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Gabriel, Anthony Earn Honors

Veterans And Newcomers Share Latin Awards Successes |

BY LEILA COBO
MIAMI—Traditional ballads met a
. new generation at the 13th annual
Billboard Latin Music Awards May
9, with veteran Mexican singer/
songwriter Juan Gabriel taking
home four honors, while chart new-
comers Manu Chao and Lupillo
| Rivera—as well as salsa/pop star

Marc Anthony—won two each.

Gabriel, who also performed dur-
ing the star-studded fest at the Jack-
ie Gleason Theater in Miami, scored
big with his song “Abrazame Muy

Fuerte” (Hold Me Very Closely, the theme
* of the soap opera of the same name), which
won Latin track of the year and Latin Pop
Airplay track of the year.

A duet version of an older Gabriel hit,
“No Vale la Pena” (It's Not Worthwhile),
featuring Nydia Rojas, took honors for hot Latin track
of the year (voczl duo), helping Gabriel to also win
| the songwriter of the year award.

Superstar Anthony—whose English-language soph-
omore album Mended is due May 21—was the Top

| Cohl Rolls Out Stones World Tour

BY RAY WADDELL
NASHVILLE—Forty years into an unparalleled rock-
n'roll career, it still doesn’t get any bigger than a Rolling
Stones tour. And the upcoming year-long
Rolling Stones world tour, which begins
Sept. 5 at Boston’s new CMGI Stadium,
r will no doubt be one of the top-grossing
«  tours of all time, likely to top $200 million

Latin Albums artist of the year,
thanks to extraordinary sales of his |
salsa collection Libre, which was
released late last year and spent
more than 10 weeks at No. 1 onthe |
Billboard Top Latin Albums chart.

“] don’t expect those things,” |
Anthony told Billboard, referring to |
his awards. “But this album is so |
special for me. I never put so much |
blood, sweat, and tears into one proj-
ect in my life. With this particular |
one, I honestly feel like I had a baby.” I

Anthony was one in a parade of
high-profile artists who performed at
the awards show. It airs May 12 on the
Telemundo network, whose acquisition
by NBC was recently finalized. Since
Telemundo started airing the awards
show in 1999, it has become the high-
est-rated special for the network, which has agreed
to produce it until 2004.

This year, special awards were also given to seminal |
salsa band El Gran Combo de Puerto Rico, which was
(Continued on page 92) |
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" Hometown News Flash
VFR’s Country Duo Makes Headlines With ‘Wheels’

BY PHYLLIS STARK
NASHVILLE—With a dearth of
duos in country music right now,
Hometown News is generating
interest with its fresh melodies and
relatable songwriting.

But aside from its music, this

Carey’s Multi-Faceted Deal

Island Def Jam Alliance Includes Monarc Label Launch

BY LARRY FLICK
NEW YORK—After weeks spent
pondering offers

pair’s background also garners
attention. Both Ron Kingery and
Scott Whitehead were born on mil-
itary bases, the sons of servicemen.
Whitehead went on to become a Top
Gun Navy fighter pilot, flying an

(Continued on page 90)

terms of volume and took in a staggering $750 million in
the 1990s. This time around, on the band’s fourth world
trek with producer Michael Cohl, it has upped the ante
’ both creatively and on the production front.
&, The tour will hit a mixture of stadiums, are-
nas, theaters, and even clubs along the way,
sometimes playing as many as three ven-
ues in one market. It will also utilize three
completely different productions and three unique setlists.
(Continued on page 91)

Although financial details were
unavailable at press time, the deal
calls for the artist to

from nearly every have a label of her
major label in the own. The imprint,
industry, pop diva Mariah Carey Monarc Records, will be run by
has decided to join forces with  Jerry Blair, who helped Carey
Island Def Jam. (Continued on page 90)

worldwide and draw more than 1 million people.
The Stones already own the top three tours ever in
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Indies Lobby EU On Trade Issues

BY RICHARD KIRKHAM
BRUSSELS—Independent music labels
have pleaded with the European Union (EU)
not to make their industry a sacrificial lamb
in World Trade Organization (WTO) talks
scheduled to start this summer.

The intervention comes as the EU and other
WTO members prepare a wish list of service-
sector areas they want to form part of the agen-
da for a new debate on trade liberalization.

Currently, because music is classified as

n “audiovisual” service, it sits in the “no
go area” the EU has carved out for the sec-
tor—allowing the EU to protect European
culture, such as music and film, from for-
eign attack by using trade protection and
special subsidies for homegrown industries.

But Michel Lambot, president of Euro-
pean indie labels body Impala, says that sit-
uation could change if major labels suc-
ceed in persuading the EU to use the
General Agreement on Trade in Services
(GATS) talks to pry open foreign markets
they say are riddled with trade barriers.

Belgian Lambot, co-CEO of the Play It
Again Sam label, claims other WTO members
would naturally expect the EU in return to
give up its right to develop music-friendly poli-
cies if it pushes for other countries to open up
their music sectors. This, he says, would be a
hammer blow for an industry facing a drop-off
in sales and, for non-Anglophone acts, the
constant march of English repertoire.

“We cannot understand what possible
interest it could be for the EU to give in to
liberalization requests when European
music has less than a 7% market share in
the U.S., the largest market in the world,”
Lambot tells Billboard. “We suspect that
music is being made hostage to a big diplo-
matic and trade battle [that] has little to do
with the music industry’'s ultimate interests.

“Major impediments to trade in music
are piracy and competition issues, neither
of which are addressed in GATS,” Lambot
adds. “The EU must retain its freedom to
adopt policies which support diversity and
consumers’ choice.”

Impala representatives won support
from EU culture commissioner Viviane
Reding in a meeting here April 26. Her
spokesman, Christophe Forax, says calling
for music to be part of the talks “risked
opening Pandora’s box, which could be
dangerous for other parts of the industry.”

Under its current negotiating mandate,

the European Commission (EC) would have
to be given explicit permission by member
states before it could offer to open up any
audiovisual sectors for greater market liber-
alization. Some member states—including
the U.K., Germany, and the Netherlands—
are keen to do so. They say the EU could
argue in favor of keeping current support for
its music industry, provided it agreed in the
negotiations to forgo any future measures.

The current negotiating mandate—
agreed by the 15 EU member states in
October 1999—says the EU will ensure that
“the community and its member states
maintain the possibility to preserve and
develop their capacity to define and imple-
ment their audiovisual policies for the pur-
pose of preserving cultural diversity.”

But Forax notes it is unlikely that the
EC would be asked to change its stance—

thanks mainly to opposition from France.
Frances Moore, director of the Interna-
tional Federation of the Phonographic
Industry (which represents major record
companies) insists cutting trade barriers
in countries beyond the EU could be done
without jeopardizing Europe’s right to give
its own industry special treatment. “It can
be a win-win situation,” she says, claiming
the EU could offer countries market access
in other sectors, such as financial servic-
es, in order to help remove barriers faced
by record companies. Moore says these
include the movement of personnel, the
requirement in some countries—such as
recent WTO member China—to have a
local partner, censorship, and the repatri-
ation of royalties. Moreover, she says the
EU could opt not to make commitments
on music if it looked like it was “losing.”

BY BILL HOLLAND

WASHINGTON, D.C.—The Recording Art-
ists Coalition (RAC) announced May 7 it will
be the primary funding source for an ongo-
ing study on health insurance for musicians
conducted by the Future of Music Coalition
(FMC), the Washington, D.C.-based group
with an indie-artist focus.

The purpose of the study is to find ways for
U.S. musicians to better secure healthcare, espe-
cially those who may not be covered by affilia-
tion with music unions and songwriter
performing-rights organizations.

Although the amount of funding
was not announced, sources say it
will be $50,000.

RAC and FMC hope the study—
helmed by FMC director Jenny
Toomey, herself an indie artist—will
help to better gauge the extent of health-care
coverage among musicians and better
understand the experiences of artists deal-
ing with health insurance.

The vast majority of indie musicians do not
have health insurance. “There’s three main
reasons for that,” Toomey says. “They're poor
and can’t afford it. they're not knowledgeable
about it, and as individuals, if they do seek it,
they find they must pay the highest rate.”

RAC Backs Health Insurance Study

The project includes an online survey, en-
abling musicians to report difficulties in ob-
taining affordable health insurance (futureof-
music.org/research/healthsurvey.cfm). The
20-question survey has been online since late
March, according to research director Kris-
tin Thompson, a former bandmate of Toomey
in the band Tsunami. “We didn't really do an
announcement but spread the word online
and by contacting artist groups like the Folk
Alliance, Just Plain Folks, and CD Baby,”
Thompson says. The survey is confi-
dential, and artists who respond do

not have to identify themselves.
FMC also reached out to “as
many indie labels as we could
think of,” Thompson says, “along
with booking agents and managers.”
The response, she says, “has been
good—about 2,500 people have responded
so far. Plus, artists have spread the word: Pearl
Jam put it on their Web site, which obvious-
ly has really helped, and Daemon Records,
which is the Indigo Girls’ label. did too.”

The survey will go offline in June. When
completed and published later this year, FMC
plans to meet with insurance experts to
determine how best to implement a new
health-care program.

Blackwell Leaves Legacy Of R&B, Rock Standards

eral other chart entrles for Presley, including “All Shook Up” (No.

BY CHRIS MORRIS

LOS ANGELES—*“When I first started writing, it was kind of hard
getting people to do my stuff,” tunesmith Otis Blackwell told
writer Bill King in 1989. “They'd say they couldn’t do my style.”

1in 1957) and “Return to Sender” (No. 2 in 1962). Several
observers have said that Presley copied the vocal inflections of
Blackwell's demos to the letter.

Blackwell, who suffered a fatal heart attack in Nashville at 70 May
6, didn't encounter that problem for long. The one- _
time R&B singer became one of the best-known |

songwriters of the rock'n'roll era, responsible for
crafting some of Elvis Presley’s biggest hits and a raft
of other chart-topping rock, pop, and R&B standards.
Blackwell was born in Brooklyn, N.Y., in 1931 and
grew up listening to country music and R&B. In his
early 20s, he won a talent contest at New York's
Apollo Theatre. He went on to record for Joe Davis’
Jay-Dee label—where he cut the much-covered
“Daddy Rollin’ Stone”—and for RCA and Groove.
His writing career took off in 1956, when Little Willie
John took “Fever” to the top of the R&B charts; Peggy
Lee’s cover became a top 10 pop hit two years later.

He began a long association with Presley in 1956, when the
Blackwell-penned “Don’t Be Cruel” became the rock'n'roll star’s
biggest hit to date, standing at No. 1 for 11 weeks. He wrote sev-

BLACKWELL

For Presley’s one-time Sun Records labelmate Jerry Lee

Lewis, Blackwell co-wrote the signature tunes
“Great Balls of Fire” (No. 2 in 1957) and “Breath-
less” (No. 7 in 1958).

Other popular compositions included “Handy-
man,” a No. 2 smash for Jimmy Jones in 1959 that
later received hit covers by Del Shannon and James
Taylor, and “Hey Little Girl,” a top 20 hit for Dee
Clark in 1959. Clyde McPhatter, Gene Vincent, Ben
E. King, the Coasters, and Bobby Darin, among oth-
ers, also cut his material.

In 1976, Shanachie Records released A/l Shook
Up, on which Blackwell performed some of his best-
known tunes. In 1994, the same label issued Brace
Yourself, a tribute set produced by Jon Tiven and

Tony Visconti featuring performances by Ronnie Spector, Chrissie
Hynde, Graham Parker, Dave Edmunds, the Smithereens, Jon
Spencer, Debbie Harry, and others.
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Top of the News

6 Canada’s Federal Court of
Appeal makes a landmark ruling
about Internet service providers.

17 Touring: The Jeep World
Outside Festival matches outdoor
activities with rock.

18 Boxscore: Paul McCartney
continues to rule the Boxscore chart.
20 Reviews & Previews: Lau-
ryn Hill, Rush, and Moby take
the spotlight.

46 RA&B: Donell Jones returns
with his third Untouchables/
Arista set, Life Goes On.

47 Words & Deeds: 8Ball and
MIG sign with Bad Boy Records.
50 Beat Box: Schiller brings
its sophomore set stateside under
a new title, Voyage.

52 DreamWorks’ Emerson
Drive prepares to release its
eponymous debut.
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59 Songwriters & Publishers:
Full list of winners of the 2002
SESAC Awards.

60 Studio Monitor: The Last
Waltz on DVD-Audio serves as
the final note in a series of multi-
format reissues.

marks HIT Entertainment’s first
new franchise in recent years.
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73 Music & Showbiz: Paul
McCartney’s current tour is being
filmed for a forthcoming DVD
and VHS release.

Features
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industry execs will be auctioned
off on behalf of the T.}. Martell
Foundation.
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52 Nashville Scene: The Acad-
emy of Country Music honors its
best and brightest.

55 Latin Notas: Vicente Amigo
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self in the U.S. with La Ciudad de
Las Ideas.

58 Jazz Notes: Patti Austin
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Playboy/Concord Jazz’s For Ella.

Artists & Music

7 Executive Turntable: Frank J.
Welzer is promoted to Latin
America chairman/CEOQ of

Sony Music International.

10 Raphael Saadiq makes his
Universal debut with solo set
Instant Vintage.

10 The Beat: The New Orleans
Jazz and Heritage Festival offers
something for everyone.

14 Continental Drift: Chad
Hollister combines good, old-
fashioned storytelling and catchy
hooks on his self-made set, Life.
15 The Classical Score:
World-renowned conductor Valery
Gergiev expands his repertoire
with two new Philips releases.
16 Higher Ground: The Ameri-
can Worship Gathering will take
place in Washington, D.C.

16 In The Spirit: Dottie Peo-
ples releases her 10th album,
Churchin With Dottie Peoples.
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The Billboard 200 in 2002.

93 Billboard.com: What’s
online this week.
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International
61 ARIA takes its message about
digital piracy to a wider audience.
62 Hits of the World: Doves’
The Last Broadcast debuts atop
the U.K. albums chart.
63 Global Music Pulse: Peter
Joback scores again with / Fee/
Good and I'm Worth It.

Merchants & Marketing

67 Waterloo Records celebrates
its 20th anniversary with a
month-long concert series.

68 Declarations of Independents:
Navarre Entertainment restruc-
tures its sales staff.

69 Retail Track: Wiz senior VP
of marketing and merchandise/
GM Laurie Clark resigns.

70 Sites & Sounds: The use of
MP3-based music marketing
continues to evolve.
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of an Angelina Ballerina series
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GOING ‘WITHOUT: For all his success on The Billboard 200, Eminem
has not been a superstar when it comes to The Billboard Hot 100.
To date, he has earned only one top 10 berth on the singles chart:
“The Real Slim Shady” peaked at No. 4 in June 2000.

With a mighty 44-20 leap this issue, “Without Me” (Web/Aftermath/
Interscope) thus becomes Eminem’s second highest-ranking title on
the Hot 100. The artist has had six chart entries in all, beginning with
“My Name Is,” a No. 36 hit in March 1999. He was featured on Dr.
Dre’s “Forgot About Dre,” a No. 25 track in March 2000. After “The
Real Slim Shady,” “The Way I Am” stopped at No. 51 in December
2000. And the international hit “Stan,” which marked the first Hot 100
appearance of guest artist Dido, only reached No. 51 in December 2000.

FIVE AND COUNTING: For the fifth consecutive week, Ashanti has a
firm grip on the top two positions on the Hot 100. “Foolish” (Murder
Inc/Def Jam) has been No. 1 all that time, and “What's Luv?” (Terror
Squad/Atlantic) by Fat Joe Featuring Ashanti has been No. 2.

That equals the five-week run of the Bee Gees’ “Night Fever” and
“Stayin’ Alive” as the top two songs from March 18 to April 15, 1978.
But Ashanti is only halfway to matching the Beatles’ chart domi-
nation in 1964. From Feb. 22 to April 25 that year, the Fab Four
held down the top two spots, albeit with different songs. The run
began with “I Want to Hold Your Hand” at No. 1 and “She Loves
You” at No. 2. During the next 10 weeks, “Can’t Buy Me Love” and

“Twist and Shout” also captured the top two places.

While Ashanti is busy occupying the top two positions, Usher
continues to sit at No. 3 and No. 4. “I Need a Girl {Part One)” (Bad
Boy/Arista) by P. Diddy Featuring Usher & Loon holds at No. 3,
while Usher’s own “U Don't Have to Call” (Arista) maintains at No.
4. While this is the first time in Hot 100 history that two different
artists hold down Nos. 1 and 2 and Nos. 3 and 4, the Beatles cap-
tured all four positions for two weeks running—March 28 and April
4, 1964—extending that grip to the top five the latter week.

Next issue could find another artist with two titles in the top 10.
“Pass the Courvoisier Part II" (J) by Busta Rhymes Featuring P.
Diddy & Pharrell rises 16-11.

On Hot R&B/Hip-Hop Singles & Tracks, the top five is already
dominated by Ashanti, Usher, and P. Diddy. Ashanti is No. 1 with
“Foolish” and No. 5 with “What'’s Luv?” Usher is No. 2 with “U Don’t
Have to Call” and No. 3 with “I Need a Girl.” P. Diddy is No. 3 with
“I Need a Girl” and No. 4 with “Pass the Courvoisier.”

AULD LANG SYNE: We're only a few weeks away from the midpoint of
calendar year 2002, and there is still one song that peaked in 2001 hold-
ing sway in the top 20 of the Hot 100. Nickelback slips 14-16 with “How
You Remind Me” (Roadrunner), which peaked at No. 2 last December.

More Fred Bronson each week at www.billboard.com.
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Canada Defines ISP Liabilities

BY LARRY LEBLANC

TORONTO—In a landmark decision,
Canada’s Federal Court of Appeal in
Ottawa ruled May 5 that Internet serv-
ice providers (ISPs) generally act as
“common carriers” and are not liable
for paying music-copyright royalties.
However, the court ruled that if ISPs
in Canada act as more than “passive
providers"—for example, by storing or
“caching” music on their servers—
they are responsible for royalties.

“It's a partial victory for us in that
the court held that ISPs generally
act as ‘common carriers,” but we
fundamentally disagree with the
[caching] part of the decision,” says
Jay Thompson, president of the
Canadian Assn. of Internet Pro-
viders, a respondent in the case.

The action was brought by the Soci-
ety of Composers, Authors, and Music
Publishers of Canada (SOCAN).
SOCAN general counsel Paul Spur-
geon says, “The court ruled if ISPs pro-
vide more than the ‘means'—the wires
and connectivity—they are going to be
on the hook for communicating copy-
right. If an ISP is caching, they are
going to be on the hook.”

The decision also supports the
licensing of Internet transmissions of
music in each country to which they
are transmitted, no matter where the
music originates. This helps local

In The News

* Artist-management company
the Firm will acquire select assets
of the Artist Management Group
(AMG). Hollywood powerbroker
Michael Ovitz—who co-founded
Los Angeles-based, film-focused
talent representation company
AMG—will sell his interest in
AMG for an undisclosed amount,
and the Firm will acquire the fea-
ture talent management, literary,
music, TV management, and pub-
lishing divisions. The Firm, head-
ed by co-chairman/CEOQ Jeff
Kwatinetz, counts Korn, Limp
Bizkit, Dixie Chicks, Nick Carter,
Staind, Stone Temple Pilots, Mary
J. Blige, Linkin Park, and Enrique
Iglesias among its clients. AMG
handles actors Cameron Diaz,
Samuel L. Jackson, Leonardo
DiCaprio, and others.

* In a drive to expand its interna-
tional profile, Nielsen Media Re-
search, a unit of Billboard parent
VNU, is extending its brand to a
host of VNU information business-
es that operate under the Nielsen
Entertainment umbrella. Among
the affected brands are SoundScan
and Broadcast Data Systems
(BDS), which are renamed Nielsen
SoundScan and Nielsen BDS,
respectively. Both retain current
management and continue to sup-
ply data for the Billboard charts.

‘If an ISP is caching,
they’re going to
be on the hook
[for communicating
copyright].’

—PAUL SPURGEON, SOCAN

record companies, artists, and authors
receive royalties, discouraging the de-
velopment of offshore piracy havens.

The London-based International
Federation of the Phonographic
Industry (IFPI) acted as a consultant
to the Canadian Recording Industry
Assn., an intervener in the case. IFPI
general counsel Allan Dixon says,
“The decision confirms it’s not where
an Internet transmission starts but
where it finishes that determines
where it gets licensed.”

The decision overturns a 1999 rul-
ing by the Canadian Copyright Board
in which the Internet was deemed a
means of communication for purpos-

es of Canadian copyright law only if the
server is located in Canada. The court’s
decision effectively ensures that record
companies, artists, and authors in
Canada will get paid for Internet trans-
missions received in Canada.

In 1995, SOCAN filed a tariff for
licensing of performing rights on
the Internet with the federal gov-
ernment-operated Copyright Board,
in effect addressing the question of
liability for music on the Internet in
Canada for the first time.

In its Phase I Tariff 22 decision,
handed down in October 1999, the
Copyright Board agreed with SOCAN
that Internet transmissions are com-
munications in the same way that
radio, TV, or cable broadcasting is and
that the same standards of copyrights
are applicable. However, the Copyright
Board also noted that to occur in Cana-
da, a communication must originate
from a server located in Canada on
which content has been posted.

SOCAN then appealed the decision
to the Federal Court of Appeal, which
granted leave to appeal in July 2001.
The appeal was heard last Sept. 25-26.

Bryan-Michael Cox Tops
Lists At SESAC Awards

BY JIM BESSMAN
NEW YORK-—R&B songwriter Bryan-
Michael Cox—who has written a list of
chart-topping songs sung by Jagged
Edge, Usher, Lil’ Mo, Toni Braxton,
Ideal, and Lil’ Bow Wow, to name a
few—was named SESAC’s songwriter
of the year for the second consecutive
year at the Nashville-headquartered
organization’s sixth annual New York
Music Awards. The event was held May
7 at the B.B. King Blues
Club and Grill in Times
Square and was attended
by more than 250 song-
writers, publishers, and
industry professionals.
Honored as song of the
year was Cox’s “Where
the Party At,” an across-
the-board smash for Jag-
ged Edge, who was cou-
pled with Nelly on the
tune. The song held the
No. 1 spot on the Bill-
board Hot R&B/Hip-Hop
Singles and Tracks chart for three
weeks. Completing a sweep, Cox’s three
publishers (Babyboys Little Publishing,
Noontime South, and W.B.M. Music
Group) shared publishing honors.
Cox was among more than 60
songwriters and publishers who
received performance activity awards
in the categories of pop, R&B, rock,
gospel, new age, and jazz.
Performance activity award recipi-
ents included Neil Diamond, whose
classic Monkees hit “I'm a Believer”
enjoyed a revival this year, thanks to
the hit film Shrek. Diamond, who also

received a performance award for his
much-covered “Red Red Wine,” took a
break from his current top-grossing
tour to attend the awards. Additional-
ly, AC mainstay Jim Brickman received
a performance award for his latest hit
album, Simple Things.

Among the evening's highlights
was a performance by SESAC's Victo-
ria Shaw and Kevin Ceballo. The duo
delivered a rendition of Shaw’s
“Nobody Wants to Be
Lonely,” a chart-topping
song last year for Ricky
Martin and Christina
Aguilera. SESAC singer/
songwriter Greg Curtis’
musical tribute to long-
time SESAC executive
Norman Odlum in-
cluded the gospel staple
“I'll Fly Away,” which
enjoyed renewed inter-
est this year for its part
on the hit soundtrack
O Brother, Where Art
Thou? Odlum, who nurtured count-
less songwriters during his 45 years
with the company, was paid tribute
with the prestigious Pride of SESAC
Award. Now retired, Odlum, 79, was
credited by chairman Stephen Swid
for conceiving SESAC’s culture.

“There’s something about the
music business and something about
SESAC that’s very special,” Odlum
says, likening the SESAC experience
to being like “David between two
Goliaths [ASCAP and BMI}.”

A complete list of 2002 SESAC
Award recipients appears on page 59.

Soul Sister. Columbia recording artist Angélique Kidjo
Soul, released March 19, is currently No. 4 on the Billboard Top World Music

whose Black lvory

Albums chart—garnered kudos after a recent showcase at Joe's Pub in Man-
hattan. Pictured, from left, are Billboard editor in chief Timothy White, Sony
Music International president Rick Dobbis, Kidjo, Columbia Records senior VP
of jazz Jeff Jones. and managers Peter Himberger and Ed Gerrard of Impact

Artists Management.
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BY DEBORAH EVANS PRICE
NASHVILLE—EMI Christian Music
Group (CMG) will purchase 25% of
Gotee Records—the Franklin, Tenn.-
based independent owned by CEO Toby
McKeehan and label president Joey
Elwood—for an undisclosed sum.

Widely considered one of the Chris-
tian music industry’s most successful
indies, Gotee was launched in 1994 by
McKeehan (a member of the Fore-
Front trio dc Talk), Elwood, and for-
mer partner Todd Collins. The compa-
ny’s roster includes Out of Eden, the
Katinas, Jennifer Knapp, John Reuben,
Relient K, and Jeff Deyo.

“We’ve been watching them develop
and have really admired the way Joey
and Toby have signed great artists,
developed, and marketed them,” EMI
CMG CEO Bill Hearn says. “We felt it
was time for us to show even greater
belief in them and their ability in the
future by investing in their company
and helping them grow.”

Elwood says they had been in dis-
cussions with EMI CMG for two years,
and as they contemplated selling a por-
tion of their company, the question
they asked themselves was: “Does one
plus one equal three? After two years of
talking, we think we got the situation
and the partner to make one plus one
equal three. We believe they have the
strongest infrastructure and systems.”

Elwood has become familiar with
EMI CMG'’s systems during the past four

EMI CMG Takes 25% Of

years, as Gotee has been distributed
through Chordant, EMI CMG'’s distri-
bution arm. The new deal is expected to
close in 90 davs. It does not include the
purchase of any of Gotee’s publishing
interests. EMI Christian Music Publish-
ing (CMP) will remain the exclusive
administrator of Gotee’s publishing.

BILLBOARD EXCLUSIVE

Gotee will continue to operate inde-
pendently, but executives are looking
at ways to create synergies. The first
step will be forming a combined sales
team to work product from both Gotee
and ForeFront, an EMI CMG-owned
label. Hearn says, “It will be a shared
division that will sell and be responsi-
ble for the retail marketing and sales
efforts of the combined catalogs and
new releases of both labels. It will give
them the ability to leverage their

Gotee
Christian Label Will Still Operate Independently

strengths even greater in the market-
place and through Chordant. It will also
help reduce costs.”

Gotee director of sales and mar-
keting Troy Collins has been tapped
to head the new team and named sen-
ior director of sales and retail mar-
keting for both labels. According to
both Elwood and ForeFront president
Greg Ham, the shared marketing
department will not result in the
elimination of any positions at either
company. “The plan is not to lay any-
body off but just to consolidate what
we have,” Elwood says. “We're taking
two really good sales teams and put-
ting them together and going to the
major accounts with a little more
leverage and more focus.”

Ham says the labels are comple-
mentary and a combined sales force
makes sense. “Both of our labels tend
to be youth-oriented. It's our passion
to really reach kids of all ages. We go
after the same things. This is a way to
combine our strengths.”

Elwood says EMI CMG will also be-
gin handling “back office functions,”
including “royalty accounting, finan-
cial, legal, and some other things like
purchasing.” In addition to EMI CMP
and Chordant, EMI CMG includes the
Sparrow, Worship Together, and EMI
Gospel labels. Last year, EMI CMG
also purchased an undisclosed per-
centage of the West Coast-based label
Tooth & Nail Records.

Geography Not The Only Barrier

Slowing The Export Of Iceland’s Music

BY GORDON MASSON
REYKJAVIK, Iceland—Iceland’s music industry needs to
formalize and strengthen its infrastructure if it is to suc-
ceed in its efforts to export repertoire around the world.
That was the message a panel of industry experts delivered
to the country’s fledgling music businesses during a May 2
conference sponsored by the Trade Council of Iceland.
Although Iceland has only about 286,000 inhabitants, its
remote location perhaps helps explain

make for the country and how much more could be made
if you were to receive government grants or subsidies.”

Independent music consultant Anna Hildur Hil-
dibrandsdéttir says Icelandic artists do not need to tar-
get the entire world to increase exports, suggesting, “Just
increasing our market by one country could reap sub-
stantially greater revenues.”

On funding issues, Magntisson reveals that Iceland’s film
industry receives annual government

the strong creative community that
thrives here and has given birth to such
acts as Bjork and Sigur Rés. However,
that geographic isolation is exactly what
local artists are trying to overcome in a

#
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TRADE COUNCIL OF ICELAND

funding of 400 million krona ($4.3 mil-
lion) and says if the music industry
becomes organized, it should eventual-
ly aim for similar support.

Paying tribute to Icelandic talent,

bid to sell their music overseas.

Jakob Magndsson, musician and owner of Reykjavik
PR company Bankastreeti, explains that air fares out of
Iceland are among the most expensive in the world, and
moves should be made to obtain governmental subsidies
to assist acts with travel costs.

Without a coherent infrastructure, persuading the gov-
ernment to part with funds will not be easy, notes Keith
Harris, chairman of the London-based Music Managers
Forum. He told the conference, “You need to communicate
with each other so that when you speak to [the] govern-
ment, you speak with one voice.”

Tam Coyle, music business consultant for government-
funded Scottish Enterprise, says figures are not available to
quantify the value of Icelandic music: “Put a proposal to
government showing how much revenue music exports

Sony Music Independent Network
Europe VP Simon Young commended the annual Iceland
Airwaves festival as “a terrific way of raising awareness. Air-
waves offers A&R people from around the world a great
opportunity to see numerous Icelandic artists.”

Christian Ulf-Hansen, owner of London-based manage-
ment and publishing company Plan C, believes more should
be done to capitalize on such high-profile acts as Bjork or
Sigur Ros: “Those acts are like a Trojan horse that opens
the doors for others to follow.”

Sigur R6s manager John Best agrees, observing that since
the band sings in its native tongue and still achieves signifi-
cant international sales, especially in the U.S,, it shows that
with the proper setup, artists can succeed. Another one of his
Icelandic artists, Hafdis Huld, sings in English. Best says: “Be
exceptional—it's about the music, and it’s about the songs.”

Clear Channel Reports
$16.7 Billion Loss

BY MATTHEW BENZ

NEW YORK—Clear Channel Com-
munications became the latest
media company to post a large loss
upon adoption of a new accounting
rule requiring firms to write down
declines in the value of goodwill
and other intangible assets.

San Antonio-based Clear Chan-
nel reported a first-quarter net loss
of $16.7 billion, or $27.62 per share,
on a $17 billion goodwill charge.
Without the charge, it would have
earned $90.3 million, or 15 cents
per share. It had a net loss in the
same period last year of $309.2 mil-
lion, or 53 cents per share,

The new accounting rule, FAS
142, requires companies to write
down such intangible assets as
goodwill (the price paid for an asset
beyond its book value) rather than
amortize them over time. Goodwill

charges led to first-quarter losses
of $54.2 billion at AOL Time Warn-
er and $15.3 billion at Vivendi Uni-
versal (Billboard, May 4).

Though the companies stress that
the charges are one-time, non-cash
events, the massive write-downs are
seen by some as a sign these compa-
nies overpaid for acquisitions during
the stock-market boom. Through a
string of acquisitions, including
AMFM and SFX Entertainment,
Clear Channel has become the coun-
try’s largest radio-station owner and
producer/promoter of live events.

Clear Channel’s revenue in the
quarter rose 4.3% to $1.7 billion.
Its live-event division, Clear Chan-
nel Entertainment, saw sales rise
18.6% to $475.8 million, in part on
the high-grossing Elton John/Billy
Joel Face to Face tour. Radio rev-
enue rose 3.3% to $782.8 million.

LANDIS

RECORD COMPANIES: Word Enter-
tainment names Barry Landis pres-
ident of Word Label Group and Mark
Lusk senior VP of marketing and
artist development in Nashville. They
were, respectively, Christian division
VP/GM for Atlantic Records and
Christian division senior VP of mar-
keting and artist development for
Atlantic Records.

Shelly Bunge is promoted to
executive VP of music business af-
fairs and administration for Sony
Pictures Entertainment Music
Group in Culver City, Calif. She was
senior VP of music business affairs
and administration.

Christine Wolff is promoted to
East Coast VP of publicity for MCA
Records in New York. She was sen-
ior director of publicity.

Vanguard Records/Welk Music
Group promotes Lellie Capwell to VP
of media and artist relations, Vince
Hans to director of marketing and
artist development, Adam Colbert to
retail marketing manager, and Alison
Mayhew to publicity coordinator in
Santa Monica, Calif. They were,
respectively, director of media and
artist relations, national sales and
marketing manager, retail marketing

coordinator, and publicity assistant.

Jim Flammia is named senior
director of media and artist rela-
tions for Lost Highway Records in
Nashville. He was director of media
relations for Universal Records.

Mary Ann Malone is named
director of A&R research for
Arista Records in New York. She
was director of A&R research for
Columbia Records.

Stacy Merida is named GM of
the CW Wellspring label in Nash-
ville. She was director of Christian
Booksellers Assn. sales for Benson
Label Group.

RELATED FIELDS: Kim Niemi is
promoted to senior VP of video,
music, and product development
for NBC Enterprises in Burbank,
Calif. She was VP of business
development. NBC Enterprises
also names George Nunes VP of
video, music, and product devel-
opment in Burbank. He was VP of
media properties for House of
Blues Entertainment.

Neela Marnell is promoted to VP
of adult formats for Jeff McClusky |
& Associates in Los Angeles. She
was director of adult formats.

BILLBOARD MAY 18, 2002

www.billboard.com




CLOSIRY
I advertising maun
®opportun|t|es

Koch Entertainment

' Jazz
I Call t0day!

LICENSING & MERGHANDISING

Bilboard's Licensing & Merchandising spotiight
covers the latest topics in this booming business
including brand endorsement deals between artists
and consumer products, how to benefit from these
relationships, the latest in tour and concert
merchandising and more!

offers a look at the evolving role of publishers issue date: june 15
in the wake of an explosive intemnet scene ad close: may 20

Our annual Music Publishing Spotlight

Joe Maimone 646.654.4694 « imaimone@billboard.com

and the downsmng of NG IC lcoets. lan Remmer 323.525.2311 « iremmer@billboard.com

Be a part of this important state-of-the-industry
report. Call today!

RAY CHARLES: 6 DEGADES OF HITS

issue date: june 15
ad CIOse: may 20 Bilboard magazne poysospec'ld tbute to

Ray Charles on his 60th career anniversary. We
look back at his remarkable accomplishments

) - _ over the years, his success on the charts, and his
Joe Maimone 646.654.4694 « jmaimone@billboard.com powerful influence on the pop, joz, R&B and

counfry genres. Be a part of this special tibute.

issue date: june 22
ad close: may 28

Aki Kaneko 323-525-2299 » akaneko@billboard.com

UPCOMING SPECIALS

FAN FAIR - Issue Date. June 22 + Ad Close May 28

LATIN MUSIC SIX PACK Il - Issue Date: June 29+ Ad Close: June 4 “Aml M“sml M“m- I

BLUE BIRD 20th ANNIVERSARY - Issue Date July 6 + Ad Close: June 11 _ , _ :
Bilooard's Hard Music | spotlight focuses on
EUROPEAN QUARTERLY Ii - Issue Date July 6 ¢ Ad Close: Jun 11 hard rock and metal music's continued assaut
AL SCHMITT: 4 DECADES OF GRAMMY HITS - Issue Date July 13 * Ad Close: June 18 on the charts! We: focus on the latest trends in
the genre, the success of artist's imprint labels,
TOURING QUARTERLY I - Issue Date JU‘y 27 + Ad Close: JUly ] hard music around the glODe, and list Upcoming

new releases and reissues.

issue date: june 22
ad close: may 28

New York Los Angeles Nashville London Joe Maimone 646.654.4694 « jimaimone@billboard.com
646.654.469¢ 323.525.2307 615.321.4297 44.207.420.6072



ARTISTS &MUSIG

Vanguard’s Julia Fordham Unveils ‘Concrete Love’

BY JILL PESSELNICK

LOS ANGELES—A label closure, an unplanned
performance at a house party. and an opportu-
nity to revisit the studio each had a hand in
sprinkling fairy dust on Concrete Love, British
singer/songwriter Julia Fordham says of her
new Vanguard album due in stores June 18.

It wasn’t too long ago, though, that the
magic seemed lost. Fordham-—a jazzy, soulful
alto crooner—was informed that her new label,
Division One/Atlantic, had closed its doors last
year just after the completion of the album, and
she was left frustrated and emotionally drained.

Label shopping seemed a daunting task,
though Fordham quickly caught the attention
of Vanguard and signed a new deal. Vanguard’s
enthusiasm helped her to reinvest in Concrete
Love, but a friendship with neo-soul artist and
seven-time Grammy Award nominee India.Arie
really forged a rejuvenating path. One evening,
India.Arie asked Fordham to sing “Concrete
Love” at a casual gathering, and the performance
opened up new doors for the project.

“My first thought was, ‘I am so mesmerized
by [India.Arie’s] vocal talent and writing abili-
ty, the last thing I should do |is sing for her],’ ”
Fordham recalls. “When I started singing the
song, she sang this unbelievable thing all the
way along with me. For two weeks, I was high
as a kite just from this spontaneous experience.”

Within a few months, Fordham asked India.
Arie to help her record a new version of the track,
which co-exists on the album with a Fordham-
only version. It is also currently being serviced
to smooth-jazz and triple-A radio stations.

“Redoing that song got me to come back to
the record completely fresh,” Fordham observes.
“What had been incredibly disappointing soon
turned into this unbelievable opportunity to
resequence the record and redo the cover.”

The reformulated album is a stirring, impas-
sioned project that proves mesmerizing right from
its opening track, “Love,” on which Fordham
winds her long-toned voice around alluring lyrics
about a deep-felt love. Its enchanting quality con-
tinues throughout such tracksas “Italy,” on which
Fordham (who is published by Rykomusic/ASCAP
and managed by Lori Leve of Los Angeles-based
Lori Leve Management) sings about the fantasy
of moving to Italy with a lover. Other highlights
include “Missing Man,” which finds her opining
about the negative side of love, and “Roadside

FORDHAM

Angel,” a tribute to the late Minnie Riperton.
Fordham is aided by organ legend Billy Pre-

ston, songwriter Gary Clark (Danny Wilson,

Transistor), and producer Larry Klein (Joni

Mitchell). She is also joined by singer/song-
writer Joe Henry on the duet “Alleluia,” a
strong sonic juxtaposition of vocal talents.
Fordham and her brand of smoky, sensual
songs first came on the scene with a 1988 epony-
mous debut that reached No. 118 on The Bill-
board 200 and spawned the single “Happy Ever
After,” a No. 24 hit on the AC chart. That was fol-
lowed by four more studio projects, including
1989’s Porcelain, which sold more than 150,000
units, according to SoundScan. A 1999 greatest-
hits album was her last disc for Virgin.
Vanguard director of marketing and artist
development Vince Hans says the company’s goal
is to reintroduce Fordham to fans who bought her
previous Virgin albums. A key factor in Vanguard’s
plan is a nationwide club tour that will conclude
at the September Russian River Jazz Festival in
Sonoma County, Calif. A special Web site contest
offering a weekend trip to the festival will be coor-

dinated. (Fordham is booked by John Marks of the
L.A.-based William Morris Agency.)

Fordham will additionally perform on a num-
ber of radio shows, including Moming Becomes
FEclectic on the triple-A Santa Monica, Calif -based
KCRW. Nic Harcourt, host of the nationally syn-
dicated show, says he “loves putting [Fordham]|
on the radio, because she’s got such a distinctive
voice and is a really good songwriter.”

The album has already intrigued Len Cosi-
mano, VP of multimedia at the Ann Arbor, Mich.-
based Borders Books & Music chain. “There
hasn’t been much product by established artists
lately,” he says, “so there’s a pent-up desire for
an artist like Julia. She really appeals to the col-
lege graduate who graduated five to seven years
ago, which is our average customer.”

Additional reporting by Margo Whitmire in
Los Angeles.

Naimad/Image’s Damian Bnngs Gypsy Pipes To World

BY JIM BESSMAN
NEW YORK—Not since Gheorghe Zamfir earned
single-name stardom with his easy-listening pan-
flute play in the '70s has a musician risen to prom-
inence in the U.S. with the ancient instrument to
the degree of Damian Draghici. Like his fellow Ro-
manian Zamfir, Draghici is known by one name;
in his case, his first (pronounced “DAH-me-ahn”).
Where Zamfir scored domestically via a direct-
marketing TV campaign of pop music performed
on the exotic panflute, Damian has parlayed a dra-
matic appearance in front of 72,000 people at the
Centru Civic in Bucharest, Romania, last Novem-
ber into his major entry into the domestic market.
‘The concert-—which featured 85 musicians and
80 vocalists in addition to Damian’s piano, per-
cussion, ocarina, and 21-pipe panflute—was sit-
uated outside the 7,000-room Palatui Parliamen-
tului, which late Romanian dictator Nicolae
Ceausescu built. Damian: In Concert From
Bucharest aired nationally on PBS stations during
the channel’s March fundraising drive and is being
released by Naimad Entertainment and Image
Entertainment distribution June 4 on CD, VHS,
and DVD. “I saw the concert as a celebration of
freedom,” Damian says, “and thought of the palace
and the dictator and realized that it was better to
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do it there—against his will and power—to prove
that we survived him and made it.”

The event marked Damian’s triumphant return
to his country, having fled Romania six months
before the 1989 revolution that toppled the despot-
ic Ceausescu. The Gypsy musician hiked 400 miles
to Athens, where he subsisted as a street musician
before getting a piano gig in a nightclub and even-
tually auditioning for the Berklee College of Music,
which accepted him in 1996 as a piano student.

But having toured Europe during the interven-

ing years and being exposed to jazz, Damian per-
formed Charlie Parker’s “Yardbird Suite” on the pan-
flute and was rewarded with a full scholarship as
Berklee's first panflutist. Damian’s diatonic three-
octave Romanian panflute is a sturdier version of its
pentatonic South American counterpart, which is
generally referred to as panpipes. “It has a very haunt-
ing sound,” says Damian, who has played panflute
with Béla Fleck, the Paul Winter Consort, and clas-
sical cellist Eugene Friesen. “People might not real-
ize,” Damian explains, “that you hear it uncon-
sciously at least once or twice a day in every possible
kind of music—on soundtracks or before the news.”
Vocal and instrumental versions of “Lover’s Rhap-
sody” from Damian: In Concert From Bucharest
have gone to adult-standard stations, and Lipman
hopes PBS affiliates will broadcast the concert again
during August fund drives—perhaps with ticket give-
aways for forthcoming Damian concert appearances.
The Agency for the Performing Arts-booked Dami-
an, who now lives in Los Angeles, is managed by Ron
Weisner Entertainment and is an ASCAP composer.
“Foisting a panflute player on radio—and the
public—is certainly challenging,” Macey Lip-
man Marketing head Macey Lipman says, “but
once you get a taste of Damian’s virtuosity, per-
sonality, and sex appeal, you see he’s for real.”
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Saadiq: Timing Is Finally Right For Solo Set

After Stints In Tony! Toni! Toné! & Lucy Pearl, Producer Steps Out On His Own Via Universal

BY GAIL MITCHELL

LOS ANGELES—Raphael Saadiq
isn’t stressing over how many
units his Universal solo debut,
Instant Vintage, will sell following
its June 11 retail release.

“Between the day I heard my
album after it was done and the
first time I heard the single {“Be
Here,” featuring D’Angelo] on-air,
I felt like I'd already
sold 2 million copies,”
says a smiling Saadiq
during a timeout at
his Los Angeles-area
recording studio. “It
was like ‘Wow, the
record’s complete and
I'm on the radio. I've
done it.””

Granted, Saadiq is
quite familiar with the
music industry’s ex-
clusive million-selling
neighborhood, thanks
to card-carrying mem-
bership in the groups
Tony! Toni! Toné! and
Lucy Pearl, plus pro-
duction stints with,
among others, D’An-
gelo (2000 Grammy
Award winner for the
single “Untitled”).

However, this time
around the singer/tunesmith/
musician exposes his creative
muse for the first time on a full-
length album.

“I'm a team player,” says Saa-
dig, whose earlier solo forays in-
clude “Ask of You,” from 1995’s
Higher Learning soundtrack, as
well as an additional two R&B-
charting singles. “Because of
that, this was the hardest thing
to do. I never liked the fact that
people thought I always wanted
to be a solo singer. Everything
has its time. The easiest thing
about this project was the
singing. When I sing, that’s when
everything feels right.”

VERY GOSPELDELIC

Once he entered the right
“zone,” it only took Saadiq about
seven months to complete the
record with assistance from Jake
& the Phatman, Raymond Murray,
and others. The end result is a
retro-laced contemporary concoc-
tion of R&B, soul, hip-hop, funk,
rock, jazz, and doo-wop that he’s
christened “gospeldelic.”

“I grew up playing a lot of what
I call ‘slum gospel,”” says the Oak-
land, Calif., native. “Those local
groups showed me how to play.
So, it’s the gospel roots in me and
the ‘delic’ is the funk or psyche-
delic that people grab onto.”

Adding to the album’s easygo-
ing, jam-session vibe were largely
unscripted guest appearances by
such artists as Angie Stone, TLC’s
T-Boz, Calvin Richardson, Hi-Tek,

and Saadiq’s older brother, Randy
Wiggins. “It was a total hang,”
recalls Saadiq, who while record-
ing also produced tracks for Macy
Gray, TLC, the Isley Brothers, Joi,
Kelly Price, and others. “Everyone
just seemed to drop by.”

In addition to the noncommer-
cial lead single (currently No. 75
on the Hot R&B/Hip-Hop Singles

SAADIQ

‘Between the day 1
heard my album after
it was done and the
first time I heard the
single on-air, I felt
like I'd already sold
2 million copies. It
was like, “Wow, the
record’s complete
and I’'m on the radio.
I've done it.”’
—RAPHAEL SAADIQ

& Tracks chart), Instant Vintage’s
standout tracks include the auto-
biographical “Doing What I Can,”
the groovin’ Stone/Richardson
duet “Excuse Me,” the feel-good
“Faithful,” and the hometown
nod “Uptown.” There’s also the
Earth, Wind & Fire-esque “Can
You Feel Me” with Detroit new-
comer Skyy, which Saadiq wrote
the night Aaliyah died. He re-
calls, “I was just feeling kind of
‘angel-y’ about her.”

Adding to the set’s feel, the
ever-experimental Saadig—who
also directed the “Be Here” video
—threw in a tuba for “shock
value” on the cut “Still Ray.” He
further juiced up the Vintage grit
by pressing and then rubbing in
vinyl versions of strings he record-
ed live—a treatment he also

applied to some of the background
vocals and his guitar solos.

“I'm a sloppy perfectionist who
makes music for nine-to-five peo-
ple,” says Saadiq, an ASCAP writer
whose songs are published through
Ugmoe Music/Universal Music
Publishing. “I don’t like to make
the music perfect, but I do like to
get a feeling out of it. I like to
reach people.”

Universal is making
sure Saadiq does plen-
ty of that during a
major-market promo-
tional tour that begins
in mid-May, rolls
through mid-June,
and stops in New York,
Los Angeles, Atlanta,
and eight other cities.

Managed by Blue at
Family Tree in L.A.
and booked by Jeff
Frasco at the Creative
Artists Agency (also in
L.A.), he will go out
on the road with a full
band and labelmate/
Lucy Pearl cohort
Joi—a welcome depar-
ture from the usual
track-date scenario.

“That’s how we’re
spending the majority
of the budget,” says Universal sen-
ior director of marketing Katina
Bynum, who adds that print ad-
vertising will complement this
push. “Everybody’s budget-con-
scious, but he’s one of the few
showmen who can go out that
way. We want him to touch as
many people as he can.”

Judging by the many requests
he’s received for “Be Here,” Robert
Swanson of Detroit’s Buy-Rite
Records thinks the album will do
extremely well. “Everybody’s an-
ticipating the album.”

Brad Andrews; manager of a Vir-
gin Megastore in L.A., notes, “It’s
the kind of record that will not
only serve his base audience—it
has the potential to help him build
a new group of listeners and fans
in the pop world. This is a record
with long, long legs.”

“I'm not good at predicting,”
KBMB Sacramento PD Travis
Loughran says. “But I think the
album is amazing, and his fan base
will certainly buy it.”

With Lucy Pearl on hold right
now and the slim chance of a
Tony! Toni! Toné! reunion anytime
soon, Saadiq is looking for a new
home for his Pookie Records, for-
merly with BMG. However, he’s
not ruling out another group
experience.

“There will be some capacity of
me in a group again,” he says. “I
may be in two more groups before
it’s all over, because I'm still a
team player. But I want to go and
be Raphael Saadiq right now.”

Beat

“THE BIG EASY: Here are two words you
never want to hear associated with the
New Orleans Jazz and Heritage Festi-
val: record heat. As I ventured to my
first fest this year, I discovered that as
quickly as the 90-degree-plus temper-
atures (with humidity of more than
90%) would sap your strength, there
was always glorious music to replen-
ish your soul, if not your weary body.
The following is a truncated diary of
three days spent soaking up music
from nationally known acts down to
local high school choirs.

FRIDAY, May 3: After getting the lay
of the land—there are 10 stages of dif-
ferent musical

L. |

by Melinda Newman

Ramblers also threw in covers of “Ring
of Fire” and a souped-up version of
“Proud Mary.” The leader boasted that
the group was going on its first world
tour this summer, with one date each
in Canada, France, and Finland.
Fearing we might spontaneously
combust from the heat, we sought
shelter in the air-conditioned grand-
stand. We couldn’t hear music, but we
could breathe. We ventured out much
later in the afternoon, still wilted as
weeds, to hear the New Leviathan Ori-
ental Foxtrot Orchestra, a big band in
period costumes that recreates music
from the turn of the century. They
would have been

genres to choose
from—I headed
over to see sassy
Jean Knight. As
she launched into
her big 1971 hit
“Mr. Big Stuff,”
she explained,
“Mr. Big Stuff’ is

NEW ORLEANS JAZL &

hokey, if they
weren’t so good.
We then head-
ed to see Jimmy
Buffett, with
94,000 of our clos-
est friends. On
May 2, Buffett had
done an unan-

better for me now

HERITAGE FESTIVAL

nounced show at

than 31 years
ago,” she said. “All
I have to do is sit at home and wait for
the mailman.”

Relying on advice from previous fes-
ters when I wasn’t sure whom to see,
I'd go to the gospel tent, and I was sel-
dom let down. The first unexpected joy
was local New Orleans multi-genera-
tional outfit the Banks Family. The
patriarch played keyboards, while the
matriarch, who had to be in her 70s,
sang lead flanked by two younger
members of her family. Through her
entire performance, Mama Banks kept
hold of her purse, the shoulder bag
swinging as she moved to the beat. She
was not letting go of that handbag, not
even for the Lord.

Next stop was the blues tent to
watch Lonnie Brooks raise the tem-
perature even higher with an incendi-
ary set highlighted by a blistering ver-
sion of “All My Money Back.” The day’s
closer, Bonnie Raitt, offered an equal-
ly scorching set. Too exhausted to fight
our way through the crowd, my friend
and I just flopped down on the grass
behind the stage and let her voice waft
over us. A perfect end to our first day.

SATURDAY, May 4: We arrived at the
fairgrounds early to see cajun/ coun-
try/zydeco quintet the Hackberry
Ramblers, who bill themselves the old-
est band in America with 69 years
behind them. Nattily dressed in match-
ing Stetsons, bolo ties, and red sus-
penders, the act’s two original mem-
bers, God bless 'em, were whooping it
up in the heat and putting the rest of
us young'uns to shame.

Although they stretched back to
songs they first recorded in 1935, the

» | his New Orleans
club Margarita-
ville that had felt slightly gimmicky.
The Saturday show was as loose and
fun as that one was forced. Buffett
gamboled around the stage like a colt,
reveling in being back in New Orleans,
where he spent much of his youth.

SUNDAY, May 5: The big draw for
the day was the Dudes, a group com-
posed of three members of the Sub-
dudes. The hometown heroes didn’t
disappoint with an adventurous set
that included new tunes and old Sub-
dudes numbers. Their records never
captured how good they are live, and
they proved they still had it with their
blend of great harmonies, layered in-
strumentation, and strong melodies.

Back at the gospel tent, Sherman
Washington & the Zion Harmonizers
were taking everyone to church.
Together for 62 years, the Harmoniz-
ers sang traditional gospel tunes with
such inspiration, you could feel God
smiling. They were followed by Aaron
Neville, who performed in the tent
before joining his brothers in the fest’s
closing concert. Neville’s voice was
heavenly, but it was disappointing to
hear him perform to tracks.

We then caught the tale end of the
Baha Men, who had both adults and
little kids dancing with their current
single, “Move It Like This.” The funky
song deserves a lot more attention
than it’s getting at radio and, with a lit-
tle push, could become a breakout
summer hit.

As the Neville Brothers grooved the
mainstage, we made our way to the
exit, knowing it was the end of our first
festival, but it wouldn’t be our last.
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Rebel, Sister, Daughter, Volunteer,
Friend, Rapper, Singer, Dancer... Artist.

MTV CELEBRATES THE LIFE AND ACHIEVEMENTS OF A TRUE INSPIRATION
AND SADLY MOURNS THE LOSS OF LISA “LEFT EYE" LOPES.
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Rosey Goes From Talent Scout To

BY MARK SULLIVAN
NEW YORK—Making music was
the last thing on her mind when
self-proclaimed “East Coast gal”
Rosey packed up her things and
moved to Los Angeles. The Con-
necticut native had landed what she
considered an “ultimate dream job”
as a talent scout for A&M Records.
“It seemed like the right thing,”

says the 28-year-old singer, who got
her moniker from a friend. “After all,
I'd worked as a DJ and interned for
major labels throughout college; it
seemed like a natural progression.”

But after she failed to sign a
band she wanted for the label,
Rosey headed to the parking lot
with her guitar to vent. Her boss
heatd her singing and asked her to
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come in to his office.

“I thought I was in big trouble,”
she says. “I was surprised when he
asked, ‘You're a singer? Why didn’t
you tell me?’ I tald him, ‘I was just
trying to have a real job.””

His support, Rosey says, con-
vinced the singer to strike out on
her own, honing her craft first in
the bars and clubs of San Francis-
co, then New York. The years of
work paid off, as Rosey is now look-
ing forward to the June 25 release
of her Island debut, Dirty Child.

The song that got her noticed was
“Love,” which debuted last year on
the Bridget Jones'’s Diary sound-
track. It was a fluke that executives
at Miramax ever heard the song, the
artist recalls.

“I'was in the Island Records office
dropping off some of my rough
mixes. The people from Miramax
happened to be there looking for a
song for the film. Someone told
them they should listen to one of
my songs, so they played ‘Love.’
They said it was perfect.”

Rosey wrote all the songs on Dirty
Child, produced by Macy Gray col-
laborator Darryl Swann. Although
her melodies are often unabashedly
romantic, her lyrics reveal what
Rosey calls “longing for something
to make me feel complete.”

In “Beautiful,” a song Rosey
wrote after a breakup, her voice
soars while she pleads to “feel beau-
tiful deep inside. like it was when
you loved me.”

Julie Greenwald, president of
Island, says Rosey’s unique combi-
nation of hip-hop, rock, and jazz
appeals to a wide audience. But her
deeply felt lyrics, Greenwald notes,
also speak to young women.

“College chicks can totally relate
to a lot of what Rosey sings about,”
Greenwald explains. “They are
always looking for someone they
can relate to, and Rosey is that per-
son right now.”

Rosey’s first song to attract at-
tention was the slow groove of
“Love.” With the help of Giant
Step, a New York-based lifestyle
marketing company, Island hopes
the song will generate credible
interest in the singer.

“We wanted to get a track out on
the street,” Greenwald says, “so that
the first audience feels that it is dis-
covering something special.”

The first single to go to radio sta-
tions will be “Afterlife,” which ap-
peared on the Shallow Hal sound-
track. Greenwald says the label
selected the song because it has a
beat so insistent that “you just can’t
sit still.” The track goes to modern-
rock radio and hot-AC stations this
month, followed soon thereafter by
top 40 formats.

Rosey, managed by Scott McCrack-

Island’s Roster In Twist Of Fate

en, hit the road in April to play a
series of small clubs from New York
to San Francisco.

“We got great feedback from
people in the industry,” Greenwald
notes. “They really got what she is
all about.”

The artist will begin a longer
tour sometime this summer. A
booking agent is still to be con-
firmed for the trek.
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Uninhibited Plucks
Atticus Fault
From Music City’s
Coffeehouse Circuit

BY ANDREW KATCHEN

Nashville’s Atticus Fault believes
that soaring rock anthems and elec-
tronic beats are as essential to Music
City’s sonic tapestry as traditional
slide and whiskey-tinged acoustic
guitars.

But the 14-song Atticus Fault—
due Tuesday (14) via Uninhibited/
MCA—diverges at many roads, sam-
pling everything from '80s synth-
pop a?&techno to Qasis-flavored
Brit-pop, power balladry, and ex-
tended space jams.

At its core, Afticus Fault at-
tempts to evoke both feelings of

ATTICUS FAULT

melancholy and elation; lyrically,
the album address matters both
spiritual and secular.

A lot of the record is about pain
and heartbreak,” frontman Todd
Evans says. “We wanted to express
that in the most artistic way possible.”

Formed four years ago with Evans
as the core member playing the
Nashville coffeehouse circuit, Atti-
cus Fault took shape when cowork-
ers from a local coffee shop—gui-
tarist Jason Noe, bassist Chris
Laurent, and drummer Paul Asciut-
to—teamed with Evans.

Uninhibited Records president
Jonathan First says he was hooked
upon his first listen to the band’s
early demos: “The first time I heard
them I was driving home. I was sit-
ting in traffic, listening to the Atti-
cus Fault demo, and I just thought
it was unbelievable.”

Abounding on the band’s debut
are ingredients highlighting such
strengths as the act’s ability to
intertwine shimmering pop melo-
dies, ambient textures, and catchy
hooks with Evans’ plaintive and
engaging voice.

The first single, “My First Trip to
Mars,” has been in rotation on mod-
ern-rock stations in Tennessee,
Florida, and Illinois since April.

Self-managed and booked by
Justin Hirschman at the Artist
Group International in Los Angeles,
the band will soon hit the road for a
series of shows. The act’s songs are
published by Atticus Fault Music/No
Rent Music, ASCAP.

Talent Search

Write the next BluBlocker jingle, win a Volkswagen Beetle
and become famous — all from participating in the Red,
White and BluBlocker Jingle contest.

You might remember the famous BluBlocker sunglass infomercial that ran on TV for almost six
years in the early ‘90s. And you might even remember Dr. Geek, the Venice Beach rapper who, right on
the spot, recited a jingle that ran on TV for almost two vears.

Well, it’s now your turn. Write and/or perform the next BluBlocker sunglass jingle and win a Beetle
or one of hundreds of other prizes including a round trip for two to Maui, Hawaii. It’s fun and if your
jingle is chosen it may even be used in our national
TV advertising.

Go to www.blublocker.com and

get the contest information and enter as
often as you'd like. Or write BluBlocker
Corporation, 3350 Palms Center Drive

for contest rules. But act today.
The contest ends July 25, 2002.

The new magnetic BluBlocker
Magnums™ separate in the
center, so that taking them
off and putting them on
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Cantrell’s Trip. The release of Jerry
Cantrell's Degradation Trip, has
been upped to June 18, thanks to
radio’s ardent reaction to first sin-
gle “Anger Rising.” The outspoken
artist is “extremely happy” with his
new Roadrunner label home, which
he terms as being strong and open
enough “to deal with me and my
music on my own terms.”

In Their Element. The latest act to enter the teen-pop market is LMNT, a vocal
quartet consisting primarily of young men who auditioned (but didn’t make)
the lineup for O-Town. “As it turned out, not making it was the best thing that
could have happened to us,” group member Mike Miller says. The act has
begun promoting its Purple Leonpard/Atlantic debut, A/l Sides. which features
the Radio Disney hit “Juliet” (see review, page 22). Pictured, rrom left, are Ikai-
ka Kahoano, Bryan Chan, Jonas Persch, and Miller.
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SPOTLIGHT

Billboard's first of two annual Hard Music
Spotlights focuses on hard rock and metal
music’s continued assault on the charts!

In this installment, we focus on the latest
trends in the genre, the success of artist's
imprint labels, hard music around the globe,
and list upcoming new releases and reissues.
In addition, we'll take an in-depth look at
Hard music legend Ozzy Oshourne and MTV's
wildly popular new show “The Oshournes.”

BONUS

Buy a full-page ad and get your track included
on the HARD MUSIC CD SAMPLER!
Distributed to Airplay Monitor radio stations
and key retailers.

ISSUE DATE: JUNE 22
AD CLOSE: MAY 28

Contact: Joe Maimone 646.654.4694 « 646.654.4799fx « jmaimone@billhoard.com

ROOTS ROCKER: Chad Hollister is a
no-frills kind of rocker. cast from the
same mold as such classic-American
artists as Bruce Springsteen, Tom
Petty, and John Mellencamp. On his
fine new disc, Life, he offers tunes
that rely solely on his ability to tell
a good story and craft infectious
hooks and melodies.

Hollister hails from Burlington,
Vt., where he cut his musical teeth
gigging with hometown heroes
Phish. Along the way, he’s also
opened for Petty and Bob Dylan,
while jamming onstage at various
times with the Violent Femmes,
Spin Doctors, Phish’s Trey Anasta-
sio, and Blues Traveler.

In an effort to build his own niche
as an artist, Hollister has developed

| a gruff, yet charming voice and a

delivery that's pleasantly conversa-
tional. Every song feels like a private
conversation, whether it’s couched
in an intimate, acoustic arrange-
ment or a frenetic rock setting. He
puts his performance skills to fine
use on Life, produced by John Alagia
(Dave Matthews Band, Vertical
Horizon, John Mayer).

Alagia did more than merely
man the board for this set; he also
contributed keyboards, mandolin,
and guitar on a variety of tracks.
Filling out the musician lineup is
percussionist Giovanni Hidalgo
(Santana, Tito Puente, Paul Si-
mon), guitarist Bob Coons (Jerry
Garcia), and Jack O’Neill of local
band Jackopierce, who lends vocais
on “Dream Until You Fade.”

The album’s title track takes lis-
teners on a journey of the simple
pleasures of life and of everyday
reality. Meanwhile, “Vineyard” tells
a sweet tale of summer love, while
“Laugh” is a wonderfully playful
ditty that begs to be heard in a live
environment. The set’s strongest
tune, “Dream Until You Fade,”
offers a sublime melody, filled with
hypnotic harmonizing and lushly
layered guitars.

Hollister is currently rehearsing
for a round of gigs that will see him
traveling throughout the Midwest in
the coming months.

For additional information, con-
tact Sea Note Entertainment at
212-675-7690 or seanote@aol.com.
Also, visit the artist's Web site,
chadmusic.com.

SCARSDALE SONGS: Often de-
scribed as a cross between Loudon
Wainwright, Ani DiFranco, and
Edie Brickell, Julia Douglass offers
In Scarsdale, the follow-up to her
critically praised debut, Fetish for
the Underdog.

Produced by Steve Addabbo (Su-

zanne Vega, Shawn Colvin), the set
shows Douglass as a performer of
impeccable phrasing and a human-
ity that draws the listener in. The
spare, often acoustic instrumenta-
tion shows off these songs for the
gems that they are.

SCARSDALE

DOUGLASS

“With In Scarsdale, I'm using
Scarsdale as metaphor,” Douglass
says. “It’s about when you get older
and have to leave the city because
you just cannot stand having five
roommates and 98% of your pay-
check is going to your rent in a ter-
rible apartment with thin walls, and
your neighbor is in a rock band, and
there are cockroaches. And you
realize it’s just not for you anymore.
And that’s a nice feeling. It's sort of
nice to have a bit of growth and a
bit of serenity and clarity about who
you are. But it's also sort of
poignant to say goodbye to that
time in your life, as awful and won-
derful as it all was.”

Douglass has pulled off that hat
trick, rare among songwriters these
days. She has written smart pop
music for smart people that is also
really fun to listen to. /n Scarsdale is
a sterling collection of memorable
melodies with words that depict
thoughtful, touching, amusing, and,
above all, uncannily true pictures of
contemporary American life.

In short, it’s a gorgeous, must-
hear recording that leaves the lis-
tener hungry for more. Do not miss
the chance to see Douglass perform
these songs in concert when she hits
the club trail this spring.

For more information, call 914-
771-7217.
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YESTERDAY AND TODAY: A little more
than a decade ago, the Philips label
introduced a rising conductor to the
world with a disc that paired two war
horses of the Russian symphonic
repertoire: Mussorgsky’s Pictures at
an Exhibition, painted in scintillat-
ing orchestral colors by Ravel, and
Tchaikovsky’s instrumental fantasia
Francesca da Rimini. The perform-
ances, by the London Philharmon-
ic, were both polished and wildly
energetic, with an impassioned ardor
that was distinctly Slavic. (When |
first heard that recording of Pictures
on my car radio, I was forced to pull
over into a parking lot and réemain
there through the end, spellbound.)
The disc marked Valery Gergiev as a
conductor to be watched.

GERGIEV

Since that time, Gergiev has be-
come a leading proponent of Russ-
ian music. Throughout the course
of his career, he has made dozens of
extraordinary recordings, including
a series of complete operas by
Tchaikovsky, Mussorgsky, Proko-
fiev, and others that he has record-
ed with the forces of the Mariinsky
(formerly Kirov) Theater, a compa-
ny he has honed to world-class sta-
tus. Meanwhile, Gergiev has become
one of the world’s most in-demand
guest conductors and a regular at
New York's Metropolitan Opera,
where he led the company’s first
production of Prokofiev’s War and
Peace in January.

On Tuesday (14), two new Philips
releases will extend the conductor’s
mission. A much-lauded 1983 Covent
Garden production of Mussorg-
sky’s opera Boris Godunov, direct-
ed by Russian filmmaker Andrei
Tarkovsky and featuring Robert
Lloyd and Olga Borodina, arrives
on DVD, while on CD, the con-
ductor leads the Vienna Philhar-
monic in a new reading of Pic-
tures at an Exhibition, this time
paired with additional works by
the same composer (the Prelude
to Khovanshchina, the Gopak
from Sorochintsy Fair, and the
orchestral showpiece Night on the
Bare Mountain).

Reached by phone in St. Peters-
burg, Russia, following a rehearsal
for his ambitious and extensive new

Moscow Easter Festival (which
began May 5, the Russian Orthodox
Easter Sunday, and runs through
mid-May), the conductor explained
that his new version of Pictures
reflects both his increasing prefer-
ence for recording live in concert
and his esteem for the Vienna Phil-
harmonic itself.

“After many years of conducting
many orchestras,” Gergiev says, “I've
limited my list of favorite orchestras
to a very small number, and Vienna
is at the top of the list. It has a spe-
cial meaning and atmosphere that I
experience only with this orchestra.
Vienna has this unbelievable quality
and level of music-making and fan-
tastic cooperation with me. It’s a joy
for me to work with them. We all
remember this as a very memorable
concert, and we hope the CD will
reflect that.”

More unexpectedly, Gergiev also
makes a rare recorded venture into
contemporary music on a disc issued
in Deutsche Grammophon’s 20/21
series, also due Tuesday. He conducts
his Mariinsky orchestra in Giya
Kancheli’s Styx and Sofia Gubaiduli-
na’s Viola Concerto, two major new
works that feature the brilliant Russ-
ian violist Yuri Bashmet. Kancheli’s
work features the composer’s trade-
mark use of dynamic extremes; the
orchestration ranges from tradition-
al elements, including a chorus, to
more unusual effects, such as a
prominent electric bass near the end.
Gubaidulina’s work, too, clearly
reflects the austere solemnity for
which she is known.

“I've conducted contemporary
music constantly for the last 20
years, and it’s finally being reflect-
ed in my recording career,” Gergiev
explains. Previously, the Hanssler
label issued his world-premiere per-
formance of Gubaidulina’s St. John
Passion, part of Helmuth Rilling’s
Passion 2000 project (Classical
Score, Billboard, Sept. 29, 2001).
Since then, the composer has writ-
ten a new Easter Oratorio, dedicat-
ed to Gergiev and designed to be
performed with the earlier work.
Gergiev plans to record the com-
plete evening-length pairing in the
near future.

With the past and present firmly
accounted for, Gergiev hopes to cre-
ate a sympathetic atmosphere for the
future of classical composition in
Russia. “What you’ve done in Amer-
ica in the last 20 years is very good,”
Gergiev says. “You made it a policy
to support living composers. That’s
why we have [John Harbison’s The
Great] Gatsby at the Met and pieces
by Corigliano, Philip Glass, and John
Adams. I'm going to do more new
music than ever, because composers
will believe they are important only
when you give them more perform-
ances and more confidence.”

Kaukonen Revisits
Rural Blues Tunes
On Columbia Debut

BY STEVEN GRAYBOW

NEW YORK—By his own estima-
tion, it’s been a dozen years since
Jorma Kaukonen released an album
on a major label, and the timing
could not be better.

Not only is Blue Country Heart
(June 11) the guitarist/vocalist’s first
project for Columbia, it also marks
the first time he has recorded rural
blues songs written during the '20s
and 30s, music that recently gained
wider exposure with the release of
the film O Brother, Where Art Thou?
and its Grammy Award-winning
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soundtrack. “Bless the Coen broth-
ers, because suddenly this material
sounds very familiar to people,”
Kaukonen says. “I can’t say why
these songs touch people; I suppose
there is something honest and time-
less about them.”

Kaukonen’s career has seen him
consistently merging improvisation-
based forms of blues and rock, first
as a charter member of the Jefferson
Airplane, and later as a co-founder
(along with Airplane bassist Jack
Casady) of Hot Tuna.

Along with mandolin player Sam
Bush, dobro player Jerry Douglas,
and upright bassist Byron House,
Kaukonen recorded Blue Country
Heart’s 15 songs in just four days
at Nashville’s Masterlink studio,
playing “true acoustic music on
real acoustic instruments recorded
with microphones—the old-fash-
ioned way.” Banjo player Bela Fleck
guests on “Just Because” and
“Breadline Blues.”

The crisp room quality of Blue
Country Heart'’s performances re-
sults from the music being recorded
direct to hard drive via Direct
Stream Digital, in an instance of
what Columbia VP of A&R Yves
Beauvais believes is the first time a
non-classical or jazz recording uti-
lized the high-resolution medium.
Beauvais, who helped Kaukonen sift
through more than 100 possible
songs, says he “wanted Jorma to tell
a story about American music,
focusing on a mysterious time peri-
od when music was a melting pot of
different musical influences made by
people of vastly different cultural
and geographical backgrounds.”

Kaukonen is managed by Vanessa
Lillian for Pomeroy, Ohio-based Fur
Peace. He’s booked by Steve Martin
for the Agency Group in New York.
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GONTEMPORARY GHRISTIAN/GOSPEL

Ground.

GATHERING IN D.C.: If you’re in the
nation’s capital Memorial Day week-
end, you’ll have the opportunity to
take part in the American Worship
Gathering (AWG). Billed as the
largest worship event to be held in
this country, organizers are expect-
ing more than 100,000 Christians to
gather May 25 at the National Mall in
Washington, D.C. Don Moen, Jaci
Velasquez, Crystal Lewis, tobyMac
and Michael Tait of dc Talk, Jeff
Deyo, Cyndi Frame, Sheila E., Out
of Eden, Lisa Beamer, Bob Fitts,
Lenny LeBlanc, Marcos Vidal, and
Tommy Walker are among those slat-
ed to participate in the event at the
foot of the Washington Monument.

The gathering is being organized
by Tom Brooks, a noted musician/
producer/worship leader who found-
ed Worship Alliance (worshipalliance.
com), a worldwide gathering place
far Christian musicians, worship
leaders, and worshippers. He is prob-
ably best-known as senior producer/
arranger/keyboardist on the award-
winning Hosanna! Music praise-and-
waorship series released by Integrity
Music. Currently based in Southern
California (where he owns New Earth
Productions), Brooks has produced
albums by such artists as Ron
Kenoly, Graham Kendrick, Sandi
Patti, Twila Paris, the Insyderz, and
Steve Green.

AWG will be recorded and released,
to benefit the Todd M. Beamer Foun-
dation. Lisa Beamer, whose husband,
Todd, died in the United Airlines
Flight 93 crash in Pennsylvania last
Sept. 11, launched the foundation to
aid children who lost parents in the
tragedy. In addition to the event on
the Mall, there will be other concerts
during the weekend. Lewis, Walker,
and Kent Henry will be part of An
Evening of Praise & Worship at Con-
stitution Hall May 24. Following the
AWG on Saturday afternoon, tobyMac,
Tait, Out of Eden, Chris Tomlin, and
Louie Giglio will be featured at Con-
stitution Hall at 8:30 p.m. in the Praise
All Night event. Brooks, Abraham La-
boriel, Justo Almario, Sheila E., Paul
Jackson Jr., and friends will perform
at the Superband Jam and Musician’s
Seminar at Constitution Hall at 3 p.m.
May 26, and at 7:30 p.m., Velasquez,
Vidal and the All-America Kids Choir
will perform at the venue. A special
remembrance service will be held at
the Pentagon May 27.

ROUNDER/PROVIDENT PACT: Rounder
Records has signed a distribution deal
with Provident Music Distribution, a
division of the Zomba-owned Provi-

dent Music Group, to take Rounder
titles to the Christian retail market.
The new deal went into effect May 6.
Among the first Rounder titles to go
through Provident are Ron Block’s
Faraway Land; the Nashville Blue-
grass Band's gospel collection, 70 Be
His Child: Alison Krauss & the Cox
Family’s I Know Who Holds Tormor-
row; and two gospel bluegrass com-
pilations, The Stained Glass Hour and
Mama’s Hand.

Needless to say, Provident Music
Distribution senior VP Don Noes is

thrilled to
I _,__,_

. add Rounder
b product to
PROVIDENT | Proi” 10

MUSIC DISTRIBUTION
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dent system,
which has already been distributing
the popular O Brother, Where Art
Thou? and Down From the Mountain.

NEWS NOTES: Larnelle Harris has
signed with the Crowne Music Group.
He most recently issued an inde-
pendent project titled The American
Spirit. Sandtown is signing with
Gotee Records . . . The Christian
Country Music Assn.’s (CCMA) annu-
al convention is scheduled for Nov. 1-
4 in Nashville, with the CCMA’s annu-
al awards show slated for Nov. 5.

FOOTNOTE: In the days following this
year’s Dove Awards, the general con-
sensus among the industry was that it
was the best show ever. The Pax TV
program was the first live broadcast
of the Doves, and the Gospel Music
Assn. is to be commended for show-
casing 19 performances in the two-
hour broadcast. The many highlights
included Yolanda Adams, Nicole C.
Mullen, Jars of Clay, and Third Day,
whose lead vocalist, Mac Powell,
commanded the stage, demonstrat-
ing why he was named male vocalist
of the year. It was the first time in 25
years that a singer who was a member
of a group and not a solo artist took
the prize. (I appreciated Powell’s
heartfelt acceptance speech. To my
recollection, it was the first time I'd
heard the influences of Lynyrd
Skynyrd and Jim Croce acknowl-
edged on the Doves.)

I also have to mention tobyMac’s
incredible performance. Stepping
into the solo spotlight this year, he
not only picked up a handful of Doves
but also continues to carry the ban-
ner for-hip hop music in the Christian
community. There’s a young, active
audience for this music, and the
Christian industry has yet to tap the
potential. Undaunted, tobyMac keeps
pressing on and delivering the goods.

Gibson’s Imagery
Debuts With His
‘Soulful Hymns’

BY WES ALDRIDGE

NASHVILLE—Having joined the
ranks of Christian artists who’ve
started their own labels, veteran
singer/songwriter Jon Gibson is
readying the release of his new
collection, Soulful Hymns, on
Imagery Records.

Gibson formed the Irvine, Calif.-
based label last year with the assis-
tance of four friends who also served
as executive
producers
on his latest
album. “It’s
a solid busi-
ness deal;
it’s just not
standard,”
he says of
the partner-

supplying
him with en-
thusiastic artistic support. “They
really like to give, and they really like
to bless. {Imagery] really wants to
give back to the industry and bless
them, and God will take care of us.”

Imagery was in the works midway
through Gibson’s former deal with
B-Rite Records. Released in 1999, his
album The Man Inside was promot-
ed to the gospel community, where
Gibson’s music found a favorable
niche. According to Gibson, after B-
Rite lost its support from Interscope,
both B-Rite and Gibson decided that
it would be beneficial for him to
move on to other ventures. Gibson
sought comptlete artistic freedom
and control, and Imagery’s investors
offered that.

IMAGERY RECORDS

Gibson is the label’s sole artist at
the present time, although he says
two other undisclosed acts are “hot
prospects.” Soulful Hymns is being
distributed by Houston-based Grass-
roots Music Distribution. It is a com-
pilation of old hymns that were ar-
ranged into jazzy R&B pieces under
the direction of Bernard Wright.
Soulful Hymns takes classic expres-
sions of faith and transforms the
music into sonically soothing and
soul-satisfying grooves, with the
help of such industry notables as
Bill Esses, Jackie Bertone, and Juan
Carlos Quintero.

Gibson says the goal at Imagery is
to steer clear of standard record-label
politics. Imagery plans to focus on
the quality of music and reasonable
artist contracts. “We really care
about music, and in order to care
about music, we have to care about
the people making it,” Gibson says.
“You can’t separate the two. It’s a
team effort, and we work together.”

ship that is ]

Spirnit.

JUST CHURCHIN’: She says she didn’t
do much experimenting. Instead, with
the release of her 10th CD, Churchin
With Dottie Peoples, Atlanta-based
AIR Records’ best-selling artist says
she stuck to what works best for her.
If that is true, Dottie Peoples, a five-
time Stellar Award-winning artist,
may have another big hit on her hands
with the May 14 release.

Gospel radio will be serviced May 10,
but AIR Records president Alan Free-
man is counting on the excitement
that was already generated during its
live recording during Stellar Awards
week in Atlanta early this year to jump-
start heavy radio rotation.

T

PEOPLES

“We got a huge turnout, particularly
among radio announcers who had flown
in from around the country for the
award show,” Freeman says. “We’ll do a
big Internet rollout with GospelCity.com,
but radio and press interviews have been
ongoing, especially since Dottie has been
on the road touring with the national
stage production A Fool for Love, star-
ring R&B crooner Johnny Gill.”

The play, which kicked off a 25-city
tour last September, is now in its second
leg and winds down in Atlanta later this
month. Peoples will then take a summer
hiatus from the show, during which she
is booked extensively with appearances
and concerts in support of the album.

The promotional rollout centers
around two lead singles: The first is an
upbeat, traditional cut called “Closet
Religion,” and the second, “I Believe in
Christ,” features spoken-word segments
from Bishop Eddie L. Long. Peoples is
joined by Byron Cage on the midtempo
praise tune “It’s Gonna Be Alright,” and
Atlanta Rev. Jasper Williams Jr. pro-
vides vocal support and spoken word on
the cut “Get Right Church.”

“That night after the recording, every-
one kept talking about how the live con-
cert was such an awesome service, soone
of the things we wanted to do with that
was to maintain the integrity of the spir-
it of that night,” Freeman explains.
“Because of that, we left a lot of the praise

by Lisa Collins

segments and spoken-word intros.”

“This new project is good, because it
is recorded live, so I give it to my audi-
ence the way God gives it to me,” Peo-
ples says. “Not only do you hear what
I'm feeling, but the shouting, praising,
clapping, and singing are the next best
thing to actually being there.”

Peoples calls the CD—a mixture of
spiritual heartfelt ballads, hardcore tra-
ditional gospel, and midtempo wor-
ship-and-praise—"Dottie at my very
best . . . Iwanted this album to be me,
so I did everything the way I felt it
should have been done. I produced the
majority of the songs, and I had the
energy from the audience on this CD.
I believe that can be felt and heard.”

SISTER ACT: Together, they helped write
a new era in gospel, but during the past
decade, gospel’s top sister act, the Clark
Sisters, have opted to go their solo ways.
Yet while they have struck out singular-
ly, they are collectively expected to strike
achord with gospel audiences this sum-
mer. Dorinda Clark will lead off with her
Gospo Centric solo debut that is sched-
uled to street next month. Karen Clark-
Sheard—whose long-awaited sopho-
more CD, Chance, is being prepped for
release from Elektra Records—will fol-
low July 30. Aug. 30 is the tentative date
set by Verity Records for the release of
the first live solo recording from Twinkie
Clark. Twinkie, who masterminded the
cutting-edge style that thrust the group
into the forefront of the gospel scene,
recorded the album live earlier this
month at the University Park Baptist
Church in Charlotte, N.C.

PUSHED BACK: Mary Mary’s much
anticipated sophomore release, Incred-
ible—originally set to drop in April—
has been rescheduled for July 16. The
first single, an up-tempo cut titled “In
the Morning,” has already been serviced
to gospel and mainstream radio, with
the promotional team gearing up the
big push for the add to playlists May 21.

BRIEFLY: Eddie Howard and MCA re-
cording artists Pam & Dodi headlined
a Mother’s Day Brunch May 11 at the
Rock and Roll Hall of Fame in Cleve-
land. Howard’s debut release, The Word
(New Spirit Records) streets this
month . . . And on May 6, Gotee record-
ing act Out of Eden ventured into un-
chartered waters with the release of its
first video to gospel and mainstreamn
markets. The group, which has enjoyed
the bulk of its success in the contem-
porary Christian marketplace, hopes to
expand its audience with the release of
the hit single “Meditate” from its cur-
rent CD, This Is Your Life.
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Calling‘Outside’Types

BY RAY WADDELL
NASHVILLE—Producers of the
debut Jeep World Outside Festival
hope that the successful melding of
extreme sports and punk music real-
ized by the Vans Warped tour can be
translated into a rock/outdoor activ-
ity environment.

The festival, which hits 23 large
amphitheaters July 10-Aug. 13, is a
joint production of Clear Channel
Entertainment (CCE), Tour Togeth-
er, and Oulside magazine. The tour
boasts a strong lineup of Sheryl
Crow, Train, O.A.R,, and Ziggy Mar-
ley, along with secondary stages and
numerous interactive and demo
sports exhibits.

It makes for a full day at the shed.
“The whole idea is [that] from the
time we crack the doors, it’s music
and activities, be-

load-out at about 22 hours. Pro-
duction moves on 12 trucks, split
evenly between main-stage produc-
tion and activity exhibits.

Holman says the second-stage
acts are still being booked. “Obvi-
ously, we're looking at some of
the hottest new talent out there,”
she says.

The primary target demo is about
20-25 years of age, but Lewi says
Outside skews slightly older, creat-
ing a good shoulder demo. “[Vans
Warped] creator Kevin Lyman is
obviously onto something with kids
who identify with an X games kind
of lifestyle and the music they listen
to,” says Lewi, referring to the suc-
cessful eight-year run of Warped.
“Warped shows that a tour with cul-
tural aspects can sell tickets. We’re

trying to do some-

cause that’s real- thing similar, but
ly important to our net is much
people that love bigger.”

this lifestyle,” ex- | JeepWorld Festivall  For OAR, par- |
plains Jim Lewi, ~—— ticipating in the
president of As- _\/@w Jeep World Out-
pen-based Tour side Tour repre-

Together, who

fulfills the roles of both partner and
tour manager on this tour. “We look
at this as a ‘core to more’ concept.
The core music fan, the core Train
or Sheryl Crow fan, will come for the
music, and the ‘more’ is the outdoor
enthusiast, who also loves music.”

For CCE, the tour fills a need for
summer programming of marquee
attractions, with a big upside in
branding potential. “Anytime we
have an opportunity to create con-
tent, we jump at it,” says Jane Hol-
man, director of operations for
CCE’s Los Angeles-based touring
office. “This gives us a chance to
encourage a new audience to come
out to our amphitheaters and expe-
rience our hospitality.”

The Outside Magazine Adventure
Village will feature sports, gear,
apparel, and adventure travel ex-
hibits. Attendees will have the oppor-
tunity to learn from and participate
alongside world-class athletes in
such sports as mountain biking,
kayaking, skiing, snowboarding, and
mountain climbing. The concourse
will include a 30-foot-high ski jump,
ice and rock climbing walls, a
30,000-gallon water tank equipped
with a wave machine, a mountain-
biking course, and a ski training sys-
tem. “We'll have a great athlete in
every area,” says Lewi, who has pre-
viously worked on such touring fes-
tivals as H.O.R.D.E., Metallica’s
Summer Sanitarium, and MTV’s
Campus Invasion.

Doors will open at around 2 p.m.-
3 p.m., with main-stage entertain-
ment beginning around 5 p.m. or
5:30 p.m. Load-in is targeted to
come in at less than four hours and

sents a sizable
change in its touring strategy in
terms of both profile and venue size.
“We wanted to something a little dif-
ferent this summer,” says O.A.R. sax-
ophonist Jerry DiPizzo. “Since last
year, we've been touring the coun-
try by ourselves. This summer we
wanted a festival or package billing,
and when this came into light, we
thought it was a perfect fit.”

DiPizzo says the band, which is
booked by Mitch Rose at Creative
Artists Agency, is impressed with
the tour lineup. “We’re honored
to be a part of this,” he says,
adding that the venues on the
Jeep World Outside Tour are far
bigger than the band has played
before. “It’s ridiculous. We're used
to playing 2,000- to 4,000-seaters,
and now we’re bumped up to
15,000, which is a big jump. Play-
ing outdoors is great.”

Holman says the tour was
routed to tap into an outdoor-
loving populace. “This is defi-
nitely a niche. We're focusing on
markets that have an active, out-
door lifestyle, like Virginia Beach
[Va.] and Albuquerque [N.M.],
where they have water, moun-
tains, and rivers.”

Lewi says the concourse will also
have a strong consumer-show ele-
ment, consisting of many regular
Outside advertisers. “I can’t stress
how important Qufside magazine
is to this whole equation,” he says.
“For 25 years they have spoken for
this lifestyle, and when they talk to
the people that represent these
companies, they have instant cred-
ibility. Qutside is really the authen-
ticity of this event.”

Calif. Venues Strike Alliance

Universal Amphitheatre, Greek Theatre In Booking And Marketing Deal

BY LINDA DECKARD
NASHVILLE—The nascent alliance
between historically fierce competitors
is a chapter in the history books for the
live concert business and the Los
Angeles scene. House of Blues (HOB)
and its Universal Amphitheatre in Uni-
versal City, Calif., and Nederlander,
with its Greek Theatre in Los Angeles,
began booking and marketing the two
facilities jointly this season, debuting
with the rollout of a subscription series
for the two theaters April 14.

That early offer closed May 3, and
according to representatives of both
parties, it was seamless from the con-
sumers’ point of view. Surprisingly, it
wasn’t the meeting-room brawl one
might expect, either.

This particular story began when
Nederlander attempted to renew its
longstanding contract with the city to
manage the Greek, and HOB bid
against it. It took months of negotia-
tions, lawsuits, and various potential
partnerships before the issue was
resolved. The city awarded a 10-year
contract—which includes an alliance
pact with HOB—to Nederlander.

Greek Theatre GM Mike Garcia says
the city council approved the final draft
of the new lease April 30. It requires
that Nederlander/HOB pay the city
either aminimum rent of $1.2 million
a year or 8% of gross receipts and 6%
of ancillaries (food, drink, parking, and
merchandise), whichever is greater.
Nederlander also agreed to invest $10
million in upgrades at the Greek, which
begin last November after the season.
HOB does not incur any of that cost.

The old contract required a mini-
mum of $50,000 vs. 4%-5% of rev-
enue, but Garcia points out that Ned-
erlander had always paid as much as
15 times that amount, though less
than $1 million.

Adam Burke, attorney for Neder-
lander and the Greek, explains that the
alliance between Nederlander and
HOB is “a pool and share arrangement
on the venues. They're booked sort of
cooperatively. Both parties maintain
full control over their respective facil-
ities, but we have programs designed
to benefit consumers of both venues,
in particular the [season] subscribers.”

Burke says the sharing arrange-
ment, which is private, is based on the
historical performance of the two ven-
ues over a period of years. “It was an
interesting deal, a very clever arrange-
ment fair to both parties and fair to
consumers.” It only applies during the
Greek Theatre season, which runs
April 15-Oct. 31.

In practical terms, the alliance
means Nederlander and HOB are
not only cooperating but, more
importantly, not competing to book
acts. One might assume that gives
the buyer more leverage. HOB exec-
utive VP of talent Alex Hodges does
not believe it translates into lower

prices for acts or into any act getting
less than it is worth.

“We are paying top dollar and are
proud to do so, because we know if you
don't pay an artist their worth, they’ll
skip your venue or go somewhere else.
Any venue is a competitor; it doesn't
have to be the same size. You take

HODGES

arenas and cut them down: take small-
er venues and do multiple shows.”

Day to day, each theater still uses its
own buyers to negotiate each deal, but
now they share information. “We can
legitimately say [to agents and man-
agers] instead of being fourth hold on
a Friday night at both venues, ‘What's
your preference?’ ” Hodges says. “You
want to play the Greek, fine, they wil
make the offer. If they don't feel strong-
ly about the show, call us back.”

Both Hodges and Ken Scher—
executive VP of Nederlander’s pro-
motion arm, Parc Presentations—
believe agents know what a band is
worth, and they don’t want a pro-
moter calling to say he overpaid and
needs help. “The negotiation is still
pretty intense with the agent,”
Hodges says. “It just may not be the
one-upmanship that was there and
defied any sense of logic. There was
a day I'd just as soon break even or
lose money than lose the show.

Maybe it wasn’t total insanity but
borderline insanity.”

Scher adds, “When we combine cal-
endars, it’s easier to do routing. Some
of the major highlights on Universal’s
season are Alanis Morissette and
Sammy Hagar/David Lee Roth, and
some of the Greek’s are Alicia Keys,
Jewel, Marc Anthony, [the] Down
From the Mountain [tour], and Lyle
Lovett/Bonnie Raitt. All of those are
promising to do sellout or multiples.”

Subscriptions went on sale almost
a month later than usual, a fact
Hodges and Scher attribute to the
aftershocks from last Sept. 11. Every-
thing got pushed back—records,
tours, commitments. Hodges sees a
resurgence in the marketplace,
though, saying, “It’s coming late, but
it’s coming quick.”

The Greek and Universal combined
their subscription series into the Pre-
mier Marquee Club, good for shows at
both venues. In the process, they
increased the minimum number of
shows the buyer had to choose but gave
them more options with the double
lineups. For the Greek subscriber, it also
means there are now shows every
month. For the Universal subscriber, it
means if that theater is booked for three
weeks with an awards show, there’s still
something to do at the Greek.

A maximum of 25% of seats to
some of the best shows are sold via
subscription. Garcia says ticket sales
are “up slightly from last year. We
don’t have a lot of the lineup. Some
of the major, multiple-night artists
aren't there yet.”

The alliance is set for 10 years, but
it may be forever, Hodges says. Even
with HOB on the market, both parties
believe a new owner would like the
arrangement. “If HOB is sold,” Hodges
speculates, “I guess the program and
arrangement and affiliation goes with
it until someone else wants to discuss
undoing something.”

Gone Phishin’. Comcast-Spectacor VP of public relations Ike Richman, left,
welcomes Phish frontman Trey Anastasio, center, and tour manager Brad Sands.
Anastasio gave a private radio performance at Indre Studios in South Philadel-
phia. He is on tour promoting his latest solo release.
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VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
PAUL McCARTNEY Madison Square Garden, $4,050,500 31,402 Clear Channel
New York $250/$50 two sellouts Entertainment
April 26-27
ELTON JOHN Entertainment Centre, 434,634 44,239 Michael Chugg Ent.,
Sydney (84,482,015 Australian) four sellouts Jacobsen Ent., Jack
April 26-30 $92.50/$39.75 Utsick Presents N.E.
PAUL McCARTNEY Gund Arena, $2,146,615 17,568 Clear Channel
Cleveland $250/$50 setlout Entertainment
Apnl 29
PAUL McCARTNEY Palace of Auburn Hills, $1,938,315 17, Clear Channel
Auburn Hills, Mich. $252.50/8127.50/$87.50/ sellout Entertainment, Palace
May 1 $52.50 Sports & Entertainment
i PAGL McCARTNEY Nassau Veterans Memorial  $1,836,490 14;48 Clear Channel
Coliseum, Uniondale, N.Y. $252.50/$127.50/$87.50/ sellout Entertainment
April 21 $52.50
ELTON JOHN Rod Laver Arena, $1,210,373 23,987 Michael Chugg Ent.,
Melbourne, Australia ($2,245,339 Australian) two sellouts Jacobsen Ent., Jack
April 19-20 $92.50/$39.75 Utsick Presents N.E.
LOS FABULOSOS CADILLACS, Foro Sol, $1,149,222 53,433 OCESA Presents,
MIMI MAURA, KINKI Mexico City (10,687,764 pesos) sellout CIE Events
April 28 $26.88/$15.05
‘N SYNC, P. DIDDY, TONY LUCCA MCI Center, $1,123,553 17,656 Clear Channel
Washington, 0.C. $110/339 18,373 Entertainment
April 21
JIMMY BUFFETT Greensboro Coliseum, $1,054,302 21,186 Clear Channel ]
Greensboro, N.C. $59.50/$28.50 sellout Entertainment
April 20
ELTON JOHN Entertainment Centre, $1,045,526 21,002 Michael Chugg Ent.,
Brisbane, Australia {$1,934,014 Australian) two sellouts Jacobsen Ent., Jack
April 23-24 $92.50/$39.75 Utsick Presents N.E.
" "N SYNC, P. DIDDY, TONY LUCCA Mellon Arena, $970,801 19606 Clear Channel
Pittsburgh $104.75/$39 16,114 Entertainment
Apnl 22
WIDESPREAD PANIC 0ak Mountain $970,078 34,248 Clear Channel
Amphitheatre, Pelham, Ala.  $29.50 three sellouts Entertainment
Apnl 26-28
‘N SYNC, P. DIDDY, TONY LUCCA National Carﬁenlal Center, $962,817 14,146 N Clear Channel
Sunrise, Fla. $110/339 18,456 Entertainment
Apnl 27
BLINK-182 & GREEN DAY, Verizon Wireless $938,516 26,543 Ciear Channel
JIMMY EAT WORLD Qmphilheatre, Irvine, Calif.  $40.25/$30.75 32,492 two shows Entertainment
pril 20-21
DAVE MATTHEWS BAND, Gund Arena, 3925.326 19,964 Clear Channel
BEN KWELLER Cleveland $48.50 sellout Entertainment
April 24
‘N SYNC, P. DIDDY, TONY LUCCA The Pyramid, $875,904 15,426 Clear Channel
Memphis $110/339 17,907 Entertainment
Apnil 25
'N SYNC, P. DIDDY, TONY LUCCA TO Waterhouse Centre, $854,769 14,344 Clear Channel
Orlando, Fla. $110/$39 16,619 Entertainment
April 28
‘N SYNC, P. DIDDY, TONY LUCCA Nationwide Arena, $842,307 12,751 Clear Channel
Columbus, Ohio $109/$44 15,934 Entertainment
Apni 23
WIDESPREAD PANIC Alltel Pavilion at Wainut $810.210 722.371 Clear Channel
Creek, Raleigh, N.C. $30 40,000 two shows Entertainment
April 19-20
DAVE MATTHEWS BAND, Hilton Coliseum, $653,198 14,356 Clear Channel
BEN KWELLER Ames, lowa $45.50 sellout Entertainment, Music
Apnl 30 Circuit Presentations
JIMMY BUFFETT Cynthia Woods Mitch;ll $642,713 15,923 Clear Channel
Pavilion, The Woodlands, Texas  $65/331 sellout Entertainment
Apnl 23
DAVE MATTHEWS BAND, Verizon Wireless $§592,022 15,714 Clear Channel
TAJ MAHAL :ﬂmphilhealen Selma, Texas $46.50/331.50 20,000 Entertainment
ay 2
© BLINK-182 & GREEN DAY, Tacoma Oome, $543,830 15.979 House of Blues Concerts
JIMMY EAT WORLD Tacoma, Wash. $35 16,389
May 1
ELTON JOHN Entertainment Centre, ,931 10,527 Michael Chugg Ent,,
Adelaide, Australia {$1,001,148 Australian) sellout Jacobsen Ent., Jack
Apnl 17 $92.50/$39.75 Utsick Presents N.E.
BLINK-182 & GREEN DAY, Great Western Forum, $438,409 12.795 Nederlander, House of
JIMMY EAT WORLD Inglewood, Calif. $35/$27 15,162 Blues Concerts, Andrew
Apnl 24 Hewitt, Bill Silva Presents
PAUL OAKENFOLD, CHEMICAL Alistate Arena, $412,980 8,133 Clear Channel
BROTHERS, SASHA AND DIGWEED Rosemont, i1. $50 10,000 Entertainment,
April 20 Jam Prods.
BLINK-182 & GREEN DAY, America West Arena, $405,860 13,295 House of Blues Concerts,
JIMMY EAT WORLD Phoenix $33 sellout Andrew Hewitt, Bill Silva
April 19 Presents, Silva Touring
ALANIS MORISSETTE, RYAN ADAMS  Universal Amphitheatre, $403,740 10,575 House of Blues Concerts
Universal City, Calif. $50/$37.50/$27.50 two sellouts
May 3-4
BUZZFEST: GRAVITY KILLS, Cynthia Woods Mitchell 3398,859 15,882 Clear Channel
UNWRITTEN LAW, ADEMA, Pavilion, The Woodlands, Texas  $51.50/$25 sellout Entertainment
DROWNING POOL, SUM 41 & OTHERS April 21
BROOKS & DUNN, DWIGHT Shoreline Amphitheatre, $347,651 13,727 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Mountain View, Calif. $48.25/817 25 22,000 Entertainment
CHRIS CAGLE, CLEDUS T. JUDD April 26
ALAN JACKSON, RASCAL FLATTS, Verizon Wireless $325,320 11,659 Clear Channel
CYNDI THOMSON Amphitheatre, Charlotte, N.C. $45/$20 18,592 Entertainment
Apnl 20
ALAN JACKSON, RASCAL FLATTS Thompson-Boling Arena, $307.462 1221 Outback Concerts
Knoxville, Tenn. $44.50/$24.50 10,119
April 18
ALAN JACKSON, RASCAL FLATTS, Alitel Pavilion at Walnut $304,418 11,152 Clear Channel a
CYNDI THOMSON Creek, Raleigh, N.C. $47/$20 20,000 Entertainment
April 21
TONY HAWK'S BOOM BOOM Mandalay Bay Events s28320 7,140 House of Blues Concerts,
HUCKJAM: THE OFFSPRING, Center, Las Vegas $150/$25 8,056 Andrew Hewitt, Bill
SOCIAL DISTORTION & OTHERS April 27 Silva Presents
BLINK-182 & GREEN DAY, MGM Grand Garden, $259,420 1412 House of Blues Concerts,
JIMMY EAT WORLD Las Vegas $35 13,549 Andrew Hewiitt, Bill
April 23 Silva Presents

Copyright 2002, VNU Business Media, Inc. All rights reserved. Baxscores should be submitted to: Bob Allen, Nashville.

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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WOW FACTOR: A Nov. 2 George Strait
show and a Nov. 23 Rolling Stones
concert will be among the first at the
SBC Center in San Antonio, set for a
soft opening Oct. 17-18 with San Anto-
nio Spurs basketball pre-season events.

Steve Zito, VP/GM of the arena, says
Strait is a local resident and a Spurs
season ticketholder. “We already had a
relationship,” he says. Strait’s concert
will follow the “grand opening” Spurs
regular season game Nov. 1. Concert
tickets will go on sale in July. It was
booked directly with Strait’s handlers.

The Rolling Stones are promoted by

Michael Cohl with Clear Channel Enter-
tainment (CCE). The latter is head-
quartered in San Antonio. The date was
announced May 7. Zito is conservatively
estimating the arena will host at least
15 major concerts curing its first year.

He has a five-year, nonexclusive
event-marketing agreement with CCE,
which provides CCE shares in certain
additional revenue streams if it brings
aminimum of 14 concerts to the arena.
Zito stresses it’s nonexclusive.

The 18,500-seat arena’s cost is $186
million. It will be home to the San
Antonio Livestock Show and Rodeo
beginning next February.

SECONDARY MARKETS: How does a
town the size of North Little Rock,
Ark., score a Cher date? “You do what-
ever you have to do,” says Michael Mar-
ion, manager of the Alltel Arena there.

He was encouraged by the fact that
Cher played some secondary markets
the last time she toured. He knew a
Cher concert would be great PR for the
building and a bonus for patrons and
suite-holders. He believes her appeal
is universal. “She crosses so many
lines, it’s like having an Eagles date,”
Marion says, adding that he has a date
for that band as well.

The Cher concert, promoted by
CCE, is a straight rental deal, and
Marion says there are “no odd re-
quests.” The stage will be 64-by-48
feet and five feet high. He anticipates

a 14,000-seat capacity.

It’s becoming a great summer for
Alltel Arena, with the Eagles at 17,000
seats and selling very well after an April
29 on-sale; Britney Spears at 14,000,
on sale two months ago; and now Cher.

So really, how did he get the date?
“Knowing people. People knowing
they can trust you to take care of busi-
ness,” Marion says. “A track record of
success helps generate more business.”

OH REALLY?: Ed Rubinstein, manager
of the Bi-Lo Center in Greenville, S.C.,
another of the secondary markets that
apparently has a Cher date, got his first
ticket query from a fan who learned the
news on the Internet—unbelievably,
from the Cyndi Lauper Web site. Like
Marion, he has does not have a signed
contract yet, just a hold from CCE.

As for the Internet rumor mill,
Rubinstein will never forget the year
Bon Jovi was listed on various Web
sites as playing the Bi-Lo Center May
10. He had a Greenville Tech gradua-
tion booked that day and called the
promoter, who said not to worry.
Meanwhile, Greenville Tech was wor-
ried, though Rubinstein explained they
had a signed contract for May 10 and
they would be graduating there. The
Bon Jovi camp had indeed routed
Greenville for May 10, and they had to
scramble, moving the date to May 15.

THE REST OF THE STORY: The alliance
between Nederlander and House of
Blues (HOB) to jointly book and mar-
ket the Greek Theatre in Los Angeles
and Universal Amphitheatre in Uni-
versal City, Calif. (see story, page 17)
has resulted in an extensive sharing
of ideas. For instance, HOB’s Alex
Hodges says the Greek will adapt a 2-
year-old Universal program that pro-
vides for an express concessions line
for subscribers. Those subscribers
who buy tickets to eight shows a sea-
son will receive a laminated ID that
gets them into the express line when
they attend a show.

Mike Garcia, GM of the Greek, says
he has also talked with HOB staff about
a valet parking service for the Greek,
and Universal is offering a partial pay-
ment plan to subscribers (early shows
now, later shows later), as the Greek
historically has.

HAPPY TRAILS TO YOU: After 26 won-
derful years with Billboard and its sis-
ter publication Amusement Business,
I am moving on. I want to thank
everyone who contributed to my
priceless memories of this industry. In
future issues, Ray Waddell will be writ-
ing this column and can be contacted
at the Billboard office in Nashville.
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Jam And Bluegrass
Makes Tasty
Touring Recipe

BY RAY WADDELL
NASHVILLE—Jam music and
cutting-edge bluegrass will merge
in the debut JamGrass Festival
tour, produced by Nashville-based
booking agency Buddy Lee Attrac-
tions (BLA).

The majority of the dates on the
tour—which begins July 18 at Mer-
riweather Post Pavilion in Colum-
bia, Md.—will feature the David
Grisman Quintet, the Sam Bush
Band, Peter Rowan & Tony Rice, the
John Cowan Band, and the Yonder
Mountain String Band. Jorma
Kaukonen, String Cheese Incident,
and Leo Kottke will perform on
some dates, and Dark Star Orches-
tra will perform an acoustic set in 11
cities. The tour will primarily play
outdoor venues.

BLA executive VP Paul Lohr says
JamGrass is his and the company’s
Michael Cooper’s brainchild.
“Michael and I both love this kind of
music, and we saw that there wasn’t
an appropriate vehicle out there to
showcase it,” Lohr explains. “For
people like us who really enjoy it,
you had to travel to Merlefest [in
Wilkesboro, N.C.] or Telluride
|Colo.] to see something of this
nature. We think this tour is some-
thing that will really appeal to dis-
enfranchised baby boomers, Dead-
heads, and new-grass fans.”

Lohr points out that there is a lot
of common ground between fans of
bluegrass or “new grass” and jam
bands, including a love for improvi-
sational acoustic music. Of the
tour’s 24 dates, Clear Channel En-
tertainment will produce about half,
with others going with House of
Blues or independent promoters and
festivals. “Promoters are getting this
show for a little less than they would
pay if they put [these acts] together
individually,” Lohr says. “In a cou-
ple of cases, the routing coincided
with a festival that was already in
place, like the Bumbershoot Festi-
val in Seattle [Aug. 31].”

The tour wraps Sept. 22 at the

Jones Beach Amphitheater in Wan- |

tagh, N.Y. Tickets will range from
$25-$45, depending on market and
scaling. Lohr says it is hoped that
JamGrass will become an annual
franchise. “The idea is to change the
lineup around from year to year so
it is a fresh show, with probably a
few repeat artists.”
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ANNOUNCING NORTH CAROLINA'S

NEWEST SHOWPLACE
OPENING FALL 2002 + BOOKING DATES NOW

The new Cabarrus Arena & Events Center gives you a
great facility in the middle of a demographic bonanza:
throngs of New South suburbanites with pienty of buying
power. This region delivers a strong local culture with a
healthy mix of people from all over the country.

These are action oriented people used to attractions such
as the Charlotte Hornets, Carolina Panthers. and
NASCAR, as well as big name entertainment ranging from
Dave Matthews to Britney to Tim McGraw, and Broadway
shows. Their very serious shopping habits support 6 area
malls. And they're going to love this place.

You're gonna love it too! Seating for 5,500 as well as
160,000 square feet of flexible tradeshow and convention
meeting space. Get in on this action right now. Call or e-mail
for Mark Chappuis for dates, details. and fioor plans.

- 704/9203976

mrchappuis@co.cabarrus.nc.us

CabarrusArena
> &Events Center

AT THE EXPO PARK

Highway 49 North at Old Airport Road « Concord, NC
www.goldevents.net
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% ANDY TIMMONS

That Was Then, This Is Now: The Best
of X-tacy

PRODUCER: Andy Timmons

Favored Nations 2200

Andy Timmons may be best-known as
the former guitarist for Danger Dan-
ger, but don’t assume his stint in that
"80s hair-metal band is the extent of
his musical résumé. That Was Then,
This Is Now (his seventh solo album
and first U.S. release) is an impressive
addition to credentials that include
frequently guesting on Joe Satriani
and Steve Vai’s G3 tours, which can
probably be attributed to his signing
with Vai’s own Favored Nations label.
This set of old {previous album tracks)
and new material shows the virtuoso at
times reflecting Vai’s sass but more
often mirroring Satriani’s joyful spirit,
notably on “Super *70s” and “Turn
Away.” Cuts like “Cry for You” and
“Groove or Die” live up to their names:
Timmons’ Ibanez wails passionately on
the former and sings with a lightening
bolt of Yngwie Malmsteen-inspired
chops on the latter. “A Night to Re-
member,” a seductive piece that could-
n’t have been inspired by anything
short of an evening of love, lends all
the more reason to why this piece of
X-tacy needs to be experienced.—CLT

SHEILA NICHOLLS

Wake

PRODUCERS: Glen Ballard, Jez Colin, Jakko
Jakszyk, Sheila Nicholls

Essex Girl/Hollywood 11478

Vocally innovative and lyrically intense,
Nicholls’ sophomore project is instant-
ly striking for its sheer lack of timidity,
a quality that many female singer/
songwriters lack. Nicholls’ style can be
a bit disconcerting, as on “How Strong,”
with its at times atonal, groaning style,
though it works throughout due to her
continual, unadulterated boldness.
Blending beautiful piano work with
rock, pop, funk, and jazz stylings, the
set touches on the strength of beliefs
(“Faith”), the often illogical twists and
turns of life (“Maze”), and the chal-

LAURYN HILL

MTV Unplugged 2.0

PRODUCER: Lauryn Hill

Columbia C2K 86580

Color Ms. Hill bold and brave. On this,
her first collection of new music since
1998’s multi-Grammy Award-winning
The Miseducation of Lauryn Hill, the
former Fugees frontwoman steps into
the spotlight, with acoustic guitar in
hand, and delivers one incredibly po-
tent—albeit perplexing—perform-
ance. Encompassing 13 songs and
seven spoken-word interludes, the
two-disc set is guaranteed to surprise
many, particularly during those mo-
ments when Hill shares personal
thoughts (“I don’t consider myself a
performer anymore”) and rails against
the music industry. In the process of
exorcising her demons, Hill may con-
fuse more than a few fans. Self-indul-
gent? For sure. Hypocritical? Well,
chances are good she wouldn’t have
been able to make this album were it
not for her “earlier career.” All this
said, Unplugged does have its fair
share of golden nuggets, most notably
“Just Want You Around,” “Just Like
Water,” “I Get Out,” and “I Gotta Find
Peace of Mind.”—MP

s P OT LI

RUSH

Vapor Trails

PRODUCERS: Rush, Paul Northfield
Atlantic 83531

The blaze of metal-edged guitar licks
Alex Lifeson unleashes during this
disc's intro were surely fueled by pent-
up anticipation for Rush to start jam-
ming again. In fact, that same blast of
energy welding this CD of new materi-
al together resonates long after the last
crash of drummer Neil Peart’s cymbals.
After a six-year hiatus, Rush seems
more concerned with preserving its
musical empathy than exploring a vast-
ly new direction: Vapor Trails echoes

the passion of 1993’s Counterparts,
albeit with a more back-to-basics sensi-
bility (there are no keyboards and over-
dubs are kept to a minimum). Peart’s
lyrics are both confessional and cele-
brational, and few can match his still-
precise drumming technique. Lifeson’s
playing is freer and bolder; Geddy Lee
handles his bass/vocal chores with
equal aplomb. The more time one
spends with Vapor Trails, the richer
and more nuanced it becomes. Consid-
er this an absolute triumph.—QLT

PRODUCER: Moby

V2 63881-27127

For most artists, following up an
album like Play—which has amassed
worldwide sales of 10 million and
whose every track could be heard on
big and small screens—would be no
easy task. Fortunately, Moby is not
“most artists.” From his humble
techno beginnings, he’s always fol-
lowed his own beat—albeit a smartly
sampled at that. On the 18-track I8,
which perhaps should have been
titled 74, he continues mining his
own playing field, one that is partly
indebted to Play’s blues and gospel
overtones (the beautifully torched “In
This World” and “One of These Morn-
ings”) as well as to new wave’s and
house music’s roots (witness the jan-
gly “We Are All Made of Stars” and the
fierce “Another Woman,” respective-
ly). Special mention must be made of
featured guests Sinéad O’Connor
(“Harbour”), Azure Ray (“Great
Escape”), and Angie Stone and MC
Lyte (“Jam for the Ladies”), whose
contributions only further strengthen
an already strong set.—MP

lenges of love (“Come to Me”). The
smooth grooves of “Bread and Water”
and the more sinister “Breath” each
exceptionally explore the loss of a rela-
tionship, while a hidden track power-
fully relates the lifespan of a cut flower
to the uneasiness in the world.
Nicholls commands repeated listens;
there is always something new worth
discovering.—JP

GAY DAD

Transmission

PRODUCERS: Ben Chapman, Gay Dad
Thirsty Ear 57117

The title track to Transmission, Gay
Dad’s sophomore album, is a glorious
piece of hyper-melodic rock nonsense.
After that opener, it’s mostly downhill,
similar to the band’s only intermittent-
ly diverting but ultimately superior

1999 London Records debut, Leisure
Noise. “Now Always and Forever” offers
more of the glitter-pop propulsion that
Gay Dad purveys at its best, but the
clichéd, musically vacant “Nightclub,”
“Harder Faster,” and “Promise of a Mir-
acle” are also typical of the band. Any
other songs that rise above the
mediocre here are derivative in their
appeal (tapping the Smashing Pump-

kins’ playbook, namely). Having now
taken the indie route, Gay Dad will
have to work a lot harder than this; a
snappy name and a couple of catchy
tunes won't likely get a British rock
band far in the U.S.—BB

R&B/HIP-HOP

P> BLACKALICIOUS

Blazing Arrow

PRODUCERS: various

MCA 2806

Hip-hop that makes you think? It’s
not as novel a concept as some might
imagine. Blackalicious proves this on
its major-label debut. MC and front-
man the Gift of Gab and DJ/producer
Chief Excel, known for their combi-
nation of soulful tracks and thought-
provoking lyrics, bring their A-game
to the majors via Blazing Arrow. The
beautifully melodic title track is laced
with a lush flute sample that perfectly
balances Gab’s rapid lyric delivery. On
“Purest Love,” the Northern Califor-
nia-based duo gets autobiographical.
Blazing Arrow also serves as a testa-
ment to the group’s clout among fel-
low musicians, with guest appear-
ances from Gil Scott-Heron, members
of Jurassic 5, and Ben Harper. Al-
though much of Blazing Arrow is a
laid-back affair, the duo knows its way
around harder terrain, as evidenced
on “Passion,” which teams the two-
some with Dilated Peoples.—RH

THE DRAMATICS

Look Inside

PRODUCERS: various

Northcoast Investments 56613 5486
Instead of becoming a footnote on
oldies compilations, five-man squad the
Dramatics is still busy touring—and
recording—after 40 years. This latest
project, the group’s (gasp) 39th, is a
tight, 10-song offering that shows that
the brothers behind such hits as “What-
cha See Is Whatcha Get” and “Be My
Girl” still have that something some-
thing. Tender ballad “Looks Like Rain”
revisits the motif that sparked the 72
crossover hit “In the Rain.” The jazzy
title track is an inspirational tune about
hope and peace. Also of note is the
bouncy groove “I Got My Pride.” How-
ever, there are a couple of throw-away
tracks here (including “Baby Boo”).

(Continued on next page)

THE LAST WALTZ

DIRECTOR: Martin Scorsese
PRODUCER: Robbie Robertson
MGM Entertainment 1003426

THE BAND

The Last Waltz

REISSUE PRODUCER: Robbie Robertson
ORIGINAL PRODUCER: Robbie Robertson
Warner Bros./Rhino 78278

No beloved rock band has retired with
more class than the Band, who called it
quits on the original, 16-year incarna-
tion of the group with The Last Waltz,
a superstar-studded celebratory concert
on Thanksgiving Day 1976. Band leader
Robbie Robertson designed the event
not only as a celebration of his group

vV 1

but of its father figures and brethren in
the various styles that came together to
make American music; in effect, the
concert was also a goodbye to the com-
mon spirit of the late 60s, as the Band's
generational peers—including Bob
Dylan, Eric Clapton, Joni Mitchell, and
Neil Young, among other onstage
guests—were also moving on to more
insular careers. A quarter-century on, it
is more of a blessing than ever that
Martin Scorsese was on hand to film
the concert and various illustrative
backstage and soundstage interludes.
The inovie and the corresponding live
album have languished in the years fol-
lowing their rather desultory reissues
on VHS and CD, but MGM and Rhino
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have finally given The Last Waltz the
landmark treatment it deserves: The
restored film has seen a new theatrical
release this spring, with a deluxe DVD-
Video to accompany at retail; also out is
a lovingly remastered, expanded four-
CD boxed set (as well as a version of the
title on DVD-Audio). The Last Waltz
DVD-Video restores one of the greatest
rock films ever, with treasurable per-
formances by the Band alone (includ-
ing the definitive take on “The Night
They Drove Old Dixie Down”) and in
tandem with such guests as Dylan
(“Baby, Let Me Follow You Down”) and
Muddy Waters (“Mannish Boy”). The
DVD-V extras include audio commen-
taries by Scorsese and the musicians,

plus a behind-the-scenes “featurette.”
The richly illustrated and annotated CD
boxed set includes all the music from
the original three-LP release, plus pre-
viously unreleased concert tracks and
various outtakes that reveal Robertson
and bandmates Levon Helm, Garth
Hudson, Rick Danko, and Richard
Manuel in rehearsal. As with the film
soundtrack, the music on the CD has
been remixed as well as remastered,
with the sound vastly improved over
the original abysmal CD issue. There
are many bittersweet aspects to experi-
encing The Last Waltz—not the least
of which is the passing of Manuel and
Danko. Ultimately, though, it's a rock-
‘n’roll totem that never grows old.—BB
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(Continued from preceding page)

Younger ears will no doubt dismiss the
group as dated. But they and the artists
they emulate would do well to listen
and learn a thing or two about quality
and longevity. Case in point is the
midtempo “What Must I Do,” which
showcases the harmonies that made
this quintet an R&B hallmark. Contact
313-923-3040.—GM

DANCE/ELECTRONIC

> VARIOUS ARTISTS

ULTRA.CHILLED 02

PRODUCERS: various

Ultra 1121

This past winter, New York'’s revered
Ultra Records issued one of the best
chill-out compilations, Ultra.Chilled.
Now with the blueprint set, along
comes volume two, and, yes, it’s as sat-
isfying as its predecessor. Gorgeous
gems abound: Royksopp’s “So Easy,”
Nitin Sawhney’s “Sunset,” Beth Orton’s
“Central Reservation,” Bebel Gilberto’s
“So Nice (Summer Samba),” Zero 7’s
“In the Waiting Line,” the list goes on.
Also merged into the mix are alterna-
tive heavyweights Radiohead (“Pyra-
mid Song”) and Coldplay (“Don’t
Panic”)—as well as a previously unre-
leased remix from Nelly Furtado (the
Reprise mix of “Party”). But perhaps
the two-disc set’s most shining mo-
ment is the Specials’ “Ghost Town,”
which at 21 years old, sounds fresher
than Sasha’s three-year-old “Baja,”
also included here.—MP

URSULA 1000

Kinda’ Kinky

PRODUCER: Ursula 1000

Eighteenth Street Lounge Music ESL0O54
Alex Gimeno (aka Ursula 1000) creates
a delicious collection perfect for a hip
lounge—provided that lounge has a
dancefloor—by mining retro genres
without imitating them or sending
them up as kitsch. Blending everything
from Esquivel-style “bachelor pad” jazz
to cha cha, funk to trip-hop, Gimeno
creates a mostly instrumental style rife
with the sounds of the '60s but beefed
up with contemporary beats. From the
go-go-style title track to the Hawaiian-
flavored closer “Nightcap,” Kinda’
Kinky is a groovy good time. Add the
killer percussion of “Smokebomb,” the
tangy Eastern strings of “That Kindu
That You Do,” and the breakbeat
rhythms of “Continental Break Fest,”
and you’ve got a concoction as potent
as a shot of tequila and as cool as a
martini—shaken, not stirred. —WH

COUNTRY

Y% TODD SNIDER

New Connection

PRODUCER: R. S. Field

Oh Boy Records 023

On his fifth release and second for
Nashville-based indie Oh Boy, Todd
Snider finds himself in a comfortable,
confident mode that easily taps into his
often poignant, sometimes off-kilter
world view without sacrificing humor
nor his improving melodic instincts. If
there is a prevailing theme here, it is
change and temporal transition, from
the slight frustration of the title cut to
the bittersweet remembrance of “Class
of '85” and the stubborn steadfastness of
“Vinyl Records.” Snider shows a surpris-
ing knack for tender ballads on “Rose
City” and “Anywhere” and exudes anxi-
ety on “Stuck All Night,” then makes us
laugh with such loveable, goofy nuggets
as “Statistician’s Blues” and “Beer Run.”
Like his labelmate and stylistic forebear
John Prine, who joins Snider here on
Prine’s “Crooked Piece of Time,” Snider
has settled into a groove of consistent
quality and potent observation.—RW

KELLIE COFFEY

When You Lie Next to Me

PRODUCER: Dann Huff

BNA 67040

Newcomer Kellie Coffey has a lifetime of
love songs stored up for her BNA debut,
as all 11 songs deal with some degree of
infatuation. Other topics do exist, but
Coffey leans toward adult standard-styled
ditties that blend piano and strings with
requisite country instrumentation,
including banjo, fiddies, and steel that
seem an afterthought. Coffey’s voice
itself is a powerful, rangey instrument
in the Trisha Yearwood mold that alter-
nates between breathy undertones,
falsettos, and big-time belting. Her vo-
cal chops give backbone to such radio-
ready fare as the slow-build “Bluer
Skies,” the jangly guitars of “At the End
of the Day” and “The Simple Truth,”
and the passionately delivered “Love’s
Funny That Way.” Such piano-based
ballads as the “Breathe” wannabe title
cut and “Whatever It Takes” are mostly
unmemorable, but “Outside Looking
In” (with Richie McDonald) stands out
on sheer vocal prowess alone. The best
cuts are the soaring “Why Wyoming,”
the stirring urgency of “What It’s Like
to Be Me,” and the mostly acoustic
“Fingerprints.” Producer Dann Huff
paints a vibrant sonic picture, and
Coffey definitely has the goods, partic-
ularly when she’s allowed to take a
chance here and there. —RW

» ELVIS CRESPO

Urbano

PRODUCERS: Roberto Cora, Joel Sanchez,
Elvis Crespo, José Gazmey

Sony Discos 84662

Elvis Crespo has made a name for himself
as a hardcore merenguero with an
uncanny knack for coming up with infec-
tious, repetitive ditties and phrases. Feel-
ing limited, perhaps, Crespo altered the
formula on his previous album, Wouw,
Flash!, experimenting with different
styles. Fans didn’t take too well to the
“new, improved” Crespo, which could
explain why, on Urbano, he returns to the
basics and demonstrates that basics are
sometimes a good thing—especially
when you’re dealing with a musical form
created for the dancefloor. Urbano kicks
off with “La Cerveza,” a typical feel-
good,energetic Crespo track, before
launching into other material that man-
ages to highlight his unique voice with-
in the genre. For all the back-to-basics
feelings, there’s actually more here than
meets the eye, including the use of two
trombones (notably on the first track),
the electric guitar on “Bandidas,” the
piano improvisations on “Que Se Repi-
ta,” and the constant yet coherent
tempo changes in “Bailalo.” Urbano is
perhaps too enthusiastic and too long
by a couple of tracks, including “Amarte
Asi,” an example of how long, melodic
phrasing doesn’t jive with merengue’s
clipped pace. But overall the enthusi-
asm is well-placed, and Crespo fans will
find much to cheer about.—LC

» DONATO POVEDA

Bohemio Enamorado

PRODUCER: Donato Poveda, Daniel Freiberg
BMG U.S. Latin 74321 93085

After a successful stint as half of the duo
Donato y Estéfano and after writing innu-
merable songs for Latin stars, Cuban
Donato Poveda kicks off his own solo
career with an album whose intimacy is
almost at odds with the very produc-
tions/hits he's known for. Bohemio
Enamorado is a sophisticated, fully
acoustic album full of improvisational
piano and guitar that serve as a base for
Donato’s plaintive vocals. The mood here
is one of candle-lit spaces, with the muted
trumpet of “Sofié que Sofiaba” a throw-
back to another time. Bohermnio is, at
times, too introspective, and the occa-
sional son, including “Serenata Santia-
guera,” provides a needed alternative to
the toned-down surroundings. On the
other hand, it's full of gems, such as “Ella
y EI” and “Maldito Sea,” and it forces us
to listen beyond the obvious. The clear

.

example is Donato’s rendition of “Can-
dela,” which was made a hit by Chayanne
and here finds a different face with Dona-
to’s syncopated vocals, acoustic guitars,
and crisp percussion. But “Eres TG” and
its English version, “Loving You, Loving
Me”—both featuring Gisselle—are much
too overwrought and over-produced for
the pristine beauty of this album.—LC

WORLD MUSIC

% MONICA SALMASO

Voadeira

PRODUCER: Rodotfo Stroeter

Blue Jackel 54526

Maonica Salmaso beat 1,200 contestants
to win the El Dorado Prize as the best
singer in Brazil in 1999. In a country that
routinely produces superb vocalists,
Salmaso’s victory was quite noteworthy.
Her performance throughout Voadeira
offers a giant clue about her El Dorado
Prize triumph. She has a silken, mezzo-
soprano voice and an elegant grasp of tra-
ditional Brazilian forms. She moves with
ease between styles. Listen to her super-
cool rendition of the Bahian samba-enre-
do “llu-Aye,” set to a percolating, mini-
malist, arrangement. Salmaso excels at
gentle tropical ballads, and the best ex-
ample on Voadeira is her performance on
the Guinga/Paulo César Pinheiro song
“Senhorinha.” She sings with such light-
ness and grace, and there’s a clarity in the
timbre of her voice that endows every-
thing she sings with a bell-like tonal quali-
ty. Salmaso is a singular talent. Distributed
by Lightyear Entertainment/WEA.—PVV

JAZZ

% DAVE DOUGLAS

The Infinite

PRODUCERS: Dave Douglas, Joe Ferla
Bluebird/BMG 09026-63918-2RE1
Prolific trumpeter/composer/band leader
Dave Douglas returns with yet another
great group—this one a quintet based on
the funky ambience of In a Silent Way-
era Miles Davis. Joining Douglas are
Chris Potter on tenor sax and bass clar-
inet, James Genus on bass, Clarence
Penn on drums, and—most integral to
the “new” sound—Uri Caine on Fender
Rhodes piano. Armed not only with chops
but with the taste of the ace arranger that
he is, Caine lays down sonic atmospheres
ideal for Douglas and Potter to lace with
their serpentine lines, often in tandem

(a la Davis with Wayne Shorter). The top-
notch material is mostly from Douglas,
although he shows his usual inspired feel
for outside material by covering a trio of
contemporary pop tunes: Rufus Wain-

wright’s “Poses,” Mary J. Blige'’s “Crazy
Games,” and Bjork's “Unison.” The high-
lights include the sublimely lyrical take
on “Poses,” as well as the leader's title
track, a wonder of tensile give-and-take.
There is no doubt that Douglas is the jazz
man of the hour—hardly anyone else
comes close.—BB

BLUES

% COREY HARRIS

Downhome Sophisticate

PRODUCERS: Corey Harris, Jamal Millner
Rounder 11661-3194

With his fifth album, Corey Harris has
arrived at a point in his musical
odyssey where it’s no longer possible
to categorize him as anything more
specific than a roots musician. Back
when he tracked his debut album,
Between Midnight and Day, Harris
was heavy into traditional blues. Every
album he’s recorded since has widened
his circle of influences and expanded
his musical vision. Downhome So-
phisticate is exactly what we should
expect from Harris in 2002—namely,
whatever turns him on. His music
flows where it will, from the urban
vibe of the title track to the ska flavor
of “Sista Rose,” from the Afro-Cuban
romance of “Black Maria” to the hard-
rocking take on the classic “Keep Your
Lamp Trimmed and Burning” and the
pure hip-hop of “F’Shizza.”"—PVV

CHRISTIAN

ALL TOGETHER SEPARATE

Unusual

PRODUCERS; John Hampton, All Together
Separate

Ardent 17084

On its third Ardent release, All Togeth-
er Separate offers up a gracious blend
of modern pop-rock accented with
smooth jazz tones and wrapped to-
gether with a tight-knit funk that adds
a spicy, just-right flavor. From the
rocking sounds of “Coming Back” to
the fresh grooves of “Bring It On,”
Unusual has an assortment of sounds
that cater to a wide variety of musical
tastes. Lyrically, the songs carry heavi-
ly religious tones and colorings that
are even noticeable on the eccentric
power-pop cut “I'll Hide (Asteroid).”
Production is top-notch and polished
throughout, bar the muddy vocal sam-
ple that appears on “I Believe.” Ulti-
mately, Unusual showcases the musi-
cal strengths and talents of a band
whose name is a great illustration for
the sound of its music.— WA

SOUNDTRACK
Chelsea Walls
PRODUCER: not listed
Rykodisc RCD 10624

JAY BENNETT & EDWARD BURCH

The Palace at 4am (Part )

PRODUCERS: J. Bennett, E. Burch, K. Keller
Undertow 0009

Though not far from the truth, Chelsea
Walls’ billing as a Jeff Tweedy experi-
ence is a bit misleading. Although the
Wilco frontman and his current or one-
time bandmates dominate the disc,
Tweedy is absent on two of the set’s
best songs: Jimmy Scott’s cover of John
Lennon’s “Jealous Guy” and actor Ro-
bert Sean Leonard’s aching reading of

N OTEWORTHY

Wilco’s “The Lonely 1.” It’s the latter
that proves to be the album’s peak. On
a wonderfully lo-fi recording, Leonard

(Dead Poets Society, The Last Days of
Disco) fills Tweedy’s sweet (and perhaps
quintessential) story of a lonely music
fan’s love for his favorite musician with
unbearable longing and beautiful sad-
ness. While the majority of Chelsea
Walls is composed of rather forgettable
instrumentals performed by Tweedy
and new Wilco drummer Glenn Kot-
che, the disc also unearths a golden
leftover from Wilco's Mermaid Avenue
sessions with Billy Bragg, the tradition-
al “When the Roses Bloom Again.”
Those missing the Wilco of old, follow-
ing the band’s forays into '60s pop and
indie-spirited rock, will quickly fall for
this tune, as well as new song “Promis-
ing.” The album is likely to be former

Wilco multi-instrumentalist Jay Ben-
nett’s swan song as a member of the
group—he shows up on “Roses” (and

also backs Scott on “Jealous Guy”).
With The Palace at 4am (Part I)—his
first outing since parting ways with
Wilco—Bennett begins what could be a
lengthy journey out of Tweedy's shad-
ow. Featuring two Bennett/Tweedy co-
writes, the album seems to confirm
what many a Wilco fan suspected—that
Bennett was less interested in making
Radiohead-like experiments than a whop-
ping slice of Americana, which he and
Edward Burch deliver here. Vocally re-
calling Tom Petty and especially the
Lemonheads’ Evan Dando, Bennett and
Burch’s sometimes jangly, sometimes
strummy tunes are sprinkled with nice
moments, yet none really pop, thus
commanding repeat listens.— WO
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Edited by Chuck Taylor
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Y LMNT Juliet (3:40)

PRODUCERS: Fredrik Thomander, Anders
Wikstrom

WRITERS: F. Thomander, A. Wikstrom, T. Marty
PUBLISHERS: Epicurius Music, adm. by WB
Music/Warner-Chappell, ASCAP; Curb/Con-
gregation Music/Lil’ Stratton Songs/Mon-
kids Music, SESAC

Purple Leopard Records/Atlantic 300791
(CD promo)

Such a good song, such bad timing
... The four young men comprising
LMNT (get it, as in “element”?) have
been kicking around for a couple of
years, working toward getting their
first single to the streets. Unfortunate-
ly, these guys have missed the band-
wagon by about two years. With the
boy-band phenom kicked to the curb
by top 40 programmers, it’s going to
be next to impossible for LMNT to get
much respect. What they do have in
their favor is record label Purple
Leopard, which is owned by Teen Peo-
ple—so positive press seems a given,
huh? On its own, “Juliet” has a highly
appealing, electrified pop kick and a
sticky chorus—a la recent LFO—but
the clichéd lyric is strictly Radio Dis-
ney (where the song leads the net-
work’s playlist): “I think you're fine,
you really blow my mind/I just want
you to know, I wanna be your Romeo,
hey Juliet.” Three of the four mem-
bers of LMNT were finalists in ABC's
Making the Band, so their talent is
unquestioned. But timing is key, and
in these rock- and rap-centric times,
“Juliet” just doesn't seem to have an
outlet—a shame, because in its day,
LMNT and this great pure pop song
could have really caught fire.—CT

DARIUS RUCKER Wild One (3:38)
PRODUCERS: Vidal Davis, Andre Harris
WRITERS: V. Davis, A. Harris, R.Toby
PUBLISHERS: EM! April/Touched by Jazz/
No Gravity/Universal Music/Jat Cat Music/
Dirty Dre/Pladis Music, ASCAP

Hidden Beach 56827 (CD promo)

In the mid-"90s, Hootie & the Blow-
fish gained enormous favor at pop
radio and in some ways paved the way
for a number of adult top 40 acts,
such as Matchbox Twenty and Third
Eye Blind. But by the end of the
decade, the band couldn't as much as
sell pencils to radio programmers.
They have a new album coming
before the end of the year, but in
advance of that, lead singer Darius
Rucker gives the solo tread a try, with
this midtempo, acoustic-tipped jazzy
blues number. Ironically, “Wild One”
sounds more like a mimic of Rob
Thomas from Matchbox than any-
thing one might expect from this
familiar voice, though the overall
impact is less than fans might hope
for. Interestingly, Rucker also reveals
an image shift on the cover of the CD
promo; he, ahem, actually looks a lot
like Arista president/CEO L.A. Reid.
In any case, die-hards may find some
appeal in the singer's Back to Then
solo project, due June 25 on Hidden
Beach Recordings, but with this
“Wild” hand, airplay is simply not in
the cards.—CT
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DIRTY VEGAS Days Go By (3:41)
PRODUCER: Dirty Vegas

WRITERS: S. Smith,V. Horn
PUBLISHERS: Copyright Control/
Chrysalis Music

Credence/Capitol 16948 (CD promo)

A Mistsubishi TV ad is the driving
force behind the massive dancefloor
attention garnered by “Days Go By”
from European trio Dirty Vegas—it
was the Hot Shot Debut on the Hot
Dance Music/Club Play chart last
issue—and now momentum is accel-
erating on the mainstream radio
front. This is hardly the kind of
music that typically impacts Ameri-
ca's mainstream, primarily because
it simply doesn't fit through the nar-
row pipeline that most programmers
believe maintains the public's ap-
petite; but with a $30 million Eclipse
campaign behind it, not only are
viewers responding, they are deman-
ding that radio give them what they
really want to hear. The electronica-
branded song is light en lyrics, with
a highly processed male vocal placed
behind a hypnotic, swirling beat,
which will provide enough momen-
tum to keep your knee bobbing all
the way to the beach. This is one of
those refreshing tracks that occa-
sionally slips through the radar just
for the fun of it, a la “Blue (Da Ba
Di)” from Eiffel 65 and “Children”
from Robert Miles. Let’s all enjoy
this moment.—CT

O T L I

JOHN MAYER No Such Thing (3:51)
PRODUCER: John Alagia

WRITERS: J. Mayer, C. Cook
PUBLISHERS: Specific Harm Music/Me
Hold You Music, ASCAP
Aware/Columbia 56793 (CD promo)
After building a following the good,
old-fashioned way—by touring coast
to coast and making friends along
the way—singer/songwriter John
Mayer has gained the favor of some
influential allies, first in Aware/
Columbia Records, and now in video
outlets MTV, MTV2, and VH1, who
are treating the guitarist like family.
Debut single “No Such Thing” picks

up where Five for Fighting's “Super-
man"” left off, with its acoustic-cen-
tered, meandering melody and Dave
Matthews-inspired vocals. The
emphasis here is squarely on the
music: the quality of Mayer's grown-
up vocal stamp, a heady lyric about
breaking free from the expected
norms, and pure, hand-penned
melody—what'’s not to love? Adult
top 40 is the likely vehicle to get
this talented Atlanta-based newcom-
er cruising down the fast lane with
this bright debut. From Room for
Squares, which is not only already
in the racks but has stirred enough
buzz to have just been declared
gold. Sounds like radio’s playing
catch-up here.—CT

G H TS

EMAN From Wherever You Are (3:59)
PRODUCERS: Emanuel Kiriakou, Spiro
Phanos

WRITER: E. Kiriakou

PUBLISHER: Roditis Music, ASCAP
Lunapark Entertainment (CD)

New York singer/songwriter Emanuel
“Eman” Kiriakou has been steadily
doing his thing since the age of 12,
when he played in his pop’s Greek
band. Since then, he’s composed in-
strumental music under the
Lifescapes moniker and has scored
music and written songs for a num-
ber of TV shows and films, including
Teaching Mrs. Tingle, The Skulls, and
Heartbreakers. His fine solo offering,
Favorite Enemy, is chock-full of
thoughtful, acoustic pop-rockers,
guided by his universal perceptions of
love and life and a creative command
of meshing mood and melody with a
versatile voice and strong production
elements. Album opener “From
Wherever You Are” finds him search-
ing for sanity in a perplexing world
(“So you've watched me disappear a
million times this year/Only to find
me first in line at the peak of my
decline”), accompanied by the kind of
instrumental backdrop that fans of
Collective Saul and Duncan Sheik
will savor. Eman’s music is primed for
major-label flirtation. He's a do-it-all
kind of musician and pretty easy on
the eyes, too. All systems go. Check
out emanonline.com.—CT

poignant illustration of a relationship
unraveling. McBride turns in a sensi-
tive, vulnerable reading of the emo-
tion-packed lyric, which finds a
woman asking her disgruntled lover
where he’d rather be if he were single
and free. Her voice teems with ache
and confusion on the verses, then
builds; by the time she launches into
the chorus, McBride is belting out
those stratospheric notes that have
become her stock-in-trade. It’s a
stunning vocal performance, and the
production soars and swells alongside
McBride’s vocals. The strings accen-
tuate the emotion without ever
obscuring the raw emotional power of
that voice. McBride chalks up yet
another hit.—DEP

ROCK

RUSTED ROOT Welcome to My Party
(3:24)

PRODUCER: Bill Botrell

WRITER: M. Glabicki

PUBLISHER: ASCAP

Island 15551 (CD promo)

This cut leads off the album of the
same title, Rusted Root’s fifth full-
length set, which was released in
early April. The six-piece band, best-
known for its quirky, early "90s hit
“Send Me on My Way,” is in a calmer
mood on this single, which ironically
doesn’t seem to be much of a party at
all. That said, Michael Glabicki and
company deliver a cut from their
eclectic arsenal, albeit generally stick-
ing to pop/rock conventions this
time; the psychedelic-reminiscent
Eastern motifs in the bridge are a
welcome exception. This, a few shades
more accessible than traditional Root,
will be a comfortable fit at triple-A
and willing modern stations, but
unlike some of the band’s previous
cuts, it may play it a bit too safe for
the act’s earlier followers at college
radio. The video captures life on the
road for the act and offers a fitting
introduction to the band’s live show
for new fans.—EA

AC

COUNTRY

» MARTINA McBRIDE Where Would
You Be (3:55)
PRODUCERS: Paul Worley, Martina McBride

WRITERS: R. Proctor, R. Ferrell
PUBLISHERS: Castle Street Music,
ASCAP; Mr. Noise Music/We Make
Music, BMI

RCA 69127 (CD promo)
Following her latest in what is

becoming a remarkable run of hit sin-
gles, “Blessed,” Martina McBride
offers up another new track from her
Greatest Hits collection. Penned by
talented Music Row writers Rachel
Proctor and Rick Ferrell, the song is a

JERZEE MONET Most High (3:46)
PRODUCER: Tyrice Jones

WRITER: not listed

PUBLISHER: not listed

DreamWorks 13909 (CD promo)
Proving that contemporary R&B
can tackle serious subjects with-
out getting in your face about it,
newcomer Jerzee Monét makes
her foray into the genre gently
with “Most High.” Serving as the
lead single to her highly anticipat-
ed DreamWorks debut, Love &
War, “Most High” is a beautifully
lush, midtempo affair that relies
on an equal mix of airy vocals and
soothing, acoustic guitars, the lat-
ter courtesy of producer Tyrice

NEW &

NOTEW

Jones. Lyrically, Monét addresses
topics of disrespect, domestic vio-
lence, and family values with an

ORTHY

ease way beyond her 20-some-
thing years. It's not what you
might expect from the Borden-
town, N.J., native who was discov-
ered by DMX at a restaurant in
Virginia Beach, Va. The rapper
even appears as part-MC/part-
hypeman on a remix of the single,
which is included on the album.
Mainstream and adult R&B for-
mats should gravitate toward the
song’s easygoing vibe and positive
attitude. Ironically, “Most High”
has already begun to receive
attention at the mix-show format.
Already featured in a segment of
new clips on MTV, Monét’'s star is
definitely ‘high’ and rising.—RH

% ALL-4-ONE Beautiful as U (3:30)
PRODUCER: not listed

WRITERS: . Jones, J. Kugel, J. Brickman
PUBLISHERS: Mimi’s Music/EMI-April,
ASCAP; Bricksongs, SESAC

AMC American Music (CD promo)

Jim Brickman has long been a
favorite of AC programmers with his
consistent ability to craft memorable
melodies backed by simple, meaning-
ful lyrics. But “Beautiful as U” marks
the first time that he has extended his
wares to the outside, and the talented
guys in All-4-One should offer the
man a handshake for the sweetest
song they've issued in years. The mes-
sage is simply: You're the best, I love
you. Does such a sentiment ever real-
ly wear out? All-4-One is sawvily
matched to the beautiful melody, with
its soaring vocal abilities and deft
harmonies. AC stations are likely to
take a shine to this song, one of those
that honeymooners are likely to adopt
as their own in this, the season of
newlywed bliss. An uptempo remix
also appears on the promo CD, but
we're sticking with the ballad, which
seems to be just the right setting for
the love song.—CT

GONTRIBUTOR

(Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus.
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VT RECORDS
#1 INDEPENDENT

WE COULDNT HAVE DONE IT WITHOUT YOU:

GMC - LIL JON & THE EAST SIDE BOYZ - NAUGHTY BY NATURE
THA  EASTSIDAZ - MONROE - CHYNA WHYTE

DEFAULT - SEVENDUST - WAYNE - NOTHINGFACE
BLUE EPIC - AMBULANCE - RED VENOM - PAY THE GIRL
PORTABLE - THE BALDWIN BROTHERS - CLOSURE

APHEX TWIN - AUTECHRE - BOUNTY KILLER - BUCK-O-NINE - THE CONNELLS - GRAVITY KILLS - GUIDED BY VOICES
JIMMY PAGE AND THE BLACK CROWES - JUNO REACTOR - THE KLF - KMFDM - MIC GERONIMO - MINISTRY
MY LIFE WITH THE THRILL KILL KULT - NASHVILLE PUSSY - NINE INCH NAILS - RAM-Z - THE SAINTS - SHONA LAING
SHORT KHOP - SNOOP DOGG - SPEECH - TACKHEAD - THE UNBAND - UNDERWORLD - THE WHORIDAS

BIG NIGHT - BLADE - BUFFY THE VAMPIRE SLAYER - FARGO - LA FEMME NIKITA - MISS CONGENIALITY - MORTAL KOMBAT
RUN LOLA RUN - SCARY MOVIE - SCREAM - SEVEN - SNATCH - SURVIVOR - TELEVISION'S GREATEST HITS « TRAFFIC = WAKING LIFE

—— TVT DISTRIBUTION

VAGRANT RECORDS
ALKALINE TRIO - THE ANNIVERSARY - AUDIO LEARNING CENTER - DASHBOARD CONFESSIONAL - FACE TO FACE - THE GET UP KIDS
HEY MERCEDES - HOT ROD CIRCUIT - NO MOTIV - ROCKET FROM THE CRYPT - SAVES THE DAY - PAUL WESTERBERG & MORE

OBVERCORE RECORDS
ESHAM - KOOL KEITH - NATAS - THE DAYTON FAMILY'S OWN BOOTLEG, SHOESTRING, GHETTO E & MORE

RAP HUSTLAZ
KINGPIN SKINNY PIMP - MR. IAN - YO GOTTI - CRIMINAL MANNE - RAP HUSTLAZ

1 b ‘
DISTRIBUTION JAZZ CLASSICS

RECORDS

Hear it now at TVTrecords.com fichael B




INDIE DISTRIBUTORS
Continued from page 26

PHONE: 212-886-7500

E-MAIL: distribution@Ccaroline.com

YEARS IN BUSINESS: 19

TOP EXECUTIVES: Rick Witliams, GM;
Michael Bull, VP of fabel rela-
tions; Sean Gibbons, Eastern
sales manager; Todd Mclntosh,
Western sales manager

TOP LABELS: Astralwerks, Ultra,
Century Media, Warp, Ipecac,
Definitive Jux

RECENT BEST-SELLERS: Basement
Jaxx, Boards of Canada, A.Fl.,
Air, Ultra Dance, Ultra Chilled

COMPANY: City Hall Records

ADDRESS: 101 Glacier Point Rd.,
Suite C, San Rafael, CA 94901

PHONE: 415-457-9080

E-MAIL: info@cityhalirecords.com

YEARS IN BUSINESS: 29

TOP EXECUTIVES: Robin Cohn, presi-
dent/CEQ; Walter Zelnick, VP of
sales/director of urban music;
Richard Layne, product manag-
er; Nina Dryer, national marketing
director

TOP LABELS: Selva, Slewfoot, Basin
Street, Black Market, Thizz

RECENT BEST-SELLERS: Paula West,
Maraca, Brotha Lynch Hung,
Mac Dre, Beenie Man

COMPANY: Hep Cat Records & Dis-
tribution Inc.

ADDRESS: PO. Box 1108, Orange,
CA 92856

PHONE: 714-490-5520/800-404-
4117

E-MAIL:
info@hepcatdistribution.com

YEARS IN BUSINESS: 9

TOP EXECUTIVES: Gabby Castellana,
president/owner

TOP LABELS: N/A

RECENT BEST-SELLERS: N/A

COMPANY: Innovative Distribution
Network

ADDRESS: 1330 Avenue of the
Americas, 39th Floor, New York,
N.Y. 10019

PHONE: 212-277-1136

E-MAIL: todvan@aent.com

YEARS IN BUSINESS: 3

TOP EXECUTIVES: Todd Van Gorp,
president; Lou DeBiase, VP of
sales and marketing; Rhonda
Foreman, director of advertising

3
—

and marketing; Nelson Perez,
director of operations

TOP LABELS: Concord, American
Music Corporation, Jet Star,
Tyscot, Tomato, Domo

RECENT BEST-SELLERS: Barry
Manilow, Regina Belle, Ripping-
tons, Townes Van Zandt, All-4-
One

COMPANY: Koch Entertainment Dis-
tribution

ADDRESS: 2 Tri-Harbor Court, Port
Washington, N.Y. 11050-4617

PHONE: 516-484-1000

E-MAIL: koch@kochint.com

YEARS IN BUSINESS: 15

TOP EXECUTIVES: Michael Koch,
CEOQ; Michael Rosenberg, presi-
dent; Rob Scarcello, VP of sales
and marketing; Khris Tahmin,
director of video

TOP LABELS: Koch, Epitaph,
Shanachie, Moonshine, Right-
eous Babe, Death Row

RECENT BEST-SELLERS: Ani DiFran-
co, Bad Religion, Tom Waits,
Carole King, WWF, Wu-Tang Killa
Beez, Pennywise

COMPANY: Madacy Entertainment
Group Inc.

ADDRESS: 3333 Graham Blvd.,
Suite 102, Montreal, QC, Canada
H3R 3L5

PHONE: 514-341-5600

E-MAIL: madacy@madacy.com

YEARS IN BUSINESS: 22

TOP EXECUTIVES: Amos Alter, presi-
dent/CEQ; Ronald Brasseur,
COQ; Gary Fodi, CFO

TOP LABELS: Madacy, Bongo Boy,
Relentless/Nashville

RECENT BEST-SELLERS: Elvis Presley,
Kenny Rogers, John Denver

COMPANY: MDI Distribution

ADDRESS: 711 Trabert Ave., Atlanta,
GA 30318

PHONE: 404-603-8448

E-MAIL: info@mdidistribution.com

YEARS IN BUSINESS: 19

TOP EXECUTIVES: Nina Easton, CEO;
Melissa Koran, GM; Brad
McDonald, label/product
manager

TOP LABELS: 404 Music Group, King
Street, Megahit, Kamikaze

RECENT BEST-SELLERS: Kylie
Minogue, Danny Krivit, Shekinah
Glory Ministry, Jack Off Jill

Continued on page 41

Catalog, Coalitions, Service & Skateboards:

How Indie Stores
Survive And Thrive

ith music retail
~ increasingly being
dominated by behe-
: © moth music and
video chains, consumer-electronics
stores and mass merchants, many
independent store operators are
opting for alternative business
strategies beyond traditional mass-
market music merchandising.
Many stores are scaling back
music inventory to make room for
movies, games and lifestyle prod-

Denver’s Twist & Shout

ucts; some are honing their focus on
niche genre specialization, while
others have made deep-catalog
their chief attribute.

“When you are talking indie retail
stores, you have crappy ones and
you have great ones, and the great
ones are really looking to define
themselves as ‘The Ultimate,”” says
Don Van Cleave, president of the
Coalition of Independent Music
Stores (CIMS). “That’s what makes

BY BRIAN GARRITY

them survive.”

But, with retail becoming increas-
ingly consolidated and the incidence
of digital piracy via file-sharing and
CD-burning exploding, survival is no
easy proposition for indies.

HOW DEEP IS YOUR SHELF
Stocking a broadly diversified cat-
alog is becoming especially chal-
lenging for many independents,
which are turning over ever-more

shelf space to used product and
DVD. However, stores like Twist &
Shout, a Denver-based retailer, and
Amoeba Music, a California-based
chain with units in San Francisco,
Berkeley and Los Angeles, are defy-
ing that trend by making deep cata-
log the signature of their stores.

San Francisco-based Amoeba,
already the operator of a pair of
mammoth Bay Area outlets (a
10,000-square-foot store and a
19,000-square-foot store, respec-
tively), late last year opened a
28,000-square-foot retail space in
Hollywood, as well as a 15,000-
square foot warehouse/office loca-
tion.

Marc Weinstein, one of Amoeba’s
co-owners, told Billboard at the time
of the Hollywood opening that he
perceived L.A. to be a perfect
opportunity (Billboard, Dec. 15,
2001). “We consider it to be a really
under-served market, considering
the size of the music scene, the
number of people into music,” Wein-
stein said. “For a variety of reasons,
the [L.A.] record retail stores aren't
able to really serve the market, for its
sheer size. The couple of chain
stores that do try to serve the mar-
ket are really thin in terms of catalog.
Certainly, the energy is not so excit-
ing in those stores. The many cool
indie stores in the L.A. area are basi-
cally neighborhood-serving or very
specialized, so there are a lot of real-
ly great niche stores—little pockets
of heaven here and there—but noth-
ing that puts it together all in one
place.”

The Los Angeles market illustrates
many of the current philosophies in
independent retailing strategies.

REMAKE, REMODEL RHINO
The opening of Amoeba Hollywood
Continued on page 30

LUTHER WRIGHT & THE WRONGS

A COMPLETE BLUEGRASS RE-WORKING OF PINK FLOYD'S EPIC THE WALL

“Those not familiar with THE WALL are in for a

fabulous bluegrass workout from Luther Wright &

the Wrongs and those who do know the album,

forget Pink. think Blue.”
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COLDCUT = 70 Minutes of Madness

The legendary album, re-released by
popular demand.

SENTRIDOH = Free Sentridoh
Songs from Loobiecore

Sentridoh is Lou Borlow, the musical

genius behind Sebadoh & Folk Implosion.
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CHRIS CONNELY = Private Education
"gargeous® and “stunning” {4 stars out of 5}
- Rolling Stone.
“The singer/songwriter Is back”
- Tamoro Cannlff, CNN

- .
e lllusion of Safety
Thrice’s powerful, driving beats ond
buzz-saw riffs will literally leave you
covered with goose bumps, and their
melodic hooks and pensive lyrics will
dore you to look inward.

SUB CITY(CE

\LL OF TIHE ABOVE

@ .LKW ﬁw&gum

»

“MISS KITTIN & THE HACKER

= First Album
Stylish electro-nolr which oozes Icy
glamour. Features the Infamous single
“Frank Sinatra.®

AR Y T e vy

TRS-80 = Mr. Kickass
“...a dozzlingly original sound.”
- Alternative Press
°...destined to find mass appeal..”
- CMJ

&UME QAYI]@GZB
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Q-BURNS ABSTRACT MESSAGE

= Re-routed
Tap underground elsctronic producers
remix and reinterpret 0-Burns Abstroct
Message's ‘Invisible Airline® album.
Feoturing the lovely vocals aof Naksd
Music's Lisa Shaw.

Bory&SouL

™

80DY & SOUL VOL. 4 = Various Artists
Coming Soon... the fourth instaliment in
this wildly successful compilation serles
from New York's landmork Body&SOUL
Sundoy afternoon partles.

Street Date: June 11th, 2002

& semwvsceror . JOURNEYS BY D)
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INDIES STORES
Continued from page 28

factored into other local stores—
pursuing different approaches but
at times overlapping in customer
demographics—deciding to quickly
upgrade their look and stock. Rhino
Records in West L.A. opened a
new, improved version of its store
earlier this year. Aron’s Records—
a specialist in dance and progressive
rock located just miles from the
Amoeba Hollywood location—
gave a makeover to its existing
store and discounted its used
stock by 20% the week Amoeba
opened.

In the case of Rhino, it aimost
doubled the size of its old location,

with a new 6,000-square-foot space.

CIMS’ Van Cleave

off-center retail environment that
focuses on fun.
“I've always had this fantasy of

games to velvet Elvis paintings.

Says Van Cleave, "I think you are
going to find—with really great
record stores out there—the inven-
tory may be shrinking and making
room for other things.” Driving such
transformations, beyond consolida-
tion pressures, is the erosion of
music sales as digital piracy rates
continue to rise. “A lot of [independ-
ent stores] are trying to shift their
business toward non-burnable
itemns,” adds Van Cleave.

The trick, he says, is to remain the
go-to music destination but focus
buying efforts on other things
besides new CDs. He points to Twist
& Shout, which has a dance store
across from its main store that car-
ries everything from apparel and DJ
boxes to new turntables.

“] think you are going to find —with really great record stores out there—the inventory

may be shrinking and making room for other things. A lot of [independent stores]

are trying to shift their business toward non-burnable items.”

The store, which focuses on alterna-
tive rock, reggae, world music and
roots music, stocks more than
40,000 titles, with 80% new product
and 20% used. Rhino, which is co-
owned by Richard Foos and Steve
Ferber, says its goal is to create an

-Don Van Cleavey CIMS

doing a pop-culture superstore,
Foos told Billboard at the time of the
store’s opening. “That’s what we
tried to model this on” (Billboard,
Feb. 16). The expanded version of
tne store sells everything from old
pinball machines anc Pac-Man

BUZZ AND SKATEBOARDS

Even genre-specialty stores are
getting into the act. Bionic Records
of Southern California, a specialist
in punk, has made a name for itself
in skateboard sales, which now rival
music sales.

Tl Oly Nationwid Disrbutin efvor
of Music and Video Product

www.btol.com

- 200000 et wl&mmwlm on fanl
UL TN,

Gall us today!

800-773-2600 ext. 2151

www.btol.com

BTDindies@btol.com

But just as important as diversifi-
catior is price competitiveness.
“We're finding that the more you
feature low-price music in your
store the better your buzz is,” Van
Cleave says. “It takes away that dis-
incentive. The customer doesn’t feel

Other Music, New York

like they have to burn everything at
that point.”

However, executing a successful
indie strategy is a proposition
sometimes easier said than decne—
even when using winning formulas
that have been established else-
where. New York’s Other Music
recently closed its first and only
branch location in Cambridge,
Mass., after a year in business.

Housed in Harvard Square—
already home to Tower, HMV, New-
bury Comics and a slew of smaller
stores —the location proved not to
be the most inviting environment for
a specialty retailer.

“There is something good about a
boutique store if you are a real
music head, and that’s something
that big stores really can’t do,” says
Other Music co-owner Josh Madell.
“But, as we apparently learned in
Boston, not every city wants that.”

Meanwhile, more mainstream-
oriented indie stores are finding
strength in numbers by acting col-
lectively through organizations like
CIMS, Music Monitor Network,
Local Independent Network of CD
Stores (LINCS) and the Metropoli-
tan Independent Retailers Assn.
(MIRA).

STRENGTH IN NUMBERS

Retail coalitions, formed several
years ago to give independent
music stores the clout that big
chains have, are growing in size and
importance. Labels have taken
notice because of the coalitions’
ability to break new acts. And,
although continued retail consolida-
tion often means a greater direction
of label resources toward fewer
companies, many coalition mem-
bers think their grassroots approach
to marketing will keep the funds
flowing in their direction. “We pro-
vide a collective voice,” says Van
Cleave. “All of my guys are much
stronger from working within a
group. The labels give them a lot
more attention.” Wl

Following two TOP TEN singles and three years of anticipation ....
They're baaaack ... Pennsylvania's favorite sons,

THE BADLEES

Renew

"There's such a need for good, straight-ahead rock & roll these days.
Renew comes just in time.”

-Jim Nelson, The Album Network

Produced by Bret Alexander and Paul Smith at Saturation Aces, Danvilie,PA
Management by Chris Fetchko for Fetch & Co , New York, NY (317) 854-7504

www.badlees.com

S

In stores 6.4.02

/‘ Exclusively Distributed by:

»>> BAKER & TAYLOR

s

Information ¢od Ewtertainnent Sercices
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ROCKIN’ INDIES
Continued from page 26

pop-savvy punk band’s releases.
Since then, the company has reaped
huge commercial dividends with like-
minded groups such as the Offspring,
Rancid and Pennywise, and lately
with such younger acts as Millencolin
and Dropkick Murphys. Though the
company has broadened its base
with imprints like Anti- (home of Tom
Waits and Merle Haggard) and
through the distribution of rough-
hewn blues label Fat Possum, its tar-
get primarily remains the same indie-
punk fan base that Epitaph appealed
to two decades ago.

Epitaph president Andy Kaulkin
says, “You have to be focused. We're
small, we're the little guys. We can’t
compete with the major labels in
terms of budgets, in terms of clout.
What we do is work things on a
grassroots level. Working things on a
grassroots level means being focused
on an audience, and knowing that
audience and being a part of that
audience, really understanding it and
really relating to it.”

EMO TO GO

One of the hottest indie-rock labels
at the moment (and the target of
much major-label interest) is L.A.’s
Vagrant Records, home of such
“emo-core” acts as Saves the Day,

the Get Up Kids and Dashboard
Confessional. Vagrant's Rich Egan,
who is partnered in the eight-year-old
label with Jon Cohen, says that the
label has cornered the emo market
not by any grand design, but simply
because a love of the style led to the
formulation of a roster of like-minded
acts.

“It's odd,” Egan says. “I didn’t
know | was signing, quote-unquote,
‘emo bands.’ | just signed punk-rock
bands that were working hard and
that | liked...As music moves and as
indie-rock scenes move, they all tend
to write in the same vein, because
they all grew up with the same inspi-
rations. So | signed bands that grew
up listening to Jawbreaker and
Superchunk and Seaweed and
Fugazi, so it’s this mish-mash of
punk rock and emotionally heart-
wrenching, aggressive music.”

However, Egan adds, at the end of
the day it's a plus for his label to be
tightly focused on a single style of
music. “I realized, from the business
end of it,” he says, “it's easier to stay
within a genre, that's for sure, than to
try and spread yourself too thin. And
frankly, it’s the only genre | have any
knowledge of, because | grew up in
this scene. It was like second nature
to me. It makes it easier, because all
of our bands can tour together. Hope-
fully, the bigger bands are opening
the door for the smaller bands.” B

‘“Something Worth Talking About”
AFIM’s Push For Visibility

With indie product vying with
the majors for retail space and
consumer attention, Jeanne Ober-
star, outgoing executive director of
the Assn. for Independent Music,
says that one of her goals since
taking the AFIM post in December
has been to increase the visibility
of the organization and the indie
sector in general.

Oberstar sees the lack of pres-
ence for indies at retail as having a
domino effect: no visibility, no
sales, no radio. “Budgets certainly
are not the same for independents
and majors, so, depending on
what the labels can afford [to
spend] to market their product
results in the visibility in the stores.
And, without successful sales
results, radio will not pick up
music and give it airplay.”

Oberstar thinks consumers
would embrace more indie artists
if only they were exposed to the
music. “The sad thing is that
there’s so much talent out there,
that if people had the [opportuni-
ties] to actually listen to independ-

ARENA ROCK
ATLANTIC
BARSUK

BEGGARS GROUP
BLOODSHOT
CAVITY SEARCH
ELEKTRA
EVERFINE
FENWAY

FLYING FROG
4 PLAY
GEORGE V
GOTHAM

IcoNIC
JETSET

LAKESHORE
MATADOR

METROPOLIS

MINTY FRESH

MiX CONNECTION
MUTE
NERVOUS
NEW LINE
NEXT LEVEL
Now OR NEVER
OGLIo

oM
PALM
PUNAHELE
RHIND
RUFFLIFE
SAR
SELECT
SIDEONEDUMMY
SLIP N SLIDE
SPINART
SPITFIRE
STAR 69
STATRA
STRAY
STRICTLY RHYTHM
Sus PorP
SUBLIMINAL
THIRSTY EAR
TIGER STYLE
Tommy Boy
TOMORROW
ToucH AND GO
uUsBIQuITY
VAPOR
WARNER BROS.

AFIM'’s Oberstar

ent music, | believe sales would
increase quite dramatically.”

So how can AFIM and the indie
world improve the situation?
“We're working with a lot of dif-
ferent publications, like the
RIAA,” she explains. “We’re
working on getting a stronger
voice for the independents,
because a lot of the things that
affect the majors do affect the
independent artists as well. And,
in order for us to have a voice, we
need to be able to unite the inde-

pendent music sector. We need
some type of airplay that’s dedj-
cated to independent music. It
filters down to everything—
publications, radio, television.

“We do have some ideas in the
works,” she continues. “Unfortu-
nately, we can't talk about them at
the moment. But they are exciting
and something that should impact
the independent community in the
next year or so. [There will] defi-
nitely be promotional efforts—both
audio and probably television.

“This has been the most difficult
year,” she concludes, “not just for
the indies but for the music indus-
try as a whole. But, in fact, it was
a good starting [point] for bringing
people together and making them
realize that, if we get together, we
can come up with new business
opportunities within our inde-
pendent sector and build off of
those. We need to stand up and
have a voice, too, just as much as
the majors, because we have
something worth talking about.”

-MICHAEL AMICONE
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AYEAR OF INDEPENDENTS:
2001-2002 CHARTS

Top Independent Albums

Pos. TITLE—Artist—Imprint/Labe!

op Independent Album Imprints

Pos. IMPRINT (No. of Charted Titles)

1 CHRISTMAS EXTRAORDINAIRE— 1 AMERICAN GRAMAPHONE (2)

The chart recaps in this Spotlight cover the 12-month period beginning Mannheim Steamroller—American 2T (5)
with the April 14, 2001, through this year’s April 6 issue. The recaps are con- Gramaphone 3 UEG (1)
fined to titles which are not sold through major distribution channels. 2 ZEZ?:I;T“EH_D’“’" Street— ; L"MTE"E ;’13"" (13)
Scbraton. o o the sevrel piandpack arangements hetsome e 3 DUCES M TRAZ—THE LD i § SUGAR HILL ¢

o ’ . N R A o IONED WAY—Snoop Dogg Presents 7 EPITAPH (7)

distributors hold with major distributors. The dividing line is whether a title is Tha Eastsidaz—TVT 8 FONOVISA (9)
sold by one of the five majors. 4 PUT YO HOOD UP—Lir’ Jon & The 9 ANTRA (1)

With the exception of the Hot R&B/Hip-Hop Singles & Tracks categories, East Side Boyz—BME/TVT 10 ARTEMIS (6)
all recaps are based exclusively on sales compiled by SoundScan, with titles 5 NICKEL CREEK—Nickel Creek— Chip Davis, Mannheim Steamroller
receiving credit for units sold during each week they appeared on the perti- Sugar Hill
nent chart during the tracking period. Hot R&B/Hip-Hop Singles & Tracks 6 THE FALLOUT—Default—TVT Groovilicious/Strictly Rhythm

combines SoundScan sales data with audience impressions calculated by
Broadcast Data Systems and points from non-monitored radio stations sur-
veyed by Billboard, with total points combined for each week a title
appeared on that chart.

ANIMOSITY —Sevendust—TVT
SPACE BOOGIE: SMOKE

ODDESSEY —Kurupt—Antra/Artemis
WHO LET THE DOGS OUT—Baha

17

18

REVELLING/RECKONING—An/
Difranco—Righteous Babe
N.Y.C. UNDERGROUND PARTY
VOLUME 4—Louie DeVito—Dee

Pos. LABEL (No. of Charted Titles)

1IVT (14)

: ) . ) Men—S-Curve/Artemis Vee/Musicrama 2 AMERICAN GRAMAPHONE (2)
Some nuances considered in the compilation of these lists: 10 DIGITAL BULLET—RZA As Bobby 19 DISTURBED—Coo Coo Cal—Infi- 3 KOCH (20)
e Word titles, as of Jan. 29, go through WEA distribution. Prior to that Digital—Wu-Tang/In the Paint/Koch nite/Tommy Boy 4 ARTEMIS (10)
date, some Word titles were distributed through Sony Music while others 11 WORLD WRESTLING FEDERATION: 20 LAND OF THE FREE?—Pennywise— 5 EDEL (2)
were independently distributed. Only those titles self-distributed are included WWF THE MUSIC VOLUME 5—Jim Epitaph
here. Johnston—Smack Down!/Koch 21 HERE AT THE MAYFLOWER—Barry
« This year, we replace the Hot 100 Singles recap with a recap from the 12 ORACLE—Kittie—Artemis , Manilow—Concord ol:100 Singles: Sclos
. 13 PROUD TO BE AMERICAN—The Hit 22 DIGIMORTAL—Fear Factory—
Hot 100 Singles Sales chart. . . .
e The classical recaps are taken from The Billboard Classical 50, an in- Crew—Turn Up the Music Roadrunner il e e
’ 14 PUNK O RAMA 2001 VOL. 6—Vari- 23 THE RAINBOW CHILDREN—

house chart that includes titles from all four published classical charts.

ous Artists—Epitaph

Prince—NPG/Redline

1 MY PROJECTS—Coo Coo Cal—

15 DEATH ROW PRESENTS: THA DOGG 24 THE SNEAK ATTACK—KRS-One— Infinite/Tommy Boy
Recaps for this Spotlight were compiled by Anthony Colombo with POUND 2002—Tha Dogg Pound— Front Page/In The Paint/Koch 2 DANSIN WIT WOLVEZ—Strik 9ine—
assistance from chart managers Keith Caulfield, Ricardo Companioni, Steve Death Row/D3 25 MAS DE MI ALMA—Marco Antonio Fade/ECMD
Graybow, Wade Jessen, Minal Patel, Silvio Pietroluongo and Marc Zubatkin. 16 BEFORE THE STORM—Darude— Solis—Fonovisa Continued on page 36

ARTEMIS
REC O R DS

ARTEMIS RECORDS 2002

Thug Misses, the debut album in stores now, featuring the # 1 requesting
hit single "My Neck, My Back" (Lick It), the fastest breaking song in America!

DARK ANGEL SOUNDTRACK
Featuring Khia’s "My Neck, My Back", new songs by Public Enemy and MC Lyte,
John Forté feat. Tricky, plus Q Tip, Samantha Cole, and Foxy Brown feat. Kelis.

STEVE EARLE

Sidetracks, featuring rare and unreleased tracks. Video for first single
"Some Dreams" (from The Rookie) on CMT now; "Inside Fame" bio of
Earle starts airing on CMT May 18.

WARREN ZEVON

My Ride's Here, featuring songwriting collaborations with Hunter S.
Thompson, Mitch Albom, Paul Muldoon, and the first single, "Basket Case"
written with Carl Hioasen.

= ]

JOHNNY A.
"Oh Yeah", this year's instrumental hit! #1 phones and requests af KFOG/SF
and KINK/Portland! From the album Sometime Tuesday Morning .

SUGARCULT

40K+ pieces scanned off first single from Start Static. New single
"Bouncing off the Walls" featured in all advertising for Artisan film Van Wilder,
in theatres NOW.

MARAH
Float Away with the Friday Night Gods is the follow-up to their critically

acclaimed debut Kids in Philly and features the first single "Float Away".

SOON:

LOLLIPOP LUST KILL
BOSTON

GRAHAM NASH
PETER WOLF

Much more to come, from the #1 Billboard Independent label of 2000 and 2001.
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Featuring guest artists James Taylor,
Trey Anastasio, Maura O'Connell, Chris Thile (Nickel Creek)

* 5 GRAMMY AWARDS
* 9 ACADEMY COUNTRY MUSIC AWARDS
* 18 INTERNATIONAL BLUEGRASS MUSIC ASSOCIATION AWARDS

“The experience of seeing Douglas is this: It is what | imagine seeing Hendrix or Charlie Parker must have been like.” - I\A 19

“Jerny Douglas is one of a rarc breed. He is so successful at reaching people with his musical voice that one might forget that he has advanced
technically beyond anyone on his instrument. The combination of musical depth and pure ability is astounding and inspiring.” - Belu Feck

“[Resophonic] guitarist Jern Douglas was the show’'s [DOWN FROM THE MOUNTAIN] NINP.™ - PHILADEIPHIA INQUIRER. 2 02 02
“A maltchless contentporary master.” - MW YORA TINES YAGAZINS

Select concert dates with the Jerry Douglas Band include St. Paul. M\, Madison. \WI. kalamazoo. MI. Ann Arbor. \11. Chicago. IL.
Washington. D.C.. Nev. York (World Financial Center) and Telluride. CO as well as a featured performer slot on the O BROTHER!-inspired
DOWN FROM THE MOUNTAIN Summer Tour.

Mgt . W ALBUM AVAILABLE MAY 7, 2002 obing: Keith Cise

IR T S Keith Case ¢t Associates ® Nashville

e DL C ) beith keithecase.com
jerndouglas.com

ot B
SUGAR HILl

Avai'able at fine records stores everywhere.
For a free catalog or to order by mail. call 1-800-996-4455 or \isil us at sugarhillrecords.com.

World Radio History




CHARTS
Continued from page 34

3 MRS. STEVEN RUDY—Mark
McGuinn—VFR

4 KEEP IT REAL—Kelli Mack—Rising
Hi

5 PUT YOUR ARMS AROUND ME—
Natural—Trans Continental/Madacy

6 THAT WAS THEN—Roy Jones, Jr.
Featuring Dave Hollister, Perion &
Hahz The Rippa—Body Head

7 BUSTER—Dennis Da Menace—1st
Avenue

8 AMERICA WILL ALWAYS STAND—
Randy Travis—Relentless Nashville

9 BYE-BYE BABY—Brandy Moss-
Scott—Heavenly Tunes 2

10 MAYBE—Mpress—Big 3/Artemis

3
Hot 100 Singles Sales Labels

Pos. LABEL (No. of Charted Titles)

1 TOMMY BOY (4)

2 HEARTLESS (4) 6
3 ECMD (7)
4 VFR (1) 7
5 RISING HI (7)
8
Top R&B/Hip-Hop Albums 9
Pos. TITLE—Artist—Imprint/Label 10

1 PUT YO HOOD UP—Lil’ Jon & The

ANTHONYWATSON

AMHERST 5508

The Best Of
AVERDU S

Greatest Hits
R&D 72677

Suntise / Sunset

- Beighter Pu

\»_';\Il ven @A nitlerson

MOULIN D’OR 021

o JIE|D 1S # PzOPUNS o« DNOIQUAS o uobbav 1, o BUIYSI IN0IL o S42ISIS WML, o KIS » WIDIIA o dA o Jacfsof) IPIM PHOM,

Lil Jon & The East Side Boyz

East Side Boyz—BME/TVT

DUCES 'N TRAYZ—THE OLD FASH-
IONED WAY—Snoop Dogg Presents
Tha Eastsidaz—TVT

SPACE BOOGIE: SMOKE

DODESSEY —Kurupt—Antra/Artemis
DIGITAL BULLET—RZA As Bobby
Digital—Wu-Tang/In the Paint/Koch
THE SNEAK ATTACK—KRS-One—
Frant Page/In the Paint/Koch

THE REALNESS—Cormega—Legal
Hustle/Landspeed
DISTURBED—Co0 Coo Cal—
Infinite/Tommy Boy

MURDER SHE SPOKE—La’ Chat—In
the Paint/Koch

DOCTOR OF LOVE—The Love
Doctar—Mardi Gras

DEATH ROW PRESENTS: THA DOGG
PDUND 2002—Tha Dogg Pound—
Death Row/D3

Coo Coo Cal

Top R&B/Hip-Hop Album Labels

Pos. LABEL (No. of Charted Titles)

1 VT (8)

2 KOCH (14)

3 LANDSPEED (8)
4 ARTEMIS (1)

5 TOMMY BOY (3)

Hot R&B/Hip-Hop Singles &
Tracks Labels

Pos. LABEL (No. of Charted Titles)

1 TVT (6)

2 TOMMY BOY (2)
3 RAWKUS (8)

4 KOCH (3)

5 HEARTLESS (4)

Hot R&B/Hip-Hop Singles &
Tracks

Pos. TITLE—Artist—Imprint/Label

1 MY PROJECTS—Coo Coo Cal—

Infinite/Tommy Boy

2 BIA’ BIA'—Lil Jon & The East Side
Boyz Featuring Ludacris, Too Short,
Big Kap & Chyna Whyte—BME/TVT

3 ILUVIT—Snoop Dogg Presents Tha
Eastsidaz Featuring Kokane—
Doggystyle/TVT

4 ROUND & ROUND—Hi-Tek Featur-
ing Jonell—Rawkus

5 BEHIND THE WALLS—Kurupt Fea-
turing Nate Dogg & Shyne—Avatar

6 DANSIN WIT WOLVEZ—Strik 9ine—
Fade/ECMD

7 KEEP IT REAL—Kelli Mack—Rising
Hi

8 0O0O0H BOY—Regina Belle—
Peak/Concord

9 GIVE IT TO HER—Tanto Metro &

Devonte—2 Hard/Shocking Vibes/VP
10 PUT YO HOOD UP—Lil Jon & The

East Side Boyz—BME/TVT

Hot Rap Singles

Pos. TITLE—Artist—Imprint/Label

1 MY PROJECTS—Coo Coo Cal—
Infinite/Tommy Boy

2 DANSIN WIT WOLVEZ—Strik 9ine—
Fade/ECMD

JUMP UP IN THE AIR—Original P
Introducing Hyped Up Westbound
Soljaz—Westbound
BUSTER—Dennis Da Menace—
1st Avenue

BIGACTS LITTLEACTS —Afu-Ra Fea-
turing GZA—D&D/In the Paint/Fat
Beats/Koch

THAT WAS THEN—Roy Jones, Jr.
Featuring Dave Hollister, Perion &
Hahz The Rippa—Body Head
THINK BIG—Crimewave—
Crimewave

PO’ PUNCH—Po’ White Trash And
The Trailer Park Symphony—
Pocket Change

WHO'S GONNA LOVE YA'—Bigga
Figgaz—King B

ALL | WANNA DO—The Young Mil-
lionaires Featuring Lil' One—The
Young Millionairess—Urban
Spears/Urban Dreams

Hot Rap Singles Labels

Pos. LABEL (No. of Charted Titles)

1 TOMMY BOY (1)
2 RAWKUS (7)

3 ECMD (1)

4 CRIMEWAVE (2)
5 LANDSPEED (3)

Continued on page 38

* Adelphi ¢ 47K + Atlanta International « Azica + Baby Genius ¢ Black Market + Blue Wave ¢ Breeze Hill » Chaos « CMH « Collectables ¢ County + Creative World ¢ Deep Elm

ACTION
MUSIC

INDEPENDENT DISTRIBUTION

MAIN OFFICE/WAREHOUSE

CLEVELAND, OHIO

NOW IN OUR 29™ YEAR OF SERVING THE RECORD INDUSTRY
WITH THE BEST INDEPENDENT LABELS

Stability and consistency

Same owners - Same management

1-800-838-4132

"_ ll('l'()lll(‘('(|

GNP CRESCENDO 8077

SALE OFFICES

CHICAGO
CLEVELAND
DALLAS
DETROIT

KFW 303

FOLK ERA 1456

L et Tre:

AIR 10279
Small Stone » Round River » Ross¢ ROIR ¢ Revere « Radio Spirits ¢ Radical ¢ Psychopathic « Polka City » Original Sound ¢ Ofym}?ic » Nuerra « New Traditions « Nesak ¢+ Meck + Maranatha

* Leviathan  K-Tel « King  Hindsight » Griffin « Genes ¢ Fiddler's Wynde ¢ Eric + Ecko + Dwell « Defmark + Del Fi*
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Forty-Two Years Of Independent Distribution
-Diversity & Integrity-

Nobody Does It Better
MUSIC, DVD & VHS

DISTRIBUTOR OF THESE AND MANY OTHER FINE LABELS:

* AIR * BASIX * BLACK MARKET * BLACKBERRY °* BLIND PIG * CLEVELAND INT.
* DELTA DISC °* DOOBIE SHEA * EVIDENCE * GREENSLEEVES ¢ ICEHOUSE °* JAH WARRIOR
* JIN * K-TEL* MADACY ¢ MAILBOAT* MALACO/SAVOY * MANTECA * MARDI GRAS
* MASION DE SOUL * METRO * MORNING CREW * MUSCLE SHOALS RECORDS * OCHO °* PERRIS
* PINECASTLE * PROPHET * PSYCHOBABY * PSYCHOPATHIC * RAS * REBEL
* RESIN ¢ RIPETE * SMOKED OUT ¢ SPG * SWALLOW * WALDOXY * WHAT ARE RECORDS?

SELECT-O-HITS, Inc. * 1981 Fletcher Creek Drive * Memphis, TN 38133

New labels contact Johnny Phillips * 901-388-1190 °*FAX: 901-388-1243 * web: www.selectohits.com * e-mail: info@selectohits.com
ad layout & design by blake (ranklin af strect kevel graphics



CHARTS
Continued from page 36

Hot Dance Music/Maxi-Singles
Sales

Pos. TITLE—Artist—Imprint/Labe!

Pos. LABEL (No. of Charted Titles)

1 TOMMY BDY (6)

2 STRICTLY RHYTHM (5)
3 DRPHEUS (2)

4 XTREME (1)

5 ASTRALWERKS (7)

1 YES—Amber—Tommy Boy
2 SANDSTDRM (THE REMIXES)—
Darude—Groovilicious/Strictly

Rhythm :
3 TRUST YDUR LDVE—Koda— Top Latin Albums
Sounday/Orpheus Amber

4 WITHOUT YOU—Digital Allies Fea-
turing Richard Luzzi—Xtreme

5 WHERE'S YOUR HEAD AT—Base-
ment Jaxx—XL/Astralwerks

6 ONE GDOD REASON—Nicole J.
McCloud—24/7/Artemis

7 LDRDS DF ACID VS. DETRDIT—
Lords Of Acid—Antler Subway

Pos. TITLE—Artist—Imprint/Label
8 BREAK 4 LOVE—Peter Rauhofer +
Pet Shop Boys=The Collaboration—
Star 69
9 EVERYDAY—Kim English—Nervous
10 TAKE BAEK—Koda—Sounday/
Orpheus

1 MAS DE MI ALMA—Marco Antonio
Solis—Fonovisa

2 EN VIVD: DESDE LA PLAZA EL PRO-
GRESO DE GUADALAJARA—Joan
Sebastian—Musart/Balboa

Hot Dance Music/Maxi-Singles
Sales Labels

~ For Superior Optical Disc Products and Services,

CD / CD-ROM / DVD / Hybrid Internet Discs

Service Specialists: Digital Authoring / Graphic Design / Component Procurement

Disc Replication & Packaging / Distribution & Fulfillment / Inventory Management

Now available: SecuROM™ CD/DVD copy protection. Guard your creation.

Sony Disc Manufacturing 800 358 7316 http://sdm.sony.com

2002 Sony Disc Manutacturing All rights reserved. Sony is a registered irademark of Sony Corporatior

Marco Antonio Solis

3

ANSIA DE AMAR—Conjunto Primav-
era—Fonovisa

UNIENDO FRONTERAS—Los Tigres
Del Norte—Fonovisa

CONTIGO POR SIEMPRE...—Banda
El Recodo—rFonovisa

LO MEJOR DE NOSOTROS—Pepe
Aguilar—Musart/Balboa

EN VIVO..EL HOMBRE Y SU
MUSICA—Ramon Ayala Y Sus
Bravos Del Norte—Freddie
BALADAS RANCHERAS—Los
Temerarios—Fonovisa

SECRETO DE AMOR—Joan Sebast-
ian—Musart/Balboa

TE VDY A ENAMORAR—Los Angeles
De Charly—Fonovisa

Top Latin Album Labels |

Pos. LABEL (No. of Charted Titles)

1
2
3
4
5

FONOVISA (35)
BALBOA (6)
FREDDIE (4)
PINA (2)

BM (1)

Hot Latin Tracks

Pos. TITLE—Adtist—Imprint/Labe!

1

D ME VOY 0 TE VAS—Marco Anto-
nio Solis—Fonovisa

ME VAS A EXTRANAR—Pepe
Aguilar—Musart/Balboa

NO TE PODIAS QUEDAR—Conjunto
Primavera—Fonovisa

CADA VEZ TE EXTRAND MAS—
Banda El Recodo—Fonovisa

Y LLEGASTE TU—Banda EI Reco-
doe—Fonovisa

SE QUE ME VAS A DEJAR—Marco
Antonio Solls—Fonovisa
AMAME—Rogelio Martinez—Discos
Cisne

ME LIBERE—E/ Gran Combo—
Combo

NO SE VIVIR SIN TI—Conjunto Pri-
mavera—Fonovisa

MI FANTASIA—Los Tigres Del
Norte—Fonovisa

Hot Latin Tracks Labels

Pos, LABEL (No. of Charted Titles)

1
2
3
4
5

FONOVISA (28)
BALBOA (10)
DISCDS CISNE (3)
COMBO (1)

(1)

Jane Monheit

Top Jazz Albums

Pos. TITLE—Artist—Imprint/Late!

1

2

COME DREAM WITH ME—Jane
Monheit—N-Coded/Warlock
NEVER NEVER LAND—Jane Mon-
heit—N-Coded/Warlock

BET ON JAZZ PRESENTS: JAZZ
NOW—Various Artists—
NARM/Rykodisc

STEPPING OUT—Diana Krall—
Justin Time

A NANCY WILSON CHRISTMAS —
Nancy Wilson—MCG Jazz/Telarc
BALLADS: REMEMBERING JOHN
COLTRANE—Karrin Allyson—Con-
cord Jazz/Concord

SWINGIN' FOR SCHUUR—Diane
Schuur Maynard Ferguson—
Concord Jazz/Concord

PAST, PRESENT & FUTURE—The
Chick Corea New Trio—Stretch/
Concord

MOST REQUESTED SONGS—Susan-
nah McCorkle—Concord

BIG BAND CHRISTMAS —Various
Artists—Direct Source Special Prod-
ucts

Top Jazz Album Labels

Pos. LABEL (No. of Charted Titles)

1
2

WARLOCK (3)
CONCORD (71)

3 TELARC (4)
4 JUSTIN TIME (7)

5

RYKDDISC (7)

Top Contemporary Jazz
Albums

Pos. TITLE—Artist—Imprint/Label

1

2

4

IN MODERN TIMES—Spvro Gyra—
Heads Up
LIFE IN THE TROPICS —The Rip-
pingtons Featuring Russ Freeman—
Peak/Concord
M SQUARED—Marcus Miller—3
Deuces/Telarc
HYPNOTIC—Paul Taylor—Peak/Con-
cord
FEELIN’ YDU—Andre Ward—
Orpheus
FROM THE HEART—Kim Waters—
Shanachie
RENDEZVOUS—Walter Beasley—
Shanachie

Continued on page 40
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We Listen

to More
than the &

INSIGHT: (Jj

B
Cause & effect. BDS and SoundScan
data bonded together give you airplay and
- sales in one custom integrated report.

An “instant" marketing meeting tool.

- L.:I

BDS CerniFIED: \ =
BDS FiIrsT ALERT: D} Recognition. The award that recognizes radio’s

support and celebrates your artists’ airplay
Spins find you as they happen! Get alerted success. Certification at milestones of more

when your song plays for the first than 50,000 and 100,000 spins are rewarded.
time on the radio. Sent automatically

to your pager or e-mail as they happen.

BDS Rea. Time: B -~
Roso A&R: @ Up to the minute. Stay in tune with who's playing

your record and how your record stacks up to the

Get ahead of the buzz. The robotic, competition as it happens. Updated every 5 minutes
customizable search engine that scours to give you the most current airplay information,
BDS and SoundScan for upstart indie bands. BDS Real Time is continuously in motion.

BDS ExpRESS.COM: ENCORE:
Stay connected. Fast and Easy Internet The new face of information. The ultimate record
access to your favorite BDS reports. industry power tool. ENcore offers new reports,
Now you can get BDS information new data and a new look to celebrate its evolution.
wherever you are, whenever you need it. Designed especially for you, by you.

BDS We Listen
to YOu.

Data Systems

'World Radio Histo




CHARTS
Continued from page 38

The Billboard Classical 50

8 ACQUAINTED WITH THE NIGHT—
Pieces Of A Dream—Heads Up
9 FUTURE 2 FUTURE—Herbie Han-
cock—Transparent
10 KICKIN' IT—Jeff Lorber— 1
Samson/Gold Circle

Top Contemporary Jazz Album
Labels

_LABEL (No. of Charted Titles)

Pos. TITLE—Artist—Imprint/Labe!

GOD BLESS AMERICA: UNITED
WE STAND!—Various Artists—
St. Clair
2 AN AMERICAN COMPOSER
IN CONCERT—Tim Janis—Tim Janis
Ensemble
3 MICHAEL AMANTE—Michael
Amante—Medalist
4 BABY’S FIRST CLASSICS—Various
1 CONCORD (5) Artists—St. Clair
2 SHANACHIE (712) 5 GUITAR CLASSICS—Various
3 HEADS UP (2) Artists—St. Clair
4 ORPHEUS (4) 6 PIANO CLASSICS—Various
5 TELARC (1) Artists—St. Clair
7 RELAXING CLASSICS—Various
Artists—St. Clair

8 TRANQUIL CLASSICS—Various
Artists—St. Clair
g IMPERIAL CLASSICS—Various
Artists—United Multimedia
10 ROMANTIC CLASSICS—Various
Artists—St. Clair

The Billboard Classical 50 Labels

Pos. LABEL (No. of Charted Titles)

1 ST. CLAIR (35)
2 MADACY (11)
3 TIM JANIS ENSEMBLE (2)
4 MEDALIST (1)
5 UNITED MULTIMEDIA (1)

Spyro Gyra

GET PRODUCT INTO

THE HANDS OF MILLIONS'

Explore New Markets

Zero Cost
Highest Return

Minimal Inventory
Promotlon ot

G ' o ba l ‘ 1 CHRISTMAS EXTRAOROINAIRE— 1 WHO LET THE 00GS QUT—Baha
AR TR e Mannheim Steamroller—American Men—S-Curve/Artemis

Old Pants Publishing
www.javamusic.com/oldpants

Create your OWN
Internet Radio Station.
It's Free and Easy!

Www.javamusic.com

MuSjic the wady you waht {t!

Baha Men

Top New Age Albums Top World Music Albums

Pos. TITLE—Artist—Imprint/Label Pos. TITLE—Artist—Imprint/Labe/

Gramaphone 2 THE IRISH TENORS: ELLIS
2 CHRISTMAS COLLECTION—
Mannheim Steamroller—American

ISLAND—Anthony Keams/Ranan
Tynan/Finbar Wright—Music Matters

Gramaphone 3 ALONE IN IZ WORLO—/srae/
3 LIVE!—Esteban—Daystar Kamakawiwo’Ole—Big Boy/The
4 PURE HYMNS—The John Tesh Pro- Mountain Apple Company
Jject—Faith MD/Garden City 4 TANTO TEMPO—Bebel Gilberto—
5 WATER’S EDGE—Tim Janis—Tim Ziriguiboom/Six Degrees
Janis Ensemble 5 TANTO TEMPO REMIXES—Bebe/
6 ESTEBAN BY REQUEST—Esteban— Gilberto—Ziriguiboom/Six Degrees
Daystar 6 BUDDHA-BAR IH—Ravin—
7 HOLIDAY TRILOGY: A CLASSIC Wagram/George V
CHRISTMAS —Esteban—Daystar 7 SAMBA BOSSA NOVA—Various
8 FRESH AIRE 8—Mannheim Steam- Artists—Putumayo
roller—American Gramaphone 8 ARABIC GROOVE—Various Artists—
9 FLAME, FLAMENCO & ROMANCE— Putumayo
; b 4 Esteban—Daystar 9 MI YEEWNII-MISSING YOU—Baaba
o g 10 ACROSS AN OCEAN OF DREAMS — Maal—Palm
New Pants Publishing 2002—Real Music 10 THE EDGE OF SILENCE—So/as—
www.javamusic.com/newpants e

Top World Music Album Labels

Pos. LABEL (No. of Charted Titles)

1 AMERICAN GRAMAPHONE (3)
2 DAYSTAR (9)
3 GARDEN CITY (2)
{ 4 TIM JANIS ENSEMBLE (2)
5 REAL MUSIC (5)

1 ARTEMIS (1)

2 MUSIC MATTERS (1)

3 SIX DEGREES (6)

4 THE MOUNTAIN APPLE COMPANY (4)
5 PUTUMAYO (5)

Continued on page 42
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INDIE DISTRIBUTORS
Continued from page 28

COMPANY: Midwest Artists Distribution

ADDRESS: 5410 Newport Dr., Suite
41, Rolling Meadows, IL 60008

PHONE: 847-870-8525

E-MAIL: rick@midwestartistsdistrib-
ution.com

YEARS IN BUSINESS: 8

TOP EXECUTIVES: Dave Slania, presi-
dent/owner; Rocio Slania,
VP/owner; Rick Chrzan, opera-
tions manager

TOP LABELS: Delmark, ITP, Newport
Classics, Four Winds, High
Windy, Hindsight/Michelle

RECENT BEST-SELLERS: 3PC, Doc
Watson/David Holt, Jerald
Daemyon

COMPANY: Musicrama

ADDRESS: 43-01 22nd St., 6th Floor,
Long Island City, N.Y. 11101

PHONE: 718-389-7818

E-MAIL: markj@musicrama.com

YEARS IN BUSINESS: 24

TOP EXECUTIVES: Charles Jarzabek,
president; Mark Jarzabek, VP

TOP LABELS: Wagram, Centaur,
Westend, DeeVee, Whatlf

RECENT BEST-SELLERS: Louie DeVito,
Bad Boy Joe, Claude Challe,
Ravin

COMPANY: Navarre Corporation

ADDRESS: 7400 49th Ave. North,
New Hope, MN 55428

PHONE: 763-535-8333

E-MAIL: info@navarre.com

YEARS IN BUSINESS: 18

TOP EXECUTIVES: Steve Pritchitt,
senior VP; Joyce Fleck, VP of
marketing; Jim Colson, VP of
business affairs; Ed Maxin, direc-
tor of sales; Mike Cornette,
director of product development

TOP LABELS: Sanctuary, Riviera,
Dreamcatcher, American Grama-
phone, Cleopatra, Valley Enter-
tainment, FreeFalls, Lil’ Joe

RECENT BEST-SELLERS: Kenny
Rogers, Concrete Blonde,
Mannheim Steamroller

COMPANY: Proper Sales & Distribu-
tion

ADDRESS: 7 West 22nd St., 4th
Floor, New York, N.Y. 10010

PHONE: 212-675-4268

E-MAIL: connie@nevprop.com

YEARS IN BUSINESS: 6

TOP EXECUTIVES: Mark Beaven,
president; Connie Bambace,
executive VP

TOP LABELS: Antler Subway, Mes-
senger, Murder, Cheap Trick
Unlimited

RECENT BEST-SELLERS: Lords of
Acid, Dan Bern, Sloan

COMPANY: RED Distribution

ADDRESS: 79 Fifth Ave., New York,
N.Y. 10003

PHONE: 212-404-0600

E-MAIL: Alan_Becker@redmusic.com

YEARS IN BUSINESS: 23

TOP EXECUTIVES: Ken Antonelli,
president; Alan Becker, senior VP
of product development; Howard

Continued on page 43

“PINK-SLIPPED” INDUSTRY FRIENDS
SPECIAL REGISTRATION RATE OF $200.00

Go to www.eat-m.com for details.

OVER 20 PANELS

Mentoring S ns
Marathon Demo Critiquing
Industry Perspectives
Session 1
The Many Faces of Production Deals
Session 2
Publishing A&R
Session 3
Community Building Online for the
Artist & the Industry
Session 4
Publishing Agreements
Session 5
B Street Teams: From the Street Up
L] Session 6

EMERGING ARTISTS & TECHNOLOGY IN MUSIC “Oh Brother, What Happens After..?"
Iake | Illl! Mll of the music biz. Creating For, Signing To & Marketing
Music for the 30+ Crowd

- N Session 7
[music] o S Listening at the Edge, Devices of the Future

’ ~ £ Session 8

Shopping Artists: This is Why They're
Called Solicitors
Session 9
Songwriting
Session 10
Trademarks, Publicity & Merchandising

General Session: Artist Panel
Session 11
How Do I Get Heard?
Is There Anybody Out There?
Session 12
Ac::rEEJé?\"n‘éNT "; Artist Development

REES Session 13

AWARD HONO
Record Contracts

INCLUDE:
Mick Fleetwood | and

Elmer Bernstem —— Session 14
// % Your Support Team
/ / Session 15

Marketing

Session 16
Conventional and Internet Radio...

4TH ANNUAL DAVID CASSIDY CELEBRITY GOLF the New Air Space
TOURNAMENT IN ASSOCIATION WITH SCHWING! Session 17
GOLF MAGAZINE’S DUFFING FOR DOLLARS ::::;:‘::’ - The Legal Issues
Hosted by Kevin Lyman Moot The Press
Tuesday, May 28, 2002 General Session: A&R o
8:00 AM Stallion Mountain . . - General Session: Label Presidents
For participation and sponsorship Monies raised will go to: Session 19
opportunity's please contact Opp0|:tumty Village of Las Vegas How Music Effects Politics and Society
Richard Names: My Friends Place Session 20
rnames@nctimes.com 760-631-6611  KidsCharities.org Distribution Through Streaming Media
Keri Lee: Emerging Artist Fund Session 21 B |
kerilee7@aol.com 310-582-8300. The Ever Changing Legal Framework
for Digital Distribution -
Session 22

2““2 "f[n " [ Secrets of Songwriting Success 1
Session 23

Film & Television Sountracks.
Who's Keeping Score? _1
Hip-Hop Summit Action Network: Building A

Grass Roots Constituency for Hip-Hop & the
Microphone S. ions

(V4 I/, |
= REGISTER /fc WWW.EAT-M.COM == Session 25
= //0’" =1 =y R The Business of Bands

Session 26
Getting Your Act on the Road

For more information, contact: . ion: Prod,
Lisa Tenner at: Itenner@aol.com / 702.792.9430 j/\f_}’% g:::i‘:r: ;;'sslon. neers
David Bard at: dbard@pulver.com / 631.547.0800 o MGM NI? The Year in Music L

Produced by pulver.com and Tenner & Associates, sponsored by Apergmiiings - é‘m’\\l&n’clﬂt& . Q ' m M"J’
. "'t =
M Fo o S S - — Indy Hits
v SN NAK  PSUTAR

-~ e HITS s 3
putverrad o com JRNTE TN MERCURY J poasisy BH]] ?7'! r’ HISHES S # whillage
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CHARTS
Continued from page 40

Top Reggae Albums

Pos. TITLE—Artist—Imprint/Label

REGORE GOL(EIA =

1 REGGAE GOLD 2001—Various

Artists—VP 4 ARTISTS ONLY (2)
2 DANCEHALL XPLOSION 2001 —Vari- 5 MADACY (2)
ous Artists—JamDown & Ll
3 REGGAE XPLOSION 2001 —Various ‘
Artists—JamDown
Greensleeves
5 LOG ON—E/ephant Man— 8 THE BIGGEST RAGGA Pos. TITLE—Artist—Imprint/Label
Greensleeves DANCEHALL ANTHEMS 2001—Vari-
6 RIDDIM RYDERS VOL. 1—Various ous Artists—Greensleeves 1 NICKEL CREEK—Nicke! Creek—
Artists—JamDown 9 STRICTLY THE BEST 28—Various Sugar Hill
7 STRICTLY THE BEST 27—Various Artists—VP 2 MARK McGUINN—Mark McGuinn—
Artists—VP 10 MUSIC IS LIFE—Beres Hammond— VFR
Harmony House/VP

Pos. LABEL (No. of Charted Titles)

1 VP (16)
2 JAMDOWN (5)
3 GREENSLEEVES (6)

Top Reggae Album Labels

>

o

N R

TN

Inventory Fat

Servings 700,000 Titles

Amount Per Serving

Size 700 Locations

Calories of Music & Video Titles

Total Inventory Fat

Store Overstock 50 %

Inventory Turns

26%"

Warehouse Overstock 30 %

Returns16.4 % *

On sale 15%

Jotal Revenue ot MUSIC & VIdEO

New Releases

378 % *

Catalog

63%"

Overall Top 200 3519 *

* NARM 2000 Annual Survey

Proven 3-Step Workout Software to

Trim your INVENTORY FAT!

@ streamline your New Release launches through Allocation Planning.
@ Slim down your catalog stock with automatic replenishment.
@ Banish those unsold titles with pullbacks & returns.

Look who is using the NExT Inventory
Management Software!

m Ventura Distribution

®  AItTUNES -
= Entertainment Resource

m Tower Records

streamline their operations.

m
=
among others, have selected to -
n
n

Stop killing yourself with dead inventory..

1.866.966.NEXT

www.nextinformationsystems.com

It was specifically designed for the Music, Video and
Software industry to maximize inventory profits, With it
you will:

Accurately predictdemand for new releases
Auto-replenish catalog titles

Pull back and return dead inventory

Manage purchase orders, prices & events
Collaborate via the web and via EDI transactions

Be able to do VMI - Vendor Managed Inventory.

.Get Fit! Get Healthy! Give us a call toda

Nickel Creek

3 NOTHING PERSONAL—Delbert
McClinton—New West

4 LITTLE SPARROW—Dolly Parton—
Sugar Hill

5 THE LIVE RECORD—The Charlie
Daniels Band—Blue Hat/Audium/
Koch

6 0 SISTER! THE WOMEN'S BLUE-
GRASS COLLECTION—Various
Artists—Rounder

7 SONGCATCHER—Soundtrack—
Vanguard

8 ROOTS: VOLUME 1—Merle Hag-
gard—Anti/Epitaph

9 HAVE YOURSELF A MERRY LITTLE
CHRISTMAS —Lee Greenwood—
Freefalls

10 A HILLSILLY TRIBUTE TO AC/OC—

Hayseed Dixie—Dualtone/Razor &
Tie

Top Country Album Labels

Pos. LABEL (No. of Charted Titles)

1 SUGAR HILL (4
2 VFR (1)

3 NEW WEST (1)
4 KOCH (1)

5 ROUNDER (3)

Pos. TITLE—Artist—Imprint/Label

1 CHRISTMAS EXTRAORDINAIRE—
Mannheim Steamroller—American
Gramaphone/Chordant

2 TOP 25 PRAISE SONGS—Various
Artists—Maranatha!/Corinthian/
Pamplin

3 A DEEPER FAITH—John Tesh—
Faith MD/Garden City/Word

4 COME HEAL THIS LAND—Robin
Mark—Hosannal/Integrity/Word

5 SING FOR ME—Dez—Destiny

6 JOURNEY FOR THE HEART—
Blessed—Ultimate

7 THE RENAISSANCE EP—MxPx—
Fat Wreck Chords

8 OPEN UP THE SKY—LindeH Coo-
ley—Hosanna!/Integrity/Word

9 JESUS, CHRISTMAS WORSHIP
DOWN UNDER—Various Artists—
Hillsong Australia/Integrity/Word

10 PURE HYMNS—The John Tesh
Project—Faith MD/Garden City

Top Contemporary Christian
Albums

Top Contemporary Christian
Imprints

Pos. IMPRINT (No, of Charted Titles)

1 AMERICAN GRAMAPHONE (1)
2 INTEGRITY (8)

3 HOSANNA! (6)

4 MARANATHA! (1)

5 FAITHMD (3)

Top Gospel Albums

Pos. TITLE—Artist—Imprint/Label

1 CONSTANTLY—Rev. Clay Evans And
The AARC Mass Choir—Meek

2 MUSIC—Moses Tyson, Jr—World
Class Gospel/Alpine

3 GOOD TIME—Lee Williams And The
Spiritual QC's—MCG

4 DUETS—Doug & Melvin Williams—
Blackberry/Malaco

5 YOU LOVE ME...STILL—Esther
Smith—DoRohn

6 TURN IT AROUND—E/der Jimmy
Hicks And The Voices Of Integrity—
Amen

7 JOURNEY FOR THE HEART—
Blessed—Ultimate

8 WE ARE AT WAR—James Hall &
Worship And Praise—Destiny

9 TAE-BO INSPIRATIONAL: WALK BY
FAITH... NOT BY SIGHT—Sound-
track—New Spirit/Tyscot

10 LIVE IN CONCERT—Kim Burrell—

Tommy Boy Gospel/Tommy Boy

Rev. Clay Evans

Top Gospel Album Labels

1 DIAMANTE SERVANT (7)
2 WORLD WIDE GOSPEL (4)
3 TOMMY BOY (4)

4 MEEK (1)

5 DESTINY (2)

Continued on page 45
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INDIE DISTRIBUTORS
Continued from page 41

Gabriel, senior VP of RED Ink;
Dean Tabaac, VP of sales
TOP LABELS: Artemis, Warlock,
Loud, Victory, New West
RECENT BEST-SELLERS: Dream
Street, Project Pat, Thursday,
Sigur Ros, Jane Monheit

COMPANY: Redeye Distribution

ADDRESS: 1130 Cherry Lane,
Graham, N.C. 27253

PHONE: 336-578-7300

E-MAIL: info@redeyeusa.com

YEARS IN BUSINESS: 5

TOP EXECUTIVES: Glenn Dicker,
director of purchasing; Kelly
Wainscott, controller; Tor
Hansen, director of sales;
Stephen Judge, director of mar-
keting

TOP LABELS: Yep Roc, Widespread,
Ashmont, Undertow

RECENT BEST-SELLERS: Supersuck-
ers, Widespread Panic, Caitlin
Cary, Nick Lowe

COMPANY: Rock Bottom Distribut-
ing

ADDRESS: 3400 Corporate Way,
Suite G, Duluth, GA 30096

PHONE: 770-814-8868

E-MAIL: markm@rockbottomdist.
com

YEARS IN BUSINESS: 22

TOP EXECUTIVES: Frank Rochman,
president; Jeff Scheible, CEO;
Mark Mayo, sales manager;
Kathy Weaver, buyer

TOP LABELS: Daystar, Altissimo,
Mardi Gras/Miss Butch, Ripete,
Essence

RECENT BEST-SELLERS: Esteban, Sir
Charles Jones, Peggy Scott-
Adams, N'Dambi, Rev. Clay
Evans

COMPANY: Ryko Distribution

ADDRESS: 555 West 25th St., 5th
Floor, New York, N.Y. 10001

PHONE: 800-808-7956

E-MAIL:
distribution@rykogroup.com

YEARS IN BUSINESS: 10

TOP EXECUTIVES: Jim Cuomo, presi-
dent; Rob McDonald, national
director of sales; Connie Kirch,
national director of marketing

TOP LABELS: Rykodisc, Fantasy, Alli-
gator, Six Degrees, Blix Street

RECENT BEST-SELLERS: Eva Cassidy,
Frank Zappa, Bebel Gilberto,
Creedence Clearwater Revival,
Nick Drake

COMPANY: Select-O-Hits

ADDRESS: 1981 Fletcher Creek Dr.,
Memphis, TN 38133

PHONE: 901-388-1190

E-MAIL: info@selectohits.com

Ultimatum Music.

YEARS IN BUSINESS: 42

TOP EXECUTIVES: Sam W. Phillips,
president; Johnny Phillips, VP;
Kathy Gordon, human
resources/advertising media
buyer; Tiffany P. Couch, sales
manager

TOP LABELS: Malaco, Street Level,
SOH, Psychopathic,
Greensleeves, Black Market,
Mailboat, Madacy, Blind Pig

RECENT BEST-SELLERS: Jimmy Buf-
fett, Johnnie Taylor, Dan Tymins-
ki, Insane Clown Posse, Williams
Brothers, Brotha Lynch Hung

Grea,t Quality / Great Pricing

WHY PAY MORE?

M‘
500 Retall Ready CD Packages Startmg at:

COMPANY: Southwest Wholesale
Distribution

ADDRESS: 6775 Bingle Rd., Hous-
ton, TX 77092

PHONE: 800-275-4799

E-MAIL: info@swrtinc.com

YEARS IN BUSINESS: 25

TOP EXECUTIVES: Robert Guillerman,
president; Mark Guillerman, VP;
Thomas Escalante, one-stop
sales manager; Albert Duchover,
VP of West Coast division;
Chuck Rosenbergen, VP of East
Coast division

TOP LABELS: Wreckshop, Coy
Entertainment, Tejas, Write-
On

RECENT BEST-SELLERS: Cory Mor-
row, Ruben Ramos, E.S.G., NB
Ridaz, Michelle Shocked

roun b
i}

B | .

THIBD WAVE MEDIA

WORLD CLASS QUALITY CD & DVD REPLICATION

Authormg e Graphic DeS|gn ° Prmtmg
-\/_\\v\-—//\____/———\

(800} WAVE CD-1¢ (888) DVD-WAVE

WWW.THIRDWAVEMEDIA.COM

We're independent, which means we try harder.
Eight bands, twelve employees and a decent idea*. You do the math.

Sugarcult

The Incredible Moses Leroy

*(artist development)

J Mascis

Jay Buchanan

Ultimatum Music. One record at a time. "
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Indies Take AIM

Brit labels’ pro-active trade organization, the Association of

data

BY PAUL SEXTON

LONDON-Think united, think inter-
national. That's the message for the
burgeoning membership of the Asso-
ciation of Independent Music (AlM),
as the U K.’s indie trade association
develops ever-greater strength and
depth and builds powerful ties with
international counterparts.

As the membership of the four-
year-old non-profit association con-
tinues to boom—some 50 new labels
joining in the first quarter of 2002
alone—AIM is driving an imaginative,
ambitious range of initiatives at home
and around the world. That’s bol-
stered by the unfailing ability of inde-
pendent labels to find and develop
raw talent and generate both major
sellers and critical favorites.

AIM chief executive Alison Wen-
ham says her members should be
proud, but not presumptuous. “It's
not a time to be complacent,” she
reflects. “This is a very tough mar-
ket, with huge challenges, but, as
ever, it's the building blocks of suc-
cess, good A&R and implementa-
tion, that will see the indies all right.”

CHART-BUSTERS APLENTY

Three of the U.K.’s 10 best-
selling albums of 2001 were from
the indie sector— Stereophonics on
V2, Travis on Independiente and Eva
Cassidy on Hot. Furthermore, five of

the 12 nominees for
the critical “Record
Of The Year” honor
from the prestigious
Technics Mercury
Music Prize were
from the indie fold,
by Elbow (V2), Zero 7
(Ultimate Dilemma),
Goldfrapp (Mute),
Basement Jaxx (XL
Recordings) and Tom

McRae (db). AlM'’s Wenham

Priority projects for
AlIM of late have included the far-
reaching World Independent Net-
work (WIN) global-marketing data-
base, broadcast initiative Emucast
and CD-ROM and online guides for
members. The organization also has
promoted worldwide market oppor-
tunities with such endeavors as AIM-
ing East. It has supported interna-
tional showcases for British music.
And it has helped create a govern-
ment-supported report into the via-
bility of a U.K, music office in the
us.

Wenham says WIN will allow
members to reap the benefits of a
vast database of networked infor-
mation in the development of for-
eign markets. “The independents
have an absolute advantage in
A&R,” avows Wenham, “| don’t think

Indegendent Music, promotes its members’ business with
ases, publications and in-the-trenches advice that pays off.

anybody would
argue with that. But
the key difference
between indies and
majors [in interna-
tional potential] is
their infrastructure.
“Independents
have to build an
infrastructure, which
might be quite
boutique-oriented,
and questions such
as whether it's best

to license or distribute can be fun-
damental decisions, depending on
the territory. That can lead to the
right deal, but the downside is that it
requires a lot of planning, know-
ledge and follow-through. WIN will
allow any label member of the net-
work to access sector-specific infor-
mation, such as market dynamics,
prices, touring, radio, everything.”
Phase one of the project—with a
database collated from AIM with sis-
ter associations in Australia (AIR) and
Canada (CIRPA)—will be “up by the
end of June,” says Wenham. The cor-
responding bodies in the U.S. (AFIM)
and Europe (IMPALA) are already
committed to joining the network.
Such a service, and U.S. initia-
tives, including the creation of a
committee to help reclaim British

market share in America, are warmly
welcomed by AIM member Soma
Records. “We're based in Glasgow,”
says GM Richard Brown, “and we
do well in certain territories in
Europe, but we don’t fully under-
stand them. With the WIN initiative,
we can get tapped into that market,
because every territory is different.”
Soma has various licensing and dis-
tribution agreements in the market
with Virgin, BMG and Zomba.

The U.S. venture coincides with the
plans of Soma, currently marking its
10th anniversary, to establish its own
American office. “It's good finally to
have the [British] government on
board,” says Brown, “again, with
thanks to AIM. [High-ranking] people
at the government level are taking it
seriously, seeing the value of export
[in U.K. music] and the growth poten-
tial. The States has changed its mar-
ket, and the only way [to go] is up.”

ACCESS 200,000 TRACKS

The Emucast project, powered by
a consortium of music organizations
in Germany, France, Spain, Norway
and Greece, enables radio stations
and Webcasters to access 200,000
tracks of independent music origi-
nating across Europe, without the
need to maintain huge music
libraries. The U.K. side is headed up
by Musicindie, set up and part-
owned by AlM.

Funding has been provided by the
EC Information Society in Luxem-
bourg, in another example of lever-
aging governmental support. “It's
only recently that U.K. or E.U. gov-
ernments have been thoroughly alert
to indigenous music in Europe,”
says Wenham. “It's only since the
inception of AIM and IMPALA that
governments have been able to

Definin

Featuring former Journey
drummer Steve Smith and
bassist Ross Valory. Guest
performance Stuart Hamm.

“Staring at the Sun’ is a
melodic masterpiece. Zaza
could easily emerge as the

world’s next guitar hero.” |

- Album Network

Staring At The Sun _

Neil Zaza
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Modern Rock Formats.

Jettison Eddy

N
»

jeftisorelidi

P

9

Jettson Eddy creates
its own unique

melody machine with
producer Keith Olson
at the wheel. A sharp
modern sound sometimes
compared to Creed,
will certainly establish
this group at both the

Mainstream and

MICHAEL LEE FIRINS

sensational

Michael Lee
Firkins

g A New

no...

Era?

Just the Next Generation

“+ROCK.

Firkins covers all the ground
from Jimi Hendrix and Johnny
Winter to Duke Ellington and
Henry Mancini.
“Hendrix’s ‘Litfle Wing,’ The
vitar intro here is
worth the admission alone. Even
Hendrix himself would have dug
this, becasue he was always a
reat fan of doing things a litle

ifferently.” “It just smokes”
- Goldmine

s\/
NUERRA

R ECORD S

www.nuerra.com

International Licensing/Distribution Film/TV Sync
Inquiries: 402.965.9067 or info@nuerra.com

For a free label sampler send address to info@nuerra.com

or visit www.nuerra.com/listen

learn about this vast sector.”

January saw the publication of
AlMing East, a “rough guide” to
business opportunities in China,
Hong Kong, Taiwan, South Korea
and Japan. In March, AIM was at
South By Southwest in Austin, help-
ing stage a British showcase in con-
junction with the BPI (British Phono-
graphic Industry); British
Underground, operated with the
support of the Arts Council to
expose left-field U.K. music over-
seas; and the government-support
service Trade Partners U.K.

High among Wenham’s priorities
for 2002 is the ambition, with
MCPS, to “remove trade barriers
put in place by copyright tribunals,
which mean that labels have to pay
double mechanicals. It's because
there are no trusted reciprocal
agreements between the U.K. and
U.S,, and it obviously hits small
companies the hardest. That's inde-
fensible, and I'm passionate about
changing it.”

SURGERY AND SURVIVAL

Two more ventures have been
developed with respected industry
lawyer John Benedict, formerly MD
of China Records and now a con-
sultant with legal firm Denton Wilde
Sapte. His CD-ROM AIM Guide to
Survival and Success in the Music
Business, and an online legal advice
service, “Dr. John’s Surgery” (free to
AIM members at its Web site,
www.musicindie.org), have been
enthusiastically received.

“The guide is searchable by ‘crisis
category’ if you've got a sudden
problem,” says Wenham. “This is
information that would cost you
thousands of pounds elsewhere.
With the surgery, | admit | assumed
a lot of the questions would be ‘How
do | tie my shoelaces?,” but John’s
had some very good questions—
publishing copyrights before 1954
from Nashville, artists’ moral rights,
difficult stuff. It’s a fascinating page.”

That in-the-trenches advice can
be invaluable to indies, especially
those fighting the big, expensive
fights for pop/dance repertoire with
majors.

Relentless, funded by independ-
ent giant Ministry of Sound, has had
a spectacular year, including three
U.K. No. 1 singles by DJ Pied Piper,
So Solid Crew and Daniel Beding-
field, but, after securing the latter's
“Gotta Get Thru This,” it lost out in
the race for Bedingfield’s album to
Universal’s Polydor. “With Universal,
it's a different game,” says Relent-
less co-founder Shabs. “The market
share is 30%; they’re very powerful,
and we have to live with that fact.”

But Soma’s Brown believes that
the independents have great strength
in unity, “Brilliant guys like Daniel
Miller and Martin Mills [chief execu-
tives of Mute and Beggars Banquet,
respectively], they’re our mentors,” he
says. “AlM are great because they’re
a focus group. You're in an organiza-
tion that has a share of the market
that’s like a large major, but it’s lots of

| independent companies.” B
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4 GOTTA GET THE GROOVE BACK—
Johnnie Taylor—Malaco

5 ALLIGATOR RECOROS 30TH
ANNIVERSARY COLLECTION—
Various Artists—Alligator

6 PRESUMED INNOCENT—Marcia
Ball—Alligator

Gramaphone
Continued from page 42 5 HAPPY HOLIDAYS —Various
Artists—United Audio

Top Pop Catalog Albums 8 DOGGY STYLE—Snoop Doggy
Dogg—Death Row

7 CHRISTMAS—Mannheim Steam-
roller—American Gramaphone

8 CHRISTMAS IN THE AIRE—
Mannheim Steamroller—American

Pos. TITLE—Artist—imprint/Label

1 SONGBIRD—Eva Cassidy—Blix

Street Gramaphone

2 CHRONICLE: THE 20 GREATEST 9 ALL EYEZ ON ME—2Pac—Death
HITS—Creedence Clearwater Row/Koch
Revival—Fantasy 10 LIVE AT BLUES ALLEY—F£va

Cassidy——Blix Street

Top Blues Album Labels

1 NEW WEST (1)
2 ALLIGATOR (4)
3 NARM (1)

4 MALACO (2)
5 VANGUARD (2)

Top Kid Audio

8 TODDLERS SING 'N LEARN—
Wonder Kids—Wonder Workshop/
Madacy

L Paos. TITLE—Artist—Imprint/Label

N 1 VEGGIE TALES: SILLY SONGS WITH

. Pos. LABEL (No. of Charted Titles) LARRY—\Veggie Tunes—Big Veggie Tales

Idea/Word/Lyrick Studios
1 BLIX STREET (2) 2 VEGGIE TUNES 2—Veggie Tunes— 9 KINDERGARTEN SING & LEARN: 17
2 FANTASY (2) Big Idea/Word/Lyrick Studios SONGS-WHAT KIDS NEEO TO KNOW
3 AMERICAN GRAMAPHONE (3) 3 GOD BLESS THE U.S.A. — KIDS T0 SUCCEED—Various Artists—
4 DEATH ROW (3) SING SONGS FOR AMERICA— Wonder Workshop/Madacy
5 UNITED AUDIO (7) St. John’s Children’s Choir—Madacy 10 CHRISTMAS SING-A-LONG—
Kids!/Madacy Wonder Kids—Madacy
Delbert McClinton 4 KID'S SILLY SONGS SING-A-
LONGS—Wonder Kids—Wonder
7 DO YOU GET THE BLUES?—Jimmie Workshop/Madacy
Pos. TITLE—Artist—Imprint/Label Vaughan—Artemis 5 VEGGIE TUNES—Veggie Tunes—
8 HOT & SASSY—Peggy Scott- Big Idea/Word/Lyrick Studios Pos. LABEL (No. of Charted Titles)
Eva Cassidy 1 NOTHING PERSONAL—Delbert Adams—Miss Butch/Mardi Gras 6 QUEEN, A KING, AND A VERY
McClinton—New West 9 AVALON BLUES-A TRIBUTE TO THE BLUE...—Veggie Tunes—aBig 1 LYRICK STUDIOS (7)
3 A CHARLIE BROWN CHRISTMAS — 2 GET THE BLUES!—Various Artists— MUSIC OF MISSISSIPPI JOHN Idea/Word/Lyrick Studios 2 MADACY (10)
Vince Guaraldi—Fantasy NARM HURT—Various Artists—Vanguard 7 MOMMY AND ME: TWINKLE 3 PLATINUM DISK (1)
4 A FRESH AIRE CHRISTMAS — 3 SHOULDA BEEN HOME—Robert 10 ALONG FOR THE RIDE—John TWINKLE LITTLE STAR—The Count- 4 KIDZUP (2)
Mannheim Steamroller—American Cray—Rykodisc Mayall & Friends—Eagle down Kids—Madacy 5 ST. CLAIR (1)
f
]
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Concord
Vista

Concord
Picante

Concord Jazz Peak Records

JAZZ

Playboy Jazz

-
/ SRFICHE S 0fORDS

Stretch Records

More 2001 Grammy" nominations than any other independent label!

100 N. Crescent Dr-., Suite 276, Beverly Hills, CA, 90210
310/385-4455 (PH), 310/385-4466 (PAX) www.concordrecords.com

PLAYBOY. PLAYBOY JAZZ. and the RASEIT HEAD DESIGN are manks of Pleyboy and used with permession
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R&B/HIP-HOP

‘Life Goes On’ For Donell Jones

Untouchables/Arista Artist Returns After Three-Year Hiatus With Stellar Disc

BY GAIL MITCHELL

LOS ANGELES—Donell Jones defi-
nitely takes his music seriously. That’s
why three years have elapsed since the
release of his sophomore album, 1999’s
platinum-selling Where I Wanna Be.

“Sometimes you buy an album,
and there are maybe only two good
singles on it,” the singer/songwriter
says from his New Jersey home base.
“I don't feel comfortable with that.”

With his June 4 Untouchables/Arista
release Life Goes On, Jones delivers the
album that should finally give him the
props he deserves. For despite the sales
success (1.3 million units to date) of
Where I Wanna Be—which spun off
such hits as the title track and “U
Know What'’s Up” (featuring the late
Lisa “Left Eye” Lopes) and earned
Jones an American Music Award for
best new R&B artist—he remains the
label’s best-kept secret.

The three-year hiatus gave him the
chance to “pretty much live life and
become more settled-down as a person
... On my first two albums [including
1996’s My Heart], I was just thinking

=5 c,mvdedbySmndSmhnmameMymloiwmmBle-me @

about myself. This was more of a team
effort, {resulting in] stronger songs.”

Leading those strong songs is the
midtempo charmer and first single
“You Know That I Love You,” writ-
ten and produced by Route 80, a col-

lective that includes former Elektra
singer/songwriter/musician Jamie
Hawkins. “This song has a smooth,
latd-back vibe, which is what I am,”
Jones says with enthusiasm.

| 2 L
B
i S TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
| 4 Weeks At Number 1
1 FEELS GOOD (DON'T WORRY BOUT A THlNGa Naughty By Nature Featuring 3LW *®
VIBMG ©
LIGHTS, CAMERA, ACTION! Mr. Cheeks ®
000
BALLIN' BOY No Good
ARTISTOIRECT 01022 @ @
BANG MY HIT  Rozelly Presents Da Fam Featuring Skubie Tha Ciko And Unique

BRAINSTORM 20020 ®

GUESS WHO'S BACK
DEF JAM SOUTH S20651DJMG @

Scarlace Featuring Jay-Z & Beanie Sigel

ROC-A-FELLA/DEF JAM 582864°/10JM6 @

OH BOY/THE ROC (JUST FIRE)

€am'ron Featuring Juelz Santana ®

BIGG MONY 2003 @ ©

MAMA'S BABY, POPPA'S MAYBE

Green Eyez

1 NEED A GIRL (PART ONE)
BAD BOY 7436°/ARISTA @

P. Diddy Feataring Usher & Loon ®

HOW YOU LOVE THAT 10121 @

DANSIN WIT WOLVEZ Strik 9ine R

FADE 4239*/ECMO O © O

PASS THE COURVOISIER PART It  Busta Rhymes Featuring P. Diddy & Phamell <

J214° @

HYDE HA Big Logic
90A0/ORPHEUS @

WILL DESTROY LilRu 2

TERROR SOUAD/ATLANTIC 85233*/AG @

SHAWTY P-Lo Featuring Lil Ru & T. Supreme
HOW YOU LOVE THAT 10123 @ =

ONE MIC Nas =
ILL WILU/COLUMBIA 79723*/CRG @ =

PUT IT INSIDE Won-G Featuring Da Brat
TND 90412/DRPHEUS @

WHAT'S LUV? Fat Joe Featuring Ashanti ?

SATURDAY (OOOH! OOOOH!)
OISTURBING THA PEACE/DEF JAM SOUTH 568875*/10.1MG @

Ludacris Featuring Sleepy Brown ®

ROC-A-FELLA/JIVE/DEF JAM NDJMG @

GRINDIN' The Clipse ®
STAR TRACK 15078°/ARISTA @ _

DO YA THANG GIRL Beelow
BALLIN" 100 @

TAKE YOU HOME WITH ME A.K.A BODY/GET THIS MONEY R. Kelly & Jay-Z

FRESH FROM YARD
SHOCKING VIBES/VP 38827*/VIRGIN ©@

Beenie Man Featuring Lil' Kim =

FEEL THE GIRL
BEAT CLUB 497687 INTERSCOPE ©

Ms. Jade

CAN | GET THAT?21!?
EARGASM 35110 © @

Bear Witnez!

DOWN A** CHICK

MURDER INCJ/DEF JAM 588941*/10JMG @

Ja Rule Featuring Charli "Chuck” Baltimore

ROUND AND ROUND
DEF SOUL/DEF JAM 5E88521DMG O @

Jonell & Method Man @

[} Recordswmm veatm sales ains this week. l;'Vuieochp

of America {RIAA) certification for

shipment of R|AACemﬁc
o mesvmbote smemua

fowing
le available. O Vinyl single avaﬂabh [} Cassene maxt-single avaable. Catal
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shpmentof
ovD Sngle available. §) CD Maxi- Snglw available.
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Currently at No. 28 on the Hot
R&B/Hip-Hop Singles & Tracks
chart, “You Know That I Love You” is
a “feel-good-type of song,” WGCI
Chicago PD Elroy Smith says. George
Daniels, owner of George’s Music
Room in the Windy City, adds, “Pred-
icated on the single’s success, I pre-
dict the album will do quite well.”

Experimenting this time around
with more uptempo, club-vibed tracks
balanced by his signature street-edged
ballads, Jones also collaborated with
hip-hop producer Teflon (Eve) on sev-
eral cuts, including “Freakin’ U.” “I
wanted to make a record with hip-hop
music but with me singing over the
beats,” the Chicago Southside native
says. “To some, it may sound a little
on the edge for Donell Jones. But
there are many sides to me that my
fans aren’t aware of.”

Life Goes On finds Jones working
again with producers Kyle West,
Sheldon Goode, and Edward “Eddie
F” Farrell, president of Untouchables
Entertainment. Managed by Barkue
Tubman of Family Tree Entertain-
ment and booked by Dennis Ashley
of Creative Artists Agency, Jones is
published through Checkman Music/
WB Music (ASCAP).

“You've got an artist here who was
a trailblazer in terms of the neo-soul
movement,” Arista executive VP
Lionel Ridenour says. “This album
takes it up to the next level. Another
element people will get to hear and see
this time around will be Donell as a
live performer.”

Having already appeared on BET’s
Spring Bling and MTV 2 Soul, Jones
hit the road May 2 for a combination of
DAT and live-band dates stretching
from New York to Los Angeles. That
tour wraps in mid-June. A commercial
was shot that plays on the tag line used
in the Where I Wanna Be campaign:
“This album is so good you need one
for the car, one for the crib.” In an
upcoming Clear Channel radio event,
winners of on-air contests will be flown
in for a Jones performance and the
chance to win a Triumph motorcycle.

“It won't be a faceless hit this time
around,” promises Arista VP of urban
marketing Fabian “Fade” Duvernay,
who's working with marketing man-
ager Phillana Williams. “This is a
smooth R&B singer who's also em-
braced by the hip-hop community. Our
initial goal is to saturate his established
fan base, cross format boundaries, and
bring him to mainstream status.”

For Jones (who's written or ar-
ranged for such artists as Usher, 702,
and Madonna) it’s always been about
one thing: the music. “Music gets us
through a lot of ups and downs,” Jones
says. “I promise this album will help
people do just that.”

Additional reporting by Margo
Whitmire in Los Angeles.

and Blues.

REMIXES AND MORE: Declaring the
“rumors aren’t close to what’s going
on,” Sean “P. Diddy” Combs says
he hopes to talk about Bad Boy
Records’ future plans “in the next
three weeks.” This is on the heels of
the recently announced news that
Bad Boy has signed rappers 8Ball &
MJG to a five-album deal (see Words
& Deeds, page 47).

What’s bubbling on Combs’ front
burner right now is the impending
May 14 release of P. Diddy & Bad

Boy Records Present . . . We Invent-
ed the Remix. Fueled by the success
of “I Need a Girl (Part One)” featur-
ing Usher and Loon (currently No. 3
on The Billboard Hot 100), the set
sports such tracks as P. Diddy’s “Bad
Boy for Life” featuring M.O.P. &
Busta Rhymes, Carl Thomas’
“Woke Up in the Morning” featuring
the Notorious B.I.G., and the “No
More Drama” remix reuniting P.
Diddy and Mary J. Blige (which also
appears on Steve Harvey’s June 25
MCA compilation, Sign of Things to
Come). Also on board: the Irv Gotti-
produced remix of Ashanti’s
“Unfoolish” with Notorious B.L.G.

“I always figured remixes would
have somewhat of a life if done right,
but I never thought it would be a
standard,” Combs says. “Now there
are budgets for remixes. They're
helpful in that they can give an al-
bum new life, affect sales by giving
buyers an incentive, or change a
career demographically. Remixing
gave my career a second wind.”

And what makes a hot remix? “An
urgent track that jumps out at you
vs. just sound[ing] good, new vocal
arrangements, the right collabora-
tions, and new melodies that make
the song more inviting,” Combs
advises. “For me, there’s always a
natural feeling that helps me decide
what will feel good on the dance
floor and to consumers.”

Combs notes that the remix al-
bum—an enhanced CD that con-

by Gail Mitchell

tains exclusive video footage and a
Bad Boy photo gallery—is the last
official Bad Boy/Arista release. “|An-
tonio] ‘L.A.’ Reid [Arista president/
CEQ] and I wanted to end on an up
note,” Combs says. “So we came up
with the idea for this record. We
worked hand in hand on it.”
Combs’ long-awaited gospel col-
lection featuring Hezekiah Walker,
Kelly Price, Brian McKnight, John
P. Kee, and others will be one of the
first releases under Bad Boy’s forth-
coming new venture. And Craig
Mack (who guests on the remix
album via G. Dep’s “Special Deliv-
ery”), along with Ghostface Killah
and Keith Murray, has also re-signed
with Bad Boy. A page in the remix
CD’s booklet (“Coming Soon. . . Bad
Boy Records Class of '02-'03”) list-
ing Carl Thomas, Dream, Tammy
Ruggieri, and others also hints at
who else is on the Bad Boy roster.
“Future announcements on the
artist and executive fronts will let
people know clearly that this year will
definitely be a chart-topping one for
Bad Boy,” Combs promises. “This is
a remarkable deal for a company in
general, let alone a black company.”

MUSICAL NOTES: Singer/song-
writer/producer Raphael Saadiq
renews his publishing pact vith Uni-
versal Music Publishing Group. He is
also set to release his solo effort,
Instant Vintage (see story, page 10)
... Arriving June 4 is Totally Hits
2002. The series’ fifth edition features
hit singles by Alicia Keys, Tweet, Fat
Joe, Pink, OutKast, Busta Rhymes,
and others . . . Faith Evans, a celebri-
ty panelist on MTV's The Cut when an
undiscovered Anastacia appeared,
pairs with the now-Epic artist on “I
Thought I Told You That.” The duet
is a bonus track on Anastacia’s June
18 U.S. release, Freak of Nature.

AWARDS ANNEX: Earth, Wind & Fire
will receive ASCAP’s Rhythm & Soul
Heritage Award during the organiza-
tion’s 15th annual gala at L.A.’s Bev-
erly Hilton Hotel (June 17). The group
joins such other heritage honorees as
Chaka Khan, Peabo Bryson, and Mar-
vin Gaye . . . Kudos to music pioneers
Chuck Berry, Bo Diddley, and Little
Richard, who will receive BMI Icon
Awards during the organization’s 50th
annual Pop Awards May 14 at L.A’s
Regent Beverly Wilshire Hotel.

CLARIFICATION: Stacey Sussman,
whose name appeared in a Take 6
profile (Billboard, April 20), is with
New York-based Pyramid Enter-
tainment Group.
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&Deeds.

NEW BAD BOYS: In a move that may
signal a new direction for Sean “P.
Diddy” Combs’ Bad Boy imprint, the
mogul has signed rap duo 8Ball & MJG
to a five-album deal. Words & Deeds
spoke exclusively to attorney James
McMillan, one of the deal’s architects,
about 8Ball & MJG’s new label home.
McMillan (who has represented Hench-
men Entertainment and Universal
recording artist Afroman, among oth-
ers) serves as counsel for the Memphis-
based pair, who were signed to the now-
defunct JCOR Records.

say, ‘It’s finished,’” that’s that.”

The set’s lead single, “Oh Boy,” has
already gained attention at radio: It
currently sits at No. 7 on the Hot
R&B/Mip-Hop Singles & Tracks chart.

“I'm always happy when you get a
good response on a record, because
without the fans, where would we
be?” Cam’ron says of the track, which
features Juelz Santana. “[ really have
to thank Just Blaze—the producer
of the track. He took it halfway there,
and I just brought it home.”

Cam’ron has also joined the Def
Jam-distributed imprint as an exec-
utive, having inked a $2.5 million
deal for his Diplomats imprint, which
Roc-a-Fella will distribute.

In related Roc-a-Fella news, the
imprint has renewed its joint-venture
agreement with the Island Def Jam
Music Group. Roc-a-Fella, founded in
1996, first linked with Def Jam for dis-
tribution in 1997.

TALES OF NON PHIXION: The Future Is
Now is an appropriate title for the long-
awaited full-length debut from under-
ground purveyors Non Phixion. After
making a name for themselves via inde-
pendent 12-inch singles like “5 Boros”
and “Legacy,” the New York-based
quartet of ILL BiLL, Goretex, Sabac
Red, and DJ Eclipse has finally released
a 15-track set via BiLLs Uncle Howie
imprint and distributed by Landspeed.

“We’ve been trying to get an album
out there for years,” BiLL says. “We’ve
been together since '95. We were
signed to Geffen in '96, and we were
hoping to have an album out by '97
or '98. This is really just long overdue,
and it’s finally popping off now.

“We got tired of having too many
cooks in the kitchen,” he adds of why
the group went indie. “It just came to
the point where over the years we had
learned so much about the business
that we didn’t really need anyone else to
handle a lot of the aspects of the label—
we're able to to make a lot of the deci-
sions for ourselves. We had a finished
label and no distribution, so we sat
down with a few distributors, and Land-
speed came up with the best deal.”

The Future Is Now features pro-
duction from heavyweights like
Necro, DJ Premier, and Juju of the
Beatnuts. “The majority of the album
was produced by Necro, BiLLs broth-
er, because that’s family,” Eclipse
notes. “We also wanted to work with
people that we grew up listening to,
so when we got the opportunity, we
stepped to cats like Pete Rock and the
Large Professor, and then it was just
a matter of timing.”

“We wanted to make a classic,”
Goretex adds. “That’s why we got with
the producers that we did.”

“We thought it was a perfect com-
bination of the East meets South,”
McMillan says. “They’ve had a long-
standing relationship with Puff and
Bad Boy, and Puff was one of the few
execs that had the vision to respect
what 8Ball & MJG means to down-
south hip-hop and the music indus-
try as a whole.”

According to McMillan, although
the artists haven’t signed solo deals,
Combs does have first right of re-
fusal for such deals.

CAM’RON JOINS THE ROC: Speaking
of familiar faces in new places,
Cam’ron has found a new home with
Roc-a-Fella Records.

“Damon [Dash, Roc-a-Fella CEQO]
had been managing [me while I was]
over at Epic for the last year-and-a-
half, and it just wasn’t working out
over there,” Cam’ron says. “He told
me that if I ever got out of my con-
tract, ‘I'll definitely sign you over
here.’ Once I got out of my deal with
Sony, he welcomed me over at Roc-a-
Fella with open arms.”

Cam’ron recently made his full-
length debut for the imprint with
Come Home With Me. “1 titled the
album Come Home With Me because
of the song ‘Come Home With Me,’
which revolves around Harlem [N.Y.]
and has a real Harlem vibe,” the
Harlem native notes. “It’s not that the
other album didn’t have that vibe, but
I always had to change for someone
else. Working with Damon, when you
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18720 28 FULL MOON Brandy 2| 18 8 56| 48 TELL ME WHAT'S IT GONNA BE O Brian McKnight Featuring Jermaine Dupri = | 48
M CITY (M CITY) © ATLANTIC ALBUM CUT JOUPRLB M COX.B MCKNIGHT (8 MCKNIGHT,B BARNES.6 JR) © MOTOWN 015880
191 19| 36 STILL FLY © Big Tymers 19 69171 62 GIVE ME THE LIGHT © Sean Paul 62
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Recloose Emerges On Planet E

BY TAMARA PALMER

Recloose’s current single may be
called “Ain’t Changin’,” but noth-
ing could be further from the
truth when it comes to the life of
Recloose mastermind/producer
Matt Chicoine.

Late last year, in a move motivat-
ed by love (i.e., a long-distance girl-
friend), the self-managed Planet E
recording artist packed his bags and
moved from Detroit to the Kapiti
Coast of New Zealand. But right
now, Chicoine’s briefly back in
Detroit, “re-soaking up the culture.”

In New Zealand, “my surround-
ings are green and peaceful,” Chi-
coine says. “Lots of bird and insect
noises, the ocean is just outside
my front door, and the hills of Pae-
kakariki are to my back. Can we
say ‘mellow’?”

While this sounds like the ideal
environment for someone with
such an isolationist moniker, it is
ironic that just as Recloose’s career
is significantly building in profile—
in places like Germany, the Nether-
lands, and the U.S.—Chicoine
would move so far away from home.

None of this is lost on Planet E
founder and renowned producer
Carl Craig, who signed Recloose to
the label in 1996—and who has
waited six years for Recloose to de-
liver a full-length album, Cardiolo-
gy, due June 18. In addition to sup-
porting the move to New Zealand,
Craig assisted Chicoine with the
mixing of the album.

LIFE LESSONS

“Carl has taught me to be myself
and to always push the envelope
creatively,” Chicoine says. “He’s also
taught me a lot of practical things
when it comes to mixing. I admire
how Carl is able to work under pres-
sure and keep his cool and still turn
out some of the deepest music.”

“It hasn't been a learning experi-

ence only for Matt,” Craig offers. “I
have been as much of a student as he.”
Chicoine says he has logged
other valuable lessons since joining
the Planet E family. “I've learned to
quell my stupid ideas,” he acknowl-
edges. “Bagpipes, while cool, aren’t
always going to sound cool over a
Bernard Purdie break. I'm now able
to harness my ideas and weed the
good from the bad. In this way, |
believe I create more efficiently.”

" RECLOOSE

According to Chicoine, his goal
with Cardiology was to reach far
with its influences while maintain-
ing a cohesion that threads all of the
songs together. “As corny as it
sounds, it’s all music from the
heart,” he notes. “I was trying to
musically convey some of the inspi-
rations I was feeling during the
process. While it was all made in the
electronic mode—mechanical and
methodical—the source of the
music was always the same.”

It was while recording Cardio-
logy that Chicoine—whose songs
are published by Cardiological
Music, BMI—says he fell in love and
began his long-distance romance.

In this light, the album is an elegant
metaphor for falling in love.

“Cardiology is such an approach-
able album, it will appeal to a wide
range of listeners,” says Tomas Paler-
mo, who DJs both at clubs and on
KUSF San Francisco. For Palermo,
“too many housey albums aren’t
playful or rhythmically diverse. If
you were to put this album up
against a French or English artist of
equal stature, you wouldn't hear the
same type of detached loops and
melodic arrangements.”

As with past releases, Planet E is
focusing most of its promotional
influence for Cardiology on club,
college, and specialty radio DJs,
Craig says. “Over the last few years,
we have had more exposure in the
public radio forum, especially local-
ly on WDET [Detroit], with our
music constantly in rotation on the
individual programs of Judy Adams,
Chuck Horn, and Liz Copland.”

Last month, the label sent the
album and “Ain’t Changin’ "—with
remixes by Craig, London’s Orin
Walters (aka Afronaught and Bugz
in the Attic), and Justin Chapman
(the song’s vocalist)—to club and
radio DJs. Craig says listening sta-
tions and Internet contests will pro-
vide additional promotion. Planet E
has hired New York’s Giant Step to
handle all street marketing.

Booked by Yvan Hinck of Food
Booking in Brussels, Chicoine will
spend the first part of the summer
touring throughout Europe. At
press time, plans were being dis-
cussed to follow this with a North
American tour.

Following this interview, Chi-
coine says he'll be boarding a plane
from Detroit to New Zealand,
where he’ll remain for one week
before heading out to Japan. “Liv-
ing on the road is OK,” he offers.
“But it’s not nearly as cool as when
you live on the beach.”

o X-Press 2, “Lazy” (Skint/
Columbia single). A huge crossover
hit overseas, “Lazy”"—featuring the
unmistakable vocals of David
Byrne—is poised to repeat the
process in the U.S. Stateside club
DJs are already noshing on the Def
Mix-inflected original version and
Norman Cook’s progressive-lean-
| ing re-rub. It shouldn’t be too long
| before radio’s doing the same.

e Moby, “We Are All Made of
Stars” (V2 single). The first single
from Moby’s new album, 18, is a
lovely pop treat that harks back to
the '80s. This bit of flashback real-
ity wasn’t lost on the remixers.
Timo Maas makes “Stars” sound
like a long-lost Human League
track, Bob Sinclar injects it with
Prelude-hued electro-funk, and DJ

Tiesto sprinkles “Stars” with effer-
vescent Giorgio Moroder nuances.

e MBG Meets Dr. FeelX, “Take a
Walk on the House Side” (Kickin’
U.K. single). The wicked “Take a
Walk” originally appeared as a
limited-edition white label on Joe T.
Vannelli’s Italian imprint, Dreambeat,
which discovered such global hits as
Spiller’s “Groovejet (If This Ain’t
Love)” and Robert Miles’ “Children.”
With restructurings from AMbas-
sador (sinister house) and Funk
Foundation (uplifting disco-charged
house)—as well as a Steve “Silk”
Hurley-styled mix courtesy of MBG

(aka DJ/producer Giorgio Canepa)—
the track, with its spoken male
vocal, is being championed by Mas-
ters at Work, Eddie Amador, and
Mark Picchiotti, among other DJs.

¢ Magic Sauce, “Ave Maria” (Toy
Robot single). Miami-based Magic
Sauce—producers Jason Klein
and Jason Wilkes and opera singer
Kelly Allocco—have reconstruct-
ed Franz Schubert’s “Ave Maria”
into a big-room anthem. Club and
radio DJs that embraced the remix
of Emma Shaplin’s “Spente le
Stelle” will find much to admire
here. Alex Carmenates weighs in
with a Latin-infused tribal mix,
while Monster Taxi & Fansplas-

tic offer something for the lounge
set. Contact: 305-273-6303.

MICHAEL PAOLETTA J ‘

TAKE ATRIP: It was last autumn when
Schiller’s sophomore album, Welt-
reise (Polydor Germany), debuted at
No. 1 on Germany’s national album
chart. The disc remained in the pole
position for four weeks and eventu-
ally went gold. The album did simi-
larly well in such neighboring coun-
tries as Austria and Switzerland.

SCHILLER

Earlier this year, the German duo
{Mirko von Schlieffen & Christo-
pher von Deylen) received an Echo
Award (the German equivalent of a
Grammy Award) for best dance act
of the year. On Tuesday (14), the
sublime Weltreise arrives in North
America via Radikal Records. For its
English-language debut, it has been
retitled Voyage.

Overflowing with classical, trance,
ambient, and unadulterated pop ele-
ments, Voyage brings to mind Enig-
ma, Deep Forest, Pink Floyd, Tan-
gerine Dream, and Jean-Michel
Jarre. That said, its dreamy, medita-
tive state is decidedly “now” in a very
Zero 7 and Faithless way.

“Making straight-up club tracks
started to bore us,” says von Deylen,
referring to the duo’s debut, Zeit-
geist, which spawned European
dancefloor hits like “Das Glocken-
spiel.” “We wanted to divert the
sound yet retain its club roots. When
we began recording the album, we
were sure of one thing: We didn’t
want it to be entirely four-on-the-
floor. We wanted diversity.”

Von Deylen and his musical part-
ner also had a strong desire to make
the album sound “musically simple,
not complicated.” But, he adds,
“whenever you try to make some-
thing sound simple, the process it-
self is never all that simple.”

In addition to fluid rhythms and
smart beats, Voyage is home to
singers Kim Sanders (“Distance”
and “Dancing With Loneliness”),
Heppner (“Dream of You,” the first
single), and Isgaard (“A Beautiful

by Michael Paoletta

Day”). Spoken word is delivered by
Franziska Pigulla and Benjamin
Voelz, who, von Deylen says, provide
the dubbed voices of the characters
Scully and Mulder, respectively, on
the X-Files in Germany.

“I’m a huge X-Files fan,” von
Deylen enthuses. “We thought the
voices of the two actors—not nec-
essarily the characters whose voic-
es they dub—captured the mood of
the record. So, in the end, we bor-
rowed the feelings of the actors, not
the X-Files characters.”

Coinciding with the release of
Voyage, Schiller has been tagged by
BMW as the musical messenger for
the introduction of its new Hydro-
gen car, Radikal president Jurgen
Korduletsch says. Schiller will per-
form live with a band at launch par-
ties around the world. Upcoming
stops include July 17 in New York.

On July 23, Radikal will issue
Voyage—The DVD. According to
Korduletsch, it contains the com-
plete audio CD and “the film,”
which are “visual impressions from
around the world” that complement
the various songs. “In essence, it
provides the listener/viewer with
‘wallpaper’ to go with the music.
The whole work provides a great
chill-out environment.”

Also included on the DVD are the
videos of “Dreaming of You” and
“Dancing With Loneliness,” a 45-
minute unplugged performance, a
picture gallery, and a bio/discogra-
phy. Korduletsch says, “The concert
footage looks to be the core of a
Schiller concert special planned for
PBS this summer.”

SOULTRAIN: On May 21, Epic/Lega-
cy will reissue Philadelphia Classics.
Originally released as an eight-song
double-album in 1977, Philadelphia
Classics was years ahead of its time,
as it prominently spotlighted the
work of a remixer—in this case,
remix pioneer Tom Moulton. In fact,
according to the lively liner notes
penned by Brian Chin and Moulton,
featured track “Love Is the Message”
by MFSB “came into its iconic,
anthemic own [by way of] this very
collection.” New to the set is the
bonus track: Moulton’s extended ver-
sion of People’s Choice’s “Do It Any
Way You Wanna,” which has never
seen the light of day until now.

On the same day, Epic/Legacy will
also issue Philly Super Soul Hits and
expanded editions of MFSB'’s 29-year-
old eponymous set, the Trammps’
eponymous 1975 collection, and Billy
Paul’s 360 Degrees of Billy Paul.
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W 45| 43 PRAYER wmiazme Scanners 14 “\{)ésl‘i:so#é ARTISTS House Party {Volume One)
18 DAVID VISAN Buddha-Bar IV
GEORGE V 71002
: S VARIOUS ARTISTS The Classic Chillout Album: A Collection 0f Classics For A Modern World
DATE % . EPIC 86337
%" Billboard HOT DANCE BREAKOUTS B - gimts
KINETIC $4706 &
20 ; \?R?FLEPNK Discovery
CIUb Play MaXI‘Slngles Sa'es o KB DIESELBOY projectHUMAN
i HUMAN IMPRINT 78001/SYSTEM &
17 GARBAGE Beautifulgarbage
1 ONE DAY IN YOUR LIFE 1 SHIFI-ER ALMO SOUNDS 483115°/INTERSCOPE
Anastacia oavuGHT Timo Maas knetic 1| ATB Dedicated
KONTOR S003%RADIKAL
p 2 ROCK TO THE BEAT 23 DARUDE Before The Storm
X-press 2 Featuring David Byrne scint Panic Attackers Featuring Alan T. srres SROOVILCIOUS 10E/STRICTLY RHYTHM #
16 SNEAKER PIMPS Bloodsport
3 TRIPPIN' 3 CAUGHT UP TOMMY BOY 81532
Oris J Presents Delsena crooviicious DJ Disciple Featuring Mia Cox crooviicious 22 BASEMENT JAXX Rooty
y XL 10423° /ASTRALWERKS 4
4 PLEASE SAVE ME 4 STANDI,NG & Aibums with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA
Sunscreem Vs. Push sammport VNV Nation wmerropouis certification for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 mitlion units (Diamond). Numeral following Plattnum or Diamond
symbol indicates album’s multi-platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIAA multiplies shipments by the num-
g A NEW DAY HAS COME 5 SHINE ber of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Oro). A Certification of 200,000 units (Platino). %’ Certification of

Celine Dion ¢ric

Blaze wimecrooves

Breakouts. Titles with future chart potential, based on club play or sales reported this week. ©2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved

400,000 units (Muiti-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ,
and all other CD prices, are equivalent prices, which are projected from wholesale prices. # indicates past or present Heatseeker title, ©2002, VNU Business Media,
Inc. and SoundScan, Inc. Al rights reserved.
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Constant Touring Does The Trick
For DreamWorks’ Emerson Drive

BY DEBORAH EVANS PRICE
NASHVILLE—Most artists consider
their first radio tour to be the most
terrifying and exhausting time of
their lives. But for the members of
Emerson Drive, the seven months
they have spent on their radio tour
have actually been a break.

“I know there’s a lot of artists that
think being on a radio tour is a gru-
eling thing,” lead vocalist Brad Mates
says, “but we get three square meals
a day now. We are on a per diem. We
get great hotels every night. So we
haven’t complained once.”

Visiting radio stations is a
breeze compared with the
schedule the Canadian na-
tives have been keeping,
playing more than 300 days
a year all over North Ameri-
ca. The group frequently per-
formed five sets a night in
clubs. “Then we moved on to
the next city,” Mates recalls.
“It wasn’t like we were doing
one-nighters. We were al-
ways in one place for a week
at a time.”

Emerson Drive’s live ex-
perience manifests itself on
the band’s eponymous Dream-
Works Records debut, pro-

Drive-By Shaving

when he first joined the band, and
Mates admits there was an initial lan-
guage barrier. “Mike didn’t speak a
word of English, nothing at all. The
first six months were hilarious,” he
recalls. “Danick speaks French flu-
ently, so he got [Melancon] by, under-
standing what we were doing from
day to day. But it took him about six
months until he started learning the
right words to sing . . . We kind of
taught him a few bad words to begin
with and he used them too much,
but we made it through.”

- m
. Pictured standing, fro

m left, Emerson
Drive’s Jeff Loberg, Brad Mates, Pat Allingham, Mike Melan-
con, Danick Dupelle, and Chris Hartman collect on an
unorthodox bet. Paying up is the newly shorn Creative
Artists Agency booking agent Jeff Gregg, seated in front.

company. “There are great songs and
great songwriters out there, and we
aren't scared to use them because we
are a brand-new act trying to break
into this market. We need the best
songs possible.”

First single “I Should Be Sleep-
ing” is currently No. 6 on the Bill-
board Hot Country Singles & Tracks
Chart and No. 3 on Top Country Sin-
gles Sales. The band is booked by
Creative Artist Agency’s Jeff Gregg,
who told the members of Emerson
Drive six months ago they could
shave his head if the single
went top 10. “We shaved
Jeff’s head right to the bald,”
Mates reveals. “We were
looking forward to that.”

THE MISSING LINK

Tim Petersen, country
music buyer for the Trans-
world chain, feels Emerson
Drive will fill a void in the
country market by attracting
a younger audience. “The
genre is in need of young,
fresh blood,” Petersen ob-
serves. “I saw Emerson Drive
at |[the National Assn. of
Recording Merchandiser’s
convention|. They came

duced by Julian King, James
Stroud, and Richard Marx.

“That was different for us, because
none of us had ever played on a record
before,” Mates says of the band’s ini-
tial studio sessions. “One thing that
helped us achieve what we wanted to
hear on the CD was the amount of
time we spent on the road just learn-
ing. James Stroud was adamant in
making sure we played [on] the whole
record, so we were kind of put to the
challenge. We were scared that we
weren’t cutting it, but he sat us down
and told us we were doing an incred-
ible job ... I know it doesn’t happen
so often anymore in Nashville that
you get a band that plays on its own
records. That’s what we are proud of.”

SCHOOL CHUMS

The founding members of Emer-
son Drive have been together for
seven years. Keyboardist Chris Hart-
man and fiddler Pat Allingham had
been in school and church choirs
since kindergarten. They connect-
ed with Mates at a high-school tal-
ent contest. The trio blossomed into
a seven-piece band called 12-Gauge
and began touring in a converted
school bus. Over the next few years,
it signed with Gerry Leiske for man-
agement and fleshed out what
would evolve into Emerson Drive by
adding guitarist Danick Dupelle,
bassist Jeff Loberg, and drummer
Mike Melancon.

Melancon lived north of Montreal

LANDING A DEAL

Soon after high school, the band
made its first pilgrimage to Nash-
ville. It took a few visits before it
caught the attention of Dream-
Works executives.

“We did a couple of private show-
cases for them, and it was the right
move to make. We all felt very com-
fortable with signing with Dream-
Works,” Mates says. “They had all
the right stuff. They wanted to see
Emerson Drive playing their own
records. They were happy to have a
band that toured around and had
been together for quite a while. It all
seemed to work.”

Emerson Drive—named for the
Emerson Trail that crosses Western
Alberta and joins the Alaskan High-
way—moved to Nashville to begin
working on its major-label debut
with Stroud and King. After the
album was finished, DreamWorks
A&R executive Allison Jones found
two additional songs for the project.
Marx met the band and expressed
interest in working with them, so he
was enlisted to produce “Fall Into
Me” (slated to be the second single)
and “How Lucky I Am.”

Mates says the band members are
polishing their songwriting talents.
“We wrote about 40 songs for the
album and got a whopping two on
there, but it’s a start for us,” he says
of the group, which is signed to
ASCAP and has its own publishing

across so effectively. They are
tremendously talented. It’s nice to
see new, young blood coming into
the business. I think they’ll have a
nice run with this album.”

According to DreamWorks senior
executive for sales and marketing
Johnny Rose, the label’s marketing
plan will emphasize the band’s road
experience. “All of our imaging will
include the fact that they’ve been
averaging 300 dates a year,” he says.
“That’s the beauty of these guys. They
are self-contained. They can move
around efficiently, because they have
been doing it for so long.”

Emerson Drive recently gained
visibility on tour with labelmate
Toby Keith. According to Rose, the
label passed out promotional mate-
rials drawing attention to the al-
bum’s May 21 street date and ex-
posed Emerson Drive via an AOL
keyword campaign that began in
February, where fans could type in
the band’s name and get info about
the upcoming album.

Rose says DreamWorks has been
setting up the release for the past 18
months, with Emerson Drive show-
casing for retail accounts and “a long-
term pre-sale campaign with both
major country sites, countrystar.com
and country.com. . . We're also using
the Universal Distribution combus-
tion price package, which is a devel-
oping-artist package that gets us a low
shelf price, so it makes it a very attrac-
tive record to buy.”

A48

Scene.

ACM WINNERS: KPLX (the Wolf)
Dallas and KMLE Phoenix’s Stu
Evans won the radio station of the
year and disc jockey of the year cat-
egdories, respectively, in the Acade-
my of Country Music (ACM) Awards.

Nashville’s Bluebird Café has been
named the ACM’s club of the year. It’s
a first-time win for the Bluebird,
which is celebrating its 20th anniver-
sary this year. Boulder Station in Las
Vegas is the winner in the casino of
the year category. Clear Channel
Entertainment’s Brian O’Connell is
the winner in the Don Romeo talent
buyer/promot-
er of the year
category.

Instrumental
award winners
are Michael
Rhodes (bass),
Stuart Duncan (fiddle), Eddie Bayers
(drums), Paul Franklin (steel guitar),
Jimmy Olander (guitar), John Hobbs
(keyboard), and Jerry Douglas (dobro).

The 37th annual ACM Awards will
be televised live May 22 from Los
Angeles on CBS-TV.

ON THE ROW: Compendia Music
Group has signed a multi-year licens-
ing deal with Nashville-based Dead
Reckoning Records, giving Compen-
dia exclusive rights in the U.S. and
Canada to both the existing Dead
Reckoning catalog and future proj-
ects. The first joint Dead Reckon-
ing/Compendia project will be Kevin
Welch’s new album, Millionaire, due
July 9. On that same date, Compen-
dia will issue two older Welch titles,
plus Kieran Kane’s 1985 album Dead
Rekoning and the Fairfield Four’s
Wreckin’ the House. Upcoming proj-
ects include a new album from Kane.

Stan Byrd exits his position as
head of promotion at Bandit Records.
Meanwhile, Bandit artist George
Jones is in the studio working on two
new albums, a gospel album and a
duets album. Legendary producer
Billy Sherrill came out of retirement
to produce the gospel project, due in
the fall. Also, former Mavericks front-
man Raul Malo is producing an
album of Spanish-language chil-
dren’s music for the label.

Beka Callaway joins Major Bob
Music Publishing as professional
manager. She previously was with
Deston Songs in Nashville.

Lost Highway Records announced
the appointment of Jim Flammia as
senior director of media and artist rela-
tions in Nashville, although Flammia
actually started on the job several
months ago. He most recently was

director of media relations at Univer-
sal Records in New York.

Kent Agee has joined the roster of
songwriters at rpm music group
(formerly McGraw Music). Agee joins
the independent publishing firm
after stints with Warner/Chappell
and Sony/ATV/Tree. The rpm music
group is a division of rpm manage-
ment through a co-venture with Cal-
ifornia-based Windswept Pacific.

Corlew Music Group has signed
Craig Monday to a songwriting deal.

Lowell, Vt.-based B-Ventrous
Records, the label co-owned by for-
mer Atlantic artist Wayne Warner,
has opened a satellite office in
Nashville. The label’s first release is
Warner’s eponymous album, which
is due June 25. B-Ventrous is dis-
tributed by Madacy Entertainment.

Sharon Burns has been named
director of new-business development
at the Country Music Hall of Fame
and Museum. She previously was VP
of sales, marketing, and communica-
tions for the Nashville Sounds base-
ball team. Shalene France joins the
museum as event services manager.
She previously was a booking agent
at Akasha Artists Management Inter-
national. Mike Hulsey is promoted to
manager of retail operations.

Tom Banks has been promoted
to director of finance at RCA Label
Group. He previously held the posi-
tion of associate director of finance.

MCA Nashville promotes Carie
Higdon from A&R coordinator to
manager of A&R. Erik Peterson
joins the staff as A&R assistant. He
most recently was with Lori Leve
Management in Los Angeles. Julie
Roberts, formerly a receptionist at
Mercury Records, is named MCA’s
administrative assistant for A&R.

BLUEGRASS RULES: The Internation-
al Bluegrass Music Assn. announced
plans to relocate from its headquar-
ters in Owensboro, Ky., to Nashville in
early 2003. The move is expected to
make the organization more accessi-
ble to its members. The trade associ-
ation’s annual World of Bluegrass con-
vention will continue to be held in
Louisville, Ky., this year and the next.

ARTIST NEWS: Lonestar and Clint
Black took part in a May 1 taping of a
CBS special, Rockin’ for the USA, set
to air May 25. The special was taped
aboard the USS Harry S. Truman in
Fort Lauderdale, Fla., for an audience
of service personnel. Cuba Gooding Jr.
hosts the special, which also includes
performances by Celine Dion, Marc
Anthony, and Jessica Simpson.
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33 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | £ 8 S (= PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & ©
ES ) H 5 Weeks At Number 1 31)131(34 SHE WAS Mark Chesnutt = [ 31
: Q N U M B E R 1 : Q B.JWALKER.JR. (N.COTY,J. MELTON} COLUMBIA ALBUM CUT
11 MY LisT Toby Keith2| 1 W 3213236 OL' RED Blake Shelton 2| 32
J.STROUD, TKEITH (TJAMES.R BISHOP) OREAMWORKS ALBUM CUT B.BRAODOCK (M.SHERRILL,0.GODOMAN,J BOHAN) © WARNER BROS. 16710/WRN
2|2 DRIVE (FOR DADDY GENE) Alan Jackson®| 2 33133|35 THE IMPOSSIBLE Joe Nichols 33
K.STEGALL {A.JACKSON} O ARISTA NASHVILLE 69129 B.ROWAN {K.LOVELACE LT.MILLER) UNIVERSAL SOUTH ALBUM CUT
517 1| DON'T HAVE TO BE ME ({'TIL MONDAY) Steve Azarw| 3 34 137|440 DON'T WASTE MY TIME Little Big Town % | 34
R.VAN HOY {S.AZAR.J.YOUNG.R C.BANNON} O MERCURY 172230 B.CHANCEY.LITTLE BIG TOWN (LITTLE BIG TOWN._I.KELLEY,C. MILLS) MONUMENT ALBUM CUT
314 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner=| 3 35136(39 CHASIN' AMY Brett James 35
J.RITCHEY {B.WAYNE} O RCA 69136 D.HUFF,B.JAMES (B.JAMES,T.VERGES} ARISTA NASHVILLE ALBUM CUT
819 LIVING AND LIVING WELL George Strait 5 36 ]38|42 BEAUTIFUL MESS Diamond Rio 36
T.BROWN.G.STRAIT (T.MARTIN,M.NESLER T.SHAPIRO) O MCA NASHVILLE 172238 M.D.CLUTE.DIAMOND Ri0 {S.LEMAIRE.C.MILLS,S MINOR) ARISTA NASHVILLE ALBUM CUT
10 (10 | SHOULD BE SLEEPING Emerson Drive ®| 6 3714953 THE GOOD STUFF Kenny Chesney % | 37
JKING.J STROUO {L.OREW.S.SMITH)} ® O OREAMWORKS 450362 B.CANNON_N.WILSON,K.CHESNEY {J.COLLINS,C.WISEMAN) BNA ALBUM CUT
413 YOUNG Kenny Chesney ®| 2 38142|44 BARBED WIRE AND ROSES Pinmonkey 38
N.WILSON,B.CANNON, K.CHESNEY {C. WISEMAN,N SHERIOAN,S MCEWAN) O BNA G131 PWORLEY {S.LOCKE,M.SELBY,T.SILLERS} BNAALBUMCUT
918 MODERN DAY BONNIE AND CLYDE Travis Tritt ®| 8 3913946 I'M GONE Cyndi Thomson 39
B.J.WALKER,JR.,T.TRITT {W ALDRIOGE.J LEBLANC) COLUMBIA ALBUM CUT PWORLEY, T.L.JAMES {K.RICHEY.C.PROPHET) CAPITOL ALBUM CUT
716 I'M MOVIN' ON Rascal Flatts ®| 4 40143143 MINIVAN Hometown News 40
M.BRIGHTM.WILLIAMS {PWHITE.OVWILLIAMS) LYRIC STREET ALBUM CUT RKINGERY,S.WHITEHEAQ (S.WHITEHEAD,R KINGERY) VFRALBUM CUT
6|5 THAT'S WHEN | LOVE YOU Phil Vassar 3 411 44|48 IF THAT AIN'T COUNTRY Anthony Smith ®| 41
B.GALLIMORE PVASSAR (P.VASSAR.JWO000) ARISTA NASHVILLE ALBUM CUT B.TERRY {A.SMITH,J.STEELE} MERCURY ALBUM CUT
11 (14 I'M GONNA MISS HER (THE FISHIN' SONG) Brad Paisley ®| 11 42 1 47|55 AMERICAN CHILD Phil vassar 42
F.ROGERS (B.PAISLEY,FROGERS) ARISTA NASHVILLE ALBUM CUT B.GALLIMORE,PVASSAR {P.VASSAR,C.WISEMAN} ARISTA NASHVILLE ALBUM CUT
1213 | DON'T WANT YOU TO GO Carolyn Dawn Johnson| 12 K 43 145| — WHERE WOULD YOU BE Martina McBride 43
PWORLEY,C.0.JOHNSON {C.0 JOWNSON,T.POLK} O ARISTA NASHVILLE 69133 M.MCBRIDE,PWORLEY (R PROCTOR,R.FERRELL) RCA ALBUM CUT
15|15 NOT A DAY GOES BY Lonestar®| 13 35(28 SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood ®| 16
0.HUFF (S.0IAMOND.M.DERRY} O BNAB9IZ A.REYNOLOS {6.NICHOLSON.0.MCCLINTON) CAPITOL/MCA NASHVILLE ALBUMS CUT
13(11 BLESSED Martina McBride ®| 1 4141 FRANTIC Jamie 0'Neal ®| 41
M.MCBRIOE, PWORLEY {H.LINOSEY,TVERGES,B.JAMES) @ RCAB3I35 K.STEGALL {J.0'NEAL L. DREW.S.SMITH} MERCURY ALBUM CUT
21|22 THE ONE -4 AIRPOWER »~ GaryAllan=| 15 ff 26 | 59| — DARE TO DREAM Jo Dee Messina | 46
T.BROWN,MWRIGHT (K. MANNO,B LEE} O MCANASHVILLE 172232 B.GALLIMORE,TMCGRAW {J.BACH A FOLLESE} CURB ALBUM CUT
20|21 WHEN YOU LIE NEXT TO ME Kellie Coffey =| 16 47 15049 HARDER CARDS Kenny Rogers 47
0.HUFF {K.COFFEY.T.HARMON_J.0.MARTIN} BNA ALBUM CUT J.GUESS,J.CHEMAY.K ROGERS {C WISEMAN M.HENDERSON) DREAMCATCHER ALBUM CUT
14112 { BREATHE IN, | BREATHE OUT Chris Cagle ®| 1 40| 38 THREE DAYS Pat Green ®| 36
C.LINDSEY {C.CAGLE.J.ROBBIN} O CAPITOL 776% G.LADANYI (P.GREEN,R.FOSTER) REPUBLIC ALBUM CUT/UNIVERSAL SOUTH
17 119 JUST WHAT | DO Trick Pony ®|{ 17 49} 52|56 LOOK AT ME NOW Sixwire 49
C.HOWARD (1.OEAN. K. BURNS} WARNER BROS. ALBUM CUT/WRN S.MANDILE {S.MANDILE,S. MCCLINTOCK} WARNER BROS. ALBUM CUT/WRN
18|20 | CRY - ATRPOWER Tammy Cochran | 18 [f 50 ] 51|52 REAL BAD MOOD Marie Sisters | 50
B.CHANCEY (M.SELBY,T.SILLERS} EPIC ALBUM CUT M TBARNES {L SATCHER,0.POYTHRESS) REPUBLIC ALBUM CUT/UNIVERSAL
16|17 THAT'S JUST JESSIE Kevin Denney ®| 16 51)] 48| 60 COUNTRY BY THE GRACE OF GOD Chris Cagle 48
LREYNOLDS (K.DENNEY.K K.PHILLIPSPJ.MATTHEWS) @ LYRIC STREET 164063 R.WRIGHT.C CAGLE (C.CAGLE,M.J.GREENE, B.WAYNE} O CAPITOL 77696
26|31 MY HEART IS LOST TO YOU Brooks & Dunn | 21 46 | 47 UNTIL WE FALL BACK IN LOVE AGAIN Jeff Carson 46
K.BRODKS,R.DUNN,M.WRIGHT (B.BEAVERS,C HARRINGTON} ARISTA NASHVILLE ALBUM CUT J.NIEBANK {P.0DUGLAS.J.CARSON,J. WEATHERLY} CURB ALBUM CUT
22|23 MENDOCINO COUNTY LINE Willie Nelson Duet With Lee Ann Womack | 22 53] 54|50 I'LL TAKE LOVE OVER MONEY Aaron Tippin 50
M.SERLETIC (B.TAUPIN,M.SERLETIC} LOST HIGHWAY ALBUM CUT/MERCURY ATIPPIN B WATSON,M.BRADLEY {B.DIPIERD,T.MULLINS) LYRIC STREET ALBUM CUT
23|24 TONIGHT | WANNA BE YOUR MAN Andy Griggs ®| 23 5415558 GOING AWAY The Clark Family Experience 54
0.MALLOY (R.RUTHERFORD,T.VERGES} O ACA 69132 B.GALLIMORE, TMCGRAW (A.CLARK) CURB ALBUM CUT
24|25 | MISS MY FRIEND Darryl Worley ®| 24 53|45 ALMOST THERE Gabbie Nolen 45
FROGERS.J.STROUD (T.MARTIN,M.NESLER,T.SHAPIRO) O DREAMWORKS 450378 C.BROOKS {0.KAISER.J.GREENE, L RAWLINS} @ REPUBLIC 015736/UNIVERSAL
25|27 HELP ME UNDERSTAND Trace Adkins | 25
D.HUFF {C.FARREN,S.MAC W.HECTOR} CAPITOL ALBUM CUT / HOT SHOT DE BUT ¢
28|30 | KEEP LOOKING Sara Evans 26 56 COUNTRY ROCK STAR Marcel 56
S.EVANS,PWORLEY (S EVANS,T.SHAPIRO,T.MARTIN) RCA ALBUM CUT B.GALLIMORE, MARCEL (M.CHAGNON.K.SAVIGAR) MERCURY ALBUM CUT
27|29 GET OVER YOURSELF SheDaisy w| 27 56| — FORGIVE Rebecca Lynn Howard ®| 56
0.HUFF.SHEDAISY (K. 0SBORN,M HUMMON) LYRIC STREET ALBUM CUT M.WRIGHT.T.BRUCE {R.L.HOWARO,T.BRUCE} MCA NASHVILLE ALBUM & SOUNDTRACK CUT
29132 BEFORE | KNEW BETTER Brad Martin ®| 28 58 1 57|59 THE LIGHTHOUSE'S TALE Nickel Creek ®{ 49
B.J.WALKER,JR. {B.SIMPSON,D.LEE) EPIC ALBUM CUT A KRAUSS (A.MCKENZIE,C.THILE) SUGAR HILL ALBUM CUT
30|33 GOODBYE ON A BAD DAY Shannon Lawson | 29 & 59 SING ALONG Rodney Atkins | 59
M.WRIGHT {S LAWSON.M.A.PETERS) @ MCA NASHVILLE 172233 THEWITT,R ATKINS (R ATKINS, THEWITT,B.GAITSCH) CURB ALBUM CUT
34|37 TEN ROUNDS WITH JOSE CUERVO Tracy Byrd 30 § 60 MEMPHIS David Nail 60
B.J.WALKER,JR. {C.BEATHARD M. HEENEY,M.CANNON-GOODMAN) RCA ALBUM CUT K STEGALL.J.KELTON {0.NAIL} MERCURY ALBUM CUT

@ Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from
the chart after 20 weeks. % Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. @ CD Single available. ® DVD Single available. @ CD Maxi-Single available. € Cassette Single available. @ Vinyl Maxi-Single available. @ Vinyl Single available. € Cassette Maxi-
Single available. ©2002, VNU Business Media, Inc. All rights reserved.
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NUMBER 1 18 29 Weeks At Numbe 1 12 ALMOST THERE _RePUBLIC/UNIVERSAL 01573/UMRG Gabbie Nolen
1] | CAN'T FIGHT THE MOONLIGHT @ cursrsiie LeAnn Rimes J4 116 ROCKY TOP ‘96 necca 1s5z4Mca NASHVILLE The Oshorne Brothers
2 THAT'S JUST JESSIE _wvRic STREET 164063HOLLYWOOD Kevin Denney 13 SOMETHIN' IN THE WATER _ MONUMENT 79625/SONY Jeffrey Steele
3 | SHOULD BE SLEEPING 0ReAMWORKS 450362INTERSCOPE Emerson Drive {963 22 WHEN YOU NEED MY LOVE  0REAMWORKS 45904%/INTERSCOPE Darryl Worley
4 | WHERE THE STARS AND STRIPES AND THE EAGLE FLY LYRiC STREET 164059/HOLLYWOOD Aaron Tippin 17 HONEY DO  0ReAMWORKS 450914/INTERSCOPE Mike Walker
5 OSAMA-YO' MAMA curs 73130 Ray Stevens 18 IT DON'T MATTER TO THE SUN/LOST IN YOU @ carimoLssms Garth Brooks as Chris Gai
61 6 GOD BLESS THE USA cursaizs Lee Greenwood "N 15 ON A NIGHT LIKE THIS waRNER BROS. 16751/WRN Trick Pony
7 HOW DO | LIVE A’ cuss 02 LeAnn Rimes §(20 8 25 GIRL IN LOVE  coLumBia 19648/50NY Robin English
N 8 AMERICA WILL ALWAYS STAND _ReLENTLESS NASHVILLE 5137/MADACY Randy Travis 19 LOVE IS ENOUGH rca 63034/RLG 3 0f Hearts
9411 NIGHT DISAPPEAR WITH YOU  ivRic STREET 154050, HOLLYW00D Brian McComas 20 A ROSE IS A ROSE mercury 172133 Meredith Edwards
‘A 10 UNBROKEN BY YOU LyRIC STREET 164048/HOLLYWOOD Kortney Kayle 230 — POUR ME wARNER BROS. 16816/WAN Trick Pony
) 9 THE WAY YOU LOVE ME  WaRNER BROS. 1681B/WRN Faith Hill 924 FLOWERS ON THE WALL mercury 170128 Eric Heatherly
12) 14 GOD BLESS AMERICA curs 13127 LeAnn Rimes — COME A LITTLE CLOSER waRNER BROS 16762WRN Lila McCann
@ Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum), with mullimil-l Top selling sing‘les compiled from a national sample of retail store, mass merchant, iﬂfm ®
lion titles indicated by a numeral following the symbol. © 2002, VNU Business Media, Inc., and SoundScan, Inc. Al rights reserved. and intemet sales reports collected. compiled, and provided by SeundScan. Lt
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FRIENDLY GUY: At the Latin Grammy
Awards last year, Vicente Amigo—a
relative unknown in the U.S.—gar-
nered a nomination for album of the
year and an award for best flamenco
album for his critically acclaimed La
Ciudad de Las Ideas.

On May 21, RCA will release the
album—which was previously available
as an import—in the U.S., banking on
Amigo’s broader name recognition.

Amigo, a traditional flamenco
guitarist and composer, inevitably
attracts comparisons to veteran fla-
menco guitarist Paco de Lucia—not
necessarily for musical reasons but
for the commercial possibilities
many see in Amigo as a representa-
tive of a younger generation.

Indeed, though Ciudad remains
true to flamenco tradition, many
tracks have a distinctly pop slant. “It’s
more of a pop album. although it isn’t
intentionally so,” Amigo says, com-
paring it to his previous releases. “It
represents what I was in the moment
I wrote it, recorded it, and mixed it. I
love flamenco, I respect its roots, and
I love traditional flamenco. But
there’s a piece of me [that doesn’t|
know what label to place on [myself],
nor do [ need a label. Maybe it’s a con-
sequence of all the music I enjoy and
of my personal life.”

While Amigo may be new to U.S.
audiences, he’s hardly new to the fla-
menco world, and his virtuosity has
taken him to places beyond flamen-
co. Many Spanish-language music lis-
teners may remember him as the gui-
tar soloist in Alejandro Sanz’s hit
“Carazoén Partio” (Broken Heart).
That brief introduction may help pave
the way for prospective fans. “I've been
playing all over the world for many
years,” Amigo says. “But this is a very
important moment, because I'm try-
ing to pave my way here in the U.S.”

Amigo has begun recording with
BMG after a lengthy relationship with
Sony. “We had tried to penetrate the

by Leila Cobo

U.S. for a long time, and we’d won-
dered why it hadn’t happened,” man-
ager Antonio Montoya says. “When we
recorded this album, we tried in every
way to get it released in the U.S. And
it’s been the product of eight, nine
months of work.”

Months before the release of Ciu-
dad here, Amigo played three ex-
tremely successful concerts on the
East Coast as a way of testing the
waters. There weren’t any dancers on
the show—a calculated decision made
to encourage audiences to concen-
trate solely on the music.

And even as Amigo finds com-
mercial avenues abroad, he contin-
ues on his eclectic path at home.
Most recently, he supplied the music
for a Pedro Almodovar film and is
producing an album for cantaor (fla-
menco singer) El Pele.

“I'm very happy with it,” he says.
“I feel like it’s my own album. What
happens is, when you do things for
someone else, in the end, those
things are for everyone, and what
matters is the results.”

RITMO RISING: Effective from its up-
coming May/June issue, Ritmo Lati-
no magazine will be distributed in-
dependently from the Ritmo Latino
chain of music stores.

The newly revamped magazine
will be released bimonthly and will
include the Latin album charts and
subcharts from Billboard. Respect-
ed journalist Antonio Mejias Rentas,
previously with La Opinion, has
been added to the editorial staff;
Ramiro Burr will continue to con-
tribute to the magazine.

The magazine was taken over by
Michael “the Wolf” Littleford in
April 2001, and the next issue will re-
flect the changes that have been
implemented since that time. The
publication will continue to be dis-
tributed free of charge in predomi-
nantly Latin markets, and there are
plans to sell it on newsstands
nationwide as circulation rises.

CONGRATS: Mexican superstar Juan
Gabriel, winner of four Billboard Latin
Music awards, will be honored at a
star-studded concert May 12 at the
Anaheim Pond venue in California.
Slated to perform are a parade of Latin
acts, including Carlos Vives, Jaguares,
Joan Sebastian, Cristian Castro, Ale-
jandro Fernindez, Ana Gabriel, and
Alejandra Guzman. The concert fol-
lows the unveiling of Juan Gabriel’s
star on the Hollywood Walk of Fame.
The event will be promoted by
Hauser-CIE Entertainment.

BY LEILA COBO

MIAMI—Elvis Crespo’s career has
been marked by transformation.
From his successful stint as the lead
singer of Grupo Mania, he launched
an exciting solo career—propelled
by a charismatic stage demeanor
and a handful of catchy singles,
including “Suavemente” (Softly) and
“Tu Sonrisa” (Your Smile).

At his height, Crespo’s hits played
on urban and pop radio. He took
merengue to the mainstream, play-
ing the music—in Spanish—on
such shows as The Tonight Show
With Jay Leno. What to do with
such a winning formula in a format
as restricted as merengue? Crespo
decided to tinker with it, knowing
he had more to offer musically. But
in 2000, his ambitious Wow, Flash!
album faltered commercially.

With Urbano, due out May 21 on
Sony Discos, Crespo returns to his
roots. Yet surprisingly, he manages
to do so while still evolving his
sound. “Artists always say, ‘This is
my best album {referring to their
most recent release],” ” Crespo says.
“But I'll be objective. My best album,
musically speaking, was Wow, Flash!
Even if it didn’t get the sales, it was
my best album, because I was able
to mix styles. But people didn’t
understand it.”

People are bound to understand
Urbano, an album that kicks off in
vintage Crespo style with “La Cer-
veza” (The Beer)—an ode to drink-
ing and dancing—punctuated by
dueling trombones.

Urbano, as its name implies, is also
targeting the urban consumer
through tracks like “Bandidas,” which

Crespo
Turns
‘Urbano’
For Sony
Discos

CRESPO

incorporates electric guitar and rap
while maintaining a merengue beat.
Sony Discos executive VP George
Melendez says, “Urbano is trendy, but
it tries to keep the merengue musi-
cal base and introduces sounds that
are youth-oriented. We're trying to
hit the roots and introduce his music
to the true listeners of the genre.”

As before, Crespo wrote much of
the material here, relying on his
everyday experiences for inspiration.
“La Cerveza,” for example, came forth
after spending a day in Punta del
Este, Uruguay, listening to young-
sters humming, “Give me a beer.”

“I'm very down to earth,” says
Crespo, who co-produced the disc
with Roberto Cora, Joel Sanchez,
and José Gazmey. “I like my music
to be identified with the common
people, with people who party and
who really enjoy life in a very par-
ticular way.”

Crespo discounts speculation
that the slick image he assumed
for Wow, Flash! could have rubbed
fans the wrong way or that, like
Samson, he lost something when
he cut his trademark locks short.
‘When ‘Suavemente’ became a hit,
people didn’t know what I looked
like,” he says. “I think it has to do
more with the flavor of the song,
the flavor of the hook, and that it’s
music you can digest and dance
to. The change of sound was too
drastic. This album is an album
for the people.”

Urbano includes its share of love
songs set to a merengue beat, and
there is also one ballad. By Crespo
standards, the album took a long
time to make, and in the end, 30
songs were recorded before he set-
tled for the final 14. The pressure,
Crespo admits, is intense.

“Iwon’t lie to you. There’s a lot of
pressure. But that’s good. I'm a win-
ner, and I like this kind of challenge.
If these challenges, these pressures
didn’t exist, there wouldn’t be any
pleasure in doing this.”

Sony’s On Top Of Distribution List

BY LEILA COBO

MIAMI—In the U.S. and Puerto Rico,
Sony’s on top—according to just-
released quarterly numbers from Bill-
board, which measure SoundScan
sales by distributors. As tabulated
between Jan. 6 and March 31, sales of
Sony-distributed albums account for
25.3% of all Latin product. Sony is
followed by Universal Music Distrib-
ution (UMD)—which distributes Uni-
vision Music Group and Disa product,
among others—with an 18.8% share.
The Warner Music Group falls third,
with 12.6% of the Latin market, fol-
lowed by Fonovisa with 10.7%, BMG
Distribution with 9.6%, and EMI
Music with 9.3%.

If distribution of Fonovisa product
is taken over by UMD, it would be-
come the biggest-selling distributor of
Latin music in the U.S. But label-wise,
Sony Discos would still be ahead in
terms of sales.

The release of quarterly sales coin-
cided with the announcement of Frank
Welzer's new post as chairman/CEQ of
Latin America for Sony Music Inter-
national (SMI). Welzer’s duties will not
change, and he will continue to super-

vise SMI's Latin American companies
and Sony Discos, the U.S.-based oper-
ation run by chairman Oscar Llord.
Welzer, who is also chairman of the In-
ternational Federation of the Phono-
graphic Industry’s Latin American
board, says that while the Latin Amer-
ican music business may be experi-
encing its most difficult period, he is
still optimistic about the possibilities.

“We’re experiencing a depression in
our business in Latin America, and it's
caused by the economy and piracy,” he
says. “Despite that, we have a wealth of
talent.” Notable new acts include
Brazilian duo Zeze Di Camargo y Lu-

ciano, which will release a Spanish-lan-
guage album, and Argentina’s Alfredo
Casero, who recently won a series of
Gardel Awards based on the strength of
a Japanese-language song, “Shimauta
(Canci6n de laIsla).” Sony Music Japan
is releasing the disc in that country.

In the U.S., Sony Discos is readying
releases by Alejandro Montaner and
Ana Cristina, as well as the solo outing
of former Son by Four singer Angel
Lépez. Sony is also banking on sales of
DVDs, with planned releases by Shaki-
ra, Roberto Carlos, and Ricky Martin,
among others. It also plans to release
DVD compilations and DVD singles.
Welzer says, “The singles market has
virtually disappeared throughout Latin
America—including the U.S. market—
and one way we feel we can recapture
it is by releasing DVD singles.”

As for the future, especially in Latin
America, Welzer is cautious. “It's so
dependent on the economy. But I'm
very, very pleased with the rosters; very,
very pleased with the staff; and content
that the war on piracy is being con-
ducted properly. But there’s no ac-
counting for the economy. And that
goes for all of Latin America.”
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Y J 13 TUYYO THALIA a3 POR ESE HOMBRE BRENDA K. STARR CON TITO NIEVES & VICTOR MANUELLE
7 [10| | EL PODER DE TUS MANOS Intocable = | 7 EMILATIN SONY DISCOS
RMUNOZ {L.PADILLA] EMI LATIN ' 17 SI TU TE VAS 0 PAULINA RUBIO 31 VOLVERE A AMAR ALEJANDRA GUZMAN
- UNIVERSAL LATIN ARIOLA /BMG LATIN
ENTRA EN MI VIDA SinBandera % | 9
13 [ CQMO DECIRTE NO FRANCO OEVITA a8l 27 | LAPLAYA LA OREJA DE VAN GOGH
A BAQUEIRO (LGARCIA,N SCHAJRIS) SONY DISCOS NIVERSAL LATING SONY DISCOS
USTED SE ME LLEVO LA VIDA Alexandre Pires = 5 b 15 FLOR SIN RETONO CHARLIEZAA | 30, 39 ¥ VOLVERE JOSE LUIS ROORIGUEZ
" | REY-NERRIO (ESTEFANO.D POVEOA) ARIOLA /BMG LATIN SONQLUX/SONKDISCOS ASIOUATBMG LATIN
— - - 7 '& | QUEELRITMO NO PARE PATRICIAMANTEROLA | 37 ] — | MAYONESA CHOCOLATE
13|11 /| POR ESE HOMBRE Brenda K. Starr Con Tito Nieves & Victor Manuelle = | 11 | ARIQLA/BMG LATIN MELODY /FONOVISA
£ ARROYO,L FCOLUMNA (R GALAN.LGALAN) SONY DISCOS 5 W 16 | LUNANUEVA CARLOS VIVES 38 | TALVEZ QUIZA PAULINA RUBIO
- EMI LATIN UNIVERSAL LATIND
8 NECESIDAD Alexandre Pires = | 5 « | % | YoPUEDO HACER RICAROOMONTANER || 39 T0DOS TENEMOS UN AMOR LAMOSCA TSETSE
REY NERRID (ESTEFANO) ARIOLA /BMG LATIN WARNER LATINA EMILATIN
- J
17 FLOR SIN RETONO Charlie Zaa = | 1 12 [ APRENDIZ ALEJANDRO SANZ 32 | SENTIR AMOR LEY ALEJANDRO
MWARNER LATINA MOCK & ROLL /LIDERES
C ZA4,M SALCEDO (R FUENTES GASSON) SONOLUX /SONY DISCOS —_—
14 (14| | YO QUERIA Cristian = | 6
K SANTANDER,0.BETANCOURT (T.COTUGNO.S.GIACOBBE) ARIOLA /BMG LATIN
11| 8 = | MANANTIAL DE LLANTO Joan Sebastian 4
* 1 JSEBASTIAN {J SEBASTIAN) MUSART /BALBOA
15|17 | | DEL OTRO LADO DEL PORTON Ramon Ayala Y Sus Bravos Del Norte 15
RAVALAF MARTINEZ (FMARTINEZ) FREDDIE
\ . "
0l e i = ® | g | e
o - 4 <= | IMPRINT/PROMOTION LABEL <= | IMPRINT/PROMOTION LABEL
25|24} | MI BOMBON Cabas = | 18
C MERCHAN.CABAS {CABAS) EMI LATIN 1| PORESE HOMBRE BRENDA K STARR CON TITO NIEVES & VICTOR 20 | ANEWDAY HAS COME CELINE DION
P MANUELLE EPIC
22 (19 QUE EL RITMO NO PARE Patricia Manterola = | 19
2 5 | YTUTEVAS CHAYANNE [F¥Z850 21 [ MIPRINCESA MICHAEL STUART
JREVES (ESTEFANO,J REYES} ARIOLA /BMG LATIN . A i
18| 9 | | LUNA NUEVA Carlos Vives 1 2 | TEQUIERO IGUAL QUE AYER MONCHY & ALEXANDRA |2 8 | ESCAPAR ENRIOUE IGLESIAS
It | E.ESTEFAN JR S KRYS {C.VIVES M.MADERA) EMI LATIN J&N /SONY DISCOS INTERSCOPE /UNIVERSAL LATINO
- — 4| LAAGARRD BAJANDO GILBERTOSANTAROSA [\ 74 | 36 | FLOR SIN RETONO CHARLIEZAA
28 |31 | AL QUE ME SIGA Luis Miguel 21 SONY DISCOS SONOLUX /SONY DISCOS
|| LMIGUEL (M ALEJANDRO} WARNER LATINA 3 HASTA QUE VUELVAS CONMIGO TARC ANTHONY | ;% 37 A DIOS LE PIDO JUANES
- - COLUMSBIA/SONY DISCOS SURCO /UNIVERSAL LATINO
27| — | | SITUTE VAS Paulina Rubio % | 22 - "
i SRUBINIGAUBIN.CYE) R NIVERSATTATIND [ 3 XEEE Y DILE SERGIO VARGAS 25 E:&nﬂgmgmv r— RAFY BURGOS EL CUPIDO
23231 | COMO DECIRTE NO Franco De Vita 23 4 10 | MIBOMBON CABAS 31 | SITUTEVAS PAULINA RUBIO
' | LROMERQFOE VITAA CUCO' PENA (FOE VITAY UNIVERSAL LATINO EMLLANY UNIVERSAL LATINO
L 4 7| AYIBUENO FERNANDO VILLALONA FEATURING JON SECADA |{ % YO PUEDO HACER RICARDO MONTANER
2127 | TE QUIERO IGUAL QUE AYER Monchy & Alexandra = | 21 LATING /SONY DISCOS WARNER LATINA
M.DE LEON {W CASTILLO) J&N /SONY DISCOS ' 12 | QUITAME ESE HOMBRE PILATMONTENEGRD | %3 § 33 | HOMBRE LALEY
— -— UNIVISION WEA ROCK /WARNER LATINA
| 17 | PENADE AMOR PUERTDRICANPOWER || 20 J| 38 | AL QUE MESIGA LUIS MIGUEL
| HOT SHOT DEBUT J&N /SONY DISCOS WARNER LATINA
N .| YO PUEDO HACER Ricardo Montaner % | 25 11 §| 14 | LANEGRATIENE TUMBAQ CELIACRUZ || 3 TE LO PIDO SENOR TITO ROJAS
| __| B SILVETTI (R MONTANER M.FLORES) WARNER LATINA SONY DISCOS - MP
- 7 )| 16 | MEHUELE A SOLEDAD MDO 29 | ESTOESPARATI 0RO SOLIDO
31129 | | LA AGARRO BAJANDO Gilberto Santa Rosa = | 4 SONY DISCOS SONY DISCOS
| JM.LUGO {J.MONTES QUILES) SONY 01SCOS 43 | 19 | MILROSAS MICHAEL STUART § 3 35 | AQUICONMIGO ANDY ANDY
~al | AMM /UNIVERSAL LATINO SONY DISCOS
32|32 ‘| HASTA QUE VUELVAS CONMIGO Marc Anthony 21
| MANTHONY.J A GONZALEZ (G MARCO.M ANTHONY} COLUMBIA /SONY DISCOS J m&fﬁgﬂmm LATINA INSHESNT) f,g'g:gs“ MUEREDEDILOE LTIk
34(28 | | SITU NO VUELVES Alejandro Fernandez 27 9 || ENTRACHMIVIDA SINBANDERA | [ AT THALIA
|| KCAMPOS (FATO) SONY DISCOS
< - 5 )| 28 | QUEELRITMO NO PARE PATRICIA MANTEROLA 08 24 | LUNANUEVA CARLOS VIVES
20{20 | | APRENDIZ Alejandro Sanz = | 13 ARIOLA /BMG LATIN EMILATIN
| HoATICA(ASANZ) WARNER LATINA 17 | 2 | ..GUETE QuiErRo RABITO % | CUANDO FALTAS TU PUERTO RICAN POWER
— MELOOY FONOVISA J&N /SONY DISCOS
33(37| | JURO POR DIOS Banda Tierra Blanca = | 30 A 15 | METIENELOCO PUERTO RICAN POWER 18 | AHORASOY MALA OLGA TANON
| AVALENZUELA.0.VALENZUELA (J ZAZUETA) LA SIERRA J&N /SONY DISCOS WARNER LATINA
24[22| . [COMOPUDISTE ~ =~ = = Banda El Recodo | 9 S | e e s i | Gk tanno iinki
PR O ALENZUELA (G UzARR GA,0.VALENZUELA.JLIZARRAGA} ONOVIS, W T ceos s B D= | OEPATA NEGRA T
26|25} | SUFRIENDO A SOLAS Lupillo Rivera = | 7 et T DISC0S
- | PRIVERA(J.A FERRUSOUILLA} SONY DISCOS
~ | | ADIOS LE PIDO Juanes = | 33
0 B G SANTAOLALLA JUANES {JUANES) SURCO /UNIVERSAL LATINO
1 | VETE YDILE Sergio Vargas 34
o S.VARGAS {B.GOICOCHEA) RCC
MITAD Y MITAD Pesado 35
J M ELIZONDO,M.A ZAPATA (M A PEREZ) WEAMEX /WARNER LATINA
4
PARA ESTAR A MANO El Coyote Y Su Banda Tierra Santa 34 TITLE ARTIST S| TITLE ARTIST
EL COYOTE Y SU BANDA TIERRA SANTA (J M ESPINOZA} EMI LATIN IMPRINT/PROMOTION LABEL <Z| IMPRINT/PROMOTION LABEL
COMO DUELE Luis Miguel = | 1
QUITAME ESE HOMBRE PILAR MONTENEGRO @ | TUYYO THALIA
L MIGUEL (A MANZANERO) WARNER LATINA UNVISION EM)LATIN
TE QUEDO GRANDE LA YEGUA Alicia Villarreal = | 15 2 | ELPODERDE TUS MANOS INTOCABLE 30 | TEQUIERO MAS QUE AYER ARACELY ARAMBULA
H PATRON (A VILLARREAL) UNIVERSAL LATINO EMILATIN DISA
3 | DELOTROLAOO DELPORTON RAMON AYALAY SUS BRAVOS OEL NORTE 32 | ESCUCHA MI AMOR LOS PALOMINOS
MUJER CON PANTALONES Carlos Ponce = | 39 FREDDIE EONOVISA
€ ESTEFAN JR,J. SOMEILLAN {E ESTEFAN,JR.N TOVAR} EMILATIN 4 NO ME CONOCES AUN PALOMO 22 | NOSEVIVIR JOSE MANUEL FIGUEROA
41|34 | i AY! BUENO Fernando Villalona Featuring Jon Secada 26 = rcmo ot
0| EESTERAN JR R GAITAN AGAITAN,J M VELAZOUEZ E ESTEFAN,JRN TOVAR RLGAITAN.A GAITAN) LATIN /SONY DISCOS | R INTOGASES RESTRO AMOR EANCHO BARRAZA
3gl40 | 'T‘. DEJATE QUERER Los Tucanes De Tijuana 25 8 JURO POR 010S BANDA TIERRA BLANCA DE QUE SIRVIO IMAN
U0 G FELIX (M.QUINTERO LARA) UNIVERSAL LATING LASIERBA, UNIISION 4
- 5 | COMO PUDISTE BANDA EL RECODO 19 | NOME MORIRE ROGELIO MARTINEZ
45| — | | SOMOS MAS AMERICANOS Los Tigres Del Norte 42 FONQVISA
LOS TIGRES DEL NORTE {E.VALENCIA) FONOVISA 3 sumnzung ASOLAS LUPILLO RIVERA 21 | ELCARA OF CHANGO LOS ORIGINALES DE SAN JUAN
- SONY DISCOS EMILATIN
35(33 | | MAS ALTO QUE LAS AGUILAS P?e Aguilar | 24 10 | PARAESTARAMANO EL COYOTE Y SU BANDA TIERRA SANTA 23 | NoOSFALT PALOMO
PAGUILAR (J SEBASTIAN) MUSART ‘BALBOA EMI LATIN DISA
. MISMA ]
\ 32& ( EES TLE FENIOJ_FREEYS ’NO PARE Patric A' gom?ﬁg L’ﬂ.ﬁ 44 14 SINS }\A ISMA CAMA LIBERACION ) Eﬁffr&m NO ESTAS AQUI AB. OUINTANILLA Y LOS KUMBIA KINGS
: - 13 | MITAD Y MITAO PESADO 15 | PEQUENA AMANTE EL PODER DEL NORTE
36121 § | LLOVIENDO ESTRELLAS Cristian 13 | —WEAMEX SVARNER LATING Lisd:
K SANTANOER B 0SSA (A MONTALBAN E.REYES) ARIOLA /BMG LATIN \PAN 12 | DEJATE QUERER LOS TUCANES OE TIJUANA % | NAILA RENAN ALMENDAREZ COELLO CON CONJUNTO PRIMAVERA
UNIVERSAL LATINO FONOVISA
49 (38 | .| LA NEGRA TIENE TUMBAO Celia Cruz = | 32 o 16 | SOMOS MAS AMERICANOS LOS TIGRES DEL NORTE AQUEL AMOR POLO URIAS Y SUMAQUINA NORTENA
S.GEORGE (F. 0SORI0,S.GEORGE) SONY DISCOS FONOVISA | FONOVISA
QUE EL CUCUY NO PARE PATRICIA MANTEROLA POR EL AMOR A MI MADRE LOS ANGELES AZULES
r AY AMOR Control 47 o ARIOLA /BMG LATIN DISA
NOT LISTED INOT LISTED) L 15 TE QUEDO GRANDE LA YEGUA ALIC AVILLARREAL 3 | TRAGOS AMARGOS RAMON AYALA Y SUS BRAVOS DEL NORTE
UNIVERSAL LATING FREDODIE.
46|48 QUE LEVANTE LA MANO Los Angeles De Charly 46 ]
| AY AMOR CONTROL — | YAESTOY AQUI EDGAR AGUILAR ‘EL NAROUILLO"
1.RODRIGUEZ (A VEZZANI) FONOVISA m EMILATIN SONYDISCOS i
UJULE Los Huracanes Del Norte 42 0 18 | QUELEVANTE LA MANO L0S ANGELES DE CHARLY 3% | ANGELBABY JENNI RIVERA
- M.RUBALCAVA (M RUBALCAVA} FONOVISA FONOVISA DISCOS CISNE 4
18 11| MANANTIAL DE LLANTO JOAN SEBASTIAN — | AGARRAME COMPAORE MICHAEL SALGADO
QS MAYONESA Chocolate @ | 42 MUSART /BALBOA SONY DISCOS.
ACASA,E BAITO,J.C.CASARES (A CASA,E.BRITD,J.C.CASARES) MELODY /FONOVISA m 20 | UJULE LOS HURACANES DEL NORTE QUE MANERA DE PERDER JULIO PRECIADO Y SUBANDA PERLA DEL PACIFICO
FONQVISA | RCA/BMG LATIN .
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. A panel of 34 stations (33 Latin Pop, 16 Tropical/Salsa, 56 @ % CADA DIA MAS LOS CANELOS DE DURANGO EL CAPADD LOS RAZOS DE SACRAMENTO Y REYNALOO
Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience impressions. @B Records showing an increase in audience RCA /BMG LATIN

over the previous week, regardiess of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-
isters an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on
more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. ®Videoclip avaliability. ©2002, VNU Business Media, Inc. All

rights reserved.

The most popola sngles and tracks comphee from 8 national sample of Broadcast Deta Systems oo playlss.
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% |2 ARTIST Title | %@ o | ARTIST Title | 23
= IMPRINT & NUMBER/DISTRIBUTING LABEL £ 9IS {IMPRINT & NUMBER/DISTRIBUTING LABEL g~
i 3vyz ¥ 4 Weeks At Number 1 49 ESREY LUPILLO RIVERA Sold Out At The Universal Amphitheatre, Vol.2 | 8
s NUMBER 1 Hs eeks At Number SONY DISCOS 84773 {7.98 Eom.s?i .
111 INTOCABLE Suenos | 1 _ PP
| e s 4 ° S obp ion o et EspirituVivo | 50
2|4 CHAYANNE © Grandes Exitos | 1 51 158|127 ¢ LOS RAZOS DE SACRAMENTO Y REYNALDO Con El Polvo Hasta La Muerte | 23
SONY DISCDS 84567 (10,98 EQ/16.98) & ARIOLA 89296/BMG LATIN {9.36/12 98)
3 |— LOS RAZOS DE SACRAMENTO Y REYNALDO Corazon De Perico | 3 51 (41 PESADO O Pesado Presente Futuro | 13
RCA 93084/BMG LATIN (7.98/11.98) & WEAMEX 43774 WARNER LATINA {13.98 CD}
4|3 VICENTE FERNANDEZ Historia De Un Idolo Vol.2 | 3 9 §56(51 LUPILLO RIVERA @ Despreciado | 1
SONY DISCDS 84282 (10.98 EQ/15 96) & SONY DISCOS 84276 {8 98 EQ/13.98) &
6|2 VARIOUS ARTISTS Las 30 Cumbias Mas Pegadas | 1 49 (54 JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol.1 | 27
DISA 727015 (8 98/13 98} ARIOLA 79005(BMG LATIN {18.98 CD)
515 RAMON AYALA Y SUS BRAVOS DEL NORTE El Numero 100 | 5 55 16247 LOS ORIGINALES DE SAN JUAN © Recado De Mi Madre | 9
FREDDIE 1845 (3 38/14 95) 4 EMI LATIN 33330 {8 98/12 38)
8|9 MARC ANTHONY o Libre 1 46| 30 LOS TIGRILLOS Bailame | 23
COLUMBIA 84617/SONY DISCDS {1198 EQ/17.98) WEAMEX M731/\VARNER LATINA (8.96/13 98)
10| 8 PILAR MONTENEGRO Desahogo 8 48 | — FRANCO DE VITA S das Partes Tambien Son B 29
UNIVISIDN 310026 {9 98/13 98} UNIVERSAL LATINO 016772 {16.98 CD}
717 ALEXANDRE PIRES A Alexandre Pires 3 ;8 55 |58 PATRICIA MANTEROLA Que El Ritmo No Pare | 41
ARIOLA 8788 BMG LATIN {14.98 CD) & ARIOLA 91638/BMG LATIN (1398 CD)
916 LOS ANGELES AZULES Alas AlMundo | 6 59 ¥ LOS CAMINANTES 20 Exitazos-Nuestras Canciones | 46
DISA 727022 (3.98/13 98) & { SONY DISCOS B4224 {9 98 EQ/13 96)
12|25 VARIOUS ARTISTS Serenata A MiMadre | 11 §60 || 67 | 49 JOAN SEBASTIAN Lo Dijo Ei Corazon | 7
DISA 727023 {13.98 CD) MUSART 12633/BALBDA (9.98/17 38) 4
‘37 GREATEST GAINER $ 3 26 | 26 !Y)IN?D?SCOS sk (1458 £0.CO1 Greatest Hits: 5th Anniversary Edition | 26
1610 CHARLIE ZAA A De Un Solo Sentimiento | 3 6 65|52 LUPILLO RIVERA © Sold Out At The Universal Amphitheatre, Vol.1 | 17
SONOLUX 84540'SONY DISCOS 1998 EQ/16 58) # SONY DISCOS 84772 (7 98 EQ/13.98)
1513} { A.B. QUINTANILLA Y LOS KUMBIA KINGS @ Shhh! | 1 c1 16871 LOS TIGRES DEL NORTE Uniendo Fronteras | 1
EMI LATIN 29745 (9.98/14.98) FONDVISA 6145 (8.98/12.98) &
11 (12 ALEJANDRO SANZ / MTV Unplugged | 1 54 J 73| — JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol.2 | 39
WARNER LATINA 41541 (109817 9) & ARIOLA 79006 BMG LATIN {18 38 CD)
1311 VARIOUS ARTISTS 20 Inmortales Pegaditas | 10 | 59 | 65 RAMON AYALA Y SUS BRAVOS DEL NORTE A En Vivo..El Hombre Y Su Musica | 13
UNIVISION 310051 (3 98/13.98} FREDOIE 71815 (8 98/14 98)
1814 ALICIA VILLARREAL Soy Lo Prohibido | 3 .3 57 | 53 VARIOUS ARTISTS Latin Groove | 53
UNIVERSAL LATIN 014824 {8 98/13 98] PUTUMAYO 80197 {15 98 €D}
19|15 LOS TUCANES DE TIJUANA © LasR De Los Ti De Tijuana | 2 6 64| 60 LOS GREY'S Cantan Amor | 60
UNIVERSAL LATIND 017043 {8 98/13 98) & PLATIND #185/FDNOVISA (8.98/12.98)
22 (16 PAULINA RUBIO @ Paulina | 1 £8 75| — CELIA CRUZ La Negra Tiene Tumbao | 66
UNIVERSAL LATINO 543319 (10 83/16 98) 4 SONY DISCDS 84519 {10 98 EQ/16 98)
MANU CHAO oxim ion..E
L 4 HOT SHOT DEBUT 69 RADIO BEMA 10321VIRGIN {17.98 CD) 4 Pr {ma EStac"Jn Spﬂanza 8
LUPILLO RIVERA & JUAN RIVERA Los Hermanos Mas Buscados | 19 [ 70 PANCHO BARRAZA Hombre Enamorado | 56
|| CINTAS ACUARID 84305/SONY DISCOS {6 98 EQ/12 88 MUSART 20487/BALBDA (8 98/12 98)
14118} g JOAN SEBASTIAN & MARCO ANTONIO SOLIS Los Grandes | 14 60|55 CONTROL MACHETE Solo Para Fanaticos | 45
MUSART 2548/BALBOA (7 9813 98) UNIVERSAL LATIN 017152 {15.3 CD)
21|22 VICENTE FERNANDEZ A’ Historia De Un Idolo Vol.1 | 1 6674 LOS ANGELES DE CHARLY Te Voy A Enamorar | 1
SONY DISCDS 84185 (10.98 £0/15 98) & FONOVISA 6154 (8 98/12 98) &
17 {17 | LUIS FONSI Amor Secreto | 1 63|63 VARIOUS ARTISTS Bachatahits 2002 | 18
I UNIVERSAL LATIND 017020 {10.98/16 98} & J&N B4682/SDNY DISCOS (10.98 €Q/16.93)
28 {23 JOAN SEBASTIAN En Vivo: Desde La Plaza El Progreso De Guadalajara | 1 0 69 | 62 ALEJANDRO FERNANDEZ A Origenes | 2
MUSART 2524/BALBOA (7 98/1398) & SONY DISCDS 84637 110,98 EQ/16 38) 4
24121 | LUIS MIGUEL ! Mis Romances | 2 75 GRUPO BRYNDIS En El idioma Del Amor | 1
WARNER LATINA 41572 (11.98/17.98) DISA 727016 {8.98/13.58) 4
29|24 LAURA PAUSINI © Lo Mejor De Laura Pausini-Volvere Junto ATi | 9
WARNERTATINA Q1070110 Sic 81 LATIN POP ALBUMS TROPICAL/SALSA ALBUMS Il REGIONAL MEXICAN ALBUMS
20|19 CONTROL Todo Bajo Control | 10
EMI LATIN 36731 (9 38/13 98)
- CHAYANNE MARC ANTHONY INTOCABLE
27 |43 | LOS TERRICOLAS En Concierto | 27 GRANDES EXITDS {SONY DISCOS } LIBRE {CDLUMBIA /SONY DISCOS) SUENOS {EMILATIN}
DISA 726953 (12 98/17 98)
PILAR MONTENEGRO MONCHY & ALEXANDRA LOS RAZDS OE SACRAMENTO Y REYNALOD
3433 %%%,JEME&Q&?S Baladas Rancheras | 3 DESAHOGD (UNIVISION } CONFESIDNES (J&N /SDNY DISCDS) CORAZON DE PERICO {RCA /BMG LATIN)
42 | 46 MELODY De Pata Negra 29 ALEXANDRE PIRES BRENDA K. STARR VICENTE FERNANDEZ
SONY DISCOS 84669 {9.98 EQ/11.98) ALEXANDRE PIRES (ARIOLA /BMG LATIN} TEMPTATION (SDNY DISCOS ) HISTORIA DE UN I0DLO VOL. 2 {SONY DISCDS |
25|38 | SIN BANDERA SinBandera | 25 CHARLIE ZAA CARLOS VIVES VARIOUS ARTISTS
SONY DISCOS 84806 {1698 £Q €D} OE UN SOLO SENTIMIENTD (SONDLUX /SONY DISCOS) DEJAME ENTRAR (EMI LATIN} LAS 30 CUMBIAS MAS PEGADAS {DISA)
32|28 LOS ANGELES AZULES Historia Musical | 2 AB. QUINTANILLA Y LOS KUMBIA KINGS VARIOUS ARTISTS RAMON AYALA Y SUS BRAVOS DEL NORTE
| DISA 727014 (8 98/13 98) 4 SHHHI (EMILATIN} LATIN GROOVE (PUTUMAYO) EL NUMERD 100 (FREDDIE )
44 (34| | LUPILLO RIVERA Sufriendo A Solas | 3 ALEJANDRO SANZ CELIA CRUZ 1 LOS ANGELES AZULES
SDNY DISCOS 84648 {15 98 EQ CO) MTV UNPLUGGED {WARNER LATINA } LANEGRA TIENE TUMBAO (SONY DISCOS } ALAS ALMUNOD {DISA}
33|20 MONCHY & ALEXAND’RA Confesiones | 8 PAULINA RUBID VARIOUS ARTISTS VARIOUS ARTISTS
AN ONY DISCOS (Ban EQ/1ags) PAULINA {UNIVERSAL LATIN ) BACHATAHITS 2002 {J&N ;SONY DISCOS) SERENATA AMIMADRE (DISA )
35135) | EL PODER DEL NORTE El Autentiko Y Unico En Vivo | 7 LUIS FONSI COMPAY SEGUNDO VARIOUS ARTISTS
= i AMOR SECRETO {UNIVERSAL LATIN } DUETS (WARNER LATINA | 20 INMORTALES PEGADITAS {UNIVISION )
3032 !;]%asﬂﬂ;ﬁ'}w%g,DEL NORTE Los Mejores Exitos | 30 LUIS MIGUEL MICHAEL STUART ALICIA VILLARREAL
MIS ROMANCES (WARNER LATINA } MICHAEL STUART (RMM AUNIVERSAL LATIND) SOYLD PROHIBIOD (UNIVERSAL LATIND )
23| — gﬂﬁgh%smﬂgwligf Ponce | 23 LAURA PAUSINI TIT0 ROJAS LOS TUCANES DE TIJUANA
L0 WEJOR DE LAURA PAUSINI VOLVERE JUNTOATI (WARNER LATINA } QUIERD LLEGAR A CASA 4P ) LAS ROANTICAS OF LOS TUCANES DE TUUANA (UNNERSALLATING )
47 | 50 LOS INVASORES DE NUEVO LEON 20 Exitos | 37 1
EMILATIN 34432 (1298 CD) L0S TERRICOLAS GILBERTO SANTA ROSA LUPILLO RIVERA & JUAN RIVERA
= ENCONCIERTO (DISA ) INTENSO (SONY DISCOS ) LOSHERANOS WAS BUSCADDS (CATAS ACUARID SS905SONY DISCOS)
! $97¢ PACESETTE R: Yot MELODY VARIOUS ARTISTS JOAN SEBASTIAN & MARCO ANTONIO SOLIS
61|—| | LOS RAZOS DE SACRAMENTO Y REYNALDO Y Sigue La Parranda Con Norteno Y Banda | 38 DE PATANEGRA (SONYDISEOS) BACHATA PREVIUM 2002 i) TS G
LIDERES 350219 (7.98/13.98) SIN BANDERA OLGA TANON VICENTE FERNANDEZ
31|29 PABLO MONTERO Pidemelo Todo | 17 SIN BANDERA (SONY DISCOS ) YOPORTI (WARNER LATINA} HISTORIA DE UN IDOLO VOL. ¢ {SONY DISCOS )
A0/ EMELATINIT S8/ 3,500 CARLOS PONCE VARIOUS ARTISTS JOAN SEBASTIAN
3940 LOS BUKIS Greatest Hits | 39 PONCE {EMI LATIN | LOS MEJORES DE LA BACHATA 2002 (MOCK & RDLL /LIDERES) EN VIVO. DESDE LA PLAZA EL PROGRESD DE GUADALA-
‘ FONOVISA 8168 {858/1260) PABLO MONTERD VARIOUS ARTISTS CONTROL
43|42 | | BRENDA K. STARR Temptation | 28 PIDEMELO TODD (RCA /BMG LATIN) MERENGUE HITS (J&N /SHNY DISCOS) TODO BAJD CONTROL {EMI LATIN )
SCNYCIoLOs BTIDIoReEdis 0} LALEY VARIDUS ARTISTS LOS TEMERARIOS
3636 | LALEY O MTV Unplugged | 13 MTV UNPLUGGED (WEA ROCK WARNER LATINA) SALSAHITS (J&N/SONY DISCDS) BALADAS RANCHERAS FONOVISA )
= WEA ROCK 40349/ WARNER LATINA (10 98/16 98) &
— - - . VARIOUS ARTISTS VARIOUS ARTISTS LOS ANGELES AZULES
37 (67 | VARIOUS ARTISTS Bitlboard Latin Music Awards 2002 | 37 BILLBDARD LATIN MUSIC AWARDS 2002 (WARNER LATINA | BACHATAHITS 2001 {J&N SONY DISCDS) HISTORIA MUSICAL (DISA }
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Estéfano Wins BMI Songwriter Award

BY LEILA COBO
MIAMI—Songwriter Estéfano, a
maker of hits for such artists as
Chayanne, Thalia, and Gloria Este-
fan, won BMI'’s Latin songwriter of
the year award for the second time
during the performance-rights
organization’s Ninth Annual Latin
Awards, which took place May 8 in
Hollywood, Fla.

Colombian-born Estéfano—who
is known for tailor-making songs
for each artist—had a particularly
productive year, thanks in large
part to Paulina Rubio’s hit album
Paulina. Almost entirely written by
him, the disc has remained on the
Billboard Top Latin Albums chart
for nearly two years.

“It was a sui generis album,” Esté-
fano says. “Her sound was very ag-
gressive for what was in the market
at the time. The point was to do
something different.”

Two Estéfano-penned tracks on

ESTEFANO

that album—-°El Ultimo Adiés” and
“Y Yo Sigo Aqui”—were among the
most-performed on BMI’s list, along
with “Ni Una Lagrima Mas,” per-
formed by Noelia, and “Yo Te Amo,”
performed by Chayanne—making
Estéfano the writer with the most

Concord In ‘Perfecta’ Deal

BY ERNESTO LECHNER

LOS ANGELES—During the past four
decades, veteran keyboardist Eddie
Palmieri has offered his many fans a
smorgasbord of Afro-Caribbean music
—from crackling Latin-jazz sessions
to fiery salsa workouts. Palmieri’s
eclectic musical agenda is defined by
his instrumental virtuosity and youth-
ful lust for experimentation.

PALMIERI

But the bandleader had always
refused to revisit the material he per-
formed with his first orchestra, the
legendary La Perfecta. “The idea
seemed simply blasphemous to me,”
Palmieri admits in his flavorful Span-
ish accent. “La Perfecta began in
1961, after a chance meeting with the
late [trombonist] Barry Rogers dur-
ing a Johnny Pacheco show at a club
called Triton’s in the Bronx [N.Y.]. It
just didn’t seem right to play that
material, especially since he’s been
gone.” Rogers died in 1991 at age 56.

Fans of La Perfecta’s trombone-
laden sound will rejoice listening to
Palmieri’s newly released La Perfec-
ta 2, which signals the beginning of
his relationship with California-
based jazz label Concord Picante.

“In terms of marketing, we're tak-
ing a two-sided approach on this
album,” explains Concord Records
executive VP John Burke, who signed
Palmieri to the label after meeting
him at a jazz festival. “As far as the La
Perfecta material goes, we’re reach-
ing out to the Spanish-speaking pub-
lications, the general salsa audience,
and those older listeners who are
knowledgeable about Eddie’s past.”

La Perfecta 2 finds Palmieri deliv-
ering sophisticated new versions of
five of the band’s classic tunes, includ-
ing the rollicking “El Molestoso” and
the wistful “Cuidate Compay.” Trom-
bonist Doug Beavers re-wrote the
arrangements for these tunes and
convinced his boss to give them a try.

The idea of emphasizing the trom-
bones was born from financial need
rather than an ambitious artistic con-
cept. “I couldn't say that [the decision]
was the product of some genial inspi-
ration on my part,” Palmieri recalls
with a laugh. “I had always wanted to
form a traditional Cuban conjunto
with trumpets, just like Conjunto Casi-
no, which I admired so much. But the
trumpet players I knew in New York
were too expensive for me. Then I met
Barry Rogers and decided to go with
two trombones and a flute instead.”

Because he wanted to keep the new
album from becoming a mere exercise
in nostalgia, Palmieri has added a
handful of brand-new Latin-jazz com-
positions to the collection. One of the
most intriguing tracks is “Apeiron,” a
dissonant, improvised trio piece with
bassist Joe Santiago and up-and-com-
ing Cuban drummer Dafnis Prieto.

And for tropical-music aficiona-
dos, the new album brings a much-
needed breath of fresh air to con-
temporary salsa, which for the past
few years has been languishing in a
moribund state.

songs on the most-performed list.

“It was a wonderful year,” Esté-
fano says. “It wasn’t just the success
of the songs but the success of the
artists, which is more important.”

Other top winners at the BMI
gala—which took place during the
Billboard Latin Music Conference
and Awards—were tejano/nortefio
fusion band Intocable’s “Enséfiame
a Olvidarte” (Teach Me How to
Forget You), which was named
song of the year, and Sony/ATV,
which received the publisher of the
year award. “Enséfiame a Olvi-
darte” was written by Luis Gerar-
do Padilla Riojas and published by
SER-CA Publishing.

Sony/ATV Latin Music Publishing
won publisher of the year thanks to
its eight award-winning songs,
which included Tonny Tun Tun’s
“Por El Caminito,” as well as Esté-
fano’s four tracks.

Singer/songwriter Juanes, who
garnered seven Latin Grammy
Award nominations last year for his
album Fijate Bien and the single of
the same name, was honored with a
special Certificate of Achievement.
Juanes ultimately won three Latin
Grammy Awards. His follow-up
album, Un Dia Normal, will be
released May 21 on Surco/Universal.
“I don’t know if I'm a good gui-
tarist,” Juanes says. “I probably am
not. And I'm not a great singer.
What I do know is what I live, I give
back in my songs.”

BMI’s black-tie ceremony, which
took place at the Diplomat Hotel &
Resort, was hosted by president/
CEOQ Frances W. Preston and assis-
tant VP of Latin Music Diane J.
Almodovar. Almodovar says, “Be-
cause our awards are being pre-
sented during the Billboard confer-
ence, the greater Latin music
community has the opportunity to
focus on the contributions of the
songwriter. The BMI awards span all
genres of Latin music and celebrate
some extraordinary songwriting tal-
ent and versatility. No matter what
the rhythm is, the song is the foun-
dation, and we're glad our affiliates
will be in the spotlight.”

Other winning songwriters in-
cluded Kike Santander, with three
songs on the most-performed list,
and Armando Manzanero Canche
and Mario Quintero, with two
songs each. Multiple award-win-
ning publishers included Foreign
Imported Productions and Pub-
lishing, Peermusic, and World
Deep Music Publishing Corp., all
with four Citations of Achieve-
ment; EMI-Blackwood Music and
SER-CA Publishing, with three
each; and D’Nico International,
Editora Arpa Musical, El Conquis-
tador Music Publishing, Elzaz
Music, Mas Flamingo Music, and
Tigres del Norte Ediciones Musi-
cales, with two each.

For a complete list of winners,
visit billboard.com/awards.

Notes.

EMPOWERMENT: If imitation is truly
the sincerest form of flattery, then
Patti Austin shows tremendously
heartfelt admiration for Ella Fitzger-
ald on For Ella (Playboy/Concord
Jazz, May 21). Backed by the WDR

Big Band, Austin not only performs
nearly a dozen songs made legendary
by Fitzgerald but also meticulously
recreates the late singer’s soaring
vocal scats on renditions of “How
High the Moon” and “You'll Have to
Swing It (Mr. Paginini).”

“Ella has always been the con-
summate female vocalist of the
modern age, not just for jazz, but
for the pop world,” Austin says.
“Everyone considers her a jazz
singer, but in her prime, she was a
popular artist of the day. I wanted
to learn her improvised vocals as a
way to memorialize lines that are
truly works of art and to get closer
to the heart of a truly inspiring
artist and person.”

As many of the WDR Big Band
musicians had worked with Fitzger-
ald, Austin benefited from a wealth
of first-hand accounts of Fitzger-
ald’s prodigious talent and equally
profound reticence. “I was continu-
ally told that Ella was painfully shy,”
says Austin, whose own handful of
introductions to Fitzgerald con-
firmed that the singer was “any-
thing but the outgoing, empowered
modern woman.”

The irony, Austin says, is that
Fitzgerald’s onstage intensity was
the complete opposite of her off-
stage personality. “Every perform-
ance of Ella’s is equally dynamic and
inventive, and I found myself won-
dering how this shy person could
create such powerful music. Anyone
so in command of their craft is not
shy, maybe in their personal life, but
certainly not when they hit the
stage. Something happened when
Ella performed—she was trans-
formed, she came to life, and that
was her strength and empowerment.
When she was done, she had noth-
ing left to prove.”

Recorded live last year at a single
concert in Cologne, Germany, with

by Steven Graybow

more than 40 musicians who make
up the WDR Big Band (including
drummer Gregg Field, who co-pro-
duced the project), For Ella captures
Austin in a setting that is both new
to her professional oeuvre and closest
to her artistic essence. “Jazz is the
music I grew up listening to, and the
music I performed when I first start-
ed out in this business,” says Austin,
the daughter of a jazz musician and
goddaughter of Quincy Jones and
Dinah Washington. “People know me
for R&B songs, such as ‘Baby Come
to Me’ [her 1981 duet with James
Ingram], but in my heart, I have
known I wanted to record a big-band
album for many years.”

Although For Ella is a live record-
ing, Austin explains that the sound
of the audience was omitted from the
final mix of the set at the behest of
her label because “live albums get
almost no radio airplay.” The result-
ing mix allows for the marriage of
“the energy of a live performance
with a cleaner, studio-quality sound,”
according to the singer, who admits
being skeptical of the idea but
pleased with the final result.

Arranger/co-producer Patrick
Williams says that the biggest
question in assembling songs for
For Ella arose when selecting
which of the late singer’s perform-
ances to model the big-band ar-
rangements after. “We sat for a full
day and listened to 20 CDs of Ella
from various times in her life, to
get the big overview of her career,”
Williams says. “For instance, we
knew we had to do “A-Tisket, A-Tas-
ket,” but the question was which
version to model our arrangement
after. Most of these songs were re-
corded by Ella with a trio or small
band, so my job was to capture the
spirit of the original material with
the full big band.”

Austin has performed eight con-
certs of For Ella material since the
project was recorded, appearing
with the Count Basie Big Band
(with Williams conducting) at the
New Orleans Jazz Festival, with ad-
ditional dates scheduled at the Play-
boy and Aspen jazz festivals. “I think
that this music draws people in, be-
cause it has a sense of quality to it
and because it is so infectious,” she
says. “These days, people are look-
ing for music that is patriotic and
inspiring, and many of these songs
were written during times of war, so
there is a bit of history and inspira-
tion built into them.”

NOTEWORTHY: Chuck Loeb releases
his fifth date for Shanachie, All There
Is, May 21. The set features the gui-
tarist’s live band (keyboard player Mike
Ricchiuti, bassist Ron Jenkins, and
drummer Brian Dunne) and organic,
stripped-down production values.
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SONGWRITERS & PUBLISHERS

NIEVE BRANCHES OUT: Best-known
for his spectacular keyboard textur-
ing on songs by Elvis Costello, over
the years Steve Nieve has pretty
much let his fingers do the talking.
But Nieve—who joined Costello’s
backup band the Attractions in 1977
and is backing him again on his new
When I Was Cruel album and tour—
recently released Mumu, an album
of his own songs.

“I began to write songs when I
was young, though they were noth-
ing to be proud of,” Nieve says.
“Writing from a personal stand-
point is one thing, but the difficult
thing is to write a song that some-
one else might care to sing. For
me, that’s the elusive goal, and I'm
still learning.”

As for singing, he’s done that
before, too—though with unsatisfy-
ing results. “After the first attempt,
I had to wait 15 years or so, to regain
the confidence to record my voice,”
continues Nieve, who was schooled
at the Royal College of Music and
sings in calmer tones than his
volatile associate. “I had to find a
stronger way to sing than before and
discovered that the less force I tried
to put into my voice, the more force
it seemed to carry. So the problem
of singing became how to put less
feeling, less emotion, less of ‘me’
into it in order to achieve more
emotion, more feeling.”

As the main accompanist for one
of the era's most celebrated song-
writers, Nieve readily acknowledges
Costello’s effect on his own song-
writing. “I'm sure his influence has
been great for me, and not just mu-
sically,” he says. “Elvis is above any
fashion. He has great tenacity and is
a natural leader who is able to direct
musicians to follow his ideas. He lis-
tens carefully to the others and is a

&Music.

by Jim Bessman

tireless worker, too. In comparison,
I'm neither a good listener nor a
natural leader, and I have to strug-
gle to be tenacious.”

Costello is a great fan of all kinds
of music, Nieve adds, as well as a
diverse songwriter who has demon-
strated to him “the strength of tak-
ing risks in my own compositions.”

Nieve notes, “His songs go through
numerous transformations in and
out of the studio, and his voice is a
formidable instrument that he takes
full advantage of in his writing. |
have to try the same, but within the
strict limitations of my voice—
which makes for a different type of
song. So I've discovered the world of
Robert Wyatt, Brian Eno, and, more
recently, Mark Hollis, and while I
cannot compare myself to them, I've
suddenly realized that it’s possible
to explore something more gentle
with my music.”

Zomba Records has so far released
Mumu only in France, where Nieve
resides. But Nieve—who is affiliated
with La Sacem for France and other
French-speaking territories and PRS
for the rest of the world—has al-
ready completed the songs and ar-
rangements for his next album and
plans to do some live dates of his
own early next year.

“I enjoy the complete control of
songwriting,” he says, looking ahead
to the “discipline” of writing songs
for other artists. “I enjoy collabora-
tion and would be very happy co-
writing songs, contributing words
or music, or a mixture of the two. I
recently wrote an opera, Welcome fo
the Voice, with Muriel Teodori
[Nieve's album’s title is Teodori’s
nickname]. It was a big learning
experience to write music to some-
one else’s text. I've also received
three texts from Elvis for three of
my melodies, for a project called
Correspondence, which will be a bi-
lingual song cycle with texts by my
favorite writers in English and
French.” Nieve says he also hopes to
organize “songwriting weekends in
the country.”

Incidentally, Nieve’s Attractions
bandmate Pete Thomas has also
been writing songs. Now living in
Los Angeles, Thomas has immersed
himself in literature about the old
West—which is fitting, in that when
not backing Costello, he's playing
drums for country-western trio Jack
Shit (which also stars Costello bas-
sist Davey Faragher). Thus, one of
Thomas’ compositions, “Little Gold
Dollar,” is about a prostitute who
once worked Virginia City, Nev.

Complete List Of SESAC Winners

R&B Writer Cox Wins Songwriter Of The Year For Second Consecutive Year

A complete list of 2002 SESAC
Award recipients follows (see story,
page 6).

Song of the year: “Where the Party
At,” recorded by Jagged Edge, written
by Bryan-Michael Cox

Songwriter of the year: Bryan-
Michael Cox

Publishers of
the year: Babyboys
Little Publishing
Co., Noontime
South, W.B.M.
Music

Pop perform-
ance activity
awards (singles):

“Where the Par-
ty At” written by
Bryan-Michael
Cox. Publisher:
Babyboys Little
Publishing Co.,
Noontime South,
W.B.M Music

“U Got It Bad”

man. Publisher: Swimmer Music

“Red Red Wine” written by Neil Dia-
mond. Publisher: Tallyrand Music

“I Wanna Know” written by Michele
Williams. Publisher: 1972 Music Foray
Music, EMI

“Jumpin’, Jumpin’ ” written by Chad

Spin and Drift, Andrew Gress, Lyric
Collision

Contemporary Standards En-
semble, Don Braden, Creative Per-
spective Music

Next Step, Kurt Rosenwinkel, Zbig-
niew Music

Glittering Award. Neil Diamond congratulates SESAC’s songwriter of the year, Bryan-
Michael Cox. Diamond picked up some performance awards of his own at the SESAC
Awards. Pictured, from left, are SESAC president/COO Bill Velez, Cox, and Diamond.

Persuader,
Nicholas Rolfe,
B3 Music

Brighter Days,
Don Braden, Cre-
ative Perspective
Music

Kindred, Ste-
fon Harris, Ste-
fonaphone Music

Comin’at Cha,
Walter Beasley,
Affable Publish-
ing

Gospel: Still
Tramaine, Quin-
cy Fielding Jr.,
Gospel of Peace
Music

written by Bryan-
Michael Cox. Publisher: Babyboys Lit-
tle Publishing Co., Noontime South,
W.B.M. Music

“Promise” written by Bryan-Michael
Cox. Publisher: Babyboys Little Pub-
lishing Co., Noontime South, W.B.M.
Music

“Superwoman” written by Bryan-
Michael Cox. Publisher: Babyboys Lit-
tle Publishing Co., Noontime South,
W.B.M. Music

“Goodbye” written by Bryan-Michael
Cox. Publisher: Babyboys Little Pub-
lishing Co., Noontime South, W.B.M.
Music

“Bow Wow (That’s My Name)” writ-
ten by Bryan-Michael Cox. Publisher:
Babyboys Little Publishing Co., Noon-
time South, W.B.M. Music

“Let’s Get Married” written by
Bryan-Michael Cox. Publisher: Baby-
boys Little Publishing Co., Noontime
South, W.B.M. Music

“Family Affair” written by Bruce
Miller. Publisher: CWAB (Universal
Tunes)

“Nobody Wants to Be Lonely” writ-
ten by Victoria Shaw. Publisher: Victo-
ria Shaw Songs

“I'm a Believer” written by Neil Dia-
mond. Publisher: Stonebridge Music
Music, EMI

“Caramel” written by Chuck Young.
Publisher: Ernest Jr.’s Music

“Simple Things” written by Jim
Brickman. Publisher: Brickman Songs,
Universal Tunes

“Lights, Camera, Action!” written by
Roosevelt Harrell III. Publisher: One
Shot Deal Muzak

“Get Over Yourself” written by
Michele Vice-Maslin. Publisher: More
Sweetersongs

“Case of the Ex (Whatcha Gonna
Do)” written by Traci Hale. Publisher:
Hale Yeah Music, Peer Tunes

“Valentine” written by Jim Brick-

Elliott. Publisher: 353 Music Jovonn
Alexander, Snook Life Music

“No More” written by Balewa
Muhammad. Publisher: Jahgae Joints
(Universal PolyGram International
Tunes)

Albums

New age: Christmas Extraordinaire,
Chip Davis, Dot and Lines Ink

Jazz: Riding the Nuclear Tiger, Ben
Allison, Sonic Camera

Arts and Crafts, Matt Wilson, Grain-
fed Music

WOW Gospel
2001, Jarvis Cooper, Zomba Melodies.

“I'll Fly Away,” from O Brother,
Where Art Thou?, Albert E. Brumley,
Albert E. Brumley & Sons

Rock: New Found Glory, New
Found Glory, Blanco Meow Music, Uni-
versal Tunes

Danse Macabre, the Faint

Better Version of Me, Rainier Maria,
Mary Rilke Music, DeMarrais Music,
Roadrashtwelveyearoldsmoking

Love and Theft, Bob Dylan, Special
Rider Music

BY JIM BESSMAN
NEW YORK—Two proposed amend-
ments to ASCAP’s Articles of Associ-
ation have sparked an e-mail cam-
paign by opposing ASCAP members.
The amendments were among 35
suggested changes to the articles,
which govern ASCAP functions.
They were submitted by the board of
directors to voting members last
month, to be returned by May 16.
The first controversial amendment,
No. 21, would increase the number of
signatures required to nominate a
board candidate by petition. ASCAP
president/chairman Marilyn Bergman
says the change would be representa-
tive of the body’s vastly expanded mem-
bership: “The [percentage| of total
writer signatures necessarv remains
the same as it was in 1960, when the
provision was originally adopted.” Also
in question is amendment No. 28,
which clarifies the roles of ASCAP’s

ASCAP Prop
E-Mail Opposition

osals Incite

board of review and board of directors.

Norman Chesky, head of Chesky
Records and Manhattan Production
Music, says, “By requiring hundreds of
signatures to even put a candidate on
the ballot to challenge the board-nom-
inated candidates—and by refusing to
disclose the identity of its members or
provide any contact information—the
‘good old boy network’ is virtually
squeezing out the little guy.”

Bang Music's Lyle Greenfield—
who employs composers of radio and
TV advertising—notes the proposed
change “further insulates the board”
from an important sector of the indus-
try. He says the board is already “heav-
ily weighted in the traditional com-
poser/publisher [community].”

Bergman says, “ASCAP’s board
has very carefully considered all
the amendments and believes that
each is in the best interests of the
entire membership.”
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PRO AUDID

Yamaha Launches DM2000

First Three Consoles Go To Elliott Scheiner, Hans Zimmer, Jam & Lewis

BY CHRISTOPHER WALSH

NEW YORK—The commercial audio
systems division of the Yamaha
Corp. of America has delivered the
first three of its new DM2000 digital
consoles. The first recipient was pro-
ducer/engineer Elliot Scheiner, for
his personal studio in Connecticut;
composer Hans Zimmer and the
production team of Jimmy Jam &
Terry Lewis also took delivery of a
DM2000, which began shipping at
the end of April.

While the DM2000 is slightly
larger than Yamaha's revolutionary
02R digital mixer—first shown in
1995—it is far more than the next-
generation of that product.

While the 02R96—an updated
version of the original with more
than five times the processing
power—will ship in June, the
DM2000 is a very different animal,
explains Larry Italia, GM of Yama-
ha's commercial audio systems
division: “Everything is different.
The engines are completely differ-
ent, the software is completely dif-
ferent. The A/D converters and
microphone preamplifiers are vast-
ly different and much improved.

“We really focused on sonic as-
pects of the 2000—that’s the thing
people will know when they get in
front of it,” Italia continues. “The
spec sheet is amazing and that’s all
great, but what does it sound like?
Elliot is happy, Jimmy and Terry are
happy. If these guys are happy, then

we're pretty comfortable.”

For surround-sound specialist
Scheiner, the acquisition of a DM2000
for his studio is critical to the con-
tinuing proliferation of 5.1 titles into
the marketplace. A wealth of content
is itself key to the success of multi-
channel audio in this period of eco-
nomic uncertainty in the music
business and the world at large. “The
whole point of this studio,” Schein-

‘

'
SCHEINER

er says, “was to make it possible to
do really low-budget projects in
there. For that purpose, this works
out great. And it sounds good—I
just did my first project on it, and
both the mastering engineer and
DTS said it sounds great.”

That mix, for fledgling label DTS
Entertainment, is a solo project by
Steve Lukather of Toto.

In addition to surround process-

ing, panning, and monitoring fea-
tures and 24-bit/96kHz perform-
ance, the DM2000 includes 96kHz
effects, integrated digital audio
workstation (and tape machine
transport/locator/track arming)
control, and a flexible digital patch-
ing system, addressing all compo-
nents of modern production.

As with Yamaha's PM1D digital
sound reinforcement console,
which is slowly penetrating the
touring industry, the DM2000 also
features individual channel name
displays, useful when switching
between mixing layers.

Along with the 02R, the smaller
03D digital mixer, and the PM1D,
Yamaha’'s AW series of worksta-
tions—which consists of the AW4416
and AW2816—address the musical
instrument and project-studio mar-
kets, providing an astonishing de-
gree of capability in a small and in-
expensive package.

“I think a lot of work can be done
on smaller-footprint things,” Italia
says. “[Audio professionals] want a
more efficient workspace, and so
much work is done on a computer
that it’s very nice to be able to sit in
one spot and get to everything. The
way Elliot had his room laid out, it's
quite ergonomic when you look at it.”

“It’s based on {the 02R],” Schein-
er adds, “but it sounds infinitely bet-
ter. I don’t think there’s much of a
comparison between the two. And
this one does so much more.”
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BILLBOARD'S NO. 1 SINGLES (MAY 11, 2002)
CATEGORY HOT 100 R&B COUNTRY MODERN ROCK MAINSTREAM ROCK
TITLE FOOLISH FOOLISH MY LIST SEEIN' RED T0O0 BAD
Artist/ Ashanti/ Ashanti/ Taby Keith/ Unwritten Law/ Nickelback/
Producer | Gotti I. Gotti J. Stroud, T. Keith Miguel, Unwritten Law R. Parashar, Nickelback
(Label) {Murder Inc./Def {Murder Inc./Def (DreamWorks) {Interscope) {Roadrunner}
Jam/IDIMG) Jam/IDJMG)
RECORDING STUDIO(S) CRACKHOUSE CRACKHOUSE OCEAN WAY TOTALACCESS GREENHOUSE
{Location) (New York) {New York} (Nashville, TN) {Redondo Beach, CA) (Burnaby, British Calumbia}
Enginoer(s) Milwaukee Buck Milwaukee Buck Julian King Eddie Ashworth Joey Moi
CONSOLE(SY Roland 770 Roland 770 Custom Ocean Way Neve | Amek 2520 SSL4048 E/G
DAW(S) 8078
RECORDERI(S} Pro Tools Pro Taols Sony 3348 HR Ampex ATR 124, Pro Toots | Pra Tools
RECORDING Pro Tools Pro Tools BASF 931 Pro Tools Pro Tools
MEDIUM
MIX DOWN STUDIO(S) RIGHT TRACK RIGHT TRACK LOUD CACTUS ARMOURY
(Location) (New York} {New York) (Nashville, TN) (Hollywoad, CA) {Vancouver, British Columbia)
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LABOR OF LOVE: The May 14 release
of the Band’s swan song, The Last
Waltz, on DVD-Audio completes the
multi-format undertaking to mark
the Thanksgiving 1976 concert’s 25th
anniversary. With a sizable gathering
of rock icons joining in, The Last
Waltz truly marks the end of an era
in popular music’s history. Two-and-
a-half decades later, The Last Waltz
(see review, page 20), performed in
the shadow of disco’s emerging dom-
inance—and the genres and subgen-
res to follow—offers an up-close view
of the classic rock era’s grand finale.

The celebration began last month
with the film’s limited theatrical rere-
lease, as well as the April 16 release of
Warner Bros./Rhino’s 54-track, four-
CD box set, which features a wealth
of previously unissued tracks from the
concert and new rehearsal cuts. (The
DVD-Audio includes the 30 perform-
ances from the movie only.) On May
7, MGM Home Entertainment re-
leased the Martin Scorsese-directed
film on DVD-Video.

For all participants in The Last
Waltz reissues, it has been a long
and laborious process, but the re-
sults are well worth the effort. In
addition to the Band’s Robbie Ro-
bertson, producer of the rereleases,
recording/mix engineer Dan Gellert,
mastering engineer Steve Hall (of
Future Disc Systems in Los Ange-
les), and Rhino’s Robin Hurley
worked together to create sonically
superb remixes in both 2- and 5.1-
channel formats.

Approximately 50 analog multi-
track tapes, Gellert explains, were
baked and transferred to the 24-bit
Sony 3348HR format. He remixed the
tracks on a Solid State Logic MT dig-
ital console; the stereo remixes were
mixed to half-inch analog tape.

“Our agenda,” Gellert says, “was
for the stereo mixes, in particular, to
have more impact. We wanted to
bring out the amazing musical de-

by Christopher Walsh

Monitor

tails that I always thought were sort
of lost. I'm pretty pleased with the
way it came out.”

The 5.1 remixes for the DVD re-
leases were created in Pro Tools,
Gellert adds, keeping the audio in
the digital realm. “I've been a fan of
surround mixing since it began,” he
says. “I've been doing surround
mixes for a long time—the trick
was getting record companies to
pay for proper mixing! So I've done
a little on the books, but my head
has always been there. It wasn’t a
surprise to me.”

“Dan did a phenomenal job on the
stuff,” says Hall, who has mastered
several DVD-Audios for Warner Bros./
Rhino. “The materials I had to deal
with were so consistent. His mixes,
his 5.1 stuff sounded great and need-
ed only very minor tweaking. He's a
great engineer.”

Nonetheless, the process was ex-
traordinarily time-consuming and
intense, given the quantity of content.
Hall loaded Gellert’s half-inch analog
stereo mixes into the Sonic Solutions
workstation in Future Disc’s Studio 6
for editing and additional EQ. “Fifty-
four tracks,” Hall says, “plus, for most
of those tracks, I have vocal-ups, vocal-
downs, some with vocals omitted from
different artists. All these different files
took up almost a 36-gig drive. That
took the better part of a week-and-a-
half before I was ready to deliver CD
refs to Robbie and Dan.”

Based on suggestions from Robert-
son and Gellert to streamline the
performance—deleting dialogue,
smoothing out segues, and making
EQ adjustments, for example—Hall
made another round of reference
CDs. “That was a monumental task,”
Hall says, “because we're talking
about four albums, basically.” The
second round was followed by a
third, again based on the partici-
pants’ recommendations.

“All this time, I'd make down-sam-
ples from a Pacific Microsonics HDCD
processor,” Hall adds. “I'd come out
analog and go in 44.1kHz to a Sonic
system to make the 16-bit CD master
every time. By the time I had finished
the CD, I had a pretty good handle on
what was going to happen on the
DVD-Audio.”

“It's a very compact release,” Hur-
ley says of the DVD-Audio. “There’s a
5.1 mix, a {Dolby] AC-3 mix, and a
48kHz/24-bit stereo track as well. And
still photos—we’ve ended up with
over 130 unseen or rarely seen pho-
tographs on this disc.”

“It was a really good project,” Gellert
concludes, “and it’s a piece of history.”
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ARIA And IFPI Take Online Piracy
Message To Law Enforcement Gov't

BY CHRISTIE ELIEZER

SYDNEY—A high-profile meeting here
hosted by the Australian Recording
Industry Assn. (ARIA) marked the first
step in a campaign by local labels to
communicate to a wider audience their
perspective on digital piracy.

ARIA held the meeting April 29 at
Sydney’s Sheraton on the Park Hotel;
the 80 attendees included managing
directors of record labels, music pub-
lishers, federal and state police, crim-
inology academics, intellectual prop-
erty lawyers, and customs officers.
According to ARIA, it was the first
'ime such a wide-ranging group
involved in intellectual copyright pro-
tection had assembled to hear the
labels’ views on using technology, leg-
islation, and law enforcement to
relieve the online market of pirates.

“We needed to put things into con-
text,” ARIA CEO Stephen Peach tells
Billboard. “What seems to get the most
media attention on this issue are the
'negative’ aspects, like the squashing of
pirates. But it is equally important to
show that record companies are excit-
ed about the possibilities and choice
that technology brings to the compa-
nies, the artists, and the consumers.

“People left the meeting with a
heightened awareness of what we’re
trying to do as an industry,” Peach con-
tinues. “They seemed excited to hear
about the new business models that
record companies are ready to roll out
and the economic impact of online
piracy and how its denial of revenue to
rightful owners hampers this.”

Attendees were updated on the
latest business prospects on the
Internet. including digital jukebox-
es and customized compilation CDs
for parties; the continued risk of
business models that are lackadaisi-
cal about paying copyright owners;
the tactic of discouraging investors
from backing such companies; anti-
piracy moves around the globe; and
copy-protection of CDs.

Speakers included the Internation-
al Federation of the Phonographic

Industry’s (IFPI) London-based gener-
al counsel/executive director Allen
Dixon, its director of enforcement lain
Grant, and manager of its Internet anti-
piracy unit Jeremy Banks. They were
in Australia after a three-week visit to
Vietnam, Hong Kong, and Taiwan to
discuss copyright reforms.

Dixon admits, “It’s hard to know to
what extent online piracy will over-
take physical piracy. I'd like to think
we’re making progress and evolving
a legitimate market. Copyright pro-
tection on discs is working, and last
year, IFPI got 995 Napster clones
offline—which amounts to clearing
750 million illegal files, used by 2.8
million users. The Internet gives con-
sumers a wider choice, yet that choice
is being robbed by pirates.”

On April 30, ARIA and IFPI rep-
resentatives traveled to the Aus-
tralian capital, Canberra, to provide
a similar update to senior advisers
from the Attorney General’s Office
and the Department of Communi-
cation, Information, Technology
and the Arts. Peach says, “Again, it
was important to show government
circles that, like them, the music
industry is embracing technology
and not trying to turn back the
clock. It has heightened awareness
and is helpful in ARIA’s ongoing dia-
logue with them.”

ARIA says it intends to host more
seminars; following the April 29
meeting, customs officers request-
ed further meetings with the Music
Industry Piracy Investigation unit.

No Layoffs At Virgin Spain Despite Labels Shutdown

BY HOWELL LLEWELLYN

MADRID—Despite shuttering three
of its imprints (Billboard Bulletin,
May 7), Virgin Spain managing
director Lydia Fernandez says the
label is not laying off any frontline
staff and will retain virtually all the
artists on the three divisions’ rosters.

Virgin has suspended operations
at the three imprints, all of which
were launched within the past five
years. An unspecified number of Vir-
gin back-office staff are being trans-
ferred to EMI Spain’s main offices
on the outskirts of Madrid. Fernan-
dez says the imprints will remain as
a trademark “in the hope of reacti-
vating them as solid structures
when the market allows.”

Artists signed to “street-cred” im-
print Chewaka—including up-and-
coming flamenco singer Estrella
Morente and her father, Enrique
Morente (regarded as today’s premier
active flamenco singer)—world-
music imprint Yerbabuena (includ-

ing locally signed Cubans Eliades
Ochoa and Vieja Trova), and the local
acts signed to Barcelona-based Drac’s
roster all move to the main Virgin
Spain stable under the restructuring,
although the individual imprint logos
will still be used on new releases.

“The structure of the imprints is
on hold, and when the market per-
mits, we shall fully re-establish the
working structure of these labels,”
Fernéndez says. “The teams that
head the three labels remain with
Virgin.” The label directors—Javier
Lifian (Chewaka), Rafael Prieto
(Yerbabuena), and Gerardo Sanz
(Drac)—also remain.

Fermandez says, “Times and market
situations change, and we [in Spain]|
are being hit by 30% piracy levels, as
well as media phenomena, such as
[music-driven TV show] Operacion TH-
unfo, which eat away the market from
our artists so that I see myself irreme-
diably obliged to redefine my strategies
and rearrange Virgin's structure.”

Virgin Spain executive manager
Patricia Munn insists there was not
any pressure to trim back operations
from newly appointed EMI Spain
president Roberto “Chacho” Ruiz.
Munn says, “There was a union of
interests between the two, and Lydia
made the decisions—they were not
imposed on her.”

The news was initially revealed in an
unusually personal note sent by Fer-
ndndez to members of the music
industry media that began: “Due to the
current market situation, I feel the
need to give the following explanation
to the media.” It was followed by a his-
tory of Virgin Spain since the arrival of
Fernandez at the label in 1993, Virgin
Spain’s market share rose from only
2% in 1993, peaked at 10% in 1998,
and is now steady at around 7%, Fer-
nandez says. Chewaka was formed in
1997, followed by Yerbabuena and
Drac in 1999. Fernandez declines to
give details of current losses or savings
expected from the cost-cutting moves.

manager Kurt Frederickx.

M-Kids Are Alright. Belgian girl pop trio M-Kids was recently presented with
gold discs for its single “Funky Monkey" (ARS/Universal) by ARS Productions
managing director Patrick Busschots. The presentation was made in Antwerp,
Belgium, to coincide with the April 23 release of the act’s sophomore album,
Crazy. which went gold (15,000 units) on its release day, shipping 18,000
copies and entering the Flanders album chart at No. 4. Pictured, from left, are
Busschots; band members Tamara, Davina, and Britt; and ARS promotion

EMI Europe Reorganizes

De Buretel Sets Up Regional Marketing Team

BY EMMANUEL LEGRAND
LONDON—As EMI Recorded Music
vice chairman David Munns an-
nounced the formation of his cen-
tralized global marketing structure
(Billboard, May 4), the _
company’s Continental |
Europe chairman, Em-
manuel de Buretel, re-
leased details of the set-
up of his own regional
marketing team. '
The London-based
team comprises Capitol
marketing VP Monica |
Marin, Virgin market- |
ing director Steve Lee,
Eastern Europe inter-
national marketing VP
Alex Kasp