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Acts Rare On USO Tours; Who’s To Blame?

BY BILL HOLLAND

www.billboard.com - MAY 24, 2003

Keith Roberts and
Karine Bageot in the
Tony Award-nominated
musical Movin'Qut.

Photo: Joan Marcus

With military operations all but
over in Iraq, the next invasion is about
to begin: A horde of movie stars,
comedians, and music acts will hit the
sands to entertain the troops.

But rap and hip-hop acts will be
noticeably under-represented. even
though about 27% of the troops are
African-American and hip-hop has a
hig following among white fans.

The United Service Organization,
better known as the USO, is currently
organizing a celebrity tour that's

(Continued on page 66)

9 Beltway Battle Brewing
Opposition is brewing against
FCC chairman Michael K.
Powell’s plan to ease media
ownership caps.
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Bright Lights,
Big Productions

Broadway Grows As Second Act For Stars

BY CARLA HAY

Hot Tickets
Fuel Fight

For $$33

BY SUSANNE AULT

AP/Wide World Photos

29 Just Cause

Ricky Martin has launched
People for the Children, a
global initiative to battle child

pornography and prostitution. LOS ANGELES—The secondary

ticket market has become a primary
concern for the concert industry.
Scalpers, licensed third-party

NEW YORK—They say the neon lights are bright on Broadway.
Just ask Eiton John, Toni Braxton, or former teen queen Deb-
orah Gibson. These days, they're basking in the electric glow.
The Great White Way is providing a second act—or, in
some cases, a second career—for an increasing number of
musical artists.
As the latest Tony Award nominations confirmed May 12, pop

brokers. online auctioneer eBay,
and other Web sites are scooping
up tens of millions of dollars in the
ticket resale market.

And major players in the tour-
ing business—artists, promoters.
venues, and their aligned ticket
sellers-—are concerned that they

are leaving money on the table that

musicals are surging in popularity at a time when Broadway
(Continued on page 62)

(Continued on page 64)

40 Ahead Of The Curve?

The home video industry
questions Artisan’s decision
to release Terminator 2 as a
high-definition DVD-ROM.
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More than 40 million albums sold.

* First Spanish album in five years.

* "Tal Vez" # 1 for 7 consecutive weeks
on Billboard Hot Latin Tracks US.

* "Tal Vez" # 1 in 20 countries in Latin America.

* "Jaleo" 2nd single in US Latin and 1st hit single
in Europe, Asia, Australia and Canada.
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THE ISLEY BROTHERS Body Kiss

ALISON KRAUSS + UNION STATION Live International

43 Year-end reports for |
Sony Music Entertainment

Japan and Avex Inc. show |
declines in sales. [

Top of the News

9 The UMG suit against Bertels-
mann over Napster is only the
latest in the online fray.

9 Lollapalooza ticket sales are off
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QUOTE OF THE WEEK

@ Let's be positive and say that
maybe it could be. 9
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Page 16
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20 MILLION ALBUMS SOLD * TWO NO.1 ALBUMS
FIVE NO.1 SINGLES * NINE TOP 10 SINGLES

“LIVE CONTINUES TO BE AMONG
THE MOST APPRECIABLE BANDS ROCK HAS EVER KNOWN.’
~BILLBOARD MAGAZINE

"HEAVEN"

THE FIRST SINGLE FROM THE NEW ALBUM
BIRDS OF PRAY ...

U.S. EXPLODING AT MULTI-FORMATS WBMX, WXKS/BOSTON, KDGE/DALLAS, Q101, WTMX/CHICAGO,
99X/ATLANTA, WMMR, WPLY/PHILADELPHIA, KPLZ/SEATTLE, DC101/WASHINGTON D.C., KTBZ/HOUSTON,
WSSR/TAMPA, WZTA/MIAMI, KZON/PHOENIX, 91X/SAN DIEGO AND MORE!

TOPPING LIQUID AUDIO COMMERCIAL DOWNLOADS CHART FOR DIGITAL SINGLES SALES
“LATE NIGHT WITH CONAN O’'BRIEN” MAY 20 « U.S. TOUR SUMMER & FALL

WORLDWIDE 10P 20 AIRPLAY HIT ON CANADIAN ROCK CHARTS, #1 MOST ADDED SONG IN AUSTRALIA,
NATIONAL RADIO 3 MEGAHIT IN HOLLAND * SIX-WEEK EUROPEAN TOUR KICKS OFF MAY 25 INCLUDING SOLD-OUT
SHOWS IN SWEDEN, NORWAY, DENMARK, GERMANY, AUSTRIA, SWITZERLAND, ITALY, BELGIUM, IRELAND, UK
AND CO-HEADLINE FESTIVAL WITH COLDPLAY IN HOLLAND.

Management INSPIRED. INSIGHTFUL. IN STORES MAY 20.

Gary Kuffirst and Chris Hardin for ) i i . .
Kurfirst/Blackwell Entertainment Produced by Jim Wirt Mixed by Tom Lord-Alge www.friendsoflive.com < 2003 Radioactive Records LV. radio..t




MLLIAYS 0N Time

Irv Gotti

{:a) Rule

J Irv Publishing

Ensign Music Corporation
Slavery Music

Songs of Universal, Inc

BRINC ON THE RAIN

Helen Darling

Billy Montana

Bro 'N Sis Music, Inc.
[Zstes Park Music

Little Chatterbox Music
Mike Curb Music

Warner-Tamerlane Publishing Corp.

(OMPLICATED

Lzuren Christy

Scott Spock

Mr Spock Music
Rzinbow Fish Publishin

Warner-Tamerfane Publishing Corp.

(RALWLING
Rob Bourdcn
Brad Delson
Lloe Hahn
ike Shinoda
Big Bad Mr. Hakn Music
Keriji Kobayashi Music
Nondisclosurzs Agreement Music
Rob Bourdon Music
Zomba Songs Inc.

DEYS CO By

Steve Smith
EMA.Blackwood Music, Inc.

O0N'T LET ME GET Me

Dallas Austin
Cyptron Music
EMHBlackwood Music, Inc.

OROPS OF ‘UPITER CTELL ME)
e e o

EMI%Iackwoodo Music, Inc.
Wunderwood Music

DROWNING

Linda Thompson
Brandon Brody Music
Warner-Tamerlane Publishing Corp.

EMOTION (2nd Award)
Barry Gibb

Robin Gibb

Gibb Brothers Music

ISCAPE

Kara DioGuardi

Steve Morales

David Siegel

I’ Stuff Publishing

Merchandyze Music

Million Dollar Steve Music
Warner-Tamerlane Publishing Corp.

FAMILY AFFAIR

Camara Kambon
Asiah Lewis

Luchi N. Lodge
Asiahtown Ent.
Colorscapes Publishing
Luchi Publishing LLC

FOLLOW MME :2nd Award)

Uncle Kracker
Gaje Music, Inc.
Warner-Tamerlane Publishing Corp.

FODLISH

Irv Gotti
D ] Irv Publishing
Ensign Music Corporation

GONE
Wade Robson
Wajero Sound

HANGING BY A MOMENT (2nd Award

Jascn Wade
G-Chills Music
Songs of DreamWorks

HEWA GOOD

Pharrell Williams
EMI-Blackwood Music, Inc.
Waters Of Nazarsth Publishing

HERD
Chad Kroeger (SOCAN})
Warner-Tamerlane Publishing Corp.

HOY IN HERRE

Charles L. Brown

Pharrell Williams

Ascent Music, Inc.
EMI-Blackwood Music, Inc.
Nouveau Music Company
Swing T Publishing

Watzrs Of Nazareth Publishing

HOW YOU REMIND me
Chad Kroeger (SOCAN)

Mike Kroeger (30CAN)

Ryan Peake ﬁSOCAN)

Ryan Vikedal (SOCAN)
Warner-Tamerlane Publishing Corp.

| HOPE YOU DANCE (2nd Award)

Tia Sillers
Choice Is Tragic Music
Ensign Music Corporation

| NEED A GIRL [PART ONE)
Eric Matlack
Coptic Soundsations Publishing

IF YOU'RE GINE 2nd Award)

Rob Thomas
Bidnis, Inc.
EMI-Blackwood Music, Inc.

UM SLREADY THERE
Richie McDonald
Sony/ATV Tree

rm REAL

Irv Gotti

B Rule

J Irv Pubiishing

Ensign Music Corporation
Slavery Music

Songs of Universal, Inc.

iN THE EAD
Rob Bourdon
Brad Delson
ﬁe Hahn
ike Shinoda
Big Bad Mr. Hahn Music
Keniji Kobayashi Music
Nondisclosure Agreement Music
Rob Bourdon Music
Zomba Songs Inc.

IRRESISTIBLE

Anders Bagge (STIM)

Pamela Sheyne (PRS)
EMI-Blackwood Music, Inc.
Warner-Tamerlane Publishing Corp.

Luin® IT uP

Irv Gotii

"_eon Haywcod

ja Rule

Frederick Knight

Li" Rob

6 Mo Shats Music

D j Irv Publisning

Ensign Music Corporation
Irving Music

Slavery Music

Songs of Universal, Inc.
Two Knight Publishing Co.

In The End

Rob Bourdon, Brad Delson,

Joe Hahn, Mike Shinoda
as performed by

published by - B.g Bad Mr. Hahn Music, Kenji
Kotayashi Music, Nondisclosure Agreement
Music, Rob Bcurdon Music, Zomba Songs Inc.



MAD SEASON

Rob Thomas

Bidnis, Inc.
EMI-Blackwood Music, Inc.

MORE THAN THAT
Ad

am Anders
Son)('j/ATV Son%s:1 LLC
SwedeDreams Music

MYy SACAIFICE

Scott Stapp

Mark Tremonti

Dwight Frye Music, inc.
Tremonti Stapp Music

A NEW DAY HAS C(OME

Stephan Moccio (SOCAN)
Sony/ATV Songs LLC

DNE LAST BREATH

Scott Stapp

Mark Tremonti

Dwight Frye Music, Inc.
Tremonti Stapp Music

ony TIme

Enya (PRS)

Nicky Ryan (PRS)

Roma Ryan (PRS)
EMI-Blackwood Music, Inc.

PEACHES & (REAM

Mario Winans
EMI-Blackwood Music, Inc.
tlnice Combs Music

arsky Music

POP
Wade Robson
Wiajero Sound

SMOOTH CRIMINAL

Michael Jackson
Mijac Music

o0 (OMPLICATED
Shaye Smith
EMI-Blackwood Music, Inc
Zomba Songs Inc.

o0AK UP THE SUN

Sheryl Crow
Old Crow Music
Warner-Tamerlane Publishing Corp.

SUPERMAN (TS NOT EASY]

ohn Ondrasik
Mi-Blackwood Music, Inc.
Five For Fighting Music

THATIK YOU (2nd Award)

Paul Herman (PRS)
EMI-Blackwood Music, Inc.

A THOUSAND MMiLeS

Vanessa Carlton
Rosasharn Music
Songs of Universal, Inc.

100 BAO

Chad Kroeger (SOCAN)
Mike Kroeger (SOCAN}
Ryan Peake SSOCAN)
Ryan Vikedal (SOCAN}
Warner-Tamerlane Publishing Corp.

U DON'T HAUE TC [ALL
Pharrell Williams
EMI-Blackwood Music, Inc.
Waters Of Nazareth Publishing

U RETIND ME

Eddie Hustle

Anita McCloud

Butterman Land Publishing
Elsie Louise Pitts Music
Smooth C Publishin

Songs of Universal, Inc.
Songs of Windswept Pacific

UNCEANEATH YDUR (LOTHES

Lester Méndez

Shakira

Aniwi Music, LLC
Apollinaire Music
EMI-3lackwood Music, Inc

WASUNG My TIME

Dave Benedict (SOCAN)
Danny Craig (SOCAN)
{gremy Hora (SOCAN)
allas Smith (SOCAN)
EMI-Blackwood Music. Inc

WHAT'S LUU?

Irv Gotti

JaRule

Graham Lyle (PRS)

D J Irv Publishing

Ensign Music Corporation
Slavery Music

Songs of Universal, Inc.

WHENEUER, WHEREUER
Gloria Estefan

Tim Mitchell

Shakira

Aniwi Music, LLC

Foreign Imported Productions
and Publishing, Inc.

WHEREUER YOU WRL GO
Alex Band

Aaron Kamin

Alex Band Music

Amedeo Music

Care=rs-BMG Music Publishing, Inc.

WITHOUT me
{gff |. Bass
evin “DJ Head” Bell
Eminem
Ergei:/orfq !I-iosrn {PRS
ight Mile Style
Nuez Musicty
Reach Global Songs
SPZ Music Inc.

usic

How You Remind [Me
Chad Kroeger, Mike Kroger, Ryan Peake, Ryan Vikedal
as performed by

F
published by - Warner-Tamertane Publishing Co-p.

[

HOLLAND-DOZIER-HOLWLAND
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VISIT US AT BMI.COM

EMI-BLACKLLOOD

MUsIC, nc.
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Hal David

Linda Moran

Marilyn Bergman & Frances W. Preston
Charlie Feldman, Jules Goldberg, Karen Sherry

lrwin Z. Robinson

The 34th Annual Dinner and

2003 Induction Ceremony & Awards Presentation

of the National Academy of Popular Music

fo benefit the Songwriters Hall of Fame

Thursday, June 12th, 2003
New York Marriott Marquis

{

Phil Collins Little Richard Van Morrison Queen

“| Left My Heart In San Francisco” Tony Bennett

Douglas Cross & George Cory
(Colgems-EMI Music Inc.; ASCAP)

Jimmy Webb  johnny Mercer Award

Patti LaBelle sammy Cahn Lifetime Achievement Award
Martin Bandier Paton of the Arts Award

Clive Davis Hitmaker Award

Nicholas Firth 2003 Abe Olman Publisher Award
Ed Murphy 2002 Abe Oiman Publisher Award

Produced by Phil Ramone

“A museum that sings“«.was the dream of the founders. of

the National Academy of Popular Music / Songwriters Hall

of Fame, an organization dedicated to recognizing and
honoring the accomplishments and lives of the people who
create the songs that serve as the soundtrack of our lives.

The proceeds from the 34th Annual Induction Celebration and
Dinner will support this dream and the ongoing

services — such as workshops, showcases, open mikes and
networking meetings — that the organization provides to

up-and-coming songwriters.
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FCC Criticized Over Rule Changes

BY BILL HOLLAND

WASHINGTON, D.C.—Fearing the Federal
Communications Cotnmission (FCC) will
jeopardize “dem-
ocratic goals of
diversity,” House
Democrats and a
public interest
group are asking
the FCC to “open
to public com-
ment” its plans
to ease media
ownership rules.

With the plan-
ned June 2 FCC
vote, Rep. Bernie
Sanders, Inde-
pendent-Vt., and
100 House Democrats called on FCC chair-
man Michael Powell May 14 to delay the deci-
sion on media ownership rules.

The lawmakers ask Powell to “open the
process to public comment” and meet with
Congress on the issue.

Opponents of further deregulation won't
say so publicly, but most privately agree
with political observers that with a Repub-
lican administration and Congress, Powell
and the broadcast industry will prevail.

The voices of dissent at least want to
kick up enough dust about the dangers of
media monopolies that voters consider it
an issue come election time.

In a letter, they ask the chairman “to
demonstrate how changes in media owner-
ship limits will benefit the public interest and
not jeopardize the democratic goals of diver-
sity, competition, and localism.”

In early April, Sanders and Rep. Maurice
Hinchey, D-N.Y., introduced a bill that calls
on the FCC to not weaken any current media
ownership rules that protect people’s access
to diverse sources of information.

The pair also asked for extensive public re-
view and comment on any proposed changes
to current media ownership rules.

In the Senate, Ernest Hollings, D-S.C.,
and other Democrats have also called on the
FCC to meet with them about the issue.

Also on May 14, the Future of Music Coali-
tion (FMC), a group that embraces recording
artists’ rights and opposes further consolida-
tion of the media, released a critical survey.

After combing through FCC files, the FMC
found the commission “has virtually no evi-
dence of citizen backing for their controver-
sial media ownership plan.”

The FMC has long contended that dereg-
ulation of radio ownership based on the
1996 Telecommunications Act led to
homogenized radio programming and may
have fostered corporate payola and bullying
tactics toward artists.

The FMC analysis of comments filed at the
FCC says that as of May 8, “9,065 citizens
unaffiliated to a corporation, organization, or
association opposed changing existing media
ownership rules that would pave the way for

UMG Sues BMG On P2P

Napster Suit Latest In Online Saga

BY MATTHEW BENZ

NEW YORK—Music attorneys say Universal
Music Group’s (UMG) lawsuit against Ber-
telsmann AG regarding its relationship with
Napster underscores the complicated—and
sometimes conflicting—web of relations that
persists among major labels, technology com-
panies, and large media concerns.

In recent weeks, the music industry has
cheered the initial success of Apple Computer's
new digital-music service (Billboard, May 10).

But this lawsuit serves as a reminder of
“how complicated it has gotten for these com-
panies to do business” in the highly consoli-
dated media industry, says Laurie Soriano,
head of the music group at the Los Angeles
law firm of Manatt, Phelps & Phillips.

Filed May 12 in U.S. District Court for the
Southern District of New York, the suit alleges
that Bertelsmann “took numerous actions that
directly and matenially contributed to the mil-
lions upon millions of illegal acts of copyright
infringement by the users of the Napster system.”

UMG notes in its complaint that Bertels-
mann’s BMG Entertainment once joined UMG
and others “in filing—and successfully pursu-
ing—an action to enjoin the massive copyright
infringement taking place through Napster.”

UMG parent Vivendi Universal itself
acquired mp3.com for $372 million in 2001—
one year after mp3.com paid more than $100
million to the majors to settle charges of copy-
right infringement.

UMG's complaint is similar to one filed by
a group of music publishers in the same court
earlier this year (Billboard, March 1). Some
lawyers speculate that the two cases could be

combined.

Last month UMG and EMI Recorded Music
sued venture-capital firm Hummer Winblad
Venture Partners for helping to prolong Nap-
ster’s copyright infringement by investing $13
million in the company.

Even amid progress toward a viable digi-
tal-music market, the suits underscore the
hard line the major labels continue to take
against illegitimate offerings.

Soriano says, “This is part of a general plan
of the record labels, which is to find ways to
get people to disassociate with anything hav-
ing to do with piracy.”

Attorneys say a key issue in the UMG-Ber-
telsmann case is just how much control
Bertelsmann had over the defunct file-shar-
ing network.

UMG claims Bertelsmann is liable for
supplying funds that allowed Napster to
“expand the unlawful infringement of plain-
tiffs’ copyrights.”

Bertelsmann loaned Napster $50 million
in October 2000; the network shut down
under court order in July 2001.

Late last year, CD-burning software maker
Roxio bought Napster’s assets for $5.3 million.

UMG claims Bertelsmann'’s loan was noth-
ing more than a “scheme” that “would shield
[Bertelsmann] from liability for the massive
infringements.”

UMG seeks a jury trial and damages of
$150,000 per infringed track. A Bertelsmann
spokesman had no comment.

“I don't think Bertelsmann went into Nap-
ster with a bad intention,” says Jay Cooper,
chair of Greenberg Traurig's L.A. entertain-
ment practice, who hadn't read the complaint.

further consolidation, while only 11 unaffili-
ated citizens supported changing the rules.”

FMC executive director Jenny Toomey says,
“It's hard to read these comments and find
evidence that the public supports rule changes
that would lead to more media consolidation.”

A spokesman in Sanders’ office calls the
FMC analysis “accurate. If you ask most
Americans if they want the same few compa-
nies owning all U.S. information outlets,
they’d say no.”

The FMC survey says, “The vast majority
of citizens filing comments view the proposed
changes as a threat to a vibrant and func-
tioning democracy.”

As part of its congressionally mandated
biennial review process of the 1996 Telecom-
munications Act, the FCC is examining
remaining ownership regulations. Current
rules prevent one broadcast network from
owning another broadcast network, limit the
number of local broadcast stations that any
one broadcaster can own to systems serving
35% of the TV-viewing households, and pro-
hibit a company from owning cable TV sys-
tems and TV stations in the same community.

The agency is also contemplating elimi-
nating rules that prohibit cross-ownership
of TV stations and newspapers in the same
city. Powell has announced a June 2 vote on
these rule changes.

Lollapalooza
Starts Slow But
Expects Gains

BY RAY WADDELL

NASHVILLE—Lollapalooza organizers
admit that early sales are disappointing in
some markets. But they say this may be
the way festivals sell post-Sept. 11, 2001,

Only half the dates are on sale so far, and
nobody involved with the tour is pushing
the panic button.

“We were asking
kids in April to buy
tickets to a July
show,” says Brad
Wavra, VP of tour-
ing for Clear Chan-
nel Entertainment
(CCE), the promot-
er of the bulk of
Lollapalooza dates.

“Some of these
ticket counts are
not unusual and
not different from what we're seeing on
other festivals,” Wavra continues. “We may
be finding out that the buying pattern has
changed since 9/11 and the war.”

Adam Schneider, manager of Jane's
Addiction and one of the producers (along
with the William Morris Agency) of Lol-
lapalooza, adds: “It isn't where you start
the race. it’s where you end up. We're
confident of where this tour will end up at
the box office.”

After a five-year hiatus, Lollapalooza
begins a run of 33 North American dates
July 3 at lonia County Fairgrounds in
Grand Rapids, Mich. The main stage line-
up includes Jane’s Addiction, Queens of

(Continued on page 66)
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Sanctuary Taps Major
Resources At BMG

Alliance Enables Companies To Benefit From Each Other’s Expertise

BY GORDON MASSON

LONDON—Sanctuary executive
chairman Andy Taylor sees a new
strategic alliance with BMG as a
chance to leverage major muscle to
grow his indie outfit.

BMG has taken a minor share-
holding in U.K.-based Sanctuary
Group. The deal allows the compa-
nies to benefit from each other’s
expertise in key areas.

“I've always thought that it was very
logical for {Sanctuary] to have a strate-
gic alliance with one of the majors,”
Taylor says, “because basically we do
all the things they don’t do and they
do things we don’t do, such as distri-
bution and manufacturing.”

In a filing with the London Stock
Exchange, Sanctuary revealed that it
has granted warrants for more than
3.2 million ordinary shares to BMG
UK. and Ireland “as part of an arrange-
ment to widen strategic alliances in
revenue-generating areas, including

InThe News

¢ Michael Jackson is suing Mo-
town Records and parent Uni-
versal Music Group (UMG) for
an unspecified amount in a suit
filed May 8 in California Supe-
rior Court. Jackson alleges that
Motown breached a 1980 con-
tract with the Jackson 5 by
using its name in ways that vio-
late the agreement, as well as |
for licensing master recordings
for use without Jackson’s con- |
sent. UMG had no comment on l
the litigation.

¢ A Los Angeles jury found May
6 that Andre "Dr. Dre” Young
illegally used segments of the |
1980 tune “Backstrokin’ " in his
song “Let’s Get High” (co-writ- |
ten by Eminem and others)
from the Aftermath/Interscope
album Dr. Dre 2001. The jury ‘
awarded the plaintiff, London-
based music publisher Minder
Music, more than $1.5 million
in damages: Minder sought $3.5
million. Last month in U.S. Dis-
trict Court, Minder filed an
amended copyright infringe-
ment lawsuit of its July 20, 2000,
complaint against Dre, Eminem,
Interscope Records, and Univer-
sal Music & Video Distribution
(UMVD), among others. Repre-
sentatives for Interscope and
UMVD declined to comment.
| Dre’s lawyer, Howard King, says
the infringement was not willful
and plans to appeal.

TAYLOR

merchandising, artist development,
and DVD production, as well as for
renewed music catalog joint ventures
on the Sanctuary/Camden label.”

Taylor says those warrants amount
to about 1% of Sanctuary’s issued
shares.

“Issuing warrants,” Taylor says.
“gives BMG an opportunity to bene-
fit from the deal when our stock price
improves, as it should, and they’ll
obviously be helping us to achieve
that upside.”

Taylor adds that the deal gives
Sanctuary access to BMG acts for
merchandising and touring. “And we
can help develop new acts by bring-

ing [them] on our labels and then
passing them back to [BMG] if they
need the major’s resources.”

In addition to extending Sanctu-
ary’s catalog exploitation deal with
BMG across Europe, Taylor says his
company will be able to assist BMG
with DVD production and TV-driven
product sales, where BMG is not as
strong as Sanctuary.

“In certain territories of the world
like Japan, the Pacific Rim, and so on,
it has been difficult [for indies] to get
distribution,” Taylor says. “With the
BMG arrangement, we can widen our
distribution with them, and they will
fill in lots of gaps for us.”

Sanctuary also plans to tap BMG's
marketing team in certain territo-
ries. “The deal will strengthen our
ability to work acts globally by giv-
ing us distribution and marketing
capabilities in every country in the
world,” Taylor says.

BMG will not assume all distribu-
tion for Sanctuary. “Quite a lot of the
specialist labels do better dealing
with small independent distributors,
and we’ll continue that,” Taylor says.
“The deal with BMG isn’t a totally
exclusive arrangement.”

Hendrix Experience
Bassist Dead At 57

BY CHRIS MORRIS

Noel Redding, whose adept bass
work in the Jimi Hendrix Experience
set the template for power-trio play-
ers, was found dead May 12 at his
home in Clonakilty, Ireland. He was
57. The cause of death was undeter-
mined at press time.

Born Dec. 25, 1945, in Folkestone,
England, Redding began his career as
a journeyman guitarist
by touring England and
Germany with the Lov-
ing Kind, the Lonely
Ones, and Neil Landon
& the Burnettes.

In September 1966,
the 20-year-old Redding
sought the guitar slot in
Eric Burdon’s New Ani-
mals. The job was taken,
but Animals bassist Chas
Chandler asked Redding
to audition on bass with
a flashy American gui-
tarist he was managing.

With ex-Georgie Fame drummer
Mitch Mitchell, Redding joined the
Jimi Hendrix Experience.

Fired by Hendrix's pathfinding guitar
work and stage showmanship, the band

REDDING

electrified British and U.S. audiences.

From 1966 through 1969, the
group toured relentlessly—with Red-
ding’s side project, Fat Mattress, often
serving as an opening act—and cut
three classic albums: Are You Expe-
rienced?, Axis: Bold as Love, and
Flectric Ladyland.

The Experience dissolved briefly in
1968: the split became permanent in
June 1969, when Redding abruptly
quit after an appearance
at the Denver Pop Festi-
val. He continued to
front the Noel Redding
Band and Road.

Hendrix died Sept.
18, 1970, in London. In
1973, Redding signed an
agreement settling all
claims to royalties from
the Experience’s record-
ings for $100,000.

He had engaged in le-
gal wrangling about his
rights ever since. He laid
out his grievances in a frank 1990
memoir, Are You Experienced? In later
vears, he recorded sporadically and
played weekly in a Clonakilty pub.

Redding is survived by his longtime
companion, Deborah McNaughton.

BY GEOFF MAYFIELD

LOS ANGELES-Marilyn Manson
appears on course for the second No.
1 album of his career, while two other
new albums have a shot to start at
more than 100,000 copies on next
issue’s Billboard 200.

Chart watchers estimate that based
on first-day numbers from music
chains, Manson's Golden Age of
Grotesque (Nothing/Interscope) will
open with sales of at least 150,000.

With current chart-topper the Isley
Brothers certain to decline from their
first-week sum of 155,000 units, the
Manson projection seems a safe bet
to lead the chart.

Manson has seen six albums chart.
He reached No. 1 with the 1998
release Mechanical Animals, which

mm A LOOK AHEAD =
Manson Bids To Be ‘Golden’ Boy

began with 223,000 units, his biggest
Nielsen SoundScan week.

His previous set, Holy Wood (In
the Shadow of the Valley of Death),
peaked at No. 13 with a first-week
tally of 117,000 in November 2000.

Also out May 13 were Cold’s Year of
the Spider (Flip/GefferyInterscope) and
Third Eye Blind's Out of the Vein (Elek-
tra). Number rollers figure the former
will start with 120,000 or more and the
latter will open at 90,000-100,000. That
would put both in the top 10.

If those estimates hold true, they
would mark the biggest sales weeks
and highest Billboard 200 ranks for
either act. Cold’s first album peaked
at No. 97 in 2001. Third Eye Blind’s
career peak is No. 25, earned by its
first album in 1997, which sold
84,000 in its best week.

Market Watch

A Weekly National Music Sales Report

RDUNDED FIGURES

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by N Niel
Nielse:

233,949,000 214,437,000 (<8.3%)
228,557,000 211,107,000 (<27.6%)
5,392,000 3,330,000 (++38.2%)
215,397,000 203,398,000 (<5.6%)
12,607,000 7,043,000 (“+44.1%)
553,000 666,000 (++20.4%)
11,197,000 12,230,000
10,133,000 8.4%
*10.5%
10,996,000 12,028,000
9,923,000 “~8.6%
10.8%
201,000 202,000
210,000 0.5%
“4.3%
11,286,000 11,054,000 (<21%
28,538,000 26,496,000 (<7.2%)
32,560,000 30,562,000 (6.1%)
13,372,000 12,659,000 (<5.3%)
41,292,000 39,112,000 (<5.3%)
32,213,000 29,999,000 (<6.9%)
15,398,000 15,331,000 (<7 4.2%)
40,138,000 38,184,000 (+4.9%)
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Sony Restructures Sales, Distribution Functions

ED CHRISTMAN

NEW YORK—-Sony is the third
major to restructure sales and distri-
bution, following EMI Recorded
Music and Warner Music Group.

The Sony move differs in that all
of its labels have one shared sales
services arm.

The changes show an industry try-
ing to figure out how to most ef-
fectively ship records to a consoli-

dating account base in a business
with a shrinking revenue base.

The restructuring of Sony Music
Entertainment’s U.S. sales and dis-
tribution functions will align the
Sony team with what retailers are
doing to reach the consumer.

Tom Donnarumma has been
named executive VP of the Sony
Music Label Group—a newly created
shared-services sales team—and Bill
Frohlich, executive VP of Sony Music

Distribution (Billboard, April 26).

Donnarumma says the main aim
of the restructuring was to tear down
the walls between the labels and dis-
tribution so that when the company
approached its customer base, it did
50 with one voice.

“Customers had been saying that
it takes too long for decisions,” Froh-
lich says. “So we wanted to align our
staffs more with selling and what our
customer base is doing.”

Madacy Courts Majors’ Catalogs

BY MATTHEW BENZ

NEW YORK—Indie Madacy Entertainment presi-
dent/CEO Amos Alter believes he can make
the company profitable again. That success
may lie in major-label catalog repackaging.
Seeking more autonomy, Alter earlier
this month closed on the roughly $40 mil-
lion acquisition of Madacy from rackjobber
Handleman Co. (Billboard, March 8), which

he had sold it to in 1994.

Alter wants to focus on developing inno-
vative catalog packages with major labels and
not stray any further into artist development
or other areas of the music business that are
not the Montreal-based label’s strength.

Past attempts at reaching into other areas
“defocused us,” Alter says. It also led to a $6 million loss
for the fiscal year that ended April 27, 2002—its first

since being under Handleman.”

Handleman said Madacy has been profitable in the

current fiscal year.

Alter says Madacy is in negotiations with two
major labels, which he declines to name, about exclu-

sive arrangements to re-market “significant chunks”
of their catalogs.

“This is the part of the business we do very
well,” Alter says. “The major labels do artist
development very well.”

Founded by Alter 22 years ago with a
$5,000 investment, the budget-line and
compilation label now has 110 employees
across nine divisions. This year, Madacy aims
for revenue of $75 million-$80 million and
a profit margin of at least 10%.

Morey Richman, VP and co-owner of rival
St. Clair Entertainment Group, applauds
Alter’s move.

Because the budget and compilation mar-
ket is built on impulse buys at mass merchants and
retail locales, Richman says it is more steady than the

mainstream music market.

“We have a formula that works,” he says, “and Amos

knows it very well.”

BMI Honors Most-Played Pop Songs

BY MARGO WHITMIRE

LOS ANGELES—Legendary song-
writing trio Holland-Dozier-Holland
was presented with the BMI Icon
Award during the performing-rights
organization’s 51st annual Pop
Awards, held May 13 at the Regent
Beverly Wilshire.

As pioneering writers of the early
Motown souind, Brian and Eddie Hol-
land and Lamont Dozier have 76 BMI
pop and R&B awards to their credit.
Their songs have been broadcast

more than 100 million times.

“I'm always overwhelmed by the
songs, how they lived so long,” Dozi-
er says. “To still be getting accolades
is mind-boggling.”

The trio is responsible for such hits
as "Baby Love,” “Stop! In the Name of
Love,” "Sugar Pie, Honey Bunch,”
“You Can't Hurry Love,” and “How
Sweet It Is to Be Loved by You.”

Producer/songwriter Irv Gotti—
the founder of the Murder Inc. label
—took home top pop songwriter
honors during the evening. Five of his

The Matrix Honored. Songwriting partners Graham Armstrong, left, Lauren
Christy, center, and Scott Spock—collectively known as the Matrix—were hon-
ored at the BMI Pop Awards for “Complicated,” performed by Avril Lavigne.

songs are on BMI’s “most-performed”
list this year.

Nickelback and publisher Warner-
Tamerlane Publishing won the song of
the year award for "How You Remind
Me.” It was written by bandmates Chad
and Mike Kroeger, Ryan Peake, and
Ryan Vikedal. The song was recognized
for having the most broadcast per-
formances during the Oct. 1, 2001-
Sept. 30, 2002, eligibility period.

With 16 songs cited, EMI-Black-
wood was recognized as pop publish-
er of the year. The honor is presented
to the company with the highest per-
centage of copyright ownership
among the awarded songs.

Other multiple publishing hon-
orees were Warner-Tamerlane Pub-
lishing, Songs of Universal, Ensign
Music, D J Irv Publishing, Careers-
BMG Publishing, Zomba Songs, Slav-
ery Music, Sony/ATV Music Group,
and Waters of Nazareth Publishing.

Winners are determined by the
number of feature broadcast perform-
ances on American radio and TV during
the eligibility period. BMI president/
CEO Frances W. Preston and VP/GM of
writer/publisher relations Barbara Cane
handed out the evening's awards.

A complete list of 2003 BMI Pop
Award winners appears on page 48.

Distribution layers were removed to
make it more efficient and improve
communication, Frohlich says. The
division is now geographically, rather
than departmentally, based.

Job responsibilities shifted in an
effort to change the company’s culture.

The new structure is geared to
empower people in the field to make
their own decisions, Frohlich adds.

Donnarumma, formerly senior VP
of sales at the Columbia Records
Group, reports to Don lenner, presi-
dent of Sony Music Entertainment.
Frohlich, formerly senior VP of sales
for the Epic Records Group, reports to
Robert M. Bowlin, corporate executive
VP at Sony Music Entertainment.

Reporting to Donnarumma in the
Sony Label Group are Dale Libby, sen-
ior VP of sales for Sony Nashville, and
Marc Offenbach, senior VP of sales for
Sony Classical.

Michael Block, senior VP of sales
at Columbia, pulls double-duty as
Donnarumma’s right-hand man,
overseeing label sales and the region-
al sales team; Romeo Thomas is sen-
ior director of Epic.

Block oversees the regional staff of
Michelle Tagliere, who handles the East
Coast; Tyler Pittman, who handles the
Southeast and Minneapolis; Glenn
Frese, who handles the West Coast; and
Denise Moreno, who handles the Cen-

tral region and also works to bring
focus to the Wal-Mart account.

Sony Music Distribution, mean-
while, has three regional VPs: Laurel
Polson, who heads field sales in the
West; Denny Kennedy, who heads field
sales in the Central region; and Jim
Lucas, who heads field sales in the
East. Colin Willis is VP of sales. He
oversees Anderson, Handleman, Wal-
Mart, and Kmart.

The company still has 56 traditional
sales representatives, as well as about 60
retail coordinators and retail specialists.

The last two newly created func-
tions replace the field marketing rep-
resentatives (FMR). with the coordi-
nators pulling FMR-like duty for
national chain stores and the spe-
cialists doubling as sales reps and
FMRs for smaller accounts.

The company will continue to
have urban sales representatives,
which includes gospel, and alterna-
tive sales reps that will deal with the
appropriate stores. They will report
in geographically.

At the home office, Dave Curtis is
senior VP of sales and artist develop-
ment and reports to Frohlich. Report-
ing to Curtis are Josh Rosenthal, VP
of alternative sales; Harry Safter, VP
of video and DVD; Lynne Poole, VP of
urban sales, and Joe Marziotto, VP of
catalog sales.

RECORD COMPANIES: Brian Postelle
is named an executive of A&R for
DreamWorks Records. He was VP
of urban music for Famous Mu-
sic Publishing.

Mitchell Imber is promoted to
senior VP of sales for the Island Def
Jam Music Group in New York. He
was VP of sales.

ARTIST SERVICES: Wendy L. Mor-
gan is named executive director of
the Texas chapter of the National
Academy of Recording Arts and Sci-
ences in Austin. She was director of
music marketing for the Austin
Convention & Visitors Bureau.
Scott B. Zolke is named part-
ner of Loeb & Loeb in Los Ange-
les. He was partner of Berkowitz
Black & Zolke.
Comcast-Spectacor promotes
Samantha Roman to assistant
director and Darren Danner to

MORGAN

coordinator in Philadelphia. They
were, respectively, sales manag-
er and telemarketer for the
Philadelphia Wings.

Comcast-Spectacor also names
Heidi Kaiser manager and Bree
Maddocks operations coordinator.
They were, respectively, ticket
sales executive for the Philadel-
phia Flyers and merchandise/com-
munity relations manager for the
Camden Riversharks.

BROADCASTING: Traycee Scott is
promoted to VP of affiliate rela-
tions for the American Blues Net-
work in Gulfport, Miss. She was
director of affiliate relations.

PUBLISHING: Winston L. Reynolds
is promoted to administration
manager for the Royalty Network
in New York. He was publishing
administrator.
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INTERNATIONAL TALENT & TOURING GUIDE

A one-stop reference for anyone who buys talent and touring services, Billboard’s Talent &

CLOSING MAY 9

MUSIC PUBLISHING

BRAND LICENSING
& MERCHANDISE

Touring Guide has over 17,000 listings including talent, booking agencies, facilities, national
concert promoters, services & products and more. Advertise in this definitive guide and
reach facility and club managers, event planners and tour operators all year long!

publication date: july 9 - ad close: may 21
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HARD MUSIC

Hard Music may have a dark side, but

the increasing popularity of this genre
shines brightly. In our June 28th issue,
Billboard will spotlight catalog, Goth-
influenced hard music and the latest
and greatest US metal releases. Plus
we'll take you to Europe for a look at
new artists breaking ground. Make
some noise. . .reserve your ad today!

issue date: june 28
ad close: june 3

Joe Maimone 646.654.4694
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BROOKS & DUNN

In our June 2lst issue, Billboard cele-
brates the incredible success of Brooks
& Dunn on the occasion of selling 25
million albums. This special tribute pro-
files Kix and Ronnie’s start, how they've
moved to the forefront of today’s coun-
try music scene, and what’s in store for
the future. Salute Brooks & Dunn with a
congratulatory ad in this special!

issue date: june 21
ad close: may 27

Phil Hart 615.321.4297
phart@billboard.com

LATIN MUSIC
6 PACK #3

Hotter than ever, Billboard’s third
installment of Latin 6-Pack reports on
the latest in Latin music publishing. We
turn the spotlight on the rap/hip-hop
acts causing a commotion from Puerto
Rico to across the US. Plus we feature
year-to-date rankings in album and sin-
gle categories. Make a scene...reserve
your ad today!

issue date: june 21
ad close: may 27

Gene Smith 646.654.4616
gsmith@billboard.com
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ARTRIS &MUSIE

CHARMED, I’'M SURE: In an effort to
boost sales, Monarc/Island will re-
launch Mariah Carey’s Charmbracelet
July 29 with four new tracks.

The album, originally released
Dec. 3, 2002, has sold 1 million
copies in the U.S.. according to
Nielsen SoundScan. Carey is cur-
rently No. 4 on The Billboard Hot
100 with “I Know What You Want,”
a duet with Busta Rhymes.

That song, which appears on
Rhymes’ album, will be stripped onto
the new album, along with two new
tunes and a remix. The new version
will carry a different cover from the
original. No word on whether the price
for the CD will be the same.

The timing co'n- _
cides with the North |
American leg of
Carey’s world tour, |
which begins June |
21 in Seoul, Korea. |
The U.S. portion
starts July 18. Island
reps declined to |
comment.

LIFEBEAT: Eleven |
years after its in- |
ception, Lifebzat
is breathing new
life into the fight
against AIDS. !

“The disease has
really been off peo-
ple’s agendas,” says John Cannelli,
who started April 28 as the nonprofit
organization’s new executive director.

Lifebeat, which targets educating
at-risk kids ages 13-24, was a major
force in the music industry in the
mid-"90s through its Red Hot + series
of charity alburas and such fundrais-
ers as Counter Aid, where industry
execs worked at record stores. How-
ever, its light kas dimmed in recent
years, following the events of Sept.
11, 2001, and the industry falling
upon hard times. But Cannelli
stresses that there are low-cost
ways for labels and performers to
eontribute.

“One of the easiest ways is our tick-
et program,” says Cannelli, whose past
posts include president of Rocket
Records and MTV senior VP. “We’re
out with John Mayer and the Count-
ing Crows, who are donating 25 cents
[to Lifebeat] from every ticket sold. At
the venue site, we partner with local
AIDS outreach programs to hand out
information and condoms.”

Artists can a'so perform at hospitals
and residential facilities through
Lifebeat’s Hearts & Voices program.

Lifebeat will hold a fundraising
breakfast June 19 in Los Angeles
honoring a number of Emmis Com-
munications executives. It will be
followed by a benefit concert that
night at Henry Ford Theater. Can-
nelli says it is also planning an event
in Miami in the fall following the
Latin Grammy Awards.

STUFF: Kelly Osbourne has left Epic
Records, and now dad Ozzy is trying
to leave the company after more than
23 years. However, Epic sources say
Ozzy owes the label more records. Epic
and Osbourne representatives did not
return calls . . . Deana Carter and Heart
are the first two clients inked with
Peters Management
Syndicate, the new
company set up by
Carol Peters, who
was formerly with
10th Street Man-
agement . . . Roger
Daltrey will head-
line the cast of My
Fair Lady in a one-
time-only perform-
ance Aug. 3 at the
Hollywood Bowl.
Daltrey will play
Alfred P. Doolittle.
John Lithgow will
appear as Henry
Higgins, and Man-
hattan Records art-
ist Melissa Errico will reprise her role
as Eliza Doolittle, a part that she had
played on Broadway in 1993 . . . Cheap
Trick has inked a licensing deal with
Big3 Records for its Cheap Trick
Unlimited label. The first release under
the new arrangement will be the July
8 studio album Special One. The deal
includes a number of albums from
Cheap Trick’s catalog, including Woke
Up With a Monster, Music for Hang-
overs, and In Colour.

WHO’S A PEPPER? Warner Bros.
Records has partnered with Dr Pepper
and Seven Up for a summer promo-
tion dubbed LiquidLoot. Starting in
June, soft drinks made by the bottler
will be encoded with a point number
under the bottle cap. The consumer
can then use the collected points to bid
online for select Warner Bros. prizes,
including a music studio tour, auto-
graphed memorabilia, CDs, electron-
ics, and concert tickets.

A separate online sweepstakes win-
ner will receive a trip to Los Angeles
or Nashville to meet with a Warner
Bros. artist, attend a recording ses-
sion, and see a concert.

Live Takes Flight With ‘Birds’

Band's Early-Day Energy Remains Intact On Its Sixth MCA Set

BY CATHERINE APPLEFELD OLSON

Not only does Live’s new Radioac-
tive/MCA album Birds of Pray soni-
caily hark back to the band’s early
days of guitar-driven power-
pop, but it also shows Live
performing with the same
high level of energy with
which it crashed onto the
music scene 12 years ago.

“We’ve been in the mu-
sic business since 1991,
and we're continuing to
make music that rivals the
rest of our work. That’s
what feels the best to me,”
frontman Ed Kowalczyk
says. “It’s one thing to sur-
vive. It’s another thing to
survive with the same
drive and hunger.”

Indeed, after five albums
—the most recent, 2001’s
V. was a more experimen-
tal effort—Kowalczyk, gui-
tarist Chad Taylor, bassist Patrick
Dahlheimer, and drummer Chad
Gracey journeyed to Nashville last
fall to craft new songs that ride a
familiar, guitar-driven wave.

“We wanted to be somewhere
where we had never spent time
before,” Kowalczyk says of the band’s

worth says, “The fact that this album
harks back to the Throwing Copper
days puts us in the pesition of being
able to cast a broad net to capture
all those old fans, as well as the

younger rock fans.”

Sigworth says TV advertising was
a natural course of action to take.
A commercial that features the
video for the Throwing Copper sin-
gle “Lightning Crashes” bleeding
into the “Heaven” video began run-
ning on such networks as MTV2,

VH1, CNN, and E! Entertainment
Television shortly before the al-
bum’s May 20 release.

Another bid to connect the musi-
cal dots is a bonus DVD. The disc
features Live performing
some of its best-known
songs, such as “Selling the
Drama,” “Voodoo Lady,”
and “Nobody Knows,” at
last yeat’s Pinkpop festi-
val in Holland. Radioac-
tive is pzckaging the DVD
with all initial orders of
the album.

Additionally, Radio Free
Virgin created a “Live radio
station” that went on the
air in early May and is ro-
tating the band’s hand-
picked 100 favorite songs.

HITTING THE ROAD

A U.S. tour will com-
mence later in the summer,
after Live returns from a
European tour thzt includes a festival
show in Holland where it will share
the bill with Coldplay.

“We feel so confident about this
record that we are committed to get-
ting it out there ” Kowalczyk says.
“We aren’t taking anything for
granted. We are hungry again.”

sojourn in Music City.

It helped set the tone for a sim-
pler, more back-to-basics recording
process with producer Jim Wirt
(Hoobastank).

“On the last record, we were
hardly ever in the room at the same
time,” Kowalczyk notes. “This
time, it was just the four of us. We
went with an approach that was
closer to what we had traditionally l
done before.” |

The resulting 13 songs are sure to
spur recollections for fans who have
been Live loyalists since its 1994 break-
through Throwing Copper, which sold
5.6 million copies, according to
Nielsen SoundScan. Ensuing releases,
despite critical praise and successful
radio singles, have seen the band’s
album sales gradually diminish. V'has
sold 284,000 copies.

TYING SOUNDS TOGETHER

Bridging the sizable span of Live’s
repertoire is the focal point of MCA's
marketing campaign. First single
“Heaven”—inspired by the birth of
Kowalczyk’s daughter last year—
went to hot AC, top 40, and main-
stream and modern rock radio for-
mats April 7. The track is steadily
building in airplay.

MCA marketing director Sig Sig-
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BY MARGO WHITMIRE

LOS ANGELES—For composer
Randy Edelman, nabbing BMI’s cov-
eted Richard Kirk Award has been a
highlight in a “wonderful, winding,
crazy musical journey.”

He was given the career achieve-
ment prize May 14 during BMI’s
Film & Television Awards.

“To receive this honor in front of
so many people whom [ admire in
the film scoring community feels
wonderful,” he says.

With a background ranging
from classical musician/arranger
to popular recording artist, Edel-
man’s diverse résumé includes the

EDELMAN

composition of more than 65 film
scores. Included in his credits is
the Golden Globe- and British
Academy of Film and TV Awards-
nominated score for The Last of
the Mohicans, as well as some of
his favorites—Gettysburg, XXX,
The Mask, My Cousin Vinnie, and
While You Were Sleeping.

Edelman’s scores have opened
the Super Bowl and closed the
Atlanta Olympic Games broad-
casts; the latter won him an
Emmy Award. He just finished
scoring the theme to the 2003
Wimbledon tennis tournament.
| Edelman is currently working on

Connie & Carla, a new film from
| Nia Vardalos, the star of My Big
| Fat Greek Wedding.

l ADDITIONAL HONOREES

| Also celebrated during the even-
ing was all-around entertainer Merv
Griffin, who received the perform-
ing-rights organization’s President’s
Award for his contributions to the
entertainment industry.

Last year’s Richard Kirk Award
honoree, Danny Elfman, took home
four awards this year as composer
for Spider-Man, The Simpsons, Men
in Black 11, and Chicago.

Elfman tied for the most nods
with film composer John Williams

and TV composer Mike Post.
Williams was awarded for Star
Wars: Episode II—Attack of the
Clones, Harry Potter and the
Chamber of Secrets, Catch Me If
You Can, and Minority Report.
Post was cited for Law & Order,
Law & Order: SVU, Law & Order:
Criminal Intent, and NYPD Blue.

The winning musical selections
were chosen based on inclusion in
the past year’s top-grossing films,
top-rated prime-time network TV
series, and the highest-ranking
cable TV shows.

BMI-affiliated composers who
contributed to Academy Award-
winning films and Emmy Award-
winning TV shows were also hon-
ored.

THE COMPLETE LIST

The black-tie event was held
here at the Regent Beverly Wil-
shire Hotel. It was hosted by BMI
president/CEO Frances W. Pre-
ston. A complete list of award win-
ners follows.

Richard Kirk Award: Randy
Edelman.

President’s Award: Merv Griffin.

Academy Award winners:
Eminem and Jeff Bass, “Lose
Yourself,” from 8 Mile.

Most-performed song from a
motion picture: “Lose Yourself”
from 8 Mile, written by Eminem
and Jeff Bass; published by Eight
Mile Style Music.

Film Music Awards: David
Arnold, Die Another Day; Teddy
Castellucci, Mr. Deeds; George S.
Clinton, Austin Powers in Gold-
member, The Santa Clause 2;
Randy Edelman, XXX; Danny Elf-
man, Spider-Man, Men in Black I1,
Chicago; Eminem, 8 Mile; George
Fenton (PRS), Sweet Home Alaba-
ma; Jerry Goldsmith, The Sum of
All Fears; Alexander Janko, My Big
Fat Greek Wedding; David New-
man, Scooby-Doo, How to Lose a
Guy in 10 Days; Thomas Newman,
Road to Perdition; Graeme Revell,
Daredevil; Lalo Schifrin, Bringing
Down the House; John Williams,
Star Wars: Episode [I—Attack of
the Clones, Harry Potter and the
Chamber of Secrets, Catch Me If
You Can, Minority Report; Chris
Wilson, My Big Fat Greek Wedding.

TV Music Awards: Kenneth
Douglas Berry, Joe Millionaire;
Tim Bright, Scrubs; Rob Cairns,
The Bachelor, The Bachelorette;
Martin Davich, ER, Third Watch;
Danny Elfman, The Simpsons;
Kurt Farquhar, The King of
Queens; Chad Fischer, Scrubs;
Josh Goldsmith, The King of
Queens; Andrew Gross, The King
of Queens; John M. Keane, CSI:
Crime Scene Investigation; Scott
Kirklan, Third Watch; John
Lennon, Providence; Chris Link,
Scrubs; Joey Newman, Providence;

BMI Honors Randy Edelman

Composer Recognized For Career Achievement At Film And TV Awards

Darryl Phinnessee, Frasier; Mike
Post, Law & Order, Law & Order:
SVU, Law & Order: Criminal
Intent, NYPD Blue; Graeme Rev-
ell, CSI: Miami; Peter Robinson,
Without a Trace; Edward Rogers,
NYPD Blue; David Russo, CSI:
Miami; Bennett Salvay, Provi-
dence; Jan Stevens, Scrubs; Pete
Townshend (PRS), CSI: Crime
Scene Investigation, CSI: Miami;
David Vanacore, Survivor: Ama-
zon, Survivor: Thailand, Joe Mil-
lionaire; W.G. Snuffy Walden,
Providence, The West Wing; Allee
Willis, Friends; Cathy Yuspa, The
King of Queens.

Emmy Award winners: Jeff

GRIFFIN

Beal, Dateline NBC: Peggy &
Dorothy; Chris Biondo, National
Geographic Explorer—“Haunt of
the Hippo”; Glen Daum, Sesame
Street; George Fenton (PRS), Blue
Planet: Seas of Life; A.J. Gundell,
All My Children; Gary Kuo, All My
Children; Dominic Messenger, All
My Children; Walter Murphy,
“You’ve Got a Lot to See” from
Family Guy; Thomas Newman,
Six Feet Under; Jerry Pilato, All
My Children; Lenny Williams,
National Geographic Explorer—
“Haunt of the Hippo.”

Cable Awards: David Bergeaud,
Strong Medicine; Charlie Brissette,
Jimmy Neutron; Brian Causey,
Jimmy Neutron; Douglas Cuomo,
Sex and the City; Kara Dio Guardi,
For the People; Jeff Fair, The Divi-
sion; Butch Hartman, Fairly Odd-
parents; Jim Johnston, WWF Mon-
day Night RAW; Ron Jones, Fairly
Oddparents; Richard Marvin, Six
Feet Under; Guy Moon, Fairly
Oddparents; Bob Mothersbaugh,
Rugrats; Mark Mothersbaugh,
Rugrats, The Mind of the Married
Man; Thomas Newman, Six Feet
Under; Starr Parodi, The Division;
Danny Pelfrey, Strong Medicine;
Howlin’ Wolf, The Sopranos.

Cable Mini-Series Award: Laura
Karpman, Taken.
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STRANGE BEDFELLOWS: It’s difficult
to say which of French pianist Pierre-
Laurent Aimard’s two new projects
poses the greater notential risk.
Tle first. a traversal of Beet-
hoven’s five p'ano concertos. issued
May 20 at tuil price by Teldec. pres-
ents a pairing that scems unlikely on
paper: Aimard. a rapidly ascending
star in the contemporary music fir-
mament, recordz2d the well-traveled
concertos in collaboration with con-
ductor Nikolaus Harnoncourt. the
high priest of the “Historically
Informed Performance™ movement.
On the otker hand, African Rhy-
thims, which wiit be issued June 17

by Teldec. pairs rhythmically charged
works by cantzmporary composers
Gyorgy Ligeti and Steve Reich with
recordings of the traditional African
pvgmy music that influenced them.
Neither release charts the safest path
in a wobbly marketplace.

“T'1nust confess something: I like
risk.” Aimard says with a laugh.
Coming frony a musician who has
attracted widespread acclaim for
his performances of challenging
contemporary fare, the admission
1S NO sUrprise.

Aimard’s 1996 recording of Ligeti’s
compleie-to-date Etudes on Sony
Classical tirmiy established the mer-
curial warks as modern masterpieces:
his performance of Messiaen’s rapt
Vingt Regrds sur ['Enfant-Jésus.
issued in 2000 by Teldec. earned uni-
versal appiobation.

In concert, Aimard’s vepertoire
nas been more catholic: he proved
with his Carnegie Hall debut recital
(issued last vear on CD by Teldec)
that he coulc endow music by Beet-
hoven with precisely the same keen
intelligence and electricity that he
bronght to contemporary fare.

In his liner nates for the new Beet-
hoven set, Aimard admits that he
never anticipated recording the
works at all. The pianist has long
been of the gpinion that there was
no need for him to record standard

fare already well-represented on disc.
The unexpected factor that changed
his mind, however, was Harnon-
court, who had heard Aimard per-
form music by Beethoven in recital.

The concuctor asked Aimard to

record the concertos with him and |

the Chamber Orchestra of Europe.
the orchestra with which Harnon-

court had recorded a revolutionary |

cycle of Becthoven's symphonies in
1991 for Teldec.

Though it seems that the two
musicians hail from diametrically
opposed backgrounds, Aimard could
not resist the invitation.

“Knowing very well what Harnon-
court had already done and finding
it so alive and interesting. I was
extremely attracted to sharing an
adventure with him,” Aimard con-
firms. “Meeting him musically was
extremely natural: [ absolutely never
had the feeling that we came from
different parts of the world.”

The result is a compelling set in
which Harnoncourt challenges rote
assumptions in order to restore the
boldness that Beethoven's music had
in its own day, while Aimard plays
with a grace and freedom that makes
each note sound newly minted.

On Africun Rhythms, a fair amount
of the music literally is new: In addi-
tion to fresh takes on three Etudes he
previously recorded for his Sony sur-

vey. Aimard offers the premiere re- |
cording of the three latest Etudes, |

Nos. 16-13. Ligeti has written of the
debt that certain pieces of his owe to
the polyphony and rhythmic verve of
African pygmy music.

Here. Aimard illustrates that con-
nection by placing the composer’s
Etudes a‘ongside traditional selec-
tions recorded by the Aka Pygmies,
a group with whom the pianist

shared a stage for a 1999 millennial |

concert in Paris.

On disc. Aimard further expands
the web of interrelation by including
Clapping Music and Music for Pieces

of Wood by Reich, another compos- |

er who studied African music and
whose niusic in turn inspired Ligeti.

More than a historically informed
stunt. Aimard created the African
Rhythms program in acknowledg-
ment of the globalization of culture
at the onset of the 21st century.

“I wanted to let the audience
sense the questions that face an
interpreter living in this bailing
period,” he says. “This was some-
thing that worked onstage. but fora
recording, you have to find the tim-
ing. the form, and the appropriate
songs. In terms of programming,

this is probably the most composed |

recording that I've made.”

| From Soul to Rock. Veteran R&B
singer Siedah Garrett explores rock
on her new. self-tilled OmTown CD.
“This album goes e¢xactly where ['ve

| needed to go for a long time,” she
says. "It reveals more of me than
anything else I've done hefore.”

Manmade Rock. American Records band Manmade God recently began pro-
moting its self-titled debut, which is being previewed at rock radio with the
single “Safe Passage.” The track combines the poetic words of frontman Pann
with the agile guitar work of Craig Locicero. "It’s like a stained-glass window.”
Locicero says. “The right colors are in the right spots——and everything looks a
little different through it.” Pictured. from left. are band members Locicero.
Pann, James Walker (bass). and Steve Jacobs (drums).

— -
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BY JONATHAN COHEN

Led Zeppelin’s legacy as one of
rock music’s all-time great live bands
will be celebrated with a mammoth
CD/DVD release that will be ushered
into stores with an equally elaborate
spree of promotion.

For starters, the five-hour, double-
disc Led Zeppelin DVD will be
screened in eight U.S. movie theaters
on the night of its May 27 release to
retail. The events are being coordi-
nated by Atlantic Records with
Loews Cineplex and Clear Channel’s
Premiere Radio Networks.

(

LED ZEPPELIN'S ROBERT PLANT'(LEFT) AND JIMMY PAGE INTHE 1970s

Each Clear Channel station in
the screening markets is offering a
trip for two to the New York event,
while a national Premiere-spon-
sored contest will award one trip
for four.

On the same day, Atlantic will
also release the triple-disc album
How the West Was Won. Led Zep-
pelin guitarist Jimmy Page assem-
bled the material for both the CD
and DVD packages.

Page and surviving members
Robert Plant and John Paul Jones
will attend the New York screening
of the DVD. They will also appear
on Today and Late Night With
Conan O'Brien that week.

“It’s the first time in a long time
they have done this kind of work
together,” says Vicky Germaise,
senior VP of marketing at Atlantic.
“The dynamic will be interesting
for all of us to see.”

During the Memorial Day week-
end of May 23-25, Clear Channel
stations will broadcast a two-hour
special featuring newly conducted
interviews with Page, Plant, and
Jones. A five-song sampler and an
interview disc arrived May 12 at
rock and metal radio.

Another key element of promo-
tion for Led Zeppelin DVD and
How the West Was Won is the
acquisition of ledzeppelin.com,
which has never been under the

_ARTSTS & MUSIG

Lepelin s Live-Act Pro
Captured On Multi-Disc CD/DVD Set

band’s direct control.

The site is expected to launch
around May 20, and it will feature
a bevy of sneak-preview audio- and
videoclips. A video teaser of “What
Is and What Should Never Be,”
taken from a 1970 set at London’s
Royal Albert Hall, has been avail-
able via AOL'’s First View program
since May 12.

Led Zeppelin is also said to be in
discussions to make its catalog
available to paid digital-download
services for the first time.

“It’s great to be getting into ter-
ritory we've never been able to get

into with them before,” says Nikke
Slight, Atlantic’s VP of new media.

TELLING AN ‘EPIC’ STORY

Led Zeppelin DVD and How the
West Was Won are a veritable
bonanza of Zeppelin concert mate-
rial that Page has been conceptu-
alizing for more than 20 years. It
took him nearly a year to compile.

“It’s quite an epic story,” Page says
with a chuckle, as he recalls sifting
through his vaults to find the mate-
rial collected on the new releases.

Just when a given show looked
like a suitable candidate for release,
Page would discover that entire
sections of songs had failed to be
recorded or that portions of the
tape had deteriorated to an unre-
coverable degree.

But what Page did manage to
unearth constitutes what he proudly
calls “the full story” of Led Zeppelin.
It is a compelling peek at the leg-
endary British quartet onstage in
1970, 1973, 1975, and 1979.

The DVD kicks off with the sear-
ing 1970 set from the Royal Albert
Hall, with the group bulldozing
through the blues-inflected songs
from its early self-titled albums.
Page also extracted outtakes from
the 1976 Zeppelin concert film The
Song Remains the Same and locat-
ed rare footage from the band’s
scant TV appearances.

“You can see that the audience is
absolutely terrified,” he says of a
particularly surreal clip from a
Danish TV performance. “They
were obviously asked to sit down,
and they don’t know what to do.
They’re [just] sitting there. What
they're hearing is frightening them
to death, because Zeppelin was
quite scary and intimidating and
avant-garde in its day.”

How the West Was Won com-
bines songs from two July 1972
concerts in California. Page
proudly describes the shows as
“Zeppelin at its best. Even without
the visuals, it was just coming
right at you. It was leaping out of
the speakers.”

The set is highlighted by per-
formances of such tracks as “The
Ocean” and “Over the Hills and Far
Away” from the then-unreleased
album Houses of the Holy, plus a
mind-bending, 23-minute medley
during “Whole Lotta Love.”

CONTINUED FAN INTEREST
Thanks largely to Led Zeppelin's |
unflinchingly devoted fan base, |
observers predict strong interest in
the DVD/CD package.

“The appetite for Led Zeppelin is
as strong as ever,” Germaise says.

Retailers are expecting huge
consumer demand for both the
DVD and CD.

“We're exceptionally excited
about it. The quality of the sound
and picture are extraordinary,”
says Dave Alder, senior VP of
product and marketing at the Los
Angeles Virgin Megastore. “It’s
hard to believe that some of these
performances were filmed 33
years ago.”

WHAT COMES NEXT

Now that the project is complet-
ed, Page says he has no plans to
collaborate with Plant or Jones. |
However, he does not rule it out:
“Let’s be positive and say that
maybe it could be.”

But what stuck with him while
poring over tapes was Zeppelin’s
ability to constantly ride the
razor-thin edge between order
and chaos.

“You'd never quite know where
it was going to take you,” he mar-
vels. “You might be halfway
through a song and Robert would
decide to sing something from
another source. All of a sudden,
we're right there with riffs. That’s
how the band was—from day one
until the last concert that we ever
played. That was the unquantified
ingredient, if you like—that level
of improvisation and inspiration ]
which was there every night.” '

|
i

Additional reporting by Jill Kipnis
in Los Angeles.

SOUNDTRACK TO ‘LOVE’: Retro
romance takes center stage in the
movie and music for Down With
Love. The soundtrack, released May
13 on Reprise Records, consists
primarily of classic ballads and big-
band/lounge music that evoke the
early-1960s era of the film. Cana-
dian crooner Michael Bublé fea-
tures prominently on the sound-
track with three songs: “Down
With Love” (a duet with Holly
Palmer), “For Once in My Life,”
and “Kissing a Fool.”

Down With Love film stars Renée
Zellweger and Ewan McGregor
duet on the soundtrack song
“Here’s to Love,” which is featured
at the end of the film and is per-
formed in the grand style of a clas-
sic theater show tune. Zellweger
and McGregor are no strangers to
singing in their movies: McGregor
previously displayed his vocal tal-
ent in Moulin Rouge, and Zellweger
made her professional singing
debut in Chicago, which earned her
an Oscar nomination.

The music video for “Here’s to
Love” is available on the Down
With Love soundtrack, which is an
enhanced, computer-playable CD.
The “Here’s to Love” video has been
serviced to TV outlets.

The 20th Century Fox comedy
pays tribute to the late-1950s/
early-1960s romantic comedies
popularized by Rock Hudson and
Doris Day. In the film, Zellweger
plays feminist writer Barbara
Novak who becomes romantically
involved with womanizing jour-
nalist Catcher Block, who is played
by McGregor. The film opens May
16 in U.S. theaters.

Other highlights on the Down
With Love soundtrack include two
versions of the classic ballad “Fly
Me to the Moon (In Other Words),”
one by the late Frank Sinatra and
the other by Astrud Gilberto. Both
versions are used to great effect in
a scene that shows the main char-
acters simultaneously preparing for
a date with each other. Sinatra’s
version plays while McGregor’s
character is onscreen, while Gilber-
to’s version is the counterpoint for
Zellweger’s character.

Down With Love film compos-
er Marc Shaiman, who wrote
“Here's to Love,” also penned
most of the instrumental tracks
that appear on the album. Alter-
native singer Esthero—who pre-
viously was a Sony Music record-
ing artist and now is signed to
Reprise—resurfaces with the
carefree pop song “Every Day Is a
Holiday (With You).”

Bublé says that as soon as he
read the script for Down With Love,
he knew he wanted his music to be
part of the movie. He tells Bill-

byZarla Hay

board: “I was first introduced to the
movie through [soundtrack music
supervisor] Chris Douridas, who
gave me the script because he
thought my music would be perfect
for it. I liked the script so much
that I drove him nuts to get my
music on the soundtrack.”
Reprise/Warner Bros. senior VP
of artist development and market-
ing Craig Kostich says that the
label has been distributing Down
With Love CD samplers at such
lifestyle outlets as lounges, bars,
and boutiques. He adds, “20th Cen-
tury Fox has been holding ticket

giveaways for the film through
radio stations in about 50 markets,
and we’re distributing the CD sam-
pler at some of these screenings.”

In addition to the “Here’s to
Love” video, the enhanced CD of
Down With Love offers behind-the-
scenes looks at the recording of
the duet and the making of the
movie. There also is a Flash ani-
mation video set to Bublé’s “Kiss-
ing a Fool.”

Bublé adds, “It’s flattering that
people thought my music would
be right for this film. I'm very
proud to have worked with the
film's director, Peyton Reed, and
everyone else involved. I'm in
great company.”

NEW ‘GREASE’ SEQUEL: Paramount
Pictures is developing Grease 3,
which reportedly will be set in the
late 1970s and will feature disco
music. The main characters in
Grease 3 will play the children of
the characters in the original
Grease. Didi Conn, who played
Frenchy in the first Grease movie,
has signed on as executive produc-
er of Grease 3. The new Grease
sequel joins the growing list of
musicals that are coming to the big
screen, including Phantom of the
Opera, Guys and Dolls, Bye Bye
Birdie, and a remake of Footloose
(Sound Tracks, Billboard, April 26).
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Third Eye Blind Auctions Tickets On EBay

Web Site Does Not Add Service Fees; Wants To Become An Established Retailer For Concert Seating

BY SUSANNE AULT

LOS ANGELES—Not content with
only hosting other people’s auc-
tions, eBay is bidding on becoming
an established first-time seller of
concert tickets.

Third Eye Blind was the initiative’s
guinea pig. In an attempt to deliver to
fans the best performance experience
possible, the band chose eBay to exclu-
sively sell tickets for its 20-date April/
May club tour. Tour organizers say that
a major advantage eBay offered over
other ticket companies, including
Ticketmaster, is that the Web site did
not add any service charges.

The band circumvented these fees
by agreeing to pay about 5% of each
ticket’s final bid price to eBay—the
typical formula by which the Web
site makes money from items sold on
its auctions.

Deeming ifs Third Eye Blind exper-
iment a success, eBay is now looking
to be the ticket seller for other bands.

“We are a small part of the ticketing
industry. But this is a unique value
proposition in the marketplace. There
is no middleman,” says eBay VP of tick-
ets Doug Galen, who estimates that the
final bids for Third Eye Blind tickets
were $20-$50 apiece. “This gives fans
contrel of the price. It gets the big-
business crap oul: of the way. There are
no additional fees to the buyer” (see
related story, page 1).

Praduction manager Bobby Schnei-
der savs early shows on the tour—run-
ning from April 8 at the Machine Shop
in Flint, Mich., to May 12 at the Crow-
bar in State College, Pa.—sold mod-
estly. It took a while to spread the word
that anly eBay, and not the usual Tick-
etmaster or venue box offices, would
sell Third Eye Blind tickets.

Only 50% of the house was sold for
the April 11 show at Indianapolis’
Vogue Theater, according to its pro-
moter/talent buyer, Matt Schwegman.

“There was a lot of confusion,”
recalls Schweginan, who says he will
pass on working with eBay again. “We
had a lot of people coming to our
venue to buy tickets. And it was hard
that we coutdn't sell them out of our
own box office.”

But toward the second half of the
tour. Schneider says eBay started
allowing venues to sell a portion of any
unsold tickets at the door the night of
the shows. Several sellouts or near-sell-
outs were then projected for shows in
May, including May 2 at the Vanderbilt
in Plainview, N.Y., and May 11 at the
Stone Pony in Asbury Park, N.J.

Schneider says, “In all honesty,
once people get really used to it,
things will get even better. People are
hesitant to tread into unknown
waters. [ definitely think it’s the wave
of the future. Venues can have anoth-
er option other than Ticketmaster.”

Besides offering tickets auction-style,
eBay also posted tickets for sale, with-
out any bidding required, for an aver-
age of $27 each. Also, VIP tickets—each
including a meet-and-greet oppor-
tunity with Third Eye Blind—were
auctioned at each show for $100-
$300 apiece. None of the options
had extra surcharges attached.

“I think it’s cool. Service fees for
tickets are definitely a bummer. It's
nice that [buyers] don’t have to
deal with that,” Third Eye Blind
drummer Brad Hargreaves says of
signing on with eBay. “We’re total-
ly thankful that they came to us
with the idea.”

Admittedly, Hargreaves says the
primary goal for this spring road
trip was to reconnect with fans in
an intimate setting so the band
could effectively kick off its first album
in five years. That effort, Ouf of the
Vein, arrived May 13 on Elektra (Bi/l-
board, May 17).

“We're getting the credit for being
like Pearl Jam,” Hargreaves says of

the band that famously protested
Ticketmaster surcharges. “But our
intention is to play small clubs.
We've been gone for so long; we have

THIRD EYE BLIND

to earn this back again.”

Being “Within Arm’s Reach” of its
fans—referring to the tour’s title—has
encouraged Third Eye Blind to test
Out of the Vein while on the road.
“That’s somewhat demanding of the

audience,” Hargreaves says. “But these
are small clubs; many are the ones we
played in during our first tour in 1997.
It feels like we're getting back to that
feeling of being new again.”

Third Eye Blind's desire to hit
500- to 1,500-capacity clubs was
what really got the ball rolling with
eBay. Many of the bigger venues,
such as arenas and amphitheaters,
are currently locked into long-term
contracts with ticket providers.
Those arrangements would essen-
tially block eBay from launching its
services at a number of facilities.

“Bigger venues are going to be dif-
ficult,” Schneider acknowledges; he
also notes that not everybody has
Internet access, which could be
another obstacle for eBay. “We did-
n't set up to fight Ticketmaster by
doing this. But we had to go through
non-Ticketmaster venues for [the tour].”

Yet Schneider and crew managed to
load in full-fledged shows onto the
club-sized stages. Larger buildings,
potentially bringing in more concert-

goers, would have better eased pro-
duction costs. But etix.com, the tech-
nology provider tor eBay’s ticket
endeavor, covered some of the venue
rental fees as part of the Web site’s deal
with Third Eye Blird.

“Obviously, the band needed to pick
locations where this works. In a per-
fect world, venues would be free,”
Galen says. “I hope that is where the
industry goes, but there are lots of
complications with that.”

Galen is optimistic that by compil-
ing enough positive feedback from
ticket buyers, others in the music
industry will have to pay attention to
what eBay offers. “In building a suc-
cessful industry, any time there is a
new and potentiallv better way, it runs
into established, older ways of doing
things,” Galen says. “But we are ex-
tremely confident and enthusiastic
about our future.”

Schneider chimes in that “all of this
has been really good. We walked away
enjoying ourselves. It should work in
the future for other bands.”

New York’s Soulcity Brings Urban Acts To The Stage

BY RASHAUN HALL

NEW YORK—Once a week in New
York, the night belongs to Soulcity.

Created by Erika Elliott—director
of urban music at New York club
S.0.B.’s—Soulcity began as a weekly
urban music showcase at the 500-
capacity venue, which is known for
its world-music slant. Elliott and
S.0.B.’s owner Larry Gold quickly
noticed the positive response.

“I knew going into it [that it] was
about creating a night that was not
necessarily about the artist but about
the music,” Elliott says. “The idea of
the night was to be a place where
someone like a journalist or an A&R
[rep] or a consumer could just go and
see the next crop of artists that was
coming out, whether that’s MCA's new
baby act that they’re trying to promote
or someone who is very local.”

Elliott adds, “There is awhole trend
in the music industry to be less major-
label-driven and more independent in
terms of truly independent artists put-
ting out records. This serves as an out-
let for them, too. Those artists, ticket-
wise, sell as well as many of the
commercial artists that you would
think sell more. We wanted to be the
type of outlet that supported that type
of artist as well.”

With acts from Bilal to such new-
comers as Goapele performing there
on a regular basis, Soulcity has
grown beyond its Friday showcases.
Elliott now books Soulcity events at
various venues throughout the city.

She says, “Soulcity is supposed to be
representative of everything soul that
happens, whether it’s at S.0.B.’s or
Central Park Summerstage or the
Village Underground. We want this to
be something identified with a cer-
tain high-quality caliber of talent,
whether it’s hip-hop. like the Roots
ar Grits, or R&B, like Erykah Badu
and Angie Stone.”

For many artists, Soulcity has
become a source of inspiration.

Renee Neufville—formerly one-half
of R&B duo Zhane—says, “As a New
York native and a Soulcity act and sup-
porter, [ appreciate the community
that Larry Gold and S.0.B.’s provides.
Erika Elliott works tirelessly to ensure
that the Soulcity series maintains its
reputation as being one of New York's
most respected ‘soul headquarters.’
|As] evident in their rich roster,
S.0.B.’s takes the risks that we, the
musically malnourished, can depend
on to receive instant gratification. On
any given night, one can stroll into
S.0.B.’s and see a great show.”

Independent singer/songwriter
Maya Azucena agrees. “I feel that
Soulcity has been supportive of artists
without deals while being sure to
duarantee a high standard of artistry.
They are smart in mixing up the ros-
ter of artists, by booking ‘name’ soul
artists from around the country. By
the standard of popular artists that are
booked, I know that when I come to
see a ‘new’ artist, I can expect the
same high standard. [ always feel
Soulcity nights will be interesting and

strong musically. I feel [ may discov-
er something new that I hadn’t
known about before.”

They are not alone. Many industry

S

Sweet Soul. Epic recording artist Amel
| Larrieux, left, and S.0.B.’s Erika Elliott
I share a hug after a Soulcity stop.

| -

executives frequent Soulcity to hear new
artists, where some unsigned talent has
been signed thanks, in part, to the series.

“In the music industry, no one
operates in a vacuum,” Elliott notes.
“It’s a process. There’s never one per-
son that finds an artist. These artists
perform, and they send their demos
out to get the recognition and get
signed. That said, there have been
artists at Soulcity like Jasmine Sulli-
van and Raheem DeVaughn who have
been signed to major labels. [ would-
n't say it’s totally a credit to S.0.B.’s,
because these are obviously talented

artists who have been working at it for
awhile, but it is part of that process.”

Although Elliott is happy with the
success of the series, she is continuing
to look for ways in which it can grow.
“As much as we’ve come leaps and
bounds in getting exposure and hav-
ing people know about the brand,
there are still a lot of people out there
that I feel I haven’t touched,” Elliott
says. “Beyond that, we hope to do a
national tour in the new calendar year,
and we’re ultimately trying to put out
a compilation of this live music.”

A full-service recording studio in the
basement that has a direct feed from the
stage could be a Hoon for developing
acts. “For the signed artists, it's virtual-
ly impossible to get clearance to record
them, but for these up-and-coming
artists, they're excited about having their
music recorded,” Elliott says. “The qual-
ity is great, and at the end of the night
they get to walk cut with a live record-
ing from their performance. They can
take that and sell it as their live CD, or
they can use it to get other gigs.”

Elliott says Soulcity has been build-
ing a catalog for more than a year. “I'm
currently in the process of reviewing
the performances that I cherry-picked
as being the real.y stellar ones. I hope
to first put out a promotional sampler
and then put out the compilation later
this year,” she says. “We don’t have
domestic distribution, but we have
international distribution [with Virgin
France]. Hopefuily, we can put out the
compilation internationally and then
release it later hare.”

BILLBOARD MAY 24, 2003

www.hbhillboard.com

17



BOXSCORE.

®
MAY 24 .
Sk i CONCERT GROSSES
VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
ELTON JOHN & BILLY JOEL Palace of Auburn Hills, $4,669,250 41,836 Clear Channel
Auburn Hills, Mich. $197.50/$87.50/$47.50 two sellouts Entertainment, Palace
May 2-3 Sports & Entertainment
~ JIMMY BUFFETT © MGMGrandGarden,  SI1810510 13755 House of Blues Concerts
Las Vegas $200/$100/565 sellout
April 26
" GINETTE RENO EN 3 TEMPS " BeliCentre, $949,709 19,909 Gillett Entertainment
Montreal {$1,322,660 Canadian) three sellouts Group, Prod. Melon-Miel
May 9-11 $49.90/$39.49
YANNI First Union Center, $856,647 1,776 Danny O'Donovan,
Philadelphia $81.50/847 sellout Concerts West
April 12
WIDESPREAD PANIC,  Alltel Pavilionat Walnut  $834320 21818 Clear Channel
JERRY JOSEPH Creek, Raleigh, N.C. $30/$23 39,940 two shows Entertainment
April 25-26
CHER, DOM IRRERA Worcester's Centrum $729,569 11,189 Clear Channel
Centre, Worcester, Mass. $79.75/$38.75 sellout Entertainment
May 2
YANNI N o Madison SquareEarden, $718.215 9,072 Danny 0'Donovan,
New York $104.50/$69.50 1,112 Concerts West
April 17
CHER, DOM IRRERA Arena at Harbor Yard, $695,036 8,421 in-house
Bridgeport, Conn. $95.50/$80.50 sellout
April 29
YANNL MCiCenter,  $665657 9655  Danny O'Donovan,
Washington, D.C. $82.50/$48 11,119 Concerts West
April 11
YANNI - Continental Airlines Arena, $640,533 9,099 Danny O'Donovan,
East Rutherford, N.J. $87/857 10,980 Concerts West
April 10
~ ALAN JACKSON, MARTINA * The Arena atGwinnett  $631947 10814  House of Blues Concerts
McBRIDE, JOE NICHOLS Cemlelr, Duluth, Ga. $65/857/347 sellout
April 11
AYAIG\IIi_ - N;ssau;\lel;n;m;:rial 3525,017 o 8.289 Danny 0'Donovan,
Coliseum, Uniondale, N.Y. $88/858 10,706 Concerts West
April 13
KENNY CHESNEY, KEITH URBAN,  Alltel Pavilion at Walnut  $621,482 - 20641 B Clear Channel
DEANA CARTER Creek, Raleigh, N.C. $50/$25 sellout Entertainment,
May 10 The Messina Group
KENNY CHESNEY, KEITH URBAN, Post-Gazette Pavilion at Star  $565,751 23,152 Clear Channel
DEANA CARTER Lake, Burgettstown, Pa. $48.75/$19.75 sellout Entertainment,
May 11 The Messina Group
_YANNI T o Verizon Wir;lessirena_, - 356_490_0 o T 8,06_2 - D‘anny_O'D;ova_n, -
Manchester, N.H. $66/$40.50 sellout Concerts West
Apnil 6
PEARL JAM, SPARTA Nassau Veterans Memorial  $558,005 16,167 Clear Channel
Coliseum, Uniondale, N.Y. $35 17.308 Entertainment
Apni 30
YANNI Bell Centre, $545,705 11,61 Dannyio’nonovan, ]
Montreal ($810,372 Canadian) sellout Concerts West, Gillett
April 4 $79.50/$57.50 Entertainment Group
CHER, DOM IRRERA First Union Arena, $518.214 8244 Clear Channel
Wilkes-Barre, Pa. $76.75/$39.50 sellout Entertainment
April 27
"PEARLJAM,SPARTA  Mellon Arena,  ss18775 15019 Clear Channel N
Pittsburgh $35 16,413 Entertainment
Apnil 26
KENNY CHESNEY, KEITH URBAN, Verizon Wireless Amphitheater, $514,513 16,858 Clear Chanr;el
DEANA CARTER Chariotte, N.C. $50/$25 18,812 Entertainment,
May 9 The Messina Group
YANNIi - Dodg; 'lﬁal;e, $513,300 1,722 Danny O'Donovan, ]
Phoenix $78/$48 8.248 two shows Concerts West
Apnl 29-30
PEARL JAM, SPARTA Pepsi Arena, $494,305 14,483 Clear Channel
Albany, N.Y. $35 sellout Entertainment
April 29
PEARL JAM, SPARTA HSBC Arena, $493465 14518  ClearChannel
Buffalo, N.Y. $35 15,083 Entertainment
May 2
CHER, DOM IRRERA Cumberland County Civic $463,082 6,568 Clear Channel
Center, Portland, Maine $75.75/865.75 6,894 Entertainment
April 30
ZLAI:I J;CKS_ON, MART"\;A o CSU Convocation CGnlr;, san ,837(; - - 7,84; - House of Blues Concerts
McBRIDE, JOE NICHOLS Eﬂlevezland $65/$45/$35 8,000
ay
YANNI| Compagq Center, $439,013 7,696 Danny 0’Donovan,
Houston $68.85/$40.85 9,218 Concerts West
April 25
AVRIL LAVIGNE, SIMPLE PLAN, GOB  Palace of Auburn Hills, ~ $419290 15781 " Clear Channel |
Auburn Hills, Mich. $30/$25 selfout Entertainment, Palace
May 10 Sports & Entertainment
AVRIL LAVIGNE, SIMPLE PLAN, GOB HP Pavilion, $399,205 13,380 Clear Channel
San Jose, Calif. $35/$25 sellout Entertainment
Apnl 30
AVRIL LAVIGNE, SWOLLEN General Motors Place, $347.267 YY) 7 Clear Channel
MEMBERS, GOB Vancouver (8502,215 Canadian) sellout Entertainment, in-house
April 26 $24.20
YANNI First Union Arena, $345,365 7,130 Danny 0'Donovan,
Wilkes-Barre, Pa. $56.50/$39 8,176 Concerts West
April 16
MATCHBOX TWENTY, SUGAR RAY, Palace of Auburn Hills, $337,223 9,104 CI;ar Chann_el
MAROON S Auburn Hills, Mich. $42.50 14,148 Entertainment, Palace
May 5 Sports & Entertainment
BROOKS & DUNN, RASCAL FLATTS, The Mark of the Quad $320,742 7,873 Clear Channel
BRAD PAISLEY, AARON LINES, JEFF  Cities, Moline, lIl. $49.75/$39.75 10,275 Entertainment
BATES, CLEDUS T. JUDD April 26
RED HOT CHIL| PEPPERS, QUEENS  The Mark ofthe Quad  $317400 8466  JamProds. |
OF THE STONE AGE, THE MARS Cities, Moline, IN. $37.50 sellout
VOLTA May 9
MATCHBOX TWENTY, SUGAR RAY First Union Spectrum, $312,255 7,527 Clear Channel
Philadelphia $45/837.50 10,000 Entertainment
May 10
JOAN SEBASTIAN, GERMAN LIZARRAGA  San Diego Sports Arena, $311,574 A4,748 - CIE, Na;lser-CIE Events
Y SU BANDA ESTRELLAS DE SINALOA, San Diego $93/$43 11,869
JOSE MANUEL FIGUEROA, NINEL CONDE  April 26
Copyright 2003, VNU Business Media, Inc. All nghts reserved. Boxscores should be submitted to: Bob Allen, Nashville FOR MORE BOXSCORE RESULTS GO TO BILLBOARDCOM

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.

JOURING .

Views.

ONE MAN, ONE BAND, $1 BILLION:
Taking a break in Toronto before the
Rolling Stones’ Licks World Tour
resumes June 4 at Olympiahalle in
Munich, tour promoter Michael
Cohl ruminated on what has been a
particularly interesting run with the
world’s greatest rock'n’roll band.

After wrapping the North Ameri-
ca leg to the tune of about $120 mil-
lion, the Stones continue to do
mega-business on this most ambi-
tious of tours that sees the ageless
rockers playing theaters, arenas, and
stadiums. The band draws from
more than 60 rehearsed tunes to
provide a unique set list and pro-
duction for each venue.

With the Stones performing very
well both onstage and at the box
office, Licks has been a critical and
financial success, retaining momen-
tum overseas.

“It’s been great,” understates Cohl,
who will again join with band and
crew for rehearsals May 28 in Munich.
The international run began Down
Under in February. “Australia was fan-
tastic; we did a theater [Enmore The-
atre] in Sydney, then two arena
[dates] there [Sydney Superdome],
three in Melbourne [Rod Laver
Arena], and two in Brisbane [Bris-
bane Entertainment Centre].”

From Australia, Licks headed to
Tokyo to play the legendary Budo-
kan Hall March 10, a makeup date
nearly three decades in the making.
“The Rolling Stones tried to play
Budokan something like 27 years
ago,” Cohl points out. “They sold
out the date, then the Japanese gov-
ernment banned them.”

Japanese dates included Yokohama
Arena, two sellouts at the 56,000-seat
Tokyo Dome and two at the Osaka
Dome, then two stadium sellouts in
Singapore before the tour hit a SARS-
induced snag. In the first high-pro-
file cancellation because of the respi-
ratory ailment, the Stones lost
scheduled inaugural gigs in Shang-
hai, Hong Kong, and Beijing, “all for
good reason,” Cohl adds. That’s when
it dawned on much of the world that
SARS was a real threat.

“That’s when we knew it was

by Ray Waddell

real, [when we were] stuck in a
hotel room in Singapore for 12
days,” Cohl says. “When we finally
got to leave, we went to India and
played Mumbai and Bangalore, but
we didn’t get to Bangkok.”

Though it is widely thought that
the Stones lost the April 16 date at
Bangkok’s Babourne Stadium be-
cause of SARS, that is not the case.
“That show would've come off,” Cohl
says. “What happened was a truck
hit our airplane and knocked a 7-
inch hole in it. We were prepared to
fight the war and SARS, then a truck
grounded us. It had nothing to do
with the disease.”

This summer, the Stones will play
Germany, Austria, Spain, France,
Denmark, Finland, Sweden, the
Czech Republic, the Netherlands, and
the U.K. before tentatively wrapping
Sept. 14 at Wembley Arena in Lon-
don. It is tentative because the band
wants to make up dates that were
lost, so Cohl says it could potentially
stay out until the end of October.

But don't look for any more North
American dates. “Enough’s enough,”
Cohl says. “By then, counting re-
hearsals, it will have been 16 months
and 120 or so dates.”

Meanwhile, Europe looks good.
“We've already hit our budgets and
forecasts for Europe,” Cohl says.
“We’'ll be at 99%-100% attendance
when we start in June.”

Cohl has produced each Stones
tour since the Steel Wheels outing
in 1989, pioneering the one-pro-
moter world tour in the process. He
grossed $750 million promoting the
band in the 1990s, and his tenure
with the Stones is sure to top $1 bil-
lion with Licks, a remarkable feat.

Cohl formed Grand Entertainment
Touring when SFX (now Clear Chan-
nel Entertainment [CCE]) acquired
his Toronto-based company, the Next
Adventure, in 1999 (Billboard, April
17, 1999), maintaining his right to
promote Stones tours. CCE is also
involved in the Licks tour.

BIG WEEK IN MOTOWN: A Detroit Pis-
tons playoff run and the highest-
grossing two-day concert stand in
building history helped the Palace of
Auburn Hills in Michigan notch its
biggest week in more than six years
April 30 to May 6. Overall, the seven-
day span saw five sold-out events,
topped by a Billy Joel/Elton John
show May 2-3. These back-to-back
sellouts surpassed Madonna’s Aug. 26-
27, 2001, Drowned World tour dates
as the top-grossing two-night stand in
the Palace’s nearly 15-year history,
pulling in more than $4.6 million.
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R&B/HIP-HOP

and The Blues.

HOUSTON ON HOLD: Sources say Mar-
ques “Batman” Housten is no longer
with Interscope. There was no official
comment at press time regarding the
fate of his self-titled solo album on
T.U.G/A&M/Interscope.

The unreleased set’s lead single,
“That Girl,” peaked at No. 24 on the
Hot R&B/Hip-Hop Singles chart. The
singer/actor—formerly of IMx—is
managed by Chris Stokes.

Houston was recently named a
national spokesperson for the Caca-
Cola Apollo Theater Academy. He
joins Hidden Beach artist Jill Scott in
visiting New York tri-state schools in
support of the academy’s educational
outreach program. A special summer
academy series, Apollo Amateur Night
in the Park, kicks off in June.

A SURE BET: Missy Elliott, Erykah
Badu, and Nelly lead the list of nam-
inees for the third annual BET
Awards with three nods apiece. The
trio was individually nominated for
best female hip-hop artist, best
female R&B artist, and best male
hip-hop artist, respectively. The
three are also nominees for video of
the year and best collaboration, a
new BET award category.

Among the acts with tWo nomina-
tions each are 50 Cent, B2K, Floetry,
Eminem, and.Snosp Dogg. Special
honorees are lifetine achievement
award winner James Brown and
humanitarian award winner Earvin
“Magic” Johnson.

The BET awards will be broadcast
live June 24 (9 p.m. ET/PT) from
Hollywood’s Kodzk Theatre with
host Mo’Nique. For a complete list
of nominees, visit billboard.com/bb/
awards/index.jsp.

PATTERSON’S NEXT MOVE: Rahsaan
Patterson sees jazz and rock in his
future since exiting MCA. The R&B
artist signed with the label in 1995.
His output included a 1997 self-titled

PATTERSON

by Gail Mitchell

debut and 1999’s Love in Stereo.

“With [president Jay Boberg] leav-
ing and a new president coming in,
that gave me the oppeortunity to be
open to the idea of not being there
anymore,” Patterson says. “Actually,
my contract was up last year before
the new person came in. So I had
already been preparing which way |
would go.

“At this moment, [ have no need
to jump back into a controlled envi-
ronment,” he adds. “I don’t do well
in those situations. Fortunately, MCA
has given me the masters to the last
album I did. Wherever [ go and what-
ever I do, I'll have the music from
that album.”

The album was inspired by the
recent passing of Patterson’s father.
With his newfound freedom, the
singer/songwriter now wants to
branch out beyond conventional
R&B. He says, “I want to be able to
make whatever kind of records I want.
Jazz. Rock. As an artist, that’s what
you live for.”

Patterson has no specific plans yet
as to when and how he will release the
untitled set. But he’s leaning toward
a more alternative route.

“If I were [to put this album out
tomorrow], it would be my own thing
affiliated with whoever understands
where I'm trying to go. The challenge,
if you see it as a challenge, is to stand
up for yourself and go the route you
feel you need to go.”

ON THE RECORD: Monica’s long-
anticipated J set, After the Storm,
arrives June 17 . . . Mya’s Mood
Ring (Interscope) lands in-store
June 24. Lead single is “My Love Is
Like . .. Woah.”

JS, the DreamWorks female duo
managed by Rennie Isley, bows July
1 with /ce Cream. Labelmate Mystic is
traveling the national promo trail on
behalf of new single “Breathe.” The

title of her July 22 album has been |

tweaked to Learning to Breathe . . .
Cuts for Luck and Scars for Freedom.

Sean “P. Diddy” Combs’ Bad Boy
Entertainment inaugurates its new
Universal Records pact with the
soundtrack to Bad Boys 2. The
album arrives July 15. The film, star-
ring Will Smith and Martin Law-
rence, bows July 18.

The soundtrack features lead sin-
gles by Jay-Z (“La La La [Excuse Me
Again]”) and P. Diddy/Nelly/Murphy
Lee (“Shake Your Tail Feather”). Also
included: “The Realest” with 50 Cent
and Notorious B.LG.

Additional reporting by Rashaun
Hall in New York.

BY GAIL MITCHELL

Universal TV Records (UTV Rec-
ords) is targeting the under-served
adult market with its release Church:
Songs of Soul & Inspiration. But
don't judge the record by its title: This
isn’t your ordinary gospel project.

A post-concert comment made by
a young fan of opera singer Denyce
Graves—“I hear church in your
voice”—was the impetus behind
Church. The result is the pairing of
R&B and pop hitmakers who grew
up singing in the church with clas-
sic R&B and pop songs produced
with a gospel vibe.

Graves and partner Tena Clark—a
songwriter/producer who has
penned songs for Gladys Knight,
Dionne Warwick, and others—pro-
duced the set. It is a joint venture
between Universal Music Enterpris-
es’ UTV, Graves’ Carmen Produc-
tions, and Clark’s DMI Records. (DMI
Records is a subsidiary of Clark’s Disc
Marketing firm, which provides cus-
tom CDs and audio programming for
Air Force One and other clients.)

The spirited collection arrives
| June 3. It includes Jennifer Holliday

(doing Elvis Presley’s “The Wonder
of You”), Stephanie Mills (“Reach
| Out and Touch”), Chaka Khan

(“Love Me Still"), and En Vogue (Bee
Gees’ “How Deep Is Your Love”).
Graves herself sings “Ave Maria.” A

’ 17-member group of session singers
dubbed the Fire Choir provides the
gospel thread.

Rounding out the $18.98 package
is a spoken-word composition by Dr.
Maya Angelou, liner notes by author
Toni Morrison, and a “making-of”
CD-ROM that includes performance

] footage and artist interviews.

“This project is about where these

incredible women started and where
] they ended up,” Clark says. “If we

approached someone and she said,

‘I didn’t grow up in the church,’ it

wasn’t right for this CD. I wanted
‘ each one to go back to that little girl

in church and bring me to where
she is now.”

Former Sounds of Blackness lead
singer Ann Nesby, who contributes
Leon Russell’s “A Song for You” to
the album, says the Church concept
is special.

“Gospel music has finally taken its
rightful place in the industry as the
mother music,” the singer notes.
“All music has derived from gospel.
It no longer has to take a back seat
to the prime time it deserves.”

UTV senior VP Bob Mercer calls
t Church a priority record. The label
will mount an aggressive, main-
stream campaign during the next
| 212 months. In addition to major
print, TV, radio, and Internet cover-
age, UTV is developing a marketing
initiative with House of Blues, which

KAHN (LEFT) AND CLARK

has a weekly gospel brunch soiree.
On- and off-line street marketing
teams, which will target urban inde-
pendent and lifestyle accounts, are
also being pressed into service. So
are the core gospel/Christian audi-
ences and artist sites. To spur word-
of-mouth, samplers were handed
out at Academy Awards parties.
Working with Mercer on the
multifaceted campaign are Jeff
Moskow, UTV head of marketing
and A&R, and Adam Starr, the

“Church’ Gives Gospel A Twist

Diverse Lineup Of Acts Gives Pop, R&B Tunes An Inspirational Flavor

label’s head of TV and Internet.

“Now and then you get an inher-
ently powerful record that generates
its own buzz, like O Brother, Where
Art Thou?” Mercer says. “What we're
doing [to market] Church is compa-
rable to what we did on the first
NOW [compilation series| record.
The level of support behind this is in
the area of a major artist’s greatest-
hits release.”

Clark hopes to parlay her and
Graves' labor of love into an ongo-
ing series. As examples of possible
follow-ups, she cites collections of
black male artists and country
female and male artists. In the
meantime, her energies are focused
on Church.

“I'wasn’t trying to cut an authen-
tic gospel record,” she says. “What I
was trying to do was stay in the
genre of music where each of these
artists lived.

“This is a mass-appeal record,
something for my friend or co-work-
er who never walks into a church or
gospel store. This is the record I've
been waiting to cut my whole life.”
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| |
was Killer Mike’s Monster (Aquem-  The World According to RZA (Bill- SayYes 34141 || In Those Jeans 52463 | |21 Answers
ini/Columbia) success. Then last board, Words & Deeds, April 12). How You Gonna Act Like That 31 Get By 'oo 56 Love Calls
TYRESE WJ/RMG) | TALIB KWELI IRAWKUS/MCA) | KEM (KEMISTRY,MOTOVWHUMRG!

week, Bone Crusher’s debut, Affen-  The 18-track album—featuring sev-

. . . Snake |36 P Girlfriend 61 What Up Gangsta
CHUN! (So So Def/Arista), entered  eral European hip-hop acts rapping R KELLY FEAT,BIG TIGGER (IVE} B TUG/EPI) S CINT (SHADTATE TERSCOPE)
: 3 i i In Da Club 32 Hail M HeP d
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chart at No. 1. Now on the starting  released April 28 in Europe. The set Rock Wit U (Awww Baby) [ 38 152 Still Ballin {63 % Make Me A Song
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blocks is Mlss!s.,lppl natl.ve.D§v1c.l arrives June 2 in the UK. ) TG 129 B3 e e 64 I3 e
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No Letting Go las IE Pimp Juice

the videogame Def Jam Vendetta
(Billboard, March 29).
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73 Hot Damn
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set, The Movement. for LN.S. Pro- Miss You |47 EY Fabulous = Into You
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uctions/hoch/k oL | Wish | Wasn't 458 61 Act A Fool (73)72 Ice Cream
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Banner doubles as the first artist Deeds, Oct. 26, 2002). I ™

from Steve Rifkind’s Street Records Cappadonna has signed with Wu-
Co. (SRC). Banner created buzz as a  Tang affiliale Remedy’s label, Code
producer/artist, both with his group, Red Entertainment, which is dis-
Crooked Lettaz, and as a solo act. His  tributed by Musicrama. The Strug-
success caught te attention of SRC  gle is due in July. Inspectah Deck
and its distributor, Universal Records. and Selomon Childs, among oth-

“From my przvious experiences ers. are guests on the record. In
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trust t09 many people in u producer, Re y y 3 Who Run This 25 138 Hell Yeah 49 Star
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Album includes lead single “Like a ed for a July/August release, the 9 K Stop/Excuse Me Miss Again [ 34 145 Step Daddy Hell Is A Flame
. " . o .1y A 5 A JAY-Z {ROC-A-FELLAVOEF JAMADJMG)H HITMAN SAMMY SAM (COLLIP AL/UMRGI BIG C (SOUTHPAWW/KES )
Pimp,” which reafures Lil’ Flip. album follows 2001's Priesthood. 0] 41 Beautitul (3537 Nice Girl, Wrong Place Excuse Me Miss
The single is currently NO. 38 On SNOOP DDGG (DDGGYSTYLEPRIGMTY/CAPITOL) (ANG STARR FEAL BOY BIG IVIRGIN JAY-Z IROC-A FELLADEF JAMIDIMG)
q : . — Respect My Pimpin' @B — Rock Wit U (Awww Bab Somed
the Hot R&B/Hlp-HOp Smgles & HERE & THERE: Wyclef Jean inks m um\rn':, e ('u)rw-'n , ASHANTI (Munozs(uncmsr.mmnmnzg) | sc:nr;zgrmm«mus {0EF JAM SOUTH/IDJME
Tracks chart. with J Records. The label, already | J&d| 17 Hﬁ:g{uﬁgg'gfm P — 37 I Super B-Boy flgpmﬂ e }gmbn;lxa I
Banner and the SRC family re- home to his Clef Records, will release [13] 21 1 Know What You Want 35 47 Yeah Yeah U Know It 1 24 Cry Me A River
Cent‘y Celebrated the label’s launch Jean‘s new Set thlS fa“ L. Sheek Of BUSTA RHYMES & MARIAH CAREY (J/MONARC/RMGADJIMG. KEITHTUR?AVFEAT,DEFSQUAD {DEF JAM/IIIMG) JU.SIINTIMBERlAKE‘lJIVEl
9 . . R [14] 31 In Da Club &8 36 Soldier's Heart Gimme The Light
and his album release in his home- Tha Lox has also scored a new deal. 50 CENT (SHAOY/AFTERMATH/INTERSCOPE: R KELLY WIVE) SEAN PAUL (VP/ATLANTIC!
town of Jackson, Miss. Like Raekwon, the Yonkers, N.Y., | §15427 | [The Jump O s e TR [IRR Honds Up LT
native has signed a solo deal with | F54122 Rich Man 21 Joa Belly Dancer Just Friends
. 2. H M RUSSELL FEAT R KELLY (RF'YRAMIO,ORPHEUS! | KARDINAL OFFISHALL (MCAL L5G FEAT LOON ELEKTRAEEG
WU-TANG WHEREABOUTS: Old Dirty ~ Universal . . . Funk rocker Martin | =o' L " N39 | [ Gety Your Pogs Don'Like e  eallyDoat ike This Due)
Bastard—renamed Dirt McGirt—has  Luther has teamed with the Roots. MONICA /AMG) TALIB KWEL NICK CANNON (NICK/VE)

: i ; i ive is sitti 12 0] 1f You LetM 59 Right Th . h Oooh!
Slgned Wlth R,OC-J-Fella/DefJam (Bl”- The ,San FranC1SCO na..the 15 Slttlng s LOUS&L!?(JEN.’?IAR- @ |:n<lwg(,v ﬂ:S‘Y’U’"’E:-.r.TNA PEACE/PRIORITYCAPITOL Lr\‘i‘a'vn.g L‘?‘{’Y‘e-_vﬂ?lf'.uqu,h OOOh' Uh Oool
board Bulletin, May 2). And last year,  in with the band on guitar for select- | o] — 21 Questions (44 ) — 20's Sweet Misery

oy . ’ 50 CENT (SHADY/AFTERMATH/INTERSCOPE) T). (GRAND HUSTLE/ATLANTIC) RASHAD (FO' REEL JUMRG}
GZA released .thc critically aCCIal.med ed d.ates' B.en .Kenney' the Roots 20 §H Crush Dn You _ 350 Girlfriend Nothins Free/l Don't Give A @#&%
but commercial'y under-appreciated  previous guitarist, left last month to HF. CHEEKS PEAT MARID WINANS (UNIVERSALUMASS 82X (10 6EPC ODHE FEAT UL JON & ™WEEAST SIOE BOYZ IBMETVT
o . ; 21 B How You Want That = Igniti Blowin‘ Me Up (With Her L
Legend of the Liquid Sword (MCA).  join Incubus (The Beat, Billboard, How You Want Tha D fgnition Rk v wir hee lave}
Both events raise a question: April 19) . .. Atlanta-based NME | =323 4 Ever 147 462 Yall Don't Know Throw Up
. . I 4 | (7] WINDELERTRASEE) (70 ) L N

Where is the rest of the Wu-Tang  Records adds a bit of reggae flavor to AL M0 FEALAARLMS (L L e e AL GEESH 3R POV SACKELCITY LAAANKPEED)_

. A . N ) ot @ 40 Hot Damn L N29 Just Like You Blowin' Me Up (Callin‘ Me)

Clan? While | may not have all the its lineup with the signing of Ruffa. 5 CUPSE (STAR TRAK/ARSTA) 6WIZ (COMPOUND/ORPHELS) 210N ZION/NATIVE)
. . ; 4 B Flipsid 49 k8 Like A Pim, How | Feel
answers' my “!‘!-Tang watCh has Th? 25-year-0!d‘hlp-hop/da‘nceha'“ FR‘EE!‘)VAVIFE;PEEDIECW":DA;‘,LA?:‘JM!E:\"-" D:VI:BANN;RFEAY.LIL'RIP [SRUUNIVERSALUMAG! LEXXFEM.LIEL'EH,IP TAKEQVER ENTERTAINMENT
turned up intelligence on several artist from Trinidad and Tobago is | |5 7 All Life Long 30 Come Close (Closer) Lo 48 LD Day oo o
’ ) [T ! [ JA) GOLD MI KTRAEES)
members of Staten Island, N.Y.’s known for the earlv '90s hit “Walk — S
faVOYite rap group lee a Gandsta ” @ Records with the greatest sales gains. © 2003, VNU Business Mecia, Inc. and Nielsen SoundScan, Inc. AD rights reserved. Compiled by Nielsen SoundScan from a national subset panel of core
) gsta.
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¥ NUMBER 1/HOT SHOT DEBUT SEYT 1 Week At Number 1 51454 |47 | AALIYAH A  BLACKGROUND/UNIVERSAL 060082/UMRG (12.98/18 98) JCareqU | 1
THE ISLEY BROTHERS FEATURING RONALD ISLEY  0REAMWORKS 450409/ INTERSCOPE (1298 16 38) Body Kiss | 1 52 159 [52 WHITNEY HOUSTON A&  ARiSTA 16747 1258 15 581 Just Whitney... | 3
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6|2 50 CENT  SHADY.AFTERMATH 000108/INTERSCOPE (19 95 DVO/CO) The New Breed | 1 59 | PRINCE PAUL  raz08 & Tie 92329 1298 C: [M] Politics Of The Business | 59
9 |10 LIL' KEM @ QUEEN BEE/ATLANTIC 83572°/AG (12 98/18 95) La Bella Mafia | 4 ' PACESETTER !™e
718 FLOETRY  0REAMWORKS 450313/ TERSCOPE (1738 CD) Floetic | 4 60 J 84 (94 LIONEL RICHIE  MoTOWN-UTV 068150 UME 118 98 CO The Definitive Collection | 31
11)13 JAHEIM @ OIViINE MILL $5214WARNER BROS (18 96 CDJ Still Ghetto | 3 61 EINGY | SOUNDTRACK  HoLLywooD 16235 (18 96 CO) Bringing Down The House | 23
8|7 SEAN PAUL A  vp ATIANTIC 836207 AG (1298 18 %] Dutty Rock | 4 RCYAN 47 (34 VARIOUS ARTISTS  suaowiLie 6101 (18380} Rewind: The Hip-Hop DVD Magazine Issue 1 | 11
12| 5 CAM'RON PRESENTS THE DIPLOMATS  roc.a-feLaoer samosazinipumcizeeco)  Diplomatic Immunity | 1 XM 61 |54 JAY-Z A®  ROC-A-FELLA/DEF JAM 063380°/IDIMG 115 98/19.98) The Blueprint 2: The Gift And The Curse | 1
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19117 LES NUBIANS  0MI0wn 62569 HIGHER DCTAVE (17 38 CO) One Step Forward | 16 £ 71 476 166 BONE THUGS-N-HARMONY  ruiKLESs s6554° EPIC (12 38 Q1B ) Thug World Order | 3
S4TH PLATOON  fusu 5001 (155 C0) [W] ANOrN.Othin | 21 R§72 71|57 1 DIRTY  NAINITY/UNIVERSAL 018415/UMRG (12.98/18 98) Keep it Pimp & Gangsta | 13
22|21 EMINEM A’ wEB/AFTERMATH 433290°/INTERSCOPE (12 98/19 38) The Eminem Show | 1 73 ‘ BRANDY A  ATLANTIC 83433° AG (12 99 18 %8) Full Moon | 1
26120 TALIB KWELIL  Rawkus 113048°/MCA 118 95 C0) Quality | 6 68171 | | DOTTIE PEOPLES  ATLanta INTL 10279 (898113 95) Churchin' With Dottie | 68
2118 SNOOP DOGG A  00GGYSTYLEPRIDRITY 38157°/CAPITOL 112 5818 98] Paid Tha Cost To Be Da BoSS 7518178 | | LLCOOL J  oer samomeaiioams n2ses so 0] 1
20 (19 BRIAN MCKNIGHT @  1070wnN 067315/UMRG (12 96718 95) UTumn | 4 76 475 1 — ANITA BAKER  ATLANTIC 78209 RHIND (17 98 CD) The Best Of Anita Baker | 29
33|37 KEM  MOTOWN 06751k UMRG (83812 38) [W] Kemistry | 26 77199 |— HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR  eamrcizzo s o o (w) Family Affair I: Live At Radio City Music Hall | 37
25|28 TYRESE @ . 20041/8MG (1298 18 98) | Wanna Go There 78 ] 97 |82 THE CRUSADERS  prawveRvE 060077VG 11898 CO) Rural Renewal | 73
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35|35 MISSY ELLIOTT A THE GOLD MIND/ELEKTRA 62813*EEG {12 98/18 98) Under Construction | 2 67 |76 BABY @ CASH MONEY/UNIVERSAL 060076°/UMRG (12 98/18 98) Birdman | 4
27| — HITMAN SAMMY SAM  COLUPARK UNIVERSAL 000380 UMRG 112 98 CD) [H] Step Daddy | 27 84 189 |— LUTHER VANDROSS A J20007/8MG (1298 18 98) Luther Vandross
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Following is a sefection of quotes
from the May 5-8 Billboard Latin
Music Conference.

Alejandro Sanz, on the jailing of
dissidents in Cuba: There's been all
this movement around the war [on
Iraq]. But 90 miles away, there’s
another war, where people are mur-
dered for what tey think. [ want to
send my support to those people who
are unfairly jailed and to their fami-
lies. Personally, I'm with them.
Beyond palitical ideologies, beyond
whether you hate Fidel Castro or
not, beyond all that, you can’t lock
people up for wnat they think. Just
as I'm not in favor. for example, of
being obsessed with not having
Cuban acts [at] the Grammys. Every-
one who's an artist should be [at] the
Grammys. These awards honor
musicians, not political attitudes.
And another very different thing is
this notion tha: artists are becom-
ing politicians.

|

It's verv easy to say we don’t know
what we're talking about, [but] we
do. Everyone has the information.
Today, anyone zan know about poli-
tics; they can know about anything.
And what I'm very clear about is, [it
is wrong] that a guy locks people up
because they think different from
him. A guy locks people up because
they have [the] Internet. Because
they read subversive books. Subver-
sive books—what is that? It sounds
like the inquisition. There are no
subversive books. The only thing we
have is goad people and fascists.

Rosa Lagarrigue, artist manager,
on teuring in Latin America: All of
Latin America is very important. If
one country is down today, it can be
up tomorrow, and the Latin world
has to be worked.

Michel Vega, agent with the
William Morris Agency, on the
importance of touring: Until recent-
ly, people thought the recording

by Leila Cobo

industry was just record companies.
In my humble opinion, there will be
no record companies |in the future]
the way we know them. One thing
that will never change is touring.
This is the one part of the business
that’s keeping the business alive. In
many ways, a record deal is mean-
ingless. Yerba Buena is playing 100
concerts a year. They're playing in
places like Bloomington, Ind., with-
out a record deal. [The band’s first
album, on indie label Razor & Tie,
was released last month.]

John Frias, Frias Entertain-
ment, on the regional Mexican
market: In the regional Mexican
market, touring is the main source
of revenue, and the labels aren’t as
involved. I would like to see more
collaboration. Record and ticket
sales would increase.

Haz Montana, VP of program-
ming for Entravision Communica-
tions, on promoting singles: Nei-
ther with big artists nor with major
releases do we receive the music
accompanied by a marketing plan.
We don’t get that in the Spanish-
language market. We can’t be held
accountable and responsible for get-
ting that information.

John Echevarria, president of
Universal Music Latino: It’s in-
credible. We do everything we're
supposed to do, and we're still the
bad guys.

Pio Ferro, national program-
ming director of Spanish Broad-
casting System, on radio research:
Picking |a single] from research is
an urban legend. People have to lis-
ten to the song.

Teresa Aguilera, journalist, on
recording different versions of
songs: Having all those versions
playing on the air and not including
them on the album shows a lack of
respect [for] the [album] buyer.

José Tillan, VP of music and tal-
ent for MTV Latin America, citing
the reasons that University of Mi-
ami students gave him about why
they download music: One, radio

deesn’t play what people want to l

hear. Two, CDs are too expensive.
And three, the CDs only have one or
two tracks kids want to hear, so, why
should they buy the whole album?

John Echevarriz, on downloading
music: I'm always surprised to see
the excuses that people give. This is
the only industry where people steal,
and they say it’s because our prices
are too expensive.

Arie Kaduri, concert promoter for
NYK, during the touring panel: Even

Rap And Hip-Hop Fusion Fuel
Regional Mexican Scene

BY RAMIRO BURR

SAN ANTONIO—A new wave of
young and adventurous players
intent on breaking convention and
incorporating bicultural sensibilities
has helped capture the imagination
of regional Mexican audiences. The
uprising is partially fueled by the
introduction of hip-hop looks and
attitude, rock energy, and daring
musical fusions.

Among those leading the wave of
groups bypassing convention and try-
ing out new approaches are Aroma,
Kumbia Kings, Grupo Limite, Big
Circo, and La Conquista.

The surge in product is natural,
according to Eddie Leén, VP of pro-
gramming for Lieberman Broad-
casting and owner of radio consult-
ing company Radio Ideas.

“Rap is the genre that sells the
most, and there was no Mexican-
American rap,” Le6n says. He adds
that, aside from the more estab-
lished acts, “at least six companies
have [recently] come to us with new
product that's rap or hip-hop with
Mexican roots.”

It may come as a surprise to
some, but rap is not new to the
regional Mexican/Tejano scene.
Tejano rap enjoyed a minor surge in
1991 with Tierra Tejana’s easygoing
single “Las Hijas de Don Simén” and
La Sombra’s intense “El Sancho.”

On the regional Mexican side,
early fusion attempts were awkward.
Mr. Chivo’s 1991 “La Vieja de Pan-
cho” was full of abrupt tempo
changes: a big dancefloor no-no. Los
Reyes Locos scored a hit in 1994
with the novelty falsetto rap “El
Llorén,” but the song’s success pos-
sibly did the group more harm than
good, as it followed up with increas-
ingly silly, high-pitched songs.

During her heyday, Selena estab-
lished one of the early templates for
pop-cumbia-rap fusions with her hit
“Techno Cumbia,” produced by A.B.
Quintanilla for the 1994 tour de
force Amor Prohibido. Later, Quin-
tanilla’s sophisticated grupero-rap
nuggets with the Kumbia Kings,
such as “Shhh!” and “Boom Boom,”
sounded like direct descendants of
“Techno Cumbia.”

The Kings’ vision has grown even
more sophisticated on their latest
studio set, 4, which features a broad-
er instrumental palette and guest
artists including Monterrey, Mexico,
cumbia rappers El Gran Silencio and
L.A. funk/hip-hop outfit Ozomatli.

Quintanilla and Cruz Martinez, a
Kumbia Kings co-founder and for-
mer La Sombra keyboardist,
brought their vision to other groups,
doing much to build the subgenre.
Their major coup was producing

managers are tour promoters now. | Soy Asi, the recent album by Mon-

terrey nortefio supergroup Limite,
and adding rap, funk bass, and vocal
overdubs to its sound.

Quintanilla and Martinez also
gave the hip-hop touch to Big Circo,
a new Brownsville-based group with
a purer bajo-sexto and accordion
nortefio sound. The group, which
formerly sang “drinking songs,”
added dance-friendly rhythmic
breakdowns and rap shout-outs to
its debut song, “Yo No Fui.” Pro-
jecting a theatrical image, the mem-
bers paint their faces Kiss-style and
dress in black—certainly not like
your father’s conjunto.

Meanwhile, Quintanilla’s
father, Abraham Quintanilla,
signed Monterrey girl group La
Conquista, which also evolved
into a cumbia-rap combo for its
third album, Venciendo.

Other young groups fusing
cumbia and hip-hop include Chicos
de Barrio, Los Capi, and Bermudas.

Even some old-timers have
jumped on the bandwagon. Monter-
rey accordionist Celso Pifia, 49, has

used guest rapper Blanquito Man for
his past two albums. which feature
techno beats. Veteran narcocorrido
group Los Razos decided gangsta rap
would not be too much of a stretch
from its gangsta corridos and record-
ed the explicit “La Loquera” for its
latest album, Hierbabuena, with help
from rapper El Chavo Farruco.

Such trends have not taken off
significantly in other genres, such
as rock en espaiiol. But for region-
al Mexican, the long-term prospects
are bullish, as Mexican immigration
to American cities continues un-
abated and Mexico itself continues
to urbanize.

Razos vocalist Sacramento Ram-
irez says rap helps his group, which
mostly comprises middle-aged guys,
connect with young fans.

“On the last album, I did a rap
called ‘Puros Pelones.’ Later, I real-
ized that all the kids loved it,”
Ramirez says. “They always ask for
it when we perform. So we decided
to do it again. I perceive that in the
future, a big rap wave is coming.”

DIsces

*

" .'-.A

Going back to his Spanish roots, Ricky Martin has created
another musical sensation with the release of his first all
Spanish-language album since 1998.

Cat # 70439

REYES RECORDS INC.

NMUSIC DISTRIBUTORS

q Y
R

MEVES MUSKC LSSTION TOR

CD'S - CASSETTES - DVD'S & MUSICAL VIDEOS
140N, 22 Avenue Miami, Forida 33125 Tel(305) 541-6666 / Fax: (305) 642-2785

www. reyesrecords.com E-mail: reyesrecords @reyesrecords.com
TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC

MAJOR CREDIT CARDS ACCEPTED

BILLBOARD MAY 24, 2003

www:billboard.com

23



THE 2003 LATIN MUSIG GONFERENGE & AWARDS

Now in its 14th year, this year’s Billboard Latin Music Conference and
Awards had its longest run ever. The confab kicked off May 5 with the
BMI Latin Music Awards at the Eden Roc Resort & Spa in Miami
Beach; it ended May 8 with the Billboard Latin Music Awards, broad-
cast on Telemundo from the event’s new, larger home, the Miami
Arena. Pictured below are highlights from the event, which included
the inaugural Latin Billboard Bash. See page 50 for additional pic-
tures. (All photos by Manny Hernandez, except where noted.)

Puerto Rican band La Secta performs at the opening-night reception showcase,
sponsored by MTV Espariol and VHUno.

Songwriter Estéfano and Peermusic won the songwriter and publisher of the vear
awards, respectively, at the BMI Latin Music Awards. Pictured. from left, are BMI
executive VP Del Bryvant. Peermusic president Kathy Spanberger. Peermusic
chairman/CEOQ Ralph Peer II. Estéfano (who also won songwriter of the year at
the Billboard Latin Music Awards), BMI president/CEO Frances Preston, and BMI
assistant VP of Latin music Diane Almodovar.

VISA e

editor in chief Keith Girard, VNU Business Media president/CEO Mike March-
esano, Diamond Information Center partner/manager of entertainment Kelly
McMahon, Diamond Information Center senior account executive Carson Glover,
Billboard Latin bureau chief Leila Cobo, and VNU Business Publications president
of the music and literary group John Kilcullen.

|
-

Pictured at the Visa-sponsored Billboard Bash are producer of the year Rudy
Pérez, second from left, with RPE/Univision Records act Area 305.

U 5 e i
Aspiring songwriters showcased their material in front of recording stars at the
ASCAP songwriter's panel. Pictured. from left, are ASCAP VP of Latin membership ~ Awards show after-party sponsor Amer-

Alexandra Lioutikoff, Howie Dorough of the Backstreet Boys, A.B. Quintanilla, ican Airlines presented two airline tick-

Sony Music Publishing creative director José Negroni, Warner/Chappell senior VP ets to a iucky partygoer. Pictured are

of Latin music Ellen Moraskie, Peermusic creative director Julio Bagué, ASCAP American Airlines Latin sales manager Pictured backstage at the awards show, from left, are Rillboard editor in
Puerto Rico associate director of membership Rico Ana Rosa Santiago, and Grupo-  Gloria Rios and the ticket winner, Han-  chief Keith Girard, Hall of Fame honoree Armando Manzanero. and artist
mania singer Oscar Serrano. Kneeling is Jorge Villamizar of Bacilos. dleinan marketing VP Scott Wilson. Lupilla Rivera.
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THE 2003 LATIN MUSIG GONFERENGE & AWARDS

foy

Participating on the touring panel were, trom left. artist manager Doc McGhee;
NYK promoter Arie Kaduri; RLM CEO Rosa Lagarrigue; William Morris VP Michel
Vega; Creative Artists Agency agent Allison Winkler: indie promoter/manager
Randy Luna; Sendyk. Leonard & Co.’s Gerri Leorard; Clear Channel VP of booking
Jason Garner: and Frias Entertainment president Jahn Frias.

BMG recording artist and Hot Latin
Tracks Artist of the Year Alexandre
Pires performs at the inaugural Bill-
board Bash.

Volkswagen, the official automotive
sponsor of the conference and awards,
featured the snappy new VW convert-
ible at several event sites.

BILLBOARD MAY 24, 2003

During the Billboard Bash. Warner
Music Latina act Bacilos was presented
with Heineken's AMPT Recognition
Award for its musical contribution.

|

Pictured at the pre-awards show meet

and greet are Maybelline-Garnier pro-
motions manager Patty DiMucci with

the B:llboard 2003 Spirit of t1ope hon-
oree E! General.

\wards show host/recarding artist Roselyn Sanchez and
Puerto Rican rapper Tego Calderén perform at the BMG

U.S. Latin showcase.

www.billbocard.com

Pictured at the 2003 U.S. Latin President’s Panel {sponsored by Nielsen Broadcast
Data Systems). from left, are Freddie Records VP Freddy Martinez Jr.. Universal
Music Latino president John Echevarria. Warner Music Latina president George
Zamora, Billboard Latin bureau chier Leila Cobo. EMI Latin USA president/CEQ
Jorge Pino, BMG U.S. Latin managing director Adrian Fosse, ard Crescent Moon
Records president Mauricio Abaroa

The inaugural Billboard Latin Christian music panel fea-
tured, from left, producer/songwriter Manny Benito, Family
Christian Stores manager Victor Sanchez. V:da Music VP of
A&R/marketing Arturo Allen, Newniark Comxmunications
Latin music industry account manager Giuliana Fragala,
Warner Bros. Records Christian division Jresident Barry
Landis. Radio Paraiso PD Roberto Noguera. and Integrity
Music Group Latin America VP/GM Darig Navac.

Billboard sponsorship/business developmrent manager
Cebele Marquez and director of conferences Michele Jacan
gelo flank superstar Alejandro Sanz.
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Latin Star Martin Makes
Plans ‘For The Children’

BY LEILA COBO

MIAMI—While preparing to release
his first Spanish-language album in
five years, Ricky Martin has launched
a new initiative with the aim of fight-
ing child pornography and prostitu-
tion worldwide.

Called People for the Children, the
project is part of the Puerto Rico-
based Ricky Martin Foundation, the
nonprofit organization that helps a
wide range of mostly children-focused
institutions and projects. The foun-
dation’s humanitarian work won Mar-
tin the Billboard Spirit of Hope Award
last year.

“[I started to find out exactly what's
happening with child prostitution
worldwide, and the numbers are
astonishing,” Martin says. “In the
next 10 years, it will be the single
biggest problem for our society—
even bigger than the war against
drugs. I'm not going to point out spe-
cific countries, but I am going to
speak with every president and point
out numbers and statistics.”

Martin’s first stop will be Mexico,
where he will meet with the president,
Vicente Fox, and his wife while on a
promotional tour.

In the meantime, People for the
Children is becoming operational. The
project will be based in Miami; the
offices are currently headed by Mireille
Bravo-Lluch, who has long worked for
Martin in various capacities.

“Right now. we're just creating the
strategies,” says Bravo-Lluch, who
plans to have a Web site and an office
up and running by June. “The first
thing we're doing is shooting a PSA
[public service announcement] that
we plan to air all over the world.”

The PSA, which will be filmed in
June (original plans to shoot last
month were derailed because of trav-
el constraints stemming from the
Iraqi conflict), will feature the Dalai
Lama with Martin, who will be the
face of the project.

The initial objective, Bravo-Lluch
says, is to create awareness and start

April RIAA
Latin
Certifications

PLATINUM ALBUMS
(200,000 units)
Cristian, Lo Mejor de Mi, BMG
U.S. Latin, his third.

GOLD ALBUMS (100,000 units)
Cristian, Lo Mejor de Mi, BMG
U.S. Latin, his third.
Juan Gabriel, Todo Esta Bien,
| BMG U.S. Latin, his 12th.
Juan Gabriel, Por Los Siglos,
BMG U.S. Latin, his 13th.

" MARTIN

collecting funds from different sources
as well as to apply for various grants.
The money will then be distributed to
organizations in various countries.
People for the Children plans to work
with Casa Alianza, the Latin American
branch of the New York-based Cov-
enant House, a nonprofit organization
dedicated to the defense and rehabili-
tation of children in the streets of
Guatemala, Honduras, Mexico, and
Nicaragua. All initial funding will
come in its entirety from the Ricky
Martin Foundation.

Although Bravo-Lluch declined to
divulge exactly how much funding has
been spent on the project to date,
sources say it is between $500,000 and
$1 million.

“We’ll work with established pro-
grams and help them create new pro-
grams,” Bravo-Lluch says. “We'll join
forces with different entities, and we'll
be able to help and establish new proj-
ects with people that already have [a
proven track record] to do things.”

Martin says his concern about
child exploitation stemmed from his
work with the Sabera Foundation,
the star-studded organization that
provides schooling and other aid for
girls in India. Follow-up conversa-
tions with the State Department and
the United Nations, among other

organizations, led to the creation of
People for the Children.

“It’s painful information,” Martin
says. “Many people change the subject.
Infant prostitution [affects] 5-year-olds
to 17-year-olds. Five-year-olds! I can't
even imagine.”

Short-term plans, he says, include
“a concert with my friends,” with
funds going toward the project.

For further information on People
for the Children, e-mail Bravo-Lluch
at mb4thechildren@aol.com.

Martin Signs
Admin Agreement |

During his exclusive Q&A at
last year’s Billboard Latin Music
Conference, Ricky Martin spoke
extensively about the inroads he
had been making in his songwrit-
ing. His upcoming albums, he
said, would include much of his
own material, which he would be
recording for the first time ever. |

Now, coinciding with the May
20 release of Almas del Silencio,
his first Spanish-language album
in five years, Martin has signed an
exclusive worldwide administra-
tion agreement with EMI Music
Publishing. The deal is a first for
Martin in the publishing world.

It will include songs on his
forthcoming English-language
disc, due early next year, as well
as songs by other authors in his
publishing company, Dharmick
Music. Through the agreement,
EMI will administer three songs
from Almas del Silencio: “Jura-
mento,” “Nadie Mas Que Tu,” and
“Raza de Mil Colores.” Martin's
English-language album report-
edly includes several songs writ-
ten or co-written by the star.

I LEILA COBO |

photos, see pages 24, 25, and 50.
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Lovely Luis. Singer/songwriter Luis Fonsi performs at a packed ASCAP
acoustic showcase during the Billboard Latin Music Conference. For more ‘

MEMORIAL MIX: Last New Year’s
Eve, video production company
Promo Only created five hours of
continuously mixed dance and
R&B programming for MTV2.
Because of its success, Promo Only
has been tapped to create a similar
mix for the upcoming Memorial
Day weekend.

Beginning May 24 and repeating
throughout the weekend, MTV2
will air Monster Mix. The four-
hour video mix is split evenly
between dance and R&B.

All but three of the 24 dance/elec-
tronic videos have never been in
rotation on MTV2, acknowledges
Nick Allard, video programming
manager of Orlando, Fla.-based
Promo Only.

Additionally, many of the videos
are exclusive “video remixes” creat-
ed by Promo Only, Allard says.

Acts featured in the “two-hour
dance mix” include Tiga, Jesse,
Daniel Bedingfield, Iio, Mary Grif-
fin, Kylie Minogue, Télépopmusik,
Underworld, and Madonna. “It’s
split between mainstream and
more underground dance acts,”
Allard notes.

For dance and electronic acts,
such programming is a major
coup. Acts like Télépopmusik and
lio, which have yet to be wholly
embraced by radio, are introduced
to a new audience. Conversely,
fans of Madonna and Minogue
may very likely be turned on to a
new, specially mixed version of a
hit song.

This holiday-themed program-
ming also includes a DJ-friendly
episode of Definitive and The
Remix Saved My Life. We can
only hope that MTV2 executives
continue to push for more dance/
electronic programming.

Perhaps MTV2 will program a
regularly scheduled dance/elec-
tronic “video mix.” Now that would
show real commitment to a genre
of music that is often treated like a
bastard child.

BACK TO HIS ROOTS: Daniel Glass,
president of Artemis Records,
knows how to properly navigate a
dancefloor. In the late '70s/early
"80s—when he was known by many
as Disco Danny—Glass worked the
turntables at New York clubs
Regine’s and Doubles.

Glass' first label job was at Sam
Records, where he “worked” now-
classic disco tracks by Gary’s Gang
and John Davis & the Monster
Orchestra, among others. He fol-
lowed this with positions at Chrys-

' alis, SBK, EMI, and Universal.

by Michael Paoletta

In recent years, Glass has kept a
low profile in the world of dance
music. But he appears to be dipping
his toes in the water again.

Glass says he recently walked
into the office of Artemis chair-
man/CEO Danny Goldberg and
simply said, “You kriow my back-
ground.” This paved the way for a
brainstorming session between the
two, Glass recalls.

The result? Junior Vasquez re-
mixes of “Time"” by Artemis act
the Pretenders.

“I feel completely re-energized,”
Glass says. “With these remixes, our
doors are open to dance music.”

Pausing for a moment, he con-
tinues, “Remember Technotronic?
Well, I want one of those ground-
breaking dance records again.”

IN THE STUDIO: Thunderpuss has
two productions on Sonique’s sec-
ond artist album, Born to Be Free
(Serious/Universal U K., due June
2), including lead single, “Can’t
Make Up My Mind.”

In other Thunderpuss news, the
chart-topping “Head” by Thunder-
puss & Barnes has been licensed to
several European labels, including
Blanco y Negro Spain and Indepen-
dance/Virgin France.

Canadian act Wide Life has been
commissioned to create the theme
song and transitional music for the
Bravo/NBC reality makeover show,
Queer Eye for the Straight Guy,
which debuts this summer.

As you will recall, Wide Life
scored a No. 1 hit on the Billboard
Hot Dance Music/Club Play chart
last year with the powerful I Don't
Want U.” According to Wide Life’s
Rachid Wehbi and Jan Nieman,
the music for Queer Eye will be
equally energetic.

Wide Life also plans to create
remixes of the Simone Denny-
fronted theme song for club play. “1f
all goes as planned,” Wehbi says,
“we’ll be crossing this song over
from TV to dancefloors.”
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That Was Then, This Is ‘'Now":
Andrews Transitions To Adulthood

BY DEBORAH EVANS PRICE

NASHVILLE—Making the transition
from cute singing teen act to adult
recording artist with a serious career is
no easy feat. Brenda Lee, Tanya Tuck-
er, and LeAnn Rimes are among the
notables wha successfully made that
leap. These days, it’s looking as though
Jessica Andrews may be earning a
place on that short, prestigious list.

Her third DreamWorks Records
album, Now, has debuted at No. 4 on
the Billboard Top Country Albums
chart and at No. 34 on The Billboard
200. The project has sold 84,000
copies to date, according to Nielsen
SoundScan.

In her short career, Andrews has
already seen eight singles chart.
Her biggest hit, “Who I Am,” spent
three weeks at No. 1 in 2001. Her
current single, “There’s More to Me
Than You,” moves from 20-18 on
the Hot Country Singles & Tracks
chart this issue.

“It has a fantastic tempo to it, and
it’s a catchy song,” KMLE Phoenix
music director Kevin Mannion says
of the single. “It’s not anything com-

plicated, but it certainly seems to
connect with the audience. We took
ashot on it early on, and the research
was fantastic.”

Andrews is pleased with the recep-
tion her new music is getting. “My
goal from the beginning wasn’t to be
the next young thing,” says Andrews,
now 19. “I didn’t want to just have

N
ANDREWS

one hit. My goal is longevity. I have a
really great team of people behind
me—my record label and [RPM]
management. Our goal was to really
be serious about what we were doing
and not have people perceive me as a

Carnegie Hall Hosts Western Concert

BY DEBORAH EVANS PRICE

NASHVILLE—The Prairie Rose Wran-
glers, Joni Harms, Waddie Mitchell,
and Johnny Western are among the
Western music artists slated to appear
during a landmark concert May 30 at
New York’s Carnegie Hall.

“It’s a historic event, because never
before has an all-

Etheredge says ticket sales have
been brisk. In addition to single ticket
sales, Wichita, Kan.-based Village
Tours and Travel has included the
event as part of a 10-day bus charter of
East Coast attractions. According to
Etheredge, it has sold out eight tour
buses with 50 passengers per vehicle.

Etheredge is a former banker who
owns and oper-

cowboy cocert
taken place at
Carnegie Hall's
[saac Stern
Auditorium.”
organizer/pro-
moter Thomas
Etheredge says.

Western
Music Assn.
(WMA) presi-
dent Mickey
Dawes says the exposure is important
to the Western music community.

“As an entertainer, you are judged
not just by the quality of your per-
formance but the stage in which you
have been invited to stand upon,” says
Dawes, who will also appear at the
event. “Western music being per-
formed on the ‘world’s stage’ gives
legitimacy to its existence as a musical
art form that has the highest standard
of quality and entertainment value.”

The event will also feature perform-
ances by the Sons of the San Joaquin,
Roy Rogers Jr., and Barry Ward.

THE PRAIRIE ROSE WRANGLERS

ates the Prairie
Rose Chuck-
wagon Supper, a
tourist attrac-
tion outside
Wichita that
includes three
theaters and a
recording studio
on the Prairie
Rose Ranch.
Last year, more
than 60,000 visitors attended shows at
the ranch, where the Prairie Rose
Wranglers are the house act.

Prairie Rose Wranglers member
Jim Farrell says that performing at
Carnegie Hall is an honor, adding
that as the concert date approach-
es, “it becomes clearer how big this
is and how important it is for West-
ern music.”

Continental Airlines, the WMA,
American Cowboy magazine, Village
Tours and Travel, KFDI-AM Wichita,
and New York's Park Central Hotel are
among the concert’s sponsors.

novelty in any way. I'll be glad when
the day comes where [ don't have to
be associated with age.”

During the course of three al-
bums, Andrews’ look has changed
from long brown hair to long
blonde hair to her current short,
dark 'do. She has also tried to
ensure country consumers have

identified her and her music along |

with her changing appearance.

“I think my core audience knows
my music very well,” she says. “Peo-
ple do identify me with how I sing and
the songs I choose. In the beginning,
that may not have been the case, but
now I think I've established myself
where [ can stretch out and try new
things, image-wise and musically.”

Andrews says she took a year off to
concentrate on making the new
album. During that time, she moved
into her own home and began seri-
ously dating Mercury artist Marcel.

“There are a lot of new things and
changes that have happened in my
life that are reflected on this record,”
Andrews says. “It's more about me
and things that I'm going through.”

Andrews says she is delving more
into songwriting, and publishers are
pitching her more mature material.
Though some had preconceived
notions of what a teenager should sing,
Andrews never wanted to be limited.

“When I first started singing
when I was 10 years old, [ always

sang about things that were way |

more mature than my years,” she
says. “I always felt like I could deliv-
er them. I didn't feel like I necessar-
ily had to be going through it in my
own life to relate to it.”

DreamWorks Records Nashville
senior executive of sales and market-
ing John Rose says Andrews’ audi-
ence appreciates her growth as an
artist. “She’s changed in her style and
her imaging,” he says. “She changed
the subject matter in her songs, so
she’s been very progressive. There’s
a real cohesion both as an artist and
as a person, and it's coming out clear-
ly on her records.”

To help fans connect Andrews’ new
image and music with her previous
hits, the label is utilizing a snippet of
“Who I Am” on TV and radio spots.
“We actually say, ‘That’s Jessica
Andrews then, and this is Jessica
Andrews now,’ ” Rose says. “We
remind people in all of our press and
Web features about [her] catalog,
prominently featuring [her sopho-
more album] Who I Am and the first
album as well.”

He praises Andrews’ participation
in the process. “Some artists are very
involved with all aspects of who they
are and how they are presented to the
marketplace, and Jessica is definitely
one of those artists.”

by Phyllis Stark

UNI MAKES CHANGES: Universal
Music Nashville has restructured its
marketing department into a more
centralized unit serving its three
labels: Mercury, MCA Nashville, and
Lost Highway. Five pesitions were
eliminated as a result of the move,
and two people were promoted.
Derek Simon, who had been VP
of marketing at MCA Nashville, has
added those duties for Mercury. Lost
Highway director of sales and field
marketing Andy Nelson is promot-
ed to senior director of marketing

for that label.
UNIVERSAIY

RECORDS

Exiting the company are Mer-
cury senior VP of marketing Kim
Markovchick, a 17-year Mercury
veteran, and Jim Kemp, who had
been VP of creative services for all
three labels. Also out are MCA
Nashville senior director of mar-
keting Steve Armstrong, MCA sales
and marketing coordinator Tonya
Stroud, and Rhonda Johnston,
who had been executive assistant
for Universal Music Nashville chair-
man/CEO Luke Lewis.

Prior to joining MCA Nashville
last September, Simon was senior
director of marketing at Universal
Records in New York. Nelson, who
joined Lost Highway in March 2001,
previously was director of artist
development at DreamWorks/Inter-
scope in Los Angeles.

In related news, Last Highway VP
of promotion Patty Morris adds AC
and adult top 40 promotion duties
for all three of Universal Music
Nashville’s labels.

ON THE ROW: Universal South sen-
ior partner Tony Brown has been
moved from Centennial Medical
Center in Nashville to the hospital’s
rehabilitation center, where he is
listed in good condilion. Brown is
recovering from a head trauma he
suffered in an April 11 fall. He is
now expected to make “a full, func-
tional recovery,” according to a
statement from his neurosurgeon.
Vanessa Parker-Davis, Capitol
Records senior director of media
and public relations, will exit June 4
to open Splash Public Relations in
Nashville. She will share office space
and collaborate on some projects
with Kay Clary of Commotion PR.
Brian Landrum was recently
named PD of classic country station
WSM-AM Nashville, replacing former

operations manager Kyle Cantrell.
Landrum was operations manager
for Southern Broadcasting/Rome,
Ga., including country WTSH.

Public-relations firm the Webster
Co. has been tapped to administer
the licensing, marketing, merchan-
dising, and estate mterests of coun-
try legend Hank Williams. Both of
Williams’ children, Hank Williams
Jr. and Jett Williams, are Webster
publicity clients.

CMT has signed on as the media
sponsor of the Dixie Chicks’ Top of
the World tour. The network previ-
ously partnered with the group for
its Fly tour.

PUBLISHING NEWS: Los Angeles-
based music publisher Janssongs
has acquired the catalog of Nash-
ville writer/session guitarist Vip Vip-
perman. Such artists as Randy
Travis, Trace Adkins, Reba McEn-
tire, George Jones, LeAnn Rimes,
and Wayne Newton have recorded
Vipperman’s songs.

Independent songplugger Dan
Hodges has entered a co-publishing
venture with Roger Murrah. The
deal returns him to Murrah Music,
where he previously worked. Mur-
rah will administer Hodges' Large
Opportunity Music. Also, song-
writer Kelly Shiver has signed a
deal with Castle Street Music, the
ASCAP affiliate of Murrah Music.

Ten Ten Music Graup has signed
songwriter Angaleena Presley.

SIGNINGS: Orlando, Fla.-based label
Pinecastle Records has signed the
bluegrass gospel band the Church-
men to its artist roster. The label
will issue its first album by the Vir-
ginia-based group in late summer.

BMG Canada recording artist Mi-
chelle Wright has signed with
Orlando-based Masciolo Entertain-
ment for booking.

Gene Watson has signed with the
Bobby Roberts Co. for North Amer-
ican booking representation.

ACM AUCTION: Toby Keith, Alaba-
ma, Willie Nelson, Tim McGraw,
Sheryl Crow, Lee Ann Womack,
and Emerson Drive will donate
items to the Academy of Country
Music’s (ACM) annual online auc-
tion to benefit St. Jude Children’s
Research Hospital. Keith donated a
10-night Caribbean cruise. Other
artists will donate something they
wore or used during the May 21
ACM Awards show or at rehearsal.
The auction will be held May 22-26
on CMT’s Web site.
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: -3 38 | 38 NICKEL CREEK This Side | 2
&: NUMBER 1 % § Weeks At Number | SUGAR v 3T 1858501
101 DARRYL WORLEY Have You Forgotten? | 1 A 30 RHONDA VINCENT One Step Ahead | 30
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. 40 E-YaEy TOBY KEITH A’ Pull My Chain | 1
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2 3|3 TOBY KEITH A’ Unleashed 1 41140 \ MARK WILLS Greatest Hits | 16
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39 34 | DEANA CARTER I'mJustAGirl | 6
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4 46 SHANIA TWAIN upt | 1 44| 43 LONESTAR A I'm Already There | 1
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SAS|S 'CILIRI:IWI:‘/IGESEIIQ‘SXV 'y Tim McGraw And The Dancehall Doctors | 2 WARNI F W11 3844 WRN (18 98 COI Y
- P 46 | 46 BRAD PAISLEY A Panll | 3
o 48 |8 MAQE;IAEQMSSRIDE s Greatest Hits | 1 ARISTA NASHYILLE 67008 RLG {11.98/17.58)
67 JOHNNY CASH o American IV: The Man Comes Around | 4 faa| 47 | 44 ALISONIKRAUSSEHUNIONISTATION @) New Favorite | 3
HERCE S S e 45142 VARIC;lSQSS(X:HTTSa)TS Totally C: Vol.2 | 5
- - ° otally Country Vol.
5499 :?Em';lrﬁg:’:fmsg’EY S No Shoes, No Shirt, No Problems | 1 EPIC/WEA/UNIVERSALIRLG 86920 SONY (12 98 EQ/1736) i v
- W8 53148 GEORGE STRAIT A The Road Less Traveled | 1
¢ 410 55}1’;‘&?5&‘}&]' Golden Road | 3 MCA NASHVILLE 170220 UMGN (11 38718 38)
Al S0 | 58 ANNE MURRAY Country Croonin' | 13
1WR12113 RASCAL FLATTS A Melt | 1
LYRIC STREET 165031 HOLLYWOOD {12 96/18 98} = 2:‘::“:’“\;’::;7;(:” —— i 2
7 RANDY TRAVIS Rise And Shine | 11 [ ERCAl
WORD CURB 88235 WARNER BROS {11 98/1898) ARISTA NASHVILLE 67077.RLG {11 9817 %8)
121818 ELVIS PRESLEY A’ Elv1s: 30 #1 Hits | 1 ¢ HOT SHOT DEBUT «
RCA 68079°'RMG (12 9813 98) .
7] a JESSICA ANDREWS Now | 4 f° CHARLIE ROBISON Live [>3%
DREAMWORKS 45035k INTERSCOPE 11298/18 98} MBI S RLSONY (8 B £ CD) -
s EVARE DIAMOND RIO @ Completely | 3 51147 LEANN RIMES @ Twisted Angel | 3
ARISTA NASHVILLE 67046°RLG {11 98/17 98 CURB 78747 12 381848
13110 CHRIS CAGLE Chris Cagle | 1 55|56 WILLIE NELSON & FRIENDS Stars & Guitars | 18
CAPITOL 0516 1 (88E 560 LOST HIGHVWAY 128408438 1948 CD)
16 31512 GEORGE STRAIT @ For The Last Time: Live From The Astrodome | 2 4950 EMERSON DRIVE Emerson Drive | 13
MCA NASHVILLE 170319:.UMGN (12 9818 98} DREAMIATAN S A IRLCORE L 0 14 98 [M]
52 | 49 RICKY SKAGGS & KENTUCKY THUNDER Live At The Charleston Music Hall | 32
17 422 | 22 vFvﬁzLIr::Rt‘slsLs;I/thru!zsenx%) Cry | 1 SLAGRT AN WA YT 3 THEET 991004 HBLLYWOOO (1888 C0) [M])
1616 JOE NICHOLS Man With AMemory | 9 [5¢ VARIOUS ARTISTS Country Gospel | 56
UNIVERSAL SOUTH 170285 (11 98117 98) [M] ! b MADAL T THRISTIAN 142 MADACY (1298 CD)
- 1714 TOBY KEITH The Best Of Toby Keith: 20th Century M s The Millennium Collecti 5 57|51 VARIOUS ARTISTS Lonesome, On'ry And Mean: A Tribute To Waylon Jennings | 47
MERCUA®170351MGN {12.98.C0) DUAITIENE 01137 RAZOR & TIE (17.98 CD)
20 | 24 (19 GEORGE JONES The Gospel Collection: George Jones Sings The Greatest Stories Ever Told | 19 63166 VARIOUS ARTISTS @ Totally Country | 2
BANOIT/BNA 67053 RLG (1198118 98) BNA 67043 ALG (1298/17 98)
"l 58 | 52 TRAVIS TRITT Strong Enough | 4
21 §20)24 g?&'ng R%ﬁm ) REcecity 20 COLUMBIA 86560/SONY (1258 EQ/18.98) 9 ’
22423]23 ALAN JACKSON a‘ Drive | 1 1l 59 | 63 BILLY RAY CYRUS  The Best Of Billy Ray Cyrus: 20th Century Masters The Millennium Collection | 59
| ARISTA NASHILLL€SUMAL I 110 3518 98) WEHAIRY 170165:UMGN (12 98 CO)
v 6 62 | 62 GARTH BROOKS &’ Scarecro 1
+* PACESETTER i "e | caPTOL 1By 1L e 18.98) carecrow
VIN ILL Next Big Thi 4 . 56| 55 WILLIE NELSON Crazy: The Demo Sessions | 32
224 2832 wea u(x:sE .G[ 170285 UMGN (12 98/18 98) e SUGARHILLI073 (1656 CO)
24021]20] | ALISON KRAUSS + UNION STATION & e | 9 B2 VARIOUS ARTISTS LWLy || O
ROUSRCEN R 1L | 38 €D}
6 66| 64 VARIOUS ARTISTS Pure Country Classics: The #1 Hits | 37
25 §25|25 MONTGOMERY GENTRY My Town | 3
COLUMBIA S SIINY (11 98 EQ/17 98 ' 60 | 54 g{i‘:(s‘:zx:i;%N Blake Shel 3
= = T 6 ° ake Shelton
26 1§ 34| 35 gﬁgﬂugl&‘:&‘ﬁ“ — Nashville Star: The Finalists | 25 WARNER BROS. 24731/WRN (11.98/17.98)
27129 28 BLAKE SHELTON The Dreamer | 2 LM 61| 57 VARIOUS ARTISTS 0 Mickey, Where Art Thou?: The Voices Of Bluegrass Sing The Best Of Disney | 51
A P A 69 | 68 t::;szeksgmz‘::;gT The Very Best Of Linda R dt | 19
2630 WILLIE NELSON The Essential Willie Neslon | 24 VRN EL
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. " 68 tars & Stripes
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6 54|53 BERING STRAIT Bering Strait | 17
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68 | 65 TRICK PONY On A Mission | 13
31127 .CI'ABITADLCWEGIQIEIKII":\S o Chrome | 4 WARNER BROS 48235 WRN (12 9818 98) 5
= - T > - 73 REBA MCENTIRE @ Greatest Hits Volume lll — I'm A Survivor | 1
37|36 MGCES\S&E‘ g;;al}m;l’m” %w"l'he Best Of George Strait: 20th Century Masters The Millennium Collection | 8 MCA NASHVILLE 170205UMGN {11.96:18 98)
67 | 61 AARON LINES Living OutLloud | 9
32|13 5&325}(]5&5""‘61’0'\' Nut Sack | 14 ROA 2057 RLG (119817 98) 9
33|26 BILLY GILMAN  Music Through Heartsongs: Songs Based On The Poems Of Mattie J.T. Stepanek | 15 ==Y !(E,L,E!\ENISSE!:BES,Y L AEUIUDL SIS
EPIC 86954 SONY (12 98 £Q.18 58]
- T 74 VARIOUS ARTISTS Classic Country: Road Songs | 74
40137 JE}EEJU%ZAUE(!:(H AL PainToKill | 5 BMG SPECIAL PRNDUCTS 18900/TIME LIFE (1898 CD) v ’
" 73173 GLEN CAMPBELL All The Best | 12
S 36| 33 GARY ALLAN o Alright Gu 4
MCA NASHVILLE 176201 UMGN (11 98/17 38} ’ i ——
35|29 ROSANNE CASH Rules Of Travel | 16
: LAPITUL3725? (15 S CD)

@ Albums with the greatest sales gais this week. ® Recording Industry Assn. Of America (RIAA) certification tor net shipment of 500,000 album units {Gold). A RIAA certif+ ation for net shipment of 1 million units (P! ). ® RIAA certifi for net of 10 million units (Diamond}. Numeral following Platinum or Diamond sym-
bol aficates album’'s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards  Certification for net shipment ot 100,000 units {Oro). /. Certification of 200,000 units (Platino). .*." Certification of 400,000 units
{Muiti-Platino). "Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested hsts. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker title. © 2003, VNU Business Media, Inc.. and Nielsen SoundScan, Inc. All nghts reserved.
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MUMBER 1 1 T2 Weeks At Number 1 16 | ALAN JACKSON A ARISTA NASHVILLE 16501 RLG 112.95/18 981 The Greatest Hits Collection | 394

2 | RASCAL FLATTS A uvfic STREET 16500 HOMOWOOD (1 9805 35) EM] F 153 5[ 14 | BROOKS & DUNN A ARISTA NASHVILLE 18852/RLG (12 98/18 99} The Greatest Hits Collection | 295

1 | KENNY CHESNEY A° snasrorsatc (1299189 Greatest Hits | 137 12 |HANK WILLIAMS @ MERCURY 535029/UMGN (11 98/17 88} 20 Of Hank Williams Greatest Hits | 112
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@A 5 .ms with the greatest sales ga ns ths week. Catalog atburs are 2 year-ofd ttles that have fallen below Na 100 on The Billboard 200 of reissugs of older albums Total Chart Weeks column reflects combined wee<. tiie has appeared on Tap Country Atbums and Top Country Catalay @ Recerding Industry Assn Of America {RIAA) certification for net shipment of 500.000 album snits (Gald) A RIAA certtication for net st ip-
mant or 1 million units {Platinum) @ RIAA certfication for net shipment of 10 milhon units {Oramond} Numaral tollowing Platinum or Diamond bot indicates album'’s mut-platinum lavel For boxed sets, and doulile afwms with a running ime of 100 minutes or more, the RIAA multplies sh.pmerts by the number of discs ardsor (ares RIAA Laun awards > Certification tor net stupment of 100,000 units (Oro). . Certication of
200,040units (Planno} - Certfication of 400,000 unds (Mult-Platino) *Astenisk ndicates LP is avarlable Mosttape prices, and CD prices for BMG and WEA labels, are suggested lists Tape prices marked EQ. and 1l other CD prices, are squivalent prices, which are projected from wholesale prces [M} ndicates past Heatseekor tile ) 2003, VNU Busmess Media Inc , and Nielsen SoundScan, Inc All nghts reserved
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S |~ | | PRODUCER(SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 3| | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | &' @
) Y g : 1 Week At Number 1 31)32(33| | ONELASTTIME Dusty Drake 31
= NUMBER 1 ° 4 ) B CRAIN C SCHLEICHER,P WORLEY (P.J.MATTHEWS K K PHILLIPS) WARNER BROS ALBU:}'CUT/WRN
114 |7 | THREE WOODEN CROSSES Randy Travis =| 1 2927 COUNTRY AIN'T COUNTRY Travis Tritt 26
| KLEHNING (D JOHNSON K WiLLIAMS) WORD-CURB/WARNER BROS CHRISTIAN ALBUM CUTWAN B.J WALKER.JR T.TRNT {C BEATHARD.T BOAZ.C CHAMBERLAIN) COLUMBIA ALBUM CUT
212 | SHE'S MY KIND OF RAIN Tim McGraw = | 2 33 42|55 WHAT THE WORLD NEEDS Wynonna 33
B GALLIMORE,T MCGRAW,0 SMITH (TLJAMES A LEANER) CURB ALBUM CUT 0.HUFFWYNONNA (H LAMAR B.JAMES) ASYLUM-CURB ALBUM CUT
111 | HAVE YOU FORGOTTEN? Darryl Worley =| 1 34 ) 34|34 LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) Amy Dalley 34
FROGERS,J STROUD (0 WORLEY.W VARBLE) € OREAMWORKS 000063 LMILLER (A DALLEV,L TMILLER B BAKER) CURB ALBUM CUT
4]15 |5 : | BELIEVE Diamond Rio =| 4 35) 35|36 WHEN YOU THINK OF ME Mark Wills 35
M 0.CLUTE {S.EWING.D.KEES) ARISTA NASHVILLE ALBUM CUT C LINDSEY,M WiLLS {T.VERGES,B.JAMES) €D MERCURY 172267
S16|4 i RAINING ON SUNDAY Keith Urban | 4 3¢ 43737 SOMEDAY Vince Gif! 36
0 HUFFK URBAN 10 BROWN R FOSTER) CAPITOL ALBUM CUT VGILL IV GILLR MARX) €@ MCANASHVILLE 000123
617 |6 WHAT A BEAUTIFUL DAY Chris Cagle = | 6 37 44048 | A FEW QUESTIONS Clay Walker 37
RWRIGHT {C CAGLE,M POWELL) CAPITOL ALBUM CUT J RITCHEY,C WALKER (PMODRE R SCOTTA WHEELER) RCA ALBUM CUT
8 |10 LOVE YOU OUT LOUD Rascal Flatts 2| 7 33|32 HEY MR. PRESIDENT The Warren Brothers 28
| MBRIGHTM WILLIAMS RASCAL FLATTS (B JAMES,L WILSON) LYRIC STREET ALBUM CUT 8 GALLIMORE,TMCGRAW (TOOUGLAS) BNA ALBUM CUT
3 110(13 BEER FOR MY HORSES Toby Keith Duet With Willie Nelson 2| 8 1 36|35 | WANT MY MONEY BACK Sammy Kershaw | 33
J STROUD TKEITH (TKEITH S EMERICK) € OREAMWORKS 450785 RLANDIS 1D BERG S TATE A TATE) AUDIUM ALBUM CUT
y 9 112 MY FRONT PORCH LOOKING IN Lonestar [°] 40 ) 3838 THREE MISSISSIPPI Terri Clark | 38
0 HUFF (R MCOONALD,F MYERS,0.PFRIMMER) BNA ALBUM CUT B GALLIMORE {H LINDSEY.TVERGES ANGELD) @ € MERCURY 172262
N 3|3 BIG STAR Kenny Chesney=| 2 [§ 41 J 3941 WHAT WAS | THINKIN' Dierks Bentley | 39
N WILSON B CANNDN K CHESNEY S SMITH) BNA ALBUM CUT 8 BEAVERS 1D RUTTAN,B BEAVERS. 0 BENTLEY) CAPITOL ALBUM CUT
11112114 STAY GONE Jimmy Wayne = | 11 4214149 SHE ONLY SMOKES WHEN SHE DRINKS Joe Nichols 41
C LINDSEY.J STROUD {JWAYNE,B KIRSCH) @ @ OREAMWORKS 080345 B ROWAN (C HARRINGTON TMARTIN TNICHOLS} € UNIVESSAL SOUTH 000157
1211418 ALMOST HOME CraigMorgan | 12 43 ]43|40 HEAVY LIFTIN' Blake Shelton | 40
€ MORGAN,PO DONNELL {C MORGAN.K K PHILLIPS} BROKEN BOW ALBUM CUT o 8 BRADDOCK (R RUTHERFORD.B H ROBERT..TEREN) WARNER BROS ALBUM CUTAWRN
18116017 SPEED Montgomery Gentry | 13
8 CHANCEY (J STEELE.C.WALLIN) [c} go COLLVMBIA mﬁ ¢ HOT SHOT DEBUT ¢
1119 THAT'D BE ALRIGHT Alan Jackson | 2 44 HELP POUR OUT THE RAIN (LACEY'S SONG) Buddy Jewell 44
< STEGALL{TNICHOLS,M D SANDERS.T SILLERS) ARISTA NASHVILLE ALBUM CUT C BLACK (B JEWELL) -OLUMBIA PROMO
13111 BROKENHEARTSVILLE Joe Nichols | 1 44|42 ONLY GOD (COULD STOP ME LOVING YOU) Emerson Drive 42
B ROWAN (R BOUDREAUX C DANIELS 0 KEES,B MEVIS) @ UNIVERSAL SOUTH 172241 JKING,J STROUD R MARX (R J LANGEI © DRI AMWORKS 450788
1617 (16 THE LOVE SONG Jeff Bates 14 Q46 49|52 YOU'RE STILL HERE Faith Hill 46
K BEARD S HENORICKS {J BATES K BEARD,C BEATHARD) RCA ALBUM CUT 8 GALLIMORE FHILL |A MAYO M BERG) WARNER BRDS ALBUM CUTWRN
17 19120 THE TRUTH ABOUT MEN Tracy Byrd 2| 17 K 47 ) 46|44 SUDDENLY LeAnn Rimes | 43
B J WALKER,JR. (TJOHNSON.A LEE.P OVERSTAEET) RCA ALBUM CUT D CHILD,PAMATO,G.PAGANI (0 CHILD,A CARLSSON) ASYLUM-CURB ALBUM & SOUNOTRACK CUT
18) 20 (19 | THERE'S MORE TO ME THAN YOU Jessica Andrews <[ 17 [ 48 ) 47 | 47 A BOY LIKE YOU Trick Pony 47
& GALLIMORE {J ANDREWS J T SLATER M CHAGNON) € OREAMWORKS 450798 € HOWARD {H NEWFIELD.TSHAPIRO.R RUTHERFORD} WARNER BROS ALBUM CUT/AWRN
Al 18115 | 19 SOMETHIN' Mark Wills = | 1 49 1 51|46 THIS FAR GONE Jennifer Hanson ®| 46
C LINDSEY (C OUBOIS,D LEE) @ MERCURY 172267 J HANSON G DROMAN (M NESLER.TMARTIN) CAPITOL ALBUM CUT
8 15| 8 CONCRETE ANGEL Martina McBride =| 5 50 48|45 LOVE CHANGES EVERYTHING Aaron Lines 45
M MCBRIDE PWORLEY (S BENTLEY.R CROSBY) @ RCAB9IT3 CFARREN (4 LINES.C FARREN) RCA ALBUM CUT
21]22(23 TELL ME SOMETHING BAD ABOUT TULSA George Strait 21 51 53|56 | | CAN'T BE YOUR FRIEND Rushlow 51
TBROWN G STRAIT IR LANE! MCA NASHVILLE ALBUM CUT J BALDING,C DINAPOLI TRUSHLOW {R.CLAWSON, B CRISLER) LYRIC STREET ALBUM CUT
22124129 RED DIRT ROAD Brooks & Dunn=| 22 [ 52 50|53 WALK A LITTLE STRAIGHTER Billy Curvington 50
K BRODKS.R OUNN.M WRIGHT (K BROOKS,R DUNN) ARISTA NASHVILLE ALBUM CUT C CHAMBERLAIN (8.CURRINGTON,C CHAMBERLAIN, C BEATHARD) MERCURY ALBUM CUT
23211 21 WAS THAT MY LIFE Jo Dee Messina 21 53] 54|51 IT DOESN'T MEAN | DON'T LOVE YOU McHayes 51
B GALLIMORE. TMCGRAW 1M GREEN,B LUTHER) CURB ALBUM & SOUNDTRACK CUT 8 ROWAN 1B PINSON.TWILLMON J SPILLMAN} UNIVERSAL SIUTH ALBUM CUT
24 12728 FOREVER AND FOR ALWAYS Shania Twain%| 24 54, 52|50 ONE OF THOSE DAYS Brad Martin 50
R J LANGE (S TWAIN.R J LANGE) MERCURY ALBUM CUT B.CANNON,B CHANCEY (C WISEMAN TJAMES) EPIC ALBUM CUT/EMN
25] 23|22 PICTURE Kid Rock Featuring Shery! Crow Or Allison Moorer | 21 J 55 | 57| — DAYS LIKE THIS Rachel Proctor 55
K10 ROCK R J RITCHIE) @ LAVAATLANTIC ALBUM CUT/WRN OR UNIVERSAL SOUTH 172274 C.LINDSEY {R PROCTOR,0.BLACKMAN) BNA ALBUM CUT
) 26) 24 99.9% SURE (I'VE NEVER BEEN HERE BEFORE) Brian McComas =| 24 J 56 I'M JUST A GIRL Deana Carter 56
LREYNOLOS (B AUSTIN,G BARNHILL} LYRIC STREET ALBUM CUT 0 CARTER,O HUFF {O CARTER,8. MANN) ARISTA NASHYILLE ALBUM CUT
L0 ]25(25 CELEBRITY Brad Paisley2| 25 57 NO SHOES, NO SHIRT, NO PROBLEMS Kenny Chesney ®| 57
F30GERS (B.PAISLEY) ARISTA NASHVILLE ALBUM CUT N.WILSON,B.CANNON.K.CHESNEY (C.BEATHARD) BNA ALBUM CUT
‘®130|30] THEN THEY DO Trace Adkins =| 28 55,43 | ROCK YOU BABY Toby Keith 13
S HENORICKS,TBRUCE 1J COLLINS.S RUSS) CAPITOL ALBUM CUT J STROUD,T.KEITH {TKEITH,S EMERICK) © OREAMWORKS 450785
294 31| 31 BACKSEAT OF A GREYHOUND BUS Sara Evans 29 K59 EVERY LITTLE THING Jamie 0'Neal 59
S EVANS,PWORLEY {C LINDSEYH LINDSEY,A MAYO, TVERGES) RCA ALBUM CUT ) K.STEGALL (4.0 NEALR DEAN. S TILLIS) MERCURY ALBUM CUT
Ul 28 | 26 WHY AIN'T | RUNNING Garth Brooks 24 R60) 60| — REAL GOOD MAN Tim McGraw 60
AREYNOLDS (K BLAZY,T.ARATA,G BRODKS) CAPITOL ALBUM CUT B.GALLIMORE,TMCGRAW,D.SMITH (R RUTHERFORD.G TEREN) CURB ALBUM CUT

@ Records showing an increase n detections over the previous week, regardfess of chart movement. Compiled from a national sample of airplay Supplied by Nielsen Broadcast Data Systems’ radio track service. 147 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-
power aw.rded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. 5 Videoclip availability. Catalog number is for CD Single, or Vinyt Single if CD Single is unavailable. <& CD Single available. @ DVD Sin-
gle availatd, @) CD Mai-Single available. € Cassette Single available. € Vinyl Maxi-Single available. € Vinyl Single available. € Cassette Maxi-Single available. © 2003, VNU Business Media, Inc. All rights reserved.
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NUMBER 1 21 Weeks At Number | 7

@ N ALISON KRAUSS + UNION STATION @ rounoessios:s Live 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
(2] 3 NICKEL CREEK _sucan i This Side ) NUMBER 1 26 Woeks At Number |
2 RHONDA VINCENT i ricca 610:97 (W) One Step Ahead 141 PICTURE  universaL souTh 172274 Kid Rock Featuring Allison Moorer
(4] 4 ALISON KRAUSS + UNION STATION @ rounoereisss New favarite STAY GON -

5 B RICKY SKAGGS & KENTUCKY THUNDER sracss v s steet ssnouwonotwl_ Live At The Charleston Music Hall | [ i s O s Jimmy fiaynd
6 N3 VARIOUS ARTISTS waroisnevss: 0 Mickey, Where Art Thou?: The Voices Of Bluegrass Sing The Best Of Disney | 2] LANDSLIDE  MONUMENT/COLUMEIA 75657/CAG Dixie Chicks
(717 THE NITTY GRITTY DIRT BAND cerioL iz Will The Circle Be Unbroken, Volume IlI 41 3| SPEED cotumeis 79854 SONY Montgomery Gentry
8 K VARIOUS ARTISTS UNIVERSAL SPECIAL PRODUCTS 18701/TIME LIFE Time-Life's Treasury Of Bluegrass
(91 ¢ DOLLY PARTON  8LUE EYE 3946 SUGAR HILL Halos & Horns - el S | IR Lee Greenwood
10 K PATTY LOVELESS £ric 551 sonv M in Soul 6 A BEAUTIFUL GOODBYE caritoLmmsis Jennifer Hanson
11 §H | VARIOUS ARTISTS kNG 318 Legends Of The Fiddle: 20 Bluegrass Classics 6 LOVE WON'T LET ME  ¢pic 798s5/50nY Tammy Cochran
12 |3 VARIOUS ARTISTS MADACY CHRISTIAN 3241/MADACY S Best Of Bluegrass Gospel 10 CAN'T FIGHT THE MOONLIGHT @ cuse 73136 LeAnn Rimes
Rk 13 RHONCA VINCENT RounoeR 610474 The Storm Still Rages | . S -

14 Kl VARIOUS ARTISTS _mime LiFe 1800 The Time-Life Treasury Of Bluegrass: America's Music 2 HOW DO | LIVE a° cuse oz LeAnn Rimes
5 KH SOUNDTRACK @ 1057 HIGHWAY 170221 UMGN Down From The Mountain 100 — LONG TIME GONE  MONUMENT COLUMBIA 19790/CRG Dixie Chicks

@ Record: with the greatest sales gains this week. @ Recording Industry Assn Of America {RIAA) cestitication for net shipment of 500,000 album units (Goid) A RIAA certification for net shipment of 1 million unts [Platinum), with multimillion tities indicated by a numeral foilowing the symbol. [M] indicates past or present Heatseeker title. © 2003, VNU Business Media,
Inc., and Niesen SoundScan Inc. All nghts reserved.
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P FRANKY PEREZ

Poor Man’s Son

PRODUCERS: Franky Perez, Jim Scott
Lava 83552

RELEASE DATE: May 13

Perez, the son of Cuban immigrants,
bounced all over the U.S. in search of
his creative muse. He found it in Los
Angeles, and Poor Man's Son was the
outcome. Perez, who wrote all 17
songs here, is obviously a productive
songwriter. But he’s also a writer of
quality tunes. Poor Man's Son is loaded
with singles-in-waiting. “Southwest
Side” will get airplay in Miami. The
rocker “Cecilia,” the romantic power
ballad “Beautiful Mistakes,” and the
unabashed nostalgia of “Forever” are
all poised to find their way to radio.
Right now, lead single "Something
Crazy” is developing nicely at radio,
and its accompanying video is doing
the same on VH1 and Country Music
Television. Poor Man's Son is the sort
of ear-catching debut album that rock
artists dream of pulling off. For Perez,
the dream is real —PVV

> LIVE

Birds of Pray

PRODUCER: Jim Wirt

MCA B000037402

RELEASE DATE: May 20

With Birds of Pray, Live attempts to
mine a territory very close to its nearly
10-year-old career-maker, Throwing
Copper. But the group does not strike
the same sort of gut-wrenching gold
attained on past songs like “Lightning
Crashes.” Lead single “Heaven” and the
punchy guitars in “Like I Do” come
mighty close though, offering the same
sweeping power-rock motifs that fueled
Live’s 1994 release. Unfortunately, it
becomes very apparent that too many
tracks, while technically fine, sound
too similar. Also a letdown is the
album’s overriding theme—love as
spiritual awakening—which is more
preachy than it needs to be. To pump
up the proceedings, Birds producer Jim
Wirt, who has molded Incubus’
intriguing work, should have put a
heavier stamp on this project.—SA

% RICHARD THOMPSON

The Old Kit Bag

PRODUCER: John Chelew

Cooking Vinyl/SpinArt 126

RELEASE DATE: May 6

Veteran singer/songwriter and virtuoso
guitarist Richard Thompson does a lot
of things better than most specialists:
His Anglo-folk laments move as if he
were channeling Celtic ghosts, and he
can wail the blues and crank out old-
school rock'n’roll with the best in the
business. With his up-and-down Capi-
tol years summed up with the Action
Packed anthology from 2001, the for-
mer Fairport Convention pioneer
returns to the indie route with The
Old Kit Bag. He sounds not only
refreshed but also emboldened.
Stripped-down and muscular with only
three musicians in support, this
inspired album spotlights the best
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THIRD EYE BLIND

Out of the Vein

PRODUCER: Stephan Jenkins

Elektra 62888

RELEASE DATE: May 13

At a time when even the biggest
superstars aren’t guaranteed a wel-
come return to the charts, taking a
four-year break between record-
ings is a bold, risky move. Third
Eye Blind resurfaces after such a
hiatus, with a sterling set of songs
that is leaner and more pop-
oriented than Blue. Frontman
Stephan Jenkins doubles as Vein'’s
producer, and he wisely keeps such
tracks as “Misfits” and “Faster”
simple and relatively free of studio
trickery. Jenkins and his band-
mates rely almost exclusively on
sharply constructed hooks and
smarter-than-average lyrics. They
also execute their songs with
arrangements that have the spark
and infectious energy of a live per-
formance. As a result, Vein is
chock-full of songs that will easily
stand the test of time—starting
with “Blinded (When I See You),”
which is already off to a fine start

at rock radio.—LF

s P OTL I

RICKY MARTIN

Almas del Silencio

PRODUCERS: various

Sony 50994

RELEASE DATE: May 20

In an attempt to reconnect with his
Latin roots, global superstar Ricky
Martin put his in-progress English-
language CD on hold to deliver his
first Spanish-language studio album
in five years. For Almas del Silencio,
he enlisted top-notch singer/songwrit-
ers, including Franco de Vita (“Tal
Vez,” a gently rocking piano ballad
that has already topped Billboard s
Hot Latin Tracks chart). Martin makes

good use of the can’t-miss Emilio
Estefan Jr. songwriting team, but he
also commissions ballads from Gram-
my Award winners Juanes and Alejan-
dro Sanz. Best-known for his Afro-
Latin dance fusions, Martin again
gives clubs plenty to drool over
(*Jaleo” and “Asi Es Que Te Quiero
Juramento”). With Martin's successful
crossover and the long wait for new
material, Almas del Silencio is poised
to become the fastest-selling Latin al-
bum in North American history—RB

G H TS

MARILYN MANSON

The Golden Age of Grotesque
PRODUCERS: Marilyn Manson, Tim Skold
Nothing/Interscope B0000370
RELEASE DATE: May 13

On the surface, The Golden Age of
Grotesque delivers all of the noise
and aggression that one expects
from Manson. Deeper investigation,
however, reveals far more. For ex-
ample, many of the songs here are
underscored with Kurt Weill-influ-
enced melodies, often conjuring
mental images of pre-World War 11
German burlesque. They take on an
initially startling but ultimately sat-
isfying tone when fueled by rhythms
that range from thunderously
metallic to hip-hop-flavored. He also
offers insightful, if intentionally
brusque, diatribes on religion, sex,
and prejudice. Manson continues to
press emotional hot-buttons. In
“Slutgarden,” he comments on sex-
uality by contorting a nursery
rhyme into “You are the church/I
am the steeple/When we fuck/We're
all of God’s people.” It’s a salient
point, but its content is sure to raise
eyebrows. And Manson wouldn’t
have it any other way.—LF

Thompson songs in years. The poetic,
brooding rocker “Gethsemane,” the
Weill-style cabaret ballad “I've Got No
Right to Have It All,” and the rootsy
raver “I'll Tag Along” are highlights on
an album full of them.—BB

ALKALINE TRIO

Good Mourning

PRODUCERS: Joe McGrath, Jerry Finn
Vagrant 0014

RELEASE DATE: May 13

Chicago’s Alkaline Trio has never been
shy about its desire for rock stardom.
On its fourth proper album, the band
sounds determined to break out of the
pop-punk underground. Working with
the Blink-182 production team of Jerry
Finn and Joe McGrath, Good Mourning
is a 12-song, 40-minute collection that
continues to sharpen the band’s
melodies and amp up its choruses. The
group screams its frustrations at being
ignored by radio in the fist-pumping
“We’ve Had Enough” and makes its
case for airplay with the fire-alarm gui-
tars and gleefully sadistic lyrics of
“This Could Be Love.” Tackling failed
relationships, death, and all the
masochism in between, Alkaline Trio
has never sounded this confident. The
arrangements are fuller, and such
slightly slower numbers as “100 Sto-
ries” and “Every Thug Needs a Lady”

fondly recall the aching melodies of the
Windy City’s Smoking Popes.—TM

MANTRA GIRL

Truth

PRODUCER: Mantra Girl

Adamas 034479 3125

RELEASE DATE: May 6

Mantra Girl is singer Erin Kamler, pro-
ducer/composer Adam Smalley, and
multi-instrumentalist Dan Powell. The
trio’s music is as calming as it is ener-
gizing—quite like a yoga class, which
is the very backbone of Mantra Girl’s
Truth. In the course of nine songs,
Kamler, a Kundalini yoga instructor,
performs Sanskrit-based mantras that
begin and end many a yoga class. “Ra
Ma Da Sa” is for healing, while “Gobin-
day” is purely celebratory. Those in
need of increased creativity should
spend time with “Wah Yantee.” While
chanting may not be everyone's cup of
tea, Smalley and Powell smartly sur-
round Kamler’s mantras with arrange-
ments that are decidedly pop yet bor-
dering on dance/electronic. Members
of the New York Philharmonic make
their presence known on several
tracks. Such cinematic flourishes are
surely the result of Smalley’s film score
work (Adaptation, among others). Like
Madonna's “Shanti/Ashtangi,” Truth
offers comfort.—MP

R&B/HIP-HOP

CHERRYWINE

Bright Black

PRODUCERS: Ishmael Butier, Dave Darlington,
Lawrence Sims

DCide/Babygrande 0009

RELEASE DATE: May 20

After a successful, albeit short run
with the Digable Planets, Ishmael
“Butterfly” Butler steps out on his own
under the guise of Cherrywine. Backed
by a live band (consisting of multi-
instrumentalists Thaddeus Turner,
Gerald Tugboat Turner, and Bubba
Jones), Cherrywine takes a more alter-
native approach to hip-hop on this
solo debut. Intertwining elements of
funk, jazz, and rock, Cherrywine
makes a conscious effort to pick up
where such groups as OutKast and the
Roots have left off. “Gracefully” is
fueled by funk-laced guitar licks, while
“Dazzlement” finds Butler poking fun
at rap music’s rampant materialism
and gangsta posturing. Intentions are
good throughout Bright Black, and, at
times, they impress. Still, the album
falls flat. Such tracks as “So Glad for
Baby” and “What I'm Talking” are lack-
luster. While not perfect, Bright Black
shows promise of better things to
come from Cherrywine.-—RH

Michael Paoletta (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) orto the writers in the appropriate bureaus.

of chart p

ial, highly rec

DANCE/ELECTRONIC

P SOUNDTRACK

Queer as Folk—The Third Season
PRODUCERS: various

Tommy Boy 1568

RELEASE DATE: May 20

Building on the success of the first two
Queer as Folk soundtracks, Tommy
Boy goes one step further with an
incredibly satisfying companion album
for the series’ current third season.
While the first two volumes focused
solely on dance tracks that would have
been heard in the show’s Babylon
nightclub, the third edition is a two-
disc affair that boasts some alternative
and rock tunes as well. Disc one fea-
tures current club hits, including
Danny Tenaglia’s remix of Yoko Ono’s
No. 1 dancefloor smash “Walking on
Thin Ice” and one festive flashback
(Divine's “Native Love”). Disc two is
home to rock and electronic jams,
such as Pete Townshend’s “Rough
Boys” and Underworld’s “Sola System.”
Fans of the series will be thrilled by the
inclusion of the music video for Murk
Vs. Kristine W.’s “Some Lovin’,” which
features the cast of Folk.—KC

FOUR TET

Rounds

PRODUCER: Kieran Hebden

Domino DNO 0014

RELEASE DATE: May 6

Four Tet mastermind Kieran Hebden
has staked out a unique cranny in elec-
tronic music. In Hebden's world, ele-
gantly plucked stringed instruments
nestle up against sampled rhythms and
homespun sound effects. Listening to
Rounds is like experiencing Hebden live
while he huddles over an array of gear.
Opener “Hands” floats in on gauzy,
phasing tones, but a jarring noise dis-
ruption adds bite to the vaguely Far
Eastern “She Moves She.” “Spirit Fin-
gers” approximates a wind chime
orchestra being ravaged by a tornado,
while “My Angel Rocks Back and Forth”
merges a stately harpsichord melody
with what sounds like sampled deep
breaths. Hebden loosens up a bit on “As
Serious as Your Life,” which gives DJ
Shadow a run for his instrumental-hip-
hop money. A few cuts are a bit lacking
in forward momentum, but Rounds is
an ideal headphone soundtrack for just
about any adventure.~—JC

COUNTRY

TODD SNIDER

Near Truths and Hotel Rooms
PRODUCERS: Todd Snider, Dan Einstein
Oh Boy 024

RELEASE DATE: May 13

For artists with a loyal following and a
wealth of much-loved material—but
few, if any, “hits” in the traditional
sense of the word—a live album is the
perfect device to take stock of a career
to date. Snider's live set is a fitting rep-
resentation of a gifted songwriter,
humorist, and shameless romantic.
Like his labelmate John Prine, Snider
has a knack for clever wordplay and a
unique world view, whether it's the
antihero salute “D.B. Cooper,” the call-
to-action “Beer Run,” or the hilarious
“Statistician’s Blues.” Snider’s quaver-

(Continued on next page)
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ing vocals give substance to the
touching Eddy Shaver tribute “Waco
Moon” and the gentle “Lonely Girl.”
His rapport with his audience makes
long-winded intros not only tolerable
but often supremely entertaining, as
is the case with “The Ballad of the
Devil’s Backbone Tavern.” Inherent in
much of Snider’s writing is a sadness,
including such poignant songs as
“Long Year” and “I Spoke as a Child,”
as well as less serious tracks like
“Doublewide Blues” and “Tension.”
Like a slacker troubadour, Snider is
talented to the extreme and lovable to
a fault. He has what it takes for a long
and productive career—RW

LATIN

» JuLio

Tercera Dimension

PRODUCERS: Julio Iglesias Jr., Pete Masitti,
Luis Fernando Ochoa

Warner Latina 49904

RELEASE DATE: April 29

With this debut disc, Julio Iglesias Jr.
takes his first steps with some mighty
big shoes. And unlike his crooner dad,
the younger Iglesias opts for a more
rock-flavored adventure. Doubters may
question the wisdom of trying to reach
U.S. Latinos with American-style alt-
rock in Spanish when fusions of rock
with (insert native country here) roots
dominate the scene. But Miami-based
Julio has more clout than your typical
debut artist. Influenced by Third Eye
Blind and Matchbox Twenty, Julio
wisely keeps guitar-framed nuggets like
“Con el Viento” and “Quisiera Volver”
softer than those groups’ hits. In other
words, nothing here will offend Latin
pop radio. Julio’s alt-rock leanings seep
through ever-so-discreetly on the
uptempo lead single “Los Demas,”
which was co-written with Fulano
founder Elsten Torres. While that song
and the Goo Goo Dolls-influenced bal-
lad “Dicen Que Hoy” are wildly infec-
tious, Julio didn’t resort to studio gim-
micks to create a superficial
commercial sheen. The result is an
album of honest material that rewards
with repeated listening.—RB

» LOS RAZOS

Hlerbabuena

PRODUCERS: Los Razos

RCA 50631

RELEASE DATE: April 22

Throughout this 14-track set, Los
Razos deliver norterio with a rough
edge and a Spinal Tap attitude. The
title track maintains the group’s tradi-
tion of none-too-subtle drug refer-
ences. Elsewhere, there is a waltz that
lists small towns in Michoacan,
extolling the toughness of each (“Que
Viva Mi Michoacdn”), a cumbia
steeped in double-entendre (“Mi
Murniequito”), and a nortefio that diss-
es naysayers (“Que Se Traen o Que Les
Duele”). More interesting moments
include the wistful ranchera “Pensan-
do en Ti" and the explicit nortefio-rap
“La Loquera,” in which vocalist Sacra-
mento Ramirez amiably allows that
he’s “no rapper.” Ramirez’s raspy
tenor and campy exuberance have
helped the group carve out sizable
West Coast and Midwest followings. At
the same time, his bandmates are
solid, blasting out staccato bajo sexto
and accordion jams. Los Tucanes have
stronger hooks and Los Tigres more

able grooves to remain a strong
regional act.—RB

WORLD

% MAMANI KEITA & MARC MINELLI
Electro Bamako

PRODUCERS: Marc Minelli, Mamani Keita
Palm Pictures 2113

RELEASE DATE: May 6

Malian vocalist Mamani Keita, a former
backup singer with Salif Keita, and
Euro techno-head Marc Minelli collec-
tively created this remarkably idiosyn-
cratic album. Keita wrote the lyrics to
all the songs and sings in Bambara.
Minelli, known as a techno-pop artist,
embraces Keita’s vocals with arrange-
ments that are equal parts electronic
and acoustic. The result is a collection
of very cool tracks that most frequently
impart a jazz feel while occasionally
mimicking with uncanny accuracy the
texture of Keita’s Bambara lyrics. This
record has the great virtue of being
incredibly listenable. It’s full of surpris-
es and intriguing colors, and it doesn’t
sound like anything else out there. By
all accounts, this collaboration was
something of a shot in the dark. The
outcome, however, is one of the most
sonically alluring world-music albums
of 2003.—PVV

% KRISTI STASSINOPOULOU

The Secrets of the Rocks

PRODUCERS: Kristi Stassinopoulou,
Stathis Kalyviotis

Tinder 861142

RELEASE DATE: May 6

There haven't been a lot of Greek
singers making a dent in the U.S., but
Kristi Stassinopoulou could bridge the
language divide. Like fellow Greek
vocalist Savina Yannatou,
Stassinopoulou works from a base of
traditional music, using folk instru-
ments like the saz and lyre. But she
brings a different sensibility to the
sound, including contemporary instru-
mentation and gritty, primal produc-
tion. These elements are then filtered
through distortion and unusual song
forms. Stassinopoulou has a throaty
alto voice that works best in a shaman-
istic mode, as on “Amorgos Passage”
and “The Fates.” The translated lyrics
read like haiku, but sung in Greek,
they sound like a call to the spirits.
Co-composer/producer Stathis Kalyvi-
otis frames the artist’s songs with
arrangements that have a very 21st-
century folk-music sound. That said,
such songs as “Strong Wind Block-
ade,” with its spirited dance rhythm,
might sound familiar to Alexis Zorba
(the Greek).—JD

JAZZ

% LIZZ WRIGHT

Salt

PRODUCERS: Tommy LiPuma, Brian Blade,
Jon Cowherd

Verve 314 589 933

RELEASE DATE: May 13

Newcomer Lizz Wright has three
things in common with Grammy
Award-winning Norah Jones: She is a
photogenic, atypical jazz artist signed
to a signature jazz imprint. The
impressive Salt is certainly jazz, but
it’s also neo-soul, gospel, blues, folk,
and pop. Sounding very comfortable
throughout is Wright, who sits some-
where between song stylists Cassandra
Wilson and Anita Baker, Dianne Reeves

groove-rich cover of “Open Your Eyes,
You Can Fly” (which is most associated
with Flora Purim). From there, the
artist effortlessly handles such treas-
ures as “Soon as I Get Home" (from
the Broadway musical 7he Wiz) and
the late Mongo Santamaria’s “Afro
Blue.” With passionate delivery and
sensitive phrasing, Wright makes both
songs her own. Original heartfelt songs
like “Eternity” and “Blue Rose” also
shine. A stirring debut.—MP

» ETTA JAMES

Let’s Roll

PRODUCER: Etta James

Private Music 01934-11646

RELEASE DATE: May 6

Etta James opens this album with
“Somebody to Love,” a hard-driving
rocker penned by Delbert McClinton
and Gary Nichols. As a tone-setter, it’s
the perfect choice. James rocks with
conviction on this record, and she
assembled a group of sidemen who ably
rock, too. James fans rightfully associ-
ate their diva with the blues, but as
often as not, the dozen tracks featured
here come across as straight-up, hard-
nosed rock'n’roll. The tunes laid down
as change-of-pace tracks—*“A Change
Is Gonna Do Me Good,” “Please, No
More,” “Wayward Saints of Memphis,”
and “On the 7th Day”"—are some of the
best songs on the album. While tempos
and moods vary as Let’s Roll unfolds,
the overall excellence of this material
never wanes.—PVV

VITAL REISSUES

LOUISVILLE ORCHESTRA

Variatlons for Orchestra: Copland,
Carter, Dallapiccola, lves/Schuman
PRODUCER: Howard Scott

First Edition 0001

RELEASE DATE: May 13

By dint of inspired leadership and a
Rockefeller grant in the mid-1950s, the
Louisville Orchestra realized an unpar-
alleled project to commission and
record more than 100 new composi-
tions; most of these were issued on LP
on the orchestra’s own First Edition
label. Through the ensemble’s new
partnership with the entrepreneurial
Sante Fe Music Group, these long-out-
of-print recordings are being remas-
tered and reissued on CD. The latest
disc demonstrates the scope of
Louisville's achievement by juxtaposing
key works by American composers of
different generations—Aaron Copland,
Elliott Carter, and Charles Ives by way
of a William Schuman arrangement—
with a piece by Italian modernist Luigi
Dallapiccola. Each is valuable, particu-
larly Carter’s breakthrough work—
the taut, turbulent Variations for
Orchestra. The sound has been well-
transferred from the vintage one-track
mono tapes, and the composers’ origi-
nal program notes are included in the
booklet. Distributed in the U.S. by Har-
monia Mundi.—BB

'
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Also reviewed online this week:
e Stereolab, ABC Music (Koch)
* The Waifs, Up All Night (Compass)

* Head of Femur, Ringodom or
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O N S

NINE

Music and lyrics by Maury Yeston
Book by Arthur Kopit

Adaptation from ltalian by Mario Fratti
Directed by David Leveaux

Musical direction by Kevin Stites
Choreographed by Jonathan Butterell
Sets by Scott Pask

Lights by Brian MacDevitt

Costumes by Vicki Mortimer

Eugene O’Neill Theatre, New York

Based on the 1963 film 8//2 by
Federico Fellini, the current revival of
Nine at New York’s Eugene O'Neill
Theatre is neither black nor white,
but rather a seamless blending of
shades that creates a rich tapestry
onto which an age-old story unfolds.

Director David Leveaux reinter-

I prets the classic theme of man
searching for the “perfect” love yet
not being able to recognize it right

l before his eyes.

Antonio Banderas, who masterfully
breathes a convincing zest for life into
his Guido, is a virile force that
ensnares the audience from his first
line and ably brings us along for his
romantic journey. Balancing childlike
innocence with manly
bravado, his acting and
singing deliver the subtle
highs and lows that make
every woman onstage—
and the audience in front

of him—fall in love.

| Leveaux does not

’ exploit Banderas’ movie-
star sex appeal; instead, he
has crafted a production
that allows the entire cast
to weave their strengths
into the lush fabric of this
highly stylized interpreta-

| tion. In fact, the produc-
tion has snared eight Tony
Awards nominations,
including nods for Ban-
deras, three of his female co-stars,

‘ and Best Revival of a Musical.

Mary Stuart Masterson, a veteran
of some 25 films and several off-
Broadway productions, brings a rich
alto voice, a dead-on [talian accent,
and superb acting chops that make
her portrayal of Guido’s long-suffer-
ing wife, Luisa, a portrait of quiet
humility and dignity.

Playing the shameless mistress
Carla, Jane Krakowski of Ally
McBeal fame stops the first act with
her provocative rendition of “A Call
From the Vatican.” She is seduc-
tively lowered from the ceiling
wrapped in nothing but a white
sheet—and exits thus.

These women, along with sup-
porting leads Laura Benanti (Clau-
dia), Myra Lucretia Taylor (Saraghi-

(_—
MASTERSON (TOP), BANDERAS, AND KRAKOWSKI

BANDERAS (CENTER) AND COMPANY

T A G E |

\
Mother), and Chita Rivera (Lillian La ‘
Fleur), vividly illuminate the promi-
nent female influences in the shap- ‘
ing of Guido’s life.

The director craftily utilizes his
beautiful chorus in a variety of roles
and as a tool for propelling the show,
both literally and through time. Little
Guido, who represents Guido at age 9,
is deftly played by Broadway veteran
William Ullrich.

Another prominent supporting
role is fulfilled by the set, designed by
Scott Pask. With frosted-glass panels
that rotate—allowing them to func-
tion as walls, doors, and windows—
the actors move through entrances
and scenes unencumbered.

In Act II, the panels are replaced by
a mammoth tile mosaic, which clev-
erly transforms into a
fountain that fills the
stage with water for the
intricately conceived and
choreographed “Grand
Canal” musical montage.

A 1982 Tony Award
winner, Maury Weston
provides music and lyrics
that are perfectly in synch
with the tone of the story.
While no one song is
hummable after the show,
each in its own context is
an essential piece of the
whole picture.

Even with all the brilliance this
piece exhibits, two factors keep Nine
from being a perfect 10. The book
by Arthur Kopit falls significantly
short in providing material com-
mensurate with the abilities of this
richly talented cast.

Second, casting Broadway veteran
Rivera, while ingenious, detracts from

the ensemble feel and pacing that is
an integral part of making the story
flow. Even with her grandstanding
and talking to the audience, she
deserves a special nod for her rendi- l
tion of “Follies Bergeres,” in which
she hikes her leg atop Banderas’
shoulder during a steamy tango.

Running two hours and 15 min-
utes, this show offers sensational
entertainment value (with ticket
prices approaching $100, that's
never a guarantee). While many of
today's big Broadway revivals beg
the question, “Why?,” Nine makes
us wonder what took so long for
this gem to find its way back to the
Great White Way.

The musical’s soundtrack, Nine:
The Musical (2003 Broadway Revival
Cast), will be released June 17 on

narrative skill, but Los Razos boast and Oleta Adams. A mix of standards na), Mary Beth Piel (Guido’s PS Classics. CARLTON CANDLER
enough unusual elements and dance- and Wright originals, Salt opens with a
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P BEYONCE FEATURING JAY-Z Crazy
in Love (3:57)

PRODUCERS: Rich Harrison, Beyoncé Knowles
WRITERS: B. Knowles, R. Harrison, S. Carter,
E. Record

PUBLISHERS: various

Columbia 56631 (CD promo)

Beyoncé ushers in her long-prom-
ised solo debut, Dangerously in
Love, with a hip-grinding bit of
retro-funk. It might initially be diffi-
cult to differeniate her work from
that of Destiny's Child, since this
track proves that she has truly been
the group’s creative leader. Unlike
recent solo efforts by comrades Kelly
Rowland and Michelle Williams,
“Crazy in Love" could easily be mis-
taken for a group outing. But Beyon-
cé valiantly strives to establish her
own persona here by combining the
act’s familiar sound with a few fresh
vocal twists. She also makes clever
use of snippets from “Are You My
Woman" by the Chi-Lites, which
adds a vibrant, summery tone to the
track. Beyoncé is joined here by Jay-
Z, whose typically gruff style is
replaced by a more playful, romantic
vibe. Their chemistry is palpable, and
it adds spark to a single that already
is deservedly burning up pop and
R&B radio airwaves. This gem's ride
to the top of the charts should be
rapid—and its stay should be
lengthy.—LF

% LUCY WOODWARD Blindsided (3:24)
PRODUCER: John Shanks

WRITERS: L. Woodward, J. Shanks,

M. Elizondo, A. Laboriel

PUBLISHERS: various

Atlantic 301141 (CD promo)

Thanks to a massive AOL campaign,
Atlantic was able to make decent
strides in launching Lucy Woodward,
the label’s take on the Avril Lavigne
movement. The follow-up to launch
single “Dumb Girls"—which main-
stream radio unfortunately snubbed
—is another clever, faux-tough-girl
anthem with a madcap chorus that
roots in the brain like a summer
weed. Producer John Shanks adds all
the right instrumental touches to
give the song the perfect balance
between youthful bounce and post-
Britney attitude. Woodward is defi-
nitely an artist worth a second
glance.—CT

COUNTRY

% KENNY ROGERS I'm Missing You
(3:11)

PRODUCERS: Kenny Rogers, John Guess,
Joe Chemay

WRITERS: B. Kirsch, S. Wariner
PUBLISHERS: Steve Wariner Music/Kidbilly
Music, BMI

Dreamcatcher 008 (CD promo)

Now that the war is over, it remains to
be seen whether the appetite for patri-
otic tunes will wane among country
listeners. If so, Kenny Rogers' single
may not have caught the wave in time
to be a hit—which would be a shame.

CONTRIBUTOR

S POTL

ANNIE LENNOX Pavement Cracks
(4:08)

PRODUCER: Stephen Lipson

WRITER: A. Lennox

PUBLISHER: BMG, PRS

J Records 82876-52634 (CD promo)
Few contemporary performers pos-
sess the regal polish and melodic
grandeur of Annie Lennox. As such,
the upcoming Bare—her first new
album in eight years—is one of the
most anticipated arrivals of the year
for the thirsty adult market. Release
of a radio-targeted single seems
almost cursory, given the can’t-miss
quality of her return, Nevertheless,
“Pavement Cracks” is an exquisite
calling card for Lennox’s new set. It
opens sadly, almost bashfully, with
the a cappella sound of that glorious
voice through the first verse, then
escalates to a light bounce before
catapulting into full fervent throt-
tle, rife with lyrical discontent and
delusion as “alt my water colors fade
to black/I'm going nowhere and
I'm 10 steps back.” “Pavement” is
a rainbow of vocal hues, pure and
seemingly effortless. Annie
Lennox remains riveting and so
very satisfying.—CT

1l GHTS

MADONNA Hollywood (3:42)
PRODUCERS: Madonna, Marwais Ahmadzai
WRITERS: Madonna, M. Ahmadzai
PUBLISHERS: WB Music/Webo Girl,
ASCAP; 1000 Lights

Warner Bros. 101128 (CD promo)

Just one month after the release of
“American Life"—her lowest-
charting first single from an album
ever—Warner Bros. is hastily
working to save face with the sec-
ond track from the full-length
American Life. “Hollywood™ is one
of few songs with commercial
potential on the disc, with its driv-
ing tempo and zealous vocal—
though it is a far cry from the
ingenious fortitude displayed on so
many previous singles during the
artist’s two decades in the public
eye. Madonna’s dependence on col-
laborator Marwais Ahmadzai's
grossly limited electronic produc-
tion wand, coupled with her use of
acoustic guitar (not to mention
preachy, whiney lyrics) on nearly
every song on the album, makes
for a tedious listen. Radio will like-
ly indulge Lady M with a summer
hit, but “Hollywood” is far from a
star vehicle.—CT

It's one of the most potent tributes to
military personnel we've heard. Much
less strident than some offerings, this
song boasts a poignant lyric that cap-
tures the personal impact of war: “By
the time you see my face, [ will have
aged much more than the passing of
the days.” The song was written by
two of Nashville's finest—Steve
Wariner and Billy Kirsch—and Rogers
turns in a sensitive, thoughtful per-
formance. Programmers would do
well to give it a shot.—DEP

RACHEL PROCTOR Days Like This (2:56)
PRODUCER: Chris Lindsey

WRITERS: R. Proctor, O. Blackmon
PUBLISHERS: Castle Street Music/Cal IV
Songs, ASCAP

BNA 82876-52070 (CD promo)

This West Virginia native makes her
bow with the kind of breezy tune
that country programmers seem to
gravitate toward this time of year.
Proctor, whose writing credits in-
clude Martina McBride's “Where
Would You Be,” wrote this uptempo
romp with Odie Blackmon. The lyric
pays homage to a lazy summer day
when there's nothing more pressing
on the agenda than some lingering
kisses. Proctor has a strong voice,
well-suited to Lindsey's vibrant,
soaring production. The fiery man-
dolin part toward the record’s end is

especially engaging. All in all, a solid
first effort from a newcomer with
promise.—DEP

NEW & NOTEWORTHY

P FANNY PACK Cameltoe (3:34)
PRODUCERS: Matt Goias, Fancy

WRITERS: M. Goias, K. Grady
PUBLISHERS: Mister October Music/
Fancyland Music, administered by Tommy
Boy Publishing, ASCAP

Tommy Boy TB-2402-2 (CD promo)
Every summer needs that one
kitschy party song that's infectious
and worth a laugh. While Hitman
Sammy Sam’s “Step Daddy” is
already generating buzz, FannyPack
may ultimately claim the summer
kingpin title with breakout single
~Cameltoe.” In a style reminiscent of
"80s girl rap groups L'Trimm and J.J.
Fad, the Brooklyn. N.Y.-based trio of
Jessibel, Belinda, and Cat rhyme
about the perils of “frontal wedgies”
to a synthed-out dance track. It's
part blast from the past, part tongue-
in-cheek parody. Interest is growing
at mainstream R&B and top 40
radio—New York's WHTZ (Z100) has
been an early supporter—and the
full-length So Stylistic is due in July.
“Cameltoe” is the kind of song that
defines summer.—RH

Send review copies to ChuckTaylor (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus.

DVD

ADAPTATION

Columbia TriStar 7601

RELEASE DATE: May 20

This Academy Award-winning film,
presented with enhanced audio and
visuals, is the latest addition to
Columbia’s Superbit collection.
Though the digitally remastered pic-
ture and sound make for a superior
viewing experience, there is a down-
side to such a process: Little disc
space is left
over for spe-
cial features.
A theatrical
trailer, Eng-
lish/French
subtitles, and
filmographies
about the
movie's main
cast and crew
are the only
extras includ-
ed. But extra features or not, the
intricate plot twists still make this
Spike Jonze-directed film highly rec-
ommended for viewing. Repeated
viewings are a must. The film in-
cludes memorable performances by
Chris Cooper, who earned a best sup-
porting actor Oscar for his portrayal
of orchid hunter John Laroche, as
well as by Oscar nominees Nicolas
Cage, who plays twin screenwriters
Charlie and Donald Kaufman; and
Meryl Streep, who portrays journal-
ist/novelist Susan Orlean.—JK

Eicolas Cage
Neryl Streep
Quris Cooper

Adaptation.

SEX AND THE CITY: THE COMPLETE
FOURTH SEASON

HBO 99208

RELEASE DATE: May 20

The sixth and final season of this
successful HBO series is nearing its
start date. Until then, fans can satis-
fy their need for Sex by revisiting
the event-filled fourth season in this
three-disc set. These 18 episodes
include some of the best plot devel-
opments of the entire series; the
episodes about the death of Miran-
da’s (Cynthia
Nixon) mother
and the tribute
to New York
become more
powerful with
repeated view-
ings. The evo-
lution of Car-
rie (Sarah
Jessica Parker)
and Aidan’s
(John Corbett) relationship in sever-
al episodes is another strong story
line. Among the set’s added content
are cast and filmmaker biographies
and interactive DVD-ROM features.
Audio commentary from executive
producer Michael Patrick King is also
included for three of the episodes. In
the “I Heart NY" commentary, King
discusses his favorite scene from the
entire series, which sees Carrie and
Mr. Big (Chris Noth) dancing to
“Moon River.” He also points out how
Samantha (Kim Cattrall) deflects
uncertainty by making jokes, a subtle
mannerism used throughout the
series, and how Miranda’s need to be
in charge puts her in the driver’s seat
in her relationships.—JK

REVIEWS

DANCES WITH WOLVES

SPECIAL EDITION

MGM 3949

RELEASE DATE: May 20

Thirteen years after this Kevin Cost-
ner project immersed audiences in
Native American cuiture, along
comes this two-disc special-edition
DVD. In this format, the impressive
film is injected with fresh insight. In
particular, the seven-part “The Cre-
ation of an Epic—A Retrospective
Documentary” explores how the
Dances With Wolves novel was adapt-
ed to the screen. It also reveals how
Costner took on the triple roles of
actor, director, and producer. The
documentary
further dis-
cusses the
most difficult
part of the
movie to
stage: the
buffalo hunt.
During a five-
day period,
actors and
stunt men
contended
with 3,000 buffalo stampeding
through the South Dakota plains. A
section about the look of the film—
which ultimately garnered seven
Academy Awards, including best pic-
ture, best director, and best adapted
screenplay—brings to light the atten-
tion to detail in creating the sets and
costumes. You also learn that the
actors were taught the Native Ameri-
can language of Lakota to make
scenes more authentic. The package
includes a photo montage set
against the film’s score, two audio
commentaries, and the original
trailer and TV spots.—JK

THE CUNNING LITTLE VIXEN

BBC Opus Arte

OA 0871

RELEASE DATE: May 20

When Czech composer Leos Janacek
created a timeless marvel with his
1923 opera The Cunning Little Vixen,
he based the work on a serialized
newspaper cartoon. The piece comes
full-circle with this animated film
version, for which conductor Kent
Nagano care-
fully fash-
ioned a con-
densed score
suitable for a
compressed
TV produc-
tion. As with
the best, most
imaginative
animation,
this Cunning
Little Vixen is a wonder of charm and
wit, suitable for adults and children
alike. Of course, Janacek's magical
music transforms the simple story of
the titular fox into a fable on the
cycle of nature that is deeply touch-
ing and profound. The Nagano-led
musical performances are excellent,
and the audiovisual production val-
ues are high, with such DVD extras as
a featurette on the animation
process. Distributed in the U.S. by
Naxos of America.—BB

.- e E——

« Bradley Bambarger, Deborah Evans Price, Larry Flick, Rashaun Hall, Jill Kipnis, Chuck Taylor, SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Bilboard chart potential. NEW & NOTE-
® WORTHY: Exceptional releases by vew or upcoming artists. PICKS (»): New releases predicted to hit the top haff of the chart in the corresponding format. CRITICS' CHOICES (¥ ): New releases, regardless of chart potential, highly recommended because of their musical merit.
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Industry Keeps Eye On Reorganized Kmart

In A Time Of Sagging Music Sales, Executives Hope That The Mass Merchant Can Remain Solvent

BY MATTHEW BENZ

NEW YORK—Considering the
rough year that music retail is hav-
ing. distribution executives say
that the continued survival of the
Kmart mass-merchant chain—now
that it is out from bankruptcy—is
crucial.

After filing for Chapter 11 reor-
ganization Jan. 22, 2002, Troy,
Mich.-based Kmart closed about
600 stores, emerging from bank-
ruptcy May 6 with some 1,500
outlets.

“Qur associates are facing the
future with new energy and
enthusiasm,” Kinart president/
CEO Julian C. Day says, “as well
as a renewed commitment to pro-
viding our customers compelling
promotional values, great private
brands, and excellent service.”

CANTHEY MAKE IT?

But based on the difficulty other
retailers have had in coming out
of Chapter 11 and staying solvent,
some analysts say the turnaround
may have been too quick.

Given Kmart's size and the
troubles elsewhere in music retail,
“we’re obviously watching this
very closely,” says Jim Weather-
son, executive VP of Universal
Music & Video Distribution.
“There is still speculation [about]
whether they can make it in the
long term.”

Already this year, Best Buy has
said it will try to sell the loss-mak-
ing Musicland Group (Billboard,
April 12), which it acquired 21/2
years ago.

Mare recently, Tower Records
said it was delaying an interest
payment on its debt, in an appar-
ent effort to gain leverage in the
ongoing negotiations with its
creditors regarding its own fate
(Billboard, May 10).

“At this point,” WEA Inc. presi-
dent John Esposito says, “when
the industry is under the siege
that it is, losing [,500 stores
would not be a good thing.”

When Kmart filed for bank-
ruptcy, Handleman was the com-
pany in the music industry with
the most to lose: The mass mer-
chant accounted for 35% of the
rackjopber’s sales.

But Handleman quickly won
designation from U.S. Bankrupt-
cy Court for the Northern District
of Illinois as one of Kmart's “crit-
ical vendors.”

Though it is losing tens of mil-
lions in annual sales from the

Kmart store closings, Handleman
is generally credited with having
navigated the situation well.

“They've made it seem like busi-
ness as usual,” Esposito observes.

Greg Mize, Handleman's assis-
tant VP of investor relations, calls
Kmart's emergence from bank-
ruptcy "more a legal event” than
anything else. In terms of music
and video, it didn't really change
{anything].”

But there are some positive
signs so far.

Mize claims that comparable-
store sales of music at Kmart are
up thus far in 2003, though he
declines to be more specific.

For the five-month period ended
April 2, Kmart's overall compara-
ble-store sales are down 7.4%.

MARKETING STRATEGIES
Still, to reach its goal of prof-
itability in the fiscal year that
begins next February, observers

‘Our associates are
facing the future
with a new energy
and enthusiasm, [as
well as] a renewed
commitment
to providing
our customers
excellent service.’

—JULIAN C. DAY, KMART

say Kmart must forge an identity
separate from the lower-priced
Wal-Mart stores and the hipper
Target stores.

Therefore, Kmart is marketing
itself as a destination for Hispan-

ic and African-American shoppers,
who collectively comprise 32% of
its customer base.

Last spring, Kmart launched an
ad campaign aimed at Hispanic
and African-American customers

that featured Chaka Khan, BeBe
Winans, and José reliciano. It also
has a long-term marketing deal
with EMI Latin artist Thalia.

According to Weatherson,
Kmart's share of the overall U.S.
Latin music market is 11%. Its
share of the urban market is 2%-
2.5%.

Weatherson also cites Kmart's
new merchandisir g schemes as a
positive. In many cases, the
strategies put the music depart-
ment closer to the front of the
store. Additionallv, he says new,
brighter store decor should
appeal to younger customers.

Meanwhile, Esposito is heart-
ened by Kmart's continued sup-
port of higher-margin catalog
CDs—especially at a time when
“everybody is shrinking their cat-
alog space.”

"We're excited that they're up,”
Mize adds. "We hope it's a sign of
good things to come.”

BY BRIAN GARRITY

NEW YORK—With an eye on
building greater customer recog-
nition of its FYE brand, mall-based
music store kingpin Trans World
Entertainment is committing
major marketing dollars to spon-
soring the upcoming summer con-
cert touring season.

FYE will sponsor seven concert
venues in the Albany, N.Y., and
Philadelphia areas, as well as a pair
of national traveling rock festivals:
Ozzfest and Lollapalooza. The
retailer is also lending its name to
a number of special radio concert
events during the summer.

While figures were not dis-
closed, the company is billing the
initiative as the most aggressive
summer music sponsorship pro-
gram in its history.

“We're in the third year of FYE
branding, and we're looking at this
as a way to really gain exposure, as
well as to support what's going on
in the music industry,” Trans World
Entertainment VP of marketing
Mark Hogan says.

Hogan says the increase in FYE's
tour sponsorship activity reflects
more venues and concert promot-
ers reaching out to the retailer for
marketing support. It is also

FYE Sponsors

spurred by attractive economic
terms being offered to the retailer
for sponsorship opportunities.

As part of the promotions, FYE
will have a mini-store/autograph
tent on-site at the venues, where
concert-goers can purchase prod-
uct from acts
featured on the
bill. Visitors will
also have oppor-
tunities to meet
artists.

“That's one of
the key compo-
nents: We sell
on-site,” Hogan
says. “That helps
us recoup a lot of
our investment."”

FYE will also
support its spon-
sorship initia-
tives with extensive advertising, in-
store signage, on-site activities. and
online support.

The advertising will consist of
radio and TV spots, as well as con-
cert program materials.

In-store promotions will include
dedicated displays for acts featured
on the Ozzfest and Lollapalooza
tours, posters, ticket giveaway pro-
motions, and special appearances
by some of the artists.

Summer Tours

There will also be coupon cam-
paigns in which rebates are pack-
aged with ticket envelopes and dis-
tributed at the venues.

For the second vear, FYE will be
the official music retailer and
exclusive “in associalion with”
sponsor of con-
certs produced
and/or promoted
by Clear Channel
Entertainment
at select Phila-
delphia-area ven-
ues, including
Tweeter Center,
Hershey Park
Stadium/Star
Pavilion, the
Electric Factory,
Tower Theatre,
and Theatre of
the Living Arts.

In the Albany area, FYE will be
the exclusive music retailer for the
fourth consecutive year at the
Saratoga Performing Arts Center
and a venue sponsor at the Pepsi
Arena in Albany.

FYE, for the third year, will be
the exclusive retail sponsor of
Ozzfest, which features Ozzy Os-
bourne, Korn, and Marilyn Man-
son. FYE will also be sponsoring
the return of the Lollapalooza

tour featuring Jane s Addiction
and Audioslave,

FYE is lending spor sorship sup-
port to two major radio festivals:
WQHT New York’s Hot 97 Summer
Jam X at Giants Stadium in East
Rutherford, N.J. on June 3—fea-
turing Eminem, 50 Cent, Nelly, and
Nas—and the May 24 WHFS Festi-
val in Washington, D.C., featuring
30 acts including Godsmack, Blur,
and Good Charlotte.

“We think this sort of promotion
is very important,” Hogan says.
“When vou look at the summer, it's
difficult to reach people through
traditional media. Peaple are out
and enjoying events like these.”

Another plus: FYE gets to piggy-
back its brand on advertising in asso-
ciation with the tours in question.

The bulk of FYE promotional
activity outside the summer con-
cert season is usually lccal market
radio—which tends to be new-
release driven.

“We look at this as a broader per-
spective where we can feature a lot
of artists and get our message out,”
Hogan says. “We think it's an
awareness thing. Maybe somebody
didn't know what FYE is, they see
the name at an event, then they see
it in the mall, tie it together. and go
into the store.”
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Baby Bands, Veterans
In Concrete Mix

Samplers, Promo Racks Increase Participation In Marketing Program

BY SHARON LEVINE

During the past six months, New
York-based Concrete Marketing has
built retail participation in its 12-year-
old Concrete Corner program by 30%
to 350 stores nationwide, developing
metal display racks and upping distri-
bution of its Corner Sampler CD.

The program promotes independent
and major-label acts with samplers and
brand-new, colorful metal floor racks
that stand nearly 6 feet tall. The rack
holds 15 titles, including a featured
release with a header card atop the dis-
play bin. Baby bands are able to build
recognition when positioned next to
established acts, which in turn benefit
from placement next to hip new bands.

“With this rack, as long as you have
floor space, it’s a perfect tool to mer-
chandise product,” says Rob Fishback
of Chicago’s Discount Records. “The
samplers put music into people’s hands
who might never have heard the band.”

This month, the display features a
mix of rock and heavy-metal acts like

CHIAPPARDI

Linkin Park (Warner Bros.), Cold
(Interscope), Zakk Wylde’s Black Label
Society (Spitfire), Marilyn Manson
(Interscope Geffen Records), the Dat-
suns (V2), Systematic (Elektra), Noth-
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ingface (TVT), and E Town Concrete
(Razor & Tie), as well as the House of
1,000 Corpses soundtrack (Interscope)
and the latest WWE Divas DVD (WWE).

Participating retailers also distribute
20,000 Corner Samplers monthly, up
45% from the previous allotment of
12,000 per month. The samplers are
enhanced and include clips and trail-
ers from DVD music videos.

“Kids throw the sampler in their
computer and check out upcoming
videos and DVD trailers prior to re-
lease,” says Concrete Marketing’s Cor-
ner coordinator, Steve Seabury.

The new stores signed up for the
Concrete Corner include 28 Newbury
Comics outlets in New England. Con-
crete Marketing president Bob Chiap-
pardi says customers at that chain who
are part of the Newbury Comics e-mail
list can download a coupon that will
entitle them to the Corner Sampler
with the purchase of any product.

“We want the right stores: people
committed to hard rock and heavy-
metal music,” Chiappardi says. “We
are looking for stores that pique con-
sumer interest.”

Other stores that have agreed to fea-
ture the display are key rock-oriented
stores in the Sound Shop component
of the Value Music chain, the 14-unit
CD World in New Jersey, and tastemak-
er independent stores like Los Angeles’
Aron’s Records and Albany, N.Y.’s Music
Shack. By market, Seabury says Con-
crete Marketing counts New York,
Boston, St. Louis, Pittsburgh, and
Green Bay, Wis., as having the best par-
ticipation in the program.

Concrete Corner costs labels $7,000
per month and is sold out for the next
six months, according to Seabury. As
part of the promotion, Concrete Cor-
ner retailers guarantee to carry five to
10 titles. To increase interest at the
point of sale for its clients’ albums,
Concrete Marketing rewards stores that
fulfill the goals of the price-and-posi-
tioning program by offering cash prizes
for heavy in-store play of the featured
acts and maintenance of the displays.

Concrete Marketing also offers
retailers band information on the Web
sites fan2fan.com and concreteplan-
et.com. In turn, participating retailers
are expected to provide photos and
complete questionnaires, which expose
consumer behavior on the ground level
to Concrete Marketing and its clients.

Roadrunner Records director of
sales and field marketing Marc Scha-
piro notes that “at $20-$30 per store,
it’s the best price-and-positioning pro-
gram for your dollar.”

Sanctuary Records head of sales Bob
Cahill says Concrete Corner “has been
more helpful with our baby acts. We
use it regularly, as you can imagine
with our roster.”

Of Indépendents

PARTNERING IN MEMPHIS: The
weather was lousy, so Declarations
of Independents missed a chance to
catch the Memphis Redbirds, the St.
Louis Cardinals’ farm team, during
a stay in the Bluff City in early May.
But we did learn about a new outfit
that hopes to become, in the words
of its prospectus, “the AAA minor
league label in Memphis.”

Late last year, a new recording
studio called Young Avenue Sound
opened its doors in Memphis’ hip
Cooper Young district. The studio—
which features analog, digital, Pro

WILLIE PEVEAR (LEFI') AND DON MANN

Tools, and mobile capabilities—was
designed by English engineer Alan
Stewart, who also crafted rooms at
Abbey Road and Electric Ladyland.
It is the platform for an ambitious
local label operation that involves a
partnership between the studio and
local musicians.

Young Avenue president Don
Mann and studio director Willie
Pevear envisioned something bigger
than a new facility-—especially in a
market with as much young and
unexposed talent as Memphis.

Pevear says, “Our plan is simple:
interface with local working musi-
cians, put their product out there,
and get it sold.”

To meet that goal, Young Avenue
offers what it calls the Performer’s
Recording Coop (PRC). The studio
provides the recording time and asks
musicians to put enough money up
front to pay for the manufacturing
and packaging of 1,000 CDs (typical-
ly at a cost of $1,000-$1,800 for an
EP; the price rises to approximately
$3,000 for an album). CD production
is farmed out to a third party.

The band sells the finished prod-
uct at gigs, and recording costs are
recouped with a $5-per-unit cut
from the sale of the CDs (which are
priced at the venues as the artists
see fit). After recoupment, the acts
can buy the remaining inventory for
$2 per unit.
| The studio will also take an addi-
| tional small cut if an act opts to sell

by Chris Morris

its wares through local retail at Cats
and Pop Tunes stores, or through
the studio’s Web site.

To date, the PRC has attracted such
Memphis-area acts as Mrs. Fletcher,
Drought, Reverend Cheairs, the
Songbirds, and a band previously fea-
tured in this column, the Subteens
(Declarations of Independents, Bill-
board, April 1, 2000). Genres range
from metal to punk-pop to gospel.

Although the studio assumes
some risk in this setup, Mann says,
“We think the bands need a shot, and
it’s no more complicated than that.
We’'re not a charity, but the PRC is a
philosophical thing. These [musi-
cians] are beating their brains out
every weekend for 40 or 50 bucks a
show, holding down day jobs, and
trying to practice their art. We can
make the difference for these guys.”

Mann and Pevear’s larger ambi-
tions can be detected in the name of
their umbrella company, Memphis
Records. The partners hope to estab-
lish an in-house independent record
label that will feature the same type
of hard-working touring band that
moves through the PRC.

Mann says, “It’s our expectation
that there will be a number of PRC
bands that will be ready to move to
the next level, which would be a
label deal.”

END GAME: Midwest Artists Distrib-
ution (MAD) has closed its doors, and
the owners of the Rolling Meadows,
[ll.-based indie distributor have filed
for Chapter 7 bankruptcy protection.

On April 28, Dave Slania and
Rocio Almeida, Slania’s wife and
business partner, filed their petition
(which entails liquidation of assets),
in U.S. Bankruptcy Court in the
Northern District of [llinois, Eastern
Division. MAD’s label creditors began
receiving notification of the filing the
week of May 5.

A listing of the couple’s assets and
liabilities isn’t available, and Slania
and Almeida could not be reached
for comment.

Nine-year-old MAD was formed
to sell mainly Midwestern region-
al labels. It experienced deepening
financial woes after Valley Media
went bankrupt in late 2001 (Dec-
larations of Independents, Bill-
board, March 15). By early 2003,
all of MAD'’s employees had either
exited or been laid off, and most of
its top-selling labels had defected
to other distributors.

Slania—all the while returning
inventory to his distributed labels—
had hoped that a cash infusion from
a label investor would bail the com-
pany out. That 11th-hour prayer
apparently went unanswered.
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KEEPING AFLOAT: Despite posting a
$45.5 million loss in its fiscal year
that ended Feb. 1, it looks as if Trans
World Entertainment will evade a
problem that has stymied most other
large, music-based retail chains.
According to its 10-K filing, Trans
World expects ta have a definitive
agreement in place by the end of May
that will extend its existing $100 mil-
lion credit facility with Congress
Financial. The current revolver expires
in July, but Trans World says it has a
commitment from the bank for three
more years, under the same terms and
conditions as its present loan.
Financial executives at the majors
say that during the past few years,
Congress Financial has aggressively
tightened up the funding of the cred-

TRANS WORLD
ENTERTAINMENT

it facilities it supplies to music mer-
chandisers, including Valley En-
tertainment and Wherehouse
Entertainment. Those two compa-
nies wound up filing for Chapter 11,
with Valley eventually being liqui-
dated.

Trans World kad sales of $1.28 bil-
lion for the year. That is a 7.6% drop
from 2002’s sales of $1.39 billion,
when it had revenue of $16.8 million,
or 40 cents per share. The drop was
attributed to a 5% decrease in com-
parable-store sales and the closing of
65 stores during the year.

The $45.5 million loss translated
inta $1.13 per diluted share. The dra-
matic change to red ink was largely
attributed to write-offs because of
changes in accounting methods that
reflected rulings and guidelines the
Financial Accounting Standards
Board issued in the past year. Trans
World wrete off its entire balance of
goodwill of $40.9 million, or 72 cents
per share.

Accounting rules were also
changed: If vendor allowances, such
as cooperative zdvertising funds, are
not spent on an identifiable cost, they
must be subtracted from cost of
goods instead of being subtracted
from expenses, which was how Trans
World previously recorded those
funds. So switching $48 million in
cooperative advertising funds against
cost of goods resulted in a one-time
charge of $13.9 million. This is be-
cause “any vendor allowance is a
reduction of purchase price, so you

MERGHANTS & MARKETING

by Ed Christman

have to flow it through inventory,”
says John Sullivan, executive VP/CFO
for the Albany, N.Y.-based chain.

The company spent $18.8 million
for advertising in 2002, down from
$25.3 million in 2001. Those cooper-
ative advertising dollars are included
in the company'’s selling, general, and
administrative (SG&A) expenses.

Without the charges, Trans World
would have posted a net income of
$600,000, although the operating
loss would have been $6.3 million.
Looking at operations, the account-
ing adjustments for cooperative
advertising funding increased gross
profit so that it was 36.4% of total
revenue and SG&A was 36.3%. In
2001, before the changes, gross prof-
it was 32.6%, and SG&A was 30.5%.

Last year, music sales were 58.9%
of total revenue, down from 75.1%
two years ago. Meanwhile, movie
sales are now 24.5%, a 10 percentage-
point increase from the 14.5% of rev-
enue that product segment claimed
in 2000 for Trans World.

Likewise, videogames are now
6.1%, up from 2.3% two years ago.
The category known as “other” is also
increasing: Last year, other—which
includes accessories, T-shirts,
posters, and lifestyle items—com-
prised 10.5% of sales, up from 8.1%
two years ago.

Looking at the balance sheet, the
company ended 2002 with a cash bal-
ance of $197 million, down from
$254.9 million in the previous fiscal
year. Trans World used $15.8 million
in cash to repurchase company
shares. In the past year it has bought
back about 12 millien shares, leaving
outstanding shares at 40 million.

During the year, it spent $40.4 mil-
lion on capital expenditures, includ-
ing installing a kiask sampling sys-
tem and rebranding its mall stores.
Trans World expects capital expendi-
tures to be $30 million in 2003.

The company’s 5100 million re-
volver was completely available at
year’s end. During the last fiscal year,
the highest amount outstanding was
$34.9 million, as opposed to $12.2
million in the previous fiscal year.

At year’s end, inventory stood at
$378 million, down from $409 mil-
lion at the end of 2001, while ac-
counts pavable were $327 million,
down from $378 million. Sharehold-
er equity finished the year at $392
million, down from $448 million at
the end of the previous year.

For 2003, Trans World expects
earnings to range from 15 cents to 20
cents per share, with sales holding
steady at 2002 levels. It expects gross
profit to be 36% and SG&A to be
31%-32%.

BY ED CHRISTMAN

Recent surveys by two major indus-
try bodies revealed conflicting total U.S.
sales of recorded music for 2002.

The National Assn. of Recording
Merchandisers (NARM) reports that
total sales by its U.S. retail members
reached $29.4 billion in 2002. Of that
amount, music sales accounted for $8.9
billion. The figure is down from $10.5
billion in 2000, the last time NARM
compiled such a survey.

In contrast, the Recording Industry
Assn. of America recorded music sales

NARM Says Music Sales Were .9

of $12.6 billion in 2002 (Billboard Bul-
letin, March 3). That figure includes
record clubs and mail-order houses,
which the NARM survey doesn't, and is
based on list price. Most albums are
heavily discounted, which is another
possible explanation for the lower sales
volume recorded by the NARM survey.

For other product categories,
NARM members reported $10 billion
in revenue from music and video
hardware; video software, $3.4 billion;
books and magazines, $3 billion; and
videogames and computer software,
$2.8 billion.

The survey also reveals that product
returns are increasing. Last year,
returns were calculated at 19.5% of
revenue vs. 16.4% in 2000. The survey
notes that cash and checks accounted
for 46.3% of sales transactions; credit
cards were used in the remainder. It
also shows that the typical music pur-
chase consisted of 2.3 items vs. 1.4 for
video purchases.

Other products that the survey broke
out include used CDs, which account-
ed for $263 million in sales; blank CD-
Rs, $178 million; vinyl, $67 million; and
DVD-Audio, $31 million.

April RIAA Certifications

Following are the Recording Industry
Assn. of America certifications of
album shipments for April:

MULTI-PLATINUM ALBUMS

Kid Rock, Devil Without a Cause, Lava,
11 million.

Faith Hill, Breathe, Warner Bros., 8 mil-
lion.

Soundtrack, O Brother, Where Art
Thou?, Lost Highway, 7 million.

Avril Lavigne, Lef Go, Arista, 6 million.

Norah Jones, Come Away With Me, Blue
Note, 6 million.

Kid Rock, Cocky, Lava, 4 million.

Faith Hill, Take Me as I Am, Warner
Bros., 3 million.

Toby Keith, Greatest Hits, Vol. 1, Mer-
cury Nashville, 2 million.

Celine Dion, One Heart, Epic, 2 million.

PLATINUM ALBUMS
(1 MILLION UNITS)
Triumph, Allied Forces, TRC Records, its
first.
Evanescence, Fallen, Wind-up Records,
its first.
Celine Dion, One Heart, Epic, her ninth,
Various artists, Now That’s What I Call
Music! Vol. 12, Capitol.
Default, The Fallout, TVT, its first.

GOLD ALBUMS (500,000 units)
Lil’ Kim, La Bella Mafia, Queen
Bee/Atlantic, her third.
Evanescence, Fallen, Wind-up Records,
its first.

Executive

Turntable

MERCHANDISING: Alyssa Tucker is
named VP of sales and marketing for
4Kids Entertainment in New York.
She was director of licensing.

DISTRIBUTION:
Dan Hamby is
named senior VP
of business
development for
Acorn Media
Publishing in
Silver Spring,
Md. He was VP of
consumer prod-
ucts for PBS.

Kidz Bop Kids, Kidz Bop 3, Razor & Tie,
their third.

Fabolous, Street Dreams, Desert
Stormv/Elektra, his second.

Diamond Rio, Completely, Arista
Nashville, its eighth.

The All-American Rejects, The All-Amer-
ican Rejects, Doghouse/DreamWorks/Inter-
scope, their first.

George Strait, For the Last Time: Live
From the Astrodome, MCA Nashville, his
29th.

Triumph, Thunder Seven, TRC Records,
its fifth,

Triumph, Just a Game, TRC Records, its
sixth.

Triumph, Classics, TRC Records, its sev-
enth.

James Taylor, Greatest Hits, Vol. 2,
Columbia, his 16th.

Celine Dion, One Heart, Epic, her 10th.

CeCe Winans, CeCe Winans, Sparrow,
her third.

Johnny Cash, American IV: The Man
Comes Around, American/Lost Highway,
his 13th.

Various artists, Now That'’s What I Call
Music! Vol. 12, Capitol.

AF1, Sing the Sorrow, Nitro/Dream-
Works/Interscope, its first.

Lil’ Jon & the Eastside Boyz, Kings of
Crunk, BME/TVT, their second.
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Advocate Of Analog

John Oram’s Analogue Barn Serves A Waning Studio Format’s Niche Market

BY CHRISTOPHER WALSH

Although analog tape is becoming
more of a niche market within the
world of professional audio recording,
proponents like John Oram continue
to champion its sonic advantages,
even as it grows increasingly costly
and scarce.

Archaic or otherwise, analog tape
and recording equipment are a badge
of honor at Oram’s Analogue Barn, a
recently refurbished studio in a 16th-
century barn on his property in the
town of Meopham in Kent, England.

As a veteran of audio equipment
manufacturers Vox and Trident Audio
—he spent 14 years as a consulting
designer at the latter—Oram designs
and markets consoles and such gear
as microphone preamplifiers, equal-
izers, and compressors under the
Oram Professional Audio and Trident
Audio brands.

The studio, he notes, has had an
enthusiastic reception. “I leaned on
the studio and said, ‘Let’s really
bring that to the forefront.” The
world had sort of written me off five
years ago: ‘You're just the analog
man. What are you going to do now
that digital is king?' ”

Oram continues, “Digital made
such a splash, and a lot of artists obvi-
ously believed what they were told.
But with the fullness of time, they've

discovered that the sound isn't quite
the same. It’s brilliant for many, many
things, and we’ve got a lot of digital
gear in the Analogue Barn, but we’ve
tied the two together. We've got
SMPTE time codes [standardized tim-
ing signals defined by the Society of
Motion Picture and Television Engi-
neers) between the digital and analog
systems, but the basic recording is still
done on tape.”

The Analogue Barn is outfitted with
a Series 80-5.1 “soundaround” mixer
—Trident Audio’s redesign of the
revered Trident Series 80 with identi-
cal preamplifiers and EQ that has been
updated with such modern features as

surround mixing capability.

“I've physically made the module
size such that it’s equivalent to the
Oram Pro 24 console size, so you can
mix and match the modules in the
same frame,” Oram says. “The Oram
module has more of a state-of-the-art
smoothness, whereas the Trident has
something of the rawness of the '70s
but still a great sound.

“Our most popular design is a 48-
channel frame, which has 24 Orams
and 24 Tridents. We just delivered one
to a new studio, Cedar Rock Record-
ing in Indiana, which has gone for the
same 24/24 configuration that we
have in our studio here.”

The grounds of Oram’s house for-
merly held a smithy built in 1260
known as the Old Forge. A side annex
can fit four people, Oram says, and in
nearby Cobham, the Leather Bottle
Inn—featured in Charles Dickens’ The
Pickwick Papers—provides additional
accommodations for studio clients.

“We’ve got two 16- and 24-track
tape machines,” Oram adds, “and a
state-of-the-art RADAR [hard disk
recorder], which I like a great deal. Of
course, we've got the conventional
200-track computer-based hard disk
recorder too, should we need it. But
there’s no comparison between the
digital and analog recorders when you
hear them side by side. The analog is
just so rich and full and meaningful.”
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GOOD TIMES: Almost one year after
the Rolling Stones Remastered
series brought the magnificent sonic
characteristics of Super Audio CD
(SACD) to the masses, ABKCO Rec-
ords is doing the same with seminal
recordings of Sam Cooke.

On June 17, ABKCO will release
the Sam Cooke Remastered Collec-
tion on hybrid SACD. It will consist of
Ain’t That Good News; Keep Movin’
On; Sam Cooke at the Copa, which
includes a 5.1-channel mix; and the
compilation Portrait of a Legend.
The double-disc Sam Cooke’s SAR
Records Story will arrive in the fall.
(Because of contractual terms, a sixth
release, Tribute to the Lady, will not
be available in North America.)

Multichannel audio is carried on
the SACD and DVD-Audio formats.
To date, however, only SACD offers
the dual-layer hybrid disc, which is
forward- and backward-compatible.
The disc’s high-resolution audio and,
if included, surround-sound mix can
be played back with an SACD player,
while the “red book” CD layer includ-
ed on hybrid SACDs allows for play-
back on standard CD players as well.

The SACD format is based on the
Direct Stream Digital (DSD) system,
a one-bit recording process using a
sampling rate of 2.8224 MHz to
achieve a frequency response of 100
kHz and dynamic range of more
than 120 decibels.

As with the Rolling Stones Re-
mastered project, original masters—
on various tape formats—were trans-
ferred to a Sonoma DSD workstation
in a studio specifically built for such
work at the Magic Shop in New York.

“Tapes went from mono to 3-track
and some 4-track, half-inch,” says
Magic Shop owner Steve Rosenthal,
who has handled restoration proj-
ects for Rounder Records’ Alan
Lomax Collection as well as ABKCO.
“The masters were quarter-inch
stereo and quarter-inch mono, 15
ips [inches per second].

“We went back to the mono sin-
gles that Sam had worked on and
used those as a guideline for what
the releases should sound like,”
Rosenthal adds. “Now, there’s less of
the reverb gloss sitting on top of the
whole record, and you get to hear
how great the musicians were, and
more, how great Sam is as a singer.
It was a really interesting and
rewarding experience to see the
music get restored in this way.”

ABKCO engineer Teri Landi ex-
plains that a modified Ampex ATR 102
tape machine was used for playback of
| the 3-track masters of Sam Cooke at

by Christopher Walsh

Monitor

the Copa, recorded live at New York’s
Copacabana in July 1964. Rosenthal
created a 5.1-channel mix on the
Magic Shop’s Neve 80 Series wrap-
around console after extensive re-
search, which all plainly reveal SACD’s
ability to convey not just superior
audio but three-dimensional space.

ROSENTHAL

“It was a rather challenging expe-
rience,” Rosenthal says, “because it
was only 3-track. I spent a lot of
time trying to develop room geom-
etry, trying to get the original meas-
urements of the club and what the
wall surfaces were like so I could
create a surround-sound environ-
ment that duplicated what it was
like to be in that room. My sense of
doing the surround sound was that
you were sitting in the front row—
I worked very hard to get the feel-
ing that Sam was right in front of
you, five or six feet away.”

The difference between previously
issued Cooke recordings and the
SACDs is striking. As with the Rolling
Stones Remastered, the Cooke col-
lection conveys both greater realism
and previously unheard nuances,
which are easily discernible. Fortu-
nately, the original recordings were
made by talented engineers, includ-
ing Al Schmitt, Bones Howe, Dino
Lapis, Dick Bogart, Ray Hall, and
Dave Hassinger.

Interestingly, Hassinger record-
ed both Cooke and the Rolling
Stones, the latter covering some of
the former’s songs in the same facil-
ity in which Cooke had recorded
them, RCA Studio in Hollywood.

“These guys were amazing bal-
ance engineers,” Rosenthal says.
“The way they recorded stuff was
just remarkable. It really has stood
the test of time.”

Luckily for fans of both artists,
SACD provides a listening experi-
ence similar to what those engineers
heard in the recording studio as the
artists put their music to tape.
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CD-Labeling Code

Avex, Sony Music Japan
Report Mixed Results

BY STEVE McCLURE

TOKYO—After reporting lower sales
for the year ended March 31, two of
Japan’s largest record companies say
they plan to further diversify their
business activities.

Reflecting the overall weakness of
the Japanese market, SMEJ an-
nounced May 9 that sales at the Sony
Music Entertainment Japan (SMEJ)
group of companies for the year end-
ing on that date fell 9.8% to 183.1 bil-
lion yen ¢$1.6 billion).

On the same day, leading Japanese
independent group Avex reported mixed
results far the year. Sales at the Avex
group’s core company, Avex Inc., were
down 7% to 51.4 hillion yen ($439.2 mil-
lion), while after-tax profit rose 85.7%
to 1.7 billien yen ($14.5 million).

The SMEJ group numbers 41 com-
panies, including its label group, which
is Japan's No. 1 record company by
virtue of its 19% market share in the
January-March period, according to
SoundScan Japan. Avex Inc. had a 14%
market share during the same period.

The SMEJ group also includes
Sony Music Publishing (Japan), artist
management companies, Sony Mag-
azines, and music TV channel opera-
tor SME TV.

SMEJ profit figures have not been
released for more than two years, since

SMEJ was delisted from the Tokyo
Stock Exchange after becoming a
wholly owned subsidiary of parent
Sony Corp. Jan. 1, 2000.

Top-selling titles for SMEJ during
the year included male pop duo
Chemistry’s album Second to None,
which SMEJ says shipped more than 2
million units; female vocalist Mika

avex
group

Nakashima’s debut album, True,
which has shipped more than 1.2 mil-
lion copies; and male vocalist Ken
Hirai’s album Life Is . . . , which has
shipped some 800,000 units.

According to a SMEJ spokesman,
“This year’s theme [for the company]
will be restructuring, which doesn’t
mean job cuts.” Instead, the compa-
ny aims to become “a total music
business” through such practices as
looking for increased cooperation
between its artist management sub-
sidiaries and its various labels.

On a consolidated basis, the Tokyo-
based Avex group’s overall sales fell
1.8% to 81 billion yen ($692.1 mil-
lion), while after-tax profit was down
29.8% to 3.1 billion yen ($26.5 mil-

lion). Avex says its reduced profits
were a result of falling CD sales and
stock-valuation losses.

Top-selling titles for Avex during the
year included two albums by female
vocalist Ayumi Hamasaki—which,
according to the label, shipped a total
of 3.7 million copies in Japan—and
Valenti by female singer BoA, which
shipped 1.3 million copies.

On April 1, what was formerly
known as the SMEJ group was split
into two separate holding companies,
a “music business-related” group of
firms and a “business-related” group
(Billboard, April 12). The former
retained the SMEJ title, while the lat-
ter took the newly coined name Sony
Culture Entertainment.

Similarly, Avex chairman Tom
Yoda says his company’s goal is to
establish a 50/50 ratio between its
record business and other activities
during the next five years.

In addition to Avex Inc. (which com-
prises Avex Trax, Avex Tune, Cutting
Edge, and other labels), the Avex group
includes such subsidiaries as music
publisher/concert promoter Prime
Direction, nightclub management
company Velfarre Entertainment, artist
management company Axev, audio
software distributor Avex Distribution,
AV Experience America, Hong-Kong-
based Avex Asia, and Avex Taiwan.

BY CHRISTIE ELIEZER

MELBOURNE, Australia—The in-
troduction of a new voluntary code
that restricts sales of certain music
releases to consumers older than 18
has gone much more smoothly than
anticipated, according to labels and
retailers here.
Australian music re-
tailers had expressed ap-
prehension about asking
customers to show ID
when purchasing certain
releases that feature
graphic references to
such subjects as drug
abuse, sex, racism, or vio-
lence. Parents’ groups
had questioned the effec-
tiveness of the previous,
self-regulating system.
In March, the Aus-
tralian government’s Standing Com-
mittee of Attorneys General requested
that the music industry’s existing vol-
untary Labelling Code of Practice be
amended after consumer complaints
that some titles were not appropriate
to sell to minors. Labels had feared
being forced to follow film and video
companies in supplying the Office of
| Film and Literature Classification

Polar Music Prize Honors Jarrett

BY JEFFREY DE HART

STOCKHOLM—Pianist/composer
Keith Jarrett was awarded the pres-
tigious 2003 Polar Music Prize May
12 in Stockholm by the Stig Ander-
son Music Award Foundation of the
Royal Swedish Academy of Music.

The late Stig Anderson, a pub-
lisher/lyricist who enjoyed interna-
tional success as the manager of
ABBA, established the Polar Music
Prize in 1989 when he donated an
undisclosed sum of money te the
academy. A jury of academy mem-
bers awarded the first prize in 1992.

Naw in its 12th year, the prize is
awarded annually. According to
Anderson’s deed of covenant, there
is “no restriction as to nationality
... for significant achievements in
music and/or musical life or for
achievements which are believed to
be of great potential importance for
the advancement of music.”

The 2003 prize was presented to
Jarrett by His Majesty King Carl

Gustaf XVI of Sweden in a nationally
televised ceremony from the
Berwaldhallen concert hall. The audi-
ence consisted mostly of dignitaries,
music and show business celebrities,
and media representatives. This year
marks the first one where the prize,
an award of 1 million Swedish kro-
nor ($125,000), was given to a single
honoree.

The event was broadcast on Swe-
den’s TV4, and it was also Webcast. It
was preceded by a performance by
Jarrett, with bassist Gary Peacock
and drummer Jack DeJohnette, at
Stockholm’s Konserthuset.

Steve Cloud, Jarrett’s manager,
acknowledges that the award is a
great honor, although he admits
that he is unsure

“After five dec-
ades in music—
most of which was
spent trying to over-
come the limita-
tions of my ins-
trument and the

POLAR MUSIC PRIZE

THE ROYAL SWEDISH ACADIMY OF MUSIC AWARD

what effect it might
have on Jarrett’s
record sales and
career.

“The award is a
very positive thing,”
Cloud says, “and if

assumptions of un-
changeable cat-
egories which I really don’t believe
in—I am honored to be the Polar
Prize recipient this year,” Jarrett com-
mented at the ceremony. “I believe
this has not been given to me for any
one specific achievement as much as
for an unwavering commitment to
the integrity of the creative moment.”

the record company
wants to use that to
expose Keith’s work to people who
don’t know it, the body of work
stands on its own. How it is exploit-
ed is something we don’t do. Noth-
ing that Keith has ever done has any-
thing to do with the dynamics of the
economy of the record industry.”
Polar Music Prize managing

director Stuart Ward explains that
the organizers “seek nominations,
not from the general public or indi-
viduals, but from music industry
organizations [around] the world
and, of course, the members of the
award committee themselves.

“Because of the criteria Stig set
out, one can pretty well work out
who the people are that can be con-
sidered worthy nominees—certain-
ly on the international level. We
meet regularly and say, ‘Who do we
feel we will honor this year?' "

Previous Polar Music Prize laure-
ates include Paul McCartney, Dizzy
Gillespie, Ray Charles, Ravi Shankar,
Bob Dylan, and Burt Bacharach.

“Keith says that he felt his body of
work would be [acknowledged} at some
point,” Cloud comments. “He wasn’t
sure it would be in this lifetime. But he
was delighted that they selected him
for this prize, which is somewhat
removed from the music industry, cho-
sen by a select committee that has so
far showed a very real discretion.”

Off To Smooth Start

Music Rating System Has Few Problems

(OFLC) here with releases for classifi-
cation, paying a fee of $640 Australian
($1,000) each time.

According to Stephen Peach, the
Australian Record Industry Assn.’s
(ARIA) executive officer, “That proce-
dure wouldn’t have worked.
There’d have been delays of up to six
months [on releases].
Movie companies may
set up marketing cam-
paigns up to two years
befare a movie's release.
Record companies have
to move quickly, to coin-
cide with a single getting
airplay or an artist an-
nouncing a tour.”

ARIA and the Aus-
tralian Music Retailers
Assn. (AMRA) jointly
designed the new classifi-
cation system, splitting all
repertoire into three categories: Level 1
(moderate impact), Level 2 (strong
impact), and Level 3 (R-rated). They fol-
low the categories adopted by the OFLC.

“These are generally accepted as
reflecting current community stan-
dards, rather than those of the music
industry, "’AMRA executive officer lan
Harvey says.

Stickers of varying colors that show
an album’s classification are affixed by
record companies. But retailers who
import stock must make their own
decisions about which categary releas-
es fall into and apply stickers accord-
ingly. Some have pointed out that this
may lead to anomalies.

The code is based on the tone and
intensity of lyrics. For example, a sex-
ual lyric from a comedian with a rep-
utation for perfarming risqué songs
may be considered Level 2, but a sim-
ilar sentiment by a hip-hop group
might be deemed Level 3.

Some independents are annoyed by
the introduction of the scheme,
regardless of how smoothly it has
gone. Geoff Hudson of single-store
outlet 78 Records in Perth says, “I'm
against censorship of any kind. This is
obviously pandering to someone’s
lobby group. At the end of the day, this
is not protecting a kid from unhealthy
ideas. They're either going to get their
elder brother to buy [a record] for
them, or they'll buy it online.”

George Davias, GM of the Newcas-
tle, New South Wales-based three-
store outlet indie Sound World,
argues, “I'm going to lose sales out of
this. If a kid is told he or she can’t buy
a record from a store, they are going
to leap on the Internet.”
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NEW FACE OF FADO: In less than one
vear, Mariza, the new face of the
melancholic Portuguese music genre
known as fado, has risen from obscu-
rity to become one of the hottest prop-
erties in world music. Her second
album, Fado Curvo, will be released
May 26. EMI/Virgin plans to use a
June 3 concert in Paris as a Europe-

MARIZA

wide media showcase for its new artist.
The label signed the 29-year-old singer
in February, after she won the Euro-
pean category at the BBC Radio 3
Awards for World Music with her
debut album, Fado Em Mim. That
record, released on Dutch label World
Connection, was based on material
associated with the late Amalia
Rodrigues, who for half a century was
the universally acknowledged “queen
of fado.” By contrast, many of the
songs on Fado Curvo are new, written
by leading Portuguese contemporary
poets. “I started thinking it would be
better to create my fados my own way,
with more original material,” Mariza
says. “I don’t want to put fado in a
museum.” Carlos Maria Trindade of
top Portuguese band Mandredeus pro-
duced the album. Mariza will tour
Europe throughout the summer.
NIGEL WILLIAMSON

POSITIVE REACTION: There aren't
many artists mixing traditional Irish
folk music, urban hip-hop, and reg-
gae, but Damien Dempsey—an out-
spoken Dubliner who has soaked up
the sounds of London and New York

Edited by Nigel Williamson

Music Pulse.

POST-WAR MADNESS: The recent war
in Iraq has provided a surprising boost
to the career of curly-haired Italian
rapper Caparezza and his so-far-unre-
leased single, “Fol ia Preferenziale”
(Preferential Madness), which has
become a minor radio and video hit.
Caparezza is signed to Extra Labels.
GM Carlo Martelli says, “We were
working on an album for September,
and this wasn’t even on the track list.
But we sent out copies to radio sta-
tions on the off-chance.” Betty Sena-
tore, a presenter for state-owned RAI
Radio 2, says: “We decided to make
this song our peace anthem. It re-
ceived high rotation, and listeners
inundated us with requests about the
artist.” Martelli adds, “MTV asked for
a video, which we didn’t have, so we
put one together in three days. We're
bringing the album forward to June.
You spend your lifz making market-
ing plans and strategies, but then
something happens and you have to
tear them up. This business really is
still about songs.” MARK WORDEN

POLES TOGETHER: Borysewicz &
Kukiz, a collaboration between Pol-
ish rock giants Jan Borysewicz and
Pawel Kukiz, went straight to No. 3
on the Polish albums chart last
month with their BMG Poland re-
lease. “It was easy to bring them
together in the studio, and a relaxed
pop-rock album followed,” says Pawel
Jozwicki, the label’s head of A&R.
Both musicians rose to fame in the
early "80s: Borysewicz fronted rock-
pop band Lady Pank, and Kukiz sang
politically conscious songs as part of
the trio Aya RL “We are a good
match,” Kukiz says. “We’re both ma-
ture and still enjov our rock lives.”
ROMAN ROGOWIECKI

ELECTRO-RETRO: Between 1979 and
the early 1990s, Brussels was the cen-
ter of a groundbreaking electro-rock
fusion movement. Now such acts as
Aksak Maboul, Tuxedomoon, Minimal
Compact, Telex, and Bel Canto—
which influenced many of today’s

on his travels—is doing just that. His  groups and produzers—are celebrat-
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Czech CD Clubs Warned

IFPI Threatens Music-Swapping Groups With Legal Action

BY MARK ANDRESS

PRAGUE—The Czech music indus-
try is seeking the closure of CD lend-
ing clubs across the country. It is a
bid to stem what it says is a major
loss of sales through home CD burn-
ing of borrowed discs.

The local branch of the Interna-
tional Federation of the Phono-
graphic Industry (IFPI) is present-
ing documentation to the operators
of some 70 clubs. It hopes this will
lead to the closure of an estimated
70 “clubs of owners” operating in
the Czech Republic.

The IFPI says that while no writs
have yet been prepared, it will take
legal action against the clubs if they
do not voluntarily shut down.

The documentation that the IFPI
has gathered includes a legal analy-
sis, which it claims proves that the
clubs are breaking copyright law. The
analysis was recently completed by
the country’s leading legal experts at
the law faculty of Prague’s Charles
University. The IFPI will use it in
court if the clubs refuse to cooperate.

Life membership of the clubs, which
typically costs about $10, provides par-
tial ownership of thousands of CDs that
can then be legally copied in unlimited
quantities for “personal use.” Karel
Kucera, IFPI Czech Republic managing
director, says the clubs’ activities have
contributed to the country’s music
industry shrinking to one-quarter of its
previous size in only six years. The trade
value of recorded-music shipments in
2002 was 743 million koruna ($25.6
million), or one-quarter of their 1997
level, and 20% down on 2001.

Kucera says, “If the situation does
not improve in 2003, I'm afraid some
of our member companies could
cease to exist.”

The European Union, the Interna-
tional Intellectual Property Alliance,
and U.S. trade representatives have
criticized the clubs’ existence in the

past. “We have a big problem with
home CD-R burning,” Kucera says,
“and it's increasing. We want to pro-
tect our investments, so we want to
stop all sources of such activity. The
clubs of owners are the main stimu-
lus for home CD burning, and our
next step is to stop them.”

LEGAL PRECEDENT
Among the documentation the
IFPI is presenting to club owners is
a Czech court decision from July
2002 that falls in the industry’s favor.
A judge in Ceske Budejovice, South
Bohemia, declared the activity of a

KUCERA

local club illegal and handed out a
suspended prison term to its owner.

Kucera says, “We would like to ap-
proach all other clubs of owners in a
friendly way first; tell them, ‘Look,
one of your colleagues was already
found guilty of these operations’; and
give them a chance to stop before we
file any lawsuits.”

IFPI Czech Republic says it will
use the case as a legal precedent. The
Ceske Budejovice club has since
reopened, however, highlighting the
problem of enforcing such decisions.

Jaromir Soukup, head of the IFPI
Czech Republic anti-piracy section,
says that although local police are
keen to press charges against the
club owner as a repeat offender, the

London Stalling. Madonna performed a seven-song set May 9 at HMV’s Lon-
don flagship store at 150 Oxford St. to promote her current album, American
Life. Entry was limited to 650 people, but several thousand fans outside the
store brought Oxford Street—London’s highest-profile shopping thorough-
fare—to a standstill for the duration of the 45-minute performance. (Photo:
Daniel Smith)

labels body has urged them to hold
off for the present.

There is some concern that anoth-
er judge might overrule the Ceske
Budejovice judgment and create a
precedent that the clubs of owners
could use against the IFPI. As a
result, the body is walking something
of a legal tightrope. Soukup says, “We
want to make sure we do things
absolutely right.”

IFPI officials are set to start visit-
ing all the clubs, asking them to close
operations on the basis of the body’s
legal findings. Should they decline,
the IFPI will file criminal and civil
lawsuits against each individual oper-
ating these clubs. Damages could run
into millions of dollars.

“We don’t have damages worked
out yet,” Soukup says. That would
depend on how many CDs had been
lent and how many clients the clubs
have. But he adds, “We’re talking big
sums here.”

A DIFFERENT INTERPRETATION

The IFPI is aware that clubs are
likely to fight attempts to close them.
Vilem Hampel owns the country’s
largest such club, Prague-based
Music World, which boasts a CD cat-
alog of more than 10,000 albums.
Hampel insists his operation is not
breaking Czech copyright law.

“I have had my own legal analysis
done, and it shows that my activities
are in complete accordance with the
law,” he says.

Hampel says that joining a club
makes each member a co-owner of
each CD in its catalog. “As a co-owner,”
he claims, “a member has the right to
use the disc. Whatever he does with it
is entirely up to him. He can make one
copy or 10—it doesn’t matter.

“Besides, people don't just do it to
make a copy,” Hampel continues.
“Our members include ‘music ex-
perts’ mapping out the music scene,
who want to listen before commit-
ting themselves to a purchase. Pay-
ing 550 koruna [($19) at retail] for a
CD is beyond most Czechs' purchas-
ing power.” Membership at Hampel's
club costs 300 koruna ($10.30); the
daily CD rental rate is 30 koruna ($1).

Although Hampel denies his shop
has any links with the Czech Repub-
lic's commercial CD-burning out-
lets, known as vypalovny (Billboard,
Oct. 19, 2002), many other clubs
work in cooperation with them,
according to Kucera.

In addition to the commercial
vypalovny, whose services are often
advertised on the Internet, CD-burn-
ing on home computers has become
the industry’s greatest problem in the
Czech Republic, according to the
IFPI, with CD-Rs accounting for 80%
of all seized goods.

Last year, the Czech authorities con-
ducted raids that turned up a record
370,000 pirated music CDs, worth more
than 90 million koruna ($3.1 million).

NEWSLINE...

U.K. trade deliveries of music dropped 13% in value to slightly less than
£216 million ($347.6 million) in the first three months of 2003, accord-
ing to labels body the British Phonographic Industry (BPI). BPI attributes
the fall to a “general lack of consumer confidence affecting the retail sec-
tor as a whole” and to continued downward pressure on pricing at retail.
Although the U.K. remains the world’s second-largest singles market, ship-

million and 42.5% in value to £16.2 million ($26.1 million), compared
with the same period in 2002. Album shipments fell 4.8% in value to £199.8
million ($321.5 million) and 9.4% in volume terms to 44.3 million units.

TOM FERGUSON

A funding package of £750,000 ($1.2 million) helped the city of Edinburgh,
Scotland, beat competition from Belfast, Northern Ireland, and Copen-
hagen to act as host city of this year’s MTV Europe Music Awards. Described
by Scotland’s First Minister Jack McConnell as “an excellent investment
for us here in Scotland,” the Scottish Executive, Edinburgh City Council,
Scottish Enterprise fund for creative industries, and Scottish Enterprise
Edinburgh and Lothians fund for tourism provided funds (£125,000,
£125,000, £250,000, and £250,000, respectively) to MTV toward the cost
of the event. MTV says it will build a 6,000-seat arena on the Scottish cap-
ital's waterfront for the Nov. 6 show. GORDON MASSON

Dutch independent label and distributor CNR Records, which operates in the
Benelux region, is launching an international division to handle releases
throughout Europe. Europe-wide releases will be handled by a network of
distributors that include Edel in Germany, Portugal, and Italy; Divucsa in
Spain; Pinnacle in the U.K.; Universal in France; Musikvertrieb in Switzer-
land; and Musica in Austria. CNR has inked Pan-European distribution
deals with U.S. labels Babygrande Records, D3 Entertainment, and Fome
Records, among others. CNR handles distribution in the Benelux region
for such labels as Roadrunner Records and Echo. JULIANA KORANTENG

Frances Lowe will step down as director general of British Music Rights
(BMR), the lobbying body for author/publisher interests, at the end of
August. Lowe joined BMR four years ago after seven years as in-house
lawyer for U.K. authors rights group the MCPS-PRS Alliance. At BMR, she
worked on such legislative issues as the European Union Copyright and E-
Commerce Directives. In October, she begins a diploma course in modern
and contemporary art in London. LARS BRANDLE

ments of the format were hit bad, dropping 42.2% in unit terms to 8.6 |

RECORD COMPANIES: Vijay Lazarus
has been promoted to chairman of
Universal Music India (UMI). He was
president/managing director.

UMI also promotes Rajat Kakar to
managing director and Allen
Andrade to executive VP/CFO. They
were, respectively, senior VP of sales
and marketing and senior VP/CFO.

Graham Samuels is named VP of
strategic marketing at Sony Music
Entertainment U.K., based in Lon-
don. He was marketing director of
BBC Music.

Jon Simon is promoted to VP of
new media at Warner Music Asia
Pacific, based in Sydney. He was
director of new media.

Mark Lankester is named direc-
tor of new media for Southeast Asia
at Warner Music Asia Pacific, based
in Kuala Lumpur, Malaysia. He was
managing director of Warner Music
Hong Kong.

MUSIC PUBLISHING: Sally Perryman
is promoted to the dual role of exec-
utive VP of creative/GM for EMI
Music Publishing U.K., based in

London. She was senior VP/head of
A&R and creative. EMI Music Pub-
lishing U.K. also promotes Guy
Moot to executive VP/head of U.K.
and European A&R. He was senior
VP of U.K. and Europe A&R.

Nelly Querol is promoted to GM
of classical at BMG Music Publish-
ing France, based in Paris. She was
GM of the company's Salabert Edi-
tions unit.

John Dobinson has been named
senior director of finance and ad-
ministration for BMG Music Pub-
lishing, based in London. He was
commercial director of Zomba.

MUSIC RETAIL-
ING: Stuart
Fraser has
been promot-
ed to manag-
ing director of
HMV Australia
and Southeast
Asia, based in
Sydney. He
was managing
director of HMV Australia.

46

www.billboard.com

BILLBOARD MAY 24, 2003



. INTERNATIONAL ..

S~ - b b

L oy .m__JL i gg.nsﬁ

French Market Adapts In Trymg Tlmes

Joint Venture Models Between Majors And Individuals Offer Artistic, Economic Benefits

BY JAMES MARTIN

PARIS—In France, joint ventures
between individuals and major labels
remain relatively few and far be-
tween. But a Paris-based trio of such
companies that took on their current
forms in 2002 has been making an
impression on the French market in
recent months.

Up Music is a 50/50 joint venture be-
tween former Epic France GM Thier-
ry Chassagne (who is now Up Music
president) and Warner Music France.
It launched last October and has struck
paydirt with two January releases.

Chassagne says the company ship-
ped 700,000 copies of hit novelty sin-
gle “Le Frunkp” by Alphonse Brown,
which peaked at No. 4 on the French
singles chart in late January. Up Music
has also collected its first gold album
(100,000 copies shipped in France)
with Aaliyah’s I Care 4 U, released
through a licensing deal with U.S. label
Blackground's catalog for France.

After a relatively healthy 2002, music
sales in France seem to be succumbing
to the global market downturn. Labels
body SNEP says that in first-quarter
2003, unit shipments dropped 3.5%.

Grace and Honor. Eighties hitmak-
er/model/actress Grace Jones gives
BBC Radio 2 presenter Jonathan
Ross one of his two Sony Radio
Academy Awards at a May 8 cere-
mony in London. Media personali-
ty Ross picked up honors as best
entertainment presenter for his
weekly show on the national state-
owned U.K. station and for
achievements during 2002. The
annual Sony Radio Academy
Awards event is the biggest such
ceremony in the U.K. radio indus-
try. It recognizes local and
national radio stations, as well as
individual presenters and pro-
gram-makers. Winners are cho-
sen by a panel of radio industry
professionals.

CHASSAGNE

Chassagne says joint ventures are
an ideal way of coping with such try-
ing times, as they are “fast-moving
structures that don’t get bogged down
in the traditional major system.”

Chassagne says he left his job at Epic
Group France in 2002 because he was
convinced that “the current economic
context calls for alternative structures.”

Warner Music France is also the
partner in Tot ou Tard (Warner), which
initially launched as a wholly owned
Warner imprint in 1996. It took on its
current form as a 50/50 joint venture
between Warner and former WEA
France artistic direcior Vincent Frere-
beau in February 2002. Frerebeau is
now the label's president.

Tot ou Tard is home to satirical
singer Vincent Delerm, whose self-
titled debut album, released last year,
has shipped 270,00C copies in France,
according to the label. Delerm was
also named newcomer of the year Feb.
15 at the Victoires de la Musique
industry awards show in Paris.

Another label signing, ballad
singer/songwriter Thomas Fersen,
entered the French SNEP/IFOP sales
chart at No. 5 for the week ended April
12 with his latest album, Préce Montée
des Grands Jours.

The third of the joint ventures
making waves on the French market
is Atmosphériques, a deal between
Universal Music and Marc Thonon.

A former deputy GM of Universal
France-owned Barclay, Thonon is now
president of Atmosphériques, which he
founded in 1996 as a joint venture with
independent label Trema. Universal
bought out Trema’s undisclosed stake
in October 2002.

Atmosphériques’ biggest stars are
multimillion-selling activist rock
band Louise Attaque. Thonon says
its eponymous debut album has
shipped 2.45 million copies since its
release in 1997.

More recently, Thonon says that
indie pop band Tahiti 80 has shipped
130,000 copies worldwide of its sec-
ond album, Wallpaper for the Soul,
since its February release.

At Up Music, Chassagne says, “we
have the same distribution, back office,
and financial clout as a major but the
flexibility and reactivity of an inde-
pendent in terms of signing and devel-
aping new artists.”

Since Warner distributes and han-

dles Up Music’s back office, the label
only needs 10 employees. Otherwise,
Chassagne says it would need up to 30.

Assimilar situation prevails at Atmo-
sphériques with Universal, leaving its
eight employees to “concentrate
1,000% on the artists,” Thonon says.
Indeed, Thonon suggests that the
main advantage of a joint venture with
amajor label is artistic rather than eco-
nomic. He says that joint ventures are
away of “getting back to the industry’s
fundamental values.”

Chassagne says Up Music expects to
have sales of up to $20 million during
calendar 2003, its first full operating
year. Noting that the attraction in a
joint-venture deal for a major label is
“extra repertoire,” Chassagne says he
expects any future consolidation to
play in his favor. “If in the future there
are only three or four majors, that
leaves a structure like mine more
room for A&R, because the majors’ pri-
ority will be reducing their fixed costs,
not developing artists.”

Thonon takes a different view, ar-
guing that majors today are good at
developing new talent, recession or not.
For him, “joint ventures are just a dif-
ferent way of working that ensures
artists the freedom they need.”

Nonetheless, he is quick to admit
that his major-label financial and
administrative support gives him a sig-
nificant advantage over many previous
“pure” indie operators. “In today’s mar-
ket,” Thonon concludes, “you need the
support of a major.”

Cockburn Makes ‘Best
Record’ With 27th Set

BY LARRY LeBLANC

TORONTO—Three decades into his
career as a solo singer/songwriter,
Bruce Cockburn continues to redefine
himself musically on his 27th album,
You ve Never Seen Fverything.

Scheduled for a June 10 release in
North America, You ve Never Seen
Everything is a prime example of the
work of a fiercely independent per-
former. Cockburn is recognized
worldwide not only as a quality musi-
cian but also as a provocative politi-
cal activist.

The album is Cockburn’s first full-
length studio release in four years,
since Breakfast in New Orleans Din-
ner in Timbuktu, which was issued
by True North in Canada and Ryko-
disc worldwide.

“Who else on their 27th album is
still being adventurous and arguably
making their best record?” asks Bernie
Finkelstein, Cockburn’s manager
since 1971 and president of True
North, which has released all of Cock-
burn’s albums in Canada. “Bruce is
not resting on his laurels. He's still
pushing the envelope.”

Cockburn adds, “A surprising num-
ber of people in their 20s and 30s tell
me they grew up with my music and
that they like it. That's surprising. [
couldn’t have done more to get away
from my parents’ music.”

In 2001, True North inaugurated a
U.S. distribution agreement with
Cambridge, Mass.-based Rounder
Records. In 2002, True North and
Rounder kicked off an extensive
relaunch of Cockburn’s vast catalog
and issued a career compilation
album, Anything Anytime Anywhere:
Singles 1979-2002.

“This is the first full album we've
had [under the agreement], and Bruce
has really delivered,” says Paul Foley,
GM of the Rounder Records Group.

Lead single “ ‘Open’ was No. 1 most-
added at [U.S.] triple-A radio,” Foley
says. “Bruce is a staple at a lot of triple-

A stations around the country.”

Cockburn says U.S. radio response
“comes and goes. Canada has no
triple-A radio, so there’s no [way] for
me to get out there.”

To support the album, Cockburn
kicks off a two-part North American
tour July 2 that runs until Aug. 11 (28
dates), followed by a second leg Oct.
22-Nov. 29 (29 dates).

From Sept. 1 through Oct. 7, he
will tour Europe. His bookings in the
U.S. are handled by the Agency
Group in New York, in Europe by
Coda Agency in London, and in Cana-
da by Finkelstein.

Recorded in Toronto, Montreal,
Nashville, and Los Angeles, Youve
Never Seen Everything is the third
album co-produced by Cockburn and

" COCKBURN

his former sideman, guitarist Colin
Linden. The album features long-
time Cockburn backup players,
including violinist Hugh Marsh and
drummer Gary Craig. Guests include
Emmylou Harris, Jackson Browne,
bassist Larry Taylor, and percussion-
ist Stephen Hodges.

Primarily written during the past
three years, the album reflects Cock-
burn’s deepening frustration with a
world he sees as off-kilter. Songs like
“Tried and Tested,” “All Our Dark
Tomorrows,” and “Trickle Down” rep-
resent some of Cockburn’s most

potent political songs.

“I'm not interested in creating
comfort zones with my music,” Cock-
burn explains. “I'm interested in ‘real.’
There’s nothing wrong with comfort,
but my personal interest is in trying
to get at whatever I perceive to be
truth and sharing that with people.”

“Trickle Down” came about after
Concord Record’s avant-garde pianist
Andy Milne introduced himself to
Cockburn 18 months ago at one of his
New York shows.

Milne, a Canadian living in the
U.S., suggested the two collaborate.
Cockburn readily agreed, and the pair
soon co-wrote “Everywhere Dance”
from scratch, then completed “Trick-
le Down,” which Cockburn already
had lyrics for.

Following lengthy touring behind
Breakfast in New Orleans Dinner in
Timbuktu, Cockburn took a year-
long break. As he began pondering
his next step, he seemed to hit a cre-
ative dry spell.

“Working with Andy was the per-
fect catalyst out of that creative
swamp,” Cockburn says.

Cockburn is more influenced by
jazz than most performers of his ilk.
“I got exposed to jazz when [ began
taking guitar lessons in high school.
My guitar teacher, Hank Sims, was
interested in Les Paul; it wasn’t a
very big step from him to such jazz
guitarists as Wes Montgomery,
Howard Roberts, Grant Green, and
Gabor Szabo. When [ was 17, [ saw
[late Canadian jazz guitarist] Lenny
Breau play at [Ottawa club) LHibou,
and my jaw just about fell off my
face. It was the most amazing thing
[ had ever seen.”

The album was released in Canada
by Toronto-based True North Records
and will be released in the U.S. by
Rounder Records. It will be released
June 2 in the U.K. and Europe by
Cooking Vinyl. Forthcoming releases
are due in Japan by Nippon Columbia
and in China by Shanghai Record Co.
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SONGWRITERS & PUBLISHERS

BMI Reveals Pop Winners

Awards Honor Most-Performed Songs Of The Year

The 51st annual BMI Pop Awards,
which honor the most-performed
songs in the BMI repertoire during
the past year, were held May 13 in
Beverly Hills. Below is a complete list
of winners, with their songwriters
and publishers (see story, page 11).

“Always on Time,” Irv Gotti, Ja Rule,
D J Irv Publishing, Ensign Music, Slav-
ery Music, Songs of Universal.

“Bring On the Rain,” Helen Darling,
Billy Montana, Bro ‘N Sis Music, Estes
Park Music, Little Chatterbox Music,

“Gone,” Wade Robson, Wajero Sound.

“Hanging by a Moment,” Jason
Wade, G-Chills Music, Songs of Dream-
Works.

“Hella Good,” Pharrell Williams,
EMI-Blackwood Music, Waters of
Nazareth Publishing.

“Hero,” Chad Kroeger (SOCAN),
Warner-Tamerlane Publishing.

“Hot in Herre,” Charles L. Brown,
Pharrell Williams, Ascent Music, EMI-
Blackwood Music, Nouveau Music Co.,
Swing T Publishing, Waters of Nazareth

BMI Bests. Producer/songwriter and Murder Inc. founder Irv Gotti, far left, is honored as BMI's songwriter
of the year. Pictured with Gotti, from left, are BMI president/CEO Frances W. Preston, BMI Icon Award
winners Holland-Dozier-Holland’s Eddie Holland and Lamont Dozier, chairman/CEO of EMI Music Pub-
lishing Martin Bandier, and Brian Holland. EMI-Blackwood Music was named publisher of the year.
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ti Stapp Music.

“A New Day Has Come,” Stephan
Moccio (SOCAN), Sony/ATV Songs.

“One Last Breath,” Scott Stapp, Mark
Tremonti, Dwight Frye Music, Tremon-
ti Stapp Music.

“Only Time," Enya (PRS), Nicky Ryan
(PRS), Roma Ryan (PRS), EMI-Black-
wood Music.

“Peaches & Cream,” Mario Winans,
EMI-Blackwood Music, Janice Combs
Music, Marsky Music.

“Pop,” Wade Robson, Wajero Sound.

“Smooth Crim-

Michael

| Jackson, Mijac
Music.

l “So Complicat-

ed,” Shaye Smith,

EMI-Blackwood

Music, Zomba
Songs.
“Soak Up the

Sun,” Sheryl Crow,
Old Crow Music,
Warner-Tamerlane
Publishing.

“Superman (It's
Not Easy),” John
Ondrasik, EMI-
Blackwood Music,
Five for Fighting
Music.

“Thank You,”
Paul Herman,
| EMI-Blackwood

Mike Curb Music, Warner-Tamerlane
Publishing.

“Complicated,” Lauren Christy, Scott
Spock, Mr. Spock Music, Rainbow Fish
Publishing, Warner-Tamerlane Pub-
lishing.

“Crawling,” Rob Bourdon, Brad Del-
son, Joe Hahn, Mike Shinoda, Big Bad
Mr. Hahn Music, Kenji Kobayashi
Music, Nondisclosure Agreement
Music, Rob Bourdon Music, Zomba
Songs.

“Days Go By,” Steve Smith, EMI-
Blackwood Music.

“Don’t Let Me Get Me,” Dallas Austin,
Cyptron Music, EMI-Blackwood Music.

“Drops of Jupiter (Tell Me),” Scott
Underwood, EMI-Blackwood Music,
Wunderwood Music.

“Drowning,” Linda Thompson, Bran-
don Brody Music, Warner-Tamerlane
Publishing.

“Emotion,” Barry Gibb, Robin Gibb,
Gibb Brothers Music.

“Escape,” Kara Dio Guardi, Steve
Morales. David Siegel, K'Stuff Publish-
ing, Merchandyze Music, Million Dollar
Steve Music, Warner-Tamerlane Pub-
lishing,

“Family Affair,” Camara Kambon,
Asiah Lewis, Luchi N. Lodge, Asiah-
town, Colorscapes Publishing, Luchi
Publishing.

“Follow Me,” Uncle Kracker, Gaje
Music, Warner-Tamerlane Publishing.

“Foolish,” Irv Gotti, D J Irv Publish-
ing, Ensign Music.

Publishing.

“How You Remind Me,” Chad
Kroeger (SOCAN), Mike Kroeger
(SOCAN), Ryan Peake (SOCAN), Ryan
Vikedal (SOCAN), Warner-Tamerlane
Publishing.

“I Hope You Dance,” Tia Sillers,
Choice Is Tragic Music, Ensign Music.

“I Need a Girl (Part One),” Eric Mat-
lock, Coptic Soundsations Publishing.

“If You're Gone,” Rob Thomas, Bid-
nis, EMI-Blackwood Music.

“I'm Already There,” Richie McDon-
ald, Sony/ATV Tree.

“I'm Real,” Irv Gotti, Ja Rule, D J Irv
Publishing, Ensign Music, Slavery
Music, Songs of Universal.

“Inthe End,” Rob Bourdon, Brad Del-
son, Joe Hahn, Mike Shinoda, Big Bad
Mr. Hahn Music, Kenji Kobayashi Music,
Nondisclosure Agreement Music, Rob
Bourdon Music, Zomba Songs.

“Irresistible,” Anders Bagge (STIM),
Pamela Sheyne (PRS), EMI-Blackwood
Music, Warner-Tamerlane Publishing.

“Livin’ It Up,” Irv Gotti, Leon Hay-
wood, Ja Rule, Frederick Knight, Lil’
Rob, 6 Mo Shots Music, D J Irv Pub-
lishing, Ensign Music, Irving Music,
Slavery Music, Songs of Universal, Two
Knight Publishing.

“Mad Season,” Rob Thomas, Bidnis,
EMI-Blackwood Music.

“More Than That,” Adam Anders,
Sony-ATV Songs, SwedeDreams Music.

“My Sacrifice,” Scott Stapp, Mark
Tremonti, Dwight Frye Music, Tremon-

Music.

“A Thousand Miles,” Vanessa Carlton,
Rosasharn Music, Songs of Universal.

“Too Bad,” Chad Kroeger (SOCAN),
Mike Kroeger (SOCAN), Ryan Peake
(SOCAN), Ryan Vikedal (SOCAN),
Warner-Tamerlane Publishing.

“U Don’t Have to Call,” Pharrell
Williams, EMI-Blackwood Music,
Waters of Nazareth Publishing.

“U Remind Me,” Eddie Hustle, Anita
McCloud, Butterman Land Publishing,
Elsie Louise Pitts Music, Smooth C
Publishing, Songs of Universal, Songs
of Windswept Pacific.

“Underneath Your Clothes,” Lester
Mendez, Shakira, Aniwi Music,
Apollinaire Music, EMI-Blackwood
Music.

“Wasting My Time,” Dave Benedict
(SOCAN), Danny Craig (SOCAN), Jere-
my Hora (SOCAN), Dallas Smith
(SOCAN), EMI-Blackwood Music.

“What's Luv?,” Irv Gotti, Ja Rule, D J
Irv Publishing, Ensign Music, Slavery
Music, Songs of Universal.

“Whenever, Wherever,” Gloria Este-
fan, Tim Mitchell, Shakira, Aniwi Music,
Foreign Imported Productions and Pub-
lishing.

“Wherever You Will Go.” Alex Band,
Aaron Kamin, Alex Band Music,
Amedeo Music, Careers-BMG Music
Publishing.

“Without Me,” Jeff I. Bass, Kevin “DJ
Head” Bell, Eminem, Trevor Horn
(PRS), Eight Mile Style Music, Nuez
Music, Reach Global Songs, SPZ Music.

KEELY DOES BASIE: She recently
turned 71, but the ever-adorable Keely
Smith sounds eternally youthful on
her latest Concord Jazz album, Keely
Swings Basie-Style With Strings.

This is fitting, because it includes
not only Count Basie-period stan-
dards like “You Go to My Head” and
“Mood Indigo” but a pair of more
recent gems: “How Sweet It Is (To Be
Loved by You)” and “Can’t Take My
Eyes off You.” All of them are featured
in her current New York run at Fein-
stein’s at the Regency.

“I've always wanted to do ‘How
Sweet It Is’ but never knew how,”
Smith says, citing James Taylor’s ver-
sion of the Marvin Gaye Motown clas-
sic by Holland/Dozier/Holland. “Then
my producer, Bobby Milano, said to
do it a la Basie, and I thought it
{would] work.”

Smith wasn't at all sure about
“Can’t Take My Eyes off You,” the Bob
Crewe/Bob Gaudio smash for Frankie
Valli. But she credits her arrangers
Dennis Michaels, Don Menza, and
Frank Collett with making all the
album tracks work Basie-style.

by Jim Bessman

“Basie had a distinct sound,” Smith
says. She recalls being “the first [pop-
ular-song] singer of my type” to work
with the Count. “He had a driving, big-
band brass sound and just kind of tin-
kled on piano in the background. He
didn’t play a lot of stuff, but you always
knew he was there.”

Her Basie tribute follows similar
sets honoring Frank Sinatra and, of
course, Louis Prima, the great 1950s
Vegas bandleader whose raucous
group Smith once graced. She was also
married to Prima.

“My voice is stronger now than it was
in those days,” she says. “I'm basically a
happy person and stay around mostly
younger, positive-thinking people.”

MUSIC SALES’ BUYS: The Music Sales
Group—the international indie with
offices in New York, Los Angeles,
London, Paris, Sydney, Tokyo, Co-
penhagen, Madrid, and Berlin—has
acquired Kitty Anne Music and
Scarsdale Music.

The Kitty Anne catalog contains
the pop and jazz standards of the Al
Stillman & Robert Allen lyricist/com-
poser partnership. The duo wrote
Perry Como’s Christmas classic
“(There’s No Place Like) Home for the
Holidays,” Johnny Mathis’ signature
tunes “Chances Are” and “It’s Not for
Me to Say,” and the Four Lads’ “No,
Not Much.”

Scarsdale (which is co-owned with
Shapiro Bernstein) includes such big-
band and 1940s gems as Benny Good-
man’s “Darn That Dream,” Glenn
Miller’s “Shake Down the Stars,” and
Glen Gray’s “Heaven Can Wait.”

All of them resulted from the song-
writing collaboration of composer
Jimmy Van Heusen and lyricist/band-
leader Eddie DeLange.

' Baway Bound. Legendary collaborators Burt Bacharach and Hal David pose
| outside Broadway's Brooks Atkinson Theatre just prior to the May 4 premiere |
of The Look of Love—The Songs of Burt Bacharach and Hal David, the song l

|
l | —

and dance revue devoted to their classic pop songbook.

- |
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MTV Asia Taps Multiple
Media To Gonnect With
Its Audiences

BY STEVE McCLURE

In a part of the world that sets great store in
lucky numbers, MTV Networ ks Asia Pacific
president Frank Brown is a great believer in
the power of the number 360.

Brawn is no numerologist. He simply uses the phrase
“360 degrees” to give a clear picture of MTV Asia’s overall
strategy.

“We’ve made tremendous progress in every direction of

our business,” explains the Singapore-based executive, who
has headed MTV Networks Asia since 1997. “We’ve devel-
oped in all direcrions of the compass. In every aspect of
youth lifestyle, we are continuing to develop at a pretty fast
pace.”

Brawn’s siatement that “our creative excellence is at an

all-ume high” is backed up by the fact that the company
bagged four awards at the Asian Television Awards kst Dec.
4, specifically the Cable & Satellite Channel of the Year, Best
Entertainment Special, Best
Entertainment Program and
Best Light Entertainment Pre-
senter/Performer awards. MTV
Asia also collected nine awards at
the PROMAX & BDA Awards on
Dec. 3.

Brown notes that one of the
MUSIC TEI.EVISION most visible highlights of the past
year for MTV Asia was the second annual MTV Asia
Awards ceremony, held Jan. 24 in Singapore. The event,
which was broadcast live throughout MTV Asia’s coverage
region, was hosted by Shaggy and Coco Lee and featured
live performances by Avril Lavigne, Indonesia’s Kris Dayan-
ti and Malaysia’s Siti Nurhaliza, among others.

MTYV Networks Asia (a joint venture of Viacom’s MTV
Networks and Universal Music) currently operates eight
24-hour prograniming services: MTV China, MTV India,
MTV Indonesia, MTV Korea, MTV Mandarin, MTV
Philippines, MTV Southeast Asia and MTV Thailand. In
total. MTV Asia reports that it reaches some 150 million
households in the region.

Brown, expanding on the theme of the 360-degree strat-
egy. explains that the basic idea is to move beyond MTV'’s
traditional epre medium of television into other media.

“We're on the air, on the ground—meaning [live] events
such as the MITV Asia Awards—online and on the move
[with mobile phones],” he says. He cites the three-year, $75
million, content and marketing alliance that MTV Inter-
national recently signed with mobile-phane giant Motoro-
la as an exaniple of MTV Asia’s new-media exposure.

Continued on page APQ-2

Asia’s Viewers
Tune In Artists

tyle. Visual Style. The compelling, unique visual style of pop

culture in Asia makes the region a natural for music television.

This issue of Billboard’s Asia Pacific Quarterly gives our read-
ers a state-of-the-market view of Asia’s music-video outlets.

Of course, this includes MTV Asia and Channel V, whose top
executives spoke with Billboard Asia Bureau Chief Steve McClure
for this report. The robust competition between these two region-
al players has undeniably helped to drive the development of
music television in Asia. And that, in turn, helps drive develop-
ment of the music industry in territories including the potentially
rich mainland of China.

Within this issue, we also spotlight local television outlets for
artists seeking the unparalleled sales impact of TV exposure,
whether through music videos, game shows, leng-form commer-
cials or other avenues. From M.net in South Korea to TVB in Hong
Kong to Game Hot Pleng Hit in Thailand, Asia’s artists make the
best of their time on the tube.

And that’s more important than ever. Overall, music sales in Asia,
outside Japan, fell 16.5% in 2002, largely due to ongoing economic
difficulties and piracy, according to the International Federation of
the Phonographic Industry. But one of the few bright spots for
the global music industry is the growth rate of DVD sales. That, in
turn, will benefit from music-video programming. Asia’s artists are
well prepared to benefit from the strengths of the region’s music-
television outlets. And they’ll do it in style.

—Thom Duffy, International Editor, Special Sections

oIAR Network Synerqy
Drives Ghannel ¥'s
Viewership

By STEVE McCLURE

It’s no secret that the Asian music industry is in
crisis mode. But that doesn’t faze Channel V
chief Steve Askew.

“Everything is an opportunity that serves to drive our
business further,” says the upbeat Askew. “By working side
by side with the music industry in the way that we have, we
are able to continue to drive our business forward and help
overcome some of the problems facing the industry at large.”

In fact, the past year has been a very good one for the
music channel, says Askew, whose formal title is executive
VP, programming, at the STAR television network.

“We've seen tremendous growth at a chznnel level over
the last year, a lot of which has been born through the cre-
ativity that localization has been a catalyst to,” says the Hong
Kong-based executive.

One of the key milestones for the channel in the past year
was the integration of Channel V into News Corporation’s
STAR Group, which now owns
100% of the channel.

Askew explains that this gives
Channel V the advantage of
using the STAR aetwork’s clout
in supporting Channel V as a
group of channek.

“This is a unique strength: the
network providing Channel V
with over 120 million people...
whom we can excite and drive to the programming and
artists featured on Channel V,” he says.

Examples of the channel’s localization strategy include
the transfer of Channel V International’s cperations from
Hong Kong to Kuala Lumpur, simply because Channel V
International’s biggest single audience is Malaysia.

Similarly, the channel has shifted Channel V Mainland
China’s base to Shanghai, putting it in the vanguard of V’s
“Made In China” campaign.

“The campaign allows people in China and beyond to see
that China is a producer of many great things,” explains
Askew. “With the increased standards of our production and
packaging, over the past year, we have managed to exem-
plify the ‘Made In China’ campaign. V got out of the gate
really early in China, and I think we've benefited from that.”

In January, Channel V staged the ninth annual Channel
V Chinese Music Awards in Shanghai, which attracted a TV
audience of some 201 million people, the company reports.

In the key Asian market of Taiwan, Channel V now has a
99% penetration rate in homes with cable access, according
to Askew.

Continued on page APQ-2
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Hiong Kong Aets Face Paucity of Local Dutlets;
Labels Buy Air Time For int| Repertoire

BY WINNIE CHUNG
HONG KONE—Record Tabels in this

market don’t have all that many
local broadcast avenues through
which they can promote their
artists or their music videos. There
are only two terrestrial television
networks in Hong Kong—lelevision
Broadcasts (1'VB) and Asia Television

From left: Anna Yau, Patricia Lau and Hacken Lee

(ATV), cach of which offer an
English-language channel and a
Chinese-Janguage channel.

Few of these channels offer music
programming, except for the dom-
inant TVB Jade (Chinese) channel,
which airs chart show Jade Solid
Gold, the request show SMS Live
Music and the late-night program
V2K Music Collection—all declicated
to domestic repertoire.

Of these, the 25-minute SAS Live
Music hosted by Anna Yau and

Yatricia Lau has the highest broad-
cast rate for new music videos,
many of which are produced by the
television channel itself. The pro-
gram pulls in about 260,000 view-
ers daily.

“Other than radio, television is still
the most effective way of promoting
new songs because of its reach,” says

Chan Ka-lun, who produces all of

I'VB’s imusic pro-

gramming. “We
usually work quite
closely with the
record companies
before the release
of their albums to
see which songs
will be plugged
and how we can
schedule their
music videos.”

The amount of promotion a
given artist receives for a music
video is a good measure of how
much clout a record label has with
a television station or how signifi-
cant the artist is.

Last year, for example, Univer-
sal Music artist Hacken lLee expe-
rienced a career revival with
increased television airplay and
appearances, as well as a successful
concert.

International artists, however, are

less fortunate. With audience rat-
ings for the English-language
channels barely registering on the
Nielsen ratings charts, many record
labels have had to look for alternate
ways to get video exposure for
those acts.

Companies such as Sony Music
and BMG, for instance, have start-
ed buying their own five-to-10-
minute programming slots to pro-
mote new releases, although that
exposure isn't necessarily reflected
in subsequent CD sales.

“International repertoire doesn’t
have the kind of marketing and
sponsorship support as local reper-
toire, and we don’t have as many
avenues to promote our new

releases,” says Bobby Chan, GM of

BMG Hong Kong.

The price of these programming
slots are similar to an equivalent
amount of advertising time and are
packaged according to the number
of imes the programs are aired
cach week,

“About 80% to 90% of our radio
programming is dedicated to
domestic and regional repertoire,”
says Chan. *That's why these pro-
gramming slots help. 1t doesn’t
directly translate into sales figures,
but it does help promote the songs
and artists.” W

CHANNEL V SYNERGY
Continued from page APQ-1

In Thailand, last vear saw Chan-
nel V' hold its inaugural Thai Video
Awards show, while in India the
channel introduced the very suc-
cesstul /1] Popstars program, which
launched the career of five-girl
band Viva. 1ts debut single, “1Tum
Nave Geet Sunaye” (We Give You
New Songs), entered the chart at
No. 1.

Fact File: Ghannel ¥ Music Networks

Top Executive: Steve Askew, executive
VP, programming, STAR Channel V
Music Networks

Primary Web Site: www,.channelv.com
Regional Distribution: Terrestrial
broadcast, satellite broadcast and cable
Audience Measurement: More than
110 million households, including 49.5
million served with 24-hour program-
ming, according to Channel V

Key Regional Advertisers: Columbia
TriStar, 20th Century Fox, Warner
Bros., Adidas, Sony, Chivas Regal and
each of the five multinational record
companies

Key Artists in Recent Promotions:
The Rolling Stones, Las Ketchup,
Missy Elliott, Asuca Hayashi, U2, Alms
for Shanti, Jay Chou, Foo Fighters,
Linkin Park, Viva

Source: Channel V

Looking at the Asian region
overall, Askew says Channel V
wants to increase its profile thhrough
Southeast Asia, while maintaining
its leadership in maimland China.

Regarding new media, Askew
says digital television and the
increasing multichannel environ-
ment present Channel V with the
opportunity of utilizing the STAR
Network to direct viewers to the
channel’s programs.

“Similarly, we are embracing
new technology, whether
itis in the form of the
Internet or SMS or
MMS and so on,” Askew
adds. “We are actively
working with those
companies that have the
legal right to operate in
these businesses and
with those intellectual
copyrights.”

Askew notes that Channel V is
working cosely with marketers to
“embed their <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>