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the guitarist.. 
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Beyoncé, R. Kelly Tops 

At Billboard Show 
BYGAIL MITCHELL 

LAS VEGAS -If there was any 
doubt before, there should not 
be any now. 

With fourvictories each, Bey - 
oncé and R. Kelly convincingly 
demonstra_ed Dec. 10 at the 
Billboard Music Awards that 
R&B and hip -hop have _he kind 
of mainstream appeal that will 
make them dominant a-t forms 
foryears to come. 

And in a sign of the times, 
(Continued on vage 12) 

Beyoncé performs 
at the Billboard 
Music Awards 

Boucher 
To Tackle 
DMCA? 

Ponders Bill To Modify 
Subpoena Process 

BY BILL HOLLAND 

WASHINGTON, D.C. -A leading 
tech -corridor ally in Congress tells 
Billboard he will support new legis- 
lation that will 
further endear 
him to that con- 
stituency. 

During the 
next session, Rep. 
Rick Boucher, D- 
Va., will support a 
bill that seeks to 
modify the "in- 
formation subpoena" and lawsuit 
mechanism granted by the Digital 
Millennium Copyright Act (DMCA). 
That is what the recording industry 
employs to go after those who infringe 

(Continued on page 88) 

Venues Add 
New Value To 

Naming Deals 
BY SUSANNE AJLT 

LOS ANGELES-What's in a name' 
Ther 's a lot to is these days, as venues 
become increasingly creative in pur- 
suing lucrative -gaming- right, deals. 

Major- market arenas and stadiums 
gene-ally hope to snag deals worth a: 
least $100 million during a 20 -year 

(Continued on page 48) THE CITY OF HIDALGO, TEXAS WENT ALL OUTTO PUT THE DODGE NAME ON ITS 

Happy Holidays from Napster®! 
Find out why PC Magazine calls Napster 2.0 

"THE BEST ON -LINE MUSIC SERVICE!" 
Check it out at www.iapster.ccm. 

napster. 
MAGAZINE 

OpOO'i 

Copyright 2003 Roxio, Inc. AN rights reserved. Napster and the Napster loge are trademarks 2f Napster, LLC, which may be registered In certain jurisdictions. Reprinted from PC Magazine, 

December 9, 2003, with permission. Copyright O 2003 Ziff Davis Media Inc. A.I Rights Reservec. 

ADVERTISEMENT 

www.americanradiohistory.com

www.americanradiohistory.com


resents 

d bY 

WITH SPECIAL GUEST 

PLU1Sa 
¿ 

A t.. E. CUMìJ 

WCHcRÌS CAGLE 

PLUS \ BRIAN MctOMAS 

2003 Country Music 7etevisío-i. Inc- a Vacom CcrnParlY' CMT and ad' related 1o9O5 and marks are st"vic' marks of Country Music Televs 

inc. ALL RIChTS RESERVED. For rurr information en CMT events visit CW.com. 

SPECIAL THANKS TO RASCAL 
MAKING THE 

CHRIS CAGLE, BRIAN McCOMAS & EVERÄNTED 
LIVE TOUR 

MAST 
A SELLOUT SUCCESS. [ AND A HELLUNA GOOD TIME! 1 

production 

www.americanradiohistory.com

www.americanradiohistory.com


DECEMBER 
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ro Billboard NO. 1 ON THE CHARTS 

ARTIST ALBUM PAGE- 

ALICIA KEYS The Diary Of Alicia Keys 

VARIOUS ARTISTS A Very Special Acoustic Christmas 

{I; SOUNDTRACK Martin Scorsese Presents The Best Of The Blues 

VARIOUS ARTISTS WOW Hits 2004 

TOBY KEITH Shock'n Tall 

MARIAN CAREY The Remixes 

THE BLIND BOYS OF ALABAMA Go Tell It On The Mountain 

JOSH TURNER Long Black Train 

LIL JON & THE EAST SIDE BOYZ Part II 

THE BEATLES Let It Be... Naked 

VARIOUS ARTISTS Now That's What I Ca I Christmas! 

LOS TEMERARIOS Tributo Al Amor 

ALICIA KEYS The Diary Of Alicia Keys 

ELEPHANT MAN Good 2 Go 

Tuyas: Resurrection 
j; 

IRISH TENORS We Three Kings 

I OUTKAST Hey Ya! 

3 DOORS DOWN Here Without You 

MATCHBOX TWENTY Unwell 

KENNY CHESNEY There Goes My Life 

MURK (OSCAR G. & RALPH FALCON) Believe 

DEBORAH COX Something Happened On The Way To Heaven 

ELVIS PRESLEY Rubberneckin' 

OUTKAST Hey Ya! (Radio Mix) 

SIN BANDERA Mientes Tan Bien 

OUTKAST Hey Ya! 

LINKIN PARK Numb 

ALICIA KEYS You Don't Know My Naine 

OUTKAST FEATURING SLEEPY BROWN The Way You Move 

OUTKAST Hey Ya! 

-' 

FINDING NEMO 

X2: X -MEN UNITED WIDESCREEN 

CRUNCH - FAT BURNING PILATES 

MARY -KATE & ASHLEY OLSEN - THE CHALLENGE 

IN I PA .: I T 

1: ira: 

PUMPING IRON - 25TH ANNIVERSARY SPECIAL EDITION 

BRUCE ALMIGHTY 

BRUCE ALMIGHTY 

ARTIST ALBUM 

ANDREA BOCELLI Sacred Arias: S ecial Edition 

d i 4 
to i 

NM= S 

JOSH GROBAN Closer 

HARRY CONNICK JR. Harr For The Honda s 

Q.4 
C c 

D Z 

NORAH JONES Come Awa With Me 

SOUNDTRACK The Cheetah Girls EP 

JIM BRICKMAN Peace 

Billbarl 
DECEMBER 20, 2003 VOLUME 115, No. 51 

Top of the News 
6 Three people are indicted for 
the Station nightclub fire in Feb- 

ruary that killed 100 people and 

injured 200 others. 

8 Despite rampant piracy in 

China, Universal Music sees the 
promise of sales in its 1.3 bil- 
lion inhabitants. 

Music 
i i The Beat: After a decade of 
silence,Toni Childs returns to 
music with a powerful message. 

19 The Classical Score: Cecil- 
ia Bartoli's "The Salieri Album" 
strives to set the record straight 
about the demonized composer. 

19 Movies & Music: Rodney 

Jerkins steps into film scoring 
with Universal Pictures "`Honey." 

48 Touring: Agents and pro- 
moters welcome Nashville's two 
newest music venues. 

50 R &B: Sirius and XM play up 

their uncensored rap and hip -hop 
programming. 

52 Beats & Rhymes: IRS 

brings Canadian hip -hop to the 
U.S. with its debut, "Welcome to 
Planet IRS." 

54 Latin Notas: A well -timed 
UnivisionTV special is the key 

to the success of Manny 
Manuel's "Serenata." 

57 Beat Box: Madonna is the 

first artist since 1985 to place 

three titles on the Hot Dance 

Club Play chart. 

59 Country: Wildcatter 
Records is set to bow with the 

Joni Harms album "Let's Put the 

Western Back in the Country." 

64 Songwriters & Publishers: 
Roy Orbison's classic tune "Oh, 
Pretty Woman" has become a 

surprising Bollywood hit. 

64 Studio Monitor: Digital 

MusicTechnologies' DMT 3 -in -1 
Workstation promises greater 
flexibility for producers and 

editors. 

Retail 
65 McFarlane Toys adds Jimi 
Hendrix model and other rock 

icons to its action -figure lineup. 

66 The Indies: Alternative Dis- 
tribution Alliance thinks the 
future is brignt after the Warner 

Music Group buyout. 

67 Retail Track:Value Central 
Entertainment survives Chapter 
11 with its ownership intact. 

68 Home Video: A major 
sponsorship deal with 
Kellogg should give the 
new Zumba dance -exercise 
videos a healthy boost. 

QUOTE OF THE WEEK 

` I'm very afraid of formula-it's tragic 

because it burns so quickly and the candle is 

out for somebody in two to three years., 
PHIL RAMONE 

Page 90 

Global 
71 Taiwan and Korea take 
respective action against a P2P 

service and individual 
downloaders. 

73 Global Pulse: Värttinä 
will compose the music for the 

first stage musical adaptation 
of J.R.R.Tolkien's "The Lord of 
the Rings." 

Programming 
70 Tuned In- Radio: United 
Stations Radio Networks recruits 
Alice Cooper as a weeknight 
show host. 

8 
49 
62 
72 
75 
77 
77 
77 
90 

Features 
Mile Posts 

Boxscore 

Billboard Picks 

Hits of the World 

Classifieds 

Charts 

Chart Beat 

Market Watch 

Last Word 

ARTIST & COMPANY INDEX 
(SIGNIFICANT MENTIONS IN THE NEWS) 

Artist 
Alicia Keys 

Beyoncé 
Burl Ives 

Cecilia Bartoli 
IRS (Instinctive Reaction to Struggle) 
Jimi Hendrix 
Madonna 
Manny Manuel 
MC Solaar 
Michael Kaeshammer 
Offspring 
Ozzy Osbourne 
R. Kelly 
Roy Orbison 
Toni Childs 
Värttinä 
Warren Haynes 

Page(s) 

77, 84 
1 

77 
19 
52 
65 
57 
54 
71 
74 
16 

8 
1 

64 
11 

73 
49 

Company 

Alternative Distribution Alliance (ADA) 

BHT Entertainment 
Columbia Records Group 

Darkchild Entertainment Inc 

Digital Music Technologies Inc. (DMT) 

Kellogg Co. 

NuMillennium 
Sirius Sa :ellite Radio Inc. 

Todd McFarlane Productions Inc. 

Universal Music Germany 

Value Central Entertainment Inc. 

Virgin Entertainment Group Inc. (VEG) 

Warner Music Group (WMG) 

Wildcatter Records 

World Wrestling Enterprises 

XM Satellite Radio Holdings Inc. 

Page(s) 

66 
8 

6 

19 

64 

68 
50 
50 
65 

5 

67 

65 
66 
59 

6 

50 
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Geit the first look 
between the buHes! 

Find out Wednesday what everyone 
else finds out Thursday. 

1 
ai-b°4- Billboard cwraiw 

Q SIGN UP NOW 

p LOGIN 

YOUR FIRST ,LgIOKBIETMfNEN..fiE, 
DECEMBER 03, 2003 

Geoff Mayfield; Contributors: Keith Caulfield, Todd Martens 

BìH..rd® 

v 
CHANTAIENT 

Get a jump on the competition 

with Chart Alert, Billboard's new 

early chart notification system. 

Every Wednesday morning, you'll get the 

freshest chart data including debuts, 

weekly sales, chart news, industry 

trends, and progress reports as well as 

early chart data for the Billboard 200, 

Country, R &B /Hip -Hop, Digital Tracks, 

Heatseekers and more. 

61 DIRECTORII 

r BILLBOARD 

BILLBOARD 

espite a 
Joule 
Jam), 

Jay -Z Fends Ott No Doubt Reclaims No. 1 

In its third week on the charts, Thanksgiving week traffic softens the erosion 
on Jay -Z's The Black Album' from 38% in the second week to 9.7% on the 
current Billboard 200. The rapper finishes ahead of the pack with a lead of 
less than 8,000 copies (4 -1, 260,000) .. A hits album by No Doubt sets up 
shop at No. 2. With 253,000 sold in its best frame, the band is just a hair Off it 

<ist Nielsen SoundScan opener ... Thanksgiving week album sales are 
n..,.. loco ».on f.oc fret.nn eho comet hnliAnvu.onL of Om-) h.n ,f 1,.._7 Vnrn. 

PARKET WATCH 

Album units, current chart week 20.5 million units 

UP 23.7% over last issue's charts: 16.6 million units 

DOWN 3 4% over same week, 2002: 21.3 million units 

This week Each of the top 21 albums surpass 100.000 copies, with each of the top 7 above 
200.000. 

The Bi Jard 200 - Sales data provided 
1 4 JAY -Z The Black Album (Roc - 

A-Fella/Def Jam /IDJMG) 
'2 New NO DOUBT The Singles 1992- 

2003 (Interscope ) 

3 1 BRITNEY SPEARS In The 
Zone (Jive /Zomba) 

and compiled from Nielsen SoundScan 
11 4 BLINK -182 Blink -182 

(Geffen Anterscope) 
'12 New NELLY Da Dent/ Versions - 

The Reinvention (Fó Reel/ 
Universal /UMRG) 

13 1 MISSY ELLIOTT This Is Not 
A Testi (The Gold Mind/ 
Elektra /EEG) 
CLAY AIKEN Measure Of A 
Man (RCA /RMG) 
SHERYL CROW The Very 
Best Of Sheryl Crow (A&M / 
Interscope) 
SOUNDTRACK Tupac: 
Resurrection (Aman., / 
lnterscope) 
THE BEATLES Let It Be... 
Naked (Apple /Capitol) 
SARAH MCLACHLAN 
Afterglow (Arista ) 

ROD STEWART As Time 
Goes By _. The Great 
American Songbook Vol. 8 (J 
/RMG) 

10 10 OUTKAST Speakerbo.,00c/The '20 10 PUDDLE OF MUDD Life On 
Love Below (Arista ) Display (Geffen Anterscope) 

' indicates titles with greatest sales gains this week 

*4 18 HILARY DUFF Metamorphosis '14 18 
(Buena Vista /Hollywood) 

*5 8 VARIOUS ARTISTS Now 14 15 8 
(C olumbi a/Un i vers al/E MVZomba 
/Sony Music) 

*6 9 TOBY KEITH Shock'n Wall 16 9 
(DreamWorks (Nashville) / 
lnterscope) 

7 6 JOSH GROBAN Closer (143/ 17 6 
Repose Warner Bros.) 

8 2 G-UNIT Beg For Mercy (G -Unit/ 18 2 
Shady Anterscope) 

'9 19 KORN Take A Look In The '19 19 
Mirror (Immortal/Epic /Sony 
Music) 

ri The Billboard 200 for a 
Ibut at No 2 with 601,500 
áe top 24 beat 100,000 

nd DefJam) sells 24,0 

Go to billboard.com /chartalert for registration and more information. 
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6 
Columbia's 
Will Bo twin 
pins down 
World 
Wrestling 
Entertainment Upfront 

89 
Bradley 
Buckles 
will head 
the RIAA's 
anti -piracy 
efforts 

TOP OF THE NEWS 

o,sà 

Ièst? 
Array Of Acts 
Up For New 

tist Grammy 

HEADLEY IIItOMTONY AWARD TO GRAMMY NOMINATION 

BY CHRIS MORRIS 

LOS ANGELES -Some industry observers will bet you 
half a buck they know who wi_ win this years Gram- 
my Award for best new artist. 

Standing out commercially in a wide -rangi -g 
field of nominees, rapper 5C Cent :s a solid 
favorite among retail and radio han 1icappers 
polled by Billboard. 

"There's a lot of talent there, and it's a very 
diverse bunch," says Jon Zenner, VP of top 4) 
programming at Infinity BroaLcasting. '50 Cent 
probably wins [because of] the amount of air- 
play and albums sold." 

This year's best new artist Feld is unusaallybnad sty- 
listically, spotlighting rrrusiciais working in 'odc (Evanes- 

cease), pop (Fountains of Wayne), rap (50 Cent), R &B 

(Heather Headley) and reggae (Sean Paul). 

BREAKTHROUGHS IN '03 
Led by singer Amy Lee and guitarist Ben Moody, 
Goth- infused, Christian -inflected hard rock 

band Evanescence blasted to the tcp in 2003 
behind "Bring Me to Life." 

The song -originally from the "Daredevil" 
soundtrack- lofted the Little Rock, Ark. -bred 

hand's Wind -up debut, "Fallen," tc No. 3 on 
The Billboard 200. So far, the collection has 
moved 3 million units, according :o Nielsen 
SoundScan. 

?ountains of Wayne, the band fronted by songwriters 
(Continued or page 88) 

Viva, Universal: 
'No Payola Deal' 

BY WOLFGANG SPAHR 

BERLIN -Universal Music Germany 
and music TV channel Viva have 
denied signing a deal that press 
reports here have described as a 
potential case of payola. 

According to a report in the Dec. 
8 issue of German news magazine 
Der Spiegel, Universal signed a 
secret agreement with Viva to secure 
up to 50 exclusive slots on the chan- 
nel's videoclip rotation list for new 
acts for a period of one year. 

In a statement, Universal denied 
the existence of any "secret ar- 
rangements." It also said Universal 
Music Germany chairman /CEO 
Tim Renner insists that the con- 
tentions Der Spiegel made are 
"very largely" wrong. 

Renner says there were "never 
any talks" about such an agree- 

ment, "much less a deal' aimed at 
limiting or buying Viva's editorial 
independence." 

The Der Spiegel report stated that 
videos to be included on the list 
would be determined in meetings 
between Viva representatives and 
Universal executives. In return, Uni- 
versal would pay Viva 18,000 euros 
($22,000) per video picked for broad- 
cast and a share of more than 0.20 
euros (24 cents) per unit from the 
sales of CDs by the artists involved. 

Renner concedes that Universal 
had been in talks with Viva to "devel- 
op a model" to better allocate its 
video production budget. That model 
would have the TV company opt for 
or against a video by a newcomer at 
an earlier stage than before, judging 
acts from audio recordings. 

Based on that litmus test, Universal 
(Continued on page 87) 

Foes Trade Barbs 
Over Future Of P2P 

BY JILL KIPNIS and SUSANNE AULT 

LOS ANGELES -Amid the recent 
growth of legal download services, 
file- sharing proponents continue to 
butt heads with the 
music industry. 

The two sides debated 
strategies aimed at re- 
solving the ongoing battle 
regarding peer -to -peer 
services at iHollywoodFo- 
rum's Music 2.0 -The Dig- 
ital Music Summit, which 
took place Dec. 8 -9 at the 
Universal Hilton here. 

"The music industry has 
been actively selling a big 
lie [that] peer -to -peer is a 
rogue industry," keynoter 
Wayne Grosso said. Grosso is the for- 
mer CEO of file- sharing network 
Grokster and the current CEO of file - 
sharing program creator Optisoft SL. 

Last April, a U.S. district court ruled 
that P2P companies Grokster and 
Streamcast were not liable for copy- 
right infringement by users of their 

networks (Billboard, April 28). The case 
was appealed, and oral arguments will 
begin Feb. 3, 2004, at California's Ninth 
Circuit Court of Appeals. 

Grosso said the record industry 
would be foolish not to 
embrace this technology, 
despite the Recording In- 
dustry Assn. of America's 
lawsuits against P2P users. 

P2P could be a "savior to 
the music industry, because 
it can significantly reduce 
distribution costs," he said. 

Such services as Apple's 
iTunes maintain their own 
music files for downloading, 
while individual P2P users 
store files on their computers. 

Grosso hopes that labels 
start licensing more of their content to 
the P2P services, though the labels will 
need to be better compensated as P2P 
users trade files on networks for free. 

"The intelligent solution is a com- 
pulsory blanket licensing scheme," 
Grosso says, where P2P users would pay 

(Continued on page 87) 

GROSSO: 'I 

SELLING 

NDUSTRY IS 

A BIG LIE' 
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Upfront 

In 2003,The Hill Did 
Little With Music 

BY BILL HOLLAND 

WASHINGTON, D.C. -Not one bill 
affecting the music industry was 
passed in the first session of the 108th 
Congress. Few bills introduced in 
2003 even made it to committee level, 
and others never even got a hearing 
at the subcommittee level. 

According to Hill veterans, any leg- 
islation that does not create a con- 
sensus among conflicting interests 
will continue to languish in 2004. 

Bills championing one side of an 
issue, such as Digital Millennium 
Copyright Act reform, will have a 
steep hill to climb. Such legislation 
would give more leeway to Internet 
companies and broader consumer 
fair -use exemptions, such as allowing 
home copying. 

Bills giving the record industry 
broader enforcement power might 
also find resistance. 

"Consensus is the key in this Con- 
gress, no question," says Mitch Bain - 
wol, chairman/CEO of the Recording 
Industry Assn. of America and a long- 
time public -policy player. "Partic- 
ularly so this coming year, because it's 
an election year. It's going to be a 
short session." 

Industry lobbyist and House senior 
staffer Mike Remington says of intel- 
lectual property legislation in the first 
session, "It wasn't checkmate so 
much as check. Non -consensus bills 
canceled each other out." 

Besides piracy and online world 
adjustments, the other industry - 
related issues on the legislative table 
are media concentration, inspection 
of pay- for -play and bullying tactics 
toward artists (see table, page 89). 

Only two bills tangentially related 
to industry issues saw major action in 
2003. One was a congressional "reso- 
lution of disapproval" of the June Fed- 

eral Communications Commission 
ruling that allowed greater consoli- 
dation of TV and radio companies. 
Amounting to a Congressional veto, 
the measure passed as part of a huge 
appropriations bill, but only TV own- 
ership caps were affected. 

The other bill, still pending but 
awaiting only a Senate floor vote, is a 
measure by Sen. Joseph R. Biden Jr., 
D -Del., that targets "rave" promoters 
who use such events to allow drug 
use. The dance community says the 
legislation is over -broad. 

Hill veterans say some other fac- 
tors were at play in the meager leg - 

(Continued on page 89) 

Billboard Chart Alert Bows 
Billboard Information Group this 

week launches electronic newsletter 
Billboard Chart Alert, giving chart 
watchers an early dose of music 
charts and analysis. 

In addition to the top 20 of The Bill- 
board 200 and fresh top lOs from six 
key Billboard charts, the online- deliv- 
ered newsletter will offer quick 
insights on the week's biggest chart 
stories at 11 a.m. ET each Wednesday, 
the same day that Nielsen SoundScan 
refreshes its sales charts. 

Billboard Chart Alert will also high- 
light developing acts that are gaining 
sales traction and frame a context for 
each week's charts with details from the 
same sales week of the previous year. 

Commentary for the newsletter will 
come primarily from Geoff Mayfield, 
director of charts and senior analyst, 

and Keith Caulfield, chart manager 
and billboard.com columnist, with 
contributions from the entire charts 
department. 

"For many Billboard readers, Chart 
Alert will offer sales information, 
insights and analysis quicker than 
they can currently receive it," says 
Mayfield, who has written Billboard 
columns for 16 of the 18 years he has 
spent with the magazine. 

"We will also offer valuable nuggets 
to those chart crunchers who have been 
swimming through Nielsen SoundScan 
numbers since the crack of Wednesday's 
dawn," Mayfield continues. 

John Kilcullen, president and pub- 
lisher of Billboard Information 
Group, says, "Chart Alert builds on 
the global success of our daily news 
and chart product, Billboard Bulletin, 

and the growing interest in the charts 
and information posted each day at 
billboard.com to 2 million unique vis- 
itors monthly. Our customers want 
more timely insights and analysis, 
and working closely with SoundScan, 
we are delivering a valuable platform 
to address their information and 
market needs." 

Todd Martens, associate editor for 
Billboard Bulletin, will help launch 
Chart Alert. Earlier this year, Martens 
introduced the `Breaking & Entering" 
column at billboard.com, which chron- 
icles artists who are enjoying their first 
appearances on the Billboard charts. 

Billboard Chart Alert will initially be 
offered for a free four -week trial. Its sub- 
scription cost will be $149 per year. 

The newsletter will launch Dec. 17 
at billboardchartalert.com. 

Fire Fallout 
Three Indicted In R.I. Club Inferno 
BY RAY WADDELL 

Three criminal indictments were 
issued Dec. 9 in the wake of the Feb. 
20 fire at the Station nightclub in 
West Warwick, R.I. 

A pyrotechnics display during a 
performance by the band Great White 
caused the fire. 

The inferno killed 100 people and 
injured about 200 others. It is the 
worst concert disaster ever. 

Following a nearly 10 -month 
investigation by a Rhode Island grand 
jury, former Great White tour man- 
ager Dan Biechele and club owners 
Michael and Jeffrey Derderian were 
each charged with 100 counts of 
involuntary manslaughter with 
criminal negligence, a felony, and 
100 misdemeanor counts of invol- 
untary manslaughter. 

The felony charges relate to gross 
negligence. The misdemeanors relate 
to fire -code violations -installing the 
soundproofing foam, in the Derder- 
ian's case -and, in Biechele's case, 
operating pyro without a permit. Each 
count of manslaughter carries a max- 
imum penalty of 30 years. 

The three were arraigned in Kent 
County Superior Court in Warwick 
before Superior Court Judge Netti 
Vogel. All three pleaded innocent. 

Bail for the Derderians was set at 
$50,000 ($5,000 cash bond) each and 
$100,000 ($10,000 cash) for Biechele, 
who lives in Florida; all made bail. The 
next court appearance is set for Feb. 9. 

The band members of Great White 
were not charged. "Obviously, we're 
pleased that none of the band mem- 
bers were indicted, and from the 
beginning we didn't think that would 
be appropriate," Ed McPherson, 
attorney for Great White, tells Bill- 
board. "I never saw any criminal cul- 
pability for them." 

That said, McPherson does not 
believe the charges against Biechele 
were warranted, either. "We're sad- 
dened that Dan Biechele was indicted 
for the small part he played in this 

horrible tragedy," he says. 
McPherson notes that Rhode 

Island Attorney General Patrick Lynch 
performed well under difficult cir- 
cumstances. 

"The Rhode Island Attorney Gen- 
eral did an excellent job, as did the 
grand jury," he says. 'They didn't bend 
to political pressure -as I'm sure 
there was some involved -to name 
more people in this." 

Jeffrey Pine, attorney for the Der - 
derians, could not be reached for 
comment, but he has publicly stated 
that his clients should not be charged 
with a crime. 

$1B DAMAGE ESTIMATE 
The Occupational Safety and 

Health Administration fined the 
Derderian brothers and Great White 
nearly $100,000 for workplace viola- 
tions Aug. 20 (Billboard, Aug. 30). 

The brothers were fined $85,200 
for seven violations, while the band - 
under the auspices of Jack Russell 
Touring was fined $7,000 for failing 
to protect employees from fire haz- 
ards. Among those killed was Great 
White guitarist Ty Longley. 

The Derderians also face a penal- 
ty of more than $1 million for failure 
to carry workers' compensation 
insurance. 

The grand jury's investigation has 
been conducted independently of the 
numerous tragedy- related lawsuits 
filed at the state and federal levels, 
many of which name the band. 

Jurisdiction is still being worked out 
in these cases. It is estimated that more 
than $1 billion in damages may result. 

Steve Minicucci, who represents 
victims of the Station fire as part of a 
"plaintiff steering committee" repre- 
senting 183 victims, says the indict- 
ments were significant in the civil 
actions only in that it will make acces- 
sible evidence previously available 
only to the grand jury. 

'There are a lot of materials there 
that our experts would like to get a 
look at," Minicucci says. 

Columbia Puts Headlock On WWE Product 
BY ED CHRISTMAN 

NEW YORK -World Wrestling En- 
terprises has moved its music fran- 
chise to Columbia Records. In Janu- 
ary 2004 it will release the "WWE 
Originals" album, featuring star 
wrestlers performing new songs writ- 
ten mainly by the company's resident 
maestro, Jim Johnston. 

The agreement calls for three 
albums over two years, with a rolling 
option to renew. It also brings the 

WWE's music division under the same 
distribution umbrella as its larger 
home -video label, which is already han- 
dled by Sony Music Entertainment. 

The marketing of albums will be 
shared between Sony and the WWE. 
The latter's promotions will revolve 
around its nine hours of weekly TV pro- 
gramming and its online site. Sony will 
take the lead in working releases 
through traditional record marketing. 

"Each of us will be putting our 
strength [behind the album]," Johnston 

says. He also serves as musical director 
at the WWE, along with writing, pro- 
ducing and performing on the albums. 

Columbia Records Group president 
Will Botwin says the label's marketing 
campaign will "body slam this event." 

Sony Music previously issued "WWF 
Forceable Entry" in April 2002. (WWF' 
subsequently changed its name to 
WWE after a legal challenge from the 
World Wildlife Fund.) The 2002 release 
features such name acts as Kid Rock, 
Creed and Limp Bizkit covering the 

entrance themes of the WWE wrest- 
lers. That album has scanned about 
500,000 units to date, according to 
Nielsen SoundScan. 

"WWF Forceable Entry" was issued 
under a WWE deal with Koch Enter- 
tainment, which handled marketing 
and distribution for the albums that fea- 
tured the theme music played on the 
WWE's shows. The five albums released 
under that arrangement have racked up 
sales of about 4 million copies. 

(Continued on page 87) 
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Upfront 

Christian Vets Launch Label 
BY DEBORAH EVANS PRICE 

NASHVILLE -Veteran Christian 
music executives Dan Harrell and 
Mike Blanton are partnering with 
artist manager Steve Thomas to 
launch BHT Entertainment. 

Based in the Nashville suburb of 
Brentwood, the new venture will 
be distributed by Word Distribu- 
tion to Christian retail and to the 
general market through WEA. 
Plans call for three labels under 
the BHT umbrella. 

Despite a current emphasis on the 
song over the artist, Blanton sees this 
as a great time to develop new acts. 
"What's going to be different is the 
way we market. It's about presenting 
three or four songs that will make 
[consumers] want to know the artist." 

Troy Collins, who was most 
recently senior director of retail mar- 
keting and sales for the ForeFront 
and Gotee labels, has been named 
GM of BHT. Songwriter /producer 
Scott Parker and producer Mark Lee 

Townsend will be part of the compa- 
ny's A&R team. 

BHT has three new artists: Donnie 
Lewis, Trevor Morgan and John 
Davis. It plans releases for spring 
2004. 

Blanton and Harrell are widely 
considered two of the chief architects 
of the contemporary Christian music 
scene. In 1981 they founded Reunion 
Records, a boutique label that 
became a Christian music power- 
house with such artists as Kathy 
Troccoli, the late Rich Mullins and 
Michael W. Smith. Smith has been 
with the label since its inception. 

Blanton and Harrell sold 50% of 
Reunion to BMG in 1992 and the 
remainder in 1995. Jive purchased 
the label in 1996, and it rejoined 
BMG when the major purchased Jive. 
Reunion is currently part of the 
BMG -owned Provident Music Group. 

The duo founded Blanton/Harrell 
Entertainment in 1980. In the late 
'90s, Blanton and Harrell served as 
co- presidents of Gaylord's Nashville- 

based entertainment division. After 
their departure, they returned to 
artist management. With the eleva- 
tion of longtime employees Jennifer 
Cooke and Chaz Corzine, the com- 
pany is now Blanton, Harrell, Cooke, 
and Corzine. 

Blanton and Harrell will continue 
to operate the management compa- 
ny, whose roster includes longtime 
clients Smith and Amy Grant. 

Thomas partners with Blanton and 
Harrell after nearly a decade in artist 
management, handling the careers of 
Jennifer Knapp, O.C. Supertones and 
Relient K. He will continue to man- 
age O.C. Supertones and Relient K, as 
well as Sarah Kelly and Pigeon John. 

Blanton says the opportunity to 
work with Thomas was one of the 
reasons for launching the new 
venture. 

"We really felt like a coalition with 
somebody like Steve makes a lot of 
sense, because it creates more ener- 
gy and more excitement with all of 
us working together," Blanton says. 

Ozzy 
In AN 
Crash 

Rock giant Ozzy Osbourne suf- 
fered serious injuries Dec. 8 in an 
all- terrain vehicle crash on the 
grounds of his estate in Buck- 
inghamshire, England. Reuters 
reported that Osbourne under- 
went emergency surgery at a 
hospital in Britain. 

"During examination, doctors 
found that Ozzy had broken his 
collarbone, six ribs and a verte- 
bra in his neck," publicist Cindy 
Guagenti said in a brief written 
statement, which added that the 
injuries were not considered life - 
threatening. 

"Ozzy is currently undergoing 
emergency surgery to lift the col- 
larbone, which is believed to be 
resting on a major artery, inter- 
rupting blood flow to his arm," 
Guagenti said in the statement. 
"Surgeons are also working to alle- 
viate some bleeding into his lungs." 

The 55- year -old heavy metal 
rocker was injured while riding 
the ATV during a day off from 
promoting his new single, a duet 
with his daughter Kelly titled 
"Changes." 

Osbourne and his family are 
saluted this issue in a special Bill- 
board section that went to press 
before the accident. 

HUI: RIGHTTIMETO DEPLOY RESOURCES ENNEDY: `CHINA IS AN EXCITING POSSIBILITY' 

Universal Makes Move 
Into Mainland China 

BY STEVE McCLURE 

HONG KONG- Undeterred by the 
rampant piracy in the region, Uni- 
versal Music is the latest major try- 
ing to tap into the massive potential 
of the Chinese market. 

Universal Music Southeast Asia 
(UMSA) announced Dec. 5 two major 
developments in its strategy for the 
Greater China market. 

It will set up two new offices in 
mainland China during first- quarter 
2004. Effective immediately, it is also 
combining the operations of Univer- 
sal Music Hong Kong and Universal's 
Hong Kong -based subsidiary, Go East 
Entertainment, which specializes in 
Chinese -language repertoire. 

Asked what makes China attractive 
despite its alarming piracy level - 
estimated by the International Feder- 
ation of the Phonographic Industry to 
be 91 %- London -based Universal 
Music International president/C00 

John Kennedy offers one simple 
explanation: 1.3 billion people. 

"There is an exciting possibility to 
tap into a 1.3 billion -inhabitants mar- 
ket," he says. 

These latest efforts are part of a 
strategic plan for the region, he says. 
"We are in China to sign local acts, 
exploit our international catalog and 
develop regional acts." 

The company already has an of- 
fice in Shanghai, and UMSA presi- 
dent Harry Hui tells Billboard that 
Universal plans to open new offices 
in Beijing and the southern city of 
Guangzhou. 

"We have been doing business in 
China successfully and profitably, 
and we believe that it is the right 
time to deploy more resources in 
China," says Hui, noting that the 
mainland Chinese music market will 
continue to suffer from piracy for the 
foreseeable future. 

(Continued on page 88) 

NEWSLINE. . 
THE WEEK IN BRIEF 

David Goldberg has been appointed to the newly created post of Ticket - 
master executive VP of strategy and business development. He will over- 
see Ticketmaster's growth strategies, mergers and acquisitions and pub- 
lic relations, reporting to Ticketmaster president/CEO John Pleasants. 
Midwest marketing director of Ticketmaster from 1994 to 1996, Gold- 
berg returns to Ticketmaster from Sportvision, an interactive sports 
marketing and technology company, where he served as executive VP of 
corporate development. RAY WADDELL 

Virgin Entertainment Group will begin offering paid downloads online and in 
its 23 North American Virgin Megastores early next year. VEG North Ameri- 
ca CEO Glen Ward says the chain has already secured licenses from the 
major labels for the downloads. VEG is a partner in Echo, the digital music 
service backed by a consortium of retailers including Borders Books & 
Music and Best Buy. Ward would not comment on whether VEG will pull 
out of Echo. MELINDA NEWMAN 

Incoming Warner Music Group boss Edgar Bronfman Jr. is huddling in New 
York this week with the major's label heads and corporate staff, including 
chairman/CEO Roger Ames and CFO Helen Murphy, for a series of intro- 
ductory meetings, sources say. On the agenda are budget presentations with 
an eye toward determining areas for cost savings in the wake of the comple- 
tion of the Bronfman group's acquisition of WMG. 

BRIAN GARRITY and EMMANUEL LEGRAND 

Big 3 Entertainment CEO Quadree El -Amin has left the St. Petersburg, 
Fla. -based company after two years. No reason was given for the exit. 
Chairman Bill Edwards and COO David Leach will now run the compa- 
ny. Big 3 comprises WE Productions, Jam Management, Mojo Rizin 
Publishing and Big 3 Records. GAIL MITCHELL 

For the Record: Rodney Atkins does not have an endorsement deal with 
apparel company Timberland (Nashville Scene, Billboard, Dec. 13). While 
Timberland has sent the artist clothing to wear at upcoming appearances, a 
company spokesperson says Timberland does not use celebrity endorsers. 
That includes actors George Clooney and Ashton Kutcher, who were also 
cited in the story ... Regarding the article "Few Early -'90s Rock Acts 
Remain Relevant at Radio" (Billboard Dec. 13), Collective Soul left Atlantic 
following its 2001 set "7even Year Itch: Collective Soul Greatest Hits 1994- 
2001," but it has not disbanded. The band is working on a new studio album 
that will be independently released in first- quarter 2004. 

MILEPOSTS. 
BIRTHS 

Girl, Presley Jade, to Julie and Phil 
Vassar, Dec. 4 in Nashville. Father is 

an Arista Nashville recording artist. 

MARRIAGES 

Carmen Electra to Dave Navarro, 
Nov. 22 in Los Angeles. Bride is an 
actress. Groom is the guitarist for 
Jane's Addiction. 

Bridget Fonda to Danny Elfman, 
Nov. 29 in Los Angeles. Bride is an 
actress. Groom is a film composer 
and former frontman of Oingo 
Boingo. 

Diana Krall to Elvis Costello, Dec. 6 

in London. Both bride and groom 
are recording artists. 

DEATHS 

Ruben Gonzalez, 84, of deteriorating 
health due to severe arthritis and 
lung and kidney ailments, Dec. 8 in 

Havana, Cuba. The pianist gained 
fame in the mid -1990s playing with 
Compay Segundo's Buena Vista 
Social Club. He later gained interna- 
tional attention as part of American 
guitarist Ry Cooder's Buena Vista 
project, which revived the long - 
forgotten Cuban style of music 
known as son and brought fame to 
some of the island's oldest musicians. 

Lewis M. Allen, 81, of pancreatic 
cancer, Dec. 8 in New York. A hit 
Broadway producer, Allen won mul- 
tiple Tony Awards, including best 
play in 1977 for "Annie," which 
enjoyed a six-year run. Nominated 
seven times, Allen also received best 
play nods for "I'm Not Rappaport" 
in 1986 and "Master Class" 10 years 
later. His final Broadway production 
was the revival of "I'm Not Rappa- 
port" in 2002. He is survived by his 
wife, daughter, two brothers and 
two grandchildren. 
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WE ADDED A 

SUPPLEMENTAL LIST 

FROM THE RIAA!!! 

Recognizing The Artists 
The millions of people who tuned 

in to the Billboard Music Awards 
on Fox this week saw a seam- 

lessly choreographed show highlight- 
ing the year's top artists, who sang 
and danced their way through some 
fabulous numbers. 

But what the public rarely sees is the 
incredible amount of work that goes on 
behind the scenes to pull together such 
a world -class production. 

The tabloid press and the enter- 
tainment gossip shows on TV often 
carry reports about the misbehaving 
antics of rock stars. There's certainly 
no shortage of boorish behavior, 
chemical dependency or dysfunction 
in this business. 

What's easily lost on the public - 
and rarely reported -is just how hard 
artists work and how much time and 
effort they put into their music. That 
side of the business was clearly evident 
behind the scenes at the awards show. 

Putting on an event of this scale for 
live TV involved literally hundreds of 
people during several weeks. But the 
pressure was really on in the two days 
before the show. As the hours wound 

down to airtime, final touches were 
still being added to the set, produc- 
tion details were being worked out 
and the artists were on a strict 
rehearsal schedule. 

While Beyoncé ran through her 
number -with a supporting cast of 80 
dancers -circular saws roared back- 
stage, and you could hear workmen 
pounding nails. Even so, she never 

It's not the awards that 
count so much; it's the 

opportunity to see artists 
showcase their music. 

missed a beat. 
Clay Aiken patiently went through 

his song three times. At the producer's 
request, he even practiced walking to 
the podium over and over to get the 
pacing right. 

So it went for Pink, Evanescence, 
Sting and many other performers. All 
of them displayed a degree of profes- 
sionalism that would surprise even the 
most jaded industry critics. What's 

really surprising is how easy they 
made it all look on air. Maybe that's 
one reason why the public tends to 
take performers for granted. 

A number of critics have questioned 
why so many awards shows are on TV 
these days. But we obviously take a dif- 
ferent view. It's not the awards that 
count so much; rather, it's the oppor- 
tunity to see so many artists showcase 
their music. 

Since the death of the variety 
show -a staple of TV in the 1950s and 
1960s -the chance for the public to 
see popular music performed without 
paying a hefty price for a concert tick- 
et has become rare. 

Humans have a natural proclivity 
to quantify and rank everything. 
Lists can be found in the tombs of 
ancient Egypt. Billboard is the 
authority on charting the music 
industry, so it's only natural that we 
take time out to recognize those 
who have performed so well during 
the year. But this show is really ded- 
icated to the artists who took time 
out of their busy lives to perform for 
all of us. 

Does something make you jump and shout? Write a to letter the Editor! Mail to Keith Girard, Editor -in- Chief, Billboard, 770 Broadway, 6th Floor, 
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and may be edited. Names can be withheld, if requested, at the discretion of the editor. All submissions published shall become the sole property of 

Billboard, which shall own the copyright in whole or part, for publication. 

BILLBOARD DECEMBER 20, 2003 www.billboard.com 9 

www.americanradiohistory.com

www.americanradiohistory.com


Opinion 
`I Believe We Are At A Time Of Unprecedented Opportunity' 

Plenty Of Reasons To Be Cheerful 
Editor's note: The following is an 
excerpt from a speech by BMI pres- 
ident /CEO Frances W. Preston at 
the Media Center at the Museum of 
Television & Radio in New York. 

Despite what you've heard and 
read, the American music 
industry is very 

much alive. 
The past two years have 

been extremely difficult. I 

know you have seen the 
litany of bad news: Illegal 
sharing of copyrighted 
music over the Internet is 
rampant, record sales are 
down significantly and 
record companies are By Frances W. Preston 
responding by making sub- 
stantial cuts in their work - 
forces. 

But in the midst of all of this bad 
news, I believe we are at a time of 
unprecedented opportunity. I 
believe this to be true for my com- 
pany, BMI, and for the music busi- 
ness as a whole. 

I should start by saying that my 
optimism is grounded in personal 
experience. BMI has just completed 
the most successful year in its 64- 
year history. 

Our revenues and the royalties we 
pay out to the 300,000 songwriters, 
composers and music publishers we 

represent are both at historic highs. 
We just signed the largest radio 
license agreement ever -worth a 
total of $1.6 billion through 2006. 

We are adding important new 
customers in the new media, 
including AOL, Yahoo and Microsoft 
Network, and we now license more 

Taking 
Issue. 

than 3,000 Webcasters and other 
digital businesses. 

In my view, the digital age is a sea 
change that will lift all boats. It will 
be beneficial here in the United 
States and equally positive as we 
develop truly global audiences for 
artists in all genres of music. 

But we must recognize that we 
are engaged in a deep structural 
change in the music business -a 
watershed in the way the business 
is shaped and the way it relates to 
the public. 

For example, the public is 

responding enthusiastically to the 
legitimate distribution of music via 
the Internet. 

Napster, that infamous illegal file - 
sharing engine, was reborn earlier 
this month and in their first week 
reported over 300,000 songs sold at 
about 99 cents each. 

Apple Computer's iTunes, which 
had a head start, sold more than 1.5 
million songs during that same 
week. And both Wal -Mart and 
Microsoft, powerhouses in their sec- 
tors, have announced legal down- 
load services for early next year. 

As Billboard noted recently, 
online sales are outpacing sales of 
singles at record stores by a margin 
of 5 -to -1. 

BMI is also closely watching the 
momentum of music in the wireless 
world, what is now being called the 
"mobile entertainment industry." 

In Japan, where many of these 
technologies seem to get their start, 
the Japanese copyright organiza- 
tion, JASRAC, collected more than 
$113 million in royalties for ring 
tones on cell phones last year. The 
ring tone market in the U.S. is 
exploding. At BMI, we believe that 
market will be worth more than 
$135 million at retail in the United 
States next year. 

The consumer acceptance of this 
new form of music distribution is 

accelerating at an unprecedented 
rate, going from almost nothing 
four years ago to an industry 
expected to top $11 billion world- 
wide by 2005. 

Portable digital music is going 
to be one of the most important 
revenue streams in the music 
industry overall. Ring tones are 
just a part of the picture. Compa- 
nies like T- Mobile are beginning to 
offer music and other entertain- 
ment to computer users who con- 
nect their laptops wirelessly at 
Starbucks and McDonald's in thou- 
sands of locations nationwide. 

These music downloads are all 
legitimate and generate a revenue 
stream that goes back to the cre- 
ators and copyright owners. 

While the digital age is changing 
the structure of the music business 
here at home, we are seeing more 
and more songwriters and artists 
carve out a truly global career with 
audiences around the world. 

Last year, Shakira enjoyed world- 
wide success and was honored as 
the writer of BMI's Song of Year, 
"Suerte," at our Latin Music Awards. 
There are similar success stories 
from songwriters and artists hailing 
from Sweden, Norway, France, Rus- 
sia, Australia and the U.K. 

To ensure these international cre- 
ators and copyright owners receive 

n 

their royalties quickly and accurately, 
we have developed new digital tools 
to enable an international system for 
the exchange of copyright informa- 
tion and music performance. 

In the year 2000, BMI -together 
with our sister copyright organiza- 
tions in France, Germany, Spain and 
Italy- founded an international 
technical alliance we call FastTrack. 

By 2004, FastTrack will have 
added members in virtually every 
major market and have a combined 
repertoire representing more than 
86% of the world's music. FastTrack 
has truly become the de facto stan- 
dard for international copyright 
administration in the 21st century. 

I hope that you can see why I 

am so encouraged about the 
future of our business. We are see- 
ing the beginnings of huge and 
entirely new revenue steams from 
the mobile entertainment market; 
we are converting downloading to 
a legitimate and highly profitable 
new retail business. 

The new media make it possible 
to build careers for songwriters and 
artists on a global scale with a speed 
and efficiency never before imagi- 
nable. I am excited by what the 
future holds for our songwriters 
and composers, and there has never 
been a better time to invest in 
music copyrights. 

e ers 

Christina Aguilera Has Reason To Be Proud 
It is almost fashion these days 

to rip Christina Aguilera- particu- 
larly, it seems, by those that have 
little or none of her talent. 

Kelly Osboume and Avril Lavigne 
are prime examples of those critics 
that do not measure up to the 
extraordinary talent of Ms. Aguilera. 

Neither Osbourne nor Lavigne 
even deserve to be mentioned in 
the same breath as Aguilera when 
the subject of vocal range or cre- 
ativity is discussed. 

God has given this young 
woman a voice that could move 
the souls of the angels. Aguilera 
has, in turn, been truthful to her 
gift, honing it, developing her tal- 
ent under the trying circum- 
stances of a much -less- than -privi- 
leged upbringing. 

The result is a performer of 
great vocal talent who also leaves 
the unique imprint of her own sen- 
suality, steely intensity and femi- 
ninity upon her music. 

Show me another singer among 
her contemporaries who can sell a 

song with such conviction. I am 
willing to bet you can't. Christina 
Aguilera is quite simply the great- 
est American chanteuse since Bil- 
lie Holiday. 

Those that deride her for her 
perceived haughtiness and perfec- 
tionism should take a look at all 
the great artists of history. They 
were subject to similar complaints. 
If she allows herself a certain swag- 
ger, then we all should. She has 
earned it. 

Jason Daniel Baker 
Toronto 

Youth Swears 
Off Downloading 
My name is Brian Carpenter, and 

I am writing in response to your ad 
about free advertising space for 
communicating my feelings about 
illegal downloading of music. 

After reading the article about 
illegal music distribution, I have 
some thoughts. Being 12, I will 

admit I have downloaded free 
music. But after learning about 
what's happening to my favorite 
artists and how they're losing 
money because of people down- 
loading their music without pay- 
ing, I stopped right away. 

You think that all these artists 
have loads of money, so what the 
heck -why not download just a lit- 
tle free music? But you don't real- 
ize that that's exactly what the rest 
of America is thinking, and all of 
these free songs will eventually add 
up to one large sum of money 
being lost by these artists. 

Thank you for informing me of 
this problem. I started reading 
Billboard because I am helping 
my mom, as she is helping a fast - 
rising unsigned band called Miggs 
to stardom. 

And I realize that if everyone 
downloads their music they may 
fall short of reaching their dreams 
to become superstars. 

Brian Carpenter 
Walnut Creek, Calif. 

Carter Was Rockin' 
Before Clinton 

In reference to "For Music, It's 
Politics As Usual" (Billboard, Dec. 
6), Wes Orshoski states in his 
page one story that "Former Pres- 
ident Bill Clinton [was] arguably 
the first 'rock'n'roll president.' " I 

must make the argument that 
Jimmy Carter is definitely the 
first "rock'n'roll president," hav- 
ing utilized numerous concerts 
by rock'n'roll bands to fund his 
early run for the White House. 

The Allman Brothers Band per- 
formed numerous concerts across 
the country, with all the funds 
going to the Carter campaign to 
keep his fight alive. Other acts 
including the Marshall Tucker 
Band, Wet Willie, the Charlie 
Daniels Band and Lynyrd Skynyrd 
all participated in helping get 
Carter elected. 

And once elected in 1976, the 
Tucker Band, Sea Level (an Allman 

Brothers Band spinoff) and the 
Charlie Daniels Band all performed 
at the various inaugural balls. 

Naturally, other acts were 
involved in the Carter campaign as 
well. It was the Southern rock acts 
that came to the campaign's rescue 
in the early days. 

Mike Hyland 
VP /GM 

Caption Music /ALV Music 

Yes Tribute 
Much Appreciated 

I just want to thank Billboard for 
giving Yes the time of day to celebrate 
35 years of the greatest music around. 

Rolling Stone wouldn't give them 
the time of day. 

All they're interested in is when 
Britney Spears will pose half -nude 
for them again! Finally, there's a 
magazine that gives two hoots 
about Yes. 

Christy Ervin 
Sunrise, Fla. 
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LJ 

49 
Warren Haynes 
reprises his 
Christmas Jam 

to benefit 
Habitat for 
Humanity 

57 
Madonna 
puts three 
titles on the 
Hot Dance 
Club Play 
chart 

POP / ROCK / COUNTRY / R &B / HIP -HOP / LATIN / DANCE / TOURING 

Childs Back In Biz 
With New Inspiration 

It has been nearly a decade since 
singer /songwriter Toni Childs re- 
leased her last album, "The Woman's 
Boat," in 1994 on A&M. After a debili- 
tating bout with Graves' Disease and 
various label woes, she is standing 
tall, eager to be heard once more. 

munities hold benefits to educate 
people about the violence, with the 
money raised going to more than 
1,000 local organizations. 

The result of Childs' efforts is 
"You Are Beautiful," a song about 
self -esteem. 

The 
Beat. 

By Melinda Newman 
mnewman@billboard.com 

What inspired her to write again? 
Childs was performing in "The Vagina 
Monologues" in her adopted home 
of Kauai, Hawaii, when "Mono- 
logues" creator Eve Ensler 
attended a performance. 

A big fan of Childs' 
music, Ensler asked the 
artist to write a song for 
"Until the Violence 
Stops," a documentary 
about V -Day that will pre- 
miere at the January 2004 
Sundance Film Festival 
before airing Feb. 17 on 
Lifetime Television. 

V -Day is the global move- 
ment, founded by Ensler, to 
end violence against 
females. Individual com- 

"One of the big 
problems is how we, as 
women, see our- 
selves," Childs says. 
The song "acknowl- 
edges that within our- 
selves is where our 
true power lies. It's 
time to declare what 
you want to do and 
how you want to cre- 
ate your life. If you're 
the first to say, `I'm 
going to raise myself 

up,' the world will respond to that." 
Childs has bigger plans for the 

song than the documentary: "This 
is a call to other women who 
would like to write a song like 
I've written or a song they've 

already written, and we could 
put together a compilation." 

Her song would ideally ap- 
pear on the compilation as a 
multi -artist collaboration. Pro- 
ceeds would go to women's 
services through Ensler's 
foundation. Childs says her 

first label choice is Maverick be- 
cause she would like to have its 
co- founder Madonna involved. 

Childs hopes to follow the 
album's release with a V -Day 

(Continued on page 18) 

Latin Fans 
Love 

Romance 

BISBAL: ATOP 
PRIORITY AT 

UNIVERSAL 
MUSIC LATINO 

Male Crooners 
Are Mainstay Of 

Genre's Sales 
BY LEILA COBO 

MIAMI -Rap, hip -hop and hard rock 
may dominate mainstream charts, but 
in Latin music, romance reigns -and it 
almost always does so at the hands of a 

male crooner. 
At No. 1 on this issue's Top Latin Albums 

chart -after debuting there last week -is 
Mexico's premier romantic group, Los 
Temerarios, with an album titled "Tributo al 

Amor" on Fonovisa. 
At No. 3 is another romantic crooner, Mex- 

ican Marco Antonio Solis, with a greatest -hits 
album, "La Historia Continúa ... ' ( Fonovisa). 
His song, "Si No Te Hubieras Ido," is what 
the protagonists of sexy film "Y Tu Mamá 
También" danced to in the now legendary 
jukebox scene. 

Continue moving down the chart, and 
you'll find Luis Miguel, crooner supreme, at 
No. 10 with "33" (Warner). At No. 14 is Puer- 
to Rican heartthrob Chayanne with "Sin - 
cero" (Sony). Both albums debuted at No. 1 

on the chart, as did "Almas del Silencio" 
(Sony). the romantic, Spanish -language 
return of another crooner, Ricky Martin. 

(Continued on page 18) 
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Hip-Hop, 
R &B Rule 

At BMAs 
Continued from page 1 

top -selling hip -hop duo OutKast 
made history as the inaugural win- 
ner of the Billboard award for digital 
track of the year. 

"Downloading is illegal. It's not 
like robbing a bank, but it's still 
straight thievery. It takes money to 
make music, and we respect those 
who do legal downloading," Out - 
Kast's André 3000 said. 

Despite that note, it was a night for 
celebration, as R &B and hip -hop 
reigned supreme at the 14th annual 
BMAs, held at the MGM Grand Gar- 
den Arena here. The two -hour show 
aired live on Fox. 

Shady /Aftermath/Interscope artist 
led the finalist tally with nods in six 
categories. 

TVT's Lil Jon and crew picked up 
statuettes for R &B/hip -hop group, 
independent album artist and inde- 
pendent album of the year. 

OutKast's award marked a mile- 
stone in music's digital revolution and 
highlighted the importance of legal 
downloads. The award honors the act 
whose track achieved the most legal 
downloads from the Internet during 
the chart year. 

"Winning one of the industry's first 
digital awards means a lot," Andre 
3000 said of the Arista act. 

MORE THAN A PRETTY FACE 

Wain captured top country artist, 
country albums artist and country 
album for "Up!" The Mercury artist 
also performed her chart -climbing sin- 
gle, "She's Not Just a Pretty Face." 

Citing such artistic influences as 
Dolly Parton, Queen and Stevie Won- 
der, Twain categorized her Billboard 
awards as a "different kind of recogni- 

tion. Every time you go into 
a concert, the fans show 
their appreciation for you. 
However, this is a chance for 
the industry to recognize 
you as well. [It says], `We 
know the fans are behind 
you, and as an industry we're 
happy to recognize that.' " 

Among the evening's 
highlights was the Century 
Award, given to Sting for dis- 
tinguished creative achieve- 
ment. Making the presenta- 
tion of Billboard's highest 
honor was Stevie Wonder, 
who received a standing ova- 

tion from the audience. 
"He's a good friend who's also a 

great artist and writer," Wonder said of 
Sting prior to the awards show. "I have 
a great appreciation for his music." 

Sting told Billboard during re- 
hearsals, "The important thing about 
this award is who gave it to me. 

"Stevie Wonder, in my opinion, is a 
higher being. He's a guy who's able to 
hold down a groove and make songs 
with harmonic development structure 
work. And that's not easy. Then I look 
at the list of people who've won this 
thing before, and I'm humbled. I just 
hope I can live up to it." 

Before accepting the award, Sting 
performed "Send Your Love" from his 
new A&M album, "Sacred Love." It was 
the first time a Century Award honoree 
had performed at the BMAs. 

Double award winners 3 Doors 
Down (Republic/Universal) accepted 
trophies for duo /group of the year and 
Hot 100 group artist, while Audioslave 
(Interscope/Epic) received the Modem 
Rock artist and rock artist awards. 

Evanescence and Trapt also picked 
up two awards. Evanescence was 
named new group artist of the year, 
and its single "Bring Me to Life" 
(Wind -up) received kudos for sound- 
track single of the year. Warner Bros. 
act Trapt's "Headstrong" was named 
Mainstream Rock track of the year and 
Modem Rock track of the year 

Evanescence and '11-apt were among 

..a 
OUTKAST'S BIG BOl, LEFT, AND ANDRÉ 3000 

Close behind Beyoncé and Kelly 
with three trophies apiece were 50 
Cent and Lil Jon & the East Side Boyz. 
Country artist Shania livain also took 
home a trio of awards. 

Beyoncé was named Hot 100 female 
artist, new R &B artist and new female 
artist. She also received a special Hot 
100 award for most weeks this year at 
No. 1-an impressive 17. 

Backed by a stageful of look -alikes, 
Beyoncé sang her current single, "Me, 
Myself & I," at the show. 

The Columbia Records singer 
admits she's an avowed chart- watcher. 
"I look at the charts every week," she 
said. "I've been looking at Billboard 
since I was 9." 

For his prolific work this year, Kelly 
claimed honors as Hot 100 producer, 
R &B producer, Hot 100 songwriter 
and R &B songwriter. 

"The studio is my oxygen," Kelly 
told Billboard. 

"I've always said it's a great honor 
to receive any award for your hard 
work. It inspires me to reach new lev- 
els," he added. 

The Jive artist performed his No. 1 

R &B hit "Step in the Name of Love" as 
the show's finale, pulling up to the 
stage in a red horse -drawn carriage. 

50 Cent, who did not attend, 
snared the evening's top prize, artist 
of the year, as well as R &B artist and 
rap artist. 

Going into the ceremony, the 

the winners announced at the show 
but not presented with their awards 
on -air. Also receiving awards not pre- 
sented during the broadcast were 
Chingy -who won new male R &B 
artist and No. 1 Rhythmic Top 40 track 
of the year for "Right Thurr" (Disturb- 
ing Tha Peace /Capitol) -and Josh 
Groban, who was named Classical 
Crossover artist and won Classical 
Crossover album for his self -titled 
143/Reprise/Wamer Bros. debut. 

AIKEN MAKES GOOD 
Additional winners included 

"American Idol" runner -up Clay 
Aiken, who received an award for 
best -selling single of the year for his 
debut "This Is the Night/Bridge Over 
Troubled Water" (RCA). Aiken, the 
subject of good- natured ribbing 

throughout the telecast, performed 
his rising single "Invisible." 

The Black Eyed Peas took home the 
Mainstream Top 40 track of the year 
for its crossover hit "Where Is the 
Love" (A&M/Interscope), marking the 
group's first major industry accolade. 

"American Idol" host Ryan Seacrest 
was the show's MC. The event also 
featured spirited performances from 
Evanescence, No Doubt, Foo Fighters 
and Pink. 

Following in the footsteps of such 
acts as Creed and Britney Spears from 
past BMAs, Evanescence performed 
off -site. This time, it was in Las Vegas' 
"neon graveyard," with its discarded 
signs lit up for the occasion. 

Providing "color commentary" 
throughout the program were hus- 
band- and -wife team Nick Lachey and 
Jessica Simpson. 

Award presenters included Celine 
Dion; rappers Chingy, Fabolous and 
Darryl "D.M.C." McDaniels; 'N Sync's 
JC Chasez; "American Idol" alum Kelly 
Clarkson; Tommy Lee; newlyweds 
Dave Navarro and Carmen Electra; Fox 
TV stars Paris Hilton and Nicole Richie 
( "The Simple Life "); and cast members 
of "The O.C." 

The broadcast was produced by Bob 
Bain Productions. Its ratings increased 
from the previous year. According to 
Nielsen Media Research, the 2003 
BMAs scored a 6.2 rating/10 share, 
which equals 9.8 million U.S. viewers. 

Last year's show had a 5.6 rating/8 
share, or 9.4 million U.S. viewers. 

Winners are based on the Billboard 
year -end charts, which reflect overall 
performance on the weekly Billboard 
charts from December 2002 through 
November 2003. The weekly charts 
are determined by sales data from 
Nielsen SoundScan and radio infor- 
mation compiled by Nielsen Broad- 
cast Data Systems. 

The complete list of 2003 BMA 
winners appears on billboard.com. 
The year -end charts will appear next 
week in Billboard's Year in Music dou- 
ble issue. 

Additional reporting by Melinda New- 
man in Las Vegas. 

Sting: 2003 Century Award Honoree' 
Stevie Wonder Makes Heartfelt Presentation 

The 2003 Billboard Century 
Award was presented to Sting by 
Stevie Wonder at the Dec. 10 Bill- 
board Music Awards. Following is a 
transcript of Wonder's presentation 
and Sting's acceptance speech. 

Wonder: Thank you so much. 
Thank you. Now if you all can keep 
that up, keep that happening, I prom- 
ise you by March we'll give you some- 
thing to listen to. OK, maybe April. 

OK, anyway, back in the 1970s, 
Gordon Matthew Sumner was a 
teacher in the northern British indus- 
trial town of Newcastle. He changed 
his career to a musician, and he 
changed his name to Sting. He truly 
writes songs and performs songs in 
the key of life. Songs about philoso- 
phy, politics, religion, environment, 
sex, love and death. And even songs 
about life after death. Songs like "If I 
Ever Lose My Faith in You," "Fields 
of Gold," "Message in a Bottle," 
(sings) "Every Breath You Take," 
(sings) "Roxanne" and "If You Love 
Somebody Set Them Free" (sings 
"free, free, set them free "). 

The list goes on and on and on, 
and the awards and the accolades are 
huge. Fifteen Grammys, a perma- 
nent spot in the Rock and Roll Hall 
of Fame, millions and millions and 
millions and millions records sold. 
He just released his eighth studio 

album, "Sacred Love," and once 
again, Sting takes us on an amazing 
journey of musical and emotional 
exploration. 

WONDER, LEFT, AND STING 

Sting is the 12th Century Award 
winner and the first ever to per- 
form as part of his acceptance. And 
that's why I'm gonna shut up, stop 
all this talking and just say one 
more word: Sting! 

Sting then performed the song 
"Send Your Love." 

Wonder It gives me great pleas- 
ure to present the 2003 Century of 
the Award -Century Award win - 
ner-I wasn't looking at the cue 

cards, OK? My very, very special 
friend, such an incredible artist and 
wonderful human being, Sting. 

Sting: Thank you Stevie. You're my 
teacher, my guru, my inspiration. 
You're a higher being, and I love you. 

So. when I got the phone call 
telling me I was going to win the Cen- 
tury Award, I thought it a little pre- 
sumptuous, as it's only 2003. But I'm 
thrilled anyway, and I only hope I can 
live up to the acclaim. But I'd like 
obviously to thank everyone at Bill- 
board for this great honor and also 
want to recognize and pay tribute to 
my good friend and mentor, the for- 
mer editor and co- founder of this 
award, Tim White. 

"Now, if I've learned anything at all 
in the quarter -century I've spent in 
the music business, it's this: You can 
sing for millions of people in your 
career, or maybe just one. You can sell 
millions of records, or none at all. You 
can win Grammy Awards, Century 
Awards, or never win a damn thing; 
it doesn't really matter. If you play 
music with passion and love and hon- 
esty, then it will nourish your soul, 
heal your wounds, make your life 
worth living, whether you were suc- 
cessful or not at all. 

So here's what I've learned in five 
short words: Music is its own reward. 

Thank you. Good night. I love you. 
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3 billboard music Awards 

Backstage At The Billboard Music Awards 
Compiled by Melinda Newman and Gail 
Mitchell in Las Vegas. 

IN AYEAR CHOCK -FULL of highlights, Beyon- 
d, who won four Billboard Music Awards, 
was quick to recall her top moment: "It was 
the first week my album [ "Dangerously in 
Love "] came out. I was so nervous, and it 
debuted at No. 1. It was my first solo album, 
it just was a memorable week. Everything 
seemed like it was going right, the single 
[ "Crazy in Love "] was so huge and all the 
buzz, I just felt like all my work paid off." 

R. KELLY WAS THISYEAR'S GO-TO GUY for hits, 
as evidenced by his four BMAs honoring his 
production and songwriting talents. "I love 
writing for other people," said Kelly, whose 
extensive credits include collaborations with 
Michael Jackson and Britney Spears. "It's not 
about the money. I just ask that the artist be 
passionate about the music. If there's no pas- 
sion, then for me, it's like Superman and 
kryptonite. I have to stay away." 

Having completed five albums of his own, 
Kelly is turning his attention to other proj- 
ects, including a new twist on Ronald Isley's 
"Mr. Biggs" persona. Kelly, who choreo- 
graphed the dance routine for his "Step in 
the Name of Love" BMA performance, has 
also written four movies that he's shopping. 

NO DOUBT LISTENED to "thousands of songs" 
before deciding to cover Talk Talk's "It's My 
Life," according to lead singer Gwen Stefani. 
The tune, which the band performed at the 
BMAs, "is the first cover we've ever [recorded], 
so we wanted it to be right," she said. "It's the 
one that kept hitting us in the heart." 

Stefani is starting work on a solo album, 
which will likely include participation from 
all of her No Doubt bandmates. Bassist Tony 
Kanal has already co- written a song with Ste - 
fani and is co- producing part of the project. 
"It's different than [writing for the band]," he 

said. "You're not thinking about how you are 
going to play these songs live. For Gwen, 
we're referencing a lot more dance stuff; she 
really wants to make a 
dance record." 

FOR CLAY AIKEN, the 
loss of privacy has been 
the hardest part of 
dealing with his sudden 
burst of fame. "I real- 
ized if I'm going to do 
this, then I'm going to 
have to take the good 
with the bad and, hope- 
fully, it won't kill me or 
anything," he said. The 
instant notoriety and 
constant traveling has 
made Christmas shop- 
ping difficult, admitted 
Aiken, whose song 
"This Is the Night/ 
Bridge Over Troubled 
Water" was named the 
best -selling single of 
the year. "I've had to 
get a little creative 
this year," he said. "I 
haven't done as much 
shopping in the stores. 
It's been all about the 
Skymall catalog." 

set. I enjoyed it, but would I want to put 
everything else aside and dedicate myself to 
doing something like that? I don't know," she 

said. "I've got so many 
more songs to write. I 

think I'd get a bigger 
thrill writing some- 
thing for a movie, a 
screenplay. I'm cer- 
tainly not an actress, 
that's for sure." 

AMY LEE OF EVANESCENCE has a few words 
for fans clamoring for the follow -up to the 
band's multi- platinum debut, "Fallen." "We're 
going to spend as much time as it takes. Don't 
bother me!" she said with a laugh. "Don't 
think I'm going to churn something out in 
two weeks, because it's going to take longer 
than that." She has been writing while on 
tour but admitted, "The writing can only hap- 
pen when the tour is totally done and you can 
just sit there and write with a piano and no 
distractions, and that's not really going to 
happen until March." Evanescence -which 
performed the soundtrack single of the year, 
"Bring Me to Life," on the show -also won 
the award for new group artist. 

PINK, WHO PERFORMED new single "God Is a 
DJ" on the awards show, admitted she was 
"really kind of heartbroken" when "Trouble," 
the first single from her new album, "Try 
This," didn't succeed at radio. "I'm kind of 
spoiled: I've never had to deal with that before, 
you know," she said. "But at the same time, I 

truly believe in my heart, and I talk about this 
with my friends all the time, that if something 
doesn't happen, then there's another opportu- 
nity knocking at your door." 

Singing "Trouble" accompanied only by 
acoustic guitar at the American Music 
Awards "was one of the coolest things I 

ever got to do at an awards show, so fuck it. 
'Record sells, record schmells.' I get letters 
that mean more to me than any chart posi- 
tion ever could." 

SHANIATWAIN, who was named country artist 
of the year, took a brief break from music this 
year to film a small role in the upcoming Jude 
Law film "I Heart Huckabee's." However, 
don't expect to see much more of her on the 
silver screen. "It was my first time on a movie 

FANS OF STING will 
see the artist in a new 
light when his sold - 
out "Sacred Love" 
tour starts in January 

. literally. "This 
tour will be a little 
more theatrical than 
usual," the Century 
Award honoree told 
Billboard. "I normally 
just concentrate on 
musicians and a few 
lights, really, but this 
time we'll have a little 
more visual imagery 
than normal, because 
we can. I never see 
the show, I see the 
audience, so I'll be 
interested to see their 
faces when they see 

the new show. But the artist always has the 
best seat in the house." 

STEVIE WONDER says he and Sting have been 
"talking for years about collaborating [on an 
album], which I'm sure we'll do." In the mean- 
time, Wonder is wrapping work on a new 
album he hopes will be released in March on 
Motown. Mixing jazz, blues, R &B, hip -hop and 
spiritual music, the album will feature such 
intriguingly titled cuts as "What the Fuss." 

He's also prepping for his eighth annual 
House Full of Toys holiday benefit Dec. 20 at 
the Forum in Los Angeles. In addition to the 
Wonder man himself, the lineup includes 
Michael McDonald, India. Arie, Anthony 
Hamilton and Ruben Studdard. 

OUTKAST IS NOT CONTENT to rest on the lau- 
rels of its multiple Grammy Award -nominated 
"Speakerboxxx/The Love Below." Members 
Andre 3000 and Big Boi begin work on an 
HBO movie in the new year. Big Boi declined 
to reveal further details about the movie. He 
did note, however, that the duo's next album 
will be the film's soundtrack. In addition to 
the pair's self -named clothing line, Andre 
3000 announced he has an unnamed personal 
clothing line on the way: "Fine clothing for 
fine people." The duo took home the award 
for digital track of the year for "Hey Ya!" 

HAPPY COUPLE Jessica Simpson and Nick 
Lachey, who provided commentary through- 
out the telecast, have been sifting through 
endorsement offers. "It's all great stuff," 
Simpson said. "Everything that's on the table, 
I'm pretty much grabbing at. We just haven't 
had deals finalized." Lachey said there are a 
few items he might have doubts about. "I've 
always been a little leery of the doll thing," he 
said. "Just the idea of someone walking 

around with a bad replica of my already ugly 
mug is pretty frightening to me." However, he 
had no hesitation about a Nick and Jessica toi- 
let seat. "That's absolutely OK. If people want 
to sit their bare bum on my face, that's fine." 

BLACK EYED PEAS scored a massive hit in 
2003 with "Where Is the Love," which was 
named Mainstream Top 40 track of the year. 
The tune's themes are universal, according to 
group member will.i.am. "The song's subject 
matter was in the same vein as people's 
mind -set right now. It's all timing," he said. 
"I think it's more than just the war. It's what 
we find important socially. People think 
there's importance in capitalism and materi- 
alism, and it's all backasswards." 

CHINGY STRUCK A CHORD with fans with the 
hit "Right Thurr" because of "the accent and 
the way I said ` thurr,' " the artist said. The 
song captured the Rhythmic Top 40 title at 
the BMAs. Although he'd received some local 
airplay in his native St. Louis with earlier 
material, he said hearing the song for the 
first time in other markets was "cool. I 

thought, `It's doing pretty good.' Now when I 

hear it, I go `I'm sick of this song!' " 

In addition to touring and working on a 
new album in 2004, Chingy said, "I'm hoping 
to get into a little acting. I'm looking at 
scripts right now." 

SMOKEY ROBINSON has just released his first 
CD of spiritual music. Called "Food for the 
Spirit," the project is the debut release on 
Robinson's own label, Robso Records. Now 
available at 1- 800- Smokey4, the title will 
receive national distribution starting in 
March through Liquid 8. 

"I think the Lord led me to do the album," 
Robinson said. "I'd originally written all 
these songs with the intent of sending them 
to people in the gospel genre, and I never got 
around to doing it." 
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The 2003 Billboard Music Awards 

Star -Studded Events Light Up Vegas 
The 14th annual Billboard Music Awards, held Dec. 10 at the MGM Grand Garden Arena in Las 

Vegas, were highlighted by performances from No Doubt, Sting, Beyoncé, Clay Aiken, R. Kelly, 
Evanescence, Foo Fighters, Shania Twain and Pink. 

The ceremony was preceded Dec. 9 by the Billboard Bash, sponsored by Vegas Magazine, at Stu- 
dio 54 in the MGM Grand Hotel. Billboard also hosted a private party at Fiamma in the MGM 
Grand before the awards ceremony. (Photos: Chris Farina, Kevin Mazur/Wirelmage) 

Sharing a moment at the pre- awards show party at Fiam- 
ma, from left, areVNU Business Media VP of licensing and 
events Howard Appelbaum, Action Gaming president Ernie 
Moody, BillboardLive CEO Mitch Chait and Billboard 
president and publisher lohn Kilcullen. 

Beyoncé with her four awards, includ- 
ing one for Hot 100 female artist of 
the year. 

Pink gives a high -powered perform- 
ance of her new single, "God Is a DJ" 

Celine Dion, left, and Shania Twain congratulate Sting, 
center, on his special Century Award honor. 

Billboard Music Awards host Ryan 

Seacrest gets the crowd going with his 
opening monologue. 

Foo Fighters' Dave Groh! rocks during 
the group's performance of "All My Life." 

Paris Hilton, left, and Nicole Richie, stars of Fox's "The 
Simple Life, "share a laugh during their presentation. 

Enjoying the Fiamma party, from left, are the Gary Group 
VP /GM Dana Glassburn, Baker &Taylor VP of music Steve 
Harkins, Darryl "D.M.C. "McDaniels of Run -D.M.C., Bill- 
board advertising director Joe Maimone andVNU eMedia 
director of sales Jeff Green. 

Best -selling single of the year winner Trapt, which won two awards with its single "Headstrong," 
Clay Aiken belts out his hit "Invisible" introduces Pink. 

The members of 3 Doors Down receive their awards for 
duo /group of the year and Hot 100 group artist. 

Audioslave's Brad Wilk, left, and Tom 

Morrello take home trophies for modern 
rock artist and rock artist of the year. 
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The 2 I 03 Billboard Music Awards 

Winners of three awards, Lil Jon & the East Side Boyz get 

things crunk as they accept their statuettes for R &B /hip- 
hop group of the year. 

Three -tiime winner Shania Twain per- 
forms "She's Not Just a Pretty Face." 

Celebrating at the Fiamma gather- 
ing, from left, are Warner Music 
Group advertising assistant Lisa 

Kim, Billboard advertising director 
Aki Kaneko, WMG advertising 
VP Carol Sneyd, Billboard 
president and publisher John 

Kilcullen and WMG advertising 
manager Teresa Knight. 

Pictured at the Fiamma pre -show party, from left, are Bill- 
board advertising director Joe Maimone, Navarre Distribu- 
tion music marketing manager Anne -Marie Ganje, New 

World Aviation VP of sales and marketing Paul Schulte and 

Billboard director of integrated marketing and business 

development Nathan Misner. 

Billboard R &B senior writer Gail 

Mitchell and R. Kelly enjoy the Bill- 
board Bash. 

611 :4011 
Newlyweds Dave Navarro, left, and Car- 
men Electra greet fans on the red carpet. 

Billboard R &B senior writer Gail 

Mitchell, left, welcomes Heavenly 

Tunes recording artist Brandy Moss - 

Scott and publicist Paul Shefrin to the 
Fiamma pre -show party. 

R. Kelly, who took home four trophies, closes the show 
with a red -hot performance of his current single, "Step in 

the Name of Love." 

Darryl "D.M.C." McDaniels cf Run - 

D.M.C., center, catches up with Bill- 
board director of charts /senior ana- 
lyst Geoff Mayfield, left, and Billboard 
R &B senior writer Gail Mitchell at the 
Fiamma pre -show party. 

Billboard Century Award winner Sting performs "Send Your 
Love "from his new album, "Sacred Love." 

Nicole Richie, far left, looks on as the Black Eyed Peas' Fer - 

gie, apl.de.ap and will.i.am accept their award for Main- 
stream Top 40 track of the year for "Where Is the Love ?" 

Las Vegas headliner Celine Dion an- 
nounces 50 Cent's artist of the 
year award. 
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Music 

Offspring Stays Vibrant By Challenging Itself 
BY WES ORSHOSKI 

About a half -hour before the 
Offspring took the stage at a 
recent holiday show for WXTM 
(92.3) Cleveland, the wings were 
typically empty and quiet, aside 
from guitar and drum techs 
buzzing by and the occasional 
passing security guard. 

But as it grew closer to the band's 
8:40 p.m. start time, crowds began 
to form on both sides of the stage 
for the first time during the night. 
Members of the other acts on the 
bill -Korn, Adema, Ill Niño, Story 
of the Year -as well as staffers and 
local DIs were gathering for the 
penultimate band of the night. 

While the other acts on the bill 
may be enjoying more buzz at the 
moment or even more airplay, it 
seemed clear that the Offspring was 
not only the most experienced act 
on the bill but also the most 
respected band of the night. 

It was a moment that defines the 
rare position in which the endur- 
ing SoCal punk act finds itself after 
19 years as a band and a slew of 
modern rock radio hits. 

The Offspring is one of the few 
acts being played by nü- metal- 

focused modern rock stations that 
has both respect and years of com- 
mercial success under its belt. 

Getting to this point did not 
come easy for these survivors of the 
early -'90s alt -rock boom, guitarist 
Noodles (né Kevin Wasserman) 
notes with a laugh. 

"We've had a lot of people point 
out how long we've been together, 
but for the first 10 years, it's what 
we did as a hobby. We saved up our 
money to travel across the country 
and go out on weekends and sum- 
mer vacations. 

"We spent way more money than 
we ever made doing it, just because 
it's what we love to do, it's fun," 
Noodles adds. "So now, to be able 
to do it and make money at it, it's 
just gravy. We feel like we're just 
super -lucky to be in this position." 

KEEPING IT FRESH 

The band wouldn't be in that 
position had it not made a habit of 
going out on a limb creatively. 

Since breaking through with 
the singles "Come Out and Play 
(Keep 'Em Separated)" and "Self 
Esteem" (from 1994's "Smash "), 
the Offspring has made repeated 
successful forays into pop and 

Jll 
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THE OFFSPRING: `WE'RE SUPER- LUCKY' 

ska, helping it sell 13.2 million 
albums in the U.S. during the 
past nine years, according to 
Nielsen SoundScan. 

The act's seventh disc, "Splinter" 
(issued Dec. 9 on Columbia), even 
finds it plunging into hip -hop with 
funky first single "Hit That," fea- 
turing former 2Pac keyboardist 
Ronnie King. 

It's a song that offers "something 
different, something that people 
haven't heard from us before," 
frontman Dexter Holland says. 

Taking those types of risks has 
not only yielded the band its 
biggest hits but also kept things 

fresh for its members. 
"Punk music is what inspired me 

to start a band; it's totally where we 
came from and what I love, and it's 
still a big part of all our records," 
says Holland, the band's chief song- 
writer. "Half this record is pretty 
much fast, melodic, whatever, punk 
stuff. But you kind of get bored just 
doing that after a while. I do. 

MIXING IT UP 
"There are some bands like the 

Ramones where a lot of their stuff 
sounds similar and there's some- 
thing you love about it anyway, 
and that's great, and some bands 
pull that off really well. For us, I 

feel like I need to mix it up a lit- 
tle bit more -just try new ideas 
as a way of keeping it interesting 
for us." 

Pushing the envelope even fur- 
ther is the '30s crooner "When 
You're in Prison," a joke song made 
to sound like a scratchy old record. 

It's a tune based on an idea that 
seemingly came out of nowhere, an 
idea that Holland initially wasn't 
sure how to bring to fruition. 

"At first, I wasn't even sure how 
you, like, physically, make a song 
sound like the '30s." Ultimately, 

the cut was tacked on to the end of 
the disc, which was produced by 
Brendan O'Brien (who also helmed 
2001's "Conspiracy of One "). 

The door for such risk -taking 
was flung open by the success of 
"Smash," Noodles says. 

The guitarist notes that the 
band initially saw the singles from 
that album, the songs that put it 
on the map -"Self Esteem" and 
the quirky "Come Out and Play" - 
as risks. 

Of the latter, he says, "We were 
worried that our fans were going to 
hate it; we didn't expect it to blow 
up on radio. Both were slower 
songs, and our fans were just most- 
ly punks at the time. 

"Ultimately, we just went, `You 
know what? They're great songs. 
They're funny.' I loved `Come Out 
and Play'; it just made me laugh, 
even though it was a serious song. 
So we decided to throw them on 
there, and it has just been the phi- 
losophy we've had ever since. It's 
like, 'Do we like this song? Do we 
think it's a good song ?' You can't 
worry about how it's going to be 
perceived by anybody and whether 
or not the fans are going to start 
screaming `sellout.' " 

Management: Ron De Blasio ron @sdmmusic.com 
Oglio Records www.oglio.com 1- 310 -791 -8600 

OGLIO 
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Scaricare illegalmente la musica 
significa colpirla al cuore. 

The illegal downloading 
of music affects the very 

heart of music. 
ANDREA BOCELLI 
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Music 
Romance 
Continued from page 11 

Despite changes in trends and 
demographics, crooners continue to 
be the mainstay of Latin sales, Latin 
tours and Latin radio. 

"Spanish- language adult contem- 
porary stations are often identified in 
Spanish as romántica [romantic] in 
format," says David Gleason, VP of pro - 
gramming/special projects for Univi- 
sion Radio. "And they most definitely 
use the 'romántica' term to image and 
position. So it's easy to see that love, 
romance and sensuality are a bigger 
part of Spanish adult contemporary 
than the equivalent format in English. 

Warm -voice crooners, Gleason adds, 

are such a big part of the format because 
they "quite simply, sound romantic." 

FEMALES ARE SALES TARGET 

When it comes to sales, the bulk of 
Latin music doesn't target the young, 
male buyer. It targets female buyers 
who lean toward handsome, romantic 
male singers. 

As a result, all Latin labels, unlike 
their English - language counterparts, 
have male crooners as a fundamental 
part of their rosters. And they invest 
major dollars in developing such acts. 

livo of the top priorities at Univer- 
sal Music Latino are up- and -coming 
crooners Luis Fonsi and David Bisbal, 
who won this year's Latin Grammy 
Award for best new artist. 

Warner boasts two established male 
soloists, Miguel and Ricardo Montan- 
er, while Sony supports Chayanne and 

Martin, and BMG has Alexandre Pires, 
José José, Juan Gabriel, Jerry Rivera 
and Cristian Castro. 

Together, these singers encompass 
a wide range of styles, from estab- 
lished, classic acts like José José to 
purveyors of a more youthful sound, 
like Bisbal and Fonsi, who writes 
much of his own material. 

In the middle are artists like Pires 
and Castro, who appeal to younger and 
older listeners alike. 

"You can go in another direction, 
but you always have to preserve what's 
classic," says Castro, whose album 
"Amar Es," released in September, is 
at No. 23 on the Top Latin Albums 
chart. "The melody has to be there. 
When you lose the melody and begin 
to rap or incorporate those new beats, 
I like that, but you lose the singer. 
Especially this type of singer." 

feel see hear find 

GET MORE MUSIC BUSINESS 
If it means more business for 
music, Midem 2004 covers it. 
International music industry executives are converging on 

Cannes for Midem this January. Key players from new 

business sectors will also be present in force, representing: 

Mobile Music 

(telcos, device manufacturers, wireless service providers...) 

Music for Film, TV, Advertising & Video Games 

(game publishers, music supervisors, advertising agencies...) 

Music & Technology 

(online services, ISPs, software and technology providers...) 

So you get more music biz than ever! 

There's never been a better time to attend. 

It's not too late 
Register online today 
www. midem. corn 

Call Bill Craig or Jane Rodriguez now 

on 1 (212) 370 7470 
or email midemusa @reedmidem.com 

January 25 -29, 2004 
MidemNet (Music & Technology Forum) Jan. 24 a Reed Exhibitions Halms des Festivals / Cannes / France 

©MIDEM 
38T141 INTERNATIONAL MUSIC MARKET 

This type of singer sticks largely to 
melodic ballads and is acknowledged 
to have an excellent, soaring voice. 

"It's fundamental to sing well and to 
have the proper repertoire," says song- 
writer /producer Roberto Livi, who has 
worked with the premier balladeers in 
Latin music and who now has his own 
record label, Megamusic. "You need a 
great song and a great singer. That 
never goes out of style." 

While Latin music has a lengthy tra- 
dition of singer /songwriters, big bal- 
ladeers tend to look outside for the 
bulk of their repertoire, even if they do 
some writing themselves. 

In turn, that type of voice and reper- 
toire lends itself to the perennial string 
arrangements that dominate Spanish - 
language radio. 

"Historically, I think it has to do with 
the roots of Latin music, which, in my 
opinion, comes from Italian bel canto," 
says Grammy- winning songwriter/ 
producer Kike Santander, who is 
currently producing albums by croon- 
ers Bisbal and Alejandro Fernández. 

"One of the main characteristics in 
the music is the melody, which is far 
more elaborate than in English - 
language music, where it's more the 

hook and the groove. These kinds of 
melodies imply ballad singers." 

At a radio level, even artists who do 
incorporate beats and hooks have found 
that what gets played on the air are their 
more melodic, romantic ballads. 

The top song on the Billboard Hot 
Latin Tracks chart for five consecutive 
weeks, for example, is "Mientes Tan 
Bien," by Mexican duo Sin Bandera. 

Although Sin Bandera is character- 
ized by its blend of pop and R &B, 
"Mientes Tan Bien" is a straightfor- 
ward, highly melodic song. 

In fact, the widely followed rule of 
thumb when it comes to radio is that 
the first single ought to be a ballad, 
because Latin stations in the U.S. have 
an easier time playing melodic ballads 
than uptempo, beat -based songs. 

"I sincerely don't think that R &B 
grooves will ever replace this [type of 
romantic sound]," Santander says. "It 
may expand. But romantic music is at 
the root of what being Latin is. 

"And Latin people are romantic, 
more so than Anglos," he adds. "Latins 
are more emotional; they get depressed, 
they cry more. And they need songs to 
beg forgiveness, to get drunk to, to pro- 
pose to. That's part of their essence." 

The Beat 
Continued from page 11 

tour in 2005. 
The artist is now working on her 

first album since "The Woman's 
Boat" for Woodland Hills, Calif. -based 
indie label Sovereign Records. 

WOMAN TO WOMAN: On Dec. 2, Bill- 
board sister publication The Holly- 
wood Reporter and Lifetime Televi- 
sion held their annual Women in 
Entertainment Power 100 Breakfast. 

The high -profile event was an affir- 
mation of the clout that females pos- 
sess in an industry still dominated by 
men. The highest -ranking female in 
the music industry on the list was 
Judy McGrath, president of MTV Net- 
works Music Group, at No. 10. She 
was followed by Sony Music Enter- 
tainment executive VP Michele 
Anthony, who clocked in at No. 12. 

Other music executives on the list 
were Elektra Entertainment Group 
chairman/CEO Sylvia Rhone (No. 
30), Warner Music Group executive 
VP /CFO Helen Murphy (31), Univer- 
sal Pictures and Universal Music 
Group president of film music Kathy 
Nelson (37), Columbia TStar 
Motion Picture Group president of 
worldwide music Lia Vollack (38), 
Island Records president/Island Def 
Jam Music Group executive VP Julie 
Greenwald (45), songwriter/Real- 
songs founder Diane Warren (46), 
artist/Maverick Entertainment co- 
founder Madonna (67) and VH1 GM 
Christina Norman (83). 

In my opinion, glaring omissions 
included BMI president/CEO Frances 
Preston and ASCAP president/CEO 

Marilyn Bergman. Former Epic 
Records president Polly Anthony, 
who is usually on the list, was left off 
this year but will undoubtedly return 
next year, when she starts as presi- 
dent of DreamWorks. 

Here's the rub: Even counting the 
omissions, it is upsetting that there 
are so few women of power in the 
music industry. Yes, there are females 
in high positions, including record 
promotion and music publishing, but 
they aren't the final decision -makers. 
When one looks at the five major -label 
groups, other than Michele Anthony 
and Murphy, there are virtually no 
women in high -level corporate posi- 
tions other than communications. 

Who's to blame? The answer is, in 
part, ourselves. We women are so 
busy trying to stay ahead that we 
aren't nurturing others at our level 
or helping to groom those females at 
lower levels. There are some fine 
organizations that support women 
-such as Women in Music or the 
Step Up Organization -that tackle 
a wide range of women's issues, 
but these companies can't reach 
their goals if women at high levels 
don't participate. 

The situation isn't going to change 
until women stop competing with 
each other and realize that any time 
a female gets ahead, it's a victory for 
all women. 

I've been blessed to have wonderful 
mentors who have guided, advised 
and inspired me. They were all men 
because there weren't women in my 
sightlines doing what I was doing. It's 
the obligation of those of us who have 
achieved a level of success to mentor 
those who will one day fill our shoes. 

Additional reporting by Margo 
Whitmire in Los Angeles. 
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Music 
Jerkins Tries His Hand At Film Scoring With `Honey' 
Rodney Jerkins is among the 

growing number of music produc- 
ers and hit songwriters venturing 
into the world of film scoring. He 
tells Billboard that it is part of his 
plan to expand business for his 
production company, Darkchild 
Entertainment. 

Jerkins composed score music 
for Universal Pictures' "Honey," 
which opened Dec. 5 in U.S. the- 
aters. He also 
wrote and pro- 
duced several 
songs for the 
"Honey" 
soundtrack, 
released Nov. 
25 on Elektra 
Entertainment. 

The sound- 
track features 
Blaque's "I'm 
Good" (the 
album's first 
single), Yolanda Adams' "I 
Believe," Missy Elliott's "Hurt 
Sumthin'," Fabolous' "Now Ride" 
and Tweet's "Thugman." 

"Honey," directed by music - 
video veteran Bille Woodruff, stars 
Jessica Alba as a dancer /choreog- 
rapher trying to make it big in the 
entertainment industry. Several 
R &B/hip -hop stars have roles in 
the film, including Elliott, Lil' 
Romeo, Ginuwine, Ned and 
Jadakiss. Jerkins also has a cameo 
in the film. 

The Grammy Award -winning 

Jerkins has worked with many of 
the top names in the business, 
including Destiny's Child, Jen- 
nifer Lopez, Britney Spears, 
Michael Jackson, Whitney Hous- 
ton and Mary J. Blige. Jerkins says, 
"In the music industry, I'm well - 
known, but in the film world, I'm 
dealing with people I've never 
talked to before in my life." 

He adds of working on the film's 

Movies& 
Music. 

By Carla Hay 
chay@billboard.com 

score: "The biggest adjustment was 
the pressure of writing music which 
had to be ready the next day. I had 
to be on point. There was no room 
for making mistakes, but I was up 
for the challenge." 

Jerkins says he landed the job 
of scoring "Honey" largely thanks 
to Paris Davis, the music supervi- 
sor for "Honey." Davis and Jerkins 
previously worked together on 
hits for R &B /pop singer Brandy. 
Grammy winner Mervyn Warren 
also provided the film -score music 
for "Honey." 

To prepare for his first major 
film -score job, Jerkins says he 
studied such musical movies as 
"All That Jazz" and "Flashdance." 
He also consulted with director 
Woodruff on an almost daily basis 
to get information on the next 
scene being filmed. 

Jerkins adds, "It made me 
understand music on another 
level. The whole point of movie 
music is to bring out the emotions 
in a scene." 

He says that producers who 
come from a music -industry 
background are better -served by 
branching out into other forms 
of entertainment: "You have to 
look at [music] production on a 
whole bigger scale, like in movies 
and TV." 

Now that he has gotten a taste of 
the movie industry as a film corn - 
poser, Jerkins says he is hooked: "A 
lot of times in movies, they'll just 
license old songs. But I want to be 
the guy they call to bring some- 
thing new to the table." 

Next up for Jerkins: He has been 
tapped as executive music produc- 
er for Miramax Films comedy "My 
Baby's Daddy," scheduled to open 
Jan. 9, 2004, in U.S. theaters. 

Jerkins has written songs for the 
film, and he says he wants the "My 
Baby's Daddy" film soundtrack 
(whose artists will include Snoop 
Dogg and Joe Sudden) to be 
released on his Darkchild record 
label. Jerkins tells Billboard he is 

in discussions to find a distributor 
for the label. 

CASTING NEWS: Hilary Duff will 
star in the New Line Cinema 
drama "Heart of Summer," due in 
theaters sometime next year. As 
with her previous film, "The 
Lizzie McGuire Movie," singer/ 
actress Duff will display her musi- 
cal skills in "Heart of Summer," 
which is being described as a 
coming -of -age film set at a per- 
forming -arts school. 

Ludacris has landed a support- 
ing role in the ensemble feature - 
film drama "Crash" from Bull's Eye 
Entertainment ... Ice Cube is 
starring in "Are We There Yet ?," a 

comedy from Revolution Studios 
and Ice Cube's Cube Vision pro- 
duction company ... Dave 
Matthews is part of the cast of 
"Because of Winn- Dixie," a 20th 
Century Fox family drama due in 
theaters next year. Also for 20th 
Century Fox, Tyrese is co- starring 
in adventure film "The Flight of 
the Phoenix," and Queen Latifah 
toplines the comedy "Taxi." 

Latifah is also developing a "Bar- 
bershop" spinoff tentatively titled 
"Beauty Shop" while also starring 
in Lions Gate Films' "The Cook- 
out," whose cast includes Eve and 
Ja Rule. 

Mandy Moore stars in two 
upcoming roles for Warner Bros. 
Pictures: the animated film `Rac- 
ing Stripes" and the romantic 
comedy "Chasing Liberty." 

LL Cool J is co- starring in the 
drama "Edison" for Emmett/ 
Furia Films ... Method Man has 
a supporting role in "The Other 
Side of Simple," a New Line Cine- 
ma action thriller ... Raekwon 
and Fat Joe have landed roles in 
the drama "Coalition" for Ariola 
Productions. 

PRODUCTION DEAL: Walt Disney - 
affiliated Beacon Pictures has 
inked a deal for two films starring 
Master P and Lil' Romeo: "Uncle 
P" and "Shorty." The latter film 
was previously being developed by 
Universal Pictures before Beacon 
picked up the project. 

Cecilia Bartoll Sets Sahen's Story Straight 

BARTOLI: 'RESCUING' SALIERI 

Italian mezzo-soprano superstar 
Cecilia Bartoli is always on the look- 
out for an adventure. 

And she isn't limiting herself to 
Rossini or Mozart; it's the spirit of 
discovery that's of interest. 

Whether it's exploring the music 
of Pauline Viardot- Garcia (as she did 
on the album "Chant d'Amour") or 
contemplating working with such 
contemporary composers as Pierre 
Boulez and Hans Werner Henze, 
Bartoli is diverging from easy suc- 
cesses and the crossovers that domi- 
nate the charts. 

Her recent album, the critical 
and commercial success, "The 
Salieri Album," is the latest step on 
that path. 

"It's fascinating to open a manu- 
script," Bartoli marvels. "You feel as 
though you're not looking just at a 
wonderful piece of music but that 
you're looking into the composer's 
soul. That excitement translates 
into your performance as an unfil- 
tered connection between you and 
the composer." 

But there was a special need for 
the project, the mezzo says; after all, 

Antonio Salieri wasn't just a neglect- 
ed composer but a demonized one. 
He was the villain of phenomenally 
popular play and movie "Amadeus." 

The film exco- 
riated Salieri per- 
sonally and pro- 
fessionally, 
Bartoli says. "I 
recently learned 
that the film- 
makers actually 
made a point of 
choosing the 
least interesting By Anastasia Tsioulcas 
bits of Salieri's atsioulcas@billboard.com 
music that they 

The aria takes place in a forest, 
and Salieri begins with a recitativo 
that is in the style of his teacher, 
Gluck. But the scene is set in a 

Classical 
Score . 

could find, to 
make him look bad compared to 
Mozart," Bartoli says. 

'When I saw Salieri's manuscripts 
for the first time at Vienna's National 
Library, I was totally amazed. This 
was music written by a so-called 
minor composer? 

"If you listen to the aria from 
Armida, which is the last selection 
on the album, you hear a master- 
piece," Bartoli says. "It's a piece 
that looks both back and forward. 

forest, and Salieri brings in the 
sounds of nature in a style that we 
might associate more with 
Beethoven and his generation. 
Don't forget that Salieri taught 
Beethoven, Schubert and Liszt. So 
Salieri occupies a very interesting 
place in history. 

'We were rescuing Salieri twice," 
Bartoli adds. "Once from the neglect 
of history, and once from the reputa- 
tion of 'Amadeus.' " 

AWARDS ALL AROUND: San Francis- 
co's Philharmonia Baroque Orches- 
tra has just been named ensemble of 
the year by Musical America. 

Led by longtime music director 
Nicholas McGegan, the PBO has 
reached a first with this award: No 
other period- instrument ensemble 
has ever received this prize. 

Meanwhile, Seoul -born (and now 
Berlin -based) composer Unsuk Chin 
has won the 2004 University of 
Louisville Grawemeyer Award for her 
Violin Concerto. 

The Ensemble Intercontemporain 
has recently recorded a disc of Chin's 
works for release on DG. 

INDIES DOMINATE In yet another 
sign of the times, the recently 
announced Grammy Award nomina- 
tions show the independents outrun- 
ning the majors this year, with Naxos 
leading the lineup. 

Other indies with projects in the 
running include ECM, Harmonia 
Mundi, Hänssler, the Philadelphia 
Orchestra Assn., Reference, Albany, 
Bridge, SFS Media, Nerve, Gothic, 
Cambria and Varese Sarabande. 
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u from beginning: 
Black Sabbath to Ozzy Osbourne to Ozzfest to The Osbournes... 

LONG MAY IT CONTINUE 

-ro 
Ozzy, Sharon, Aimee. Belly, Jack, 
and the Osbourne dogs: 
Minnie, Maggie, Crazy, Lola, Martin, 
Baby aka New Baby, Colin, Peggy Sue, 
Pipí, Mr. Chips, Ruby. Sugar, Sunny and Buster 

"OUR BEST FRIENDS, 
A MAJOR PART OF OUR 
JOINT FAMILY, OUR LIVES 

WOULD NOT BE THE 

SAME WITHOUT YOU. 
WE LOVE YOU" 

1: oM `_ r,i \N, tv\AÑ± , 
Colín, Mette, Michelle, Casper, Jonathan, Fleur, 

Jake, and the Newman ,Fogs: Rosebud and Sweetpea 

T 

Chartered Accountants and Business Management 
Regent House 1 Pratt Mews London NW1 OAD England 
Tel: 020 7267 6899 Fax: 020 7267 6746 

Colin, Chin, Hardy, Jacqui, Edwina. Angela H, Frank, Lars, Peter, 
Del, Clive, Patsy, Yong, Chris, Lynne,. Lucy, Angie, Ann, Bernard, 
Tom, Steve, Nutan, David. Sean, Angela P, Patel, Bobby, Christine, 
Pepe, Jonathan, Jeremy, Graeme, Matthew, Andrew, Hannah, 
Arthur, Phil, Sheryl, Mansoor ...and the rest of the staff. 

newman & co 
CHARTERED ACCOUNTANTS 
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S tli ht 
The Osbournes 

The First Family Of Rock'n'Roll 
BY GARLA HAY 

Ozzy Osbourne nits been many 
things throughout his multi -platinum 
caner: lead singer cf Black Sabbath. 
successful solo star and a veteran tour - 
ing artist. But as tizzy marks tie 35th 
anliversary of his solo career, :here is 
no doubt that his sta -ring part in MTV 
reality series "The Osbournes" ushered 
in a most unlikely rcle for him: that 
of mainstream pop-culture iccn. 

Much has already been said 
about Ozzy and his family in the 
saturation media coverage that 
followed the success of "The 
Osbcurnes," which documents 
the lives of Ozzy; his wife/man- 
ager Sharon; and two of 
the r children, Kelly and 
Jack (the Osbournes 
daughter Ain e 

does not appear in 
the show). The 
real ty show - 
which debutec 

5, 2002, or 
MTV in the U.S.- 
holes the record 

for the highest -rated series on 
MTV. "The Osbournes" also 
grabbed hit status when it 
aired in other countries, 
including Canada and 
Great Britain. 

The show's Emmy 
Award -winning first sea- 
son drew an average of 5.3 

million U.S. viewers per eli- 
sode, according to Nielsen 

Media Research. Ratings 
for the program's second 
season declined to an 
average of 3.6 miii_m 
U.S. viewers per episode, 

but that figure is still impressive for a 
basic -cable network. Not surprising y, be 
Osbournes and MTV have re -upped fo-a 
third season, is expected to begin in 
despite Ozzy's ATV accident Dec. 8. 

On Dec. 11, MTV premiered "Tip 
Osbournes Family Christmas" specia 
featuring celebrity guests such as Jes- 
sica Simpson and OutKast's Big 3oi_ 

Unlike other middle -aged ro s 
stars whose glory days are behi J 
them and are contemplati-rg 
retirement, Ozzy has beccme a 
bigger star than ever. And ae 
shows no signs of slowing down-. 

"Ozzy is a living legend;' saw 
Epic Records executive VP /GM 
Steve Barnett, who was or: 
Black Sabbath's agent anc 

has known Ozzy sires 
1971. "Ozzy is one o- 
the few artists wt s 

maintained his rele- 
vance with a woumg 
audience. He's 
stayed true to -us 
craft, and he's 
very special. 
He's an i icr_d- 
ibly passion- 

ate man, anc in 
some ways -e 
defies catego- 
rization.' 

MTV /NTU2 

(Contiruec' on 
page 42) 

THE OSBOURNES, FROM LEFT, KELLY, SHARON: OZZY AND JACK: A FAMILY AFFAIR 
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T H E O S B O U R N E S Spotlight 

Ozzy:'Truth Is, I Don't KnowWhat I'm Doing' 

BY CARLA HAY 

Ozzy Osbourne is the first to admit that when he signed up 
to star in "The Osboumes" reality-TV series on MTV, he had no 
idea that the show's success would make him a media sensation. 

For a rock star who has been hated by many critics and 
rejected by much of the music establishment throughout 
most of his career, Osbourne has reached a new level of 
widespread popularity that has amazed many, including the 
artist himself. 

During the first season of "The Osbournes" in 2002, 
Osbourne talked candidly to Billboard about the TV show that 
has made him more famous than ever. His comments reflect 
his perspective of the show at that time. 

What do you think of reality shows and becoming part of 
this huge business of reallity programming on TV? 

I don't understand reality shows like "The Real World" 
or "Survivor." I don't understand TV, period. I know what I 

like and I know what I dislike on TV. I like watching his- 
torical documentaries. 

How involved have you been in making decisions about your 
TV show? 

The show wasn't my idea. My wife said, "We're going to 
do this show," and I just went along with it. 

The thing that pissed me off the most when we started 
doing the show was that the cameras were at our house for 
Christmas Day and New Year's Day. I thought at the time, "We 
don't have a day off from this ?" 

OSBOURNE: `I LIKE WATCHING HISTORIAL DOCUMENTARIES' 

MTV sends me rough cuts [of the show's footage], but I 

have no idea what MTV will end up doing with the footage. 

Reality shows often get criticized for being staged and for 
people acting up for the cameras. Set the record straight: Is 
any part of "The Osbournes" staged? 

The show is all about the way I really live. That's the way 
my family and I are all the time. So I don't see the funny 
side of it, like other people do. I don't get the joke. 

I'm not coming up with any jokes beforehand. Everything 
I say and do is spontaneous and real. There's no script. 

There's been so much said about "The Osbournes" show. 
What has surprised you the most? 

All the hardcore TV critics who like the show. I didn't 
expect that to happen. 

So far, most people have had a good reaction to the show, but 
I don't really give a shit what people think. This üs my life as it 
really is. If I had a formula to make a hit TV show, I would've 
done this a long time ago and be the wealthiest man in the world. 

How have you and your family handled the media glare and 
intrusion into your private lives? 

I think we've all handled it pretty much the same. My 
kids are doing a good job handling it. For me, filming the 
show has been like this: You get out of bed, you scratch 
your balls, you have a shower and then you go about your 
day. The show hasn't changed my life in that way because 
I don't know what I'm doing anyway. 

People on reality shows say they often feel self- conscious, 
and they censor themselves because they don't want to make 
fools of themselves on TV. How do you deal with cameras 
following you around almost all the time? 

You know yourself better than anyone else in the world, 
and if you can get used to cameras following you and get- 
ting in your face -once you get over that barrier -you can 
still be yourself. I don't put on proper airs or talk differ- 
ently to appear more educated. I can't live that way. 

Over 10 years ago, I did a video that filmed the making of 
"No More Tears." I was fucked -up drunk, like crying drunk, 
and a friend of mine in the press asked me how could I do 
something like that with the cameras rolling. I don't know 
any other way to live. I can't be one way on camera and anoth- 
er way off camera. 

The camera crew has been great. The worst thing would've 
been to have someone in the camera crew you don't like. 
When the people you work with are nice people, it makes it 
easier to have cameras around. 

Some people say that all this exposure has hurt your credi- 
bility. How do you respond to that, and is there anything you 
wish you'd done differently? 

The truth is, I don't know what I'm doing. I'm not a busi- 
ness mastermind; my wife is. So I can't take credit for what's 
happened. 

I can't criticize myself for anything about the show, because 
it's my life and I can't change what's already happened. The 
only difference is that now millions of people will see my life 
in reruns. 
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T H E Spotlight O S B O U R N E S 

Ozziest 

Bites Head 

Off Touring 

Competition 
BY RAY WADDELL 

The enduring success of Ozzfest, the hard -rock touring 
extravaganza named for its perennial headliner Ozzy 
Osbourne, comes down to its "coolness" quotient. Or, more 
precisely, the summer event's lack of it. 

For Sharon Osbourne -the singer's spouse /manager, who 
is credited with bringing Ozzfest to life -the concept behind 
the successful rock'n'roll festival is simple. "We don't over - 
think it and try to `out -cool' ourselves," she says. 

"Some of these tours are trying so hard to be cool and cut- 
ting -edge, and that's fine," she continues. "There are loads of 
cutting -edge bands that don't sell tickets. Sometimes they're 
so cool that nobody fucking knows about them." 

Obviously, being cool is not an overriding concern for the 
Osbourne camp. 

And that's why, insiders say, Ozzfest has managed to thrive 
in an unforgiving touring festival marketplace, achieving 
strong numbers year after year. Since its inaugural run in 
1996, Ozzfest has grossed a staggering $146.5 million from 
236 shows that have drawn 3.8 million headbangers, pri- 
marily to outdoor amphitheaters. 

"We're still not cool -as far as the industry's concerned - 
which is fine with us," Sharon continues. "As soon as you're 
perceived [as] cool, you're dead. There are so many agents, 
promoters and managers out there that are cool, but that 
doesn't keep us all in business." 

For Ozzfest, "consistency wins the day," says Rob Light, 
head of the music division for Creative Artists Agency, agent 
for Ozzy and Ozzfest. "The ebb and flow of rock music has 
always been cyclical, and to this day -[including] his days 
with Black Sabbath -Ozzy is still the flag bearer for this 
type of music." 

Ozzy has long been a road warrior. "Nobody has toured 
like Ozzy," Sharon says. "Over the past 32 years, he's only 
missed two years of touring. That's what he loves: connect- 
ing with a live audience." 

And while Ozzy still tours as a headliner without the 
Ozzfest trappings, the festival has in many ways defined his 
touring career, at least for the current generation of rock 
fans. A testament to Ozzfest's stature among the metal faith- 
ful is the tour's performance in 2003, perhaps the most com- 
petitive road environment ever for the genre. 

It was a crowded summer indeed for hard music, with 
Metallica's Summer Sanitarium stadium tour, the return of 
Lollapalooza, a much -hyped Kiss /Aerosmith double bill and 
dozens of smaller tours on the road vying for the money and 
time of rock fans. 

But Ozzfest more than held its own, grossing $23.5 mil- 
lion and drawing 481,857 people. 

"We still came out smelling like a rose," says Jane Hol- 
man, VP of Clear Channel Entertainment (CCE), longtime 
producer of Ozzfest. "That says a lot for the bands we had 

(Continued on page 28) `NOBODY HAS -OURED LIKE OZZY,' SAYS SHARON OSBOURNE 
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CREATIVE ARTISTS AGENCY 

salutes Sharon & Ozzy Osbourne 

You both rock! 

Then, now, and always. 

CREATIVE ARTISTS AGENCY 
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OZZ -SOME YEARS 
We are proud to have a relationship that goes beyond a business transaction... 

a true heartfelt friendship that has proven to stand the test of time. 

Thanks for letting us be a part of your journey. 

www.americanradiohistory.com

www.americanradiohistory.com


t6ctnI S33p & §6aron 
for 8 ama3íng pears wítfj more to come! 

Oan(i you Aimee, Ae(rAp, jack, Minnie ans Ocicqíe for 5haríng; 

ans thank you cofín, 2Thcf¡ael; Dana, hohn ani totr' for 6eíng 

the fjaróest working Support team ever. 

./ CLEARCHANNEL 
ENTERTAINMENT 
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Spotlight 

Ozzfest 
Continued from page 24 

on the bill and for Ozzy and Sharon. The brand holds 
true." 

In tough economic times, 26 bands and 12 hours of music 
is perceived as a deal. "I think what we do more than any- 
thing is give good value for the money," Sharon says. "We 
always try so hard to get the best of the new and old music 
in the hard -rock genre, and the kids know what they will 
get with Ozzfest." 

KNOWING YOUR AUDIENCE 
The movers and shakers on the Ozzfest team have been 

remarkably consistent in a business not especially known 
for that characteristic. Holman has been involved with pro- 
ducing Ozzfest since 1997, first with PACE, then with SFX 
and now with CCE. 

"We have had the honor and pleasure to work with Sharon, 
Ozzy and the Ozzfest for the past nine years, and it's been one 
of the greatest, most adventurous, humorous and gratifying 
rides any agency could hope to be on," says agent Mitch Rose 
at the Creative Artists Agency. 

"The longevity of Ozzfest is due to the fact that we stay 
true to the genre," Holman says. "We know who our audi- 
ence is, and we don't try to be all things to all people." 

CAA's Light concurs. "It's simple," he says. "They have 
been very true to the spirit of the music, and, therefore, true 
to their audience. There has never been any confusion asso- 
ciated with what Ozzfest is all about." 

Overextending a festival's appeal contributed to the 
downfall of major multi -act tours, ranging from the first 
run of Lollapalooza to H.O.R.D.E. "Sometimes one plus 
one plus one doesn't equal six. Sometimes it equals two," 
Holman says. 

Through it all, Ozzfest has managed to keep its credibil- 
ity with notoriously cynical hard -rock fans, who can spot a 
sellout a mile away. 

Holman says the biggest difference she noticed after the 
TV show "The Osbournes" broke loose on MTV was that peo- 
ple no longer confused her with Sharon Osbourne. "I used 
to ride around [on] the golf cart at shows, and people would 
ask me if I was Sharon," she recalls. "Now they know I'm 
not." 

And Ozzy's portrayal as a lovable dad -albeit a foul- 
mouthed, bumbling one -apparently hasn't hurt his stature 
with fans, either. 

"Ozzfest is more in the mainstream [since the show start- 
ed], but we still have our core audience," Holman says. "I 
don't think it has hurt Ozzy's cred. Even death -metal kids 
grow up, fall in love and have babies. They still listen to 
music." Which is basically the case with Ozzy. "He's got the 
big house and the kids, but he didn't sell out," Holman says. 
"He still rocks." 

PLATFORM FOR EXPOSURE 

For a genre with limited means of exposure, Ozzfest has 
put fledgling metal bands in front of thousands of people, 
with production values and presentation they could never 
hope for otherwise. 

"We've always tried to introduce new bands to people," 
Holman says. "The Ozzfest second stage has always been a 
showcase for up- and -coming bands trying to make their 
mark in the world of heavy metal. That's a hard nut to 
crack." 

The list of bands that have broken out following a stint 
on Ozzfest is a long one. System of a Down, Incubus, Slip- 
knot, Godsmack, Static X, Queens of the Stone Age, Dis- 
turbed, Crazytown, P.O.D., Mudvayne, Taproot, Drowning 
Pool and Chevelle all played Ozzfest in their early days. 

A chance to see new bands is a big part of the attraction 
of Ozzfest, along with all the ancillary concourse attrac- 
tions. 

"Fans know exactly what they will get -12 hours of 
great music, exposure to fantastic new bands, great head- 
liners and a midway environment that's always fun," Light 
says. 

Because of this, talent meetings are focused. "Our talent - 
buying philosophy is `We want to dance with who brung 

us,' " Holman says. "We stick with the type of music we know 
our audience wants to hear. We try not to bring back the 
same bands, unless we know the audience is yearning for a 
particular band. And we rule out the people who are writing 
ballads." 

Sticking true to its roots has helped Ozzfest establish what 
may be the top touring brand out there, an ongoing fran- 
chise that breeds anticipation among the loyal. 

"People make plans to go before the bands are 

announced," Holman says. But she quickly points out that 
the brand is still not bigger than the bands. 

"The Ozzfest name is definitely a brand, but the bands are 
important to everybody," she continues. "You can't for one 
second discount the bands that play on Ozzfest, starting with 
Ozzy, the godfather of it all." 

Success in a highly competitive hard music year like 2003 
bodes well for future outings. "As long as Ozzy wants to do 
it, there will always be an Ozzfest," Light says. 

Billboard 
VENUE/ 

ARTIST(S) DATE 

TOP 10 OZZFESTS 
BOXSCORES 1996 -2003 

PROMOTER 
GROSS/ 
TICKET PRICE(S) 

ATTENDANCE/ 
CAPACITY 

OZZFEST: Black Sabbath, Marilyn Glen Helen Blockbuster $2,205,932 54,575 Clear Channel 
Manson, Slipknot, Papa Roach, Linkin Park Pavilion, Devore, Calif. $138.75/$33.25 60,904 Entertainment 
& others June 30, 2001 

OZZFEST: Ozzy Osboume, Black Sabbath, Milton Keynes National $2,140,027 47,009 Harvey Goldsmith 
Foo Fighters, Therapy, Pantera & others Bowl, Milton Keynes, (£1,293,968) 50,000 Entertainments, Hefter 

England June 20, 1998 $46 Skelter 

OZZFEST: Ozzy Osbourne, System of a Glen Helen Blockbuster $2,054,071 44,738 Clear Channel 
Down, Rob Zombie, P.O.D., Tommy Lee & 
others 

Pavilion, Devore, Calif. 
Aug. 31, 2002 

$128.75/$38.50 sellout Entertainment 

OZZFEST: Ozzy Osbourne, System of a PNC Bank Arts Center, $1,834,452 30,901 Clear Channel 
Down, Rob Zombie, P.O.D., Drowning Pool & 
others 

Holmdel, N.J. 
July 19 -20, 2002 

$82.75/$39 33,895 two shows Entertainment 

OZZFEST: Ozzy Osbourne, System of a Tweeter Center for the $1,813,858 35,089 Clear Channel 
Down, Rob Zombie, P.O.D., Drowning Pool & 
others 

Performing Arts, Mansfield, 
Mass. July 16-17, 2002 

$67.50 /539.50 38,000 two shows Entertainment 

OZZFEST: Black Sabbath, Marilyn DTE Energy Music Center, $1,807,377 30,638 Clear Channel 
Manson, Slipknot, Papa Roach, Linkin Park Clarkston, Mich. 576.25/555.25 two sellouts Entertainment, Palace 
& others July 30 -31, 2001 Sports & Entertainment 

OZZFEST: Black Sabbath, Marilyn Tweeter Center for the $1,657,269 34,073 Clear Channel 
Manson, Slipknot, Papa Roach, Linkin Park 
& others 

Performing Arts, Mansfield, 
Mass. Aug. 7 -8, 2001 

577.25/$38.50 39,600 two shows Entertainment 

OZZFEST: Ozzy Osbourne, KoRn, Marilyn DTE Energy Music Center, $1,602,356 28,799 Clear Channel 
Manson, Disturbed, Chevelle & others Clarkston, Mich. $82.50/$58 30,404 two shows Entertainment, Palace 

July 24 -25, 2003 one sellout Sports & Entertainment 

OZZFEST: Ozzy Osbourne, System of a DTE Energy Music Center, S1,565,845 28,092 Clear Channel 
Down, Rob Zombie, P.O.D., Drowning Pool & Clarkston, Mich. S75/S49.50 30,404 two shows Entertainment, Palace 
others Aug. 7 -8, 2002 one sellout Sports & Entertainment 

OZZFEST: Black Sabbath, Rob Zombie, Pine Knob Music Theatre, $1,512,176 31,462 Cellar Door, Belkin 
Deftones, Slayer, Primus, Godsmack & 
others 

Clarkston, Mich. 
June 25 -27, 1999 

$49.50 two sellouts Prods. 

Charting Ozzy 
In a chart career that spans more than 33 years, Ozzy Osbourne has amassed six 

top 10 albums, including one with his former band, Black Sabbath. His most recent 
studio set of new material, "Down to Earth," opened at No. 4 on The Billboard 200 in 
2001 with his biggest Nielsen SoundScan sales week ever, moving more than 152,000 
in its first week. Not so shabby for a man who first appeared on a Billboard chart on 
Aug. 29, 1970, when Black Sabbath's self -titled debut entered The Billboard 200. 

Titles on this chart are ordered by peak position on The Billboard 200. If more than 
one title peaked at the same position, ties were broken by the number of weeks spent 
at the peak. If ties still remained, they were broken by the number of weeks on the 
chart, and then in the top 10 and/or top 40, depending on where the title peaked. 

The Billboard 200 Albums 

Rank Title Peak Position Debut Date Label 

1. "Oumosis" No. 4 Nov. 11, 1995 Epic 

2. "Down To Earth" No. 4 Nov. 3, 2001 Epic 

3. "The Ultimate Sin" No. 6 Feb. 15, 1986 CBS Associated 

4. "Tribute" No. 6 May 9, 1987 CBS Associated 

5. "No MoreTears" No. 7 Oct. 5, 1991 Epic 

6. "Master Of Reality "* No. 8 Sept. 4, 1971 Warner Bros. 

7. "Sabbath Bloody Sabbath "* No. 11 Jan. 25, 1974 Warner Bros. 

8. "Reunion "* No. 11 Nov. 7, 1998 Epic 

9. "Paranoid "* No. 12 Feb. 2, 1971 Warner Bros. 

10. "The Ouman Cometh" No. 13 Nov. 29, 1997 Epic 

*Black Sabbath Compiled by Keith Caulfield 
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Congratulations To The Osbournes 
From Your Friends At Sanctuary Records Group 

THE NEW ALBUM 
IN STORES NOW 
FEATURING CHANGES WITH OZZY A=\ID KELLY S 

Sanctuary 
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T H E Spotlight O S B O U R N E S 

Sharon Osbourne's Tragedy And Triumph 
BY CRAIG ROSEN 

Wife, mother, manager, Ozzfest founder, cancer survivor, 
reality -TV star, talk -show host, Emmy Award- winning pro- 
ducer: Sharon Osbourne is all this and more. 

Her husband and client Ozzy describes her as an "absolute, 
complete lunatic workaholic." Judging by her current activ- 
ities and past accomplishments, that's an apt description. 

"When you think of the great managers, she is one of the 
select few, says Merck Mercuriadis, CEO, Sanctuary Records 
Group. 

Sharon's latest endeavor, "The Sharon Osbourne Show," 
debuted on Sept. 15. The syndicated, hour -long, talk -vari- 
ety show tapes five episodes, four days a week (two shows 
are taped on Thursdays) on a Hollywood sound stage. 
Sharon landed the talk show after a guest spot on "The 
Rosie O'Donnell Show" that left the host raving to Telepic- 
tures president Jim Paratore about Sharon's potential as a 
talk -show host. 

"Sharon has this life experience and this point of view that 
she brings to everything that is unique," Paratore says. 
"Women look at her and see her as someone that has been 
through a lot -held her family together, dealt with all their 
problems, dealt with her own illness. And not only has [she] 
survived, but [she] has been successful as a mother and a busi- 
nesswoman, and they find it inspiring." 

According to Nielsen Media Research and based on ratings 
through Nov. 23, the show is averaging a 1.5 rating, which rep- 
resents about 2.5 million viewers. Among 14 midday talk shows, 
"The Sharon Osbourne Show," broadcast primarily on WB affil- 
iates, ranks fifth among women 18 -34. 

(Continued on page 32) 

To Ozzy Er Sharon, 

After 35 years, 
all that we can say 

is Rock on For 
another 35. years 
Your Friends at 

Light Et Sound Design / FourthPhase 

LIGHT \SOUND DESIGN 
FOURTH PHASE 
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We wanted to {expletive} congratulate you 
on 35 {expletive} years and 40 million 

{expletive} albums sold in a language you 
would {expletive} understand. 

Congratulations Sharon and Ozzy. With love and respect from 
your extended families at Epic Records and Sony Music. 

c °E .1C _ Sony Music 
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T H E O S B O U R N E S 

While not working on the show, Sharon, 51, tends to the 
things that kept her busy before she became the star of her 
own daily talkfest- namely managing the career of Ozzy 
Osbourne, planning the next Ozzfest and serving as the matri- 
arch of America's favorite reality-show family. 

While Sharon may appear to be on a personal and career 
high, she's faced her share of tragedy along with the triumph. 

In July 2002, Sharon was diagnosed with colon cancer. She 
underwent chemotherapy and approached the disease with 

the same tough attitude that made her legendary as a man- 
ager, even allowing MTV to document her treatment on "The 
Osbournes." 

"You can't look at it as 'poor me' and 'why me ?' " she told 
Rolling Stone writer Chris Heath. 

"That's all a crock. I got it, and I think to myself, 'There are 
millions and millions of people who have it much worse than 
me. What the fuck do I have to worry about ?' " 

And to help those millions inflicted with the disease who 
can't afford screenings and health care, she started the Sharon 
Osbourne Colon Cancer Foundation. 

She has also battled a weight problem and substance abuse, 
and she stood by her husband and, more recently, her son, 
Jack, as they dealt with their own much publicized addictions. 
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While all the drama on "The Osbournes may provide 
laughs to millions of MTV viewers, there has been little humor 
in Sharon's personal struggles. 

Born Oct. 10, 1952, in London, she had show business in 
her blood. Her mother, Hope, was a dancer, while her father, 
Don Arden, managed such rock legends as Gene Vincent and 
the Small Faces before moving on to hard rock band Black 
Sabbath, fronted by one Ozzy Osbourne. 

Growing up the daughter of Arden got her a first -hand les- 
son in the history of rock'n'roll. 

Sharon has said her earliest memories include meeting 
Bill Haley and Sam Cooke before she was 10 years old. She 
reportedly witnessed how her father used intimidation as a 
weapon in business and followed his footsteps into the man- 
agerial business, first working as a receptionist at the age of 
15 in his management offices. "If he'd been a butcher, I'd be 
slicing lamb chops now," she once told the U.K.'s Guardian 
newspaper. 

However, Arden was less than pleased with Sharon's choice 
for her first client. In 1983, according to the Billboard book 
"Rock Movers & Shakers, she bought out Ozzy's contract from 
her father and had Ozzy leave Jet Records, Don Arden's label, 
to sign exclusively with Epic /CBS. 

"I knew that there was a whole underground army of peo- 
ple all over the world that loved him," Sharon told Barbara 
Walters during an interview broadcast on "20/20." 

It wasn't easy, but Sharon saw taking Ozzy as a client as 
her only option at the time. 

"It was that or starve, basically," she told Rolling Stone. 
"Because when I left my father, I left everything. I had noth- 
ing, absolutely nothing. Ozzy was broke because he'd just 
gone through a divorce and literally walked out the door and 
left everything. So we had nothing. And it was, 'We make it or 
we fucking starve and I end up working at [U.K. department 
store] Marks & Spencers.' I didn't have a plan, I didn't have 
anything. I just went feet first and bulldozed my way into it. 

"And it was very difficult," she continues, "because people 
were still very intimidated by my father, and our parting was 
not amicable. It was very, very bad. So people were scared to 
talk to me because of my father. It took a long time." 

By published accounts, there was such a rift between 
Sharon and her father that they didn't speak for nearly two 
decades. But they finally reportedly patched things up in the 
wake of the Sept. 11, 2001, terrorist attacks. And Arden walked 
Sharon down the aisle when she and Ozzy renewed their mar- 
riage vows on New Year's Eve 2002. 

Although Sharon's decision to take on Ozzy angered her 
father, her hunch that he could launch a successful solo career 
was on the money. 

Osbourne's 1980 solo debut, "Blizzard of Ozz," reached No. 
21 on the Billboard pop album chart -and has since been cer- 
tified four -times platinum by the Recording Industry Assn. of 
America. That bested his former mates in Black Sabbath, 
whose 1980 effort "Heaven and Hell" peaked at No. 28 and 
has been certified platinum. 

On July 4, 1982, Sharon and Ozzy married, but the hon- 
eymoon was short -lived. During a visit to attempt to recon- 
cile with her father, the dogs on his property attacked Sharon, 
leaving her bloodied and scarred. She was pregnant at the 

(Continued on page 36) 
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time and suffered a miscarriage. 
Despite such setbacks -or perhaps because of them - 

Sharon persevered. She earned a reputation as a tough -as- 
nails manager known for a confrontational style that mir- 
rored her father's legendary antics. 

Some of Sharon's most infamous incidents include knee- 
ing a then -powerful promoter in the groin, storming the office 
of a promotion company that planned to set up at Ozzfest dates 
without permission and smashing their computers, and send- 
ing Black Sabbath guitarist Tony Iommi a piece of excrement 
in a Tiffany box when he was on the outs with the Osbournes. 

Through the years, Sharon also has managed clients 
including her daughter, Kelly Osbourne, Coal Chamber, Lita 
Ford, Gary Moore, the London Quireboys and the Smashing 
Pumpkins. Her run -in with Billy Corgan and the Smashing 
Pumpkins befits her style. 

Sharon agreed to take on Corgan and company as a client, 
but when they didn't see eye to eye, Sharon publicly 
announced in a statement: "I must resign due to medical rea- 
sons. Billy Corgan is making me sick." 

As Telepictures' Paratore puts it, "Sharon has balls." Not 
only did she revive Ozzy's career as a solo artist in the early 
'80s, she reinvented him as a hip touring act in the '90s with 
the launch of Ozzfest. Again, that master stroke was born 
out of frustration. 

In an attempt to acknowledge Ozzy's influence on the alter- 
native nation, Sharon proposed that her husband be a fea- 
tured act on Lollapalooza. But the organizers of the travel- 
ing alternative rock fest weren't sold. 

"They laughed at the idea," she told the Guardian. "They 
all thought Ozzy was so uncool. So I thought, `Right, I'll 

organize my own fucking festival.' " While Lollapalooza sub- 
sequently suffered and eventually went on hiatus only to 
return to a lukewarm reception in 2003, Ozzfest has thrived 
by pairing Ozzy with the hottest names and up-and-corners in 
hard rock -from Korn and Marilyn Manson to P.O.D. and Sys- 
tem of a Down. It's a concept that has earned her praise from 
promoters. 

"I'm a big fan of Sharon's," Clear Channel chairman/CEO 
Brian Becker says. "If you just look at her from the perspec- 
tive of being a manager and taking the brand, enhancing it, 
keeping it alive and making it relevant and current, it's amaz- 
ing. I mean, Ozzy and the band still attract kids, as well as 
the older fans." 

In 2000, Sharon and Ozzy founded Divine Recordings. (A 

previous label venture by the couple, Ozz Records, released 

She earned a reputation as a tough - 
as -nails manager known for a 

confrontational style. 

"The Ozzfest Live" album in 1997 before it was shuttered.) 
Divine's releases include "Iommi," a star- studded solo effort 
by the Black Sabbath guitarist; Ozzfest collections from the 
2001 and 2002 tours; and Sabbath's "Past Lives," a live set 
recorded in 1973 that was remastered, remixed and released 
in 2002. 

Then there's "The Osbournes," the reality show that became 
a ratings record -breaker for MTV and picked up an Emmy 
Award for best non -fiction reality program in 2002. 

Sharon negotiated a deal for a third season of "The 
Osbournes" after complaining to Walters on "20/20" that 
MTV's cameras had become too invasive. By the time the new 
deal was in place, Sharon had changed her tune, noting on 

her talk show that "there's been a hollow empty feeling in my 
heart since the MTV crew left the Osbourne residence." She 
added in a statement, "How lucky am I to have MTV with us 
for another year filming home movies of my family ... and 
pay us for it ?" 

Terms of the new deal weren't disclosed, but the last time 
"The Osbournes" re -upped with MTV, sources estimated the 
deal to be worth between $5 million and $20 million. 

That lucky streak continued in summer 2002, when Sharon 
announced she'd struck a deal with Disney -owned Miramax 
Home Entertainment to release the first two seasons of the 
show on DVD. That deal was reportedly worth $7 million. 

More recently, Sharon rolled the dice again, announcing 
that both Ozzy and her daughter, Kelly, were splitting from 
Sony Music, with which the family has been associated since 
Ozzy launched his solo career in 1980. 

"We've had 23 great years together," Sharon said in a state- 
ment. "We've shared many great successes, but sometimes 
you have to search out fresh blood to get fresh ideas, which 
is a philosophy that every record company, especially Sony, 
understands." Even with the split, son Jack continues to work 
as a talent scout for Epic Records. 

During his time with Sony, Ozzy racked up nine multi -plat- 
inum albums, two platinum and one gold, and has sold more 
than 13.5 million albums since SoundScan began monitoring 
sales data in 1991. 

While Ozzy has yet to announce a new label deal, he did 
turn up on a duet with Kelly on "Changes," a revamped ver- 
sion of her Epic debut "Shut Up." The set was issued by Sanc- 
tuary in late September, which has distributed some Divine 
Recordings releases in the past. 

As for the future, a new season of "The Osbournes" will air 
in 2004, the next Ozzfest is in the planning stages, a Black 
Sabbath boxed set is due from Rhino early in the New Year 
and chances are strong the music industry will be hearing 
more from Sharon Osbourne. 
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Spotlight T H E O S B O U R N E S 

'Osbournes' Bring Huge Boostlo Licensing 
BY WES ORSHOSKI 

Matt Hautau, the point person for "every- 
thing Ozzy" at Signatures Network, the singer's 
licensing company, was a teen when the solo 
career of the former Black Sabbath frontman 
began taking flight in the early '80s. 

With a laugh, Hautau recalls the polarizing 
impact then of the Ozzy name and his sharp - 
edged red and yellow logo. 

"At the time, the guys you watched out for 
were the guys wearing Ozzy shirts," he recalls. 
"They were the ones who would probably kick 
you around school if you looked at them side- 
ways." 

My, have things changed. 
While there was a time not that long ago 

when Ozzy's name, image and logo were syn- 
onymous with evil to many, these days every- 
thing from jack -in- the -boxes to rubber duck - 
ies carry his logo and likeness. 

The smash success of "The Osbournes" real - 
ity-TV series on MTV turned the Ozzy licens- 
ing game upside down. 

In the years leading up to the series' 2002 launch, Hautau 
says that Ozzy's name and image still held some of their 
edge -even though the singer was entering his third decade 
in rock'n'roll and music and pop culture were evolving. 

Many of the Ozzy products created by San Francisco -based 
Signatures Network at that time were very gothic, such as 
candleholders, crosses and, of course, T- shirts. These items 

('oiled 
Them 111 

sbourne 

darkness," Hautau says. 
Yet not everyone jumped on the bandwagon, he notes. 

Major chains like Wal -Mart weren't picking up Ozzy- or 
"Osbournes " -related items, as the show focused on parents 
and family members proficient in the art of profanity. 

And Signatures, he notes, did not approve everything. "We 
turn down far more categories than we decide to license," 

Hautau says. 
One such proposal was 

the creation of a NASCAR 
race car. "[ NASCAR] 
wanted to do an 
`Osbournes' car for a 
Busch Series race, and 
they wanted the family to 
show up. It's like, what's 
the connection, really? At 
some point, you're either 
about something or 
you're about just getting 
out as much product as 

used the Ozzy logo more often than Ozzy's own likeness, Hau- 
tau says. 

In the late '90s, the Ozzy brand was still strong, allowing 
the singer and his wife /manager, Sharon, to launch the huge- 
ly successful annual metal bonanza Ozzfest- featuring some 
of the heaviest and darkest bands the mainstream has to offer. 

But as soon as "The Osbournes" became a hit for MTV, Sig- 
natures received scores of requests for Ozzy products with a 
PG tone. And at the same time, new doors opened for Signa- 
ture Networks, Hautau notes. 

Bobblehead dolls, bobblehead pens, backpacks, lunchboxes, 
mugs, underwear, puppets, postcards, air fresheners, board 
games -all hit retail in the months that followed the launch 
of the TV show. 

"When you get a property as hot as `The Osbournes,' it hap- 
pens almost overnight," Hautau says. "[But] it doesn't hap- 
pen that often. It's like a fire alarm goes off. The phone starts 
ringing constantly. People will say things like, 'Oh, some- 
body's already done T- shirts? Somebody's already done stick- 
ers? What if I do really giant stickers ?' People start varying 
their product line or thinking up products they could apply 
the license to." 

The MTV hit also arrived at a slow time for licensing, Hau- 
tau adds. "There was about an 18 -month period in licensing 
where there was no hot property; people were waiting for the 
next big thing," he says. 

The show immediately changed many people's perception 
of Ozzy, Hautau says. "[Before], I think people still thought of 
Ozzy as the guy who bit the heads off bats or [doves] in the 
late -'70s and early -'80s. [He was thought of as] the prince of 

possible." 
Signatures' most successful items have a specific connec- 

tion to the show -items like "The Osbournes" bobbleheads 
that featured audio clips of such memorable lines as Ozzy 
screaming "Sharon!" 

Prior to the launch of "The Osbournes," Hautau says Sig- 
natures had approved about five licenses through which about 
100 Ozzy products were created. The company now has grant- 

ed about 35 licenses, which has resulted in more 
than 500 products hitting the marketplace. 

By the time Ozzy launched his solo career in 
1980, he had already gained an infamous reputa- 
tion while fronting Black Sabbath, perhaps the 
most sonically sinister band ever. 

But over the next three years, that reputation 
grew tenfold, thanks to the surreal dove- and bat - 
beheading incidents. Bolstering his dark reputa- 
tion were the covers for his now- classic first three 
albums -"Blizzard of Ozz," "Diary of a Madman" 
and "Bark at the Moon." 

Thanks to his edgy logo and ghoulish images 
of the singer posed with skulls, inverted crosses 
or below a full moon, fans embraced the Ozzy 
brand. 

And as nostalgia grew in the late '90s for such 
artists as Ozzy, Kiss and Alice Cooper, demand 
grew for the album- image -based products of such 
toymakers as Asylum Arts in Brooklyn, N.Y., and 
McFarlane Toys in Arizona. 

Asylum created an Ozzy -in- the -Box modeled 
after his werewolf get -up on the cover of "Bark at 
the Moon." 

When Todd McFarlane, CEO of McFarlane Toys, planned 
an Ozzy action figure, one of his company's first music- relat- 
ed products, he recalls he was "concerned with [conjuring] 
up the Ozzy stereotype. 
You know, what people 
think of when they 
think `Ozzy.' When you 
say Ozzy, everybody has 
a knee -jerk. We wanted 
to actually hit the knee - 
jerk." 

McFarlane chose the 
image of Ozzy from the 
early '80s -the scary, 
demonic one. 

While many fans may 
remember just how 
scary the singer 
appeared in those days, 
McFarlane recalls with 
a laugh that Sharon 
doesn't exactly remem- 
ber what her husband 
looked like at the time. 

"The wives have a bit 
of distortion on how 
`studly' their boys actu- 
ally were," McFarlane 
says. "If you were to 
take a look at the first 
Ozzy we did, he was like a Greek god! Sharon was very into 
it. I'm sure at one time, when he was young and thin, he 
looked something like that, but I don't think he was quite as 
chiseled as we [made him]." 

McFarlane's figures helped open the door for all sorts of 
three -dimensional, classic- rock -related items, says Adam 
Unger, VP of Art Asylum. 

At the time, both companies were looking for a way to 
"bring the Ozzy fan into the toy world, to sort of get them 
over to a different aisle," Unger says. 

Once McFarlane and Asylum had paved the way to the toy 
stores, licensee Craig Wolfe, owner of Celebriducks, had an 
easier task when Signatures Network last year asked the corn - 
pany to create a set of Osbournes rubber duckies. To date, the 
company has sold more than 5,000 sets of the four ducks - 
with the likeness of Ozzy, Sharon and their irrepressible off- 
spring, Jack and Kelly. 

As with a few other Osbournes products, the ducks didn't 
get immediate approval, Wolfe says. Son Jack, he says, wasn't 
sure how a duck fit into his public image. But eventually he 
came around. 
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Osbournes 
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president Van Toffler says, "Ozzy is downright loveable. In 
many ways, he's the heart and soul of the Osbourne family. 
He represents everything that's right about rock'n'roll -you 
go with your gut and say what you feel." 

THE WILD RIDE BEGINS 

Ozzy's journey in the music business has been a virtual 
roller- coaster ride. 

Born Dec. 3, 1948, in Birmingham, England, John Michael 
Osbourne, nicknamed Ozzy, might have been just another 
high- school dropout with a prison record (for burglary) and 
doomed to a dead -end existence had he not discovered his 
musical calling. 

With the Beatles as his biggest influence, a teenage Ozzy 
decided to pursue a full -time career in rock'n'roll. He hooked 
up with a series of unknown 
bands that went nowhere fast 
in the late '60s, including Rare 
Breed, the Black Panthers and 
Approach. 

But Ozzy's fate was sealed in 
1969, when the Birmingham 
band he performed with at the 
time changed its name to Black 
Sabbath. The group had previ- 
ously used the names Polka 
Tulk Blues Band (later short- 
ened to Polka Tulk) and Earth. 

Ozzy and Black Sabbath's classic lineup of guitarist Tony 
Iommi, bassist Terence "Geezer" Butler and drummer Bill 
Ward enjoyed a wild ride during the next decade. The occult - 
inspired, decadent imagery that the band embraced led to 
controversy but also a rabidly loyal following, influencing 
countless people. 

Beginning in 1970, the band released several hit albums, 
toured the world and pounded out such classic heavy -metal 
anthems as "Paranoid," "War Pigs" and "Iron Man." 

By the late '70s, serious rifts in the group were beginning 
to show. Ozzy quit Black Sabbath in 1977 and rejoined a few 

months later. Then in 1978, he 
was fired. By 1979, the singer 
was at a low point, without a 
record deal. Many wrote him 
off as a has -been. 

Ozzy's marriage to his first 
wife, Thelma, was also crum- 
bling, and the couple divorced 
in 1981. They had three chil- 
dren: Elliot, Ozzy's adopted son 
from Thelma's previous mar- 
riage; Jessica, born in 1973; 

and Louis, born in 1975. 
With Ozzy's solo career seeming hopeless, manager Don 

Arden -who had shepherded Black Sabbath's career in the 
latter half of the '70s- parted ways with Black Sabbath and 
decided to manage Ozzy. Arden's daughter, Sharon, worked 
with her father and also took a special interest in Ozzy. 

Sharon was steadfast in her belief that as a solo artist, 
Ozzy would become an even bigger star than he was with 
Black Sabbath. 

By 1980, Ozzy was signed to Arden's Jet Records, which 
was affiliated with Epic Records and Epic parent CBS /Sony. 
(Sony Corp. purchased the CBS Records Group in 1988 and 
renamed the company Sony Music Entertainment. When 
Ozzy parted ways with Jet in the early '80s, he remained 
signed to Epic.) 

MAYHEM AND DEBAUCHERY 
If Black Sabbath was known for mayhem and drug- and 

alcohol- induced debauchery, the solo Ozzy booted his repu- 
tation up to an even more outrageous level. With the help of 
Sharon, Ozzy assembled a backing band, and his first solo 
album, "Blizzard of Ozz," was released in 1980. The album 
(which included signature song "Crazy Train ") and support- 
ing tour were hits. 

"I first met Ozzy at a recording studio in England in 1979 
(Continued on page 44) 
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or 1980, when he was recording his [debut] solo album," says 
Harvey Leeds, Epic senior VP of artist development and mar- 
keting. "Ozzy was sitting outside on the grass, and I remem- 
ber he pulled me into the studio because he couldn't wait to 
play me his new songs. I remember hearing [ "Blizzard of 
Ozz "] tracks 'Mr. Crowley' and 'Crazy Train' for the first time 
and thinking that this was the greatest music in the world 
and it would become an instant classic." 

"Blizzard of Ozz" also sparked the creative songwriting 
partnership of Ozzy and guitarist Randy Rhoads -whom 
many consider to be one of rock's greatest guitarists -and 
bassist Bob Daisley. 

By 1983, Sharon had fully taken the reins of Ozzy's career 
by becoming his manager. But to do that, she had to buy out 
Ozzy's management contract from her father at a reported 
cost of $1.5 million. The deal caused a bitter rift between 
father and daughter, and they remained estranged for almost 
20 years until they reconciled last year. 

MADMAN TO STATESMAN 
It was during the "Blizzard of Ozz" era that Ozzy's repu- 

tation as the ultimate "madman of rock" took on a life of its 
own. It was fueled by Ozzy's antics, including an infamous 
1981 incident in which he bit off the head of a live dove dur- 
ing a meeting with record -label executives. 

"I wasn't there," Epic's Leeds says, "but it was literally the 
'bite heard around the world.' Within moments of that hap- 
pening, everyone at the company knew that there was an 
artist named Ozzy Osbourne at the label." 

Later that year, Ozzy's second solo album, "Diary of a 
Madman," was released. It was another hit. 

But more controversy followed during the Diary of a Mad- 
man tour. In 1982, Ozzy bit the head off a live bat that was 
thrown onstage during one of his concerts. (Although, in 
this instance, Ozzy has said he thought the bat was fake.) 
That same year, he was arrested for urinating on the Alamo 
memorial shrine in San Antonio. Ozzy was banned from per- 
forming in San Antonio for several years afterward. 

Then on March 19, 1982, tragedy struck when Rhoads was 
killed during an airborne joy ride that ended when his plane 
crashed into a house. The accident also killed pilot Andrew 
Aycock and Ozzy's hairdresser, Rachel Youngblood. Ozzy, who 
was not in the plane, saved the life of a man who was in the 
house at the time -a fact that often gets buried under the 
negative stories about the rock star. 

"Ozzy has an uncanny ability to spot 
new talent. He always interested in 

the underdog." 
-STEVE BARNETT, EPIC RECORDS 

If Rhoads' untimely death was Ozzy's low point that year, 
his marriage to Sharon could be considered one of the high- 
lights of his life. The couple married July 4, 1982, in Hawaii, 
with drummer Aldridge serving as the best man. 

Throughout the '80s, Ozzy garnered more multi -plat- 
inum records and successful tours. But he was dogged by 
stints in rehab, hospitalizations for injuries and lawsuits 
against him claiming that his songs caused teenagers to 
commit suicide. None of the lawsuits were successful. 

The '80s marked Ozzy's first public reunion with Black 
Sabbath, when the band performed at Live Aid in 1985. The 
decade also ushered in the birth of Ozzy and Sharon's three 
children: Aimee in 1983, Kelly in 1984 and Jack in 1985. And 

tHE OSBOURNE'S 
OZZY SHARON AIMEE KELLY JACK 

Here's to the Next 35!!! 
Warmest Regards, 

Judi 

Ozzy made his feature -film debut in 1986, ironically playing 
a fundamentalist preacher in "Trick or Treat." 

In 1989, Ozzy had his first top 10 single on The Billboard 
Hot 100: "Close My Eyes Forever," a duet with Lita Ford, 
which reached No. 8 on the chart. 

In the 1990s, Ozzy was still producing hit records and 
tours. At a time when many of his peers were semi -retired 
or struggling to fill theaters and clubs, Ozzy was still draw- 
ing crowds to arenas. He had become an elder statesman 
of rock, but with a less controversial image than in the pre- 
vious decade. 

The man who had been reviled by so many critics and 
naysayers as a madman was taking on an air of mainstream 
respectability. 

THE ROCK DOESN'T STOP 
In 1994, Ozzy received his first Grammy Award for best 

metal performance with vocal for "I Don't Want to Change 
the World." 

In the early '90s, Ozzy was misdiagnosed with multiple 
sclerosis (MS), leading him to prematurely announce his 
retirement from touring. 

His 1992 No More Tours trek was one of his most suc- 
cessful, and a highlight was another Black Sabbath reunion 
at the tour's conclusion in Costa Mesa, Calif. 

When Ozzy discovered that he did not have MS, he dis- 
missed thoughts of retiring. He returned to touring in 1995; 
he called his comeback tour Retirement Sucks. 

"Ozzy puts on some of the greatest live rock'n'roll shows 
I've ever seen," Leeds says. "If he stopped touring, I don't 
know what he'd do with himself." 

In 1996, Sharon launched the successful annual Ozzfest 
tour, with Ozzy as the headliner. Ozzfest has since become the 
premier touring festival for heavy metal and hard rock acts. 

"Ozzy always takes care of his opening acts," Epic's Bar- 
nett notes. "He's had a great instinct for bands that are 
going to be big. He brought Incubus and Limp Bizkit out 
on the road before they became huge. He has an uncanny 
ability to spot new talent and nurture them. He's always 
interested in the underdog." 

The year 1997 marked another Black Sabbath reunion 
(with Bordin filling in for Ward on drums), and that sum- 
mer's Ozzfest tour featured Ozzy not only performing a solo 
set but also one with Sabbath. 

The next year, the reunited Black Sabbath continued its 
Ozzfest trek in Europe, and the band's "Reunion" album was 
released -the first in 20 years to feature all original mem- 
bers. The reunion continued in 1999, with the band featured 
on that year's Ozzfest. 

By the end of the '90s, the world got to know a kinder, 
gentler Ozzy. Weird animal incidents were behind him, and 
he appeared in such major- studio movies as "The Jerky 
Boys" and Howard Stern's "Private Parts." He later added 
to his filmography with cameos in "Little Nicky" and 
"Austin Powers in Goldmember." 

In 2000, Ozzy won another best metal performance Gram- 
my Award for Black Sabbath's version of "Paranoid" from the 
"Reunion" album. 

By this time, Ozzy had become so accepted by the main- 
stream that he was more likely to appear on TV as a harm- 
less jokester than as a self- destructive lunatic. 

It was around this time that an MTV show would change 
the singer's life forever. 

HIS HUMOROUS SIDE 
It may be common knowledge that "The Osbournes" TV 

series had its origins in the family's 2000 appearance on "MTV 
Cribs," a program that showcases the homes of celebrities. 

But what may not be widely known is that years before 
MTV labeled "The Osbournes" the world's "first reality sit- 
com," Ozzy had been toying with the idea of having a forum 
to show his more humorous side. 

According to Epic's Leeds, "The MTV show is a natural evo- 
lution of Ozzy wanting to show his comedic talents. He has 
said if he wasn't doing music, he'd want to be a stand -up 
comedian. We were even talking about doing a spoken -word 
comedy record about 10 years ago. Another idea he had was 
doing a parody of the movie 'My Dinner With Andre' called 
'My Dinner With Ozzy.' " 

MTV executive VP of series and movie development Lois 
(Continued on page 46) 
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Spotlight 
Osbournes 
Continued from page 44 

T H E O S B O U R N E S 

Clark Curren says that not long after the Osbournes' 
appearance on "MTV Cribs," she had dinner with the 
Osbourne family. 

"Sharon kept telling all these great stories about what their 
family life was like," Curren recalls. "And then she finally 
said, `Why don't you move in your cameras and film us for a 
regular series ?' From the minute we saw the first footage, 
we were amazingly entertained." 

Although daughter Aimee chose not to participate in the 
show, Ozzy, Sharon, Jack and Kelly became media darlings. 
What followed were numerous Osbournes merchandise 
items, endorsement deals and the family's ubiquitous media 
presence. Most observers believe that the show's impact has 
been far -reaching, not just on TV but in the broader pop 
culture. 

" `The Osboumes' [has] been a flash point for other celebri- 
ties to get their own reality shows," says Stan Soocher, Uni- 
versity of Colorado at Denver associate professor of music 
and entertainment studies. "Doing a reality show is no longer 
considered a bad career move. `The Osbournes' was the first 
reality series to show the inner workings of a dysfunctional 
but loving rock'n'roll family." 

MTV's Curren adds, "Ozzy has picked up more fans from 
both ends of the younger and older spectrum because of this 
show. MTV had more people tune into the channel who nor- 
mally wouldn't watch MTV if it weren't for the show. And I 

don't think Ozzy would've been invited to events with the 
president of the United States and the Queen of England if it 
weren't for the show." 

But with such massive success comes inevitable backlash. 
Critics have blasted the Osbournes for overexposing them- 

selves. A common complaint about "The Osbournes" is that 
the show has worn out its welcome with the public; critics 
point to its declining ratings as proof. 

MTV's Toffler says, "If we listened only to our critics, 
MTV wouldn't even be on the air. We listen to our audi- 
ence first and foremost, and they don't want `The 
Osbournes' to go away." 

The show's second season was criticized for being less 
humorous than the first. Heavy topics covered in the second 
season included Sharon's cancer treatment and Kelly lashing 
out from the pressures of fame and a new singing career. 

The third season will likely not shy away from Jack's recent 

"If Ozzy wasn't doing music, he'd 
want to be a stand -up comedian." 

-HARVEY LEEDS, EPIC RECORDS 

stint in rehab and Ozzy's ongoing struggle with drug and 
alcohol abuse. In July, the Osbourne family also lost long- 
time tour manager Bobby Thomson to throat cancer. 

MTV executives say that although Sharon decides what 
can and cannot be filmed for the show, the series is ultimately 
a collaboration between the Osbournes and MTV. 

MORE COMPLEX THAN HE LOOKS 
People in the industry who work with Ozzy often say that 

there is more to him than the mumbling, sometimes disori- 
ented rock star people see on TV. 

"Ozzy's a lot more intelligent than people think he is," 
Curren says. "He adores history, he reads a lot and he even 
listens to classical music." 

Toffler agrees. "He's not the kind of guy who sits at home 
and listens to heavy metal all day. He's everything he's 
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cracked [up] to be; he can be irresponsible and freewheeling, 
but he's also very traditional in a lot of ways," he says. 

Leeds adds, "He's a rock'n'roll animal, but he's also a char- 
itable, warm human being who's a loving father and hus- 
band." 

Michele Anthony, executive VP, Sony Music Entertainment, 
adds: "One of the things that make their family so strong is 
the fact that their strengths are complementary -with sales 
of over 35 million records as a solo artist, there's no doubt 
that Ozzy is one of the most creative and popular artists in 
entertainment today, and Sharon's visionary approach to 
management has enabled her to set new standards of excel- 
lence in the entertainment business." 

People close to Ozzy note that his charitable side often 
does not win as much media coverage as the wild rock'n'roll 
stories about him. For example, Leeds recalls that at one of 
Ozzy's concerts, the singer met a wheelchair -bound fan who 
wanted to ride his wheelchair across the country but did not 
have enough money to do so. 

"Ozzy literally pulled money out of his pocket- hundreds 
of dollars -and gave it to the fan as seed money for his trip," 
Leeds says. "I always see Ozzy meeting with needy people." 

Ozzy has also donated his money, time and services to 
dozens of charities through the years, including the Inter- 
national Rett Syndrome Assn. Leeds, whose daughter has 
Rett Syndrome, a developmental disorder, says that one of 
his most treasured memories of Ozzy is of the rock star 
donating money he won in a lawsuit to go toward Rett Syn- 
drome research. "He told me he was doing it for my daugh- 
ter," Leeds says. "I was really touched." 

WHAT THE FUTURE HOLDS 
It's anyone's guess how long "The Osbournes" TV series 

will continue, but MTV's Curren says the network will keep 
doing the show as long as the family wants to. 

Toffler adds, "Ozzy may put on a tough façade publicly, but 
the truth is that when the family's away, he gets very lonely 
when he's not out on the road. The TV production crew has 
become like family to him. If anyone is pushing to do more 
episodes, it's probably Ozzy, because he's the one who miss- 
es the crew members the most when they're not there." 

Much has been said of the huge increase in payment the 
Osbournes (namely, Sharon) negotiated to keep their reali- 
ty show going. For the first season, the family was reported- 
ly paid $200,000. They reportedly received $2 million to $5 
million for the second season and approximately the same 
amount for the third. 

Factoring in merchandising and other deals related to the 
show, all told, the Osbournes could receive at least $20 mil- 
lion for their participation in the series, by one estimate. 

"The Osbournes are just exploiting the show's success for 
all it's worth," Soocher comments. "In entertainment, you 
want to go out while you're on top, but the fact that the 
Osbournes are overexposed won't hurt Ozzy in the long run. 
They'll stop doing the show when the ratings become an 
embarrassment for MTV or when Sharon thinks the show 
won't work for the family anymore." 

Toffler does not deny that the opportunity to make more 
money was one of the chief reasons why the series has con- 
tinued. But he explains, "It would've been disingenuous to 
abandon the show because it's not as lighthearted as the first 
season. The whole charm of the show is that this is a family 
that is by no means typical, but the audience relates to how 
they deal with life." 

No matter what the fate of "The Osbournes" is, the future 
for Ozzy looks busy indeed. 

He is writing music for a "Rasputin" musical, which Ozzy 
hopes to launch on Broadway at an undetermined date. Also 
in the works is a feature film based on his life. MTV 
Films /Paramount Pictures is said to be in the running to 
bring the movie to the big screen. 

And, of course, Ozzy will continue to tour the world. 
But the next chapter in Ozzy's recording career remains an 

open question. Earlier this year, Sharon announced that the 
Osbournes were leaving Epic /Sony and would explore new 
opportunities in the music business. 

Epic had no comment on either the departure or on how 
many albums Ozzy may still owe on his contract. 

However, Barnett says of Ozzy, "It's always a pleasure work- 
ing with him. He's got millions of fans around the world, and 
his legacy will be carried on for generations to come." 
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L J Music ourin 

Two New Venues Come To Nashville 
BY RAY WADDELL 

Recognizing a need on national and 
local levels, artist management execu- 
tives have undertaken two separate 
music venue projects in Nashville. 

The first is the Trap, which opened 
one year ago as a 1,000- capacity 
room across from Nashville's Titans 
Coliseum, owned in part by manag- 
er Ery Woolsey (George Strait, Lee 
Ann Womack). 

The second is an unnamed project 
for the city's Music Row area by Garth 
Brooks management -team execs Bob 
Doyle and Kelly Brooks, who are hop- 
ing to open in 2004. 

GOOD BUSINESS SENSE 

Agents and promoters are welcom- 
ing both projects. 

'We're supportive and pleased to see 
these types of developments," says Ron 
Baird, agent at Creative Artists Agency 
for such artists as Shania livain and 
Martina McBride. "We're always glad 
to see new venues and opportunities 
for an artist to perform." 

Baird adds that a manager entering 
the venue business makes perfect 
sense in today's environment. 

"To a great extent, the rule today is, 

`There are no rules,' " Baird says. "For 
a manager to be in the club business 
makes as much sense as an artist being 
in the record -label business. They both 
represent opportunity." 

Co -owned by Woolsey and restau- 
rateur Steve Ford, the Trap has host- 
ed many country music acts but has 
also booked such artists as Bob Dylan 
and Billy Bob Thornton. Nashville - 
based Outback Concerts promoted 
those shows, along with Dwight 
Yoakam, Delbert McClinton, Joe 
Nichols and Robert Earl Keen. 

"The shows I've brought in have all 
done well, starting with Bob Dylan last 
April that sold out in advance," says 
Darin Lashinsky, the talent buyer who 
handles the Trap for Outback. He says 
there has been a venue void in 
Nashville, particularly since the large 
rock room 328 Performance Hall 
closed a few years ago. 

Audiences have responded to the 
Trap, Lashinksy says. "Robert Earl 
Keen had the best hard -ticket date he's 
done in this town in a long time," he 
says. "We sold out that morning at 
1,300 tickets, and we probably could've 
done 500 -600 more if we hadn't got on 
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the radio and said it was sold out." 
Kelly Brooks, an integral part of his 

brother Garth's crack touring team, 
says he and Doyle are still very much 
in the design process of their project, 
which is being developed with Pino 
Squillace, former operator /partner of 
Nashville's defunct Cafe Milano. 

The target capacity of the enter- 
tainment and dining facility would be 
between 500 and 1,500. 

The project is located in the area for- 
merly occupied by the Castle Door, a 
showcase /private party facility they 
acquired for $1.8 million. 

'We've been looking at this project 
for close to two years, and we've had 
our eye on this piece of property," 
Brooks says. "It has a lot of plusses; it's 
accessible and close to downtown." 

The property is adjacent to the area's 
Roundabout Plaza, a large retail and 
office development currently under 
construction. 

VENUES NEEDED 

"It would be nice to bring live music 
back to Music Row," Brooks says. 
"There are not a ton of places to play 
in general [in Nashville]. We've talked 
to a lot of people, and hopefully this 
will help meet that need." 

Brooks says he and Doyle have been 
paying attention to what's been going 
on at the Trap -and elsewhere. "I've 
seen more shows in Nashville the past 
couple of years than the previous 12 

combined," he says. 
And what has he learned? "That 

there is unbelievable talent here, but 
also that there's an audience that 
wants more." 

The demise of the once -vital coun- 
try "honky -tonk" circuit has been well - 
chronicled (Billboard, Aug. 4, 2001), 
but Brooks says the new venue will 
host more than country music. 

"We're not going to limit the gen- 
res of music at all," he says. 'We want 
to make it as open as possible." 

Likewise, the venue will be available 
to outside promoters, as well as pro- 
moting and buying talent in- house. 
"We're wide open in terms of how 
we're going to do this," Brooks says. 

Baird believes the Doyle /Brooks 
project has great potential. "Being 
aware of the success they've had in the 
past, it's not a stretch to think they'd 
be successful in this endeavor." 

Lashinsky just likes seeing more 
venues in Nashville. "When I look at 
other cities with all these small, medi- 
um and large venues, Nashville is way 
behind," he says. "For every up -and- 
coming act that stops here, probably 
10 drive through. That 1,000 -capacity 
room is what's been missing." 

That the new room will be an open 
shop for promoters benefits both par- 
ties, Lashinsky adds. "Any venue ought 
to be happy for me to come in, take the 
risk and put thirsty people in there." 

Naming 
Rights 
Continued from page 1 

period, according to sources. 
But the deals have been chang- 

ing, with corporations seeking 
shorter terms and more opportuni- 
ties to profit directly from their 
investments. 

Further, recent corporate failures 
have forced venues to be more care- 
ful in wooing prospective partners. 

"Naming rights can be a 20 -year, 
30 -year investment, and compa- 
nies are taking a harder look at 
that," says Dave Groff, senior VP of 
corporate sales at the Glendale 
Arena in Glendale, Ariz. "Fewer 
companies can make 20- to 30 -year 
commitments." 

Groff is working with the Bon- 
ham Group -which specializes in 
selling building naming rights -to 
score a title sponsor for the Glendale 
Arena, which opens Dec. 26. 

To accomplish this, "people are 
thinking out of the box and think- 
ing of ways to drive value for spon- 
sors," says Dean Bonham, CEO of 
the Bonham Group. 

A few years ago, a sponsoring 
company was satisfied to see its 
name in lights on a building. That 
exposure, which included in -house 
corporate signage, presented enough 
benefits to appease sponsors in the 
past, naming -rights executives say. 

Now, as Bonham explains, venues 
must identify solid business oppor- 
tunities for sponsors in addition to 
offering standard signage packages. 

"We are finding ways to directly 
and measurably impact the bottom 
lines of these companies that are 
investing in partnerships," Bon- 
ham says. 

LOOKING FOR OPPORTUNITIES 
Dick Sherwood, president of 

Front Row Marketing Services (a 
naming- rights subsidiary of Corn - 
cast- Spectacor), is hunting for cor- 
porate partnerships at the Ottawa 
Civic Centre in Ontario; the Prince 
Georges Stadium in Bowie, Md.; 
and the Desoto Civic Center in 
Southaven, Miss. 

The key to talks, he says, is realiz- 
ing that "sponsors are looking to get 
a lot from their buildings. They want 
the luxury suite, tickets and signage. 

"But what you see, more often 
than not, is [that] they want a busi- 
ness opportunity," Sherwood con- 
tinues. "If they are a bank, they want 
all the bank accounts of the build- 
ing. If they are a telecom company, 
they want to be the building's tele- 
com provider." 

A possible business relationship 
that Glendale Arena can offer, Groff 
says, is incorporating a sponsor into 
the planned Westgate retail /apart- 
ment community that will eventu- 
ally surround the venue. Westgate, 
the developer that also worked on 
the Glendale Arena, can use con- 
struction materials from a home - 
improvement sponsor or offer office 
space to potential venue partners. 

Houston's Toyota Center, whose 
naming rights were sold by the Bon- 
ham Group in July, is gutting two of 
its luxury suites to make room for a 
display of a Toyota Tundra truck. 

"If you're sitting in the bowl [of 
the venue], you're going to see the 
truck," Bonham says of that value 
add -on for the car sponsor. 

A recent Dodge sponsorship went 
beyond the walls of an arena to 
impact host town Hidalgo, Texas. 
Global Entertainment Marketing 
Systems (GEMS) negotiated naming- 
rights deals for the city's Global Spec- 
trum- managed Dodge Arena. 

Different sections of the venue's 
parking lot are named after Dodge 
car models. The city's six Dodge 
dealers will be able to display cars 
in and around the building, GEMS 
VP Wayne Davis says. Plus, Hidal- 
go city officials are contracted to 
buy all of the city's vehicles from 
Dodge, a division of Daimler - 
Chrysler. 

"They want the whole `Dodge 
Country' thing," Davis says. "And 
[the arena] is the biggest thing there 
is [in Hidalgo]." 

Since AEG teamed with Home 
Depot in July 2002 on the Home 
Depot Center in Carson, Calif., 
AEG has committed to using the 
company's building materials. 
Likely future AEG projects include 
the construction of soccer stadi- 
ums in Washington, D.C.; New 
York; and Chicago. 

"It's a win -win for both parties," 
AEG chief marketing officer Shawn 
Hunter says. "We're obviously going 
to drive business through them." 

Today's corporations also are 
pushing for shorter -term deals, 
according to Davis and Sherwood. 
Signing onto 10 -year partnerships 
is becoming more attractive than 
the usual 20 -year arrangements, 
they say. 

"Companies have gone belly up- 
they want to make sure it's some- 
thing they can afford," Sherwood 
explains of the shorter terms. 

The Dodge Arena deal, for exam- 
ple, is for two five -year terms 
worth $200,000 annually. That's 
typical for secondary- market are- 
nas, which generally can pull 
$150,000 to $450,000 per year in 
title sponsorships. 

WARY VENUES 
Because of recent rocky sponsor 

relationships, venues are just as 
careful in bringing on board a nam- 
ing- rights partner. Firmly estab- 
lished companies are better picks 
than startups. 

Enron, Trans World Airlines and 
PSINet are among the companies 
that folded and left their sponsored 
venues -housing the Houston 
Astros, St. Louis Rams and Balti- 
more Ravens, respectively -in the 
lurch. Minute Maid, brokerage firm 
Edward Jones and M &T Bank have 
since taken over their respective 
sponsorship rights. 

"The dotcom era gave everyone 
cold feet," Davis says. "All those are- 
nas, like PSINet Stadium, had com- 
panies that were in and then they 
were out. So people are looking for 
more blue chips." 

Venues can also protect them- 

selves by doing background checks. 
"Much more research is being 

done today than five years ago," 
observes Bonham, who says his 
company was in talks with Enron 
for a building's naming rights just 
weeks before the public an- 
nouncement of the company's 
financial troubles. 

"We're much more cautious 
about companies we negotiate 
with," Bonham says. "We want clear 
evidence that the company has 
financial wherewithal." 

Bruce Eskowitz, president of 
national sales and marketing for 
Clear Channel Entertainment, says 
that "research and doing your 
homework are always important." 

CCE is searching for naming - 
rights partners for planned 
amphitheaters in Tampa, Fla., and 
Birmingham, Ala. 

But if names must be switched for 
venues, there is limited upheaval. 
Eskowitz says the public has become 
more tolerant of the process. 

In March, CCE rechristened its 
Glen Helen Blockbuster Pavilion in 
Devore, Calif., as the Hyundai Pavil- 
ion at Glen Helen. "People are used 
to naming rights," Eskowitz says. "It 
takes time to accept a new name, 
but people are quick today. A lot of 
the arenas and stadiums have been 
through renaming." 

Davis notes that Hidalgo resi- 
dents seem receptive to Dodge's 
beefy corporate presence in their 
town, explaining: "They are enam- 
ored of the fact that a national 
brand is coming into a community 
of their size." 
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zoo3 gilboard BOX CO R E ra CONCERT GROSSES 

VENUE/ GROSS/ ATTENDANCE/ 
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER 

LUIS MIGUEL AmericanAirlines Arena, 51252,133 16,601 NYK Productions 
Miami $82/570/$49 two sellouts 
Nov. 13, 15 

STAR 100.7 JINGLE BALL: BARENAKED Cox Arena, $902,538 9,870 House of Blues Concerts 
LADIES, MICHELLE BRANCH, JASON San Diego $225/559 sellout 
MRAZ, DIDO & OTHERS Dec. 5 

AEROSMITH & KISS, Palace of Auburn Hills, $829,399 11,056 Clear Channel 
PORCH GHOULS Auburn Hills, Mich. $150/$89.50/$55 15,064 Entertainment, Palace 

Nov. 30 Sports & Entertainment 

SHANIA TWAIN, EMERSON DRIVE American Airlines Center, $807,780 15,988 The Messina Group, 
Dallas $80 /$65/545/520 16,816 AEG Live 
Nov. 23 

SHANIA TWAIN, EMERSON DRIVE Kemper Arena, $724,091 16,141 The Messina Group, 
Kansas City, Mo. $80/$65/$45/$20 18,574 AEG Live 
Nov. 29 

SHANIA TWAIN, EMERSON DRIVE Toyota Center, $640,830 16,335 The Messina Group, 
Houston $80 /$65/$45/$20 17,198 AEG Live 
Nov. 21 

STAR 100.7 JINGLE BALL EVE: Cox Arena, $584,381 6,064 House of Blues Concerts 
COUNTING CROWS, SEAL, JEWEL, San Diego $225/$59 10,629 
DONNA SUMMER & OTHERS Dec. 4 

TOBY KEITH, TERRI CLARK Colonial Center, $442,165 10,103 Yarnell Enterprises 
Columbia, S.C. $46.50/536.50 sellout 
Nov. 28 

JOHN MAYER, THE THORNS Palace of Auburn Hills, $441,123 12,976 Clear Channel 
Auburn Hills, Mich. $35.50 sellout Entertainment, Palace 
Nov. 29 Sports & Entertainment 

JOHN MAYER, THE THORNS Allstate Arena, $429206 12,110 Jam Productions, House 
Rosemont, III. $35.50/$35 sellout of Blues Concerts 
Nov. 28 

LUIS MIGUEL The Arena at Gwinnett $402,400 5,824 NYK Productions 
Center, Duluth, Ga. $95/$80/$70/$40 sellout 
Nov 17 

ALAN JACKSON, JOE NICHOLS Palace of Auburn Hills, $389,874 12,562 Palace Sports & 
Auburn Hills, Mich. $45.50/$29.50 15,064 Entertainment 
Nov. 22 

TOBY KEITH, TERRI CLARK Big Sandy Superstore $362,520 7,722 Yarnell Enterprises 
Arena, Huntington, W. Va. $45.50/$35.50 sellout 
Nov. 29 

KISS 106.1 JINGLE BELL BASH: Tacoma Dome, $271,925 9,516 Jack Utsick Presents, 
MICHELLE BRANCH, SEAN PAUL, Tacoma, Wash. $45/$30 15,000 Touring Pro, Double Tee 
CLAY AIKEN, SIMPLE PLAN & OTHERS Dec. 7 Concerts 

AMY GRANT & VINCE GILL Jacksonville Arena, $259,854 4,867 Jam Productions, SMG 
Jacksonville, Fla. $75/$50/$40/$24.50 7,500 
Dec. 1 

MATCHBOX TWENTY, Teco Arena, $247,156 5,997 Fantasma Productions 
FOUNTAINS OF WAYNE Estero, Fla. $45/$35 sellout 

Dec. 4 

MATCHBOX TWENTY, The Pyramid, $219,370 6,051 Stone City Productions/ 
FOUNTAINS OF WAYNE Memphis $45/$35 6,550 Jack Utsick Presents 

Nov. 23 

TRANS- SIBERIAN ORCHESTRA World Arena, $215,653 5,425 House of Blues Concerts 
Colorado Springs. Colo. $52.50/$35 6,150 
Nov. 22 

KENNY ROGERS Budweiser Events Center, $212.152 4,799 in- house, 
Loveland, Colo. $60/$35 sellout Steve Litman Presents 
Dec. 4 

THE WHITE STRIPES, Paul E. Tsongaa Arena. S205,664 6,669 Clear Channel 
WHIRLWIND HEAT Lowell, Mass. $32.50 6,800 Entertainment 

Nov. 21 

THE MOODY BLUES Ruth Eckerd Hall, $199,768 2.001 in- house, 
Clearwater, Fla. $75/$54 3,288 two shows Fantasma Productions 
Nov. 2 

GOOD CHARLOTTE, GOLDFINGER, Long Beach Arena, $199,386 6,996 Goldenvoice, 
EVE 6 Long Beach, Calif. $28.50 11,700 Bill Silva Presents 

Nov. 28 

THE MOODY BLUES Paul E. Tsongas Arena, $198,778 4,240 Clear Channel 
Lowell, Mass. $50/540 5,778 Entertainment 
Nov. 30 

BLONDIE, HAPPY LIFE Shepherds Bush Empire, $198,576 4,000 3 A Entertainment, 
London (£117,016) two sellouts Jack Utsick Presents 
Nov. 25 -26 $50.87 

G3: JOE SATRIANI, STEVE VAI, Bell Centre, Montreal $195,434 4,435 Gillett Entertainment 
YNGWIE MALMSTEEN Nov. 7 ($261,548 Canadian) 5,000 Group 

556.04/541.10/536.99 /529.52 

JOHN MAYER, TEITUR John Labatt Centre, $194,526 6,490 House of Blues Canada 
London, Ontario ($256,560 Canadian) 8,404 
Nov. 3 $30.33 

THE WHITE STRIPES Roseland Ballroom, $193.170 6,931 Clear Channel 
New York $34/$30 two sellouts Entertainment 
Nov. 19 -20 

PHIL LESH & FRIENDS Riviera Theatre, $190,763 5,087 Jam Productions 
Chicago $37.50 7,500 three shows 
Nov. 19 -21 

3 DOORS DOWN Mississippi Coast $189,698 7,325 Clear Channel 
Coliseum, Biloxi, Miss. $29.50/$27.50 8,000 Entertainment 
Nov. 26 

LYNYRD SKYNYRD, .38 SPECIAL Pepsi Arena, $189,443 5,807 Upstate Ford Dealers 
Albany, N.Y. $37.50/$17.50 7,903 
Nov. 20 

GAITHER HOMECOMING Mobile Civic Center, $188,169 8,222 Clear Channel 
Mobile, Ala. $33.75/515.75 9,796 Entertainment 
Nov. 14 

MATCHBOX TWENTY, Cox Arena, $187,830 4,637 House of Blues Concerts 
FOUNTAINS OF WAYNE San Diego $50/$30 6,290 

Nov. 9 

THE MOODY BLUES Sovereign Center, $187,803 3,956 Clear Channel 
Reading, Pa. $57/$37 6,497 Entertainment 
Nov. 18 

THE MOODY BLUES City Center, $183,285 2,728 Clear Channel 
New York $85/$25 5,506 two shows Entertainment 
Nov. 25 -26 

TRANS -SIBERIAN ORCHESTRA 1st Mariner Arena, $182,405 4,884 Clear Channel 
Baltimore $42.50/$32.50 11,778 Entertainment 
Nov. 28 

pyright 2003, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville. 
Phone: 615 -321 -9171. Fax: 615 -321 -0878. For research information and pricing, call Bob Allen, 615 -321 -9171. 
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Music 
Haynes Readies 
For Yuletide Jam 

Warren Haynes- perhaps the 
hardest -working guitarist in the 
business, between Gov't Mule, the 
Allman Brothers Band and Phil 
Lesh & Friends -will reprise his 
Christmas Jam Dec. 20 for the 
15th year. 

Held at the Civic Center Arena 
in Haynes' hometown of Asheville, 
N.C., the loosely structured con- 
cert benefits Habitat 
for Humanity. 

"We started out in 
a little club, then 
moved to a bigger 
club, then the [2,400 - 
capacity] Thomas 
Wolfe Auditorium, 
and now the Civic 
Center, which holds 
about 8,000," Haynes 
says. He adds that 
this year's show is 

TOURS & SUCH: Travis begins a 
West Coast run Jan. 22, 2004, at 
the Orpheum Theatre in 
Vancouver. Pinnacle Entertain- 
ment books the band. 

Class Act Entertainment has 
signed outlaw Texas singer/ 
songwriter Billy Joe Shaver for 
exclusive bookings. 

On The 
Road.. 

By Ray Waddell 
rwaddell @billboard.com 

virtually sold out. 
This year's lineup also includes 

Greg Allman, John Bell, Funky 
Meters, North Mississippi Allstars, 
the Sonny Landreth Band, Stained 
Souls and Keller Williams. 

Among the special guests are 
Jeff Austin, Mike Barnes, Doug 
Belote, Sam Bush, John Cowan, 
Tinsley Ellis, Audley Freed, Col. 
Bruce Hampton, Jimmy Herring, 
Andy Hess, Dave Johnston, 
Michael Kang, Kevn Kinney, 
Danny Louis, Edwin McCain, 
Todd Nance, Paul Riddle and 
Dave Schools. 

HAYNES: CHRISTMAS JAM 
BENEFITS HABITAT FOR HUMANITY 

It's a diverse gathering, to say the 
least. "We've got rock, blues, funk, 
bluegrass, acoustic bands -we 
cover a lot of ground," Haynes says. 
"We like to do that to keep it fresh." 

Haynes plays the 9:30 Club 
Dec. 26 -27 in Washington, D.C., 
with Gov't Mule, then the Beacon 
Theatre Dec. 29, 30 and 31 in 
New York. 

Between the three bands and 
solo acoustic dates, he's not even 
sure how many shows he played in 
2003. "Sometimes it seems like I 

get off one bus and on another," 
Haynes muses. 

IMPRESSIVE FEAT: Cross Canadi- 
an Ragweed sold out Billy Bob's 
in Fort Worth, Texas, Nov. 28, 
with some 6,000 Ragheads in 
attendance. 

By the end of the night, Ragweed 
had broken Billy Bob's beer sales 
record by $3,000. Ragweed's New 
Year's Eve show is set for Saenger- 
halle in New Braunfels, Texas, with 
Wade Bowen and Stoney LaRue. 
CCR's new album, "Soul Gravy," will 
be released March 2, 2004, on Uni- 
versal South Records. 

THE ART OF COMPROMISE: The 
Assn. of British Concert Promot- 
ers has reached a compromise 
with the Performing Right Society 
regarding the tariff applied to 
classical concerts and recitals in 
the U.K., reports Lars Brandie, 
international editor for Billboard 
Bulletin. 

The agreement, announced Dec. 
4, ends a long- running dispute, 
which the ABCP last year referred 
to the U.K.'s Copyright Tribunal 
(Billboard Bulletin, Nov. 4, 2002). 

The PRS receives a fee from pro- 
moters, event organizers and, in 
some cases, venue owners, for 
large concert events that contain 
copyrighted material that the soci- 
ety controls. Under the new agree- 
ment, the PRS will receive a fixed 
rate of 4.8% of net box -office 
receipts from ticketed events, 
retroactive to July 1, 2003. A dis- 
counted rate of 4.5% will apply for 
prompt payments. 

The ABCP had opposed PRS' ini- 
tial rate proposal, which was to 
increase the tariff in annual incre- 
ments from the 2000 level of 3.3% 
to about 7.3% by 2007. 

The agreement was reached in 
mediation ahead of a potentially 
costly Copyright Tribunal hearing 
that had been set for Jan. 12, 2004. 
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Music R &6 /Hip -Hop 

Satellite Radio Gives Lyrics Free Rein 
BY RASHAUN HALL 

and GAIL MITCHELL 

Seeking every edge they can get 
over terrestrial radio, the satellite radio 
programmers 
XM and Sirius 
are touting the 
uncensored na- 
ture of several 
of their rap /hip- 
hop channels. 

"The popular- 
ity is not hard to 
imagine with the 
way hip -hop is 
part of the cul- 
ture, not only in 
terms of music 
but fashion, style 
and verbiage," 
says Steve Harris, 
VP of program- 
ming for Washington, D.C. -based XM. 

XM programmer Leo G says, "XM's 
Raw channel emulates the lifestyle by 
programming with a mix -tape men- 
tality. For those living the hip -hop 
lifestyle, mix tapes have become a form 
of promotion and marketing for record 
labels and new projects," he explains. 

"Raw exudes this, from the music to 
the on -air personalities to the produc- 
tion in between. There hasn't been 
anything yet that's crossed my desk 
that's too raunchy." 

TS, WE'LL PUT IT IN' 

That same phi- 
losophy is in play 
at New York -based 
Sirius, whose un- 
cut rap is featured 
on the Hip -Hop 
Nation channel. 

"A lot of DJs 
around the coun- 
try submit mixes," 
says Geronimo, 
Sirius program 
manager for 
rhythmic formats. 
"Everything you 
hear on -air is any- 
thing you would 
hear off the air in 

a normal conversation. That's all part of 
the idea of being uncompromised. We 
don't have to worry about angering 
sponsors; I don't have to look at any 
other station to see what it's doing. If it 
fits, we'll put it in, no matter what the 
lyrical content." 

The channels primarily target male 

eECEMBER20Bill rd HOT RAP TRACKS TM 2003 Billboard 

3 

Airplay monitored by t Nielsen 
Broadcast Data 
Systems 

TITLE IMPRINT /PROMOTION LABEL Artist 

1 2 

VI= NUMBER 1 =vf = t Week At Number i 

THE WAY YOU MOVE OutKast Featuring Sleepy Brown V 
ARISTA 

1 STAND UP Ludacris Featuring Shawnna V 
OISTURBING THA PEACEIDEF JAM SOUTH / IDJMG 

3 DAMN! YoungBloodZ Featuring Lil Jon v 
SO SO DEF /ARISTA 

4 HOLIDAE IN Chingy Featuring Ludacris & Snoop Dogg z 
DISTURBING THA PEACE/CAPITOL 

5 STUNT 101 G -Unit xz 
G-UNIT /SHADYANTERSCOPE 

6 6 CHANGE CLOTHES Jay -Z 9 
ROC- A- FELLA/DEF JAM /IDJMG 

8 RUNNIN (DYING TO LIVE) Tupac Featuring The Notorious B.I.G. Est 

AMARO/INTERSCOPE 

3 7 WAT DA HOOK GON BE Murphy Lee Featuring Jermaine Dupri s.7 

FO REEL/UNIVERSAVUMRG 

9 9 GET LOW Lil Jon & The East Side Boyz Featuring Ting Yang Twins ^a 
BME/TVT 

t 0 12 SLOW JAMZ Twista Featuring Kanye West & Jamie Foxx ^z 
ATLANTIC 

11 10 RIGHT THURR Chingy V 
DISTURBING THA PEACE/CAPITOL 

12 11 SUGA SUGA Baby Bash Featuring Frankie J V 
UNIVERSAL/UMRG 

13 13 GIGOLO Nick Cannon Featuring R. Kelly 5, 
NICK/JIVE 

14 16 SALT SHAKER Ting Yang Twins Featuring Lil Jon & The East Side Boyz as 
COLLIPARK/TVT 

15 21 THROUGH THE WIRE Kanye West ^a 
ROC- A- FELLA/OEF JAMADJMG 

6 18 MY BABY Bow Wow Featuring Jagged Edge V 
COLUMBIA/SUM 

7 15 ,,; PASS THAT DUTCH Missy Elliott V 
THE GOLD MINO/ELEKTRA/EEG 

8 19 GANGSTA NATION Westside Connection Featuring Nate Dogg ^a 
HOD- BANGIN /CAPITOL 

19 
- 

14 CLAP BACK Ja Rule 5, 
MURDER INC./DEF JAM / IDJMG 

20 17 CAN'T STOP, WON'T STOP Young Gunz R 
ROC -A- FELLNDEF JAMADJMG 

1 20 SHAKE YA TAILFEATHER Nelly, P. Diddy & Murphy Lee 'st 
BAD BOY /UMRG 

22 DOWN FOR ME Loon Featuring Mario Winans V 
BAD BOYAIMRG 

23 HOTEL Cassidy Featuring R. Kelly V 
FULL SURFACE/J /RMG 

f24 24 SHAKE THAT MONKEY Too Short Featuring UI Jon & The East Side Boyz 
SHORT /JIVE 

Z5 23 BAD BOY THIS BAD BOY THAT Bad Boys Da Band a 
BAD BOYNMRG 

uH{e 7hn n rracke audienne i- cnmoiled from 97 R &B /Hio -Hoo and 

57 rhythmic top 40 s ations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi- 

ence, computed by cross- referencing exact times of airplay with Arbitron listener data. v Videoclip availability. © 2W3, VNU Busi- 

ness Media, Inc. All ights reserved. 

listeners 18 -35 and also offer a vari- 
ety of special segments. Raw operates 
with six on -air personalities, includ- 
ing Leo G. 

PLENTY OF VARIETY 

In addition to a countdown show, 
Raw devotes an hour daily (9 p.m. -10 
p.m.) to playing hip -hop from a spe- 
cific region; its "On Blast" segment 
highlights newly released albums. 

More live broadcasts of hip -hop con- 
certs and other events are on Raw's 
agenda following its success in airing 
the D.C. stopover on the Def Jam 
Vendetta tour. 

Besides Hip -Hop Nation, Sirius' 
other genre- related channels in- 
clude Street Beat (rap hits), Back - 
Spin (old -school hip -hop) and Wax 

(mixes, remixes and freestyle). 
XM has eight urban channels alto- 

gether; two are devoted strictly to 
hip -hop: Raw, which plays contem- 
porary/new music, and The Rhyme, 
which focuses on classic hip -hop 
from the '80s. 

Sirius recently hosted Hip -Hop 
Appreciation Week, capped by a 
seven -hour broadcast sporting some 
of the biggest legends in the genre: DJ 
Red Alert, Grand Wizard Theodore, 
Mister Cee and Kurtis Blow. 

Regarding subscribers, XM will 
say only that it has more than 1 mil- 
lion subscribers; it does not give out 
individual channel numbers. And in 
a press release, Sirius said it has sur- 
passed 200,000 subscribers on its 
nationwide service of 60 commer- 

cial -free music streams and 40 -plus 
streams of news, sports and enter- 
tainment. However, both are united 
in their efforts to steal commercial 
radio's thunder. 

"With the way music sales have 
been, most of the labels- majors and 
indies -are looking for any possible 
way to expose their artists," Geronimo 
says. "We're looking to break new 
artists and give exposure to artists who 
may have trouble getting spins on 
commercial radio." 

Leo G. says that many traditional 
radio programmers think satellite 
radio won't work. "But the evolution 
of radio is inevitable, like with AM and 
FM back in the day. This is just a nat- 
ural evolution of what's to come. And 
there's not much to stop it." 

NuMillennium Bides Time 
Indie Distributor Works Toward Chart Breakthrough 

TWo- year -old NuMillennium 
"hasn't had that big hit yet," co- 
partner Hank Caldwell says. But the 
company is definitely working on it. 

A distribution company designed 
to assist the "small guys," NuMillen- 
nium is currently represented on 
the Top R &B/Hip -Hop Albums chart 
by rapper Cash Kola ( "Life in Gener- 
al" through Wonderboy) and R &B 
singer Kalvin Bishop ( "Do What I 
Gotta Do" on Briesia/Mokah). 

Caldwell is an indie label propo- 
nent who has held executive stints 
with Solar Records, Epic and Plat- 
inum Entertainment. His partners 
in NuMillennium are lawyer 
Kendall Minter and Ed Strickland 
(Tommy Boy, Chrysalis). 

"Between us, we've got 90 years 
in the business," Caldwell says. 
"There's no age limit on marketing 
and promotion, so we're trying to 
guide smaller labels in terms of 
those areas as well as company 
setup. We've found that most 
young labels are all dressed up and 
have nowhere to go. The one thing 
that kills them is their bank." 

NuMillennium has its own distri- 
bution deal through Koch and 

BISHOP: REPRESENTING NUMILLENNIUM 
ON THE CHARTS 

maintains offices in Atlanta and Los 
Angeles' Northridge neighborhood. 

NuMillennium focuses primarily 
on R &B and hip -hop and is cur- 
rently working with 10 labels, 
including Atlanta -based 
Briesia/Mokah. 
That is the pro- 
duction firm/ 
label operated by 
former Five 
Stairsteps mem- 
ber Keni Burke. 

Burke fin- 
ished Bishop's 
album in June; 
it was released 
in September. A 

Tricky (Britney 

Productions will provide marketing, 
promotion and creative support for 
projects by Camp 8, formerly known 
as the Gospel Gangstaz. H2O is cur- 
rently negotiating distribution for 
Camp 8 and other projects. 

By Gail Mitchell 
gmitchell @billboard.com 

Spears) remix of 
the single "Tell Me It's Alright" was 
recently serviced to radio. While 
"working to pay bills" before his 
album debut, Bishop sang backup 
for Bobby Brown and Whitney 
Houston. 

ON THE RECORD: Blackground 
Records/Universal isn't just ready- 
ing a new Toni Braxton album. 
The label is also prepping for the 
early second -quarter release of 
newcomer JoJo. The 13- year -old 
R &B singer is collaborating with 
some heavyweights, including 
Mike City and the Underdogs. She 
also does a mean cover of the 1993 
SWV hit "Weak." Lead single 
"Leave (Get Out)" goes to radio in 
early January 2004. 

Besides investing in Christopher 
"Play" Martin and Cheryl "Salt" 
James' rap/R &B stage production, 
"Rise" (Billboard, Dec. 6), New York 
Knicks guard Allan Houston is 

entering a joint venture with gospel 
hip -hop act Camp 8. Houston's H2O 

BEHIND THE MUSIC: Robert "EST" 
(aka Exotic Sound Teacher) Waller 
is on a roll. A principal writer for 
producer /songwriter Scott Storch, 
Waller is reaping kudos for his co- 
penmanship on Beyoncé's Bill- 
board Hot 100 -topping "Baby Boy" 
(nine weeks) and current single 
"Me, Myself and I." 

Signed to Notting Hill Music 
(ASCAP) since August, Waller was 
a member of '90s Philadelphia rap 
trio Three Times Dope ( "Funky 
Dividends ") before turning to 
songwriting full time. His credits 
include songs for Eve and Epic 
newcomer Sarai; he is currently 
working with Nona Gaye, Brandy 
and Morgan. Morgan is signed to 
Eve's Irving Wonder Records label 
through Aftermath /Interscope. 

A WONDERFUL TIME: Stevie Won- 
der's eighth annual House Full of 
Toys benefit is set for Dec. 20 at 
Los Angeles' Forum. For more 
information. call 310-330-2290. 
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Sales date compiled from a national subset 
panel of core R &B /Hip -Hop stores by Vs Nielsen 

SoundScan 
ARTIST Title 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

Q61 - __. NUMBER 1 /GREATEST GAINER : 1 Week At Number 

ALICIA KEYS J 55 2 /RMC u598 /IE9eI The Diary Of Alicia Keys 
51 54 51 SMOKIE NORFUL EMI GOSPEL 95088(9.98CDI Smokie Norful: Limited Edition (ER) 24 

1 ® 60 54 BABY BASH UNIVERSAL 001259/UMRGn298CD) Tha Smokin' Nephew 32 

2 1 1 JAY-Z RacA- FELLNDEFJAM O0152r /10JMG 18.9en298) The Black Album 1 53 36 35 LUTHER VANDROSS J 55711IRM0(18.98 CD) Luther Vandross Live: Radio City Music Hall 2003 6 

3 2 2 G -UNIT 0-UNIT/SHADY 00159r/INTERS COPE 18.98/12.981 Beg For Mercy 2 54 56 - SOUNDTRACK ELEKTRA82925/EEG(18.98CO) Honey 54 

4, 5 5 OUTKAST ° ARISTA501W22.98CD) Speakerboxxx/The Love Below 1 al 82 - THE TEMPTATIONS MOmuWCHRONICIESE6718 ,NMEN.9L9911 The Best Of The Temptations:2Bti Century Mesters -The Christmas Collection 55 

5 4 3 SOUNDTRACK AMAR0001533MNTERSCOPE(12.98CO) Tupac:Resurrection 3 56 50 32 FABOLOUS DESERT STORM /ELEKTRA82324/EEG 118.98 CD) More Street Dreams Pt. 2: The Mixtape 9 

6 3 - MISSY ELLIOTT THE GOLD MIND /ELEKTRA62905 /EEO (12.98/18.981 This Is Not A Test! 3 ® 62 52 VICKIE WINANS VERITY43siezomBA111 .98/18.9e1(NJ Bringing It All Together 38 

7 7 

B 8 

9 12 

- 
7 

8 

LIL JON & THE EAST SIDE BOYZ BME237a/TVTI1 Lee co/ovol Part II 7 58 42 

1 59 49 

23 

42 

DAVE HOLLISTER GOODFELLAS/DREAMWORKS 001398/INTERSCOPE (18.98 CD) Real Talk 23 

5 

22 

LUDACRIS DISTURBING THAPEACE/ DEF JAM SOUTH 000930 /IDJMG18.98/12.981 Chicken "N "Beer 

CHINGY DISTURBING THAPEACE12978 /CAPITOL111.98/18.981 Jackpot 

MARQUES HOUSTON T.U.GJELEKTRA82035/EEGmace) MH 

2 60 51 43 RONALD ISLEY/BURT BACHARACH DREAMWORKSO °t00LINTERSCOPE(1898CO) Here I Am: Islay Meets Bacharach 

10 10 13 R. KELLY JIVE 55077/ZOMBA 118.98 CD) The R. In R&B Collection: Volume One 2 

63 
Alki.:= PACESETTER ---W- 

YAHZARAH THREE KEYS 22258 (12.98 CD) Blackstar 44 11 - 9 4 112 BAD BOY/DEF SOUL 00092r/UMR0 03.99/12.981 Hot &Wet 4 a) 96 

12 13 17 BEYONCE A2 COLUMBIA88388' /SONY MUSIC 112.98EOI18.981 Dangerously In Love 1 

76 81 EMINEM e 
WEB, AFTERMATH 493290 /INTERSCOPE18.98/12.981 The Eminem Show 1 

13 6 - NELLY FO REEL/UNIVERSAL Om88Y /LMRG(e.98/12.981 OaDerrtyVersions - The Reinvention 6 
63 39 49 MONICA J 20031 /RMG112.98/18.88) After The Storm 2 

CO 
'4+z HOT SHOT DEBUT J 

ELEPHANT MAN VP/ATLANTIC S38B1 /AG(14.98CD) Good2Go 
64 66 

14 
62 BLACK EYED PEAS ABM 00o888/1NTERSCOPEl12.CD) Elephunk 23 

68 68 95 JUSTIN TIMBERLAKE A3 JIVE 41823.20MBA112.98 /18.981 Justified 2 

15 20 14 WYCLEF JEAN YCLEF /J 55425 RMG I12.98/15.981 The Preacher's Son 5 
66 53 59 THE ISLEY BROTHERS FEATURING RONALD ISLEY DREAMWORKS450108 /INTERSCOPE11298/18981 Body Kiss 1 

16 15 12 JAGGED EDGE COLUMBIA8 7017 /SONY MUSIC 112.98EQ/18.981 Hard 1 

NAJEE N- COOED4248/WARLOCK118.9BCD) Embrace 67 
17 11 6 MICHAEL JACKSON MJJ /EPIC98998/SONY MUSIC (12.99/1 °.98) Number Ones 6 

89 75 JOSS STONE S -CURVE 4223/(9.98 COI [N] The Soul Sessions (EP) 68 
1B 19 18 ANTHONY HAMILTON so SOOEF52107 /ARISTA112.98CD) Cumin' From Where I'm From 6 

69 55 48 2PAC DEATH ROW 9530 /KOCH11598CD) Nu-Mixx Klazzics 5 

29 

20 17 

30 

19 

WHITNEY HOUSTON ARISTA5099611B.98CDI One Wish: The Holiday Album 19 
70 72 

11 
71 59 

55 

73 

RHIAN BENSON DKG71007ROP SAIL 1129BCD) [N] Gold Coast 45 

3 
VARIOUS ARTISTS COLUMBINUNIVERSAUEMI 20MBA90753/SONY MUSIC 11838EQCD) Now14 

JAHEIM DIVINE MILL 4S214IWARNER BROS. 118.98CD) Still Ghetto 
21 16 10 JA RULE MURDER INC /DEF JAM 0o1577 /IDJMG18.98/12.981 Blood In My Eye 1 fa 86 68 R. KELLY JIVE 5370yL0MBA(19.91DVD /CD) The R. In R &B: The Video Collection 31 
22 14 15 GERALD LEVERT ELEKTRA62903/EEO111.9W18.981 Stroke Of Genius 1 0 70 SMOKIE NORFUL EMI GOSPEL 2037419.98/10981 [N] I Need You Now 26 
23 25 26 MICHAEL MCDONALD MOTOWN000851 /UMRG (12.98CD) Motown 

81 
23 

67 FLOETRY DREAMWORKS 450313IINTERSCOPE 117.98 COI Floetic 4 
24 28 20 YING YANG TWINS COLLrPARK248O'RVT117.98CO) Me & My Brother 

74 69 
4 

NATALIE WILSON & SOP GOSPO CENTRIC 7005320MBA11298 /18.98) The Good Life 75 
25 26 

cal 34 

29 CALVIN RICHARDSON HOLLYWOOD 182351118.88001 2:35 PM 8 
83 SOUNDTRACK BAD BOY 000718 /UMRG18.98/12.98) Bad Boys II 1 

25 DWELE viROINeosls I99HCDl[w] Subject 
76 73 

20 
69 MYA A &M 00073NINTERSCOPE(12.98CD) Moodring 2 

27 22 21 LIL JON & THE EAST SIDE BOYZ BME2370/TVTn3.9Mn.981 Kings Of Crunk 
77 57 

2 

1 

0 98 80 !CALVIN BISHOP NUMILLENNIUM /BRIESIA13001IMOKAH(18.98CD) Do What I Gotta Do 70 
28 24 27 R. KELLY 2 JIVE 1181720MBA118.8BCOI Chocolate Factory 

-79 77 56 PROJECT PAT HYPNOTIZE MINDS 3809/STREET LEVEL 113.98 COI The Appeal Mix Tape 37 
29 23 9 AL GREEN BLUE NOTE 93556118.98CDI I Can't Stop 9 

64 

BEBE WINANS T. U. GJEPIC90718 /SONY MUSIC 112.98 Ell CD) My Christmas Prayer 80 

51 
30 21 

31 43 

33 

36 

LUTHER VANDROSS J51888/RMG 112.98/18.98) Dance With My Father F1'l, 
1 

2 
81 78 T.L GRAND HUSTLE/ATLANTIC 83850IA018 .9MI1.981 Trap 

CASH KOLA WONDERBOY/NUMILLENNIUM 8001/KOCH (17.98 CD) Life In General 

92 

57 

JS DREAMWORKa 450337INTERSCOPE 112.98 CD) Ice Cream 11 

22 
32 18 

33 30 

11 

39 

FLOETRY SOLJAZ/DREAMWORKS 001435/INTERSCOPE 118.08 COmVDI Floacism "Live" 11 91 

11 
83 87 ARETHA FRANKLIN AR'STA50174118,Nco) So Damn Happy 

DIRTY NFINITY /J PRINCE 42030/RAP- A -LOT4 LIFE 118.98 CD) Love Us Or Hate Us 

78 

79 

- 
72 

86 

DOTTIE PEOPLES ATLANTA INT'L 10279(8.98/13.98) Churchor' With Dottie 49 

1 

29 

9 

21 

3 

1 

34 27 

35 31 

36 40 

3,7 46 

38 45 

319 35 

40 33 

24 

31 

37 

44 

28 

34 

45 

DMX RUFF RYDERS /DEF JAMOB3389/IOJMG18.98/12.95) Grand Champ 1 
99 

14 ^'85 83 

1 
;1P86 79 

4 ? -87 80 

2 )88 71 

KEM MOTOWNOB7518/UMRS1598129Etw] Kemistry 
DAVID BANNER SRC/UNIVERSAL 00031r /UMRG18.w12.951 Mississippi: The Album 

50 CENT A° SHADY/ AFTERMATH4935M /INTERSCOPE19.98/12.981 Get Rich Or Die Tryin' ANITA BAKER ATLANTIC 7B20WRHIN0117.98CD) The Best Of Anita Baker 

BOW WOW COLUMBIA 87103/SONY MUSIC 111.98 EQ/18.98I Bow Wow: Unleashed BUBBA SPARXXX BEAT CLUB001147 /INTERSCOPE 112.98 CD) Deliverance 

LOON BAD BOY 000892/UMR0112.98CD) Loon CECE WINANS PURESPRINGSGOSPEUINO90381 /SONY MUSIC 111.98Ea/18.98) Throne Room 

JUELZ SANTANA ROC- A- FELLWDEF JAM OOO142 /IDJMG(0.98/12.9°I From Me To U WILL DOWNING GRP 000528/VG 112.98 CD) Emotions 9 (89 85 

1 
190 64 

77 

87 ASHANTI MURDER INCJDEF JAM 000143 IIDJMG18.98/12.98) Chapter II GINUWINE EPIC Mar/SONY MUSIC I12.98EW18.881 The Senior 

41 41 22 TOO SHORT SHORT /JIVE 53722/ZOMBAII8.98CD) Married To The Game 7 '91 90 61 SILK MLX121a7ru0ulDenesBCOI Silktime 30 

47 16 TIMBALAND & MAGOO BLACKGROUND /UNIVERSAL 001185/UMRG112.98CD) Under Construction Part Il ID42 16 GARY L. WYATT HR9198NJEW 118.98 CD) I Do Love You 63 

43 32 

2.4 37 

46 

40 

MARY J. BLIGE GEFFEN000958 /INTERSCOPE18.98/12.98) Love & Life 1 
93 70 

2 : 94 75 

65 

66 

KINDRED THE FAMILY SOUL HIDDEN BEACH/EPIC 88491/SONY MUSIC 113.98 Ea CDI [H] Surrender To Love 29 

1 ERYKAH BADU MOTOWN000739 /UMR0 (12.98 CD) World Wide Underground (EP) VARIOUS ARTISTS STAR TRAK51295 /ARISTA11198/18.981 The Neptunes Present... Clones 

45 48 47 MURPHY LEE FO REEL/UNIVERSAL 001132/UMRG 112.98 CO) Da Skool Boy Presents Murphy's Law 5 ,,95 67 74 TONI BRAXTON ARISTA 51899 118.98 CD) Ultimate Toni Braxton 43 

46 44 41 YOUNGBLOODZ SO SO DEF5O155/ARISTA(12.98/18.981 Drankin'Patnaz 1 96 BOYZ II MEN MOTOWN /CHRONICLES00wIIIUMEU1.0 COI 20th Century Masters :TheBestOfBoyzllMen -The Christmas Collection 96 

® 58 50 OBIE TRICE SHADY 001105 /INTERSCOPE(12.98CO) Cheers 3 74 76 KAREN CLARK- SHEARD ELEKTRA82894/EEG Imo CDI The Heavens Are Telling 44 

o65 60 ASHANTI THE INC./OEFJAM0O181VIDJMG112.98 CD) Ashanti'sChristmas 48 88 85 NAPPY ROOTS ATLANTIC 83848 /AO(11.98Ae.981 Wooden Leather 9 

49 52 53 SEAN PAUL A2 VNATLANTC83820 /AG112.98/18.981 Dutty Rock 4 THE JACKSON 5 MOTOWN/CHRONICLESmmm6'UME1119BCOI 20th Century Masters: The Best Of The Jackson5 -The Christmas Collection 99 

50 38 38 BAD BOY'S DA BAND BAD BOY O01118 /UMRG112.98CD) Too Hot For T.V. 1 VARIOUS ARTISTS COLLECTABLES 7828 114.98 CD) WDAS 105.3 FM: Classic Soul Hits Volume B 100 
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Sales data compiled from a national subset 
panel of core R &B /Hip -Hop stores by 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

Nielsen 
SoundScan 

Title ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

_.1: NUMBER I 'T'= 
THE TEMPTATIONS GDRDY /MaTOWN 635279/UME 2.9 .98 

25 Weeks At Number I 

Give Love At Christmas 43 
13 25 NAT KING COLE EMI-CAPITOL SPECIAL MARKETS 5772912 .98/5.981 Christmas Favorites 19 
-14 18 MAKAVELI A' DEATH ROW 63O12/KOCHU298/17981 The Don Killuminati: The] Da Theo 286 

146 2 LUTHER VANDROSS LV /EPIC57795 /SONY MUSIC 15.98E0/9.981 This Is Christmas 41 15 15 EMINEM 5 WEB /AFTERMATH 490629/INTERSCOPE16.98/1299) The Marshall Mathers LP 

4 ALICIA KEYS A4J20002/RMGn29B/18.98) Songs In A Minor 70 ; -16 9 BOB MARLEY AND THE WAILERS i' TUFF GONG/ISLAND 5489ogIDJMG(8.98/1298) Legend 370 

8 7 VARIOUS ARTISTS THE RIGHT STUFF 53041(7.98/11.981 Slow Jams Christmas Volume 1 43 - R. KELLY A' JIVE 41527/ZOMBAUt.98/17.981 12 Play 214 
6 MARIAH CAREY 4 COLUMBIA B 4222/SONY MUSIC In.98EW17.98) Merry Christmas 46 

3 - KENNY G A4 ARISTA18767112.SS/18.981 Miracles -The Holiday Album 45 O - THE TEMPTATIONS MOTOWNew717 /UME(3.98/6.981 Christmas Card 34 19 19 2PAC AMARU /JIVE4103620MeAI11.9W17.9B1 Me Aqainst The World 378 
7 5 JAY-Z FREEZE / ROC- A- FELLA5004o' /CAPITOLIe.98/12.981 Reasonable Doubt 307 -®e - B2K TU.GffPIC85856 /SONY MUSIC IBNEQCDI Santa Hooked Me Up (EP) 10 
8 3 AL GREEN A HI/THE RIGHT STUFF 30800/CAPITOL 110.98/17.981 Greatest Hits 446 21 16 MICHAEL JACKSON 1° EPIC 680 73/SONY music (12.98EW16.98) Thriller 278 
9 8 2PAC 5 AMARU/ DEATH ROW 490301 /INTERSCOPE119.98/24.981 Greatest Hits 259 22 21 BONE THUGS -N- HARMONY A' RUTHLESS/EPIC eS44U /SONY MUSIC00.98EO/15.98i E.1999 Eternal 300 

10 12 2PAC A H DEATH ROW 63006 /KOCHn298/24.98I All Eves On Me 400 23 13 MILES DAVIS A' LEGACY/COLUMBIA 84935/SONY MUSIC 17.98EW11.981 Kind Of Blue 221 
11 11 LUTHER VANDROSS SONY MUSIC SPECIAL PRODUCTS 52545/SONY MUSIC 18.9e EC) CD) Home For Christmas 2 "' 1 - KIRK FRANKLIN AND THE FAMILY GDSPD CENTRIC 72130110.98 /16.981 Krik Franklin And The Family Christmas 23 
12 14 KENNY G ARISTA 147531)2.98/18. HI Wishes 9 - JAY-Z 7 ROC-AFELL /DEF JAM 586396,1IDJMG 112.98/19.981 The Blueprint 59 

of Albums with the greatest sales gains this week. Catalog albums are 2 -year old titles that have fallen below No. 100 on The Billboard 200 or reissues of o der albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top R &B /Hip -Hop Albums and Top R &B /Hi -Hop Catalog Albums. Record ng Industry 
Assn. Of America (RIBAA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units (Platinum). RIAA certification for net hipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi - platinum level. For boxed sets, and double 
albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units (Oro). Certification of 200,000 units (Platino). 'Certification of 400,000 units (Muni- Pletinol. "Asterisk indicates LP is available. Most ape prices, 
and CO prices for BMQ and WEA labels, are suggested lists. Tepe prices marked ED, and all other co prices, ere equivalent prices which are projected fr m wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat - 
seekers this week. X indicates past Sr present Heatseeker title. ® 2003, VNU Business Media, Inc., end Nielsen SoundScan, Inc. All rights reserved. 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

TITLE 
ARTIST IMPRINT /PR MOTION LABEL 

Q 2 
1/' NUMBER 1 ag 

You Don't Know My Name 1 maw, I 26 24 
ALICIA KEYS I GI 

® Pass That Dutch 
MISSY ELLIOTT (THE GOLDMIND/ELEKTRAJEEGI 

® 50 Neva Eva 
TRILLVILLE COME/REPRISE/WARNER BROS.) 

2 1 Step In The Name Of Love 
R. KELLY JIVE 

ED 36 My Baby 52 45 
BOW WOW FEAT. JAGGED EDGE COLUMBI. SUM 

I Need You Now 
SMOKIE NORFUL EMI GOSP 

o 3 
.Walked Outta Heaven 

JAGGED EDGE ICOLUMBINSUMI 
0 28 . Gigolo ® 58 

NICK CANNON FEAT. R. KELLV INICK/JIVEI 

® Gangsta Girl 
BIG TYMERS FEAT. R KELLY ICASH MONEYNNIVERSAL/IIMRGI 

Q 4 

5 6 

The Way You Move 29 20 
OUTKAST FEAT. SLEEPY BROWN ARISTA 

® m 61 . In My Life 
JUVENILE FEAT. MANNIE FRESH CASH MONEY N MRG 

.Damn! 
r DUNGBLO00Z FEAT. UL JON ISO SO DEF /AASTAI 

30 25 . Come Over 55 53. 
AAUEAH IBLACKGROUNDNNIVERSAUGMRGI 

Touched A Dream 
R. KELLY (JIVE) o 8 (® 33 U Got That Love (Call It A Night) 56 55 

GERALD LEVERT ELMO G 

Suga Saga 
BABY BASH FEAT FRANKIEJ UNIVERSA MRG 

0 9 
Milkshake 

KELIS (STARTRAK/ARISTA) 
® 37 . Down For Me l® 71 

LOON FEAT MARIO WINANS MAO BOYNMRGI 

® Hotel 
CASSIDY FEAT. R. KELLY IFOU. SURFACE/J/RMGI 

8 5 Q 11 

10 7 

411) 12 

12 10 

Stand Up 33 34 
LUDACRIS DISTURBING THAPEACENEFJAMSOUTHROJMG 

Love You More 58 51 
GINUWINE EPIC/SUM 

Quick To Back Down 
BRAVEHEARTS ILL WIL COLUMBI' SUM . Read Your Mind 

AVANT (GEF EN) 

34 26 Clap Beck m 60 
JA RULE (MURDER INCJDEF JAM/ICING) 

I'll Be Around 
CEE -LO FEAT. TIMBALAND IARISTAI 

Stunt 101 35 38 
G -UNIT G-UNITBHADY /INTERSCOPE 

® Fallen l) 63 
MEA A &MYNTERSCOPE 

. Shake That Monkey 
TOO SHORT SHORT JIVE . Runnin (Dying To Live) 

TUPAC FEAT THE NOTORIOUS Si G. (AMARU /INTERSCOPEI 

.56 29 Thoia Thoing 
R KELLY (JIVE) 

61 43. One More Chance 
MICHAELJACKSON IEPIC/SUM) 

Holidae In 5'7 35 
CHINGY DISTURBING THA PEACE/CAPITOL 

Love Cells 62 49 
KEM KEMISTRY OTOWN MRG 

Backtight 
JAHEIM DIVINE MI ARNER BROS. 

ED 17 Me, Myself And I 38 32 
REVOKE ICOLUMBINSUMI 

. Knock Knock 
MONICA IJ/OMG) 

CD 64 Splash Waterfalls 
LUOACRIS IDISNRBINGTHAPEACE/OEF JAM SOUTH / MMRGI 

14 14 Wet De Hook Gon Be Q 41 
MURPHY LEE FO' RE NIVERSAL/UMRG 

. Gangsta Nation (3D 67 
WESTSIOE CONNECTION HOO- BANGIN' CAPITO 

® Love Angel 
JS DREAMWORKS 

ED 23 . Slow Jamz 
TWISTA IATLENT1C) 

40 40 Frontin' m 69 
PHARRELL FEAT. JAY -Z (STAR TRAK /ARISTA) 

Them Jeans 
MASTER P NOW NO LIMITNNIVERSAW MRG) 

m 21 Hey Ye! I m 54 
OUTKAST ARISTA 

Pop That Booty f) 66 
MARQUES HOUSTON T.U.GJELEKT - EG 

Think About You 
LUTHER VANDROSS J AMO 

17 15 More & More 
JOE (JIVE) 

Q -. Sorry 2004 
ROBEN STUDDARD IJ/RMGI 

m 73. Dirt Off Your Shoulder 
JAY -Z IROC-A- FELLVDEFJAMADJMGI 

cD 22 . Forthenight 43 42 
MUOIO DEFSODUIDJMG 

Getting Late 68 62 
FLOETRY SOW REAMWORKS 

Be Easy 
TI. GRAND HUE ATLANTIC 

19 13. Rain On Me 44 39 
ASHANTI (MURDER INCJOEFJAM/IDJMG) 

. Bed Boy This Bad Boy That 
BAD BOY'S DA BAND (BAD BOV/UMRG) 

69 68. Back In The Day (Puff) 
ERVKAH BADU (MOTOWNNMRGI D 31 Through The Wire 45 46 

KANYE WEST ROC -A -FE .EFJ. DJMG 

lir 
1111U 

Find A Way 
DWELE IRGIN 

m - What Would You Do 
SHADE SHEIST NATE DOGG B MARIAH CAREY BABY REE 

21 19 Get Low CD 52 
LIL JON & THE EAST SIDE BOYZ IBMEJIVTI 

The Set Up 
OBIE TRICE FEAT. NATE DOGG ISHADY/INTERSCOPEI 

m - She Is 
CARL THOMAS FEAT. LL COOL (BAD BOY/UMRGI 

® 27 Not Today (D 57 
MARY J.BUGE FEAT. EVE GEFFEN/INTERSCOPE 

Ill 
NKr 

Badaboom 72 59 
B2K FEAT. FABOLOUS .U.G PIC/SUM 

Comin' From Where I'm From 
ANTHONY HAMILTON SO SO DEF / ARISTA 

® 30 . Salt Shaker 48 47 
SING VANG ORNINS (COWPARKJIVT) 

111 Wonderful 
ARETHA FRANKLIN (ARISTA) 

73 74. Wanne Get 2 Know U 
G -UNIT FEAT. JOE IG- UNIT /SHADY /INTERSCOPE) 

24 18 Right Thurr 49 48 
CHINGY DISTURBING THA PEAC CAPITO 

Busted 74 72 
THE ISLEY BROTHERS DREAMWORKS 

A Million Ways 
WILLOOWNING GRP ERVE 

25 16 . Baby Boy 56 
BEVONCE FEAT SEAN PAUL COLOMBP SUM 

Rubber Band Man CD - 
TI. GRAND MUST ATLANTIC 

Freek -A -Leek 
PETEY PABLO(JIVE) 

Records with the greatest impressions increase. © 2003, VNU Business Media, Inc. All rights reserved. Compiled from a national sample of airpl y supplied by Nielsen Broadcast Data Systems' Radio 

Track service. 142 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross -referencing exact times of airplay with Arbitron listener data. 

This data is used to compile the Hot R &B /Hip -Hop Singles & Tracks chart 
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TITLE TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

TITLE 
ARTIST IMPRINT /PROMOTION LABEL ARTIST (IMPRINT /PROMOTION LABEL) 

1 43 . ,Or NUMBER 1 ;tr- 
One More Chance 2 WTUAt No. 1 30, 
MICHAELJACKSON EPI SUM 

Neva Eva 
TRILLVILLE (BME/REPRISEIWARNER BROS.) 

51 41 , Leave It All Behind 
SUNNY VALENTINE (DUNGEON RATZ/CAMPDAVIOI 

® 2 
.Read Your Mind 

AVANT GEFFEN 

27 24 
- 

Splash Waterfalls 52 40 
LUDACRIS DISTURBING TRAPEAC r EF JAM SO MRS 

Never Leave You - Uh Ooh, Uh Ooohl 
LUMIDEE UNIVER - MRS 

Q 5 
Walked Outta Heaven 28 20 

JAGGED EDGE ICOLUMBIASUM) 

. Holidae In 53 61 
CHINGY /DISTURBING THA PEACE/CAPITOLI 

Girlfriend 
B2K IT.U.GJEPIC/SUMI Q 7 Hearts On Fire GO - 

BIG ADVICE ELECTRIC MONKEY 

Slow Jamz 54 44 
TWISTA ATLANTIC 

Miss You 
AALIVAH BLACKGROUND UNIVERSA UMRG 

5 3 
The Way You Move/Hey Ya! 49 

OUTKAST FEAT. SLEEPY BROWN (ARISTA) 

. Salt Shaker 55 37 
YING YANG TWINS (COLLIPARK/MI 

Anything Goes 
CNN. WAYNE WONDER &LONGS (REDSTAFVDEFJAMAICMDJMGI 

Q 6 
.F " "k It (I Don't Want You Back) 
EAMON JIVE 

(rÿ 51 Hotel 56 66 
CASSIDY FEAT R. KELLY FULL SURFAC 'MG 

Dude 
0EENINE MAN FEAT. MS THING SHOCKING VIBESNIRGIN 

Q 10 Me, Myself And I 32 S 
BEVONCE (COLUMBINSUMI 

Officially Missing You ® 75. 
TAMIA IELEKTRNTEGI 

Party & Bullsh'k 2003 
RAH DIGGA IFUPMODE/J/RMG1 

8 8 
Change Clothes 33 MI JAY -Z ROC.A- FELLNDEFJA IDJMG 

Quick To Back Down 58 63. 
BRAVEHARTS ILL WILL/COLUMBIA/SUM 

Hell Yeah 
GINUWINE FEAT. BABY EPI UM Q 28 

Cli - 
. Limbo Rock (Remixes) 34. 18 

CHUBBY C &OD ITEECI 

Head Busse m - 
LIL SCRAPPY IBME/REPRISEJWARNER BROS.) 

® Thugman 
TWEET FEAT. MISSY ELLIOTT (THE GOLDMINO/ELEKTRNEEGI 

Immaculate 56 
SURVIVAUST SLAVE 

® Damn! 60 32 
YOUNGBL000Z FEAT. LIL JON SO SO DEF ARISTA 

® Knock Knock 
MONICA J- MG al 17 . Stand Up 3 -5 23 

LUDACRIS (DISTURBING THAPEACENEFJAM SOUTIVI0JMG) 

111 Through The Wire m - 
KANVE WEST (ROC- A- FELLNDEFJAMADJMGI 

Secret Wars Pt. 2 
THE LAST EMPEROR (HIGHRISNREO PLANET/RAPTIVISM) 

12 13 Get Low ®0 LIL JON& THE EAST SIDE BOYZ BM I&II 
Learn Chinese 62 39 
JIN FEAT. WYCLEF JEAN RUFF RYDER IRGIN 

Suga Suga 
BABY BASH FEAT.FRANKIEJ UNIVERS- MRS 

13 4 Pass That Dutch e) E® MISSY EWOTT (THE GOLD MIND /ELEKTRANEGI 

I'll Be Around 63 33 
CEE -LO FEAT. TIMBALAND ( ARISTA) 

Ili Party To Damascus 
WYCLEF JEAN FEAT MISSY EW OTT (YCLEF /J/RMG) 

14 9 Stunt 101 39 45 
G -UNIT G -UNIT HADY INTERSCOPE 

® Get It On The Floor 64 46 
DM% FEAT WIZ BEATZ RUFF RYDER .EFJAM DJMG 

Dance With My Father 
LUTHER VANDROSS J AMO 

15 15 . Look Ya 
POP SHOP (GO GETTAI 

40) 29 Thoia Thoing 
R. KELLY IJIVEI 

l9 - Make U Mine 
FABOLOUS FEAT. MIKE SHORN (DESERT STORM/ELEKRWEEGI 

16 11 Clap Back/The Crown 4' 27 
JA RULE MURDER INCJDEFJ - DJMG 

® Gigolo CD - 
NICK CANNON EAT. R. KELLY NIC JIVE 

Light Your A On Fire 
BUSTA RHYMES STAR - ARISTA 

m 26 ® Stand Up In It 
THEODIS EALEY (IFGAM) 

CD -® Hey You! Shorty What's Yo Name? CD - 
COUAROGREENS FEAT. KAYLA (CHUCK NICE( 

I Do ( Wanne Get Close To You) 
SLW FEAT. P DIODE & LOON (NINE UVES/EPIC) 

18 19 (D - All Night Long 68 68. 
SEDUCTION WITH SADDLUB JENSTAII 

Summertime 
BEVONCE MUSIC WORLD COLUMBI. SUM 

CD 22 . Gangsta Girl 44 50 
BIG TYMERS FEAT. R. KELLY( CASH MONEYNNIVERSAWMRGI 

® Pop That Booty 69 55 
MARQUES HOUSTON IT ..U.GJELEKTRA/EEGI 

Frontin' 
PHARRELL FEAT. JAY-Z (STARTRAK/ARISTA) 

20 12 Runnin (Dying To Live) 45 42 
TUPAC FEAT THE NOTORIOUS B.I.G. AMARU/INTEBSCOPE 

Hot & Wet 70 43 
112 FEAT. LUDACRIS BAD BOY rEF SOU IDJMG 

No, No No 
JAE MILLI ANNA BLOW ' EPRIS ARNER BROS. 

21 16 Step In The Name Of Love 
R. KELLY (JIVE) 

Q - Badaboom m -. 
B2K FEAT. FABOLOUS IT.ILGJEPIC/SUMI 

Tonite, I'm Yours 
ZANE FEAT. TANK IPRIORITV/CAPITOU 

22 25 I'm Still In Love With You 47 59 
SEAN PAUL FEAT. SASHA P ATLANTIC 

® You'll Never Find (A Better Woman) 72 47 
TEEDRA MOSES FEAT. JADAKISS UM 

® Gangsta Nation 
WESTSIDE CONNECTION HOO.BANGIN' CAPITO 

® 64 Milkshake 
KELIS (STARTRAK/ARISTAI 

48 52 ® Forthenight 73 67 
MUSID IDEFSOUL/IOJMGI 

® Gots Ta Be 
52K ITU.G/EPIC/SUM) 

24 la 49 34 ® Down 74 53 
BOW WOW FEAT BABY COLUMBI UM 

® Love At 1st Sight 
MARY J. BUGEFEAT. METHOD MAN GEFFEN 

25 21 . Wat Da Hook Gon Be 0 - 
MURPHY LEE FO' REEWNIVERSAWMRGI 

® Thug Luv - 
UL' KIM FEATTWISTA QUEEN BEE/ATLANTIC 

® Nothins Free/I Don't Give A @#& °/a 

00BIE FEAT LIL JON & THE EAST SIDE BOYZ IBME/TVTI 

Records with the greatest sales gains. O 2003, VNU Business Media, .Inc. and Nielsen SoundScan, Inc. All rights reserved. Compiled by Nielsen SoundScan troll a national subset panel of core 

R &B/Hip -Hop stores. This data is used to compile the Hot R &B/Hip -Hop S7lgles & Tracks chart. 

Music 
Toronto's IRS 

Seeks U.S. Success 
Canada isn't known for home- 

grown hip -hop ... yet. That may 
all change with the help of IRS 
(Instinctive Reaction to Struggle). 

Slip -N -Slide founder Ted 
"Touché" Lucas will retain 100% 
ownership of the label, with Capi- 
tol providing promotion and mar- 

keting support. 
Capitol will also dis- 
tribute Slip -N -Slide 
catalog and new 
acts. The first new 
release will come in 
March 2004 from 
dancehall artist Don 
Yute. 

2004 releases by 
Trick Daddy and 
Trina will still be 
released through 
Atlantic. 

IRS: PUTTING CANADA ON THE HIP -HOP MAP 

The Toronto -based trio of MCs 
Korry Deez and Black Cat and 
DJ /producer T.R.A.C.K.S. is quickly 
staking its claim with debut album 
"Welcome to Planet IRS" (Avatar). 

"Hip -hop [in Canada] is influ- 
enced by various kinds of hip -hop 
down there - 
East Coast, West 
Coast, South," 
T.R.A.C.K.S. 
says. "So, Toron- 
to, Ontario, has a 
very eclectic vibe 
in terms of the 
music scene. 
You'll find that 
people here take 
influences from rhall @billboard.com 
various genres of 
music. That 
shows through in our music." 

"Welcome to Planet IRS" fea- 
tures Avatar labelmate Planet Asia, 
as well as fellow Canadian MCs 
Nish Rawks, Dan -e -o and Wio -K, 
among others. 

The group, which is signed to 
Universal Canada at home, re- 
leased the album stateside Nov. 4 
on Avatar. 

"Our A &R at Universal Canada 
went down to L.A. and met up 
with some people at Avatar," 
Korry Deez says. "They were real- 
ly interested in putting out our 
project. They were willing to put 
the dedication and work into get- 
ting it out." 

Black Cat adds, "They seem to 
understand that it takes a little 
while for us to break into the 
scene [in the U.S.I. It made us a 
little more comfortable knowing 
that they weren't expecting us to 
blow up overnight." 

NEW BREED: With 
the success of acts like Lil Jon & the 
East Side Boyz (Billboard, Dec. 13) 
and the Ying Yang Twins, TVT 
Records is on a roll. The New York - 
based indie has upped its hip -hop 
roster with the signing of Miami - 
based rapper Pitbull. 

Beats& 
Rhymes .M 

By Rashaun Hall 

SLIP -N- SLIDE'S NEW HOME: Slip -N- 
Slide Records and Films has inked 
a worldwide distribution deal with 
Capitol Records. The Miami -based 
label serves as home to Trick 
Daddy, Trina and Duece Poppi, 
among others. 

The Cuban -American MC, who 
was recently recognized in The 
Source magazine's Unsigned Hype 
column, will first be featured on 
"That's Nasty," a collaboration with 
Lil Jon and Lil Scrappy, from TVT's 
new "Crunk & Disorderly" compi- 
lation. His debut album will be 
released in 2004. 

BANNER GIVES BACK: David Ban- 
ner is giving back to the commu- 
nity with his Crank It Up contest. 
The Mississippi -based MC /produc- 
er is giving away five scholar- 
ships. Game pieces will be ran- 
domly placed within the first 
300,000 copies of his new album, 
"MTA2: Baptized in Dirty Water," 
due Dec. 23 (SRC/Universal). 

The five recipients will each 
receive $10,000 scholarships that 
can be used toward any post -high- 
school education including col- 
lege, graduate school, community 
college, trade or vocational 
school. If the winner does not 
plan to further his or her educa- 
tion, Banner has insisted that the 
prize be transferred to someone of 
the winner's choosing who does. 
All prizes must be awarded no 
later than Feb. 28, 2004. 
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Airplay monitored by z Nielsen 
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W TITLE 
3 PRODUCER (SONGWRITER) 

TRACKS.. 
ó 
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¿ Ñ 
á 2 

Artist 
IMPRINT /PROMOTION LABEL 

1 1 1 12 
-e NUMBER 1 =e= 5 Weeks At Number 1 

MIENTES TAN BIEN Sin Bandera 9 
A.BAQUEIRO.SIN BANDERA IL.GARCIAI SONY DISCOS 

1 

2 2 6 16 NOMAS POR TU CULPA Los Huracanes Del Norte 9 
LOS HURACANES DEL NORTE IS.SERNA DEL R101 UNIVISION 

2 

3 3 4 24 ANTES Obie Bermudez 9 
S.KRYS,J.SOMEILLAN IO.BERMUDEZ) EMI LATIN 

1 

4 6 3 18 HOY Gloria Estefan 9 
G.ESTEFAN,E.ESTEFAN JR.,S.KRYS (G.MARCO) EPIC /SONY DISCOS 

1 

5 4 2 14 TE NECESITO Luis Miguel 9 
LMIGUEL (J.LGUERRAI WARNER LATINA 

1 

6 

o 
5 5 15 AVE CAUTIVA Conjunto Primavera 9 

J.GUILLEN (R.GONZALEZ MORA) FONOVISA 
5 

9 7 11 LA PAGA Juanes 9 
G.SANTAOLALLA,JUANES (JUANES) SURCO /UNIVERSAL LATINO 

6 

o 
0 

8 14 10 LAGRIMAS DE CRISTAL Grupo Montez De Durango 9 
J. LTERRAZAS(HARRIS) DISA 

8 

13 15 10 ROSAS La Oreja De Van Gogh 9 
N.WALKER,LA OREJA DE VAN GOGH IA.MONTERD,X.SAN MARTIN ,P.BENEGAS,A.FUENTES,H.GARDEI SONY DISCOS 

9 

0 11 13 5 ME CANSE DE TI Obie Bermudez 
S.KRYS,J.SOMEILLAN (O.BERMUDEZ,GMARCO) EMI LATIN 

10 

11 10 10 10 QUIEN TE DIJO ESO? Luis Fonsi 9 
R.PERE (LFONSI,C.ORANT) UNIVERSAL LATINO 

10 

12 14 16 11 QUE TE RUEGUE QUIEN TE QUIERA Banda El Recodo 
A.LIZARRAGA,J.LIZARRAGA 10. ALVAREZ) FONOVISA 

12 

13 7 8 21 UN SIGLO SIN TI Cheyenne 9 
R.LTOLEDO (F DE VITA) SONY DISCOS 

1 

Q 18 21 4 TE LLAME Cristian 
R.PEREZ,R.LIVI IR.LIVI,R.PEREZ) ARIOLA /BMG LATIN 

14 

® 22 24 7 

KA GREATEST GAINER ((( ;,-A 

SI NO ME AMAS Ednita Nazario 9 
S WAANER,LLEVIN IL.FONSI,C.BRANT) SONY DISCOS 

15 

16 12 9 13 QUIERO PERDERME EN TU CUERPO David Bisbal 9 
K.SANTANOER,B.OSSA(K.SANTANDER) VALE /UNIVERSAL LATINO 

6 

o 
15 12 9 TE LLEVARE AL CIELO Mana 

FHER,A.GONZALE IFHER) WARNER LATINA 
12 

20 18 11 MAS QUE TU AMIGO Marco Antonio Solis 
M.A.SOLIS,H.PATRON,R.PEREZ IM.A.SOLISI FONOVISA 

16 

19 16 11 9 INOCENTE DE TI Juan Gabriel 
G.FARIAS (J.GABRIEL) ARIOLA /BMG LATIN 

11 

20 19 19 31 FOTOGRAFIA Juanes With Nelly Furtado 9 
G.SANTAOLALLA,JUANES (JUANES( SURCO /UNIVERSAL LATINO 

1 

® 
22 

27 22 4 A FUEGO LENTO Jennifer Pena 
K,SANTANOER,J.L.ARROYAVE (G.SANTANDER,J.LARROVAVE) UNIVISION 

21 

17 17 9 YA NO ME DUELE Victoria 9 
R.PERE,R.LIVI IR.LIVI,R.PEREZ) MEGAMUSIC /UNIVERSAL LATINO 

17 

o 26 26 5 CUIDARTE EL ALMA Cheyenne 
L.F.00HOA (M.DURANDEAU,C.ZALLES) SONY DISCOS 

23 

24 21 20 9 MI LIBERTAD Jerry Rivera 9 
R.SANCHE (P.AZEALE.CARRIZ0) ARIOLA /BMG LATIN 

20 

25 

o 
CD 

23 28 4 SOY UN NOVATO Intocable 
R.MUNOZ,R.MARTINEZ ILPADILLA) EMI LATIN 

23 

24 27 17 NO HACE FALTA Cristian 9 
E,ESTEFAN JR.,R.BARLOW ( E.ESTEFAN,JR.,R.BARLOW,N.TOVARI ARIOLA /BMG LATIN 

6 

28 25 6 EN EL SILENCIO NEGRO DE LA NOCHE Alexandre Pires 
J.REYES IESTEFANOI ARIOLA /BMG LATIN 

24 

28 25 30 5 ADICTO Enrique Iglesias 
E.IGLESIAS,C.SORINKIN IE,IGLESIAS,PBARRY,M TAYLOR( INTERSCOPE /UNIVERSAL LATINO 

25 

29 

o 
30 33 5 AQUI EN CORTITO Los Rieleros Del Norte 9 

LOS RIELEROS DEL NORTE (R.VILLARREALI FONOVISA 
29 

34 31 11 EN REALIDAD Jorge Luis Cabrera 
PCABRERA (M. R.DIAZI DISA 

25 o 
o 

33 29 12 UN AMOR PARA LA HISTORIA Gilberto Santa Rosa 
A.JAEN IY.HENRIQUEZI SONY DISCOS 

24 

38 40 8 MI GENTE A.B. Quintanilla III & Kumbia Kings Feat. Ozomatli 9 
A.B.QUINTANILLA III (A.B.OUINTANILLA III,A SIERRA,J.YAMAGUCHI,R. PACHECO ,J.PORELLGIRALDON.SEROUSSII EMI LATIN 

32 

33 31 36 5 ME VOY A IR El Coyote Y Su Banda Tierra Santa 
J.A.LEDEZMA IL ENRIQUE) EMI LATIN 

31 

34 

® 
29 32 12 CAUSAME LA MUERTE Los Tigres Del Norte 

LOS TIGRES DEL NORTE IJ.MEZA) FONOVISA 
16 

47 - 2 CORAZON DE PAPEL Julio Iglesias 
J.IGLESIAS,R.PEREZ,R.LIVI (R.LIVI,R.FERRO GARCIA,J.IGLESIASI SONY DISCOS 

35 

36 36 43 26 HOY EMPIEZA MI TRISTEZA Grupo Montez De Durango 9 
J.LTERRAZAS IJ.SEBASTIAN) DISA 

15 

37 37 23 23 ESTOY A PUNTO Bronco: El Gigante De America 9 
BRONCO IO.VILLARREALI FONOVISA 

7 

38 41 38 2 RIE Y LLORA Celia Cruz 
S.GEORGE IS.GEORGE,F. OSORI01 SONY DISCOS 

12 

39 

CD 

32 34 8, AMOR DE LOS DOS Vicente Fernandez With Alejandro Fernandez 
PRAMIREZ (G.PARRAI SONY DISCOS 

23 

46 - 2! ENAMORADA Noelia 
J.GAVIRIA,B.OSSA,F.TOBON (J.GAVIRIA,B.OSSA,FTOBON) FONOVISA 

40 

41 35 37 15 ME CANSE DE MORIR POR TU AMOR Adan Chalino Sanchez 9 
LE. PAYAN,M.SANCHEZ (M. MASS) UNIVISION 

18 

42 43 49 18 NINA AMADA MIA Alejandro Fernandez 9 
G.A.SANTIAGO IJ.MASSIAS) SONY DISCOS 

17 

43 

0 
42 45 4 LOCA CONMIGO Los Toros Band 

R.CAMASTA (W.BRAZOBANI UNIVERSAL LATINO 
42 

45 41 14 SOLO POR TI Soraya 9 
SDRAYA (SORAYA) EMI LATIN 

18 

o NEW 
11 

CEII RE -ENTRY 2 

47 44 35 15 

HOT SHOT DEBUT tIlt 
REGALAME LA SILLA DONDE TE ESPERE Alejandro Sanz 
A.SANZ,L.PEREZ IA SANZ) WARNER LATINA 

45 

SENTIMENTAL Joan Sebastian 
J.SEBASTIAN IJ.SEBASTIANI MUSART /BALBOA 

46 

PARA MORIR IGUALES Nico Flores Y Su Banda Puro Mazatlan 
N.SERRANO FLORES,E.MORALES (J.A JIMENE) RCA /ELMS LATIN 

26 

CD NEW 

CDREENTRY 

1 DALO POR HECHO Bronco: El Gigante De America 
BRONCO (N.URDUIZA,N.CONCHA) FONOVISA 

48 

2 AY AMOR Hector & Tito Featuring Victor Manuelle 9 
H. EL BAMBINO',N.NORIEGA (N.NORIEGA,H. "EL BAMBINO') VI 

48 

CD NEW 1 AMOR DESCARADO Los Tucanes De Tijuana 
M.QUINTERO LARA IMOUINTERO LARA,A.SLEYNGER,A.PENAI UNIVERSAL LATINO 

50 

Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. A panel of 100 stations (39 Latin Pop, 16 Tropical, 53 
Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions.= Records showing an increase in audience 
over the previous week. regardless of chart movement. A record wtlich has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg- 
isters an Increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played cm 
more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. v Videoclip avaliability. ©2003, VNU Business Media, Inc. All 
rights reserved. 
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TITLE ARTIST _- r,,w 
IMPRINT /PROMOTION LABEL I- It g 3 

TITLE 
IMPRINT /PROMOTION LABEL 

ARTIST 

1 1 MIENTES TAN BIEN 
SONY DISCOS 

SIN BANDERA Q 22 A FUEGO LENTO 
UNIVISION 

JENNIFER PENA 

2 2 TENECESITO 
WARNER LATINA 

LUIS MIGUEL Q 23 UN AMOR PARA LA HISTORIA 
SONY DISCOS 

GILBERTO SANTA ROSA o s LA PAGA 
SURCO /UNIVERSAL LATINO 

JUANES Q 24 CORAZON DE PAPEL 
SONY DISCOS 

JULIO IGLESIAS 

O 5 ROSAS 
SONY DISCOS 

LA OREJA OE VAN GOGH 24 21 YA NO ME DUELE 
MEGAMUSIC /UNIVERSAL LATINO 

VICTORIA o 7 QUIEN TEDIJO ESO? 
UNIVERSAL LATINO 

LUISFONSI Q 26 ENAMORADA 
FONOVISA 

NOELIA 

6 4 ANTES 
EMI LATIN 

OBIE BERMUDE Q 25 SOLO POR TI 
EMI LATIN 

SORAYA 

7 3 UN SIGLO SIN TI 
SONY DISCOS 

CHAYANNE © 29 REGALAME LA SILLA DONDE TE ESPERE 
WARNER LATINA 

ALEJANDRO SANZ 

O 14 SI NO ME AMAS 
SONY DISCOS 

EONITANAZARIO O - UNTEAMO 
WARNER LATINA 

LUIS MIGUEL 

9 8 eUIERO PERDERME EN TU CUERPO 
VALE /UNIVERSAL LATINO 

DAVID BISBAL Q 30 MI LIBERTAD 
ARIOLA /BMG LATIN 

JERRY RIVERA 

o 12 TE LLAME 
ARIOLA/BMG LATIN 

CRISTIAN Q - Y TODO QUEDA EN NADA 
SONY DISCOS 

RICKY MARTIN 

o 9 TE LLEVARE AL CIELO 
WARNER LATINA 

MANA 31 28 MIRAME.MIRATE 
SONY DISCOS 

NATALIALAFOURCAOE o I0 HOY 
EPIC /SONY DISCOS 

GLORIA ESTEFAN 32 31 YO LA AMO 
UNIVISION 

PEPE AGUILAR 

13 It FOTOGRAFIA 
SURCO /UNIVERSAL LATINO 

JUANES WITH NELLY FURTADO 33 27 QUITEMONOS LA ROPA 
ARIOLA/BMG LATIN 

ALEXANDRE PIRES 

Q 15 ME CANSE DE TI 
EMI LATIN 

OBIEBERMUDE 34 32 YTEVOY AOLVIDAR 
MEGAMUSIC /UNIVERSAL LATINO 

MARCO FLORES 

15 13 INOCENTE DE TI 
ARIOLA /8MG LATIN 

JUAN GABRIEL 35 34 NO ES LO MISMO 
WARNER LATINA 

ALEJANDRO SANZ o 17 CUIDARTE EL ALMA 
SONY DISCOS 

CHAYANNE 36 33 TODAVUA 
VIVA /UNIVERSAL LATINO 

LA FACTORIA 

o 19 EN EL SILENCIO NEGRO DE LA NOCHE 
ARIOLA /BMG LATIN 

ALEXANDRE PIRES 37 35 LA RDNA 
SONY DISCOS 

ANA GABRIEL 

0 18 NO HACE FALTA 
ARIOLA /BMG LATIN 

CRISTIAN Q - CERCA DE TI 
VIRGIN /EMI LATIN 

THALIA 

o 20 MAS DUETO AMIGO 
FONOVISA 

MARCO ANTONIO SOUS Q 39 HASTA DUE ME OLVIDE OE TI 
RPE / UNIVISION 

AREA 305 

20 16 ADICTO 
INTERSCOPE /UNIVERSAL LATINO 

ENRIQUE IGLESIAS Q - MORI 
J&N /SONY DISCOS 

TRANZA 

Ne 
r~ w 

= 3 5 

TROPICAL AIRPLAY 
Airplay monitored by 

Nielsen 
Broadcast Data 
Systems _ lc 

TITLE ARTIST -- -_ ti w 
IMPRINT /PROMOTION LABEL - 53 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

1 1 MI UBERTAD JERRY RIVERA 21 25 
ARIOLA /BMG LATIN 

HOY TE VI PASAR KIKO RODRIGUE 
OISCOMANIA 

2 2 HOY GLORIA ESTEFAN Q 22 
EPIC /SONY DISCOS 

DALE DON DALE DON OMAR 
VI 

3 3 LOCA CONMIGO LOS TOROS BAND Q 36 
UNIVERSAL LATINO 

LA PAGA JUANES 
SURCO /UNIVERSAL LATINO 

O 4 ME CANSE DE TI OBIE BERMUDE 24 26 
EMI LATIN 

VECINRA TITO NIEVES 
WEACARIBE /WARNER LATINA 

5 14 AY AMOR HECTOR& TITO FEATURING VICTOR MANUELLE Q 27 
VI 

PEDUENO DETALLE COSTA BRAVA 
EJR 

O 7 HERMANRA AVENTURA 26 21 

PREMIUM LATIN 
MASUCAMBA TEGO CALDERON 
WHITE LION /BMG LATIN O 8 ENAMORAME PAPI SANCHEZ 21 23 

J &N 
POLOS OPUESTOS MONCHYY ALEXANDRA 
JON 

8 5 A DONDE IRE HUEY DUNBAR 0 29 
SONY DISCOS 

TE NECESITO LUIS MIGUEL 
WARNER LATINA 

O 15 AMIGO MIO 
WEACARIBEANARNER LATINA 

TONO ROSARIO 29 21 LOCURA 
RCC 

PENA SUAZOY SU BANDA GORDA 

10 6 QUITEMONOS LA ROPA NG2 Q 30 
SONY DISCOS 

TE LLAME CRISTIAN 
ARIOLA /BMG LATIN 

11 12 INTENTALOTU JOE VERAS © 28 
JON 

TETRAtGOEL..IPAPICHULOI ELCHOMBO 
MUSART /BALBOA O 13 DOCTOR 

JON 
PUERTO RICAN POWER Q 31 AMOR AMOR 

TRESERRE/ARIOLA /BMG LATIN 
ROSELYN SANCHE FEATURING TESO CALDERON 

13 I6 ANTES OBIE BERMUDE Q 39 
EMI LATIN 

ROSAS LA OREJA DE VAN GOGH 
SONY DISCOS 

Q 18 VOY A TENER DUE OLVIDARTE ANDY ANDY Q 34 
SONY DISCOS 

TE LLEVARE AL CIELO MANA 
WARNER LATINA Q 35 EL ANO VIEJO CELIA CRUZ Q - 

SONY DISCOS 
SUENA LA BANDA GORDA 
MP 

16 19 RIE Y LLORA CELIA CRUZ Q - 
SONY DISCOS 

SI ME DEJAS NO VALE XTC 
24K 

17 17 MIENTES TAN BIEN SIN BANDERA Q - 
SONY DISCOS 

YO QUIERO BAILAR IVY QUEEN 
DIAMOND 

1S 11 SOY MUJER INDIA 38 38 
SONY DISCOS 

EL CUERPO ME FIDE ELVIS CRESPO & VICTOR MANUELLE 
SONY DISCOS 

19 20 YA NO ME DUELE VICTORIA Q - 
MEGAMUSIC; UNIVERSAL LATINO 

MIEN TE DUO ESO? LUIS FONSI 
UNIVERSAL LATINO 

20 10 ASITEAMO ELVIS MARTINS Q - 
PREMIUM LATIN 

TEEXITARE KAKOTEO MIX FEATURING DJ NELSON &VALERIE 
CUTTING 

tiw 
3 '.. 

REGIONAL MEXICAN 
Airplay monitored by 'y Nielsen 

Broadcast Data 
Systems Ne 

TITLE ARTIST -- w 
IMPRINT /PROMOTION LABEL --- _ 5 3 

AIRPLAY 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

1 

2 o 
O 
© 

I NOMASPORTUCULPA LOS HURACANES DEL NORTE 
UNIVISION 

21 23 TE METISTE EN MI CAMA 
DISA 

PALOMO 

2 AVE CAUTIVA CONJUNTO PRIMAVERA 
FONOVISA 

22 17 AMOR DE LOS DOS VICENTE FERNANDEZ WITH ALEJANDRO FERNANDEZ 
SONY DISCOS 

3 LAGRIMAS DE CRISTAL GRUPO MONTEZ DE DURANGO 
DISA 

23 18 PORQUE MEHACESLLORAR 
PLATINO / FONOVISA 

BRISEYDA 

4 QUE TE RUEGUE ODIEN TE QUIERA BANDA EL RECODO 
FONOVISA 

24 13 PASO A LA REINA 
DIVA 

CARDENALES DE NUEVO LEON 

5 SOY UN NOVATO 
EMI LATIN 

INTOCABLE Q 38 MAS TERCO QUE UNA MULA 
DISA 

GERMAN LIZARRAGA 

t 

O 
7 AQUI EN CORTITO LOS RIELEROS DEL NORTE 

FONOVISA 
Q 29 MERE EN TUS MANOS 

FREDDIE 
RAMON AVALA Y SUS BRAVOS DEL NORTE 

9 EN REALIDAD JORGE LUIS CABRERA 
DISA Q - ODIEN LAS OUIELE LOS BAZOS 

8 8 ME VOY AIR EL COYOTE SU BANDA TIERRA SANTA 
EMI LATIN 

Q 36 JUMBALAYA 
PROCAN /DISA 

K -PAZ DE LA SIERRA 

9 6 CAUSAME LA MUERTE LOS TIGRES DEL NORTE 
FONOVISA 

29 
21 DAMEPORMUERTO 

UNIVISION 
LUPILLO RIVERA 

10 11 HOY EMPIEZA MI TRISTEZA GRUPO MONTE DE DURANGO 
DISA 

I:) 25 BANDIDO 
FONOVISA 

ANA BARBARA 

11 12 ESTOY APUNTO BRONCO: EL GIGANTE DE AMERICA 
FONOVISA 

,Il 31 DEJENME SIESTOYLLORANDO 
FONOVISA 

LOS ANGELES DECHARLY 

12 

® 
10 ME CANSE DEMORIRPORTUAMOR ADANCHALINO SANCHE 

UNIVISION 
32 28 MATAME 

WEAMEXANARNER LATINA 
PESADO 

I9 MI GENTE A.B.GUINTANILLA III 8, KUMBIA KINGS FEATOZOMATLI 
EMI LATIN 

33 3o LAS HULAS DE MORENO ADÁN CAEN 

14 16 MAS QUE TU AMIGO MARCO ANTONIO SOLIS 
FONOVISA 

Q 40 DE UN RANCHO AOTRO 
EMI LATIN 

DUETO VOCES DEL RANCHO 

15 15 PARA MORIR IGUALES NICO FLORES Y SU BANDAPUROMAZATLAN 
RCA /BMG LATIN Q 39 MIRJNERAL 

SONY DISCOS 
VICTOR GARCIA o 

o o 
o33 

22 DALO POR HECHO BRONCO: EL =ANTE DE AMERICA 
FONOVISA 

36 32 EN LOS PURITOS HUESOS 
DIVA 

LA ARROLLADORA BANDA EL LIMON 

34 AMOR DESCARADO LOS TUCANES DE TIJUANA 
UNIVERSAL LATINO © - SOLO LOS TONTOS 

LA SIERRA 
EL CHALINILLO 

24 SENTIMENTAL JOAN SEBASTIAN 
MUSART /BALBOA 

38 26 ACTOS DE UN TONTO 
FONOVISA 

CONJUNTO PRIMAVERA 

TE RETO A DUE ME OLVIDES JULIO PRECIA00 Y SU BANDA PERLA DEL PACIFICO 

RCA BRAG LATIN Q - WE ME LLEVE EL DIABLO 
O L .L. _ 

ADOLFO URIAS Y SU LOBO NORTENO 

20 20 APIERNASUELTA PEPE AGUILAR 
UNIVISION Q - NOPODRAS 

DISA 
CHONARAUZAY IA FURIA COLOMBIAN4 
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W ARTIST 
SoundSCaTI 

Title Y ÿ 
le 

cm 3 IMPRINT & NUMBER /DISTRIBUTING LABEL ._ n_ 

Y " 
LWaa 

=' ÿ 
o- 5 

o 
á o y 
Y W ARTIST TRIP 

í3.a 3 IMPRINT & NUMBER/DISTRIBUTING LABEL 

z 
á H 
á á 

1 1 

Ott NUMBER 1 2 2 Weeks At Number 1 

- 2 LOS TEMERARIOS Tributo Al Amor 
FONOVISA 3510050)6 19.98/13.98) 

1 

49 53 44 4 GRUPO MONTEZ DE DURANGO /CONJUNTO ATARDECER El Pasito De Durango 
LI DERES 95051011298 CDI 

44 

50 47 47 25 LOS CADETES DE LINARES 30 Inolvidables 
UNIVISION 310127/UG 19.98/13.981M 

5 

2 

It. GREATEST GAINER $` ' 
3 7 A.B. QUINTANILLA III & KUMBIA KINGS La Historia 

EMI LATIN 93490 (21.98 CD /0V0I 

1 

51 46 55 26 PEPE AGUILAR ColeccionDeOro 
MUSART 2891/BALBOA 112.98 CDI 

30 

52 42 34 7 JUAN GABRIEL Inocente De Ti 
ARIOLA 56423/BMG LATIN (1738 CD) 

21 

3 3 4 6 MARCO ANTONIO SOLIS La Historia Continua... 
FONOVISA 350953/U6116.98 CD /DVDI 

1 53 49 49 16 LOS ACOSTA En Vivo Vol.1 
DISA 726992 113.98 CO /DVDI [e] 

13 

4 4 2 3 MANA Eclipse 
WARNER LATINA 61046118.98 CD) 

2 54 48 42 10 FITO OLIVARES 30 Exitos Inolvidables 
UNIVISION 310174/UG (998/1398) 

20 

5 7 7 8 VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez 
SONY DISCOS 91088117.98 EQ CD) [M] 

4 CD 73 56 10 EL CHICHICUILOTE Yo Soy La Banda 
UUERES 950542 (12.98 CO) 

21 

6 6 6 81 JUANES Un Dia Normal 
SURCO 017532/UNIVERSAL LATINO /15.98 C011(14 1 

1 56 51 46 32 CUISILLOS Las Romanticas De Cuisillos 
MUSART 2709/BALBOA 16.98 CD) 

16 

7 5 11 .. LOS TIGRES DEL NORTE Herencia Musical: 20 Boleros Romanticos 
FONOVISA 350973/ÚG 1998/13981 

5 57 61 52 30 LOS PLAYER'S Ranchero De 
MUSART 2741 /BALBOA (12.98 CD) 

26 

8 8 

o 11 

5 1110 GRUPO MONTEZ DE DURANGO De Durango A Chicago 
DISA 724088 112.98 CDI 

- MANNY MANUEL Serenata 
UNIVERSAL LATIN0001626113.90 CD) [X] 

2 

9 

0 NEW 

59 52 

1 

45 8 

VARIOUS ARTISTS Navidad Caribena 
SONY DISCOS 9316319.98 ED CD) 

58 

LOS RIELEROS DEL NORTE Abriendo Caminos 
FONOVISA 350879/UG 19.98/12.98) [N] 

7 

1 RE -ENTRY 34 SOUNDTRACK Frida 
SG 474158/UNIVERSAL CLASSICS GROUP 11198 CO) 

4 
1D 9 8 p LUIS MIGUEL 33 

WARNER LATINA 60873 11898 CD) 

6 61 56 66 CARDENALES DE NUEVO LEON Paso A La Reina 
DISA 726990116.98 CD /OV01 

36 aill 12 9 7 SIN BANDERA De Viaje 
SONY DISCOS 70633 (1898 ED CO) [N] 

12 10 1 3 EDNITA NAZARIO Por Ti 
SONY DISCOS 70618 115.98 EU CDI [N] 

1 62 54 58 LOS ANGELES AZULES /LOS ANGELES DE GNARLY Encuentros De Angeles Vol. 1 

DISA 72704411198 CD) FN] 
7 

13 14 12 5 PEPE AGUILAR Con Orgullo Por Herencia 
UNIVISION 310167 /ÚG 19.98/11981 [Fr] 

7 63 74 59 DON OMAR The Last Don 
VI 450587 114.98 CDI [N] 

2 

14 13 14 15 CHAYANNE Sincero 
SONY DISCOS 70627 (16.98 ED CD) 

1 64 58 51 3 CONTROL La Historia 
EMI LATIN 90878 /1.98 CO1 [N] 

9 

o 35 

- ?NY PACESETTER @` 
10 5 VICO C En Honor A La Verdad 

EMI LATIN 90132 11198 CD) X] 
5 

65 64 67 57 SHAKIRA Grandes Exitos 
SONY DISCOS 87611115.98 EQ CO) 

1 

66 68 64 37 ALEXANDRE PIRES O Estrella Guia 
ARIOLA 506321BMG LATIN (16.98 CD) [X] 

12 

0 29 23 5 JULIO IGLESIAS Divorcio 
SONY DISCOS 93217 116.98 ED CD) 

16 67 59 61 52 VICENTE FERNANDEZ o Historia De Un (dolo Vo1.2 
SONY DISCOS 84282 110.98 E0/1598) [N] 

2 

17 17 24 33 JOAN SEBASTIAN Coleccion De Oro 
MUSART 12887 /BALBOA 18.9B/13.98)M 

14 68 57 63 85 CHAYANNE A Grandes Exitos 
SONY DISCOS 84667 11038 EQ/16.981 [NI 

1 

0 32 15 9 LOS ORIGINALES DE SAN JUAN La Historia 
EMI LATIN 91728 121.98 CD/D/01 [N1 

12 0 a : VARIOUS ARTISTS 20 Canciones Navidenas 
APONTE 78228 I1298 CD) 

69 

ED NEW 

°all HOT SHOT DEBUT Jj 
1 KINKY Atlas 

SONIC 360 30338/NETTW ERK 1998 CD) 

19 

70 66 69 MARCO ANTONIO SOLIS Tu Amor 0TuDesprecio 
FONOVISA 350840/UG (938/1598) 

1 

74 69 - ALEJANDRO FERNANDEZ Nina Amada Mia 
SONY DISCOS 70363 116.98 EG CD) 

22 

20 3 MANA Luna 
WARNER LATINA 61045118.90 CD) 

13 72 67 54 t1 OZOMATLI Coming Up (EP) 
CONCORD PICANTE 2210/CONCORD (6.98 CD) 

14 

21 19 19 26 AKWID A Proyecto Akwid 
UNIVISION 310155/1G 11198 CD) [NI 

7 

2 

73 63 68 47 ANTONIO AGUILAR Con Tambora 
MUSART 12708/BALBOA (5.98/1298) 

38 

0 RE -ENTRY 22 GILBERTO SANTA ROSA Solo Bolero 
SONY DISCOS 70371 (1598 EQ CD) 

40 22 23 26 19 CELIA CRUZ Exitos Eternos 
UNIVERSAL LATINO 000756 113.98 CO) 

4 0 REENTRY 14 LUNYTUNES & NORIEGA Mas Flow 
VI 409429 (14.98 CD) [N] 

11 23 26 17 10 CRISTIAN Amar Es 
ARIOLA 55195/BMG LATIN /7.98 CO) [N1 

24 20 22 18 LOS BUKIS 25JoyasMusicales 
FONOVISA 350995 /ÚG)9.98/13.90) [NI 

3 

LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS 

25 21 21 4 ALEJANDRO SANZ o No Es Lo Mismo 
WARNER LATINA 60516(109000I [N] 

2 

1 A.B. QUINTANILLA III & KUMBIA KINGS 1 CELIA CRUZ 1 LOS TEMERARIOS 

E%IT05 ETERNOS )UNIVERSAL LATINO) TRIBUTO AL AMOR IFONOVISA/UG) 26 16 18 3 MANA Sol 
WARNER LATINA 61011118.98 CD) 

16 IA HISTORIA (EMI LATINI 

2 cEUACRUZ 2 VICENTE Y ALEJANDRO EERNANDEZ 

HITS MI% (SONY DISCOS) EN VIVO: JUNTOS POR ULTIMA VF/ (SONY DISCOS) 

3 vARlousARrlsrs 3 LOS TIGRES DEL NORTE 

BACHATAHITS 2001 IJ &N /SONY DISCOS) HERENCIA MUSICAL 2080LEROSROMANQCOS IFONOVISAUG) 

27 

28 

25 32 23 LOS TIGRES DEL NORTE Herencia Musical:20 Corridos Inolvidables 
FONOVISA 350871N6 1998/13.981 

1 
2 MARCO ANTONIO SOUS 

LA HISTORIA CONTINUA... IFONOVISABG) 

3 MANA 
ECLIPSE (WARNER LATINA) 

22 25 57 PANCHO BARRAZA Las Romanticas De Pancho Barraza 
MUSART 2713/BALBOA 16.98 CD) [NI 

12 

29 33 31 24 LA OREJA DE VAN GOGH Lo Que Te Conte MientrasTe Hacias La Dormida 
SONY DISCOS 75451(1598 EG COI 

29 4! JUANES 4 COLA CRUZ 4 GRUPO MONTEZ DE DURANGO 

UN DIA NORMAL (SURCO /UNIVERSAL LATINO) REGALO DEL ALMA (SONY DISCOS) DE DURANGO A CHICAGO IDI5A) 

30 18 16 16 CONJUNTO PRIMAVERA Decide Tu 
FONOVISA 350875/U6 1998/163.98) [X] 

3 5 MANNY MANUEL 5 JERRY RIVERA 5 PEPE AGUILAR 

SERENATA (UNIVERSAL LATINO) CANTO A MI IDOLS . FRANKIE RUIZ IAR101A/BMG LATIN) CON ORGULLO POR HERENCIA IUNIVISIOWUG) 

31 36 20 6 LUIS FONSI Abrazar La Vida 
UNIVERSAL LATINO 001403(16.98CD /DVD) [NI 

3 6. LUIS MIGUEL 6 VARIOUS ARTISTS 6 JOAN SEBASTIAN 

33 (WARNER LATINA) NAVIOADCARIBENA )SONY DISCOS) COLECCION DE ORO )MUSART /BALBOA) 

32 30 35 30 DAVID BISBAL O Corazon Latino 
VALE 066090/UNIVERSAL LATINO /13.98 CD) [X] 

17 7 SIN BANDERA 7 WNYTUNES & NORIEGA 7 LOS ORIGINALES DE SAN JUAN 

DE VIAJE (SONY DISCOS) MAS FLOW (VI) LA HISTORIA (EMI LATIN) 

33 24 36 50 CELIA CRUZ Hits Mix 
SONY DISCOS 87607 111.98 ES CD) 

2 8, EDNRANAZAMO B DIVINO 8 AKWID 

PORT) )SONY DISCOS) TODO A SU TIEMPO (LUARI PROYECTO AKWID (UNM0)50/UG) 

50 71 3 VARIOUS ARTISTS Parranda Borincana 
DISCO HIT 70269 11198 CD) 

34 9 CHAYANNE 9 VABIOUSARTISTS 9 LOSBUMS 

SINCERO (SONY DISCOS) REGGAETONHITS 20041J &N/SONY DISCOS) 25JOYAS MUSICALES (FONOVISANG) 

35 37 37 41 A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS 4 
EMI LATIN 40514 116.98 CD) 

1 
1'C VICOC 10 VARIOUS ARTISTS 10 LOS TIGRES DEL NORTE 

EN HONOR A LA VERDAD )EMI LATIN) SALSAHITS 2004 (J &N/SONY DISCOS) HERENCIA MUSICAL 20 CORRIDOS INOLVIDABLES IFONOVISANGI 

36 40 29 6 CONJUNTO PRIMAVERA/PESADO Dos Romanticos De Corazon 
UNIVISION 310115NG 19.98/13981 

16 
111 JuuolcLESIAS 11 cELUCRIrz 11 PANCHO BARRAZA 

DIVORCIO (SONY DISCOS) LA MAS GRANDE HISTORIAJAMAS CANTADA (LIDERES) LAS ROMANOCAS OE PANCHO BARRAZA IMUSARTBALBOAI 

KINKY 12 VARIOUS ARTISTS 12 CONJUNTO PRIMAVERA 

ATLAS (SONIC 360/NETTWERK) MERENHITS 2004 (.18,61/SONY DISCOS) DECIDE TU IFQNOVISA/UGI 

37 31 27 3 ANA GABRIEL Dulce Y Salado 
SONY DISCOS 91087 113.98 EQ CDI 

27 
12 

38 38 30 4 LUPILLO RIVERA Live 
UNIVISION 310176/U619.98/13.98) 

26 
13 MANA 13 RANKING STONE 13 CONJUNTOPRIMAVERAPESA00 

LUNA (WARNER ATINA) CENSURADO WI) DOS flOMANTICOS OE CORAZON IUNIVISIONNG) 

39 41 38 16 INTOCABLE A Nuestro Destino Estaba Escrito 
EMI LATIN 90524 116.98 CDI 

1 

14, CRISTIAN 14 OLGA TANON 14 ANA GABRIEL 

AMARES (ARIOLABMG LATIN) APURO FUEGO (WEACARIBE/WARNEn LATINA) DULCE SALADO (SONY DISCOS) 

415 55 - 2 VARIOUS ARTISTS Bachatahits 2004 
J &N93177 /SONY DISCOS 115.98 EQ CD) 

40 
15 ALEJANDRO SANZ 15 CEDA CRUZ 15 LUPILLO RIVERA 

NO ES LO MISMO /WARNER LATINA) EL CARNAVAL OE IA VIDA RIDERESI UVE )UNIVISION/I6) 
41 28 28 3 LOS ANGELES AZULES /LOS ANGELES DE CHARLY Encuentros De Angeles Vol. 2 

FONOVISA 350653/UG 18.98/12.981 

28 
16, MADIA 16 TONO ROSARIO 16 INTOCABLE 

SOL (WARNERLATINAI AMIGO MIO: TONO Y SUS EROS AVEACARIBF/WARNER LATINA) NUESTRO DESTINO ESTABA ESCRITO )EMI LATIN) 

42 34 41 20 CELIA CRUZ Regalo Del Alma 
SONY DISCOS 70620 11598 EQ CD) 

1 

17' 

10 

LA OREJA DE VAN GOGH 

LO OOETE CONTE MIENTRAS TEHACIAS LA DORMIDA (SONY DISCOS) 

LUIS FONSI 

AGRAZAR LA VIDA ( UNIVERSAL LATINO) 

17 VARIOUS ARTISTS 17 LOS ANGELES AZULES/LOS ANGELES DE CHARLY 

BACHATAHITS 2003 (J &N/SONY DISCOS) ENCUENTROS DE ANGELES VOL 2 (FONOVISA//G) 43 43 43 12 JAE -P Ni De Aqui Ni De Alla 
UNIVISION 310168/UG 113.98 CD) 

25 
18 IBRAHIM FEARER 18 JAE -P 

BUENOS HERMANOS (WORLD CIRCUIT/NONESUCH/AG) NI DEAQUI NI DE ALZA (UNIVISIONNGI 44 27 50 29 RICKY MARTIN 4' Almas Del Silencio 
SONY DISCOS 70439117.98 ES COI 

1 

191 

2(11 

DAVID BISBAL 19 VARIOUSARTSSrS 19 BANDA EL RECODO 

CORAZON LATINO (VALE/UNIVERSALLATINO1 CONSPIRACION II: LA SECUELA (PIN/WNNERSAL LATINO) POR TI (FONOVISA/1.161 45 45 33 7 JERRY RIVERA Canto A Mi ldolo...Frankie Ruiz 
ARIOLA 90502/BMG LATIN 115.98 CDI 

33 

VARIOUS ARTISTS 20 VARIOUS ARTISTS 20 GRUPO MONTEZ DE DURANGO /CONJUNTO ATARDECER 

PARRANDA BORINCANA (DISCO HIT) 2004 ANO OE COTOS BACHATAS YMERENGUES IUNIVERSALLAPN01 EL PASITO DE DURANGO ILIDERES) eil RE -ENTRY 

47 39 

15 

40 68 

OBIE BERMUDEZ Confesiones 
EMI LATIN 84647 /14.98 CDI 

29 

1 =Albums with the greatest sales gains this week. Recording Industry Assn. Of America(HMAAI certification for net shipment of 500,000 album units ( Gold). RIM certification for net shipment of l mil 

lion units (Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi -platinum level. for boxed sets, and doubt* 

albums with a running time of 100 minutes or more, TheRIAAmultiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of10 ,000unís(Oro ). A Caeca 

ton of 200,003 units IPlatinol. A Certification of 400,000 units (Muni -Platino). *Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape picea 

named EQ, and all other CD prices, are equivalent prices, which are pro edad from 
_w_ 

h_o_ lesale prices. Greatest Gainer, shows chats largest unit increase. Pacesetter indicates biggestdercemage growth 

MANA Revolution De Amor 
WARNER LATINA 46566110.98/18.901 

48: 44 39 7 BANDA EL RECODO Por Ti 
FONOVISA 359085/ÚG 19.96/13981 [N] 

7 

easeeker Impact shows alhums removed from 
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CELIA'S SUPPORT: Pedro Knight, husba.d of late Cuban singer Celia Cruz, presented seven New York -area music stu- 
dents with scholarships from the Celia Cruz Foundation at the organization's first gala in New York. Knight is flanked by 
students from the Boys Harbo- Conservatory. Scholarships totaling $25,000 were given out. 

BMG Pacts With Bogotá's Channel 
BY GUSTAVO GOMEZ 

BOGOTA, Colombia -After finalizing 
a five -year distribution deal with Sony 
Music, BMG Colombia has launched a 
new partnership with Bogotá -based 
Channel Music. 

The agreement means that Channel 
becomes the sales and marketing arm 
of BMG in Colombia, under the super- 
vision of BMG Chile. BMG Colombia 
closed its offices here more than five 
years ago and turned over its distribu- 
tion to Sony. 

The Channel music company is 

mostly owned by Invernac, a media 
company owned by Grupo Bavaria that 
has a vast array of business interests. 

Channel Music is headed by man- 
aging director David González, who 
says that in addition to its BMG oper- 
ations, Channel will have the capaci- 
ty to sign its own artists and expand 
into different areas of the music busi- 
ness. 

"We are the exclusive representa- 
tives of BMG in Colombia, but we have 
our own music product," González 
says. "In the near future, aside from 
venturing into DVDs and concert pro- 

motion, we're also planning strategic 
alliances with other multinational 
labels." 

Channel's first signed act is Dr. Cra- 
pula, a rock/ska band that recently per- 
formed at Bogota's Rock al Parque fest. 
It already has its first album out, "Déle 
Vuelta al Disco." 

González expects to sign other local 
acts soon. 

BMG's association with Channel 
comes after six months of negotiations 
that have taken place since BMG's dis- 
tribution deal with Sony Colombia 
expired last summer. 

América Latina. 
NEWS FROM SOUTH OF THE BORDER 

In the Region: In a recently published study of piracy, 
the International Federation of the Phonographic 
Industry concluded that in Latin America, two of every 
three albums sold are pirated. In Colombia, 65% of all 
albums sold are illegal, while in Mexico, the percentage 
of illegal units sold is 68 %. The percentage of pirated 
product is even higher in Venezuela, at 75 %. Ecuador 
is at 90 %, Peru is at 98% and Paraguay is at 99 %. 

GUSTAVO GOMQ 

In Argentina: Journalists from around the country cast 
votes to determine the winners of the Clarín Awards, 
organized by Argentina's largest daily, El Clarín. The 
awards, which took place Nov. 25 at the Colón Opera 
House, honored 2003's most important artists in 
music, theater, TV, radio and film. Winners in the 
music category were Babasónicos (rock act of the 
year), Intoxicados (best new rock act), León Gieco 
(best pop act), Emme (best new pop act), Eduardo 
Falu (best folklore act), Horacio Salgán (best tango 
act) and Martha Argerich (best classical music act). 

MARCELO FERNANDAZ BITAR 

In Puerto Rico: In what has become a holiday tradition in 
Puerto Rico, Banco Popular de Puerto Rico broadcast its 
11th annual Christmas special Dec 7. Titled "Ocho 
Puertas" in honor of the popular nightclub that was 

home to numerous singer /songwriters in the '60s, '70s 
and '80s, it featured performances by veteran acts like 
Lissette, Chucho Avellanet, Danny Rivera, Andy Mon - 
tañez, Lucy Fabery, Nydia Caro, Glenn Monroig, Alberto 
Carrión and Reneé Barrios. Many of them made a name 
for themselves performing at Ocho Puertas. New fea- 
tured acts included Luis Fonsi, Michael Stuart and Viva - 
nativa. The special aired locally on six channels. In the 
U.S., it aired nationwide on Telemundo and PBS sta- 
tions. "Ocho Puertas" was available for sale as a CD/DVD 
pack the next day at banks and music stores. Proceeds 
will be donated to a benefit entity. RANDY LUNA 

In Mexico: Sergio Andrade, former manager /partner of 
singer Gloria Trevi, has been extradited from Brazil to 
Mexico to face kidnapping, rape and child corruption 
charges. After three years behind bars in Brazil, 
Andrade arrived in Mexico Nov. 29 and is now in a jail 
in Chihuahua. Singer Trevi and backup singer Maria 
Raquenel Portillo are also in the same jail awaiting 
trial on charges of child sexual abuse. Trevi, who was 
also jailed in Brazil, was extradited last year to Mexico 
along with her son, who was born in a Brazilian 
prison. The child's father is Andrade. Andrade was 
accused of sexual abuse by Karina Yapor, a young 
Mexican fan of Trevi's who joined the singer's 
entourage in 1994. LEILA COBO 

Music 
Madonna Scores 

Club Play Hat Trick 
In this issue, Madonna has three 

titles on the Hot Dance Club Play 
chart: "Me 
Against the 
Music" with 
Britney Spears 
(No. 2), "Nobody 
Knows Me" (No. 
4) and "Nothing 
Fails" (No. 30). 

This has not 
happened since 
the Feb. 9, 1985, 
issue, when U.K. 
trio Bronski Beat 
had three titles 
on that chart: 
"Smalltown Boy" 
(No. 2), "The Age 
of Consent" (No. 
20) and "Why" 
(No. 75). 

Additionally, 
"Nothing Fails" 
is Madonna's 
45th Club Play 
entry; "Nobody 
Knows Me" and 
"Me Against the 
Music" are her 41st and 42nd top 
10 hits on the chart. 

Do not be surprised if "Me Against 
the Music" reaches the chart's sum- 
mit. If this does indeed happen, it 
would be the Maverick/Warner Bros. 
artist's 30th No. 1 on the chart. 

Also worth noting is that Madon- 
na and Bronski Beat de- 

Palmer (now!) must snag a copy of 
"AIX Music Series Volume 2: Bring on 

the Night," which 
is sold at all U.S. 
Armani Exchange 
stores and online 
(Beat Box, Bill- 
board, Nov. 8). It 
includes "I Be- 
lieve" by the 
Absolute featur- 
ing Palmer. 

buted in the early '80s, 
when disco splintered 
into a variety of sounds. 
But unlike the U.K. trio, 
Madonna continually 
changes with the times. 

Her new EP, 
"Remixed & Revisited," 
which debuted at No. 

MIAMI -BOUND: 
The 19th annual 
Winter Music 
Conference is 
scheduled for 
March 6 -10, 
2004, at the 
Wyndham 
Resort in Miami 
Beach. For addi- 
tional info, visit 
wintermusic- 
conference.com. 

Running con- 
currently with 
the WMC, but not 

associated with it, is M3 (Miami, 
Music, Multimedia), a new conference 
being launched by journalist/Miami 
Master List mastermind David Prince, 
Mark Mangan and Sascha Lewis of e- 
mail publishing company Flavor Pill, 
Vickie Starr of independent market- 
ing company Girlie Action and event 

Beat 
Box.. 

115 on The Billboard By Michael Paoletta 
200 in the Dec. 13 issue, mpaoletta @billboard.com 
effortlessly intertwines 
rock and electronic. 
Could a full -on rock album be next? producer Carolyn Clerkson. For info, 

e -mail info@m3summit.com. 
RED- BLOODED WOMAN: In the latest 
"Queer Eye for the Straight Guy" 
news, Kylie Minogue is confirmed to 
shoot an episode of the hit Bravo/NBC 
series in New York the week of Dec. 
14. Expect the episode to air around 
the Feb. 10, 2004, releases of "What's 
That Sound" -the soundtrack to the 
reality show and Minogue's own 
"Body Lang' tage," both on Capitol. 

COMING OUT OF HIDING: Star 69 
recording artist Suzanne Palmer is 

putting the finishing touches on her 
much -anticipated album. The long - 
overdue set finds Palmer collaborat- 
ing with Orange Factory, Angel 
Moraes, Eric Kupper and Star 69 
owner Peter Rauhofer, among others. 

Those desiring a "classic fix" of 

CH- CH- CHANGES: After nearly 14 
years at MTV, Mark Doctrow has 
parted ways with the network. A 

staunch Madonna supporter, Doc - 
trow was the director /supervising 
producer of MTV news develop- 
ment. He can be reached at mark - 
doctrow @aol.com or 212 -675 -7747. 

TRACK OF THE WEEK LCD Sound - 
system creates the perfect party vibe 
on "Yeah" (DFA Records), which 
brings together "Disco Inferno " -shad- 
ed baselines, "HARRY. Radio" -hued 
percussion, acid house disorder and 
post -punk disaffected vocals. 

Additional reporting by Keith Caul- 
field in Los Angeles. 
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HOT DANCE 
SINGLES SALES TM 

Sales data compiled by 
Nielsen 
SoundScan 

TITLE Artist 
IMPRINT &NUMBER/DISTRIBUTING LABEL 

1 1 1 13 

Me NUMBER 1 =;ta 12 Weeks At Number 1 

RUBBERNECKIN' (PAUL OAKENFOLD REMIX) Elvis Presley 
BMG STRATEGIC MARKETING/RCA5421B/RMG 0O 

2 3 2 -, 4 (THERE'S GOTTA BE) MORE TO LIFE Stacie Orrico - 

FOREFRONT S292SNIRGIN 0 o 5 - 2 UMBO ROCK (REMIXES) Chubby C & OD Featuring Inner Circle sa 
TEEC 28106 O O 

4 2 - 2 BREATHE (REMIXES) Michelle Branch s2 
MAVERICK 47ñ89.M/ARNER BOOS. 

5 4 3 -2 SYMPATHY FOR THE DEVIL (REMIXES) The Rolling Stones 57 
ABKCO719669 O o NEW _i BABY, I'M IN LOVE (BORIS & BECK REMIX) Thalia 

EMI LATIN 38872NIRGIN O 

7 9 4 1 HAREDM (RaEMIX ©S) Sarah Brightman 

8 6 7 : YOU PROMISED ME (TU ES FOUTU) In -Grid 
BENZSTREET/WAAKO 75434/ZOO O O 

9 7 10 STUCK (THUNDERPUSS REMIX) Stacie Orrice 9 
FOREFRONT38869VIRGIN 0 

10 8 5 
OFcTFFIICIAL © MISSING YOU (REMIXES) Tamia sa 

11 10 6 I'M GLAD (REMIXES) Jennifer Lopez ^;z 
EPIC 79952/SONY MUSIC 0 O 

12 11 9 

e 17 8 

HOLLYWOOD (REMIXES) Madonna sa 
MAVERICK 42638WARNER BROS. O O 
ME AGAINST THE MUSIC Britney Spears Featuring Madonna st 

JIVE 57757/ZOMBA O 
14 14 19 THROUGH THE RAIN (HEX HECTOR/MAC QUAYLE REMIX) Wish Carey 5 

'. MONARC/ISLAND 063793/IDJMG 0 O 

15 12 11 A TOAST TO MEN (F * *K THE MEN) Willa Ford Featuring May sr 
LAVA 88255/AG O O 

16 13 22 ONE MORE CHANCE Michael Jackson 
EPIC 76802/SONY MUSIC O O o 22 13 ALL NIGHT LONG Seduction With Saddler 
JENSTAR 1384 0 

18 20 20 THE DISTRICT SLEEPS ALONE TONIGHT The Postal Service ^z 
SUB POP 76614 0 O 

19 15 14 PAVEMENT CRACKS (REMIXES) Annie Lennox 
J 55884/RMG 0 

20 16 . WAITING FOR YOU (REMIXES) Seal 
WARNER BROS. 42656 0 O 

21 18 - 3 THOIA THOING (SILK'S HOUSE REMIX) R. Kelly sa 
JIVE 57038/ZOMBA O 

22 19 TIME OF OUR LIVES /CONNECTED Paul Van Dyk Featuring Vega 4 sr 
MUTE 9225 O O 

23 21 BARRIER BREAK/SUBMISSION Dieselboy +Kaos 
SYSTEM 8010 O 

ED RE -ENTRY 3 GETRITDTOGETHER (REMIXES) Seal 

o RE -ENTRY :3 IF YOU'RE NOT THE ONE (REMIXES) Daniel Bedingfield ^a 
ISLAND 000243/IDJMG 0 O 

4 n I a . n an increase in t óns over previous week. r ardless F chart movement_ Compiled From a nabo 
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e..,_9 
9 

3 

10 10 

20 18 

® ® 19 

22 18 

23 ® 2 

ED III 5 

® NEW 

Airplay compiled by 
Nielsen 
Broadcast Data 

TITLE Systems 

IMPRINT & PROMOTION LABEL 
Artist 

NUMBER 1 4V 5 Weeks At Number 1 

SOMETHING HAPPENED ON THE WAY TO HEAVEN Deborah Cox 
J/RMf 

NEVER (PAST TENSE) The Roc Project Featuring Tina Arena 
TOMMY BOY SILVER LABEUTOMMY BOY 

ALONE 
ROBBINS 

Lasgo 

I BEGIN TO WONDER 
ULTRA 

Dannii Minogue 

YOU PROMISED ME (TU ES FOUTU) 
BENZ STREET/WAAKO /ZYX 

In-Grid 

GIA 
ULTRA 

Despina Vandi 

JUST THE WAY YOU ARE 
ROBBINS 

Milky 

BABY BOY 
COLUMBIA 

Beyonce Featuring Sean Paul 

SLOW 
CAPITOL 

Kylie Minogue 

APPRECIATE ME 
STAR 69 

IF YOU'RE NOT THE ONE 
ISLAND /IOJMG 

Amuka Featuring Sheila Brody 

Daniel Bedingfield 

Simply Red SUNRISE 
SIMPLYRED.COM/RED INK 

DEEPEST BLUE 
MINISTRY OF SOUND /ULTRA 

Deepest Blue 

CLOCKS 
CAPITOL 

Coldplay 

GIRLFRIEND 
YOU /ULTRA 

Robbie Rivera Presents Keylime 

AS THE RUSH COMES 
MINISTRY OF SOUND /ULTRA 

Motorcycle 

MY TIME 
EFFIN 

Dutch Featuring Crystal Waters 

ME AGAINST THE MUSIC 
JIVE 

Britney Spears Featuring Madonna 

MILKSHAKE 
STAR TRAK/ARISTA 

Kelis 

AT THE END 
MADE 

iio 

ROCK YOUR BODY 
JIVE 

Justin Timberlake 

ETRA 
Drunkenmunky 

Celia Cruz RIE Y LLORA 
SONY DISCOS 

SUNLIGHT 
ROBBINS 

DJ Sammy 

WHEREVER YOU ARE (I FEEL LOVE) 
ROBBINS 

Leave 
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ARTIST TI/le 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 

III -12r, NUMBER 1 ;fir 7 Weeks At Number 1 

MARIAH CAREY The Remixes 
COLUMBIA 87154/SONY MUSIC 

2 2 3 LOUIE DEVITO N.Y.C. Underground Party 6 
DEE VEE 0008/MUSICRAMA 

3 3 10 ENIGMA Voyageur 
VIRGIN 91929 

4 5 35 THE POSTAL SERVICE Give Up 
SUB POP 595 [N] 

© KINKY Atlas 
SONIC 3603033P/NETTWERK 

6 4 THE HAPPY BOYS Dance Party (Like Its 2004) 
ROBBINS 75041 [N] 

7 6 10 THE CHEMICAL BROTHERS Singles '93 -'03 
FREESTYLE OUST /ASTRALWERKS 92714'1/VIRGIN 

8 7 7 BASEMENT KAXX Kish Kash 
XL o 16 kw VARIOUS ARTISTS Christmas Remixed 
SIX DEGREES 1095 

10 8 MOBY 10:B Sides +DVD 
VS 27113 

5 VARIOU511 ARTISTS Verve //Remixed2 
ÿ VERVEE:424 G 

12 PRAFUL One Day Deep 
N -COOED 4244/RENDEZVOUS 

13 9 15 LOUIE DEVITO Louie DeVito Presents: UItra.Dance 04 
ULTRA1175 

14 12 10 PAUL OAKENFOLD Perfecto Presents... Great Wall 
SIRE/REPRISE 48558'NVARNER BROS. 

15 10 9 PAUL VAN DYK Reflections 
MUTE 9229' [N] 

16 17 UNDERWORLD Underworld 1992 -2002 
Je0 27175N2 

CEO 21 í34 VARIOUS ARTISTS 30th Anniversary Collection: Ultimate Disco 
MADACY 4981 

18 15 

19 14 

B 

12 

VARIOUS ARTISTS Ministry Of Sound: The Annual 2004 
ULTRA 1181 

BOND Bond: Remixed 
MBO /OECCA001117 /UNIVERSAL CLASSICS GROUP 

20 18 ® ERASURE Hits! The Very Best Of Erasure 
MUTE/SIRE 73991NVARNER BROS. 

(21 23 . ZOEGIRL Mix Of Life 
SPARROW 40546 [N] 

822 22 STEPHANE POMPOUGNAC Hotel Costes V.6 
PSCHENT/WAURAM 26996/M51 

20 18 BT Emotional Technology 
NETTWERK 30344 [N] 

NEW VARIOUS ARTISTS Bar Grooves: Escape Prive 
MOONSHINE 80213 

® ! N EW VARIOUS ARTISTS The Reindeer Room Vol. 2 
KRIZTAL 3020 

_ ace V. es. ga cease Ue ecb a meDe 5 eek. eg o c e e p na samp e o arp ay supp ie.. `le sen : roe. cast rata ysoems ne ro trot sernce. once stations a re e ectronica y monitor° ours a day, 7days a we k. SOngs ranked by number otdetecbons. Atitlewhich has he en on Ne chan/sr more an 20 weeks will generally not 
receive a bullet, even if it r_ hers an increase indetecaons. Titles below the top 15 are removed from the chart after 26 weeks. 07003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All Fights reserved. Electronic Albums with the greatest sales gains this week. Recording Industry Assn. Of America IMAM certification for net shipment of 500,000 album units ( Gold ).RIAAceraficason for net ship- 
ment of 1 million units lPlaiwml. RIAA certification for net shipment of 10 million units (Diemondl. Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and 
WEA labels, are suggested s. Tape prices marked ECI, and all other CD prices, are equivalent prices, which are projected From wholesale prices. [N] indicates pastor present Heatseeker tide. 02003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

o2 5 8 

11: NUMBER 1 tr 1 Week At Number 1 31 41 THE HURTING DEE VEE001 Mac Quayle Featuring Donna Delory 

BELIEVE TOMMY BOY SILVER LABEL 243I/TOMMY BOY Murk [Oscar G. & Ralph Falcon) 
n POWER PICK - BREATHE (REMIXES) MAVERICK 4289/WARNER BROS, Michelle Branch `r o9 16 °_ ME AGAINST THE MUSIC JIVE 57757 Britney Spears Featuring Madonna sd ® 39 

o5 10 E ARE YOU READY FOR LOVE SOUTHERN FRIED1177/ULTRA Elton John 28 25 20 JUST ABOUT HAD ENOUGH STAR 691268 Beat Hustlerz Featuring Thea Austin 

4 4 8 ' NOBODY KNOWS ME (P. RAUHOFER, ABOVE & BEYOND, MOUNT SIMS MIXES) MAVERICK PRBMO/rARRERBROS. Madonna 0 33 40 
-, 

FOREVER MIAOREAMWORL0005 Mia 

5 1 4 WAITING FOR YOU (THICK DICK, PASSENGERZ, 29 PALMS, D. CARTER) WARNER BROS. 42656 Seal 'gJt HOT SHOT DEBUT -4 ++ 

11 15 = STONED (DEEP DISH REMIX) ARISTAS60ro Dido N W NOTHING FAILS (REMIXES) MAVERICK 42682VVARNERBROS Madonna g 14 19 A THOUSAND BEAUTIFUL THINGS ( RAUHOFER, G &D, BIMBO JONES) JPROMOAMG Annie Lennox 31 21 12 12:j THIS BEAT IS TWISTED 50920 Superchumbo 

8 3 1 MILKSHAKE (X -PRESS 2 & DJ ZINC MIXES) STAR TRAKPROMO /AAISTA Kelis5 ®36 45 WA K ON BY DAYLIGHTPROMO/EPIC Cyndi Lauper o 15 18 LUCKY STAR XL 38878/ASTRALWERKS Basement Jaxx Featuring Dizzee Rascal ® 37 42 BEAUTIFUL OUTSIDE (MINGE BINGE & E- SMOOVE MIXES) MEAN RED PROMO Velocity Code 

10 12 13 -..:. - I'M WAITING VISHPROMO Aubrey Vs. Johnny Vicious 34 32 32 THIS IS MY HOUSE STAR691269 Peter Rauhofer o 16 17 YOU'RE SO BEAUTIFUL MERCURYPROMONN Donna Summer I® 42 - GET IT OFF (THAT KID CHRIS REMIX) J PROMO/RMG Monica 

12 7 3 FLY AGAIN (K &S PROJECT, R. ROSARIO, SCUMFROG, J. VASQUEZ MIXES) TOMMY BOYSILVERIABEL24z4'TOMMYSOY KristineW 9 CO NEW 1 GIVE IT UP ROBBINS72099 Kevin Aviance o 19 26 WONDERFUL (S. KLEINENBERG & D. AUDE MIXES) JPROMO/AMG Annie Lennox 37 27 22 12 JALEO (ROGER SANCHEZ REMIX) SONY DISCOS PROMO Ricky Martin o 23 28 ADDICTED (REMIXES) INTERSCOPE PROMO Enrique Iglesias 9 38 34 34 6 SYMPATHY FOR THE DEVIL (REMIXES) ABKC07I9666 The Rolling Stones .2 

15 6 2 BABY BOY (J. VASQUEZ & M. JOSHUA MIXES) COLUMBIA76867 Beyonce' 39 41 49 3 " YOU GOT ME ACT 20O2 Giovanna o 22 30 i RELEASE ME (RAUHOFER, MORRIS, CRUZ & BAGZ, MIDNIGHT SOCIETY) STAR691270 Industry 40 28 21 YOU PROMISED ME (TU ES FOUTU) BENZ STAEETNVAAK01543t2YX In -Grid o 
18 

20 25 1 BABY, I'M IN LOVE (BORIS & BECK, NORTY COTTO MIXES) EMI LATIN38872NIRGIN Thalia Q N W 
1'3 SLOW CAPITOL 53362 Kylie Minogue sa 

8 7 j MY LOVE IS ALWAYS UNCOMMON TRAX 003 Saffron Hill cri 1 FAKE SIMPLYRED.COM PROMO/RED INK Simply Red 

19 10 6 

bNEW 

ROCK WIT U (AWWW BABY) [A. VAN HELDEN & POUND BOYS) MURDERINCJOEFJAMW1Sa9OJMO Ashanti 9 

Q 
2 RIE Y LLORA (THE REMIXES) SONY DISCOS PROMO Celia Cruz 

20 17 11 I FEEL LOVE BLUE MAN GROUPPROMO/LAVA Blue Man Group Featuring Venus Hum CD NEW 1 1000 YEARS TOMMY BOY SILVER LABEL 2430/TOMMYBoy Arthur Baker Featuring Astrid Williamson 

o26 29 DO U GOT FUNK? UNCOMMON TRAX002 Big Bang Theory CD 47 - 2 " AS THE RUSH COMES MINISTRY OF SOUNDPROMO/ULTRA Motorcycle 

22 24 24 GUAJIRA (ROGER SANCHEZ REMIX) UNIVERSAL LATINOPROMO Emmanuel 46 40 36 8 TIME OF OUR LIVES MUTE9225 Paul Van Dyk Featuring Vega 4,9 

23 13 9 STAND (REMIXES) ATLANTIC88233 Jewel se 47 38 33 10 LOS TANGUEROS VIBlNSURCO PROMO/UNIVERSAL LATINO Bajofondotangoclub 

24 18 14 JUST SO YOU KNOW (REMIXES) WARNER BROS. 42644 Holly Palmersa 48 30 27 13. THE ONLY THING MISSIN' (REMIXES) ARISTA56474 Aretha Franklin o 35 47 FALLEN (REMIXES) ARISTAPROMO Sarah McLachlan st 49 29 23 14 BRINGIN' ON THE HEARTBREAK (REMIXES) MONARC/ISLAND PROMOADJMG Mariah Carey sa 

50 49 46 7 HYPNOTISED (DEEPSKY & KOWALSKI MIXES) PERFECTO /SIRE42MI/REPRISE Paul Oakenfold 

Tales with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The Club Play chart is compiled from a national sample of reports from club DJs. 9 Videoclip availability. Catalog number is for vinyl maxi- single, or CD maxi -single, or CD single respec- 
tively, based upon availability. On Dance Singles Sales chart: O CD Single available. O CD Maxi -Single available. 0 Vinyl Maxi -Single available. O Cassette Maxi -Single available. ©2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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ountr Music 

Western Music Welcomes New Label 
BY DEBORAH EVANS PRICE 

NASHVILLE -In a genre that has 
struggled in recent years to find 
viable distribution, the emergence 
of Wildcatter Records is being 
watched by members of the Western 
music community who hope to see 
a new label flourish. 

With distribution through Sony 
RED and innovative marketing plans 
in place, executives at the new label 
are eager to make their mark. 

Based in Graham, Texas, and fund- 
ed by principal partners from the oil 
business, the label launched in May as 
part of a venture that will include a 
Western resort and live music/eques- 
trian venue (Billboard, June 21). 

Wildcatter Ranch will hold its 
grand opening in April 2004 for day 
trips and select activities. The entire 
resort, also located in Graham, is 
slated to open in the fall of 2005. 

WILDCATTER'S LEADING LADY 

The record company will bow in 
February with its debut release from 
veteran Western music artist Joni 
Harms, "Let's Put the Western Back 
in the Country." 

Harms won the top female vocal- 
ist accolade last month at the West- 
ern Music Assn. Awards and nabbed 
song of the year honors for "Cowboy 
Up." She offers the start -up opera- 
tion instant credibility. 

Harms, who lives on a ranch in 
Oregon, has previously recorded for 
the Universal, Capitol, Warner West- 
ern and Real West labels. Warner 

Western is now defunct, and Real 
West has scaled down its roster and 
cut back on its release schedule. (It 
did recently issue a new R.W. 
Hampton album, "Troubadour. ") 
Real West's parent company, Four 
Winds Trading, remains a key play- 
er in the Western/Native American 
distribution scene. 

"The folks that are out 
there doing Western music 
need a home," Harms says of 
the many artists trying to 
keep the genre alive through 
a predominantly independ- 
ent music scene. "There 
needs to be some real quali- 
ty Western labels coming 
together to make the kinds 
of records that can compete 
on radio stations." 

Harms praises the efforts 
of independent artists who 
record and distribute West- 
ern music at festivals and 
cowboy gatherings. But she 
says that for the genre to 
have a chance, "we need a 
strong Western label." 

Wildcatter CEO Mickey Dawes 
notes, "There's absolutely, positively 
a market for Western music that has 
a commercial look and feel and 
instrumentation that can be brought 
to mainstream America." 

He appreciates the acoustic 
campfire music that has always 
been prevalent in the Western genre 
but says his goal "is to promote con- 
temporary Western music that has 
full instrumentation and is done in 

a very robust manner." 
Dawes says Wildcatter's aim is to 

"produce Western music that has 
such a high commercial value that it 
can appeal to people who prefer clas- 
sic country music or Western music. 

"One of the things that has 
always intrigued me about Joni is 

recording studio at his ranch/ 
Western music tourist attraction, 
the Prairie Rose, where he has 
begun recording the ranch's 
namesake group, Prairie Rose 
Wranglers, and other artists. 

But most Western acts produce 
and release product independently. 

Consequently, the level of 
quality that would enable 
this music to compete at 
mainstream radio is some- 
times lacking. That is why 
many are hoping Wildcatter 
will succeed and serve as 
another avenue for Western 
artists. 

HARMS: 'WE NEED A STRONG WESTERN LABEL' 

that she can play to a broader 
audience," he adds. 

In the void left by Warner Western 
and Real West, there has been a 
dearth of labels specializing in West- 
ern music. Colorado Springs -based 
Western Jubilee Recording Co., which 
is distributed by Shanachie, has been 
successful with artists Don Edwards, 
Sons of the San Joaquin and cowboy 
poet/humorist Waddie Mitchell. 

And Wichita, Kan., businessman 
Thomas Etheredge has set up a 

TRUE LIFESTYLE IMPRINT 
"What makes Wildcatter 

different is that we're people 
that have a deep- seated and 
true -to -life love of Western 
culture that have decided 
there needs to be an avenue 
created to develop and dis- 
tribute contemporary West - 
em music," Dawes says. 

"We weren't a record label that 
wanted to dabble in the Western 
business. We are people who have 
the West in their souls and know 
that music and entertainment is 
part of that culture. We want to 
develop and implement an avenue 
to bring that music to the public." 

Wildcatter is being distributed to 
the Western music /gift market 
through Four Winds and to the gen- 
eral market through Sony RED. 
Wildcatter inked a deal with Nash- 

ville -based Emergent Music Mar- 
keting to work its product to the 
mainstream. (Emergent has a deal 
with Sony RED that allows it to 
bring in labels for distribution.) 

"Joni is certainly a big deal in that 
world [Western music], and we are 
excited about working with her," 
Emergent president David Macias says. 

Macias plans to promote Harms' 
album through the Future Farmers 
of America (FFA), an organization of 
high- school students involved in 
agriculture. A former FFA member 
herself, Harms will be featured in the 
organization's magazine that goes 
out to 475,000 students. She may 
also perform at state FFA conven- 
tions, which Macias says places her 
in front of thousands of kids that are 
into the Western lifestyle. 

Macias and label executives are also 
investigating opportunities with the 
National High School Rodeo Assn. 

In addition to traditional retail 
outlets, Four Winds will place "Let's 
Put the Western Back in the Coun- 
try," which was produced by Biff Wat- 
son, in feed stores, Western wear 
stores and other nontraditional retail 
outlets. Wildcatter is also planning to 
take a single to country radio. 

Harms is a self- managed artist 
and does her own booking. She has 
endorsement deals with Wrangler, 
Bohlin Silver, Lucchese Boots and 
Carhartt Outerwear. Dawes says 
label executives are working out 
promotional opportunities with her 
sponsors that will bring additional 
exposure to Harms' new album. 

All Hail The Return Of The Drinking Song 
After a period in the politically 

correct '90s where very few drink- 
ing songs became hits at country 
radio, it appears the good, old -fash- 
ioned elbow -bender tune is making 
a comeback. 

Racy Byrd scored 
this year with "Ten 
Rounds With Jose 
Cuervo" and "Drinkin' 
Bone." Other big 2003 
hits include Toby 
Keith and Willie Nel- 
son's "Beer for My 
Horses," Keith's "I 
Love This Bar," Joe 
Nichols' "Broken - 
heartsville" and Alan 
Jackson & Jimmy 
Buffett's "It's Five 
O'Clock Somewhere." 

Country radio programmers say 
the PC tone of the '90s swallowed 
up drinking songs, but the genre is 
making a comeback. 

"Everyone was concerned about 
the image and identity of country 
music in the '90s," WWYZ Hart- 

ford, Conn., PD Justin Case says. 
"We steered away from the drink- 
ing and cheating songs." 

WCOL Columbus, Ohio, PD John 
Crenshaw agrees that drinking songs 

"temporarily went 
away during the rise 
of political correctness 
and zero tolerance." 

"American Coun- 
try Countdown" host 
Bob Kingsley says, 
"For a while in the 
'90s, people were 
sorting through 
legitimate concerns 
about some of the 
consequences of irre- 
sponsible drinking. 
With the increase in 
awareness and the 

ascent of the designated driver, 
singers and writers again feel more 
comfortable with the subject." 

Kingsley also thinks the deaths of 
such icons as Waylon Jennings and 
Johnny Cash have "spurred 
renewed interest in some of the 

KINGSLEY: AR 
COMFORTAB 

T STS ARE MORE 

LE WITH TOPIC 

subjects they made famous." 
Moon Mullins, director of country 

programming for Journal Broadcast 
Group, points to such factors as "all 
the [Mothers Against Drunk Driving] 
activity, female 
domination of 
the charts [and] 
female -targeted 
programming" 
for the decline of 
the drinking 
song in the '90s. 
But now, he says, 
"it seems the 
women like the 
drinking songs as 
much as the 

women who liked to have fun were 
not that far behind. 

"Fortunately," James adds, "the 
pendulum has finally begun to swing 
back to a more balanced position, 

Nashville 
Scene_ 

By Phyllis Stark 
pstark@billboard.com 

men." 
KMDL Lafayette, La., PD Mike 

James says all of these factors led to 
a "cleansing" of the format, "to the 
point where much of the music had 
become incredibly bland and vanilla, 
all style and no substance. Finally, 
country music became so `soft' and 
politically correct that men were 
leaving the format in droves, and 

where it's actually OK to sing about 
having a few beers, as long as you have 
a designated driver for your horse." 

There are numerous theories as to 
why this resurgence is afoot. 'We ran 
out of cheating songs," Crenshaw 
quips, adding that the "next hot trend 
is songs about mama, of course." 

Steve Harmon, morning man at 

KFWR (the Ranch) Fort Worth, 
Texas, says, "We are back to our 
roots: beer, bait and ammo." 

Many programmers say the return 
of drinking songs reflects a lighter 
national mood or, as Harmon says, 
"the need to get to that mood." 

Case says, "We are coming off a 
tough time in our nation's history. 
These songs reflect our need to 
experience a release through music. 
These songs are the opposite of the 
many thoughtful songs we had after 
9 -11. Plus, they are pretty good." 

KFKF Kansas City, Kan., PD Dale 
Carter agrees. "In the wake of 9 -11, 
the country needed a breather, and 
songs like that tend to be a release." 

Chuck Geiger, PD of KZSN Wichi- 
ta, Kan., says, "Everything has been 
so serious, it's time to bust out and 
have a few. Remember: When the 
music is fun, so is the format." 

Crenshaw adds, 'We can all use 
some comic relief every once in a 
while. Perhaps this renewed popular- 
ity shows us we were taking our- 
selves a little too seriously." 
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IMPRINT & NUMBER/DISTRIBUTING LABEL 
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q E i á 

W 0 a ' 3 5 N 
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1 1 

- ` NUMBER 1 / GREATEST GAINER e: 5 WeeksAtNumberl 

TOBY KEITH 2 Shock'n Y'all 
DREAMWORKS 450435/INTERSCOPE 11298/18.981 

® 44 37 JOHNNY CASH The Essential Johnny Cash 
LEGACY /COLUMBIA 86290/SONY MUSIC 11798 Ea/24.98) 

16 

1 38 36 34. BUDDY JEWELL Buddy Jewell 
COLUMBIA 90131 /SONY MUSIC (12.98 E0/18.98) 

1 

2 2 ALAN JACKSON Greatest Hits Volume Il And Some Other Stuff 
ARISTA NASHVILLE 53097 /RLG (12.98/19.98) 

1 39 37 36. ALABAMA The American Farewell Tour 
RCA 54371/RL6 (14.98 CD) 

6 

41-.,-- 
u 7 

S O { V _ B U 
7 

%. 

TRACE ADKINS Comin' On Strong 
CAPITOL 40517112.98/18.981 

40 

3 al 
40 41 TRACY BYRD The Truth About Men 

RCA 67073/RLG (11.98/1898) 

5 

51 45 VARIOUS ARTISTS Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One 
GAITHER MUSIC 42459 (18.98 CO) 

41 

3 16 DIXIE CHICKS Top Of The World Tour Live 
MONUMENT /COLUMBIA 90794 /SONY MUSIC 119.98 EG CDI 

3 42 39 47 JOE NICHOLS Man With A Memory 
UNIVERSAL SOUTH 17028518.98/12.98) Du 

9 

4 6 KENNY CHESNEY All I Want For Christmas Is A Real Good Tan 
BNA 51808/RLG (18.98 CO) 

4 43 43 23 SARA EVANS Restless 
RCA 610740L6 (12.98/18.98) 

3 

6 7 TOBY KEITH A3 Unleashed 
DREAMWORKS 450254/INTERSCOPE 111.98/18.981 

1 
52 31 

LYßE001162./LOST VET6HWAY112.98CD) 
My Baby Don't Tolerate 7 

5 3 LEANN RIMES Greatest Hits 
CURB 7ß829118.a CO) 

3 50 24 HANK WILLIAMS JR. I'm One Of You 
CURB 78830 (18.98 CDI 

24 

7 10 SHANIA TWAIN Up! 
MERCURY 170314/UMGN 112.98 CDI 

1 
41 46 VARIOUS ARTISTS CMT Presents: Most Wanted, Volume 1 

CAPITOL 93166 (18.98 CDI 

11 

8 5 MARTINA MCBRIDE Martina 
RCA 54207 /RL6 (11.98/18.981 

1 
31 

- 
" 

58 TOBY KEITH The Best Of Toby Keith:20th Century Masters The Millennium Collection 
MERCURY 170351NMGN 112.98 COI 

5 

9 4 REBA MCENTIRE Room To Breathe 
MCA NASHVILLE 000451NMGN 18.98/12.981 

4 53 52 RANDY TRAVIS Rise And Shine 
WORD -CURB 86236/WARNER BROS. 111.98/18.98) 

8 

10 11 RASCAL FLATTS Melt 
LYRIC STREET 165031/HOLLYWOOD 112.98/18.98) 

1 
33 - JOHNNY CASH Cash Unearthed 

AMERICAN 001679/LOST HIGHWAY 179.98 CDI 

33 

11 13 KENNY CHESNEY A3 No Shoes, No Shirt, No Problems 
BNA 67038/RLG 02.98/18.981 

1 
42 48 BILL ENGVALL Here's Your Sign: Reloaded 

WARNER BROS. 48934/WRN (18.98 CO) 

37 

12 12 JOHNNY CASH American IV: The Man Comes Around 
AMERICAN 063339NLOST HIGHWAY 112.98 CDI 

2 59 55 VARIOUS ARTISTS Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume Two 
GAITHER MUSIC 42460 (18.98 CD) 

51 

13 8 BROOKS &DUNN Red Dirt Road 
ARISTA NASHVILLE 67070./RLG 11298/18.981 

1 
46 42. DIXIE CHICKS AS Home 

MONUMENT /COLUMBIA 86840' /SONY MUSIC 112.98 EO/18.98) 

1 

15 20 22 JOSH TURNER Long Black Train 
MCA NASHVILLE 000974 /UMGN(4.98 /9.981 [N1 

15 57 43 EMMYLOU HARRIS Stumble Into Grace 
NONESUCH 79805/A6118.98 CD) 

6 

16 14 

o 19 

15 TIM MCGRAW A2 Tim McGraw And The Dancehall Doctors 
CURB 78746112.98/18.981 

2 49 51 JO DEE MESSINA Greatest Hits 
CURB 78790118.98 CD) 

1 

17 RANDY TRAVIS Worship & Faith 
WOOD -CURB 86273/WARNER BROS. 118.98 CDI 

9 48 59 GEORGE STRAIT The Best Of George Strait 20th Century Masters The Millennium Collection 
MCA NASHVILLE 170280NMGN (9.98 CDI 

8 

18 15 9 LONESTAR From There To Here: Greatest Hits 
BNA 67076/RLG 11298/18.981 

1 
56 55 54 BILLY RAY CYRUS The Other Side 

WORD -CURB 86274 /WARNER BROS. (18.98 CDI 

18 

19 16 18 MONTGOMERY GENTRY My Town 
COLUMBIA 86520 /SONY MUSIC (11.98 E0/17.981 

3 37 56 53 JIMMY WAYNE Jimmy Wayne 
DREAMWORKS 450355/INTERSCOPE (17.98 CD) 

7 

30 ® 33 VARIOUS ARTISTS Classic Country: Christmas 
BMG SPECIAL PRODUCTS 18927/TIME LIFE 118.98 CD) 

62 20 - JOHNNY CASH Christmas With Johnny Cash 
LEGACY /COLUMBIA 90 701 /SONY MUSIC (9.98 ED CD) 

58 

® 35 39 ANDY GRIFFITH The Christmas Guest. Stories And Songs Of Christmas 
SPARROW 51815118.98 CDI 

21 39 54 60 SOUNDTRACK Blue Collar Comedy Tour. The Movie 
WARNER BROS. 48424,WRN (18.98 CD) 

29 

22 

® 
17 19 KEITH URBAN Golden Road 

CAPITOL 32936 (10.98/1898) 

3 66 69 GEORGE STRAIT 20th Century Masters: The Best Of George Strait -The Christmas Collection 
MCA NASHVILLE 000912/UMGN 111.98 CD) 

60 

24 26 ELVIS PRESLEY A3 Elvis: 30 #1 Hits 
RCA 68079' /RMG 112.98/19.981 

1 
69 63 VVYNONNNAa) What The World Needs Now Is Love 1 

58 57 SHERRIE AUSTIN Streets Of Heaven 
BROKEN BOW 75872 (0.98 CD) [a[ 

22 

45 35 

- @ PACESETTER 
VARIOUS ARTISTS A Very S ecial Acoustic Christmas ry p 
LOST HIGHWAY 001038/UMGN (18.98 CD) 

62 

24 63 60 50 VARIOUS ARTISTS Remembering Patsy Cline 
MCA NASHVILLE 170291 /UMGN (1298 CD) 

8 

18 20 GARY ALLAN See If l Care 
MCA NASHVILLE WOIIINMGN 18.98/12.98) 

64 < 

2 
61 56 MARK WILLS And The Crowd Goes Wild 

MERCURYO01012/UMGN 18.98/12.98) 

5 

BURL IVES 20th Century Masters: The Best Of Burl Ives - The Christmas Collection 
DECCA /MCA NASHVILLE 000519/UMGN 111.5 CD) 

65 
26 21 14 BRAD PAISLEY Mud On The Tires 

ARISTA NASHVILLE 50605/RLG 112.98/18.981 

1 

65 70 ALAN JACKSON AR Drive 
ARISTA NASHVILLE 67039/RLG 112.98/18.98) 

1 

27 26 30 DIERKS BENTLEY Dierks Bentley 
CAPITOL 39814112.98/18.981 

4 

74 75 REBA M E MCENTIRE 
(19820th 

Century Masters: The Best Of Reba McEntire - The Christmas Collection 
NASHVILLE mCA 

67 
28 23 21 PAT GREEN Wave On Wave 

REPUBLIC 0005fi2NNIVERSAL SOUTH (8 .98/12.98) 

2 

WILLIE NELSON The Essential Willie Neslon 
LEGACY /COLUMBIA 86 740/SONY MUSIC 125.98 co CD) 

24 
29 22 

32 

27. 
40 

CHRIS CAGLE Chris Cagle 
CAPITOL 405)611 /.98/1ß.a1 

1 

64 49 DOLLY PARTON For God And Country 
BLUE EYE 79756 (17.98 CDI 

23 
ELVIS PRESLEY Elvis: Christmas Peace 
RCA 51393/ß8/G STRATEGIC MARKETING GROUP 125.98 CDI 

30 

63 64 DARRYL WORLEY Have You Forgotten? 
DREAMWORKS 000640/INTERSCOPE 111.98/17.981 

1 

28 32 GEORGE STRAIT Honkytonkville 
MCA NASHVILLE O00114NMGN18.98/12.981 

1 

67 68 NICKEL CREEK This Side 
SUGAR HILL3941 (18.98 CD) 

2 
25 28 VARIOUS ARTISTS Totally Country Vol. 3 

WARNER BROSJBMG/ CURB /SONY MUSIC 73955/WARNER STRATEGIC MARKETING 118.98 CO) 

2 

72 73 DIAMOND RIO Completely 
ARISTA NASHVILLE 67046/RLG I11.98/17.981 

3 
29 25 VARIOUS ARTISTS Just Because I'm A Woman: Songs Of Dolly Parton 

SUGAR HILL 3980 117 98 c0) 
6 

VARIOUS ARTISTS Livin' Levin' Losin': Songs Of The Louvin Brothers 
UNIVERSAL SOUTH 000458.(I8.98 CO) 

61 
34 27 29 TRACE ADKINS Greatest Hits Collection, Volume) 

CAPITOL 81512110.98/18.98) 

1 

68 65 JOHN MICHAEL MONTGOMERY The Very Best Of John Michael Montgomery 
WARNER BROS. 73918/WRN 118.98 CDI 

11 
35 38 38 ALISON KRAUSS + UNION STATION Live 

ROUNDER 610515 (19.98 COI 

9 

75 - WILLIE NELSON & FRIENDS Live And Kickin' 
LOST HIGRWAY 000183/UMON 11298 CO) 

4 
36 34 44 JEFF FOXWORTHY The Best Of Jeff Foxworthy: Double Wide, Single Minded 

WARNER BROS. 73903/RHINO (18.98 CD /DVD) 

10 

III/Albums with the greate t sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units ( Platinum). RIAA certification for net shipment of lO million units (Diamond). Numeral following Platinum or Diamond sym- 
bol indicates album's multi. platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: OCertification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ( Platino). A Certification of 400,000 units 
(Mu.ti- Platino) 'Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EO, and all other CD prices, are equivalent p-ices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent- 
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. 1N1 indicates past or present Heatseeker title. © 2003, VNU Business Media, Inc., and Nelsen SoundScan, Inc. All rights reserved. 
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W W 
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CATALOG ALBU MSTM 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title p cza 

© 1 

` d-i- NUMBER 1 ìl`3, 2 Weeks At Number 1 

ALAN JACKSON ARISTA NASHVILLE 67062 /RLG111.9s/18.951. Let It Be Christmas 15 
Ep 19 SOUNDTRACK 7 LOST HIGHWAY /MERCURY 170069/UMGN 18.98/12.91 O Brother, Where Art Thou? 157 
14 11 

15 14 
BROOKS & DUNN A3 ARISTA NASHVILLE IB852 /RLG112.9M78.981 The Greatest Hits Collection 
TOBY KEITH Az MERCURY 558%7(UMGN18.98/12.981 Greatest Hits Volume One 

325 
262 2 JOHNNY CASH A LEGACY/COLUMBIA 69 739/SONY MUSIC (7.98ER11981 16 Bioqest Hits 244 

3 TIM MCGRAW 3 CURB 77978112.98/18.98) Greatest Hits 159 16 12 LONESTAR BNA 67975/RLG(11.98/17.981 This Christmas lime 23 
7 BURL IVES MCA SPECIAL PRODUCTS 322t77/UME (5.98 CD) Rudeli h The Red -Nosed Reindeer 51 17 20 JOHNNY CASH LEGACY COLUMBIA 6677 SONY MUSIC 5.98 E...98 Su er Hits 151 

4 MARTINA MCBRIDE 2 RCA 67012/RLG112.98/1E1.98) Greatest Hits 116 (r) 22 ALABAMA RCA 66927/RLG110.98/15.98) Christmas Volume II 23 
.5 8 MARTINA MCBRIDE RCA 67B42/RLG110.98/I6.981 White Christmas 53 19 10 RASCAL FLATTS LYRIC STREET 165011 /HOLLYWOOD18.98/12.98)mmj Rascal Flatts 183 

5 KENNY CHESNEY A 3 BNA 67976/RLO (12.98/18.981 Greatest Hits 167 20 17 TOBY KEITH A 2 DREAMWORKS 450297 /INTERSCOPE(12.98/18.981 Pull My Chain 119 
6 SHANIA TWAIN 19 MERCURY5VW3/UMGN 8.98 /12.98 Come On Over 318 FP - JOHN DENVER : THE MUPPETS LASERLIGHT12761 1.:.9B A hristmasTolether 47 

15 ANNE MURRAY STRAIGHTWAY 20335119.9 co) What A Wonderful Christmas 25 M - BROOKS & DUNN ARISTA NASHVILLE 6 7053/RLO(11.98/17.9n It Won't Be Christmas Without You 14 

4 9 ALAN JACKSON 5 ARISTA NASHVILLE 18801 /RLG 112.98/18.981 The Greatest Hits Collection 424 23 18 LARRY THE CABLE GUY ARK 21 810076 (18.98 CD) Lord, I Apologize 25 
13 ALAN JACKSON A ARISTA NASHVILLE 21735 /LASERLIGHTIB98CD) Hooky Tonk Christmas 70 SO 24 ALABAMA A2 BMG SPECIAL PRODUCTS 44753 /RLG(3.98/6.981 Alabama Christmas 88 
16 TOBY KEITH MERCURY 527909/UMGN15.98CO) Christmas To Christmas 5 - KENNY ROGERS & DOLLY PARTON A2RCA153o7 /RLG19.98/15.981 Once Upon A Christmas 40 

CUTS with the greatestsles gains this week. Catalog albums are 2- yggar- oldtNesthath aye fellen below No. lW on The Billboard 200 or reissues of older albums. Total Chart Weeks column reRecs comb) ed wee ksbtle has appeared on Top Country Albums and Top Country CatalogRecordmg Industry Assn. INAmenca lRlP Iceroficaoonfor net shipment of 500,000 album units 

(Gold). AIIAA ertificadon for net shipment of l million units ( Platinum). RIM certification for net shipment of 10 million unhs ( Diamond). Numeral following Platinum or Diamo d symbol indicates albur's multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more,the BlAA multiplies shipments byte number of discs and/ortapes..Asterisk 

indicate LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ and all other CD prices, are equivalent prices. which are projected from wholesale prices. Mil indicates past Heatseeker tide. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Airplay monitored by Nielsen 
Broadcast Data 

TITLE Systems Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

4 7 

%± NUMBER 1 .= 1 Week At Number 1 

THERE GOES MY LIFE Kenny Chesney 4' 
B. CANNON ,N.CHESNEYIW.MOBLEVN.THRASHERI BNA ALBUM CUT 

1 

31 34 COOL TO BE A FOOL Joe Nichols 4z 
n ROWAN IJ.NICNOLS.S.OEAN, W.NANCEI O UNIVERSAL SOUTH 001371 

31 

33 35 GOOD LITTLE GIRLS Blue County 4z 
O.HUFFD.JOHNSON ITSEALS.B.JONESI ASYLUM -CURB ALBUM CUT 

32 

2M i I LOVE THIS BAR Toby Keith 
J.STR000,TKEITH (T.KEITH,S.EMERICKI O DREAMWORKS 001238 

1 0 36 39 SONGS ABOUT RAIN Gary Allan 
M.WRIGHTG.ALLAN ILROSE,P.MCIAUGHLINI MCA NASHVILLE ALBUM CUT 

33 

3 2 4 COWBOYS LIKE US George Strait 
TBROW N,G.STRAIT (A.SMITH,B.0IPIER0) O MCA NASHVILLE 51250 

2 Q 34 36 TEXAS PLATES Kellie Coffey 
D.HUFF (K.COFFEV B.JAMES) BNA ALBUM CUT 

34 

4 5 5 HELL YEAH Montgomery Gentry 4t 
&CHANCEY IJ.STEELE,C.WISEMAN) COLUMBIA ALBUM CUT 

4 ® 35 38 MY LAST NAME Dierks Bentley '9 
B.BEAVERS IH.ALLEN.D.BENTLEY) CAPITOL ALBUM CUT 

35 

o 7 6 CHICKS DIG IT Chris Cagle 5, 
C.CAGLE,R.WRIGHT IC.CAGLE,C.CROWE) CAPITOL ALBUM CUT 

5 0 38 40 YOU'RE IN MY HEAD Brian McComas 9 
L.REYNOLDS IS.MINOR.J.STEELE,C.WALUNI LYRIC STREET ALBUM CUT 

36 

o 8 9 YOU CAN'T TAKE THE HONKY TONK OUT OF THE GIRL Brooks & Dunn 47 
K. BROOKS,R.OUNN,M.WRIGHT IB.DIPIERO,BALLMANDI ARISTA NASHVILLE ALBUM CUT 

6 Q 41 53 SIMPLE LIFE Carolyn Dawn Johnson 
D. HUFFC.O.JOHNSON ( C .UNOSEY,H.UNOSEYA.MAYO,TVERGESI ARISTA NASHVILLE ALBUM CUT 

37 

7 3 2 I MELT Rascal Flatts 4t 
M.BRIGHT.M.WILLIAMS,RASCAL FLATTS (G.LEVOX,N.THRASHER,W.MOBLEY) LYRIC STREET ALBUM CUT 

2 0 39 41 DAYS OF OUR LIVES James Otto 
M.WRIGHT (J.OTTO,B.TERRY) 0 O MERCURY 001500 

38 

O 9 10 WALKING IN MEMPHIS Lonestar4z 
D.HUFF (M.COHNI BNA ALBUM CUT 

8 0 40 43 PAINT ME A BIRMINGHAM Tracy Lawrence 
J.STROUD (B.MOORE.G.OUFFYI DREAMWORKS ALBUM CUT 

39 

O 13 17 REMEMBER WHEN Alan Jackson . 
K.STEGALL IA.JACKSONI ARISTA NASHVILLE ALBUM CUT 

9 0 44 46 HANDPRINTS ON THE WALL Kenny Rogers 
K.ROGERS,J.GUESS,J.CHEMAY IN.BLANCHARD,S.PINNES,C.PARISHI DREAMCATCHER ALBUM CUT 

40 

o io i1 HONESTY (WRITE ME A LIST) Rodney Atkins 9 
THEWITTR.ATKINS I &KENT,P.CLEMENTSI O CURB 73149 

10 @ 43 47 ON YOUR WAY HOME Patty Loveless 42 
E.GORDY,JR. (R.SAMOSET,M.BERG) EPIC ALBUM CUT /EMN 

41 

o 11 12 DRINKIN' BONE Tracy Byrd 
B.J.WALKER,JR.,T.BYRD (C. BEATHARD,K.K.PWILLIPS) RCA ALBUM CUT 

11 37 29 I'M GONNA TAKE THAT MOUNTAIN Reba McEntire K2 
R.MCENTIRE,B.CANNON,N.WILSON IJ.SALLEY,M.PEIRCE) O MCA NASHVILLE 001404 

14 

12 6 3 WAVE ON WAVE Pat Green 4' 
D.MORRIS,T.BROWN (P.GREEN,O.NEUHAUSER,J.POLLAROI REPUBLIC ALBUM CUT /UNIVERSAL SOUTH 

3 42 42 THE FIRST CUT IS THE DEEPEST Sheryl Crow 4' 
J. SHANKS,G.FUNDIS IC.STEVENSI A &M ALBUM CUT /MERCURY 

42 

® 14 18 SHE'S NOT JUST A PRETTY FACE Shania Twain 42 
R.J.LANGE IR.J.LANGE,S TWAIN) MERCURY ALBUM CUT 

13 0 45 48 A YEAR AT A TIME Kevin Denney 9 
L.REYNOLDS IJ.DEMARCUS,LW ILSONI O LYRIC STREET 164081 

44 

CO 15 19 I WANNA DO IT ALL Terri Clark 9 
B.GALLIMORE (T.NICHOLS.R.GILES.G.GODAROI MERCURY ALBUM CUT 

14 0 53 - ALL I WANT FOR CHRISTMAS IS A REAL GOOD TAN Kenny Chesney 
B.CANNON,N.WILSON,K.CHESNEV IP.OVERSTREET) BNA ALBUM CUT 

45 

15 12 8 WHO WOULDN'T WANNA BE ME Keith Urban 47 
&URBAN IM.POWELL,K.URBANI CAPITOL ALBUM CUT 

1 47 52 THAT'S A WOMAN Mark Wills 
C.LINDSEY,M.WILLS IS.D.JONES,R.RUTHERFORD) MERCURY ALBUM CUT 

46 

o 20 23 WATCH THE WIND BLOW BY Tim McGraw 
B.GALLIMORE,T.MCGRAW,D.SMITH (A.OSBORNE,D.ALTMANI CURB ALBUM CUT 

16 59 60 YOU'LL THINK OF ME Keith Urban 
D.HUFF,K.URBAN ID. BROWN,T.LACY,O.MATKOSKY) CAPITOL ALBUM CUT 

47 

e 18 21 I WISH Jo Dee Messina 
B.GALLIMORE,TMCGRAW (T.LJAMES,E.HILLI CURB ALBUM CUT 

17 48 51 NO REGRETS YET Sonya Isaacs 
D.HUFF IS.ISAACS,D.BROWN) LYRIC STREET ALBUM CUT 

48 

0 16 16 WRINKLES Diamond Rio 
M.D.CLUTE.DIAMOND RIO IR.SCAIFE,N.THRASHERI ARISTA NASHVILLE ALBUM CUT 

16 0 55 - I CAN'T SLEEP Clay Walker 
J.RITCHEY,C.WALKER (C.WALKER,C.WRIGHT) RCA ALBUM CUT 

49 

Q 21 
,] 

22 LITTLE MOMENTS -ill AIRPOWER e Brad Paisley so 
PROVERS IC.DUBOIS,B.PAISLEYI ARISTA NASHVILLE ALBUM CUT 

19 50 46 44 YOUNG MAN'S TOWN Vince Gill 
VGILL IV.SILL) O MCA NASHVILLE 001648 

44 

2e 19 14 ITS FIVE O'CLOCK SOMEWHERE Alan Jackson & Jimmy Buffett 'Y 
K.STEGALL IJ BROWN,D.ROLLINSI O ARISTA NASHVILLE 54205 

1 51 49 50 I NEED A VACATION Rebecca Lynn Howard 
E.GORDY,JR.,J.NIEBANK IR.LHOWARD,L.SATCHERI O MCA NASHVILLE 001647 

49 

o 23 24 HOT MAMA Trace Adkins 4t 
S.HENORICKS,TBRUCE IC.BEATHAR&TSHAPIROI CAPITOL ALBUM CUT 

21 52 52 54 I'M IN LOVE WITH YOU Billy Dean 
RDEAN,LWHITE IB.DEAN,C.CANNONI VIEW 2 ALBUM CUT /H2E 

52 

® 22 27 I LOVE YOU THIS MUCH Jimmy Wayne 5, 
CLINDSEY,J.STROUD IJ.WAVNE,CDUBO'S,D.SAMPSONI O DREAMWORKS 001239 

22 0 58 - THIS LOVE LeAnn Rimes 
D.HUFF ILRIMES,M.BEESON,J.COLLINSI ASYLUM -CURB ALBUM CUT 

53 

o 27 30 IN MY DAUGHTER'S EYES Martina McBride c 
M.MCBRIDE,P WORLEY (J.TSLATERI RCA ALBUM CUT 

23 0 60 58 DO YOU STILL WANT TO BUY ME THAT DRINK (FRANK) Lurie Morgan 
R.LANDIS IB.LAWSON,J.MATTHEWS,RDEAN) QUARTERBACK ALBUM CUT /IMAGE 

54 

o 24 25 I CAN'T TAKE YOU ANYWHERE Scotty Emerick With Toby Keith 5, 
J.STROUD,T.KEITH IS.EMERICK,T.KEITHI 0 O DREAMWORKS 001581 

24 =,.Ì: HOT SHOT DEBUT ,:7 

YOU ARE Chad Brock 
C.BROCK,D.S.MILLER IS. OEAN,WNANCE,N.GORDON) BROKEN BOW ALBUM CUT 

55 o 25 26 LONG BLACK TRAIN Josh Turner 4? 
M.WRIGHT,FROGERS IJ.TURNERI O O MCA NASHVILLE 000976 

25 

o 26 28 PERFECT Sara Evans 9 
S.EVANS,P.WORLEY (S.EVANS,T.SHAPIRO.T.MARTINI RCA ALBUM CUT 

26 . 56 51 49 RUN, RUN, RUN Ryan Tyler 
S.HENORICKS IP.HOWELLH.DAVIS,K.KAYLEI ARISTA NASHVILLE ALBUM CUT 

36 

o 28 31 SWEET SOUTHERN COMFORT Buddy Jewell 9 
C. BLACK (R.CLAWSON,B.CRISLER) COLUMBIA ALBUM CUT 

27 0 FRIDAYNITITUS Brad Tyler 
C.STEFFANIDES (O.MITCHELL) REMUDA ALBUM CUT 

57 

o 32 37 AMERICAN SOLDIER Toby Keith 4' 
J.STROUD,T.KEITH (T.KEITH,C.CANNON) DREAMWORKS ALBUM CUT 

28 MIDDLE AGE CRAZY T. Graham Brown 
G. NICHOLSON,TGRAHAM BROWN (S.THROCKMORTON) INTERSOUND ALBUM CUT 

58 

o 29 33 SPEND MY TIME Clint Black "9 
C.BLACK IC.BLACK,H.NICHOLASI EQUITY ALBUM CUT 

29 59 50 45 HEAVEN HELP ME Wynonna '9 
S HUFF,WYNONNA (C.CANNON,J.D.HICKS) ASYLUM -CURB ALBUM CUT 

37 

o 30 32 EVERY FRIDAY AFTERNOON Craig Morgan 9 
C. MORGAN,P.O&ONNELL IN.COTY,J.MELTONI BROKEN BOW ALBUM CUT 

30 0 I'LL BE HOME FOR CHRISTMAS Kenny Chesney 
B.CANNON,N.WILSON,K.CHESNEY (W.KENT,K.GANNON,B.RAMI BNA ALBUM CUT 

60 

Records showing an increase in detections over the previous week, regardless of chart movement Compiled from a national sample of airplay supplied by Niels n Broadcast Da a Systems' radio track service. 128 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air - 
power awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 29 are rem ved from the chart after 20 weeks. 9 Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. O CD Single available. 0 DVD Sin- 
gle available. al CD Maxi -Single available. O Cassette Single mailable. O Vinyl Maxi -Single available. O Vinyl Single available. O Cassette Maxi -Single available ® 2003, VNU Business Media, Inc. All rights reserved. 
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

0 2 

" NUMBER 1 ' 2 Weeks At Number l I 

VARIOUS ARTISTS LOST HIGYWAY001038/UMGN A Ve S. ecial Acoustic Christmas 

1 _ ALISON KRAUSS + UNION STATION ROUNDER 610515 Live 
3 _ VARIOUS ARTISTS GAITHER MUSIC 42459 Bill Gaither Presents: A Gos . el Blue! rass Homecomin. Volume One 
4 VARIOUS ARTISTS GAITHER MUSIC 42460 Bill Gaither Presents: A Go . el Blue. rass Homecomin ( Volume Two 

5 5 - NICKEL CREEK SUGAR HILL:941 This Side 
6 EARL SCRUGGS /DOC WATSON /RICKY SKAGGS ROUNDER610526 The Three Pickers 

7 7 _ JUNE CARTER CASH GUALTONEOU42 Wildwood Flower 
8 9 VARIOUS ARTISTS WARNER SPECIAL PRODUCTS 15828/TIME LIFE Blue. rass Toda 

1 o VARIOUS ARTISTS MADACYCHRISTIAN 3241 /MAQACY Best Of Blue! rass Gos. el 
12 VARIOUS ARTISTS SMCMG 8940/TIME LIFE Heaven Bound: The Best Of Blue. rass Gos. el 

11 11 RHONDA VINCENT ROUNDER 610497 [N] One Ste . Ahead 
12 14 VARIOUS ARTISTS u . L i.L r r 1: 01 I LI T >- :' T : - I r' BI 
13 13 RICKY SKAGGS & KENTUCKY THUNDER SKAGGS FAMILY/LYRIC STREET 901004HOLLYWOOD tiff Live At The Charleston Music Hall 
14 8 VARIOUS ARTISTS P ' O T . R , 7 i BI - Hf:612 
15 15 THE DEL MCCOURY BAND MCCOURY MUSIC 0001/SUGAR HILL [N] Its Just The Ni.ht 

DECEMBER 

2 003 

W 

S 

20 Billboard 
- HOT COUNTRY 
SINGLES SALESTM 

Sales data compiled by kip 
OD Nielsen 

SoundScan 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

I 1 

- NUMBER 1 ' -e= 2 Weeks At Number l 

REDNECK 12 DAYS OF CHRISTMAS /HERE'S YOUR SIGN CHRISTMAS WARNER BROS.185OVAVRN Jeff Foxworthy/Bill Engvall 0 2 HURT 1 AMERICAN 009770 /LOSTHIGHWAY Johnny Cash 

3 3 PICTURE UNIVERSAL SOUTH 172274 Kid Rock Featuring Allison Moorer o 4 I CAN'T TAKE YOU ANYWHERE OREAMWORKS001581 /INTERSCOPE Scotty Emerick With Toby Keith 

© 5 LONG BLACK TRAIN MCA NASHVILLE00097MUMGN Josh Turner 

6 6 BROKENHEARTSVILLE UNIVERSAL SOUTH 000782 Joe Nichols 0 10 HELP POUR OUT THE RAIN (LACEY'S SONG) COLUMBIA 79885/SONY MUSIC Buddy Jewell 

8 7 HONESTY (WRITE ME A LIST) CURB73149 Rodney Atkins 0 - STAY GONE OREAMWORKS 000345/INTERSCOPE Jimmy Wayne 

4D -Mi YOU'RE STILL HERE WARNER BROS.16647/WRN Faith Hill 

Records wth the greatest sales gains this week. Recording Industry Assn. Of America lRSAAl certification for net shipment of 500,000 album units (Gold). RIM certification for net shipment of 1 million units (Platinum), with moiumilhon titles indicated by a numeral following the symbol. [Hl indicates past or present Heatseeker title. 02003, VNU Business Media, 
Inc., and Nielse SoundScan, Inc. All rights reserved. 
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* AZURE RAY 
Hold On Love 
PRODUCER: Eric Bachmann 
Saddle Creek 54 
RELEASE DATE: Oct. 7 

Much beloved by Moby and Bright 
Eyes' Conor Oberst, the Athens, Ga.- 
bred female duo of Orenda Fink and 
Maria Taylor makes its full- length 
bow for Omaha's premier alternative 
label. The low -key, engaging effort 
offers melodic, downbeat songs, per- 
formed in a whisper and flecked at 
times with gossamer touches of addi- 
tional instrumentation and subdued 
beats. The after -midnight atmos- 
phere is at its most potent on "Look 
to Me," "The Drink We Drank Last 
Night," "These White Lights Will 
Bend to Make Blue" and the title 
number. But Fink and Taylor manage 
to sustain the hushed, deeply melan- 
choly vibe for the duration of the 
album. Like most mood pieces, 
"Hold On Love" is somewhat airplay - 
resistant, but the set's attractive and 
affecting feel should translate into 
solid word -of -mouth for those seek- 
ing a rewarding late -night listening 
experience. -CM 

* MOUNTAINEERS 
Messy Century 
PRODUCERS: Mountaineers 
Mute 9228 
RELEASE DATE: Nov. 18 
Ahhh, variety -it is the spice of life. 
Just ask Liverpool, England's Moun- 
taineers. Much like the debut earlier 
this year from fellow chameleon - 
like Brits A Band of Bees, the first 
full -length effort from this quirky 
three -piece is a smorgasbord of 
shifting sounds and styles.' "Messy 
Century" finds the trio dabbling in 
everything from Air -style French 
electro -pop ( "Apart From This ") and 
"Yellow Submarine" -era Beatles 
( "U.K. Theater ") to Beta Band -esque 
electronic -folk ( "Ripen "). None of 
this is exactly a revelation. But 
Mountaineers are a band long on 
eccentricities and charm. "Messy 
Century" is filled with enough win- 
ning change -ups to qualify it as a 
sleeper treat. -BG 

* ANNA MONTGOMERY 
Lyin' in the Face of Love 
PRODUCERS: Evan Frankfort, Buzz Clifford, 
Anna Montgomery 
Anna Montgomery Records AMR -5050 
RELEASE DATE: Oct. 28 
Los Angeles -based singer /songwriter 
Anna Montgomery has much in 
common with the likes of the Doo- 
bie Brothers, Phoebe Snow, Macy 
Gray, Alison Moyet and Shelby 
Lynne. Like these artists, Mont- 
gomery does not subscribe to any 
one sound. Instead, she embraces 
and revels in all things jazz, R &B, 
blues, soul and pop. This musical 
philosophy was very much on dis- 
play at a recent performance at Joe's 

E S S E N T I A L R E V I E W S 

KELIS 
Tasty 
PRODUCERS: various 
StarTrak /Arista 52132 
RELEASE DATE: Dec. 9 

A more mature and focused Kelis 
greets listeners on this, her second 
U.S. album (third internationally). 
But the singer is no less sultry- 
check out the alluring photos in the 
CD booklet -or sexually provocative 
and frank, as evidenced by the dou- 
ble- entendre -mixing, Neptunes- 
produced "Milkshake." The ultra -hot 
single is the artist's first tune to click 
with U.S. audiences since her 1999 
scream fest "Caught Out There" 
from debut album "Kaleidoscope." 
Still fusing hip -hop, R &B, soul, 
dance /electronic and rock, Kelis 
orchestrates a more intimate affair 
that alternately jams ( "Protect My 

Heart" wonderfully recalls Lisa Lisa 
& Cult Jam) and sensually flows (the 
smooth "Glow "). Guest turns come 
from Raphael Saadiq, OutKast's 
Andre 3000 and Kelis' fiance, Nas. 
Not every song is a winner, but 
"Tasty" does find Kelis on the right 
path -one that is musically rich and 
diverse. Give thanks. -GM 

THE OFFSPRING 

Splinter 
PRODUCER: Brendan O'Brien 
Columbia CK 89026 
RELEASE DATE: Dec. 9 

The Offspring once again delivers a 
mixture of standard hooks and 
tongue -in- cheek, angst- ridden 
lyrics. But with more near misses 
than direct hits, "Splinter" is some- 
what disappointing -even with pro- 
ducer Brendan O'Brien (Pearl Jam, 
Korn) and drummer Josh Freese 
(the Vandals, A Perfect Circle) on 
board. As always, the band manages 
to squeeze out a few catchy tunes, 

but overall, the album is rather 
bland. However, fans should enjoy 
"The Worst Hangover Ever," "Spare 
Me the Details" and lead single "Hit 
That," which embrace the group's 
signature sound of bouncy beats and 
humorous subject matter. Rock 
radio could take a liking to any one 
of these new songs, which follow in 
the tradition of such quirky yet 
endearing hits as "Pretty Fly (For a 
White Guy)," "Why Don't You Get a 
Job ?" and "Self Esteem. " -KK 

RUBEN -11° 

STUDDARD, 
SOULFUL 

I ï or+wr--_ 
Now±_ 

RUBEN STUDDARD 

Soulful 
PRODUCERS: various 
182876 -54639 
RELEASE DATE: Dec. 9 

This season's "American Idol" win- 
ner Ruben Studdard makes his 
highly anticipated debut with "Soul- 
ful." As the title suggests, Studdard 
has crafted a true R &B album with 
the help of producers Swizz Beatz, 
Andre & Vidal, Evan Rogers and Carl 
Sturken, among others. The lead 
single, the Underdogs -produced 
"Sorry 2004," proves that Studdard 
can compete with fellow crooners 
Joe, Avant and R. Kelly. Ballads have 
been the singer's strong suit, but he 
does have range. Studdard teams 
with Fat Joe for hip- hop- inspired 
fun on the Iry Gotti- produced "What 
Is Sexy," which samples Mary J. 
Blige's "Real Love." He also gets per- 
sonal on the autobiographical "No 
Ruben." The album includes "Super- 
star" and "Flying Without Wings" - 
the songs that helped secure his 
"Idol" crown. The nation has 
embraced runner -up Clay Aiken 
with open arms. That process should 
be repeated with Studdard.-RH 

Pub in New York, where the artist 
opened for Lynne. With "Lyin in the 
Face of Love," Montgomery delivers a 

very fine debut, indeed. The set 
reveals an artist who is honest when it 
comes to matters of the heart and who 
ably captures L.A.'s street life with 
keen precision. Choice cuts include 
"Off Ramp Dancer," "Julie Knows," 
"Nothin' After Lovin' You" and the 
title track. To purchase, log on to 
annamontgomeryband.com.-MP 

* MY FAVORITE 
The Happiest Days of Our Lives 
PRODUCERS: various 
Double Agent DA020 
RELEASE DATE: Nov. 4 
What began in the mid -'90s as a 
post- high- school art project -the 
formation of My Favorite -has 
turned into something incredibly 
real. Hailing from Long Island, 
N.Y., the five members of My 
Favorite share a fondness for 
melody and melancholia, New 
Order and Saint Etienne. The 
Smiths, too. "The Happiest Days of 
Our Lives " -a compendium of the 
quintet's three EPs and brand -new 
material (as well as a bonus disc of 
14 remixes) -is post -punk dance- 

pop with heart, impassioned lyrics 
saddled alongside the most sunny of 
early -'80s- etched instrumentation. 
The sublime vocal stylings of 
Andrea Vaughn and Michael Grace 
Jr. are tailor -made for such musical 
terrain. Tracks like "The Suburbs 
Are Killing Us," "L = P," "Burning 
Hearts" and the title track are as 
infectious as they come. -MP 

* THE CREATURES 
Hái! 
PRODUCERS: the Creatures 

Sioux /Instinct 1N5619 
RELEASE DATE: Oct. 21 
Siouxsie & the Banshees frontwoman 
Siouxsie Sioux and drummer Budgie 
created this "band offshoot" in the 
early '80s. On this fourth album (the 
title means "yes" in Japanese), the 
rhythmic pair connected with Taiko 
drum master Leonard Eto. In fact, 
immediately following the Banshees' 
Seven Year Itch tour last year, an 
impromptu drumming session 
between Budgie and Eto ensued. The 
end result, "Hái!," sparkles and daz- 
zles with spontaneity and newfound 
energy. The explosive "Say Yes!" 
opens the set and segues into the 
hypnotic "Around the World." The 

haunting "Imagoró" recalls "Slave to 
the Rhythm" -era Grace Jones. 
Sioux may have found her perfect 
match in Budgie's percussion and 
Eto's drums. -MP 

HOOBASTANK 
The Reason 
PRODUCER: Howard Benson 
Island 0001488 
RELEASE DATE: Dec. 9 

The band that dares to include the 
word "stank" in its name returns 
with its second studio album. 
Although Hoobastank's debut disc 
included some radio -friendly tunes 
such as "Crawling in the Dark," the 
most interesting aspect of "The Rea- 
son" is the act's name. To its credit, 
Hoobastank widens its range by 
incorporating harder, more emotion- 
ally charged material into its prima- 
rily middle -of- the -road rock formula. 
But the musicianship feels muddied 
on many of the raging tracks, includ- 
ing first single "Out of Control." It is 
also tough to distinguish between 
songs, which feature similar hooks 
and doom -and -gloom lyrics. "Lucky," 
with its acoustic -styled intro and 
lyrical optimism, offers a refreshing 
change of pace. -SA 

R&B/HIP-HOP 

NICK CANNON 
Nick Cannon 
PRODUCERS: various 
Jive 01241 -48500 
RELEASE DATE: Dec. 9 

Nick Cannon is quickly becoming a 
triple threat. Star of TV (Nickelodeon's 
"The Nick Cannon Show ") and film 
( "Drumline," "Love Don't Cost a 
Thing "), Cannon is now trying his 
hand at music. The 21- year -old wears 
many hats on his much -delayed self - 
titled debut for Jive. Singles like 
"Gigolo" and "Feelin' Freaky" portray 
Cannon as a pimp caricature by the 
name of Fillmore Slim. Meanwhile, he 
plays "the boy next door" on tracks 
like "I Owe You" and "Whenever You 
Need Me." Cannon's true potential as a 
party MC -à la Nelly or Chingy- 
comes through on "Get Crunk 
Shorty." Featuring Ying Yang Twins 
and Fatman Scoop, the Just Blaze -pro- 
duced track provides the perfect bal- 
ance of crunk and old -school hip -hop. 
While Cannon shows potential, the 
overuse of samples and guest artists 
including R. Kelly, Mary J. Blige and 
B2K overshadows his efforts. -RH 

COUNTRY 
TRACE ADKINS 

Comin' On Strong 
PRODUCERS: Scott Hendricks,Trey Bruce 
Capitol 93849 
RELEASE DATE: Dec. 2 

Armed with an imposing presence and 
a big, bold, bodacious baritone, it is 
surprising that major stardom has 
eluded Trace Adkins. Here, he reunites 
with producer Scott Hendricks, and 
once again, it is a solid, commercially 
viable pairing. Lead single "Hot Mama" 
is a randy romp, while the title cut is a 
panoramic midtempo that Adkins 
delivers with authority. He has a real 
way with a ballad, well- demonstrated 
on "Then Came the Night" and 
"Untamed." Adkins lends a world -weary 
credibility to "I'd Sure Hate to Break 
Down Here" and "Baby's Gone," then 
smolders on the hard -charging "One of 
Those Nights." He struts his good -ol'- 
boy stuff on the likable redneck ram- 
page "Rough & Ready," which will 
never receive radio airplay but 
perfectly showcases the utter coolness 
of being uncool. -RW 

LATIN 
* SERGIO DALMA 
De Otro Color 
PRODUCER: José Ramón Flores 

Universal Music Latino B0000523 
RELEASE DATE: Nov. 11 

What is it about raspy voices? Spanish 
pop singer Sergio Dalma has such a 
voice- emotive, too -and it serves to 
make even inconsequential material 
more compelling. Which is not to say 
that his latest studio album, "De Otro 
Color," is inconsequential. But it is 
straight -ahead, ear -catching pop that 
nevertheless has a good degree of 
sophistication. Opening track "Déjame 
Olvidarte" is reminiscent of Alejandro 

(Continued on next page) 
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Sanz, with its lush instrumentation, 
meandering structure and Spanish gui- 
tars. But for the most part, Dalma's 
choice of material -from Gustavo San- 
tander and Fernando Osorio's "A Flor 
de Piel y Alma" to Luis Manuel Ruiz's 
"En Lo Bueno y Lo Malo " -is more 
commercially minded. Solid songs, 
emotional delivery. Pop should always 
be this satisfying. -LC 

CHRISTIAN 
PLUS ONE 

Exodus 
PRODUCERS: Peter Furler, Plus One, 
Jeff Frankenstein 
Inpop P0D1275 
RELEASE DATE: Nov. 18 
Riding the crest of the boy -band phe- 
nomenon, Plus One debuted in 2000 
with "The Promise," quickly becoming 
Christian music's best -selling new act 
as well as the 2001 Dove Award winner 
for new artist of the year. Following 
2002 album "Obvious" and a Christ- 
mas collection, members Jason Perry 
and Jeremy Mhire departed. Now a 
trio, Plus One's Nate Cole, Nathan 
Walters and Gabe Combs successfully 
make the transition from buoyant pop - 
sters to impressive rockers. Working 
with Peter Furler and Jeff Franken- 
stein of the Newsboys, Plus One has 
crafted a solid album that showcases 
the members' musicianship, songwrit- 
ing and vocals. The trio delivers a par- 
ticularly effective version of the wor- 
ship standard "Here I Am." Other 
winners include "Be Love" and "Like a 
Kite." A triumph of substance over 
style, "Exodus" signals the beginning 
of a new chapter for Plus One. -DEP 

VITAL REISSUES 
TALKING HEADS 
Once in a Lifetime 
REISSUE PRODUCERS:Talking Heads, Gary 
Stewart, Andy Zax 
ORIGINAL PRODUCERS: various 
Warner Bros. /Rhino R2 73934 
RELEASE DATE: Nov. 18 
Before you even get to such gems as 
"City of Dreams" or "This Must Be the 
Place (Naïve Melody)," the packaging of 
this three -disc set is enough in itself to 
make music aficionados and especially 
Talking Heads freaks smile and get a lit- 
tle wistful. Just like the band's music - 
especially when the group first took 
shape -the oblong, book -styled box is 
completely nontraditional, ground- 
breaking and absolutely beautiful. The 
width of four CDs (the fourth, a DVD col- 
lecting the band's videos), the box 
includes 55 cuts (hits, rarities, album 
cuts), as well as essays from each band 
member, among others. David Byrne 
provides a remarkable analysis of him- 
self and the headspace in which these 
songs were created. Nothing short of an 
event for fans, and an eye -popping, soul - 
thrilling smorgasbord of cool sounds and 
images for all. -WO 

DVD 
Trouble No More: The Making of a John 
Mellencamp Album 
Redline Entertainment 78088 
RELEASE DATE: Oct. 28 
"Trouble No More," with its focus on 
classic American roots music, marked 

an ambitious departure for John Mel - 
lencamp; this DVD splendidly docu- 
ments its painstaking creative 
process. Filmed in black and white, 
the intimate, "inside the scenes" peek 
is unflinchingly honest, even showing 
Mellencamp's increasing irritation 
over session delays. But it is also a 
portrait of the artist's consummate 
professionalism, full of memorable 
moments like rehearsing a kazoo cho- 
rus on Howlin' Wolf's "Down in the 
Bottom" and researching the sources 
of his controversial anti -war revision 
of "To Washington." The program 
concludes compellingly with his dis- 
cussion of the latest Iraq war within 
the context of the Vietnam era, finally 
attaining a sense of both self - 
discovery and affirmation. -18 

Drive -Thru Records Presents Spectacular 
Spectacular DVD Vol. 2 

Drive -Thru B0001608 
RELEASE DATE: Dec. 9 

Fanboys and fangirls of Drive -Thru 
Records' posse of almost supernatu- 
rally young bands will get plenty of 
bang for their buck from this jam - 
packed collection. The set sports a 
bounty of music videos by such label 
acts as Something Corporate, New 
Found Glory, Home Grown, Senses 
Fail, the Early November and the 
Starting Line. But the big bonuses 
come in the extras, which include 
live full -band performances captured 
in California, New Jersey and Eng- 
land; a wealth of intimate acoustic 
material; a photo gallery; interviews 
with the Drive -Thru groups' unaffect- 
ed, often wacky and sometimes potty - 
mouthed members; and backstage 
footage. A lot of the music here - 
most of it in a post -Green Day /Off- 
spring punk or pop -punk vein -is 
not especially distinguished or dis- 
tinctive, but devotees definitely get 
their money's worth. -CM 

HOLIDAY 
LEON REDBONE 
Christmas Island 
PRODUCERS: Beryl Handler, Leon Redbone 
August/Rounder 11661 3158 

ERIC REED 
Merry Magic 
PRODUCER: Eric Reed 

Max Jazz MXJ302 

MICHAEL WOLFF 
Christmas Moods 
PRODUCER: Michael Wolff 
Artemis ATM -CD -51261 

STEVE LUKATHER & FRIENDS 
Santa Mental 
PRODUCERS: Elliot Scheiner, Steve Lukather 
Bop City /Image Entertainment DHS1573 

VARIOUS ARTISTS 
Nativity: A Life Story 
PRODUCERS: various 
www.nativityny.com 

Billboard.com 
Matthew Dear, "Leave Luck to 

Heaven" (Spectral Sound) 

Lanterna, "Sands" (Badman) 

Ladytron, "Softcore Jukebox" 
(Emperor Norton) 

SINGLES 
Edited by Chuck Taylor 

ROCK 

R.E.M. Dangerous (3:55) 
PRODUCERS: Pat McCarthy, R.E.M. 
WRITERS: Buck, Mills, Stipe 
PUBLISHER: Warner -Tamerlane/Temporary 
Music, BMI 
Warner Bros. 101253 (CD promo) 
"Bad Day" from R.E.M.'s new great- 
est -hits album -a copycat of its own 
"It's the End of the World As We 
Know It (And I Feel Fine)" -was a 
pretty clear reminder that the guys 
from Athens, Ga., have run out of 
ideas. "Animal," another "new track," 
again mimics the past with its simi- 
larity to the chorus of "What's the 
Frequency, Kenneth ?" In addition, 
like the old days, lead Michael Stipe's 
vocals are so layered with echoes and 
additional background noise that 
whatever he is trying to say is lost. 
Why bother ? -CT 

COUNTRY 
* AMANDA WILKINSON Gone From Love 
Too Long (3:59) 
PRODUCER:Tony Brown 
WRITERS: D. Bryant, M. Cannon -Goodman 
PUBLISHERS: Sony /ATV Tunes, Onaly/ 
Universal Music /Big Orange Dog, ASCAP 
Universal South 02480 (CD promo) 
Amanda Wilkinson first burst into 
the spotlight as part of the Wilkin- 
sons, a successful trio with her father 
Steve and brother Tyler in the late 
'90s on the now -defunct Giant 
Records. They charted seven singles, 
including breakthrough hit "26 
Cents ?" She emerges here with a new 
deal on Universal South and makes 
an impressive step forward as a solo 
artist. Wilkinson's voice holds just 
the right balance of hillbilly 
heartache tempered with self- assured 
sophistication. She proves an affect- 
ing storyteller on this well -written 
tune by Deanna Bryant and Marla 
Cannon -Goodman about a prodigal 
offspring returning to the family fold. 
In this case, it's a little sister who 
moves to California and gets badly 
battered by life's circumstances until 
her sister brings her back home to 
mother's unconditional love. Wilkin- 
son's capable vocals bring the story 
to life, and the steel -guitar- drenched 
chorus immediately plants itself in 
listeners' minds and will prompt 
them to sing along. This should sig- 
nal an exciting new chapter in this 
talented artist's career. -DEP 

DANCE 

* BLUE MAN GROUP FEATURING VENUS 

HUM I Feel Love (4:08) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Lava (CD promo) 
Remaking a Donna Summer classic 
takes courage -after all, how can 
you improve upon perfection -but 
the Blue Man Group's take on "I Feel 
Love" is inventive enough without 
stripping away the original melody 
to actually make the grade for a new 
generation. The difference here is 

ESSENTIAL REVIEWS 

MARY J. BLIGE FEATURING EVE 

Not Today (3:48) 
PRODUCER: Dr. Dre 

WRITERS: various 
PUBLISHERS: various 
Geffen /Interscope (CD track) 
Mary J. Blige's latest album, "Love 
& Life," is decidedly upbeat. It spot- 
lights an artist who is enjoying what 
life has to offer. But Blige being 
Blige, a few shadows had to make 
their presence known among all the 
sunshine. "Not Today" is one such 
moment. It begins with Blige 
lamenting, "This is another one of 
those heartbreak hotel joints for the 
ladies." From there, over raw beats 
and haunting cinematic strings, 
Blige delivers a defiant my -man- 
done -me -wrong tale: "You're the 
worst/I can't even depend on you/ 
You say a lot of the things/But 
something else you always do/Be a 
man of your word." Joining the 
singer is Eve, whose empowered rap 
will surely have women raising their 
fists in agreement. With "Not 
Today," fans get vintage Blige -as 
only she can deliver. Fans (and 
rhythmic stations) will find it diffi- 
cult to resist. Trust. -MP 

GODSMACK Re -Align (4:21) 
PRODUCERS: David Bottrill, Sully Erna 

WRITER: S. Erna 

PUBLISHERS: Meengya Music /Universal 
Music Publishing, ASCAP 

Republic /Universal UNIR211242 
(CD promo) 
During the course of five years 
and three albums, Godsmack has 
become a core act at rock radio, 
racking up nine top 10 hits at 
active rock and three at modern. 
The third proper single from the 
band's platinum No. 1 album, 
"Faceless," is off to a rapid -fire 
start on the airwaves, roaring up 
to No. 20 at active rock in its 
first weeks. While "Re- Align" 
doesn't bring anything new to 
Godsmack's mid -'90s grunge 
dynamic- sounding much like a 
slowed -down version of the 
band's "Awake" -the fact that it 
has maintained its relevance at 
rock makes the song immediately 
recognizable, a trait that's 
becoming more unusual as rock 
indulges so many new faces and 
names. That Godsmack can be so 
easily accepted by radio these 
days is a fact. -BT 

the addition of teeth -gritting guitars 
and an aggressive production 
imprint that gives the sensual song 
a no- holds- barred, get- down -dirty 
sex appeal. While Summer's vocals 
were slippery and orgiastic, singer 
Venus Hum gives you the idea that 
she knows what she wants and how 
she wants it -and you will obey. If 
Lava can convince today's unimagi- 
native top 40 programmers that this 
really is something new, "Love" 
could be the left -field hit of the sea- 
son, with equal appeal on dance - 
floors, iPods and radio. Great fun 
and a complete surprise. -CT 

NEW & NOTEWORTHY 

* YELLOWCARD Past, Present and 
Future (3:18) 
PRODUCER: Neal Avron 
WRITERS: Yellowcard, Peter Mosely 
PUBLISHER: not listed 
Capitol 18294 (CD promo) 
In the spirit of Good Charlotte, 
Blink -182 and Fountains of Wayne, 
new kid on the block Yellowcard is 
starting to make big noise on the 
live scene, including 300 dates on 
the MTV2 Handpicked and Vans 
Warped tours and warm -up gigs for 
Less Than Jake, the Ataris and the 
Used. As a result, debut "Ocean 
Avenue" has moved 200,000 copies, 
all before radio sniffed out a first 
hit. And here it is: "Past, Present 

and Future" possesses all the manic 
fervor of a teen rock anthem, as lead 
Ryan Key longs for the magic of his 
pubescent love: "If I could find you 
now, things would get better/We 
could leave this town and rock for- 
ever." A chorus as catchy as a cold 
ices the cake. Coming up: another 
year on the road, starting with the 
Vans Warped tour 2004. -CT 

HOLIDAY 
JET Back Door Santa (2:14) 
Elektra 1956 (CD promo) 

JESSE MALIN Xmas (3:29) 
Artemis Records 210 (CD promo) 

BUCK HOWDY Cow Pies for Christmas 
(3:00) 
MCA Nashville (CD promo) 

HOUSEWIVES ON PROZAC I Broke My 
Arm Christmas Shopping at the Mall 
(2:19) 
B.T. Puppy Records (CD single) 
Contact: 917- 301 -5635. 

ASHANTI Hey Santa (1:54) 
M.I. /Island Def Jam 15980 (CD promo) 

MARTINA McBRIDE Silent Night (3:23) 
RCA Nashville (CD promo) 

SARA EVANS 0 Come All Ye Faithful (4:50) 
RCA Nashville (CD promo) 
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songwriters & Publishers 

Orbison Goes Bollywood 
BY JIM BESSMAN 

New Bollywood blockbuster "Kal Ho 
Naa Ho" stands out on two counts: It's 
the first major Bollywood film lensed 
entirely in the U.S., and its big hit is 
none other than the 1964 Roy Orbison 
classic "Oh, Pretty Woman." 

"Believe it or not, it's the big song 
of the soundtrack album in India," 
Sony Music India managing director 
Shridhar Subramaniam says. "People 
were skeptical because the hook is in 
English, but it's even worked in the 
Northern part of India, where the more 
urban bhangra music is very strong." 

The revised, bhangra- inflected ver- 
sion of "Oh, Pretty Woman," Subra- 
maniam notes, "captured everybody's 
imagination. We'd released the album 
with the title song as the first [movie] 
trailer and were never sure [ "Oh, Pret- 
ty Woman "] would be a stand -alone 
song. But within one week came fran- 
tic calls from our distributors saying it 
was the hit." 

Subramaniam salutes the song's 
"picturization," meaning its function as 
an elaborate song -and -dance center - 
piece-a Bollywood specialty. He also 
notes that the song, which is sung by 
Shankar Mahadevan and Ravi "Rags" 

BARBARA ORBISON: `ROY WOULD BE TICKLED' 

Khote, builds upon the original "Oh, 
Pretty Woman" chorus with new Hindi 
lyrics by Javed Akthar. 

The film features reigning Bolly- 
wood superstar Shah Rukh Khan and 
current Indi "it" girl Preity Zinta. 

Screenwriter Karan Johar `wanted 
to use it where Shah Rukh sees Preity 
for the first time," Subramaniam says. 
"So we filed for the publishing clear- 
ances and did an official, `clean' inter- 
pretation. 

"Many [Bollywood] movies have 
ripped -off songs," Subramaniam adds, 
"but this time it was cleanly done and 
more importantly, reasonably well 
thought -out in keeping the basic 

essence of the song rather than just 
[showing the couple, in typical Bolly- 
wood fashion, cavorting] on the slopes." 

Describing "Kal Ho Naa Ho" as "a 
timeless narrative and true Bollywood 
kind of story," Subramaniam relates 
how the Khan character arrives in New 
York and "breaks out in song" when he 
first sees Zinta. "So it's a pretty tongue - 
in -cheek `pretty woman' thing, with an 
English melody and English hook -but 
set in Hindi. It's quite a mishmash." 

Roy Orbison Music (BMI) presi- 
dent Barbara Orbison notes the en- 
during appeal of her late husband's 
immortal hit. 

"Here's a song written and recorded 
such a long time ago, and then Roy 
passes on, and then we have a movie 
called `Pretty Woman,' and then his 
version from 'A Black Sr White Night 
Live' gets a [ 1990] Grammy," she says. 
"And now all of a sudden I get a call 
from India, which is so far away from 
our culture. It gives another lifetime 
to our copyright." 

The song's writer, Orbison notes, 
"would be tickled." 

"Boy's favorite food was Indian," she 
exclaims, adding that she plans her 
first trip to India -"a date with des- 
tiny"- following the MIDEM trade fair. 

ASCAP Honors Adams, Others 
The eighth annual ASCAP Foun- 

dation Awards and Scholarships 
Reception was held Dec. 3 at the Wal- 
ter Reade Theater at Manhattan's 
Lincoln Center. 

Broadway lyricist Lee Adams re- 
ceived the Richard Rodgers Award for 
his lifetime achievement in American 
musical theater. Charles Strouse, 
Adams' collaborator on "Bye Bye 
Birdie," "Applause" and "Golden 
Boy," presented the award and per- 
formed a version of "Those Were the 
Days," the classic "All in the Family" 
TV theme that the pair also co- wrote. 

Composer Ned Rorem was handed 
the foundation's Lifetime Achievement 
Award in Concert Music by fellow com- 
poser John Corigliano. Tenor Scott 
Murphree honored Rorem by singing 
two of the composer's art songs. 

Songwriter George David Weiss 
also garnered a Lifetime Achievement 

WEISS, LEFT, AND JOHANSEN: WEISS WON 

A LIFETIME ACHIEVEMENT AWARD 

Award, with Jimmy Webb presenting; 
particularly inspired was the choice of 
David Johansen to salute Weiss with 
two of his biggest hits, "Lullaby of 
Birdland" and "What a Wonderful 
World." 

Presenter 
Ginny Mancini, 
meanwhile, 
focused attention 
on a special 
accessory. At the 
lectern to award 
the foundation's 
Henry Mancini 
Music Scholar- By Jim Bessman 
ships, she pointed jbessman @billboard.com 
to her lapel pin - 
a postage -stamp 
portrait of her late husband, Henry, 
in conducting mode -to be issued 
April 13, 2004, by the post office. 

'The postmaster general said that 
there's never been such a buzz over 
the launch of a stamp in the history of 
the U.S. postal service," Mancini says. 
She credited her husband's buddy 
Clint Eastwood's unveiling of the 
design at the Henry Mancini Institute's 
Mancini Musicale (Billboard, Aug. 16). 

"I'm using it as a marketing tool for 
music education, because had Henry 
not had that in school, he never would 
have ended up on a postage stamp," 
Mancini continued. "It's the classic 
case of a kid from the wrong side of 
the tracks, and the thing that made his 

life special was music in school." 
ASCAP's award spirit continued 

the following night, with its 36th 
annual Deems Taylor Awards for out- 
standing print, broadcast and new- 

Words& 
Music. 

40 

media coverage of music, held again 
at the Walter Reade Theater. Of spe- 
cial significance was the presentation 
of the Timothy White Award for Out- 
standing Musical Biography, which 
went to Richard Sudhalter for his 
book "Stardust Melody: The Life and 
Music of Hoagy Carmichael." 

The award was established last 
year to honor the memory of late 
Billboard editor in chief Timothy 
White, himself a former Deems Tay- 
lor biographer. White's widow, Judith 
Garlan, made the presentation, with 
folk/jug -band legend Jim Kweskin 
and vocalist Samoa Wilson perform- 
ing two Carmichael classics, "Lazy- 
bones" and "Star Dust." 

Pro Audio 

DMT Covers Three 
DAW Platforms 

Digital Music Technologies 
(DMT), the Burbank, Calif. -based 
provider of consulting services and 
rental of digital audio recording 
equipment, has introduced the 
DMT 3 -in -1 Workstation, a multi - 
platform digital audio workstation 
(DAW) that includes the Pro Tools, 
Nuendo and Pyramix platforms. 

Any of the 3 -in -1 Workstation's 
platforms can be configured as the 
primary DAW application, with 
the other two as 
support for spe- 
cialized func- 
tions. Addition- 
ally, DMT offers 
a large selection 
of high -end 
analog -to -digi- 
tal converters, 
use of which 
can be tailored 
to a specific 
project type. 

"People are 
going to be very interested in hav- 
ing this concept in general," DMT 
operations manager Jayce Murphy 
says. "The producers and editors 
we've shown it to so far like the 
flexibility of being able to do cer- 
tain functions without being tied 
to a single application. I think 
that flexibility is going to be a new 
way for people to work and 
exchange files." 

The workstation's typical use, 
Murphy and DMT president Doug 
Botnick predict, would involve 
recording a project to one DAW 
platform, with editing, processing, 
mixing or mastering performed by 
one or both of the others. 

The workstation's master PC 
houses 2.8 GHz processing with a 
full terabyte IDE removable hard 
drive. It includes Windows XP Pro- 
fessional, FireWire, LVD160 SCSI 
receiver and external connections, 
along with a CD /DVD -RW drive. 

"Very often, it will be scaled to 
the different portions of a project," 
Botnick says. "While they're track- 

ing, [clients] may want one thing; 
while they're overdubbing, they 
may want something entirely dif- 
ferent. When they mix, it will be 
something different still. It's all 
scalable and configurable to the 
specific point in the project they 
may be in." 

While many of its users will 
undoubtedly have their own DAW, 

rental systems such as the 3 -in -1 

Workstation mean audio profes- 

Studio 
Monitor. 

By Christopher Walsh 
cwalsh@billboard.com 
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BOTNICK: 'AS DEMAND RISES, WE'LL BETHERE' 

sionals do not have to disturb or 
dismantle their personal studio. 
Additionally, the 3 -in -1 Worksta- 
tion's three applications interface 
with DMT's Pacific Microsonics, dB 
Technologies, Apogee and Genex 
converters. Further, the work- 
station includes a comprehensive 
list of plug -in processing software. 

"Of course, as part of our con- 
sultation," Murphy adds, "if we 
know what's going on in the proj- 
ect, we'll try to accommodate 
whatever you need." 

The popularity among recording 
engineers of Digidesign's Pro Tools 
and Steinberg's Nuendo platforms 
are obvious. Use of Pyramix, manu- 
factured by Switzerland -based 
Merging Technologies, is also 
growing, Botnick and Murphy say. 

"Several studios around town 
are starting to use it," Murphy 
says, "especially because of its DSD 
[Direct Stream Digital] capability." 

"There's a lot of interest in Pyra- 
mix from the postproduction and 
scoring community," Botnick 
adds. "As demand rises, we'll be 
there for it." 

MASTERY: Leon Zervos has 
joined the staff of talented engi- 
neers at New York mastering stu- 
dio Sterling Sound. Previously, 
Zervos, who began his career at 
EMI Studios in Sydney, was sen- 
ior mastering engineer at New 
York's Masterdisk. Among his 
credits are such albums as Aero- 
smith's "Nine Lives" and Avril 
Lavigne's "Let Go," as well as 
surround projects including 
"Supernatural" and "Shaman" by 
Santana and Willie Nelson's 
"Live in Amsterdam." 
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THE LIMI HENDRIX FIGURE IS A CELEBF:ATION OFTHE GUITAR GREAT'S APPEARANCE AT WOODSTOCK 

McFarlane Adds Hendrix, 
Elvis To Action -Figure Series 

BY WES ORSHOSKI 

Since launching its line of music action figures in the 
late '90swith re- creations of Kiss band members, McFar- 
lane Toys has immortalized some of the biggest acts in 
rock history. 

The Beatles, Ozzy Osboume, Alice Cooper, Jim Morri- 
son, Jerry Garcia, Metallica and Janis Joplin have all been 
cast in plastic by the Arizona -based toymaker. 

But the rights to a Jimi Hendrix figure -the one license 
that company head Todd McFarlane had sought the 
most -proved elusive. Until now. 

McFarlane finally got that green light from Experience 

Hendrix, the merchandise company run by the rock 
icon's half -sister, Janie Hendrix. 

Now sharing shelf space with Hendrix's recordings at 
such chains as Tower and Virgin is a 6 -inch replica of the 
virtuoso modeled after his fabled appearance at Woodstock 

With his left hand flashing the peace sign and his right 
gripping the neck of his white, upside -down Stratocaster, 
the mini Hendrix sports a red bandanna, bell -bottom blue 
jeans and a white shirt with fringes. 

McFarlane is selling the figure in two configurations 
and hopes to make additional Hendrix figures. The exist- 
ing figure is sold alone or with a stage modeled after 

(Continued on page 67) 
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Music Gets Less 
Space At Virgin 

BY BRIAN GARRITY 

NEW YORK At Virgin Megastores it's 
move over music and say Hello Kitty. 

Virgin Entertainment Group (VEG) 
North America is planning to cut back 
on floor space devoted to under- 
performing CD product at some of its 
key Virgin Megastore locations to make 
room for more DVDs, clothing and nov- 
elty items like Hello Kitty. 

VEG recently unveiled what it is call- 
ing its model store of the future with a 
high -profile launch of its redesigned 
Virgin Megastore in San Francisco. 

The prototype design is expected to 
be extended to Virgin Megastores in 
New York and Los Angeles next year, fol- 
lowing a test period at the model store. 

"There's more to music than just 
music, and that's the way we've tried to 
set up the [San Francisco] store," Vir- 
gin Entertainment Group North Amer- 
ica CEO Glen Ward says. 

'LIFESTYLE' PRODUCTS 
VEG executives say the focus of the 

redesign will be on "lifestyle" prod- 
ucts that appeal to the music and 
DVD buyer. About 10% of the floor 
space at the store -roughly 4,000 

square feet - 
will now be 

dedicated to 
products other 

than traditional CDs, 
DVDs and books. 

The San Francisco store now fea- 
tures such higher- margin goods as con- 
sumer- electronics products, fashions 
from Ben Sherman and Blue Marlin. 
band merchandise, games, accessories 
and adult DVDs. 

VEG executives concede that the 
move in part reflects the declining sales 
environment for music. 

Ward says, "It's a commercial real- 
ization" of what's happening in the 
music market. 

"We all love doing what we're doing. 
But we have to be commercial about it 
and make sure there's a good financial 
return," he adds. 

The company expects that music 
will account for half of the revenue in 
its redesigned stores -down from a 
previous level of 60 %. DVDs will 
account for 30% of revenue, with the 
balance shared by books and new 
lifestyle products. 

VEG executives say they are making 
the move with minimal cuts to the 
selection of music offered in its stores. 

'We've invested heavily in our auto - 
replenishment system. That's enabled 
us to free up a lot of space in the store," 
Ward says. "So we have the range, but 
we don't necessarily have to carry the 
fours and fives of stock" 

The push into product lines be- 
sides music is nothing new for Vir- 
gin, which has long sold books and 
videos. Nor is it new for specialty 

(Continued on page 66) 
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MUSIC GEAR 
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Join Billboard as we gear up for our 

first ever Music Gear /NAMM special 

report covering the music instrument 

and product business. We'll focus on 

the retail market and their promising 

new products, plus we'll take an in- 

depth look at the joint effort of music 

product manufacturers and retailers 

to launch a new generation of "pro - 

sumer" recording gear. 

issue date: january 17 ad close: december 19 
Aki Kaneko 323.525.2299 akaneko @billboard.com 

MIDEM 

issue date: january 24 

In our January 24th issue, Billboard 

will spotlight Midem, the leading inter- 

national music trade show for music 

publishers and record companies. 

We'll preview Midem's 38th annual 

conference, taking place January 25- 

29, including MidemNet, the digital 

music event. Be part of the issue 

everyone will be reading in Cannes - 
and in over 100 countries worldwide! 

ad close: december 29 
Frederic Fenucci 44.207.420.6075 f.fenucci @eu.billboard.com 

PLATINUM STARS #1 
HILARY DUFF 

Billboard's new Platinum Stars 

series cover the world's hottest 

new acts who have reached 

Platinum album success. In our 

first series we feature Hilary Duff 

with a special look at the making 

and marketing of her first platinum 

album, "Metamorphosis." 

issue date: january 31 ad close: january 5 
Michelle Wright 323.525.2302 mwright @billboard.com 

UPCOMING SPECIALS 
MIDEM II issue date: January 31 ad close: January 15 

TOURING MONTHLY #2 issue date: February 14 ad close: January 20 

PLATINUM STARS #2 issue date: February 14 ad close: January 20 

BRITISH TALENT issue date: February 21 ad close: January 27 
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Retail 

Allen Expects Good Things 
From Bronfman Buyout 

It's a little early to tell what the 
Edgar Bronfman Jr. -led buyout of 
Warner Music Group will mean for 
WMG's indie distribution arm, ac- 
cording to Alternative Distribution 
Alliance (ADA) president 
Andy Allen. 

But Allen is upbeat 
about what the changing 
of the guard means for 
his company. 

"I'm enthusiastic about 
what the opportunities 
are," Allen says. "It could 
be a huge boon." 

As of the first week in 
December, Allen had been 
present at just one meet- 
ing with Bronfman, who 
called senior WMG execs together for 
an introductory sit -down shortly after 
the buyout was announced in late 
November (Billboard, Dec. 6). 

Allen had anticipated that another 
meeting, which would address some 
divisional number -crunching and 
budgetary concerns, would take place 
as early as the week of Dec. 8. 

Whenever a company changes 

doesn't just entail cost -cutting." 
He also sees current WMG chair - 

man/CEO Roger Ames' future role as 
Bronfman's second at the privatized 
company as a positive, since "Ames 

The 
Indies.. 

By Chris Morris 
cmorris @billboard.com 

ALLEN: BUYOUT `COULD BEA HUGE BOON' 

hands, concerns arise about the 
future of its various internal enti- 
ties-especially when immediate cost 
savings are a concern. 

But Allen says, "We think our 
segment of the business has some 
pretty significant upside. [You] 
have to emerge with a plan that 

has certainly been a friend to ADA." 
In Allen's view, WMG's exit from 

the Time Warner corporate matrix is 
nothing but positive. 

"I love the idea of a privately held 
music company, and a music compa- 
ny only," he says. "The business will 
prosper doing things that make 
sense for a music company and not 
just doing things that make sense for 
a larger company that a music com- 
pany is part of." 

As far as ADAs 2003 business goes, 
Allen anticipates that the distributor 
will see slightly improved sales for 
the year, despite sluggish perform- 
ance through the first nine months. 

He reports that sales were down 
4% through the first three quarters 
but adds, "I think we'll be up [for the 
year]. This is the best fourth quarter 
we've ever had." 

He attributes the gains in late - 
year sales to the continuing per- 
formance of albums by Interpol (on 
Matador) and the Shins and Hot Hot 
Heat (both on Sub Pop). Those 
labels are enjoying their best year 
ever at ADA, according to Allen, and 
Beggars Banquet and Touch & Go 
have also come on strong. 

Allen says another major fourth - 
quarter plus has been the surprising 

performance of New Line's sound- 
track for "Elf," the seasonal box -office 
hit starring Will Ferrell. 

FROM COPPOLAS HEART: The first 
release from Francis Ford Coppola's 
new DVD line, American Zoetrope 
DVD, will be the director's 1982 musi- 
cal, "One From the Heart." 

The two -disc set arrives Jan. 27, 
2004, through the Ryko- distrib- 
uted Fantoma Films line (Bill- 
board, July 19). 

Zoetrope's edition of the visually 
sumptuous film will include a 5.1 
mix, full -length commentary by 
Coppola and documentaries, deleted 
scenes and videotaped rehearsals. 
Music fans should welcome demos 
and alternate takes of Tom Waits' 
score (performed by Waits and Crys- 
tal Gayle in the film), a music -only 
track, a documentary focusing on 
Waits' role in the making of the film 
and subtitles with the complete 
lyrics of the songs. 

STONERS AND ROTTERS: The North- 
west Alliance of Independent Labels 
(NAIL) has picked up a couple of 
new, exclusive labels: Huntington 
Woods, Mich. -based Small Stone 
Records and London -based Rotters 
Golf Club. The deals will commence 
with releases in February 2004. 

Small Stone is operated by Scott 
Hamilton, a founding member of the 
staff of wacky Detroit magazine 
Motorbooty. The label, a self -styled 
"stoner rock" enclave, has albums 
due from Acid King, Men of Porn 
and Dixie Witch. 

Rotters Golf Club -which was 
formerly distributed through Car- 
oline as a subsidiary of the Digital 
Hardcore label -was founded by 
Andrew Weatherall, a member of 
electronic act Two Lone Swords- 
men. The February release of the 
Swordsmen album "Peppered 
With Spastic Magic" kicks off the 
NAIL deal. 

Virgin 
Continued from page 65 

music retail in general. 
In recent years, higher- margin 

items like clothing and novelties 
have become an important part of 
the profitability equation for many 
music retailers. 

However, the new redesign marks 
VEG's widening embrace of non - 
music product. 

'We had to make these changes in 
order to make sure that Virgin Mega - 
stores are here in 50 years," CEO 

Richard Branson says. 
Ward adds, "We believe we must 

have a fantastic multi- channel offering 
to compete in today's environment." 

As part of the redesign, VEG is 
upping the technology features in the 
San Francisco store. Shoppers will be 
able to download 30 free promotional 
tracks to iPods and Flash media devices 
directly from Virgin MegaPlay kiosks. 
Virgin is not selling music through the 
kiosks at this point. 

In addition, users will be able to 
sample music from most titles in the 
store using a hand -held device that 
functions like a kiosk, by technology 
company MusiKube. 

The Virgin San Francisco store will 

also begin buying used product in 
exchange for store credit -a program 
Virgin is billing as "recycling." 

Used product will be sold to an 
undisclosed third party that sells used 
DVDs and CDs. Virgin will not sell used 
product directly to consumers. 

Ward concedes that while VEG has 
been loathe to get into the used mar- 
ket, it is too big to ignore completely. 
"It's one way of adapting and still stick- 
ing to our principles but being com- 
mercial about it as well." 

Branson says, "Unless you invest and 
evolve, you'll die in any industry." 

Additional reporting by Melinda New- 
man in San Francisco. 
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Value Central Successfully Exits Chapter 11 
In a year when four Chapter 11 

filings ended with the retail chains 
either being liquidated or sold to a 
competitor, it gladdens the heart 
to see Value Central Entertainment 
successfully emerge from Chapter 
11 on a stand -alone basis. 

It did so Nov. 18, thanks to 
"great support from the suppliers," 
says Rob Perkins, president of the 
chain. "We are happy that we suc- 
cessfully negotiated the process, 
and we are excited about future 
prospects. We hope to be a great 
distributor of our suppliers' prod- 
ucts for many years to come." 

The company managed to suc- 
cessfully navigate the process with 
the ownership intact ... at least 
that of the Value Music owners 
who gained total control after a 
merger between that chain and the 
Central South Sound Shop chain 
went sour. 

In emerging from 
Chapter 11, the $15 mil- 
lion debtor-in- posses- 
sion loan from Fleet 
Financial converts back 
to a traditional revolving 
credit facility. Along the 
way, the chain closed 
approximately 55 stores, 
leaving it with about 70, 
Perkins says. 

The plan calls for the 
chain to pay, on a pro -rated basis, 
in installments over seven years, a 
$10.5 million note to the five 
majors who were secured creditors 
behind the bank. 

That puts the majors' recovery 
at upwards of 50 cents on the dol- 
lar, one financial executive with a 
major says. In addition, the note is 
convertible to a minimum of 50% 
of the company's common stock, 
should the chain be sold before the 

payout is completed. 
The unsecured creditors, on a 

pro -rated basis, get two lump -sum 
payments totaling $1.5 million, 
which have to be completed before 
Dec. 31. Those payments should 
give independent labels and distrib- 

t l ea 
Track.. 

By Ed Christman 
echristman@billboard.com 

utors about 8 cents on the dollar. 
A key ingredient in the reorgani- 

zation has been the remerchandis- 
ing of the stores to diversify 
beyond music. Store inventory 
now includes budget DVDs, used 
items, nostalgia -type product and 
some merchandise typically found 
in stores like Spencer Gifts, 
Perkins says. For example, on 
Black Friday, music as a percent- 
age of total sales was in the low 

50% range, while last year it was 
10 percentage points higher. 

Speaking of the Thanksgiving 
weekend that kicked off the holiday 
selling season, Perkins points out 
that while music sales may have 
fallen 3.5% from last year, overall, 
November was stronger for the 
chain and likely for the music 
industry as well. 

Perkins says that moving up 
street dates for such albums as 
those by Jay -Z, 50 -Cent and Korn 
to earlier in the month helped 
"spread out sales over the course of 
November. Customers probably 
came to the store more times." In 
the past, crowded fourth -quarter 
release dates resulted in some 
records getting lost in the shuffle. 

OUT IN ARIZONA: The Zia/Impact 
Music company has gone through 
some changes, sources say. 

Zia is now being run by Brian 
Fabar, who replaces Craig Bruhn 
as GM. Fabar previously managed 
the Wherehouse store in Phoenix. 

One store has closed, leaving the 
chain with six stores: four in the 
Phoenix area and two in Tucson. 

Another one -stop bites the dust, 

as the company is closing its 
Impact Music operation. After a 
vicious round of phone tag, Bill- 
board was unable to connect with 
Fabar for comment. 

PRELIMINARY RESULTS: Best Buy 
says it posted an 8.6% compara- 
ble -store gain on the way to gen- 
erating $6.03 billion in total rev- 
enue for the third quarter ended 
Nov. 29. 

That's up 18% over 2002's third - 
quarter sales of $5.13 billion, 
excluding the revenue of Music - 
land, which the company sold ear- 
lier this year. 

The chain said it expects to 
report earnings of 35 cents to 37 
cents per share when it announces 
its complete third -quarter results 
next month. 

Best Buy says entertainment soft- 
ware accounted for 21% of total rev- 
enue, down from 22% last year. But 
it said DVDs and CDs both showed 
double -digit same -store gains. 

U.S. operations accounted for 
90% of revenue, or $5.43 billion, 
while Canadian Best Buy and 
Future Shop stores generated 
$600 million. 

by Series 
Continued from page 65 

Hendrix's amp setup at Woodstock, 
where he delivered his famous, frayed 
version of "The Star Spangled Banner." 

The standard figure retails for 
between $12 and $15. The deluxe ver- 
sion, which is also packaged with a 
miniature microphone and stand, 
stage base and effects pedals, goes for 
about $20. 

CAPTURING AN ERA 

With some of the figures, such as 
his set of Metallica re- creations, 
McFarlane says he likes to immortal- 
ize a certain time in the artist's career. 

With others, like Osboume, McFar- 
lane looks to capture a popular image 
of the singer. In Osboume's case, the 
metal god was made to look evil and 
ferocious, akin to his pre -"Osboumes" 
image. (The figure was created prior to 
the launch of the artist's reality show.) 

"We're sort of looking to go, `Yeah, 
that's what I have when I close my 
eyes and think about these people,' " 

he says. 
His Hendrix figure seems to be a 

combination of both: The artist is cap- 
tured in his Woodstock garb, but he's 
not generally remembered for flashing 
the peace sign -it is usually for such 
stunts as setting his guitar on fire or 
playing it with his teeth. 

But for Janie, the mix was perfect. 
"I thought it was great. I was like, 

`Wow, they really got it,' " she says. 

And that was a relief, because 
through the years, concern that 
manufacturers might not get Hen - 
drix's facial features exactly right was 
one of the reasons she resisted 
McFarlane's proposal. 

Prior to this figure, the Hendrix 
estate had not done many three - 
dimensional products, the main excep- 
tion being a porcelain mini -Hendrix 
made by the Franklin Mint. 

Janie's interest in karate hero Bruce 
Lee helped paved the way for the Hen- 
drix figure. 

Not only is she a fan of the late mar- 
tial arts master, but there are some 
parallels between Lee and her broth- 
er: Both attended Seattle's Garfield 
High School, both are buried in the 
city and both died young. 

McFarlane had created a Lee figure 
that impressed Janie enough that after 
getting a positive response from fans 
and co- workers, she decided to take 
the plunge, unsure whether an action 
figure was appropriate or if it would 
turn out as well as it looked on the pre- 
liminary sketches. 

'We just went ̀ OK,' closed our eyes 
and dove in," she recalled. 

Once she opened herself up to the 
idea of another three -dimensional 
product, she says it was a no- bramer 
that McFarlane would be the one to 
make it. 

"Who better to do it than McFar- 
lane?" she asks. "They've been in the 
industry a while, and they've done a lot 
of top stars and icons, and they're very 
much respected by the fans. 

"We looked at his previous figures, 
their hair, and it was like, Wow, they 

really have it down' as far as the out- 
fits, how the outfits looked on them, 
and, mainly and most importantly to 
us, their facial features. They really 
captured the expressions on their 
face; they just looked so life -like, but 
miniature." 

The figure is partially based on the 
body of McFarlane, which he says is 
not much different from Hendrix's. 

McFarlane's staffers digitally rec- 
orded their boss in different Hendrix 
poses and used that data to sculpt 
the prototype. McFarlane Toys had 
used digital imaging once before, 
scanning the heads of each member 
of Metallica. 

MORE LEGENDS TO COME 
McFarlane hopes to do one or 

maybe two additional figures of Hen- 
drix, who would have turned 61 on 
Thanksgiving Day. One may be based 
on his appearance at the Isle of Wight 
festival, says Janie, who is 41. 

The toymaker -also renowned for 
lensing videos for the likes of Kom and 
a long career in comics (he created the 
"Spawn" empire) -says he may pro- 
duce up to three versions of his latest 
music project: Elvis. 

Plans are in the works for a McFar- 
lane Elvis figure styled after his 1969 
comeback special, during which he 
performed in black leather. He says 
that latter Elvis figures may be mod- 
eled after his early Vegas period, as well 
as his '50s rockabilly era. 

He is also working on his fifth series 
of Kiss figures, as well as a new, more 
true -to- life -looking Ozzy. 

McFarlane hopes to win over the 

gatekeepers in the Rolling Stones, 
Led Zeppelin and Aerosmith camps, 
from whom he's already had rejec- 
tions. In addition, he hopes to create 
a miniature John Lennon as a solo 
artist and real -life versions of the 
Beatles. (His previous Beatles figures 
were based on the "Yellow Subma- 
rine" animated film.) 

Often, those gatekeepers -mostly 
managers -instantly tell McFarlane, 
" `No, we've never done toys. We don't 
do toys,' " he says. "And we keep doing 
the same thing we did with Hendrix: 
`Have you seen our product? Go to 
our Web site, take a look; we'll send 
you some stuff.' " 

McFarlane says he's not afraid of the 
word "no," he just wants to ensure that 

the folks he's talking to are fully edu- 
cated about what they're saying no to. 

"You've got to make sure that when 
you're saying no that the guys see that 
it's actually more like a plastic statue 
and not something silly. And we keep 
at it, because you never know what 
changes the agenda- sometimes it's 
new management, sometimes [an 
artist] will see one of our figures and 
go, `I want to have one of those!' " 

Whether he's talking to the manag- 
er of a late rocker's estate or to Gene 
Simmons himself, McFarlane says he 
tries to impress upon them that he 
wants his figure to be "that poster that 
you loved so much and that shirt you 
loved so much as a kid. I want to bring 
that image to life." 

AOL Music: Total Monthly Streams 
Top Audio 

1. BRITNEY SPEARS 
Me Against the Music mE 

2. G -UNIT 
Stunt 101 SHADY /AFnERMATHANTERSCOPE 

2,340,117 

941,625 

Top Video 
1. BRITNEY SPEARS FEATURING MADONNA 

Me Against the Music JIVE 1,461,091 

2. EVANESCENCE 
My Immortal WIND-UP 1,308,769 

3. TUPAC FEATURINGTHE NOTORIOUS B.I.G. 3. JESSICA SIMPSON 
Runnin INTERSCOPE 856,776 With You COLUMBIA 1,005,428 

4. TUPAC & EMINEM 4. CLAY AIKEN' 
One Day at aTime INTERSCOPE 848,709 Invisible " RCA 861,918 

5. OUTKAST 5. LIL JON &THE EASTSIDE BOYZ 
HeyYa! ARISTA 704,578 Get Low rrt 813,682 

6. CHEETAH GIRLS 6. FOUNTAINS OF WAYNE 

Cinderella DISNEY 653,914 Stacey's Mom S -CURVE 637,976 

7. CHINGY 7. NEW' FEATURING R DIDDY 
RightThurr sono. 581,006 ShakeYaTaitfeather UNIVERSAL 580,460 

8. CLAY AIKEN a 8. HILARY DUFF 
Invisible t" RCA 551,716 LittleVoice m HOLLYWOOD 545,578 

9. MICHAEL JACKSON 9. HILARY DUFF 
One More Chance EPIC 509,902 SoYesterday HoaswooD 512,288 

10. ALICIA KEYS 10. ALICIA KEYS 

You Don't Know My Name I 437,154 You Don't Know My Name 1 465,264 

First Listen /FirstView +Artist of the Month " Breaker Artist TM' Sessions @AOL Broadband Rocks! 

Source: AOL Music for four weeks ending Dec. 4, 2003 
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Sales data compiled by 1 
Nielsen 
Video Scan 

TITLE 
LABEUDISTRIBUTING LABEL & NUMBER 

1 

; NUMBER 1 get 1 Week At Number 1 

MARY-KATE & ASHLEY OLSEN - THE CHALLENGE 
WARNER HOME VIDEO 34215 

2003 14.98 

2 1 BARBIE OF SWAN LAKE 
ARTISAN HOME ENTERTAINMENT 14470 

2003 19.98 

3 3 RUDOLPH THE RED -NOSED REINDEER 
SONY WONDER /SONY MUSIC ENTERTAINMENT 54048 

1964 9.98 

4 4 CHRISTMAS! 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 876883 

2002 12.98 

5 2 SPONGEBOB SQUAREPANTS - CHRISTMAS 
PARAMOUNT HOME ENTERTAINMENT 79133 

2003 12.98 

6 DR. SEUSS: CAT IN THE HAT 
UNIVERSAL STUDIOS HOME VIOEO 89002 

1985 9.98 

PIGLETS BIG MOVIE 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31175 

2003 24.98 

5 STRAWBERRY SHORTCAKE - BERRY, MERRY CHRISTMAS 
FOKVIDEO 06735 

2003 12.98 

8 BOB THE BUILDER: A CHRISTMAS TO REMEMBER 
HIT ENTERTAINMENT 24110 

2003 14.98 

BABY EINSTEIN: NUMBERS NURSERY 
WALT DISNEY HOME ENTERTAINMENT/BUENAVISTA HOME ENTERTAINMENT 31214 

2003 14.98 

1 i DR. SEUSS: GREEN EGGS AND HAM AND OTHER FAVORITES 
UNIVERSAL STUDIOS HOME VIDEO 62021 

2003 9.98 

12 HOW THE GRINCH STOLE CHRISTMAS! 
WARNER HOME VIDEO 65409 

1966 14.98 

-_ 

10 ELOISE AT THE PLAZA 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32255 

2003 19.98 

JUNGLE BOOK 2 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 72732 

2003 24.98 

25 
' 

FROSTY THE SNOWMAN 
SONY WONDER /SONY MUSIC ENTERTAINMENT 51574 

1969 9.98 

7 THOMAS & FRIENDS: THOMAS' SNOWY SUPRISE 
ANCHOR BAY ENTERTAINMENT 01322 

2003 12.98 

9 RESCUE HEROES - THE MOVIE 
ARTISAN HOME ENTERTAINMENT 14671 

2003 14.98 

15 TOM AND JERRY - PAWS FOR A HOUDAY 
WARNER HOME VIDEO 65722 

2003 9.98 

16 DR. SEUSS: THE GRINCH GRINCHES THE CAT IN THE HAT 
UNIVERSAL STUDIOS HOME VIDEO 61997 

2003 9.98 

e 19 SCOOBY -DOO AND THE MONSTER OF MEXICO 
WARNER HOME 01060 01933 

2003 14.98 

13 ELMO'S WORLD: HAPPY HOLIDAYS 
SONY WONDnVSONY MUSIC ENTERTAINMENT 54297 

2002 12.98 

18 BLUES CLUES - BLUES FIRST HOUDAY 
PARAMOUNT HOME ENTERTAINMENT 791183 

2003 9.98 

21 CARE BEARS TO THE RESCUE 
UNITED AMERICAN VIDEO 60149 

2003 9.98 

20 STITCH! THE MOVIE 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 27428 

2003 22.98 

14 THE WIGGLES: WIGGLY WIGGLY CHRISTMAS 
HIT ENTERTAINMENT 02505 

2001 14.98 

DEC 
2003 

R 20 Billboard RECREATIONAL SPORTS DVD 

Ell 
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Sales data compiled by h Nielsen 
VldeoScan 

PROGRAM SUPPLIER & NUMBER 

NUMBER 1 ; 3 Weeks At Number l 

PUMPING IRON - 25TH ANNIVERSARY SPECIAL EDmON WARNER HOME VIDEO 916E6 

TM 
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17 1.1 1 : 1 1 I 
TRICK TIPS VOLUME 2 SNOWBOARDING PARK & PIPE THE NEXT LEVEL VENTURA DISTRIBUTION 06597 19.98 

DE EMBE 
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w 
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Sales data compiled by :LLe 
Nielsen 
VideoScan 

TITLE PROGRAM SUPPLIER & NUMBER 

o 1 1 

. 1'2 NUMBER 1 ?Va. 7 Weeks At Numbed 

CRUNCH - FAT BURNING PRATES ANCHOR BAY ENTERTAINMENT 12585 9.98 

1 2 
3 

r:4 
S 
6 

'-7 
8 
so 

1 

=MI 
©111116:1111':II:121:f Q_ T= 
MINN 
II21.111.1INIa.Hlla.9:1; 
011M RAM MIMI 
L111111L1P4r.Y_Y:r 

THE METHOD PRATES: TARGET SPECIFICS CURRENT WELLNESS 640 1 
:Tf Wá 

LTIR[ 1 
1 um Mr. 

11x7 
!:1 

Irmo o 

iKY ly:rlly 91 
PRATES FOR DUMMIES 

ri1llLL`J3I ULS11./Dins 1l 
ANCHOR BAY ENTERTAINMENT 10148 

CH IM I . L I . 

9.1,LatimLIL ih3i7L: tititltIllulLItlidIP1469ukti 

\. /A1 .4:y. &111.1>I1t111;1t1a3.a4. :ß¡,u1aa16Y , LU y:1T m.11. -I 
THE FIRM - COMPLETE AEROBICS & WEIGHT TRAINING 2013 GDODTIMES HOME VIDEO 029M 

1ELismLn' r:eg:l4 l1LlciOil;(41 *D.humnr,,,Lugawm,11111E1M1 
2 
3 

ECIIIII 
IMINORMALLILIIMIA111, 

FIRM: BODY SCULPTING SYSTEM 02 000DTIMES HOME VIDEO 02902 MÌ 
Di. 1LL9:Uli/21171111:ll:ll U4L11Ck_4 LPL' M 

4 MOM FAT BLASTING YOGA -21 DAYS TO A HEALTHY BODY ARTISAN HOME ENTERTAINMENT 13166 WIt 
5 RN= CRUNCH: PICK YOUR SPOT PI S FOR :AY ENTERTAINM NT 1 7 LT1T *f 
7 

®m 
iriMi6iI4114Y(HetifiLI 

BARON BAP11STE: POWER YOGA LEVEL I GDODTIMES HOME VIDEO 76878 i[ß:7 
H IIHAILIILHS111,noatIUj' J/8 !1TÌ1 III_ 

MPRATES 
15- MINUTE WORKOUTS FOR DUMMIES ANCHOR BAY ENTERTAINMENT 12581 Ìi1 

- BE I IN W I RKOUT AIAM VI I El x 134 BIRFT:1 
LESUE SANSONE WALKAWAY THE POUNDS EXPRESS -2 MILE BRISK WALK G000TIMES HOME VIDEO 0208 14.98 

Top Kid.Video and Health & Hmess video refers to VHS sales. Recreational Sports refers to DVD sales. IRMA gold certfication for sale of 125,00( 

units or a dollar volume of 819 million at retail for theatrically released programs, 25,000 unes and S1 million at suggested retail for nontheatrica 

titles. (IRMA platinum certification for sale of 250000 units or a dollar volume of $18 million at retail for theatrically released programs, or 50.00( 

unes orS2 million at suggested retail for nontheatrical ties. ©2003, VNU Business Media, Inc. and Nielsen VideoScan Inc. All rights reserved. 

Zumba Gets 
Promo Deal 

BY LEILA COBO 

MIAMI -Thousands have become 
caught up in Zumba, the exercise 
method that enables participants to 
work out as they dance to a varied, 
danceable collection of Latin music. 

After a solid hour of doing tango, 
cumbia, merengue, salsa and bachata 
in quick succession, people not only 
sweat up a storm but also get the dance 
lesson of their lives. 

Zumba was created by Colombian 
aerobics teacher /choreographer Beto 
Pérez, who has become a Miami 
celebrity thanks to classes that draw 
hundreds of people. 

Ç 

And thou- 
sands -more 
than 300,000, to 
be exact, accord- 
ing to Zumba 

uctions -are 
ng up the five 
itness videos on 

rough direct mar- 
ing and the In- 
net. The tapes re- 
for $19.95 each 
59.95 for a pack- 
our. 
, Pérez and his 

a products are 
poised to achieve widespread 

recognition with a major sponsorship 
deal with Kellogg's. 

The agreement-which went into 
effect this year and extends through 2004 
and possibly 2005 calls for the pro- 
duction of two videos to promote Kel- 
logg's product One, titled "Zumbando 
Con Special K de la Cintura Para Abajo," 
will be available as a mail -in offer with 
the purchase of Special K cereal. The sec- 
ond, titled "Zumbando Con Kellogg's," 
is a workout for parents and children. 

According to Alberto Aghion, co- 
owner of Miami -based Zumba Pro- 
ductions and Perez's manager, the 
initial shipment of "Zumbando Con 
Kellogg's" will be approximately 
200,000 copies. 

An 18- wheeler Kellogg's truck will 
go to supermarkets and function as a 
stage for promotional dancers. 

Regardless of the creative market- 
ing, the secret to Zumba's success lies 
in the music it uses. 

"Music is 80% of the class," Aghion 
says. "What Beto does is create cho- 
reography over each hook. But at the 
same time, he transforms it into an 
aerobic exercise." 

While original recordings are heard 
in Zumba classes -from Kumbia 
Kings' "Shhh ..." to Fruko's "El 
Preso" -the same originals will not be 
heard on the tapes. The cost of royal- 
ties is prohibitive, so Zumba tapes use 
cover versions as well as music penned 
specifically for the workouts. 

A new Zumba video will feature 
music written by songwriter /producer 
Sergio Minsky. It will be available in 
March 2004. 
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. Sales data compiled by 
Nielsen 
SoundScan 

TITLE Principal 
LABEL / DISTRIBUTING LABEL & NUMBER Performers 

1 2 

e NUMBER 1 e 2 Weeks AtNumberl 

LIVE IN TEXAS WARNER MUSIC VIDEO 40563 Linkin Park 21.98 CD/DVD 

PART II TVT RECORDS 02378 Lil Jon & The East Side Boyz 11.98 CD/DVD 

COLDPLAY UVE 2003 a 
CAPITOL VIDEO 99014 Coldplay 24.98 DVD /CD 

4 VIDEO COLLECTION DAYLIGHT /EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT5 I]OOd Charlotte 14.98 DVD 

5 8 CONCERT FOR GEORGE RHINO HOME VIDEO 70241 Various Mists 29.98 DVD 

6 4 TALES OF A UBRARIAN: A TORI AMOS COLLECTION ARAM VIDEO 8E68 Tai Amos 19.98 CD/DVD 

7 10 PAST, PRESENT& FUTURE GEFFEN HOME VIDEO 001041 Rob Zombie 18.98 CD/DVD 

8 

9 

9 THE REEL ME EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 90767 Jennifer Lopez 18.98DVD /CD 

7 HILARY DUFF -All ACCESS PASS HOUYAOOOFECam0MalCVDEanu7Uxsu HOW emmvAe4rrlosl IHay111A 9.98 DVD 

10 12 DAVE MATTHEWS BAND -NE CORRAL PARK CONCERT eoaROGS MCAGwraeo Dail /teem BàM 24.98 DVD 

11 11 SHAMAPNA!N -UP! LIVE INCHICAGO WON MONtloWßM1 HUMSIC8ANODISTV919 Slat Twin 19.98 DVD 

12 5 OBOE OIpIS -TOP OFTH: WORIB TOUR LNECOOoaoa .,awEDSae MUSIC BORROW SS DtteOids 14.98DVD 

13 19 THE COMPLETE MASIBIWORKS EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 56/2 Tenacias D 19.98 DVD 

14 17 AC/DC - UVE AT DONINGTON EPIC MUSIC NDEO /SONY MUSIC ENTERTAINMENT 5Wp CDC 14.98 DVD 

15 14 U2 - GO HOME LIVE FROM SIME CAS11E, IRELAND ISLAND eoEDIA WERSAL MUSIC 8MEODISTCORM U2 19.98 DVD 

16 18 MINIMATINEE #1 MAILBOAT02500 Jimmy Buffett 9.98 DVD 

17 6 FLOACISM "WE" OREAMWORKS/DREAMWORKS HOME ENTERTAINMENT 001438 Floetry 18.99 CD/DVD 

18 13 BR)1SPINIfiS1191811(ESBETINO. OYENNNBOWOweReswE5508=OnewEen9s Bt9;00al &8BESIelBId 19.98 DVD 

19 22 UVE AND SWINGIN REMISE MMSKVUE0WANER WAG wfet &2 Frak Sinatra, Deal Marlin &Sonny DaYs Jr .98 CD/DVD 

20 16 GREATEST HITS &VIDEOS WARNER mos. RECORDS/WARNER MUSICVIDEO48545 Red Hot Chili Peppers 25.98 CD/DVD 

21 25 LED ZEPPELIN 10 ATLANTIC TIDED 970198 Led Zeppelin 29.98 DVD 

22 21 ME BEST OFJEFFFDXWORTHY : DOUBLE WIDE, SINGLE MINDED e9HD ROM VIOE073. Jeff FDInvally 18.98 CD/DVD 

23 20 TOBY EMI: THE VIDEO COLLECTION VOWME ONE 48 8O4Y111YORMNavAMBIC64F0 Oacos TteiKdlh 7.98 DVD 

24 15 MICHAELJACKSON- NUMBER ONES EPIC MUSIC WlEesONrMOSCENIERGUasarg Midael Jaclóm 14.98 DVD 

25 23 TRIBUTOALAMOR FONOVISA51005 LosTemerarios 17.33CD/OVD 

26 29 GREATEST HITS VOLUME 2 ARISTA RECORDS INCV0MG VIDEO 54509 Alan Jackson 6.98 DVD 

27 40 LA HISTORIA EMI LATIN VIDEO 93490 A.B. Ouintanilla III & Kumbia Kings 21.98 CD/DVD 

28 28 JOHN LENNON - LENNON LEGEND CAPITOL VIDEO 99968 John Lennon 24.98 DVD 

29 37 THE CLOSING OF WINTERLAND MONTEREY HOME VIDEO 187 2 Grateful Dead 29.98 DVD 

30 26 PEARLJAMLNEAT THE GARDEN EPIC MUSIC VIOEWSONY MUSIC ENTERTAINMENT seta Peat Jam 19.98 DVD 

31 31 THE FAREWELL TOUR IMAGE ENTERTAINMENT 00759 Cher 24.98 DVD 

32 24 THE VERY BEST OFSHERYLCROW A& MVIDEONNMFRSAL MUSIC BNOEODIST031521 Sheryl DOW 2533 CD/DVD 

33 33 RUSH IN RIO a° ANTHEMIZDE VISION VIDEO / UNIVERSAL MUSIC &VIDEO 0101 4 310 40 Rush 29.98 DVD 

34 27 UVE HOLLYWOOD MUSIC VOEO65043 Rascal Flatts 19.98 DVD 

35 39 SACRED ARIAS:SPECIALEDMON PHIUPS VNDEn0AL MUSIC & VIDEO OISTOO1275 AndreaBOCeN 27.98 CD/DVD 

36 36 Bill GAMIER PRESENTS :AGOSPELBWEGRASS HOMECOMING VOL1 WDEIIASCYCE0ea10eeoea Vatte & 19.98 DVD 

37 32 GREATEST HITS 1978-1997 COLUMBIA MUSIC VIDEO/SONY MUSICENTFATAINMEMS4R Journey 14.98 DVD 

38 BIa GAITHERPRESENTS :AGOSPELBWEGRASS HOMECOMING VOL2 wro415XYCHIANIOADEEOW9 VäaaPrl5is 1938 DVD 

39 JOSH GROBANIN CONCERT r u. V0EPRLCE MUSIC VCOE0 /WARNEA MUSIC V10E048413 JoshGro>an 27.98 CD/DVD 

40 34 LAHISTORIACON11NUA... FONOVISAMNIVERSAL MUSIC &VIDEODIST36199) M9IER Nib* Solis 1698CD/DVD 

o RIM gold cert for sales of 25,000 units for video singles; RIRA gold cert for sales of 50,000 units for SF or LE videos; A RIRA platinum cert. for sales 
of 50,000 units fo video ingles; RIM platinum cert for sales of 100,000 units for SF or LF videos; O RIM gold cert for 25,000 units for SF or LF videos 
certified prior to April 1, 991; RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to April 1, 1991. 0003. VNU Business Media, Inc. 
and Nielsen Sou dScen Inc. All rights reserved. 
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TITLE Principal 
LABEUDISTRIBUTING LABEL & NUMBER Performers 

z 
á 

%t NUMBER 1 es 1 Week AtNumberl 

X2: X -MEN UNITED (WIDESCREEN) Hugh Jackman 
FOXVIEO09197 Halle Berry 

PG -13 29.98 

4 ¡ 

5 

BRUCE ALMIGHTY (PAN & SCAN) Jim Carrey 
UNIVERSAL STUDIOS HOME VIDEO 022822 Jennifer Aniston PG -13 26.98 

BRUCE ALMIGHTY (WIDESCREEN) Jim Carrey 
UNIVERSAL STUDIOS HOME VIDEO 022823 Jennifer Aniston PG -13 26.98 

X2: X -MEN UNITED (PAN & SCAN) Hugh Jackman 
FOXVIDEO 09206 Halle Berry PG -13 29.98 

2 
FINDING NEMO Animated 
WALT DISNEY HOME ENTERTAINMENT/ BUENA VISTA HOME ENTERTAINMENT 62155 G 29.98 

11 
THE LION KING (PLATINUM EDITION) Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62114 G 29.98 

THE LORD OF THE RINGS: THE TWO TOWERS EXTENDED EDITION (WIDESCREEN) Elih Wood 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 06504 Ian McKellen PG -13 39.98 

,., 

THE SANTA CLAUSE 2 (PAN & SCAN) Tim Allen 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT :11'55 G 29 98 

fi 

12 LEGALLY BLONDE 2: RED, WHITE AND BLONDE Reese Withersropoon 
MGM HOME ENTERTAINMENT 0563.5 Sally Field PG -13 27.98 

11 

30 

31 

THE SANTA CLAUSE 2 (WIDESCREEN) Tim Men 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31156 G 2598 

CHICAGO (WIDESCREEN) Renee Zellweger 
MIRAMAR HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30700 Catherine Zeta -Jones 

PG -13 29.98 

SLEEPING BEAUTY Animated 
WALT DISNEY HOME ENTERTAINMENT / BUENA VISTA HOME ENTERTAINMENT 29755 G 2958 

X -MEN COLLECTION, THE: X2/X -MEN 1.5 (WIDESCREEN) Hugh Jackman 
FOXVIDEO 09963 Halle Berry 

PG -13 39.98 

CHICAGO (PAN & SCAN) Renee Zellweger 
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32417 Catherine Zeta -Jones PG -13 29.98 

TERMINATOR 3 - RISE OF THE MACHINES (WIDESCREEN) Arnold Schwarzenegger 
WARNER HOME VIDEO 27723 R 29.98 

5 

20 

6 

LARA CROFT TOMB RAIDER: THE CRADLE OF UFE (WIDESCREEN) Angelina Jolie 
PARAMOUNT HOME ENTERTAINMENT 40724 PG -13 2598 

THE ADVENTURES OF INDIANA JONES (PAN & SCAN) Harrison Ford 
PARAMOUNT HOME ENTERTAINMENT 56594 PG -13 69.98 

LARA CROFT TOMB RAIDER: THE CRADLE OF LIFE (PAN & SCAN) Angelina Jolie 
PARAMOUNT HOME ENTERTAINMENT 56894 

pG -13 29.98 

24 

j 
I 

NATIONAL LAMPOON'S CHRISTMAS VACATION Chevy Chase 
,ARNER HOME VIDEO 27536 Beverly DAngelo PG -13 19.98 

THE SIMPSONS SEASON 1 BOX SET The Simpsons 
FOXVIDEO 2000900 NR 39.98 

YOUNG FRANKENSTEIN Gene Wilder 
FOXVIDEO 09010 PG 1598 

MY COUSIN VINNY Joe Pesci 
FOXVIDEO 00531 Marisa Tomei 

R 14.98 

THE ADVENTURES OF INDIANA A JONES (WIDESCREEN) Harrison Ford 
PARAMOUNT HOME ENTERTAINMENT 81254 PG -13 69.98 

MARY-KATE & ASHLEY OLSEN - THE CHALLENGE Mary-Kate & Ashley Olsen 
WARNER HOME VIDEO 34216 NR 1958 

X -MEN COLLECTION, THE: X2 /X -MEN 1.5 (PAN & SCAN) Hugh Jackman 
FOXVIDEO 00366 Halle Berry PG -13 39.98 

8 

THE GOOD, THE BAD & THE UGLY Clint Eastwood 
MGM HOME ENTERTAINMENT 906729 R 14.98 

RONIN Robert De Niro 
MGM HOME ENTERTAINMENTAVARNER HOME VIDEO 67439 R 1498 

TERMINATOR 3 - RISE OF THE MACHINES (PAN & SCAN) Arnold Schwarzenegger 
WARNER HOME VIDEO 27722 R 2a98 

CHARUE'S ANGELES - FULL THROTTLE (SPECIAL UNRATED WIDESCREEN EDITION) Cameron Diaz 
COLUMBIA TRISTAR HOME ENTERTAINMENT 02145 Drew Barrymore PG -13 27.98 

WHEN HARRY MET SALLY Billy Crystal 
MGM HOME ENTERTAINMENT 1001460 Meg Ryan 

R 1498 

SPACEBALLS Mel Brooks 
MGM HOME ENTERTAINMENT 08100 John Candy PG 14.98 

'' 

II 

THE ITAUAN JOB (WIDESCREEN) Mark Wahlber -13 PARAMOUNT HOME ENTERTAINMENT 30474 Charlize Theron PG 29.98 

PATTON George C. Scott 
FOXVIDEO 02404 Karl Malden PG 1458 

BRINGING DOWN THE HOUSE (PAN & SCAN) Steve Martin 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 29125 Queen Latifah 

PG -13 29.98 

BIG MOMMA'S HOUSE Martin Lawrence 
FOXVIDEO 2000319 PG -13 1498 

15 ICE AGE Animated 
FOXVIDEO 2004664 PG 19.98 

37 

38 

A FISTFUL OF DOLLARS Clint Eastwood 
MGM HOME ENTERTAINMENT 07858 R 1498 

SAY ANYTHING John Cusack 
FOXVIDEO 2002452 lone Skye 

PG -13 1498 

39 THE GREAT ESCAPE Steve McQueen 
MGM HOME ENTERTAINMENT 906680 James Garner NR 14.98 

40 FOR A FEW DOLLARS MORE Clint Eastwood 
MGM HOME ENTERTAINMENT 06271 

R 14.98 
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LABEL/DISTRIBUTING LABEL & NUMBER Performers 
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' NUMBER 1 +`> = 
3 Weeks At Number l 

FINDING NEMO 
.Ali DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30061 Animated 2003 G 24.98 

1 THE SANTA CLAUSE 2 
Tim Allen WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31158 

2003 G 22.98 

BRUCE ALMIGHTY Jim Carrey 
UNIVERSAL STUDIOS HOME VIDEO 061278 Jennifer Aniston 

2003 PG -13 22.98 

X2: X -MEN UNITED (SPECIAL EDITION) Hugh Jackman 
FOXVIDEO 09210 Halle Berry 

2003 PG -13 22.98 

3 
SINBAD: LEGEND OF THE SEVEN SEAS 

Animated 
UNIVERSAL STUDIOS HOME VIOE0090840 

2003 PG 24.98 

MARY-KATE & ASHLEY OLSEN - THE CHALLENGE 
WARNER HOME VIDEO 34215 

Mary-Kate & Ashley Olsen 2003 NR 14.98 

8 THE UON KING (PLATINUM EDITION) 
Animated 

WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMENT 30420 
1994 G 24.98 

6 BARBIE OF SWAN LAKE 
Animated ARTISAN HOME ENTERTAINMENT 14470 

2003 NR 19.98 

TERMINATOR 3: RISE OF THE MACHINES Arnold Schwarzenegger 
WARNER HOME VIDEO 23249 egg 2003 R 22.98 

11 
RUDOLPH THE RED -NOSED REINDEER 

Animated 
SONYWONOERISONY MUSIC ENTERTAINMENT 54048 

1964 NR 9.98 

5 
LARA CROFT TOMB RAIDER: THE CRADLE OF UFE 
PARAMOUNT HOME ENTERTAINMENT 407 

Angelina Jolie 2003 PG -13 19.98 

7 THE HULK (SPECIAL EDITION) Eric Bana 
UNIVERSAL STUDIOS HOME VIDEO 60843 Jennifer Connelly 

2003 PG -13 22.98 

10 NATIONAL LAMPOON'S CHRISTMAS VACATION 
WARNER HOME VIDEO 11893 

Chevy Chase 1989 PG -13 14.98 

20 GEORGE OF THE JUNGLE 2 Julie Benz 
WALT DISNEY HOME ENTERTAINMENT/ BUENA VISTA HOME ENTERTAINMENT 31072 Chris Showerman 

2003 PG 22.98 

13 A CHRISTMAS STORY Darren McGavin 
WARNER FAMILY ENTERTAINMENTIWARNER HOME VIDEO65045 Peter Billingsley 

1983 PG 8.98 

16 IT'S A WONDERFUL UFE James Stewart 
ARTISAN HOME ENTERTAINMENT 200623 Donna Reed 

1946 NR 14.98 

r 14 HOW THE GRINCH STOLE CHRISTMAS 
UNIVERSAL STUDIOS HOME VIDEO 85825 

Jim Garrey 

CHRISTMAS! 
Dora The Explorer NICKELODEON VIDEO /PARAMOUNT HOME ENTERTAINMENT 876883 `'^M 

2000 

2002 

PG 

NR 

14.98 

12.98 12 

9 SPONGEBOB SQUAREPANTS - CHRISTMAS 
S n ebob uare,,4 PARAMOUNT HOME ENTERTAINMENT 79133 g Mr 2003 G 12.98 

SLEEPING BEAUTY 
Animated 

WALT DISNEY HOME ENTERTAINMENT / BUENA VISTA HOME ENTERTAINMENT 29756 
1959 G 14.98 

19 DR. SEUSS: CAT IN THE HAT 
UNIVERSAL sums HOME VIDEO 89602 

Animated 1985 NR 9.98 

HOME ALONE Macaulay Culkin 
FOXVIOEO 1866 Joe Pesci 

1690 pG 9.98 

15 THE SANTA CLAUSE 
Tim Allen 1994 PG 14.98 

WALT DISNEY HOME ENTERTAINMENT / BUENA VISTA HOME ENTERTAINMENT 27803 

PIGLET'S BIG MOVIE 
Animated WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31175 

2003 G 24.98 

_ 

CHICAGO Renee Zellweger 
MIRAMAX FILMS/BUENA VISTA HOME ENTERTAINMENT 30600 Catherine Zeta -Jones 

2002 PG -13 24.98 

RIAA gold cert. for sales of 50,000 units or 51 million in sales at suggested retail. RIM platinum cerf for sales of 100,000 units or $2 million in sales at suggested retail. 
IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at I ast 25,000 units and $1 million at 

suggested retail for nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of 518 million at retail for theatrically released pro- 
grams, and of at least 50,000 units and $2 million at suggested retail for nontheatrical tides. © 2003, VNU Business Media, Inc. and Nielsen VideoScan. All rights reserved. 
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20 Billboard TOP DVD RENTALS TM 

Top Vdeo Rentals is based on n4r44 tionel data, wooded by the Video Software Dealers Assn., from more than 12,000 video rental stores TITLE Principal 
LABEUDISTRIBUTING LABEL & NUMBER IÍlñiwr ®SSCNTIALS Performers 

1 

Y NUMBER 1 7 1 Week At Number l 

BRUCE ALMIGHTY Jim Carrey 
UNIVERSAL STUDIOS HOME VIDEO 002823 Jennifer Aniston pv3 
X2: X -MEN UNITED Hugh Jackman 
FOXVIDEO09197 Halle Berry 

pG -13 

2 TERMINATOR 3 - RISE OF THE MACHINES Arnold Schwarzenegger 
WARNER HOME VIDEO 27723 

R 

1 LARA CROFT TOMB RAIDER: THE CRADLE OF UFE Angelina Jolie 
PARAMOUNT HOME ENTERTAINMENT 40724 

pG -13 

3 THE SANTA CLAUSE 2 11m Allen 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31156 

G 

5 FINDING NEMO Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62155 

G 

4 DUMB AND DUMBERER: WHEN HARRY MET LLOYD Derek Richardson 
NEW UNE HOME ENTERTAINMENT/WARNER HOME VIDEO 06732 Eric Christian Olsen 

NR 

6 LEGALLY BLONDE 2: RED, WHITE AND BLONDE Reese Witherspoon 
MGM HOME ENTERTAINMENT 05635 Sally Field 

pG -13 

7 THE ITALIAN JOB Mark Wahlberg 
PARAMOUNT HOME ENTERTAINMENT 30474 Charlize Theron 

pG -13 

9 ADAM SANDLER'S EIGHT CRAZY NIGHTS Adam Sandler 
COLUMBIATRISTAR HOME ENTERTAINMENT 06 767 

PG -13 

DECEMBER 

" 

20 
2003 Billboard TOP VHS RENTALS., 

Top Video Rentals is based on Irensecsanel data. provided by Oa Video Software Dealers Assn., from more than 12,000vdeo rental mores. TITLE Principal 
LABEUDISTRIBUTING LABEL & NUMBER Eftnì fCIITI LILLE Performers 

4 r NUMBER 1 1 Week At Number l 

BRUCE ALMIGHTY Jim Carrey 
STUDIOS HOME VIDEO 061278 Jennifer Aniston PG -13 

- 

X2: X -MEN UNITED Hugh Jackman 
FOXVIDEO 09210 Halle Berry 

pG -13 

2 THE SANTA CLAUSE 2 Tim Allen 
WALT DISNEY HOME ENTERTAINMENTBUENAVISTA HOME ENTERTAINMENT 31158 

G 

1 LARA CROFT TOMB RAIDER: THE CRADLE OF UFE Angelina Jolie 
PARAMOUNT HOME ENTERTAINMENT 40723 

pG -13 

3 TERMINATOR 3: RISE OF THE MACHINES Arnold Schwarzenegger 
WARNER HOME VIDEO 23249 

R 

4 FINDING NEMO Animated 
WALT DISNEY HOME ENTERTAINMENT/ BUENA VISTA HOME ENTERTAINMENT 30081 

G 

6 LEGALLY BLONDE 2: RED, WHITE AND BLONDE Reese Witherspoon 
MGM HOME ENTERTAINMENT 80708 Sally Field 

pG -13 

5 DUMB AND DUMBERER: WHEN HARRY MET LLOYD Derek Richardson 
NEW UNE HOME ENTERTAINMENT/WARNER HOME VIDEO 06732 Eric Christian Olsen NR 

7 THE ITALIAN JOB Mark Wahlberg 
PARAMOUNT HOME ENTERTAINMENT 30473 Charlize Theron 

pG -13 

9 DADDY DAY CARE Eddie Murphy 
COLUMBIA TRISTAR HOME ENTERTAINMENT 10331 

pG 

IRMA gob ceMcaean for ammunum of 125.000unos or a dollar volume of 49 million at retail for teamcallyre leased programs, or of at Ieesl75.W0uros end SI maw at suggested reta4 for nontheaMcal Mes. (I. IRMA pbonumcerotcaoon for 
a mn..rm air M 750070 orts or a dollar volume of $IB million at retail for theatrically released programs, and of at least 588E0 unies and S2 million at suggested retail for nonMeeoical odes. 0 A0, VNU Buaness Medu, Inc M rpoö r served. 
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THE MOST- PLAYED CLIPS 
"New Ons" are those clips with 

® 

AS MONITORED BY NIELSEN BROADCAST 
six or more plays for the first time in the 
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11 1 
DATA SYSTEMS For 
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.. 
week ending 

7, 2003 
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1234 W. Street. NE, Washington, O.C. 21018 330 Commerce Street, Nashville, TN 37201 1515 Broadway, New York, NY 100.36 1515 Broadway, New York. NY 10036 

G UNIT, STUNT 101 1 BRAD PAISLEY, LITTLE MOMENTS 1 GOOD CHARLOTTE HOLD ON 1 NO DOUBT. ITS MY UFE 

BOW WOW FEAT. JAGGED, MY BABY 2 SI4ANIA TWAIN, SHE'S NOT JUST A PRETTY FACE 2 NO DOUBT, ITS MY LIFE 2 TRAP` HEADSTRONG 

-- AUCIA KEYS, YOU DON'T KNOW MY NAME 3 SHERYL CROW, THE FIRST CUT IS THE DEEPEST 3 TUPAC, RUNNIN' 3 3 DOORS DOWN, HERE WITHOUT YOU 

JAY -2, CHANGE CLOTHES 4 BROOKS&DUXRYOU CANT TAUPEHONKYT OMOU)OFTHE GIRL 4 BUNK- 182. FEEUNG THIS 4 OUIKAST, HEYYA 

AVM', READ YOUR MIND 5 CHRIS CAGLE CHICKS DIG IT 5 UNKIN PARK NUMB 5 BEYONCE, BABY BOY 

CHINGY,HOUDAE IN 6 SARA EVANS, PERFECT 6 GUNK, STUNT 101 6 EVANESCENCE MY IMMORTAL 

BIG TYMERS, GANGSTA GIRL 7 REBA MCENTIRE I'M GONNA TAKE THAT MOUNTAIN 7 CHINGY,H000AE IN 7 NELLY FURTADO, POWERLESS ISAY WHAT YOU WANT) 

B WESTSIDE CONNECTION, GANGSTA NATION 8 TRACE ADKINS, HOT MAMA 8 OUTLAST, THE WAY YOU MOVE 8 KID ROCK FEEL LIKE MAKIN LOVE 

9 KEUS, MILKSHAKE 9 MONTGOMERY GENTRY, HELL YEAH 9 TRIUMPH THE INSULT CO, !KEEL) 9 ALICIA KEYS, YOU DON'T KNOW MY NAME 

10 ASHANTI, RAIN ON ME 10 TOBY KEITH, I LOVE THIS BAR 10 LUDACRIS, STANDUP 10 SEAL WAITING FOR YOU 

11 JA RULE, CLAP BACK 11 ALAN JACKSON, REMEMBER WHEN 11 DARKNESS, I BELIEVE IN A THING CALLED LOVE 11 NICKELBACK SOMEDAY 

12 WYCLEF JEAN, PARTY TO DAMASCUS 12 PAT GREEN, WAVE ON WAVE 12 OUTLAST, HEYYA 12 CLAY AIKEN, INVISIBLE 

13 UL JON & THE EAST SIDE BOYZ GET LOW 13 JAMES TAYLOR &AUSONDMIBS,HOWSTHE WORLD TREATING YOU 13 PUDDLE OF MUDD, AWAY FROM ME 13 RED HOT CHID PEPPERS, FORTUNE FACED 

14 MUSIC FOR THE NIGHT 14 KENNYCHESNEY,THERE GOES MYUFE 14 JAY -2, CHANGE CLOTHES 14 MATCHBOX TWENTY, BRIGHT UGHTS 

15 LUDACRIS, STAND UP 15 GARY ALLAN. TOUGHIJTTLE BOYS 15 NELLYRJRTADO, POWERLESS (SAY WHAT YOU WANT) 15 BRITNEY SPEARS, ME AGAINST THE MUSIC 

16 OUTLAST, THE WAY YOU MOVE 16 RASCALFLATTS, I MELT 16 KEUS, MILKSHAKE 16 SHERYL CROW, THE FIRST CUT IS THE DEEPEST 

17 MISSY EWOTT, PASS THAT DUTCH 17 DIERKS BENTLEY, WHAT WAS ITHINKIN' 17 R. KELLY, STEP IN THE NAME OF LOVE 17 CHRISTINA AGUILERATHE VOICE WITHIN 

18 TWISTA,SLOWJAMZ 18 KERN URBAN, WHO WOULDN'TWANNA BE ME 18 ALICIA KEYS, YOU DON'T KNOW MY NAME 18 DIDO, WHITE FLAG 

19 JAGGED EDGE WAVED OUTTA HEAVEN 19 WYNONNA, HEAVEN HELP ME 19 BRITNEY SPEARS FEAT, ME AGAINST THE MUSIC 19 SARAH MCLACHLAN, FALLEN 

20 SEAN PAUL I'M STILL IN LOVE WITH YOU 20 ROBIN ELLA & THE CC STRING BAND, MAN OVER 20 CHRISTINA AGUILERA. THE VOICE WITHIN 20 HOWIE DAY, PERFECT TIME OF DAY 

21 YOUNGBLOODZDAMN 21 AUX JACK SON &JMMY NIRETT,ITSFNE O'CLOCKSDAEVAIERE 21 NICKLACHEK THIS I SWEAR 21 JET, ARE YOU GONNA BE MY GIRL 

n MARY J.BUGE NOT TODAY 72 DIXIE CHICKS, SIN WAGON 22 JET, ARE YOU GONNA BE MY GIRL 22 KELLY CLARKSON, THETRDUBLE WITH LOVE IS 

23 BEYONCE BABY BOY 23 TERRI CLARK IWANNA DO IT ALL Z3 SIMPLE PLAN, PERFECT 23 COUNTING CROWS, SHE DON'T WANT NOBODY NEAR 

24 TUPAC,RUNNIN 24 BUDDY JEWELL. SWEET SOUTHERN COMFORT 24 HOOBASTANK OUT OF CONTROL 24 JASON MRAZ YOU AND I BOTH 

25 JOE MORE II MORE 25 TIM MCGRAW, REAL GOOD MAN 25 MISSY EWOTT. PASS THAT DUTCH 25 UZPHAIR, WHY CANTI 

26 NICK CANNON, GIGOLO 26 JUNE CARTER CASH, KEEP ON THE SUNNY SIDE 26 KELLY OSBOURNE & OM, CHANGES 26 MAROON S HARDER TO BREATHE 

n R.KELLY, STEP IN THE NAME OF LOVE 27 JOSH TURNER, LONG BLACK TRAIN 27 JESSICA SIMPSON, WITH YOU 27 JACK JOHNSON, TAYLOR 

OB MURPHY LEE WAT DA HOOK GON BE 28 JOE NICHOLS, COOL TO BE A FOOL 28 FEFE DOBSON, TAKE ME AWAY 28 FOUNTAINS OF WAYNE. STACY'S MOM 

29 WON, DOWN FOR ME n CUM BLACK SPEND MY TIME 29 NICK CANNON, GIGOLO 29 BARENAKED LADIES, ANOTHER POSTCARD (CHIMPS) 

30 KANYE WEST, THROUGH THE WIRE 30 DIXIE CHICKS, SIN WAGON (TOP OF THE WORLD UVEI 30 KID ROCK FEEL LIKE MAKIN LOVE 30 TARRALYN RAMSEY, UP AGAINST ALL OSOS 

31 PING YANG TWINS, SALT SHAKER 3t MARTINA MCBRIDE IN MY DAUGHTERS EYES 31 MURPHY LEEWAT DA HOOK GON BE 31 TRAIN, WHEN I LOOK TO THE SKY 

32 112, HOT & WET 32 PATTY LOVELESS, ON YOUR WAY HOME 32 NELLY, IZ U 32 JASON MRAZ THE REMEDY II WONT WORRY) 

33 MYA FALLEN 33 MARTY STUART/MERLE HAGGARD, FARMER'S BLUES 33 MYA. FALLEN n ENRIQUE IGLESIAS, ADDICTED 

34 BAD BOY'S DA' BAND. BAD BOY THIS, BAD BOY THAT 34 MWE NEISOHMOIWI JONES, VNRUT7ERPRIZE(UVE) 34 JAGGED EDGE WALKED OUTTA HEAVEN 34 TRIUMPH THE INSULT COMIC DOG, I KEED 

35 BLAQUE I'M G000 35 RODNEY CROWELL, EARTHBOUND 35 KELLY CLARKSON, THE TROUBLE WITH LOVE IS 35 FUEL FALLS ON ME 

36 OUTLAST, HEY YA 36 KIDDY.&WEILHBP POUR OUT THE RAIN IMCETSSONGI 36 B2KBADABOOM 36 BLACK EYED PEAS, WHERE IS THE LOVE 

37 MONICA. KNOCK KNOCK 37 RECKLESS KELLY, NOBODY'S GIRL 37 CLAY AIKEN, INVISIBLE 37 NICKELBACK HOW YOU REMIND ME 

38 OBIE TRICE THE SET UP n LONESTAR, WALKING IN MEMPHIS 38 P.O.D., WILL YOU 18 GAVINDEGRAW FOLLOW THROUGH 

M BRAVEHEARTS, QUICK TO BACK DOWN 39 DIERKS BENTLEY. MY LAST NAME 39 WYCLEF JEAN, PARTY TO DAMASCUS 99 EVANESCENCE BRING ME TOUFE 

40 P. DIDDY LENNY KRAVITZ SHOW ME YOUR SOUL 40 NICKEL CREEK, SMOOTHIE SONG 40 STROKES, I2;51 40 COLOPLAY, CLOCKS 

NEW ONS NEW ONS NEW ONS NEW ONS 
TWISTA SLOW JAMZ WYNONNA. HEAVEN HELP ME THE DARKNESS, I BELIEVE IN A THING CALLED LOVE JET, ARE YOU GONNA BE MY GIRL 

YING YANG TWINS. SALT SHAKER DIXIE CHICKS, SIN WAGON (TOP OF THE WORL NICK LACHEY, THIS I SWEAR COUNTING CROWS, SHE DON'T WANT NOBODY NEAR 

OBIE TRICE THE SET UP MARTINA MCBRIDE IN MY DAUGHTER'S EYES JET. ARE YOU GONNA BE MY GIRL JACK JOHNSON, TAYLOR 

BRAVEHEARTS, QUICK TO BACK DOW KELLY & OZZY OSBOURNE CHANGES TRAIN, WHEN I LOOK TO THE SKY 

NICK CANNON, GIGOLO 

KID ROCK. FEEL LIKE MAKIN LOVE 

,L. MYA FALLEN 

JAGGED EDGE. WALKED OUTTA HEAVEN 

lid 
MS 
MAIM t 2 7 

11 
Nkliri 

CANADA 

200 Jericho Quadrangle. Jericho. NY 11753 %97 E. Mineral Ave.. Englewood. CO 80112 1515 Broadway, New York, NY 10036 299 Queen S &West, Toronto, Ontario M5V2Z5 

v3 THREE DAYS GMCE, II HATE) EVERYTHING ABOUT YOU 1 ALAN JACKSON, REMEMBER WHEN 1 BUNK -182, FEELING THIS i BUNK -182, FEELING THIS 

STAIND. SO FAR AWAY 2 SHANIA TWAIN, SHED NOT JUST A PRETTY FACE 2 KANTE WEST, THROUGH THE WIRE Z NELLO FURTADO, POWERLESS ISAYWHAT YOU WANT) 

UNKIN PARK FAINT 3 MONTGOMERY GENTRY, HELL YEAH 3 JET, ARE YOU GONNA BE MY GIRL 3 GOOD CHARLOTTE HOLD ON 

v= .4 THURSDAY, SIGNALS OVER THE AIR 4 TOBY KEITH, I LOVE THIS BAR 4 PUDDLE OF MUDD. AWAY FROM ME 4 MISSY EWOTT, PASS THAT DUTCH 

°5.. SIMPLE PULN, PERFECT 5 BROOKS& OWN. YOU CANT TAKE THE HONITYTONKOUTOFTHEGIR 5 OUTLAST, THE WAY YOU MOVE 5 LUDACRIS, STAND UP 

STORY OF THE YEAR, UNTIL THE DAY I DIE 6 CHRIS CAGLE, CHICKS DIG IT 6 STROKES, 12:51 G BLACK EYED PEAS, SHUT UP 

BRAND NEW, SIC TRANSIT GLORIA...GLORY FADES 7 REBA MCENTIRE, I'M GONNA TAKE THAT MOUNTAIN 7 KWS, MILKSHAKE 7 BILLY TALENT,TRV HONESTY 

SWITCHFOOT, MEANT TO LIVE 8 KEITH URBAN, WHO WOULDN'TWANNA BE ME 8 LUDACRIS, STAND UP 8 UNKIN PARK NUMB 

SOMETHING CORPORATE SPACE 9 PAT GREEN, WAVE ON WAVE 9 ATMOSPHERE TRYING TO FIND A BALANCE 9 CHINGY FEAT. LUDACRIS, HOUDAE IN 

FUEL FALLS ON ME 10 DIERKSBENUY, MY LAST NAME 10 JAY -Z CHANGE CLOTHES 1C IGGY POP. LITTLE KNOW IT ALL 

3 DOORS DOWN, HERE WITHOUT YOU 11 CUNT BLACK SPEND MY TIME 11 NO DOUBT, IT'S MY LIFE 11 OUTKAST, HEY YA 

NICKELBACK SOMEDAY 12 PATTY LOVELESS, ON YOUR WAY HOME 12 IGGY POP, LITTLE KNOW IT ALL 12 SWOLLEN MEMBERS, WATCH THIS 

RED HOT CHID PEPPERS, FORTUNE FADED 13 SARA EVANS, PERFECT 13 TUPAC, RUNNIN 13 NO DOUBT, IT'S MY LIFE 

TBAPT, STILL FRAME 14 BRIAN MCCOMAS, YOU'RE IN MY HEAD 14 CHINGY,HOLIOAE IN 14 FINGER ELEVEN, ONE THING 

A PERFECT CIRCLE WEAK AND POWERLESS 15 JIMMY WAYNE. I LOVE YOU THIS MUCH 15 TRAP` STILL FRAME 15 THREE DAYS GRACE JUST LIKE YOU 

t 

FOUNTAINS OF WAYNE. STACY'S MOM 

SMILE EMPTY SOUL NOWHERE KIDS 

16 

17 

JOSH TURNER, LONG BLACK TRAIN 

BRAD PAISLEY, LITTLE MOMENTS 

16 UNKIN PARK NUMB 

17 DISTILLERS, DRAIN THE BLOOD 

16 PINK TROUBLE 

17 DEFAULT, TAKING MY LIFE AWAY 

WHITE STRIPES, THE HARDEST BUTTON TO BUTTON 18 BUDDY JEWELL SWEET SOUTHERN COMFORT 18 SWITCHFOOT, MEANT TO LIVE 18 SAM ROBERTS, HARD ROAD 

STROKES, 12:51 19 BLUE COUNTY, GOOD UTTLE GIRLS 19 OUTLAST, HEVYA 19 PILATE. INTO YOUR HIDEOUT 

OUTLAST, HEYYA 20 TRACE ADKINS, HOT MAMA 20 THREE DAYS GRACE II HATE/ EVERYTHING ABOUT YOU 20 THE WHITE STRIPES,THE HARDEST BUTTON TO BUTTON 

HOOBASTANK DLIT OF CONTROL 21 RHONDA VINCENT IF HEARTACHES HAD WINGS 21 G UNIT, STUNT 101 21 EVANESCENCE. MY IMMORTAL 

CHEVELLE. CLOSURE n SCOTTY EMERICK I CAN'T TAKE YOU ANYWHERE 22 HOOBASTANK OUT OF CONTROL 22 3 DOORS DOWN, HERE WITHOUT YOU 

;13 JET, ARE YOU GONNA BE MY GIRL 23 JOE NICHOLS, COOL TO BE A FOOL Z3 AUCIA KEYS, YOU DON'T KNOW MY NAME 23 OUTLAST, THE WAY YOU MOVE 

ATARIS, THE SADDEST SONG 24 JAMES TAYLORB AUSOKHOW'STHE WORLD TREATING YOU 24 COLDPLAY, MOSES 24 BRITNEY SPEARS, ME AGAINST THE MUSIC 

GOOD CHARLOTTE, HOLD ON 25 KEVIN DENNEY, A YEAR AT A TIME 25 BABY BASH, SVGA SUGA 25 JET, ARE YOU GONNA BE MY GIRL 
y$ 

STAIND, IT'S BEEN AWHILE 26 BILLY CURRINGTON, WALK AUTTLE STRAIGHTER % TRIUMPH THE INSULT CO, IKEED 26 DARKNESS, I BELIEVE IN A THING CALLED LOVE 

MA AUDIOSLAVE SHOW ME HOW TO LIVE 27 RODNEY ATKINS, HONESTY 27 SIMPLE PLAN, PERFECT 27 FEFE DOBSON, TAKE ME AWAY 

EVANESCENCE MY IMMORTAL 28 RUSHLOW, I CAN'T BE YOUR FRIEND 28 SHINS, SO SAYS 28 MISSY EWOTT, WAKE UP 

8 ALL- AMERICAN REJECTS , MY PAPER HEART 29 KENNY CHESNEY, THERE GOES MY LIFE 29 DARKNESS, I BEUEVE IN A THING CALLED LOVE 29 CHRISTINA AGUILERA, THE VOICE WITHIN 

EVANESCENCE GOING UNDER 30 MEMARIE LEAVE ME ALONE 30 NELLY FURTADO, POWERLESS (SAY WHAT YOU WANT) 30 NICKELBACK SOMEDAY 

:I. NEW ONS NEW ONS NEW ONS NEW ONS 
THE ALL- AMERICAN REJECTS , MY PAPER HEART JOE NICHOLS, COOL TO BE A FOOL AUCIA KEYS, YOU DON T KNOW MY NAME JET, ARE YOU GONNA BE MY GIRL 

BURSA SPAWN. BACK IN THE MOO RUSHLOW, CAN T BE YOUR FRIEND NELLY FURTADO. POWERLESS (SAY WHAT YOU WANT) THE DARKNESS, I BELIEVE IN A THING CALLED LO 

PLANET SMASHERS, JAIMETA FEMME (I UKE YOUR GIRL) KENNY CHESNEY, THERE GOES MY LIFE SMILE EMPTY SOUL NOWHERE KIDS KWS, MILKSHAKE 

NELLY FURTADO, POWERLESS (SAY WHAT YOU WANT) AWSON MOORER, ALABAMA SONG CHRISTINA AGUILERA, THE VOICE WITHIN BABY BASH. SVGA SUGA 

k: MESHUGGAH, RATIONAL GAZE POLYPHONIC SPREE, LIGHT &DAY 
G000 CHARLOTTE, HOLD ON 

BRAND NEW, SIC TRANSIT GLORIA..GLORY FA 

TING YANG TWINS, SALT SHAKER 
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CHAYANNE UN SIGLO SIN TI BLACK EYED PEAS. SHUT UP BRITNEY SPEARS, ME AGAINST THE MUSIC OVERGROUND, SCHICK MIR NEN ENGEL 

-,. IA OREJA DE VAN GOGH, ROSAS UMP BIZKR, BEHIND BLUE EYES BLINK -182, FEELING THIS SARAH CONNOR. MUSIC IS THE KEY 

-;: SIN BANDERA, MIENTES TAN BIEN BEYONCE BABY BOY SIMPLE PLAN, PERFECT ALEXANDER. FREE LIKE THE WINO 

<.` GLORIA ESTEFAN, HOY KYUE MINOGUE. SLOW SEAN PAUL GET BUSY BLACK EYED PEAS, SHUT UP 

EROS RAMAZZOTTI, EMDCIDN PARA SIEMPRE RED HOT CHILI PEPPERS, FORTUNE FADED THE WHITE STRIPES, THE HARDEST BUTTON TO BUTTON TV ALLSTARS , DO THEY KNOW ITS CHRISTMAS 

JUANES, LA PAGA DIDO. WHITE RAG THE STROKES, 12:51 PREWDERS, EVERYDAY GIRL 

TIZIANO FERRO, PERVERSO THE WHITE STRIPES, THE HARDEST BUTTON TO BUTTON BEYONCE BABY BOY SEAL LOVES DIVINE 

DAVID BISBAL LLORARE LAS PENAS THE DARKNESS, I BELIEVE IN ATHING CALLED LOVE UNKIN PARK, NUMB DAS BO, SEID IHR BEREIT FUR DAS BO 

' -: RICARDO ARJONA MINUTOS BLU CANTRELL BREATHE DIDO, WHITE FLAG MADONNA LOVE PROFUSION 

K.: CRISTIAN, NO HACE FALTA BRITNEY SPEARS, ME AGAINST THE MUSIC NO DOUBT. ITS MY LIFE MUSE. HYSTERIA 

I ENRIQUE IGLESIAS, ADDICTED UNKIN PARK. FROM THE INSIDE CHRISTINA AGUILERA. THE VOICE WITHIN 

_. RICKY MARTIN, JALES OUTLAST, HEY YAI EVANESCENCE, GOING UNDER 

DAVID BISBAL (WIERO PERDERME EN TU CUERPO PINK, TROUBLE JUSTIN TIMBERLAKE, SENORITA 

g CHRISTINA AGUILERA CAN'T HOLD US DOWN NO DOUBT, ITS MY LIFE OBO, DESVANECER 

THALIA, BABY, IN IN LOVE ESKOBAR, LOVE STRIKES ALEJANDRO SANZ NO ES LO MISMO 

JUSTIN TIMBERLAKE, SENORITA THE RASMUS, IN THE SHADOWS RED HOT CHIU PEPPERS, FORTUNE FADED 

VOZ VEIS, PARA VOLVER A COMENZAR TRAVIS, BEAUTIFUL OCCUPATION JEWEL STAND 

SORAYA SOLO POR TI UNKIN PARK. NUMB PLACEBO. SPECIAL NEEDS 

` LUIS EONS!. QUIEN TE DIJO ESO? JAY-Z. CHANGE CLOTHES OUTLAST, HEY VA) 

RICKY MARTIN, TALVEZ MISSY EWOTT, PASS THAT DUTCH JET, ARE YOU GONNA BE MY GIRL 

JUANES, FOTOGRAFIA 

Nights Get Weird 
With Cooper 

Long before Marilyn Manson 
pissed off his first parent, priest or 
politician, Alice Cooper was rock's 
purveyor of the macabre and bizarre. 
So it's fitting that his return to radio 
will be behind the mic at classic rock 
stations. That's the format that cele- 
brates the era of Cooper's reign. 

United Sta- 
tions Radio Net- 
works has inked 
a deal to syndi- 
cate a weeknight 
show hosted by 
Cooper. 

The five -hour 
nightly gig will 
be beamed by 
satellite to affili- 
ates beginning 
Jan. 26, 2004. 

mously outrageous Randy Michaels. 
Democratic presidential hopeful 

Howard Dean is also getting in on 
the anti- consolidation fray. 

Dean pledges that if elected, he 
would "break up giant media enter- 
prises." Dean made the comments 
during an appearance on MSNBC's 

Tuned In 
Radio_ 
By Marc Schiffman 
mschiffman @billboard.com 

"A lot of us 
remember when nights at rock 
radio were really fun and interest- 
ing. It's our intention to do that 
again," says Andy Denemark, USRN 
executive VP of programming. 

The inspiration for night block 
programming came from watching 
the success of such offerings at 
other formats, Denemark says. 
Shows hosted by John Tesh or 
Delilah in the adult contemporary- 
related formats come to mind. 

It's a fair bet that Cooper won't be 

COOPER: CREATING FUN NIGHT RADIO 

offering useful tips on day -to -day 
living or taking love dedications, as 
those two do. 

STILL A TARGET: Clear Channel has 
been on a campaign this year to 
bring its image out of the gutter. 
But being the top dog in U.S. radio 
(not to mention concerts) keeps the 
company under the microscope. 

Harper's magazine's December 
2003 issue offers the unflattering cover 
article "How Clear Channel Programs 
America." Author Jeff Sharlet crosses 
the country for his broad -stroke por- 
trait of the company and finds a few 

over -the -top characters in the chain 
but oddly does not quote the infa- 

"Hardball With Chris Matthews." 
When asked by Matthews how he 

felt about large media enterprises, 
Dean replied: "I would say that there 
is too much penetration by single 
corporations in media markets all 
over this country. We need locally 
owned radio stations. There are only 
two or three radio stations left in 
the state of Vermont where you can 
get local news anymore. The rest of 
it is read and ripped from AP." 

When asked how he would han- 
dle that, Dean replied: "What I'm 
going to do is appoint people to the 
[Federal Communications Commis- 
sion] that believe democracy de- 
pends on getting information from 
all portions of the political spec- 
trum, not just one." 

Clear Channel, though, has 
never flown solo through consoli- 
dation maneuvers. Cumulus Media 
is still on an acquisition track. The 
company has agreed to acquire 15 
stations in three separate transac- 
tions for $78 million. The deals 
include nine stations in Rochester, 
Minn., and six stations in Sioux 
Falls, S.D. Cumulus is buying nine 
of the stations from Southern Min- 
nesota Broadcasting, three from 
Olmstead County Broadcasting and 
three from KFIL Inc./KVGO Inc. 

IN BRIEF: Greater Media/Philadelphia 
GM Rick Feinblatt moves to full - 
time VP of the radio division for the 
parent company. He had been split- 
ting duties between those two jobs. 
Bob Woodward replaces Feinblatt in 
the Philly GM seat. Woodward had 
been GM for the AM-Entertainment 
Hamptons, N.Y., cluster. 

New York rock radio veteran Pat St. 
John joins classic rock WAXQ (Q104.3) 
New York for weekends and fill -ins. 
He was most recently at crosstown 
oldies WCBS and has also worked at 
New York's WPLJ and WNEW. 
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73 
New Zealander 
MC Scribe is 
making chart 
history in his 
homeland 

74 
Canadian 
pianist Michael 
Kaeshammer 
joins a wave of 
new jazz talent 

ROPE / ASIA / JAPAN / AUSTRALI AFRICA / CANADA 

MC SOLAAR: HELPED PASS OUT COPIES OF HIS ALBUM SAMPLER 

MC Solaar Blazes 
Online Promo Trail 

EastWest France Claims Initiative Is A `World First' 
BY JAMES MARTIN 

PARIS -EastWest France is claiming a 
"world first" for its recent download - 
friendly launch of the latest album from 
local rapper MC Solaar. 

The new album, "Mach 6," was released 
Dec. 1 and entered the IFOP/Tite -Live offi- 
cial French album chart for the week ended 
Dec. 6 at No. 2. Initial shipments were 
350,000, according to the label. 

EastWest's innovative launch strategy - 
developed with the active participation of MC 
Solaar - allowed extracts from the album to 
be freely swapped and shared on the Inter- 

net for a limited period before release. 
The promotional venture was designed as 

a proactive answer to Internet piracy, accord- 
ing to the label. "MC Solaar's response to 
piracy is not to criticize but rather to pro- 
vide solutions," EastWest France managing 
director Michael Wijnen says. 

ANSWER TO PIRACY 

The rap star was among those handing 
out 300,000 free promotional CD -ROMs of 
the new album, his sixth. The discs were dis- 
tributed Nov. 24 in Paris, Marseilles and 
Lyon through free French newspaper Metro 

(Continued on page 87) 

File Sharing 
Under Fire 

Taiwan Levels Charges Korean Labels Target 
Against P2P Service Individual Downloaders 
This story was prepared by Tim Culpan in 

Taipei, Taiwan, and Tom Ferguson in London. 

The International Federation of the Phono- 
graphic Industry has welcomed the decision 
by public prosecutors in Taiwan 
to file criminal charges against 
the country's largest peer -to- 
peer service. 

The IFPI says Taipei -based 
Kuro is one of the largest unli- 
censed online music P2P serv- 
ices in Asia. Kuro's manage- 
ment team is charged with 
copyright violation under Tai- 
wan's Copyright Law. 

The charges have been filed 
by the Taipei District Public 
Prosecutors' Office against Kuro 
chairman Chen Shou -teng, 
CEO James Chen and GM Victor Chen. 

Kuro user Chen Jia -hui, a Taipei secretary, is 
also named in the charges. She was found to have 
some 1,000 illegally copied songs on her PC. 

IFPI Taiwan secretary- general Robin Lee 
says the labels body and the prosecutors want- 
ed a case against a user and a 
service provider as a tactic to 
ensure conviction. 

However, Lee insists, "our 
major target is not the user." He 
says IFPI Taiwan's current pri- 
mary quarries are Kuro and 
another local P2P service, EZpeer. 

Taiwan's Copyright Law was 
passed in 2002, making copy- 
right violation a criminal offense 
as well as a civil one. IFPI Tai- 
wan filed a criminal complaint 
with the Public Prosecutors ear- 
lier this year, alleging that Kuro 
was "knowingly aiding and abet- 
ting copyright infringement, for profit." 

The prosecutors' office filed charges Dec. 
4. IFPI Taiwan formally welcomed the deci- 
sion Dec. 8 at a Taipei media briefing and 
issued a call for Kuro to cease its operations 
immediately. 

Kuro is a centralized P2P service that charges 
users to distribute copies of music files among 
themselves using a modified form of the origi- 
nal Napster technology. 

(Continued on page 74) 

BY MARK RUSSELL 

SEOUL, South Korea -The Recording Industry 
Assn. of Korea is taking legal action for the first 
time against individuals it claims are guilty of 

illegal file sharing. 
The RIAK has presented the 

names of 50 people to the Seoul 
District Prosecutor's Office and 
asked that they be charged with 
copyright violation. The labels 
body describes the individuals as 
"supemodes." 

According to the RIAK, that 
means the individuals are music 
file sharers who have been down- 
loading more than 1,000 files per 
day for the past several months. 

A spokesman for the Prosecu- 
tor's Office confirms that the 

RIAK allegations are being investigated but 
says no charges have yet been filed. The RIAK 
drew up the list with the help of a local Inter- 
net research firm the group hired. 

LEE:'CUR MAJO RTARGET IS NOT 

AN ISSUE OF EDUCATION' 
South Korean record industry 

executives declined to be inter- 
viewed. But Lee Yeong -ah, deputy 
director of the intellectual copy- 
right division at the Korean gov- 
ernment's Ministry of Culture and 
Tourism, says that those targeted 
are misinformed rather than 
criminally inclined. 

"It's an issue of education," Lee 
says. "Many people do not know 
about copyright and do not have 
an opportunity to be trained, so 
they need a chance to learn. I don't 
think those people who share 
music files are part of organized 

crime; they're just normal people." 
The RIAK has previously taken legal action 

against file- sharing Internet sites, with mixed 
results. At its peak, South Korea's most popular 
service, Soribada, had more than 8 million users, 
but the RIAK shut it down in July 2002. 

The file -sharing system returned that fall as 
Soribada 2, a peer -to -peer service with no cen- 
tralized computer servers. Last May, local courts 
ruled that Soribada 2's creators were not respon- 

(Continued on page 74) 

BERMAN: `LEGAL ACTION 

WILL BE USED' 
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¡DEMPA PUBLICATIONS INC./ 12/09/03 5 (THE R" CIAL UK CHARTS C0.112/08/03 g (SNEP /IFOP/TITE -LIVE) 12/09/03 g IMEDIA CONTROL) 12/09/03 

SINGLES SINGLES SINGLES SINGLES 

1 1 TENOHIRAJKURTUMI 
MK CHILDREN 

1 1 LEAVE RIGHT NOW 
WILL 

1 1 MON ETOILE 3 MRUSIC 
IS TH EKgáúv7 COLUMBIA 

PORNO GRAFFFITI SONY 
2 NEw SHUT UP 

BLACK EYED PEAS A &M 
2 2 HEY OH 

TRAGEDIE UP MUSIC 
2 2 FREE LIKE THE WIND 

ALEXANDER HANSA 2 NEW 

3 NEW LOVE LOVE MANHATTAN 3 2 I'M YOUR MAN 3 77 ON N'OUBLIE JAMAIS RIEN 3 1 SCHICK MIR NEN ENGEL 
TOKIO UNIVERSAL SHANE RICHIE BMG HELENE SEGURA ORLANDO/EAST WEST OVERGROUND POLYDOR 

4 NEW 12 GATSU NO LOVE SONG 
GACKT NIPPON CROWN 

4 NEW SAY IT ISN'T SO 
GARETH GATES SBMG 

4 3 LA BAMBA 
STAR ACADEMY 3 MERCURY 

4 5 SHUT UP 
BLACK EYED PEAS A &M 

5 NEW IN MY SOUL 5 3 MANDY 5 73 LOVE'S DIVINE E 4 DO THEY KNOW IT'S CHRISTMAS? 
MISIA RHYTHMEDIA TRIBE WESTLIFE SBMG SEAL WEA TV ALLSTARS POLYDOR 

6 NEW GENSO NO HANA 6 4 JUMP 6 5 SATURDAY NIGHT'S ALRIGHT FOR FIGHTING E 7 EVERYDAY GIRL 
BUCK TICK BMG FUNHOUSE GIRLS ALOUD POLYDOR STAR ACADEMY 3 MERCURY PRELUDERS POLYDOR 

7 NEW 
BOA 

WITH YOU 7 NEW YOU MAKEPLMEFEMEL BRAND NEW 7 4 MA RIVALE,. FIESTA LATINA 7 6 LOVE'S DIVINE 

8 3 YOUR NAMERNEVER GONE 8 
NEW 

LIFE FOR RENT 8 6 SUMMER JAMs2003ue 
HOT TRACKS 8 8 

BELIEVE 
E NCMDMIRACLES SUPERSTAR HANSA 

9 4 AI GA YOBUHOUE 9 NEW REAL WORLD 9 8 RONDE DE NUIT 9 10 BEHIND BLUE EYES 
PORNO GRAFFITTI SONY D -SIDE BLACKLIST/EDEL GOMEZ ET DUBOIS BMG LIMP BIZKIT INTERSCOPE 

10 2 RINGO NO UTA 10 NEW THE CLOSEST THING TO CRAZY 10 7 ENCORE 10 9 REASON 
RINGO SHENA TOY'S FACTORY KATIE MELUA DRAMATICS DIADEMS ULM NO ANGELS POLYDOR 

ALBUMS ALBUMS ALBUMS ALBUMS 

1 NEW EXILE 1 NEW WILL YOUNG 1 1 M 1 1 
ROBBIE WILLIAMS 

EXILE ENTERTAINMENT RHYTHM ZONE FRIDAY'S CHILD SBMG GUI DE NOUS DEUX OELABEL UVE AT KNEBWORTH CAPITOL 

2 1 AIKO 
NO LOVE LETTER POLYDOR 

2 3 REDORENT 
CHEEKY /ARISTA 

2 NEW 
MACH ó SST WEESST 

2 3 REDORENT 
ARIOLA 

3 NEW HYDE 3 2 MICHAEL JACKSON 3 NEW LINKUP 3 4 SEAL 
666 KUOON NUMBER ONES EPIC NOTRE ETOILE ULM IV WARNER BROS. 

4 2 TAKAHIRO MATSUMOTO 
THE HIT PARADE VERMILLION RECORDS 

4 4 BUSTED 
A PRESENT FOR EVERYONE UNIVERSAL 

4 4 CELINE DION 
UNE FILLE ET 4 TYPES COLUMBIA 

4 NEW TV ALLSTARS 
THE ULTIMATE CHRISTMAS ALBUM POLYDOR 

5 NEW GACKT 5 1 WESTLIFE 5 3 GAROU 5 NEW NO ANGELS 
CRESENT NIPPON CROWN TURNAROUND SBMG REVIENS COLUMBIA BEST OF NO ANGELS POLYDOR 

6 4 MIKA NAKASHIMA 
LOVE SONY 

6 6 RED HOT CHILI PEPPERS 
GREATEST HITS WARNER BROS. 

6 5 STAR ACADEMY 3 
FAIT SA GAMBA MERCURY 

6 7 OVERGROUND 
ITS DONE! POLYDOR 

7 6 CRYSTAL KAY 7 7 R.E.M. 7 7 TRAGEDIE 7 2 PRELUDERS 
MAL EPIC IN TIME 1988 -2003 WARNER BROS. TRAGEDIE UP MUSIC GIRLS IN THE HOUSE POLYDOR 

8 NEW MISIA 
MISIA SINGLE COLLECTION FIFTH ANNIVERSARY BMG FUNHOUSE 

8 8 BLACK EYED PEAS 
ELEPHUNK INTERSCOPE 

8 2 LYNDA LEMAY 
LES SECRETS OES OISEAUX WEA 

8 10 SARAH CONNOR 
KEY TO MY SOUL EPIC 

9 3 DO AS INFINITY 9 5 ALEX PARKS 9 NEW PATRICIA KAAS 9 5 PINK 
GATES OF HEAVEN AVER TRAX INTRODUCTION POLYDOR SEXE FORT COLUMBIA TRY THIS ARISTA 

10 5 THE BEATLES 10 18 CLIFF RICHARD 10 15 CALOGERO 10 6 HERBERT GROENEMEYER 
LET IT BE... NAKED TOSHIBA/EMI CUFF AT CHRISTMAS EMI CALOGERO MERCURY MENSCH UVE CAPITOL 

CANADA ITALY SPAIN AUSTRALIA 

F 

= 

ISOUNDSCANI 12/20/03 

SINGLES 

3 

g IFIMcNIELSENI 12/08/03 

SINGLES 

á 

. (AFYVE/MEDIA CONTROL) 12/09/03 

SINGLES 

c 3 IARIA) 12/06/03 

SINGLES 

1 1 SOMETHING MORE 1 1 OBSESION 1 1 DEVUELVEME EL AIRE 1 1 ANGELS BROUGHT ME HERE 
RYAN MALCOLM VIKBMG AVENTURA PLANET BUSTAMANTE VALE MUSIC GUY SEBASTIAN BMG 

2 NEW 2 + 2 = 5 2 NEW REMIXED & REVISTED 2 NEW GUILTY 2 NEW PREDICTABLE 
RADIOHEAD PARLOPHONE/EMI MADONNA MAVERICK/WARNER BROS. BLUE VIRGIN DELTA GOODREM EPIC 

3 5 HEY YA! 3 2 WHITE FLAG 3 8 LATIDO URBANO 3 2 SHUT UP 
OUTKAST ARISTA/BMG DIDO BMG RICORDI TONI AGUILAR & AMIGOS TOOL BLACK EYED PEAS A&M 

4 4 TROUBLE 4 3 WHERE IS THE LOVE? 4 3 ME AGAINST THE MUSIC 4 3 ME AGAINST THE MUSIC 
PINK ARISTA/BMG BLACK EYED PEAS FT. JUSTIN TIMBERLAKE A&MINTERSCOPE BRITNEY SPEARS FT MADONNA JIVE BRITNEY SPEARS FT. MADONNA JIVE 

5 2 ME AGAINST THE MUSIC 5 4 ME AGAINST THE MUSIC 5 4 UNO MAS UNO SON SIETE 5 5 BABY BOY 
BRITNEY SPEARS FT. MADONNA JIVE/ZOMBA BRITNEY SPEARS FT. MADONNA JIVE FRAN PEREA GLOBOMEDIA BEYONCE FT SEAN PAUL COLUMBIA 

6 6 BABY BOY 6 5 IN THE SHADOWS 6 6 SLOW 6 13 HEY YA! 
BEYONCE FT. SEAN PAUL COLUMBIA/SONY MUSIC THE RASMUS EDEL KYUE MINOGUE PARLOPHONE OUTKAST ARISTA 

7 7 MEME LES ANGES 7 6 BROKEN 7 2 RAINMAKER 7 6 INTO YOU 
AU DE MONTIGNY VIK/BMG ELISA SUGAR IRON MAIDEN EMI FABOY SLIM EAST WEST 

8 9 LOW 8 NEW NOTHING FAILS 8 13 MOTIVOS DE UN SENTIMIENTO 8 7 WHERE IS THE LOVE? 
KELLY CLARKSON RCA/BMG MADONNA MAVERICK/WARNER BROS. JOADUIN SABINA BMG/ARIOLA BLACK EYED PEAS FT. JUSTIN TIMBERLAKE A&M 

9 10 SO YESTERDAY 9 9 HEY YA! 9 5 ENCONTRARAS 9 8 P.I.M.P. 
HILARY DUFF BUENA VISTA/HOLLYWOOD/UNIVERSAL OUTKAST ARISTA NATASHA ST -PIER COLUMBIA 50 CENT INTERSCOPE 

10 8 SUNRISE 10 12 LA DANZA DELLE STREGHE 10 7 ONE MORE CHANCE 10 NEW BEHIND BLUE EYES 
SIMPLY RED UNIVERSAL GABRYPONTE UNIVERSAL STRATEGIC MARKETING MICHAEL JACKSON EPIC UMPBIZKIT INTERSCOPE 

ALBUMS ALBUMS ALBUMS ALBUMS 

1 1 
SARAH MCLACHLAN 
AFTERGLOW NETTWERKBMG 

1 1 LIGABUE 
GIRO D'ITALIA WEA 

1 NEW BUSTAMANTE 
AGI SOY YO VALE MUSIC 

1 
1 DELTA GOODREM 

INNOCENT EYES EPIC 

2 6 BRUNO PELLETIER 2 2 ELISA 2 1 ALEX UBAGO 2 2 RED HOT CHILI PEPPERS 
BRUNO PELLETIER & LORCHESTRE DISQUES MONTAIGNE LOTUS SUGAR FANTASIA O REALIDAD DRO GREATEST HITS WARNER BROS. 

3 3 VARIOUS DAR ARTISTS 3 3 CZEIROO RENATO 
EPIC 

3 2 
EURJOJUNIOR VALE MUSIC 

3 3 JJOVHNEFAERNHAMITS 
GOTHAM 

4 2 JOSH GROBAN 4 5 GIGI D'ALESSIO 4 4 QUECO 4 8 DIDO 
CLOSER 143/REPRISEANARNER BUONA VITA RCA TENGO TOOL LIFE FOR RENT BMG 

5 7 SHERYL CROW 5 6 RED HOT CHILI PEPPERS 5 7 FRAN PEREA 5 6 POWDERFINGER 
THE VERY BEST OF SHERYL CROW A&MANTERSCOPEBNIVERSAL GREATEST HITS WARNER BROS. LA CHICA DE LA HABITACION DE AL LADO ORO VULTURE STREET UNIVERSAL 

6 

7 

5 

9 

VARIOUS ARTISTS 
BIG BR BIG SHINYB WARNER 

ROD STEWART 

6 

7 

11 

4 

TIZIANO FERRO 

R.E.M. 

6 

7 

9 

8 

ROSAVALE 
MUSIC 

ANDY & LUCAS 
6 
7 

7 

9 

MICHAEL 
ONES JACKSON 

R.E.M. 
AS TIME GOES BY... GREAT AMERICAN SONGBOOK VOL II JBMG IN TIME 1988 -2003 WARNER BROS. ANDY & LUCAS BMG /ARIOLA IN TIME 1988 -2001 WARNER BROS. 

8 RE HILARY DUFF 8 8 DIDO 8 11 LA OREJA DE VAN GOGH 8 4 VARIOUS ARTISTS 
METAMORPHOSIS BUENA VISTABOLLYWOODBNIVERSAL UFE FOR RENT BMG RICORDI LO QUE CONTE MIENTRAS... EPICSONY AUSTRALIAN IDOL: THE FINAL 12 BMG 

9 RE NICKELBACK 9 7 ARTICOLO 31 9 5 JOAN MANUEL SERRAT 9 5 KYLIE MINOGUE 
THE LONG ROAD ROADRUNNER/EMI UITALIANO MEDIO BMG RICORDI SERRAT SINFONICO ARIOLA BODY LANGUAGE FESTIVAL 

10 8 BLINK -182 10 13 EROS RAMAZZOTTI 10 3 EL BARRIO 10 12 THE WHITE STRIPES 
BUNK -182 GEFFEN/UNIVERSAL 9 ARIOLA ANGEL MALHERIDO SENADOR ELEPHANT SHOCK 

THE NETHERLANDS SWEDEN NORWAY SWITZERLAND 

1 

2 

3 

4 

5 

1 

2 

3 

4 

S 

-w 
3V 

1 

2 

NEW 

7 

4 

1 

2 

3 

4 

)MEGA CHARTS BV) 1 V07/03 

SINGLES 
EENS SCHIJNT ... /HEB JE EVEN ... 
FRANS BAUER S3M 

COWBOY 
CHIPZ SLAM SLAM 

AFSCHEID NEMEN BESTAAT NIET 
MARCO BORSATO UNIVERSAL 

SO YESTERDAY 
HILARY DUFF WARNER BROS. 

TRAFFIC 
DJ TIESTO BLACK HOLE RECORDS 

ALBUMS 
FRANS BAUER 
'N ONS GELUK SONY MUSIC MEDIA 

DE POEMA'S 
BEST OF 

DIDO 
LIFE FOR RENT BMG 

REDEHOT CWHIILI PEPPERS 

ALICIA KEYS 
THE DIARY OF ALICIA KEYS BMG 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

c'w 
(GM IG 12/04/03 

SINGLES 

,_ 
Ow 
g3 IVERDENS GANG NORWAY)) VOS/03 

SINGLES 

_ 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

55 

1 

6 

2 

5 

IMEDIA CONTROL 112'09/03 

SINGLES 
SCHICK MIR NEN ENGEL 
OVERGROUND CHEYENNE 

MUSIC IS THE KEY 
SARAH CONNOR FT. NATURALLY 7 COLUMBIA 

WHERE IS THE LOVE? 
BLACK EYED PEAS FT. JUSTIN TIMBERLAKE A&M 

ME AGAINST THE MUSIC 
BRITNEY SPEARS FT MADONNA JIVE 

SHUT UP 
BLACK EYED PEAS A&M 

ALBUMS 
OVERGROUND 
ITS DONE) CHEYENNE 

PINK ARISTA 

PRELUDERS 
GIRLS IN THE HOUSE POLYDOR 

RED HOT 
CHILI BROS. 

PEPPERS 

DIDO 
LIFE FOR RENT BMG 

2 

1 

3 

NEw 

6 

NEW 

4 

1 

6 

3 

VILSE I SKOGEN 
MARKOOLIO BONNIER 

STARKARE 
SARA LOFGREN MARIANN 

HEY YA! 
OUTLAST ARISTA 

HIT THE FLOOR 
BUBBLES HEARTATTACK 

WHERE IS THE LOVE? 
BLACK EYED PEAS FT. JUSTIN TIMBERLAKE A &M 

ALBUMS 
ULF LUNDELL 
EN ELD I KVALL CAPITOL 

TDHKEIREFXRESHMENTS 

PETER LEMARC 
DET SOM HALLER OSS VID UV COLUMBIA 

MARKOONLLIIO 
ALV BONNIER 

BRUCE SPRINGSTEEN 
THE ESSENTIAL BRUCE SPRINGSTEEN COLUMBIA 

1 

2 

3 

4 

5 

1 

2 

3 

4 
5 

1 

3 

2 

6 

4 

1 

2 

HEY YA! 
OUTKAST ARISTA 

(THERE'S GOTTA BE) MORE TO LIFE 
STACIE ORRICO VIRGIN 

HOLE IN THE HEAD 
SUGABABES ISLAND 

IT'S MY LIFE 
NO DOUBT INTERSCOPE 

WHAT THE HELL 
DAVID PEDERSEN BMG 

NEW 

15 

1 

ALBUMS 
R.E.M. 
IN TIME 1988.2003 WARNER BROS. 

JOSH GROBBANN 

SISSEL KYRKJEBO 
MY HEART EMARCY 

PETER 
í JOB GEN TILL JUL COLUMBIA 

JAN WERNER 
SINGER OF SONGS PGLVOOR 

NEW 

8 

5 

NEW 

3 

5 
NEW 
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AUSTRIA 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

(AUSTRIAN IFPI /AUSTRIA TOP 401 12/0903 

SINGLES 
MAMA (ANA AHABAK) 
CHRISTINA UNIVERSAL 

SCHICK MIR NEN ENGEL 
OVERGROUND CHEYENNE 

POISON 
GROOVE COVERAGE UNIVERSAL 

FREE LIKE THE WIND 
ALEXANDER HANSA 

EVERYDAY GIRL 
PULLOVERS UNIVERSAL 

ALBUMS 
KIDDY CONTEST FINALISTEN 
KIDDY CONTEST VOL 8 ARIOLA 

BON JOVI 
THIS LEFT FEELS RIGHT: GREATEST HITS ISLAND 

ROBBIE WILLIAMS 
WE AT KNEBWORTH CAPITOL 

CHRISTINA 
FREIER FALL UNIVERSAL 

DIE SCHLUMPFE 
SCHLUMPFHAUSEN SUCHT DEN SUPERSTAI CAPITOL 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

DENMARK 

NEW 

0 

1 

I IFPI /NIELSEN MARKETING RESEARCF 1 12/09/03 

SINGLES 
TAKING BACK MY HEART 
MARIA LUCIA CAPITOL 

SHUT UP 
BLACK EYED PEAS UNIVERSAL 

MANDY 
WESTUFE S/BMG 

ELSKOVSPONY 
JOHNNY DELUXE SELSKAB UKENOT 

HEY YA! 
OUTKAST ARISTA 

ALBUMS 
KIM LARSEN & KJUKKEN 
7 -9-13 CAPITOL 

GASOLIN 
THE BLACK BOX SONY 

VARIOUS ARTISTS 
JUNIOR EUROVISION SONG CONTEST CMC 

SAFRI DUO 
AD UNIVERSAL 

BIG FAT SNAKE 
ONE NIGHT OF SIN CMC 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

IRELAND 

NEW 

NEW u 

1 

(IRMA/CHART TRACK) 12/05/03 

SINGLES 
MANDY 
WESTUFE S/BMG 

JUMP 
GIRLS ALOUD POLYDOR 

SHUT UP 
BLACK EYED PEAS MM 
REAL WORLD 
D -SIDE EDELASLAND 

LEAVE RIGHT NOW 
WILL YOUNG S /BMG 

ALBUMS 
WESTLIFE 
TURNAROUND S/BMG 

R.E.M. 
IN TIME 1988 -2003 WARNER BROS. 

MICHAEL JACKSON 
NUMBER ONES EPIC 

RED HOT CHILI PEPPERS 
GREATEST HITS WARNER BROS. 

DIDO 
UFE FOR RENT CHEEKY / ARISTA 

NEW 0 
NEW 

(IFPI GREECE1DELOITTE & TOUCHES 12/05/03 

PES TIS 
SARIS ROUVAS MINOS 

ME AGAINST THE MUSIC 
BRITNEY SPEARS FT MADONNA JVEJMINOS -EMI 

SLOW 
KYLIE MINOGUE PARLOPHONE/M NOS EMI 

MONOS MOU 
MIKHALIS KHATZIGIANNIS UNIVERSAL 

SE MISO SE APATISA 
LEFTERIS PANTAZIS LEGEND 

BRITNEY SPEARS 
IN THE ZONE JIVE/MINOS -EMI 

DREAM THEATER 
TRAIN OF THOUGHT ELEKTRA 

KYLIE MINOGUE 
BODY LANGUAGE PARLOPHONEMIINOS -EMI 

RED HOT CHILI PEPFERS 
GREATEST HITS WARNER BROS. 

EVANESCENCE 
FALLEN EPIC 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

BELGIUM/WALLONIA 

4 

1 

10 

13 

35 

(PROMUVII 12/59/03 

SINGLES 
HEY OH 
TRAGEDIE UP MUSIC 

LA BAMBA 
STAR ACADEMY3 MERCURY 

ME AGAINST THE MUSIC 
BRU NET SPEARS FT. MADONNA JIVE 

ZINEDINE 
PASCAL OBISPO EPIC 

TANT QUE C'EST TOI 
NATASHA ST -PIER COLUMBIA 

ALBUMS 
CRAZY HORSE 
TOUS LES TUBES SILVERSTAR 

GAROU 
REVIENS COLUMBIA 

STAR ACADEMY 3 
LES ANNEES60 MERCURY 

QUI DE NOUS DEUX DELABEL 

PATRICIA KAAS 
SEXE FORT COLUMBIA 
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SINGLES 
SING FOR THE MOMENT 
EMINEM INTERSCOPE 

LOSE YOURSELF 
EMINEM INTERSCOPE 

KA -CHING 
SHANIA TWAIN MERCURY 

JA SEI NAMORAR 
TRIBALISTAS VIRGIN 

FEEL 
ROBBIE WILLIAMS CHRYSALIS 

ALBUMS 
RUI VELOSO 
0 CONCERTO ACUSTICO VIRGIN 

ROBBIE WILLIAMS 
UVE AT KNEBWORTH CHRYSALIS 

TRIBALISTAS 
TRIBALISTAS VIRGIN 

ENNIO MORRICONE & DULCE PONTES 
FOCUS POLYDOR 

LINKIN PARK 
UVE IN TEXAS WARNER BROS. 
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NEW ZEALAND 
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SINGLES 
ANGELS BROUGHT ME HERE 
GUY SEBASTIAN BMG 

HEY YA! 
OUTKAST ARISTA 

STAND UP 
SCRIBE DIRTY 

A LIFE WITHOUT YOU 
ADEAZE UNIVERSAL 

P.I.M.P. 
50 CENT INTERSCOPE 

ALBUMS 
HAYLEY WESTENRA 
PURE UNIVERSAL 

RED HOT CHILI PEPPERS 
GREATEST HITS WARNER BROS. 

ATOMIC KITTEN 
LADIES NIGHT VIRGIN 

SCRIBE 
THE CRUSADER DIRTY 

R.E.M. 
IN TIME 1988-2003 WARNER BROS. 

ARGENTINA 

1 NEW 
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ALBUMS 
LOS PIOJOS 
MAQUINA DE SANGRE DBN 

BABASONICOS 
INFAME TOCKA DISCOS 

LUIS MIGUEL 
33 WARNER 

JOAN MANUEL SERRAT 
SERRAT SINFONICO BMG 

ALEJANDRO LERNER 
BUEN VIAJE UNIVERSAL 

BRITNEY SPEARS 
IN THE ZONE BMG 

THE BEATLES 
LET R BE... NAKED EMI 

LA RENGA 
DETONADOR DE SUENOS TOCKA DISCOS 

ROBBIE WILLIAMS 
UVE AT KNEBWORTH EMI 

LEON GIECO 
EL VIVO DE LEON EMI 

COMMON CURRENCY 
A weekly scorecard of albums simultaneously attaining top 10 chart status 

in three or more leading world markets. 

Repertoire owner B: BMG, E. EMI, L Independent, S: Sony, U. Universal, W: Warner 
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SINGLES SALES 

SHUT UP 
BLACK EYED PEAS INTERSCOPE 

ME AGAINST THE MUSIC 
BRITNEY SPEARS FT. MADONNA JIVE 

LEAVE RIGHT NOW 
WILL YOUNG S 

MON ETOILE 
UNKUP ULM 

MUSIC IS THE KEY 
SARAH CONNOR FT. NATURALLY 7 COLUMBIA 

HEY OH 
TRAGEDIE UP MUSIC 

LOVES DIVINE 
SEAL WEA 

SCHICK MIR NEN ENGEL 
OVERGROUND CHEYENNE 

WHITE FLAG 
DIM CHEEKY /ARISTA 

FREE LIKE THE WIND 
ALEXANDER HANSA 

WHERE IS THE LOVE? 
BLACK EYED PEAS FT. JUSTIN TIMBERLAKE INTERSCOPE 

I'M YOUR MAN 
SHANE RICHIE RCA 

ON N'OUBLIE JAMAIS RIEN 
HELENE SEGARA ORLANDO/EAST WEST 

LA BAMBA 
STAR ACADEMY 3 MERCURY 

HEY YA! 
OUTKAST ARISTA 

BABY BOY 
BEYONCE FT SEAN PAUL COLUMBIA 

MANDY 
WESTUFE S 

SAY IT ISN'T SO 
GARETH GATES S 

BE FAITHFUL 
FATMAN SCOOP FT. CROOKLYN CLAN DEF JAM/MERCURY 

JUMP 
GIRLS ALOUD POLYDOR 

ALBUM SALES 

DIDO 
UFE FOR RENT CHEEKY /ARISTA 

RED HOT CHILI PEPPERS 
GREATEST HITS WARNER BROS. 

ROBBIE WILLIAMS 
UVE AT KNEBWORTH CAPITOL/CHRYSALIS 

R.E.M. 
IN TIME 1988 -20Rí WARNER BROS. 

MICHAEL JACKSON 
NUMBER ONES EPIC 

ALICIA KEYS 
THE DIARY OF ALICIA KEYS J 

WILL YOUNG 
FRIDAYS CHILD S 

SEAL 
IV WARNER BROS. 

WESTLIFE 
TURNAROUND S 

PINK 
TRY THIS ARISTA 

BRITNEY SPEARS 
IN THE ZONE JIVE 

THE BEATLES 
LET IT BE NAKED APPLE 

LINKIN PARK 
UVE IN TEXAS WARNER BROS. 

BLACK EYED PEAS 
ELEPHUNK INTERSCOPE 

BUSTED 
A PRESENT FOR EVERYONE UNIVERSAL 

OVERGROUND 
ri-S DONE! CHEYENNE 

TV ALLSTARS 
THE ULTIMATE CHRISTMAS ALBUM POLYDOR 

M 
OUI DE NOUS DEUX DELABEL 

PRELUDERS 
GIRLS IN THE HOUSE POLYDOR 

EVANESCENCE 
FALLEN WIND -UP/EPIC 

RADIO AIRPLAY 
Monitored Radio Airplay information from 17 Euro- 
pean countries as monitored and 
tabulated by Music Control. T 
Irian i music control 
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WHITE FLAG 
DIDO CHEEKY / ARISTA 

WHERE IS THE LOVE? 
BLACK EYED PEAS FE JUSTIN TIMBERLAKE INTERSCOPE 

HOLE IN THE HEAD 
SUGABABES ISLAND 

BABY BOY 
BEYONCE FT. SEAN PAUL COLUMBIA 

SLOW 
KYLIE MINOGUE PARLOPHONE 

SEXED UP 
ROBBIE WILLIAMS CHRYSAUS 

TROUBLE 
PINK RCA 

GUILTY 
BLUE INNOCENTARGIN 

LOVE'S DIVINE 
SEAL EAST WEST 

IF YOU COME TO ME 
ATOMIC KITTEN INNOCENT/VIGIN 

NEVER LEAVE YOU 
LUMIDEE BAD BOY /ISLAND 

GOING UNDER 
EVANESCENCE WIND- UP/EPIC 

IT'S MY LIFE 
NO DOUBT MCA 

SOMEDAY 
NICKELBACK ROADRUNNER 

HEY YA! 
OUTKAST ARISTA 

ONE MORE CHANCE 
MICHAEL JACKSON EPIC 

P.I.M.P. 
SO CENT INTERSCOPE 

MA RIVALE 
DIS EHEURE 2 ZOUK WEA 

NOTHING FAILS 
MADONNA WARNER BROS. 

CAN'T HOLD US DOWN 
CHRISTINA AGUILERA FT. UL KIM RCA 

Global 
Finns 'Lord' It Over 

'Rings' Musical 
Finnish contemporary folk group 

Värttinä will compose the music for 
the first stage musical adaptation of 
J.R.R. Tolkien's "The Lord of The 
Rings," to premiere in London's 
West End during spring 2005. 

AFRICAN JOURNEY: During the past 
decade, DJ Christos (Christos Kat- 
saitis) has established himself as 
one of South Africa's premier house 
and kwaito producers. 

Christos has played an integral 
role in seminal 
group Boom 
Shaka and 
achieved suc- 
cess with the 
duo DJs at 
Work. 

The long - 
awaited second 
solo album from 
the DJ /producer/ 
remixer /song- 
writer was re- 
leased recently. 

"Spiritual 
Journey " (CCP 
Record Co./EMI 
SA) is a 12- 

track odyssey that takes its inspira- 
tion from Christos' Greek Ortho- 
dox faith. 

Incorporating musical styles 
from deep house to commercial 
pop with African music and gospel, 
it is finding favor with hip urban 
music lovers of all faiths. 

"I am a religious person, and 
the music takes you on a spiritual 
journey, starting with the mellow 
stuff and then really blowing up 
before slowing down again," 
Christos says. 

VÄRTTINÄ: WRITING MUSIC FOR LIVE STAGING OF 'RINGS' 

Directed by Matthew Warchus, the 
project concluded the band's 20th 
anniversary with a bang-a year that 
has seen the international release of 
its 10th set, "Iki," and world touring. 

The new set made No. 24 in lead- 
ing world music magazine Song - 
lines' list of the "essential 50 global 
albums of all time." 

Värttinä has already started creat- 
ing the music for "The Lord of the 
Rings" in conjunction with the 
show's musical supervisor, Chris 
Nightingale. He will also collaborate 
on songs with Indian composer A. 
R. Rahman. 

"After 20 years in 
the business, Värt- 
tinä is more than 
ready for the chal- 
lenge," manager 
Phillip Page says. 
JONATHAN MANDER 

DOUBLE TOP: New 
Zealand hip -hop 
artist MC Scribe 
has made chart 

DIANE COETZER 

Global 
Pulse.. 

Nigel Williamson, Editor 
nwiIliamson @billboard.com 

history in his home 
country twice in two weeks. 

In late October, he became the 
first local act to simultaneously top 
the album and singles charts. His 
debut album, "The Crusader" 
(Dirty Records/Festival Mushroom 
Records), entered at No. 1 on the 
Recording Industry Assn. of New 
Zealand ( RIANZ) chart. 

The album joined Scribe's "Stand 
Up/Not Many," which was enjoying 
its eighth week at No. 1 on the sin- 
gles chart. The last international act 
to have a double chart- topper was 
ABBA in 1975, according to the 
RIANZ. "Stand Up/Not Many" made 
history again Nov. 13, when it 
notched its 10th consecutive week 
at the top. The previous record - 
holder was All of Us' "Sailing Away" 
in 1986, which enjoyed a nine -week 
supremacy. CHRISTIE ELIEZER 

DIAM -AMITE: Could female rapper 
Diam's (slang for "diamond ") be 
France's answer to British urban 
diva Ms. Dynamite? 

Released on Hostile/EMI, sales 
of her acclaimed album "Brut de 
Femme" are already nearing 
200,000 units. The first single, 
"DJ," was one of France's biggest 
summer hits, with 500,000 units 
sold to date. 

"DJ" is the most radio-friendly 
track on the album, but the rest of the 
Franco-Cypriot's lyrics are scathing in 
their damnation of social prejudice. 

"We don't want Diam's to be 
identified solely by 'DJ,' " EMI 
France export manager Thiery 
Jacquet says, explaining the 
choice of the no- holds- barred 
"Incassables" as the second single. 

JAMES MARTIN 
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Global 
Strutting OOn A Bigger Stage 

Canadian Jazzer Kaeshammer Releases Fourth Album 

BY LARRY LeBLANC 

TORONTO -The recent international 
success of such jazz -styled acts as Norah 
Jones, Diana Krall, Jamie Cullum and 
Michael Bublé bodes well for Canadian 
jazz pianist Michael Kaeshammer. 

The artist's fourth album, "Strut," 
was issued Nov. 25 in Canada by 
Toronto -based independent Alma 
Records, initially as an online -only 
release. A Japanese release by JVC Vic- 
tor followed Dec. 8. 

Kaeshammer says he relishes per- 
forming boogie -woogie and stride 
styles. "I can't believe I do something 
that I would do anyway at home," says 
the 26- year -old German-born pianist 
who lives in Victoria, British Columbia. 

Until earlier this year, Alma was 
distributed in Canada by Festival Dis- 
tribution in Vancouver. It is cur- 
rently in final negotiations with a 
new distributor. The album will be 
released in Europe through Sony 
Music in early 2004. 

Kaeshammer's recordings are 
unavailable in the U.S., although he 
often tours there. He is managed and 
booked by Doug Kirby of Live Tour 
Mists in Oakville, Ontario. 

According to Alma president Peter 
Cardinali -who also produces Kae- 
shammer -the pianist's previous two 
Alma albums have sold "30,000 to 
40,000 units" in total, mostly off- 
stage. "We've had good numbers with 
him," he says. 

"Strut" includes a handful of Kae- 
shammer originals and his take on 

American standards "Blue Skies," 
"When It's Sleepy Time Down South" 
and a medley of Fats Wailers' "Sunny 
Morning" and "Handful of Keys." 

Its 2000 predecessor, "No Strings" 
(Alma) -which was partly recorded in 
New Orleans -and "Strut" have echoes 
of that city's musical past. On the Kae- 
shammer original, "Almost a Rag," he 
melds Jellyroll Morton influences onto 

KAESHAMMER: LIKES BOOGIE -WOOGIE 

a Professor Longhair -like backbeat. 
There's also a cover of Longhair's "Cry 
to Me," featuring one of Kaeshammer's 
occasional lead vocals. 

"Strut" was recorded at Bad Manors 
studio near Peterborough, Ontario. 
Joining Kaeshammer are veteran New 
Orleans drummer Johnny Vidacovich 
(who also played on "No Strings "), 
bassist Ben Wolfe, guitarist Kevin Breit 
and keyboardist Richard Bell. 

Recording "No Strings Attached" 
with local legends like Vidacovich, Art 
Neville and James Singleton in New 
Orleans was enthralling, Kaeshammer 
says. "What put me in awe was the 

street signs," he adds. "I walked around 
streets I had heard in songs." 

Kaeshammer studied classical piano 
as a boy for seven years in his home- 
town of Offenburg, Germany, but also 
absorbed his father's collection of 
records by Louis Armstrong, Earl Hines 
and Sydney Bechet. 

At 13, recordings by fellow country- 
man Vince Weber inspired him to seek 
out the recordings of such American 
boogie -woogie masters as Albert 
Ammons, James P. Johnson, Meade Lux 
Lewis and Pinetop Smith. New Orleans 
pianists Professor Longhair and James 
Booker also figured heavily. "Those two 
are my main guys," Kaeshammer says. 

At 16, Kaeshammer was playing 
boogie -woogie piano in clubs, concerts 
and festivals throughout Germany. 
Upon graduating from high school, he 
moved to Canada and embarked on a 

musical career. 
The release of Kaeshammer's debut 

album, "Blue Keys," in 1996 on BSB 
Productions -which Cardinali esti- 
mates has sold 7,000 copies -led to 
performances with the Vancouver 
Symphony Orchestra, two European 
tours and dates with Ray Charles and 
Taj Mahal. 

It was followed in 1998 by "Tell You 
How I Feel" (Alma), which teamed 
him with producer Cardinali and 
Canadian jazzers Doug Riley, Guido 
Basso and Phil Dwyer. 

Cardinali says he immediately rec- 
ognized Kaeshammer as a remarkable 
pianist, with boundless potential. "I saw 
an old soul in a young body," he recalls. 

Taiwan 
Continued from page 71 

The subscription service, launched 
in 2001, claims to have 500,000 paying 
customers. The IFPI says more than 5 
million music files are available for 
copying on Kuro at any one time. 

The indictment is "fully consistent 
with court decisions in other coun- 
tries, including the U.S., Japan and 
Korea," London -based IFPI chairman/ 
CEO Jay Berman says. 

"People need to understand that 
legal action can and will be taken 
against those who distribute copy- 
righted work without the permission 
of the creators," Berman adds. 

The Kuro action follows an earli- 
er file- sharing case that was settled 
out of court in November. It 
involved Chung Jian -zhi, a 22 -year- 
old student from Taipei County, 
who was found to have downloaded 
700 songs through EZpeer. 

Acting on a tip from the IFPI, police 
tracked down Chung through his IP 
address with the cooperation of his 

Internet service provider. Prosecutors 
decided to defer indicting him after he 
apologized for his behavior and agreed 
to stop downloading music for free. 

"The prosecutor wanted to give the 
guy a chance, and we agreed," Lee says. 

However, Lee insists the Chung case 
was "important, because it [was] the 
first case of its type in Taiwan." 

The charges did not include the 
P2P provider, because the IFPI was 
keen to set a precedent that a file 
sharer could be prosecuted. 

The labels body accepted an apol- 
ogy and suspension of the case for 
two years on the condition that 
Chung did not repeat the offense. If 
he does, the prosecutors can restart 
court proceedings. 

Under an agreement worked out 
by all parties involved, Chung also 
promised to help IFPI Taiwan in its 
efforts to promote the notion of 
copyright and to place an advertise- 
ment in a local newspaper apologiz- 
ing for his actions. 

His ad appeared Nov. 21 on the 
front page of a section of Taipei -based 
China Times, one of Taiwan's three 
biggest newspapers. 

In a statement, IFPI Taiwan insisted 

that the outcome "clearly indicates that 
users are liable and should not take the 
advantage of exploiting such illegal 
Web sites to download music." 

Ruby Hsu is an attorney from 
Taipei -based law firm Economy Law 
Office, which represents IFPI Taiwan. 
She says the labels accepted Chung's 
apology because they knew that "the 
prosecutor was sympathetic toward 
the young man." 

The result means that no finding of 
guilt was legally recorded against the 
defendant. Hsu agrees that "if the 
court had found him guilty, that 
would have helped our position." But, 
she insists, "we don't think legally we 
lost the case." 

Hsu says she is more confident of 
a court conviction in the Kuro /Chen 
action, because the prosecutors seem 
more "active and committed" to the 
latter case. She suggests that Chen's 
status as a worker, rather than a stu- 
dent like Chung, was a factor in the 
desire to prosecute. 

Shortly before press time, the 
Taipei District Public Prosecutors' 
Office confirmed that EZpeer CEO 
Wu Yi -da had been indicted on copy- 
right violation charges Dec. 9. 

NEWSLINE.. 
THE INTERNATIONAL WEEK IN BRIEF 

The International Federation of the Phonographic Industry has welcomed a 
European Parliament vote at its Dec. 5 plenary session in Brussels to rec- 
ommend giving individual European Union governments the option of 
reducing value -added tax (VAT) on a range of services and goods, including 
music. Changes to VAT must be decided unanimously by the finance minis- 
ters of the 15 EU governments. The parliament cannot rule on such issues, 
but its members can voice preferences, which may ultimately influence the 
decision makers. The EU finance ministers are due to make a final decision 
on VAT at their Dec. 16 council meeting in Brussels. IFPI regional director 
for Europe Frances Moore says, "The music sector is in the best position it 
could be in for the last crucial weeks of negotiations [before that meeting]." 
LEO CENDROWICZ 

U.K. -based live -venue operator Mean Fiddler Music 
Group has purchased central London club the Bor- 
derline from bar/hotel firm the SFI Group. Finan- 
cial terms weren't disclosed. Since opening 14 
years ago, the 275 -capacity live venue has proved a 
launching pad for Americana bands and has show- 
cased such top acts as Oasis, Pearl Jam, R.E.M. and 
Rage Against the Machine. With the acquisition, 
Mean Fiddler now operates seven music venues in 
London. Mean Fiddler chairman Vince Power says 
the Borderline will create synergies with the com- 
pany's other operations.' We are now able to progress artists through the 
various stages within the portfolio at every level of their careers," he says. 

LARS BRANDLE 

Tokyo-based Universal Music K.K. is establishing a new division to handle 
sales and marketing throughout Japan once its existing "strategic alliance" 
with Victor Entertainment ends Dec. 31. Physical distribution remains with 
Nippon Record Center, part of the Matsushita/NC group of companies. 
With a staff of 136, including 45 sales representatives, the new sales and 
marketing operation will be Universal's single biggest division. It will be 
headed by current UMKK marketing division GM Takashi Kimoto, who 
maintains his present role and takes the new title of sales marketing divi- 
sion GM. Kimoto reports to UMKK president/CEO Kei Ishizaka. The sales 
marketing division will be based in UMKK's Tokyo headquarters, with new 
offices in the cities of Sapporo, Nagoya, Osaka and Fukuoka. STEVE McCUJRE 

Bruce Springsteen's 1995 Columbia Album "Greatest Hits" collected a fifth 
International Federation of the Phonographic Industry Platinum Europe 
Award in November, marking shipments of 5 million units in the territory. 
Dido's "Life for Rent" (Cheeky /Arista) and Celine Dion's "A New Day Has 
Come" (Epic) have both achieved triple -platinum status; Elton John's 
"Greatest Hits 1970 -2002" (Mercury) is now double -platinum. One- million- 
sellers certified in November were David Bisbal's "Corazon Latino" (Vale 
Music), Beyoncé's "Dangerously in Love" (Columbia), the Darkness' "Per- 
mission to Land" (Must Destroy/Warner), Indochine's "Paradize" (Colum- 
bia), Red Hot Chili Peppers' "Greatest Hits" (Warner Bros.) and Sting's 
"Sacred Love" (A&M). LARS BRANDLE 

Korea 
Continued from page 71 

sible for the content its users shared. 
Although no RIAK officials would 

go on record about its current stance 
on file sharing, the association's Web 
site carries comments by Korea Music 
Copyright Assn. spokesman Lim Hak- 
yeon. "Unlike traditional file- sharing 
programs," Lim says, "music files 
used by Soribada 2 users do not pass 
through a central server, which 
makes the courts believe that Soriba- 
da is not responsible for the free 
music swapping." 

However, Lim adds, "someone has 

to be responsible for copyright viola- 
tions that erode revenue of the offline 
record companies, and that is the 
individual users." 

Insiders confirm that the RIAK deci- 
sion was inspired by the Recording 
Industry Assn. of America's lawsuits 
against file sharers in the U.S. 

Album shipments in Korea fell to 
28.8 million in 2002 from 45 mil- 
lion units in 2000, according to 
the RIAK. 

The group attributes the decline 
to the rise of piracy and illegal file 
sharing. 

South Korea has the highest level 
of broadband penetration in the 
world, at 75% of all households, 
according to U.K. -based online 
research company Point -Topic. 
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Connect with the music 

industrvs most 

important decision 

makers in 

Billboard Classified maximum 
results 

Call: 1-800-223-7524 Today! 
Fax all ads to: 646 -654- 4798/99 or 

email to: jserrette @billboard.com 

Your ad includes a listing 
on billboard tom 

overt/ million page views a month 
www.billboard.com 

REAL ESTATE 

Elegant Hideaways wwr.efegarthideaweys.com x...877-254-8554 

HOLLYWOOD HILLS 
NEAR HOLLYWOOD SIGN 

BEACHWOOD VILLAGE: Serene Canyon view, 3 bedrooms, 2 1/2 baths, 2100 sq. ft., 
Hardwood floors, granite tops etc. 

$995,000. or lease $4500. per month P /PRTY 626 -232 -1028 

PROFESSIONAL SERVICES 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

small: ecorpiomusOaol.com 

LOOK!! 
Licensed Merchandise 

Posters, stickers, patches call for a flier 

800- 872 -2334 
(Retailers Only) 

PUBLICATIONS 

COMPLETE 

DIRECTORY 

OF MUSIC 

INDUSTRY 

CONTACTS 
ONLY $15.95 - 

Working the Web 
Five nsk bails 
gel the amt gut 

of the ntanei 

Slag Chestm+wx 
twee w- 

The Roots 

TAte 

includes shipping ($18.95 ove saas) 

Includes: City by city club directory Tape /disc services A &R directory 
Music services directory Music industry websites PLUS -Exclusive: How 

rising bands get the most out of the Internet And much more! 

ORDER BY PHONE: 800- 745 -8922 
OR ORDER ONLINE: www.orderbillboard.com 

REAL ESTATE 

NewStar Realty, Inc. 
Music producer offers his chicly furnished 

3,000 sq. ft. loft-style penthouse located 

in Miami's Upper East Side, just minutes 

from So. Beach, downtown Miami, the 

new Performing Arts District, and airport. 

Spectacular Bay to ocean views and high 

ceilings in this one -of -a -kind property. 
Master quarters has en -suite jacuzzi and 

sauna. $10,000 /mo. seasonally; 

$8,000 
mo. annually 

Ca11:305- 213.1495 

TALENT 

Looking for a 
record deal ?? 
Getting signed is very hard to do. But we will 

get the record deal you are looking for! Guar- 

anteed Service. Call now to receive your 
FREE information. 

Talent 2000 
800 -499 -6395 

PROFESSIONAL DRUMMER FOR 
RECORDING AND TOURING CALL 
FOR YOUR FREE PROMOTIONAL 

VIDEO OR DVD 
206 -679 -2655 or email - 

www.drums @ dougmcgrew.com 
or visit 

www.dougmcgrew.com 

REHEARSAL 
SPACE 

THE MUSIC BUILDING 
On 8th Ave., MANHATTAN 

Rehearsal Studios Available 
REHEARSE 24/7, MONTHLY RENTAL 

Rooms starting at $900 /month 

NO AGENT FEE!! 
Call 212- 447 -7000 x 236 

WANTED TO BUY 

We need your 
CD's & DVD's 

HIGHEST $$ PAID 
Cash or trade. WILL PICK UP 

large collections. Privacy 
guaranteed. 

Contact Rick at 
310- 403 -8105 

HELP WANTED 

ROYALTY MANAGER WANTED 
Large Independent Record Co. has immediate opening for a highly motivated Royalty 
Manager located in Raleigh, N.C. This exciting opportunity involves coordinating the 
start-up, data input and ongoing maintenance and development of a new computerized 
royalty system, validating recording costs and other artist charges, preparing royalty calcu- 
lations and projections. This position will be a major liaison between our UK Royalties 
Dept., US Finance, Business and Legal Affairs departments as well as deal w /auditors 
[Harry Fox Agency], artists, producers, writers, etc. Additional duties include review and 
verification of royalty statements and preparing various ad hoc management reports as re- 

quired. You will supervise one employee and various temporary personnel as required. 

Candidates preferably have min. 3 years' exp. in royalty admin. working knowledge of royalty 
computer systems, preferably CounterPoint and RightTrack, understanding of basic 
accounting principles & exceptional comm. skills. Must be proficient in Microsoft Applications. 
Music industry exp. a big plus. College degree preferred. 

We otter a generous benefits package & salary up to $50K based on experience. 

Please email resume & cover letter to: RoyaltyJobs@sanctuarygroup.com 

EOE 

HELP WANTED 

Leading NY based record 
label and artist management 

company seeking... 
full charge, in office bookkeeper /comptroller 

to oversee accounts payable, receivables and 

general ledger responsibilities. Individual 

should also have knowledge of payroll 

processes and possess general management 

skills for maintaining office functionality and 

day -to -day organization. Previous music 

industry experience a plus; 3 -5 years 

accounting /bookkeeping experience manda- 

tory. Qualified candidates should send 

resume and salary requirements via fax to: 

212 -324 -2415, Attn Dara Kartz. 

WANTED: 
SEASONED AGENCY PRO 

WITH INDUSTRY CONTACTS 

Independent label artist with backing, 

staff, studios, publicist and radio promoter 

seeks the missing link- -YOU. You are 

a result- oriented, ethical and connected 

professional who can deliver opening 
slots and major tour dates for our artist. 

Our goal is for our artist to play no less 

than 150 dates a year; every year! If you 

have what it takes and have connections 
with promoters, other agents, managers 

and bands, prove it and keep our artist on 

the road. Start by emailing your resume 

to Josh at: seasonedagent @yahoo.com 
or by faxing him at: 314.423.4867. 

No need to relocate. Compensation will be 

competitive. Serious inquiries only 

Billboard Advertising 

646- 654 -4697 

PROFESSIONAL SERVICES 

1,000 CDs 
in full -color jackets for just 

$990! R 
Call today for 
your free catalog! lair 
1-800-468-9353 
www. d i scmakers. c om/bb 

DISC MAKERS® 

AUDIOEXPRESSRECORDING.COM 
We professionally restore your 

favorites from records and tapes to CDs. 
Amazing results! 

Fast turn around for the Holidays. 
Credit cards accepted. 

Call Bill 301 565 -8209 

LIVE PERFORMANCE/MUSIC 
VIDEOS /EPK'S 

Broadcast quality catered to your budget. 

Creative NYC - based production company with 
clients from Capitol /EMI to independent artists. 

Check us out at: 
www.theapplegategroup.com or call us: 

212- 580 -5537 

REACH FORTHE STARS! 

MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 

THE REAL ESTATE 

TO THE STARS 

CLASSIFIED SECTION 

EVERY WEEK IN 

BILLBOARD MAGAZINE. 
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INFORMATION THAT EMPOWERS THE MUSIC INDUSTRY 

LOS ANGELES 
5055 Wilshire Blvd., 7th Floor 

Los Angeles, CA 90036 

Tel: 323.525.2252 

Fax: 323.525.2373 

TORONTO 
One Dundas St.West, Suite 2500 

Toronto, Ontario 
Canada M5G 1Z3 

Tel: 416.979.4616 
Fax: 416.979.4615 

MIAMI 
550 1 1 th St., Suite 201 

Miami Beach, FL 3313.9 

Tel: 305.777.2371 

Fax: 305.777.2372 

BDSRadio 
1 North Lexington Ave., 14th Floor 

White Rains, NY 10601 

Tel: 914.634.5579 

Fax: 914.684.5680 

Services of Nielsen Entertainment 

BDSRadio Canada 
1788 W. 5th Avenue, Suite 309 

Vancouver, BC 

Canada V6J1P2 

Tel: 604.736.4861 

Fax: 604.736.7454 
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81 
Josh Turner's 
"Long Black 
Train" reaches 
No. 1 on Top 
Heatseekers Charts 

84 
"There" he 
goes: Kenny 
Chesney earns 
his sixth No. 1 

Country Single 

SALES / AIRPLAY / TRENDS / ANALYSIS 

Dear 'Diary': 
Great Sales! 
The best sales week to date in Alicia Keys' still -young 

career, 618,000 copies, keys another rally for album sales. 
The big start for her new album, "The Diary of Alicia 

Keys," is the third -largest opening week of 2003. Overall, 
this is the year's fifth -largest Nielsen SoundScan frame. 50 

Cent scored two weeks 
above 800,000 for "Get Rich 
or Die Tryin'," Linkin Park 
grabbed an opener of more 
than 800,000 for "Meteora" 
and Norah Jones raced 
through 621,000 copies in 
the week after "Come Away 
With Me" hauled off an arm- 
ful of Grammy Awards. 

On her own ledger, Keys 
more than doubles the best 
week that her first album 

saw, when it rang 241,000 copies in Christmas week 2001. 
Certainly that first outing, "Songs in A Minor," built a 

considerable fan base, having sold 5.6 million copies to date, 
according to Nielsen SoundScan. It also built her enough 
celebrity to fetch a handsome media rollout for the new 
album, including three shots on "Good Morning America," a 
rare two -night stand on "The Tonight Show With Jay Leno," 
an appearance on MTV's "Total Request Live" and a non-per- 
forming visit on "The Oprah Winfrey Show." 

Overifie 
Counter. 

By Geoff Mayfield 
gmayfield @billboard.com 

NIPPER'S PERCH: Get used to seeing J Records and RCA 
Music Group listed atop The Billboard 200, because each of 
the contenders for next issue's crown comes from the house 
that Clive Davis built. 

Even if Alicia Keys has a 50% decline, which is not un- 
common after one sells more than half a million copies in 
the first week, her total will still end up north of 300,000. Of 
the big -name albums that reached stores Dec. 9, the only 
one that appears destined for a 300,000 -plus week is "Ameri- 
can Idol" winner Ruben Studdard, who is also on J's roster. 

Based on first -day numbers cited by retailers, Studdard is 
on track to sell somewhere in the range of 330,000 to 350,000 
copies his first week out. The new album by Musiq is also 
primed for a handsome start, likely 200,000 or more. 

Releases from rap collective Westside Connection and 
R &B singer Avant should each click through 100,000 
copies in their first weeks. But two other new entries from 
the R &B /hip -hop camp -one from Big Tymers and anoth- 
er by Kelis -look as if their opening numbers will fall shy 
of that milestone. 

Although Studdard will not match the 600,000 -plus start 
posted by "Idol" runner -up Clay Aiken, his association with 
the show brought a strong media blitz, which included 
release -week stops at "Today," "Total Request Live," BET's 

(Continued on page 80) 

Market W 
A Weekly National Music Sales Report 

WEEKLY ALBUM SALES 
35 

30 

`,, 25 c 
o 
620 
co 

15 

10 

5 

I - 2003 - 2002 

o 
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 

This Week 18,848,000 This Week 2002 18,572,000 

Last Weed 20,550,000 Change Q1.5% 

Change < ,8.3% 
-° 

° -, SALES* 
This Week 177,000 This Week 2002 172,000 

Ast Week 186,000 Change 2.9% 

Inge a4.8% 

YEAR -TO -DATE ALBUM SALES ( millions) YEAR -TO -DATE SINGLES SALES' (millions) 

2003 568 m 1 
2002 597 m ----.- 

2003 10.9 m 

2002 - m 

9 a a 10 ' Does not include sales of tracks 
° too 200 300 900 50° a°° available only as digital downloads. 

YEAR -TO -DATE OVERALL UNIT SALES 
2002 2003 

Total 608,871,000 579,303,000 ( 4.9 %) 

Albums 597,417,000 568,403,000 ( 4.9 %) 

Singles 11,454,000 10,900,000 ( 4.8 %) 

YEAR -TO -DATE SALES BY ''' . 

- ` '' 
2002 2003 

CD 568,271,000 550,258,000 (a3.2 %) 

Cassette 27,642,000 16,469,000 (-40.4%) 
Other 1,504,000 1,676,000 ( -11.4 %) 

YEAR- TO-DATE CURRENT ALBUM SALES wmm.l YEAH -TO -DATE CATALOG ALBUM SALES imm.«., 
f 

2003 366 m 

2002 375 m 

2003 202 m 

2002 222 m 

° 50 ,00 150 200 250 30D 350 900 0 50 100 150 200 250 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 
2002 2003 

Current 375,362,000 365,948,000 (0-2.5 %) 

Catalog 222,057,000 202,455,000 (v 8.8 %) 

. Deep Catalog 155,802,000 144,278,000 (v-7.4 %) 
Nielsen SoundScan counts as current only sales within the first 18 months of an album's 
release (12 months for classical and jazz albums). Titles that stay in the top halfoiThe Bill- 
board 200, however, remain as current. Titles older than 18 months are catalog. Deep cata- 
log is a subset of catalog for titles out more than 36 months. 

For week ending 1217/03. 9 Compiled from a national sample of retail store and ri Nielsen 
Rounded figures. rack sales reports collected and provided by ..... 

March Of Ives 
Takes 54 Years 
It usually doesn't take very long from the time an artist 

debuts on a singles chart until they also show up on the 
equivalent album chart, whether it be pop, R &B or coun- 
try. So it is extraordinary to have an artist make his debut 
on Top Country Albums this issue 54 years, 10 months and 
one week after first appearing on the Billboard country 
singles chart. 

Actor /singer Burl Ives debuted on the country singles 
chart Feb. 12, 1949, with "Lavender Blue (Dilly Dilly)," a 
song that peaked at No. 13. After top 10 hits in 1949 and 
1952, Ives did not chart again until 1962, when he had 
three top 10 singles in a row: "A Little Bitty Tear" (No. 2), 
"Funny Way of Laughin' " (No. 9) and "Call Me Mr. In- 
Between" (No. 3). 

Despite that run, Ives never had an album appear on Top 
Country Albums until now. It didn't help that the Top 
Country Albums chart wasn't introduced until 1964. Ives 
made his debut on the pop albums chart in February 1962 
with "The Versatile Burl Ives!" (No. 35), followed four 
months later by "It's Just My Funny Way of Laughin' " (No. 
24). In December 1964, he made his third and so far final 
appearance on this chart with "Pearly Shells" (No. 65). 

In 1965, Ives had a successful holiday album, "Have a 
Holly Jolly Christmas." His recording of "A Holly Jolly 
Christmas" has become a perennial, which helps explain this 
issue's No. 65 debut of "20th Century Masters: The Best of 
Burl Ives -The Christmas Collection" (Decca/MCA 
Nashville) on Top Country Albums. 

Ives did not live to see his country album debut. He was 
85 years old when he died on April 14, 1995. 

Chart 
Beat. 

By Fred Bronson 
fbronson @billboard.com 

FIRST AND SECOND: OutKast occupies the top two slots on 
The Billboard Hot 100. "Hey Ya!" (Arista) is No. 1 for the sec- 
ond week, and "The Way You Move" advances 3 -2. The last 
time the same act held the first two positions was Aug. 10, 
2002, when Nelly was on top with "Hot in Herre" and was 
runner -up with "Dilemma." The two songs flipped positions 
the following week. 

A big difference between that week and now: "Dilemma," 
featuring Kelly Rowland, was the follow -up to "Hot in 
Herre." Both OutKast hits are current songs and appear on 
the same commercial single. 

Puff Daddy, Ja Rule and Ashanti have also held the top 
two spots, but each was a featured artist on one of the songs 
and the lead on the other. The Beatles and Bee Gees have 
also been No. 1 and No. 2 at the same time. 

5 IDOLS 5: Five different singers who competed on "Ameri- 
can Idol" are charting on the Adult Contemporary survey. 
Clay Aiken has three different songs on the list, including a 
duet with Kimberley Locke. Kelly Clarkson is on the tally, 
along with a duet by Ruben Studdard and Tamyra Gray. 
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Sales data compiled by 11ks ll Nielsen 
ARTIST SoundScan Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

ARTIST Title 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

0 4. 
NEW 

Vó NUMBER 1 /HOT SHOT DEBUT - 1 Week At Number t 

ALICIA KEYS The Diary Of Alicia Keys 
J 55712'/IMG (15.98/1198) 

50 44 23 LINKIN PARK Live lnTexas 
WARNER BROS. 48563 121.98 CD/DVD) 

23 

1 51 29 13 MICHAEL JACKSON Number Ones 
MJJ/EPIC 88998 /SONY MUSIC 112.98/18.981 

13 

o 6 9 TOBY KEITH 2 Shock'sY'all 
DREAMWORKS (NASHVILLE) 450435/INTERSCOPE (12.98/18.981 

1 52 48 56 JOHN MAYER Heavier Things 
AWARE/COLUMBIA 86185' /SONY MUSIC (18.98 EO CD) 

1 

3 7 6 JOSH GROBAN Closer 
143/REPRISE 48450/WARNER BROS. 118.98 CD) 

3 ® 73 58 WHITNEY HOUSTON One Wish: The Holiday Album 
ARISTA 50996 (18.98 CO) 

53 

4 5 8 VARIOUS ARTISTS Now 14 
COLUMBIA/UNIVEeSAI/EMI/ZOMBA 90753 /SONY MUSIC (18.98 EO CDI 

3 54 31 - ENRIQUE IGLESIAS Seven 
INTERSCOPE 001711 (12.98 C01 

31 

© 10 10 `l t OUTKAST 6 Speakerboxxx/The Love Below 
ARISTA 50133' 12298 COI 

1 i® 75 82 BETTE MIDLER Bette Midler Sings The Rosemary Clooney Songbook 
COLUMBIA 90350/SONY MUSIC 118.98 ED CT) 

14 

6 4 18 HILARY DUFF 2 Metamorphosis 
BUENA VISTA 867006/HOLLYWOOD 118.98 CDI 

1 0 N MICHAEL BUBLE Let It Snow! (EP) 
I43/REPRISE 48599/WARNER BROS. (898 CD) 

56 

7 3 1 BRITNEY SPEARS In The Zone 
JIVE 53748/ZOMBA 112.98/18981 

1 57 55 54 R. KELLY The R. In R &B Collection: Volume One 
JIVE 55077/ZOMBA 118.98 CDI 

4 

8 2 - NO DOUBT The Singles 1992 -2003 
INTERSCOPE 001495 (12.98 CD) 

2 0 76 44 
-,,., 

BRUCE SPRINGSTEEN The Essential Bruce Springsteen 
LEGACY /COLUMBIA 90 773/SONY MUSIC 12598 ED CDI 

14 

9 15 12 SHERYL CROW The Very Best Of Sheryl Crow 
A &M 001521 /INTERSCOPE 112.98 CD) 

4 59 56 76 SOUNDTRACK The Lizzie McGuire Movie 
WALT DISNEY 860080 (18.98 CDI 

6 

),10 1 4 7'4 JAY -Z The Black Album 
BOLA- FELLA/DEF JAM 001528' /IDJMG 18.98/12.981 

1 0 71 66 ROD STEWART 2 It Had To Be You ... The Great American Songbook 
J 20039/RMG (1298/18981 

4 

':11 14 15 8 CLAY AIKEN 2 Measure Of A Man 
i. ;638 /11MG (18.98 CDI 

1 61 57 42 MARTINA MCBRIDE Martina 
RCA (NASHVILLE) 54207/RLG (11.98/18.981 

7 

23 30 

GREATEST GAINER -$= 

HARRY CONNICK, JR. Harry For The Holidays 
COLUMBIA 90558/SONY MUSIC 118.98 ES CDI 

62 37 - LILJON &THEEASTSIDEBOYZ Part II 
8ME 2378/TVT (11.98 CD /DVD) 

37 

12 63 38 NELLY FURTADO Folklore 
0REAMW ORKS 001007 /INTERSCOPE 118.98 CD) 

38 

13 19 17 ROD STEWART As Time Goes By ... The Great American Songbook Vol. II 
J 55710'/8MG 115.980898) 

2 64 47 43 STING Sacred Love 
A &M 001141 /INTERSCOPE (12.98 CDI 

3 

14 8 2 G -UNIT Beg For Mercy 
G-UNIT /SHADY 001593' /INTERSCOPE (8.98/12.981 

2 65 68 60 ELVIS PRESLEY Elvis: 2nd To None 
BMS STRATEGIC MARKETING /RCA 55895'/RMG (19.98 CD) 

3 

15 18 11 '' 5'- SARAH MCLACHLAN Afterglow 
ARISTA 50150 (1298/18.981 

2 66 70 59 COLDPLAY 2 A Rush Of Blood To The Head 
CAPITOL 40504' (12.98/18981 

5 

16 17 5 3 THE BEATLES Let It Be... Naked 
APPLE 95713/CAPITOL (18.98 CDI 

5 67 69 86 GOOD CHARLOTTE 2 The Young And The Hopeless 
DAYLIGHT/EPIC 86486 /SONY MUSIC (18.98 ED CD) 

7 

m 22 31 VARIOUS ARTISTS Now That's What I Call Christmas! 2: The Signature Collection 
EMI/UNIVERSAL/SONY MUSIC/ZOMBA 83098/CAPITOL (19.98 CDI 

17 68 72 78 SIMPLE PLAN No Pads, No Helmets...Just Balls 
LAVA 83534/AG 17.98/12.981 [NI 

36 

o 25 16 7 ALAN JACKSON Greatest Hits Volume II And Some Other Stuff 
ARISTA NASHVILLE 53097/ALG 112.98/19.981 

1 
i 69 62 25 REBA MCENTIRE Room To Breathe 

MCA NASHVILLE 000451 /UMGN 18.98/12981 

25 

19 11 3 
- 

BLINK -182 Blink -182 
GEFFEN 001334 /INTERSCOPE (12.98 CD) 

3 70 60 47 LIMP BIZKIT Results May Vary 
FLIP 001235' /INTERSCOPE 112.98 CDI 

3 

20 16 7 SOUNDTRACK Tupac: Resurrection 
AMARU 001533/INTERSCOPE 112.98 CDI 

2 71 49 22 112 Hot& Wet 
BAD BOY /DEF SOUL 000927'/UMRG 18.98/12.981 

22 

21 12 - NELLY Da Derrty Versions - The Reinvention 
FO' REEL/UNIVERSAL 001665' /UMRG (8.98/12.981 

12 o 79 79 MATCHBOX TWENTY 2 More Than You Think You Are 
MELISMA/ATLANTIC 83612/AG 112.98/18.981 

6 

22 9 19 3 KORN Take A Look In The Mirror 
k_. IMMORTAL/EPIC 90335' /SONY MUSIC 118.98 ED CO) 

9 73 67 64 50 CENT 6 Get Rich Or Die Tryin' 
SHADY /AFTERMATH 493544' /INTERSCOPE 18.98/12981 

1 

23 30 29 DIDO Life For Rent 
ARISTA 50137 118. 98 CDI 

4 CO NEW ELEPHANT MAN Good 2 Go 
VP /ATLANTIC83X1' /AG I14.98 CD) 

74 

24 21 28 LUDACRIS ChickenNBeer 
DISTURBING THA PEACE/DEF JAM SOUTH 000930'/IDJMG 1898/12981 

1 75 81 75 
' 

BARBRA STREISAND The Movie Album 
COLUMBIA 89018/SONY MUSIC (18.98 ED CD) 

5 

25 26 27 CHINGY Jackpot 
DISTURBING THA PEACE 82916' /CAPITOL 111.98/18.981 

2 76 58 51 JAGGED EDGE Hard 
COLUMBIA 87017 /SONY MUSIC 112.98 EO/IB.981 

3 

26 13 - MISSY ELLIOTT This Is Not A Test! 
THE GOLD MIND /ELEKTRA 62905' /EEG 112.98/18.981 

13 77 74 90 CHRISTINA AGUILERA 3 Stripped 
RCA 68037'/RMG 112.98/18.98) 

2 

27 34 37 BEYONCE 2 Dangerously In Love 
COLUMBIA 863X /SONY MUSIC (12.98 EO/18.981 

1 73 65 101 VARIOUS ARTISTS WOW Hits 2004 
PROVIDENT/W0130- CURB/EMI CHRISTIAN 90652/SPARROW (21.98 CD) 

51 

28 35 32 11 NICKELBACK The Long Road 
ROADRUNNER 618400/IDJMG 118.98 CDI 

6 79 64 61 LIL JON & THE EAST SIDE BOYZ Kings Of Crunk 
BME 2370'/TVT (13.98/17.98) 

14 

29 39 36 40 EVANESCENCE 3 Fallen 
WIND -UP 13063 (18.98 CDI 

3 80 78 84 RASCAL FLATTS Melt 
LYRIC STREET 165031 /HOLLYWOOD 112.98/18.981 

5 

` 30 33 33 3 DOORS DOWN 2 Away From The Sun 
REPUBLIC/UNIVERSAL 06439/UMRG (8.98/12.981 

8 81 77 49 COLDPLAY Coldplay Live 2003 
CAPITOL 99014 P4.98 DVD /CD) 

13 

o NEIN 

o 41 34 

TRACE ADKINS Comin' On Strong 
CAPITOL (NASHVILLE) 40517 (1298/18.981 

31 82 63 14 DAVE MATTHEWS BAND The Central Park Concert 
BAMA RAGS /RCA 57501 /RMG 11998 CD) 

14 

EAGLES The Very Best Of 
WARNER STRATEGIC MARKETING 73971125.98 CDI 

3 83 89 110 KENNY CHESNEY 3 No Shoes, No Shirt, No Problems 
BNA 67038/RLG 02.98/18.981 

1 

33 24 20 KID ROCK Kid Rock 
TOP DOG /ATLANTIC 83685'/AG 11898 CDI 

8 84 66 70 DAVE MATTHEWS Some Devil 
RCA 55167 /RMG 118.98 CDI 

2 

34 27 136 8 DIXIE CHICKS Top Of The World Tour Live 
MONUMENT /COLUMBIA 90794 /SONY MUSIC 119.98 ES CD) 

27 85 80 - SOUNDTRACK The Lord Of The Rings: The Return Of The King 
REPRISE/WMG SOUNDTRACKS 48521/WARNER BROS.119.90 CDI 

80 

35 43 39 7 LINKIN PARK 3 Meteora 
WARNER BROS. 48186 119.98 CDI 

1 86 54 57 P.O.D. Payable On Death 
ATLANTIC 83676' /AG 119.98 CDI 

9 

-. 36 20 PUDDLE OF MUDD Life On Display 
GEFFEN 001080/INTERSCOPE (8.9802.981 

20 87 90 92 MERCYME Almost There 
INO 86133/CURB 116.98 COIN] 

37 

o 50 41 MICHAELMCDONALD Motown 
MOTOWN 000651 /UMRG 112.98 CD) 

28 88 88 133 KELLYCLARKSON 2 Thankful 
RCA 68159 /RMG 11898 CD) 

1 

38 36 21 RED HOT CHILI PEPPERS Greatest Hits 
WARNER BROS. 48545 0898 CDI 

21 I0 101 107 VARIOUS ARTISTS Totally Hits 2003 
BMG STRATEGIC MARKETING/WARNER MUSIC GROUP 55777/RMG (18.98 CDI 

13 

o 53 55 SOUNDTRACK Love Actually 
J 5676000MG (18.98 CD) 

39 90 83 85 TRAPT Trapt 
WARNER BROS. 48296 (18.98 CD) 1X1 

42 

40 46 35 NORAH JONES 8 Come Away With Me 
BLUE NOTE 32088' 117 96 CDI [N1 

1 91 95 111 KIDZ BOP KIDS Kidz Bop 4 
RAZOR B TIE 89074(11.98/18.981 

14 

41 28 45 VARIOUS ARTISTS American Idol: The Great Holiday Classics 
RCA 55424/AMG 118.98 CO) 

28 CD 103 98 JOHNNY CASH American IV: The Man Comes Around 
AMERICAN 063339'/LOST HIGHWAY 112.98 CD) 

22 

42 42 48 KENNY CHESNEY All I Want For Christmas Is A Real Good Tan 
BNA 51808/RLG 118.98 CDI 

42 93 86 52 3 DOORS DOWN Another 700 Miles (EP) 
REPUBLIC/UNIVERSAL 001603 /UMRG 19.98 CDI 

21 

o 59 65 SOUNDTRACK The Cheetah Girls (EP) 
WALT DISNEY 860126 (6.98 CD) 

43 94 82 103 BOW WOW Bow Wow: Unleashed 
COLUMBIA 87103/SONY MUSIC 111.98 0008.981 

3 

o 51 62 TOBY KEITH 3 Unleashed 
OREAMWORKS (NASHVILLE1450254/INTERSCDPE 111 .98/18.981 

1 95 
1 

102 89 BOB SEGER Greatest Hits 2 
CAPITOL 52772 (17.98 CD) 

23 

45 40 26 PINK Try This 
ARISTA 52139 118.98 CDI 

9 96 99 102 JESSICA SIMPSON In This Skin 
COLUMBIA 86560 /SONY MUSIC 11298 ES CD) 

10 

46 45 24 LEANN RIMES Greatest Hits 
CURB 78829 (18.98 CD) 

24 GO 134 87 JIM BRICKMAN Peace 
WINDHAM HILL 52896/AAL 118.98 CD) 

87 

o RE -ENTRY 22 MICHAEL BUBLE Michael Buble 
143/REPRISE 48376/WARNER BROS. 118.98 CDI [NI 

47 98 61 46 JA RULE Blood In My Eye 
MURDER INC./DEF JAM 001577' /IDJMG (8.98/12.98) 

48 32 - 2 COUNTING CROWS Films About Ghost: The Best Of... 
i GEFFEN 001676/INTERSCOPE (12.98 CD) 

32 99 92 93 BLACK EYED PEAS Elephunk 
A&M 000699 /INTERSCOPE (1218 CD) 

26 

49 52 71 105 SHANIA TWAIN Up! 
MERCURY 170314NMGN (12.98 CDI 

1 100 87 73 R.E.M. In Time 1988 -2003: The Best Of R.E.M. 
WARNER BROS. 48381 (18.98 CO) 

8 
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101 107 138 JUSTIN TIMBERLAKE 3 Justified 
JIVE 41823/ZOMBA 112.98/18.981 

2 151 137 122 A PERFECT CIRCLE Thirteenth Step 
VIRGIN 80918 118.98 CD) 

2 

Y' 116 L 197 CHICAGO Christmas: What's It Gonna Be, Santa? 
RHINO 73892118.98 CO) 

102 152 158 129 JET Get Born 
ELEKTRA 62892/EEG 112.98 CD) 

79 

103 85 38 CYNDI LAUPER At Last 
DAYLIGHT /EPIC 90760/SONY MUSIC 118.98 ED CD) 

38 153 130 80 4 STONE TEMPLE PILOTS Thank You 
ATLANTIC 83586 /AG 118.98 CD) 

26 

104 96 95 AUDIOSLAVE 2 Audioslave 
INTERSCOPE/EPIC 86968'/SONY MUSIC (18.98 EOM 

7 154 145 143 FOUNTAINS OF WAYNE Welcome Interstate Managers 
S -CURVE 90875 118.98 CD) [HI 

115 

CD 171 - ®` PACESETTER '', ®` 
SOUNDTRACK Honey 
I LEKTRA 62925/EEG 110.98 CD) 

105 

155 151 126 ROB ZOMBIE Past, Present &future 
GEFFEN 001041NME (12.98 CD /DVD) 

11 

156 127 106 TRAIN My Private Nation 
COLUMBIA 86593 /SONY MUSIC (18.98 ED CD) 

Y 6 

106 

107 

117 63 BROOKS & DUNN Red Dirt Road 
ARISTA NASHVILLE 67070/RLG (12.90/18.981 

4 157 143 139 MAROONS Songs About Jane 
DCTONE/J 50001 /RMG 111.98 CD) [M] 

47 

104 117 MICHELLE BRANCH Hotel Paper 
MAVERICK 48426/WARNER BROS. 118.98 CD) 

2 158 129 148 MARY J. BLIGE Love & Life 
GEFFEN 000956 /INTERSCOPE 18.98/12.981 

1 

108 106 147 STACIE ORRICO Stacie Orrice 
FOREFRONT 32589NIRGIN 112.98/18.98) [M] 

59 CD VARIOUS ARTISTS A Very Special Acoustic Christmas 
LOST HIGHWAY 001038/UMGN (1998 CD) 

159 

109 91 104 ASHANTI Chapter II 
MURDER INC /DEF JAM 000143' /IDJMG 18.90/12981 

1 CD 183 167 ASHANTI Ashanti's Christmas 
THE INCJDEF JAM 00161211DJMG (12.98 CD) 

160 

110 97 53 AL GREEN I Can't Stop 
BLUE NOTE 93556 118.98 CO) 

53 16' 149 174 7 MANDY MOORE Coverage 
EPIC 90127 /SONY MUSIC (12.98 ED CD) 

14 

111 84 83 LUTHER VANDROSS Dance With My Father 
J 51885/RMG 11298/18.98) 

1 CD 200 - 2 VARIOUS ARTISTS Thomas Kinkade -St. Nicholas Circle: Treasury Of Christmas 
MUSIC OF LIGHT 2219/MADACY (18.98 CD) 

162 

157 161 JOSH TURNER Long Black Train 
MCA NASHVILLE 000974 /UMGN 14.98/9.98) [M] 

112 163 167 115 JONNY LANG Long Time Coming 
A &M 001145 /INTERSCOPE 18.98/12.98) 

17 

113 128 127 111 TIM MCGRAW 2 Tim McGraw And The Dancehall Doctors 
CURB 78746112.98/18.981 

2 164 154 158 GARY ALLAN See If I Care 
MCA NASHVILLE 000111 /UMGN (8.98/12.98) 

17 

114 123 99 SEAL Seal IV 
WARNER BROS. 41947 (18.98 CD) 

3 16-5 160 114 It BRAD PAISLEY Mud On The Tires 
ARISTA NASHVILLE 506051RLG (1298/18.98) 

8 

115 112 e 155 

105 

142 

YING YANG TWINS Me & My Brother 
COLLIPARK 2490'/1VT 117.98 CO) 

11 el NEW 

182 200 

1 

16 

AMY GRANT 20th Century Masters: The Best Of Amy Grant - The Christmas Collection 
A &M 000695/INTERSCOPE (11.98 COI 

166 

RANDY TRAVIS Worship & Faith 
WORD -CURB 86273/WARNER BROS.118.98 CDt 

90 ® DIERKS BENTLEY Dierks Bentley 
CAPITOL (NASHVILLE) 39814112.98 /18.98) 

26 

117 

118 

124 120 STAIND 14 Shades Of Grey 
FLIP/ELEKTRA 62882/EEG08.98 CD) 

1 1E8 94 - 2 RAGE AGAINST THE MACHINE Live At The Grand Royal Olympic Auditorium 
EPIC 85114' /SONY MUSIC 11998 ED CD) 

94 

108 77 7 SOUNDTRACK Disney Presents: Brother Bear 
WALT DISNEY 860127 (18.90 CD) 

52 169 170 160 PAT GREEN Wave On Wave 
REPUBLIC 000562/UNIVERSAL SOUTH 18.98/12.98) 

10 

11P? 119 112 36 THE WHITE STRIPES Elephant 
THIRD MAN 22148N2118.98 CD) 

6 170 165 159 DASHBOARD CONFESSIONAL A Mark, A Mission, A Brand, A Scar 
VAGRANT 0385118.98 CD) 

2 

120 109 68 PEARL JAM Lost Dogs 
EPIC 85738/SONY MUSIC 11998 ED CD) 

15 171 140 50 
,_ 

TIMBALAND & MAGOO Under Construction Part II 
BLACKG ROUND/UNIVERSAL O01185/JMRG 112.98 CO) 

50 

121 133 67 LONESTAR From There To Here: Greatest Hits 
BNA 67076/RLG (1290/18.981 

7 172 162 187 29 CHRIS CAGLE Chris Cagle 
CAPITOL (NASHVILLE) 40516111.98/18.98) 

15 

122 135 121 BABY BASH Tha Smokin' Nephew 
UNIVERSAL 001258/UMRG 112.98 CD) 

48 173 147 69 3 JENNIFER LOPEZ The Reel Me 
EPIC 90767 /SONY MUSIC 118.98 DVD /Cm 

69 

123 98 72 THE STROKES Room On Fire 
RCA 55491'/RM6 118.90 CO) 

4 SD 185 - 8 VARIOUS ARTISTS Radio Disney Jams Vol.6 
WALT DISNEY 860088 (12.98 CD) 

105 

124 110 108 SEAN PAUL 2 Dotty Rock 
VP /ATLANTIC 83620'/AG 112.98/18.90) 

9 e NEw 1 ELVIS PRESLEY Elvis: Christmas Peace 
RCA 52393 /BMG STRATEGIC MARKETING GROUP 125.96 CD) 

175 

125 118 109 MURPHY LEE Da Skool Boy Presents Murphy's Law 
FO' REEL/UNIVERSAL 001132/UMRG (12.98 CD) 

8 176 175 163 38 JASON MRAZ Waiting For My Rocket To Come 
ELEKTRA 62623/EEG 112.98 CDI [M] 

55 

126 131 157 VARIOUS ARTISTS Now 13 
UNIVERSAL/EMI/ZOMBA/SONY MUSIC 000556/UME (18.98 CD) 

2 177 177 125 7 VAN MORRISON What's Wrong With This Picture? 
BLUE NOTE 90161 118.98 CD) 

32 

127 121 123 CHER The Very Best Of Cher 
GEFFEN/MCANYARNER BROS. 13852/WARNER STRATEGIC MARKETING (18.98 CD) 

4 ' 78 164 170 ' SOUNDTRACK Bad Boys II 
BAD BOY 000716';UMRG 18.98/12181 

1 

1)28 111 94 5 BON JOVI This Left Feels Right 
ISLAND 001540/IDJMG 18.98/12.981 

14 ' 79 181 - LOS TEMERARIOS Tributo Al Amor 
FONOVISA 351005/U619.96/13.98) 

179 

ItED 152 175 19 SOUNDTRACK Freaky Friday 
HOLLYWOOD 1624M (18.98 CD) 

19 0 RE -ENTRY IO DAVID BOWIE Best Of Bowie 
EMI 41929NIRGIN 118.98 CDI 

70 

130 113 40 3 TORI AMOS Tales Of A Librarian: A Tori Amos Collection 
ATLANTIC 83858/AG 119.98 CD) 

40 181 195 - 23 
. 

GEORGE STRAIT Honkytonkville 
MCA NASHVILLE 000114NMGN 16.98/12.981 

5 

131 139 145 57 MONTGOMERY GENTRY My Town 
COLUMBIA (NASHVILLE) 66520/SONY MUSIC 11118 ED/17.98) 

26 CD RE- ENTRY, VARIOUS ARTISTS i Worsh!p Christmas: A Total Worship Experience 
INTEGRITY /EPIC 90365/SONY MUSIC (19.98 fa CD/RVD) 

182 

132 

134 

132 100 OBIE TRICE Cheers 
SHADY 001105' /INTERSCOPE 112.98 CD) 

5 CD RE -ENTRY MICHAEL W. SMITH The Second Decade: 1993 -2003 
REUNION 10080 118.98 CDI 

38 

NEW 

144 

VARIOUS ARTISTS Classic Country: Christmas 
BMG SPECIAL PRODUCTS 18927/TIME LIFE (18.98 CD) 

133 184 180 191 VARIOUS ARTISTS Totally Country Vol. 3 
WARNER BROS. (NASHVILLU)/8MG /CURB/SONY MUSIC 13955/WARNER STRATEGIC MARKETING 116.90 CD) 

37 

169 AVRIL LAVIGNE 6 
Let Go 

ARISTA 14740 117.98 CD) 
2 185 105 - DEFAULT Elocation 

M 6000 115.98 CD) 

105 

on 172 124 SIMON & GARFUNKEL The Essential Simon & Garfunkel 
LEGACY /COLUMBIA 90716/SONY MUSIC 15,98 CD) 

27 186 168 - JARS OF CLAY Who We Are Instead 
ESSENTIAL 10709 118.98 CDI 

103 

136 138 96 37 SWITCHFOOT The Beautiful Letdown 
COLUMBIA 71083/RED INK (9.98 CD) 

85 187 148 131 - 
-. 

YOUNGBLOODZ Drankin' Patnaz 
SO SO DEF 50155 /ARISTA (12.98 /1898) 

5 

137 100 88 12 DMX Grand Champ 
RUFF RYDERS/DEF JAM 963369 /IDJMG 10.98/12.981 

1 _1, -ENTRY 7 VARIOUS ARTISTS Just Because I'm A Woman: Songs Of Dolly Parton 
SUGAR HILL 3980 (17.98 CD) 

55 

156 140 7 BARENAKED LADIES Everything To Everyone 
REPRISE 46209/WARNER BROS.1)8.98 Cm 

10 rIED SOUNDTRACK Pirates Of The Caribbean: The Curse Of The Black Pearl 
WALT DISNEY 860089 (1998 CD) 

75 

166 97 3 SOUNDTRACK Concert For George 
WARNER STRATEGIC MARKETING 74548125.98 C0I 

97 I0 TOM JONES Reloaded: Greatest Hits 
DECCANTV 001421NME (12.98 CD) 

127 

140 93 91 GERALD LEVERT Stroke Of Genius 
ELEKTRA 62913/EEG 111.98/18.981 

6 1 191 189 192 EMINEM e 
The Eminem Show 

WEB /AFTERMATH 493290' /INTERSCOPE 6.98/12981 

1 

ANDY GRIFFITH The Christmas Guest Stories And Songs Of Christmas 
SPARROW 51815 (18.98 CDI 

141 
1 

192 186 190 GODSMACK Faceless 
REPUBLIC/UNIVERSALO67854/UMRG 18.98/12.98) 

1 

142 142 118 THREE DAYS GRACE Three Days Grace 
JIVE 53479/ZOMBA 112.98 CD) [M] 

118 193 191 196 TRACE ADKINS Greatest Hits Collection, Volume I 
CAPITOL (NASHVILLE) 81512(10.99/1898) 

9 

143 141 149 KEITH URBAN Golden Road 
CAPITOL (NASHVILLE) 32936 (10.98/18.98) 

11 CD FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR Live And Swingin': The Ultimate Rat Pack Collection 
REPRISE 73922/WARNER 8E1)&125.98 CD /DVD) 

38 

N a ' VARIOUS ARTISTS Treasury Of Christmas: Evergreen 
SMCMG 18950/TIME LIFE 118.98 CD) 

144 195 122 74 3 FLOETRY Floacism "Live" 
SOWAZ/OREAMWORKS 001438 /INTERSCOPE 11898 CD/OVO) 

74 

CD 173 180 ELVIS PRESLEY 3 Elvis: 30 #1 Hits 
RCA 68079/RMG (12.98/19.96) 

1 RE -ENTRY 6 A.B. QUINTANILLA III & KUMBIA KINGS La Historia 
EMI LATIN 93490 121.98 CD/OVD) 

109 

146 

147 

125 132 R. KELLY 2 Chocolate Factory 
JIVE 41812/ZOMBA 11898 CDI 

1 C) RE -ENTRY 44 THE ROLLING STONES 4 Forty Licks 
ABKCO 13378NIRGIN 129.98 CD) 

2 

126 81 WYCLEF JEAN The Preacher's Son 
YCLEF /J 55425/13MG 11299/18 981 

22 198 179 - 3 
,. 

JUMPS Accelerate 
SPARROW 83553 (12.96 CO) 

150 

148 146 183 SOUNDTRACK 2 Chicago 
EPIC 87018/SONY MUSIC 118.98 ED CD) 

2 199 193 178 

V 

T.I. Trap Muzik 
GRAND HUSTLE/ATLANTIC 83650'/AG 6.9(/14.98) 

4 

149 136 119 ' 11 ANTHONY HAMILTON Comin' From Where I'm From 
SO SO DEE 52107 /ARISTA 112.98 CD) 

33 CD THE BLIND BOYS OF ALABAMA Go Tell It On The Mountain 
REAL WORLD 90600/NARADA 117.98 CD) 

200 

150 153 113 26 THE BEACH BOYS The Very Best Of The Beach Boys: Sounds Of Summer 
CAPITOL 82710 11898 CD) 

16 I 

Albums wì h the greatest sales gains this week. Recording Industry Assn. Of America (MA) certification for net shipment of 500,000 album units (Gold). RIM certification for net shipment of 1 million units Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi -platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by he number of discs and /or tapes. RIM Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ( Platino . A' Certification of 400,000 units (Multi- Platino). Asterisk Indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EEL and ali other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker title. ©2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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DECE2003 MBER20 Billboard TOP INTERNET ALBUM SALES TM 

Y ° 

J 

Sales data and interne( sales reports compiled by 1k, 
Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

m 

m ó 

1 1 , >'1 1 NUMBER 1 2vt 2 Weeks At Number 1 

THE BEATLES APPLE95713/CAPITOL Let It Be... Naked 16 

2 3 . ROD STEWART J 55711 /RMG As Time Goes By ... The Great American Songbook Vol. II 13 

3 2 . JOSH GROBAN 143/REPRISE 48450/WARNER BROS. Closer 3 

4 4 . SARAH MCLACHLAN ARISTA50150 Afterglow 15 

5 9 . SHERYL CROW A &M001521 /INTERSCOPE The Very Best Of Sheryl Crow 9 

ALICIA KEYS J 5571r /RMG The Diary Of Alicia Keys 

7 6 . NO DOUBT INTERSCOPE001495 The Singles 1992 -2003 

8 18 . BETTE MIDLER COLUMBIA 90350 /SONY MUSIC Bette Midler Sings The Rosemary Clooney Songbook 55 

9 16 . HARRY CONNICK, JR. COLUMBIA90550 /SONY MUSIC Harry For The Holidays 12 

0 MICHAEL BUBLE 143/REPRISE48376/WARNERBROS. [N] Michael Buble 47 

1 JOHN REUBEN GOTEE72896 [N] Professional Rapper - 
2 11 . CLAY AIKEN A2 RCA54âi8/RMG Measure Of A Man 11 

3 21 . OUTKAST As ARISTA50133' Speakerboxxx/The Love Below 5 

14 HILARY DUFF 2 BUENA VISTA 861006/HOLLYWOOD Metamorphosis 6 

r15 13 . DIDO ARISTA50137 Life For Rent 23 

16 ® TOBY KEITH A2 DREAMWORKS (NASHVILLE) 450435/INTERSCOPE Shock'nY'all 2 

áI7 20 . ROD STEWART A2 J 20039/RMG It Had To Be You ... The Great American Songbook 60 

18 23. SOUNDTRACK J %7% /RMG Love Actually 39 

°19 25 . NORAH JONES A° BLUE NOTE 32088' [N] Come Away With Me 40 

;20 14 . SENSES FAIL DRIVE -THRU 000155/MCA [N] From The Depths Of Dreams (EP) - 
21 17 . THE EARLY NOVEMBER DRIVE .THRU /GEFFEN001480/INTERSCOPE [H] The Room's Too Cold - 
22 EAGLES WARNER STRATEGIC MARKETING 73971 The Very Best Of 32 

X23 

24 

19 . MICHAEL MCDONALD MOTOWN000651 /UMRG Motown 37 

7 . BRITNEY SPEARS JIVE 53748/ZOMBA In The Zone 7 

25 22 . STING A &M 001141 / INTERSCOPE Sacred Love 64 

DECEMBER 20 
2003 Billboard TOP SOUNDTRACKS.. 

Sales data compiled by No 
Nielsen 
SoundScan 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 

0 NUMBER I -e" 4 Weeks At Number 1 

TUPAC: RESURRECTION AMARU 01533` / INTERSCOPE 

2 2 LOVE ACTUALLY J56760/RMG 

© 4 THE CHEETAH GIRLS (EP) WALT DISNEY 860126 

4 3 THE LIZZIE MCGUIRE MOVIE WALT DISNEY 860080 

5 5 THE LORD OF THE RINGS: THE RETURN OF THE KING REPRISE /WMG SOUNDTRACKS 48521/WARNER BROS. 

CD 
7 

11 HONEY ELEKTRA62925/EEG 

6 DISNEY PRESENTS: BROTHER BEAR WALT DISNEY 860127 o 8 FREAKY FRIDAY HOLLYWOOD 162404 a 10 CONCERT FOR GEORGE WARNER STRATEGIC MARKETING 74546 

10 7 CHICAGO A2 EPIC 87018/SONY MUSIC 

11 9 BAD BOYS II BAD BOY 000716' /UMRG 

® PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL WALT DISNEY 860089 

13 12 LIZZIE MCGUIRE BUENA VISTA 86079I/WALT DISNEY 

14 13 HOLES WALT DISNEY 860092 

15 15 A WALK TO REMEMBER EPICB6311 /SONY MUSIC 

a) 24 0 BROTHER, WHERE ART THOU? A7 LOST HIGHWAY/MERCURY 170069 /I1)JMG 

22 DISNEY'S KIM POSSIBLE WALT DISNEY 860097 

18 14 THICKER THAN WATER BRUSHFIRE/UNIVERSAL 001674 /UMRG 

19 21 SHREK A2 DREAMWORKS 450305 /INTERSCOPE 

20 17 2 FAST 2 FURIOUS DISTURBING THA PEACE/DEF JAM SOUTH 000426' /IDJMG 

EID ELF NEW LINE39028 

22 16 KILL BILL VOL. 1 A BAND APART/MAVERICK 48570'/WARNER BROS. 

23 19 SCHOOL OF ROCK ATLANTIC 83694/AG 

THE LORD OF THE RINGS: THE TWO TOWERS WMG SOUNDTRACKS REPRISE 48379 WARNER BOOS. 3 MONA LISA SMILE EPIC 90737/SONY MUSIC 

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog tit es are included on the Internet and Soundtrack charts. Albums with the greatest sales gain this week. Recording Industry Assn. 

Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIM certification for net shipment of 1 million units (Platinum). 40 RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, 

and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIM Latin awards: O Certification for net shipment of 100,000 units (Oro.) 2 Certification of 200,000 units(Platino). 2' Certification of 400,000 units( Mufti- Platino).'Asterisk indicates vinyl 

available. [M] indicates past or present Heatseeker title © 2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

THE BILLBOARD 200 A -1 (LISTED BY ARTISTS) 

112 71 
3 Doors Down 30, 93 
50 Cent 73 

Trace Adkins 31, 193 
Christina Aguilera 77 
Clay Aiken 11 
Gary Allan 164 
Tori Amos 130 
Ashanti 109, 160 
Audioslave 104 

Baby Bash 122 
Barenaked Ladies 138 
The Beach Boys 150 
The Beatles 16 
Dierks Bentley 167 
Beyonce 27 
Black Eyed Peas 99 
Mary J. Blige 158 
The Blind Boys Of Alabama 200 
Blink -182 19 
Bon Jovi 128 
David Bowie 180 
Bow Wow 94 
Michelle Branch 107 
Jim Brickman 97 
Brooks & Dunn 106 

Michael Buble 47, 56 

Chris Cagle 172 
Johnny Cash 92 
Cher 127 
Kenny Chesney 42, 83 
Chicago 102 
Chingy 25 
Kelly Clarkson 88 
Coldplay 66, 81 
Harry Connick, Jr. 12 
Counting Crows 48 
Sheryl Crow 9 

Dashboard Confessional 170 
Default 185 
Dido 23 
Dixie Chicks 34 
DMX 137 
Hilary Duff 6 

Eagles 32 
Elephant Man 74 
Missy Elliott 26 
Eminem 191 
Evanescence 29 

Floetry 195 
Fountains Of Wayne 154 

Nelly Furtado 63 

Godsmack 192 
Good Charlotte 67 
Amy Grant 166 
Al Green 110 
Pat Green 169 
Andy Griffith 141 
Josh Groban 3 
G -Unit 14 

Anthony Hamilton 149 
Whitney Houston 53 

Enrique Iglesias 54 

Alan Jackson 18 
Michael Jackson 51 
Jagged Edge 76 
Jars Of Clay 186 
Ja Rule 98 
Jay -Z 10 
Wyclef Jean 147 
Jet 152 
Norah Jones 40 
Tom Jones 190 
Jump5 198 

Toby Keith 2, 44 

R. Kelly 57, 146 
Alicia Keys 1 

Kid Rock 33 
Kidz Bop Kids 91 
Korn 22 

Jonny Lang 163 
Cyndi Lauper 103 
Avril Lavigne 134 
Murphy Lee 125 
Gerald Levert 140 
Lil Jon & The East Side Boyz 62, 79 
Limp Bizkit 70 
Linkin Park 35, 50 
Lonestar 121 
Jennifer Lopez 173 
Ludacris 24 

Maroons 157 
matchbox twenty 72 
Dave Matthews Band 82 
Dave Matthews 84 
John Mayer 52 
Martina McBride 61 
Michael McDonald 37 
Reba McEntire 69 
Tim McGraw 113 
Sarah McLachlan 15 

MercyMe 87 
Bette Midler 55 
Montgomery Gentry 131 
Mandy Moore 161 
Van Morrison 177 
Jason Mraz 176 

Nelly 21 
Nickelback 28 
No Doubt 8 

Stacie Orrico 108 
OutKast 5 

Brad Paisley 165 
Pearl Jam 120 
A Perfect Circle 151 
Pink 45 
P.O.D. 86 
Elvis Presley 65, 145, 175 
Puddle Of Mudd 36 

A.B. Quintanilla Ill & Kumbia Kings 
196 

R.E.M. 100 
Rage Against The Machine 168 
Rascal Flotts 80 
Red Hot Chili Peppers 38 

LeAnn Rimes 46 
The Rolling Stones 197 

Seal 114 
Sean Paul 124 
Bob Seger 95 
Simon & Garfunkel 135 
Simple Plan 68 
Jessica Simpson 96 
Frank Sinatra, Dean Martin & Sammy 
Davis Jr 194 
Michael W. Smith 183 

SOUNDTRACK 
Bad Boys II 178 
The Cheetah Girls (EP) 43 
Chicago 148 
Concert For George 139 
Disney Presents: Brother Bear 118 
Freaky Friday 129 
Honey 105 
The Lizzie McGuire Movie 59 
The Lord Of The Rings: The Return 
Of The King 85 
Love Actually 39 
Pirates Of The Caribbean: The 
Curse Of The Black Pearl 189 
Tupac: Resurrection 20 

Britney Spears 7 
Bruce Springsteen 58 
Staind 117 
Rod Stewart 13, 60 
Sting 64 
Stone Temple Pilots 153 
George Strait 181 
Barbra Streisand 75 
The Strokes 123 
Switchfoot 136 

Los Temerarios 179 
Three Days Grace 142 
T.I. 199 
Timbaland & Magoo 171 
Justin Timberlake 101 
Train 156 
Trapt 90 
Randy Travis 116 
Obie Trice 132 
Josh Turner 112 
Shania Twain 49 

Keith Urban 143 

Luther Vandross 111 
American Idol: The Great Holiday 
Classics 41 

Classic Country: Christmas 133 
i Worship Christmas: A Total 
Worship Experience 182 
Just Because I'm A Woman: Songs 
Of Dolly Parton 188 
Now 13 126 
Now 14 4 
Now That's What I Call Christmas! 
2: The Signature Collection 17 
Radio Disney Jams Vol. 6 174 
Thomas Kinkade -St. Nicholas 
Circle: Treasury Of Christmas 162 
Totally Country Vol. 3 184 
Totally Hits 2003 89 
Treasury Of Christmas: Evergreen 
144 

VARIOUS ARTISTS 
A Very Special Acoustic Christmas 
159 
WOW Hits 2004 78 

The White Stripes 119 

Ying Yang Twins 115 
YoungBloodZ 187 

Rob Zombie 155 

Over The 

Counter 
Continued from page 77 

"106 & Park," "The Tonight Show" 
and even kids' programming, 
including "Sesame Street" and 
Nickelodeon. Studdard was also 
featured on a bevy of entertain- 
ment programs, including "Enter- 
tainment Tonight" and "Access 
Hollywood" and shows on CNN, E! 

and Fox News. 

INKAST: The shift from January to 
early December to announce 
Grammy Award nominations 
might have helped temper the 
inevitable slide from Thanksgiving - 
week album volume had the big 
Grammy big categories included 
the kind of discovery nominations 

that recent years have accorded the 
likes of Norah Jones, Macy Gray, 
Diana Krall and Jill Scott. 

With many of the big cate- 
gories generally dominated by 
big sellers that skew toward 
younger tastes, we see few rip- 

pies beyond OutKast, which 
romps 10 -5 with a 5.7% gain on 
The Billboard 200. The rap duo 
has a huge hip -hop following, 
evidenced by the 2.2 million 

copies that "Speakerboxxx/The 
Love Below" has sold in 11 

weeks. Combined with its fre- 
quent TV exposure and multi - 
format success for "Hey Ya! "- 
which is No. 1 for a second week 
on The Billboard Hot 100 -six 
Grammy nominations are a tonic 
that would help create awareness 
for OutKast among the popula- 
tion at large. 

GONE TOO SOON: Sade was friendly 
enough when she made the rounds 
at the meet -and -greets with radio 
and retail types that were neces- 
sary early in her career, but one 
sensed that sort of event was not 
the seemingly private singer's 
favorite place to be. 

At one such function in Los 
Angeles during one of her first 
U.S. promotional tours, she faced 
a momentary dilemma when a 
photographer got ready to take 
shots of her with Epic's assembled 
guests: With no trash can or ash 

tray in sight, she wanted to dis- 
pose of her chewing gum before 
the shutter started to click. To her 
rescue came my pal, Larry Doug- 
las, consummate promotion man 
and one of the sweetest souls I've 
ever met in the music business. 

She never had to ask for help. 
Larry read her face, sized up 
the cause of her unease and 
stepped forward, silently hold- 
ing out his hand. 

If you think his gesture falls shy 
of Sir Walter Raleigh laying his 
cloak over a puddle, Sade might 
beg to differ. Several years later, as 
Larry introduced me to the singer 
at a similar event, her eyes lit up 
when she instantly recognized 
him as the man who had saved her 
from that awkward moment. 

That little snapshot perfectly 
describes the class and grace Larry 
accorded to everyone I'd ever seen 
him encounter -from the biggest 
recording star to a clerk at a shoe 
store -right up to the moment 

that he died suddenly Dec. 3 (Bill- 
board, Dec. 13). 

Larry was stunned that Sade 
recognized him and that she could 
so vividly recall the details of their 
earlier encounter. That says a lot 
about his personality, too, because 
even though L.D. took pride in his 
career, he never really expected to 
be remembered by anyone beyond 
those whom he considered to be 
his friends. 

He did not wear his ego on his 
sleeve, as so many in music are 
tempted to do. He would have been 
astounded to realize that news of 
his death merited front -page cov- 
erage in Billboard Bulletin. 

His family requests that Larry be 
remembered with contributions in 
his name to the Michael J. Fox Foun- 
dation for Parkinson's Research. 

For my part, as much as I will 
always miss him, I will seek corn - 
fort in the examples of dignity, 
respect and simple courtesy that 
Larry's life represented. 

80 www.billboard.com BILLBOARD DECEMBER 20, 2003 

www.americanradiohistory.com

www.americanradiohistory.com


i;rr® EMB 

i 

1- 
- 

g 

á 

20 

TOP POP® CATALOGT. 

Sales data compiled by 1l 
Po Nielsen 

SoundScan 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 1 

2 NUMBER 1 11 Weeks At Number) 

VARIOUS ARTISTS A5 Now That's What I Call Christmas! 
EMI/ZOMBA/SONY MUSIC /UNIVERSAL 585620NMRG (19.98 CDI 

2 2 4 MANNHEIM STEAMROLLER A2 Christmas Extraordinaire 
AMERICAN GRAMAPHONE 1225 117.98 CDI 

5 6 

_$° GREATEST GAINER =S 

TRANS -SIBERIAN ORCHESTRA Christmas Eve And Other Stories 
LAVA 92736/AG 111.98/17.98) [N] 

8 20 ALAN JACKSON Let It Be Christmas 
ARISTA NASHVILLE 67062/KG 111.98/19981 

6 3 KIDZ BOP KIDS Kidz Bop Christmas 
RAZOR 8 TIE 89056 19.98/13.981 

4 2 HILARY DUFF Santa Claus Lane 
BUENA VISTA 860129/WALT DISNEY 112.98 CD) [NI 

11 16 VARIOUS ARTISTS WOW Christmas 
WORD- CURB /EMI CMG /PROVIDENT 86078/WARNER BROS. 121.98 CDI 

3 21 BING CROSBY White Christmas 
MCA SPECIAL PRODUCTS 731143/UME 12.98/5.981 

9 10 11 CELINE DION A4 These Are Special Times 
550 MUSIC /EPIC 69523/SONY MUSIC (11.98 EO/17.98 

I:1 0 12 14 HARRY CONNICK, JR. A2 When My Heart Finds Christmas 
COLUMBIA 57550 /SONY MUSIC 11198 Ea/I7981 

1 18 26 TRANS- SIBERIAN ORCHESTRA The Christmas Attic 
LAVA 83145/AG 111.98/1718) 

2 21 23 VARIOUS ARTISTS The Time-Life Treasury Of Christmas: Holiday Memories 
TIME LIFE 18857 (19.98 CD) 

3 9 8 ELVIS PRESLEY Its Christmas Time 
RCA SPECIAL PRODUCTS 44931 (698 CDI 

4 134 13 THE BRIAN SETZER ORCHESTRA Boogie Woogie Christmas 
SURFDOG 44011/WARNER BROS. 118.98 CDI 

5 20 30 KENNY G Wishes 
ARISTA 14753 (7298/16.991 

6 13 10 JOSH GROBAN A5 Josh Groban 
143/REPRISE 48154/WARNER BROS. 11898 CDI [N] 

7 7 5 THE BEATLES A8 1 
APPLE 29325/CAPITOL 112.98/18.981 

8 37 38 VINCE GUARALDI A Charlie Brown Christmas 
FANTASY 8431 (10.98/15.98) 

9 14 7 JOHNNY CASH 16 Biggest Hits 
LEGACY /COLUMBIA (NASHVILLE) 69739/SONY MUSIC (798 EQ/11.98) 

20 16 12 TIM MCGRAW A3 Greatest Hits 
CURB 7797811298/18.981 

1 30 31 BURL IVES Rudolph The Red -Nosed Reindeer 
MCA SPECIAL PRODUCTS 322177/UME 15.90 CDI 

2 19 17 MARTINA MCBRIDE A0 Greatest Hits 
RCA(NASHVILLE) 67012/RL6 112.98/1B 981 

3 22 24 MARIAH CAREY A5 Merry Christmas 
COLUMBIA 64222 /SONY MUSIC 111.98 ES/17.98) 

41 43 VARIOUS ARTISTS The Time -Life Treasury Of Christmas 
TIME LIFE 18800 119.98 CDI 

5 17 15 JOHN LMAYER 
Ar4rnluslc u.98Ew1e.98)[x]Room 

For Squares 

44 42 ELVIS PRESLEY White Christmas 
RCA 67959/RMG (11.98/7798) 

7 26 19 BOB SEGER & THE SILVER BULLET BAND 6 Greatest Hits 
CAPITOL30334 (10.98/15.981 

28 39 40 FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR Christmas With The Rat Pack 
CAPITOL 42210 112.98/17 98) 

29 23 
" 

22 LINKIN PARK A8 [Hybrid Theory] 
WARNER BROS. 47755 112.98/18.981 

30 38 39 MARTINA MCBRIDE White Christmas 
RCA (NASHVILLE) 67842/RLG (10.98/16.981 

31 28 29 KENNY CHESNEY A3 Greatest Hits 
BNA 67976/RLG 112.98/1998) 

32 27 18 KID ROCK A' Cocky 
LAVA83482 /AG 112.98/19981 

33 35 9 FRANK SINATRA Classic Sinatra: His Great Performances 1953-1960 
CAPITOL 23502 (11.98/1798) 

34 MANNHEIM STEAMROLLER Al A Fresh Aire Christmas 
AMERICAN GRAMAPHONE 1988 11598 CD) 

5 29 33 SHANIA TWAIN 19 Come On Over 
MERCURY536003 /UMGN (998/12.98) 

:1 HOT SHOT DEBUT 
BARRY MANILOW A Chrstmas Gift Of Love 
CONCORD /COLUMBIA 86976/SONY MUSIC 12.98 EO /18.98i 

15 25 PINK FLOYD 4I5 Dark Side Of The Moon 
CAPITOL 46001. 00.98/18.981 

38 NAT KING COLE The Christmas Song 
CAPITOL 21251 110.98/17.981 

477 - LUTHER VANDROSS This Is Christmas 
LV /EPIC 57795/SONY MUSIC 1598 EU/9.98M 

10 MANNHEIM STEAMROLLER 5 Christmas 
AMERICAN GRAMAPHONE 1984 115.98 CO) 

36 27 COLDPLAY Parachutes 
NETTWERK 30162/CAPITOL 111.98/17.981[N] 

i2 MANNHEIM STEAMROLLER A4 Christmas In The Aire 
AMERICAN GRAMAPHONE 1995 (15.98 COI 

3 ALICIA KEYS A8 Songs In A Minor 
J 20002/RMG 112.98/18.981 

4 VARIOUS ARTISTS Happy Holidays 
UNITED AUDIO 10801 (1.98 CDI 

5 NAT KING COLE Christmas Favorites 
EMI -CAPITOL SPECIAL MARKETS 57729 12.98/5.981 

124 28 BOB MARLEY AND THE WAILERS l0 Legend 
TUFF GONG /ISLAND 548904 /IDJMG 18.98/12.981 

37 CHARLOTTE CHURCH Dream A Dream 
SONY CLASSICAL 89463/SONY MUSIC 112.98 EO/16.98) 

8 JIMMY BUFFETT Christmas Island 
MARGARITAVILLE/MCA 111489/UME 12.98/5.981 

9 CARRERAS -DOMINGOPAVAROT11(MERCURIO) The Three Tenon Christmas 
SONY CLASSICAL 89131 /SONY MUSIC 02.98 EO/18.981 

50 ANNE MURRAY What A Wonderful Christmas 
STRAIGHTWAY 20335 119.98 CDI 
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Sales data compiled by 
e Nielsen 

ARTIST 
SoundScan 

Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

4 4 

NUMBER 1 I GREATEST GAINER `_' I weekatNumber 1 

JOSH TURNER Long Black Train 
MCA NASHVILLE 000974 /UMGN 14.98/9.981 

4 

2 2 THREE DAYS GRACE Three Days Grace 
JIVE 53479/ZOMBA 112.98 CD) 

1 3 3 FOUNTAINS OF WAYNE Welcome Interstate Managers 
SCURVE 90875 (18.98 CD) 

6 8 CASTING CROWNS Casting Crowns 
BEACH STREET 10733 /REUNION (18.98 CDI 

© 7 6 JOSS STONE The Soul Sessions (EP) 
S'CURVE 42234 19.98 CDI 

1 - BOB GUINEY 3 Sides 
WIND -UP 1X90 (18.98 CDI 

18 14 THE DARKNESS Permission To Land 
ATLANTIC 60817/AG (12.98 CD) 

5 13 ZOEGIRL Different Kind Of Free 
SPARROW 80666 118.98 CDI 

9 12 STORY OF THE YEAR Page Avenue 
MAVERICK 48438/WARNER BROS. 112.98 CDI 

8 7 DWELE Subject 
VIRGIN 80919. 19.98 CDI 

20 22 DAVE KOZ Saxophonic 
CAPITOL 34226 118.98 CD) 

12 12 11 VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez 
SONY DISCOS 91088 117.98 EG CDI 

13 11 10 JUANES Un Dia Normal 
SURCO 017532/UNIVERSAL LATINO 116.98 CD) 

14 16 16 DAMIEN RICE O 
DRMNECTOR 48507/WARNER BROS. 118.98 CDI 

15 21 - MANNY MANUEL Serenata 
UNIVERSAL LATINO 001626 113.98 CDI 

16 17 21 SHERRIE AUSTIN Streets Of Heaven 
BROKEN BOW 75872 118.98 CDI 

17 23 32 LILLIX Falling Uphill 
MAVERICK 48323/WARNER BROS. (12.98 CD) 

18 13 31 JEREMY CAMP Stay 
BEC 40456 116.98 CDI 

19 10 - THE STARTING LINE The Make Yourself At Home (EP) 
DRIVE'THRU /GEFFEN 001596 /INTERSCDPE 16.98 CDI 

Q- 
!7 HOT SHOT DEBUT 

JOHN REUBEN Professional Rapper 
GOTEE 72896 114.98 CDI 

21 26 17 SIN BANDERA De Viaje 
SONY DISCOS 70633 (16.98 ES CDI 

® 31 45 THE WIGGLES Yummy Yummy 
KOCH 8626 111.98 CD) 

23 15 1 EDNITA NAZARIO Por Ti 
SONY DISCOS 70618 (15.98 Ea CDI 

24 19 15 GAVIN DEGRAW Chariot 
J 2005B/RMG 111.98 CD) 

25 22 19 JOSH KELLEY For The Ride Home 
HOLLYWOOD 162377 (12.98 CDI 

26 29 23 CHRIS BOTTI A Thousand Kisses Deep 
COLUMBIA 90535/SONY MUSIC 118.98 ED CD) 

27 32 - KIDS PICKS SINGERS Kids Picks -Hit Mix 
STRAIGHTWAY 91729 (16.98 CD) 

28 33 25 BERNIE WILLIAMS The Journey Within 
GRP 000725/VG (12.98 CD) 

29 24 30 TAKING BACK SUNDAY Tell All Your Friends 
VICTORY 176 (12.98 CD) 

30 39 - LOS LONELY BOYS Los Lonely Boys 
OR 80305 113.98 CD) 

31 34 24 PEPE AGUILAR Con Orgullo Por Herencia 
UNIVISION 310167 /UG 19.98/13.981 

32 14 5 SKILLET Collide 
ARDENT 72522 118.98 CD) 

33 45 27 JOSHUA BELL Romance Of The Violin 
SONY CLASSICAL 87894/SONY MUSIC 118.98 Ea CO) 

34 25 18 RHIAN BENSON Gold Coast 
DKG 71007/TOP SAIL 112.98 CD) 

35 38 34 SENSES FAIL From The Depths Of Dreams (EP) 
DRIVE -THRU 000155/MCA 17.98 CO) 

36 43 39 THE POSTAL SERVICE Give Up 
SUB POP 595 (14.98 CDI 

37 35 26 THE EARLY NOVEMBER The Room's Too Cold 
DRIVE -THRU /GEFFEN 001480/INTERSCOPE 112.98 CDI 

38 37 - BIG DADDY WEAVE Fields Of Grace 
FERVENT 30040 (18.98 CDI 

39 42 46 DARLENE ZSCHECH Kiss Of Heaven 
EXTRAVAGANT WORHSIP /INO 90669 /SONY MUSIC 112.98 Ea CDI 

40 28 48 THE STARTING LINE Say It Like You Mean It 
DRIVE -THRU 060063/MCA (12.98 CD) 

41 41 49 MARK SCHULTZ Stories & Songs 
WORD -CURB 86170AVARNER BROS. (18.98 CD) 

42 36 35 BILLY CURRINGTON Billy Currington 
MERCURY0001M /UMGN 1498/9.981 

Q VICO C En Honor A La Verdad 
EMI LATIN 90132 113.98 CD) 

Q¡ STEVE TYRELL This Guy's In Love 
COLUMBIA 89238/SONY MUSIC 08.98 ED CD) 

Q¡ THE THRILLS So Much For The City 
VIRGIN 84968 (9.98 CDI 

46 1 40 29 VICKIE WINANS Bringing It All Together 
VERITY 4321420MBA 111.98/18.981 

Ca ANDRE RIEU Live In Dublin 
DENON 17293 (17.98 CD) 

48 49 44 HOT HOT HEAT Make Up The Breakdown 
SUB POP 10599' 112.98 CD) 

49 47 - MARK LOWRY Some Things Never Change 
SPRING HOUSE 42544 (1298/1798) 

HIM Razorblade Romance 
JIMMY FRANKS/UNIVERSAL 001429/UMRG 112.98 CDI 
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INDEPENDENT ALBUMS TM 

Sales data compiled by 
Nielsen 
SoundScan 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 34 

NUMBER 1 33 e 2 Weeks At Numbs, I 

LIL JON & THE EAST SIDE BOYZ Part II 
BME 23781IVT 111.98 CD/DVD) 

2 LIL JON & THE EAST SIDE BOYZ Kings Of Crunk 
EME 2370/TVT (13.98/17.98) 

4 2 YING YANG TWINS Me & My Brother 
COLLIPARK 2480/IVT 117.98 CD) 

I,. 
6 

°$s GREATEST GAINER U$_ 
VARIOUS ARTISTS Thomas Kinkade -St. Nicholas Circle: Treasury Of Christmas 
MUSIC OF LIGHT 2219 /MADACY 118.98 CDI 

5 " 5 3 DASHBOARD CONFESSIONAL A Mark, A Mission, A Brand, A Scar 
VAGRANT 0385 118.98 CD) 

6 3 - DEFAULT Elocation 
TVT 8000 (15.9B CD) 

7 8 5 VARIOUS ARTISTS Just Because I'm A Woman: Songs Of Dolly Parton 
SUGAR HILL 3980 117.98 CDI o 9 12 MICHAEL BOLTON Vintage 
PMG 73973 119.98 CDI 

0 Jx HOT SHOT LJ 

MICHAEL BUBLE Totally Buble 
ORE 91418/KOCH 114.98 CD) 

10 10 9 WARREN ZEVON The Wind 
ARTEMIS 51156 118.98 CDI 

11 6 4 2PAC Nu -Mixx Klazzics 
DEATH ROW 9530 /KOCH 118.98 CDI 

® 13 14 VARIOUS ARTISTS Strawberry Shortcake: Berry Merry Christmas (EP) 
KOCH 9502 16.98 CDI 

® 14 - VARIOUS ARTISTS KGSR 107.1 Radio Austin - Broadcasts Vol. 11 
KGSR 0011 114.98 CO) o 20 19 VARIOUS ARTISTS Thomas Kinkade -Village Christmas: Home For Christmas 
MUSIC OF LIGHT 4459/MADACY 17.98 CD) 

® 25 31 101 STRINGS ORCHESTRA Thomas Kinkade -silent Night The Best Of Christmas 
MUSIC OF LIGHT 4425 /MADACY 17.98 CDI o 23 27 101 STRINGS ORCHESTRA Thomas Kinkade -Victorian Christmas: Christmas Favorites 
MUSIC OF LIGHT 4460 /MADACY 1798 COI 

Q 19 21 SOUNDTRACK Elf 
NEW LINE 39028 116.98 CDI 

18 11 7 LOUIE DEVITO N.Y.C. Underground Party 6 
DEE VEE 0008/MUSICRAMA 119.98 CDI 

19 12 8 SEVENDUST Seasons 
TVT 5993 117.98 CDI 

20 16 11 THE SHINS Chutes Too Narrow 
SUB POP 70625. 115.98 CDI 

21 17 18 SHERRIE AUSTIN Streets Of Heaven 
BROKEN BOW 75872 118.98 CD) [N] 

22 18 15 SIMPLY RED Home 
SIMPLYRED.COM 0001 /RED INK 118.98 CD) 

23 27 23 THE PETER MALICK GROUP FEATURING NORAH JONES New York City 
KOCH 8678 (13.98 CDI o 29 32 THEN2WIGwGDLES Yummy Yummy 
KOCH 

25 21 16 DEATH CAB FOR CUTIE Transatlanticism 
BARSUK 32 116.98 CDI o 35 - THE COUNTDOWN KIDS Crayola Kids Christmas Favorites 
MADACY 2192 15.98 CD) 

CD 38 - THE COUNTDOWN KIDS Crayola Kids Christmas Carols 
MADACY 2193 15.98 CD) 

28 26 13 DOLLY PARTON For God And Country 
BLUE EYE 79756 11798 CD) 

29 24 25 TAKING BACK SUNDAY Tell All Your Friends 
VICTORY 176 (12.98 CD) [NI 

30 28 35 NICKEL CREEK This Side 
SUGAR HILL3941 118.98 CD) 

31 33 38 LOS LONELY BOYS Los Lonely Boys 
OR 80305 113.98 CDI [N] 

32 22 22 COHEED AND CAMBRIA In Keeping Secrets Of Silent Earth: 3 
EQUAL VISION 80 113.98 CDI 

33 34 28 THE POSTAL SERVICE Give Up 

34 31 24 JIMMY BUFFETT Live In Las Vegas NV 
MAILBOAT 2102 118.98 CDI 

35 32 20 PROJECT PAT The Appeal Mix Tape 
HYPNOTIZE MINDS 3609 /STREET LEVEL 113.98 CD) 

36 43 29 ATMOSPHERE Seven's Travels 
RHYMESAYERS ENTERTAINMENT /FAT BEATS 86690' /EPITAPH 11798 CDI 

CE, 'I ANDRE RIEU Live In Dublin 
TENON 17293 (17.98 CD) [N] 

38 37 30 HOT HOT HEAT Make Up The Breakdown 
SUB POP 70599. 11298 CDI [N] 

Q 49 44 EVA CASSIDY American Tune 
ELIO STREET 10079 (1798 COI 

40. 44 26 JOE STRUMMER & THE MESCALEROS Streetcore 
HELLCAT 80454/EPETAPH 18.98 CDI 

PETER CINCOTTI Peter Cincotti 
CONCORD 2159 (78.98 CD) [N] 

43 

NAJEE Embrace 
N -CODED 4248/WARLOCK n8.98 CDI 

41 46 VARIOUS ARTISTS Vans Warped Tour 2003 Compilation 
SIDE ONE DUMMY 71237 18.98 CD) 

44 36 41 JOAN2SEBASTIANsel[N] Coleccion De Oro 
USART 

Q DANIEL O'DONNELL Christmas With Daniel 
OPTV MEDIA 0001 120.98 CDI 

46 46 150 
I 

CRAIG MORGAN I Love It 
BROKEN BOW 77567 113.98 CD) [N] 

Ca 
48' 

THE COUNTDOWN SINGERS 60 Christmas Carols For Kids! 
MADACY4746 (12.98 CD) 

30 17 LIL JON & THE EAST SIDE BOYZ Certified Crunk 
MIRROR IMAGE01037 /ICHIRAN 112.98 CDI 

50 

VARIOUS ARTISTS A Santa Cause: Its A Punk Rock Christmas 
IMMORTAL 60002 115.98 CD) 

45 39 CLEDUS T. JUDD The Original Dixie Hick (EP) 
AUDIUM 8194/KOCH 17.98 CD) [NI 

Catalog albums are -year -old tides that have fallen below No. 100 on The Billboard 200 or reissues ul older albums. Total Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. The Heatseekers chart lists the best- selling albums by new and developing artists, defined as those who have never 

appeared in the top w of The Billboard 200. If a Heatseekers title reaches that level, it and the act's subsequent albums are immediatelinetgible o appear on the Heatseekers chart Top Independent Albums are c urrent titles that are sold via independentdistrbution, including those that are fulfilled via major branch distributors. al Albums with the great- 

est sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units (Platinum). RIM certificaban for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi -platinum level. 

For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and /o tapes. RIM Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). L1r Certficabon of 400,000 units (Multi- Platino). Asterisk indicates vinyl LP is available. Most 
tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows charts largest unit increase. [N] indicates pastor present Heatseeker tide. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. At 
rights reserved. 

BILLBOARD DECEMBER 20, 2003 www.billboard.com 81 

www.americanradiohistory.com

www.americanradiohistory.com


°E`2003R20 Billboard TOP BLUES ALBUMS TM 

W 

3 
N 

W 

Ñ 
g 

Sales data compiled by 1 
. Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 SOUNDTRACK 
UTV 000704/UME 

NUMBER 1 -`; 14 Weeks At Number 1 

Martin Scorsese Presents The Best Of The Blues 

© 2 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE The Essential Stevie Ray Vaughan And Double Trouble 
LEGACY /EPIC 86423/SONY MUSIC © 5 B.B. KING 20th Century Masters: The Best Of B.B. King -The Christmas Collection 
GEFFEN 000707/UME 

4 4 VARIOUS ARTISTS 
NARM 50009 

Get The Blues Vol. 2 

5 3 JOHN MELLENCAMP 
COLUMBIA 90133/SONY MUSIC 

Trouble No More 

o 10 SOUNDTRACK 
HIP -0 /LEGACY /COLUMBIA 000393/UME 

Martin Scorsese Presents The Blues: A Musical Journey 

7 6 STEVIE RAY VAUGHAN 
LEGACY/EPIC 90495/SONY MUSIC 

Martin Scorsese Presents The Blues: Stevie Ray Vaughan 

!lam VARIOUS ARTISTS 
ALLIGATOR 9202 

Genuine Houserockin' Christmas 

9 9 SUSAN TEDESCHI 
TONE -COOL 751146/ARTEMIS [N] 

Wait For Me 

CD VARIOUS ARTISTS 
NIP -0 /CHRONICLES 000232/UME 

20th Century Masters: The Best Of Blues -The Christmas Collection 

11 7 JIMI HENDRIX 
EXPERIENCE HENDRIX/MCA 000698/UME 

Martin Scorsese Presents The Blues: Jimi Hendrix 

12 15 JOHN LEE HOOKER 
EAGLE 20023 /RED INK 

Face To Face 

® KEB' MO' 
OKEH/LEGACY 90496/SONY MUSIC [N] 

Martin Scorsese Presents The Blues: Keb' Mo' 

14 14 ERIC CLAPTON 
POLYDOR/CHRONICLES 000796/UME 

Martin Scorsese Presents The Blues: Eric Clapton 

15 13 

_ 

MUDDY WATERS 
HIP-0 /CHE55000482/UME 

Martin Scorsese Presents The Blues: Muddy Waters 
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R 20 Billboard TOP REGGAE ALBUMS T 

Sales data compiled by 1 
OD Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

o 'VI", NUMBER 1 ß`,u1? 1 Week At Number 1 

ELEPHANT MAN Good 2 Go 
VP /ATLANTIC 83681' /AG 

2 1 SEAN PAUL A' 
VP /ATLANTIC 83620' /AG 

Dotty Rock 

3 

0 
2 VARIOUS ARTISTS 

VP 83654 
Reggae Gold 2003 

VARIOUS ARTISTS 
VP 1699' 

Strictly The Best Volume 31 

5 3 VARIOUS ARTISTS 
RED STAR/DEF JAMAICA 001195 /1EJMG 

Red Star Sounds Presents Def Jamaica 

6 e 4 WAYNE WONDER 
VP /ATLANTIC 83628/AG 

No Holding Back 

6 BOB MARLEY AND THE WAILERS 
TUFF GONG /ISLAND 000516/I0JMG 

Bob Marley & The Wailers Live At The Roxy 

8 5 ZIGGY MARLEY 
TUFF GONG /PRIVATE MUSIC 1163fi/AAL 

Dragonfly 

9 7 VARIOUS ARTISTS 
RAZOR & TIE 89062 

Rasta Jamz 

10 10 BOB MARLEY AND THE WAILERS 
TUFF GONG /ISLAND 588714 /IOJMG 

Legend (Deluxe Edition) 

6) 11 SHAGGY 
BIG YARD 113070' /MCA 

Lucky Day 

12 

® 4 
+® 

8 SIZZLA 
VP 1649 

Da Real Thing 

12 BUJU BANTON 
VP 83634 [NJ 

Friends For Life 

EASY STAR ALL -STARS 
EASY STAR 1012 

Dub Side Of The Moon 

VARIOUS ARTISTS Hi- Fidelity Dub Sessions: Chapter 5 

DECE003R 
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20 Billboard TOP WORLD ALBUMS T 

Sales data compiled by 1 
P11111 Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 

314 NUMBER 1 =.1F` 4 Weeks At Number 1 

IRISH TENORS We Three Kings 
RAZOR & TIE 82897 

-... 

6 DANIEL O'DONNELL Christmas With Daniel 
DPTV MEDIA 0001 

2 SOUNDTRACK Bend H Like Beckham 
MILAN 36010 

3 VARIOUS ARTISTS Celtic Circle 
WINDHAM HILL 54888/AAL 

4 THE CHIEFTAINS Further Down The Old Plank Road 
VICTOR 52897 /AAL 

11 DANIEL O'DONNELL The Daniel O'Donnell Show 
DPTV MEDIA 0004 

5 CESARIA EVORA Voz D'Amor 
BLUEBIRD 54380/AAL 

8 a 14 VARIOUS ARTISTS Putumayo Presents: Christmas Around The World 
PUTUMAYO 218 

13 DANIEL O'DONNELL Greatest Hits 
DPTV MEDIA 9550 

m 
al 

KEALI'I REICHEL Ke'alaokamaile 
PUNAHELE 11229 

12 DANIEL O'DONNELL Daniel O'Donnell & Friends 
DPTV MEDIA 217 

12 7 SOUNDTRACK Frida 
DG 474150/UNIVERSAL CLASSICS GROUP 

13 9 VARIOUS ARTISTS Putumayo Presents: French Cafe 
PUTUMAYO 219 

CD VARIOUS ARTISTS Our Ohana's 1st Christmas 
OHANA 2003 

15 8 CIRQUE DU SOLEIL Varekai 
CIRQUE DU 50101192920 
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Billboard TOP CHRISTIAN ALBU MS TM 

Sales data compiled by 1 
Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 2 5 

lgq NUMBER 1 12, 1 Week At Number 1 

VARIOUS ARTISTS PROVIDENT/WORD- CURB / SPARROW /EMI CHRISTIAN 0652/CHORDANT WOW Hits 2004 

2 1 1 P.O.D. ATLANTIC 83676./WORD-CURB Payable On Death 

3 3 3 MERCYME INO86133/WORD -CURB DU Almost There o 5 2 JIM BRICKMAN WINDHAM HILL 52896/PROVIDENT Peace 

5 4 8 STACIE ORRICO FOREFRDNTNIRGIN 2583/CHOROANT IN] Stade Orrico o 7 7 RANDY TRAVIS WORD-CURB/WARNER BROS. 86273/WORD-CURB Worship & Faith 

7 6 4 SWITCHFOOT SPARROW 1976/CHORDANT The Beautiful Letdown 

19 19 
=S= GREATEST GAINER =$< 

ANDY GRIFFITH SPARROW 1815/CHORDANT The Christmas Guest: Stories And Sonos Of Christmas 
11 18 AMY GRANT A &M 000695/INTERSCOPE 20th Century Masters: The Best Of Amy Grant - The Christmas Collection 

4 17 20 ELVIS PRESLEY RCA 52393/BMG STRATEGIC MARKETING GROUP Elvis: Christmas Peace 
18 10 VARIOUS ARTISTS INTEGRITY 82653/WORD-CURB i Worship Christmas: A Total Worship Experience 

12 12 15 MICHAEL W. SMITH REUNION 1008WPRGVIDENT The Second Decade:1993 -2003 

13 8 14 JARS OF CLAY ESSENTIAL 10709/PROVIDENT Who We Are Instead 
14 9 28 JUMPS SPARROW3553/CHOROANT Accelerate 
15 10 27 THIRD DAY ESSENTIAL 10706/PROVIDENT Offerings II: All I Have To Give D 25 23 VARIOUS ARTISTS EMI SPECIAL MARKETS/TIME LIFE 2010/CHORDANT Worship Together. I Could Sing Of Your Love Forever 
17 20 16 CASTING CROWNS BEACH STREET /REUNION 10723/PROVIDENT [N] Casting Crowns 
18 22 21 MERCYME INO86218/WORD -CURB Spoken For 

D 26 25 VARIOUS ARTISTS GAITHER MUSIC2459/CHOROANT Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One 

20 13 24 ZOEGIRL SPARROW 0666/CHORDANT [N] Different Kind Of Free 

21 14 26 RELIENT K GOTEE289WCHORDANT Two Lefts Don't Make A Right...But Three Do 

22 24 22 VARIOUS ARTISTS EMI CMG/WORD-CURB 80198/PROVIDENT WOW Worship (Yellow) 
23 15 12 CECE WINANS PURESPRINGSGDSPEUIN082685 /WORD-CURB Throne Room 

el 29 13 VARIOUS ARTISTS WINDHAM HILL 5390I/PROVIDENT Windham Hill Christmas ll 
25 21 11 SMOKIE NORFUL EMI GOSPEL5086/CHORDANT Smokie Norful: Limited Edition (EP) 

26 27 29 RANDY TRAVIS WORD- CURBAWARNER BROS. 86236/WORD-CURB Rise And Shine 

di ,.:. JOHN TESH GARDEN CITY 34595/WORD-CURB Christmas Worship 
28 16 33 NEWSBOYS SPARROW 1763/CHORDANT Adoration: The Worship Album 

iai 35 31 VARIOUS ARTISTS GAITHER MUSIC 2460/CHORDANT Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume Two 

ED 
.7 HOT SHOT DEBUT 7, 

BEBE WINANS T.U.G /EPIC 82907/WORD -CURB My Christmas Prayer 
31 31 30 BILLY RAY CYRUS WORD-CURB/WARNER BROS. 86274/WORD-CURB The Other Side 

® 39 - AMY GRANT WORD- CURB86248 Simple Things 
GAITHER VOCAL BAND SPRING HOUSE251WCHOROANT A Cappella ® 

34 28 38 STEVEN CURTIS CHAPMAN SPARROW I762/CHORDANT All About Love 

35 32 34 VARIOUS ARTISTS MARANATHAI /INO /INTEGRITY82746/WORD -CURB iWorsh!p A Total Worship Experience Vol. 2 

36 30 37 JEREMY CAMP BEC0456/CHOROANT [N] Stay 
37 23 17 PLUS ONE INPOP 1277 /CHORDANT Exodus 

JOHN REUBEN GOTEE2896/CHORDANT [N] Professional Rapper 

, VARIOUS ARTISTS INTEGRITY82336/WORD -CURB iWorsh!p: ATotal Worship Experience 
40 34 { 9 SKILLET ARDENT2522/CHOROANT [N] Collide 
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Billboard TOP GOSPEL ALBUMSM 

Sales data compiled by 

Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

8 - NUMBER 1 ', 

THE BLIND BOYS OF ALABAMA REAL WOflLD90000NARADA 

1 Week At Number 1 

Go Tell ltOn The Mountain 

- 1 2 VARIOUS ARTISTS INTEGRITVGOSPE GOSPOCENTRICEPIC90071 /SONVMUSIC Gotta Have Gospel! 
3 2 4 CECE WINANS PURESPRINGS GOSPEL/INO 90361/SONY MUSIC Throne Room 

4 3 3 SMOKIE NORFUL EMI GOSPEL95086 Smokie Norful: Limited Edition (EP) o 33 - BEBE WINANS DJG/EPIC90788/SONYMUSIC My Christmas Prayer 
6 7 6 SMOKIE NORFUL EMI GOSPEL 20374 [N] I Need You Now 
7 4 5 SOUNDTRACK MUSIC WORLD /COLUMBIA90286/SONY MUSIC The Fighting Temptations 
8 9 9 VARIOUS ARTISTS EMI CHmSTIAN/WORDNERITY43213/ZOMBA WOW Gospel 2003 
9 6 7 KAREN CLARK -SHEARD ELEKTRA62894/EEG The Heavens Are Telling 

10 10 8 VICKIE WINANS VERITY43214/ZOMBA [N] Bringing I All Together 
23 25 VARIOUS ARTISTS DEXTERITY SOUNDS 90232/EMI GOSPEL TO. Jakes Presents: Follow The Star 

12 12 11 KIRK FRANKLIN GOSPO CENTRIC 70037/ZOMBA The Rebirth Of Kirk Franklin 
13 16 1 THE BROOKLYN TABERNACLE CHOIR M2.DNJORD -CURB 82502/WARNER 8ROS. Uve... This Is Your House 
14 13 12 DONNIE MCCLURKIN VERITY43199/ZOMBA Donnie McClurkin... Again 
15 11 10 BYRON CAGE GOSPO CENTRIC 70047/ZOMBA(Kt Byron Cage 

16 14 14 SHIRLEY CAESAR WORD -CURB 66908 [N] Shirley Caesar And Friends 

13 TONY HIBBERT II SPIRIT IN MOTION 7o852/RUBYROSE In His Presence ai25 

27 27 NATALIE WILSON & SOP GDSPO CENTRIC 70053/ZOMBA The Good Life 
19 26 18 EDDIE RUTH BRADFORD JUANA/KNIGHT2o0B/MALACO Too Close To The Mirror 
m 31 

ei 37 
16 

20 
VARIOUS ARTISTS (WHIR 8052/PGE A Taste Of Ophir 
JAMES BIGNON & THE DELIVERANCE MASS CHOIR ZHANA 103 God Is Great 

22 24 17 BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR TEHILLAH/LIGHT5497 /COMPENDIA [N] Let It Rain 

23 15 15 MARVIN SAPP VERITY 43227/ZOMBA [N] Diary W A Psalmist 
24 34 23 TURKS & CAICOS MASS CHOIR MEEK4021 Behold! Uve In Chicago 
25 19 22 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR VERITY43176ZOMBA [NJ Family Affair II: Uve At Radio City Music Hall 

ED 36 24 JOHNNY MO SIERRA -PEARL 0001 A New Direction 
27 17 30 SHIRLEY CAESAR WORD- CURB73898/RHINO [N] Greatest Gospel Hits 
28 30 29 THE WILLIAMS BROTHERS BLACKBERRY1643/MALACO Still Here 
29 29 19 DOTTIE PEOPLES ATLANTA INT'L 10279 Churchin' With Dottie 
30 18 32 FRED HAMMOND VERITY 53712/ZOMBA Nothing But The Hits 
31 22 34 MARY MARY COLUMBIA 85690/SONY MUSIC Incredible 
32 20 21 RICHARD SMALLWOOD VERITY53710/ZOMBA The Praise & Worship Songs Of Richard Smallwood 

" 
17 HOT SHOT DEBUT .Z, 

VARIOUS ARTISTS VERITY55640/ZOMBA Verity Presents: A Gospel Greats Christmas 

83 GARY L. WYATT HR919BWEW I Do Love You 

35 39 33 BRODERICK E. RICE BORN AGAIN 54493/LIGHTYEAR Get Yo Laugh On! 

36 21 28 DEITRICK HADDON TYSCOTNERITY43195/ZOMBA [ Lost And Found 

THE BLIND BOYS OF ALABAMA REAL WORLD11793NIRGIN [NJ Higher Ground 

RENEE SPEARMAN AND PREZ FEATURING PROSPERITY BLACKSPHEOE 1002 Celebrate 

'- LEE WILLIAMS AND THE SPIRITUAL QC'S MCG7029/MALACO [N] Right On Time 

40 35 35 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CHOIR VERTV53144/20MBA Hezekiah Walker &The Love Fellowship Choir. Nothing But The Hits 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification tor net shipment of 1 million units (Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamon 
symbol indicates album's multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ( Platino). A' Certification of 400,00 

units (Multi- Platino). `Asterisk indicates LP is available. Greatest Gainer shows chart's largest unit increase. Heatseeker Impact shows albums removed from Heatseekers this week. (HI indicates past or present Heatseeker title. ® 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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° "`m °Billboard SINGLES AND TRACKS SONG INDEX.. 
Chart CONI.,Effigt loo SinglIMIPPWLatin Tracks) oq Hip/Hop 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

ADICTO (Enrique Iglesias, A CAP /EMI April, 
ASCAP /Metrophonic, ASCAP) LT 28 

ALL I WANT FOR CHRISTMAS IS A REAL GOOD TAN 
(Scarlet Moon, BMI) CS 45 

AMAZING (Dudeski, ASCAP) Htoo 90 
AMERICAN SOLDIER (Tokeco Tunes, BMI /Wacissa 

River, BMI /BPJ, BMI) CS 28 
AMOR DE LOS DOS (Peer Intl., BMI) LT 39 
AMOR DESCARADO (Flamingo, BMI /Nuevo Mundo, 

BMI /Telemundo, BMI) LT 5o 
ANOTHER POSTCARD (CHIMPS) (Treat Baker, 

SOCAN /WB, ASCAP), WBM, Htoo 86 
ANTES (EMI April, ASCAP) LT 3 
AQUI EN CORTITO (Esmogon, ASCAP) LT 29 
ARE YOU GONNA BE MY GIRL (Copyright Control) 

H100 73 
AVE CAUTIVA (Seg Son, BMI) LT 6 
AWAY FROM ME (WB, ASCAP /Jordan Rocks Music, 

ASCAP), WBM, Hioo 72 
AY AMOR (Noriega, BMI /Sebastian Vidal, ASCAP) LT 

49 

-B- 
BABY BOY (Beyonce, ASCAP /Hitco South, 

ASCAP /Music Of Windswept, ASCAP /Scott Storch, 
ASCAP /Tuff Jew, ASCAP /EMI April, ASCAP /Black Owned 
Musik, ASCAP /Carter Boys, ASCAP /TVT, ASCAP /Notting 
Dale, ASCAP), HL /WBM, H1oo 11; RBH 25 

BACK FOR MORE (Universal, ASCAP /Dirty Dre, 
ASCAP /PoohBZ, ASCAP /WB, ASCAP /Sounds From The 
Soul, ASCAP /Wamer Chappell, SOCAN /One Man Music, 
ASCAP), WBM, RBH 92 

BACK IN THE DAY (PUFF) (Divine, BMI /Tribes Of 
Kedar, ASCAP /lajapo, ASCAP /I -N -I Vibrations, 
ASCAP /Sadiyah's, BMI /Janice Combs, BMI /EMI Black- 
wood, BMI /Jobete, ASCAP), H L RBH 66 

BACKTIGHT (Hood Classics, ASCAP /E- Ballad, 
ASCAP /WB, ASCAP /Young Beggah, BMI /Mother Drake, 
ASCAP /Jasane Drama, ASCAP /Warner- Tamerlane, BMI), 
WBM, RBH 63 

BADABOOM (Notting Hill, SESAC /Put It Down, 
SESAC /T. Scott Style, SESAC /Milo Stokes, ASCAP /EMI 
April, ASCAP /No Question Ent., ASCAP /l. Brusco, 
ASCAP /Lady Pegasus, ASCAP/Sony/ATV Cross Keys, 
ASCAP), HL, Htoo 91; RBH 46 

BAD BOY THIS BAD BOY THAT (Tony Dofat, 
BMI /Rounder, BMI /Irving, BMI /EMI April, ASCAP /Justin 
Combs, ASCAP /Frederick Watson, ASCAP /Rodney Hill, 
ASCAP /EMI Blackwood, BMI /Janice Combs, BMI /Lloyd 
Mathis, BMI /Lynese Wiley, BMI), HL, Htoo 97; RBH 44 

BE EASY (Domani And Ya Majesty's Music, 
ASCAP /Toompstone, BMI) RBH 68 

BIGGER THAN MY BODY (Specific Harm, 
ASCAP/Sony/ATV Tunes, ASCAP), CLM, Woo 8o 

BREATHE (l'm Still With The Band, BMI /Warner -Tamer- 
lane, BMI /Dylan Jackson, ASCAP /WB, ASCAP), WBM, 
Htoo 39 

BRIGHT LIGHTS (Bidnis, BMI /EMI Blackwood, BMI), 
HL, Htoo 25 

BUSTED (Zomba Songs, BMI / R.Kelly, BMI), WBM, 
RBH 54 

-C- 
CANT STOP, WON'T STOP (EMI April, ASCAP /Six 

Figga, BMI /Screen Gems -EMI, BMI /EMI Blackwood, BMI), 
HL, H1oo 69 

CAUSAME LA MUERTE (TN Ediciones, BMI /Los Com- 
positores, BMI) LT34 

CHANGE CLOTHES (EMI April, ASCAP /Carter Boys, 
ASCAP /Chase Chad, ASCAP /EMI Blackwood, BMI /The 
Waters Of Nazareth, BMI), HL, Hioo 13; RBH 6 

CHICKS DIG IT (Mark Hybner, ASCAP /Cagle Blue, 
ASCAP /Casey Donovan, BMI), WBM, CS 5; Htoo 53 

CLAP BACK (Slavery, BMI /Songs Of Universal, 
BMI /Scott Storch, ASCAP /DJ Irv, BMI /Ensign, BMI), 
HL /WBM, 1110075; RBH 34 

CWBBIN (R.Kelly, BMI /Zomba Songs, BMI /Joe Bud- 
den, ASCAP /On Top, ASCAP /Universal, ASCAP), WBM, 
H1oo 70; RBH 29 

COME OVER (Naked Under My Clothes, 
ASCAP /Chrysalis, ASCAP /Babyboy's Little, SESAC /Noon- 
time South, SESAC /Warner -Tamerlane, BMI /Kevin Hicks, 
BMI /Bubba Gee, BMI /Noontime Tunes, BMI /WBM, 
SESAC), WBM, RBH 30 

COMIN' FROM WHERE I'M FROM (Tappy Whyte's, 
BMI /Songs Of Universal, BMI /Bat Future, BMQ RBH 72 

COOL TO BE A FOOL (Foray, SESAC /MR2, 
SESAC /Bethar, BMI /Still Working For The Man, BMI /Wil 
Nance, BMI /ICG, BMI) CS 31 

CORAZON DE PAPEL (z000 Amor, ASCAP /Sony /AN 
Discos, ASCAP /Rafa, ASCAP /Miranda Songs, ASCAP) LT 

35 
COWBOYS LIKE US (Almo, ASCAP/Sony/ATV Tree, 

BMI /Love Monkey, BMI), H4 CS 3; 11100 38 
CUIDARTE EL ALMA (Songs Of Castillo, BMI /WB, 

ASCAP /Universal -Musica Unica, BMI) LT 23 

-D- 
DALO POR HECHO (Designee, BMI) LT 48 
DAMN! (Drugstore, ASCAP/Lil Jon 0o0í7 Music, 

BMI /White Rhino, BMI /Lil' Buddy Dewberry, BMI) Htoo 
12; RBH 5 

DANGER (Rexamillons, ASCAP /Divine Pimp, 
ASCAP /Tribes Of Kedar, ASCAP /BMG Songs, ASCAP /Uni- 
versal, ASCAP / Jajapo, ASCAP /EMI Blackwood, BMI /Jan- 
ice Combs, BMI /Sadiyah, BMI), WBM, RBH 8o 

DAYS OF OUR UVES (Songs Of Universal, BM I/You 
Scream, BMI /Ottomatic Hit, BMI /AImo,ASCAP /Jill's Mad 
Money, ASCAP /Universal, ASCAP), HL /WBM, CS 38 

DIRT OFF YOUR SHOULDER (EMI April, ASCAP /Carter 
Boys, ASCAP /Virginia Beach, ASCAP), HL, RBH 69 

DOWN FOR ME (Next Selection, ASCAP /Donceno, 
ASCAP /Jack Knight, ASCAP /Justin Combs, ASCAP /EMI 
April, ASCAP /Marsky, BMI /Janice Combs, BMI /EMI Black- 
wood, BMI /Harve Pierre, BMI /Shannon Lawerence, 
SESAC /Featquo, SESAC /The Writing Factory, ASCAP), HL, 
RBH 32 

DO YOU STILL WANT TO BUY ME THAT DRINK 
(FRANK) (EMI April,ASCAP /Zomba Melodies, 
SESAC /Agatha Monroe, SESAC), HL /WBM, CS 54 

DRINKIN' BONE (Sony /AN Acuff Rose, BMI /Zomba, 
ASCAP /Sufferin' Succotash, ASCAP), HL /WBM, CS 11; 

Htoo 66 

-E- 
ENAMORADA (Clear Heart, BMI /Ensign, BMI) LT ço 
EN EL SILENCIO NEGRO DE LA NOCHE (World Deep, 

BMI /Sony /AN Latin, BMI) LT 27 
EN REALIDAD (Maximo Aguirre, BMI) LT 30 
ESTOY A PUNTO (Ser -Ca, BMI) LT 37 
EVERY FRIDAY AFTERNOON (Murrah, BMI /Melanie 

Howard, ASCAP), WBM, CS 30 

-F- 
;ALLEN (Sasqua, BMI /Nieze World Music, BMI /One 

Dynasty Music, ASCAP/Sony/ATV Cross Keys, 
ASCAP /Lanard Huggins, ASCAP /Edy Crahp, BMI /EMI 
Blackwood, BMI /Bridges In Babylon Music, BMI), HL, 
Hico 56; RBH 35 

FALLEN (Sony /ATV Songs, BMI /Tyde, BMI/Sony/ATV 
Carada, SOCAN), HL, H1oo 51 

FIND A WAY (Modat, ASCAP /916, BMI) RBH 47 
THE FIRST CUT IS THE DEEPEST (Mainstay, 

BMI /Salafa, ASCAP /Universal -MCA, ASCAP), WBM, CS 

43; H1oo 37 
F* *K IT (I DON'T WANT YOU BACK) (Hot Butter Milk, 

ASAP /Bat Radar, ASCAP /Top Billin', ASCAP) Htoo 77; 
Rai 97 

FLY (My Own Chit, BMI /EMI Blackwood, BMI /Warren 
G, ASCAP /EMI April, ASCAP /Nate Dogg, BMI), HL, RBH 93 

FORTHENIGHT (Universal, ASCAP /Tetragrammaton, 
ASCAP /Soulchild, ASCAP /Nivrac Tyke, ASCAP), WBM, 
Hioo 54; RBH 18 

FOTOGRAFIA (Peermusic Ill, BMI /Camaleon, BMI) LT 

20 
FREEK -A -LEEK (Zomba, ASCAP /Kumbaya, 

ASCAP /Watch My Music, ASCAP /Lil Ion 00017 Music, 
BMI), WBM, RBH 76 

FRIDAYNITITUS (Rebel Run, BMQ CS 57 
FRONTIN' (The Waters Of Nazareth, BMI /EMI Black- 

wood, BMI /EMI April, ASCAP /Carter Boys, ASCAP), HL, 
RBH 41 

A FUEGO LENTO (Clear Mind, ASCAP /Famous, 
ASCAP /Clear Heart, BMI /Ensign, BMI) LT 21 

-G- 
GANGSTA GIRL (Zomba Songs, BMI / R.Kelly, BMQ, 

WBM, RBH 49 
GANGSTA NATION (Gangsta Boogie, ASCAP /Hoo Ban - 

gin' Music, ASCAP /DreamWorks Songs, ASCAP /Buss 
Pie,ASCAP /Karam's Kid,ASCAP /Nate Dogg, BMI /Uni- 
versal, ASCAP /Cherry Lane, ASCAP), CLM /WBM, Woo 62; 
RBH 39 

GET IT ON THE FLOOR (Boomer X, ASCAP /Universal, 
ASCAP/Dead Game, ASCAP /EMI April, ASCAP /Swizz 
3eatz, ASCAP), HL, RBH 82 

GET LOW (TVT, ASCAP /Swole, ASCAP /Da Crippler, 
BMI /ColliPark, BMI /EWC, BMI /EMI Blackwood, BMI), HL, 
1110014; RBH 21 

GETTING LATE (Marshmellow, BMI /Perfect, 
ASCAP /SPZ, BMI /Aboukir, BMI /Universal, BMI /Double 
OH Eight, ASCAP /Touched By lazz, ASCAP /EMI April, 
ASCAP), HL, RBH 45 

GIGOLO (Zomba Songs, BMI /R.Kelly, BMI /Nick- 
elodeon, ASCAP /N- Can -N, ASCAP /Famous, ASCAP), 
HL /WBM, Htoo 41; RBH 27 

GOOD LITTLE GIRLS (Mike Curb, BMI /Kiss My Cash, 
BMI /Ensign, BMI /Fuzzy Dice, BMI), HL /WBM, CS 32 

HANDPRINTS ON THE 
e, 

WALL (White Car, BMI /Scott P. 

Innes, BMI /Bug, BMI /Early Bird, BMI) CS 40 
HARDER TO BREATHE (BMG Songs, ASCAP /Valentine 

Valentine, ASCAP /Careers -BMG, BMI /February Twenty 
Second, BMI), HL, Htoo 33 

HEAD BUSSA (Headbussa, ASCAP /Swole, ASCAP /G. I. 

loe, BMI) RBH 77 
HEADSTRONG (WBM, SESAC /Traptism, SESAC), 

WBM, Htoo 23 
HEARTS ON FIRE (Electric Monkey, ASCAP /Sunbear, 

BMI /Katjuan, BMI) RBH 99 
HEAVEN (Loco De Amor, BMI /Audible Sun, BMI), 

WBM, Hioo 89 
HEAVEN HELP ME (Wacissa River, BMI /On The Man- 

tel, BMI /BPJ, BMI) CS 59 
HELL YEAH (Gottahaveable, BMI /Songs Of Windswept 

Pacific, BMI /BMG Songs,ASCAP /Mrs. Lumpkins Poodle, 
ASCAP), HL /WBM, CS 4; Htoo 48 

HERE WITHOUT YOU (Escatawpa, BMI /Songs Of Uni- 
versal, BMI), WBM, Htoo 5 

HEY YA! (Gnat Booty, ASCAP /Chrysalis, ASCAP), WBM, 
Htoo 1; RBH 16 

HIT THAT (Underachiever, BMI /King, Purtich, Homes, 
Paterno & Berlinger, BMI) Htoo 74 

HOLIDAE IN (Almo, ASCAP /Trak Starz, ASCAP /Irving, 
BMI /Jackpot, ASCAP /Ludacris, ASCAP /EMI April, 
ASCAP /EMI Blackwood, BMI), HL, Htoo 8; RBH 12 

HONESTY (WRITE ME A UST) (Sony /ANAcuff Rose, 
BMI /New Works, BMI), HL, CS so; Hioo 64 

HOTEL (Larsiny, BMI /EMI April, ASCAP /R.Kelly, 
BMI /Zomba Songs, BMI /Wamer -Tamerlane, 
BMI /Sony /AN Songs, BMI /EMI Blackwood, BMI /Dead 
Game, ASCAP /Bernard's Other, BMI), HL /WBM, Htoo 82; 
RBH 58 

HOT MAMA (Sony /AN Acuff Rose, BMI /Wenonga, 
BMQ, HL, CS 21 

HOT & WET (Da Twelve, ASCAP /lustin Combs, 
ASCAP /EMI April, ASCAP /Danger Zone, ASCAP /Ludacris, 
ASCAP), HL, RBH 87 

HOY (Estefan, ASCAP) LT 4 
HOY EMPIEZA MI TRISTEZA (Edimusa, ASCAP) LT 36 
HYPHY (Cyphercleff, ASCAP /Momma Dot Muzik, 

ASCAP/Vour Momma Looks Like A Man, ASCAP/Yellow 
Twankie, ASCAP /EMI April, ASCAP /E -4o, BMI /Zomba 
Songs, BMI), HL /WBM, RBH 91 

-I- 
I CAN'T SLEEP (Espirtu de Leon, BMI /Songs Of Univer- 

sal, BMI /My Mulligan, BMI) CS 49 
I CAN'T TAKE YOU ANYWHERE (Sony /AN Tree, 

BMI /Big Yellow Dog, BMI /Tokeco Tunes, BMI), HL, CS 24; 
H1oo 93 

(I HATE) EVERYTHING ABOUT YOU (3 Days Grace, 
SOCAN /EMI April, ASCAP /Noodles For Eveyone, SOCAN), 
HL, Htoo 60 

I'LL BE AROUND (God Given, BMI /Virgitia Beach, 
ASCAP/WB, ASCAP), WBM, RBH 59 

I'LL BE HOME FOR CHRISTMAS (Gannon & Kent, 
ASCAP /Edward B. Marks, BMI) CS 6o 

I LOVE THIS BAR (Tokeco Tunes, BMI/Sony/ATV Tree, 
BMI /Big Yellow Dog, BMQ, H4 CS 2; Htoo36 

I LOVE YOU THIS MUCH (Nashville DreamWorks 
Songs, ASCAP/Paper Angels, ASCAP /Sunchaser, 
ASCAP /Cherry Lane, ASCAP /EMI April, ASCAP /Sea Gayle, 
ASCAP), CLM /HL, CS 22 

I MELT (Sony /ATV Cross Keys, ASCAP, Onaly, 
BMI /Major Bob, ASCAP /Warner -Tamerlane, BMQ, 
HL /WBM, CS 7; Htoo 57 

I'M GONNA TAKE THAT MOUNTAIN (Foray, 
SESAC /Sea Keeper, SESAC/Chatawa, ASCAP) CS 42 

I'M IN LOVE WITH YOU (Haneli, BMI / Nacissa River, 
BMI) CS 52 

I'M STILL IN LOVE WITH YOU (Sparta Florida, 
PRS /EMI Blackwood, BMI /EMI April,ASCAP), HL, RBH 78 

INDIAN FLUTE (Virginia Beach, ASCAP /WB, 
ASCAP /Surrounded By Idiots Music, ASCAP /757, 

ASCAP /Mahaveer, BMI), WBM, RBH 79 
I NEED A VACATION (EMI April, ASCAP /Rebecca Lynn 

Howard, ASCAP/Sony/ATV Cross Keys, ASCAP /Satcher 
Songs,ASCAP), HL CS 51 

I NEED YOU NOW (Smokie's Song, BMI) RBH 57 
IN MY DAUGHTER'S EYES (Songs Of Nashville Dream - 

Works, BMI /Diversion, BMI /Cherry River, BMI), CLM, CS 

23 
IN MY LIFE (Money Mack, BMI) RBH 6o 
INOCENTE DE TI (BMG Songs, ASCAP /Almo, ASCAP) 

LT19 
INVISIBLE (Desmundo, ASCAP/Deston, 

ASCAP /Andreas Carlsson, STIM /WB, ASCAP /Warner 
Chappell, PRS), HL /WBM, Htoo 43 

IT BLOWS MY MIND (The Waters Of Nazareth, 
BMI /EMI Blackwood, BMI /Careers -BMG, BMI /Chase 
Chad, ASCAP/EMI April, ASCAP/Raynchaser, BMI/My 
Own Chit, BMI), HL, RBH 83 

IT'S FIVE O'CLOCK SOMEWHERE (EMI April, 
ASCAP /Sea Gayle, ASCAP /Warner- Tamerlane, BMI /R. 
Joseph, BMI), HL /WBM, CS 20 

IT'S MY UFE (Universal -Songs Of PolyGram Interna- 
tional, BMI /Zomba, ASCAP), WBM, Htoo 16 

I WANNA DO (TALL (EMI Blackwood, BMI /Ty Land, 
BMI /18o8 Music, BMI /BPI, BMI /Mike Curb, BMQ, 
HL /WBM, CS 14; Htoo 68 

!WISH (Still Working For The Man, BMI /Tommy Lee 
lames, BMI /ICG, BMI /Careers -BMG, BMI /Music Hill, 
BMQ, HL, CS 17 

IZ U (Jackie Frost, ASCAP /BMG Songs, ASCAP /Associ- 
ated Production, ASCAP /KPM, ASCAP /Jay E's Basement, 
ASCAP /Universal, ASCAP /EMI April, ASCAP), HL, RBH 84 

-J- 
JUSTA DOG (Ottanowear, BMQ RBH 85 

-K- 
KNOCK KNOCK (Mass Confusion, ASCAP /WB, 

ASCAP /Ye World Music, ASCAP /Universal- Duchess, 
BMI /EMI April, ASCAP /DreamWorks Songs, ASCAP/Craig- 
man, ASCAP), CLM /HL /WBM, Htoo 88; RBH 38 

-L- 
LAGRIMAS DE CRISTAL (Zomba, ASCAP) LT 8 
LA PAGA (Peermusic Ill, BMI /Camaleon, BMI) LT 7 

LEARN CHINESE (A Shot Of Gin, SESAC /Dead Game, 
ASCAP /EMI April, ASCAP/Huss Zwingli, ASCAP /Sony /AN 
Cross Keys, ASCAP /Te -Bass, BMI /EMI Blackwood, 
BMI /Donna- Dijon, BMI /MGM Music, BMI /Dynatone, 
BMI), HL, RBH 81 

LITTLE MOMENTS (EMI April, ASCAP /Sea Gayle, 
ASCAP), HL, CS 19; H1oo 76 

LOCA CONMIGO (Premium Latin, ASCAP) LT 43 
LONG BLACK TRAIN (Sony /AN Cross Keys, 

ASCAP /Drivers Ed, ASCAP), HL, CS 25; H1oo 94 
LOVE ANGEL (Zomba Songs, BMI /R.Kelly, BMI) RBH 

62 
LOVE CALLS (Kern, BMI) RBH 37 
LOVE YOU MORE (Hand In My Pocket, ASCAP /Music 

Of Windswept, ASCAP /Famous, ASCAP /BIG JAMES, 
ASCAP /Casino Room, ASCAP /Hutspa, ASCAP /Chutzpah, 
ASCAP /Notting Dale, ASCAP), HL /WBM, Htoo 84; RBH 33 

-M- 
MAS QUE TU AMIGO (Crisma, SESAC) LT 18 
ME AGAINST THE MUSIC (Zomba Songs, BMI /Webo 

Girl, ASCAP /WB, ASCAP /Britney Spears, BMI /Songs Of 
Peer, ASCAP /Marchninth, ASCAP / Hitco South, 
ASCAP /Tabulous, ASCAP /7 Syllables, ASCAP /Morn- 
ingsidetrail, ASCAP /T. Youngdell's Art, ASCAP), HL /WBM, 
H1oo 78 

ME CANSE DE MORIR POR TU AMOR (Zomba Golden 
Sands, ASCAP) LT 41 

ME CANSE DE TI (F.I.RR, BMI /EMI April, ASCAP) LT to 
ME, MYSELF AND I (Beyonce, ASCAP /Hitco South, 

ASCAP /Music Of Windswept, ASCAP /TVT, ASCAP /Scott 
Storch, ASCAP /Tuff lew, ASCAP /Black Owned Musik, 
ASCAP /Notting Dale, ASCAP), WBM, Htoo 22; RBH 13 

ME VOY A IR (Arpa, BMI) LT 33 
MIDDLE AGE CRAZY (Sony /ATV Tree, BMI), HL, CS 58 
MIENTES TAN BIEN (Sony /AN Discos, ASCAP) LT 1 

MI GENTE (Iron Tigga, BMI/Ozomatli, ASCAP/DHG, 
BMI /Linkser, BMI /Universal -Musica Unica, BMI /King Of 
Bling, BMI /EMI Blackwood, BMI) LT32 

MI LIBERTAD (Universal Musica, ASCAP) LT 24 
MILKSHAKE (The Waters Of Nazareth, BMI /EMI 

Blackwood, BMI /Raynchaser, BMI /Careers -BMG, 
BMI /Chase Chad, ASCAP /EMI April, ASCAP), HL, Htoo 4; 
RBH 9 

A MILLION WAYS (Zomba, ASCAP /563, ASCAP), WBM, 
RBH 74 

MORE & MORE (R.Kelly, BMI /Zomba Songs, BMI), 
WBM, Htoo 55; RBH 17 

MY BABY (OKBYME, ASCAP /Shago, ASCAP /Chrysalis, 
ASCAP /Naked Under My Clothes, ASCAP /Multi Muzic, 
ASCAP), HL /WBM, Hioo 58; RBH 28 

MY LAST NAME (Coburn, BMI/Sony/ATV Cross Keys, 
ASCAP), HL, CS 35 

-N- 
NEVA EVA (Swole, ASCAP) Woo 99; RBH 5o 
NINA AMADA MIA (SACM Latin, ASCAP) LT 42 
NO HACE FALTA (F.I.RP., BMI /Estefan, ASCAP) LT 26 
NOMAS POR TU CULPA (EMI April, ASCAP) LT 2 

NO, NO, NO (Jae Millz, BMI /Embassy, BMI /Katrina, 
BMI /ARC, BMI) RBH 89 

NO REGRETS YET (Make Me Smile, ASCAP /Right 
Bank, ASCAP /Brand New Sky, ASCAP) CS 48 

NOT TODAY (Universal -MCA, ASCAP /Mary J. Blige, 
ASCAP /Universal Tunes, SESAC /Songs Of Universal, 
SESAC /WB, ASCAP /CWAB, SESAC /Ain't Nuthin' Goin' On 
But Funking, ASCAP/ Feemstrar, ASCAP /Music Of 
Windswept, ASCAP /Elvis Mambo, ASCAP /Universal, 
ASCAP /Blondie Rockwell, ASCAP /Zomba, ASO, WBM, 
Htoo 49; RBH 22 

NUMB (Zomba Songs, BMI /Chesterchaz,ASCAP /Big 
Bad Mr. Hahn, BMI /Nondisclosure Agreement, BMI /Rob 
Bourdon, BMI /Kenji Kobayashi, BMI/Pancakey Cakes, 
BMI), WBM, Htoo 31 

-o- 
ONE MORE CHANCE (Zomba Songs, BMI / R.Kelly, 

BMI), WBM, Htoo 98; RBH 40 
ON YOUR WAY HOME (Songs Of Bud Dog, 

ASCAP /Songs Of Universal, BMI /Hannaberg, BMI), WBM, 
CS 41 

00H! (EMI April, ASCAP /Art Official, BMI /Justin 
Combs, ASCAP /Bohannon Music, ASCAP /Universal -MCA, 
ASCAP /Mary ). Blige, ASCAP), HL, RBH 88 -p- 

PAINT ME A BIRMINGHAM (Songs Of DreamWorks, 
BMI /Princetta, BMI /Mama's House, BMI /Cherry River, 

BMI), H4 CS 39 
PARA MORIR IGUALES (Peer Intl., BMI) LT 47 
PARTY & BULLSH*T 2003 (Rah Digga, ASCAP /F.O.B., 

ASCAP /N.Q.C., ASCAP /Curtis A Jones, ASCAP) RBH too 
PARTY TO DAMASCUS (Sony /AN Tunes, ASCAP /Huss 

Zwingli, ASCAP /EMI Blackwood, BMI /Te -Bass, BMI /Mass 
Confusion, ASCAP /WB, ASCAP), HL /WBM, RBH 75 

PASS THAT DUTCH (Mass Confusion, ASCAP /WB, 
ASCAP /Virginia Beach, ASCAP), WBM, Htoo 59; RBH 23 

PERFECT (Sony /ATV Tree, BMI /Wenonga, BMI /Gold 
Watch, BMI), HL /WBM, CS 26 

PERFECT (WB, ASCAP /Wet Wheelie, SOCAN /High- 
Maintenance, SOCAN /Stinky Music, SOCAN /Drop Out, 
SOCAN /Slutty, SOCAN /Lanni Tunes, SOCAN /Warner 
Chappell, SOCAN), WBM, Htoo 24 

POP THAT BOOTY (Notting Hill, SESAC /Put It Down, 
SESAC /T. Scott Style, SESAC) Htoo 85; RBH 42 

-Q- 
QUE TE RUEGUE QUIEN TE QUIERA (LGA, BMI) LT 12 

QUICK TO BACK DOWN (Zomba, ASCAP /Ill Will, 
ASCAP /Lil Ion 00017 Music, BMI), WBM, RBH 48 

QUIEN TE DIJO ESO? (Brantunes, ASCAP /Maximo 
Aguirre, BMI /Fonsi, ASCAP) LT t1 

QUIERO PERDERME EN TU CUERPO (Kike Santander, 
BMI /Ensign, BMI) LT16 

-R- 
RAIN ON ME (Pookietoots,ASCAP /Baeza, 

ASCAP /Universal, ASCAP /Famous, ASCAP /Soldierz 
Touch, ASCAP /Ensign, BMI /DJ Irv, BMI /Colgems -EMI, 
ASCAP /Irving Lorenzo, ASCAP, HL /WBM, Htoo 44; RBH 

19 
READ YOUR MIND (Tuff Huff, BMI /Grindtime, 

BMI /Pay Town, BMI) Htoo 20; RBH 7 

REGALAME LA SILLA DONDE TE ESPERE (WB, 
ASCAP /Gazul, ASCAP) LT 45 

REMEMBER WHEN (EMI April, ASCAP /Tri- angels, 
ASCAP), HL, CS 9; H100 47 

RIE Y LLORA (Sir George, ASCAP/WB, ASCAP /Warner- 
Tamerlane, BMI) LT38 

RIGHT THURR (Trak Starz, ASCAP /Almo, ASCAP /Irv- 
ing, BMI), HL, Htoo 29; RBH 26 

ROSAS (Sony /ATV Discos, ASCAP) LT 9 
RUBBER BAND MAN (Domani And Ya Majesty's Music, 

ASCAP /Crump Tight, ASCAP) RBH 52 
RUNNIN (DYING TO LIVE) (EMI April, ASCAP /Justin 

Combs, ASCAP /Big Poppa, ASCAP /EMI Longitude, 
BMI /Bee Mo Easy, ASCAP /Universal, ASCAP), HL, Him 
19; RBH tt 

RUN, RUN, RUN (Songs Of Scream, ASCAP /There's 
One Music, ASCAP /MCS, ASCAP /Deston, ASCAP /Boat 
Money, ASCAP /Sony /AN Cross Keys, ASCAP /Humidity, 
ASCAP), HL, CS 56 -s- 

SALT SHAKER (TVT, I /Col ark BMI /EWC, BMI /Da 
Crippler, BMI /C'Amore, BMI /Me & Marq, ASCAP /EMI 
April, ASCAP /EMI Blackwood, BMI), HL, Htoo 45; RBH 24 

SAY HOW I FEEL (DKG, BMI) RBH 90 
SENTIMENTAL (Edimusa, ASCAP) LT 46 
THE SET UP (Obie Trice, ASCAP/WB, ASCAP /Ain't 

Nuthin' Goin' On But Fun king, ASCAP /Music Of 
Windswept, ASCAP /Blotter, ASCAP /Elvis Mambo, 
ASCAP/ Nate Dogg, BMI), WBM, RBH 51 

SHAKE THAT MONKEY (Zomba Songs, BMI /T. Shaw, 
BMI /Lil Ion 000t7 Music, BMI), WBM, Htoo 92; RBH 67 

SHAKE YATAILFEATHER (Jackie Frost, ASCAP /BMG 
Songs, ASCAP /Bubo, ASCAP /That's What's Up, 
ASCAP /Young Dude, ASCAP /Universal, ASCAP /lason 
Bridges, ASCAP /Hitco South, ASCAP), HL /WBM, Him 35 

SHE IS (Phoenix Ave, ASCAP /Eddie Serrano, 
BMI /Marsky, BMI /Janice Combs, BMI /EMI Blackwood, 
BMI /Below The Surface, ASCAP) RBH 71 

SHE'S NOTJUSTA PRETTY FACE (Universal -Songs Of 
PolyGram International, BMI /Loon Echo, BMI /Out Of 
Pocket, ASCAP /Zomba, ASCAP), WBM, CS 13; Hioo 67 

SHOW ME HOW TO LIVE (Disappearing One, 
ASCAP /Melee Savvy Music, BMI /Me 3, BMI /LBV Songs, 
BMI), HL, Htoo 87 

SIMPLE LIFE (Nashville DreamWorks Songs, 
ASCAP /Monkey Feet, ASCAP /Cherry Lane, 
ASCAP /Famous, ASCAP /Animal Fair, ASCAP /Careers- 
BMG, BMI /Silverkiss, BMI /Songs Of Universal, 
BMI /Songs From The Engine Room, BMI), CLM /HL /WBM, 
CS 37 

SI NO MEAMAS (Brantunes, ASCAP /Maximo Aguirre, 
BMI / FonssASCAP) LT 15 

SLOW JAMZ (Stayin High,ASCAP /Konman Entertain- 
ment, ASCAP /Roc Da World, ASCAP /Diplomat, 
ASCAP /Nappy Roots, BMI /Freddy Mac, BMI /EMI April, 
ASCAP /Ye World Music, ASCAP), HL, 8100 26; RBH 15 

SO FAR AWAY (Greenfund, ASCAP /i.m.nobody, 
ASCAP /My Blue Car, ASCAP /pimpYug, ASCAP / W B, 

ASCAP), WBM, Htoo 27 
SOLO POR TI (Yami, BMI) LT 44 
SOMEDAY (Warner- Tamerlane, BMI /Arm Your Dillo, 

SOCAN /Zero -G, SOCAN /Black Diesel, SOCAN), WBM, 
Htoo 18 

SONGS ABOUT RAIN (Sony/ AN Timber, SESAC /Hills- 
boro Valley, SESAC /Sony /ATV Tree, BMI /Cake Taker, 
BMI /Com Country, BMI), HL, CS 33 

SORRY 2oo4 (First Avenue, ASCAP /BMG Songs, 
ASCAP /Demis Hot Songs, ASCAP /Edmonds, BMI /EMI 
April, ASCAP /Einnor, ASCAP /Antonio Dixon's Muzik, 
ASCAP /E.D. Duz -It, BMI), HL, RBH 43 

SO YESTERDAY (BMG- Careers, BMI /Lauren Christy 
Songs, BMI /Scott Speck Songs, BMI /Shahasu, BMI /Gra- 
ham Edwards Songs, ASCAP), HL, Htoo 95 

SOY UN NOVATO (Ser -Ca, BMI) LT 25 
SPEND MYTIME (Blackened, BMI), WBM, CS 29 
SPLASH WATERFALLS (Ludacris, ASCAP /EMI April, 

ASCAP /Copyright Control /Alrudy, ASCAP /Almo, ASCAP), 
HL, RBH 6t 

STACY'S MOM (Monkey Demon, BMI /Vaguely Famil- 
iar, ASCAP) Hioo 5o 

STAND UP (Ludacris, ASCAP /EMI April, ASCAP/Ye 
World Music, ASCAP), HL, Htoo 3; RBH 8 

STEP IN THE NAME OF LOVE (Zomba Songs, 
BMI /R.Kelly, BMI), WBM, Hive to; RBH z 

STILL FRAME (WBM, SESAC /Traptism, SESAC), WBM, 
Htoo 81 

STUNT 101(50 Cent, ASCAP /EMI April, ASCAP /Deity 
Works, ASCAP /Universal, ASCAP), HL /WBM, Htoo 15; 
RBH 10 

SUGA SUGA (Latino Velvet, BMI /SoulSick Muzik, 
BMI /Amaya- Sophia, BMI /Jumping Bean, BMI /Songs Of 
Universal, BMI) Htoo 7; RBH 56 

SWEET SOUTHERN COMFORT (Warner- Tamerlane, 
BMI /Writers Extreme, BMI /EMI April, ASCAP /Brad To The 
Bone, ASCAP), HL /WBM, CS 27 

-T- 
TAKE ME AWAY (Sony /ATV Canada, SOCAN /lay & 

James, SOCAN), HL, Htoo 96 
TE LLAME (Rubel, ASCAP /Universal Musica, 

ASCAP /2000 Amor, ASCAP /Sony /AN Discos, ASCAP) LT 

14 
TE LLEVARE AL CIELO (EMI April, ASCAP /Yelapa 

Songs, ASCAP) LT 17 

TE NECESITO (Karen, BMI /Elyon, BMI) LT 5 

TEXAS PLATES (WB, ASCAP /Kelodies, 
ASCAP /Sony /AN Cross Keys, ASCAP / Onaly, BMQ, 
HL /WBM, CS 34 

THAT'S A WOMAN (Sony /AN Cross Keys, 
ASCAP /loesin' For You, ASCAP /Universal, ASCAP /Mem- 
phisto, ASCAP), HL /WBM, CS 46 

THEM JEANS (One Up, BMI) RBH 65 
THERE GOES MY LIFE (Warner- Tamerlane, BMI /Major 

Bob, ASCAP /Sweet Summer, ASCAP), WBM, CS 1; Htoo 34 
(THERE'S GOTTA BE) MORE TO UFE (Diesel Liesal, 

BMI /Warner- Tamerlane, BMI /Slowguy Songs, 
ASCAP /Songtower, ASCAP /WB, ASCAP /Little Minx Music, 
ASCAP /Chrysalis, ASCAP /First Avenue, ASCAP /BMG 
Songs, ASCAP /Demis Hot Songs, ASCAP /Edmonds, 
BMI /EMI April, ASCAP /E Two, ASCAP), HL /WBM, Hive 30 

THINK ABOUT YOU (Uncle Ronnie's, ASCAP /EMI April, 
ASCAP /Ghost Manor, BMI), H4 RBH 64 

THIS IS HOW WE DO (Money Mack, BMI) RBH 95 
THIS LOVE (Angel Pie, BMI /Mike Curb, BMI /Sony /AN 

Tree, BMI /Onaly, BMI /Warner -Tamerlane, BMI /Makeshift, 
BMI) CS 53 

THIS ONE'S FOR THE GIRLS (Nashville DreamWorks 
Songs, ASCAP /Monkey Feet, ASCAP /Cherry Lane, 
ASCAP /Famous, ASCAP /Animal Fair, ASCAP /Careers- 
BMG, BMI /Silverkiss, BMI), CLM /HL, 8100 100 

THOIATHOING (Zomba Songs, BMI /R.Kelly, BMI), 
WBM, RBH 36 

THROUGH THE WIRE (Ye World Music, ASCAP /Dyad, 
BMI /Warner -Tamerlane, BMI /Neropub, BMI /EMI April, 
ASCAP), HL /WBM, H1o0 52; RBH 20 

TIPSY (Jerrell lones, ASCAP / Tarpo, ASCAP /Notting 
Dale, ASCAP) RBH 94 

TOUCHED A DREAM (Zomba Songs, BMI / R.Kelly, 
BMI), WBM, RBH 55 

TOUGH UTILE BOYS (EMI April, ASCAP /Sea Gayle, 
ASCAP /Coburn, BMI), HL /WBM, Htoo 79 

-u- 
U GOT THAT LOVE (CALL ITA NIGHT) (Divided, 

BMI /Universal -Songs Of PolyGram, BMI /Ramal, 
BMI /Wamer- Tamerlane, BMI), WBM, RBH 31 

UN AMOR PARA LA HISTORIA (Universal Musica, 
ASCAP /Unique Hits, ASCAP) LT 31 

UN SIGLO SIN TI (Muziekuitgerverij B.V. BUMA, 
ASCAP/WB, ASCAP) LT 13 

UNWELL (Bidnis, BMI /EMI Blackwood, BMI), HL, Htoo 
46 

-V- 
THE VOICE WITHIN (Xtina, BMI / Aerostation, 

ASCAP /Universal -MCA, ASCAP /Universal, ASCAP), 
HL /WBM, 11100 40 

WALKED OUTTA HEAVEN (WBM, SESAC / Babyboy's 
Little, SESAC /Noontime South, SESAC /EMI April, 
ASCAP /Black Baby, SESAC /Them Damn Twins, ASCAP /Air 
Control, ASCAP), HL /WBM, Hioo 6; RBH 3 

WALKING IN MEMPHIS (Famous, ASCAP), HL, CS 8; 
Htoo 6t 

WANNA GET 2 KNOW U (5o Cent, ASCAP/ Lloyd 
Banks, ASCAP /Mouth Full O' Gold, ASCAP /Universal, 
ASCAP /Webstyle, BMI /Better -half, ASCAP /Leon Ware, 
ASCAP) RBH 73 

WATCH THE WIND BLOW BY (Universal -Songs Of Poly - 
Gram International, BMI /Slowbome, BMI /Hope -N -Cal, 

BMI), HL /WBM, CS 16; Htoo 71 

WAT DA HOOK GON BE (Shaniah Cymone, ASCAP /EMI 
April, ASCAP /Young Dude, ASCAP /Universal, ASCAP /Air 
Control, ASCAP /Basajamba, ASCAP), HL/WBM, H10o 17; 

RBH t4 
WAVE ON WAVE (Greenhorse, BMI /EMI Blackwood, 

BMI /Cooke's Trust, SESAC /Bug, BMI /Justin Pollard, 
SESAC), HL, CS 12; Htoo 63 

THE WAY I AM (Knoc- Tum'Al, ASCAP /Million Dollar 
Game Ain't Free, ASCAP /Scott Storch, ASCAP /TVT, 
ASCAP) RBH 96 

THE WAYYOU MOVE (Gnat Booty, ASCAP /Chrysalis, 
BMI /Carl Mo, BMI /Organized Noize, BMI /Hitco, BMI), 
WBM, Htoo 2; RBH 4 

WEAK AND POWERLESS (Transfixed Music, 
ASCAP /Harry Merkin, ASCAP /EMI April, ASCAP), HL, Htoo 
83 

WHAT MORE CAN I SAY (EMI April, ASCAP/Carter 
Boys, ASCAP /Curley Kid Flava, ASCAP /48 Laws Of Power, 
ASCAP /Wamer- Tamerlane, BMI), HL /WBM, RBH 98 

WHAT WOULD YOU DO (Baby Ree Toonz, 
BMI /Sony /AN Tree, BMI /Rye Songs, BMI /Fox Film, 
BMI /H Hersh H. Bomb, ASCAP /Dogg Foundation, BMI /N 
With The Words, ASCAP), HL, RBH 70 

WHITE FLAG (Warner Chappell, PRS /WB, 
ASCAP /Future Furniture, ASCAP/ EMI April, ASCAP /BMG 
Songs, ASCAP), HL /WBM, 14100 28 

WHO WOULDN'T WANNA BE ME (Universal, 
ASCAP /Lanark Village Tunes, ASCAP /Coburn, BMI), W BM, 
CS 15; Htoo 65 

WHY CAN'T I (Warner- Tamedane, BMI /Hollylodge, 
BMI /Rainbow Fish, BMI /Mr. Spook, BMI /WB, ASCAP /Tic, 
ASCAP /Ferry Hill, ASCAP/Sony/ATV Tunes, ASCAP), 
HL /WBM, H100 32 

WHY DON'T YOU & I (Anaesthetic, BMI /Wamer- 
Tamerlane, BMI), WBM, Hí0021 

WONDERFUL (Ausar, BMI /Smooth As Silk, ASCAP /Air 
Control, ASCAP /EMI April, ASCAP /Sllliwak, 
ASCAP /Andre'Sia, ASCAP /E Two, ASCAP) RBH 53 

WRINKLES (Universal -Songs Of PolyGram Internation- 
al, BMI /Virgin Timber, BMI /Major Bob, ASCAP), WBM, CS 

18 

-Y- 
YA NO ME DUELE (Rubet, ASCAP /Universal Musica, 

ASCAP /2000 Amor, ASCAP) LT 22 
A YEAR AT A TIME (Sony /AN Tree, BMI /Songs Of 

Terecel, BMI /Sony /AN Cross Keys, ASCAP), H4 CS 44 
YOU ARE (Songs Of Universal, BMI /Uving Wright, 

BMI /Wayho, BMI /Steve Dean, BMI /WB, ASCAP /Scott 
And Soda, ASCAP /Still Working For The Man, BMI /Wil 
Nance, BMI /ICG, BMI /Music Of Windswept, ASCAP), 
WBM, CS 55 

YOU CANT TAKE THE HONKY TONK OUT OF THE GIRL 
(Sony /ATV Tree, BMI /Love Monkey, BMI /Emrsonbignz, 
BMI /Songs Of Windswept Pacific, BMI), HL /WBM, CS 6; 
Htoo 42 

YOU DON'T KNOW MY NAME (Lellow, ASCAP /EMI 
April, ASCAP /Ye World Music, ASCAP /Uncle Bobby, 
BMI /EMI Blackwood, BMI /A- Dish -Of- Tunes, BMI), HL, 
Htoo 9; RBH 1 

YOU'LL NEVER FIND (A BETTER WOMAN) (Universal - 
Duchess, BMI /Perk's, BMI) RBH 86 

YOU'LL THINK OF ME (Almo, ASCAP /Original Bliss, 
ASCAP /EMI April, ASCAP /Ty Me A River, ASCAP /JesKar, 
ASCAP) CS 47 

YOUNG MAN'S TOWN (Vinnie Mae, BMI), WBM, CS 50 
YOU'RE IN MY HEAD (EMI Blackwood, BMI /Shane 

Minor, BMI / Gottahaveable, BMI /Songs Of Windswept 
Pacific, BMI /Songs Of Bud Dog, ASCAP /Music Of 
Windswept, ASCAP), HL /WBM, CS 36 
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Charts 
Listeners Certainly Know Keys' `Name' 

In addition to topping The Bill- 
board 200 and Top R &B/Hip -Hop 
Albums (see Over the Counter, 
page 77), Alicia Keys takes the 
crown on Hot R &B/Hip -Hop Sin- 
gles & Tracks with "You Don't 
Know My Name." 

In only its eighth week on the 
chart, "Name" ties 50 Cent's "In Da 
Club" for the fastest trip to the top 
of the chart in 2003. "Name" also 
moves into the top 10 of the Hot 
100 (14 -9) with 
an audience 
reach of 78 mil- 
lion, while the 
73 million lis- 
tener impres- 
sions at R &B 
radio bests Keys' 
career high of 
63 million she 
achieved with 
"Fallin' " in 
August 2001. 

1 on Hot Country Singles & Tracks 
in just nine weeks, the fastest 
climb to the top yet in his career. 
The speedy ascent of Chesney's 
sixth No. 1 beats the 13 weeks it 
took "The Good Stuff" to ring the 
top bell in the July 27, 2002, issue. 

Concurrently, Chesney's album 
"All I Want for Christmas Is a Real 
Good Tan" is the belle of the holiday 
ball this year, spawning the only 
two seasonal songs to impact the 

SinglesMinded 
Silvio Pietroluongo 

silvio@billboard.com 

Minal Patel 
mpatel@billboard.com 

Wade Jessen 
wjessen @billboard.com L4 

Elsewhere on the Hot R &B/Hip- 
Hop Singles & Tracks chart, Keys' 
labelmate Ruben Studdard nabs 
the Hot Shot Debut designation at 
No. 43 with "Sorry 2004," racking 
up nearly 11 million audience 
impressions in its first full week at 
R &B radio. "Sorry 2004" follows 
Studdard's cover of "Superstar," 
which shot to No. 2 on the Singles 
& Tracks list in June. 

HIGH `LIFE': Kenny Chesney's 
"There Goes My Life" sprints to No. 
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TITLE 

w4L ti Nielsen 
Broadcast Data 
Systems 

NUMBER 1 '- ` 

Hey Ya[ 2Wks AtNU.I 

OUTKAST ARISTA 

Here Without You 
3 DOORS DOWN REPUBU NIVERS MRG 

Suga Suga 
BABY BASH FEAT. FRANKIE J IUNIVERSAL/UMRG) 

Baby Boy 
BEYONCE FEAT. SEAN PAUL COLUMBIA 

(There's Gotta Be) More To Life 
STACIE ORRICO IFOREFRONTNIRGINI 

It's My Life 
NO DOUBT INTERSCOPE 

Perfect 
SIMPLE PLAN (LAVA) w 
Someday 
NICKELBACK ROADRUNNE DJMG 

Headstrong 
TRAPT (WARNER BROS .I IA 
Why Can't I 

LIZ PHAIR (CAPITOL) VA 

Why Don't You & I 

SANTANA FEAT. ALEX BAND OR CHAD KROSSER (ARISTA) 

Stand Up 
LUDACRIS FEAT SHAWNNA OEF JAM SOUTWIOJMG 

The Voice Within 
CHRISTINA AGUILERA IRCARMGI 

Invisible 
CLAY AIKEN IRCNRMGI w 
Get Low 
LIL JON EIRE EAST SIDE BOYZ IBME/TVII 

Holidae In 
CHINGY DISTURBING THA PEAC CAPITO 

Harder To Breathe 
MAROONS IOCTONE/JAIMGI 

Breathe 
MICHELLE BRANCH (MAVERICK/WARNER BROS ) 

Stacy's Mom 
FOUNTAINS OF WAYNE IS- CURVE/EMCI 

Bright Lights 
MATCHBOX TWENTY (ATLANTIC) 

chart so far. The title track rises 53- 
45, and his reprise of "I'll Be Home 
for Christmas" bows at No. 60. 

The sounds of the season are also 
affecting Hot Digital Tracks, as the 
contemporary classic "All I Want 
for Christmas Is You" by Mariah 
Carey jumps 21 -9 with 2,500 paid 
downloads. Unlike our radio and 
album charts, older titles are eligi- 
ble to appear on this list, which 
explains the debuts this issue of 
Christmas standards "A Holly Jolly 
Christmas" by Burl Ives (No. 20) 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

'mot NUMBER1 Q 2 9 -! Hey Ya! 1 VA AtNr 1 

OUTKAST ARISTA Q 4 8' Milkshake 
KELIS STARTRA ARISTA 

3 1 14 Stand Up 
LUDACRIS FEAT .SHAWNNA (DEF JAM SOUTHADJMG) 

4 3 16 Holidae In 
CHINGY (DISTURBING THA PEACE/CAPROU * 

© 5 14 The Way You Move 
OUTKAST FEAT SLEEPY BROWN (ARISTA) 

6 6 26 Get Low 
UL JON & THE EAST SIDE BOYZ BM 

7 7 17 Damn! 
VOUNGBL000Z FEAT. UL JON (SO SO DEF /ARISTA) 0 9 16 Wet Da Hook Gon Be 
MURPHY LEE FEAT.JERMAINE DUPRI FO R MRG 

9 8 27 Suga Suga 
BABY BASH FEATFRANKIEJ IUNIVERSAWMRGI o 10 7` Stunt 101 
G -UNIT G -UNIT SHADY/INTERSCOPE 

Q 13 8 Walked Outta Heaven 
JAGGED EDGE (COLUMBIA) 

® 12 9 Runnin (Dying To Live) 
TUPAC FEAT. THE NOTORIOUS B. I. G. AMARUANTERSCOPEI 

® 14 5 Change Clothes 
- :: JAY -1 )ROC- A- FELWDEFJAM/IDJMG) 

14 11 19! Baby Boy 
BEYONCE FEAT. SEAN PAUL (COLUMBIA) * 

® 15 51': Gigolo 
NICK CANNON FEAT .R. KELLY INICK/JIVE) 

m 18 6i' Gangsta Nation 
WESTSIDE CONNECTION HOO- BANGIN'/CAPITO 

22 `!1' Shorty Doowop 
BABY BASH (UNIVERSAL/UMRG) 

ID 20 Fallen 
MYA (A&M/INTERSCOPE) w 

19 16 Right Thurr 
CHINGY DISTURBINGTHAPEAC PITO o 26 Salt Shaker 

---..: VING YANG TWINS ICOWPARK/TVT) 

and Brenda Lee's "Rockin' Around 
the Christmas Tree" (No. 22). 

DOUBLE SIDED: OutKast holds 
down the top two slots on The Bill- 
board Hot 100, as "Hey Ya!" 
remains at No. 1 for a second week 
while "The Way You Move," featur- 
ing Sleepy Brown, climbs 3 -2 (see 
Chart Beat, page 77). "Hey Ya!" 
holds a substantial lead in audi- 
ence (128 million listener impres- 
sions to 109.5 million) over "Move" 
and should be able to maintain its 
perch for at least another week. 

"Move" receives the Recording 
Industry Assn. of America gold certi- 
fication symbol on the Hot 100 and 
R &B/Hip -Hop Singles & Tracks chart 
as the DVD single, which contains 
both tracks, is certified for shipments 
of 25,000 units. Points derived from 
shipments of the DVD, as well as the 
accompanying 12 -inch vinyl, have 
been linked to "Move" on both charts 
since that track had the most cumu- 
lative audience at the time of the 
retail release in September. 

KING ME: "You Are My King (Amaz- 
ing Love)" ends the No. 1 run of 
MercyMe's "Word of God Speak" 
after 18 weeks atop billboard.com's 
Hot Christian Adult Contemporary 
and Hot Christian Singles & Tracks 
charts. The Newsboys' double 
chart- topper is the first for the 
Sparrow label since our Christian 
radio charts launched in June. 

DEC2003 0 ADULT 2003 

Billboard" TOP 40. 
w 

S F 

1 

TITLE 

Nielsen 
Broadcast Data 
Systems 

ARTIST (IMPRINT /PROMOTION LABEL) 

' t NUMBER 1 '- 

Here Without You 2 Wks AI No 

3 DOORS DOWN IREPARMs wNAU I W o 3 Bright Lights 
MATCHBOX TWENTY AATLANTICI 

3 

o 
2 Why Don't You & I 

SANTANA FEAT ALEX BANG OR CHAD KRONER (ARISTA) 

4 White Flag 
0)00 (ARISTA) 

6 The First Cut Is The Deepest 
SHERYL CROW IA&MANTERSCOPEI 

6 5 Fallen 
SARAH MCLACHLAN (ARISTA) itr 

© 
O 

7 Its My Life 
NO DOUBT IINTERSCOPE) 

10 Someday 
NICKELBACK (ROADRUNNEMDJMG) 

9 

10 

11 

9 Another Postcard (Chimps) 
BARENAKED LADIES (REPRISE) 

8 Unwell 
MATCHBOX TWENTY ( ATIANTIC) 

11 Calling All Angels 
TRAIN (COLUMBIA) 

470 13 When I Look To The Sky* 
TRAIN (COLUMBIA) 

13 

14 

12 Bigger Than My Body 
JOHN MAYER (AWARE/COLUMBIA) 

14 Heaven 
LIVE (RADIOACTIVE/GEFFEN) itr 

16 Breathe 
MICHELLE BRANCH (MAVERICK/WARNER BROS.) * 

16 17 Powerless (Say What You Want) 
NELLY FURTADO (DREAMWORKS) 

43 
4ED 

m 

19 So Far Away 
STAINS IRIP/ELEKTRA/EEGI 

18 Waiting For You 
dr SEAL (WARNER BROS.) 

20 You And I Both 
JASON MRAZ (ELEKTRNEEGI 

21 100 Years 
FIVE FOR FIGHTING (AWARE/COLUMBIA) 

LUCKY STRIKE: Matchbox Twenty 
wins the war of attrition on the Adult 
Contemporary chart, climbing to No. 
1 with "Unwell." With more than half 
of the panel in all -holiday mode, 

"Unwell" is one of the many songs on 
the list that loses detections. But it 
does earn a bullet, as it is Billboard 
policy to bullet a title in its first week 
at No. 1 despite any spin decrease. 

MAINSTREAM TOP 40 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

SWITCHFOOT 67.9 Meant To Live COLUMBIA 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

1 EVANESCENCE 613 My Immortal WIND UP 

2 LINKIN PARK 
Numb WARNER BROS 

3 DASHBOARD CONFESSIONAL 
Hands Down INTERSCOPE 

4 MICHELLE BRANCH 
Breathe WARNER BROS 

5 CHRISTINA AGUILERA 
The Voice Within RCA/RMG 

6 NICK LACHEY 
This I Swear UMRG 

7 KELIS 
Milkshake ARISTA 

88.3 

80.0 

19.5 

19.3 

72.0 

65.0 

ADULT TOP 40 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

LIMP BIZKIT 65.1 Behind Blue Eyes INTERSCOPE 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

1 EVANESCENCE 
My Immortal WIND UP 

2 CHRISTINA AGUILERA 
The Voice Within RCA/RMG 

3 MICHAEL MCDONALD 75.4 Ain't No Mountain High Enough UMRG 

4 FLEETWOOD MAC 
Thrown Down REPRISE 

5 HOWIE DAY 
Perfect Time Of The Day EPIC 

6 JASON MRAZ 
You And I Both ELEKTRA/EEG 

JEWEL 
1 2 Become 1 ATLANTIC 

88.6 

15.5 

13.7 

12.3 

72.0 

70.6 

DATA 0/1 
ilor PROVIDED BY 

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

NO NEW SONGS SHOWED 

TOP 10 DALICOT POTENTIAL 

THIS WEEK 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

1 BEYONCE KNOWLES 
Me, Myself And I COLUMBIA 

2 
MYA 
Fallen INTERSCOPE 

3 
ALICIA KEYS 
You Don't Know My Name J /RMG 

76.0 

15.4 

65.0 

MODERN ROCK 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

NO NEW SONGS SHOWED 

TOP 10 CALLOUT POTENTIAL 

THIS WEEK 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

1 

2 

3 

4 

5 
Nowhere Kids LAVA 

AUDIOSLAVE 
I Am The Highway EPIC 

CHEVELLE 
Closure EPIC 

THRICE 
Stare At The Sun IDJMG 

NICKELBACK 
Figured You Out ROADRUNNER /IDJMG 61.4 

SMILE EMPTY SOUL 

19.4 

15.0 

71.2 

66.4 

Songs are blind tested online by Promosquad using mulSp(e listens and a nationwide sample of carefully profited music consumers. Songs are 
rated on a 1 -5 scale; final results are based on weighted positives. Songs with a score of 65 or more are judged to have top 10 calloat potential, 
although that benchmark number can fluctuate based on the strength of available music. New Releases are songs that have been recently 
serviced to or impacted at their respective formats; Recently Tested Songs are the songs tested during the past month with the highest score. 
For a complete list of current songs with Top 10 Callous Potential, see HOPredictor.com. © 2003. Promosquad is a trademark of Think Fast LLC. 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

=a, NUMBER1 g 

Unwell I YAAt No.l 
MATCHBOX TWENTY ATLANTIC 

Calling All Angels 
TRAIN COLUMBIA 

Forever And For Always 
SHANIA TWAIN (MERCUR'/IDJMG) 

Drift Away 
UNCLE KNACKER FEAT. GOBIE GRAY LAVA 

Sunrise 
SIMPLY RED (SIMPLYRED.COMAIED INK) 

The Christmas Song 
MICHAELBUBLE 1 'EPRISE 

White Flag 
0100 (ARISTA) 

Big Yellow Taxi 
COUNTING CROWS RAT VANESSA CANTON GDR NTERSCOPEI 

Sending You A Little Christmas 
JIM BRCKMANWTY KRISTY STARLING (W INDHAM HIWAAU 

The First Cut Is The Deepest 
SHERYL CROW (A&WINTERSCOPEI 

Look Through My Eyes 
PHIL COWNS (WALT DISNEYROLLYW000I 

Invisible .4. 
CLAY AIKEN IRCAIRMG) N' 

Have You Ever Been In Love 
CELINE DION (EPIC) 

You Raise Me Up 
JOSH GROBAN 143/REPRISE 

Dance With My Father 
LUTHERVANDROSS (J/RMG) 

The Eirst Noel 
CLAY AIKEN R . 'MG 

Fallen 
SARAH MCLACHLAN IARISTAI 

0 Holy Night 
LEANN RIMES CURB 

My Grown Up Christmas List 
KELLY CLARKSON R . 'MG 

Why Don't You & I 

SANTANA RAT ALE( BANGOR CHAD KRONER (ARISTA) itr 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

-= NUMBER1 = - -° 
Numb 
EINKIN PARK ARNER BROS. 1t, 

sW1nNNn.l 

(I Hate) Everything About You,, 
THREE DAYS GRACE (JIVE) 

Feeling This 
BLINK 182 (GEFFEN) 

Hit That 
THE OFFSPRING (COLUMBIA) VA 

Are You Gonna Be My Girl 
JET IELEKTRAIEEG) 

Away From Me 
PUDDLE OF MUDD RAWLES EDEN 

Meant To Live 
SWITCHFOOT (RED INK/COLUMBIA) 

Fortune Faded 
RED HOT CHID PEPPERS ARNER BROS. 

So Far Away 
STAIND (FUP)SUUKTNMEEGI 

Still Frame 1 
TRAPT (WARNER BROS .1 w 
Out Of Control 
H0OBASTANK OSLANOADJMG) 

I Am The Highway 
AU010SLAVE (INTERSCOPE/EPIC( HA 

Right Now 
KORN (IMMORTAUEPIC) 

Weak And Powerless* 
A PERFECT CIRCLE (VIRGINI 

Faint 
EINKIN NKIN PARK WARNER BROS.) 

Closure 
CHEVELLE (EPIC) AAA 

12:51 
r HE STROKES IRCARMG) 

Will You 
PAD. (ATLANTIC) w 
Hey Ya! 
OUTKAST . RISTA 

All In The Suit That You Wear 
STONE TEMPLE PILOTS (ATLANTIC) 

Compiled from a national sample of data supplied by Nielsen Broadcast Data Systems. 119 mainstream top 40, 57 rhythmic top 40, 88 adult top 40, 90 adult contemporary and 88 modern rock are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Songs with an increase in 

detections over the previous week are bulleted regardless of chart movement. A song which has been on the chart for more the@n 20 weeks will generally not receive a bullet. even if it registers an increase in detections. Songs below the top 15 on Adult Top 40 and Adult Contemporary are removed from the chart 

after 26 weeks. All five radio charts run at deeper lengths in Airplay Monitor, Billboard Information Network, and billboard.com. ltrindicates title earned HitPredictor status in research data provided by Promosquad. © 2003, VNU Business Media, Inc. All rights reserved. 
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Viva 
Continued from page 5 

would not produce a video for an act 
that Viva did not pick. 

"ova was to retain its editorial inde- 
pendence," Renner says. "The only 
change was to the basis on which these 
decisions are made." 

A spokeswoman for Viva Media, the 
channel's operating company, says: "No 
final agreement was entered into, 
either with Universal or on an associa- 
tion level, as the programming staff 
ultimately rejected the idea." 

Sources tell Billboard that the 
arrangement discussed between Uni- 
versal and Viva is of a slightly different 
nature than that outlined in Der 
Spiegel: If Viva picked a video from a 
newcomer signed to Universal, the 
record company would be offered 
advertising space on the channel at 
what is said to be "a very attractive rate" 
to promote the act. 

"The ad rate represented very 

good value for money and was very 
attractive," a Universal source says. 
"And it had no influence on Viva's 
editorial policy." 

On those grounds, sources at Uni- 
versal say that the accusations of payola 
are "baseless." 

The scheme, Billboard understands, 
was also offered to other labels, butBill- 
board could not confirm if Universal 
had implemented it or if any acts had 
benefited from the reduced ad rate. 

Renner says that pictures of artists 
used to illustrate the article in Der 
Spiegel could also give an incorrect 
impression that the selection of acts 
for discussion in the mooted meet- 
ings would include such internation- 
al and established ones as Eminem, 
Sophie Ellis Bextor and Jeanette. 
This, he stresses, would not have been 
the case. 

Viva selects only six to eight new 
videos per week to be aired out of 60 -80 
candidates, including new and estab- 
lished acts. 

Any agreement that gave a label an 
advantage in getting its videoclips aired 
would be an "overt form of unfair com- 

petition," Sony Music Germany CEO 
Balthasar Schramm says. 

Schramm is Universal's only com- 
petitor to comment on the reported 
deal. All the other companies Billboard 
contacted declined to comment, as did 
the German Federal Assn. of the 
Phonographic Industry, the BPW. 

European indie labels organization 
Impala said in a statement:' The alleged 
agreement [between Universal and 
Viva] raises the sensitive issue of pay- 
ola, a practice which is outlawed and 
universally condemned throughout the 
music business. It also highlights the 
dangers of anti- competitive behavior in 
the marketplace." 

If such deals were to become the 
rule -and Impala says it is concerned 
that similar agreements "could exist else- 
where" -the association claims it would 
not be possible for smaller companies to 
compete on a level playing field. 

REGULATOR STEPS IN 
A spokesman for the North Rhine - 

Westphalia State Media Office, which 
regulates media in the state where Viva 
is based, says: "After reading the arti- 

cle, we asked Viva for its comments. As 
soon as we receive these, we shall 
examine them." 

According to the spokesman, talks 
have already been held between 
State Media Office director Dr. Nor- 
bert Schneider and Viva chairman 
Dieter Gorny. 

Catherine Muhlemann, managing 
director of MTV Central, Viva's main 
competitor, also reacted by stating that 
"editorial and advertising are kept 
strictly separate on both MTV Central 
and MTV2 Pop." 

She added: "To `buy' rotation would 
impact MTV Central and MW Pop's 
editorial freedom. MTV is committed 
to promoting new and upcoming 
artists, and the principle of editorial 
freedom remains a priority." 

Viva launched 10 years ago in 
Cologne, Germany, with BMG, Poly - 
Gram, EMI and Warner Music among 
its founding shareholders. Gorny has 
served as CEO of the channel since 
its launch. 

Today, Viva's shareholders include 
Time Warner (holding 30.6% of the 
shares) and Vivendi /Universal 

(15.3 %), as well as several private 
investors or financial groups. Close to 
25% of the shares are floated on the 
German stock market. 

Renner says that the rest of the 
German industry had been informed of 
Universal's plans for a closer relation- 
ship with Viva at a meeting of the man- 
agement board of the BPW in August. 

BPW chairman Gerd Gebhardt 
declined to comment, but sources pres- 
ent at the BPW meeting where the 
issue was raised tell Billboard that 
other members of BPW's board decid- 
ed not to follow Renner's lead. 

Der Spiegel also claimed that Viva 
had approached EMI with plans for a 
scheme similar to the one the maga- 
zine said it had struck with Universal. 

Udo Lange, the former president of 
EMI Recorded Music Germany/ 
Switzerland/Austria who exited the 
company in October, claims that Gorny 
had also offered EMI an arrangement 
along the same lines as Universal's but 
that he had rejected such plans when 
he was in charge of the company. 

"Buying program time in this way is 
immoral and unacceptable," he says. 

Online Music 
Continued from page 5 

a tax mandated by Congress that 
would later be divvied up according- 
ly to the labels. 

The congressional tax idea was 
shot down by Jay Cooper, a partner 
at law firm Greenberg Traurig LLP. 
Cooper spoke at the "Digital Busi- 
ness Challenges Facing the Music 
Industry" panel. 

"Do you really want [Republican 
Utah senator] Orrin Hatch deter- 
mining what artists get ?" he asked. 

At the "Rip! Burn! Sue!" panel, 
participants debated whether P2P 
services should be liable for illegal 
file- sharing by their users. 

"Companies should be held 
responsible," said Ron Stone, 

founder and president of Gold Moun- 
tain Entertainment. 

In response, Electronic Frontier 
Foundation staff attorney Wendy 
Seltzer cited the 1984 Sony v. Uni- 
versal City Studios case (which fac- 
tored into the April P2P ruling). 

In that case, the court ruled that 
Sony's Betamax VCR was "lawful 
because it was merely capable of 
non -infringing use," she said. "We 
are defending [P2P site] Morpheus 
on the claim that their technology 
has substantial non -infringing uses. 
They should be off the hook for what 
their users might do." 

Despite differing opinions about 
P2P services, many participants were 
optimistic about the future of legal 
music downloading. 

"There is unprecedented market 
momentum heading into 2004," said 
keynoter Sean Ryan, VP of music 
services for RealNetworks. 

The company's Internet jukebox 
service, Rhapsody, which launched 
two years ago, currently has more 
than 250,000 subscribers. Rhapsody 
downloads have increased 46% in 
the past three months. 

Ryan's optimism for the industry's 
future was tempered by his forecast 
that a shakeout may occur in the lat- 
ter half of the year. 

On the one hand, broadband and 
home networking will continue to 
grow, and portable devices will 
become more compelling, he said. 

However, the online market will 
become "hypercompetitive," and "con- 
verging services will clash as the dif- 
ference between [consumer electron- 
ics] devices diminishes," Ryan said. 

He suggested that music rights 
holders need to clear more music 
and that hardware must start sup- 
porting multiple formats to please 
all customers. 

MC Solaar 
Continued from page 71 

and in street -marketing operations 
outside high schools in the same 
cities. 

The CD -ROMs contained seven of 
the album's 16 tracks: one in full, 
the others as 90- second edits. 

"It's the first time in the world 
that this [type of promotion] has 
been done," Wijnen says, "so we 
hope it opens doors for other peo- 
ple. It shows that record companies 
can be generous too." 

LEGAL FILE SHARING 
The CD -ROMs use Private Audio 

technology developed by Microsoft 
and Paris -based digital media corn - 
pany MPO On Line. They contain 
tracks encoded in Windows Media 
Audio 9 and secured with Windows 
Media DRM, enabling consumers to 

listen to each track up to 14 times 
and to legally share the tracks 
through e-mail, peer -to -peer net- 
works and MSN Messenger. 

A person receiving the shared 
songs could also listen to them a 
limited number of times before 
midnight Nov. 30 (the day before 
the release of "Mach 6 "), when the 
tracks' license ran out. Consumers 
could then pay to renew the 
license on MPO On Line's Web site 
(mpoonline.com) or buy the full 
album. 

Paris -based Xavier Bringué is the 
European director of business 
development for Microsoft's Win- 
dows Digital Media division. 
Bringué says Microsoft already has 
a number of projects similar to the 
MC Solaar "experiment" under 
development. 

The "Mach 6" project has gener- 
ated "an enormous number of in- 
quiries from the music industry," 
Bringué says. 

He adds that the Private Audio 

system was developed after research 
indicated that many consumers 
tend to use P2P networks to dis- 
cover albums before buying them. 

Private Audio, Bringué says, en- 
ables people to discover new music 
without Internet access while also 
allowing "Internauts" to freely and 
legally share tracks. 

Although EastWest and French 
consumers were evidently pleased 
with the MC Solaar initiative, 
retailers have complained that they 
were left out of the equation. 

"We could have streamed the 
tracks on our Web site and distrib- 
uted the CD in our stores," says 
Rodolphe Buet, Paris -based music 
department manager for France's 
largest specialist chain, FNAC. Buet 
says the retailer is planning its own, 
similar projects. 

Wijnen counters that the ven- 
ture's aim, rather than providing 
tracks to a specialist retailer's cap- 
tive music -buying audience, was 
simply "to get music to the people." 

More pricing flexibility will also be 
key, with lower download costs 
becoming a possibility, Ryan said. 

Apple is optimistic about expand- 
ing its iTunes service in 2004, 
according to Peter Lowe, director of 
iTunes marketing. Lowe was among 
the event's keynote speakers. 

Apple's goal is to reach "100 mil- 
lion downloads in its first year," he 
said. To this end, the company is 
constantly adding new music to its 
store. Since its April launch, the 
service has sold 20 million songs, 
according to Apple. 

BRANDING PARTNERSHIPS 
Consumers can now pick from a 

catalog of "400,000 quality songs, 

and we have also added 5,000 audio - 
book titles," Lowe said. "We have 
content from popular radio shows 
featured on NPR and other stations." 

Apple has also added gift certifi- 
cates, celebrity playlists and an 
allowance feature that parents can 
set up for their children. 

The computer maker is striving to 
build major brand partnerships with 
such companies as AOL and Pepsi. 

Consumers can now link directly 
to iTunes from AOL's music site and 
will be able to win free downloads by 
buying specially marked Pepsi bot- 
tles next year. 

The Pepsi campaign kicks off with 
a commercial that will air during the 
Feb. 1, 2004, Super Bowl telecast. 

WWE 
Continued from page 6 

The WWE offers a powerful brand 
that, for the six-month period ended 
Oct. 24, posted net income of $19.8 
million, or 29 cents per share, on sales 
of $169.1 million. 

In addition to live events and four 
weekly TV shows, the company earns 
17% of its revenue from merchandise 
branded after its wrestling stars -T- 
shirts, caps, posters, clocks and DVDs. 

"WWE Originals" will be released at 
an $18.98 list price. Johnston wrote the 
majority of the music, except for a track 
by Lillian Garcia, which she wrote with 
some of her friends. Also, John Cena, a 
rising star at the company, had a hand 
in writing the song he performs. A solo 
album is also in the works for him. 

"I really wanted to do a record that 
showcased these people and [their] 
huge musical talents," Johnston says 
of the album. 

The marketing campaign will kick 
off with "an extensive direct- response 
television campaign," Botwin says. It 
will be separate from any promotion 

that occurs through the WWE's own 
shows. "Obviously, there will be a ton 
of promotion on their shows and 
across all platforms of their proper- 
ties," he adds. 

To help drive store traffic, the label 
will have an extensive street -team 
campaign and will buy print advertis- 
ing in men's lifestyle publications, 
Botwin reports. 

At retail, Columbia is planning a 
floor record -stand in the shape of a 
wrestling ring. Also, it will present in- 
stores with some of the wrestlers on the 
album, and Tower Records will run a 
contest promoting it. 

As for radio, "we are not planning 
any impact singles," Botwin says, but 
the track by Rey Mysterio will be serv- 
iced to Latin radio. 

What's more, Botwin says the 
"Originals" album will enjoy a double 
launch. The first segment of the mar- 
keting campaign will coincide with 
the album's release, which will include 
a value -add DVD on the making of the 
set. The second leg of the campaign, 
timed to coincide with Wrestlema- 
nia -the Super Bowl of wrestling, 
which is staged every March -will be 
a relaunch of the album with a differ- 
ent bonus DVD. 
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Who's Best? 
Continued from page 5 

Adam Schlesinger and Chris Coiling - 
wood, have been making witty, keenly 
observed pop -rock since 1996. But the 
group made its major breakthrough in 
2003 with its third album, "Welcome 
Interstate Managers" (S- CurveNirgin). 

Fired by the Cars -like single "Stacy's 
Mom" and an accompanying video fea- 
turing supermodel Rachel Hunter, 
"Welcome Interstate Managers" gar- 
nered the Fountains their most signif- 
icant airplay yet. The album has sold 
230,000 units to date. 

50 CENT: SET SOLD 6.4 MILLION COPIES 

Long an underground phenome- 
non, 50 Cent rose to the top of the rap 
heap in 2003 with his major -label 
bow, "Get Rich or Die Tryin' " (Shady/ 
Aftermath/Interscope). 

Boosted by rap titans Eminem and 
Dr. Dre, the Queens, N.Y. -born musi- 
cian busted out on the "8 Mile" sound- 
track with "Wanksta" and quickly fol- 
lowed that statement with the signature 
hit "In Da Club." "Get Rich" set sales 
records and blasted to No. 1 on The Bill- 

board 200; by year's end, the collection 
had sold 6.4 million copies. 

Heather Headley came to the R &B 

charts via the Broadway stage. The 
Trinidad -born vocalist took leading 
roles in productions of ̀ The Lion King" 
and "Aida" on the Great White Way. She 
won a Tony Award for her work in the 
title role of the latter production. 

Signed to RCA, Headley broke out of 
the ranks swiftly with her debut collec- 
tion, "This Is Who I Am." The set, which 
mated contemporary R &B styles to 
Headley's native Caribbean sounds, fea- 
tured "He Is," a track that scored with 
adult R &B listeners. The album has 
shifted 587,000 units to date. 

Jamaican DJ Sean Paul first made his 
mark in 1996 with dancehall hit "Baby 
Girl." But he cut loose with the 2002 
VP /Atlantic release "Dutty Rock" 

The album spawned three hit sin- 
gles, including the No. 1 smash "Get 
Busy." Paul also garnered attention 
with another chart- topper, the Beyon- 
d duet "Baby Boy," which held the top 
of the Hot 100 Singles chart for nine 

EVANESCENCE: REPPING ROCK 

IN THE CATEGORY 

weeks. "Dutty Rock" has reached sales 
of 2.1 million to date. 

Most prognosticators favor 50 Cent 
in the category, thanks to his high pro- 
file this year. 

Zellner observes, "He's had radio 
success, he's had sales success and 

he's done a good job of making him- 
self mass- appeal. 

"That may or may not be what wins 
the award -I'm looking at it from a 
technical standpoint," Zellner says. 
"But that doesn't always win the race." 

Duncan Browne, COO of the 24- 
store Brighton, Mass. -based Newbury 
Comics chain, says of the rapper: 
"He's had the most impact, both in 
terms of sales and artist awareness. 
Sean Paul's up there, but I'd give a 
second to Evanescence. 

"If Newbury were voting," Browne 
adds, "The artist who made the most 
difference to us would be 50 Cent." 

Joe Nardone Jr., VP at 11 -store 
Gallery of Sound in Wilkes Barre, Pa., 
says Evanescence should not be count- 
ed out as a contender, noting that hip - 
hop and reggae acts have not tri- 
umphed in the category. 

But, Nardone continues, "50 Cent 
should win. He's [become] a top - 
rung artist pretty quickly, and all of 
the artists he's associated with are 
well- known." 

Carl Singmaster, president of five - 
store Manifest Discs & Tapes in Colum- 
bia, S.C., says, "With all the publicity 
and sales, one would have to give the 
nod to 50 Cent. 

"If we're talking about pure talent, 
Heather Headley has it. She's really a 
phenomenal talent. But how could 50 
Cent, who stole all the headlines all 
year long, not win ?" 

A strong dissenting view is offered 
by Jerry Kamiler, divisional merchan- 

dise manager at 950 -store Trans World 
Entertainment in Albany, N.Y. 

He describes 50 Cent as "a very 
impressive young man" and says the 
rapper should win in at least one of the 
five other categories in which he is 
nominated. 

But, Kamiler adds, "what's the [bet- 
ting] line on this category? I'd buy a 
piece of that action against him. 

"Evanescence is going to win," 
Kamiler declares. "There's talent there 
... It's gotten a pretty wide range of 
acceptance. The [Grammy voters] 
don't pick anything that rubs some- 
body the wrong way. It's not a cutting - 
edge award." 

For a complete list of Grammy 
Award nominees, go to grammys.com. 

FOUNTAINS OF WAYNE: STACY'S NOM 

China 
Continued from page 8 

China "has the biggest piracy prob- 
lem in the world," according to the 
IFPI's most recent report. "The prob- 
lems in the Chinese market will not 
go away, but in that environment 
there are ways of making money," a 
characteristically confident Hui says. 

Kennedy sees some improve- 
ments in the way Chinese author- 
ities tackle intellectual property 
issues. He says that levels of pira- 
cy have gone down in Beijing and 
Shanghai and that officials seem 
to be "more receptive when we 
make our point regarding intel- 

lectual property issues." 
"We are going into this market 

[with our] eyes wide open," Kennedy 
explains. "We know there are prob- 
lems there, but we don't think these 
problems can be resolved by staying 
away." 

Universal's goal for the mainland 
Chinese market, Hui says, is to build 
on its successful track record in Hong 
Kong and Taiwan, where it has mar- 
ket shares of 35% -40% and 24%, 
respectively. "Clearly, we're dominat- 
ing the Chinese -speaking market," 
Hui says. 

Kennedy declines to disclose how 
much UMI will be investing in its Chi- 
nese operations but says "it is a sen- 
sible level of investment that can be 
controlled." 

Kennedy says it is challenging to 

recoup investments in a country 
where prices are low and piracy is 
high, but sales are taking off. He 
also sees major potential in new 
ways of delivering music, such as 
mobile phones. 

CONSOLIDATION 
As part of the restructuring of its 

Greater China operations, Universal 
Music Hong Kong, Go East Enter- 
tainment and the Chinese Mainland 
offices will report to Hung Tik, who 
will be promoted from managing 
director of Go East Entertainment to 
managing director of Universal Music 
(China and Hong Kong). 

"We will streamline the two com- 
panies [in Hong Kong] to generate 
more efficiencies," Hui says, "and 
we will continue to invest in local 

repertoire in Greater China. 
"I am confident that our new 

team and new structure will position 
Universal for growth in the coming 
years," Hui says. "Hung Tik is a very 
experienced music and media exec- 
utive. Together with the very capa- 
ble management teams in our two 
Hong Kong companies, I can't think 
of a better team to lead this effort." 

Hung Tik foresees an increasingly 
closer collaboration between Hong 
Kong and China. 

"China's potential is huge, and 
there will be vast opportunities for 
us to exploit the market," Tik says. 
"Our artists will also be able to enjoy 
greater opportunities for develop- 
ment. I am very happy to be part of 
this challenge." 

As part of the reorganization, Uni- 

versal Music (HK) president Alex 
Chan Siu -po will leave the company 
at the end of December to set up an 
artist management and entertain- 
ment company. 

Chan Siu -po was among a string 
of music industry executives inves- 
tigated by the territory's Independent 
Commission Against Corruption, fol- 
lowing corruption allegations (Bill- 
board, Aug. 9). 

Kennedy says the departure of 
Chan Siu -po and the ICAC inquiry 
are not related. "Alex wanted to set 
up his own company," Kennedy 
explains. "What we have here is a 
consolidation process and an indi- 
vidual's own plans." 

Additional reporting by Emmanuel 
Legrand in London. 

Boucher 
Continued from page 1 

upon copyrights with illicit peer -to- 
peer file sharing. 

"There is now no judicial discre- 
tion or oversight in this process," 
Boucher says. "There's no ability for 
anyone to insert himself and say, 
`Wait a minute, somebody's rights 
are being abused here -you don't 
know all the facts.' " 

Boucher, a member of the House 
Subcommittee on Courts, the Inter- 
net and Intellectual Property, tells 
Billboard exclusively that there will 
be a "concerted effort, with myself a 

part of it, to trim the sails on that 
process." 

He predicts that of all the copy- 
right- related bills up for considera- 
tion in the next session, the new 
proposal will have the "best chance 
for passage next year." 

OPTIMISTIC OUTLOOK 
The forecast may be optimistic. 

Neither the chairman of that sub- 
committee -Rep. Lamar S. Smith, 
D -Texas-nor the ranking minority 
Democrat -Rep. Howard Berman, 
D- Calif.- support such a change. 

"I don't see a need for major 
changes in the DMCA," Smith says. 
"But I'm always happy to look at 
proposals by other members of 
Congress." 

Berman adds, "The DMCA is an 
essential tool in the fight against 
piracy. Efforts to repeal or dilute it 
should be viewed for what they are: 
an effort to promote piracy." 

With those opinions, Boucher 
could find it difficult to get a hearing 
on his bill next year, unless he pulls 
together a formidable number of co- 
sponsors and supporters. 

His track record for legislation to 
tinker with the DMCA in both this 
Congress and the 107th weighs 
against him. Provisions in these ear- 
lier bills would have allowed con- 
sumers greater "fair use" of copy- 
righted works. The Recording 
Industry Assn. of America argues 
that those changes would come at 
the expense of industry protections 

(see story, page 6). 
None of Boucher's bills were ever 

scheduled for a hearing. 
The RIAA opposes a change in the 

subpoena section of the DMCA. 
A spokesman says: "Congress 

included appropriate consumer pro- 
tections and safeguards within the 
DMCA to address these issues. And as 
a federal judge has noted [in the cur- 
rent Verizon lawsuit against the RIAA 
regarding subpoenas], the DMCA 
information subpoena process actu- 
ally affords greater protections than a 
traditional civil lawsuit advocated by 
Verizon and others." 

A Hill source familiar with the 
DMCA's subpoena section agrees. 
"There's never been one instance in 
the last five years where someone 

has abused the process. There are 
protections." 

Anyone calling for an information 
subpoena must fill out a court 
clerk's office form that states, under 
penalty of perjury, that they believe 
that infringement has occurred. 

"The reason the [Internet service 
providers] want a change is that it's 
more complicated and costs more to 
file a [regular] `John Doe' lawsuit, so 
there'd be fewer lawsuits," the 
source says. 

On the Senate side, Sen. Sam 
Brownback, R -Kan., introduced a bill 
Sept. 16 with a provision calling for 
modifications of the DMCA's informa- 
tion subpoena. There was an oversight 
hearing on the subpoena process Sept. 
17 but no hearing on the bill. 
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Roundup 
Continued from page 6 

islative action. They say Congress is 
overwhelmed with more important leg- 
islative priorities, from Medicare to 
appropriations, and has also been 
slowed by ongoing battles between 
majority Republicans and Democrats. 

The Judiciary Committees on both 
sides of the aisle, which usually handle 
music industry matters, have been con- 
sumed by increasingly partisan fights. 
Work by the Senate Judiciary Commit- 
tee in particular has been paralyzed by 
Democrats stonewalling the Bush 
administration's judicial nominations. 

Another factor is one of process. 
"There's a natural rhythm and flow 

to legislative sessions," Bainwol says. 
The first session is often filled with hear- 
ings and bill introductions. The second 
session is when those bills are more 
likely to get committee hearings and 
floor time. That is especially true this 
year, when policy makers are watching 
the impact of the RIAAs lawsuits against 
individual file sharers. 

Realizing Congress has been loath to 
legislate solutions to online problems, 
the music industry has negotiated pri- 
vately and hammered out solutions out- 
side the halls of Congress. 

A prime example is the cross- indus- 
try agreement announced in January 
among the RIM, the Business Software 
Alliance and the Computer Systems 
Policy Project. 

The negotiations produced a con- 
sensus on allowing content creators to 
use technology to protect their proper- 
ty and a determination that private -sec- 
tor negotiations rather than govern- 
ment mandates should drive digital 
distribution. 

One piracy effort may yet pass if the 
Senate returns to vote on appropria- 
tions bills this week. Sens. George Allen. 
R -Va., and Patrick Leahy, D -Vt., haw 
attached an amendment to the Depart- 
ment of State appropriations bill that 
would give $2.5 million to beef up anti - 
piracy efforts. 

Congress did make non- legisla- 
tive progress this year in the fight 
against piracy by forming several 
new caucuses. 

Reps. Robert Wexler, D -Fla., and 
Adam Schiff, D -N.Y., created an intel- 
lectual property caucus. Biden and Rep. 
Bob Goodlatte, D -Va., formed an inter- 
national piracy caucus. Lawmakers also 
joined industry leaders to form the 
Entertainment Industry Coalition for 
Free Trade. 

Last month, six senators sent out 
stern letters to representatives of peer - 
to -peer operations Grokster, Bearshare, 
Blubster, eDonkey2000, LimeWire and 
Streamcast Networks. The letters 
request the services to employ filters 
and give consumers more information 
on how they might be liable for copy- 
right infringement. 

2003 Music -Related Legislation 
BUI Name /No. 

Amendment to Department of 
State authorization bill, S. 9157. 

The Artists' Rights and Theft 

Prevention Ad, 5.1932. 

Enhancing Federal Obscenity 

Reporting and Copyright 

Enforcement Act, 5.1933. 

Anti- Counterfeiting 
Amendments, H.R. 3632. 

The Intellectual Property Pro- 
tection Restoration Act, H.R. 

2344. 

The Piracy Deterrence and 

Education Act, H.R. 2517. 

The Copyright and Distribution 
Reform Act, H.R. 1417. 

The Author, Consumer and 
Computer Owner Protection 

and Security Act, H.R. 2752. 

The Public Domain 

Enhancement Act, H.R. 2601. 

The Benefit Authors Without 
Limiting Advancement or Net 

Consumer Expectations 

(BALANCE) Act, H.R. 1066. 

The Competition in Radio and 

Concert Industries Act, S. 221. 

Sponsors 

Sens. George Allen, D -Va., 

and Patrick Leahy, D -Vt. 

Sens. John Comyn, R- Texas, 

Dianne Feinstein, D- Calif., 

and Omn G. Hatch, R -Utah 

Sens. John Comyn, R- Texas, 

Orrin G. Hatch, R -Utah, and 

Dianne Feinstein, D- Calif. 

Description 

Provides $2.5 million for the Department of State 

to increase anti -piracy efforts around the globe. 

Creates criminal penalties for unauthorized record- 

ing of motion pictures in a movie theater and crim- 

inal and civil penalties for unauthorized distribution 

of commercial prerelease copyrighted works. It also 

permits labels and music publishers to negotiate 

under the statutory license a royalty for new physi- 

cal -copy media, such as song copies on a Super 

Audio CD. 

Enhances Internet copyright enforcement, doses 

loophole in copyright registration process, funds the 

Department of Justice to add agents familiar with 
intellectual property theft. Allows courts to deride if 
a new, updated version of a recording or film, such 

as an enhanced DVD, is a distinct work having 

independent economic value. 

Rep. Lamar S. Smith, R -Texas Strengthens civil remedies against counterfeiting 

copyrighted sound recordings and computer soft- 

ware, especially the use of stolen certificates of 

authenticity that incorporate special ink, holograms. 

Rep. Lamar S. Smith, R -Texas 

Rep. Lamar S. Smith, R -Texas 

Rep. Lamar S. Smith, R -Texas 

Reps. John Conyers Jr., 

D- Mich., and Howard 

Berman, D- Calif. 

Rep. Zoe Lofgren, D- Calif. 

Rep. Zoe Lofgren, D- Calif. 

Sen. Russ Feingold, D -Wis. 

The Digital Media Consumers' Rep. Rick Boucher, D -Va. 

Rights Act, H.R. 107. 

The Consumers, Schools, and 

Libraries Digital Rights Manage- 

ment Awareness Act, 5.1621. 

Amends copyright and patent law to restore 

Federal remedies for infringements of 
intellectual property by State entities. States that 

claim immunity from copyright infringement 
cannot sue others for copyright infringement. 

Outcome 

Senate passed amendment Nov.25. Bill awaits 

vote on State Department appropriations. 

Introduced Nov. 21. No hearing this session. 

Introduced Nov. 21. No hearing this session. 

Introduced Nov. 11. No full committee hear- 
ing this session. 

Introduced June 5. Subcommittee hearing 

held June 17. No committee hearing this ses- 

sion. Senate version, 5.1191. No hearing. 

Enhances criminal enforcement of the copyright Introduced June 19. Subcommittee hearing 

laws, educates the public about the application of held July 17. No committee hearing this session. 

copyright law to the Internet and clarifies authority 

to seize unauthorized copyrighted works. 

Replaces the much -criticized Copyright Arbitration 

Royalty Panel with three full -time administrative 

law judges. Compulsory license rates would be set 

prospectively, preventing gap in royalty revenue 

streams. Appeal rights limited to those parties 

that participate in future arbitrations. 

Could make it a felony to upload unauthorized 

copyrighted material on a peer -to -peer network. 

Making a single upload meet the legal threshold 

in the physical -goods world of felonious copy- 
right infringement. 

Allows abandoned copyrighted works to enter the 

public domain after 50 years. Requires that U.S. 

copyright owners pay a $1 fee to maintain their 

copyrights 50 years after publication. If not, the copy- 

right expires and the work enters the public domain. 

Ensures consumer ability to enjoy legally pur- 
chased digital copies of books, music and 

movies by being able to use them legally in 

cross -platforms. Bill also ensures that the fair - 
use exception to the Copyright Act applies to 

analog and digital transmissions. 

Aids consumers, small radio station owners and 
concert owners by prohibiting such anti- compet- 
itive practices as pay- for -play by radio and such 

concert owner giants as Clear Channel. 

Protects the fair -use rights of users of copyrighted 
material and allows consumers of digital media to 
make personal copies for their personal conven- 

ience. It would also limit the scope of anti- circum- 
vention laws to copyright infringement. 

Introduced April 1. Passed by the House 

Judiciary Committee Sept. 24. No House 

floor vote this session. 

Introduced July 17. No hearing this session. 

Introduced June 25. No hearing this session. 

Introduced March 4. No hearing this session. 

Introduced Jan. 28. Committee hearing, but 
no Senate floor action this session. 

Introduced Jan. 7. No hearing this session. 

Sen. Sam Brownback, R -Kan. Contains a provision for judicial oversight modi- Introduced Sept. 16. Committee hearing 
ficelions of the DMCA's information subpoena Sept. 17. No further action this session. 
section. 

_1 
BUCKLES: `IMPECCABLE CREDENTIALS' 

RIM Picks 

New Top 

Piracy Cop 
BY BILL HOLLAND 

WASHINGTON, D.C. -The Record- 
ing Industry Assn. of America has 
hired Bradley Buckles, the director 
of the federal Bureau of Alcohol, 
Tobacco, Firearms and Explosives 
(ATF), to head its Anti- Piracy Unit. 

"Brad offers impeccable creden- 
tials, the acclaim of his colleagues and 
a long and successful career at the 
upper echelons of law enforcement," 
says Mitch Bainwol, chairman/CEO 
of the RIM. "He is the perfect match 
for the RIAA and will be an extraordi- 
nary asset to our anti -piracy efforts." 

Buckles comes to the RIAA with 
little experience in combating intel- 
lectual- property piracy but with a 
history of working with law en- 
forcement agencies across the 
country. Part of his new job will be 
to work with federal and local 
authorities to clamp down on CD- 
burning pirate rings. 

He is the first RIAA anti -piracy 
chief who has not been promot- 
ed internally. 

"I'm pleased to see that RIAA 
member companies are bringing 
the resources to bear on piracy, 
which affects everyone in the indus- 
try," says Steven D'Onofrio, who 
was head of the RIAAs anti -piracy 
unit from 1980 to 1999. 

The appointment, Bainwol says, 
"should signal to everyone that we 
continue to take piracy, here and 
throughout the world, very seriously." 

Buckles has been director of ATF 
for the past four years. There he 
helmed a bureau of more than 4,800 
employees with an $800 million 
budget. He was ATF deputy director 
from 1996 to 1999 and its chief 
counsel from 1974 to 1995. 

As a 30 -year government vet, 
Buckles will leave the ATF with a 
pension equal to about 50% of his 
government salary. The RIAA would 
not comment on his new salary. 
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'The Public, Given The Chance, 

Will Adapt To Something That's Good' 
BY MELINDA NEWMAN 

LOS ANGELES- Chances are Phil Ramone has produced the 
soundtrack to your life -literally. 

Dubbed the Pope of Pop by his peers, the nine -time Grammy 
Award winner is one of the modern music era's most enduring, 
influential producers. 

Possessed with golden ears, he has worked with music's elite -Bar- 
bra Streisand, Quincy Jones, Bob Dylan, Paul Simon and Rod Stew- 
art, to name a few -but he takes just as much pleasure in producing 
a newcomer like up- and -coming jazz sensation Peter Cincotti. 

He's also been a technical pioneer: He was the first to use a solid - 
state console, the first to record in Dolby optical surround sound 
and the first to use the EDNet fiber optics system that enables pro- 
ducers to record tracks in real time from different locations. 

As if all that were not enough, he's also responsible for one of his- 
tory's most enduring images: He was the musical producer for 
Marilyn Monroe's performance of "Happy Birthday" at President 
John E Kennedy's birthday party. 

A musician since he picked up the violin at the age of 3, Ramone 
attended Juilliard on a scholarship. He switched from performing 
to engineering as his horizons expanded beyond classical music. 
He then made the move from engineer to producer and has been 
behind the knobs for five decades. 

Ramone is now producing the music for "Beyond the Sea," the 
forthcoming biopic on Bobby Darin starring Kevin Spacey. He just 
finished serving as music director for "The Boy From Oz," the 
Broadway play about the life of Peter Allen, starring Hugh Jackman. 

Cincotti describes Ramone as the kind of producer "who man- 
ages to extract and capture an artist's best musical work without 
the artist even knowing it." 

Q: You engineered Bob Dylan's "Blood on the Tracks" and 
produced Billy Joel's "The Stranger." Did you know they were 
going to be huge records? 

A. Not for the longevity, no. I think you and the band may feel 
enthusiastic and think, "Wow, that feels like a hit," and that's all 
you get to say. And then people from the record company come 
over and say, "There's your hit." That's what people used to say 

about it. They weren't afraid to say, "That song," but now it's too 
dangerous. But to say something 23 years ago [would last]. No. 
When I went to opening night of "Movin' Out," Billy [Joel] and I 
looked at each other and I said, "Did you ever think ?" And he 
said, "Of course not." 

Q: You produced both of Rod Stewart's Great American Song- 
book collections, as well as the album by Peter Cincotti. Why 
are standards making such a comeback? 

A: Over the last 10 years, certain people decided to look at the 
classic repertoire -certainly the success of duets with the Sina- 
tra records [which Ramone produced] opened a bunch of doors 
to look at the music. 

I think we then went through a long singer /songwriter peri- 
od, and then we didn't look at anything but what was current . . 

[Then standards were] too typically covered, in my opinion. 
They felt like covers of an idea. I don't see that anymore. I think 
people have seriously taken on a stance. People like Norah 
Jones, Peter Cincotti, Diana Krall, Michael Bublé. You know 
music survives much further than people give it credit. And I 
think the public, given the chance, will adapt to something 
that's good. 

Q: Why do you think Rod Stewart's collections have done so well? 

A: You come on with this music and it has its own elegance 
and it's romantic, but it can't be 2 a.m. in the morning with a 
guy's tie undone singing in a nightclub. It can't be elevator 
music. So the assignment is, you know, going to be a bit of a 

pain until you get it right. But Rod's really easy -you know, he 
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A 61 &A With Phil Ramone 

Phil Ramone: A Selected Discography 

Natalie Cole, "Stardust" 

Bob Dylan, "Blood on theTracks "(engineer) 
Paul Simon, "There Goes Rhymin' Simon," "Still Crazy After AllTheseYears" 

Billy Joel, `The Stranger," "52nd Street," "Glass Houses" 

Paul McCartney, "Press to Play" 

Frank Sinatra, "Duets" 

Rod Stewart, "It Had to BeYou ...The Great American Songbook" 

Soundtracks: "A Star Is Bom," "Midnight Cowboy," "Flashdance," `Yentl" 

Broadway Cast Albums: "A FunnyThing Happened on the Way to the 
Forum," "Little Shop of Horrors," "Promises, Promises," "The Wiz," 

"The Boy From of 

studied and listened to people. Here was a credible, major rock 
star, not messing around. 

The TV special [A &E's "Live by Request "] captured a lot of 
what Rod is about. Rod is this very strangely interesting but very 
commanding guy with an audience. He's just unbelievably 
involved, between his icon tag and his voice. His voice is magic. 

Q: How do you decide with whom to work? You seem to enjoy 
working with newcomers as much as superstars. 

A: If you believe that the artists are genuine and they are so 
involved with their passion for music, it inspires you. You can 
only mentor somebody if they want to be. If they have other pre- 
conceived ideas or they have formulas -I'm very afraid of for - 
mula-I just think it's tragic because it burns so quickly and the 
candle is out for somebody in two to three years. If you're work- 
ing with really talented people, they have longevity, and I think 
that's part of what I look for. 

If an artist wants to work with me because they feel I've made 
some credible albums and there've been things that are long -last- 
ing, it's because those artists took the time and we built an idea. 

Q: Given the growing popularity of downloaded singles, are 
you concerned that producers won't be able to concentrate on 
making full -length albums anymore? 

A: That's like saying we're going to the movies and there's only 
short subjects. That's not true. A good trailer will make you 
come to a good documentary. 

I think the art of the album cover, the 12 -inch version, gave you 
something that was a visual but also touchable. It added a whole 
other effect. If you were high -class, you didn't want a player that 
played by itself, you went over and put the stylus down very neatly, 
you lit up a cigarette or a joint and had a glass of wine. I mean, 
there was a whole ritual. Well the ritual is gone, so what is the 
next ritual? The next ritual is a taste of something. People have 
appetizers, and if it's worthy, and you like the four or five appetiz- 
ers, you will want that book, that movie, that finished album. 

Q: You've been part of the music industry for decades. Why 
are we having such trouble now? 

A: If somebody said to me, "What went wrong ?" I think it's 
when we have to make these quarterly [numbers]. Sometimes a 
record company would go five or six months and then hit one 
out of the park so the rest of the year was taken care of. But if 
April doesn't work, and June doesn't work, and July, August, 
September, and if you don't have the fourth quarter, you're out 
of the business. 

What's happened to January, February, March, April? That's 
when I like to put a record out, because that's when you can qui- 
etly sell to an audience. [Labels say] "Well, they don't have any 
money after Christmas." That's not true. 

Q: How have the changes in technology affected studios and 
producers? 

A: Strangely enough, in the last four or five years, technology 
just took a huge leap forward and cut itself in half with cost. I 

feel bad because a lot of studios are complaining they spend lots 
of money on consoles and the rooms, and suddenly the guy 
around the corner is making a record of high quality with Pro 
Tools or any of these high -tech stations. But guess what? The 
person behind it has to have good ears, and the person in front 
of the mic better be talented. 

Q: Over the past 10 years or so, you moved away from rock. 
Was that a conscious decision? 

A: No. I didn't hear anything. I was developing some rock 
bands at N2K when it got sold. I was kind of discouraged to turn 
around and start all over, so that's when I came up and met with 
Peter [Cincotti]. If you follow anything that I've ever done, I 

never stick to one thing more than one year. I'm just afraid to 
get typecast. No, I'm looking for a band, I'm always looking for 
that. 

Q: So you would love to do a really great rock record. 

A: Oh, in a minute. 
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soundExchangE® 

You've already done the hard part. YoL;'ve created 

a recordirg so terrific, it's been picked up by digital 

media - like webcasts, cable and satellite transmissions. 

Now comas the easy part: gelling royalties for the 

use of your work. To collect, all you have ro do is go to 

soundexchange.com and sign up. Membership is free. 

Your royalties are ready and waiting 

SoundExchange, 

an independent, nonprofit 

corporation, is the only organization 

authorized to collect royalties from the 

digital exploitation of sound recording copyrights, 

and the only organization that's successfully distributed 

those royalties to performing artists and record companies. Sign 

up now, and you'll receive your check soon. 

What's the royalty breakdown? According to copyright law. 

SoundExchange distributions are divided 5O% to the sound recording 

copyright owner and 5O% to artists (45% to featured artist. 5°'o to 

background musicians and vocalists). 

Just go to the website, sign up for free, get your royalties. 

Sound good? That's SoundExchange. Performer and record company 

royalties for the digital age. 

SoundExchange's Board reflects our commitment to serve performers 

and record companies, large and small. We thank them for their 

dedication and support. 

Aimee Mann (Michael Hausman, Mgr.) Alasdair McMullan /EMI 

Andrea Finkelstein /SONY Ann E. Chaitovitz /AFTRA Daryl P. Friedman/ 

RECORDING ACADEMY David Sanborn (Patrick Rains, Mgr.) Dick 

Huey/ MATADOR RECORDS Gary Himelfarb /AFIM Jay L. Cooper, 

Esq./ RECORDING ARTISTS' COALITION (RAC) Jay Rosenthal, Esq. 

/RAC Michael Ostroff /UMG Mitch Bainwol /RIAA Paul Katz /BMG 

Paul Robinson /WARNER MUSIC GROUP Perry Resnick /MUSIC 

MANAGER'S FORUM -U.S. Thomas F. Lee /AFM Tom Silverman/ 

TOMMY BOY ENTERTAINMENT LLC Walter F. McDonough. Esq./ 

FUTURE OF MUSIC COALITION (FMC) 

John L. Simson, Executive Director 

PERFORMER AND RECORD COMPANY ROYALTIES FOR THE DIGITAL AGE WWW.SOUNDEXCHANGE.COai 202.828 C12O - SOUNDEXCHANGE. INC. IS AN INDEPENDENT, NONPROFIT PERFORMANCE RIGHTS ORGANIZATION 
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