down: 
Up To 
Speed 
Hit Band Shifts 
Into Overdrive 
To Deliver 3rd Album 
BY MELINDA NEWMAN 

LOS ANGELES Call it a sign of the 
times: The release date for the new 
album by 3 Doors Down was set before 
the band had written the first note. 

That's because 3DD's managers 
struck a deal with Wal -Mart nearly a 
year ago that guaranteed a large buy - 
h for the album and ensured tremendous 
exposure for the band, but it also created 
a nearly immovable deadline. 

"Seventeen Days," so named for the 
amount o= time the band had to write the 
sprigs, bows Feb. 8 on Republic/Universal. 

"We worked backward from the Feb. 8 
date," says Universal Motown Records Group 
VP Tom Mackay, the band's A&R rep. "It was 
by far the most difficult record I've had to 

(Continued on page 59) 

3 Doors Down and singer /lyricist Brad Arnold 
lined the pressure of writing on a fierce deadline. 

Biz Unites 
At MIDEM 

Indie Solidarity, Gov't Relations 
At Heart Of Industry Confab 

BY EMMANUEL LEGRAND 

CANNES -Amid business meetings, conferences 
about the future of the industry and artist showcases, 
some of the most notable events at MIDEM happened 
behind closed doors. 

This year's trade show hosted many important 
meetings and gatherings, with worthwhile results. 
The industry as a whole was able to present its case to 
a handful of European politicians present in Cannes. 
In particular, indie labels made dramatic headway in 
their collective representation. 

Indie labels' organizations had a busy agenda. U.S. 

indies made progress in creating the American Assn. 
of Independent Music, laying out the foundation for 
the new body. 

The structure of the New York -based AAIM will 
(Continued on page 59) 

How Grammy 

Got Hip (Hop) 
BY GAIL MITCHELL 
and MELINDA NEWMAN 

LOS ANGELES -As rap 
and hip -hop experience an 
unprecedented level of 
influence on American 
culture, appreciation 
for the music is hitting 
a similar high -water 
mark in the creative 
community. 

Nowhere is that more 
evident than in urban 

(Continued on page 60) 
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Record Of The Year 
Green Dzy 
Chris Lord -Alge 
Rob Cavallo 
Usher 
Ludacri; 

The T -ak Starz 

Albun 0= The Year 
Greet Day 
Chris Lord -Alge 
Rob Cavallo 
Ushe- 
Andre riarris 
Jarr et "Sig Jim" Wright 
Jermzire Dupri 
Jimmi an 
Just Blaze 
Terry Lewis 
The -rak Starz 
Thicke 
Vidal Dais 
Alida Keys 
Easy Mo Bee 
Kerry "Krucial" Broti:rs 
Pat Viala 
Tirrtalar d 

Walter Millsap III 

Ph 12arrone 
Dwayne Wiggins 
Kunasi Hilliard 

Song Of The Year 
John Maier 
Alicia Keys 
Crag'Aiseman 
Dai e Estrin 
Doigtas Robb 
Che Smith 

Best New Artist 
Gre_.cnen Wilson 
Manori3 

Bes: Female Pop Vocal 
Performance 
Bjork (STEF) 

Gwen Etefani 
®ASCAP 20.'5 

Best Male Pop Vota 
Performance 
Prince 
John Mayer 
Elvis Costello (PRS; 

Josh Groban 

Best Pop Performance By 

A Dio Or Group N th Vocal 

No Doubt 
Maroon5 
Hocbastank 

Best Pop Collabo-ation 
With Vocals 

Steve Wonder & á <e 6 

Johrny Cash 

Best Pop Instrun-eital 
Performance 
Ben Harper 
Hera Alpert 
Russ Freeman 
Bru :e Hornsby 

Bes: Pop Instrumental Album 
Luther Vandross 
Her ry Mancini 
Rex Rideout 
Buc Harper 

Best Dance Recording 
Kylie Minogue (PRS) 

Best Electronic /Dance Album 
The Prodigy (PRS) 

The Crystal Method 
Pat I Van Dyk (GEM) 

Beet Solo Rock N'o_al 

Performance 
Melissa Etheridge 

Bruce Saringsteen 
Ton Waits 
Steve Earle 

Best Rock Performance By 
A Duo Or Group With Vocal 
Green Day 
The Killers 
Franz Ferdinand (PRS /GEMA) 

Elvis Costello & 
The Imposters (PRS) 

Best Hard Rock Performance 
Slipknot 
Incubus 
Velvet Revolver 
Metallica 

Best Metal Performance 
Slipknot 

Best Rock Instrumental 
Performance 
Rush (SOCAN) 

Steve Vai 

Best Rock Song 
Green Day 
Velvet Revolver 
Modest Mouse 
The Killers 
U2 (PRS) 

Che Smith 

Best Rodc Album 
Green Dai 
Velvet Revolver 
Tie Killers 
Elvis Costello & 

The Imposters (PRS) 

Hoobastaik 

Best Alternative Music Album 
Franz Ferdinand (PRS /GEMA) 

Modes: Mouse 
Björk (STEF) 

Best Female R &B Vocal 
Performance 
Alicia Keys 

Jill Scott 

E est Male R &B Vocal 
F erformance 
Usher 
Prince 
Brian McKnight 

lest R &B Performance E.y 

h Duo Or Group With M.cals 
Alicia Keys 
Tony! Toni! Toné! 
Destiny's Child 
Usher 
Earth,Wind & Fire 
Raphael Saadiq 

3est Traditional R 

/ocal Performanc 
'rince 

Best Urban/ 
Alternative Perfor 
Music 
fill Scott 

Best R &B Song 
Usher 
iermaine Dupri 
Prince 
Adonis Shropshire 
Alicia Keys 
Manuel Seal 

Ludacris 
James Phillips 
LaMarquis Jeff 
Sean G 

Best C 

Ushe 

Best Solo Performagtce 

ay-Z 
Lloyd ks 

Twista 

emporary R& 3 Album 

Best Rap Pe 

By A Duo Or G 

Beastie Boys 
Terror Squad 

Best Rap/Sung Collz boration 
Syleena Johnson 
Fabolous 
Twista 
Jadakiss 
Usher 
Ludacris 

Best Rap Song 
Rick 
Sha 

Che Sm 

Best Rap Al 
Nelly 
Jay -Z 
LL Cool J 

Beastie Boys 

Best Female Count -ykcal 
Performance 
Gretchen Wilson 

Best Male Country Vocal 
Performance 
Joìmny Cash 

Lovett 

Best Country Performance 
A Duo Or Group With Vocal 
The Notorious Che-r 
Asleep At The Wheel 
Big & Ri_h 
Dixie Chicks 

Best Country Col .oration 
With Vocals 
Kenny Chesney 
Alan Ja 

Georrait 
Country Ins -umental 

tormance 
Asleep At The Wheel 
Chris Thile 

Nitty Gritty Dirt Ban f 

Vassar Clement! 
Brad Paisley 
Albert Lee 

Best Country Siig 
Rodney Crowel 
Craig Wiseman 
Gretchen Wilson 
John Ride 

Best Co ntry Album 
Gretchen Wilson 

Best Bluegrass Album 
Ricky Skaggs 

& Kentucky Th Jnder 

Best Contemporary Jazz Albu 
Fourplay 

Best Jazz Vocal Album 
Andy Bey 
Queen _atifah 
Jamie Cullum 

Best Jazz Instrt.menta Solo 
Alan Broadben: 

Best Jazz Instrumenta 
Album, Individ.8l o' Group 
Branford Marsa I s Quartet 

Best Large Jazz Enserrble 
Album 
Maria Schneider Orchestra 
John La Barbera Big Band 

Best Latin Jazz Album 
Diego U-cola 

Best Gospel Performance 
Glacys Knight 
Ann Nesby 
Ben Harper & 

The Blind Bcys O= Alabama 

Best Pap /Con$emparary 
Gospel Album 
Avalon 
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est Southern, Country, or 
luegrass Gospel Album 
uddy Miller 
andy Travis 

est Traditional 
aul Gospel Album 
he Williams Brothers 
en Harper & 
The Blind Boys Of Alabama 

est Contemporary 
,u1 Gospel Album 
nokie Norful 
anex &The Peculiar People 

est Gospel Choir 
r Chorus Album 
rooklyn Tabernacle Choir/ 
Carol Cymbala 

est Latin Pop Album 
larc Anthony 

est Latin Rock/ 
Iternative Album 
lejandra Guzmán 
lieta Venegas (SGAE) 

est Traditional Tropical 
'tin Album 
ándido & Graciela 

C-7,1 A±/11,/ir Nmi 

est Salsa /Merengue Album 
ilberto Santa Rosa 
ictor Manuelle 
arc Anthony 

est Mexican /Mexican- 
merican Album 
)s Temerarios 

est Tejano Album 
nilio Navaira 
avid Lee Garza 
el Guzmán 
finny Sauceda 

est Traditional Blues Album 
mes Cotton 
.ic Clapton 

Best Traditional Folk Albu r 
Dave Van Ronk 
Rosalie Sorrels & Friends 

Best Contemporary Folk Tum 
Patty Griffin 
Steve Earle 

Best Native American 
Music Album 
Joanne Shenandoah 
Mary Youngblood 

Best Contemporary 
World Music Album 
Bebel Gilberto (uBC) 

Angélique Kidjo 
Gipsy Kings (SACM) 

Youssou N'Dour 

Best Musical Album 
For Children 
Dan Zanes and Friends 
Ella Jenkins 

Best Spoken Word Album 
For Children 
John Lithgow 
Peter Schickele 
Tom Chapin 

Best Spoken Word Alburr 
Tyne Daly 
John Lithgow 

Best Comedy Album 
Triumph The Insult Comic Dog 
Al Franken 

Best Musical Show Alburr 
Stephen Sondheim 
Phil Ramone 
Stephen Schwartz 
Adolph Green 
Betty Comden 
Leonard Bernstein 

Best Compilation Soundtra dc 

Album For A Motion Picture, 
Television Or Other Visual 

Stephen Endelman 

Best Score Soundtrack 
Album For A Motion Picture, 
Television Or Other Visual 

Jon Brion 

Howard Shore 

Best Song Written For A 

Motion Picture, Television 
Or Other Visual 

Benoit Charest (SOCAN) 

Annie Lennox (PRS) 

Fran Walsh (ARPA) 

Howard Shore 

Elvis Costello (PRS) 

Best Instrumental Composit of 
Gabriel Yared 

Maria Schneider 

Best Instrumental Arrangerr errt 

Phil Kelly 

Jorge Calandrelli 

Best Instrumental Arrangement 
Accompanying Vocalist(s) 
Vince Mendoza 

Buryl Red 

John Clayton 

Best Historical Album 

Johnny Cash 

Rick Rubin 

Best Engineered Album, 
Non -Classical 

Tchad Blake 

Producer Of The Year, 
Non -Classical 
Jimmy Jam 

Terry Lewis 
John Shanks 
Rob Cavallo 

Best Remixed Recording 
Jon Pearn (PRS) 

Jacques Lu Cont (PRS) 

Best Surround Sound Album 
Phil Ramone 

Best Classical Album 
Lorin Maazel 

Kenneth Schermerhorn 

Best Orchestral Performance 
Lorin Maazel 

Best Instrumental Soloist(s) 
Performance (with Orchestra) 
Kenneth Schermerhorn 

Best Small Ensemble Performance 
(with or without Conductor) 
Richard Stoltzman 

Best Classical Contemporary 
Composition 
Jennifer Higdon 
Tigran Mansurian (GEMA) 

André Previn 
Valentin Silvestrov (SCAU) 

Best Short Form Music V deo 
Green Day 
George Michael 
Franz Ferdinand (PRS /GEMA 

U2 (PRS) 

Steriogram (ARPA) 

Best Long Form Music Video 
C.oldplay (PRS) 

Music's 
Biggest Nights 

Belong to 

ASCAP 

www.ascap.com 
MARILYN BER3MiJs I PRESIDENT 

& CHAIRMAN OF THE BOARD 
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'tillboand NO. I ON THE CHARTS 

ARTIST ALBUM PAGE 

TH BK. _LéD20, 
THE GAME The Documenta 

BLUE RASS 

ALISON KRAUSS + UNION STATION Lonel Runs Both We 

LA 
YOYO MA WITH ROMA SINFONIETTA ORCHESTRA Etuio Momean 

CLASS 

JOSH GROBAN 
v._ .J2 

Closer 

50 

31 

SHANIA TWAIN Greatest Hits 

THE POSTAL SERV!Cr Give UQ 

THE POSTAL SERVICE Give Up IMF 
LIL JON & THE EAST SIDE BOYZ Crurtk Juice 

NW 
SOUNDTRACK The Phantom 01The Opera (Special Edition, 

CHRIS BOTTI When I Fall In Love 

KENNY G At Last,. The Duets Album 

war- 
CELINE DION Miracle 

DADDY YANKEE 
EWisC 

Barrio Fino 

GEORGE WINSTON Montana -A Love Sto 

NORAH JONES 

THE GAME 

Come Awa With Me 

«i, 
The Phantom Of The O era 

The Documenta 

GOO GOO DOLLS 

- 

Give A Little Bit 

c' 
LOS LONELY BOYS Heaven 

BRAD PAISLEY Mud On The Tires 

J. 
SEAL Killer 2005 

DESTINY'S CHILD Lose M Breath 

RUPEE Tern )ted To Touch 

GREEN DAY Boulevard 01 Broken Dreams 

JUANES Volverte A Ver 

MARIO Let Me Love You 

GREEN DAY Boulevard 01 Broken Dreams 

. 
MARIO Let Me Love You 

APT 
UIJON &THE EASTSIDE BOYZ FEAT. USHER& LUDACRIS 

MARIO 

Lovers And Friends 

Let Me Love You 

SNOOP DOGG FEAT. PHARRELL Dro ' h Like It's Hot 

TITLE 

tlT 

á t:14'11,.Trl4,ll:144,1111 ;iE. 

Z3 amirriliailimi 
THE LAND BEFORE TIME XI: THE INVASION OF THE TINYSAURUSES 

PAIGE 

3E' 

VIDE G E T L 

P52: GRAND THEFT AUTO: SAN ANDREAS 

ARTIST 

BLUES 

TITLE 

GEORGE THOROGOOD & THE DESTROYERS Gunn Hitt 31 Yem Of Rock 

SWITCHFOOT The Beautiful Letdown 

RUBEN STUDDARD I Need AnAn el 

VARIOUS ARTISTS Chosen Few: El Documental 
WORLD MUSIC 

DANIEL O'DONNELL Welcome To M World 

JAY-Z /LINKIN PARK MTV Ultimate Mesh -U Presents: Collision Course 

B l 
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Top of the News 
5 Jermaine Dupri takes on a 

new role as president of Virgin 
Records Urban Music. 

6 Sony BMG will release its 
long- awaited first slate of 
DualDisc titles Feb. 8. 

Music 
13 The Beat: Four Grammy 
Award categories make their 
debut this year. 

14 Legal Matters: Bertels- 
mann AG remains mired in 
lawsuits regarding the original 
Napster service. 

14 Higher Ground: Sarah 
Kelly is Gotee Records' first new 

artist to receive a Grammy nod. 

16 Jazz Notes: Rooting for 
jazz's underdogs and radicals at 
this year's Grammys. 

18 Touring: Widespread Panic 
and the Allman Brothers Band 
are among the returning talents 
for Bonnaroo 2005. 

20 R &B: Sage Francis adds 
hip -hop to Epitaph's traditional 

punk rock repertoire with the 
release of "A Healthy Distrust." 

24 Latin Notas: A look at the 
contenders in the Latin categories 
of this year's Grammys. 

27 Beat Box: Members of the 
dance /electronica community 
finally see (mostly) eye to eye with 
the Recording Academy voters. 

29 Nashville Scene: Radio 
programmers and music directors 
predict who will win in the 
Grammys' six key country 
categories, and why. 

40 Songwriters & Publishers: 
Country music hitmaker Ronnie 
Milsap stands out as a Grammy 
nominee for his standards album, 
"Just for a Thrill." 

40 Studio Monitor: The new 

Grammy category for best sur- 
round sound album signals how 
far the art form has advanced. 

Marketplace 
35 With its programming 
relying less on videos, MTV 
uses contests and off -channel 
marketing to maintain its 
music identity. 

36 The Indies: On the eve of 
the Grammys, the Plug Indepen- 
dent Music Awards recognize acts 
creating underground buzz. 

37 Retail Track: Retailers get 
ready to capitalize on sales 
opportunities presented by the 
Grammys. 

39 Digital Entertainment: 
Participants in The Next Big Idea: 

QUOTE OF THE WEEK 

6 I had (Green Day] figured as a McPunk band, 

which I didn't hold against them, because that's 

pretty much what the Police were at first. 9 
STEWART COPELAND 

Page 10 

The Future of Branded Entertain- 
ment Conference urge marketers 
to integrate cell phones into 
their promotions. 

Global 
41 Domino Recording's DIY 
philosophy turns newcomers like 
Franz Ferdinand into hot acts. 

43 Global Pulse: Local rock 
quartet Nephew feels the love 
from the annual Danish Music 
Awards. 

Programming 
48 Tuned In: The Tube: Fox 

reveals multiple Grammy winner 
David Foster's domestic chal- 
lenges in a new reality series. 

Features 
19 Boxscore 

32 Billboard Picks 
34 The Billboard BackBeat 
34 Executive Turntable 

42 Hits of the World 
46 Classifieds 
49 Charts 
49 Chart Beat 
49 Market Watch 
62 The Last Word 

ARTIST & COMPANY INDEX 
(SIGNIFICANT MENTIONS IN THE NEWS) 

Artist Page(s) Company Page(s) 

Beastie Boys 39 Bertelsmann AG 14 

Bill Frisell 16 Bridgeport Music Inc. 14 
David Foster 48 Consect LLC 39 
Emma Bunton 13 Disa Records 24 
Franz Ferdinand 41 Domino Recording Co. 41 
Grupo Montez de Durango 5 Epitaph Records 20 
Jermaine Dupri 5, 22 

Fat Possum Records LLC 35 
John Reischman & the Jaybirds 45 

Fox Broadcasting Co. 48 
LeAnn Rimes 

Los Lonely Boys 

13 

49 
Giant International Ltd. 39 

Marc Anthony 24 
Gotee Records Inc. 14 

Mates of State 34 J &R Electronics Inc 37 

Nephew 43 McKinsey & Co. 6 

Ronnie Milsap 40 Megaforce Records Inc. 35 

Sage Francis 20 MTV Networks 35, 39 

Sarah Kelly 14 Ryko Distribution 35 

Thievery Corporation 27 Sonic Boom Recordings 35 

U2 19 Sony BMG Music Entertainment 6 

Widespread Panic 18 TV Azteca S.A. de C.V. 6 

EVENTS 
CALENDAR 

Billlsoard. music, 
March 3 at the St. Regis, 

New York 

Information: 646 -654 -4660 

Billboard Latin Music 
Conference & Awards 

April 25 -28 at the Hotel 
Intercontinental, Miami 

Information: 646- 654 -4660 

Billboard /American Urban Radio 
Networks R &B /Hip -Hop 

Conference & Awards 

Aug. 3 -5, Atlanta 

Information: 646 -654 -4660 

Billboard Dance Music Summit 

Sept. 19 -21 at the Union Square 
Ballroom, New York 

Information: 646 -654 -4660 

billboardevents.com 
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6 
Joey Carson of 
Bunim- Murray 
addressed 
branding at 
the Next Big 
Idea conference U front 

8 
The industry 
ponders who 
will replace 
outgoing FCC 

chairman 
Michael Powell 

TOP OF THE NEWS 

Retail Awaits Rush Of CDs 
From Trio Of Hit Latin Acts 
Anticipated Releases All Hit Stores Within Two Weeks' Time 

BY LEILA COBO and RAMIRO BURR 

Coming off a hot 2004, Latin music is poised to 
maintain its sales momentum in 2005, thanks to an 
ambitious early -release schedule. 

Highlighting the schedule are Grupo Montez de 
Durango, Conjunto Primavera and Intocable, three of 
the best -selling Latin acts. All have albums due for 
release during the first two weeks of February. 

Montez's "Y Sigue La Mata Dando" (Disa) and Pri- 
mavera's CD/DVD "Hoy Como Ayer" (Fonovisa) are due 
Feb. 1. Intocable's double -CD, "X" (EMI), arrives Feb. 15. 

The timing of the releases will no doubt drive cus- 
tomers to retail. Latin music is already among the 
industry's hottest commodities. Sales are up 23% 
in 2004 over the previous year, according to 
Nielsen SoundScan. 

ill, some worr that the albums will 

encroach on each other's sales 
"It will draw people to stores because this is strong 

talent and these are widely expected albums," says Juan 
Guerrero, president of Grupo Central de Discos, a 
Texas -based one -stop. "But we could saturate the 
buyer. The buyer doesn't have the capacity to consume 
or buy so much product." 

Guerrero and other retailers say competition will be 
particularly acute between Montez and Primavera. The 
two acts not only street the same day but are under 
the same parent label (Disa is half -owned by Univision 
Music Group, which owns Fonovisa) and are both dis- 
tributed by Universal Music & Video Distribution. 

"Yes, one of them will have to debut at No. 1," says 
José Behar, president/CEO of Univision Music Group. 

But, he adds, "It's good for the business. It will 
draw people to the stores. And honestly, I 

(Continued on page 61) 

Conjunto Primavera, top, and Intocable are two of the )est- selling acts in the regional Mexican genre. Intocable blends 
together Tejano polkas, norteño folk rhythm and pop balladry; Conjunto Primavera plays romantic norteño music. 

Dupri President Of 
Virgin Urban Music 
BY MICHAEL PAOLETTA 

Following in the recent footsteps of 
Jay -Z, Jermaine Dupri is the latest 
R &B /hip -hop artist/producer to 
assume a top post at a major label. 

Dupri has been named president of 
Virgin Records Urban Music, a new 
division at the record company. 

He reports to Virgin Records chair - 
man/CEO Matt Serletic and Virgin 
Records COO /GM Larry Mestel. 

Dupri, who will be based in Atlanta 
and New York, will also work closely 
with Lionel Ridenour, Virgin Records 
executive VP of urban music. 

As part of the multiyear deal, Dupri 

will bring his So So Def imprint to 
Virgin; it was previously with Zomba 
and Arista and, before that, Colum- 
bia. Because of contractual agree- 
ments, only one So So Def artist, Da 
Brat, remains with Dupri. 

"This new division tells me that 
Virgin recognizes the growth of 
urban music -as well as my own 
growth," Dupri says. "It also says a lot 
about where the industry is at and 
where it's headed." 

Indeed, since arriving at Virgin 
nearly three years ago, Serletic says he 
has been intent on "re- engineering 
focus on urban music" as evident by 

(Continued on page 47) 

Jermaine Dupri will head a new division of Virgin Records. Pictured, from left, 

are Virgin Records COO /GM Larry Mestel, Dupri, Virgin Records chairman /CEO 

Matt Serletic and Virgin Records executive VP of urban music Lionel Ridenour. 

Tour Sponsorship 
Growth Expected 

BY RAY WADDELL 

NASHVILLE -Sponsorship spending 
on music tours, concert series and ven- 
ues is expected to total $754 million in 
2005, up from $695 million in 2004, 
according to IEG Sponsorship Report, 
the leading trade publication covering 
the sponsorship business. 

Spending on music marketing plat- 
forms continues to be fueled by the 
proliferation of traditional media, 
which has made it increasingly difficult 
for marketers to target the highly elu- 

sive youth and young -adult segments, 
the IEG report says. 

"Perhaps more than ever before, 
corporate America recognizes the 
power of music marketing. It's often 
the most effective way to break 
through the clutter and reach the 
youth market on an emotional level," 
says William Chipps, senior editor of 
IEG Sponsorship Report. 

The country's changing ethnic 
makeup and companies' growing 
interest in multicultural marketing 

(Continued on page 18) 
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;front 

Making Brands Viable 
Entertainment Content One Key To Gaining Consumer Visibility 

BY JILL KIPNIS 
and MELINDA NEWMAN 

LOS ANGELES -To stay competitive, 
brand marketers will need to create 
original entertainment content and 
increase their reliance on such inter- 
personal networks as blogs. 

Participants at The Next Big Idea: 
The Future of Branded Entertain- 
ment conference, held Jan. 20 at the 
Regent Beverly Wilshire here, said 

that marketing and 
entertainment 
need to become 
more integrated 
for both businesses 
to continue to be 
successful. 

"Marketing and 
entertainment needs to become one," 
said Michael J. Wolf, director /global 
leader of McKinsey & Co.'s media and 
entertainment practice. 

A number of participants pointed to 
such campaigns as Burger King's "sub- 
servient chicken" promotion last year 
and BMW's original online films from 
a few years ago as examples of the 
future of branded entertainment. 

Burger King hand -picked about 20 

For more coverage 
of The Next Big 
Idea: The Future 

of Branded 
Entertainment, 
see pages 34 

and 39 

Gotti Hit 
With Fed 

Indictment 
BY ED CHRISTMAN 

NEW YORK -Iry "Gotti" Lorenzo 
and his brother Chris of The 
Inc. record label were charged 
Jan. 26 in Brooklyn federal 
court with aiding convicted 
drug lord Kenneth McGriff in 
laundering more than $1 mil- 
lion, according to the U.S. 
Department of Justice. 

The allegations are part of a 
20 -count indictment that 
includes charges of racketeer- 
ing, murder and drug distribu- 
tion against nine individuals 
and two corporate entities. The 
charges, which are the result of 
a joint investigation by four fed- 
eral law enforcement agencies 
and the New York Police 
Department, were filed in the 
U.S. Eastern District Court of 
New York. 

The Lorenzos reportedly 
have turned themselves in to 
authorities. 

The indictment reiterates 
(Continued on page 61) 

Joey Carson, CEO of Bunim- Murray 
Productions, explains that brand 
partnerships are critical in producing 
the reality TV programs "The Real 

World" and "The Simple Life." 

Web tastemakers and sent them a spe- 
cial link to an animated chicken they 
could manipulate with a computer 
mouse. BMW offered a Web -only 
series of short films created by top - 
name directors that featured the corn - 
pany's cars. 

One of the reasons these campaigns 
worked, participants said, was that they 
started online. 

"Launch a campaign interper- 
sonally and then allow it to go 
through mass channels," futurist 
Jim Taylor said. "Launch on fact and 
follow by noise." 

No matter how a branded deal 
debuts, such partnerships will only 

work if companies pair like- minded 
brands and entertainment properties. 

AREAS OF OPPORTUNITY 
Panels about branded opportunities 

in the music, film, TV, out -of -home and 
wireless industries (see story, page 39) 
all stressed the importance of thinking 
about the needs of a consumer in devel- 
oping the right kinds of partnerships. 

Starbucks senior VP Ken Lombard 
said his company got involved in music 
because it is an area of high interest to 
its customers. The coffee chain's stores 
offer select music CDs for sale, and con- 
sumers can burn their own CDs at its 
specialty Hear This Media Bars. 

"Starbucks has built a brand by 
focusing on customers," he said. 
"Music is away to add value to the cus- 
tomer experience. This isn't a way to 
move more coffee." 

Partnerships also have to be benefi- 
cial to all participants. 

In the film industry, deals like the 
recent long -term marketing alliance 
forged between Volkswagen and NBC 
Universal may be more common in 
the future. 

Universal Studios Partnerships exec- 
utive VP Stephanie Sperber said 
Volkswagen will be involved in films, 
DVDs and Universal's theme parks by 
means of product placement and other 
branded promotions. Volkswagen will 
also help create original content and will 
even have an office on the studio lot. 

"The benefit to long -term alliances 
is that VW will be involved early on in 
the process of many of our projects," 
she said. 

(Continued on page 61) 

`Billboard Latino' 
TV Show Bows 

The Latin content of Billboard 
magazine will gain new exposure 
with "Billboard Latino," a new TV 
show produced in conjunction 
with Billboard, 13th Floor Televi- 
sion and Azteca America. 

The weekly, one -hour program 
will premiere 
Feb. 5 and air 
Saturdays at 9 
p.m. ET /PT on 
about 40 stations 
nationwide. 

According to 
Christian 
Storandt, co- 
owner of 13th 
Floor Produc- 
tions, the show 
will span all 
genres of Latin 
music and will 
cover a wide 
variety of topics, 
from news to chart information. 
It will also feature exclusive 
interviews, live performances 
and videos. 

"It's obviously a show that rep- 
resents what Billboard is in 
music," Storandt says. The show's 
executive producer, PC Martínez, 
is Storandt's partner in 13th Floor. 

Although "Billboard Latino" will 
be produced in Mexico, its target 
will be U.S. Hispanics, says 
Storandt, who will also have cor- 
respondents throughout the 
United States. 

"Billboard Latino" is part of 

Billboard's ongoing extension 
and outreach into the Hispanic 
marketplace. 

"Billboard has been investing 
heavily in the Latin music market for 
many years, and this strategic part- 
nership with Azteca America com- 

plements our 
other successful 
platforms -TV 
awards show, 
conferences, 
charts, online 
and weekly 
magazine," says 
John Kilcullen, 
president and 
publisher of 
Billboard. "This 
weekly show 
dramatically 
increases our 
reach and influ- 
ence in one of 

the fastest growing markets, and we 
can't wait to get started." 

As for Azteca, the network is a 
wholly owned subsidiary of TV Azteca 
in Mexico. The network has vast 
experience in music -themed shows, 
including its phenomenally success- 
ful reality show "La Academia." 

"There is no doubt that music is 

key for our audience, and the 
Billboard brand has a strong tra- 
dition," says Jorge Jaidar, COO of 
Azteca America. "This will be a 
great complement to our `La Acad- 
emia' musical reality series and 
our promotional concerts." 

Billboard L f n o 

AMERICA 

More DualDiscs On The Way 
Sony BMG Readies 18 Titles For Feb. 8 Bow 

BY CHRISTOPHER WALSH 

NEW YORK -After postponing a fall 
2004 launch, Sony BMG is set to intro- 
duce its first DualDisc titles. A blitz of 18 
releases will arrive Feb. 8; more will 
arrive Feb. 22 and March 1 (see table). 

The launch will feature current and 
catalog titles and will be followed by a 
second group of at least 10, tentatively 
scheduled for late March. Releases will 
then come on a regular schedule, Sony 
BMG executives say. 

DualDisc is a dual -sided CD /DVD 
hybrid, featuring standard two- channel 
16- bit/44.1kHz audio on one side and 
such multimedia content as high - 
resolution, surround -sound audio mixes, 
videos and documentary footage, Web links, liner notes 
and photos on the other. The major labels test - 
marketed the product last year in Boston and Seattle. 

Warner Music Group and 5.1 Entertainment 

Group -which includes the Silverline, Myutopia and 
Immergent labels- introduced DualDisc titles last 

fall. Universal Music Group released five 
DualDisc titles in 2004 and has 
announced the March release of Toby 
Keith's "Shock'n Y'All" and Lee Ann 
Womack's "Greatest Hits." While EMI 
asserts the same support for DualDisc 
as the other majors and 5.1 Entertain- 
ment, it has not issued specific titles or 
release dates. 

"In December, our priorities were 
really focused on working our CDs," 
Thomas Hesse, president of Sony BMG 
Global Digital Business, says of the label 
group's postponed launch. "The last 
quarter was so busy for us that we felt 
we couldn't give DualDisc the promi- 

nence the format would require and deserve ... Now 
we really have critical mass with the titles that we've 
put together." 

HESSE: ORIGIN 

TO LAUNCH DIS 
ALLY PLANNED 
CS IN FALL 2004 

(Continued on page 61) 

Upcoming 
Sony BMG 

DualDisc Releases 
Feb. 8 

AC/DC "Back in Black" 

Avril Lavigne "Under My Skin" 

Joshua Bell "Romance of the Violin" 

David Bowie "Reality" 
Destiny's Child "Destiny Fulfilled" 

Five for Fighting "The Battle for Everything" 

Good Charlotte "TheYoung and the Hopeless" 

Incubus "A Crow Left of the Murder" 

John Mayer "Heavier Things" 

MercyMe "Almost There" 

Miles Davis "Kind of Blue" 

Switchfoot "The Beautiful Letdown" 

The 5 Browns "Introducing the 5 Browns "" 
Train "My Private Nation" 

Usher "8701" 
Velvet Revolver "Contraband" 
Yo -Yo Ma " Yo-Yo Ma Plays Ennio Morriconé' 

Los Lonely Boys "Los Lonely Boys" 

Feb. 22* 

Omarion "O" 

March 1* 

Jennifer Lopez 

Judas Priest 

"Rebirth" 
"Angel of Retribution" 

*Simultaneous CD and DualDisc releases 
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Upfront 

FCC Chair Up For Grabs 
Martin, Klein Are Contenders To Replace Powell 

BY TONY SANDERS 

WASHINGTON, D.C. -The depar- 
ture of Federal Communications 
Commission chairman Michael 
Powell has Washington abuzz 
about who might fill his seat. 

Powell announced Jan. 21 his 
intention to leave the post in 
March. President Bush upped him 
from commissioner to chairman in 
early 2001, and his term was to run 
through 2007. 

Exiting with Powell is FCC 
media bureau chief Ken Ferree, 
who joined the commission in 
May 2001. 

While Republican commissioner 
Kevin Martin is certainly gun- 
ning for the chairmanship, he is 
not considered a shoo -in for the 
post. The reasoning, insiders say, 
is that Martin has voted "too 
often" with Democratic commis- 
sioners Jonathan Adelstein and 
Michael Copps. 

Another contender is Rebecca A. 

Klein, former chairman of the Pub- 
lic Utility Commission of Texas 
with longstanding ties to Bush. 

Depending on the Bush admin- 
istration's plans, FCC commis- 
sioners Copps and Kathleen Aber- 
nathy theoretically could leave 
around the same time this year. 
That would give the White House 
three seats to fill at the commis- 
sion -and a chance to use a Demo- 
cratic seat as a bargaining chip 
with Congress to help get a Repub- 
lican nominee through the confir- 
mation process. 

Copps' term ends in mid -2005, 
while Republican Abernathy's term 
ended in June 2004. 

Powell's departure is not expected 

to affect the commission's cur- 
rent slate of broadcast issues - 
stringent policing of broadcast 
indecency, two newly launched 
payola investigations, the final- 
ization of rules governing high - 
definition radio, a proceeding on 
broadcast localism and plans for 
another FM auction. 

Former Commerce, Science and 
Transportation Committee chair- 
man Sen. John McCain, R- Ariz., 
says Powell "has spent the last 
eight years revolutionizing the 

`We've had 
our differences 
over issues .. . 

but I respect 
Chairman Powell's 

service, and 
Ilike him.' 

-SEN. BYRON DORGAN. D -N.D. 

telecommunications industry by 
championing new technologies and 
advocating competition," a tenure 
he called "outstanding." 

McCain adds that the FCC's 
"deregulatory decisions have 
increased investment in the 
telecommunications sector, allow- 
ing this segment of the economy to 
grow exponentially." 

Sen. Byron Dorgan, D -N.D., a 
member of the commerce commit- 
tee, says, "We've had our differ- 
ences over issues like media own- 
ership, but I respect chairman 
Powell's service, and I like him." 

Dorgan says he hopes the next 
FCC chairman "will see things a 
little differently on the need for 
localism and diversified ownership 
of broadcasting stations." 

Andy Schwartzman, president/ 
CEO of the Media Access Project, 
says Powell was "ideologically 
committed to deregulating owner- 
ship" and to "consolidate all media 
ownership rules in one proceed- 
ing. At the same time, he refused 
to consider evidence submitted in 
support of the ownership regula- 
tions, refused to hold public hear- 
ings and dismissively trivialized 
the efforts of more than 2 million 
citizens to express opposition to 
media concentration." 

Adelstein termed Powell's legacy 
as the "broadest, most destructive 
rollback" of media ownership lim- 
its, a rollback Adelstein dubbed a 
"disaster" for Powell and one 
ultimately subjected to a "biparti- 
san rebuke." 

Additional reporting by Bill Holland 
in Washington, D.C., and Paul Heine 
in New York. 

Bruno To Cover Digital Beat 
Billboard is beefing up its coverage of digital and 

mobile music with the addition of Antony Bruno to its 
Los Angeles bureau. 

Bruno, a contributing writer for 
Billboard since November, has been 
appointed to the full -time post of senior 
writer /digital. He will cover the full spec- 
trum of digital entertainment, including 
downloads, streaming, mobile content, 
peer -to -peer, videogames and interactive 
technology for Billboard, billboard.com 
and billboard.biz. 

In addition to overseeing the weekly 
Digital Entertainment section in 
Billboard, Bruno will play a key role in 
planning the Digital Entertainment Con- 
ference & Awards, as well as developing 
digital content for other Billboard - 
branded events, including the upcoming 
Music & Money Symposium. 

Billboard co- executive editor Tamara Conniff says, 
"Digital entertainment and the mobile revolution are 

key areas for Billboard's conferences and 
news coverage. Antony Bruno is the per- 
fect addition to the team." 

Bruno, a graduate of the University of 
Wisconsin, previously served as assistant 
VP of wireless Internet development for the 
Cellular Telecommunications & Internet 
Assn. In that capacity, he helped develop 
the CTIA's wireless data strategy and super- 
vised the CTIAs educational programming. 

Prior to the CTIA, Bruno was a senior 
writer for Crain Communications' RCR 
Wireless News, where he covered the wire- 
less Internet beat. 

Bruno is based in Los Angeles and 
reports to West Coast bureau chief 
Melinda Newman. He can be reached at 

abruno @billboard.com. 

NEWSLINE. . 
THE WEEK IN BRIEF 

The Department of Justice is siding with the most powerful copyright cham- 
pions in Congress by filing amicus briefs in the MGM Studios v. Grokster 
case pending before the Supreme Court. 

Acting Solicitor General Paul D. Clement and -in an unusual action by 
members of Congress Sens. Orrin G. Hatch, R -Utah, and Patrick J. Leahy, 
D -Vt., filed their "friend of the court" briefs Jan. 24. 

More than 50 groups are represented in about 20 amicus briefs either sup- 
porting the entertainment industry's position or requesting clarification of 
the issues. Filers include the Business Software Alliance- representing com- 
mercial software developers such as Microsoft and Apple Computer -and the 
International Federation of the Phonographic Industry. 

Among others that filed briefs are Kids First Coalition, the Recording Acad- 
emy, the National Assn. of Recording Merchandisers, the National Broadcast- 
ers Assn. and 40 state attorneys general. SUSAN BUTLER and BILL HOLLAND 

Nashville -based Universal South Entertainment, the parent company of Universal 
South Records, has formed an artist management division, Universal South 
Artists. Veteran manager Marc Dottore heads the new division, bringing 
clients Jessi Alexander and Kathy Mattea and staffers Brandon Maudlin and 
Dorian Stinson. Newly signed to USA are Marty Stuart and Shooter Jennings. 

PHYLLIS STARK 

Former Roc -a -Fella Records CEO Damon Dash has formed a new music com- 
pany, the Damon Dash Music Group, with Kareem "Biggs" Burke, who co- 
founded Roc -a -Fella with Dash and Jay -Z. The new company will sign 
artists and act as an umbrella organization for various record labels, includ- 
ing Dream Factory (a partnership with producer 7 Aurelius) and a 
reggaetón label, Militain Musica, to be launched with hip -hop artist 
N.O.R.E. (aka Noreaga). Universal Music Group will distribute. There will 
also be partnerships with the Wu -Tang Clan and M.O.P./the First Family on 
still -unnamed separate record labels. CARLA HAY 

Rep. Fred Upton. R- Mich., on Jan. 25 reintroduced his Broadcast Decency 
Enforcement Act, H.R. 3717, which would raise indecency fines on broad- 
casters and entertainers to as much as $500,000 and require the Federal 
Communications Commission to consider license revocation after three 
violations. It also protects affiliates against fines for instances where the sta- 
tions are unaware of upcoming network programming. Meanwhile, Sen. 
Sam Brownback, R -Kan., on Jan. 26 reintroduced a measure to boost fines 
to as much as $325,000 for a single violation and $3 million for continuing 
violations, according to a representative. BILL HOLLAND 

Delaware -based ticketing tech company Ticketing Innovations, doing business 
as Season Ticket Solutions, has filed a multimillion -dollar lawsuit against 
Ticketmaster, citing breach of a non -disclosure agreement and misappropri- 
ation of trade secrets. The suit, filed Jan. 13 in Los Angeles County Superior 
Court, alleges that Ticketmaster used confidential information that it had 
gathered when it conducted due diligence in 2001 for an aborted $12.5 mil- 
lion purchase of STS. The suit seeks actual damages not less than $12.5 
million and, according to STS co- founder Tagg Romney, will seek punitive 
damages exceeding $100 million at trial. RAY WADDELL 

Caesars' "Jerk It Out" has been licensed to Apple Computer for its iPod shuf- 
fle ad campaign. The ad is on view at apple.com; it will make its TV debut in 
the near future. The song is on the band's 2003 Astralwerks album, "39 
Minutes of Bliss (In an Otherwise Meaningless World)." Labelmates the 
Concretes can be heard in two Target ads. Its "Say Something New" is fea- 
tured in the retailer's Design for All campaign, which began airing Jan. 16. 
The track is from the band's self -titled 2004 album. MICHAEL PAOLETTA 

International booking agency the Agency Group has a new North American 
management structure that will see Steve Herman, the current president of 
the agency's Canadian operations, take the helm as CEO of North America, 
reporting to worldwide CEO Neil Warnock. Steve Martin will remain as pres- 
ident in New York and will assume further responsibilities overseeing the 
company's film, TV, literary and comedy divisions and their future expansion. 

As part of the reorganization, the company bolstered its senior manage- 
ment in its three offices. It has promoted Ken Fermaglich to senior VP/head 
of the New York office and Dave Kirby and Andy Somers to senior VP /co- 
head in Los Angeles. 

Promoted to VP are Peter Schwartz in New York, Bruce Solar in Los 
Angeles and Ralph James and Jack Ross in Toronto. James and Ross will 
co -head their office, with James taking on a role as part of the senior 
management team. RAY WADDELL 

8 www.billboard.com www.billboard.biz BILLBOARD FEBRUARY 5, 2005 

www.americanradiohistory.com

www.americanradiohistory.com


SELL OUT 
BIG TIME. 
»> Your summer concerts and events are sure to be a sell -out when more than 

loo million" AOL consumers across North America can buy tickets to your 

events. That's the power of AOL Tickets. We aggregate the ticketing inventory 

of the top ticketing services, including premiere parner Ticketmaster, in one, 

easy -to -L se online marketplace- AOLTICKETS.COM. We're working now to make 

this summer concert season a big success and we want you to be a part of it. 

Contact us at AOLSellsTickets @aol.com 

*comScore MediaMetrix October 2004, Digita! Zalculator. 
401 is a registered trademark of America Online, Inc. 

AOL)» 
www.americanradiohistory.com
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poinion Editorials / Commentary / Leiters 

Old School Meets The New School, Onstage 

Once More,Wìth Feeling 
Out of the blue comes an e-mail 
from my brother, Miles: 

"All confirmed. Rehearsals are 
next Friday, and your show with Andy 
Summers and Incubus at the KROQ 
Almost Acoustic Christmas will be 
on Sunday." 

Whaaaat? I dimly remember Miles 
mentioning some- 
thing about this 
radio concert, 
months ago. At the 
time I said, "Wow, 
cool," and then for- 
got about it. 

So I'm thinking 
about it now, a little 
panicked, and figure, 
what the heck? 

Of course, I had 
better dig out my 
drums and try to get some life into my 
wrists. I remember too vividly getting my 
ass whupped by young Brain of Primus 
when I jammed with them some time 
ago, after not addressing my kit for years. 
After a long layoff I can still play, but the 
tiny little muscles that provide the 
finesse, that enable the cool persnickety 
stuff that the folks like, are only good for 
a few squirts before they quit. 

I call up Mike, Incubus' guitarist, to 
see what they have in mind. He proposes 
that we play the Police's "Roxanne" and 
"Message in a Bottle" and Incubus' "Par- 
don Me" and "Megalomaniac." 

Andy and I have been trying for years 
to think of a way of playing Police songs 
together that doesn't 
stink to high heaven. 
We like the songs, 
and we like playing 
together, but Sting 
don't wanna. Of 
course, we can't be 
called the Police 
unless it includes 
Sting, so what can 
we do? 

I get to rehearsal 
early. My son Scott is 
in tow, and he's very 
impressed to be 
hanging out with a 
band that many of 
his friends are into. 
His ole Hall of 
Famer dad is just a 
dad, but Incubus, 
"Like, wow!" 

Andy and I inspect 
Incubus' gear, and 
the first thing we 
notice is how small it 

is. Speaker cabinets are now so efficient 
that no one needs the huge stack -ups that 
I used to fantasize about as a kid. 

Even the drums are small and oddly 
shaped. Jose has them tuned way tight 
like a jazz kit (so do I, but neither of us 
play jazz). I used to be the only drummer 
who knew how to get a heavy sound from 

high -pitched drums. 
Kids today start out 
knowing everything 
that we had to learn. 

When the band 
shows up, we go 
straight into'Rox- 
anne." Having two 
drummers means that 
each of us can occa- 
sionally depart from 
our sacred mission of 
steady groove and 

indulge in flights of fancy, while the other 
guy holds it down. Jose is fun to play with. 

Brandon, like all pro singers, keeps a 
low profile. He saves his voice during 
rehearsals (it's called "marking ") but still 
gives us the cues we need. 

Andy and Mike have their heads 
together, staring intently at each other's 
fingers on their fret boards as they play. 

Eleven bands are set to perform during 
the gig. Backstage, it's a rock'n'roll party, 
a mob of carousing fun lovers with crazy 
hairdos and loud clothing. 

Incubus hits the stage to do its own 
set. They are great performers, an excel- 
lent combination of power and poetry. 
We join them after a few songs. As soon 

My 
Vie 

By Stewart Cop 

W. 
eland 

as I'm sitting down, my hands take over 
and my horse is charging through the bit 
and over the fields. I try to rein it in a lit- 
tle so that Brandon can sing the song. 

We play, and then just like that, in a 
flash, it's done. Sure, there were a few 
fender benders. OK, so I played too loud, 
too fast and too much, but shows like 

this are such a rare 
treat that I feel no 
remorse. Catch me 
at a real concert, on 
a real tour, and you 
may see some 
finesse, but this was 
something else. So 
shoot me if I had too 
much fun. 

By the time I get 
out of the shower, 
the rest of the band 

are whooping it up in the dressing room. 
It was a good show. The room quickly 
fills up with friends and family. 

I really want to see Green Day play. I 

lost a bet that I made 10 years ago with 
my niece that they would vaporize after 
one hit. I had them figured as a McPunk 
band (which I didn't hold against them, 
because that's pretty much what the 
Police were at first). 

So I drag myself away from the party 
and head out to the auditorium. Here's 
why Green Day is still here: They write 
hits, keep it simple, and they connect 
with the audience. They are tight, 
professional, confident and energized. 
I'm not about to rush out and buy all 

their CDs, but I 

respect this band. 
Life is full of 

rewards and miseries, 
but I'm very happy 
that shows like this 
come along every once 
in a while. To some, it 
may look like Andy 
and I are clutching on 
to past glories by play- 
ing old hits rather 
than doing something 
new. But the fact is, 
we are both doing a lot 
of new stuff. Heck, I 

have a whole new and 
unrelated career as a 
film composer. 

The devil may take 
me, but every now and 
then I will reach into 
the cookie jar ... 

Thank you, Incubus, 
for letting us hitch 
a ride. 

`Catch me at a real 
concert, on a real 
tow; and you may 
see some finesse, 

but this was 
something else. So 
shoot me if 1 had 
too much fun.' 

Stewart Copeland bangs out the rhythm for Incubus at the recent KROQ Almost Acoustic 

Christmas concert. He is flanked by Incubus singer Brandon Boyd, left, and fellow ex- Police 

man Andy Summers. 
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We Make Sure Everyone's Voice Is Heard. 

That's why The Recording Academy created the 
GRA.MMY® Cultural Policy Initiative. We work closely 

with members of Congress on issues important to 
the entire music community such as intellectual 

property and freedom of speech. Add your 
voice to ours. To find out more about The 

Recording Academy, visit GRAMMY.com. 

www.americanradiohistory.com

www.americanradiohistory.com


Deals & Dealmakers... 
Driving the Industry 

ONE-ON-ONE INTERVIEW 
ANDREW LACK 
CEO. Sony BMG Music Entertainment 

AND 
JOHN FRANKENHEIMER 
Co- cFairmai, Loeb & Loeb 

CONfIRMED PANELISTS 
sibiect b change 

ANTONELLI BANDIER LIGHTY 

RUDOLPH SUKIN VOGEL 

LEARN FROM TOP 

Ken Antonelli, President, 
RED Music Distribution 

Martin Bandier, Chairman & CEO, 
-MI Music Publishing 

Michael Elkin, Partner, 

Thelcn Reic & Priest 

Chris Lighty, CEO, 
Violctcr Management /Records 

Kenny Meiselas, Partner, 

Grubman Indursky 

John Rudolph, CEO, 
Mus :.Analytics 

Steve Stoute, Chairman & CCO, 
Transa -ion Consultation & Brand Imaging 

Michael Sukin, Principal. 
Sukir Law Group 

Harald Vogel, President, 
Vage Ccp-al Management 

MAKERS WHERE THE MONEY IS... 
The State of the Music, Digital and Mobile 
Entertainment Biz: A maco 'view of sales, new 
reverue .Dur_es and issues impact ng, impeding and 
facilitatinc the busiress n 2005. 

Goin' Mobile: In-estirg in the New Digitcl Consumer. 

What's cli:kirg witf the consumer at-his new intersection 

of entertainment, information and communication? 

Follow The Money: Valua-ions, Deals and 
Predictiors -or 2005. What are the drivers for 

carrent deal -making and which assets are likely to be 

in demand in the coming years? 

Show Me The Money: Investment Trends, Evolving 

Strategies and New Oppo- tunities in Music & Digital 

Entertainment. What are the carrent prospects and how 
can companies bes- be 4ructured for future mergers and 
acquisitions? 

Thinking Outside the Box: Analyzing 
In-egrated, Branded Entertainment Models and 
Realizing the Promise of Nontraditional Revenue 

Steams Music and ccrrmerce and the marriage of 
brands and bands. 

Subject tc change. 

i" HAY 
lIMI1E0 SPCC! A1flEASLE 

401 Ani ,,u, 
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music. 
money 
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20 
Gladys Knight 
keeps a full 
plate with a 

Grammy 
nod and 
a new 
jazz album Music 

27 
Thievery 
Corporation 
plays with 
pop and rock 
on its album 
'Cosmic Game' 

POP / ROCK / COUNTRY / R &B / HIP -HOP / LATIN / DANCE / TOURING 

'Woman 
Singer Returns To Country 

BY PHYLLIS STARK 

NASHVILLE -After a foray into pop with 2002's 
"'twisted Angel," LeAnn Rimes has made a return to 
her country roots, literally and musically. 

Rimes, the one -time teen vocal phenom who was 
raised in Texas and moved to Los Angeles for a few years, 
now lives in Nashville with her husband. Her new 
album, "This Woman," brings her home to the music 
that made her famous. 

While still chock -full of pop influences, "This 
Woman" is considerably closer to country than 
"livisted Angel." Rimes calls the Jan. 25 release 
"country on my own terms." 

Rimes and her label, Asylum -Curb 
Records, are committed to firmly re- 
establishing her as a country artist. In 
fact, label executives have not yet 
decided whether they'll promote 
any singles from the album to 
other formats, although they 
haven't ruled it out. 

(Continued on page 29) 

New Grammy Categories 
And Why They're Here 

It's tempting to let out a groan 
when the Recording Academy 
announces it has added even more 
categories to the ever -growing list 
of Grammy Awards. But, honestly, 
who's counting? 

Well, we are. This year, the 
Grammys hit 107 categories, 
including four new slots. 
Although it is certainly easy 
to joke that pan flute or 
throat singer categories 
must be next, the truth is 
a great deal of thought, 
debate and deliberation 
goes into each new 
category. 

"We have an awards 
and nominations com- 
mittee comprised of 
trustees, staff and 
experts who regularly 
examine the cate- 
gories every year." 

Recording Academy 
president Neil Port - 
now says. 

During this evalua- 
tion process, the com- 
mittee also reviews 
recommendations for 
new categories. 

Here's a look at 
this year's four new 

categories and the 
reasoning 

behind them. 

The 
Beat 

By Melinda Newman 
mnewman@billboard.com 

Best electronic/ 
dance album: This is 
the first dance cate- 
gory that honors 

albums. Portnow says 
the addition is a direct 
result of the diligence 
and coalescing of the 
dance community 
and the clear 
growth in the dance 

album arena. 
"We try to give anything new a 

fair opportunity to really estab- 
lish itself," Portnow says. "What 
we don't want to do is add dozens 
of categories and find that it's 
premature and that this music is 

not ongoing." 
He freely admits that the acad- 

emy can, therefore, look a little 
(Continued on page 16) 

Baby Emma's 
All Grown Up 

BY MICHAEL PAOLETTA 

Emma, the artist formerly 
known as Emma "Baby Spice" 
Bunton, is ready to prove she can 
make it on her own. 

The seductive "Free Me "- 
equal parts '60s pop, Motown and 
bossa nova -is Emma's second 
international full -length. (Her 
first solo album was not released 
stateside.) It arrived last February 
in the United Kingdom, where it 
debuted at No. 7 on the Official 
U.K. Charts Co. album tally. 

The U.S. version, which came 
out Jan. 25 on 19 Recordings/Uni- 
versal, includes two bonus tracks 
(remixes of the title track by Full 
Intention and Dr. Octavo). 

"It's time to see what happens 
in the U.S.,- Emma tells Bill- 

board. "Sure, I'm nervous. It's 
now me, front are center. I'm no 
longer one of five, Still, I am very 
excited to see whet happens in the 
U.S. It's every U.K. artist's dream 
to play and make it there." 

Emma, who co -wrote 11 of 
the 12 tracks, is off to a promis- 
ing start. 

The album's lead single -the 
title track -was a top five hit on 
the Billboard Hot Dance Club 
Play chart and went top 10 on the 
Hot Dance Radia Airplay list. 

"Emma has been very good to 
us," KNRJ Phoenix PD Mike Oaks 
says. "The Full Intention remix of 
`Free Me' sounds great on our sta- 
Eon." According to 19 Recordings' 
Larry Braverman the label is now 
pushing the tune at top 40 radio. 

( Continued on page 47 

Former Spi :e Girl Emma Burton is hoping 
her second solo album, 'Free Me,' will catch 
on with U.s. audiences. 
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Music 
No End To Court Action Over Original Napster 
More than five years after the origi- 

nal Napster was quietly launched as 
the first peer- to-peer network, it con- 
tinues to resound in costly and com- 
plicated ways for the music industry. 

One party still caught in the whirl- 
wind is Bertelsmann AG. The 
company agreed in January to pay 
$50,000 to publisher Bridgeport 
Music, settling a copyright infringe- 
ment action over the German media 
company's financial dealings with the 
defunct Napster. 

The Bridgeport lawsuit is one of 
four federal District Court suits filed 
in 2003 against Bertelsmann in New 
York. The suits were consolidated and 
sent to the District Court in San 
Francisco -where an earlier suit 
against Napster was heard -for all 
pretrial proceedings. Plaintiffs in the 
other suits are Universal Music 
Group entities, EMI's North Ameri- 
can labels and a class of about 27,000 
publishers represented by the Harry 
Fox Agency. 

Deposition notices are now flying, 
sources say. Up to 100 depositions 
may be taken around the world, 
requiring lawyers to prepare, travel, 
question witnesses, order transcribed 
copies of depositions and summarize 
testimony for later use at trial. The 
cost just to pay a court reporter to 

record each deposition can run 
$1,000 -$5,000 per day. Add to these 
costs all the lawyers' fees, and it's easy 
to see the expenses skyrocket. 

Bridgeport's lawyer, Richard 
Busch of Nashville, says the small 
company could not afford to be part 
of such a huge undertaking. 

Bertelsmann's attorney, R. Bruce 
Rich with Weil Gotshal & Manges in 
New York, notes that the prevailing 
party in copyright 
infringement 
suits is normally 
entitled to 
recovery of its 
attorney's fees. 
"In our estima- 
tion," he says, 
"Bridgeport 
recognized the 
ultimate futility 
in carrying on a 
meritless lawsuit." 

At the heart of 
the pending suits is the fundamental 
question of when a company -like 
Bertelsmann -that provides money 
to another company becomes liable 
under copyright law for the recipi- 
ent's actions. 

After the music industry's original 
copyright infringement suit against 
Napster began in 2000, Bertelsmann 

provided $60 million to the company. 
Bertelsmann says the money was a 

loan, earmarked to transform the 
technology into a fully licensed serv- 
ice. The company ultimately pumped 
nearly $91 million into Napster, 
according to some reports. 

By mid -2001, the court forced 
Napster to shut down. It filed for 
bankruptcy protection in 2002. 

Generally speaking, formation of a 

Legal 
Matters 

By Susan Butler 
sbutler@billboard.com 

corporation such as Napster means 
that only the corporate entity may be 
sued for its wrongful acts. 

Judgments against a corporation 
may only be enforced against that 
corporation's assets, if any. Individual 
shareholders (investors), officers, 
directors and others working for the 
company -and their assets -are 

shielded from lawsuits and judgments. 
Naturally there are exceptions; one 

involves copyright infringement. 
If the shareholder, officer, director 

or other individual is actively involved 
in the corporation's infringing 
activity, then that individual (or com- 
pany) may also be liable. However, 
simply contributing money to a cor- 
poration-as a loan or as an invest - 
ment-is normally not considered 
active involvement. 

The suits against Bertelsmann 
claim that the company was more 
than a lender: The infusion of money 
allegedly permitted Napster to stay in 
business, allowing users to continue 
their unauthorized file sharing. 

The legal theories for the suits are 
vicarious and contributory copyright 
infringement. 

Generally speaking, a person or 
company is liable for "vicarious" 
infringement when it had the right 
and ability to supervise the infringers 
and derived a direct financial benefit 
from the infringement. 

A person or company is liable for 
"contributory" infringement when it 
had knowledge of the infringement 
and materially contributed to it. 

Courts look more deeply into these 
issues on a case -by -case basis, consid- 
ering such things as the extent of the 

ability to supervise, when a party had 
an ability to control the primary 
infringers and when the party had 
knowledge of the infringement. 

After discovery, the Bertelsmann 
cases are expected to be sent back to 
New York for trial. 

Observers say that a decision 
broadening liability of investors 
under copyright law could have a 
chilling effect on future investment. 

Any subsequent trial could 
improve investor confidence by 
answering a number of questions. 

Will it make a difference that Ber- 
telsmann provided money to Napster 
in the midst of an ongoing copyright 
infringement litigation? 

If Bertelsmann earmarked the 
money for a legitimate use, will that 
make a difference in the outcome? 

Will this case affect other cases 
against the owners of such P2P net- 
works as Kazaa, Grokster and Mor- 
pheus, resulting in those companies' 
investors risking their assets if 
liability for infringement is found? 

Sources predict there won't be any 
early settlement in the remaining 
cases against Bertelsmann. 

The only sure thing is that what 
began in an isolated moment in a 
dorm room will further tax the bank 
accounts of the music industry. 

Kelly 'Honored' By Grammy Nomination 
When it comes to the Grammy 

Award nominations, there's almost 
always a dark horse. With her 
appearance in the best rock gospel 
album category, Sarah Kelly is this 
year's most pleasant surprise. 

Kelly's passionate vocals and 
potent songwriting made her Gotee 
Records debut, "Take Me Away," 
a critics' favorite. For a new- 
comer on an indie to score a 
nomination in a category 
that includes Skillet, Tait, 
Third Day and TobyMac is 
a testament to Kelly's 
considerable talents. 

She received the news 
from TobyMac (one of 
Gotee's owners) while she 
was in her Rockford, Ill., 
hometown teaching 
songwriting to college 
students. At first, Kelly 
thought he was con- 
gratulating her on a 
nomination she had received from 
Worship Leader Magazine as a 2004 
breakthrough artist for the maga- 
zine's fourth annual Praise Awards. 

"He said, 'I'm talking about a 
Grammy!' There was like, a 10 -sec- 
ond pause," Kelly says. "I had to 
catch my breath, and my eyes were 
squinting, and I said, 'Toby, this isn't 
very funny, give me a couple of years 
on that one.' Then he said, 'I'm actu- 

ally up for the same award,' and it 
took him 10 minutes to convince 
me that he wasn't lying, because he's 
a jokester." 

Kelly's nomination marks the first 
time a new Gotee artist has received 
a Grammy nod. "I'm just so honored 
that my name is there," she says. 

Kelly spent nearly four years as a 
worship leader for Master's Commis- 

sion, an international discipleship 
training program for adult stu- 

dents. After recording three 
independent albums, 
Kelly began garnering 
attention from Christ- 
ian record labels. She 
received offers from 

nine labels and opted to 
go with Gotee. 

"When I met Gotee I 

knew they could really 
partner with me," 
Kelly says. "They 
didn't want to change 

me at all." 
Released in February 2004, "Take 

Me Away" became the highest new - 
artist debut in the label's 10 -year 
history. Kelly toured with the Paul 
Colman Trio and Jars of Clay. She 
appeared on labelmate Grits' album 
"Dichotomy B" and on Sparrow 
Records' ̀In the Name of Love: 

Artists United for Africa" compila- 
tion, performing U2's "Mysterious 

Ways" with TobyMac. 
Look for Kelly on the road this 

spring with Bebo Norman and 
Shawn McDonald. Her image can 
also be seen on the outside of 140 
Guitar Center stores nationwide as 
part of the chain's "World's Largest 
Outdoor Photo Exhibit." 

TSUNAMI AID: The Gospel Music 
Assn. has formed Project Restore in 
association with international relief 
agency World Vision. Project Restore 
will initially focus efforts on providing 
aid to the victims of the tsunami in 
South Asia but, according to a GMA 
representative, "will remain the 
industry's official crisis response 
vehicle in the future." For more 
information, go to projectrestore.org. 

Atik 1l 
KELLY: GOTEE'S HIGHEST NEW -ARTIST DEBUT 

Higher 
Gund.. 
By Deborah Evans Price 

as associate man- 
ager, working with 
CeCe Winans and 
Sandi Patty. 

Indieheaven.com 
has launched Bro- 
ken Records, an 
online label that 
will promote, mar- 
ket and distribute 

dprice@billboard.com releases from 
independent 
artists who retain 

ownership of their songs. On Jan. 26, Michael W. Smith and 
Kathy Mattea were slated to host "An 
Evening for Restoration: Music City 
Comes Together for Tsunami Relief," 
a benefit concert featuring perform- 
ances by Steven Curtis Chapman, the 
Oak Ridge Boys, the Crabb Family, 
Dr. Bobby Jones, Michael Martin 
Murphey and others. 

Another unrelated concert benefit- 
ing the tsunami victims will be held 
Feb. 9 in Nashville. Avalon. George 
Rowe, David Phelps, Anthony Evans, 
Rachael Lampa and Tait will perform 
at Rocketown. Tickets are $10. Speaker 
K.P. Westmoreland will host. 

NEW VENTURES: Greg Lucid has 
launched Lucid Artist Management, 
representing Anthony Evans and 
Mark Schultz. Lucid was previously 
with TBA Entertainment/Mike 
Atkins Entertainment for three years 

SIGNINGS: Word Records foursome 
Point of Grace has signed with 
Blanton, Harrell, Cook & Corzine 
for management. The group's long- 
time manager, Mike Atkins, recently 
announced his retirement from 
the business. 

Organist Scott Lamlein has 
signed with Tingrassia Entertain- 
ment for booking. 

GATHERINGS: CBA Advance will be 
held Jan. 31 -Feb. 5 at Nashville's 
Opryland Hotel. The Christian 
Booksellers Assn. event will bring 
together retailers, publishers, 
recording companies and suppliers. 

The National Religious Broad- 
casters Assn. will hold its annual 
convention Feb. 11 -16 at the Anaheim 
(Calif.) Convention Center. 
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Year In Music 

TWO years runnin 
DECEMBER 25, 2004 VOLUME 116, No. 52 DECEMBER 27, 2003 VOLUME 115, No. 52 

1 WHITE FLAG- -Dido- Arista /RMG 

. TITLE-Artist 

1 THE GAME OF LOVE- Santana Featuring 

Michelle Branch -Arista 

Crow-A&M/Interscope 
3 100 YEARS -Five For Fighting --- Aware/ 

Columbia 

4 DRIFT AWAY -Uncle Kracker Featuring Dobie 

Gray-Lava 
5 FOREVER AND FOR ALWAYS -Shania 

Twain-- Mercury/IDJMG 

6 THIS ONE'S FOR THE GIRLS -- Martina 
McBride --RCA Nashville 

7 AIN'T NO MOUNTAIN HIGH ENOUGH- 
Michael McDonald -Motown /UMRG 

8 UNWELL -matchbox twenty Atlantic 
9 CALLING ALL ANGELS- Train -Columbia 

10 YOU RAISE ME UP-Josh Graban- --1431 
Reprise 

11 LOVE'S DIVINE- Seal -Warner Bros. 

12 THIS LOVE- Maroon5- Octane /J /RMG 
13 JUST FOR YOU -Lionel Richie- Island /IDJMG 
14 8TH WORLD WONDER- Kimberley Locke- 

Curb 

Atlantic 
3 DRIFT AWAY -Uncle Kracker Featuring Do 

ray -Lava 
4 A THOUSAND MILES -- Vanessa Carlton- 

A &M /Interscope 
5 BEAUTIFUL- Christina Aguilera- RCA /RMG 

6 CRY -Faith Hill -Warner Bros. 

7 DONT KNOW WHY -Norah Jones -Blue Note, 

Virgin 

8 HAVE YOU EVER BEEN IN LOVE -Celine Dion 

-Epic 
9 IF YOU'RE NOT THE ONE- Daniel Bedingfield 

-Island /IDJMG 
10 FOREVER AND FOR ALWAYS -Shania Twain 

-Mercury /IDJMG 
1 UNWELL -matchbox twenty- Atlantic 

12 SOAK UP THE SUN -Sheryl Crow -A& 
Interscope 

13 BIG YELLOW TAXI-Coun 
Carl t 

"WHITE FL 
1igr dodo >>Ilj 

"THE GAME OF LOVE" 
,, 1 I4f 

Stephen Budd Management 
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Music 
A Wish For Justice And A Frisell Gramm 

If Bill Frisell's "Unspeakable" 
doesn't win the Grammy Award for 
best contemporary jazz album, there 
is no musical justice in the world. 

With "Unspeakable," Frisell once 
again explores a new milieu. The 
guitarist's latest foray into noncon- 
formist jazz is a fresh collection of 
electronics- steeped tunes produced 
by Hal Milner, who mans the 
turntables and triggers the samples. 

Yet there's a good chance Four - 
play's typically bland "Journey" could 
take the prize. We would like to see the 
Recording Academy reward the adven- 
ture seeker, not the conservative. 

While the favorites to win best jazz 
vocal album are upstart Jamie 
Cullum (the hip " liventy- 
something") and vocal sage Al 
Jarreau (a true -blue jazz 
comeback, "Accentuate the 
Positive "), Andy Bey 
deserves the statuette for 
"American Song." Croon- 
ing way below the radar for 
too long, Bey has a rich, vel- 
vety voice that teems with 
emotion. As fellow jazz 
vocalist Kurt Elling once 
told me, "If you haven't 
heard Andy Bey, you 
haven't lived. You 

haven't heard a jazz singer." 
One of the primo and arguably 

longest -running jazz trios, Keith Jar - 
rett's group with Cary Peacock and 
Jack DeJohnette, deserves the best 
jazz instrumental album prize for 
"The Out -of- Towners." 

I'm rooting for the Maria Schnei- 
der Orchestra to get recognition for 
best large jazz ensemble album with 
"Concert in the Garden," which she 
released and promoted through her 
Web site (mariaschneider.com). 
"Improvisational music doesn't have 
to follow a template," she told me last 
year. "What I love about writing for 

improvisers is how it makes for the 
ultimate connection among people." 

For best jazz instrumental solo, I 

vote for underdog and first -time 
nominee Don Byron on "I Want 

to Be Happy" from his 
"Ivey -Divey" CD. And 

even though I thought 
highly of CDs by non- 
Latin leaders Charlie 

Haden and Conrad 
Herwig that were 
nominated in the best 
Latin jazz album cate- 
gory, I hope Latino 
percussionist Jerry 
Gonzalez and his 

band carry the day with 
"Jerry Gonzalez y Los 
Pirates del Flamenco." 

NATIONALLY ENDOWED: 

Since 1982, the National 
Endowment for the Arts 
has recognized the contri- 
butions of jazz artists with 
its Jazz Masters fellowship, 

By Dan Ouellette the highest national honor Y 
bestowed upon the precep- 
tors, pioneers and mentors 
of the genre. 

In November at a Seattle gala, NEA 
chairman Dana Gioia announced the 
2005 class of Jazz Masters: guitarist 

Jazz 
tes.. 

GIOIA: RAISING THE JAll PROFILE AT NEA 

live the jazz life. 

connect with betjazz.com 

Hertie Ha George Duke Dian 

music. talk. style. 

The Jazz Channel website. 
Keep current, informed and entertained about the world of 
America's classic art form in real time, all the time. 

Log on to betjazz.com and get connected to: 

BET Jazz news 

BET Jazz festival information and exclusive 
Jazz vacation travel offers 

BET Jazz programming updates 

BET Jazz consumer offers 

Jazz album release information and much more 

Ask your local cable operator for BET Jazz: 
The only 24 hour Jazz Channel or log on to betjazz.com 

for more information. 
©2005 BET Jazz 

Kenny Burrell, clarinetist/saxophon - 
ist Paquito D'Rivera, arranger /com- 
poser Slide Hampton, vocalist/pianist 
Shirley Horn, the late bandleader 
Artie Shaw, organist Jimmy Smith 
and impresario George Wein. They 
joined 73 other jazz legends 
previously honored. 

The awards, which include a 
$25,000 fellowship, were presented 
Jan. 7 at a concert/ceremony at the 
International Assn. for Jazz Educa- 
tors annual conference in Long 
Beach, Calif. Speaking at an after- 
noon event, Gioia said, "The NEA is 
proud to support jazz as one of 
America's art forms." 

Gioia announced a series of pro- 
grams, including a 50 -state Jazz Mas- 

ters concert tour and expanded radio 
and TV jazz programming. But most 
prominent is a new program for jazz 
in schools. 

Developed in conjunction with 
Jazz at Lincoln Center and Scholastic 
and underwritten by the Verizon 
Foundation (a $100,000 check was 
presented to Gioia), the five -unit 
multimedia and Web -supported cur- 
riculum will be available for free to 
schools beginning in February, in 
time for Black History Month. 

After the announcement, Gioia, 
who has significantly upped the 
ante for the NEA's jazz funding 
since he became chairman in 2003, 
said that the NEAs support is cru- 
cial to a greater consciousness of 
jazz, as a musical form and as a 
social force. "We are the official arts 
agency in the U.S., and as such 
we're able to pull in national part- 
nerships and coalitions. 

"Our concert tour will be going to 
cities where jazz is rarely presented. 
And our schools program will enrich 
kids who have never been exposed to 
jazz, which is a great art that grew 
out of distinctively American soil. You 
cannot understand contemporary 
American culture without knowing 
something about jazz." 

The Beat 
Continued from page 13 

behind the curve when adding a 
genre. But he stresses, "We may 
arrive there other than on day 
one of a movement, but we have 
tried to accelerate the ability to 
get there within a reasonable 
period of time." 

Best gospel performance: While 
it may seem that the gospel field is 
already well- represented with six 
categories, Portnow says the com- 
mittee takes note of when there is 
sufficient activity within a section 
of a category that may warrant its 
own consideration. As such, the 
committee felt that it was time to 
create a new category that specifi- 
cally honored performances on 
singles or tracks in the gospel field 
as opposed to the other categories 
that honor entire albums. 

Best Hawaiian music album: 
Similar to the Native American 
community that finally received its 
own category in 2001, the Hawai- 
ian music community has long 
petitioned for representation and 
has shown that the genre experi- 
enced a steady level of success. 

"I'm not sure it's always about 
growth," Portnow says. "It just 
seems to be an area that is consis- 
tent and sustaining. We're seeing 
albums made in Hawaii by Hawai- 
ian musicians that are doing well, 

and the format is keeping a cer- 
tain level of activity." 

Best surround sound album: 
"We are the National Academy of 
Recording Arts and Sciences," 
Portnow says. "It's the sciences 
piece that we always want to pay 
attention to." 

With the proliferation of 
recordings now available in 5.1 
sound, "it makes sense to address 
technical changes and innova- 
tions that begin to feel they're 
going to be part of the landscape 
going forward." 

Does that mean we're headed 
for best ringtone? Portnow doesn't 
rule it out. "It wouldn't surprise 
me if we see more [technical 
awards]. We have to be up to speed 
with all elements of technology." 

If you're looking to petition the 
committee to add a category, Port- 
now has some advice. 

"Make the case for your com- 
munity," he says. "Who's in it, how 
many records are being made, 
what is the reach of that commu- 
nity, the geography, the history, 
the projections of where it is 
going. Have the facts, figures and 
statistics and the community 
behind you to back it up." 

And if the committee turns you 
down, Portnow stresses you can 
always come back next year. 
Indeed, it took the dance commu- 
nity five years to get the best 
dance recording category added in 
1997. As Portnow says, "Good for 
those folks who persevere." 
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Music ourin 

Bonnaroo's 2005 Lineup Taking Shape 
BY RAY WADDELL 

The return of Widespread Panic 
and scene favorites the Allman Broth- 
ers Band, along with the addition of 
the more mainstream Dave Matthews 
Band, could propel the fourth edition 
of the Bonnaroo Music Festival to 
another quick sellout in 2005. 

Widespread Panic returns to the 
lineup this year after skipping the 
Manchester, Tenn., festival during 
the band's hiatus last year 
(billboard.biz, Jan. 19). 

The Athens, Ga. -based band joins 
a far -flung lineup for the June 10- 
12 festival that also includes return 
visits by Gov't Mule and Jack John- 
son, along with a first -time per- 
formance by the Dave Matthews 
Band (although Matthews has per- 
formed as a solo artist). 

Bonnaroo is produced by Superfly 
Presents and A.C. Entertainment. 

"We're really excited about the 
lineup," says Ashley Capps, presi- 
dent of A.C. Entertainment. "And 
there are a lot of exciting additions 
that we haven't been able to 
announce yet." 

Superfly president Jonathan May- 
ers adds, "This will be on par with 
every Bonnaroo so far." 

The hugely successful fest will 
return to its 700 -acre site in rural 
Manchester, about 60 miles south 
of Nashville. 

Other acts on this year's bill 
include Modest Mouse, Mars Volta, 

WARREN HAYNES OF GOV'T MULE: HIS BAND IS BACK FOR ANOTHER BONNAROO 

Joss Stone, Alison Krauss + Union 
Station, John Prine, Ozomatli, Rilo 
Kiley, Joanna Newsom, the Brazil- 
ian Girls, Yonder Mountain String 
Band, STS9, Keller Williams, Earl 
Scruggs & Friends, O.A.R., Toots & 
the Maytals, Umphrey's McGee, 
Iron and Wine, Karl Denson's Tiny 
Universe, Drive -By Truckers, Par- 
ticle, Xavier Rudd, Ray Lamontage, 
the Gourds, Secret Machines, 

Sponsors 
Continued from page 5 

programs also contributed to the 
increased spending. A number of 
companies signed high -profile deals 
with Latino acts in 2004, a trend that 
is expected to gain momentum this 
year and beyond. Deals include Ver- 
izon's sponsorship of Alejandro Sanz, 
Hershey's partnership with Thalia 
Sodi and Jack Daniel's Studio No. 7 
concert series. Corporate interest in 
Latino and other ethnic acts is also 
fueled by economics. 

"Sponsorship of high -profile His- 
panic artists is typically considerably 
less expensive than a tie to a similar 
mass -market artist. That is very 
appealing to marketers, because it 
frees up funds that can be used to 
activate deals," Chipps says. 

DOTCOM COMEBACK 
Emerging sponsorship categories 

include dotcoms, which staged a 
sponsorship comeback after the cat- 
egory meltdown five years ago. Active 
segments include online dating, 
social networking and auction sites, 
with true.com and eBay aligning with 

Clear Channel Entertainment venues 
and myspace.com partnering with 
the Vans Warped tour, Blossoming 
Media tour and this spring's Taste of 
Chaos tour. 

The restaurant category also 
stepped up sponsorship with several 
companies launching their first 
music marketing campaigns. Exam- 
ples include Cracker Barrel, which 
partnered with the Grand Ole Opry 
and the Alison Krauss + Union Sta- 
tion tour, and sub chain Blimpie, 
which titled CCE's Summer of Live 
concert series. 

Other active sponsorship cate- 
gories in 2004 included automo- 
bile, beer and spirits, personal care, 
telecommunications and the gam- 
ing sectors, all of which are 
increasingly trying to make a pos- 
itive impression among teens and 
young adults. 

Companies also stepped up inter- 
est in naming- rights deals of music 
venues, with Coors Brewing signing 
title of Englewood, Colo.'s Coors 
Amphitheatre and Nokia taking title 
to Texas' Nokia Live at Grand Prairie 
Theater and a new entertainment 
facility in Los Angeles. Nokia will 
also reportedly title a new venue 
slated to open this year in New 
York's Times Square. 

Donna the Buffalo, the John But- 
ler Trio, 011abelle, Citizen Cope, 
M. Ward, My Morning Jacket, 
Madeleine Peyroux and the Béla 
Fleck Acoustic Trio. As many as 35 
more acts will be announced in 
the coming weeks. 

BUMP IN THE BUDGET 
Capps says the festival's talent 

budget for 2005 increased slightly 

from last year. 
"Fortunately, a lot of acts want to 

play Bonnaroo," he says. "The frus- 
trating thing for us is we're not 
capable of presenting all of the 
artists we would like to have. There 
are always more left off the table 
than on." 

The production budget for Bon - 
naroo also continues to increase. 
"Every year there are a lot of areas 
we want to enhance to improve the 
festival," Capps says. "And even a 
little tweak can involve a consider- 
able expense." 

He says infrastructure is the fes- 
tival's single largest expense. "And 
for the past two years, rain has 
been a very expensive thing," 
Capps adds. 

Bonnaroo was the second - 
highest- grossing concert of 2004, 
according to Billboard Boxscore. 
It took in $14.5 million from a 
lineup that included the Dead, 
Dave Matthews & Friends, Trey 
Anastasio, Bob Dylan and nearly 
80 other acts. 

Mayers says ticket prices, which 
were $139 and $164 in 2004, will 
increase slightly in 2005. The show's 
capacity will remain at 90,000. 

Tickets go on sale Jan. 29 
through bonnaroo.com. In the 
past, Bonnaroo has sold out 
online, without traditional adver- 
tising and promotion. 

This year's on -sale is a month 
earlier than the three previous 

years. Mayers says the change is a 
reaction to market conditions. "We 
felt this would be a year to get out 
there early." 

The return of Widespread Panic, 
as well as the addition of DMB to the 
bill, could point to a quick sellout. 
With Panic on the bill the first two 
years, Bonnaroo went clean in days. 
Last year, admittedly a tough one for 
live music in general, a Panic -less 
Bonnaroo was a tougher sell. 

"The down concert environment 
last year has been well- documented, 
but we did sell out," Capps notes. 

That said, Capps quickly admits 
that Widespread Panic is a favorite 
among Bonnaroo attendees. "They 
are a great live act, and great live 
acts epitomize what Bonnaroo is all 
about. We're thrilled to have Wide- 
spread Panic back for two nights 
this year." 

In related news, earlier the festi- 
val was able to reach an agreement 
with local government officials in 
Coffee County whereby $3 per 
ticket will go to the county. Bon - 
naroo also gives the county an addi- 
tional $30,000, so a sellout this year 
would put $300,000 into local gov- 
ernment coffers. 

"We certainly love the site in 
Manchester, and we like doing busi- 
ness with Coffee County," Capps 
says. "We may not always see eye to 
eye on certain issues, but this is a 
very proactive, can -do environment 
for doing business." 

ti 

ACTIVE MUSIC TOUR SPONSOR CATEGORIES IN 2004 
Sector /Company Music Tour /Venue Sector /Company Music Tour /Venue 

Automotive Gaming 
Audi David Bowie Nintendo Nintendo Fusion tour 

k.d.lang PlayStation2 Ozzfest 
Chevrolet Third Day Voodoo Music Experience 
Jaguar Zero 7 Xbox House of Blues 
Jeep Counting Crows 
Kia Sugar Ray Household Appliances /Products 

Gain Keith Urban 
Beer and Spirits Whirlpool Reba McEntire 
Coors Coors Amphitheatre, Englewood, Colo. 

Rascal Flatts Military 
Cruzn Rum Kenny Chesney U.S. Navy College Music Awards 
Heineken Austin City Limits 

Grammy Awards Personal Care Products 
Southeast Urban Music Conference Maybelline New York Chicks With Attitude tour 

Jack Daniel's Studio No. 7 concert series Proactive Solution Jessica Simpson 
Vicente Fernandez 

Jameson Jameson All Access concert series Restaurants 
Jim Beam Hoobastank Cracker Barrel Grand Ole Opry 
Midori Queer As Folk Future Babylon tour Blimpie Clear Channel Entertainment Summer of Live 
Rolling Rock Rolling Rock Town Fair Dunkin' Donuts Little Steven's Rockin' Garage tour 

McDonald's Destiny's Child 
Candy Alejandro Fernandez 
Big Red X- ecutioners 
Dentyne Virgin College MegaTour Retail 
Hershey Thalia Sodi Best Buy Carl Thomas 

NAPA Auto Parts Alan Jackson 
Dotcoms 
eBay Clear Channel Entertainment music venues Telecommunications 
myspace.com Blossoming Media tour Cingular Wireless Aquafina on the Bricks series, Atlanta 

Vans Warped tour Motorola Yellowcard 
Taste of Chaos tour Nokia Nokia Live at Grand PrairieTheatre,Texas 

Samsung Vans Warped tour 
true.com Clear Channel Entertainment music venues Verizon Verizon Ladies First tour 

Alejandro Sanz 
Financial Services Virgin Mobile MTV Video Music Awards 

Bank of America Essence Music Festival 
Jazz at Lincoln Center '04 -'05 season 

4E0 Compiled by William Chipps, senior editor, IEG Sponsorship Report (sponsorship.com) 
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CONCERT GROSSES 
VENUE/ GROSS/ ATTENDANCE/ 

ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER 

CLOUSEAU Sportpaleis, $8,798,055 250,919 PSE Belgium 
Antwerp, Belgium (6,716,073 Euros) 254,896 eighteen 
Dec. 2- Jan. 12 $43.30/$36.64 /$29.98/$23.32 shows sixteen sellouts 

CELINE DION The Colosseum at Caesars $2,523,843 18,703 Concerts West/AEG Live 
Palace, Las Vegas $225/$175/$127.50 /$87.50 19,837 five shows 
Jan. 12 -16 two sellouts 

CELINE DION The Colosseum at Caesars $2,037,815 15,138 Concerts West/AEG Live 
Palace, Las Vegas $225/$175/$127.50 /$87.50 16,436 four shows 
Jan. 20 -23 two sellouts 

CHER, VILLAGE PEOPLE ARCO Arena, $860,136 12.423 Clear Channel 
Sacramento, Calif. $75.50/55550 sellout Entertainment 
Jan. 14 

GEORGE STRAIT, DIERKS BENTLEY, Thompson -Boling Arena, $815,031 14,510 Yarnell Enterprises 
AMBER DOTSON Knoxville, Tenn. $5950/$49.50 15,500 

Jan. 21 

GEORGE STRAIT, DIERKS BENTLEY, The Cajundome, $717,263 12,557 Yarnell Enterprises 
AMBER DOTSON Lafayette, La. 559.50/$4950 sellout 

Jan. 15 

GEORGE STRAIT, DIERKS BENTLEY, Richmond Coliseum, $703,510 12,005 Yarnell Enterprises 
AMBER DOTSON Richmond, Va. $59.50/$49.50 sellout 

Jan. 20 

JOSH GROBAN Turning Stone Casino Event $546,150 4,685 in -house 
Center, Verona, N.Y. $150/550 5,000 
Jam 22 

TOBY KEITH, TED NUGENT The Mark of the Quad $468 ,446 9269 Clear Channel 
Cities, Moline, Ill. $49.75 sellout Entertainment 
Jan. 22 

TRANS- SIBERIAN ORCHESTRA American Airlines Center, $425,352 10,556 House of Blues Concerts, 
Dallas 549.50/$39.50/$29.50 12,706 Clear Channel 
Dec. 10 Entertainment 

PLAYSTATION DUALPLAY PRESENTS Palladium, $324,970 4,000 House of Blues Concerts, 
TIESTO, JULIETTE & THE LICKS Hollywood, Calif. $1,200/$1,000/$110 /$75 sellout Godskitchen North 

Dec. 31 America 

TRANS- SIBERIAN ORCHESTRA Rose Garden, $295,491 7,753 House of Blues Concerts 
Portland, Ore. $44/$35/$29 18,099 
Dec. 28 

MEHRDAD AND FRIENDS Thomas & Mack Center, $217,746 3,089 Arian Productions 
Las Vegas $150/$35 3,503 
Dec. 25 

TRANS- SIBERIAN ORCHESTRA Cumberland County Civic $213,608 6,493 Clear Channel 
Center, Portland, Maine 545 /$27.50 sellout Entertainment 
Dec. 28 

DOLLY PARTON, THE GRASCALS Spokane Arena, $210,188 5,608 in- house, Arena 
Spokane, Wash. $54/$44/$34 sellout Network 
Dec. 18 

RASCAL FLATTS, CHRIS CAGLE, Kansas Coliseum, $209,885 6,067 Clear Channel 
JULIE ROBERTS Valley Center, Kan. $34.75/527.75 6,575 Entertainment 

Dec. 11 

BRAD PAISLEY, SARA EVANS, Turning Stone Casino Event $208,000 5,179 in -house 
ANDY GRIGGS Center, Verona, N.Y. $60/$20 sellout 

Jan. 14 

TRAIN House of Blues, $205,375 1,325 House of Blues 
Chicago $155 sellout 
Dec. 31 

KENNY ROGERS, BILLY DEAN, Westbury Music Fair, $204,850 4,287 Clear Channel 
REBECCA LYNN HOWARD Westbury, N.Y. $50 5,484 two shows Entertainment 

Dec. 22 -23 

CLAY AIKEN Dodge Theatre, $201,770 3,346 AEG Live /Goldenvoice 
Phoenix $75/$35 4,971 
Dec. 29 

GAITHER HOMECOMING Pepsi Center, $200,569 7,470 Clear Channel 
Denver $34.75/521.75 18,045 Entertainment, KSE 
Dec. 11 

KORN Coliseo de Puerto Rico José $198290 3,920 Rocktropic 
Miguel Agrelot Hato Rey, P.R. $65/$35 7,873 
Dec. 15 

Q102 JINGLE BALL: ALICIA KEYS, Tweeter Center at the $197,816 6,006 Clear Channel 
SIMPLE PLAN, BOWLING FOR SOUP, Waterfront, Camden, N.J. $67/$39.50 6,844 Entertainment 
RYAN CABRERA, CHINGY Dec. 13 

DOLLY PARTON, THE GRASCALS Rose Garden, $196,068 5,117 in- house, Arena 
Portland, Ore. $54/544/534 sellout Network, Razor Sharp 
Dec. 17 Productions 

TRANS- SIBERIAN ORCHESTRA Arrowhead Pond, $189,889 4,523 House of Blues Concerts 
Anaheim, Calif. $49.50/$39.50/$29.50 8,428 
Dec. 23 

BARENAKED LADIES Masonic Auditorium. $188,507 4,231 Clear Channel 
Detroit $45.50 sellout Entertainment 
Dec. 18 

BRAD PAISLEY, SARA EVANS, Augusta Civic Center, $185,130 5,809 National Artists 
ANDY GRIGGS Augusta, Maine $36/$32 sellout 

Jan. 21 

BRAD PAISLEY, SARA EVANS, Paul E. Tsongas Arena, $184244 5,649 National Artists 
ANDY GRIGGS Lowell, Mass. $36.50 /$27.50 sellout 

Jan. 22 

UMPHREY'S MCGEE, BUCKETHEAD, Riviera Theatre, $182,500 5,000 Jam Productions 
MINI -KISS Chicago $49/$24 two sellouts 

Dec. 30 -31 

SLIPKNOT, KILLSWITCH ENGAGE, Stade Uniprix, $180,203 5,582 Gillett Entertainment 
UNEARTH Montreal ($221,974 Canadian) 6,000 Group, Greenland 

Jan. 8 536.53/$32.07 Productions 

JAGERMEISTER MUSIC TOUR: Universal Amphitheatre, $178,750 5,500 House of Blues Concerts 
SLAYER, KILLSWITCH ENGAGE, Universal City, Calif. $32.50 sellout 
MASTODON, FIREBALL MINISTRY Dec. 17 

ALEJANDRO FERNANDEZ American Airlines Arena, $177,155 3,099 Clear Channel 
Miami $89.50 /$49.50 5,942 Entertainment, Vivelo 
Dec. 11 

BRAD PAISLEY, SARA EVANS, WesBanco Arena, $174,855 6,610 in- house, Brad Paisley 
ANDY GRIGGS Wheeling, W.Va. $30/$20 sellout Foundation 

Jan. 15 

TRANS- SIBERIAN ORCHESTRA Tucson Convention Center, $172,702 5,747 Clear Channel 
Tucson, Ariz. $37/514 6,482 Entertainment 
Dec. 17 

JAGUARES Teatro Metropolitan, $168,215 6,170 OCESA Presents 
Mexico City 11,884,013 pesos) two sellouts 
Dec. 15 -16 $56.77/513.97 

Copyright 2005, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville. 
Phone: 615 -321 -9171. Fax: 615 -321 -0878. For research information and pricing, call Bob Allen, 615 -321 -9171. 
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ouring Music 
U2's Vertigo Tour 
High On Arenas 

One of the reasons U2 will play 
stadiums in Europe instead of arenas 
on the band's upcoming Vertigo tour 
(Billboard, Jan. 29) is that European 
arenas are not generally on par with 
those in North America, according 
to Paul McGuinness, longtime man- 
ager of U2. 

On The 

ginia Beach, Va., at the Verizon 
Wireless Amphitheatre. Before its 
conclusion in mid -June it will cover 
some 25 markets. Because of a 
scheduling conflict, Clark will not be 

on the first three dates. Her hat will 
be filled by Joe Nichols. 

McEntire is booked by Rod Essig 
at Creative Artists 
Agency, Paisley by Rob 
Beckham at William 
Morris Agency and 
Clark by Keith Miller at 
WMA. Clear Channel 
Entertainment will R oa .M promote the tour, 
under the direction of 
touring VP Brian 
O'Connell. The trek 

rwaddell @billboard.com will be part of CCE's 
mega ticket program, 
which offers tickets to 

By Ray Waddell 

McGuinness is high indeed on the 
modem North American arenas. 
"These facilities, I wish there was 
one in every city in Europe," he says. 
"The arenas in America are just 
absolutely ideal for rock'n'roll. We 

love playing in them." 
The progression of North Ameri- 

can arena design is a process that 
McGuinness has watched with 
interest for some 25 years as U2 

began touring the States. 
"As arena design has got more 

sophisticated in recent years, mag- 
nificent facilities have gone up," he 
says. "The second- and third - 
generation arenas are great places 
to play. Very often they've been 
built with rock'n'roll in mind, 
whereas the first arenas were built 
purely for sports, and rock'n'roll 
was an add -on. Entertainment was 
grudgingly welcomed." 

And McGuinness does have a 
favorite. "I suppose the most excit- 
ing venue of all is Madison Square 
Garden [in New York], and I'm sorry 
to hear they're talking about knock- 
ing it down," he says, referring to a 
proposed revamp of the venerable 
facility. "Madison Square Garden was 
a place I read about growing up, and 
playing there was always a highlight 
of any U2 tour." 

This time around, U2 will visit 
MSG for what will likely be several 
shows beginning May 21. 

MORE BLOCKS: Jeffery Bischoff, 
founder and president of Oakland, 
Calif. -based merch company Cinder 
Block (see story, page 18), has 
named David P. Barnard, who had 
been CFO at Design Within Reach, 
to the same post, effective Feb. 21. 

HATS & HAIR: Co- headliners Reba 
McEntire and Brad Paisley along 
with special guest Terri Clark will 
make up the 11vo Hats and a Red- 
head tour. 

The outing begins April 15 in Vir- 

several country shows at sheds at 
one value price. 

THE VERY ESSENCE: The 11th 
Essence Festival, set for July 1 -3 at 
the Louisiana Superdome in New 
Orleans, will feature Destiny's Child, 
Alicia Keys, Kanye West, Maze featur- 
ing Frankie Beverly, Jeffrey Osborne, 
Regina Belle, Mint Condition, Tall 
Kweli, Floetry, Vivian Green and 
other acts to be announced. Essence 
is the premier R&B fest in the coun- 
try. Nicole Wright is producer /GM for 
the festival, which is produced in con- 
junction with Festival Productions, 
producers of the New Orleans Jazz & 

Heritage Festival. 

NEW GARDEN TENDER: Philadel- 
phia -based facility management 
firm Global Spectrum has named 
Mike Scanlon the new GM for the 
20,000 -seat Rose Garden Arena in 
Portland, Ore. Global was selected 
to manage the arena effective Jan. 1. 

Scanlon comes to Portland after 
four years as GM of the Global Spec- 
trum- managed Sovereign Bank 
Arena in Trenton, N.J. The day -to- 
day operations of the arena had been 
under the direction of the Portland 
Trailblazers' J. Isaac, senior VP of 
facility sales and marketing. 

SCANLON: NEW GM OF ROSE GARDEN 
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Music R &B/Hi -Hop 

Epitaph Enters Rap Game With Francis 
BY TODD MARTENS 

Epitaph Records built its foundation 
on punk rock. But just prior to last 
year's presidential election, the label's 
most biting political commentary 
arrived courtesy of Sage Francis, a 27- 
year -old rapper from Providence, R.I. 

The song "Slow Down Gandhi" 
sarcastically rips into liberals and con- 
servatives alike, casting a cynical eye 
at warmongers and the "cool kids" 
who "were rocking votes." 

With a perfectly articulated deliv- 
ery that recalls Chuck D, Francis 
builds each verse with a mixture of 
activism, paranoia and humor. "If 
they could sell sanity in a bottle, they 
would be charging for compressed 
air," he quips. 

Epitaph released the song into 
cyberspace just before the election, 
tapping into the Web -friendly audi- 
ence that Francis has built during the 
last four years. In 2001, with neither 
an album under his belt nor a label 
affiliation, Francis unleashed the 
song "Makeshift Patriot" through his 
Web site. 

A critical look at American media 
issued one month after the terrorist 
attacks of Sept. 11, the song instantly 
made Francis a name in under- 

ground hip -hop. Its organic success 
allowed Francis to tour the United 
States and Europe -and make money 
doing so. 

"I accepted the possibility of imme- 
diate backlash, but surprisingly, the 
backlash never came," Francis says. 
"People were eating it up ... I do my 
best to handle subjects like this with 
integrity, and I didn't let any possible 
reaction to the material determine a 
single aspect of that process. That's 
important to do as an artist, at a time 
when almost all popular musicians let 
popular opinion dictate what they will 
or will not say." 

Epitaph president Andy Kaulkin, 
who likens Francis' mix of social 
commentary and humor to that of 
comedian George Carlin, heard the 
song and began courting the rapper. 
After releasing an album in 2002 with 
Oakland, Calif. -based Anticon, Fran- 
cis eventually became the first hip - 
hop artist signed to Epitaph. The label 
will issue "A Healthy Distrust" Feb. 8. 

When Epitaph first signed Francis, 
there was talk that the Los Angeles - 
based label would launch a hip -hop 
imprint. Francis, however, preferred 
the punk brand. 

"I may have been more reluctant 
to sign with Epitaph if I wasn't the 

first hip -hop act on their label," he 
says. "Does that make me petty? 
There were no reservations about 
the label being punk- oriented. The 
reservations were about signing to a 
label of that size and how that 
would affect my self -made career ... 
It was good that no one set a hip - 
hop precedent at Epitaph because I 

felt much more comfortable work- 
ing with a clean slate." 

STREET MARKETING 

After signing Francis, Epitaph 
struck a deal with Minneapolis -based 
Rhymesayers to distribute hip -hop 

albums from Atmosphere and 
Eyedea Si Abilities. Atmosphere's 
"Seven's Travels" peaked at No. 5 on 
the Billboard Top Independent 
Albums chart and has sold 136,000 
units in the States, according to 
Nielsen SoundScan. 

"We saw ourselves as being just like 
Epitaph, only seven or 10 years 
behind them," Rhymesayers CEO 
Siddiq Sayers says. `We were looking 
to expand and learn some things; 
Epitaph wanted to get their feet wet 
in hip- hop." 

During the last year, Epitaph has 
been extremely active in signing hip - 
hop artists. This year, Epitaph and its 
more adult -leaning imprint Anti- will 
release albums from Blackalicious, 
the Coup and Danger Mouse. Addi- 
tionally, through a distribution deal 
with Quannum, Epitaph will distrib- 
ute the next Lyrics Born release. 

Epitaph GM Dave Hansen says rap 
and punk are a natural fit. "A lot of the 
marketing we do for punk is stuff we've 
taken from people marketing hip -hop 
records. It's all street marketing." 

The label introduced its audience 
to Francis by having him appear on 
last year's Bad Religion album, "The 
Empire Strikes First." Francis, who 
has a bachelor's degree in journalism 

from the University of Rhode Island, 
already courts a dedicated following. 
He regularly sells out small clubs in 
major markets. He has also sold 
36,000 units of his Anticon release 
"Personal Journals." 

"I've been with different labels and 
it's usually out of pure curiosity as to 
how much better they will be able to 
do than I can do on my own," Francis 
says. "Epitaph might be the only label 
who can outwork me." 

In January Epitaph released a lim- 
ited- edition single of "Sea Lion," a 
Francis collaboration with avant -folk 
artist Will Oldham. Francis will 
launch a two -month North American 
tour Feb. 4. 

Hansen says Epitaph, which is 
distributed through Alternative 
Distribution Alliance, is planning an 
initial shipment of 40,000 units. 
According to retailers, Epitaph's goal 
of selling 10,000 units in the first week 
shouldn't be a problem. 

"It's going to be big," says Jim 
Utz, a buyer with St. Louis -based 
Vintage Vinyl. "The buzz here is 
absolutely huge. He has done bet- 
ter than a lot of other underground 
rappers. I haven't even heard the 
album, because our staffers keep 
borrowing the promo." 

Black Music Earns Grammy Cachet 
How apropos that Black History 

Month finds black music writing a 
significant chapter in music history. 
The commercial appeal of R &B and 
hip -hop is keeping step with their 
critical acclaim -as evidenced by the 
multiple Grammy Award nomina- 
tions for Kanye West, Alicia Keys and 
Usher (see story, page 1). 

Sure, there is the inevitable 
grousing about who was and wasn't 
nominated. And the rap nominations 
point to an unfortunate dilemma 
Just where are our female rappers? 
Terror Squad member Remy Ma is 
the only nominated female rapper, as 
the group's summer 2004 anthem, 
"Lean Back," picked up a nod for best 
rap performance by a duo or group. 

Such reserva- 
tions aside, it's 
gratifying to 
witness black 
music's unbridled 
popularity, as well 
as hip -hop's 
evolution from fad 
to mainstream 
fixture and fiscal 
force. 

KNIGHTS TIME: 

"Most singers 
today have a simi- 
lar sound; there 

are very few who are origi- 
nal." So says one of soul 
music's talented originals, 
Gladys Knight. 

Showing no signs of 
slowing down in the 50th 
year of her career, Knight is 
preparing to record a jazz 
standards album for her 
Many Roads label. "I 
started singing in church," 
she recalls, "and all 
through high school I sang 
with a jazz band, so I learned all those 
songs by Ella Fitzgerald, Sarah 
Vaughan and others." 

Having won a Grammy Award in 
2002 for best traditional R &B vocal 
album with "At Last," she finds her- 

self back in the 
nominees' circle 
this year. Her duet 
with the late Ray 
Charles, "Heaven 
Help Us All," is up 
for best gospel 
performance. 

"Ray sent me 
three songs, and 
we chose 
`Heaven,' " Knight 
recalls. 'When I 
went to his studio 
to record, I was a 
little sad because 

Selecting such favorites as 

h "Pass Me Not" and "He 
Lives," Knight sought to pro- 

s _ = duce a project reflecting her 
"one voice" vision. 

"I was trying first to 
choose music that would 
appeal to the most people," 
she says. "Then I felt the spir- 
it of doing `One Voice.' There 
are all races of people in 
[God's] church. My choir- 

lues.. 
By Gail Mitchell 

gmitchell @billboard.com 

he was so frail. But then the `other 
Ray' came out, and it turned out to be 
a wonderful experience. I'm so grate- 
ful I got a chance to say goodbye." 

Coincidentally, Jamie Foxx, star of 
the "Ray" biopic, dueted with Knight 
on "At Last." She also played Foxx's 
mom in episodes of his hit WB TV 
series, "The Jamie Foxx Show." 

"People didn't know he could play 
and sing like he does," Knight says. 
"He's so very talented but still has 
humbleness in his spirit." 

Knight is also busy promoting 
her latest Many Roads release, "One 
Voice." The inspirational set features 
Saints Unified Voices, the 100 - 
member multicultural gospel choir 
Knight founded. Special guest BeBe 
Winans appears on bonus track 
"Make Time to Love" (Billboard, 
Jan. 22). 

with Asians, Caucasians, 
African- Americans, Brits and 
Samoans -more displays the 
spirit of the church: No matter 
the background, we do praise 
him with one voice." 

Knight returns to per- 
forming nightly at the 
Flamingo in las Vegas Feb. 8. 
She has completed a role in the 
indie film "Unbeatable 
Harold," opposite Dylan 
McDermott, and with son 
Shanga is getting ready to 
open her third Gladys & 
Ron's Chicken & Waffles 
restaurant, in Washington, D.C. (The 
other two are in Atlanta.) 

Additionally, Knight is hoping to 
produce a sequel to the 1986 HBO 
special "Sisters in the Name of Love," 
in which she starred with Dionne 
Warwick and Patti LaBelle. 

She has certainly come a long way 
from the 7- year -old who won the 
grand prize on TV talent contest "Ted 
Mack's Amateur Hour." 

"I've asked myself why I'm still 
here, because this industry usually 
isn't known for people staying around 
that long," Knight says. "But I'm glad 
about it because now I know why I 

sing. He still has work for me to do." 

A- SQUARED: Multiple Grammy Award 
winners Aretha Franklin and Arif 
Mardin are reuniting on a new proj- 
ect. Mardin is set to produce 

Franklin's version of "A House Is 
Not a Home." The Luther 

Vandross concert staple is 
one of the selections from 
J Records' upcoming CD 
tribute to Vandross, who 

is recuperating from a near- 
fatal stroke. 

"She sent me a tape of 
how she wants to do the 
song," says Mardin, who 
will fly to Detroit 
shortly to cut the vocals. 

"It will be reminiscent of the way she 
sang and played piano in the '60s and 
'70s. I'm cutting the track now and 
will be adding strings, just like the 
good old days." 

The man behind such musical 
(Continued on page 22) 
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o69 - 
r NUMBER 1 /GREATEST GAINER gl2g 1 Week At Number 1 

THE GAME AFTERMATH/ G. UNIT003562 /INTERSCOPE(8.98/13.98) IN] The Documentary 1 

52 60 

50 

67 

58 

BABY BASH DOPE HOUSE/EMPIRE MUBICWERKS450612 /VI118.98CD/ MenageATrois 32 

STEPHANIE MILLS JM5466WLIGHTYEAR(13.98COI Born For This! 25 

2 1 1 JOHN LEGEND GOOD MUSIC/COLUMBIA 92 776/SONY MUSIC 112.98 ELI CO) Get Lifted 1 54 52 60 KENNY G ARISTA 62470/RMG (18.98 CD) At Last... The Duets Album 21 

3 2 2 LIL JON & THE EAST SIDE BOYZ A2 BME 2690/rVT111.98/17.981 Crunk Juice 2 

74 87 
4:C' PACESETTER 1k1. 

B.R.GUNNA BARAK30002(13.98 CD) IN] B.R. Gunna's Dirty District Vol. 2 55 
6 8 FANTASIA J6123sAMC(lB.s8co) Free Yourself 2 55 

3 3 LUDACRIS DTP/OEF JAM SOUTH 003483 /IDJMG18.98/13.981 The Red Light District 1 56 46 49 NEW EDITION BAD BOY 003422 /UMflG 113.98 CD) One Love 4 

5 6 T.I. GRAND HUSTLE/ATLANTIC 83734 /AG118.98CD) Urban Legend 1 57 55 54 R. KELLY A3 IVE 60356/ZOMBA 117.98/19.981 Happy People/U Saved Me 1 

4 5 EMINEM A' SHADY/AFTERMATH 003771 /INTERSCOPE(8.98/19.981 Encore 1 58 73 75 KEITH SWEAT ELEKTRA 73954/RHINO 118.98 co) The Best Of Keith Sweat Make You Sweat 15 

7 4 DESTINY'S CHILD A3 COLUMBIA 92595/SONY MUSIC 118.98 Ell CD) Destiny Fulfilled 1 59 53 45 MOS DEF RAWKUS /GEFFEN003558/INTERSCOPE 113.98 CD) The New Danger 2 

8 7 2PAC AMARU 003861 /INTERSCOPE(8.90/13.981 Loyal To The Game 1 60 54 59 CRIME MOB BME/REPRISE 48803/WARNER BROS. (13.98 CD) Crime Mob 11 

11 12 CIARA A SHO' NUFF- MUSICLINEMFACE62819 .2sMBA112.98/18.981 Goodies 1 61 56 68 THE ALCHEMIST ALc9548/KOCHn5.98CD) [N] 1st infantry 11 

10 9 MARIO 3RD STREET /J 61885 /RMG (18.98 CD) Turning Point 2 62 64 62 JON B E28752o/SANCTUARY URBAN (18.98 CD) Stronger Everyday 17 

9 10 USHER Aa LAFACE63982/ZOMBA112.98/18.98) Confessions 1 63 58 52 ANITA BAKER BLUE NOTE 77102112.98/18.981 My Everything 1 

' 3 12 13 SNOOP DOGG A 00GGYSTYLE/GEFFEN 003763 /INTERSCOPE 18.98/13.981 R&G (Rhythm & Gangsta): The Masterpiece 4 64 68 53 KANYE WEST A2 ROC- A- FELLNDEF JAM 0112030' /IOJMG 1898/12.98) The College Dropout 1 

'4 13 11 JAY-Z /LINKINPARK MACHINE SHOP/ ROCA OUJVtEf JAM 4962 1 /WARNER BROS. (1891COSni MTV Ultimate Mash -Ups Presents:CollisionCourse 3 65 62 55 BLACK EYED PEAS A2 A &M002B54 /INTERBCOPE line co) Elephunk 23 

o15 - SOUNDTRACK CAPITOL 63164(18.98 CO) Coach Carter 15 66 65 70 DIRTY RAT STIFF ARM 0629 111.98 CD) Rookie Of The Year 65 

16 14 14 ASHANTI THE INC /OEF JAM 003409/IDJMG(13.98CD) Concrete Rose 2 67 57 61 JADAKISS RUFF ORDERS 2746/INTERSCOPE(8.98/13.98) Kiss Of Death 1 

17 17 17 NELLY A2 DERRTY/ FO' REEL 003316/UMR618.98/13.981 Suit 1 68 61 56 R. KELLY & JAY -Z A JIVE /OEFJAM 003691.20MBNIDJMG112.9W18.981 Unfinished Business 1 

'8 16 15 CAM'RON ROC- A. FEL3NOEF JAM 002 728/IDJMG18.98/13.981 Purple Haze 4 69 76 71 LIL WYTE HYPNOTIZE MINDS 68500/ASYLUM(17.98C0 /oVD) Phinally Phamous 6 

19 19 19 NAS ILL WILL/COLUMBIA 92065 /SONY MUSIC (19.98 Ea CD) Street's Disciple 2 70 66 77 VARIOUS ARTISTS GOLDEN SOLDIERS 90298ENEMY LINES ENTERTAINMENT (17.98COI The Golden Soldiers Compilation Volume I 66 

20 

CD22 
18 16 MANNIE FRESH CASH MONEY002808 /UMflG 113.98 CD) The Mind Of Mannie Fresh 16 71 78 78 50 CENT A° SHADY /AFTERMATH 493544 /INTERSCOPE1898 /12.98) Get Rich Or Die Tryin' 1 

22 TRICK DADDY SUP -N- SLIDE /ATLANTIC83677 /AG 112.98/18.981 Thug Matrimony: Married To The Streets 1 0 79 74 J MOSS GOSPO CENTRIC 70068/ZOMBA117.98 CD) 1H] The J Moss Project 36 

CD27 
o21 

25 ANTHONY HAMILTON so SODEF52107/ZOMBA(12.98csl Comin' From Where I'm From 6 O 72 64 LL COOL J DEF JAM 002939' /IDJMG(13.98CD) The DEFinition 3 

29 FABOLOUS DESERT STORM /ATLANTIC83754 /AG (18.98 CO/ Real Talk 2 74 67 76 TEENA MARIE CASH MONEY CLASSICS 002552/UMRG112.9000I La Dona 3 

24 20 26 QUEEN LATIFAH VECTOR/FLAVOR UNIT 003435 /INTERSCOPE(13.98CO) The Dana Owens Album 11 75 70 72 MICHAEL MCDONALD MOTOWN003472/UMRG nee co) Motown Two 8 

25 28 21 VARIOUS ARTISTS A3 EMI /UNIVERSAUSONYBMG20MBA74203 /CAPITOL (18.98 CD/ Now 17 4 76 63 69 THE GAME GET LOW 7/FAST LIFE (17.98 CO) [H] Untold Story 29 

26 0 29 23 RAY CHARLES A WMG SOUNDTRACKS/ATLANTIC 76540 /RHINO (18.98 CD) Ray (Soundtrack) 7 77 80 57 JAY -Z A2 ROC-A-F EUNOEF JAM 001528 /IOJMG18.98/12.981 The Black Album 1 

37 34 YOUNG BUCK G -UNIT 002972 /INTERSCOPE113.98 CD) StraightOuttaCaShville 2 

96 

47 

96 

'-`,17 HOT SHOT DEBUT . 

THE GAME GET LOW 23/FAST LIFE (19.98 COI Untold Story: Special Edition 

OL' DIRTY BASTARD JC90I6 /SURE SHOT (15.98col Osirus: The Official Mixtape 

KIERRA KIKI SHEARD EMI GOSPEL 97304 (17.98 CD) [N] I Owe You 

78 

47 

29 

28 

CO 
25 32 GERALD LEVERT ATLANTIC 83765/AG 112.98/18.981 Do !Speak For The World 7 71' 

471 
80 

33 28 RUBEN STUDDARD J 62523/RMG 115.98/18.981 I Need An Angel 6 

30 26 24 THE DIPLOMATS DIPLOMATS 5771 /KOCH(17.98CD) Diplomatic Immunity 2 8 

31 23 20 JA RULE THE INC /DEF JAM 00295V /10JMG(13.98CD) R.U.L.E. 3 8 

g 
92 98 MICHAEL JACKSON MJJ/EPIC88998/SONY MUSIC 112 .98/18.981 Number Ones 6 

el 34 38 LYFE JENNINGS COLUMBIA90946 /SONY MUSIC 112.98E0 COI IN] Lyfe 268-192 17 

97 - 
LIONEL RICHIE MOTOWN/UW068140NME118.98CD) The Definitive Collection 31 

33 35 31 CHINGY CAPITOL 976N (18.98CD) Powerballin' 5 83- VICKIE WINANS VERITY 43214 /ZOMBAnl.98/18.981[N] Bringing h All Together 38 

34 32 30 N ELLY A DERRTY/FO' REEL 003314 /UMflG (8.98/13.98) Sweat 2 85 
85 83 

86 

82 

BUCK POWER TOP 2072/79BUZZTONE(16.98COI One Way In No Way Out 

JUVENILE CASH MONEY 003548 /UMRG(13.98CD) The Greatest Hits 

84 

9 35 31 27 LILWAYNE CASH MONEY 001531 /UMRG(13.98CD) Tha Carter 2 

to 40 40 LIL SCRAPPY/TRILLVILLE BME/ AEPAISE48556 MIARNEABROS.IIB.98C01 The King Of Crunk & BME Recordings Present 3 81 84 THE DIPLOMATS PRESENT JIM JONES DIPLOMATS 577(r/KOCH117.98 CD) On My Way To Church 4 

o38 43 LLOYD BANKS G- UNIT002826/1INTERSCOPE 18.98/13.981 The Hunger For More 1 75 80 DONALD LAWRENCE & CO. VERITY 622262oMBAD1.9e/17.9e1 [N] I Speak Life 22 

38 24 36 JILL SCOTT HIDDEN BEACH/EPIC 92773 /SONY MUSIC (18.98EDCD1 Beautifully Human: Words And Sounds Vol. 2 1 88 S7 79 DE LA SOUL ACH 8752611/SANCTUARY URBAN 118.98 COI The Grind Date 17 

39 

40 
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36 33 ALICIA KEYS A3 J 55712/RMG 115.98/18.98) The Diary Of Alicia Keys 1 

5 4 

77 91 G -UNIT A2 G -UNIT 001593 /INTERSCOPE 18.98/12.981 Beg For Mercy 2 

30 18 RAY CHARLES A2 HEAR 2248 /CONCOeDI8.98co) Genius Loves Company 82 63 VARIOUS ARTISTS BAD BOY 003700/UMRG(13.98CO /DVD) Bad Boy'sR &B Hits 23 

37 JOJO A DA FAMILY /BLACKGROUND002672/UMRG 13.98 CO) JOJO 10 91 86 88 VARIOUS ARTISTS INTEGRITY GOSPEUGOSPO CENTRIC 700 72/ZOMBA(I8.98CD) Gotta Have Gospel! Vol. 2 57 
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o45 

41 41 BEYONCE AI COLUMBIA 86386 /SONY MUSIC (12.98E0 /18.98) Dangerously In Love 1 9 

94 

8BALL & MJG BAD BOY 002309 /UMRG(t2.98 COI Living Legends 1 

46 AKON SRC /UNIVERSAL 000860NMRG(13.98COI Trouble 11 9 73 TERROR SQUAD SRC /UNIVERSAL 002806/UMRG(13.98CD) True Story 1 

44 

0, 
43 39 BONE THUGS-N-HARMONY RUTHLESS 25423118.98 CD) Greatest Hits 39 84 65 TALIB KWELI RAWKUS/ GEFFENW3407 /INTERSCOPE(13.98CD) The Beautiful Struggle 3 

47 42 GUERILLA BLACK CZAR 81786NIRGIN(12.98/17.98) Guerilla City 4 9/ VARIOUS ARTISTS MOTOWN /UW001781 /UME(12.98CD) Motown Vs 41 

46 

CD48 
39 35 XZIBIT COLUMBIA92558 /SONY MUSIC (1898EOCD) Weapons Of Mass Destruction 19 ' 88 - LALAH HATHAWAY MESA BLUEMOON006911 /PYRAMID 118.98 CD) IN] Outrun The Sky 34 

50 JOSS STONE S -CURVE 94897.118.98 CD/ Mind Body& Soul 15 91 83 TWISTA A ATLANTIC 83745/AG112.98/18981 Kamikaze 1 

48 

o51 0 
44 44 YING YANG TWINS COLLIPARK2489/1VT (11.9800 /DVDI My Brother &Me 6 98 93 81 JACKI -O POE BOY 266o/TVr117.98COI Poe Little Rich Girl 12 

51 PITBULL DIAZ BROTHERS 2560/TVT111.98 /1898) M.I.A.M.I. (Money IsA Major Issue) 7 90 85 VARIOUS ARTISTS A3 UNIVERSAL /EMI /SONY MUSIC/ZOMBA003017 /UME(18.98CD) Now 16 2 

59 66 SMOKIE NORFUL EMI GOSPEL 77795117.98 CD) Nothing Without You 15 100 KEM MOTOWN06751WUMRG1898/12- 981[N] Kemistry 14 

51 49 48 VARIOUS ARTISTS SOURCE 2523/IMAGE 118.98 CO/ The Source Presents Hip -Hop Hits Volume 9 36 
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STEVIEWONDER MOTOWN /uW0661MUME(1asBCD The Definitive Collection 54 

1 13 EMINEM e WEB /AFTERMATH 493290 /INTERSCOPE(8.98/12.98) The EminemShow 140 
14 12 MICHAEL JACKSON ' °EPlcsso73SUNTMUS1cu298E018.98) Thriller 320 Q © SADE A' EPIC85287 SONY MUSIC 12.98E118.98 The Best Of Sade 441 15 5 LIL JON & THE EAST SIDE BOYZ Au BME 2370/TVT(13.98/17.98/ Kings Of Crunk 13 

33 1 RAY CHARLES RHINO 79822111.98CO) The Very Best Of Ray Charles 30 16 10 AL GREEN A' HI/THE RIGHT STUFF30800 /CAPITOL /1098 /17 981 Greatest Hits 488 
j© 17 BOYZ II MEN UNIVERSAL 01, +UMRG12.:18.98 Le, ac: The Greatest Hits Collection 13 ail - THE TEMPTATIONS MUTONNIt/, a4'SI The Best Dine Tern, °'ens- Volume 1- The'60S:20ti Cents Masters The Millennium Collection 34 
5 4 BOB MARLEY AND THE WAILERS 10 TUFF GONG/ISLAND S484IUMEU.9e/129II Legend: The Best Of Bob Marley And The Wailers 429 18 9 JAY- ZAFREEZE/ROC- A- FELLA5WW /CAPITOL 18.98/12.981 Reasonable Doubt 362 

01 7 LAURYN HILL Au RUFFHOUS COLUMBIA 69035' SONY MUSIC 8.98 E* 1298 The Miseducation Of Lau n Hill 195 m - 2PAC AMARU JIVE41636 OMBA 11.^: 17.98 Me A. ainst The World 423 
7 6 THE NOTORIOUS B.I.G. A' BAD BOY 002852 /UMRG 113.98 CO /DVD) Ready To Die 479 20 18 LUTHER VANDROSS LEGACY/EPIC 66068 /SONY MUSIC lima EN17.981 Greatest Hits 45 

B11 2PAC Au DEATH ROW 63008 /KOCH 112.98/24.981 All Eves On Me 458 ® - REV. DR. MARTIN LUTHER KING, JR. REBOUND / MERCURY /UNIWRSALSPECIAL PRODUCTS 52OJ30NME13 .98ß9B) In Search Of Freedom 6 - MARVIN GAYE MOTOWN549517/UMRG112.98/18.98/ Every Great Motown Hit 145 22 19 THE NOTORIOUS B.I.G. 10 BAD BOY 273011/UMRG119.98n4.98) Life After Death 357 
10 8 2PAC Le AMARU /DEATH ROW 4903Sn/INTERSCOPE(19.98/24.98) Greatest Hits 318 23 21 DR. DRE Ar AFTERMATH 490486 /INTERSCOPE(12.98/1898) Dr. Dre -2001 216 
ID - BARRY WHITE MERCURY 522459/UME (8.98/72.981 All Time Greatest Hits 276 24 24 DR. DRE A° DEATH ROW 630009KOCH 111.98/17.98) The Chronic 357 ® - MARVIN GAYE MOTOWN 153732/UME 16.9/11981 The Best Of Marvin Gaye:20th Century Masters The Millennium Collection 2 24 25 14 EMINEM Ac WEB /AFTERMATH 490629/INTERSCOPE 18.98/12.98/ The Marshall Mothers LP 202 

Albums with the ggreatest sales gains this week. Catalog albums are 2 -year old titles that have fallen below No. 100 on The Billboard 200 or reissues of o der albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top R &B /Hip -Hop Albums and Top R &B /Hipp-Hop Catalog Albums. Record.ng Industry 
Assn. Of America !RIBA) certification for net shipment of 500,000 album units (Gold). RIRA certification for net shipment of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi platinum level. For boxed sets, and double 
albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIM Latin awards: O Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ( Platino) A' Certification of 400,000 units (Multi- Platinol. *Asterisk indicates LP is available. Most ape prices, 
and CD prices for 8MG and WEA labels, are suggested lists. Tape prices marked Ea, and all other CD prices, are equivalent prices which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat - 
seekers this week. [H] indicates past or present Heatseeker title. W 2005, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Baby 
FABOLOUS (DESERT STORM/ATLANTIC) 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

Forever, For Always, For Love 
LALAH HATHAWAY IGRPNERVEI 

o 1 

-:T"1' NUMBER 1 .TS 

Let Me Love You 
t 

6 wksAANO 1 

MARIO (3RD STREET /JAiMG) 

© 2 Lovers And Friends 
LIL JON &THE EAST SIDE BOYZ IBME/TVTI W 

27 23 New York 
JA RULE (HE INC/DEF JAM /IDJMG) W 

I® - Pretty Girl 
NB RIOAZ INASTYBOYNPSTAIRSI 

3 3 Soldier Á DESTINY'S CHILD (COLUMBIA/SUM) 
63 39 Hope 

TWISTA FEAT. FAITH EVANS (CAPITOL) Á ® 58 Spoiled 
JOSS STONE )S-CURVENIRGINI 

4 4 1, 2 Step .4- 
CIARA ISHO'NUFF- MUSICUNEJLAFACEROMBAI 14 

go 31 Okay 
NIVEA (JIVE/ZOMBA) 

54 37 Lose My Breath 
DESTINY'S CHILD (COLUMBWSUMI w 

© 5 How We Do 
-,E GAME FEAT. 50 CENT (AFrERMATWG-UNR/IMERSCOPEI 

30 27 Go D.J. t LIL WAYNE (CASHMONEY /UMRG( 

55 53 Take Me Home 
TERROR SQUAD ISRC /UNIVERSAUUMRG) 

CD 7 Bring Em Out 
LJ ¡GRAND HUSTLE/ATLANTIC/ 

ED 41 Candy Shop 
50 CENT FEAT OLIVIA ISHADY/AFTERMATWINTERSCOPEI 

in - Sex In The Kitchen 
R. KELLY (JIVE/ZOMBA) 

7 6 Drop It Like Its Hot 
Ljl SNOOP DON IDOGGYSTYLE/GEFFEN/ INTERSCGPE) 

42 It's Like That 
MARIAH CAREY IISLANO /IDJMG) 

® 59 One Million Times 
GERALD LEVERT (ATLANTIC) 0 8 Disco Inferno 

50 CENT (SHADY/AFTERMATH/INTERSCOPE) w 
(3) ® 54 Down And Out 

CAMRON TROC- A- FELWOEFJAM/IDJMGI 
l-'R - Throwback 

USHER ILAFACE/ZDMBA) 

9 9 Karma 
LLOYD BANKS FEAT AVANT (D- UNIT /INTERSCOPE( 

56 Baby Mama 
FANTASIA IJ /RMGI 

59 48 Slow Down 
BOBBY VALENTINO IDTP/OEF JAMSOUTWIOJMGI 

4101 17 Truth Is . 
FANTASIA IJ/RMGI w 

35 29 Shorty Wanna Ride 
YOUNG BUCK ID- UNIT /INTERSCOPEI w 

CD 62 Don't Worry I 
CHINGY FEAT JANET JACKSON (CAPITOL) w 

11 10 Get Back 
I UDACRIS (DTP/DEE JAM SOUTWIDJMG) w 

36 30 Lean Back 
TERROR SQUAD ISRC /UNIVERSAUUMRGI W 

(9 70 Everytime You Go Away 
BRIAN MCKNIGHT IMOTOWNNMRG) i® 16 Some Cut 

TRILLVILLE FEAT CUTTY (BME/REPRISEANARNER BROS.) 

57 1 Thing 
AMERIE IRISE/COLUMBIAISUMI 

lail 65 Still Tippin 
MIKE JONES (SWISHAHOUSE/ASYLUM) 

I® i5 Ordinary People 
JOHN LEGEND (G000 MUSIC/COLUMBIA/SUM) 04 

38 33 Whatever 
JILL SCOTT (HIDDEN BEACH/EPIC/SUM) 

- Number One Spot 
LUDACRIS IOTP /DEF JAM SOUTH /IDJMGI it 

14 13 Charlene 
,NTHONV HAMILTON (SO SO DEF/ZOMBA) it 43 I'm A Hustle (Hustla's Anthem) 

CASSIDY (FULL SURFACE4RMG) 

CD 68 Guess Who Loves You More 
RAHEEM DEVAUGHN IJIVE/ZOMBAI 

® 26 Caught Up 
I. SHER ILAFACE/ZOMBA) W 

40 - 32 Let's Go 
TRICK DADDY (SLIP- N- SUDE/ATLANTICI 

65 55 Hold You Down 
THE ALCHEMIST (ALC/KOCHI 

16 14 Wonderful 
JA RULE THE INCISEF JAM/IDJMG) 

G 40 Country Boy 
TYRA IGO &L) 

66 63 That's What Its Made For 
USHER (LAFACE%ZOMBA) 

l m 20 0 
. MARION IT.U.G/EPIC/SUMI 1 0) 46 How Does It Feel? 

ANITA BAKER (BLUE NOTENIRGINI 

74 Give Me That 
WEBBIE FEAT. BUN B (TRILL) 

18 11 Only U 
ASHANTI (THE INC /DEFJAM/IDJMG) 

43 38 Goodies 
CIARA ( SHO'NUFF- MUSICLINE/LAFACE20MBA) 

68 67 Ghetto 
AKON ISRC/UNIVERSAINMRGI 

143) 24 U Don't Know Me 
T (GRAND HUSTLE/ATLANTIC) W 

44 35 I Smoke, I Drank 
BODY HEAD BANGERZ (BODY HEADNNIVERSAVUMRGI 

69 64 A Rose By Any Other Name 
TEE NA MARIE (CASH MONEY CLASSICS/UMRG) 

20 21 Diary 
ALICIA KEYS (JSRMG) 

45 36 If I Ain't Got You*, 
ALICIA KEYS (J/RMGI 

110 - I Can't Stop Loving You 
KEM (MOTOWN/SMRG) 

21 18 My Boo 
USHER AND ALICIA KEYS (LAFACE/ZOMBA) M ® 44 Hate It Or Love It 

THE GAME FEAT SCENT IAFTERMATWG -UNIT /INTERSCOPEI 

71 61 You're The One 
GUERILLA BLACK (CZARNIRGIN)It 

22 22 Karma 
ALCIA KEYS IJ /RMG114 

® 49 Get Right 
JENNIFER LOPEZ (EPIC /SUM) 

- Wobble & Shake It 
TANGO (VINTAGE SOUNDNIRGIN) 

23 19 What U Gone Do . 
IU JON & THE EAST SIDE BOYZ (BME/TVT) w 

48 47 Gasolina 
DADDY YANKEE (ELCARTELNI) It I® - Girlfight 

BROOKE VALENTINE( VIRGIN) 

m 25 Let's Get Blown 
SNOOP DOGE (DOGGYSTYLE/GEFFEWINTERSCOPE) 

49 52 I Changed My Mind 
KEYSHIA COLE FEAT. SHYNE IA &M/INTERSCOPEI LM 

la) 75 Oh 
CIARA FEAT LUDACRIS( SHO'NUFF- MUSICLINE/TAFACEROMBA) 

25 12 U Make Me Wanna 
_ JAOAKISS FEAT. MARIAH CAREY IRURRYDERSFNTERSCDPE) 

m 60 Sugar (Gimme Some) 
TRICK DADDY (SUP- N- SLIOE/ATLANTIC) 

ID - Make Up 
THE O' JAYS (MUSIC WORLD /SANCTUARY URBAN) 

1.1 Records with the greatest impressions increase. ,t 2005, VNU Business Medi , Inc All rights reserved. Compiled from a national sample of airp) y supplied by Nielsen Broadcast Data Systems' Radio 

Track service. 139 stations are electronically monitored 24 hours a day, 7 days a week Songs ranked by gross impressions, computed by cross. referencing xact times of airplay with Arbitron listener data. 

This data is used to compile the Hot R &B /Hip -Hop Singles & Tracks chart *indicates title earned HitPredictor status in research data proAidec by Promosq ad. 
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Billboard SINGLES SALES,. 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

` Solo 
NUMBER 1 - 

Gotta Goeo 3Wks Al No.t 
PATTI LABELLE DEF SOULCLASSICS/IDJMG) 

I Changed My Mind 
KEYSHIA COLE FEAT SHYNE (A &M/INTERSCOPE 

Lose My Breath 
DESTINY'S CHILD (COLUMBIA/SUM) 

Disco Inferno 
SCENT SHADY/AFTERMATH/INTERSCOPE 

How We Do 
THE GAME FEAT SCENT IAFTERMATWG-UNITANTERSCOPEI 

Oye Mi Canto 
N.0 RE IRUC-A- FELUVDEF JAM/IDJMGI 

Baby 
FABOLOUS (DESERT STORM/ATLANTIC) 

Let Me Love You 
MARIO I3RD STREET /JAtMG) 

Drop It Like Its Hot 
SNOOP DOGG (DOGGYSTYLE/GEFFEN/INTERSCOPEI 

Bring Em Out 
TI. GRAND HUSTLE/ATLANTIC 

What U Gon' Do 
LIL JON & THE EAST SIDE BOYZ (BME/TVT) 

Go D.J. 
UL WAYNE CASH MONEYNMRG 

Only U 
ASHANTI (THE INC/OEFJANVIDJMG) 

Get Back 
LUDACRIS DTP/DEF JAM SOUTH/IDJMGI 

Tempted To Touch 
RUPEE (ATLANTIC) 

Balla Baby 
CHINGY CAPITOL 

Caught Up 
USHER ILAFACE/ZOMBAI 

And? 
DINA RAE IMOTOWWUMRGI 

Stolen Car (Take Me Dancing) 
STING FEAT. TWISTA IA &M/INTERSCOPEI 

Girlfight 
BROOKE VALENTINE IRAN 

1,2 Step 
CIABA ( SHO'NUFF- MUSICUNE/LAFACE/ZOMBA) 

Crazy For You 
BIG GEM FEAT MC MAGIC UNIVERS ' MRG 

Okay 
NIVEA (JIVE/ZOMBA) 

Karma 
LLOYD BANKS FEAT. AVANT G- UNIT / INTERSCOPE 

Shorty Wanna Ride 
JUNG BUCK IG- UNITANTERSCOPEI . Records wnh the greatest sales gains. - 2005. VNU Business Media, 

Inn. and Nielsen SoundSccan. Inc. All rights reserved. Compiled by Nielsen 

SoJndScan from a national subset panel of core R &B4iip-Hop stores. This data 

is used to compile the Hot R &BRHip-Hop Singles & Tracks chart. 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

5L NUMBER T ' 

Let Me Love You , 6 wks /RIND 

MARIO (3RD STREET /JA1MG) A^+ 

1,2 Step 
CIARA ISHO 'NUFF- MUSICLINEAAFACE/ZOMBAI F 
Lovers And Friends 
LIL JON & THE EAST SIDE BOYZ IBME/TVR w 
Disco Inferno 
50 CENT (SHADY /AFTERMATH /INTERSCOPEI 

Soldier 
DESTINY'S CHILD (COLUMBIA/SUM) 1rr 
How We Do 
THE GAME FEATS CENT IAFTERMATHG- UNIT /INTERSCOPEI 

Drop It Like Its Hot 
SNOOPDOGG (DOGGYSTYLE /GEFFEN /INTERSCGPE( 

Mockingbird 
EMINEM (SHADY /AFTERMATH /INTERSCDPEI 

Only U 
ASHANTI (THE INC. /DEFJAM/IDJMGI 

Get Back 
LUDACRIS IDTP /DEF JAM SOUTH /IDJMGI 

Bring Em Out 
TI. (GRAND HUSTLE/ATLANTIC) 

Gasolina 
DADDY YANKEE IEL CARTELNII 

Obsession (No Es Amor) 
FRANKIE J FEAT. BABY BASH (COLUMBIA/SUM) FAA 

13 

12 

16 

Wonderful -I 
JA RULE (THE INC/DEF JAM /IDJMG) F^r 

Over And Over 
NELLYFEAT TIM MCGRAW (DEPRIVED REEUCURRNMRGI* 

Karma 
LLOYD BANKS FEAT AVANT IG- UNITANTERSCOPE) A^r 

®. 
2C 

15 My Boo 'dr 
USHER AND ALICIA KEYS ILAFACEROMBAI 

Caught Up 
USHER (LAFACEROMBAI 

Its Like That 
MARIAH CAREY (ISLANDADJMG) 

New York 
JA RULE (THE INC/OEFJAM/IDJMG) E^r 

Comp'H:d from a /ational sample of data supplied by Nielsen 
Broadcast D to Sy tems. 61 rhythmic airplay stations are elec- 
tronically mo itored 24 hours a day, 7 days a week. Songs ranked 
by mrnher of detec ions.eSongs showing an increase in detec- 
tiais over th prey pus week, regardless of chart movement. A 

song zrtilch has been on the chart for more than 20 weeks will 
gene: any not receive a bullet, even if it registers an increase in 

detections. The rhythmic airplay chart runs at a deeper length in 

Ail play Monitor, Billboard Information Network, and 
bd boa d.com. *indicates title earned HitPredictor status in 

resevec'I data provided by Promosquad. © 2005, VNU Business 
Media, Mc. All rights reserved. 

RSM /HIP -HOP 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

LUDACRIS 
114 Number One Spot IDJMG 

REECCEENTLYTESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

Ordinary Peoople 

°MARION 
13 SUM 

FANTASIA 
Truth Is RMG 

USHER 
Caught Up ZOMBA 

NIVEA 
Okay ZOMBA 

T- I . 

U Don't Know Me ATLANTIC 

FABOLOUS 
Baby ATLANTIC 

TWISTA 
Hope CAPITOL 

CHINGY 
Don't Worry CAPITOL 

DADDY YANKEE 
Gasolina VI 

MIRI B N -ARI 
Sunshine To The Rain UMRG 

RHYTHMIC 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

1 MIRI BEN -ARI 
Sunshine To The Rain UMRG 

RECENTLY TESTED SONGS WITH TOP IO CALLOUT POTENTIAL 

ALICIA KEYS 
Karma RMG 

Rich Gill INTERSCOPE 

E;MINEM 
Like oy Soldiers INTERSCOPE 

TWISTA 
Hope CAPITOL 

CHINGY 
Don't Worry CAPITOL 

NIVEA 

¡Okay 

ZOMBA 

N Dey Say UMRG 

°MARION 

uuFANTASIA 
Truth Is RMG 

Other radio formats and hitpredictor legend located in chart section. 

Music 

Rhythm & 

Blues 
Continued from page 20 

luminaries as Norah Jones, Anita 
Baker, Donny Hathaway and Hall & 
Oates waxes enthusiastic about a new 
artist that he and son Joe are produc- 
ing together, singer /guitarist Raul 
Midon (Rhythm & Blues, Billboard, 
Jan. 8). His solo debut is due in May 
from Manhattan Records. 

"I'm known to add strings and 
horns to everything," Mardin says. 
"But this project was an exercise in 
restraint. Just like a makeup artist, we 
would only touch up a few things. His 
guitar playing hits you like a truck." 

Midon's record includes a guest 
appearance by Stevie Wonder. Mardin 
says working with Midon, who has 
been blind since birth, led him to relive 
his experiences in the studio with 
Wonder 10 years ago. Both artists, 
Mardin says, "have so much [more] 
extra perception than us mortals." 

Aside from composing music with 
his son for new opera and jazz quartet 
projects, Mardin is seven chapters into 
his autobiography, which he hopes to 

have finished within the year. 

FINDING SANCTUARY: It has been a 
busy couple of weeks on the business 
side of black music. The week before 
Virgin announced Grammy Award 
nominee Jermaine Dupri's appoint- 
ment as president of its new urban 
music division (see story, page 5), 
Mathew Knowles issued word that his 
Music World/Sanctuary Urban Man- 
agement now counts J Records' No. 
1 R &B /pop singer Mario as a client. 
And that's not all: Sanctuary has 
added former Sony Music executive 
Max Gousse and his partner, Jeremy 
Geffen, to its management stable. 
Among Gousse and Geffen's manage- 
ment clients are D12 and D12 mem- 
ber Bizarre. Bizarre's solo album is 

due later this year through Sanctuary 
Urban Records. 

MUSICAL IMAGES: Usher fortifies his 
cache of awards nominations with 
five nods for the 36th annual NAACP 
Image Awards, including outstanding 
male artist and outstanding album. 
Other multiple nominees include 
Kanye West, Anthony Hamilton, 
Alicia Keys, Queen Latifah and 
Prince. The ceremony is set for 
March 19 at Los Angeles' Dorothy 
Chandler Pavilion. Fox will broadcast 
the event March 25 at 8 p.m. ET/PT. 
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Airplay monitored by Nielsen 
Broadcast Data 
Systems 

TITLE IMPRINT /PROMOTION LABEL Artist 

-= Nu 4 Weeks At Number 1 

LOVERS AND FRIENDS Lil Jon & The East Side Boyz Featuring Usher & Ludacris 
BME/TVT -' 3 HOW WE DO The Game Featuring 50 Cent o 
AFTERMATH /G- UNIT /I NTERSCO PE 

4 DISCO INFERNO 50 Cent 
SHADY /AFTERMATH /INTERSCGPE 

2 DROP IT LIKE ITS HOT Snoop Dogg Featuring Pharrell 
DOGGYSTVLE /GEFFEN /INTERSCGPE 

5 BRING EM OUT T.I. 
GRAND HUSTLE/ATLANTIC 

7 KARMA Lloyd Banks Featuring Avant ^9 
G-UNIT / INTERSCGPE 

6 GET BACK Ludacris z 
DTP /DEF JAM SOUTH /IDJMG 

8 WONDERFUL Ja Rule Featuring R. Kelly & Ashanti ^a 
THE INC. /DEF JAM /IDJMG 

12 SOME CUT Trillville Featuring Cutty 
BME/REPRISE/WARNER BROS. 

0 9 WHAT U GON' DO Lil Jon & The East Side Boyz Featuring Lil Scrappy V 
BME/TVT 

11 11 NEW YORK Ja Rule Featuring Fat Joe & Jadakiss V 
THE INC. /DEFJAM /IDJMG 

12 10 U MAKE ME WANNA Jadakiss Featuring Mariah Carey a2 
RUFF RVDERS /INTERSCGPE 

13 13 GASOLINA Daddy Yankee .2 
EL CARTEL/VI 

16 LET'S GET BLOWN Snoop Dogg ' 
OOGGYSTYLE/STAR TRAK/GEFFEN 

19 U DON'T KNOW ME T.I. 
GRANO HUSTLE/ATLANTIC 

25 CANDY SHOP 50 Cent Featuring Olivia 
SHADY/AFTERMATH/INTERSCOPE 

- 

21 MOCKINGBIRD Eminem 
SHADY/AFTERMATH/INTERSCOPE 

18 15 LEAN BACK Terror Squad `R 
SRC /ANIVERSAL/UMRG 

19 14 LET'S GO Trick Daddy Featuring Lil Jon & Twista 2 
SLIP- N- SLIDE/ATLANTIC 

22 BABY Fabolous Featuring Mike Shorey 19 

DESERT STORM /ATLANTIC 

1 17 GO D.J. Lil Wayne z 
CASH MONEY /UMRG 

HOPE Twista Featuring Faith Evans 2 
CAPITOL 

23 18 SHORTY WANNA RIDE Young Buck 2 
G- UNIT / INTERSCGPE 

24 20 OVER AND OVER Nelly Featuring Tim McGraw v 
DERRTY -FO' REEL/CURB/UMRG 

SUGAR (GIMME SOME) Trick Daddy Featuring Ludacris, Lil' Kim & Cee -Lo 
SLIP- N- SLIDE/ATLANTIC 

a aa.,, .m tno ereamst inereeea in anHionrp imnrassinns The ran tracks audience is compiled from 90 R &B /Hip -Roo and 

61 rhythmic top 40 s at ions which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi- 

ence, computed by cross -referencing exact times of airplay with Arbitron listener data. m' Videoclip availability. © 2005, VNU Busi- 
ness Media, Inc. All rights reserved. 
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W ó = 3 
a a ,E n 

o 
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3 W ARTIST Title 
n 3 IMPRINT & NUMBER/DISTRIBUTING LABEL 

o 1 

4 t NUMBER 1 / GREATEST GAINER 4121 7 Weeks At Number 1 

1 28 DADDY YANKEE Barrio Fino 
EL CARTEL 450339N111598 COI 

1 

51 52 25 9 CHRISTIAN CASTRO Hoy Quiero Sonar 
ARIOLA 65920/BMG LATIN 116.98 CD) [N] 

13 

52 47 52 34 JOSE ALFREDO JIMENEZ Tesoros Musicales 
SONY DISCOS 95209 (9.98 EQ CDI 

24 

o 3 

4.10 PACESETTER %41V 

3 7 VARIOUS ARTISTS Chosen Few: El Documental 
CHOSEN FEW EMERALD 1015 /URBAN BOX OFFICE 19.98 CD /OV01 

2 

53 59 73 45 LOS BUKIS 25JoyasMusicales 
FONOVISA 350835350835/11G 9G (9.98/13.98) [X] 

3 

54 51 61 77 DON OMAR o The Last Don 
VI 450587 114.98 CDI [N] 

2 

3 2 - 2 VARIOUS ARTISTS 15 Duranguenses De Corazon 
DISA 720488 (12.98 CD) 

2 55 55 40 32 LA OREJA DE VAN GOGH La Oreja De Van Gogh En Directo 
SONY DISCOS 95202 (19.98 ES DVD /CD) 

22 

4 6 2 17 JUANES 4 Mi Sangre 
SURCO 003475 /UNIVERSAL LATINO 11708 CDI 

1 56 60 59 66 SIN BANDERA A De Viaje 
SONY DISCOS 70633 (16.98 MUD) [N] 

6 

5 5 - 2 VARIOUS ARTISTS Parranda Tequilera 2005 
UNIVISION 310389/11G 113.98 CDI 

5 57 50 44 33 MARC ANTHONY 4 Amar Sin Mentiras 
SONY DISCOS 95134 (18.98 EO CD) 

1 

6 4 4 11 LUIS MIGUEL Mexico En La Piel 
WARNER LATINA 61977 11798 CD) 

1 58 57 47 17 VARIOUS ARTISTS Los Sencillos Duranguenses Del Ano 
DISA 726934 (15.98 CO /DVD) 

6 

o 9 9 16 A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS ¿ Fuego 
EMI LATIN 90595115.98 CD) 

2 59 66 60 7 LOS TUCANES DE TIJUANA Fiesta En La Sierra 
UNIVERSAL LATINO 382602 (13.98 CO) 

38 

8 8 8 32 GRUPO CLIMAX Za Za Za 
MUSART 20539 /BALBOA 1598 CDI [NI 

1 60 65 69 43 GRUPO MONTEZ DE DURANGO En Vivo Desde Chicago 
DISA 720358(1298 CD) 

1 

9 7 5 12 MARCO ANTONIO SOLIS Razon De Sobra 
FONOVISA 351483/UG (1598 CDI 

1 61 54 58 21 PEPE AGUILAR O No Soy De Nadie 
SONY DISCOS 95363 (17.98 EQ CO) [N] 

6 

10 10 7 9 RICARDO ARJONA Solo 
SONY DISCOS 95380 118.98 EQ CO /DVDI [NI 

5 4J7í HOT SHOT DEBUT ßr7= 

62 11 13 

o 18 

14 19 LOS TEMERARIOS La Mejor...Coleccion 
DISA 72039211198 CD) 

6 5 HECTOR "EL BAMBINO" Hector "El Bambino" Presenta Los Anormales 
GOLD STAR 180040 /UNIVERSAL LATINO /15.90 CD) [N] 

2 

4 

NEW 

63 58 

1 VARIOUS ARTISTS Tierra Caliente Mix 
LIDERES 950657 (13.98 CDI 

55 75 LA OREJA DE VAN GOGH A Lo Que Te Conte Mientras Te Hacías La Dormida 
SONY DISCOS 70451 (1598 ED CD) [N] 

9 

64 61 - 2 ANA BARBARA Loca De Amar 
FONOVISA 351452/U6113.98 CD) 

61 13 12 13 14 K -PAZ DE LA SIERRA o Pensando En TE 

UNIVISION 310348/ÚG 114.98 CD) [X] 
3 

65 73 72 4 VIENTO Y SOL La Mejor...Coleccion 
DISA 720449(11.98 CD) 

65 14 11 11 11 VARIOUS ARTISTS Las Mas Bailables Del Pasito Duranguense 
DISA 72046311298 CD) 

3 

15 14 10 13 LOS TEMERARIOS Regalo De Amor 
FONOVISA 351530/11G (13.98 CD) 

2 66 68 62 4 CHALINO SANCHEZ Coleccion De Oro 
MUSART 13221/BALBOA (9.98 CD) 

62 

16 16 18 7 VARIOUS ARTISTS Reggaeton Super Hits 
NEW RECORDS 132060 /UNIVERSAL LATINO (18.98 CO /DVD) 

16 67 64 54 15 DJ NELSON Flow La Discoteka 
FLOW 180002/UNIVERSAL LATINO (1598 CO) [NI 

12 

o 25 - 2 GRUPO EXTERMINADOR 30 Recuerdos 
FONOVISA 351612/ÚG (11.98 CD) 

17 68 70 74 14 DUELO Mi Historia Musical 
UNIVISION 310280/116 )1398 CO) (N] 

8 

o 23 34 6 CARDENALES DE NUEVO LEON La Mejor...Coleccion 
DISA 720416 (938 CD) 

18 69 72 65 31 MARCO ANTONIO SOLIS & JOAN SEBASTIAN Dos Grandes 
FONOVISA 351401/ÚG (1438 CD) 

2 

19 19 17 14 MONCHY & ALEXANDRA Hasta El Fin 
J &N 95422/SONY DISCOS (15.98 ES CO) [N] 

7 70 56 49 32 GRUPO BRYNDIS El Quinto Trago 
DISA 720369 (12.98 CD) [N] 

4 

20 15 12 7 GLORIA TREVI O Como Nace El Universo 
SONY DISCOS 95543 (1538 ED CD) [XI 

4 71 71 - 6 YOLANDA PEREZ Aqui Me llenes 
FONOVISA 351507/ÚG (14.98 CD) 

51 

21 24 27 21 JAVIER SOLIS Tesoros De Coleccion 
SONY DISCOS 95328 /998 EQ CD) [N] 

21 72 67 70 65 MARCO ANTONIO SOLIS La Historia Continua... 
FONOVISA 350950/ÚG (16.98 CD/DVD) 

1 

22 20 19 31 LUNYTUNES 4 La Trayectoria 
MAS FLOW 318000 /UNIVERSAL LATINO 11838 CD) [N] 

7 CD RE ENTRY 38 PAULINA RUBIO A Pau- Latina 
UNIVERSAL LATINO 002036 (17.98 CO) 

1 

23 28 24 16 LOS TIGRES DEL NORTE 20 Nortenas Famosas 
FONOVISA 351480/ÚG 113.98 CO) 

4 74 62 51 33 VARIOUS ARTISTS Agarron Duranguense 
DISA 7 26 97 0 114.98 CO /DVDI 

3 

24 27 

23 17 

- ? LIBERACION Lo Mas Romantico De Liberacion 
DISA 720485 (I2.98 CDI 

16 112 DON FRANCISCO O Mi Homenaje Gigante A La Musica Nortena 
UNIVISION 310171NG 113.98 CO) [N] 

24 

7 

fiD NEW 1 JOSE MARIA NAPOLEON Serie Max 
IM 6001 112.98 CD) 

75 

LAM POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS 
26 29 23 30 VICENTE FERNANDEZ Tesoros De Coleccion 

SONY DISCOS 952/119.98 EQ CO) 1H1 

8 

JUANES 1 DADDY YANKEE 1 VARIOUS ARTISTS 

MI SANGRE (SURCO/UNIVERSAL LATINO) BARRIO FI NO (EL CARTELNI) 15 DURANGUENSES DE CORAZON (SISA) 27 26 15 21 JUAN LUIS GUERRA A Para It 
VENE 651000/UNIVERSAL LATINO 115.98 CDI [F4] 

2 

2 A.B.OUINTANILLA III PRESENTS KUMB IA KINGS 2 VARIOUS ARTISTS 2 VARIOUSARTIS1S 

FUEGO (EMI LATINI CHOSEN FEW EL DOCUMENTAL ¡CHOSEN FEIN EMERAIDNR8AN BOX OFRCEI PARRANDA TEQUILERA 2005 (UNIVISION/116) 
2E 21 20 20 ALEJANDRO FERNANDEZ A Corazon Abierto 

SONY DISCOS 95323 (1598 ES CO) [N] 
2 

29 22 43 12 BANDA EL RECODO En Vivo 
FONOVISA 351444/UG (1198 CD) [N] 

18 

20 

3 

4 

MARCO Arnow sous 3 HECTOR 'EL BAMBINO' 3 LUIS MIGUEL 

RAZON DE SOBRA (FONOVISANG) HECTOR ILSNABINO'PRESENTA LOS ANORMALES IGOLDSTAANNMRSRL/ARNOI MEXICO EN LA PIEL (WARNER LATINA) 

40 21 13 ADÁN CHALINO SANCHEZ Mi Historia 
MOON /COSTAf101A 95306 /SONY DISCOS 13.98 EQ C0 /DV01 

RICARDO ARJONA 4 VABIOUSARTISTS 4 ceUPOCUMAx 

SOLO (SONY DISCOS) REGGAETON SUPER HITS NEW RECOROSNNIVERSAL LATINO) ZAZA ZA (MUSART/BALBOA) 

GLORIA TREVI 5 MONCNYAALEXANDRA 5 LOS TEMERARIOS 

COMO NACE EL UNIVERSO (SONY DISCOS) HASTA EL FIN )J &N/SONY DISCOS) IAMEJOR...COLECCION 10150) 

o 36 30 24 LOS CAMINANTES Tesoros De Coleccion: Puras Rancheras 
SONY DISCOS 95300 (9.98 EQ CD) [N] 

14 

CD 34 37 15 INTOCABLE Momentos De Coleccion 
EMI LATIN 74439 111.98 CO) 

26 
b 

7 

ALEJANDRO FERNANDEZ b LUNYTUNES G K -PAZ DE LA SIERRA 

A CORAZON ABIERTO (SONY DISCOS) LA TRAYECTORIA (MAD FLOW /UNIVERSAL LATINO) PENSANDO EN TI IUNIVISIONNG) 

32 32 33 7 LOS TUCANES DE TIJUANA El Virus Del Amor 
UNIVERSAL LATINO 382402 (13.98 CD) [N] 

20 
JENNIFER PENA 7 JUANWIS GUERRA 7 VARIOUS ARTISTS 

HOUSTON ROOEOUVE (UNIVISIONNG) PARA TI (VENE/UNIVERSAL LATINO) LAS MAS BAILARLES DEL PASITO 00RANGUENSE (DISA) 
o44 - 2 LOS YONIC'S 30 Recuerdos 

FONOVISA 351589/ÚG 111.98 CDI 

34 
8 JULIETA VENEGAS B MARO ANTHONY 8 LOS TEMERARIOS 

SI IARIDLNBMG LATIN) VALID LA PENA (SONY DISCOS) REGALO DE AMOR IFONOVIS/WG) 35 35 32 12 JENNIFER PENA o Houston: Rodeo Live 
UNIVISION 370288/Ú6 II198 CO) (N] 

10 

CHRISTIAN CASTRO 9 DON OMAR 9 GRUPO EXTERMINADOR 

HOY QUIERO SONAR (ORIOLA/BMG LATIN) THE LAST DON: LIVE, VOL 1 (VI) 30 RECUERDOS (FONOVISFWG) 36 38 48 37 VARIOUS ARTISTS Los 20 Sencillos Del Ano Y Sus Videos 
DISA 726977 (14.98 CD /OVO) 

5 

LA OREJA D 

GOGH 

10 IVY QUEEN 10 CARDENAIES DE NUEVO LEON 

LA OREJA OEVAN SODS EN DIRECTO (SONY DISCOS¡ REAL (PERFECT IMAGE/UNIVERSAL LATINO) LA MEJOfl..COUCC10N (DISA) o 49 53 33 RAMON AYALA Y SUS BRAVOS DEL NORTE Antolo is De Un Re 9 y 
FREDDIE 189011608 CD) [HI 

1ó 
1l1 

11 

12 

SIN BANDERA 11 DON OMAR 11 JAVIER SOUS 

DE VIAJE ISONO DISCOS) THE LAST DON (VI) TESOROS OE COLECCION (SONY DISCOS) 
38 33 45 13 VARIOUS ARTISTS Arcoiris Musical Mexicano 2005 

UNIVISION 310260 /UG (1338 CD) 

8 

mane minnow( 12 DJ NELSON 12 LOS TIGRES OEL NORTE 

AMAR SIN MENTIRAS (SONY DISCOS) FLOW LA DISCOTEKA (FLOW/UNIVERSAL LATINO) 20 NORTENAS FAMOSAS IFONOVISNUG1 
39' 30 29 30 LOS TEMERARIOS Veintisiete 

FONOVISA 351342/UG (15.98 CD) 
1 

40 39 38 17 LOS BUKIS Lo Mejor De Nosotros 1972 -1986 
FONOVISA 351475/UG (1398 CO/ [N] 

6 13 LA OREJA DE VAN GOGH 13 VARIOUS ARTISTS 13 UBERACION 

LO QUE TE CONTE MIENTR0STFHACIAS LA DORMIDA (SONY DISCOS) LUNYNNESPRESENTS LAMISONI IHETMEOWR IMISROWNNMRSNIAPNOI LO MAS ROMANTICO OE LIBERACION 10150) 

41 46 - 2 RIGO TOVAR 30 Recuerdos 
FONOVISA 351603/ÚG (1198 CD) 

41 14 

1!, 

] (; 

11 

MARCO ANTONIO sous 14 NICKY JAM 14 DON FRANCISCO 

LA HISTORIA CONTINUA... (FONOVISANGI VIDA ESCANTE (PINA/UNIVERSAL LATINO) MI HOMENAJE GIGANTE ALAMUSICA NORTENA (UNIVISIONNGI 

42 53 36 32 JULIETA VENEGAS Si 
ARIOLA 57447 /BMG LATIN (14.98 CDI 

36 
PAULINA RUBIO 15 venous ARTISTS 15 VICENTE FERNANDEZ 

PAU- LATINA (UNIVERSAL LATINO) BACHATAHIT52005 (JAN/SONY DISCOS) TESOROS DE COLECCION (SONY DISCOS) 

43 41 42 10 CONJUNTO PRIMAVERA Miles De Voces En Vivo 
FONOVISA 351448/U6113.98 CD) [N] 

10 
JOSE MARIA NAPOLEON 16 CARLOS VIVES 16 BANDA EL RECODO 

SERIE MAX 11M) EL ROCK OE MI PUEBLO (EMI LATINI EN VIVO (FONOVISANG) 

44 37 26 26 MARC ANTHONY o Vatio La Pena 
SONY DISCOS 95310 (16.98 EQ CDI 

1 

OBIEBERMUDEZ 17 JUUOVOLTIO 17 ADANCHAUNO SANCHEZ 

TODO EL ANO (EMI LATIN) VOLTAGE/AC (WHITE LION/SONY DISCOS) MI HISTORIA (MOON /COSTAROLNSONY DISCOS) 
45 42 35 23 VARIOUS ARTISTS El Movimiento De Hip Hop En Espanol 

UNIVISION 310319/UG(13.98 CDI 

8 
18 RV 18 VARIOUS ARTISTS 18 LOS CAMINANTES 

LAFUERZA DEL DESTINO (EMI LATIN) REGGAETONHITS 2005 (J &N/SONY DISCOS) TESOROS DE COLECCION: PURAS RANCHERAS (SONY DISCOS) 46 31 67 3 EL COYOTE Y SU BANDA TIERRA SANTA Momentos De Coleccion 
EMI LATIN 75624 (1138 CDI 

31 

19 GLORIA ESTEFAN 19 GILBERTO SANTA ROSA 19 INTOCABLE 

AMOR Y SUERTE EXITOS ROMANTICOS (SONY DISCOS) AUTENTICO (SONY DISCOS) MOMENTOS DE COLECCION (EMI LATINI 47 43 31 34 DON OMAR 4 The Last Don: Live, Vol. 1 

VI 450618/798 CO) [N] 
2 

20 JENNIFER PENA 211 TITO NIEVES 20 LOS TUCANES OE TIJUANA 

SEDUCCION IUNIVISION /UGI FABRICANDO FANTASIAS (SGZ/SONY DISCOS) EL VIRUS DEL AMOR (UNIVERSAL LATINO) o 74 - 4 LOS INCOMPARABLES DE TIJUANA Tesoros De Coleccion 
SONY DISCOS 95414 (998 ED CDI 

48 

A)humswith the greatest sales gains this week. Recording Indusby Assn. Of America ( RIMA) certification for net shipment of 500,000 album unos( Gold). RIMA cerofication for net shipment ofImil- 
lion units (Platinum). RIM certification for net shipment of 10 million unas ¡Diamond). Numeral following Plalinum or Diamond symbol indicates album's mV)S- p)atinum level. For boxed sets, and double 

albums with a conning time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: ()Certification for net shipment of 100,000 units (Oro). 6 Certifica. 

bon of 200,000 units (Platino). 6' Certification of 400000 unas (Multi -Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 

marked EQ and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 

Heatseeker Impact shows albums removed from Heatseekers this week. IN] indicates oast or present Heatseeker title. ©2005, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All nghts reserved. 

49 45 28 10 IVY QUEEN Real 
PERFECT IMAGE 570157 /UNIVERSAL LATINO (15.98 CD) 

25 

50 48 50 26 BANDA ARKANGEL R -15 Tesoros De Coleccion 
SONY DISCOS 95247 /1098 ES CDI [N] 

15 
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Airplay monitored by Nielsen 
Broadcast Data 
Systems 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT /PROMOTION LABEL 

oo 
F 

á ti 
It.' á 

o 2- sTa NUMBER 1 
2 VOLVERTE A VER 

G. SANTAOLALLA,JUANES(JUANESI 

á 1 Week At Number 1 

Juanes ^;z 
SURCO /UNIVERSAL LATINO 

1 

2 o 1 1 13 TODO EL ANO 
S.KRYS,J.SOMEILLAN (O.BERMUDEZ,E.TORRESI 

Obie Bermudez V 
EMI LATIN 

1 

5 7 11 EL VIRUS DEL AMOR 
M.OUINTERO LARA IM. QUINTERO LARAI 

Los Tucanes De Tijuana 
UNIVERSAL LATINO 

3 

4 3 3 12 PORQUE ES TAN CRUEL EL AMOR 
RARJONA,C.CABRAL'JUNIOR' IR.ARJONAI 

Ricardo Arjona 
SONY DISCOS 

3 

5 4 6 12 TE BUSCARLA 
RPEREZ IC.CASTRO,O.IRIBARREN,O.MONTESI 

Christian Castro V 
ARIOLA/BMG LATIN 

2 

0 12 11 16 VOLVERE 
K -PAZ DE LA SIERRA IC.NATILI,M.RAMOINO,C.POLIZZYI 

K -Paz De La Sierra '9 
UNIVISION 

6 

7 6 4 14 DAME OTRO TEQUILA Paulina Rubio V 
E.ESTEFAN JR.,R.GAITAN,A.GRITAN,T.MAROINI ( E. ESTEFAN, JR., R. GAITAN ,A.GAITAN,TMARDINLT.MCWILLIAMS) UNIVERSAL LATINO 

1 

8 

0 
7 2 23 NADA VALGO SIN TU AMOR 

JUANES,G.SANTAOLALLA (JUANES) 
Juanes 5 

SURCO /UNIVERSAL LATINO 

1 

9 10 17 PERDIDOS 
MO'LEON (O.CRUZ,J.ROVIRA) 

Monchy & Alexandra '9 
J &N 

3 

10 

m 
8 8 33 ESTA LLORANDO MI CORAZON 

a GARCIA IC.GONZALEZI 

Bete Y Sus Canarios '9 
DISA 

3 

13 13 12 ESTA AUSENCIA 
KSANTANDER,B.OSSA (K.SANTANDERI 

David Bisbal 
VALE /UNIVERSAL LATINO 

7 

12 10 5 25 ME DEDIQUE A PERDERTE 
A. BAQUEIRO,S.GEORGE IL GARCIA) 

Alejandro Fernandez co 
SONY DISCOS 

1 

411) 34 

KA GREATEST GAINER Ç* - 2 HOY COMO AYER Conjunto Primavera 
J.GUILLEN (C.VILLALOBOS) FONOVISA 

13 

gip 15 

o 16 

- 2 

9 13 

VOY A OLVIDARME DE MI 
E.ESTEFAN JR.,S.KRYS,A.CASTRO,C VIVES IC VIVES) 

Carlos Vives 
EMI LATIN 

14 

QUIERO SABER DE TI 
J.LTERRAZAS IW.CASTILLOI 

Grupo Montez De Durango 
DISA 

9 

16 11 14 14 MI MAYOR SACRIFICIO 
M.A.SOLIS IM.A.SOLISI 

Marco Antonio Solis ° 
FONOVISA 

8 

25 36 12 GASOLINA 
LUNYTUNES IR.AYALA,E.DAVILA) 

Daddy Yankee 2 

L CARTEL NI 
17 

18 14 12 31 MIEDO 
P.AGUILAR IFATO) 

Pepe Aguilar 5 
SONY DISCOS /EMI LATIN 

2 

19 

o 
17 17 15 ESCUCHA ATENTO 

LPAUSINI IDANIELLPAUSINLCHEOPE,J.BAOIAI 
Laura Pausini 

WARNER LATINA 
17 

19 15 6 TOCANDO FONDO 
M.DOMM IMDOMM,E.GUECHA) 

Kalimba 
SONY DISCOS 

15 

® 24 23 7 

2 

1 

PARA 11 
J.LGUERRA,M.HERNANDEZ IJ.LGUERRAI 

Juan Luis Guerra 
VENE /UNIVERSAL LATINO 

21 

®35 - 

® NEW 

ALGO ESTA CAMBIANDO 
C. SOROKIN,J.VENEGAS (J. VENEGAS,C.SSROKINI 

Julieta Venegas .9 
ARIOLA /BMG LATIN 

22 

UJ7t HOT SHOT DEBUT 3l7í 
AIRE Intocable '2 
C.FLORES IJ.LROSAS,J.E.CONTRERASI EMI LATIN 

23 

24 18 22 TU NO TIENES ALMA 
LPEREZA.SANZ IA.SANZI 

Alejandro Sanz Na 
WARNER LATINA 

18 

25 20 16 FUEGO Kumbia Kings 5 
A. B.QUINTANILLA III,C.'CK' MARTINEZ IA.B.QUINTANILLA III,C.'CK' MARTINELL. GIRAL00, J. BLOODROCK, S. EVANS ,R.FOWLER.C.PETTIFORD,G.WIGFALLI EMI LATIN 

13 

26 21 45 DEMASIADO 
FIDEL SOLV.HENRIOUEZ IVHENRIQUEZ,P.PORTILL01 

Pablo Portillo .2 
PINA /UNIVERSAL LATINO 

21 

27 30 25 OJALÁ QUE TE MUERAS 
J.M. ELIZONDO,M A.ZAPATA IFAE JESUS MARTINEZ JR.) 

Pesado V 
WEAMEX /WARNER LATINA 

7 

o e o o 

41 - 
31 T 26 

i 

SI ME VAS A DEJAR 
J.PEREZ REYES IT.VILLA) 

Lalo Mora .2 
DISA 

28 

: ' 
°. 

OYE MI CANTO N.D.R.E. Featuring Daddy Yankee, Nina Sky, Gem Star & Big Mato z 
SPKILLA (SPKILLA,V. SANTIAGO,GEMSTARBIG MATS. ALMONTE, LVASQUEZ, R. GARCIARAMIREZ ,R.AYALA,NALBINO,NALBINOI ROC- A- FELLNDEF JAM /IDJMG 

26 

; _' EL AUTOBUS 
P.AGUILAR,M.CAZARES IFATOI 

Pepe Aguilar 5 
SONY DISCOS 

30 

33 31 LENTO 
C. SOROKIN,J.VENEGAS (J.VENEGAS.C.SOROKINI 

Julieta Venegas .2 
ARIOLA /BMG LATIN 

31 e e 37 50 `9 YA SOY FELIZ 
A.LIZARRAGA,J.LIZARRAGA (ASPANUI 

Banda El Recodo 
FONOVISA 

32 

44 - 2 TE QUEDASTE 
A.BAQUEIRO IA.BAQUEIRO.L.GARCIAI 

Ha "Ash 
SONY DISCOS 

33 

34 26 20 9 LA ULTIMA CANCION 
GRUPO BRANDIS IC.R.NASCIMIENTD) 

Grupo Bryndis qz 
DISA 

20 

35 27 21 ? HASTA EL FIN DEL MUNDO 
R.PEHEZ IR.PEREZ,M.LOPEZ) 

Jennifer Pena 9 
UNIVISION 

18 

36 32 29 YA NO QUEDA NADA Tito Nieves Featuring India, Nicky Jam & K -Mil 
S.GEORGE,NORIEGA (NORIEGA) SGZ 

23 

CD ROSAS 
R.SAENZ QUIROZ,M.LOPEZ IX.SAN MARTINI 

Diana Reyes 
MUSIMEX /UNIVERSAL LATINO 

37 

38 

o 
29 24 QUE SEAS FELIZ 

L MIGUEL (C.VELASQUEZ) 

Luis Miguel 5 
WARNER LATINA 

3 

49 44 COSA DEL DESTINO 
A.PIRES,C.ROSA,P.DURAND (A. PIRES ,F.PIRES,J.JUNIORA.VEROEF.LOPEZ ROSSO 

Alexandre Pires 5 
ARIOLA /BMG LATIN 

4 

40 28 18 .5 DE VIAJE 
A.BAQUEIRO,SIN BANDERA (N,SCHAJRIS,LGARCIA) 

Sin Bandera 
SONY DISCOS 

18 

41 23 19 26 CONTIGO YO APRENDI A OLVIDAR 
A.RAMIREZ CORRAL IR.LUGOI 

Patrulla 81 
DISA 

17 

o 50 43 5 TE APUESTO LO QUE QUIERAS 
J.M.ELIZONDO,M AZAFATA (M.A.PEREZ) 

Pesado 
WEAMEX /WARNER LATINA 

39 

o NEW 

40 40 6 

EL SOL NO REGRESA 
A.AVILA IA.REVERO PONTES,P.DOMINGUEZ VILLARRUEIAI 

La 5A Estacion ^a 
ARIOLA /BMG LATIN 

43 

44 RENUNCIACION 
PRIVERA (A.VALDEZ HERRERA( 

Lupillo Rivera 
UNIVISION 

40 

45 36 30 26 LASTIMA ES MI MUJER 
J.LTERRAZAS (J.GABRIEL) 

Grupo Montez De Durango sz 
DISA 

6 

46 39 35 13 A MANOS LLENAS 
F.MEZA IE.GARIBAYI 

Isabela '2 
DISA 

27 

47 42 27 12 TU NUEVO CARINITO 
LOS RIELEROS DEL NORTE IM.RIVERAI 

Los Rieleros Del Norte 
FONOVISA 

22 

0 RE ENTHY 6 JULITO MARANA 
E.DE LEON (J.RAMOSI 

Julio Voltio 9 
WHITE LION /SONY DISCOS 

31 

49 45 39 15 DICEN POR AHI 
K.SANTANDER.D.BETAN000RT (C.BRANTR.TERAN) 

Pablo Montero 5, 
RCA /BMG LATIN 

12 

CO NEW 1 YO ME QUEDE SIN NADA 
J.C.GARIBAY IM.EUSSE TOLEDOFRESTREPOI 

La Autoridad De La Sierra 5 
DISA 

50 

Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. A panel of 96 stations (38 Latin Pop, 14 Tropical, 52 

Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. IML Records showing an increase in udience 

over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg 

isters an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played o 

more stations is placed first. Records below the top 20 are removed from the chart after 28 weeks. 2 Videoclip availability. ©2005, VNU Business Media, Inc. Al 

rights reserved. 
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Airplay monitored by i1 Nielsen 
Broadcast Data 
Systems 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

TITLE 
IMPRINT /PROMOTION LABEL 

ARTIST 

o 3 VOLVERTE AVER 
SURCO /UNIVERSAL LATINO 

JUANES 21 19 DEMASIADO 
PINA /UNIVERSAL LATINO 

PABLOPORTILW 

2 1 PORDUE ES TAN CRUEL EL AMOR 
SONY DISCOS 

RICARDO ARJONA 22 15 QUE NO MEFALTESTU 
UNIVISION 

MARIANA 

3 2 TEBUSCARIA 
ARIOLA /BMG LATIN 

CHRISTIAN CASTRO 23 17 DE VIAJE 
SONY DISCOS 

SIN BANDERA 

4 4 T000 ELAND 
EMI LATIN 

OBIE BERMUDEZ 24 21 QUE SEAS FEUZ 
WARNER LATINA 

LUIS ARGUE I 

5 6 DAME OTRO TEQUILA 
UNIVERSAL LATINO 

PAULINA RUBIO IQ 29 EL SOL NO REGRESA 
ARIOLA /BMG LATIN 

LA 5AESTACIrT 

6 5 NADA VALGO SIN TIE AMOR 
SURCO /UNIVERSAL LATINO 

JUANES Q 27 COSA DEL DESTINO 
ARIOLA /BMG LATIN 

ALEXANDRE FIRES 

7 7 ME DEDIQUE APEROERTE 
SONY DISCOS 

ALEJANDRO FERNANDEZ © 34 GASOLINA 
EL CARTEL /VI 

DADDY YANKEE 

O 8 ESTA AUSENCIA 
VALE/UNIVERSAL LATINO 

DAVIDBISBAL 28 23 PARA TI 
VENE /UNIVERSAL LATINO 

JUANLOIS GUERRA 

9 to ESCUCHA ATENTO 
WARNER LATINA 

LAURAPAUSINI 29 25 DICENPORAHI 
RCA /BMG LATIN 

PABLO MONTERO 

O 13 TOCANDO FONDO 
SONY DISCOS 

KALIMBA 30 26 HASTA EL FIN DEL MUNDO 
051510ION 

JENNIFER PENA 

11 9 MIEDO 
SONY DISCOS /EMI LATIN 

PEPE AGUILAR © - DAMEESTANOCHE 
OLE 

TOMMY TORRES 

12 ir MI MAYOR SACRIFICIO 
FONOVISA 

MARCO ANTONIO SOLIS 32 28 CORAZON ENCADENADO GRACIELA BELTRAN WITH CONJUNTO PRIMAVERA 
UNIVISION IQ 22 ALGOESTACAMBIANDO 

ARIOLALBMG LATIN 
JULIETA VENEGAS Q 35 LA FUERZA DEL DESTINO 

EMI LATIN 
FEY 

14 12 TU NO TIENES ALMA 
WARNER LATINA 

ALEJANDROSANZ 34 32 AMOR DEL BUENO 
VENE /SONY DISCOS 

HECTOR MONTANER 

O 14 VOY AOLVIDARME DE MI 
EMI LATIN 

CARLOS VIVES Q 38 GUERRAS PERDIDAS 
WARNER LATINA 

BACILOS 

O 30 EL AUTOBUS 
SONY DISCOS 

PEPE AGUILAR 0 36 NI AHORA NI NUNCA 
MEGAMUSIC /UNIVERSAL LATINO 

VICTORIA 

m 18 LENTO 
ARIOLA /BMG LATIN 

JUUETAVENEGAS 37 33 NO ME ACOSTUMBRO 
MOCK & ROLL/SONY DISCOS 

OPALO 

O 24 TE QUEDASE 
SONY DISCOS 

HA'ASH 38 31 OYE MI CANTO NORRE. FEATURING DADDY YANKEE NINA SKY, GEM STAR &BIG MATO 

ROC- A- FELLA/DEF JAM /IDJMG 

19 16 PERDIDOS 
J &N 

MONCHY & ALEXANDRA Q - OTRA VEZ 
OLE 

MOO 

20 20 DUELE EL AMOR 
EMI LATIN 

ALEKS SYNTEK WITH ANATORROJA Q - QUISIERA 
AVALON 

DANIELA PEDALI 

52 W ,3 5 

TROPICAL AIRPLAY 

r?- 1-.,-. 
g_.- 53 

Airplay monitored by IX Nielsen 
Broadcast Data 

TITLE 
Systems 

ARTIST 
IMPRINT /PROMOTION LABEL 

TITLE 
IMPRINT /PROMOTION LABEL 

ARTIST 

O1 PERDIDOS MONCHY & ALEXANDRA 
J &N 

21 21 DULERO 
M.P. 

TITO ROJAS o 3 GASOUNA DADDY YANKEE 
EL CARTEL NI 

22 iO HONYTU SIJONY 
J &N 

KINITO MENOEZ 

- 2 YA NO RUEDA NADA TITO NIEVES FEATURING INDIA. NICK./ JAM S K.MIL 
SGZ 

23 15 DILE 
PERFECT IMAGE 

IVY QUEEN 

O 11 RESISTIRE TONO ROSARIO 
UNIVERSAL LATINO 

24 18 PIEDRAS FLORES 
SONY DISCOS 

GILBERTO SANTA ROSA 

5 5 EL MATRIMONIO EL GRAN COMBO DE PUERTO RICO 

SONY DISCOS 
Q - 

25 

MAIM VALGO SINTUAMOR 
SURCO /UNIVERSAL LATINO 

JUANES 0 1 OYE WANTS N.OR.E FEATURING DADDY YANKEE, NINA SKY. GEM STAR &BIG MATO 

ROC- A- FELLA/OEF JAM /IOJMG Q DEMASIADO 
PINA /UNIVERSAL LATINO 

PABLO PORTILLO 

o 9 JUUTO MARANA JULIO VOLTIO 
WHITE USN /SONY DISCOS 

27 29 VEN TU 
JON 

DOMENIC MARTE 

o 14 VOY A OLVIDARME DE MI CARLOS VIVES 

EMI LATIN Q 28 ESTA NOCHE TRAVESURA 
FLOW /UNIVERSAL LATINO 

DJ NELSON 

A 20 PARA TI JUAN LUIS GUERRA 
VENE /UNIVERSAL LATINO 

2? 23 GRETA CONMIGO 
SGZ 

CHARLIE CRUZ 

18 7 LAS AVISPAS JUAN LUIS GUERRA 
VENE /UNIVERSAL LATINO Q 39 LOCO POR TU AMOR 

M.P. 
EDDIE SANTIAGO 

® 19 SOMBRA LOCA GILBERTO SANTA ROSA 
SONY DISCOS 

I© 30 VEN DEVORAME OTRA VEZ 
SGZ 

CHARLIE CRUZ 

12 6 TODO EL ANO OBIEBERMUDEZ 
EMI LATIN 

Q 38 DUIEN ERES IU 
JON 

FRANK REYES 

o 16 TRAIGO FUEGO JOSE PENA SUAZO Y LA BANDA GORDA 
M.P Q - MACHETE 

EL CARTEL NI 
DADDY YANKEE 

14 B L0 WE PASO, PASO DADDY YANKEE CO - 
EL CARTEL NI 

TODO ES MENTIRA 
SGZ 

FRANKIE NEGRON 

15 17 FABRICANDO FANTASIAS TITO NIEVES 
SGZ Q - ESTA AUSENCIA 

VALE /UNIVERSAL LATINO 
DAVIDBISBAL 

16 13 VAUD LA PENA MARC ANTHONY 
SONY DISCOS © - HORA ENAMORABA 

OLE 

ELVIS CRESPO e 24 YA LO SE MAGNATE & VALENTINO 
VI Q - AMOR DEL BUENO 

VENE /SONY DISCOS 
HECTOR MONTANER 

o 36 SE ESFUMA TUAMOR MARC ANTHONY 
SONY DISCOS 

38 33 ELMASBUSCADO 
UNIVERSAL LATINO 

DOMINGO QUINONES 

o 22 PUNTO Y APARTE TEGO CALDERON 
WHITE LION /BMG LATIN 

39 26 L ATENTO BOUVIANO 
AMARFICA /JON 

AMAREIS Y LA BANDA DE ATAKKE 

20 4 VOLVERTE AVER JUANES 
SURCO /UNIVERSAL LATINO 

413 35 MEHACEASI 
LATINEAVA 

MOSA 

'. 

Y 
r~n w g3 

REGIONAL MEXICAN 

se 
_ ÿ w 

- - 53 

AIRPLAY 
Airplay monitored by w4 

TITLE 
IMPRINT /PROMOTION LABEL 

Nielsen 
Broadcast Data 
Systems 

ARTIST TITLE 
IMPRINT /PROMOTION LABEL 

ARTIST 

O I EL VIRUS DEL AMOR 
UNIVERSAL LATINO 

LOS TUCANES DE TIJUANA 12 DELANTE DE MI 
FONOVISA 

BANDA El RECODO 

© 3 

VOLVERE K -PAZ DE LA SIERRA Q 21 LOCA 
ASA 

ANA BARBARA 

2 ESTA LLORANDO MI CORAZON 
DISA 

BETO Y SUS CANARIOS O - TU PONTE EN MI LUGAR 
UNIVISION 

LOS HURACANES DEL NORTE 

O 9 HOY COMO AYER 
FONOVISA 

CONJUNTO PRIMAVERA Q 32 ABEJA REINA 
UNIVERSAL LATINO 

LA ORIGINAL BANDA EL LIMON 

O 4 QUIERO SABER DE TI 
DISA 

GRUPO MONTEZ OE DURANGO Q 24 PA QUE SON PASIONES 
FONOVISA 

CONJUNTO PRIMAVERA 

O - AIRE 
EMI LATIN 

INTOCABLE 26 22 MITRISTEZA 
DISA 

PALOMO 

O 
8 OJALA QUE TEMUERAS 

WEAMEX /WARNER LATINA 
PESADO 27 25 YO NOTE VOY AOLVIDAR 

FONOVISA 
LOS ANGELES DECHARLY 

15 SI ME VAS A DEJAR 
DISA 

LALO MORA O 30 BIENVENIDO AL AMOR 
UNIVISION 

DUELO 

O 
Q 

7 RUEGO 
EMI LATIN 

KUMBIA KINGS 29 23 INVISIBLE 
EMI LATIN 

INTOCABLE 

11 YA SOY FELIZ 
FONOVISA 

BANDA EL RECODO Q 28 ADIOS AMOR TE VAS 
DISA 

GRUPO MONTEZ OE DURANGO 

I1 

Q 
6 LA ULTIMA CANCION 

015A 
GRUPO BRANDIS © 29 SENOR MESERO 

F0505100 
BRONCO, EL GIGANTE DE AMERICA 

19 ROSAS 
MUSIMEX /UNIVERSAL LATINO 

DIANA REYES 32 26 SOMBRAS 
FONOVISA 

LOS TEMERARIOS 

13 

© 
5 CONTIGO YO APRENDI AOLVIDAR 

DISA 
PATRULLA81 Q 34 AUSTRO 

SISA 

BETO Y SUS CANARIOS 

18 TEAPUE 
APUESTO 

LO 
QUE 

ETQUIIERAS 

PESADO CO - SI i.e QUIERES 
/DISA 

LOS HOROSCOPOS DE DURANGO 

14 RENUNCIACION 
UNIVISION 

LUPILLO RIVERA Q 38 MI PRIMER AMOR 
FONDYJSA 

POLO URIASY SU MAQUINA NORTENA 

10 LASTIMA ES MI MUJER 
DISA 

GRUPO MONTEZ DE DURANGO 3 27 MI MAYOR SACRIFICIO 
FONOVISA 

MARCO ANTONIO SOLIS 

-. 13 A MANOS LLENAS 
DIOS 

ISABELA © - MUJERES SIEMPRE MUJERES 
UNIVISION 

DON FRANCISCO 

is 16 TU NUEVO CARINITO 
FONOVISA 

LOS RIELEROS DEL NORTE 35 31 BASTA 
FONOVISA 

BRONCO: EL GIGANTE OE AMERICA 

© - YO ME QUEDE SIN NADA 
DISA 

LA AUTORIDAD DE LA SIERRA Q - UNA UMOSNA 
OWL. 

ADOLFO URIAS Y SU LOBO NORTENO 

Q 20 LOS MALES DEMICAELA 
EMI LATIN 

VOCES DEL RANCHO -/ 37 OTRANOCHE SIN TI 
DISA 

RAUL BRINDIS 
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Music 

Thievery Corp. Goes `Cosmic' 
BY MICHAEL PAOLETTA 

With three studio albums to its credit, Washington, D.C. -based 
duo Thievery Corporation has effortlessly crafted a musical style 
that many have dubbed the Thievery Corporation sound. Warm, 
lush and elegant, that "sound" has been influenced by hip -hop, dub, 
bossa nova, dance/electronic, soul and jazz. 

While the act's fourth full -length recording, "The Cosmic Game," 
retains these elements, it also finds Thievery Corporation's Eric 
Hilton and Rob Garza sneaking in some hefty dollops of psyche- 
delic pop and alternative rock. The duo's rhythmically rich sound 
just got richer and more mature. 

Coinciding with this fresh -sounding sonic fusion is timely and 
poignant storytelling. 

MORE POLITICALLY, SOCIALLY CONSCIOUS 

According to Garza, he and Hilton were reading a lot of con- 
spiracy theories and "mind- opening literature" prior to laying down 
the foundation for "The Cosmic Game," which arrives Feb. 22 via 
the duo's Caroline- distributed label, ESL Music. "We wanted to 
expand on what we had done before. So, we got deeper with sub- 
ject matter and sounds." 

Hilton smiles approvingly and adds, "Current events inspired a 
lot of the songwriting. [ "The Cosmic Came "] could be construed as 
our most political and socially conscious album." 

But Hilton and Garza did not work alone. Like the pair's last 
album ( "The Richest Man in Babylon," 2002), "The Cosmic Game" 
features collaborations with several singers. 

Among those displaying their vocal wares are the Flaming Lips' 
Wayne Coyne ( "Marching the Hate Machines [Into the Suni "), David 
Byrne ( "The Heart's a Lonely Hunter "), Perry Farrell ("Revolution 
Solution "), Gigi ( "Pela Janela [Through the Window] ") and Sleepy 
Wonder and Gunjan ( "Warning Shots "). 

Like Sub Pop duo the Postal Service, the bulk of Thievery Cor- 

poration's collaborations were done by mail and computer. "What 
I found most interesting is that we approached each artist for 
purely artistic reasons, and each one came back with thought - 
provoking lyrics," Hilton notes. "It was a meeting of the minds 
without talking -and that was really cool." 

In the nine years since releasing its debut album, "Sounds From 
the Thievery Hi -Fi," Thievery Corporation has created its own 
niche within the larger electronic scene. This has come largely 
via some college and noncommercial radio airplay, much posi- 
tive word -of -mouth and select third -party music licensing of songs 
for soundtracks and TV ads. 

The act's CD sales and sold -out tours confirm this. According to 
Nielsen SoundScan, Thievery Corporation's three studio record- 
ings have collectively sold 372,000 copies. 

"Thievery Corporation means everything to us," says Richard 
Bridge, Virgin Entertainment Group's music product manager 
for dance and singles. "They account for a large part of our over- 
all sales in the electronic genre. They are also one of the few artists 
to cross over to fans of other styles of music." 

Bridge attributes this to the kind of music the duo makes. "They 
have remained fairly true to their sound," he says, "while at the 
same time keeping it fresh." 

In addition to anticipated strong sales at traditional retailers like 
Borders Books & Music, Virgin and Best Buy, ESL Music's Kalani 
Tifford, who manages Thievery Corporation, expects a similar sce- 
nario on the Internet. 

In mid -December, Apple Computer's iTunes Music Store began 
selling the "Revolution Solution" album track, followed one month 
later by "Warning Shots." 

On Feb. 8, Insound Radio Player will begin streaming "March- 
ing the Hate Machines," while Beatport will start selling downloads 
of instrumental track "Holographic Universe." 

On the ringtone front, "Revolution Solution" is being distrib- 
uted by San Francisco -based INgrooves. 

THIEVERY CORPORATION: A NICHE ACT ADMIRED IN MANY NICHES 

To best infiltrate all areas of Thievery Corporation's wide fan base, 
ESL Music will promote several tracks from the album, Tifford says. 

The Jill Buchanan- lensed video for "Revolution Solution," which 
stars Farrell and was shot in Mexico, has been delivered to video 
networks like MTV2. A "Little" Louie Vega remix of "The Heart's a 
Lonely Hunter" is being readied for club DJs, as is a double -A -sided 
12 -inch vinyl single, "Sol Tapado (The Covered Sun) " /`Pela Janela," 
with "Sol Tapado" featuring Patrick De Santos. In January, Hilton 
and Garza directed the video for `Warning Shots." 

All of this activity bodes well for Thievery Corporation's global 
tour, which commences in April. And as any true fan knows, Thiev- 
ery Corporation live swells to 10 -plus members, encompassing 
musicians and singers. 

Just don't expect all the "high- profile artists" featured on "The 
Cosmic Game" to be part of the tour, Garza says. "We would love to 
have all of them onstage with us, but it's not always possible." Paus- 
ing for a second, he adds, "That's not to say we won't have a surprise 
guest here or there." 

Grammys (Mostly) Get Dance Category Right 
When the nominations for the 

47th annual Grammy Awards were 
announced Dec. 7, many members of 
the dance/electronic community let 
out a collective sigh of relief. It was 
as if the voting members of the 
Recording Academy had finally got- 
ten it right. 

For the most part, it appeared that 
those voting in the three dance/elec- 
tronic categories actually knew 
something about the music and 
artists they were nominating. 

Skeptical? Well, first consider the 
five nominees for best dance record- 
ing: "Good Luck" by Basement Jaxx 
Featuring Lisa Kekaula, "Get Your- 

self High" by the Chemical Brothers, 
"Slow" by Kylie Minogue, "Comfort- 
ably Numb" by Scissor 
Sisters and "Toxic" by 
Britney Spears. 

Quite honestly, this is 
precisely the type of 
eclectic musical mix 
(representing the under- 
ground and the main- 
stream) we would love to 
hear in clubs -but 
rarely do. And though 
Spears' track did, at 
times, grate on the 

toxic, if you will -it remained a rally- 
ing cry for many to shake what their 

Beat 
Box.. 

By Michael Paoletta 
mpaoletta @billboard.com 

nerves (overexposure 
can sometimes do that)- becoming 

FULL INTENTION: FULLY INTENT ON THE CHANCE TO WIN BEST REMIXED CATEGORY 

mama gave 'em. 
And while some have questioned 

the nomination of "Toxic" in this cat- 
egory-the e -mails and phone mes- 
sages were many -at its core, it is a 
dance track. 

Would we have liked to see 
another song in its place? We would 
be lying if we said no. Tracks by 
Shape: UK, David Morales, Paul Van 
Dyk. Motorcycle, the Roc Project 
and Kaskade were equally worthy of 
a Grammy nod. 

In the best remixed, non -classical, 
recording category, the nominations 
could not be cooler -or more on 
point. The nominees are Full Inten- 
tion's Michael Gray & Jon Pearn 

(George Michael's "Amazing "), 

Jacques Lu Cont (No Doubt's "It's 
My Life "), Felix Da Housecat (Iggy 
Pop With Freedom Featuring Peach- 
es' "Motor Inn "), Basement Jaxx 
(N.E.R.D's "She Wants to Move ") 

and Sasha (Felix Da Housecat's 
"Watching Cars Go By "). 

Like the nominations in the best 
dance recording category, these five 
nods show the different sides of 
dance/electronic music: from poppy 
house and jangly electro to dance - 
rock and trance. Again, Recording 
Academy voters apparently know 
what time it is on the dancefloor. 

Now, let's move on to the brand - 
spanking -new Grammy cate- 
gory: best electronic/dance 
album. Indeed, we were 
ecstatic when the for- 
mation of this category 
was announced last 
year. For us, it was 
yet one more way to 
legitimize a genre of 
music that is too 
often treated as the 
bastard child of the 
music industry. 

But, for us and 
the numerous 
industry observers 
who weighed in 

with their comments, there is some 
cause for concern. 

Saddled alongside proper artist 
albums- Basement Jaxx's "Kish 
Kash," the Crystal Method's "Legion 
of Boom," the Prodigy's "Always 
Outnumbered, Never Outgunned" 
and Paul Van Dyk's'Reflections " -is 
Paul Oakenfold's "Creamfields," 
which is essentially a DJ mix (of Oak - 
enfold remixes and special re- edits). 

No disrespect to Oakenfold, but 
this important and promising cate- 
gory should remain focused on truly 
original works -not reworkings of 
tracks by other artists. 

If it wishes to acknowledge DJ 

culture in this way, the academy may 
want to consider adding a fourth cat- 
egory in the genre: best electronic/ 

dance DJ mix. 
All this said, come Feb. 13, 

who should win? Minogue 
or Scissor Sisters (for 

best dance recording), 
Full Intention or Lu 
Cont (best remixed 

recording, non -classical) 
and Van Dyk (best elec- 

tronic/dance album). 
Who will win? An 

Australian (Minogue), a 
Frenchman (Lu Cont) 
and a Brit (Oakenfold). 
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Sales data compiled by 

Nielsen 
SoundScan 

TITLE Artist 
IMPRINT& NUMBER /DISTRIBUTING LABEL 

1 1 1 8 

12 NUMBER 1 gtrs 7 Weeks At Number 1 

TEMPTED TO TOUCH (REMIXES) Rupee sa 
ATLANTIC93646/AG O O o 2 25 37 HOLE IN THE HEAD (A. VAN HELDEN REMIX) Sugababes i' 
INTERSC0PE 002701 43 

3 3 2 9 ENJOY THE SILENCE...04 Depeche Mode V 
MUTE/REPRISE 42757TWARNER BROS. O O 

4 4 3 3 KILLER 2005 (P. RAUHOFER/MOREUDJ MONK/J. ALBERT MIXES) Seal 
WARNER BROS. 42777 O 

© 9 9 6 DAmYADTHIN© ' SEXY? (REMIXES) Rod Stewart 

6 6 5 17 TURN ME ON (REMIXES) Kevin Lyttle V 
ATLANTIC 88374/AG O O 

7 5 4 81 THE DISTRICT SLEEPS ALONE TONIGHT The Postal Service 9 
SUB POP 70614 O O o NEW 1 GALVANIZE The Chemical Brothers Featuring 0-Tip 9 
FREESTYLE DUST 76599/ASTRALWERKS O O 0 NEW 1 HOME Suzanne Palmer 
STAR 691291 O O 

10 7 7 STILL (REMIXES) Tamia 
ELEKTRA/ATLANTIC 67624/AG O O 

11 8 6 JUST BE Tiesto Featuring Kirsty Hawkshaw 9 
BLACK HOLE 33236/NETIWERK O O 

12 10 8 SILENCE 2004 Delerium Featuring Sarah McLachlan 
NETTWERK 33234 O 

13 16 - 2 ONLY IF 
I 

Kate Ryan 
SARABANDE o 

14 11 11 36 AMAZING (FULL INTENTION & JACK'N' RORY MIXES) George Michael V 
AEGEAN/EPIC 76918/SONY MUSIC O 

15 17 23 10 
F 

AS C HDAND E 
©O 

Deep Dish 

16 14 10 WHAT YOU WAITING FOR? Gwen Stefani 47 
INTERSCOPE 001645 O 

17 13 14 SURFING ON A ROCKET Air 
SOURCE 66699/ASTRALWERKS O O 

18 15 12 LEFT OUTSIDE ALONE (J. NEVINS REMIX) Anastacia 9 
OAYUGRT/EPIC 76705/SONY MUSIC O O 

19 12 15 SOUS M OSNUAREMUNLOSEIW (REUIIIP.RLUHOF:RIM.JOSRUAMIXESI Ualilry'sehiUFeatta III Wipe 9 
COLUMBIA 70322/SONY MUSIC O 

RE -ENTRY 3 TIME Therese 
ROBBINS72119 O O 0 

21 22 21 64 ME AGAINST THE MUSIC Britney Spears Feat Madonna 9 
JIVE 57757/ZOMBA O O o RE -ENTRY 15 DEVIL INSIDE (R.H. VISSION /SCUMFROG MIXES) Utada 
ISLAND 003I56/IDJMG O O 

23 19 16 14 WHO IS SHE 2 U (REMIXES) Brandy W 

24 23 - 66 SYMPATHY FOR THE DEVIL (REMIXES) The Rolling Stones V 
ABKCO719666 O o RE -ENTRY 18 FLAWLESS (GO TO THE CITY) George Michael 19 
AEGEAN/EPIC 77210/SONY MUSIC O 

FEBRUARY5 HOT DANCE 2005 

Billboard ' RADIO AIRPLAYTM 
Data 

Artist 

x W Airplay compiled by 
Nielsen 

3 3 Broadcast 

E á TITLE Systems 

IMPRINT & PROMOTION LABEL 

6, NUMBER 1 2 6 Weeks At Number 1 

1 1 LOSE MY BREATH Destiny's Child 
COLUMBIA o 

SH 
1, 2 STEP Ciara Featuring Missy Elliott 

O' NUFF- MUSICLI NE/LAFACE/ZOMBA 

Q HOW WOULD U FEEL David Morales With Lea -Lorien 
DMI/ULTRA 

4 2 
.WALK INTO THE SUN Dirty Vegas 

CAPITOL 

Q 6 SURRENDER Lasgo 
ROBBINS 

6 TEMPTED TO TOUCH Rupee 
ATLANTIC 

Q t I BELIEVE IN YOU Kylie Minogue 
CAPITOL 

8 4 ITS YOU Sin Plomo 
TOMMY BOY SILVER LABEL/TOMMY BOY 

9 0 SOMEBODY TOLD ME The Killers 
ISLAND /IDJMG 

10 9 k8 
e 

YOU NEVER KNOW Marly 
ROBBINS 

(ED 
hiALL 

ULTR A 
THIS TIME Jonathan Peters Presents Sylver Logan Sharp 

12 I LIKE IT Narcotic Thrust 
YOSHITOSHI /DEEP DISH 

® 14 CALL ON ME Eric Prydz 
ULTRA 

14 13 11 (REACH UP FOR THE) SUNRISE Duran Duran 
PIC 

15 12 26 HOW DID YOU KNOW? Mynt Featuring Kim Sozzi 
NEUTONE 

LED 23 2 PUT 'EM HIGH Stonebridge Featuring Therese 
ULTRA 

ED 22 6 WHAT YOU WAITING FOR? Gwen Stefani 
INTERSCOPE 

18 16 10 I WANT TO KNOW WHAT LOVE IS Wynonna 
CURB 

19 17 5 THE WEEKEND Michael Gray 
ULTRA 

20 21 8 CAN'T GO ON Mike Rizzo Presents Allie 
KOCH 

21 18 14 WHICH WAY YOU'RE GOING Robbie Rivera 
YOU /ULTRA 

® NEW SICK AND TIRED Anastacia 
OAVLIGHT /EPIC 

23 25 8 MY MY MY Armand Van Helden 
SOUTHERN FRIED/TOMMY BOY SILVER LABEL/TOMMY BOY o NEW DO YOU KNOW (I GO CRAZY) Angel City 
ULTRA 

25 19 26 LOLA'S THEME Shape: UK 
YOU /ULTRA 

sample of airplay supplied by Nielsen Broadcast Data Systems' radio track service.9 dance stations are electronically monitored 24 hours 
Business Media. Inc and Nielsen SoundScan. Inc. All ri hts reserved. Electronic Albums with the sales sins this week. 
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5 

TOP ELECTRONIC 
' ALBUMS.. 

Sales data compiled by 
VD Nielsen 

SoundScan 
ARTIST Title 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

o 1 94 
ii, :,. 

glN NUMBER 1 e 19 Weeks At Number 1 

THE POSTAL SERVICE Give Up 
SUB POP 595' [N] 

2 2 SCISSOR SISTERS Scissor Sisters 
UNIVERSAL 002772' /UMRG [N] 

3 3 VARIOUS ARTISTS Fired Up! 
RAZOR 8 TIE 89077 

4 THE HAPPY BOYS Dance Party (Like Its 2005) 
ROBBINS 75051 

5 

b 

T IIESHOLOE30393' 
/NETTWERK [N] 

Parade Of The Athletes 

THE STREETS A Grand Don't Come For Free 
VICE 61534' /ATLANTIC 

7 7 VARIOUS ARTISTS Ministry Of Sound: The Annual 2005 
ULTRA 1240 

8 9 24 PAUL OAKENFOLD Creamfields 
PERFECTO 90724/THRIVE 

9 8 47 
.,:. 

ZERO 7 When It Falls 
ULTIMATE DILEMMA /ELEKTRA 61558'/AG [N] 

10 10 DEPECHE MODE Remixes B1-04 
MUTE/REPRISE 48781/WARNER BROS. 

11 12 BAD BOY JOE The Best 01... NYC Vocal Clubhouse: lam Sessions 
MEGAMIK/DEE VEE 2005/MUSICRAMA 

12 15 . A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS o Los Remixes 2.0 
EMI LATIN 77055 

13 13 . THE PRODIGY Always Outnumbered, Never Outgunned 
XL/MAVERICK 47990/WARNER BROS. 

20 . THIEVERY CORPORATION The Outernational Sound 
EIGHTEENTH STREET LOUNGE 075' [N] 

ED 

15 11 THIEVERY CORPORATION Babylon Rewind 
EIGHTEENTH STREET LOUNGE 0078' 

16 17 á FATBOY SLIM Palookaville 
ASTRALWERKS 74472/VIRG IN 

m 21 69 VARIOUS ARTISTS 30th Anniversary Collection: Ultimate Disco 
MADACY 4981 

18 14 20 VARIOUS ARTISTS Ultra.Trance: 4 
ULTRA 1225 

19 22 13 DEPECHE MODE Remixes 81 -04 (Limited) 
MUTE/REPRISE 48790'/WARNER BROS. 

20 18 36 THE CRYSTAL METHOD Legion Of Boom 
V2 27176' 

21 19 46 AIR Talkie Walkie 
SOURCE 96632' / ASTRALWERKS 

22 24 DIRTY VEGAS One 
CAPITOL 63743' 

RE -ENTRY ARIA Aria 3: Metamorphosis 
KOCH 5765 

® 
24 23 12 UNKLE Never, Never, Land 

GLOBAL UNDERGROUND 4012' 

25 16 21 LOUIE DEVITO Louie Devito's Dance Factory: Level 3 
DEE VEE 0011 /MUSICRAMA 

Dance Airplay titles showing an increase in detections over the previous week, regardless of chart movement Compiled from a national a day, 7 days a week. Songs ranked by number of detections. A title which has been on the chanter more than 20 weeks will generally not 
receive a bullet, even if it registers an increase in detection.Rtles below the top 15 are removed from the chart after 26 weeks. 02005, VNU us ROSM o g g g Recording Industry Assn. Of America 1R1Ml certification for net shipment of 500,000 album units (Gold).RIAA certification for net ship- 
wilt of 1 million units (Platinum). RIM certification for net shipment of 10 million units (Diamond I. Numeral following Platinum or Diamond symbol indicates album's multi- platinum level For boxed sets, and double albums whh running time of 100 minutes or more, the RIM multiplies shipments by to number of discs and/or tapes. 'Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and 
WEA labels, are uggested lists. Tape prices marked ES and all other CD prices, are equivalent prices, which are projected from wholesale prices. [N] indicates past or present Heatseeker title. © 205, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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CLUB P LAYTM 

TITLE IMPRINT &NUMBER PROMOTION ABEL Artist TITLE IMPRINT 8 NUMBER /PROMOTION LABEL Artist 

0 4 10 5 

V NUMBER 1 1 Week At Number 1 

KILLER 2005 (P. RAUHOFER /MOREL /DJ MONK /J. ALBERT MIXES) WARNER BROS .42777 Seal 

ED 31 31 I AM (THE RISING) [JOHNNY ROCKS MIXES) PATZOKKI Taborah 

45 

35 

- 
41 

2`i 

3 

POWER PICK 
SHOW IT TOMMY BOY SILVER LABEL 2466/TOMMYBOY 

JUST LET GO CAPITOL70440 

Friburn & Urik 

Fischerspooner 

2 6 6 11 HOW COULD I LIE (RALPH! & E. BAEZ MIXES) micas PROMO Angel 8 
3 2 3 10 DA YA THINK I'M SEXY? (REMIXES) WARNER BROS .42T76 Rod Stewart 

IO 9 14 11 BACK TO LOVE ACT 2 007/MUSIC PLANT Rachel Panay 0 37 - 2 BREATHE MUTE9259 Erasure .z o 11 

6 3 

15 

1 

8 

11 

HOUSE OF JUPITER (JUNIOR/P. BAILEY /BORIS MIXES) OOYSSEY/SONY CLASSICAL PROMO /JVM Casey Stratton 

THE WONDER OF IT ALL ( ESCAPE/ GOMIITRENDROID/I.PAVUN /O.NISSIM MIXES) TOMMY BOYSILVEA LABEL morrow BOY KristineW 

30 

® 
29 

36 

29 

44 

8 

3 

CALL ON ME ULTRA 1245 Eric Prydz 9 

GALVANIZE FREESTYLE OUST 76599/ASTRALWERKS The Chemical Brothers Featuring Cl-lip 

7 1 2 11 SILENCE 2004 NETTWERK33234 Delerium Featuring Sarah McLachlan ® 46 - 2 HOW CAN I BE FALLING TS PROMO Jennifer Green 

8 7 0 1 8 

17 

12 

7 

FEEL YOU ALYSONGROOVES.COMCO7 Alyson 33 

0 
32 

43 

24 10 

- 2 

BE HAPPY VINYL SOUL 131/MUSIC PLANT Georgie Porgie 9 

KUMBALAWE (ROGER SANCHEZ MIXES) CIRQUE DUSOLEILPROMO Kumbalawe MAYBE (ILLICIT /BINI & MARTINI /ALMIGHTY MIXES) 19 PROMO Emma o 18 28 4 POPULAR (GUIDO/WAYNE G /P. PRESTA/J. BUDZ MIXES) COLUMBIA71174 Darren Hayes 35 24 19 13 VERTIGO (JACKNIFE LEE MIXES) INTERSCOPEPROMO U29 

11 5 5 THE JOINT IS JUMPIN' (J. BUDZ/BLUEROOM/TWISTED DEE & JAYITO MIXES) or PROMO Dl Featuring Lisa Hunt 0 41 - - AVALON ASTRALWERKS70937/VIRGIN Juliet 

12 10 11 HOME (REMIXES) SIMPLYRED.COMPROMO/RED INK Simply Red 37 30 22 FREEFALLING KOCH 9668 Kat People 5 

o25 33 SOLDIER (REMIXES) COLUMBIA70322 Destiny's Child Featuring T.I. & LiI Wayne W 0 42 - FAIRYTALE RAOIKAL99211 The Replacement Featuring Maria Neskovski 

o 17 20 7 HALF A MILE AWAY NEBULA966923 Debby Holiday 39 23 12 WHAT YOU WAITING FOR? INTERSCOPE003645 Gwen Stefani 5, 

e 19 26 5 U AIN'T THAT GOOD STAR691276 Sheila Brody 40 22 18 14 YOU LIFT ME UP PURPLE ROSE 0001 Martha Wash 

16 15 

Go 20 

16 

25 

9 

7 

HIT MY HEART BENZSTREET/2Y%PROMO/VNMKO Benassi Bros. Featuring Dhany 41 33 

CD 47 

27 

- 
13 EWOHEWAY VINYL SOUL 130/MUSIC PLANT Friscia & Lamboy 

TRUE FAITH GBRPROMO K W FREE THE WORLD JA -TAIL PROMO LaToya Jackson 

18 8 4 12 LOSE MY BREATH (P. RAUHOFER/P. JOHNSON /M. JOSHUA MIXES) coLUMeIA7O322 Destiny's Child 9 t zé HOT SHOT DEBUT r7 
WAITING FOR ALEGRIA TOMMY BOY SILVER LABEL 2464/TOMMYBOY Tony Moran& Ric Sena Present Zhana Saunders 19 13 

20 12 

o 27 

7 

9 

35 

14 

14 

4 

MY MY MY SOUTHERN FRIED/TOMMY BOY SILVER LABEL 2459/TOMMY BOY Armand Van Heiden 9 
WITHOUT LOVE WMKOPROMO Sun 

NEW '' NEW t" I'M DONE KING BRAIN5160BARTEMIS King Brain Presents N.I.C. W 

I BELIEVE IN YOU CAPITOL PROMO Kylie Minogue z 45 34 21 WALK INTO THE SUN CAPITOL67485 Dirty Vegas 9 

o 28 34 4 LA LA (SHARP BOYS REMIXES) GEFFENPROMO Ashlee Simpson W 46 40 38 LAZY LOVER VERVE FORECASTC0360WERVE Brazilian Girls o 26 30 5 I WANNA BE DOWN (SCUMFROG /SPACE COWBOY MIXES) AwTumGRDOVESMINGSTREET M -Flo Loves Ryuichi Sakamoto 47 44 39 T WATCHING CARS GO BY EMPEROR NORTON 09 Felix Da Housecat 

24 21 

25 16 

23 

13 

8 

11 

SHADOWS TOMMY BOY SILVER LABEL 2462/TOMMY BOY House Of Voodoo Featuring Emily Jaffe 48 0 39 

NEW 

37 

1 

TONIGHT NETSPHERES002 Barton 

COPACABANA(REMIXES) CONCORD PROMO BarryManilSw PUT 'EM HIGH ULTRA1254 Stonebridge Featuring Therese 

/FORD /DJ VOLUME /ERIC S. MIXES) ATLANTIC 93646 

Ttles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The Club Play chart is compiled from a national sample of reports from club DJs. 9 Videoclip availability. Catalog number is for vinyl maxi -single, or CD maxi -single, or CD single respec 

lively, based upon availability. On Dance Singles Sales chart: Of CD Single available. © CO Maxi -Single available. 
pint 

Maxi -Single available. © Cassette Maxi -Single available. 02005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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ountr Music 
Radio Picks Its Grammy Winners 

Every year radio complains that 
the Grammy Award nominations in 
the country categories are out of 
synch with the mainstream tastes 
of their audiences. 

While this year's slate of 
nominees is typically eclectic, 
we asked radio program- 
mers and music directors 
to choose who they think 
will win in six key cate- 
gories, and why. 

In most cases, radio went 
with the artists and songs 
whose music helped 
make their stations suc- 
cessful last year. 

Best Country Album 
"Van Lear Rose," 

Loretta Lynn; "Live Like You Were 
Dying," Tim McGraw; "Tambourine," 
Tift Merritt; 'Be Here," Keith Urban: 
"Here for the Party," Gretchen Wilson 

Our voters went for Wilson, hands 
down. Her album got 43% of the 
votes, followed by Lynn's with 28 %. 

Lynn has the most vocal support- 
ers. WHOK Columbus, Ohio, PD 
George Wolf, who voted for her in 
three categories, says if she doesn't 
win "there's something wrong with 
all of us." 

KZKX Lincoln, Neb., PD Brian Jen- 
nings adds, "Loretta's disc is proof that 
age has nothing to do with talent." 

WGNA Albany, N.Y., PD Buzz 
Brindle thinks Lynn will win "due to 

her icon status with the musician 
community and because many of 
those people don't have a clue 
about what's going on in today's 
country music. Gretchen Wilson's 
album should win because of the 

influence it's having on country 
music right now." 

KWEN Tulsa, Okla., PD 
Gerry McCracken asks, 
"What's a Tift Merritt ?" 

Best Country Song 
"It's Hard to Kiss the 

Lips at Night That Chew 
Your Ass Out All Day 
Long," Rodney Crowell 
and Vince Gill, writers 
(the Notorious Cherry 
Bombs); "Live Like 

You Were Dying," Tim Nichols and 
Craig Wiseman, writers (Tim 
McGraw); "Miss Being Mrs.," Loretta 
Lynn, writer (Lynn); "Portland Ore- 
gon." Loretta Lynn, writer (Lynn and 
Jack White); "Redneck Woman," 
John Rich and Gretchen Wilson, 
writers (Wilson). 

"Live Like You Were Dying" got 
nearly half the votes, followed by 
"Redneck Woman" with 24 %. 

WSM -FM Nashville PD John 
Sebastian calls "Redneck Woman" 
"the best country song in years." 

KRST Albuquerque, N.M., OM 
Eddie Haskell gives the win to Lynn 
for "Miss Being Mrs." because he 
believes Grammy voters' "only 

knowledge of country music comes 
from TV. They probably saw ̀ Coal 
Miner's Daughter.' ' " 

Best Female Country Vocal Performance 
"You Will Be My Ain True Love," 

Alison Krauss; "Miss Being Mrs.," 
Loretta Lynn; "In My Daughter's 
Eyes," Martina McBride; "She's Not 
Just a Pretty Face," Shania Twain; 
"Redneck Woman," Gretchen Wilson 

It's Wilson again with 40% of the 
votes, followed by McBride with 25 %. 

Best Male Country Vocal Performance 
"Engine One -Forty- Three," 

Johnny Cash; "In My Own Mind," 
Lyle Lovett; "Live Like You Were 
Dying," Tim McGraw; "You Are My 

Flower," Willie Nelson; "You'll Think 
of Me," Keith Urban 

Radio thinks this one belongs to 
McGraw, with 58% of the panelists 
casting their votes for him. Cash fol- 

McGRAW: RADIO GIVES HIM THE EDGE 

lows with 26 %. 
Brindle thinks McGraw should 

win "because his performance tran- 
scends the genre." 

Consultant Keith Hill chose Cash, 
noting that the voters "like to honor 
dead guys." Jen- 
nings also thinks 
Cash will win 
"for sentimental 
reasons." 

Sirius Satellite 
Radio director of 
country program- 
ming Scott Lindy 
thinks this selec- 
tion is out of 
touch. "The 
[Recording] Acad- 
emy needs a good 
country station to listen to," he says. 

music director Tonya Campos says of 
all the nominees in this category, 
"Big & Rich raised the most eye- 
brows and really rocked." 

Brooks & Dunn and the Cherry 
Bombs scored 20% each. Haskell 

Nashville 
Scene. 

By Phyllis Stark 
pstark @billboard.com 

Best Country Performance By A Duo Or 
Group With Vocal 

"New San Antonio Rose," Asleep 
at the Wheel; "Save a Horse (Ride a 
Cowboy)," Big & Rich; "You Can't 
Take the Honky Tonk Out of the 
Girl," Brooks & Dunn; "Top of the 
World," Dixie Chicks; "It's Hard to 
Kiss the Lips at Night That Chew 
Your Ass Out All Day Long," the 
Notorious Cherry Bombs 

This category could belong to Big 
& Rich if the Grammy voters agree 
with the 40% of our radio panel that 
chose them. 

KZLA Los Angeles assistant PD/ 

thinks the Cherry Bombs will win for 
the title of their song alone. 

Best Country Collaboration With Vocals 

"Hey Good Lookin'," Jimmy Buf- 
fett, Clint Black, Kenny Chesney, 
Alan Jackson, Toby Keith and 
George Strait; "Creepin' In," Norah 
Jones and Dolly Parton; "Portland 
Oregon," Loretta Lynn and Jack 
White; "Pancho & Lefty," Willie Nel- 
son, Merle Haggard and Toby Keith; 
"Coat of Many Colors," Shania Twain 
with Alison Krauss + Union Station 

Buffett et al. take the roses from 
radio with 57% of the votes. "I give 
them an A just for putting that many 
people on one song," Campos says. 

Rimes 
Continued from page 13 

Rimes has had considerable pop suc- 
cess in the past with such crossover hits 
as "How Do I Live," "I Need You" and 
'Written in the Stars." 

While they never turned their backs 
on Rimes, country radio programmers 
are nonetheless welcoming her new 
sound. Current single "Nothin' 'Bout 
Love Makes Sense" is Rimes' first top 
10 country hit in more than four 
years. The song is No. 7 on the Bill- 
board Hot Country Singles & Tracks 
chart this issue. 

"This is a return and a comeback to 
country for LeAnn," WFMS Indi- 
anapolis PD Bob Richards says. "LeAnn 
began her career at 12 years old. She 
was bound to experiment with other 
music, just like a college kid changing 
his major five times. I'm glad she has 
decided to turn back toward country. 
She is still one of the most talented and 
recognized females in music." 

KYGO Denver music director Gar- 
ret Doll also understands Rimes' foray 
into pop music. Nevertheless, he says, 
"I'm glad she's back" in country. 

"Artists should experiment with 
their music," Doll says. "If she was 

going to do it, she did it at the right 
time. She's got a whole career ahead of 
her. [I'm] not sure if she ever left, but if 

she did, welcome back." 
WUSN (US99) Chicago PD Mike 

Peterson says, "Obviously time will tell 
if her album flies off the shelves, but 
she seems hungry and is working hard 
with an intense promo schedule to set 
up the album. There's no doubting her 
talent and star power. I'd love to see her 
reconnect with the masses." 

Doll thinks the album represents "a 
more mature sound" for Rimes. The 
artist agrees. 

"It's the first time people are seeing 
me as a woman," she says, explaining 
the album title. 

Rimes calls the album `very organic" 
and full of ̀ very personal songs," some 
of which she co- wrote. 

'When people listen to this album, 
they take away more of a piece of me 
than they ever have before," Rimes adds. 

STRIPPED -DOWN SOUND 
The album was produced by Nash- 

ville's Dann Huff, who is known for 
melding pop and country sounds in a 
highly marketable way. Rimes says they 
connected on her vision for the album. 
"I wanted to strip it down and not have 
so much production on this record," 
she says. 

Rimes calls Huff "a brilliant pro- 

ducer. He gave me the freedom to be 
an artist and sing the songs the way I 

wanted to sing them." 
The album also showcases Rimes' 

emerging talents as a writer. She co- 
wrote three of the songs and says she is 
now "very confident in my writing." 
Rimes also believes she is just starting to 
"chip away" at her potential in that area. 

Contentedly married for three years 
and settled into her Nashville home, 
the 22- year -old Rimes says the new 
album comes from "a happy place ... A 

place in my life I feel really confident 
as a woman and really comfortable and 
in love." 

She also has a new manager, Scott 
Welch, whose past clients include Ala - 
nis Morissette. "We really mesh well 
together," Rimes says. "It's the first 
time I'm really completely satisfied 
with my management other than back 
in the day when family was involved." 

Rimes is planning to tour behind the 
album this summer, but no firm plans 
have been set. Last fall, Rimes toured 
with a 65 -piece orchestra to promote a 
Christmas album. 

Meanwhile, she will get plenty of 
exposure on TV this year. She will join 
the USA Networks reality series 
"Nashville Star" as host for the show's 
third season, which debuts March 1. 

"It's something new for me and will 
be really fun," she says, promising that 

"we're going to do a lot more behind - 
the- scenes stuff and add a little more 
drama this year." 

She will also make the TV talk show 
rounds to promote the album, with 
appearances scheduled for "Today," 
"The Tonight Show With Jay Leno," 
"The Late Late Show With Craig Fer- 
guson," "Live With Regis and Kelly," 
"Jimmy Kimmel Live," "The Tony 
Danza Show," "Hannity & Colmes," 
"Tavis Smiley" and "Good Day Live." 

THE CAMPAIGN TRAIL 
Curb Records VP of marketing Jeff 

Tuerff says that in the United States, the 
label is focusing on re- establishing 
Rimes as "a core artist in the country 
market again." 

The label started its campaign to 
embed the street date of the new album 
in consumers' minds last fall. Unusual 
marketing gimmicks have included 
covering the Curb -sponsored NASCAR 
automobile with the album art and 
street date. 

The album is being promoted in 
movie theaters through Movie Tunes 
and Cinema Sounds. There is also an 
online campaign and spot buys on 
CMT, GAC and VH1 and on TV stations 
in Rimes' top sales markets. 

When Rimes' Christmas album was 
released in October, the label began pro- 
moting "This Woman." The Christmas 

record and Rimes' 2003 greatest -hits 
project are stickered with the release 
date for "This Woman." 

ROCKING EUROPE 

Rimes admits she may have driven 
off some of her core fans with " lbvisted 
Angel," her eighth studio album, but 
she defends her option to experiment 
musically. "People forget that I was a 
young woman in this business. I had a 
right to do that as a 19- year -old." 

And even though sales of "Twisted 
Angel" may have been a bit disappoint- 
ing in the United States (422,000 units, 
according to Nielsen SoundScan), she 
says the album "brought me a whole 
new audience overseas, so it was a great 
thing for me." 

Outside of North America, Rimes 
says she's better -known as a pop star. 
She's currently working on what she 
calls a "rock album" for European 
release. It will include five or six songs 
from "This Woman" remixed. 

In a 2002 interview with Billboard, 
Curb Records VP of pop promotion Bob 
Catania said Rimes "has made a musi- 
cal decision to be a pop artist." But, 
Rimes points out, that's something she 
has never stated herself. 

"I never completely said I've gone 
away from country music," she says 
emphatically. "I love country music and 
always have." 
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ARTIST Title 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 

VI'e NUMBER 1 V c 11 Weeks At Number 1 

SHANIATWAINA3 Greatest Hits 
MERCURY 003072/UMGN (1398 CD) 

50 52 DWIGHT YOAKAM 
REPRISE 78964/RHINO11898 CDI 

The Very Best Of Dwight Yoakum 10 

1 °$° GREATEST GAINER `$E 

MERLE HAGGARD Unforgettable 
HAG 63716 /CAPITOL (1898 CD) 

39 3 4 RASCAL FLATTS Feels Like Today 
LYRIC STREET 165049 /HOLLYWOOD 11898 CDI 

1 Q 65 

2 2 TOBY KEITH A2 Greatest Hits 2 
OREAMWORKS 002323NMGN 113.98 CDI 

2 Q KASEY CHAMBERS Wayward Angel 
WARNER BROS. 48811 (18.98 CDI [NI 

31 

4 4 5 GEORGE STRAIT 5 50 Number Ones 
MCA NASHVILLE 000459 /UMGN 12598 CDI 

1 41 36 43 DARRYL WORLEY Darryl Worley 
OREAMWORKS 002322/UMGN 113.98 CDI 

12 

5 5 3 GRETCHEN WILSON A3 Here For The Party 
EPIC 90903/SONY MUSIC 118.98 EO CDI 

1 42 41 42 PAT GREEN Lucky Ones 
REPUBLIC /MERCURY 003522/UMGN 11398 CDI 

6 

6 7 6 BIG & RICH A2 Horse Of A Different Color 
WARNER BROS. 48520(/ßN 11898 CDI 

1 43 37 38 GEORGE JONES 50 Years Of Hits 
BANDIT 220 (27.98 COI 

20 

7 6 7 TIM MCGRAW 3 Live Like You Were Dying 
CURB 78858 (18.98 CD) 

1 44 38 40 DIXIE CHICKS Top Of The World Tour Live 
MONUMENT /COLUMBIA 90794/SONY MUSIC (13.98 Ell CD) 

3 

o 10 10 KENNY CHESNEY A3 When The Sun Goes Down 
BNA 58801 /R1G 112.98/18.981 

1 47 56 LEE ANN WOMACK Greatest Hits 
MCA NASHVILLE 001883 /UMGN 112.98 CDI 

2 

9 9 9 BRAD PAISLEY A2 Mud On The Tires 
ARISTA NASHVILLE 50605/RIG 112.98/18981 

1 46 42 39 SOUNDTRACK Blue Collar Comedy Tour. The Movie 
WARNER BROS. 484241WRN 118.98 CD) 

15 

to 8 8 ALISON KRAUSS + UNION STATION Lonely Runs Both Ways 
ROUNDER 610525 117.98 CDI 

6 47 40 37 ALABAMA Ultimate Alabama: 20 #1 Hits 
RCA 64196 /BMG STRATEGIC MARKETING GROUP 118.98 CD) 

10 

11 11 11 KEITH URBAN Be Here 
CAPITOL 77489 118.98 CDI 

1 48 45 46 PHIL VASSAR Shaken Not Stirred 
ARISTA NASHVILLE 61591/RLG 116.98 CDI 

10 

12 12 12 BROOKS & DUNN The Greatest Hits Collection II 
ARISTA NASHVILLE 63271/RLG 11898 CDI 

2 49 43 47 RANDY TRAVIS Passing Through 
WORD -CURB 86348/WARNER BROS. 118.98 CDI 

23 

13 13 13 MARTINA MCBRIDE Martina 
RCA 54207/RLG 111.98/1698/ 

1 SA 39 34 JOHN DENVER Definitive All -Time Greatest Hits 
RCA 60764/BMG STRATEGIC MARKETING GROUP 118.98 CDI 

9 

14 14 15 BLAKE SHELTON Blake Shelton's Barn & Grill 
WARNER BROS. 48728/WAN 118.98 COI 

3 ® 57 57 RANDY TRAVIS The Very Best Of Randy Travis 
WARNER BROS. 78996 /RHINO 118.98 COI 

10 

15 16 16 ALAN JACKSON What l Do 
ARISTA NASHVILLE 63I03/RLG 11898 CDI 

1 53 55 JOE NICHOLS Revelation 
UNIVERSAL SOUTH 002514 (13.98 CDI 

3 

16 15 17 JIMMY BUFFETT License To Chill 
MAILBDAT /RCA 62270/RIG (18.98 CDI 

1 53 49 44 WILLIE NELSON It Will Always Be 
LOST HIGHWAY 002576' /UMGN 11198 CDI 

12 

17 19 19 SOUNDTRACK Blue Collar Comedy Tour Rides Again 
JACK/WARNER BROS. 48930/WRN 118.98 CDI 

10 54 33 36 KENNY ROGERS 42 Ultimate Hits 
CAPITOL 98794 (21.98 CDI 

6 

18 17 14 TOBY KEITH 4 Shock'n Y'All 
OREAMWORKS 450435 /UMGN 112.98/18.981 

1 51 48 TRACE ADKINS Greatest Hits Collection, Volume I 

CAPITOL 81512 (10.98/113.981 

1 

14 18 18 SARA EVANS Restless 
RCA 67074 /RLG 11298/18.98) 

3 59 68 JEFF BATES Rainbow Man 
RCA 67071 /RL5 111.98/1798) [N] 

14 

20 20 20 DIERKS BENTLEY Dierks Bentley 
CAPITOL 3981411298/18.981 

4 57 56 49 RON WHITE Drunk In Public 
PARALLEUHIP -0 D01582/UME 112.98 CO) [N] 

11 

21 21 21 ALAN JACKSON 3 Greatest Hits Volume!! 
ARISTA NASHVILLE 54860/RIG 118.98 CDI 

2 CI 61 59 TOBY KEITH The Best Of Toby Keith: 20th Century Masters The Millennium Collection 
MERCURY /CHRONICLES 170351/UME (12.98 CDI 

5 

o 24 26 MONTGOMERY GENTRY You Do Your Thing 
COLUMBIA 90558/SONY MUSIC 11898 ED CD/ 

2 cco 64 72 PATSY CLINE The Definitive Collection 
MCA NASHVILLE/CHRONICLES 001791 /UME 113.98 CD) 

52 

o 
o 

30 30 JOSH GRACIN Josh Gracin 
LYRIC STREET 165045 /HOLLYWOOD 118.98 CO) 

2 60 48 51 CONWAY TWITTY 25 Number Ones 
MCA NASHVILLE /UTV 003084 /UME 113 SB CDI 

29 

29 31 SUGARLAND Twice The Speed Of Life 
MERCURY 002172JUMGN 113.98 CDI [NI 

24 61 55 63 CROSS CANADIAN RAGWEED Soul Gravy 
UNIVERSAL SOUTH 001888 11298 CO) 

5 

25 22 23 . LONESTAR Let's Be Us Again 
BNA 59751/RLG 11898 CDI 

2 62 58 54 BILL ENGVALL A Decade Of Laughs 
JACK /WARNER BROS. 48815/WRN 11398 COI 

27 

31 29 
I 

TERRI CLARK Greatest Hits 1994 -2004 
MERCURY 001906 /UMGN 113.98 CD) 

4 63 44 41 JIMMY WAYNE Jimmy Wayne 
OREAMWORKS 450355/UMGN 11798 COI 

7 

27 23 24 JULIE ROBERTS Julie Roberts 
MERCURY 001902/UMGN (8.98/13.981 

9 64 52 62 ELVIS PRESLEY Elvis: Ultimate Gospel 
RCA 57868 /BMG STRATEGIC MARKETING GROUP 11898 CD) 

30 

28 25 22 
i 

GARY ALLAN See If I Care 
MCA NASHVILLE 00011 I /UMGN 1818/12.981 

2 65 62 65 RODNEY CARRINGTON Greatest Hits 
CAPITOL 94164 (18.98 CDI 

11 

29 27 25 TRACE ADKINS Comin' On Strong 
CAPITOL 40517112.98/18.981 

3 66 54 45 JOSH TURNER Long Black Train 
MCA NASHVILLE 000974 /UMGN 14.98/9.981 [N] 

3 

30 26 28 SHEDAISY Sweet Right Here 
LYRIC STREET 165044 /HOLLYWOOD (1698 CDI 

2 67 63 70 JEFF FOXWORTHY The Best Of Jeff Foxworthy: Double Wide, Single Minded 
WARNER BROS. 73903/RHINO 118.98 CDMO) 

10 

31 28 27 REBA MCENTIRE Room To Breathe 
MCA NASHVILLE 000451 /UMGN 18.98/12.981 

4 63 60 53 KENNY ROGERS Kenny Rogers Love Songs 
MADACY 53947 (13.98 CDI 

53 

e 34 35 ANDY GRIGGS This 1 Gotta See 
RCA 59630/RIG 116.98 CD/ 

7 Q 74 - WAYLON JENNINGS Ultimate Waylon Jennings 
RCA 57267/BMG HERITAGE (18.98 CD) 

16 

- 

VARIOUS ARTISTS Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One 
GAITHER MUSIC GROUP 42459 118.98 CDI 

33 70 70 67 BILLY CURRINGTON Billy Currington 
MERCURY 000164 /UMGN 1498/9881 [N] 

17 

ED' VARIOUS ARTISTS Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume Two 
GAITHER MUSIC GROUP 42460118.98 CD) 

34 71 71 74 RANDY TRAVIS Worship & Faith 
WORO -CURB 86273/WARNER BROS. 118.98 CDI 

9 

e 46 50 

@` PACESETTER 1a 

LEANN RIMES Greatest Hits 
CURB 78829118.98 CDI 

72 69 - VARIOUS ARTISTS Moody Bluegrass: A Nashville Tribute To The Moody Blues 
ROUNDER 610550118.98 CDI 

69 

3 73 72 69 XMAS BALLS She Left Me For Randolph 
S.D.E,S. 1953 06.98 CD/DVD) [N] 

69 

36 

37 

32 33 LORETTA LYNN Van Lear Rose 
INTERSCOPE 0°2513112.98 CDI 

2 74 66 61 

64 

THE COUNTDOWN SINGERS #1 Country Hits 
MADACY SPECIAL PRODUCTS 50132/MADACY 113.98 CD) 

WILLIE NELSON The Essential Willie Nelson 
LEGACY /COLUMBIA 86740 /SONY MUSIC (25.98 ED CD) 

61 

24 35 32 LONESTAR From There To Here: Greatest Hits 
BNA 67076/RIG 112.98/18.981 

1 75 67 

Albums with the reatest sales gains this week. Recording Industry Assn. Of America IRIAAI certification for net shipment of 500,000 album units (Gold). RIAA certification for nets ipo ent of 1 million units (Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond sym- 

bol indicates album' multi platinum level. For boxed sets, and double albums with a running time of loo minutes or more, the RIM multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: OCertification for net shipment of 100,000 units (Oro). A Certification of 200,000 units(Platino). A' Certification of 400,000 units 

IM°Iti- Platinol.'Ast risk indicates LP is available. Most tape prices, and CD prices for DMG and WEA labels, are suggested lists. Tape prices marked EU, and all other CD prices, are equiv lent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent- 
age growth. Heatseekel Impact shows albums removed from Heatseekers this week. [Nj indicates past or present Heatseeker title. ©2005, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

Nielsen 
SoundScan 

Title ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

'` NUMBER 1 PEtr 

KEITH URBAN 2 CAPITOL 32936110.98/18.98). 

7 Weeks At Number 1 

Golden Road 120 
1!3 

114 

13 
14 

RASCAL FLATTS LYRIC STREET 165011 /HOLLYWOOD(8.98/1298)Di] Rascal Flans 238 
377 SHANIA TWAIN . 20 MERCURY 536003 /UMSN(8.96/12.9e) Come On Over 

2 2 TIM MCGRAW 4 CURB 77978(12.98/18.98) Greatest Hits 218 15 15 JOHNNY CASH A LEGACY/COLUMBIA 69739 /SONY MUSIC (0.98EO/I1.98) 16 Rimiest Hits 303 

3 4 RASCAL FLATTS 2 LYRIC STREET 165031/HOLLYWOOD(12.98 /18.981 Melt 117 15 16 GARTH BROOKS t5 CAPITOL 97424119.98/26.98) Double Live 260 

4 3 ELVIS PRESLEY A3 RCA 68079./RMG 112.98/19.98) Elvis: 30 #1 Hits 122 CID 25 HANK WILLIAMS JR. 5 CURB 7763816.98/938) Greatest Hits,Vol.1 533 

5 5 ALISON KRAUSS + UNION STATION ROUNDER 610515 119.98 CDI Live 116 13 19 SOUNDTRACK 3 CURB 78703111.98/17.981 Coyote Ugly 214 

in 
7 

7 KENNY CHESNEY A a BNA 67976/RLG (12.98/18.98) Greatest Hits 226 19 17 WILLIE NELSON A LEGACY/COLUMBIA 69322 /SONY MUSIC 17.98E0/11.981 16 Biggest Hits 329 

6 SOUNDTRACK A7 LOST HIGHWAY /MERCURY170069/UMGN 18.98/12.981 0 Brother, Where Art Thou? 216 F ) - ANNE MURRAY SBK31158/CAPITOL(10.98 /1698) The Best...So Far 41 

8 8 LARRY THE CABLE GUY PARALLEL/HIP- 0001423NMEIIa.9aco1 Lord, I Apologize 84 21 22 BROOKS & DUNN 3 ARISTA NASHVILLE 18852 /RLGn2.98/18.981 The Greatest Hits Collection 377 

9 9 MARTINA MCBRIDE 3 RCA 67012JRLG112.98/18.98) Greatest Hits 175 1f77 - GEORGE STRAIT MCA NASHVILLE 17a2r0 /uME(998COI The Best Of George Strait 20th Century Masters The Millennium Collection 138 

(r..) 
11 

12 KENNY CHESNEY Aa BNA 67038 /RLG 112.98/18.98) No Shoes, No Shirt, No Problems 144 23 20 MONTGOMERY GENTRY A COLUMBIA 86520 /SONY MUSIC (11.98Ew17981 My Town 119 

11 TIM MCGRAW 2 CURB 78711 11298/18.98/ Set This Circus Down 175 24 24 TIM MCGRAW 3 CURB 78746(12.98/I8.98) Tim McGraw And The Dancehall Doctors 109 

12 10 JOHNNY CASH AMERICAN 0B3339 ' /LOST HIGHWAY 112.90CD) American IV: The Man Comes Around 114 25 23 PATSY CLINE UNIVERSAL SPECIAL PRODUCTS 420879/UME 17.98 CD) Patsy Cline Sings Songs Of Love 

f h' f500000 

4 
Ib ifs 

eAlbums with the greatest sees gains this week. Catalog albums are 2 -y ar -old tides that have fallen below Na.IW on The Billboard 200 or reissues of older albums. Tot al Ch art Weeks column reflects combs ed weeks tide has appeared on Top Courrtry Albums and Tap Country CatalogRecording Industry Assn. OfAmenca lRlAAl certifiaw or nets ipmento a um un 

(Gold; RIAA ertficatior for tel shipment of l million units (Platinum). RIM certification for net shipment of 10 million units IDiamondl. Numeral following Platinum or Diamo d symbol indicates album's multi- platinum level. For boxed sets, and double albums wok a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /ortapes.'Asterisk 

indicates LP is available. Must tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EEL and all other CD prices, are equivalent prices, which are projected from wholesale prices. [Nj indicates past Heatseeker tide. © 2005, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER /PROMOTION LABEL 

3 7 

= I NUMBER 1 %e= i Week At Number 1 

MUD ON THE TIRES Brad Paisley 9 
F.ROGERS IC.DUBOIS.B.PAISLEYI ARISTA NASHVILLE ALBUM CUT 

1 

IIED 35 38 LONG, SLOW KISSES Jeff Bates 
B. CHANCEY,K.BEARD,O.MALLOY IJ.BATES,G.BRADBERRY,,B.HAYSLIPI RCA ALBUM CUT 

32 

0 36 39 I WOULD CRY Amy Dailey 9 
L. MILLER IA.DALLEY,B.BAKER) CURB ALBUM CUT 

33 

YOU'RE MY BETTER HALF Keith Urban 9 
D.HUFF,K.URBAN (J.SHANKS,K.URBANI CAPITOL ALBUM CUT 

2 e 39 48 CLASS REUNION (THAT USED TO BE US) Lonestar 
D.HUFF IR .MCDONALD,F.J.MYERS,D.PFRIMMERI BNA ALBUM CUT 

34 o 2 5 

BLESS THE BROKEN ROAD Rascal Flatts 9 
M.BRIGHT,M.W ILLIAMS,RASCAL FLATTS IM. HUMMON,B.E.BO5D,J.HANNA) LYRIC STREET ALBUM CUT 

3 35 37 40 THE BUMPER OF MY S.U.V. Chely Wright 9 
C. W RIGHT ICWRIGHTI O PAINTED RED 007JDUALTONE 

35 o 4 4 

4 1 1 AWFUL, BEAUTIFUL LIFE Darryl Worley 9 
F.RAGERS ID. WORLEY,H.ALLENI DREAMWORKS ALBUM CUT 

1 0 38 41 I'M A SAINT Mark Chesnutt 
J.RITCHEY (J.RICHEY,,J.SELLERS,T.MARTINI VIVATONI ALBUM CUT 

36 

o 5 6 WHEN I THINK ABOUT CHEATIN' Gretchen Wilson 9 
M. WRIGHT,J.SCAIFE (G. W ILSON,J.RICH,V.MCGEHE) EPIC ALBUM CUT /EMN 

4 e 44 - DON'T! Shania Twain 9 
R.J.LANGE IS.TWAIN,R.J.LANGE) MERCURY ALBUM CUT 

37 

6 6 2 SOME BEACH Blake Shelton 9 
B.BRADDOCK IP.OVERSTREET,R.L.FEEKI WARNER BROS. ALBUM CUT/WRN 

1 0 47 47 NOTHIN' BUT COWBOY BOOTS Blue County 
D.HUFF,O.JOHNSON IA.BENWARD,LT.MILLERI ASYLUM -CURB ALBUM CUT 

38 

NOTHIN 'BOUT LOVE MAKES SENSE LeAnn Rimes 9 
D.HUFF IK.SACKLEY,G.BURR,J.FEENEYI ASYLUM -CURB ALBUM CUT 

7 ,0 : 48 46 RESTLESS Alison Krauss + Union Station 9 
A.KRAUSU + UNION STATION (R.LCASTLEMANI O ROUNDER 614618 

39 o 8 8 

o 9 9 MONDAY MORNING CHURCH Alan Jackson 9 
K.STEGALL IB.BAXTER,E.ENDERLINI ARISTA NASHVILLE ALBUM CUT 

8 0.. 45 45 PICKIN' WILDFLOWERS . Keith Anderson 
J.STEELE IK.ANDERSON,J.RICH,K.W ILLIAMS) ARISTA NASHVILLE ALBUM CUT 

40 

o ii 16 NOTHIN' TO LOSE Josh Gracin 9 
MWILLIAMSIK.SAVIGAR,M.CHAGNONI LYRIC STREET ALBUM CUT 

9 41 41 

46 

44 

49 

TONIGHT Sara Evans 
S.EVANS,PWORLEY ITJOHNSON,B.BAKERI RCA ALBUM CUT 

41 

42 10 7 3 BACK WHEN Tim McGraw 
B. GALLIMORE,T.MCGRAW,D.SMITH IJ.STEVENS,S.SMITH,S.LVNCHI CURB ALBUM CUT 

1 SOMEWHERE BETWEEN TEXAS AND MEXICO Pat Green 
D.GEHMAN IT SUMMAfl,I.KELLEY) REPUBLIC/UNIVERSAL ALBUM CUT/MERCURY 

m 10 12 HE GETS THAT FROM ME Reba McEntire 9 
R.MCENTIRE,B.CANNON,N W ILSON 15.D.JONES,P.WHITEI MCA NASHVILLE ALBUM CUT 

10 O 43 

44 40 

52 

29 

THE GOOD LIFE Trent Willmon 
F ROGERS IT.W ILLMON,B.PINSONI COLUMBIA ALBUM CUT 

43 

18 e 17 20 BABY GIRL Sugarland 9 
G.FUNDIS IK .BUSH,K.HALLJ.NETTLES,T.BLESERI O MERCURY 003255 

12 PAPER ANGELS Jimmy Wayne 9 
C.LINOSEY,J.STROUD IJ WAYNE,O.SAMPSONI DREAMWORKS ALBUM CUT 

13 "' 12 10 NOTHING ON BUT THE RADIO Gary Allan 
M. WRIGHTG.ALIAN (B.MILLO.BLACKMON,B.LUSSI MCA NASHVILLE ALBUM CJT 

1 45 42 42 REVENGE OF A MIDDLE -AGED WOMAN Tracy Byrd 9 
B.J WALKER.JR.,T.BYRD ID.BERG,A.TATE,S.TATE) BNA ALBUM CUT 

^ +-!T SHOT DEBUG r 

LOT OF LEAVIN' LEFT TO DO Dierks Bentley 
B.BEAVERS IB.BEAVERS,O.RUTTAN,D.BENTLEYI CAPITOL ALBUM CUT 

34 

46 

Q 14 19 I MAY HATE MYSELF IN THE MORNING Lee Ann Womack9 
B.GALLIMORE (O.BLACKMON) MCA NASHVILLE ALBUM CUT 

14 

e 16 18 LET THEM BE LITTLE Billy Dean 9 
B.DEAN,L WHITE IB.DEAN,R.MCDONALDI CURB ALBUM CUT 

15 /B!k i o 18 25 THAT'S WHAT I LOVE ABOUT SUNDAY Craig Morgan 9 
C.MORGAN,P.O'DDNNELL IA DORSEY,M.NARMOREI BROKEN BOW ALBUM CUT 

16 
52 54 

- 
TONIGHT'S NOT THE NIGHT Randy Rogers Band 
R.FOSTER IR.ROGERS,R.FOSTERI SMITH MUSIC GROUP ALBUM CUT 

DRUGS OR JESUS Tim McGraw 
B.GALLIMORE,T.MCGRAW,O.SMITH ;B JAMES ,A.MAVO,T.VERGES,C.LINOSEY) CURB ALBUM CUT 

47 

48 0 19 23 GONE Montgomery Gentry 
J.STEELE IB.DIPIERO,J.STEELEI COLUMBIA ALBUM CUT 

17 
60 

18 15 17 HOLY WATER Big & Rich 9 
B.KENNV,J.RICH,P.WORLEY IB.KENNY,J.RICH,V.MCGEHE,J. COHEN) WARNER BROS. ALBUM CUT/WAN 

15 
49 50 

57 \/ 
50 

56 

HOME SWEET HOLIDAY INN Trent Willmon9 
F ROGERS IT W ILLMON,C.STAPLETON,J.CLARKI COLUMBIA ALBUM CUT 

ALABAMA Cross Canadian Ragweed 9 
M.MCCLURE,CROSS CANADIAN RAGWEED IC.CANADA,T.ROBERSONI UNIVERSAL SOUTH ALBUM CUT 

49 

50 0 21 22 ITS GETTING BETTER ALL THE TIME t AIRPOWER Brooks & Dunn 
K BROOKS .R DU NN.M WRIGHT RIGHTIR.BOWMAN,D.000KI ARISTA NASHVILLE ALBUM CUT 

19 

o 20 21 IF HEAVEN Andy Griggs 9 
V SCRUGGS IU TEl RCA ALBUM CUT 

2O 43 51 59 SKIN Rascal Flans 
RASCAL F ATTS,M. BRIGHT ,MWILLIAMSID.JOHNSON,J.HENRY) LYRIC STREET ALBUM CUT 

51 

® 25 32 ANYTHING BUT MINE Kenny Chesney 
B.CANNON,K.CHESNEVIS.CARUSOEI BNA ALBUM CUT 

21 @ GOODBYE TIME Blake Shelton 
B.BflADDOCK IR MURRAH.J.O.HICK51 WARNER BROS. ALBUM CUT/WRN 

52 o 24 

00 27 

26 

34 

TRYING TO FIND ATLANTIS Jamie O'Neal9 
K.STEGALL IC.WATERS,Z.TURNERI CAPITOL ALBUM CUT 

22 

23 

GUITARS AND TIKI BARS Kenny Chesney 
B.CANNON,K.CHESNEY IK.CHESNEY,O.DILLON,M.TAMBURINOI BNA ALBUM CUT 

53 

G-? GREATEST GAINER '7 
MY GIVE A DAMN'S BUSTED Jo Dee Messina 
B.GALLIMORE,T MCGRAW IJ UIFFIE ,TSHAPIRO,T,MARTINI CURB ALBUM CUT 

o 54 60 NOT ME Keni Thomas Featuring Vince Gill And Emmylou Harris 
B. MAHER, M. SELBVIK .THOMAS,B.MONTANA,B.MAHERI MORAINE ALBUM CUT 

54 

a MISSION TEMPLE FIREWORKS STAND Sawyer Brown Featuring Robert Randolph 9 
M,A.MIL FRIP.THORN,B.MAODOXI CURB ALBUM CUT 

55 

o26 28 WHAT'S A GUY GOTTA DO Joe Nichols 
B.ROWAN IJ .NICHOLS,K.LOVELACE,D.SAMPSONI UNIVERSAL SOUTH ALBUM CUT 

24 o DON'T WORRY 'BOUT A THING SheDaisy 
D.HUFFSHEDAISY IK.05BORN,J.DEEREI LYRIC STREET ALBUM CUT 

56 

o28 31 GOD'S WILL Martina McBride 9 
M.MCBRIDE,P.WURLEY IT.DOUGIAS,B.OEANI RCA ALBUM CUT 

25 

CD GO EASY ON ME Lila McCann 
M BRIGHT,D.BASON IM.BEESON,J.COLLINSI BROKEN BOW ALBUM CUT 

57 

o31 36 SONGS ABOUT ME Trace Adkins 9 
S.HENORICKS IS.SMITH,E.HILLI CAPITOL ALBUM CUT 

26 

CD AIN'T DRINKIN ANYMORE Kevin Fowler 
B.JWALKER,JR. IKFOWLERI EQUITY ALBUM CUT 

49 

o30 30 HOW DO YOU GET THAT LONELY Blaine Larsen 9 
R. L. FEEK ,TJOHNSONIR.LFEEK,J.TEACHENORI BNA ALBUM CUT 

27 

59. 53 - OKLAHOMA -TEXAS LINE Rascal Flatts 
RASCAL FLATTS,MBRIUHTM WauAMSw.DEMARCUS.O LLVDX.J.D.ROUNEYI LYRIC STREET ALBUM CUT 

53 

I THINK THE WORLD NEEDS A DRINK Terri Clark 9 
B.GALLIMURE IECHURCH,C.BEATHAROI MERCURY ALBUM CUT 

28 o32 33 
60 49 43 YOU DON'T LIE HERE ANYMORE Shelly Fairchild 9 

B. CANNON,K.GREENBERG IS.FAIRCHILO,C.MILLS,S.LEMAIREI O COLUMBIA 71162 

35 

Q33 35 ME AND CHARLIE TALKING Miranda Lambert 9 
FUDDELL,M.WgUCKE IM.LAMBERTq.LAMBERT,H.LITTLEI EPIC ALBUM CUT /EMN 

29 
Records showing an in tease in audience impressions over the previous week regardless of chart movement Compiled from a national sample of airplay supplied by Nielsen o 34 37 I'LL TAKE THAT AS A YES (THE HOT TUB SONG) Phil Vassar 9 

FPOGEflS,PVASSAR IJ.MCELROV,V.MELBME01 ARISTA NASHVILLE ALBUM CUT 

30 Broadcast Data Systems' radio track service. 121 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of gross impres- 

sions, computed by cross -referencing exact times of airplay with Arbitron listener data. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience 

charts for the firsttime with increases in both detections and audience. Greatest Gainer awarded to the song with the largest increase in audience. Tides below the top 15 are removed from 

31 29 27 MOCKINGBIRD Toby Keith Duet With Krystal 
.STROUD,T.KEITH,LWHITE II.FOXX,C.FOXXI DREAMWORKS ALBUM CUT 

27 the chart aber 20 weeks. ^a Videoclip availability. Catalog number is for CO Single, or Vinyl Single id CD Single isb unavailable. CD Single available. O DVD Single available. © CO 

Maxi- Single available. ©Cassette Single available. O Vinyl Mazi- Single available. O Vinyl Single available. ©Cassette Maxi -Single available. ©2005, VNU Business Media, Inc. 

All fights reserved. 
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

w 
3 

n 

1 " 1 i T / NUMBER 1 / 9 Weeks At Number 

ALISON KRAUSS + UNION STATION ROUNDER610525 Lonel Runs Both Wa s 

® 6 W VARIOUS ARTISTS GAITHER MUSIC GROUP 42459 Bill Gaither Presents: A Gos el Blue. rass Homecomin Volume One 

© 7 115 VARIOUS ARTISTS GAITHER MUSIC GROUP 42460 Bill Gaither Presents: A Gos el Blue. rass Homecomin Volume Two 

4 2 ! VARIOUS ARTISTS .0 . .1. . M 1 it5 1a1 . . Il T . 1 T. T 1 .A 
5 3 . STEVE IVEY MADACY CHRISTIAN 50147 /MADACY Best Of Blue. rass Gos. el 

6 4 ® OLD CROW MEDICINE SHOW NETTWERK30349 O.C.M.S. 

7 5 . RICKY SKA S & K NTUCKY T UND R ILY /LV I 0.. HILL 1,1 B : . N St ail 
8 8 ® VARIOUS ARTISTS RAINMAKER/LICKONA VISION 2031 /SUGAR HILL All *Star Blue. rass Celebration 

® 9 ® VARIOUS ARTISTS WINDHAM HILL 64198 /BMG STRATEGIC MARKETING GROUP A.. alachian Pickin Socle 
10 10 ® YONDER MOUNTAIN STRING BAND FROG PAD 24)4 Mountain Tracks: Volume 3 

11 11 STEVE IVEY MADACY SPECIAL PRODUCTS 5336 /MADACY 20 Best Of Blue. rass Gos. el 

12 13 ® VARIOUS ARTISTS CMHB863 Pickin' On Vince Gill: A Blue. rass Tribute ® RHONDA VINCENT ROUNDER610497 1H] One Ste. Ahead 

®' STEVE IVEY MADACY CHRISTIAN 50269 /MADACY 30 Blue rass Gos r el Favorites 
15 12 Or VARIOUS ARTISTS UNIVERSAL SPECIAL MARKETS 19007/TIME LIFE Le ends Of Blue. rass 
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2005 

5 
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-' HOT COUNTRY J SINGLES SALESTM 
Sales data compiled by k 

40. Nielsen 
SoundScan 

TITLE IMPRINT & NUMBER /DISTRIBUTING LABEL Artist 

tit NUMBER 1 
4 4e. l 5 Weeks At Number 1 

THE BUMPER OF MY S.U.V. PAINTED RED 002 Chely Wright 

2' 2 BABY GIRL MERCURY003255/UMGN Sugarland 

3 3 RESTLESS ROUNDER614618 Alison Krauss + Union Station 

Q 5 JUST ONE OF THE BOYS DREAMWORKS001747 /INTERSCOPE Michelle Poe 

5 4 HURT 2 AMERICAN 009771M/LOST HIGHWAY Johnny Cash 

6 6 YOU DON'T LIE HERE ANYMORE COLUMBIA 71162/SONY MUSIC Shelly Fairchild 

0 - PICTURE UNIVERSAL SOUTH 172274 Kid Rock Featuring Allison Moorer a 8 GETAWAY CAR CAPITOL61146 The Jenkins 

Q - I MEANT TO EPIC76885 /SONY MUSIC Brad Cotter 

®- I CAN'T TAKE YOU ANYWHERE OREAMWORKS00158I /UMGN Scotty Emerick With Toby Keith 

Records with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units or 25,000 DUO single units (Gold). RlAA c rtificau u r u net shipment of l million units or 50,000 DVS single units (Platinum), with muhimillion tides indicated by a numeral following The symbol. !Hl indicates past or present 
H eatseeker title. IT 5/05, VNU Business Media. Inc . and Nielsen SoundScan, Inc. All rights reserved. 
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ALBUMS 
Edited by Michael Paoletta 

NEW & NOTEWORTHY 

CHIARA CIVELLO 
Last Quarter Moon 
PRODUCER: Russ Titelman 
Verve Forecast B0003473 
RELEASE DATE: Feb. 1 

The beauty, charm and allure of 
singer /pianist /songwriter Chiara Civ- 
ello's debut, "Last Quarter Moon," 
makes for an auspicious beginning 
and marks the first revelation of the 
new year. The Italy -born, New York - 
based Civello performs her material 
in that zone where pop, bossa and 
jazz intermingle, crafting indelible 
melodies like the two strong leadoff 
tunes ( "Here Is Everything," "The 
Wrong Goodbye ") and allowing 
enough room for her support band of 
jazz musicians to stretch. With her 
Jonatha Brooke -meets -Luciana 
Souza voice and style, she sings in 
English, Italian and Portuguese with 
quiet caresses and heartfelt melan- 
choly. While 10 of the dozen songs 
are hers, Civello also covers Brazil- 
ian songstress Rosa Passos (a chilled 
"Outone ") and Suzanne Vega (a mys- 
terious "Caramel "). The only cri- 
tique: The CD's glisten begins to pale 
after song eight. -DO 

POP 
SOUNDTRACK 

One Tree Hill 
PRODUCERS: various 
Warner Sunset /Maverick 48981 
RELEASE DATE: Jan. 25 
Call it near -perfect timing. The 
soundtrack to The WB's hit drama, 
"One Tree Hill," hits stores just two 
weeks after its theme song, Gavin 
DeGraw's "I Don't Want to Be," 
reached No. 1 on the Mainstream 
Top 40 chart. That slow -burning 
multiformat hit is included here, 
although in a surprisingly enjoyable 
live concert version. The series 
showcases lots of music, usually by 
hipster indie rock types, so to distill 
all of the featured tunes into one CD 
was surely a daunting task. The 
album boasts the Wreckers (Michelle 
Branch and Jessica Harp), Tyler 
Hilton, Travis, the Get Up Kids and 
Trespassers William. Also on board is 
Sheryl Crow by way of a previously 
unavailable acoustic take of "The 
First Cut Is the Deepest," lifted from 
her performance on the show. Fans 
of the series take note: This disc 
arrives the same day as the DVD 
"One Tree Hill: The Complete First 
Season." KC 

* PITTY SING 
Pitty Sing 
PRODUCER: Nick Seely 
Or Music 0R805012 
RELEASE DATE: Jan. 25 
New York -by- way -of- Boston's Pitty 
Sing made its presence know last year 
with the EP "Demons, You Are the 
Stars in Cars 'Til I Die." One track in 

E S S E N T I A L R E V I E W S 
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LEE ANN WOMACK 
There's More Where That Came From 
PRODUCER: Byron Gallimore 
MCA B0003073 
RELEASE DATE: Jan. 25 
Hallelujah. One of country music's 
great singers is singing country 
again -bona fide lovin', cryin' and 
cheatin' songs. From the "classic" 
MCA label logo to Byron Gallimore's 
production to the CD cover, Lee Ann 
Womack's latest has a retro feel. 
Teamed with her classic country 
sound, that's a very good thing. The 
title cut, with its weeping fiddle and 
soaring performance from Womack, is 

an instant entry into the country lexi- 
con, as is leadoff single "I May Hate 
Myself in the Morning." Womack 
evokes George Jones on the killer 
"One's a Couple" and tender, world - 
weary "Twenty Years and 7ivo Hus- 
bands Ago." Other gems include the 
insistent midtempo "He Oughta Know 
That by Now" and the more contem- 
porary "When You Get to Me." The 
album's closer, "Stubborn (Psalm 
151)" is an introspective titan penned 
by Don Schlitz and Brett James. Con- 
sider this an early contender for best 
country album of the year. RW 

ERASURE 
Nightbird 
PRODUCER: Erasure 
Mute 9260 
RELEASE DATE: Jan. 25 
Erasure's Andy Bell and Vince Clarke 
have been making music for 20 
years. In that time, the duo has had 
its fair share of hits and misses. The 
act's last two albums of original 
material ( "Loveboat" and "Cowboy ") 

were rather lackluster. " Nightbird," 
conversely, is a spot -on hit. The 
songwriting is crisp and sharp, with 
Bell's tales of love -the bitter and 
the sweet -effortlessly cavorting 

with Clarke's fresh yet signature - 
sounding synth work. The many 
standout tracks include "All This 
Time Still Falling Out of Love," lead 
single "Breathe," "I'll Be There" and 
"Sweet Surrender." Perhaps Bell and 
Clarke needed to record an album of 
covers ( "Other People's Songs ") to 
musically find themselves (again). 
"Nightbird" is a fine return to form, 
and it plays very well with the likes 
of the Postal Service's indefatigable 
full- length, "Give Up. " -MP 

THE GAME 
The Documentary 
PRODUCERS: various 
Aftermath /G- Unit /Interscope 
B0003562 
RELEASE DATE: Jan. 18 
Dr. Dre's newest disciple has been 
touted as the resurrector of a West 
Coast (Compton, Calif.) rap heritage 
that includes N.W.A (featuring Dr. Dre, 
Eazy -E and Ice Cube) and now fellow 
newcomer Guerilla Black. On his long - 
awaited debut, the Came (aka Jayceon 
Taylor) pulls no punches as his gruff 
Flow molds itself around always 
frank -sometimes emotional -raps. It 
doesn't hurt that besides Dr. Dre's sig- 
nature beats, the Game's support team 
includes Kanye West ( "Dreams "), 50 
Cent ( "How We Do "), hook man Nate 
Dogg ( "Where I'm From ") and diva 
Mary J. Blige ( "Don't Worry"). But 
such support only enhances, rather 
than outshines, the rough- and -ready 
Game, who also unveils his sensitive 
side on "Like Father, Like Son," a tale 
about his son's birth. While some 
songs don't click ( "We Ain't" featuring 
Eminem), "The Documentary" still 
shapes up as one of the best rap 
albums of the year thus far. -GM 

particular stood out: "Radio" deftly 
held its own when played alongside 
U2's "Vertigo" and the Killers' "Mr. 
Brightside." Yes, Pitty Sing is the lat- 
est band to hark back to the '80s, when 
bands like Simple Minds, Orchestral 
Manoeuvres in the Dark and U2 were 
concocting songs that were as rock as 
they were dance. Musically, Pitty Sing 
bandmates Paul Holmes (voice /gui- 
tars), Jeremy Johnson (keyboards /gui- 
tars), Dave Greenwald (drums) and 
Andrew Puricelli (bass) conjure up 
images of the past, but they wisely 
don't overstay their trip back in time. 
Instead, this new -day Brat Pack keeps 
its feet firmly rooted in the present. 
The powerful "Radio" is included and 
it remains as anthemic as ever. Other 
potent jams include "Hanging on Me," 
"Bleeding Hearts," "Anyway" and "Eas- 
ier." Pitty Sing make it easy to step 
back into the future. -MP 

* ANDREW BIRD 
Andrew Bird & the Mysterious Production 
of Eggs 

PRODUCERS: Andrew Bird, David Boucher 

Righteous Babe RBRO43 
RELEASE DATE: Feb. 8 
The CD book to "Andrew Bird & the 
Mysterious Production of Eggs" pairs 

Andrew Bird's absorbing lyrics with 
hilariously warped cartoon illustra- 
tions, all in tempo with his brand of 
prodigal chamber pop. A violinist by 
trade, a singer /songwriter by nature, 
Bird's history of incisive, witty 
albums extends from "The Swimming 
Hour" and 2002's brilliant "Weather 
Systems" to this new effort, his most 
satisfying and fun release yet. Taking 
all the best parts of Jeff Buckley, 
Devandra Barnhart and Rufus Wain- 
wright, Bird can be noisy, charming, 
frivolous, haunting and playful all at 
once, with each song an adventure 
and, as the title implies, a mystery. As 
compulsive as he is obsessive, Bird's 
attention to detail in "Production of 
Eggs" assembles all his finest gifts 
into one breathtaking basket. -KH 

SEEMLESS 
Seemless 
PRODUCERS: Will Sandallas, Kevin Schuler 
Losing Face /Equal Vision LFC008 
RELEASE DATE: Jan. 25 
While Seemless features alumni from 
new -school metal bands Killswitch 
Engage and Shadows Fall, its music 
couldn't sound more different than 
those outfits. Indeed, the New Eng- 
land -area group has jettisoned hard- 

core and screamo in favor of bluesy, 
riffy rock. (Think Corrosion of Confor- 
mity or older Soundgarden.) Seemless' 
debut album, crisply remastered from 
last year's independent release, finds 
vocalist Jesse David singing much 
more soulfully than he did in Kill - 
switch, yet he hasn't given up the occa- 
sional shriek to drive a point home. 
Meanwhile, the grooves laid down by 
guitarist Pete Cortese, drummer Derek 
Kerswill and bassist Kevin Schuler 
(who has since been replaced by Jeff 
Fultz) are at times headbanging ( "Lay 
My Burden Down," "The Wanderer," 
"In My Time of Need ") and atmospheric 
( "War/Peace," "Endless "). While the 
band has already received some spe- 
cialty show airplay in Boston, expect its 
profile to increase as adventurous pro- 
grammers step to the plate. -BT 

MI/HIP-HOP 
* SHARON JONES & THE DAP -KINGS 
Naturally 
PRODUCER: Bosco Man 

Daptone DAP -004 
RELEASE DATE: Jan. 25 
Very few R &B or hip -hop records 
leave you excited about seeing the 

act live -let alone spending your 
hard -earned dollars for the privi- 
lege. But one listen to this soul/ 
funk collective will have you wish- 
ing you were right there in a juke 
joint with them, foot -stompin' your 
heart out. That's because Sharon 
Jones, a former corrections officer, 
belts out booty- bumping funk and 
rub -you -raw ballads with equal fer- 
vor. Throw in supporting band the 
Dap -Kings and you're immediately 
whisked back to the days when live 
outfits like James Brown & the JBs 
and Tower of Power were the rule 
rather than the exception. Jones and 
crew especially go to town on 
"Stranded in Your Love," "How Do I 

Let a Good Man Down ?," "All Over 
Again" and a soulful reinterpreta- 
tion of the folk standard "This Land 
Is Your Land." Listen -and be 
converted. -GM 

DANCE /ELECTRONIC 

THE CHEMICAL BROTHERS 
Push the Button 
PRODUCERS: the Chemical Brothers 
Astralwerks ASW 63282 
RELEASE DATE: Jan. 25 
Brothers in rhythm Tom Rowlands 
and Ed Simons surely know their 
way around big beats. As the Chemi- 
cal Brothers, they have been provid- 
ing dancefloors and modern rock 
radio with some of the biggest 
around since the early '90s. Unfortu- 
nately, fifth studio album "Push the 
Button" finds the duo, well, pushing 
too many of the same buttons. In 
other words, what sounded fresh 
when electronic dance music was 
hailed as the next big thing by the 
mainstream media a few years back 
now sounds a tad dated. That said, 
lead track and lead single "Galva- 
nize," featuring Q -Tip, does find the 
twosome stretching out musically. 
Also rising above the pack is the 
punky, acid house -laced "Believe," 
which spotlights the deliciously off - 
kilter vocals of Bloc Party's Kele 
Okereke. "The Big Jump," which 
owes a bit to the Neptunes, begins 
on the right foot but then trips over 
its own monotony. The New Order - 
shaded closing track, "Surface to 
Air," is a dancefloor anthem in wait- 
ing. Additional moments like this 
would have made "Push the Button" 
a more memorable and enjoyable 
ride. -MP 

BLUES 
TOMMY CASTRO 

Soul Shaker 
PRODUCERS: Kevin Bowe, Tommy Castro 
Blind Pig 5094 
RELEASE DATE: Feb. 1 

San Francisco -based blues guitarist 
Tommy Castro has always leavened 
his blues with a bit of rock and 
more than a little R &B. On "Soul 
Shaker," he definitely indulges the 
soulful bent of his music. The first 
clue would be the pivotal presence 
of horns on most of the key tracks, 
including "Anytime Soon," "Wake 
Up Call" and the fine slow- burner 

(Continued on next page) 

CONTRIBUTORS. 
Keith Caulfield, Deborah Evans Price, Sarah Han, Katie Hasty, Katy Kroll, Gail Mitchell, Dan Ouellette, Michael Paoletta, Bram Teitelman, Christa L. Titus, Philip van Vleck, Ray Waddell. ESSENTIALS: Releases 

deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential.VITAL REISSUES: Rereleased albums of special artistic, archival and commercial interest and outstanding collections of works by one or more artists. PICKS *.): 
New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES ( *): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially available in the United States are eligible. Send album review copies and singles review 

copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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No One Left to Lie To." Sax man 
Keith Crossan is a member of Cas- 
tro's band, but on this record we 
also hear a generous contribution 
from Tom Poole (flugelhorn and 
trumpet), who instills some 
momentous brass power whenever 
he steps up. Castro emerges here 
with the most consistently strong 
group of songs he has ever written 
-and he wrote or co -wrote every 
tune. Factor in his accomplished 
guitar work and the uniformly 
excellent performance of his band, 
and it all adds up to the most artis- 
tically successful album of Castro's 
career. -PVV 

JAZZ 
O. JASON MORAN 
Same Mother 
PRODUCER: Jason Moran 
Blue Note 7243 5 71780 
RELEASE DATE: Feb. 1 

The title of Jason Moran's album 
comes from a remark made by the 
pianist's wife, Alicia, who noted that 
jazz and blues have the same mother. 
Moran has built an album on that 
observation, paying an idiosyncratic 
tribute to the blues that is most per- 
fectly articulated in his interpreta- 
tion of Albert King's great tune "I'll 
Play the Blues for You." With the 
timely support of guitarist Marvin 
Sewell, Moran and his rhythm sec- 
tion of Tarus Mateen and Nasheet 
Waits truly get some blues in their 
jazz. In the bargain, Moran elabo- 
rates his series of "Gangsterism" 
tunes with a pair of provocative com- 
positions that meld the spirit of free 
jazz with several blues riffs. He also 
renders a stirring contemplation of 
Prokofiev's "The Field of the Dead," 
featured in the score to Eisenstein's 
"Alexander Nevsky." Moran possesses 
one of the most intriguing minds in 
jazz, and "Same Mother" is the 
newest star in his rapidly expanding 
galaxy. -PVV 

0. MICHEL CAMILO 
Solo 
PRODUCER: Michel Camilo 
Telarc 83616 
RELEASE DATE: Jan. 25 
When pianist Michel Camilo pilots 
his trio, he gives the Bad Plus a run 
for its money when it comes to 
clamor. While much of his recorded 
output is with the trio, for his lat- 
est, the Dominican Republic native 
offers "Solo." The aptly titled disc is 
a moving, lyrical collection of unac- 
companied originals, Brazil -based 
tunes and such jazz standards as 
Monk's "'Round Midnight" (a tango - 
tinged interpretation) and George 
Gershwin's classic "Someone to 
Watch Over Me" (performed with 
straight -up sincerity). Instead of 
crafting an album teeming with 
rousing leaps, Camilo eases into a 
low -lit mood with quiet reflections, 
dreamy musings and heartfelt 
romancing. A highlight is Antonio 
Carlos Jobim's "Luiza," rendered as 
a gorgeous love song with tenderly 
tumbling runs. However, Camilo 
does play with the bounce, swing 
and dynamics he's so well -known 
for on two of his own: "Un Son," 
with clave- styled dazzle and glee, 
and "Suntan," which starts quietly. 

then climaxes with bold pianistic 
emotion. -DO 

CHRISTIAN 
* MICHAEL COOK 
Imprint 
PRODUCERS: Pete Orta, Richie Pena, 

Sigfrido Diaz, Dion Lopez 

A'postrophe 86274 
RELEASE DATE: Jan. 25 
Jaci Velasquez officially kicks off her 
new A'postrophe label with a couple 
of debuts, including this one. 
Michael Cook, who writes his own 
material, opens "Imprint " -a folk/ 
pop /rock hybrid -with the light -spir- 
ited "Lately." He follows this with 
one promising tune after another. 
Inspired by a visit to the Big Apple, 
the playful "Old Man in New York" is 
particularly pleasing, especially to 
residents of Gotham. The most pas- 
sionate chorus to be found in 
"Imprint" is unquestionably har- 
bored in "Will You Love Me Then ?" 

The song's profound lyrical confes- 
sion of a man's quest for acceptance 
will unearth tangible emotions from 
those who fall under its spell. The 
graceful instrumentation of "Learn- 
ing How to Love" and the mellow 
rock -based rhythm of "Broke My 
Bones" will leave fans lost in a beau- 
tiful, silent reverie. -SH 

VITAL REISSUES 
ELVIS PRESLEY 
Love, Elvis 
PRODUCERS: various 
RCA 82876 
RELEASE DATE: Jan. 25 
Simply put, nobody could sing a 
love song like Elvis. And just in 
time for Valentine's Day, RCA's lat- 
est in an ambitious line of Elvis 
releases is a 24 -song collection 
where the artist's lovin' cup run - 
neth over. At his best, as on "Are 
You Lonesome Tonight" "Can't Help 
Falling in Love" and "Love Me Ten- 
der," Presley evokes an unequaled 
intimacy that reminds us why so 
many otherwise reserved women 
clamored for his sweat -stained 
scarves. The rumbling "It's Now or 
Never" and more rocking fare like 
the trademark stuttering vocal of "I 
Want You, I Need You, I Love You" 
never sounded better. More pro- 
duced cuts like "Always on My 
Mind" and the soaring, live "It's 
Impossible" remain passionately 
delivered, and "The Fever" is pure 
sex. There's some cool, lesser - 
known stuff here, too, including the 
surfer -rumba "Surrender" and the 
swaying "It Hurts Me." A previously 
unreleased take on "For the Good 
Times" is softly swaying perfection. 
The operatic "Unchained Melody," 
recorded live just months before 
Elvis' death, is stunning and sad. 
Lovingly packaged and flawlessly 
remastered, this is Elvis, and we 
still miss him. -RW 

Billboard.com 
I Am Kloot, "I Am Kloot" (Echo) 

Dälek, "Absence" (Ipecac) 

Aloha, "Here Comes Everyone" 
(Polyvinyl) 

SINGLES 
Edited by Michael Paoletta 

POP 
LOS LONELY BOYS More Than Love 
(3:20) 
PRODUCER: John Porter 
WRITERS: H. Garza, J. Garza, R. Garza 

PUBLISHERS: Garza Bros. Music (BMI)/ 
Either Or Music (BMI) 
Epic ESK 56614 (CD promo) 
With its brand of Tex -Mex rock, Los 
Lonely Boys delivered 2004's sleeper 
hit "Heaven." But will the Garza 
brothers -Henry, Jojo and Ringo - 
find similar success with "More Than 
Love" and avert the dreaded one -hit 
wonder moniker? Time will tell. This 
mellow track brings out the softer side 
of the Boys' Santana/Stevie Ray 
Vaughan- inspired sound. With its 
bluesy guitar and country undertones, 
the song's tale of love and potential 
heartbreak has already clicked with AC 

listeners. If that momentum builds, 
"More Than Love" could become both 
the break -up ballad and love song of 
the year. Funny how love works. -KK 

MODERN ROCK 
DROWNING POOL Killin' Me (3:07) 
PRODUCER: Johnny K 

WRITERS: S. Benton, J. Jones, M. Luce, 

C.J. Pierce 

PUBLISHERS: Drama Fools Music /Wallachi 
Music Publishing (BMI), admin. by Wallachi 
Music Publishing 
Wind -up WUJC 20120 -2 (CD promo) 
When the chorus to a song is "I swear 
sometimes I think this life is killin' 
me," no further explanations about 
subject matter are needed -especially 
when the chorus is practically a 
mantra (like this one). The hook of 
"Killin' Me" has the same teeth -grit- 
ting, repetitive cadence as "Bodies," 
the band's breakout hit that its late 
singer Dave Williams helped propel 
with his infuriated screaming. Howev- 
er, frontman Jason "Gong" Jones does- 
n't sound as raw or convincing. The 
guitars have a great pulverizing edge, 
but the music jumps into the refrain 
almost immediately, and it's a bare 
breath past three minutes. It's like lis- 
tening to your boss rant at 75 mph. 
Entertaining, but not necessarily 
something you want to experience 
over and over again. -CLT 

AC 
ROBERT DOWNEY JR. Man Like Me 
(2:57) 
PRODUCER: Jonathan Elias 

WRITER: R. Downey Jr. 

PUBLISHER: Indio Ink (BMI) 
Sony Classical 5K 92654 (CD promo) 
"Man Like Me" is the jazz -inflected 
opening cut from Downey's debut 
album, "The Futurist." Its lead char- 
acter is finally going to whisk his 
beloved from her mother's house and 
drive them off into the sunset. 
Downey penned this tune, which may 
make some pause, especially when he 
sings "This is a habit I'm breaking 
now forever /I'm weary from trying to 
shake it." Then again, the ambiguity 
could be intentional. The spotlight is 
primarily on Downey and a drowsy 

ESSENTIAL REVIEWS 

MARIAH CAREY It's Like That (3:25) 
PRODUCERS: Jermaine Dupri, Mariah 

Carey, Manuel Seal 

WRITERS: M. Carey, J. Dupri, M. Seal, 

J. Austin 
PUBLISHERS: BMI /ASCAP 
Island Def Jam 16251 (CD promo) 
After years of underwhelming sin- 
gles, Mariah Carey finally returns 
with a certifiably hot track. "It's 
Like That" is a sparse, bass -heavy, 
beat -driven cut that is primed for 
radio and dancefloors. For too long 
now, Carey's vocals have shifted 
between breathy near -mumbles 
( "Boy [I Need You] ") and over- 
wrought multilayered wails 
( "Through the Rain "). With "It's 
Like That," she goes back to basics. 
With a mostly straight -ahead deliv- 
ery, Carey reminds us why we fell 
for her pipes in the first place. 
Granted, the selling point of the 
track here is the beat and its "let's 
party" message. Still, we'll take it. 
The single ends on just the right 
note: a roof -raising call -and- 
response chant ( "Let's go now, 
what ?! "). Carey's eighth studio 
album, "The Emancipation of 
Mimi," is due April 12. -KC 

THE POSTAL SERVICE We Will 
Become Silhouettes (4:57) 
PRODUCER: the Postal Service 
WRITERS: J.Tamborello, B. Gibbard 
PUBLISHERS: Dying Songs (BMI), Fake 

Songs (BMI) 
Sub Pop SPCD 656 (CD single) 
In this issue, the Postal Service's 
debut album, "Give Up," logs its 
94th week on the Top Electronic 
Albums chart -19 of them at No. 
1. It's also in the top spot of the 
Heatseekers chart. Not bad for an 
independent electronic /dance 
album, eh? Previous singles - 
"Such Great Heights" and "The 
District Sleeps Alone Tonight" - 
have spent time on the Hot 100 
Singles Sales chart. The buoyant 
yet incredibly melancholic "We Will 
Become Silhouettes" is well -poised 
to end up there, too. Ardent fans 
will surely appreciate the inclusion 
of bonus tracks: new song "Be Still 
My Heart," which sounds so at 
home when played alongside Era- 
sure's new single, "Breathe "; 

Matthew Dear's unplugged mix of 
"Silhouettes"; and Styrofoam's 
beautifully layered remix of fave 
album track "Nothing Better. " -MP 

piano wrapped in warm strings. His 
husky tone is passable, but there's no 
getting around his uncomfortable and 
stilted phrasing. -CLT 

COUNTRY 
DIERKS BENTLEY Lot of Leavin' 

Left to Do (3:40) 
PRODUCER: Brett Beavers 

WRITERS: B. Beavers, D. Ruttan, D. Bentley 
PUBLISHERS: Sony /ATV Tree Publishing 
(BMI); Sony /ATV Cross Keys Publishing 
(ASCAP) 
Capitol 7087 -6 -19084 (CD promo) 
If this fine single is any indication, 
Dierks Bentley need not worry about a 
sophomore slump. This personality - 
packed uptempo number is the first 
single from the artist's second Capitol 
collection. With the driving lead gui- 
tar and macho -lover lyric, the tune is 
reminiscent of Waylon Jennings at his 
charismatic outlaw best. Lyrics like 
"Before you go and turn me on/Be 
sure that you can turn me 
loose /'Cause I've got a lot of leavin to 
do" leave no mistaking where this 
song's lead character stands. Vocally, 
Bentley infuses the lyric with reckless, 
sexy charm. Success breeds confi- 
dence, and after scoring a couple of 
top five hits (one reached the top 
spot) from his debut album. Bentley 
definitely sounds in command. With 
"Lot of Leavin'," his star will only con- 
tinue to rise. -DEP 

DANCE 

* DANNII MINOGUE VS. FLOWER 
POWER You Won't Forget About Me 
(3:43) 
PRODUCER: not listed 
WRITERS: various 
PUBLISHERS: various 
Oxyd /Ultra BLT 1262 -2P (CD promo) 
Dannii Minogue has swiftly become 
the princess of contemporary disco - 
pop, and "You Won't Forget About 
Me" only reinforces the public's per- 
ception of the Aussie star. The bubbly 
track actually began life as an instru- 
mental titled "Flower Power," which 
was a club hit throughout Europe last 
year. Minogue came onboard later; her 
vocals were layered atop the existing 
music. It swiftly became her 18th top 
10 hit in the United Kingdom. The 
hypnotic track (coupled with a sassy 
"Sex and the City" -inspired video) is a 
teaser for Minogue's upcoming studio 
album, due this summer. -KC 

FOR THE RECORD 
In the Jan. 15 issue, a review of 
Motley Criie's single "If I Die 
Tomorrow" should have stated that 
the band's upcoming tour is a 
reunion of all four original mem- 
bers: Vince Neil, Tommy Lee, Mick 
Mars and Nikki Sixx. 
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Backbe 
EXECUTIVE 
TURNTABLE.. 
RECORD COMPANIES: RCA Music 
Group in New York appoints 
Eamon Sherlock senior VP of 
international marketing. He was 
senior VP of international at 
MCA Records. 

Island Def Jam Music Group in 
New York names Shawn "Pecas" 
Costner VP of urban promotion. He 
was national director of urban pro- 
motion at Jive Records. 

Roadrunner Records in New 
York promotes Ron Bur- 
man to senior VP of A &R 
and Amy Sciarretto to 
director of metal radio/ 
regional video promotion. 
Burman was VP of A &R, 
and Sciarretto was manager 
of metal radio /regional 
video promotion. 

Shanachie Entertain- 
ment in Newton, N.J.. 
promotes Monifa Brown 
to VP of publicity. She 
was national director of 
publicity. 

Artemis Records in New 
York names Alison Hearne 
national director of rock 
promotion. She was man- 
ager of college and metal 
specialty promotion/rock 
and alternative radio 
promotion coordinator at 
Universal Records. 

DISTRIBUTION: Universal 
Music & Video Distribution 
in Universal City, Calif., pro- 
motes Mike Davis to execu- 
tive VP of sales and market- 
ing. He was senior VP of 
sales. 

WEA in Nashville names 
Jeff Willett VP of Christian 
and country music. He was 
executive VP of Faith & 
Values Entertainment. 

Digidesign in Kansas City, Mo., 

appoints Steve McCale product spe- 

cialist. He was a touring mixer. 

VIDEOGAMES: Buena Vista 
Games Europe in London 
appoints Ed Bainbridge director 
of European production, Sean 
Ratcliffe director of European 
marketing and Michael Jacob 
executive producer. Bainbridge 
was head of European production 

at Eidos Interactive, Rat- 
cliffe was global brand 
director at Lego Inter- 
active and Jacob was 
executive producer at 
Sierra Entertainment. 

PUBLISHING: Dimensional Music 
Publishing in Beverly Hills, Calif., 
appoints Linda Komorsky senior 
VP /GM and Michael Badami senior 
VP of creative. Komorsky was VP 
of business affairs, music rights 
and licensing at Touch Tones 
Music, and Badami was senior 
director of creative at Dream - 
Works Music Publishing. 

PRO AUDIO: JBL Professional in 
Northridge, Calif., promotes John 
Carpanini to president. He was 

executive VP. 

RADIO: Emmis Com- 
munications in Chicago 
promotes Mike Stern to 
VP of programming/PD of 
classic rock WLUP. He 
remains PD of modern 
rock WKQX. 

Entravision Radio in Los 
Angeles names Nestor 
Rocha VP of programming 
for Super Estrella Network 
and Brian Reed VP of sales. 
Rocha remains PD of Span- 
ish KSSE. Reed was VP/ 
director of sales at Univi- 
sion Radio. 

Rhythmic top 40 WBTS/ 
AC WSB -FM Atlanta name 
Dan Kearney VP /GM. He 
was general sales manager 
at news/talk WSB -AM. 

Triple -A WRVA Raleigh, 
N.C., names Jim Ziegler 
PD. He was PD at triple -A 
WOKI Knoxville, Tenn. 

Rhythmic top 40 KISV 
Bakersfield, Calif., pro- 
motes Picazzo Stevens to 
PD. He was interim PD. 

Modem rock WEDG Buffalo, 
N.Y., names Kerry Gray PD. He was 
PD at mainstream top 40 CHTZ St. 
Catharines, Ontario. 

INDEPENDENT PUBLICITY: B/W/R 
Public Relations in Beverly Hills, 
Calif., promotes Dvora Vener Engle - 
field to VP of music. She was 
account director. 

Press Here Publicity in New York 
names Anne Kristoff publicist. She 

was VP of press and artist develop- 
ment at Elektra Entertainment. 

360 Media in Atlanta ups Laura 
Cubbage to senior account man- 
ager. She was junior publicist. 

Edited By Carla Hay 

pople /Places /Events 

Branding Execs Convene 
The Next Big Idea: The Future of Branded Entertainment conference, which took place 

Jan. 20 at the Regent Beverly Wilshire Hotel in Beverly Hills, Calif., brought together big - 
name brands and entertainment representatives in the movie, TV, music, sports and games 

industries. The event was lasted by Adweek, Brandweek, Mediaweek, Billboard, The 

Hollywood Reporter, Amusement Business, Sporting Goods Business and Nielsen Media 
Research. Pictured at top: Conference attendees discussed the day's events at an evening 

cocktail reception at the Regent Beverly Wilshire's Witer Garden. Pictured above, from 

left, are EMI Music Marketing VP of marketing Kenny DiDia, Warner Home Video 
promotions director Danielle Finkel, Warner Home Video VP of promotions Mimi Slavin 
and Elevation Group managing partner Steven Liradecke. Pictured below: Successful 

branding deals are those that put consumers' interests first, participants at the "Music 

and Lifestyle" panel said. Shown, from heft, are Billboard co- executive editor /panel 
moderator Tamara Conniff, Deutsch LA. managing partner /executive creative director 
Eric Hirschberg, EMI Music North America executive VP/EMI Music Marketing presi- 

dent Phil Quartararo and Starbucks senior VP Ken Lombard. (Photos: R. Michael Zilz) 

Playing. For 
Tsunami Aid 

Kenny Chesney, below, was among 

the artists who performed in the all - 

star benefit show "Tsunami Aid: A 

Concert of Hope," a fund -raising event 

for victims of the recent tsunami 

disaster in Asia. NBC Universal's TV 

networks, XM Satellite Radio and 

Sirius Satellite Radio simulcast the 

commercial -free event Jan. 15. Other 

performers on the show were 

Madonna, Stevie Wonder, India. 
Arie, Elton John, Maroon5, Sheryl 

Crow, Brian Wilson, Lenny Kravitz, 
Josh Groban, Diana Ross, Gloria 
Estefan, John Mayer, Norah Jones, 

Annie Lennox, Mary i. Blige, Nelly, 
Sarah McLachlan, Eric aapton and 

Roger Waters. Sony Connect has 

performances available for download 

at connect.com, and is donating the 

sales proceeds to the American Red 

Cross International Response Fund. 

(Photo: Bjerke/NBC Universal) 

Now, Hear chis ... MITES or srAiE 

Artists to Watch 
With just an organ and a drum kit, Mates of State create the sunniest 

music this side of the Polyphonic Spree. Mixing glamorous harmonies 

and a '60s pop sensibility, the Mates craft exuberant three -minute 
tunes that bounce from melody to melody with an adventurousness 

that evokes Roxy Music. A new album is due by the end of this year, 

but in the meantime, the Mates -the young husband -and -wife duo of 

Kori Gardner and Jason Hammel -just released a new EP, "All 

Day," as well as their first live DVD, `Two of Us." Both were issued by 

Polyvinyl, which has also released two full- length albums by the 

Mates. Formed in the Midwest and now living in San Francisco, the duo 

opened last year for Death Cab for Cutie. Not even the birth of the 

couple's first child is going to slow down their momentum. Instead, the 

new family member is pushing the band in a more studio -driven direc- 

tion. "We can't go down to practice as much as we used to, so we'll go 

separately while the other has the baby," Gardner says. "When you're 

by yourself, you're more inspired to really dive in and come up with a 

bunch of ideas, so we're getting away from it just having to be organ and 

drums all the time. The idea now is to be really lush on the recordings." 

TODD MARTENS 
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TERTAINMENT / DVD / MOBILE / WIRELESS 

BY BRIAN GARRITY 

NEW YORK -At a time when reality and youth 
lifestyle shows -not videos- dominate MTV's main 
programming hours, the network is looking to 
music- related contests, tour sponsorships and 
other off -channel marketing initiatives to drive its 
identity as a music brand. 

Case in point: The network in February is sending 
eight contest winners on a private island getaway 
with Columbia Records act Destiny's Child in a stunt 
it is billing as Destiny's Isle. 

'The promotion -which MTV has been plotting 
since last August and was aggressively promoting last 
fall -will culminate with clips from an afternoon 
meeting between the R &B trio and the contest win- 
ners being aired on an upcoming episode of its daily 

video countdown show, "Total Request Live." 
In the eyes of MTV executives, larger -than -life, 

heavily hyped contests that allow music fans to inter- 
act with such superstar acts help give the network a 
compelling music brand no matter how many videos 
it is playing in prime time. 

"You can get a music video online at Yahoo or a 
million other places, but you can't get the full 
experience that you can get with an MTV off -air 
experience," says Joe Armenia, VP of music mar- 
keting and promotion at MTV. "Being able to put 
the viewer in touch with the artist is one of the 
advantages MTV brings to the table." 

Contests, tour sponsorships and special events are 
nothing new for MTV. But they are growing in num- 
ber and scope as the network attempts to expand the 

(Continued on page 36) 

The car makeover series `Pimp My Ride,' hosted by Xzibit, is an example of the bulk of MTV's programming. The 
network has shifted its focus in recent years from music videos to shows like `The Real World' and `Newlyweds.' 

MRI Offers Indies 
Mega Potential 

More Labels Move Under 'Umbrella' 

BY TODD MARTENS 

A label known primarily for its asso- 
ciation with such hard rock acts as 
Metallica and Anthrax has become an 
eclectic umbrella group for Ryko Dis- 
tribution. Last year, Megaforce Records 
Inc. announced a distribution deal with 
blues label Fat Possum, and the label 
recently signed indie rock imprint 
Sonic Boom Recordings. 

New York -based Megaforce signed 
its own distribution deal with Ryko 
about five years ago. The label contin- 
ues to release metal and rock albums 
under the Megaforce name, as well as 
through its alt -rock imprint Trans - 
dreamer. During the last nine years, 
however, Megaforce has been actively 
rebuilding itself as a label group. 

For those purposes, Megaforce uses 
its MRI acronym. "If I just say 'Mega - 
force,' labels pause because of the metal 
association," Ryko Distribution presi- 
dent Jim Cuomo says. 

MRI president Missi Callazzo says the 
company has become a destination for 
artist -mn labels. MRI is home to labels 
operated by String Cheese Incident, 
Steve Winwood, Michelle Shocked, 
Burning Spear and the Yonder Moun- 
tain String Band. With a staff of four, 
MRI provides the labels with marketing 
and promotion services. 

"We use a lot of Ryko's sales reps," 
Callazzo says, "but because we [handle] 
so many labels that don't have a staff, we'll 
use our staff to help out with marketing 
and promotion and tour planning. We'll 
even help them with placing advertising." 

For Callazzo, this is why labels stick 
with MRI rather than move on to Ryko. 
She doesn't consider MRI a stepping- 
stone to a larger distributor, and she 
doesn't pitch it to labels as such. 

"We have labels that have crossed 
that threshold and could move to 
Ryko," Callazzo says, "but if something 
works, why change it? If we were just a 
funnel, then yes, we would be an incu- 
bator and labels would leave for Ryko. 
But I consider us more a member of 
the Ryko team." 

MRI's deal with Ryko is for straight 
distribution, but the close relationship 
gives it the characteristics of an 
umbrella group. This appealed to 
Jason Hughes, who runs Seattle -based 
Sonic Boom. He says a subdistribu- 
tion deal through MRI puts less pres- 
sure on his small label while giving it 

access to Ryko's resources. 
New York -based Projekt Records, 

which is home to a number of gothic 
electronic acts, was the first label that 
MRI distributed. At the time, MRI was 
associated with Warner -affiliated Alter- 
native Distribution Alliance. 

`We realized what a great distribu- 
tion situation we had with them, and 
we saw that we could pick up some 
labels and distribute them through us," 
Callazzo says. "That improved their 
lives immediately, because they were 
using regional distributors and were 
missing big accounts. Projekt was sort 
of a test. We just wanted to see if it 
would work, and they're still with us 
nine years later. From doing that, we 
started getting approached from a lot 
of labels." 

CALLAllO: MRI IS NOT A STEPPINGSTONE 

Today, about 20 labels fall under the 
MRI banner. Callazzo has free rein in 
who she signs, but she does run all 
potential labels by Ryko. 

"Obviously, the real reason we 
started this company was to take 
labels and make their life better, and 
if Ryko isn't interested in their prod- 
uct, then it doesn't serve that goal for 
them. Something like Fat Possum was 
a no- brainer, but I want to make sure 
the sales reps and everyone in man- 
agement feels this is something they 
can successfully sell and represent." 

For Cuomo, the tight relationship 
with MRI has given Ryko an opportu- 
nity to work with labels and artists that 
aren't yet at the Ryko level. He con- 
siders that to be labels that do about 
$1 million in billing. Cuomo says that 
he points labels that haven't yet 
reached that mark to MRI. 

Callazzo says, "It's a win -win situa- 
tion. If we weren't working, we 
wouldn't still exist." 
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Marketplace 
A Plug For The Indies During Awards Season 

When I sat down in December to 
glance at the nomination list for 
the 47th annual Grammy Awards, I 

was ecstatic when the Shins 
caught my eye. Upon closer inspec- 
tion, however, I saw that the 
group's fabulous 2003 Sup Pop 
effort, "Chutes Too Narrow," wasn't 
nominated for best pop album, the 

THE SONS & DAUGHTERS: NEW- ARTIST NOD 

category in which it deserves to be 
recognized. 

No, on the 34 -page printout of 
nominees, the Shins are listed way 
down on page 26, where "Chutes 
Too Narrow" is nominated for best 
recording package. Not to take 
anything away from the fine art 
design of Jesse LeDoux- although 

I'm more partial to the egg on 
Wilco's "A Ghost Is Born" -but 
the Shins belong up on page two. 

While it's a music geek's yearly 
duty to cite everyone who was 
wrongly ignored by Recording 
Academy voters, it's unlikely any- 
one cares why I believe that 
Madvillain and Mavis Staples 
should have been nominated for 
album of the year instead of Alicia 
Keys and Usher. 

So instead, I point readers to the 
Plug Independent Music Awards, 
the not -yet -annual and not really 
known all -indie honors. Across 24 
categories, the Plugs recognize the 
artists, labels, publications, retailers 
and bloggers that strengthen the 
independent community. 

Plug nominations can be quite 
expansive -10 artists are recog- 
nized in the album of the year 
category-but it is hard to 
quibble too much. Indeed, 
the list of Plug nominees 
serves as a quick primer 
on the past year in inde- 
pendent music. The 
new -artist category alone, 
which includes electric 
dance -rock act the 
Futureheads and 
country- infused garage 
rockers the Sons & 
Daughters, captures 
names that are 

making news in the underground, 
even if MTV2 hasn't caught up yet. 

The Plug Awards began in 2001 
as the brainchild of 
Gerry Hart, a CMJ 
contributor and head 
of sales for World's 
Fair, an artist 
administration and 
management com- 
pany. In its first year, 
Plug was little more 
than a ballot on the 
Internet, but the 
World's Fair princi- 
pals could see what it 
deserved to be: a yearly 
event with a concert. 

World's Fair was founded last 
year by Scott Booker, manager of 

the Flaming Lips; Amaechi 
Uzoigwe, co -owner and COO of 
hip -hop label Definitive Jux; 
and Kevin Wortis, managing 

director of Play It Again 
Sam America (Billboard, 

Nov. 27, 2004). With 
their clout, Plug was 
able to secure an 
impressive advisory 
board to cull nomi- 

nations. Board 
members include 
Warp Records 
founder Steve 
Beckett, Alterna- 
tive Distribution 

Alliance president Andy Allen, 
Coalition of Independent Music 
Stores president Don Van Cleave, 

The 
Indies.. 

By Todd Martens 
tmartens @billboard.com 

journalist Greg Kot, comedian 
David Cross, Rough Trade 
founder Geoff Travis and Golden - 
voice president Paul Tollett. 

Plug winners will be announced 
Feb. 9 at a concert at New York's 
Webster Hall. Ted Leo & the Phar- 
macists, RJD2 and the Dillinger 
Escape Plan are scheduled to per- 
form. Winners will be tallied by the 
unscientific method of online vot- 
ing, which ends Feb. 3. Hart is 
projecting 10,000 voters by the 
date of the awards. 

I hope the Plug Awards are the 
beginning of a trend. Plug joins 
the Shortlist Prize, which is enter- 
ing its fifth year, as a noteworthy 
industry event honoring below - 
the -radar artists. The film industry 

has a slew of ceremonies catering 
to independents leading up to the 
Academy Awards, so there's no 
reason the music industry 
shouldn't capitalize the same way 
on the Grammys. 

As for this year's Grammy nomi- 
nations, they do include a number 
of noteworthy independents, 
mainly in the roots and jazz cate- 
gories. Among the most deserving 
is Atlanta -based Dust to Digital, 
which made a grand entrance with 
its first release -a five -CD gospel 
set titled "Goodbye Babylon." The 
box -an elaborately designed 
cedar box, that is -is up for best 
historical album and best box or 
special limited- edition package. 

Additionally, St. Paul, Minn. - 
based folk label Red House 
Records garnered nods for 
releases from Rosalie Sorrels 
and Eliza Gilkyson. New York - 
based Artemis scored four nods, 
led by Steve Earle. And Cleve- 
land -based Telarc International 
fared even better, garnering 14 
nods for its jazz, classical and 
world releases. 

These honors will be given 
out during the nontelevised 
portion of the Grammy ceremony. 
Yet for those who want to see 
prime -time indie awards -at least, 
those who are in New York -head 
to the Plugs. 

MTV 
Continued from page 35 

slate of exposure opportunities it 
can offer artists and labels in lieu 
of video play. These opportunities 
are becoming increasingly impor- 
tant to MTV's music strategy, as 
the bulk of its on -air program- 
ming centers on shows like "The 
Osbournes," "The Real World 
and "Newlyweds." 

In the last year, MTV and sister 
channels MTV2 and MTVU have 
increased the number of tours 
they sponsor to 16, up from 10 in 
2003. The network also has step- 
ped up the pace of its off -channel 
music specials, planning more 
parties and not- for -broadcast per- 
formances in 2004 around its own 
events, like the Video Music 
Awards, MTV Movie Awards and 
Spanking New Music Week, as 
well as other events like the 
Voodoo music festival and South 
by Southwest. 

On the contest side, MTV has 
honed its approach, reducing the 
number of giveaways on the flag- 
ship channel to a handful of 
mega- contests like Destiny's Isle, 
while pumping up to more than a 

dozen the number of smaller 
music -related ticket and merchan- 
dise giveaways on MTV2 and MTVU. 
MTV contests generated more than 
2.5 million entries last year. 

MTV teamed with more than 100 
major- market radio stations last 
year on promotions of MTV tours, 
programs and special events and 

ARMENIA: MTV HAS 'OFF-AIR' ADVANTAGE 

worked with dozens of artist fan 
clubs on promoting awareness of 
MTV-sponsored artist appearances. 

THE MUSIC TORCH 

. "My mission is keeping the 
music light lit for MTV by keeping 
the music part of the brand really 
active and vibrant on the ground," 

says Tina Exarhos, executive VP of 
marketing for MTV/MTV2/MTVU. 

The challenge, executives acknowl- 
edge, is marketing music as well 
as the franchise shows the net- 
work airs as part of its "10 Spot" 
programming. 

"The question is, How do you 
give the artist and label as much 
love as `Pimp My Ride' or 'Newly- 
weds' gets ?" Exarhos asks. 

The network sees tour sponsor- 
ships as a major way it can stay 
invested in music. 

In the case of Destiny's Child, in 
addition to the Destiny's Isle pro- 
motion, MTV is serving as the 
global sponsor of the group's Des- 
tiny Fulfilled tour and creating a 
special traveling MTV experience 
that it will set up outside the ven- 
ues the tour visits. 

This summer, MTV will go one 
step further on the live front by 
teaming with Sanctuary and Cre- 
ative Artists Agency to put its 
own branded festival on the road: 
the Pimp My Ride tour. In addi- 
tion to offering a full slate of 
bands, the show will include a 
traveling village devoted to music 
and car culture. 

MTV will be responsible for the 
lineup of performers, building all 
the activities on the ground and 
working with sponsors. 

The effort will represent the net- 
work's largest play in the live music 
space since 2001's TRL tour. 

The bulk of the network's tour 
sponsorships center on serving as 
media sponsor of a pre- existing tour 
-where its name is on the ticket 
and it has signage on the ground - 
or coordinating smaller club tours 

EXARHOS: MTV REMAINS A MUSIC BRAND 

like MTV Handpicked. 
Alternatively, the channel is cre- 

ating special opportunities for fans 
and artists to interact through 
events like a series of parties sur- 
rounding the VMAs (Billboard, 
Sept. 4, 2004). 

Some music marketing efforts 
are even turning into new pro- 

gramming franchises for the net- 
work. MTV's $2 Bill concert 
series was born out of the mar- 
keting department in 2002 and 
has become a staple touring and 
programming opportunity for 
the network since its introduc- 
tion. The network is staging $2 
Bill events on a quarterly basis. 

Key to the $2 Bill series, Armenia 
says, is that it is untethered from the 
studio and put in a concert venue 
where fans can experience it live. 

The network is also looking to 
take unique music experiences to 
college campuses with MTVU- 
sponsored school appearances by 
artists and branded tours like Cam- 
pus Invasion. 

Later this year MTV2 will start an 
online music preview feature simi- 
lar to mtv.com's The Leak that will 
be tailored specifically to the col- 
lege crowd. The program will 
unveil new music specifically to 
students on campus computer 
networks. 

"Music will always be the thread 
that runs through everything we 
do," Armenia says. "That piece of 
access -whether it's touching 
something an artist created or get- 
ting to meet them, something no 
one ever thinks they have a chance 
of doing- that's paramount to any 
of the creative we put out." 
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Marketplace 
Retail Ready To Rack Grammy Sale Displays 

As I write this, it is nearly three 
weeks before the Grammy Awards, 
and some retailers are getting 
ready to take advantage of the 
sales opportunities that the awards 
show presents. 

J &R Music World in lower 
Manhattan will put up a special 
Grammy section on its online 
store, "which will highlight all the 
major categories," says Sue Bryan, 
who heads up music and video soft- 
ware for the giant indie retailer. 
What's more, J &R will have a 
Grammy endcap in its brick -and- 
mortar store, and a week before the 
show, the chain will run a newspa- 
per ad with a "Discover the Gram - 
mys" theme, featuring some of the 
nominated artists and releases. 

Scott "Perk" Perkins, VP of 
retail operations at Music City in 
Nashville, says the 32 -unit 
chain will also have endcaps 
featuring Grammy nomi- 
nees, along with sales in 
some of its genre depart- 
ments and advertising 
touting the event. 

New York -based Alti- 
tunes, which has almost all 
of its 25 locations in air- 
ports, will promote the 
nominees and then the 
winners at the appropri- 
ate time, according to 
VP of marketing and 
business development 
Eden Yariv. 

But not everybody expects to 
reap sales from the Grammys. 
Kevin Stander, VP of Owing Mills, 
Md. -based Record & Tape Traders, 
says that since the chain's 11 units 
are basically alternative -music 
stores, "the Grammys are not a big 
thing for us. While we do a 
Grammy endcap and we watch for 
any alternative titles, we are just 
not a Grammy kind of store." 

Likewise, Bruce Ogilvie, presi- 
dent of Super D in Anaheim, Calif., 
says the one -stop will not run any 
Grammy sales for its retail cus- 
tomers. "The hipper indie stores 
will highlight nominees because 
the Grammy show is a great sales 
driver," he says. But in general, he 
adds, it's chains that pay the most 
attention to the Grammys. 

retailers want to take advantage of 
the early -payment discounts still 
offered by most majors. 

Sure, there is a five -day grace 
period, but if a vendor hasn't 
received payment by Jan. 10, it 
knows to make a call to find out 
what's going on. 

If Jan. 15 has come and gone 
without a remittance, the vendor 
can be pretty certain that things 
are looking bleak for payment on 
Jan. 25, the official due date. 

Nowadays, labels' financial and 
credit departments generally have a 
read on the health of the account 
base and know if they need to worry 
about a retailer come Jan. 10. But 
in the first half of the 1990s, the 
majors were often surprised by 

accounts that they didn't have a 
clue were in trouble. 

That appears to be what hap- 
pened recently in Canada, 

where A &B Sound filed for 
bankruptcy protection 

Jan. 20 under the 
country's Companies 
Creditors Arrange- 
ment Act (Billboard, 
Jan. 29). A &B has 

announced that it 
plans to sell its 21 
stores to private 
investment firm 
Sun Capital Part- 
ners Group. Boca 
Raton, Fla. -based 

Sun Capital owns the Musicland 
Group, among other retailers. 

A merchant that plans to file for 
bankruptcy often does so before 
making holiday payments, so it can 
be flush with cash just in case it can- 
not get a debtor -in- possession loan. 

According to A &B president Tim 
Howley, the retailer owes creditors 
approximately $50 million Canadian 
($40.5 million) and has increasingly 
lacked the financial resources to stay 
competitive in the Canadian market 
against such U.S. players as Best 
Buy and Wal -Mart. 

Sources indicate that annual 
sales at A &B have dipped from 
$300 million Canadian ($243.3 
million) in 2001 to $200 million 
Canadian ($162.2 million) in 2004. 

While A &B plans to present a 
restructuring proposal to creditors 
within 30 days, all Canadian major 
labels immediately put shipments 
to the retailer on hold. 

"You would have to be a fool to 
keep shipping to A &B while this is 
going on," a source at one major 
label says. "We have to see how 
this shakes out." 

Another major -label executive 
says, "A &B expects us to continue to 
ship goods. They said we should be 
paid for anything we ship after Jan. 
19. However. we have yet to hear 
what we will receive on any out- 
standing balances before Jan. 19." 

In a statement, Sun Capital 

CLOCK STRIKES MIDNIGHT: The 
Jan. 10 -25 period has long been 
known among labels as the witching 
hour for the sales and distribution 
side of things. 

During those 15 days, payment 
-or should I say, one of the two 
biggest payments of the year - 
comes due for the product that 
retailers bought to keep their 
stores supplied during the holiday 
selling season. 

February payments also cover 
product bought for holiday time. 
But Jan. 10 is the crucial day if 

principal Steven Liff said his 
company is confident the A &B 
revitalization plan will succeed, 
and that employees, suppliers and 
customers will benefit. "The 
A &B Sound brand is well -known 
and extremely well- respected 
through Western Canada," he said. 

Sun Capital better listen closely 
to the Canadian labels. 
If the firm thinks it had 
a hard time getting the 
major music and video 
vendors to give normal 
credit terms to Musi- 
cland after Sun Capital 
took it over without 
putting in any equity- 
merely assuming its lia- 
bilities from Best Buy - 
Sun hasn't seen the 
Canadian labels play 

tributed to the ultimate liquidation 
of the entire chain. 

I MESSED UP: I don't know what I 

was thinking when the new year 
began, but I made the same mis- 
take in Market Watch (see page 49) 
two issues in a row. And no one 
caught me until the second week. 

Retail 
Track.. 

By Ed Christman 
echristman @billboard.com 

hardball. 
Back in 1991, Cliff Horwitz, who 

headed the Jumbo Video chain, 
bought 161 -unit A &A Records out 
of bankruptcy in a reorganization 
that nearly wiped away its debt to 
the majors. 

Yet the Canadian vendors 
refused to give the new owners 
normal credit terms -which con- 

In the Jan. 22 and Jan. 29 issues, 
the year -to -date overall unit sales 
box on the Market Watch chart listed 
the digital tracks total for this year 
under last year, and vice versa. That 
means that not only were the num- 
bers wrong, but so were the meas- 
urements of the year -to -year change. 

The Jan. 22 Market Watch should 
have listed 2004's year -to -date digital 

tracks total at 1,692,000 and 2005's at 
5,448,000 -which means this year's 
total is up 222% from last year's. 

For the Jan. 29 issue, the 2004 
digital tracks total should have been 
3,344,000, and the 2005 total should 
have been 10,695,000 -which 
means a 219.8% increase from the 
previous year. 

When I screw up, I don't fool 
around: Since I reversed the num- 
bers for digital tracks, the total units 
year -to -date were also wrong in both 
issues. For Jan. 22, the 2004 total 
units should have been 16,579,000, 
while the 2005 total should have 
been 16,176,000. So, this year was 
down only 2.4% from last year. 

In the Jan. 29 issue, the 2004 
total should have been 28,924,000, 
and the 2005 total should have 
been 31,131,000, meaning this 
year's total is up 7.6% compared 
with last year's. 

It's a good thing all this was 
caught by a couple of astute readers 
before this issue went to press, or I 
could have devoted my entire col- 
umn next week to my mistakes. 

Additional reporting by Larry 
LeBlanc in Toronto. 

HURRY ! 

Hotels are filling up 

reserve them on -line 

MARCH IG - 20 » AUSTIN, TEXAS 

The South by Southwest Music 
and Media Conference showcases 
hundreds of musical acts from around 
the globe on fifty stages in downtown 
Austin, TX. 

By day, conference registrants do 
business in the SXSW Trade Show in the 
Austin Convention Center and partake of a 

full agenda of informative and provocative 
panel discussions featuring hundreds of 
speakers of international stature. 

For more information including: 
» conference updates 
» registration discounts 
» exhibitors 
» confirmed artists & panelists 

LINCOLN ` CHRONICLE 

TalentMateh 
Talent, Industry and the 
Fans that Support Them. 

BILLBOARD FEBRUARY 5, 2005 www.billboard.com www.billboard.biz 37 

www.americanradiohistory.com

www.americanradiohistory.com


, 
2005 

05 S 

Billboard. , , A T 

w 

3 

á 

Sales data compiled by h 
Nielsen 
VideoScan 

TITLE Principal 

LABEUDISTRIBUTING LABEL & NUMBER Performers 
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rt, NUMBER 1 e 1 Week At Number l 

THE VILLAGE ( WIDESCREEN) Joaquin Phoenix 
TOUCHSTONE HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 35963 Adrien Brody 

PG -13 29.98 

THE VILLAGE (PAN & SCAN) Joaquin Phoenix 
TOUCHSTONE HOME VIDEO / BUENA VISTA HOME ENTERTAINMENT 35982 Adrien Brody 

PG -13 29.98 

WITHOUT A PADDLE (PAN & SCAN COLLECTOR'S EDITION) Seth Green 
PARAMOUNT HOME ENTERTAINMENT 51364 Matthew Lillard PG -13 27.98 

1 
TROY (2 DISC WIDESCREEN EDITION) Brad Pitt 
WARNER HOME VIDEO 28411 Orlando Bloom 

R 2958 

4 NAPOLEON DYNAMITE Jon Heder 
FOXVIDEO 24392 

PG 29.98 

2 
TROY (2 DISC PAN & SCAN EDITION) Brad Pitt 
WARNER HOME VIDEO 28410 Orlando Bloom R 29.98 

WITHOUT A PADDLE (WIDSCREEN COLLECTOR'S EDITION) Seth Green 
PARAMOUNT HOME ENTERTAINMENT 39584 Matthew Lillard PG -13 27.98 

3 HAROLD & KUMAR GO TO WHITE CASTLE (UNRATED EXTENDED EDITION) John Cho 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 07625 Kal Penn 

NR 27.96 

PAPARAZZI Tom Sizemore 
FOXVIDEO26069 Robin Tunney 

PG -13 27.98 

THE FIFTH ELEMENT (ULTIMATE 2 DISC EDITION) Bruce Willis 
COLUMBIA TRISTAR HOME ENTERTAINMENT 07438 Milla Jovovich PG -13 24.98 

THE LAND BEFORE TIME XI: INVASION OF THE TINYSAURUSES Animated 
UNIVERSAL STUDIOS HOME VIDEO 25002 

G 19.98 

5 
RESIDENT EVIL - APOCALYPSE (2 DISC SPECIAL EDITION) Milla Jovovich 
COLUMBIA TRISTAH HOME ENTERTAINMENT 03795 

R 28.98 

6 ANCHORMAN: THE LEGEND OF RON BURGUNDY (UNRATED WIDESCREEN EDITION) Will Ferrell 
DREAMWORKS HOME ENTERTAINMENT 91677 Christina Applegate NR 29.98 

4 8 
GARDEN STATE Zach Braff 
FDXVIOE025589 Natalie Portman 

R 29.98 

15 12 COLLATERAL Tom Cruise 
DREAMWORKS HOME ENTERTAINMENT /UNIVERSAL STUDIOS HOME VIDEO 091734 Jamie Foxx 

R 29.98 

16 7 THE LITTLE BLACK BOOK Brittany Murphy 
COLUMBIA TRISTAR HOME ENTERTAINMENT 0319 Holly Hunter 

PC -13 26.98 

17 1R 
MARY POPPINS (40TH ANNIVERSARY EDITION) Julie Andrews 
BUENA VISTA HOME ENTERTAINMENT/WALT DISNEY HOME VIDEO 031167 Dick Van Dyke 

G 29.98 

18 11 
THE LORD OF THE RINGS: RETRUN OF THE KING (SPECIAL EXTENDED EDITON) Elijah Wood 
NEW LINE HOME ENTERTAINMENT / WARNER HOME VIDEO 6932 Ian cKellen NR 39.98 

19 14 I, ROBOT ( WIDESCREEN) Will Smith 
20TH CENTURY FOX 2225190 

PG -13 29.98 

20 10 SEX & THE CITY: THE COMPLETE SIXTH SEASON: PART 2 Sarah Jessica Parker 
HBO HOME VIDERNJARNER HOME VIDEO 92329 Kim Cattail NR 4598 

21 13 KING ARTHUR (WIDESCREEN DIRECTOR'S CUT) Clive Owen 
TOUCHSTONE HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 38520 Keira Knightley 

NR 2598 

22 9 ANCHORMAN: THE LEGEND OF RON BURGUNDY (UNRATED PAN & SCAN EDITION) Will Ferrell 
DREAMWORKS HOME ENTERTAINMENT 93005 Christina Applegate NR 29.98 

23 16 SPIDER -MAN 2 (WIDESCREEN SPECIAL EDITION) Tobey Maguire gr 
PG-13 29.98 

COLOMBIA TRISTAR HOME ENTERTAINMENT 05149 

se 
Uunst 

24 LEON - THE PROFESSIONAL (DELUXE EDITION) Gary Oldman 
COLUMBIA TRISTAR HOME ENTERTAINMENT 09858 

R 24.98 

25 19 THE BOURNE SUPREMACY (WIDESCREEN) Matt Damon 
UNIVERSAL STUDIOS HOME VIDEO 24993 

PG -13 29.98 

26 BLUE COLLAR COMEDY TOUR Jeff Foxworthy 
WARNER HOME VIDEO 2465, Bill Engvall 

PG -13 19.98 

27 15 OPEN WATER ( WIDESCREEN) Blanchard Ryan 
LIOND SATE HOME ENTERTAINMENT 16734 Daniel Travis 

R 26.98 

28 21 
DODGEBALL: A TRUE UNDERDOG STORY (WIDESCREEN) Ben Stiller 
FOXVIDEO 25269 Vince Vaughn 

PG -13 29.98 

29 22 SHAUN OF THE DEAD (WIDESCREEN) Simon Pegg 
U N IVERSAL STUDIOS HOME VIDEO 25821 

R 29.98 

30 20 THE PRINCESS DIARIES 2: ROYAL ENGAGEMENT (PAN & SCAN) Anne Hathaway 
BUENA VISTA HOME ENTERTAINMENT/WALT DISNEY HOME VIDEO 035945 Julie Andrews G 29.98 

31 THE LION KING II: SIMBA'S PRIDE Animated 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMENT 33138 

G 2598 

32 34 THE SIMPSONS: THE COMPLETE FIFTH SEASON Animated 
FOXVIDEO 23052 

NR 4598 

33 28 HERO (WIDESCREEN) Jet Li 
MIRAMA%HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 38012 

PG -13 29.98 

34 25 I, ROBOT (PAN & SCAN) Will Smith 
20TH CENTURY FOX 2225200 

PG -13 29.98 

35 33 BLUE COLLAR COMEDY TOUR RIDES AGAIN Jeff Foxworthy 
PARAMOUNT HOME ENTERTAINMENT 87334 Bill Engvall 

NR 1598 

36 GLADIATOR Russell Crowe 
UNIVERSAL STUDIOS HOME VIDEO 93667 Joaquin Phoenix R 19.98 

37 THE SIXTH SENSE Bruce Willis 
HOLLYWOOD PICTURES HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 111307 Haley Joel Osment 

PG -13 19.98 

38 DORA THE EXPLORER: CATCH THE STARS Animated 
PARAMOUNT HOME ENTERTAINMENT 86494 

NR 16.98 

39 30 SHREK 2 ( WIDESCREEN) Mike Myyers 
DREAMWORKS HOME ENTERTAINMENT /UNIVERSAL STUDIOS HOME VIDEO 90871 Cameron Diaz 

PG 29.98 

40 MONK: SEASON TWO Tony Shalhoub 
UNIVERSAL STUDIOS HOME VIDEO 25233 

NR 59.98 
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Sales data compiled by 11s ti Nielsen 
TITLE VideoScan Principal LABEUDISTRIBUTING LABEL & NUMBER Performers 

,_) 1 '- 1 Week AT Number i 

THE LAND BEFORE TIME XI: THE INVASION OF THE TINYSAURUSES 
UNIVERSAL STUDIOS HOME VIDEO 62605 Anlmated 2005 G 19.98 

DORA THE EXPLORER: CATCH THE STAR 
PARAMOUNT HOME ENTERTAINMENT 66493 

Animated 2005 NR 9.98 

3 PLATINUM SERIES: ABS & CHEST OF STEEL 2000 
Leisa Hart WARNER HOME VIDEO 

1994 NR 14.98 

THE VILLAGE J uin Phoenix 
TOUCHSTONE HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 36033 Adrien Brody_ 
SPIDER -MAN 2 Tobey Maguire 
COLUMBIA TRISTAR HOME ENTERTAINMENT 05148 Kirsten Dunst 

P004 

2004 

PG -13 

PG -13 

24.98 

24.98 5 

1 THE PRINCESS DIARIES 2: ROYAL ENGAGEMENT Anne Hathaway 
BUENA VISTA HOME ENTERTAINMENT/WALT DISNEY HOME VIDEO 0iú020 Julie Andrews 

2004 G 24.98 

7 PLATINUM SERIES: LEGS OF STEEL 2000 
Leisa Hart 

WARNER HOME VIDEO 13023 
1994 NR 14.98 

6 GARFIELD THE MOVIE Breckin Meyer 
FOXVIDEO 24681 Jennifer Love Hewitt 

2004 PG -13 19.98 

10 SPONGEBOB SQUAREPANTS: HOME SWEET PINEAPPLE Animated 
PARAMOUNT HOME ENTERTAINMENT 

2005 NR 9.98 

2 SHREK 2 Mike Myers 
DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 90874 Cameron Diaz 

2004 PG 24.98 

4 HARRY POTTER & THE PRISONER OF AZKABAN Daniel Radcliffe 
WARNER HOME VIDEO 28449 Emma Watson 

2004 PG 22.98 

9 SCOOBY DOO 2: MONSTERS UNLEASHED Freddie Prinze Jr. 
WARNER HOME VIDEO 28197 Sarah Michelle Geller 

2004 PG 22.98 

19 FREE WILLY 2: THE ADVENTURE HOME 
Jason James Richter 

WARNER HOME VIDEO 
1995 PG 5.98 

8 MARY POPPINS (40TH ANNIVERSARY EDITION) Julie Andrews 
BUENA VISTA HOME ENTERTAINMENT/WALT DISNEY HOME VIDEO 035234 Dick Van Dyke 

1964 G 24.98 

ME MYSELF & IRENE (SPECIAL EDITION) Jim Carrey 
FOXVIDEO 03419 Renee Zellweger 

2000 R 9.98 

1 2 THE LION KING II: SIMBA'S PRIDE 
Animated WALT DISNEY HOME ENTERTAINMENT/WALT DISNEY HOME VIDEO 33144 

2004 G 24.98 

rt 

.? 

DR. DOLIT LE 
Eddie Murphy 

FOXVIDEO 2762 y 1998 PG -13 9.98 

SLEEPY HOLLOW Johnny Depp 
PARAMOUNT HOME ENTERTAINMENT 32923 Christina Ricci 

1999 R 19.95 

BUNS OF STEEL 10: CIRCUIT TRAINING WORKOUT 
WARNER HOME VIDEO 5131 

Leisa Hart 2004 NR 9.98 

18 DORA THE EXPLORER: DORA'S FAIRYTALE ADVENTURE 
PARAMOUNT HOME ENTERTAINMENT 41913 Animated 2004 NR 12.98 

THIGHS OF STEEL 2: SUPPER EFFECTIVE WORKOUT 
Leisa Hart 

WARNER HOME VIDEO 131363 
1993 NR 9.98 

20 SPONGEBOB SQUAREPANTS: GIFT SET 
PARAMOUNT HOME ENTERTAINMENT 86232 

Anlmâted 2004 NR 28.98 

YOUNG FRANKENSTEIN (SPECIAL EDITION) Gene Wilder 
FOXVIDEO 12818 Madeline Kahn 

1974 PG 9.98 

14 THE BOURNE SUPEMACY 
Matt Damon UNIVERSAL STUDIOS HOME VIDEO62597 

2004 PG -13 22.98 

15 DORA THE EXPLORER: SILLY FIESTA Animated 
PARAMOUNT HOME ENTERTAINMENT 79593 

2004 NR 9.98 

RIM gold cero tor sales of 50,008 units or 51 million in sales at suggested retail. RIM platinum ceR for sales of 100,000 units or $2 mllion in sales at suggested retail. 
IRMA gold certi'cation for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 million at 

suggested retail fo nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at re ail for theatrically released pro- 
grams, and of at least 50,000 unOs and $2 million at suggested retail for nootheatrical titles. 02005, VNU Business Media, Inc. and Nielsen VideoScan. All rights reserved. 
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RYS 

_= 

Billboard' T T. P VIDE RENTA 
Provided by Home Video Essentials, 021x4, Rentrak Corporation. All ri hts Reserved. TITLE x.. Principal 

LABEUDISTRIBUTING LABEL LEENT MC (SfeMTIALs Performers 

TM 

a 
8 

1 

l NUMBER 1 

THE VILLAGE 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 

1 Week AtNumberl 

Joaquin Phoenix 
Adrien Brody PG -13 

2 WITHOUT A PADDLE 
WPARAMOUNTHOMEENTERTAINMENT 

Seth Green 
Matthew Lillard PG -13 

3 1 
TROY 
WARNER HOMEVIOEO 

Brad Pitt 
Orlando Bloom 

R 

é 
PAPARAZZI 
FOXVIDEO 

Tom Sizemore 
Robin Tunney 

PG -13 

2 ANCHORMAN: THE LEGEND OF RON BURGUNDY 
DREAMWORKS HOME ENTERTAINMENT 

Will Ferrell 
Christina Applegate NR 

6 
THE LITTLE BLACK BOOK 
COLUMBIATRISTARHOMEENTERTAINMENT 

Brittany Murphy 
Holly Hunter 

PG -13 

9 NAPOLEON DYNAMITE 
FOXVIDED 

Jon Heder 
PG 

4 COLLATERAL 
DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 

Tom Cruise 
Jamie Foxx 

R 

8 HAROLD & KUMAR GO TO WHITE CASTLE 
NEW LINE HOME ENTERTAINMENTM'ARNER HOME VIDEO 

John Cho 
Kai Penn 

NR 

10 5 THE MANCHURIAN CANDIDATE (PAN & SCAN) 
PARAMOUNT HOME ENTERTAINMENT 

Denzel Washington 
Meryl Streep 

R 

IRMA gold certification for a minimum of 125000 units or a dollar volume of SI million at retail for mvatneaey released programs. or of R least 25.033 units and El million al suggested retail for nonlheatoal tides. O IRMA platinum certification for 

a minimum sale of 291.000 units a dollar volume of 818 million at retail for theatrically released programs, and of at least 50.000 unies and S2 million at suggested retail lot nomheamcalWas. ©2005.VNUBusiness Med., Ina Alinghts r served 

2005 
FEBRUARY 

,_ . g 3' 

5 Billboard' TOP VIDEO GAME RENTALS TM 

Provided by Home Video Essentials, O 2004, Rentrak Corporation. All rights Reserved. 

TITLE i{Iiì.uK eN ÁMS Manufacturer 

a1 1 

r NUMBER 1 =t 12 Weeks AtNumberl 

PS2: GRAND THEFT AUTO: SAN ANDREAS Rockstar Games M 

2 PS2: NEED FOR SPEED: UNDERGROUND Electronic Arts E 

3 3 XBOX: HALO 2 Microsoft T 

t 4 XBOX: NEED FOR SPEED: UNDERGROUND Electronic Arts E 

13 5 P52 -CALL OF DUTY: FINEST HOUR Activision T 

¡k 6 PS2 -NFL STREET 2 Electronic Arts NR 

7 P52- MERCENARIES Lucasarts Entertainment T 

8 9 P52 -METAL GEAR SOLID 3: SNAKE EATER Konami M 

i -- 

':.9 8 PS2: DRAGON BALL Z: BUDOKAI 3 Atari, Inc. T 

10 10 P52: KILLZONE Sony Computer Entertainment M 

L' 2005, VNU Business Media, Inc. All rights reserved. 
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No.2: Ciara's "1, 2 Step" has the 
{biggest unit and percentage increase 
on this issue's chart in its sixth week 
as first runner -up. 

FEBRUARY 5 HOT 2005 

Billboard RINGTONESTM 

Cornpiledby CONSECT 
,..aa. ,e... ma..r, 

TITLE 
ORIGINAL ARTIST 

NUMBER.' 
Drop It Like Its Hot ,I Wks AI No.I 

SNOOP DOGG FEATURING PHARRELL 

1,2 Step 
CIARA FEATURING MISSY ELLIOTT 

Get Back 
LUDACRIS 

My Boo 
USHER AND ALICIA KEYS 

Shorty Wanne Ride 
YOUNG BUCK 

Boulevard of Broken Dreams 
0EEN DAY 

New York 
JA RULE FEATURING FAT JOE & JADAKISS 

20 

What U God Do 
LILJON & THE EAST SIDE BOYZ FEATURING UL SCRAPPY 

Over And Over 
NELLY FEATURING TIM MCGRAW 

Super Mario Brothers Theme 
KOJI KDNDO 

Karma 
ALICIA KEYS 

Lean Back 
TERROR SOUAS 

14 Bad Boys 
INNER CIRCLE 

25 Halloween 
JOHN CARPENTER 

16 Lose My Breath 
DESTINY'S CHILD 

15 Get Low 
ULJDN & THE EAST SIDE BOYO FEATURING PING YANG TWINS 

18 Because I Got High 
AFROMAN 

22 Save A Horse (Ride A Cowboy) 
BIG & RICH 

19 AIS Yeah! 
USHER FEATURING UL JON & LUDACRIS 

21 15 Locked Up 
AKON FEATURING STYLES P 

EasO on data pmvded try, in alphabetical order: A MOLE ed, DwaOgB, Fá th WesUacSoe, es, Infospace 
Motile, MIDIRigo, WYAG Interactive, XRinger, 
Zing/ and Ztan go, A. WiderThan Company. rr - 

Chait Nndorsed by CTIA - The Wireless Association' "'T 
and M:,bile Entertainment Forum. 

All Music Guide 
Top Artist 
Searches 

we- ek Artist 

1 THE BEATLES 
2 BOB DYLAN 

16 THE GAME 
3 BRIGHT EYES 

3 RADIOHEAD 
a 9 MILES DAVIS ' 4 PINK FLOYD 

3 BECK 
11 THE ROLLING STONES 

_C 14 NEILYOUNG 
a 8 GREEN DAY 

5 THE KILLERS 
6 NIRVANA 

19 R.E.M. 
15 THE CURE 

:e 13 LED ZEPPELIN 

-, t8 THE WHO 
lE L7 INTERPOL 
lç 7 DAVID BOWIE 
X 12 U2 
'AI 27 SONIC YOUTH 

MARLBORO CHORUS 
¡3 32 FRANK ZAPPA 
24 25 AC/DC 
25 21 THE ARCADE FIRE 

Soya: All Mmi_ Guide for the week ending Jan. 25 

PC 4: The Jan. 25 
re ease oï two 
Biight Eyes albums, 
er+e acoustic and 
ore electric, rockets 
Ccror Oberst's folk/ 
to:k act t the top 
Sue of the AMG 
arist searches list 
Ihs week 

U.S. Marketers 
Urged To Cell More 

BY JILL KIPNIS 

LOS ANGELES -With cell phones such an integral part of 
daily life, brand marketers need to do more to include the 
devices in their promotions. 

Participants at The Next Big Idea: The Future of Branded 
Entertainment conference Jan. 20 at the Regent Beverly 
Wilshire here said that while such tie -ins are common in 
Japan and Europe, the United States is somewhat behind. 

"Cell phones are the only device that people always have 
on when they're 
awake," said Mark 
Frieser, CEO of 
Consect, a mobile 
industry strategic 
consulting and 
event production 
firm. "Campaigns 
must have a mobile 
aspect to them. 
Technology also 
goes hand in hand 
with the market of 
discovery." 

Cell phone sales 

are expected to hit 
2 billion by 2006, 
said Ken Rutkow- 
ski, president/host 
of Ken Radio Broad- 
casting, so it makes 
business sense to 
get involved in the industry. 

Rutkowski noted that Coca -Cola launched a promotion 
with cell phone manufacturer Nokia. Last year, when 
consumers purchased a specific Nokia cell phone, the Coca - 
Cola logo would appear when the device was turned on. 

willing to pay a premium for ringtones. It's personaliza- 
tion, and it's a way to seem cool." 

Greg Clayman, VP of wireless strategy and operations for 
MTV Networks, said MTV recently got involved with ring - 
tones through a promotion that paired its show "Pimp My 
Ride" with automaker Toyota. 

'We gave away ringtones picked by the 'Pimp My Ride' tal- 
ent," he said. "Toyota was involved with branding. This was the 
type of promotion that educated more people about ringtones." 

Clayman noted that artist/producer Timbaland has 
recorded a full 
album of ringtones 
that is expected 
next month. Details 
about the release 
are not yet known. 

Conference 
participants also 
discussed the im- 
portance of target- 
ing specific demo- 
graphics through 
ringtones. 

Frieser said Latin 
users comprise up 
to 8% of the U.S. 
ringtone market, 
adding that the 
demographic is 
primed for further 
growth. He believes 
the voice tone [a 

voice -only ring] category could be another breakthrough. 
"If we can get Snoop Dogg to do a voice tone, people would 

love it," he said. 
A more efficient method of measuring mobile activity may 

be needed to convince more marketers to commit, however. 
Frieser will be involved this year with the new Nielsen 

Mobile division to craft ways of collecting such informa- 
tion. "We will collect sales data and consumer surveys," he 
said. "It's complicated, though." 

The conference was hosted by Adweek, Brandweek, 
Mediaweek, Billboard, The Hollywood Reporter, Amuse- 
ment Business, Sporting Goods Business and Nielsen 
Media Research, in association with the Entertainment 
and Media Management Institute at UCLA's Anderson 
School of Management. 

Panelists said the ringtone market is the best way to enter into branded deals in 

the mobile industry. Pictured, from left, are Ken Radio Broadcasting president /host 
Ken Rutkowski, MTV Networks VP of wireless strategy and operations Greg Clay- 
man, Consect CEO Mark Frieser and MasurLaw managing partner Steve Masur. 
(Photo: R. Michael Zilz) 

RINGTONE COOL 
Beyond branded promotions with the phone itself, mar- 

keters should focus on ringtones, panelists said. 
Frieser noted that ringtones generated $300 million 

in revenue in the United States last year, and $4 billion 
worldwide. "Ringtones were 10% of the global music 
industry," he said. "The music industry has to be looking 
at how to get into this. Double the amount of ringtones 
[were] sold versus digital downloads last year. People are 

Giant International's Tao WiFi MP3 
digital music player ups the ante in the 
portable music space by featuring wire- 
less access to PC -based music files as well 
as online music distribution services. 

At home, users may synch the device 
with any PC that is connected to a wireless 
network and transfer tracks manually or 
randomly, without the use of cables. Soon, 
users on the go will be able to refresh their 
music lists directly from participating 
online music stores whenever they're in 
range of a public WiFi hotspot. Giant says 
it is negotiating with several digital music 
distribution services to allow Tao users to 
automatically download new tracks at 
regular intervals, based on users' prefer- 
ences. Audible.com is the first company to 

sign on to the program. 
A Giant representative says the Tao is 

focused on the portable subscription 
model. It features Microsoft's Janus 
digital rights management technology, 
but will include à la carte distribution 
services as well. The device supports 
Windows Media Audio and generic MP3 
file formats. 

The Tao contains a 20GB hard drive, FM 
receiver and dual headphone jacks. It also 
has an integral FM transmitter that enables 
users to play music on the device through 
a car or home stereo FM tuner without the 
need for additional accessories. 

Giant says the device will ship in the 
second quarter with a suggested retail 

price of $350. ANTONY BRUNO 

B -Boys' Slam Dunk 
Beastie Boys fans will have the 

opportunity to match their virtual bas- 

ketball skills against the hip -hop trio in 

Electronic Arts' upcoming "NBA Street 

Vol. 3." Mike D, MCA and Ad -Rock 
are lending their images and antics as 

game characters, as well as providing 
the headline song. 

The Beasties' "An Open Letter to 
NYC" is one of 13 hip -hop tracks fea- 
tured in the game. Also contributing to 

the soundtrack are Elephant Man, 
Guerilla Black, De La Soul, House 

of Pain and MC Lyte, among others. 

Each Beastie Boy game character 

has a unique set of basketball skills. 
Players have to beat the three in a sec- 

tion of the game's "street challenge" 
mode to unlock the characters for play 

in other modes. 

`SupaStar' Quality 
Aspiring hip -hop artists can skip 

"American Idol" and instead compete 

for the title of "Hip -Hop SupaStar" in a 

contest sponsored by Sony Urban Music, 

CingularWireless and Sony Ericsson. 

Sony Urban Music executives will 
select 10 finalists from the original 
songs submitted and convert each into 

a unique mobile ringtone. Cingular sub- 

scribers may then download and vote 
for their favorite entry via cell -phone 

text messaging to select the winner. 

Certain finalists will perform with 
rapper Xzibit on select tour dates 
sponsored by Cingular and Sony Erics- 

son. The winner will receive a new car 

and a chance to record with Sony 
Urban Music. 

Y.ll I lN11'I 

EMI's Europe Move 
Mobile music pioneer Chaoticom 

and EMI Music have formed a licens- 
ing agreement to make some 200,000 
tracks from EMI's catalog available for 
wireless distribution via Chaoticom's 
European carrier partners. 

The deal is limited to European 
wireless operators Eurotel, Orange, 
Pannon and Telenor, but Chaoticom 
says it will look to expand the agree- 
ment into new areas of Europe. EMI 

is the fourth major record label to 
partner with Chaoticom for mobile 
music downloads. 
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Milsap Catches A `Thrill' 
Rod Stewart did two albums of 

American pop standards before his 
current set, "Stardust ... The 
Great American Songbook Vol- 
ume III" (J Records), was nomi- 
nated for a Grammy Award for 
best traditional pop vocal 
album. Fellow category nom- 
inee Barbara Cook, whose 
holiday album "Count Your 
Blessings" (DRG) covers the 
likes of Irving Berlin and 
Mel Torme, has been ply- 
ing said songbook at least 
since Vernon Duke recom- 
mended her for a Poconos summer 
resort gig in 1950. 

No stranger to the genre, too, is 

Harry Connick Jr., who mined it 
extensively before his best traditional 
pop vocal album nominee "Only 
You" (Columbia) focused on ballads 
from the '50s and '60s. Of course, 
Monica Mancini, whose "Ultimate 
Mancini" (Concord) album honors 
her late father, Henry Mancini, came 
naturally to the classification. 

The fifth nominee in the category 
is country music legend Ronnie Mil- 
sap, whose standards entry "Just for 
a Thrill" (Image Music) might seem 
a stylistic aberration -if not a thinly 
disguised attempt to cash in on the 
pop genre- crossing craze so well - 
exploited by Stewart et al. 

Then again, Milsap was originally 
trained in classical music, and he 
recorded "Let's Go Get Stoned" for 
Scepter Records shortly before Ray 
Charles had a smash hit with it in 
1966 and put the then -fledgling song - 
writing team of Ashford & Simpson 
on the map. 

Milsap's nominated disc -which 
features such songs as "Bewitched," 
"Every Time We Say Goodbye" and 
"In the Wee Small Hours of the 
Morning" with arrangements by 
such greats as Jimmie Haskell, 
Charles Calello and Sammy 
Nestico -was actually conceived in 
2001 by the artist, his manager Burt 
Stein and music industry veteran 
Jerry F. Sharell, who co- produced 
the project. 

"In country music, it's all about 
the song -but songs are sometimes 
hard to come by," Stein explains. 

When Sharell initially met with Mil- 
sap, however, he brought along a list 
of 174 standards. 

"He knows this repertoire better 
than anybody -and I'm probably 

one of the few people in the 
world who knows that," con- 
tinues Stein, a friend of 
Sharell's since both worked 

for Elektra Asylum in 1975. 
Now president/CEO of the 
Society of Singers, Sharell, 
a high- school doo -wop 
singer whose single with 
Cleveland group the Vel- 

vets is a collector's item, was later a 
publicist for WEA and Warner /Chap- 
pell. There he "developed even more 
song sense," he says, citing the joy of 
working for a pubbery with copy- 
rights by the likes of Berlin and 
Sammy Cahn. 

influence on me always and forev- 
er," Milsap says. "But Ray sang 
some songs even in his prime that 
reminded me a lot of Nat `King' 
Cole, so everybody borrows from 
everybody." 

Milsap says he wanted to do a 
standards album long before it be- 
came virtually mandatory for aging 
rockers. 

"It goes all the way back to the 
mid -'80s, when I went to my friend 
[RCA Nashville head] Joe Galante 
and said I wanted to do a project like 
this." Milsap had been inspired by 
Linda Ronstadt's 1983 album 
"What's New." 

"I was sitting in a mastering stu- 
dio in L.A., and they played it for me 
and said Elektra didn't know what to 
do with it, and I said, `What ?,' and 
got on my knees and said, `Good 

music like that 

Words& 
doesn't exist any- 
more!' And I was 
wrong, because 
she did more 
albums like that 
with Nelson Rid - Music. dle -and of 
course they even- 
tually figured out 
what to do. 

"So I went to 
Joe and said I 

wanted to do 
one, and he said, `It's a great idea, 
Milsap, but you're selling so well 
with what you're doing, why not get 
back on the bus and shut up!' " 

Milsap admits, "When I finally got 
to Capitol Studios -with all the pic- 
tures of Frank Sinatra and Peggy 
Lee -I thought maybe I was getting 
in some deep water here, but hon- 
estly, I knew I had the passion for 
this kind of project." 

"Just for a Thrill," Stein says, is 
still being worked, with a TV cam- 
paign now being prepared. 

As for Mancini, she sees her nom- 
ination as "the perfect capper" to 
the "Year of Mancini," which kicked 
off with a postage stamp issued last 
April 13 on what would have been 
her father's 80th birthday. 

The year featured numerous other 
special events -including the March 
release of "Ultimate Mancini," which 
has been further honored with a 
nomination for best pop collabora- 
tion for its recording of "Moon 
River" by Stevie Wonder and Take 6. 

But it's still a Mancini album - 
though she admits that she's "carry- 
ing the torch" for her father, who 
won 20 Grammy Awards. 

"But even though I'm doing 
[Henry] Mancini material on this 
CD, it establishes me as an artist 
myself," she adds. "The fact that I 
got the nomination speaks more for 
me as an artist than just rehashing 
Mancini material, and I'm proud to 
be recognized on my own as well as 
for my legacy." 

By Jim Bessman 
jbessman @billboard.com 

"I'm enough of a song man and 
appreciator of great singers to know 
that Ronnie could do these songs," 
Sharell notes. "I gave him titles that 
we would not do, like 'It Had to Be 
You' -that were on every damn 
standard album in the world -and 
others like `Teach Me Tonight,' 
which I hadn't heard a really great 
version of in many years and is a 
song that hasn't been ground to 
fine coffee." 

Sharell adds that Milsap's reading 
of the Cahn/Gene DePaul song, 
married with Nestico's arrangement, 
is an album standout. "I always 
wanted to step up to the mic and 
sing it," claims Milsap, who also sin- 
gles out Churchill Kohlman's "Cry" - Johnny Ray's 1952 hit version of 
which he heard as a kid. "It didn't 
matter who had done them. I love 

those songs so 
much." 

Milsap rec- 
ognizes his 
debt to Charles, 
who had a hit 
in 1960 with 
the Lillian 
Hardin Arm - 
strong/Don 
Raye title track 
of Milsap's 
album. "People 
will say, `You're 
just trying to 
act like Ray,' 
and no doubt 
he's a huge MILSAP. COUNTRY LEGEND IN RUNNING FORTRADRIONAL POP GRAMMY 

Grammys Soundly 
Honor Surround 

Among the honors bestowed at 
the 47th annual Grammy Awards 
will be Category 92, best surround 
sound album. 

The award, which will be given 
for the first time, is a result of 
the considerable efforts of sev- 
eral passionate individuals 
who have developed and 
refined techniques for mix- 
ing in this new medium. 

The surround sound field 
and best surround sound 
album -its first category 
-were ratified at the 
Recording Academy's 
trustees meeting in May. Commer- 
cial releases providing an original 
surround mix of four or more chan- 
nels are eligible. 

The award will be given to the 
surround mix engineer, surround 
mastering engineer and surround 
producer (if any). 

The time has 
clearly come for 
a surround - 
related Grammy. 
Millions of 
homes are now 
equipped with a 
multichannel 
receiver and 
speaker array, 
which are inte- 
gral components 
of home theater . 

album, non -classical, have been fea- 
tured in this space. 

Jay Newland, who with Husky 
Höskulds won the award for Norah 
Jones' "Come Away With Me" in 
2003, is again nominated for his 

work with Jones, this time for 
her second album, "Feels 

Like Home." 
The album was recorded at 

Allaire Studios in Shokan, 
N.Y., and Avatar Studios in 

New York. 
After cutting tracks for a 

week in the Great Hall at 
Allaire, Newland recalls, 

"she lived with the stuff for a few 
months while she was on the road. 
Then we went to Avatar and recut 
some stuff." 

The group then returned to 
Allaire to record "What Am I to You," 
featuring Levon Helm and Garth 
Hudson, in the Neve Room. 

Siudio 
Monitor. 

By Christopher Walsh 
cwalsh @billboard.com 

r 

4 
Through DVD, 
TV broadcast and audio playback 
formats DVD- Audio, Super Audio 
CD and, most recently, DualDisc 
and DVDplus, most consumers 
have at least some familiarity with 
the presentation of music in sur- 
round sound. 

"I'm excited for the world of sur- 
round," says Rich Tozzoli, an engi- 
neer specializing in the field who, 
with several others, co -wrote the 
proposal for a surround -related 
Grammy. "The art form of surround 
is so deserving of this award." 

Prior to the 2004 trustees meet- 
ing, the Recording Academy's Pro- 
ducers & Engineers Wing fore- 
shadowed the surround award 
announcement with the Grammy 
Surround Music Alliance, a day- 
long event in Nashville featuring 
presentations by multichannel 
music's top practitioners. 

Following the event, Hank Neu- 
berger of Chicago Recording and 
Third Wave Productions summa- 
rized the view of the professional 
audio industry. "There's two kinds of 
people in pro audio," Neuberger told 
Billboard. "Those who are working 
in surround and those who will be." 

COMING HOME: In recent weeks, sev- 
eral nominees for best engineered 

Newland credits the warm and 
rich tonal character of "Feels Like 
Home," which was recorded on 
analog tape, to a number of fac- 
tors. Among them are the Neu- 
mann microphones used to record 
Jones' vocals and piano and the 
Royer R -121 ribbon microphones 
used on acoustic guitars. 

"It sounds that way partly because 
of tape, although you can get a 
pretty warm sound on digital these 
days," Newland says. "It's instrument 
selection -the acoustic guitar con- 
cept in this band is not bright and 
strumming; it's more fingers and 
wood. Almost all the acoustics are 
cut with those ribbon mics." 

NEWLAND: NOMINATED FOR HIS WORK ON 

NORAH JONES" 'FEELS LIKE HOME' 
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43 
Scottish artist 
K.T. Tunstall 
has her `Eye to 
the Telescope' 
in the United 
Kingdom 

45 
John Reischman 
& the 
Jaybirds are 
flying high 
above 
Canadian 
bluegrass 

UNITED KINGDOM / EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA 

Domino's Theory Is 
Indie Success 

BY OLAF FURNISS 

EDINBURGH, Scotland -When Laurence Bell 
launched Domino Recording in 1993 from his- South 
London basement, it was to provide a U.K. platform 
for U.S. acts Royal Trux, Pavement, Bonny Prince 
Billy (Will Oldham) and Sebadoh. 

Almost 12 years later, Domino still holds be U.K. 
and Continental rights for several albums by each of 
those acts, as well as being home to last year's 
hottest guitar -band newcomer, Franz Ferdinand, 
which was recently nominated for three Grammy 
Awards and five Brit Awards. 

The Glasgow, Scotland, four -piece is licensed to 
Epic for the Americas, Australia and Asia, but most 
of Domino's releases go through its own London 
and New York offices, with key independents taking 
care of the roster in other territories. Vital handles 
U.K. distribution. 

The transition from fan label to a respected 
indie player has been gradual, but Bell's 

guiding philosophy remains :he same. "We only get 
involved with things we love," he says. "We never 
put records out for money." 

The label was launched w.th a U.K. government 
grant of £5,000 ($9,340), and Bell was initially lim- 
ited to licensing acts, as his budget did not extend 
to "making records." 

"At the time, we didn't nave money to make 
records, so it was easier to license artists. All the 
money made would be reinvested," says Bell, whose 
living room floor served as a desk for the first six 
months of Domino's existence, before he eventually 
moved to a London office. 

Scottish alternative -rock band Franz Ferdinand is 

Domino Records' flagship act. Its self -titled debut 
album has shipped nearly 3 million units worldwide, 
according to the label. 

SCOTTISH ACCENT 
The first act to sign directly with 

Domino was Glasgow indie fixture the 
Pastels, in late 1993. The signing marked 

the beginning of the label's continuing rela- 
tionship with Scottish artists 
Apart from Franz Ferdinand, Domino's Scot- 

tish acts include folk -based songwriter James 
Yorkston, country rock banc Sons & Daughters and 
acoustic rock act u.n.p.o.c. It also has an informal 
relationship with the Fence Collective, a group of 
artists from the Fife region of Scctland who have 
their own small label. Domino handles distribution, 
promotion and any other areas where the Collec- 
tive needs help. 

"I've always gone to Scotland," Bell says. "It has a 
great tradition of independent music. There's a con- 
stant appetite for new musi: in Scotland. 

"The Fence Collective were reaAly inspiring," he 
adds. "They reminded me of why I do what I do." 

Yorkston says he met Eell through a DJ friend 
at a gig in Edinburgh. When a deal with another 
label fell through after eight months of negotia- 

tion, Yorkston .s lawyer asked him i= anyone else iiad 
shown interest. 

(Continued on page 45) 
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REDRAMA: A WIN FOR FINLAND BENASSI: TOOK AN AWARD FOR ITALY 

EBBA Winners 
Break Borders 
EC Awards Honor Up-And-Corners 

BY EMMANUEL LEGRAND 

CANNES -The European Commis- 
sion is looking at ways to contribute to 
cross -border artist development with 
its European Border Breakers Awards. 

The second EBBA ceremony took 
place Jan. 23 in Cannes during the 
MIDEM trade show. The awards, 
launched last year, honor up -and- 
coming European acts whose works 
have begun to travel across frontiers 
within the European Union. 

Specifically, this year's awards rec- 
ognized debut albums by EU acts that 
performed well outside their country 
of production between Sept. 1, 2003, 
and Aug. 31, 2004. 

The EBBAs are sponsored by the 
commission's Department of Education, 
Training, Culture and Multilingualism. 
The winners are based on data supplied 
by the Billboard Information Group. 

The 2005 edition was marked by the 
presence of Jan Figel, EC com- 
missioner for education and culture. 
"These awards are about dismantling 
barriers, and music has this special 
quality to dismantle barriers," Figel 
said while presenting the honors. 

Figel said he expects the winners to 
receive increased public attention and 
the event itself to "stimulate Europe - 
wide distribution" of music. 

EC officials say they plan to set up a 
fund to support tours by winning acts 
as part of an EU pilot project. Details of 
the plan are not yet available, but it is 

understood that the support could reach 
up to 10,000 euros ($13,000) per act. 

MUSICAL DIVERSITY 
Katie Melua won the EBBA for Great 

Britain with her debut, "Call Off the 
Search" (Dramatico). Other winners 
were Ireland's Damien Rice ( "0," 

DRM/14th Floor), Germany's Wir Sind 
Helden ( "Die Reklamazion," LabelsNir- 
gin), France's Corneille ( "Parce Qu'on 
Vient de Loin," Wagram), Finland's 
Redrama ( "Everyday Soundtrack," Vir- 
gin), Sweden's Ana Johnsson ( "The 
Way I Am," Bonnier Amigo /Sony), 
Italy's Benny Benassi & the Biz ( "Hyp- 
notica," Off Limits Production) and 
Denmark's Raveonettes ( "Chain Gang 
of Love," Columbia). 

Redrama, Benassi and the Raveonettes 
were on hand to collect their awards. 
To mark the enlargement of the EU to 
25 countries, the EC gave the Break- 
through Award to Polish band Mys- 
lowitz for its album "Korova Milky Bar." 

"Our musical diversity is getting 
stronger, and we should celebrate that," 
Figel told the invited audience at the 
Palais des Festivals. "For instance, by 
putting successful musicians from a 
new member state in the spotlight at 
the next edition of the EBBAs." 

It was "a good second year" for the 
awards, says Jean -François Michel, 
director of the Brussels -based European 
Music Office, one of the organizers. 
"These awards are becoming a valid 
platform to expose European acts and 
are a good promotional tool." 

Labels say winners receive a boost in 
international profile. "The EBBAs are 
honest and well -deserved," says pro- 
ducer Peter Luts of Belgian company 
A &S Production, whose act Lasgo was 
a 2004 winner. 

"The awards are very important, 
because foreign success is the dream of 
every songwriter or producer," Luts 
says. 'With this award, people can see 
which bands and singers are selling 
well outside their own countries." 

Additional reporting by James Martin 
in Cannes. 
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HUMANOS CAPITOL 

JAY- Z/LINKIN PARK 
COWSION COURSE WARNER BROS. 

MAROON 5 
SONGS ABOUT JANE J /SONY BMG 

PATRICIA CANDOSO 
O OU1RO LADO FAROL 

PHIL COLLINS 
LOVE SONGS, A COMPILATION OLDS NEW WARNER BROS. 

THE GIFT 
AM -FM LA FOUE RECORDS 

AVENTURA 
WE BROKE THE RULES 2 DANCE 

EVANESCENCE 
ANYWHERE BUT HOME WIND- UP/EPIC 

GREECE 
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ANTONIS REMOS SONY BMG 
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SE PIRA SOVARA 
SAMPREL EPIC 

IPIA 15 
IMISKOUMPRIA MINOS 

I'M IN LOVE 
JULIE MASSINO HEAVEN 

ALBUMS 
2 SOUNDTRACK 

PHANTOM OF THE OPERA SONY EMS 

5 SOUNDTRACK 
2046 EMI 
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ALBUMS 
ROBBIE WILLIAMS 
GREATEST HITS EMI 

VARIOUS ARTISTS 
VERANO 2005 DBN 

INDIO SOLARI 
EL TESORO DE LOS INOCENTES DBN 

U2 
HOW TO DISMANTLE AN ATOMIC BOMB UNIVERSAL 

FLORICIENTA Y SU BANDA 
FLORICIENTA Y SU BANDA SONY BMG 

LUIS MIGUEL 
MEXICO EN LA PIEL WARNER BROS. 

CALLEJEROS 
ROCANROLES SIN DESTINO EMUPELO MUSIC 

VARIOUS ARTISTS 
D -MODE 1990 -2004 DBN 

HILARY DUFF 
HILARY DUFF WARNER BROS. 

LOS NOCHEROS 
NOCHE AMIGA MIA EMI 

COMMON CURRENCY 
A weekly scorecard of albums simultaneously attaining top 10 chart status 

in three or more leading world markets. 
Repertoire owner B: BMG, E EMI, I: Independent, S: Sony, U: Universal, W: Warner 
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SINGLES SALES 

CALL ON ME 
ERIC PRYDZ DATA 

NUMB /ENCORE 
JAY- Z/IJNKIN PARK WARNER BROS. 

CIAFT. 
GOODIES 

PABLO LAFACE/ZOMBA 

GALVANIZE 
THE CHEMICAL BROTHERS VIRGIN 

DROP IT LIKE ITS HOT 
SNOOP DOGG FT. PHARRELL WIWAMS GEFFEN 

A FOOL SUCH AS I 
ELVIS PRESLEY RCA 

JE VIENS DU SUD 
CHIMENE BAD! AZ RECORDS 

SCHAPPI 
DAS KLEINE KROK SCHNAPPI UNIVERSAL 

UND WENN EIN LIED 
SOHNE MANNHEIMS SOHNE MANNHEIMSNNIVERSAL 

H OMMES...FEMMES 
LYNNSHA UP MUSIC/WARNER MUSIC 

WHAT YOU WAITING FOR? 
GWEN STEFANI INTERSCOPE 

FEMME LIKE U 
K -MARO EAST WEST 

BOULEVARD OF BROKEN DREAMS 
GREEN DAY REPRISE 

ENAMORAME 
PAPI SANCHEZ PLANET RECORDS 

WIRES 
ATHLETE PARLOPHONE 

GET THE PARTY STARTED 
PINK ARISTA 

I BELIEVE IN YOU 
KYLIE MINOGUE PARLOPHONE 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

FOUR TO THE FLOOR 
STARSAILOR CAPITOL 

TUMBLE AND FALL 
FEEDER ECHO 

ALBUM SALES 

GREEN DAY 
AMERICAN IDIOT REPRISE 

ROBBIE WILLIAMS 
GREATEST HITS CHRYSALIS 

U2 
OW TO DISMANTLE AN ATOMIC BOMB ISLAND 

JAY-Z/LINKIN PARK 
COWSION COURSE WARNER BROS. 

EMINEM 
ENCORE INTERSCOPE 

THE KILLERS 
HOT FUSS LIZARD KING/PINNACLE 

SOHNE MANNHEIMS 
NOIZ SOHNE MANNHEIMS/UNIVERSAL 

MAROON 5 
SONGS ABOUT JANE J/SONY BMG 

KEANE 
HOPES AND FEARS ISLAND 

SCISSOR SISTERS 
SCISSOR SISTERS POLYDOR 

BLUE 
BEST OF BLUE INNOCENTNIRGIN 

MAX MUTZKE 
MAX MUTZKE WARNER BROS. 

TOCOTRONIC 
PURE VERNUNFT DARE NIEMALS SIEGEN L'AGE D'OR 

300 LESIONS ARIOLA 

GWEN STEFANI 
LOVEANGELMUSIC.BABY INTERSCOPE 

B T OF 1991 204 WARNER BROS. 

SOUNDTRACK 
LES CHORISTES MARC MUSIC 

KASABIAN 
KASABIAN RCA 

KYLIE MINOGUE 
ULTIMATE KYLIE PARLOPHONE 

FRANZ FERDINAND 
FRANZ FERDINAND DOMINO 

RADIO AIRPLAY 
Monitored Radio Airplay information from 11 Euro- 
pean countries as monitored and 

tabulated by Nielsen Music Control.' 
Nielsen 
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SHE WILL BE LOVED 
MAROONS J/BMG 

CALL ON ME 
ERIC PRYDZ DATA/MINISTRY OF SOUND 

WHAT YOU WAITING FOR? 
GWEN STEFANI INTERSCOPE 

BOULEVARD OF BROKEN DREAMS 
GREEN DAY REPRISE 

I BELIEVE IN YOU 
KYLIE MINOGUE PARLOPHONE 

MISUNDERSTOOD 
ROBBIE WILLIAMS CHRYSALIS 

LOSE MY BREATH 
DESTINY'S CHILD COLUMBIA 

VERTIGO 
U2 ISLAND 

THESE WORDS 
NATASHA BEDINGFIELD PHONOGENIC/BMG 

NUMB /ENCORE 
JAY- Z/LINKIN PARK WARNER BROS. 

UNWRITTEN 
NATASHA BEDINGFIELD PHONOGENIC/BMG 

STOP 
JAMELIA PARLOPHONE 

MY BOO 
USHER & AUCIA KEYS LAFACE/ZOMBA/BMG 

LIKE TOY SOLDIERS 
EMINEM INTERSCOPE 

REAL TO ME 
BRIAN MCFADDEN SONY 

THIS IS THE LAST TIME 
KEANE ISLAND 

SICK AND TIRED 
ANASTACIA DAYUGHT/EPIC 

NOBODY'S HOME 
AVRIL LAVIGNE ARISTA 

FOUR TO THE FLOOR 
STARSAILOR EMI 

SOMETIMES YOU CAN'T MAKE [TON YOUR OWN 
U2 ISLAND 

Global 
NephewA Favorite 
For Danish Awards 

Danish rock quartet Nephew 
recently notched more than six 
months on Denmark's album 
chart. Now the act's biting humor, 
driving sound and high- octane live 
shows have made 
it a favorite for 
several awards at 
the local record 
industry's annual 
Danish Music 
Awards March 5 
in Copenhagen. 

Nephew's second 
album, "USADSB" 
(Copenhagen 
Records), has been 
in the top 10 of Den- 
mark's International 
Federation of the Phonographic 
Industry chart since its June release. 

The label says the album has 
shipped 67,000 units domestically to 
date. Even though the band sings in 
Danish, its success at home has 
raised interest abroad. "We've 
released ' USADSB' in Japan and are 
in talks with European countries," 
Copenhagen Records product man- 
ager Jakob Sorensen says. 

CHARLES FERRO 

Relentless gave Tunstall's acousti- 
cally driven "Eye to the Telescope" a 
"soft release" in December in the 
United Kingdom, prompting nods 
from many critics for 2005 honors. It 

Global 
Pulse 

Tom Ferguson, Editor 
tfergusort@eu.billboard.com 

INSPIRED CHOICE: Russian pop 
vocalist Alsou is a priority for Univer- 
sal Music International in 2005. 

According to UMI, the 21- year -old 
singer's second English -language 
album, "Inspired," will be released on 
Mercury in April across Europe, after 
bowing last month in Russia. Alsou 
signed with Universal Russia after 
finishing second in the Eurovision 
Song Contest in 2000. Her first 
international album was the English - 
language set "Alsou" (2001). 

"Inspired" will be preceded later 
this month by Pan- European single 
"Always on My Mind," released in 
November in Russia. With an accom- 
panying video directed by Joseph 
Khan (Missy Elliott, Britney Spears), 
it swiftly hit No. 1 on the weekly 
MTV Russia chart. The album 
includes "Wish I Didn't Know," a 
duet with Universal labelmate Nelly. 

Alsou has been nominated as best 
artist in Russia's inaugural, fan-voted 
Zolotaya Pchela awards, which will 
take place March 6 in Moscow. 

NIGEL WILLIAMSON 

TELESCOPIC VIEW: Scottish singer/ 
songwriter K.T. Tunstall is among 
the talent signed to the Vngin- 
marketed and distributed label 
Relentless (Billboard, Sept. 4, 2004). 

Tunstall grew up in St. Andrews, 
Scotland, and started writing and 
playing guitar in her mid -teens. She 
signed with Relentless in 2003. 

'We developed her for a year, then 
played [the album] to everyone at 
EMI," label co- founder Shabs Joban- 
putra says. 

will roll out globally through EMU 

Virgin this year. 
Jon Myer, head of music at the 

BBC's digital station 6 Music, says 
Tunstall has already played live twice 
on the network. Her new U.K. single, 
"Black Horse and the Cherry Tree," 
is being considered for 6 Music's 
playlist. "I saw her perform on [long - 
running BBC2 TV music series] 
'Later,' " Myer says, "and she was 
very impressive." PAUL SEXTON 

TUNSTALL: U.K. CRITICS PRAISED HER 'EYE' 

TOURING GHOSTS: Irish singer/ 
songwriter Mark Geary is hitting 
American shores to promote the 
Jan. 25 release of his sophomore 
album, "Ghosts," on U.S. indie 
Signature Records. 

The album was released in Ireland 
in August and peaked at No. 12 on 
the IRMA chart. 

Geary has maintained an exhaus- 
tive touring schedule since his Feb- 
ruary 2003 debut release, "33 1/3 
Grand Street." That will continue 
apace in 2005. After Irish dates this 
month, he will play as a special guest 
of fellow Dubliners the Frames dur- 
ing their three -week U.S. tour that 
wraps March 15 in Los Angeles. 

"These songs had been in my head 
and scribbled on the back of beer 
[coasters], bits of paper and motel 
stationery," Geary says, "from New 
York to LA to Dublin and France 
and then back to New York." 

NICK KELLY 

BILLBOARD FEBRUARY 5, 2005 www.billboard.com www.billboard.biz 43 

www.americanradiohistory.com

www.americanradiohistory.com


Global 
Taiwan Acts To Curb Online Piracy 

BY TIM CULPAN 

TAIPEI, Taiwan -The record indus- 
try is weighing the implications of 
new initiatives from the Taiwanese 
government aimed at combating 
online piracy. 

The government outlined its "Im- 
plementation Plan for Internet 
Infringement Inspection" Jan. 12 at a 
closed -door meeting here with a dele- 
gation of officials from the Recording 
Industry Assn. of America and the 
International Federation of the Phono- 
graphic Industry. 

RIAA executive VP Neil Turkewitz 
and IFPI chairman /CEO John 
Kennedy led the delegation. "They 
expressed their appreciation to the Tai- 
wan government for revisions to the 
[intellectual property] law and action 
against physical piracy, but they remain 
concerned about Internet piracy," says 
IFPI Taiwan secretary general Robin 
Lee, who also attended the meeting. 

Lee says the IFPI is still in negotia- 
tions with the government on the 
details of its plan. "It's too early to say 
if it's good or not," he adds. 

Preliminary 2004 estimates from 
IFPI Taiwan suggest that the terri- 
tory's physical piracy rate exceeded 
30 %. In 2003, the rate was 42 %, 
according to the IFPI, with the pirate 
market valued at $37 million. The 
labels body attributes the drop to a 
combination of improved enforce- 
ment of IP legislation and illegal 

online copying beginning to replace 
physical piracy. 

The country's progress in fighting 
piracy was reflected in a Jan. 18 deci- 
sion by the U.S. Trade Representative 
to downgrade Taiwan's Special 301 
status, moving it from the Priority 
Watch List to the Watch List. In a 
statement, the USTR said, "Although 
Taiwan has not yet adopted an effec- 
tive data protection regime, lit] has 
made significant progress in the 
remaining areas, particularly in 
strengthening enforcement and copy- 
right protection." 

Pressure from the United States dur- 
ing the past three years has prompted 
Taiwan to step up measures against 
optical media piracy. 

"It's good to see Taiwan's status 
downgraded, but there's still a lot of 
room for improvement," Lee says. "In 
physical piracy, Taiwan has done a good 
job, but Internet piracy remains a 
growing threat." 

CAMPUS CLAMPDOWN 

According to the IFPI, on- campus 
file swapping and downloading is a 
primary location for Internet piracy 
in Taiwan. The Education Ministry 
operates a high -speed Internet net- 
work with free access for students 
around Taiwan. Under the new plan, 
the Economics Ministry will coop- 
erate with the Education Ministry in 
cracking down on on- campus down- 
loading and file swapping. 

LEE: PLENTY OF ROOM TO IMPROVE 

TAIWAN'S STATUS ON USTR LIST 

Details of the plan's implementa- 
tion have yet to be worked out, but 
Bennet Chen, director of external 
affairs at the Economics Ministry's 
Intellectual Property Office, says it will 
be "an all -out effort on campuses 
across the country." 

Chen says the Education Ministry 
now has the technical capability to 
monitor network activity at cam- 
puses throughout Taiwan and can 
track and trace suspicious or abnor- 
mal activity. 

Raids on homes, campuses and busi- 
nesses will be stepped up this year, 
Chen says. The Economics Ministry 
will give technical training to selected 
police officers who will carry out the 
raids. The ministry expects the team to 
begin operations by March. 

The meeting with the govern- 
ment took place as IFPI Taiwan 

Japan's Domestic Shipments 
See Drops In Volume, Value 

BY STEVE McCLURE 

TOKYO -Last year saw shipments 
of domestic repertoire drop in Japan, 
although home -grown talent con- 
tinues to dominate sales. 

The fall in demand for local 
product in 2004 came as the Japan- 
ese music market -the world's 
second -largest behind the United 
States -continued its steady de- 
cline of recent years. 

According to shipment data for 
2004 released Jan. 21 by the Record- 
ing Industry Assn. of Japan, shipments 
of all recorded music product, includ- 
ing music videos and DVDs, by the 
RIAJ's 42 member companies fell 4% 
on a year -on -year basis to 347.4 mil- 
lion units. Wholesale value fell 5% to 
431.3 billion yen ($4.2 billion). 

According to the RIM, 2004 was 
the sixth straight year shipments were 
down on a value basis in Japan. How- 
ever, industry insiders point out that 
the decline is not as steep as in the last 
two years. In 2003, the value of all 
shipments fell year -on -year by 11%. 

RUTHERFORD: JAPAN'S CD RENTAL 

MARKET AFFECTS DOMESTIC PRODUCT 

"The Japanese market's rate of 
decline is slowing," says Warner Music 
Asia Pacific president Lachie Ruther- 
ford, who is also chairman/CEO of 
Warner Music Japan. 

"If the market had kept falling at 
the rate it was two years ago," he 
observes, "you would really have had 
to wonder where it was going." 

Excluding music video /DVD, 
shipments of audio software drop- 
ped 5% in volume to 312.7 million 

units and 6% in value to 377.4 bil- 
lion yen ($3.7 billion). 

The RIAJ says the relatively weak 
performance by domestic repertoire 
saw shipments of home -grown music 
(excluding video/DVD) drop 7% to 
234 million units. Wholesale value 
was also down 7 %, to 273.1 billion 
yen ($2.6 billion). 

Shipments of international rep- 
ertoire rose 2% in volume to 78.6 
million units, although value fell 
2% to 104.3 billion yen ($1 billion). 

Rutherford suggests Japan's CD 
rental market, which is unique 
among major music markets, as one 
reason for domestic product's rela- 
tively poor performance. 

He notes that, under current trad- 
ing terms, rental stores have to wait 
one year from the release date before 
they can offer international product, 
but domestic CDs can be rented as 
soon as three weeks after release. "The 
difference between domestic and 
international indicates that the rental 
industry does have some impact on 
our industry," Rutherford says. 

confirmed that 11 of its member 
companies had filed a copyright 
infringement suit against Kuro, a 
leading Taiwanese peer -to -peer 
service. The suit, which seeks dam- 
ages of $400 million Taiwan ($12.6 
million), was filed in December in 
Taipei District Court. The plaintiffs 
include the local affiliates of the 
four major labels and such leading 
local independents as Rock Records 
and Forward Music. 

A date for hearings in the case has 
not yet been set. 

Kuro says it will fully defend the 
action. "We're only providing a service 
to our members, we're not providing 
content," a Kuro spokesman says. 

He adds that Kuro is willing to 
pursue future cooperation with 
record companies but would not con- 
sider an out -of -court settlement to 
cover past losses of income by the 
record companies. 

Lee says a civil suit against another 
Taipei -based P2P service, EZpeer, is 
being prepared by IFPI Taiwan mem- 
ber companies. 

Kuro and EZpeer charge users a 
monthly fee of $99 Taiwan ($3) for 
their software and access to their 
networks. Both services maintain 
Web sites featuring such content 
as lyrics and artist photos, which 
are not licensed by the relevant 
rights holders. 
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Global 

NEWSLINE. 
THE INTERNATIONAL WEEK IN BRIEF 

British authors rights group the MCPS -PRS Alliance has hired a senior broad- 
casting executive as the successor to outgoing group CEO John Hutchinson. 

Effective in early February, Adam Singer will take up the CEO role for the 
Mechanical- Copyright Protection Society and the Performing Right Society. 
Hutchinson is retiring from MCPS -PRS after a decade at the helm. 

Singer is a broadcasting industry veteran with extensive domestic and 
international experience. He will be responsible for building and maintain- 
ing high -level relationships with members, licensees, international societies 
and industry partners. 

During a career that began in the 1970s, Singer has launched or man- 
aged more than a dozen satellite TV channels. Until July 2002, he was CEO 
of British cable firm Telewest Communications. LARS BRANDLE 

Emmanuel de Buretel, former EMI Music Continental 
Europe president, has inked an exclusive global licens- 
ing deal with Warner Music International for his new 
venture, Because Music. 

The deal excludes France and the United King- 
dom. French indie Wagram distributes the label in 
France, and de Buretel says a U.K. distribution deal is 

under discussion. 
De Buretel describes Because Music as "an independ- 

ent multicultural label" with recording, music publish- 
ing, management and touring activities. Because will 
have offices in London and Paris. 

De Buretel left EMI in March. EMMANUEL LEGRAND 

Veteran music publisher Bryan Morrison has bought a 75% stake in Lon- 
don -based audiovisual company Snapper Music for an undisclosed sum. 
Morrison, who has worked with Pink Floyd, Marc Bolan/C Rex and 
George Michael/Wham!, acquired the stake that had been controlled by 
French bank Credit Agricole and Ireland -based venture capitalist ACT. 

Snapper and its labels become part of London -based Morrison Music. 
The labels include metal specialist Peaceville and midprice imprints 
Recall, Snapper Classics and the Complete Blues. Pinnacle continues to 
handle distribution. 

Snapper was founded in 1996 by Jon Beecher and Dougie Dudgeon, for- 
mer directors of catalog specialist Castle Communications. They remain 
Snapper CEO and A &R director, respectively. LARS BRANDIE 

Italian labels body FIMI has lowered its requirements for platinum and 
gold records. 

For singles, the gold disc qualification figure drops from 25,000 to 10,000 
units shipped; the platinum figure falls from 50,000 to 20,000. For albums, 
the new gold benchmark is 40,000 instead of 50,000; platinum is reduced 
from 100,000 to 80,000. A third album category, silver, has been introduced 
for album sales of 20,000 copies, while music DVDs will be awarded gold 
and platinum status for shipments of 15,000 and 30,000 units, respectively. 

FIMI declined to comment on the development. MARK WORDEN 

For the latest breaking news, go to billboard.biz. 

Jaybirds Fly Through 
Bluegrass On New CD 

BY LARRY LeBLANC 

TORONTO -Any argument about 
John Reischman & the Jaybirds being 
a leading bluegrass band can be settled 
by listening to their exceptional third 
album, "The Road West." 

The set was released Feb. 1 in 
Canada by Vancouver -based artists' col- 
lective Corvus Records, distributed 
nationally by Festival Distribution in 
Vancouver. It is available in the United 
States through the band's Web site. 

The album is a follow -up to "John 
Reischman and the Jaybirds" (2001) 
and "Field Guide" (2002), both issued 
in Canada by Corvus and in the United 
States by Copper Creek Records in 
Roanoke, Va. 

Led by mandolinist/composer 
Reischman, the Jaybirds include Trisha 
Gagnon (acoustic bass /vocals) from 
Chilliwack, British Columbia; Jim 
Nunally from the San Francisco Bay 
Area (guitar /vocals); Seattle's Nick 
Hornbuckle (five- string banjo); and 
Greg Spatz (fiddle) from Spokane, Wash. 
The 5- year -old unit regularly plays 
throughout North America and in 2003 
toured Denmark, Germany and France. 

Since coming to prominence with 
the Tony Rice Unit and the Good 01' 
Persons in the 1980s, Reischman has 
been a notable figure in bluegrass cir- 
cles. He has also carved out a formida- 
ble reputation performing with folk 
and jazz artists. He has appeared on 
recordings by Americans Neko Case, 
Kathy Kallick, Sally Van Meter and 
Kate MacKenzie, as well as those by 
Canadians Raffi, Cindy Church and 
Susan Crowe. 

Reischman moved from the Bay Area 
to Vancouver 14 years ago after meeting 
his wife, Gwendolyn, who lived there. In 
1991, Rounder Records released his 
debut solo album, the aptly titled "North 
of the Border." "I didn't have much to 
pack up, just my mandolin and a few 

things," he says. "I don't think I would 
move back now. Too many people. Also, 
Canada's west coast feels much like the 
West Coast of the U.S." 

"John has a real strong reputation 
in the bluegrass field, and it's irrele- 
vant where he's living," says Mark D. 

Moss, editor /executive director of Sing 
Out magazine. "From his association 
with the Tony Rice Unit, he achieved 
props in the [bluegrass] community 
that have let him move beyond it." 

Reischman was featured on the 
cover of the debut issue of Canada's 

JOHN REISCHMAN &THE JAYBIRDS: ELITE 

CANADIAN BLUEGRASS ACT 

Bluegrass North magazine in Sep- 
tember 2004. "He's the most famous 
bluegrass musician we have in 
Canada," says Connie Jean Thiessen, 
managing editor of the Vancouver - 
based publication. 

Reischman formed the Jaybirds to 
perform original instrumentals from 
his 1999 Corvus album "Up in the 
Woods." The band soon added vocals 
and old -time songs, as well as bluegrass 
material by Bill Monroe, the Stanley 
Brothers, Flatt & Scruggs and others. 
"I had always liked Bill Monroe -style 
traditional bluegrass and old -time 
music. I wanted to have a band to play 
it," Reischman explains. 

Domino 
Continued from page 41 

"I said, Well, there is this label called 
Domino that had made an inquiry ...' 
and I heard my lawyer falling out of his 
chair," Yorkston recalls. "He called me 
an idiot and suggested I contact Dom- 
ino straight away." 

Within a week, Yorkston was signed 
to the label, which issued his debut 
album, "Moving Up Country," in 2002. 
His follow -up, "Just Beyond the River," 
was released to critical acclaim in 2004. 

The artist has nothing but praise for 
Bell's approach. "Domino let me record 
my second album in a big studio, with 

a name producer [Kieran Hebden, aka 
Four Teti, without having heard a sin- 
gle note of any of the songs," he says. "I 

don't know if that's unique, but I sus- 
pect it's not very common." 

Former Pavement singer Stephen 
Malkmus says he also went with Dom- 
ino when relations turned sour with 
another label. 

"With his enthusiasm and energy, 
[Bell] made it clear that he was amped 
to be working with Pavement," recalls 
Malkmus, whose latest solo album is 
due from the label in May. 

ROCK'N'ROLL HEART 
Although he describes himself as 

a rock'n'roller at heart, Bell's eclec- 
tic roster extends to the electronica 
of Four Tet and the dark blues of 

London -based duo the Kills. 
Domino also retains the European 

rights to most of Elliott Smith's cata- 
log, including the posthumous album 
"From a Basement on the Hill" (2004). 

"For me, music has to be interest- 
ing, exciting or innovative," Bell says. 
"It's hard to say what makes me go for 
an act; it's really just gut feeling." 

He is quick to praise earlier U.K. 
indie label icons like Martin Mills (Beg- 
gars Banquet), Alan McGee (Creation) 
and Daniel Miller (Mute), who all 
offered support and encouragement 
through the years, Bell says. 

Miller, who continues as chairman of 
Mute following its acquisition by EMI 
three years ago, reciprocates the praise. 

Bell "has done exactly what he 
wants. He has stuck to his guns 

musically and hasn't compromised," 
Miller says. "And he has great taste. 
He has created a great label." 

Bell rules out the possibility of sell- 
ing Domino, which he owns with its 
business manager, Harry Martin, and 
an undisclosed third partner. 

Yet Bell takes a pragmatic view of 
the state of the music industry. "The 
CD as a format is in trouble," he says, 
adding that Domino embraces down- 
loading and other digital solutions. "It 
would be madness not to. If people 
don't want CDs, that doesn't mean 
they don't want music." 

In the meantime, Bell aims to stick 
to releasing an average of 12 albums 
per year. 

"One fantastic record a month," he 
says, "is enough to nourish us." 

Though the Jaybirds work within 
the bluegrass tradition, they sound dif- 
ferent from other bluegrass units. This 
is evident on the new album, which bal- 
ances seven originals with bluegrass 
and traditional repertoire. 

"We have our own sound," Reis - 
chman says. "It's the combination of 
individuals, but it is also because our 
material is heavily influenced by 
[American] old -time music." 

MULTIPLE INFLUENCES 
Born in Ukiah, Calif., Reischman 

began playing guitar at 12, exploring 
fingerpicking and blues styles before 
discovering the mandolin at 17. He 
recalls seeing Missouri -born bluegrass 
group the Dillards on TV's "The Andy 
Griffith Show," playing the hot -picking 
backwoods Darlin Family. "I got into 
bluegrass and roots music though 
country rock bands like the Byrds, the 
Burrito Brothers and the Buffalo 
Springfield," he says. "On PBS, you 
would see different national folk festi- 
vals. That's how I saw Bill Monroe for 
the first time." 

Reischman was greatly influenced by 

jazz guitarist Django Reinhardt and 
such bluegrass -based mandolin players 
as Frank Wakefield, Sam Bush and Andy 
Statman, as well as the jazz stylings of 
Jethro Bums and Tiny Moore. He also 
explored the sounds of Brazilian choro 
and Puerto Rican jibaro music. 

In the mid -'70s, like many others, 
Reischman was enthralled by the David 
Grisman Quintet and other musicians 
in the Bay Area who were developing 
"Dawg music." The genre, which took 
its title from Grisman's nickname, 
couples traditional bluegrass with late - 
'40s small -combo jazz. 

Tony Rice, one of the most innova- 
tive exponents of the flat -picked steel - 
string acoustic guitar, left the Grisman 
Quintet after three years to form the 
Tony Rice Unit. As an original member 
of this jazz -laced band, Reischman 
greatly expanded the range of his play- 
ing. He appeared on the band's ground- 
breaking Rounder albums "Still Inside" 
(1981) and "Backwaters" (1982). 

Reischman has since recorded and 
performed world music with Brazil- 
ian-born multi -instrumentalist Celso 
Machado and with Salvador Ferreras 
and the Southern Cross Quintet, both 
in Vancouver. He also has recorded 
with and regularly performs in a 
Latin -jazz instrumental duo with 
Seattle guitarist John Miller. 

"With more than one music config- 
uration I don't feel I'm putting all my 
eggs in one basket," Reischman says. 
"I don't like to mix genres. When I play 
with the Jaybirds, I want to sound tra- 
ditional. With John I do jazz, swing 
and Latin music -which I also love. I 

also get to play with other folks and 
express myself." 
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Call: 1-800-223-7524 Today! 
Fax all ads to: 646 -654- 4798/99 or 

email to: jserrette @billboard.com 

Your ad includes a listing 
on billboard .com 

overt/million page views a month 
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ROYALTY MANAGER WANTED 

Sanctuary Records Group has immediate opening for a highly motivated Royalty 
Manager located in Raleigh, NC., New York and /or Maryland. This exciting oppor- 
tunity involves coordinating the start -up, data input and ongoing maintenance 
and development of the new computerized royalty system, validating recording 
costs and other artist charges, preparing royalty calculations and projections. 
This position will be a major liaison between our Finance and Business and 
Legal Affairs departments as well as deal w /auditors [Harry Fox Agency], artists, 
producers, writers, etc. Additional duties include review and verification of royalty 
statements and preparing various ad hoc management reports as required. You 

will supervise one employee and various temporary personnel as required. 

Candidates preferably have min. 2 years' experience in royalty administration, 
working knowledge of royalty computer systems, understanding of basic 
accounting principles & exceptional communication skills. Must be proficient in 

Microsoft Applications. Music industry experience a big plus. College degree 
preferred. We offer a generous benefits package & salary based on experience. 
Please email résumé & cover letter to: 

RoyaltyJobs@sanctuarygroup.com 

Sales & Marketing Manager Wanted 

DVD distributor looking for in house 
(NYC) sales manager. Travel a must. 
Results driven. Possesses excellent 

verbal and communication skills. Crea- 

tive thinking and passion for movies a 

must. Email: Rnigri @vintagehome.biz 

Record Co. seeks person to assist in all 

aspects of Artist and CopyRight Royalty 
Accounting. Must have good PC skills 
(Word, Access, PowerPoint & Excel). Min. 
AS Degree in Accounting Royalty, experi- 
ence a must, knowledge of Counterpoint 
Royalty System a +. Fax your résumé with 
Salary req. to: 718 -658 -3578. 

DUPLICATION /REPLICATION 

CD & DUD Manufacturing 

2500 CIV's 
Only $1999 

Includes: On Disc Printing Bar Code 
Full Color Printed Booklets Cello Wrapping 

1- 877 -633 -7661 
www.OddsOnRecording.com 

Visa Mastercard Amex Discover 

CD DVD CQRow SHAPED CD CASSETTE PACKAGING 

NEED CDs? 
the choice is 

CRYSTALCLEARR 
D I S O Si TAPE 

Trusted experience for over 30 years. 

1000 CDs $999! 
(co,npletel Retail Ready) 

000 Promo CD Pack $599! 
1000 DVDs $1499! 

(Complete! Retail Ready) 

-I - 800 -880 -0073 www.arystslcleercde. corn 

MEDIAWORKS®' RETAIL READY 

INTERNATIONAL, INC. 

1- 800 -211 -4689 7 7 J 
www.mediaworkscd.com INCLUDES GRAPHICS! 

MUSIC MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their peces, we 

are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: scorplomus @aol.com 

STORE SUPPLIES 

PLASTIC 
DIVIDER CARDS 

BLANK OR PRINTED 

800 -883 -9104 
ALL MAJOR CREDIT CARDS ACCEPTED 

REAL ESTATE 

2400 SF RECORDING 

STUDIO AVAILABLE 

OPPORTUNITY TO OWN 

MIXED -USE BUILDING. 

COLLECT RENTAL INCOME OF 

APPROX. $100,000/YR WHILE 

ENJOYING YOUR OWN 

RECORDING STUDIO. 

PROPERTY CONTAINS 1 APT, 2 

OFFICES, 2 RECORDING 

STUDIOS, A HISTORIC BAR, 

AND A KARATE SCHOOL. 

STEPS FROM SUBWAY TO 

MANHATTAN. 

FABULOUS OPPORTUNITY!!!' 

CALL DENISE: 917- 533 -5507 

DUPLICATION /REPLICATION 

CD CD -ROM, DVD SHAPE CD 
GRAPHIC DESIGN, PRINTING, PACKAGING 

r 

, 

WH= =ITALL 
COMES. TOGETHER 

DISC RSB 
a Call Sylvie fi61 -8153 
www:rsbdisc.çom 
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¡GAIN! 
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BR Ullll l«T Col K7' 
HOMEOWNERSHIP 

OPPORTUNITY DAY 
SAT. FEB 5, 1 PM 

AT THE BRADHURST COURT 
COMMUNITY ROOM 

300 WEST 145TH ST. NYC 
Meet the developer and learn how you 

can purchase a Co -op apt home and enjoy 
city living at an affordable price. 

NEW 1, 2 & 3 BEDROOM 
CO -OP APARTMENT HOMES 
MODEL APT. AVAIL FOR VIEWING 
ATTENDED LOBBY OUTDOOR GARDEN/PAIR) 

FITNESS ROOM PARKING GARAGE 
ON -SITE PATHMARK SUPERMARKET 

To RSVP for directions, 
or for more information please call: 
own A Home Realty 
212 -283 -1000 
www.BradhurstColurt.com 

The complete terms for the Cooperative 
Apartment are in an offering plan available 
from sponsor. File No. CC040001. 

ROYALTY PAYMENT 

Are you waiting for your 
Royalty check to arrive? 

Immediate CASH available for 

Your future royalties. 

www.usfco.com 

(877) 787 -3863 

WANTED TO BUY 

TOP $ PAID 

For: Cds, Lps Cassettes, 

Videos & DVDs 

Call (201) 986 -0909 

Fax (201) 986 -7755 

NOTICES /ANNOUNCEMENTS 

NOW YOU CAN RUN 4/ LOR IN YOUR 

ADVERTISING MESSAGE! 

FOR A FEW EXTRA DOLLARS YOU CAN RUN YOUR 

CLASSIFIED ADVERTISEMENT WITH LOR! 

CALL JEFF SERRETTE TODAY! 

1- 800 -223 -7524 - 646 -654 -4697 

I 

I1 
I :I I CLASSIFIED COVERS EVERYTHING 

- DUPLICATION 
REPLICATION - 

- VINYL PRESSING - 

- CD ROM SERVICES- 
- DVD SERVICES 

FOR SALE - 
- PROMOTION & 

MARKETING SERVICES - 
- MUSIC DISTRIBUTORS - 

- AUCTIONS - 
- RECORDING STUDIOS - 

- REAL ESTATE - 

- INVESTORS WANTED - 
- STORES FOR SALE - 

- EQUIPMENT FOR SALE - 

- STORE SUPPLIES - 
- FIXTURES - 

- CD STORAGE CABINETS - 
- DISPLAY UNITS - 

- PUBLICITY PHOTOS - 

- INTERNET/WEBSITE 
SERVICES - 

- BUSINESS SERVICES - 
- MUSIC INSTRUCTION - 

- BUSINESS 
OPPORTUNITIES - 

- COMPUTER /SOFTWARE - 
- MUSIC MERCHANDISE - 

- T- SHIRTS - 

- EMPLOYMENT 
SERVICES - 

PROFESSIONAL SERVICES - 

- DJ SERVICES - 
- FINANCIAL SERVICES - 

- LEGAL SERVICES - 
- LEGAL NOTICE - 

- ROYALTY AUDITING - 

- TAX PREPARATION - 

- BANKRUPTCY SALE - 

- COLLECTABLE - 

- PUBLICATIONS - 

- TALENT - 

- SONGWRITERS - 
- SONGS FOR SALE - 

- DEALERS WANTED - 

- RETAILERS WANTED - 

- WANTED TO BUY - 

CONCERT INFO - 
- VENUES - 
- NOTICES/ 

ANNOUNCEMENTS - 
- VIDEO - 

- MUSIC VIDEO - 
- POSITION WANTED - 

- LISTENING STATIONS - 
- FOR LEASE - 

DISTRIBUTION NEEDED - 
EDUCATION OPPORTUNITY - 

- HELP WANTED - 
- MASTERING - 

- AUDIO SUPPLIES - 

- ROYALTY PAYMENT - 
- PRINTING - 

- MUSIC PRODUCTION - 
- METAMUSIC - 

- STAGE HYPNOTIST - 
CD FAIRS & FESTIVALS - 

- MUSIC WEBSITES - 
- NEW PRODUCTS - 
- DOMAIN NAMES - 
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LISTENING STATIONS 

CD & DVD SAMPLING STATIONS 

Nakamichi - world- renowned for 
its high -end sound quality, state- of -the- 
art design and product dependability in 

the music industry. 

Standard features for all Nakamichi 
Sampling Stations: 

programmable first track 

informative play counter 

auto standby function 

dbí pro 705 headphones 

other advanced features 

Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 

dbi international 
Tel. (807) 468 -8494 
Email us at: info @dbiint.com 

Worldwide Distributor of 

rNakamichi° 
CD & DVD Sampling Stations 

We can customize your order 
to suit your specific needs. 

MB-K1000 SERIES TOWER 
5, 10 or 20 Disc Sampling Station 
in less than 2 sq.ft. of floor space 

16 

w w w . d b i i n t. c o m 

T-SHIRTS 

BACK/TIME FASHION 
Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 
or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520 -443 -0100) 

PROFESSIONAL SERVICES 

NOW MANUFACTURING DVD's IN -HOUSE CALL FOR DETAILS 

300 PCDe: $775.00 

1 000 PÇDe: $1099.00 

includes: I -color booklet & 

I -color CD label from print -ready 
film, jewelbox, shrinkwrap 

Includes: 4 -color booklet & 

2 -color CD label from print -ready 
film, jewelbox, shrinkwrap 

D.J. VINYL PROMO 
10 0 12" VINYL $799.00 Additional LP's: $1.30 sac, 

500 12" VINYL $1,249.00 REORDER5699.00 

I 0 0 0 12" VINYL $1,779.00 REORDER- $1199.00 

PACKAGES INCLUDE WHITE JACKET w/ NU MASTERING FULL PROCESSING 

TEST PRESSINGS 2.COLOR LABELS Estock baáground) SHRINKWRAP QUICK TURN AROUND 

Use Isaut 
lidtad_ 
d'eNx ) y1 
dmrttbrdJÍ ` 

ASK FOR OUR FREE BROCHURE! 

P. ral 

0 Rainbo Records CD DVD VINYL CASSETTE 

1138 Berkeley St. Santa Monica, CA 90404 (310) 829.3476 
'9 Fax: (310) 828 -8765 www.rainborecords.com info(á)rainborecords.com 

Emma 
Continued from page 13 

Early supporters include WQSX 
Boston and KBIG Los Angeles. Con- 
currently, the label is servicing remixes 
of second single "Maybe" to club DJs. 

PROFESSIONAL SERVICES 

1,000 CDs 
in full -color jackets for just 

Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com/bb 

REAL -LIFE FULL SERVICE 

PROTECTION AGENCY 

Bodyguards /Personal /Executive Protection, 

Witness Protection, Protective Chauffeurs', 

Security Services, Courier Services; more 

services listed on website! "Se Habla Espanol" 

772 -370 -6411, www.protectionspecialist.com 

License # A- 9900365/8- 2000018 

TALENT 

DRUMMER NYC 
EXPERIENCED PROFESSIONAL LOOKING 

FOR ESTABLISHED NATIONAL ACT. I AM 

ESPECIALLY SUITED FOR SUPER CHARGED 

MUSIC. I HAVE VIDEO DEMO AVAILABLE - 

MIKE 

631- 664 -2368 

FOR SALE 

AUDIO & VIDEO 
STUDIO 

NEAR STRIP IN 
VEGAS 

Wardley Business 
Specialists 

Marshall Davis 
702 -497 -7725 

PUBLICATIONS 

INDUSTRY PROS 
ALWAYS NEED MOTIVATION* 

GET YOUR COPY @ 
www.mrjamesthomas.com 

or BARNES & NOBLE 
[MENTION THIS AD 8 GET A FREE T- SHIRTI 

310- 493 -6114 

While Emma's strength at non - 
dance radio formats remains to be seen, 
her Internet presence has been steadily 
increasing on such Web sites as Artist 
Direct, Apple Computer's iTunes Music 
Store and AOL. 

The five -track "Free Me Digital EP" 
was available on iTunes the last week 
in December; it has remained in the 
site's top 100 pop downloads ever 
since. At AOL, the video for "Free Me" 
was streamed more than 360,000 
times between Dec. 31 and Jan. 6, 
making it the fourth - most -played 
video of that week. 

"All this interest in Emma has been 
encouraging," Braverman adds. "For 
us, it has been about reintroducing 
Emma to the 40 million Spice Girls fan 
base around the world." 

Indeed, Emma will maintain a busy 
schedule while on a two -week U.S. 
promo tour, appearing on "The Early 
Show," "Live With Regis and Kelly" and 

'The Tony Danza Show," among others. 
Emma, who has enjoyed recent cov- 

erage in consumer publications like 
Jane, Rolling Stone, Blender, Out and 
FHM, appears on VH1's "I Love the 
90s: Part Deux," which premiered Jan. 
17. The artist is also a "Hot Spot" pick 
on vhl.com. 

Admittedly nervous about "making 
it as a solo artist" in the United States, 
Emma adds that she also feels quite 
comfortable. "I'm very lucky that I was 
able to make the album that I wanted 
to. Hopefully, people will listen to it 
without judging me on the past." 

That said, Emma is aware that her 
Spice Girls history-the positives and 
the negatives -is a major part of her 
package. "People have watched me 
grow up in the media," she says. "Being 
a part of the group gave me the oppor- 
tunity to go solo. Now its time to share 
my own story with others who may 
only know one part of my life." 

Dupri 
Continued from page 5 

such signings as Brooke Valentine and 
Guerilla Black. 

R&B/hip -hop music is ingrained 
in popular culture today, Serletic 
adds. "We've built a lane for Jermaine 
to get on -and to do what needs to 
be done." 

Dupri's proven track record of 
finding, developing and nurturing 
talent is not lost on Serletic or 
Mestel, nor is the fact that he is a 
savvy businessman. 

"Jermaine is a very unique entre- 
preneur," Mestel says. "He's a 
proven hitmaker, but he also knows 
how to run a company. He's the 
complete package." 

Serletic concurs: "He can find the 
talent, make a hit song and see it 
through to marketing and promo- 
tion. He's creative and visionary, but 

he balances this with financial 
responsibilities." 

Through the years, Dupri has 
worked with numerous acts, 
including Usher, Alicia Keys, TLC, 
Whitney Houston, Chingy, Ludacris 
and Mariah Carey. His agreement 
with Virgin allows him to work 
with artists outside the Virgin/EMI 
network. 

In its new home, So So Def will 
grow, Dupri notes. "At Columbia, it 
was about building the brand," he 
says. "I continued building it at 
Arista. Now, it's about maximizing 
the So So Def brand." 

In addition to Da Brat, So So Defs 
roster includes Daz Dillinger, T. 

Waters, Kid Slum and Maestro. 
Dupri is also the executive pro- 

ducer of Janet Jackson's new album, 
which he says should be out in the 
fourth quarter. 

"Virgin never really had a true 
urban department," Dupri says. "But 
that's changing. This is a new day for 
urban music at Virgin." 

PUBLICATIONS 

COMPLETE 

DIRECTORY 

OF MUSIC 

INDUSTRY 

CONTACTS 

Guitars 
Rule! 

Iùknass War 

8 At bosom 
Axe Colmar 

PIAS 

J.H 

includes shipping ($18.95 overseas) 

Includes: City by city club directory Tape/disc services A &R directory 

Music services directory Music industry websites PLUS -Exclusive: 

Darkness dude Justin Hawkins & his awesome Axe collection And much more! 
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Foster To Share Family Life With Fox Viewers 

Grammy Award- winning producer/ 
songwriter David Foster has signed a 
deal with Fox for his own reality 
series, which the network will start 
airing later this year. 

Foster's still- 
untitled show 
will document 
his home life 

with wife Linda 
Thompson and 
her two adult 
sons, Brandon 
Jenner and 
Brody Jenner, 
who have moved 
back in with Fos- 
ter and Thomp- 

artists as Celine Dion, Whitney Hous- 
ton and Natalie Cole. His current pro- 
tégés are Josh Groban, Michael Bublé 
and Renee Olstead, all of whom are 
signed to Foster's Warner Music 

Tuned In 
Thelube. 

By Carla Hay 
chay @billboard.com 

son. According to 
Fox, the show will focus on Foster's 
clashes with his stepsons, whose 
hard -partying lifestyle causes prob- 
lems in the family. 

Foster is one of the few people with 
more than a dozen Grammys (he has 
14). His wins include work with such 

FOSTER: AT HOME WITH LINDA AND SONS 

Group -affiliated 143 Records. 
Foster's co- arrangement of 

Olstead's song "Summertime" netted 
him a nomination (best instrumental 
arrangement accompanying a vocal- 
ist) for the 47th annual Grammys, 
which CBS will televise Feb. 13 from 
the Staples Center in Los Angeles. 

It remains to be seen if Foster's 
reality show will be a hit; the last time 
Fox did a reality show with a music 
mogul -Richard Branson's "The 
Rebel Billionaire: Branson's Quest for 
the Best" -the series flopped. 

According to Nielsen Media 
Research, "The Rebel Billionaire" 
finished its season with an average 
of just 4 million U.S. viewers per 
episode. 

GRAMMY SWAN SONG: Longtime 
Grammy Awards executive producer 
Pierre Cossette of Cossette 
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MARIO LET ME LOVE YOU 
NAS BRIDGING THE GAP 
T.I. BRING EM OUT 
TWEET TURN DA LIGHTS OFF 
OMARION O 
SNOOP DOGO LETS GET BLOWN 
EMINEM TOY SOLDIER 
LLOYD BANKS KARMA 
JADAKISS U MAKE ME WANNA 
SLIM THUG LIKE A BOSS 
FANTASIA TRUTH IS 
GHETTO BOYS YES YES YA'LL 
FABOLOUS BABY 
KANYE WEST KANVA WORKOUT 
THE GAME HOW WEE DO 
CIARA I,2 STEP 
ALICIA KEYS KARMA 
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SHANIA TWAIN DONT 
BRYAN FERRY WILL YOU LOVE ME TOMORROW 
TOBI KEITH I LOVE THIS BAR 
PAUL WESTERBERG LOVE UNTOLD 
LosAnn WOMACK I HATE MYSELF IN THE MORNING 
GLENN CUMMINGS BIG 
JOSH GRACIN NOTHIN TO LOSE 
JULIE ROBERTS WAKE UP OLDER 
LMNN RIMES NOTHING BOUT LOVE MAKES SENSE 
GRETCHEN WILSON THINK ABOUT CHEATIN 
THE POLICE MESSAGE IN A BOTTLE 
ALISON KRAUSS RESTLESS 
NEIL YOUNG LONG MAY YOU RUN 
BRITTANY WELLS FROM HARMS WAY 
RAZORLIGHT GOLDEN TOUCH 
TRENT WILLMAN HOME SWEET HOLIDAY INN 
JOE NICHOLS WHATS A GUY GOTTA DO 
BUDDY MILLER WORRY TO MUCH 
MIRANDA LAMBERT ME AND CHARLIE TALKING 
SAWYER BROWN MISSION TEMPLE FIREWORKS STAND 
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T.I. BRING EM OUT 
GHETTO BOYS YES YES YA'LL 
SLIM THUG LIKE A BOSS 
THE GAME HOW WEE DO 
OMARION O 
NAS BRIDGING THE GAP 
TWEET TURN DA LIGHT'S OFF 
EMINEM TOY SOLDIER 
LLOYD BANKS KARMA 
KANYE WEST KANYA WORKOUT 
JADAKISS U MAKE ME WANNA 
FANTASIA TRUTH IS 

FABOLOUS BABY 
SNOOP DODO DROP IT LIKE ITS HOT 
TRICK DADDY LETS GO 
CIARA 1.2 STEP 
ALICIA KEYS KARMA 
CHINGY BALLA BABY ( REMIX) 
YOUNG BUCK RIDE WITH ME 
JA RULE NEW YORK 
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LLOS IRACUNDOS PUERTO MONT 
OS CHALCHALEROS DESPEDID 
SELENA AMOR PROHIBODO 
CHAYANNE AUN SIGLO SIN TI 

PLASTILINA MOSH PELIGROSO POP 
ALEXANDRE PIRES OUITEMOSNOS LA ROPA 

LEONARDO FAVIO FOTO DE CARNET 
BANDA BLANCA SOPA DE CARACOL 
CASA'S LA CADERONA 
JUANES FOTOGRAFIA 
SHAKIRA THE ONE 

DIEGO TORRES OUE NO ME PIERDA 
VIRGINIA LOPEZ CARMELO DI LIMON 
TIGRES DEL NORTE REYNA DEL SUR 

ODIE BERMUDEZ ANTES 
FABULOSOS CADILLAC MATADOR 

LOS VISCONTIS VENENO 
KUMSIA KINGS 8 OZOMATLI MI GENTE 

CHRISTIAN VOLVER A AMAR 

MANA PUERTO DE SAN BLAS 

ENN COOPER & R. MORAN 212-576-1446 
W W W.TV 2GNE W YORK.COM 

Productions is retiring from that role 
after this year. Cossette has produced 
the Grammys telecast for 35 years. 

For the 2006 ceremony, Ken 
Ehrlich will continue as executive 
producer, and John Cossette will 
rise from supervising producer to 
executive producer. 

Pierre Cossette will continue pro- 
ducing on Broadway. His credits 
include "The Will Rogers Follies" 
and "Tommy Tune Tonite" and he is 

developing a musical inspired by the 
life of Woody Guthrie. 

`IDOL' CHANGES: In a Jan. 20 tele- 
conference, "American Idol" execu- 
tive producer Nigel Lythgoe said that 
this season's finalists (who for the 
first time will be an equal number of 
males and females) will not live in a 
house together, as in past seasons, 
but in apartments. Lythgoe said 
"American Idol" wants to focus less 
on how the contestants get along and 
more on their singing performances. 

Although guest judges were part of 
the audition process for the first time 
this season, guest judges will not 

regularly appear during the show's 
viewer -voting phase, as they have in 
the past. In the case of a tie on a four - 
judge panel, Lythgoe said, "Idol" 
judge Simon Cowell makes the final 
decision, since he represents the label 
(S/19/BMG) that releases records 
from "Idol" winners. 

The fourth -season premiere of 
"American Idol" Jan. 18 scored mas- 
sive ratings: 33.6 million U.S. viewers, 
according to Nielsen Media Research. 
The third- season premiere drew 29 
million U.S. viewers. 
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SNOOP DOGE, LET'S GET BLOWN 

USHER, CAUGHT UP 

THE GAME. HOW WE DO 

TWIST& HOPE 

FABULOUS, BABY 

T.I., BRING 'EM OUT 

TRILLVILLE, SOME CUT 

OMARION, O 

SUM THUG, LIKE A BOSS 

GUERILLA BLACK YOU'RE THE ONE 

LUDACRIS. GET BACK 

FANTASIA, TRUTH IS 

ASHANTI, ONLY U 

NELLY. NA- NANA -NA 

LLOYD BANKS, KARMA 

OUTKAST, GHETTO MUSICK 

UL JON &THE EAST SIDE BOYZ, WHAT U GON' 00 
TYRA, COUNTRY BOY 

TRICK DADDY, SUGAR IGIMME SOME( 

JENNIFER LOPEZ, GET RIGHT 

JADAKISS, U MAKE ME WANNA 
SNOOP DOGG, DROP IT LIKE ITS HOT 

CLARA, 1, 2 STEP 

JA RULE. NEW YORK 

MARIO, LET ME LOVE YOU 

DESTINY'S CHILD, SOLDIER 

EE -DE LET'S GET TO IT (THE KRUNK LOVE SONG) 

RAZAH, FEEL SO GOOD 

NELLY, OVER AND OVER 

KESHIA CHANTS BAD BOY 

AUCIA KEYS, KARMA 

JA RULE, WONDERFUL 
EMINEM, LIKE TOY SOLDIERS 

TERROR SQUAD. TAKE ME HOME 

JIM JONES, UP TOP CRUNK 

AKON, GHETTO 

UL JON & EAST SIDE BOYZ, ROLL CALL 

JAllY JEFF & FRESH PRINCE THE FRESH PRINCE OF BEL AIR 

BABY. SITYNE ON 

UL' WYTE, I SHO WILL 

NEW ONS 
TYRA, COUNTRY BOY 

EE -DE LET'S GETTO IT (THE KRUNK LOVE SONG) 

RAZAH, FEEL SO GOOD 
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RASCAL BAITS, BLESS THE BROKEN ROAD 

KEITH URBAN, YOU RE MY BETTER HALF 

GRETCHEN WILSON. WHEN I THINK ABOUT CHEATIN 

ALAN JACKSON, MONDAY MORNING CHURCH 

BIG & RICH, HOLY WATER 

BRAD PAISLEY, MUD ON THE TIRES 

KENNY CHESNEY, OLD BLUE CHAIR 

SHANIA TWAIN, DON'TI 

KENNY CHESNEY. ANYTHING BUT MINE 
SAWYER BROWN, MISSION TEMPLE FIREWORKS STAND 

DARRYL WORLEYY , AWFUL BEAUTIFUL LIFE 

LEE ANN WOMACK, I MAY HATE MYSELF IN THE MORNING 

NELLY, OVER AND OVER 

JOUE ROBERTS, WAKE UP OLDER 

MARTINA MCBRIDE GOD'S WILL 

JIMMY BUFFETT WIMARONA MCBRIDE, TRIP AROUNDTHE SUN 

RASCAL RATES, FEELS UKE TODAY 

JOSH GRACIN. NOTHIN' TO LOSE 

LEANN RIMES. NOTHIN 'BOUT LOVE MAKES SENSE 

CHARUE ROBISON, EL CERRITO PLACE 

LORETTA LYNN. PORTLAND, OREGON 

JAMIE O'NEAL TRYING TO FIND ATLANTIS 

JOHN MELLENCAMP, WALK TALL 

SHANIA TWAIN, PARTY FOR TWO 
AUSON KRAUSS & UNION STATION, RESTLESS 

REBA MCENTIRE, HE GETS THAT FROM ME 

SHEDAISY COME HOME SOON 

PAT GREEN DON'T BREAK MY HEART AGAIN 

JOE NICHOLS, WHAT'S A GUY GOTTA DO 

AMY DALLEY, I WOULD CRY 

ANDY GRIGGS, IF HEAVEN 

PHIL VASSAR, I'LL TAKE THAT AS A YES 

BRAD PAISLEY, WHISKEY LULLABY 

BILLY DEAN. LET THEM BE LITTLE 

MIRANDA LAMBERT, ME AND CHARLIE TALKING 

TIFT MERRIIT, GOOD HEARTED MAN 
KEITH URBAN. YOU'LL THINK OF ME 

CROSS CANADIAN RAGWEED, ALABAMA 
SUGARLAND, BABY GIRL 

TIM MCGRAW, LIVE LIKE YOU WERE DYING 

NEW ONS 
TERRI CLARK THE WORLD NEEDS A DRINK 
AARON UNES, WAITIN ON THE WONDERFUL 

JEFFREY STEELE. ONCE A COWBOY 
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JENNIFER LOPEZ, GET RIGHT 

GREEN DAY, BOULEVARD OF BROKEN DREAMS 

DESTINY'S CHILD, SOLDIER 

MARIO, LET ME LOVE YOU 

USHER, CAUGHT UP 

EMINEM, LIKE TOY SOLDIERS 

LINDSAY LORAN, OVER 

CIARA, 1.2 STEP 

THE GAME, HOW WE DO 

SIMPLE PLAN, SHUT UP 

LUDACRIS, GET BACK 

TWIST& HOPE 

MY CHEMICAL ROMANCE, I'M NOT OK U PROMISE( 

KELLY CLARKSON, SINCE U BEEN GONE 

JESSE MCCARTNEY, BEAUTIFUL SOUL 

ASHLEE SIMPSON, SHADOW 

ASHLEE SIMPSON, AUTOBIOGRAPHY 

SNOOP DOUG. LET'S GET BLOWN 

RYAN CABRERA, TRUE 

JOHN MAYER. DAUGHTERS 

ASHLLE SIMPSON, LOVE MAKES THE WORLD GO ROUND 

ASHLEE SIMPSON, SURRENDER 

KILLERS, SOMEBODY TOLD ME 

TYLER HILTON, WHEN IT COMES 

THE KILLERS, MR. BRIGHTSIDE 

JET. LOOK WHAT YOU'VE DONE 

TI., BRING EM OUT 

GWEN STEFANI RICH GIRL 

PETEY PABLO. FREEK -A -LEEK 

YELLOWCARD, OCEAN AVENUE 

STEVIE WONDER, HIGHER GROUND 

UL JON &THE EAST SIDE BOYZ, GET LOW 

KANYE WEST, THROUGH THE WIRE 

JET, ARE YOU GONNA BE MY GIRL 

OUTKAST, HEY YA 

JESSICA SIMPSON, WITH YOU 

HOOBASTANK, THE REASON 

HOOBASTANK DISAPPEAR 

USHER, YEAH 

KANYE WEST, JESUS WALKS 

NEW ONS 
USHER, CAUGHT UP 

LINDSAY LOHAN, OVER 

SIMPLE PLAN. SHUT UP 

1 

2 

3 

4 

5 

6 

8 

0 
11 

12 

13 

IA 

15 

16 

17 

18 

19 

20 
21 

22 

23 
24 

25 

26 
27 

28 

29 

30 
31 

32 

33 
34 

35 
36 

17 
38 

39 
/a 

1515 Broadway, New York. NV 10036 

GREEN DAY, BOULEVARD OF BROKEN DREAMS 

NELLY, OVER ASO OVER 

DESTINY'S CHILD, SOLDIER 

GAVIN DEGRAW, I DON'T WANT TO BE 

KELLY CLARKSON, SINCE U BEEN GONE 

JENNIFER LOPEZ, GET RIGHT 

UZ ALL BECAUSE OF YOU 

EMINEM, LIKE TOY SOLDIERS 

JOHN MAYER, DAUGHTERS 

LENNY KRAVITZ, LADY 

GWEN STEFANI. RICH GIRL 

USHER, CAUGHT UP 

SNOW PATROL RUN 

MIL LAVIGNE, NOBODY'S HOME 

KEANE, SOMEWHERE ONLY WE KNOW 

JOHN MELLENCAMP, WALK TALL 

MAROONS, SUNDAY MORNING 

SNOOP DOGG, DROP IT LIKE ITS HOT 

JET, LOOK WHAT YOU'VE DONE 

G00 G00 DOLLS, GIVE A LITTLE BR 
CROSSFADE, COLD 

THE KILLERS, MR. BRIGHTSIDE 

VELVET REVOLVER, FALL TO PIECES 

HOWIE DAY, COLLIDE 

JOSS STONE RIGHT TO BE WRONG 
GOOD CHARLOTTE, I JUST WANNA LIVE 

USHER AND AUCIA KEYS, MY Boo 
MAROONS, SHE WILL BE LOVED 

MAROONS, THIS LOVE 

DAMIEN RICE, THE BLOWER'S DAUGHTER 

UNKIN PARK. BREAKING THE HABIT 
HOOBASTANK. THE REASON 

MOTLEY CRUE, IF I DIE TOMORROW 

EMINEM, JUST LOSE IT 

AUCIA KEYS, KARMA 
SWITCHFOOT. DARE YOU TO MOVE 

U2, VERTIGO 

KELLY CLARKSON, BREAKAWAY 

ASHANTI, ONLY U 

ALICIA KEYS, IF I AIN'T GOT YOU 

NEW ONS 
USHER. CAUGHT UP 

SNOW PATROL RUN 

200 Jericho Guadrangle, Jericho, NY 11783 

GREEN DAY, BOULEVARD OF BROKEN DREAMS 

MY CHEMICAL ROMANCE I'M NOT OK 11 PROMISE( 

GWEN STEFANI, RICH GIRL 

GOOD CHARLOTTE. I JUST WANNA LIVE 

SUM 41, WERE ALL TO BLAME 

KILLERS, MR. BRIGHTSIDE 

USED, ALL THAT I'VE GOT 

JIMMY EAT WORLD, WORK 

SLIPKNOT, VERMILION 
SUGARCULT, SHE'S THE BLADE 

JET, LOOK WHAT YOU'VE DONE 

BUNK -182, ALWAYS 

COHEED & CAMBRIA. BLOOD RED SUMMER 

EMINEM, LIKE TOY SOLDIERS 

MUSE, HYSTERIA 

U2, ALL BECAUSE OF YOU 

DESTINY'S CHILD, SOLDIER 

UNWRITTEN LAW, SAVE ME 

JENNIFER LOPEZ, GET RIGHT 

TAGNG BACK SUNDAY, THIS PHOTOGRAPH IS PROOF I ANON 20111110211 

SIMPLE PLAN, SHUT UP 

THREE DAYS GRACE HOME 

FRANZ FERDINAND. THIS FIRE 

MODEST MOUSE. OCEAN BREATHES SALTY 

NEW FOUND GLORY. I DON'T WANNA KNOW 
KELLY CLARKSON, SINCE U BEEN GONE 

SIMPLE PLAN, WELCOME TO MY LIFE 

MARILYN MANSON, PERSONAL JESUS 

CIARA, 1, 2 STEP 

HOOBASTANK. DISAPPEAR 

NEW ONS 
JIMMY EAT WORLD. WORK 

UNWRITTEN LAW, SAVE ME 

SIMPLE PLAN, SHUT UP 

KASABIAN, CLUB FOOT 

SUM 41. PIECES 

USHER, CAUGHT UP 
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LEANN RIMES, NOTHIN BOUT LOVE MAKES SENSE 

DARRYL WORLEY. AWFUL BEAUTIFUL LIFE 

REBA MCENTIRE, HE GETS THAT FROM ME 

ALAN JACKSON, MONDAY MORNING CHURCH 

BRAD PAISLEY, MUD ON THE TIRES 

KEITH URBAN, YOU'RE MY BETTER HALF 

GRETCHEN WILSON. WHEN I THINK ABOUT CHEMIN' 

SHANIA TWAIN, DON TI 

BILLY DEAN, LET THEM BE LITTLE 

TERRI CLARK THE WORLD NEEDS A DRINK 

CRAIG MORGAN, THATS WHAT I LOVE ABOUT SUNDAY 

JOE NICHOLS, WHAT'S A GUY GOTTA DO 

LEE ANN WOMACK, I MAY HATE MYSELF IN THE MORNING 

ANDY GRIGGS, IF HEAVEN 

BIG & RICH. HOLY WATER 

JOSH GRACIN. NOTHIN' TO LOSE 

MARTINA MCBRIDE, GOD'S WILL 

SUGARLAND, BABY GIRL 

KENNY CHESNEY, ANYTHING BUT MINE 

RASCAL FLATTS, BLESS THE BROKEN ROAD 

JAMIE O'NEAL TRYING TO FIND ATLANTIS 

MIRANDA LAMBERT, ME AND CHARLIE TALKING 

TRENT WIUMON. HOME SWEET HOLIDAY INN 

KENNY CHESNEY, OLD BLUE CHAIR 

JULIE ROBERTS, WAKE UP OLDER 

PHIL VASSAR. I'LL TAKE THAT AS A YES 

PAT GREEN, DON'T BREAK MY HEART AGAIN 

AUSON KRAUSS & UNION STATION, RESTLESS 

BLAKE SHELTON, SOME BEACH 

CHELY WRIGHT, THE BUMPER OF MV SUN 

NEW ONS 
KENNY CHESNEY, OLD BLUE CHAIR 
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THE GAME, HOW WE DO 

LUDACRIS, GET BACK 

T.I., BRING' EM OUT 

JENNIFER LOPEZ GET RIGHT 

DESTINY'S CHILD, SOLDIER 

UL JON & THE EAST SIDE BOYZ, WHAT U CON' DO 

SNOOP DOGO, LET'S GET BLOWN 

CIARA, 1, 2 STEP 

EMINEM, LIKE TOY SOLDIERS 

MY CHEMICAL ROMANCE I'M NOT OK II PROMISEI 

KILLERS, MR. BRIGHTSIDE 

FRANZ FERDINAND, THIS FIRE 

MUSE, HYSTERIA 

GREEN DAY, BOULEVARD OF BROKEN DREAMS 

U2, ALL BECAUSE OF YOU 

CROSSFADE COLD 

SNOOP DOGG, DROP IT LIKE ITS HOT 

JIMMY EAT WORLD, WORK 

MODEST MOUSE, OCEAN BREATHES SALTY 

HOOBASTANK, DISAPPEAR 

NELLY, OVER AND OVER 

MOS DEE, GHETTO ROCK 

FABULOUS. BABY 

UL JON & EAST SIDE BOYZ ROLL CALL 

COHEED & CAMBRIA, BLOOD RED SUMMER 

ASHANTI, ONLY U 

UNWRITTEN LAW, SAVE ME 

TAXING BACK SUNDAY, THIS PISTO GM3H IS PROOF a KNOW YOU KNOM 

UL SCRAPPY, NO PROBLEM 

GOOD CHARLOTTE, I JUST WANNA UVE 

NEW ONS 
CROSSFADE, COLO 

U2, ALL BECAUSE OF YOU 

JIMMY EAT WORLD, WORK 
UNWRITTEN LAW, SAVE ME 
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BILLY TALENT, NOTHING TO LOSE 

USHER, CAUGHT UP 

K -OS, MAN I USED TO BE 

SUM 41, PIECES 

THREE DAYS GRACE, HOME 

CIARA. I.2 STEP 

UZ ALL BECAUSE OF YOU 

KILLERS, MR. BRIGHTSIDE 

KELLY CLARKSON, SINCE U BEEN GONE 

SNOOP DOGS, DROP IT UKE ITS HOT 

EMINEM, LIKE TOY SOLDIERS 

GREEN DAY. BOULEVARD OF BROKEN DREAMS 

GWEN STEFANI. RICH GIRL 

KESHIA CHANTE. LET THE MUSIC TAKE YOU 

ASHLEE SIMPSON, LALA 

MELANIE DURHAM, LET ME 
GOOD CHARLOTTE, I JUST WANNA LIVE 

TEA PARTY, STARGAZER 

SIMPLE PLAN, SHUT UP 

JENNIFER LOPEZ GET RIGHT 

ASHANTI, ONLY U 

PROIET ORANGB (PROJECT ORMGEL TELL A.. JUR 1Re,J: 

MARIO. LET ME LOVE YOU 

AVRIL L AVIGNE. NOBODY'S HOME 

SKYE SWEETNAM, NUMBER ONE 

DESTINY'S CHILD, LOSE MY BREATH 

U2 VERTIGO 

NELLY, OVER AND OVER 

TWIST& HOPE 

USED, ALL THAT I'VE GOT 

NEW ONS 
SIMPLE PLAN, SHUT UP 

SKYE SWEETNAM, NUMBER ONE 

TWIST& HOPE 

USED, ALL THAT I'VE GOT 

FEATURES, THE WAY IT'S MEANT TO BE 

RIKOSHAY, STOMP 
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53 
A 15% gain 
sends the 
Postal Service 
to No. 1 on 
Heatseekers Charts 

56 
Ballad takes 
`Idol' champ 
Fantasia to 
top 10 on 
R &B chart 

SALES / AIRPLAY / TRENDS / ANALYSIS 

Music Fit On 
Carson Couch 

Comedy was absolutely king during the 30 years that Johnny 
Carson ruled late -night TV from his desk at "The Tonight Show," 
but from his very first program in 1962, the landmark series also 
made time for music. 

Tony Bennett was one of the guests the night Carson took 
the reins, and music would 
continue to have a place at 
the table through the next 
three decades. 

Laughter, no doubt, was the 
first order of the night, from 
the monologue through Car- 
son's vast array of sketch 
humor. Around the time he 
exited the show in 1992 and in 
the days since his death Jan. 
23, Carson received rightful 
praise for the long line of star 
comedians whose first big 

break was an appearance on his series, a who's who that includes 
David Letterman, Jay Leno, Jerry Seinfeld, Ellen DeGeneres, 
Eddie Murphy, Drew Carey and Joan Rivers. 

But, if comedy pumped the heartbeat of Carson's "Tonight 
Show," music provided its soul, from the peppy opening theme 
written by Paul Anka through the swanky big -band filagree that 
opened and closed commercial breaks, with Doc Severinsen 
leading the orchestra for 25 of Carson's 30 years. 

And then there were the musical guests. 

Overifie 
Counter. 

By Geoff Mayfield 
gmayfield @billboard.com 

Carson's "Tonight" did not provide as many stepladder 
moments for emerging musicians as it did for comics, but it 
did realize plenty of pop glory. Bette Midler, whose music was 
not often a ready fit for radio, expanded her base on Carson's 
stage. In 1987, he became the first talk -show host to interview 
Madonna, although she did not sing that night. 

A young Whitney Houston blossomed after a performance 
there. Carson's "Tonight" was also an important platform for 
a successful French Canadian artist who was trying on Eng- 
lish for a shot at the United States: Celine Dion. Both Lyle 
Lovett and k.d. lang made their first network appearances on 
the Letterman -era "Late Night" but soon graduated to 
"Tonight" and became immediate Carson favorites, with 
Lovett being invited to appear twice in a single week. 

Carson's show also accelerated sales for two albums that 
found artists trading contemporary pop for standards. In 1983, 
a performance there made a difference for Linda Ronstadt's 
"What's New," the first in a cycle of albums that paired her 
with Nelson Riddle. It happened again in 1991, when Natalie 
Cole embraced the repertoire of father Nat "King" Cole on 
"Unforgettable," which became the first album released in the 
Nielsen SoundScan era to grow its way to No. 1 after bowing 
below the top 10. 

(Continued on page 52) 

Market Watch 
A Weekly National Music Sales Report 
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WEEKLY UNIT SALES 
Albums Store Singles Digital Tracks 

This Week 9,564.000 76,000 5.247,000 

Last Week 9,630 000 78,000 5.247,000 

Change a0.7% 42.6% 0.0% 

This Week 2004 10,271.000 149,000 1,702,000 

0-6.9% '49.0% -- -208.3% 

YEAR -TO -DATE ALBUM SALES ([ cillions) YEAR -TO -DATE DIGITAL TRACK SALES (mil.) 

2005 29.8 m 

2004 5. 

2005 15 9 m 

2004 5.0 m 

o 10 20 30 40 0 5 10 15 20 

YEAR -TO -DATE OVERALL UNIT SALES 
2004 2005 Change 

Total 41,047,000 46,017,000 ,-12.1% 

Albums 35,514,000 29,841,000 x16.0% 
Store Singles 487,000 235,000 x51.7% 
Digital Tracks 5,04E,000 15,941,000 Q215.9% 

YEAR -TO -DATE SALES BY ALBUM FORMAT 
2004 2005 Change 

CD 34,480,000 28,868,000 x16.3% 
Cassette 755,000 227,000 x69.9% 
Other 279,000 746,000 Q167.4% 

YEAR -TO -DATE ALBUM SALES BY STORE TYPE (mil.) 
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Chain Mass Independent Non- 
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For week ending 1/2:05. Compilt from a naonal sample of retail store and ÿti Nielsen Rounded figures. rack sal s reports collected and provided by SoundScan 

Stil/ Lonely 
At The Top 

Los Lonely Boys have set a record on the Adult Contempo- 
rary tally, where "Heaven" (Or/Epic) is No. 1 for the 14th 
week. It's the longest run in pole position for a debut chart 
entry in the history of this survey. 

"Heaven" ascended to the throne the week of Oct. 2, 2004, 
and remained No. 1 for 10 consecutive weeks. Its run was then 
interrupted for five weeks, while Josh Groban's "Believe" took 
over during the time when some radio stations turn to sea- 
sonal music for the Christmas holiday. Groban's Academy 
Award -nominated song from "The Polar Express" soundtrack 
(Warner Sunset/Reprise) took a big drop the week of Jan. 15, 
and "Heaven" reclaimed its place atop the list. 

Only seven other titles have had a 14 -week or longer visit at 
the head of the AC survey, and none of them are an act's first 
chart entry. The record -holder, at 28 weeks, is "Drift Away" by 
Uncle Kracker Featuring Dobie Gray. In second place is 

Celine Dion's "A New Day Has Come," with 21 weeks on top. 
Dion's "Because You Loved Me" and Phil Collins' "You'll Be in 
My Heart" are tied for third place, with 19 weeks. In fourth 
place, with 17 weeks, are "I Knew I Loved You" by Savage Gar- 
den and "Breathe" by Faith Hill. Tied with "Heaven" is Toni 
Braxton's "Un -Break My Heart." 

Chart 
Beat. .. 

By Fred Bronson 
tbronson@billboard.com 

WILL ACCIDENTS HAPPEN ?: If members of the Academy of 
Motion Picture Arts and Sciences use The Billboard Hot 100 
as a guide, the Academy Award for original song will go to 
"Accidentally in Love," the song from "Shrek 2" recorded by 
Counting Crows. "Accidentally" is the only one of the five 
nominated songs to chart on the Hot 100, though "Believe," 
recorded by Josh Groban, bubbled under. 

"Accidentally" peaked at No. 3 on the Adult Top 40 chart, 
No. 35 on Mainstream Top 40 and No. 23 on Adult Contempo- 
rary. If that last chart is the basis on which academy members 
decide, the statuette will go to "Believe," the song from "The 
Polar Express" that was No. 1 for five weeks. 

The other three nominated songs could still appear on a 
singles and tracks chart between now and the Feb. 27 Oscars 
broadcast, but they'll have to hurry. Meanwhile, "Learn to Be 
Lonely" is on the soundtrack to "The Phantom of the Opera" 
(Really Useful/Sony Classical), which rises to a new peak 
position of No. 16 on The Billboard 200 this issue. On the 
albums chart, "The Polar Express" peaked at No. 46 the week 
of Dec. 4, 2004. But if this chart is used to determine the 
Oscar- winning song, "Accidentally in Love" wins here, too, 
because the "Shrek 2" soundtrack peaked at No. 8 the week of 
June 19, 2004. 

Also nominated is "Look to Your Path" from "The Chorus." 
That soundtrack debuts at No. 6 on Top World Music Albums 
and moves 11 -4 on Top Classical Albums this issue. The other 
nominated song is "Al Otro Lado Del Río" from "The Motor- 
cycle Diaries." That soundtrack peaked at No. 4 on the World 
Music Albums chart and No. 70 on Top Latin Albums the 
week of Nov. 6, 2004. 
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Sales data compiled by 

Nielsen 
ARTIST SoundScan Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

ARTIST 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

Title 

o NEW 1 

y 3 Fr s NUMBER 1/HOT SHOT DEBUT get I Week At Number 1 

THE GAME The Documentary 
AFTERMATWG -UNIT 00356T'/INTERSCOPE 18. %(13 %) [N] 

1 

50 44 32 MODEST MOUSE 
EPIC 87125 /SONY MUSIC 112.98 EQ CD) NI 

Good News For People Who Love Bad News 18 

® 57 61 JOSH GROBAN 4 

143/REPRISE 48450/WARNER BROS. 118.98 CDI 

Closer 1 

2 1 1 18 GREEN DAY 2 American Idiot 
REPRISE 48771/WARNER BROS. 119 %CDI 

1 eal 86 92 DADDY YANKEE 
EL CARTEL 450639NI (15.98 CO) 

Barrio Fino 52 

3 2 2 1 1 EMINEM ` Encore 
SHADY /AFTERMATH 003771 /INTERSCOPE (8.98/19.98) 

1 53 48 44 GOOD CHARLOTTE 
DAYLIGHT /EPIC 92425 OR 92934 /SONY MUSIC (18.98 CO CDI 

The Chronicles Of Life And Death 3 

! 4 5 3 11 LIL JON & THE EAST SIDE BOYZ 2 Crunk Juice 
BME 2690/TVT 111.98/17. %I 

3 54 58 57 JOJO 
DA FAMILY /BLACKGROUND 002672/UMR6 113.98 CD) 

JoJo 4 

5 4 4 4 JOHN LEGEND Get Lifted 
GOOD MUSIC/COLUMBIA 92276/SONY MUSIC 112.98 EQ CDI 

4 55 49 48 ROD STEWART 
J 62182/RMG 118.98 CDI 

Stardust... The Great American Songbook Vol. III 1 

6 10 a KELLY CLARKSON Breakaway 
RCA 6419110MG 118.98 CD) 

3 56 60 65 BEE GEES 
POLYDOR/UNIVERSAL 003777NME (13.98 CO/DVD) 

Number Ones 23 

7 9 USHER 8 Confessions 
LAFACE 63982/ZOMBA (12.98/10.98) 

1 57 56 66 MY CHEMICAL ROMANCE 
REPRISE 48615/WARNER BROS. (1398 CDI [Ni 

Three Cheers For Sweet Revenge 48 

II 9 5 LUDACRIS The Red Light District 
DTP/DEF JAM SOUTH 003483/IDJMG (8.90/13.98) 

1 58 53 50 VELVET REVOLVER 
RCA 59794/RMG (18.98 CD) 

Contraband 1 

10 11 
. 

VARIOUS ARTISTS 3 Now 17 
EMI /UNIVERSAL/SONYBMG/ZOMBA 74203/CAPITOL 118.98 CO) 

1 59 52 46 CAM'RON 
ROC -A- FELLA /DEF JAM 002728/I0JMG(8.98/13. 98) 

Purple Haze 20 

11 6 DESTINY'S CHILD 3 Destiny Fulfilled 
COLUMBIA 92595/SONY MUSIC (18.98 ELI CD) 

2 in 84 55 ASHLEE SIMPSON 3 
GEFFEN 002913/INTERSCOPE (13.98 CO) 

Autobiography 1 

1 8 8 JAY Z/LINKIN PARK MTV Ultimate Mash -Ups Presents: Collision Course 
MACHINE SHOP/ ROC -A- FELLA /OEF JAM 48962/WARNER BROS. 118.98 CD/DVDI 

1 61 51 64 KEANE 
INTERSCOPE 00250719.% CD) [N] 

Hopes And Fears 51 

112 3 7 SHANIA TWAIN 3 Greatest Hits 
MERCURY 003072NMGN 113.98 COI 

2 62 64 75 CROSSFADE 
FG /COLUMBIA 87148/SONY MUSIC 112.98 Ea CD) [NI 

Crossfade 62 

17 20 CIARA Goodies 
SHO'NUFF-MUSICLINE/I AFACE 62819'/ZOMBA 112.98/13981 

3 63 55 53 LOS LONELY BOYS 
OR /EPIC 92088/SONY MUSIC (13.98 EQ CO) [N] 

Los Lonely Boys 9 

22 29 THE KILLERS Hot Fuss 
ISLAND 02468 /IDJM6 (13.% CD) 

14 64 54 43 BRITNEY SPEARS 
JIVE 65800/ZOMBA 118. % CDI 

Greatest Hits: My Prerogative 4 

® o 
26 25 FANTASIA Free Yourself 

J 64235/RMG 118.98 CD) 

8 65 61 52 NORAH JONES 4 

BLUE NOTE 848W (18.98 CO) 

Feels Like Home 1 

20 30 SOUNDTRACK The Phantom Of The Opera 
REALLY USEFUL/SONY CLASSICAL 93521 /SONY MUSIC 11838 EQ C0) 

16 66 59 51 NAS 
ILL WIWCOLUMBIA 92065 /SONY MUSIC 11998 ED CDI 

Street's Disciple 5 

17 15 17 MARIO Turning Point 
3R0 STREET /J 61885 /RMG 118.98 CDI 

13 67 67 69 ALICIA KEYS 3 

J 55712/RMG 115.98/10.981 

The Diary Of Alicia Keys 1 

18 14 16 10 SNOOP DOGG R &G (Rhythm & Gangsta): The Masterpiece 
DOGGYSTYLE/GEFFEN 003763 /INTERSCOPE 18.98/13 981 

6 68 66 82 21 
-.. 

PAPA ROACH 
EL TONAL/GEFFEN 003141 /INTERSCOPE 113.98 CD) 

Getting Away With Murder 17 

19 19 23 19 NELLY 2 Suit 
DERRTY/FO' REEL 003316/UMRG (8.98/13.90) 

1 69 73 72 
_ 

TRICK DADDY 
SLIP-N- SUDE/ATLANTIC 8 3677 /AG (12.98/18.98) 

Thug Matrimony: Married To The Streets 2 

20 18 14 2PAC Loyal To The Game 
AMARU 003861 /INTERSCOPE 1838/13981 

1 70 72 68 BLACK EYED PEAS 2 

A&M 002854/INTERSCOPE (12.98 CD) 

Elephunk 14 

21 16 15 GWEN STEFANI Love. Angel. Music. Baby. 
INTERSCOPE 003469.113.% CDI 

7 le 93 108 SOUNDTRACK 
REALLY USEFUUSONY CLASSICAL 93522/SONY MUSIC (2598 EQ CO) 

The Phantom Of The Opera (Special Edition) 71 

22 13 12 U2 3 How To Dismantle An Atomic Bomb 
INTERSCOPE 003613 (13.98 COI 

1 72 63 60 RYAN CABRERA 
E.V LAJATLANTIC 63702/AG 11198 CDI 

Take It All Away 8 

23 21 22 SOUNDTRACK Garden State 
FOB /EPIC 92843/SONY MUSIC 11298 EQ CD) 

20 73 68 62 
" 

HILARY DUFF 
HOLLYWOOD 162473(18. %COI 

Hilary Duff 2 

24 23 21 / 7 RASCAL FLATTS Feels Like Today 
LYRIC STREET 165049 /HOLLYWOOD 118.98 CO) 

1 74 70 74 BREAKING BENJAMIN 
HOLLYWOOD 162420(11.% CD) 

We Are Not Alone 20 

o 31 - 2 SOUNDTRACK Coach Carter 
CAPITOL 63164.11838 CDI 

25 75 76 81 VARIOUS ARTISTS 
SOURCE 2523/IMAGE (18.98 CD) 

The Source Presents Hip -Hop Hits Volume 9 75 

26 24 28 8 T.I. Urban Legend 
GRAND HUSTLE/ATIANTIC 83731/AG 118.98 CD) 

7 76 80 67 CHINGY 
CAPITOL 97686. (18.98 CDI 

Powerballin' 10 

27 12 18 TOBY KEITH 2 Greatest Hits 2 
OREAMWORKS (NASHVILLE) 002323/UMGN (13.98 CO) 

3 77 69 87 VARIOUS ARTISTS 
WORD/PROVIOENT 71106/EMICMG piss CD) 

WOW Hits 2005 39 

28 28 27 MAROONS 3 Songs About Jane 
OCTONE(J 50001 /RMG 118.98 CD) [N] 

6 78 81 84 KENNY G 
ARISTA 62470/RMG 118. % CDI 

At Last... The Duets Album 40 

29 25 13 RAY CHARLES 2 Genius Loves Company 
HEAR 2248/CONCOR0 (18.98 C0) 

2 79 65 63 ANDREA BOCELLI 
PHILIPS 003513/UNIVERSAL CLASSICS GROUP (18.98 CD) 

Andrea 16 

30 27 24 GEORGE STRAIT 5 50 Number Ones 
MCA NASHVILLE 000459/UMGN 125.% CDI 

1 80 77 70 NELLY 
DERRTY/FO' REEL 003314 /UMRG 18.98/13.981 

Sweat 2 

31 29 19 GRETCHEN WILSON 3 Here For The Party 
EPIC (NASHVILLE) 90303/SONY MUSIC (18.98 EQ CD) 

2 81 75 58 JA RULE 
THE INCJDEF JAM 002955 /IDJMG 113.98 COI 

R.U.LE. 7 

® 34 45 JESSE MCCARTNEY Beautiful Soul 
HOLLYWOOD 162470111, %COI 

32 82 74 88 QUEEN LATIFAH 
VECTOR/FLAVOR UNIT 00343WINTERSCOPE (13.98 CD) 

The Dana Owens Album 16 

33 30 26 ASHANTI Concrete Rose 
THE INC./DEF JAM 003409/IDJMG 113.98 CO) 

7 83 79 76 LINKIN PARK A` 
WARNER BROS. 48186 119.98 CDI 

Meteora 1 

34 33 33 BIG & RICH 2 Horse Of A Different Color 
WARNER BROS. INASHVILLEI48520/WRN (18.98 CD) 

6 84 78 71 FRANZ FERDINAND 
DOMINO /EPIC 92441/SONY MUSIC 11498 ED CDI [N] 

Franz Ferdinand 32 

35 32 36 TIM MCGRAW 3 Live Like You Were Dying 
CURB 78858118. %COI 

1 85 85 79 KEITH URBAN 
CAPITOL INASHVILLEI 77489 (18.98 CO) 

Be Here 3 

36 43 40 RAY CHARLES Ray (Soundtrack) 
WMG SOUNDTRACKS /ATLANTIC 76540/RHIN0118.98 CDI 

9 86 62 - SOUNDTRACK 
WIND -UP 13107118.% CD) 

Elektra: The Album 62 

37 37 41 JOHN MAYER 2 Heavier Things 
AWARE /COLUMBIA %185 /SONY MUSIC 110.98 EQ CO) 

1 87 90 102 JET 
ELEKTRA6289r /AG 112.98 CD) 

Get Bom 26 

38 38 35 CREED Greatest Hits 
WIND -UP 13103118.% CD/DVDI 

15 88 89 103 1` . BROOKS & DUNN 
ARISTA NASHVILLE 63271/R1311398 CD) 

The Greatest Hits Collection II 7 

39 35 34 SIMPLE PLAN Still Not Getting Any... 
LAVA 931111ÁG (18. 98 CO/DV0) 

3 89 82 85 1 ? NEIL YOUNG 
WARNER BROS. 48935 (18.98 CD) 

Greatest Hits 27 

40 40 42 4 GUNS N' ROSES Greatest Hits 
GEFFEN 001714 /INTERSCOPE 112.98 CDI 

3 90 83 89 GAVIN DEGRAW 
J 63461/RMG 111.98 CD) 

Chariot - Stripped 56 

41 39 37 25 AVRIL LAVIGNE 2 Under My Skin 
RCA 59174/RMG (18.W CO) 

1 91 94 97 FABOLOUS 
DESERT STORM /ATLANTIC 83754'/AG 08.98 CDI 

Real Talk 6 

42 36 90 l5 CELINE DION Miracle 
EPIC 93453/SONY MUSIC 118.98 EQ CDI 

4 92 71 56 MANNIE FRESH 
CASH MONEY 002801 /UMRG 113.98 CDI 

The Mind Of Mannie Fresh 47 

43 42 31 T, LINDSAY LOHAN Speak 
CASABLANCA/UNIVERSAL 003686/UMRG (13.98 CD) 

4 93 97 94 -' VARIOUS ARTISTS 3 

UNIVERSAUEMI /SONY MUSIC/ZOMBA 003017/UME (18.98 CD) 

Now 16 1 

50 59 KENNY CHESNEY 3 When The Sun Goes Down 
BNA 50801 /RLG 112.98/18. 981 

1 0 108 105 24 YOUNG BUCK 
G -UNIT 002972' /INTERSCOPE 113.98 CD) 

Straight Outta CaShville 3 Q 
45 45 49 . BRAD PAISLEY 2 Mud On The Tires 

ARISTA NASHVILLE 50605/RLG (12.98//8. 981 

8 95 87 77 PEARL JAM 
EPIC 98536. /SONY MUSIC 119.98 ED CD) 

rearviewmirror. Greatest Hits 1991 -2003 16 

46 41 38 
r 

ALISON KRAUSS + UNION STATION Lonely Runs Both Ways 
ROUNDER 610525111. %CD) 

29 96 104 112 MARTINA MCBRIDE 
RCA NASHVILLE 54201(RLG 111.98/18. 981 

Martina 7 

47 47 47 816 KORN Greatest Hits Vol. I 

IMMORTAL/EPIC 92700/SONY MUSIC 118.98 EQ C01 

4 97 95 109 JOSS STONE 
S -CURVE 94897' 118.98 CD) 

Mind Body & Soul 11 

48 46 

o 190 

39 

100 6 

SWITCHFOOT A 2 The Beautiful Letdown 
COLUMBIA % %7 /SONY MUSIC 118. % ED CDI 

16 

49 

98 88 

0109111 

73 XZIBIT 
COLUMBIA 925% /SONY MUSIC 118.% ED CDI 

RUBENSTUDDARD 
J 62623E (15.98/19 98) 

Weapons Of Mass Destruction 

INeedAnAngel 

43 

20 GREATEST GAINER $ 
VARIOUS ARTISTS I Can Only Imagine 
IN019223/TIME LIFE (19.98 CD) 

100 103 99 BEYONCE 4 

COLUMBIA 86386 /SONY MUSIC 112.98 EOM 8. %f 

Dangerously In Love 1 
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111 121 SHINEDOWN Leave A Whisper 
ATLANTIC 83729/AG (1398 CO) [NI 

53 151 159 152 ; SOUNDTRACK Blue Collar Comedy Tour Rides Again 
JACK /WARNER BROS. (NASHVILLE) 48930/WRN 118,98 CDI 

50 

10;2 98 86 YELLOWCARD Ocean Avenue 
CAPITOL 39844112.98 CDI 

23 er. 172 166 ,^ GUERILLA BLACK Guerilla City 
CZAR 817B6/VIRGIN 11298/17.981 

20 

-.03 96 95 EVANESCENCE 6 Fallen 
WIND -UP 13063(18.98 CDI 

3 153 121 150 
' 

JILL SCOTT Beautifully Human: Words And Sounds Vol. 2 
HIDDEN BEACH/EPIC 92713/SONY MUSIC 11898 EQ CDI 

3 

104 99 91 EVANESCENCE Anywhere But Home 
WIND -UP 13106 125.98 CO /DV01 

39 154 154 149 RELIENT K MMHMM 
GOTEE 72953/CAPITOL(13.98 CD) 

15 

105 91 78 JIMMY EAT WORLD Futures 
INTERSCOPE 003416.113.98 CD) 

6 155 146 134 SOUNDTRACK The SpongeBob SquarePants Movie 
NICK 48888/SIRE 118.98 CDI 

76 

(ED 116 122 LLOYD BANKS The Hunger For More 
G-UNIT002826 /INTERSCOPE (8.98/13,98) 

1 156 162 158 PITBULL MIAMI. (Money Is A Major Issue) 
DIAZ BROTHERS 2560'/1VT 111.98/18981 

14 

107 92 80 JOSH GROBAN Live At The Greek 
I43 /REPRISE 48939 /WARNER BROS. 127.98 C0 /DVDI 

24 157 138 148 DEAN MARTIN Dino: The Essential Dean Martin 
CAPITOL 98487 08.98 COI 

28 

108 115 110 THE USED In Love And Death 
REPRISE 48789 / WARNER BROS. 118.98 CDI 

6 158 143 170 
- 

GERALD LEVERT Do I Speak For The World 
ATLANTIC 83765/AG (12.98/18.98) 

29 

1G9 105 101 CHRIS BOTTI When I Fall In Love 
COLUMBIA 92872/SONY MUSIC 118.98 ED CO) [N] 

37 a 179 - 
,a 

LIONEL RICHIE The Definitive Collection 
MOTOWN /UTV 068140/UME 118.98 CDI 

19 

110 102 104 -_- SOUNDTRACK The Life Aquatic With Steve Zissou 
HOLLYWOOD 162494 (18.98 CD) 

102 160 157 120 MOS DEF The New Danger 
RAWKUS /GEFFEN 003558 /INTERSCOPE (13.98 CDI 

5 

111 101 83 SEAL Best:1991 - 2004 
WARNER BROS. 84776 (18.98 CDI 

47 CD 183 200 
,¿ 

LYFE JENNINGS Lyfe 268 -192 
COLUMBIA 90946 /SONY MUSIC 112.98 EQ CO) IN] 

161 

112 110 114 THE BEACH BOYS The Very Best Of The Beach Boys: Sounds Of Summer 
CAPITOL 82710 (18.98 C01 

16 162 160 174 - SHERYL CROW 3 The Very Best Of Sheryl Crow 
A &M 001521 /INTERSCOPE 112.98 CDI 

2 

113 122 119 "1$' SOUNDTRACK The Princess Diaries 2: Royal Engagement 
WALT DISNEY 861099 (18.98 CO) 

15 163 150 138 NICKELBACK 2 The Long Road 
ROADRUNNER 618400 /IDJM6 112,9808.981 

6 

ItID 133 155 22 THE POSTAL SERVICE Give Up 
SUB POP 595. (14.98 CDI [N] 

114 164 145 156 ? 

- 

JEREMY CAMP Restored 
BEC 98615 (1798 CDI 

45 

115 107 98 17 MARILYN MANSON Lest We Forget The Best Of 
INTERSCOPE 003478 113.98 CD) 

9 165 152 147 THE DIPLOMATS Diplomatic Immunity 2 
DIPLOMATS 5571 /KOCH 11798 CO) 

46 

116 100 93 CHEVELLE This Type Of Thinking (Could Do Us In) 
EPIC 86908/SONY MUSIC 118.98 ED CD) 

8 166 166 173 SARAH MCLACHLAN Afterglow Live 
ARISTA 64464 /RMG 122.98 CD /DVDI 

107 

117 123 146 
- 

! MUSE Absolution 
TASTE MEDIA 48 733/WARNER BROS. 04.98 CDI IN) 

107 167 129 116 { TOBY KEITH 4 Shock'n Y'AIl 
OREAMWORKS (NASHVILLE) 450435/UMGN 112.98/18.981 

1 

118 117 113 ,, 
.y HOOBASTANK 2 The Reason 

ISLAND 00I488/IDJMG 112.98 CDI 

3 158 144 144 ?_ SARA EVANS Restless 
RCA NASHVILLE 67074/RLG 0298/199W 

20 

GED 134 125 ANTHONY HAMILTON Comm n' From Where I'm From 
SO SO DEF 52107/ZOMBA (12.98 CD) 

33 1ó9 167 162 SOUNDTRACK De- Lovely 
COLUMBIA 90640 /SONY MUSIC 11098 EQ COI 

40 

120 124 115 LIL WAYNE Tha Carter 
CASH MONEY 001537 /UMRG (13.98 CDI 

5 177 - MICHAEL JACKSON Number Ones 
MJJ /EPIC 88998/SONY MUSIC 11298 /18981 

13 

121 120 118 LENNY KRAVITZ Baptism 
VIRGIN 84105 08.98 CDI 

14 171 164 160 SEETHER Disclaimer II 
WIND -UP 13100 118.98 CO) 

53 

122 112 117 ROD STEWART 2 As lime Goes By ... The Great American Songbook Vol. II 
J 55710 /RMG 11598/18.98) 

2 I® 178 198 ` SOUNDTRACK 50 First Dates 
MAVERICK 48675/WARNER BROS. (18.98 CDI 

30 

123 131 130 SNOW PATROL Final Straw 
POLYDDR/A &M 002271 /INTERSCOPE 02.98 CD) IN] 

91 (SD RE -ENTRY 6 THE SHINS Chutes Too Narrow 
SUB POP 70625.115.98 CD) 

86 

CEO 168 - MADELEINE PEYROUX Careless Love 
ROUNDER 613192117.98 CDI [NI 

124 al RE -ENTRY 21 KIDZ BOP KIDS Kidz Bop 6 
RAZOR & TIE 89083118.98 CD) 

23 

125 128 132 THREE DAYS GRACE Three Days Grace 
JIVE 53479/ZOMBA 112.98 CD/ DO 

69 175 176 - 
'' 

VARIOUS ARTISTS 15 Duranguenses De Corazon 
DISA 720488 (12.98 CD) 

175 

126 113 106 12 A PERFECT CIRCLE eMOTIVe 
VIRGIN 66687.118.98 CD) 

2 176 153 131 ' NIRVANA A With The Lights Out 
DGC/GEFFEN 003727/UME 169.98 CO /DVDI 

19 

127 106 96 14 JOHN MELLENCAMP Words & Music: John Mellencamp's Greatest Hits 
ISLAND /UTV 003311 /UME 119.98 CD /DVDI 

13 1177 171 172 74 DIERKS BENTLEY Dierks Bentley 
CAPITOL (NASHVILLE) 39814 02.98/18.98) 

26 

128 114 124 13 BLAKE SHELTON Blake Shelton's Barn & Grill 
WARNER BROS. (NASHVILLE) 48728/WRN 08.98 COI 

20 T78 170 159 26 TAKING BACK SUNDAY Where Von Want To Be 
VICTORY 228 11598 CD) 

3 

CD 180 171 3 

, ®t PACESETTER 3 ®c 
VARIOUS ARTISTS Chosen Few: El Documental 
CHOSEN FEW EMERALD 1015/URBAN BOX OFFICE 19.98 CO /DVDI 

179 181 - 2 SOUNDTRACK Napoleon Dynamite 
LAKESHORE 33810 08.98 C0) 

P Y 179 

129 180 148 178 13 MICHAEL W. SMITH Healing Rain 
REUNION 10073 117.98 CDI 

11 

1130 127 126 THE ROLLING STONES The Best 01 The Rolling Stories: Jump Back '71-'93 
VIRGIN 64682118.98 CO) 

30 181 174 139 57 JAY -Z 2 The Black Album 
ROC- A- FELWDEF JAM 0015288/I0JMG 18 98/12.981 

1 

131 139 169 THE ARCADE FIRE Funeral 
MERGE 225 05.98 COI [N] 

131 (G RE -ENTRY 7 CHRIS TOMLIN Arriving 
SIXSTEPS 94243/SPARROW 117.98 CDI 

39 

132 118 128 MICHAEL MCDONALD Motown Two 
MOTOWN 003472/UMR6 (13.98 CD) 

9 183 175 181 57 ALAN JACKSON 3 Greatest Hits Volume II 
ARISTA NASHVILLE 54860 /RLG 118.98 CDI 

19 

133 140 135 30 AKON Trouble 
SRC /UNIVERSAL 000860 /UMRG 113.98 CO) 

38 -84 185 168 ; , JUANES A Mi Sangre 
SURCO 003475/UNIVERSAL LATINO (17.98 CD) 

33 

134 136 133 15 DAMIEN RICE 0 
DRM/VECTDR 48507/WARNER BROS. 118.98 CO) [N1 

133 RE.ENT!' KEITH SWEAT The Best Of Keith Sweat: Make You Sweat 
ELEKTRA 73954/RHINO 08.98 CDI 

31 

® 158 167 43 LIL SCRAPPY/TRILLVILLE The King Of Crunk & BME Recordings Present 
BME/REPRISE 48556/WARNER BROS. (1698 CDI 

12 © 199 - '* MONTGOMERY GENTRY You Do Your Thing 
COLUMBIA ¡NASHVILLE) 90558/SONY MUSIC 118.98 ES CD) 

10 

136 132 123 37 SOUNDTRACK Shrek 2 
GEFFEN /DREAMWORKS 002557 / INTERSCOPE 08.98 CO) 

8 ' 87 184 - 2 VARIOUS ARTISTS Parranda Tequilera 2005 
UNIVISION 310389/UG 113.98 CDI 

184 

137 125 129 ` ALAN JACKSON What I Do 
ARISTA NASHVILLE 63103/RLG 118.98 CD) 

1 188 188 - 2 THE BABY EINSTEIN MUSIC BOX ORCHESTRA Baby Einstein: Lullaby Classics 
BUENA VISTA 881085/WALT DISNEY (O98 CD) [HI 

188 

155 145 SUM 41 Chuck 
ISLAND 003492 /IDJMG 03.98 CDI 

10 NRN 1 RAY LAMONTAGNE Trouble 
RCA 63459/RMG 11198 CDI IN] 

189 

139 126 107 48 KANYE WEST A2 The College Dropout 
ROC- A- FELLA/DEE JAM 11112030/I13JMG (8.98/12.98) 

2 190 173 - 16 CARLY SIMON Reflections: Carly Simon's Greatest Hits 
ARISTA/RHINO /ELEKTRA 59429 1BMG STRATEGIC MARKETING GROUP 118.98 CDI 

22 

140 130 163 57 CASTING CROWNS Casting Crowns 
BEACH STREE71m23/REUNION (18.98 CO) [N] 

59 1 RE -ENTRY 12 JOSH GRACIN Josh Gracin 
LYRIC STREET 165045/HOLLYWOOD 118.98 CDI 

11 

141 119 136 28 JIMMY BUFFETT License To Chill 
MAILBOAT /RCA 62278/RLG 118.98 CDI 

1 1192 165 164 17 BRIAN WILSON SMiLE 
BRIMEUNONESUCH 79046/WARNER BROS. 119,98 CD) 

13 

142 141 137 MAROONS 1.22.03.Acoustic (EP) 
OCTONE/J 62468/RMG 111.98 CDI 

42 493 194 161 75 JESSICA SIMPSON 3 In This Skin 
COLUMBIA 86560 /SONY MUSIC 112.98 EG CD) 

2 

143 135 140 HOWIE DAY Stop All The World Now 
EPIC 86807 /SONY MUSIC 112.98 ED CO) 

46 l© NEW 1 SUGARLAND Twice The Speed Of Life 
MERCURY 002172NMGN 113.98 CDI [N] 

194 

144 149 141 KEVIN SPACEY Beyond The Sea (Soundtrack) 
,. ATCO 78444/RHINO 118.98 CDI [N1 

141 RE -ENTRY 81 50 CENT 6 Get Rich Or Die Tryin' 
SHADY /AFTERMATH 49354' / INTERSCOPE 1898/12.98) 

1 

145 147 154 19 BOWLING FOR SOUP A Hangover You Don't Deserve 
SILVERTONE/JIVE 62294/ZOMBA 118.98 CDI 

37 CD RE -ENTRY 27 SOUNDTRACK A Cinderella Story 
HOLLYWOOD 162453 11898 CDI 

9 

146 151 127 YING YANG TWINS My Brother & Me 
COLLIPARK 2489/8/111.98CO /DVDI 

12 197 182 184 10 
` ¡, 

LUIS MIGUEL Mexico En La Piel 
WARNER LATINA 61977 117.98 CO) 

37 

147 156 153 INTERPOL Antics 
MATADOR 616 (16.98 CDI 

15 198 195 196 TOBYMAC Welcome To Diverse City 
FOREFRONT 66417 (12.98 CD) 

54 

161 142 BONE THUGS -N- HARMONY Greatest Hits 
RUTHLESS 25473 08.98 CD) 

142 © . f '' 

. 

EAGLES 3 The Very Best Of 
WARNER STRATEGIC MARKETING 73971 125.98 CDI 

3 

eD 163 176 HAWTHORNE HEIGHTS The Silence In Black And White 
VICTORY 220 03.98 CD) [M] 

120 200 196 191 , `' ELLIOTT SMITH From A Basement On The Hill 
ANTI- 86741 ./EPITAPH (17.98 CD) 

19 

150 142 151 I SLIPKNOT Vol. 3: (The Subliminal Verses) 
ROADRUNNER 61B38B/I0JMG (18.98 CO) 

2 

Albums with the reatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi -platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIM Latin awards: o Certification for net shipment of 100,000 units ¡Oro). 1 Certification of 200,000 units IPlatin0 . ' Certification of 400,000 
units (Muni- Platino). Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest 
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. LNI indicates past or present Heatseeker title. © 2005, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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FEBRUARYS Billboard® TOP INTERNET ALBUM SALESTM 
Sales data and internet sales reports corn piled by 

Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

0 

ó Z m 
m ó 

2 

1 Week At Number 1 

SOUNDTRACK REALLY USEFUIJSONY CLASSICAL 93522/SONY MUSIC The Phantom Of The Opera (Special Edition) 71 

1 U2 A' INTERSCOPE003613 How To Dismantle An Atomic Bomb 22 

3 SOUNDTRACK FO)IEPIC92043/SONYMUSIC Garden State 23 

4 GREEN DAY 2 REPRISE 4877P/WARNER BROS. American Idiot 2 

14 MADELEINE PEYROUX ROUNDER613192 [Hl Careless Love 124 

THE GAME AFTERMATH /G- UN1T003562 / INTERSCOPE [HI The Documentary 1 

8 RAY CHARLES A2 HEAR 2248/CONCORD Genius Loves Company 29 

6 ALISON KRAUSS + UNION STATION ROUNDER610525 Lonely Runs Both Ways 46 

10 EMINEM ° SHADY /AFTERMATH 003111 fINTERSCOPE Encore 3 

4 BEETHOVEN'S WIG ROUNDER KIDS618119I000NDER Beethoven's Wig 2: More! Sing Along Symphonies - 
17 THE KILLERS ISLAND 002468 /IDJMG Hot Fuss 14 

9 SHANIA TWAIN A3 
MERCURY00307VUMGN Greatest Hits 12 

CELINE DION EPIC 93453/SONY MUSIC Miracle 42 

11 MODEST MOUSE EPICa7125' /SONY MUSIC [Hl Good News For People Who Love Bad News 50 

12 THE ARCADE FIRE MERGE 255 [Hl Funeral 131 

18 TOBY KEITH A2 DREAMWORKSINASHVILLE1002323 /UMGN Greatest Hits 2 27 

16 MAROONS A3 OCTONE/J50001'/OMG IHl Songs About Jane 28 

20 KELLY CLARKSON RCA64491 /RMG Breakaway 6 

21 FRANZ FERDINAND DOMINO /EPIC92441' /SONY MUSIC [Hl Franz Ferdinand 84 

r RAY CHARLES WMG SOUNDTRACKS/ATLANTIC 76540/RHINO Ray (Soundtrack) 36 

JOHN LEGEND GOOD MUSIC /COLUMBIA92776/SONY MUSIC Get Lifted 5 

25 SOUNDTRACK HOLLYWOOD 162494 The Life Aquatic With Steve Zissou 110 

' , 22 TIM MCGRAW A3 
CURB78858 Live Like You Were Dying 35 

VARIOUS ARTISTS UNIVERSAL1OI12/IDJMG Beethoven's Wig 

13 VARIOUS ARTISTS ROUNDER 610550 Moody Bluegrass: A Nashville Tribute To The Moody Blues 

2ÚQ5 

W w 

F- 
rn 

5 BiIIboard 
. TOP 

SOUNDTRACKSM 

Sales data compiled by 

Nielsen 
SoundScan 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

O 1 

NUMBER 1 

THE PHANTOM OF THE OPERA 

i 3 Weeks At Number 1 

REALLY USEFUL/SONY CLASSICAL 93521/SONY MUSIC 

2 2 GARDEN STATE FOX/EPIC92843/SONY MUSIC 

3 3 COACH CARTER CAPITOL 63164* 

4 4 RAY (RAY CHARLES) WMG SOUNDTRACKS /ATLANTIC 76540/RHINO 

5 6 THE PHANTOM OF THE OPERA (SPECIAL EDITION) REALLY USEFUL/SONY CLASSICAL 93522/SONY MUSIC 

6 5 ELEKTRA: THE ALBUM WIND -UP 13107 

7 7 THE LIFE AQUATIC WITH STEVE ZISSOU HOLLYWOOD 162494 

81 :i 8 THE PRINCESS DIARIES 2: ROYAL ENGAGEMENT WALT DISNEY 861099 

9a 9 SHREK 2 GEFFEN / DREAMWORKS 002557 /INTERSCOPE 

1G 11 BEYOND THE SEA (KEVIN SPACEY) ATCO 78444/RHINO 

tlf 12 BLUE COLLAR COMEDY TOUR RIDES AGAIN JACK/WARNER BROS. INASHVILLE148930/WRN 

1 10 THE SPONGEBOB SQUAREPANTS MOVIE NICK48888/SIRE 

13 DE- LOVELY COLUMBIA 90640 /SONY MUSIC 

14 50 FIRST DATES MAVERICK 48675/WARNER BROS. 

15 NAPOLEON DYNAMITE LAKESHORE33810 

17 A CINDERELLA STORY HOLLYWOOD 162453 

16 0 BROTHER, WHERE ART THOU? A7 LOST HIGHWAY /MERCURY 170069/IDJMG 

18 IN GOOD COMPANY HOLLYW0 0 0 162497 

20 DORA THE EXPLORER NICK64435/BMG STRATEGIC MARKETING GROUP 

20, 19 THE OC: MUSIC FROM THE OC: MIX 2 WARNER SUNSET 48695/WARNER BROS. 

2 ¡''i 18 LOVE ACTUALLY J56760/RMG 
... 

21 SPIDER -MAN 2 COLUMBIA 92628/SONY MUSIC 

22 THE CHEETAH GIRLS (EP) WALT DISNEY 860126 

SHARK TALE DREAMWORKS /GEFFEN 003468/INTERSCOPE 

23 HALO 2 SUMTHING ELSE 2103 

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog tit es are included on the Internet and Soundtrack charts. Albums with the greatest sales gain this week. Recording Industry Assn. 
Of America (RIBA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units (Platinum).* RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi -platinum level. For boxed sets, 
and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro.) A Certification of 200,000 units (Platino). L' Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl 
available. DM indicates past or present Heatseeker title ©2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

THE BILLBOARD 200 A -i (LISTED BY ARTISTS) 

2Pac 20 
50 Cent 195 

Akon 133 
The Arcade Fire 131 
Ashanti 33 

The Baby Einstein Music Box Orches- 
tra 188 
Lloyd Banks 106 
The Beach Boys 112 
Bee Gees 56 
Dierks Bentley 177 
Beyonce 100 
Big & Rich 34 
Black Eyed Peas 70 
Andrea Bocelli 79 
Bone Thugs -N- Harmony 
Chris Botti 109 
Bowling For Soup 145 
Breaking Benjamin 74 
Brooks & Dunn 88 
Jimmy Buffett 141 

Ryan Cabrera 72 
Jeremy Camp 164 
Cam'ron 59 
Casting Crowns 140 
Ray Charles 29, 36 

Kenny Chesney 44 
Chevelle 116 
Chingy 76 
Ciara 13 
Kelly Clarkson 6 
Creed 38 
Crossfade 62 
Sheryl Crow 162 

Daddy Yankee 52 
Howie Day 143 
Gavin DeGraw 90 
Destines Child 10 
Celine Dion 42 
The Diplomats 165 
Hilary Duff 73 

148 Eagles 199 
Eminem 3 
Evanescence 103, 104 
Sara Evans 168 

Fabolous 91 
Fantasia 15 
Franz Ferdinand 84 
Mannie Fresh 92 

Kenny G 78 
The Game 1 

Good Charlotte 53 
Josh Gracin 191 
Green Day 2 

Josh Groben 51, 107 
Guerilla Black 152 
Guns N' Roses 40 

Anthony Hamilton 119 
Hawthorne Heights 149 
Hoobastank 118 

Interpol 147 

Alan Jackson 137, 183 
Michael Jackson 170 
Ja Rule 81 
Jay -Z 181 
Jay- Z/Linkin Park 11 
Lyfe Jennings 161 
Jet 87 
Jimmy Eat World 105 
JOJo 54 
Norah Jones 65 
Juanes 184 

Keane 61 
Toby Keith 27, 167 
Kevin Spacey 144 
Alicia Keys 67 

Kidz Bop Kids 174 
The Killers 14 
Korn 47 
Alison Krauss + Union Station 46 
Lenny Kravitz 121 

Ray LaMontagne 189 
Avril Lavigne 41 
John Legend 5 
Gerald Levert 158 
Lil Jon & The East Side Boyz 4 
Lil Scrappy/Trillville 135 
Lil Wayne 120 
Linkin Park 83 
Lindsay Lohan 43 
Los Lonely Boys 63 
Ludacris 8 

Marilyn Manson 115 
Mario 17 
Maroons 28, 142 
Dean Martin 157 
John Mayer 37 
Martina McBride 96 
Jesse McCartney 32 
Michael McDonald 132 
Tim McGraw 35 
Sarah McLachlan 166 

John Mellencamp 127 
Luis Miguel 197 
Modest Mouse 50 
Montgomery Gentry 186 
Mos Def 160 
Muse 117 
My Chemical Romance 57 

Nas 66 
Nelly 19, 80 
Nickelback 163 
Nirvana 176 

Brad Paisley 45 
Papa Roach 68 
Pearl Jam 95 
A Perfect Circle 126 
Madeleine Peymux 124 
Pitbul I 156 
The Postal Service 114 

Queen Latifah 82 

Rascal Flatts 24 
Relient K 154 
Damien Rice 134 
Lionel Richie 159 
The Rolling Stones 130 

Jill Scott 153 

Seal 111 
Seether 171 
Blake Shelton 128 
Shinedown 101 
The Shins 173 
Carly Simon 190 
Simple Plan 39 
Jessica Simpson 193 
Ashlee Simpson 60 
Slipknot 150 
Elliott Smith 200 
Michael W. Smith 180 
Snoop Dogg 18 
Snow Patrol 123 

SOUNDTRACK 
50 First Dates 172 
Blue Collar Comedy Tour Rides 
Again 151 
A Cinderella Story 196 
Coach Carter 25 
De- Lovely 169 
Elektra: The Album 86 
Garden State 23 
The Life Aquatic With Steve Zissou 
110 
Napoleon Dynamite 179 
The Phantom Of The Opera 16 

The Phantom Of The Opera (Spy- 
dal Edition) 71 
The Princess Diaries 2: Royal 
Engagement 113 
Shrek 2 136 
The SpongeBob SquarePants Movie 
155 

Britney Spears 64 
Gwen Stefani 21 
Rod Stewart 55, 122 
Joss Stone 97 
George Strait 30 
Ruben Studdard 99 
Sugarland 194 
Sum 41 138 
Keith Sweat 185 
Switchtoot 48 

Taking Back Sunday 178 
Three Days Grace 125 
T.I. 26 
tobyMac 198 
Chris Tomlin 182 
Trick Daddy 69 
Shania Twain 12 

U2 22 
Keith Urban 85 

The Used 108 
Usher 7 

VARIOUS ARTISTS 
15 Duranguenses De Corazon 175 
Chosen Few: El Documental 129 

I Can Only Imagine: Ultimate 
Power Anthems Of The Christian 
Faith 49 
Now 16 93 
Now 17 9 
Parranda Tequilera 2005 187 
The Source Presents Hip -Hop Hits 
Volume 9 75 
WOW Hits 2005: 31 Of The Years 
Top Christian Artists And Hits 77 

Velvet Revolver 58 

Kanye West 139 
Brian Wilson 192 
Gretchen Wilson 31 

Xzibit 98 

Yellowcard 102 
Ying Yang Twins 146 
Neil Young 89 
Young Buck 94 

Over The 

Counter 
Continued from page 49 

For many reasons, Carson's 
"Tonight Show" had a different musi- 
cal temperament than the program 
has exhibited during Leno's tenure, or 
that which we see on 'The Late Show," 
"Late Night" and the other talk shows. 
For example, it is doubtful that this 
week's chart leader, the Game, would 
have fit well with Carson. 

While Leno, Letterman and their 
younger peers feature music four or 
five nights per week, the Carson show 
only did so maybe two or three times 
per week, especially after 1980, when 
Carson negotiated with NBC to trim 
the show from 90 minutes to an hour. 

Yet one publicist recalls that musi- 
cal guests found benefits from Carson 
that are less likely on today's talk 
shows, which almost always confine 
musicians to a single song in the last 
few minutes of the show. Singers 
often appeared earlier in Carson's 
lineups. It was not unusual if they 
performed more than one song, and 
they were frequently invited to chat. 

How often do musicians score 
couch time in today's late -night talk 
landscape? Letterman interviewed 
Harry Cont i& Jr. last year, and Leno 
has given panel time to Dion and Clay 
Aiken, but such moments are rare. 

During Carson's long, unprece- 
dented reign, music always held a 
princely place in his kingdom. 

NO CONTEST: It is not often that we 
see the No. 1 album on The Bill- 
board 200 lead the runner -up by 
more than half a million units, but 
this is not your typical week. Rap 

fans have eagerly anticipated the 
first major -label album by the Game 
for months, and it arrives at a time 
of year when most other albums in 
the market are losing traction. 

Although his "The Documentary" 
falls a little shy of the 600,000 -plus 
that some pundits had predicted, 
based on his first -day sales the 
Game's start is still historic. With 

587,000 units, "The Documentary" 
scores the largest week by any Janu- 
ary release in Nielsen SoundScan 
history, a mark previously held by 
Alan Jackson's 2002 release, "Drive," 
which began at 423,000 copies. 

Green Day's "American Idiot," the 
leader in the last two weeks, is the 
runner -up at 85,500, down 15%. 

The Game's album also high 
jumps 69 -1 on Top R &B/Hip -Hop 
Albums, having bowed there early 
from street -date violations. 

His current hit "How We Do," 
which features cohort 50 Cent, con- 
tinues to grow, bulleting 8 -3 on Hot 
Digital Songs and 5-4 on Hot 
R &B/Hip -Hop Singles & Tracks. But 
for all his heat, the Game will be 
lucky to hold court on the big chart. 

"The Documentary" appears to be 
headed for a second -week slide of 
more than 50 %, targeted by one chart 
watcher to do 275,000. Such an ero- 
sion is not unusual for a rap album 

that starts with a large number, but 
such a fade could put the Game on 
the losing end of a tug of war with 
country stud Kenny Chesney. 

Chesney's new album is decidedly 
non- country, a songwriting diversion 
with sonics more reminiscent of 
Jimmy Buffett than anything you 
might associate with Nashville. 

Without a single to light the way 
at country stations (see Singles 
Minded, page 56), RCA Label Group 
never expected 'Be As You Are: 
Songs From an Old Blue Chair" to 
replicate the half -million -plus start 
Chesney saw last year with "When 
the Sun Goes Down." Still, he has 
enough fans to give the new album a 
shot at garnering the second -largest 
sales week of his career. Sources close 
to the project say first -day reports 
from chains put it on course to sell 
300,000 copies in its first week. 

If he makes that number, Chesney's 
"Blue Chair" will become a throne. 
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FEBRUARY 5 

;i r o TOP POP® CATALOGIM 
Sales data compiled by 

Nielsen 

ARTIST 
SoundScan 

IMPRINT & NUMBER /DISTRIBUTING LABEL 
Title 

2 2 

3 3 

4 4 

5 6 

NUMBER 1 3 Weeks AtNumberl 

NORAH JONES A9 Come Away With Me 
BLUE NOTE 32088' 117.98 CD) [x] 

=$B GREATEST GAINER 
STEVIE WONDER The Definitive Collection 
MOTOWN /UTV 066164/UME (18.98 Cá) 

KEITH URBAN 2 
CAPITOL (NASHVILLE) 32936 110.98/18.981 

Golden Road 

THE BEATLES 9 
APPLE 29325 /CAPITOL 11298/18.981 

1 

PINK FLOYD 15 Dark Side Of The Moon 
CAPITOL 46001' 11098/18.981 

BOB MARLEY AND THE WAILERS .10 Legend: The Best Of Bob Marley And The Wailers 
TUFF GONG /ISLAND 548904/UME (8.98/12.981 

7 8 QUEEN 7 
HOLLYWOOD 161265 (11.98/17,98) 

Greatest Hits 

9 10 

6 5 

?0 

11 

12 

13 

10 

30 

17 

13 

7 

33 

22 

17 

18 
111 

11 

9 

GREEN DAY International Superhits! 
REPRISE 48145/WARNER BROS. (18.98 CDI 

BOB SEGER & THE SILVER BULLET BAND A7 Greatest Hits 
CAPITOL 30334 (10.98/15.98) 

AC/DC 2° 
LEGACY/EPIC 80207'/SONY MUSIC 118.98 ES CDI 

Back In Black 

RAY CHARLES The Very Best Of Ray Charles 
RHINO 79822 (11.98 CD) 

SADE A° 
EPIC 85287/SONY MUSIC 1138 EG/18.981 

The Best Of Sade 

JOURNEY.' Journey's Greatest Hits 
COLUMBIA 44493/SONY MUSIC 11298 E0/18.98) 

JOSH GROBAN 4 
143 /REPRISE 48154/WARNER BROS. 118.98 CDI (N] 

Josh Groban 

COLDPLAY A3 A Rush Of Blood To The Head 
CAPITOL 40504. 112.98/18.98) 

18 THE SHINS 
SUB POP 70550" 115.98 CDI 

Oh, Inverted World 

31 

36 

19 20 26 

20 14 17 

CELINE DION 6 All The Way...A Decade Of Song 
550 MUSIC/EPIC 63760 /SONY MUSIC 12.98 E0/18981 

BARRY MANILOW Ultimate Manilow 
B'AG HERITAGE 10600 112.98/18.981 

ROD STEWART The Very Best Of Rod Stewart 
WARNER BROS. 78328 (1298/18.981 

21 

22 

23 

24 

2 

28 

24 

18 

16 

27 

14 

LINKIN PARK 1O 
WARNER BROS. 47755 112.98/18.98) 

[Hybrid Theory] 

Jx HOT SHOT DEBUT J7` 
BOYZ II MEN Legacy: The Greatest Hits Collection 
UNIVERSAL 016083/UMRG 112.98/1.81 

METALLICA T4 
ELEKTRA 611 I3" /AG (11.98/17.981 

Metallica 

JOHN MAYER A° Room For Squares 
AWARE/COLUMBIA 85293 " /SONY MUSIC 17.98 Eß/18.981 [N] 

LED ZEPPEUN Early Days & Latter Days: The Best Of led Zeppelin Volumes One And Two 
ATLANTIC 83619 /AG 119.98 COI 

ROD STEWART 2 It Had To Be You ... The Great American Songbook 
J 20039 /RMG (12.98/18.981 

12 

22 19 

25 30 

29 43 

ELTON JOHN ° Greatest Hits 1970 -2002 
ROCKET /UTV 063478/UME 119.98 CDI 

U2 A2 
ISLAND 524613/IDJMG 112.98/18.981 

The Best Of 1980 -1990 

TIM MCGRAW A4 
CURB 77978 112.98/18.981 

Greatest Hits 

ORIGINAL LONDON CAST A° Phantom Of The Opera Highlights 
POLYDOR 831563/A &M (10.98 ED/17 981 

30 38 37 3 DOORS DOWN 3 Away From The Sun 
REPUBLIC /UNIVERSAL 064398 /UMRG 18.98/12.981 

31 26 20 

32 

33 

34 

29 24 

27 28 

28 21 

35 36 34 

AUDIOSLAVE 2 
INTERSCOPE/EPIC 86968"/SONY MUSIC 118.98 Eß CDI 

Audioslave 

RASCAL FLATTS 2 
LYRIC STREET 165031 /HOLLYWOOD 12.98/18.981 

Melt 

ELVIS PRESLEY 3 
RCA 60079" /RMG 112.98/19.981 

Elv1s: 30 #1 Hits 

FRANK SINATRA Classic Sinatra: His Great Performances 1953-1960 
. A P I T O L 23502 111.98/17 981 

JIMI HENDRIX Experience Hendrix: The Best Of Jimi Hendrix 
ExPERIENCE HENDRIX 11 1671 /LIME 112.98/18.98) 

36 

45 CD 

VAN MORRISON ° The Best Of Van Morrison 
POLYDOR/A &M 537459/UME 112.98/18.981 

47 ABBA Afi 
10LYDOR/A&M517007/UME 112.98/18.981 

Gold - Greatest Hits 

38 33 42 LIL JON & THE EAST SIDE BOYZ A2 Kings Of Crunk 
BME 2370"/TVT 113.98/17.981 

39 37 29 GOOD CHARLOTTE A' The Young And The Hopeless 
DAYLIGHT /EPIC 86488 /SONY MUSIC 118.98 ED CDI 

40 46 45 KID ROCK ° 
,AVA 83482"/AG 112.98/18.98) 

Cocky 

41 35 40 GREEN DAY X10 
REPRISE 45529 "NJARNER BROS. 17.98/11981M] 

Dookie 

42 31 

43 32 

44 48 

45 50 - 

25 AVRIL LAVIGNE A6 
ARISTA 14740/RMG 117.98 CD) 

Let Go 

32 ALISON KRAUSS + UNION STATION Live 
ROUNDER 610515 119.98 CDI 

43 TOM PETTY AND THE HEARTBREAKERS 10 Greatest Hits 
MCA 110813/UME 112.98/18.981 

KENNY CHESNEY A9 
BNA 67976 /RLG 112.98/18.981 

Greatest Hits 

MARVIN GAYE 
MOTOWN 549517/UMRG (12.98/18.981 

Every Great Motown Hit 

39 38 I SOUNDTRACK A7 O Brother, Where Art Thou? 
LOST HIGHWAY /MERCURY 170069/IDJMG 18.9W12.981 

BARRY WHITE 
MERCURY 522459/ ME 18.98/12.981 

All Time Greatest Hits 

44 39 

42 35 

LENNY KRAVITZ ' Greatest Hits 
VIRGIN 50316 112.98/18.981 

SIMPLE PLAN 2 No Pads, No Helmets...Just Balls 
LAVA 83534/AG 17.98/12.981 [NI 

FEBRUARY 
2005 

fE.fll 
_.,TOP HEATSEEKERS. 
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, Sales data compiled by 1L 1 Nielsen 

ARTIST 
SoundScan Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

2 4 

NUMBER 1 a 1 Week AtNumberl 

THE POSTAL SERVICE Give Up 
SUB POP 595" 114.98 CDI 

1 3 MUSE Absolution 
TASTE MEDIA 48733/WARNER BROS. (14.98 CDI 

3 
y 

7 10 

B$/ GREATEST GAINED /$ 
MADELEINE PEYROUX Careless Love 
ROUNDER 613192 (17.98 CDI 

4 5 THE ARCADE FIRE Funeral 
MERGE 255 11598 CD) 

3 1 DAMIEN RICE O 
ORM/VECTOR 48507/WARNER BROS. (18.98 CD) 

5 2 KEVIN SPACEY Beyond The Sea (Soundtrack) 
ATCO 78444/RHINO 118.98 CO) 

6 6 HAWTHORNE HEIGHTS The Silence In Black And White 
VICTORY 220 (13.98 CDI 

8 8 9 LYFE JENNINGS Lyfe 268 -192 
COLUMBIA 90946/SONY MUSIC 12.98 EU CDI 

9 9 13 THE BABY EINSTEIN MUSIC BOX ORCHESTRA Baby Einstein: Lullaby Classics 
BUENA VISTA 86I085/WALT DISNEY 17.98 CDI 

10 12 16 RAY LAMONTAGNE Trouble 
RCA 63459 /RMG (11.98 CD) 

11 13 20 SUGARLAND Twice The Speed Of Life 
MERCURY 002177/UMGN (1398 CDI 

12 10 8 SCISSOR SISTERS Scissor Sisters 
UNIVERSAL 002772' /UMRG (13.98 CDI 

13 16 18 THE ALCHEMIST 1st Infantry 
ALC 9548" /KOCH 15.98 CDI 

14 15 15 RISE AGAINST Siren Song Of The Counter Culture 
GEFFEN 002967 /INTERSCOPE (9.98 CDI 

15 20 45 SHEKINAH GLORY MINISTRY Live 
KINGDOM 1011 /BOOKWORLD 111.98/17.98) 

16 14 22 BARLOWGIRL Barlowgirl 
FERVENT 30049 (14.98 CD) 

17 19 12 RICARDO ARJONA Solo 
SONY DISCOS 95380 118.98 ES CD /DVDI 

18 17 21 UNDEROATH They're Only Chasing Safety 
SOLID STATE 83184/TOOTH & NAIL 113.98 CDI 

19 26 35 DANE COOK Harmful If Swallowed 
COMEDY CENTRAL 30017 116.98 CD /DVDI 

20 22 24 PINK MARTINI Hang On Little Tomato 
HEINZ 2 (17.98 CDI 

21 25 30 J MOSS The J Moss Project 
GOSPO CENTRIC 70068/ZOMBA 117.98 CDI 

22 18 19 FUTURE LEADERS OF THE WORLD LVL IV 
EPIC 89192/SONY MUSIC 11298 ES CDI 

23 21 17 SKINDRED Babylon 
BIELER BROS. /LAVA 93304/AG 111.98 COI 

24 24 28 HANDSOME BOY MODELING SCHOOL White People 
ELEKTRA/ATLANTIC 62941 " /AG 118.98 CDI 

25 38 11 HECTOR "EL BAMBINO" Hector "El Bambino" Presenta Los Anormales 
GOLD STAR 180040 /UNIVERSAL LATINO 15.98 CDI 

26 23 25 K -PAZ DE LA SIERRA o Pensando En Ti 
UNIVISION 3I0291/UG 114.98 CDI 

27 KASEY CHAMBERS Wayward Angel 
WARNER BROS. 48811 (18.98 CDI 

37 - IRON AND WINE Our Endless Numbered Days 
SUB POP 70630. (15.98 CO) 

29 45 38 ROBERT DOWNEY, JR. The Futurist 
SONY CLASSICAL 92654/SONY MUSIC 118.98 ED CDI 

30 

! 
29 36 MATCHBOOK ROMANCE Stories And Alibis 

EPITAPH 86660' 112.98 CDI 

KIERPRAIKIKI9SHEARD I Owe You 

J7 HOT SHOT DEBUT -=7i, 

HILLSONG + DELIRIOUS? Unified: Praise - Live Worship Sydney Australia 
FURIOUS? /HILLSONG 33082 /PROVIDENT -INTEGRITY (17.98 CDI 

36 - THE BABY EINSTEIN MUSIC BOX ORCHESTRA Baby Einstein: Playtime Music Box 
BUENA VISTA 861232/WALT DISNEY 17.98 CDI 

28 29 FALL OUT BOY Take This To Your Grave 
FUELED BY RAMER 061 11298 CDI 

35 GRUPO EXTERMINADOR 30 Recuerdos 
FONOVISA 351612/UG 11198 C01 

36 CARDENALES DE NUEVO LEON La Mejor...Coleccion 
CISA 720416 1998 CO) 

27 31 JEM Finally Woken 
ATO 21519 1298 CDI 

30 34 DONALD LAWRENCE & CO. I Speak Life 
VERITY 62228/ZOMBA (1198/17.981 

49 - MARC BROUSSARD Carencro 
ISLAND 002938/I0JMG (9.98 CD) 

40 B.R. GUNNA B.R. Gunna's Dirty District Vol. 2 
BARAK 3002 113.98 CDI 

32 7 ISRAEL AND NEW BREED Live From Another Level 
INTEGRITY GOSPEL/EPIC 91263/SONY MUSIC 118,98 ED CD1 

43 - PHILLIPS, CRAIG AND DEAN Let The Worshippers Arise 
IRO /EPIC 92879/SONY MUSIC (17,98 ED CDI 

41 32 MONCHY & ALEXANDRA Hasta El Fin 
JAN 95422/SONY DISCOS 11598 EG CDI 

4 

4 

[ 1 

4 

31 23 GLORIA TREVI Como Nace El Universo 
SONY DISCOS 95543 115.98 EG CO) 

1 JEFF BATES Rainbow Man 
RCA NASHVILLE 67071 /R19 111.98/17.98) 

44 46 CITIZEN COPE The Clarence Greenwood Recordings 
RCA 52114 /RMG (11.98 CD) 

JAVIER SOLIS Tesoros De Coleccion 
SONY DISCOS 95328 19.98 EG CD) 

NB RIDAI nb ridaz.com 
NASTYBOY 1020 /UPSTAIRS 113.98 CO) 

MARTHA MUNIZZI The Best Is Yet To Come 
MARTHA MUNIZZI 0001 (16.98 CDI 

39 37 MINDY SMITH One Moment More 
VANGUARD 79736 16.98 CD) 
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TOP INDEPENDENT ALBUMS TM 

Sales data compiled by 1L ti Nielsen 
SoundScan 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 

NUMBER 1 = 11 Weeks Al Number i 

LIL JON & THE EAST SIDE BOYZ 1 Crunk Juice 
BME 2690'/TVT 111.98/17.981 

2 3 VARIOUS ARTISTS The Source Presents Hip -Hop Hits Volume 9 
SOURCE 2523/IMAGE (18.98 CO) 

ì. 3 8 THE POSTALDSERVICE Give Up 
SUB POP 595" 114.98 C111 

12 14 
=$E GREATEST GAINER 

VARIOUS ARTISTS Chosen Few: El Documental 
CHOSEN FEW EMERALD 1015/URBAN BOX OFFICE (9.98 CD /DVD) 

4 13 THE ARCADE FIRE Funeral 
MERGE 255 115.96 CDI [N] 

5 4 YING YANG TWINS My Brother & Me 
COLLIPARK 2489/TVT 111.98CD /DVDI 

7 7 INTERPOL Antics 
MATADOR 616' 116.98 CO) 

8 5 BONE THUGS -N- HARMONY Greatest Hits 
RUTHLESS 25423 (18.98 CO) 

10 15 HAWTHORNE HEIGHTS The Silence In Black And White 
VICTORY 220 13.98 CD) (N] 

9 10 PITBULL M.I.A.M.I. (Money Is A Major Issue) 
3/AZ BROTHERS 2560'/8/ 11198/18.98) 

6 6 THE DIPLOMATS Diplomatic Immunity 2 
DIPLOMATS 5771 " /KOCH 17.98 COI 

? 17 19 THE SHINS Chutes Too Narrow 
SUB POP 70625. 15.98 CO) 

11 11 TAKING BACK SUNDAY Where You Want To Be 
VICTORY 228 115.98 CDI 

13 21 SOUNDTRACK Napoleon Dynamite 
LAKESHORE 33810 118.98 CDI 

15 16 ELLIOTT SMITH From A Basement On The Hill 
ANTI. 86741' /EPITAPH 117.98 CDI 

5 22 17 SHADOWS FALL The War Within 
CENTURY MEDIA 8228 112.98 CDI 

23 
- 

20 STRAYLIGHT RUN Straylight Run 
VICTORY 229 (13.98 CDI 

14 
-_ 

22 THE GAME Untold Story 
GET LOW 7/FAST LIFE 11798 CDI [NI 

19 
. - 

18 COLLECTIVE SOUL Youth 
EL 60001 15.98 CDI 

20 24 SENSES FAIL Let It Enfold You 
DRIVE -THRU 0403NAGRANT 13.98 CD /DVDI 

1 25 27 THE ALCHEMIST 1st Infantry 
ALC 954M/KOCH (15.98 CDI [N] 

16 
- 

12 ATMOSPHERE Headshots: Se7en 
RHYMESAYERS ENTERTAINMENT 0053. 11598 CDI 

28 49 SHEKINAH GLORY MINISTRY Live 
KINGDOM 1011 /BOOKWORLD 111.98/17.981 [N] 

24 23 GRUPO CLIMAX Za Za Za 
MUSART 20539 /BALBOA 15.98 CO) [N] 

27 28 DEATH CAB FOR CUTIE Transatlanticism 
BARSUK 32' (16.98 CDI 

i 18 9 OL' DIRTY BASTARD Osirus: The Official Mixtape 
JC 9016 /SURE SHOT 115.98 CDI 

JX HOT SHOT DEBUT 
THE GAME Untold Story: Special Edition 
GET LOW 23 /FAST LIFE 119.98 CDI 

- 

26 26 FLOGGING MOLLY Within A Mile Of Home 
SiDEONEDUMMY 71251" (16.98 CDI 

21 43 GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES One Voice 
MANY ROADS 0003 116.98 CDI 

34 36 DANE COOK Harmful If Swallowed 
COMEDY CENTRAL 30017 1698 CD /DVDI [HI 

1 30 29 PINK MARTINI Hang On Little Tomato 
HEINZ 2 117.96 CDI [HI 

37 33 AFI AFI 
'lITRO 151359 113.98 CDI 

3 29 32 SOUNDTRACK Halo 2 
SUMTHING ELSE 2103 1598 CDI 

39 - IRON 7AND 
11598 CD1 

WINE Our Endless Numbered Days 
SUB POP 

31 30 GEORGE JONES 50 Years Of Hits 
BANDIT 220 127.98 CDI 

3ö 36 37 MATCHBOOK ROMANCE Stories And Alibis 
EPITAPH 86660' (1298 CDI (N] o 42 41 YING YANG TWINS Me & My Brother 
COLLIPARK 2480"/TVT 117.98 CO) 

38 35 34 FALL OUT BOY Take This To Your Grave 
FUELED BY RAMEN 061 112.95 CO) [N] 

39 44 38 LIL' ROMEO Romeoland 
NEW NO LIMIT 5753'/KOCH 112.98/17981 

Q B.R. GUNNA 
BARAK 30002 113.98 CO) [M] 

B.R. Gunna's Dirty District Vol. 2 

41 32 25 SOUNDTRACK Blade Trinity 
`,EW LINE 39037 (16.98 COI 

92 33 
_ 

35 ATREYU The Curse 
VICTORY 218 (15.98 COI 

z 43 50 THE DIPLOMATS PRESENT JIM JONES On My Way To Church 
DIPLOMATS 5770'/KOCH 17.98 CDI 

NB RIDAZ nb ridaz.com 
NASTYBOY 1020/UPSTAIRS 113.98 CDI [N] 

38 31 TOM WAITS Real Gone 
ANTI - 86678" /EPITAPH 1798 CD1 

MARTHA MUNIZZI The Best Is Yet To Come 
MARTHA MUNIZZI 0001 116.98 CDI [NI 

40 39 MINDY SMITH One Moment More 
VANGUARD 79736 16.98 CDI [N] 

45 
_ - 

45 DASHBOARD CONFESSIONAL A Mark A Mission, A Brand, A Scar 
VAGRANT 0385 (18.98 COI 

"` -- 
41 44 DARYL HALL JOHN OATES Our Kind Of Soul 

U-WATCH 80103 118.98 COI 

LONDON THEATRE ORCHESTRA AND LONDON WEST END SINGERS Tribute To The Phantom OI The Opera 

ßCI40890 16.98 CDI 

Catalog albums are -year -o d titles that have fallen below No. 100 on The Billboard 200 or re- issues of older albums. Total Weeks column reflec s combined weeks tide has appeared on The Billboard 200 and Top Pop Catalog Albums. The Heatseekers chart lists the best -selling albums by new and developing artists, defined as those who have never 

appeared in the top m of The Billboard 200. If a Heatseekers title reaches that level, n and the act's subsequent albums are immediately inel Bible o appear on the Heatseekers chart Top Independent Albums are current titles that are sold via ndependent distr button, including those that are fulfilled via major branch distributors. Albums with the great- 

est sales gains this week. Recording Industry Assn. Of America (RMA) certification for net shipment of 500,000 album units (Gold). RIPA certification for net shipment of 1 million units (Platinum). RIAA certification for net shipment Hf 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. 

For boxed sets, and ouble albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or t apes. RIM Latin awards: o Certification for net shipment of 100,000 units (Oro). O Certification of 200,000 units (Platinol.A' Certification of 400,000 units IMulti- Platino). Asterisk indicates vinyl LP is available. Most 

tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EO, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase [H] indicates pastor present Heatseeker tide. © 2005, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All 

rights reserved. 
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Sales data compiled by 11 
Nielsen 
SoundScan 

ARTIST IMPRINT& NUMBER/DISTRIBUTING LABEL Title 

1 1 

NUMBER 1 e 14 Weeks At Number l 

CHRIS BOTTI When I Fall In Love 
COLUMBIA 92872/SONY MUSIC [NI 

2 2 MADELEINE PEYROUX Careless Love 
ROUNDER 613192 [NI 

lí 3 3 DIANA KRALL The Girl In The Other Room 
VERVE 01826/VG 

4 DAVID SANBORN Closer 
VERVE 003095NG 

5 JANE MONHEIT Taking A Chance On Love 
SONY CLASSICAL 92495/SONY MUSIC 

7 HARRY CONNICK, JR. Only You 
COLUMBIA 90551 /SONY MUSIC 

6 LINDA RONSTADT Hummin' To Myself 
VERVE 000887NG 

3 
Y 

10 SOUNDTRACK Aviator 
COLUMBIA 93628 /SONY MUSIC 

8 RENEE OLSTEAD Renee Olstead 
143/REPRISE 48704NJARNER BROS. 

0 9 PETER CINCOTTI On The Moon 
CONCORD 2221 [NI 

T 11 VARIOUS ARTISTS The Very Best Of Cole Porter 
HIP- 0 /UN001780JUME 

2 15 " WYNTON MARSALIS Unforgiveable Blackness: The Rise And Fall Of Jack Johnson 
BLUE NOTE 64194 

3 12 LOUIS ARMSTRONG Louis Annstrong IMadacy 2004] 
MADACY 686 

4 
- - 

13 AL JARREAU Accentuate The Positive 
VERVE 01634NG 

S 

4 

-'°.L___ 

16 MARILYN SCOTT Nightcap 
PRANA 0005/MAILBOAT 

22 VARIOUS ARTISTS Bossa Nova For Lovers 
VERVE 065329NG 

23 NAT KING COLE Love Songs 
CAPITOL81513 

VARIOUS ARTISTS More Of The Most Romantic Jazz Music In The Universe 
DENON 17455 

14 NANCY WILSON R. S. V. P. 
MCC JAZZ 1013 

DAVID SANBORN timeagain 
-RYE 05578NG 

THE LINCOLN CENTER JAZZ ORCHESTRA A Love Supreme 
,METT02106 

JASON MILES Miles To Miles 
. ARADA 18136 

BRANFORD MARSALIS QUARTET Eternal 
ABSALIS 613309/ROUNDER 

KEITH JARRETT /GARY PEACOCK/JACK DEJOHNETTE The Out -Of- Towners 
LM 300102/UNIVERSALCLASSICS GROUP 

VARIOUS ARTISTS 20 Best Of Jazz 
I MADACY SPECIAL PRODUCTS 5328/MAOACY 

FEBRUARY 

Billboard 
TOP CONTEMPORARY 

2005 

JAZZ.. 
W 

3 
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Sales data compiled by k 
Per Nielsen 

SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

- 

1 

ï,' NUMBER 1 9 Weeks At Number 1 

KENNY G At Last.. The Duets Album 
ARISTA 62470/RMG 

- 

2 JAMIE CULLUM twentysomething 
UNIVERSAINERVE 002273NG 

x 3 KENNY G Ultimate Kenny G 
BMG HERITAGE 50997/RMG 

4 NORMAN BROWN West Coast Coolin' 
WARNER BROS. 48713 [N] 

KATIE MELUA Call Off The Search 
ORAMATICO /UNIVERSAL082866/UMRG [HI 

6 CHRIS BOTTI A Thousand Kisses Deep 
COLUMBIA 90535/SONY MUSIC [N] 

5 BONEY JAMES Pure 
WARNER BROS. 48786 

7 VARIOUS ARTISTS Forever, For Always, For Luther 
GRP 002426/VG 

10 VARIOUS ARTISTS Playboy Jazz: In A Smooth Groove 
PLAYBOY JAZZ 2750/CONCORD 

0 9 WAYMAN TISDALE Hang Time 
RENDEZVOUS 5104 [N] 

1 8 MINDI ABAIR Come As You Are 
GRP 02527NG [N] 

2 11 DAVE KOZ Saxophonic 
CAPITOL 34226 [N] 

3 12 MEDESKI MARTIN AND WOOD End Of The World Party (Just In Case) 
BLUE NOTE 95633. [N] 

4 17 PETER WHITE Confidential 
COLUMBIA 89090 /SONY MUSIC [NI 

20 KIM WATERS In The Name Of Love 
SHANACHIE 5113 [N] 

6 13 INCOGNITO Adventures In The Black Sunshine 
RICE/NARAOA JAll 70863/NARADA ' 19 MARION MEADOWS Player's Club 
HEADS UP 3082 

8 15 FOURPLAY Journey 
BLUEBIRD 61358/RCA VICTOR 

9 23 REGINA BELLE Lazy Afternoon 
PEAK 8524 /CONCORD 

0 22 GEORGE BENSON The Greatest Hits Of All 
WARNER BROS. 78284 /RHINO 

1 
- 

16 GEORGE BENSON Irreplaceable 
GRP 00599/VG 

18 MAYSA Smooth Sailing 
N-CODED 4251/WARLOCK 

14 VARIOUS ARTISTS Smooth Jazz WNUA 95.5 CD Sampler Volume XVII 
WNUA9554 /RYKOOISC 

21 WILL DOWNING Emotions 
GRP 080529NG 

CRAIG CHAQUICO Midnight Noon 
HIGHER OCTAVE 76716 
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5 Biboard TOP CLASSICAL ALBUMSTM 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

-,,VV, NUMBER 1 =m.' 17 Weeks At Number 1 

YO -YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) Yo-Yo Ma Plays Ennio Morricone 
SONS CLASSICAL 93456/SONY MUSIC Q 4 RENEE FLEMING /ORCHESTRA OF THE AGE OF ENLIGHTENMENT (BICKET) Handel 

DEC CA 003160 /UNIVERSAL CLASSICS GROUP 

3 

0 
2 ANDRE RIEU Tuscany 

DENON 7431 [N] 
11 SOUNDTRACK The Chorus 

NONESUCH 61741/WARNER BROS. 

5 5 JOSHUA BELL Romance Of The Violin 
SONY CLASSICAL87894 /SONY MUSIC [N] 

6 3 YO-YO MA WITH THE AMSTERDAM BAROQUE ORCHESTRA & TON KOOPMAN Vivaldi's Cello 
SONY CLASSICAL 90916 /SONY MUSIC 0 10 LEON FLEISHER Two Hands 
VANGUARD CLASSICS 1551 /ARTEMIS CLASSICS 

8 9 SOUNDTRACK Master And Commander 
DECCA 001574/UNIVERSAL CLASSICS GROUP 

9 6 LANG LANG Live At Carnegie Hall 
DG 002047 /UNIVERSAL CLASSICS GROUP 

1O 8 ANNA NETREBKO WITH THE MAHLER CHAMBER ORCHESTRA (ABBADO) Sempre Libera 
DG 002999/UNIVERSAL CLASSICS GROUP [NI 

11 7 LORRAINE HUNT LIEBERSON & ORCHESTRA OF THE AGE OF ENLIGHTENMENT (BKKET) Handel: Min From Theodor 
RARE 0030 ® 

I® 
41) 

ID 

13 YUNDI LI Chopin: Scherzi, Impromptus 
VG 003887 /UNIVERSAL CLASSICS GROUP 

TILL FELLNER J.S. Bach: Das Wohltempierte Klavier Buch 
ECM 002285/UNIVERSAL CLASSICS GROUP 

MORMON TABERNACLE CHOIR Peace Like A River 
MORMON TABERNACLE CHOIR 6188 

NORWEGIAN CHAMBER ORCHESTRA (ANDSNES) Mozart Piano Concertos No. 9 & 18 
EMI CLASSICS 57803/ANGEL 

FEB20 SRY S illboard ' TOP CLASSICAL CROSSOVERS. 

w 

ARTIST IMPRINT& NUMBER /DISTRIBUTING LABEL Title 
A 

1 1 

. NUMBER 1 =Vicc 55 Weeks At Number l 

JOSH GROBAN ° Closer 
I!'. REPRISE 48450/WARNER BROS. 

5 

2 ANDREA BOCELLI 
PHILIPS 003513/UNIVERSAL CLASSICS GROUP 

Andrea 

3 SARAH BRIGHTMAN 
NEMO STUDIO 57801 /ANGEL 

Live From Las Vegas 

4 HAYLEY WESTENRA 
DECCA 001866/UNIVERSAL CLASSICS GROUP [NI 

Pure 

6 TAN DUN FEATURING ITZHAK PERLMAN 
SONY CLASSICAL 87726 /SONY MUSIC 

Hero (Soundtrack) 

5 BOND 
MBO /DECCA 002332/UNIVERSAL CLASSICS GROUP 

Classified 

7 9 ARIA 
EUCH 5765 

Aria 3: Metamorphosis 

7 SARAH BRIGHTMAN 
NEMO STUDIO 37180 /ANGEL 

Harem 

8 YO -YO MA 
SONY CLASSICAL 89935/SONY MUSIC 

Obrigado Brazil 

F 10 ANDRE RIEU 
DENON 17348 

At The Movies 

12 BELA FLECK/EDGAR MEYER 
SONY CLASSICAL 92106/SONY MUSIC 

Music For Two 

11 YO -YO MA 
SONY CLASSICAL90970 /SONY MUSIC 

Obrigado Brazil: Live In Concert 

13 AMICI FOREVER 
RCA VICTOR 52739 [NI 

The Opera Band 

14 :i THE TEN TENORS 
H,+ '40 76525/WARNER STRATEGIC MARKETING 

Larger Than Life 

14 BOND 
MB0 /DECCA 001117 /UNIVERSAL CLASSICS GROUP 

Bond: Remixed 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

I 1 

g NUMBER 1 / 2 Weeks At Number l 

GEORGE WINSTON Montana - A Love Story 
DANCING CAT/WINDHAM HILL 62042IRCA VICTOR 

4 MANNHEIM STEAMROLLER Romantic Themes 
AMERICAN GRAMAPHONE 215 

3 2 JIM BRICKMAN Greatest Hits 
WINDHAM HILL 60616/RCA VICTOR o 11 ARMIK Cafe Romantico 
BOLERO 7112 

5 8 AMETHYSTIUM Evermind 
NEURODISC 4202 

6 6 STEVEN ANDERSON 100 Church Classics 
MADACY CHRISTIAN 2881 /MADACY 

7 7 VANGELIS Alexander (Soundtrack) 
SONY CLASSICAL 92942/SONY MUSIC 

8 9 VARIOUS ARTISTS The Healing Garden: Art Of Well- being -Discover The Path To Well -being 
MADACY SPECIAL PRODUCTS 5095 /MADACY 

9 10 VARIOUS ARTISTS The Healing Garden Collection 
MADACY SPECIAL PRODUCTS 4850 /MADACY 

10 15 YANNI Ethnicity 
VIRGIN 81516 

11 14 VARIOUS ARTISTS 20 Best Of Relaxation 
MADACY 5065 

1 { 

13 . 

aê 

14 

15 

12 MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit 
AMERICAN GRAMAPHONE 1776 

VARIOUS ARTISTS Slack Key Guitar Volume 2 
PALM 4017 

OTTMAR LIEBERT + LUNA NEGRA La Semana 
33RD STREET 3338 

VARIOUS ARTISTS Peaceful Moods 
HMG SPECIAL PRODUCTS 19006/rIME LIFE 

Sales data for Classical, 
New Age, and Kid Audio Nielsen 

charts compiled by 

SoundScan 

FEBRUARY 5 Bille 2005 VV 

(TOP CLASSICAL BUDGET. 
BABY EINSTEIN. PLAYTIME MUSIC BOX DEWIaOIIMINCKINIEBM 
BUENA VISTA /WALT DISNEY 

CLASSICS FOR RELAXATION VARIOUS ARTISTS 
MADACY 

AUmí MGHTNUSIC MIME MOZART COLLECTION Rebus mews 
DELTA 

THE MOST RELAXING CLASSICAL MUSIC %AMBUS ARTISTS 

SAVOY 

MOM 0F THE MOSTROANaICnK9ruAM9CNTÛUNIVERSE YMDAMIBIS 
DENON 

MOZART: 25 FAVORITES VARIOUS ARASES 
008 /SPJ MUSIC 

LUCIANO PAVAROTTT VARIOUS ARIR515 
MADACY 

BDLCOAt SONGS OF NNOCENCE &O'EXPERENCE PAM MI MS 

NAXOS 

USA: CLASSICS FOR RELAXATION VARIOUS ARTISTS 
MADACY 

ACEU84ADON OF DEFINING MOONSB 0R068G16 1061' M ÚM1611 
EMI CLASSICS /ANGEL 

25 CLASSICAL FAVORITES VARIOUS ARTISTS 
MADACY 

25 PIANO FAVORITES VARIOUS ARTISTS 
MADACY 

FOR THE HOPELESS ROMANTIC VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

25 CLASSICAL FAVORITES VARIOUS ARTISTS 
VOX /SPJ MUSIC 

RADIANCE ROMANTIC CLASSICS VARIOUS ARTISTS 
DENON 

FEBRUARY 5 Bille 2005 V 

TOP CLASSICAL MIDLINE 

BABY EINSTEIN: BABY BACH THE BABY EINSRAIN MUSK 808 CCHE5TM 

BUENA VISTA ALT DISNEY 

BEETHOVEN'S WIG 2 MOREL WIG ALONGSYMPHONIES EM1101&SKU 

ROUNDER KIDS /ROUNDER 

BABY MOZART THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BUENA VISTA /WALT DISNEY 

BABYDNSInk BABYBEETHOWN TRW RISKEINmum swIONAESIM 
BUENA VISTA /WALT DISNEY 

FOR LOVERS OMM THE ROMVnIC PAVAROTTI 

DECCA /UNIVERSAL CLASSICS GR00P 
WCNN018600111 

NMI OUIOVOMA II1ämO961MMIMSMUBMAEaIH11Dl :LAMIA 
DECCA /UNIVERSAL CLASSICS GROUP 

BELLA TUSCANY MUSIC INSPIRED BY TUSCANY MARI OU5 6611515 

TELARC 

CLASSICAL MUSIC 101 
RED SEALDTMG CLASSICS 

VARIOUS ARTISTS 

THE MOST RELAXING CLASSICAL PIANO VARIOUS ARTISTS 

DENON 

CLASSICAL LOVE VARIOUS ARTISTS 
DENON 

TIE MOST REL MIG PIANO ALBUM M DEWOIID_EVERI 4ADRMIEIS 
EMI CLASSICS /ANGEL 

CHAM:DEANNIMARREDMON SEMENIKIMISMIKI XIMODE 

EMI CLASSICS /ANGEL 

R10168ELSGREATEST HITS:THE UTNW'S CANON VANSARR515 
RCA VICTOR RING CLASSICS 

THE ESSENTIAL JESSYE NORMAN JESSYE NORMAN 
PHILIPS /UNIVERSAL CLASSICS GROUP 

GUITAR ADAGIOS VAROUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

Classical Midline compact discs have a who esa e cost 
between 8.98 and 12.98. CDs with wholesale price lower than 
8.98 appear on Classical Budget. 

25 

FEBRUARY 5 Billboard 2005 

TOP KID AUDIO 

CEUNE DION 
EPIC ' ONO MUSIC 

MIRACLE 

KIDZ BOP KIDS KIDS BOP6 
RAZOR 8 TIE 09083 

THE BABY EINSTEIN MUSK 80X ORCHESTRA 848YENAIBk5NU01 CLEARS 

BUENA VISTA 06105/WALT DISNEY 

TV SOUNDTRACK DORA THE EXPLORER 
NICK 64435/BMG STRATEGIC MARKETING GROUP 

TV SOUNDTRACK THE CHEETAH GIRLS IEPI 
WALT DISNEY 00126 

VARIOUS ARTISTS DISNEY PRINCESS: TIE ULTIMATE SONG OUECMON 
WALT DISNEY 061150 

VARIOUS ARTISTS 
WALT DISNEY 861730 

DISNEY CHANNEL HITS: TAKE 1 

TIE BABYONSISIN MUSK BOX ORCHESTRA M1Ya6MIL RAM MSC KA 
BUENA VISTA 91232/WALT DISNEY 

VARIOUS ARTISTS WALT DISNEY WORDS PREMIX MEW MOVE MM 
WALT DISNEY 01089 

TV SOUNDTRACK 1NÁ1550 RAVEN 
WALT DISNEY 991015 

VARIOUS ARTISTS DISNEY'S GREATEST: VOL 7 

WALT DISNEY 80633 

VARIOUS ARTISTS MAIM IA 

WALT DISNEY 861011 

THE BABY EINSTEIN MUSK BOX ORCHESTRA BAR ROOM RAP 0ÁG4 

BUENA VISTA 80168 /WALT DISNEY 

BEETHOVEN'S WIG BEFINOYEx5WIG2 KOBE! MK ALONG 6YMNIOES 
ROUNDER KIDS 611119/ROUNDER 

THE WIGGLES 
KOCH 9676 

YUMMY YUMMY 

VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOL I 
WALT DISNEY 96060 

TV SOUNDTRACK LIME MCGUIRE TOTAL PARTYI 
WALT DISNEY 861895 

KIDZ BOP KIDS 
RAZOR B TIE 0079 

IODZ BOPS 

VARIOUS ARTISTS 
WALT DISNEY 8004 

DISNEY'S GREATEST VOL 2 

VEGGIETALES BGIRSn66EDMSA MEEK AMAMI AYDIYMERR1r 
BIG IDEA 351104 

VARIOUS ARTISTS 
ROUNDER 18812 

KIDZ BOP KIDS 
RAZOR & TIE 002 

BEETHOVEN'S MG: LNG ALONG SYMPHONIES 

KIDZ BOP GOLD 

VARIOUS ARFISTS STMWBERRY SHORTCAKE STRAWBERIIY JAMS 
DICKENKOCH 

VARDUS ARTISTS DBNIRTHR 42 MUSIC STARS SIB DISNEY _MDR OAP 

WALT DISNEY 661004 

THE WIGGLES 
KOCH9663 

LIVER HOT POTATOES 

Children's recordings: original motion picture soundtracks excluded. 

Abums with the greatest sales gains thisweek. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of l million units (Platinum). RIRA certification for net shipment of lo million units (Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi -platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIRA multiplies shipments by the number of discs and /or tapes. RIRA Latin awards: c Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). Ge Certification of 400,000 

Units (Multi- Platino). `Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week. [X] indicates past or present Heatseeker title. ©2005, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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"'°' °gillboard SINGLES AND TRACKS SONG INDEX.._ 
Chart Codes: CS (Hot Country Singles); Hsoo (Hot wo Singles); LT (Hot Latin Tracks) and RBH (Hot R &B Hip/Hop Singles). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

1, 2 STEP (Royalty Rightings, ASCAP / Hitco South, 
ASCAP /Music 101, ASCAP /Warner -Tamerlane, BMI /Bubba 
Gee, BMI /Noontime Tunes, BMI /Mass Confusion, 
ASCAP /WB, ASCAP), WBM, Hioo 2; RBH 5 

1 THING (Mi Suk, ASCAP /Universal, ASCAP /EMI 
Blackwood, BMI /Dam Rich, BMI /EMI U Catalog, ASCAP), 
HL RBH 37 

3 KINGS (LW3,ASCAP) RBH 99 .A. 
AIN'T DRINKIN'ANYMORE (Kevin fowler, BMI) CS 58 
AIRE (Ser -Ca, BMI) LT 23 
ALABAMA (ShanCan, BMI) CS 5o 
ALGO ESTA CAMBIANDO (Lolein, BMI /Doble Acuarela 

Songs, ASCAP /EMI Blackwood, BMI) LT 22 
ANYTHING BUT MINE (Gravitron, SESAC /Carnival 

Musk, SESAC) CS 21 

EL AUTOBUS (Edimusa,ASCAP/Fato, ASCAP/Vander 
America, BMI) LT 3o 

AWFUL, BEAUTIFUL LIFE (EMI April, ASCAP /Pittsburg 
Landing, ASCAP /Cobum, BMI /Harley Allen Music, BMI), 
H L /WBM, CS 4; 1-1100 44 

-B- 
BABY O. Brasco, ASCAP /Desert Storm, BMI /Big Tank 

Music, ASCAP /Chrysalis, ASCAP /D. Thornton, 
ASCAP /Black Bull, ASCAP /)obere, ASCAP /Doll Face, 
BMI/Big Poppa, ASCAP /EMI April, ASCAP /Bovina, 
ASCAP /No Question Ent., ASCAP /lustin Combs, ASCAP), 
HL, H10071; RBH 26 

BABY GIRL (Dirkpit, BMI /GreaterGood, ASCAP/Jen- 
nifer Nettles, ASCAP /Telegrammusic, ASCAP) CS 12; Hioo 
67 

BABY IT'S YOU (First Avenue, ASCAP /BMG Songs, 
ASCAP /Demis Hot Songs, ASCAP /EMI April, ASCAP /Irv- 
ing, BMI /E D Duz It, BMI /Antonio Dixon's Muzik, 
ASCAP /Shago, SESAC), HL $10083 

BABY MAMA (Uncle Bobby's Music, BMI /EMI Black- 
wood, BMI /MO GT, BMI /MS 802, BMI /Unichappell, BMI), 
HL /WBM, RBH 35 

BACK WHEN (Warner- Tamerlane, BMI/Sony/ATV 
Cross Keys, ASCAP), HL /WBM, CS 10; Hloo 63 

BALLA BABY (Chingy Music, ASCAP /BMG Songs, 
ASCAP /Empty House, ASCAP /EMI April, ASCAP), HL, 
Hsoo 90 

BEAUTIFUL SOUL (Dying Ego, ASCAP /Dodd, ASCAP) 
Hioo 20 

BLESS THE BROKEN ROAD (Careers -BMG, 
BMI /Floyd's Dream, BMI /Jeff Diggs, BMI /Bug, BMI), HL, 
CS 3; Hsoo 31 

BOTTLE ACTION (Brandywine, ASCAP /Playmaker 
Music, BMI /Regina's Son, ASCAP /Dieniahmar Music, 
ASCAP) RBH 98 

BOULEVARD OF BROKEN DREAMS (WB, 
ASCAP /Green Daze, ASCAP), WBM, Hioo 8 

BREAKAWAY (Friends Of Seagulls, ASCAP /Five Card, 
ASCAP /Music Of Windswept, ASCAP/WB, ASCAP /G Matt, 
ASCAP/Almo,ASCAP/Avril Lavigne, SOCAN), H L /WBM, 
Hsoo 11 

BRING EM OUT (Carter Boys, ASCAP /EMI April, 
ASCAP /Wamer -Tamerlane, BMI /Domani And Ya Majesty's 
Music, ASCAP /Swizz Beatz, ASCAP /Universal, ASCAP), 
HL /WBM, Hioo 9; RBH 6 

THE BUMPER OF MY S.U.V. (Painted Red, BMI) CS 35 

-C- 
CANDY SHOP (Scott Storch, ASCAP /Trill Productions, 

ASCAP) I1oo 53; RBH 31 
CANT WAIT (Demis Hot Songs, ASCAP /EMI April, 

ASCAP/Sony/ATV Songs, BMI /Antonio Dixon's Muzik, 
ASCAP /EMI Blackwood, BMI /EZ Duz It, ASCAP /Strange 
Motel, ASCAP /Almo,ASCAP), HL RBH 79 

CAUGHT UP (Dirty Dre, ASCAP /Universal, 
ASCAP /Double Oh Eight, ASCAP /PoohBZ, ASCAP /Hitco 
South, ASCAP /Music Of Windswept, ASCAP /EMI April, 
ASCAP /Pladis, ASCAP), HL H1oo 14; RBH 15 

CHARLENE (Songs Of Universal, BMI /Tappy Whyte's, 
BMI /Bat Future, BMI), HL RBH 14 

CLASS REUNION (THAT USED TO BE US) (Sony /AN 
Tree, BMI /Sixteen Stars, BMI /HoriPro, BMI /Super ID, 
ASCAP /Top Mule, ASCAP /Sassy Mule, ASCAP /Don Pfrim- 
mer, ASCAP /The Loving Company, ASCAP /Wizen, ASCAP), 
HL CS 34 

CONTIGO YO APRENDI A OLVIDAR (Universal Musica, 
ASCAP /Leo Musical, SACM) LT 41 

COSA DEL DESTINO (BMG Songs, ASCAP) LT 39 
COUNTRY BOY (GG &L ASCAP) RBH 41 
CRUNK MUZIK (Copyright Control /Killa Cam, 

BMI /Heatmaker, BMI) RBH 94 -D- 
DAME OTRO TEQUILA (F.I.P. BMI) LT 7 

DAMMIT MAN (Marimbero, ASCAP /Diaz Brothers 
Music, BMI) RBH 97 

DARE YOU TO MOVE (Sugar Pete, ASCAP /Meadow- 
green, ASCAP /EMI Christian Music Group, ASCAP), HL 
Hioo 35 

DATZ ME (Drugstore, ASCAP /Mouth Full O' Gold, 
ASCAP /Universal, ASCAP /5o Cent, ASCAP /Songs Of Uni- 
versal, BMI /Down Holmes Publishing, BMI), HL RBH 83 

DAUGHTERS (Sony /AN Tunes, ASCAP /Specific Harm, 
ASCAP), HL Hioo 24 

DEMASIADO (Unique Hits, ASCAP /Universal Musica, 
ASCAP) LT 26 

DE VIAJE (Sony /AN Discos, ASCAP) LT 40 
DIARY (Lellow, ASCAP /EMI April, ASCAP /Book Of 

Daniel, ASCAP), HL RBH 21 
DICEN POR AHI (Brantunes, ASCAP/Sony/ATV Discos, 

ASCAP) LT49 
DISCO INFERNO (5o Cent, ASCAP /Universal, 

ASCAP /7oo, ASCAP) Hioo 7; RBH 7 

DONTI (Universal -Songs Of PolyGram International, 
BMI /Loon Echo, BMI /Out Of Pocket, ASCAP /Zomba, 
ASCAP), HL /WBM, CS 37 

DON'T WORRY (Slot -A -Lot Publishing, ASCAP /BMG 
Songs, ASCAP /Trak Starz, ASCAP /Almo, ASCAP /Univer- 
sal- PolyGram International, ASCAP), HL /WBM, RBH 6o 

DONT WORRY 'BOUTA THING (Emerto, ASCAP /WB, 
ASCAP) CS 56 

DOWN AND OUT ( Kilta Cam, BMI /EMI Blackwood, 
BMI /EMI Longitude, BMI /Please Gimme My Publishing, 
BMI), HL, RBH 33 

DROP IT LIKE Black- 
wood, BMI /The WI terHOf Nazareth, BMI /Careens -BMG, k 
BMI /Raynchaser, BMI), HL Hioo 5; RBH 8 

DRUGS OR JESUS (Sony /AN Cross Keys, 
ASCAP /Onaly, BMI /Careers -BMG, BMI /Silverkiss, 
BMI /Songs Of Universal, BMI /Songs From The Engine 
Room, BMI /Nashville DreamWorks Songs, ASCAP /Mon- 
key Feet, ASCAP /Cherry Lane, ASCAP), CLM /HL /WBM, CS 

48 

-E- 
ENCORE (Eight Mile Style, BMI /Ain't Nuthin' Goin' On 

But Funking, ASCAP /Elvis Mambo, ASCAP /Blotter, 
ASCAP /Music Of Windswept, ASCAP /Bat Future, 
BMI /lenellerene, BMI /Hard Workin Black Folks, 
ASCAP /5o Cent, ASCAP /Universal, ASCAP), HL, Hioo 64; 
RBH 96 

ESCUCHAATENTO (WB, ASCAP /SGAE, ASCAP /Impat- 

to Edizioni, ASCAP) LT 19 
ESTA AUSENCIA (Kike Santander, BMI) LT ii 
ESTA LLORANDO MI CORAZON (Edimonsa, ASCAP) LT 

10 

EVERYTIMEYOU GO AWAY (Cancelled Lunch, 
ASCAP /Universal -PolyGram International, ASCAP), HL, 
RBH 61 

-F- 
FALLTO PIECES (Slash & Cash, ASCAP /Ready Set Go, 

ASCAP /Pimp Music, ASCAP /DracSorum Music, 
ASCAP /DTK Music, ASCAP /Chrysalis, ASCAP), WBM, 
H1oo 84 

FEEL SO GOOD (Razak Mil, ASCAP /Feed Da Family, 
BMI /Madazbrothers, ASCAP /Warner -Tamerlane, BMI), 
WBM, RBH 82 

FOREVER, FOR ALWAYS, FOR LOVE (EMI April, 
ASCAP /Uncle Ronnie's, ASCAP /Barry Platnick, ASCAP), 
HL, RBH 52 

FUEGO (King Of Bling, BMI /Universal -Musica Unica, 
BMI /C.K. Jointz, BMI /DHG, BMI /Warner -Tamerlane, 
BMI/JD, ASCAP) LT 25 

-G- 
GASOLINA (Los Cangris, ASCAP) H100 32; LT t7; RBH 

49 
GET BACK (Universal, ASCAP /Ludacris, ASCAP /Elizab 

Music, ASCAP), HL Hioo 15; RBH u 
GETRIGHT(Dam Rich, BMI /EMI Blackwood, 

BMI /Unichappell, BMI), HL /WBM, Hsoo 28; RBH 48 
GETTING AWAY WITH MURDER (Viva La Cucaracha, 

ASCAP /DreamWorks Songs, ASCAP) Hioo 85 
GHETTO (Noka International Music, ASCAP/Famous, 

ASCAP), HL H10098; RBH 66 
GIRLFIGHT (Kakeni Music, ASCAP /Beats Me, 

ASCAP /UI Ion 00017 Music, BMI /White Rhino, 
BMI /Songs Of Peer, BMI /Marchninth, ASCAP /Gnat Booty, 
ASCAP /Chrysalis, ASCAP), HL, RBH 72 

GIVE A LITTLE BIT (Almo, ASCAP /Delicate, ASCAP), 
HL, Hioo 48 

GIVE ME THAT (Not Listed) RBH 68 
GO D.I. (Money Mack, BMI) Hioo 75; RBH 29 
GOD'S WILL (Sony /ANTree, BMI /BMG Songs, 

ASCAP), HL CS 25 
GO EASY ON ME (Sony /AN Cross Keys, 

ASCAP /Onaly, BMI /Warner- Tamerlane, BMI /Makeshift, 
BMI) CS 57 

GONE (Gottahaveable, BMI /Love Monkey, BMI /Songs 
Of Windswept Pacific, BMI/Sony/ATV Tree, BMI), HL CS 

07; Hioo 76 
GOODBYE TIME (Sony /ANTree, BMI) CS 52 
GOODIES (White Rhino, BMI /Christopher Garrett, 

ASCAP /Hitco South, ASCAP /Music Of Windswept, 
ASCAP /Royalty Rightings, ASCAP /Music Publishing tot, 
ASCAP /C'Amore, BMI /Me & Marq, ASCAP /Zomba, 
ASCAP /Kumbaya, ASCAP), HL /WBM, Hioo 37; RBH 43 

THE GOOD UFE (EMI April, ASCAP /Sea Gayle, 
ASCAP /Mosaic Music, BMI), HL CS 43 

GOTTA GO SOLO (October 12th, ASCAP /Hitco South, 
ASCAP /Kharatroy, ASCAP /Pattonium, BMI) H1oo 94 

GUESS WHO LOVES YOU MORE (Zomba, 
ASCAP /Ahmad's World, ASCAP /K -Dope Music, 
ASCAP /Unichappell, BMI), WBM, RBH 64 

GUITARS AND TIKI BARS (Sony /AN Milene, 
ASCAP /Islandsoul, ASCAP /Sony /AN Acuff Rose, 
BMI /Face Brutte Music, ASCAP) CS 53 

-H- 
HASTA EL FIN DEL MUNDO (Rubet, ASCAP /Universal 

Musica, ASCAP /Corasongs, ASCAP) LT 35 
HATE IT OR LOVE IT (BlackWallstreet, 

BMI /EachoTeachl, ASCAP /5o Cent, ASCAP /Universal, 
ASCAP /Dade Co. Project Music, BMI /Zomba Songs, BMI), 
HL /WBM, RBH 47 

HE GETS THAT FROM ME O B Daniel, ASCAP /Water 
Bound, ASCAP /Daniel Music, ASCAP /Copyright Solutions, 
ASCAP /Murrah, BMI), HL /WBM, CS 11; Hioo 59 

HOLD YOU DOWN (A. Maman Music, ASCAP /P. Noid, 
BMI /Careers-BMG, BMI /Carmenskinds Music, 
ASCAP /Melodic Thought, ASCAP /EMI Unart Catalog, 
BMI), HL /WBM, RBH 65 

HOLY WATER (Big Love, ASCAP /WB, ASCAP /Warner- 
Tamerlane, BMI /As You Wish Music, BMI), WBM, CS 18; 
Hioo 78 

HOME SWEET HOLIDAY INN (EMI April, ASCAP /Sea 
Gayle, ASCAP /BMG Songs, ASCAP), HL CS 49 

HOPE (Stayin High Music, ASCAP /China White, 
ASCAP /God Given, BMI /Almo,ASCAP), HL H00065; RBH 
28 

HOW AM I DOIN' (Skronk Bonk Tunes, BMI /Sony /AN 
Cross Keys, ASCAP), HL Hioo 81 

HOW DOES IT FEEL? (Anita Baker Music, 
ASCAP /Barry's Melodies, ASCAP /Universal- PolyGram 
International, ASCAP), HL RBH 42 

HOW DO YOU GET THAT LONELY (Black In The Saddle, 
ASCAP /Giantslayer, ASCAP / Murrah, BMI). W BM, CS 27 

HOW WE DO (5o Cent, ASCAP /Universal, ASCAP /1. 

Taylor For BlackWallStreet, ASCAP /EachiTeachi, 
ASCAP /Ain't Nuthin' Goin' On But Funking, ASCAP /W B, 
ASCAP /Elvis Mambo, ASCAP /Blotter, ASCAP /Music Of 
Windswept, ASCAP), HL /WBM, Hioo 6; RBH 4 

HOY COMO AVER (Maximo Aguirre, BMI) LT 13 -,- 
I CANT STOP LOVING YOU (Kemmunity, BMI) RBH 7o 
I CHANGED MY MIND (She Wrote lt,ASCAP/BMG 

Songs, ASCAP /Please Gimme My Publishing, BMI /EMI 
Blackwood, BMI /John Legend, BMI /Solomon's Work, 
ASCAP /Universal- PolyGram International, ASCAP /Screen 
Gems -EMI, BMI /Cherry River, BMI), HL Hioo 91; RBH 45 

I DON'T WANT TO BE (G. DeGraw Music, BMI /Warner- 
Tamerlane, BMI), WBM, Hioo 13 

IF HEAVEN (Sony /AN Cross Keys, ASCAP /Purple 
Crayon, ASCAP), HL CS 20 

IF I AIN'T GOT YOU (Lellow, ASCAP /EMI April, ASCAP), 
HL RBH 46 

I'LL BE AROUND (Warner-Tamerlane, BMI), WBM, 
H000 97 

I'LLTAKE THAT AS A YES (THE HOT TUB SONG) 
(Songs Of Mighty Isis Music, BMI /Vista Larga Music, 
BMI /Sefior Vicente Music, BMI /Haber Corporation, BMI) 
CS 3o 

I'M A HUSTIA (HUSTLA'S ANTHEM) (Not Listed) RBH 

40 
I'M A SAINT (Mosaic Music, BMI /Morhter's Sack Of 

Songs, BMI /Songs Of Bud Dog, ASCAP /Music Of 
Windswept, ASCAP), HL CS 36 

I MAY HATE MYSELF IN THE MORNING (Cal IV, 

ASCAP) CS 14; Hioo 72 
I SMOKE, I DRANK (9W4L BMI /Drugstore, 

ASCAP /Ten Count, BMI) Hioo 89; RBH 44 
I THINK THE WORLD NEEDS A DRINK (Sony /AN Acuff 

Rose, BMI /Lavender Zoo Music, BMI /Sony /ANTree, 
BMI), HL CS 28 

IT'S GETTING BETTER ALL THE TIME (Sony /AN Tree, 
BMI /Katy's Own Music, BMI), HL CS 19 

IT'S LIKE THAT (Rye Songs, BMI /Songs Of Universal 
BMI /Shaniah Cymone, ASCAP /EMI April, ASCAP /Seal 
Music, ASCAP /BMG Songs, ASCAP /Naked Under My 
Clothes, ASCAP /Chrysalis, ASCAP), HL, Hioo 36; RBH 32 

I'VE GOTYOUR MAN (STB, ASCAP) RBH 78 

I WOULD CRY (Mosaic Music, BMI /Songs Of Otis 
Barker, ASCAP /Songs Of Mosaic, ASCAP) CS 33 

-J- 
JULITO MARANA (White Lion, BMI) LT 48 
JUST LOSE IT (Eight Mile Style, BMI /Martin Afilliated 

Music, BMI /Ain't Nuthin'Goin' On But Funking, 
ASCAP /Elvis Mambo, ASCAP /Blotter, ASCAP /Music Of 
Windswept, ASCAP /Bat Future, BMI /lenellerene, BMI /Irv- 
ing, BMI /Hard Workin Black Folks, ASCAP), HL, Hioo 93 

-K- 
KARMA (Book Of Daniel, ASCAP /EMI April, 

ASCAP /Lellow, ASCAP), HL Hioo 29; RBH 22 
KARMA (Lloyd Banks, ASCAP /Universal, 

ASCAP /Regime, ASCAP /Chappell & Co., ASCAP /lay's 
Enterprises, Inc., ASCAP /5o Cent, ASCAP), HL /WBM, Hioo 
19; RBH 9 

-L- 
LADY (Miss Bessie, ASCAP /Wigged, BMI) H1oo 40 
LASTIMA ES MI MUJER (BMG Songs, ASCAP /San 

Angel, ASCAP) LT 45 
LA U LTIMA CANCION (Peermusic III, BM 0 LT 34 
LEAN BACK (Scott Storch, ASCAP /TVT, ASCAP /Tuff 

Jew, ASCAP /Remynisce Music, ASCAP /Reach Global, 
ASCAP /Joey And Ryan Music, BMI /Warner -Tamerlane, 
BMI), WBM, RBH 36 

LENTO (Lolein, BMI /EMI Blackwood, BMI /Doble 
Acuarela Songs, ASCAP /Warner Chappell, SACM) LT 31 

LET ME GO (Escatawpa, BMl /Songs Of Universal, 
BMI) Hioo 73 

LET ME LOVE YOU (Scott Storch, ASCAP /TVT, 
ASCAP /Pep -Soul Music, ASCAP /R.H. Compound, ASCAP) 
Hto01; RBH 1 

LET'S GET BLOWN (My Own Chit, BMI /EMI Black- 
wood, BMI /The Waters Of Nazareth, BMI /Careers -BMG, 
BMI /Raynchaser, BMI /Cotillion, BMI), HL, Hioo 56; RBH 

24 
LET'S GO (New Men & Co., PRS /First N' Gold, 

BMI /Trick N' Rick, BMI /Stayin High Music, ASCAP /Lil Ion 
00017 Music, BMI /TVT, BMI /Black Boy Hatchet, BMI /WB, 
ASCAP /Y A Daddy, ASCAP /Almo, ASCAP /Warner- Tamer- 
lane, BMI /EMI April, ASCAP), HL /WBM, Hioo 43; RBH 39 

LET THEM BE LITTLE (Haneli, BMI/Sony/ATV Tree, 
BMI), HL, CS 15; H100 68 

LIKE A BOSS (The Waters Of Nazareth, BMI /EMI 
Blackwood, BMI /Chase Chad, ASCAP /EMI April, 
ASCAP /Slim Thug, BMI), HL RBH 74 

LIKE TOY SOLDIERS (Famous, ASCAP /Ensign, 
BMI /Eight Mile Style, BMI /Resto World, ASCAP), HL, Hioo 
6o 

LONG, SLOW KISSES (Warner- Tamerlane, BMI /Smith 
Haven, BMI /New Works, BMI /The New Company Song 
Group, BMI /Kid Lips Music, ASCAP /RPM, ASCAP), WBM, 
CS 32 

LOOK WHAT YOU'VE DONE (Jet Music, ASCAP) Hioo 
7o 

LOSE MY BREATH (Rodney Jerkins, BMI /LaShawn 
Daniels, ASCAP /EMI Blackwood, BMI /Christopher Gar- 
rett, ASCAP /Hitco South, ASCAP /Beyonce, 
ASCAP /Sony /AN Tunes, ASCAP /Kelendria, 
ASCAP /Michelle MW, ASCAP /Famous, ASCAP /EMI April, 
ASCAP /Carter Boys, ASCAP), HL Hioo 27; RBH 5o 

LOT OF LEAVIN' LEFTTO DO (Sony /AN Tree, 
BMI/Sony/ATV Cross Keys, ASCAP) CS 46 

LOVERS AND FRIENDS (LilJon 00017 Music, BMI /TVT, 
BMI /White Rhino, BMI /U.R. IV, ASCAP /EMI April, 
ASCAP /Ludacris, ASCAP /Michael Sterling, ASCAP/Univer- 
sal, ASCAP/Irving, BMI /Persevere, BMI), HL Hioo 3; RBH 
2 

-M- 
MAKE UP (WaltEd, BMI) RBH 77 
A MANOS LLENAS (TN Ediciones, BMI) LT 46 
ME AND CHARLIE TALKING (Sony /ANTree, BMI /Rev- 

elle B, BMI /Tiltawhirl, BMI/Camival, ASCAP/Heartfair, 
ASCAP), HL CS 29 

ME DEDIQUE A PERDERTE (Sony /AN Discos, ASCAP) 
LT 12 

MIEDO (Vander America, BMI /Fato, ASCAP) LT 08 
MI MAYOR SACRIFICIO (Crisma, SESAC) LT 16 
MISSION TEMPLE FIREWORKS STAND (Yo Man, BMI) 

CS 55 
MOCKINGBIRD (Eight Mile Style, BMI / Jaceff, 

ASCAP /Resto World, ASCAP /Nueve Music, ASCAP), WBM, 
Hioo 18 

MOCKINGBIRD (EMI Unart Catalog, BMI), HL /WBM, 
CS 31 

MONDAY MORNING CHURCH (Cowboy Chords Music, 
ASCAP /World House Of Hits, ASCAP) CS 8; Hioo 54 

MUD ON THE TIRES (EMI April, ASCAP /Sea Gayle, 
ASCAP), HL CS 1; Hioo 3o 

MY BOO (EMI April, ASCAP /Shaniah Cymone, 
ASCAP /BMG Songs, ASCAP /Manusee, ASCAP /Lellow, 
ASCAP /U.R. IV, ASCAP /Justin Combs, ASCAP /Phoenix 
Ave, ASCAP), HL Hioo 12; RBH 20 

MY GIVE A DAMN'S BUSTED (Difftunes, BMI /Mosaic 
Music, BMI/Sony/ATV Tree, BMI /Wenonga, BMI), HL CS 

23 

-N- 
NADA VALGO SIN TU AMOR (Peermusic III, 

BMI /Camaleon, BMI) LT8 
NA- NANA -NA (Jackie Frost, ASCAP /Bubba Gee, 

BMI /Noontime Tunes, BMI /Wamer -Tamerlane, 
BMI /Ostaf, BMI /Soundtron Tunes, BMI), WBM, RBH 87 

N DEY SAY (Jackie Frost, ASCAP /BMG Songs, 
ASCAP /KoKo's Basement, ASCAP /Hitco South, 
ASCAP /Reformation, ASCAP) Hioo 69 

NEW YORK (Songs Of Universal, BMI /Slavery, 
BMI /Joseph Cartagena, ASCAP /lae'wons, ASCAP /lustin 
Combs, ASCAP /EMI April, ASCAP /Dade Co. Project Music, 
BMI /Universal ASCAP /Zomba, ASCAP /Ensign, BMI/WB, 
ASCAP), HL /WBM, Hioo 57; RBH 27 

NOBODY'S HOME (Avril Lavigne, SOCAN /Dwight Frye, 
BMI /Smells Like Metal, SOCAN /Almo, ASCAP /EMI Black- 
wood, BMI), HL Hioo 41 

NOTHIN 'BOUT LOVE MAKES SENSE (Steel Wheels, 
BMI /Deston, ASCAP /Brrr..., ASCAP /WB, 
ASCAP /Chrysalis, ASCAP /November Songs, ASCAP), 
HL /WBM, CS 7; Hum 52 

NOTHIN' BUT COWBOY BOOTS (W rensong, 
ASCAP /Lugracella, ASCAP /Mosaic Music, BMI /Hold lack, 
BMI) CS 38 

NOTHING ON BUT THE RADIO (WB, ASCAP/Fool 
Hearted Melodies, ASCAP /Odiesongs, ASCAP /Short Story 
Long, ASCAP), WBM, CS 13 

NOTHIN'TO LOSE (Almo, ASCAP /Kevin Savigar, 
ASCAP /Universal, ASCAP /Chaggy Buss, ASCAP), HL CS 

9; Hioo 55 
NOT ME (West Moraine, ASCAP /Gunslinger, 

ASCAP /Springcreek, ASCAP/Sony/ATV Cross Keys, 
ASCAP /Songs Of Moraine, BMI /Mike Curb, BMI), 
HL /WBM, CS 54 

NUMB /ENCORE (Zomba, ASCAP /Chesterchaz, 
ASCAP /Big Bad Mr. Hahn, BMI /Nondisclosure Agreement, 
BMI /Rob Bourdon, BMI /Kenji Kobayashi, BMI /Pancakey 

Cakes, BMI /Carter Boys, ASCAP /EMI April, ASCAP /Ye 
World Music, ASCAP), HL /WBM, H100 26 

NUMBER ONE SPOT (WB, ASCAP) RBH 63 

-o- 
O (First Avenue, ASCAP /BMG Songs, ASCAP /EMI 

April, ASCAP /Demis Hot Songs, ASCAP /Black Foundation, 
ASCAP /Tank 1176, ASCAP /Anthony Nance Muzik, 
ASCAP /Antonio Dixon's Muzik, ASCAP /Irving, BMI /E D 

Duz It, BMI) Hioo 51; RBH i8 
OBSESSION (NO ES AMOR) (Premium Latin, ASCAP) 

Hioo 46 
OH (Royalty Rightings, ASCAP /Hitco South, 

ASCAP /Music ton, ASCAP /Universal, ASCAP /Dirty Dre, 
ASCAP /Ludacris, ASCAP /Universal -PolyGram Internation- 
al Tunes, SESAC /lahgae Joints, SESAC), HL RBH 75 

OJALA QUE TE MUERAS (Ser -Ca, BMI) LT 27 
OKAY (White Rhino, BMI /Drugstore,ASCAP /Peer- 

tunes, SESAC / Hale Yeah, SESAC /Songs Of Peer, 
BMI /Momingsidetrail, ASCAP /Nivea B. Hamilton, 
ASCAP /Zomba, ASCAP), WBM, H000 66; RBH 3o 

OKLAHOMA -TEXAS LINE (Sony /AN Cross Keys, 
ASCAP), HL, CS 59 

ONE MILLION TIMES (Ghetto Pop 2000, ASCAP /EMI 
April, ASCAP), HL, RBH 57 

ONE THING (Finger Eleven, SOCAN /Renfield, ASCAP), 
WBM, Hioo 45 

ONLY U (Pookietoots, ASCAP /Baeza, ASCAP /Univer- 
sal, ASCAP /Marcus Aurelius, ASCAP /Famous, ASCAP/DI 
Irv, BMI), HL, H1o0 07; RBH 17 

ORDINARY PEOPLE (John Legend, BMI /will.i.am, 
BMI /Cherry River, BMI), CLM /HL, HSO039; RBH 13 

OVER AND OVER (Jackie Frost, ASCAP /BMG Songs, 
ASCAP / KoKo's Basement, ASCAP /Hitco South, ASCAP), 

HL, Hioo 1o; RBH 8o 
OYE MI CANTO (SP Beatz In Da Hood, ASCAP /Off Da 

Velzabulb, BMI /GemStar, ASCAP /Big Mato, ASCAP /Warn- 
er- Tamerlane, BMI /My Soulmate Songs, ASCAP), WBM, LT 

29 -p- 
PAPER ANGELS (Nashville DreamWorks Songs, 

ASCAP /Paper Angels, ASCAP/Sunchaser, ASCAP/Cherry 
Lane, ASCAP /EMI April, ASCAP /Sea Gayle, ASCAP), 

CLM /HL, CS 44 
PARA TI (Elyon, BMI) LT 21 

PARTY FOR TWO (Universal -Songs Of PolyGram Inter- 
national, BMI /Loon Echo, BMI /Out Of Pocket, 
ASCAP /Zomba, ASCAP), H L /WBM, H100 87 

PERDIDOS (J &N, ASCAP) H100 92; LT 9 
PICKIN' WILDFLOWERS (EMI April, ASCAP /Romeo 

Cowboy, ASCAP/WB, ASCAP /Sony /AN Cross Keys, 
ASCAP /Kim Williams, ASCAP), HL /WBM, CS 40 

PORQUE ES TAN CRUEL EL AMOR (Sony /AN Discos, 
ASCAP /Arjona Musical, ASCAP) LT 4 

THE POTION (Ludacris, ASCAP /EMI April, ASCAP /Vir- 

Ñ B nia ac RBH 
ASCAP/WB, ASCAP /Universal, ASCAP), 

PRETTY GIRL (Marco Cardenas, ASCAP /Ricardo Mar- 
tinez, ASCAP /Daniel Salas, ASCAP /Jonathan, ASCAP) RBH 

53 

-Q- 
QUE SEAS FELIZ (PHAM, BMI /Peer International, 

BMI) LT 38 
QUIERO SABER DE TI (Universal Musica, 

ASCAP /Prodemus, ASCAP) LT 15 

-R- 
RENUNCIACION (Vander America, BMI) LT44 
RESTLESS (Sixteen Stars, BMI) CS 39 
REVENGE OF A MIDDLE -AGED WOMAN (Cal IV, 

ASCAP /BergBrain, ASCAP /Gravitron, SESAC) CS 45 
RICH GIRL (Ain't Nuthin' Goin' On But Funking, 

ASCAP /WB, ASCAP /Bat Future, BMI /Blondie Rockwell, 
ASCAP /Universal, ASCAP /Elvis Mambo, ASCAP /Blotter, 
ASCAP /Music Of Windswept, ASCAP /Harajuka Lober 
Music, ASCAP /ferry Bock Enterprises, BMI /K'Stuff, 
BMI /ArtHouse, BMI /EMI Blackwood, B), HL /WBM, Hioo 
25; RBH 93 

ROSAS (Sony /AN Discos, ASCAP) LT 37 
A ROSE BY ANY OTHER NAME (Aliarose Music, BMI) 

RBH 69 -s- 
SAN.TANA (Not Listed) RBH 90 
SEX IN THE KITCHEN (Zomba Songs, BMI /R.Kelly, 

BMI) RBH 56 
SHE WILL BE LOVED (Careers-BMG, BMI / Febmary 

Twenty Second, BMI /BMG Songs, ASCAP /Valentine 
Valentine, ASCAP), HL Hioo 21 

SHORTY WANNA RIDE (Mouth Full 0' Gold, 
ASCAP /Universal, ASCAP /Lil Jon oo017 Music, BMI /TVT, 
BMI), HL Hioo 8o; RBH 34 

SHYNE ON (Money Mack, BMI) RBH 84 
SI ME VAS A DEJAR (Edimonsa, ASCAP /Siempre, 

ASCAP) LT 28 
SINCE U BEEN GONE (Maratone, ASCAP /Zomba, 

ASCAP /Kasz Money Publishing, ASCAP), WBM, Hsoo 56 
SKIN (Mike Curb, BMI /Sweet Radical, BMI /Cool Hand, 

ASCAP), WBM, CS 51 

SLOW DOWN (Tight Werk, BMI /Time4Flytes, 
BMI /Songs Of DreamWorks, BMI) RBH 59 

SOLDIER (Sony /AN Tunes, ASCAP /Beyonce, 
ASCAP / Kelendria, ASCAP /Michelle MW, ASCAP /EMI 
Blackwood, BMI /Dam Rich, BMI /Christopher Garrett, 
ASCAP /Hitco South, ASCAP /Music Of Windswept, 
ASCAP /Money Mack, BMI /Domani And Ya Majesty's 
Music, ASCAP), HL Hioo 4; RBH 3 

ELSOL NO REGRESA (EMI April, ASCAP) LT43 
SOME BEACH (Scarlet Moon, BMI /Black In The Sad- 

dle, ASCAP /Giantslayer, ASCAP) CS 6; Hioo 50 
SOME CUT (Swole, ASCAP /Lil Ion 00017 Music, 

BMI /TVT, BMI) Hioo 38; RBH 12 
SOMEWHERE BETWEEN TEXAS AND MEXICO (Forrest 

Hills, BMI /Ash Street, ASCAP) CS 42 
SONGS ABOUT ME (EMI Blackwood, BMI /Shaye 

Smith, BMI /Careers-BMG, BMI/Sagrabeaux Songs, BMI), 
HL /WBM, CS 26 

SO SEXY CHAPTER II (LIKE THIS) (Zomba Songs, 
BMI /R.Kelly, BMI /Stayin High Music, ASCAP/Almo, 
ASCAP /Gotta Have It, ASCAP), HL /WBM, RBH 89 

SPOILED (BMG, PRS /Song Chef, BMI /Songs Of Uni- 
versal, BMI /Like Father Like Son Music, BMI /Zomba 
Songs, BMI), HL /WBM, RBH 54 

STAY FOR A WHILE (Soul Insurance, BMI /Melodies Of 
J, BMI /Careers -BMG, BMI /Bro Wayne, BMI /Sony /AN 
Songs, BMI /Willies Pudgie Music, BMI /Songs Of Univer- 
sal, BMI /TappyWhyte's, BMI), HL /WBM, RBH 81 

STILL (Shaniah Cymone, ASCAP /EMI April, 
ASCAP /Babyboy's Little, SESAC /Noontime South, 
SESAC /Warner, SESAC /Naked Under My Clothes, 
ASCAP /Chrysalis,ASCAP), HL /WBM, RBH 91 

STILLTIPPIN (2 Players, BMI /Camival Beats, 
ASCAP /Mike )ones, BMI /Paul Wall, ASCAP /Slim Thug, 
BMI) RBH 62 

SUGAR (GIMME SOME) (Index Music, ASCAP /Serious 
Scriptures, ASCAP /First N' Gold, BMI /Trick N' Rick, 
BMI /Ludacris, ASCAP) Hioo 79; RBH 51 

SUNDAY MORNING (Careers -BMG, BMI /February 
Twenty Second, BMI /BMG Songs, ASCAP /Valentine 
Valentine, ASCAP), HL Hioo 47 

-T- 
TAKE ME HOME (Remynisce Music, ASCAP /Reach 

Global, ASCAP /Geddy, ASCAP /Dade Co. Project Music, 
BMI /Zomba Songs, BMI /loeyAnd Ryan Music, BMI /Almo, 
ASCAP /Wamer- Tamerlane, BMI /Gotta Have lt,ASCAP), 
HL /WBM, Hioo 95; RBH 55 

TE APUESTO LO QUE QUIERAS (Ser -Ca, BMI) LT 42 
TE BUSCARIA (Simon Music Temple, ASCAP) LT 5 

TEMPTED TO TOUCH (Mustard Seed Interna, BMI /EMI 
Blackwood, BMI /Salaam Remi, ASCAP /EMI April, ASCAP), 
HL Hioo 77 

TE QUEDASTE (Sony /AN Discos, ASCAP/WB, ASCAP) 

LT 33 
THAT'S WHAT I LOVE ABOUT SUNDAY (Sony /AN 

Cross Keys, ASCAP /Drivers Ed, ASCAP /Sony /AN Tree, 

BMI /Cake Taker, BMI /March, BMI), HL CS 16; H1oo 74 

THAT'S WHAT IT'S MADE FOR (EMI April, ASCAP /Flyte 
Tyme, ASCAP /U.R. IV, ASCAP /Sublime Basement Tunez, 
BMI /Defenders Of Music, BMI /li Branda, ASCAP /Min- 
neapolis Guys, ASCAP) RBH 67 

THROWBACK (U.R. IV, ASCAP /EMI April, 
ASCAP /F.O.B., ASCAP /N.Q.C., ASCAP /Christopher Math- 
ew, BMI /Hitco, BMI /Songs Of Windswept Pacific, 
BMI /Gold Forever, BMI /Songs Of Universal, BMI) RBH 58 

THUGS GET LONELY TOO (Universal, ASCAP /Stretch's 
Child Music, ASCAP /Live Squad Music, ASCAP /Ground 
Watch Music, ASCAP /Eight Mile Style, BMI /Shroom 
Shady Music, BMI /Martin Afilliated Music, BMI /Jaceff, 
ASCAP /Resto World, ASCAP /Nueve Music, ASCAP /Nate 
Dogg, BMI) Hioo too; RBH 76 

TOCANDO FONDO (Sony /AN Latin, BMI) LT 20 
TODO EL ANO (EMI April, ASCAP /Warner- Tamerlane, 

BMI) LT 2 

TONIGHT (Sony /AN Cross Keys, ASCAP /Lehsem 
Music, ASCAP /Music & Media International, ASCAP), HL 
CS 41 

TONIGHT'S NOT THE NIGHT (Lonely Motel, 
BMI /Spanker Songs, ASCAP /Universal -PolyGram Interna- 
tional, ASCAP), HL CS 47 

TRUE (Whorgamusica, ASCAP /EMI April, ASCAP /Ron- 
dor London, PRS /Shepard Solomon, BMI /Jumbo Boom 
Boom, BMI /Rihops Inc., ASCAP /Irving, BMI), HL, Hioo 22 

TRUTH IS (Full Of Soul, BMI /EMI Blackwood, 
BMI /Soulvang, BMI /Christopher Mathew, BMI /Hitco, 
BMI /Songs Of Windswept Pacific, BMI /Tabulous, 
ASCAP / Hitco South, ASCAP /Music Of Windswept, 
ASCAP /Alley Gadfly, BMI /Songs Of DreamWorks, 
BMI /EMI April, ASCAP / Bovina, ASCAP), HL Hioo 34; RBH 

10 
TRYING TO FIND ATLANTIS (Chris Waters Music, 

BMI/Sony/ATV Tree, BMI) CS 22 
TU NO TIENES ALMA (WB, ASCAP) LT 24 
TU NUEVO CARINITO (Leo Musical, SACM /Universal 

Musica Unica,BMI) LT47 
TURN DA LIGHTS OFF (Mass Confusion, ASCAP /WB, 

ASCAP /Beat Factory, ASCAP /Arlene & Co., ASCAP /Almo, 
ASCAP /Bros. Grimm, ASCAP /George Simon Music, 
BMI /Jobete, ASCAP /FCG Music, ASCAP /MGIII Music, 
ASCAP /NMG Music,ASCAP), HL /WBM, RBH 85 

TURNIN' ME ON (Carmenskinds Music, ASCAP /Cipha 
Sounds Music, ASCAP /Black Chiney Music, ASCAP /Mon- 
key Pants Music, BMI / Marimbero, ASCAP /Madhouse, 
BMI /EMI Blackwood, BMI), HL, RBH 92 

-u- 
U DONT KNOW ME (Domani And Ya Majesty's Music, 

ASCAP /Toompstone, BMI) Hioo 58; RBH 19 

U MAKE ME WANNA Oae'wons, ASCAP /lustin Combs, 
ASCAP /EMI April, ASCAP /Rye Songs, BMI /Songs Of Uni- 
versal, BMI /Scott Storch, ASCAP /TVT, ASCAP /Tuff Jew, 

ASCAP), HL 11100 62; RBH 25 

-V- 
VERTIGO (Universal- PolyGram International, ASCAP), 

HL, Hioo 61 
VIRGO (Ludacris, ASCAP /EMI April, ASCAP /III Will, 

ASCAP /WB, ASCAP /Salaam Remi, ASCAP /Enteraining, 
BMI /Universal, ASCAP), HL /WBM, RBH 95 

EL VIRUS DEL AMOR (Primo, BMI) LT 3 

VITAMIN R (LEADING US ALONG) (WB, ASCAP /Loef- 
fler, ASCAP), WBM, Hioo 88 

VOLVERE (TRO- Essex, ASCAP) LT 6 
VOLVERTEAVER (Peermusic Ill, BMI /Camaleon, BMI) 

LT 1 

VOYA OLVIDARME DE MI (Gaira Bay, ASCAP) LT 14 

-w- 
WELCOME TO MY UFE (WB, ASCAP /Wet Wheelie, 

SOCAN /High -Maintenance, SOCAN /Stinky Music, 
SOCAN/ Drop Out, SOCAN /Slutty, SOCAN /Lanni Tunes, 
SOCAN /Wamer Chappell, SOCAN), WBM, Hioo 82 

WESTSIDE STORY O. Taylor For BJackWallStreet, 
ASCAP /EachoTeacht, ASCAP /5o Cent, ASCAP /Universal, 
ASCAP/WB, ASCAP /Ain't Nuthin' Goin' On But Funking, 
ASCAP /Scott Storch, ASCAP /TVT, ASCAP /Tuff Jew, 
ASCAP /Music Of Windswept, ASCAP/ Blotter, ASCAP /Elvis 
Mambo, ASCAP), HL /WBM, RBH loo 

WHATEVER (Jatcat, ASCAP /Blue's Baby, ASCAP /Uni- 
versal, ASCAP /EMI April, ASCAP /Touched By lau, 
ASCAP /Kylah Porald Musicworks, ASCAP) RBH 38 

WHAT'S A GUY GOTTA DO (Foray, SESAC /MR2, 
SESAC /EMI April, ASCAP /Didn't Have To Be, ASCAP /Sea 
Gayle, ASCAP), HL CS 24 

WHAT U GON' DO (Lil Jon 00017 Music, BMI /TVT, 
BMI /White Rhino, BMI /Swizole, BMI) H1oo49; RBH 23 

WHAT YOU WAITING FOR? (Harajuka Lober Music, 
ASCAP /Stuck In The Throat, ASCAP /Famous, ASCAP), H L 
H100 99 

WHEN I THINK ABOUT CHEATIN' (Sony /AN Cross 
Keys, ASCAP /Hoosiermama Music, ASCAP /WB, 
ASCAP /Wamer -Tamerlane, BMO, HL /WBM, CS 5; Hioo 42 

WHEREWEREYOU (Divine Mill, ASCAP /WB, 
ASCAP / Kharatroy, ASCAP /I Want My Daddy's Records, 
ASCAP /Monsoon Music, SESAC /lahgae Joints, 
SESAC /Non -Affiliated, SESAC /Mycanae, ASCAP), WBM, 
RBH 86 

WOBBLE & SHAKE IT (Crump Tight, ASCAP /Bone 
Crusher, ASCAP /BMG Songs, ASCAP /Magnum Music, 
ASCAP /Sounds -of- seventytwo, ASCAP /Rabasse Music, 
PRS /WB, ASCAP) RBH 73 

THE WOMAN WITH YOU (BMG Songs, ASCAP /Mrs. 
Lumpkins Poodle, ASCAP /Careers-BMG, BMI /Asierfra, 
BMI), HL, Hioo 86 

WONDERFUL (Slavery, BMI /Songs Of Universal, 
BMI /DI Irv, BMI /Ensign, BMI /Zomba Songs, BMI /R.Kelly, 
BMI /Careers -BMG, BMI), HL /WBM, Hioo 23; RBH 16 -y- 

YA NO QUEDA NADA (Noriega, BMI) LT 36 
YA SOY FELIZ (LGA, BMI) LT 32 
YO ME QUEDE SIN NADA (Prodemus, ASCAP /Univer- 

sal Musica, ASCAP) LT 5o 
YOU DON'T LIE HERE ANYMORE (Silvery Dog, BMI /E 

Ticket, BMI /API Country Music, BMI /Songs Of Nashville 
DreamWorks, BMI /Still Working For The Woman, 
ASCAP /MXC, ASCAP /Cherry River, BMI), HL CS 6o 

YOU'RE MY BETTER HALF (WB, ASCAP /Dylan Jack- 
son, ASCAP /Guitar Monkey, BMI / Cobum, BMI), WBM, CS 

2; Hioo 33 
YOU'RE THE ONE (Dolla Figga, ASCAP /Reach Global, 

ASCAP /Marsky, BMI /Janice Combs, BMI /EMI Blackwood, 
BMI), HL Hioo 96; RBH 71 
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Charts 
Paisley's `Tires' Roll To Top Of Country Chart 

West Virginian Brad Paisley seals 
the deal on his fourth chart- topper 
with "Mud on the Tires," which bags 
34.7 million audience impressions 
and ascends 3 -1 on Hot Country 
Singles & Tracks. 

Paisley's increase of 2.4 million is 
the largest inside the top 20. You 
would have to go down the list to 
Kenny Chesney's 2.5 million audi- 
ence gain for "Anything but Mine" 
at No. 21 to find a bigger hike. 

Paisley previously led the chart 
when "He Didn't Have to Be" domi- 

nated in the 
Dec.11, 
1999, issue; 
he subse- 
quently 
logged two - 
week No. 1 

stays with 
"We Danced" 
in 2000 and 
"I'm Gonna 

Miss Her (The Fishin' Song)" in 2002. 
With six chart weeks so far, Ches- 

ney's fifth single from his 2004 set 
"When the Sun Goes Down" is one 
of the two youngest titles to popu- 
late the list's top 30. The other, Jo 
Dee Messina's hearty "My Give a 
Damn's Busted," swipes the chart's 
biggest gain, up 3.1 million impres- 
sions as it climbs 27 -23. 

Even though media attention has 
turned to Chesney's album 'Be As You 
Are: Songs From an Old Blue Chair" 
(which is expected to bow at a lofty 
perch next issue), the No. 53 arrival of 
"Guitars and Tiki Bars" from that set 
apparently isn't dampening the 
momentum of "Anything." 

Label sources at BM say there will 
not be an official single from 'Be As 
You Are," but enterprising program- 
mers are wise to the audience 
appetite for new Chesney fare. "Tiki 
Bars" arrives on the chart with 
approximately 743,000 impressions 
from spins at 20 monitored stations. 
while eight other tracks from the 
project bubble under the chart 
threshold with at least 100,000 
impressions apiece. 

FOR THE RECORD: Because of an 
errant UPC code, Erasure's 
"Breathe" was initially tracked as an 
album and inadvertently excluded 
from debuting in this issue on the 
Hot Dance Singles Sales or Hot 100 
Singles Sales charts. 

The title, available as a maxi -CD, 
scanned 1,000 units, enough to 
place it at No. 1 on the Dance Sales 
chart and at No. 2 on Hot 100 Sin- 
gles Sales. It will be tracked as a 
single on next week's charts. 

TRUTHFUL TALE: "American Idol" 
winner Fantasia earns her first top 
10 on the Hot R &B/Hip -Hop Singles 
& Tracks chart as "Truth Is" moves 
17 -10. "Truth" is catapulted by an 
increase of 7.4 million audience 
impressions at R &B/hip -hop signals. 

Excluding Beyond, who had 
already built fame with Destiny's 
Child before her solo album arrived, 
Fantasia is the first female singer to 
hit the top 10 of the R &B/hip -hop 
chart with a ballad from a debut 
album since Anlerie peaked at No. 9 

with "Why Don't We Fall in Love" 
in August 2002. 

Since 2000, there have been only 
a handful of new female balladeers 
that have fared well on the chart, 
including Alicia 
Keys, Angie 
Stone, Ashanti, 
Jill Scott, Keke 
Wyatt, Olivia 
and Tweet. 

Incidentally, 
several of these 
artists recently 
returned to the 
chart. Amerie's 
"1 Thing" climbs 
57 -37, Olivia is a 

have been only four songs that 
needed more than 20 weeks to hit 
the top 10 in a single chart run, 
and half of them did so in the last 
six months. 

Last August, Gavin DeGraw took 
21 weeks to hit the top 10 with "I 
Don't Want to Be." The other track 
with a lengthy run to the top 10 was 
"South Side" from Moby Featuring 
Gwen Stefani, which took 21 weeks 
to hit pay dirt in March 2001. 

SinglesMinde 
Silvio Pietroluongo 

silvio @billboard.com 

Minal Patel 
mpatel @billboard.com 

Wade Jessen 
wjessen @billboard.com 

TM 

featured artist on 50 Cent's "Candy 
Shop" at No. 31, and liveet re- enters 
with "Turn Da Lights Off," featuring 
Missy Elliott, at No. 85. 

LONG DAY'S JOURNEY Howie Day's 
"Collide" moves 11 -9 on the Adult 
Top 40 chart in its 26th week. The 
methodical trek matches the longest 
climb into the top 10 in the history of 
the chart, set by Jann Arden's "Insen- 
sitive" in June 1996. 

Since the Adult Top 40 chart 
launched in March 1996, there 
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Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

NUMBER 1 - 

Let Me Love You 2 WU At No.l 

MARIO 3RD STREET /J /RMG 

1, 2 Step 
CIABA ISHD'NUFF-MUSICLINE/LAFACEROMBA 

I Don't Want To Be 
GAVIN DEGRAW IJ/RMGI 

Beautiful Soul 
JESSE MCCARTNEY (HOLLYWOOD) 

Over And Over 
NELLY FEAT TIM MCGRAW IDERRTY FO REEUCURBNMRG) 

Soldier 
DESTINY'S CHILD FEAT T I. & Ill WAYNE (COLUMBIA 

Since U Been Gone, 4, 
KELLY CLARKSON IRCA/eMGI w 
True 1 
RYAN CABRERA IE.VLAJATLANTICI 

Boulevard Of Broken Dreams, 
GREEN DAY (REPRISE) 

Drop It Like Its Hot 
SNOOP ()OGG FEAT. PHAaBOI1100GGYSTYLEIGEFFENI * 
Lovers And Friends 

LIL JON & THE EAST SIDE BOYZ IBMETIVTI 

Breakaway 
KELLY CLARKSON (WALT DISNEY/HOLLYWOOD) 

Numb/Encore 
al -LUNEN PARK (ROCAÆUANEFJAMM'ARNER BRODI W 

Nobody's Home 
AVRIL LAVIGNE IRCAMMG) 1,4 

Mockingbird 
EMINEM (SHADY /AFTERMATH/INTERSCOPE) 

My Boo 
USHER AND ALICIA KEYS ILAFACE/ZOMBA) 

Rich Girl 
GWEN STEFAN) FEAT. EVE (INTERSCOPE) 

I Just Wanna Live 
GOOD CHARLOTTE DAYLIGHT /EPIC 

Daughters 
JOHN MAYER IAWARE/COLUMBIAI 

Lose My Breath 
DESTINY'S CHILD (COLUMBIA) 

WELCOME BACK: A pair of older 
tracks debut on Hot Digital 
Songs with sales spikes of more 
than 80 %, thanks to recent 
media exposure. 

Coming in at No. 45 is Peter 
Gabriel's "Solsbury Hill" with 
7,000 paid downloads. The song, 
initially released in 1977, is fea- 
tured in the film "In Good Com- 
pany." The "2002 Remastered" 
version of "Solsbury" is included 
on the soundtrack and garners 
80% of the total digital sales. 
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N w 
Nielsen 
Broadcast Deco 

Systems 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL'. 

_e. NUMBER 1 - -.VI' 
1 1 Give A Little Bit B WksANi 

GOO G00 DOLLS (WARNER BROS.) 

2 3 Breakaway 
KELLY CLARKSON (WALT DISNEY/HOLLYW000I tr 

3 2 Daughters 
JOHN MAYER IAWARE/COLUMBIA) it 

4 4 She Will Be Loved 
MAROONS (OCTONE/J /RMG) LI 

s 5 One Thing 
FINGER ELEVEN (WINO -UP) MA 

O: 6 Lady 
LENNY KRAVITZ (VIRGIN) Itr 

©I 7 Dare You To Move 
SWITCHFOOT (COLUMBIA) 1,1 o 10 Boulevard Of Broken Dreams 
GREEN DAY IREPRISEI Q 11 Collide 
HOWIE DAY (EPIC) Li 

10 8 On The Way Down 
RYAN CABRERA (EV.LAJATLANTICI 11-1 

11 9 Vertigo 
U2 IINTERSCOPE) 

12 12 1985 
BOWLING FOR SOUP (SILVERTONEJJIVE/Z0MBA1 itr 

17 Sunday Morning 
MAROONS (OCTONE/J/RMGI 

14 13 The Reason 
HOOBASTANK (ISLAND/10.M/ 

15 14 Heaven 
LOS LONELY BOYS (OR/EPICI Aw o 19 Over And Over 
BELLY FEAT TIM MCGRAW (MINTY FO RBO/CURB/UMREJ III 

CD 20 Somewhere Only We Know 
KEANE IINTERSCOPEI 

18 18 Disappear 
HOOBASTANK IISIANDADJMG) 

123 Let Me Go 
3 DOORS DOWN (REPUBLIC/UNIVERSAL/UMRG) itr 

20 21 Somebody Told Me 
THE KILLERS (ISLAND /IDJMG) 

"Stacy's Mom" by Fountains of 
Wayne debuts at No. 49 with 5,500 
paid downloads. The song is fea- 
tured in a TV spot by Dr Pepper 
where the mom in question is 

well- equipped with a cooler of the 
soft drink. 

"Mom" spent 24 weeks on Hot 
Digital Tracks and peaked; at No. 2 

in October 2003. 

MAINSTREAM TOP 40 
NEW RELEASES WITH HIT POTENTIAL 

1 3 DOORS DOWN 
Let Me Go UMRG 

1 HOWIE DAY 
Collide EPIC 

MABRfCDENll 
gno SONGS WITH HIT POTENTIAL 

SSonda Morning RMG 

vino In Inn erno INTERSCOPE 

¡FaadEynVILRGI 

KRAVITZ 

NN ey S ÿ UMRG 

LikBITNOy`roldiers I NTERSCOPE 

LookAWyhaatt You've Done ATLANTIC 

Live Like You Were Dying CURB 
THE. gKILLERS 
Mr. 

OShSFADË G 

FFoRICCrKLN' 
IAA 

Jessie s Girl ALERT 

ADULT TOP 40 
NEW RELEASES WITH HIT POTENTIAL 

1 3 DOORS DOWN 
Let Me Go UMRG 
GROSSFADE 

14 Cold COLUMBIA 

DATA 01 
PROVIDED BY 

ADULT CONTEMPORARY 
NEW RELEASES WITH HIT POTENTIAL 

TINA TURNER 
14 Open Arms CAPITOL 

1 RAY CHARLES WITH DIANA KRALL 
You Don't Know Me HEAR 

RECENTLY TESTED SONGS WITH HIT POTENTIAL 

RYAN CABRERA 
True 

ATLANTIC 

Look What You've Done ATLANTIC 

tqrel/RtY (2LA.qM.)ICÓ UMBIA 

AY. s Home RMNE 
LOW MILLIONS 

eanor EMC Ei ?ortr twowNEY 
eautl[UICOUHgOLLY W OOD 

Live Like YÓn Were Dying CURB 

RECENTLY TESTED SONGS WITH HIT POTENTIAL 
GOO GOO DOLLS 
Give A Little Bit WARNER BROS. 

SHANIA TWAIN FEAT BILLY CURRINGTON 
Party For Two IDJMG 

LIONEL RICHIE 
Long Way To Go IDJMG 

RICHARD MARX 
Ready To Fly EMC 

JIM BRICKMAN 
My Love Is Here RCA VICTOR 

MODERN ROCK 
NEW RELEASES WITH HIT POTENTIAL 

NO NEW SONS SHOWED 

NITPOTENDAL THIS WEEK 

RECENTLY TESTED SONGSWITH HIT POTENTIAL 
3 DOORS DOWN 
Let Me Go UMRG 

SUM 41 
Pieces IDJMG 
THE USED 
All That I've Got REPRISE 
BREAKING BENJAMIN 
Sooner Or Later HOLLYWOOD 

GREEN DAY 
Holiday REPRISE 
KORN 
Another Brick In The Wall EPIC 

RISE AGAINST 
Give It All GEFFEN 
CROSSFADE 
So Far Away COLUMBIA 

Songs are blind tested online by Promosquad using multiple listens and a nationwide sample of carefully profiled 
music consumers. Songs are rated on a 1 -5 scale; final results are based on weighted positives. Songs with a score of 
65 or more are judged to have Hit Potential, although that benchmark number can fluctuate per format based on the 
strength of available music. For a complete and updated list of current songs with Hit Potential, commentary, polls and 
more, please visit www.hitpredictor.com. © 2005. Promosquad and HitPredictor are trademarks of Think Fast LLC. 

FEBRUARY 
2005 

Billboard 
y N 

w w 
j ë 3 jjN 

5 
ADULT 

CONTEMPORARY. 

FEBRUARY 
200 

Billboard 
w w 

3 

e- g 

5 MODERN 
ROCKYM 

14LL : Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

1L ti Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

I 1 1 

-W- NUMBER 1 'n, 
Heaven 11 WHSAtNo 1 

LOS LONELY BOYS OR/EPICI 1,1 
Q 1 

-1'.1 - NUMBER 1 'a, 
Boulevard Of Broken Dreams WIAtNo.1 
GREEN DAY (REPRISE) 

© 4 
.Breakaway 

KELLY CLARKSON (WALT DISNEY /HOLLYWOOD) It © 2 Scars 
PAPA ROACH (EL TONAL/GEFFEN) itr 

©: 3 . In My Daughter's 
MARTINA MCBRIDE (RCA NASHVILLE) 

3 3 Cold 
CROSSFADE (FG /COLUMBIA) dr 

4 2 
You'll Think Of Me 

KEITH URBAN (CAPITOL) 

4 4 Look What You've Done 
JET IELEKTRNATLANTIC) 

© 7 

.Live like You Were Dying* 
IIM MCGRAW (CURB) 

5 5 Mr. Brightside 
THE KILLERS IISLAND/IDJMGI 0 1 o. Daughters 

JOHN MAYER IAWARE/COLUMBIA) 
0 6 All Because Of You dr 

U2 IINTERSCOPE) 

o 9 
.She Will Be Loved 

MAROONS IOCTONE/J/RMG1 
0 8 I'm Not OK (I Promise) 

MY CHEMICAL ROMANCE (REPRISE) 

8 6 
.This Love 

MAROONS (OCTONE/J/RMG) * 8 7 Pain 
JIMMY EAT WORLD (INTERSCOPE) 

9 8 
10 5 

.I'll . Be Around 
1+l DARYL HALL JOHN OATES (DKE/U- WATCH) 

Don't Let Him Steal Your Heart Away 
PHIL COLLINS (FACE VALUE/RHINO /ATLANTIC 

Cl 
9 Home 

THREE THREE DAYS GRACE IJIVEROMBA) 

10 Save Me 
UNWRITTEN LAW ILAVA) it 

11 11 . Answer In The Sky 
ELTON JOHN (ROCKETNNIVERSAUUMRGI * a. 12 I Don't Know 

LOSTPROPHETS (COLUMBIA) NA i® 12. Reach Out, I'll Be There ' MICHAEL MCDONALD IMOTOWN/UMRGI 

® 14 Hysteria (I Want It Now) 
MUSE (TASTE MEDIAPNARNER BROSI 

13 13 If I Ain't Got You 
ALICIA KEYS )J/RMG) 

® 13 Work 
JIMMY EAT WORLD IINTERSCOPEI it 

14. What Wonderful World , 

ROD STEWART FEAT STEVIE WONDER IJ/RMGI AV 

14 16 Let Me Go 
3 DOORS DOWN IREPUBLICNNIVERSAWMRGI* 

® 16 Give A Little Bit 
GOO GOO DOLLS (WARNER BROS.) * 19 Pieces 

SUM 41 IISLAND/IOJMGI w 
C) 17 Party For Two 

GHANNIWAINWmI MAIM MCGRATH IMERCURYROIMGI W 
0 29 Little Sister 

QUEENS OF THE STONE AGE (INTERSCOPE) 

28. The Way You Move 
KENNY G FEAT. EARTH, WIND & FIRE IARISTAARMG) 

m 18 Vermilion 
SLIPKNOT (ROADRUNNER/IDJMG) 

m 18.Beautiful 

19 15 . Boy 
CELINE DION (EPIC) 

18 15 So Cold 
BREAKING BENJAMIN (HOLLYWOOD) 

Remember When It Rained* 
JOSH GROBAN (143/REPRISE) 

19 11 Vitamin R (Leading Us Along) 
CHEVELLA (EPIC) 

IIEDI 27 . Open Arms 
TINA TURNER (CAPITOL) IIAI 

E 21 All That I've Got it 
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3 Doors Down 
Continued from page 1 

make. It was brutal." 
First, there were the recording com- 

plexities, which included relocating 
from the band's home state of Missis- 
sippi to Nashville because of a hurricane 
and taking time off following the death 
of guitarist Chris Henderson's father. 

"At the same time," Mackay says, 
"you're launching a record within your 
own company without the record being 
finished." Mackay notes that the group 
had an out clause if the material was 
not ready. 

While allowing Wal -Mart to dictate 
the release schedule may seem like the 
tail wagging the dog, 3DD co- manager 
Bill McGathy says a confluence of 
events influenced the decision. 

'We didn't want to lose the momen- 
tum from the second album," he says. 
"The opportunity came up with Wal- 
Mart and the label was really into us 
and set aside a whole block of time to 
throw the whole building at [3DD]." 

Co- manager Phin Daly says the pre- 
set release date was not a problem. "For 
this band, having a deadline is a driv- 
ing force. [Lead singer/lyricist] Brad 
Arnold is the kid who never studies for 
an exam until he gets to the door of the 
exam room and then he aces it." 

Arnold agrees that writing under 
such pressure did him good. "Other- 
wise, you end up lollygagging around," 
he says. "I like having the pressure." He 
says the band finished with more songs 
than it could fit on the album. 

Arnold found one drawback in the 
process: "The only thing I would not do 
again is pick a single before the whole 
record is done," he says. 

In fact, Mackay says, "the single was 
done first, mixed, mastered and in the 
can before they finished recording the 
other songs." 

That first single, "Let Me Go," may 
not be Arnold's favorite song on the 
album (he reserves that honor for 
"Landing in London," which features 
Bob Seger), but it is resonating with 
fans. The tune was originally written 
for "Spider -Man 2," but the band 
decided to hold onto it. This week, it 
climbs to No. 10 on the Billboard Active 
Rock chart, No. 14 at Modem Rock and 
No. 19 at Adult Top 40. 

While there are midtempo ballads 
like "Let Me Go" on "Seventeen Days," 
the project largely showcases the band's 
harder edge. 

"A lot of times, you write what you 
long to play live," Arnold says. 'With 
the last record softer, we wanted some- 
thing more gritty this time." 

To that end, the band enlisted pro- 
ducer Johnny K (Disturbed), who Mack- 
ay says ran a very light ship. "He's from 
the south side of Chicago; he's very blue 
collar. There's no way we could have got- 
ten it done with someone else." 

Mackay feels that with the third 
album, the band has truly found its 
voice. "They have made a Southern 
rock record," he says, noting album 
opener "Right Where I Belong," which 
recalls Lynyrd Skynyrd. 

"When 3DD broke, they were right 
on the heels of Creed and Papa Roach; 
then came Hoobastank. [Now] they 
have separated themselves from every 

single rock band out there because 
there isn't another young contempo- 
rary band adding those Southern styles 
to things," Mackay says. 

With its first two studio albums, the 
group -which also includes Matt 
Roberts (guitar) and Todd Harrell 
(bass) -has established itself as a 
strong rock band that enjoys success at 
radio and retail. 

3DD has logged six No. is on vari- 
ous Billboard charts, including "When 
I'm Gone," which was the most -played 
song at radio in 2003, according to 
Nielsen Broadcast Data Systems. 

That song and another monster hit, 
"Here Without You," were featured on 
the band's 2002 album, "Away From 
the Sun," which has sold 3.3 million 
copies in the United States, according 
to Nielsen SoundScan. 

Its predecessor, 2000's "The Better 
Life," which included 3DD's break- 
through hit, "Kryptonite," has sold 
5.2 million. 

LOFTY GOALS 
The success of the band's albums has 

helped Arnold meet his goals early. "I 

wanted to have a gold record, I wanted 
to play music for a living and I wanted 
to be married, and I've done all that," 
he says. 

So he set new goals: Meet Willie Nel- 
son, and play for and meet President 
Bush. First, he met Nelson. Then he 
checked off the second goal Jan. 18 
when 3DD played America's Future 
Rocks Today, the inaugural -week con- 
cert staged by Bush's daughters. The 
group also played the Recording Indus- 
try Assn. of America's Inaugural Ball 
Jan. 20. 

"What am I supposed to do now ?" 

Arnold jokes. 
He might want to head to Wal -Mart 

on Feb. 8, where "Seventeen Days" will 
be prominently featured. The band's 
managers struck the deal with the 
mass merchant because the chain is 

popular with 3DD's middle -America 
fan base. 

"We sell a very high percentage of 
records at Wal- Mart," McGathy says. At 
times, the retail chain accounts for 
40% of 3DD's sales. 

As part of the promotion, which is 
tied to Valentine's Day, "Wal-Mart took 
an enormous amount of the new 
record and will put it very visibly on dis- 
play," McGathy says. 

In addition to stocking "Seventeen 
Days" in the audio department, the 
album will be on sale in other, sensible 
areas of Wal -Mart, such as the auto- 
motive department, since the band has 
a tie -in with NASCAR. 

3DD is also tying in with Best Buy. 
The deal includes appearances in cir- 
culars, a download program and an 
added track on the Best Buy version of 
the album. The band also will play a 
charity show for the retailer in April. 

Target also fits into the mix via 
exclusive posters to promote the album 
in its stores. 

McGathy and Daly stress that they are 
equally supportive of traditional record 
chains and indies, but "a lot of towns 
where 3DD do business don't have that 
cool record store. Fans drive into town 
and go to Best Buy or Wal- Mart." 

THIS BUD'S FOR THEM 
During the last few years, 3DD has 

inked long -term promotional deals 

with a number of sponsors, a move 
McGathy calls "very necessary in this 
landscape." 

First to sign on, following the suc- 
cess of `The Better Life," was Anheuser- 
Busch's Budweiser brand. 

"The record industry had hit this 
slump, and they were really looking for 
ways not to spend money," Daly says. 
"Between albums one and two, I think 
it was perceived that 3DD was a one - 
hit wonder, so in between we hooked 
up [with] Anheuser -Busch. We pulled 
in their marketing team, which is mas- 
sive all over the country, and got them 
completely behind the band." 

That excitement "got everyone at the 
label excited," Daly says. 

Budweiser sponsors bar promotions 
in every city 3DD plays whereby 
patrons can win tickets to a show or a 
meet -and -greet with the band. 3DD 
also plays private parties for Bud dis- 
tributors, for which the brewery gives 
away additional tickets through local 
radio stations. 

"It has been an amazing deal," says the 
Agency Group's Ken Fermaglich, who 
books the band. "It has provided a lot of 
additional marketing dollars for the band 
above and beyond what Universal does." 

3DD's promotional relationship with 
NASCAR started after Dale Earnhardt 
Jr. and Tony Stuart appeared in the 

video for "Road I'm On." In a branding 
deal, Earnhardt put the 3DD logo on 
his car, which led to a VH1 "All Access" 
episode on the band and NASCAR. 

ON A SCREEN NEAR YOU 

In an inventive marketing twist, Fer- 
maglich and 3DD's management went 
to arenas around the country to come 
up with an artist development tool to 
market the band. 

The result is a 60- second commer- 
cial featuring snippets of the band per- 
forming its biggest hits. It began play- 
ing on Jumbotrons at up to 75 arenas in 
January during "like- minded events: 
basketball, minor -league hockey games, 
the `Finding Nemo' [family show]." Uni- 
versal paid for the spot; the venues, 
many of which will host the band on 
tour this year, are playing it for free. 

"This is not as much about the tour 
as it is about the awareness of who the 
band is," Fermaglich says. "It's hit after 
hit after hit. It's trying to defeat the kind 
of `faceless band' argument that we're 
always bumping up against." 

The spot will also air in movie the- 
aters and on TV. 

3DD hits the road for a two -week 
tour starting Feb. 12 at the Daytona 
(Fla.) International Speedway, in con- 
junction with the Budweiser Shootout 
NASCAR Nextel Cup Series. 

After the East Coast kickoff, the tour 
of 1,800- to 3,000 -seat venues will con- 
centrate mainly on dates west of the 
Mississippi. "That's one territory we 
didn't hit with [last summer's tour 
with] Nickelback," Fermaglich says. 
"The West Coast still lags behind the 
rest of the country from a develop- 
mental standpoint." 

Fermaglich and 3DD's management 
believe this is so because alternative 
radio has not supported the band in the 
west as strongly as it has in the east. 
"Rock radio on the West Coast doesn't 
look at 3DD as a core band." 

After the U.S. dates, the band heads 
to Europe for a promo tour, followed 
by Australia, where it hasn't played 
since 2001. 

The second leg of the U.S. tour starts 
mid -April and will consist predomi- 
nantly of 8,000- to 10,000 -seat South- 
eastern venues. Following a run 
through the European festival circuit 
in June, 3DD will return stateside for a 
July- October stint of arenas, sheds, fairs 
and racetracks. Local promoters will be 
used for all dates. 

"Come November, in a perfect world, 
we'll be positioned to do an arena tour 
in Europe," Fermaglich says. As for the 
States, the goal is "to be able to sell out 
every arena in the country by the end 
of this album cycle." 

MIDEM 
Continued from page 1 

broadly mirror that of the United King- 
dom's Assn. of Independent Music. AIM 

CEO Alison Wenham has been closely 
involved in developing the AAIM struc- 
ture during the past year. 

Tommy Boy Records president Tom 
Silverman and Beggars Group U.S.A. 
CEO Lesley Bleakley, who have been 
major players in forming the organi- 
zation, said a search for a chief execu- 
tive has started and a formal launch will 
take place in coming months. 

"We have needed this for some 
time," Bleakley said at the Billboard - 
chaired first International Indie Sum- 
mit at MIDEM. "We need to get 
together to make a difference. Indies in 
America have always been second -class 
citizens. It's better now, and it's time to 
get AAIM started." 

AAIM and a dozen similar bodies 
from around the world have also 
decided to create the first global coali- 
tion of indie labels. The unanimous 
decision was made Jan. 22 at an inter- 
national meeting in Cannes, hosted by 
European indies' body Impala. 

The coalition will comprise all asso- 
ciations in the sector, such as AIM, 
AAIM, AIR (Australia), ABMI (Brazil), 
CIRPA (Canada) and IMNZ (New 
Zealand), as well as Impala and its mem- 
ber bodies UPFI (France), DUP (Den- 
mark), VUT (Germany), FONO (Nor- 
way), UFI (Spain) and SOM (Sweden). 

The coalition's members will meet 
in May to discuss its priorities and 
establish an action plan. Wenham, who 
also serves as Impala VP says the prime 
reason for the coalition is to express the 
independent perspective on some of the 
industry's key issues, such as market 
access or consolidation, and reap the 

benefits of acting collectively. 
Meanwhile, indies joined other bod- 

ies to meet with high- ranking Euro- 
pean politicians, at the invitation of the 
French minister of culture and com- 
munication Renaud Donnedieu de 
Vabres and the European Commis- 
sioner for education, training, culture 
and multiculturalism Jan Figel. 

At a closed -door meeting, Figel 
hosted a "culture summit," flanked by 
ministers of culture from France, Swe- 
den, Lithuania, Slovenia, Malta, Lux- 
embourg and Cyprus. 

Industry organizations -such as 
international labels body the Interna- 

FIGEL, LEFT, AND DONNEDIEU DEVABRES: 

LISTENING TO THE INDUSTRY 

tional Federation of the Phonographic 
Industry, Impala, authors rights soci- 
eties' body GESAC and retailers' group 
GERA -were given a platform to dis- 
cuss their priorities before the minis- 
ters. The IFPI, through its chairman 
John Kennedy, focused on intellectual 
property protection, duration of copy- 
right and the need for value -added tax 
rates to be dropped in Europe, among 
other topics. EC officials said after the 
meeting that they were impressed by 
the quality of the presentations. 

Figel's department has asked Brus- 

sels -based lobbying body the Euro- 
pean Music Office to collate all the var- 
ious papers and proposals in a formal 
manner. This, it is understood, will 
serve as the basis for the EC's action 
plan in the sector. 

EMO director Jean- François Michel 
said the meeting helped ministers 
understand the legal, fiscal and social 
expectations of the industry. "Basically, 
what we talked about is all the hin- 
drances to making Europe a single 
market," Michel said. 

"The idea is for the music industry 
to have within the commission and in 
the EU member states ambassadors for 
the industry," Michel added. A meeting 
participant concurred, 'We have found 
an openness that did not exist before." 

Mirroring the European gathering 
was a get- together for the British 
industry at MIDEM with the U.K. min- 
ister of state for trade, investment and 
foreign affairs, Douglas Alexander, as 
well as representatives from labels, 
publishers, managers, collecting soci- 
eties and pan -industry body British 
Music Rights. 

Together, they had created a list of 
10 "high -priority items" that were pre- 
sented to Alexander. One item was what 
the industry believes is a restraint of 
trade from the United States, with visa 
restrictions from the U.S. immigration 
services. "We told the minister how dif- 
ficult it was for non -U.S. artists to tour 
in the U.S.," British Phonographic 
Industry executive chairman Peter 
Jamieson said. 

'We spoke with one voice in a very 
effective way. I have never been so 
proud of our industry. It was one of my 
best moments since I joined the BPI 
two years ago," Jamieson said. 

Tap into the power of the 
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Hip-Hop 
Continued from page 1 

music's domination of the nominations 
for the 47th annual Grammy Awards, 
which will be held Feb. 13 at the Sta- 
ples Center in Los Angeles. 

Rap/hip -hop artists have certainly 
been nominated or won before in the 
big four categories- album, song and 
record of the year and best new artist. 
But the net has never been cast as wide. 

Kanye West leads all nominees with 
10 nods. He is followed by hip -hop- 
influenced Usher and Alicia Keys, both 
of whom have eight nominations. 

All three are up for album of the year, 
making it the first time a trio of urban 
releases is competing for that award in 
a single year. 

Those three albums have each sold 
multiple millions, according to Nielsen 
SoundScan. Usher's "Confessions" has 
sold 8.2 million copies, Keys' "The 
Diary of Alicia Keys" is at 3.9 million, 
and West's "The College Dropout" has 
sold 2.5 million. 

"That R &B and hip -hop artists 
received the most nominations proves 
that the rest of the world is catching up 
with us," says Virgin Records Urban 
Music president Jermaine Dupri, him- 
self a nominee this year. 

"The whole world is rapped out," he 
continues. "We live and breathe this 
music. It's everywhere: on the radio, on 
MTV, in Wads and in film soundtracks." 

Clive Davis, BMG North America 
chairman and head of Keys' label, J 

Records, believes previous rap/hip- 
hop nominees and winners Sean "P. 

Diddy" Combs, Lauryn Hill, OutKast 
and the Fugees laid the groundwork 
for today's results. 

"It has been an evolutionary and rev- 
olutionary process culminating in this 
year's critical endorsement and appro- 
bation of what's happening in music," 
Davis says. 

But others believe Grammy voters 
are simply getting in line with con- 
temporary tastes. 

'When you look at the critics and the 
Grammys, most of the constituency 
grew up on rock'n'roll rather than black 
music and hip -hop," says Barry Weiss, 
president/CEO of Zomba Label Group. 
(Usher records for LaFace/Zomba.) "This 
is a metamorphosis of the culture and a 

A Peek At Grammy Week 
BY MARGO WHITMIRE 

LOS ANGELES Signaling the start of Grammy season, 
the Recording Academy is gearing up for the Feb. 13 cer- 
emony here with a week of events that pay homage to the 
music community. 

After paring down last year's monthlong Grammy Fest 
celebration to a concentrated week of activities, the Record- 
ing Academy's goal is to have all activities "really 
embody the Grammys from a production and artist 
standpoint and really celebrate music and the peo- 
ple who make music," communications VP Ron 
Roecker says. 

New this year is an interactive advisory 
hoard for the academy's What's the Download 
campaign, which aims to educate the public 
on downloading. 

On Feb. 12, a panel of 18- to 24- year -olds will 
meet with the board, which includes leading 
Grammy nominee Kanye West and Sugar Ray 
frontman Mark McGrath. 

This year's MusiCares person of the year 
is Brian Wilson. 

"He just had a resurgence with `Smile' 
and is known for being a fantastic musi- 
cian as well as philanthropist, which is something we look 
for," Roecker says. He adds that last year's fund- raising din- 
ner and concert, which honored Sting, collected $3 million. 

The following is a complete list of Grammy Week events, 
which are by invitation only. All activities will be held in 

the Los Angeles area. 
Composer /arranger /saxophonist Benny Golson, Gram- 

my- winning vocalist/educator Jon Hendricks and com- 
poser /pianist Horace Silver will be honored Feb. 8 during 
A Salute to Jazz. 

On Feb. 9, the seventh annual Music on Film Preser- 
vation Project will present Music on Film: Pioneering 
Women in Music. 

The Gibson/Baldwin Grammy High School Jazz 
Ensembles will perform Feb. 9 and 10. They will also per- 
form with special guest Eric Marienthal Feb. 12. 

The second annual Grammy Style Studio will 
take place Feb. 9. Performers, presenters and 

nominees will select designer clothing for 
awards night. 

Los Angeles Philharmonic music direc- 
tor Esa -Pekka Salonen will be honored Feb. 
10 at A Salute to Classical Music. 

On Feb. 10, the inaugural Salute to Gospel 
Music will pay homage to Andraé Crouch, Bill 

GRA 

PREVIE 

and Gloria Gaither and Albertina Walker. 
Warner Music Group chairman/CEO 

Edgar Bronfman Jr. will keynote the Feb. 
11 Entertainment Law Initiative. 

The MusiCares person of the year din- 
ner and concert will take place Feb. 11. 

Recording Academy VP of advocacy and government 
relations Daryl Friedman will moderate the What's the 
Download round table Feb. 12. 

The Grammys air live at 8 p.m. EST Feb. 13 on CBS. 

final recognition by these folks that 
R &B and hip -hop should be recognized 
in a manner that is no different than 
Bruce Springsteen." 

ACADEMY OUTREACH 

The nominations are also a direct 
result of steps taken by the Recording 
Academy to bring more rap/hip -hop 
experts into the fold and to reflect cur- 
rent tastes. 

Acknowledging the evolution of 
black music, the academy has added 
several R &B and rap categories 
through the years: best contemporary 
R &B album (for R &B/hip -hop hybrid 
projects), best urban/alternative per- 
formance, best rap /sung collaboration 
and best rap song. 

"There has absolutely been an out- 
reach to the R &B /rap community, 
among others," Recording Academy 
president Neil Portnow says. "Every 
chapter identified the top 100 music 
folks within their various communi- 

ties over the last year and tried to go 
out and get them if they weren't 
already members. We recruited a lot of 
people whose voices contribute to 
what we're seeing." 

Indeed, Universal Records president 
Monte Lipman says the nominations 
are in part a reflection of those efforts. 
"In years past, there was a big outcry 
because there were some big contem- 
porary artists passed over for estab- 
lished acts, and there was a lot of frus- 
tration. The Grammys have done a 
really good job of getting current." 

Usher's manager Jonnetta Patton 
also applauds the academy's efforts. "It 
starts first with our R &B/hip -hop corn - 
munity," Patton says. "You can't work 
for the Usher camp unless you're a reg- 
istered member of [the Recording 
Academy]. And those who can't vote, 
we have them nominate candidates. We 
can't be upset after the fact. Our voices 
can make a difference." 

Barbs have been fired at the 

Grammys for playing it safe when it 
comes to rap/hip -hop nominees and 
winners, as well as for not televising 
the rap awards presentations last 
year. Although OutKast won album 
of the year at the 2004 ceremony for 
"Speakerboxxx /The Love Below," 
some questioned why 50 Cent was 
not nominated for best album and 
was shut out in the five categories 
in which he was nominated. The 
only other rap album up for album 
of the year was Missy Elliott's "Under 
Construction." 

A number of other contemporary 
R &B artists have claimed Grammys 
in the marquee categories, dating 
back to 1973, when Stevie Wonder 
earned album of the year for "Innervi- 
sions." His "Fulfillingness' First 
Finale" and "Songs in the Key of Life" 
received the same honor in 1974 and 
1976. Beyoncé took home five stat- 
uettes last year, but all were in the 
R &B or rap fields. 

Keys and India.Arie led a field of 
strong R &B candidates- including 
Mary J. Blige and Usher -at the 44th 
Grammys, handed out in 2002. 
Though India.Arie didn't win in any of 
her seven nominated categories, Keys 
won five awards that year, including 
song of the year and best new artist. 

Some observers, such as Davis, cite 
P. Diddy's 1997 awards for best rap per- 
formance by a duo or group ( "I'll Be 
Missing You" with Faith Evans and 
112) and best rap album ( "No Way 
Out ") as a precursor of rap/hip -hop's 
current dominance, in part because 
such material also had an impact at top 
40 mainstream radio. 

Others credit Hill's five wins (and 10 
nominations) in 1999 for "The Mised- 
ucation of Lauryn Hill" as rap/hip -hop's 
true breakthrough to the Grammy 
mainstream. "That's right about the 
time when the progression of R &B 
moving into hip -hop became evident," 
says Pete Hilgendorf, senior music edi- 
tor for amazon.com. 

Even for a huge success like Usher, 
the mainstream exposure brought on 
by a Grammy performance or wins can 
catapult sales. 

"There are plenty of folks in Des 
Moines or Boise who have heard of him 
but haven't made the final step to buy 
the record," Weiss says. "Especially 
those over 25." 

But it is West who stands to gain the 
most, should he win. "Kanye has the 
most potential, because he hasn't 
reached the level of exposure that 
Usher has," Lipman says. 

Whomever the winners turn out to 
be, the votes already are in for R &B and 
hip -hop's mainstream anointment. 

"The world is changing," industry 
veteran and former Motown chairman 
Clarence Avant says. "Black music has 
always been a dominant force in this 
country. But we've always been the 
third person in line. 

"There was Louis Armstrong and 
Duke Ellington, but Benny Goodman 
and others got the big apple. In the 
rock'n'roll scene there was Little 
Richard and Chuck Berry, but Elvis 
Presley got the big apple. I'm glad the 
Grammys see fit to give this music 
credit within the bigger scene. Rap/hip- 
hop has taken its place in the music 
world and become a factor." 

Additional reporting by Michael 
Paoletta in New York. 

R &B /Hip -Hop 
BY KATIE HASTY 

In Grammys It Climbs, But Radio Declines 

NEW YORK The Grammy Awards are finally reflecting the mar- 
ketplace for R &B/hip -hop music. So how come so many current - 
based R &B/hip -hop radio outlets are leaving the format? 

In the past year, the Billboard R &B/hip -hop panel lost 7% of its 
stations, making it the hardest hit of the current -music formats 
that Billboard tracks. 

Don't take it personally, R &B. It's just business. 
Urban music is a ratings -getter. But high ratings do not mean 

revenue will follow, says Richard Bachschmidt, Clear Channel 
director of talk programming in Charleston, S.C. 

Bachschmidt entered the market when R &B/hip -hop WSSP 
was making gains, despite an increase in competition from other 
R&B, mainstream and rhythmic stations. He says WSSP "had great 
respect in the community, a good presence and good perform- 
ance. But that doesn't always pay the bills." 

Mychal Maguire agrees. After joining as PD, Maguire -now PD 

of WPHH Hartford- managed to get WSSP on the upswing before 
Bachschmidt came in and the station flipped. 

"Every station in town had to compete for those advertising dol- 
lars," he says. `But the advertisers for our station, for our format, 
were skeptical." Hip -hop appeals to the younger demographic, but 
it is the older dems that are buying the advertising, he says. 

A fragmented format can also be to blame, says Owen Weber, 
Guaranty Broadcasting cluster manager in Baton Rouge, La. WJNH 
Baton Rouge flipped last year from R &B to country oldies. He attrib- 
utes the R &B station decline partly to a similar pattern in country. 

"When people tune out of country stations, it's not because they 
quit liking country," Weber observes. "We discovered people like 

a certain kind of country, either the traditional, old stuff, or the 
new crossover artists. They went to the stations that catered to 
their needs." Nothing is necessarily wrong with R &B/hip -hop, he 
says, but advertisers go where their dollar can be fleshed out. 

"People either want to hear their old, slow R &B hits on their 
adult R &B or AC, or they want to hear hip -hop off their rhythmic 

or mainstream," Maguire says. This is evident from three flipped 
stations: WBLS New York, WFUN St. Louis and WCHH Charlotte, 
N.C. All three took on traditional R &B and classics in the past year. 

"I don't know of anybody outside of New York that just does 
hip -hop and survives," Maguire says. "It's not that hip -hop is cool- 
ing off, it's just getting repackaged." 

Going up against a strategically aligned cluster of R &B stations 
of various stripes may also send an R &B station out of format. Adver- 
tisers may be convinced to spend their dollars at what Weber calls 
"one -stop shopping': clusters that already dominate the urban land- 
scape in a market, for R &B, hip -hop, rhythmic and gospel music. 

"Urban stations enjoy a certain amount of listener loyalty, more 
so than other formats. If a cluster has already claimed the loyalty 
of a community of urban listeners by hitting every fraction of the 
genre, it's tough to compete for those dollars," Weber says. "The 
choice becomes clearer when you see a group of people being 
underserved. Stations are flipping to Hispanic and talk because 
they see an audience that can be served better." 
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Latin Acts 
Continued from page 5 

don't think that if someone buys 
Intocable, they won't buy Mon - 
tez de Durango or Conjunto 
Primavera." 

The three acts play distinct styles 
of music, but all fall under the broad 
regional Mexican genre. All are strong 
at radio, and all are big sellers. 

Montez is known as the band that 
spearheaded the duranguense 
movement that has had a big impact 
on the Billboard Latin charts for the 
past two years. Montez's most recent 
album, "En Vivo Desde Chicago," a 
live disc, debuted at No. 1 on the Bill- 
board Top Latin Albums chart last 
year. Only six months earlier, studio 
album "De Durango A Chicago" 
debuted at No. 2. 

Primavera, a radio favorite, won 
the 2004 BMI song of the year award 
as the society's most -played Latin 
track with "Perdóname Mi Amor." 
The group plays romantic norteño 
music; its lead singer, Tony Melén- 
dez, is one of the top vocalists in the 
field. Two of its albums- "Perdó- 
name Mi Amor" and "Ansias De 
Amar" -have earned gold certifica- 
tions from the Recording Industry 
Assn. of America. Primavera has one 
platinum certification for its album, 
"Necesito Decirte." 

Intocable is a different story. 
Since the mid -'90s, the group has 
risen to the top of the Tejano and 
norteño fields with a signature 
sound that fuses Tejano's robust 

polkas and norteño's folk rhythms 
with pop balladry. This distinctive 
fusion has become the blueprint for 
dozens of Tex -Mex groups. 

Career highlights include four 
consecutive sold -out nights at 
Mexico City's Auditorio Nacional 
and a 2003 headlining appearance 
at Reliant Stadium for the Hous- 
ton Rodeo, which drew a record 
70,104 fans. 

The fact that all three groups' 
albums are arriving so close 
together is not entirely a coin- 
cidence. February is usu- 
ally a strong sales month, 
thanks in part to Valen- 
tine's Day promotions. 

Primavera and Montez 
will be featured in special 
UMVD displays in 500 Wal- 
Mart stores nationwide. 
Because both products go to 
a mass market, they are being 
aggressively priced. 

The Montez album will 
retail between $9.99 and 
$11.99, even though it includes 
a bonus karaoke DVD- Audio, a 
first for Disa. 

Likewise, Primavera will be bar- 
gain- priced. At Ritmo Latino, for 
example, the CD will be offered at 
what head buyer Alberto Uribe 
describes as "a very discounted 
price" for the first week of release. 

Montez and Primavera are 
being promoted through spots on 
the Univision network. As with 
past albums, Montez will do a 
series of in -store appearances dur- 
ing the week of the album's 
release. Primavera will make one 
in -store appearance and spend 

most of its time doing national 
network TV promotion. 

NO WORRIES 
"Each of us has a loyal fan base," 

says Primavera's Meléndez, when 
asked if the shared release date 
worries him. "We both do things 

"Quiero Saber De Tí" is a dance- 
able duranguense track, Primav- 
era's "Hoy Como Ayer" is a roman- 
tic ballad, written by a woman, 
Cuca Villalobos. 

This issue, the Primavera song 
is No. 13 on the Billboard Hot 
Latin Tracks chart after only two 
weeks, while the Montez entry is 
No. 15. 

Intocable's first single, "Aire," 
debuted at No. 23. 

Despite arriving two weeks 
earlier, the Primavera and 
Montez albums are not ex- 
pected to significantly affect 
sales of Intocable's "X." 

The double album is an 
anniversary package celebrat- 
ing Intocable's 10 -year career. 

One disc is a 14 -track col- 
lection of all new songs. The 

second, subtitled "Xtra," features 
11 Intocable tunes recorded by 
various acts, including Pepe 
Aguilar ( "Fuerte No Soy "), 
Kinky ( "Coqueta "), Tego Calderon 
( "En Paz Descanse") and Volo- 

van ( "Ya Ves "). 
"The Intocable fan has long 

awaited a new studio [album] 
because it has been 18 months 
since their previous one," says 
Jorge A. Pino, president /CEO of 
EMI Music U.S. Latin. The key to 
the group's success, Pino says, "is 
their appeal to the masses -peo- 
ple of all social economic sta- 
tus[es] -due to the group's 
humility, their passion for the 
music and the high level of pro- 
duction of their concerts." 

Because of Intocable's broad 
appeal, "X" is being promoted to 

Grupo Montez de Durango is 
known for spearheading the 

duranguense movement. 

differently. Montez de Durango are 
strong now, we have to admit. But 
we're not worried as Conjunto Pri- 
mavera, nor are they worried as 
Montez de Durango. It's two com- 
pletely different genres." 

The difference can be seen in the 
choice of singles. While Montez's 

Gotti 
Continued from page 6 

laundering charges against Cynthia 
Brent, who was the bookkeeper for 
The Inc. (formerly known as Murder 
Inc.), and Ronald Robinson, mana- 
ger of The Inc. recording artist Ja 
Rule (Billboard, Nov. 27, 2004). 

According to the indictment, 
McGriff and individual members of 
his gang were involved in the 2001 
murders of fellow members Karon 
Clarrett and Dwayne Thomas, who 
were believed to be cooperating with 
the government, and rapper Eric 
Smith, also known as E- Moneybags. 

The indictment charges the 
Lorenzos with using their positions 
to persuade an unnamed "other 
company" to pay for tens of thou- 
sands of dollars in travel and hotel 
expenses incurred by McGriff. It also 
alleges that laundered McGriff drug 
money was used to finance a film 
titled "Crime Partners," and that Iry 
Gotti persuaded the "other corn- 

pany" to pay $1 million for the 
movie's soundtrack. 

The so- called other company is 
believed to be Def Jam. It is not 
named in the indictment, nor is it 
accused of any criminal activity. 
Furthermore, while the indictment 
names Murder Inc., Ig Records and 
Mi Records as corporate defendants, 
Gotti's joint venture with Def Jam - 
the similarly named MI Records LLC 
-is not included. 

If convicted, the Lorenzos could 

face 20 years in prison. Additionally, 
such convictions would constitute 
a material breach of the joint -ven- 
ture contract with Def Jam, which 
could result in the joint venture 
being dissolved, sources indicate. 
A Universal spokesman declined 
to comment. 

New York Police Commissioner 
Ray Kelly stated that McGriff and 
company represented "a triple 
threat to the movie and music 
world: drugs, money laundering 

and murder." 
FBI assistant director in charge 

Pasquale D'Amuro said the case "was 
never about investigating the rap 
music industry. It was and is about 
investigating guns, drugs, murder 
and money laundering. Whether 
their tastes run to rap, rock or clas- 
sical, those who launder drug money 
and engage in violent criminal acts 
will face the music of aggressive law - 
enforcement scrutiny and lengthy 
prison sentences." 

DualDisc 
Continued from page 6 

Sony BMG's DualDiscs will carry 
an $18.98 suggested retail price and 
will be packaged in a button case 
enveloped by a transparent 0 -card. 
One of the titles, "Introducing the 5 
Browns," will be a single -SKU 
release, Hesse says, available only as 
a DualDisc. 

Sony BMG expects to install 
between 2,500 and 2,800 custom 
product bins at retail locations. 
"You're going to see penetration at 
every strata of retail and tremendous 
support from all of them," Sony 
BMG Sales Enterprise co- president 
Jordan Katz predicts. Retailers 
"know this is something that's going 
to be ongoing for the rest of the year 
and is going to be to the benefit of 
all of us." 

Bob Higgins, chairman /CEO of 
Trans World Entertainment, is guard- 

edly optimistic about DualDisc. 
"This is a good value for the con- 

sumer," Higgins says. "The important 
part of it, though, is that [DualDiscs] 
have a good piece of video that will 
appeal to a broad audience. If they 
accomplish that, they're giving good 
value to the consumer. 

"We think we'll do well with it," 
he adds. "We need a change, and 
this is a good change, as long as 
everybody gets behind it and we 
educate the consumer as to what 
they're buying." 

regional and non -regional fans. Aside 
from a direct -response TV campaign, 
EMI is promoting the second CD- 
the more alternative "Xtra" -with 
street teams, in clubs and through 
an aggressive Web campaign that 
includes online premieres. 

At a retail level, the label is plan- 
ning special promotions in second- 
ary markets, including a branded pro- 
gram called "Una Noche Intocable." 

Brands 
Continued from page 6 

Partnering with brands was the only 
way Bunim -Murray could afford to pro- 
duce the TV show "The Real World," 
said Joey Carson, CEO of Bunim- 
Murray Productions. "Everything was 
traded out -artwork, flooring, even 
paint on the walls." 

For "The Simple Life," Bunim- 
Murray found that branded entertain- 
ment had to make sense. For the sec- 
ond season, which featured stars Paris 
Hilton and Nicole Richie traveling 
across the country, the show tied in with 
Burger King after discovering that the 
pair loved the fast food chain. "Branded 
integration at its peak is when the brand 
becomes a character," Carson said. 

Panelists advised brand marketers to 
look beyond such traditional placement 
sources as TV. 

"Most of our lives are spent out of 
the home, but $90 billion of advertis- 
ing is geared toward people in their 
homes," said Bruce Eskowitz, president 
of Clear Channel Entertainment Prop- 
erties. Only $10 billion in advertising 
is geared toward out -of -home avenues. 

Eskowitz stressed that linking with 
a live event gives the brand a longer 
life than that of the actual event. 
"Branding entertainment starts with 
the announcement that a show is hap- 
pening and goes through contesting, 
the event and the post -show experi- 
ence, such as DVDs, CDs, video on 
demand. It's not just signage at the 
venue anymore." 

Additionally, Fredric Rosen, CEO of 
North American Midway Entertain- 
ment, told attendees that 150 million 
people in North America went to fairs 
and carnivals in 2003. "There's no 
sponsorship or very little on midways. 
Our goal is to create a footprint with 
national advertisers. The business 
moves every two to three weeks, so it's 
a continuous opportunity to get in 
front of a new audience." 

The conference was hosted by 
Adweek, Brandweek, Mediaweek, 
Billboard, The Hollywood Reporter, 
Amusement Business, Sporting 
Goods Business and Nielsen Media 
Research in association with the 
Entertainment and Media Manage- 
ment Institute at the UCLA Anderson 
School of Management. 
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'Indies Are Going To Do Fantastically 
Well Over The Next Few Years' 

BY CHRISTOPHER WALSH 

NEW YORK -It is a few days before Christmas when Artemis 
Records chairman/CEO Danny Goldberg receives a visitor to his 
comer office, several floors above a Fifth Avenue teeming with hol- 
iday shoppers. 

As a saxophone blows an unending medley of seasonal songs from 
the street below, Goldberg, executive, author and activist, reflects 
on his indie label's first five years and a future he clearly feels abounds 
with opportunities. 

Artemis gained four Grammy Award nominations in 2004, two 
going to Steve Earle for his blistering critique of the Bush admin- 
istration, "The Revolution Starts ... Now." This year will see releases 
by newly signed acts Black Label Society, Better Than Ezra and Lit- 
tle Barrie. 

Artemis imprint Tone Cool has just released Hubert Sumlin's 
"About Them Shoes," featuring Eric Clapton and Keith Richards, 
while the label's joint venture with production facility JSM Music 
has exposed acts Kittie and Jeffrey Gaines to a wide audience via 
commercials. 

Goldberg predicts a music industry renaissance, owing largely to 
surging legitimate digital distribution. His exhilaration and enthu- 
siasm are obvious. These are qualities the former Billboard staffer 
has brought to a career that includes such milestones as the "No 
Nukes" concert and film, the founding of Modem Records and Gold 
Mountain Entertainment (where his management clients included 
Nirvana, Bonnie Raitt and the Beastie Boys) and senior executive 
positions at Swan Song, Atlantic, Warner Bros. and Mercury. 

That passion is also evident in Goldberg's book, "Dispatches From 
the Culture Wars: How the Left Lost Teen Spirit," which takes the 
Democratic Party to task for alienating its natural base. "In this busi- 
ness, it's real easy not to care and to not do anything," Earle says, 
reflecting on Goldberg's activism. "It really is the way he was raised, 
but from 'No Nukes' forward, he really put his money where his 
mouth is. You've got to give him credit for that." 

Q: Why do you think the level of artist and music industry 
activism had so little impact on the presidential election? 

A: The main thing people vote for is who is actually running for 
office. Artists are obviously only a small part of the whole political 
environment. One statistic I'm excited about is the margin by 
which Kerry won among people under 30. At musicforamerica.org, 
there's an electoral map that shows that if only people under 30 
had voted, Kerry would have won 375 electoral votes. 

I was very inspired by people like Bruce Springsteen and the 
other artists who risked offending some of their fans in order to 
say what they believed in. Whether you agree with them or not, 
you have to admire the willingness to take that risk. 

Q: Does having an artist like Steve Earle imply that Artemis is 
a safe harbor for similarly outspoken artists? 

A: I just try to be a safe harbor for good artists who make music 
that has an audience. The majority of our artists don't express 
themselves politically one way or the other. I happen to have the 
same politics that Steve has, more or less, and have a special pride 
in working with him as a result. But most records are not about 
politics; most are about more personal things. It's only occasion- 
ally that there's a natural convergence. Steve has manifested that 
convergence as well or better than anyone I've ever worked with. 
It's really an exciting time to be working with him, but that's 
about him and my belief in him, not a general political philoso- 
phy of the label. 

Q: After five years with Artemis, can you share any insight 
about the differences between the major and indie worlds? 

A: There are certainly some similarities: You have to have hits 
in order for your business to do well. But in an independent label, 
you need to be more committed to the records that you're putting 

The Last 
ord 

A Q &A With Danny Goldberg 

Danny Goldberg: Career Highlights 

1969: Reviews Woodstock Music and Arts Fair for Billboard 

1974: Named VP of Swan Song Records 

1979: Co- founds Modem Records 

1980: Co- produces and co- directs "No Nukes" documentary 

1983: Forms Gold Mountain Entertainment management firm, serving as president 

1992: Joins Atlantic Records as senior VP and is promoted to president the 

following year 

1995: Named chairman/CEO of Wamer Bros. Records 

1996: Named president of Mercury Records 

1998: Named chairman/CEO of Mercury Records Group 

1999: Forms Artemis Records, serving as chairman/CEO 

out, because you have fewer shots. You have less of a cushion, and 
you don't have the advantage of a big catalog. You have to work a 
lot harder to get the same amount of exposure. You feel your mis- 
takes more intensely in an independent company, and smaller 
amounts of money matter much more. 

But a lot of the day -to -day work is very similar, in terms of try- 
ing to pick the right music and make the right choices among the 
ones you have, as far as what you're prioritizing. I find the similar- 
ities greater than the differences, but there's no question that 

there are opportunities that you have at a major that you don't 
have at an independent company. 

Q: You have begun to build a catalog through acquisitions 
such as Vanguard Classics. Will that depth help Artemis 
attain longevity? 

A: Vanguard Classics has been a wonderful experience. That has 
worked out as a business and is an example of the kind of asset 
that's going to grow in value as digital sales grow. 

Tone Cool is a blues company [run by] Richard Rosenblatt, who 
is one of the best -if not the best -blues A &R guys. I think Tone 
Cool is going to really kick in [in 2005]. Triloka, a new -age label I 

had worked with at Mercury, has a niche among the kind of peo- 
ple who do yoga and are interested in a certain kind of Eastern 
world music, although [it] dabbled in some other cultures. 

It's hard for records like that to get much focus at a major, and 
it's a way of gradually building some critical mass, so that eventu- 
ally the catalog here will be enough that the economics are a little 
less terrifying. 

Q: Were you less affected than majors by file sharing and 
CD burning? 

A: No. On a lot of our releases, our audience has skewed a lit- 
tle older, and older people were less likely to bum CDs. But we, 
and all companies, were affected by it in a number of indirect 
ways that were very troubling. It hit retail -and we all were 
dependent on retail -and narrowed the playing field. When the 
hemorrhaging was starting when we started, it had a tremen- 
dous effect on the business community's attitude about the 
value of content, and to the extent that the value of your catalog 
or your recordings [went] down. It affects everything else you do 
-your relationships with banks, the incentives you can offer 
people who invest. 

Q: Has Artemis benefited from legitimate downloading? 

A: We get these checks every month, and it's pretty exciting. 
'livo years ago, they didn't exist, and now it's part of our income. 
It's growing the same way all the majors' income is growing. That 
piece of the pie is getting bigger every month, and CD sales are 
not declining anymore. It's very gradual -it has gone from 1% to 
2 %-and has got to get into double digits before it can really be a 
building block of the financing of a company, but it's clearly corn- 
ing, whether it's in two years or four. First there was just one 
check we were getting a month, now there are three or four from 
these different retailers. 

Q: What is the outlook for indies in general? 

A: Indies are going to do fantastically well over the next few 
years, because the business in general is going to do very well. 
You had a real problem with the change in technology that really 
did reduce sales. Now you've got a stabilization of CD sales, explo- 
sive growth of digital sales and the biggest generation of young 
people in history, who clearly love music. Whether they're going 
to get it through ringtones, i'Iunes, videogames, vinyl -which I 
think is actually making a comeback with some younger peo- 
ple-or CDs, [the business is] clearly going to be in for a growth 
spurt, and I think indies are going to have a significant piece of it. 

Q: Could you see working for a major label again? 

A. I'm very open -minded about the things I could do in the 
future. I could see doing personal management again, working 
for a major [or] working for a media company that's not currently 
in the music business. I could see continuing to work with 
Artemis. The fun thing about the business is that it continues to 
be a rapidly changing environment. I love the people I work with, 
but my main love is the work that I actually do. 

62 www.billboard.com www.billboard.biz BILLBOARD FEBRUARY5,2005 

www.americanradiohistory.com

www.americanradiohistory.com


6:00 
7:30 
9:00 

PM Silent Auction & Reception 
PM Dinner 
PM Tribute & Concert 

India.Arie 
Backstreet Boys 
Barenaked Ladies 
Jeff Beck 
Black Eyed Peas 
Jamie Cullum 
Earth, Wind & Fire 
Darlene Love 
Shelby Lynne 
Michael McDonald 
Aaron Neville 
Billy Preston 
?uestlove 
Red Hot Chili Peppers 
Richie Sambora 
and many more 

Special Performance by 
Brian Wilson 

BI<,cl< Tie Pretorrer'I 

i S 0 N 
February 11, 2005 

Hollywood Palladium 

6215 Sunset Boulevard 

Hollywood: California 90028 

For tickets, please contact Dana Tomarken at 310.392.3777. 

47th Annual GRAMMY ''' Week Celebration 

Please visit www.ebay.com /grammy 
February 10 -24 benefitting the GRAMMY Charities 

Watch the GRAMMYs 
Sunday, February 13th at 8:00 p.m. on CBS 

www.americanradiohistory.com

www.americanradiohistory.com


All of Chicago's Greatest Love Songs on One CD 
18 romantic favorites including an astonishing 12 Top Io hit:, 
with the #1 smashes "Hard To Say I'm S ,rry" and "Look Away" 

Features two previously unreleased tracks recorded live in 2004., including 
"If You Leave Me Now" (Chicago with Philip Bailey-gc ing for AC adds 1/31) 

DRTV Advertised CD Available Now! (R2 78451) 

HK Management: 
PETER SCHNARELLI 

www.rhino.com 
www. chicagotheband. corn 
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