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BY RAY WADDELL
NASHVILLE—Once the dark horse
of genres, hard music is front and
center on the 2003 U.S. touring
landscape, with enough high-pro-
file packages and intriguing bills to
warrant labeling the upcoming
months the Summer of Rock.

Hard Rock Abounds On
Summer Tour Schedule

.
l NTERNATIONAL NEWSWEEKLY OF

METALLICA HEADLINING SUMMER SANITARIUM TOUR

“This is a very busy summer for
hard music—no question,” Dave
Kirby of the Agency Group in Los
Angeles says. “The genre is very
healthy now, but there is a possibil-
ity of somebody getting hurt be-
cause of the volume.”

Metal fans can rejoice. “There are

Leading the way and
likely competing for
tickets in many mar-
kets are Metallica’s
Summer Sanitarium
stadium-tour package
and the genre's reign-
ing road king, Ozzfest.
Also vying for head-
banger dollars will be
the seminal Lollapa-
looza fest (with a decidedly edgy
bent). the blockbuster pairing of
Kiss arid Aerosmith, and the punk-
centric but consistently success-
ful Vans Warped tour.

DENNIS ARFA
ARTISTS GROUP INT'L

definitely a lot of choices
out there this year,” says
Jane Holman, director of
operations for the tour-
ing division of Clear
Channel Entertainment
(CCE), producer of Ozz-
fest. “But based on ticket
sales for both Ozzfest and
the Metallica tour, it
looks like people are hap-
py to see this much activity.”
Dennis Arfa, president of Artists
Group International, agency for
Metallica, adds, “Everybody will be
(Continued en page 56)

Can Best Buy
Find A Suitor
For Musicland?

BY ED CHRISTMAN
and MATTHEW BENZ
NEW YORK—Major-label exec-
utives and some Wall Street
investors are voicing concern
about Best Buy’s prospects for
finding a buyer for the Music-
land Group, which the con-
sumer electronics chain offi-
cially put on the block March
31. While Best Buy insiders
indicate they already have
potential suitors, industry ob-
servers are wondering if the
chain has a backup plan should
the offering not bear fruit.
Best Buy says it has hired
Goldman Sachs to shop the
music chain, which it acquired
(Continued on page 69)

| New Sony Structure Taking
- Shape Around The Globe

A Billboard staff report
As Sony Music Entertainment
(SME) continues its global restruc-
turing, a new, streamlined entity is
beginning to emerge.
' The $100 million cost-cutting ini-
tiative started March
28, with the still-
unfolding layoffs of
approximately 1,000
| of SME’s 10,000
worldwide staffers.
The breakdown, ac-
cording to sources,
is more than 300 employees from
SME’s corporate, label, and distri-
bution divisions in the U.S.; an
additional 300 from Sony manu-
facturing in the U.S.; and another
| 350 staffers outside the U.S.
| The cuts were continuing at press

]

time. On April Z, the manufacturing
division was hit hard when Sony
announced it was closing its plant
in Springfield, Ore. The company
said in a statement that the shut-
tering affected 277 employees. The
manufacturing activi-
ties will be shifted to
Sony’s facilities in Pit-
man, N.J., and Terre
Haute, Ind.

The SME cuts have
come at all levels, with
many veterans depart-
ing. Worldwice, the most senior
employee to be cut so far has been
Paul Burger, president of Sony Music |
Europe. He is arnong several veterans
with more than 20 years’ service who
were let go. As previously reported, |

(Continued on page 70) |

EU Entry Beckons, But Pirates Still Prevail

BY MARK ANDRESS
PRAGUE-—This is a crucial year for the former
Eastern Bloc countries shaping up to join the
European Union in May 2004—and for the con-
tinent’s music industry, which has been fighting
a losing battle against piracy in those markets.
In the eight nations scheduled for EU admis-
sion next year—the Baltic states of Lithuania,
Latvia, and Estonia; the Eastern European quar-
tet of Poland, the Czech Republic, Slovakia, and
Hungary; and the Balkan nation of Slovenia—

piracy runs as high as 85% and affects both internation-

al and domestic repertoire.

STEFAN KRAWCZYK
IFPI

Copyright owners in Eastern Europe desperately

al property,” explains Brussels-based Stefan Krawczyk,
regional director of Eastern Europe at the International

want the domestic authorities across the
region to take intellectual-property in-
fringement more seriausly than they have
in the past. But they face a general lack of
governmental will, severely limited re-
sources, slow legal systems, and—if a case
ever gets into court—weak penalties.
Sustaining the problem is the lingering
legacy of Stalinist-era thinking. “The [eight
states] come out of a Soviet system. where
no one owned property let alone intellectu-

Continued on page 68)
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Since it was Henry Droz who invented the way everyone in music distribution does his or her job,
it's only fitting that we all stop what we’re doing for a moment to acknowledge his passing. (

Thank you, Henry, for everything you did
and the integrity, grace and, as you would have said,
“casual elegance” with which you did it.
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' Smith Wants Judge To Replace CARP

BY BILL HOLLAND
WASHINGTON, D.C.—Perhaps for the first
time in decades, there is a copyright matter
before Congress upon which lawmakers, the
Register of Copyright, as well as representa-
tives from the content and user communi-
ties all agree: the
Copyright Arbitra-
tion Royalty Panel
(CARP) must go.
On April 1, Rep.
Lamar Smith, chair-
man of the House
subcommittee on
Courts, the Internet,
and Intellectual
Property, heard tes-
timony on his re-
cently introduced
bill, the Copyright
Royalty and Distribution Reform Act (H.R.
1417), which would can the CARP and replace
it with a permanent Copyright Judge—
empowered for a five-year term—and two
staffers knowledgeable in copyright law.
Way beyond needing fixing, the CARP,
which distributes billions of dollars of license
royalty fees, has pleased none and rankled
almost everybody, from the Librarian of Con-
gress to the smallest Webcaster, almost since
the day it was created by Congress in 1993 as

a three-member interim body to arbitrate
rates and terms of compulsory licenses for
intellectual property. Most predict that by the
end of 2003, it will be history.

In his opening remarks, Smith said his
bill would “make the system operate more
efficiently and responsively.” CARP com-
plaints came to light in an oversight hear-
ing held by the subcommittee last summer.
He then read the litany of collected com-
plaints: “CARP decisions are unpredictable,
CARP arbitrators lack appropriate expertise
to render decisions and often reflect either
“a ‘content’ [owner] or ‘user’ bias, CARP is
unnecessarily expensive, and many CARP
[participant] claims are frivolous.”

The salaries for the CARP arbitrators
amounted to $1,000 an hour, according
to the Copyright Office records. Some
smaller Webcasters could not afford to be
CARP participants.

Under Smith’s bill, the Copyright Judge
would be appointed by the Librarian of Con-
gress. The Copyright Office would aid the
judge, “but only in an administrative and
advisory capacity.”

Four witnesses testified: Marybeth Peters,
Register of Copyright; Michael J. Remington,
a former chief counsel for the subcommittee
and a copyright lawyer representing BMI; R.
Bruce Rich, who counsels radio and TV broad-

casters, cable companies, and Webcasters on
music license requirements; and a lawyer rep-
resenting pro and college sports groups.

Peters testified that “there is a consider-
able lack of institutional expertise on the
CARP panels. We have found it very difficult
to find arbitrators who have sufficient famil-
iarity with copyright law, let alone the com-
plex statutory licenses in the law and the
unique procedures for royalty distributions
and rate adjustments.” The CARP, she said,
also placed “a considerable burden on the
register and the librarian to correct over-
sights and errors.”

All the witnesses supported the legislation
and made final drafting suggestions. Rem-
ington called for three judges instead of one,
because of the heavy and complex workload,
and Peters asked that the new agency be fed-
erally funded rather than “out of the pockets
of the parties who participate in the rate-set-
ting process.”

The CARP setup replaced the disgraced
Copyright Royalty Tribunal (CRT) created by
Congress in 1976. A sitting body of five polit-
ical-appointee commissioners, the CRT was
initially productive, but its workload eventu-
ally lightened. Billboard reported on an explo-
sive hearing in 1993 at which one commis-
sioner admitted he and his colleagues spent
most working days not working.

Tower Posts Q2 Loss Of $24.9M

BY ED CHRISTMAN

NEW YORK—With Tower Records now con-
sidered to be finishing its 2001 restructuring
plan, major-label executives say they are
encouraged by the changes made at the com-
pany. But they add that now the chain has to
start posting some positive financial sales
results, something the company failed to do in
its most recent fiscal quarter.

In the second fiscal quarter ended Jan. 31,
Tower Records reported a net loss of $24.9
million on sales of $176.8 million. That loss
was about double the $12.3 million net loss
recorded in the corresponding period last year,
when sales were $194.3 million.

The loss in the most recent quarter includ-
ed a restructuring and assessment impair-
ment charge of $20.7 million, which left earn-
ings before interest, taxes, depreciation, and
amortization of $4.6 million.

For the six-month period ended Jan 31,

Tower posted a net loss of $5.8 million on sales
of $306.9 million, compared with a loss of
$20.6 million on sales of $334.4 million in the

@

same time period of
the previous year.
The company was
able to greatly re-
duce the loss be-
tween the two peri-
ods because of the
Oct. 11, 2002, sale of
its Japanese opera-
tion, which enabled
the company to
record income of
$37.4 million, With-
out that sale, Tower
would have recorded an operating loss from
continued operations of $43.2 million.

On Jan. 31, Tower's revolving credit facili-
ty showed borrowings of $37.5 million, leav-

SOLOMON

ing availability at $62.5 million. But at that
point in time, shareholder equity showed the
company as having a negative net worth of
$60 million. Also, for the quarter, Tower
reported a 4.1% decrease in comparable-store
sales and a decrease of 5.1% in same-store
sales for the first half of the fiscal year.

A senior financial executive at one of
the majors says he likes the progress
Tower has made in its restructuring, but
“they have to start putting some numbers
up on the boards.”

Apparently, Tower Records chairman
Michael Solomon agrees with that assess-
ment. In a statement, Solomon said, “Moving
forward, our priority is to return the compa-
ny to profitability and to a position of stabili-
ty. As we continue our turnaround, we will
monitor all of our stores with a view to
improved performance throughout the
domestic market.”

Martin’s No. 1 Debut First For Latin Tracks In 5 Years

BY LEILA COBO

MIAMI—After a five-year hiatus from recording an all-Spanish
album, Ricky Martin is poised to return with a bang. His No. 1
debut this issue of his new single, “Tal Vez” (Perhaps), g
on the Billboard Hot Latin Tracks chart marks the [Jl
first time that list has seen a No. 1 debut since Feb.
7, 1998, when Los Temerarios’ “Porqué Te Conoci”
(Why Did I Meet You) bowed in the top slot.

“Tal Vez” also debuted at No. 1 on the Latin Pop
Airplay chart and at No. 4 on the Tropical Airplay
chart. Martin’s album Las Almas del Silencio (The
Souls of Silence) is due May 20 on Sony Discos.

“[ feel like the first day . . . excited and thankful to
everyone who'’s collaborated in this project,” Martin
said on the phone from Brazil, where he was filming
his second video. “And thankful to radio and the audi-
ence for their backing. We’ll continue to support our roots,” he
added, referring to his return to Spanish-language recording.

de Vita, who wrote “Vuelve” (Come Back), the title track of Martin’s

last Spanish album.

>
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MARTIN

Martin’s longtime manager, Angelo Medina, says, “We asked
Franco for a song because he's &« composer that knows
Ricky well; they have a connection.”

Hispanic Broadcasting Corp. VP of programming/
special projects David Gleason says, “It is one of those
ballads that fits all formats, romantic and pop.”

Beyond that, Gleason adds, “there has been a good
buzz for many months on the new production, and
we've been waiting anxiously for Ricky's new efforts.
The fact that Ricky is one of the artists who led the
crossover trend and thus made Hispanics in enter-
tainment more visible is certainly a plus, too.”

Martin came close to debuting at No. 1 in 1999,
when “Livin’ la Vida Loca” (Livin' the Crazy Life)
entered at No. 2 on Hot Latin Tracks. (It was No. 1 on the Latin Pop
Airplay chart.) It eventually spent nine weeks at No. 1 on Latin

“Tal Vez" was penned by Venezuelan singer/songwriter Franco  Tracks and also spent five weeks at No. 1 on The Billboard Hot 100.
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Provident Music Group Gets President/CEO

BY DEBORAH EVANS PRICE

NASHVILLE—Terrvy Hemmings has been named president/CEO
of Provident Music Group. the Christian arm of Zomba that row
operates under the umbrella of RCA Label Group (RLG)-

Nashville. Hemmings will report to RLG-Nashville
chairman Joe Galante.

“Terry is passionate about the music and the
job, and he understands the challenges in an ever-
changing business environment,” says Galante.
who hired Hemmings for the new post. “He will
also energize the label with fresh ideas that he
brings from his diverse business background.”

Hemmings is a seasoned executive with
extensive experience in the Christian music and
health care industries. He most recently served
as president/CEO for health care software com-
pany Phyve Corp.

The new post is a homecoming of sorts for
Hemmings. From 1987 through 1996, Hem-
mings was responsible for the operation of
Reunion Entertainment Group, which included

record label and publishing interests. He exited when Zomba
purchased Reunion in October 1996. In 1997, Provident Music
Group was formed as an umbrella for Zomba’s Christian hold-

ings, including Brentwood Music, Essential Records, Reunion

4

HEMMINGS

Records. Benson Music, Brentwood-Benson Publishing, and
Provident Music Distribution.
Hemmings has known Galante since 1987. The two execu-

tives also worked together in the early "90s, when
Reunion had a joint venture with BMG.
Provident founder/chairman Jim Van Hook.
who has been working in a part-time capacity, is
exiting the company. Mike Craft will remain Prov-
ident COO/CFO. “He’s going to continue to have
a very significant amount of responsibility,” Hem-
mings says of Craft. “He’s going to be a terrific
partner for me. We balance each other well.”
Michael W. Smith, Third Day, Jars of Clay,
Kathy Troccoli, NewSong, and Joy Williams are
among the acts signed <o Provident labels.
Hemmings says, “My challenge is to keep intact
the important foundation that has developed but
|also] to accelerate the A&R and creative side of
the business. I'm an artist-centric, music-centric
guy. The business will be run very efficiently, but

we will be very focused on the music and see more of an
emphasis on this as a music company than people have expe-
rienced in the past.”

www.billboard.com
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U.K. Leads Anti-Piracy Declaration

BY LEO CENDROWICZ

BRUSSELS—The European Parlia-
ment will try to strengthen proposed
laws on piracy and counterfeiting of
music, movies, and software, British
Labour party member Arlene Mc-

Latin Grammys
Move To Miami

BY LEILA COBO
MIAMI—The fourth annual Latin
Grammy Awards, slated for Sept.
3, will take place in Miami and fea-
| ture an expanded schedule of activ-
ities leading up to the event.
Although this will mark the first
time the Latin Grammys have left
Los Angeles, it is not for lack of try-
ing in the past. In 2001, the awards
were supposed to take place in
Miami but were moved back to Los
| Angeles at the last minute because
of concerns over the proximity of
groups protesting Cuban partici-
pation in the awards.

Gabriel Abaroa, the newly ap-
pointed president of the Latin
Academy of Recording Arts and
Sciences (LARAS), says that this
time around, “governmental
authorities will be in charge of
security. That's a job for the coun-
ty and city governments.

“If people want to exercise their
right to free speech, be my guest,”
Abaroa says. “We will concentrate
on the Grammys and foster the
expressions of song, dance, and
music in all our events.”

Although the Miami Grammy
production will use local crews,
there is an additional cost associat-
ed with moving the awards, because
the core production team and staff
are based in Los Angeles. Local
Miami government is responding
by providing wide logistical support,
from ample security to banners and
promotion, both for the awards
themselves and the activities sur-
rounding them.

The activities are being called the
Road to the Latin Grammys. In
addition to the traditional Grammy
in the Schools program, they in-
clude a series of events called Latin
Grammy in the Streets, which will
be directed at different cultural
communities in Southern Florida
and will take place in different
neighborhoods and venues.

“We will have seven months of
activities,” says Abaroa, noting that
a local host committee comprising
the area’s business people will be in
charge of finding sponsors to raise
up to $3 million.

The Latin Grammys will be
broadcast nationally on CBS. Unlike
previous years, a newly formed TV
committee appointed by the LARAS
board of trustees will have input
regarding the show's production.

Carthy promised March 26 as she led
a campaign for a parliamentary dec-
laration on the issue.

McCarthy is leading a cross-party
group of five Members of the Euro-
pean Parliament (MEPs) pushing for
the declaration, aimed at raising
political awareness on piracy. “We all
feel very strongly that something
should be done about the spiraling
levels of piracy and counterfeiting,”
she says. “This is not a fringe issue.
It affects businesses in MEPs' con-
stituencies, as well as consumers.”

While the bid to secure a parlia-
ment declaration will send a politi-
cal signal, Mc-
Carthy pledges
that she will push
for tough meas-
ures when MEPs
debate a proposal
drafted by the Eu-
ropean Commis-
sion to fight pira-
cy—the so-called
Enforcement
Directive. “We are
disappointed that
the commission
does not go far
enough,” she says.
“We need something that generates
enough of a deterrent and sets
strong penalties.”

The parliament’s first draft report
on the commission’s proposed En-
forcement Directive will be unveiled
at the parliament’s Legal Affairs Com-
mittee April 23 in Brussels by French
Conservative party MEP Janelly
Fortue, another of the five signato-
ries to the proposed declaration. The
others are Dutch Liberal party mem-
ber Toine Manders, Austrian Green
party member Mercedes Echerer, and
Spanish Conservative party member
Marcelino Oreja Arburua.

- L

McCARTHY

The MEPs aim to gather the 314
signatures needed for the declara-
tion, which says that piracy costs
some 17,000 jobs each year in the
European Union, while govern-
ments lose millions of euros in tax
revenue. It says piracy and coun-
terfeiting “have reached alarming
levels in the EU” and raises con-
cerns that organized crime net-
works behind the pirate trade use
profits from piracy and counter-
feiting to finance drug trafficking
and terrorism.

McCarthy asserts that it is impor-
tant to raise awareness of the dam-
age caused by pi-
racy, in terms of
job losses and the
links to crime.
She notes that a
child pornogra-
phy Web ring re-
cently busted in
Italy had been
using peer-to-peer
technology. The
mentality must
change, she adds,
highlighting the
attitude among
many young con-
sumers that buying cheap counter-
feit goods is almost a national
sport. “The message we want to
give is that we do not want just lip
service on tackling piracy. We
need action,” she says. “And this
problem is something that needs
to be tackled by Europe as a
whole, not just by individual gov-
ernments.”

Tackling piracy is especially
important for Britain, according
to McCarthy, where the creative
industry is worth £60 billion
($94.7 billion) and employs 1.4
million people.

Optimum Online Warns
Users About P2P Usage

BY BRIAN GARRITY
NEW YORK—While the Recording
Industry Assn. of America is pressing
Internet service providers to provide
the names of consumers engaging in
egregious copyright infringement,
some broadband companies are look-
ing to dissuade their subscribers
from using unlicensed peer-to-peer
(P2P) networks for a more basic rea-
son—bandwidth concerns.
Optimum Online, the high-speed
Internet division of Bethpage, N.Y.-
based Cablevision, has started an
awareness campaign that is attempt-
ing to discourage customers from
clogging its network with music and
video files. During the past two
months, the company has been send-
ing e-mail notices and inserts in billing
statements reminding users that they
should configure their P2P service so

that other Internet users cannot
upload content from their hard drives.

Making content available via a P2P
network constitutes running a file
server over Optimum Online, which
the company claims is a violation of
its service agreement. It is referring
its users to a page on the University
of Chicago’s Web site that explains
how to disable the file-sharing func-
tions on such services as Kazaa,
LimeWire, and Morpheus.

Optimum Online is also recom-
mending that its customers sub-
scribe to its version of listen.com’s
Rhapsody service.

The company states in the mar-
keting materials, “We hope you con-
tinue to enjoy all the benefits of
high-speed Internet access—includ-
ing downloading music—but we
want you to do it safely.”

XM, Sirius Grow Subs, Losses

BY MATTHEW BENZ
NEW YORK—XM Satellite Radio and
Sirius Satellite Radio posted in-
creased revenue for the year, but the
two fledgling U.S. satellite-radio sys-
tems saw their net losses increase
because in part of the higher mar-
keting costs they have incurred as
they race to attract subscribers.
Washington, D.C.-based XM had a
net loss for the year of $515.9 mil-
lion, or $5.95 per share, compared
with $307.5 million, or $5.13 per
share, in 2001. Revenue rose to $20.2
million from $533,000. XM claimed
to have 483,075 subscribers for its
service (which costs $9.99 per
month) as of April 1, having added
145,605 in fourth-quarter 2002 and
some 135,000 in first-quarter 2003.
Sirius reported a 2002 net loss of
$468.5 million, or $6.13 per share.
The New York-based operation went

nationwide with its service (which
costs $12.95 per month) July 1, 2002,
10 months after XM, and ended 2002
with 29,947 subscribers. Its net loss
in 2001 was $278 million, or $5.30 per
share. Revenue totaled $805,000. It
had none in 2001.

Separately, in its 10-K annual report
filed March 28 with the Securities and
Exchange Commission, Sirius said
president/CEO Joseph Clayton re-
ceived a $300,000 bonus for 2002 on
top of his $600,000 salary. Clayton,
who joined Sirius 16 months ago, did
not receive a bonus in 2001, Other top
Sirius executives also received 2002
bonuses, in some cases less than those
earned in previous years. In its filing,
Sirius said bonuses are based on five
weighted criteria: net subscriber acti-
vations, operating expenses, subscriber
acquisition costs, customer satisfac-
tion, and employee satisfaction.
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Canadian Radio Disappointed By Copyright Board’s Ruling

BY LARRY LeBLANC
TORONTO—The Canadian Assn. of
Broadcasters (CAB) is disappointed by
the March 31 ruling by the federally
operated Canadian Copyright Board on
royalties payable by commercial Cana-
dian radio stations for the reproduction
of musical works.

The reproduction right, passed into
law with Phase II revisions (Bill C-32)
to Canada’s Copyright Act in 1997,
addresses for the first time in Canada
broadcasters’ practice of making tem-
porary, or “ephemeral,” copies of pro-
grams or music for later use—as a sta-

tion might do when copying songs
onto a digital hard-drive storage sys-
tem for easier access.

Royalties, retroactive to January
2001, are to be collected by the Cana-
dian Musical Reproduction Rights
Agency (CMMRA) and the Society for
Reproduction Rights of Authors, Com-
posers and Publishers in Canada, which
filed the proposed tariffs with the judi-
cial tribunal in April 2001.

“We are disappointed with the deci-
sion,” CAB president/CEO Glenn
O’Farrell says. “It suggests to an in-
dustry that it should not embrace new

technologies, seek out new efficien-
cies, or modernize its practices and
activities. There is no new advertising
revenue or new audience improve-
ment or enhancement that flows from
this practice.”

CMMRA president David Basskin
says, “The bottom line is that much in
the world of broadcasting turns on
these copies from an automation and
operating advantage perspective, and
finally they have to pay for that right.”

The CAB states the estimated impact
of the new tariff to be approximately
$6.5 million Canadian ($4.4 million)

RIAA Sues Individuals Over Copyright

BY BILL HOLLAND

WASHINGTON, D.C.—In an escalated
legal response to the on-campus Inter-
net piracy of copyrighted music, the
Recording Industry Assn. of America
(RIAA) has for the first time filed four
civil lawsuits against the operators of
four Napster-like internal campus net-
works that illegally distributed “mil-

WMG, EMI Merger
Reports Persist

BY MATTHEW BENZ

NEW YORK—Speculation persists
about a combination of all or parts
of EMI Group and Warner Music
Group (WMG), two of the major
labels that industry turmoil has
left potentially up for grabs (Bill-
board, March 8).

A recent published report had
EMI Group signing up buyout firm
the Blackstone Group as a finan-
cial partner, possibly to try to
acquire WMG's recorded-music
business. EMI and Blackstone
declined to comment. WMG re-
ferred a call to parent AOL Time
Warner (AOL TW), which also
declined to comment.

AOL TW has reportedly consid-
ered different scenarios involving
WMG, including an outright sale
of the division. Some in the finan-
cial community envision separate
sales of WMG's recorded-music,
music-publishing, and disc-manu-
facturing assets, saying such an
approach would likely encounter
less regulatory resistance and be
more lucrative than a sale of the
music company as a whole. At the
moment, however, AOL TW is
believed to be mainly focused on a
possible disposal of the disc-man-
ufacturing unit.

Separately, in its 10-K annual
report filed March 28 with the Secu-
rities and Exchange Commission
(SEC), AOL TW said up to $400 mil-
lion worth of advertising sold to
Bertelsmann is under review by the
SEC and might have to be restated.

lions™ of copyrighted tracks, according
to the RIAA.

In the lawsuit complaints, filed April
3in U.S. District Court, the RIAA alleges
that the four operators at three schools
have engaged in
wholesale copy-
right infringe- |
ment using soft-
ware known
variously as Flat-
lan, Phynd, or
Direct Connect.
The targeted sys-
tems are similar
to peer-to-peer
network Napster,
but instead of be-
ing available to
anyone on the Internet, they reside on
a specific college’s internal campus local
area network.

Named in the suit are two students
at Rensselaer Polytechnic Institute, a
student at Princeton, and a student at
Michigan Technological University.

RIAA president Cary Sherman says,
“This is a particularly flagrant way to
illegally distribute millions of copy-
righted works over the Internet. The
people who run these Napster net-

SHERMAN

works know full well what they are
doing—operating a sophisticated net-
work designed to enable widespread
music thievery.”

The RIAA says some of the accused
operators have often “publicly bragged”
about their alleged infringements.

The recording industry has been
working with colleges and universities
to identify and deal with the piracy
problem. College administrators also
are facing problems, because such
massive illegal downloading and file
sharing slows the universities’ high-
speed Internet networks by taking up
valuable bandwidth.

Leaders from the university com-
munity have joined with the content
community to form a joint commit-
tee to address the problems. “Though
these suits were necessitated by the
alarming speed and egregiousness of
these local area Napster networks,
they should in no way detract from
the important successes that the
joint committee is accomplishing,”
Sherman adds. “The seriousness of
this problem requires us to act quick-
ly to send a loud and clear message
that this kind of activity is illegal and
has consequences.”

Pepsi, Sony Discos Form Ad Campaign

BY LEILA COBO

MIAMI—A series of new singles slated
for summer release on Sony Discos
will premiere on Spanish-language
radio stations across the country as
part of a Pepsi ad campaign called
Pepsi Musica.

The campaign, which is part of the
broad-based, cross-marketing pact
inked between Sony Music Enter-
tainment and Pepsi-Cola North Amer-
ica last year (Billboard, Nov. 30,
2002), gives Pepsi a two-week ex-
clusivity window in which to spotlight
a track prior to it being serviced to
radio for promotion.

The Pepsi spots, which are planned
to run for three weeks per single, will
air between May and September on ap-
proximately 63 stations in 24 markets
and will feature portions of 12 singles
in all Latin genres.

“What this does is expose my new
single for three weeks in a very broad

radio campaign across the nation,”
Sony Discos executive VP Jorge
Meléndez explains. “So when I release
my single, and after the given time
period before the station goes to
research, I have more chances of that
[song] researching higher than I
would have normally.”

Meléndez also says that since spots
for specific singles will run across dif-
ferent radio formats—tropical, region-
al Mexican, and pop—they will give
artists exposure to audiences they
would not normally reach.

The notion of Pepsi featuring “sneak
previews” of songs by key Sony acts
prior to the singles’ radio debut was
mentioned late last year, when the
Pepsi/Sony deal was announced. A gen-
eral-market campaign featuring Eng-
lish-language acts is also planned to
launch in the summer, using Colum-
bia and Epic artists, and will reported-
ly be called Pepsi First Taste.

annually. “It's hard to put exact dol-
lars to the decision,” Basskin coun-
ters. “We now have to collect data and
do auditing.”

Under the two-tier royalty structure,
a low-use station—one that broadcasts
music for less than 20% of its total
broadcast time (excluding production
music) during the reference month—
shall pay, on its gross income for the
reference month, 0.12% of the station’s
first $625,000 Canadian ($424,000)
gross income in a year; 0.23% of the
station’s next $625,000 Canadian gross
income in a year; and 0.35% of any
other amount of gross income in a year.

Any other station shall pay, on its
gross income for the reference month,

0.27% of the station’s first $625,000
Canadian gross income in a year;
0.53% of the station’s next $625,000
Canadian gross income in a year; and
0.8% of any other amount of gross
income in a year.

The CAB had sought an exemption
to ephemeral rights under C-32, but
Canada’s music publishers vigorously
lobbied to keep it out. “We are still very
opposed to the legislation,” O'Farrell
says. “We find it wrong in concept, in
spirit, and in form. We will continue to
advocate that this matter be given new
consideration, particularly in light of
this decision.”

The CAB has not determined if it will
appeal the decision.

RECORD LABELS: Andrew Kron-
feld is promoted to executive VP
of Universal Motown Records
Group in New York. He was senior
VP of international.

Jeff Rougvie is named VP of A&R
and special projects for Ryko Label
Group in Salem, Mass. He was an
independent consultant.

Arista Records promotes Liz
Morentin to VP of publicity in Los
Angeles and Zeeshan Zaidi to sen-
jor director of marketing in New
York. They were, respectively, sen-
ior director of publicity and mar-
keting associate.

Atlantic Records promotes Kris
Metzdorf to VP of alternative promo-
tion in Los Angeles and Chris Goyette
to director of promotion operations
in New York. They were, respectively,
senior director of alternative and
adult alternative promotion and man-
ager of promotion operations.

ArtistDirect Records promotes
Philip Mataragas to VP of rhythm
crossover and Aimee Saiger-Russell
to national director of pop promotion
in New York. They were, respectively,
director of East Coast rhythm cross-
over and Northeast regional promo-
tion manager. ArtistDirect Records
also names Michelle Jacobs national
director of pop and crossover in Los
Angeles. She was crossover editor for
the Network.

Tom Banks is promoted to senior
director of finance for the RCA Label
Group in Nashville. He was director
of finance.

ROBERTS

Kendall Duffie is named direc-
tor of promotions and A&R for
Light Records in Nashville. He was
manager of promotions for Har-
borwood Records.

Mollie Helms is named publicity
assistant for Provident Music Group
in Nashville. She was copyright
administrative assistant for Brent-
wood-Benson Music Publishing.

PUBLISHING: Brian Roberts is named
senior VP of North and South Amer-
ica finance and administration for
BMG Music Publishing in New York.
He was senior VP of finance and com-
mercial operations for Zomba Music
Publishing.

Tanya Brown is promoted to sen-
ior creative director of urban for
Famous Music in New York. She was |
creative director of urban.

MUSIC VIDEO: John Shea is promoted
to executive VP of sponsorship devel-
opment and integrated marketing for
MTVN Music Group in New York. He
was senior VP of strategic program-
ming for MTV: Music Television.
John Mafoutsis is named director
of international advertising sales for
MTV Networks Latin America in
Miami. He was head of advertising
sales for Cisneros Television Group.

ARTIST SERVICES: John Lappen is
named executive VP of music/DVD
marketing for Paradise Artists in Ojai,
Calif. He was founder and president
of Lappen Enterprises.
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JUST THE HITS: Although it remains a partner
in the Now! series, Virgin Records has launched
a new greatest-hits compilation called Got Hits!
Perfect Pop Album. The inaugural edition
streets April 8 and includes hits from Kylie
Minogue, Justin Timberlake, Dirty Vegas,
Aaliyah, the Calling, and O-Town.

“The partnership of Now! [which is Virgin,
Sony, Universal, and Zomba] determines the
lisfing by chart position, and with the charts
leaning so urban, we wanted a pop-leaning
compilation that appeals to 9- to 13-year-olds,”
says Ronn Werre, senior VP of sales and mar-
keting for EMI Music
Marketing, which is
distributing the series
for EMI imprint Virgin.

The brand will be
primarily advertised on
Nickelodeon. Werre ex-
pects two or three vol-
umes per year.

The first edition comes out two weeks after
Now! 12, which Werre says was unavoidable.
“It’s not the ideal timing, but we moved it as
far from Now! as we could. A lot of retailers
have told us they see room for another brand.”

The majority of non-EMI tracks on Gof Hits!
are BMG titles, but Werre says BMG does not
have a stake in the franchise. The 20-track col-
lection carries a suggested list price of $18.98,

DEMOTCRACY DAVE: He’s turning up every-
where. Dave Grohl is the drummer on the new
Killing Joke album. The project, which will be
out in June on Sony worldwide, is the band’s
first since 1996's Democracy. It turns out that
Grohl is a huge Killing Joke fan; he met the
group’s leader, Jaz Coleman, in New Zealand
recently and agreed to play on the album. They
recorded the drum tracks the last week of
March in Los Angeles. The album, tentatively
titled Axis of Evil, was produced by Gang of
Four’s Andy Gill. Grohl has no plans to tour
with the band.

0K COMPUTER, INDEED: Capitol has no plans
to move up the release date for Radiohead’s

next album, Hail fo the Thief, after the project
was leaked on the Internet March 29. According
to a source, the album will be released June 10,
as planned. The songs on the Internet appear to
be versions from the first dav of mixing, says a
source. Additionally, Capitol parent EMI has
issued a cease-and-desist letter to sites offering
the downloads, which says it will take legal action
if the files were still available after April 3.

LIFE DURING WARTIME: If an artist makes a
video and no one ever sees it, can it still cause
a stir? Only if you’re Madonna. Several weeks
ago, unsubstantiated reports started circulat-
ing that Madonna was shooting a video for her
new single, “American Lite,” that included
graphic war images. Four days before the
video was set to premiere on VH1 in the U.S.,
Madonna put out a statement saying she has
decided not to release the video—which she
made before the Iraqi war started—in part
because “I do not want to risk offending
anyone who might misinterpret the mean-
ing of this video.” The woman who gave us
the Sex book, as well as the controversial
videos for “Justify My Love” and “What It
Feels Like for a Girl,” is now worried about
offending people? That in and of itself is
shocking. No word yet on whether Madon-
na plans to make another video for the song
or if the original will be released on DVD
(see related story, page 34).

STUFF: Backstreet Boys have put their record-
ing plans on hold while the five members pur-
sue other interests. In a statement, the band
said, “We are not breaking up, but individually
we are currently at different places in our lives,
and our hearts and minds are focused in other
areas . . . When the timing is right, we will
record another Backstreet Boys album.” . ..
Diana Ross will release her memoirs, Upside
Doun: Wrong Tums, Right Turns, and the Road
Ahead, this spring via ReganBooks . . . As part
of the Sony restructuring, New York-based
Columbia senior director of publicity Maria
Malta has left the company. She may be reached
at mariacmalta@yahoo.com.

Guests Bolster Ginuwine’s Return
Uptempo First Single Alters Radio Picture For Singer

BY GAIL MITCHELL

Graduating to the next level musically was the
creative momentum driving R&B artist Gin-
uwine while recording his fourth album and
April 8 Epic release, The Senior. Case in point is
the R. Kelly-written and -produced lead sin-
gle/club anthem “Hell Yeah” featuring Baby.

“This is Ginuwine’s first uptempo single since
[1999’s] ‘What’s So Different,” ” Epic Records
Group senior VP of urban marketing Gary Beech
notes. “That in itself has opened up the rhyth-
mic radio picture as well as sparked international
demand. That’s what this
album is all about; giving his |
fans what they know and love,
while at the same time |
attracting new people.” :

The Washington, D.C.,
native initially hit the scene |
seven years ago, gaining
notice with the 1996 set Gin- |
uwine . .. The Bachelor fol- |
lowed by 100% Ginuwine
(1999) and The Life (2001). |
The latter album spun off the
crossover hit “Differences.”
Describing The Senior as |
“edgier,” Ginuwine says, “I |
wasn't trying to dowhat 1did | F+
on my first or second album.
As you grow, you learn and
talk about different things. On every album you
can see my growth.”

Owing to scheduling conflicts, the name of
longtime Ginuwine collaborator Timbaland is
missing from the credits. In his stead, however,
are strong tunesmiths in their own right,
including Bryan Michael Cox (Usher, B2K), Troy
Oliver (writer of “Differences”), Scott Storch (Dr.
Dre, the Roots), and Troy Taylor (writer of
Tyrese’s 1999 hit “Sweet Lady”). In addition to
Baby, joining Ginuwine on the vocal front are
Snoop Dogg, Solé, Method Man, Clipse, and R.
Kelly (who appears on the “Hell Yeah” remix
with Clipse and Baby).

Now on the other side of a painful period dur-
ing which both parents passed within a year, Gin-
uwine embraces both familiar and new ground
on The Senior. For example, “In Those Jeans” is
a midtempo number akin to such early Gin-

uwine material as the 1996 No. 1 R&B hit
“Pony.” His stock-in-trade ballad talent shines
on “Love You More,” while the singer’s uptempo
side steps to the forefront on “Bedda Man.” The
Senior also includes “Stingy” from last year’s
Barbershop soundtrack. That song, along with
“Crush Tonight” with Fat Joe and “I Need a Girl”
with P. Diddy, kept Ginuwine in the public’s ear
between albums. But it is the Storch-produced
“Locked Down,” a story about a prisoner’s
regrets, that will catch many fans off-guard.
“When you're doing an album, you need to
come up with something
new, be creative,” says Gin-
uwine, who is managed by
Jerry Vines for Washington,
D.C.-hased 1228 Manage-
ment. “I had a whole sce-
nario of me going to a club,
getting into a fight, making
a mistake, and tragedy hap-
pens. The result is [ go to
jail. I just wanted to sit down
and write about it. That’s
one of the songs I'm most
happy with.”
Marketing-wise, according
to Epic’s Beech, the label has
| set up a massive mainstream
! TV ard press campaign, radio
blitzes, and an extensive pro-
motion tour that leads into the album release
date. Complementing that campaign are con-
tests and giveaways with radio stations and var-
ious Web sites, giving consumers a chance to
preview the album. With the album’s interna-
tional release set for May 20, different summer
tour packages are currently being explored.
Vowing not to wait ar:other two years between
projects, Ginuwine has already begun preparing
another album he hopes to release later this year.
He wants to have Timbaland on board for the whole
project, which is tentatively titled Back fo the Basics.
In the meantime, the cammencement for The
Senior is fast approaching. “I write the best songs
I can,” Ginuwine says “Fm hoping when the
album comes out that people will support me as
they have in the past. This album is edgier, and
I don’t know if they’ll be ready for that. But that’s
the chance you take as an artist.”
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ANDANTE 2.0: Since its inception
two years ago, Andante has made a
name for itself with its meticulously
remastered, multi-disc sets of his-
torical recordings, packaged in ele-
gant hardcover books with copious
annotation and vintage photographs
(Keeping Score, Billboard, April 21,
2001). Andante’s releases have met
with widespread approval among the
record-buying public, a fact sup-
ported by marketing surveys that
indicate an overwhelming 99% con-
sumer satisfaction rate. Still, the
packaging, as handsome as it is, has
been cause for concern: Details con-
cerning the elaborate contents of the
sets were hard to spot or missing
from the exterior covers, with the
result that casual store browsers
might easily overlook Andante’s
deluxe, expensive offerings in favor
of lower-priced alternatives.

On April 8, Andante will reboot its
recording line with a number of changes
designed to
make the line
more attractive
to retailers and
consumers
alike. Taking a
cue from re-
tailers’ sugges-
tions, four new
releases—a
Vienna Phil-
harmonic set
that features
Bruckner’s last three symphonies in
memorable live performances led by
Bohm, Furtwéngler, and Karajan; an
exemplary four-disc survey of conduc-
tor Eduard van Beinum’s work with
the Concertgebouw Orchestra culled
from the Dutch Radio archives; the
second volume in a series dedicated to
the earliest recordings of Igor Stravin-
sky; and a comparative set that
includes versions of Beethoven’s
“Spring” and “Kreutzer” violin sonatas
performed by such artists as Fritz
Kreisler, Joseph Szigeti, and Nathan
Milstein—will be housed in the cus-
tomary hardcover books, wrapped in
a colorful new outer slipcase that
includes artist photographs and
detailed information about the con-
tents of both book and CDs.

“From the beginning, these sets
have been designed in a unique,
ambitious way, but they weren’t nec-
essarily designed with retail in mind,”
says Andante creative director Brad-
ley Bambarger (a former executive
editor and classical-music columnist
for Billboard). “We think the new
slipcases are going to improve sell-
through exponentially. This is just
one aspect of us reacting to the mar-
ket, while we retain our essential

BAMBARGER

musical and editorial ethos.”

Aside from the slipcovers, the books
themselves have been redesigned for
greater clarity and visual appeal. As ear-
lier releases sell through their initial
pressings, they will be redesigned to
conform to these new standards. In
addition, Andante has dramatically low-
ered the price of the series: Three-CD
sets will now carry a suggested retail
price of $45, four-CD sets will be priced
at $53, and complete operas $63.

Andante’s revised packaging is only
the most visible aspect of the label'’s
new streamlined approach to doing
business during tough times, which
also calls for centralized production,
lowered manufacturing overhead,
improved distribution, and a closer
integration of CDs, Web magazine
content, and streaming audio offer-
ings. The flow of new releases will con-
tinue unabated, however, with sets
devoted to Beethoven’s piano sonatas,
Mozart’s piano concertos, Stokows-
ki's classic Wagner recordings, and
Vienna Philharmonic performances of
20th century repertoire due in June,
with Toscanini’s 1937 Salzburg re-
cording of Wagner's Die Meistersinger
following in July. Eventually, the label
also plans to launch a series of single-
and double-disc sets devoted to per-
formances by contemporary artists.

“Andante’s original vision of cre-
ating a beautiful encyclopedia of
music was a grandiose one, and
there’s no doubt that the cultural
tide is against us,” Bambarger says.
“Despite the challenges, we know a
dedicated market is out there for this
material, and it doesn’t need to be a
mass market to be profitable. In a
world that often seems to have
turned its back on depth, we’re striv-
ing to make artful, enriching prod-
ucts—yet make them accessible to
people in the savviest way possible.”

MOVING ON: Extending its remark-
able recent streak of high-profile
artist signings, Deutsche Gram-
mophon announced in late March
that the acclaimed Finnish conduc-
tor/composer Esa-Pekka Salonen
has been inked to an exclusive four-
year contract with the venerable
Hamburg-based label. A former Sony
Classical artist, Salonen will record
for both the regular “yellow” imprint
as well as its “20/21” contemporary
music line. For his first Deutsche
Grammophon project, due in spring
2004, Salonen will conduct the
Swedish Radio Symphony in works
by Beethoven and Arvo Pirt, a
release that also marks the label
debut of pianist Hélene Grimaud
(The Classical Score, Billboard, April
27, 2002).

Mannmg S Modelmg, F|Im Work Helps
Launch Her Sibling Duo Boomkat

BY RASHAUN HALL

Sibling acts and pop music have
often gone hand in hand. DreamWorks
recording act Boomkat looks to put its
own spin on that tried-and-true for-
mula with its debut, boomkatalog.one.
Due April 8, it is a collection of hip-hop-
inspired soul-pop, crafted by the broth-
er/sister duo of Kellin and Taryn Man-
ning (see review, page 27).

Entertainment runs in
the Mannings’ blood: Their
father was also a musician,
and Taryn received her first
break via acting. She has
starred in films like crazy/
beautiful with Kirsten
Dunst, Crossroads with
Britney Spears, and 8 Mile
with Eminem. The 23-year-
old has also appeared on the
small screen via two popu-
lar Gap ads—one with Tweet, the
other with Marianne Faithfull—
singing the Staple Singers’ “I'll Take
You There.” DreamWorks hopes that
Taryn’s exposure will yield dividends
for Boomkat.

“Taryn is a multi-talented person,”
DreamWorks marketing manager Jed
Simon says. “Not only [is she] a state
champion kickboxer, dancer, and
actress, but she is also an amazing
singer/songwriter. Our strategy was to
leverage Taryn's notoriety to get peo-
ple to listen to the music.” Taryn’s re-
cent turn in 8 Mile resulted in some
bonus exposure for Boomkat when
Eminem heard one of the duo’s songs.
“The group's ‘Wastin’ My Time’ ended
up in Eminem’s CD player, and he
chose it for the soundtrack,” Simon
says. “8 Mile was a nice crossover for
Taryn, and the soundtrack was a nice
way to let both Eminem’s and Taryn’s
fans know about Boomkat.”

Boomkat's music was also featured
onan episode of Boston Public in which
Taryn starred. Boomkat tracks have
also been placed in Alias, The Hot
Chick, and Fastlane. The duo returns
to the small screen April 11 to perform

on The Tonight Show With Jay Leno.

Not bad for a duo whose demo was
rejected by MCA Records only a few
years ago. “We had a demo deal at MCA
with [producer/American Idol judge]
Randy Jackson,” Taryn says. “To our
surprise, they declined our demo.
[Kellin] got pretty down about it, but
I'was all right. My next plan was to put

DreamWorks has issued several
remixes of “The Wreckoning,” includ-
ing one by Thunderpuss & DJ Monk,
which recently topped the Hot Dance
Music Club Play chart. A DJ Quick re-
mix featuring Mystic has also been
serviced to crossover radio.

Managed by Carl Stubner at L.A.-
based Immortal Entertainment and
booked by Ethan Rose for

BOOMKAT

a band together and play clubs in LA.
to give labels a visual. We also wanted
to maintain true to our sound.”

NEARLY A SHADY RECORDS ACT

While MCA may not have been
interested, Eminem was. “Eminem
also wanted to sign us [to his Shady
Records imprint],” Taryn says, “but
when [ left for Detroit to film 8 Mile we
were already in a verbal agreement
with DreamWorks. Besides, we wanted
to see if we could do it on our own with-
out a big name like Eminem behind us.”

DreamWorks isn’t purely relying on
Taryn’s TV and film career. The label
serviced lead single “The Wreckoning”
(released commercially March 4) to
top 40 radio late last year. The single
peaked at No. 9 on the Hot 100 Sin-
gles Sales chart.

“ “The Wreckoning’ has done well
for us because our listeners were
familiar with Taryn’s profile, and the
[song’s] sound was so unique,” KIIS
Los Angeles music director Julie Pilat
says. “As the video develops, the group
gets more exposure, and the more
people get to know the project, I think
they will continue to grow.”

the William Morris Agency
in LA., Boomkat is planning
a summer tour and is lining
up appearances at such sum-
mer radio fests as KKRZ Port-
land’s 20th anniversary show
and KIIS’ Wango Tango.

At retail, boomkatalog.one
will be featured in Universal
Music & Video Distribution’s
Listen Up program at Target,
Best Buy, and Circuit City.
The label has also set up cross-promo-
tions with Quiksilver, Vespa scooters,
and Pac Sun that will include give-
aways in their respective stores.

With the single receiving attention
at both radio and video, Taryn and Kel-
lin are finally realizing their dreams.
“My brother has always believed that
this was going to happen,” Taryn says
of recording their debut. “After we
recorded ‘Wastin’ My Time’ and ‘The
Wreckoning,” he knew. [ wasn’t so
sure. [ don't believe things until [ see
them for myself. Making the video [for
“The Wreckoning”] made it official for
me. I'm so glad the album is finally
coming out. It's been done so long
that we're ready to do the next album.”

However, success has had its draw-
backs. With their music careers taking
off, Taryn has had to put her equally
burgeoning film career on hold. “I still
audition here and there, just because
I'm a competitive person,” she says. “I
want to make sure that I keep my skills
up. I also know that after this project,
I'll have time for films. [ haven’t made
that much of a name for myself [in
film] yet, but I'm really passionate
about it.”

Thrice Readying Third Set. Emerging emo/metal act Thrice is recording its third full-length album and debut for Island, which
drummer Riley Breckenridge says is slated for a mid-July release. It features the engineering skills of lauded metal mix man
Michael Barbiero and is being helmed by Brian McTernan, producer of the act’s 2001 sophomore effort, The Hllusion of Safety
(Sub City/Hopeless). Prior to signing to Island, the Orange County, Calif., group was being courted by revered producer/American
Records chief Rick Rubin, who says of Thrice: “I felt a connection to [the band], both musically and lyrically. It felt really special.
L They have huge potential.” Pictured, from left, are Teppei Teranishi, Dustin Kensrue, Riley Breckenridge, and Ed Breckenridge.
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YOU ENLIGHTENED US WITH YOUR HUMOR,
ENDOWED US WITH YOUR PROFESSIONALISM AND
ENRICHED ALL OF US
WITH YOUR MODESTY AND WARMTH.

FROM DOUG MORRIS AND THE ENTIRE UNIVERSAL MUSIC GROUP FTAMILY

World Radio History
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Jaci VeIasquez Releases New Christian,
Latin Sets While Awaiting Film Debut

BY DEBORAH EVANS PRICE

With two new albums and her first
starring film role under her belt, it’s
obvious few artists have been working
harder during the past year than Jaci
Velasquez. Her new contemporary
Christian album, Unspoken, was re-
leased March 25 on Warner Bros.
Christian Records followed by her new
Latin pop album, Milagro, April 8 on
Sony Discos. Her film debut in Chas-
ing Papi will add to Velasquez’s expo-
sure this spring when it hits theaters
April 16.

“I'm living the life that I could
never dreamed in a million years
I'd be living,” says Velasquez,
whose accolades include six Gospel
Music Assn. Dove Awards, three
platinum albums, and a Latin Bill-
board Music Award in 2002 for
female pop album.

Since signing her first record deal
at 14 with Nashville-based Word (now
Warner Bros. Christian), Velasquez’s
evocative voice and sassy style have
conquered both the contemporary
Christian and Latin markets. Many
speculated her next foray would be
into mainstream pop.

“I think everyone was expecting me
to make that jump and do the next
thing, which is a pop record,” admits
Velasquez, now 23. “Everybody was
ready to back me up on this, and I was
ready to do a pop record. [But] I just
got in the studio and I couldn’t write
any pop songs. All I could write about
is things I learned in my walk with God
and about life from the mistakes of dat-
ing certain people.

“The record just came out to be
totally focused on my relationship with
God,” Velasquez adds, “and while I was
singing the demos, I realized that I was
born to sing Christian music. My Latin
music [ love doing because it’s a total-
ly different creative outlet, but in Eng-
lish I was born to sing songs about
God. I think it’s really cool when Chris-
tian artists go out there and make a dif-
ference in the mainstream market, but
I think I would rather do that in the
Latin field and movies.”

Having decided to make another
Christian record, Velasquez threw her-
self into writing for the project and
made it her most personal offering yet.
“When the artist writes the record,
you are going to learn so much more
about where the artist comes from,”
Velasquez says. “For me, that was a
real big deal. This is who I am. Every
song felt like it was one therapy ses-
sion after the other, which is good be-
cause I needed that—because [ had a
lot of hurt in my life and it was really
good for me to sit there and go, ‘OK,
why do I believe the way I believe?
Why does my heart still hurt and how
can I heal it and, put it all together,
and write each song?’”

Having weathered her parents’
divorce as well as the stresses of
growing up under the glare of the
spotlight provided emotional grist for

many of the songs on Unspoken,
among them “Glass House,” in which
Velasquez sings, “It’s my faith that
keeps me strong. The light is on in
my glass house.”

Velasquez has been working with
prominent producers, among them

VELASQUEZ

Matthew Gerard, Tommy Sims, and
Emilio Estefan Jr. On Unspoken, she
even tries her hand at producing for
the first time on the track “Your
Friend,” which she recorded with
her band.

According to Mark Lusk, senior VP
of marketing and artist development
at Warner Bros. Records’ Christian
division, sales of Unspoken were
boosted by a pre-sale campaign that
began in mid-January. Velasquez has

been busy promoting her music
career via a promotional tour that hit
23 key markets, including Dallas;
Atlanta; Colorado Springs, Colo.; Seat-
tle; and Los Angeles.

“She’s definitely a multimedia art-
ist,” Lusk says, adding that the label
will look to create synergy between
Velasquez's different projects. She will
be highly visible with various point-of-
purchase materials at retail. She has
also signed a deal with Pepsi and will
begin appearing in radio and TV ads
touting the cola this spring.

Velasquez is anxious for Chasing
Papi to hit theaters and says she
enjoyed trying her hand at acting. “(I
play] a mean, snobby, bratty, rich
girl,” says Velasquez, who is booked
by William Morris and managed by
Mike Atkins. “I'm the one you love to
hate in the film, yet you can’t help
but feel sorry for me, as she’s the kind
of girl who doesn’t know who she is
yet. I'm in love with this guy and find
out he’s cheating on me with two
other girls. It’s a comedy of errors
from that point on.”

Velasquez’s song “I Don’t Need a
Man” is the title song for the film and
is included on Milagro, as well as the
film soundtrack.

When Velasquez begins her next
tour, plans call for radio in each mar-
ket to hold talent competitions where
contestants will sing one of Velasquez’s
songs. Winners will have the chance
to open for Velasquez and join her
onstage for a song.

Carter’s Time With Prized Violin
Caught On ‘Paganini: After A Dream’

BY STEVEN GRAYBOW

There is a good reason why Regi-
na Carter is pictured inside her lat-
est release holding a violin, flanked
by two somber, uniformed guards.
The violin, dubbed “The Cannon,”
dates to the 1800s and was once
owned by classical vio-
linist Nicolo Paganini. It
now resides as a national
treasure in the late virtu-
0s0’s home of Genoa,
Italy. Carter is the first
jazz musician, and the
first African-American, to
be given permission to
play the instrument.

“The mayor and other
politicians, along with
the Paganini institute and commis-
sion, had to be convinced. A lot of
people were against the idea; they
felt that playing jazz on the instru-
ment would deface it,” Carter says.
“I had to do interviews detailing
what I've done and who I've studied
with. I was insulted at first, but I
learned they do this with everyone
who touches the violin. Their re-
spect for the arts is so strong.”

CARTER

After performing with the violin
in Genoa, Carter’s journey took
another turn when she returned to
Italy to record with the famous in-
strument. The result, Paganini:
After a Dream (Verve, April 22),
finds Carter interpreting material
by such composers as
Ravel, Piazzolla, and
Debussy, integrating
jazz improvisation and
classical melodies.

“I was told that the
music had to match the
violin, and my roots are
in classical European
music,” Carter says. “The
compositions were set up
so that the main melo-
dies segue into solo sections where |
could improvise and then return to
the familiar melodies.”

Verve senior VP of marketing Nate
Herr expects that After a Dream will
be stocked in jazz bins under Carter’s
name, but he says postcards an-
nouncing the project will be placed
in both jazz and classical depart-
ments, with classical outlets encour-
aged to give it in-store play.

L - -

A MIGHTY SOUNDTRACK: The mocku-
mentary film This Is Spinal Tap is
widely considered one of the funniest
and best portrayals of a rock band com-
ing to terms with its place in the music
business. In that great tradition comes
A Mighty Wind, a documentary-styled
comedy about '60s folk music.

Fans of the band Spinal Tap may al-
ready be familiar with the Folksmen,
the group at the center of A Mighty
Wind. The members of Spinal Tap and
the Folksmen are all played by the
same actors/musicians: Christopher
Guest, Michael McKean, and Harry
Shearer. The Folksmen have also been
an opening act for Spinal Tap.
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Just like This Is Spinal Tap, A
Mighty Wind contains dialogue impro-
vised from plot outlines, and the actors
do their own singing and instrument
playing. Guest directed A Mighty
Wind, which reunites such performers
as Eugene Levy, Catherine O’Hara,
Fred Willard, and Parker Posey, who
have previously worked with Guest on
his other films, such as Waiting for
Guffman and Best in Show.

A Mighty Wind (from Castle Rock
Entertainment/Warmer Bros. Pictures)
opens April 16 in limited release. The
film’s soundtrack, A Mighty Wind—The
Albumn, is set for release April 8 on DMZ/
Columbia/Sony Music Soundtrax.

Among the selections on the album
are “Old Joe’s Place,” “A Kiss at the
Deep End of the Rainbow,” “Never Do
No Wanderin’,” “The Ballad of Bobby
and June,” and a remake of the Rolling
Stones’ “Start Me Up.” The album is
as much a tribute to '60s folk music as
a tongue-in-cheek portrayal of the
musical expressions of the era.

In addition to the Folksmen, the al-
bum features the fictional folk acts
Mitch & Mickey and the New Main
Street Singers. In the movie, all of these
acts gather to play a memorial concert
for a deceased music mogul who helped
guide their careers. The soundtrack in-
cludes an exclusive extra CD track:
Mitch & Mickey’s “outtake” perform-
ance of “When You're Next to Me.”
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by Carla Hay

Guest, who co-wrote almost all of
the album’s songs, tells Billboard that
many of the soundtrack’s cuts were the
same live recordings from the movie.
Performance scenes in most films usu-
ally feature lip-synching to previously
recorded tracks. But the concert
scenes in A Mighty Wind featured the
entertainers actually performing live.
Guest adds, “The only songs we record-
ed in the studio were the ones that we
didn’t have in the movie.”

The film and soundtrack’s relatively
short production time span is exactly
how Guest prefers to work. Filming of
AMighty Wind took a quick 25 days, al-
though post-production editing took
several months to complete due to the
wealth of improvised footage. Guest says
that, for example, the Folksmen record-
ed three songs in one day. “We even did
that with This Is Spinal Tap. The Folks-
men have been playing together for
over 20 years, so it took us less time for
us to rehearse. We've played so much
together that we didn’t have much
[post-production] to do with the sound-
track. The only things we added after
the fact were background vocals.”

Reaction to This Is Spinal Tap
ranged from people believing that it
was a real documentary to cult-like
adoration from fans who understood
the film’s humor, to horror from cer-
tain musicians who felt the film’s
amusing and sometimes humiliating
situations hit a little too close to home.

Guest says he has “no idea” how folk
musicians will react to A Mighty Wind.
An accomplished musician, Guest says
he has fond memories of '60s folk,
which he learned to play as a child.

T-Bone Burnett, who co-founded
DMZ with filmmakers Joel and Ethan
Coen, was the soundtrack’s executive
producer. He tells Billboard that the
experience was “nothing but fun. The
fact that this troupe can get together
and improvise films, make an album of
songs, and perform them live in this
movie is nothing short of extraordinary.
I was interested in doing this project
because they're all great artists.”

Burnett also credits producer/song-
writer CJ Vanston with being a driving
force in creating the soundtrack (Pro
Audio, Billboard, March 22). Burnett
adds, “I think the reaction people in the
folk community will have to this film
is ‘How did they know all that?’ ”

DMZ president John Grady says that
the marketing for the soundtrack will
be mainly driven by “reaching out to
the built-in fans of these performers
through the media and the Internet.
The film will attract people to the mu-
sic and vice versa.” The Folksmen will
perform April 8 on Late Show With
David Letterman and will appear on
Mad TV April 26.
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IAAM Meetings Encourage Increasing Venue Security

BY SUSANNE AULT
AUSTIN—Coinciding with the first
few days of the war in Iraq, the Inter-
national Assn. of Assembly Managers’
(IAAM) regional district meetings
here were understandably filled with
worry regarding possible retaliation
on U.S. soil. Even so, talk about
today’s shaky economic climate was
just as loud as discussions of ramping
up venue security procedures.

Kristine Liggio, event manager for
the San Mateo County Expo Center
near San Francisco, attended the
threat-assessment workshop twice in
a row; it was offered March 22-25 for
IAAM Districts 4, 6, and 7. The dis-
tricts encompass members in the
Northern, Western, and Southern
portions of North America, as well as
in much of Asia.

“It's because I wanted to feel sure
that I got as much information as |
could get,” she says of the session.
“We've already gotten warnings at our
building. [The threats later proved
false.} Everyone with a big enough
facility is concerned about things.”

The seminar was led by Tom Pis-
tone and Mike Rodriguez, former
members of the FBI/NYPD Joint Ter-
rorism Task Force, which was created
in response to the Sept. 11, 2001, ter-
rorist attacks. Interestingly, Pistone
wrapped up the presentation—which
heavily emphasized going the distance
with crisis preparation—by saying,
“Look, there are no revenues in secu-
rity. [Some venues] can't do all of this
because of budgets.”

One major recommendation Pis-
tone and Rodriguez made was to
employ a director of security to act as
the go-to person between building
staffers and local FBI agents, who
have become more accessible since
Sept. 11 and more forthcoming with
sensitive information. The director
would help venue managers feel con-
fident that state-of-the-art protective
procedures would always be top-of-
mind. But Corey Meredith, CEO/pres-
ident of building security provider
StaffPro, estimates that hire would
mean an extra $40,000 to $60,000,
plus annual expenses.

Speaking with Billboard after the ses-
sion, Pistone and Meredith suggested
that buildings seriously consider adding
a $2.50 security fee to tickets, similar to
facility fees currently tacked on to many
venues’ entrance charges. During the
workshop, they also suggested the edu-
cational security Web site asisonline.org
as a free clearinghouse for information
on methods of protection.

“I think we have to do the security
fee. I think that some facilities don’t
have the funds to do things. That’s
what happens in a bad economy,”
Meredith explains. Nevertheless, he
continues, “it costs you nothing [if]
you just call up your local FBI agent.
They will come out and talk to you
about your event. That is something
that you can go do right now.”

Rodriguez thinks attacks within
the U.S. in response to the war are a
real possibility, so security needs to
be a priority, even in a rough finan-
cial environment.

“I know threats are now coming in
from people in this country. And there
is info coming out from [the Middle
East],” he says, although he notes that
many are probably bogus. But Rod-
riguez insists, “You had Sept. 11, you
have the war—there is going to be
something else down the road.”

At the request of the U.S. Depart-
ment of Homeland Security, IAAM
executives were scheduled to brief
movie theater owners at the end of
March on recently published Best
Practices
(formal
security
guidelines
the associ-
ation cre-
ated post-
Sept. 11)
for live-
event facil-
ities. [JAAM
president
Larry Flo-
reano says
the U.S. office hopes that the theater
heads will adopt the procedures, as
many IAAM venues have.

FLOREANO

ECONOMIC FACTORS

Shura Lindgren—director of the
Midland Center in Midland, Texas, and
VP of District 6—noticed that region-
al meeting attendance was down by
25% from last year. (Approximately 200
people attended this year.) She partly
blames state budget shortfalls that have
led many universities, including those
in Texas, to freeze travel.

Hitting a similar chord was an
arena town hall discussion, where the
conversation quickly swerved from
security to money concerns. John
Graham, director of the Frank Irwin
Center at the University of Texas in
Austin, says, “All of this will represent
a huge increase in cost.”

In addition to employing a director
of security, other security trends
include implementing metal detec-
tors and bomb-sniffing dogs. Graham
says many venue executives are also
paying staffers more for the extra time
it takes to usher patrons through
security checks.

Bob Jordan, director of operations at
Dallas’ American Airlines Center, says,
“We stopped short ina couple of areas,”
but declines to elaborate further.

Jordan observes, “You can harden
the perimeter around your building,
but if they really want to—maybe it’s
not one truck [with a bomb] they’ll
bring, but two.”

Jyo Singh, manager of Seattle’s Key
Arena and VP of District 4, made a
similar comment during the town
hall meeting: “If someone really
wants to do it, they’ll do it. They'll get

in. Short of patting down everyone
who comes into the building, all you
can do is your best. You can never
make things fool-proof.”
Compounding the issue of being
able to afford enough protection is the
question of whether concert-goers are
accepting the elevated security.
“One side is, ‘Why check my bags?
I'm an old lady.” The other side is,
‘Why aren’t you checking that old
lady’s bags?’ ” says Graham, who be-
lieves that eventually employees and
patrons alike will have to pass
through metal detectors.
American Airlines VP/GM Dave
Brown notes that to better prepare the
public for the building’s heightened
security, the arena is developing a Web
site dedicated to explaining the cur-
rent system. It invites people to post
any problems they have with it online.
Ongoing layoffs within corporate
America are also contributing to arena

executives’ budgetary woes. Graham
says university buildings often rely on
corporate sponsorships for revenue.
The Frank Irwin has been in advanced
negotiations for a naming-rights spon-
sor, which Graham believes could con-
tribute 10% of the facility’s revenue.
But he admits these talks have stalled,
because the economy has weakened
the prospective company’s ability to
financially come aboard.

Echoing other venue managers,
Debbie King, GM for the Bank of
America Centre in Boise, Idaho, is
pleased with strong ticket sales for
upcoming shows. As well as the
March 31 Crosby, Stills & Nash con-
cert at her venue, such high-profile
acts as Fleetwood Mac, Dixie Chicks,
and Justin Timberlake/Christina
Aguilera are also hitting the road.
(Speaking of Dixie Chicks, many
managers suspect the controversy
regarding the anti-President Bush

comments made by member Natalie
Maines will blow over in time for the
trio’s summer dates; the bulk of them
are already sold out.)

Still, King has “noticed the
tough economy in sponsorships,”
singling out softening suite sales to
various companies.

On the bright side, many new arenas
are under construction, and the econ-
omy does not appear to be tripping up
their opening dates, notes Michael
Ahearn, VP of operations for Comcast-
Spectacor, which has fall 2003 rollouts
for three new arenas, including the
Budweiser Events Center in Larimer
County, Colo. And regarding whether
audience demand will be as great as
when the blueprints were first drawn
up several years ago, Ahearn points to
sell-out business (Cher and Avril Lav-
igne are a few recent examples) at the
just-opened John Labatt Centre in
London, Ontario.

Staying On The Road Keeps Wallflowers In Bloom

BY RAY WADDELL
NASHVILLE—The Wallflowers are
taking their music to the people this
spring on a brief, small-venue tour
that is part of a revamped road strate-
gy focusing on barnstarmers instead
of marathons.

The current tour, in support of last
November’s Interscope release Red
Letter Days (Billboard, Oct. 12, 2002),
begins April 12 at Brown University in
Providence, R.I. Its 15 dates include
such popular rooms as the Bowery
Ballroom in New York (14-15), the
Recher Theatre in Towson, Md. (17),
the Stone Pony in Asbury Park,

haven’t been working the road. “This
year so far we did a three-week tour of
the East Coast, three weeks on the
West Coast, and then Europe for a
couple of weeks,” Wallflowers bassist
Greg Richling says. “We used to be a
lot more constant about touring, like
four six-week tours and not much rest
in between.”

The new hit-and-run mentality
seems to suit the band. “We found a
new way to work [that] we're com-
fortable with,” Richling says. “It’s a lot
more balanced, and we seem to like
that, at least for now.”

N.J. (20), Theater of the Living Arts
in Philadelphia (23), the Roxy in
Atlanta (29), the Exit/In in
Nashville (30), and the Vic in
Chicago (May 2), before it wraps
May 3 at the Barrymore Theatre in
Madison, Wis.

Seth Hurwitz, owner of the 9:30
Club—where the Wallflowers will
play April 24—says the band
played the venue last December.
“What a lot of people don’t realize
about this band is they are a great
live act. [Wallflowers manager] Pat
Magnarello told me he wanted to
establish them as a live act
because, as Pat well knows, if you're
established as a live act, you're here to
stay. And when they were here in
December, they tore it up. I think it’s
smart to have 'em back.”

Likewise, House of Blues (HOB) VP
Jim Mallonnee is bringing the Wall-
flowers back April 27 ta the 2,200 HOB
Club in Myrtle Beach, S.C., the largest
club in the chain. “The last time we
had them we did great, and we expect
to do great again,” he says. “We've
never had a loser with these guys.”

The tour may be somewhat brief,
but it is not as if the Wallflowers

THE WALLFLOWERS

Formed in 1989, Richling says the
Wallflowers have been touring hard
since 1990. “After a certain point, you
want to program different tours and
get a little downtime,” he says. “It’s not
like we’ve been coming home and sit-
ting on our asses. We've been demo-
ing new songs all along.”

Richling says the Wallflowers are a
pretty consistent draw across the
country, and “Europe was fantastic.
We hadn’t been there in years, and we
didn’t know what to expect, but we
had a great time and the fans were
enthusiastic. [Stateside], we have loy-

alists wherever we go that pop out.
Certain towns are just great rock’'n’roll
towns, but no markets are really so
much better than others in terms of
support.”

When it comes to venues, the band
enjoys playing theaters and large
clubs. “When the fans are right up
front, they don’t feel disconnected
from the band,” Richling observes.
“At certain venues we’ve played over
the years, there has been a great dis-
tance. When the audience is 75 to
100 feet in front of you, you don't feel
connected.”

The Wallflowers have per-
formed in venues of different sizes,
as they have opened stadiums for
the Rolling Stones, Madison
Square Garden for the Who, and
sheds and festivals as headliners.
“We've played a bunch of different
kinds of venues, and at this point
it makes sense for both us and our
fans to play more intimate
rooms.”

Eight-year Wallflowers drum-
mer Mario Calire left the band last
year “on good terms,” Richling
says, and Malcomb Cross (Minibar,
Spiritualized) is filling in on the
current tour. Former Wallflower
drummer Matt Chamberlain, who
played on the band’s Bringing Doun
the Horse and Breach albums, will
rejoin the act when he wraps a tour
with Tori Amos.

After the spring run, Wallflowers
have isolated dates scheduled in June
before jumping back into festivals and
other dates in July. The band is con-
sidering going back to Europe, but
“we’ll see how things are going at that
time. We'd rather go when things are
more calm everywhere.”

The Wallflowers are booked by Rick
Roskin at Creative Artists Agency.
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BOXSCORE.

®
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e ! CONCERT GROSSES

VENUE/ GROSS/ ATTENDANCE/

ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER

BILLY JOEL & ELTON JOHN RBC Center, $1,861,195 18,505 Clear Channel
Raleigh, N.C. $185/845 sellout Entertainment
March 16

TIM McGRAW o Philips Arena, $666,908 12,850 Clear Channel
Atlanta $61.75/841.75 16,891 Entertainment,
March 18 The Messina Group

TIM McGRAW Office Depot Center, $640,616 12154 Clear Channel
Sunrise, Fla, $69.75/$39.75 18,065 Entertainment
March 15

TIM McGRAW Conseco Fieldhouse, $574,561 10,813 Clear Channel
Indianapolis $59.75/$39.75 16,191 Entertainment
March 20

TIM McGRAW Freedom Hall Coliseum, $562,282 9,576 Outback Concerts,
Louisville, Ky. $59.50/$49.50 13,328 Xentel
March 26

YANN! Palace of Auburn Hills, $561,379 10,035 Concerts West, Palace
Auburn Hills, Mich. $72/342 15,064 Sports & Entertainment
March 29

CHER, TOMMY DRAKE Kansas Expocentre, $490,159 7,595 Clear Channel
Topeka, Kan. $74.75/$49.75 7.896 Entertainment, in-house
March 16

KENNY CHESNEY, MONTGOMERY Ervin J. Nutter Center, $408,584 10,763 Mischell Prods.,

GENTRY, KELLIE COFFEY Dayton, Ohio $42.50/$29.50 sellout The Messina Group
March 27

KENNY CHESNEY, MONTGOMERY Charleston Civic Center, $403,124 10,201 Clear Channel

GENTRY, KELLIE COFFEY Charleston, W.Va, $43.50/$29.75 sellout Entertainment,
March 29 The Messina Group

TOBY KEITH, RASCAL FLATTS, Kansas Coliseum, $395,267 9,214 Clear Channel

AMY DALLEY Valley Center, Kan. $44.75/$34.75 sellout Entertainment
March 13

KENNY CHESNEY, MONTGOMERY Allen County War Memorial $362,509 9,336 Mischell Prods.,

GENTRY, KELLIE COFFEY Coliseum, Fort Wayne, Ind.  $42/$29 10,809 The Messina Group
March 28

TOBY KEITH, RASCAL FLATTS, Joyce Center, $340,527 7284 Clear Channel

AMY DALLEY Notre Dame, Ind. $46.,75 sellout Entertainment
March 8

DEF LEPPARD, RICKY WARWICK Palace of Auburn Hills, $327,115 8,376 Clear Channet
Auburn Hills, Mich. $47.50/$37.50 14,570 Entertainment, Palace
March 27 Sports & Entertainment

JOAN SEBASTIAN Universal Amphitheatre, $288,670 3416 House of Blues Concerts,
Universal City, Calif. $106/896/$86/$66 4,846 Hauser CIE
March 21

TOBY KEITH, RASCAL FLATTS, Show Me Center, Cape $282,149 6,305 Clear Channel

AMY DALLEY Girardeau, Mo. $44.75 sellout Entertainment
March 9

TOBY KEITH, RASCAL FLATTS, Hearnes Center, $277,919 6,358 Clear Channel

AMY DALLEY Columbia, Mo. $44.75/$34.75 sellout Entertainment
March 7

DAVE MATTHEWS & TIM REYNOLDS Radio City Music Hall, $269,820 6,007 Radio City Entertainment,
New York $49.50 sellout Clear Channel
March 22 Entertainment

TOBY KEITH, RASCAL FLATTS, Hammons Student Center, $269,350 6,019 Clear Channel

AMY DALLEY Springtield, Mo. $44.75 sellout Entertainment

arch 16

DAVE MATTHEWS & TIM REYNOLDS Joel Coliseum Theatre, $269,272 5,522 Ziggy's Presents,
Winston-Salem, N.C. $48.50 sellout Back Bay Music
March 28

DISTURBED, WEAPON CSU Convocation Centre, $213,993 7.001 Clear Channel
Cleveland $35/$32.50 sellout Entertainment
March 15

ERASURE Bill Graham Civic Auditorivm, $210,270 5375 Clear Channel
San Francisco $45/$21.25 8,500 Entertainment
March 21

DEF LEPPARD, RICKY WARWICK Petersen Events Center, $204,171 5,350 Clear Channel
Pittshurgh $43.50/$33.50 8618 Entertainment
March 21

DISTURBED Paul E. Tsongas Arena, $197,130 6,847 Clear Channel
Lowell, Mass. 30 sellout Entertainment
March 21

SIGUR ROS WITH AMINA, Radio City Music Hall, $192,942 5135 Radio City Entertainment,

THE ALBUM LEAF New York $55/$45/$37/$30 5,942 Clear Channel
March 21 Entertainment

ANITA BAKER State Theatre, $192,278 2933 Clear Channel
Cleveland $72.50/$62.50 3,084 Entertainment
March 21

NICK CARTER Teatro Metropolitan, $190,633 6,278 OCESA Presents,
Mexico City (2,096,960 pesos} two sellouts CIE Events
March 13-14 $54.55/$13.64

GAITHER HOMECOMING BancorpSouth Center, $182,502 8,999 Clear Channel
Tupelo, Miss. $29.50/$16.50 9,825 Entertainment
March 21

MARTIN NIEVERA & REGINE Cox Arena, $182,309 3,262 Maxi-Media USA, House

VELASQUEZ San Diego $96.75/$34.75 6,611 of Blues Concerts
March 15

THREE MO’ TENORS Carritos Center, $180,416 3332 in-house
Curritos, Calif. $63/$43 two sellouts
March 14-15

DEF LEPPARD, RICKY WARWICK Ervin J. Nutter Center, $177,300 4,617 Jam Prods.
Dayton, Ohio $40/$30 6.500
March 25

DEF LEPPARD, RICKY WARWICK U.S. Cellular Arena, $176,333 4,610 Jam Prods,
Milwaukee $38.25 6,000
March 29

SCORPIONS & WHITESNAKE, ilder.com Oakdale $173,675 4,755 Clear Channel

DOKKEN Theatre, Wallingford, Conn.  $65/$25 sellout Entertainment
March 8

SCORPIONS & WHITESNAKE, Nassau Veterans Memorial  $168,874 4,634 Clear Channel

DOKKEN Coliseum, Uniondale, N.Y. $44.50/$19.50 9,963 Entertainment
March

THE MOODY BLUES Delta Center, $168,613 4,433 Clear Channel
Salt Lake City $50/$27.50 sellout Entertainment, in-house
March 19

AUDIOSLAVE, BURNING BRIDES, Warfield Theatre, $145.125 4,500 Clear Channel

SPECIAL GOODNESS San F;angeizsoeo $32.25 two sellouts Entertainment
March 19-

Copyright 2003, VNU Business Media, Inc. All nghts reserved. Boxscores should be submitted to: Bob Allen, Nashille.

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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MAD ABOUT BASEBALL: Nashville-
based event promoter/producer Mad
Booking has nailed a deal with
minor league baseball’s South
Atlantic League to produce a series
of concerts marking the league’s
100th anniversary. Under the Coun-
try Grand Slam banner, the concerts
will be held in 12 minor league base-
ball parks, beginning May 10 at the
7,500-seat War Memorial Stadium
in Greensboro, N.C., home of the
Greensboro Bats. Performers in-
clude Trace Adkins, Andy Griggs,
the Charlie Daniels Band, and John
Michael Montgomery.

The business came to Mad Book-
ing via HT Ventures, a Nashville-
based sports and entertainment
investment group that partnered
with the South Atlantic League.
“[Mad President] Marcie Allen and I
are childhood friends, and when this
deal came together, she was the first
one I thought of,” says Ryan Tyrell,
partner in HT Ventures with David
Halverton. “We knew what she was
doing with Mad Booking and how
successful those events are.”

Tyrell says the concerts, which
will include elements like autograph
signings from baseball greats, will
take place on non-game days, with
tickets costing $20, $15, and $7.50.
Great Big Shows president Rick
Wetzel will handle production for
the concerts, and Mad buys the tal-
ent; marketing is helmed by Beth
Moore out of Mad’s Atlanta office.

Meanwhile, Mad Booking keeps
growing its business. The company
produces the weekly concert series
Vanilla Coke’s On the Bricks in
Atlanta, Coca-Cola’s Dancin’ in the
District in Nashville, Memphis Jam
in Memphis (a co-promote with
Beaver Productions), and Coca-Cola’s
DC Sessions in Washington, D.C.

Of the four, the Nashville event is
the oldest and undergoes a major
transformation this year. It is mov-
ing from its 10-year home at River-
front Park as a free event, across the
Cumberland River to the parking lot
of the Coliseum, home of the NFLs
Tennessee Titans. The Thursday-
evening summer concert series will,
like the rest of the Mad-produced
series, charge a fee this year, asking
$3 for general admission.

“We’re going to bring in bigger tal-
ent, a bigger stage, and continue to
grow the event,” says Allen, who broke
the news that a co-bill featuring Shag-
gy and Arrested Development will play
Dancin’ and Bricks May 29 and 30,
respectively. Other confirmed acts
include Nickel Creek and George Clin-
ton & Parliament Funkadelic. “We

by Ray Waddell

want to see these events keep getting
bigger and better, and for that we
needed to ask a nominal fee.”

Mad will also produce Suwannee
Bound, an April 18-20 festival in

Live Oak, Fla., featuring String
Cheese Incident, Gov’'t Mule, Carl
Denson, North Mississippi Allstars,
and others. Tickets for that event are
$65 for the three days.

OKIE OPRY? Gary Stell, president of
the not-yet-built Oklahoma Per-
forming Arts Center and Museum
(OPACM), wants to build a concert
venue reminiscent of Nashville’s
revered Ryman Auditorium, origi-
nal home of the Grand Ole Opry.
OPACM is a nonprofit group trying
to raise money to build a 3,500- to
4,500-seat performance theater in
downtown Oklahoma City.

Right now, though, Stell still has
to contend with a few minor details,
like a budget, design, and a time-
table. “We have some loose budget
numbers I'd rather not share,” he
says. He did share a newly hired
architectural firm, Olsen & Coffee of
Tulsa, Okla., noting, “The design is
being drawn up as we speak.”

The first fundraiser will be July 4
at Oklahoma City’s Bricktown Ball-
park, and Stell needs a headliner for
that event. He says, “This is a dream
God has given me for something we
can do for the state and city and for
aspiring artists.”

COST CUTTING: At a session during
the District 5 meeting of the Inter-
national Assn. of Assembly Managers
in Biloxi, Miss., the subject of out-
sourcing came up. Bill Holmes,
director of the Mississippi Coast
Coaliseum in Biloxi, related how it
warked for his building. Personnel
services company Wackenhut han-
dles ticketing, parking, security, and
other duties at the arena. Holmes
says, “We pay them $200,000 and
save about $60,000 a year.”
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ISSUE #2

New Shows In
Town: -ioh-concept
DACcKAges put skaters,
studio cats and

marn

al-arts onstage

By SUSANNE AULT

‘ haky economic times
are leading many busi-
nesses to play it safte
these days. Yet, even as
the concert industry

deals with falling per- show atten-
dance figures, some tour organ-
izers are managing to roll the
dice on entirely new concepts.
Launched nationally last fali by
producer Slam Management,
Tony Hawk's Boom Boom Huck
Jam is a fresh mix of motorcy-
clists, BMX bikers and skate-
boarders pulling stunts to punk
music by bands like the Offspring
and Social Distortion. The
Shaolin Monks™ Wheel of Life, a
martial arts/Chinese orchestra
showcase 4 la the film Crouching
Tigen, Hidden Dragon first Kickel
into action last spring. And, while
the Trans-Siberian Orchestra (TSQ)
has been around since 1999, its

distinct 1ock-opera format con-
tinues to flourish—and will be
expanding for the {irst time {rom
two to three different traveling
casts the next 2003 holiday sea-
son.

Some new tour ftormulas cur-
rently in the works include
House of Blues Concerts’ and
Lnmortal Entertainment’s Sweet
Voices, a series of female artist-
driven concerts grouped by such
genres as bluegrass, soul and
country. There’s also the Funk
Brothers, who are gearing up for
their debut headlining tour,
which will feature clips from the
documentary Standing in the
Shadows of Matown (of which they
were subjects) and will eventual-
ly evolve into a Broadiway stage
show.

Although each of these are

Continued on puge TQ-6

Growing grasses: Shaolin Monks

ROAD GCONDITIONS:
Coming off a record year, dogs 2003
have enough power earlx on to nofch
another nearly $2 billion’

By RAY WADDELL

hile no blockbusters along the
lines of 2002’s Paul McCartney or
Rolling Stones tours have been
announced so far, 2003 is shaping
up as a solid vear, with rock and
country acts taking center stage after several
vears of pop-marker dominance. The only flies
in the ointment at this point are threats of fur-
ther international conflict, familiar industry
concerns like ticket prices and heavy touring
traffic resulting in bloated venue schedules and
tricky maneuvering among agents and build-
ngs.

The industry is coming off a record year.
According to numbers reported to Billboard
Boxscore, U.S. gross touring dollars were up
8.6% in 2002 to $1.7 billion. Similarly, total con-
cert attendance increased 6.2% to slightly less
than 42 million. Even with less tavorable per-
show numbers, these were the highest figures
ever reported, a testament to the ongoing power
of the concert as entertainment. (Figures for the
international business reflect similar patterns.)

And, though it’s still early in the game, as we
head into touring’s peak season, 2003 has

enough power early on to notch another near-
ly $2 billion year, international events notwith-
standing. Highly bankable classic-rock tours join
their harder-edged cousins on the road this
summer, while established ccuntry veterans and
proven up-and-comers work around each other
in the country world.

At the same time, rock and pop newcomers
like Avril Lavigne and Norah Jones are testing
the waters in right-sized venues, and reunions
like Fleetwood Mac and Eagles, as well as
inspired pairings like Kiss/Aerosmith, all vie for
attention. All in all, 2003 looks like a sturdy box-
office vear, if one without a bevy of internation-
al superstars gracing marquees.

TRAFFIC REPORT
Don Law, co-CEO of Clear Channel Enter-
tainment's Music Division, likes what he sees, in
terms of acts working in 2003. “Some of the
biggest names in the business are going to be
out there,” he says. “We'd lcve to have a lineup
like this every year. It's going 10 be a big sum-
mer.
Contined on page TQ-2
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TOURING
BRING THE KIDS!

The family-show environment is incredibly healthy—
but increasingly crowded and expensive.

QUARTERLY

ROAD CONDITIONS
Continued from page TQ-1

With touring’s increased impor-
tance in light of other shrinking
revenue streams, there is no
shortage of traffic heading into
the summer. In fact, some feel
there may be an overabundance
of acts on the road. “It’s not only
solid, there are too many acts out
there,” says Jon Stoll, president of
Florida-based Fantasma Produc-
tions. “It’s like the managers are
talking to the acts and saying,
‘Look, the royalties on record
sales aren’t coming in this year,
and you have to pay for that big
house up there.” Suddenly, every
act is working or wants to work.”

Stoll says his biggest problem is
juggling on-sales. “This weekend,
I’'ve got Norah Jones, Pearl Jam
and the Metallica stadium show
all going up on the same day,” he
says by way of example. “That’s a
good problem to have, but | won-
der what it’s going to do to my
theater shows, which are a huge
part of my business.”

In a high-traftic environment,
promoters need to be more selec-
tive in buying and strategic in rout-
ing national tours, says Randy
Phillips, CEO of AEG Live, the live-
entertainment arm of Anschutz
Entertainment Group. “On our
end, part of the very different way
we approach all tours is making
them work without cannibalizing
each other,” he says. He and oth-
ers, however, are concerned about
the impact war will have. “We’re
worried about how it might impact
ticket sales,” says Phillips. “But we
do have a contingency plan.”

Adds Stoll, “Things look prom-
ising, but there’s a big ‘if, because
of North Korea and Iraq. Our
business is as fragile as any,
maybe more so.”

ROCK WITH YOUR FRIENDS

Multi-act rock tours are plenti-
ful in 2003. The genre’s current
ruler, Ozztest, will play 28 shed
dates in North America this sum-
mer and more in Europe, with a
lineup that includes headliners
Ozzy Osbourne, Korn, Marilyn
Manson, Disturbed and Chevelle.
Seven previous incarnations of
Ozzfest have taken in more than
$110 million, and Ozzfest was the
lone festival tour of 2002 that
cracked the top 25 tours, with
$26.3 million in grosses.

Perhaps even more significantly,
the prototype of touring festivals—
Lollapalooza—will return this
summer, with an intriguing lineup
of Jane’s Addiction, Queens of the
Stone Age, Audioslave, Incubus
and Jurassic 5, plus a wealth of
second-stage acts. Lollapalooza last
toured in 1997. In another return,
Metallica has announced it will
revive its previously successtul
Summer Sanitariun stadium tour,
this time accompanied by Limp

Bizkit and Linkin Park each play-
ing headlining-length sets. The
package, out in July, will also fea-
ture the Deftones and Mudvayne,
and is the only stadium tour
announced to date.

Finally, the dark horse of multi-
act rock tours, Van’s Warped,
returns again with a punk-centric
lineup that includes AFI, Andrew
W.K., the Ataris, Dropkick Mur-
phys, Face To Face, Finch, Glass-
jaw, Less Than Jake, Pennywise,
Rancid, Simple Plan, Suicide
Machines, Taking Back Sunday
and the Used. The summer tour
of alternative outdoor venues
begins June 19 in Boise and
wraps Aug. 10 in Asbury Park.
Under the radar for its first few
years of existence, Warped is now
in its ninth year and has exhibit-
ed steady improvement with each
run. Warped is produced by
Vans, Kevin Lyman and CAA.

In terms of proven headliners,
the return of Phish after a two-
year hiatus is sure to be greeted
with major enthusiasm by pro-
moters and Phish-heads alike.
Genre mate the Dave Matthews
Band is a perennial top-10 tour-
ing act, and veterans like Red
Hot Chili Peppers, R.E.M. and
Pearl Jam are destined to do
steady business this summer. In
the jam-band category, Phish and
DMB will be joined by such solid

Record-breakers: Eagles

touring acts as Widespread Panic
and String Cheese Incident this
year, and surviving Grateful
Dead members who previously
toured as the Other Ones have
dropped all pretense and will
tour as the Dead this year.

CLASSIC ROCK

Last year’s ruling rock royalty,
McCartney and the Stones,
grossed more than $200 million
in North America and have
taken their acts international for
2003, with predictably sold-out
results. But the most successful co-
headlining duo of all time, Billy
Joel and Elton John, is staying on
North American shores and is vir-
tually guaranteed to rank among
the top tours of ’03 at year's end;
Joel/John grossed more than $100
million in just the past two years.

Similarly, Jimmy Buftett is one of

Continued on page TQ-4

By RAY WADDELL

he ongoing popularity of

family shows has created

an environment where

established shows fierce-
ly protect their traditional routes
and newly developed products
jockey for bookings in an increas-
ingly narrow time frame. More
than 20 true family shows are
currently routing through U.S.
arenas, and that’s not counting
other family-oriented arena
attractions like horse
shows, rodeos, motor-
sports, figure skating
and one-off attractions.
In total, the family-show
environment is incredi-
bly healthy, but increas-
ingly crowded.

“This is probably one
of the strongest envi-
ronments [’ve ever seen
in my years of produc-
ing live family enter-
tainment, the primary
reason being people are
not traveling the way
they were three or four
years ago,” observes
Kenneth Feld, chair-
man/CEQO of Feld Entertainment
and producer of Ringling Bros.
and Barnum & Bailey, Disney on
Ice and Sigfried and Roy at the
Mirage in Las Vegas. The world-
wide headquarters of Feld Enter-
tainment is in Vienna, Va. “When
people stay at home, they tend to
do things around home, and
Ringling Bros. and Barnum &
Bailey Circus [RBBB] and Disney
on Ice become attractive local
entertainment.”

Other family-show profession-
als attest to the market’s vigor.
“The current environment for
family shows is very strong,” says
Josh Furlow, director of contracts
and tours for Minneapolis-based
VEE Corp., producers of such
popular family-show standards as
Sesame Street Live. “It is also a very
competitive environment, as
more and more shows are being
put out there.”

Indeed, VEE alone has seven
units on the road, including three
Sesame Street units, three Bear
in the Big Blue House units and
two units of a newer production,
Dragon Tales. Additionally, Feld
Entertainment has eight units
touring the U.S. and three inter-
national, including U.S. tours by
two units of Ringling Bros. and

Barnum & Bailey Circus and five
units of Disney on Ice. Additional-
ly, HIT Entertainment has Bob the
Builder and Barney units on the
road, and Clear Channel Enter-
tainment has productions of
Blue’s Clues, Dora the Explorer
and Scooby Doo touring.

All of which must make show
routers and bookers a particular-
ly harried lot. “These guys are
very busy,” understates Feld. “We

Busy: Kenneth Feld

have an established routing with
Ringling Bros. and in the major
markets for Disney on Ice. With 90
markets annually for [RBBB] and
130 markets for Disney on Ice, it’s
important we don’t crisscross our-
selves.”

VENUES MAKE ROOM

From the arena side, buildings
must find room for family shows
in the datebook alongside concerts,
local events and sports tenants that
can lock in 40 to 80-plus dates.

Furlow agrees that routing and
strategizing is a full-time job. “Rout-
ing and timing is an ever-changing
puzzle, and the window of oppor-
tunity is very narrow,” he says.
“Day in and day out, that’s what my
Jjob is right now. We had a little over
230 separate engagement contracts
for last year’s season. Luckily, we’ve
been around long enough to have
a stronghold. A ot of timnes, it sim-
ply comes down to reputation.
Arena managers know the long-
standing shows, and reputation
and history say a lot.” Well-estab-
lished shows own certain blocks of
time in certain markets. Sometimes
it is carved in stone: “Ringling has
played Madison Square Garden in
New York City every spring
around Easter for 128 years,” says

Feld. “You know it's spring in New
York when Ringling Bros. and Bar-
num & Bailey Circus is at Madison
Square Garden—we were there
again March 20 this year.”

Likewise, VEE has carved its
niche, particularly with Sesame
Street Live, now in its 23rd year. “A
large portion of all shows have a
standard block of time we're in a
market,” says Furlow. “We play
certain markets year after year
within the same time
frame. It’s all about
training the audience
and patrons to know
when we're coming,
along with our media
partners and the build-
ings. If we don’t, the
building will get phone
calls wondering why we
aren’t coming to their
town this year.”

Unlike what is often
the case in the concert
touring world, compet-
itive family-show pro-
ducers rarely coordi-
nate with each other.
“We never work with
the other guys,” says Feld. “What
we do is be cognizant of the times
of year where we can do best in
each market.” Adds Furlow, “We
all know who's playing where and
when, and we have our protec-
tion—five weeks before and after.”

Ed Rubenstein, director of BU-
Lo Center in Greenville, N.C.,
says more than four family shows
taps his market. “We still do Rin-
gling Bros. every year, and we
bring in Disney on Ice every other
year,” he says. “Then we're doing
Barney and Bob the Builder in
May and October [respectively],
so that pretty much takes up the
year.” That does not mean Ruben-
stein wouldn’t like to bring in
more family shows. “There are a
bunch of other shows out there
I'd like to take a look at,” he says.
“We try to space them out, but
four per year is pretty much our
limit, one of them being the cir-
cus. We do in excess of $1 million
on the circus every year, and that
takes a lot of money out of the
market.”

ART OF THE DEAL
Even with hundreds of shows
each year, family-show deals are
flexible by necessity. “I would say
Continued on page TQ-4
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Flexible Seating up to 16,000 Seats in Jacksonville, Florida

Half house curtain anc rigging system

High tech sound, lighting and video capakility

3 fully enclosed loading bays with direct arana access
Total rigging capacity, 120,000 lbs

State of the Art Amenities —

For More Infarmation Contact:
Bob Downey ®w'9C4.630.0235
bdowney@cej.net
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Private Management for Pudiic Facilities

www.jacksonvillearena.com
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For Booking Information Contact:
Rohin Timothy @ G04.630.2933
rtimothy@caj.net
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THINK THEY
NEED THE
SAME TICKETING
SOLUTION?

Venues come in all shapes and sizes. Ticketing solutions should too. That's the thinking
behind our new suite of ProVenue™ Ticketing Solutions.

Whether your ticketing is online, offline, in-house or outsourced, our suite offers the
industry's widest range of software products and services. Our lineup of ProVenuePlus™, ProVenueMax™,
ProVenuetElite™, ProVenueOnline™ and ProVenueServices™ can accommodate any size venue and
ticket volume - from the best live music club in Washington D.C. to Oldahoma's state-of-the-art sports and
entertainment showcase arena.

So why settle for a "one-size-fits-all" approach, when you can have a solution ideally suited to fit

your venue? For complete product information, visit www.tickets.com/provenue or call 888-397-3400.

Now you've got a choice.

© 200) Tichwes.com, Inc. The Tickets.com kogo is ¥ trademark of Tickwes.com. Inc.
AR other 310 property of their respective companies.

ROAD CONDITIONS
Continued from page TQ-2

the most consistent winners in
touring history, quietly generating
as much business as he wants to
every year.

For reunions, Fleetwood Mac’s
Concerts West—produced reunion
tour (sans Christine McVie)
appears to be a no-brainer for
classic-rock fans. And the $33 mil-
lion the Eagles rang up from sec-
ondary markets bodes well for an
extensive major-market tour in
2003, also produced by Concerts
West. “We feel very strongly about
the potential of Fleetwood Mac,”
says Phillips of AEG Live, parent
company of Concerts West. “And
the Eagles proved last summer
they don’t need a record to do
great business.”

Bruce Springsteen & The E
Street Band will follow up 2003’s
barnstorming tour (successful but
not a monster) with multiple-night
sit-downs in the Boss’ best markets.
Fellow New Jersey band Bon Jovi
continues to do steady box office
in the U.S. and Europe 20 years
into its career. The hard-touring
philosophy and blue-collar work
ethic has paid off. “We're a stadi-
um band in every country in the
world, except America, and we
play the odd stadium here,” the
group’s Richie Sambora said in an
earlier interview.

COUNTRY’S COOL

Many feel that country music is
into its most successful touring
year in more than a decade, and
the bevy of touring superstars
could make 2003 a record year for
the genre. “People talk about a
declining live-entertainment busi-

ness, but country music is doing
record business across the board,
largely under the radar,” says pro-
moter Louis Messina of the Messi-
na Group. “Unless they're in-
volved in these artists’ camps,
people don’t know they’re doing
well and slamming it every night.”

George Strait has already
wrapped a 20-date arena run to
the tune of nearly $16 million.
Both Toby Keith and Kenny
Chesney have kept the momen-
tum they developed as burgeon-
ing headliners in 2002 and
appear to be on track to better
their numbers this year.

The return of touring block-
busters Tim McGraw and the
Dixie Chicks should add nearly
$100 million to country touring’s
gross revenues this year. Brooks &
Dunn’s Neon Circus extravaganza
has proven consistent and benefits
from the addition of up-and-com-
ers Rascal Flatts and Brad Paisley.
Alabama’s farewell tour should be
its most lucrative ever. And, if a
discussed tour by Shania Twain
comes to fruition, country touring
could easily gross more than it
ever has, welcome news to a genre
that has suffered a decade-long
slump.

If there is a weak spot in terms
of genre representation in 2003,
it is the lack of star power in rap,
R&B and pop tours. To date, the
Justin Timberlake/Christina
Aguilera Stripped and Justified
tour is the most high-profile
announcement to date for the
genre. Beginning June 4 at
Phoenix’s America West Arena,
the Concerts West-produced trek
will encompass 45 North Ameri-
can dates through an Aug. 24
finale in St. Paul, Minn. @

BRING THE KIDS
Continued from page TQ-2

every contract in every venue for
every show is different,” says
Feld. “It’s not just about booking,
it’s about negotiating deals in
every marketplace.” With both
show producers and arenas
struggling with bottom-line
issues, every dollar counts. “Rent,
box-office, staffing, stagehands
and merchandise are the five
major deal points within the deal
structure,” explains Furlow.
Production costs for family shows
are extremely high and profit mar-
gins tight. “Each show is larger than
any rock show out there,” says Feld.
“No rock show comes in on a 55-
car train [like RBBB], or on nine to
16 trucks in Disney on Ice’s case.
These are major, major produc-
tions. Each is a multimillion-dollar
production just to get it out the

door. We're dealing with some of

the tightest margins in the world.”

KEEP THE QUALITY

With venerable products like

Disney on Ice and Sesame Street Live
competing or cooperating with a
seemingly never-ending parade
of new productions like Bear in
the Big Blue House and Dragon
Tales, the standard remains high.

“We always have to keep up with
the new product and development
coming down the line,” says Fur-
low. “But we also have to be very
selective. We average 40 markets
per tour, so the simple cash outlay
and how to amortize across the
board is challenging. Considering
the [Sesame Street] product has been
out almost 23 years, obviously our
pattern works.”

New product and continuing
development of established pro-
ductions is not only desirable but
imperative, Feld believes—
adding that he wants even his
competition to raise the bar.
“The best thing for the family-
entertainment business is high-
quality shows,” he says. “We have
the largest share of the market, so
the bigger the universe, the hap-
pier I am. I love it when people
put out quality shows.” W
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The deals keep getting tighter

We won't put the screws to you

At the Thomas & Mack Center, Sam Boyd Stadium and Cox Pavilion,
we're finding new and innovative ways to increase your bottom line and ours.

Thomas®Mack Sam/30yd  €OX Pavilion
e/ %MMW@@%[ T radilion

For more information, contact Joseph Santiago at 702-895-1796 or joseph@thomasandmack.com.
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GLENDALE ARENA AT WESTGATE IN GLENDALE, AZ

THE NEWEST HOT SPOT IN

HOENIX

OPENING DECEMBER, 2003

¢ Full seating tlexibility, from 6,000 up to 20,000 scars ¢ Concert Hall acoustics in a major arena

¢ Full rigging grid (up to 120,000 Ibs), spacious ivading .

Full service in-house marketing, advertising, spomsorship,
docks, dressing rooms & staging arcas

group sales & event productions

Modern, state-of-the-art open concourse design

Home of the National Hockey Leazue Phoenix Coyotes

Majority of event searing in lower bowl

Over 3 million residents ia the Phoeaix Metropol:tan arca

For bookings & more information contact:

Reed Glick - reed.glick@phoenixcoyotes.com

623.322.4695
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We Do More
Than Just Promise...
We Deliver.

MORE THAN 200 LOCAL PROMOTERS NETWORKED FOR SUCCESS
44 U.S. AMPHITHEATERS - 135 VENUES - 50 LOCAL OFFICES - 26,000 EVENTS ANNUALLY

OVER 66 MILLION FANS

'®, C1EARCHANNEL

ENTERTAINMENT

LOCAL - REGIONAL - NATIONAL - INTERNATIONAL
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NEW SHOWS
Continued from page TQ-6

| skateboard guru Hawk, is getting

1 L expanded by 22 markets to a total
I I 1 i ol 32 cites.

Guerinot has a success on his
ATE RF RO NT hands now but admits that several
— promoters were hesitant 1o buy
T T_I E A T R ! into Boom Boom Huck Jam because
1 ’ : A of the fresh nature of the project.
2 T f | "1 was such an unknown quantity
«#/ AmericanAirlines Arena b | .._.there was very little support for
our tour.” savs Guerinot. “Just a
handtul of guys stepped up and
promoted our vision. Most weren't
big guys in the market. The large
ones all passed.”

RISK ADVERSITY

Paul Tollett, of AEG-owned
Goldenvoice which worked sever-
al Southern California dates, was
one such thumbs-up promoter. To
be honest, Guerinot says initial
on-sales were soft and most husi-
ness got done 10 davs prior to the

| shows, which made for a “very
alarming sales pattern. But this
really turned into a classic family
attraction.” Still, Guerinot 1s hold-
ing back from saving, "I told you
s0” to naysayers. While he appre-
ciates adventurous attitudes hiven-
ing up the concert scene, he
understands why people do not
like to gamble in the already risky
live-entertainment world.

“1 think, even if'it's a bad idea, |
applaud them lor trying, if it's new
and different. But just being new
for the sake of heing new is not
good,” he says, remembering the
terror he felt when “vou get closer
to the first dav of the show, vou've
only sold 900 tickets, and you real-
ize vou've just lost all the money
vou've saved over the last four
vears...all forms of entertainment
are a risk.”

While not an overnight success,
SO ulthmately attracted fans (the
most recent 2002 winter tour filled
86% of its capacity) because it hit
upon a real need in the market-
place, explains the act’s booking
agent, Nick Caris of the Agency
Group. “With Christmas shows. ..

| 1Us a little stale. The Nutcracker:
That’s what your parents used to
like. Now you have to appeal to
baby boomers and children.” savs
Caris, whose company is also
mvolved with the Funk Brothers,
curtain, proscenium stage, theatrical lighting. carpeted aisles and beautiful e-mail ebresler@heat.com. the. little-known Deitroit studio
musicians behind a slew of Motown

chandeliers. The Waterfront Theatre is designed to stand alone as a , hits, touring later this vear. “You
éi’ig‘ have 10 deal with something more

completely separate venue from the AmericanAirlines Arena with its own AmericanAirlines current. It’s time to have some-

D S
R ot uil i il
S A L

Tr:e new Waterfront Theatre at AmericanAirlines Arena is an intimate theatre For booking information
within the AmericanAirlines Arena. Located in downtown Miami alongside contact Eric Bresler by phone
Biscayne Bay and minutes from South Beach. This new state-of-the-art (786)777-1122,

3000 to 6000 seat theatre comes complete with a ceiling to floor acoustiz fax (786)777-1600 or

CHA thing new.”
special entrance and convenient on site parking. ﬁ/ Another financially fit new ven-
| ture is the Shaolin Monks™ Wheel of
Life. After several hot-selling dates
last spring, HOB signed on as the
national promoter for the Monks.
The Waterfront “heatre at &mericanAiriines Arena 601 Biscayne 3lvd. Miami. FL 33132 www.aaarena.com HOB's 68 shows posted bigger
. grosses as they progressed—the
nine dates reported 1o Billhoard
between November and December
averaged $28,397 per show; the

www.billboard.com BILLBOARD APRIL 12, 2003




five shows in 2003. $72.094. “No
one knows what is going on ¢con-
omy-wise—it's nerve-wracking,”
admits Lisa Giglio. HOB's director
of tour development, regarding
how tricky it is to predict what con-
sumers will buy. “People are less
likely to take risk, when you're not
sure what is going on.”

MARTIAL-ARTS MARKETING

And. while HOB executives ielt
they had something special with
the Monks (similar to Guerinot's
teelings toward Boom Boom Huck

Caris got the Funk.

Jam), they did have 1o work extra
hard to get everything off the
ground. *We had to drill deep
down on the marketing: How do
you get to the people who want to
see it?” says Kevin Morrow, HOB
senior VP of entertainment.

cally, concerts are an easy
radio sell, but, since the Monks are
more of a visual than an audio
experience, Morrow and Giglio
had to come up with a ditferent
sort of campaign strategy. They
ended up targeting a lot of martial-
arts and voga schools with Monk
ads. They also placed spots in Chi-
nese medicine and yoga journals.
“This would make for an excellent
I'V commercial—but then that's a
commercial,” says Giglio. referring
to television’s pricey advertising
terms. “So this has 1o be grass-
roots.”

However, pushing innovative
concepts, even if it is tougher than
pushing standard concerts, is
worthwhile to the HOB team. Sin-
ilar 1o the beliefs of many new tour
backers, there's value, Morrow and
Giglio explain, in going out on a
limb for the good of the concert
community. “It's not new for
House of Blues to look at this type
of stulf,” savs Morrow, in noting
such past HOB creations as the
Smokin’ Grooves Tour (a past series
of hip-hop-oriented shows) and
Down From the Mountain (built
around bluegrass music from the
movie O Brothey, Where Art Thou?).
“Besides making money, we've got
to create content. You can't just sit
back and wait.” W
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treres ONLY ONE piace to PLAY
N SOUTH FLORIDA..

For hool\mg mltonnanon contact Eric Bresler by phom (78())777 1122, fax (75(»)777 1600

or

¢-mail ebresler heat.com.
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THANK YOU

ELION BILLY
JOHN JOEL

and Clear Channel Entertainment. Your FACE TO FACE tour
broke house records for tickets paid and attendance, and is

the top-grossing concert in RBC Center’s history.

$1,861,195

Thanks, from all of us at RBC Center in Raleigh, North Carolina.




R&B/HIP-HOP

ON THE RECORD: Singer/songwriter
Brenda Russell signs a worldwide
pact with London-based Dome Rec-
ords, headed by president Peter
Robinson. Her most recent album
was the 2000 release Paris Rain on
Hidden Beach Recordings. Set to
record in both London and Los
Angeles, Russell is also co-writing
music for the 2004 Broadway pro-
duction of The Color Purple with
Allee Willis and Stephen Bray.

Luther Vandross drops his sec-
ond J Records set, Dance With My
Father, June 17. Guests include
Beyoncé Knowles, Queen Latifah,
Stevie Wonder, Busta Rhymes, and
Foxy Brown.

R&B/pop singer lauren joins the
roster of Atlanta-based NME Rec-
ords. Formerly signed to Jive and
Interscope, the 22-year-old is aim-
ing for a first-quarter 2004 release.
She’ll be working with NME A&R
consultant Kim Smith, who helmed
lauren’s first project when Smith
was A&R director for Perri “Peb-
bles” Reid’s Savvy Records. Indie
NME is a member of New York-
based holding company the Deve-
ron Group . . . Jeffrey Osborne
(LTD) marks 30 years in music and
launches his own label, Jay Oz
Records, with new album Music Is
Life. The June 10 release is distrib-
uted via Koch Entertainment.

On May 6, Koch and Miramax
Films issue the soundtrack to the
documentary tribute Only the
Strong Survive. Featured artists
include Jerry Butler, Sam Moore,
Wilson Pickett, and Carla and
Rufus Thomas.

TO THE VIKTER: Once he wraps pro-
motion for his February-released
debut Hollywood set—Internation-
al Affairs V2.0—songwriter/produc-
er Vikter Duplaix will be cranking
up several other projects, including
a label through Sony. Duplaix’s
partners in that venture are his Axis

by Gail Mitchell

and The Blues,..

Music Group colleagues James
Poyser (Erykah Badu) and Chaunc-
ey Childs (Vivian Green). They hope
to release a fall project that they are
currently working on with a spiri-
tual soul group.

“We're still working on a name for
the label,” Duplaix says. “But we’re
trying to get the music done first. We
hope to have a single in late summer.”

But first things first. Acknowl-
edging that his album—with selec-
tions shifting from futuristic to
uptempo dance to ballads—doesn’t
fit a specific category, the Philly
native says his aim was to make a
“record of beautiful-sounding
music that will hopefully make a lot
of people feel good. Music has to go
back to that. To have a long and
prosperous career, you have to give
people emotional food. That’s what
they’re missing: quality and vision.

“I’'m out to show that there’s
something that can be done that’s
not necessarily formatted and still
be successful,” he adds. “I plan to
have a career at this—not a short-
term situation.”

SCREEN SCENE: UPN premieres
Platinum, a one-hour drama set in
the hip-hop music industry, 9 p.m.-
10 p.m., ET/PT April 14. The pro-
gram'’s main characters are broth-
ers Jackson and Grady Rhames—
the guiding forces behind Sweet-
back Entertainment—played res-
pectively by Jason George (Bar-
bershop) and Sticky Fingaz
(Onyx). After its premiere, the
series will begin airing Tuesdays at
9 p.m.

Marc Dorsey follows up his vocal
stint on LL Cool J’s No. 1 hit “Luv
U Better” with a turn as host of a
new national cable show, Marc
Dorsey’s R&B Live & Unplugged.
Slated to air this summer—spot-
lighting established, up-and-com-
ing, and unsigned acts—the pro-
gram’s pilot was taped April 2 at
New York’s Soul Café with per-
formances by Will Downing,
Syleena Johnson, Dani Stevenson,
Raheim, Felicia Adams, and Latif.

SPRING BREAK: Charli Baltimore,
J.T. Money, and 54th Platoon are
among the national and local acts
perfarming during the 15th annual
Texas Beach Party April 10-13 on
Galveston Island. It is presented by
Countdown Promotions, headed by
CEO Kenny Talton; Urban Authority
Promotions & Marketing, operated
by Derrick McKinney, is consulting.
For more details, contact McKinney
at 713-723-7607.

Bone Crusher Gets ‘Attenchun!’

So So Def/Arista Rapper Broademng His Fan Base With Major-Label Debut

BY MOIRA McCORMICK

When Atlanta MC Bone Crusher
signed with So So Def/Arista, his pile-
driving, electronica-edged independ-
ent hip-hop single, “Never Scared,”
had already made a dent at local
radio. Now his debut album, Affen-
chun!, is ready to drop April 29.

Arista senior VP Jermaine Dupri was
quite familiar with the physically
imposing rapper (who is 6’3" and
weighs 300 pounds), as the artistical-
lyinclined Bone Crusher had designed
alogo for Dupri, among other things.

“He’s been around the Atlanta
scene,” Dupri says. “He was in a
group called the LGs [Lyrical Giants],
who were signed to Erick Sermon’s
Death Squad label, and a band called
the Chronicle.” (The Chronicle in-
cluded Bone Crusher’s current pro-
ducers A-1 [Avery Jahnson], Billy
Hume, and L-Roc, along with Lil Jon
of Lil Jon & the East Side Boyz.)

The veteran producer/label entre-
preneur was equally impressed by
Bone Crusher’s dedication to self-
promotion. Dupri says, “I saw Bone
Crusher at a club one night [in late
2002] and watched him hand out CD
singles of ‘Never Scared’ to people,
right out of the box.”

Dupri, who hosts So So Def Radio
on Atlanta’s R&B/hip-hop WVEE (V-
103), immediately decided to air “Never
Scared” (which features fellow At-
lantans Killer Mike and T.I.) “as my
Atlanta pick of the week. It has that
street grind. I wasn’t thinking about
signing him yet, since my deal with
Arista wasn’t 100% done.”

But Dupri quickly came to realize
Bone Crusher’s potential and suggest-
ed Arista should pick him up ASAP. He
recalls, “I said to L.A. [Arista presi-
dent/CEO Antonio Reid], ‘Even if I
don’t get a deal with you, sign him any-
way and I'll oversee [the project].””

The partnership was ultimately
forged (Billboard, Jan. 25), with Bone
Crusher (born Wayne Hardnett) be-
coming its flagship artist. Though
Attenchun! is the rapper’s first major-
label-starring vehicle, he is no
stranger to the big leagues. He has
provided hooks for such acts as Too
Short, Bow Wow, and Clipse. In fact,
Attenchun!’s original title when it
was released last fall on Atlanta indie
Break 'Em Off Records was Bone
Crusher and His Industry Friends.
Break 'Em Off is co-releasing Aften-
chun! with So So Def/Arista.

The MC, who is managed by
Atlanta-based Lance “Scatter” Rieves
and publishes through Bone Crusher
Music (ASCAP), says Atfenchun's ag-
gressiveness reflects “a period of dark-
ness to enlightenment [in my life]. It’s
a prime example of persistence—I've
been in the game 10 years.”

In breaking Bone Crusher out of the
South, Dupri says it's a matter of rec-
ognizing there are distinct styles of rap

BONE CRUSHER

and tailoring marketing plans accord-
ingly. “There’s a difference between
Mos Def and Jay-Z,” he points out. “You
have to make sure their particular
audiences are buying their record first
before taking it to crossover.”

Dupri sees Bone Crusher’s immedi-
ate audience as the “fans of crunk. It’s
grittier, meaner, more hyper—it’s mad
music, like black people’s version of
slam dancing. Bone Crusher has
already got the crunk fans; now we
have to cross him over.”

LASTWEEK (=8

Airplay monitored by &g nielsen

According to VP of urban market-
ing Phillana Williams, Arista is in the
process of doing that. “We started pro-
moting ‘Never Scared’ to the mix
shows,” she says. That was followed
by a Southeast promotional tour in
early March with a second tour (pri-
marily the Midwest) scheduled for
April. “He’s done radio shows and
club dates in Atlanta and other Geor-
gia cities, Tennessee, and the Caroli-
nas,” Williams adds. Dupri has also
gone on the road with Bone Crusher
to help introduce him.

The label is also trading on Bone
Crusher’s “larger-than-life” physique,
using promotional visuals from the
“Never Scared” video for point-of-pur-
chase materials. Added to BET’s “rated
next” category, the video features Bone
Crusher striding through Atlanta. In
keeping with that theme, Arista is
“doing life-size blowups for retail and
clubs and postcards with oversized
footprints,” Williams says. “We need to
keep him on the road and visible. The
more people see him, the more they
fall in love with him. Bone Crusher
sells himself.”

Broadcast Data
Systems
TITLE IMPRINT/PROMOTION LABEL Artist
10 Weeks At Number {
1 IN DA CLUB 50 Cent <
G-UNIT, PE
4 GET BUSY Sean Paul %
VP/ATLANTIE
3 BEAUTIFUL Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson <

O0GGYSIYLEPRIORITY/CAPITOL

EXCUSE ME MISS
ROC-A-FELLAIDEF JAM/I0UMG

L8]

Jay-Z =
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| KNOW WHAT YOU WANT
JIMONARCAUG/IDIMG

21 OUESTIONS
SHADY/AFTEBMATH/INTERSCOPE

Busta Rhymes & Mariah Carey Featuring The Flipmode Squad =

50 Cent Featuring Nate Dogg

I CAN
ILL WILL'CCL IMBIA

Nas ©

CAN'T LET YOU GO
OESERT STHRAM/ELEKTRAVEEG

Fabolous Featuring Mike Shorey & Lil' Mo =

MUROER INC/DEF JAM/IDJMG

THE JUMP OFF Lil* Kim Featuring Mr. Cheeks =
QUEEN BEEATLANTIC |
GOSSIP FOLKS Missy “Misdemeanor” Elliott Featuring Ludacris =
THE GOLD MIND/ELEKTRAVEEG B - I
WANKSTA 50 Cent =
G-UNITSHACY/INTERSCOPE |
NO LETTING GO Wayne Wonder <
GREENSLEEVESVP/ATLANTIC

MESMERIZE Ja Rule Featuring Ashanti <=

SICK OF BEING LONELY

Field Mob = |

ASH MONE

WHAT HAPPENED TO THAT BOY

Baby Featuring Clipse =

FO' REAL UNVERSALVUMRG

STILL BALLIN 2Pac Featuring Trick Daddy

X GON‘ GIVEIT TO YA DMX =
BLODDLINZ/DEF JAM/IDJMG B -

SUPERMAN Eminem
WEB/AFTERVIAT - |
THUGZ MANSION 2Pac %
AMARW/DEATH ROW/INTERSCOPE
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AIR FORCE ONES
FO" REELLNIVERSAUUMRS

Nelly Featurmg Ky|uan Ali & Murphy Lee =

PUMP IT UP
OEF JAWD. MG

~ Joe Budden

REALEST NIGGAZ

G-UNIT

50 Cent Featuring The Notorious B.I.G.

GET BY Talib Kweli <
RAWKUS/MCA
NEVER SCARED Bonecrusher Featuring Kitler Mike & TS, =

BREAK 'EM OFF/S0 SO DEF/ARISTA

. Records with the greatest i in audi

ness Media, Inc. All rights reserved

. The rap tracks audience is compiled from 102 R&B/Hip-Hop and

47 rhythmec top 40 stations whirh are electronically monitored 24 hours a day, 7 days a week. Songs ranked bé number of audi-
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IN STEREO: U.K. crossover hip-hop/
fusion band Stereo MC’s is inter-
rupting preparations for its fifth
album to play the Skol Beats Festi-
val April 26 in Sao Paulo, Brazil,
befare performing in Singapore and
Malaysia. The group recently wrap-
ped a U.K. and European tour on
behalf of its 2003 Universal Interna-
tional best-of package, Retroactive.

* STEREO MC'S

“Stereo MC’s is a band born out of
hip-hop, funk, punk, dub, blues, Pub-
lic Enemy, Kraftwerk, Marvin Gaye,
Led Zeppelin, Public Image Limited,
Beb Marley, and King Tubby,” the
group’s singer/rapper/songwriter, Rob
Birch, says. The band’s other main-
sfays are writer/turntablist Nick “the
Head” Hallam, drummer Owen If, and
singer Cath Coffey. (Birch and Hallam
also operate together as the Ultima-
tum remix team.)

When it first emerged, Stereo
MC'’s issued three albums in rapid
succession: 33-45-78 (1989), Super-
natural (1990), and Connected
{1992). The multi-platinum Con-
nected won Brit Awards for best
album and best act. However, it was
nine years before the group delivered
its fourth album in 2001, Deep Down
& Dirty. The EMI Virgin Music-pub-
lished act survived in the interven-
ing years partially on lucrative synch
fees from advertising and TV usage
of the “Connected” hit single.

Birch reveals that the Retroactive
compilation was the result of “rec-
ord-company pressure [that was on
us] for years. So we thought we'd get
them off our backs, plus keep some
profile and do some touring to pro-
mote it.” Birch adds that the “Retro”
part of the title relates to the fact
that “all the material has been pre-
viously released and remains un-
touched in its original state.”

RZA’'S WORLD: Wu-Tang Clan linch-
pin RZA (born Robert Diggs) has
signed with Virgin Germany for his
long-awaited international rap col-

by Kwaku

laboration, The World According to
RZA. The 18-track album, featuring
several European hip-hop acts rap-
ping in their native language, is
being released April 28 in Europe.
“It’s more a labor of love than an
issue of cost,” Virgin Music/EMI
Continental Europe marketing di-
rector Steve Lee says of the album,
which was originally slated for re-
lease in January 2002.

Among the set’s featured acts are
Petter (Sweden), Saian Supa Crew
(France), Blade (U.K.), Xavier
Naidoo (Germany), Skinnyman
(U.K.), Afrob & Secou (Germany),
Articolo 31 (Italy), Cilvaringz
(Netherlands), Diaz (Norway), and
Passi (France).

The single “Satan”—with Saian
Supa Crew, Ghostface Killah, and
Method Man—is being aimed at the
hip-hop market, while the Naidoo-
featured, R&B-laced “So Schoen Wie
Du” single is primed for crossover
success in the Germany/Switzer-
land/Austria (GSA) region. An Eng-
lish version of the latter song, known
as “Souls on Fire,” features R&B/
dance diva Deborah Cox and will
appear on the non-GSA album. The
World According to RZA carries a June
2 Virgin U.K. release date.

On the same date, Virgin U.K.
issues Source-signed Saian Supa
Crew’s X Raisons: The Internation-
al Collection, whose guests include
Anglo-rhymers Brand Nubian, Ky-
Mani Marley, and Roots Manuva.

UNDER CONTROL: Dublin-based hip-
hop duo Creative Controle, which gar-
nered a best dance act nomination at
last month’s Meteor Ireland Music
Awards, has changed its name to Mes-
siah J & the Expert, representing the
noms de plume of the MC and pro-
ducer, respectively. The pair’s debut
album under the new moniker, What'’s
Confusing You?, is set for a summer
release on Volta Beats. The act’s April
Irish tour includes a Public Enemy
support slot April 12 in Dublin.

BRIEFLY: Because of the climate that
has emerged post-Sept. 11, 2001,
highly political hip-hop/fusion U.K.
band Fun-da-mental unleashes remix-
es from its 2001 There Shall Be Love
album. Voices of Destruction, due
April 14 via Nation, draws inspiration
from Pakistani and South African
soundscapes with remixes by Pressure
Drop and Swami . . . British artist
Sixtoo provides idiosyncratic, left-field
rhymes and tight beats topped with
harmonicas, acoustic guitars, and
undulating ptano melodies on An-
tagonist Survival Kit. It arrives April
14 on Vertical Form.
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SEAN PALIL (VP/ATLANTIC) JUSTIN TIMBERLAKE 1JIVE} MA. CHEEKS FEAT, MARIO WINANS JUMRG)
s I How You Gonna Act Like That 31436 Still Ballin 56 | 62 Like A Pimp
TYRESE (JRMG! 2PAC FEAT. TRICK DADDY (AMARWDEATH ADW/INTERSCOPEI DAVID BANNER FEAT. LIL FLIP ISRC/UNIVERSALUMAG)
7 B Miss You 32 439 Realest Niggaz 57 B3 1 Still Love You
AALIYAH (BL JAIMREG) 50 CENT FEAT. THE BLG. {G-UNT} 02
O 1 Know What You Want 33 146 Pump It Up (58] — Beware 0f The Boys (Mundian To Bach Ke)
BUSTA RHYMES & MARIAN CAREY [ MONARCHMGADIME) JOE BUOOEN (OEF JAMADUME) PANJABI MC FEAT. JAY-Z (SEQUENCE! |
9 110 21 Questions 34 KV Thugz Mansnon [59] 63 Too Much For Me
50 CENT (6 PE) 2PAC FEA] PE) DJ XKAYSLAY (COLUMBIA®
[10] 9 1 Can 35 P Laundromat 60 ] 66 1 Love You
NAS lILL WILLEOLUMBIA NIVEA LIWE) ORU HILL |DEF SOUL/DJMG)
[11]12 Can't Let You Go 36 kO That Girl 81 B3 Yeah Yeah U Know It
FABOLOUS {DESERT STORMELEKTRA/EEG) MARQUES HOUSTON {T.U.6 /ASM/INTERSCOPE) KEITH MURRAY FEAT. OEF SOUAD (DEF JAM/AIDJMG)
(12111 The Jump Off 137 )42 Pimp Juice 62 3 He Proposed
LI’ KIM FEAT. MA_ CHEEXS [OUEEN BEE'ATLANTIC) NELLY [FO' REEL/UNIVERSALUMAG) KELLY PRICE IDEF SOULADIMG]
[13] 15 Put That Woman First 38 )40 I Wish | Wasn't 163173 Step Daddy
JAHEIM (DIVINE MILL/WARNER BROS.) HEATHER HEADLEY {RCA/RMG) HITMAN SAMMY SAM {ROCKY ALADCOLLIFARKUNKERSALAMRS)
(1413 No Letting Go 39 ES Mesmerize 1654172 I'li Never Leave
WAYNE WONOER (GREENSLEEVESVI/ATLANTIC JA RULE FEAT ASHANTI IMURDER INC /DEF JAM/IDJMG) R KELLY {JIVE)
15014 Hell Yeah 40 )49 Get By 65 Y Closure
FEAT. BABY {EPIC) TALIB KWEL A) GERALD LEVERT {ELEKTRA/EEG)
[16]17 Emotional Rollercoaster 4144 Never Scared @ 70 In Love Wit Chu
VIVIAN GREEN (COLUMBIA) BONECRUSHER (BREAK 'EM OFF/SO SO DEF/ARISTA) DA BRAT FEAT, CHERISH (S0 SO OEFFARISTA)
117 ] 20 Say Yes 42 kY Air Force Ones 67 L1 Alright
FLOETRY {SOL PE} NELLY {FO" REEL/ JUMRGH FREEWAY (ROC-A-FELLA'DEF JAMNOJMG)
18 ) Gossip Folks 43 ¢3 P***ycat 68 L) This Yery Moment
MISSY WRSDENEANOI" ELEIOTT (THE GOLD MINCVE EXTRASEG] MISSY ‘MISDEMEANOR” ELLIOTT (THE GOLD MINDELEXTRAREG) K-C1 & J3J0 (HOLLYWOOD/MCA)
[19] 23 Girlfriend 44 )52 Snake (69] — PLM.P.
BX {TU.G/EPIC} R. KELLY FEAT. BIG TIGGER {JIVE} S0CENT (6 PE)
120126 What Would You Do? 45 kX X Gon' Give It To Ya (70171 Sto
THE I BROTHERS :DREAMWORKS/INTERSCOPE) DMX_(BLOODLINEDEF JAMIDJIMEG] JAY-Z IROC-A FELLADEF JANVIDJMG!
KAl 18 Wanksta L1 48 Superman 71 Ly In Da Club
50 CENT {G: NTERSCOPE) EMINEM (WEB/AFTERMATHINTERSCOPE) BEYONCE KNOWLES (NOT LISTED)
22 kB All | Have 47150 Shoulda, Woulda, Coulda (72]74 Dipset Anthem
JENNIFER LOPEZ FEAT.LL COOLJ (EPICI BRIAN MCKNIGHT IMOTOWNAUMRG) THE OIPLOMATS (ROC-A: FELLA'DEF JAMIDJMG)
Love Of My Life (An Ode To Hip Hop) | 43 J| 58 So Gone (73] — Excuse Me Miss Again
ERYKAH BADU FEAT. COMMON (FOX/MCAI MONICA {J/RMG) JAY-Z {ROC-A-FELLA/DEF JAM/IDJMG)
4 Ever 53 1 Don't Give A @#&% (74)] — Get Low
LIL" MO FEAY, FABOLOV's [THE GOLD MIND/ELEKTRAEEG] LIL JON & THE EAST SIDE BOYZ (BME/TVT) LIL JON & THE EAST SIDE BOYZ {BMETVT)
What Happenad To That Boy 50 )54 Choppa Style (75 — Rock Your Body
BABY FEAT. CLIPSE ICASH MONEY/UNIVERSALUMRG) CHOPPA FEAT. MASTER P (TAXE FO/NEW NO LIMIT/UMAG] JUSTIN TIMBERLAXE (JIVE)

@ Records with the greatest impressions increase. © 2003, VNU Business Media, Inc. All rights reserved. Complled from a national sample of alrpiay supplied by Nielsen Broadcast Data Systems’ Radie

Track service. 139 stations are electron.zally manitored 24 hours a day, 7 days a week. Songs ranked by gross il

This data is used to compite the Hot R&B/Hip-Hop Singles & Tracks chart.
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: B :z B
o R € 2 I TITLE TITLE
E 5 ARTIST (IMPRINT/PROMOTION LABEL) E 5 ARTIST (IMPRINT/PROMOTION LABEL) ARTIST IMPRINT/PROMOTION LABEL)
1 R Emotional Rollercosster 2w ano « [26 )36 Star 32 Sick Of Being Lonely
VIVIAN GREEN (COLUMBIAI 202 FEAT. CLIPSE FELD MOB (MCA|
2 W4 Cry Me A River Py 25 Everybody _ | Don't Really Know
JUSTIN TIMBERLAKE LJIVE) HAHZ THE RIPPA IBODY HEAD) BRANDY MOSS-SCOTT IHEAVENLY TUNESI
(3] 4 No Means No [28 J 44 How | Feel 53 3 Nothins Free/ Don't Give A @#&%
NEE-NEE GWYNN (BASE HIT) LEXX FEAT. LIL' FLIP {TAKEQVER ENTERT/ OOBIE FEAT. LIL JON & THE EAST SIDE BOYZ (BME/TVT)
4 B Jah Is My Rock i 26 Shady (54 ) — Kick'n Ass
CARIBBEAN PULSE (IRIE} BIG T ISOUTHPAW/XES.) SUPA NAT ({N'DA HOLEPYRAMID/ORPHEUS)
o 7 Starting With Me 30 ki This Is My Party L1 58 Work it
BRANOY MOSS-SCO™T (HEAVENLY TUNES) FABOLOUS (OESERT STORMELEXTRAEEG) MISSY ‘MISOEMEANOR" ELLIOTT (THE GOLD MIND/ELEKTRAVEEG)
6 B Hell Is A Flame 31 48 I Need A Man 56 Py Make It Clap
BIG C (SOUTHPAW/XES | FOXY BROWN FEAT. THE LETTERM_(UEF JAMADJIMG) BUSTA RHYMES FEAT. SPUFF STAR |J/AMG|
[ 7 J10 The Jump Oft 32 kX Yeah Yeah U Know It 57 Gimme The Light
LIL" KIM FEAT. MA. CHEEXS {QUEEN BEE/ATLANTIC) KETH MURRAY FEAT. OEF SQUAD {OEF JAMIDJMG} SEAN PAUL (VP/ATLANTIC)
8 [E Up In Da Club 2Nite 33 k3 4 Ever (s8] — Room With A View
REVENUE (STACK A 5RIP} LIL’ MO FEAT. FABOLOUS (THE GOLD MIND/ELEXTRAEEE| BROTHER ALl IRHYMESAYERS ENTERTAINMENT FAT BEATS|
(9 112 Dance With Me 34 LV When | Get You Alone (so) — Product Of Our Environment
JAIMIE LEE (RIPE) THICKE {NU AMERICA/INTERSCOPE) BORN PREDATORS {THREE GEMS/STREET PRIOE)
(1016 Pack Ya Bags 35 p Blowin' Me Up (With Her Love) §60 )| — Feel Good
SARAI ISWEAT/EMIC JC CHASEZ (FOX/JIVE| A2 (FJLL CLIP)
1 B In Da Club 35 149 Girlfriend 3N 74 When The Last Time
50 CENT {G-UNT! TERMATHINTERSCOPE) B (T.U.G/EPIC) CLIPSE {STAR TRAK/ARISTA}
12 K Incomplete 53 What We Do 62 ki Stompdash*toutu (Vendelta)
C-LANAE IWRIGHT BNTERPRISES) FREEWAY (ROC.AFELLADEF JAMIDJMG) CNN FEAT. M O P._IDEF JAMDJUMI
(13117 Excuse Me Miss <M 45 Feelin' You (Part Il) [63] — Breathe
JAY-Z {ROC-A-FELLADEF JAMIOJMG) SOLANGE FEAT. N.O.R E. {MUSIC WORLD/COLUMBIA} BLU CANTRELL (REDZO!
14 EE Get Busy 39 54 Lights, Camera, Action! (64 ] — Ya Betta Believe it
SEAN PAUL (VP/ATLANTIC) MR_CHEEXS (UNIVERSAL/UMAG| THE EEATNUTS (LANDSPEED!
15 R Through The Rain 40 [X] Virginity (65 — Blue Jeans
MARIAH CAREY (MENARCASLANO/IDIMG) TG4 {T.U.6 JASMINTERSCOPE) YASMEEN {MAGIC JOHNSON/MCA|
16119 Just Like You 31 170 Skills 66 I3 Big Poppa/Warning
G-WIZ ICOMPOUNCAORPHEUE) GANG STARR (VIRGIN) THE NOTORIOUS B.L.G. (BAD BUY/ARISTA)
17 I | Know What You Want 42 k5 Gangsta Lovin' (67)] — Love It
BUSTA RHYMES & MARIAK CAREY LUMONARCRNVG IDINE) EVE FEAT, AUCIA KEYS (RUFF RYDERS/INTERSCOPE) BILAL OPE)
13 [ 34 The Star Spangled Banner 43 L0 Get By (68 ] — Run 4 Us
WHITNEY HOUSTON {ARISTA TALIB KWEL! (RAWKUS/MCA) MARK LANE (INTELLIGENT/EAST CLEVELANO)|
LM 18 Beautiful 44 vl No Letting Go @ — Bigger Than Life
SNOOP DOGG_(DOGS YSTYLE/RRIORITY/CAPITOL WAYNE WONOER (GREENSLEEVES/VP/ATLANTIC) C30 {MAMA'S BOY)
120 [ 24 Gossip Folks 45 B Your Pops Don't Like Me {1 Really Don't ike This Outel | 70 | — Shook Ones Part Il
MISSY ‘MISDE) I0FT ELLIQTT (T4EGOLD MINDELEXTRAEIG) NICK CANNON INICK/JIVE) MOBB DEEP (LOUD/RCA)
21 Ol Come Close Remix (Closer) 45 1) The Wreckoning 71 [t Gots Ta Be
COMMON {MCA) BOOMKAT (OREAMWORKS/NTERSCOPE) B2K {T.U.G/EPIC)
22 i Yall Don't Know m — Animal Rap 72 B Mesmerize
JOLLY GREEN (Z0€ >0UND) JEOI MINO TRICKS IBABYGRANDE! JA RULE FEAT ASHANT! (MURDER INC/DEF JAM'{)Jm
23 PX] Throw U 48 Iy X Gon' Give It To Ya 73 M All | Need
RACKET CITY (447ZANDSPEED) OMX (BLOOOLINE/DEF JAM/I0JMG] FAT JOE (TERROR ANTIC)
24 137 Dipset Anthem 30 Choppa Style 74 X Bump, Bump, Bump
THE DIPLOMATS (ROC-A-FELLA/DEF JAMIDJIMG) OPPA FEA] ER P {TAXE FO EW NO LIMIT/UMES) B2K & P.DIDDY (TU.GEPIC)
- 21 Ma, | Don't Love Her 50 M lgmtlon — It Just Happened
CUPW&I R ELLV JIVE) NIKIE BATEY (AVS)

Records with the greatest sales gains. © 2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. Compiled by Nielsen SoundScan from a national subset panel of core
R&B/Hip-Hop stores. This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.
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= D)|||0.0.0|(® s 4w »
Al S Donel of tore R&B/Hip Ho stores s 3% Nielsen 2 3k 2
; § ARTIST SEMIEREED Title | % g AE: ARTIST Title | %
S|~ IMPRINT & NUMBER/DISTRIBUTING LABEL o o S|~ IMPRINT & NUMBER/DISTRIBUTING LABEL [y
| ®: NUMBER 1/HOT SHOT DEBUT =% 1 Week AtNumber 1 42 (39 | | BABY @ CaSHMDNEY/UNIVERSAL 060076*/UMRG (123818 95) Birdman | 4
1 CAM'RON PRESENTS THE DIPLOMATS  RoC-A FELLA/DEF JAM 063211°/1DJMG {12.95 CD) Diplomatic Immunity | 1 35127 [ | LLCOOLJ  oersamomon-iomc nzswisse 101
111 S50 CENT A*  SHAOY/AFTERMATH 433544 */INTERSCOPE (12.98/18 98) Get Rich Or Die Tryin' | 1 53 153 |51 SOLANGE  MUSIC WORLD/COLUMBIA 85354/CRG (9.98 EO CO) Solo Star | 23
3 HOT BOYS  caSHMONEY/UNIVERSAL 850966/ UMRG {12.98/18 38) Let'EmBurn | 3 47 |41 INDIA.ARIE @ MOTOWN 064755/UMRG 12.98/18 98} Voyage To India | 1
4 BRIAN MCKNIGHT  MOTOWN 067315/UMRG {12 98/18 38} UTumn | 4 50 |55 AMANDA PEREZ  PowWERHOWSE 82131VIRGIN (18 98 CD) [M]) Angel | 50
212 R. KELLY e 4181220MBA 1898 CO) Chocolate Factory | 1 M 52 145 | WHITNEY HOUSTON A  arista 14747 (12 58/18 98) Just Whitney... | 3
| $ GREATEST GAINER "$' 49 |38 DIRTY  NFINITY/UNIVERSAL 018415/UMRG (12 98/18 96) Keep It Pimp & Gangsta | 13
5 N46 |42 | B2K A TU.G 86995 /EPIC (12 98 EQ/18 98) Pandemonium! | 3 ;0 51 |48 THE ROOTS  Mca 11203 (1898 CO) Phrenology | 11
3 FABOLOUS  DESERT STORM/ELEKTRA 62791 */EEG (12.98/18 96) Street Dreams | 3 :9": PACESETTER: e
5 SEAN PAUL A  (PATLANTIC 85620746 0901391 Dutty Rock | 5 59 270 |— FATHER M.C.  EMPIRE MUSICWERKS 39048 (17.98 C0) My | 59
9 415 LIL" KIM  OUEEN BEE/ATLANTIC 83572°/AG (12 38/18 98) La Bella Mafia | 4 60 §62 |54 SOUNDTRACK  Hotywooo 162369 {18 98 CD) Deliver Us From Eva | 19
10 VARIOUS ARTISTS  £MIUNIVERSAUSONYZOMBA 8234/CAPITOL (1258/18.98) Now 12 | 10 BCEEN 54 [SO | | DRU HILL  oer souc 053377+/10JMG 1258/18.98) Dru World Order | 2
114 VARIOUS ARTISTS  sHaowiLLE 6101 (1898 CO) Rewind: The Hip-Hop DVD Magazine Issue 1 | 11 62 )| 55 |58 | ' SMILEZ & SOUTHSTAR  ARTISTOIRECT 01030 {11 98/17.98) [M) Crash The Party | 24
717 FREEWAY  ROC-A-FELLA/OEF JAM 586920°/10JMG (12.98/18 %8) Philadeiphia Freeway | 3 63 461160 ;r; CLIPSE @ sTAR TRaK 14735 /ARISTA (12.98/18 98} Lord Willin' | 1
1301011 1 JAHEIM @ 0IVINE MiLL 48214 WARNER BROS (18.%8CD) Still Ghetto | 3 LA 44 | — [ | VARIOUS ARTISTS  mMOTOWN 06731 4/UMRG (1 % CO) Conception: An Interp| 0Of Stevie Wonder's Songs | 44
9 110 B.G.  CHOPPA CITY/IN THE PAINT 8465/KOCH (18 98 CD) Livin' Legend | 4 6 48 [47 [ | MARIAH CAREY & wonascisun osaisr+0um (298186 Charmbracelet | 2
6|4 KILLER MIKE  AGUEMIN/COLUMBIA 86862°/CRG (5 98 EQ/9 98) Monster | 4 66 4 68 |61 "_,‘ TLC A ARISTA 14780 (129815 98 3| 4
M 12(12| | TYRESE @ . 20041RMG (129818 38) | Wanna Go There | 2 6 58 [46 || LIL' WYTE  wvenonize snos ssoustager cved 7.6 o (] Hypnotize Minds Presents: Doubt Me Now | 44
1741819 v FLOETRY  DREAMWORKS 450313/INTERSCOPE {17.98 CO) Floetic | 4 68 459 |64 3 BONE THUGS-N-HARMONY  RuTHLESS 85594°/EPIC (12 98 EQ/18 95) Thug World Order | 3
819 SOUNDTRACK  BLOODLINE/DEF JAM 063615°/10JMG {12.56/18.56) Cradle 2The Grave | 3 |69 163 [44 | | BUIU BANTON  vemmiantic ssserac s mcor ) Friends For Life | 44
B 13 (18 EMINEM A®  wee/AFTERMATH 4332907/INTERSCOPE {12 58/19 98) The Eminem Show | 1 8157 (53| | GERALD LEVERT  euextracomss/ecc (1238 1698) The G Spot | 2
M 1415 SNOOP DOGG A  DOGGYSTVLE/PRIGRITY 39157°/CAPITOL (12.98,18 98] Paid Tha Cost To Be DaBoSS | 3 71 467 |67 KIRK FRANKLIN @ 60sPo CENTRIC 70037Z0MBA {11 98/17 58) The Rebirth Of Kirk Franklin | 1
15 (17 | | VIVIAN GREEN  cOLUMBIA 8357/CRG (7 98 EQ/11 981 Love Story | 14 64 162 SOUNDTRACK  RoC-A-FELUVOEF JAM 063201 °/1DJMG {1298/18.98) Paid in Full | 10
22 702 MOTOWN 066130/UMRG {12 98/18 98) Star | 22 73 )86 |81 '_ DOTTIE PEOPLES  ATLANTAINT L 10279 8 9813 %) Churchin' With Dottie | 68
23 LES NUBIANS  HiGHER DCTAVE 82569VIRGIN (18 98 CO) One Step Forward | 23 56 |56 | | TRINA SUIP-N-SUDE/ATLANTIC 83517AG (11.98/17.98) Diamond Princess | 5
‘M 20|34 | BUSTA RHYMES @ . 20043°/RMG (12.98/18 38) It Ain't Safe No More... | 12 71 |66 K L | LIL' FLIP A suCKAFREE/LOUD 86521°/CRG (7 58 EQ/12 98} Undaground Legend | 4
21|21 | LIL JON & THE EAST SIDE BOYZ  me 2370771V (13 98117.%8) Kings Of Crunk | 2 W 69 |52 | LIONEL RICHIE  moTowNuTV 068140 UME (18 98 CO) The Definitive Collection | 31
W 22 (14 KENNY LATTIMORE & CHANTE MOORE  anista 14751 (1258/18 %8) Things That Lovers Do | 3 77 184 {72 | | TONI BRAXTON @ arista 14719 (12 56718 58) More Than A Woman
24|22 NAS A 1L WILLCOLUMBIA 85330°/CRG (12.98 EQ/18 %8} God's Son | 1 65165 || COMMON  mcanizins: s ssco) Electric Circus | 9
23 (13 WAYNE WONDER  vP/ATLANTIC 83628°/AG (998/14 98} No Holding Back | 10 B 66 |57 | | DJENVY  0ESERT STORM 85737%/EPIC (18.58 £ CO) The Desert Storm Mixtape: DJ Envy Blok Party Vol.1 | 8
A 16|29 SOUNDTRACK A*  sHADY 493508°/INTERSCOPE (12 98/19 98) 8 Mile | 1 8076 |70 || VARIOUS ARTISTS  spcisi3(3ssco) Slow Jams Volume 1&2 | 67
817 (16| MISSY ELLIOTT A  THE GDLD MIND/ELEKTRA 62813°/EEG (12 98.16 98] Under Construction | 2 81 482[—| CARIBBEAN PULSE i 100201538C0) Stand Up | 81
3142823 SOUNDTRACK  HoLiywooD 162385 (18 98 CD) Bringing Down The House | 23 PR 72 |59 | | ASHANT! A% MURDER INC/AJM 566830 10IMG (12,9818 58) Ashanti | 1
32 13036 HEATHER HEADLEY  rcass376/mMG (998/139) ThislsWholAm | 14 E83J | CHICO DEBARGE a0t sszoxoch ussscor Free | 83
1/(8 BLACKSTREET  0ReaMWORKS 450332/ INTERSCOPE (18 98 CD) Levelll | 8 84475177 | >‘ LIL' ROMEOQ  New NO LIMIT/UNIVERSAL 060055 UMRG (12 98/18 95) Game Time | 10
19120 JAY-Z A® ROC-A-FELLA/DEF JAM 063380°/1DJMG (15 38/19 98} The Blueprint 2: The Gift And The Curse | 1 7371 | | VARIOUS ARTISTS  oReamwonxs ss0i26°/INTERSCOPE (12%18%)  Swizz Beatz Presents G.H.ETT.0. Stories | 10
34|30 SYLEENA JOHNSON e 3903520M8A (11.98/17 98) [W] Chapter 2: The Voice | 19 W 60 |68 F': FAT JOE  TERROR SOUAD/ATLANTIC 83600°/AG (12 9818 98} Loyalty | 11
M 31(28 JUSTIN TIMBERLAKE A7 JiVE41823"Z0MBA (129918 58] Justified 87 492179 Z '} 504 BOYZ  New NO LIMIT/UNIVERSAL 066372/UMRG (12 98/18 98) Ballers | 13
32|31 NELLY A® fo REELUNIVERSALO1ZTAT*/UMRG (12.98/18 98) Nellyville | 1 77169 | SOUNDTRACK  rox113028°Mca 189 C0} Brown Sugar | 2
26|25 DONNIE MCCLURKIN  veriTy 319320MBA (12.98/18 98] Donnie McClurkin... Again | 12 B8 80 |82 NEXT  J20016/M6 1298/18.98) The Next Episode | 27
- 27 | 32 FIELD MOB  mca 13051+ 1838 C0) From Tha Roota To Tha Toota I 79 |63| | DswWHOOKID  uc CUIP 2005° (1398 CD) [M] Hood Radio V.1 | 63
40 141149 | | TALIB KWELl  nawkus 113048 MCA {18 56 CD) Quality 91 496 | — | | NAAM BRIGADE  rorster BROS 01023/ARTISTDIRECT (11 38/17 981 [W] Early In The Game | 37
25| — MR. CHEEKS  UNIVERSAL067614/UMRG (12 98/18 98) Back Again! | 25 £ 9249784 | | K-Cl & JOJO  mcaises- tissscoy Emotional | 18
«2 ) KINDRED THE FAMILY SOUL  HiDDEN BEACH 86491/EPIC (13 98 EO CD} (M) Surrender To Love | 42 §93 ‘ ~ || scarrace RAP-A-LOT/NOD TRYBE 12646° VIRGIN {12 98/18 98) Greatest Hits | 10
38|40 KEM  MOTOWN 067516/uMRG (8.99/1258) (W] Kemistry | 29 BRLHI 83 (74 | ANITA BAKER ATLANTIC 78209/RHIND (17.98 CD) The Best Of Anita Baker | 29
29|26 AALIYAH A suc (1298/18 981 ICaredlU | 1 9 85 (78 | HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR vy imanues 1% (w) Famity Atair I Live At Radio City Music Hall | 37
36|24 CHOPPA  TaKE FO/NEW NO LIMIT 075007/UMRG (123818 98) Straight From The N.O. | 17 ZH 91|75 | MUSIQ & ocF sout sse27/10MG 125818581 Juslisen (Just Listen) | 1
W 37| — MAGIC  NEW ND UMIT/UNIVERS AL 860933/ UMRG {12.98/18 98} White Eyes | 37 BEZAN 81 (97 BIG REN  CORRUPT INMATE 2111 (1898 CO) Tha Streets Won't Let Me Go | 81
33|37 2PAC A’  AMARU/DEATH ROW 497070*/INTERSCOPE (18 38/24 96) Better Dayz | 1 98 4 98 85 TRICK DADDY @  5uP-N-SLUDE/ATLANTIC 835567/AG (12 98/18.98) Thug Holiday | 2
39|35 JENNIFER LOPEZ A? ¢Pic 231 (189 €0 CD) This Is Me..Then| 5 99 4 ANGIE STONE @ . 20013+/8MG (12.98/18.98 Mahogany Soul | 4
A 40|33 JA RULE A MUROER INC/DEF JAM 063487°/10JMG (1298118 96) The Last Temptation | 2 00 %:%J 176 4 AMERIE _ aisecowMia 85859 GRS (1298 £0 CD) All | Have
I8 45143 NIVEA i 41746/Z0MBA (11 98/17.98) [W] Nivea { 35 l
APR » ' ' ) DY L » ' » A A ' A »
00 IHTDOUITCU X L »
g SIS el of tore R&B/ Hop stores's. Y Nielsen ) £ g %’
= SoundScan =8 = 2=
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 235
¥ NUMBER 1 70 Weeks At Number 1 18 | MARY J. BLIGE A’ UPTOWN 110681/MCA (6 98 11 %) What's The 4117 | 157
1 L EMINEM A7 wesoFTcaMATH 490625 INTERSCOP 120815 %) The Marshail Mathers LP | 110 14 | JAY-Z A FREEZE/ROC-A-FELLA 50592° CAPITOL (10.98 16 98) R bie Doubt | 271
3 | EMINEM A WEB/AFTERMATH 430287°/iNTERSCOPE (12 98/18 98| The Slim Shady LP | 157 11 | DR. DRE_A° DEATH ROW &30 ROCH 1198/17.95) The Chronic | 305
2 | JAHEIM A 0wINE MiLL 87452 WARNER BROS {11.98/17.56) [Ghetto Love] | 106 W10 — [SADE A’ ericasiesii298E015%) Lovers Rock | 68
4 | 2PAC A° OEATHROW 63008/KOCH 119 98725 98 All Eyez On Me [ 364 23 | THE NOTORIOUS B.I.G. A* BA0BOY 73000°/ARISTA (11 96,18 58 Ready To Oie | 386
5 | BOB MARLEY AND THE WAILERS @ ' Tuff GONG/ISLAND 548904 1DMG {12.98/18.98) Legend | 334 W8N — |R. KELLY A° jive 4152120M8A (119817 58) 12Play | 197
6 | 2PAC A" AMARU/DEATH ROW 490301 /INTERSCOPE (19.96/24 %) Greatest Hits | 223 2122 | MASTER P_A N0 LIMIT 53978%/PRIORITY (10 98/16 99 Ice CreamMan | 166
7 | MAKAVELI A* 0EATHROW 63012 KOCH (12.96 17 38) The Don Kill i: The 7 Day Theory | 250 — | INDIA.ARIE A MoTOWS 613770 UMRG 112 9818 38) Acoustic Soul | 87
9 | BONE THUGS-N-HARMONY A* RUTHLESS 63443/EPIC (10 38 E0/15 98) E. 1939 Eternal | 264 W= ' N — [JODECI A’ uprown 110152 mca (65211 58) Forever My Lady | 145
16| AL GREEN A HITHE RIGHT STUFF 30800/CAPITOL 10.98/17.98) Greatest Hits | 419 28 — | JUVENILE A* casHMONEY,UNIVERSAL 153162/UMRG (12.98/18.98) 400 Degreez | 197
‘M 8 | 2PAC A AMARU/JIVE 41636/ZOMBA 1119817 381 Me Against The World | 342 MARY MARY A 2/COLUMBIA 63740 CRG (7 38 €011 95) Thankful | 133
10 R, KELLY A* Jyive a1705z0MBA 12 38 18 98) tp-2.com | 95 17 | TWISTA @ CREATOR S WAY:ATLANTIC 92757 AG {11 3817 98) [W] Adrenaline Rush | 128
15| DR. DRE A® AFTERMATH 49048g° INTERSCOPE {12 9648 98) Dr. Dre — 2001 | 158 "M — | MARY J. BLIGE A° mca 11115 129816 %8) My Life | 188

@ Albums with the
Assn. Of America (R
albums with a runnini
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SANCHEZ SINGS: You won't hear Puer-
to Rican actress Roselyn Sanchez
singing during the upcoming motion
picture Chasing Papi (alongside Jaci
Velasquez and Sofia Vergara), nor dur-
ing Boat Trip (alongside Cuba Good-
ing Jr.). But you will hear her on her
first solo album, due out this summer.

SANCHEZ

Séanchez, better-known for her act-
ing and dancing skills, has been signed
to a joint-venture, three-album deal by
BMG U.S. Latin, which will distribute
and market the albums produced by
Tres Erre, the company she created with
producers Raymond Castellén and Roy
Tabaré. She says that singing is not a
sudden change of direction for her.

“When I left Puerto Rico [at the age
of 21] and moved to New York to study,
my main desire was singing,” says
Sanchez, who came close to signing a
record deal last year—to sing in Eng-
lish—before a movie offer derailed her
plans. At that point, she started to think:
“Why not sing in Spanish instead?’

“I said, ‘What am [ doing?’ I grew
up in Puerto Rico, and I know that
music better than rap or something
like that,” she says. Although she
acknowledges that the English-lan-
guage audience would be bigger, “it
doesn’t matter. The Latin market is
huge. And at some point I do want to
make a crossover. We're thinking
about it as world music.”

Indeed, Sinchez’s music is not
standard Latin pop. Rather, her Sade-
like vocals mix with world and Latin
beats, meshing acoustic and elec-
tronic elements.

“She has a musical honesty that’s
very appealing,” BMG U.S. Latin man-
aging director Adrian Posse says. The
label plans to take advantage of the
actress’ name recognition and film
persona; album promotion spots will
probably run in theaters that show
her movies.

Sanchez is already planning syn-
ergies between her films and her
music and envisions singing an

by Leila Cobo

“amazing theme song” to one of her
films in the future.

JUKEBOX BOOST: Latin tracks will be
a bigger part of the menu on digital
jukeboxes nationwide, thanks to
recent licensing agreements between
TouchTunes Music and the Univision
Music Group (UMG) and Discos
Musart. The two separate deals allow
TouchTunes to add Musart/Balboa and
UMG repertoire—including Fonovisa
and Univision Records repertoire—to
their 6,000-plus jukeboxes. Touch-
Tunes VP of business affairs Linda
Komorsky says that the additiona

repertoire gives TouchTunes clout to
enter new marketplaces.

“Latin music is a No. 1 priority for
me,” Komorsky says. “We are only
now getting enough repertoire to
break into the Latin market. But get-
ting Univision/Fenovisa/Balboa will
really help us.” TouchTunes jukeboxes
are digital, coin-operated jukeboxes
that operate in bars and restaurants
and display CDs but actually play MP3
files. Because they work from a hard
drive, they can store approximately
1,800 tracks. TouchTunes’ objective is
to substitute the traditional CD juke-
box with the digital version. In areas
where there is a large Latin popula-
tion, this can only be done with the
right repertoire.

“I can’t talk a vendor into displaying
a jukebox if we can't offer him every-
thing we have,” Komorsky says. The
company already has licenses for EMI,
BMG, and Universal’s Latin repertoire.
“We’re hoping that with the addition
of this great music, we’ll be able to get
into this market. Bars only listen to
hits. If you're sitting around in a bar
or restaurant, you want to hear stuff
you know.” TouchTunes pays a flat fee
per tune played, and proceeds go to the
label and the publisher. Licenses are
generally for three to five years.

“Three to four years ago, the labels
didn’t want to do anything digital,”
Komorsky says. “I try to make people
understand that if you don’t license
digital music, you can’t create a digital
marketplace—because your music is
out there anyway, and it's being stolen.
If you license, you help create a legit:-
mate market.”

ON THE CHARTS: Pepe Aguilar's new
album, Y Tenerte Otra Vez (And Hav-
ing You Again) debuts at No. 2 on the
Billboard Top Latin Albums Chart.
Alexandre Pires’ Estrella Guia (Guid-
ing Star) comes in at No. 3 ... The
Frida soundtrack, boosted by its Acad-
emy Award win for best score, debuts
this issue at No. 4.

Rights Bodies Protest Against Reform

BY HOWELL LLEWELLYN

Latin American rights bodies
have slammed a proposed new
Spanish intellectual-property law
and expressed “deep concern”
about its impact on authors and
their rights. Spain’s authors and
publishers society, SGAE, says that
among its many harmful effects,
SGAE’s 67,000 members would
lose up to 25% of their annual
rights income.

Meeting in Lima, Peru, the Ibero-
American committee of the Inter-
national Confederation of Authors
and Composers Societies (CISAC)
said that until now, Spain had been

CANTORAL

a “pioneer” in the protection of in-
tellectual rights and a model for
Latin America. A statement signed
by CISAC [bero-American president,

Ameéricalatina...

Mexico’s Roberto Cantoral, remind-
ed the Spanish government of the
“need to preserve all those intangi-
ble goods that constitute the patri-
mony of Spanish and Latin Ameri-
can culture.”

SGAE and other music industry
bodies say the reform threatens
some rights that have been consoli-
dated for years. A new home-copy-
ing formula may in practice elimi-
nate the existing tax on blank CDs
and cassettes, bars and hotels coulc
be exempted from paying the public
entertainment tax, and the remu-
neration in certain digital context:
could end.

InArgentina: Pinon Fijo, a popular clown
from the state of Cérdoba, has become
a new showbiz sensation. Since his
national TV debut last October, his
album for BMG, Por Los Chicos, Vivo
(For the Kids, Live), has been certified
double-platinum (80,000 units). Origi-
nally scheduled to perform two live
shows at Buenos Aires’ 3,200-seat Gran
Rex Theater, Pinon has since played 22
sold-out shows . .. Eight Argentine
independent labels have joined forces
to create La Unién de Sellos Independi-
entes (Union of Independent Labels).
The group—consisting of labels Trova,
Pretal, Acqua, Random, Fogon, CNR,
Fonocal, and KM—plans to share sales
forces and strategies to sell a catalog of
2,000 titles, including international
rock and pop and repertoire by many
respected local tango and folklore acts.

MARCELO FERNANDEZ BITAR

In Mexico: Ratil Velasco—who for three
decades hosted mega-popular TV show
Stempre en Domingo (Always on Sun-
day)—released the first of eight CDs
inspired by his book Reflexiones
(Reflections). The Universal Music
releases will represent one chapter
each from the book. El Amor (Love)
will be followed with new releases
every three to four months titled La Fé
(Faith), La Compasion (Compassion),
La Esperanza (Hope), La Justicia (Jus-
tice), La Bondad (Kindness), La Fort-
aleza (Fortitude), and La Libertad
(Liberty). Velasco will begin promotion
in Mexico, traveling to the U.S. in May
for the release of the first album. He
plans to promote the €Ds in those
countries where his show aired . . . Los
Tigres del Norte have performed four
benefit concerts in different cities of
the Northern state of Sinaloa. The
shows will raise funds for a highway
connecting the towns of Mocorito and
Guamuchil. Los Tigres will close their
Mexican tour with a performance at the
annual Expo-Guadalupe in Monterrey,
after which they will tour in Spain.
TERESA AGUILERA

In Brazil: After a lengthy international
tour and a stint as a UNICEF ambas-

sador, Daniela Mercury is promoting
her career with new impetus. BMG
released an MTV special titled Elec-
trodoméstico (Appliance) last week on
CD and DVD. The special was recorded
in front of 12,000 people in the city of
Salvador Bahia and features guest ap-
pearances by Portuguese singer Dulce
Pontes, Spanish star Rosario Flores,
Italian rapper Jovanotti. and Brazilian
artist Carlinhos Brown.  TOM GOMES

In Panama: Sony Music has releasec
Una Década (One Decade), a collectior
of hits recorded by Ruben Blades fo
Sony during the '90s. This is Blades
first compilation for Sony. His previ
ous recordings for Elektra, including
the Grammy Award-winning “Esce
nas” (Scenes), were included on The
Best of Ruben Blades. During the '70s
Blades recorded for Fania.
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BY LEILA COBO

MIAMI—In marketing the film Chas-
ing Papi by pushing three singles at
three distinct radio formats, Sony Dis-
cos aims to generate the kind of sales
that have, for the most part, eluded
Latin soundtracks.

Although the number of high-pro-
file Latin films shown in the U.S. has
risen noticeably during the past 18
months, most of the accompanying
soundtracks—several of which have
received high critical acclaim—have
failed to sell strongly. Reasons include
a lack of marketing by the U.S. dis-
tributing labels for soundtracks that
originate in other countries, a lack of
radio-friendly singles, and a lack of
marketing specifically targeting the
Spanish-speaking buyer.

“I think companies expect the
movie itself to be the marketing vehi-
cle,” says Alberto Uribe, head buyer
for retail chain Ritmo Latino. “Every-
thing is focused on ‘The movie is in
500 theaters,” rather than ‘We’re
going to do this or that [with the
album].’ There’s been a lack of mar-
keting and promotion.”

SALES CAN BE OBTAINED

Granted, it would be unrealistic to
expect a mostly Latin soundtrack to
perform as well as an English-language
soundtrack supporting a major film;
this is particularly true if you consider
that most Latin-themed films have
not been major releases, making the
soundtracks a niche within a niche.

But the potential for decent sales is
highlighted by the success of soap-
opera soundtracks, which repeatedly
target the Spanish-speaking buyer on
TV, with or without the help of a single.

The first in the recent wave of film
soundtracks was Amores Perros in 2001.
Although it was a foreign, Spanish-lan-
guage film, its extraordinary success in
Mexico generated coverage and interest
from the U.S. mainstream press.

“We were lucky in that many of the
artists on the soundtrack were our
artists,” Universal Music Latino Latin
product marketing manager Elena
Rodrigo says, noting that the label
worked closely in eross-promotion with
the film’s distributors. But, she adds,
“it was my first experience with a
soundtrack, and I realized that you're
very limited with what you can do
[marketing-wise]. In this case, radio
played the Celia Cruz song [which first
appeared on Cruz’s 1998 album M; Vida
Es Cantar (My Life Is Singing)). In fact,
that movie revived the song, and we did
radio promotions around it.”

The next big film project to come
out of Mexico was Y Tu Mamd Tambi-
en. As with Amores Perros, every sin-
gle on the soundtrack was featured in
the film, and alternative acts were heav-
ily emphasized. Y Tu Mamd Tambien
was even more successful than Amores
Perros in Mexico, but the soundtrack
was released by a small indie, Discos
Suave; Virgin’s distribution could not
keep up with the movie’s success.

Inthe U.S,, the Y Tu Mamd Tambi-
en soundtrack was released through
Jive imprint Volcano Records after Jive
VP of creative development Jonathan
McHugh fell in love with the project.

Sales Success
Continues
To Elude
Latin Film
Soundtracks

McHugh worked the soundtrack in
specialized ways, playing the music be-
tween live performances at rock en es-
pariol concerts and promoting the fact
that KCRW Los Angeles personality
Lisa Richardson was the project’s
musical supervisor. Although the
album and singles (featuring Molotov
and Plastilina Mosh) were sent to Latin
publications and Latin radio, there was
no Latin promotion staff to really fol-
low up. The soundtrack never cracked
any Billboard charts.

“The soundtrack market is in bad
shape now,” McHugh says. “Y Tu
Mamd, as much as I felt {the music] was
well-used in the movie . . . You have to
have a hit single, you have to have a
movie that hits critical mass, and you
have to have the movie do well.”

OTHER NOTABLE EFFORTS
But there are exceptions. The sound-
track to Pedro Almodovar’s film Talk fo
Her has spent 13 weeks so far on the
Top Latin Albums chart, coming in at
No. 29 this issue after the film won the
Academy Award for best original

screenplay. The soundtrack has scan-
ned close to 30,000 copies, though it is
mostly instrumental (featuring a score
by Spanish composer Alberto Iglesias)
and the film is an arthouse release with
limited distribution. Its marketing,
although grassroots, has been aggres-
sive and focused. Russell Aiello, VP of
sales and marketing for indie Milan
Records—which released the album—
says his initial focus was retailers close
to the theaters where the film opened
in New York and Los Angeles. Later, his
focus spread to indie retailers, and lis-
tening stations were set up at stores
nationwide in markets where the
movie was playing.

Aiello says, “We did make sure the
Latin community was taken care of,
but we also wanted to make sure that
because Pedro Almodovar has such a
huge following, we didn’t pigeonhole
it just into Latin.”

Late last year, BMG released the
soundtrack to £/ Crimen del Padre
Amaro (Father Amaro’s Crime) in both
Mexico and the U.S. Although the
soundtrack featured mostly instru-
mental music, it also included a hand-
ful of tracks by BMG acts, including
Pablo Montero and Los Razos. Los
Razos attended the film’s premiere in
Los Angeles and helped promote the
soundtrack to a certain extent, but
BMG U.S. Latin West Coast marketing
and promotion manager Miguel Gar-
rocho admits his main focus was pro-
moting Los Razos’ new album.

More recently, the soundtrack to
Hollywood feature film Empire, which
blends urban and Latin music, was
released by Motown, a non-Latin label,
in an effort to reach a broader audi-
ence. But the album went unnoticed
in the Latin market and did not enter
any Billboard charts, despite boasting
tracks by such big-name artists as
India.Arie, DMX, and Jon Secada.

As for Frida, prior to its release last
October, label execs at Decca/UMG Uni-
versal Classics hoped that it would do
for Latino music what O Brother, Were
Art Thou? had done for American roots
music. To date, Frida has only scanned
close to 90,000 copies, although sales
have been boosted by its recent Acade-
my Award for best score, as well as a
Caetano Veloso/Lila Downs perform-
ance of soundtrack cut “Burn It Blue”
during that ceremony.

DANGE/ELEGTRONIC

Box

RIGHT ON TIME: One of the songs
from the recently held Winter
Music Conference was, without
question, “Save a Little Love” (Beat
Box, Billboard, April 5). Since men-
tioning the soulful, unsigned house
track in last issue’s column, we’ve
learned a bit more about it.

.
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Solis Signs. Marco Antonio Solis recently renewed his recording contract with
longtime label Fonovisa Records and joined ASCAP, which will license public
performances of his work worldwide. Solis’ new album is due in May. Pictured,
from left, are West Coast director of ASCAP’s Latin department, Gabriela
Benitez; Univision Music Group president/CEO Jose Behar; ASCAP executive
VP of membership Todd Brabec; and Solis.

DA GROOVE DOCTORS

Produced by singer/DJ Duane
Harden, keyboardist Moises Modes-
to, and programmer Jay Dabhi—
collectively recording as Da Groove
Doctors—the song is a rallying cry
for peace, love, and unity. Consider
these lyrics: “If you'll just take some
time/Stop and think about/Try to
work it out/The way that we live our
lives/Why we gotta fight/For our
human right.” Of course, in these
times, such words take on added
poignancy.

“The idea for the song came to me
in February,” says Harden, the song’s
lyricist and the voice behind numer-
ous club jams (including Armand van
Helden’s now-classic “You Don’t
Know Me”). “At the time, a war in Iraq
fwas looking] imminent. Realizing
that I needed to take action in my own
way, I sat down and began writing.”

With the lyric completed, Harden
turned to Modesto and Dabhi, who
concocted a spirited, uplifting musi-
cal foundation. While “Save a Little
Love” recalls the post-disco sounds
of such French acts as Daft Punk
(think “One More Time”)—and
Modesto’s processed vocals only
enhance such flashbacks—it re-
mains incredibly fresh and alive.

“Save a Little Love” is poised to
successfully take on the clubs of
Ibiza, Spain, this summer. If picked
up by the right label, international
crossover success could be right
around the corner.

Harden, Modesto, and Dabhi are
also the masterminds behind anoth-
er unsigned act, SolTrenz. Soulful
trance music, get it? Tracks like
“Breathe” and “Ugly” (featuring Lisa
Flow and Roxanne Price, respec-
tively) are awash in pop-laced trance

by Michael Paoletta

mannerisms, making them perfect
for labels like Robbins Entertain-
ment or Positiva U.K. Stay tuned.

EARTH BEATS: DJ/producer Junior
Vasquez is responsible for two new
offerings: Joi Cardwell’s “After the
Rain” and Vernessa Mitchell’s “Seri-
ous.” The former is a trance-infused
progressive house track that sim-
mers along beautifully, while the
latter is wailing diva drama, perfect
for peak-hour play. Junior Vasquez
Music will release both singles at
the end of the month.

NEW IMPRINTS: The Scumfrog’s
new Ryko-distributed label, Effin,
debuts April 29 with Extended En-
gagement. The two-disc collection
finds the Scumfrog beat-mixing his
productions and remixes into a
seamless whole. Included is the
artist’s grunge-etched single, “Music
Revolution,” which streets May 13.

The sinister “Come to Me Baby”
by Dave From Dallas is the first
release from the new Yoshitoshi
Recordings offshoot, Yo. Fans of
Danny Tenaglia and Tom Stephan
(aka Superchumbo) should not
ignore this potent jam.

TIDBITS: “Damaged” by Plummet
(aka producer Eric “DJ X” Muniz)
was one of the songs of the Winter
Music Conference in 2001. Original-
ly released on Nebulous, the infec-
tious trance-hued track has now been
licensed to several European labels,
including Serious U.K., Motivo Italy,
Urban Germany, and Valley Spain.

ON THE ROAD: Following last year’s
popular Dual Play DJ tour, PlaySta-
tion 2 and House of Blues recently an-
nounced a 2003 edition, which com-
menced March 28 at the Riviera in
Atlanta. The trek will take in 17 cities
and 24 dates, with Bad Boy Bill and
Dieselboy and DJ Tiésto and Noel
Sanger plying their turntable skills at
various stops; hence, the tour’s name.

ONTHE MEND: Frankie Knuckles was
recently released from a Chicago
hospital where he underwent treat-
ment for a foot injury. According to
Def Mix Productions co-founder Judy
Weinstein, who oversees his career,
Knuckles’ diabetes had prevented the
injury from healing properly. We
wish Knuckles a speedy recovery.

BABY MAKES THREE: DJ/producer
Bobby D’Ambrosio and his wife,
Eva, are the proud and happy par-
ents of first child Alessia Nicole,
who was born March 17. Congratu-
lations on the new arrival!
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‘Pain’ Brings Mercury Artist
Terri Clark Much Success

BY DEBORAH EVANS PRICE
NASHVILLE—Earlier this year, when
Terri Clark’s current Mercury album,
Pain to Kill, peaked at No. 5 on the
Billboard Top Country Albums chart,
the Canadian singer/songwriter admits
to being overcome with emotion.

“I just about threw up,” she says. “I
couldn’t believe it. After eight years,
you come to a point where your expec-
tations get to be very realistic. I'm used
to disappointment. When I started out
I felt invincible, and I also felt like if I
fail, I'm just going to die. There was a
desperate need to succeed. After you've
faltered a few times and you come
back, you realize that it’s all OK, that it
is what it is.”

These days, “what it is” for Clark
is her best year yet. Pain to Kill, her
fifth album, has sold 123,000 copies,
according to Nielsen SoundScan. Its
lead single, “I Just Wanna Be Mad,”
peaked at No. 2 on the Billboard Hot
Country Singles & Tracks chart; her
current single, “Three Mississippi,”
is No. 49.

Clark is the Canadian Country
Music Assn.’s fan-voted entertainer of
the year. She has been nominated for
two CMT Flameworthy Video Music
Awards and has received her first
female vocalist of the year nomination
from the Academy of Country Music
(ACM), a badge of recognition she’d
long coveted.

“After eight years of not being nom-
inated for any female vocal awards, |
got to a point where in order to pro-
tect myself from disappointment, I just
lowered my expectations and I just
embraced what I had,” Clark confess-
es. “I have a great career, a great fan
base, and a great record label who sup-
port me. I just kept my nose to the
grindstone and kept doing what I did.
It came to a point where I wasn’t
expecting it anymore, and then wham!
God looked down at me and said, ‘OK,
you get it now.””

Mercury senior VP of marketing
Kim Markovchick cites a number of
factors behind Clark’s current success:
her strong live show, increased media
exposure, a highly reactive single, and
a strong album. “What it really boils
down to is that she made a great
record,” Markovchick says. “ ‘I Just
Wanna Be Mad’ is a song so many peo-
ple can relate to in their own lives. The
success of that single and the quality
of the record that she has given us has
really enabled us to go out there and
get her a lot more media attention
than she’s ever had.”

Clark is grateful for the strong
reaction to the single. “As an artist, I
was under no illusions. I didn’t think
that anybody would be sitting there
waiting for a Terri Clark single,” she
says of her comeback record. “I had a
song that really connected, and it’s a

great feeling. I can’t tell you how
many people walked up to me and
said, ‘That song is me.””

STILL FEARLESS

Throughout the course of her
career, Clark has had seven previous
top 10 singles, including “Better
Things to Do,” “When Boy Meets
Girl,” and “You're Easy on the Eyes,”
which spent three weeks at No. 1. But
her previous album, Fearless, strug-
gled commercially and did not yield
a top 10 single.

Clark says Fearless was “a real step-
ping stone for Pain tfo Kill. It was nec-
essary for me to do that album to dig
deep, be a singer/songwriter, and
experiment musically with a more
organic, stripped-down feel. Even
though it didn’t fly off the shelves, it
was a critically acclaimed album, and
it was successful for me in a sense. |
don’t know if I could have come to the
place where I made the album Pain fo
Kill without that one.”

This time around, Clark’s goal was
clear. “I wanted to blend what brought
me to the party—the energy that I
have in my live shows and the energy
I had on my first couple of albums—
with my soul-searching songwriter
part,” she says. “I went for the great-
est songs I could find—that I could
relate to as a woman of 34 who’s had
ups and downs in life—and I wrote
songs that came from the heart. I look
back on the album and I think [it’s]
the most well-rounded project so far
of my career. Musically, it covers every
base of who I am.”

THE ANTI-DIVA

At a time when many country
female artists are openly courting the
pop market, Clark remains un-
abashedly country. “There isn’t anoth-
er fernale act out there with a [regular
stage costume of a] cowboy hat, jeans,
and boots and this look,” Markovchick
says. “The fact that she’s unique is a
big part of what makes it work.”

Clark says her look isn’t an image;
it’s who she is. “I've always been more
of a hard country singer than any-
thing,” she says. “I come from Medi-

cine Hat, Alberta, where I grew up
singing Patsy Cline and Loretta Lynn
and was not too aware of what was
going on in pop music, so I never
gravitated towards it.

“When the pendulum is swinging
that way in the industry, that’s when
someone like me wonders where
their place is, but I think there’s a lot
of room for different types of music
in country. I dont think there’s any-
thing wrong with venturing more
towards the pop side now and then
and challenging yourself, but that’s
not the road I take because I don’t
feel it would be sincere for me indi-
vidually. My fans would see right
through it.”

“She was here recently,” KMPS/
KYCW Seattle operations manager/PD
Becky Brenner says. “The audience
embraced the new music and loved
having the opportunity to see her live
again. I think the new album is some
of the best work she’s ever done.
‘Three Mississippi’ is still new, but ‘I
Just Wanna Be Mad’ was huge for us.
It’s so indicative of the relationship be-
tween men and women.”

Clark credits much of her success
to the team surrounding her: man-
ager Clarence Spalding, publicist
Holly Gleason, producers Byron Gal-
limore and Keith Stegall, the staff at
Mercury, and her booking agent,
Keith Miller at the William Morris
Agency. Clark says, “They are all peo-
ple who have really done a great job
at letting people know that I'm out
there and doing this.”

The label set the album up before
its January release by buying radio and
print ads, launching a successful pre-
sale campaign on Great American
Country, and other efforts. According
to Markovchick, Mercury has contin-
ued to fuel momentum via e-mail
blasts, mailers that contain quotes
from Clark’s many positive reviews,
and advertising. “We will be looking
at a lot of consumer advertising again
just after the ACM [Awards] and as the
single begins to grow legs,” Markov-
chick says. “That’s when phase two
will kick in.”

Another goal for exposing Clark
this spring is TV. Markovchick says,
“We’ve never had a lot of television
exposure on Terri . . . We're really
focusing on [getting] that.”

Markovchick thinks Clark’s future
looks even brighter. “She’s had a lot of
people pulling for her for a long time.
It was just about having the right
record to get her there, and I think
she’s made the right record.”

Clark is simply enjoying her day
in the sun: “I've been so grateful.
“I've been given a gift of resurgence
of my career at this point. I'm rel-
ishing it, and I'm having a great
time. I'm really happy right now.”

Scene.

POSTCARD FROM THE FRONT: Just
back from nearly a week in Qatar,
country WUSN (US99) Chicago oper-
ations manager/morning man Tom
Rivers has a renewed appreciation for
the troops and the job they’re doing
in Operation Iraqi Freedom.

Rivers’ “amazing trip” took him
to the tiny island nation in the Per-
sian Gulf that serves as central com-
mand headquarters for U.S. forces.
There he filed Postcards From the
Front for Infinity Broadcasting sta-
tions across the U.S. The “postcards”
are audio greetings to loved ones in
soldiers’ hometowns.

Infinity staffers are now sorting
and distributing the postcards they
have received so far to local stations,
but Rivers says they're “keeping tabs
on them, because God forbid we run
audio from someone who has been
killed in action.”

RIVERS

Getting to Qatar was Rivers’ first
challenge. He flew commercial flights
in a circuitous route that took him
from Chicago to New York, London,
Cyprus, Bahrain, and finally to Qatar.
He met and befriended NBC's Matt
Lauer on the flights, and they bond-
ed further when neither man’s bags
made the connecting flights. Rivers’
luggage arrived 29 hours later.

From his hotel, Rivers took daily
trips to the base where he worked.
“Security is very tight,” he says. Upon
arriving at the base, visitors must
surrender their passports in ex-
change for a credential. From the
front gate, where cell phones and
cameras must be turned off for the
duration of the visit, “you go through
barrier after barrier after gate, then
you get on a bus, and they take you to
the media center.”

That area of the base is a study in
diversity. “You open the door to the
media center, and you’re assaulted
with all these different languages,”
Rivers says. “There’s a lot of reporters
over there.”

Rivers describes Qatar as a “coun-

by Phyllis Stark

try in transition” with a ruler who is
trying to modernize and develop the
mostly Muslim nation where many
inhabitants wear traditional Muslim
dress. In fact, Rivers says that for the
first time in his life he understood
what it felt like to be a minority.

While Rivers was never in harm’s
way, he likens the mood on the base
in Qatar to how New Yorkers must
have felt after Sept. 11, 2001. “You feel
pretty sure nothing bad is going to
happen that day, but you don’t know,”
he says. And while Rivers says the staff
of the hotel where he stayed was ami-
able, “a lot of guys around there didn’t
look really friendly or really happy to
see you. It’s intimidating.

“The day I left [March 23] was the
worst day [to date] for the coalition
forces” in terms of casualties, Rivers
says, noting that “the reporters pick
up the mood of the soldiers, who are
very confident and calm but worried
about their fellow servicemen” who
are closer to the front lines.

“What the journalists and soldiers
there do is just get through the day,”
Rivers says. “You work at the base all
day and go back to your hotel and
watch the shelling start on TV. You
don’t have time or energy to worry
about anything more than getting
through that day. If it’s like that for
me hundreds of miles away, I can’t
imagine what it’s like for the soldiers
on the front line who are [taking it]
hour by hour.

“It’s not fun,” he adds. “It’s not
comfortable, and it’s not in any way
glamorous.”

The news about the anti-President
Bush comments expressed by Natal-
ie Maines of the Dixie Chicks made
its way to Qatar and was the subject
of some discussion among the troops
who listen to country radio. Rivers
says most had the same reaction.
“They obviously weren't happy about
it, but most of them adopted the atti-
tude that . .. ‘we’re here to protect
her right to say that.”

“When those men and women
come back to the U.S.,” Rivers says,
“there should be a really nice wel-
come for them, because they have
sacrificed a lot to be there.”

ON THE ROW: Country Music Tele-
vision has laid off two senior
staffers. VP of marketing Jacquie
Majors has already exited. VP of cre-
ative Stacey Hagewood will follow,
although she remains at the com-
pany for now. A network spokesper-
son says the two jobs will be com-
bined into a new position that will
oversee both departments.
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77 1| Mecuny imosiaumon a1 sens oo MAGACPE316 (A0}
[ T ; P I 61|63 BILL ENGVALL Cheap Drunk: An Autobiography | 37
26 I 25 aﬁg‘;ﬂgj:sﬁﬂwcm Bering Strait | 17 WARNER BROS 483X0AVAN {11 38/17 %8} X i
) an RICKY SKAGGS & KENTUCKY THUNDER Live At The Charleston Music Hall | 32 70|71} | JOHNNY CASH The Essential Johnay Cash | 29
i i SKAGGS FAMILYLYRIC 3TREET 501004HOLLYWOOO 11898 CO)_[M] e ittty LEGACY/COLUMBIA Bi7SWSONY 117 98 EQ/24 38}
290 28] VARIOUS ARTISTS @ Totally Country Vol.2 | 5 63| 66 REBA MCENTIRE @ Greatest Hits Volume 11l - 1'm A Survivor | 1
|| EPIC/WEAUNIVERSAL RLG 86920,SONY (1298 EQV17.98) ally oumny = MCA NASHWILLE 1TERAIMGN 11 98116 58)
q 2 . 69| 6 WILLIE NELSON The Great Divide | 5
33(33 : Ingsxo:(fmnﬁznscovzuzsamss) Pull My Chain | 1 LOST HIGHWAY 185231/UMGN (12.98/18 381
- s Si 66 | 64 WAYLON JENNINGS RCA Country Legemiis: Waylon J g 19
3132 géﬁ"ﬁﬁ%ﬁﬁiﬂf This Side | 2 BMG HERITAGE RCA 99788/RLG (2498 CO) v Y
~ 32 34| | PHIL VASSAR American Child 4 641621 | DOLLY PARTON Halos & Horns 4
ARISTA NASHVILLE 67077/RLG (11.8/17 98) ol GhUE EYE Sgsucal LA
37 136129| | CRAIG MORGAN Ilovelt | 29 J
— Mﬁgwnﬁqnicﬂ I!i‘
@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 mifiion units (Plati }. @ RIAA certifi for net shi of 10 million units (01amond). Numerz following Platinum or Oiamond syn-

bo! indicates album's miti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments
~Asterick indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are smﬁgasted lists. Tape prices marked EQ, and all other CE prices, are equivaient
lBatseeker title. © 2003, VNU Business Media, Inc , acd Nielsen SoundScan, Inc. All rights reserved.

{Muln-Platino).
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by the number of ¢ scs and/or tapes. RIAA Latin awards: OCertification for net shipment of 1

prices, which are projected from wholesale prices.

00,000 units {Oro). A Certification of 200,000 units {Platino). A Certfication of 400,000 un ts
Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-

m o]:Xelo : ATALOG ALE
00 OMNMILDOUINCU »
= Sales data complied b \d ] 4]
g e I Nielsen S g £
a2 = SoundScan 2z 2E
< | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 235 E | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title § b3
| W NUMBER 1 72 9 Weeks At Number 1 12 | TOBY KEITH A MERCURY S58962/UMGN (1194/17.98 Greatest Hits Volume One | 226
3 TR © LST HiGHWA Y LARUNEN (1208 Bro Thou? | 121 14 | ALAN JACKSON A° ARISTA NASHVILLE 18801/RLE (12.98,18 38) The Greatest Hits Collection | 388
1 : DIXIE CHICKS @'* MoNuMENT 6195 SON 11098 EQ.17 98) [H] Wide Open Spaces | 270 15 | BROOKS & DUNN A ARISTA NASHVILLE 18852R16 (1298,18.96) The Greatest Hits Collection | 289
4 | TIM MCGRAW A curs 779780129818 %8) Greatest Hits | 123 9 13 [ FAITH HILL A7 WARNER BROS. 47373WRN (12 38,18 98) Breathe | 177
2 | DIXIE CHICKS @' MONUMENT 0926 50% .12 % EL 160 Fly | 187 #1722 [PATSY CLINE A° mcaNASHVILLE 320012/UMGN (6.96/11 38 12 Greatest Hits | 774
5 | SHANIA TWAIN @' Mercuny s3sacauwen 1296 o0 Come On Over | 282 19 | JOHN DENVER maoacy a750(5389.98) The Best 0f John Denver | 241
6 | KENNY CHESNEY 4’ Bnasrosmic 1208189 Greatest Hits | 131 16 | TIM MCGRAW_A* curs 77885 (5511 98 Everywhere | 243
7 | RASCAL FLATTS A LYRIC STREET 165011 HOLLYWOOO (1198 18 381 [H] Rascal Flatts | 147 1 18 | THE JUDDS @ curs 7795 (7.98/11 98) Number One Hits | 136
0 8 | JOHNNY CASH A LEGACY.COLUMBIA 69739,SONY (7 98 EQ, 196 16 Biggest Hits [ 208 21 | TIM MCGRAW A ° cuns 7659 5.94/398) Not A Moment Too Soon__| 370
o 20| LEE GREENWOOD A capiToL 98568113 CO) American Patriot | 38 23 | NICKEL CREEK @ sucaR HILL 3909 (17 36 CO) [H] Nickel Creek | 119
M 11T HANK WILLIAMS JR. A" curs 1763 (5 98999 Greatest Hits, Vol.1 | 452 17 | GEORGE JONES @ LEGACY/EPIC 65319504y (7.98 EQ/11 98 16 Biggest Hits | 118
9 | WILLIE NELSON A LEGACYCOLUMBIA 69322/SONY (7 98 EQ/11.96) 16 Biggest Hits | 238 — | TOBY KEITH A OREAMVORKS (507080 TLRSCOPE (118817 98) How Do You Like Me Now?! | 147
10| SOUNDTRACK A° curs 7670311 5017 88} ote Ugl 139 24 TROY ORBISON  (EGACY/MONUMENT 65798 SONY (793 EQ/11 98) 16 Bigﬁesl Hits | 55

@ As.ums with the greatest sdesgams this week Catalog albums are 2-yeur-old titles that have fakien be'ow No 100 on The Bithoard 200 3t ressues of older albums Total Chart Weeks co'umn reflects comb ned ~amis t e Pes appeared on e?
e o

mant uf 1 mitlion umts lP!g

200,003 unts {Platino) A ¢ Centdfication of 400.000 units (Multe

. m)

RIAA certificaton for net shipment of 10 mikoo unts P:amnndl Numeral followang Plavaum or Oramos
Platino} *Asterisk indicates

nd ;nmml indicates album’s multi-platmum teve! For boxed sets, and doubte aiburs wein 8 runing bm
P 15 avallable. Most tape prices, and CO prices for BMG and WEA labels, are suggested lsts Tape prices marked EQ, and a¢ ocher CO prites, are equavaicnt

Country Albums and Top Country Catalog @ Rosarding Industry Assa Of Amenca (RIAA} certficauan for net shngmem of 500,000 album units {Gold) & RIAA certfication for net ship-
e
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b E TITLE Svstems Artist  Za Tl TITLE Artist | <3
S|~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL & & 3~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | i @
: 2 Weeks At Number 1 31 )46 |57 BEER FOR MY HORSES Toby Keith Duet With Willie Nelson | 31
& NUMBER 1 5 STROUD,TKEITH (TKEITH,S EMERICK) v @ DREAMWORKS 450785
14112 HAVE YOU FORGOTTEN? Darryl Worley ®| 1 32)131(32 LOVE WON'T LET ME Tammy Cochran | 31
FROGERS, J STROUD {D.WORLEY.W.VARBLE} DREAMWORKS ALBUM CUT B.JWALKER.JR {J DEERE FGOLDEK LIVINGSTON) @ @ EPIC 19855/EMN
2 (1 BROKENHEARTSVILLE Joe Nichols 2| 1 28|21 UP! Shania Twain ={ 12
B8.AOWAN {R.BOUDREAUX.C DANIELS,0 KEES.B MEVIS) @ UNIVERSAL SDUTH 172241 R JLANGE {S.TWAIN.R J.LANGE) @ MERCURY 172278
301315 BIG STAR Kenny Chesney 2| 3 34 133|133 | WANT MY MONEY BACK Sammy Kershaw 33
N.WILSON,B.CANNDN K CHESNEY (S.SMITH} BNA ALBUM CUT R LANDIS (D.BERG,S TATE.A TATE! AUDIUM ALBUM CUT
4 1416 THAT'D BE ALRIGHT Alan Jackson=®| 4 35 34|36 BACKSEAT OF A GREYHOUND BUS Sara Evans 34
K STEGALL (T.NICHOLS,M.D. SANDERS, TSILLERS) ARISTA NASHVILLE ALBUM CUT S EVANS,PWDRLEY (C LINDSEYH.LINDSEYA MAYD,TVERGES} RCA ALBUM CUT
54517 SHE'S MY KIND OF RAIN Tim McGraw | S 36 ] 36|42 99.9% SURE (I'VE NEVER BEEN HERE BEFORE) Brian McComas | 36
B GALLIMDRE,TMCGRAW,D SMITH [TLJAMES.R LERNER) CURB ALBUM CUT L.REYNDLDS 1B AUSTIN G BARNHILL) LYRIC STREET ALBUM CUT
51619 CONCRETE ANGEL Martina McBride ®| 6 37} 35|35 LOVE LIKE THERE'S NO TOMORROW Aaron Tippin Featuring Thea Tippin®| 35
M.MCBRIDE,P WORLEY ($.BENTLEY,R.CROSBY) € RCABIITY A TIPPIN,B WATSDN M BRADLEY {A TIPPIN.TTIPPIN} LYRIC STREET ALBUM CUT
19|10 RAINING ON SUNDAY Keith Urban | 7 3847 | — HEY, MR. PRESIDENT The Warren Brothers 38
D.HUFFK.URBAN {D.BROWN, R FOSTER) CAPITOL ALBUM CUT B.GALLIMORE. T MCGRAW (T.DOUGLAS) BNA ALBUM CUT
r 110112 | BELIEVE Diamond Rio | 8 39 38|43 THEN THEY DO Trace Adkins 38
M D CLUTE (S EWING.D.KEES) ARISTA NASHVILLE ALBUM CUT S.HENDRICKS.TBRUCE {J.COLLINS S.RUSS) CAPITDL ALBUM CUT
9 8|8 19 SOMETHIN' Mark Wills | 1 40 )} 37|37 ROCK-A-BYE HEART Steve Holy | 37
C LINOSEY (C.0UBOIS.D.LEE) @ MERCURY 172267 GHUNT.G LEACH.S HOLY {0 MATKDSKY,A ROMAN) CURB ALBUM CUT
M 7|4 MAN TO MAN Gary Allan 1 41) 40|50 CELEBRITY Brad Paisley ==| 40
T.BROWN,M WRIGHT (J.0'HARA} @ MCA NASHVILLE 172256 FROGERS (B PAISLEY) ARISTA NASHVILLE ALBUM CUT
111115 WHAT A BEAUTIFUL DAY Chris Cagle ®| 11 42 1 39|39 AFTER ALL Brett James 39
R.WRIGHT (C.CAGLE.M.POWELL) CAPITDL ALBUM CUT D.HUFF,B.JAMES {B JAMES,C.K.DAVIS) ARISTA NASHVILLE ALBUM CUT
T2 )16(20 THREE WOODEN CROSSES Randy Travis 12 R43)] 41|45 LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) Amy Dalley 41
KLEHNING {D.JOHNSON.K WILLIAMS} WORD-CURB/WARNER BRDS. CHRISTIAN ALBUM CUTWAN LMILLER (A DALLEY.L TMILLER,B.BAKER) CURB ALBUM CUT
112117 LOVE YOU OUT LOUD Rascal Flatts | 12 K 44 |44 |46 ONE LAST TIME Dusty Drake | 44
M BRIGHT M. WILLIAMS, RASCAL FLATTS (B JAMES,LWILSON) LYRIC STREET ALBUM CUT B.CRAIN,C SCHLEICHER,PWORLEY (P.J MATTHEWS K K.PHILLIPS) WARNER BRDS. ALBUM CUTWRN
RS BE- R NT-) THERE'S NO LIMIT Deana Carter 2| 14 [ 45 | 42|40 HALF A MAN Anthony Smith 40
D.HUFF.D.CARTER (0.CARTER.R SCRUGGS) ARISTA NASHVILLE ALBUM CUT B.TERRY (A SMITH) MERCURY ALBUM CUT
nl20|22 THE LOVE SONG Jeff Bates 15 P46 43|55 | RAQ AND ROLL Clint Black 43
K.BEARD.S HENDRICKS (J.BATES K BEARD.C.BEATHARD) RCA ALBUM CUT C BLACK (C.BLACK H.NICHOLAS} CLINTBLACK.COM DDWNLDAD TRACK
11314 1 JUST WANNA BE MAD Terri Clark 2| 2 17 ]451 41 WHEN YOU THINK OF ME Mark Wills 41
B.GALLIMORE (K LOVELACE LT MILLER) @ @ MERCURY 172262 C LINDSEY M WILLS (TVERGES B JAMES) € MERCURY 172267
19(18 THIS IS GOD Phil Vassar | 17
D.HUFE.PVASSAR [PVASSAR) ARISTA NASHVILLE ALBUM CUT « HOT SHOT DEBUT ¢
18119 SOMEBODY LIKE YOU Keith Urban<=| 1 4y TELL ME SOMETHING BAD ABOUT TULSA George Strait 48
D HUFEK.URBAN (K URBAN J SHANKS) CAPITOL ALBUM CUT TBROWN,G.STRAIT (R LANE) MCA NASHVILLE ALBUM CUT
15 11 THE BABY Blake Shelton | 1 0 | 48|51 THREE MISSISSIPPI Terri Clark 48
B.BRADDOCK (H ALLEN.M WHITE) WARNER BRDS. ALBUM CUTWRN B.GALLIMORE (H.LINDSEY,TVERGES. ANGELD) @ @ MERCURY 172262
20} 21|23 SPEED Montgomery Gentry 2| 20 [ 50 )1 49|47 WHATEVER IT TAKES Kellie Coffey 2| 44
B.CHANCEY {J STEELE.CWALLIN} @ @ COLUMBIA 79854 D.HUFF (K.COFFEY,G.0 BRIAN) BNA ALBUM CUT
. 22|24 THERE'S MORE TO ME THAN YOU Jessica Andrews | 21 1155|154 SOMEDAY Vince Gill 51
B.GALLIMORE (J ANDREWS.. TSLATER,M.CHAGNON) © OREAMWORKS 450738 VGILL(VGILLR MARX} MCA NASHVILLE ALBUM CUT
27| 3 MY FRONT PORCH LOOKING IN Lonestar 22 52 (51|53 SUDDENLY LeAnn Rimes | 51
D.HUFF (R.MCDDNALO.£ MYERS.D.PFRIMMER} BNA ALBUM CUT D.CHILD.PAMATD.G PAGANI {D.CHILD,A CARLSSON) CURB-ASYLUM ALBUM & SDUNDTRACK CUT
112325 ALMOST HOME Craig Morgan 23 52|48 THE LUCKY ONE Alison Krauss + Union Station ®| 46
C MORGAN.P.0 ODNNELL (C.MORGAN.KK PHILLIPS} BROKEN BOW ALBUM CUT AKRAUSS - UNION STATION (R LCASTLEMAN) ROUNDER ALBUM CUT
Jal25|28 STAY GONE Jimmy Wayne 2| 24 f 54 | 56| — ONLY GOD (COULD STOP ME LOVING YOU) Emerson Drive 54
C LINDSEY.J.STROUO {J.WAYNE.B KIRSCH) @ DREAMWORKS 450789 JKING .J STROUD,R MARX (R J LANGE) @ DREAMWDRKS 450788
25 )| 26| 27 WAS THAT MY LIFE Jo Dee Messina 25 53|49 I'M IN LOVE WITH A MARRIED WOMAN Mark Chesnutt 48
8.GALLIMORE.TMCGRAW (M GREEN.B.LUTHER) CURB ALBUM & SOUNOTRACK CUT B.JWALKER.JR. (T.JOHNSON.M.BEESON) COLUMBIA ALBUM CUT
261t 24|26 PICTURE Kid Rock Featuring Sheryl Crow Or Allison Moorer ®| 24 - 54|52 OLD WEAKNESS (COMING ON STRONG) Tanya Tucker | 49
KID ADCK {R.J RITCHIE) @ LAVAVATLANTIC ALBUM CUTWRN DR UNIVERSAL SDUTH 172274 8 BECKETT.J LASETER (G NICHOLSON B DIPIERD) TUCKERTIME ALBUM CUT
17113 ROCK YOU BABY Toby Keith 13 §57 WHAT WAS | THINKIN' Dierks Bentley 57
J.STROUD,T.KE(TH (TKEITH,S EMERICK) @ OREAMWORKS 450785 B.BEAVERS |D RUTTAN B BEAVERS,D BENTLEY) CAPITOL ALBUM CUT
28 130(30 WHY AIN'T | RUNNING Garth Brooks 28 g 56 |58 — A BOY LIKE YOU Trick Pony 58
A REYNOLDS (K BLAZY.T.ARATA.G.BRDOKS) CAPITOL ALBUM CUT C HOWARD (H NEWFIELD,T.SHAPIRO.R.RUTHERFORD) WARNER BROS. ALBUM CUTAWRN
912929 COUNTRY AIN'T COUNTRY Travis Tritt 29 A 57156 SCARY OLD WORLD Radney Foster Featuring Chely Wright Or Georgia Middleman 52
B J WALKER JR.T.TRITT (C.BEATHARD.T BOAZ,C.CHAMBERLAIN} COLUMBIA ALBUM CUT RFOSTER (R FOSTER H HOWARD} DUALTONE ALBUM CUT OR PROMD SINGLE
013234 THE TRUTH ABOUT MEN Tracy Byrd 30 60, FOREVER AND FOR ALWAYS Shania Twain 60
B.JWALKER.JR. (TJOHNSON. R LEE.P.OVERSTREET} RCA ALBUM CUT R JLANGE (S TWAIN.R J.LANGE} MERCURY ALBUM CUT

@ Records showing an increase in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 148 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air
pawer awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. s Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. (® CD Single avaitable. @ DVD Sin-
g2 available. @@ CD Maxi-Single available. € Cassette Single available. € Vinyl Maxi-Single available. € Vinyl Single available. €3 Cassette Maxi-Single available. © 2003, VNU Business Media, Inc. All rights reserved.
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= B ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ; ; SoundScan

NUMBER | 21 Weeks At Number 1 @ |7 i

1 K ALISON KRAUSS + UNION STATION @ rounocrsiosis Live] 5 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
o, RICKY SKAGGS & KENTUCKY THUNDER susss STREET 01004 HoLLYwooo (W] Live At The Charleston Music Hall <‘ NUN 20 Weeks At Number 1
(3] 2 NICKEL CREEK  susag it 341 This Side § B~ | 1 PICTURE  UNWERSAL SOUTH 17227 Kid Rock Featuring Allison Moorer
4 K ALISON KRAUSS + UNION STATION @ rounoEr 61043 New Favorite - .
5 I THE NITTY GRITTY DIRT BAND carmoLaor Will The Circle Be Unbroken, Volume Il | [ -2 LANDSUIPE worruwediDisgs s resicns Dixie Chicks
(M 5 DOLLY PARTON _ BLUE EYE 3946/SUGAR HILL Halos & Horns 3 K SPEED _coLumia 7s86/50NY Montgomery Gentry
(7 1 7 | | VARIOUS ARTISTS i ut 15701 Time-Life's Treasury Of Bluegrass | §{ 4 | 4 | | GOD BLESS THE USA cure e Lee Greenwood
2 K VARIOUS ARTISTS Time LiFE 18861 The Time-Life Treasury Of Bluegrass: Amenca's.Musu: 5 I8 BEAUTIFUL GOODBYE cariroL 7sts Jennifer Hanson
i 5 110 PATTY LOVELESS tric Mountain Soul - -
1o B HAYSEED DIXIE _ouAtTont onsmazon s Tt Kiss My Grass: A Hillbilly Tribute To Kiss | [ 52l ¢ || CAN'T FIGHT THE MOONLIGHT @ cure 1116 LeAnn Rimes
ARl 8 VARIOUS ARTISTS auoium s17o/kock The Legend Lives On: A Tribute To Bill Monroe 7 KR THE IMPOSSIBLE  universaL south 172241 Joe Nichols
(Ll 11] | SOUNDTRACK @ Lostmonwar inoz2iiuman Down From The Mountain § F5:8| 10| | WHERE THE STARS AND STRIPES AND THE EAGLE FLY  wy(C STREET 161059 MDLYWODD Aaron Tippin
113) 12 VARIOUS ARTISTS «in s Legends Of The Fiddle: 20 Bluegrass Cl s IF HOW DO I LIVE &° LG
14 KB VARIOUS ARTISTS cumo The Fantastic Pickin' On Series: Bluegrass A cuns e cAnn Rimeg
15 VARIOUS ARTISTS _RouNoER 610i59 0 Sister! The Women's Bluegrass Collection | i © LOVE WON'T LET ME _ ¢pic rsacsisony Tammy Cochran

@ Records with the greatest sales gains this week. ® Recording Industry Assn, 0f America (RIAA} certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units [Platinum], with mutmiilion titles indicated by a numeral following the symbol [M] indicates past or present Heatseeker title. © 2003, VNU Business Medie
Irx., ard Nieisen SoundScan, Inc. All nghts reserved.
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» THE D4

6Twenty

PRODUCERS: the D4, Bob Frisbee
Hollywood 162 388

RELEASE DATE: March 25

An ode to nightlife and slackerdom,
the D4’s major-label U.S. debut is
pure, simple rock candy. No new
ground is broken with the band’s
garage punk flavor, but the vibrant
guitar riffs and manic drumlines
prove a fine addition to the increas-
ingly popular genre. A track like
“Party,” with a title that’s mentioned
one time too many, manages to roar
alive by way of its rapid-fire melody.
Other songs worthy of toasts by the
New Zealand-based D4 are the feel-
good “Get Loose"” and the toe-tapping
“Invader Ace.” Listening to 6Twenty
in one sitting reveals something too
familiar, and somewhat derivative of
other import acts like the Hives of
Sweden and the Vines of Australia. To
paraphrase one of the act's songs, it's
doubtful the D4 will have girls look at
them funny for much longer.—SA

» VONRAY

VonRay

PRODUCER: MarcTanner

Elektra 62832

RELEASE DATE: April 8

Easy listening for the nii-metal crowd
aptly describes VonRay's eponymous
debut. Yet, the immediately comfort-
able feel to much of the ballad-heavy al-
bum is welcoming. VonRay’s first sin-
gle, “Inside Out,” which also appears on
the soundtrack to Smallville, starts
things off on the right foot with its sim-
ple, heartfelt melody. Throughout Von-
Ray, the voice of the group’s frontman,
Vaughan Rhea, manages to be delicate
and soaring at the same time, while
many of the main hooks dig in pretty
quick. That musical competency large-
ly forgives the saccharine spiritual tone
of much of the album’s songwriting
(“Learning to fly/Learning to hold my
head up high,” for example). Because
VonRay has the playing chops to add
spice, a manic guitar riff or a screech-
ing vocal would have been very wel-
come. Perhaps next time.—SA

» STACIE ORRICO

Stacie Orrico

PRODUCERS: various

ForeFront/Virgin 72433258924
RELEASE DATE: March 25

Stacie Orrico’s ForeFront debut, Gen-
uine, went gold and earned the singer a
solid Christian fan base, as well as win-
ning her some opening dates for Des-
tiny’s Child. On her sophomore effort,
the gifted 16-year-old is making major
inroads into mainstream pop with the
single “Stuck.” This new collection
boasts a variety of producers, including
Dallas Austin and Virgin Records chair-
man/CEQ Matt Serletic. The result is
an adventurous set that perfectly show-
cases Orrico’s vocal sass and youthful
exuberance. Witness tracks like
“Bounce Back,” “Tight,” the Diane
Warren-penned “I Promise,” and the

| LUCINDA WILLIAMS

World Without Tears

PRODUCERS: Mark Howard, Lucinda
Williams

Lost Highway 08817

RELEASE DATE: April 8

Since the Grammy Award-winning Car
Wheels on a Gravel Road and the qui-
eter but still powerful Essence, Lucinda
Williams has been in a can-do-no-
wrong state of mind. On her second
Lost Highway release, she is simply
maghnificent, conjuring narcotic vegeta-
tion on “Fruits of My Labor,” amateur
psychoanalysis on “Sweet Side,” and
then grating dissonance on the sexually
appreciative “Righteously.” When she
wants to, Williams owns female country
rock (the brilliant homage “Real Live
Bleeding Fingers and Broken Guitar
Strings™), and she offers hard-earned
perspective on “People Talkin.” " As a
songwriter, Williams has few peers and
is routinely stunning here, alternating
between raw exposure (“Those Three
Days") and tender subtlety (“Overtime”).
Regardless of one's politics, the under-
stated beauty of the title cut could easily
be a theme song far our current trou-
bled times, and Williams’ world-weary
delivery works wonders —RW

THE WHITE STRIPES

Elephant

Third Man/V2 63881-27148
PRODUCERS: the White Stripes
RELEASE DATE: April 1

The tandem of Jack and Meg White
is at the top of its game on the fol-
low-up to 2001’s breakout hit, White
Blood Cells. Like its three predeces-
sors, Elephant is steeped in dirty
delta blues and ragged Zeppelin-
influenced guitar riffs. But never has
the pair sounded more fresh and
self-assured; nor has it delivered
such a fully realized work before.
The devil is in the details here: From

the faux bassline of “Seven Nation
Army" and the soaring chorus of
“There's No Home for You Here"” to
the cackling romp of “Black Math,”
the album'’s success is as much
rooted in its nuances as in its
power. Drummer Meg White even
makes a go at lead vocals on “In the
Cold, Cold Night." More accessible
than earlier works but no less un-
compromising, Elephant is a lo-fi
gem that confirms the White Stripes
to be the real deal. —BG

ALEXANDRE PIRES l
Estrella Guia

PRODUCERS: Estéfano, Pedro Ferreira,
Rudy Perez, Emanuele Ruffinengo

BMG 82876

RELEASE DATE: March 25

With his smooth-as-silk vocals,
Brazilian singer Alexandre Pires ‘
takes another step toward heartthrob
status among Spanish speakers with
this collection of burnished Latin
pop, layered arrangements, and soul-
ful vocals. He ventures into smooth- '
jazz fusions on soft samba “Ay! Cora-
zon,” ballad “Amame,” and “Es Mejor
Parar,” a musically {if not lyrically)
faithful cover of Gino Vannelli's “1
Just Wanna Stop.” But the commer- |
cial polish is ubiquitous, thanks to
careful production by Estéfano and
Pedro Ferreira, among others. Ale-
jandro Sanz duets tand dominates)
on the jazzy standaut “Solo Que Me
Falta,” which features rainy piano
riffs. As a singer, Pires is pleasant
and proficient, but he never cuts
loose. Still, fans of his old group So
Pra Contrariar will cheer his world-
beat “A Gozar la Vida" and its timely
message of relying on love during
troubled times.—RB

self-penned “Strong Enough.” EMI
Christian Music Group's ForeFront
label is targeting Christian consumers,
with Virgin handling the mainstream
market. With this self-titled disc, Orri-
co has given both parties plenty of
musical ammunition to make cash reg-
isters ring all around.—DEP

% PLACEBO

Sleeping With Ghosts

PRODUCER: Jim Abbiss

Hut/Astralwerks ASW81936

RELEASE DATE: April 1

Three years after the worldwide suc-
cess of Black Market Music, famed
British trio Placebo returns with its
much-anticipated fourth studio effort.
Working with producer Jim Abbiss
(U.N.K.L.E., DJ Shadow), the group
delivers a strikingly mature collection,
infusing its signature punk-pop sound
with edgy electronic flourishes. Lead
vocalist/lyricist Brian Molko bares his
soul to unleash visceral and reflective
elegies to the ghosts of relationships
past, resulting in the group's most
potent work to date, recalling the
haunting intensity of the Church and
the impassioned urgency of the Psy-
chedelic Furs. Cuts like “English Sum-
mer Rain,” “This Picture,” the title
track, “Second Sight,” and “The Bitter
End” burst with a mixture of furious

punk aggression, maudlin melodic
pop, and subtle electronic experimen-
tation. Sleeping With Ghosts is glori-
ous; an unrepentant emotional exor-
cism that cohesively hurdies between
the bleak and wounded, the exuberant
and defiant.—CR

% BOOMKAT

boomkatalog.one

PRODUCERS: Boomkat, Martin Pradler,
Oliver Lieber, David Gamson

DreamWorks 450386

RELEASE DATE: April 8

It's hard to pin down exactly what
Boomkat’s sound is. And that's not a
bad thing, either. On its debut album,
boomkatalog.one, the brother-sister
duo (Kellin and Taryn Manning) deftly
combines pop, hip-hop, and dance ele-
ments. Primary vocalist Taryn (who is
also an actress and has appeared in 8
Mile and crazy/beautiful) has a voice
that reminds one of a Nelly Furtado/
Macy Gray/Melanie C. hybrid—which,
on the surface, sounds like it shouldn't
work, but it does, exceedingly well.
Whether she's rapping (on “Crazylove,”
she channels the style of the late Lisa
“Left Eye” Lopes) or passionately wail-
ing (the epic album-closing “Left Side/
Right Side"), her voice is perfectly suit-
ed to the material and the music. Ad-
venturous music fans should flock to

Boomkat, especiallv those that thirst
for an alternative to the pop norm (see
story, page 10).—KC

JOAN ARMATRADING

Lovers Speak

PRODUCER: Joan Armatrading

Denon 17185

RELEASE DATE: March 25

Joan Armatrading has remained busy
since her last widely distributed re-
lease, What'’s Inside. which arrived in
1995. She earned a doctorate in music
from the University of Birmingham,
she wrote a song for Nelson Mandela’s
70th birthday celebration, and she con-
tributed a benefit CD to PACES, a char-
ity for children with cerebral palsy.
Last year, she entered the studio to
record Lovers Speak, a 14-song col-
lection that focuses on love and devo-
tion, the dominant subjects of her 32-
year career. But unlike her somber
meditations of the '70s, the new
songs are often upheat, even chirpy.
The title track rides a tinge of
Caribbean percussion, and “Love
Bug" has echoes of classic R&B. Blue-
grass figures prominently in “Wait-
ing,” and “Prove Yourself” is nearly a
flat-out rocker. Armatrading’s com-
manding, deep alto unites this eclec-
tic mix, creating an engaging and
occasionally superb return.—MJ

ROCKTOPUS

Something Fierce

PRODUCERS: Spencer Albee, Steve Drown
FPFC 003

RELEASE DATE: April 1

As its name implies, this rock quartet
—led by singer/multi-instrumentalist/
songwriter Spencer Albee, formerly of
Rustic Overtones-—is a many-tentacled
beast. It revels in the pop-art craft of the
Brian Wilsons and Harry Nilssons while
also bowing at the altar of late-'70s-era
power pop, a la Joe Jackson, Cheap
Trick, etc. At the same time, its sound is
as original as it is compelling. On its sec
ond indie release in as many years, the
band shines on the title track, a mon-
strous tune that's gathering steam at
commercial alternative stations in its
New England base and is primed to
break nationwide: the lovely, R&B-fla-
vored ballad “Forevermore,” which
could have been a collaboration between
Marvin Gaye and Paul McCartney circa
1971; and opener “Vacation,” a refresh-
ingly light-hearted teen-angst anthem.
With no shortage of smarts and talent,
Rocktopus richly deserves a chance to
step into the big leagues. Distributed by
Nation Jam. Conlact: Todd Heft at
heft.management@verizon.net.—PV

5N A& ]

LES NUBIANS

One Step Forward

PRODUCERS: various

OmTown/Higher Octave/Virgin 24358 2569
RELEASE DATE: March 25

With its 1999 debut, Princesses Nubi-
ennes (Nubian Princesses), French
sisters in song Les Nubians watched
their engaging French-language
R&B/hip-hop take mainstream root
in the U.S.—proving you didn't have
to know French to understand their
musical message. Singer/songwriters
Helene and Celia Faussart have
returned with a rhythmic, cultural
bridge-building itinerary that encom
passes sojourns to Jamaica, Egypt,
the Ivory Coast, London, Cameroon,
and Paris. Whereas the pair’s first
album leaned heavily on the slow
side, this sophomore set jumps
vibrantly from high to low and light
to dark. It's packed with introspectivc
French and English lyrics, the sis-
ters’ honeyed vocals, and Afro-jazz,
reggae, R&B/hip-hop, and pop.
Though “Temperature Rising” with
rapper Talib Kweli is the radio-tar-
geted single, other tracks like
“J'veux d’la Musique” treminiscent
of the O'Jays' “I Love Music"),
African dance-vibed *Me & Me," and
the pulsating “Insomnie” leave more
lasting impressions.—GM

DANCE/ELECTRONIC

% VENUS HUM

Big Beautiful Sky

PRODUCER: Venus Hum

MCA 088 113 198

RELEASE DATE: April 1

Nashville may not be known for dance
and electronic music, but that doesn’t
seem to pose a problem for Nashville-
based trio Venus Hum. Led by the
vocally gifted and wonderfully named
Annette Strean (imagine Bjork repris-

(Continued on page 28
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ing Julie Andrews’ role in The Sound of
Music), Venus Hum delivers a solid
debut that seamlessly bridges the gap
between '80s-era synth-pop and today's
electronic-pop. While other acts have
also accomplished this feat, Venus Hum
does it with much heart, soul, and emo-
tion (refer back to the Bjork/Julie
Andrews reference). Lead single “Hum-
mingbirds” finds Strean’s acrobatic
vocals twisting and turning atop a
melancholic, computer-generated foun-
dation created by bandmates Tony Mir-
acle and Kip Kubin. Elsewhere, Strean's
voice carries the disco-lashed “Mon-
tana,” the Erasure-inflected “Soul
Sloshing,” the ambient “Wordless May,”
and the euphoric “The Bells.” This is
one band to keep a serious eye on.—MP

% KASKADE

It’s You, It’s Me

PRODUCERS: Ryan Raddon, Finn Bjarnson,
Yoni Gileadi

Om 120

RELEASE DATE: March 18

In need of a soulful house fix? If so,
immediately snag a copy of Kaskade's
full-length debut, /t’s You, It’s Me. An
underground fave via his numerous
tracks on labels like Om and Naked
Music, Kaskade (aka San Francisco-based
DJ/producer Ryan Raddon) knows the
beauty of concocting jams that are deep
enough for late-night dancefloor action
and melodic enough for next week’s din-
ner-for-six. Handling vocal duties are
Joslyn (the jazzy “I Feel Like"), Amy
Michelle (the sultry “Tonight”), and Rob
Wannamaker (the R&B-tinged “What I
Say”). A captivating debut from an artist
weaned on the sounds of Masters at
Work, among others. Quite lovely.—MP

COUNTRY

THE DERAILERS

Genuine

PRODUCER: Kyle Lehning

Lucky Dog/Sony 86873

RELEASE DATE: March 25

With their second major-label release,
the Derailers stay true to their (admit-
tedly well-rendered) retro package
while evolving into a more accessible
but nevertheless stylish presentation.
These bad boys with double trouble
vocalists cook up a Bakersfield/Everly
Brothers hybrid on “The Way to My
Heart,” and “Take It Back” is a
twangfest with serious Buckaroo ten-
dencies; they wax Mexicali on the killer
“Leave a Message, Juanita.” Tony Vil-
lanueva evokes Orbison on steel-and-
reverb ballads like “Alone With You” and
“Whole Other World” and is totally cool
on “Uncool.” Brian Hofeldt takes the lead
on such Beatles-meets-Buck Owens
pleasures as the title cut and “Scratch My
Itch,” and they're all impressive on the
Don Rich gem “Happy Go Lucky Guitar.”
“I Love Me Some Elvis” is cosmic, and
they even manage a little hillbilly gospel
on “The Wheel.”—RW

LATIN

» NOELIA

Natural

PRODUCER: Kike Santander

FonoVisa 350767

RELEASE DATE: March 18

With Natural, Noelia takes the next
step in her career, moving beyond the
dancefloor fire of earlier jams like
“Candela” or “Td.” Here, she opts for
guitar-framed adult-contemporary

shuffles (“Ya Se Ira,” “Como Corre el
Rio Hacia el Mar”) that radio can plug
in without a second thought. A typical
example is first single “Clavame Tu
Amor,” which hooks listeners with bed-
roomy double-entendres. “Clavame”
and “Ya No Eres el Mismo” are also re-
cast in nortefio and salsa versions. The
wildcard is “Enamorada,” a tribal
cumbia with a Santana-like guitar in-
tro that’s likely to be a live favorite.
She has a distinctive voice, thanks to
her nasal, assertive mezzo-soprano.
But to regain the heights of her 1999
self-titled debut, she may need to find
more distinctive material. —RB

BLUES

» MARIA MULDAUR

A Woman Alone With the Blues
PRODUCER: Randy Labbe

Telarc 83568

RELEASE DATE: March 25

Celebrated jazz and blues singer Peggy
Lee passed away in January 2002. A
Woman Alone With the Blues is Maria
Muldaur’s tribute to Lee. Muldaur’s
native sultriness certainly meets the
first requirement any woman must
meet in order to take on Lee’s material.
Anyone who has followed Muldaur’s
musical preoccupations for the past 10
years will not be surprised to learn that
Lee’s songs seem very much at home
in Muldaur's care. Cue up her rendi-
tion of “Some Cats Know" for a defini-
tive example of just how deep Muldaur
digs into Lee’s sexy, hip vibe. More spe-
cial moments arrive with “Winter
Weather,” “Black Coffee,” and Lee’s sig-
nature tune, “Fever.” Bravo to Muldaur
for showing some major class in re-
membering Lee as she deserved to be
remembered.—PVV

JAZ1

» DOC POWELL

97th & Columbus

PRODUCERS: Doc Powell, Erik Zobler
Heads Up International /Telarc/DPR
Music Group HUCD 3073

RELEASE DATE: March 25
Guitarist/keyboardist Doc Powell pays
homage to his roots by way of 97th &
Columbus, the site of Mikells, a popular
Manhattan jazz club that during its '80s
heyday was the obligatory stomping
ground for established and aspiring acts
from Art Blakey to Chaka Khan. Not to
mention Powell himself, best-known for
his session/tour gigs with Luther Van-
dross. On his seventh studio album—and
first for Heads Up—Powell doesn’t stray
radically from his R&B-infused smooth-
jazz stylings (covers of such classics as
Marvin Gaye’s “What’s Going On” and
George Benson’s “Breezin’ ”). To get the
best feel for Powell’s dextrous talent,
composing/arranging skills, and musical
versatility, check out original tunes like
the jam-session-vibed title track and “Ode
to Chet,” his soothing tribute to fellow
session guitarist Chet Atkins.—GM

GOSPEL

% PAPA SAN

God &1

PRODUCERS: various

Gospo Centric 75751-70049

RELEASE DATE: April 1

Papa San brilliantly mixes the rhythm-
heavy grooves of dancehall music with
the often sweeter, more melodic strains of
Bob Marley and a host of his reggae fore-
bears, laying atop it all the mile-a-minute

raps that have made him an international
star for nearly 20 years; the results are
mesmerizing. “Stay Far” is driven by a
chest-pounding bass guitar, masterful
wordplay, and an entrancing female vocal
chorus, which, as on most of the album’s
12 songs, hammers home an irresistibly
catchy hook. The punchy groove of
“Breathe Again” wonderfully connects the
dots between hip-hop/rap and dancehall,
and “Can’t Flee From Your Presence” is a
driving statement of Papa San’s faith. God
& i is a bold stretch for gospel music and
pure joy from start to finish—GE

CHRISTIAN

TWILA PARIS

House of Worship

PRODUCER: Brown Bannister

Sparrow SPD39799

RELEASE DATE: March 25

After more than two decades in Christian
music, Twila Paris continues to be one of
the industry’s most consistently creative
talents with a gift for encouraging and
uplifting believers. In a time when most
praise and worship albums tend to in-
clude recycled versions of the dominant
worship anthems of the day, Paris has, in
signature fashion, penned every tune on
this collection. Reverent and inspiring,
each song is a glorious effort. Among the
most memorable are the lively “Glory
and Honor,” “You Are God” (which is
laced with Stuart Duncan’s tasteful fid-
dle), and the powerful “I Want the World
to Know.” She also reprises two of her
classics (“We Bow Down” and “We Will
Glorify”). Throughout, the production is
simple and understated, letting Paris’
angelic vocals and lovely words take the
listener to a higher place. —DEP

VITAL REISSUES

THE WHO

Who's Next (Deluxe Edition)

REISSUE PRODUCER: Jon Astley
ORIGINAL PRODUCERS: the Who, Glyn
Johns, Kit Lambert

MCA 113056

RELEASE DATE: March 25

It’s rather ironic that one of rock’s great
albums sprang from an aborted project;
in this case, the sprawling Pete Town-
shend magnum opus Lighthouse. This
remastered two-CD “deluxe edition”
brings together the original nine tracks
from Who's Next with other cuts from
Lighthouse-era sessions and 15 songs
from a 1971 South London concert. The
extra studio tracks double up on four
songs that made it onto the original
album but also include a raunchy ver-
sion of Marvin Gaye’s “Baby Don’t Do It”
and the jangly “Pure and Easy.” The live
disc—which includes “My Generation”
and five songs from Who's Next—is no
“tack on” and captures the gutsiness of
the Who at its peak. Revisit “Baba
O'Reilly,” “Behind Blue Eyes,” and
“Won't Get Fooled Again.” Dig the rip-
ping chords, bubbling bass runs, and
octopus drumming—and again pay
homage to the mighty.—AZ
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Also reviewed online this week:

e Ted Leo/Pharmacists, Hearts of
Oak (Lookout!)

e Jimmy Buffett, Ultimate Collection
(Mailboat/MCA)

e Dave Brubeck, Park Avenue
South (Telarc)

A NEW DAY, Celine Dion
Directed by Franco Dragone
Choreography by Mia Michaels
Lighting Design by Yves Aucoin
Scenic Design/Image Creation by Michel Crete
Projection Content Design by Dirk Dedoidt
Musical Direction by Claude “Mégo” Lemay
Costume Design by Dominique Lemieux
Sound Design by Denis Savage
Colosseum at Caesars Palace, Las Vegas
Even diligent diva Celine Dion is
allowed the occasional fawx pas. Dur-
ing the March 25 premiere of her
exceedingly well-publicized Dragone-
directed gig in Las Vegas—just after

High-Flying Celine. Dion performing
“The First Time Ever I Saw Your Face.”

ascending some 70 feet into the air on
wires while crooning a pitch-perfect
version of “The First Time Ever I Saw
Your Face"—she reappears onstage
barefoot. “You're probably noticing
right now that I have no shoes on,”
Dion deadpans. “They got stolen.
Here I am at the premiere of my
show, and I have no shoes.” The newly
blonde and buzz-cropped Canadian
then implores of her audience, “I'm a
size 8 . . . anybody?”

The moment is indicative of the
shrewd showmanship delivered by
Vegas' wealthiest showgirl, who in-
tends to set up shop for three years to
the tune of $100 million; and she
boasts the steepest ticket in town, at
up to $200 a pop.

But what a theatrical marvel 4 New
Day is, with 55 dancers and eight
musicians in tow and a video screen so
huge that you are virtually transport-
ed from Times Square to Naples, from
sunset to sunrise, as grand pianos
float across and life-size trees sprout
from the stage.

All the while, the hits soar from
139 speakers (via a 96-channel mixer)
throughout the three-tier, 4,000-seat
Colosseum at Caesars Palace—custom
built for Celine at a price tag of $95
million. The newly buff Dion shows off
some extravagant dance moves her-
self, particularly during the show’s
uptempo highlights, a take on Stevie
Wonder’s “I Wish” and her own “Love
Can Move Mountains.”

She also showcases her seldom-
seen softer side, in fact, opening the
show with the graceful “Nature Boy,”
then later offering poetic justice to a
sassy jazz trio comprising Etta James’
“At Last,” Peggy Lee’s “Fever,” and
Frank Sinatra’s wonderfully plucky
“I've Got the World on a String.” And,
perhaps acting against type, Dion teas-

CONCERT

es and dares with grandiosity to
obscure album cut “Seduces Me,” sit-
ting motionless in a leather chair as
her pruriently preoccupied boys slink
and slide over and around her.

There’s no shortage of the requisite
melodrama, either, courtesy of
schmaltzy, beautifully executed rendi-
tions of “It's All Coming Back to Me
Now” (punctuated by a thunderstorm
cum solar eclipse), “The Power of
Love” (ballerinas in red silk), and of
course, “My Heart Will Go On” (a gar-
gantuan moon crawling across the
stage).

The combined force of Dion’s melo-
dramatic vocalizing with Franco Drag-
one’s over-the-top staging really is a
mega-watts match made in Vegas
heaven. But amid the floating and
flailing are some very grounded mo-
ments that are subtle and sentimental,
adding an appreciable balance to the
spectacle. For instance, while Dion is
backstage following her ascension
during “The First Time,” a forlorn
male dancer searches the stage in vain
for someone to take a single red rose
from his hand, as the musical ensem-
ble plays the haunting instrumental
“Aria di Lucia de Lammermoor.”
When Dion returns to the stage, she
accepts the flower and with a slight
kiss, the dancer leaps and spins away
with glee.

There’s good-natured humor, too.
During “I Wish,” Dion is busy kicking
up her heels with a handful of dancers
against a backdrop of Times Square,
when another throng decked in
shorts and sunglasses waving auto-
graph books suddenly storms after
Dion like a flock of frenzied fans, ulti-
mately chasing her offstage. She cir-
cles back around and takes refuge on

Seducing Celine. Dancers slink and
slide around Dion during her per-
formance of “Seduces Me.”

a platform that rises from center
stage, before launching into current
hit “I Drove All Night.”

Surprisingly, Dion’s appearance
also works in contrast to the enormity
of the production. For one, her short,
jagged haircut is a far cry from a diva
’do—and no wigs are used. Wardrobe
by Dominique Lemieux is restrained,
dominated by just two outfits: a flut-
tery red dress/pants ensemble and a
playful, albeit androgenous costume
sporting high-waisted pants, a white
shirt, suspenders, and simple flat
black shoes.

But when it’s over—20 songs and
two instrumentals in 90 minutes—the
fever pitch returns via a merchandis-
ing bonanza at the newly opened
Celine Dion retail boutique just steps
from the Colosseum. It offers Dion
face value on such keepsakes as pil-
lows, pendants, posters, pajamas, play-
ing cards, pewter spoons, purses, and
lapel pins—and those are just the p’s.
Indeed, Queen Celine has arrived.
Elvis would be mighty proud.—CT
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* LUCIA So Clever (3:58)
PRODUCER: lan Stanley

WRITERS: L. Cifarelli, D. Bassett
PUBLISHERS: Suki Swift International,
BMI; Royal Swirly/DreamWorks, ASCAP
Universal 20923 (CD promo)

It takes chutzpah to launch as a single-
name entity in the music biz, and singer/
songwriter Lucia (loo-chee-ah) has thrown
down the gauntlet with “So Clever,” a
smart piece of electro-tinged pop rock. Its
composition channels early-'90s-era
Garbage at its best, thanks to an irre-
sistible beat layered alongside quirky key-
board accents, snapping bass notes, and
odd-sounding chimes that lend a dark fla-
vor. Lucia's breathy vocals are also similar
to Garbage frontwoman Shirley Manson's,
but her higher-pitched voice and restraint
keep this from being a copy-cat track. The
song is ripe for remixing (so as to invite
some choice club play); untouched, it easi-
ly fits into top 40. This introduction to
Lucia’s debut, From the Land of Volcanos
{May 15), has much potential —@T

wi FAINER

P ALEXANDRE PIRES Amame (4:05)
PRODUCERS: Emanuel Ruffinengo,
Danilo Ballo

WRITERS: C. Nilson, D. Ballo

PUBLISHER: Cap Music Songs, ASCAP
BMG U.S. Latin 82876-50632 (CD promo)
When Brazilian Alexandre Pires landed a
handful of singles on Billboard’s Hot Latin
Tracks chart with his 2001 solo debut al-
bum, many termed him just another bal-
ladeer. It's a sore underestimation of a sing-
er with one of the most distinctive voices to
recently emerge in Latin pop. “Amame,” a
sweeping ballad from Pires’ upcoming
sophomore disc, again has the elements for
radio success: a strong hook introduced a
few bars into the song, a soaring chorus,
and a key change. And yet, this track is not
ordinary, because of Pires’ beautiful voice,
which has an unmistakeable glimmer that
will bring you close to tears, The accompa-
niment of moody synths and larger-than-
life choruses add to the oomph that takes
“Amame” beyond sentimentality. Pires is
the kind of artist that stamps his personali-
ty on any track. Make that a radio-friendly
track, and you can't lose.—LC

COUNTRY

» GEORGE STRAIT Tell Me Something
Bad About Tulsa (3:12)

PRODUCERS: Tony Brown, George Strait
WRITER: R. Lane

PUBLISHERS: Sony/ATV Songs, BMI

MCA 024192 9 (CD promo)

The first track from George Strait’s next
MCA collection is one of the best singles
he’s released in years. It’s elegant, tradition-
al country music at its very best, penned by
one of the genre’s most-gifted writers, Red
Lane. The lyric paints a vivid picture of a
relationship gone sour that boasts a killer
chorus: “Tell me something bad about
Tulsa/How those old oil wells smell in the
wind/Tell me something bad about Tulsa/
So I won't have to go back believing I be-
long there again.” It’s just a great country
sentiment and, of course, it fits Strait's

S POTL
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RICKY MARTIN Tal Vez (4:30)
PRODUCER: Tommy Torres
WRITER: Franco de Vita
l PUBLISHERS: Muziekuitgeverij Artemis
BV, BUMA; Warner Chappell
Sony Music LAK70439 (CD promo)
[s Ricky Martin’s new single reminis-
cent of 1998's “Vuelve™? Sure it is.
It was written by the same author,
Franco de Vita, and the first couple
' of bars in the chorus are strikingly
similar. But “Tal Vez" is actually far
more melodic than its more melan-
cholic predecessor, with the chorus
kicking in early for easy recognition.
The aim, it seems. is ta remind
Spanish-language listeners of Martin
the balladeer—a tole radio likes
enough to catapult “Tal Vez" to No. 1
on Billboard's Hot Latin Tracks chart
in its first week. While hardly
groundbreaking or singular, the
track is vintage de Vita with its swar-
ing, catchy melody and simple—yet
not simplistic—Ivric. Martin delivers
with a voice that's raspier and more
earnest than on past albums. Ar-
ranged as a slow rock ballad, with a
predominance of piano and strings,
“Tal Vez” can easily navigate roman-
tic and top 40 formats.—LC

seasoned baritone like a well-worn saddle.
The emotion in his vocal is underscored
by an absolutely seductive guitar riff.
Great song, great performance, and great
production all add up to another hit from
one of country's masters.—DEP

R&B

DJ KAYSLAY FEATURING NAS, FOXY
BROWN, BABY, AND AMERIE
Too Much for Me (4:08)
PRODUCERS: the Dreamteam

RITERS: N. Jones, B. Williams, |. Marchand,
A. Rogers
PUBLISHERS: Zomba/lll Will Music/Mi
Suk, ASCAP; Money Mack/Pork Music, BMI
Columbia 58541 (CD promo)
Having made a nane for himself as a mix-
tape DJ, Kayslay brings his skills to the
major-label stage with “Too Much for Me.”
As the lead single to his forthcoming The
Streetsweeper Vol. 1, the dance-friendly
party track is timed perfectly to blow up
this summer. The [)J enlists the help of
famous friends Nas. Foxy Brown, Baby,
and Amerie, while the three MCs bring
their signature sounds to the old-school
track, which samples Sugar Hill Gang’s
“Rapper’s Delight.” Meanwhile, Amerie
sweetly croons the hook, which provides
the single’s R&B flavor. Kayslay definitely
knows what works at radio and employs
that formula with this single. The self-pro-
claimed “Drama King” is fresh out of the
gate and already rassing eyebrows.—RH

x

MADONNA American Life (4:27)
PRODUCERS: Madonna, Mirwais
WRITERS: Madonna, M. Ahmadza
PUBLISHERS: WB Music/Webo Girl/
1000 Lights, ASCAP

Maverick Records (download)
Madonna rapping? She really shouldn't
have. Really. But that's just one of the
missteps sabotaging new single
“American Life,” a blurry snarl of style
and composition that sounds more
like a disjointed medley than a song.
Enough already with substituting elec-
tronic blips for melody; it may have
worked well on “Music™ and sufficed
on “Die Another Day,” but the novelty
effect is well-worn and just plain grat- l
ing on this effort. To further the sting,
the space-age noises are followed bya |
jarringly disparate fanning of acoustic
guitars, and then what appears to be
two choruses. Huh? But watch out,

next is the rap—soulless and in vour
face, it is positively atrocious. Our
beloved Madonna is certainly the in-
dustry’s most-accomplished musical
chameleon, and previous evolutionary
inquisitions have changed the face of
pop music to great effect. Not this

time. This *American Life” should be
hastily deported. —CT

— — — 1

QUEENS OF THE STONE AGE

Go With the Flow (3:02)

PRODUCERS: Josh Homme, Eric Valentine
WRITERS: J. Homme, N. Oliveri
PUBLISHERS: Board Stiff Music/Natural
Light Music, BMI

Interscope 10917 (CD promo)

It's always satisfying to see a great band
get their due. It took Dave Grohl play-
ing drums on Queens of the Stone Age's
third album, Songs for the Deaf, to get
them noticed outside of their core audi-
ence. However, Grohl’s support drew
awareness to the California band, which
paid off with a No. 1 modern-rock and
top five active-rock single, “No One
Knows™ (which remains in the top 10),
and a gold-certified disc. The second
single from Songs is a straightforward,
upbeat song that's as infectiously
catchy as “No One Knows” yet sounds
unlike anything else on rock radio.
While Grohl has returned to the Foo
Fighters, the live version of QOTSA is a
supergroup of sorts, which, in addition
to founders Josh Homme and Nick
Oliveri, also includes Mark Lanegan
(Screaming Trees) and Troy Van
Leeuwen (A Perfect Circle). The band
will be part of this year’s Lollapalooza
festival, and the eye-catching video for
the song should keep it top of mind
throughout the summer.—BT

DVD

THE BEATLES
The Beatles Anthology
Apple/Capitol 92975
RELEASE DATE: April 1
First seen on a highly rated world-
wide broadcast TV special and later
issued on eight videocassettes (which
took home the Grammy Award for
best music video longform in 1997),
The Beatles
Anthology is
the most thor-
ough and mov-
ing of the
many accounts
of rock’s most
influential
group. So
important and
vital is this
collection that
it is now part of the Rodgers and
Hammerstein Archives of Recorded
Sound—which is housed in the New
York Public Library for the Perform-
ing Arts (located at Lincoln Center in
Manhattan)—where it will be pre-
served for tomorrow's writers, schol-
ars, and enthusiasts. The five-disc
Anthology, replete with a feature-
laden, 81-minute bonus disc, takes
the band’s incredible journey into
the realm of high-resolution pic-
ture and 5.1-channel surround
sound. A waterfall of memories
(photos, video material, music)
makes The Beatles Anthology near-
ly impossible to summarize. The
fifth disc is particularly moving; it
features previously unseen materi-
al, including Paul McCartney,
George Harrison, and Ringo Starr
sharing recollections of the Beatles’
ascendance. Also included is the
video for “Real Love,” a John
Lennon demo the surviving Beatles
contributed to. Speaking of Lennon,
it is difficult to watch the discs with-
out recalling the tragedy of Dec. 8,
1980. Lennon's murder dashed ali
hope of a Beatles reunion; Anthology
| is as close as we’ll ever get.—MP
| WILCO

| Am Trying to Break Your Heart: A
| Film About Wilco
Plexifilm 007
RELEASE DATE: April 1
“Music is not limited to what hap-
pens in a business quarter,” Rolling
Stone’s David Fricke says in this
probing documentary, providing a
neat epigraph for Sam Jones' film
about the
travails of
Chicago
band Wilco.
Jones’
black-and-
white fea-
ture—
which
follows the
torturous
making of
the album
Yankee Hotel Foxtrot, Wilco's exit
from Reprise Records and signing by
Nonesuch Records, and the expul-
sion of band member Jay Bennett—
is enhanced by its DVD bonuses. A
making-of short, some potent Jeff
Tweedy live solo performances, and
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an hour of outtakes (including unre-
leased footage from Wilco concerts)
comprise a second DVD: a 40-page
booklet includes an essay by Fricke
and production notes by Jones. But
the main lure here is the poignant
feature, one of the best films ever
about the inevitable clash between
art and commerce.—CM

THE POLICE

Every Breath You Take: The DVD

A&M 493640

RELEASE DATE: March 18

From the sparse performance video of
“Roxanne” to the modern use of

effects in the 1986 version of “Don’t l
Stand So Close to Me,” the music
videos of the Police are memorable

both be-
"‘; "“‘;:‘ W cause of the
Rl i |
RADRAIRANRND visualize and
ARy Decause they
ey seneasa
Raaneapaays|  walkthrough |
2232002 video histo-
Mooy |  ry. Thisdisc,
RAMAMAMA|  which was
EISESENRE 3 released to

coincide 4

with the

recent rerelease of the Police album
catalog on CD and Super Audio CD, ‘
features 14 memorable and classic
Police videos: “Walking on the Moon™ ‘
the group performing in front of a
space shuttle; “Every Little Thing ‘
She Does Is Magic” is a fun, record-
ing studio-based video; and the
black-and-white “Every Breath You ‘
Take” is pure elegance. Viewers can
also watch separate performance
videos of such tunes as “Can’t Stand
Losing You,” “Next to You,” “Demo-
lition Man,” and "Spirits in the
Material World."—JK

VANS WARPED TOUR LIVE!

Pioneer 11943

RELEASE DATE: April 1

The music and mayhem of the 2002
Vans Warped tour are captured here
with a concert nrogram and inter-
views with many of the tour's partici-
pants. Such bands as Something Cor-
porate, the Used, Mighty Mighty
Bosstones,
NOFX, and
Bad Religion
put on notable
performances,
as does the
particularly
energetic Flog-
ging Molly.
New Found
Glory explains
the day-to-day
life on the tour in an interview seg-
ment, while No Use for a Name talks
about how the tour has helped break
such bands as AFI. Viewers will also
find out background on the 9-year-old
tour, including how the partnership
with Vans originated. Additionally,
viewers can go behind the scenes on
band tour buses and at the tour’s
accompanying skate park. Punk and
rock music fans will find a lot to
love on this disc, and they may also
be introduced to some new bands
along the way.—JK

nn“'l‘n‘nl"‘“ns. Leila Cobo, Deborah Evans Price, Rashaun Hall, lill Kipnis, Chris Morris, Michael Paoletta, Chuck Taylor, Bram Teitelman, Christa L. Titus. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis
® of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming art:sts. PICKS (): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (% ): New releases,
regardless of chart potential, highly recommended because of their musical merit. Send review capies to Chuck Taylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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SONGWRITERS & PUBLISHERS

McCartney’s MPL Picks Up

‘Old Friend’ Carl Perkins

BY JIM BESSMAN

NEW YORK—"It’s a very exciting
time to be in the music publishing
business,” Paul McCartney says. And
he has good reason.

His publishing company, MPL
Communications, has just picked up
Carl Perkins Music for long-term
worldwide administration.

In addition to “Blue Suede Shoes,”
the Perkins Music catalog includes
such rock'n’roll classics as “Match-
box,” “Honey Don't,” and “Every-
body’s Trying to Be My Baby"—all of
which were covered by the Beatles.

The Beatles also covered 10 Perkins
tunes in their live shows. McCart-
ney—who first met Perkins with the
other Beatles during Perkins' 1964
tour of England with Chuck Berry—
later wrote a duet for Perkins, which
the pair recorded for McCartney's
1982 Tug of War album. For his part,
Perkins wrote a song for McCartney,
“My OId Friend.”

“We, the family of the late Carl
Perkins, are excited and honored to
be associated with Paul McCartney
and MPL Communications,” Stan
Perkins, Perkins’ son, says. “The
admiration, friendship, and respect
both personally and professionally
that these two legends had for each
other makes it fitting that we are now
joined together to further popularize
the music of Carl Perkins.”

Carl Perkins died in 1998. The deal
with his publishing company—which
was previously administered by Warn-
er/Chappell—revitalizes MPL, which
McCartney formed in London in 1971
under the name McCartney Produc-
tions Ltd. as an umbrella for his post-
Beatles management and business
interests, including the publishing of
McCartney's solo compositions.

The North American arm of the
company was created in 1976 under
the banner of MPL Communica-
tions. Through the years, the com-
pany has quietly acquired many cat-
alogs, consisting of roughly 25,000
copyrights spanning the early 1900s
to the present.

Among the catalogs MPL has
amassed are Nor-Va-Jak (which
includes many of Buddy Holly’s
songs), Desilu Music (Desi Arnaz and
Lucille Ball's company), Arko Music,
Barwin Music, Claridge Music, Con-
ley Music, Edwin H. Morris & Co. (a
deep standards catalog), Harwin
Music, Jerryco Music, Meredith Will-
son Music (McCartney sang Willson's
“Till There Was You" from The Music
Man on the Beatles’ 1964 album Meet
the Beatles), Morley Music, Remsen
Music, Winmor Music, Wren Music,
and Frank Music (which includes
songs by Frank Loesser).

But the Perkins deal marks a new

chapter for MPL. “We're starting to
acquire, when in the past we were just
maintaining,” senior VP of promotion
and new product development Bill
Porricelli says, adding that MPL has
also just signed an exclusive publish-
ing deal with Martin Briley, who may
remain best-known for his 1980s hit
“The Salt in My Tears” but who has
written songs of late for such acts as
Celine Dion and 'N Sync.

McCARTNEY

Meanwhile, MPL is looking forward
to the Atlantic Records album debut
in June of Leslie Mills, a songwriter/
artist who signed with the pubbery
two years ago. It will include her song
“Good Life,” which is featured in the
soundtrack to the new movie What a
Girl Wants.

“We’re also looking at another
writer who's very contemporary,
whom we’ll sign very soon,” Porricelli
says. But MPL has always been a
selective, low-profile company. VP of
creative services Allan Tepper adds,
“We're trying not to overload our-
selves with more than we can handle.
Word gets out that you're doing
things, and more people talk to you.
We can't change from [having a] bou-

tique feel and make promises we
can't keep—and we don’t want to
acquire anything just to put it on the
shelf. ‘Less is more’ has always been
our motto—and we’'ll continue to
operate that way.”

Regarding Perkins, the company
plans a promotional sampler “geared
to the songwriter,” Porricelli says;
instead of Perkins-recorded cuts, then,
it will feature cover versions by the
likes of Elvis Presley, Dave Edmunds,
and the Beatles, namely the George
Harrison-vocalized “Everybody’s Try-
ing to Be My Baby.”

“We'll have some obscure ones, like
a duet by Joe Walsh and Steve Earle
on ‘Honey Don't’ that was done for a
soundtrack but released only as a
promo,” Porricelli reports. “We could
have done a Carl Perkins ‘best-of —
but those are all over the place.”

Meanwhile, MPL is particularly
active in promoting the songs of its
ever-popular founder. Porricelli
says that an upcoming “Songs of
Paul McCartney” installment of
American Idol will focus on
McCartney’s music and emphasize
his post-Beatles catalog.

“It's an opportunity for young
singers and viewers who have heard
Paul's music in their parents’ record
collections to hear it on TV,” Porricelli
says. “But 10-year-old kids sang the
words to Paul’s post-Beatles songs at
his shows as well as the Beatles’, so it
really puts an exclamation point on
the incredible year that Paul’s had.”

MPL still looks out for the “right
opportunities” in terms of placements
for McCartney copyrights, Porricelli
adds, observing that “You don't see a
lot of his songs in sitcoms or every
movie that comes along.”

But McCartney does write an occa-
sional song for a noteworthy film,
such as Vanilla Sky, for which he
wrote the title track, and Jerry
Maguire, for which he contributed
“Singalong Junk” and “Momma Miss
America.” MPL now hopes to place
“little or unknown” McCartney songs;
Porricelli cites the inclusion of his
“unknown” song “A Love for You,”
along with a previously unreleased
version of “Live and Let Die” and the
obscure “I'm Carrying,” in the upcom-
ing Warner Brothers Pictures remake
of the comedy classic The In-Laws.

“Our company is a particularly spe-
cial one, and it always thrills me to
hear the music that we are lucky
enough to publish,” McCartney con-
cludes, crediting MPLs staffers and
expressing eager anticipation for the
fruits of its representation of Perkins,
Mills, and Briley. “It’s a highly com-
petitive industry, but MPL continues
to succeed in all facets of the music
publishing world.”

|

OYC

RINGO WRITES: Ringo Starr had a
songwriting hand in all 13 tracks
on his new Koch Records album,
Ringo Rama.

“It was a lot of fun,” says the ami-
able Startling Music (BMI) writer,
who collaborated on it both in writ-
ing and performing with the likes of
producer Mark Hudson, Gary Burr,
Dean Grakal, Steve Dudas, Jim Cox,
and Gary Nicholson. “You put four
guys in the room, and the main bat-
tle was trying not to write about the

Rl

women who left us!

In appreciation of the group's heavy-
weight writing talent, Starr boasts,
“Anybody says a line [and] we can write
a song about it.” As proof, he cites the
album track “Write One for Me.”

“I was in England talking on the
phone to my lawyer—who's also
Mark’s—who was with Mark and Gary
[Burr] in Florida at one of those
songwriting seminars,” Starr re-
counts. “I told him to tell them to
write one for me, so they did—but
they wrote a song with that as the title!
But it was only half-done, so we all got
together later and finished it.”

Another song, “Imagine Me
There,” was started by Burr but
evolved out of Starr’s line, “You are
that to me.” Burr, of course, is a
Nashville songwriting veteran.

“He said, ‘You can’t say ‘You are
that to me’ in a country song!” recalls
Starr, himself a country music veter-
an going back at least to his cover of
Buck Owens’ “Act Naturally” on the
Beatles’ 1965 album Help! “I said,
‘Yes, I can say it—and if [ sing it, it
will be country! I love country!”

MAIJOR SIGMAN SET: Major Songs,
which owns the catalog of Carl Sig-
man, has issued a limited-edition,
three-disc, 74-track boxed set, Carl
Sigman Songs, to promote the classic
pop fare penned by the late charter
inductee into the Songwriters Hall of

&Musu:

by Jim Bessman

Fame who died aged 91 in 2000.

The set spans eight decades of
recordings and includes such stan-
dards as “Pennsylvania 6-5000,” “Ebb
Tide,” “It’s All in the Game,” “Love
Story,” “What Now My Love,” “Buona
Sera,” “Crazy He Calls Me,” and
“Answer Me My Love.” Performers
cover the stylistic gamut from Frank
Sinatra, Tony Bennett, Jerry Lee
Lewis, Van Morrison, Joni Mitchell,
Merle Haggard, Nat “King” Cole, Ella
Fitzgerald, Aretha Franklin, Billie
Holiday, and the Righteous Brothers.

ASCAP VOTERS SPEAK: ASCAP has
tallied the votes in its biennial elec-
tion for its Board of Directors and
declares that 12 writer and 12 pub-
lisher members have been elected to
serve on the board for a two-year
term commencing April 1.

Those writer members who were
re-elected in the at-large field are lyri-
cist Marilyn Bergman, composer Cy
Coleman, lyricist Hal David, song-
writer Wayland Holyfield, songwriter
Jimmy Jam, composer Johnny Man-
del, songwriter Jimmy Webb, song-
writer Paul Williams, and composer
Doug Wood. The newly elected writer
directors are composers Elmer Bern-
stein and Bruce Broughton.

Composer Stephen Paulus was
re-elected in the symphonic and
concert field.

The publisher directors re-elected
in the at-large field are Freddy Bien-
stock, Bienstock Publishing Co.;
Joanne Boris, EMI Music Publishing;
John L. Eastman, Edwin H. Morris
& Co.; Nicholas Firth, BMG Songs;
Donna Hilley, Sony/ATV Tunes; Dean
Kay, Lichelle Music Co.; Leeds Levy,
Leeds Music; Jay R. Morgenstern,
Warner Bros. Music; David Renzer,
Universal Music Publishing Group;
Irwin Z. Robinson, Famous Music
Corp.; and Kathy Spanberger, Songs
of Peer. Theodore Presser Co.’s
Arnold Broido was re-elected as pub-
lisher director in the symphony and
concert field.

In other ASCAP news, Sidney
Bechet, Al Cohn, Nat “King” Cole,
ASCAP Jazz Living Legend Hank
Jones, Peggy Lee, Teddy Wilson,
and Lester Young have been induct-
ed into the Jazz Wall of Fame at
ASCAP’s New York headquarters.

NEW SIGNING: BMG Songs, the U.S.
division of BMG Music Publishing
Worldwide, has signed Ben Folds to
an exclusive worldwide co-publishing
agreement. It will co-publish Folds’
2001 Epic release Rockin’ the Sub-
urbs, along with his future material.
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Signature Fashions Help Acts
Enhance Brand Recognition

BY RASHAUN HALL
NEW YORK—An increasing number of pop and
hip-hop acts are starting their own signature
clothing lines in an attempt to stretch their brand
pewer—and, in turn, money-making opportuni-
tiess—beyond music. Eminem, Lil’ Kim, Eve, and
50 Cent have all recently announced plans to
launch rheir own fashions in the near future, join-
ing an already crowded field populated by Nelly,
Jennifer Lopez, Snoop Dogg, and OutKast,
among others.

“Now, more than ever, artists are transcending
music with fashion,” Fader magazine fashion
coordinator/stylist Lee Randolph says. “Many of
the urban brands are stepping up and thinking
outside of the box.

Although the concept is not new, the success
ot such lines as Sean “P.

avoid in the marketplace for “well-made, sophis-

ticated fashion-forward clothing” aimed at an
urban audience.

“We wanted to do something different from
the other sophisticated young men’s lines that
were out at the time,” Sean John executive VP
Jeffrey Tweedy says. “It sort of evolved from there. |
Puffy was already a fashion icon, so that laid the
foundation. It was a given that we be involved in |
fashion, but we wanted to create styles as op- |
posed to lines.”

Carried in more than 600 department and spe- |
cialty stores nationwide, retail seems to be the |
next frontier for the clothing label. Its first retail
outlet will open in New York in July or August.

Although both brands owe some of their
success to their affiliation with music, Hill is
quick to point out that

Diddy” Combs’ Sean John
and Jav-Z and the Roc-a-
Fella family’s Rocawear have
artists and executives taking
another look at the fashion
industry. Launched in 1999,
Rocawear generated more
than $80 million in revenue
in its first 18 months of
business and most recently
reported revenue of $250
million for 2002. Bowing
ane year earlier, Sean John
reportedly generated rev-
enue in excess of $180 mil-
lion in 2001 and $450 mil-
lion last year.

BRAND APPEAL NEEDED
“A lot of artists didn’t
think that they could be-

In Style. The success of artist-driven cloth-
ing lines like Jay-Z's Rocawear is motivating
more acts to launch their own fashions.

Rocawear’s success is |
about more than that. |
“Quality and design are
more important than the
line being artist-driven.
From the very beginning,
those were our most im-
portant selling tools.”

That said, Hill also ad-
mits that the association
does have its advantages.
“In being true to the brand,
most models can't wear
our clothes the way our
artists do,” says Hill, who
uses Roc-a-Fella artists in
advertisements. “So that
was a key tool as well— ]
using the synergy between
music and fashion.”

come a brand and have a
successful clothing line, so they never really
pushed,” Randelph adds. “Now, they see they can.”

As far upcoming fashions, Randolph
believes Shady Wear by Eminem, Ice Wear by
Ice-T, and 50 Cent’s as-yet-untitled brand will
raise eyebrows. But whether these franchises
will last as long as a Sean John or a Rocawear
remains to be seen.

“Alot of people can slap their name on clothes,
but you have to package your brand properly in
order to have real success,” Randolph observes.
“It’s important that artists start out with a great
name. I'you don’t have brand appeal, it won't last.”

Rocawear’s concept sprang from Roc-a-Fella
€CEO Damon Dash and Jay-Z wanting to design
tour jackets and concert apparel for the 1999
Hard Knock Life tour. Rocawear VP of market-
ing Dana Hill says, “Damon and Jay wanted to
produce clothing inspired by what they wear
every day.”

While Rocawear began asa men’s clothing line,
the company has since expanded to include
women, juniors, children/infants, big and tall, and
State Property—a more rugged men’s collection
inspired by Roc-a-Fella recording artist Beanie
Sigel. Rocawear is also in talks to launch a line of
leather wear.

Combs, known for his keen sense of style,
launched Sean John in 1998, His goal was to fill

NOT A VANITY VENTURE

As more artists recognize that affiliation
and the number of collections entering the
marketplace increases, there could be a sat-
uration effect.

“People think it’s an easy opportunity to get |
into fashion, but you have to understand adver-
tising, production, etc,” Hill says. “There’s
thought behind everything we do.

Tweedy agrees. “First, you have to know the
business. You have to have the right people in
place. Our success is just as much a part of hav-
ing the right production, design, and marketing
teams as it is anything else.”

Randolph also believes that the key to a suc-
cessful line is a strong creative team. “You have
to have someone with a design vision, as well
as sameone who can coordinate with your
vision and facilitate it,” Randolph says. “Puffy
has a great vision, and he has put together a ‘
strong team that can execute that vision. Dana
Hill previously worked at Vogue and Phat |
Farm. Those are the people who help build |
your brand.” ’

Randolph also points to diversification and
globalization as key ingredients to a successful
artist-inspired line. “Think globally. That's why a
lot of brands only go so far. It’s all about going
beyond urban culture. You have to think about
reaching other markets.” [

Sony Classical’s New Faces
Campaign Promotes ‘Adult’ Acts

BY TRUDI M. RCSENBLUM
NEW YORK—In an attempt to duplicate the suc-
cess of such “adult” artists as Norah Jones and
Josh Groban, Sony Classical has launched the
New Faces of Music campaign to shine a spot-
light on its own crossover artists.

Sony Classical senior VP of sales Marc Offen-
bach explains, “We saw that our music was real-
ly going in a mare adult direction, akin to what
is happening in the marketplace. Looking over
the next two years, we have a lot of ‘crossover
classical’ albums coming out—but consumers
don't know what that is. So how do we teach con-
sumers that we have something they want to
buy? And how do we teach the retailers?”

The answer Sony Classical developed is the
New Faces of Music campaign, which includes
in-store displays, listening booths, brochures,
and an upcomirg CD sampler. Featured acts in-
clude the OperaBabes, the Amer-
icar Tenors, Mary Fahl, and Mario
Frangoulis (whose album Some-
times I Dream has spent six
months on the Billboard Classical
Crassover chart). The ongoing
campaign will also be used to
launch Duetto, a collaboration of
opera stars Salavatore Licitra and
Marcelo Alvarez. Duetto’s upcom-
ing album, due in June, features
the two acclaimed tenors per-
forming popular Italian songs.

MAKING THE DISTINCTION

The New Faces artists appear on
Sony Classical’s Odyssey label,
launched last fall to distinguish it
from the “classical music”
moniker. “The problem is, first [ have to sell it to
the retailers,” Offenbach says. “They think, ‘Clas-
sical music? Can't sell that.” So we have to go to
retailers and say, ‘It’s not classical music. This is
adult music, a new genre that’s growing.” We
want to take these titles out of the classical sec-
tion and onto the pop floor.”

On the flip side, devout classical fans are some-
times known to become annoyed by record label
attempts to dilute classical music or to achieve
crassover appeal. The move also allows Sony
Classical to remain pure in its approach to its
classical repertoire, to which Offenbach says the
company remains committed.

The year-long New Faces campaign
launched in March at Borders Books & Music.
For that month, the New Faces display was
placed in the No. 1 endcap at Borders stores,
featuring CDs by the participating acts along
with the accompanying signage, brochures,
and listening stations. Sony Classical is sup-
porting the campaign with print ads in Bor-
ders’ top 15 markets.

Borders VP of marketing for multimedia Len
Cosimano says the campaign’s results at Bor-
ders have been dramatic. “It's been a valuable
promotion for us. Our sales of these artists went
up 24% after the first week of the campaign,
and our market share of those artists has
expanded dramatically. It’s been a great cam-
paign from lots of different perspectives. The

OFFENBACH

graphic signage turned out excellent, and the
display really showcases the group of artists and
the diversity of sounds.”

Offenbach says that some of the artists also
get a boost from TV appearances. For instance,
the OperaBabes appeared on Good Morning
America in January, when their debut album,
Beyond Imagination, czme out. They are now
doing the rounds at local TV talk shows, and
Offenbach says, “Sales have gone up 250% in
each market they've appeared in.” On March 24,
the OperaBabes began a new round of appear-
ances and performances in Chicago, Detroit,
Atlanta, and Miami. The American Tenors cur-
rently have a special on PBS, and Duetto will
have a PBS special in June.

Beyond Borders, Offenbach presented the
New Faces campaign to retailers at the Nation-
al Assn. of Recording Merchandisers convention
in March and says he expects to
roll out the campaign at other
music chains. “The response has
been great. When we explain it to
retailers and buyers, it really
makes serise to them—if they can
explain [this genre] in-store with
signage, it makes it more palat-
able for the consumers who don’t
know what this music is.”

In addition, most of the fea-
tured acts are included in Sony
Music’s dzbut-artist pricing pro-
gram, so the majority of the al-
bums list for $13.99. Offenbach
says, “Retailers love that because
it gives them a better margin, and
consumers like the lower intro-
ductory pricing.”

A NEW MARKET

Offenbach says that with general music sales
down, adult music represents a new market for
the music industry. “The line I use is ‘non-burn-
able music for people with burnable income.’ The
market we're going after doesn't have the ills of
the downloading and the file sharing. They don’t
do that. The fact is that baby boomers want to
buy music, they just don’t know what to buy. Our
program and our artists are prime music for that
adult market.”

Offenbach also points out that while sales of
most genres have plummeted, classical music
has stayed flat. “This new contemporary classical
music fits in with the trend of what adults are
buying today.”

Cosimano says consumers are increasingly
aware of classical crossover artists and are com-
fortable with the genre, noting, “Some of the
established artists like Charlotte Church and Yo-
Yo Ma introduced consumers to this kind of
music, and that paves the way for OperaBabes
and Mario Frangoulis.

“Norah Jones showed that there’s a great mar-
ketplace of adult consumers that actually buys
music,” Cosimano adds. “They’re interested in
music, but they’re not finding as much music as
they'd like. And they’re a consumer that’s more
likely to buy than to bum. So we have to let them
know that we have the music they want.”
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Ear X-Tacy Keeps Its Passion For Music

In-Store Appearances By Local And Natmnal Acts Are The Fuel For Indie’s Sales

BY MARISA STARR BARDACH

Ear X-tacy, a Louisville, Ky.-based
independent music retailer, is side-step-
ping price competition from mass
merchants and consumer electronics
chains like Best Buy by using an active
in-store program and an innovative
Web site to drive business and create
interest in the store.

While the merchant’s sale price for
an $18.98 new release ranges from
$11.99 to $13.99, president and owner
John Timmons says Ear X-tacy does
not focus on new releases, because larg-
er rivals sell at or below cost. Instead, it
powers sales by using co-op ventures
with labels to sponsor live appearances
by acts in the store.

The program has drawn national acts
ranging from Foo Fighters to Rob Zom-
bie to Kentucky-bred Nappy Roots. The
Nappy Roots appearance, held earlier
this year, marked Ear X-tacy’s first urban
in-store, attracting 300 customers who
previously assumed it was strictly a rock
outlet. Timmons says rap and hip-hop
sales increased shortly afterward.

Timmons especially caters to local
acts. He says that a Feb. 18 album release
party that Ear X-tacy held for Outspoken,
a Louisville band signed to Lava/Atlantic,
sold 300 copies within the week.

Atlantic Records senior director of

TIMMONS

sales Adam Abramson says Timmons’
open attitude toward promoting devel-
oping artists helps Atlantic get a quick
read on new albums.

Mike Salsinger, a Universal sales rep
in Cincinnati who has worked with
Timmons on artist promotion since
1999, agrees. “John understands how
important artist development is,”
Salsinger says. “It’s easy to promote
Rob Zombie—anyone can do it. But
when [ give him a smaller band like
Drive By Truckers or Tift Merritt, I
know he’ll go over and above. He'll
even hand out flyers at shows.”

Ear X-Tacy’s willingness to help
bridge relationships between acts and
consumers has won it a loyal following,
and the strategy also translates online.
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The retailer provides a second push for
artist promotion through its Web site,
earx-tacy.com. The site’s home page
provides details of upcoming artist in-
stores. It also lists new releases sorted
by genre and provides detailed infor-
mation like prices, track listings, 30-
second song clips, and multiple album
reviews from such publications as
Rolling Stone and Q. The site addi-
tionally hosts listening parties for cus-
tomers, complete with a media player
that showcases unreleased album cuts.

Timmons—who has done stints at
Karma Discount Records & Tapes,
Vine Records, and Phoenix Records—
describes his business venture as “the
typical record-store story.” After sell-
ing records out of his apartment, he
opened the 500-square-foot store in
1985 with his record collection and a
cash advance on his credit card. Tim-
mons says that last year was Ear X-
tacy’s most profitable, earning $3.5
million. He estimates this year’s sales
to be $3.25 million.

Recently nominated by the Nation-
al Assn. of Recording Merchandisers
for its small retailer of the year award,
Timmons says he competes with Best
Buy and major retail chains through
Ear X-tacy’s service and selection.
“Walking into our music store is total-
ly different from an FYE or Music-
Land. When [customers] walk in here,
they are blown away.”

Salsinger describes Ear X-tacy as
“the kind of store you just want to hang
out in. It’s a warm, friendly environ-
ment with knowledgeable employees.”

Timmons says, “Our employees are
fanatics. They are in bands. And they
are passionate about music.”

Timmons describes Ear X-tacy—a
member of the Coalition of Indepen-
dent Music Stores—as predominant-
ly a rock store. Of its 49,269 titles,
30% are rock and pop. Indie rock,
jazz, rap, and techno/dance each con-
stitute 10%; R&B, 8%; Americana,
5%; used product, 5% (a couple of
indie/used record stores in the area
make it a competitive market); and
blues, world, classical, and sound-
tracks, 3% each. Sales follow a simi-
lar pattern: 30% triple-A, 30% rock
and pop, and 15% indie rock.

Ear X-tacy sells 80% music vs. other
product lines. “We’re always going to
be a record store first and foremost,”
Timmons notes. But DVDs—3,527
titles—are located at the front of the
store, along with a DVD-audio listen-
ing station: A few years ago, Timmons
strategically placed DVDs there to
familiarize customers with the new
format. The store also carries turnta-
bles, headphones, CD wallets, T-shirts,
posters, and other impulse items.

Customers can also order merchan-
dise directly from the Web site. Tim-
mons also sends a weekly newsletter
via e-mail to customers, updating them
in a more personal manner. But, he
says, “I don’t think the Internet’s ever
going to be as cool as going into the
record store.”

THAT’S SYNERGISTIC: Paul Schul-
man, the former GM of Denver-
based distributor Electric King-
dom, caught up with Declarations
of Independents at the National
Assn. of Recording Merchandis-
ers’ convention last month and
filled us in on his new venture,
Synergy Distribution.

The company is based in Denver;
Schulman—who acts as senior VP

SCHULMAN

of product development, sales, and
marketing—is based in New York.
He is partnered in the firm with
president Michael Fitts, a 15-year
' vet of the business, and his brother,

senior VP of accounting and busi-
ness development Brian Fitts. The
siblings operate out of Denver,
where Synergy’s 10,000-square-foot
warehouse is located.

Synergy began operations in late
2002 and currently has some 50
labels on its distribution roster. The
best-known of these is Boston-
based Accurate Records, which has
issued albums by Morphine and
Either/Orchestra. The distributor
also recently sealed a deal with
noted European jazz label Enja and
will exclusively distribute catalog
titles by such artists as Charles
Mingus, Tommy Flanagan, Abbey
Lincoln, Joe Lovano, and John
| Scofield in the U.S. Synergy ex-
pects to announce a deal soon to
distribute some 40 titles by a well-
known jazz musician who owns his
back catalog.

Schulman says that Synergy plans
to keep its offerings diverse: “We're
shooting for a variety of genres, so
we have a fairly broad-based label
roster, which I think is good for a
distribution company. It generates
interest at the accounts.”

The company also operates its own
in-house label, Synergy Records,
which focuses on Colorado-based
jazz talent; pianist and former ECM
artist Art Lande is among its acts.
Michael Fitts oversees the imprint, of
which Schulman says, “That was set
| up as an altruistic endeavor.”

Of Independents.

by Chris Morris

The distributor offers national
distribution through an in-house
staff of six and 13 commission sales-
people around the country.

Synergy also operates INDIEgo
Promotions, a marketing and pro-
motion firm; about half a dozen acts
represented by INDIEgo are also
handled by the distributor. Schul-
man says, “There are a number of
people who come to the marketing
company, and they are introduced to
the distributor.”

It may appear an odd time to start
a new distribution company. But
Schulman says that he and his part-
ners are optimistic.

“Some people think it’s a gamble,”
Schulman admits. “Maybe it’s in-
stinct, but we think there’s a lot of
good, independent product available.”

COWBOYS AND INDIANS: Continuing
its program of acquiring U.K. label
lines, Navarre Entertainment Media
in New Hope, Minn., has signed an
exclusive three-year U.S. distribu-
tion agreement with U.K. indie label
One Little Indian.

The pact is the first stand-alone
U.S. indie deal for the label; some
of its product was previously issued
via the majors. The company’s
best-known artist, Bjork, will still
issue albums through Elektra, but
selected audio and video titles from
the Icelandic vocalist will be re-
leased independently.

The deal with Navarre will launch
June 10 with the release of a collec-
tion of Bjork DVDs; CDs by A3 and
Black Box Recorder are forthcoming.

One Little Indian’s U.S. office is
based in New York and will be oper-
ated by Celia Hirschman'’s firm
Downtown Marketing.

R.LP: Henry Droz, who died March
26 in Los Angeles (Billboard, April
5), had his roots in indie distribu-
tion: He ran his own company, Arc,
in Detroit in the '60s and '70s before
heading WEA and Universal Music
& Video Distribution (UMVD).

We had the pleasure of interview-
ing Droz during his tenure at the
majors. In the days after his death,
several readers called and spoke of
his warmth and generosity of spirit;
some who had worked with him
emphasized his respect for individ-
ualism among his peers and employ-
ees—a signal trait among those who
began their careers on the indie side.

Upon his exit from UMVD in 2000,
Droz was quoted by our colleague
Ed Christman as saying: “I don’t
think I will be missed.” Christman
added, “Drozis . . . wrong about one
thing. He will be missed.” We sec-
ond that thought.
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TAKING A DIP: Wherehouse’s bid to
obtain debtor-in-possession (DIP)
financing from Congress Financial
has been denied by the judge presid-
ing over the Chapter 11 filing, after
objectians from the unsecured cred-
itors’ committee.

Since the Jan. 21 filing, the company
has been financing operations using
funds from what is known as cash col-
lateral, the revenue generated daily from
product sales in its stores. It is called
cash collateral because Wherehouse’s
revolving-credit-facility provider, Con-
gress Financial, is secured by the chain’s
inventory, as are some of the majors.

Wherehouse CFO Chris Noble says,
“Now we have to go back to the draw-
ing board” and try to convince the
judge at the next hearing on April 15
to apprave DIP financing— either that
or extend the use of cash collateral.

Asource on the unsecured creditors’
committee said that the chain’s ability
to fund aperations from the cash col-
lateral was instrumental in the com-
mittee’s reasoning behind its argument
against allowing Wherehouse to have
DIP financing.

That source says that the DIP—
which would have taken precedence
over all other creditor claims, includ-
ing the secured major suppliers—
wauld only have given further protec-
tion to Congress Financial, which he
said is already “over-collateralized”
from the revolver. He expects the com-
mittee to argue that cash collateral use
should be extended.

DOING A DEAL: Handleman Co.’s
admission that it is engaged in talks to
acquire another company has prompt-
ed plenty of speculation among label
suppliers but little in the way of answer-
ing just who it is that they might be
negotiating with. While uninformed

STROME

speculation cites such companies as
Baker & Taylor and Alliance Enter-
tainment, Handleman chairman/CEO
Stephen Strome declines to comment
on the matter, as do executives at those
two companies.

A Harxdleman press release says the
targeted acquisition “could enhance
long-term shareholder value by pro-

by Ed Christman

viding meaningful diversification in
our product line and customer base.”
The company says it expects to know
if it will be able to make a deal in a
couple of weeks. In the meantime, the
possible acquisition is delaying the
start of a planned stock-repurchase
program of up to 20% of outstanding
shares (Billboard Bulletin, Feb. 27).
The Troy, Mich.-based rackjobber cau-
tions that a deal may not happen but
says it “does not believe it is appropri-
ate to repurchase shares while discus-
sions are ongoing.”

Handleman planned to finance the
buyback with the $41 million it expects
to reap from the sale of Madacy Enter-
tainment to that company’s manage-
ment (Billboard Bulletin, Feb. 26).
Handleman stock closed April 1 up 43
cents at $15.48.

DONE DEAL: A private investment firm
has acquired a significant majority
interest in Montreal-based budget and
compilation label St. Clair Entertain-
ment Group. The deal is said to have
closed in early March. Details were not
disclosed, but it is believed that New
York-based Pouschine Cook Capital
Management paid about $15 million for
its stake in St. Clair. Sources suggest
that St. Clair has an annual revenue of
about $25 million Canadian ($17 mil-
lion), most of it in U.S. sales through
traditional retail and special markets.

St. Clair principals Miles Flood and
Morey Richman will continue running
the company. The two had previously
sold the company to Alliance Enter-
tainment in the mid-1990s and then
bought it back when that firm filed
Chapter 11 in 1997.

An internal document provided by
St. Clair says that Pouschine Cook
and investment partners made the
investment in St. Clair. Pouschine
Cook executives could not be reached
for comment.

It is believed the firm made the
investment on behalf of itself and
investment partners and used equity
and a term loan to fund it. An internal
company document provided to Bill-
board by St. Clair added that Pouschine
Cook had also acquired other audio and
video content, which “will immediately
be rolled into St. Clair.” Sources sug-
gest that content was catalog owned by
Alan Weiner and Martin Mair, who co-
founded the Eclipse label. (Eclipse was
sold to Brentwood Communications

Inc., which now goes by the name of |

BCI Eclipse.) When Weiner and Mair
left that company, they took part of
their catalog with them. Weiner did not
return calls seeking comment.

Additional reporting by Matthew Benz
in New York.

Sites + Sounds

AOLTO USE DOLBY FOR WEB RADIO:
America Online (AOL) plans to switch
from RealNetworks to Dolby for
streaming technology in select offer-
ings of its Internet radio service,
according to a source.

The switch to Dolby’s AAC format,
which will affect narrowband channel
Radio@AOL and is not based on
financial incentives from Dolby, is
largely meant to provide more secure
streaming and less buffering, the
source says.

Late last year, AOL began using its
proprietary Ultravox streaming tech-
nology for its broadband Radio@AOL
to reduce buffering and speed up
downloading.

An AOL spokesperson—who says
the company remains associated with
RealNetworks in the subscription
service MusicNet, Spinner Web serv-
ice, and other projects—declined fur-
ther comment. Representatives of
Dolby and RealNetworks were not
available for comment.

MUSICMATCH GOING CANADIAN:
MusicMatch plans to launch a Cana-
dian version of its premium interac-
tive radio service, Artist on Demand,
later this year. San Diego-based
MusicMatch has inked non-exclusive

licensing deals for the service with the
Canadian affiliates of BMG Entertain-
ment, EMI, Universal Music Group,
and Warner Music Group, as well as
such indies as Anthem Records,
Aquarius Records, and Nettwerk Pro-
ductions. Additionally, MusicMatch
has entered into publishing and per-
formance agreements with the Soci-
ety of Composers, Authors and Music
Publishers of Canada.

SONICBLUE GOES BANKRUPT: Sonic-
Blue, maker of the Rio digital audio
player and Replay TV video recorder,
has signed a non-binding letter of
intent to sell its Rio and ReplayTV
units for $40 million to Japan's D&M
Holdings, parent of audio-equipment
makers Denon and Marantz. The
Santa Clara, Calif.-based SonicBlue
recently filed for Chapter 11 bank-
ruptcy protection (Billboard, April 5).

SonicBlue has also inked a deal to
sell its GoVideo unit, which manu-
factures DVD/VCRs and home theater
systems, to Opta Systems for $12.5
million. Terms of both proposed sales
are subject to bankruptcy court ap-
proval. SonicBlue will also seek to
conduct an auction to allow others to
bid on the assets.

SonicBlue had been working with

financial advisor Houlihan Lokey
Howard & Zukin to lighten its debt
load (Billboard Bulletin, Jan. 28),
which as of Dec. 31, 2002, included
$148.3 million in convertible deben-
tures and $26.1 million in other
long-term liabilities. The company
had a net loss in 2002 of $105.7 mil-
lion, or $1.10 per share, on sales of
$272.1 million.

STREAMCAST CEO STEPS DOWN:
Steve Griffin, founder and CEO of
StreamCast Networks—operator of
the controversial Morpheus peer-to-
peer file-sharing network—has left
the company to “pursue other op-
portunities,” according to a spokes-
person. StreamCast’s executive team
will oversee the Franklin, Tenn.-
based company’s operations while a
search is conducted to select a suc-
cessor for Griffin.

StreamCast—which remains
embroiled in a copyright-infringe-
ment lawsuit brought against it by
the Recording Industry Assn. of
America together with the National
Music Publishers’ Assn. and the
Motion Picture Assn. of America (Bill-
board Bulletin, Oct. 4, 2001 )—says it
will shortly introduce a new version
of Morpheus.
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MERGHANTS & MARKETING
Madonna’s ‘American Life’ Single Available As Download, MP3

BY BRIAN GARRITY
NEW YORK—In the first commercial offer of digital music from Madonna’s
major-label repertoire, Warner Bros. Records is selling her new single, “Amer-
ican Life,” as a digital download through Liquid Audio, RioPort, and sub-
scription services Rhapsody, MusicNet, and Pressplay. The track is also being
sold in MP3 format via madonna.com (see related item in The Beat, page 9).

The song—whose online sales are being reflected in data by Nielsen Sound-
Scan—became the second single available only as a paid download to debut on
the Hot 100 Singles Sales chart in the April 5 issue, bowing at No. 4, follow-
ing the No. 11 arrival of Fleetwood Mac’s “Peacekeeper” a week earlier.

The single’s price ranges from 49 cents to $1.49, based on the merchant.
Those buying it directly via Madonna's Web site must use PayPal. the payment
system that powers much of the commerce activity on online auction site eBay.
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profitable world. Billboard takes on the chal-

lenge of investigating the increased importance of
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Madonna.com was accepting pre-orders for the track for at least a week.

Additional tracks from Madonna's early independent recordings controlled
by Sanctuary Records are available on the digital subscription services as
well. Also, AOL and other Internet outlets are offering the new song as a free
on-demand stream.

In addition to previewing the title track, AOL has made Madonna its fea-
tured artist for the month of April. As part of that initiative, AOL will debut
the track “Love Profusion” April 18 as part of its First Listen program. The
album will be available for free preview in its entirety on a streaming-only
basis starting April 21. Other elements of the AOL campaign will include a
taping of Sessions@AQL, a Madonna-hosted radio station, a Madonna video
channel exclusive to AOL broadband users, an exclusive video premiere,
and a special remix of the title track.
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~ CenterSpan
~ May Cease
Operations

i BY MATTHEW BENZ
NEW YORK—CenterSpan Com-
munications, owner and operator
of the Scour network, says it may
| cease operations.
In its 10-K annual report filed
| March 31 with the Securities &
Exchange Commission, Center- |
1 Span says that without “substantial
additional financing.” its cash and
cash equivalents were not sufficient
to last beyond the day of the filing.
Chairman/CEO Frank Hausmann
| did not return calls for comment.
| CenterSpan, which claimed $2.4
million in cash and cash equivalents
as of Dec. 31. 2002, had a net loss in
[ | 2002 of $16.8 million and no rev-
enue. The Hillsboro, Ore.-based firm,
which cut 18 of its 35 emplovees in
| February, says it “made a concerted
‘, effort to reduce operating costs.”
| CenterSpan owes Sony Music
| ‘ Entertainment a $500.000 content
fee and $750,000 in quarterly pay-
ments pursuant to a deal it struck
to put the major’s content on its
‘ peer-to-peer network. In the filing,
CenterSpan says it is renegotiat-

|

ing the deal.

HOME VIDEO:
Marylou Bono is
promoted to VP
of marketing for
Warner Strate-
gic Marketing
Home Video in
Los Angeles. She
was senior di-
rector of mar-
keting for Rhino
Home Video.
Robin Horlick is named account
executive for Broadway Video/Design-
Lab in New York. She was executive
producer/director of sales for Sony
Music Studios.
HBO Video promotes Bob Cowan,
| previously VP of sales, to senior VP of
sales; Sofia Chang, previously director
| of marketing, to VP of marketing; and
Larisa Gutmanis, previously manager
of marketing, to director of marketing.
They are based in New York.

DIRECT MARKETING: Andrea Kinloch is
named VP of strategic marketing for
Warner Strategic Marketing in Los
Angeles. She was VP of product man-
agement and partnership marketing
for Rhino Records.

Marcus Logan is named VP of mar-
keting for Star Trak Entertainment in
New York. He was senior director of
marketing for Virgin Records.
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NICAELBNENA VBED PARALOUNT HOME ENTERTAINMENT 875463 date and runs until May 9. the pro-
Fx18 DORA'S BACKPACK ADVENTURE 2002 | 1295 1 i g
NICRELULR 5% <IDEO"PARAMOUNT HOME ENTERTAINMENT 876853 JeCted ddte of the_ldra\?l'r;?. i I'M WITH YOU/SKBER BOI 4ris1a RECORDS INC/BMG VIDED 51024 Awril Lavigne | 7.99DVD
24 B BABY MOZART 2000 | 1499 Olnebmgjor retailer t| d](:/t/ 1S su;}pox t-
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 61799 lng ga y uperstar an ‘n a anny
X N THE DANCE & WARNER REPRISE VIDEO 38456 Fleetwood Mac | 19.95/24.97
* SEA STORIES T HOME ENTE - 202 | 128 is Ann Arbor, Mich.-based Borders
B.°°k5 & Mu- THE UP IN SMOKE TOUR 4 * eacis visionmeo oistsumon e Various Artists | 19.95/23.97
. . Yals sic, which is
PR » ) . .
00 D0 00/(e . . . . fe‘ltu';;.nglln' DISASTERPIECES & ROADRUNNERVIDEOUNIERSAL MUSIC & ViDEO DIt 610%7  Slipknot | 14.98/24.98
store displays
bri Sales data compiled by ® e
§ k r\;‘:g::cr;n \b\ ith ba l lot THE BEST OF 1990-2000 (v1RSCOPE VIDEO UNIVERSAL MUSIC & VIDEO DIST 63511 U2 |1295/19.95
= u oxes nation-
S| | Tmme PROGRAM SUPPLIER & NUMBER | & wide. Other big GOOD TIMIN"-LIVE AT KNEBWORTH, ENGLAND 1380 excievsovow  The Beach Boys | 14.95/19.95
%' NUMBER 1 12 1 Week At Number 1 chains carrying
WWE: ROYAL RUMBLE 2003 SONY MUSIC ENTERTAINMENT 59355 | 14.95 Baby Superstar ITHAD TO 8E YOU ... THE GREAT AMERICAN SONGBOOK o sscomosewovoro s Rod Stewart | 14.95/19.95
1 | ULTIMATE X A VISTA HO, TAINVIENT 352005 | 22.95 ) include Best
R 12,99 N
3 SUPER BOWL X0Vl WARNER HOME VIDEQ 3655 | 19.95 BERGER Buy. Wal-Mart, ONE NIGHT ONLY: LIVE & s ot omsi BesGees | 19.98/24.99
<} NTERTAINER'S BASKETBALL CLASSIC AT RUCKER PARK: VENIURADISTRIBUTION 1416 | 14,95 P .
7 WWE DIVAS UNDRESSED SOV MR ENTRIA N S| 146 | Circuit City,
7 2 fﬂfﬁtmﬂmmm SDNYQEWN%—}PL and “nume ‘ous grocery chains,” PLAYIN' AROUND THEWORLD cowumpiamsicvibosonyuuscenemanmventssis Py | 9.95/14.95
9 NDI MIXTAPETOUR 2002 USTRIBUTION 3413 | 1498 | 3
9 I VWOME: SUMMERSLAM 2002 sonvmusicenterTaninssz | 1998 ) according to Berger. National cable
1 T T e —rrrrrn s AR L R R R A LONDONHOMECOMING o s s sooosrosisorur B GoraGate ot T HonecmogFoens | 29.95/21.97
g W_E_GLQMLMLM%IM SONLD;INUISQEMERTAINI MENT 5937 19.95 such parent_ and kid_friendly net-
¢ KR WWE: NO MERCY SONY MUSIC ENTERTAINMENT 53325 | 19.95 works as Nickelodeon, Lifetime, Oxy- ALL ACCESS EUROPE & TERSCOPE VIDEDUNIVERSAL MUSIC 8 VDED DIST a3 Eminem | 19.98/24.98
ONY HAWK: GSTP 2001 REDLINE ENTERTAINMENT 77035 | 1498 . .
i 5vwz HITS & DISSES S s e | 195 £en. and Disney Channel.
16 i SONY MUSIC ENTERTAINMENT 54125 | 19.98 Berger, who previously worked DRIVE-THRU RECORDS orive 1HRU viDEO 50030 Various Artists | 16.95 DVD
| TONY HAWK'S TRICK TIPS: YOL Il REDUINE ENTERTAINMENT 77020 | 14.98 |} .
17 | WWE: SUMMERSLAM 2001 SUNYM:JS,[E_ENIEBMM,ENL‘&L 19.98 at the SpOI’tS end of the entertain-
0 QICK VITALE'S TIME OUT, BABY! ESPN HOMEVIDED 650411 |_12.99 | ment business, says the genesis of FULL BLUNTAL NUGITY UIVE eacis vision 30028 Ted Nugent | 14.95/19.95
the Baby Superstar line—a blend "
B ~ s ¢ of animation, live action. and clas- Ay HOMECOMING VDL 2.4 s s oyt ot w0 st £ & Gore Gaher Freserts her Homeoomg Fends | 29.95/23.97
i) o -2 ® %, . el mUSiC' which is viewed as ONE MORE CAR, ONE MORE RIDER Eric Clapton | 19.95DVD
5 . . b It I
" Satea data sonatsd By N nrorman helpful in childhood brain devel- yAmERMUsEVoRoss - BriC Lapto
& opment—occurred while he wa
E Videoscan w "f? , hi . «dS UVE {N HAWAII & eAGLE ROCK ENTERTAINMENTAVARNER HOME vIDEO 3758 Janet Jackson | 19.98/24.98
< TITLE PROGRAM SUPPLIER & NUMBER | & e O LIS IO -
~ i ' 9- - .
NUMm 1 8 Weeks At Number 1 o \.Wth .m'\ month Old son. It PULL OVER @ cOLUMBIA MUSIC VIDED/SDNY MUSIC ENTERTAINMENT 54400 James Taylor | 14.98/19.98
2 was inferior; they were using clas-
1 LESLIE SANSONE: HI.GH CALORIE BURN GODDTIMES HOME VIDEQ 430210 9.95 ical .l b t o t Lo l t
2 LATES FOR OUMMIES ANCHOR BAY ENTERTAINMENT 10948 | 9.99 | Sica m.usu. ut Inits simp 9:8 VISUALISM IMAGE ENTERTAINMENT 0057 DJ Quik | 14.95/19.95
3 LESLIE SANSONE: SUPER FAT BURNING GODDTIMES HOME VIDED'S30210 | 9.95 form, with most of the notes strip-
S THE METHOO PILATES: TARGET SPECIFICS CURRENT v/ELLNESS B840 | 1298 | d As : : d
4 CRUNCH: PICK YOUR SPOT PILATES ANCHOR BAY ENTERTAINMENT 12273 | 999 ped out. As a parent, it seeme LOVERS LIVE 4 EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 54204 Sade |14.98/19.98
6 METHOD-ALI IN ONE CURRENT WELINESS %06 | 12.98 1 1t inf: rel-
7 LESLIE SANSONE: GET UP & GET STARTEQ GDDDTIMES HOME VIDED 330210 | 9,95 gounte{l,nttl;:tl;e' l” ”?f‘m: (,je\oelt
8 B LESLIE SANSONE: WALK THE WALK GDODTIMES HOME VIDEQ 1790 |  24.98 pment 1s the goal, why strip ou
o & LESLIE SANSONE. WALK AWAY THEPOUNDS RBOOTIMES HOMEVDE STt e the complexity?" ’ THE DEFINITIVE COLLECTION wmcamusic vioeuniversaL Music & vipeo DisT isies - Abba | 24.98 DVD
0 2 DENISE AUSTIN: MAT WORKOUT BASED ON THE WORK OF J.H. PILATES ARTISAN HO'AE ENTERTANMENT (0152 | 14.98 plexity: L
0 ] THE CRUNCA TAF BOXING WORKDUTS ANCHOR BAYENTERIARMENT 303 140 The programs utilize fully | ALLTHEWAY ... AOECADE OF SONG a cwscioosowmiscommmex szs CeneDion | 19.95/24.97
1 FIRM: BODY SCULPTING SYSTEM GDODTIMES HOME VIDED 2210 | 995 orchestrated classical music that is
5 TARGET TONING WORKOUT-ABS OF STEEL WARNER HOME VIDEQ 51368 e it
> btk - 2 LS Smenweicsen ] licensed from such entities as the SUPERNATURAL LIVE & * 5151 ECORS e /MG VoED 15750 Santana | 19.95/24.97
7 DARRIN'S DANCE GROOVES VENTURA DISTRIBUTION 10499 | 14.98 Roval Philharmonic. Each DVD
8 PILATES YOGA TWO-PACK ARTISAN HOME ENTERTAINMENT 61294 | 1998 g 9 8 X o
i TICARTS. SGULPTED-SUNSIHIPS & SRS sooonwessowevoromss | 93 | 4150 features a second disc of BLUE WILD ANGEL:LIVE AT THESLE OF WIGHY soxmasevammmsmrsumstevoenosimoa Jibendix | 19.95 DVD
0 LESUIE SANSONE: WALK THE WALK-FIRM WALK GDODTIMES HOME VIDEO 1791 | 995 music, along with a bonus parents
B 19 SLIM DOWN-BELLYDANCE FITNESS FOR BEGINNERS GOLOHILLHOME VIDED 379 | 1498 s h 5 PUNK-0-RAMA: VOL 1 eprmaen vioeo sssto Various Artists | 14.95 DVD
— e guide hosted by psychologist Dr.
@ IRMA gold certfication for sale of 125,000 units or a dollar volume of 9 million at retall for theatncally released programs, 25,000 unds and $1 Joyce Brothers and pediatrician Dr.

million at suggested retal for nontheatrical tites. ~ IRMA platinum certification for sale of 250,000 units or a doilar volume of $18 million at retail for 8 ) IRIA‘:SQOOII)%(;:N ’t:' sal;s of 25 ?m u"':_(slx video singles, " R'iM 0?‘:1“5%%'0' Sa:es SO; 50'0}11 lrl’n'!s or SRFMOALF \;’ldeus . ;“M nlanm;m ét;rl for

theatrically released programs, or 50,000 unats or §2 million at suggested retail for nontheatrical tites. ©2003, VNU Business Media, Inc. and av g J sales of unts for video singles A platinum cert for sales of uarts far SF or LF videos, goid cert. tor 25,000 unts for SF or LF

Nielsen \ﬁ’;eoScan Im? Alglngh(s reserved o D‘l\ Id Ndme row. videos cerufied prior to April 1, 1991, @ RIAA platinum cert. for 50,000 uarts for SF or LF wideos certfied gnor 1o April 1, 1991. #2003, VNU Business
Media, Inc. and Nielsen SoundScan Inc Alt nights reserved.
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g T princioal | € ®: NUMBER 1 ¥ 2 Weeks At Number 1
= ITLE rincipall =" "85 INSPECTOR GADGET 2
2 LABEL/DISTRIBUTING LABEL & NUMBER Performers | 2 | = l WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 25862 French Stewart | 2003 | G /2295
CHARLOTTE'S WEB 2: WILBUR'S GREAT ADVENTURE .
NUMBER 1 W% 1 Week At Number 1 PARAMOUNT HOME ENTERTAINMENT 871843 Animated | 2002 | NR |14.95
POKEMON 4EVER
8 MILE (W|DESCREEN UNCENSORED) Eminem NR 26 95 WALT DISNEY HOME ENTERTAINMENT BUENA VISTA HOME ENTERTAINMENT 23173 POkemon 2003 NR 1995
UNIVERSAL STUDIOS HOME VIDEO 21381 ' s SPY KIDS 2: THE ISLAND OF LOST DREAMS Antonio Banderas | 2002 | PG |22.95
DIMENSION HOME VIOED'BUENA ViSTA HOME ENTERTAINMENT 23965 Alan Cumming :
8 MILE (PAN & SCAN UNCENSORED) Eminem JONAH-A VEGGIETALES MOVIE .
UNIVERSAL sgumus HOME VIDEO 22739 NR | 26.95 3 'ARTISAN HOME ENTERTAINIENT 13452 Animated| 2002 | G 119.95
: THE RING : .
f».'.ﬂfs' RsErumos HOME VIDEO 2003 .[l)ohr] Le ulﬁan&o R 2695 2 DREAMWORKS HOME ENTERTAINMENT 83979 Naomi Watts | 2002 [PG-13|22.95
- ‘ £aie gehards S MY BIG FAT GREEK WEDDING NiaVardalos | 2005 | PG |22.95
4 INSPECTOR GADGET 2 French Stewart | 5 |5qgs e Dy John,Corteft
WALT DISNEY HOME ENTERTAINMENT BUENA VISTA HOME ENTERTAINMENT 28554 : q —_—
a WALT DISNEY HOME ENTERTAINMENT BUENA VISTA HOME ENTERTAINMENT 30170 Baby Einstein | 2003 | NR |14.95
I-SPY Eddie Murphy ; SCOOBY-DOO AND THE LEGEND OF THE VAMPIRE
1 COLUMBIA TRISTAR HOME ENTERTAINMENT 606706 Owen Wilson |PC713] 2795 6 WARNER FAMILY ENTERTAINMENTWARNER HOME VIDEQ 1930 Scooby-Doo| 2003 | NR [19.95
. BOB THE BUILDER: THE KNIGHTS OF FIX-A-LOT .
2 THE RING (WIDESCREEN) Naomi Watts |pi 13 75,95 J15 AL ATATAERAv08 Bob The Builder | 2003 | NR |14.99
DREAMWORKS HOME ENTERTAINMENT 89980 i -
8 SWEET HOME ALABAMA Reese Witherspoon 2002 |PG-13(22.95
. TOUCHSTONE HOME VIDEO'BUENA VISTA HOME ENTERTAINMENT 29150 Josh Lucas |
3 THE RING (PAN & SCAN) Naomi Watts PG-13| 26.95 MEET STRAWBERRY SHORTCAKE
DREAMWORKS HOME ENTERTAINMENT 30402 :
7 DIC ENTERTAINMENT/FOXVIDEQ 2006334 Strawberry Shortcake | 2003 | NR 112.98
MY BIG FAT GREEK WEDDING Nia Vardalos TUCK EVERLASTING Alexis Blede!
® HBO HOME VIDEOWARNER HOME VIDED 91953 John Corbett A8 | 10 WALT DISNEY HOME ENTERTAINMENT, BUENA VISTA HOME ENTERTAINMENT 62058 Sissy Spacek 2002 | PG 12299
. . SPRING FOR STRAWBERRY SHORTCAKE
5 gﬁémm E”",(a Ch”BSteé‘fseg PG-13| 27.95 12 DIC ENTERTAINMENT.FOXVIDEQ 2007030 Strawberry Shortcake | 2003 | NR |12.98
esse Tradr h DRAGONBALL ZKID BUU: A NEW BEGINNING (EDITED) Animated| 2003 | NR 11495
7 THE OSBOURNES: THE FIRST SEASON (UNCENSORED) The Osbournes | g | 9999 F IO T2 —
MIRAMAX HOME ENTERTAINMENT, BUENA VISTA HOME ENTERTAINMENT 30020 : 16 101 DALMATIANS lI: PATCH'S LONDON ADVENTURE Ani d| 2003 G 2695
- VVALT BT HOME ENTERTAVAMENT BUENA VISTA HOME ENTERTAINMENT 23971 imate :
POKEMON 4EVER Pokemon BELLE'S MAGICAL WORLD .
WALT DISNEY HOME E%1 EFTAWMENT BUENA VISTA HOME ENTERTAINMENT 29174 NR | 2995 14 WALT I S 90 BTJaAAgTIBUBNA VISTA HOME ENTERTAINMENT 61504 Animated| 1997 | G 2299
WHIT] R i
” GOING OVERBOARD Adam Sandler | g | 1495 13| SR e OLEADE Robin Wi bean | 2002 |PG-13 22.95
TRIMARK HOME VIDEO 7017 :
LILO & STITCH .
17 S p— . Animated| 2002 | PG 2495
12 SPY KIDS 2: THE ISLAND OF LOST DREAMS Antgnio Banderas | pg | p9g5 ‘;‘:‘ON’G = :ERTT;E s;:)";‘;_, :’w’:g"gg‘l‘;‘mfx
DIMENSION HOME VIDEQ BUENA VISTA HOME ENTERTAINMENT 23566 an Cummin : . N
e 18 NICKELODE S MO PARARILISE w40t (% TRATAINMENT 875603 Spongebob Squarepants | 2003 | NR |12.95
HALF PAST DEAD Steven Seagal DRA BALL Z-KID BUU: A NEW BEGINNING (UNEDITED .
8 COLUMBLA TRISTAR HOME ENTERTAINMENT 6008784 921 1PG-13) 26.95 9 FUMMA%%',\,‘ 20 { ) Animated| 2003 | NR | 14.95
. 5 AM REET: ZOE'S DANCE MOVE!
10 TS(J\S::IHESTE()IETerhaDEEOABlIJ-EﬁAB\IéYMUANIEENTERTAINMENT 8% Reese V‘/Jlth?‘rtﬂggg PG-13(29.95 20 SSOEVSWONDEERSSOIVMEUSlcENYERIAINili'Jﬁnm 3 Sesame Street Muppets | 2003 | NR |12.95
o 19| | THOMAS THE TANK: PERCY'S CHOCOLATE CRUNCH Thomas & Friends| 2003 | NR [12.95
CHARLOTTE'S WEB 2: WILBUR'S GREAT ADVENTURE Animated | nR {1999 ;2‘;":;;"\;’:‘\';‘;‘”;",?&’? MAN
PARAMOUNT HOME ENTERTAINMENT 058872 . - 7
— 24 BUENA VISTA HOME ENTERTAINMENT 28520 Animated | 2003 | NR 14'95‘
FRANK AND JESSE Rob Lowe WINDTALKERS Nicolas Cage
28 TRIMARK HOME VIDEO 6917 Bill Paxton R | 985 MGM HOME ENTERTAINMENT 1004023 Adam Beagh 2002 R 995
" @ RIAA gold cert. for sales of 50,000 units or $1 mill les at d retail. A RIAA plat . for sales of 100,000 units or $2 mll les at ted retail.
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grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical ttles. © 2003, VNU Business Media, Inc and Nielsen VideoScan Al rights reserved.
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FOXVIDEO 2008302 esse Bradfor
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DREAMWORKS HOME ENTERTAINMENT Paul Newman
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i 6 HALF PAST DEAD Steven Seagal PG-13
26 BROWN SUGAR Taye Diggs PG-13] 27.95 COLUMBIA TRISTAR HOME ENTERTAINMENT 608784
£V 208 Sanaaltatnan EMPIRE .[l)ohr] Le _uiﬁan&o R
- UNIVERSAL STUDIDS HOME VIDEO 2053 enise Richards
THE TUXEDO (WIDESCREEN Jackie Chan 5
17 OREAMWORKS HOME E*.gs\wN-v.r.em o ) Jennifer Love Hewitt PG-13| 26.95 9 ABANDON Katie Holmes PG-13
PARAMOUNT HOME ENTERTAINMENT 336054 Benjamin Bratt
13 WHITE OLEANDER (WIDESCREEN) Alison Lohman PG-13| 27.95 0 8 WHITE OLEANDER Alison Lohman PG-13
WARNER HOME VIDEO 23414 Robin Wright Penn : WARNER HOME VIDED 23414 Robin Wright Penn
20 ROAD TO PERDITION (WIDESCREEN) Tom Hanks R |2695 N
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ROAD TO PERDITION Tom Hanks
LILO & STITCH Animated PG {2995 5 4 DREAMWOSN S HOME ENTERTAINMENT 90147 Paul Newman R
/BUENA VISTA HOM .
AT OsNETHoNE VST HONE i "W ;| | ONEHOURPHOTO Robin Williams | ¢
. FOXVIDEQ ZUl5206
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FOXVIDEO 2002807 : HBO HOME VIDEQ WARNER HOME VIDED 91933 John Corbett
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Canada Considers Anti-War Fallout

Music Execs Wonder If Opposition Will Affect U.S. Relationships

BY LARRY LeBLANC
TORONTO—Music industry executives
have been weighing the implications of
possible economic retaliation against
Canada by the U.S., following a warning
bv America’s ambassador to Canada,
Paul Cellncci. that Canada’s refusal to
participate in the U.S.-led war against
Iraq could lead to repercussions.

Cellucci warned during a March 25
speech in Toronto that there could be
unsoecitied repercussions for Cana-
da in U.S. policy. but he refused to
elaborate. Yet he did indicate that
security would be

quemani, president of S.L. Feldman &
Associates. says. “The rhetoric has
been terrible.” But Cinquemani—an
American who came to Canada 26
vears ago—adds, “Rhetoric is politics.
{The failure of Canada to back the
U.S.] might affect some trade policies,
but I don't think it will atfect the
music industry.”

Canadian Recording Industry Assn.
president Brian Robertson agrees.
“There are mutual benefits. There are
U.S. acts continually coming into
Canada and Canadians going there.”

about what’s going on. Others [say]
the opposite. Many are neutral. We're
in a very liberal business. You're not
looking to the right wing at the other

end of the phone, normally.”
Canadian executives express dismay
ahout the Dixie Chicks' major airplay
losses in the U.S. in the wake of singer
Natalie Maines’ anti-war/anti-President
Bush comments (/3ilbord, March 29).
“I'm disillusioned with what has hap-
pened with the Dixie Chicks.” McBride
says. “People are tryving to make an
issue out of what is people’s free speech.
This is so wrong. This

the top U.S. priori-

ty. more important
than trade and eco-
nomic issues.

The ambassador’s
hint of cconomic
retaliation sent a
chill thraugh Cana-
da’s music industry.
whaose recording,
booking, and tour-
ing interests are so
entwined with the

McBRIDE

is McCarthyism.”
Nielsen Broadcast
Data Svstems (BDS)
director of Canadian
operations Paul Tuch
notes, "The Dixie
Chicks controversy
never reached Cana-
da.” He adds that for
the week commenc-
ing March 31, the
group’s "Landslide”
was No 1 on the Niel-

L.S. But leading

Caradian music executives are opti-
mistic that Canadian/U.S. relations
have not yet been damaged by the Iraq
crisis or Cellucci’s public denuncia-
tion of Canada’s refusal to participate
in the war.

"We're in a unique position in that
we share all of America’s values, but
we're not sharing this war.” says Toron-
to-hased Bernie Finkelstein, president
of True North Records and manager of
singer;social activist Bruce Cockburn.
“It is a sign that we have a different cul-
ture. Some of my American friends are
in favor of the war; others are against
it. I try to empathize with them both.
The U.S. is at war. The fact that we
aren't has nothing to do with how we
comport ourselves. There's no smug-
ness about (Canada’s position].”

NORTH-SOUTH BUSINESS

While downplaying the signifi-
cance of the rift between the Canadi-
an and U.S. administrations, several
industry figures admit to being anx-
ious and concerned about the impact
of Canada’s action.

“I am absolutely concerned,” says
entertainment lawyer Chris Tavlor, of
Sanderson Taylor in Toronto. "1 prob-
ably don’t differ with the Canadian
government’s decision, but I'm con-
cerned about the effects. Who knows
what the long-term implications are
for the north-south business we do?
We have treaty agreements which now
allow us to move pretty freely across
the border. Who knows if those will be
tightened further?”

Toronto-based booker Vinny Cin-

Indeed, many of Canada’s leading
artists are signed directly to .S.-based
labels. This includes such pop/rock
acts as Alanis Morissette (Maverick).
Shania Twain (Mercury Nashville),
Sum 41 (Istand/Def Jam). Barenaked
Ladies (Reprise). Diana Krall (Verve),
Nickelback (Roadrunner), Avril Lavi-
gne (Arista), and such country attrac-
tions as Caroline Dawn Johnson
(Arista Nashville), Emerson Drive
(Mercury Nashville), and Aaron Lines
(RCA Nashwville).

LIBERAL ATTITUDES

While the war has clearly put a strain
on Canada-U.S. relations, several Cana-
dian executives insist that their busi-
ness relations have not heen affected.

“I've been on several recent con-
ference calls, but the [Americans]
haven't said anything,” Clear Chan-
nel Entertainment Canada senior VI
Shane Bourbonnais says. “There have
been no snide comments. It is busi-
ness as usual.”

Vancouver-based Terry McBride,
CEO of Nettwerk Management—
which handles Lavigne, Barenaked
Ladies, and Sarah Mcl.achlan—adds,
“I haven't felt a backlash. A lot of peo-
ple within the music industry share a
similar opinion that war is not a good
thing. Usually, the music business is
pretty liberal-minded.”

Shaw Saltzberg, senior VP of S.L.
Feldman & Associates in Vancouver,
says, “I'm not noticing any change,
but you have a mix of people in the
U.S. music industry. | have Americans
saving to me they are embarrassed

sen BD)S AC airplay
chart, while “Travelin’ Soldier” was No.
5 on the Nielsen BDS country chart.

SONGS FOR PEACE

The plight of Iraq’s children is high-
lighted by the April 15 release of the 30-
song compilation Peace Songs: profits
will provide humanitarian support to
the country’s war-affected children.

The album, distributed in Canada
only by Sony Music Canada. is a joint
venture among Sony. BMG Music
Canada, and the charity War Child
Canada. Some of the material on /’eace
Songs is common to the similarly
themed, Warner-distributed, U.K.
album Hope. due April 21 in Britain.

Among the international artists with
tracks featured on the Canadian album
are Paul McCartney, Moby. David
Bowie, Elvis Costello, Michele Branch,
and Yusuf Islam (formerly known as
Cat Stevens). Among the Canadians are
Lavigne, Celine Dion, Barenaked
Ladies, Bryan Adams. Jann Arden,
Cockburn, Leonard Cohen, Gord
Downie, Garou, Our Lady Peace, K-OS,
Chantal Kreviazuk. anc David Usher.

Some artists have rerecorded their
own versions of classic songs about
peace-related subjects, while others
have recorded new songs. Among the
covers are an unlikely version of
“Knockin’ on Heaven's Door” (Lavi-
gne), as well as “Redemption Song”
(Kreviazuk), “What the World Needs
Now" (Branch), and “Imagine” (Our
Lady Peace).

Sony Music Canada president Denise
Donlon cautions, “This is not an anti-
war record; this is a peace songs record.”

M

L

BY STEVE McCLURE
TOKYO—Two of Japan’s biggest
labels have announced major reor-
ganizations that they say are designed
to strengthen creative functions and
increase internal autonomy.

Effective April 1, Sony Music
Entertainment Japan (SMEJ) and
Toshiba-EMI, both based in Tokyo,
| established a series of new com-
panies to deal with specific as-
pects of their operations. Neither
company announced staff cuts as
part of their respective rounds of
reorganizations.

The restructuring moves came
as the Japanese music industry re-
ceived yet more bad news. Febru-
ary production data from labels
body the Recording Industry Assn.
of Japan (RIAJ) reported produc-
tion of audio software by the RIAJ's
24 member companies was down
25% from February 2002 in both
unit and wholesale value terms.

SMEJ is the umbrella company
under which Sony Corp's music
companies are grouped. That group-
ing numbers
41 companies;
in addition to
its record la-
bels, the group
includes Sony
Music Pub-
lishing (Jap-
an), trademark
and licensing

4 specialist com-

4 pany Global
MORITA Rights, artist
management

companies, Sony Magazines,
and music-TV channel operator
SME TV.

The “old” SMEJ has now split
into two separate holding compa-
nies, a “music business-related”
group of firms and a “business-
related” group. The former retains
the SMEJ title, while the latter
takes the newly coined name Sony
Culture Entertainment (SCE).

Heading the “new” SMEJ will be
Masao Morita (son of Sony Corp.
co-founder Akio Morita) as CEQ/
representative director. Morita, pre-
viously a member of the SMEJ
board of directors with the title
“corporate executive,” replaces Eiji
Kishi, who will remain a member
of the new SME) board.

Morita says that the aim of this
restructuring is to “strengthen the
value chain for our music-related
enterprises even further, in order
to respond more quickly to struc-
tural changes in the music indus-

L

SMEJ, Toshiba-EMI
Announce Reorganizations

try on a global !evel and to rein-
force our position as the strongest
corporate music group in Japan.”

Heading SCE is CEO/represen-
tative director Kazutomo Enomo-
to, who until now has also been a
corporate executive member of the
SMEJ board of directors. Morita
and Enomoto report to the boards
of SMEJ and SCE, respectively.

One industry observer notes.
“Sony is making a sincere effort to
reorganize its business, which tends
to lack focus as they are involved in
s0 many areas. You have to give
them credit for trying something
new, but it is hard to achieve dra-
matic change when you have been
No. 1 in the market for so long.”

According to SoundScan Japan,
Sony had a market share of 14.2%
in 2002, dowr. from 17.1% in 2001.
But it remains Japan’s No. 1 label.

Meanwhile, Toshiba-EMI—which
SoundScan Japan says had a market
share of 10.9% in 2002 (down from
12.2% in 2001), making it the
tourth-largest label in Japan—is
spinning off its
Capitol, Vir-
gin, interna-
tional reper-
toire, strategic
marketing,
and sales and
marketing !
divisions from |
April as semi- ¢
autonomous
divisions un-
der the Tosh-
iba-EMI umbrella.

Toshiba-EMI president Masaaki
Saito describes the move as in-
troducing an “internal company
system in order to respond ta the
rapidly changing market and with
the intentior of transforming our-
selves from a ‘record’ company
into a ‘music’ company.

“Each unit will be responsible
for its own profits and losses,”
Saito explairs. “Sales and market-
ing will be clearly separated, and
sales and marketing personnel are
expected to l:aise closely with A&R
personnel to increase efficiency.”

The new Capitol Records is
headed by executive officer Soichi
Kobayashi, with Virgin headed by
director Yoshiaki Sanada. Saito
helms the international repertoire
company as president/representa-
tive director, while the strategic
marketing and sales & marketing
units are headed by their respective
executive officers, Hitoshi Nameka-
ta and Masahiro Mizumura.
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SOUNDS OF AMERICA: Warner Music
Sweden’s punk-pop icons the Sounds
first took hold at radio last year with “Hit
Me,” the B-side of debut single “Fire.”
But the band really exploded with fol-

THE SOUNDS

low-up single “Living in America.” Gui-
tarist Felix Rodriguez says, “[Bass play-
er] Johan [Bengtsson] said to Maja
[Ivarsson. the band’s vocalist/lyricist}, ‘I
think we should sing something about
America.’ A lot of young people in Swe-
den like America and try to live like
Americans, so it seemed right.” Debut
album Living in America appeared in
Sweden last November and has since
been released in the rest of Scandinavia,
Germany, and France. AU.S. release fol-
lows in May via Scratchie/New Line Rec-
ords, following recent gigs at New York’s
CBGB and Austin’s South by Southwest
Music Conference. The Helsingborg-
based quintet has since had a third
domestic hit with “Seven Days a Week.”
“We don’t care where we are playing,”
Rodriguez says. “Whether it’s 10,000
peaple in Sweden or 200 in the U.S,, it’s
just as good for us and the audience.”
JEFFREY DE HART

MELLOW YELLOW: “Multicultural” best
describes Malia, from Malawi, East
Africa. Raised by an African mother and
an English father, Malia took political
refuge in London in the late '80s, lived
for awhile in New York, and then sought
out French producer André Manoukian
in Paris. Released last September, Malia’s
debut album, Yellow Daffodils (Epic
France), has gone silver, selling 50,000
copies with an accompanying remix
album. Inspired by Billie Holiday, Malia’s
grainy voice and jazz-tinged songs co-
penned with Manoukian make for a
crossover album that is edgy yet acces-
sible. The pop single “My Purple Shoes,”
remixed by Manoukian, is paired with a
daring music video, playlisted on MTV
France and M6, in which Malia saunters
down the streets of Cape Town wearing
only a pair of shoes. Sony France Inter-
national marketing manager Antoine
Gouiffes-Yan says, “I've had the most
tremendous feedback from interna-
tional affiliates that I've ever experi-
enced.” Yellow Daffodils is scheduled for
an April 7 release in Germany; it will be
released in 15 more European territo-
ries befare summer. MILLANE KANG

CLASSICAL GEORGE: Singer Katie Noo-
nan, 25, and ker guitarist brother
Tyrone of Brisbane-based Australian
band George (Festival Mushroom Rec-
ords) have put to good use the classi-
cal training they received from their
soprano mother, Maggie. So far this
year, the duo has performed Deep Pur-
ple keyboardist Jon Lord’s “Concerto
for Group and Orchestra” with the star
on a series of dates and appeared at the
Sydney Opera House with electric
string quartet FourPlay. Now the pair
is contemplating producing an opera
CD with their mum. “It's a matter of
keeping ourselves inspired,” Noonan
says. Meanwhile, George’s debut al-
bum, Polyserena. celebrates its first
year on the Australian Record Industry
Assn. charts after debuting at No. 1 last
March. The altum has since been re-
leased in Japan and Europe.

CHRISTIE ELIEZER

NAIDOO HONORED: The Fred Jay
Award 2003 for innovative German
lyrics was presented to Xaviar Naidoo
March 27 in Munich. Naidoo, 31, of
Indian/South African descent, was
born and raised in Mannheim, near
Frankfurt. His self-penned lyrics, with
music co-written with producer
Michael Herberger, deal with such
subjects as racial discrimination as
well as more regular love themes.
Naidoo’s current album, Zwischen-
spiel—Alles fiir den Herm (Intermez-
zo—All for the Lord), entered at No. 1
and still ranks in the top 30 after one
year on the official Musikmarkt chart.
The double-CD (released on Naidoo
Records/In-Motion/SPV) has sold
600,000 copies and spawned three top
five chart singles, including “Abschied
Nehmen” (Bidding Farewell), about
the death of @ younger brother. The
award (which comes with a check for
15,000 euros) was inaugurated by
Mary Jay-Jacchson in memory of her
late husband, Fred Jay, who wrote hits
for such luminaries as Ray Charles,
Perry Como, and Boney M.

ELLIE WEINERT

PICTURES OF AFRICA: Film and TV
soundtracks are increasingly becom-
ing a vehicle for the music that appeals
most to South Africa’s youth. One of
the most successful is the Sony SA
album accompanying recently re-
leased film God Is African. The film, a
low-budget affair directed by Nigerian
Akin Omotoso, tackles issues of xeno-
phobia in Africa. Much of the action
occurs on a fictional university cam-
pus, and the album accordingly re-
flects the musical tastes of South
Africa’s new young, urban generation.
Kuwaito, hip-hop, R&B, and trip-hop
are represented on a soundtrack that
showcases such high-profile artists as
M’du, Zola, KB, Bongo Maffin, and
BOP, as well as less mainstream
sounds from Moodphase 5ive and
Felix Leband. DIANE COETZER
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U.K. Acts Were Prominent At SXSW

Nation Provided More Visiting Artists Than Any Other At Music Conference

BY PAUL SEXTON

LONDON—With the all-too-well-
publicized decrease of the U.K.’s
music exports to the U.S. in recent
years, it’s been a while since the
industry was able to shout “The
British are coming!” with any-
thing more than braggadocio. But
the claim was reinforced by the
recent South by Southwest
(SXSW) Music Conference March
12-16 in Austin, where the U.K.
provided more visiting acts—36—
than any other nation.

Attendees contacted by Billboard
were generally positive about the
musical and networking benefits of
SXSW and upbeat about the impact
of the strong international contin-
gent, which also included artists
from as far afield as Iceland, Vene-
zuela, Hungary, and China.

“The whole thing was proof that
the excitement is in the music, and
that’s ultimately what matters,” says
Beggars Group chairman Martin
Mills, making his first SXSW visit in
several years. His acts on display
included Detroit rock quintet Elec-
tric Six, signed directly to Beggars’
XL Recordings imprint in the U.K.
for the world, which impressed lis-
teners at a March 13 show at Emo’s.

“I thought the U.S. majors were
very interestingly marginalized,” he
observes. “It didn't really seem rel-
evant to that constituency at all.”

Six British bands were featured in
a well-attended “UKSXSW” show-
case sponsored by trade body the
British Phonographic Industry
(BPI) March 14 at the Blender Bar.
Other supporters of that event
included royalty collection agency
Phonographic Performance Ltd.
and the U.K. government’s Depart-
ment of Trade and Industry support
service Trade Partners U.K. The
showcase was jointly headlined by
Columbia rock act Hundred Rea-
sons and Gravity/BMG’s Americana-
influenced Grand Drive, soon to
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SXSW:50s

south by southwest

have its first U.S. album release via
Private Music. Support came from
indie acts British Sea Power, KaitO,
Coin Op, and widely fancied rock
band the Darkness.

Currently with indie label Must
Destroy, the Darkness is in advanced
negotiations regarding a substantial
new deal. Manager Sue Whitehead
says, “The deal was in the works al-
ready, but American companies
linked to the labels we’re negotiat-
ing with have come on board now.
We did [SXSW] directly last year, but
this [showcase] was a fantastically
organized event. To be able to do the
British stage with a British promot-
er—and get paid—was very nice.”

That promoter was London-based
Metropolis Music, which booked the
showcase for a second year and also
booked this and last year’s British
showcases at MIDEM on behalf of
the BPI. “Both events offer us an
opportunity to cement our reputa-
tion within the U.K. industry and
raise our profile internationally,”
Metropolis’ Neil Wyatt says. “And, of

Austin Skyline. Gravity/BMG U.K. act Grand Drive performed March 14 on

the roof of the Austin Convention Center at a British Phonographic Industry
lunchtime reception held during the South by Southwest Music Conference.

course, [SXSW] allows us to scout
new talent in Austin. I was ex-
tremely happy with the way the
showcase went—it was a real im-
provement on last year.

“One of the beauties of SXSW is
that an A&R man can travel 3,000
miles [from the U.K.] to sign a band
that lives just down the road from
him,” Wyatt adds. “But I thought
overall, the U.K. bands playing
SXSW were disappointing. There
seems to be little support from U.K.
labels for SXSW, even though in real
terms it doesn’t cost the earth to
send bands out there.”

Opinions differ on the wisdom of
themed national bills—Mills, for
example, tells Billboard he has
doubts about them—but BPI com-
munications manager Sarah Roberts
says that the bewildering volume of
artists on display at SXSW means
that any kind of special attention is
helpful: “There’s so much fantastic
music on offer that you need to try
every trick in the book to get
noticed,” she notes. “Having a bizarre
band name won't necessarily work.”

Grand Drive keyboard player
Julian Wilson says playing the show-
case and a BPI-hosted lunchtime
reception produced hugely positive
results. “It was one of those things
where you dip your toe in the water,
and it was great. The two-week tour
we’re doing in the U.S. [starting
April 22] has now turned into a
month, and we’ve added a date back
in Austin at [club venue] Antone’s.”

New York-based Ben Weber is the
manager of New York rock act Nada
Surf, which also played SXSW. He
says that this year, “the internation-
al presence seemed healthier than
ever. There were more afternoon
parties than ever before. I'm not
sure if this helped business get done,
but it gave bands important addi-
tional exposure.”

Nashville-based manager Kip
Krones, whose acts David Mead,
Venus Hum, and the Legendary
Shack Shakers all participated,
noted there was “definitely more
international music than in the
past. Many of the themed nights
were nationally presented, with
many more countries and regions
doing so this year.”

Alongside the British presence,
Irish acts were strongly featured at
SXSW. The Irish Music Rights Orga-
nization (IMRO) showcase was pro-
nounced a major success by that
body’s marketing manager, Keith
Johnson. “IMRO has participated in
SXSW for a number of years now,”
Johnson says, “but this was the first
time that we supported a music
showcase there. We showcased four
acts: Mundy, Relish, Woodstar, and
Roesy. There was a flurry of activi-
ty for a couple of these acts, and
they’re now in the process of nego-
tiating publishing and licensing
deals for the U.S.”

NEWSLINE...

Nominations for the Arion Music Awards were announced March
26 in Athens. Pop singer/songwriter Mihalis Hadjiviannis (Universal) and
local superstar Antonis Remos (Sony Music) led the way, gaining eight
nominations each, both with nods for top artist and album and song of
the year. Balladeer Yiannis Kotsiras (Minos-EMI) and laika performer
Natasa Theodoridou (Sony Music) had seven nods apiece. The event, organ-
ized by the Greek arm of the International Federation of the Phonographic
Industry and commercial channel Mega, is set for April 15 at Athens’ Fever
nightclub. This year’s lifetime achievement award will go to internation-
al Greek star Nana Mouskouri, who has sold more than 300 million
albums. The 31/2-hour show will be televised live in Greece and via satel-
lite to Australia and the U.S. MARIA PARAVANTES

Sanctuary Group has launched an online hub in the U.K., targeting the syn-
chronization and compilation markets. The service, at sanctuarymusicli-
censing.com, offers record companies, movie/TV/radio producers, and adver-
tising agencies access to a database of 9,000 tracks that can be searched by
artist name, album title, or record label. Licensing requests can be made
directly from the site. LARS BRANDLE

Tokyo-based Columbia Music Entertainment (CME) group of companies (for-
merly Nippon Columbia) says it is “substantially” on target to meet its pro-
jections of sales of 29.5 billion yen ($245.7 million) and a net loss of approx-
imately 1.5 billion yen ($12.5 million) for the current business year. The
CME group has been undergoing extensive restructuring aimed at restor-
ing it to profitability since its acquisition in May 2001 by New York-based

investment firm Ripplewood. STEVE McCLURE
ltalian collecting society SIAE, whose troubled finances led it to be placed under

a special government commission in 1999, will elect a new assembly June 8;
that 64-strong assembly will elect a new president and five-member govern-
ing body to replace the current commission. The society’s 61,000-strong
membership, which is made up of writers and publishers, will vote in the
elections for the first time since since October 1995. In 2002, the society
reported a post-tax profit of 7 million euros ($7.6 million). MARK WORDEN

U.K. retail chain/entertainment group Woolworths Group has reported a substan-
tial gain in annual pretax profits before exceptionals and goodwill to £52.8 mil-

lion ($82.93 miillion) for the year ended Feb. 1. The group reported a pretax
loss of £46.4 million ($66 million) in the previous year, which included costs
relating to the company’s demerger from former parent Kingfisher. Sales dur-
ing the latest period were up 4.5% to £2.71 billion ($4.25 billion). In its finan-
cial review, the London-based company singled out its entertainment units—
which saw total sales increase to £1.22 billion ($1.91 billion) from £1.03 billion
($1.61 billion)}—as among its best-performing categories. LARS BRANDLE

national pop/alternative.

Jan Mehlhose is promoted to
director of BMG Germany hip-hop
imprint Subword, based in Mun-
ich. He was formerly A&R director
of Subword.

Jude Hirschheimer is named
product manager at Ministry of
Sound Recordings, based in London.
She was U.K./online marketing man-
ager at indie label Beggars Banquet.

SACCHI

RECORD COMPANIES: Bogdan
Roscic is promoted to managing
director of Universal Music Aus-

MUSIC PUBLISHING: Tommi Tuo-
mainen is promoted to publishing

tria, based in Vienna. He was GM.

Ive M. Sacchi is promoted to
managing director of Universal
Music Switzerland, based in Zur-
ich. He was GM.

Katharina Aliaga Leiva is pro-
moted to A&R/marketing director
of national pop/alternative at BMG
Germany, based in Munich. She
was director of marketing for

manager of BMG Music Publishing
Finland, based in Helsinki. He was
publishing coordinator.

RELATED FIELDS: Michael Fuller is
named director of legal and busi-
ness affairs at U.K. labels body the
Assn. of Independent Music (AIM),
based in London. A lawyer, he was
previously a consultant to AIM.
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European Majors Warm To Online Marketing

Atipodean Rock Roars
Out Of The Garage

BY CHRISTIE ELIEZER

MELBOURNE, Australia—The 1 mil-
lion-plus global shipments of Sydney
band the Vines’ Highly Evolved album
(Engine Room/Capitol) have directed
international A&R attention to the
rich seam of garage-band rock cur-
rently being mined in Australia and
New Zealand. It is a vein that shows
no sign of being overworked just yet.

David Vodicka, managing director
of Melbourne indie Rubber Records,
says, “The Vines showed that interest-
ing guitar music is coming from here
and were a reminder that a band could
have worldwide success while still
being based in Australia.”

The Vines also proved to young
Australian acts that they
could sign directly to an
overseas label without
waiting for home suc-
cess. Another young Aus-
sie rock band, Jet, has
subsequently inked with
Elektra in the U.S.—
before it even played six
shows here. Neon is with |
former Capitol Records
president Gary Gersh’s
new, as-yet-unnamed
Universal Records-dis-
tributed label, while New
Zealand’s the D4 is with Hollywood
Records for the U.S. and Infec-
tious/Festival Mushroom Records
(FMR) for Europe. The D4’s coun-
trymen the Datsuns (Billboard,
March 8) inked a one-album deal last
year with V2 in the U.K. for their
eponymous debut, which was re-
leased March 4 in the U.S.

European dates by such Australian
acts as Rocket Science (EMI), Magic
Dirt (Warner), and the country-infiu-
enced Sleepy Jackson (EMI) have
gained significant media attention,
particularly in the U.K. And even
newer acts Zenith (Sony Music), the
Morning After Girls, and the Pic-
tures—all from Melbourne, the cur-
rent center of the Aussie garage rock
scene—have already gained global
A&R inquiries.

But the acts involved are aware of
the problems such early internation-
al attention can pose. Datsuns gui-
tarist Christian Datsun says, “The
Datsuns have been acclaimed in Eng-
land as the best band since the Rol-
ling Stones; how can you live up to
something like that?”

Most of these acts grew up to the
sounds of Kiss, AC/DC, and the Detroit
(MC5/Stooges)-influenced school of
punk; the irreverent spirit with which
such music is played is currently prov-
ing almost irresistible. Jet singer Nick
Sester says, “Guitar rock’s more real
than anything that’s happened in the
past decade; electronics took the soul
out of music.”

Tom Boyce, guitarist/vocalist with
Rubber Records act the Casanovas,
adds, “Rock’n’roll is cathartic—[for]
when you're feeling shitty 'cos you're

VODICKA

not getting on with your dad.”
Boyce’s band currently has its debut
single, “Nasty”/“Too Cool,” out in the
U.K. under a one-off deal with indie
label the Singles Society, a joint ven-
ture between Creation Records/Pop-
tones founder Alan McGee and Tel-
star Records. The release followed a
22-date European tour in February/
March; the band has also signed for
Japan to Nippon Columbia and is
negotiating with U.S. labels after
well-received performances at the
South by Southwest Music Confer-
ence in Austin.

FMR managing director Michael
Parisi says the strong touring circuits
Down Under create dynamic live acts,
extroverted frontmen,
and singalong melodies.
“The bands and the songs
are well road-tested. Be-
ing on the road gives
them an interesting per-
spective on life.”

FMR has global hopes
for other guitar-toting
signings the Androids,
Grandville, and Gyro-
scope. The Androids were
formed a year ago by gui-
tarist Tim Henwood (for-
merly of Warner Australia
guitar band Superjesus); the act’s
debut single, “Do It With Madonna”
(FMR), a top five hit here, has received
airplay on alternative rock stations in
the U.S. and the U.K. An eponymous
album is out May 6 in the U.S. and in
13 European territories through
Republic/Universal, and the band is
touring in support.

Excitement over new Australasian
garage-rock bands is also driving
international interest in earlier guitar
bands. You Am I (BMG), Grinspoon
(Universal), Powderfinger (Universal),
Sunk Lotto (Sony), and Pacifier
(Warner) are touring in either the U.S.
or Europe this summer and fall.

Mp3.com Campaign With Sony Marks Fifth Deal With A Major So Far This Year

BY JULIANA KORANTENG
LONDON—A current joint online
campaign involving Sony Music
Europe and sporting goods giant
Reebok with Web portal mp3.com
Europe represents a breakthrough
for the latter firm, which has man-
aged to organize marketing deals
with all five major labels in the first
quarter of this year.

The Sony/Reebok/mp3.com Europe
campaign (running March 24 through
April 15) promotes Colombian vocal-
ist Shakira’s new single, “The One.” It
marks the first time mp3.com
Europe has been involved in Pan-
European business with the five
majors virtually simultaneously
during any given period since its
November 2001 launch.

EMI Italy dance act Stylophon-
ic, BMG act Venus Hum, Universal
rapper Jay-Z, and WEA artist Phil
Collins received the mp3.com
Europe treatment between Janu-
ary and March. For London-based
mp3.com Europe VP of sales and
marketing Leanne Sharman, the
situation confirms a growing trend
of major labels in Europe treating the
Internet as mainstream in their media
strategy. Moreover, instead of using in-
house resources, the majors are turn-
ing to third-party experts.

“It proves it works,” she says. “If we
look at 2002 and the last few weeks this
year, there’s been a change in percep-
tion by the majors. They tested the
water last year and realized that with
the Internet, you can get results. It’s
not us knocking on their doors any-
more. It’s very mutual now.”

The mp3.com Europe strategy in-
cludes targeting “singleserving” e-
mails about Shakira to more than
450,000 registered users who have
opted for the pop/rock category
among its database of 7.5 million reg-
istered users.

Reebok sponsors the “singleserving”
e-mail blitz, which features a link to

stream the audio of “The One,” its
videoclip, and an exclusive remix of
Shakira’s “Objection (Tango)” track.

Sharman emphasizes, “Only major-
label music content is used on sin-
gleserving campaigns, which are sent
only to registered users that have
opted to receive them. Therefore, it
isn’t ‘spam.””

WEA worked with mp3.com Europe
on Collins’ latest single, “Can’t Stop
Loving You.” Mp3.com Europe set up
a dedicated page for the artist at local-
ized sites in the U.K,, the Netherlands,

k
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Germany, France, Italy, and Spain. In
addition, the firm sent out single-
serving e-mails that included details
about the release and a link to stream
the song.

The Collins campaign ran Dec. 18,
2002-Jan. 8, 2003. The single peaked
at No. 10 in its 15th week, in the
March 8 issue, on the Music & Media
Eurochart Hot 100 singles listing. By
that point, Sharman says a record
64% of the targeted singleserving
users had responded to the Collins
promotion, including 289,000 who
streamed the track.

There are other signs that the
majors are warming to the Internet
for promoting major new releases
online in Europe. On March 12, EMI
used AOL Music’s First View service in
the U.K. to exclusively screen the
video for Robbie Williams’ single

“Come Undone” three days before it
was shown anywhere else. And Uni-
versal Music globally debuted the new
album from Swedish act the Cardi-
gans (Long Gone Before Daylight)
March 21-24 on MTV Networks’ 22
localized Web sites in Europe, as well
as in North America, Asia-Pacific, and
South America. The campaign, which
enabled fans to stream and listen to
the whole album, ran two days before
it hit European stores.

MTV Networks International online
director Rachael McLean says, “Our
global network of localized Web
sites provides MTV with the unique
capability of launching new music
to young people everywhere.”

London-based Warner Music
U.K. commercial manager Mark
Bennett says,“[The Web] offers a
level of interactivity, detail, and
entertainment not available on any
of the other marketing channels.
It’s by no means more valuable
than the traditional channels, but
the lessons and experience we are
building in this area will become
more and more mainstream.”

Italian-headquartered internation-
al digital music service Vitaminic has
worked extensively on major-label
promotional campaigns, especially via
its U.K. operation. The latter has now
been brought in by Polydor/Universal
to help push the April 7 release of “I
Can’t Read You” by British dance
artist Daniel Bedingfield.

London-based Chris Cass is the
global head of Vitaminic wireless divi-
sion Vitaminic Mobile. He says “sig-
nificant progress” is now being made
with the majors regarding online
marketing. “With a major record
company,” he adds, “some spend up
to 30% of the marketing department’s
time discussing or trying to execute
online marketing campaigns while
having only about 5%-10% of the
budget. Companies like ours offer a
one-stop solution.”

Health Fears Force Postponement Of Hong Kong Shows

This story was prepared by Clar-
ence Tsui in Hong Kong and Nyay
Bhushan in New Delhi, India.

The current epidemic of Severe
Acute Respiratory Syndrome
(SARS), which has been taking its
toll among the population of
Hong Kong, has forced the can-
cellation of dates by Moby, San-
tana, and the Rolling Stones.

The cancellations by the two U.S.
artists, who were slated to appear
April 3 and 11, respectively, at the
Hong Kong Convention and Exhibi-
tion Centre, came in the wake of an
earlier decision by the Stones to can-
cel dates in Hong Kong, Shanghai,
and Beijing because of health fears.

The World Health Organization
(WHO) says that SARS spread to

Hong Kong from southern China. By
March 31, WHO had reported the
deaths of 47 people from the pneu-
monia-like respiratory virus in China
and Hong Kong, from almost 1,350
cases confirmed since Nov. 1, 2002,

According to spokesmen for the
two U.S. acts’ promoters—Lushing-
ton Entertainments for Moby and
Live Ltd. for Santana—there are
currently no plans to reschedule the
concerts. An April 12 Hong Kong
show by veteran easy-listening
singer Andy Williams was also post-
poned until June 6 by Hong Kong-
based promoter Wolfman Jack Ent.

Although some big-name acts
have been quick to cancel Chinese
shows, Hong Kong dates by U.S.
artist DJ Shadow (April 11) and
Japan’s DJ Krush (April 12) were

scheduled to take place at press
time, despite official warnings
against gatherings in crowded
places. The next big-name interna-
tional artist set to perform in Hong
Kong is David Gray; he has a concert
at Queen Elizabeth Stadium sched-
uled for April 28. A spokesperson
from Lushington says that there are
currently no plans to cancel the gig.

The Rolling Stones’ first-ever Indi-
an concert dates have been moved
forward because of fears about the
SARS outbreak. The Stones’ sched-
uled gigs in Hong Kong (March 28
and 29), Shanghai (April 1), and Bei-
jing (April 4) were all canceled (Bill-
board Bulletin, March 31). There are
plans to reschedule the dates. The
Stones, who were originally set to
perform April 11 in the southern

Indian city of Bangalore and April 14
in Mumbai, subsequently opted to
perform in these cities April 4 and
7, respectively.

The Indian changes were con-
firmed by the Stones’ India tour pro-
moter, Bangalore-based DNA Net-
works, which last year brought
Elton John and Roger Waters to the
city. DNA Networks managing direc-
tor T. Venkat Vardhan says, “All ar-
rangements for the concerts were
made well in advance. So when the
band announced their decision to
bring the Indian dates forward, it
wasn’t a problem.”

The Stones’ Indian dates were
booked for Bangalore’s Palace
Grounds and Mumbai’s Brabourne
Stadium, each of which holds
around 40,000 people.
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he Grea
hite North
eats Up

Canada exports an array of successful
artists, including Shania Twain, Celine
Dion, Avril Lavigne and Nickelback.
With a plethora of notable releases
due this year, Canadian talent should
continue to make its presence felt at
home and abroad.

BY LARRY LEBLANC

CANADA is one the premier sources of music in the
world—a fact that is being reinforced in 2003. Nickel-
back, Sarah McLachlan, Barenaked Ladies, David Usher,
Calin James, Bruce Cockburn, Swollen Members, Gino
Vannelli, Delerium, Sloan, Len, Jann Arden, Daniel
Lanois, Sarah Harmer, Ashley Maclsaac, Blackie and the
Rodeo Kings and Susie Arioli Swing Band are among
the leading Ganadians with albums due this year. Also
on the horizon are highly touted major-label debuts from
Sam Roberts, Melanie Durrant, Billy Tallent, Hawksley
Workman, Micro Maureen and Skye Sweetnan, Jully
Black, Kyprios, IRS, In Essence, Saltwater Trio (featur-
ing veteran singers Kim Stockwood, Tara MacLean and

Damhnait Doyle) and Matt Dusk.
“It’s exciting there’s so much new product coming
Continued on page 4+

f Canada is still a significant issue, with the

Nickelhack

hile the touring industry in the U.S.
W has been dealing with a struggling

economy and ever-increasing secu-
rity ineasures in this post-9/11 era, promoters
in Canada remain optimistic about the tour-
ing business here.

Though any downward turn in the U.S.
economy will almost certainly have a negligi-
ble impact on the Canadian economy, the cost
for international artists to do business in

Canadian dollar, at presstime, valued at 638
cents (L.S).

Doing business in Canada is further bur-
dened by hefty taxes set by federal and
provincial governments on incoming artists.
[n Ontario, for example, the burden
includes a 10% provincial sales tax, a 7% gen-
eral sales tax (GST) and a 15% withholding
tax applied directly to touring artists. This doesn’t
include taxes to be paid by promoters on profits gen-
erated by a show.

If this sounds as though the touring business in Cana-
da may be fighting for survival, think again. Those pro-
moting live events in Canada are ecstatic about their
business. Business is thriving, and, judging by the rapid
sellouts of some recent big-name shows, the touring busi-

ness in Canada has rarely been better.

Northern Exposure

Despite concerns over high taxes and rising
ticket prices, promoters say the touring
business in Canada has rarely been better.
BY RON ROGERS

Coldplay

“We had Bon Jovi sell out recently in Toronto and
Montreal,” notes Don Simpson, executive VP/MD of
House of Blues Concerts Canada. “The recent shows we
put up with Elton [John] and Billy [Joel] sold out right
away. Coldplay sold out right away. [Red Hot] Chili Pep-
pers sold out right away, Avril [Lavigne] sold out her
dates right away, so 1 think people in this counury are
still bullish about the economy, mayse more so than the

Continued on page 46
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Vancouver:

A Growin
Management

Boasting such management heavyweights as Bruce Allen,
Sam Feldman, Steve Macklam and Terry McBride, representing
such leading artists as Avril Lavigne, Vancouver has become a

world-class management center. BY JEFF BATEMAN

y/ 4 ancouver has got a
fantastic scene. It's a

very cool and hap-
pening town,” says Virgin Records
U.S. president Roy Lott, referring
to his recent U.S. signing of Bat-
tleaxe Records rap acts Swollen
Members and Moka Only.

“It’s an amazing city,” agrees
R.E.M. singer Michael Stipe, in
Vancouver for ongoing sessions
at Bryan Adams’ studio, the Ware-
house. “Not to be a hippie, but
there’s an energy here that I'm
really enjoying.”

Adds EMI Music Canada pres-
ident Deane Cameron, *Vancou-
ver is a great, great musical part
of Canada.”

There’s no questioning the
amount of talent the West Coast has
produced over the years, from
Terry Jacks and Bachman Turner
Overdrive a generation ago, to such
contemporary acts as Nelly Furta-
do, the Be Good Tanyas, Default,
Hot Hot Heat, Gob, Bif Naked,
Radiogram, Matthew Good, John
Ford, Holly McNarland and 'Theo-
ry of a Deadman.

What has always been in doubt
is whether Vancouver would
develop into a bonafide music-
industry center, a Los Angeles
counterpart to Toronto’s New
York. That possibility is still a long
way off'in a reeling music econo-
my. However, after a Grammy
2003 night in which the city could

lay claim to a staggering 31 nom-
inations, the local scene has evi-
dently reached a new level of
clout and maturity.

Throughout the "70s and much
of the *80s, Vancouver was the
near-exclusive fiefdom of A&F

ecca

Musie’s Bruce Allen and Sam
Feldman. They remain at the top
of the heap, only now the power
structure has grown sufficiently
to add two managerial faces:
Steve Macklam, Feldman’s globe-

Continued on page 50
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Continued from page 43

out,” says Garry Newman, CEQ/
president of Warner Music Cana-
da. “IUs refreshing. We're really
excited about Billy Talent, which
is a joint venture with Atlantic
Records [U.S.]. They are a great
band. Every label here has a cou-
ple of these new acts.”

“This is going to be our biggest
year ever domestically,” boasts
Allan Reid, senior VP of A&R,
Universal Music Canada. “There’s
a rebirth of real music happening.”

Adds Geofl Kulawick, president
of Toronto-based indie label
Linus Entertainnment, “I'm opti-
mistic about new artists and
opportunities for inde-
pendent labels. But, if
1 was working for a
major label, I would be
pretty frightened at
this point.”

Canada’s $1.2 billion
(Canadian) music in-
dustry is, in fact, locked
i a three-year-long
sales slump. The down-
turn in sales—like else-
where in the music |
world—is being blamed
on the downloading of |
music via the Internet
and widespread CD-R
copying, coupled with
competition from DVD-
Video.

However, despite the
general music-industry |
woes, Canadian talent
1s continuing to register
home and abroad—
led by such top-selling
acts as Shania Twain,
Avril Lavigne, Celine
Dion, Alanis Moris-
sette, Deborah Cox, Nickelback,
Default, Simple Plan, Sum 41,
Our Lady Peace and divas Diana
Krall and k.d. lang.

Global shipments of Lavigne’s
Let Go debut have reached a stag-
gering 12 million units since
being issued worldwide by Arista
in June. Lavigne embarks on her
first headlining tour of North
America April 9 in "lToronto, fin-
ishing May 17 in Philadelphia.
She will stay on the road until
early June, when she finishes up
in Australia. Looking forward to
time off, the princess of snarl told
Billboard, “I am going to get my
own place!”

Canadian artists also continue
to enjoy success internationally in
varied musical genres. This
includes such acts as roots-styled
Kathleen Edwards, the Be Good
Tanyas, Fred Eaglesmith, Tegan
& Sara, the Sadies, Ron Sexsmith,

Stephen Fearing, Danko Jones
and R&B/hip-hop-styled Shawn
Desman.

In France, Canada’s French-
language artists Lynda LeMay,
Jean Leloup, Garou, lsabelle
Boulay, Natasha St-Pier and
Daniel Belanger enjoy strong fol-
lowings.

UNIVERSAL SUCCESS

Within the past three years,
Universal Music Canada has
evolved into Canada’s dominant
player for domestic music. The
Tragically 1lip, Remy Shand,
Jann Arden, Matthew Good, Big
Sugar, Len, soulDecision, I Moth-
er Earth, Jason McCoy, Holly
McNarland and Naida Cole are

“It is a big problem
that we aren’t
. keeping signings here.
If you can’t sign and
 develop local talent and
have it be successful,
you are not creating
income to reinvest. Can
you imagine the income
" if I had Nickelback

worldwide?”

—DEANE CAMERON
president of EMI Music Canada

among the acts directly signed to
the affiliate. It has also inked co-
venture agreements with its U.S.
affiliates for Canadian acts Sam
Roberts, Jully Black and Fefe
Dobson, and with Istand U.K. for
singer-songwriter Hawksley
Workman.

Last year, Universal Music Cana-
da made an undisclosed equity
investiment in the two-year-old
‘Toronto-based MapleCore Inc.,
which operates e-commerce site
maplemusic.com and the online
magazine UmbrellaMusic.com.
Following the investment, Maple-
Core Inc. launched MapleMusic
Recordings, which, distributed by
Universal in Canada, has released
breakthrough debuts by Roberts
and Kathleen Edwards, as well as
releases by such veteran Canadian
acts as the Skydiggers and Head-
stones. Upcoming releases include

Continued on page 46

44

BILLBOARD SPOTLIGHT

BILLBOARD APRIL 12, 2003



toque™ cool...

* toque: rhymes with ‘juke’ (as in jukebox). A variety of hat.
Generally worn by Canadians in the wintertime.

t0o hot...

EMI Music Canada in association with great artists:

// Susan Aglukark / Jane Bunnett (Blue Note) / Tom Cochrane / Jesse Cook (Narada) / Hidell / Jersey /
Molly Johnson (Marquis Classics) / k-os / Leahy / Oscar Lopez / Dayna Manning / John McDermott / Anne Murray / Nickelback /
Renee Rosnes (Blue Note) / Saltwater Trio / Snow / St. Lawrence String Quartet / Skye Sweetnam / The Tea Party / David Usher //

2200 /‘/"f’&

MuUsIC
CANADA

(.

www.capltolmusw.ca www.emimusic.ca  www.virginmusic.ca




NORTHERN EXPOSURE

Continued from page 43

Americans are.”

Ticket pricing for Canadian con-
certs has been an issue for decades,
and promoters are forever defend-
ing the price of a concert ticket.
Admittedly, the prices for some
concert events have reached
stratospheric levels. An example is
the recent Billy Joel/Elton John
billing at Toronto’s Air Canada
Centre, with top tickets priced at
$275. Considering the show sold
out immediately, it’s
obvious that some acts
can still demand top
dollars, even in this
supposedly depressed
economy.

“When you get to
the top acts, people will
pay for that unbeliev-
able quality, and Elton
and Billy are a perfect
example of that,” says
Simpson. “The Rolling
Stones are a great
example. People know
that they’re gonna go
and have a great time
and a phenomenal night. The
public will tell us; they vote with
their dollars when they think it’s
too high or when they think it’s
acceptable. In terms of Elton and
Billy, the public was willing to pay
[$275 aticket], because they know

Bourbonnais

it's going to be a great night.”
Shane Bourbonnais, senior VP
of Clear Channel Canada, says that

any issue relating to the price of

tickets inevitably goes back to the
artist, since they are the ones set-

Simpson

ting prices. And again, that pesky
Canada-U.S. exchange rate virtu-
ally forces American-based artists
to charge higher prices in Canada.

“[Aurtists] want a certain guarantee,
and the expenses are what the
expenses are,” he says. “When

you're talking about a U.S. act, then
you've got to multiply [expenses] by
1.6, and you get your fixed expens-
es in and what it’s going to take to
put that show on, and then you've
got to price it accordingly. The alter-
native, of course, is
that they just don’t
come to Canada.”

Bourbonnais is
hopeful that the
Canadian federal
government even-
tually will offer tax
breaks to sectors of
the Canadian music
industry similar to
those offered to
Canada’s film in-
dustry. “Music s the
arts, it’s culture, and
I think it is deserv-
ing of some tax
breaks,” he says. “The amount of
GST [goods and services tax] we
generate is unbelievable.”

Amy Hersenhoren is a success-
ful independent concert promot-
er in Toronto, promoting shows at
a number of local clubs, including

GANADA

the Phoenix, the Opera House
and Lee’s Palace. While Hersen-
horen also takes issue with the
weighty tax situation, she admits
that, from her own perspective,
business has never been better.

“I’'m going to have a record
year,” she says. “I've already had
26 shows and one tour booked in
the first six months. I've never
been busier.”

Hersenhoren indicates that,
while the club scene in other
major Canadian markets may be
struggling, in Toronto things
have never been better. In her
opinion, while the current eco-
nomic woes in the U.S. may put
a dent in the upper echelons of
the touring business, the average
consumer is always going to have
a few bucks in his or her pocket
to see a club show.

“People will always have $10 to
$15 to go to a concert and buy two
beers,” says Hersenhoren. “No
matter how bad things get, in terms
of the economy, that will always be
constant. That level of the industry
is sort of recession-proof.” Ml

NORTH HEATS UP
Continued from page 44

albums by the Tragically Hip’s
front man Gord Downie, as well as
Kinnie Star, Pilate and the Dears.

Reid praises Roberts’ debut
album, We Were Born in a Flame,
which will be released worldwide
by Universal in May. It is the
follow-up to the Toronto-based

rocker’s low-fi MapleMusic EP,
The Inhuman Condition, which has
sold 38,000 units, according to
Nielsen SoundScan. “Sam’s the
real deal,” says Reid. “He’s
packed his album with great
songs.”

“[Sales of] the EP exceeded my
expectations,” says Roberts. “The
album gives more of a picture.

Continued on page 48

SOCAN stands up for
Canadian music

SOCAN is dedicated to a strong Canadian music industry.

““““

Society of Composers, Authors and
Music Publishers of Canada

Société canadienne des auteurs,
compositeurs et éditeurs de musique

Our members contribute not only to Canada’s culture,
but to the economy. We collect royalties on behalf of

Canadian music creators and their publishers, and

what's right for music

la musique a ses droits

those of our affiliates, for public performance
of their music in Canada and

around the world.

For information, visit our website or

CALL: 1.800.55.SOCAN
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produceers
me [career] options,” says
Good. “It gives me many dif-
ferent doors to open in the
future and prepares the audi-
ence for the possibility that 1
could go through any one of
them.”

INDIE BREEDING

While there are a high
number of Canadian-owned
independent labels, the
cream of the sector has tradi-
tionally been distributed by
multinationals. Presently, this
includes Nettwerk Produc-
tions, Marquis, Aquarius and
Popular with EMI; Alert Music,
True North, MapleMusic Re-
cordings, Somerset Entertain-
ment and 604 with Universal;
and Linus Entertainment, Sonic

Records, Stony Plain and the
Children’s Group with Warner
Music Canada.

In the past several years, a sig-
nificant number of niche-styled
indie labels have emerged. includ-

‘flatthewm

ing Sonic Unyon, Mint, G7 Wel-
coming Committee, Smallman,
Three Gut, Grenadine, Teenage
USA, Stomp, Sound King,
AntiAntenna Recordings, Endear-
ing, Matlock and Shipbuilding.

that we are without U.S. support
[for our acts).”

There is a contingent of top
Canadian acts already signed
directly in the U.S., incdluding Nick-
elback (Roadrunner), Shania Twain
(Mercury Nashville), Sum 41

It Starts With The Mustc...
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COALITION ENTERTAINMENT MANAGEMENT
TORONTO, ONTARIO CANADA

905.508.0025

WWW.COALITIONENT.COM

SIMPLE PLAN

FINGER ELEVEN

OUR LADY PEACE .
IDLE SONS

BARLOW

=

-

v

During the past year, there have
been many impressive releases by
neophyte Canadian independent
acts, including Tangiers, the Con-
stantines, the Dears, Broken Social
Scene, Buck 65, Danko Jones,
Royal City, the Stars, Doc Walker,
John Landry, the Corb Lund
Band, Nathan Wiley, Mark Bragg
and Lennie Gallant.

“There are some excellent fin-
ished masters available, and this
is making for an incredibly
healthy and competitive domes-
tic market,” says Kim Cooke, GM
of MapleMusic Recordings.

Canada is a natural breeding
ground for developing talent.
But there has also been a trend
toward the direct signing of
Canadian acts by U.S.-based aftil-
iates of multinationals. U.S. A&R
interest in Canadian-based talent
has made it more difficult for
Canadian affiliates to play a piv-
otal role in launching new acts
internationally.

“American A&R people are
constantly in this country,” says
Warners’ Newman. “And they
don’t tell us they are here.”

“It is a big problem that we
aren’t keeping signings here,”
says Deane Cameron, president
of EMI Music Canada. “If you
can’t sign and develop local tal-
ent and have it be successful, you
are not creating income to rein-
vest. Can you imagine the
income if I had Nickelback
worldwide?”

Privately, many Canadian
major-label executives have blis-
tering words for their U.S. coun-
terparts for their non-support of
Canadian-developed projects
while picking up the cream of the
talent directly. “My roster is the
smallest it has been in 20 years,”
says Cameron. “I have had to
trim it down based on the fact

(Island Def Jam) Barenaked Ladies
(Reprise), Diana Krall (Verve), Ala-
nis Morissette (Maverick), Deborah
Cox (Arista), Caroline Dawn John-
son (Arista Nashville) and Finger
11 (Wind-Up).

U.S.-based signings of Canadi-
an acts in the past two years
include Avril Lavigne (Arista),
Simple Plan (Lava), Ashley
Maclsaac (Decca), the New Deal
(Jive), Andy Stochansky (RCA),
Melanie Durrant (Motown), Hot
Hot Heat (SubPop), Dakona
(Maverick), Three Days Grace
(Jive), Kazzer (Epic), Idle Sons
(Atlantic), Closure (TVT Records),
40 Feet Echo (Hollywood), Flash-
light Brown (Hollywood), the
Constantines (Sub Pop), Toe
(Wind-Up Records) and the
Weakerthans (Epitaph).

Canadian country acts Emer-
son Drive (Mercury), Aaron
Lines (RCA Nashville) and Tebey
Otteh (BNA), as well as pop
crooners Michael Buble (Reprise)
and Matt Dusk (Decca), were also
signed to U.S. labels.

Canadian acts have long strug-
gled with the quandary of
whether to sign directly with a
domestic label, which rarely
guarantees a U.S. release or sup-
port, or to sign with a U.S.-based
label, which practically assures a
release and where the product
will be worked.

“No Canadian A&R depart-
ment was interested in Simple
Plan, so we had to go out of the
country to sign,” notes the band’s
co-manager Eric Lawrence of
Coalition Entertainment Man-
agement in Toronto. “A direct
signing in Canada doesn’t guar-
antee that release anywhere else,”
says Eric. “If you sign direct to
America, we can assume with a
Canadian band we will get that
Canadian release as well.” W
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NORTH HEATS UP
Continued from page 46

It’s captured what we’ve had
going onstage.”

Reid is also delighted over the
reception given Matthew Good’s
first solo album, Avalanche, re-
leased by Universal March 4,
which debuted at No. 2 on the
Nielsen SoundScan album
chart. The solo recording fol-
lowed the split of Good’s band
of the same name after the
release of its Universal album,
The Audio of Being in 2001. “I
produced a record that gives
me [career] options,” says
Good. “It gives me many dif-
ferent doors to open in the
future and prepares the audi-
ence for the possibility that 1
could go through any one of
them.”

While there are a high
number of Canadian-owned
independent labels, the
cream of the sector has tradi-

INDIE BREEDING \

Roberts
tionally been distributed by - % =

multinationals. Presently, this
includes Nettwerk Produc-
tions, Marquis, Aquarius and
Popular with EMI; Alert Music,
True North, MapleMusic Re-
cordings, Somerset Entertain-
ment and 604 with Universal;
and Linus Entertainment, Sonic

Records, Stony Plain and the
Children’s Group with Warner
Music Canada.

In the past several years, a sig-
nificant number of niche-styled

indie labels have emerged, includ-  ing, Matlock and Shipbuilding.

GANLDR

Matthewm

ing Sonic Unyon, Mint, G7 Wel-
coming Committee, Smallman,
Three Gut, Grenadine, Teenage
USA, Stomp, Sound King,
AntiAntenna Recordings, Endear-
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COALITION ENTERTAINMENT MANAGEMENT
TORONTO, ONTARIO CANADA 905.508.0025
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that we are without U.S. support
{for our acts).”

There is a contingent of top
Canadian acts already signed
directly in the U.S., including Nick-
elback (Roadrunner), Shania Twain
(Mercury Nashville), Sum 41
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During the past year, there have
been many impressive releases by
neophyte Canadian independent
acts, including Tangiers, the Con-
stantines, the Dears, Broken Social
Scene, Buck 65, Danko Jones,
Royal City, the Stars, Doc Walker,
John Landry, the Corb Lund
Band, Nathan Wiley, Mark Bragg
and Lennie Gallant.

“There are some excellent fin-
ished masters available, and this
is making for an incredibly
healthy and competitive domes-
tic market,” says Kim Cooke, GM
of MapleMusic Recordings.

Canada is a natural breeding
ground for developing talent.
But there has also been a trend

toward the direct signing of

Canadian acts by U.S.-based aftil-
iates of multinationals. U.S. A&R
interest in Canadian-based talent
has made it more difficult for
Canadian aftiliates to play a piv-
otal role in launching new acts
internationally.

“American A&R people are
constantly in this country,” says
Warners’ Newman. “And they
don’t tell us they are here.”

“It is a big problem that we
aren’t keeping signings here,”
says Deane Cameron, president
of EMI Music Canada. “If you
can’t sign and develop local tal-
ent and have it be successful, you
are not creating income to rein-
vest. Can you imagine the
income if I had Nickelback
worldwide?”

Privately, many Canadian
major-label executives have blis-
tering words for their U.S. coun-

terparts for their non-support of

Canadian-developed projects
while picking up the cream of the
talent directly. “My roster is the
smallest it has been in 20 years,”
says Cameron. “I have had to
trim it down based on the fact

(Island Def Jam) Barenaked Ladies
(Reprise), Diana Krall (Verve), Ala-
nis Morissette (Maverick), Deborah
Cox (Arista), Caroline Dawn John-
son (Arista Nashville) and Finger
11 (Wind-Up).

U.S.-based signings of Canadi-
an acts in the past two years
include Avril Lavigne (Arista),
Simple Plan (L.ava), Ashley
Maclsaac (Decca), the New Deal
(Jive), Andy Stochansky (RCA),
Melanie Durrant (Motown), Hot
Hot Heat (SubPop), Dakona
(Maverick), Three Days Grace
(Jive), Kazzer (Epic), Idle Sons
(Atlantic), Closure (TVT Records),
40 Feet Echo (Hollywood), Flash-
light Brown (Hollywood), the
Constantines (Sub Pop), Toe
(Wind-Up Records) and the
Weakerthans (Epitaph).

Canadian country acts Emer-
son Drive (Mercury), Aaron
Lines (RCA Nashville) and Tebey
Otteh (BNA), as well as pop
crooners Michael Buble (Reprise)
and Matt Dusk (Decca), were also
signed to U.S. labels.

Canadian acts have long strug-
gled with the quandary of
whether to sign directly with a
domestic label, which rarely
guarantees a U.S. release or sup-
port, or to sign with a U.S.-based
label, which practically assures a
release and where the product
will be worked.

“No Canadian A&R depart-
ment was interested in Simple
Plan, so we had to go out of the
country to sign,” notes the band’s
co-manager Eric Lawrence of
Coalition Entertainment Man-
agement in Toronto. “A direct
signing in Canada doesn’t guar-
antee that release anywhere else,”
says Eric. “If you sign direct to
America, we can assume with a
Canadian band we will get that
Canadian release as well.” B
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THE GREAT CANADIAN
CONCERT EXPERIENCE
22 DAYS, 19 SHOWS

241,610 TICKETS SOLD
12.1 MILLION DOLLAR GROSS

-19

1
GM
PLACE

{ VANCOUVER, 8. C. ;

21,000 cop.

Susan Steffens
1-604-899-7471

ssteffens@orcabay.com

2
SKYREACH
PLACE

( KELOWNA, B. C.)

8,000 cop.

Dave Dakers
1-250-979-0888
dave.dakers@skyreachplace.com

3
SPORT MART
PLACE

{ KAMLOOPS, B.C.)

6,000 c.r.
Steve Schaffrick

1-250-828-3451
sschaffrick@city.kamloogs.bec.ca

4
PRINCE GEORGE
MULTIPLEX

( PRINCE GEORGE, B. C.)
6,000 cop.
Phil Beavlieu

1-250-561-7648
pbeavliev@city.pg.bec.ca

5
CRYSTAL
CENTRE

{ GRANDE PRAIRIE, ALBERTA )

4,500 cap.
Colette Marcotte

1-780-538-0474
cmarcotte@cityofgp.com

SKYREACH
CENTRE

{ EDMONTON, ALBERTA )

17,500 cop.
Gerry Stoll

1-780-471-7283
gstoll@northlands.com

y 4
PENGROWTH
SADDLEDOME

{ CALGARY, ALBERTA )

18,000 cop.
Libby Raines
1-403-777-3691

Iraines@calgaryflames.com

8
ENMAX
CENTRE

( LETHBRIDGE, ALBERTA )
6,6 1 0 Cap.
Ashley Matthews

1-403-320-4086
amatthews@city.lethbridge.ab.ca

9

SASKATCHEWAN

PLACE

{ SASKATOON, SASKATCHEWAN )

13,300 cop.

Scoft Ford
1-306-975-3175

scottford@saskotchewanplace.com

10
REGINA
ARGRIDOME

[{ REGINA, SASKATCHEWAN )

6,000 cor.
Neil Donnelly
1-306-781-9220

ndonnelly@reginaexhibition.com

~

~
M4

- lzﬁb

WINNIPEG
ARENA

( WINNHPEG, MANITOBA )

15,000 cop.

Kevin Donnelly
1-204-982-5403
kevin.domnelly@wpgenterprises.ca

12
COPPS
COLISEUM

{ HAMITLON, ONTARIO )

| 8,500 Cap.
John Elder
1-905-546-4088

jelder@hamilton.ca

13
AIR CANADA
CENTRE

( TORONTO, ONTARIO )

) | 8,5’00 Cap.

Patti-Anne Tarlton
1-416-815-5847

ptariton@mapleleafsports.com

14
COREL
CENTRE

( OTTAWA, ONTARIO )
18,500 cop.

Tom Conroy
1-613-599-0140

tconroy@corelcentre.com

15
BELL
CENTRE

{ MONTREAL, QUEBEC )

21,500 cop.
Marianik Giffard

1-514-925-2117
mgiffard@geg.ca

/

w"-\\

16f“}1}
15

’

16
COLISEE PEPSI
ARENA

{ QUEBEC CITY, QUEBEC)

16,500 cop.
Denis Jobin

1-418-691-7242
djobin@expocite.com

LIV 4
HARBOUR
STATION

{ SAINT JOHN, NEW BRUNSWICK )
8,' 00 Cap.

Michael Caddell
1-506-632-6103
mcaddeli@harbourstation.nb.ca
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VANCOUVER

Continued from page 44

trotting partner in Macklany/Feld-
man Management (Norah Jones,
Diana Krall, Joni Mitchell), and
Nettwerk Management CEO
‘Terry McBride, whose fast-growing
roster is topped by Sarah Mc-
Lachlan, Avril Lavigne, Dido,
Barenaked 1.adies and Coldplay.

“There has been such an
incredible amount of interna-

Tremblay [BNL], Shauna Gold
[Lavigne], Dave Holmes [Cold-

“This is a business about relation-
ships, and over 30 years we’ve devel-
oped enough good ones to make
things happen for the amazing
talent we represent.”—SAM FELDMAN

tional success from such a small
circle of managers,” exclaims
Macklam, “that when you're in
the middle of it, you can’t help
but shake your head and go,
‘Wow, how did we get here?™
Both Macklam and McBride
emerged from the city’s early-"80s
alternative scene, and they agree
that long years of experience,
small victories and lessons learned
have bred success. “You've got a
group of people here who've stuck
with it long enough to be in a posi-
tion to make a real impact,” says
McBride. He cites his own squad
of managers, among them Pierre

play] and Jay Clark [Gob, Swollen
Members). “We've built this team
from within, and now our hit ratio
is getting better and better.”

Grammy night was particularly
sweet for Feldman, as both man-
agement and agency clients made
repeated trips to the podium.
“We're at the pinnacle for the
moment,” says the CEO of full-
service entertainment agency S.L.
Feldman & Associates. “This is a
business about relationships, and
over 30 years, we've developed
enough good ones to make things
happen for the amazing talent we
represent.”

Bruce Allen, now putting his
muscle behind Reprise/143
crooner and native Vancouverite
Michael Bublé, believes the man-
agement pool will continue to
grow. He doubts, however, that
the city will ever develop a label
and publishing infrastructure
comparable to Toronto. “We
don’t need it. We're a significant
talent center operating in a world
market, and that's good enough.”

Beyond the big four managers,
the other potential industry
heavyweight is 604 Records, a
Roadrunner/Island Def Jam-
financed label run by Nickelback

front man Chad Kroeger and the
band’s lawyer Jonathan Simkin.
Operating outside a high-pressure
A&R environment has given 604
an edge in scooping western
Canadian acts like Theory of a
Deadman, Sonic Bloom and Mar-
ianas ‘Trench.

“Some reps keep their fingers
on the pulse long-distance, but
we’re able to establish relation-
ships and act on the spur of the
moment,” says Simkin. “Person-
ally, I find there’s an air of des-
peration in most industry cities
that you don’t get here. I do my
job more efficiently when I'm not

in the thick of it.”

The label division of Nettwerk
Productions remains the city's
leading imprint. Mint Records
has moved into its second decade
with such acts as Neko Case, the
New Pornographers and, in a
joint venture with 604 Records,
moody Vancouver girl group the
Organ. The jazz scene is centered
on the Maximum Jazz label, orig-
inal home for Verve Music
Group/Blue Thumb fusion band
Metalwood and now to be dis-
tributed nationally under a new
pact with Universal Jazz.

The local club scene remains
skewed toward dance and D]
venues, though the return of the
beloved Commodore Ballroom in
1999 after a three-year closure
has again brought A-list touring
acts to town.

“It’s critical for local musicians
to see bands like the Vines to get
inspired and fived up,” says ctub
buyer Jason Grant. “We definite-
ly missed that excitement when
this room was dark.”

For now, Vancouver’s music
powerbrokers are enjoying the
fruits of their labors. “Everyone
has stuck it out for the fabulous
lifestyle, the climate, the fact you
can walk your dogs on the beach
and raise the kids in a great city,”
says Janet York, VP of Fitm Music
at S.L.. Feldman & Associates.
“T’hat we're also able to hold our
own with any business center in
the world is a bonus.” &
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COREL CENTRE

18,500-seat home of the NHL Ottawa Senators. Concert events up to 17,630 seats. WordPerfect Theatre events
from 2,500 to 7,140 seats. 6,500 parkirg spaces. Conveniently located in Ottawa, Canada’s Capital.
Just 4 hours from Toronto, 3 hours from Syracuse, NY, and 2 hours from Montreal!

For booking information call Tom Conroy (613) 599-0140 tconroyecorelcentre.com oy,
COREL CENTRE 1000 Palladium Drive, Ottawa, Ontario Canada K2V 1A5 wain
www.corelcentre.com e AT"'"LR e
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"ADD ITUP"
1,000 CDs 600.00
1,000 jewel/Wrap 250.00
1,000 2-Pg Book/Tray 240.00
$ 1,090.00

from your CD-Ready Master
& Print-Ready Film

CGall: 1-800-223-1524 Today!
Fax all ads to: 646-654-4798/99 or
email to: jserrette@billboard.com

Your ad includes a listing
on hillhoard .com

over 11 million page views a month
www.billboard.com

NOTICES/ANNOUNCEMENTS

PE{ADISE: _
1110 48 Ave Norm - el TH 37209 \EEPSE. m |

1-800-874-4174
Digital Mastering Services - Digitol Audio
Duplication - Computer Graphics Sl

SAME DAY SERVICE! |~ g

(on short run €D & Cassette coples) |/
www.ntdc.com T

*

* Duplication
* Packaging
e Fulfiliment

800-608-8008

www.digx.com
Since 1954

-3 Digital Excellence
Again. And again.

CDs *» DVDs » Videos * Cassettes
"Solutions no one else can duplicate”

Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

O DISC MAKERS

PUBLICATIONS

The Ultimate Resource for
Touring Bands & Musicians

Hourng & promotion

BILLBOARD'’S 19TH EDITION OF THE
Musician’s Guide to
Touring and Promotion

Order by phone 800-745-8922 or on our website
www.musiciansguide.com
Mention code TGBB when ordering!

Includes:

» City by city club directory

e Tapeldisc services

* A&R directory

e Music services directory

¢ Music industry websites

* Road nightmares of the stars

* PLUS-Exclusive: What every
artist must know about A&R!

* And much more

Only $15.95 - $18.95 overseas.

(includes shipping)

For Classified Advertising Rates

Call JEFF SERRETTE - 646-654-4697
or 1-800-223-7524

REAL ESTATE

Announcing
BILLBOARD’S NEW
“TOURING SERVICES”

Classified Section

Billboard’s recent expansion of its weekly and special
guarterly coverage of touring gives advertisers
a new and unigue opportunity to reach

artist managers, promoters, agents, venues

and touring product and services providers.

And no advertising opportunity in Billboard
costs as little as a high impact ad in our new

Touring Services Classified Section!

In 2003, Billboard will also feature
five touring spotlights with bonus distribution
at the major touring industry shows.
But, whether your ad appears in a special touring spotlight issue,
or a regular weekly issue,each classified ad in Billboard will

also be posted on Billboard.com at no extra charge.
For more information about reaching

decision makers in the touring business, reach

Jeff Serrette at 1-800-223-7524
or via e-mail at
jserrette@billboard.com

BILLBOARD CLASSIFIEDS MOVE LUXURY
REAL ESTATE TO THE STARS REACH THE HIGH-POWERED
WORLD OF MUSIC & ENTERTAINMENT
Call Mark Wood - Real Estate Manager
661-270-0798 - Fax: 323-525-2395
Billboard @ musician.org 1-800-223-7524
Reach all the movers & shakers every week through the pages of
Billboard - a force in the music/entertainment industry for over 100 years

music wercuanpis [l TOURNG SeRvcEs

BUY DIRECT AND SAVE! Compact In-ear monitor
While other people are raising their prices, we .
ared s[l_;shing 'curs. M;g;r lyabe ChD‘s. c'arssenre‘s System available for rent
an 's as low as . Your choice from the i p
most extensive listings available. Includes sgllner consolg wnrelgss t(ansmlners
For free catalog call (09) 890-8000. and all cabling. Also available with microphones
Fax (609) 890-0247 or write and stands. With or without engineer. Call B.And
P.0.Box A Tranton: N.J. 08691-0020 Productions at
emali: scorpiomus@aol.com (818) 985-1312 or email bandprod@aol.com

IF YOU HAVE A PROFESSIONAL SERVICE YOU'D LIKE
THE MUSIC INDUSTRY TO KNOW ABOUT
CALL BILLBOARD CLASSIFIED TODAY

1-800-223-7524 FAX: 646-654-4798/99

MEDIA and
ENTERTAINMENT
CENTER OF
DELAWARE VALLEY

Home of
The Electric Factory
Mike Lemon Casting
The Studio (L.Gold Music)...

GREAT SPACE
FOR LEASE

Special rates/pkgs
to the industry.

(215) 413-0500 x14

Ultimate private weekend escape
2 hrs from NYC: 20 acre estate
w/ 4brs, 2bth, gunite pool, outside
8 person Jacuzzi, lake, in
Jeffersonville/Bethel NY,
home of orig. Woodstock.

$550K.
Call Owner/Braker 917-576-6638

MODERN VILLA

HOLLYWOOD HILLS

Offered ar 38,750,000
Magnificent private, gated estate with
unobstructed views. 10 bedrooms, 14 baths, 3
wet bars, 4 spa tubs, pool, outdoor spaand tennis
court. High security, state-of-the-art hideaway.

JOE BABAJIAN & CHAD ROGERS

E 310.248.6400 @ Prudential
o

pendently owned and operaled member ol th

FAX BILLBOARD AT 646-654-4798/99
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COREL CENTRE

18,500-seat home of the NHL Ottawa Senators. Concert events up to 17,630 seats. WordPerfect Theatre events
from 2,500 to 7,140 seats. 6,500 parking spaces. Conveniently located in Ottawa, Canada’s Capital.
Just 4 hours from Toronto, 3 hours from Syracuse, NY, and 2 hours from Montreal!

www.corelcentre.com p—

For booking information call Tom Conroy (613) 599-0140 tconroyecorelcentre.com -!q.\,,
COREL CENTRE 1000 Palladium Drive, Ottawa, Ontario Canada K2V 1A5 éﬁh
THEATRE
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Connect with the music
industry’'s most
important decision
makersin
Billhoard Classified

Cail: 1-800-223-7524 Today!
Fax all ads to: 644-654-4798/99 or
email to: jserrefte@billboard.com

Your ad includes a listing
on billhoard .com

over 17 million page views a month
www.billboard.com

DUPLICATION/REPLICATION

COMPACT DISCS - 60¢ EACH
IT'S A BETTER DEAL!| NATIONAL TAPEC5D[SGes

CORPORATION

"ADD ITUP" 110 48th Ave. North - Nashville, TN 37209 C("
1,000 CDs s0000 | 1-800-874-4174 | ¢
1,000 Jewel/Wrap 250.00 Digital Mastering Services - Digitel Audio . [ 1o
1,000 2-Pg Book/Tray 240.00 Duplication - Computer Graphics s
$ 1,090.00 SAME DAY SERVICE! |

from your CD-Ready Master

(on short run CD & Cassette copics)
& Print-Ready Film -,

www.ntdc.com NN

-#3 Digital Excellence
Again. And again. ' 9[
e FREE Guide to

* Packaging
* Fulfillment
CDs * DVDs ¢ Videos * Cassettes
“Solutions no one else can duplicate”

800-608-8008

www.digx.com
Since 1954

Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

PUBLICATIONS

The Ultimate Resource for
Touring Bands & Musicians
BILLBOARD'S 19TH EDITION OF THE
Musician’s Guide to
Touring and Promotion

Includes:
e City by city club directory
¢ Tapeldisc services
* A&R directory
* Music services directory
* Music industry websites
* Road nightmares of the stars
* PLUS-Exclusive: What every
artist must know about A&R!
* And much more
Only $15.95 - $18.95 overseas.
(includes shipping)
Order by phone 800-745-8922 or on our website
www.musiciansguide.com
Mention code TGBB when ordering!

For Classified Advertising Rates

Call JEFF SERRETTE - 646-654-4697
or 1-800-223-7524

NOTICES/ANNOUNCEMENTS

Announcing
BILLBOARD’S NEW
“TOURING SERVICES”

Classified Section

Billboard’s recent expansion of its weekly and special
quarterly coverage of touring gives advertisers
a new and unique opportunity to reach

artist managers, promoters, agents, venues

and touring product and services providers.

A