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Touring Biz Laments
As Stars Stay Home

BY RAY WADDELL

few sure things in the con-
cert business, but you can
be certain ahout this:
Some of the top potential
concert attractions will not
be on tour anytime soon.

Some choose retire-
ment. Some go on hiatus.
Some are bygone bands
that will not reunite. All
take big money out of the
touring equation.

“We all talk about how
business is; what about
how business isn't?” asks
Dennis Arfa, president of
New York-based booking
agency Artists Group In-
ternational (AGI). “There
is great demand for some
people who aren’t tour-
ing, and there is a lot of

money out there that
doesn’t get spent. The
touring business is mis-
sing some of the biggest
stars in the world.”

The Rolling Stones are
the top touring act of all
time for a reason. Outside
of their obvious musical
skills and ongoing popu-
larity, the Stones work.
They go out every few
years—with sufficient
breaks to make each tour
an event—and their tours
are historically lengthy
and global in scope. In the
1990s, the Stones played
333 mostly stadium
shows, grossing more
than $750 million (see
story, this page).

On the other hand,

(Continued on page 94)

MARIAH CAREY: 2000
9 shows / $7.1 million
126,165 attendance

MADONNA: 2001
47 shows / $74 million
730,859 attendance
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EMI, Stones Hope New
Fans Lap Up ‘Forty Licks’

BY MELINDA NEWMAN

LOS ANGELES—1It’s a little hard to
imagine, but Keith Richards says he
fears that playing live with his Rol-
ling Stones bandmates may one day
feel like just another day at the office.
He pauses, slides into
a hard guffaw, and
adds, “Not that I know
what a day at the office
feels like.”

No, but the Rolling Stones gross
more than most corporations when it
comes to their night jobs. In the
1990s, the band took in a staggering
$750 million from three tours. With a
nearly sold-out concert outing under

i

SO MUCH

way and a greatest-hits package that
for the first time spans its entire
career, the top touring act of all time
is poised to reach a new plateau.

The hits package, Forty Licks, is a
joint venture among Virgin Records,
Universal Music Inter-
national (UMI), and
ABKCO Records that
will be distributed
worldwide by Virgin
parent EMI Recorded Music. The first
half of the two-disc set contains the
ABKCO-controlled material, starting
with the group’s first U.S. chart sin-
gle, 1964’s cover of Buddy Holly's “Not

(Continued on page 95)
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DVD Sales Boom
In Urban Market

BY JILL KIPNIS

LOS ANGELES—The
simultaneous main-
streaming of hip-hop mu-
sic and the DVD format
has led to skyrocketing
interest in urban-themed
video programming, with
some home-video compa-
nies reporting 400% in-
creases in sales during the
past two years.

This converging excite-
ment has spurred inde-
pendent and major studios
to release a growing num-
ber of urban theatrical and
direct-to-video projects, as
well as comedy, sports, and
music programming. Re-
tailers are responding with
anew openness as a result
of the broadening demo-
graphic of consurners pur-

BELCHER

chasing the products.
While niche product in
general is on the upswing
as DVD hardware penetra-
tion increases, executives,
filmmakers, retailers, and
industry analysts believe
that interest in urban
product will continue to
rise because of its strong
fit with the DVD format.
In the past vear, vari-
ous types of urban proj-
ect have achieved notable
sales success. Image En-
tertainment’s Tupac
Shakur: Thug Angel: The
Life of an Qutlaw, a doc-
umentary about the late
rapper that was released
in a deal with Quincy
Jones III’s film produc-
tion company, QD3
(Continued on page 96)
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Bertelsmann Gets OK On Zomba Buy

Reporting A First-Half Profit Of 1.6 Bil. Euros, Company Plans E-Commerce Cutbacks In Europe

BY BRIAN GARRITY and MATTHEW BENZ
NEW YORK—The European Commission
(EC) has green-lighted Bertelsmann’s pro-
posed $3 billion acquisition of Zomba Music
Group, though the deal won'’t be of imme-
diate financial benefit to the German media
giant’s bottom line. The company—which
is struggling to draw a profit from its music
and related commerce operations through
first-half 2002—is expecting a write-down
of as much as 1 billion euros ($996 million)
to stem from the purchase.

The EC approval follows Zomba's an-
nouncement in June that it had exercised
its “put” option with BMG, effectively
requiring the German major to buy the
remaining shares in Clive Calder's compa-
ny it did not own (Billboard, June 22). BMG
has held a 25% stake in Zomba’s publish-
ing business since 1991; in 1996, BMG exer-
cised a “call” option to acquire 20% of
Zomba's recording business.

While in recent years Brussels regula-
tors rejected a proposed merger between
EMI and Warner Music Group, and BMG
and EMI had subsequently scrapped a pro-
posed merger as a result of concern about
regulatory hurdles, the EC did not have
any objections to a BMG/Zomba linkup.
Regulators ruled that “relatively small
increases” of BMG's market share in
recording and distribution would not “sig-
nificantly alter the competitive structure
of the European music market.”

Zomba's exercising of its put option may
not come at the most ideal time for Ber-
telsmann, but CFO Siegfried Luther says
Bertelsmann has the “financial flexibility”
to buy Zomba while “preserving addition-
al investment scope.” As of June 30, Ber-
telsmann had 2.3 billion euros ($2.29 bil-

lion) in debt and 2 billion euros ($1.99 bil-
lion) in liquid assets, plus 4 billion euros
($3.99 billion) in available credit lines.
Aside from the Zomba purchase, the
company is in the midst of attempting to
shore up its music and direct-sales opera-
tions. Bertelsmann says its BMG division
had revenue of 1.16 billion euros ($1 bil-
lion) and an operating loss of 45 million
euros ($44.8 million) in first-half 2002. It
did not reveal figures for the same period
last year. Earlier this year, BMG chair-
man/CEO Rolf Schmidt-Holtz predicted

WALGENBACH

2002 operating profit of $120 million (Bill-
board Bulletin, March 27).

The DirectGroup—home to both Euro-
pean and U.S. commerce operations—post-
ed a reported loss of earnings before inter-
est, taxes, depreciation, and amortization of
119 million euros ($117 miilion). Bertels-
mann says it plans to pare back its European
e-commerce via bol.com to focus on local
club businesses. International BOL ventures
currently account for less than 4% of Direct-

Group’s total revenue. Under the initiative,
the company will withdraw from BOL oper-
ations in Germany, Switzerland, and the
Netherlands. The U.S. arm, BeMusic—which
includes BMG Music Service, e-tailer CDnow,
digital locker service Myplay, and a 36.2%
share holding in barnesandnoble.com—will
not be impacted.

“We are parting from BOL because of new
strategic priorities within DirectGroup,”
DirectGroup CEO Ewald Walgenbach said
in a statement. “We have set ourselves the
goal of resolutely leading the division as a
whole to profitability in its core markets and
businesses, based on proven business mod-
els. Our management is devoting its energy
to the turnaround of several club companies
that are still operating at a loss, as well as to
the ongoing improvement of our operative
business. Profitable club ventures like in
France, Spain, or the U.S. that managed to
significantly improve results within the last
year do prove the viability of the member-
ship-based business model.”

Despite the cutback of BOL operations
in Europe and Bertelsmann’s decision to
drop its pursuit of Napster's assets (see
story, page 7), DirectGroup maintains that
the Internet is “an integral part of the com-
pany's club businesses” and “an important
field of growth.” The revenue share gener-
ated on the Internet lies between 4% and
25%, depending on the club.

Bertelsmann says total net income for
the first half was 1.63 billion euros ($1.62
billion) vs. 577 million euros ($575 mil-
lion) in the same period last year. Revenue
fell 5% to 8.83 billion euros ($8.8 billion).

Additional reporting by Lars Brandle
in London.

BY LEILA COBO

resents MTV Latin America’s broad reach.

MIAMI—With five apiece, two Colombian artists—Shakira and
Juanes—tied with Argentine Diego Torres for the highest number
of nominations for the upcoming inaugural MTV Video Music
Awards (VMAs) Latin America. The ceremony is set for Oct. 24 at
the Jackie Gleason Theater in Miami Beach.

Following with four nominations each are Chilean rock band La
Ley, Mexican pop diva Paulina Rubio, and alter-
native band (and fellow Mexicans) Kinky, round-
ing out an eclectic group of contestants that rep-

While a number of nominations were
expected for superstar Shakira and Juanes—
an MTV darling who last year garnered seven
Latin Grammy Award nominations—wild-card
status fell to Torres, a pop artist who has not
had significant success outside of Argentina.
What Torres had going for him was “Color
Esperanza” (The Color of Hope), a track that
has become an anthem for crisis-ridden
Argentina with hope-filled lyrics that have
struck a chord from Patagonia to the U.S.

Among international artists—who have their
own categories in the awards—Nelly Furtado,
Avril Lavigne, Linkin Park, and System of a Down picked up two
nominations each. Nominees for the VMAs were voted upon by a
“music and video academy” comprising close to 300 music indus-
try professionals and MTV viewers. Academy members received
their nomination ballots by mail and voted via the Internet.

Final winners will be voted upon by fans, who may cast their votes
online at MTV Latin America’s Web site between Sept. 7 and Oct. 6.

Artists confirmed to perform at the awards show, which will be

Nominees Set For MTV’s First Latin VMAs

aired live throughout Latin America on MTV Latin America, include

Shakira, Man4, and System of a Down. MTV has yet to announce who
will air the awards in the U.S., but this won’t change the fact that the
show will be entirely in Spanish, hosted by Argentine TV/radio per-
sonality Mario Pergolini and Mexican actor Diego Luna (of Y Tu
Mamd También fame).

“MTV is a worldwide culture and a common space for young peo-
ple—people who are hungry to be in touch with
music from all over the world,” Shakira says.
“There is so much talent in Latin America that
| we deserve our own MTV Awards show. And [ am
glad that we finally have it!”

The Spanish-only presentation (though
there will be acts performing in English) is
only one way in which the MTV Awards will
differentiate themselves from the Latin Gram-
mys, which take place a month earlier. Other
factors also enable it to coexist with the Bill-
board Latin Music Awards.

Chief among these is the fact that MTV plays
exclusively rock and pop to a pan-regional audi-
ence. [t doesn't include the regional Mexican ele-
ment that dominates the U.S. marketplace, nor
does it have a significant space for tropical acts.

“I think one of the benefits of producing the show in Miami
Beach is that it will elevate this music [rock and alternative]
that perhaps doesn’t have as much play in the U.S. as it should
have,” says Antoinette Zel, president of MTV Networks Latin
America. “[The recognition] that Latin American music is not
just Shakira, but all these bands—regardless of the language in
which they sing—is good.”

For a complete list of nominees, visit billboard.com/awards.
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Awards ceremony.
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PETER GABRIEL

his Elektra debut, The Instigator.

13 Soundtracks: Michael Cahill
and Nicholas Shumaker pay hom-
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TAKE ME ‘HOME, COUNTRY FANS: Exactly three years after they first
debuted at No. 1 on The Billboard 200, Monument’s Dixie Chicks
achieve their second chart-topping set with Home.

When Fly opened in pole position the issue of Sept. 18, 1999,
Dixie Chicks became the first country group to top the Billboard
album chart. Four years later, it is still the only country group to
have a No. 1 album on this chart.

With the ascension of Fly, Dixie Chicks became the fifth “girl group”
in history to have a No. 1 album, following the Supremes, Go-Go’s,
Spice Girls, and TLC. Since Fly, one more femme outfit has been
added to that list; Destiny’s Child, whose Survivor had a two-week
reign in May 2001. Of the six girl groups to reach No. 1, only two have
had more than one album go all the way. The Supremes are in first
place, with three chart-toppers; Dixie Chicks are second, with two.

Home breaks a long streak of No. 1 albums by male acts; the last
chart-topping disc by a woman was the debut album from Ashanti,
which ended its run in May. The other females to have No. 1 albums
in 2002 are Jennifer Lopez, Alanis Morissette, and Celine Dion.

On Top Country Albums, Fly is the third consecutive No. 1 album
for Dixie Chicks, out of three chart entries. Wide Open Spaces spent
seven weeks on top, while Fly remained aloft for 36 weeks.

The success of Home is fueled by two hits: “Long Time
Gone,” which peaked at No. 2 on Hot Country Singles &
Tracks and No. 7 on The Bitlboard Hot 100, and “Landslide,”

| =—

which bullets 32-24 on the country singles tally this issue.
“Landslide” will have to at least reach No. 9 to become the

biggest country cover of a Fleetwood Mac song. In 1979, Stephanie

Winslow peaked at No. 10 with her version of “Say You Love Me.”

KOOKIE COINCIDENCE: Justin Timberlake rockets (sorry, Lance)
67-46 on the Hot 100 this issue with his first solo single, “Like 1
Love You” (Jive). Oddly, a different song titled “Like I Love You”
was No. 47 on the Hot 100 dated Sept. 14, 1959. That song from 43
years ago was by Edd Bymes, the actor who portrayed Kookie on
77 Sunset Strip. His “Like 1 Love You” was the follow-up to the No.
4 hit, “Kookie, Kookie {Lend Me Your Comb).”

RYDE TO THE TOP: For the second time in her career, Eve is only
one rung away from the top spot on the Hot 100. “Gangsta Lovin’
(Ruff Ryders/Interscope), her collaboration with Alicia Keys,
marches 4-2. In August 2001, Eve and Gwen Stefani peaked at No.
2 with “Let Me Blow Ya Mind.’

If Eve can go all the way this time, she will be the second temale
rapper who is normally a solo artist to reach the summit on the
Hot 100. The first was Lil’ Kim, part of the foursome who went
to No. 1 with “Lady Marmalade” in June 2001.

More Fred Bronson each week at www.billboard.com.

www.billboard.com
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EMI Upbeat, Despite Possible Loss Of Blue-Chip Status

BY GORDON MASSON
LONDON--London’s premier share
index, the FTSE 100, looks certain
to eject EMI Group from the index
at its quarterly review this month,
as the dwindling price of media
stocks has seen the major’s market
capitalization fall way short of the
U.K.’s top 100 companies.

Unless it experiences a dramatic
reversal in fortunes before the close
of the London Stock Exchange on
Tuesday (10), EMI will lose its blue-
chip status for the first time since
the creation of the index in 1984.
The company will then drop into the
FTSE 250 index.

The FTSE 100 index tracks the
U.K.’s biggest publicly listed compa-
nies. But with EMI's market capital-
ization at about £1.3 billion ($2 bil-
lion) at the close of business Sept. 4,

! Sony Music
U.K. Announces
Restructuring

BY LARS BRANDLE
LONDON—In a move that Sony
Music Entertainment U.K. says
will harness the “creativity” of
the London-based company,
Sony Music U.K. plans to replace
the current three-label structure
of Columbia, Epic, and S2 with
two divisions: international
repertoire and U.K. repertoire.

About 10 jobs are expected to be
cut as a result of the development,
which was unveiled Sept. 4. The
new structure takes effect Sept. 30.

Muff Winwood, Sony Music
U.K. senior VP of A&R and S2
managing director, becomes
president of the U.K. repertoire
division. Catherine Davies, VP of
international at Sony Music UK,
takes the title of managing direc-
tor, overseeing marketing, pro-
motion, video commissioning,
and international exploitation,
among other duties. Epic man-
aging director Nick Raphael
becomes VP, while S2 director of
A&R Lincoln Elias becomnes VP of
A&R. At the international divi-
sion, Robbie McIntosh, former
director of promotions at Colum-
bia, is appointed managing direc-
tor, overseeing A&R, marketing,
and promotion.

Sony Music Entertainment
U.K. chairman/CEO Rob Stringer
says the domestic division will
consist of about 30 staffers “dedi-
cated exclusively to the develop-
ment of U.K. artists.” The inter-
national division, he says, will aim
to consolidate the company’s
“strengths in the marketing” of
artists drawn from Sony Music
U.S. and international affiliates.

it is relegated to below the landmark
111th place in the list of Britain’s
biggest public companies: If a com-
pany falls below 111 on the review
date, it is automatically ejected from
the FTSE 100 index.

That situation was exacerbated
Sept. 4, when JP Morgan analyst
Sarah Simon cut her EMI target
price from 250 pence to 175 pence,
citing her belief that organic profit
growth was limited in the recorded
music market.

One broker believes EMI’s loss
of blue-chip status will drive the
stock price even lower, leading to
a possible hostile takeover. “EMI’s
highly profitable music-publish-
ing division would be easy to split
off,” the source says. “A low share
price leaves the company open to
a possible takeover and asset strip
by the likes of Bertelsmann. How-
ever, if EMI can show that it is
making decent profits, it may re-
ignite the interest of institutional
fund managers—after all, it’s bet-
ter to have your money in a busi-
ness with margins of 6% than
have it sit in the bank, where it
only makes 3%.

As the company is bound by stock-

)

A
NICOLI

market rules, no one at EMI was
available for comment. Instead, a
spokesperson referred Billboard to
chairman Eric Nicoli’s words at the
company’s July annual meeting:
“Our performance in the first quar-
ter of this financial year is in line
with our expectations for both re-
corded music and music publish-
ing,” he said. “Looking ahead to the
rest of this financial year, we con-
tinue to expect to meet our revenue
targets, achieve our planned cost

AFTRA, Artists Call For
Health-Care Changes

BY BILL HOLLAND

WASHINGTON, D.C.—The Ameri-
can Federation of Television and
Radio Artists (AFTRA)—whose
members under federal collective
bargaining agreements also include
featured recording artists—has
lined up more than 250 current and
established recording artists, as
well as two other prominent artists’
groups, to sign a let-
ter of support calling
for upgraded re-
quirements for artist
health-care pay-
ments and a provi-
sion that would let artists rere-
lease and exploit out-of-print
recordings if labels chose not to
keep them on the shelves.

The items being negotiated in
ongoing discussions are part of
AFTRA’s bargaining list with record
companies regarding a new Sound
Recording Code. The codes, em-
ployed for decades and required by
federal law, are forged by negotia-
tions between AFTRA and labels to
set standards for the treatment of
recording artists. The current code
expired June 30 but has been ex-
tended. Negotiations resume Sept.
18 in New York.

The health-care update would
mean that companies would have to
pay health benefits to those under
contract, regardless of whether they
are recouped [have sold enough

A B=T-R- A

records to pay back advances and
charges] or not.

The call to allow recording artists
to exploit dormant recordings if
record companies do not keep them
“In print,” either as hard goods or
electronically, has also been taken
up by Sen. Orrin G. Hatch, R-Utah,
who is preparing artists’ rights leg-
islation with such a provision to be
introduced this fall
(Billboard, July 6).

The petition marks
the first time that
the union has flexed
its muscles by se-
curing the public support of their
recording-artist membership in
negotiations. In recent years, AFTRA
has become more aggressive in
working for the featured record-
ing-artist segment of its member-
ship. Its traditional member base
comes from the on-air broadcast
community.

The 250 signers represent a broad
musical landscape. A sampling in-
cludes Yolanda Adams, Mya, Johnny
Cash, Coolio, Sheila E., Marilyn
Horne, John Hiatt, Tom Petty,
Enrique Iglesias, Toby Keith, Tom
Waits, Smokey Robinson, and the
members of Korn, Staind, Dixie
Chicks, and the Blind Boys of Alaba-
ma, as well as Don Henley for the
Recording Artists Coalition and
Jenny Toomey for the Future of
Music Coalition.

savings, and deliver a substantial
improvement in operating per-
formance for both the half-year and
the full year.”

Ironically, EMI’s stock-market
performance is enduring its diffi-
culties when parts of its business are
enjoying record-breaking times.
EMI Music Publishing is doing bet-
ter than ever before, and London-
based label Parlophone recently
enjoyed its biggest-selling week,
outside of an Apple Corp. (i.e., the
Beatles) release.

Taking the accolade for that
achievement is the new Coldplay
album, A Rush of Blood to the Head,
which scanned 274,000 over-the-
counter sales in the U.K. alone dur-
ing its first week, making it No. 1 on
the U.K. album charts. The album
also took the top spot in Australia,

Canada, Denmark, Germany, Hong
Kong, Iceland, Ireland, Italy, Nor-
way, and Switzerland. In the U.S,,
141,000 sales led it to debut at No.
5 on The Billboard 200.

And in a presentation to retailers
Sept. 3 in London, EMI executives
said they were hopeful of building
on Coldplay’s sales in the run-up to
the end of the vear, when its labels
will also be releasing such product
as the Rolling Stones’ 40 Licks, best-
ofs by David Bowie and Blondie, and
Now! 53. The company will also be
releasing a Kylie Minogue DVD fea-
turing a bonus live album and a
Gorillaz DVD—products that EMI
Recorded Music U.K. & Ireland
chairman/CEO Tony Wadsworth
urged retailers to front-rack with
music CDs rather than hide among
movie DVDs.

Market Watch

A Weekly National Music Sales Report

2001
Current 293,521,000
Catalog 173,740,000
Deep Catalog 118,461,000

ROUNDED FIGURES

. YEAR-TO-DATE OVERALL UNIT SALES
2001 2002
Total 491,840,000 426,487,000 {<13.3%)
Albums 467,203,000 417,859,000 {<10.6%)
| 24,637,000 8,628,000 (=65.0%)
PR ATE SALES BY ALBUM FORMAT
2002

Co 432,913,000 395,786,000 (<=8.6%)
Cassette 33,375,000 21,046,000 (<36.9%)
Other 915,000 1,027,000 (12.2%)
12,275,000 14,217,000
11,773,000 13.7%

<4.3%
12,085,000 13,731,000
11,543,000 >12.0%

4.7%
190,000 486,000
230,000 <=60.9%

17.4%

HSTR!B_UTORS_' MARKET SHARE QIO3-67"30_

UMVD SONY INDIES WEA BMG EMD
Total Albums 279% 18.0% 17.8% 150% 132% 8.1%
Current Albums 299% 189% 161% 132% 150% 6.9%
Total Singles 181% 257% 22.7% 88% 213% 35%

YEAR-TO-DATE SALES BY ALBUM CATEGORY

In calculating current sales, Nielsen SoundScan counts only album sales that have occurred within the first
18 months of a title’s release (12 months for classical and jazz albums), excer:t for titles that stay in the top
half of The Billboard 200, in which case sales continue to count as current until a title falls below No. 100.
Catalog counts sales generated by titles out for more than 18 months, excluding the exceptions noted above.
Deep catalog is a subset of catalog, which reflects titles that have been out for more than 36 months.

2002
257,413,000 {(=12.3%)
160,446,000 (=7.7%)
111,493,000 (<5.9%)

FOR WEEK ENDING 9/01/02

\d
Compited from a national sample of retail store and rack sales reports collected, compiled, and provided by N Nielsen

SoundScan
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Jazz Icon Lionel Hampton Dead At 94

Vibraphonist/Drummer Played With Countless Luminaries, Set New Standards During Eight-Decade Career

BY CHRIS MORRIS

L.LOS ANGELES—In Juzz: The Rough
Guide, co-author Digby Fairweather
notes the thrilling power and wide-
ranging impact of swing titan Lionel
Hampton’s band. He says the group
generated “high energy, screaming
brass, and rhythms which could drive
an audience to . .. near-hysterical
excitement.” Fairweather adds,
“Hampton’s big band was, in a sense,
a rock and roll band conforming to
jazz conventions.”

One of music’s most ebullient and
dynamic performers and bandlead-
ers, vibraphonist/drummer Hamp-
ton, 94, died of heart failure Aug. 31
in New York.

Born April 20, 1908, in Louisville,
Ky., Hampton was a truly historic per-
sonage whose career spanned eight
decades and the entire evolution of
recorded jazz.

Raised in Chicago, he rubbed elbows
with the luminaries of early jazz at par-
ties thrown by his uncle, a noted boot-
legger. Recruited as a drummer out of
high school by bandleader Les Hite, he
relocated to Los Angeles in 1927.
There, he played behind Louis Arm-
strong at Culver City’s historic jazz
spot, the Cotton Club. It was Arm-
strong who encouraged Hampton to
take up the vibes, then rare in jazz; he
first played the instrument on one of
Satchmo's recording dates in 1930

In 1936, producer/A&R man John
Hammond introduced Hampton to
swing king Benny Goodman at an [L.A.

‘Idol’ Worshippers
Pick Clarkson

BY CARLA HAY
Kelly Clarkson became the first
winner of American Idol Sept. 4 in
the Fox TV show's season finale.
The 20-year-old singer from
Burleson, Texas, will be signed to
RCA Records, which commercially
releases her first single, “Before
Your Love/A Moment Like This,”
Sept. 17. The title, a double A-side,
is already in the top 40 of ama-
zon.com’s pre-order sales chart.
RCA will also release Clarkson’s
debut album Nov. 26 and a compila-
tion album featuring the 10 Ameri-
can Idol finalists Oct. 1. On Oct. 15,
the American Idol home-video
release of the first season on VHS
and DVD hits retail (see Picture This,
page 76). (Some of these release
dates have changed since Picture
This, which has an earlier deadline,
went to press.) The 10 finalists will
also hit the road for a 28-city U.S.
arena tour—American Idols Top 10
Live—which will be promoted by
Metropolitan Entertainment; the
tour begins Oct. 8 in San Diego.
The 30 semifinalists will perform
on a Fox TV special airing Sept. 23.

gig. The clarinetist hired Hampton for
his unprecedented quartet, the first
integrated jazz combo; those sides, fea-
turing Goodman, Hampton, pianist
Teddy Wilson, and drummer Gene
Krupa, are high-water marks of small-
band swing. He was additionally fea-
tured in Goodman'’s big band and his
sextet, which also included guitarist
Charlie Christian. Those famed record-
ings—which included Hampton's
theme song, “Flying Home"—are
being reissued later this month by
Columbia Legacy (Billboard, Aug. 24).

While with Goodman, Hampton
recorded as a leader for RCA. These
classic performances found him in the
company of such luminaries as Harry
James, Cootie Williams, Johnny
Hodges, Rex Stewart, Benny Carter,

Coleman Hawkins, and Dizzy Gillespie.

With Goodman's encouragement
and financial support, Hampton
founded his own group in 1940. That
band set a standard for jazz showman-
ship and hard-hitting, R&B-inflected
power (though the unit also excelled
at ballad work). Hampton's bands
included such renowned “honking”
saxophonists as Illinois Jacquet (whose
show-stopping solo work on “Flying
Home" turned him into a star of Nor-
man Granz's Jazz at the Philharmon-
ic shows) and Jack McVea. Other cele-
brated band members included Dexter
Gordon, Clifford Brown, Quincy Jones,
Fats Navarro, Clark Terry, and Charles
Mingus. Vocalists Dinah Washington,
Joe Williams, Betty Carter, and Jimmy
Scott all received their first breaks with
him as featured performers.

Hampton recorded widely for Granz
during the 1950s, usually in the com-
pany of pianist Oscar Peterson. He
continued to relentlessly record and
tour (especially in Europe) through
the '60s, "70s, and '80s; he released his
last studio album in 1991.

Hampton also became heavily in-
volved in urban development and
opened low-income housing in Har-
lem in the late "70s. In 1987, the Uni-
versity of Idaho’s music school was
named in his honor. He received the
Kennedy Center Lifetime Achieve-
ment Award in 1992 and the National
Medal of Arts from President Clinton
in 1997, two days after a fire ravaged
his New York apartment.

Judge Halts Aimster Operation
With Preliminary Injunction

BY BILL HOLLAND
WASHINGTON, D.C.—A federal
judge halted the peer-to-peer
service operation of the company
formerly known as Aimster Sept.
4 by issuing a preliminary injunc-
tion requested by the Recording
Industry Assn. of America (RIAA).
He also ordered the company to
post a $500,000 bond to help
compensate for infringement
losses in case the injunction is
later lifted.

Judge Marvin Aspen of the U.S.
District Court for the Northern
District of Illinois disagreed with
Madster’s argument that it was
unaware of the illegal distribution
of music files by users of its peer-
to-peer network and could not be
held liable; he described the serv-
ice as one “whose very raison d'e-
tre appears to be the facilitation
of and contribution to copyright
infringement on a massive scale.”
He added that it was “disingenu-
ous” of the company to say it was
unaware of infringement “when
their putative ignorance is due to
an encryption scheme that they
themselves put in place.”

Aimster, he wrote, “managed to
do everything but actually steal
the music off the store shelf and
hand it to Aimster’s users.”

Aspen also ruled that Aimster
must submit a “practical method
for identifying infringing materi-
al and the transitory nature of its
end users.”

The RIAA sued the firm for
copyright infringement last May.
Aimster filed for Chapter 11 bank-
ruptcy protection earlier this year,
temporarily halting the lawsuit.
The company changed its name to
Madster last year as a result of a
separate legal action with AOL
Time Warner.

In a statement, RIAA chair-
man/CEO Hilary Rosen says the
injunction “underscores that
companies and individuals will
not be permitted to build a busi-
ness on music they do not own
and will be held responsible for
their actions.”

Aimster lawyer George Car-
pinello said, “We're disappointed
by the decision, and I'm consult-
ing with my client about next-step
possibilities.”

BY BRIAN GARRITY

HEW YORK—Bertelsmann has ahan-
domed its plan fo acguite Napster's
asseds follimaang a Sepl. 3 federal court
ruling hlocking a deal between the
fwa companies. The decision may
mean the ¢nd of the cash-strapped
swappery, which in response fired ils
stafi—ineluding CEC Komrad Hilbers
anl founder Shawn Fanning—and
hegan liguidating its remains under
a Chapler 7 bankruptey filing.

A Delaware banloaptoy court re
jected Bertelsrmanm's bid for the assets
becanse of a lack ol evidence that Lhe
agreernent was brokered in good faith,

While Berlels
T was valiing
its hid for Nap-
ster's assels al $92
millicn, the Ger-
man mediz gian
was onlv offering 39 million in new
funds. The rest of the bid was based on
secured loans Berlelsmann made to
Napster during the past two vears,

The Recording Industry Assn. of
America and the National Music Pub
lishets Asso. (INMPA) objected Lo the
inchusion of past loans in the bid,
claiming a conflict of interest be-
tween the Bertelsmann and Napster
management feams.

The music industry, hoping to re-
ceive a payout greater than $9 million
in bankruptcy proceedings, also said
that Bertelsmann’s valuation of its
offer was discouraging other compa-
nies from bidding on the assets. The
court agreed in its ruling, citing
“divided loyalties” on the part of
Hilbers, a Bertelsmann veteran.

In response to the ruling, Bertels-

Opmapster

Bertelsmann Decision May
Signal End Of Napster

mann—uwhich has undergone & shifl
in thirbcng o its Intermed sbralegy fol-
lowing a vecent series of management
shalse-ups—savs it is no longer inter
ested i Napster and is not appealing
the decision. “We accept the conrt's
decisivn that the sale of Napster's assels
Lo Bertelsmann has been denied and
that the purchase wall nol procesd,” the
company said in a statement.

As [or Mapster the company may
havve lost its Tast chance b re-launch
as a legitimale service. The company
will now sell what remains of its
assels, which include the name and
the technology, Lo Lhe highest bidder
in an upcoming
auction. sources
savs Bertelsmann
will not make a
new bid for the
COMPany.

Prio to his dismissal, Hilkers said
ina statement that Napster's tech-
nology is of little value without the
tearm thatl ereated il He added that
by denying Bertelsmann’s hid, “Nap
ster’s credilors will be denied sub-
stantial repayment.”

But while Napster msists that its
creditors will miss nut on a chance
for “substantial repayment,” mem-
bers of the industry say the ruling
creates a more level playing field for
Napster bidders.

NMPA general counsel Carey Ra-
mos says the assets could fetch “sub-
stantially more” than what Bertels-
mann was offering. Prior to a
previously expired auction period, an
investment bank hired by Napster’s
creditors was seeking bids close to
$25 million for the company’s assets.

ESTABROOK

RECORD COMPANIES: Keith Esta-
brook is named senior VP of
communications for Sony Music
Entertainment in New York. He
was a media and communica-
tions consultant.

Kim Youngberg is named sen-
ior VP of legal and business af-
fairs for Wind-up Records in New
York. She was junior partner of

| Davis, Shapiro & Lewit,
| David Toomey is promoted to

YOUNGBERG

VP of international marketing
for Sony Music Canada in Toron-
to. He was director of interna-
tional marketing for Columbia
Records Group.

PUBLISHING: Bradley Collins is
named associate director of writer/
publisher relations for BMI Mu
sic Publishing in Nashville. He
was a song plugger for Acuff
Rose Music Publishing
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Life Is Looking ‘Up’ For Gabriel

Geffen Plans TV Assault To Push First Studio Set In 10 Years

BY LARRY FLICK

Peter Gabriel laughs heartily when he ponders
the intensely dark tone of Up {Geffen, Sept. 24),
his first studio effort in a decade.

“I'm just a happy-go-lucky fellow, aren’t I?” he
says, smiling. “Seriously, this wasn’t intended to
be such a heavy piece of work. It just turned out
that way. At the same time, [ wouldn’t portray
these songs as morose or depressing.”

That’s debatable, given the themes of loss
and loneliness that run through the ironi-
cally titled Up. Perhaps

consuming it. But afterward, you feel like crap
—and you vow to never go back again.”

“The Barry Williams Show,” which has be-
gun to receive airplay at triple-A radio, is ac-
companied by a sharp, often darkly amusing
videoclip directed by actor Sean Penn.

Actually, TV exposure is a key element in
Geffen's marketing strategy for Up.

“It’s an excellent way of letting the largest
possible audience know that Peter Gabriel has
returned with a significant piece of music,”
notes Paul Cremens, the

most dominant, though, is
the recurring exploration
of death in songs like “I
Grieve” and “Don’t Leave.”

“Now, here’s an interest-
ing point to consider,”
Gabriel offers. “Death is in-
stantly perceived as a depres-
sive subject. But it doesn’t
have to be. Take, for example,
if you live in a dominant
youth culture that pretends
death doesn't exist, you end
up going directly toward it.
But if you face it head-on and
accept death as a part of the
life cycle—which so many other cultures do—
then you live life more fully.”

Gabriel supports his theory by dressing a song
like “I Grieve” in the world-beat-spiced rhythms
that have become his signature. In such a vibrant
instrumental environment, he honors the pas-
sage of life while also celebrating what he des-
cribes as the everlasting soul in a mantra-like
refrain, “They say that life carries on.”

“As you get older, you have to put physical
life and its eventual end into perspective,” he
says. “Fearing death doesn’t enhance life; it
feeds into feelings of dread.”

All of this noted, Up is not consumed with
one or two topics. The set’s first single, “The
Barry Williams Show,” offers an acerbic take
on the current spate of reality TV programs
and their eroding effect on humanity. Gabriel
says, “It’s remarkable to witness what people
will do for a slice of fame.”

He admits, though, that he does occasional-
ly tune in to reality TV. “It’s like eating a ton of
junk food,” he says. “You feel good while you're

GABRIEL

label’s head of marketing.

To that end, the artist will
begin his assault of the air-
waves during the week of
Sept. 11, when he’ll appear
on CNN’s Larry King Live.
He'll perform “I Grieve” in
tribute to those lost following
last year’s attack on the U.S.

Also planned are appear-
ances on Charlie Rose (Sept.
25), Today and Late Night
With Conan O’Brien (Sept.
27), and Last Call With Car-
son Daly (Sept. 30).

As Geffen pursues other
promotional avenues, Gabriel is preparing for
an extensive world tour in the fall. Though
dates are still to be locked in, the artist is for-
mulating two decidedly different shows for the
trek. One will be an elaborate, theatrical piece,
while the other will follow a more traditional
concert format.

“It’s a wonderful way of exploring two differ-
ent methods of performance,” Gabriel says,
“both of which I thoroughly enjoy.”

The surge of activity is a change of pace for
Gabriel, who admits that he enjoys working at
a more gradual creative rate.

“If no one’s cracking the whip for ‘product,’
I'm happy,” he says. “I prefer to let things un-
fold naturally, as they should. In doing so,
things take on an organic shape that makes
sense, even when you can't initially see it. For
example, I didn’t intend for this album to have
the overall tone that it does. The songs dictat-
ed that as they came into being. When you
have the freedom to work like that, it’s not
work at all. It’s pure pleasure.”

Tritt’s Columbia Disc Is ‘Strong
Enough’ To Reach His Audience

BY ANGELA KING
Airplay Monitor
NASHVILLE—During his career in country
music, Travis Tritt has ruffled more feathers than
a pack of coyotes in a chicken coop—just ask him.

But the always plain-spoken Tritt isn’t going
to start catering to the powers-that-be on Music
Row, even though he believes that’s what it will
take to achieve superstar status in the industry.
Instead, his latest CD, Strong Enough, is an
appeal to his numerous fans,
who already know what he
brings to the table.

With seven platinum-plus-
selling CDs in his 12-year
career, as well as TV guest
spots and movie roles, it seems
disingenuous to think of Tritt
as anything but a star. But the
artist maintains that he has
labored with a lack of respect
and acknowledgement, and he
believes he’s been held back by
“the Nashville establishment
|and] awards shows. After 1
won the [Country Music
Assn.] Horizon Award in 1991,
I realized [ wasn’t getting nominated a whole lot
[or] recognized a whole lot.”

Ultimately, Tritt says he wants to make music
his own way and be respected for it. In his opin-
ion, doing exactly that brought his relationship
with Warner Bros. to an end following 1998's No
More Looking Over My Shoulder, and it led him
to take a two-year hiatus from the industry. “The
last album that I did for Warner Bros. got no pro-
motion, no backing,” he claims. “It was almost
like the label said, ‘Tritt’s records sell themselves;
we have other fish to fry."”

After his break, Tritt returned in 2000 with
his debut on Columbia, Down the Road I Go.
It was a hugely successful comeback.

KIIM Tucson, Ariz., PD Buzz Jackson believes
Tritt’s career is seeing a resurgence: “In the
early '90s, he was pretty hard to avoid. He kind
of faded away for a while. Now, he’s back. Maybe
this is the year his career explodes.”

Strong Enough, Tritt’s second Columbia
project, streets Sept. 24, and the title of its
first cut, “You Can’t Count Me out Yet,” would

seem more appropriate for his previous CD.

“It took going through that [comeback] and
having it be successful to write that song,” he says.
“I had a lot of nail-biting, a lot of fear and trepida-
tion in releasing that album. I had been away so
long and was with a brand-new label. It was a lot
of stuff [ had not experienced before. I was con-
cerned, wondering if we would have a shot again.”

Relaxing into his recent success, Tritt main-
tains that Strong Enough is a quintessential Tritt
project. He either wrote or
co-wrote nine of the 12
songs, including first single
i “Strong Enough to Be Your

i Man,” which rises 28-27 on
the Hot Country Singles &
® Tracks chart this issue.

Tritt says, “Most of this
f album was pretty much
| along the lines of all the dif-
ferent types of music that
I've tried to venture into at

one point or another.”

|  But venturing out can be
difficult for him. “For years,
I've heard people talk about
the outlaw image, |calling
me a] rough-around-the-edges country rocker.
Then the last album came out, and they are call-
ing me a traditionalist. People like to try and put
a label on things, put you in a box. [ hate those
boxes. It limits you if you're trying to do differ-
ent things and experiment with music.”

Tritt is also working to be shown in his best
light, and Sony Music Nashville executive
VP/GM Mike Kraski outlines several opportuni-
ties, including a CMT Crossroads show with Tritt
and Ray Charles in December and a CMT Most
Wanted Live special that will air Sept. 29. Along
with radio specials, Kraski says, “we anticipate a
much stronger run at national television appear-
ances than we did on the last album.”

Managed by Gary Falcon at Falcon-Good-
man, Tritt’s booking is handled by Monterey
Peninsula Artists.

Despite difficulties with the Nashville estab-
lishment, Tritt has never had any trouble with
fans. “I'm still selling a lot and putting fannies in
seats at concerts,” he says. “I [am)] still reaching
who [ want to reach, which is the audience.”
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Box, ‘Supreme’ Reissue Cap Trane Fete

Legend Is Lovingly Honored By Verve, Son Ravi, Author Ashley Kahn, Others

BY CHRIS MORRIS

Verve Music Group will wrap up a
year-long celebration of the 70th an-
niversary of John Coltrane’s birth
with a pair of packages surveying
both the breadth of the saxophonist’s
work and his most celebrated album.

On Sept. 10, Verve's Impulse! im-
print will release Legacy, a four-CD
boxed set compiled by Coltrane’s son,
Ravi, which takes a thematically
organized look at the jazz master’s
oeuvre. On Oct. 29, Impulse! follows
with a two-CD Deluxe Edition of
Coltrane’s masterwork, A Love
Supreme; the package’s second CD
includes the only live performance
of the four-part suite and a never-
before-heard sextet version of its
first movement —neither of which
has ever been issued officially until
now.

The reissue of A Love Supreme
will coincide with Viking’s publica-
tion of A Love Supreme: The Story
of John Coltrane’s Signature
Album by Ashley Kahn, author of
an acclaimed book about the mak-
ing of Miles Davis’ Kind of Blue,
published by Da Capo in 2000.

These projects end a year that
has seen Impulse!’s release of
Deluxe Editions of the albums
Coltrane and Ballads and the com-
pilations Coltrane for Lovers, Spir-
itual, and The Very Best of John
Coltrane.

“In a sense, we did save the best for
last,” Verve Music Group president
Ron Goldstein says. “It’s just putting
an exclamation point on it.”

Noting that Coltrane for Lovers
has sold nearly 75,000 units, accord-
ing to Nielsen SoundScan, Goldstein
says of the Trane catalog, “Coltrane
is still one of the leading creative
forces out there, as well as one of the
leading commercial forces out
there.”

Verve VP of catalog development
Ken Druker says of the boxed set’s
genesis, “I thought, given Ravi’s per-
spective and overview, that he’d be
the ideal person to choose the songs
and sequence them and group the
discs in a way that would be very dif-
ferent than it would have been done
before. Not chronologically—just by
the way he felt the music could be
best understood.”

Ravi says, "I didn't want to do a
greatest-hits type of thing, or even
‘Ravi’s picks,’ either ... So I started
thinking about trying to create some
different themes for each disc that
would try to focus in on four separate
aspects of his music or who he was.”

The box, which is priced at $49.98,
draws from Coltrane’s recordings as
a leader for Prestige, Blue Note, and
Atlantic as well as for Impulse!; it also
includes examples of his work as a
sideman with Miles Davis (on Colum-
bia) and Thelonious Monk (on Jazz-
land/Riverside). “One disc features
live performance,” Ravi says. “Anoth-

er features his relationship with
[Coltrane’s longtime drummer] Elvin
{Jones]. One disc focuses on his har-
monic and melodic approach, and
another focuses on his rhythmic con-
cepts.”

By exploring Trane’s work themat-
ically rather than strictly chrono-
logically, the set strives to make sense
of what are, for most listeners, the
saxophonist’s most challenging re-
cordings of 1965-'66, which em-
ployed expanded lineups, furious

~ COLTRANE

rhythmic explosions, and sometimes
extreme atonalities.

“You're going to hopefully feel this
link between things,” Ravi says, “and
you can hopefully feel this progres-
sion of events, and by the time you
get to 1965 or 1966, it’s not going to
be so shocking. Hopefully, you can
see the things that led up to it.”

Priced at $29.98, the Deluxe Edi-
tion of A Love Supreme—which
Goldstein calls “probably the most
important album we have in our cat-
alog” —features a newly remastered
version of the album drawn from a
March 1965 master found in EMI’s
London vaults. The album, one of the
great spiritual jazz opuses, was cut
Dec. 9, 1964, by Coltrane, drummer
Jones, pianist McCoy Tyner, and
bassist Jimmy Garrison.

‘1 didn’t want to do a
greatest-hits or even
“Ravi’s picks,” so I started
thinking about trying to
create some different
themes for each disc that
would focus in on four
separate aspects of his
music or who he was.’

—RAVI COLTRANE

Jones, the rhythmic linchpin of
Coltrane’s “classic quartet,” says the
album can be viewed as “sort of like
a culmination of one man’s life, the
whole story of his entire life.”

Writer Kahn, who co-produced the
reissue with Druker and Bryan
Koniarz, says, “The music that the
quartet was creating in 1964, the al-
bum Crescent and of course A Love
Supreme, had a certain tranquility
and serenity to it that were so incred-
ibly in focus, and yet so different from

the live albums that he had done

previously or the studio stuff that
would come later.”

Kahn became involved in the
Verve project after signing his
Viking book contract. Executive
editor Rick Kot says, “Having done
the Kind of Blue book, he knew
what the possibilities were, as far as
joining forces with a record com-
pany, and Verve has been terrific
from the beginning. Ashley’s actu-
ally worked with them on finding
some of the material, and, being a
Coltrane maniac, he’s really done a

| lot of detective work.”

Some of that work involved
locating a master tape of the sole,
much-bootlegged live version of A
Love Supreme, performed July 26,
1965, at the Festival Mondial du
Jazz Antibes in Juan-les-Pins,
France.

Kahn recalls, “I only had one week
in Paris, and everybody was saying,
‘There's no way you're going to be
able to get through the bureaucracy
at the national radio archives,” INA.
In one day, I was able to reach the
right people. The next day they called
me back and said, ‘Can you be here
Friday at 2 o’clock?’ And there I was,
Friday at 2 o’clock, listening to the
actual tape.”

Two previously unheard takes of
the album’s first movement,
“Acknowledgment,” with saxophon-
ist Archie Shepp and bassist Art Davis
augmenting the quartet, were cut the
day after the released version of the
album. Ravi uncovered a mono tape
of the takes in an unlabeled box
stacked in a closet in the Coltrane
family home.

“I think it's kind of shocking to
people when they hear it,” Ravi says.
“It's very hard to hear it any different
way. Through hindsight, we have this
sound picture in our minds of what
A Love Supreme is. For me, [ don't
really believe that he knew what it
was at the time.”

Jessica Sendra, jazz buyer at 380-
store Borders Books & Music in Ann
Arbor, Mich., says her chain is explor-
ing the cross-promotion of the A Love
Supreme Deluxe Edition and Kahn's
book. “A Love Supreme has always
been one of our most important cat-
alog pieces,” Sendra says. “The series
that it’s part of, the Deluxe Editions,
does really well for us. There’s two
good things going for it.”

Beat.

WE GIVE A DAMN: When singer/song-
writer Rhett Miller was transcribing
the song lyrics of his Elektra Enter-
tainment solo debut for his Web site
(“I was kind of hoping an intern could
doit,” he says, “but no such luck.”), he
discovered a disturbing motif: “I
rhyme the words ‘apart’ and ‘heart’ a
lot,” he says. “I've always hated those
kinds of rhymes.”

It's easy to forgive a guy for a few
trite rhymes when the rest of the lyrics
are so heartfelt, including the ones
where the gal sassily reminds him,
“You don’t want to miss a minute of
me” on “Four-Eyed Girl,” or the plain-
tive “Am I gonna be lonely for the rest
of my life?” refrain from first single
“Come Around.”

While admitting “it’s hard to express
something as vulnerable,” as the sen-
timent on “Come Around,” Miller says
the need to do so helps explain why he
took a break from his group, Old 97’s,
to make The Instigator, out Sept. 24.

“I wanted to make something that
was entirely personal, something that
didn’t have the element of the lowest
common denominator,” he says,
adding that he’ll work on a new Old

97’s record next year. “Granted,
there’s a lot of [producer]| Jon Brion
onit, but I was there for every second
of it. It was great.”

Other highlights include the rol-
licking “Our Love,” in which he man-
ages to name-drop both Richard
Wagner and Franz Kafka, and the
catchy “Hover,” where he references
Air Supply.

Miller’s been on the verge of a break-
through ever since Old 97's moved
from Bloodshot Records to Elektra in
1997, and he says there are days when
perpetually being almost the next big
thing is just exhausting. “As soon as
you start thinking, ‘What if it really
works?," I don’t know, I hate to even
think about it. If it does, you finally
have some leverage. If not, you have to
keep hustling and, I have to say, I'm
tired of hustling. I'm not making
much more than a school teacher; |

by Melinda I';I.ewman

don’t have security.”

Miller will be touring with Dash-
board Confessional starting Oct. 15
before embarking on his own headlin-
ing tour. Picking bandmates was diffi-
cult, he says. “It was just weird having
to evaluate people—some of them
were my friends—and I had to go, T'm
sorry, I'm going to hire someone else,’
and then you just hope they’re still
your friend.”

BOUNCING: Pete Yorn, the Wallflow-
ers’ Rami Jaffee, and Los Angeles mu-
sician Marc Dauer have launched
Trampoline Records with Greatest Hits
Vol. 1, an 18-track compilation that
features previously unreleased tunes
from all three principals, a number of
songs from up-and-coming artists, and
tracks from such former major-label
artists as Minibar, Phil Cody, Peter
Himmelman, and Pete Droge.

“It’s really us and our friends,” says
Yorn of the Sept. 3 release. “I moved
{to L.A.] six years ago, and Marc was
responsible for hooking me up with
every musician I knew in town. It be-
came a group that toured together
and played together. This record’s
really about exposing a lot of bands
whom we love.”

Dauer, who was formerly in MCA
band Five Easy Pieces and is now in
Jukebox Junkie (as well as being an
emergency room doctor) says the plan
is to continue releasing compilations,
but the label would also like to put out
full-length releases from his band,
Minibar, and Gingersol. He notes,
“They all have records ready to go.”

The album is available at Barnes &
Noble bookstores for the first three
months for $9.99. “They agreed to give
us countertop displays and listening
stations for free in exchange for the ex-
clusive,” Dauer says. Trampoline is
looking for a long-term distributor.

A number of the set’s acts—who
provided their tracks for free in ex-
change for a share of the earnings—
will play Oct. 29 at the House of Blues
in Los Angeles, which Yorn hopes will
lead to a Trampoline tour.

STUFF: Wither Chinese Democracy,
Guns N’ Roses’ long (and we mean
long) awaited follow-up to 1993's The
Spaghetti Incident? Given GN'R’s Aug.
29 performance of new track “Mada-
gascar” on the MTV Video Music
Awards, and now talk of a fall U.S. tour,
the album’s release would seem to be
imminent (although we thought it was
imminent in 1998, 1999, 2000 . .. ).
GN'R’s Axl Rose has not yet finished
the album, although we hear he wants
it out by year’s end. Additionally, Inter-
scope has no official release date set for
the project or for an upcoming single.
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Kennedys Keep
Mixing Things
Up On Jiffy Jam

BY MARY FRANCESCA MANIACE

On their sixth album as the
Kennedys, Get It Right {(Jiffy Jam/
RedEye), the husband/wife duo of
Pete and Maura Kennedy are blend-
ing elements of soul, folk, gospel,
blues, and pop—and generally
maintaining their artistic free-
dom—*“freedom to be the way we
are,” Maura Kennedy shares.

The two met in 1992 in Austin,
Texas, and hit it off immediately. “We
felt this great musical chemistry,”
says guitarist Pete, who was touring
with Nancy Griffith at the time.
Since joining musical forces, they've
developed an ardent cult following.

Pete says, “Most of our [fans] are
people who have an eclectic selec-
tion of CDs, so they can handle dif-
ferent styles.”

)
THE KENNEDYS

From “Didn’t It Rain,” with its
bluesy, Southern gospel feel, and
“Get It Right,” the title track
embracing a Marvin Gaye-styled
groove, all the way through to the
loungey “Galaxy Express,” which
hails the father of Bossa Nova,
Antonio Carlos Jobim, one cannot
help but be impressed by the stylis-
tic beauty of each song.

Running a label, writing music,
touring, and now authoring Mak-
ing Your Own Music Videos With
Adobe Premiere, the act’s secret to
success seems to be to do things
themselves on a “miniature scale.”

Pete says, “It was a natural pro-
gression for us. For most of our
career, we managed ourselves.
Doing a record label was easy for
us, because we know what it takes
to be a label.”

“The Kennedys’ expectations are
realistic,” says Stephen Judge, mar-
keting director of RedEye Distribu-
tion, who calls them “road warriors
who've paid their dues.”

Pete says, “We’ve expanded from
being artist/label to being artist/
label/video/books, but it’s hap-
pened organically. We’re working
our butts off promoting the new
record, but we’re not tired. We're
fulfilling our dreams rather than
somebody else’s.”
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Tonic Bridges Old And New With Universal’s ‘Head On Straight’

BY CATHERINE APPLEFELD OLSON

While elixirs often mellow with
time, guitar-driven melody maker
Tonic cranks it up on its third set,
Head on Straight, due Sept. 24 from
Universal Records.

Nowhere does the trio’s current
musical statement resound more
strongly than in granite-edged first
single “Take Me As I Am,” which

opens with a weighty guitar riff then
reveals the pop hooks that first sep-
arated the band from the pack in
1997. The single shipped to rock
radio Aug. 20.

“It’s a bridge; it’s a great way to
experience the next step of Tonic,”
singer/songwriter/guitarist Emer-
son Hart says. “It’s a great way to
start, lyrically. We're not about
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image. We stake our entire career
on the strength of our songs.”

Bridging the band’s previous
work—its platinum-plus debut
album, Lemon Parade, and the fol-
low-up, Sugar—with the new
album is at the heart of Universal’s
marketing campaign.

“The band has such a strong base.
They've done all the work already.
So it’s just a matter of connecting
the dots between their previous
album and this new one, which isn’t
hard to do,” says Tom Derr, Univer-
sal Records’ VP of marketing.

Label reps got out their felt-tip
pens this summer during the Jeep
World Outside festival, on which
Tonic dished up old and new mate-
rial alike alongside rockers Sheryl
Crow, Train, and others.

Anticipation has also been high
at radio, with which Universal will
be working a variety of promotions
around dates on the band’s U.S.
tour, which kicks off in October.

“Rock radio is still dealing with
the aggressive rap/rock trend,” says
Howard Leon, Universal VP of rock
radio promotion. “But the meat and
potatoes of rock and alternative
radio still lies in the craftsmanship
and appeal of artists like Tonic.”

“This song rocks,” says Greg
Patrick, PD at WAVF Charleston,
S.C., who is trying to book the band
for a radio show. “They write great
rock songs, and hopefully this one
will take off,” he says. “I am firmly

of the belief that some of these core
bands from three or four years ago
are still relevant. I'm not willing to
cast them aside just because they're
more mainstream.”

For the band, early mainstream
success ushered in not only tremen-

dous opportunity but also the desire
to step back and take it all in.

For one, Hart bid farewell to Los
Angeles, where bandmates Jeff
Russo and Dan Lavery still make
their home, and hung his shingle in

Nashville. Much of Head On
Straight was written during an ini-
tial year “off,” in which Hart says he
holed down and let Nashville’s
“bucolic setting” wash over him.

“I needed that time to get my
head together. We had always been
touring, always on the road,” he

explains. “I wanted to make sure the
next record would be coming from
fresh eyes and ears.”

The trio hammered out finishing
touches in Hart’s basement during
a rendezvous, and found their cre-
ative muse leading them down a
harder-edged road.

“We wanted to make a rock rec-
ord,” Hart says. “Sugar had rock
moments but it was a little more in-
trospective musically, a little more
mellow. We wanted to punch it
heavy this time.”

To get the job done, they turned
to veteran producer Bob Rock,
whose “laid-back efficiency” and
Maui, Hawaii, studio-setting pro-
vided a welcome change after the
draining experience of self-produc-
ing Sugar, according to Hart.

Of that experience, Hart says, “It
was exhausting. We couldn’t stay
focused and there was really no
neutral party. This time it was a
great experience. We enjoyed
recording music again, and he was
able to bring things out of us—and
particularly out of me as a
singer—that we hadn’t been able
to capture before.”

Tonic found another new partner
in manager Irving Azoff, with whom
the band signed after Sugar. Of the
relationship, Hart says, “Irving
came to us and said, ‘Let’s take the
band to the next level.” I can’t say
enough good things about the way
he’s helped me as an artist.”

Cantrell’s Career Blooming On Diesel Only

BY JIM BESSMAN

NEW YORK—New York-based
country radio personality and per-
former Laura Cantrell’s debut
album, Not the Tremblin’ Kind,
was almost as unexpected as the
acclaim that has now engendered
its follow-up, When the Roses
Bloom Again, which Redeye-dis-
tributed indie Diesel Only Records
releases Sept. 24.

“We didn’t even know we were
making an album when we start-
ed recording,” says Cantrell, who
explains that it wasn’t until well
into what became Tremblin’ Kind
that she realized that her demo
tapes were good enough for
release. Initially issued by U.K.
indie Shoeshine Records’ coun-
try/folk/roots division Spit & Pol-
ish, the disc received rave reviews
on both sides of the Atlantic and
was eventually picked up domes-
tically by Diesel Only.

“John Peel was really impor-
tant,” says Cantrell of the leg-
endary BBC radio personality,
who hosted Cantrell during two
of her five U.K. promo trips. “He
has saintly status, and I never
thought a guy who championed
punk bands would even listen to
my record. Then to see similar

response in the States, which is
different radio-wise. I felt a lot
of goodwill out there for a
record that we didn’t know we
would get.”

The making of Roses, though,
was deliberate. “I felt a little more
pressure for my own writing to be

up to par again,” says Cantrell,
who self-publishes through Thrift
Shop Songs (BMI) and again wrote
four of the 12 tracks while calling
on local writers like Amy Rigby,
Dave Schramm, and Joe Flood.
The title track is a cover of an out-
take from Billy Bragg and Wilco’s
Mermaid Avenue Woody Guth-
rie collaboration; also covered are

Jim & Jesse’s “Younder Comes a
Freight Train” and the Kitty Wells
and Webb Pierce duet “Oh So
Many Years.”

Based on the continuing per-
formance of Tremblin’ Kind, Red-
eye Distribution marketing direc-
tor Stephen Judge has high
expectations for Roses: “Laura’s
name is getting more known
every day, and advance pre-order
discussions are getting great
reports already.”

Cantrell and her band will per-
form in-store at New York’s Vir-
gin Megastore Union Square on
street date.

Additionally, Amazon will offer
two free downloads, and emu-
sic.com will offer pay downloads
in its Sneak Previews section.

Currently self-managed but
booked by the Billions Corp. in
Chicago, Cantrell will again go
back and forth this fall between
the U.S. and the U.K. She’s also
been tapped to open for Elvis
Costello on his ferthcoming tour.

“We hope to get out more in the
U.S. and visit places where we
know people bought the last rec-
ord,” she says. “Traveling is a
much bigger part of our overall
agenda this time around.”
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Tracks.

WAKE ME UP BEFORE YOU GO-GO:
As we bid happy adieu to this sum-
mer’s wave of popcorn movie fare,
we're pleased to usher in the more
substantial fall season with one of
the more interesting music-driven
indie films to come down the pike
in a long time.

Produced, written, and directed by
Michael Cahill and Nicholas Shu-
maker, The Pocket explores the full
spectrum of the go-go music move-
ment through interviews and live
footage from the scene’s past and
present, including the godfather
Chuck Brown, the Backyard Band,
Little Benny, Experience Unlimited,
and the Uncalled 4 Band. Fugazi’s
Ian Mackaye,

by Larry_FIick

better for it. It could—and should
be—absolutely huge.”

Negotiations for a soundtrack are
currently under way. Watch this
space for details as they unfold. You
can also visit thedcpocket.com for
more information.

AND THE NOMINEES ARE: Randy
Newman, Hans Zimmer, Patrick
Doyle, James Horner, and Howard
Shore are the contenders for the
top prize of composer of the year
at the 2002 World Soundtrack
Awards (WSA).

Also nominated in other categories
are Danny Elfman, John Williams,
Elliot Goldenthal, and Sting. The cer-
emony takes

poet Thomas place Oct. 19
Sayers-Ellis, in Ghent,
and writer Belgium.

Norman Kel- Nominees
ley assist in are selected
portraying by the more
the scene’s than 1890
powerful his- members of
tory that has the World
affected a sun- Soundtrack
dry of artists, THE DCRG0-GO MOVEMENT <l Awards. Reg-
including e | ular mem-
Henry Rol- bership is

lins, Sean “P. Diddy” Combs, Jill
Scott, Will Smith, and George Clinton.

Simultaneously, the film stress-
es the introduction of a new char-
acter—the real Washington, D.C.
(where the movement was born)
and its neighborhoods that aren’t
posed for tour buses and travel
brochures. Complemented by The
Pocket, the film offers a vista that
traverses a thriving local economy,
one that has unpredictably persist-
ed amidst the strengthening re-
strictions of a consolidated global
music industry.

The Pocket recently had its first
screening at D.C.’s historic Lin-
coln Theatre. It will follow the
film festival circuit and be mar-
keted to U.S. and foreign TV net-
works in the coming months. Rife
with some of the most soulful
music vou'll ever hear, this is a
truly brilliant piece of work that is
not a film to miss—whether
vou’re a fan of music or just a fan
of great movies.

“This is a movie that had to be
made,” notes Marlon Creaton,
manager of the Record Kitchen,
an indie retailer in San Francis-
co. “It’s time for the kids who
spend money on Ashanti and
Murder Inc. records to know
about a different form of African-
American-rooted music. We're
waiting on a soundtrack from this
movie. The timing couldn’t be

restricted to active film-music
composers around the world. In
a second round of voting, mem-
bers will select the winner in
each category. Both the first and
second voting rounds are con-
ducted by PriceWaterhouseC-
oopers. More details on WSA
rules, members, and activities
can be found on worldsound-
trackawards.com.

Zimmer heads this year’s nomi-
nees list with four nominations in
three categories—soundtrack com-
poser of the year, best original
soundtrack of the year (both for
Black Hawk Down) and twice in
best original song written for film
(“This Is Where I Belong” and
“Here I Am” from Spirit: Stallion
of Cimarron).

Meanwhile, Newman received
three nominations for Monsters Inc.

A list of candidates for the dis-
covery of the year award will be
released in September.

In the meantime, film music
enthusiasts are invited to select the
winner of the public choice award.
Voting is open until Sept. 15 on
worldsoundtrackawards.com, as
well as via forms in a number of
publications that support the
awards, including Dreams, Film
Score Monthly, Music for the
Movies, and Score. Public choice
award voters can win a trip for two
to the WSA ceremony.

Soul Does The Healing For Compendia’s Osborne

BY CHARLES DAUGHERTY

With the Sept. 17 release of How
Sweet It Is, Joan Osborne sets out
to show that she’s still “one of us”
by revisiting classic '60s and ’70s
Motown hits to reflect a post-Sept.
11 American’s everyday concerns.

It's been seven years since Os-
borne’s 1995 debut, Relish (Mer-
cury) and it’s subsequent hit single,
“One of Us.” Despite having less
commercial impact, her subse-
quent set, 2000’s Righteous Love
(Interscope), further established
her as a distinctive artist. With the
partnership of her own label, Wom-
anly Hips and Compendia Music
Group, Osborne’s How Sweet It Is
shows her offering a full slate of
previously recorded tunes.

For Osborne, this set allowed
her to reflect on how the tragedy
of Sept. 11 affected her. “As a
native New Yorker, more than any-
thing, I felt the need to help out,”
she says. “I tried to do my part in
volunteering, etc. But after a
while, I found myself running
away from the essential question
of what does an artist do to help
out in this situation.”

She continues, “I have great re-
spect for Bruce Springsteen, but for
me to write an entire record on this
[topic] would take a long time. |

wanted to find a way to do this
album in a way for it to have a
strong relevance to this situation.
So, rather than try to avoid the
question, I was reminded of great
soul songs from eras where people
faced the same types of socio-eco-

OSBORNE

nomical and political concerns we
do today. That’s what put the
wheels in motion for doing this
type of record. I chose the songs
that I felt best represented the same
feelings that people feel today.”
How Sweet It Is includes songs
previously made popular by such
artists as Stevie Wonder, Aretha
Franklin, Otis Redding, Jimi Hen-

drix, and Marvin Gaye, among oth-
rs. “[This] shouldn’t be passed off
as a covers album,” admonishes
Compendia Music Group VP Walt
Wilson. “Joan’s taken these beloved
songs and reinvented them. How
Sweet It Is is more of an interpre-
tive album than a covers album.”

Osborne reveals, “I feel like the
quintessential versions of these
songs have already been made. I
tried to approach them in a way
where [ could feel authentic. To-
gether with |producer] John Lev-
enthal, we wanted to present a fresh
and modern approach to hopefully
make you hear the lyrics in a way
that you haven't before.”

The set’s promotional plan will
be patterned after those for Diana
Krall and Norah Jones, in that they
will be geared at several genres.
Also, much emphasis will be placed
on lifestyle marketing, and an
extensive concert tour is planned to
begin in late September.

Wilson notes, “Joan appeals to
such a wide audience in multiple
demographics. We think that she
can bridge gaps.”

Osborne is managed by David
Sonenberg at DAS Communica-
tions in New York. She is booked by
Jonathan Levine at Monterey
Peninsula Artists in Los Angeles.
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“..an important contribution to the diffusion of Italian Jazz
which in the 60's was still considered esoteric music...

-If traditional swing is highly represented.

the genres extend to different styles

of Afro-American music. from cool to free-jazz".
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MELANCON

Daemon Offers
Melancon’s
‘Obscura’

BY DAVID M. NIGRO

As Daemon Records eyes the Sept.
17 release of Camera Obscura by
Paul Melancon, the Atlanta indie is
striving to break into any area in
which his music can be heard.

The challenge is that the label is
struggling to find an audience. In-
stead of gunning for one sector, it’s
aiming for anyone who will listen.

‘The way the business is, there
aren’t a lot of pop records out there,”
Daemon’s Andrea White says. “On

this is a college radio record. Nowa-
days, it’s hard to get onto triple-A,
but we will try [that format] and do
the specialty shows.”

What sets Melancon apart from
the pack? “He’s a little more pol-
ished,” White says. “What stood out
for me when I first heard him were
his lyrics; lyrically, he’s incredible.”

Melancon has an interesting ap-
proach to songwriting. He's devel
oped a writing pattern that works
well for him.

“I will wait for an idea of what I
want to write or just something to
hang a song on,” he says. “A lot of
times it’s even just a title, or T will
hear a phrase [and] I will just go,
‘That is a really great song title. I
need to write that as a song.’

From there, Melancon will come
up with lyrics and piece together the
rest of the music. He explains that
once he has an idea for a song, he
needs to finish it right then. Other-
wise, he’ll never get the same pas-
sion from the initial idea. When he ‘
realizes that he has a song after play-
ing around with some chords, “my ‘
night is pretty much shot, 'cause I
have to get it finished that night. ,

|

Melancon has a clear storyline
concept for Camera Obscura. It
takes place at an amusement park in
California, starting with a boy losing
his girl. When you reach the final
track, the listener learns that she’s
returned and she’s set a fire and
destroyed the park with him inside.

Melancon will spend the fall tour-
ing the East Coast, doing mostly
acoustic shows. Currently operating
without a manager and song pub-
lisher, Melancon is booked by Adam
Bennett in Atlanta. '

Score.

LEGENDS OF THE FALL: The fall
release schedule for the RCA Victor
Group consists of only three
discs—but they're all key releases,
one by a past legend and two by
contemporary superstars. Out
Tuesday (10}, one of the world’s
best-loved operatic sopranos is the
subject of the latest in RCA Victor’s
ReDiscovered series, devoted to
previously unreleased rarities.
Leontyne Price ReDiscovered in-

| cludes the entirety of the legendary

vocalist’s Carnegie Hall recital
debut, taped in February 1965
(only two tracks from which have
ever been released in any form).
The same day brings pianist

RCAVICTOlﬂ

fol Bl

Evgeny Kissin’s first ali-Schu-
mann recital disc, featuring that
composer’s Sonata No. 1 and Car-
naval performed with Kissin’s

| customary fervor. And Sept. 24

sees the release of A Song of
Home—An American Journey,
flutist James Galway’s collabora-
tion with folk artists Jay Unger
and Molly Mason.

Warner Classics has a similarly
light domestic release schedule
this fall, but its handful of offer-
ings is equally strong. On Oct. 22,
popular Bay Area-based men’s
chorus Chanticleer marks its 25th
anniversary with Qur American
Journey, a collection of world pre-
mieres and perennial favorites on
Teldec. On Nov. 5, Daniel Baren-
boim conducts the Berlin
Staatskapelle in Richard Wagn-
er’s Flying Dutchman for the
same label, while its two ac-
claimed Art of Conducting video
documentaries arrive on DVD.
And sister label Erato will release
a new recording of Janacek’s
opera Jenufa that features sopra-
no Karita Mattila Nov. 19, to her-
ald her upcoming performances
in that work at the Metropolitan
Opera in December.

EMI Classics and Virgin kick off
the fall by releasing more titles on
a single day than
either of the afore-
mentioned majors
will release all sea-
son long. For ex-
ample: On Sept.
17 alone, violinist
Sarah Chang performs sextets by
Dvorak and Tchaikovsky in distin-
guished company; tenor Ian
Bostridge is joined by pianist Jef-
frey Tate in the irrepressibly witty
songs of Noel Coward; Bostridge is
also heard in a new recording of

by Steve Smith

Benjamin Britten’s opera The
Turn of the Screw, conducted by
Rattle protégé Daniel Harding;
countertenor David Daniels per-
forms arias from Handel’s orato-
rios; and marquee opera stars
Roberto Alagna and Angela Ghe-
orghiu are paired in a new re-
cording of Verdi’s Il Trovatore,
which is conducted by Antonio
Pappano and also features
Thomas Hampson and Larissa
Diadkova. Whew!

The sibling labels won’t be tak
ing the rest of the season off, how-
ever. On Oct. 8, Bostridge returns
once more in the first volume of
the much anticipated Schubert
lieder-and-piano-sonata series
recorded with Leif-Ove Andsnes,
while the Ahn Trio offers an eclec-
tic disc titled Groovebox, which
features music by Maurice Jarre,
Astor Piazzolla, Michael Nyman,
and (wince) the Doors. On Nov. 5,
EMI rush-releases Simon Rattle’s
first effort as music director of the
Berlin Philharmonic, a live per-
formance of Mahler’'s Symphony
No. 5 recorded the weekend of
Sept. 7. That same day, Bostridge
(him again!) and Daniels perform
Britten's Canticles and folk-song
arrangements, while Maxim
Vengerov offers a disc of solo vio-
lin works by Bach (Vengerov’s first
recording on a Baroque violin),
Ysaye, and Shchedrin.

On Sept. 17, Baroque violinist
John Holloway follows his brilliant
1999 recording of virtuoso violin
sonatas by Schmelzer with a disc
of comparably challenging works
by Biber for ECM New Series (dis-
tributed by Universal Classics).
Holloway’s performance of four
works from the Sonatae Violino
Solo 1681 lives up to the violinist’s
usual masterful standard. Two
unpublished Biber sonatas are also
included here; the remaining
works from the 1681 set will be
issued next spring.

A week later, ECM will issue
Occident & Orient, a breathtaking
new collection of works for chorus
and orchestra by Arvo Part. If
you’ve vet to explore the distinc-
tive music of this Estonian mystic,
the new disc demonstrates what all
the fuss has been about; if (like
me) you’d begun to take him for
granted, it will remind you why
vou cared in the first place.

AND THE NOMINEES ARE: Head
over to gramophone.co.uk to see a
complete list of the 72 distin

guished finalists nominated for
this year’s Gramophone Awards,
one of the classical world’s most
prestigious accolades. The awards
will be presented Sept. 30 at Lon-
don’s Barbican Hall.
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L first, it was major-city

Symphanies starting

their own labels. Now,
in a seriously challenged
classical market, it’s the
music’s creators themselves
who are founding imprints,
issuing G0s and even offering
townloads of their Iatest work.

When the London Symphony
Orchestra’s LSO Live label
claimed a pair of Grammys this
year for a spectacular recording
ol Berlioz’s opera Les Troyens, the
world sat up and took notice.
That such a label exists is hardly
news: Musicians have recorded
themselves for decades. But, with
the emergence of LSO Live two
years ago, followed this year by
the San Francisco Symphony’s
SFS Media label, first-rate musi-
cians and ensembles devised new
ways to ofter recordings that tra-
ditional record companies could
no longer afford ro make. In the
face of closed checkbooks and
dwindling artist rosters at the
majors, such homegrown labels
represented artistic freedom.

Suppose, however, that the task
of documenting the great works
ol Berlioz had fallen to the com-
poser himself. Would the same
results have been possible? Had

he lived today, a composer of

Berhoz’s resourcefulness might
very well have devised the means
to record, release and promote
his own music. After all, he trav-
eled widely to mount and conduct
performances of his own music, as
did numerous other great classi-
cal composers, many of whomn
were also leading concert attrac-
tions as instrumental performers.

Contemporary heirs to their
tradition who came ol age during
the recording era quickly recog-
nized the value of documenting
their music, but 1eldt|\ely few
took the further step of issuing
recordings themselves. The
American maverick Harry Partch
was among the lirst to do so,
releasing his eccentric musical
mventions on his Gate 5 label as
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BY STEVE SMITH

early as 1953. For Philip Glass,
who, like Parich, had 1o form his
own ensemble in order to per-
form his revolutionary new
music, it naturally followed that
he would also record and issue
his works during the *70s on his
own label, Chatham Square.

As the costs of recording and
production have decreased and
the Internet has emerged as a
viable tool for grassroots promo-
tion and distribution, some com-
posers have chosen to bypass the
traditional record labels altogeth-
er, instead recording and market-

ing their own elforts. Two years
ago, the idiosyncratic West Coast
composer Daniel Lentz and the
British post-minimalist Graham
Fitkin—both of whom encoun-
tered imitial success and eventual
frustration in theinr collaborations
with major labels—joined their
steadily growing ranks.

WINE GLASSES
AND TIME TRAVEL
Though he was born (in 1942)
in Pennsylvania, Lentz has always
been musically associated with
the West Coast. Frequently

labeled a minimalist for his use of

electronics and driving rhythms,
Lentz is known {or his eclectic
compositions. Scored for forces
ranging lrom synthesizers (o
choirs of wine glasses, they also
draw upon early church music,
Native American spirituality and
contemporary pop, resulting in
one of America’s most distinctive
musical voices.

Leading ensembles with such
colorful names as the Calilornia
Time Machine and the San
Andreas Fault, Lentz initally
recorded for the independent

G H T

labels Icon and Cold Blue.
Signed to EMI-Angel in 1986, he
created one of his best-known
compositions, The Crack in the Bell,
which was performed by his
Daniel Lentz Group with the Los
Angeles Philharmonic New Music
Group. That disc, however, was
his only major-label release. For
many years afterward, Lentz
avoided the recording studio; a
long gap in the documentation of’
his music was puncruated by a
mere handful of works issued on
the New Albion label.

“For a long time, 1 was not
interested in [recording],” Leniz
says. “I was more interested in

just performing, and I was too

stupid to put the two things
together. The only time 1 did
recordings was when somebody
approached me about it.” Even-
tually, however, the composer
realized that his music might
reach a much larger audience on
CD. Lentz founded his Aoede
(pronounced ay-Oll-dee) label
during an extended break in his
touring schedule, financing the
first six releases by raking out a
home-equity loan. Since then, he
has issued six discs that feature
old recordings from his Cold
Bhue, Icon and EMI releases
including such signal works as The
Crack in the Bell, Point Conception
and wo//MASS, as well as new
recordings ol recent composmons
like the (lehuously epicurean suite
Huit ou Newf Piéces Dorées a Poind.

Fellow composer Jim Fox,
founder of the independent label
Cold Blue, gave Lentz valuable
start-up advice, while an assistant,
Lisa DiNenno, handles day-to-
day chores, including negotiating
an agreement with the estate of
poet Pablo Neruda in order to
issue the song “A Tiger in the
Garden” (included on the CD
Ipices). Lentz initially sold his
discs exclusively via the Internet
(www.aoederecords.com), but
when Fox revived Cold Blue, the
two partnered in a jomnt distribu-
tion agreement with the Pori-
land, Ore.-based independent
distributor Allegro.

MAJOR-LABEL

EXPERIENCES
At present, Aoede hasn’t
reached a break-even poing; suill,
even hmited success has encour-
aged Lentz to plan two more
discs of his own music tor release
by year’s end. He also plans to
Continued on. puge 18
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Celebrating With Mstislav Rostropovich,
“The Greatest Cellist In The World”

stislav Rostropovich—Slava
to his friends and nearly
everyone else—spent last
March 27, his 75th birthday,
at the Barbican Centre in Lon-
don, at a concert in his honor. A
big night out for a man of that
age. Then he came to New York,
where he appeared at Carnegie
Hall with the Boston Symphony,
doing two of the things for which
he is best known, playing the

——

Dvorak Cello Concerto, his sig-
nature piece, and giving the
American premiere of a new
work: a cello concerto by a young
French composer, Eric Tanguy.
Still not finished, Rostropovich
moved to Avery Fisher Hall,
where he conducted three con-
certs ol music by his great friend
Dmitri Shostakovich. Among the
works performed were the Cello
Concerto No. 1, which was played
by a young nran named Dennis
Shapovalov. It must have been
quite an evening for him. Not
only was he making his New York
debut, he was performing a piece
written for his conductor, dedi-
cated to his conductor, given its

BY JOE GOLDBERG

first performance by his conduc-
tor in Leningrad in 1959 and
then, shortly thereafter, given its
first performance in the West
with the Philadelphia Orchestra
in that city, with Eugene Or-
mandy conducting and the com-
poser in attendance and later
given its premiere recording by
the same forces (still available on
Sony Classics).

A few weeks later, Rostropovich

displayed the socially conscious
side of his nature. When conduc-
tor Charles Dutoit was forced to
resign from Orchestre Sym-
phonique de Montréal after 25
years—in which he had rurned
it into a world-class orchestra—
Rostropovich canceled his forth-
coming appearances with them.

Obviously, Rostropovich is a
figure, a personage, both as a
musician and as a social activist.
The musician first; not only
because this is a music magazine,
but because it is Rostropovich’s
musical celebrity that has enabled
him to make his voice heard on
other matters. The musician
comes in three parts: cellist, con-

ductor and commissioner of new
works for his instrument.

TEENAGE DEBUT

Rostropovich was born in 1927
in Baku, Azerbaijan. His mother
was a pianist, his father a cellist,
and he began studies with both at
the age of 4. He went on to the
Moscow Conservatoire, where he
began to conduct, and made his
public debut as a cellist at 15. At

first, his reputation spread in the
West through his recordings,
beginning with one of the Dvotik
concertos for EMI with Adrian
Boult and the Royal Phitharmon-
ic, which is now available on Tes-
tament. In 1955, he married Gali-
na Vishnevskaya, leading soprano
of Moscow’s Bolshoi Opera, and
he accompanied her on piano in
many recitals of Russian songs.
He became friends with two pre-
eminent Soviet composers—
Shostakovich and Prokofiev—
both of whom wrote music for
him. Later, in England, Ros-
tropovich met the greatest mod-
ern British composer, Benjamin

Continued on page 20

CONSIDER THE COMPOSER
Continued from page 15

begin recording other artists on
Aoede, starting with a solo disc by
the respected Bay Area pianist
Sarah Cahill, who will record a
program of new compositions
inspired by pioneering American
avant-gardist Ruth Crawford-
Seeger. Much to his surprise,
Lentz has also received a steady
stream of demos from conposers
hoping to find a home with his
label. “It’s funny: Composers
seem to find the label a lot quick-
er than the potential customers
do,” he says.

Graham Fitkin, 39, enjoyed
an early flush of success with
a debut release on the upstart
classical division of the seminal
Manchester-based alternative-
rock label Factory in the late "80s,

SRR

his Factory disc (flak), licensed a
disc of orchestral performances
by the Liverpool orchestra that
was recorded but never issued by
Decca (Granite) and assembled a
collection of new recordings by
his own ensemble (Jronic). The
three discs were packaged with
sleek, metallic graphics and made
available through the composer’s
Web site, www.fitkin.com. Fitkin
also sells directly to U.K. shops
but has not made any formal dis-
tribution agreements.

While Fitkin expresses satisfac-
tion with his label’s releases to
date, the demands on his time
have taken time away from other
creative endeavors, even with an
assistant, Ruth Wall, now han-
dling correspondence and other
details. “The main problem with
doing what I do is time,” Fitkin
laments. “1 don’t just compose; |

Web feats: Sir Peter Maxwell Davies and Judy Arnold, Graham Fitkin

followed by a string of discs on the

British Argo label, a subsidiary of

Decca. The Argo recordings,
which included pieces with such
peculiar titles as “Hook”, “Loud”
and “Hard Fairy,” introduced his
bright, witty and assured post-
minimalist idiom to a wide audi-
ence. Fitkin’s reputation rose
steadily, securing him a position
as composer-in-residence for the
Royal Liverpool Phitharmonic.
When Universal Classics shut-
tered the label in the late '90s,
however, his music disappeared
from record stores.

Like Lentz, Fitkin founded his
GFR label out of necessity, but it
also afforded him a welcome
degree of control over the pres-
entation of his work. “I've always
liked being involved in the cre-
ation of music right through to
when it gets to the listener’s ears,”
he says. “I like it when I'm
involved in getting the scores and
parts ready, talking to the musi-
cians, getting it rehearsed and get-
ting it recorded. The whole thing
interests me, and I’'m interested in
self-publishing as well. It was a
natural step from that to actually
setting up a recording label.”

Jane Ward, Fitkin’s manager
and a veteran of several record
labels, provided the composer
with the hasic tools, teaching him
the basics of managing royalty
payments and licensing. For his
first three releases, he reissued

teach and rehearse and lead a
group. I work seven days a week,
and I'm quite happy because I'm
a bit of a workaholic. But, if a
record label like Argo had carned
on, then | might have done less
on my own.” While Fitkin plans
to continue issuing both new
releases and reissues of his Argo
recordings, he doesn’t rule out
working with other labels and is
currently preparing a new
release, Kaplan, for Black Box.

NET RESULTS

Though both Lentz and Fitkin
rely on the Internet to spread the
word about their recordings,
each chose to release his music in
the traditcnal CD format.
(They're not alone: In August,
pioneering minimalist Terry
Riley issued the jazzy, hypnotic
Atlantis Nath on his newly found-
ed Sri Moonshine imprint, avail-
able via www.terryriley.com. But
veteran British composer Sir
Peter Maxwell Davies hopes to
use the Internet to distribute his
music i an even more direct
manner: downloading.

Since 1996, Maxwell Davies’
longtime associate, Judy Arnold,
has maintained the MaxOpus
Web site (www.maxopus.com), an
elaborate site designed to pro-
vide mformation about the com-
poser (whose triends call him
“Max”) and his music. “We're up

Continued on page 22
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Independent Glassical Labels Nuriure European Talent

U.K. classical writer Andrew Stewart offers a critical
sampling of noteworthy current releases by European artists
released by independent labels.

Artist: Dietrich Henschel
Nationality: German
Rlbum: Korngold Lieder
Label: Harmonia Mundi
Web site: www. harmoniamundi.

com

Archival detective
work and fine
singing are among
the strong selling
points of Dietrich
Henschel’s latest
release  on the
French Harmonia Mundi label.
The German baritone, recently
signed away from Warners’ Erato
imprint, offers a string of pre-
miere recordings and, in the case
of at least nine of the album’s 36
songs, first performances of
Korngold’s richly romantic lieder.
Henschel has the eftortless tech-
nique, musical intelligence and
emotional depths necessary to
extract the most {from the Vier
Lieder der Abschieds, works
inspired by the slaughter of
World War 1. Accompanist Hel-
mut Deutsch carefully tran-
scribed the composer’s spidery
handwriting from manuscripts
housed in the Library of Con-
gress, including nine of a dozen
Eichendor{T settings conceived by
the 14-year-old prodigy as a pres-
ent for his father. “When we
received copies from Washing-
ton,” recalls Deutsch, “they
seemed at first sight scarcely leg-
ible. ‘Transcriptions of the auto-
graphs into legible versions
proved to be a lengthy, although
quite thrilling, business.”

Artist: L.es Witches
Nationality: French
RIbum: Nohody's Jig: Mr. Playford’s
English Dancing Master
Label: Alpha
Web site: www.alpha-prod.com
Crossover classics are scarcely
new, as the French early-music
group Les Witches prove in their
programs of works for the 17th-
century alehouse, theater or
courtly entertainment. Les
Witches, widely known thanks to
their discs for Dorian, are fea-
tured on an outstanding new
release from the Paris-based
Alpha label. Charged beer mugs
on the album artwork point
to the relaxed, convivial music-
making that buzzes from the
group’s survey of tunes from

John Playford’s famous collection
ot 1651, The English Dancing Mas-
ter. Celtic folk roots rise to the
surface in Les Witches” approach
to harmonizing on their choice of
20 ancient English melodies, set
oft by the tune “Nobody’s Jig.”
“This piece opened the door for
us,” explains flute and whistle
player Claire Michon. “Belong-
ing o nobody, it was there for the
taking. Choosing from all these
melodies also meant following
our feelings, preferring this piece
because of the immediate appeal
of its melancholy, that one for its
liveliness.”

Artist: Christoph Spering
Nationality: German
RIbum: Cherubini: Les Deux
Journées
Label: Naive/Opus 111
Web site: www.harmoniamundi.
com

As a self-described
seeker of nrusical
truth, conductor
Christoph Spering
has set deliberately
high standards in
exploring fanuliar
works from the classical and
romantic periods with fresh ears.
For his latest Opus] 11 release, he
gives a compelling account of
Cherubini’s “lyric comedy” Les
Deux Journées, the coniposer’s
most popular success during his
lifetume. Goethe named Cherubi-
ni’s work as the opera he most
admired, a judgment underlined
by the vigor of Spering’s inter-
pretation and the energy invested
in the recording by a fine cast and
his admirable period-instrument
band Das Neue Orchester. For
this disc, the conductor supplied
his players with copies of the
original-manuscript orchestral
parts and added previously
unpublished and unreleased
material taken from a source pre-
served in the Berlin State Library.
As with many titles in Spering’s
considerable Opus 111 discogra-
phy, Les Deux Journées was co-pro-
duced with Deutschland Radio.

Artist: Jordi Savall
Nationality: Cacalan/Spanish
Rlbum: ivaldi: Farnace
Label: Alia Vox

Web site: None

Catalan gamba player and

early-music guru
Jordi Savall estab-
lished his own label
four years ago to |3 ‘“
take control of
everything from
sound engineering
to packaging and marketing. The
fruits of Alia Vox have been con-
sistently fine ever since, although
nothing in the company’s catalog
quite matches its latest Vivaldi
release for sheer opulence of pro-
duction and spirited music-mak-
ing. The 1731 version of Furnace
here receives its first complete
recording, ornamented by mate-
rial added for the work’s 1739
production in Madrid. Savall
took the best results {from the
final two performances in a run
of Farnace at Madrid’s Teatro de
la Zarzuela in October last year, a
well-funded part of the huge
Espana Nuevo Milenio cultural
project. “You can’t do music as
musicology or archaeology,” he
says. “We respect the sources and
old techniques but play with the
sensibility of now.” Vivaldi’s score
clearly benefits from Savall’s viva-
cious interpretation.

Artist: Sinton Haram
Nationality: Briush
RIbum: Michael Nyman: String
Juartets 2, 3 & 4; If & Why, elc.
Label: Black Box
Web site: blackboxmusic.com
While Michael Nyman’s world-
wide fame rests heavily on his film
scores, especially those for Jane
Campion and Peter Greenaway,
his concert music shows great
depth and a real {lair for the power
of niinimalist expression. Saxo-
phonist Sinton Haram, a member
of the Michael Nynmian band, hooks
into the composer’s groove with
complete conviction. Haram’s
latest appearance on the mold-
breaking U.K. independent label
Black Box offers his arrangements
of “If “and “Why,” two numbers
that justify the overused cpithet
“haunting.” The album also
includes three string quartets, orig-
inally conceived for the Batanescu
Quartet, and other pieces for
strings. The Lyric Quartet, led by
London-based, Juilliard-trained
fiddler Jonathan Carney, lives up
to its name in these works, despite
Nyman’s use of insistent rhythms
and repetitive melodies. W

SLAVA AT 75

Continued from page 18

Britten, who wrote for him the
Symphony for Cello and Orches-
tra, the Sonata for Cello and the
three Suites for Solo Cello. All of
these were dedicated to Ros-
tropovich, who recorded all of
them, save the last cello suite, for
British Decca. All, unfortunately,
have been deleted. Also deleted 1s
an EMI recording of two works
written for Rostropovich that, like
the Cello Symphony, are master-
pieces: the concertos by Dutillieux
and Lutoslawski.

While this was going on, the
Rostropoviches had been keeping
a guest in their home outside
Moscow: Aleksandr Solzhenitsyn,
who was hounded by the govern-
ment for the writings that would
eventually win him the Nobel
Prize in Literature. In 1970, on
Solzhenitsyn's  behalf, Ros-

tropovich wrote an open letter to
Leonid Brezhney, protesting the
lack of cultural freedom in the
Soviet Union. At first, this only
cost the Rostropoviches thenr con-
certs, their foreign tours and their

recording contracts. In 1974, they
were allowed exit visas, sending
them into exile, and, four years
alter that, they lost their Soviet cit-
izenship, which would not be
returned unul 1990.

In 1977, Rostropovich became
the music director of the Nation-
al Symphony in Washington,
D.C., a post he would maintain

until 1996. Typically, a Fourth of

July concert at Wolf Trap, the
outdoor theater near Washington,
D.C., would be an all-Tchaikovsky
concert, including an 1812 Over-
ture with real cannon.

SLAVA’S RESTORATION

And Rostropovich continued to
be a combination of Johnny
Appleseed and one-man Kronos
for the cello, causing new works
to spring up wherever he went.
Among the composers who ded-
icated works to him or whose
work he premiered are, beside
those already named, Berio,
Bernstein, Foss, Jolivet, Khacha-
turian, Messtaen, Part, Penderec-
ki and Schnittke. This last com-
poser, who died only a few years
ago, is considered to be the great-
est Russian composer since
Shostakovich. His Cello Concer-

to No. 2 is available on Sony,
with Ozawa and the London
Symphony. Unfortunately, the
EMI recording of the Concerto
for Three, written for Ros-
tropovich, Gidon Kremer and
Yuri Bashmet, has been deleted.

In 1990, Russian citizenship
was restored to Rostropovich and
his wife. He celebrated by tour-
ing Russia with the National Sym-
phony. His primary residence is
now St. Petersburg, in a duplex
that formerly housed 100 people,
for all of whom Rostropovich
found new housing.

Despite the several deletions
(EMID’s sorrowing reading of
Ernest Bloch’s Schelomo with
L.eonard Bernstein is another),
there is still a lot to listen to. As
befits a man often called the
greatest cellist in the world, two
companies have put together
anniversary collections. The
Deutsche Grammophon two-CD
set is called Rostropovich Master
Cellist Legendary Recordings 1956-
1978. Included are the Dvorak
with von Karajan and the Berlin
Phitharmonic and the Schumann
Concerto with Rozhdestvensky
and the Leningrad Philharmon-
ic, as well as short works by
Tchaikovsky and Glazunov. The
second CD features the Rach-
maninov sonata and the Chopin
Introduction and Polonaise Bril-
liante, as well as shorter works by
Rachmaninov, Schubert and
Schumann, encore works that
Rostropovich played often with
the pianist who accompanies him
here, Alexander Dedyukhin.

ECLECTIC CONDUCTOR

The four-disc set on EMI, Slava
75, offers a wider perspective. It
begins with the Bach Suite for
Cello No. 3. (Although these six
suites are the absolute core of the
cello repertoire. Rostropovich did
not get around to recording them
until 1995. They are available on
EMI.) The two Haydn concertos
have Rostropovich doubling as
conductor. He plays the Dvoidk
concerto with Guilini and con-
ducts that composer’s New World
Symphony. He also conducts the
most powerful of Shostakovich
symphonies, the Eighth, which he
featured this year in New York.
And the set also contains what
Rostropovich says is his most pop-
ular recording, the Beethoven
Triple Concerto, conducted by
von Karajan, with the amazing
lineup of David Oistrahk and Svi-
atoslav Richter.

Richter also appears with Ros-
tropovich on a Phillips Duo two-
fer, on which they play the five
cello sonatas of Beethoven, in
what is surely one of the great
chamber-music 1ecordings of all
time. DG also has Rostropovich
playing the two Brahms sonatas
with Rudolf Serkin; it also has
a two-ter collection that includes
him in the Shostakovich Cello
Concerto No. 2, conducted
by Ozawa, and Rostropovich
conducting two suites from
Prokotiev’s Romeo and Juliel.

Continued on page 22
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TOP 10 ON THE BILLBOARD 200!

‘ In a time when soulless, midriff-baring automatons
are the norm, vocalist/pianist Norah Jones has defied
convention to become the most refreshing music stcry

and music industry professional, Norah's success is
something that makes it a little nicer to be in the
music business.

WHAT THE CRITICS HAVE SAID
“...a quietly captivating triumph.” —Rolling Stone
“"Ms. Jones is the complete package.”—New York Times
“...astonishingly self-assured debut.” —Entersainment Weekly
“A voice that leaves you spellbound.”—Fortune Magazine
\ “Her debut keeps the jaw dropping.”—GQ

“...finds elements of country, soul, jazz, blues, folk and pop
coalescing into one gorgeous whole.”—Billboard

BUDDING MULTI-FORMAT RADIO SMASH
* Top 5 at AAA

% Top 10 at NAC/Smooth Jazz

% Top 15 at Adult Top 40

% Top 20 at AC

% Climbing the Hot 100 Airplay chart

UNLIKELY VIDEO STAR

* INSIDE T3ACK artist at VH1  iaside ZERAI1)

% Former BLOWTORCH rotation at MTV2! BE|2
* MTV2 Award Nominee at this year’s VMAs

WORLDWIDE SALES PHENOMENON
TOP 10 ON EUROCHART!

United Kingdom Platinum
New Zealand 2X Platinum
Portugal Platinum
Canada Gold
France Gold
Australia Gold
Ireland Gold
Singapore Gold

italy Gold
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BBC legends oflers Ros-
tropovich in live recordings from
the '50s and *60s, playmg both
Shostakovich concertos and the
Khachaunian Concerto Rhapsody
with various orchestras. Teldec has
a 12-CD set of Rostropovich with
the National and London Svm-
phonies conducung all 15
Shostakovich svmphonies in
deeply personal readings. Also on
Teldec are two splendid record-
ings in which Rostropovich con-
ducts the London Symphony and
the brilliant voung violimst Maxim
Vengerov in the four concertos
that Prokotiev and Shostakovich
wrote for his instrument; both st
concertos are on one CD, the sec-
ond ones on another.

PERSONAL
PERFORMANCE TAPES
EMI has justifiablv put into its

Great Recordings of the Century
series the Rostropovich recording
of Lady Macheth of Misenk, the
Shostakovich opera that oflend-
ed Joset Stalin personally and led
its composer 10 lear for his lile.
But the greal treasure trove is a
collection that EMI relcased live
vears ago, when Rostropovich was
only 70. Titled Rostropouvich the
Russian Years 1950-1974,1t consists
of the cellist’s personal tapes of his
own concerts. Included are two of
the three Britten cello suites (Ros-

With Shostakovich

wopovich apparently never played
the third) and the world premiere
in Moscow ol the Cello Sympho-
nv, Prokofiev’s cello sonata with
Richier at the piano and his gor-
geous Symphony-Concerto dedi-
cated to Rostropovich; both
Shostakovich cello concertos,

including the world prenuere of

the Second; another performance
of the Beethoven ‘Iriple with the

same all-star cast as above: sonatas
by Shostakovich, Prokofiev and
Khachaturian, each with the com-
poser at the piano; and on and
on—13 CDs ol wondertul music,
ending with a concert piece dedi-
cated to Rostropovich that Schinu-
tke wrote {rom the ballet Peer Gyni,
which many call his masterpiece,
entitled Epilogue for Cello, Piano
and Tape. For breadth and influ-
ence, iUs hard to think of another
musician who could match it.
And he’s not done yet. The Lon-
don Symphony has just released,
on its LSO Live label, Ros-
tropovich’s brooding, intense new
recording of the Shostakovich 11th
Symphony. Gramophone magazme
has named it Record of the Month.
Rostropovich, who has been made
an honorary member of the
orchestra and has been conducting
it regularly since the 1970s, plans
to record five or six more Shosta-
kovich symphonies with them,
imcluding the Eighth, as well as
music by Britten and Prokotiey.
In the booklet lor the new EMI
set, Rostropovich says that, in 2003,
he plans 1o introduce a new Pen-
dercecki concerto, alter which he
will probably learn no more music.
I’s not as if he needs to prove any-
thing clse, or doesn’t have enough
to play. As the Deutsche Gram-
mophon compilation booklet
reminds us, the nickname “Slava”
not only derives from Ros-
tropovich’s first nane, it is also the
Russian word for “glory.” ]

CONSIDER THE COMPOSER

Continyed from puge 18

to about 160,000 sessions per
year,” Arnold says, “which works
out to voughly 500 people every
day. As they're interested in what
we have 1o say, we reckoned that
people would also be interesied
in what the mformation is
about—namely, the music.”
Unlhike Lentz and Fitkin
Maxwell Davies, 68, is no longer
a primary performer ol his own
music and has to rely on record-
ings by other artists. Fortunately,
a great deal of his music has been
recorded over the years, includ-
ing an extensive '90s orchestral
series on the Collins Classics

label. When Collins went out ol

business m 1998, 1t left a gaping
hole in record bins. Since
Maxwell Davies owned the rights
to all of those recordings and sev-
eral others, however, Arnold sug-
gested that they atl be made
available for downloading via
MaxOpus, a Web site that
already artracted visitors from
around the world.

The launch of the new pro-
gran, dubbed MaxOpusBuyMu-
sic, has faced repeated delays
sinee it was originally announced
more than a year ago. Parting
ways with an Internet company
with which they had planned 1o
collaborate, Arnold and Web
designer Keith Marlow ook the
entire operation in-house, exten-

sively rescarching file formats and
payment schemes. When the pro-
gram launches—by the end of this
vear, Arnold fervently hopes—
customers will be able to purchase
and download files in the Win-
dows Media tormat or order
custom-burned CDs with any
combination of works. The site
will accept pavment in dollars
sterling, euros and yen via a
secure server.

Arnold says that the site’s olfer-
ings will initially begin with the
Collins recordimgs, but she antic-
ipates that new recordings will be
made available soon alier. The
site will begin with 23 pieces, with
additonal works to be added on
a monthly basis. “Max has writ-
ten roughly 250 published
works,” she says, “and, over the
next many, many vears, we'll
probably inake about 200 of them
available at a verv competitive
price, which will work out to 15
U.S. cents per minute.”

Fronically, though he is very
much a part of the plannmng tor
MaxOpusBuyMusic, Maxwell
Davies is himself a bit of a techno-
phobe. Stll. even he can appre-
ciate the vast potential that the
Internet has made available to
the contemporary composer. "l
am delighted,” he says, “that
technology has progressed so fan
toward a composer and per-
former having direct access to a
public interested in recorded
sound without barriers.” W

/ \ l IC l o North America’s Premier Indcpendcnt Classical Music Distributor

RCM - L AS FINEST MUSICAL TALENTS IN
SUPERBLY-ENGINEERED RECORDINGS

__ GLASSSALONEN

LOS ANGELES, MASTER CHORRLE

Los Angeles Master Chorale
Glass: Itaipu « Saloncen: Twvo Songs
The | 0s Angeles Master Chorale, renowned for
their performance of Grammy-nominated Lux
Aeterna, performs feaipu by Philip Glass and Esa-
Pekka Salonen’s Tivo Songs to Poems of Ann Jiderlund.

CHALLENGE CLASSICS - FAsT-GROWING DUTCH ANCALAGON - FEATURING BRILLIANT
LABEL FEATURING THE FAMOUS BRODSKY QUARTET

Q

L] L . -
BRODSKY 7/

! QUARTETY '

Brodsky Quartet - Shostakovich
One of the world’s most accomplished quartets in a
program of fascinating Shostakovich rarities and the epic  as second best to this one. K

Piano Quintet, 3 "welcome complement to the Brodsky
Quartet’s Shostakovich quartet cycle...”

3

[RCM 12004)

ou

the experimental.”
"Recommended.”

COLD BLUE - THE NEW AND
/NUSUAL FROM THE WEST COAST

Cold Blue [anthology}
"Throughout, the music communicates
the excitement ol the new, the fresh,
-nt'l Record Review.
All-Musie Guide.
"Strongly recommended.” — Fanfare

VIOLINIST LARA ST. JOHN

[Cold Blue 008}

L)

OPERA D'ORO - AMERICA'S FAVORITE BUDG
ET OPERA LABEL-OVER 700000 UNITS SOLD

Berg: Wozzeck
“Evans’ Wozzeck is a powerful, tragic presence...
Do not pass up this inexpensive release; it is an
extraordinary document not to be missed.”
Gramaphone

REFERENCE RECORDINGS - AMERICAS
PREMIER AUDIOPHILE LABEL-NEW RELEASE!

|Opera d’Oro 1257]

[Challenge Classics 72093]

[Ancalagon 131]

Gramophone  interpretation. ”

{
Lara St John - Bach-The Concerto Album
“I can't even think of a recording that | would name  Relaxing, beloved classics by Debussy, Satie, Ravel, “This recording triumphs on every level.._Doug Fullingion’s
American Record Guide  Fauré, Tchaikovsky, Sibelius and more, beautifully  Tudor Choir boasts a lush tonal quality that produces results
played by one of America's great orchestras. A balm reminiscent of what the Tallis Scholars achieved ALLEGRO
e

“.. .a technically dazzling and unfailingly musical
in Renaissance polyphony.”

~Gramophone

for jangled nerves!

Eiji Oue, Minnesota Orchestra - Reveries

{Reference 99)

The exciting releases above and 1000s of others are availoble a fine retailers across the United States and Canada. You can also view and purchasethe extensive Allegro catalog on fine of www.allegro music.com

PAMELA Tf’i(‘wm;:y

LINN RECORDS - BRILLIANT AUDIOPHILE
RECORDINGS FROM SCOTLAND

[Linn 183

Pamela Thorby - Baroque Recorder Concertos
"Soloist and ensemble in perfect harmany. .. It is some
time since a recording of Baroque Ensemble music gave
me s0 much pleasure”

Editor's Choice, Gramaphone. August 2002

LOFT RECORDINGS - ORGAN AND CHORAL
RECORDINGS OF DISTINCTION
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Despite 9/11, Middle Eastern Music Forges Ahead

BY SUSANNE AULT

LOS ANGELES—Post Sept. 11, con-
ventional wisdom suggests that music
with Middle Eastern influences might
be hard for U.S. audiences to em-
brace. But attention to world events
seems to have kick-started new main-
stream crossover opportunities for
this niche genre.

This month, Arabic pop singer Andy
(last name Madadian) played close to
a full house at Los Angeles’ 6,000-seat
Greek Theatre. Iranian-born artist
Googoosh is expected to sell out her
Sept. 28 date at the city’s 20,000-seat
Staples Center. Then, classical Middle
Eastern stars will embark on a cross-
country college outing this November.

Ticket prices climb as high as $175
for Googoosh, indicating it might
behoove other markets to sample this
music—usually sung in the Iranian lan-
guage of Farsi and bundled under the
“Persian” category. That term refers to
the ancient Mid-East region of Persia,
which was Iran’s name until the 1930s.

“Googoosh is the Barbra Streisand of
Persian music,” says Mike Garcia, GM
of Nederlander Concerts, which pro-
moted to both Persian (Arabic TV) and
mainstrearmn (Los Angeles Times) out-
lets for the Greek and Staples events.
“The music is terrific. There is the lan-
guage barrier . . . but it’s exciting to try
to get people exposed to new shows.”

Plans for a national festival tour fea-
turing a number of Persian artists were
scuttled days after last year’s terrorist
attacks. Organizers, including Andy
manager and former Police manager
Miles Copeland, were concerned for
the artists’ safety. But looking at the
staying power of some of these artists
in the U.S., Copeland (an owner of sev-
eral Universal-distributed record
labels) wants another go at a similarly
themed tour.

As a precursor, Copeland will launch
a 10-date Superstars of Belly Dance at
Los Angeles’ Roxy club in mid-Novem-
ber. On the bill will be dancers and
Shani (last name Rigsbee), an Arkansas
native who happens to sing in Farsi.

With millions of Middle Eastern
Americans living in the U.S., there is
already a healthy fan base in this coun-
try for Persian music. And dense
immigration populations in such
cities as Los Angeles and New York are
fueling Persian artists’ success in
those major markets.

“What I'm trying to do is bring in a
mainstream American audience,” says
Copeland, who also manages Shani.
“It's a slow, step-by-step process of con-
vincing people that there’s a strong
market here for this music.”

Controversy surrounding Sept. 11
has made “people more curious,”
Copeland admits, adding that it has
also helped that Middle Eastern dress
still permeates U.S. clothing fashion
(think American Idol contender Justin
Guarini). Plus, belly dancing has
become a new workout fad of late.

To those wary of a Persian trend,

Copeland says: “We have to support the
good guys around the world. And by
definition, people in the entertainment
business tend to be liberal. So we need
to support the music coming from
these countries.”

In fact, Andy’s and Shani's albums
are banned in Iran because of their

adherence to Western pop sensibilities.
Googoosh is forbidden to perform in
Iran as well. “I'm opposed to the system

that bans my type of music,” says Andy,
who lives in exile in the U.S and does
not try to stop the steady pirated flow of
his music to the Middle East. “The fact
that I'm here should tell Americans that
we are in the same boat.”

Moreover, “the fact that we are
rebels creates a lot of interest,” Andy
says, but he insists he’s accessible to
all. “My music is not about a rebel-
lion—they are love songs. I'm Marc
Anthony, Ricky Martin—I'm your
average pop artist.”

Speaking of which, Copeland is hop-
ing the American-born Shani will
spark the same crossover explosion
that Latin songs have experienced in
the U.S. “People can get into music
regardless of where you are from—you
don’t have to be Latin to enjoy salsa
music,” says Shani, whose Farsi/Eng-
lish album Call of the Wild has
snagged some play on dance-oriented
radio stations. “I'm from Arkansas—
Southern-bred. I'm doing music that’s
uptempo. You don'’t have to be Middle
Eastern to get it.”

Shani began incorporating Farsi

into her music after moving to L.A.
and gaining notice singing in some of
the city’s Persian nightclubs. Eventu-
ally, she learned Farsi phonetics, began
requesting songs from Persian writers,
and started opening for Andy. “There
was a dark underbelly to 9/11,” she
says, “but it had a shining light in that
it made people think a little more
about Eastern culture.”

Currently, Copeland is courting
phone companies as potential sponsors
for a second try at a Persian music tour,
which would include Andy, Shani, and
Egyptian pop artist Hakim. “Phone
companies are interested in new
arrivals in the U.S.,” he says of immi-
gration from the Middle East. “They are
the ones who use long distance.”

As for other Persian music events,
the National Endowment for the Arts-
funded World Music Institute is
launching its 18-date college tour of
classic Iranian talent Oct. 4 at Cleve-
land’s Museum of Art. Headlined by
Mohammed Reza Shajarian, past win-
ner of Europe’s UNESCO Picasso
award, the tour is in response to a great

turnout for a January show featuring
the same artists.

Fans of classic Persian arrange-
ments, entirely welcome in their
native countries, generally don't mix
with fans of Andy’s or Shani’s brand of
Persian pop. Yet traditionalists also
seem strong in number.

“Universities working with younger
people have an obligation to promote
understanding between cultures,” says
[sabel Soffer, associate director for the
World Music Institute, noting that
since last Sept. 11, “[universities] seem
to have taken that on really seriously.”

Priced between $25 and $40, ticket
sales have been brisk, Soffer adds.
She’s expecting such venues as Uni-
versity of California, Berkeley's Zeller-
bach to sell out, as it did in January.
She has also booked dates at buildings
not surrounded by large Middle East-
ern communities, like Cornell Uni-
versity’s Bailey Hall.

“We're not thinking of this in terms
of Sept. 11,” Soffer says of what'’s like-
ly the attitude for Persian classical and
pop. “It's purely about the music.”

Wiq Wam Fiasco Leaves Rock On, Artists In A Lurch

BY CHARLES FERRO
COPENHAGEN—The Maritime and
Commercial Court of Copenhagen
gave Danish management company
Rock On three months (until Nov.
19) to settle its economic problems,
after the 22-year-old outfit stopped
payments to creditors Aug. 12. The
company lost money when the four-
city domestic Wig Wam tour it was
promoting collapsed after its open-
ing weekend

Two major acts, Thomas Helmig
(BMG) and D-A-D (EMI), helped
spawn the tour idea with Rock On
managing director/owner Niels Lind-
gren. The artists, who were to have
headlined two separate shows as part
of the weekend events, publicly stat-
ed that they would lose a substantial
amount of money if Wig Wam
failed—statements that would come
back to haunt them. The crux of the
problem was that Wig Wam was
never a legal entity, leaving an open-
ended question about liability.

Rock On has almost $2 million in
liabilities, while total assets—main-
ly from accrued artists’ fees—add
up to slightly less than one-third of
that amount.

“l can’t really estimate what
impact it will have on the business,
but probably nothing major,” BMG
GM Henrik Daldorph says. “Wig Wam
was an attempt to expand the sum-
mer market, but it showed the mar-
ket was not right.”

Certainly, mistakes were made, but
the press handled the case like a “pub-
lic execution,” according to one
music exec. Dubbed a “scandal,” the
media repeated condemning state-

ments from people not directly
involved in Wig Wam and cast the
music industry in an amateurish
light. The press also suggested
Helmig and D-A-D were liable.

“A day before the news broke, every-
body was saying how great the Wig
Wam idea was [and how] finally
someone took the initiative to do
something different,” says Mikael
Hgjris, consultant for the Danish
Musicians’ Union. “Then the media
storm broke, and it was a bit much.”

Hajris, who represents musi-
cians owed money by Rock On,
pointed out that he had not seen
any documents legally binding
Helmig or D-A-D to cover losses.

Helmig’s label, BMG, helped its
artist through the storm. “Thom-
as issued a press release because
he was worried about rumors that
were fueled by press statements
made by persons with money at risk
[Rock On artists],” Daldorph says.
“He said he would do what he could
to cover losses in a show of solidar-
ity with his musical colleagues and
respect for fans.”

Wig Wam was to have visited Den-
mark's four largest cities—Copen-
hagen, Aarhus, Odense, and Aal-
borg—with a rock lineup on Friday
nights and a pop roster on Saturdays.
D-A-D, undoubtedly the biggest
name in homegrown rock, headlined
the Friday events, along with Sort
Sol, Kent, and Jupiter Day. Helmig,
the biggest name in pop, was top
billing for Saturdays, to share the
stage with Erann DD, Bo Kaspers
Orkester, and Christian. All of the
acts are solid ticket sellers.

The shows were to have been held
in a giant tent with around 25,000
capacity, and tickets were reasonably
priced at 250 kroner ($33.50) per
night—not much more than a show
featuring only Helmig or D-A-D.
With two of the biggest names in

GARBO

Danish music involved, Rock On
apparently believed it did not need
the financial guarantees it normally
gets from other arrangements.

“The timing was simply bad: Peo-
ple had apparently had enough music
for one summer,” explains Bibi
Overmyr, export consultant from
public-music promotion office MIC.

The Aug. 9 opener in Odense, the
country’s third-largest city, drew
around 4,000 for the rock show but
only 1,500 for the pop concert the fol-
lowing evening. A few weeks earlier,
Helmig played before a crowd of
50,000 fans at the Roskilde Festival.
With slightly less than 10,000
advance tickets sold for shows in
Copenhagen, Aarhus, and Aalborg,
Rock On decided to pull the plug.

Artists in Rock On’s stall are clam-
oring to get paid for gigs they played

=

in the summer and have contacted
musicians’ union DMF for help. “I
think in the short term, some artists
will say, ‘Do we Jare?” But in the longer
term, they will take a lesson from this
and get their money from manage-
ment sooner,” Hojris says. “Everybody
knows each other in this business,
and some changes will be made.
Some voices are calling this a cri-
sis for the entire industry, but that’s
bullshit: The business is bigger
than that.”

Guitarist Rolf Hvidtfeldt and his
rock band, Garbo, have been with
Rock On for two years. Hvidtfeldt
says he has been satisfied with
management, especially in the
past year, when Rock On lined up
a lot of gigs, including two warm-
up performances for Joe Cocker.
But the band claims it has not been
paid for shows extending back to May.

“We're not counting on getting
our money, so if we do, we’ll be
pleasantly surprised,” he says. “We'd
like to continue with [Rock On
booker] Jesper Christensen, as he
has excellent cantacts, but it will be
interesting to see if there is a Rock
On in the future.

“We always believed Rock On had
everything under control,” Hvidtfeldt
continues, “so when we played a
show we just assumed we’d get
paid—I suppose it’s the same with a
lot of other acts. We could kick our-
selves in the ass now, in hindsight,
but what would that help?”

Garbo will play jobs booked by
Rock On after the band spoke with
the venues/promoters and got deals
for payments right after the shows.
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WARPED WRAP: The vitality of
today’s punk rock scene is perhaps
best represented by the still-surg-
ing Van’s Warped Tour, which, eight
years in, grossed more than $12
million and drew nearly 500,000
fans to an ambitious 47-date festival
tour. Warped thrives when more
mainstream touring festivals like
Lollapalooza, H.O.R.D.E., and Lilith
Fair have come and gone. A joint
production of Kevin Lyman, Cre-
ative Artists Agency, and Vans, the
tour began June 21 at the Idahe
Center in Boise, Idaho, and
wrapped Aug. 18 at the Comerica
Park parking lot in Detroit.

The lineup included Bad Reli-
gion, Flogging Molly, Good Char-
lotte, Lagwagon, the Mighty Mighty
Bosstones, MxPx, New Found
Glory, NOFX, Reel Big Fish, the
Used, Morgan Heritage, Thrice,
Thursday, Something Corporate,
and many others. A bargain with
attitude, 42 bands played at each
show for an average ticket price of
$21.33 before add-ons. According
to Lyman, therein lies the secret to
Warped’s success.

“Kids are price-sensitive,” he
says. “Right now I'm out on the
Sprite Liquid Mix tour, and we're
having a huge walk-up at the
shows, but they're buying the
lower-end tickets. Kids want to
come. They just can’t afford the
higher ticket prices.’

Another reason Warped roars on
is that it has become a proven enti-
ty within its niche. “When kids go
to Warped, they may not know
everybody on the bill, but they
know it's going to be a great day,”
Lyman says. “They trust the brand.”

It helps keep ticket prices down
when tours are produced efficient-
ly and economically, a trademark
of Lyman’s projects. “We’ve been
really good at putting out efficient
tours,” Lyman points out. “Down
From the Mountain went out with
one truck. Warped is efficient
because we hring everything with
us. The Sprite tour has two pro-
duction trucks for the main stage
and one for front-of-house, plus a
band-gear truck.”

Lyman notes that other tours

by Ray Waddell

aren’t so streamlined. “[On the
Sprite Liquid Mix tour], we're ask-
ing for 36 stagehands and four
hours on the load-in. I heard the
Jeep [Outside tour] had 70 hands
for seven hours on the in. I think
as an industry we find ways to be
more efficient.”

Operationally, Warped ran
smoothly. “We were hit by a big
storm |in Minneapolis| that
knocked our power out, but we
finished with an acoustic show.
That’s the Warped spirit—the
bands didn’t run, and it helped
control the crowd.”

With 2002 attendance, gross,
and number of dates all tour
records for Warped, Lyman says
the event will return in 2003 and
head to Australia again as well.
“I've already had 40-50 submis-
sions for next summer from bands
that are definitely Warped caliber.”

Overall, with three tours and
more than 100 shows on his plate,
Lyman says it has been an ex-
hausting but rewarding summer.
“I'm tired. But [the touring] busi-
ness is flat, and we did pretty
well,” he says, adding that of all
shows there were probably 10 he
would have handled differently if
he had them to do over again.
“This summer definitely stretched
my mental abilities. But this is my
specialty: packaging festival tours
that make the artists feel com-
fortable and are produced in a
cost-efficient way to make it rea-
sonable for promoters.”

ATTENTION SKS8ERS: Skateboard-
ing guru Tony Hawk will be the
central figure on the Boom Boom
HuckJam arena tour, sponsored
by MTV2, Squeeze 'N Go, and
PlayStation 2. Beginning Oct. 9
at the Rose Garden Arena in
Partland, Ore., the 21-city tour
will boast a million-dollar ramp
system designed by Hawk and fea-
ture the Offspring (Oct. 9-13),
Face to Face (Oct. 17-20), Devo
(Oct. 24-26), CKY (Oct. 30-Nov.
3), Social Distortion (Nov. 7-11),
and Good Charlotte (Nov. 14-17)
headlining separate legs of the
trek, performing during skate-
boarding, BMX, and motocross
exhibitions.

The tour, booked and produced
ir-house, is managed by SLAM
Management (sister company of
Jim Guerinot’s Rebel Waltz) and
works with different promoters in
each market. It wraps Nov. 17 at
the National Rental Center in
Sunrise, I'la.

SE'_,TEMBERM Bi"bocl’ d c:cg CE R‘f VG

Aug. 16

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
CHER, CYNDI LAUPER MGM Grand Garden, $2,255,649 26,632 Ciear Channel
Las Vegas $150.25/839.75 two sellouts Entertainment, in-house
Aug. 8-10
r DAVE MATTHEWS BAND, DOYLE Verizon Wireless Music $1,884,183 50,378 Clear Qhannel
BRAMHALL Il & SMOKESTACK Center, Nobiesvilie, ind. $49/834 two sellouts Entertainment
Aug. 10-11
- _— - — ——wam = S
BRUCE SPRINGSTEEN & THE E Great Western Forum, $1; 303 650 17, 468 Nederlander
STREET BAND Inglewood. Calif. $75 sellout Organization, House of
Aug. 24 Blues Concerts
DETROIT MUSIC FESTIVAL: MARY J.  Comerica Park, $1,202,516 27,683 Festival Prods.
BLIGE, JA RULE, MUSIQ, TEENA Detroit $153.50/$27.50 33,985
MARIE, & OTHERS Aug. 17
OZZFEST: OZZY OSBOURNE, SYSTEM  Tweeter Center, $1,110,563 24,819 Clear Channe!
OF A DOWN, ROB ZOMBIE, P.O.D., Tiniey Park, 11} $75.25/$35.25 28,429 Entertainment
DROWNING POOL, ADEMA, & OTHERS Aug. 10
i SANTANA, RUSTED ROOT Tommy Hilfiger at Jones $1,081,297 21,286 Clear Channel
Beach Theater, Wantagh, N.Y.  $65/330 28,058 two shows Entertainment
Aug. 9-10
OZZFEST: 0ZZY OSBOURNE, SYSTEM Nissan Pavilion at Stone $1.078,605 21,468 Clear Channel
OF A DOWN, ROB ZOMBIE, P.O.D., Ridge. Bristow, Va. $131.50/$35.25 24,907 Entertainment
DROWNING POOL, ADEMA, & OTHERS Aug. 15
BRUCE SPRINGSTEEN & THE E America West Arena, $1.002,398 13.830 Jam Prods.
STREET BAND. Phoenix $73/$45 sellout
Aug. 25
AEROSMITH, KID ROCK, RUN-D.M.C. Nissan Pavilion at Stone $952,685 19,943 Ctear Channel
Ridge. Bristow, Va. $79.50/$35 22,578 Entertainment
Aug. 20
CHER, TOMMY DRAKE American Airlines Center, $952,310 14,988 Clear Channel
Dallas $79.75/834.75 sellout Entertainment
Aug. 23
THE WHO, ROBERT PLANT Van Andel Arena, $938,687 9,881 Clear Channel
Grand Rapids, Mich. $225/$59.50 11,165 Entertainment
Aug. 27
TOM PETTY & THE HEARTBREAKERS, Red Rocks Amphitheatre, $936,822 18.300 Clear Channel
JACKSON BROWNE Morrison, Colo. $54.50/$47.50 two sellouts Entertainment. KSE
Aug. 19,21
| AEROSMITH, KID ROCK, RUN-D.M.C. PNC Bank Arts Center, $916,327 Tz Clear Channel
Holmdel. N.J. $94.75/$26 setlout Entertainment
Aug. 13
OZZFEST: OZzZY OSBOURNE, SYSTEM Verizon Wireless Music $908,407 20,592 Clear Channel
OF A DOWN, ROB ZOMBIE, PO.D., Center, Noblesville, Ind. $77.50/340.50 24,044 Entertainment
DROWNING POOL, ADEMA, & OTHERS Aug. 13
[ - —}
JIMMY BUFFETT Verizon Wireless Music $902,526 24,452 Clear Channel
Center, Noblesville, Ind. $59.50/$30 sellout Entertainment
Aug. 22
CHER, CYNDI LAUPER Compaq Center, $893,373 11,789 Clear Channel
Houston $125.75/$59.75 sellout Entertainment
Aug. 21
| oMMy BUFFETT Post-Gazette Pavilion at $870,087 23361 Clear Channel
Star Lake, Burgettstown, Pa.  $59.50/330 sellout Entertainment
Aug 20
AEROSMITH KID ROCK RUN-D.M.C. Post-Gazette Pavilion at $864,947 21,012 Clear Channel
Star Lake, Burgettstown, Pa.  $89/835 23,040 Entertainment
Aug. 15 J
CHER, CYNDI LAUPER "~ Pepsi Center, $852.902 12.377 Clear Channel
Denver $79.50/$34.50 13,449 Entertainment, KSE
Aug. 15
AEROSMITH, RUN-D.M.C. Hersheypark Stadium, $835,938 17,645 Clear Channel
Hershey, Pa. $57/$37.50 20,641 Entertainment
Aug. 17
CHER, CYNDI LAUPER America West Arena, $833,688 B 14,061 Clear Channel
Phoenix $75.25/$35.25 14,820 Entertainment. in-house
Aug. 12
—
OZZFEST: SYSTEM OF A DOWN, ROB Polaris Amphitheater, $794,845 16.852 Clear Channel
ZOMBIE, P.O.D., DROWNING POOL, Columbus, Chio $77.25/$39.75 20,000 Entertainment
ADEMA, BLACK LABEL SOCIETY, & OTHERS Aug. 3
' OZZFEST: OZZY OSBOURNE, SYSTEM  Pepsi Center, $790.723 10,454 Clear Channel
OF A DOWN, ROB ZOMBIE, P.O.D., Denver $89.50/$50 14,560 Entertainment, KSE
DROWNING POOL, ADEMA, & OTHERS Aug. 22
OZZFEST: OZZY OSBOURNE, SYSTEM UMB Bank Pavilion, $672,302 13,707 Clear Channel
OF A DOWN, ROB ZOMBIE, P.O.D., Maryland Heights, Mo. $131.50/$40.50 21,205 Entertainment
DROWNING POOL, ADEMA, & OTHERS Aug. 19
EMINEM, PAPA ROACH, LUDACRIS,  Glen Helen Blockbuster $589,546 21,097 Clear Channel
XZIBIT, X-ECUTIONERS Pavilion, Devore, Calif. $57/825 21,857 Entertainment
Aug. 16
THE ALLMAN BROTHERS BAND, Tweeter Center for the Performing  $579,629 16,511 Clear Channel
GALACTIC Arts, Mansfield, Mass. $47.50/$29 19,800 Entertainment
Aug. 10
OZZFEST: OZZY OSBOURNE, SYSTEM Alpine Valley Musm N $569,747 25,297 Clear Channel
OF A DOWN, ROB ZOMBIE, P.O.D., Theatre, East Troy, Wis. $50/$38.50 35,103 Entertainment
DROWNING POOL, ADEMA, & OTHERS Aug. 11
CREED, JERRY CANTRELL, Alpine Valley Music $569,747 14,283 Clear Channel
12 STONES Theatre, East Troy, Wis. $75.25/$35.25 34,936 Entertainment
Aug. 10
TOOL, TOMAHAWK ~ Continental Airlines Arena,  $566,079 15982  ClearChannet |
East Rutherford, N.J. $43/536.50 sellout Entertainment
Aug. 15
CREED, JERRY CANTRELL, Post-Gazette Pavilion at $561,716 o 13,994 Clear Channel
12 STONES Star Lake, Burgettstown, Pa.  $52/$38.50 23,256 Entertainment
Aug. 21
TOOL, TOMAHAWK FleetCenter, $558,231 13,937 Ciear Channel i
Boston $42.50/$38.50 17,888 Entertainment
Aug. 16
EMINEM, PAPA ROACH, LUDACRIS, Shoreline Amphitheatre, $547,905 16,970 Clear Channel
XZIBIT, X-ECUTIONERS Mountain View, Calif. $41.50/$26.50 22,000 Entertainment
Aug. 11
CHER, CYND! LAUPER Delta Center, 535121 9,959 "~ Clear Channel
Salt Lake City $85.25/832.25 13,074 Entertainment
Aug. 14
OZZFEST: OZZY OSBOURNE SYSTEM Verizon Wireless Amphitheater, $531,581 11,320 Clear Channel
OF A DOWN, ROB ZOMBIE, PO.D., Bonner Springs, Kan. $129.50/810 18,000 Entertainment
DROWNING POOL, ADEMA, & OTHERS Aug. 20
TOM PETTY & THE HEARTBREAKERS, Verizon Wireless Amphitheater, 550,107 14,180 Clear Channel
JACKSON BROWNE Bonner Springs, Kan. $51.50/$10 18,000 Entertainment

Copyright 2002, VNU Business Media, inc. All rights reserved. Boxscores should be submitted to: Bab Allen, Nashville
Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, <all Bob Allen, 615-321-9171
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* INTERPOL

Turn on the Bright Lights

PRODUCERS: Peter Kalis, Interpol
Matador OLE-545

Much of the current '80s musical
revival is steeped in irony, but New
York's Interpol professes a genuine love
for the gloomier side of British post-
punk and new wave. Turn on the
Bright Lights, Interpol’s full-length
debut, borrows liberally from bands
like Joy Division and Echo and the
Bunnymen but still manages to create
its own musical identity. Right from
the start, the band cultivates a moody
ambiance, with an economic structur-
ing of shimmering guitars, bass, and
drums on “Untitled.” From there, the
band embarks on a journey ranging
from the slow, sad waltz of “NYC” to
the epic grandeur of “Stella Was a
Diver and She Was Always Down.”
Singer Paul Bank’s lyrics explore the
seedier side of city life while his dead-
pan delivery calls to mind Ian Curtis.
Employing layered guitars, probing
bass lines, and the occasional synthe-
sizer swoon, Interpol creates an hom-
age to their particular vision of the '80s
that stands proudly alongside the best
of its idols.—JDF

* SPOON

Kill the Moonlight

PRODUCERS: Britt Daniel, Jim Eno,

Mike McCarthy

Merge 215

With Kill the Moonlight, Spoon has
created yet another brilliant pop record
for the college radio crowd. Too smart
for its own good, the band refuses to sit
still or bow to trends. After shaking off
early-Pixies comparisons, Spoon has
sharpened and expanded its pop sensi-
bilities to include a broader range of
influences. Britt Daniel’s razor-sharp
guitar still slices through songs like
“All the Pretty Girls Go to the City,”
but now he’s more generous with the
space and musicians around him.
“Small Stakes” and “The Way We Get
By” ride Eggo Johanson’s bumpy organ
and piano grooves, while handclaps

VARIOUS ARTISTS

La Musica Della Mafia: Il Canto

di Malavita

PRODUCERS: Francesco Sbano,
Maximilian Dax, Peter Cadera

PIAS America 8

Like Buena Vista Social Club before
it, La Musica Della Mafia sheds light
on a traditional folk music that until
now, went highly unnoticed by the
masses. In this case, it is /I Canto di
Malavita, or “the songs of a life of
crime”—specifically, music created
by and for the Calabrian Mafia.
Except for Italy, where it remains
without a label to call home, this
disc has taken on a life all its own
throughout much of Europe since
streeting two years ago. Featuring
songs heard during annual festi-
vals—and primarily penned by incar-
cerated “family” members—La
Musica Della Mafia is joyous,
romantic, melancholic, and provoca-
tive. Kudos to Calabrian band leader
Mimmo Siclari for introducing and
sharing these original folk record-
ings, as well as vocalists and musi-
cians (accordion and batente guitar,
among other instruments), with the
rest of the world. —MP

s P O TL I

G

LAYO & BUSHWACKA!

Night Works

PRODUCERS: Layo Paskin, Matthew
Benjamin

XL Recordings/Beggars Group 154
U.K. dance/electronic duo Layo &
Bushwacka! knows the true meaning
of a “good beat.” The act’s debut,

1998's Low Life, overflowed with a
handful of aural flavors, from house

and electro to blues and dub. This

time around, the boys of North (Layo
Paskin) and West {Matthew
“Bushwacka!” Benjamin) London
beautifully branch out—both artisti-
cally and technically. Night Works is

dramatic and flirtatious, as well as
warm and inviting. Parts of it (like
ferocious lead single “Love Story,”
which wickedly samples Devo and
Nina Simone, and the powerful “All
Night Long”) are primed for peak-
hour dancefloor action, while other
moments revel in chilled-out bliss
(“Blind Tiger” and “Sleepy Lan-
guage”). An epic track like “Let the
Good Times Roll” is simply waiting
for the right Madison Avenue suit to
come along and discover it.—MP

H TS

THE BLIND BOYS OF ALABAMA
Higher Ground

PRODUCER: John Chelew

Real World 7243 8 12793

Thanks to the keen guidance of their
longtime booking agent, Chris Gold-
smith, this 60-year-old outfit recently
embraced a more blues-infused sound
that has rejuvenated the act while at-
tracting a more mainstream, NPR-
favoring crowd. Goldsmith’s sugges-
tions for covers and collaborations
(John Hammond, Ben Harper, etc.)
have resulted in what are two of the
most thrillingly soulful albums to come
from the gospel, blues, or soul genres
in recent years—2001’s Spirit of the
Century and the new Higher Ground.
Spirit is better, as Ground suffers at
times from a lack of cohesion between
separately recorded instrumental and
vocal performances. Yet the set shines
on such riveting cuts as Harper’s “1
Shall Not Walk Alone,” which the
group has single-handedly turned into
a should-be traditional, and the inspir-
ing, irresistibly funky recital of the
23rd Psalm done to a swampy, slide
guitar-led cover of Funkadelic’s “You
and Your Folks.” Faith, soul, and quali-
ty by the truckload. — WO

and tambourine add a '70s pop vibe.
Daniel's vocals sounds as confident as
ever, and drummer Jim Eno and Jo-
hanson stir the pot well. —JDF

BREE SHARP

More B.S.

PRODUCER: Don DilLego

Ahimsa/Union Recording Group 0618
Sharp's sophomore debut, More B.S.,

is anything but. In a current music
industry flood of artist soundalikes
and lookalikes, Sharp stands on her
own. Previous vehicles for the artist
have included Lilith Fair and MTV’s
Campus Invasion, thanks to her past
hit, “David Duchovny.” Perhaps her
musical influences—which include
Elvis Costello, Bob Dyian, and Patti
Smith—have something to do with

Sharp’s genuinely artistic delivery in
More B.S. The album includes songs
that serve as social commentaries and
musical stories reminiscent of Joni
Mitchell. “Lazy Afternoon” spews
insults to big corporations and
aggressive fashionistas, while “The
Ballad of Grim and Lily” is a song
about a gangster couple desiring an
escape to an island. “Dirty Magazine”

is a humorous ditty about a young
girl who wants nothing more than to
be in an adult magazine and reminds
one of Janis Joplin’s “Mercedes Benz.”
A festive remake of Don Henley’s
“Boys of Summer” is also included. In
the end, Sharp shows an obvious
appreciation for artists that came
before her and a notable ability to be
nobody but herself,.—DP

JACKPOT

Shiny Things

PRODUCER: David Darling

Surfdog 44012

Jackpot’s third album is an engaging
grouping of 12 laid-back yet intelli-
gent rock tracks. Lead singer/gui-
tarist Rusty Miller, known for his gui-
tar melody on Cake's “Never There,”
uses his slightly raspy, offbeat voice
not to share any profound answers
about life and its problems but to
show that somewhat detaching from
reality just might be the key to happi-
ness. In the opening track “Far Far
Far,” with its psychedelic/pop tinges,
Miller wholly expresses this theme: “I
feel like I've been in a bubble/A bub-
ble of some kind/Rolling around
inside of it/Peering through the soapy
shine.” “Sometimes” explores how a
romantic relationship is an always-
changing balance of emotions and
uses a captivating acoustic guitar riff
set against synthesizer sounds. The
Sacramento, Calif.-based band also
crafts such all-out rockers as “Fleas
on the Tail of Time,” which discusses
human beings’ almost insignificant
place in the universe.—JK

R&B/HIP-HOP

SPEECH

Spiritual People

PRODUCERS: Speech, Mike Musmanno
iMusic 1050

One of the first debuts from ArtistDi-
rect’s recently launched iMusic, for-
mer Arrested Development frontman
Speech returns with Spiritual People.
Keeping in the tradition that he
founded with Arrested Development,
the Atlanta native transcends straight
hip-hop, blending elements of jazz,
gospel, pop, and soul. “The Simple
Love of Life” is a feel-good, gospel-
inspired sing-along very reminiscent

(Continued on next page)

SELENA

Mis Primeros Exitos

REISSUE PRODUCER: Guillermo J. Page
ORIGINAL PRODUCER: Abraham
Quintanilia 1l

EMI Latin H2 7243 5 4083822

Selena

i REISSUE PRODUCER: Guillermo J. Page
ORIGINAL PRODUCER: Abraham
Quintaniila lll

EMI Latin H2 7243 5 4083921

Ven Conmigo

REISSUE PRODUCER: Guillermo J. Page
ORIGINAL PRODUCER: Abraham
Quintanilla lll

EMI Latin H2 7243 5 40084102

vV I

Entre a Mi Mundo

REISSUE PRODUCER: Guillermo J. Page
ORIGINAL PRODUCER: Abraham
Quintanilla 111

EMI Latin H2 72435 4083709

Live

REISSUE PRODUCER: Guiliermo J. Page
ORIGINAL PRODUCER: Abraham
Quintanilla 111

EMI Latin H2 7243 54084027

EMI Latin’s endeavor of reissuing and
remastering the entire Selena catalog
kicks off with the now-legendary
singer's first five albums, beginning
with Mis Primeros Exitos, a collection
of Selena hits prior to her signing
with EML. If nostalgia permeates this

T AL
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entire reissue project (which is titled
20 Years of Music), it's particularly
evident in this first disc, with a very

S § U E S

young Selena singing to the accompa-
niment of her then very young band,
Los Dinos, playing with limited range
and big reliance on a single rhythmic
accompaniment. But also evident are
the possibilities of a singer, who even
in her teens performed with unusual
abandon and an ineffable joie de vivre.
Exitos is the most rudimentary of this
collection, with each album progress-
ing considerably to reach the maturi-
ty of Entre a Mi Mundo, widely
regarded as Selena’s breakthrough in
the Latin market. Here we find full
definition of Selena’s trademark
sound—the remarkably catchy tunes
married to the distinctive, plaintive
vocals and a relaxed, danceable

cumbia beat—which continues to be
the blueprint for female singers in the
Tejano genre. Songs like “Como la
Flor” and “La Carcacha” are what
Selena did best, although versatility is
displayed with adequate ranchera and
disco tracks, a very soulful English
track and, most impressive, a pop
duet with Alvaro Torres {included as a
bonus). The final flourish in this first
batch of discs is the Grammy Award-
winning Live, valuable both as a histor-
ical testimonial and a top-notch live
disc. While the standout albums are the
last two, the entire collection will be
essential for hardcore fans, adorned as
it is with “spoker: liner notes,” bonus
tracks, pictures, and videos.—LC

as being among the most significant records of the year. All albums commercially available in the U.S. a

" pn 'I'n s Jim Bessman, Leila Cobo, Jay DeFoore, Gordon Ely, Deborah Evans Price, Rashaun Hall, Jill Kipnis, Wes Orshoski, Michael Paoletta, Dara Pettinelli, Philip van Vieck, Ray Waddell. SPOTLIGHT: Relezses deemed by the review edi-
Bn“‘“'““ H * tors to deserve special attention on the basis of musical merit and/or Bilthoard chart potential. NOTEWORTHY: Releases of critical merit. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more artists.
PICKS (B»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (%): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSICTO MY EARS (JJ): New releases deemed Picks that were featured in the Music to My Ears column
re eligible. Send review copies to Michael Paoletta (Biltboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus.
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of Arrested Development’s “Everyday
People.” Speech takes a stand against
hip-hop’s commercial influences on
“Brought to You By . . . (Music &
Life),” while the horn-drenched title
track is a head-nodding affair with a
reggae vibe. On the jazz-inflected
“Brother Speech,” the artist proves he
is still a nimble lyricist. The true
beauty of Spiritual People lies in its
musical backdrops. Speech’s ability to
effortlessly mix and match various
genres with a down-home feel dives
the set its true soul.—RH

* GUSGUS

Attention

PRODUCERS: Gusgus, Gareth Jones
Moonshine Music MM80177
Following two revered discs (Polydis-
tortion and This Is Normal, both for
4AD), a move from Reykjavik to
Barcelona, and a label switch (to
Moonshine Music), a newly realigned
Gusgus emerges with the most potent
and cohesive album of its career. Like
Electribe 101's now-classic recording,
Electribal Memories, Attention
revolves around deep house beats,
haunting (at times quirky) rhythms,
and glorious vocals (provided by one-
named singer Earth). Album opener
“Unnecessary” is all rubbery bassline,
guitar slashings, four-to-the-floor
kick, and Earth’s cool, detached
vocals. The synth blasts in “David"”
bring to mind an updated “Make the
World Go Round”; if released as a sin-
gle, it’s the type of track that could
very well sit very pretty atop interna-
tional dance charts. In “Desire,”
Earth’s smoky vocals perfectly match
the sensual feelings of the sounds
around her. Other highlights include
“Call of the Wild" and “Your Moves
Are Mine,"—MP

CHRISTIAN

P SARA GROVES

All Right Here

PRODUCER; Nate Sabin

INO Records

Last year’s Conversations propelled
this talented songwriter from witty,
charming high-school English teacher
to one of Christian music’s most high-
ly acclaimed new artists. Groves’ voice
is a beautiful instrument, capable of
evocatively expressing the myriad
emotions that populate her literate,

heartfelt songs. This collection
poignantly reflects the moments and
emotrons that propel our daily rela-
tionships. “Fly” is a beautifully touch-
ing love song to her husband, “First
Song That I Sing” speaks of making
time to truly praise God, and “You
Cannot Lose My Love” is a song for
her young son, Kirby. An absolute
highlight is “Just One More Thing,”
which focuses on priorities and mak-
ing time for what’s truly most impor-
tant—our relationships. This album’s
appeal isn't limited to the Christian
market; Groves’ insightful, intelligent
songs and passionate delivery will
appeal to music lovers in any genre.
Contact 615-777-2500.—DEP

GOSPEL

» FRED HAMMOND

Speak Those Things: POL Chapter 3
PRODUCER: Fred Hammond

Verity 01241-43197

As one of very few who can truly take
credit for ushering gospel into the era
of modern urban and R&B music, any-
thing Fred Hammond does is closely
watched. After seeming content to be a
songwriter/producer/ensemble direc-
tor, his first solo album in six years
arrives with great expectations. And it
delivers on every count. Long past
being merely a hip-hop innovator,
Hammond shows both proficiency and
exuberance across the musical spec-
trum. “You Are My Daily Bread” and “I
Will Say” are jaunty R&B jams that
could sit just fine in pop formats. “Lord
of the Harvest” is ear-to-ear-grinning
Motown soul, while “Show Yourself
Strong” is a rich, hooky, bluesy ballad.
Two-decades-plus down the line, the
king of contemporary gospel never
sounded better.—GE

COUNTRY

P JOHNNY CASH

Johnny Cash at Madison Square Garden
PRODUCER: Bob Johnston
Columbia/Legacy 86808

A tuxedo-clad Johnny Cash must have
cut an imposing figure when he took
the stage at New York's Madison
Square Garden in December 1969,
performing songs about prison,
cocaine, and murder alongside gospel
hymns and patriotic antiwar senti-
ments (as a self-proclaimed “dove with
claws”). As this uncovered gem from
Columbia/Legacy demonstrates, the
MSG sellout crowd responded with
enthusiasm and a bit of awe, from the

opening twangs and the “Hello, I'm
Johnny Cash” greeting through a
monster 26-song classic set. Cash was
already a major star at the time, with
his personal demons largely in control
and a major network TV series in full
swing. He was also a commanding
onstage presence despite the strain a
heavy touring schedule put on his
voice. It's an album of greatness, full
of the familiar and the obscure, pep-
pered with ad libs that tell much
about the man and his unique world
view. Featured performers Carl
Perkins, the Statler Brothers, June
Carter and the Carter Family, along
with the crack Tennessee Three, add
much but—then and now—this is
Cash’s stage, and he owns it.—RW

% BLACKHAWK

Spirit Dancer

PRODUCERS: Michael D. Clute, Henry Paul,
Dave Robbins

Columbia 85968

In the first release since the death of
founding member Van Stephenson,
BlackHawk’s Henry Paul and Dave
Robbins combine big-picture themes
with catchy melodies, and the trade-
mark BlackHawk harmonies remain
intact behind Paul’s distinctive lead
vocal. “One Love” and “I Will” are
crisp, soaring cuts, while “One Night
in New Orleans” is a punchy, Cajun-
inflected raveup, and “Days of Ameri-
ca,” “Leavin’ the Land of the Broken
Hearted,” and “Gloryland” are the
kind of rootsy, accessible songs that
have given BlackHawk major success
in the past. The Native American
chanting and instrumentation lend a
spiritual tone to the touching
Stephenson tribute title cut, and the
big, bold instrumentation of “Broth-
ers of the Southland” reflects on
Paul’s Southern rock past. Paul sings
the heck out of redemptive confes-
sionals like “Forgiveness” and “Faith
Is the Light,” and Robbins takes an
effective, if rare, lead vocal turn on
the ringing “I'll Always Love You.” A
trademark sound and adult themes
aren’t easy to come by in country
music these days, but BlackHawk still
achieves both.—RW

LATIN

P> CRISTIAN

Grandes Hits

PRODUCERS: various

BMG U.S. Latin 74321-95787

Mexican balladeer Cristian has had a
remarkable career of radio hits
penned by some of Latin music’s best-

regarded writers. That knack for
jumping from one big name to anoth-
er and selecting his songs well has
been a factor in Cristian's continued
success. But his outstanding and
emotive tenor has served his material
well and has elevated some of it—
"Lloran las Rosas” and “Despues de Ti
... Qué? immediately come to mind
—to the category of standards. Be-
yond the solo work, this collection
features a series of duets—including
“Ella,” with José Alfredo Jiménez—
that will appeal to the casual fan as
well. Grandes Hits tracks Cristian’s
vocal and stylistic development, from
straight-ahead balladeer and singer of
gorgeous romantic songs to dance-
influenced modernist (“Azul”). Three
new tracks cap off this collection and
highlight yet another Cristian facet—
that of experimental/dance stylist, for
whom ambience is perhaps more
important than pure voice. It works
well in the single, the minimalist-
sounding “Cuando me Mirds Asi,”
though we can't help going back to
the unabashed romantic.—LC

BLUES

% CEDELL DAVIS & FRIENDS

When Lightnin’ Struck the Pine
PRODUCER: Joe Cripps

Fast Horse Recordings 003

CeDell Davis is a native of Helena, Ark.,
one of the true cradles of the Delta
blues. He’s been playing guitar and
singing the blues in Arkansas for
decades without receiving much
notice, though it seems as though this
CD release has disturbed his peaceful
lifestyle (he’s been on the road touring
behind its release). Davis is un-
equivocally deep in his blues—his ele-
mental style attracted such collabora-
tors as Peter Buck (R.E.M.), Joe Cripps
(Brave Combo,) and Scott McCaughey
(the Minus Five). There's nothing mys-
terious going on here; cue up any track
and what you'll get is gut-bucket blues.
Anyone who enjoys R.L. Burnside,
Junior Kimbrough, and/or T-Model
Ford will immediately understand
Davis’ juke-joint voice and his rugged
guitar style (he frets his guitar with a
butter knife). This is splendid, highly
recommended music. Distributed by
Ryko.—PWV

NORTON BUFFALO & ROY ROGERS
Roots of Our Nature

PRODUCERS: Norton Buffalo, Roy Rogers
Blind Pig 5077

This meeting of the masters involves
Steve Miller Band vet Norton Buffalo

and producer/slide guitar wiz Roy
Rogers. Both artists are very much in
sympathy with blues music, though the
13 original tracks that comprise this CD
aren’t limited by any obvious stylistic
parameters. “Requiem,” “Don’t Throw
Your Changes on Me,” and “Highway
Bound” are cookin’ tunes coming from a
progressive blues vibe, but beyond these
tracks, modern and traditional folk
styles play a major role in the collective
thinking. The exceedingly mellow “If I
Were King” and “Long Hard Road™ have
a timeless folk quality reinforced by Buf-
falo’s vocals. “Under the Rug,” a very
cool acoustic number highlighted by
some of Rogers’ agile fretwork, could
rock convincingly in a different setting.
The solitude of the harmonica and gui-
tar is particularly haunting in the most
ear-catching instrumental on the album,
“Ritmo de las Almas."—PVV

P AL DI MEOLA

Flesh on Flesh

PRODUCER: Al Di Meola

Telarc 83543

Guitarist Al Di Meola returns to the
bins after a three-year absence with a
jazz project worthy of our undivided
attention. Always a fluid technical
player, Di Meola’s feel is finally fully
in-synch with his fiery fingerwork.
The opening track, “Zona Desperata,”
brings Di Meola’s flair for Latin
stylings into sharp focus. The original
number has a terrific rhythmic push
to it, fueled by Gumbo Ortiz’s congas.
Guest Gonzalo Rubalcaba offers a
brief, yet pointed Fender Rhodes key-
board solo as a counterpoint to Di
Meola’s acoustic and electric solos.
The title track offers something more
specifically Cuban, featuring Alejan-
dro Santos on flutes in the midst of a
pleasantly hectic Di Meola arrange-
ment. He masterminded another
equally compelling arrangement on
Astor Piazzolla’s “Fugata.” The ensem-
ble work here is arresting, and Di
Meola's guitar solos are wonderfully
articulated sorties, rich in note work
yet uncluttered.—PVV

FOR THE RECORD

In the Sept. 7 issue, the title of
Daniel Bedingfield's album and
lead single/title track were incor-
rectly stated. The correct titles are
Gotta Get Thru This and “Gotta
Get Thru This,” respectively.

EVA CASSIDY

Imagine

PRODUCERS: Eva Cassidy, Chris Biondo,
Chris lzzi

Blix Street G2-10075

Blix Street founder Bill Straw contin-
ues to keep the late Songbird sensa-
tion Eva Cassidy’s eternal flame burn-
ing with a set of unreleased material
left over from various sessions that
again exhibit her total ease with var-
ied pop music genres. The John
Lennon title track and a version of the
country/pop classic “Tennessee
Waltz,” come from the solo guitar and
vocal recordings Cassidy made in
1996—the year she died at 33 from
cancer—to audition for club gigs.

N 0 T

Also on the solo side are lovely rendi-
tions of Gordon Lightfoot’s “Early
Morning Rain” and Buddy Holly’s own

E W 0 R

posthumous hit “It Doesn’t Matter
Anymore.” A cover of Sandy Denny’s
“Who Knows Where the Time Goes”
further shows off Cassidy’s folk-music
strength, but dramatic takes on the
pop and jazz standards “Fever” and
“You've Changed” serve as haunting
additional evidence that the music
world lost a major, all-embracing
music talent all too soon.—JB

MARIANNE FAITHFULL

Kissin Time

PRODUCERS: various

Virgin 12009

[t's been 23 years since Marianne
Faithfull released the dynamic Broken
English. While other albums followed

T H Y

(most notably 1983's A Child’s Adven-
ture, 1990's Blazing Away, 1999’s
Vagabond Ways), none matched the

vitality of Broken English—until now.
Kissin Time opens with “Sex With
Strangers,” a mighty slab of electro-
hued funk with music by Beck, who
co-produced the track with Tony Hof-
fer. Elsewhere, Faithfull, who sounds
rather happy here, teams with Billy
Corgan, who produced the sensual
“I'm on Fire” and the sweet “Wherever
[ Go”; Dave Stewart, who produced/co-
penned the gorgeous “Song for Nico™;
and Jarvis Cocker and his Pulp band-
mates, who contribute to the autobio-
graphical “Sliding Through Life on
Charm.” The album closes with a sim-
ply lovely rendition of Herman’s Her-
mits’ “I'm Into Something Good.”
Consider this a real treat.—MP
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% SHERYL CROW Steve McQueen (3:24)
PRODUCERS: Sheryl Crow, John Shanks
WRITERS: S. Crow, J. Shanks
PUBLISHERS: Warner-Tamerlane/0ld Crow
Music, BMI; WB Music/Dylan Jackson
Music, ASCAP

A&M 10789 (CD promo)

After soaking up the sun for the past few
months, Sheryl Crow gets a bit more
serious on the second single from her
platinum C’mon C'mon, with one of the
loosest, most organic radio releases
she’s had to date. From the sound of it,
Crow—uwith fellow songwriter and pro-
ducer John Shanks—felt it was time to
get back to the basics, with a band in
full swing and few synthetic effects at
play. Crow remains a master at great
hooks, with this reference to '50s king
of cool actor Steve McQueen, in her
lyrical quest to break free from the sta-
tus quo: “I ain’t takin’ sh** [edited in
the radio version] off no one/Baby that
was yesterday, I'm an all-American rebel
making my big getaway/Yeah, you know
it's time, I gotta fly, like Steve McQueen/
All T need’s a fast machine.” Crow’s pri-
mary appeal remains at adult top 40,
which should find a nice home for this
staple artist; on the mainstream top 40
side, it’s doubtful the target audience
has even heard of the late, great actor,
anyway—eek! In any case, this is anoth-
er shining moment from one of our
most consistent A-list artists. Mean-
while, Crow continues her U.S. tour
through September, hitting Japan in
October and Europe in November.—CT

COUNTRY

% HOLLY LAMAR These Are the Days (3:39)
PRODUCERS: Byron Gallimore, Tony Brown
WRITERS: H. Lamar, S. Bentley
PUBLISHERS: WB Music/Platinum Plow
Music/Hollydaisy Music/Universal Songs of
PolyGram/Hopechest Music, ASCAP
Universal South 02348 (CD promo)

In recent years, Holly Lamar has
established herself as one of Nash-
ville's most successful songwriters
with such hits as Faith Hill's
“Breathe,” Jo Dee Messina’s “That’s
the Way It Is,” and Tim McGraw's
current single, “Unbroken.” With
this engaging debut, she steps from
the background into the spotlight
and demonstrates she’s an artist in
her own right, more than capable of
delivering her own hits. She has a
distinctive voice: sweet, vulnerable,
but with a slight edge that conveys a
savviness that lends added weight to
her words. Her debut single is a live-
ly number with a meaty message
about the joys of living in the
moment. She sings: “Pick your flow-
ers, count the seconds, roll the dice,
but baby, don’t wait/'Til it’s too late,
put a smile on your face/’Cause these
are the days.” The well-written lyric,
penned with Stephanie Bentley, is a
wake-up call to seize the day and live
life to the fullest. It’s a solid song
and a great performance that adds up
to a promising debut from a new
voice with a lot to say—and now a
chance to say it herself. —DEP

PINK Family Portrait (3:49)
PRODUCER: Scott Storch

WRITER: Pink

PUBLISHER: not listed

Arista 5192 (CD promo)
Three—count 'em—three top 10
singles from Pink’s triple-platinum
Mlssundaztfood . . . and counting.
“Family Portrait” again showcases
this surprisingly deep artist’s yearn-
ing to reveal stories of all-too-vivid
pain and misspent youth, this time
in the devastating account of a shat-
tered family broken by abuse, neg-
lect, and fear. Pink writes, “I ran
away today, ran from the noise/
Don’t wanna go back to that place,
but don’t have no choice/It ain't
easy growin’ up in World War I1I/
Never knowing what love could be/I
don’t want love to destroy me like it
did my family.” Damn. Rhythmical-
ly, the simple track nervously ticks
along to a midtempo beat, as Pink
effectively understates a vocal that
reflects sheer defeat. Adding to the
effect toward the end is a chorus of
children’s voices singing alongside,
hinting at just how universal a
problem Pink has taken on. “Family
Portrait” is deeply moving; to talk
about it in the context of a hit
record almost seems beside the
point. But let’s hope it reaches kids
out there who are living this song
and think they’re alone in the
Lworld. Salute.—CT

S P OTLIG

TONIC Take Me as | Am (3:36)
PRODUCER: Bob Rock

WRITERS: E. Hart, D. Lavery
PUBLISHERS: EM! April/Big Ass Pete
Music/Skizzneck Music, ASCAP
Universal 20838 (CD promo)

There’s good reason why the first sin-
gle from Tonic’s upcoming fourth
album, Head on Straight, sounds so
effortless and relaxed. Group delegates
Emerson Hart, Jeff Russo, and Dan
Lavery decided to luxuriate on the
island of Maui, Hawaii, to write and
record. While most rock-rooted bands
are pushing to bang their heads as
hard as they can in light of current

radio trends, the easy breezes and
tropical views apparently steered Tonic
in a more melodic direction. Guitars
are still there in plentitude, thanks to
production props from Bob Rock
(Metallica, Veruca Salt), but “Take Me
as I Am” is more sophisticated than
much of what's coming down the pike.
Because it's not all about the decibel
level, you're actually able to discern
the thoughtful lyric about isolation
and loneliness and savor a truly well-
manicured hook. Tonic's got the goods
here to score at home on rock radio,
with an easy evolution to mainstream
and adult top 40. This sounds like the
biggest hit from the band since “If You
Could Only See” way back in '97. This
Tonic is ready for consumption.—CT

| DIXIE CHICKS Landslide (3:49)

PRODUCERS: Dixie Chicks, Lloyd Maines
WRITER: Stevie Nicks

PUBLISHERS: Welsh Witch/Sony/ATV, BMI
Open Wide/Monument/Columbia
58942 (CD promo)

The Dixie Chicks’ return single, “Long
Time Gone,” with its bluegrass over-
tones, not only demonstrated that the
trio has no intention of straying from
the pure country coral, but it also
ushered the Chicks into the top 10 of
The Billboard Hot 100 for the first
time—though Kenny Chesney's lock
on Hot Country Singles & Tracks held
the song at a No. 2 peak there (they

| can take solace in the No. 1 debut this

issue of their new Home). “Landslide”
seems an odd choice for the follow-up:
It's a remake of a well-trod Fleetwood
Mac song, and its production is quite
understated, with banjo and dobro
leading the charge and little else but

. the ladies’ voices. But one must never

underestimate the emotive qualities of

| Natalie Maines’ aching vocal, which

manages to differentiate itself from
Stevie Nicks' own plaintive reading.

| Country stations are obviously hear-

ing magic, as the song became the
group’s highest-debuting single ever,
at No. 32 last issue. Meanwhile, it
should make for interesting chart
viewing in the weeks ahead, as Dixie
Chicks’ classic country goes head-to-
head with Faith Hill's pop-centric
“Cry.” The race is on.—CT

SPANISH

THALIA No Me Enseiiaste (4:26)
PRODUCER: Estéfano

WRITERS: Estéfano, ). Reyes
PUBLISHERS: World Deep Music/Sony

ATV, BMI; Blueplatinum/Sony ATV, ASCAP
EMI Latin 17513 (CD promo)

On the heels of the first single from
Thalia’s eponymous album—the bubbly
“Tiy Yo"—“No Me Ensenaste” is a
moody, broody heartbreak ballad that
shuns the traditional soaring strings of

Latin love songs in favor of electric gui-
tar. Still, it's the kind of track that Span-
ish-language radio loves. Musically, “No
Me Ensenaste” is straightforward, with a
mesmerizing opening verse set over

sparse piano and percussion, then rising
steadily to the broad, catchy chorus.

SOPHIE ELLIS BEXTOR Murder on
the Dancefloor (3:49)

PRODUCERS: Matt Rowe, Gregg Alexander
WRITERS: Ellis Bextor, Alexander
PUBLISHERS: Rondor Music/Keepin It
Real How Bout You/Warner Chappell
Universal 20830 (CD promo)

Radio has had its surprisingly cre-
ative rhythmic moments this year,
with the success of such left-field
tracks as Dirty Vegas’ “Days Go By,”
“Heaven” from DJ Sammy, and a
two-pack of hits from Kylie
Minogue. Let’s hope the wisdom of
plucking the best from all genres is
more than a passing trend with this
addictive gem from British new-

NEW &
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comer Sophie Ellis Bextor, which
has already rung the No. 1 bell in 10
countries, including Australia,
France, Ireland, and the Nether-

EWORTHY

lands. The track is built guiltlessly
and triumphantly over a pure disco
melody line, complete with synthet-
ic strings and a hint of that famous
Chic-style guitar. Ellis Bextor’s
vocal hardly typifies the shrill
squeak of so many dance tracks; she
possesses enough attitude and sass
—and a hint of a British accent—to
really raise the bar on this giddily
inventive song. “Murder” is an
instant reaction record and a perfect
way to balance the guitars and rap
on top 40 radio. Given the chance,
“Murder” could be a killer song to
add one more hot flash to the sum-
mer of 2002.—CT

Lyrically, it's typical Estéfano in its blend
of the colloquial and romantic and man-
ages to avoid hokeyness in conveying
desolation. Thalfa, who tends to tap into
melodrama, lends the right amount of
pathos to a song steeped in sadness. “No
Me Ensenaste” is also available in a
dance remix version, a regional version,
and a salsa version, the last of which—
produced by Marc Anthony—offering
the best execution. On the other hand,
the original melancholy feel of the track
gets lost in these upbeat formulas.—LC

R&B

BLU CANTRELL Breathe (3:21)
PRODUCERS: Ivan Matias, Andrea Martin
WRITER: not listed

PUBLISHER: not listed

Arista 5167 (CD promo)

Ms. Blu Cantrell has apparently been
hurt—again—and she’s not going to
take it anymore. The Providence, R.I.,
native takes an aggressive, hip-hop-
inspired approach with “Breathe,” the
lead single to her sophomore outing,
due in October. After the success of “Hit
"Em Up Style (Oops!),” which peaked at
No. 2 on The Billboard Hot 100 and No.
6 on the Hot R&B/Hip-Hop Singles &
Tracks chart, Cantrell and Arista would
be foolish not to coffer up another female
anthem with bite—and “Breathe” meets
all the qualifications. This time out,
Cantrell is sending a part-time lover
packing. “You say you love/You say love
me/But you're never there for me/You'll
be crying/Slowly dying/When [ decide to
leave.” Sampling Dr. Dre’s “What’s the
Difference,” the Ivan Matias/Andrea Mar-
tin-produced track gives the song just
enough edge to come across as genuine.
Despite the left-of-center dancehall
intro, “Breathe” should be an easy sell at
mainstream R&B radio. Breathe in.—RH

ROCK

THE FLAMING LIPS Do You Realize?? (3:29)
PRODUCERS: the Flaring Lips, Dave Fridmann,
Scott Booker

WRITERS: W. Coyne, S. Drozd, M. lvins,

D. Fridmann

PUBLISHERS: EMI Blackwood Music/Lovely
Sorts of Death Music, BMI

Warner Bros. 100975 (CD promo)

With Yoshimi Battles the Pink Robots,
the Flaming Lips oifer up some of
their most accessible material in years.
On this, the warm, string-laden first
single from Yoshimi, frontman Wayne
Coyne, in his wonderfully creaky
voice, delivers a sweet love letter with
a reminder of how precious and fleet-
ing our time on this planet is. Over
acoustic guitar strums, apparently
sampled church bells, and well-placed
tempo changes, Coyne asks, “Do you
realize that you have the most beauti-
ful face/Do you realize we're floating
in space . . . that life goes fast/It's hard
to make the good things last/You real-
ize the sun doesn’t go down, it's just
an illusion caused by the world spin-
ning 'round.” The song builds slowly,
getting prettier and more dreamlike as
Coyne repeats his questions. For those
who favored the bana's flawless 1993
set, Transmissions From the Satellite
Heart, but became estranged as the
act explored more experimental terri-
tory on recent albums, Yoshimi—
which is full of lovable moments like
these—offers a chance to reconnect
with the Lips.— WO

CONTRIBUTOR

ChuckTaylor (Biliboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

» Leila Cobo, Rashaun Hall, Wes Orshoski, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Biffboard chart potential. NEW & NCTEWORTHY: Exceptional
® releases by new or upcoming artists. PICKS (»): New releases predicted to hit the top half of the chart i the corresponding format. CRITICS’ CHOICES (3): New releases, regardless of chart potential, highly recommended because of their musical mexit. Send review copies to
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Kenny G Plays On
The Soundtrack Of People’s Lives

was really raising the roof.”
_ : ; Kenny says he was not thinking about going out on
has played his way across the airwaves 'i : his own, at first:“I was really happy where I was. After

focused guy with a big heart 1s how friends
and colleagues describe Kenny G, who

a while, [ realized that, 1f | was to have the freedom
to play the way I wanted to, I was going to have to
do it on my own. It took like four years before
Clive actually made the phone call and said, ‘Do
you want to do your own album?’” And, the rest,
. as they say, is history. Kenny released his first
g = 2lbum in 1982, ttled Kenny G.
“Clive, n his words, 1s my friendly provoca-
teur. He says things like, ‘Kenny, if you don't
listen to what I'm about to tell you, you're
going to make the biggest career mis-
take of your life, but it’s your record,
and I'll support anvthing you do,”
Kenny laughs.

and the world for the last 20 years. The
best-selling instrumentalist in the world, he tran-
scends cultures and is one of the most popular
artists in Asia, as well, particularly in Japan, and
also in South Africa. According to friend and
colleague George Benson, “At one time, [ was
the best-selling recording artist in the history
of South Africa. Now Kenny took my spot.” But
he didn’t get there overnight.

Kenny G (Gorelick) was born in Seattle, Wa.,
on June 5, 1956. He began playing the saxo-
phone at the age of 10.At 17, he performed
his first professional gig, backing up Barry
White’s Love Unlimited Orchestra at a
concert in Seattle. While he went to the
University of Washington to study
accounting by day, he pursued a musi-
cian’s life at night. [t wasn’t untl grad-
uation that he got a break—with Jeft
Lorber’s Fusion, with whom he
recorded two albums on Arista
Records.“I was learning how to play
and improvise,” Kenny recalls. “Jeft
taught me a lot, and he had a record
deal already, so that was a good thing.
Musically, he showed me a lot of cool
things and also gave me a lot of expo-
sure and a lot of freedom. It was
almost like it was my band.”

Clive Davis, president of ]

SONGBIRD

Kenny recorded two follow-up
albums to Kenny G—G-Force and
Gravity—but it wasn’t until his fourth
release in 1986, Duotones, that he real-
ly hit his stride with “Songbird.”
While that song defied the normal
radio convention, Davis knew he had
something special, so he wrote to
every radio programuner. He asked that
any progranuner who had been moved
by Arista music over the years give this
song a chance.“Whether the programmers
were being gracious, or whether they
thought playing the song would break a
Records, was then president of record, they played it. Phones lit up, word

Arista. He says, “Jeft Lorber’s Fusion spread, and the record broke,” Davis says.
was doing really well with an album That album was followed by Silhonette
and touring. | kept getting feedback from their live performances  (1988), Live (1989) and Breathless (1994), which 1s the best-selling instru-
around the country about this sax player who would stand up and ~ mental album in history, having been certified 15 times platinum. Also
do his solo and knock the crowd out. Finally, I went to see one of  released in 1994 was Miracles: The Holiday Album, which has
their live gigs, and I saw Kenny’s solo. It was really compelling. He Contined on page 46

BY DEBBIE GALANTE BLOCGK
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Kenny

THE BILLBOARD

BY CATHERINE APPLEFELD OLSON

s a musician, Kenny G—tlie best-

selling solo instrumentalist in the

world—is still a work in progress. And
lie wouldn’t lhave it any other way. Talk about
liis sales records and the wnprecedented coin-
mercial success of his holiday albums, and
Kenny gets excited. But get liim going about
low lie was able 1o break new musical ground
on lis latest studio album, Paradise, and he
really cones to life.

For the man who says le is “still just try-
ing to become a better saxophone player,” the
road from fourth-grade band to the profes-
sional stage at age 17 to countless industry
accolades lias been paved with an wmwavering
sense of self, a lot of hard work and a lirtle
good fortune.

Kenny’s is also a story of unconimon loyal-
ty, as he remains dedicated to the same mar-
ager, record label and producing partner he
teamed with years ago. He took a break from

polishing off Paradise and lis third holiday
album, Wishes, to talk to Billboard about his
tiwo decades in the music industry and why he
still gets excited every time he picks up his sax.

We are doing this interview as you put the final touch-
es on your new pair of albums. How would you describe
Paradise?

I wanted to do something that was a next step for me, which
meant | couldn’t keep recording the same ballad-oriented
records. I wanted to make a record that had more ditferent ele-
ments on it, more rhythm. But I don’t like to dictate 1o myself
what kind of music I'm going to do and then do it. Music has
to just come naturally. 'm not going to do it just because 1t is
conceptually the right thing to do. That’s just the way 1 am.

For me, having more tempo has always been a challenge
because it’s not like you can just turn up the drums. Somchow,
the songs don’t scem to come out as well when I do that.

But this time things clicked, and you were able to make
a leap from your previous work.

Walter Afanasieff and | cowrote everything on this record.
We've been trying for years to come up with really good ideas
with more tempo and never came up with things we really got
excited about, but it happened this year. Then again, | wasn’t
going to take no for an answer on this stuft—it was time. Thats
why it has taken so long. | hope people like the record. but, tor
mie, it’s already a big success. because I've gone another step
toward becoming the musician I want to be. which is somebody
who is able to do more than just one thing. It’s exciting to know
| can do different things and still fecl really good about it.

Wishes is your third holiday album, following the best-
selling holiday album of all time, Miracles.

With the Christmas records—you’ll get this theme from m
I don’t come up with a concept and just do it. I wouldn'tsay I'm
going to do a big-band album of Christmas songs—although

INTERV

there is a song on the record 1 did use a big band on because
that song telt like it needed it, and 1t sounds great. | approached
it like all my other studio albums and other Christmas records.
I've taken each song and tried to make an arrangement of it
that 1 felt would be something [ could be excited about and his-
ten to forever.

Has it been difficult to work on two albums simulta-
neously?
Creatively, it’s very casy. If | turn on my tape machine and I'm

Phote by Herb Rittg”

hearing “Joy to the World,” I get into that frame of mind. It I'm
hearing an up-tempo Latin-rhythm instrumental tune I'm
working on. I get into that mind-set. The only difficult part 1s
the time thing, because I've got release dates

These are the first projects you will deliver to Arista
Records since the departure of Clive Davis. What kind

of relationship do you have with L.A. Reid?
We have a great relationship. LA, and 1 were actually born
Continued on page 34
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BILLBOARD INTERVIEW
Continired from page 32

two days apart, in the same year, which is pretty wild And we've
known each other for a while. The first time I met LA T sat in
with Kenny Edmonds when they were producing Johnny Gill,
and I played a solo on

both in live performance and in the studio. Who’s left
on your wish list?

I dou’t really have things like wish lists in my mind, where
I've got something in the future I'm wying to do. It comes as it
comes. [ like Brian McKnight and Chanté Moore, although 1
never thought about doing music with them that much in the

one of Johnny’s songs.
We’re very much like
peers. | can talk to himy;
he’s like one of my bros.

He’s got a really nice
sense about how and
when [ need direction.
Instrumentally, he’s et me
do what I wanted to do
and has been very sup-
portive. Vocally, on this
record he'’s come up with
ideas and singers and
songs and pushed the
things he thought 1
should do, and I think
he’s made really good choices.

There are two vocal songs on Paradise.

Yes, one with Chanté Moore and one with Brian McKnight,
and L.A. put both of those together. I told him that was his job.
The vocals are difficult, because they’ve got to blerrd i but still
have something to them other than being an album track. We
talked about this a year ago, and 1 said,*You've got ta come up
with the singers and songs that will be right tor me, but”—and
this was the hard part—"in a way that complements my instru-
mental” It can’t just sound like an album of instrumentals and
then a single.

You’ve collaborated with so many musicians and singers,

past. But, as this album came up and their names came across
and the music started happening, it felt really good, and I'im real-
ly proud about doing stuftf with them. With music, it just has to
happen naturally.

We are celebrating your two decades in the music busi-
ness, so let’s go back to the beginning. When did you
first pick up a saxophone?

I was 10 years old when T first started playing—the regular
fourth grader. 1 was pretty good at first, and, lttle by little, | got
better and better. I played in the band in elementary school,

junior high, high school and college. It was just onc of those

things. I don’t even know why I got into playing the sax so
much. T just liked it.

By the time you were 17, you were backing Barry White
at a concert in your hometown of Seattle.

I still think of that as being my biggest gig ot all tme. |
was at the right place at the right time The person putting
the orchestra together for Barry White needed a sax player
who had to be an unbelievable reader of music but also had
to have an ability to impro-
vise in an R&B environ-
ment. At 17, that was some-
thing a few people knew
about me. and they told
somebody and then they
told somcebody...

When you do these gigs,
you have a rehearsal in the
daytime and then you play
at nighttime, so it’s not like
you get a chance to practice
with the music. [ went to
the rehearsal and was prob-
ably the youngest person
there by 10 years. But 1t was
great, and everyone was
really happy with my performance. It was the start of me
knowing I was able to hang in the professional world. It gave
me a lot of confidence.

Obviously, you couldn’t have imagined you were to
become the best-selling solo instrumentalist in history.
What has driven your commercial success?

The truth is, T don’t spend much tme considering that partic-
ular fact, because ' still just trying to beconie a better saxophone
player, and, if T do, all the rest of the stutf wili take care of itself. It
seems to be working so far, and I don’t want to start thinking too
much about what are the causes of that. For me, it’s really about
whether or not I'm playing well and becoming a better musician.

Continued on page 40

= 20 years

» 30 million records sold
= Dozens of industry awards ~
~ An inspired career

To see Kenny G and other legendary Jazz performers,
call your cable operator and get BET Jazz today!

Jm&, JAZZ CHANNEL™

© BET Jazz 2002
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After twenty years and twenty million
albums outside of the U.S. ...

YOU STILL BLOW US AWAY.

All of your friends at BMG ASIA PACIFIC,
LATIN AMERICA, EUROPE and
WORLDWIDE MARKETING congratulate

the #1 Instrumentalist of all-time.
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Colleagues And Friends Reflect On Kenny’s Aura o
Romance And Commitment In His Life And Music

/enny G’s friends know he is a private person. They talk
cautiously about his personal life. But, most can’t resist
sharing stories about Kenny’s soft, romantic side.

One of Kenny’s closest friends is actor Harry
Hamlin.“On the night he proposed to Lyndie,
he had been showing me renditions of the ring he was
gong to give her,” Hamlin recalls. “He was very excit-
ed, and it was very sccret. We'd always go to a far part
of the house and speak in hushed tones. He called one
night and said, There’s a full moon tonight. I really feel
like popping the question to Lyndie’ So, I took a look
outside, and it was the most romantic night I'd ever seen.
[ said, “You've got a full moon, you've got a Santa Ana
wind blowing’ It was about 9 p.m. at that point, and |
said, “Tonight’s the night. Whisk her up to some mnoun-
taintop.” He called me back a couple of minutes later
and said, ‘I called her and told her to get in the car, we're
going to go for a drive. She said yes...and the rest is
history.” Kenny also played “The Wedding Song” at
Hamlin’s wedding, and, Hamlin says, “He played 1t as
Lisa walked down the aisle, and it was spectacular!”
Another good friend, Sugar Ray Leonard, says
Kenny’s romantic side helped to change his life. “I was
at a Luther Vandross concert with some friends. A secu-
rity zuy knew Kenny and introduced me. He was with
his then-girlfriend, Lyndie, and my [now| wife,
Bernadette. | saw two beautiful girls with a guy with
long hair and | knew [ could take him,” he laughs.

“Kenny is a good connector. Bernadette thought 1 was cute,
but [ was married (actually going through a divorce) and she
didn’t want to get involved. But Kenny said, “You don’t know

his situation; you don’t know what’s happening now.

So she and 1 exchanged phone numbers. We talked

when [ got back to Maryland. I called her, one thing

led to another, and now [ live in Los Angeles. We
played Kenny’s music at our wedding.”

KENNY’S FOCUS

Coupled with romance is Kenny's ability to focus and
become good at most everything he tries.“He’s great at
golf. He's great at ping-pong. He’s a great pilot. He's
one of those people who, whatever he touches, he takes
it all away. It’s a little intimidating for me, because I'm
not like that at all,” says Hamlin.

“He’s one of the most tlawless, genuine human beings
I’'ve ever met. Anything he sets out to do, he does bet-
ter than anyone. He does everything with ferocity and
dedication,” says producer Walter Afanasiett, whose suc-
cesstul partnership with Kenny has spawned most of his
hits.

Dennis Turner, of Turner Management, agrees.
“Kenny is very intense and focused,” he says. “What-
ever he does, he does very well. How many artists can
do two albums at the same time?”

While Kenny has had his own charitable plattorms,

Continued on page 38

ENTERTAINMENT™

rom your friends and fans
at Radio City Entertainment, congratulations

onbecoming the Bo st Selling
Instrumental Artist of
the Past Two Decades.
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AFTER 18 YEARS IN BUSINESS TOGETHER
OUR RELATIONSHIP HAS MATURED
LIKE A FINE BORDEAUX;
BIG AND BOLD, BUT NOT OVERBEARING...
ALL THE WHILE GETTING BETTER WITH AGE.

I RAISE MY GLASS TO YOU, KENNY,
AND TOAST YOU WITH MY HEARTFELT
CONGRATULATIONS...

HERE’S TO ANOTHER 20 YEARS.

WA

ALL MY BEST WISHES,

TURNER

Masagement Group
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FRIENDS REFLECT
Continted from page 36

such as the Miracles Foundation, which worked to keep
music in schools, he also is the first to participate in char-
ities his friends are passionate about. “He gives back.
Many of his friends ask him to work on fund-raisers,
and he’s always there,” Afanasieff says.*“He's a giving per-
son. He says thank you for all of the success he has. He'll
have a front-row seat up there in heaven.”

Larry Metstal, general manager and executive VD,
Arista, agrees, noting,“Kenny was one of the first artists
we reached out to when L.A. [Reid] and I came to
Arista in 2000. Kenny performed at a function for
PENCIL (Public Education in New York). He'’s a very
charitable, warm guy,”

J Records president Clive Davis, who discovered
Kenny, is the first to acknowledge his compassion.
“Kenny’s playing and his music really reflect the kind
of person that he is; he has a huge heart,” says Davis.
“He does not go through the motions. When you know
Kenny, you know his personal interest is there. He's a very spe-
cial man. It's wonderful to have a relationship with a musician
that goes beyond the career”

The downfall of many careers comes when priorities get con-
fused, but Kenny's friends and associates say that, despite his suc-
cess, he remains grounded. “My first experience with Kenny
was in my early days as a booking agent,” says Mark Shimmel,
senior VP of marketing and artist relations, Arista.“[ represent-
ed Jeff Lorber. We played the Hollywood Palace. 1 remember
watching the show and seeing Kenny. I said, ‘God, that guy is
good” He had a presence and personality. I'd like to be able to
sav I saw something that night at the Palace—everything that
was going to be. But, if T was that perceptive, 1 would have signed
hint to management and publishing that night. I don’t know if
anybody has handled things as well as Kenny has. He keeps
things in perspective—home and family. All of us who work

With Antopio “L.A." Reid

with Kenny feel an affinity with him because of how strongly
he feels about that part of his life.”

MUSIC TOUCHES A CHORD

Kenny has stayed atop his game despite the hip-hop and boy-
band trends. As he enters his third decade of making hits, most of
his friends and colleagues say it’s easy to see why he is successful.
His music reaches out to the masses.““Kenny is truly a pleasure to
work with. He has provided Arista with some of its most mem-
orable music for the past 20 years,” says Steve Bartels, the label’s
senior VP of promotion. “Now with his latest album, Paradise,
featuring the fresh new pop song ‘One More Time, which fea-
tures Chanté Moore, Kenny sets the next 20 [years] oft with a
bang. Personally, I have always loved his music, and, besides his
artistry, he is a gentlemen. One who loves creating, writing and
playing the songs that have touched so mmany people.”

Lionel Ridenour, executive VE Arista, is a big fan, as
well.“You can put on a Kenny record and just relax and
feel good,” he says. “That’s what it comes down to. It
transcends age and race. That’s why he is who he is, and
that's why he’s so special. T think radio executives can be
narrow-minded about playing Kenny’s music, but you
can bet those are the same people who are looking for
a Kenny album when they get in their car. He has real-
ly meant a lot to Arista and to the urban world. That 1s
something he doesn’t get enough credit for. He has won
the NAACP award and Soul Train awards. His music is
so universal, it doesn’t have to fit into one particular
genre.”

Kenny is the most successful instrumentalist of all
time, and that’s no accident, according to L.A. Reid,
president and CEO, Arista Recaords. *“While it can be
a challenge to get his music on the radio, he’s so
talented—and the records he makes are so beautitul—
that we stand up and fight the battle because he is
absolutely worth it. I'm a personal fan. In my home,
during the holiday season, for many years now, we play
the Kenny G albums softly in the background. We put them on
repeat and play them through the whole season. You don’t get
tired of them.”

While audiences may not all be savvy to the ditterent horn
sounds they hear, it is usually easy to pick Kenny’s music out
on the radio or anywhere else.“Kenny has a very haunting style
that is unique. There are thousands of other sax players all over
the airwaves, but you can always pick up Kenny because he has
a special technique that is completely unique to him,”says Turn-
er.“I think his endearing qualities make him very accessible,
and people like him.”

Friend and fellow artist George Benson says, “Kenny has a
respect for soul music that really gives him a well-rounded audi-
ence. He's a very deliberate player with amazing technique. His
sound is one of the best sounds there is on the sax and the sopra-
no sax. Nobody gave Kenny his career. He worked hard for it.” n
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paradise

KENNY G

Congratulations on your
remarkable 20 year career!
Wishing you great success

with the release of

From your friends at
Navarre Distribution Services

IN/NVATIR=

1-800-728-4000 * www.navarre.com
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Dear Kenny:

Rarely does a week go by that I'm not reminded

of you, your music and the special milestones

that we shared for so many years.

It's hard to believe that twenty years have flown by
since we began your wonderful odyssey.

| send you and your family all my love.

As you release your two new albums,

| and all your friends at J wish you continued
breathless success and happiness forever.

Best always,
Clive
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REALLY Bi: IN JAPAN

G Whizzes Through The Asian Region
For Frequent Live Shows

BY STEVE MCCLURE

TOKYO—BMG in the Asia Pacific region is “hopeful and
confident” that Kenny G will confirm plans for a promotional
tour of Asia following the release this autumn of his latest Arista
atbum, Paradise, and the holiday set Wishes, says Tim Prescott,
senior VP, BMG Asia Pacific. The albums are “a major priority
for us.”

With good reason. While Kenny G has enjoyed global success
throughout his career, he has been particularly popular for years
in Asia.

“ Breathless was his biggest album in the region, selling a spec-
tacular 3 million copies in the Asia Pacific region—nearly a mil-
lion in Korea alone,” says Prescott. “His sales are phenomenal.
Miracles, The Moment and his Greatest Hits all did over 1.5 mil-
lion” in Asia.

“His music appears to have tapped a deep resonance with
Asian audiences—beautiful music that transcends language,”
suggests Prescott. “He also has always been a charming person
who genuinely loves the region. He is conimunicative, polite
and always has time for the media and the fans. In return, he
has had a strong rapport with the media and the audience. And,
yes, they love his musicality.”

G has toured Asia often, regardless of whether he is promot-
ing a new album.“He has toured practically every year for the
past decade, most recently in Japan, where he did several key
markets just in April,” says Prescott. “And we know he will be
back.”

A promotional tour in Asia to boost the launch of his new
albums is expected to be followed by a full-scale concert tour
in the region early next year. l

BILLBOARD INTERVIEW
Continued from page 34

You are always quick to note that you don’t classify your
music. Do you think the fact that your music eschews
categorization helps more people get their arms around
it?

I've always had a sense of understanding feelings. When I'm
writing my music and playing my music, if I feel it, I'm feeling

With Rod Stewart and David Foster

it like a person who's not necessarily a musician. It’s hard to
explain. When [ listen back to a piece of my music, | never say,
“That’s me and I'm good.” I would say, “That’s a beautiful
melody. 1 love the way that sounds.” And then I know I've done
it right.

[ feel like the thing people really respond to is that they can

feel what I'm feeling. I don’t know how else to say it.You can’t
teach it. I can’t tell somebody, “Here’s what you look for when
you try to write music.” A light bulb goes on, and 1 say,“That’s
it. That’s the song.” When 1 do that, | think people feel it and
respond to it, and it’s great for everyone.

You dedicated your last album, Classies in the Key of G,
to your musical heroes.You obviously feel a strong con-
nection to those musicians who preceded you and
inspired you.

1 think it’s important to know where you come from, to show
respect for those who came before you. | happen to be a suc-
cessful saxophone player. There are lots of great saxophone play-
ers [living and dead] who I respect musically very much. I'm
not better than they are. [ just have a different style that I play,
and certain things have happened because of the way 1 play. 1
haven’t consciously tried to play a certain way in order to be
successful. This is just me. This is just the way | play.

And it’s important for you to give something back.You
founded the Kenny G Miracles Foundation several years
ago to expose underserved youth to the arts. What’s the
status of the organization today?

The Miracles Foundation does not really exist anymore. It
required a lot of time and a lot of energy and 1 didn’t want it
to take away trom my music. It existed for a while, and there
are some schools that were bettered by it, so we did do some
good things.

Are you considering other philanthropic ventures?

For me, it might make more sense to play lots of benefit con-
certs, because 1 would be more in control of the situation. It is
easy to do,and you can generate a lot of money doing concerts.
That might be a better use of my energies. I don't need a foun-
dation with my name on it to feel like I'm giving something
back; [ just want to get it done.

Continued on page 44

rom Your ;

Congratulations K-Man!

1 Fan

David Foster
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You were my best man,
You are my best friend,

And you will always be my musical partner.
All my love, Walter Afanasieff
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Borders
Congratulates

Kenny G

on Two Decades of Fantastic Music

To find a store near you, call 1.888.81BOOKS. B O R D .E R S®
Or shop at www.borders.com.
BOOKS « MUSIC « MOVIES « CAFE

© 2002 BORDERS, INC. 14303
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Kenny, it has
been an honor
and a privilege
to represent you
for eighteen of

those twenty years!

GARY GILBERT
ANDY LURIE

STEVE BUTLER
AND ALL YOUR FRIENDS
AT BAKER & HOSTETLER

BAKER
&
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BILLBOARD INTERVIEW
Continued from page 40

Moving along your professional path, you graduated
from the University of Washington with a degree in
accounting. When did you realize you weren’t headed
for a career behind a desk?

[ enjoyed my music, but [ never gave too much thought to it
as a career. [ studied in the daytime and played gigs in the night-
tinte. One thing led to another, and I got into this band and that
band, and pretty soon I started playing more music. [ figured,
“I’'ve got my degree; [ can always go find a job somewhere. So
I'll do this for a while and see if T can keep paying the bills.”

Then you met your manager, Dennis Turner, who signed
you on the spot, he says, because you had a clear vision
of where you wanted to go and were willing to do what
it took to get there. Accurate?

He’s being very generous. At the point when I saw him, I was
in no way generating income. I wasn’t going to help him pay his
bills. T think he saw that I was willing to work hard and make
good decisions. He felt [ wasn’t a high-maitenance artist, so
there was not much to lose to give it a shot. He paid most of my
bills for a while,and I've never torgotten that. We've been togeth-
er for 18 years.

You also go back a long time, 15 years, with producer/
arranger Walter Afanasieff. How did you two get togeth-
er?

We met over at Narada Michael Walden’s studio. That was a
time when 1 had a little bit of trouble in my career. I'd done
three records. The first one sold enough to allow me to do a
second one. The second one did pretty good, actually, then the
third one didn’t do well at all. At that point, Arista had a couple
of other instrumentalist artists they had just dropped. So 1 fig-
ured 1 was next on the drop list. I had worked on a lot of instru-
mentals. I'd written “*Songbird” and a bunch of others and played

them for the head people at Arista, but they weren’t all that
excited about it. They wanted more up-tempo R&B music they
felt was going to somehow get people to buy my records.

They wanted more vocals, so they sent me to Narada Michael
Walden, which was cool. I met Walter there. and we just total-
ly clicked as musical brothers and friends and started writing
some beautiful music. And Narada and I did a vocal song called
“What Does It Take (to WinYour Love),” a Junior Walker song,
that came on the radio and started to do pretty well.

IWith Walrer Afanasieff

Yet it turned out to be “Songbird,” not the vocal song,
that blew everything out of the water.

This is one of those stories you could never have planned.
Dennis had been beating down the doors of The Tonight Show
saying,“You’ve got to let this guy play” Now this was The Tonight
Show with Jolnny Carson, not just any late-night show... And
they finally agreed to let me play on the show.

At the time, we had the single from Narada Michael Walden’s
studio, and when you do Johnny Carson you get to do two songs—

Continued on page 48

\

N

TR il

KENNY G’S
GREATEST HITS

The greatest hits of Kenny G, the only consistent hitmaker to
place instrumentals on the Hot 100 over the past two decades, were
compiled by Chart Beat columnist Fred Bronson. Kenny G top-10
singles were ranked according to a point systens developed for the third
edition of Bronson’s Billboard’s Hottest Hot 100 Hits, due out
this fall from Billboard Books. Kenny G's top-10 albums are based
on chart position, nmumber of weeks in peak position and number of

weeks on The Billboard 200.

SINGLES
1 ““Songbird™ (1987)
2 “Forever in Love” (1993)
3 “Silhouette™ (1989)
4  “Don’t Make Me Wait for Love™ (1987)
5 “Auld Lang Syne (The Millennium Mix)”* (2000)
6 By the Time This Night Is Over” (with Peabo
Bryson) (1993)
“We’ve Saved the Best for Last” (with Smokey
Robinson) (1989)
“Going Home” (1990)
“The Moment” (1996)
“Havana™ (1997)

AL.LBUMS -
Miracles—The Holiday Album (1994)
Breathless (1993)

The Moment (1996)
Duotones (1987)
Faith—A Holiday Album (2000)
Silhouette (1988)
Live (1990)
Classics in the Key of G (1999)
Greatest Hits (1997)
0 G Force (1984)
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THOSE GREAT Hirs,

THE PAST 20 YEARS
HAVE BEEN A PLEASURE.
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SOUNDTRACK OF LIVES

Conttnued from page 30

sold in excess of 8 million copies and is the best-selling holiday
album in history. “Being Jewish, Kenny had always resisted a
Christmas album, not thinking it was appropriate.” says Davis.
“But he became flexible and started approaching it more like a
holiday album. Once he got immersed in it, it really was a spe-
cial time for Kenny and his music.” Kenny went on to release
Faith (1999) and, this year, will release his third holiday album,
called Wishes.

Other releases trom Kenny include The Moment (1996),
Greatest Hits (1997) and Classics in the Key of G (1999).In 1991,
he also performed the score and theme
for the Julia Roberts movie Dying
Young.

Although it is tough to pinpoint
exact turning points in a career, meet-
ing Walter Afanasieff was definitely one
for Kenny. Afanasieff produced “Don’t
Make Me Wait for Love,” the follow-
up to “Songbird,” and has since pro-
duced most of Kenny's work. He has
produced the torthcoming Paradise, to
be released this week (Sept. 17), and
Wishes, to be released Oct. 22. The two
have come a long way together. " When
we met, he was a strugghng instru-
mental guy and [ was a struggling song-
writer/producer. We used to sit in the
car atter our sessions and cry to cach other, wish to cach other
and daydream with cach other. We have both come so far, and
e will always be the most special person in nmy musical lite,”
says Afanasieff,

Kenny and Afanasieff wrote "Miracles” together. "It a beau-
tiful song,” says Kenny. “It’s one of my tavorites. We've only
played it a couple of times; one of those times was at Walter's

wedding. Most people know Walter as a producer, but he is a
musician, a phenomenal musician.”

KENNY LIVE

Although Kenny's albums are enormously successtul, it’s his
live performances that further endear him to his fans. Right
before Kenny's first album was released, he opened tor Benson
on his tour. Benson says it was amazing how quickly he found
an audience. At our first few dates, Kenny’s name was
announced and there would be light applause. He put on sonie
incredible shows every night. Then, a couple of months into the
tour, they'd announce Kenny G and the place would go crazy.
I asked my manager, Dennis Turner Jot Turner Management|,
‘How do they know who he is?” And
Dennis said, *George, his record is shoot-
ing up the charts. He sold 300,000 copies
the first month.” He was with us a good
part of that year, and we had a ball. He
kept my band on our toes. We had to
overcome what he put down in front of
us. We had to work hard. We had an
excellent band, so he had to try and top
us, t0o.”

Kenny really warms up to his audience.
“His trademark is to walk through the
andience,” says Turner.“Well, he chose to
do that at an outdoor show in [ndonesia,
and we were just about crushed to death.
I had to pull himi up onto the stage trom
the audience. He couldn’t move. We real-
ly thought we were going to be in dire straits.”

An experience like that does not turn Kenny away from con-
certs. Kenny will be touring Asia, where he has a big tollowing,
When Arista president LA, Reid went to Asia with new music,
he recalls, he didn’t have any of Kenny's new work with him, and
that’s all they were asking for. "I think the mellowness of his
music works in the Asian culture,” says Reid. A lot of the

The 20-Year Discography

1982
1984
1985
1986
1988
1989
1991
1992
1994
1996
1997
1999
1999
2002
2002

Kenny G

G Force

Gravity

Duotones

Silhouette

Live

Dying Young (soundirack)
Breathless

Miracles—The Holiday Album
The Moment

Greatest Hits

Classics in the Key of G
Faith—A Holiday Album
Paradise

Wishes

domestic music they listen to leans toward the instrumental and
mature, beautitul side, so Kenny tits right in.”

AWARDS & HONORS

Kenny's awards are as wide-ranging as his popularity. He has
been the recipient of a Grammy for “Forever in Love,” Ameri-
can Music Awards, a Soul Train Award, a World Music Award
and the NLALA.C.P. Image Award, and he has a star on the Hol-
lywood Walk of Fame.

While it’s tough to characterize why an artist like Kenny is so
popular, Jordan Katz, senior VI of sales and distribution for
Arista, puts it best: “People really relate to Kenny's music. He
has a signature sound that’s different from anything else that’
out there. He has been the soundtrack of people’s lives tor so
many years. When you hear Kenny play a holiday classic, you
can almost feel the fireplace. His music just hits a chord with
people” W

Kenny

We were there at the beginning
We will be with you always

George T. Wein

and
The staff at Festival Productions, Inc.

CONGRATULATIONS KENNY!

iT'S ALWAYS A PLEASURE WORKING WITH THE BEST. »
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warmly congratulates our friend and client

Kenny G

on twenty years of inspired music
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BILLBOARD INTERVIEW
Continued from page 44

one early on and one late, late into the night. They said,”"OK, do
your single first, and in the second half of the show you can do
whatever you want.” I picked my little “Songbird,” which is a song
nobody had ever heard of or cared about—except for me,
of course. We’re backstage, and here comes the guy who
says the thing I'm sure countless people who have been on
the show have heard: “Johnny’s running late; we're going
to have to cut you down to one song.” The musical coor-
dinator says, “We want you to do the single, and you’ll be
on about six minutes,” and he leaves the room.

So here [ am. I've waited my whole life for this—I used
to watch Johnny Carson with my dad—1"m not just going
to sit there and play backup on a vocal song, even though
it was the rigit thing to do to support my record. So |
look at Denms and say that I want to play my instru
mental. I'm thinking he’ll tell me, “C’mon, don’ do it.”
And he looks at me and says, “It’s your shot on_johnny Car-
son.You do what you want to do, and I'm going to sup
port whatever you choose to do.” Which was awesome for
him to say.

So you went for it.

The curtain comes up, and the band starts playing “Songbird”’
[ could see some faces behind the cameras looking like, what
the heck is going on—and, of course, it’s live TV. And 1 kicked
ass on that song. | was on and I was so happy—until, of course,
the guy comes back and starts yelling at me, " You're never going
to be on this show again. Blah blah blah.” I didn’t care. I did
what [ wanted to do.

Meanwhile. in New York City at the time, is the second-in-
command at Arista, Donnie lenner, and his wife. They’re watch-
ing Johnny Carson, and they hear “Songbird.” And she hits him
in the head with her elbow and says, “Now that’s the kind of
music you guys should be pushing” So the next day, he comes

With Tiger Woo:

into the office—and there’s really good feedback about my per-
formance—and he says to Clive," This is going to be the single”
Clive jumps on board and starts writing letters to all these radio
progranuners saying,“Forget about what your format says. You’ve
got to start playing this on your station.” And “Songbird”
becomes a hit, and that’s how everything started to go crazy.

j.
S
How do you feel when you hear “Songbird” today?

It is one of those songs that | can look back on and know 1t
wasn’t written to become a hit but became very popular. That’s
my thing. I can’t write songs just to try to sell records; [ have to

write to what’s inspiring to me. If [ do that, [ know it will take
care of itself.

After all these years, you’re still coming across first-time
experiences. For example, your upcoming tour will take
you to China, new ground for you. How did this come
about?

We've been trying to get there for a long time. 've done very
well over in Asia, and we've toured over there many times,
though not in China. Few people know, tor instance, that I am
the No. 1 artist in Korean history—more than any Asian artist
Over in Asia, they are very melody-oriented,so 1 play stutt and
people can relate to it. China’s going to be great. I've heard peo-

ple really like my music, but you never know because you
can’t really track record sales in mainland China.

I'll be there about 10 days. 1 don’ go on the road too
much these days. I'm happy just to hang out at home and
work on my music here. I'd like to tour, but it’s got to be
something really cool—not just another gig—but China
should be fun.

Aside from your music, I know you get a lot of joy
from spending time with your wife and two sons.
You also might be found piloting your seaplane or,
most likely, on the golf course.

Many musicians don’t have a full life. I do. I can put my
sax in the case and, when 1 step out of the studio, [ couldn’
care less about it. | was on my college downbhill ski team and
was captain of my golf team in high school. I like individual
sports. I'm not much of a team sports player. [ like being in
control of the actual thing, so golfis the ultimate because the
ball’s just sitting there. I've played with Tiger Woods and a lot

of the pros. Being around those kinds of guys is very inspiring,

You’ve already won so many awards, had so many gold-
en musical moments. What milestones are left?

I'd like to do music for a movie. | think people may have the
impression that all I can do are the instrumentals that they’ve
heard me do. But that’s just an example of taking a melody and
making a song out of that. With a movie, the song doesn’t have
to have a certain forin; you can be a lot more creative in terms of
how you structure it. On a shelf in my little closet in my studio
there are three songs that could win Academy Awards. [ just don’t
know if they’ll ever have the chance to be heard. B

KENNY,

WARMEST WISHES & CONGRATULATIONS.

BRAVO!

WILLIAM ROSS
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Isyss: On ‘The Way’To Being
Arista’s New R&B Goddesses

BY JEFF LOREZ

NEW YORK—Between now and the
end of the year, stay tuned for album
releases by a host of female duos or
groups. That lineup includes Floetry

Isyss also worked with producer Dent
(Destiny’s Child) and the writing/
production team of Kevin “Shek’spere”
Briggs and Kandi Burruss (TLC, Des-
tiny’s Child). The Isyss members,

(SolJaz/DreamWorks), LovHer (Dra-

gon/Def Soul), Lyric (J Records),
3LW (Nine Lives/Epic), TG4 (TU.G./ |
A&M), and 702 (Motown). Coming |
Oct. 1 is Isyss’ (Intelligent Sexy
Young Soul Sisters) Arista debut,
The Way We Do.

Consumers were introduced to the
Los Angeles-based foursome with the
R&B/hip-hop-flavored lead single
“Day + Night” featuring Jadakiss. Pro-
duced by Tyrice Jones (Ruff Ryders),
the song also recently earned the
group its first Soul Train Lady of Soul
Award for best R&B/soul or rap new
artist, group, band, or duo. Second
single, the midtempo “Single for the
Rest of My Life,” went to radio July 2.

Comprising Quierra Davis-Martin,
LeTecia Harrison, Lamyia Good, and
Ardena Clark (who are ages 18 to 20)
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who are affiliated with ASCAP, co-
wrote four of the album'’s tracks,
including “Unladylike.”

Dent, Shek’spere, and Burruss’
involvement, not surprisingly, invites
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comparisons of the group to Columbia
trio Destiny’s Child. Good is aware of
the comparison but insists the group
stands firmly on its own merit.
“Different facets of the business
|are represented] in our group,”
she says. “Acting, modeling, and we
all attended performance-arts acad-
emies. Our agenda is clear. We're
putting it all out in the open, which
means we're not always going to be
politically correct. We're just talk-
ing about what girls our age go
through. In that respect I think we
may be a little more controversial
and outspoken than some other
girl groups out there.”
| But there still remains the chal-
| lenge of breaking “a new group of
beautiful young women who are fun
and talented in a crowded market-
place,” Arista director of urban mar-
keting Phillana Williams notes. Part
of the label’s strategy, Williams adds,
will be to “focus on each girl's indi-
vidual personality and integrate retail,
radio, and video concepts.”

Back-to-school campaigns will
play an integral role, targeting mid-
dle-school, high-school, and college
students. Prior to that, Isyss com-
pleted a West Coast promotional
tour in April and an East Coast-tar-
geted national school and mall tour
(May 16-June 4) sponsored by teen
Web site bolt.com. In addition to
print ads, 15- and 30-second TV
spots were set for BET and MTV.
Separate TV ads will run by car
maker Ford, which is doing a co-
promotion with the group on behalf
of its Focus model.

Managed by L.A.-based Southpaw
Entertainment, Isyss came together
through friends and family. (Group
member Clark is Harrison’s aunt.)
Having performed extensively in
L.A. talent shows, the quartet was
brought to producer Billy Moss. He
signed it to his production compa-
ny, L.A.-based MBM Entertainment
Group, in 1997 and continued
grooming it for the next four years.

“We got signed the second time we
went out looking for a deal,” Good
recalls. “We auditioned for [various}
labels, and a little buzz started going
around. Then we ended up flying out
to Atlanta to meet with [Arista presi-
dent/CEO Antonio] ‘L.A.’ Reid.”

With a couple of singles and a
forthcoming album under its belt,
Isyss is ready for everyone to hear
and see what it can do. “Seeing the
passion and excitement of their per-
formance and the crowd response
made me see they have the potential
to evolve into something special,”
says Ron Stringer, owner of Justin's
Music in Detroit. “Given time, this
group could turn out to be the sleep-
er in Arista’s arsenal.”

NEW DIRECTIONS IN R&B: Calling
the Rhythm & Blues Foundation “a
well-kept secret,” newly named exec-
utive director Cecilia K. Carter says
building more awareness about the
14-year-old organization is her pri-
mary order of business.

“The focus for the foundation has
enjoyed great support from the
music industry,” Carter says in an
exclusive interview with Billboard.
“Now it's time for us to really apply
a strong marketing strategy to fur-
ther build awareness for the foun-
dation and its programs.”

To facilitate that goal, Carter will
draw on her background as a senior
corporate communications and
marketing executive. Most recently
senior VP of communications for
wholly owned GE Capital subsidiary
GE Small Business Solutions,
Carter has also worked for AT&T,
American Express, and ad agency
DDB Needham. In turn, she plans
to couple that experience with her
love of music.

“People look at my résumé and
see the corporate side,” she says.
“But it doesn’t capture the passion
I've had for music since I was a little
girl in Cleveland, dancing to Etta
James, Isaac Hayes, the Dramatics,
and others with my folks in the base-
ment. And in my advertising pre-
sentations, I'd find ways to engage
my love of music. This job is a per-
fect match between my marketing,
analytical, and financial skills and
the music I love.”

Carter’s initial marketing strategy
includes more effective use of the
media and a grassroots campaign
that reaches out to communities
across the country to help foster
more support, build the Washington,
D.C.-based foundation’s operating
fund, and promote the organization’s
medical and financial assistance
endowments: the Motown/Universal
Music Group Fund and the Gwen-
dolyn B. Gordy Fuqua Fund. She will
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also oversee the Doc Pomus Finan-
cial Assistance Program, which pro-
vides emergency financial aid to
R&B artists.

Not stopping there, Carter’s addi-
tional goals range from revamping
the foundation's Web site (“to be
the utmost repository for R&B
information”), bridging the gener-
ation gap (“There are so many
things we can do jointly in the com-
munity to promote this legacy,
working with the Russell Sim-
monses and P. Diddys of the
world”), building relationships with
fellow organizations like Musi-
Cares, and relaunching the founda-
tion’s Performance Grant Program
(“so we can put more of our artists
at work in educational environ-
ments”). Negotiations are current-
ly under way for the foundation’s
flagship event, the Pioneer Awards,
now in its 13th vear.

Carter succeeds interim execu-
tive director/counsel Robert Wade.
In April, a new board of directors
was elected. The board, which
includes vice chairman and former
EMI chief Jim Fifield, is chaired by
entertainment attorney Kendall
Minter, who replaced R&B veteran
Jerry Butler.

“This next year is one of growth,”
Carter notes. “Five years from now,
I'd like to see us have a much
stronger presence in New York in
tandem with the music industry.
We’re moving in a new marketing
direction, with awareness being at
the top of the list. Any critics will see
what we’re addressing, and I invite
them to join us on the trip.”

ON TAP: Motown’s 702 returns in
November with Star, featuring the
production skills of Mike City, Mario
Winans, and Kevin “Shek’spere”
Briggs. The Neptunes, who seem to
be everywhere these days, produced
the title track, which is also the first
single . . . Remember Maverick four-
some UNV, who had the 1993 top
five R&B hit “Something’s Goin’
On”? Siblings John and Shawn
Powe are back as the Poww Broth-
ers with Powwer Moves Records/
Orpheus/EMI Music album debut
Faithful coming Oct. 22 . .. Infor-
mal Introduction is the title of rap-
per Shade Sheist’s first album on
Baby Ree/MCA; due Sept. 10 . ..
Jive’s Syleena Johnson bows soph-
omore set Chapter 2: The Voice Oct.
29 ... Dani Stevenson, who pro-
vides the female hook on the Nelly
blockbuster “Hot in Herre,” has her
own album coming early next year
via Universal Records.
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sW: NUMBER 1/HOT SHOT DEBUT 22 1 Week At Number | 45 |32 PUBLIC ENEMY  SLAM JAMZ/IN THE PAINT 8388/KOCH (12 98/17 98) Revolverlution | 16
1 EVE  RUFF RYDERS 433381 /INTERSCOPE (12 98/18 %8 Eve-olution | 1 40 |56 ANITA BAKER  ATLANTIC 76209/RHINO (17.98 CD} The Best Of Anita Baker | 29
1 [(— CLIPSE  STAR TRAK 14735°/ARISTA (12.98/18 56) ) Lord Willin' | 1 49 |42 B2K @ epic 855711293 £0/18 981 BK | 1
3|4 EMINEM A5  wiB/AFTERMATH 4932907 /INTERSCOPE {12.98/19.98) The Eminem Show { 1 54 VARIOUS ARTISTS  PRIORITY 37824/CAPITOL (11.98/17.98) The N.W.A. Legacy Volume 2 | 54
4 LIL' FLIP  SUCKAFREE/LOUD/COLUMBIA 86521*/CRG (7.98 £Q/12.98) Undaground Legend | 4 | 55 PROMATIC  CONTRA/IN THE PAINT 8392/KOCH (17.98 CO] [H] Promatic | 55
5 TRINA  SUP-N-SUDE/ATLANTIC 835177/AG {11.98/17.98) Diamond Princess | 5 M 37 | — HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR  vesirviciszowsa 11 i (M) Family Affair {1 Live At Radio City Music Hall | 37
. 2 | 2 NELLY A® FO' REELUNIVERSAL 017747 /UMRG {12.98/18.98] Nellyville { 1 52 |45 KIRK FRANKLIN @ 050 CENTRIC 70037/ZOMBA 111.9817.38) The Rebirth Of Kirk Franklin | 1
411 SCARFACE  0Br JaM SDUTH 586909*/1DMG (12.98/18.98) The Fix { 1 8 467 |71 ANGIE STONE @ 20013 (12981858 ) Mahogany Soul | 4
513 TRICK DADDY sUP-N-SUDE/ATLANTIC 83556 /4G (125818 98} Thug Holiday | 2 § 5% 457 |40 HAYSTAK 15 THE PaINT 8304/K0CH (12981758 [M] The Natural | 31
N 7 | — BEENIE MAN  5HOCKING VIBES/YP 13134/VIRGIN (12.98/18 98)  TropicalStorm | 7 f60 159 |43 KAREN CLARK-SHEARD  ELEKTRA 62767/EEG (17.98 CD) 2nd Chance | 27
10 SOUNDTRACK  eric86575° (18.98 EQ CD) Barbershop | 10 54 |69 N*E*R*D*  wirGIN11521* (1098 CD) In Search Of... | 31 |
i1 DEVIN U PRINCE 92003/RAP-A-LOT RESURRECTION 1298/1.98) JustTrying TaLive { 11 | &2 456 |49 ARCHIE EVERSOLE  rhHaT BOY 112928*/MCA 1.9 D} Ride Wit Me Dirty South Style | 16
6 | — ANGIE MARTINEZ  eiexTRa 62780/EEG 12 98/18.98) Animal House | 6 &2 458 52 JERZEE MONET  DREAMWDRKS 450870/INTERSCOPE (12 98 CD) Love & War | 14
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10| 8 VARIQUS ARTISTS  nosevsvie 1nsszmea (18 Co) Snoop Dogg Presents... Doggy Style Allstars, Welcome To Tha House, Vol.1 | 8 &5 164 160 YOLANDA ADAMS @ cirxina 112.98/18 98) Believe | 7
3 1515 ASHANTI A% MURDER INC /aJM 586830°/10JMG (12 98/18.98) Ashanti | 1 S 51 |46 TWEET @ THE GOLD MINO/ELEKTRA 62746/EEG (12 96/18.98) Southern Hummingbird | 2
12|10 MARIO 20061298017 98) Mario | 3 521 61178 ALICIA KEYS A® 20002012 98/18.98) Songs In A Minor | 1
1] 7 KEITH SWEAT  £LEKTRA 62785/EEG (12.98/16.98) Rebirth | 7 68 466 |59 BRANDY A  ATLANTIC 834337/AG (12.98/18.98) Full Moon | 1
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:5: GREATEST GAINER % 71 490 |80 NATURES PROBLEM it et vas 1122 059159 Welcome To Baltimore City | 71
21425 |21 Z NAPPY ROOTS @  ATLANTIC 83524°/AG (11.98/17.98) Watermelon, Chicken & Gritz [ 3 62 |53 LUNIZ  RaP-A-LOT 2K 42002/RAP-A-LOT 118.58 COI Silver And Black | 53
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31|23 N.O.R.E.  OEF JAM 586502"/IDJMG {12 98/18.98) God's Favorite | 3 87 196 (93 NAS A  ILLWILLCOLUMBIA 85736°/CRG (1298 £0/18 381 Stillmatic | 1
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21| — BIG TRAY DEEE  £MPIRE MUSICWERKS 39040 {18 88 CD) The General's List | 21 95 LAURYN HILL A  CoLUMBIA 86580/CRG 116.98 E0/19.98) MTV Unplugged No. 2.0
36|34 RL  Jaooizti2senrgn RL:EEments| 6 ~C 8 83 |58 CEE-LO  arisTa 14682~ 1298/18.98) Cee-Lo... Cee-Lo Green And His Perfect Imperfections | 2
44|30 8BALL  oraper 1112 (1798 Co) ) Lay It Down| 30 E: 76 179 AZ  MOTOWN 013074/UMRG (12 96/18.98) AZiatic | S
47 14837 TRUTH HURTS  AFTERMATH 433331 *INTERSCOPE (12.98/18.38) . Truthfully Speaking [ 4 8 KAGE  ROCWILDA 90420/0RPHEUS (16.98 CO) Big Big | 98
2.8 35|25 DO OR DIE  RAP-A-LOT 12647/VIRGIN (12.98/17.98) Back 2 The Game | 25 28 78 |97 USHER A arisia 14715- (129818.38) 8701 | 3
42|39 SMILEZ & SOUTHSTAR  ARIISTOIECT 01030 (11 98/17.98) [W] Crash The Party | 24 2447 (57 KHM_ nuMmBER 66504 11858 CO) [W] Game | 42
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S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 235 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 235
B NUMBER 1 i 5 Weeks At Number ! 12814 | AALIYAH A’ 8LACKGROUND 10753 (12.98/17.98) One In A Million | 103
1 | EMINEM A° weB/AFTERMAIL 490629 /INTERSCOPE (12 38/18 98) The Marshall Mathers LP | 80 128 16 | DR. DRE A® AFTERMATH 430686+ /INTERSCOPE (12.98/18.98) Dr. Dre — 2001 | 133
3 | 2PAC  A° AMARU/OEATH ROW 490301 /INTERSCOPE (19 98/24 98) Greatest Hits | 193 13 | NELLY A® Fg REEL/UNIVERSAL 1577437 UMRG 112 981898 Country Grammar | 114
2 | BOB MARLEY AND THE WAILERS @ '° 1UrF GONG/ISLAND 542904/10MG {12.88/18 98} Legend | 304 BU168 19 | JAY-Z A rreeze ROC A-FELLAPRIORITY 50592%/CAPITOL (10 98/16 98) R ble Doubt | 247
4 4 | 2PAC A® 0EATH ROW 63008'/KOCH (19.98/25.98) AllEyez OnMe | 334 11 | MARY J. BLIGE A° UPTOWN 11058/MCA (6 98/11.98) What's The 4117 _| 134
6 | EMINEM A* WEB/AFTERMATH 490287*/INTERSCOPF (12 98/1898) The Slim Shady LP | 127 188 20 | DR. DRE A° 0EATI ROW 63060° KOCH (11 9817 98) The Chronic | 288
23 5 | THE NOTORIOUS B.I.G. & '° BADBOY 73011°/ARISTA {19.98/24.98) Life After Death | 249 a1 17 | MARY J. BLIGE A° mca1inse (1298i8.8) My Life | 179
9 | THE NOTORIOUS B.I.G. A’ BAOBOY 73000°/ARISTA {11 96/18.98) Ready To Die | 361 20425 | MARY MARY A C2/COLUMBIA 63740/CRG (7.98 EQ/11.98) Thankful | 111
B 7 | 2PAC A AMARYIVE 21536/70MBA {11 98/17.98 Me Against The World | 314 B 71823 | R. KELLY A7 Jive 41625-70MBA 119 98/2¢ 98] R._| 89
1 10| MAKAVELID A* 0EATH ROW 63012*/KOCH (12.98/17.98] The Don Killuminati: The 7 Day Theory | 220 B 228 — | TRINA @ 5uip-N-SLIDE/ATLANTIC 832127/ (11 98/17.88) Da BaddestB***h | SO
'8 8 | DONNIE MCCLURKIN A VERITY ZOMBA (11.98/17.98) [H] Live In London And More... | 100 [~ i — | TWISTA @ CREATOR'S WAY/ATLANTIC 92757*/AG (11.98/17 98 [H]_ Adrenaline Rush | 114
12| BONE THUGS-N-HARMONY 4A* RUTHLESS 63443*/EPIC {10.98 EQ/15.98) E. 1999 Eternal | 238 ‘4 — | TRICK DADDY @ 5.1p-N-SLIDE/ATLANTIC 83597/AG (10.98/16.99) [H] www.thug.com | 59
L AL GREEN A HITHERIGHT STUFE 30800:CAP TOL {10.38/1798) Greatest Hits | 390 54 — | SADE A EpiCesze7 11298 EL/1B98) The Best Of Sade | 386

® Albums with the greatest sales gains this week. Caxalo% albums are 2-year old tities that have falien below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Tog R&B/Hip-Hop Catalog Albums. @ Recording Industry
Assn. Of America (RIAA] certification for net shipment of 500,000 album units {Gold). A RIAA centification for net shipment of 1 million units {Plaunum). @ RIAA certification for net shipment of 10 million units (Oiamond). Numeral following Platinum or Diamond symbol indicates album’s multi-piatinum level. For boxed sets, and double
alhums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipm=nt of 100,000 units (Oro}. A Certification of 200,000 units {Platino). A7 Certification of 400,000 units {Multi-Piatino). *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesaie prices. Greatest Gainer shows chart's largest unit increase. Pacesetler indicates higgest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week. [H] indicates past or present Heatseeker title. © 2002, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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Underworld Takes ‘Off’ On JBO/V2

BY CRAIG ROSEBERRY

Three years after Underworld
seduced the world with the Genera-
tion X-defining hit “Born Slippy”
(immortalized in the film Train-
spotting), the U.K. outfit returned full-
throttle with 1999's Beaucoup Fish.
An exhaustive year-long tour followed,
and in 2000, Underworld released
FEverything Everything, a live CD/DVD
that documented the seminal innova-
tors’ illustrious 10-year career.

In late 1999, though, longstanding
core member/international DJ Dar-
ren Emerson announced his sudden
departure to pursue a solo career,
leaving remaining members Karl
Hyde and Rick Smith to face the
daunting challenge of mapping out
their questionable future.

On Sept. 24 (one day earlier over-
seas), Underworld re-emerges as a
rejuvenated duo with its fourth studio
effort, the supple and triumphant A
Hundred Days Off (JBO/V2 Records).

More sonically diverse and less
caustic than previous sets like 1993’s
dubnobasswithmyheadman and
1996’s Second Toughest in the
Infants, the new album retains the
group’s trademark surging electronic
pulses and Hyde’s introspective lyrical
musings. But at the same time, the
landscape is infused with seductive
rhythmic undertows, languid acoustic
instrumentation, sensuous art-pop,
and chilled-out ambient flourishes.

“This album is all about evolution
and discovery,” Hyde says. “Rather
than trying to re-create our sound
from the last decade—possibly be-
coming cartoons of ourselves—Rick
and I spent a great deal of time craft-
ing this album. We felt that this record
had to encapsulate our growth as
individuals and as a group.

“My hero Miles Davis once said that
in order to remain vital and progress
as an artist, you have to destroy the
past,” Hyde continues. “This record is
our new beginning. We’ve matured,

both personally and professionally.
We've stopped chasing the charts and
album-sales figures in order to focus
on creating an album that was much
more diverse and inclusive of the var-
ious musical mediums we find inter-
esting, relevant, and viable.”

A Hundred Days Off encompasses
a range of influences, from Kraft-
werk; Earth, Wind & Fire; and clas-
sic Chicago house music to Delta
blues, dub, and indigenous music
from Madagascar and the Pacific Far
East. Highlights include the tribal-
inflected “No Move” and the haunt-
ing soul of “Sola Sistim.”

UNDERWORLD

Underworld’s music is published
by Warner/Chappell and Sherlock
Holmes Music for North America and
the rest of the world, respectively.

“This is a phenomenal record,”
notes David Shebiro, owner of spe-
cialty store Rebel Rebel in New York.
“Their sound continues to evolve gen-
uinely, as opposed to them jumping
on any club-oriented music band-
wagon or rehashing what they’ve
already accomplished.”

Armed with remixes by King
Unique and John Ciafone of Mood II
Swing, the set’s lead single, the title
track, arrived in stores Sept. 3.

“We’re really excited about this
album,” V2 product manager David

Bell explains. “Karl and Rick delivered
a unique collection that is forward-

thinking while still retaining their |

trademark sound. An album like this
has endless promotional possibilities,
and we intend to explore an array of
options, including instituting various
strategic alliances to capture Under-
world’s core dance audience while
broadening their scope to attract the
lifestyle and adult markets.”

V2 intends to spark greater interest
in and awareness of the pair by includ-
ing the folk-tinged “Trim” on the
Landmark Independent Theater
chain’s music sampler, which is dis-
tributed to 180 theaters in 55 markets
across the U.S. Additionally, the label
will service a three-song sampler to
triple-A radio, major retail chains, and
key lifestyle accounts.

At the same time, V2 has partnered
with New York-based marketing com-
pany All That Matters—recently
formed by independent press relations
firm Formula and New York booking
agency Chaotica—for 25 major-mar-
ket multimedia listening parties to cel-
ebrate the album the weekend prior to
its release. Each venue will be supplied
with custom DVDs featuring visuals
provided by Tomato, the multimedia
commercial arts collective Hyde and
Smith helped found 11 years ago.

On Sept. 1, V2 initiated a 100-day
online promotion that offers exclusive
Underworld media each day, encom-
passing Tomato artwork, interviews,
videos, unreleased tracks, and remix-
es. Such material is available at under-
world-jbo.com and the group’s Web
site, dirty.org.

Managed by Geoff Jukes of London-
based Jukes Productions, Underworld
is scheduled to embark in October on
a series of select live dates in North
America, where the act is booked by
Gerry Gerrard of Chaotica. In all other
territories, Underworld is handled by
Cris Hearn of Primary Talent Interna-
tional in London.

* Boy George, A Night in With
Boy George (Moonshine Music
album). Hot on the Manolo Blahnik
heels of the Boy’s peak-hour A
Night out With Boy George arrives
this polar opposite. Judging from
the tracks George brings together
on this sublime disc, he sure knows
how to chill the night away. The set
begins with Marden Hill’s “Bardot,”
sliding into Royksopp’s “So Easy.”
Later on, Away Team Featuring
Alabama Singers’ “Not My People”
makes way for Blueprint’s “Pesto.”
Out Oct. 8.

e al b. Rich, Club Nation Amer-
ica, Vol. 2 (Ministry of Sound/MCA
album). Over the course of two
discs, WKTU New York DJ al b.
Rich takes listeners on a current
ride through clubland. It’s a smart

mix of radio hits (Daniel Bedingfield,
Mary J. Blige, DJ Sammy & Yanou
Featuring Do) and club jams (M-
Factor, Brother Brown, Raven
Maize). Rich gets extra points for
including Full Intention Presents
Shena’s “I'll Be Waiting,” one of the
year’s most gorgeous pop-house
tracks. Available Sept. 24.

* Montana, Heavy Vibes (Tempos-
phere Italy album). Spanning 14
years ('74-'89), this two-disc collec-
tion shines the light on the works of
composer/arranger/producer/con-
ductor/vibe player Vincent Montana
Jr. The man behind many a disco and

post-disco classic—as well as part-
ly responsible for the “Philly
sound”—Montana has worked with
numerous artists, including the
Trammps, the O’Jays, the Spin-
ners, Charo, MFSB, and, the Sal-
soul Orchestra. The bulk of this set
focuses on tracks from his own
label, Philly Sound Works. High-
lights include such original pro-
ductions as “South Soul Party” and
“Heavy Vibes.” This disc is handled
by Circulation Distribution in the
U.S. Contact 516-596-0961. FYI:
Montana is confirmed to participate
on the “Pioneers of Dance/Elec-
tronic Music—The Remix” panel at
the upcoming ninth annual Bill-
board Dance Music Summit (see
Beat Box, this page).

MICHAEL PAOLETTA

SUMMIT NEWS: With the ninth
annual Billboard Dance Music
Summit fast approaching (Sept. 30-
Oct. 2 at the Marriott Marquis
Hotel in New York), we thought
we'd share some recent confirma-
tions with you.

Billboard
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In the daily-panel department —
and in addition to the names we
mentioned in the Aug. 17 issue—
we're thrilled to have recently con-
firmed the following: artists Yoko
Ono, Jody Watley, Tammi Wright,
Vanessa Daou, and Melissa Burns
of W.LT.; producer/remixers Tiga,
DJ Disciple, Richie Santana, Tom-
mie Sunshine, Larry Tee, Richard
Morel, Mac Quayle, and Dee Robert;
and dance music pioneers Grand-
master Flash, Warren Schatz,
Claudja Barry, Candi Staton, Danny
Krivit, Tom Moulton, Vincent Mon-
tana Jr., and James Mtume.

Also confirmed to participate on

the panels are Liz Rosenberg,

(Warner Bros.), Lisa Blofeld (Neo
Records U.K.), Kurosh Nasseri
(Nasseri Music Business Solu-
tions), Phil Cialdella (Cherry Lane
Music Publishing), Mark Levin-
sohn (Epstein, Levinsohn, Bodine,
Hurwitz & Weinstein), Michael
Perlmutter (SL Feldman & Asso-
ciates), Garry Velletri (Bug Mu-
sic), Tom Silverman (Tommy
Boy), Damian Harris (Skint Rec-
ords U.K.), Ricardo Vinas (Thrive
Records), Marci Weber (MCT/
Bold!), James Glicker (Full Au-
dio), Mark Kemp (Globix), Ted
Cohen (EMI Recorded Music), Jeff
Z (WKTU New York), Deli G.
(Galaxy 101 U.K.), and Jason
Bentley (KCRW Los Angeles/Mav-
erick Records).

The nightly artist/DJ showcases
are shaping up to be equally
potent. For the opening-night
party at Club Shelter, the summit
will celebrate Nasseri’s 10th an-
niversary in dance/electronic
music. This special evening will
spotlight many of his clients, in-
cluding DJs Carl Craig, Saeed &
Palash, John Selway, and Christ-
ian Smith. Also on the bill are
recording acts Iio and Morel. (The
latter will perform with a band.)

For the summit’s nii-electro

A

by Michael Paoletta

party Oct. 1 at Centro-Fly, DJs Tee,
Grandmaster Flash, Sunshine, and
Tiga will work the turntables, while
W.LT,, Avenue D., and Mount Sims
will take to the stage to do their
musical stuff.

Alcazar, Watley, Wright, Reina,
Boulevard East, Crystal Waters,
and Robert are confirmed to per-
form at the clcsing-night party.
Also on the bill is U.K. production
outfit Evolution (aka Jon Sutton &
Barry Jamieson), which will deliv-
er a DJ set, replete with live vocals
from Jayn Hanna. Additional ar-
tists/DJs will be announced.

For more information and to
register for the summit, log on to
billboardevents.com.

ULTRA NEWS: Virgin/EMI Music
Canada now has exclusive distribu-
tion rights to dance/electronic label
Ultra Records and its hip-hop/urban
offshoot, Sequence, for Canada.
Both Ultra and Sequence will trav-
el through Virgin/EMI Canada’s
Associated Labels Division.

Confirmed Ultra releases for
Virgin/EMI Canada include the
Crystal Method’s Community
Service (Sept. 3); Ultra.80s Versus
Electro, Ultra.Trance, and Trance
All Stars (Oct. 15); and Ultra.
Chilled IIT (Oct. 30). Three Se-
quence discs (Babu’s Duck Sea-
son, Nature’s Wild Gremlinz, and
Slum Village’s Dirty District) will
arrive in Canada Oct. 1.

Of these releases, special men-
tion must be made of Ulfra.80s
Versus Electro, which streets Sept.
17 in the U.S. Recognized as a
label that puts tender loving care
into its compilations (think Ultra.
Chilled and Ultra.Dance), Ultra
goes the distance on this two-disc
set, which seamlessly bridges the
gap between '80s electro and
today’s nii-electro.

Classic moments include such
revered Paradise Garage jams as
Kraftwerk’s “Trans-Europe Ex-
press,” Laidback’s “White Horse,”
Grandmaster Flash’s “White Lines,”
and Gary Numan’s “Cars.” Such
tracks sound especially good when
placed among of-the-moment treats
like Chicks on Speed’s “Fashion
Rules!,” Fischerspooner’s “Em-
erge,” W.LT.’s “Hold Me, Touch Me,”
and Who da Funk’s crossover
smash, “Shiny Disco Balls.”

John Selway. Bis, Miss Kittin,
Gusgus, Royksopp, Felix da House-
cat, and Green Velvet, among others,
are also represented on this sterling
collection. Color this one essential.
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Breakouts: Titles with future chart potential, based on club play or sales reported this week. ©2002. VNU Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved.
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215 YOU GOTTA BELIEVE (REMIXES) 1ommy B0y SILVER LABEL Z374TOMMY BOY Fierce Ruling Diva 1 BN ALIVE (THUNDERPUSS REMIX) ericroiss @ @ Jennifer Lopez %
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DIRTY VEGAS ® Dirty Vegas
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VARIOUS ARTISTS This Is Ultimate Dance!
FIRST KISS (PRIMER BESO) 200Mm84384/SONY 0SC0S Nayer S
OAKENFOLD Bunkka
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THE CRYSTAL METHOD Community Service
3AM 1125°/ULTRA
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NQ ONE'S GONNA CHANGE YOU H'AVE FAITH B @ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 aibum units {Gold). & RIAZ
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WALKING THE PLANK: Legendary
Irish group the Chieftains returned
to Nashville to record their 40th
album, Down the Old Plank Road
(Sept. 17, RCA Victor). Among the
American country, bluegrass, and
roots music stars who performed on
the album, produced by Chieftains
founder Paddy Maloney, are Vince
Gill, Martina McBride, Lyle Lovett,
Earl Scruggs, Ricky Skaggs, Del
McCoury, John Hiatt, Patty Griffin,
and Alison Krauss. A second vol-
ume, due next year, will feature
Emmylou Harris, Patty Loveless,
Allison Moorer, the Nitty Gritty Dirt
Band, and others.

Down the

Q&(;HIEFL}I//I/ 0ld Plank
A Road follows
. @[? | the Chiefaing
Y (@'@5) &3 Grammy
» S | Award-win-
Qk@cjaoﬁ' ning 1992 al-
ANNIVER bum, Anoth-

er Country,

which was also recorded in Nashville
with guest artists including Willie
Nelson and Chet Atkins.

A concert featuring many of the
new album’s guest artists will be held
Sept. 30 at Nashville’s Ryman Audi-
torium and filmed for a TV special
being planned for next year. The
Chieftains are celebrating their 40th
anniversary this year.

ARTIST NEWS: Comedian Bill Engvall
rejoins the Warner Bros. (WB) artist
roster, which will release his latest
album late this month. He previously
recorded three albums for WB before
switching to BNA for one album in
2000. Lila McCann, meanwhile, is no
longer on the WB roster.

Houston-based Compadre Rec-
ords has signed Billy Joe Shaver to
arecording contract. His first album
for the label, Freedom’s Child, is due
Nov. 19 and is being produced by
R.S. Field.

Steve Wariner was surprised with
the Minnie Pear] Humanitarian Award
during the Grand Old Opry’s tribute
to Pearl Aug. 31. Kathy Mattea, last
year’s recipient, presented the award
to Wariner for his work with the Juve-
nile Diabetes Research Foundation
and other charities.

Aaron Tippin will be in Afghan-
istan Nov. 23-Dec. 3 performing for
U.S. troops as part of a Thanksgiving
USO tour.

Keith Urban has been added to the

lineup for the sold-out Farm Aid con-
cert, scheduled for Sept. 21 in Bur-
gettstown, Pa. The show will be tele-
cast live on CMT.

Loretta Lynn is now co-managed by
her eldest son, Ernest Ray Lynn, as
well as attorney F. Keith Adkinson.
She was previously managed by Lane
Cross. Lynn will celebrate her 40th
anniversary as a Grand Ole Opry cast
member during her appearance on
the show Sept. 21.

Performers set to appear at the
Americana Music Assn. Awards show
Sept. 13 in Nashville include Gillian
Welch and David Rawlings, Buddy &
Julie Miller, and show host Jason Rin-
genberg. Presenters will be the Flat-
landers, Billy Joe Shaver, Buddy &
Julie Miller, Bobby Bare Jr., and
Heather Myles.

NEW & NOTEWORTHY: Alabama’s new
album, In the Mood: The Love Songs,
is due Feb. 4, 2003. The 23-track
greatest-hits collection will contain
two new songs, including a remake of
Mike + the Mechanics’ pop hit “The
Living Years.”

Dolly Parton and Ricky Skaggs
make guest appearances on Pinmon-
key’s eponymous debut release for
BNA, due Oct. 8. Parton sings on the
band’s version of her 1976 song
“Falling out of Love With Me.” Other
covers on the album include Cyndi
Lauper’s “I Drove All Night” and
Sugar Ray’s “Fly.”

CCMA NOMS: The Fox Brothers and
Del Way top the nominations for the
eighth annual Christian Country
Music Assn. (CCMA) Awards, with
three nods each. Artists scoring two
nominations each are Jeff Carson,
Larry Gatlin, Stella Parton, Marty
Raybon, Alan Jackson, Keith Perry,
Dennis Agajanian, Mike Manuel,
Clifton Jansky, Jeff Treece, the Mark
Allan Band, Twice Robin, and
Chester Smith. The awards show
will be held Nov. 5 at Nashville's
Ryman Auditorium.

ON THE ROW: Tammy Ragusa, pre-
viously manager of artist develop-
ment at RCA Label Group, joins
Capitol Records as manager of mar-
keting and product development.
Also at Capitol, Michelle Hall has
been promoted from coordinator of
artist development to manager of
creative services and international.

Tom Luteran joins EMI Music
Publishing as director of creative.
He previously was creative manag-
er at Acuff-Rose Music and Zomba
Music Publishing.

John Johnson has been promoted
to manager of A&R at RCA Label
Group. He had been the company’s
coordinator of A&R.

Rowan, Edwards Collaborate
On WIRC/Shanachie CD

BY DEBORAH EVANS PRICE
NASHVILLE—When artists from two
different worlds collide, the creative
sparks often yield intriguing music.
Such moments are plentiful on High
Lonesome Cowboy—From Appa-
lachia to Abilene, a collaboration
between bluegrass icon Peter Rowan
and acclaimed cowboy singer Don
Edwards. The Western Jubilee Rec-
ording Co. (WJRC)/Shanachie set
also features such notables as Nor-
man & Nancy Blake, Tony Rice, and
Billy & Bryn Bright.

“Peter has done all kinds of great,
innovative things but is best-known
as a bluegrass artist. He was with Bill
Monroe & the Bluegrass Boys,”
Edwards says. “I'm more associated
with the Western field. You'd think
these two audiences wouldn't cross,
but because of Peter’s background
and my background, the two worlds
come together.”

Conversations about the album
first stirred more than a decade ago,
when both artists were performing
at West Fest, a popular Western
music festival produced by artist
Michael Martin Murphey. “Pete felt
that no one was doing the old ballad
singing—ijust a guy and his guitar,”
Edwards recalls. “He said, ‘We should
do that sometime.””

That time finally came in August
2001, when they gathered in Colorado
Springs, Colo., at the Western Jubilee
Warehouse, a recording studio/per-
formance venue owned by WJRC.
Edwards recalls getting a call from
Scott O’'Malley (WJRC co-owner with
Kathleen Collins and Dane Scott) say-
ing that Rowan had been playing at the
Rockygrass festival, had some time off,

and wanted to get together to record.

“It was quite an experience to
watch those people sit together on
that stage without any kind of parti-
tions,” Scott says. “They’d record a
song and play it flawlessly. Then Pete
or Don would say, ‘Why don't we try
it in this key and change the tempo?’
They would record it again, and it
would be flawless again. They are
consummate pros.”

N (LEFT) AND EDWARDS

Rowan refers to their approach as
“seat-of-the-pants recording—they
were cliffhangers, all of them,” he
says of the songs on the album,
which streets Sept. 10. “We recorded
there at Western Jubilee, and it was
like the back lot of a movie set. There
was a really good vibe.”

On High Lonesome Cowboy—
From Appalachia to Abilene, the
ensemble serves up its take on such
classics as “The Old Chisholm
Trail,” “Reno Blues (Philadelphia
Lawyer),” “Goodbye Old Paint,” and
the Maybelle Carter-penned “Bud-
dies in the Saddle.”

Edwards and Rowan say there are
more similarities between the West-
ern and bluegrass genres than peo-
ple might think. “The roots of the
music are related. It came out of the

mountains, came out West onto the
range and around the campfires, and
finally got recorded,” says Edwards,
who is booked and managed by Scott
O'Malley & Associates. “The basic
melodies of these songs stayed intact,
but the vernacular changed.”

Rowan and Edwards each wrote
liner notes for the project. “It’s always
the story that’s interesting to me,”
says Rowan, who is also self-releas-
ing a new album, Reggaebilly, this
fall. “The story behind the songs is
what people will find educational and
how the different streams of music
come together.”

WIJRC handles distribution to the
alternative retail outlets that sell
Western music, such as feed stores
and Western-wear stores. Shanachie,
which is distributed by Koch Inter-
national, will handle mainstream
retail. O’Malley feels the project will
help bring new listeners into the
Western fold, and the album will
benefit from being racked in the folk/
bluegrass bins. “Western music
doesn't have a bin—yet,” he says. “So
most of our Western releases get lost
in the country bins.”

Sue Fawver, director of market-
ing/artist development at Shanachie,
feels the album will have broad
appeal. “We’re capitalizing on the
fact that this is Peter’s first national-
ly distributed record in five years,”
she says. “So that gives it a certain
edge of interest. And it's Norman
[Blake] and Tony's first recording
together in 10 years. We're going to
make sure that all those artists’ audi-
ences are aware of the record. Obvi-
ously, we'll try and follow tour dates
on both Don and Peter.”

Brief Roundup Of Fall Western Titles

BY DEBORAH EVANS PRICE
NASHVILLE—Just like every other genre, Western music
has its star acts, seasoned veterans, and up-and-comers,
many of which will be releasing product this fall.

Among the most talked-about young acts is Austin-
based trio Hot Club of Cowtown. Comprising fiddler
Elana Fremerman, guitarist Whit Smith, and bassist Jake
Irwin, the group will be on the road this fall supporting
its Sept. 17 Hightone Records release, Ghost Train.

“Our agenda is not to be revivalist or sound old-fash-
ioned,” Smith says of the Hot Club sound, which infus-
es 1930s jazz with Western swing. “It just so happens we
love an older style. We swing the music and play jazz
solos over Western melodies. When people see us play,
they see that we are enjoying it immensely.”

Fremerman says the group “wrote almost all the songs
on [Ghast Train] ourselves. There are as many originals on
it as any rock or pop act releasing a record,” she observes,
adding that she hopes the new songs will help dispel the
perception that Hot Club is just a revivalist band.

Here's a guide to a few key releases:

® That No Quit Attitude, Waddie Mitchell (Oct. 8, West-

ern Jubilee Recording Co. [WJRC]). The new effort by one
of the genre’s top cowboy poet/humorists features appear-
ances by Don Edwards, Rich O’Brien, and the Sons of the
San Joaquin. The title track was commissioned by the
2002 Winter Olympic Games committee for use there.
¢ A Dyin’ Breed, Royal Wade Kimes (Sept. 17, Won-
derment Records). Kimes, a former Asylum recording
artist, has found his niche in the Western market. His pre-
vious release, Hangin’ Around the Moon, was voted album
of the year by the Academy of Western Artists. The new
CD includes a duet with Garth Brooks on “Night Birds.”

e 15 Years: A Retrospective, Sons of the San Joaquin
(Oct. 8, WIRC). Highlights from the career of one of the
genre’s top groups, the album includes such classics as
“Charlie & the Boys,” “Along the Santa Fe Trail,” and a
new version of “Ghost Riders in the Sky.”

e Wagon Tracks, Red Stegall & the Boys in the
Bunkhouse (Oct. 8, WIRC). Produced by Rich O'Brien,
this is Stegall’s WIRC debut. WIRC partner Scott O’Mal-
ley calls the project “a historical overview [of] the way
this music migrated from Ireland and then from East to
the West. Red’s done a terrific job.”
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MONTGOMERY GENTRY My Town | 3 36|33 TRACE ADKINS Chrome | 4
COLUMBIA 86520/SONY {1198 £Q/17.98) CAPITOL 30618 {10 96/17.98)
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LOST HIGHWAY 170068/MERCURY {12.98/19.98} MEREURV/UE 70268/UMRG {24.98 CO}
3 — DIAMOND RIO Completely | 3 39127 THE FLATLANDERS Now Again | 19
i ARISTA NASHVILLE 67046/RLG (11.96/17.98) NEW WEST 6040{1798 CO) [M]
> - - A - 40| 35 ANDY GRIGGS Freedom | 7
RCA 67006/RLG (11 98/17 98}
715 ALAN JACKSON &’ Drive | 1 47| 46 VARIOUS ARTISTS Time-Life's Treasury Of Bluegrass | 27
ARISTA NASHVILLE 67039/RLG {12.98/18.98) TIME LIFE 18701 (19.98 CD}
. 43|40 SOUNDTRACK Down F The Mountai 10
B7|m6 ,?SAIE\,?IIA[:@M&SRIDE A Greatest Hits | 1 LOST HIGHWAY 170221/MERCURY (12 96/18.98} - e e
9|7 DARRYL WORLEY | Miss My Friend | 1 48 | 45 LEANN RIMES @ ) Need You | 1
DREAMWORKS 450351/INTERSCOPE (11.98/17.96) s My Tren CURBIBTS8 1581 %8)
2 : 46 | 41 ALLISON MOORER Miss Fortune | 35
0] 9 ﬁysﬁaﬁgiamﬂ A Greatest Hits | 1 UNIVERSAL SOUTH 170285 {12.98 COI [W] s
11| 8 TIM MCGRAW &’ Greatest Hits | 1
CURB 7797812 38/18.98)
65| — SOUNDTRACK We Were Soldiers | 14
13116 S:}ﬁ';;ét:gﬂg ,':“9;”%, Blake Shelton | 3 COLUMBIA 86403/CRG (12.98 EQ/18 98)
12110 TOBY KEITH A Pull My Chain | 1 49 | 48 CAROLYN DAWN JOHNSON Room With A View | 8
DREAMWORKS 450297/ANTERSCOPE |12 98/18.981 ARISTA NASHVILLE 69336/RLG (10 98/16.98}
14115 TIM MCGRAW A’ Set This Circus Down | 1 54|47 PATTY LOVELESS Mountain Soul | 19
CURB 78711 (12.98/18.98) EPIC B5651/SONY {11.98 EQ/17.98}
17 |14 BRAD PAISLEY A Partil | 3 27 125 ELVIS PRESLEY Elvis: Today, Tomorrow & Forever | 21
ARISTA NASHVILLE 67008/RLG (11 98/17.98) RCA 65115/BMG HERITAGE 59.98/69.98)
1513 GARY ALLAN @ Alright Guy | 4 53|50 PAT GREEN Three Days | 7
MCA NASHVILLE 170201 {11.98/17.36) REPUBLIC 016018/UNIVERSAL {8.98/14.98)
16 (12 DOLLY PARTON Halos & Horns | 4 50|44 ROY D. MERCER The Family Album | 35
BLUE EYE 3946/SUGAR HILL (10.98/18.98) CAPITOL 40226 (1098/16.38) [W]
20| 22 TRAVIS TRITT A Down The Road 1 Go | 8 51143 WAYLON JENNINGS RCA Country Legends: Waylon Jenning 19
COLUMBIA 62165/SONY 11 98 £Q/17.98} BMG HERITAGE/RCA 99788/RLG (24.38 CO)
22|18 JOE NICHOLS Man With A Memory | 12 52|52 DIAMOND RIO @ One More Day | 5
UNIVERSAL SOUTH 170285 111 98/17.98} [H] ARISTA NASHVILLE 6793%/ALG (11.98/17.98}
2119 ALISON KRAUSS + UNION STATION @ New Favorite | 3 JOHNNY CASH Johnny Cash At Madison Square Garden | 60
ROUNDER 610435/1DIMG (11 98/17 98) LEGACY/COLUMBIA 85808/SONY {17.98 EQ.CO)
19117 SHEDAISY R n Knock On The Sky | 3 58|53 STEVE HOLY Blue Moon | 7
LYRIC STREET 165015/HOLLYWOOD (12 98/18.98) CURB 7797211.98/17.98) [W]
23|20 LONESTAR A I'm Already There | 1 57|55 MARK CHESNUTT Mark Chesnutt | 23
BNA 67011/RLG (12 98/18 98) COLUMBIA 86540/SONY {11.98 EQ/17 98)
25|23 SARA EVANS A BornToFly | 6 55|49 BRAD MARTIN Wings Of A Honky Tonk Angel | 34
RCA 67964/RLG {11.98/17.98) EPIC B5115/SONY {7 98 E0/11.98) [W]
18|11 PHIL VASSAR American Child | 4 63|58 CLEDUS T. JUDD Cledus Envy | 19
ARISTA NASHVILLE 67048/RLG (11.98/17.98} MONUMENT 85897/SONY (11.98 EQ/17 98} [W]
24 121 BROOKS & DUNN A Steers & Stripes | 1 62|57 REBA MCENTIRE @ Greatest Hits Volume Ilf — I'm A Surviver | 1
ARISTA NASHVILLE 67003/RLG {12.98/18.98) MCA NASHVILLE 170202 {11.98/18 98]
30|26 TRACY BYRD Ten Rounds | 12 56 | 51 KATHY MATTEA Roses | 38
RCA 67009/RLG (11.98/17.98) NARADA 12485/VIRGIN {16 98 CO)
29 | — KELLY WILLIS Easy | 29 59 | 56 CYNDI THOMSON @ My World | 7
RYKODISC 10622 (16.98 CO) [H] | CAPITOL 26010 {10.98/17.98)
28|24 KELLIE COFFEY When You Lie NextToMe | 5 67 | 64 KENNY ROGERS Kenny Rogers Love Songs | 64
BNA 67040/AL6 10 98/16.98) ONQ 8640/MADACY (17.98 CO)
31|28 GEORGE STRAIT The Best Of George Strait: 20th Century Masters The Mitlennium Coflection | 8 61|54 DEANA CARTER The Deana Carter Collection | 54
MCA NASHVILLE 170280 {11.98 CD) CAPEUL_:\E_ZB] (\_7.913 co)
3838 GEORGE STRAIT @ The Road Less Traveled | 1 VARIOUS ARTISTS Country Favorites | 70
MCA NASHVILLE 170220 (11.98/18.98) MADACY 3654 {30.98 CO}
26| — ANTHONY SMITH ¥ That Ain't Country | 26 60 | 63 TIFT MERRITT Bramble Rose | 47
MERCURY 170292 11.98/17 981 [W] LDST HIGHWAY 170273°/MERCURY (1498 CD)
35132 WILLIE NELSON The Great Divide | 5 66 | 61 VARIOUS ARTISTS 0 Sister! The Women's Bluegrass Collection | 35
LOST HIGHWAY 186231/MERCURY (12.98/18.98) I ROUNDER 61049%/10JMG {11.98/17.98}
33|31 JO DEE MESSINA A Burn | 1 it 75| 60 THE CHARLIE DANIELS BAND Redneck Fiddlin' Man | 40
CURB 77977 (11 38/17.98) | BLUE HAT/AUDIUM 8159/KOCH 17.98 CO)
3230 VARIOUS ARTISTS @ ) ) Totally Country | 2 | 71|71 ALAN JACKSON & When Somebody Loves You | 1
X BNA 67043/RLG (12 98/17.98) ARISTA NASHVILLE 69335/RLG (12.98/18.98)
3 BLACKHAWK Spirit Dancer | 37 72|69 KEVIN DENNEY Kevin Denney | 14
COLUMBIA 85968/SONY (11.98 EQ/17.98) { LYRIC STREET 165020/HOLLYWOOD {12.98 CO) [W]

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Ot America {RIAA} certification tor net shipment of 500,000 atbum units {Goid). A RIAA certification for net shipment of 1 million units {Platinum). 4 RIAA certification for net shipment of 10 million units {(Diamond). Numeral following Platinum or Diamond sym-
bo' indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muitiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Platina). A Centification of 400,000 units
(Multi-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesate prices. Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker title. © 2002, VNU Business Media, Inc.. and Nielsen SoundScan, inc. Al rights reserved.

E Sales data compiled by N Nielsen g E g
; SoundScan Z E I ; 2=
| = 13 | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25 | S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title § 5
i . I NUMBER 1 40 Weeks At Number 1 HANK WILLIAMS JR. a* cuss r7ess (ssess) Greatest Hits, Vol. 1 _| 429

1 | DIXIE CHICKS @ MONUMENT 68195/SONY (10 98 £Q/17 56) TH] Wide Open Spaces GEORGE STRAIT A MCA NASHVILLE 170100 (11.38/17.3) Latest Greatast Straitest Hits | 112

| 2 | DIXIE CHICKS &° MonumenT 65678 Sony (1298 EQ/18 98 Fly GEORGE JONES LEGACY/EPIC 69319/SONY (798 FQ/11.95) 16 Biggest Hits | 97

3 | RASCAL FLATTS A LYAIC STREET 16501 1/HOLLYWDOD (11.98/18 98) [M] Rascal Flatts ALAN JACKSON A ° ARISTA NASHVILLE 18801/RLG (12.98/18.98) The Greatest Hits Collection | 358

t 5 | LEE ANN WOMACK 4 MCANASHVILLE 170099 11.98/17.98) 1 Hope You Dance JOHNNY CASH @ LeGACY/COLUMBIA B3739/SONY 17.98 EQ/11.38) 16 Biggest Hits | 178
1| 7 | SOUNDTRACK A" cur7smsiiisenssl Coyote Ugly FAITH HILL A7 WARNER 8ROS. 47373/ WRN (12.98/18.38) Breathe | 147
-6 i 4 | TOBY KEITH A mercuny 55892 1(11.98/17.98) Greatest Hits Volume One JOHN DENVER  MADACY 4750 (5.38/9.98) The Best 0f John Denver | 218
| "/ | 6 | NICKEL CREEK @ SugARHILL 3903 (16.5 COI [M] 3 Nickel Creek ALISON KRAUSS A ROUNDER8IIS25+/10JME (11.98/17.98) [M] Now That I've Found You: A Collection | 285
|| 9 | SHANIA TWAIN ¢ ' mercuny 53600 (129818.98) - Come On Qver WAYLON JENNINGS A° rcassos/as (7.95/11.58) B o o Greatest Hits | 148
v/ | 8 | GARY ALLAN A MCANASHVILLE 170101 (11.581758) Smoke Rings In The Dark TOBY KEITH A OREAMWORKS 450209/ INTERSCOPE [11.98/17.98) How Do You Like Me Now?! | 137
THE JUDDS  cuse 7795 (7.98/11.58) Number One Hits ALAN JACKSON A ARISTA NASHVILLE 18832/RLG (10.98/17 98 Under The Influence | 104

WILLIE NELSON @ 1£GACY/COLUMBIA 63322/SONY (7 98 EV1 t 38) 16 Biggest Hits TRAVIS TRITT A WARNER BROS. 46001/ WAN (10.98/17.98] Greatest Hits — From The Beginning | 295

BROOKS & DUNN A° ARisTa NASHVILLE 18852/RLG {1298/18 951 The Greatest Hits Collection TIM MCGRAW A * cusg 77885 (79911 98l Everywhere | 215

@ Ajbums with the greatest sales gains this week Catalog albums are 2-year-old tities that have fallen below No. 100 on The Billboasd 200 or reissues of ofder albums. Total Chart Weeks column reflects combined weeks Utie has appeared on Tur Country Albums and Top Couctry Catalog @ Recording Industry Assn. Of America (RIAA) certificetion for net shipment of 500,000 album unts (Gold). A RiAA certificauon for net ship-
munt af 1 million units. (Plllinum). @ RIAA centification for net shipment of 10 milion units {Diamond). Numeral following Piatinum or Diamond symbol ingicates album's multi-platinum level. For boxed sets, and doubla albums with @ running time 0f 100 minutes or more, the RIAA mulliplies shipments by the number of discs and/or lares. RIAA Latin awards: O Certification for net shiprant of 100,000 units iDro) * Certification of
20,000 units {Plating).  ? Centification of 400,000 units {Mult-Platina}. *Astensk indicates LP is available. Most tape prices, and CD prices tor BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CO prices, are equivalent prices. which are projected from wholesale prices. {M] indicates past Heatseeker title. © 2002, VNU Business Media, Inc., and Nielsen SaundScan, Inc. All ights reserved.
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o ; [T 0 |
§ S Airplay monitored by k Nielsen 2 E § -
I Broadcast Data g 2| ' ,E_’
X TITLE Svstems Artist | 25 2|3 TITLE Artist | 2= =
|3 ]S PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 3| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & @
1 Week At Number 1 3134 FALL INTO ME Emerson Drive | 31
R MARX {0.ORTON,J.STOVER] DREAMWORKS ALBUM CUT
3|3 UNBROKEN Tim McGraw 1 30|33 CADILLAC TEARS Kevin Denney 30
: 8.GALLIMORE.J.STROUD, TMCGRAW (H.LAMAR,A ROBOFF) CURB ALBUM CUT LREYNOLDS {L SATCHERW.VARBLE} LYRIC STREET ALBUM CUT
2|4 | MISS MY FRIEND Darryl Worley 2 [ 2 3536 ONE DAY CLOSER TO YOU Carolyn Dawn Johnson | 33
2 | FROGERS,J STROUD {TMARTIN.M.NESLER,T.SHAPIRO) @ DREAMWORKS 450378 PWORLEY,C.D JOHNSON (C.0.JOHNSON,M DANNA) ARISTA NASHVILLE ALBUM CUT
100 THE GOOD STUFF Kenny Chesney w| 1 37 |40 | WISH YOU'D STAY Brad Paisley 34
= B.CANNON.N WILSON K CHESNEY {J.COLLINS,C.WISEMAN} BNA ALBUM CUT FROGERS (C DUBDIS,B.PAISLEY) ARISTA NASHVILLE ALBUM CUT
la]s TEN ROUNDS WITH JOSE CUERVO Tracy Byrd | 4 39139 AT THE END OF THE DAY Kellie Coffey | 35
B.J WALKER,JR. (C BEATHARD,M HEENEY,M.CANNIN-GOODMAN) RCA ALBUM CUT 0.HUFF {K COFFEY,B.JAMES) BNA ALBUM CUT
56 | KEEP LOOKING Sara Evans 5 36|38 THE LAST MAN COMMITTED Eric Heatherly 36
i S.EVANS,PWORLEY {S EVANS, T.SHAPIRD,TMARTIN RCA ALBUM CUT EHEATHERLY (b HEATHEALY} @ OREAMWORKS 450835
i
718 THE IMPOSSIBLE Joe Nichols | 6 43|51 | JUST WANNA BE MAD Terri Clark 37
f;-g B.ROWAN (K.LOVELACE L TMILLER) @ UNIVERSAL SOUTH 172241 B.GALLIMORE {K LOYELACE,L TMILLER) MERCURY ALBUM CUT
© B BEAUTIFUL MESS Diamond Rio 2| 7 54| — EVERY RIVER Brooks & Dunn | 38
M.0.CLUTE.DIAMONO RIO {S.LEMAIRE C.MILLS, S.MINOR) ARISTA NASHVILLE ALBUM CUT K BROOKS.R DUNN.!.WRIGHT (ANGELO,T.LITTLEFIELD,K RICHEY) ARISTA NASHVILLE ALBUM CUT
9 11 SOMEBODY LIKE YOU Keith Urban < | 8 41145 YOU CAN'T HIDE BEAUTIFUL Aaron Lines 39
0.HUFEK.URBAN (K URBAN.J.SHANKS) CAPITOL ALBUM CUT C FARREN (M.DULANEY,J. SELLERS) RCA ALBUM CUT
612 LONG TIME GONE Dixie Chicks ®| 2 40|42 WAITIN' ON JOE Steve Azar | 40
OIXIE CHICKS,L MAINES {0,SCOTT) @ @ MONUMENT 79790/EMN R.VAN HOY {SAZAR} MERCURY ALBUM CUT
11214 WORK IN PROGRESS Alan Jackson | 10 46|53 UNUSUALLY UNUSUAL Lonestar | 41
K.STEGALL {A.JACKSON) ARISTA NASHVILLE ALBUM CUT D.HUFF {M.MCGUINN) BNA ALBUM CUT
11 (12 SHE WAS Mark Chesnutt | 11 | 53|58 ON A MISSION Trick Pony 42
B.JWALKER JR. (N.COTY.J MELTON) COLUMBIA ALBUM CUT C.HOWARO (I.OEAN.K.TRIBBLE,D.L MURPHY} WARNER BROS ALBUM CUTWRN
1017 COURTESY OF THE RED, WHITE AND BLUE {THE ANGRY AMERICAN) Toby Keith % | 42|44 BEAUTIFUL GOODBYE Jennifer Hanson 42
J.STROUD,TKEITH (TKEITH) @ DREAMWORKS 450815 J.HANSON.G.DORMAN [J.HANSON.K PATTON-JOHNSTON} CAPITOL ALBUM CUT
15|17 WHERE WOULD YOU BE Martina McBride % 44146 MODERN MAN - Michael Peterson | 44
M MCBRIDE.PWORLEY (R PROCTOR R FERRELL) RCA ALBUM CUT K.LEHNING,B.CHANCEY (M. PETERSON,B ROBERTS.F GOLOE} MONUMENT ALBUM CUT/EMN
1316 AMERICAN CHILD Phil Vassar < 45|49 DREAM YOUR WAY TO ME Shannon Lawson 45
B.GALLIMORE,PVASSAR (PVASSAR,C WISEMAN) ARISTA NASHVILLE ALBUM CUT M WRIGHT (S.LAWSON, TNICHOLS) MCA NASHVILLE ALBUM CUT
16124 CRY i Faith Hill 15 60| — A LOT OF THINGS DIFFERENT Kenny Chesney 46
M.FREDERIKSEN FHILL {A APARD} WARNER BROS. ALBUM CUT/WRN N.WILSON,B CANNON K.CHESNEY {B.ANDERSDN,D.DILLON) BNA ALBUM CUT
| 20|22 MY TOWN Montgomery Gentry <[ 16 56| — I'M NOT BREAKIN' Steve Holy | 47
| B.CHANCEY (J STEELE R NIELSEN) © COLUMBIA 79786 ; G.HUNT.G.LEACH,S.HOLY LL.FDSTER M.CHRISTIAN) CURB ALBUM CUT
14115 OL' RED Blake Shelton = | 14 47|47 HARD CALL TO MAKE J. Michael Harter 45
B.BRADDOCK {M SHERRILL,0.GO0OMAN.J BOHAN) © WARNER BRDS. 16710/WAN B.MEV!S (M ASPRINGER,S SESKIN} BROKEN BOW ALBUM CUT
17119 LIVING AND LIVING WELL George Strait | 1 48| 48 THE BALL James Otto | 45
T.BROWN,G.STRAIT (TMARTIN,MNESLER, T SHAPIRD) € MCA NASHVILLE 172238 S.PARKER,PWORLEY (J.OTTO,P.J MATTHEWS K K PHILLIPS} & MERCURY 172244
21(26 THESE DAYS - AlRPOWER » Rascal Flatts | 19 50|55 EVERYDAY ANGEL Radney Foster | 50
M.BRIGHT.M.WILLIAMS RASCAL FLATTS {J STEELE.D WELLS,S.ROBSON] LYRIC STREET ALBUM CUT | RFOSTER (RFOSTER OUALTONE ALBUM CUT
23|21 THICKER THAN BLOOD Garth Brooks | 20 55|57 IF HER LOVIN' DON'T KILL ME Aaron Tippin | 51
{ AREYNOLDS {J YATES, & BROOKS) CAPITOL ALBUM CUT ATIPPIN.B.WATSON,M.BRADLEY (TWOMACK,L.RICH,V.MCGEHE} LYRIC STREET ALBUM CUT
I| 22|23 SOMETHING WORTH LEAVING BEHIND Lee Ann Womack | 21 51|37 COUNTRY BY THE GRACE OF GOD Chris Cagle | 33
! M.WRIGHT.L.A WOMACK {B.BEAVERS,T.O0UGLAS) @ MCA NASHVILLE 172245 RWRIGHT,C.CAGLE C.CAGLEM J.GREENE.B WAYNE) € CAPITOL776%
25|27 FORGIVE Rebecca Lynn Howard | 22 49143 MARIA (SHUT UP AND KISS ME) Willie Nelson | 41
M WRIGHT.T.BRUCE (RLHOWARD,T.BRUCE) € MCA NASHVILLE 172242 M.SERLETIC (R THOMAS) € LOST HIGHWAY 172243 MERCURY
24|25 DARE TO DREAM Jo Dee Messina | 23 52|52 STARS ON THE WATER George Strait | 51
B.GALLIMORE,TMCGRAW (J.BACH A FOLLESE) CURB ALBUMS CUT TBROWN,G STRAIT {R.CROWELL) MCA NASHVILLE ALBUM CUT
L. 32| — LANDSLIDE Dixie Chicks =| 24 57| 60 A MEMORY LIKE I'M GONNA BE Tanya Tucker 55
8 DIXIE CHICKS L. MAINES {S.NICKS) © MONUMENT 79731/EMN | B.BECKETT.LLASETER (JLASETER.R MURRAH) TUCKERTIME ALBUM CUT
27|29 LIFE HAPPENED Tammy Cochran 2| 25
L’ - B.JWALKER,JR A S.MARTIN (P.J MATTHEWS K K PHILLIPS) EPIC ALBUM CUT/EMN
e 34|41 WHO'S YOUR DADDY? Toby Keith 26 WHITE TRASH WEDDING Dixie Chicks 56
- £.STROUD,T KEITH {FKEITH) OREAMWORKS ALBUM CUT DIXIE CHICKS,LMAINES (E.ROBISON,M. MAGUIRE.N.MAINES) MONUMENT ALBUM CUT/EMN
28|32 STRONG ENOUGH TO BE YOUR MAN Travis Tritt=| 27 AND THEN Dusty Drake | 57
B.JWALKER,JR, TTRITE (TTRITT) @ COLUMBIA 79787 PWORLEY,B.CRAIN.C SCHLEICHER {B FELOMAN.R VEGA R VEGA) @ O WARNERBROS 16697/ WRN
[ 29131 MINE ALL MINE SheDaisy=| 28 TORTURED, TANGLED HEARTS Dixie Chicks 58
2 D.HUFF,SHEDAISY (K 0SBORN,H.PODLE) LYRIC'STREET ALBUM CUT DIXIE CHICKS.L.MAINES (N.MAINES,M.MAGUIRE,M STUART} MONUMENT ALBUM CUT/EMN
33(35 'TIL NOTHING COMES BETWEEN US John Michael Montgomery 29 TRAVELIN' SOLDIER Dixie Chicks 57
= S.HENDRICKS (T.MARTY.K HARVICK R.MARSHALL) WARNER BROS. ALBUM CUT/WRN DIXIE CHICKS,L.MAINES (B.ROBISON F.BRANIFF] MONUMENT ALBUM CUT/EMN
38| — SHE'LL LEAVE YOU WITH A SMILE George Straitw| 30 WHEELS Hometown News 60
TBROWN,G STRAIT (D.BLACKMAN,J KNOWLES} MCA NASHVILLE ALBUM CUT RKINGERY.S WHITEHEAD (R.KINGERY} VFRALBUM CUT

@ Records showing an ircrease in detections over the previous week, regardiess of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' radio track sesvice. 143 Country Stations are electronically monitored 24 hours a day. 7 days a week. Songs ranked by number of detections. Air-
power&warded to songs appearing in the top 20 on bath the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. < Videaclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. €& CD Single available. €®» DVD Sin
gle avafable. Q) CD Max:-Single available. € Cassette Single available. € Vinyl Maxi-Single available. €D Vinyl Single availabie. €® Cassette Max-Single available. © 2002, VNU Business Media, Inc. All rights reserved.
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g ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title S SoundScan

v RE 3 Weeks At Number 1 I

) NICKEL CREEK  sucaR HiLL 3341 This Side 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
Ji 2 SOUNDTRACK A® 10ST HIGHWAYMERCURY 170069/10MG ) 0 Brother, Where Art Thou? 4 Weeks At Number 1
R 3 DOLLY PARTON  BLUE VE 3946/SUGAR HILL Halos & Horns 1 LONG TIME GONE  MONUMENT 19790/CRG Dixie Chicks
L4 ALISON KRAUSS + UNION STATION @ ROUNOEF 610495/10JMG New Favorite 3
{ 6 [ | VARIOUS ARTISTS nve.uie i Time-Life's Treasury Of Blueg 2 THE IMPOSSIBLE UNIVERSAL SOUTH 172241/UMRG Joe Nichols

5 SCOUNDTRACK 1057 HIGHWAY 17022/MERCURY Down From The Mountain 3 CAN'T FIGHT THE MOONLIGHT @ curaraiis LeAnn Rimes |

7 PATTY LOVELESS eric ases/sony - Mountain Soul 8 ROCKY TOP '96  oecea 155214/MCA NASHYILLE The Oshorne Brothers
19 VARIOUS ARTISTS RouNoER 610499/0M6 0 Sister! The Women's Bluegrass Collection e -

- [ GOD BLESS THE USA Lee G

8 RALPH STANLEY oncoLunei sezsicis ) Ralph Stanley ks == reewobd

12 RHONDA VINCENT  Roun0er 6104741006 The Storm Still Rages 5 | SHOULD BE SLEEPING  0REAMWDRKS 45036/INTERSCOPE Emerson Driv_e_{

10 SQUNDTRACK  vancuaro 79586 N Songcatcher 7 WHERE THE STARS AND STRIPES AND THE EAGLE FLY  LvRiC STREET 164059/HOL LYWOOO Aaron Tippin
4131 | HAYSEED DIXIE ouaurone oiue () - A Hillbilly Tribute To Mountain Love 4 NIGHT DISAPPEAR WITH YOU s staee isasoroiunoo Brian McComas

15 RICKY SKAGGS _ sKkAGGS FAMILY/LYRIC STREET SE1003/HOLLYWOOD N History Of The Future 9 OSAMA-YO' MAMA Rav S

1 YONDER MOUNTAIN STRING BAND 06 paosiss Mountain Tracks: Volume 2 QS ol WD _ aylStevens

THE DEL MCCOURY BAND  CEILyivRIC STREET 502005/ HOLEYWOOD Del And The Boys 10 HOW DO | LIVE 4° curs 72022 LeAnn Rimes

@ Recurds with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 aibum units (Gold}. & RIAA certification for net shipment of 1 million units {Platinum}, with multimifiion rittes indicated by a numeral follawing the symbol. |H] indicates past or present Heatseeker title

Inc., and Kielsen SeundScan, Inc. All rights reserved.
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Ketchup Girls Relish Chart Success

BY HOWELL LLEWELLYN
MADRID—Six years after the dance
craze single “Macarena” swept the
world, Spain has come up with anoth-
er delightfully nonsensical summer hit
that is already dominating the Euro-
pean charts, following a beach-resort
promo blitz across the Mediterranean.
The song and its dance craze have
reached the U.S. and Latin America
and are headed for Asia and Australia.

The single’s meaningless title,
“Aserejé” (pronounced “as-ser-ehay”),
is the only mystery about Pilar, Lola,
and Lucia, three sisters who call them-
selves Las Ketchup. Their father is fla-
menco guitarist Tomate, and their
debut album (on Sony Music) is called
Hijas del Tomate (Daughters of the
Tomato). The nonsense edge is evident
immediately, but it is a tasty nonsense,
with a generous squirt of saucy lyrics.

The song is about a dodgy charac-
ter called Diego, who lopes around
the streets to the sound of reggae and
hip-hop. His favorite song is a Sugar
Hill Gang tune whose lyrics sound to
the girls like “Aserejé ha de he de
hebey tudey . . . ” and so on until the
end of the chorus.

“Have you ever heard the Sugar Hill
Gang song?” Lola asks. “Just try to sing

that really quickly, and those are the
lyrics [to our song].

“We did it half-jokingly, without
expecting anything at all, and maybe
that’s why people have liked it so
much,” Lola continues. The song, writ-
ten by Las Ketchup producer Manuel
“Queco” Ruiz, has sold some 33,000
singles in Spain—extraordinary for a
country with no real singles market
and where sales of 2,000-3,000 units
can result in a No. 1 spot. Hijas del
Tormate has moved 150,000 units since
late June, reaching No. 4 in the charts.
A “Spanglish” version of the single,
called “The Ketchup Song (Aserejé),”
has been released outside Spain.
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MAJOR CREDT CARDS ACCEPTED

In the U.S., Hijas del Tomafe was
released Aug. 20, and the single is cur-
rently No. 36 on the Billboard Hot
Latin Tracks chart. Increased activity
is expected through the fall, especially
when Las Ketchup arrives in the U.S.
for a promotional visit in October. The
album went to No. 2 on Mexico’s sales
charts and No. 1 in Chile, while “Asere-
jé” reached No. 1 on radio charts in
Argentina, Chile, Colombia, Ecuador,
Peru, Venezuela, and Central America.
In Italy, the single went to No. 1 after
a mid-July release, and the album
reached No. 8 two weeks after its July

29 release. “Aserejé” went straight to |

No. 1 in Switzerland and the Nether-
lands in August, when it also jumped
from 54 to 18 on the German charts
and charted in Belgium and Finland.

By mid-August, the single had been
released throughout Europe except in
France and the U.K., where release
dates are Sept. 10 and Sept. 30, respec-
tively. The album is set for an Oct. 8
release in France, and a similar date is
planned for the U.K.

“The thing has gone absolutely
crazy,” Sony Music VP of Continental
European artist marketing Mark Bond
says. “This is not a hit; this is a phe-
nomenon on a ‘Macarena’ scale. The
key breakthroughs after Italy were in
Germany and Holland. It will get
stronger and stronger and has not
peaked yet. Australia has jumped on
board, and Japan and Asia are about to.”

So what is it about “Aserejé” and Las
Ketchup that is drenching Europe and
threatens to squelch Asia and the
Americas? The group, Lola says, came
together almost on a whim, and every-
thing about it is spiced with humor.
Every track on the album has been
penned by the three sisters, with the
exception of “Aserejé.” The song oozes
fun, is incredibly catchy, and the cho-
rus of the original version leaves you
guessing what the girls are singing
about, as it is a tongue-twisting series
of nonsense words apparently intend-
ed to parody Spanish showbands that
sing English songs phonetically and
badly. And, like Los Del Rio's world-
topping “Macarena” in the 1990s, it
has a daft, arm-driven dance routine.

“People love its absurdity,” Bond
says. “It reminds them of their hol-
idays at the beach resorts across
Europe, where we carried out a spe-
cial July promotion in discothe-
ques, teenage clubs, and bars.
‘Aserejé’ has become an out-and-
out pop phenomenon.”

Sony Spain international exploita-
tion manager Sonia Mansilla says,
“‘Aserejé’ invites unity among people
who listen to it in bars or at sporting
events. 've seen that effect as far apart
as in Belgium last week and in Mexi-
co a week earlier. It's a long time since
such a fun record was released—it’s
fresh and it sticks.”

Additional reporting by Leila Cobo
in Miami.

PICKING A WINNER: The third annual
Latin Grammy Awards ceremony, set
to take place Sept. 18 in Los Angeles,
is the litmus test for the awards; it is
a chance to start anew, backed by an
independent board of trustees and
supposed autonomy.

The nomination process isn't with-
out its faults—most notably, region-
al Mexican music is absent from the
main categories. Still, most of the
nominees are worthy, making final
decisions that much harder—and
uncertain. With that in

and for the boost he obtained from
the inclusion of one of his tracks in
the film Y Tu Mama También.

e Best pop album by a duo or
group with vocal. Should win: Sin
Bandera by Sin Bandera. Rarely does
a duo exhibit such synergy of song-
writing and vocal execution, as well
as overall musicality. Will win: Gente
by Presuntos Implicados. The band
still retains larger name recognition
throughout the region.

® Best rock album by a duo or
group with vocal.

mind, we offer our pre-
dictions and selections
for winners in key cate-
gories.

* Record of the year.
Should win: “La Negra
Tiene Tumbao” by Celia
Cruz. How many artists
in their 70s can pull off a
contemporary, edgy
track (with a hip-hop
interlude) as if they were
in their 20s? It would
have been easy for the
production team to fall
back on crowd-pleasing
nostalgia, but this veter-
an artist has found her
way to another level. Will win: “Y Sélo
Se Me Ocurre Amarte” by Alejandro
Sanz. Never mind that he won last year
for a studio album and that an MTV
effort is hardly a risk. The Sanz name
marries prestige and commercial suc-
cess.

e Album of the year. Should win:
Déjame Entrar by Carlos Vives. The
follow-up to El Amor de Mi Tierra
shows an artist capable of being inno-
vative while remaining at ease with
his style. Will win: Déjame Entrar.

e Song of the year. Should win:
“Déjame Entrar” by Vives. Will win:
“A Dios Le Pido” by Juanes. Good
song, playing in every Latin market,
slap bang during voting time.

e Best new artist. Should win:
What a tough one. No bad choices
here, but my nod goes to Cabas, for
combining innovativeness with
insight and charm. Will win: Sin Ban-
dera. It has the artistry and the name
recognition in the large voting mar-
kets of Mexico and the U.S.

* Best male pop vocal album.
Should win: Another tough choice.
Last year, the choice should have been
Marco Antonio Solis, with his land-
mark Trozos de Mi Alma. This year,
Miguel Bosé, also a seasoned artist,
has delivered Sereno, a similarly land-
mark album. This should win. Will
win: Solis’ Mds de Mi Alma, for the
nomination he didn't receive last year
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Should win: El Que
Busca Encuentra by
Elefante. In a category
overwhelmingly domi-
nated by bands with
strong songs, the
strongest songs of all
are Elefante’s. Will win:
Kinky by Kinky. Good
album, great PR work.
¢ Best salsa album.
Should win: Nuevo Mile-
nio—FE[ Mismo Sabor.
El Gran Combo remains
venerable, relevant, and
contemporary. Will win:
Marc Anthony’s Libre.
Biggest-selling Latin
album of the year, in any genre.

e Best contemporary tropical
album. Should win: Barrio Bravo by
Celso Pifia. A new and groundbreak-
ing proposal. Will win: Déjame Entrar
by Vives.
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