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Presidents 
'Share' Helm 
Of Atlantic 

BY MELINDA NEWMAN 
LOS ANGELES—As newly named 
co-presidents of Atlantic Records, 
Craig Kallman and Ron Shapiro say 
their first or-
der of busi-
ness isn't to 
divvy up their 
duties but to 
find ways to 
share them. 
"Under our 
old titles, A&R 
had been Craig 
and marketing 
had been me," 
Shapiro says. 
"We've decid-
ed that we're eliminating the division 
of duties. The company will report to 
us jointly, and we'll jointly sign and 

market acts 
together. To 
over-simplify 
it, I'll be lis-
tening to a lot 
more tapes, 
and Craig will 
be reading a 
lot more mar-
keting plans." 
The pro-

motions were 
effective Jan. 
7. Shapiro, 

who joined the company in 1993, 
was executive VP/GM; Kallman, 

(Continued on page 888) 
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Alanis Excels On Her Own 
Maverick Artist's 'Under Rug Swept' Marks 'New Plateau' 

BY LARRY FLICK 
NEW YORK—In the final frame of 
the clever video for the new Alanis 
Morissette single, "Hands Clean," a 
loose retelling of her rise to star-
dom, she sits alone—serene, com-
fortable, and completely confident. 

After years of collaboration and 
working under the guidance of 
others, the artist has taken full 
control of her creative destiny, as 
evidenced by her third Maverick 
opus, Under Rug Swept (Feb. 26). 
The sterling collection, which 

she wrote and produced alone, is 
her first full-length effort without 
producer/writer Glenn Ballard, 
with whom she crafted the influ-
ential, mega-selling Jagged Little 
Pill (1995) and Supposed Former 

(Continued on page 89) 

Brooks & Dunn's 'Wild' Country 2002 
BY RAY WADDELL 
NASHVILLE—Still providing some of 
country's most consistent box-office 
muscle in what has been a mostly tepid 
touring genre of late, Brooks & Dunn 
will reprise their Neon Circus & Wild 
West Show extravaganza in 2002. 

Set to begin April 12 in Madison, Wis., 
the tour (primarily consisting of sheds) 
will feature a lineup of headliners Kix Brooks 

and Ronnie Dunn—whose latest release on 
Arista is their 2001 Steers and Stripes 
album—along with strong support from 
Dwight Yoakam, Gary Allan, Trick Pony, 
and Chris Cagle. Hosted by Cledus T. 
Judd, the tour will feature expanded 
concourse elements, including side-
show-styled performers, secondary 

stages, and other attractions. Coors Light 
(Continued on page 884) 

Botwin Is 
Columbia's 
New Prez 

BY MELINDA NEWMAN 
LOS ANGELES—When asked how 
long Columbia Records Group chair-
man Don Ienner has been grooming 
him to become the new president of 
the 119-year-old label; Will Botwin 
jokes that the training began the day 
he met Ienner 20 years ago. 

"I first met Donnie when he was 
running Millennium Records. The 

EXCLUSIVE 

label had Bruce Cockburn and 
Franke & the Knockouts. I had an 
indie marketing company called 
Side One Creative Marketing. Don-
nie hired me back then to work on 
those acts, and he pushed me really 

(Continued on page 888) 
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Selling Music In A Buyers' Market 
Consider this modem parable: A 20-something business woman sits 

down in a diner and orders a cup of coffee. The waiter says it's against 
the rules to pour her one; she must buy a whole pot. "But," she asks, 
"what if I don't want a whole pot right now?" That's too bad, she's 
informed, and moreover, it's not time to brew a whole pot yet, and it 
won't be for several more weeks or months. But, it's explained, if she'll 
settle for a mug of a certain type of iced latte, it can sometimes be 
obtained under certain conditions and licenses. But it depends. 

"You act," the patron says, "like you're rationing a vital necessity." 
"Well," the waiter says, "it gets worse. In some cases you can only rent 

the latte"—at this point the woman gets up and stalks off in a huff— 
"because afterwards," the waiter calls after her, "we're gonna want it back!" 

Substitute a serving of popular music for the serving of coffee, and a silly 
fable becomes more familiar. One hopes we all still wish to sell records. The 
queries this columnist heard most often from frustrated music consumers 
(in an age range of 14 to mid-50s) who repeatedly button-
holed me—in a few cases, on the street—between Thanks-
giving and New Year's Day were the following: 
• Why is it impossible to buy the songs we hear on 

the radio? More than three dozen individuals com-
plained that they were unable to purchase CD or cas-
sette singles of specific radio hits: Alan Jackson's "Where 
Were You (When the World Stopped Turning)," Aaliyah's 
"Rock the Boat," James Taylor's "Have Yourself a Merry 
Little Christmas," Garth Brooks' "Wrapped Up in You," 
"Peaceful World," by John Mellencamp (featuring 
IndiaArie), "I Want Love," by Elton John, "Get the Party 
Started," by Pink, "I'm Already There," by Lonestar, and 
"Emotion," by Destiny's Child. Each of these recordings 
was thriving in a given format, yet none could be bought 
physically for personal use or as a Christmas gift. When 
I noted to one fellow in his 40s that the Taylor track was 
available via streaming, the computer-owning fan com-
pared that process to rigging up some sort of Slip 'N 
Slide lawn toy when what he really hoped to do was go swimming. "It's 
not convenient," another said, "to change all your plans to hear a 
record." Each of these people, who neither file-swap nor bum CDs, felt 
thwarted in their casual aims and appetites—so they gave up. 

It's an accepted practice in the industry, especially when chasing the 
rapidly maturing teen-pop market, to avoid offering even the initial 
radio single from an album for commercial sale in hopes of driving 
album purchases. A tactic that sometimes worked appears to be taper-
ing off, as both album and ticket sales for such acts are dipping. (Some 
Billboard editors have received anecdotal evidence from retailers that 
sales of less-pricey used CDs containing a sought-after hit are escalat-
ing.) According to SoundScan, U.S. consumers bought 22 million fewer 
albums in 2001 than in 2000, and overall album sales for the first week 
of the new year are 1.5% behind last year's figures. The last 'baby boom-
let,' which peaked at the 4.1 million births reported in 1990 by the 
National Center for Health Statistics (NCHS), is long over, as is the pro-
longed 1954-64 post-World War II explosion of 4 million annual births, 
and neither the NCHS nor the Census Bureau expect a new boom 
(although the NCHS says the birth rate increased slightly in 1998 after 
falling since '90). If consumers aged 35 and up accounted for 44% of all 
record sales in 2000, as a recent Recording Industry Assn. of America 

THE SHERRY SISTERS (LOIS, LEFT, AND KAREN) 

SHERRY SISTERS SAGA & 'SAILOR BOY' 
As the year draws to a close, I just 

want to let you know I am still receiving 
compliments on the wonderful article by 
Jim Bessman ("Karen Sherry Finds Her 
ASCAP Hat Fits Best," Songwriters & 
Publishers, Billboard, Sept. 15, 2001). 
Jim managed to capture everything bet-

profile asserts, we'd better stop confounding such potential purchasers. 
Which brings us to the next frequent holiday query/complaint: 
• Why isn't every album in print also available in a standard DVD-

Audio format and crammed with all the videos and other visuals 
fans might care to peruse? Consumers of all ages are having diffi-
culty grasping why they can't buy any conceivable film or audio DVD. 
They don't care about format wars. Since studies show that ageing 
boomer parents of either the post-World War II or post-1990 eras see 
dramatic increases in discretionary income and consumption once 
their families mature, pay off loans, and see the kids leave home, the 
music industry should respond while such people still care. Which 
coincides with another question that kept recurring: 
• Why isn't there any comprehensive national marketing targeted at 

the musically famished and financially empowered 25-55 age group? No 
one, it seems, is trying very hard to sell records to the listener demographic 

that has the income to spend freely on cars and stereos. 
This holiday season in patio liar seemed a time when older 
music fans felt the need or inclination to renew a fond-
ness for recorded music across the full stylistic spectrum 
as a comforting, satisfying personal pastime. But many 
claim there are few music ads in the magazines they read, 
little airplay or promotion on the radio networks (other 
than NPR) they listen to, and scant sales pitches during 
the TV programs they watch. 
• Satellite radio is intriguing, especially for casual lis-

tening in cars, but who between 25 and 55 really feels its 
easiest to hear music via the Web? Many people associate 
their computers with work and a vexing flood of e-mail. 
Moreover, most are savvy enough to know that the notion 
of "perfect" reproduction of digital music via the Internet is 
negligible at best Meanwhile, the latest studies show that 
both personal and corporate spending on computers is 
down, without any increases expected in 2002. And a recent 
survey found that Web surfers are increasingly abandoning 

sites that ask them to pay for content Judging from the poor reaction to the 
clumsy new Web music subscription services, the likelihood of fans opting 
to only "rent" music they once owned/controlled in physical form is slim. 

As people inside and outside the industry are realizing, mere record-
ed music is not that important or special to people unless those directly 
involved can enhance both its real and perceived value. In the film realm, 
DVD-Video has thus far managed this—but it needs to go farther. The 
music world had better catch up quickly and dramatically between now 
and next Christmas, because the public isn't interested in the music indus-
try's opinion of itself—it's only interested in maximum music choices 
with maximum ease and, yes, even greater post-digital audio merit And 
they won't be bullied into paying through the nose for a bad bargain. 

Consider an ancient fable: A passerby often paused outside a bakery 
shop to smell its aromatic wares. Seeing this, the baker grew irate and 
ordered the passerby to pay for the privilege of enjoying his goods. When 
the passerby refused, the baker took him to court. The judge listened to 
both sides of the case and then asked the passerby, "Do you have any coins 
in your pocket?" "Yes," the man answered. 'Well," the judge ordered, 
"stand next to the baker and shake your pockets." The man did so, creat-
ing an audible jingle. 'There," the judge said, addressing the baker, "You 
get the sound of his money for the smell of your baking. Case dismissed." 

LETTERS 

ter than I could have myself! 
Karen Sherry, senior VP of industry affairs 

ASCAP 
New York City 

PONDERING THE POWER OF FAMILY 
I wanted to drop you a note regarding Tim-

othy White's Music To My Ears column in the 
Dec. 29, 2001, issue ("Holiday Wishes and the 
Dance of Life"). I moved to Nashville in Feb-
ruary 1998 with my husband after living in 
Alaska for six years. This was a new beginning 
for us after a very tough year when we lost five 
relatives and a good friend in a matter of 
months. It was quite a gamut of emotions with 
my 28-year-old friend—singing in her wed-
ding, and at her funeral three months later. 
Thank you for White's eloquent tribute to his 

parents and to those lost in 2001. It reinforced 
what I came to believe—that the power of fam-
ily and friendships shapes our lives in profound 
ways and helps make us what we are. The col-
umn is one I will keep for some time to come. 

Shari Lacy, director of publicity 
Compass Records 

Nashville, Tenn. 

White has always been a journalistic hero 
of mine, but I think this ("Holiday Wishes 
and the Dance Of Life") was his finest hour. 
The column about his dad and mom was a 
perfect read this Christmas morning. 
Thanks for a lifetime of brilliant work. 

Phil Sweetland 
Country Insider 

Herm itage, Tenn. 

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of 

Billboard or its management. Letters should be submitted to the Letters Editor, Billboard. 770 Broadway, New York, N.Y. 10003. 
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Top of the News 
6 MIDEM officials have high hopes 

for this year's conference. 

Artists & Music 
8 A series of proposed bills and 

antitrust hearings are targeting the 

music industry. 

10 Singer/songwriter Shannon 

McNally makes her debut. 

10 The Beat:This year's Grammy 

nominations are examined. 

14 2001 Grammy nominations are 

announced. For a complete list of 

nominees, see pages 90-91. 

16 Sound Tracks: Columbia/Le-
gacy hopes Mark Twain will garner 

attention for classic Americana. 

16 The Classical Score: EMI 

Classics' marquee acts serve up new 

music this month. 

18 Touring:The Grand Prairie, 
NextStage showcase the newest 

venue-construction trends. 

22 Boxscore: Widespread Panic's 
NewYear's shows gross $ 1.9 million. 

23 Reviews & Previews: Alan 

Jackson, Shannon McNally, and 

Orchestra Baobab take the spotlight. 

26 R&B: Nappy Roots offers up a 

plate of Watermelon, Chicken, and 

Gritz for its debut Atlantic set. 

29 Words & Deeds. Loud new-

comers X-ecutioners set a strong 
foundatior with their debut. 

30 Beat Box: Dimit,i From Paris 

follows up his critically acclaimed A 
Night at the Playboy Mansion with 
After the Playboy Mansion for 
Astralwerks. 

32 Country: John McEuen teams 

with Nitty Gritty Dirt bandmate 
Jimmy Ibbotson for his first DVD 

project, Nifty Gritty Surround. 

35 Latin Notas:The Hispanic 

Broadcasting Corp. signs on to 
simulcast the Billboard Latin Music 

Awards. 

59 Jan Notes: The John Scofield 
Band continues to blend jazz and 
rock on its latest Verve set, uberjam. 

60 Studio Monitor: Gateway 
Mastering continues to grow, with 

the recent addition of a second 

mastering suite. 

EPITOME OF COOL: The legendary Rat Pack is together on The 
Bill hoard 200 for the very first time. While Frank Sinatra, 
Dean Martin, and Sammy Davis Jr. have all charted individ-
ually on the album chart, they have never charted as a trio 
until this issue. Now, two Capitol collections by the legendary 
singers are debuting on the chart. Eee-O 11: The Best of the 
Rat Pack is the Hot Shot Debut at No. 138, while The Rat 
Pack Live at the Sands comes in close behind, at No. 147. 

Sinatra, Martin, and Davis are all gone, as is the Sands 
Hotel. But their reputations live on (and the 2001 remake 
of the film Ocean's Eleven doesn't hurt). Thanks to the 
debut of these two new CDs, the three vocalists in the Rat 
Pack all have album chart spans that extend over the entire 
rock era. 
Billboard published a bi-weekly album chart beginning 

with the Jan. 8, 1955, issue, and Sinatra appeared on that 
very first chart, with his EP Frank Sinatra Sings Songs 
From His Warner Bros. Picture "Young at Heart" and Swing 
Easy. This gives him a chart span of 47 years and one week. 
Martin also appeared on that Jan. 8, 1955, chart with an 
eponymous set, giving him the same 47-year-and-one-week 
span. Davis showed up only four months later: Starring 
Sammy Davis, Jr. debuted the week of May 14, 1955, giving 
him a chart span of 46 years and eight months. 

61 Songwriters & Publishers: 

Sony Classical's Cy Coleman returns 
with his first album in a decade, on 

Sony Classical. 

International 
63 Avex chairman Tom Yoda turns 
the Japanese-based indie into an 
industry powerhouse. 

64 Hits of the World: Robbie 
Williams' Swing While You're Win-

ning tops four international album 
charts. 

65 Global Music Pulse: The 
Chemical Brothers prepare to 

return with their fourth album, 

Come With Us, forVirgin. 

Merchants & Marketing 
69 The resignation of HMV North 

America president Peter Luckhurst 

surprises the industry. 

70 Declarations of Independents: 
Matador Records inks a U.S. distri-
bution deal with Alternative Distrib-
ution Alliance. 

71 Retail Track: Trans World 

posts a 3% sales gain for the holi-

ISLET BROTHERS 

day season, thanks to movies and 
video games. 

72 Home Video: The children's 

video industry posts strong sales 

numbers in 2001. 

Programming 
76 Music & Showbiz: Jennifer 
Lopez takes another turn at her 

"Ain't It Funny" clip. 

JENNIFER LOPEZ 

Features 
6 Market Watch 

62 Update/Good Works: The In-
ternational Foundation for Educa-

tion & Performing Arts is to honor 
jazz musician David Benoit. 

74 Classifieds 

77 Between the Bullets: Usher's 
"U Got It Bad" returns to the top of 

The Billboard Hot 100. 

94 The Billboard BackBeat 

At a Glance 
83 Chart Artist Index 

88 Chart Song Index 

The two new Rat Pack sets mark Sinatra's first appearance 
on The Billboard 200 since The Very Best of Frank Sinatra 
peaked at No. 124 in June 1998. Martin was last on the album 
chart in 1972 with Dino, which peaked at No. 117. Davis 
hasn't appeared on the chart since 1973, when Portrait of 
Sammy Davis, Jr., which peaked at No. 128, spent its final 
week on the chart 29 years ago this issue. 

GOOD 'BAD': Last week's No. 1 song on The Billboard Hot 100 
falls to No. 2, but that doesn't mean we have the first new No. 
1 of 2002. One of last year's chart-topping titles retakes the 
crown, as Usher's "U Got It Bad" (Arista) moves back into pole 
position. The Usher song was No. 1 for one week and was then 
succeeded by Nickelback's "How You Remind Me" (Roadrun-
ner), which dominated the tally for four weeks. Usher's return 
after spending four weeks at No. 2 matches the record for a song 
remaining out of the top spot before recapturing it. In August 
1977, Andy Gibb had a three-week run at No. 1 and was then 
replaced by the Emotions' "Best of My Love." That single ruled 
for four weeks until Gibb's song returned to the summit for 
another week. It was replaced in turn by the Emotions' single, 
which remained on top for one week. 

More Fred Bronson each week at www.billboard.com. 
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COOKE 

The 
Legend 
And His 
Legacy 

Singer. Songwriter. 

Producer. Inspiration. 

This is an artist at the height of his powers. 

This is the music he was born to create. 

This is Sam Cooke the way you remember him. 

Keep Movin' On 
The new Sam Cooke album featuring such 

timeless tracks as "A Change is Gonna Come", 
as well as the newly 

discovered 
"Keep Movin' On"-

written and recorded 
in the final months of 

his remarkable 
career. 

23 TRACKS INCLUDING 
'A CHANGE IS 

GONNA COME" 

SAM 
COOKE 
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Look for Sam Cooke on VH1 Legends 

Watch for the SPECIAL EDITION DVD 
in stores early 2002 

www.samcooke.com 
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MIDEM To Focus On Challenges 
BY EMMANUEL LEGRAND 
LONDON—Tough market conditions 
worldwide make this month's MIDEM 
trade show the most important in its 
36-year history, organizers say. 

Reed MIDEM Organisation CEO 
Xavier Roy claims that the trading 
environment will not affect the success 
of the Jan. 19-24 conference in Cannes: 
"It's when market conditions are tough 
that people in the industry need to 
maximize their investment." 

Roy forecasts attendance to be down 
10% to 15% on previous years—last 
year, 10,640 people attended. He ex-
pects most U.S. companies to attend 
but with fewer people. 

Roy says that MIDEM 2002 should 
reflect the challenges faced by the 
industry. He admits that several devel-
opments threaten it—such as CD 
burning, online file-sharing services, 
and the constant threat of piracy—but 
he remains optimistic about the 
future, particularly regarding the 
opportunities offered by the Internet. 

This faith in online music's future 
led to the creation three years ago of 
MIDEMNet, a conference focusing on 
the Internet's impact on the music 
world; last year, 950 delegates attend-
ed the one-day event. Roy says, "Despite 
the online meltdown, Internet issues 
are still important for the music indus-
try. I am convinced MIDEMNet is the 
privileged moment to reflect on all 
these issues with some of the world's 
most respected professionals." 
MIDEM director Dominique Leguem 

says, "[MIDEMNet 2002] will look at 
concrete cases with panelists who come 
from different horizons. People are fed 
up with fairy tales and need concrete 
stuff." MIDEMNers keynote speaker will 
be Kevin Conroy, head of AOL Music. 

After the Jan. 19 MIDEMNet gath-
ering, MIDEM proper starts that night 
with the NRJ Awards, a joint effort of 
French CHR station NRJ with leading 
commercial channel TF1. Major inter-
national and domestic acts are expect-
ed in Cannes for the occasion. 
The following day features a party 

organized in association with the Nor-

In The News 
• Shrek has become the best-

selling DVD-Video in history by 
selling 7.9 million copies since 
its Nov. 2, 2001, release, accord-
ing to DreamWorks. The title 
has also sold more than 21 mil-
lion copies on DVD-Video and 
VHS combined of the 23 mil-
lion units that have shipped and 
has generated approximately 
$420 million. 

• In a surprise move, John 
Grady has exited his position as 
senior VP of sales/marketing/ 
promotion at Mercury and Lost 
Highway Records in Nashville 
(Billboard Bulletin, Jan. 8). 

wegian trade body Music Export Nor-
way and co-funded by the Norwegian 
government and the local music 
industry. Acts performing include 
Briskeby, Sondre Lerche, and Cato 
Salsa Experience. 
On Jan. 21, MIDEM will present the 

premiere of Cindy, a new musical cre-
ated by the team behind Notre Dame. 

Murray Head and Laam will perform 
songs from the musical. 
MIDEM's Jan. 21 British showcase 

was organized with British trade bod-
ies the British Phonographic Industry. 
British Music Rights, the Music Pub-
lishers Assn., and Phonographic Per-
formance Ltd. in partnership with 
weekly music magazine NME. Elbow, 
Bees, Mull Historical Society, and Elec-
tric Soft Parade will play; the Bettina 
Motive and Baz will perform acoustic 
sets in a different venue. 

The Irish music industry will pres-
ent a Jan. 21 showcase of Ireland's up-
and-comers, including David Kitt. 
Maria Doyle Kennedy, Kid Dynamo, 
and Colin Reid. 

The Jan. 22 Global Melting Pot will 
see performances from Londoner 
Susheela Raman and Isaa Bagayogo 
from Mali. Electronic music will also 
be heavily featured during MIDEM. 
with a series of concerts Jan. 21-22. 

MC Buys WEA 's Vinyl 
Manufacturing Assets 

BY MICHAEL PAOLETTA 
NEW YORK—To create more space for 
the production of DVDs, WEA Manu-
facturing (Specialty Records) has sold 
its vinyl manufacturing assets—locat-
ed in Olyphant, Pa.—to the Music 
Connection (TMC). The sale makes 
TMC, helmed by brothers-in-law Ira 
Cohen and Rich Ralton, the No. 2 vinyl 
manufacturer—in terms of capacity— 
in the U.S. (Uni is No. 1.) 

According to Cohen and Ral-
ton, all the equipment is 
being moved to a new 
facility-33 1/3 Record 
Pressing Manufacturing 
(331/3 RPM, for short)— 
about five miles from 
WEA in Dunmore, Pa. 

"This now gives us 30 
presses, which 
means we'll be 
able to accommo-
date more labels," 
Cohen says. "Many independent labels 
will have a new home to go to." TMC's 
clients include such independent 
labels as Ultra, Subliminal, King 
Street Sounds, and Koch Urban. 

"Something funny has been hap-
pening the past several years," Ralton 
says. "Kids are discovering this 'new' 
thing called vinyl. Last year, we saw a 
20% increase in our vinyl business." 
Under the terms of the agree-

ment with WEA, TMC will provide 
the Warner Music Group with vinyl 
pressing, packaging, and manufac-
turing services for a minimum of 
three years, according to Rick Wiet-
sma, executive VP/co-COO of WEA. 

"The Music Connection was our 
biggest vinyl customer for several 
years," Wietsma notes. "Now, it will be 
our primary source for vinyl." 
Wietsma confirms that WEA was 

"surprised by how much interest there 
was in our vinyl manufacturing busi-
ness," but notes that "we knew there'd 
be some interest, because demand and 
capacity is roughly equivalent." 
Wietsma says TMC was the right 

choice for many reasons, including 
its desire to purchase all the equip-
ment, a working relationship that has 
lasted for nearly two decades, and the 
fact that it's a solely vinyl business. 

Of the 80 employees in WEA's 
vinyl operation, Wietsma 
says that all have the 
option of taking other 
jobs within the company 
but that "the majority, by 
choice, will stay with the 
Music Connection." 
Since its inception 22 years 

ago, TMC has 
prided itself on 
customer serv-
ice, quality con-

trol, and the importance of adhering 
to release schedules, Ralton says, not-
ing that TMC has created "a transi-
tion plan," ensuring that there will 
not be any down time in vinyl press-
ing. By March 1, he says, all vinyl 
manufacturing will be done at the 
new 331/3 RPM facility. 

"This new operation is definitely 
going to help dance music," says 
Linda Perrone, owner of New York 
City-based independent dance/elec-
tronic music distributor Downtown 
161. "Rich and Ira know the impor-
tance of time with regard to dance 
music. They know that a delay in a 
re-pressing could mean the death of 
a dance recording. They also strong-
ly believe in returning peoples' 
phone calls. Simply put, they learned 
a long time ago that the customer 
comes first." 

BILLBOARD EXCLUSIVE 

Shakira Triumphs. Latin crossover sensation Shakira performed at an ah-star 
Jingle Ball concert presented last month by top 40 station WHY' (Y100) 
Miami. Backstage, Shakira was awarded a plaque recognizing the success 
of "Whenever, Wherever," the first single from her English-language debut 
album, Laundry Service (Epic Records). The song was a No. 6 hit on The Bill-
board Hot 100, while Laundry Service, released last November, has been cer-
tified platinum (1 million copies) by the Recording Industry Assn. of America. 
Pictured, from left, are Epic senior VP of promotion Joel Klaiman, Y100 assis-
tant PD Tony Banks, Shakira, Y100 PD Rob Roberts, Epic director of South-
east regional promotion Jeff Davis, Epic director of national promotion Jon 
Borris. and Clear Channel VP/market manager Dave Ross. 

Market Watch 
A Weekly National Music Sales Report 

; tc 0/.`t k 

Total 

Albums 

2001 

14,409,000 

2002 

13,918,000 tc>3.4°/0.1 

13,806,000 

Singles 603,000 

13,605,000 (v.1.5%) 

313,000 (Q48.1%) 

YEAR-TO-DATE SALES BY ALBUM FORMAT 

2001 2002 

CD 12,820,000 12,914,000 (<>0.7%) 

Cassette 959,000 662,000 (.Q31.0%) 

Other 27,000 29,000 (-c>7.4%) 

OVERALL UNIT SALES 

This Week 

Last Week 

Change 

13,918,000 This Week 2001 

25,248,000 Change 

14,489,000 

v.34% 

-0-44.9% 

ALBUM SALES 

This Week 

Last Week 

13,605,000 This Week 2001 

24,785,000 Change 

Change -Q-45.1% 

13,806,000 

1 5% 

SINGLES SALES 

This Week 

Last Week 

313,000 This Week 2001 

463,000 Change 

Change -c'32.4% 

603,000 

v-48.1°/0 

Chain 

2001 2002 

Independent 

Mass Merchant 

Nontraditional 

409,000 

185,000 

340,000 

26,000 

290,000 l-c>29.1%l 

119,000 l-r>35.7%, 

240,000 (-Q29.4%) 

13,000 (Q.50.0%) 

YEAR-TO-DATE CASSETTE SALES BY STORE LOCALE 

City 

2001  

234,000 

Suburb  

Rural 

ROUNDED FIGURES 

311,000 

415,000 

2002 

142,000 (v-39.3%) 

204,000 (v.39.4%) 

315,000 (-(7•24.1%) 

FOR WEEK ENDING 01/06/02 

Compiled from a national sample of retad store anti rat, sales reports collected, compiled, and provided by y 
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Legislators Scrutinize Industry Through Hearings, Bills 
BY BRIAN GARRITY 

and BILL HOLLAND 

WASHINGTON, D.C.—Federal and 
state legislators are scrutinizing the 
music industry with a new series of 
proposed bills and antitrust oversight 
hearings targeting everything from 
artists' contracts to digital distribution 
to radio promotion. 

Lawmakers' interest in industry 
practices was the highlight of the sec-
ond Future of Music Coalition policy 
summit held here Jan. 7-8. 

Rep. Rick Boucher, D-Va., delivered 
the Jan. 7 keynote address, announc-
ing his plan to introduce legislation to 
amend anti-circumvention provisions 
of the Digital Millennium Copyright 
Act, which makes circumvention of 
digital copyright protection systems a 
criminal offense. "The bill I'm going 
to introduce will say the only time it is 
unlawful to circumvent is when the 
purpose of the circumvention is for in-
fringement of copyright," Boucher 
said. "Other acts of circumvention— 
for example, to promote fair-use rights 
and to allow their free exercise— 

would not be unlawful." 
Meanwhile, California state senator 

Kevin Murray, D-Los Angeles, told 
conference attendees he intends to 
introduce legislation Jan. 10 that 
would repeal the exemption for re-
cording artists in California's "seven-
year statute." 
The exemption to the stat-

ute—which limits the amount 
of time an individual can be 
held to a personal-services contract— 
allows record companies to recover 
damages for undelivered albums. 
(Murray likened the exemption to in-
dentured servitude.) 
A group of nine label CEOs, includ-

ing the heads of the majors, have sent 
a letter to Murray and other California 
legislators opposing the bill. "Artists 
should not be able to walk away from 
the commitments they have made 
without any liability for damages," says 
the letter, which adds that the exemp-
tion's repeal would "create a competi-
tive disadvantage" for California's re-
cording industry, jeopardizing jobs. 
The Recording Industry Assn. of Amer-

A • I • 
••• 

• 

111 
BLAUVELT 

RECORD COMPANIES: Ivan Ga-
vin is promoted to executive VP 
of finance and commercial 
operations for North America 
for the Zomba Record Group in 
New York City. He was senior 
VP of finance and commercial 
operations for North America. 
James A. Blauvelt is named 

senior VP of human resources 
for Warner Music Group in New 
York City. He was VP of human 
resources for North America 
for BMG Entertainment. 
Greg Marella is promoted to 

VP of pop promotion for MCA 
Records in Santa Monica, Calif. 
He was national director of 
promotion. 

Melissa Boag is promoted to 
VP of marketing for 5.1 Enter-
tainment Group in Los Angeles. 
She was director of marketing. 

Julian Wright is named sen-
ior director of international 
marketing for Arista Records in 
New York City. He was head of 
Arista International U.K. 

Jay Michaels is named direc-
tor of A&R for the West Coast 

for Universal Records in Los 
Angeles. He was PD at KRBE 
Houston. 
Gasper Milazzo is named di-

rector of sales for the RCA 
Label Group in Nashville. He 
was regional sales manager for 
K-Tel International. 

RELATED FIELDS: Kim Har-
graves is named executive 
director of the Colorado Al-
liance for Arts Education in 
Denver. She was director of 
marketing and partnership de-
velopment for Bridge by Bridge 
Productions. 
Entertainment Marketing 

Group names Amy Jones-
DeMar national director of tel-
evision promotions and Mi-
chael Turcotte manager of 
media partnerships in Beverly 
Hills, Calif. They were, re-
spectively, director of adver-
tising and promotion for 
Columbia TriStar Television 
Distribution and national TV 
coordinator for Entertainment 
Marketing Group. 

ica has lobbied for months against any 
change in the law. 
On an all-record-label panel, Ark21 

Records owner/artist manager Miles 
Copeland, one of the letter's co-
signers, reacted angrily to the Murray 
bill, saying it is ill-timed, given the 

industry's profitability struggles and 
its fight against Internet piracy. He put 
much of the blame on artists for 
upsetting the apple cart. 

"To attack the business at a time 
when we are facing serious challenges 

that undermine the entire base of the 
industry is like arguing about the size 
of your room and the price of your 
ticket when you're on the Titanic and 
you're about to hit the iceberg," he told 
conference attendees, many of whom 
were indie artists and managers. 

Copeland attacked Courtney 
Love and her lawsuit to over-
turn the industry's carveout 
to the rule and characterized 

Don Henley, co-founder of the Record-
ing Artists Coalition (RAC) as a spoil-
er. From the audience, RAC co-coun-
sel Jay Rosenthal took exception: 
"You're attacking artists—are you 
going to tell me that the heads of the 

labels are not taking any responsibili-
ty for the sorry state of the industry?" 

Federal interest in the exemption 
rule is rising. In his Jan. 8 keynote ad-
dress, Sen. John Conyers Jr., D-Mich., 
said that he plans to craft artists' rights 
legislation this session, with provisions 
to federalize California's seven-year 
statute (see story, this page). 

Congressional sources and industry 
executives expressed doubts that any of 
the proposed bills will be enacted into 
law this year. Manus Cooney, Napster 
VP of corporate policy and develop-
ment, said he thinks 2002 will be a year 
of studying and drafting bills—what he 
termed "legislative experimentation." 

Conyers Looks At Artists' Rights, Payola 
BY BILL HOLLAND 

WASHINGTON, D.C.—Minutes after 
leaving the lectern to applause at the 
Future of Music Conference here— 
after announcing his plan to offer an 
artists' rights bill in the House— 
Rep. John Conyers Jr., D-Mich., said 
he will also ask for an oversight 
hearing before the Judiciary Com-
mittee to investigate allegations of 
payment practices involving inde-
pendent record promoters, radio sta-
tions, and record companies that 
may cross the payola line. 
"We don't want to send anybody to 

jail," Conyers told Billboard after his 
Jan. 7 keynote. "But we want to look 
into these practices and make sure 
they know this kind of behavior is 
not encouraged." 

His comments follow allegations 
that many indie promoters pay indi-

vidual stations hundreds of thousands 
of dollars in annual "fees," supposedly 
for advance notice of songs added to 
weekly playlists. Often the add lists in-
clude tracks the promoter has worked 
via record labels. Labels shell out mil-
lions each year to indie promoters to 
secure track placement on the shrink-
ing playlists of consolidated radio dials. 

Conyers says that the practice is due 
to the diminishing diversity of music 
on the radio, an outgrowth of un-
checked media mergers. He blames 
Republicans for the problem. 

Conyers also expounded upon his 
artists' rights bill. One provision would 
federalize California's seven-year per-
sonal contract rule (without the ex-
emption for the record industry). "It's 
a good law in California, but what good 
is it in the other 49 [states], where con-
tracts are written and no such law is in 

place? In Michigan or New York? Labor 
laws have to be national." 

Conyers said his bill would also cod-
ify the direct-payment-to-artists clause 
included in the agreement between 
artists and record companies in Sound-
Exchange, the digital-performance 
royalty collection agency, saying, 
"That's an agreement that could fall 
apart at any time. There will also be an 
antitrust exemption to writers to allow 
them to negotiate with magazines and 
newspapers for freelance articles post-
ed on Web sites or digital databases." 

Even though Conyers is not a sup-
porter of Rep. Rick Boucher's (D-Va.) 
Music Online Copyright Act, Boucher 
plans to support Conyers' attempt to 
federalize the seven-year rule. He 
says,"I question the fairness of a statute 
that provides for unequal treatment of 
screen actors and recording artists." 

AMAs Could Bump Keith, Usher's Sales 
Keys, McGraw, Aaliyah, Destiny's Child Stand To Benefit From Wins As Well 

BY MELINDA NEWMAN 

and JILL PESSELNICK 

LOS ANGELES—Retailers predict 
that Toby Keith and Usher may see 
the biggest sales bumps following 
their performances at the 29th 
Annual American Music Awards 
(AMA), held Jan. 9 at the Shrine 
Auditorium here. 

"Toby Keith could happen, be-
cause he had very strong sales 
through Christmas," says John 
Artale, buyer for Carnegie, Pa.-
based National Record Mart. "This 
exposure might kick it up a little. 
Usher has already been doing well. 
Good performers that have records 
that are selling moderately well 
should see a sales increase." 
The show, hosted by Sean "R 

Diddy" Combs and Jenny McCarthy, 
did not produce a dominant winner, 
but Alicia Keys, Tim McGraw, Des-
tiny's Child, and the late Aaliyah all 
captured two trophies each. (For a 

complete list of winners, log on to 
billboard.com.) 

Honored with special awards were 
Garth Brooks, who received the Award 
of Merit, and Michael Jackson, who 
was named Mist of the Century. 

Jackson accepted his award from 
actor Chris Tucker but did not per-
form. The artist had initially agreed 

to appear at the awards but then 
pulled out because of a possible 
conflict with the Feb. 27 Grammy 
Awards, which are held by the 
National Academy of Recording 
Arts and Sciences (NARAS). His 
withdrawal prompted a lawsuit that 
was filed by AMA producer Dick 
Clark Productions against NARAS 
president/CEO Michael Greene 

(Billboard, Dec. 29, 2001). 
The wide range of performanc-

es—including, for the first time, a 
gospel performance in honor of 
newly added contemporary inspi-
rational category this year—drew 
praise from retailers. Nominee 
Yolanda Adams earned one of the 
few standing ovations of the night 
with her stirring performance. 

"[The AMAs] are trying to get 
closer to what the Grammys do," 
Borders Books & Music VP of mer-
chandising and multimedia Len 
Cosimano says. "They are trying to 
expand the realm and the reach and 
trying to validate the award show. 
It's certainly good to not get pigeon-
holed into a few genres." 

Initial nominees for the AMAs are 
based on information from Radio & 
Records magazine and SoundScan. 
Music polling of nearly 20,000 
record buyers then determines the 
winners in the 32 award categories. 
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60 MILLION MID PLAYERS 
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Silverline Records is proud to announce 
60 new DVD Audio titles to be released in 2002.  

Over 50 other titles now available including Aaron Neville, Bird', 
Gordon Goodvvin's Big Phat Band, Glen Phillips, Rambient, Awaken, 
Classic Rock, Classic Jan, London Symphony performing Tchaikovsky and more!! 

AUDIO 

N91 Silverline Records DVD Audio discs play in all DVD players. 

N92 The sound quality of DVD, in stereo or surround sound, is over twice that of CD. 

N93 DVD Audio allows for value-enhancing features including exclusive video, rare photographs, 
artist commentaries, bonus tracks, lyrics, biographical information and more. 

5.1 Entertainment at MIDEM 
enence Utio with 5.1 Entertainment at MIDEM suite N9 R31.03 or 
act PaddySpinks®MIDEM • 44-790-5000-153 or 310-207-5181. 

ttoti through RED Distribution. 
ldwide distribution inquiries, please contact Paddy Spinks. 
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02002 5.1 Label Group, L.L.C. Product of Silverline Records, immergent Records and Electromatrix Records. 
2231 S. Ina Ave., West Los Angeles, CA 90064 
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advertising 

opportunities 

Billboard focuses on Boston's ever-evolving 

music scene, with a look at the hot artists and 

labels hailing from the region. We also provide 

crucial market information, and the latest news 

on music retail, venues, studios, media, and 

much more. Join us for this highly anticipated 

regional special. Call now! 

issue date: february 16 

ad close: january 22 

Joe Maimone 646.654.4694 •jmaimone@billboard.com 

UPCOMING 
LIONEL RICHIE - Issue Date: Mar 2 • Ad Close: Feb 5 

CHIEFTAINS - Issue Date: Mar 9 • Ad Close: Feb 12 

TOURING QUARTERLY I - Issue Date: Mar 9 • Ad Close: Feb 12 

NARM - Issue Date: Mar 16 • Ad Close: Feb 19 

MASTER P - Issue Date: Mar 16 • Ad Close: Feb 19 
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LATIN MUSIC SIX PACK I 

Billboard's Latin Music Six-Pack I delivers the most 

important Latin music industry news. In this installment, 
we highlight Tropical/Salsa, talent management, 

and concert promotion. In addition, we provide 

the latest news in radio, retail and marketing, 
Reserve your spot in this issue today! 

issue date: february 23 
ad close: january 29 

Gene Smith 646.654.4616 • gsmith@billboard.com 

THE DOVE AWARDS 

Billboard's annual Dove Awards spotlight highliights 
the 33rd Annual Dove Awards and the artists and 

music impacting the contemporary Christian and 
gospel genres. We report on the state of this 

booming market, touring for religious music, and 

much more. Don't be left out! 

issue date: february 23 
ad close: january 29 

Phil Hart 615.321.4297 • phart@billboard.com 

Timed to capture Juno Award activity, Billboard's 
Canada spotlight delivers an in-depth overview of 

the nation's bustling music scene. We feature the 

latest news in Canadian artists, radio, retail, touring, 

and music media. Join us for this exclusive 

regional report. Call now! 

issue date: march 2 
ad close: february 5 

Andy Anderson 646.654.4692 • aanderson@billboard.com 
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Lucky Dog's Deryl Dodd 

Rebounds With 'Pearl Snaps' 
BY DEBORA!. EVANS PMCE 
NASHVILLE—Deryl Dodd knows 
what it's like to stand on the brink of 
a dream coming true, then have the 
rug pulled from under his feet. Just 
as the Texas-born singer/songwriter's 
career was taking off, a serious illness 
left him bedridden for months. 
Now recovered from a severe viral 

infection that had invaded his spinal 
fluid, Dodd resurfaces with Pearl 
Snaps Jan. 29 on Sony Music Nash-
ville's Lucky Dog label. It's an album 
that pays homage to 
his Texas roots and 
reverberates with the 
gutsy traditional coun-
try music propelling 
a new breed of Lones-
tar talent beyond the 
state's borders. 
After a stint in 

Nashville playing gui-
tar and singing in 
Martina McBride's 
band, Dodd landed a 
deal with Columbia. 
He released two al-
bums: 1997's One 
Ride in Vegas and 1999's Deryl Dodd. 
One day, on the way to a radio inter-
view, Dodd's world turned upside 
down. His vision blurred and he could 
barely lift his arms to brush his hair. 
He started toward the station but had 
to detour to a hospital. "Suddenly the 
tour, the music, and everything was 
not the focus," Dodd recalls. "It was, 
'Am I going to live?' " 
A Dallas neurologist later performed 

a spinal tap that revealed the problem— 
encephalitis. "Spinal fluid covers your 
brain," Dodd explains. "Everything 
that you take for granted, everything 
that works normally and functions 
right, was not working right." 
He couldn't sing or play guitar, and 

recuperation was a long, slow process. 

"My record label stuck through this 
with me when they could have let me 
go," Dodd says of the eight months he 
was on bed rest. Easing back into his 
career, Dodd was invited to open 
shows for his pal Tim McGraw, then 
began working on a new album, with 
Blake Chancey and Shane Decker pro-
ducing. Dodd trumpets his return 
with tunes ranging from the rollick-
ing opening cut that celebrates the 
appeal of cowboy shirts with pearl 
snap closures to the inspirational clos-

ing song "Where the 
River Flows." 

Pearl Snaps also 
reprises tracks from 
Dodd's first two al-
bums—"That's How I 
Got to Memphis," "Bit-
ter End," and "One 
Night in Vegas." The 
latter was a single from 
the rodeo-themed 
Dancin' With Thun-
der, a Sony release is-
sued with the Profes-
sional Bullriders Assn. 

With Pearl Snaps, 
Dodd opted to move from Columbia to 
the rootsy Lucky Dog. "It was Deryl's 
decision," says Sony Nashville execu-
tive VP/GM Mike Kraski. "He admires 
and respects the philosophy of Lucky 
Dog." Dodd, who wrote 10 of the 
album's 13 cuts, is signed to Electric 
Mule Music and is booked by Ben 
Ewing of Nashville's Envoy Agency. 

John Gusty, sales manager at Tower 
Nashville, says Dodd stands to benefit 
from the Tens movement 'That's real-
ly starting to take hold," he says. '1 long 
for the really good male country stars of 
old, and [with] Dayl and David Ball, its 
good to see that kind of music out there.' 

'Tye seen ups and downs and rivers 
and streams," Dodd says. "Relish it all, the 
good and the bad, because it's your life." 

Westerberg Returns On Vagrant 
Two-CD Collection Offers Solo Work In 'Stereo' And Grandpaboy In 'Mono' 
BY WES ORSHOSKI 
NEW YORK—After a three-year absence from the music 
biz, Paul Westerberg is to return April 23 with a two-CD 
set on Los Angeles indie Vagrant that spans both sides of 
his musical personality. 

The package is to be set up as a single-disc Westerberg 
solo album, featuring first and foremost a collection of 
acoustic-leaning songs titled Stereo. Inside will be an entire 
new album from the former Replacement's (see story, 
page 60) punk-veering side project. Grandpaboy, 
titled Mono. 
Whereas the 42-year-old's past solo efforts 

have mixed quiet and loud, there's a wedge 
between the two styles on Stereo/Mono. "It will 
instantly sound like the first Replacements 
record, and it'll sound a lot like my last solo 
record," Westerberg tells Billboard in an 
exclusive interview. 

"One [style] always inspires the other," he 
continues. "As soon as I play with an acou-
stic guitar and sing a song where there's 
lyrics where I want you to hear the 
words, I get that out of my system. And 
my next instinct is to strap on one of 
my old, noisy guitars and pound out one 
that makes me sweat. So it's kind of a yin 
and yang thing." 

Westerberg says his song surplus is par-
tially a result of being a free agent for much of 
the past three years. He parted ways with Capi-
tol not long after the release of his coldly received, 
Don Was-produced 1999 set, Suicaine Gratifica-
tion. "The fact that I wasn't on a label, didn't 
have a deal, [and] didn't have the responsibility 
to produce anything that sounded like anything 
else, I was able to amass so many songs that I 
found myself with one big pile of quiet songs 
and one big pile of rock'n'roll songs." 

Hence the titles, the Westerberg album was 
recorded in stereo and the Grandpaboy effort in mono. 
Of the latter, he says, "I ran it all through an old Fend-
er amp. And that's, like, the most ass-backwards thing 
in the world you would do right now with the technol-
ogy that's available. But I love it." 

Westerberg has spent the better part of the past few years 
at home in suburban Minneapolis, where in his basement he 
wrote and recorded the bulk of Stereo/Mono and Suicaine. 
Shortly after the release of the latter, his son, Johnny, was 
born, helping to affirm his decision not to tour in support of 
Suicaine. Well before his son's birth, though, the singer says 

he had already decided to take a break from the album-tour-
album cycle. "It wasn't like I wanted to stop and become a 
dad—I just wanted to stop, and I became a dad at the same 
time. And, oddly enough, my rock'n'roll education certainly 
helped being a father in the beginning, so that staying up all 
night and not sleeping was no big deal for me. It wasn't like 
I was used to having to look good in the morning. 

"I imagine he'll come bursting in here any minute, like 
he always does, and interrupt. That's the reason it's prob-
ably taken three years for me to get the record going. On, 
like, every fucking take, I had to, like, start over because 
he would come bursting in the room. I left him on one." 

Now managed by Providence, R.I.-based Darren 
Hill, Westerberg is considering a return to the 
road. "I'm gonna have to come out of my hole 

and rear my ugly head 
... How actually 

and [with] what configu-
ration, I'm not sure yet" 

For Vagrant president Rich Egan, 
working with Westerberg is a dream come 
true: "I started the label based on the 
inspiration of the Replacements and the 
impact they had on my life. And, now, to 
be working with him—it defies words. 
I said to somebody, 'Imagine if you start-
ed a basketball team based on watching 
Michael Jordan play, and then Jordan told 
you he wanted to join your team, your 
sandlot team.' That's pretty much the 
equivalent of where I'm at right now." 
Having first met Westerberg during a 

meeting with managers Gary Borman and 
Steve Moir several years ago—Egan was an 

associate manager for Borman and Moir, and 
Westerberg was seeking new management— 

Egan, now 32, remembers being starstruck, gush-
ingly telling the singer that the revered Replacements 

album Tim "changed my life." As it turns out, recounting 
that meeting helped Egan secure the deal. 

"That sealed it for me, just the fact that things have 
come full-circle," says Westerberg, who was also in dis-
cussions with Epitaph and is admittedly unfamiliar with 
such new labelmates as Dashboard Confessional and the 
Get-Up Kids. "It's like the guys who used to make the cof-
fee are now the guys who are making the decisions. And 
the guys who used to be listening to the records are now 
the guys who are producing the records. I think it's an 
opportunity for me to maybe align myself with a fan who 
is definitely bright and on the way up." 

Electronic Countermeasures 
Law ab5 Technology of Fighting Copyright Infringement on the Internet 

Synopsis: The open architecture of on-line "file sharing" systems makes them vulnerable to aggressive "electronic 
countermeasures" to fight copyright infringement. Indeed, massive uploading and downloading between strangers 

makes the peer-to-peer systems the perfect "vector" for computer viruses. The full text of this article, which 
discusses the criminal and civil legal issues, has been posted on our web site at www.Schleimerlaw.com  

Schleimer 8s Freundlich LLP 
Music 86 Entertainment Litigation 
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McNally's 'Jukebox' Holds Musical Variety 
Capitol Singer/Songwriter's Debut Draws Comparisons To Raitt, Crow 

BY ANDREW KATCHEN 
BOSTON—Shannon McNally may 
have been born and bred in Long 
Island, N.Y., but deep down she's got 
a dusty, Southern soul that's as rich 
as a tobacco field. 
Anyone fortunate enough to catch 

one of her backroads tunes on the 
radio or at one of her shows would 
probably describe them as sounding 
like an afternoon spent relaxing on 
a big porch in Louisiana. Her full-
length debut, Jukebox Sparrows 
(Capitol, Jan. 15), is a slow-cooked, 
bait-and-tackle collection of guitar 
songs that pay homage to the likes 
of Bonnie Raitt, Sheryl Crow, and 
Neil Young, while maintaining plen-
ty of their own earthy charms. 

"Recording the album was a high-
ly organic process," McNally says. "It 
was natural, because I worked with 
visionaries and great musicians." 

Produced by Ron Aniello over 11 
months at Cello Studios in Los 
Angeles, Jukebox Sparrows reveals 
itself as a surprisingly confident 
musical and lyrical offering for 
such a young songwriter. 
Running the gamut from 

whiskey-drenched, slide-guitar rock 
songs to gentle piano ballad lamen-
tations, the 27-year-old McNally 
(whose songs are published through 
ASCAP) exudes a cool and sexy pres-
ence from start to finish. 

"I think the record is accessible. I 
really do," McNally says. " It has 
strong melodies, and I don't think 
it's over anyone's head. It's smack 
dab in the middle of everything. Lyri-
cally, I create scenarios where the 
characters are observers, where the 
people are sort of watchers. I like the 
idea of being invisible. Songs are in-
visible; they come through you." 
The first single, "Down and Dirty" 

is showing promise at triple-A radio, 
and a video for the song has been 
directed by David Palmer. The frol-
icking, upbeat number showcases 
McNally's dynamic, smoky voice, and 
it addresses being in love with an 
aloof and distant individual ("Don't 
you know I love you when you're 
down and dirty/Don't you know I 
love you when you're clean"). 

"CLEAN AIR MUSIC" 
McNally attributes her soulful 

approach to songwriting as a prod-
uct of her upbringing. 

"As a kid, I was just taken with 
things like being outside and ani-
mals," she says. "I was a real book-
worm as a child. My parents and I 
spent a lot of time camping in 
Maine, and I was sheltered from pop 
culture a bit while growing up. I 
never paid much attention to it." 

This childhood preoccupation 
with natural landscapes, along with 
a love of mythology and the litera-
ture of renowned naturalist/con-
servationist John Muir, eventually 
drew her to Irish folk music, as well 

as blues and R&B—music she calls 
"clean air music." 

McNally derives influence from 
commonly adored musicians to 
lesser known, personally cherished 
favorites. "I like to keep the staple 
singers around me," she says. "I like 
Muddy Waters and Tom Waits. I've 
also been listening to the Blind 
Boys of Alabama." 

Doneen Lombardi, senior direc-
tor of marketing at Capitol, says 
"There really is no one else like 
Shannon. She sits between being 
mainstream, as in commercial radio, 
and being a critically acclaimed 
singer/songwriter. She doesn't nec-
essarily fit into one specific genre or 
format. We believe that the combi-
nation of her amazing voice, her 
brilliant songwriting, and her spirit 
is what will strike a chord with a 
broad audience. This is really going 
to be a word-of-mouth kind of 
record. For us, Shannon is definite-
ly a labor of love." 
Managed by Gary Waldman for 

Morebarn Music and booked by 
Marty Diamond for Little Big Man 
(both are based in L.A.), McNally 
earned a place at Capitol after years 
spent on the coffeehouse and small-
club circuit. In the summer of 
2000, she performed alongside 
artists Amy Correia, Kendall Payne, 

and Tara MacLean for the Girl's 
Room tour. She also played last 
summer on the Levi's second stage 
at several Stevie Nicks' concerts. In 
anticipation of the release of Juke-
box Sparrows, McNally is current-
ly touring the U.S. with Robert 
Randolph and the Family Band. 

"I love touring, and I love to per-
form," she says. "It fulfills the same 
feeling for me when I would go to con-
certs as a teenager. I would just be high 
for days and days; I'd be so excited. I 
try to stay balanced while on the road. 
I try to limit the roller coaster and not 
get too excited or too depressed." 

McNally humbly accepts the com-
parisons to Raitt and Crow that peo-
ple make of her music. "I grew up lis-
tening to Bonnie Raitt. I think she is 
a true blues musician, an honorable 
artist, and a wonderful example for 
young women. Music is definitely 
communal, and none of us exist in a 
vacuum. It's an honor to be grouped 
in with that kind of company." 

McNally has also been mentioned in 
the same breath as other current 
roots-revivalist practitioners like 
Beachwood Sparks and Ryan Adams— 
and she also feels at home within this 
community. McNally also recently 
recorded an acoustic seven-song EP, 
Ran on Pure lightening! with kindred 
spirit and friend Neal Casal. 
From a radio perspective, re-

sponse to McNally has been favor-
able. "Her songs are soulful, they're 
funky and there's a rock'n'roll ele-
ment to them," says Bruce Warren, 
PD at WXPN Philadelphia. "The 
album is well-produced, but has a 
very organic sound. She has a few of 
the elements artists need to make it: 
She can perform live, she's smart, 
and I think she cares about the peo-
ple who listen to her music." 

McNally's Web site (shannonmc-
nally.com) currently features down-
loadable versions of " Down and 
Dirty" and "Bitter Blue," both from 
Jukebox Sparrows. 

Get the Knack. Popular '80s-era act the Knack is back on the promotional trail, 
supporting the band's first Smile Records release, Normal as the Next Guy. 
The band recently appeared on the syndicated radio show Rockline, on which 
it performed its classic hit, "My Sharona," as well as several new tunes. Pic-
tured, from left, are band member Doug Fieger; musician Lonnie Jordan; and 
band member Prescott Niles. 

Beat. 
GLANCING BACK: Reviewing the list of 
Grammy nominations and picking 
them apart is usually great sport for 
music journalists. The problem is they 
haven't given us much to complain 
about this year. Not one act in any of 
the major categories would make any 
critic groan and wonder how that act's 
label pushed them through. 

Instead, this year's nominations, by 
and large, are fairly respectable. We'll 
print our predictions in a later issue, 
but we forecast a sweep for U2, which 
is up for eight awards. The band's stock 
is at an all-time high right now. 

Of course, there were some nomi-
nations that make one take 
pause, especially in the 
country categories. 
In the male country 
vocal performance 
category, Tim Mc-
Graw is the only 
nominee who has 
received a smidgen 
of country airplay 
for his nominated 
song. There are a 
number of talented 
and commercially 
successfully male vo-
calists in country right 
now, and it seems like a 
downright slap in the face not to nom-
inate more of them. 
On the "Say what?" front, it's hard 

to imagine, but "sexpert" Dr. Ruth 
Westheimer is up for best spoken word 
album for children. Another head-
turner is Ann-Margret in the best 
southern, country, or bluegrass gospel 
album category. But we're rooting for 
Rob Lowe, who's up for best spoken 
word album, along with a number of 
other actors, for War Letters—Extra-
ordinary Correspondence »urn Amer-
ican Wars. He's up against, among 
others, Jimmy Carter, who's nominat-
ed for reading his bookAn Hour Before 
Daylight. They'd certainly liven up the 
backstage press room. The Grammys 
will be telecast Feb. 27 on CBS. 

'DEVINE' INSPIRATION: Look for Tim 
Devine to be named Columbia Rec-
ords' West Coast GM shortly. He con-
tinues in his role as senior VP of A&R. 
Devine has been with Columbia six 
years, and sources say his new title re-
flects his integral role in many facets 
of Columbia's operations. The title is a 
new one for the office. 

WILL THEY OR NOT: As had been ru-
mored before Christmas, Atlantic is in 
negotiations with Lava president Jason 
Flom to buy the 50% of Lava it does not 
own. "We are in talks," confirms Atlantic 
Group co-chairman/co-CEO Val Azzoli. 
"It's a 50/50 shot We have two years left 

on the deal. It's up to Jason." 
Flom confirms that talks are ongo-

ing but declined to comment further. 
Lava, formed in 1995 by Atlantic and 
Flom, has had tremendous success 
with such acts as Matchbox Twenty, 
Sugar Ray, and Kid Rock 

FLY AWAY: The Black Crowes are on 
hiatus. Leader Chris Robinson is 
working on a solo career, drummer 
Steve Gorman has left the band, and 
Robinson's brother Rich will an-
nounce his plans shortly. The group, 
which can currently be heard covering 
"Lucy in the Sky With Diamonds" on 

the excellent I Am Sam 
soundtrack, has seen its 
sales and popularity 
dwindle in recent 
years. Its last album, 
Lions, released on W 
in May 2001, has sold 
192,000 copies, ac-
cording to Sound-
Scan. The band's 
debut, 1990's Shake 
Your Money Maker 
(Def American), is 

certified for sales of 
more than 5 million 

units, according to the Re-
cording Industry Assn. of 

America, and has scanned more than 
3.5 million units since the 1991 de-
but of SoundScan. 

SNOW BUNNIES: The Splinter Group, 
the marketing company run by former 
Mammoth Records execs, including 
Steve Balcom, has finished packaging 
Amplitude 02, a promotional music 
sampler targeted at "hip, young snow-
boarders and skiers" that will be given 
away at 15 winter resorts this season, 
according to Balcom. 
The collection, whose first edition 
debuted last winter and was given away 
at eight resorts, includes material from 
Dilated Peoples, Earshot, Custom, 
Hoobastank, Riddlin' Kids, and OTEP. 

SHORT TAKES: Mariah Carey will sing 
the national anthem at Super Bowl 
XXXVI, to be held Feb. 3 in New Or-
leans. U2 will perform during the half-
time show ... Mary J. Blige kicks off a 
world tour Feb. 5 in Poughkeepsie, N.Y. 
Following the first leg of her U.S. por-
tion, she will tour Japan and Europe 
before continuing stateside ... Fieldy 
from Korn is the first member of the 
group to put out a solo album. Rock 'N 
Roll Gangster, which blends rock and 
hip-hop, comes out Jan. 22 on Epic... 
Rush will release its first album of new 
material in more than five years this 
spring. The project, to be released on 
Anthem/Atlantic, was produced by the 
band with engineer Paul Northfield 
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Richie with a look at his illustrious career as a singer, 

songwriter; musician, producer and group mem-

ber. We'll trace the evolution of Richie's career 
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Tenacious D: Obnoxious And Rising 
Epic's Issuing Of Comedians' Debut Gives Masses Access To Cult Phenomenon 

BY WES ORSHOSKI 

NEW YORK—Tenacious D's epony-
mous debut would be the "greatest 
album ever made" if it weren't for 
those pesky lads from Liverpool, says 
singer/actor/guitarist Jack Black, 
one-half of the acoustic-guitar-wield-
ing comedic duo. 
"The White Album is a little bit 

better," he concedes 
"But it's neck and neck, 
and they only got us by 
a nose. Ya know what? 
Scratch that—by a nos-
tril. Scratch that, dude. 
Our nose is actually 
ahead of The White Al-
bum's nose, but The 
White Album sneezed, 
and a booger crossed the 
finish line before us. 
They beat us by a flying 
sneeze booger!" 

"And we've only done 
one album," adds Black's 
partner, fellow singer/ 
actor/guitarist Kyle Gass. 

Sound ridiculous? Of 
course it does—it's sup-
posed to. It's with such 
obnoxious, completely 
disillusioned, and often 
gross commentary that 
the barrel-chested pair 
has won a cult following 
with the rarest of begin-
nings—one that, with 
Epic's October 2001 re-
lease of Tenacious D, the act seems on 
the verge of outgrowing. 
When Gass (aka KG.) and Black (aka 

J.B.) formed the D—as he, Black, and 
their rabid fans refer to the group—in 
the mid-'90s, the goal, Gass deadpans, 
was to "have good sex with young 
women." Well, with an album on a 
powerful major label in stores at last, 
that's finally happening, Gass says. 
On a less taundry note, the release 

and the press surrounding Black's lat-
est films—Shallow Hal and Orange 
County—have also raised the band's 
profile tremendously. Booked by 
ArtistDirect in Los Angeles, the D 
recently toured with fellow ironic 
rockers Weezer ("We're asking our 
fans to stay until they're done," Gass 
says) and is enjoying MTV2 exposure 
via the Spike Jonze-directed video 
for "Wonderboy." 

Not bad for an act that Gass says 
was actually created not as much to 
score good sex with young women 
—although that was a part of it—but 
rather to win "best of show." When 
Gass and Black originally banded 
together in L.A., they had hopes that 
their Spinal Tap-informed blend of 
metal and folk would go over big at 
an open-mic comedy competition. 
And it did: When Gass and Black 

played their only song, the Dio-esque 
"Tribute"—the D's salute to "the great-
est song in the world," which Gass and 
Black claim to have penned, per-
formed, then promptly forgotten—the 
crowd "freaked," Black says. 

The gig led to Gass and Black's act 
being incorporated into HBO's now-
defunct late-'90s sketch comedy pro-
gram Mr. Show. Reaction was so pos-
itive that the network created three 
half-hour Tenacious D shorts, featur-
ing the band in sketch- and stand-up-
like performance scenarios. 
Though both programs were short-

GASS AND BLACK 

your socks off," penis push-ups, and 
"inward singing"—he has been in-
undated with requests for D promos. 
"I get people coming into my office 
every day saying, 'I just got turned 
on to the D. I gotta have some 
posters and stuff.'" 
More people are not only getting the 

joke, says 91X San Diego MD Chris 
Muckley, but the joke is 
simply "more easily 
available to be gotten," 
thanks to Tenacious D. 
The buzz for the al-

bum—which features 
many of the songs and 
sketches the D performed 
on 11130, as well as appear-
ances from Phish's Page 
McConnell and the Van-
dals' Warren Fitzgerald— 
was intensified last sum-
mer, when the band's 
management (John Silva 
and Gary Gersh in LA.) be-
gan handing out copies of 
an X-rated, animated video 
for the D track "Fuck Her 
Gently" done by the cre-
ators of The Ren & Stim-
py Show. 

Irwin says the band's 
camp began by distribut-
ing copies to members of 
such bands as Sum 41 
and Blink- 182 at last 
year's WHFS festival out-

'We had a song called 
"Hot and Cheesier" 
that we were gonna 

put on [the album]. It 
was a sure-fire hit, 
but we didn't put it 
on because it was too 

hot and cheesy.' 
—KYLE GASS, TENACIOUS D 

lived, the D's penchant for medieval 
imagery and four-letter words struck 
a chord. As both programs died, Tena-
cious D Web sites began multiplying, 
and fans began trading and selling 
videotapes and CDs (culled from the 
HBO shows) over the Internet. The 
band even scored a performance on 
Saturday Night Live via their HBO 
shows, which still run on the network's 
various channels. "We only made three 
of these shows," says Carolyn Strauss, 
HBO's senior VP of original program-
ming. "And for the tiny little smidgen 
of the D that's out there, it's garnered 
an enormous amount of attention." 

Randy Irwin, Epic's VP of market-
ing, says that since the label's issu-
ing of Tenacious D—on which Foo 
Fighter Dave Grohl guests on drums 
and Gass and Black chatter about 
"mind bullets," pubic hair, "rockin' 

side Washington, D.C. 
Word spread from there, he says, not-
ing that the credit for the "tour-bus 
marketing" concept belongs solely to 
the band. 

"In a lot of ways, we've just tried to 
stay out of their way," Irwin says. 
"There's nothing that we can do here 
that the band can't do better, in terms 
of appealing to their fanbase." 
Though the group—which hopes 

to produce a Tenacious D movie and 
whose songs are published through 
ASCAP—is in itself an X-rated Smoth-
ers Brothers weaned on Black Sabbath 
and Judas Priest LPs, porn, beer jokes, 
and Bobby McFerrin, what truly 
makes the D stand out is that Black 
and Gass aren't just musically com-
petent but actually quite talented and 
often surprisingly clever, both musi-
cally and lyrically. 

"It's funny," Irwin says. "You 
wouldn't necessarily expect women to 
be huge fans. But there's such a sense 
of irony, almost a cuteness that can 
appeal to women. Ordinarily, they 
might be offended, lyrically. But the 
songs are delivered in such a manner 
that you couldn't not get the joke." 
So are Gass and Black themselves 

impressed with how well things are 
progressing? "No way, dude," Black 
says. "I thought they were gonna be 
much weller. I thought it was gonna be 
gooder and weller." Gass adds, "We had 
a song called 'Hot and Cheesier' that 
we were gonna put on [the album]. It 
was a sure-fire hit, but we didn't put it 
on because it was too hot and cheesy." 
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FROM A VISION A STAR IS BORN 

CAZZYDOG MANAGEMENT WOULD LIKE TO 
CONGRATULATE INDIA.ARIE ON 

7 GRAMMY NOMINATIONS. 

THANK YOU FOR SHINING YOUR EXTRAORDINARY 
TALENT AND MAKING US THE PROUDEST 

MANAGERS IN THE WORLD. 

THANK YOU KEDAR MASSENBURG FOR 
HAVING THE VISION. 

AND SPECIAL THANKS TO THE TEAM WHO MADE IT ALL POSSIBLE. 
MOTOWN RECORDS, UNIVERSAL RECORDS, MARK CHEATHAM, ICM, 

JOHN TITTA, WARNER CHAPPELL, JMA, TRACEY MILLER 8c ASSOCIATES, 
SIMPSON, MICHAEL SELVERNE, CARLOS "SIX JULY" BROADY, 

BET, MTV, VH 1, AND RADIO & RETAIL WORLDWIDE. 

THE BEST IS YET TO COME. 

JACK PONTI/NIKKI PONTI 
CAZZYDOG MANAGEMENT 

THE COMMISSION INC. - 2002 - COMING SOON 
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Retailers See Gains From Grammy Nods 
Albums By U2, India.Arie Predicted To Reap Greatest Rewards 

BY JILL PESSELNICK 
LOS ANGELES ¡ri the weeks lead-
ing up to the 44th Annual Grammy 
Awards telecast, which takes place 
Feb. 27 at Los Angeles' Staples Cen-
ter, most retailers are predicting 
that U2's eight nominations—in-
cluding nods in the album, song, 
and record of the year categories— 
will whip up sales for the Interscope 
act's current studio album, All That 
You Can't Leave Behind. But it is 
also widely thought that new neo-
soul Motown artist India.Arie will 
reap the benefits, due to her receiv-
ing seven top nominations. 

Retailers' predictions are already 
bearing out, as both acts' albums leap 
up The Billboard 200 this issue. 
Indie.Arie's Acoustic Soul re-enters 
the album chart at No. 139. All That 
You Can't Leave Behind moves to No. 
58, up from No. 74 last issue. 

"It's destined to be a U2 year," says 
Paul Marabito, buyer for the South 
Plainfield, NJ.-based chain Compact 
Disc World. 'The writing's on the wall 
for them, and they could see a huge 
jump. They didn't take it to the next 
level over Christmas, and this could be 
an extra boost up the ladder." U2 snared 
three Grammys at last year's awards for 
the first single from All That You Can't 

Leave Behind, "Beautiful Day"; the 
album was not released within the pre-
vious Grammys' eligibility period. 

Mike Fratt, executive VP of mer-
chandise and marketing for the Omaha, 
Neb.-based Homer's Music chain, adds, 

"People [who] 
have The Joshua 
Thee and haven't 
purchased any-
thing [of U2's] 
since Achtung 
Baby may come 
in and pick 
[the current al-
bum] up." 

Stan Coman, 
COO of the West Sacramento, Calif.-
based Tower chain, says that U2 will 
continue to sell well, but he is "jump-
ing up and down" about India.Arie: 
"Since she's been nominated, her 
album has jumped up to our top 25 
again. This is huge, but it will be even 
better if she performs on the show and 
also wins. India.Arie is like an Erykah 
Badu in a lot of ways. She's got the 
total package." 
Though U2 is the overall retail pick 

to drive business leading up to the 
Grammys, a number of new artists 
were also cited as potential sales win-
ners. Marabito says that Alicia Keys (J 

Records), who garnered six nomina-
tions (including best new artist) "has 
a good opportunity to benefit both 
before and after" the Grammys. He 
also chooses hard-rock act Linkin Park 
(Warner Bros.), another best new-
artist contender, to continue to rack 
up sales as a result of being nominat-
ed. Fratt predicts Nelly Furtado 
(DreamWorks), who received four 
nods, will also see a sales spike. 
Coman is also encouraged that the 

album of the year category includes 
nominees from a number of genres: 
rock (U2, Bob Dylan), soul (India.Arie), 
hip-hop (OutKast), and roots/country 
(the 0 Brother, Where Art Thou? 
soundtrack). "It's nice to see this vari-
ety, and it should drive a lot of cus-
tomers into record stores." 

Retailers may be concerned about 
coverage of this year's Grammys due 
to the Winter Olympics being held in 
February. Fratt notes that less advance 
media attention may be focused on the 
awards, which could mean fewer sales 
benefits for retailers and nominees. 
"Everybody will benefit a little bit, but 
I don't think nominees will benefit as 
much as they could have. Only the 
winners may really profit" 

For a complete list of nominees, 
see pages 90 and 91. 

NEWSLINE... 
Death Row Records entered a guilty plea Jan. 8 to federal charges that the rap 
label failed to file a corporate tax return on income of nearly $826,000 for its 
1996 fiscal year. The agreement was signed by Marion Knight Sr., Death Row 
VP and father of label president Marion "Suge" Knight Jr. The agreement 
calls for Death Row to pay all taxes and penalties due, plus a fine of $ 100,000; 
the label also agreed to five years of organizational probation. In a related 
development, the Los Angeles Times, citing unnamed law enforcement 
sources, reported Jan. 9 that a long-running investigation of Death Row by 
federal, state, and local authorities has been shut down. Assistant U.S. Attor-
ney Ronald Cheng sent a letter Jan. 7 to Suge Knight's attorney David Ches-
noff stating that the government does not intend to file money-laundering 
or additional tax charges against the Death Row president. The four-year 
probe—which involved the empaneling of a federal grand jury—did not pro-
duce any evidence of wrong-doing on the label's part beyond the present tax 
charges. Observers had long believed that in the absence of credible witnesses, 
the investigation would not uncover any indictable offenses. CHRIS MORRIS 

WSM-AM Nashville fans have launched a grass-roots telephone and Inter-
net campaign and staged a protest outside the legendary station in hopes 
of discouraging owner Gaylord Entertainment from dropping its gold-based 
country format. Company sources say that among the formats being con-
sidered by Gaylord are sports and news/talk, although they emphasize that 
a final decision has not been made and a timetable has not yet been set. 
This potential change could leave the Grand Ole Opry without its longtime 
radio partner, and thousands of fans across the country have signed an 
online petition in hopes of keeping the broadcast ANGELA KING 

AOL Time Warner will take a one-time, non-cash charge of $40 billion-$60 bil-
lion in first-quarter 2002, reflecting declines in the value of goodwill and 
other intangible assets since the merger of America Online and Time Warn-
er. It projects that 2002 earnings before interest, taxes, depreciation, and 
amortization (ebitda) will grow 8%-12% and revenue 5%-8%. Meanwhile, 
the company said 2001's full financial results, which come out Jan. 30, will 
be lower than expected and will include a 20% decline in Warner Music Group 
ebitda. In addition, it said it plans to pay Bertelsmann $6.75 billion in cash 
for the 49% stake in AOL Europe it agreed to buy back. MATTHEW BENZ 

Basin Street Records Salutes 
GraÑu1y Award 
Nominee 
Los Hombres 
Irvin Mayfield 
Bill Summers 
2002 TOUR SCHEDULE 

1/26 New Orleans, LA — Tipttina's 
2/22 New Orleans, LA— Xavier University Benefit Concert 

3/15-16 Mashentucket, CT — Foxwoods Casino 
3/23 Montpelier, VT — Barre Opera House 
3/28-29 Boston, MA — Sculler's 
4/19 Brevard, NC — Porter Center For The Performing Arts 

4/20 Seaside, FL — Seaside Jazz Festival 
4/28 Houston, TX — Houston International Jazz Festival 
5/12 St Lucia — St Lucia Jazz Festival 
6/17-19 St Paul, MN — The Dakota 
6/20 Calgary, AB — Calgary Jazz Festival 
6/21 Edmonton, AB — Edmonton Jazz Festival 
6/22 Vancouver, BC — Vancouver Jazz Festival 
6/23 Victoria, BC — Victoria Jazz Festival 
6/24 Seattle, WA — Jazz Alley 
6/25-26 Oakland, CA — Yoshi's 

6/29 Saskatoon, SK — Saskatoon Jazz Festival 
6/30 Toronto, ON — Toronto Jazz Festival 
Check webstte for current schedule 

Category 47: 

Best Latin Jazz Album 

4151 CANAL STREET, SUITE C, NEW ORLEANS. Louisiana 70119 USA 

TOLL FREE 1-888-45BASIN Phone 504-483-0002 Fax 504-483-7877 
Distributed in the U S by City Hall Records 415-457-9080 Fax 415-457-0780 

www.basinstreetrecords.com 
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JAMIE 
COUNTRY'S NEWEST SUPERSTAR 

3 GRAMMY 
NOMINATIONS 

Best Female Country 
Vocal Performance — 
"There Is No Arizona" 

Best Country Song — 
"There Is No Arizona" 

Best Country Song — 
"When I Think About Angels" 

* Debut album SHIVER 
certified GOLD! 

* Billboard Magazine's TOP 
NEW COUNTRY ARTIST 

* AMERICAN MUSIC 
AWARD NOMINEE for i 
Favorite New Artist - 
Country 

* Appearances on 
The Tonight Show with 
Jay Leno,The Late Show 
with David Letterman, 
and The Late Late Show 
with Craig Kilborn 

* ACM's 2001 Top New 
Female Vocalist 

* Jamie's performance 
of "All By Myself" is 
featured in Bridget 
Jones's Diary movie 
and on the Grammy 
nominated soundtrack 

^UMW«.ItI.L .1.11.111,11C COUPANY 

Produced by Keith Stegall 

Managed by 

V 2002 Mercury Records Paoff Music Management 



Tracks. 
MARK TWAIN REVISITED: Filmmaker 
Ken Burns has become synonymous 
with quality, highly anticipated PBS 
documentaries. Columbia/Legacy is 
aiming for the soundtrack to Bums' 
new film, Mark 71vain, to raise the 
type of increased public awareness for 
classic Americana music that Bums' 
2001 Jazz documentary did for the 
genre via the commercially success-
ful Jazz soundtrack. 
The four-hour Mark 71vain docu-

mentary premieres Jan. 14 and 15 in 
two parts on PBS and tells the life story 

of the great American author/humorist 
(1835-1910), whose real name was 
Samuel Clemens. The Mark 71vain 
album features 29 tracks that were per-
sonally selected by director Bums. 
The soundtrack largely consists of 

work from longtime Bums collabora-
tors pianist Jacqueline Schwab and 
Bobby Horton on such songs as "Big 
Mighty River," "Hard Times," "Swing 
Low Sweet Chariot," and "Ties That 
Bind." There are also songs from Ed 
Gerhard ("Howl"), Al Petteway ("Shad-
ow on the Marsh"), Fiddlin' Johnny 
("Shuckin' in the Bush," "Dill Pickle 
Bag"), and Peter Ostroushko ("Sweet 
Betsy From Pike"), as well as selected 
monologues from the film, with actor 
Kevin Conway portraying 'Ruin. 
Bums says of the process of putting 

together the soundtrack, "We do our 
music differently from many of our col-
leagues: We compose music before we 
begin editing the film. We have the 
music guiding us. Instead of just ampli-
fying emotions, the music becomes an 
organic part of the filmmaking process. 
Sometimes I'll edit or add to the writ-
ing so it fits with the music." 
Schwab adds, "My moments were 

primarily improvised with Ken. He 
would describe the scene or a mood, 
and so I'd play the scene. It's really 
fun what he gets out of me, and it 
makes it a very different performance 
than if somebody just said, 'Record 
this song.' " 
The Mark 71vain documentary, pro-

duced by Bums and Dayton Duncan, 
has been released on VHS and DVD-
Video by PBS Home Video and Warn-
er Home Video. 

Burns remarks, "I have to give a lot of 

credit to Dayton Duncan for being 
moved by music in a sincere way. He's 
the first person I've worked with who has 
the exact correlation in musical taste." 

Burns notes of Twain: "Here was 
this man who was considered the fun-
niest man on earth, but all these trag-
ic things happened to him. He had the 
ability of being both sides of the hu-
man equation. The music is the key to 
the emotions in the film." 
Schwab adds, "Ken Burns is a 

genius of interpretation and bring-
ing out the extraordinary feeling 
and presence [of his films' subjects] 
in the music." 

"Anything Ken Bums is involved in, 
we also want to be involved in," says 
Jeff Jones, senior VP of Columbia Jazz 
and Legacy Records. "Music has always 
been an important part of his film 
experience. He's incredibly smart and 
intuitive filmmaker." 
Columbia/Legacy took a two-

pronged approach to marketing the al-
bum. As Jones explains, 'We had a 'soft 
launch' of the album before Christmas 
to drive viewership for the film. In Jan-
uary, we'll have much more visible 
positioning because of the film being 
shown on PBS for the first time." 
Burns has also been active in 

promoting the film and its sound-
track by making personal appear-
ances at selected retail stores and 
via media interviews. 

Jones notes that the multi-platinum 
success of the 0 Brother, Where Art 
Thou? soundtrack indicates that "peo-
ple are becoming much more inter-
ested in Americana roots music. We're 
doing a one-hour Mark 71vain radio 
special that will be distributed to 
National Public Radio and non-com-
mercial stations. There will be Web 
promotions. We're also working with 
PBS stations to provide them with 
copies of the album, which they can 
use when they re-air the show during 
pledge drives." 
Bums concludes, 'We believe this 

soundtrack can stand apart from the 
documentary. The music on this album 
is like an Americana gold mine." 

THE SOUNDS OF MTV2: For the first 
time in its history, MTV2 is getting 
its own album: MTV2 Handpicked 
(due Jan. 22 on Columbia), features 
artists who receive significant expo-
sure on the network. The album has 
songs from Travis, Pete Yom, Cake, 
Dave Navarro, Coldplay, Remy Zero, 
Ours, Radiohead, the Crystal 
Method, Lo Fidelity Allstars, David 
Gray, Ryan Adams, Five for Fight-
ing, Dashboard Confessional, Mys-
tic, Stereomud, Tenacious D, and 
Lost Prophets. An MTV2 Hand-
picked special aired on the network 
last month. 

In The Works 
• DV8/Columbia will issue a 
Ramones tribute album this 
spring. The confirmed lineup so 
far includes Rob Zombie, Pearl 
Jam's Eddie Vedder, Red Hot 
Chili Peppers, Green Day, Ran-
cid, and the Offspring. 

• TVT act Guided by Voices 
(GBV) is cutting demos for an al-
bum planned for release later 
this year. GBV played a dozen of 
these new songs at two sold-out 
New Year's Eve shows at New 
York City's famed Apollo Theater. 

• Crazy Town is back home in 
Hollywood, working on materi-
al for its sophomore effort on 
Columbia. Rapper Epic Mazur 
and guitarist Squirrel are helm-
ing the sessions. The band re-
ports that 30 songs have been 
written. It plans to bring in an 
as-yet-to-be-announced outside 
producer further on in the re-
cording process. 

• The Product G&B, best-known 
for its appearance on the Gram-
my Award-winning Carlos San-
tana hit "Maria Maria," will 
release its first album, Ghetto se 
Blues, on Yclef/J Records in late 
February. The act's new single, 
"Dirty Dancin' "—which fea-
tures a guest appearance by San-
tana—is currently getting air-
play. The track was written by 
Wyclef Jean. 

• London Suede's next Colum-
bia disc is not due until late 
2002, but the band has assem-
bled a DVD-Video of its music 
videos. The disc shows the group 
watching the clips and com-
menting on them. 

Kidjo Gets Soulful. Angelique Kidjo 
makes her Columbia debut March 
19 with Black Ivory Soul, a Bill 
Laswell production that explores 
the musical kinship of Africa and 
Brazil, specifically Kidjo's Benin 
homeland. Of the set, Kidjo says, 
"I believe music is the only way to 
heal pain and bring people togeth-
er. It's a language beyond the color 
of skin. I want to inspire people to 
think about poverty, freedom, and 
family on a deeper level." 

Score TM 
MORE NEW MUSIC: Two marquee 
names from the EMI Classics ros-
ter join forces on Fire and Ice, 
released Jan. 8. Placido Domingo 
conducts the Berlin Philharmonic 
in popular works for violin and 
orchestra by Sarasate, Ravel, 

Dvoiák and others 
with soloist Sarah 
Chang. The same 
day, Ian Bostridge 
heads the cast in 
a new recording 
of Janátek's The 

Diary of One Who Disappeared. On 
Virgin, French soprano Véronique 
Gens sings Berlioz's Les Nuits d'été 
and La Mort de Cléopâtre, and 
countertenor David Daniels joins 
forces with Fabio Biondi for Vival-
di's Stabat Mater. 
EMI also releases some of its 

most famous recordings on DVD-
Audio this month, including André 
Previn's renditions of Messiaen's 
Turangalila and Walton's Bels-
hazzar's Feast, while Virgin rolls 
out a midline series, "The Clas-
sics." At the end of the month, 
Eroica Trio presents the two 
Brahms Piano Trios, with a new 
arrangement of his "Lullaby" as a 
fitting pendant. 

February will bring new releases 
from pianist Awadagin Pratt and 
soprano Lesley Garrett, as well as 
the debut of another EMI midline 
series, "Artistry," repackaging re-
leases from Virgin (Sharon Isbin's 
acclaimed American Landscapes) 
and Angel (including a rare and 
notable Michael Tilson Thomas 
recording of works by John Cage 
and Steve Reich). 
Looking ahead even further, 

March brings a new recording of 
Mozart's Idomeneo featuring Bos-
tridge, and Chang leads a perform-
ance of Dvotak's string sextets. 
Biondi conducts Scarlatti's Con-
certi Grossi in April, and Kennedy's 
rendition of Berg's Violin Concerto 
will be issued in May. 
The new team at RCA Red Seal 

begins to gather momentum slow-
ly but surely in the new year, kick-
ing things off Feb. 5 with two key 
releases. A highly acclaimed recital 
recently performed by pianist 
Evgeny Kissin includes Mus-
sorgsky's Pictures at an Exhibition 
and the Bach-Busoni Toccata, Ada-
gio and Fugue in C, while Michael 
Tilson Thomas' latest offering with 
the San Francisco Symphony pres-
ents a far-reaching program of the 
music of Charles Ives, including a 
number of songs featuring baritone 
Thomas Hampson. 

In March, RCA releases the label 
debut of the striking young violinist 
Nikolaj Znaider in Prokofiev's Violin 
Concerto No. 2 and Glazunov's Vio-
lin Concerto, accompanied by the 

CLASSI CIS 

by Steve Smith 

Bavarian Radio Symphony under 
the direction of Mariss Jansons. 
As the pieces fall into place fol-

lowing the latest restructuring at 
Warner Classics, much of the re-
lease schedule remains on hold, but 
one key project scheduled for this 
month is the long-awaited Erato 
recording of Jake Heggie's recent 
operatic triumph, Dead Man Walk-
ing, starring Susan Graham as Sis-
ter Helen Prejean. The recording is 
out Jan. 8, and a documentary 
about the work—And Then One 
Night—will air nationwide on PBS 
Jan.14. Due later in the month is 
Lamentations and Praises, a new 
work by Sir John Tavener written 
for and performed by Chanticleer. 
Nonesuch is quiet on the classi-

cal front during the early months 
of this year, but in March the label 
releases the latest musical adven-
ture by the Kronos Quartet. Titled 
Nuevo, the disc presents contem-
porary music from Mexico, includ-
ing arrangements by Osvaldo 
Golijov, production by Gustavo 
Santaolalla, and a new collabora-
tion with the alternative rock 
band Café Tacuba, with whom the 
Kronos Quartet first performed on 
the band's remarkable 1999 out-
ing, Revés/Yo Soy. 

April will see the release of a 
collection of Depression-era songs 
by vocalist Audra McDonald and a 
recording of Naïve and Sentimen-
tal Music by composer John Ad-
ams. ECM, distributed by Univer-
sal, releases two distinctive discs 
Jan. 29. The label illuminates the 
influence of Sicilian folk music on 
the compositions of Luciano Berio 
on Kim Kashkashian's latest disc, 
including recordings from the 
Ethnomusicological Archives at 
the Santa Cecilia Academy along-
side Kashkashian's distinguished 
readings of Berio's Voci (with the 
Vienna Radio Symphony directed 
by Dennis Russell Davies) and 
Naturale (with percussionist 
Robin Shulkowsky). The same 
day, ECM presents the debut of a 
young Norwegian vocal ensemble, 
Trio Medieval, in Words of the 
Angel, a collection of 14th-centu-
ry polyphony including The Messe 
de Tournai. 

Next issue, The Classical Score 
previews the highlights of the re-
lease schedules from indie labels. 
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TOURING 

NextStage Offers Artists, Audiences Flexibility 
BY LINDA DECKARD 
NASHVILLE—The $84 million, 
6,350-seat NextStage in Grand 
Prairie, Texas—which opens Feb. 
9 with Luis Miguel—is the latest 
example of the newest construc-
tion phase in public assembly 
facilities: 5,000-8,000-seat arts-
driven venues. 
From the venue perspective, 

it's almost retro—a return to the 
auditorium concept of the ' 50s, 
according to Chris Fahlman of 
NextStage Entertainment. Flexi-
bility is a key element. "We have 
a very broad agenda," he says. 
"We built a booking team and a 
production team with pop and 

rock experience, deep roots in 
Texas, and, beyond that, sympho-
ny music, Broadway production 
capabilities, and some serious at-
tention to comedy." 
From the artist viewpoint, the 

venue represents a new opportu-
nity. "I consulted on the Dodge 
Theatre in Phoenix (5,000 seats), 
and I thought it would be huge, 
[that] it would be booked 300 days 
a year," says John Huie, booking 
agent for Creative Artists Agency. 
He likens the concept to the Fox 
Theatres in Atlanta, St. Louis, and 
Detroit, Radio City Music Hall in 
New York City, and Universal Am-
phitheatre in Los Angeles, all of 
which are busy buildings. "An act 
can go in and make $250,000 play-
ing a 6,000-seater. Why wouldn't 
you do it?" 

GROWING FAMILY 
The traditional arenas don't 

seem threatened. While some are 
curtaining off sections to downsize 
for certain acts, others—like Sta-
ples Center in Los Angeles—are 
building their own 7,000-seaters. 
L.A. Live! is currently in the works, 
says Staples Center's Lee Zeidman, 
senior VP of operations. 

NextStage, in fact, is envisioned 
as a network of venues by the 
owners/designers. They are al-
ready negotiating on a second. 
President/CEO of NextStage En-
tertainment Leo Linbeck III says, 
"We will build 20-25 in the U.S. in 

REQUEST FOR PROPOSAL 

The Director of Finance or his designated Representative 

will accept written responces in the Procurement Office, 144-A 

Research Drive, Hampton VA, on behalf of the Entity(ies) listed 

below until the date(s) and local time(s) specified. 

Friday, February 1, 2002 
4:00 PM, R.F.P. 0201/M 

Naming Rights and Sponsorship Analysis Services for 

Hampton Coliseum and Hampton Roads Convention 

Center located in Hampton Roads Area Hampton, 

Virginia. 

A withdrawal of bid due to error shall be in accordance with 

Section 11-54 A(i) of the Code Of Virginia. 

All forms relating to this solicitation my be obtained from the above 

listed address or for further information call ( 757) 896-8200. 

The right is reserved to reject any and all responses, to 

make awards in whole or in part, and to waive any informalities in 

submittals. 

James A. Peterson 

Director of Finance 

'Flexible space is 
what we all look for 
right now. A good 
portion of our 

business is going 
there because you can 
go from an elegant 

table-and-chair 
[setting] to an open-
floor setting. Not 

every act is capable 
of filling arenas.' 

—AL DeZON, 
CLEAR CHANNEL ENTERTAINMENT 

the next 10-15 years." Construc-
tion costs will range from $50 mil-
lion-$100 million. The building in 
Grand Prairie is in the neighbor-
hood of $35 million, not including 
financing and land costs. 

In the same new-venue catego-
ry is the $38 million Dodge The-
atre, which opens April 13 with 
Jerry Seinfeld. 

"Flexible space is what we all 
look for now," says Al DeZon, VP 
of operations for Clear Channel 
Entertainment in Los Angeles. 
"A good portion of our business 
is going there because you can 
go from an elegant table-and-
chair [ setting] to an open-floor 
setting. Not every act is capable 
of filling arenas." 
Amphitheaters enjoyed a hey-

day 15 years ago, and now all 
those 30-year-olds who attended 
are 45, DeZon points out. "They 
want a comfortable seat, clean 
restrooms, and a nice selection of 
wines and foods." 
The NextStage brand will be 

identifiable to touring entities, 
who will learn to expect a "consis-
tent hardware platform" at a Next-
Stage venue, Linbeck says. "They 
may look different on the outside, 
but the way they function on the 
inside will be very similar." 
Other confirmed music shows 

for NextStage's first season, 
besides Miguel, include B.B. King, 
Feb. 10; REO Speedwagon and 
Styx, Feb. 26; Dancin' With Gersh-
win, March 23; and Buddy: The 
Buddy Holly Story, April 2-7. 
Comedian Jeff Foxworthy and his 
Blue Collar Comedy tour will play 
there April 20. 
Linbeck expects the Grand 

Prairie venue to host 150 per-
formances in the first year, in-
cluding more than 50 concerts, 
25 Broadway performances, and 

25 spectaculars/family shows. 
NextStage Entertainment is also 
creating its own shows, includ-
ing the Christmas show 'Twas 
. . ., which was rolled out this 
year as a workshop project with 
the cooperation of the Universi-
ty of Houston. 

NextStage in Grand Prairie is 
a public private partnership with 
the city. Partners include Boston 
Concessions—which is doing 
the food and drink—ELS Archi-
tects, Linbeck Construction, 
and, for financing, Warburg Pin-
cus & Co. Linbeck says, "We 
looked for partners capable of 
rolling out with us." 
Fahlman, a 32-year veteran of 

the music business, thinks Next-
Stage is exactly the right size to 
serve the artist looking for a nice 
payday and an audience that wants 
an intimate, comfortable setting. 
He also anticipates a lot of one-

offs. "When the smoke clears and 
we look back over the year, I bet a 
third of our dates are done with 
people not on a regular tour but 
[with those that] have one gig and 
want another, want to do a short 
run, or have the band together 
and want a few dates." 

NextStage is the primary pro-
moter in the building. There will 
be instances when it co-promotes, 
but it won't be a rental hall. "Uni-
versal, Radio City, and the Theatre 
at Madison Square Garden, [ as 
well as the] Fox Theatre, are all 
examples of mid-size venues that 
can do 150-250 shows a year and 
are right in the sweet spot be-
cause they fill the gap, they ad-
dress that mid-size," Fahlman 
says. "Here in Dallas, no one has 
to lose for us to win. There are 
enough artists that bypass this 
market because they simply didn't 
have a good place to play." 

Big in Wilkes-Barre. Kenny Rogers brought his Christmas From the Heart 
Featuring the Toy Shoppe show to 23 cities this past holiday season. Pic-
tured before the show backstage at the First Union Arena in Wilkes-Barre, 
Pa., from left, are Rob Ford of the First Union Arena, Rogers, and Stu 
Creen of Magic City Productions. 

Plaque Build-Up. U2 has played University of Nevada Las Vegas (UNLV) venues on 
each of its tours since 1987, and the 2001 sold-out run was no exception. Pic-
tured backstage at UNLVs Thomas & Mack Center (TMC), from left, are booking 
director Joseph Santiago, TMC executive director Daren Libonati, U2 manager 
Paul McGuinness, and Danny Zelisko of Clear Channel Entertainment. 
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If your artist doesn't 
enjoy pampering, 

indulgence, coddling, 

catering and just plain 
sucking up, they 

shouldn't play here. 

It's an understatement to say that our staff knows how to pamper a big star. In fact, they're ready, willing and able to 

eake jtet apout any request a reality. Add to that a state-of-the-art sound system, adaptable stage, easy access for 

crews. intimatte venue and great fans, and the only thing left is a little sucking up. Make that a HORSESHOE u 
lot of sucking up. Book your act today with Randy Wright at Integrity Events — 615-777-5766. ---CASINO•HOTEL----: 

Horseshoe Casino & Hotel • Tunica, Mississippi • ( just 12 miles south of Memphis, TN) 



ANNOUNCING NORTH CAROLINA'S 
NEWEST SHOWPLACE 

OPENING FALL 2002 • 13001(ING DATES NOW 

The new Cabarrus Arena & Events Center gives you a 
great facility in the middle of a demographic bonanza: 

throngs of New South suburbanites with plenty of buying 

power. This region delivers a strong local culture with a 
healthy mix of people from all over the country. 

These are action oriented people used to attractions such 
as the Charlotte Hornets. Carolina Panthers. and 

NASCAR. as well as big name entertainment ranging from 
Dave Matthews to Britney to Tim McGraw. and Broadway 
shows. Their very serious shopping habits support 6 area 

malls. And they're going to love this place. 

You're gonna love it too! Seating for 5.500 as well as 
160.000 square feet of flexible tradeshow and convention 

meeting space. Get in on this action right now. Call or e-mail 
for Mark Chappuis for dates, details, and floor plans. 

704/920-3976 
mrchappuisco.cabarrus.nc.us 

CabarrusArena 
R,Events Center 
%.A AT THL ExPo PARK 

Highway 49 North at Old Airport Road • Concord, NC 

www.goldevents.net 

Band's Tour 
Success Is 
Widespread 

BY RAY WADDELL 
NASHVILLE—Having developed a fer-
vent live following during the past 
dozen years, Widespread Panic con-
structed its best touring year ever in 
2001 and is poised for another suc-
cessful concert year. 

For 2001, Panic put together a run 
of key festivals, multiple dates at select 
venues, and headlining shed dates to 
gross about $ 14 million from 83 
shows. It wrapped the year with three 
sellouts at Atlanta's Philips Arena Dec. 
29-31 that grossed nearly $2 million. 

In addition to well-established mar-
kets like Denver, New Orleans, Atlanta, 
and Birmingham, Ala., Panic is also 
improving in other destinations, in-
cluding San Francisco, New York City, 
Chicago, and Charlotte, N.C. "We're 
making strides in a lot of different mar-
kets," says Buck Williams, Widespread 
Panic's co-manager (with Sam Lanier 
at Brown Cat in Athens, Ga.) and agent 
at Nashville-based Progressive Global 
Attractions. "We had two slam-dunk 
sellouts at Independence Arena in 
Charlotte, and we sold out UIC Pavil-
ion in Chicago well in advance. We did 
three days at the Beacon Theatre [in 
New York City] last summer, and we 
probably could have done five." 

While some thought that the lack of 
a Phish tour in 2001 may have had a 
positive effect on Panic's numbers last 
year, Williams isn't sure that was the 
case. "Our audience has definitely ex-
panded, but I don't think [Phish's ab-
sence] had any significant impact on 
our business. Some people thought we 
would be the beneficiary of their not 
touring, but I don't see that it hap-
pened that way. There are many fans 
that like both bands, anyway." 

Financial success aside, 2001 was 
yet another year of many highlights for 
the band, with jamming with such 
like-minded musicians as Carlos San-
tana, 'll•ey Anastasio, Ben Harper, and 
the String Cheese Incident among 
them. "We had a great time, that's all 
I know," keyboardist John "JoJo" Her-
mann says. "It was great to play with 
so many people." 

Widespread Panic has built a devot-
ed fan base, including the celebrated 
Spreadheads that often follow the band 
from concert to concert. "These kids 
feel like they're part of a scene," Her-
mann says. "People come to dance and 
have a good time. It's like one big party, 
and we're invited to be the band." 

Remarkably, Panic has built a fol-
lowing almost completely on the 
strength of its live shows, without the 
benefit of radio, videos, or platinum 
albums. Once signed to Capricorn, 
Panic's latest release is 2001's Don't 
Tell the Band on Widespread/Sanctu-
ary Records. A concert DVD-Video, 
Live at Oak Mountain (Widespread/ 
Sanctuary) has been certified gold. 

(Continued on next page) 
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TOURING 
"They are a great musical band and 

a great thinking band," says veteran 
promoter Tony Ruffino, who pro-
motes Widespread Panic's shows at 
Clear Channel Entertainment's Oak 
Mountain Amphitheatre in Pelham, 
Ala., one of the band's strongest mar-
kets. "They're real mature musicians 
who know what they want and where 
they're going. They are very consid-
erate to their fans, and they are very 
concerned about where they play and 
how their fans are treated. Buck, 
Sam, and the band put a large 
amount of energy into being in the 
right place at the right time for fans 
at every concert." 

Widespread Panic is also consider-
ate of promoters. "Their payback rate 
is great—they thank you for sticking 
with them in the early days," Ruffino 
notes. "Last year we sold 33,000 tickets 
over three nights." 

The band remains cognizant of tick-
et prices, with ducats rarely topping 

$30, including service charges. It also 
maintains a strong presence on the 
Web, with up to 50% of the house sold 
via the Internet in certain markets 
where tickets are made available via 
pre-sales to fan-club members at wide-
spreadpanic.com. 

Williams says Widespread Panic 
wants to follow up the 2001 banner 
touring year with some special dates 
and more multiple runs, along with a 
trip to Europe. "We're looking at a lot 
of different ideas, but ideas are easy to 
come up with and sometimes hard to 
make work. We would love to work 
with some artists that the band holds 
in such high esteem, including San-
tana and Bob Dylan, and make them 
special occasions." 

Tentative plans call for a short run of 
multiples in the spring in some of the 
band's favorite markets, followed by 
European festivals in early summer. 
"Then, depending on what we can 
drum up," Williams adds, "we want to 
do something cool, something other 
than the traditional same amphithe-
aters we've played five or six years in a 
row—not that there's anything wrong 
with that. We just want to look at 
something different." 
Hermann says the band is mixing 

its third live album, recorded from an 
Athens show featuring guest per-
formances by Col. Bruce Hampton, 
Vic Chesnutt, Chuck Leavell, and Ran-
dall Bramlett. A full-length live feature 
film is also in the works for a forth-
coming release, titled The Earth Will 
Swallow You. 

et_ 

Nothing but raves for 
Britney Spears, Andrea Bocelli 

and the newly renovated 
Atlantic City Boardwalk Hall. 

Photo by Donald B. Kravitz 
)K Bohol, 

Thank you Britney Spears and Andrea Bocelli 
for two fabulous sold-out performances. 

"What a great venue! Atlantic 
City is its own regional market. 
We look forward to bringing 
other Evolution acts to 

BoardwalkHall." 

David Zedick 
Evolution Talent 

"We had a marvelous show 
in Atlantic City With the 

renovations to Boardwalk 
Hall, the acoustics were 

perfect." 

Frank Gelb 
Gelb Promotions, Inc. 

YOUR BEST SEAT AT THE SHORE 

For Booking Information contact Greg Tesone 609.449.2046 

„Wan/lc-64 y 
i',Aer4c-Xs Ft,enatou,s 

AI may« WM/ 
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TOURING 

Views. 
SNOW MELTS: Winter weather always 
affects touring, and this year, it's crip-
pling some locales. Even so, 84 inches 
of snow over the holidays was "noth-
ing we haven't seen before," says Stan 
Mako•vsld, senior director of facilities 
management at HSBC Arena in Buf-
falo, N.Y. The arena is "built right on 
[Lake Erie]. We don't adjust or change 
our schedule for winter." 
HSBC Arena hosted hockey (18,000 

came for an National Hockey League 
Sabres game New Year's Eve), lacrosse, 
and college basketball with all that 
snow on the ground. The only chal-
lenge to operations was snow removal. 
"We had to get dump trucks and high 
lifts to haul it away," Makowski says. 
Normally, it is pushed off to the side of 
the parking lot. Removal cost an un-
budgeted $15,000-$20,000. 
Do booking agents and promoters 

shy away from Buffalo in the winter? 
Not at all, Makowski says. "We have 
Barry Manilow Jan. 13 and Neil Dia-
mond at the end of February." 
What is his advice for peers -down 

South, in Georgia and North and 
South Carolina, who were blanketed 
with an unusual amount of snow? "It 
eventually melts." 

Adonis "Sporty" Jeralds, manager 
of the Charlotte (N.C.) Coliseum, says 
he had a Hornets basketball game Jan. 
3, and "only 1,200 people braved the 
weather. Things are coming back to 
normal, though." The Hornets offered 
people who came a ticket to another 
game of their choice for braving the 
elements. The people who didn't make 
it had the same opportunity. 

FOR SALE SIGNS: Sunrise (Fla.) 
Musical Theatre, owned by Clear 
Channel Entertainment (CCE), is 
reportedly on the block, with a church 
in the running to buy it. This is becom-
ing a trend. Jehovah's Witnesses 
bought the West Palm Beach Audito-
rium-the first to take the plunge-
years ago, and the Forum in Ingle-
wood, Calif., and the Tupperware 
Convention Center in Orlando, Fla., 
have also been bought. 
Asked if the theater is doing well, 

CCE's Randy McElrath says it's right 
on target. "We're keeping busy. We 
have a full schedule." He had 18 event 
days so far in 2002, booked through 
April. He characterizes 2001 as a good 
year. Sunrise Musical Theatre is viable 
and profitable, he says. 

Jack Boyle, who founded Cellar 
Door-which is now part of the CCE 
family-bought the 3,900 seat theater 
in the mid-'80s. 

FILLING A NICHE: Chris Hansen is in 
the early stages of building a small 
business promoting concerts and 

events and consulting on building 
operations. He opened his doors in St. 
Paul, Minn., Jan. 1, but he isn't clos-
ing the old door in the process. He 
will continue to work on an "events 
team" with Minnesota Sports and En-
tertainment, where he had been exec-
utive VP of events. 
The first team meeting was Jan. 7 at 

the Xcel Energy Center in St. Paul, 
Hansen reports. That team includes 
Frank Jirik, former manager of the 
Compaq Arena in San Jose, Calif., who 
came back to the St. Paul market in 
June; Jack Larson, Xcel Energy Cen-
ter VP/GM; and Jim Ibister, VP/GM of 
Roy Wilkins Auditorium and Touch-

stone Energy Place. Hansen will con-
tinue to be the music representative 
for the building with Arena Network, 
Concerts West, and Rose Presents; 
Gary Marx at GAME Inc.; and Jam. 
He'll just be doing more. 

"With consolidation [of concert pro-
motion companies], there are a lot of 
little niches around that the biggest of 
the big boys aren't chasing," he says. 
"Even the independent promoters are 
so busy they see these opportunities, 
and they don't have enough time or 
people on staff to make them happen." 

OTHER MOVES: Doug Kuhnel, a 32-
year veteran of the industry, has joined 
private management firm Compass 
Facility Management as VP of opera-
tions. He has been working out of the 
Ames, Iowa, office since Jan. 2. 

A NEW FRANCHISE: "We refer to it as 
a franchise," says Trey Feazell, VP of 
booking for Philips Arena in Atlanta, 
of the Widespread Panic New Year's 
Eve dates. At the top of the Billboard 
Boxscore this week, the three-show 
run is in its third year there. Wide-
spread Panic played two shows for New 
Year's Eve in 1999 and 2000. 

Merchandise per caps for the mul-
tiple shows was $2.60, which reflects 
that there were a lot of repeat cus-
tomers who bought one T-shirt. And 
they also ate every night. Feazell says 
food and drink per caps was $12. 

J A N2U0A0R2Y 19 llboo Bi rc f EIC)X.SCCIIRE c.c:›NICIERT GROSSES 
VENUE/ GROSS/ ATTENDANCE/ 

ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER 

WIDESPREAD PANIC Philips Arena, $1.972.836 45,005 Clear Channel 
Atlanta $47/537 three sellouts Entertainment 
Dec. 29-31 

EARTH, WIND & FIRE Neal S. Blaisdell Center, $615.145 11,962 Tom Moffatt Prods. 
Honolulu $55/$45 two sellouts 
Jan. 5-6 

MANNHEIM STEAMROLLER Bradley Center, $558,410 12,525 Magic Arts & 
Milwaukee $70/$25 sellout Entertainment 
Dec. 18 

MANNHEIM STEAMROLLER Omaha Civic Auditorium, $507,298 18,162 Sound Trak Inc. 
Omaha, Neb. $35/$15 three sellouts 
Dec. 26-28 

BARENAKED LADIES, ACTION Palace of Auburn Hills, $496,828 12,712 Palace Sports & 
FIGURE PARTY Auburn Hills, Mich. S47 50/S35 15,016 Entertainment, Clear 

Dec. 29 Channel Entertainment 

MANNHEIM STEAMROLLER Pepsi Center, $489,520 12,690 Clear Channel 
Denver $80/$21 sellout Entertainment 
Dec. 16 

OZZY OSBOURNE, ROB ZOMBIE, Worcester's Centrum $435,020 9,679 Clear Channel 
SOIL Centre, Worcester, Mass. $50/$40 11,025 Entertainment 

Dec. 15 

MANNHEIM STEAMROLLER America West Arena, $388,488 9,845 Clear Channel 
Phoenix S75/319 12,000 Entertainment • 
Dec. 11 

BARENAKED LADIES, ACTION Allstate Arena, $347,370 7.873 Jam Prods 
FIGURE PARTY Rosemont, Ill. $50/540/$30 10,000 

Dec. 31 

MANNHEIM STEAMROLLER Aladdin Theatre for the Performing $327,045 6,709 Jam Theatricals. Clear 
Ads, Las Vegas, Nev. $60/$30 sellout Channel Entertainment. 
Dec. 8 in-house 

MANNHEIM STEAMROLLER Reunion Arena, $320,733 8,196 Clear Channel 
Dallas $76/$25 11,000 Entertainment 
Dec. 14 

THE ISLEY BROTHERS, DRAMATICS Fox Theatre, $318,563 4,667 Taurus Prods. 
Detroit 5127.50/547.50 4,834 
Dec. 31 

MANNHEIM STEAMROLLER Allstate Arena, $296.163 8,016 Clear Channel 
Rosemont, Ill. $75/$25 10,000 Entertainment, Jam 
Dec. 20 Theatricals 

BARENAKED LADIES, ACTION Van Andel Arena, $294.100 8.030 Clear Channel 
FIGURE PARTY Grand Rapids, Mich. $45/535 10,551 Entertainment 

Dec. 28 

JA RULE, JUDAKISS, TRICK DADDY, Cobo Arena. $235,412 8,095 Taurus Prods. 
JUVENILE Detroit $39.50 12,000 

Dec. 29 

BARENAKED LADIES, ACTION Nationwide Arena, $230,630 6,492 Clear Channel 
FIGURE PARTY Columbus, Ohio $38.50/$28.50 9,196 Entertainment 

Dec. 30 

JOHNNY MATHIS Cerritos Center for Performing $229,879 3,406 in-house 
Arts, Cenitos, Calif. $75/$65 two sellouts 
Dec. 21-22 

INCUBUS, HOOBASTANK, VENT Centennial Garden Arena, $183,195 9,710 Nederlander 
Bakersfield, Calif. $20 sellout Organization, 
Jan. 3 Goldenvoice 

JA RULE, VITA Sovereign Bank Arena, $159,856 5,030 Mercer County Visiting 
Trenton, N.J. $35.50 7,705 Nurses Assoc. 
Dec. 26 

CHEAP TRICK, O TO 9, SNAG Coronado Theatre, $128,905 3,854 Jam Prods. 
Rockford, Ill. $35/$30 4,158 (two shows) 
Dec. 29-30 

TRANS-SIBERIAN ORCHESTRA Municipal Auditorium, $125,625 4,087 Stone City Attractions, 
San Antonio $43.50/$26 sellout Jack Utsick Presents 
Dec. 21 

REO SPEEDWAGON Star Plaza Theatre, $114,400 3,400 Star Prods. 
Merrillville, Ind. S43/$33 sellout 
Dec. 29 

STYX The Grove of Anaheim, $110,782 2,144 SMG 
Anaheim, Calif. $65/545 two sellouts 
Dec. 28-29 

BETTY WRIGHT, BOBBY "BLUE- Riverside Centroplex, $93,986 3,592 Taz Prods. 
BLAND, TYRONE DAVIS Baton Rouge, La. S30.50/520.50 5,710 

Dec. 30 

WNC1 JINGLE BALL TRAIN, NELLY Nationwide Arena, $92.171 3,618 Columbus 
F U FtTA DO, 0-TOWN Columbus, Ohio $28/523 9,457 

Dec. 16 

CONCERT FOR A LANDMINE FREE Keswick Theatre, $90,330 1,227 Jack Ittsick Presents 
WORLD Glenside, Pa. 575/$60 1,327 

Dec. 6 

DAVE KOZ, BRENDA RUSSELL, RICK William Saroyan Theatre, $82,478 2.185 Latvic Inc. 
BRAUN, PETER WHITE, DAVID Fresno, Calif. $45/$37.50 2,281 
BENOIT Dec. 23 

JOSE HERNANDEZ Y SOL DE Cerritos Center for Performing $80,059 1.712 in-house 
MEXICO Arts, Cerritos, Calif. $521542 sellout 

Dec. 23 

B.B. KING, ALBERT CUMMINGS Pompano Beach Amphitheatre, $18.135 2.259 Fantasma Prods. 
Pompano Beach, Fla. $39.75/525 sellout 
Dec. 29 

TRANS SIBERIAN ORCHESTRA Tampa Bay Performing Arts $18.648 2,352 Fantasma Prods. 
Center, Tampa, Fla. $39.50/$29.50 sellout 
Dec. 29 

JARABE DE PALO Teatro Metropolitan, $77,907 2,908 OCESA Presents/CIE 
Mexico City 1724,535 pesos) 2,915 Events 
Dec. 4 S43.01/$12.90 

JUDAKISS, LUDACRIS, METHOD Hammerstein Ballroom, $76,620 3,400 Metropolitan 
MAN, REDMAN, FABOLOUS New York City $30 sellout Entertainment Group 

Dec. 7 

GREGG ALLMAN & FRIENDS, Johnny Mercer Theatre, $75254 2,302 Outback Concerts 
ROBERT RANDOLPH & THE FAMILY Savannah, Ga. 537.50/$27.50 sellout 
BAND Dec. 27 

DARK STAR ORCHESTRA Riviera Theatre. $75,000 2500 Jam Prods. 
Chicago $30 sellout 
Dec. 31 

KING CRIMSON, JOHN PAUL JONES Orpheum Theatre, $74.138 1,864 Clear Channel 
Boston $50/531 2,777 Entertainment 
Dec. 8 

right 2002, VNU eusluess MedIa, Inc. All rights reserved. Ounscunes should be submitted to: Bob Allen, Nashville. 
Phone, 615-321-9171 Fax: 615,321-0878 For research information and pricing, call Bob Allen, 615-321-9171. 
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ALBUMS 
Edited by Michael Paoletta 

POP 

* MARILYN SCOTT 
Walking With Strangers 
PRODUCERS: various 
Prana Entertainment 8 06863001 
With six albums to her credit, Marilyn 
Scott knows what works for her. For 
her Prana debut, the singer/song-
writer remains true to her smooth 
blend of jazz, pop, soul, and R&B. To 
that end, Walking With Strangers 
deftly sets the right mood for quiet 
dinners for two (and what may fol-
low). The Brenda Russell-penned "All 
of the Above" is a sleek groove that is 
complemented by Scott's smoky alto. 
The album's title track, the set's most 
upbeat fare, pops along at a midtempo 
pace. Two songs—"No Room for 
Hate" and the bonus/hidden track "A 
Call for Peace"—take on added 
poignancy in the aftermath of Sept. 
11. "Warmth and harmony extend to 
one and all.. . Every language here is 
spoken," Scott sings on "No Room for 
Hate." In addition to highlighting 
Scott's strong songwriting and sultry 
vocals, Walking With Strangers fea-
tures an all-star cast of session play-
ers, including Patrice Rushen, Jimmy 
Haslip, and Terri Lynn Carrington, 
among others. Distributed by Alterna-
tive Distribution Alliance.— RH 

WILLARD GRANT CONSPIRACY and 
TELEFUNK 
In the Fishtank 
PRODUCERS: Willard Grant Conspiracy 
and Telefunk 
Konkurrent 8 
The latest "in the Fishtank" pairing— 
in which Amsterdam's Konkurrent 
label pairs two bands in the studio for 
an open-ended EP session—features 
offbeat Americana ensemble the Wil-
lard Grant Conspiracy with Dutch elec-
tronic act Telefunk. (There is some 
common ground here, in that Willard 
Grant frontman Robert Fisher pro-
duced two albums by the Cords, two of 
whose members are in Telefunk.) Like 
most "in the Fishtank" productions, 
the course of this disc is marked by 
real peaks and troughs. But the two 

ALAN JACKSON 
Drive 
PRODUCER: Keith Stegall 
Arista 07863 
With his cool persona, ever-growing 
songwriting chops, and uncompromis-
ing country delivery, Alan Jackson has 
quietly become country music's most 
complete performer. Here he shows no 
signs of having peaked; in fact, he's 
delivered perhaps his best album ever. 
On Drive, Jackson is a man completely 
in control of his considerable powers, 
whether it's the sweetly sentimental 
title cut with its gently ringing guitars 
or the stone country gold of "When 
Love Comes Around." The sparse, 
Appalachia-tinged "A Little Bluer l'han 
That" and "Bring On the Night" are 
weary perfection, and conversely, 
"Work In Progress," "Designated 
Drinker" (a duet with George Strait), 
and "First Love" showcase the writer's 
keen insight and wit. The album's 
showpiece, "Where Were You (When 
the World Stopped 'Riming)," breaks 
down last year's tragic events into 
everyman terms. In a career marked by 
excellence, Jackson has topped himself 
again and makes a strong statement as 
traditional country's king.—RIV 

G H 
SHANNON McNALLY 
Jukebox Sparrow 
PRODUCER: Ron Aniello 
Capitol CDP 7243 4 93455 
From the moment her debut set's 
opener and first single, "Down and 
Dirty," begins, it's clear that Shannon 
McNally possesses enough musical 
breadth and emotional depth to ensure 
that she'll be around for the long haul. 
The set's roots-flavored arrangements 
showcase an artist with a heart full of 
country and a soul full of blues. And 
with head held high and both feet 
firmly on the ground, McNally writes 
earthy, self-assured tales. Bob Aniello's 

upbeat production widens McNally's 
audience even more by adding a dash 
of jazz, an echo of folk, and a healthy 
helping of acoustic rock to her mix. 
One sure sign of McNally's artistic 
maturity is her restraint: she is some-
times wistful but never weepy, seduc-
tive without being lewd. It may seem 
like a reach to compare a newcomer to 
a veteran like Bonnie Raitt, but after 
hearing McNally's swaggering "Bolder 
Than Paradise" or catchy "Bitter Blue," 
the comparison seems plausible.—WH 

ORCHESTRA BAOBAB 
Pirates Choice 
PRODUCER: Moussa Diallo 
World Circuit/Nonesuch 79643 
This two-disc set revisits one of the 
great bands in the history of West 
African music. The tunes contained 
here were released in Senegal 20 years 
ago and eventually made their way to 
Europe but have failed to see the light 
of day in the U.S.; that is, until now, 
with the domestic release of the land-
mark album, Pirates Choice. Com-
pletely remastered and formatted— 
with a second disc of previously 
unavailable recordings—Pirates 
Choice is further proof that Cuban 
music had a huge influence on West 
African musicians in the 20th century. 
The Baobab sound is a melange of Cu-
ban descarga and rumba, Senegalese 
regional influences, and, perhaps, a bit 
of Nigerian high life music. Songs are 
sung in Spanish, Wolof, and Mandinka. 
The music is most notable for its laid-
back grooves, and the compelling solo 
work of Barthelemy Attisso (guitar) 
and Issa Sissoko (tenor sax). Later this 
year, World Circuit/Nonesuch will issue 
a new Baobab album, produced by 
Youssou N'Dour.—PVV 

gems that book-end the set—lWistifi-
cation" and "Dig a Hole," subtly updat-
ed takes on age-old folk traditionals— 
are more than worth the price of 
admission. Fisher's back-porch bari-
tone weaves a born storyteller's spell as 
it courses through the lonely sound-
scapes provided by the partnered en-
sembles. Distributed in the U.S. by 
Touch and Go.—DR 

R&B/HIP-HOP 

TONY & TAMI 
The Conversation 
PRODUCERS: Tony & Tami 
Gest Records 0001 
Tony Amey, ex-lead singer of LaFace 
act A Few Good Men, and l'ami Davis, 
formerly signed to Red Ant, bring a 

new-millennium R&B slant to a phrase 
made popular by Marvin Gaye and Kim 
Weston in 1967: it takes two. The hus-
band-and-wife background singers— 
who met while recording Whitney 
Houston and Bobby Brown's "Some-
thing in Common"—chronicle their 
relationship from first date to intimacy 
to breakups to eventual marriage on 
this debut CD. Putting a relationship 

to music can be a risky proposition. 
However, Tony & l'ami handle it with 
creative aplomb, thanks to flavorful 
melodies, heartfelt lyrics, and comple-
mentary voices (his baritone into sec-
ond alto/falsetto, her tenor into second 
soprano). Not every song works but 
those that do—including "Take My 
Breath Away"—have you rooting for 
the couple to stay together. And antici-
pating what else lies ahead musically. 
Racked by MDI Distribution.—GM 

DANCE/ELECTRONII 

* SOULSTANCE 
Truth, Simplicity & Love 
PRODUCERS: Lo Greco Brothers, Luciano 
Cantone, and Davide Rosa 
Shakti/Virgin 72438-10889 
Truth, Simplicity ce Love. It sounds 
like a tall order, but Italian brothers 
Gianni and Enzo Lo Greco pull it off 
ably on their North American debut. 
A compilation of tracks culled from 
the duo's two Italian albums (Act On! 
and En Route), Truth is a sonic joy-
ride that combines elements of nu-
jazz, bossa nova, and dance music 
into a first-class experience. Songs 
like "Kickin' Samba," "Blue Grass-
land," and "Theme From Abbadesse's 
Street" make for one enjoyable ride. A 
highlight is the title track, which is 
grounded by Gianni's bassline and 
features beautiful accents via Enzo's 
fluid guitar riffs. A keeper for those 
with open minds and open ears, Truth 
pushes musical boundaries without 
ever overstepping its own.—RH 

BADAWI 
Soldier of Midian 
PRODUCER: Raz Mesinai 
Roir 8274 
Born in Jerusalem nearly 30 years ago 
and raised in New York City, Raz 
Mesinai (aka Badawi)—like turntab-
lists Spooky, Olive, and Soulslinger— 
knows his way around the beats and 
rhythms of the world. A musician, 
composer, and producer (with a hand-
ful of recordings under his belt), 
Mesinai is also one-half of dub act Sub 
Dub and a co-founder of Rotor, a col-
lective of composers who treat the 
turntable as an electronic instrument. 
Throughout his career, Mesinai has 
effortlessly and cleverly merged live 

(Continued on next page) 

THE B-52'S 
Nude on the Moon: The B-52's 
Anthology 
COMPILATION PRODUCERS: Bradford 
Cobb and Gary Stewart 
ORIGINAL PRODUCERS: various 
Rhino/Warner Bros. R2 78357 
When the B-52's arrived in the late-
'70s, misfits everywhere—that is, 
those living on the fringes of main-
stream society in places like Cleve-
land (where this fan resided)—let 
out a collective sigh. Finally, a festive 
band we could all relate to. With the 
B-52's dancing their respective mess-
es around, one could never be too 
colorful, silly, kooky, freaky, or funky. 
And the world was a much better 

VITAL 
place for it. As Rolling Stone's Michael 
Azerrad reminds everyone in this 
groovy set's spirited liner notes, it was 
bandmember Fred Schneider who 
wailed, "Don't feel out of place/'Cause 
there are thousands of others like you," 
on "There's a Moon in the Sky (Called 
the Moon)," one of numerous winning 
moments on the act's 1979 eponymous 
debut. While this track isn't included 
on the two-disc Nude on the Moon— 
which follows on the heels (stiletto, 
perhaps?) of the group's 1998 single-
disc "best of," Time Capsule: Songs 
for a Future Generation—this set does 
feature such debut-album gems as "52 
Girls," "Dance This Mess Around," and, 
of course, "Planet Claire" and "Rock 

REISSUES 

Lobster." Nude on the Moon safely cov-
ers the necessary ground from the act's 
subsequent albums (Wild Planet, 

Whammy!, Bouncing off the Satellites, 
Cosmic Thing, Good Stuff) and 
Mesopotamia EP. In the process, it 
serves as a reminder, for those who 
may have forgotten, that the group has 
worked with many prolific producers, 
including Chris Blackwell, Rhett 
Davies, David Byrne, Shep Pettibone, 
Don Was, and Nile Rodgers. Unlike 
Time Capsule, though, Nude on the 
Moon features a slew of rare tracks: 
live versions of "Quiche Lorraine" 
and "Whammy Kiss"; remixes of 
"Mesopotamia" and "Is That You Mo-
Dean?"—as revisited by, respectively, 
Tom Durack and Moby; and alternate 
versions of "Queen of Las Vegas," 
"Ain't It a Shame," and "Theme for a 

Nude Beach." Ultimately, Nude on 
the Moon showcases a band—Kate 
Pierson (Taurus), Cindy Wilson 
(Pisces), Fred Schneider (Cancer), 
Keith Strickland (Scorpio), and 
Ricky Wilson (Pisces), who, sadly, 
died of complications due to AIDS in 
1985—that, 25 years after debuting 
at a friend's Valentine's Day party in 
its home base of Athens, Ga., 
remains the blueprint for all things 
fun and cosmic. With the B-52's pro-
viding the leadership, it ain't nothin' 
but a party, y'all. At press time, the 
B-52's are scheduled to celebrate 
their 25th anniversary with a con-
cert at New York City's Irving Plaza 
on, naturally, Feb. 14.—MP 

CONTBIBMIIIM. Bradley Bambarger, Jim Bessman, Leila Cobo, Rashaun Hall, Wayne Hoffman, Gail Mitchell, Michael Paoletta, Philip van Vleck, Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis 
HU" of musical merit and/or Billboard chart potential. NOTEWORTHY: Releases of aitical merit.VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more artists. PICKS (11›): New releases predicted to hit 

the top half of the chart in the corresponding format. CRMCS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (.n): New releases deemed Picks that were featured in the Music to My Ears column as being among the most 

significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, NewYort, N.Y. 10003) or to the writers in the appropriate bureaus. 
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musicianship and turntable wizardry. 
Assuredly dressed in Middle Eastern 
sensibilities, Soldier of Midian finds 
Mesinai playing a variety of instru-
ments (zarb, flute, and bendir, for 
instance), which he then re-tweaks via 
sampling to create something new. 
Several tracks, including "Evocation" 
and "Dehydration," feature relentlessly 
energizing percussion, which wouldn't 
sound out of place on dancefloors 
where tribal-house is the order of the 
day. Ultimately, Soldier of Midian is 
the compelling work of a man who will 
most likely be forever wandering in 
search of the perfect beat.—MP 

COUNTRY 
WILLIE NELSON 

The Great Divide 
PRODUCER: Matt Serletic 
Lost Highway 02184 
Like his contemporaries Johnny Cash, 
Merle Haggard, and George Jones, 
Willie Nelson has managed to craft 
brilliant albums that live up to a leg-
endary career, and The Great Divide is 
certainly in that category. The record 
often pairs the artist with much 
younger stars while keeping the focus 
very much on Nelson's trademark 
singing and guitar playing. "Maria 
(Shut Up and Kiss Me)," with Match-
box Twenty's Rob Thomas, is a rhyth-
mic Mexicali delight, and "Last Stand 
in Open Country," with Kid Rock, is 
big, bold, and muscular. A gorgeous 
duet with Lee Ann Womack works bet-
ter than the somewhat muddled "Be 
There for You" with Sheryl Crow, and 
"You Remain" (featuring Bonnie Raitt) 
is understated perfection. Nelson 
imbues the title cut with a sense of 
foreboding, and he puts his stamp on 
inspired and well-conceived covers of 
the trippy "Just Dropped In (To See 
What Condition My Condition Was 
In)" and Cyndi Lauper's "Time After 
Time." The record's centerpiece is the 
soaring "This Face," an introspective 
piece tailor-made for Nelson's "worn 
and lived in" visage.—RW 

* HANK WILLIAMS JR. 
Almeria Club 
PRODUCER: Chuck Howard 
Curb 7872 
Hank Williams Jr. was country music's 
top artist of the 1980s, concocting a 
heady mix of blues, country, Southern 
rock, and other influences to create a 
style uniquely his own, influencing 
acts ranging from Brooks & Dunn to 

Montgomery Gentry. Inconsistent in 
the decade that followed, Williams' 
first release of the new millennium is 
a rootsy, inspired collection. It's also 
one of the artist's finest efforts ever as 
both songwriter and performer. 
Recorded primarily at a 100-year-old 
former schoolhouse, the record boasts 
raw, greasy blues ("Last Pork Chop," 
"Tee Tot Song,"), country swing ("X-
Treme Country," "If the Good Lord's 
Willin' [And the Creeks Don't Riser), 
and strong traditional country ("The 
'F' Word," "The Cheatin' Hotel"). 
Guest appearances by acts ranging 
from Nickel Creek to Kid Rock pro-
vide gravy, but the meat and potatoes 
are all Williams and his crack studio 
team, who perform each song with 
vigor and style. As Williams' most 
complete effort in more than a decade, 
Almeria Club is an exclusive club 
indeed and serves resounding notice 
that Bocephus is back.—RW 

LATIN 
* LA MOSCA TSÉ-TSÉ 
Buenos Muchachos 
PRODUCER: Alejo Stivel 
EMI Latin 24353 42642 
As if to shed a bit of its image as a 
feel-good party band, La Mosca's fol-
low-up to its breakthrough Vísperas 
de Carnaval kicks off with more intro-
spective material. The opening tracks 
"Todos Tenemos un Amor" and "No 
Me Rompas la Cabeza" are pleasing, 
melodic, upbeat tracks that deal with 
problematic loves but in a less devil-
may-care attitude than La Mosca's hit 
track "Para no Verte Más." That vibe, 
which had a ska/horn base, returns 
with "Hoy Estoy Peor que Ayer," a 
negligible dance track. But a happy 
medium is achieved on the first sin-
gle, the catchy, upbeat "Te Quiero 
Comer la Boca." Still, it's clear La 
Mosca can expand on its original 
sound. Witness "Para Ellas," which is 
accompanied by an elaborate, and 
admirable, classic string quartet. In 
its beginnings, La Mosca may have 
appeared to be a novelty act, but it 
sure hasn't remained one.—LC 

VARIOUS ARTISTS 
El Baile del Pirulino/Música Para 
Escamosos 
PRODUCERS: various 
Discos Fuentes/Miami Records 11158 
Given that soap opera Pedro el Esca-
moso, the inspiration behind this com-
pilation, is hilarious, it stands to rea-
son that the music it features would be 
similarly inclined. Música Para Esca-

mosos kicks off with featured track "El 
Baile del Pirulino," a fast-paced cumbia 
that's defiantly silly and decidedly fun 
in its hokiness. It sets the tone for an 
album that features a slew of past 
Colombian tropical hits ("Tabaco y 
Ron," "Entre Rejas," and "Golpe con 
Golpe," among others)—from cumbia 
and salsa to vallenato—played by some 
of the country's most stellar dance 
bands, including Pastor López and Los 
Corraleros de Majagual. Those looking 
for elaborate salsa and son are advised 
to look elsewhere. But those looking to 
host the party of a lifetime would be 
hard pressed to find a better disc to 
accompany such a fete.—LC 

JAZZ 
* RENEE ROSNES 
Life on Earth 
PRODUCERS: James Brown and 
Renee Rosnes 
Blue Note 33997 
Canadian/Indian pianist/composer 
Renee Rosnes has a genuine creative 
adventure with Life on Earth, her 
eighth album for Blue Note. The 
opening track on the CD, "Empress 
Afternoon," is an inventive, propul-
sive work that incorporates fluid 
piano lines and the driving percus-
sion of tabla master Zakir Hussain. 
It's an attractive and very distinctive 
blending of post-bop jazz and Asian 
rhythms, and it provides a dramatic 
opening sortie. In the eight songs 
that follow, the world is Rosnes' in-
spiration. She works a delightful 
African vibe on "Senegal Son," abet-
ted by Senegalese djembe player Mor 
Thiamand; gets into some tasty free-
form material on "Icelight"; and 
opens the number "Hanuman" with a 
sample of the Ketjak Balinese Mon-
key Chant, which seems to inspire 
tenor sax player Chris Potter, as well 
as percussionist Duduka Da Fonseca, 
to fiery solo efforts.—PVV 

WORLD MUSIC 
* VARIOUS ARTISTS 
Samba Bossa Nova 
PRODUCERS: various 
Putumayo 195 
Antonio Carlos Jobim's incredible 
bossa nova, born of the samba, contin-
ues to attract musicians. This compila-
tion provides a major clue as to the 
present state of samba and bossa nova 
in Brazil and beyond. Jussara Silveira 
and Quartet° Jobim-Morelenbaum ply 
the classic bossa nova sound on "Eu e o 

Meu Amor" and "Li Vem a Baiana." 
Rosa Passos captures the maximum 
cool of João Gilberto's bossa nova style 
on "É Luxo Só." Da Lata, a multi-
national quartet that works in Eng-
land, brings a London club vibe to the 
samba "Cores." Composer/performer 
Jairzinho Oliveira obviously heard 
enough rap and funk while at the 
Berklee School of Music to put a 
unique spin on the samba "Papo de 
Psicólogo," while Márcio Faraco's cover 
of the elegant tune "Faitiço Da Vila" is 
a terrific evocation of the samba-
cançao style.—PVV 

CLASSICAL 
* POULENC: La Voix Humaine 
Felicity Lott. soprano: Orchestre Suisse 
Romande/Armin Jordan 
PRODUCER: Jean- Martial Golaz 
Harmonia Mundi 901759 
An up-and-coming French singer was 
recently quoted as saying that veteran 
British soprano Felicity Lott "sings 
French better than most French singers." 
Dame Lott certainly sings beautifully 
(and dramatically) here, in Poulenc's clas-
sic 1958 setting of Jean Cocteau's 45-
minute lyrical tragedy of the "lonely 
woman" La Voix Humaine. Adult "separa-
tion anxiety" has rarely been so strikingly 
essayed as in this work, and Lott puts 
forth a tour de force performance. The 
brief accompanying piece—the mono-
logue La Dame de Monte-Carlo of 1961— 
is another Poulenc/Cocteau collabora-
tion, an even more tragic take on 
loneliness and despair. Again, Lott and 
her orchestral accompaniment are mag-
nificent. A definitive disc.-88 

DVD-VIDEO 
* THE ART OF VIOLIN 
DIRECTOR: Bruno Monsaingeon 
PRODUCERS: Pierre-Olivier Bardet and 
Stephen Wright 
NVC Arts/Warner Music Vision 8573-85801 
The latest in Warner's "Art Of ..." series 
of classical documentaries—following 
wonderful films dedicated to conducting, 
singing, and the piano—comes this gloss 
on the violin, with an emphasis on the 
instrument's greatest 20th-century prac-
titioners. Director Bruno Monsaingeon 
directed the acclaimed line of NYC Arts 
biographies on golden-age classical icons 
like pianist Sviatoslav Richter, and he 
brings his usual erudite, enlightened 
touch here to survey such timeless tal-
ents as Eugene Ysaye, Fritz Kreisler, 
Jascha Heifetz, Joseph Szigeti, Nathan 
Milstein, David Oistrakh, and Yehudi 

Menuhin, among others. Contemporary 
violinists providing commentary range 
from veterans ltzhak Perlman and Ivry 
Gitlis (who are excellent) to such young-
sters as Hilary Hahn. The vintage footage 
is often breathtaking, although Milstein, 
Oistrakh, and Menuhin naturally benefit 
from being born later in the century. The 
late Menuhin, in particular, comes across 
as the film's patron saint, as he not only 
provides insightful commentary on other 
violinists but also features in some of the 
most remarkable performance footage. 
This is the first of the "Art Of ..." series to 
appear on DVD-Video in the U.S. Let's 
hope the others—especially the conduc-
tors' films—aren't far behind.—BR 

* AMERICAN ROOTS MUSIC 
DIRECTOR: Jim Brown 
PRODUCERS: Jim Brown, Sam Pollard, 
and Jeff Rosen 
Palm Pictures 3039 
Effectively covering the vast, ever-vi-
brant tapestry that is American vernac-
ular music in just four hours is a 
nearly insurmountable challenge. This 
documentary certainly isn't without its 
flaws, but American Roots Music 
valiantly essays the country's rich 
musical heritage from Native American 
sounds and the blues to country and 
bluegrass, zydeco and tejano, folk and 
gospel. Although it aired on PBS, 
American Roots Music is superior in its 
DVD-Video incarnation, as the two 
discs include six full-length bonus per-
formances—including a wonderful vin-
tage tape of Bob Wills & the Texas Play-
boys remaking the blues standard 
"Sitting on Top of the World" and 
footage of bluegrass sage Doc Watson 
shot especially for the film. Still, the 
possibilities of DVD-V aren't exploited 
here nearly as fully as, say, with the 
DVD set of Ken Burns' Jazz. But the 
production values are high, and Kris 
Kristofferson serves as the atmospheri-
cally laconic narrator. The film's faults 
lie in letting some commentators spin 
superlatives without filling in key 
details, even to a misleading degree (as 
when Bonnie Raitt, off the cuff, says 
that the blues "started with Son 
House"—what about his mentor, 
Charley Patton?). And some passages 
go on too long (such as that on Native 
American music) at the exclusion of 
some key roots revivalists (such as the 
Band). But it brims with priceless 
footage of Jimmie Rodgers, Bessie 
Smith, Hank Williams, the Staples 
Singers, Muddy Waters, Bob Dylan, and 
so many more. Recommended as a 
companion to the American Roots 
Music coffee-table book (Abrams) and 
four-CD boxed set (Palm).-88 

THE BYRDS 
The Preflyte Sessions 
COMPILATION PRODUCERS: Bob Irwin 
and Roger McGuinn 
ORIGINAL PRODUCER: Jim Dickson 
Sundazed SG 11116 
As the title smartly suggests, this two-
disc set comprehensively compiles the 
pioneering folk-rock band's pre-Colum-
bia recordings, greatly expanding upon 
a like-titled 1969 compilation, with 40 
tracks-16 heretofore unreleased—and 
a wonderful CD booklet, complete with 
David Fricke-penned liner notes. Con-
tents find producer Jim Dickson, who 
had previously worked with Lord Buck-
ley and bluegrass group the Dillards, 
sculpting a fresh sound out of Roger 

NO 

McGuinn, Gene Clark, David Crosby, 
Chris Hillman, and Michael Clarke. 
Clearly, the pre-flight Byrds were fol-

EWOR THY 
lowing McGuinn and Clark's initial folk-
duo desire based on Britain's Chad and 
Jeremy model, but when McGuinn deci-
ded to play 12-string, they began to fash-
ion a sound, that on Preilyte, seems to 
presage everything from folk-rock to '60s 
L.A. rock and even Jefferson Airplane/ 
Grateful Dead-like psychedelia.—.18 

TEN YEARS AFTER 
Live at the Fillmore East 
PRODUCER:TenYears After 
Chrysalis 33297 
Premiere late-'60s/early-'70s U.K. 
blues-rock quartet Ten Years After was 
at the peak of its estimable power when 
it headlined Bill Graham's famed New 
York City venue in February 1970— 

having already played the two Fillmore 
clubs (the other in San Francisco) nu-
merous times. This time, though, engi-

neer Eddie Kramer (of Hendrix fame) 
recorded the two-night engagement, 
none of which has been previously re-
leased—save for lead track "Love Like a 
Man." But the cut, and the bulk of the 
material here, will be familiar to any 
FM rock fan from the period, especially, 
of course, vocalist and high-speed lead 
guitarist Alvin Lee's showpiece "I'm 
Going Home," here taking up nearly 12 
minutes—twice as long as the original 
version on the 1968 album Undead. In 
addition to blues and rock'n'roll covers 
like "Spoonful" and the very rare "Roll 
Over Beethoven," the two-disc set is 
marked by the suddenly timely "The 
Hobbit"—drummer Ric Lee's tradition-
al concert solo piece.-
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CHRIS ISAAK Let Me Down Easy (3:38) 
PRODUCER: John Shanks 
WRITER: C. Isaak 
PUBLISHER: C. Isaak Musk Publishing,ASCAP 
Reprise 100812 (CD track) 
As his I'BO series The Chris Isaak Show 
enters a second season—with reruns of 
season one debuting on VH1 this month 
—the timing seems right for this endur-
ing artist to make a return bid at the 
mass appeal spotlight His 1991 hit 
'Wicked Game" remains a signature song 
to take great pride in, but it has to be 
frustrating for that to remain a primary 
calling card, when he has made so many 
other great songs, like "Baby Did a Bad 
Bad Thing" and "Somebody's Crying." 
Fortunately, "Let Me Down Easy" is vin-
tage Chris Isaak, conjuring his folksy, 
rockabilly-lite leanings, complete with 
some genuine artistry on the primary 
guitar thread. Vocally, creamy layers of 
harmony and his pleasing jump to falset-
to in the chorus will bring a smile to fans 
of the engaging singer/songwriter—and 
to legions of new listeners, if only given 
the chance to hear this pleasant outing. 
Modem ACs have a secret weapon in this 
fine song, which would certainly make 
the grade at VH1, too—CT 

ROCK 
AFROCELT SOUND SYSTEM FEATUR-
ING ROBERT PLANT Life Begins Again 
(3:54) 
PRODUCERS: Simon Emmerson, lames 
McNally, Martin Russell, and Stephen Hague 
WRITERS: S. Emmerson, J. McNally, I. 
Lionaird, M. Russell, and Mass 
PUBLISHERS: Real World Music Ltd. 
Real World 15379 (CD promo) 
Ten-member musical collective Afrocelt 
stirred up some serious global attention 
with the previous "When You're Falling," 
which featured the vocals of Peter Gabriel. 
Follow-up "Life Begins Again" reteams pro-
ducer/instrumentalists Simon Emmerson 
and James McNally, vocalist/lyricist larla 
Lionáird, and engineer/programmer Mar-
tin Russell with a high-profile guest singer, 
in this case Robert Plant The result is per-
haps less commercial than the previous 
cut, but it remains a celebration of dis-
parate elements, both ancient and modem. 
Again, Irish influences are at the root, but 
there are also musings with electronic 
music. In all, it's a cultural phenomenon 
that bursts past the traditional boundaries 
of contemporary music. Another fine 
moment from Volume 3: Further in Time, 
which has been lodged in the top 10 of the 
Billboard Top World Albums chart since 
June 2001.—CT 

• 
FLICKERSTICK Beautiful (4:07) 
PRODUCER: Todd Pipes 
WRITERS: B. Lea and C. Kreig 
PUBLISHER: not listed 
Epic 54822 (CD promo) 
Television has had a long history of giving 
audiences the opportunity to better know 
musicians as actual people. Just look at 
the results of Nat King Cole's classic 
show, the Jackson Five cartoon series, ()-
Town's run on Making the Band, and 
most recently, VH1's reality music series 
Bands on the Run, which featured Flick-

POTLIGH TS 

NATALIE IMBRUGLIA Wrong Impression 
(3:27) 
PRODUCER: Ian Stanley 
WRITERS: N. lmbruglia and G. Clark 
PUBLISHERS: not listed 
RCA 604.84 (CD promo) 
It's about time. Almost four years 
after she seduced America with 
her debut hit "Torn" and the 
accompanying top 10, doublelrlat-
inum album Left of the Middle, 
Natalie Imbruglia makes her fol-
low-up bid to charm the masses 
with "Wrong Impression," and it's 
as hooky as a fisherman's favorite 
fly. The Aussie's girl-next-door 
voice is immediately recognizable 
amid an organic, acoustic-guitar-
strumming, adult top 40-leaning 
track whose general flavor favor-
ably parallels that previous staple. 
This is one of those songs that 
grows more and more adhesive 
with repeated listens, as Im-
bruglia, who co-wrote it, sings a 
clever turn about the end of a rela-
tionship and not wanting to "leave 
you with the wrong impression." 
Overseas, Imbruglia's sophomore 
album, White Lilies Island, opened 
with a different single, "That Day," 
which was well-received across 
much of Europe. This one is defi-
nitely tagged with the U.S. in 
mind and should scratch this tal-
ented young lady off the one-hit-
wonder list once and for all. Look 
for modern AC saturation first, 
followed by mainstream and adult 
top 40 and AC. The new album 
drops here March 2.—CT 

CHER (This Is) A Song for the Lonely 
(3:30) 
PRODUCER: Mark Taylor 
WRITERS: P Barry, S. Torch. and M.Taylor 
PUBLISHERS: Metrophonic Music/Rive 
Droite Music 
Warner Bros. 100800 (CD promo) 
Anyone who thought "Believe" was 
merely a stroke of good fortune on 
Cher's mile-long scorecard will be 
singing a different tune after one spin of 
the life-affirming "(This Is) A Song for 
the Lonely." This track is so good, in 
fact, that it's up for debate as to whether 
it actually tops that previous winner, the 
No. 1 song on The Billboard Hot 100 in 

1999. Again, dance wizards Mark Taylor 
and Paul Barry are at the controls, giv-
ing the song a frenetic, knee-bobbing 
urgency that will wash the gray out of 
any winter day. Thankfully, the guys go 
light on the vocoder this time, allowing 
Cher's campy but signature exaggerated 
enunciation to foster a grin with the 
opening notes, until the chorus—one of 
the catchiest to ring over the airwaves 
since "MnimEtop"—explodes into a 
rhythmic tantrum. Boy, is "Song for the 
Lonely" ever an elixir for whatever ails 
you, a joyous romp with such mass 
appeal that its destination at the top of 
the charts seems a given. Her European 
launch single, "The Music's No Good 
Without You," proved that the appetite 
for this enduring artist is ravenous, and 
this song, which will be launched simul-
taneously worldwide, is quite simply 
irresistible. From the sumptuous Living 
Proof, due March 12.—CT 

MARY I. BLIGE No More Drama 
(4:08) 
PRODUCERS: Jimmy Jam and Terry Lewis 
WRIFERS: J Harris,T. Lewis, B. Devorzan, 
and P Botkin 
PUBLISHER: not listed 
MCA 25581 (CD promo) 
After scoring a No.1 hit and 
returning to mainstream radio 
with the infectious "Family Affair," 
Mary J. Blige's follow-up provides 
the second half of perhaps the 
strongest one-two punch of her 
career. A sample from "Nadia's 
Theme" sets the mood for "No 
More Drama," the title track of her 
album, with a loop of the piano 
line better-known by today's gen-
eration as the theme to TV's The 
Young and the Restless, which in 
its own right became a top 10 sin-
gle in 1976. Jimmy Jam and Terry 
Lewis don't rest on the sample, 
though. The pair's production adds 
lush instrumentation and har-
monies to the mix, and the Timba-
land-style electronic blips and 
burps bring in the 21st-century 
factor. Throughout the triumph-
over-adversity lyric, Blige demon-
strates all the strength and passion 
one would expect from her; by the 
three-minute mark, she has long 
dropped the script, soaring over 
the song's form with her own 
improvised licks. The optimistic 
tone is a beacon for the new year, 
and Blige is more welcome on 
radio than she has been in years. 
Watch this one follow in its prede-
cessor's footsteps.—EA 

erstick. The Dallas-based act won the 
show's competition and scored a deal 
with Epic, which is now releasing a 
remixed version of the quintet's 2000 
independent release Welcoming Home 
the Astrcmauts. The album's first single, 
"Beautiful," introduces the group as a 
good ole American rock band. This 
minor-key ditty, built largely on a pattern 
of three-note riffs, makes good use of the 
band's three-guitar lineup. And these gui-
tar lines through the verses exude a time-
less rock sound that could have been 
recorded in 1985, yet one that still sounds 
vital today. The guaranteed exposure on 
VH1 ensures a good starting point for 
"Beautiful," giving Flickerstick a solid 
advantage above the pack.—EA 

CAKE Love You Madly (3:58) 
PRODUCERS: Cake 
WRITER: J. McCrea 
PUBLISHERS: Stamen Music/EMI Black-
wood Music Inc., BMI 
Columbia 54865 (CD promo) 
On the heels of top 10 Modern Rock 

Track "Short Skirt/Long Jacket," Cake 
cooks again with the second single 
from Comfort Eagle, "Love You Madly." 
While the song's laid-back vibe is sig-
nature Cake instrumentally, John 
McCrea changes the formula by 
eschewing his trademark deadpan and 
actually singing the melody line. The 
horn lines peppering the track are a 
tad more complex than past Cake sin-
gles, stepping closer to the tight 
arrangements of, say, '70s-era Chicago. 
The real gem here is the track's video-
clip, which—in continuing the fresh, 
witty, and downright fun style seen in 
the "Short Skirt" video—shows a total 
of zero musical instruments. Instead, 
the video features cooking utensils as 
trumpeter Vince DiFiore and drummer 
Pete McNeal go head-to-head in a 
cooking competition. Rick James, 
Phyllis Diller, and the Frugal Gourmet 
himself, Jeff Smith, appear to judge the 
unlikely chefs' creations. So long as 
MTV appreciates the novelty, Cake can 
chalk up another winner.—EA 

RéÉB 

TOYA No Matta What (Party All Night) 
(3:27) 
PRODUCER. David Frank 
WRITERS: l. Butler and D. Frank 
PUBLISHERS: Faithforce/Zomba Music/ 
Muso Music/Griff Griff/EMI-April, ASCAP 
REMIXERS: Kevin Davis and Poke & Tone 
Arista 5050 (CD promo) 
Toya's debut "I Do!!" took well over a 
half-year to reach its peak inside the 
top 20 on The Billboard Hot 100—you 
have to hand it to Arista for sticking by 
the artist when it looked like she 
might be another casualty of increas-
ingly narrow radio playlists. Follow-up 
"No Matta What (Party All Night)" is 
light fare with the sort of jittery 
pop/R&B vibe that has defined much 
of Destiny's Child's work. In an effort 
to jump-start this song, Arista serves 
up some remixes as well, including a 
drum'n'bass track from Kevin Davis. 
But the real story here is a dramatic 

reworking that in no way resembles 
the original version from Track Mas-
ters, adding requisite rappers to the 
mix, in this case 50 Cent & Loon 
(think "I'm Real" from Jennifer Lopez 
and Ja Rule). The original song could 
appeal to fans of Pink's "Get The Party 
Started" with its Friday-night happy-
hour feel, while the latter mix is obvi-
ously meant to reach a more street-
wise R&B audience. In any case, 
pretending that the two versions share 
anything but the same title is a cheap 
marketing ploy and a trend that will 
do nothing but baffle consumers. 
Whatever happened to believing in 
your artist?—CT 

COUNTRY 
DANNI LEIGH Sometimes (3:42) 
PRODUCER: Pete Anderson 
WRITERS: J. Lauderdale and F. Dycus 
PUBLISHERS: Mighty Nice Music/Lauder-
songs, BMI; W.B.M. Music/Dyinda Jam 
Music, SESAC 
Audium Records DS-8126 (CD promo) 
With her cowboy-hatted, honky-tonk 
persona, Danni Leigh has often been 
called the female Dwight Yoakam. 
Instead of running from any such com-
parisons, she boldly rises to the chal-
lenge on her current disc, Divide and 
Conquer, by enlisting Yoakam's famed 
producer, Pete Anderson. The partner-
ship works well, resulting in fine efforts 
like this impressive single. Anderson's 
production is earthy and engaging but 
keeps the focus firmly on Leigh's 
whiskey-tinged vocals. There's an 
earnestness to her delivery that makes 
the heartache palpable on this Jim 
Lauderdale/Frank Dycus-penned tune. 
The guitar work is excellent, and the 
record has a smoky, insinuating vibe 
that perfectly complements the texture 
of her vocal performance. Leigh is one 
of those artists who has been kicked 
around by label closings (Decca) and 
record industry circumstances. She's 
overdue for a break; this could be the 
time and the song.—DEP 

AC 
EVA CASSIDY Fields of Gold (3:22) 
PRODUCER: Chris Blondo 
WRITER: Sting 
PUBLISHER: EMI Blackwood, BMI 
Blix Street Records G-10045 (CD promo) 
The late Eva Cassidy stirred the em-
bers of her international posthumous 
career with Songbird, which hit No. 
1 in Ireland and the U.K., topped the 
Billboard Top Internet Album Sales 
chart back in May 2001, and has now 
reached gold in the U.S. It was five 
years last November since the singer 
passed away from cancer at the age of 
33 (Billboard, Jan. 20, 2001), but in-
die Blix Street Records is keeping the 
music alive with a series of radio re-
leases that showcase her unique 
style, blending the seemingly dis-
parate qualities of vulnerability, ele-
gance, and self-reliance. Her take on 
the Sting composition "Fields of 
Gold" is truly a joyful moment, a re-
cording that will pull listeners close 
to the speakers, where they will ac-
complish that rare feat of not only 
hearing but also listening. The al-
bum version has been trimmed to a 
neat 3:22, making this a perfect bid 
for new-year airplay at any radio for-
mat. Just lovely.— CT' 

CONTRIBUTORS: Eric Aiese, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS (a): New releases predicted to hit the top half of the chart in the cooesponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to ChuckTaylor (Billboard, 770 
Broadway, 6th floor. NewYoris, N.Y. 10003) or to the writers in the appropriate bureaus. 
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Nappy Roots Ready Their New Disc 
Atlantic Records Sextet Pays Homage To Its Southern Heritage 

BY MARa KENON 
NEW YORK—Nearly four years after 
signing with Atlantic Records, Bowl-
ing Green, Ky.-based hip-hop collec-
tive Nappy Roots is seeing the light 
of day. The sextet's long-awaited 
debut, Watermelon, Chicken, and 
Gritz, arrives Feb. 26. 

"The world wasn't ready for Nappy 
Roots in '98, '99, or 2000," member 
Skinny DeVille (aka William Hugh-
es) says about the group, whose 1998 
independent album, Country Fried 
Cess (Deep Rooted Productions), 
established a local fan base and 
caught the attention of Atlantic reps. 
"The world wasn't ready to accept a 
group of guys being country and 
being nappy, being cool and being 
humble. Cats are getting tired of 
hearing the same old shit-1 got this 
and I got that.' People want to hear 
something fresh." 

DeVille and fellow Nappy Roots 
members Big V (Vito Tisdale), Scales 
(Melvin Adams), B. Stille (Brian B. 
Scott), R. Prophet (Kenneth Anthony), 
and Ron Clutch (Ronald C. Wilson) rel-

ish their Southern roots, upbringing, 
and experiences. For them, Nappy is 
synonymous with reality and the 
antithesis of the glitz that defines today's 
hip-hop. "It's so easy to be nappy," 
Clutch explains. "Just be yourself. But 
folks make it so hard to be real." 

Coalition of Independent Music 
Stores president Don VanCleave 

thinks the time is right for an organ-
ic hip-hop group like Nappy Roots. 
"They're very Southern, very country 
and hip," he says. "And on top of that, 
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1 

ityt NUMBER 14;in 
ROUND AND ROUND Jonell & Method Man . 
ULF SOUL/DEF JAM 588857 ,11) DAG 0 o 

2 THAT WAS THEN Roy Jones, Jr. Featuring Dave Hollister, Peron & Hahz The Rippa 
1150v HEAD 74767 e 

14 DANSIN WIT WOLVEZ Strik 9ine Y 
i ODE 34239NECMD 00 0 

25 THINK BIG Crimewave Y 
CRIMEWAVE 72002 e o 

3 GROUND ZERO (IN OUR HEARTS YOU WILL REMAIN) Cash & Computa 
SELECT none re 

JUMP UP IN THE AIR Original P Introducing Hyped Up Westbound Soljaz 9 
WESTBOUND 555 e 

CAN I GET THAT Bear Witnez! 

[ORGASM 3511 e 0 co 
AIN'T NOBODY (WE GOT IT LOCKED!) The Rawlo Boys Featuring TORO. & Lil' Smoke Y 
HOUSE OF FIRE 1285 e 43 o 

6 FATTY GIRL Ludacris, U. Cool J & Keith Murray .9 
FB 015283/UNIVERSAL o 

17 PLAYA PLAYA (PLAYING THE GAME RIGHT) Minott Featuring Kurupted Seed 
wo RID BEAT 90003' 123 
ROCK EM Boobakaw And Tha Wild Younginz Featuring Vita 

WH1TESTONE 1277 e e co 
GOTTA HAVE IT Chocolate Bandit 

COUNTRYBOY 303NVARLOCK o 

GOT UR SELF A... Nas 9 
ILL WILL/COLUMBIA 79676NCRG o 

7 WE THUGGIN Fat Joe Featuring R. Kelly 5̀7 

TERROR SOUAINATLANTIC 85174NAG o 

, 

13 ALWAYS ON TIME Ja Rule Featuring Ashanti 9 
MURDER INC./DEFJA'' s887951/10JMG o 

18 2-WAY Fi.,eron Featuring Shaggy, Ricardo "Rik Ror Ducent, Brian & Tony Gold 9 
BIG YARD 155891/MCA 130 

10 LIGHTS, CAMERA, ACTION! Mr. Cheeks .9 
UNIVERSAL 015135' 0 

Q GET MO Sherm Featuring Bigga Figgas 

DEAN S LIST OBI 0 Et 

19 11 BUSTER Dennis Da Menace 
1ST AVENUE DOM 0 

fl) PIMPS/PLAYERS Skip Featuring Juvenile & Corey C 9 
UTP 90101NORPHEUS o 

21 12 BOUNCIN ' BACK (BUMPIN ' ME AGAINST THE WALL) Mystikal .9 
JIVE 429921/ZOMBA o 

22 20 PO' PUNCH Po' White Trash And The Trailer Park Symphony 
POCKET CHANGE 2121 0 

23 16 PART II Method Man & Redman 9  

DEI JAM 588891 1/1DJMG o 
24 15 BREAK YA NECK Busta Rhymes .9 

J 21061' 0 
0 BURN Mobb Deep Featuring Vita & Noyd 9 

LOUD/COLUMBIA 79669NCRG co 

maReco Vs with the g eatest sales gains this week 9 Videoclip availability.. Recording Industry Association of Amenca IRIAA1 certification for 
net shipment of 500,000 units ( Gold). A RIAA Certification for net shipment of 1 million units (Platinum) with additional milion indicated by number fol. 
lowing the symbol. 0  CO Single available O OVO Single available 0  CO Maxi-Single available 0 Cassette Single available 0  Vinyl maxi-sin-
gle available. 0 Vinyl single available. 0 Cassette maxi-single available. Catalog number is tor 0. • Indicates o unavailable, in winch case, cata-
log number is for 0,0 0,0or® respectively, based on availability.102002, We Business Media, Inc. and SoundScan, Inc. All rights reserved. 

the music is incredible." 
Recording in a studio located in the 

back of the Nappy Roots-owned record 
store ET's, the group amassed nearly 
100 songs in preparation for its Atlantic 
debut. Two original tunes from the 
group's first album made the final cut. 

Nappy Roots is proud that its album 
is not formulaic. "Because we're six 
individuals, we look at things from a lot 
of different perspectives," R. Prophet 
says. "Nappy brings a universal 
sound—something that appeals to peo-
ple in Thailand, Baghdad, the Bronx 
[N.Y.], Oakland [Calif.], and Atlanta." 

"If you're looking for a lot of rap-
pers and cameos, this ain't it," Big V 
says about the group that is managed 
by Ken Joseph and Kevin Mitchell for 
New Jersey-based Burning Sands 
Entertainment and booked by Bobby 
Bessone of Nashville-based Entertain-
ment Artists. "This is Nappy Roots, 
and we kept it all in the family." 

That family includes Noontime/ 
Atlantic labelmate Jazze Pha, who's 
featured on "Awnaw," the first single 
released commercially on vinyl (Dec. 
4, 2001) and sent to urban and cross-
over radio the first week of this month. 
"Ho Down," a funky ditty produced by 
Michael Caren, Atlantic's senior VP of 
A&R, features the Bar-Kays. James 
"Groove" Chambers produced most of 
the 20-track set, including "Awnaw," 
"Bailin' on a Budget," and "Hustla." 
Also on the guest-producer roster is 
Mike City, who contributed "Sholiz," 
and Carlos "Six July" Broady, who pro-
duced "Life's a Bitch." 

"We played the first single, and then 
Nappy Roots performed on a show for 
us in November [2001]," says Gerald 
Harrison, music director at WGZB and 
WBLO in Louisville, Ky. "They rocked 
the house with their catchy songs." 

Like the album itself, the market-
ing campaign for Watermelon, Chick-
en, and Gritz has been slowly stewing. 
The Lenny Bass-directed "Awnaw" 
video was sent to BET and regional 
video outlets last October—the same 
time Nappy Roots embarked on a club 
and black-college promo tour. Street 
teams followed with samplers, posters, 
T-shirts, and other items. An extensive 
online campaign also has been in 
effect since October. 
The group hits the road for anoth-

er six-week promotional tour of the 
South and Midwest Jan. 15. It runs 
through Feb. 23, coinciding with the 
album's release and that of the vinyl 
version of second single "Headz Up." 
"We purposely didn't embark on a 

nationwide blanket campaign," notes 
James Lopez, Atlantic's senior director 
of urban marketing. "We didn't want 
to front-load this project. We wanted 
to concentrate in the regions where 
our quickest response is going to be. 
As we get closer to the album's release, 
we'll spread the campaign a little fur-
ther West and Northeast" 

II 
and The 131tiés. 
A COLORFUL AFFAIR: By now, anyone 
who's interested knows who walked 
away with what in the Grammy Awards 
nomination derby. In fact, the obliga-
tory head-scratchin' over who did or 
didn't get a nod that accompanies the 
Grammys and every other awards show 
pronouncement is still going on. 

I'm wondering why Missy "Misde-
meanor" Elliott'sMissE... So Addic-
tive didn't receive a best rap album 
nomination—not to take anything 
away from those who did. And maybe 
my old-school R&B roots are show-
ing, but Luther Vandross' J Records 
debut deserved some recognition. 

But I'm heartened by the diverse 
array of veteran and new artists of 
color who are represented on this 
year's Grammy roster (including Mys-
tic, Brian McKnight, Craig David, Blu 
Cantrell, Sade, City High, Usher, Lam-
ont Dozier, Shaggy, Michael Jackson 

and sis Janet, and Regina Belle)— 
especially the record of the year honor 
given to newcomer singer/songwriters 
Alicia Keys and India.Arie and rap con-
noisseurs Outliast 

"I haven't been nominated for 
anything else, and I don't get pop 
play," Motown's India.Arie told me 
soon after the nominations were 
announced. "Other people see me as 
the girl from the Gap ad and don't 
even know I have an album out. But 
this lets me know that some people 
do know about the album." 
R&B vets the Isley Brothers nab-

bed their first Grammy nod—best 
R&B performance by a duo or group 
with vocal—since winning the 1969 
statuette in the same category for 
"It's Your Thing." Which begs anoth-
er quibble: During an influential 
four-decade career, the brothers sur-
prisingly have yet to claim a Gram-
my Lifetime Achievement Award. 

"Lord willing, it will happen. But 
there's a whole lot tole thankful for," 
says Ernie Isley, who with brother 
Ron is being inducted this year (Jan. 
10) into Hollywood's Rockwalk. "And 

nothing has stopped the music, which 
is what we're all about anyway." 

Also not to be ignored: the boxed set 
and album notes nods for projects 
focusing on such historical subjects as 
Billie Holiday, Charlie Parker, Richard 
Pryor, Stax Records, and the Harlem 
Renaissance. Earning three nomina-
tions—including best historical al-
bum—was Harry Belafonte's labor of 
love, The Long Road to Freedom—An 
Anthology of Black Music. "I was a lit-
tle startled when I first heard the 
news," Belafonte recalls, "because I 
didn't think the work we were doing 
would compete in the world of Gram-
mys. But I'm particularly pleased." 

Congrats to all the nominees as 
we stay tuned for the next musical 
debate: the winners. 

PHILLY'S FINEST: When the 2002 
NBA All-Star Weekend rolls around 
next month, host city Philadelphia's 
musical sons and daughters— in-
cluding Jill Scott, Musiq Soulchild, 
and the Roots—will team for the 
Philly All-Star Concert Series. 
The Sega Sports-sponsored event, 

taking place Feb. 8-9 (8 p.m.-11 p.m.) 
at the Electric Factory is the brain-
child of the aforementioned artists' 
managers: Shawn Gee and Richard 
Nichols (the Roots), Lyzel Williams 
(Scott), and Mike McArthur and 
Jerome Hipps (Musiq Soulchild). Fel-
low Philly-based acts Bilai, Jaguar 
Wright, Kindred, AARIES, and DJ 
Jazzy Jeff will also participate. 

"We wanted to put something to-
gether that showcased the unique tal-
ents and unity that exist within the 
current Philadelphia music scene," 
Gee says. "All of these cats started out 
together in one way or another." 

"It feels good to see all of us com-
ing together," Soulchild adds. "It gives 
us a chance to appreciate our own." 

Without any headliners or opening 
acts, the shows will adopt a jam-ses-
sion format. "That idea was spawned 
by the Okayplayer tour," Gee says. "We 
wanted to maintain a jam-session feel, 
since the majority of these folks 
haven't jammed together since they've 
become high-profile. We'll have one 
band consisting of the Roots, as well 
as other notable musicians like James 
Poyser, the Fatback Taffy [Scott's 
band] horn section, and Jazzy Jeff. If 
this is a success, we want to possibly 
go out this summer on a larger scale." 

Tickets are $75 and available 
through Ticketmaster starting Monday 
(14).A portion of the proceeds will ben-
efit VH1's Save the Music Foundation. 

Additional reporting provided by 
Rashaun Hall in New York City. 
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43 38 42 VARIOUS ARTISTS UTV/DEF JAM 5881362/10JMG 112.98/18.98) The Source Presents Hip Hop Hits - Volume 5 38 93 83 90 33 CITY HIGH • BOOGA BASEMENT 490139WINTERSCOPE 112.98/18.981 City High 23 

0  64 46 G. DEP BAD BOY 77042./ARISTA 18E96/17.981 II Child Of The Ghetto 23 0 NEW 1 LIL SUN DEEP SOUTH TYCOONS 7312 ( 18.98 C01 Sunburnt 94 

45 46 57 JERMAINE DUPRI so SO DEF/COLUMEIIA 85130./CRG ( 12.98 EWI 8.981 Instructions 3 95 73 87 5 SPM DOPE HOUSE 018017/UNIVERSAL 112.98/18.98) Never Change 40 

46 36 43 FABOLOUS • DESERT STORM/ELEKTRA 62679./EFG 112.58/18.981 Ghetto Fabolous 2 0 RE-ENTRY 5 ORIGINAL P WESTBOUND 1116 01 98/17 981 Intoducing Hyped Up Westbound Soljaz 77 

47 43 44 JANET A' VIRGIN 10144'1129818 981 All For You 1 0 RE-EKTIM 24 P. DIDDY & THE BAD BOY FAMILY BAD Boy 73045./ARISTA112 98..18 981 The Saga Continues... 2 

0  69 78 
g le :1E PACESETTER '-'''Ir> 

PROPHET JONES UNIVERSITY/MOTOWN 014551/UNIVERSAT 112.98/18.981f Prophet Jones 

98 

16 99 

85 00 AO A 112 . ._ _ BAD BOY 73039,ARISTA 112 98,18 981 Partin 1 

84 92 L18,10 AFROMAN • UNIVERSAL 014979 112 98/18 sal The Good Times 9 

49 49 45 GINUWINE • EPIC 69622' 112 98 50118 981 The Life 100 89 94 _ . " I'-'  ;:: -.. - PRINCE NPG 70004'/REDLINE 118 98 COI The Rainbow Children 33 
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OP CATALOG ALBums Tm 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

vs 

g 

i- •tir 

3 
`e NUMBER 1 ';'gr 

2PAC A' AMARU/DEATH ROW 490301./INTERSCOPE ( 1q98/24.98) Greatest Hits 159 
ad MICHAEL JACKSON *" EPIC 66073(12.88 EW18.88) Thriller 236 

''14 - R. KELLY A' JIVE 41527/ZOMBA 01.913/17.913/ 12 Play 175 
1 AALIYAH A' BLACKGROUND 107g_112%/17.981 One In A Million 90 110 14 BARRY WHITE • CASABLANCA/MERCURY 822782/1121MG16.98/11.98) Barry VVhite's Greatest Hits Volume 1 101 
7 2PAC A' DEATH ROW 63008./KOCH ( 19.98/25.981 All Eyes On Me 300 16 - THE NOTORIOUS B.I.G. * 1° BAD Boy 73011./ARISTA119.98/24.911) Life After Death 215 
9 MARY J. BLIGE •3 UPTOWN 1101381/MCA18.98/11.98) What's The 411 

,,,-, 
1 vv 1 / - NAS • COLUMBIA 5768e/CRG 17.98 EO/11.98) Illmatic 29 

11 DR. DRE A° AFTERMATH 4904813./INTERSCOPE 11290/1890/ Dr. Dre - 2001 9-, lo 
0-4 - JODECI A' UPTOWN 110198/MCA 16.98/11. 98/ Forever My Lady 119 

• 8 JAY-Z • FREEZE/ROC-A-FELLA/PRIORITY 50592'/CAPITOL 110.98/16 981 Reasonable Doubt 213 19 - MARVIN GAYE MOTOwN5308133/ONIvERSAL16.98/11.961 What's Going On 63 
17 MAKAVELI A' DEATH ROW 63012./KOCH 112 98/17 981 The Don Killuminati: The 7 Day Theory 186 • 19 DMX A' RUFF RYDERS/DEF JAM 54693r/IDJMG ( 12.98/18.981 ...And Then There Was X 82 

; 6 AL GREEN • HI/THE RIGHT STUFF 30130WCAPIT001098/17 98/ Greatest Hits 358 13 SADE A' EPIC 85287 (12 98 EQ/18 98) The Best Of Sade 366 
• 12 BOB MARLEY AND THE WAILERS * 1° TUFF GONGISLAND 846210' 'IOJMG I 12 9818 981 Legend 276 22 - JUVENILE à' CASH MONEY 153162/UNIVERSAL ( 12.96/18 981 400 Degreez 159 
g 20 2PAC A AMARO/JIVE 41836/20MBA 111 98/17 981 Me Auainst The World 280 23 10 MILES DAVIS A' LEGACY/COLUMBIA 64935/CRG 17.98 EQ/11 981 Kind Of Blue 199 

11 - JAY-Z A' ROC.A.FELlA/DEF JAM S46822./1121MG 112 98/18 981 Vol. 3... Life And Times Of S. Carter 67 24 23 THE TEMPTATIONS Be/TOWN 153362/UNIVERSAL 15 um se The Best Of The Tern'talions Vol.1The 60's: The Millennnium Collection 4 

22 THE NOTORIOUS B.I.G. A' BAD eov 73000*ARISM111.98/18.981 Ready To Die 327 _25 - LUTHER VANDROSS LEGACY/LV 6606LVEPIC 110 96 EO/17 98/ Greatest Hits 2 

at Albums with the greatest sales gains this week. Catalog albums are 2-year old tides that have fallen below No. 100 on The Billboard 200 or reissues of Ider album, Total Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums. • Record ng Industry 
Assn O America (RIAA) cent fication for net shipment of 50000 album units (Gold). A RIAA certification for net shipment of 1 million units ( Platinum). • RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-plafinum level. For boxed sets, and double 
albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of âscs and/or tapes. RIM Latin awards: Certification f r net shipmant of 10000 units (Oro). Certification of 200,000 units ( Platinol. rCertificafion of 400000 units ( Multi -Platino). 'Asterisk indicates LP is available. Most ape prices, 
and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected fr m wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week. d indicates past Heatseeker title. 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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., BillExxjrd HOT R&B/Hip-Hop SINGLES 8, TRACKS .. 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

Y 
Z u, . 

2 
Id t- ,,, 1 6, -i- 
o. o. .- 

- (D 
wili < 

,,A 
3 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

z o 
4 Ur 

a! 2 

1 

eva- NUMBER 1 ;.' e: 3 Weeks At Nomkt 1 CD 58 54 000HHHWEE Master P Featuring Weebie 9 
MASTER P.FULL PACK WASTER PI NEW NO LIMIT ALBUM CUT/UNIVERSAL 

19 

ALWAYS ON TIME 0  Ja Rule Featuring Ashanti 9 Ger IJATKINS,SAURELIUSLLORENZOI 0 MURDER INCJOEF JAM 66879V/IDJMG 
1 51 45 56 YOU ROCK MY WORLD Michael Jackson 9 

M.JACKSON,RJERKINS (M.JACKSON,RJERKINS,F JERKINS 111,LOANIELS,N.PAYNE) 0 EPIC ALBUM CUT 
13 

2 
ec-; GREAT G EST AI NER / AIRPL W AY .', 0 52 52 YOU MUST HAVE BEEN Montell Jordan 9 

S ESTIVERNEM.JORDAN IPAJORDAPAK.HUDSON4E.JCINESS.ESTIVERNEI DEF SOUL ALBUM CUT/IDJMG 
52 

U GOT IT BAD 0 her 
.COXI 0 SOTS'UA .2 J DUPRIM BCOX Ill. RAYMOND,J.DUPRIB.M ARISTA 

1 -0 59 66 OOPS (OH MY) Tweet 
TIMBALAND IC KEYS.T.MOSLETI THE GOLD MINWELEKTRA ALBUM CUT/EEG 

53 

3 3 BUTTERFLIES Michael Jackson 
MJACKSONA.HARRIS(AMARRISMAMBROSIUS) EPIC ALBUM CUT 

3 - 54 54 60 U DON'T HAVE TO CALL Usher 
THE NEPTUNESIPWIWAMS) ARISTA ALBUM CUT 

54 

4 4 

-I 

A WOMAN'S WORTH 0 Alicia Keys 9 
A.KEYS IA.KEYS.E.ROSE) OJ 21112. 

3 55 50 51 #1 Nelly 9 
W YAGHNAM IC.HAYNES,W.YAGHNAM) PRIORITY SOUNDTRACK CUT/CAPITOL 

20 

5 5 ROCK THE BOAT Aaliyah 9 
R.STEWART,ESEATSIS.GARRETTR.STEWAFITE.SEATS.STATIC) 0 BLACKGROUND ALBUM CUT 

2 0 57 58 ROC THE MIC Beanie Sigel & Freeway 9 
JUSTMAZE (D ORANTE PRIDGEN,J.SMITHI ROC-A-fELLA/DEF JAM SOUNDTRACK CUT/IDJMG 

56 

6 6 WE THUGGIN' 0 Fat Joe Featuring R. Kelly 9 
RON G IJCARTAGENA.R.KELLY,R.BDWSER) 0 TERROR SQUAD 851 74./ATLANTIC 

5 57 56 61 BURN 0 Mobb Deep Featuring Vita & Noyd 9 
HAVOC IK.MUCHITAAJOHNSON,T.PERRYI 0 LOUD/COLUMBIA 79669* 

56 

9 8 ROLL OUT (MY BUSINESS) 0 Ludacris 9 
TIMBALAND ICBRIDGES.T.MOSLEYI co DISTURBING THA PEACE/SEP JAM SOUTH 588792*/10JMG 

7 0 60 63 U, ME & SHE Eve 
I GOTT' IEJEFFERS.I.LORENZEUMTUME) RUFF RYDERS ALBUM CUTANTERSCOPE 

58 

7 7 LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks 9 
BINK! (T.KELLY,R.HAPRELLLCASTONA.POREEFWILSON( o UNIVERSAL 015135. 

7 59 55 55 7 DAYS Craig David 9 
MALL IC.DAVID.M.HILLEI.HILL) 0 WILDSTAR ALBUM CUT/ATIANTIC 

55 

11 11 DIFFERENCES Ginuwine 9 
T OLIVER I E LUMPKtALT OLIVER) O EPIC ALBUM CUT 

1 0 63 49 HUSH LIL' LADY 0 Corey Featuring Lil' Romeo 
M LEE IP.CAMPBELLD.SMALLS,P.SMITH,C.HODGES.YOK.ISHARLP.MILLEKKAREEMAI 00 NOONTIME OWN/MOTOWN 

10 10 BREAK YA NECK 0  Buste Rhymes 9 
DR ORE IT.SMITH,A.YOUNGWELIZONDO,S.STORCH,FLEA.J.FRUSCIANTEAKIEDIS,C.SMITHI 0 J 21061. 

10 a 65 65 ETHER Nas 
R.BROWZ INJONES,R.TURNER) ILL WILL ALBUM CUT/COLUMBIA 

50 

1 4.. 8 9 BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) 0 Mystikal 9 
THE NEPTUNES treTYLER,P.WILLIAMS,C.HUGO) 0 JIVE 42W? 

8 0 74 73 THE WASH Dr. Dra & Snoop Dogg 
DR DRED.J.POOH IA.YOUNG,C.BROADUSJIEEPER.R.HARBOR) AFTERMATHMEMGYSTYLE SOUNDTRACK CUT/INTERSCOPE 

43 

0  17 18 THE WHOLE WORLD OutKast Featuring Killer Mike «9 
ET3 IA.BENJAMINAPATTON.D.SHEATS,M.RENDER) ARISTA ALBUM CUT 

12 63: 
= 
68 72 000H BOY Regina Belle 

B J.EASTMOND IR.BELLEB.J.EASTMOND) PEAK ALBUM CUT/CONCORD 
63 

.0 15 17 TAKE AWAY Missy "Misdemeanor" Elliott Featuring Ginuwine & Tweet 9 
TIMBALAND,C.811OCKMANMEWOTT MEWOTT.T.MOSLEY) THE GOLD MIND/ELEKTRA ALBUM CUT/EEG 

13 0 73 76 PUT IT ON ME Dr. Ore & DJ Ouik Featuring Mimi 
DR ORE IA.YOUNG,D.BLAKE,R.HARBORMEUZONDO,S.STORCHI PRIORITY SOUNDTRACK CUT/CAPITOL 

62 

0  16 14 GONE 'N Sync 9 
J TIMBERLME,W.J.ROBSON (J.TIMBERLAKE,W.J.ROBSONI JIVE ALBUM CUT 

14 0 FOOLISH Ashanti 
I GOTTHADOUGLASILORENZO( MURDER INC/DEF JAM ALBUM CUT/IDJMG 

65 

. 15 12 12 FAMILY AFFAIR 0 Mary J. Blige 9 
OR ORE IM.J.BLIGEP A PIERRE -LOUIS,LNIODGEB.MILLER,AYOUNG,C.KAMBON,PAELIZONDOW.BRADFORD) ID 0 MCA I55694' 

1 66 69 70 STOP PLAYIN GAMES 8ball Featuring P. Diddy 9 
NITTI (P.SMITH.S.COMBS) JCOR ALBUM CUDINTERSCOPE 

64 

16 13 16 BROTHA 0 Angie Stone 9 
R.SAADIO,JAKE 8, THE PHAT MAN 01 STONERSAADIRH.LILLY.G.STANDRIDGER.C.OZUNA) 0 J 2I104. 

13 67 61 78 SECRET LOVER The lsley Brothers Featuring Ronald Isley AKA Mr. Biggs 9 
S HUFF IS HUFF,MAVANT) DREAMWORKS ALBUM CUT/INTERSCOPE 

60 

17 19 19 LIFETIME 0 Maxwell 9 
MUSZE IMUSZE.H.DAVIDI 4350 COLUMBIA 7964e 

5 0 78 67 THEY AIN'T READY Jadakiss & Bubba Sparxxx 9 
TIMBALAND (J.PHILLIPS,W.MATHIS,TMOSLEY1 RUFF RYDERS ALBUM CUTANTERSCOPE 

60 

0  18 22 DON'T YOU FORGET IT 0 Glenn Lewis 9 
&HARRIS IDLEWISÁHARRISI o EPIC 7964V 

18 CI 83 89 SOMETHING INSIDE Roney James Featuring Dave Hollister 
P BROWNS JAMES IR.RIDEOUTASTONE,P TEMP. E,SAIKEN) WARNER BROS. ALBUM CUT 

69 

0  22 24 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant .i' 
&HUFF (S.HUFEMAVANT) MCA ALBUM CUT 

19 70 67 69 SPECIAL DELIVERY 0 G. Dep 9 
EZ ELPEE,THE HITMEN,H.PIERREW.WINANS,S.COMEIS IT.COLEMAN.H.PIERREL PORTER) 0 BAD BOY 7•09./ARISTA 

59 

20 20 25 NO MORE DRAMA Mary J. Blige 9 
J.JAMJIEWIS (J.HAARIS 111,T.LEWIS,B.DEVORZAN,P.BOTION, JR.) MCA ALBUM CUT 

20 71 70 75 NEVER BE THE SAME AGAIN 0 Ghostface Killah Featuring Carl Thomas & Raekwon 9 
ID.COLES,B.PALMER,S.MOOREC.WOODSOMCKENZIE) 0 EPIC MO' 

65 

ED 24 27 YOUNG'N (HOLLA BACK) 0 Fabolous 9 
THE NEPTUNES LIJACKSON.C.HUGO,P.WILLIAMS) 0 DESERT STORM/ELEKTRA6726V/EEG 

21 72 66 68 CAN HEAVEN WAIT 0 Luther Vandross 9 
SOULSHOCICKARLIN ICSHACK,K.KARLIN,J.P.THOMPSON,C.PATRICK,J.THOMAS,DMERCADOI 00 J 21115' 

63 

22 14 15 YOU GETS NO LOVE 0 Faith Evans 9 
M.SAULSBERRY.F.EVANS IFIVANS.M.SAULSBERRY,M.JAMISON,KWIWAMS,T.COLEMANAWILSONI 0 BAD BOY 79417./ARISTA 

8 

90 — 

'Se.- GREATEST GAINER / SALES ,-$ 
THAT WAS THEN 0 Roy Jones, Jr. Featuring Dave Hollister, Peron & Hahz The Rippe 
PERION MANES, JR.,H.MCMILLAN,JHUNTEWACITY) 0 BODY HEAD 74767 

73 0  25 26 WELCOME TO ATLANTA Jermaine Dupri & Ludacris 9 
J.DUPRI,B.M.COX (JOUPRILUDACRIS,K.PARKER) SO SO DEF/DISTURBING TUA PEACE/DEF JAM SOUTH ALBUMS CUT/COLUMBIA 

23 (1) 

24 21 21 LET'S STAY HOME TONIGHT 0 Joe 9 
ALLSTAR IAGORDON,J.CAMPBEIJ.JAUSTINI 0 JIVE 42995- 

18 74: 
- 

75 80 I 0 Petey Pablo 9 
TIMBALAND IMBARRETT IIITMOSLEY) 0 JIVE 42434. 

74 

0 27 13 ROUND AND ROUND 0 Jonell & Method Man 9 
HI-TEK IS.SHOWEST.COTTRELLCSMITH) 00 DEF SOUL/SEP JAM 566862/10JAIG 

13 0 CRY TOGETHER Prophet Jones 
C CHARLES,GROOVE IK.GAMBLELHUFF) UNIVERSITY ALBUM CUT/MOTOWN 

75 

0  26 29 GOODBYE Jagged Edge 9 
IDUPRIEINCOU IRCASEY.B.CASEY,J.DUPRI,BMCDX) SO SO DEF ALBUM CUT/COLUMBIA 

. _ 

18 76:-  64 53 IT'S THE WEEKEND 0 Ur J 9 
J.DUPRI IJOUPRIK.BURRUSS,LJEFFERSON.S.JOHNSONAHARRIS,K.MANSFIELOI 0 HOLLYWOOD 101060 

53 

27 23 23 CARAMEL 0 City High Featuring Eve 9 
J DUPLESSIS,RTOBY,RPARDLOJAY.EYE-ZEE IRTOBY,RXAVIER,JOUPLESSIS,R.PARDLO.E.JEFFERS) o BOSSA BASEMENT 49760V/INTERSCOPE 

9 -431. 

•- 
PEOPLE TALKING Jay-Z 
SKI (SCARTER) ROC-A.FEUA/DEF JAM ALBUM CUT/IDJMG 

77 

28 28 28 PART II 0 Method Man & Redman 9 
ESERMON IR.NOBLE,E.SERMON,GSMITH T BRAXTON,BABYFACE0 WILSON) 0 DEF JAM 501T9I'ADJMG 

28 i7e.: 71 
T 

81 EMOTION 0 Destiny's Child 9 
B KNOWLESW.J.FEIST (B.G(BB,R.GIBB) 0 COLUMBIA 7967r 

28 

29 32 30 FROM HER MAMA (MAMA GOT A **) 0 Juvenile 9 
M FRESH (T.GREY,B.THOMAS) 0 CASH MONEY 86096r/UNIVERSAL 

27 rall 
:- . .. 

NEVER GIVE UP Yolanda Adams 9 
J.JAM,TIEWISIJ.HARRISULTIEWISAWRIGHT,YADAMS) ELEKTRA ALBUM CUT/EEG 

79 

0  48 48 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 
7) GOTTILILOPEI,C.ROONEY,I.LOREN20.7,JATKINS.CADDILLAC TAXI EPIC PROMO SINGLE 

30 0 84 86 GHOST SHOWERS Ghostface Killah 
CLIGGIO,T.GALBRETH ID.COLES,C.LIGGIO,T.GALLBRETH,S.BROWDERADARNELLMWILUAMS,M.HALLI EPIC ALBUM CUT 

77 

31 31 36 THE WORLD'S GREATEST R. Kelly 9 
R KELLY IR.KELLY) INTERSCOPE/JIVE SOUNDTRACK CUT 

31 0 89 90 ANY OTHER NIGHT 0 Sharissa 
THE UNIT (D.COVEFIT.K. CANNON.D.JACKSON,THE UNIT) MOTOWN 0161.78. 

81 

0  43 43 MORE THAN A WOMAN Aaliyah 9 
TIMBALAND (TMOSLEY,S.GARRETT) 0 BLACKGROUND ALBUM CUT 

32 0 93 100 TRANS DF EXPRESS 0 Dungeon Family 9 
ORGANIZED NOIZE IR.WADEP.BROWN,RMURRAY,TBURTONASENJAMIN,APATTON,C.GIPP,IWILLIAMS, 0 ARISTA Isar 

82 

33 36 33 BAD INTENTIONS Dr. Dra Featuring Knoc-Turn'Al 9 
MAHOGANY IMAHOGANY,RHARBORINFINITEI AFTERMATH/DOGGYSTYLE SOUNDTRACK CUT/INTERSCOPE 

33 83 62 83 DIDDY 0 P. Diddy Featuring The Neptunes 9 
THE NEPTUNESIC.HAWKINS,P.WIWAMS.C.HUGO.LPARKER,E.BARRIERW.GRIFFIN/ 0 BAD BOY 19496'/ARISTA 

21 

34 33 31 SON OF A GUN 0 Janet Featuring Missy Elliott, P. Biddy & Carly Simon 9 
JJAM,TIEWIS,JJACKSON IJ.JACKSON,J.HARRIS 111,TIEWIS,C.SIMONI 0 VIRGIN 46171' 

26 84 : 77 77 LOVELY Bubba Sparxxx 9 
TIMBALAND IA.MATHISI BEAT CLUB ALBUM CUT/INTERSCOPE 

77 

35 35 35 HEY LUV (ANYTHING) Mobb Deep Featuring 112 9 
HAVOC IA.JOHNSON,KMUCHITA,DJONES,O.PARKERM.KEITH,M.SCANDRICK) LOUD ALBUM CUT/COLUMBIA 

35 I 85 76 91 STRENGTH, COURAGE, & WISDOM India.Arie 
M.BATSONJARIE IIARLE) MOTOWN ALBUM CUT 

76 

0  53 59 I LOVE YOU Faith Evans 9 
BUCKWILD,S.COMBSWWINANS IF.EVANSABEST.M.JAMISON,J.LOPELBSPRINGSTEENJ.HAYES) Imo BOY ALBUM ClIDARISTA 

36 0 88 88 LOOKIN' AT YOU 0 Warren G Featuring Toi 9 
DR. ORE (TOIAYOUNG.M.EUZONDO,C.KAMBON.W.GRIFFIN,D.COWNS,PJ.BROOKSI 0 UNIVERSAL 0154er 

72 

37 39 39 LIVIN' IT UP 0 Ja Rule Featuring Case 9 
LIL ROB,LGOTTI LIATKINS,R.MAYS.I.LORENZO,S.WONDERI 0 MURDER INC/DEFJAKI 586741./10JMG 

4 87: 82 92 ALL YA'LL Timbaland & Magee Featuring Tweet 9 
TINIBALAND (TMOSLEYMBARCUFEC.KEYS.G.MOSLEY1 BLACKGROUND ALBUM CUT 

58 

38 29 41 WHERE THE PARTY AT 0 Jagged Edge With Nelly 9 
J.DUPRI,B.M.COX (13.CASEYB.CASEY,J.DUPRIMM.COX,NELLY) 0 0 o so SO DEE 79626/COLUMBIA 

1 88- 86 95 PUT YO HOOD UP Lil Jon & The East Side Boyz 9 
J SMITH (J.SMITH,S.NORRIS) BME ALBUM CUT/TVT 

80 

0  40 40 JIGGA Jay-Z 
POKE & TONE ISCARTER,LC.OLIVIERS.J.BARNES) ROC-A-FELLAMEF JAM ALBUM CUTADJMG 

39 89 , 80 82 $100 BILL Y'ALL Ice Cube 9 
ROCKWILDER IDJACKSON,D.STINTONI PRIORITY ALBUM CUT/CAPITOL 

67 

40 30 34 LOVE OF MY LIFE Brian McKnight 9 
&MCKNIGHT IBMCKNIGHT) MOTOWN ALBUM CUT 

11 -0 DANSIN WIT WOLVEZ 0 Strik 9ine 9 
MADMAN ISJACOBS.O.STATHAN,WJONES.M.DIXONI 0 0 0 FADE 34239./ECME) 

58 

41 37 37 GOT UR SELF A... 0 Nas 9 
MEGAHERTZ MUSIC GROUP INJONES.MEGAHERTZ.C.BURNETT,S.EDWARDS.P. MARSH,R.SPRAGG,IBLACK) 0 ILL WILL 7967V/COLUMBIA 

37 91,:: 87 87 WHO WE BE 0 DMX 9 
BLACK KEYWARMSTEAD IESIMMONSAIDAVIS) 0 RUFF RYDERS/DEF JAM 572720./10JMG 

16 

0  44 44 ANYTHING Jaheim Featuring Next 9 
KAYGEE,F.MOORE IK.GISLEMOOREALI DIVINE MILL ALBUM CUT/WARNER BROS. 

42 92 81 98 BABY PHAT 0 De La Soul 9 
DWEST M.JDUCOEURVMASON,K.MERCER.D.WEST) 0 TOMMY BOY 233Er 

81 

43 38 38 GIRLS, GIRLS, GIRLS 0 Jay-Z 9 
JUSTBLAZE IS.CARTIFUSMITH,T.BROCK.R.RELFT o ROC-A-FELLA/DEF JAM 50179rADJMG 

4 0 THINK BIG 0 Crimewave 9 
THE SMFTH BROS (S.GOSST THOMAS,G.CALIMESE.E.SMITHI er 0 CRIMEN//AVE 72002 

93 

0 

e-' HOT SHOT DEBUT e - 94 91 — TURN OFF THE LIGHT 0 Nelly Furtado Featuring Ms. Jade & Timbaland 9 
G EATON.B.WEST.TIMBALAND IN.FURTADOI 0 DREAMWORKS 4509CCr/INTERSCOPE 

52 

WHAT ABOUT US? Brandy 9 
R JERKINS IRJERKINS,K.PRATT,LDANIELS.F.JERKINS III) ATLANTIC ALBUM CUT 

44 95 72 84 AM TO PM 0 Christina Milian 9 
BLOODSHYAVANT (C.MILIAN,C.KARLSSON,PWINNBERGI GOOEY SOUL 56)3775/IDJMG 

58 

45 42 20 UH HUH 0 B2K 9 
C STEWART,B2K ICASTEWART,T.NKHEREANYET.HALEM.CRAWFORD,J.HOUSTON,DREDERICI 00 EPIC nelle 

20 96 92 — I GOT LOVE 0 Nate Dogg 9 
RINK! (R.HARRELLN.HALEI 0 ELEKTRA 6727V/EFG 

45 

- 46 47 47 HE LOVES ME (LYZEL IN E FLAT) Jill Scott 
K PELZER.J.SCOTT,FATBACK TAFFY (J.SCOTT.K.PEIZERI HIDDEN BEACH ALBUMS CUT/EPIC 

46 97 97 — WORST COMES TO WORST 0 Dilated Peoples 9 
EVIDENCE IM.PERRETTRRTAYLORI 0 ABB/PRIORITY IOW/CAPITOL 

93 

. 47 41 42 RAISE UP 0 Petey Pablo 9 
TIMBALAND IM.BARRETT IILTMOSLEY) 00 JIVE 42937' 

9 98 96 99 I'M A SLAVE 4 U 0 Britney Spears 9 
THE NEPTUNES (C.HUGO,PWLLIAMS) 0 JIVE 42967. 

85 

0  51 45 THANK YOU 0 Lil Bow Wow Featuring Jagged Edge & Fundisha 9 
J DUPRIS.M.COX (J.DUPRI,B.M.COY,ROCASEK) 0 SO SO DEF 766eV/COLUMBIA 

45 99 99 96 GROUND ZERO (IN OUR HEARTS YOU WILL REMAIN) 0 Cash & Compute 
WED CRAVANJOHNNY DANGEROUS IW.NICOLASJ.NICOLAS,S.WONDERD.BARBACCIO,G.VIUANUEVAI 0 0 SELECT 25076 

81 

_ 49 34 32 FATTY GIRL 0 Ludacris, LL Cool J & Keith Murray 9 
POKE & TONE IC.BRIDGESAISMETIO(MURRAY,S.BARNES.J.C.OLMER,PWILDAMS1 0 FB 0152IMUNIVERSAL 

32 100 95 94 NEVER TOO FAR/HERO MEDLEY 0 Mariah Carey 9̀ 
JJAM,TIEWIS,RJACKSON,M.CAREY IM.CAREY,IrfARRIS IRTLEWIS,WAFANASIEFFI re ei VIRGIN 38813 

66 

1 Da east *le Males.. Kai grail. Ir., a 
PM Songs with the great st airplay a ndior sales gainsjecred this week. GreatesthGainer/Sal&and Greatest painpr/Airplay are awarded, respectively, forelergest sales end airplay increases ion the chart .2 yi.isirclip evade lity. 0 Indicates rete, single available and is removed uponkflecording __ __ , _ De Dot. US ® fiere 
Industry Assoc mean Of Amenca RIAA ceruficafion. • Ii,AA certification for net s lumen( of ,1111 units (Go d). A RIM certrhcation for net slimmed of trillion unrts1Platinum/. wrdi ddreona rrf io . i'heated a number to owing the symbol Retail  Laun ch Indicates firs; lull wee Mat retail ....... 7 717 7 7.777 
release contributes to so g s point tote . Airplay-only songs are not eligible for the Hot R&B/Hip-Hop Singles & Tracks until they_reac h the top 75 of the Hot R&B/Hip-Rop Auplay charkSon s are removed from the Hot &B/Hip-Hop Singles & Tucks an , Hot RAB/Hip-Hop Airplay ch.,rts sImultaneously rf pled era. did led dœilli8/10- I I ...À -à à 
they have been on the Ho Fl&B/H p.lipp Singles & Tracks for more than 20 weeks and rank below 50 • COGingle available. AO ENO Single available. el CD Maxi-Single available. 0 Ca seo  Single available. 0 Vinyl Maxi-Sing) available. 0 HI SSingle available 0 Ca ssene Mad-Single available. li., ge...band....pi.t.dg.hid by AEREP5I.:.". ' 

..,•• Catalog number is for el. • Indica es 0 unavailable, in which case, catalog number is for 0, a°. 0 or 0 respectively, based on availability. 02002, VNU Business Media, Inc. SoundScan, Inc. NI nghts reserved. 
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BUILT TO BLAST: X-ecutioners, long-
time proponents of turntablism, 
continue practicing that tradition 
with the release of their Loud 
Records debut, Built From Scratch 
(Feb. 26). The New York City-based 
quartet (known individually as Rob 
Swift, Roc Raida, Total Eclipse, and 
Mista Sinista) took its sweet time 
crafting the sequel to its 1997 
Asphodel debut, X-pressions. 

Three years in the making, the 
17-track set not only features a 

host of guest MCs but the group's 
trademark turntable skills. "Our 
fans wouldn't let us get away with 
any other type of album," Swift 
says frankly. "They would check us 
on that quick. And we wouldn't let 
each other get away with just set-
tling for doing a beat and having 
someone rhyme over it. either— 
that's lazy. You have to have the 
cuts on there; that's what makes us 
who we are. 

"We're on a quest to expose the 
turntable as an instrument and 
show what you can do with it," he 
adds. "There's no other way to do 
that than putting it down in the stu-
dio. We just want to push the limits 
of the turntables." 
Pushing those limits includes 

working with rock/rap darlings 
Linkin Park on "It's Goin' Down," 
the album's lead single. "We were 
in the studio, and our A&R man 
Sean C. popped up with Linkin 
Park's Hybrid Theory. He wanted 
us to consider doing a song with 
them," Swift says of the collabora-
tion. "We enjoy all forms of music, 
so when we heard the Linkin Park 
album, we thought we should do a 
song with them, because a lot of 
their fans are fans of ours. A lot of 
their fans are also open-minded 
people who are ready to listen to 
new things." 
The X-ecutioners also team with 

Gang Starr's DJ Premier for "Pre-
mier's X-ecution." "Premier is 
known for doing beats for the illest 
MCs, so I came up with the idea of 
each of us having a verse on the 
track," Swift says. "I wanted us to 
come off the way we would if we 
rhymed, but using phrases from dif-

ferent records. Then we found out 
that he was going to cut on it as 
well. To be on a record with Premier 
scratching—that's a huge honor, 
because he's done a lot of DJing." 
Built From Scratch also fea-

tures guest appearances from 
Kool G. Rap, Everlast, M.O.P., 
Fatman Scoop, and beat-boxer 
Kenny Muhammed. 
"We look up to the MCs who are 

on the album as fine artists and vice 
versa," Eclipse says. "There was a 
chemistry there that helped make 
the album what it is. The chemistry 
and the love were so mutual going 
back and forth, so it was just sec-
ond nature for us to knock out 
other tracks like 'Tall Know the 
Name' (which features Pharoahe 
Monch, Xzibit, Inspectah Deck, and 
Mad Sian" 

Having recently wrapped a two-
week stint with Linkin Park, the X-
ecutioners will head to Europe in 
February to promote the album 
and then return to the States in 
March for a national tour. "We're 
looking forward to it," Swift says. 
"It's going to be an upscale tour. 
All the other shit that we have 
done in the past has been for inde-
pendent projects, and when we 
toured we were on a limited budg-
et. Being on Loud—being on a 
major—we're going to be able to 
spend more and hopefully reach 
more places and more people." 

HURRICANES' PRIDE: It looks like 
hip-hop played a part in deciding 
college football's national cham-
pionship. ArtistDirect's latest sign-
ing, No Good, provided inspiration 
for the Miami Hurricanes football 
team. The Miami-based group's 
"Ballin' Boy" served as the team's 
fight song this season. Apparently it 
worked: The Hurricanes became the 
national champs, defeating the 
Nebraska Cornhuskers 37-14 in the 
Rose Bowl. Members of the Hurri-
canes team recently joined the 
group in the studio to record a spe-
cial promo version of the track. 

HIP-HOP NODS: Congratulations 
to the hip-hop artists who have 
been nominated for the 44th 
Annual Grammy Awards: OutKast, 
Afroman, DMX, Missy "Misde-
meanor" Elliott, Jay-Z, Nelly, 
Gorillaz, Ja Rule, Vita, Beanie 
Sigel, Memphis Bleek, Sean "P. 
Diddy" Combs, Black Rob, Mark 
Curry, Eve, Ludacris, Mystic, and 
Planet Asia. 

Rashaun Hall may be reached at 
rhall@billboard.com. 
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1 
Ono NUMBER 1 itu 

Always On Time , y4,, A. xx . 26 24 
A RULE FEAT ASHANTI (MURDER INCIDEFJAMADJMG1 

Caramel ED 52 
CITY HIGH FEAT EVE (BOSSA BASEMENTANTERSCOPE) 

You Must Have Been 
MONTELL JORDAN WEE SOUUIDJMGI 

O  2 U Got It Bad 6) 28 
USHER (ARISTA) 

Part II 52 40 
METHOD MAN BE RESMAS IEEE JAWIDJMGI 

Fatty Girl 
E UDACRIS, LL COOL J & KEITH MURRAY IFBAINIVERSALE 

0  3 Butterflies ED 30 
m icHAEL JACKSON (EPIC) 

From Her Mama (Mama Got $1**) 53 51 
JUVENILE (CASH MONEY/UNIVERSAL) 

U Don't Have To Call 
USHER (ARISTA) 

0  4 A Woman's Worth Q 46 
ALICIA KEYS (J) 

Ain't It Funny eD 53 
JENNIFER LOPEZ FEAT JA RULE (EPIC) 

Roc The Mic 
BEANIE SIGEL & FREEWAY (ROC-A-FELLA/DEE JAhl • 

5 5 Rock The Boat 30 29 
milypdi IBLACKGROUNDI 

The World's Greatest 420 58 
R. KELLY IINTERSCOPUIVE) 

Round And Round 
JONELL & METHOD MAN (SEE SOUUDEF JAMADJMG , 

0  6 We Thuggin G) 38 
FAT JOE FEAT R KELLY (TERROR SOUAD/ATLANTICI 

More Than A Woman ED 59 
AALIYAH (BLACKGROUND) 

U, Me & She 
I vE ERUFF RYDERSANTERSCOPEI 

10 Roll Out (My Business) ED 32 
L u DACRIS IDISTURBING PIA PEACE/DEF JAM SOUTWILUMGI 

Bad Intentions 57 54 
DR DRE (AFTERMATFI/DOGGYSIYMINTERSCOPE) 

7 Days 
CRAIG DAVID (WILDSTAR/ATLANTIC) 

8 Differences 33 34 
r,INUWINE ( EPIC) 

Son Of A Gun 58 55 
JANET (VIRGIN) 

Burn 
• • ii BB DEEP FEAT NOES & VITA (LOUD/COLUMBIA) 

7 Lights, Camera, Action! 0 50 
'.1V CHEEKS (UNIVERSAL) 

I Love You Q 61 
FAITH EVANS (BAD BOY/ARISTA) 

Ether 
' . ( BE .SILL/COLUMBIA) 

11 Break Ya Neck 35 31 
BOUTA RHYMES 1.1) 

Livin' It Up CD 72 
JA RULE FEAT CASE (MURDER INC/DEF JAKEVIDJMG I 

The Wash 
E ( x SEEOOP DOGGIAFTERMATIVDOGGYSIWEANIERSCOPEI 

18 The Whole World 0 36 
OUTKAST FEAT KILLER MIKE (ARISTA, 

Jigga ea 64 
JAY(2 (ROCEAEFELLA/DEFJAWIDJMG) 

Oooh Boy 
,,E GINA BELLE IPEAK/CONCOHD) 

12 9 Bouncin' Back ( Buinein' Me Against The Wa)l) ; 37 27 
mySTIKAL IJIVEI 

Love Of My Life CD 68 
BRIAN MCKNIGHT (MOTOWN) 

Put It On Me 
DR DRE & DJ QUM FEAT MIMI (PRIORITY/CAPITOL) 

ED 15 Take Away . 38 35 
. SY MISDEMEANOR' EU/OTT ITHE GOLD MINDELEKTRAFIEGi 

Hey Luv (Anything) (D — 
MORE DEEP FEAT. 112 )LOUD/COLUMBIA) 

Foolish 
ASHANTI (MURDER INC/DEF JAWIDJMG) E 

ED 16 Gone ¡ Q — 
(..Q.JIVE) l 

What About Us? 64 65 
BRANDY (ATLANTIC) 

Stop Playin' Games 
MALL FEAT P DIDDY (JCOR/INTERSCOPE) 

15 12 Brotha 1 40 37 
.'.GIE STONE (J) 

Girls, Girls, Girls 65 60 
JEU - Z (ROC-A-FELLA/DEFJAM/KUMG) 

Secret Lover 
THE ISLET BROTHERS (DREAMWORKS/INTERSCOPE) 

16 13 Lifetime !4:0 42 
' '.'. xWELL (COLUMBIA) 

Got Ur Self A... CD — 
NAO (ILL WILUCOLUMBIA) 

Something Inside 
,',CY JAMES FEAT DAVE HOLLISTER (WARNER BROS 1 

Q 20 Nothing In This World 42 33 
. BE WYATT FEAT. AVANT (MCA) 

Where The Party At 67 62 
JAGGED EDGE WITH MELLY ISO SO DEF/COLUMBIAI 

Can Heaven Wait 
I HER VANOROSS (J) 

18 14 Family Affair œ 44 
'.,, \ Ry J. BLIGE (MCA) 

Anything cD 73 
JAHEIM FEAT NEXT (DIVINE MILUWARNER BROS 

They Ain't Ready 
' • x BLOM SPAR)00( (RUFF RYDERS/INTERSCOPE E 

Never Be The Same Again 
,. E EE, ' FACE KELLAM (EPIC) 

Q  21 Don't You Forget It 0 43 
,,LENN LEWIS (EPIC) 

He Loves Me (Lyzel In E Flat) 69 67 
JILL SCOTT (HIDDEN BEACH/EPIC) 

20 19 No More Drama 45 39 
rIAFIEJ BLIGE IPACAI 

Raise Up CD — 
PETEY PABLO (JIVE) 

Cry Together 
(EEPHET JONES (UNIVERSI1Y/MOTOWNI 

Q  25 Young'n (Holla Back) 46 41 
FABULOUS (DESERT STORWELEICTRA/EEGI 

You Rock My World Q — 
MICHAEL JACKSON (EPIC) 

People Talking 
'5,-Z IROC-A-FELLNDEFJAM/10JMG1 

ED 23 Welcome To Atlanta co 49 
JERMAINEDUPRI&LUDACRIS IDEFJAM SOUTH/COLUMBIAI 

Thank You ED 74 
LIL BOW WOW ISO SO DEF/COLUMBIA) 

I 
PE TEY PABLO (JIVE) 

23 17 You Gets No Love 0 56 
FAITH EVANS (BAD BOY/ARISTA) 

Ooehhhwee ED — 
MASTER P FEAT WEEBIE (NEW NO LIMIT/UNIVERSAU 

Never Give Up 
E OLANDA ADAMS IELEKTRA/EEGI 

24 22 Let's Stay Home Tonight 0 57 
JOE (JIVE) 

Oops (Oh My) Gt) — 
TWEET (THE GOLD MIND/ELEKTIWEEG) 

Ghost Showers 
GHOSTFACE KILLAH (EPIC) 

CD 26 Goodbye 50 47 
JAGGED EDGE ISO SO DEF/COLUMBIA) 

41 75 69 
MELLY (PRIORITY/CAPITOL( 

Emotion 
DESTINY'S CHILD (COLUMBIA) 

111 Records with the greatest impressions increase. c. 2002, VNU Business Media, Inc. All rights reserved. Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track 

service. 120 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This 

data is used to compile the Hot R8iB/Hip-Flop Singles & Tracks chart. 
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0  1 
S-‘;+ NUMBER 1 •••3 

Round And Round 2 W.A:%. , 26 
JONELL & METHOD MAN IDEFSOUL/DEFJAWIDJMEI 

27 Always On Time 51 55 
JA RULE FEAT ASHANTI (MURDER INC./DEF JAMADJMGI 

Envious 
DAWN ROBINSON ILEFTSIDEMI 

2 2 Uh Huh 27 
B2K IEPIC) 

34 2-Way ES) — 
RAYVON (BIG YARD/MCA) 

My Projects 
COO COO CAL ( INFINITE/TOMMY BOY) 

0  4 Hush Lil' Lady 28 
COREY FEAT. LIU ROMEO (NOONTIME/MOTOWN) 

23 Lights, Camera, Action! 53 53 
MR CHEEKS (UNIVERSAL) 

Roll Wit Me 
PRETTY WILLIE (D2/REPUBLIC/UNIVERSAL) 

0  7 That Was Then gb 
ROY JONES, JR. (BODY HEAD) 

66 Get Mo CC — 
SHERM FEAT BIGGA FIGGA.S (DEAN'S LIST) 

Nothing's Wrong 
WON -G FEAT DJ OUIK ITNO/DNA) 

E 3 It's The Weekend 30 
LIL J ( HOLLYWOOD( 

25 Buster 
DENNIS DA MENACE (1ST AVENUE) 

— Chillin' In Your Benz 
EXHALE (REM DEAUORPHEUSI 

ED 

Family Affair 31 
MARY J. ELIGE (MCA) 

29 Lifetime 
MAXWELL (COLUMBIA) 

56 38 Ghetto Girls 
Lit BOW WOW (SO SO DEF/COLUMBIAI 

F9 
28 Dansin Wit Wolvez €E) 

STRIK SINE IFADFJECM01 
46 Pimps/Players 

SKIP FEAT JUVENILE & COREY C IUTP/ORPHEUS) 
57 60 Win 

BRIAN MCKNIGHT (MOTOWNI 

42 Think Big 33 
CRIMEWAVE (CRIMEWAVE) 

26 Bouncin' Back(Bumpin' Me Against The Wall) 
M YSTIKAL (JIVE) 

58 40 Do U Wanna Roll (Dolittle Theme) 
R L., SNOOP DOGG & LIL' KIM (J) 

5 AM To PM 34 
CHRISTINA MILIAN (DEE SOUL/IDJMG) 

37 Po' Punch 
PO' WHITE TRASH (POCKET CHANGE) 

59 32 Loverboy 
MARIAN CAREY FEAT DA BRAT & LUDACRIS (VIRGINI 

10 11 Ground Zero (In Our Hearts You Will Remain) 35 36 
CASH AT COMPUTA (SELECT) 

Used To Love 
KEKE WYATT (MCA) 

60 43 Tell Me It's Real 
KFCI BE JOJO (MCA) 

(le 20 Jump Up In The Air 36 16 
ORIGINAL P (WESTBOUND) 

The Star Spangled Banner 
WHITNEY HOUSTON (ARISTA) 

61 68 Let's Stay Home Tonight 
JOE (JIVE) 

CE, — Can I Get That 37 31 
BEAR WITNEZI (EARGASM) 

Part II 
METHOD MAN & REDMAN IDEFJAWIEUMGI 

62 67 Separated 
AVANT IMAGIC JOHNSON/MCA) 

13 10 Where The Party At 38 30 
JAGGED EDGE WITH NELLY ISO SO DEE/COLUMBIA, 

Break Ya Neck 
BUSTA RHYMES (J) 

œ _ One More Chance/Stay With Me 
THE NOTORIOUS BIG. (BAD BOY/ARISTAI 

14 9 Never Too Far/Hero Medley ED 56 
MARIAN CAREY (VIRGIN) 

Burn 
MOBB DEEP FEAT NOYD & VITA (LOUD/COLUMBIA) 

64 72 Stranger In My House 
TAMIA (ELEXTRWEEG 

15 13 Ain't Nobody (We Got It Locked!) 40 39 
THE RAWL° BOYS (HOUSE OF FIRE) 

Roll Out (My Business) 
TUDACRIS (DISTURBING THA PEACE/OEF JAM SOUTIKKUMGI 

65 44 Raise Up 
PETEY PABLO (JIVE) 

16 8 Bye-Bye Baby 41 : 45 
BRANDY MOSS-SCOTT IHEAVENLY TUNES) 

Brotha 
ANGIE STONE (J) 

66 58 Don't Mess With The Radio 
NIVEA (JIVE) 

17 18 Someone To Call My Lover 21 
JANET (VIRGIN) 

Bootylicious 
DESTINY'S CHILD (COLUMBIA) 

67 41 Purple Hills 
012 )SHADY/INTERSCOPEI 

18 15 Fatty Girl 35 
LUDACRIS 1.1 COOL J & KEITH MURRAY IFBAJNIVERSALI 

Special Delivery 
G SEP (BAD BOY/ARISTA) 

68 62 As I Come Back 
BASTA RHYMES (J) 

19 33 Playa Playa (Playing The Game Right) Q — 
MINUIT FEAT KURUPTED SEED (WORLD BEAT) 

I'm Your Girl 
SENA CALI IES3/THEYDAN) 

69 47 Fill Me In 
CRAIG DAVID IWILDSTAR/ATIANTICI 

ED — Rock Em 45- ! 52 
600BAKAW 8, THA WILD YOUNGINZ (WHITESTONE) 

Enjoy Yourself 
ALLURE MCA) 

70 57 Live My Life 
(YORE FEAT, JA RULE (OEF JAMIDJMGi 

21 12 I Don 46 I 22 
TOM (ARISTA( 

Young'n (Rolla Back) 
FABULOUS (DESERT STORWELEKTRAIEEGI 

71 65 Baby Phat 
DE LA SOUL (TOMMY BUY) 

17 Hit 'Em Up Style (Oops!) 47 • 24 
BLU CANTRELL (REDZONEMRISTA) 

This Is Me 
DREAM (BAD BOY/ARISTA) 

72 69 Don't You Forget It 
GLENN LEWIS IEPICI 

3 48 Gotta Have It 48 63 
CHOCOLATE BANDIT ICOUNTRYBOYAMARLOCK) 

Ugly 
BUBBA SPAM« (BEAT CLUB/INTERSCOPEI 

73 61 Survivor 
DESTINY'S CHILD (COLUMBIA) 

14 Got Ur Self A... 49 54 
NAG DLL WILUCOLUMBIA) 

Fiesta fir) — 
R KELLY FEAT JAY-2 (JIVE) 

Knock Yourself Out 
JADAKISS (RUFF RYDERS/INTERSCOPE) 

19 We Thuggin' 50: 49 
FAT JOE FEAT. R. KEU.Y (TERROR SQUAD/ATLANTICI 

Girls, Girls, Girls ED — I'm A Slave 4 U 
BRITNEY SPEARS (JIVE) JAY-2 (ROC.A.FELLA/DEF JAM/IDJMGI 

• Records with the greatest sales gains. Ob 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. Compiled by SciandScan from a national subset panel of core R&B/Hip-Hop stores. 

H,ed to comol le the Hot R&B/Hip-Hop Singles & Tracks 'Mart. 
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DANCE/ELECTRONIC 

Mush's Fat Jon Pays Respects 
To Music's Influence On 'Wave' 
BY RASHAUN HALL 
NEW YORK—For a producer/rapper 
with a penchant for science-fiction-
based cartoons, it made sense for Fat 
Jon the Ample Soul Physician to ref-
erence a classic Japanimation car-
toon for the title of his full-length 
debut, due Feb. 5 from Los Angeles-
based Mush Records. 
The album's title, Wave Motion, 

pays homage to the multiple effects 
music has on the Cincinnati native. 
"In [ the cartoon series] Star Blaz-
ers, there was a starship Yamato, 
and it had a wave-motion cannon," 
Jon says. "It was an indestructible 
weapon—and that's how I feel 
about music. It creates that type of 
ripple in your temporal space." 
Though Jon describes Wave 

Motion as "American-made instru-
mental hip-hop," it's not his first 
instrumental endeavor. Jon, who is 
also a member of the rap outfit Five 
Deez, recorded an instrumental 
hip-hop album, Humanoid Erotica 
(Countertlow), under the guise of 
Maurice Galactica. 

In addition to his recording car-
eer, Jon, along with Five Deez's 
Pace, owns Dimensia Records. "We 
started the label in order to release 
music we liked—without having to 
cater to somebody else. We also 
started the label to help others out. 
We know a lot of people who make 
music but don't always get the same 
opportunities that others get. So, 
we try to extend the helping hand 
with our connections." 

Jon's industry relationships 
with fellow Mush artists DJ Osiris 
and Boom Bip led to his being 
signed to Mush. "They [DJ Osiris 
and Boom Bip] did a record for 
Mush called The Low End Se-
quence EP," Jon says. "I liked the 

record a lot, so they introduced me 
to Robert [Curcio. Mush Records 
co-owner]. At the time I was shop-
ping my stuff around, letting peo-
ple check out my beats." 

According to Jon, he sent demos 
to Curcio, who was apparently im-
pressed with the artist's work. 
"There was something about the 
sound of the music," Curcio ex-
plains. "The drums were well-pro-
grammed, and the samples were 
really classic-sounding." Curcio 
first signed Jon to an EP deal, which 
came as a surprise to the producer. 

"I was just letting people hear 
what I could do." Jon notes. "The 
way that I've seen things work, 
[producers] don't just get these 
phat deals—they just get work. You 
get this opportunity to do a beat for 
somebody, and that leads to more 
work. I just wanted people to know 
I was out there. I never really ex-
pected a record deal." 
The agreement resulted in two 

EPs, Dyslexic and Stasis, which pro-
vided material for Wave Motion. 
"They were originally just vinyl 

releases, but they had this similar 
vibe to them," Jon acknowledges. 
"Robert and I decided to combine 
them to create a full-length CD. 
Once we put them together and 
found a good sequence, everything 
fit"—even though the songs' titles 
take on different meanings. 

"I made 'For Stress' for my man 
Stress, who I haven't seen in five 
years," says Jon, who is published 
by Ample Soul Music, BMI. "I don't 
even know if he's alive or not, but 
if he gets the record, that's for him. 
'Feel the Void' is what hip-hop 
does for me. That beat means a lot 
to me because it was destroyed, 
and I had to re-create it piece by 
piece. I had to go to New York and 
find records that I couldn't find 
anywhere else." 
Describing Jon's sound as 

drum'n'bass, Curcio believes that 
Wave Motion will appeal to a wide 
variety of listeners. 
"We look at other artists like Kid 

Loco who are in the same vein as 
Jon—and who cut across a lot of 
underground sub-genres," Curcio 
notes. "This album has an appeal 
that should cross multiple genres, 
from electronica to jazz." 

For retailers, Mush's previous re-
leases are reason enough to stock 
Wave Motion. "There are a lot of 
camps bringing together hip-hop 
and electronica, and I think Mush 
is leading the pack with releases 
like this," explains William Mar-
shall, buyer for the Berkeley, Calif.-
based Amoeba Music. "It's the mar-
riage of hi- and low-fi sounds that 
make this album so interesting. It 
also has character, which a lot of 
sample-based music doesn't. [This 
album] is more about personality 
than obscure samples." 

• Felix da Housecat, "Silver 
Screen (Shower Scene)" (Emperor 
Norton single). This first single 
culled from Housecat's forthcom-
ing album—the delicious Kittem 
and Thee Glitz (due Jan. 22)—fea-
tures the deliriously deadpan Miss 
Kittin on vocals and could very 
well be the musical offspring of 
Chicks on Speed and '80s-era 
Prince. Bonus tracks "Harlot" and 
"Madame Hollywood" sound like, 
respectively, twisted Bobby Orlan-
do and Depeche Mode outtakes. 
And that's meant as a compliment. 
Contact 213-427-1580. 
• Me'Shell Ndegéocello, "Earth" 

(Maverick/Warner Bros. single). 
The original neo-soul diva gives 
fans a sneak peek into her upcom-
ing album (Cookie: The Anthropo-

h u 71 
Hot Plate 

logical Mixtape) with the lovely and 
sweet "Earth." Devotees of the "Body 
& Soul sound" will no doubt appre-
ciate the lush (remixed) rhythms 
provided by Ben Watt of Everything 
but the Girl. 
• Pete Moss & Terra Deva, "After 

2" ( Definity single). "After 2" DJ/ 
producer Pete Moss and singer 
Terra Deva—she of the sensuous, 
soulful voice—have created one 
heck of a smoldering deep-house 
jam. The scintillating track is fur-
ther complemented by Satoshi 
Tomiie and M.A.S. Collective 
remixes. Contact 212-505-7728. 

• Gazzara, "The Spirit of Sum-
mer" Irma U.S.A. single). Remixer 
Dave Warrin dresses up "The Spir-
it of Summer" in deep, sensual 
house grooves, while Jon Cutler 
goes the jazz route, complete with 
stylish horn and keyboard work. 
• Solar City Featuring Pepper 

Mashay, "You and Me ( Feels So 
Good)" (Jungle Red single). Unlike 
her past couple of recordings, which 
have been more about sassy ad-libs 
than anything else, the Thunder-
puss-inflected "You and Me" offers 
veteran club singer Pepper Mashay 
a proper song to sink her teeth into. 
In the process, she shows novices 
and wanna-bes how to do it proper-
ly. Contact 323-960-0085 or log on 
to jungleredrecords.com. 

MICHAEL PAOLETTA 

Box. 
FRENCH KISS: For his new beat-mixed 
compilation, the two-disc After the 
Playboy Mansion (Astralwerks)— 
which follows in the footsteps of the 2-
year-old A Night at the Playboy Man-
sion—fave Paris-based DJ/producer 

Dimitri From Paris says he wanted to 
mix the old with the new in a way that 
makes the old sound new again. 

"Just because a song is old 
doesn't mean it's dated," Dimitri 
says. "I just bring together songs 
that are plain good. Strong songs 
plus good melodies equal a long 
life, which is why I don't like 
using only hits of the day for my 
compilations: After three months, 
the disc will be dated." 

Nestled among disco memories 
(TS Monk's "Candidate for Love," 
Rinder & Lewis' "Lust," Best Friends 
Around's "So Good to Know," Grace 
Jones' "Feel Up") and recent house 
fare (Jon Cutler Featuring E-Man's 
"It's Yours," Boris Dlugosch Featur-
ing Roisin Murphy's "Never Enough," 
Linda Clifford's "Changin' ") are ex-
clusive "Dim re-edits" of Imagina-
tion's "So Good, So Right," Tata 
Vega's "Get It Up for Love," and Harold 
Melvin and the Blue Notes' "Don't 
Leave Me This Way." 
One track Dimitri wanted for the 

album but couldn't license was 
Barry White's "It's Ecstasy When 
You Lay Down Next to Me." Accord-
ing to Dimitri, "Barry didn't want 
one of his tracks to be associated 
with Playboy." Imagine that. 

Staying with France for another 
minute, Pagan/Ark 21 issues I Love 
Serge—Electronica Gainsbourg Jan. 
29. The eclectic set features interna-
tionally known DJ/remixers revisiting 
tracks from the vaults of Se* Gains-
bourg, who passed away 10 years ago. 
Highlights include Bob Sinclar's 
"Marabout," Dax Riders' "No Com-
ment," Howie B.'s "Ballade de Melody 
Nelson," Herbert's "Bonnie & Clyde," 
and Readymade's "Aéroplanes." 

NEWSY NEIGHBORS: On Dec. 31, 
2001, Cox Communications-owned 
WTMI Miami/Fort Lauderdale—a 
classical music institution—was re-
christened Party 93.1. With a focus 
on dance music, the station is now 
poised to offer WPOW Miami some 
serious competition. At press time, 
the station—which has applied for 
new call letters—was without a 
music director or on-air staff; Mike 
Disney is the station's acting PD 
Fans of Scuba (aka King Britt & 
Vikter Duplaix) can expect the act's 
forthcoming project to arrive via 
Om Records. 

ABOVE THE CLOUDS: Carlos Estra-
da, owner of dance specialty outlet 
Carjul Records in Coral Way, Fla., 
passed away Dec. 29, 2001, after a 
heart attack resulting from a bout 
with pneumonia. He was 45. 

For nearly 25 years, Carjul was 
one of the premier dance music 
retailers in the Miami/South Florida 
area. Early on, Estrada learned that 
it was more than possible to prosper 
with the support of the club com-
munity, especially if customers were 
treated with care and respect. As a 
result of the store's success, local 
radio outlets often monitored Car-
jul's sales for programming possibil-
ities. Colleen Cassidy of the Clifton 
Group referred to Estrada as "a 
music director's best friend." 

Services were held Dec. 30 and 31 
at the Rivero Funeral Home in 
Miami. Estrada is survived by his 
life partner (Angel Rodriguez), 
mother (Zoraida), father (Carlos. 
Sr.), and sister (Jackie). 
On Dec. 31, Jim Buccalo, more 

commonly known as DJ Buc, pas-
sed away in Atlanta; the cause of 
death was double pneumonia. 

DJ Buc, unlike the bulk of too 
many contemporary club Dis, was a 
champion of the musical journey—a 
journey that traversed a wonderfully 
diverse rhythmic landscape in the 
course of one set. For DJ Buc, it was 
important not only to play the hits, 
but to introduce his audiences to the 
new and unexpected. He knew how 
to entertain and educate. 

Prior to moving to Atlanta in 1988, 
DJ Buc—who was born and raised in 
West Virginia—spent time in Dallas, 
where he began his DJ career. He is 
survived by a sister (Joyce Kenny) and 
a brother (Don). At press time, memo-
rial services were being planned in 
Atlanta and New York City; the lat-
ter will involve a celebration at the 
weekly Body & Soul soirée, DJ Buc's 
favorite party. 
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Club Play 
TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist 

NUMBER 1 Tee 
EVERYDAY NERVOUS 2003 

1 Wnikt Nietbe 1 

Kim English 

IN STEREO (THE SUPERCHUMBO MIXES) NERVOUS 20494 Flip Flop Featuring Faith Trent 

HARDER, BETrER, FASTER, STRONGER VIRGIN 38811 Daft Punk 

I'M A SLAVE 4 U JIVE 429A Britney Spears 9 

GET THE PARTY STARTED (REMIXES) ARISTA 15014 Pink '2 

WHERE'S YOUR HEAD AT XL3K103/ASERMWERKS Basement Jaxx co 

GUITARRA G Tomas Boy sitval LUEL 233250WAY Bar G Club Presents Banda Sonora 

FREELOVE MUTE 42419/REPRISE Depeche Mode 

SEXUAL REVOLUTION EPIC 79680 Macy Gray .9 
GHETTO TOMMY BOY SILVER LABEL 2313710MMY BOY Rhythm Masters 

RUNNIN' GROOVILICIOUS 264/STRICTLY RHYTHM Mark Picchiotti Presents Basstoy Featuring Dana 

BE FREE STRICRY RHYTHM 12614 Live Element 

FEEL THE BEAT (REMIXES) GROOVIUCIOUS zastsmcny RHYTHM Darude 

DIRTY DANCIN' YCLEF 21135/.1 The Product G&B Featuring Carlos Santana 

YOUNG, FRESH N' NEW VIRGIN PROMO Kelis 

TURN OFF THE LIGHT DREAMWORKS 450903 Nelly Furtado sr 

COME ON DOWN STRICRY RHYTHM 12519 Crystal Waters 

FINALLY BIG BEAT 85226/ATLANTIC Kings Of Tomorrow Featuring Julie McKnight 

CAN'T GET YOU OUT OF MY HEAD CAPITOL 71685 Kylie Minogue co 

CAUGHT UP GROOVILICIOUS 271/STRICTLY RHYTHM DJ Disciple Featuring Mia Cox 

* P•WER PICK 
GHV2 (MEGAMIX) MAVERICK PROMO/WARNER EROS Madonna 9 

CAN HEAVEN WAIT J/D34 Luther Vandross 

ALWAYS MINISTRY OF SOUND PROMO Bent 

BRING IT TO ME DREAMWORKS PROMO Soluna 

SUBURBAN TRAIN NETIWERK 33140 DJ Tiesto 

STAR GUITAR FREESTYLE DUST/ASTRALVVERKS PROMONIRGIN The Chemical Brothers 9 

OPEN YOUR BOX (THE ORANGE FACTORY REMIXES) MINDTRAIN COI Ono 

SAMB-ADAGIO MCA PROMO Saki Duo 

AIN'T IT FUNNY (REMIX) EPIC PROMO Jennifer Lopez Featuring Ja Rule 

WORK MAW noromin BOY Masters At Work Feat. Puppah Nas-T & Denise 

EMOTION (REMIXES) COLUMBIA 19673 Destiny's Child 9 

UNDERWATER NEITWERK 33141 Delerium Featuring Rani 

I DON'T UNDERSTAND IT STRICTLY RHYTHM 12618 Ultra Nate 

TAKE MY HAND (REMIXES) ARISTA PROMO Dido 

TRUST YOUR LOVE SOUNDAY 70595/ORPHEUS Koda 

IN MY DREAMS HEART 001 Tina Ann 

INTERSTELLA DECIPHER 004/PIONEER Mark Shimmon Vs. Third Degree 

HOT SHOT DEBUT 
YOU GOT ME (BURNIN UP) MCA 155918 Funky Green Dogs 

HERO (REMIXES) INTFRSCOPF PROMO Enrique Iglesias =9 

LOVE'S GONNA SAVE THE DAY VINYI SOUL ID/MUSIC PLANT Georgie Porgie 

MAYBE BIOS PROMO/ARTEMIS Mpress 

WE ARE FAMILY (HEART & SOUL REMIXES) TOMMY BOY SILVER LABEL 2331/TOMMY Emv Various Mists 

REACH OUT OMIT,' 013 Bobby D'Ambrosio With CJ 

ONE GOOD REASON 24/7 72472/ARTEMIS Nicole J. McCloud 

MUSICA ELECTRICA STAR6912M Alma Matris 

YOU KNOW IT'S HARD OUTPOST/GEFFEN 89762OINTERSCOPE The Crystal Method 9 

PACIFIC COAST PARTY (REMIXES) INTERSCOPE PROMO Smash Mouth .9 

FALL INTO ME MOONSHINE 88479 Micro 

LETTIN' YA MIND GO FUTURE GROOVE 91891MUTE Desert 

RAPTURE (TASTES SO SWEET) MADE OCOMINISTRY OF SOUND iio 
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Maxi-Singles Sales 
TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

NUMBER 1 
LIFETIME COLUMBIA MOCK 00 

R 

Maxwell 

WHERE THE PARTY AT so SO DEF/COUNABIA 79605,CRG 00 Jagged Edge With Nelly co 

YES TOMMY BOY 2286 00 Amber 

TRUST YOUR LOVE SOUNDAY 1059NORPHEUS Koda 

FREELOVE MUTE/REPRISE 42419NVARNER BROS 0 Depeche Mode 

WHAT IT FEELS LIKE FOR A GIRL MAVERICK 42372ANARNER BROS 00 Madonna 

THIS IS ME BAD BOY 79403/ARISTA 00 Dream .9 

WHERE'S YOUR HEAD AT XL 38603/ASTRALWERKS 00 Basement Jaxx 

TO THE MUSIC/BOUNCING OFF THE CEILING STOCKHOLM 01638664CA 0 A*Teens 

MUSIC MAVERICK 44906WARNER BROS 0 0 Madonna 
SURVIVOR COLUMBIA 7M60CRG 00 Destiny's Child 9 

DESERT ROSE A884491321ANTERSCOPE 0 Sting Featuring Cheb Mami «2 

DON'T TELL ME MAVERICK 44910/WARNER OROS 0 0 Madonna 9 

LORDS OF ACID VS. DETRIOT ANTLER SUBWAY 6065 0 0 Lords Of Acid 

ALL OR NOTHING J 210S6 0 0-Town 9 

FILL ME IN WILOSTARIATIANTICOORIAG 0 0 Craig David .9 

A WHITER SHADE OF PALE/A QUESTION OF HONOUR NEMO STUDIO 79374/ANGEL o Sarah Brightman 9 

JANUARY 
2002 

19 oa B•lib I rd HOT DANCE BREAKOUTS 
Club Play Maxi-Singles Sales 

1 WAKE UP 
Beki LoGic 

1 EMOTION 
Destiny' Child COLUMBIA 

2 YOU GIVE ME SOMETHING 
Jamiroquai EPIC 

2 HARDER, BETTER, FASTER, STRONGER Daft Punk VIRGIN 

3 SON OF A GUN 
Janet Featuring Missy Elliott, P. Diddy & Carly Simon VIRGIN 

3 SUBURBAN TRAIN 
DJ Tiesto NE T1WERK 

4 GETTIN' INTO U 
W.O.S.P. MINISTRY OF SOUND 

4 CLUB BIZARRE 
Brooklyn Bounce RAOIKAI 

5 AMERICANA 
Americana THUMP 

5 ALRIGHT STROBELIGHT 
Aintek Jrny SIAM 

Breakouts' Titles with future chart potential, based on club play or sales reponed this week. /02002, VNU Business Media, Inc and SoundScan, Inc All rights reserved. 

IT BEGAN IN AFRI.--.1( FREESTYLE DUSTiASTRALWERKS387SWVIRGIN 40 0 The Chemical Brothers 

BOOTYLICIOUS COLUMBIA 79622/CRG 00 Destiny's Child .9 

CRYSTAL REPRISE 42397NVARNER BROS 0 New Order 9 

I WANNA BE BAD lAVNATLANTIC 85146/AG 00 Willa Ford "2 

STRONGER JIVE 7940NZOMBA 0 o Britney Spears 9 

BY YOUR SIDE EPIC 79544 0 0 Sade 9 

STRANGER IN MY HOUSE ELEITTRA 87173/EEG 00 Tamia co 

CAN'T FIGHT THE MOONLIGHT CURB 77098 00 LeAnn Rimes 9 

ID Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The 
Club Play chan is compiled from a national sample of reports from club DJs 9 Vidioeclip availability. Catalog number is for vinyl maxi-single, or CO maxi-single if vinyl is 
unavailable. On Sales chan: O CD Maxi- Single available. O Vinyl Maxi-Single available. O Cassette Maxi-Single available. 02002, VNU Business Media, Inc. and Sound' 
Scan. Inc. All rights reserved. 
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Billboard TOP ELECTRONIC ALBUMS.,.. 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

0  1 
.4 

VARIOUS ARTISTS 
RAZOR O IIE 89041 

---?e' NUMBER 1 ,lp 8 Wefts Ai bulbar 1 

Pulse 

2 2 GARBAGE 
ALMS SOUNDS 493115NINTERSCOPE 

Beautifulgarbage 

3 3 BJORK 
ELEKTRA62653tEE6 

Vespertine 

4 6 VARIOUS ARTISTS 
nolianis 15425 

Dance Party ( Like 0%2002) 

5 4 LOUIE DEVITO 
DEE BEE 4000IcMUSICRAMA 

N.Y.C. Underground Party Volume 4 

6 5 DAFT PUNK 
VIRGIN 43506. 

Discovery 

7 8 DJ SKRIBBLE 
BIG BEAT/WARNER ESP 95oewLONDON SIRE é 

Essential Presents: Skribble's House 

0  12 VARIOUS ARTISTS 
uLTRA 1110 

Ultra. Chilled 01 

9 7 NEW ORDER 
REPRISE 88621DVARNER BROS 

Get Ready 

10 10 DARUDE 
,P.`,. , ,- 10 , , Si RCM RHYTHM i 

Before The Storm 

11 9 711E CRYSTAL METHOD 
11 J'POS , Si, i IN 5i30.3.1NTERSCOPE 

Tweekend 

12 11 PAUL VAN DTI( 
MINISTRY OF SMIND 5002 • 

The Politics Of Dancing 

13 16 VARIOUS ARTISTS 
... ,,ER BBOSALEKTIVVATLANTIC 14720/ARISTA 

Totally Dance 

14 14 SOUNDTRACK • 
EBB 

Lara Croft Tomb Raider 

15 15 BASEMENT JAXX 
. : , •. 7 RMWERKS 81 

Rooty 

tp, 23 F ER Simple Things 

17 13 PAUL OAKENFOLD 
..,H,ER SIMSEMMR311698.0NDON.SIRE é 

Swordfish: The Album (Soundeack) 

18 21 THEAVALANCHES 
... ,,, Lae 31171/10NDON•SIR( • 

Since I Left You 

19 17 DJ ESCAPE 
.. ovILICIOuS 35184/STRICTLY RHYTHM é 

Party Tune 2002 

20 19 VARIOUS ARTISTS 
BOBBINS 75021 

Trance Party (Volume One) 

21 20 VARIOUS ARTISTS 
5013B/NS 75024 

Best Of Trance Volume 2 

ta 
VARIOUS ARTISTS 
io,HISTRY OF SOUND 5003 

The Annual 2002 

23 18 JAMIROCIUAI 
f PIC 85954 

A Funk Odyssey 

24 22 THE RIDDLER 
'AMY BOY SILVER LABEL ISM/TOM« ROY 

Dance Mix NYC 

25 24 PAUL OAKENF'ŝeLD 
• ... .. ...  Ibiza 

ID Albums with the g eatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for net shipment of WOO album units (Gold). • RIM 
certification for net shipment of 1 million units ( Platinum). * RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diameng 
symbol indicates album's multi-platinum level. For boxed sets, and double albums with running time of 100 minutes or more, time RIAA multiplies shipments by the 'um-
ber of discs and/or tapes. RIM Latin awards: O Certification for net shipment of 100,030 units ( Oro). A Certification of 200.000 units ( Platino). t.` Certification of 
400,000 units (Multi-Platino). 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EEL 
and all other CD prices, are equivalent prices, which are projected from wholesale prices. Heatseeker Impact shows albums removed from Heatseekers this week. 
I indicates past or present Heatseeker title. ©2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. 
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'Nifty Gritty Surround' ND 
Certainly Lives Up To Its Title 

BY DEBORAH EVANS PRICE 
NASHVILLE—As acoustic music 
enjoys heightened awareness among 
consumers and DVD sales are on the 
rise, veteran musician John McEuen 
is playing to both trends with the 
release of Nitty Gritty Surround, a 
collaboration with longtime Nitty 
Gritty Dirt band pal Jimmy Ibbotson. 
The project is being produced by 

West Hollywood, Calif.-based AIX 
Media Group, a company well-
known for being at the forefront of 
technology, as it was among the first 
to produce enhanced CDs for the 
Rolling Stones; Emerson, Lake & 
Palmer; and others. McEuen's proj-
ect is the first of its kind in the 
acoustic music community. The 
DVD is recorded in 5.1 surround 
sound, which aims to make the 
viewer feel as though they are in the 
room with McEuen and his guests. 

MEMBERS AND GUEST STARS 
Long known for instrumental vir-

tuosity, McEuen was a founding 
member of the Nitty Gritty Dirt 
Band, spending more than 20 years 
with the group before exiting in 
1988 to pursue solo projects. Last 
year he reunited with Dirt Band 
members Ibbotson, Jeff Hanna, Jim-
mie Fadden, and Bob Carpenter for 
a tour, and he plans additional dates 
with the outfit later this year. 
On this new project (due in 

March), McEuen and Ibbotson are 
joined by Jennifer Warnes, Laurie 
Lewis, Tom Rozum, and McEuen's 
famed String Wizards—guitarists 
Jonathan McEuen and Rick Cunha, 
bassist Randy Tico, drummer/per-
cussionist Jim Christie, fiddler Phil 
Salazar, and mandolin players Tom 
Corbett and Matt Cartsonis. 
AIX Media Group president Mark 

Waldrep and Michael Stellatos pro-
duced the project, with Janice 
Davies serving as associate produc-
er. Recorded in 96 kHz/24 bits, 
Nitty Gritty Surround is compati-
ble with DVD-Audio and DVD-Video 
players. It includes extensive inter-
active liner notes on the perform-
ers and session and technical infor-
mation, as well as notes on the DVD 
format, 5.1 channel surround, and 
setup instructions. 
The project was filmed during 

November 2000 at the Fox Theater 
in Hanford, Calif. " It's a neat, his-
toric, small theater. It gave us a lot 
of space in a quiet area," McEuen 
says. "It's not a performance DVD, 
not like a concert. It's more like 
you're at a recording session of a 
bunch of players or a gathering of a 
bunch of players who are going to be 
[in] concert the next day. They are 
on stage just playing for themselves." 
McEuen sets the scene. "We're in 

a 15-foot-diameter circle, no head-
phones or monitors, no overdubs. 
It was recorded live, which I have a 
tendency [to] like to do. In most of 
my recordings, I usually get eight 
out of 10 things on the first take." 
He attributes that philosophy to 

the late Roy Acuff. "Mr. Acuff, years 
ago, said, 'Boys, get it right the first 
time, and the hell with the rest of 
them,' " McEuen recalls with a 
chuckle. "Every time you have to do 
it again, you lose a little something. 
When the light goes on, you should 
be ready for it." 

McEuen's quest for musical per-
fection is fulfilled beautifully by the 
technology utilized on Nitty Gritty 
Surround. The DVD-Video side of 
the disc features both "audience" 
and "stage" mixes. The DVD-Audio 
96 kHz/24-bit tracks are encoded 
with Meridian Lossless Packing, 
which makes consumers feel as 
though they are sitting onstage 
with the musicians, hearing the 
instruments from all directions. 

It's sonically superior to other 
projects originally recorded as 
low-resolution analog or digital 
and then converted to 96 kHz/24 
bits at the final stage of the pro-
duction process. "This particular 
project is one of very few recorded 
so far that have actually [ been] 
recorded in 96/24 surround sys-
tem," McEuen says. "A lot of 
things are being put on DVD but 
are not recorded within the for-
mat. [ Here] you are actually work-
ing within the complete format 
and not converting information." 
McEuen had worked with Waldrep 

previously on an enhanced CD he did 
while signed to Vanguard Records. 
Initially, Nitty Gritty Surround will 
only be available on DVD, not regu-
lar audio-CD format. "[The] difficul-
ty is it's a disc that looks like a CD, 
and you don't get airplay, but it's 
going into record stores. DVDs are 
the coming thing, and I wanted to be 
in that number," he says, breaking 
into a modified rendition of "When 

the Saints Go Marching in." 
When asked about the project not 

being available in regular audio-CD, 
McEuen responds, "It's like saying, 
'Can they get a cassette or 8-track?' 
... With DVD, there's still pictures, 
connection to Web sites, interviews, 
bio info, backstage footage, an hour 
of music with four and five camera 
angles. It's like a magical thing." 

According to Waldrep, AIX is in 
discussions with Image Entertain-
ment and a couple of other com-
panies about distributing the disc 
to retail. Until an agreement is 
finalized, consumers will be able 
to purchase the project through 
the AIX Web site, as well as Ama-
zon, DVD Empire, and other sites. 
It can also be ordered through 
AIX's toll-free telephone number 
(800-668-4249). 

"I got it back the other day [and] 
sat down to listen to it. I intended 
just to spot-check it, and I spent the 
entire hour listening to this thing 
at probably a little bit more volume 
than my family could tolerate," Wal-
drep says. "I just melted into my 
chair. You could not want anything 
more out of a recording." 

AUDIOPHILE APPEAL 
Waldrep says Nitty Gritty Sur-

round will appeal to audiophiles, 
and thus they plan to market it to 
consumers who read such publica-
tions as Absolute Sound. "That's 
the first tier of marketing," he says, 
"to get to the reviewers of these 
magazines, to get the Web buzz. 
You have to target the right people, 
and the right people are going to 
find it through the Internet or 
these magazines." 
There are plans to expose the 

project at Hi-Fi trade shows, and 
there will be a push to the bluegrass 
community, which has always sup-
ported McEuen via bluegrass mag-
azines and radio shows. Waldrep 
says the AIX Web site gets 20,000-
50,000 hits a day, and "people have 
pre-ordered the disc and are wait-
ing for it to arrive." 
Waldrep thinks consumers will 

appreciate the difference this makes 
in the way they can listen to music. 
"You can listen to this disc as if you 
were in the audience and they are 
all up onstage in front of you, or you 
can hit the button exactly at the 
same time it's playing, and all of a 
sudden you've joined the musicians 
up onstage," he says. "Or you can 
have it come out in stereo from the 
front speakers. Those are the kinds 
of features that will make this very 
special and make consumers feel 
like [the DVD-Audio is] worth own-
ing. The consumer won't just be lis-
tening to a radio." 

Scene. 
THANKS FOR THE MEMORIES: When 
he has the time between writing hit 
songs like "I Wanna Talk About Me" 
and producing Warner Bros. artist 
Blake Shelton, Bobby Braddock is 
working on a memoir about his life. 
It will include stories about growing 
up in a small Southern town, play-
ing in '60s rock'n'roll bands and later 
playing piano on the road for Marty 
Robbins, along with his recollections 
of two failed marriages, overcoming 
depression, and raising his daughter. 
It may also include the fact that in 
1981, Braddock became the young-
est living member ever inducted into 
the Nashville Songwriters Assn. 
International's Hall of Fame. 

But given Braddock's modest, self-
deprecating nature, the book is like-
ly to downplay his involvement with 
some of the best-known country 
songs of all time, among them George 
Jones' classic "He Stopped Loving 
Her Today" and Tammy Wynette's 
"D-I-V-O-R-C-E," both of which Brad-
dock wrote with Curly Putnam. 
The enduring success of"He Stop-

ped Loving Her Today," Braddock 
says, "amazes me, because I never 
thought it was that great a song." As 
for Wynette's tear-jerker, Braddock 
calls it "pretty corny," recalling the 
line "I can't spell away this hurt that's 
dripping down my cheeks" with a 
laugh. "I wouldn't write a song like 
that now, but then again, this isn't 
1968." In both cases, Braddock 
insists, it was the performers and pro-
ducers who took those songs to No. 1 
and elevated them to their current 
status as classics. 

He's much more proud of several 
of his more recent compositions, 
particularly the George Strait album 
cut "The Nerve," which he says is 
the best song he's ever written, and 
Tracy Lawrence's 1996 No. 1 hit 
"Time Marches On." The latter, 
Braddock says, "defied everything 
that I was told not to do in a song," 
with references to drugs, Alz-

heimer's disease, alcoholism, adul-
tery, death, and religion. "I was kind 
of surprised that did so well." 
Then there's Toby Keith's "I 

Wanna Talk About Me," another 
Braddock composition that recent-
ly spent five weeks at No. 1. 
Quibbling when the word "off-

beat" is used to describe some of his 
songs, Braddock suggests "weird" 
would be a more apt description, 
particularly for "I Wanna Talk About 
Me," which he calls "a country rap 
song." He's not surprised the public 
loved that tune, only that it got past 
the gatekeepers in the first place. "I 
was thinking record labels and radio 
might be a little afraid of it." 

Indeed, Braddock first had Shel-
ton cut a "playful" version of the 
song for his album, but executives 
at Shelton's then- label, Giant, 
"thought that wouldn't be an easy 
record for a new artist," Braddock 
says, who agreed with the decision. 

Braddock, who has been affiliated 
with Sony/ATV Tree for his entire 
professional writing career, estimates 
the publishing company has a cata-
log of about 1,200-1,300 of his songs. 

Earlier in his career, Braddock 
was a recording artist who landed 
five different major-label contracts, 
"which shows you how easy it used 
to be to get a deal," he says. He's 
produced his own music and a proj-
ect with Deborah Allen a few years 
ago, but Shelton is his first suc-
cessful foray into producing. 

He's already starting to listen to 
songs for Shelton's next album, 
which he will produce, but he says 
he's not interested in taking on 
any more production projects 
right now, despite having been 
offered several. 

"I'm sort of overwhelmed with 
this, trying to be a songwriter and 
producer and [work on the book,] so 
I can't imagine doing more than one 
artist and doing it well. I'm so obses-
sive-compulsive and anal-retentive. 
I've got to have my hands all over a 
project when I'm doing it." 

After more than three decades in 
the music business, Braddock had 
his most successful professional 
year in 2001, notching five weeks at 
No. 1 as a songwriter with "I Wanna 
Talk About Me" and five weeks at 
No. 1 as a producer with Shelton's 
first single, "Austin." 

"I really have a lot to be thankful 
for," he says. "To be around so long 
and to have the best year I've ever 
had, I'm really thankful to some-
body—to God, I guess, or Nashville, 
or my mama or something." 
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NUMBER 1 .-,e--25.. 
SOUNDTRACK •' 0 Brother, Where Art Thou? 
MERCURY 170069111 98/18981 

1 

38 34 29 TRICK PONY 
WARNER BROS 47927/W1N 01.96/17.961 

Trick Pony 12 

39 42 42 PAT GREEN 

REPUBLIC 016018/UNIVERSAL M98/14 981 
Three Days 7 

2 1 1 GARTH BROOKS • 

CAPITOL 31330 11098/18 981 
Scarecrow 1 CD 47 44 DIAMOND RIO • 

ARISTA NASHVILLE 6799911111 Ill 98/17981 
One More Day 5 

3 3 3 TOBY KEITH • 
DREAMWORKS 450297/IN TERSCOPE 112 98/18 981 

Pull My Chain 1 1,41 

3 

43 47 LEANN RIMES • 
CURB 77979111 9801 981 

I Need You 1 

4 5 6 MARTINA MCBRIDE • 

RCA 67012/R16112 98/18 98) 
Greatest Hits 1 ;42  48 50 CAROLYN DAWN JOHNSON 

ARISTA NASHVILLE 69336/RLG 110 98/16 98/ 
Room With A View 8 

5 6 7 SOUNDTRACK A ' 
CURB 78703111 98/1798) 

Coyote Ugly 1 51 55 TRACY BYRD 

RCA 67009/111.0 111.9007 98/ 
Ten Rounds 12 

6 7 5 TIM MCGFtAW • 

CURB 78711 112 98/18 981 
Set This Circus Down 1 44 39 33 LYLE LOVETT 

CURB 170234/MCA NASHVILLE 111.90/18.981 
Anthology Volume One: Cowboy Man 26 

4 4 GEORGE STRAIT • 
MCA NASHVILLE 170220 Ill 96/18 981 

The Road Less Traveled 1 52 48 TAMMY COCHRAN 
EPIC 697/6/SONY 1798 TO. 11 981 à 

Tammy Cochran 27 

8 8 REBA MCENTIRE • 

MCA NASHVILLE 170202 Ill 98/18 981 
Greatest Hits Volume III — I'm A Survivor 1 40 30 GEORGE JONES 

BANDIT/BRA 67029/RIG 111 98/17 981 
The Rock: Stone Cold Country 2001 5 

9 9 TIM MCGRAW A ' 

CURB 77978112 98/18 981 
Greatest Hits 1 56 53 VARIOUS ARTISTS 

ROUNDER 6IU99 III 98/17 98) 
0 Sister! The Women 's Bluegrass Collection 47 

12 10 BROOKS & DUNN • 
ARISTA NASHVILLE 61003/RLG 112 98/18 MI 

Steers & Stripes 1 50 51 THE CHARLIE DANIELS BAND 
BLUE HAT/AUCIUM 8133/KOCH 112 98/18981 

The Live Record 38 

1 10 12 KENNY CHESNEY À 2 
ENV 67976/RLG 112 98/18 98) 

Greatest Hits 1 46 43 GEORGE STRAIT • 

MCA NASHVILLE ( 701611 111 98/17 931 
Latest Greatest Straitest Hits 1 

13 16 SARA EVANS • 
RCA 61964iRLG Ill 98/17 981 

Born To Fly 6 45 46 VARIOUS ARTISTS 91 
UTV 5061 UNIVERSAL 00 98/18 981 

This Is Your Country: 20 Contemporary Country Classics 27 

11 13 DIXIE CHICKS •9 

MONUMENT 6%78/SONY 112 98 60/18 981 

Fly 1 54 56 VARIOUS ARTISTS 
LOST HIGHWAY 1/0239/MERCURY 118.98 CO) 

Hank Williams: Timeless 22 

17 17 CLINT BLACK 
RCA 67005/RLG 02 98/18 98/ 

Greatest Hits II 8 57 49 EARL SCRUGGS AND FRIENDS 

MCA NASHVILLE 11018901 98,18 981 à 

Earl Scruggs And Friends 41 

25 28 

:•ii -- PACESETTER 
RASCAL FLATTS • 

LYRIC STREET 16501I/HOLLYWOOD Ill 9807 981 à 

' 
Rascal Hafts 14 

53 59 RODNEY CARRINGTON 
CAPITOL 2482/110 9801 981 à 

Morning Wood 18 

54 44 38 BILLY GILMAN • 

EPIC 62087/SONY 111 98 1001 981 
Dare To Dream 6 

14 14 LONESTAR • 

BNA 67011/1316 112 98/18 98) 
I'm Already There 1 

17 

55 

0 

49 45 BILLY GILMAN 41,' 

EPIC 62086/SONY III 98 EC/17 981 
One Voice 2 

7 20 22 STEVE HOLY 

CURB 1797201 913/179ef 

Blue Moon 
63 66 PATTY LOVELESS 

EPIC 89351/3099 111 98 ED/Il981 

Mountain Soul 19 

8 15 11 DAVID BALL 

DUALTONE 01109/RAZOR II TIE 1111W17.981 
Amigo 11 57 59 63 

PHIL VASSAR 
ARISTA NASHVILLE 1889191.G 110 98/16 981 à 

Phil Vassar 23 

0 

18 18 ALISON KRAUSS + UNION STATION 

ROUNDER 610495/IDJMG 111 98/11 981 

New Favorite 3 
58 55 61 SHEDAISY 

LYRIC STREET 16502i/HOLLYWOOD 112 98/18 981 
The Whole Shebang — All Mixed Up 30  

24 31 CYNDI THOMSON 

CAPITOL 26010 110 98/17 98) 
My World 7 

1 

60 60 MERLE HAGGARD 
ANTI 86634/EPITAPH 118 98 CO) 

Roots: Volume 1 47 

2'.1 21 23 JO DEE MESSINA • 

CURB 77977(11 98/17 98) 

Burn 1 61 64 ROBERT EARL KEEN 
LOST HIGHWAY 1701913/MERCURY111 98/17 9814 

Gravitational Forces 10 

1 :  

23 24 NICKEL CREEK 

SUGAR HILL 3909 11698 CO) à  

Nickel Creek 17 58 58 LEANN RIMES 
CURB 78726 1798/11 981 

God Bless America 20 

t 

22 

19 

26 

19 LEE ANN WOMACK •' 

MCA NASHVILLE 17009901 98/17 981 

I Hope You Dance 1 
62 54 ROY D. MERCER 

VIRGIN 49085/CAPITOL 0098/16981 
Greatest Fits: The Best Of How Big 's Boy Are Ya? 26 

15 ALAN JACKSON • 
ARISM NASHVILLE 69335/RLG 112 96/18.96) 

When Somebody Loves You 1 
63 65 73 TRACY LAWRENCE 

ATLANTIC 48181/WON 11 I 98/17 98) 

Tracy Lawrence 13 

25 TRAVIS TRITT • 

COLUMBIA 62165/SONY 01 98 961 

Down The Road I Go 8 
64 

CO 

64 72 MARK WILLS LS 

MERCURY 170209111 96/17 981 
Loving Every Minute 10 

28 26 SOUNDTRACK 
LOST HIGHWAY 17022I/MERCURY 112.98/18.961 

Down From The Mountain 10 
70 74 SOUNDTRACK 

VANGUARD 79586 116 98 CD) 

Songcatcher 42 

27 16 20 ANNE MURRAY 

STRAIGHTWAY 20336119.96 CD) 
VVhat A Wonderful Christmas 6 

66 29 21 GARTH BROOKS 
CAPITOL 35624 110 98/17 981 

The Magic Of Christmas — Songs From Call Me Claus 8 

28 33 34 BLAKE SHELTON 

WARNER BROS 24137/WON 111.96/17.961 
Blake Shelton 3 

67 

0:0 

a 

67 69 VARIOUS ARTISTS 

EPIC 61620/SONY 111 98 E0117 981 
Dancin ' With Thunder The Official Music Of The PBR 32 

0 36 41 CHRIS CAGLE 
CAPITOL 34170 110 9&1 7 981 à 

Play It Loud 20 

4 

71 — 
JOE DIFFIE 

MONUMENT 85313/SONY Ill 98 Ea 1798/ 
In Another World 56 

30 27 27 TRACE ADKINS 
CAPITOL 30M8 00 96/17 98/ 

Chrome 
RANDY TRAVIS 
WARNER BROS 41893/WON Ill 9617981 

Inspirational Journey 34 

31 35 39 JAMIE O 'NEAL • 

MERCURY 170132 111 96/17 9819 )  
Shiver 14 

70 66 67 AARON TIPPIN • 

LYRIC STREET 165014/HOLLYWOOD Ill 98/16 98) 
People Like Us 5 

32 31 36 GARY ALLAN 
MCA NASHVILLE 1 70201111 98/1798) 

Alright Guy 
171 73 70 RICKY SKAGGS 

SKAGGS FAMILY/LYRIC STREET 931003/HOLLYWOOD 111 98,17 MI 
History Of The Future 35 

33 37 40 TRISHA YEARWOOD 

MCA NASHVILLE 170200111 Mr 17 981 

Inside Out 1 72 72 — RANDY TRAVIS 

IMAGE 744 111 98/17 98/ 
Live — It Was Just A Matter Of Time 61 

34 30 32 BRAD PAISLEY 
ARISTA NASHVILLE 670013/1316 III 98/17 981 

Part II 3 

6 

4fai 

73 

gil) 

69 — KENNY ROGERS 

DREAMCATCHER 007118 98 CM 
Live By Request 68 

35 38 37 MONTGOMERY GENTRY 
COLUMBIA 62167/SONY III 98 60/11 981 

Carrying On 
DOLLY PARTON 
SUGAR HILL 3927 110 98/16981 

Little Sparrow 12 

36 41 52 CHELY WRIGHT 
MCA NASHVILLE 170210 11198/17 98/ 

Never Love You Enough 
SOUNDTRACK 

CURB 78115 11298/18 981 
Driven 16 

37 32 35 JESSICA ANDREWS • 
DREAMWORKS 450248/INTERSCOPE 11198/17 98) 

Who I Am 

II.Albums with the greate t sales gains this week. • Recording Industry Assn. Of America IRIAA) certification for net shipment of 500,000 album units ( Gold). • RIAA certification for net shipment of 1 million units IPlatinum). • RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond sym-
bol indicates a burn's multi- latinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RISA multiplies shipments by the number of discs and/or tapes. RISA Latin awards: ° Certification for net shipment of 100,000 units ( Oro). A Certification of 200,030 units Platino). A' Certification of 400,000 Lines 
iMulti-Platino). Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week, e indicates past or present Heatseeker tele. 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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1 

NUMBER 1 : 

LEE GREENWOOD • CAPITOL mu III 98 CD) American Patriot 19 
liP 19 PATSY CLINE • MCA SPECIAL PRODUCTS 420265/MCA 12942.901 Heartaches 160 

14 10 GARTH BROOKS •" CAPITOL 97424 119.98/28.90/ Double Live 164 

162 
4 SHANIA TWAIN •" MERCURY 636003 112-88/18 98/ Come On Over 218 15 11 TOBY KEITH • MERCURY 558962 Ill 88/17.961 Greatest Hits Volume One 
3 FAITH HILL • 7 WARNER BROS. rwrir4 112.98/18981 Breathe 113 16 13 ALAN JACKSON A ' ARISTA NASHVILLE 18801/RW11298/18.98/ The Greatest Hits Collection 324 
2 DIXIE CHICKS .11 MONUMENT 88195/SONY ( 10.98 EQ/17.98) à Wide Open Spaces 206 — WILLIE NELSON • LEGACY/COLUMBIA 61184(SONY 15 98 EQ(9 98/ Super Hits 339 

5 JOHNNY CASH e LEGACY/COLUMBIA 6979//SONY 17.98 E0/11.981 16 Biggest Hits 144 $ CHARLIE DANIELS A ' EPIC 64192/SONY 1598 E0/9.21 Super Hits 342 
• 6 WILLIE NELSON A ' COLUMBIA 37542/SONY (11.98 80/17.98) Willie Nelson's Greatest Hits (8i Some That Will Bel 57 4.0 — TIM MCGFtAW A ' CURB 17659 15 98/9 98) Not A Moment Too Soon 350 

WILLIE NELSON • LEGACY/COLUMBIA 69322/SONY 17.98 E0/11 981 16 Biggest Hits 174 i-ti) ANNE MURRAY SBK 31191/CAPITOL 110.98/16.981 The Best...So Far 22 

BROOKS & DUNN • 3 ARISTA NASHVILLE 18852/13LG 02.98/18 981 The Greatest Hits Collection 225 e'll THE JUDDS CURB 7796517 98/11 98) Number One Hits 78 
.9 14 THE CHARLIE DANIELS BAND • 0 EPIC 65694/SONY use E0/11.96) A Decade Of Hits 591 22 24 MONTGOMERY GENTRY • COLUMBIA 691SO/SONY 1/ 98 EOM 9814 Tattoos & Scars 127 

. 10 7 TOBY KEITH A DREAMWORKS 450209/INTERSCOPE 111.9807.981 How Do You Like Me Now?! 114 23 23 GARY ALLAN • MCA NASHVILLE 170101 111.98/1798/ Smoke Rings In The Dark 111 
CD 
‘F)  

18 JOHN DENVER MADACY 47501598/9 981 The Best Of John Denver 184 F_Z:f — VARIOUS ARTISTS MADACTIne (Ilse cm The Best Of Country 54 

17 HANK WILLIAMS JR. • 4 CURB 776381598/9.981 Greatest Hits, Vol. 1 395 25 21 RODNEY CARRINGTON CAPITOL 35680 117.98 CD/ Live! C'mon Laugh You Bastards 5 

aie £'yeui iiraiaue Ciieei sacras eau ice) on ' ne Oiiiuoeru Lw O, reissues oroioOraioums 10181 Li5fl Weeks columnioTiecis combino Weeks tille 1105 appeared on lop LoUflirY Albums and lop CountrY Calalog ecordingIndustry 45cm BI America 1131AAlcertrficatian for net shipment 01500,000 album um, ( Gold/ A RIMcertification 
for net shipment f 1 million unos 1111etinum) • R1AA certffication for net shipment of 10 million unos (Diamond) Numeral lollowing Platinum or Diamond symbol indicates album's multi- platinum evel For boxed sets, end dou le albums with a running time of 100 minutes or more. the 699/B multiplies shipments by the number of discs and/or tams RIAA Latin awards Certification for net shipment of 100000 units 
10r01 Cerullo iron of 200,000 units 1Platinol A Certification of 400000 units Mlulti-Platinol 'Asterisk indicates LP is evadable Moat tape prices, and CO preces for EiPAG and WEA labels. are uggewed lists. Tape prices m rked ECI. and all other CD prices, are equivalent prices, which are promoted from wholesale prices a indicates past Heatseeker ode (6) 2002, VNU Business Media, Inc., and Sounecan, Inc 
All netts rem,. . 
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PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

1 1 

NUMBER 1 

WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson 9 
&STEGALL (A JACKSON) ,RISTA NASHVILLE ALBUM CUT 

31 31 32 I DON'T HAVE TO BE ME ( TIL MONDAY) Steve Azar 
R VAN HOY IS.AZAR,J.YOUNG.R.C.BANNONI MERCURY ALBUM CUT 

31 

1 32 32 36 YOUNG Kenny Chesney 9 
N WILSON,B.CANNON.K CHESNEY IC WISEMAN.N SHERIDAN.S MCEWANI RNA ALBUM CUT 

32 

2 3 2 RUN George Strait 
T.BROWN,GSTRAIT (TIANEA SMITH) e MCA NASHVILLE 172221 

2 33 35 38 I DON'T WANT YOU TO GO Carolyn Dawn Johnson 
PWORLEY.C.D JOHNSON IC D.JOHNSONT.POU(1 ARISTA NASHVILLE ALBUM CUT 

33 

2 3 WHERE THE STARS AND STRIPES AND THE EAGLE FLY Aaron Tippin 9 
A.TIPPIN.M.BRADLEY,B.WATSON IK.BEARD,C.BEATHARDATIPPIN) • 0 LYRIC STREET 164059 

2 34 34 35 I CRY Tammy Cochran 9 
&CHANCEY (M.SELBY.T SUERS) EPIC ALBUM CUT 

34 

4 4 5 GOOD MORNING BEAUTIFUL Steve Holy 9 

W.C.RIMES 12.LYLE,T.CERNEY) CURB ALBUM 8) SOUNDTRACK CUT 

4 35 33 34 INSIDE OUT Trisha Yearwood Featuring Don Henley 9, 
M WRIGHTT.YEARWOOD IB.ADAMS,G.PETERS: 0 MCA NASHVILLE 172219 

33 

5 5 4 I WANNA TALK ABOUT ME Toby Keith 9 
J STROUO,T.KEITH IB.BRADDOCK) e DREAMWORKS 450874 

1 36 36 41 THAT'S JUST JESSIE Kevin Denney 
L REYNOLDS IK.DENNEY.K.K.PHILLIPS,P.J.MATTHEWSI LYRIC STREET ALBUM CUT 

36 

6 6 6 I'M TRYIN Trace Adkins 9 
D HUFF IC WALLIN,J.STEELE.A.SMITH) 0 CAPITOL 77667 

6 37 37 31 EASY FOR ME TO SAY Clint Black With Lisa Hartman Black ç 
C BLACK IC BLACK.H.NICHOLAS) RCA ALBUM CUT 

27 

7 7 7 WRAPPED UP IN YOU Garth Brooks .? 

A REYNOLDS (WKIRKPATRICK) CAPITOL ALBUM CUT 

7 38 40 43 JEZEBEL Chely Wright 9 
PWORLEY,C.WRIGHT IM.HUMMON,J.DEMARCUSI 0 MCA NASHVILLE 172227 

38 

8 8 9 WRAPPED AROUND Brad Paisley .? 
F.ROGERS (13.PAISLEY,C.DUBOIS.K.LOVELACE) 0 ARISTA NASHVILLE 69103 

8 39 43 45 DAYS OF AMERICA Blackhawk 9 
M D.CLUTE.H.PAULD.ROBBINS (H.PAUL,D.ROEITINS,L.T.MILLER) COLUMBIA ALBUM CUT 

38 

9 10 10 BRING ON THE RAIN Jo Dee Messina With Tim McGraw 9 
B.GALLIMORE.TMCGRAW IB.MONTANA,H.OARLING) CURB ALBUM CUT 

9 40 38 42 I'M NOT GONNA DO ANYTHING WITHOUT YOU Mark Wills With Jamie O'Neal 
K.STEGALL RYAN WARMERRALVES) MERCURY ALBUMS CUT 

38 

10 9 8 RIDING WITH PRIVATE MALONE David Ball 9, 
W NEWTON IT SHEPHERD,W NEWTON) 0 DUALTONE 01120 

2 41 41 37 BEER RUN George Jones Duet With Garth Brooks 
A.REYNOLDS W.ANDERSON.K.BLAZY,G.DUCASA.WILLIAMS,KWILLIAMS) BANDIT ALBUM CUT/BNA 

24 

11 11 11 THE LONG GOODBYE Brooks & Dunn 
K.BROOKS,R.DUNN.M.WRIGHT IP.BRADY,R.KEATING) ARISTA NASHVILLE ALBUM CUIT 

11 42 44 46 SHE DOESN'T DANCE Mark McGuinn 
M MCGUINN.S.DECKER (M.MCGUINN.D.PFRIMMER,S.DECKER) VER ALBUM CUT 

42 

12 12 13 THE COWBOY IN ME Tim McGraw 9 
B GALLIMORE,ISTROUIETMCGRAW ICWISEMAN,J.STEELE,AANDERSON) CURB ALBUM CUT 

12 43 45 47 HOMELAND Kenny Rogers 9 
KROGERS,B.MAHER,J MCKEE!. 0.4.41LES.J.SUIDRUDI DREAMCATCHER ALBUM CUT 

39 

13 13 17 BLESSED Martina McBride 9 
M.MCBRIDE.PWORLEY IHEINDSEY,T.VERGES,B.JAMES) RCA ALBUM CUT 

13 44 42 44 WHEN YOU LIE NEXT TO ME Kellie Coffey 
D.HUFF (K.COFEEY,T.HARMON.J.D.MARTIN) RNA ALBUM CUT 

42 

14 16 16 SOME DAYS YOU GOTTA DANCE Dixie Chicks 
PWORLEY.B.CHANCEY IT.JOHNSON.M.MORGANI MONUMENT ALBUM CUT 

14 45 47 52 MY LIST Toby Keith 
J.STROUD.T.KEITH ITJAMES.R.BISHOPI DREAMWORKS ALBUM CUT 

45 

15 17 15 JUST LET ME BE IN LOVE Tracy Byrd 9 
B.J WALKER...IR. ITTAARTIN,M.NESLESTSHAPIROI 0 RCA 69106 

15 :6 48 48 GOD BLESS THE USA Lee Greenwood 9 
J.CRUTCHFIELD.L.GREENWOOD ILGREENWOODI e o 0 MCA NASHVILLE/CAPITOL/CURB 731% 

7 

16 15 14 IN ANOTHER WORLD Joe Diffie 
D.COOK,LWILSON IT SHAPIRO,WWILSON,J YEARY) MONUMENT ALBUM CUT 

13 17 46 40 SOMETHIN' IN THE WATER Jeffrey Steele 9 

J.STEELE.S.BAGGETT I.J.STEELLA.ANDERSONJ3.01PIERCII e °MONUMENT 7%25 
33 

7 14 18 ONLY IN AMERICA Brooks & Dunn 9 
&BROOKS.R.DUNN.M WRIGHT IK.BROOKS,D.COOK,R ROGERSI ARISTA NASHVILLE ALBUM CUT 

1 ;8 50 51 GETTIN' BACK TO YOU Daisy Darn 
D.GIBSON ID.DERN.D.GIRSON.B.DAVISI MERCURY ALBUM CUT 

46 

18 19 20 SAINTS & ANGELS Sara Evans '9 
S EVANS.P.WORLEY IV BANKS) 0 RCA 69107 

18 1.9 51 54 HEATHER'S WALL Ty Herndon 
B.WATSON.PWORLEY IR.GILES.T.NICHOLS,G.GDDARDI EPIC ALBUM CUT 

49 

19 18 12 WITH ME Lonestar 9 
D.HUFF IB.JAMES.T.VERGES) 0 BNA 69105 

10 0 56 — MODERN DAY BONNIE AND CLYDE Travis Tritt 9 
ELLWALKESJR.J.TRITT PATALDRIDGE.J1EBLANC) COLUMBIA ALBUM CUT 

50 , 

20 20 19 LOVE OF A WOMAN Travis Tri« .2 
R.J.WALKER,JR.,T TRIP IK.BRANCITI COLUMBIA ALBUM CUT 

2 ' 1 55 57 GOD, FAMILY AND COUNTRY Craig Morgan 
D SMILLER.C.MORGAN (C.MORGAN,C.MORRI,.L.MCDANIELI BROKEN BOW ALBUM CUT 

51 

2 1 21 21 I'M MOVIN' ON Rascal Flatts 9 
M.BRIGHT.M.WILLIAMS IPWHITED V.WILLIAMS) LYRIC STREET ALBUM CUT 

21 )2 53 50 OSAMA-Y0' MAMA Ray Stevens 
R STEVENS IRSTEVENS,C.W KALB.JR.I CURB PROMO SINGLE 

48 

22 22 22 I BREATHE IN, I BREATHE OUT Chris Cagle 9 
CIINOSEY (C.CAGLE.J BOBBIN) CAPITOL ALBUM CUT 

22 - 3 54 49 THIS AIN'T NO RAG, ITS A FLAG The Charlie Daniels Band 
C DANIELS.PKELLY (SDANIELS) BLUE HAT PROMO SINGLEJAUOIUM 

33 

23 24 23 ALL OVER ME Blake Shelton 
B.BRADDOCK (B.SHELTON,E.T.CONLEY,M.PYLE) 0 WARNER BROS. 16724/WRN 

23 
le . HOT SHOT DEBUT o 

DESIGNATED DRINKER Alan Jackson Duet With George Strait 
4 STEGALL IAJACKSON) ARISTA NASHVILLE ALBUM CUT 

54 24 23 24 COLD ONE COMIN' ON Montgomery Gentry 9 
J.SCAIFE IM.GEIGER.W.MULLIS.M.HUFFMAN) COLUMBIA ALBUM CUT 

23 

25 25 26 THAT'S WHEN I LOVE YOU Phil Vassar 
B.GALLIMORE.PVASSAR IPVASSAR.J.W000) ARISTA NASHVILLE ALBUM CUT 

25 JUST WHAT I DO Trick Pony 
C HOWARD ILDEAN.K.BURNSI WARNER BROS. ALBUM CUT/WAN 

55 
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26 27 DOES MY RING BURN YOUR FINGER Lee Ann Womack 
F.LIDDELL IB.MILLER.J.MILLER) 0 MCA NASHVILLE 172220 

26 

'7--- 60 

THE ONE Gary Allan 
T BROWN,M.WRIGHT (KMANNO.B.LEE) MCA NASHVILLE ALBUM CUT 

56 

I ALWAYS LIKED THAT BEST Cyndi Thomson «2 
PWORLEY,T.L.JAMES (C.THOMSON.T.LJAMES,J.KIMBALL) CAPITOL ALBUM CUT 

27 

58 

TO QUOTE SHAKESPEARE The Clark Family Experience 
B GALLIMORE,T MCGRAW IH LAMAR,G.BARNHILLI CURB ALBUM CUT 

51 

27 29 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner 
,RITCHEY IB WAYNEI RCA ALBUM CUT 

27 . 57 60 ITS ALRIGHT TO BE A REDNECK Alan Jackson 9 
K STEGALL IPMCLAUGHLIN,B.KENNER) ARISTA NASHVILLE ALBUM CUT 

53 

28 25 SHIVER Jamie O'Neal 9 
K.STEGALL 1J.ONEAL,LDREWSSMITH) 0 MERCURY 172216 

21 - , 9 LOVE, WILL (THE PACKAGE) Tim Rushlow 
&MALLOY ITRUSHLOW) SCREAM ALBUM CUT 

59 

30 30 I SHOULD BE SLEEPING Emerson Drive 9 
J.KING.J.STROUD (LDREW,S.SMITH) DREAMWORKS ALBUM CUT 

30 LIFE DON'T HAVE TO BE SO HARD Tracy Lawrence 
T LAWRENCE,F.ANDERSON IC.BEATHARDS.D.WEST) ATLANTIC ALBUM CUINVEN 

36 

ot Records showftg an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from 
the chart after 20 weeks. 'y Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. o CD Single available. C) DO Single available. el CD Maxi-Single available. O Cassette Single available. fal Vinyl Maxi-Single available. O Vinyl Single available. O Cassette Maxi-
Sine available. e2002, VNU Business Media, Inc. All rights reserved. 

JANycAxe2y19 BiRxxInd '' TOP coil 1 " SINGLES SALES TM 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

5e 
444 

e 
TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

NUMBER 1 f1' :13 13 GIRL IN LOVE COLUMBIA 79MWSONY Robin English 

1 WHERE THE STARS AND STRIPES AND THE EAGLE FLY LYRIC STREET 164059/HOLLYWOOD Aaron 11 191" 14 15 UNBROKEN BY YOU LYRIC STREET 164048/HOLLYWOOD Kortney Kayle 

GOD BLESS THE USA CURB731% Lee Greenwood -15 7 THE CHRISTMAS SHOES RCA 6911SAILG 3 Of Hearts 

3 BUT I DO LOVE YOU/CAN'T FIGHT THE MOONUGHT • CURB 73116 LeAnn Rimes 16 22 COME A LITTLE CLOSER WARNET BROS 16762/WRN Lila McCann 

4 AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 513r/MADACY Randy Travis .17 18 AUSTIN GIANT 16767/WRN Blake Shelton 

5 GOD BLESS AMERICA CuRB min LeAnn Rimes 18 21 NIGHT DISAPPEAR WITH YOU LYRIC STREET 164050/HOLLYWOOD Brian McComas 

6 CALL ME CLAUSPZAT YOU SANTA CLAUS? CAPITOL 776%1 Garth Brooks 19 24 DIDN'T WE LOVE cuna 73126 Tamara Walker 

8 SOMETHIN' IN THE WATER MONUMENT 7%25/SONY Jeffrey Steele 1 0 16 POUR ME WARNER BROS 16816/WRN Trick Pony 

10 HOW DO I LIVE A' CURB 73022 LeAnnRimes all — I WANNA BE THAT GIRL GIANT 111766/WRN The Wilkinsons 

9 THE WAY YOU LOVE ME WARNER BROS. 1680PWRN Faith Hill 22 20 HOW DO YOU LIKE ME NOW?! DREAMWORKS450932/INTERSCOPE Toby Keith 

14 ROCKY TOP 96 DECCA 155274/MCA NASHVILLE The Osborne Brothers 23 19 SIMPLE LIFE COLUMBIA 79541/SONY Mary Chapin Carpenter 

12 IT DON'T MATTER TO THE SUN/LOST IN YOU • CAPITOL 58788 Garth Brooks as Chris Gaines 24 17 LOVE IS ENOUGH RCA 69034/R1G 3 Of Hearts 

11 ON A NIGHT LIKE THIS WARNER BROS 16751/WRN Trick Pony 25 — MATTHEW, MARK, LUKE & EARNHARDT DREAMWORKS 450327/INTERSCOPE Shane Sellers 

Records with the greatest sales gains this week. • Recording Industry Assn. Of America IRMA) certification for net shipment of 500.000 album units ( Gold). A RIAA certification for net shipment of million units IPlatinumt with mute- Top selling albums comp e m a nahona samp e o retai store, mass merr ant 

lion tides indicated by a nurneral following the symbol. 02002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. I and intemet sales reports collected, compiled. and provided by SoundScan. 
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LATIN 

Natas. 
HBC GETS BILLBOARD AWARDS: The 
Hispanic Broadcasting Corp. (HBC) 
has signed a multi-year agreement with 
Billboard and Telemundo to simulcast 
the Bilboard Latin Music Awards over 
NBC's radio network. The partnership 
adds an extra dimension not only to the 
awards—which will take place May 9 
and air on Telemundo for the fourth 
consecutive year—but also to the en-
tire Billboard Latin Music Conference, 
which will precede the awards. 

"The Latin Billboard program is one 
of those programs we feel is a winner, 
and we want to be a part of it," says 
Jack Hobbs, senior VP/GM/director of 
new-business development for HBC 
Radio Network. 

Aside from broadcasting the awards 
show in accordance with Telemundo's 
programming, HBC will do a series of 
programs leading up to the event that 
will fit the format for HBC's 52 stations. 

"The sound will fit the format of the 
station," Hobbs says. "Obviously, we 
want to pique the attention of Hispan-
ic listeners and not have them hit that 
button and change that station." 
Hobbs adds that there are plans to 

do teasers for four weeks prior to the 
show, as well as interviews with nom-
inees and featured acts. The Sunday 
prior to the event, HBC will go live 
with a special featuring those stars that 
are in town for the show. In addition, 
HBC will broadcast live from the Bill-
board Latin Music Conference events. 

GRAMMY NOMINATIONS: BMG U.S. 
Latin led the nominations in the La-
tin categories for the upcoming 
Grammy awards, with six nomina-
tions in four categories. Sony Discos 
and Freddie Records followed, with 
five nominations each. 

We'll withhold comment on the accu-
racy—or otherwise—of the nomina-
tions, an assessment better made when 
the winners are announced in February. 

But the most intriguing category of 
all is the best Latin rock/alternative 
album category, which brings togeth-
er Ozomatli, Juanes, Jaguares, Manu 
Chao, and Aterciopelados—all formi-
dable acts with formidable albums that 
have garnered notice in the U.S. In this 
category, as in pop, BMG has two art-
ists—Aterciopelados and Jaguares— 
pitted against each other. 

"This shows just how robust our 
roster is," says Rodolfo López-Negrete, 
BMG senior VP for the Latin region. 
"We don't only depend on an artist or 
two. This has been an interesting year 
for us, both commercially and artisti-
cally." In particular, he notes the suc-
cess of Grammy nominees Juan Ga-
brief and Cristian in the Billboard 

year-end charts. "BMG had a rebound 
this year," López-Negrete adds. "We 
began revising our roster and concen-
trated on working with the best pro-

ducers in the market. And that new 
A&R strength is showing." 

ARBITRON EXPANDS TECHNIQUES: In 
an effort to support its network and na-
tional radio ratings services, Arbitron 
will expand the techniques it uses to 
track race/ethnicity and language pref-
erences of the people that participate 
in its radio surveys. 

This added information will be par-
ticularly useful in measuring the pref-
erences of Hispanic listeners, as Arbi-
tron will now ask the race/ethnicity 
question in all markets it surveys. Pre-
viously it did so only in those markets 
that qualified for Hispanic or black dif-
ferential survey treatment (DST). 

Beyond that, beginningwith its win-
ter 2002 survey (Jan. 3-March 27), Arbi-
tron will also ask for the language pref-
erence of each Hispanic household 
member age 12 and up when querying 
in the 68 Hispanic DST Metros. This 
new technique will provide Arbitron 
with a larger sample of Hispanics from 
which to measure language preference. 

IN BRIEF: The San Francisco Chapter of 
the National Academy of Recording Arts 
and Sciences will present the Governor's 
Award to Los Tigres del Norte Feb. 10. 
Walter Afanasieff, the Kronos Quartet 
Dr. George Butler, and UC Berkley's 
Young Musician's Program will also be 
honored ... Los Tigres will also perform 
at Houston's Stock Show and Rodeo Feb. 
24. Grammy nominee Ramón Ayala is 
also set to perform ... Spain's Sociedad 
General de Autores y Editores will over-
see the worldwide administration of Ale-
jandro Sanis new publishing deal with 
Warner/Chappell Music ... Paulina 
Rubio has been invited to perform at the 
San Remo festival in March ... Luis 
Miguel has added a second Miami Arena 
date to his Mis Romances tour. 

BY LEILA COBO 
MIAMI—While many Latin music war-
horses released their albums in late fall 
last year, the labels are readying a new kind 
of arsenal for first-quarter 2002, bringing 
to audiences a mix of new acts, established 
pleasers, and performers ready for major 
crossovers into other markets. 

"The strength of our first-quarter 
releases is going to set the tone for what 
we think will be a very aggressive 
crossover and cross-border year," says 
Mayra Meyer, VP of A&M for Universal 
Music Latin America. "Now, just where 
we plan to cross to depends on the artist." 

Universal is banking big on 23-year-
old bilingual pop star Luis Fonsi, who will 
release a Spanish-language album in 
early March followed by an English-lan-
guage release on sister label MCA in May. 

Another Universal priority is Pedro 
Fernández, who in March will release 
the follow-up to Yo No Fui simultane-
ously in Mexico, the U.S., Colombia, 
Venezuela, and Chile. Other notewor-
thy releases include Pablo Milanés' 
Pablo Querido, a collaboration such 
artists as Maná, Caetano Veloso, and 
Ricardo Arjona, due out Feb. 29. And 
Franco de Vita's Universal debut, fea-
turing a couple of new tracks alongside 
remakes of hits, is due March 26. 

"It's good things, good music, and a 
good beginning for 2002," says Jorge 
Pino, president/CEO of EMI Latin USA. 
On Jan. 29, the label is releasing Toma 
Que Toma Hot Latin Remires, a compi-
lation featuring "Toma Que Toma," a 
track that's already rising in the charts. 
On Feb. 12, EMI also puts out the newest 
from regional Mexican act Coyote and 
rock/norteño act Verbena Popular. New 
artist Baute comes out Feb. 26, and 
Argentine best sellers Los Nocheros' 
Señales de Amor is slated for March 12. 

Warner Music is anticipating a block-
buster with Maná's new studio album, 
due later this spring. But in the mean-
time, things should warm up with 
Miguel Bose's first studio album in sev-
eral years, due Jan. 29. In the regional 
Mexican arena, ranchera singer Aida 
Cuevas' Bebu Silvetti-produced disc is 
due Feb. 21, while Grupo Pesado is set 
to release its new album Feb. 12. 
Warner is also pushing its DVD re-

leases, with Maná M7V Unplugged, La 
Ley MTV Unplugged, and Café Tacu-
ba's Tienzpo Transcurrido due out in 
the first quarter. 
DVDs are also high on Sony's priori-

ty list. The company will release Ricky 
Martin's La Historia on DVD-Video Feb. 
12, the same day as new releases by 
Skank and KLB. Jose Luis Perales is due 
out Feb. 5, while Lucero's first ranchero 
album (see América Latina, page 59) for 
Sony is due March 19, the same day as 
a new release from Fey and greatest-hits 
compilations from José Luis Rodriguez 
and Franco de Vita. A greatest-hits disc 
by Chayanne is due March 26. 
BMG U.S. Latin is looking to Mexico 

for two priority releases. Pablo Montero's 
new studio album is due out Feb. 16 and 
is expected to break the singer into a far 
bigger market. And former actress and 
Garibaldi member Patricia Manterola will 
release an album March 15 with tracks 
produced by Rudy Pérez and Estéfano. 

High Hopes 
For Strong 
1st-Quarter 
Releases 

The recently opened MAXIc Latina 
will release albums by Papá Levante, 
Raul, and Tamara in the first quarter. 
The fledgling label is also scheduled to 
release its first signing (as opposed to 
Mu)OtIc acts signed in Spain)—Mexi-

can Gabriel Navarro, in March. 
Fonovisa has slated releases from vet-

erans Sergio Goyri, Polo Urias, Banda el 
Recodo (with a concept album, Tributo 
al Amor), and Grammy nominees Los 
Palominos for January. Los Temerarios 
and Laura Flores are slated for February. 

Univision Music Group does not have 
any major releases slated for the first 
quarter but plans to continue promotion 
for Jaime Camil's December 2001 release. 

In other indie news, Freddie Rec-
ords in Texas is planning to release Ra-
món Ayala's 100th album, originally 
scheduled for fall, in the first quarter. 
Also due are albums by Los Terribles 
del Norte and a solo set by their for-
mer singer, Juan Acuña. 

Mock & Roll will launch the year with 
the Jan. 15 release of Homenaje a los 
Grandes, an homage to the hits of the 
Fania All Stars, performed by three new 
singers and produced by Alejandro Mon-
talbán and Eduardo Reyes. Also due out 
is a greatest-hits disc by bachatero Luis 
Vargas. In turn, Líderes releases the 
sophomore album by José Miguel Diez 
(Jose Luis Perales' nephew) in February. 

Maverick Latina, which launched its 
release schedule last fall, will put out 
a new album by Chilean singer/song-
writer Nicole Feb. 29. 
And Prestigio Recordings is re-

leasing new albums by salsero Dom-
inic (March 19) and merengue band 
Dobble Fiilo, as well as the Que Series 
Remix compilation of tropical hits. 

Featuring the #1 hit 
"Suerte"/ " Whenever, Whenever" 

"Objection" 

"Underneath Your Clothes" 

RECORDS 1.« 
CD'S - CASSEUES - DVD'S 8( MUSICAL VIDEOS 

110 N.Vi, 22 Avenue Miami, Florida 33125 Tel: (305) 511.6686 Fax ( 305! 612.2785 
WEB: reyesrecords.com / reyesrecords@reyesrecords.com 
TODO EN MUSICA - EVERYTHING YOU NEED IN MUSIC 

MAJOR CREDIT CARDS ACCEPTED 
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jANeY 9 B lboard HOT LATIN TRACKS. 
o 

g TITLE 
PRODUCER (SONGWRITER) 

Artist 

IMPRINT/PROMOTION LABEL 

o 

▪ ‘,1 
LM 0 

3 

fr NUMBER 1 
DEJAME ENTRAR 
E STEFAN JR ,S KRYS (C.VIVES,M.MADERA,A CASTRO) 

RI I11,18891 

Carlos Vives 52 
EMI LATIN 

1 

TANTITA PENA 
K CAMPOS IK CAMPOS,F RIBAI 

Alejandro Fernandez 
SONY DISCOS 

3 2 SUERTE 
S MEBAFIAK R ,T.MITCHELLIS.MEBARAK R..TMITCHELLI 

Shakira 9;2 
EPIC /SONY DISCOS 

4 NO ME CONOCES AUN 
PALOMO IF YOUEZADAA.TRIGOI 

Palomo 
DISA 

3 

6 HEROE 
M TAYLOR,E IGLESIAS.C.PAUCAR IEIGLESIAS,PBARRY,M.TAYLOR.C.GARCIA ALONSO) 

Enrique Iglesias .9 
INTERSCOPE /UNIVERSAL LATINO 

5 COMO DUELE 
L MIGUEL IA MANZANERO) 

Luis Miguel 
WEA LATINA 

5 

7 USTED SE ME LLEVO LA VIDA 
REY NERRIO IESTEFAN0,0 POVEDA) 

Alexandre Pires 
ARIOLA /BMG LATIN 

5 

8 8 COMO SE CURA UNA HERIDA 
R pEREZ (R PEREZ.J.LPILOTO) 

Jaci Velasquez 
SONY DISCOS 

1 

18 CELOS 
M ANTHONY.I.A.GONZALEZ M.JAEN.M.ANTHONY) 

Marc Anthony 9 
COLUMBIA/SONY DISCOS 

8 

10 10 9 YO QUERIA 
K SANTANDER,D BETANCOURT IC CASTROTCOTUGNOS GIACOBBEI 

Cristian 
ARIOLA/BMG LATIN 

6 

11 13 17 LA AGARRO BAJANDO 
J m LUGO IJ MONTES GUILES) 

Gilberto Santa Rosa 
SONY DISCOS 

11 

2 14 14 ESTAS QUE TE PELAS 
R MARTINEZ.R.MUNOZ IMA PEREZ.C.REYNA JR.) 

Intocable 
EMI LATIN 

12 

11 16 VOLVERE JUNTO A TI 
L PAUSINIA CERRUTTO PARISINI ICHEOPE.L PAUSINII 

Laura Pausini 
WEA LATINA 

11 

16 10 PROMESAS 
M QUINTERO LARA ( Al QUINTERO LARA) 

Los Tucanes De Tijuana 
UNIVERSAL LATINO 

7 

) 22 21 EN LA MISMA CAMA 
V CANALESA ALVARADO IF YOUEZADAI 

Liberacion 
DISA 

15 

,> 17 15 SE QUE ME VAS A DEJAR 
B SILVETTI IM A SOLIO) 

Marco Antonio Solis 
FONOVISA 

12 

26 23 NO SE VIVIR SIN TI 
J GUILLEN (G FRANCO) 

Conjunto Primavera 
FONOVISA 

17 

20 20 ME VAS A EXTRANAR 
P AGUILAR IFATO) 

Pepe Aguilar 9 
MUSART /BALBOA 

2 

7 23 19 • Y SOLO SE ME OCURRE AMARTE 
H GATICA IA SANZI 

Alejandro Sanz 9 
WEA LATINA 

18 

27 26 FLOR SIN RETONO 
C ZAA,M SALCEDO IR FUENTES GASSONI 

Charlie 2aa 9 
SONOLUX /SONY DISCOS 

20 

19 13 CADA VEZ TE EXTRANO MAS 
G LIZARRAGA.A VALENZUELAOVALENZUELAIM LUNA) 

Banda El Recodo .9 7 
FONOVISA 

12 11 INOCENTE POBRE AMIGO Juan Gabriel .9 7 I 
J TARODO,J ALVAREZ (,1 GABRIEL) ARIOLA /BMG LATIN 

24 27 DE RAMA EN RAMA Los Tigres Del Norte 23 
LOS TIGRES DEL NORTE IT BELLO) FONOVISA 

18 22 SALADO 
P AGUILAR IJ SEBASTIAN) 

Pepe Aguilar 
MUSART BALBOA 

14 

31 38 TAN FACIL QUE HUBIERA SIDO 
P RAMIREZ IJ EPINA) 

Vicente Fernandez 
SONY DISCOS 

25 

30 28 VAS A SUFRIR 
GRUPO BRYNDIS ( A4 POSADASI 

Grupo Brynt  26 

7 1 29 25 DE VERDAD 
D CHILD,R CANTOR (J SIERRA,J MARRLS MANDRE) 

Alejandra Guzman ç 
RCA /BMG LATIN 

22 

21 24 EL PRIMER TONTO 
J SEBASTIAN (I SEBASTIAN) 

Joan Sebastian 
MUSART /BALBOA 

15 

.29 40 32 

„ GREATEST GAINER 
MIENTEME 
K SANTANDER (IGAVIRIA,X.MUNOZEIOSSAI 

Ol 'ÑEAga 
27 

15 12 HUELO A SOLEDAD 
J LOSADAVFEIJOO.PDOUGAN A QUINTERO IA GABRIEL I 

Ana Gabriel 
SONY DISCOS 

12 

28 33 SUFRIENDO A SOLAS 
PRIVERA IJ A.FERRUSCLUILLAI Le PI 0)N leCrOl 9  

27 

2 1 37 AGUANTALO AHI 
NOT LISTED (NOT LISTED) 

Limi-t 21 
EMI LATIN 

32 

3 1 34 39 PEQUENA AMANTE 
M BUENROSTRO IM BUENROSTRO) 

El Poder Del Norte 
DISA 

33 

25 35 SI TU SUPIERAS 
AA ALBA IA A.ALBAI 

Los Temerarios .2 
FONOVISA 

11 

5 1 36 34 DIME 
K SANTANDER.B.OSSA (K.SANTANDER) 

Jaime Camil 
uNivisum 

34 

6 1 33 30 RESUMIENDO 
EI SILVETTI INMONTANERXMARRUF01 

Ricardo Montaner 
WEA LATINA 

11 

7 143 COMO PUDISTE 
O VALENZUELA (G.LIZARRAGA,OVALENZUELAJ LIZARRAGAI 

Banda El Recodo 
FONOVISA 

37 

8141 37 SHHH 
A B QUINTANILLAIII.C.TIC MARTINEZ IAB OUINTANILLA MARTINEZ,L.GIRALD01 

A.B. Cluintanilla Y Los Kumbia Kings 
EMI LATIN 

23 

35 — SOLO A TU LADO QUIERO VIVIR 
O WEEDEN (0 ELIZONDO.JYVE V) 

39 45 UNA MUJER COMO TU 
M MORALES IG MORALES) 

PENA DE AMOR 
T VILLARINY 1,1 CABRERRA) 

Ed 48 — ME VOLVI A ACORDAR DE TI 
I RODRIGUE/ (A VEZZANII 

3 47 47 TUS CARTAS 
A MACIAS INOT LISTED) 

Jyve V «2 
EMI LATIN 

35 

Los Rieleros Del Norte .9 
FONOVISA 

21 

Puerto Rican Power 
JAN (SONY DISCOS 

28 

Los Angeles DenÇhrslyA 42 

CARTAS MARCADAS 
A MACIAS IC MONGE) 

Cuisillos De Arturo Macias 
MUSART /BALBOA 

43 

Cuisillos De Arturo Macias 
MUSART BALBOA 

26 

UN CHIN CHIN 
S GEORGE (W.DUVALLS.GEORGE.G.GOMEZI 

Charlie Cruz 
WEACARIBE (WEA LATINA 

38 

46 43 DERECHO A LA VIDA 
J GUILLEN IC SANCHF/I 

Conjunto Primavera 
FONOVISA 

13 

32 42 PARA BIEN 0 PARA MAL 
H.PATRON (J.M.NAPOLEON) 

Pedro Fernandez 
MERCURY /UNIVERSAL LATINO 

32 

42 41 SERA PORQUE TE AMO 
R SUENO OUIROZ (F.DA SILVA,L.0 FORTE 

Los Tigrillos 
VVEAMEX /WEA LATINA 

21 

9 PUEDEN DECIR 
A JAEN (0.ALEANNO) 

Gilberto Santa Rosa «2 
SONY DISCOS 

3 

45 48 POR TU PLACER 
S GEORGE IR.CONTRERAS,J.GRECO,M.CANCEL) 

Frankie Negron 
WEACARIBE /WEA LATINA 

45 

Cempiled from a naterml sample of airplay supplied by Broadcast Data Systems' Radio Track service. A panel of 89 stations 130 Latin Pop, 16 TropicaVSalsa, 54 Region-
al Mexican) are ele tronic Ily monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. 1•1 Records showing an increase in audience over the 
previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it registers an 
ircrease in audience. Gre lest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on more stations 
is placed first. Records be ow the top 20 are removed from the chart after 26 weeks. 9Videoclip avaliability. ©2002, VNU Business Media, Inc. All rights reserved. 

• 'at 
•1..à)KM ,,..t.i 
e: 

It 
I— I.I-I .2., L... 
ne 

LATIN FOP 

TITLE ARTIST . 
IMPRINT/PROMOTION LABEL 

AIRPLAY 

I— Y 
g e 

TITLE 
IMPRINT/PROMOTION LABEL 

ARTIST 

0  I DEJAME ENTRAR 
EMI LATIN 

CARLOS VIVES 27 CELOS 
COLUMBIA/SONY DISCOS 

MARC ANTHONY 

0  2 SUERTE 
EPIC /SONY DISCOS 

SHAKIRA 23 21 NADA 
SURCO /UNIVERSAL LATINO 

JUANES 

.0 5 HEWN 
INTERSCOPEAJNIVERSAL LATINO 

ENRIOUE IGLESIAS Z3 25 DIME 
UNIVISION 

JAIME CAMIL 

0 3 COMO DUELE 
WEA LATINA 

LUIS MIGUEL 24 19 (WE SERA DE TI 
SONY DISCOS 

MELINA LEON 

0  4 USTE0 SE ME LIEVO LA VIDA 
ARIOLA/BMG LATIN 

ALEXANDRE PIRES 4110 n TAL VEZ QUIZA 
UNIVERSAL LATINO 

PAULINA RUBIO 

6 : t 0  

6 COMO SE CURA UNA HERIOA 
SONY DISCOS 

JACI MASQUE/ /ID 33 TE °VIER° COMER LA BOCA 
EMI LATIN 

LA MOSCA TSE TSE 

7 TANRTA PENA 
SONY DISCOS 

ALEJANDRO FERNANDEZ 0 32 SE QUE ME VAS A DEJAR 
FONOVISA 

MARCO ANTONIO SOLIS 

I 0 8 YO QUERIA 
ARIOLA/BMG LATIN 

CRISTIAN 29 24 BE DUELO 
WEA ROCK AVEA LATINA 

LA LEY CON ELY GUERRA 

9 -I-. 

, 

9 VOLVERE JUNTO A TI LAURA PAUSINI 25 
,10 

Ti HUELO A SOLEDAD 
SONY DISCOS 

ANA GABRIEL 

10 Y SOLO SE ME OCURRE AMARTE 
WEA LATINA 

ALEJANDRO SANZ 31 LA AGARRO BAJANDO 
SONY DISCOS 

GILBERTO SANTA ROSA 

II 0 ME VOY 0 TE VAS 
FONOVISA 

MARCH ANTONIO SOLIS II 29 SI QUIERES 
PRISMAARIOLAMMG LATIN 

LOS TRI.0 

.._ 
Ce 

0 

13 ROR SIN RETONO 
SONOLUX /SONY DISCOS 

CHARLIE ZAA 0  — COMO OLVIDAR 
SONY DISCOS 

TOMMY TORRES 

12 DE VERDAD 
RCA /BMG LATIN 

ALEJANDRA GUZMAN 0 37 COMO TU 
RCA fEIMG LATIN 

JAGUARES 

0 14 RESUMIENDO 
WEA LATINA 

RICARDO MONTANER 0  - AGUANTALO AHI 
EMI LATIN 

LIMI.T 21 

15 20 BESAtAE 
WEA LATINA 

RICARDO MONTANER 35 35 POR VOLVERTE A VER 
EMI LATIN 

ALEKS SYNTEX 

1G 15 COMO OLVIDAR 
WEA LATINA 

OLGA TANON 34 COMO TE EXTRANO 
MERCURY/UNIVERSAL LATINO 

PEDRO FERNANDEZ 

17 16 SOLO A TU LADO OUIERO VIVIR 
EMI LATIN 

JYVE y 
I 

39 DAMELA 
UTTLE FISH 

LA SECTA ALLSTAR 

.0 - 23 MIENTEME 
WEA LATINA 

OLGA TANOF. 24 SAL DE LA CAMA 
UNIVERSAL LATINO 

JOSE NOGUERAS 

19 18 INOCENTE POORE AMIGO 
ARIOLA EIMG LATIN 

JUAN BARRIE [ - PUEDEN DECIR 
SONY DISCOS 

GILBERTO SANTA ROSA 

711 22 11.1 CONVENCELA 
MOCK 8 ROLL !LIDERES 

LEY AL EJANDH , - MEDLEY GRAN COMBO 
LATIN WORLD 

Fla A LA VEGA 

, 
m 

cis , 
33 

TROPICAL/SALSA 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

àc 
,)—,, ,....,zz 

3* 

AIRPLAY 

TITLE 

IMPRINT/PROMOTION LABEL 

ARTIST 

CELOS 
COLUMBIA /SONY DISCOS 

MARC ANTHONY 27 LLUVIA 
J8N /SONY DISCOS 

ALEX BUENO 

2 LA AGARRO BAJANDO 
SONY DISCOS 

GILBERTO SANTA ROSA 22 33 DE VERDAD 
RCA /BMG LMIN 

ALEJANDRA GUZMAN 

3 DEJAME ENTRAR 
EMI LATIN 

CARLOS VIVES 23 - FLOR SIN RETONO 
SONOLUX (SONY DISCOS 

CHARLIE ZAA 

4 AGUANTALO AHI 
EMI LATIN 

LIMI-T 21 24 - DEJARIA TWO 
UNIVISION 

JOHNNY RAY 

' 5 
• 

010 

0 

7 PENA DE AMOR 
J/LN /SONY DISCOS 

PUERTD RICAN POWER 25 19 VOLVERE JUNTO A TI 
WEA LATINA 

LAURA PAUSINI 

UN CHIN CHIN 
WEACARIBE (WEA LATINA 

CHARLIE CRUZ e — TE AVISO. TE ANUNCIO (TANGO) 
EPIC/SONY DISCOS 

SHAKIRA 

8 COMO DUELE 
WEA LATINA 

LUIS MIGUEL 27 24 Y SOLO SE ME OCURRE AMARTE 
WEA LATINA 

ALEJANDRO SANZ 

5 POR TU PLACER 
WEACARIBE /MA LATINA 

FRANKIE NEGRON e 31 EL BAILE DEL GORILA 
SONY DISCOS 

ORO SOLIDO 

. 

Oi 
: o 
-0 

9 

1 

12 

COMERTE A BESOS 
VVEACARIBE /WU LATINA 

MIANKIE NEGRON 79 39 HAY QUE EMPEZAR OTRA VEZ 
SONY DISCOS 

CELIA CRUZ 

SUERTE 
EPIC/SONY DISCOS 

SHAKIRA 36 34 MEDLEY GRAN COMBO 
LATIN WORLD 

FIEL A LA VEGA 

HEROE 
INTERSCOPE /UNIVERSAL LATINO 

ENRIQUE IGLESIAS  31 32 BOCA 
ARIOLA/BMG LATIN 

GISSELLE  

20 MIEPREME 
WEA LATINA 

OLGA TANON 37 28 CHALATE 
CUTTING 

FULANI.° 

22 DAME UNA OPORTUNIDAD 
KAREN /UNIVERSAL LATINO 

JOSEPH FONSECA 33 - EL AMOR QUE TU ME DAS 
M.P /SONY DISCOS 

TITO ROJAS 

,. 
-31 

16 COMO OLVIDAR 
WEA LATINA 

OLGA TANON 25 EL RAGE DEL GORRA 
SONY DISCOS 

MELODY 

*11 13 SOLO A TU LADO QUIERO VIVIR 
EMI LATIN 

JYVE V 35 - TE DUERO IGUAL DUE AYER 
JAN /SONY DISCOS 

MONCHY Y ALEXANDRA 

VI 

O  

6 SAL DE LA CAMA 
UNIVERSAL LATINO 

USE NOGUERAS • 

37 

10..4 

29 ASI ES (WE VIVO YO 
CUTTING 

MUNRO 

14 HUELLAS 
P 8 A 

LA LINEA — TE QUIERO COMER LA BOCA 
EMI LATIN 

LA MOSCA TSE TSE 

21 A CAMINO DE OUE 
SONY DISCOS 

HUEY DUNBAR e 37 SENORITA A MI ME GUSTA SU STYLE 
CRESCENT MOON /SONY DISCOS 

RABANES 

19 18 TE QUIERO 
UNIVERSAL LATINO 

LDS TOROS BAND 23 TANTITA PENA 
SONY DISCOS 

ALEJANDRO FERNANDEZ 

20 15 DILE  
LATINO/SONY DISCOS 

SERGIO VARGAS 
4° f ICIN411110N 

JAIME CAMIL 

-3e 

REGIONAL MEXICAN 

TITLE ARTIST „.—., u., 

IMPRINT/PROMOTION LABEL 3 

AIRPLAY 

TITLE ARTIST 

 IMPRINT/PROMOTION LABEL 

NO ME CONOCES AUN 
SISA 

PALOMO iT 20 UNA MWER COMO TU LOS RIELEROS DEL NORTE 
FONOVISA 

2 ESTAS QUE TE PELAS 
EMI LATIN 

INTOCABLE 26 TUS CARTAS CUISIU.OS OE ARTURO MACIAS 
MUSART /BALBOA 

PROMESAS 
UNIVERSAL LATINO 

LOS TUCANES DE TIJUANA 23 25 DERECHO A LA VIDA CONJUNTO PRIMAVERA 
ElLiDVLSA 

Li EN LA MISMA CARA 
[RSA 

LIBERACION 29 ME VOLVI A ACORDAR DE TI LOS ANGELES OE CHARLY 
FONOVISA 

10 NO SE WM SIN TI 
FONOVISA 

CONJUNTO PRIMAVERA 3 21 SHHII AS. EWINTANILIA Y LOS KOMBIA KINGS 
EMI LATIN 

4 CADA VEZ TE EXTRANO MAS 
FONOVISA 

BANDA EL 9E0000 26 22 SERA PORQUE TE AMO LOS TIGRILLOS 
WEAMEX AVEA LATINA 

8 DE RAMA EN RAMA 
FONOVISA 

LOS TWRES DEL NORTE 34 NOEL° A SOLEDAD ANA GABRIEL 
I, I I 

9 DESPRECIADO 
SONY DISCOS 

LUPILLO RIVERA 0 35 EL ABANDONADO JUAN RIVERA 
SONY DISCOS 

5 SALADO 
MUSART /BALBOA 

PEPE AGUILAR 29 27 TE MIER° MUCHO EL COYOTE Y SU BANDA TIERRA SANTA 
Mil LATIN 

16 TAN FACIE DUE HUBIERA S1130 
SONY DISCOS 

VICENTE FERNANDEZ 0 36 1-2-3 IMAN 
UNIVISION 

14 VAS A SUFRIR NNW° ORTNOIS II 23 PARA BIEN 0 PARA MAI. PEDRO FERNANDEZ 
, . 

12 7 EL PRIMER TONTO 
MUSART /BALBOA 

JRAN SEBASTIAN 38 MONEDA SIN VALOR LOS INVASORES DE NUEVO LEON 
EMI LATIN 

13 12 NO TE PODIAS QUEDAR 
FONOVISA 

CONJUNTO PRIMAVERA 33 30 LLUVIA JESSIE MORALES. EL ORIGINAL DE LA SIERRA 
UNIVISION 

14 13 SUFRIENDO A SOLAS 
SONY DISCOS 

LUPILLO RIVERA 34 37 

- 

BESAME MORENRA ADAN CHALINO SANCHEZ 
COSTAR» /SONY DISCOS 

0 

16 

17 PEQUENA AMANTE 
DISA 

EL PODER DEL NORTE ell ME VAS A DCTRANAR PEPE AGUILAR 
MUSART /BALBOA 

18 Y LLEGASTE TU 
FONOVISA 

BANDA EL RECODO :4 31 INOCENTE POBRE AMIGO JUAN GABRIEL 
ARICILA,BNIG LATIN 

11 15 TANTITA PENA 
SONY DISCOS 

ALEJANDRO FERNANDEZ 3/ 32 (MIDIS MAUNA JULIO PRECIA00 Y SU BANDA PERIA DEL PACIFIC° 
RCA /BMG LATIN 

18 11 SI TU SUPIERAS 
FONOVISA 

INS TEMERARIDS 0  - NO PUEDO MIR SIN TI GRUPO MOJADO 
FONOVISA 

0  21 COMO PUDISTE 
FONOVISA 

BANDA EL RECODO 0  - AQUI ESTOY YO ROGELIO AAARTINEZ 
DISCOS CISNE 

20 19 SE QUE ME VAS A DEJAR 
FONOVISA 

MARCO ANTONIO SOLIS 7I0 39 SANGRE DE REY MICHAEL SALGADO 
SONY DISCOS 

nol Radar Ole od ludo owed Iram a na anal sample of 1110Kkast Data Systems rub playksts 

BDS 
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PREMIO 
lPNUESTRO 
A LA MUSICA LATINA 

Univision felicita a todos los nominados a 
Premio Lo Nuestro a la Música Latina 2002 

A.B. QUINTANILLA 
Y LOS KUMBIA KINGS 

ALEJANDRO FERNANDEZ 

ALEXANDRE PIRES 

ALICIA VILLAREAL 

ALQUIMIA 

ANTONY SANTOS 

ATERCIOPELADOS 

BANDA EL RECODO 

BANDA MACHOS 

BOBBv PULIDO 

BRYNDIS 

CAFÉ TACVBA 

CAROLINA LAO 

CELSO PIÑA 

CHRISTINA AGUILERA 

CONJUNTO PRIMAVERA 

CONTROL 

CRISTIAN CASTRO 

CUISIL LOS 

EDDIE SANTIAGO 

EDDY HERRERA 

ED...'ARDO VERASTEGUI 

EL GRAN SILENCIO 

ELVIS CRESPO 

ENRIQUE IGLESIAS 

FATO 

FRANK REYES 

FRANKIE NEGRON 

FULANITO 

GERMAN ROMAN Y SU 

BANDA REPUBLICA 

GILBERTO SANTA ROSA 

GRACIELA BELTRAN 

GRUPO MANIA 

HUEY DUNBAR 

ILEGALES 

IN-OCABLE 

JACI VELASQUEZ 

JAGUARES 

JAY LOZADA 

JERRY RIVERA 

JESSIE MORALES - 
EL ORIGINAL DE LA SIERRA 

;OAN SEBASTIAN 

aJAN GABRIEL 

.UAN LUIS GUERRA 

JULIO PRECIADO 

_A LEY 

LAURA PAUSINI 

_OS ANGELES AZULES 

LOS FORASTEROS 
DE SAN LUIS 

LOS TEMERARIOS 

LOS TIGRES DEL NORTE 

LUIS VARGAS 

LUPILLO RIVERA 

MAMAJUANA 

MARCO ANTONIO SOLIS 

MDO 

MELINA LEON 

MICKEY TAVERAS 

!v1ILLY QUEZADA 

En vivo el 7 de febrero del 2002 

MOENIA 

NYDIA ROJAS 

OLGA TAÑON 

OV7 

PALOMO 

PAULINA RUBIO 

PEPE AGUILAR 

RICARDO ARJONA 

RICARDO MONTANER 

RICARDO Y ALBERTO 

ROCIO DURCAL 

SHALIM 

SON BY FOUR 

THALIA 

TOMMY TORRES 

TRANZAS 

TUCANES DE TIJUANA 

VICENTE FERNANDEZ 

VICTOR MANUELLE 

ZONA PRIETA 

Sólo por UNIVISION, el Hogar de las Estrellas 



J A N 2U0A0R2Y 19 Biiixord.,-, TOP LATIN ALBUMS .. 

P
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PO
SI
TI
ON
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ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

ac le 

5 
e 

el ... 
,..i 
* 
ex 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

tae 1,1 

e 
o. iii. e. 

1 

NUMBER 1 ,;e::: 7 Wt,,ks At Numbér 1 

MARC ANTHONY• Libre 

COI UMB1A 94671/SONY DISCOS III 98E0/17 981 

1 

50 45 54 GILBERTO SANTA ROSA Intenso 
SONY DISCOS 84291110 98 EC1,17 981* 

13 

51 38 42 VARIOUS ARTISTS Salsa Hits 
JON 84684/SONY DISCOS 110 98 80/76 987 

38 

2 LUIS MIGUEL Mis Romances 
MA 1ATINA 41572111 98:17 981 

2 52 58 44 JESSIE MORALES El Original De La Sierra-16 Super Exitos 
UNIVISION 31002419 98.13 981* 

6 

3 3 3 CARLOS VIVES Dejame Entrar 
EMI LATIN 3595619 98/15 981* 

1 53 41 36 ANA GABRIEL Huelo A Soledad 
SONY DISCOS 84635 19 98 EWI6 981 

26 

4 4 6 ALEJANDRO SANZ MTV Unplugged 
WEA LATINA 41541 110 98,I7 981 à 

4 o 63 61 MICHAEL SALGADO Sangre De Rey 
SONY DISCOS 8463018 98 Ell 13 981 

26 

5 5 5 LUPILLO RIVERA :. Sufriendo A Soles 
SONY DISCOS 84648 115 98 EO CD)* 

3 55 55 52 
OLGA TANON Yo Por Ti 
WEA LATINA 89180 110 98,16 981* 

4 

6 8 8 JOAN SEBASTIAN En Vivo: Desde La Plaza El Progreso De Guadalajara 
MUSART 12524/BALBOA I / 98/13 98/ it 

1 0 VARIOUS ARTISTS Todo Exiles De Hip Hop Vol. 2 
LINKS 95032018 9814 981 

56 

0  10 12 PAULINA RUBIO • Paulina 
UNIVERSAL LATINO 543319 110 98/16 9814 

1 
57 51 50 PEPE AGUILAR -_-, Lo Mejor De Nosotros 

MUSART 25031BALBOA 18 98/12.981 
10 

8 6 4 GIPSY KINGS Somos Gitanos 
NONESUCH 79612/AG 117 98 CD1 

3 
58 39 35 OZOMATLI Embrace The Chaos 

INTERSCOPE 193716 112 98/18 981* 
1 

9 7 7 ALEJANDRO FERNANDEZ .'. Origenes 
SONY DISCOS 84637110 98 60,16 981* 

2 59 57 49 
CHRISTINA AGUILERA • Mi Reflejo 
RCA 69323 BMG LATIN 110 98;16 981 

1 

10 9 15 CHARLIE ZAA De Un Solo Sentimiento 
SONOLUX 645400066 DISCOS 19 98 60/16 981 0  70 57 LOS BUKIS Greatest Hits 

EONOVISA 61E618 98.12 981 
54 

ga, 23 28 

-$,-.. GREATEST GAINER =',$ 
EL CHICHICUILOTE Moviendo Las Plumas 

LIDERES 950220(7 9E413 98, 

11 

61 46 45 JESSIE MORALES El Original De La Sierra: Loco 
UNIVISION 310034 19 98,13 981 4 10 

62 53 39 SELENA Live, The Last Concert—Houston, Texas February 26,1995 2 

12 14 9 EL PODER DEL NORTE El Autentiko Y Unico En Vivo 
DISA 72701818 98/13 981* 

7 

EMI LATIN 32119 110 98/17 %I 

0 
JOAN SEBASTIAN 4 Secreto De Amer 
MUSART 2280/BAL BOA 110 98/10981* 

5 

13 11 13 LAURA PAUSINI Lo Mejor De Laura Pausini-Volvere Junto A Ti 
WU, LATINA 41070 110 98/16 981 

11 
73 

a  
— VARIOUS ARTISTS Platinum Rhythm 

MAVERICK MUSICS 89418WEA LATINA Ill 98/18 981 
42 

14 13 14 LOS TEMERARIOS Baladas Rancheras 
EOM:1)/1SL, 6129 00 9812 9814 

3 
65 61 60 MARCO ANTONIO SOLIS En Concierto Vol. 2 

FONOVISA 528(10 98,16 981 
27 

15 17 16 LOS ANGELES AZULES Historia Musical 
OISA 727011 18 98/13 981* 

2 
66 59 

.. 
55 VICENTE FERNANDEZ  Mas Con El Numero Uno 

SONY DISCOS 84445 110 98 E0:15 981* 
3 

16 15 11 VICENTE FERNANDEZ .'.2 Historia De Un Idol° Vol. 1 
SONY DISCOS 84185 110 98 60:16 981* 

1 

1 

67 69 63 ROBI ROSA Libertad Del Alma 
SONY DISCOS 84685 116 98 80 CCU 

11 

17 12 10 A.B. QUINTANILLA Y LOS KUMBIA KINGS .'.2 Shhh! 
EMI LATIN 29745 19 98/11 981 

ce 
VARIOUS ARTISTS Solo Exitos Underground 
MOCK 8. BOLL 95032211DERES 18 98/14 981 

68 

18 16 19 LA LEY MTV Unplugged 
,.NEA ROCK 40949/WEA LATINA 110 96'16 981à 

13 

1 

9 

69 64 65 RICARDO ARJONA '. Galana Caribe 
SONY DISCOS 84503 00 98 EEL 17 981 4 

1 

19 22 23 GRUPO BRYNDIS Historia Musical Romantica 
DISA 12/012189813 981* 70 56 69 VARIOUS ARTISTS El Mas Grande Homenaje A Los Tigres Del Norte 

FONOVISA 6137 18 98,12 981 
29 

0  30 26 - LIBERACION Ahora Y Siempre 
D1SA 72101118 98/13 981* 

ca" 
VARIOUS ARTISTS 2002 Ano De Exitos: Pop 
UNIVERSAL LATINO 584136 113 98 CD1 

71 

21 21 33 KING AFRICA Pachanga 
MELODY 5142 FONOVISA 18 98/12 981 

16 

72 65 68 JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol. 2 39 

22 20 21 VARIOUS ARTISTS Merengue Hits 
J8N 84683/SONY DISCOS 110 98 E0./15981 

20 
ARIOLA 79006 AMO LATIN ( 18 98 COI 

73 62 64 GISSELLE 8 23 

23 19 18 SHAKIRA A MTV Unplugged 
SONY DISCOS 8377511098 ED/18,981 à 

1 
ARIOLA 88762/BMG LATIN 1898/13981 

JUANES Fijate Bien 36 

24 18 20 VARIOUS ARTISTS Bachata Hits 
J8N 84682/SONY DISCOS 110 98 EO/16 981 

18 
SURCO 159563/UNIVERSAL LATINO 116 98 CDI 

LOS ORIGINALES DE SAN JUAN Recado De Mi Madre 
EMI LATIN 3333018 98/12 981 

9 

25 28 27 LOS ANGELES DE CHARLY Te Voy A Enamorar 
FONOVISA 515418 98/12 9814 

1 

26 24 22 LUPILLO RIVERA • Despreciado 
SONY DISCOS 84276 18 98 ED/13 981 4 

1 

7 

LATIN POP ALBUMS TROPICAL/SALSA ALBUMS REGIONAL MEXICAN ALBUMS 
27 27 17 JACI VELASQUEZ '-_,. Mi Corazon 

SONY DISCOS 84289110 98 EW16 981 t WIS MIGUEL 1 MARC ANTHONY 1 WPILLO RIVERA 

CC" 42 47 VARIOUS ARTISTS Radio Hits...Es Musica 
EMI LATIN 36348 110 98/17 981 

28 
MIS ROMANCES IWEA LATINA I LIBRE (COLUMBIA /SONY DISCOSI SUFRIENDO A SOLAS ISONY DISCOS I 

29 31 30 LOS TIGRES DEL NORTE Uniendo Fronteras 
FONOVISA 611518 98/12 9814 

1 
ALEJANDRO SANZ 

MTV UNPLUGGED DIVEA LATINA I 

2 CARLOS VMES 
(*JAME ENTAAR IEMI LATIN I 

2 JOAN SEBASTIAN 

EN MO DES0E LA FIMA EL PROGRESO OE MAMMA 099AM SAIIIM 

30 26 37 THALIA c. Thalia Con Banda-Grandes Exitos 
EMI LATIN 34772 18 98/10 981* 

PAULINA RUBIO 

PAULINA (UNIVERSAL LATINO I 

3 YARMUS ARTISTS 

MERENGUE HITS JON /SONY DISCOS) 

3 EL CHICHICUILOTE 

MOVIENDO LAS PLUMAS (LIDERES I 

31 25 29 CRISTIAN .'. Azul 
ARIOLA 85324. BMG LATINO() 98.15 981* 

2 GIPSY KINGS 
SOMOS GITANOS (NONESUCH /AG) 

4 VARIOUS ARTISTS 
BACHATA HITS 1.18K1 /SONY DISCOS) 

4 EL POUR DEL NORTE 

EL AUTENTIKO Y UNICO EN VIVO (DISA ) 

48". HOT SHOT DEBUT 
MELODY De Pata Negra 
SONY DISCOS 84869 19 98 ECl/13 981 

32 

5 ALEJANDRO FERNANDEZ 
ORIGENES (SONY DISCOS I 

5 UMFT 21 
CALE SABOF ESCIUINA AMOR (EMI LATIN ) 

5 LOS TEMERARIOS 
BALADAS RANCHERAS IFONOV1SA I 

6 CHARUE ZAA 
DE UN SOLO SENTIMIENTO ISONOLUX /SONY DISCOS) 

6 GILBERTO SANTA ROSA 
INTENSO ISONY DISCOS I 

6 LOS ANGELES AZULES 
HISTORIA MUSICAL IDISA I 

0) 44 48 ALEXANDRE PIRES Alexandre Pires 
ARK' LA 87883,13MG LATIN 114 98CD) 

33 7 LAURA PAUSINI 

LO MEJOR DE LAURA PAIISINEVOLVEK JUNTO A TI AYEA LATINA I 

7 VARIOUS ARTISTS 

SALSA HITS iJ&N /SONY DISCOS) 

7 VICENTE FERNANDEZ 

HISTORIA DE UN IDOLO VOL I (SONY DISCOS I 

0  43 32 LOS HURACANES DEL NORTE Mensaje De Oro 
IONOVISA 6156 18 98/12 981* 

14 
AB. OUINTANILIA Y LOS KUMBIA KINGS 

SHIM! IEMI LATIN I 

8 OLGA TANON 

YO POR TI (WEA LATINA I 
8 GRUPO BRYNDIS 

HISTORIA MUSICAL ROMANTICA WISA I 

35 34 58 LIMI-T 21 Calle Sabor Esquina Amor 
EMI LATIN 32101 110 98/15 981 

34 
9 LA tiv 9 GISSELLE 9 W3ERACION 

36 35 34 GRUPO BRYNDIS En El Idioma Del Amor 
DISA 717016 18 98/13 98)* 

1 

IAIV UNPLUGGED IWEA ROCK ANEA LATINA) 8 IARIOLA/BMG LATINI AHORA Y SIEMPRE 1DISA 1 

10 KING AFRICA 10 Fuuturro 10 LOS ANGELES DE CHARLO 

0  50 46 JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol. 1 
ARIOLA 790051BMG LATIN 118 98 COI 

27 
PACHANGA (MELODY /FONOVISAI AMEIICANIZA0 (CUTTING I TE VOY A ENAMORAR (FONOV1SA I 

11 SHARMA 11 VARMUS ARTISTS 11 WPILLO RIVERA 

38 32 25 MANU CHAO Proxima Estacion...Esperanza 
RADIO BEMA 10321 VIRGIN 07 98 CD,* 

8 
FATV UNPLUGGED (SONY DISCOS I BACIATAHITS 2001 (.18.84 /SONY DISCOS) DESPRECIADO (SONY DISCOS I 

12 JACI YELASOUEZ 12 mums ARTISTS 12 LOS TIGRES DEL NORTE 

39 40 38 RICARDO MONTANER Sueno Repetido 
WU, LATINA 86821 110 98/15 981 

16 
MI CORAZON ISONY DISCOS 1 MERENGUE MILLENNIUM VOL 3 (LIDERES I UNIENDO FRONTERAS IFONOVISA I 

13 VAMOUS AusTs 
RADIO HITS . ES MUSICA IEMI Lem I 

13 FRANK* NEGRON 

POR TU PLACER (WEACARIBE /WEA LATINAI 

13 rum 
THALIA CON BANDAGRANDES EXITOS IEMI L.MIN I 40 49 53 PALOMO Fuerza Musical 

DISA 72003216 98.10 98) 
9 

14 CRUST» 

AZUL (ARIOLA/BMG LMINI 

14 INDIA 

THE IIEST.. IMAM I 

14 LOS HURACANES DEL NORTE 

MENSAJE OE ORO IFONOVISA I 41 52 51 ALICIA VILLARREAL Soy Lo Prohibido 
uNivERSAL LATINO 014824 18 98,13 981 

15 

15 MELODY 
DE PATA NEGRA (SONY DISCOS ) 

15 VARIOUS AFMSTS 

LATIN DANCING IN THE U 5 A (SONY DISCOS ) 

15 GRUPO BRYNOIS 
EN EL IDIOMA DEL AMOR IDISA I 42 37 40 JUAN GABRIEL Por Los Siglos 

ARIOLA 88777..BMG LATIN III 9816 981 
21 

16 ALEXANDRE PIRES 
ALEXANDRE PIRES IARIOLA /BMG LATIN) 

16 CEUA CRUZ 
LA NEGRA TIENE TOMBAS (SONY DISCOS I 

16 JOSE ALFREDO JIMENEZ 

LAS 100 CLASICAS VOL. I lARIOLA /BMG LATIN) 43 36 31 MARCO ANTONIO SOLIS • Mas De Mi Alma 
FONOVISA 0527 110 98/16 981* 

1 

0  75 —  

'• PACESETTER ITft. 
AZUL AZUL '.2 El Sapo 

SONY DISCOS 84180 110 98 MI6 98, fi 

3 

17 MANU CHAO 
PROXIMA ESTACION. ESPERANZA IRADIO BEMANIRGINI 

17 MEUNA LEON 

CORAZON DE MUJER 1SOYA DISCOS I 

17 PALOMO 

FUERZA MUSICAL 1DISA I 

18 RICARDO MONTANER 
SUENO REPETIDO IWEA LATINA ) 

18 DJ BLASS 

SANAUNGUERO IPINA I 
18 AUCIA VILLARREAL 

SOY LO PROHIBIDO UNIVERSAL LATINO I 

45 48 56 ALEJANDRA GUZMAN Soy 
RCA 8917IBMG LATIN 110 98,15 981 

22 19 JUAN GABRIEL 
POR LOS SIGLOS (ARIOLA/BMG LATIN) 

19 EL GENERAL 

EL GENERAL IS BACK (MOCK A ROLL /LIDERES) 

19 JESSIE MORALES 
EL ORIGINAL DE LA SIERRA18 SUPER EXITOS (UNIVISION I 

46 54 59 WISIN Y YANDEL De Nuevos A Viejos 
BM 60106 113 98 CD' 

26 20 memo affrorrio sous 
MAS DE MI ALMA IFONOVISA I 

20 SON BY FOUR 

SON 3Y FOUR ISONY DISCOS I 

20 MICHAEL SALGADO 

SANGRE DE REY ISONY DISCOS I 

47 29 — LITO & POLACO Mundo Frio 
APONTE 127218 98/13 981 

29 

...Albums with the greatest sales gains this week. • Recording Industry Assn. Of America IRISAI certification for net shipment of 503,000 album units (Gold A RIM certification for net ship. 

men: of I million units (Platinuml. • RIAA certification for net shipment of 0 million unos t Diamond). Numeral following Platinum or Diamond symbol indicates album ernulteplatinum level. FOI 
boxed sets, and double albums with a running time of IN minutes or more, tile RIBA multiplies shipments by the number of discs and/or tapes. RIM Latin awards: d) Certification for net shipment 
of IC0,000 units ICIrol.... Certification of 200.000 units IPlatinol. ._. Certification of 400,000 units IMulti-Platinol. *Asterisk indicates LP is available. Most tape prices, and CO prices for 8MG and 
WEA labels, are suggested lists. Tape prices marked ED, and all other CO ' rices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest und 
increase. Pacesetter indicates biggest percentage growth. Heatseeke/ Impact shows albums removed from Heatseekers this week. é indicates past or present Heatseeker title IT: 2002, VNU 
RIICIIIPSR Media Inc and SnundScan Inc All nets reserved. 

48 33 41 LOS TRI-O  Siempre En Mi Mente 
PRISMA/ARIOLA 78910/BMG LATIN 115.98 CD) 

7 

0  71 — MASTER JOE Franco Tiradores 2 
APONTE 1262 18 98/13 981 

49 
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Zfr 
éP teiât 

J' F I 

tamped Dremx-te00anc 

and ae0 t e team of Sohowriters, prodmcers, 
remixers and sta(¡ wis4 

a Happy New Year 2002 

to aet Me artists 'tug° °dined ms incemdimg 

Andrea 6oce00i, Cam!, Cable 010ii, Latta Faiam, ley, Gipsyeamd, 
Waitmey Homstok, emrigtte JgOesias, Ric4y Martik, 
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MIDEM ADDRESS - 'CAMARA C' - Vieux Port De Cannes - Quai Albert Edouard 06400 Cannes - France 
Tel: + 33 ( 0) 4 92 98 70 68 Fax: + 33 ( 0) 4 92 98 70 69 

RIVE DROITE MUSIC LTD - Dreamhouse Studios, Home Park House, Hampton Court Road, Kingston- Upon-Thames Surrey KT1 4AE - UK 
Phone: + 44 ( 0) 20 8977 0666 - Fax: +44 ( 0) 20 8977 0660 - Email: riyedroitectIrivedroitemusic.com 

XIII BIS MUSIC - Cocoon Studios 34, rue Eugene Flachat, 75017 Paris, France 
Phone: + 33 ( 0) 1 42 12 52 72 - Fax: + 33 ( 0) 1 42 12 52 75 - Email: 13bisel3bis.com 

RIGHT BANK MUSIC INC - 22761 Pacific Coast Highway, Suite 227, 2nd Floor, CA 90265 Malibu USA 
Phone: + 1 310 456 0884 - Fax: + 1 310 456 0866 - Email: rightbankerightbankmusic.com 

www.radio13.net 
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o
n the fast taxi ride from 
the Nice airport to the 
Palais des Festivals in 
Cannes, a MIDEM atten-

dee once quipped that many music 
companies at this annual conven-
tion seemed to consist of "a man, 
his dog and a post-office box." 
That's a waggish exaggeration, but 
unquestionably the spirit of inde-
pendents rules at MIDEM. 
Many of the independent com-

panies attending this year's 
MIDEM Jan. 20-24, from either 
the U.S. or international markets 
are, in fact, financially substantial 

disparage the multinational majors 
but to suggest how all music com-
panies today need to be leaner and 
smarter to survive. 

STRESSING STRENGTHS 
Major recording and publish-

ing companies may command the 
greatest global market share due 
to the multiplatinum sales of pop 
releases. But, for the most suc-
cessful independents, the key has 
been playing to their own specif-
ic strengths outside the pop 
realm. 
"We have always been niche-

International Execs 
Declare Their " Indie 
Advantage" During 
Tough Times 

players in the global music busi-
ness. But, in this tough economic 
climate, these indic execs are con-
fident they hold an edge over their 
multinational major competitors in 
their ability to market music with 
speed, focus and flexibility. 
"In hard times like these, the 

Christoph Büehring-Uhle 

advantage of operating as an 
independent company really 
becomes evident," says Christoph 
Büehring-Uhle, the owner and 
managing director of BSC Music 
in Germany. "Aside from a lower 
overhead and break-even point, 
our greatest advantage is our 
creativity and not having to be so 
market-oriented. Independents 
are ahead of the game because 
they are closer to musicians, closer 
to the zeitgeist and what appeals to 
the public." 
For this report, Billboard corre-

spondents spoke to executives at 
independent music companies in 
nine key international markets 
across three continents. These 
executives—themselves often for-
mer veterans of the multinational 
majors—offer a collective message 
that should be heeded by indies 
and majors alike, as everyone hun-
kers down to weather an econom-
ic downturn. The intent is not to 

driven and able to focus strongly 
on specific areas, like hard rock 
and metal," says Joe Cokell, CEO 
of the Sanctuary Record Group, 
based in the U.K. "Hence, we're 

not part of the roller-coaster ride 
of chart sales that so governs the 
fortunes of the majors. We're also 
not stuck with that 'conveyor belt' 
problem of the majors. A big plus 
is being able to focus on a relative-
ly small number of albums-19 
over the past year." 
Although Sanctuary is well-

known for its metalcraft—for 
example, relaunching the careers 
of Rob Halford, Megadeth and 
Queensryche—its 2001 releases 
include Little Sparrow from Dolly 
Parton, Back to the Blues from Gary 
Moore and The Tiki Bar Is Open 
from John Hiatt, among others. 
"We approach each release as a 
specialist marketing venture and 
get everyone 'on side," says 
Cokell. 
The very breadth of repertoire 

represented by the companies con-
tacted for this report is one sign of 
their strength—alternative rock, 
dance, metal, new age, flamenco, 
Celtic and more. 
"As soon as a new market [for a 

new genre of music] is developed, 
we can go out there and find the 
most suitable music by teaming up 
with the best talents," says Haji 

Continued on page 54 

U.S. Indies Profit 
From Face-To-Face 

Deals 

T
alk to top executives 
from several leading 
U.S. independent music 
companies, and it's clear 

that the MIDEM conference in 
Cannes remains an important 
piece of their business jigsaw 
puzzle—especially if they want to 
compete effectively on a global 
scale. 

"It's important on several differ-
ent fronts," explains Jim Cuomo, 
president of New York-basPd Ryko 
Distribution, who has been attend-
ing the conference for over 25 
years. "The Ryko corporation has 
a large publishing arm, and 
MIDEM was originally a publish-
ers' conference. But it became a 
very convenient location for 
domestic labels to be able to 
hook up and network, to get 
distribution into Europe and, 
for that matter, all over the 
world. 
"We continue to go," adds 

Cuomo, "because we're al-
ways keeping our eye on the 
A&R side, on the publishing 
side and, of course, for dis-
tribution in particular, for 
anything that we might be 
interested in representing 
here in the United States." 
For Steve Levy, president of Los 

Angeles-based dance and elec-
tronic label Moonshine Music, 
MIDEM's importance is magni-
fied. " It's the one where everyone 
can be guaranteed to be found 
in one place from all over the 
world, and it's also very business-
oriented. In the dance and elec-
tronic music end of the business, 
we have conferences, but they're 
not necessarily revolving around 
actually doing business," he says. 
Bob Frank, president of New 

York-based indic label group Koch 
Entertainment, emphasizes the dif-
ficulty of maintaining a strong 
business relationship without the 
in-person contact afforded by 
MIDEM: " It's like dating by 
email—you can't really do it. 
"MIDEM's given us the oppor-

tunity to do a lot of good deals with 
companies like JVC and Shock," 
says Frank of the annual confab. 
"Because those guys are on the 
other side of the world, it's the only 
time that I can sit down with them 
and have lunch and have a drink 
and go over deals with them and 
get it closed." 
As someone who has held top 

positions at both indies and 
majors (he was at PolyGram), 
Frank is in a unique position to 
gauge MIDEM's importance. "1 

By MICHAEL AMICONE 

think it's more important for an 
independent to be there than it is 
for anybody else," he says. "I don't 
think a lot of majors have a pres-
ence whatsoever—or, if they're 
there, it's primarily for the R & R 
aspects of the good restaurants 
rather than to actually do busi-
ness. They don't have the ability 
to piecemeal together a global net-
work like we do. 
"Our interest when I'm over 

there is to place our domestic 
repertoire—which is primarily our 
U.S. signings. So, for instance, if 
we're trying to find a deal for one 
of our big hip-hop artists, we can 
pretty much close all those deals or 
get them near closing at MIDEM. 
It's like one-stop shopping." 

Steve Levy 

Moonshine's Levy has closed 
deals immediately, while others 
have dragged on for some time. 
"I've made deals on the spot and 
shaken hands and had a piece of 
paper signed that night, or I've 
had deals that have wrangled on 
for months," he says. 

"I've done a couple of really 
good deals, from a point of view of 
subpublishing, for our publishing 
catalog in Europe," Levy contin-
ues. "On the flip side of that, we're 
looking this year to do subpublish-
ing deals with smaller dance-music 
catalogs for the U.S. with rights 
holders in Europe." 
Though Bruce Iglauer, head of 

Chicago-based blues label Alligator 
Records, will not be attending this 
year, MIDEM has been important 
for him in the past. "For example, 
in Germany, our distribution is 
through edel Contraire, and we 
had our first meetings with them 
at MIDEM. We've met with them 
every year. Now we feel as though 
we have such a close relationship, 
that seeing each other in person 
isn't necessary. But, in the initial 
phases of the relationship, it was 
absolutely essential." 
For Koch's Frank, cutting just 

one deal makes the trip worth-
while. "We have a rule every year 
at MIDEM where we always pay 

for the trip with one small deal," 
says Frank. 

For other executives, like Frank's 
colleague Michael Rosenberg, 
president of Port Washington, 
N.Y.-based distributor Koch Inter-
national, who has been attending 
for over a decade, the emphasis is 
on networking and not cutting on-
the-spot deals. "We're a multina-
tional independent, which is not 
true of everybody. So MIDEM's a 
great place where we sit down as a 
group—all the Koch companies 
worldwide—and have meetings 
about how we can work better 
together on a global level." 
So how has MIDEM changed 

over the years? "It's been very cycli-
cal," explains Frank. "What hap-

pened a few years ago was, all 
of a sudden, all these Internet 
companies started showing up. 
And, God bless 'em, they all 
gave it the good old college try. 
But we found that they all 
wanted to have meetings, and 
it really took our focus away— 
or it could have taken our focus 
away more than it did—from 
getting deals actually done that 
were meaningful record deals. 
What happened last year was it 
came back to reality." 

Rosenberg sees the changes in 
MIDEM as being indicative of the 
ever-changing indie landscape. 
"There are fewer competitors for 
us than there used to be. How that 
manifests itself at MIDEM remains 
to be seen. But I imagine that 
more people will be approaching 
us about the U.S. and the North 
American market than in the past, 
if only because there are fewer 
competitors for us right now—with 
the demise of DNA and the other 
consolidations that we understand 
are likely to take place in the inde-
pendent side in the near term." 

Frank, who says he was accused 
of spending like a drunken sailor 
during his major-label days, relates 
the changes he has witnessed in the 
indic world during the few years 
that he has been a part of it. "The 
changes I've noticed in that short 
time is that—even in the past 12 
months—we're a lot more careful 
in what we put out. We have to be 
very sure that if we do a deal based 
on our estimation that we're gonna 
ship 100,000 records, that it's 
gonna be 100,000 records and not 
50,000," he explains. 
"I'm a much better business per-

son having spent the past four 
years on the independent side," 
concludes Frank. "Without a 
doubt." • 
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UNITED STATES 

A TRAIN ENTERTAINMENT 
Al Evers, president 
E-mail: alevers@a-train.com 
Year First Attended MIDEM: 1989 
Best Deal Initiated at MIDEM: All of 
them have been great. 

Best Advice for Attending MIDEM: 
Schedule meetings well in 
advance. (I have 25 already 
scheduled.) Be prepared for 
people to be late and leave 
some flex time for the unex-
pected. 

Priority for MIDEM This Year: Devel-
op proactive plans to offset 
some of the shrinking world 
markets. Come home alive. 

THE BICYCLE MUSIC COMPANY 
David Rosner, president 
E-mail: David@bicyclemusic.com 
Year First Attended MIDEM: 1967 
Best Deal Initiated at MIDEM: Hav-

ing arrived in France just as my 
song "Let Your Love Flow" 
entered the Billboard chart in 
1976, I was able to do subpub-
lishing deals for the song 
(which ultimately reached 
No. 1) at MIDEM for each terri-
tory. These deals alone covered 
the costs of my trip (an impor-
tant consideration for an inde-
pendent). 

Best Advice for Attending MIDEM: 
Avoid the Croisette during the 
day; stick to the back streets 
(you'll thank me). 

Priority for MIDEM This Year: To 
meet face-to-face with my col-
leagues from each territory. 

BRIDGE RECORDS, INC. 
www.BridgeRecords.com 
Becky Starobin, director 
E-mail: Bridgerec@aol.com 
Year First Attended MIDEM: 1992 
Best Deal Initiated at MIDEM: Our 
French distibutor. 

Best Advice for Attending MIDEM: 
Wear comfortable shoes. 

Priority for MIDEM This Year: In 
addition to meeting with our 
current distributors to plan for 
the next year, the company's 
president, classical guitarist 
David Starobin, will be featured 
in a performance at the Cannes 
Classical Awards. 

CARGO MUSIC, INC 
www.cargomusic.com 
Eric Goodis, president 
E-mail: Eric@cargomusic.com 
Year First Attended MIDEM: 1989 
Best Advice for Attending MIDEM: 
Get a flu shot. 

Priority for MIDEM This Year: To 
maintain relationships. 

CHESKY RECORDS 
www.chesky.com 
Jaime Lee, international 

sales/marketing manager 
E-mail: Jlee@chesky.com 
Year First Attended MIDEM: 2001 
Best Advice for Attending MIDEM: 
Get plenty of sleep on the 
plane! Come well prepared. 

Let's Make A Deal: 
Who's Buying And Selling 

At MIDEM 2002 
CONTACTS ARE KEY TO A SUCCESSFUL CANNES CONVENTION 

As mu.sic executives from the U.S. and around the world convene in Cannes fan. 20-24 
for the annual MIDEM convention, this year will bring new discussions, new showcases and 
a newly challenging economic climate. Hou evei; the inprmation sought by most attendees 
remains the same as ever They need to know who's going, what they're selling and what 
they're buying. "lb that end, Billboard correspondents have contacted numerous executives 
from key markets in recent weeks to produce the following buyer-and-seller profiles. We've 
included Web site addresses, where available, which provide an online preview of what com-
panies have to offer And, in an age where E-mail has become essential for conducting busi-
ness across time zones—or across the floor of the Palais des Festivals—we have included that 
contact information for the companies or executives featured here. 

Al Evers ¡ch/ro Asatsuma Kathy Spanberger 

Priority for MIDEM This Year: New 
distribution in France and 
Japan. 

CONSPIRACY MUSIC 
www.conspiracymusic.com 
Monte J. Robison, president and 
owner 

E-mail: Monte@conspiracy.com 
Year First Attended MIDEM: 2000, 

the last great year before the 
Internet bubble burst. All those 
dot-coms and their exhibits— it 
was outrageous and so much 
fun. 

Best Deal Initiated at MIDEM: 
Licensed titles into Portugal via 
Vidisco. 

Best Advice for Attending MIDEM: 
Set up all meetings before 
arriving. Make a point to enjoy 
the Cannes nightlife— cafes, 
smoking, drinking, food. After 
MIDEM, head to the Alps and 
go skiing! 

Priority for Midem This Year: Less 
is more. Fewer meetings. 

DMX/AEI MUSIC 
www.aeimusic.com 
Dana Sims, manager, label 

relations 

E-mail: Dana.sims@aeimusic.com 
Year First Attended MIDEM: 1998 
Best Deal Initiated at MIDEM: Most 

of the deals I initiated are not 
relevant to this business. I used 
to work at an independent label 
and went there under the guise 
of securing independent distri-
bution. 

Best Advice for Attending MIDEM: 
Bring traveler's checks and a 
credit card. You can get as 
much done as you want to, as 
long as you keep your eyes and 
ears open. 

Priority for MIDEM This Year: Make 
as many contacts as possible 
and secure as much content as 
possible. 

ESL MUSIC 
www.esImusic.com 
Kalani, label manager 
E-mail: Kalani@esImusic.com 
Year First Attended MIDEM: 2000 
Best Deal Initiated at MIDEM: Too 
many to decide. 

Best Advice for Attending MIDEM: 
Enjoy life, be mellow; music is fun! 

Priority for MIDEM This Year: Top 
secret. 

LICENSEMUSIC 
www.Licensemusic.com 
Gerd Leonhard, president/CEO 
E-mail: Gerd@licensemusic.com 
Year First Attended MIDEM: 1994 
Best Deal Initiated at MIDEM: The 

biggest deal we closed last 
year at MIDEM was a content 
partner agreement with Sony 
ATV Music Publishing. 

Priority for MIDEM This Year: 
LicenseMusic is planning to 
connect with its 220-plus con-
tent providers, close some 
major licensing deals we've 
been working on and get in 
touch with possible strategic 
partners worldwide. 

LOVECAT MUSIC 
www.LoveCatMusic.com 
Randy Frisch, president 
E-mail: Frisch@lovecatmusic.com 
Year First Attended MIDEM: 1996, 
and I've been to every one 
since then. 

Best Deal Initiated at MIDEM: At 
MIDEM, I met Dieffe Records 
from Milan. Dieffe is a leading 
independent dance label. We 
began publishing Dieffe and 
placed its music in more than 

20 films and TV shows, includ-
ing Third Watch, Sex and the 
City and many indie films. Our 
best-selling song of theirs is 
"Bidibodi Bidibu." It's in the 
upcoming Fox film Super 
Troopers and on the sound-
track album for the film. 

Best Advice for Attending MIDEM: 
Stay focused on what you 
want; don't get distracted by 
people who do not advance 
your agenda. Still, try to keep a 
little time for "exploring" and 
new business development. 

Priority for MIDEM This Year: To 
find great R&B and hip-hop 
music from around the world 
(no samples please!). 

NOTE ON PRODUCTIONS 
www.note-on.com 
John Mattick, managing partner 
E-mail: Note-on@worldnet.att.net 
Year First Attended MIDEM: 1999 
Best Deal Initiated at MIDEM: The 
best deal initiated at MIDEM 
was for myself, in that it 
opened my mind to the size of 
the world and all the opportuni-
ties available. 

Best Advice for Attending MIDEM: It 
requires the extra effort of 
preparing in advance and mak-
ing appointments prior to 
going, so as to fully take 
advantage of what MIDEM has 
to offer. Wear sensible shoes 
and try to stay within walking 
distance of the Palais des Fes-
tivals. 

Priority for MIDEM This Year: My 
business partner Chris Hinson 
and I have been producing a 
new dance/pop artist named 
Scott Michael. Interest in the 
U.S. has been strong, but we 
believe that Scott needs to 
reach a world audience. 
MIDEM is perfect for that. We 
are looking for record-label 
opportunities for Scott on a 
global scale. 

PEERMUSIC 
www.peermusic.com 
Kathy Spanberger, president 
E-mail: Kspanberger@ 
peermusic.com 

Year First Attended MIDEM: 1985 
Best Deal Initiated at MIDEM: Too 
many to remember. 

Best Advice for Attending MIDEM: 
Have breakfast outside of your 
hotel, or you'll pay $5.00 for a 
cup of coffee. 

Priority for MIDEM This Year: To 
find more good deals. 

XENOMUSIC 
www.XenoMusic.com 
Douglas Hoppe, managing 

director 
E-mail: Dhoppe@xenomusic.com 
Year First Attended MIDEM: 2001 
Best Deal Initiated at MIDEM: So 
many! I guess the most interest-
ing was making a deal with the 
entire Croatian stand at once 
(there were several companies 
present). That led to quality 

Continued on page 46 
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www.virginclassics.com 

CLASSICS 

PIOTR ANDERSZEWSKI 
Mozart: Concertos 21 & 24 

5042 

FABIO BIONDI 
Scarlatti: Concerti grossi 

5454952 

STEPHANIE BLYTHE 
Bach d, Handei: Arias 

5454752 

RENAUD CAPUÇON 
Le Boeuf sur le toit 

French works for violin and orchestra 

5454822 

GAUTIER CAPUÇON 
Ravel: Piano Trio, Sonatas 

5454922 

DAVID DANIELS 
Vivaldi: Stabat Mater 

5454742 

NATALIE DESSAY 
Mozart Heroines 
5454472 

VÉRONIQUE GENS 
Berlioz: Les Nuits d'été 
5454222 

DANIEL HARDING 

3 & 4 

PAAVO JÁRVI 
Sibelius: Maiden in the Tower 

5454932 

TRULS MORK 
Grieg: Cello Sonata, String Quartet 

5455052 

PATRICIA PETIBON 
French Baroque Arias 

5454812 
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LET'S MAKE A DEAL 
Continued from page 44 

cooperation on licensing and 
promotion, as well as a few 
international gigs for their artists 
and great sponsorship opportu-
nities for us. It would have 
taken us much more time, effort 
and money to make those kinds 
of deals come together if every-
one wasn't in the same room 
together at the same time. 

Best Advice for Attending MIDEM: 
Divide and conquer. There are 
so many people that the best 
strategy is to bring a team, not 
just a representative. Have one 
person man the stand and the 
others each assigned to hunt-
ing down the different types of 
people you want to meet either 
on a geographical basis 
(Europe, Latin America, etc.) or 
else by the function they serve 
(marketing partnerships, con-
tent deals, etc.). Make sure you 
schedule important appoint-
ments in advance via E-mail 
and phone, as well. 

Priority for MIDEM This Year: Let 
music lovers know more about 
the great music we've gathered 
from around the world over the 
last three years by entering into 
serious, quality partnerships 
with key companies and organ-
izations. 

UNITED KINGDOM 

AIR 
www.airmtm.com 
Marc Connor, director 
E-mail: marc@airmtm.com 
Year First Attended MIDEM: 1997 
Best Deal Initiated at MIDEM: Noth-

ing sticks out so far— but I'm 
hopeful that we'll do great 
things with Air, which is a 
brand-new company. 

Best Advice for Attending MIDEM: 
Make sure someone else buys 
the drinks at the Hotel 
Martinez— and don't sleep on 
the beach, as I had to one year 
when I found myself without a 
hotel room. Also, beware—the 
girls at the Barracuda Club are 
not what they seem! 

Priority for MIDEM This Year: Air is 
organizing a joint-stand for 
independent jazz labels and 
distributors. It's called ja: uk 
and will feature companies like 
Provocateur, mactw, Caber 
Records, Candid and others. 
We're also launching a 
government-backed independ-
ent trading body for jai'. 

CANDID RECORDS 
www.candidrecords.com 
Alan Bates, managing director 
E-mail: alanbates@ 
candidrecords.com 

Year First Attended MIDEM: I've 
attended all of them [since 
MIDEM debuted in 1967] 
except for one I had to skip for 
illness. I can remember when 

the Hotel Martinez was small 
and funky! 

Best Deal Initiated at MIDEM: I once 
licensed the entire catalog to a 
part-work publisher looking for 
material for a "jazz greats" 
series. That was a very nice lit-
tle arrangement. 

Best Advice for Attending MIDEM: 
Never make any appointments 
before 11:00 a.m.—and avoid 
the Martinez! It's ball-breakingly 
expensive, and it goes on all 
night. But I suppose everyone 
has to experience it at least 
once. 

Priority for MIDEM This Year: I'll be 
looking for new distributors for 
our contemporary-world-R&B 
label called Big City. 

Alan Bates 

CHELSEA MUSIC PUBLISHING 
www.chelseamusicpublishing.com 
Eddie Levy, managing director 
E-mail: eddie@ 
chelseamusicpublishing.com 

Year First Attended MIDEM: 1971 
Best Deal Initiated at MIDEM: Pick-

ing up the B sides of David 
Soul's hits, which became 
No. is. 

Best Advice for Attending MIDEM: 
Carry your itinerary with you 24 
hours a day. 

Priority for MIDEM This Year: Net-
working and consolidating rela-
tionships. 

COOKING VINYL 
www.cookingvinyl.com 
Martin Goldschmidt, managing 

director 
E-mail: martin@cookingvinyl.com 
Year First Attended MIDEM: 1987 
Best Deal Initiated at MIDEM: I once 

got to play a tape to a Swedish 
guy, and what resulted was a 
label deal with [Sweden's] 
Amigo Records that has lasted 
for 10 years. 

Best Advice for Attending MIDEM: 
There's no substitute for prepa-
ration. If you want results, thor-
oughly research who you want 
to meet and also line up the 
meetings in advance. 

Priority for MIDEM This Year: We 
intend to get together with the 
people we are working with 
throughout the year. Particular-
ly, I'm also looking to do deals 
in Japan, Korea and Russia. 

EAGLE ROCK 
ENTERTAINMENT 
www.eagle-rock.com 
Terry Shand, chairman 
E-mail: mail@eagle-rock.com 
Year First Attended MIDEM: 1977 
Best Deal Initiated at MIDEM: For us 
these days, MIDEM is more 
about PR and a meet-and-greet 
opportunity with overseas dis-
tributors and licensees. But I do 
remember getting Telstar to 
pick up the bill for dinner. Now 
that was an achievement! 

Best Advice for Attending MIDEM: 
It's easy to give in to the temp-
tations and stay out, but I 
would advise getting at least 
three hours sleep a night. It's 
very important to keep sharp. 
Each year, you see lots of walk-
ing wounded, and you wonder 
what business they are doing. 

Priority for MIDEM This Year: As in 
every year, we're going to try to 
cover as much ground as we 

Martin Goldschmidt 

can. We're particularly interest-
ed in signing bigger and better 
artists, and the fact that the 
majors are now trimming their 
rosters may open up opportuni-
ties. 

GLOBAL CHRYSALIS MUSIC 
PUBLISHING 
www.chrysalis.com 
Peter Knight Jr., general manager 
E-mail: peterknightjr@ 
chrysalis.com 

Year First Attended MIDEM: 1967 
Best Deal Initiated at MIDEM: 
Acquired the U.K. sub-
publishing of Cherry Lane & 
Dream Works catalogs. 

Best Advice for Attending MIDEM: 
Don't have the oysters on the 
first night. 

Priority for MIDEM This Year: Pro-
moting Global Chrysalis and 
new acquisitions for the 
Chrysalis Group. 

HORNALL BROTHERS MUSIC 
www. hobro.co.0 k 
Stuart Hornall, managing director 
E-mail: stuart@hobro.co.uk 
Year First Attended MIDEM: 1980 
Best Deal Initiated at MIDEM: A 

publishing deal with Leiber & 
Stoller. 

Best Advice for Attending MIDEM: 
First, have a word with your 

bank manager [given the cost 
of attending], and, most impor-
tant of all, pace yourself! 

Priority for MIDEM This Year: To 
host Hornall Brothers' fifth Bal-
cony Brunch and to celebrate 
our sixth year in business. 
Also, to meet with our sub-
publishers and try to attract 
new business to our company. 

PEERMUSIC 
www.peermusic.com 
Nigel Elderton, U.K. managing 

director and European VP for 
creative affairs 

E-mail: nelderton@ 
compuserve.com 

Year First Attended MIDEM: 1990 
Best Deals Initiated at MIDEM: 
Signing dance artist Sash, and 
20th Century Fox Music for 
sub-publishing. 

Best Advice for Attending MIDEM: 
No alcohol before midday. 

Priority for MIDEM This Year: To 
renew friendships and business 
contacts and to fly the inde-
pendent flag. 

Ilona Leinert 

GERMANY 

BLUE FLAME RECORDS 
www.blueflame.com 
Ilona Leinert and Friedemann 

Leinert, managing directors 
E-mail: leinert@blueflame.com 
Year First Attended MIDEM: 1988 
Best Deal Initiated at MIDEM: 
(Comments from Ilona Leinert) 
All deals are important. We've 
made deals with partners in 
Japan, India and France, and 
we extended our worldwide 
publishing deal with 
Warner/Chappell. 

Best Advice for Attending MIDEM: 
Always talk to strangers! While 
sitting at the German stand 
waiting for our next meeting, a 
total stranger just sat down at 
our table with a cup of beer in 
his hands and completely 
ignored us. After a few minutes, 
he apologized for taking up the 
table since he was just too tired 
of standing. We started talking, 
and it turned out that he has a 
distribution company in Japan. 
Today, the company, Sohrab 
Saadat from Popbiz, is one of 

the best distribution partners 
we have. 

Priority for MIDEM This Year: Meet 
all our friends again, make new 
contacts, find new productions 
and offer our catalog for inter-
national licensing. 

GANG GO MUSIC 
www.blankandjones.de 
www.fragma.de 
Louis Spillmann, president 
E-mail: gang.go@t-online.de 
Year First Attended MIDEM: 1973 
Best Deal Initiated at MIDEM: 

Licensing for the dance project 
Fragma, whose track "Tocas 
Miracle" became a top-15 hit in 
the U.K. through Positiva/EMI. 

Best Advice for Attending MIDEM: 
Time is money; never be late in 
making decisions. 

Priority for MIDEM This Year: 
Licensing our productions from 
the DJ duo Blank & Jones, who 
are now taking off in Southeast 
Asia. 

TRAUMTON RECORDS 
www.traumton.de 
Stefanie Marcus, president 
E-mail: stefanie.marcus@ 
traumton.de 

Year First Attended MIDEM: 1990 
Best Deal Initiated at MIDEM: U.S. 

distribution with DNA. 
Best Advice for Attending MIDEM: 

Enjoy, stop thinking about 
money before you leave home, 
make friends and trust that 
everything good will work out in 
the long run. 

Priority for MIDEM This Year: To 
raise as much interest as possi-
ble in Bubbles & Bones, the 
debut album of American/ 
Swiss vocalist Erika Stucky. 
She is regarded as one of the 
most original new voices on the 
international ja77 scene. Her 
Swiss roots and big-city spon-
taneity span an enthralling arch 
between cozy, down-home, 
Alpine tradition and urban 
nightmare. 

WINTRUP MUSIKVERLAGE 
www.wintrup.de 
Walter Holzbaur, owner and 
managing director 

E-mail: info@wintrup.de 
Year First Attended MIDEM: 1975 
Best Deals Initiated at MIDEM: Sub-

publishing deal with Complete 
Music Ltd., London, in 1983 
that still exists to this very day, 
deals for John Fogerty's songs 
through Minder Music in the 
U.S. and Published by Patrick 
in the U.K., and various con-
tracts for Japan and South East 
Asia. 

Best Advice for Attending MIDEM: 
Never trust a taxi driver who 
promises to pick you back up 
from a restaurant in the moun-
tains. 

Priority for MIDEM This Year: We're 
looking to represent a well-
organized U.S. catalog for the 
GSA territories and Eastern 

Continued on page 48 

46 BILLBOARD SPOTLIGHT BILLBOARD JANUARY 19, 2002 



Abril Music 
presents the Bossa Nova of the XXI Century 

Rita Lee 
Bossa'n Beatles 

• A hard day's night 
• With a little help from my friends 

• If I feel 
• All my loving 
• She loves you 
• Michelle 
• In my life 

• Here, there and everywhere 
• I want to hold your hand 

• Lucy in the sky with diamonds 

Ivan Lins 
Inspired by Antonio Carlos Jobim 

Meet us at Midem - Stand 06.24 
• Abril Music • Brazil's #1 Indie Label. 

• Vivo sonhando / Triste 
• Inútil paisagem 
• Samba do aviào 

• Bonita 
• Este seu olhar / Promessas 

• Time after time 
• Caminhos cruzados 
• Eu sei que you te amar 

• Dindi 
• Jobiniando 

• She walks this earth (Grammy Awarded) 

www.abrilmusic.com.br/export.asp 
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Europe and looking for efficient 
subpublishers in South Ameri-
ca, Italy and Greece. 

FRANCE 

ATMOSPHÉRIQUES 
www.atmospheriques.com 
Denis Collart, export manager 
E-mail: denis.collart@ 
atmospheriques.com 

Year First Attended MIDEM: 2000 
Best Deal Initiated at MIDEM: Sign-

ing the group T80 to Virgin Ger-
many. 

Best Advice for Attending MIDEM: 
Never make an appointment 
too early in the morning. 

Priority for MIDEM This Year: Today, 
Atmosphériques benefits from 
a well-established network of 
connections. Numerous con-
tracts have been signed these 
past two years. We must, how-
ever, continue to push certain 
territories— such as Scandi-
navia, for example. In terms of 
artists, I plan on stressing 
Grand Tourism (electronica) 
and Franck Roussel, whose 
first album will be released in 
2002 in France. When you 
attend your first MIDEM, you're 
somewhat lost, you don't know 
many people, and you wonder 
what you're doing there. But 
very quickly, you realize that the 
record industry, including the 
international industry, is quite 
small. So, this year, I am glad to 
return and meet up again with 
many contacts. 

EDITIONS DE PARIS 
Roger Ganem, company 
manager 

E-mail: rganem@fr.packardbell.org 
Year First Attended MIDEM: 1982 
Best Deal Initiated at MIDEM: We've 
made deals with 50% of the 
Italian producers with whom I 
work today. 

Best Advice for Attending MIDEM: 
Don't chase too many rain-
bows at the same time; try to 
meet foreign people in your 
own country because, unless 
you get lucky, you might as well 
stay home. 

Priority for MIDEM This Year: Deals 
for our artist Arielle Dombasle. 

SCORPIO MUSIC 
www.scorpiomusic.fr 
Henri Belolo, CEO 
E-mail: info@scorpiomusic.fr 
Year First Attended MIDEM: More 
than 30 years ago. 

Best Deal Initiated at MIDEM: Too 
many to count. 

Best Advice for Attending MIDEM: 
Better be ready for action! 

Priority for MIDEM this year: To 
sign all available hits! 

XIII BIS MUSIC GROUP 
www.13bis.com 
Laurent Dreux-Leblanc, chairman 

E-mail: 13bismusic@13bis.com 
Year First Attended MIDEM: 1992 
Best Deal Initiated at MIDEM: 
MIDEM has allowed me to 
weave a global network of part-
ners enabling me to achieve 
the best possibilities for 
exploitation of our works. 

Best Advice for Attending MIDEM: 
Sit at the bar of Hotel Majestic 
so that you meet everyone who 
didn't want to give you an 
appointment—with CDs in your 
pocket. 

Priority for MIDEM This Year: To 
present our radio B2B—the first 
online radio allowing record 
companies, production compa-
nies and advertising agencies 
to listen to and select our 
songs. In addition, every year 
at MIDEM, we are on a boat in 
front of the Palais, and this year 

Laurent Dreux-Leblanc 

we are offering use of the boat 
to a large French cable chan-
nel, MCM, for their interviews 
with the artists present at the 
NRJ Music Awards. It would be 
great if MIDEM could take 
place in May so that we would 
really be able to enjoy the sun. 

ITALY 

ALA BIANCA GROUP 
www.alabianca.it 
Toni Verona, president and 

general manager 
Jean Luc Dorn, A&R manager 
E-mail: tverona@alabianca.it, 
jIdorn@alabianca.it 
Year First Attended MIDEM: 1978 
Best Deal Initiated at MIDEM: Our 

general master agreement for 
Japan with Toshiba EMI in 1990. 

Best Advice for Attending MIDEM: 
Spend your time wisely. 

Priority for MIDEM This Year: To 
sign an interesting master deal 
for Asia, including Japan, and 
consequently to sign a sub-
publishing deal for the region. 

THE SAIFAM GROUP 
www.saifam.com 
Mauro Farina, president 
E-mail: maurofarina@ 
thesaifambusiness.com 

Year First Attended MIDEM: 1982 
Best Deal Initiated at MIDEM: A 

licensing deal with Sony Music 
Japan. 

Best Advice for Attending MIDEM: 
Enjoy it. 

Priority for MIDEM This Year: Meet-
ing our international partners. 

Giacomo Maiolini 

TIME 
www.timerec.it 
Giacomo Maiolini, president 
E-mail: time@timerec.it 
Year First Attended MIDEM: 1992 
Best Deal Initiated at MIDEM: In 

1998, the company :icensed 
"Feel It" by the Tamperer fea-
Turing Maya, which became a 
European hit, and achieved 
similar success in 2000 with 
"You See the Trouble With Me" 
by Black Legend. 

Priority for MIDEM This Year: 
Licensing for the Spacelovers 
and Souvenir d'Italie. And we'll 
have other new projects com-
ing soon. 

SPAIN 

AUTORES AND 
PRODUCTORES ASOCIADOS 
www.apasoc.com 
Antonio Pérez Solis, president 
E-mail: apas@landeres 
Year First Attended MIDEM: 1970 
Best Deal Initiated at MIDEM: I pre-

fer to make contact with 
already established networks, 
ever since I began talking to the 
independent Italian publisher 
Ala Bianca. We agreed to 
exchange catalogs, and it was 
a very good move. 

Best Advice for Attending MIDEM: 
Prepare yourself before you go 
to MIDEM by getting in touch 
by phone or E-mail with the 
people you want to see there. 

Priority for MIDEM This Year: To 
expand into Poland and other 
former East Bloc countries. 
Poland is growing enormously, 
and it has the same level of 
taste and culture as many 
Western European countries. In 
five or six years, it will have a 
major presence in Spain and 
other Western European 
nations. 

BAT DISCOS 
www.latinoticias.com 
Jorge Gómez, managing director 

E-mail: jorge@batdiscos.com 
Year First Attended MIDEM:1982 
Best Deal Initiated at MIDEM: We 
have made many very useful 
contacts at MIDEM, especially 
with Latin American and U.S. 
publishers, although it's hard to 
say that any specific deal we 
have made was begun at 
MIDEM. But that's the whole 
point. For us, MIDEM is all 
about making and consolidat-
ing contacts, and not about 
making concrete deals. 

Best Advice for Attending MIDEM: 
Contact in advance all the peo-
ple you want to see so that you 
can draw up a good working 
agenda and space out your 
appointments. 

Priority for MIDEM This Year: This 
year, we shall be focusing our 
strength on getting our [Latino] 
material well-known in the rest 
of Europe outside Spain. 

Antonio Pérez Solis 

CONTRASEÑA RECORDS 
www.contrasena.com 
Enrique Boras, director 
E-mail: kikeecontrasena.com 
Year First Attended MIDEM: 1992 
Best Deal Initiated at MIDEM: In 
1996 I started talking to Ger-
man independent distributor 
CYX about licensing a single by 
Spanish band Double Vision, 
called " Knockin." It was a huge 
dance hit and sold nearly 1 mil-
lion singles in Germany, and, 
on the basis of that, people at 
MIDEM came to us like flies 
around a honey pot; we signed 
the single to several countries. 
It was the Spanish song that 
generated the second-highest 
amount of authors' rights 
income outside Spain, after 
"Macarena," in the first half of 
1997. Moving that single at 
MIDEM was a big breakthrough 
for us. 

Best Advice for Attending MIDEM: 
Don't be timid or afraid of 
entering as many stands as you 
want. Ask questions, take sam-
ples and have a determined 
attitude. The first time I went to 
MIDEM, I think I missed out by 
being a bit too shy and just 
walking by many stands. 

Priority for MIDEM This Year: To 
consolidate our relations with 
labels from many countries that 

we already have licensing deals 
with and to demonstrate that 
we still exist and are still going 
strong. 

SWEDEN 

BONNIER AMIGO MUSIC 
GROUP 

www.bonnieramigo.com 
Jonas Siljemark, president/CEO 
E-mail: hanna.enstrom@ 
bonnieramigo.com 

Year First Attended MIDEM: 1986 
Best Deal Initiated at MIDEM: The 
one for Lutricia McNeal's "Ain't 
That Just the Way" [when Silje-
mark was managing director at 
CNR/Arcade Music Company], 
where the single was licensed 
to Telstar in the U.K. and CNR 
for the rest of Europe. 

Best Advice for Attending MIDEM: 
Keep cool! 

Priority for MIDEM This Year: We're 
presenting the acts Adorus, 
Brolle and Excellence. 

GAZELL MUSIC 
www.gazell.net 
Eva Karman, co-managing 

director 
E-mail: eva.karman@gazell.net 
Year First Attended MIDEM: 1997 
Best Deal Initiated at MIDEM: That 
would be one of the sub-
publishing deals I did [in my 
former position as managing 
director of MNW Music] for the 
Wannadies. 

Best Advice for Attending MIDEM: 
Prepare and book meetings 
with the people you want to 
see, but make sure you've got 
time for the people you didn't 
expect to meet. 

Priority for MIDEM This Year: Apart 
from meeting with the publish-
ers we represent at Gazell, we 
will present material by country 
writer Tomas "Tom Knox" 
Enochsson, hip-hop/rapper 
Scoob Rock and other song-
writer/artists signed to our new 
catalog KarGaz Music. 

MINISTRY OF SOUND MUSIC 
GROUP NORDIC 
www.ministryofsound.com 
Michel Petre, head of A&R 
E-mail: mpetre@ 
ministryofsound.com 

Year First Attended MIDEM: A long 
time ago...1980-something. 

Best Deal Initiated at MIDEM: A 
handshake deal in a Palais hall-
way for DJ Bobo's "Somebody 
Dance With Me" after having 
launched the 12 Inc label on 
Pitch Control [where Petre was 
a co-owner, and later sold off to 
edel]. It was cool because 
Sweden was the first country 
where that song went No. 1 
and was certified gold. 

Best Advice for Attending MIDEM: 
Bring comfortable shoes for 
walking in the Palais and sun-
glasses for lunch at the beach. 

Priority for MIDEM This Year: To 
Continued on page 50 
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Pozzoli Ltd 
100 New Kings Road 
London. SW6 4LX. UK 

I. ( 44) 020 7384.3283 
Fax (44)020 7384.3067 
E-mail: pozzoliltd@aolcom 

NUN PACKAGING: 
usic tor your Eves. 

Pozzoli SpA 
Via G. DI Vittorio. 11 
20065 tnzago (Milano). Italy 
let. (39) 02 954341 
Fax (39) 02 95434240 
E-mail: mail@pozzolispa.com 
www.pozzolispa corn 

Pozzoli Deutschland GmbH 
Eschersheimer Landstr . 526 
D-60433 Frankfurt am Main 
Tel. (49) 069 53099.34 
Fax (49) 069 53099.76 
E-mail: pozzoligmbh@t-online.de 

POZZOLI. ADVANCED CO-DVD PACKAGING AND ALL TYPES OF CD -OVO REPLICATION. 
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sign hits and meet all the great 
friends in the industry. 

MTG PRODUCTIONS 
www.mtg.as 
Larry Bringsjord, managing 

director 
E-mail: larry@mtg.as 
Year First Attended MIDEM: 1996 
Best Deal Initiated at MIDEM: Sell-

ing various soundtracks to the 
U.S. and licensing Diezel to 
Japan. 

Best Advice for Attending MIDEM: 
Make some good friends! 

Priority for MIDEM This Year: We'll 
be presenting our hip-hop label 
City Connections, our DJs and 
our dance act Infinity. 

IRELAND 

FOXROCK MUSIC 
PRODUCTIONS 
www.foxrockmusic.com 
Johnny Lappin, managing 

director 
E-mail: fmp@eircom.net 
Year First Attended MIDEM: 1979 
Best Deal Initiated at MIDEM: Meet-

ing all the major players in 
music publishing worldwide 
and getting an omelette and 
chips for under £20 on the 
Croisette. 

Best Advice for Attending MIDEM: 
Bring your best bullshit detec-
tors and get out of the Hotel 
Martinez before 5 a.m. in one 
piece. 

Priority for MIDEM This Year: Meet-
ing all my old—and they are at 
this stage—friends and avoid-
ing that bloke with the Hungari-
an folk band who's been trying 
to meet me for 20 years. 

RMG DISTRIBUTION 
www.rmg.ie 
Peter Kenny, managing director 
E-mail: peter@rmg.ie. 
Year First Attended MIDEM: 1999 
Best Deal Initiated at MIDEM: The 
best deal RMG Ireland initiated 
at MIDEM was securing the 
exclusive sales and distribution 
for Mushroom Records [includ-
ing releases from Garbage, 
Ash, Muse and others]. 

Best Advice for Attending MIDEM: 
The best advice I can give for 
MIDEM—also known as Must I 
Drink Every Minute— is to plan 
your visit well in advance and 
schedule your important meet-
ings before you go. And wear 
comfortable shoes! 

Priority for MIDEM This Year: The 
main priority for RMG Ireland is 
to attract new distribution 
deals. These would include 
audio, video and DVD product. 
We will also be focusing on 
increasing the awareness with-
in the industry of the facilities 
now provided by RMG Ireland. 
Since our expansion in July 

2001. we now offer a complete 
service incorporating sales, 
marketing, promotion and 
physical distribution in Ireland 
for the entertainment industry. 
Additionally, we are looking to 
develop exports on the exclu-
sive labels that we represent 
within Ireland. We will be meet-
ing with a number of export 
clients worldwide for this pur-
pose. 

Johnny Lappin 

JAPAN 

FUJIPACIFIC MUSIC INC. 
www.fulipacific.co.jp 
Ichiro Asatsuma, president 
E-mail: president@fujipacific.co.jp 
Year First Attended MIDEM: 1971 
Best Deal Initiated at MIDEM: It was 

the meeting with Chuck Kaye in 
1988. That meeting was the 
start of what eventually 
became Windswept Pacific. 

Best Advice for Attending MIDEM: 
Meet people, and meet as 
many as you can. 

Priority for MIDEM This Year: 
MIDEM has always proven to 
be very productive for Fujipacif-
ic, and I expect it to be just as 
good for us at MIDEM 2002. As 
always, my priority is to meet 
all of Fujipacific's overseas 
contacts while I am at MIDEM. 

NICHION INC. 
www.nichion.co.jp 
Mamoru Murakami, chairman and 
CEO 

E-mail: info@nichion.co.jp 
Year First Attended MIDEM: 1968 
Best Deal Initiated at MIDEM: 

Entered the music library busi-
ness through MIDEM contacts. 

Best Advice for Attending MIDEM: 
Check out the various event 
schedules before confirming 
your meeting schedules. 

Priority for MIDEM This Year: Com-
munication with old and new 
clients. 

VICTOR ENTERTAINMENT, 
INC., AKA JVC 
www.jvcrhusic.co.jp 
Aya Ohi, head of international 

operations for international 
repertoire 

E-mail: a_ohi@ve.jvcmusic.co.jp 
Year First Attended MIDEM: 1969 

Best Deal Initiated at MIDEM: Too 
many to mention. Nowadays, 
we tend to wrap up deals at 
MIDEM rather than initiate 
them, and they've all been 
great! 

Best Advice for Attending MIDEM: 
Stay sober. 

Priority for MIDEM This Year: As we 
work with all genres of music, 
as with every year, we will be 
covering a broad range of 
repertoire, from pop and dance 
to rock and crossover. We 
probably have enough good 
jazz and classical on hand. 
There's not one specific priority, 
but all genres are important to 
us. 

Aya Ohi 

AUSTRALIA 

FABLE IMAGE MUSIC 
www.fablemusic.com.au 
John McDonald, managing 

director 
E-mail: admin@ 
fablemusic.com.au 

Year First Attended MIDEM: 1972 
Best Deal Initiated at MIDEM: In 

1973, Fable licensed an Irish 
sing-along album through K-Tel 
that sold some 750,000 in 
North America and remains Ire-
land's best-selling tourist 
album. 

Best Advice for Attending MIDEM: 
Rather than try to speak to 
everyone, target your people 
and work out what it is they're 
looking for. Be prepared to go 
back to MIDEM at least four or 
five times. But every single one 
of our deals and partners came 
out of MIDEM. 

Priority for MIDEM This Year We're 
the largest producers of pro-
duction music in the southern 
hemisphere, we're in 30 territo-
ries. We want to meet with our 
sub-publishing agents and our 
new U.S. agents, Delrey, who 
are very strong with TV and 
films. 

MRA ENTERTAINMENT 
www.mragroup.com.au 
Glen Navratil, general manager 
E-mail: glen@mragroup.com.au 
Year First Attended MIDEM: 1989 
Best Deal Initiated at MIDEM: 

Licensed the Buena Vista 
Social Club's first album from 
the World Circuit label. The disc 
sold 120,000 in Australia. 

Best Advice for Attending MIDEM: 
Take a gas mask if you're a 
non-smoker! 

Priority for MIDEM This Year: 
Launching a new pop label and 
finding strategic alliances for it, 
and expanding lucrative export 
licenses for local repertoire. 

ROCKET AUSTRALIAN 
EXPORTS 
www.rocket.com.au 
Buzz Hiscock, co-director 
E-mail: buzz@rocket.corn.au 
Year First Attended MIDEM: 1997 
Best Deal Initiated at MIDEM: An 
export deal with Japan in 1999 
was worth half a million dollars. 

Best Advice for Attending MIDEM: 
Get lots of sleep beforehand. 

Priority for MIDEM This Year: With 
the low value of the Australian 
dollar, our export business rose 
50% through 2001, so we are 
looking to expand our cus-
tomer list. 

Buzz Hiscock 

SOUTH AFRICA 

GALLO MUSIC GROUP 
www.gallo.co.za 
Geoff Paynter, managing director, 

publishing 
E-mail: geoffp@gallo.co.za 
Year First Attended MIDEM: 1988 
Best Deal Initiated at MIDEM: There 
were so many good deals, I 
can't really name one. 

Best Advice for Attending MIDEM: 
Get to bed early. 

Priority for MIDEM This Year To 
pick up whatever goes. 

THE DAVID GRESHAM 
RECORD COMPANY 
www.greshamrecords.co.za 
David Gresham, CEO and 
managing director 

E-mail: dgreshamlámweb.co.za 
Year First Attended MIDEM: 1972 
Best Deals Initiated at MIDEM: 

Licensing for Depeche Mode, 
Kylie Minogue, Foster & Allen 
and tons more. 

Best Advice for Attending MIDEM: 
MIDEM is not a party; treat it as 
business. 

Priority for MIDEM This Year: To 

continue making contacts; the 
list grows every year. 

EUROPEAN NEW MEDIA 

DX3 
(a digital platform solutions com-

pany) 
www.dx3.net 
David Stockley, CEO 
E-mail: david.stockley@dx3.net 
Year First Attended MIDEM: 1982 
Best Deal Initiated at MIDEM: At 
Midem 2000, DX3 became the 
first solutions provider for 
Microsoft's Windows Media 
applications for the music 
industry in Europe. 

Best Advice for Attending MIDEM: 
Set up as many meetings as 
possible in advance. That can 
be very useful at MIDEM, 
where a lot of people may have 
already fixed their appoint-
ments and [therefore] won't 
have time for you. 

Priority for MIDEM this year: DX3 
will demonstrate a new online 
subscription service designed 
specifically for artist and label 
Web sites. 

MUSIWAP S.A. 
(a mobile music service provider) 
www.musiwap.com 
Gilles Babinet, CEO 
E-mail: gales e musiwap.com 
Year First Attended MIDEM: 2000 
Best Deal Initiated at MIDEM: When 
we bought the French Web site 
MP3.fr for the staff's expertise. 

Best Advice for Attending MIDEM: 
It's to do with initiating relation-
ships. MIDEM is a place where 
you don't sleep. There's noth-
ing else like it anywhere else I 
can think of. I go to both events 
[MIDEM and the more sedate 
GSM World, another confab 
held at the Palais des Festivals 
shortly after], and they couldn't 
be more different. 

Priority for MIDEM This Year: With 
EMI Music, Musiwap plans to 
demonstrate the rich-media 
version of its mobile phone-
distributed music service. This 
will be the year when people 
will start to take mobile distri-
bution seriously. It's becoming 
a reality. 

VITAMINIC LTD. 
(The U.K. arm of Vitaminic SpA, 
the Italy-based international 
online music service provider) 

www.vitaminic.co.uk 
Chris Cass, managing director 
E-mail: chris@vitaminic.co.uk 
Year First Attended MIDEM: 1996 
Best Deal Initiated at MIDEM: 
MIDEM 1999 was my first year 
there with Vitaminic. And that 
year had so many dot.com 
[companies], it was a good 
opportunity to start working 
with the labels. 

Best Advice for Attending MIDEM: 
[The helicopter service from 

Continued on page 52 
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U.S. Publishers 
Accomplish Much 
Away From Home 

F
or independent publishers 
in particular, MIDEM is 
the perfect place for mak-
ing contacts and expand-

ing catalogs—and this applies to 
old associates as well as new. 
"Sometimes, you see people in 

Cannes sooner than you see them 
in Los Angeles or New York," says 
Kathy Spanberger, president/C00 
of U.S. companies for peermusic 
in Los Angeles, who looks to 
strengthen existing relationships 
or establish new ones this year at 
MIDEM—as always. "Everybody's 
so busy in their home territories," 
she adds, "and it's a little more 
focused at MIDEM." While peer's 
MIDEM contingent "goes for the 
same deals everybody else is [going 
for]," Spanberger notes that sub-
publishing deals are increasingly 
the main target at Cannes. 

By JIM BESSMAN 

Allan Tepper, VP of creative 
services at MPL Communications, 
also feels that in addition to mak-
ing new contacts and renewing old 
relationships, meeting with an 
indie publisher's international sub-
publishing partners is extremely 
important. " It's particularly valu-
able for an indie publisher to have 
the chance to present to your sub-
publishers new things you're work-
ing on and get feedback," says Tep-
per. 
David Hirshland, VP of business 

and legal affairs for Bug Music, 
agrees. "Our primary focus at 
MIDEM every year is to liase with 
all our subpublishers from each 
territory in the world," he says, 
adding that, in Cannes, "they often 
bring to us relationships they have 
with people in their territories." 
Additionally, notes Hirshland, 

trr prom/. 
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Allan Tepper 

year-round activities concerning 
the international songwriters and 
indie publishing companies who 
make up the "universe of potential 
new clients" often "coalesce into 
something more definite at 
MIDEM, where people target their 
serious business because every-
body's there. So it's a matter of try-
ing to schedule as many sessions 
and meetings with as many people 
as you can, primarily to bolster and 
maintain relationships with sub-
publishers—as well as listen to what 
those subpublishers you aren't in 
business with have to say." 
Mark Fried, president/founder 

of Spirit Music, has attended 
MIDEM with general manager 
Buckley Hugo regularly since his 
company's inception in the mid-
'90s. " From the start, it gave us a 
perfect opportunity to get togeth-
er with the heads of our overseas 
offices—the various affiliates of our 
subpublisher, Palan Music Publish-
ing Ltd.—to compare notes, share 
new music and develop strategies 
to promote it globally," says Fried. 
"We've also occasionally brought 
along songwriters who are enjoy-
ing meaningful global activity to 
share in the MIDEM experience: 
Spirit writer Chris Butler, for 
instance, came to MIDEM 1999 as 
the Spice Girls cover of his classic 
'Christmas Wrapping' was topping 
overseas sales charts." 
Seconding Spanberger, Fried 

adds, "Believe it or not, we also end 
up spending more time catching up 
with some of our U.S. pub col-
leagues in the bar at the Four Sea-
sons than we're able to do Stateside. 
We've also closed a few key deals in 
the halls of the Palais, including 
most recently a global deal with K-
Tel to manage both their publish-
ing and master catalogs." 

In terms of picking up new busi-
ness, Hirshland says MIDEM may 
"not be as important for us as, say, 
South By Southwest or CMJ," as 

those conferences are more geared 
to bringing unsigned writers and 
artists together with "companies 
like ours." Rather, "MIDEM is 
more a business-to-business type of 
market, and independent players 
have a more difficult time sneak-
ing in between the cracks, if you 
will." But, even though MIDEM is 
not a showcase venue on the level 
of South By Southwest or CM J, 
"lots of things come up there that 
people aren't previously aware of," 
he says, pointing particularly to 
people hawking their wares" in 
and outside the exhibit halls. 
"There are a lot of catalogs that are 
available that you learn about on 
an impromptu basis only once 
you're there," says Hirshland. 
At Famous Music Publishing 

Companies, chairman/CEO Irwin 
Z. Robinson notes a bit of a change 
in the MIDEM "focus" for Famous. 

"It used to be that we went there 
and met with a lot of American 
lawyers who carry American deals 
with them to MIDEM that other-
wise could have been made in the 
U.S.," says Robinson. "Neverthe-
less, we did make those kinds of 
deals in those years. But now the 
focus has changed for us: This 
year, we're sending our London 
rep, Luke McGrellis, and we think 
it's probably better for him to 
search out continental material 
that might be good for London 
and other English-speaking terri-
tories." 
Also important for Famous at 

MIDEM, adds Robinson, is meet-
ing with foreign representatives. 
"We go through BMG for many 
European territories, and Luke 
will be meeting with them and 
preparing them for new product 
coming out in 2002, as well as 
other things," says Robinson. 

But, while MIDEM's value may 
have "changed over the years," as 
Robinson notes, "it's still important 
for someone to go." Famous, he 
adds, is thus trying to "stagger" 
those staffers who do attend from 
year to year. 
Due to the economic downturn 

and continuing Sept. 11-related 
concerns, Spanberger recognizes 
that attendance at MIDEM this 
year may not be what it has been 
in the past. "We've reduced our 
presence this year, too," she says, 
"but we always feel it's worth the 
trip. It's hard to explain: You may 
not walk away with a million-
dollar deal, but you'll walk away 
having accomplished something." 
MPEs Tepper adds that MIDEM 

remains "a valuable place to meet 
with your international partners— 
and potential new business part-
ners and writers and publishers 
seeking U.S. representation— 
face-to-face, which is always better 
than other means of communica-
tion." 
MIDEM's underlying value, con-

cludes Bug's Hirshland, is in "basi-
cally solidifying your international 
presence. Whatever else comes out 
of it is a bit of a bonus." • 

LET'S MAKE A DEAL 
Continued from page 50 

Nice to Cannes] is much 
cheaper and quicker [than car]. 
It makes you feel very glam-
orous, as well, when you arrive. 

Priority for MIDEM This Year: We 
want to establish ourselves as 
one of the very few success 
stories from the new-media 
boom. So it will be real busi-
ness as usual. 

Paul Myers 

WIPPIT LTD 
(a music file-sharing site) 
www.wippit.com 
Paul Myers, founder and CEO 
E-mail: pmyers@wippit.com 
Year First Attended MIDEM: 2000 
Best Deal Initiated at MIDEM: Wip-

pit sealed an early breakfast 
deal with Cantametrix, the U.S. 
developer of the Music DNA 
rights-verification software, at 
MIDEM 2000. It's a real verifica-
tion tool that offers reassurance 
to the labels about one of their 
biggest fears, and it was some-
thing we needed. 

Best Advice for Attending MIDEM: 
Stay near by and don't drive. 
First thing in the morning, peo-
ple are always talking about the 
night before. Everyone seems 
to be drunk all the time, and 
then they're always walking off 
into the distance with car keys 
in their hands. That always 
worries me. 

Priority for MIDEM This Year: To 
come away with a large contin-
gent aware that Wippit is still 
the only peer-to-peer music 
subscription service available. 

Buyer & Seller profiles compiled 
by U.S. contributor Debbie 
Galante Block, Asia bureau chief 
Steve McClure, Australasia 
bureau chief Christie Eliezer, 
Nordic bureau chief Kai Lofthus; 
correspondents Diane Coetzer in 
Johannesburg, Nick Kelly in 
Dublin, Howell Llewellyn in 
Madrid, Joanna Shore in Paris, 
Ellie Weinert in Munich, Mark 
Worden in Milan; and U.K. 
contributors Chris Fuller, David 
Stark and Juliana Koranteng. 
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THE ELECTRIC HELLFIRE CLUB 
ELECTRONOMICON / CLP 1166 

Brilliant and ambitious new studio album from electro-black metal pioneers with 
special guest appearances by members of Hypocrisy, Dark Funeral, and In 

Aeturnum! 

THE CHAMELEONS UK 
WHY CALL IT ANYTHING / CLP 1195 

The highly anticipated Stateside release of the fifth studio album from this leg-
endary UK dream pop band! The most stunning effort of their career! 

DPI 
DIRTY ROTTEN IMBECILES / CLP 1152 

A retrospective collection featuring the very best tracks from everyone's favorite 
Imbeciles, those legends of hardcore thrash metal, D.R.I.! 

GREAT WHITE 
RECOVER / CLP 1167 

One of the best bands for the '80s bites back with this collection of cover 
songs including AC/DC's "Sin City", The Cult's "Love Removal Machine" and 

many more! 

SYSTEM 7 
SEVENTH WAVE / CLP 1191 

New studio album featuring eight sublime tracks of techno, progressive house, 
electronica and trance! Includes the dance floor hit " High Plains Drifter"! 

VOYAGE INTO THE CHILL OUT ZONE 
VARIOUS ARTISTS / CLP 1169 

The finest compilation of soothing, downbeat electronics featuring tracks and 
mixes from the biggest names in the genre including The Orb, Delerium, 

Underworld, The Future Sound Of London, Orbital and more! 

TEDDY PENDERGRASS 
SOMEBODY LOVES YOU BACK / CLP 11E30 

Brand new remixes of classic R&B/soul hits from the 
legendary Teddy Pendergrass including "When Somebody Loves You Back:' 

"Turn Off The Lights' "Can't We Try," 
and more! 

o 
BJ THOMAS 

GREATEST S. LATEST / CLP 1193 
All new recordings of legendary hits from Bi Thomas such as "Raindrops Keep 
Falling On My Head:' "Hooked On A Feeling:' "No Love At All" and several more! 

WHISPIIIHNO 
The Fuifire'Soune iiitifieeta1 

p n -.P MniP 

CONTACT INFO USA HO • TEL. 310. 823. 0337 • FAX. 310. 823. 5497 / 310. 821. 4702 
13428 MAXELLA AVE. # 251 MARINA DEL REY, CA 90292 U.S.A. 

EMAIL. cleoinfo@cleorecs.corn • www.cleorecs.corn 
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INTERNATIONAL INDIES 
Continued limn page 41 

Taniguchi, head of international 
for Japan's Avex Inc., which 
ranked only behind Sony in mid-
2001 in its share of the Japanese 
market. 
BSC Music's Chrism} )1 I iiehring-

U hle notes the success his compa-
ny has enjoyed within the new-age 
niche—specifically with the Gingko 
Garden track "Secret Call," which 
he estimates has been licensed for 
20 diflèrent compilation albums. 
More notably, he oilers the con-
trast between how independent 
and major titles have fared at an 
alternative retail location. 

"Our best new CD outlet sells 
artistic handmade glass articles, 
fountains and windowpanes and 
has our music playing in-store," he 

says. "Since his customers were so 
enthusiastic [for new-age music], 
he also tried to stock Enya, for 
example. However, he was not 
able to order from a wholesaler 
because his order was not large 
enough. As an independent, we 
are flexible enough to deliver even 
just one CD. And experience has 
shown that more orders follow 
quickly." 
Jean-Louis Marc, founder and 

managing director of Productions 
MC in France, whose artists 
include the Celtic rock group Kré-
posuk and the groove/soul group 
Bombyx, points to the lack of 
bureaucracy at indie labels as a 
strength. 

"As soon as we decide on some-
thing, we can go forward and work 
on the project," he says. While the 
standard international route fbr a 

major-label artist is through his 
company's overseas affiliates, Marc 
offers an example of the flexibility 
indies enjoy in seeking interna-
tional partners. " We are even 
working with an advertising com-
pany in Japan for one of our prod-
ucts, and there's no one telling us 
we can't contact certain compa-
nies," he says. "There are no limits 
to whom we can contact or what we 
can try." 
NuN Entertainment founder 

Stefano Senardi—formerly presi-
dent of PolyGram Italy—describes 
the value of an independent struc-
ture that allows a quick change in 
strategy in response to market con-
ditions. Senardi recalls that NuN 
was ibunded in 2000 as a joint ven-
ture with edel in Germany to spe-
cialize in Italian acts with export 
potential. But NuN soon fnund 
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If you haven't already found 
a business partner on the 

vibrant Swedish 
music scene, here's 
your chance to do so. 

Come see us at stand 18.08, level 01 
Or contact us on + 46 708 963 348 

A Air- Chrysalis Scandinavia AB B Bolero Records AB • Bonnier Amigo 
Music Group AB C Caprice Records • CDA/Compact Distribution AB • 

Cool Music Entertainment AB D DanceBEAT • DAXAM Services • 
dB Productions Sweden AB • DCM • digfi.com E EBS Advokatbyrá AB 
• EPM Sweden • Export Music Sweden AB G Gazell Music AB H Hans 
Edler Music AB/UFO I IFPI - Sweden group • IUC K Kommunikation 
Skivor — Soundcarrier • Kosta Musikprodukter AB L LH International AB 
• Liphone • Louis Mitchell Music • Luna Music AB M Massproduktion 

• Mediacord AB • Misty Music AB • Multiplay Music • Music Network 

Records Group AB • Musikverkstan AB • N Namkab AB/ Eurorecords 
P Phono Suecia • Playground Music Scandinavia AB • Prosongs AB 
R Reactive Music AB/Reactive Songs AB • Remixed Records AB • 
Roastinghouse/XTC Productions AB S SAMI • Scandinavian Songs Music 

Group AB • SDC Sweden AB • Setterwalls Advokatbyra AB • Showtime 

Distribution AB • Skiva Promotion & Marketing • SMFF • SOM • STIM • 

Sterling • Stockholm Records AB • Stockhouse AB • Swedish Broadcasting 

Corporation P3 • Swedish Broadcasting Corporation P4 T Theta Music 
• Tom Bone Music U Undertow Records W Westin Promotion AB 

Links to all the above companies can be found at http://www.exms.com 

EXPORT MUSIC SWEDEN ( ExMS) AB 

BOX 27 327 • SE- 102 54 STOCKHOLM • SWEDEN 

TEL. + 46 - 8 783 88 00 • FAX +46-8 783 95 10 

e-mail exms@stim se • Web site http://www.exms.com 

Stefano Senardi 

success with the distinctive "ethnic 
chill-out" compilation album and 
moved to capitalize on that success. 
NuN's biggest success story is the 
Funkadelica album by Feelgood 
Productkms, comprised of two hal-
lan DJs who embraced the Asian 
underground music scene while 
living in London. 
"So far, the album has been 

picked up by 24 countries." says 
Senardi. " Had I worked on some-
thing like this at a major, it would 
have been an interesting niche 
product, and, in promotional 
terms, I would undoubtedly have 
had to deal with a fair amount of 
internal competition [ for atten-
tion]. At an indie, on the other 
hand, it became a No. 1 priority." 

FOCUSED ATTENTION 
From the publishing standpoint, 

the financial deep-pockets of multi-
national major companies are not 
always an advantage, says Ellis 
Rich, chairman of the Indepen-
dent Music Group (INIG) in the 
U.K., a recent deputy chairman of 
the Performing Rights Society and 
former EMI Music Publishing 
executive. 

"It is easy for multinationals to 
offer the biggest advances, because 
they have very many signings 
across which they can spread their 
risk," he says. "Unfortunately; they 
rarely have a commensurate num-
ber of A&R staff to deal with those 
signings. Independent publishers 
must be choosy about signings. 
They have a finite budget and less 
staff. Only by effectively working 
product can independents create 
income, and only by studious 
attention to detail can independ-
ent administrators find money that 
majors miss." 

In the realm of online music sub-
scription services, the major labels 
appear to have an edge due to the 
depth of their pop catalogs. Even 
here, however, developments may 
favor the creativity of indies. 
Yod Kenan is the London-based 

CEO of MP3.com Europe, which 
has been acquired by Vivendi Uni-
versal. But he argues that the 
imminent launch of subscription-
based online music services such as 
pressplay and Musicnet by the 
multinational majors will offer 
independents new avenues for 

reaching fans, as well, by creating 
databases of' who's buying what. 
"This is technology that provides 

independents with marketing and 
promotional tools to reach those 
fans," says Kenan. He suggests 
independents should find new-
technology partners among the 
majors rather than making online 
investments themselves. "The dig-

Yoel Kenan 

ital tools exist, and anyone can 
access them," he says. " It's how you 
use them. That's why the Internet 
can bring equality [to both majors 
and independents]." 
For 20 years, Mario Pacheco's 

independent Nuevos Medios label 
in Madrid has set the tone for what 
goes on outside the pop main-
stream in Spain. "We indies used 
to be seen as likeable and charm-
ing," he quips. " Now, we are 
looked upon as the disagreeable 
and even offensive sector, because 
we have become the voice of the 
industry's [creative] conscience." 
Describing his recent release 

Yerbagiinui, from Pepe Habichuela 
& The Bollywood Strings, which 
mixes flamenco guitar with Indian 
string music, Pacheco says, " It 
makes the majors angry that some-
body like me can record flamenco 
guitar and, at great cost, the South 
Indian Full Harmonic Orchestra, 
then sell just 10,000 units in 
Europe so far and be happy. Indies 
can make albums like these that are 
not tied only to economic criteria." 

MAJOR COMPETITION 
Making more with less is one 

way that Australia's Shock Records 
has achieved a market share down 
under that exceeds that of' some 
majors, with sales that have risen 
some 21% during 2001, reports 
CEO Charles Caldas. "We don't 
have many albums in a year that 
sell 100,000 units, but we can cer-
tainly count on 10 releases that sell 
10,000 units—which are good 
numbers for an independent in 
this market," he says. 

In the crucial dance market, the 
speed of an independent is essen-
tial. Shock is part of a global inde-
pendent network, including Koch 
and edel in Germany and Telstar 
in the U.K., that feeds that speed. 
"Once, a trend like DJ remixes 
would have taken six months to fil-

Continitt'd on page 56 
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MIDEM Provides 
A New Experience For 
Surviving Dot-corns 

By DEBBIE GALANTE BLOCK 

IDEM 2002 will be 
much different than it 
has been in the last sev-
eral years. The fall of 

the dot-corn industry, coupled 
with the events of Sept. 11, have 
really made their mark on Ameri-
can companies deciding whether 
to go to Cannes this month. 

Douglas 1 loppe 

MIDEM will continue to be a 
networking conference and a 
learning experience, as it has 
always been. Douglas Hoppe start-
ed up XenoMusic in Hungary 
three years ago. As a musician 
himself, he found "so many great 
musicians throughout the region, 
but no infrastructure or way to 
promote themselves beyond their 
local market." Now, XenoMusic, 
based in New York, works with 
musicians all through Eastern 
Europe, and he credits last year's 
MIDEM with making him aware 
that the same problems that affect-
ed Eastern Europe also affect 
musicians in the Middle East and 
Africa. " It was an educational 
experience. It made me realize 
that my business model doesn't 
have to stay limited to one area," 
he says. 
Dana Sims, manager, label rela-

tions, DMX/AEI Music, Seattle, 
Wash., agrees with Hoppe about 
the learning potential of MIDEM. 
Since there are no shows going on 
at night to distract people, he says, 
the conference "truly is focused on 
business. People are not taking a 
free ride on their company to go 
party." If someone is not confined 
by a booth, he/she can go there 
with a primary agenda but will 
likely leave with secondary and 
tertiary business or ideas. "I intend 
to use the time to absorb and build 
as much as I can," says Sims. 
Kevin Conroy, senior VP and 

general manager of AOL Music, 
will be a keynote speaker at 

MIDEM. AOL, which is expected 
to be a distribution partner for 
MusicNet, a legal music subscrip-
tion supplier, has recently stepped 
up its artist-promotion efforts 

Gerd Leonhard 

tremendously. According to a com-
pany spokesperson, artists such as 
Michelle Branch have reaped the 
benefits of AOL. While AOL is 
convinced consumers are interest-
ed in online music, MIDEM may 
present the opportunity to learn 
more. 

FADING FRENZY 
The dot-com industry reached a 

frenzy two years ago, but in one 
year that industry has faced the 
grim reaper. Three of the five new-
media companies interviewed for 
this issue last year have gone out of 
business. Two of the others exist, 
but neither is going to the confer-
ence. Others were still on the fence 
about whether or not to go. But, 
this is no fault of MIDEM. All of 
those interviewed give the Cannes 
conference top reviews. Those 
Internet-related executives who 
will be attending the show are 
excited because, they say, the com-
panies still standing strong in the 
face of adversity are companies 
they all want to do business with. 
"My logic is that if a dot-corn, such 
as ourselves, has survived this far, 
then they're going to live, and I 
can do a long-term deal with 
them," says XenoMusic's Hoppe. 
As a dot-com, Hoppe says he's 

proud to have survived the busi-
ness shakeout. "There will be fewer 
people at MIDEM this year, and 
for my company it will be easier to 
set up meetings. As one of the few 
surviving dot-corns, it will be easi-
er for me to make deals now 
because there are less people on 
the plate." Last year, MIDEM was 
reportedly a content-gathering 

mission. Hoppe wanted to sign as 
many deals with as many labels as 
possible. This year, the company 
will still be looking for record 
deals, but it will focus more on 
marketing and music partner-
ships. "Who are the right people 
to help us get the word out in the 
markets that we want to hit. Who 
is interested in working our 
unique music into their plans?" he 
wonders. 

GLOBAL REACH 
DMX/AE1 Music is a content 

provider and lifestyle-marketing 
company that delivers its prod-
ucts in many ways, including 
through the Internet. "We move 
music around electronically," says 
Sims. What appeals most to him 
is MIDEM's global reach. "When 
you do work internationally, what 
a difference a 15-minute, face-to-
face appointment will make. Hav-
ing the chance to socialize really 
pays dividends. I'm there to 
establish relationships and secure 
as much content as possible," he 
says. 
As a company that licenses music 

through the Internet, Gerd Leon-
hard, president/CEO of License 
Music says, "MIDEM has been the 
place all along where we've con-
nected with our content providers. 
Essentially, we have the chance to 
meet labels and publishers who 
are already working, as well as the 
chance to sign up new ones. We do 
deals with strategic partners. 
MIDEM is all about networking," 
he says. 
At the conference this year, 

Dana Sims 

License Music hopes to make fran-
chising deals. "I'm expecting the 
conference to be quieter and more 
real this year. We're seeking peo-
ple who want to franchise what we 
have in their territories. Our con-
tent is on the Internet, but that 
doesn't mean it will sell itself. We 
need penetration in other territo-
ries," says Leonhard. 
Randy Frisch, president, Love-

cat Music, first went to MIDEM in 

1995 and has gone every year 
since. His main agenda is to 
acquire great music for the Amer-
ican market and to seek new tech-
nology companies that are looking 
for content around the world. 
"I'm more interested in streaming 

Kevin Conroy 

than downloading programs. I'm 
open to companies that are look-
ing to place content in films and 
TV shows, but not for the North 
American market, because that's 
our specialty. But, if I found a 
company that does the same in 
Europe, that would be interest-
ing," he says. 
As U.S. companies suffer 

through tough economic times 
worsened by the war on terrorism, 
companies look to MIDEM to 
learn more about their neighbors 
and a changing business climate. 
All have clear hopes of learning 
about more opportunities and 
making their own mark. • 

INTERNATIONAL INDIES 
Gmlinued from page 54 

ter down to Australia," notes Cal-
das. "Now it's a question of weeks." 
Speed also accounts for Shock's 
success with U.K. R&B star Craig 
David, whose first Australian sin-
gle was rush-released last year after 
he began to break in Britain. 
David's album Born to Do It went 
on to sell 400,000 units through 
Shock. 

Further evidence that indies can 
often team up to match the sales 
levels of the the majors comes from 
Playground Music Scandinavia, 
which has a marketing joint ven-
ture with Mute Records and Beg-
gars Banquet from the U.K., and 
Brussels-based Play It Again Sam. 
The venture has benefited such 
established artists as Depeche 
Mode and Moby and promises to 
do the same for upcoming acts like 
Sigur Rós and Goldfrapp. The 
joint venture gives Playground a 
close relationship with the rosters 
of its partners and easier access to 
promotional tools. 
"Most of the records and artists 

we're working with generally 
receive more exposure in the 
media and at retailers because of 
the close connection we have [with 
the artists]," says managing direc-

tor Torgny SjÉkb. " For blockbuster 
records, I think our results are in 
line with what the major labels 
would have accomplished." 

WEATHERING STORMS 
Just as MIDEM attendees may 

find either Mediterranean sun-
shine or storms during their 
Cannes convention, independent 
music companies temper their 
optimism nowadays with concern 
for economic dark clouds. 
"The central challenge will be 

to remain profitable," says Sanc-
tuary's Cokell. "The more estab-
lished independent companies 
like ourselves, Mute, Ministry of 
Sound and Beggars Banquet are 
well-placed to do this because we 
have structured our businesses 
carefully. We understand the sec-
tors in which we operate. The 
smaller operators who don't enjoy 
that same kind of strong focus will 
be the ones in for a difficult year 
or 18 months. There may be casu-
alties." 
IMG's Ellis Rich says the great-

est challenge many indies will face 
is "not being bought by a multina-
tional! Buying into independents 
gives the multinationals the extra 
A&R they need and that sought-
after market share. [But] it is vital 
that independents support each 

other and regard it as a victory 
when a client goes to an inde-
pendent and not a multinational." 
Senardi suggests, "If indies are 

more dynamic and creative, then 
it's because they have to be, in 
order to survive. The indies real-
ly must learn to pool their 
resources and work together at a 
European level. I'm not just talk-
ing about lobbying governments 
on the usual issues but also shar-
ing resources and even projects; 
otherwise, a lot of them will go 
under." 
And yet, in these troubled times, 

indie adrenaline runs high. "The 
music industry is like many things 
in life," says Senardi. " If you're 
independent, then you're less 
secure, but you also have more 
freedom." 

This story was written by interna-
tional deputy editor Thom Duffy with 
contributions from Asia bureau chief 
Steve McClure; Australasia bureau 
chief Christie Eliezer; Nordic bureau 
chief Kai Lofthus; correspondents 
Nick Kelly in Dublin, Howell 
Llewellyn in Madrid, Joanna Shore 
in Paris, Ellie Weinert in Munich and 
Mark Worden in Milan; and U.K. 
contributors Chris hale; David Stark 
and Juliana Koranteng. • 
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GIZA USA is proud to present one of Asia's biggest pop stars from JAPAN, Mai«!! 

Mai•K " Secret of my heart" 
2002.1.22 Release 1.2200100012 

1. Secret of my heart 2. Did I Hear You Say That You're In Love 3. NEVER GONNA GIVE YOU UP 

4. Baby I Like 5. Stay by my side 6. Can't get enough-Grnme your love- 7. Delicious Way 

8. Love, Day After Tomorrow 9. Steppingoo0ut 10. Baby Tonight -You and Me-

11. Baby I Like -Extacy Vocal Mix- 12. 's All Right -DJ ME-YA Radical Beat fie.-

Mai-K is one of the biggest pop sensations ever to come out of Japan. Her smash debut album delicious way" has sold over 3.5 million copies to date srin:ng star Jr Japanese pop u read. to Conquer 

America with her first full-length. English-language album in the United States. " Secret of my heart". This will not be. however her US debut. ln 1999 Mai-K was sent to Boston's Cybersound Studio to record her 

debut single. in large part due to her very "American- sounding. R&B style singing voice influenced by the artists she listened to growing up Whitney Houston Marian Carey Michael Jackson. etc. The single:Baby I 

Like", was recorded by producer and engineer Perry Geyer who was so impressed with her natural talent and poise that he recommended the single be released in the U.S First prints of the single were sold out 

almost immediately after release and remixes of the track were done by DJ's Mark (amies iMadonna). Justin Strauss (Swing Out Sister, Depeche Mode) and Joey Moscovatz ¡Whitney Houston. Mariah Carey. 

Madonna) With this early success under her belt. Mai-K went on to record "love. Day After Tomorrow" in Japan which charted as high as no 2 and broke sales records for longest selling singles at 1.3 million 

copies She followed that up with many top ten hits, including the title track for her U.S. album release. ' Secret of my heart- These songs and many more of her biggest hits will be on the album 

Alka "Shadows of Dreams 
2002. 1. 17 Release 
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1. Love, Day After Tomorrow 2. This is sour e 3. Shaoows or Dreams 4. always 5. happy Gays 
6. Secret of my heart 7. Delicious Way 8. Blue Umbrella 9. I'm crazy for you 10. Land of Sunshine 11. Stay by my side 
Aika's "Shadows of Dream is the dent E-; :„ :^e songwriter for many of Mai-K's biggest hits. It is a ghoice seleclica of this successful melody-make's pest songs For Mai-K fors the 

should present interesting introspection ;r-': ' :7S • - 7•:'21,2se star's songs, as well as the fun of listening and comparinç the Mgt:noon in lletingement and smeg style. For those orer. ,3, 

Japanese pop music, this album presents a :. 7, Japan's melodic styles--a truly unique oppor.i,r,,, to free. 'eel and experiences style of eon rt-,,,s;c new to American ess 

GIZA USA, INC. 9107 Wilshire Blvd., Suite 500, Beverly Hills, CA 9'210. Tel : 310(724)5246 / Fax: 310 ( 550 \ 8994 
For more information contact : Kayo Yoshida http://www.giza.cojp/gizausa,' 
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Notes. 
LUCKY MAN: Some artists push the 
envelope artistically, and some alter 
the paradigms of their music to fit 
whatever sounds are currently in 
vogue. A far smaller group of artists, 
however, are perhaps the most for-
tunate of all—those that find that 
the avenues of expression nearest to 
their hearts have become immense-
ly popular with the public and that 
the music they love to create sud-
denly has an enthusiastic audience 
eager to embrace it. 
Such is the case with John Sco-

field, who has found that the funky, 
jazz/rock fusion that has defined 
much of his career is now coveted 

among young music fans. While it 
would be easy to say that such recent 
Scofield projects as A Go-Go (1997) 
and Bump (2000, both on Verve) have 
embraced the aesthetics of the popu-
lar jam-band scene, the fact is that the 
scene embraces a jazz-by-way-of-rock 
style that has always been germane to 
the guitarist's music. One listen to 
select cuts from such albums as 
1992's teat We Do or 1995's Groove 
Elation (both on Blue Note) bear this 
out—Scofield has frequently exhibit-
ed a funky, rock-influenced edge, dat-
ing back to his work with Miles Davis 
on the groove-friendly You're Under 
Arrest (Warner Bros., 1985). 

"I feel like the luckiest guy imagi-
nable." the guitarist admits. "I've been 
doing this funky, jazz/rock thing for 
the longest time, and a few years ago 
I started noticing that there was this 
whole scene building around the kind 
of music that I love playing and that 
there was a whole new generation of 
college kids listening to it." 

Scofield's latest groove workout 
(which follows the traditional hard-
bop of last year's Works for Me), is 
uberjam, a recording that is signifi-
cantly credited to the John Scofield 
Band. Unlike the guitarist's previous 
funk projects, uberjam features the 
working, touring band of Scofield, 
rhythm guitarist Avi Bortnick, 
bassist Jesse Murphy, and drummer 
Adam Deitch. Scofield says this goes 
against the prevailing trend favored 
by many record labels to have their 
artists record all-star projects. "On 

by Steve Graybow 

my last four records, I thought of a 
bunch of guys I wanted to work with, 
and then we got them together, 
rehearsed, and made a record," Sco-
field says. "On uberjam, I really felt a 
need to document my band. The 
album is the sound of an actual group 
playing together." 
Recorded after three solid 

months of touring, uberjam's lively 
sound documents not only the 
interplay between the Scofield band 
but the creative process that is gen-
erated when the four musicians 
combine their talents. Most of the 
compositions' geneses occurred 
during jam sessions or sound 
checks, which were taped and later 
dissected, with the most potent idea 
germs fleshed out into fully realized 
compositions. "With this kind of 
jazz, it makes it better to do it this 
way," Scofield explains. John Me-
deski joins the band on several 
tracks, and Karl Denson adds flute 
and saxophone to "Ideofunk" and 
"Polo Towers," respectively. 
The detailed interplay between the 

band members is immediately appar-
ent on opening cut "Acidhead," 
which starts out with sampled Mid-
dle Eastern tonalities that are elec-
tronically triggered by Bortnick's gui-
tar sampler, before yielding to a 
simmering rhythmic groove that 
buoys Scofield's twisting guitar lines. 
Like Bortnick, Scofield indulges in 
tone-morphing guitar electronics, at 
times mimicking a keyboard, at oth-
ers creating sounds that he jokingly 
likens to "a dying animal." The music 
is upbeat and fun, yet intricate, and 
the band plays with a palpable enthu-
siasm that befits a group of 20- and 
30-somethings, with the leader 
sounding more than a bit spurred on 
by the excitement generated by his 
younger cohorts. 

"The whole jam-band thing really 
asks both the musicians and the 
audience to immerse themselves in 
the music, and I find that kind of 
interaction to be inspiring," Scofield 
says. "When we play in the clubs, 
people are hanging out, and people 
are dancing. It's totally different from 
a jazz club, where you sort of analyze 
the music as it is played. That's my 
background, and in no way am I put-
ting it down, but right now I'm hav-
ing fun. We play, and the audience 
responds. It is a real joining-togeth-
er of people." 

NOTEWORTHY: Saxophonist/flutist 
Tony Vacca releases Three Point 
Landing, his first date as a leader, on 
Half Note Records Jan. 22. Vacca, a 
New Jersey native, is joined by 
drummer Jason Marsalis, bassist 
Roland Guerin, and pianist Peter 
Martin. His company, Tony Vacca 
Enterprises (saxplayer.com), pro-
duces music education products. 

LATIN 

AméricaLatinaga. 
In Argentina: Former Soda Stereo frontman Gus-
tavo Cerati released two new recordings for BMG 
almost simultaneously. On Dec. 3 came his 
soundtrack for the movie + bien, filmed by direc-
tor Eduardo Capilla and starring MTV Latin 
America VJ Ruth Infarinato and Cerati himself. 
Ten days later came 11 Episodios Sinfónicos, 
recorded live with a 43-member orchestra. The 
album features 11 of Cerati's hits, with new 
arrangements by Alejandro Terán for symphony 
orchestra only, as opposed to the usual rock-
band-plus-symphony formula. The project is the 
first of a series produced by Diego Sáenz and 
Universo TV. A DVD-Video edition and a pay-per-
view TV concert are slated for 2002 .. . Clear 
Channel Entertainment, in association with 
Daniel Grinbank's new agency, SEC, announced 
their entry into the Argentine show business 
with a Roger Waters concert scheduled for March 
7. The In the Flesh tour will play the 45,000-seat 
Vélez soccer stadium and is sponsored by Visa. 
Ticket prices range from $24 to $ 120 . . . Ake 
Music Agency announced that Rod Stewart's 
Human World tour will play the elegant setting 
of the 30,000-seat Buenos Aires Polo Fields Feb. 
27. This will be Stewart's second visit to Argenti-
na—the first was in 1990. Tickets are priced 
between $ 15 and $ 120. 

MARCELO FERNANDEZ BITAR 

In Mexico: Pop star Lucero is slated to release Un 
Nuevo Amor, her first ranchera album for Sony, 
in March. The disc marks Lucero's return to the 

recording studio after a hiatus due to her preg-
nancy and the birth of her first child. The album 
is produced by ranchera veteran Homero Patrón 
... Mexico's Concejo de la Comunicación (Coun-
cil for Communication) will launch an intense 
radio and TV campaign in February to promote 
unity in the nation. For this purpose, songwriter 
José Cantoral has written the song " Por los 
Buenos Mexicanos" ("For the Good Mexicans"), 
which brings together Alex Lora, Ana Gabriel, 
Caballo Dorado, Erik Rubin, Edith Márquez, 
Emmanuel, Los Temerarios, Lupita D'Alessio, 
Rayito Colombiano, Pedro Fernández, Yuri, 
Grupo Depredador, and Tatiana, among other 
artists. The track was the result of a joint col-
laboration between labels Azteca Music, BMG, 
EMI, Fonovisa, Sony, Warner, Max Music, Discos 
Denver Paramusica, and D'Disa Latin Music. This 
also marks a collaboration between industry 
associations Amprofon and Pronafon. 

TERESA AGUILERA 

In Panama: 2001 wrapped up as the year of Pana-
manian music played by Panamanian groups. 
The top-selling album in that country was Son 
Miserables' Vivo, followed by two Sammy y San-
dra Sandoval albums, Raices and Mi Norte y Mi 
Sur. Los Rabanes' Rabanes came in fourth. Sim-
ilarly, the top concerts in the country also fea-
tured domestic acts. Sting's featured Rubén 
Blades, while concerts by Backstreet Boys and 
Christina Aguilera featured Son Miserables. 

ANASTACIO PUERTAS CAICEDO 
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True Stories: 'Mats Redux On Restless 
BY WES ORSHOSKI 

NEW YORK—Restless Records is offi-
cially putting an end to a rumor that 
has become a bit of a legend among 
Replacements fans, as the label is 
readying remastered versions of the re-
vered band's Win/Tone albums—Sor-
ry Ma, Forgot to Take Out the flush, 
Stink, Hootenanny, and Let It Be. 
Rumor has long held that, during 

one of the 'Mats' notoriously ram-
bunctious late-night drunkards, it 
broke into the Minneapolis head-
quarters of Win/Tone, stole the mas-
ters for each album, and tossed the 
tapes in a nearby stretch of the Mis-
sissippi River later that night. 
As it turns out, the masters are safe, 

but some are not so sound, says Win/ 
Tone co-founder Paul Stark. While a 
few of the masters are in good condi-
tion, others are deteriorating a bit—as 
tapes tend to do over time—and thus 
required Greg Calbi at Sterling Sound 
in New York City to remaster the four 
sets (issued from 1981 to 1984) from 
digital masters made in 1987, says fel-
low co-founder Peter Jesperson. 

But, Stark says, there is a good deal 
of truth to what he calls "the tape epi-
sode." Some years ago, the now-de-
funct band left a nearby bar and snuck 
into the recording studio adjoining 
Win/Tone's offices, yanked a group of 
tapes, and did indeed toss 'em in the 

river, Stark says. But what was stolen, 
he adds, was not the band's masters 
but rather safety copies—and a reel 
that contained some studio horseplay 
and tracks featuring Big Star's Alex 
Chilton (a copy of that tape survived). 

Frontman Paul Westerberg (see story, 
page 9) says the story is mostly true, 
adding that the band really had little idea 
what they had taken: "Hell, we probably 
threw half the [Win/Tone labelmate] 

Suburbs' records in there. It was a fran-
tic moment where [drummer] Chris 
[Mars] and I grabbed as many as we 
physically could, which was, between 
the two of us, about five. [Bassist] Tom-
my [Stinson] occupied the receptionist. 
And [guitarist] Slim [Dunlap] was in the 

car with the motor running." 
Jesperson says, "We thought it was 

hilarious. That's what was so funny— 
we thought it was as funny as they 
did." Jesperson says some rough mixes 
and the multi-track of "Within Your 
Reach" may also have been lost. 
So why did they chuck the tapes? 

Westerberg says it was because the band 
disputed—and still disputes—who 
actually owns the masters. "We hired a 
lawyer who told us not to sign a con-
tract, so we didn't, but we continued to 
make records, and we felt like it was out 
of our control. It's kind of like the guy 
who pulls the shotgun out and takes the 
law into his own hands. We were doing 
the only thing we thought we could do, 
which was to go and grab what we 
thought was ours and destroy it." 

Partially because, as Westerberg 
puts it, "there's a few sort of question 
marks and loose ends about who owns 
what and what is where and what's at 
the bottom of the river," the singer 
doubts the reissues will see daylight. 

Nonetheless, Restless (which ac-
quired Win/Tone in 1992) is shooting 
for a March release for the reissues, says 
head of A&R Danny Goodwin. The label, 
he says, is considering bundling the 
four albums together, in addition to sell-
ing each separately. The new versions, 
he says, won't include any bonus mate-
rial or new liner notes and photos. 
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HOW YOU REMIND ME 

Nickelback/ 
R. Parashar, Nickelback 

(Roadrunner) 

ALWAYS ON TIME 

Ja Rule Featuring Ashanti/ 
I Coln 

(Murder Inc./Del 
Jarn/IDJMG) 

WHERE WERE YOU (WHEN 

THE WORLD STOPPED 
TURNING) 

Alan Jackson) 

K. Stegall 

(Arista Nashville) 

MY SACRIFICE 

Creed/ 

J. Kurzweg, K. Kelsey, Creed 

(Wind-Up) 

IN THE END 

Linkin Park/ 
D. Gilmore 

(Warner Bros.) 

RECORDING STUDIO(S) 

(Location) 

Engineer(s) 
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(Burnaby, British Columbia) 
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ROOM 
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Monitor 
KEY TO THE GATEWAY: The new year 
is witnessing a flurry of activity, as 
the pro audio community is shaking 
off collective doubts about the via-
bility of new production environ-
ments. Despite several studio clos-
ings in recent months, many others, 
tailored to specific applications, are 
appearing to replace them. In the 
case of Gateway Mastering's new 
mastering suite, the re-purposing of 
an existing room to accommodate an 
incessant demand indicates the vital-
ity of both the organization and the 
high-end of the industry. 
The Portland, Maine, facility, 

owned by revered engineer Bob Lud-
wig, is one of the best-known master-
ing studios in the world, with thou-
sands of album projects completed 
there. In recent years, the facility has 
added DVD authoring—overseen by 
engineer Brian Lee—as surround 
sound is increasingly applied to music 
and music video projects. 
More recently, engineer Adam 

Ayan, a Gateway staffer since 1998, 
has been instrumental in the con-
version of a client-attended editing 
suite to a second, full-fledged mas-

tering studio. An outgrowth of his 
initial duties at Gateway, the re-pur-
posing of the editing suite allows a 
greater workflow, key to the contin-
ued growth of the busy facility. 

"I came to Gateway as a produc-
tion engineer," Ayan says, "then be-
gan assisting Bob, helping him set 
things up. When we both got com-
fortable, I started coming in early. 
I'd cut a couple of tracks in the mor-
ning, and he'd come in and say, 
'Let's tweak it a little' or 'It's cool as 
is.' That grew into him signing off 
on me as a mastering engineer." 
Working around Ludwig's schedule 

became increasingly difficult as Ayan's 
own business increased. Ayan, who 
has worked on projects for Tracy 
Chapman, Robbie Williams, Jeff Met, 
and upcoming Nashville-based act 

Emerson Drive, found himself spend-
ing many early mornings, late nights, 
and weekends at the studio. (Ludwig 
himself is booked four to six months 
in advance.) "I'd occasionally drag 
some equipment into the other room 
and do a project there, when it was 
just an editing room," Ayan says. "That 
got me thinking, and we started talk-
ing and decided to build this second 
room to refurbish our editing suite as 
a second mastering room." 

In the new mastering suite— 
smaller than Ludwig's enormous 
studio but nonetheless large by mas-
tering room standards—an existing 
workstation was replaced with one 
designed by Ludwig and Gateway's 
technical engineer, Scott McCon-
ville. "Scott and I ironed out the 
ergonomics of hów we'd be working 
in the room," Ayan says. "We put in 
the new workspace and also adjusted 
a few other workspaces in the room. 
We have many computers in the 
room, of course, and needed anoth-
er table top for computer space." 
With multiple formats, including 

CD, DVD-Audio, DVD-Video, and 
Super Audio CD (SACD), multiple 
workstations are an increasing 
necessity in a mastering studio. The 
new suite includes a Sonic Solutions 
workstation, one of five on the 
premises; a SADiE Artemis 24/96 
system; a Pro Tools MIXplus work-
station; and a Sony Sonoma DSD 
editor for SACD. 

Hardware includes a custom Man-
ley analog console, as well as a Man-
ley Massive Passive stereo tube 
equalizer; an Avalon AD-2077 mas-
tering equalizer; a Millennia TCL-2 
twin-topology compressor/limiter; 
TC Electronic System 6000 multi-
channel processor and Finalizer; and 
Weiss EQ and compression. 
The studio also features three 

Pacific Microsonics Model 2 ND and 
D/A converters. "The idea," Ayan 
says, "is that it's a 2-channel master-
ing room, but a 6-channel editing 
room. We do a lot of stuff for DVD, 
so we find that when we're editing 
stuff to picture after mastering, we 
have to, at the very least, conform to 
video and verify that from beginning 
to end it works out OK." 
"We probably do more 5.1 stuff 

than almost anybody," Ludwig adds, 
"but it's still only about one a week. 
So, at the moment, we use the big 
room for that. The surround in the 
new room is going to be, at first 
anyway, mostly for doing quality 
control checking—making sure 
there's no dropouts on things and 
stuff like that." 
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BEN AND BRAD DO BERLIN: If you're 
interested in hearing some of the 
1,200-plus Irving Berlin songs com-
piled in the recently published The 
Complete Lyrics of Irving Berlin, 
She's So Beautiful is a good place to 
start. The new Oakton Records CD is 
the third collection of Berlin songs 

to be released by vocalist Benjamin 
Sears and pianist Bradford Conner, 
"Boston's favorite song duo," accord-
ing to The Boston Globe. 
The disc is subtitled Irving Berlin 

Songs for Florenz Ziegfeld, 1910-
1927, and Other Songs From 1919-
/92/ and contains 18 tracks—many 
written by Berlin for shows pro-
duced by the great Florenz Ziegfeld. 
"What was fun about this project 

was that it really let us look at the 
different styles of Berlin's writing," 
Sears says. "His earlier songs had the 
feel of 'Alexander's Ragtime Band,' 
but later things, like 'A Pretty Girl Is 
Like a Melody,' are more sophisti-
cated musically and lyrically." 
The latter tune was the anthem of 

Ziegfeld Follies of 1919, Sears notes. 
"That was the most successful edi-
tion of the Follies—and Berlin wrote 
half the score," he says. "So we 
decided to took at the material he 
wrote over the years for Ziegfeld." 
The set also contains such other 

Ziegfeld-originated Berlin classics as 
"Blue Skies" and "Mandy," as well as 
11 premiere recordings of Berlin 
songs, including "That Revolution-
ary Rag," the song George Gershwin 
transcribed in seeking the post of 
Berlin's musical secretary. 

Understandably hailed as leading 
historians of American popular song, 
Sears and Conner—who've performed 
together since 1989—have previously 
released seven albums, including the 
Gershwin centenary celebrations 
Sweet and Low-Down—Songs by 
George Gershwin (1997) and Delish-
ious—Lyrics by Ira Gershwin (1995), 
as well as Beyond the Rainbow— 

Lyrics by E.Y Harburg (1998). 
The duo's first album was 1994's 

Come On and Hear!—Irving Berlin 
Songs From 1909-1915. "It featured 
early songs from the second year he 
was publishing through the year of 
his first complete Broadway score, 
Watch Your Step," says Sears (who 
in 2000 revived that show's score 
and script with Conner). "That was 
the first time that Tin Pan Alley 
moved 'uptown,' as it were, because 
shows up to that time were based on 
the operetta style of Victor Herbert 
rather than Tin Pan Alley—and peo-
ple like Jerome Kern were writing 
more in the operetta style, at least 
at that time. So this was a big deal." 

Sears and Conner enjoyed mak-
ing the initial Berlin album so much 
that they followed it in 1996 with 
Keep On Smiling—Irving Berlin 
Songs From 1915-1918. That set 
covered Berlin's World War I years 
through 1919, which—as Sears reit-
erates—was the year of Berlin's big 
success with Ziegfeld. 

She's So Beautiful, incidentally, 
follows Noël and Cole—Together 
With Music, a tribute to the songs of 
Noël Coward and Cole Porter that 
Sears and Conner recorded with fel-
low Boston voice and piano duo 
Valerie Anastasio and Tim Harbold. 
On the performance front, the pair 
last year reconstructed and pro-
duced the first revival of the classic 
1931 Howard Dietz and Arthur 
Schwartz revue, The Band Wagon. 

MILWAUKEE-AUSSIE AXIS: Hal Leon-
ard Corp.'s Australian subsidiary, 
Hal Leonard Australia, has secured 
exclusive music print rights to the 
EMI catalog in Australia and New 
Zealand. The deal—which was bro-
kered by the Milwaukee music print 
publisher's president Larry Morton 
and EMI Music Publishing Aus-
tralia's managing director John 
Anderson—involves such major 
EMI Music Publishing Australia pop 
acts as Aerosmith, Blink- 182, Billy 
Joel, Nirvana, the Rolling Stones, 
and Stevie Wonder. It also covers 
the company's extensive education-
al catalog, which will be distributed 
by Hal Leonard Australia. 

"We've enjoyed a close working 
relationship representing the EMI 
catalog in the U.S. and other parts 
of the world for many years, so this 
move is a natural progression for 
our companies," Morton says. For 
EMI's part, Anderson notes that the 
agreement will lead to "obvious effi-
ciencies in maximizing the potential 
of the EMI catalog in this territory." 

Cy Coleman Reveals His 
'Dream' On Sony Classical 

BY JIM BESSMAN 
NEW YORK—Cy Coleman's It Start-
ed With a Dream (Sony Classical, 
Jan. 15) "in a sense represents who 
I am," says the legendary Broadway 
and popular music tunesmith, who 
has recorded extensively both solo 
and with the Cy Coleman Trio. 

"People ask you to write an autobi-
ography," adds Coleman, whose long 
and illustrious composing career 
includes such Broadway hits as Sweet 
Charity, Seesaw, City of Angels, and 
The Will Rogers Follies, as well as pop 
standards including "Witchcraft" and 
"The Best Is Yet to Come." "But for a 
musician whose life is in music, this 
album is better in expressing who I am 
in abstract and subtle ways as well 
as going back over what I've done." 

STANDARDS AND NEW SONGS 
The disc features Coleman's 

singing and piano playing—his first 
recording as an artist in a decade, he 
says. Tony Bennett, whose hit covers 
of Coleman material include his clas-
sic 1962 version of "The Best Is Yet to 
Come," duets with the song crafts-
man on "The Colors of My Life" from 
the 1980 musical Barnum. Lillias 
White, who won a Tony Award for 
her performance in Coleman's 1997 
musical The Life, duets with him on 
the title track to It Started With a 
Dream, which is a new song featur-
ing lyrics by David Zippel. 
The cut is "a tribute to everybody 

who creates," notes Coleman, a 
composer/lyricist who also collabo-
rated with the lyricist likes of Car-
olyn Leigh, Michael Stewart, Dor-
othy Fields, Robert Wells, and 
Christopher Gore on the old and 
new songs that grace the set. 

"It all starts with a dream," Cole-
man continues, quoting the song 
and album title. " It begins with 
make-believe, a sudden spark of 
inspiration—and some imagination 
and personal experiences I've had." 
Album track "September's Com-

ing," for which Coleman wrote both 
the music and the words, "is almost 
a little tone poem about the beach 
and summer and romances," he 
explains, "and I'm at the beach a lot, 
so there's real meaning in it for me." 
As for an older standard like "The 

Best Is Yet to Come," Coleman "gave 
it something else, because I knew 
what the intention was at the begin-
ning: It's a very sexy song—because 
Carolyn Leigh is the most sexy 
writer—and everybody forgets it's a 
sexy song because of the title [so] I 
did it sexy with a slower, sensual 
beat. It's funny, because when I first 
wrote it, it was a fast, finger-buster 
technical instrumental for my trio, 
but Carolyn wanted to put a lyric to 

it, so we slowed it down." 
Tapping Bennett for "The Colors 

of My Life," Coleman notes that the 
song "fits right into his pocket, since 
it reflects so much of his life now— 
selling millions' worth of paintings 
a year." The cut "Somebody" also 

stands out in that Pearl Bailey had 
expressed interest in it, but at a time 
when she was without a contract. 

"She said, 'Somebody's got to do 
it, because it says something,' " 
Coleman recalls. "It's about busting 
your balls your whole life trying to 
be somebody and one day realizing, 
'I am somebody'—and always was." 

SEARCHING FOR SONGS 
Coleman says that the album 

resulted from a two-year search for 
suitable songs "not necessarily re-
flecting the theater or movies but me 
playing piano and singing and doing 
what I love to do [and] picking the 
kind of material that I felt said some-
thing unto itself that wasn't neces-
sarily beholden to any form." Lead 

track "Some Kind of Music," he 
notes, manifests a fitting philosophy. 

"All I wanted in this world was 
some kind of music," Coleman says. 
"A few years ago I was asked to en-
tertain the Nashville Songwriters 
Assn., and I started playing the vamp, 
and without any coaxing, over 100 
Nashville writers snapped their fin-
gers on 'two' and lour'—and it was 
magic. So I told [producer Michael 
Bemiker] that there was something 
about the song that tells people 
something, so we had to record it." 

It Started With a Dream reveals 
"how deep my passions go and things 
I care about," Coleman continues. 
"There's nothing blatant about it, but 
you have to hear it through the mu-
sic. But I've always spoken through 
music: It's always been my means of 
conveying how I think and feel, 
because things that take paragraphs 
and paragraphs to write can be con-
veyed in as little as two bars." 
Coleman further notes that the 

album is easy to perform—which is 
what he is slated to do Jan. 18 at 
Carnegie Hall with Skitch Henderson 
and the New York Pops Orchestra. 

Meanwhile, he recently complet-
ed a three-month stay in Amster-
dam, where he collaborated on a 
Dutch-language musical about the 
life of Grace Kelly "as Alfred Hitch-
cock would have filmed it," he says, 
"since she was his quintessential 
leading lady." 

Also on the horizon is a Kennedy 
Center-commissioned jazz-song cycle, 
which Coleman has written with Mar-
ilyn and Alan Bergman and will be 
performed by a stellar group of jazz 
musicians May 17 at the center. 

Canada's Cockburn's Now Universal. Universal Music Publishing Group has 
signed legendary Canadian singer/songwriter Bruce Cockburn to an exclusive 
U.S. and Latin America publishing administration deal. Cockburn, who was 
inducted into the Canadian Music Hall of Fame last year, has earned 20 gold 
and platinum records in Canada, as well as 11 Juno Awards, in a career span-
ning three decades. His American hits include "Wondering Where the Lions 
Are," "If I Had a Rocket Launcher," "Lovers in a Dangerous Time," and "Last 
Night of the World." The Cockburn retrospective Anything Anytime Anywhere 
(Singles 1979-2002) has just been released on True North/Rounder Records. 
Pictured, from left, are Universal Music Publishing Croup Worldwide president 
David Renzer, Cockburn, Universal Music Publishing Group senior VP of acqui-
sitions Linda Newmark, Universal Music Publishing Croup VP of international 
Toni-Ann Marinaccio, and Cockburn's manager Bernie Finkelstein. 
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Calendar 
JANUARY 

Jan. 20-24, MIDEM 2002, Palais Des 
Festivals, Cannes. 212-370-7470. 

Jan. 26, Music Publicity Seminar, spon-
sored by UCLA Extension, Universal City-
walk, Los Angeles. 310-825-0641. 

Jan. 28, 2002 Midwest Professional 

Education Series, presented by the Chica-
go chapter of the National Academy of 
Recording Arts and Sciences, Miramar The-
atre, Milwaukee. 312-786-1121. 

Jan. 29-Feb. 3, Country in the Rockies, 
presented by the T.J. Martell Foundation, 
Crested Butte, Colo. 800-785-2873. 

FEBRUARY 
Feb. 9, Third Annual TJ. Martell Foun-

dation Family Day, Basketball City, New 
York City. 615-256-2002. 

Feb.12-14, M3 REPLRech North Amer-

Lymphoma Claims Klein 
Studio Owner/Recording Engineer Dies At Age 42 

BY CHRISTOPHER WALSH 
NEW YORK—Recording engineer/ 
studio owner/musician Mike Klein 
died Jan. 2 in Albuquerque, N.M. 
He was 42. 

Preliminary tests indicate he 
died after a rapid recurrence of the 
lymphoma he had battled for near-
ly a year, according to friends. 

Klein operated Metro Grande Stu-
dios in Brooklyn, N.Y. The Novem-
ber 2001 sale of the building forced 
the studio to close, and he relocated 
to New Mexico with his wife, Maria 
Cocchiara-Klein, head of A&R for 
Hacate Entertainment Group, and 
their daughter, Ella, 1. 
A Buffalo, N.Y., native, Klein at-

tended the Sound Recording Tech-
nology program at the State Univer-
sity of New York at Fredonia. Moving 
to New York City in the mid-1980s, 
he worked at Record Plant and 
Greene St. Recording. He then spent 
four years in Phila-
delphia, helping to 
establish Tongue and 
Groove Studios. 
Whether in Phila-

delphia or New York 
City, where he re-
turned to establish 
Metro Grande, Klein's 
career was marked by 
scrupulous attention 
to the artists with 
whom he worked. 
"Mike was one of the 
kindest-hearted people I knew," 
musician Nancy Falkow says. "He 
was amazing at organizing the best 
musicians and ideas to see the tracks 
come to fruition as best they could 
be. Whether it was a local band or G 
Love & Special Sauce, he treated 
everyone with the same respect." 

Musician Nick Cain of Earth Pro-
gram, a youth culture-oriented design 
firm, adds, "Mike was one of my best 
friends and mentors. I am surround-
ed by music in many ways—as a 
musician, DJ, and label owner. Mike 
was, and will always be, the man who 
helped me get here and kept me real." 

Joel Jordan, also of Earth Program 
and a partner in Metro Grande who 
met Klein when his group worked at 
Tongue and Groove, says, "Mike de-
constructed our entire band and in 
the process made us better. He 

showed us recording techniques we 
had never seen. He consistently im-
pressed us with his knowledge." 

Joel's brother, Jason Jordan, exec-
utive director of A&R for Hollywood 
Records, was also a partner in Metro 
Grande. He recalls, "Mike was always 
somebody I could trust for a com-
pletely honest opinion, which is rare 
in the music business. He had an ex-
traordinary ear and was a good sound-
ing board for everything." 

Klein was always "interested in 
trying to get the music happening, 
as well as being an engineer," says 
Shane McMartin, a recording engi-
neer at NFL Films in Mt. Laurel, NJ. 
"He was really good at getting peo-
ples of different walks of life togeth-
er and making them communicate 
musically with each other, which is 
a unique talent. He was one of the 
kindest people I've ever known." 

Kathryn Dean of pro audio rental 
company Dreamhire 
agrees. "Mike incor-
porated a sense of 
community into the 
studio work he did. 
He was an absolute 
perfectionist when it 
came to the music, 
but people also mat-
tered very much to 
him. He was an un-
usually kind person 
in what can be a 
brutal business." 

At a memorial service Jan. 9, 
Klein's ashes were scattered at the 
Jemez Springs near Albuquerque. 
Memorial services are also scheduled 
for Philadelphia and New York City. 
In addition to his wife and daughter, 
he is survived by his mother, Mari-
lyn, and sister, Christine. 

Hacate is establishing a fund in 
Klein's memory, with Maria and 
Ella benefiting from the proceeds. 
Donations may be made out to 
Maria Cocchiara-Klein and sent to 
Hacate Entertainment Group, 161 
W. 54th St., Ste. 1403, New York, 
N.Y. 10019. 

"Mike just got along with every-
body," says Shelly Yakus of Tongue 
and Groove, summarizing the feel-
ings of everyone who knew him, 
"and just wanted to make terrific 
music. That's all he wanted to do." 

ice, Los Angeles Convention Center, Los 
Angeles. 800-800-5474. 

Feb. 20, Brit Awards, Earls Court, Lon-
don. 44-207-385-1200. 

Feb. 21-24, 14th Annual International 
Folk Alliance Conference, Adam's Mark 
Hotel, Jacksonville, Fla. 301-588-8185. 

Feb. 23, Start and Run Your Own 
Record Label, New Yorker Hotel, New York 
City. 212-688-3504. 

Feb. 26, Fourth Annual Entertainment 
Law Initiative Luncheon and Conference, 
Regent Beverly Wilshire Hotel, Los Ange-
les. 310-392-3777. 

Feb. 27, 44th Annual Grammy Awards, 
Staples Center, Los Angeles. 310-392-3777. 

Feb. 27-March 2, 33rd Annual Country 
Radio Seminar, Nashville Convention Cen-
ter, Nashville. 615-327-4487. 

MARCH 
March 2-3, Global Entertainment & 

Media Summit, New Yorker Hotel, New 
York City. 973-228-4450. 

March 6, 2002 World Music Awards, 
Monte Carlo Sporting Club, Monte Carlo, 
Monaco. 377-93-25-43-69. 

March 8-10, Southland Theatre Artists 
Goodwill Event, sponsored by the T.J. 
Martell Foundation, Luckman Fine Arts 
Complex, Los Angeles. 615-256-2002. 

March 8-12, National Assn. of Re-
cording Merchandisers/Assn. for Inde-
pendent Music Convention & Trade 
Show Featuring the Assn. for Indepen-

dent Music, San Francisco Marriott, San 
Francisco. 856-596-2221. 

March 11, Best Cellars Wine Dinner, 
sponsored by the T.J. Martell Founda-
tion, Loews Vanderbilt Plaza, Nashville. 
615-256-2002. 
March 12, 2002 Heroes Awards, 

presented by the Washington, D.C. 
chapter of the National Academy of 
Recording Arts and Sciences, Willard 
Inter-Continental, Washington, D.C. 
202-662-1341. 

March 14, Heston Hoston Golf Classic, 
sponsored by the Ti. Martell Foundation, 
Miami Shores Country Club, Miami. 615-
256-2002. 

March 14-16, Billboard/Airplay Monitor 
Radio Seminar & Awards, Eden Roc Resort, 
Miami Beach. 646-654-4660. 

March 19, 41st Songwriter Show-
case, presented by the Songwriters 
Hall of Fame, Makor, New York. 212-
957-9230. 
March 20-24, Cowboy Poetry & 

Music Festival, Melody Ranch Motion 
Picture Studio, Santa Clarita, Calif. 661-
286-4021. 

March 23-27, W'mter Music Conference, 
Miami Beach Convention Center, Miami 
Beach. 954-563-4444. 

APRIL 
April 27, KLOS Mark & Brian Celebri-

ty Golf Tournament, sponsored by the 
T.J. Martell Foundation, Coyote Hills Golf 

MUSIC FOR KIDS BENEFIT: The Inter-
national Foundation for Education & 
Performing Arts is hosting the fourth 
annual Music for Kids USA benefit Jan. 
19 at the Beverly Hills Hotel in Los 
Angeles. The event will include cock-
tails, a silent auction, dinner, and danc-
ing. Henry Steinway will receive the 
Spirit of Life Award for lifetime 
achievement, while jazz artist David 
Benoit will be honored with the Music 
Mentor of the Year Award. Roger 
Williams will perform. Music for Kids 
USA is a project aimed at offering 
music outreach programs to schools. 
Ticket prices start at $275. Contact: 
Dave Henson at 213-384-3757. 

RADIO RAISES AWARENESS: WUSN 
Chicago raised more than $912,000 for 
the St Jude Children's Research Hos-
pital via its Dec. 14-15, 2001, St. Jude 
Country Cares for Kids Radiothon. A 
number of WUSN personalities broad-
cast live from Gurnee Mills Mall in Lake 
County, Ill., to encourage listeners to 
donate to the Memphis-based hospital. 
Contact: Pam Mills at 312-649-0099. 

CINCINNATI GIVES RELIEF: The Dec. 9, 
2001, Cincinnati USA for Relief Concert, 
organized by Peter Frampton and Clear 
Channel Entertainment, raised $10,000 
for the Clear Channel Relief Fund. The 
fund provides money to police, fire-
fighters, and emergency workers in 
New York City; Washington, D.C.; and 
Pennsylvania, chapters of the American 
Red Cross and the Salvation Army, and 
military and national guard personnel. 
Contact: Scott Stem at 615-399-1796. 

Club, Fullerton, Calif. 615-256-2002. 
April 30, Fishing for a Cure, sponsored 

by the T.J. Martell Foundation, Nashville 
Shores, Nashville. 615-256-2002. 

MAY 
May 2, Skylar Neil Memorial Golf Tour-

nament, sponsored by the T.J. Martell 
Foundation, Malibu Country Club, Malibu, 
Calif. 615-256-2002. 

May 7-9, Billboard Latin Music Confer-
ence & Awards, Eden Roc Resort, Miami 
Beach. 646-654-4660. 
May 21, Academy of Country Music 

Awards, Universal Amphitheatre, Los Ange-
les. 310-201-8816. 
May 29-31, Emerging Artists and 

Technology in Music Conference, 
MGM Grand Hotel, Las Vegas. 702-
792-9430. 

JUNE 
June 13, The Songwriters Hall of 

Fame 33rd Annual Awards Dinner, 
presented by the National Academy of 
Popular Music, Sheraton New York 
Hotel & Towers, New York City. 212-
573-6933. 

June 16, MuchMusic Video Awards, 
MuchMusic headquarters, Toronto. 416-
591-7400. 

June 24-26, M3 REPLItech Europe, 
Amsterdam Rai, Amsterdam. 800-800-
5474. 

AUGUST 
Aug. 7-9, Billboard R&B/Hip-Hop 

Conference & Awards, Eden Roc 
Resort, Miami Beach. 646-654-4660. 

Submit items for Lifelines, Good 
Works, and Calendar to Jill Pessel-
nick at Billboard, 5055 Wilshire 
Blvd., Los Angeles, Calif. 90036 or 
atjpesselnick@billboard.com. 
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livins, Leo and Nicole, to Nancy Sher-
man and Michael Abbattista, Dec. 7, 
2001, in New York City. Father is sen-
ior director of content development for 
Liquid Audio. 

Boy, George Kenneth Frantz Jr., to 
Robin Minmontez Frantz and George 
Frantz, Dec. 23, 2001, in Los Angeles. 
Mother is head of production for 
Moonshine Music. 

Boy, Nicholas Joseph, to Patricia and 
Timothy Fink, Dec. 24, 2001, in 
Nashville. Father is senior director of 
writer/publisher relations for SESAC. 

Boy, Jonathan Armand, to Jennifer 
and Dom Theodore, Dec. 28, 2001, 
in Houston. Father is PD for WKQI 
Detroit. 

Girl, Grace Elizabeth, to Sandra and 
Michael Gillespie, Dec. 29, 2001, in Los 
Angeles. Father is VP of sales for Uni-
versal Music and Video Distribution. 

DEATHS 

Edward Downes, 90, of natural caus-
es, Dec. 26, 2001, in New York City. 

Downes was a musicologist/critic best-
known as the host of the Texaco Opera 
Quiz, which was heard during live Met-
ropolitan Opera radio broadcasts from 
1958 to 1996. He began his career as a 
music critic at The New York Times. 
Downes is survived by a sister. 

Fred H. Hardy III, 58, of natural caus-
es, Jan. 1 in Dallas. Hardy was well-
known as a creator of musical jingles 
and commercials for radio stations. He 
got his start as an on-air personality 
and later became a sales rep for PAMS 
Productions. In 1976, he joined JAM 
Creative Productions. He was named 
JAM VP of sales in 1986. Hardy is sur-
vived by a sister. 
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Under Yoda, Multi-Faceted Avex Is Japan's Powerhouse Indie 
Female Idol Ayumi Hamasaki's New Chart-Topping Album Is Latest Proof That Label Is Now 'One Of The Boys' 

e 

BY STEVE MCCLURE 
TOKYO—When Tom Yoda, chair-
man of Japan's Avex Group, steps 
into Auditorium K of the Palais des 
Festivals in Cannes Jan. 20, he will 
be well-qualified to speak on how 
"To Succeed in Japan." the title of 
the panel on which he's agreed to sit 
at this year's MIDEM trade fair. 

According to SoundScan Japan, the 
business Yoda heads has a market 
share at home of approximately 14%, 
making it one of the country's top 
three record companies. It's been more 
than 13 years since Avex began as a 
small dance-music importer in an 
obscure Tokyo suburb, yet only in the 
past few years has it really become 
accepted as "one of the boys" in the 
Japanese music industry. 

Probably the main reason for the 
sense that Avex has finally arrived is its 
uncanny ongoing knack for finding 
and developing highly popular Japan-
ese acts. Referring to Max Matsuura— 
Avex senior managing director and one 
of the company's founders—Tatsuro 
Nigauri, senior analyst at the Daiwa 
Institute of Research, says, "When it 
comes to making hits, Matsuura is No. 
1." Yoda calls Matsuura his "right-hand 
man" and credits him with turning 
Avex into a talent powerhouse. "Max is 
surrounded by many young, very capa-
ble A&R staffers." 

Matsuura may soon be surrounded 
by even more. In a development that 
attracted a lot of attention in Japan, the 
company opened the Avex Artist Acad-
emy Oct. 1, 2001. This is a school in 
Tokyo's trendy Harajuku district whose 
purpose is to expand the pool of talent 
from which Avex draws its artists and 
staff. Some 10,000 young people from 
all over the country applied, and only 
1,000 were accepted. Avex is the first 
Japanese record label to launch a talent 
school on this scale. 

SHARED PHILOSOPHY 
Another source of Avex's A&R 

strength is group company Axev, 
• which manages artists as well as song-

writers. "The majority of our music is 
now written and composed in-house," 
Yoda says, adding that Avex's policy is 
to have 100% ownership of domestic 
artists' master recordings. In contrast, 
many Japanese labels often share own-
ership of masters with powerful pro-
duction companies. 

"We're successful because we're 
independent," Yoda says. For him, 
independence means more than not 
being part of a larger corporate 
group. "You have to have an inde-
pendent stance." 

That's a philosophy he shares 
with and perhaps learned from—the 
record executive who stands tall as the 

epitome of independent thinking and 
commercial strength: Zomba Group 
chairman/CEO Clive Calder. Yoda evi-
dently feels a close affinity with Zomba, 
for which Avex was once the Japanese 
licensee (Billboard, Oct. 5, 1996). 
Although that arrangement ended in 
October 2000 with the establishment 
of Zomba Records Japan, Yoda says 
there's still a "hot line" between him 
and Calder—and Avex continues to 
handle Zomba's distribution in Japan. 

"I'll never forget how Clive Calder 
described his company as being 'fierce-
ly independent' when we first met five 
years ago," Yoda says. "And it's exactly 
the same with us." The Japanese busi-
nessman cites one example of the close 
rapport he has with the Zomba co-
founder '%go years ago, while we were 
having dinner in New York, Clive told 
me he was going to give Avex the right 
to distribute the DVD and video versions 
of Britney Spears' Crossroads movie in 
Japan." Spears is scheduled to attend 
MIDEM this year to help promote the 
film, and she will appear at the NRJ 
Awards, to be held Jan. 19 there. 

Avex's association with a global star 
such as Spears is a far cry from the 
mid-'90s, when many observers in 
Japan predicted the label's imminent 
demise. This was largely because let-
suya Komuro, the hot independent 
producer who had close Avex links 
through multimillion-selling act trf, 
began to distance himself from the 
firm. Yet Avex proved more than capa-
ble of developing other hit names, 
such as Every Little Thing, V6, Do As 
Infinity, and Ayumi Hamasaki, who is 
currently Japan's top female "idol" star. 

TEAM PLAYERS 
Like Calder, Yoda has a core of 

executives helping to run and devel-
op the organization. They include 
CFO Toshio Kobayashi; Shinji Haya-
shi, managing director in charge of 
A&R and marketing; and senior VP 
Haji Taniguchi, who is Avex's head 
of international. 

Yoda, Matsuura, Kobayashi, and 
Hayashi collectively hold nearly 50% 
of Avex's shares and make up Avex's 
executive committee. The remainder 
of its stock is held by private and insti-
tutional investors, although Sony 
Music Entertainment (Japan) has a 3% 
stake in the label, while another Japan-
ese record company, Nippon Crown, 
holds slightly less than 1% of equity. 
Toshiba-EMI sold its 2.75% stake in 
Avex some time ago. 
One of Yoda's favorite themes is that 

the enterprise is not merely a record 
company but a group of businesses with 
the label at its core. "Our business strat-
egy has been very much on a consoli-
dated basis for the past five years," he 

says. The group comprises subsidiaries 
such as Prime Direction, which handles 
music publishing and TV commercial 
and video production, among other 
activities; nightclub operator Velfarre; 
Internet and multimedia content corn-

`Zomba's Clive 
Calder described 
his company 
as "fiercely 
independent" 
when we first 

met; it's exactly 
the same with us.' 

—TOM YODA, 
AVEX GROUP 

pany Avex Network, Avex Distribution; 
and overseas subsidiaries Avex Asia— 
which is based in Hong Kong—and 
Avex Taiwan, among others. 

For all that spread, the company's 
financial performance has been check-
ered lately. Last November, Avex's label 
operations reported a 12.9% decline in 
sales to 20.7 billion yen ($172 million) 
in the first half ending Sept 30, while 
recording an after-tax loss of 1.4 bil-
lion yen ($11.7 million), representing 
a massive drop from the 2000 first-half 
profit of 331 million yen ($3.1 million). 
On a consolidated basis, the entire 

Avex Group's first-half sales were down 
3% to 34.3 billion yen ($286.8 million), 
while after-tax profit fell by a steep 
73.5% to 390 million yen ($3.3 mil-

lion). The main factor behind those fig-
ures, according to Yoda, was the 
delayed release of Hamasaki's third 
album, I Am , which had originally 
been set for Sept. 30. It was finally 
released Jan. 1, and debuted at No. 1 
on the Japanese charts. 

Yoda projects consolidated sales of 
87.4 billion yen ($664.4 million) for 
the full year to March 31, 2002, and an 
after-tax profit of 7.1 billion yen ($54 
million). Those figures compare with 
the 83.4 billion yen ($660.4 million) in 
consolidated sales and 7 billion yen 
($55.2 million) in after-tax profit for 
the year ending March 31, 2001. 

PUBLIC PERFORMANCE 
Avex has been a publicly listed com-

pany since debuting on Japan's over-
the-counter market in fall 1998. In 
December 1999, the stock was listed on 
the Tokyo Stock Exchange's First Sec-
tion, traditionally the preserve of blue-
chip issues. The stock traded as high as 
14,250 yen ($108.33 at current rates) 
in fiscal year 2000, compared with 
3,900 yen ($29.65) on Dec. 28, 2001. 

'We're still in a good position," Yoda 
says, noting that many Japanese stocks 
that were previously trading at the 
10,000-yen level have lost 90% or 
more of their value as the country's 
deflationary economic crisis continues 
to worsen. "Avex Network and other 
group companies are doing very well, 
and both revenue and profit will rise," 
states the Investor's Watch service of 
Japanese economic newspaper Nihon 
Keizai Shimbun. 

In its early days, Avex concentrated 
most of its promotional efforts through 
1V advertising campaigns, which played 
a crucial role in building a strong brand 
image for the label. But Yoda points out 
that in the past five or six years, Avex 
has used a variety of other media— 
print, the Internet, mobile phones, and 
its own digital TV station, to name a 
few to transmit its message. 
One record industry source in Japan 

suggests Avex is entering yet another 
period of transition. "They went from 
licensing international dance music to 
developing their own style of dance-
pop, creating a new trend in the busi-
ness, and they were extremely success-
ful," this executive says. "It seems they 
are now entering a new phase with the 
expensive signing of major acts from 
other labels—such as Misia—which 
could be damaging to their profitabili-
ty." (Female vocalist Misia was BMG 
Funhouse's biggest-selling domestic 
act before recently moving to Avex.) 

Whether or not Avex overreaches on 
this °erasion, it has done so in the past, 
signing such international names as 
lOcc and Bananarama and entering 
into worldwide licensing and publish-

ing pacts with U.S. R&B acts Earth, 
Wind & Fire and Cheryl Lynn (Bill-
board, May 6, 1995). It also opened— 
and closed—an affiliate in the U.K. in 
the mid-'90s in an expensive and ulti-
mately fruitless effort to establish a 
European foothold. 

Nevertheless, Yoda gets high marks 
for thinking and acting with vision. 
"Japanese record companies are usu-
ally subsidiaries of overseas companies 
or electronics companies," analyst 
Nigauri says, "so they have a 'salary 
man' [a Japanese-English term that 
roughly means "corporate wage slave] 
atmosphere. Yoda is the only guy 
[among Japanese record company 
heads] who acts like a real manager." 

INTERNATIONAL COMMITMENT 
Yoda is keen to point out that the 

label remains committed to promot-
ing foreign repertoire in Japan. 'We're 
pushing the new trend in dance 
music, which is trance, in Japan." 
Avex's key overseas licensors include 
Disney Records, Hollywood Records, 
Edel, Play It Again Sam, and such 
Eurobeat labels as A Beat C, Delta 
Records, and Time Records. 

In keeping with Yoda's emphasis on 
independence, Avex Asia and Avex Tai-
wan were reorganized Dec. 31, 2001, 
into a new company, Avex Asia Hold-
ings, which later this year will be float-
ed on Hong Kong's Growth Enterprise 
Market (GEM) equities market for new 
companies. Yoda says the idea is to set 
up an autonomous, locally staffed 
company that will be well-positioned 
to grow along with the Greater China 
music market. 

Staff from Avex Asia and Taiwan will 
be at MIDEM to populate the sizeable 
stand booked by the Japanese compa-
ny at the Palais des Festivals. Yoda is a 
Cannes veteran, having first attended 
in 1989; he booked the company's first 
exhibit space. 

"Our success very much depends 
upon our continuous participation at 
MIDEM," Yoda contends. "What I 
enjoy most among all the MIDEM 
events ... is the trade show." Yoda 
also supported the Reed MIDEM 
Organisation's unsuccessful attempt 
in the '90s to establish an Asian ver-
sion of the Cannes conclave. Little 
wonder, then, that in 1997 the event's 
organizers honored Yoda as one of 
three MIDEM Music Makers. 

Meanwhile, the next challenge for 
Avex is turning such artists as Hamasa-
ki into consistent long-term sellers so 
that the company isn't so dependent 
on scoring a certain number of 
megahits each year. Perhaps that topic 
will be raised during "To Succeed in 
Japan" in Auditorium K. Yoda is cer-
tain to have an answer. 
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e--- (OFFICIAL UK CHARTS CO 101/07/02 

SINGLES 
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SINGLES 

.7, ISNEPAFOPMTE-LIVE1 01/08/02 

SINGLES 

1 NEW KIMI GA SUKI GOTTA GET THRU THIS 1 I BELIEVE 1 1 LA MUSIQUE 
MR CHILDREN TOYS FACTORY DANIEL BEDINGF1ELD RELENTLESS BROSIS POLYDOR STAR ACADEMY ISLAND/UNIVERSAL 

2 2 Al NO UTA 4 MURDER ON THE DANCEFLOOR 2 2 FROM SARAH WITH LOVE 2 2 TOUTES LES FEMMES DE TA VIE 
STRAWBERRY FLOWER TOSHIBA/EMI SOPHIE EWS-BEXTOR POLYDOR SARAH CONNOR EPIC 13 MERCURY/UNIVERSAL 

3 4 TRAVELING 3 1 SOMETHIN' STUPID 3 3 WONDERFUL DREAM 3 3 CAN'T GET YOU OUT OF MY HEAD 
HIKARU UTADA TOSHIBA/EMI ROBBIE WILLIAMS & NICOLE KIDMAN CHRYSALIS MELANIE THORNTON EPIC KYUE MINOGUE PARLOPHONE/EMI 

4 5 A SONG IS BORN DROWNING 4 5 SOMETHIN' STUPID 4 4 SOUS LE VENT 
AYUMI HAMASAKI & KEIKO AVES TILAS BACKSTREET BOYS JIVE ROBBIE WIWAMS & NICOLE KIDMAN CHRYSALIS/EMI GAROU & CELINE SION COLUMBIA 

5 1 ALWAYS 5 5 HANDBAGS & GLADRAGS 5 4 WIR KIFFEN 5 8 TRACKIN' 
J-FRIENDS J-FHIENDS PROJECT STEREOPHONICS 02 STEFAN RAAB [DEL BILLY CRAWFORD V2/SONY 

; 6 7 SHIROI KOIBITOTACHI 8 LATELY 6 8 WHAT IF 6 9 J'Al TOUT OUBLIÉ 
KEISUKE KUWATA VICTOR T SAMANTHA MUMBA WILD CARD/POLYDOR KATE W1NSLET EMI MARC LAVOINE & CRISTINA MAR OCCO MERCURY 

7 9 MINIHAMUZU NO Al NO UTA 6 WILL I? 7 6 HERO 7 5 JE SERAI (TA MEILLEURE AMI) 
MINIHAMUZU ZETIMA T IAN VAN DAHL NULIFE/ARISTA ENRIQUE IGLESIAS INTERSCOPEAINIVERSAL LORIE EGP/SONY 

8 3 12 GATU NO LOVE SONG F8 9 WHAT IF 8 NEW PAID MY DUES 8 6 LES MOTS 
• GACKT NIPPON CROWN KATE WINSLET LIBERTY/EMI ANASTACIA EPIC MYLENE FARMER & SEAL POLYDOR 

-. 9 NEW YOUTHFUL DAYS 7 HAVE YOU EVER 9 7 ATLANTIS 9 7 ON A TOUS BESOIN D'AMOUR 
MR. CHILDREN TOYS FACTORY S CLUB 7 POLYDOR NO ANGELS & DONOVAN POLYDOR JOHNNY HALLYDAY & CLEMENCE M6 INT./UNIVERSAL 

10 NEW LOVIN' IT 0 10 COUNTRY ROADS 10 NEW RAMP! THE LOGICAL SONG ,.'..10 10 FALLIN' 
NAMIE AMURO & VERBAL AVEX TRAX HERMES HOUSE BAND LIBERTY/EMI • SCOOTER [DEL ALICIA KEYS J/BMG 

,. 

HOT MOVER SINGLES i.. HOT MOVER SING HOT MOVER SINGLES Oat 

SECRET BASE THERE'S A STAR 100 NEW KOMM ZURUCK ZU MIR 27 COMME UN BOOMERANG 
ZONE SONY ASH INFECTIOUS CATTERFELD HANSA/BMG ETIENNE DAHO & DANI VIRGIN 

28 SO TELL ME I DON'T WANNA LOSE MY WAY 15 18 I'M REAL 17 23 LET ME BLOW YA MIND 
HEARTSDALES CUTTING EDGE DREAMCATCHER POSITIVA/EMI JENNIFER LOPEZ FEATURING JA RULE EPIC EVE FEATURING GWEN STEFANI INTERSCOPEAJNIVERSAL 

20 ITSUMO NANDODEMO 5 18 IN TOO DEEP 19 27 YOU WIN AGAIN 21 29 SOMETHIN' STUPID 
YUMI KIMURA TOKUMA SUM 41 ISLAND/UNIVERSAL B3 HANSA/BMG ROBBIE WIWAMS & NICOLE K1DMAN CHRYSALIS/EMI 

BRAVE HEART B EL CAPITAN 20 35 HOW YOU REMIND ME 25 30 GEORGIAN LEGEND SAMAIA 
MEGUMI HAYASHIBARA KING OPM ATLANTIC/WARNER NICKELBACK ROADRUNNER/UNIVERSAL VARIOUS ARTISTS MERCURY 

MR. MOONLIGHT LOVE IS IN THE AIR 30 45 TOTAL ECLIPSE OF THE HEART 26 32 I LIKE TO WAF 
MORNING MUSUME ZETIMA MU & SUGAR VS. JOHN PAUL YOUNG POSITIVA/FMI JAN WAYNE MEETS LENA UNIVERSAL SKONS EPIC 

ALBUMS ALBUMS ALBUMS ALBUMS 

' AYUMI HAMASAKI 1 ROBBIE WILLIAMS : ROBBIE WILLIAMS 5 
1 2 STAR ACADEMY 

I AM ... AVES TRAS SWING WHEN YOU'RE WINNING CHRYSALIS SWING WHEN YOU'RE WINNING CHRYSAUS/EMI 
,.... 
ó 

LALBUM MERCURY 

11 CHEMISTRY 4 STEREOPHONICS 2 2 ANASTACIA ,'..: 2 1 L5 
THE WAY WE ARE 0 EFSTAR JUST ENOUGH EDUCATION TO PERFORM V2 FREAK OF NATURE EPIC ::' L5 MERCURY 

AYA MATSUURA 5 5 CLUB 7 3 3 SARAH CONNOR ;.•. 3 3 JEAN-JACQUES GOLDMAN 
FIRST KISS ZETIMA SUNSHINE POLYDOR GREEN EYED SOUL EPIC .., CHANSONS POUR LES PIEDS COWMB IA 

• 4 MY LIME LOVER 7 DIDO 4 10 SOUNDTRACK er, 4 4 FLORENT PAGNY 
SINGLES TOYS FACTORY NO ANGEL ARISTA THE LORD OF THE RINGS (HOWARD SHORE( REPRISE/WARNER e 2 MERCURY 

6 ENYA 2 GABRIELLE 5 9 MELANIE THORNTON 5 5 DE PALMAS 
THEMES FROM CA1.PA CUON APPASSIONATI WEAMARNER MUSIC JAPAN DREAMS CAN COME TRUE GOIBEAT/POLYDOR READY TO FLY EPIC MARCHER DANS LA SABLE POLYDOR 

• 1 WINDS 3 BLUE 6 5 ENYA 6 LORIE 
1ST MESSAGE PONY CANYON ALL RISE INNOCENTNIRGIN A DAY WITHOUT RAIN WEA 

•6 
PRES DE TOI EGP/SONY 

3 VARIOUS ARTISTS 9 ANASTACIA 7 4 LIGHTHOUSE FAMILY ,: 7 12 LARA FABIAN 
PETTT BEST 2-17.10 ZET1MA FREAK OF NATURE EPIC WHATEVER GUS YOU THROUGH THE DAY POLYDOR 

4 
NUE POLYDOR 

: 10 EVERY LITTLE THING JOOLS HOLLAND 8 7 PINK FLOYD 8 7 PASCAL OBISPO 
EVERY BALLAD SONGS AVEX TRAX SMALL WORLD BIG BAND WARNER STRATEGIC MARKETING ECHOES—THE BEST OF PINK FLOYD EMI MILLESIME ILNE 0111111 EPIC 
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CANDLE IN NE WIND 1997/SOMETHING ABOUT THE WAY... 
ELTON JOHN MERCURY/UNIVERSAL 

ONLY TIME 
ENYA REPRISE/WARNER 

I WON'T BE HOME FOR CHRISTMAS 
BUNK- 182 MCA/UNIVERSAL 

STUCK IN A MOMENT YOU CAN'T GET OUT OF 
02 INTERSCOPEAJNIVERSAL 

KNIVES OUT 
RADIOHEAD CAPROL/EMI 
THERE YOU'LL BE 
FAITH HILL HOLLYWOOD/WARNER 

RAPTURE (TASTES SO SWEET) 
110 MINISTRY OF SOUND/UPS 
HERO 
[NR/AVE IGLESIAS INTERSCOPE/UNIVERSAL 

CLOSER 
NINE INCH NAILS NOTHINGANTERSCOPEJUNIVERSAL 

REVOLUTION 
STONE TEMPLE PILOTS ATLANT1C/WARNER 

POP (IMPORT) 
'N SYNC JIVE/13HG 

WHERE'S YOUR HEAD AT 
BASEMENTJAXX XL/BEGGARS BANOUET 
0 CANADA 
DAVID FOSTER ANO LARA FABIAN WARNER 
GET THE PARTY STARTED 
PINK ARISTA/BMG 

RELAX 
KEOKI MOONSHINE 

ALBUMS 

VARIOUS ARTISTS 
MUCHDANCE 2002 BMG 

VARIOUS ARTISTS 
BIG SHINY TUNES 6 UNIVERSAL 

CREED 
WEATHERED EPIC/SONY 

NICKELBACK 
SILVER SIDE UP EMI 

ENYA 
A DAY WITHOUT RAIN WARNER UK/REPRISE 

VARIOUS ARTISTS 
WOMEN AND SONGS 5 WARNER 

LINKIN PARK 
HYBRID THEORY WARNER 

ENRIQUE IGLESIAS 
ESCAPE INTERSCOPE/U NIVERSAL 
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SONGS IN A MINOR J/13MG 
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PAID MY DUES 
EPIC 

CAN'T GET YOU OUT OF MY HEAD 
KYUE MINOGUE PARLOPHONE 

SOMETHIN' STUPID 
ROBBIE VV1WAMS 8. NICOLE KIDMAN EMI 

FALLIN' 
ALICIA KEYS BMG RICORD1 

IN THE END 
LINKIN PARK WARNER BROS 

ETERNITYÍTHE ROAD TO MANDALAY 
ROBBIE WIWAMS EMI 

WALK ON 
02 ISLAND 

POINT OF VIEW 
DB BOULEVARD WEA 

E RITORNO DA TE 
LAURA PAUSINI CGD 

WHAT'S GOING ON 
ALL STAR LINE-UP COLUMBIA 

THE MUSIC'S NO GOOD WITHOUT YOU 
CHER WEA 

DROWNING 
BACKSTREET BOYS JIVE/VIRGIN 
YOU ROCK MY WORLD 
MICHAEL JACKSON EPIC 
FREELOVE 
DEPECHE MODE MUTE/VIRGIN 

LET YOUR BODY DECIDE 
THE ARK VIRGIN 

ALBUMS 

LAURA PAUSINI 
THE BEST OF LAURA PAUSINI- -E RITORNO DA TE CGD/WARNER 
PINK FLOYD 
ECHOES—THE BEST OF PINK FLOYD EMI 

ANASTACIA 
FREAK OF NATURE EPIC 

OLMO 
ALMA & FRIENDS SA/SONY 

ZUCCHERO 
SHAKE POLYDOR 

ADRIANO CELENTANO 
IL CUORE. lA VOCE CLAN/SONY 

POOH 
BEST OF THE BEST CGD/WARNER 

RENATO ZERO 
LA CURVA DELEANGELO EPIC 

BIAGIO ANTONACCI 
9/NOV/2001 MERCURY 
ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSALIS 
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ABRE TU SONRISA 
SUGARLESS ZERO 

CAN'T GET YOU OUT OF MY HEAD 
KYUE MINOGUE EMVODEON 

AND THEN THERE WAS SILENCE 
BUNS GUARDIAN VIRGIN 

SUERTE 
SHAKIRA COLUMBIA/SONY 

SOMETHIN' STUPID 
ROBBIE WIWAMS & NICOLE KIDMAN CHRYSALIS 

CHICAS MALAS REMIXES 
MONICA NARANJO EPIC/SONY 

FALLIN' 
ALICIA KEYS ARIOLA/BMG 

WALK ON 
U2 ISLAND/UNIVERSAL 

PAID MY DUES 
ANASTACIA EPIC/SONY 

SEXY 
FRENCH AFFAIR VALE MUSIC 
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NEW 

10 
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NEW 

GET THE PARTY STARTED 
PINK ARISTA 

HERO 
ENRIQUE IGLESIAS 1NTERSCOPE 

I'M REAL 
JENNIFER LOPEZ FEATURING JA RULE EPIC 

RAPTURE (TASTES SO SWEET) 
110 DATA/EMI 

U GOT IT BAD 
USHER ARISTA 

HOW YOU REMIND ME 
NICKELBACK ROADRUNNER/SONY 

BETTER MAN 
ROBBIE WIWAMS CHRYSAUS 

FAMILY AFFAIR 
MARY J BEIGE MCA/UNIVERSAL 

SMOOTH CRIMINAL 
AUEN ANT FARM DREAMWDRKS/UNIVERSAL 

IN THE END 
UNKIN PARK WARNER BROS • 

HOT MOVER SINGLES 

18 

7 20 

- 8 NEW 
- 

,I 10 

INFECTED 15 
BARTHEXX TEMPO 

WIDE AWAKE 16 
MILK INC. VALE MUSIC 
YOU GIVE ME SOMETHING 20 
JAMIROCIUAI EPIC 
JAZZ BERRY VOL. 2 21 
JAZZ BERRY TEMPO , 

OPERACIÓN TRIUNFO it: 
ALBUM VALE MUSIC 

21 

30 

33 

26 

28 

LIVIN' IT UP 
JA RULE FEATURING CASE DEE JAM/UNIVERSAL 

WHO DO YOU LOVE NOW (STRINGER) 
RIVA FEATURING DANNII MINASSE FERFVWARNER 
ONE NIGHT STAND 
MIS-TEE0 SHOCK 
WHERE'S YOUR HEAD AT 
BASEMENT JAXX XL RECORDINGS/SHOCK 

SON OF A GUN (BUCK% THINK THIS SONG IS ABOUT YOU) 
JANET JACKSON & MISSY EW OTT VIRGIN 

T NEW 
..  

,2 3 

3 4 

44 2 

5 5 

-. 6 7 

. - 7 8 
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8 NEW 
..  

-:. 9 NEW 

10 Ntw 

ALBUMS 

OPERACIÓN TRIUNFO gr, .11 
SINGLES GALA 8 VALE MUSIC 

SHAKIRA 2 9 
SERVICIO DE LAVANDERIA COLUMBIA/SONY 

ESTOPA 3 2 
DESTRANGIS ARIOLA/BMG 

ALEJANDRO SANZ 4 NEW 
MTV UNPLUGGED WARNER 

LUIS MIGUEL 5 7 
MIS ROMANCES WARNER 

ROSANA 6 5 
ROSANA MERCURY/UNIVERSAL 

MIGUEL BOSE 7 4 
SERENO WARNER 

SOUNDTRACK 8 3 
EL SENOR DE LOS ANILLOS WARNER 

LOS PITUFOS 9 NEW 
RESTA PITUFA DIVUCSA .. 
L'ARC EN CIEL 10 8 
CLICKED SINGLES BEST 13 KVOON  

ALBUMS 

THE 12TH MAN 
THE FINAL DIG? EMI 

SOUNDTRACK 
SHREK MCA/UNIVERSAL 

KYLIE MINOGUE 
FEVER FESTIVAL 

JAMIROQUAI 
A FUNK ODYSSEY EPIC 

ROBBIE WILLIAMS 
WHEN SWING EN YOU'RE WINNING CHRYSALIS 

CREED 
WEATHERED EPIC 

THE CORRS 
THE BEST OF THE CORRS 14.3/UWA/AllANTICANARNER 

BEE GEES 
THEIR GREATEST HITS— THE RECORD POLYDOR 

SOUNDTRACK 
THE LORD OF THE RINGS (HOWARD SHORE) REPRISE/WARNER 
MADONNA 
GlIV2 MAVERICK/WARNER BROS 
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SINGLES 

CAN'T GETYOU OUT OF MY HEAD 
KYLIE MINOCUE PARLOPPONE 

SOMETHIN' STUPID 
ROBBIE WILLIAMS 8 NICOLE KILIMAN CHRYSAUS 

LA MUSIQUE 
STAR ACADEMY ISLANC 

PAID MY DUES 
ANASTACIA EPIC 

TOUTES LES FEMMES DE TA VIE 
L5 MERCURY 

I BELIEVE 
BROSIS POLYOOR 

SOUS LE VENT 
GAROUS. CEJNE DION COLUMBIA 

WHAT IF 
KA-E WINSLET LIBERTYIMI 

FALLIN' 
AUCIA KEYS J 

FROM SARAH WITH LOVE 
SARAH CONNOR EPIC 

22 

20 

21 
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28 
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11 
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TRACKIN' 
BILLY CRAWFORO V2 

I'M REAL 
JENNIFER LOPEZ FEATURING JA PULE EPIC 

GOTTA GET TFIRU THIS 
DANIEL BEDINGFIELD RELENTLESS 

DROWNING 
BACKSTREI" BOYS JIVE 

J'AI TOUT OUBLIÉ 
MARC LAVOINE & CRISTINA IAARCCCO MERCURY 

ALBUMS 

ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSAUS 

ANASTACIA 
MM( OF NATURE EPIC 

PINK FLOYD 
ECHOES—THE BEST OF PINK FLOYD EMI 

SOUNDTRACK 
THE LORD IF THE RINGS (Hamm SHORE) REPRISE 

LINKIN PARK 
HYBRID THEORY WARNER Baas 
STING 
AU THIS TIMF RAM 

ANDREA BOCELLI 
CIEIJ DI TOSCANA SUGAR/POLYDOR 

BRITNEY SPEARS 
BRITNEY JIVE 

SARAH CONNOR 
GREEN EYED SOUE X-CEWEPIC 

ALICIA KEYS 
SONGS IN A MIMOR J 

THE NETHERLANDS 

il 

(STICHTING MEGA TOP 10010502/02 

SINGLES 
L'AMOUR TOUJOURS ri FLY WITH YOU) 
GIGI DAGOSTINO MEDIA 

LOPEN OP HET WATER 
MARCO BORSATO & SITA POLYDOR/UNIVERSAL 

HERO 
ENRIOUE IGLESIAS INTERSCOPE/UNIVERSAL 

HAPPY 
SITA JIVE/ZOMBA 

SOMETHIN' STUPID 
ROUIE WILLIAMS& NICOLE KIOMMI CHRYSAUS 

ALBUMS 
ANASTACIA 
FREAX OF NATURE EPIC 

ROBBIE WILLIAMS 
SWING WHEN TOU RE WINNING CHRYSAUS 

GIGI D'AGOSTINO 
LAMOUR TOUJOURS BXR/MEDIA 

BEE GEES 
THEIR GREATEST HIES THE RECORD POITOU 

ANDREA BOCELLI 
CIEU DI TOSCANA SUGAR/POLYDOR 

SWEDEN 

(GLU 01/0502 

SINGLES 
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5 NEW 

UFE 
E-TYPE STOCKHOLM 

ROCKA PÁ! 
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PAID MY DUES 
ANASTACIA EPIC 
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ANDREA BOCELLI 
CIEU DI TOSCANA UNIVERSAL 

ANASTACIA 
FREAK OF NATURE EPIC 

MARKOOLIO 
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WESTLIFE 
WORLD OF OUR OWN RCA 

LINKIN PARK 
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SWITZERLAND 
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SINGLES 
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I BELIEVE 
BRO SIS POLYDOR 

SOMETHIN' STUPID 
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FREAK OF NATURE EPIC 

ROBBIE WILLIAMS 
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CREED 
Weathered ISI 

ENTA 
A Day Without Rain (WI 

PINK FLOYD 
1 he Best of Pink Floyd lEI 

SOUNDTRACK 
The Lord of the Rings (W) 

ROBBIE WILLIAMS 
Swing When You're Wnning ( E) 

IRELAND 

,I341 

SINGLES 

1 WHAT IF 
RATE WINSLET UBERTY 

MURDER ON THE DANCEFLOOR 
SOPHIE EWS-BEXTOR POLYDOR 

COUNTRY ROADS 
HERMES HOUSE BAND POLYDOR 

SOMETHIN' STUPID 
ROBBIE WILUAMS A NICOLE KIDMAN CHRYSALIS 
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SAMANTHA MUMBA WILD CARO/POLYDOR 
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WORLD OF OUR OWN RCA 
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ROBBIE WILLIAMS 
SWING WHEN YOU RE WINNING CHRYSALIS 

GABRIELLE 
DREAMS CONCOME TRUE GO , BENUPOLYDOR 

FRANK SINATRA 
&fi WAY TIF BEST OF FRAPRI %NAM VOL I REFUSE 

DESTINY'S CHILD 
SURVIVOR COLUMBIA 

(AUSTRIAN IFPIMUSTRIA TOP 40I 01/08/02 

SINGLES 

2 
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4 

I BEUEVE 
BROUS POLYDOR 

SOMETHIN' STUPID 
ROBBIE WIWAMS & NICOLE KIDMAN CHRYSAUS 

FROM SARAH WITH LOVE 
SARAH CONNOR EPIC 

WIR KIFFEN 
STEFAN RAAB EDEL 

ATLANTIS 
NO ANGELS & DONOVAN POLYDOR 

ALBUMS 

ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSAUS 

SOUNDTRACK 
DIE LORD OE THE RINGS HOWARD SHORE, REPRISEWARNER 

ANASTACIA 
FREAK OE NATURE EPIC 

SARAH CONNOR 
GREEN EYED SOUL EPIC 

DJ OTZI 
LOVE. PEACE & VOLLGAS EMI 
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ICAPIFI 01M9AY2 

SINGLES 
LA MUSIQUE 
STAR ACADEMY ISLAND 

SOUS LE VENT 
GAROU & CELINE DION COLUMBIA 

ON A TOUS BESOIN D'AMOUR 
JOHNNY HALLYDAY & CLEMENCE M 6 ( NT 

TRACK IN' 
BILLY CRAWFORD WJPIAS 

LES MOTS 
MYLENE (ARMER & SEAL POLYDOR 

ALBUMS 

STAR ACADEMY 
ALBUM MERCURY 

MYLENE FARMER 
LES MOTS POLYDOR 

PASCAL OBISPO 
MILLESIME (LNE 00/111) EPIC 

JEAN JACQUES GOLDMAN 
CHANSONS POUR LES PIEDS COLUMBIA 

FLORENT PAGNY 
2 MERCURY 
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NEW 
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ALBUMS 
BACKSTREET BOYS 
THE HITS—CHAPTER ONE JIVERMB 
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HIP HOP & HARD UNIVERSAL 

WESTLIFE 
WORLD OF OUR OWN RCA13MG 

VARIOUS ARTISTS 
KLASIK ROCK NOVA MUSIC 

GREEN DAY 
INTERNATIONAL SUPER HIES REPRISE/WARNER 

LINKIN PARK 
HYBRID THEORY WARNER BRUS 

VARIOUS ARTISTS 
16 LAGU LAGO HARI RAYA EMI 

BRITNEY SPEARS 
BRITNEY JIVE/BMG 

VARIOUS 
SALAM MORBIER SLIWAH 

BEE GEES 
1181GREMESTFITS NEIECCIEI POLYDOPAIWHISAL 

Music Pulse. 
BLOCK-ROCKIN' RETURN: Forget the 
recent resurgence of guitar bands on 
the U.K. charts. Electronic dance mu-
sic is set to re-stake its claim for 
supremacy with the Jan. 28 release of 
the Chemical Brothers' fourth album, 
Corne 117ith Us (Virgin). "It was in our 

minds whether we could still make a 
record like this," the duo's Ed Simons 
admits. "But everybody seems really 
up for it." Tern Rowlands. the other 
half of the pair, believes Come With Us 
is the Chemicals' most diverse record 
yet: "We like music that hits you 
physically, but your head should be 
involved as well. Where the two meet 
is hopefully where we exist." Guest 
vocalists on the album include Beth 
Orton and Richard Ashcroft, former-
ly of the Verve. The Chemicals' previ-
ous album, 1999's Surrender, topped 
the U.K. charts. The group was the 
first British dance act to sell 1 million 
units in the U.S., where the single 
"Block Rockin' Beats" won a Grammy 
Award for best rock instrumental 
performance. 'We think they've made 
an amazing record [that is] as potent 
as anything they've ever done," says 
Steve Brown, A&R manager for 
Virgin Records. A world tour kicks 
off in February in Japan. 

NIGEL WIWAMSON 

CANNES DO: Jazz pianist Bugge Wes-
seltoft is one of 14 artists scheduled to 
perform live later this month, when 
the Norwegian music industry hosts 
the opening night of the MIDEM in-
dustry conference in Cannes. Wes-
seltoft runs his own label, Jazzland 
Recordings, and he and his other 
signings enjoy considerable global 
attention via a licensing deal with 
Universal Music, but he's a reluctant 
industry executive. "I'm not sure 
who's attending MIDEM or what it 
will mean to play there," he says. "I 
guess it's more about Norway being 
able to showcase its diversity. I don't 
believe that music and business 
match, but I realize there needs to be 
some sort of business platform to dis-
tribute the music." Other Norwegian 
artists slated to play at MIDEM 
include rock bands Midnight Choir 
(S2 Records), Cato Salsa Experience 
(Garralda Records), and Big Bang 

(Warner Music Norway), as well as 
such techno acts as Xploding Plastix 
(Beatservice) and Tellé Records DJs 
Annie and Mikal Tellé. 

KAI IL LOF1HUS 

FEEIJNG GOOD: The infectious sitar 
riffs of Asian-style dance track "The 
Feel Good Vibe" can be heard every-
where in Italy. Not only is it a must 
in clubs, but the track also gets air 
time on TV, on the anarchic show Le 
lene (the Hyenas) and a Fiat car 
commercial. The song comes from a 
compilation called Funkadelica: 
Dancing to a Different Drum, re-
leased by indie label NuN Entertain-
ment. "So far, the album has been 
picked up by over 20 countries, from 
the U.S. to the Philippines, which is 
exceptional for an Italian produc-
tion," NuN's Stefano Senardi says. 
The album is the creation of Feel 
Good Productions, aka Pony and 
Julian, two DJs who live in the nor-
thern region of Piedmont. "I lived in 
London from 1987 to 1995, and I 
just fell in love with the whole scene, 
especially Asian dub," Julian says. 
"When I moved back to Italy, I tried 
to spread the word." MARK WORDEN 

SERBIAN MIRACLE: Despite her 
name, Madame Piano is not a key-
board player but a singer from Bel-
grade, Serbia, whose second album, 
Land of Miracles (Hi Fi Center), 
combines Balkan moods, Latin 
rhythms, African roots, and elec-
tronic samples. The album follows 
her 1997 debut, Landscape (ITMM), 
and finds her singing in English, 
Italian, Serbian, and even Sanskrit. 
Produced by Boris Krstajic, the 
record's guest musicians include 
piper Bora Dugic, as well as singers 
Raul Alberto Dias and Italy's Fran-
co Masi. The first single, "Eternal 
Love," features Madame Piano 
duetting with Masi and is already a 
hit in Serbia. PETAR JANJATOVIC 

GOING UNIVERSAL: The first local 
dance act to shake the Finnish charts 
since Bomfunk MC's and Darude is 
Jon Sjeiroos, aka Fu-Tourist. And 
with his debut album, The Universe 
Is for Us, he already has his sights set 
beyond Finland. Sony Music Finland 
shares that vision and intends to get 
singles "King Kong of the Dance 
Floor" and his first top 10 hit, "Big 
Trouble," released around Europe 
early this year. lori has proved to be 
a very talented guy with the first 
releases, and we are certain his career 
will be long and international," the 
label's marketing manager Hans 
Rautio says. Fu-Tourist has also 
become a respected remixer and has 
remixed labelmates Bomfunk MC's. 
"His sound is distinct even in the 
remixes," Rautio adds. " It has a 
French coolness and a retro feel." 

JONATHAN MANDER 
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NEIAISLINE... Minogue Wins Battle Of Aussie Divas 
FAIR Artist Celebrates Chart Triumph Over Compatriots Imbruglia And Arena 

BY PETER HOLMES 
SYDNEY—As EMI gears up to give 
Kylie Minogue's current album, 
Fever, a major push in the U.S., her 
Australian label is celebrating the 
artist's victory in a chart battle with 
two of the other biggest-selling pop 
divas in her homeland. 
The Australian Record Industry 

Assn. (ARIA) album chart was the 
pre-Christmas combat zone for Min-
ogue's tussle with Natalie Imbruglia 
and Tina Arena; all three issued long-
players Down Under within the space 
of six weeks toward the end of 2001. 

Minogue, a longtime chart force in 
Britain and Australia, came out well on 
top. Having hit the Australian No.1 slot 
one week after its Oct. 8 release on Fes-
tival Mushroom Records (FMR), Fever 
was at No. 3 in the week commencing 
Jan. 7. After 13 weeks on the chart, 
Australian sales had passed the four-
times-platinum mark (280,000). 
The album is also an international 

hit for EMI, led by the single "Can't Get 
You out of My Head." Minogue is signed 
to the company outside Australasia 
through Parlophone in the U.K. The 
single has racked up sales of more than 
2.5 million copies worldwide. In the 
U.K.—Minogue's biggest international 
market—it has sold more than 600,000 
copies, and Fever has passed the dou-
ble-platinum mark (600,000 units). 

With that experience in the bank, 
London-based president of EMI 

Records group 
U.K. and Ireland 
Tony Wadsworth 
predicts that 
"Kylie Minogue 
will sell shit-
loads [this year] 
in America." The 
album is provi-

sionally set for a late February release 
there on Capitol. In the week ending 
Jan. 12, "Can't Get You out of My 
Head" was at No. 20 on the Billboard 
Bubbling Under Hot 100 Singles 
chart, and it was No. 26 on the Hot 
Dance Music/Club Play chart. 
"With Kylie," Wadsworth says, 

"we have to deliver the hit single 
that we've delivered elsewhere, and 
everybody feels that's something 
that we can do." 

Minogue's success back home in 
Australia outstripped that of her two 
contemporaries, with both Imbruglia's 
White Lilies Island (BMG) and Arena's 
Just Me (Columbia) slipping out of the 
top 50 by year-end. Both albums, 
released Nov. 5, have already been cer-
tified gold in Australia (35,000 units). 
As 2001 drew to a close, Sydney's 

leading music station, top 40-
formatted 2DAY FM, had Minogue's 
"Can't Get You out of My Head" and 
the follow-up "In Your Eyes," Im-
bruglia's "That Day," and Arena's "Soul 
Mate No. 9" on rotation. 
"We leaned on Kylie a lot harder 

than the others," music director Dave 
Cameron says, "mainly because ["Can't 
Get You out of My Head") was one of 

[CO 

FESTIVAL 
MUSHROOM 
RECORDS 

our highest-researching songs of the 
year." Minogue, he notes, "kept Brit-
ney Spears, Madonna, and Pink Floyd 
out of the No. 1 album position" dur-
ing the run-up to Christmas. 

According to Janet Dawes, nvIR's 
director of marketing for Australian 
artists, Minogue has shifted 65(3,000 
album units in Australia in the past 15 
months. "People say Kylie sells rec-
ords, but she's never sold them like 
this before," Dawes says. FMR's mar-
keting dollar was focused on TV in the 
run-up to Christmas, she adds. "I'd like 
to say we've been very clever in our 
marketing, but it's really the strength 
of the album that has carried it." 

Arena's previous two albums sold 

more than 1.2 million copies between 
them in Australia, and Sony remains 
"very optimistic" about the future for 
Just Me, Columbia and Epic label 
managing director John Sackson says. 
Although conceding that "the ingre-
dient we're missing is a genuine big 
hit single," Sackson still sees "at least 
three singles on the album." 
BMG Australia managing director 

Ed St. John says he similarly views 
Imbruglia's White Lilies Island as a 
long-term project. The singer's 1998 
debut, Left of the Middle, sold 7 mil-
lion units, including 350,000 copies in 
her home market. This time around, 
St. John says Imbruglia has avoided 
glossy pop, delivering "an album that 
is a personal and emotional journey." 
The new set's lead single, "That 

Day," debuted at No. 3 on the ARIA 
chart the week after its Oct. 29 
release, but fell the following week to 
No. 12. The fact that it featured a 
markedly different sound from previ-
ous, poppier singles, "was a risk," St. 
John concedes, "but it's worked. I 
expect we'll still be working this 
album at Christmas 2002." 

Additional reporting by Gordon 
Masson in London. 

Eagle Rock Entertainment 
Targets Accelerated Growth 

BY GORDON MASSON 
LONDON—U.K.-based music and 
video company Eagle Rock Entertain-
ment is looking to aggressively expand 
its business following a multimillion 
pound management buyout from its 
majority shareholder, Edel, and BMG. 

Exact details of the 
deal have not been dis-
closed, but the move is 
funded by HgCapital, a 
London-based Euro-
pean private equity 
market house. HgCap-
ital's involvement will 
give Eagle Rock an im-
mediate cash injection 
of about £6 million 
($8.63 million). But 
going forward, the 
company will also be 
able to pull on addi-
tional resources that 
will "allow us to spend about £1 mil-
lion ($1.44 million) a month on new 
productions," according to Eagle Rock 
founder and chairman Terry Shand. 

"A fair proportion of [the funds) will 
continue to go into the record busi-
ness, but the larger chunk will go into 
audiovisual," Shand continues. He 
adds that, although the company 
recorded "a lot of new shows" for issue 
on record or video/DVD and TV broad-
casts in 2001, "to some extent we had 
our foot on the brake." Now. Shand 
insists, "we've got our foot on the 
accelerator, and we're starting to rev 

up the production front." 
Shand tells Billboard that between 

them, Edel and BMG owned about 
70% of Eagle. The overall value of the 
transaction, including the develop-
ment investment HgCapital made 
available, amounts to £34 million 

($48.91 million). 
A move to float 

Eagle Rock on Lon-
don's AIM stock market 
last September was 
pulled because of 
market conditions. At 
the same time, Edel 
chairman/CEO Mich-
ael Haentjes refuted 
claims that Eagle was 
trying to buy back the 
Edel shareholding 
(Billboard, Sept. 15, 
2001). But the sum 
paid to Edel for its 

stake will allow Haentjes to pay down 
some of the group's debt. 

Shand says that plans for a stock-
market flotation of Eagle Rock have 
not been entirely shelved. "Media 
stocks have really suffered in the 
past 12 months for a number of rea-
sons, and it's not a great time to be 
a quoted entertainment company. 
So that's why we decided to keep 
things private and go this route. But 
when the market comes back, it's 
certainly not out of the question 
that we'll look at an [initial public 
offering] again." 

Pan-European radio group Absolute Radio International (AM has teamed with Liv-
erpool, England, club and youth/dance brand Cream to apply for a regional 
license covering the East Midlands area of the U.K. The broadcaster has set up 
a British affiliate (ARIUK), which has registered a bid for the license, proposing 
a modem rock/dance format called Jump FM that would compete directly with 
national public CHR station BBC Radio 1. ARIUK and Cream are partnered in 
the bid with independent commercial broadcaster Ulster TV and German-based 
radio investment house Eurocast. ARI was founded in 2001 by Clive Dickens, for-
mer group head of programs at leading U.K. commercial radio conglomerate 
Capital Radio, and Donnach O'Driscoll, previously Capital's head of international 
development. Dickens claims the link-up with Cream represents a new way for 
radio companies to work with major consumer brands: "We're bringing brands 
into ownership, rather than just advertising or sponsorship." JOHN HEASMAN 

Sara John is leaving the U.K. government's Department for Culture, Media 
and Sport (DCMS), where she has been music-business advisor since 1997. 
John, previously director of legal affairs at the British Phonographic Indus-
try, was appointed by former DCMS chief Chris Smith. John tells Billboard 
Bulletin, "I've really enjoyed my time [at DCMS] but want to get back to the 
business world." She will depart in March. ADAM WHITE 

Skifan. the Reykjavik. Iceland-based label that licenses EMI, Virgin, and Warn-
er repertoire for Iceland, has been fined 25 million Icelandic kronur 
($247,000) by the country's government for unfair trade practices. The fine 
results from a deal made in April 2001 between Skifan and local distribution 
company Adfong, the exclusive rackjobber for national mall chain Baugur. 
Under the terms of the deal, Adfong would receive a certain discount by com-
mitting itself to buying nearly all of its product from Skifan until 2003. That 
would have made it more difficult for other local distributors, such as Japis 
(which handles BMG in Iceland), to get sufficient retail exposure at Baugur 
outlets. The investigation was launched after complaints from Japis that it had 
unsuccessfully tried to market new releases to Baugur. Skifan intends to 
appeal the ruling. BIRGIR (MN STEINARSSON 

PositiveTone, Malaysia's leading English-language label, has moved its operations 
into the premises of parent company EMI Malaysia in the Kuala Lumpur sub-
urb of Sri Kembangan. Positive Tone managing director Ahmad lzham says, 
"The local music industry has been affected terribly by the economic down-
turn, more so by piracy. We have to prepare ourselves for the worst. With the 
move to EMI, the logistics become easier to handle, as we have easy and fast 
access to the sales team, the back office, and of course, EMI management." 
Positive Tone was established as an independent label in 1994. EMI Malaysia has 
been its majority shareholder since 1998. The label's roster includes critically 
acclaimed local acts Innuendo and Poetic Ammunition. STEVEN PATRICK 

Edel Records Europe has relocated its head office from London to the Ham-
burg headquarters of parent Edel Music. The move, part of ongoing restruc-
turing, sees Edel Europe COO Helge Thick also move from London to Ham-
burg. Trilck reports to Edel Music chairman/CEO Michael Haentjes. Julie 
Sersansie, who reports to Milck, is promoted to head of international mar-
keting, including European marketing and international exploitation. She 
was international marketing director. Her Hamburg-based team includes 
international marketing manager Dany de Wolf. De Wolf will take on the duties 
of Annika Meyer, who is exiting Edel to stay in London. JULIANA KORANTENG 

U.K. collecting society Phonographic Performance Limited 
(PPL) has agreed to a new two-year copyright license with 
British trade body Commercial Radio Companies Assn. 
(CRCA). Retroactive to Oct. 1, 2001, it replaces condi-
tions forged in 1993 at the Copyright 'fribunal between PPL and CRCAs pred-
ecessor, the Assn. of Independent Radio Contractors. The new deal encom-
passes Internet simulcasting and digital broadcasting. "We fixed those things 
that the old agreement simply didn't address or addressed in a fashion that 
is no longer applicable," PPL director of licensing Tony Clark says. Royalty 
rates set by the tribunal were not adjusted. LARS BUNDLE 

PPL 

Vivendi Universal has launched a subsidiary to manage MP3.com's European 
digital music service. Based in London and managed by CEO Yoel Kenan 
(Billboard Bulletin, Aug. 24, 2001), MP3.com Europe will operate customized 
sites for the U.K. (uk.mp3.com), Germany (de.mp3.com), France 
(fr.mp3.com), and Spain (es.mp3.com). Kenan was previously COO of Uni-
versal Music International's Voxstar music portal. The Netherlands and Italy 
will be targeted next, according to sources. The formation of MP3.com 
Europe is one of the most significant moves by U.S.-based MP3.com since 
its acquisition by Vivendi last August. MP3.com Europe features 1 million 
songs from 170,000 international acts. JULIANA KORANTENG 
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Italy Continues Its Fight 
Against Music Piracy 

BY MARK WORDEN 
MILAN—At the dawn of the new year, 
opinions in the Italian record indus-
try are still mixed about the effective-
ness of the long-awaited copyright 
law that was introduced some 16 
months ago. 
The copyright legislation hit the 

statute books in September 2000 in 
an effort to combat a piracy prob-
lem that the industry estimates to 
be worth about $180 million annu-
ally-25% of the country's total 
music market. 

In European terms, according to 
the International Federation of the 
Phonographic Industry (IFPI), Italy's 
piracy percentage figure is second 
only to that of Greece, which stands 
at 50% of the total market: In pure-
ly monetary terms, though, Italy's 
piracy industry is at least four times 
larger than Greece's. 
EMI Italy Music president/man-

aging director Riccardo Clary 
describes the law as "an important 
event, coming, as it did, after 59 
years of legislative silence on the 
subject." He adds, "It shows that, 

even at the parliamentary level, 
there's an awareness of the close 
links between musical piracy and 
organized crime." 
Enzo Mazza, director general of 

the IFPI-affiliated labels body FIMI 
and president of anti-piracy group 
Federazione Contro la Pirateria Musi-
cale (FPM), says, "We'd been trying to 
get this law passed since 1996, and 
we're convinced that it is a good one, 
with some pretty stiff sanctions." 
Those sanctions include arresting 
pirates and having them face up to 
four years' imprisonment if they are 
caught with more than 50 illegal CDs. 
Those who purchase illegal copies 
also face fines, while retailers involved 
in piracy can lose their licenses. 

"In Italy, we tend to envy other 
countries, like France, for their 
music export office and their local 
quotas for radio airplay," Mazza says, 
"but, in the case of this law, other 
countries have been looking to us, 
for once." 

In the period from January to 
October 2001, some 240 anti-piracy 
raids took place in Italy, resulting in 
320 arrests and the seizure of more 
than 500 CD-burners. The over-
whelming majority of these figures 

apply to the south of Italy, where 
music piracy is estimated to be more 
than 50%. 
Although online piracy is also 

covered by the law, Mazza acknowl-
edges that music piracy in Italy is 
"still predominantly a question of 
physical products." FPM is therefore 
concentrating its efforts on this par-
ticular aspect and has launched an 
anti-piracy roadshow, a peripatetic 
training scheme for law enforce-
ment officers and prosecutors. 

If Mazza is cautiously optimistic, 
others in the industry are less so. 
Toni Verona, who heads Modena-
based indie label Ala Bianca, admits 
that the "law in itself is excellent, 
but its practical effects have so far 
been minimal." During a recent 
business trip to Milan, he recalls, "I 
was in the Brera [a historical district 
with a large pedestrian precinct], 
and I came across about 15 street 
vendors within the space of 200 
yards—they were selling the stuff 
right under our noses." 
Verona is critical not only of the 

lack of action from the major labels 

and performing rights society SIAE, 
but also of the press for campaigning 
against the high price of legal CDs, 
which he says "implies that it's 
acceptable for consumers to buy the 
fake ones." 

Verona's last point is not, how-
ever, shared by most retailers. 
Alfredo Conti, director of leading 
Milan-based music retailer Mes-
saggiere Musicali, says, "CDs really 
are too expensive. Sure, the sales 
tax on records is ridiculously high 
at 20%, whereas it's 4% for books, 
but that's only part of the problem. 
The record companies should pro-
duce more CD singles, and more 
cheaply, if they want to attract 
younger consumers." 

At the nearby Ricordi Media Store 
in Milan, manager Paola Figlios also 
takes the industry to task, not so 
much for its pricing policy as for its 
"lack of political clout The problem 
is that the majors tend to be run by 
people in other countries, and thus, 
they're not too interested in lobby-
ing in Italy," she suggests. "There are 
also some pretty serious interests 
behind music piracy, and I often 
wonder whether the apathy of our 
politicians is entirely a coincidence." 

Seasonal Sales Offer Cold Comfort In Canada 
Retailers Report 'Exceptional' Christmas Sales, But Not Enough To Recover Previous Months 

BY LARRY LeBLANC 
TORONTO-1,\ ith sales being gloomy throughout 
2001, a strong pre-Christmas surge 
in trade offered only slight comfort 
to Canada's embattled entertainment 
retail sector. 
"The two weeks leading up to 

Christmas was as exceptional as any 
year we've had," says Randy Len-
nox, president/CEO of Universal 
Music Canada. "Unfortunately, it 
was not enough to recover the [ pre-
vious] months." 

Stung by a 20% sales drop in Sep-
tember (Billboard, Oct. 27, 2001), major 
music retailers here had been cautious-
ly upbeat about seeing a real turn-
around in the final quarter of 2001. 
Although Canadian music consumers 
significantly delayed making music 
purchases for the Christmas period for 
the fourth straight year, many retail-
ers posted double-digit sales increases over 2000 in the 
10 days leading up to Dec. 25. But this was followed by 
a drop-off during the next two weeks. Indeed, accord-
ing to figures from SoundScan, music sales in Canada 
slipped to 11.25 million units in December 2001. down 
3.3% on the same month in 2000. 

GOLDEN WEEKEND 
A key factor in turning the 2001 holiday sea-

son around was that both Christmas Day and 
New Year's Day fell on a Tuesday, providing 
weekend buying opportunities for the second 
year in a row. (Christmas fell on a Monday in 
2000.) "That has become a 'golden weekend' for 
our industry," says Ken Kozey, purchasing man-
ager at Handleman Co. of Canada, which racks the 166-
store Wal-Mart Canada chain and the 302-store Zellers 
department chain. 

Canadian retailers all report increased public enthu-
siasm for DVD during Christmas 2001 but a flat mar-
ket for music. New music titles performed below retail-
ers' expectations, but catalog sales were up throughout 
December. And, while the Beatles' / dominated Christ-
mas 2000—Canadian sales to date stand at 802,389 
units, according to SoundScan—no title came close 
to matching its sales this year. 

"There was no Beatles this year," notes Andrew Pol-
lock, VP of marketing at HMV Canada, which has 97 
stores nationally. "The titles were solid, but top new sell-
ers were not as strong as we would have liked." 

Bruce Mackenzie, senior buyer at Pindoff Record 
Sales, which operates the 102-store Music World chain 
nationally, says, "The story this year for music sales was 
catalog. New titles sold considerably below previous 
years, although we did well with Big Shiny Tunes 6, 
MuchDance 2002, Creed, and Enya." 
Among the DVD titles selling briskly were Shrek 

(Special Edition), Dr. Seuss' How the Crinch Stole 
Christmas, Moulin Rouge, Pearl Harbor, Rush Hour 2, 
and Swordfish. 

"The visual side of the business was staggering dur-
ing the Christmas period," Pollock says. " It was up over 
60% for us from the same period last year." 
Tim Baker, buyer for Sunrise Records, which has 

32 stores in Ontario, confirms, "DVD did exception-
ally well for us." 

Mackenzie adds, "We came in flat overall [from 2000 
figures], but sales of DVD catalog were fantastic." 

Vito lerullo, president of Row Entertainment, which 
operates 98 Records on Wheels stores nationally, jokes, 
"Santa Claus was superb. We knocked out product like 
champions. There was a good concentration on DVD 
but, for us, the CD is still king. We did a lot of music 
catalog as well." 

Retailers agree that annual seasonal compilations Big 

Shiny nines 6 and NuchDance 2002 led the way in 
music sales by a sizable margin, followed by titles from 

such international acts as Creed, Pink 
Floyd, and Enya; Canadians Diana 
Krall, Barenaked Ladies, Nickelback, 
and Sum 41; and another compila-
tion, Warner's Women & Song 5. Also 
selling briskly were titles by Enrique 
Iglesias, Linkin Park, Alicia Keys, 
Pink, Ja Rule, Britney Spears, Usher, 
and Andrea Bocelli. 

"Catalog did better than anticipat-
ed, but not at the expense of [new] best 
sellers," insists Don Oates, senior VP 
of sales for Sony Music Canada. "We 
did very well with new albums by 
Shakira, Amanda Marshall, and Nas." 
EMI Music Canada president Deane 

Cameron adds, "It was a good year for 
catalog, because retailers are now pay-
ing more attention to [ it]." 

Retailers also report impressive sales 
for new titles by such Canadian acts as Marshall, Jann 
Arden, Leonard Cohen, Blue Rodeo, Daniel Belanger, the 
Tea Party, and David Usher. Pollock estimates that sales 
of domestic product were up 60% on Christmas last year 
at HMV. "Barenaked Ladies, Nickelback, and Diana Krall 

were in our top 10." 
Lennox adds, "This was also an adult 

Christmas. I would not have taken a bet a few 
months ago that Diana Krall and Andrea 
Bocelli would be my top two artist sellers for 
Christmas. Also, look at the enormous suc-
cess of Enya for Warners." 

Retailers indicate that a 40%-50%-off bank-
ruptcy sale at three Sam the Record Man loca-

HMV 
lions in Toronto failed to dampen local sales. 

Instead, they say, consumers were drawn downtown to 
the city's fabled Yonge Street "record alley." Pollock 
notes, "Much of Sam's inventory had dropped down by 
Boxing Day [ Dec. 26]. So we saw good traffic, with peo-
ple looking for what they couldn't find in those stores." 

However, like snow, Canada's seasonal sell-off period 
quickly melted away. "It's over," Kozey sighs. "We're in 
those dog days of January now." 

Publishers Remember 
'Pioneer' Devereux 

BY LARRY LeBLANC 

TORONTO—British-born Canadian publisher/publish-
ing rights administrator Cyril Devereux, who died here 
Dec. 18, 2001, has been hailed as a pioneer of the mod-
ern Canadian music publishing industry. He was 90. 
The much-respected Devereux set up the Canadi-

an royalty watchdog Canadian Musical Reproduction 
Rights Agency (CMRRA) in 1976 and served as GM for 
its first six years. When that term ended, he became 
its secretary/treasurer until June 2001. 

"Cyril was here from before the beginning of our 
organization," CMRRA president David Basskin says. 
"He made an immense difference to Canadian pub-
lishing. Without his dedication and ability in setting 
up the CMMRA and keeping it running in its forma-
tive years. I'm not sure how mechanical licensing 
would have been able to survive as a [ Canadian-
based] business." 

Devereux, originally an accountant in England, 
came to Canada in 1946 to set up a Canadian branch 
of Chappell Music in Toronto. He was GM of Chappell 
Music of Canada until his retirement there in 1975. 

Devereux also served as a director of the Com-
posers. Authors and Publishers Assn. of Canada and 
chairman of the Canadian Music Publishers Assn. 
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MERCHANTSvSzMARKETING 
Peter Luckhurst Leaves HMV 

BY LARRY LeBLANC 
TORONTO—Peter Luckhurst's re-
cent decision to step down as pres-
ident of HMV North America for 
personal reasons caught many in 
the Canadian music industry off-
guard. But sources familiar with the 
situation say the move, while sud-
den, isn't altogether surprising, 
given the retailer's soft financial 
results in the U.S. and Canada. 
For his part, the 46-year-old 

British-born Luckhurst says he re-
signed because he is planning on 
moving his family to Weston, 
Conn., where he has owned a home 
for years. 

But sources indicate that the rea-
son for Luckhurst's abrupt depar-
ture was HMV Media Group's dissat-
isfaction with its North American 
market results, which have been sig-
nificantly behind other markets, 
particularly Europe. Also, there 
reportedly was tension between 
Luckhurst and Brian McLaughlin, 
COO of London-based parent HMV 
Media Group. McLaughlin, who was 
promoted to the newly created COO 
post in 1999, was previously man-
aging director of HMV Europe. 
Luckhurst denies both allega-

tions. "Nothing could be more far 
from the truth," he says. "I could-
n't be happier. HMV has been bril-
liant, and Brian has been nothing 
but helpful and classy. But my fam-
ily is American, and they wanted to 
go back there." 
McLaughlin declined to talk to 

Billboard for this article but said 
in a press statement, " Pete has 
decided to return to the United 
States for personal reasons, and 
his departure from the organiza-
tion is very amicable." 

Chris Walker, HMV's managing 
director for its Asia-Pacific opera-
tion, will oversee North America on 
an interim basis until a permanent 
head is picked. Walker, who will be 
based in Toronto, will also continue 
to run the Asia-Pacific arm. 

In a separate move, John Mc-
Lellan, VP of business develop-
ment for HMV North America, has 
also departed. His position will 
not be refilled. 

HARDLY SHOCKING 
Several leading Canadian music 

industry figures said they were not 
shocked by Luckhurst's departure. 

"I had heard rumors [about Luck-
hurst leaving] for about eight 
months now," says Malcolm Perl-
man, president of Toronto-based 
Sunrise Records, which has 32 
stores in Ontario. 

"I cannot say that I was surprised 
[about Luckhurst's resignation], 
given the economic times and the 

climate within the industry and 
within [HMV]," says Don Oates, sen-
ior VP of sales at Sony Music Canada. 
HMV's arrival in North America 

began in Canada in 1987, when it 
acquired the assets of Mister Sound 
and the Sherman Music chains after 
EMI Capitol Records moved out of 
retailing. HMV started in Canada, 
with Luckhurst as its first appoint-
ment, with 20 stores and a 2.5% 
market share. Today, with 97 stores 
and a 22% market share, it is Cana-
da's national music retail leader. 
HMV CEO Alan Giles tells Bill-

board, "Peter made a fantastic con-
tribution to building and growing 
that business over the years." 
Luckhurst originally joined 

Thorn EMI Ferguson in London in 
1979 as industrial relations manag-
er. He came to Canada in 1987 as a 
human resource manager for HMV 

Canada. He went to the U.S. in 1990 
as human resource manager when 
HMV USA opened its first two U.S. 
stores in uptown Manhattan in New 
York. He became president of HMV 
USA in 1991 but returned to Canada 
to head HMV Canada in 1996. In 
1998, following the merger of HMV, 
the Waterstone's book chain, and 
the Dillons book chain into one 
company, Luckhurst was named 
president of HMV North America. As 
part of a consolidation, HMV shut 
down the company's Norwalk, 
Conn., offices. 

YEAR OF CHANGES 
HMV has 322 music stores in nine 

countries worldwide. In the six 
months prior to Oct. 27, 2001, HMV 
saw sales rise 9.3% during the same 
period in 2000 to $996 million. After 
taking finance charges into account, 
the group's loss on ordinary activi-
ties before taxation was $22.7 mil-
lion, reduced from $48.5 million 
during the same period in 2000. 
(Billboard, Dec. 22, 2001). 
Almost all of the first-half sales 

growth came from music merchant 
HMV Europe. That division, with 
140 stores in the U.K. and Ireland 

and three in Germany, had sales of 
$432 million—up from $349 million 
in 2000. Comparable-store sales 
growth at HMV Europe was 17.8%. 

First-half results for HMV North 
America and HMV Asia-Pacific were 
far less impressive. North American 
sales fell from $ 119 million to 
$117.8 million, despite comparable-
store sales growth of 2.8%. Sales 
also dropped in Asia-Pacific, from 
$188.4 million $ 187.4 million; 
comparable-store sales growth 
there fell 1%. 

Although overall sales in the sec-
ond quarter were down from $60.8 
million to $57.1 million in North 
America, comparable-store sales 
growth, driven by DVD, rose 3.2%. 

Throughout 2001, there were also 
executive shuffles at HMV North 
America. Among those laid off were 
GM of U.S. operations Lesya Mc-
Queen, VP of distribution Roger 
Whiteman, VP of operations Bruce 
Helbein, creative manager Arthur 
lelilyan, and joint directors of pur-
chasing Sue Duck and Philippe Eloy. 

In 2001, HMV also downsized its 
presence in the U.S. It moved its 
U.S. headquarters to its 86th Street 
store and closed its Herald Square 
outlet in Manhattan, leaving the 
chain with 12 U.S. stores. 
HMV North America's poorer per-

formance is partly due to the Cana-
dian record business being locked 
into a two-year sales slump. Accord-
ing to the International Federation 
of the Phonographic Industry, Ca-
nada's music market fell 7.5% in 
value and 6.4% in units during 2000 
from the previous year. 
According to SoundScan figures 

for 2001, overall music sales in 
Canada dipped 3.4% from 63.3 mil-
lion to 61.0 million units, compared 
with 2000. 

""Ibrmoil" is the word for the last 
two years in Canada," says Brian 
Robertson, president of the Canadi-
an Recording Industry Assn. "This is 
an industry in transition." 
EMI Music Canada president 

Deane Cameron says, "Being the 
[Canadian] market leader in a 
declining market, and one dramat-
ically declining over the U.S.— 
[being head of HMV in Canada is] a 
tough gig." 

Luckhurst insists, "It has certain-
ly been a difficult market, but HMV 
has been making headway." 

Universal Music Canada presi-
dent/CEO Randy Lennox adds, 
"Peter most certainly did the best 
he could. He's highly respected 
and well-liked in the community 
in Canada." 

Oates remarks, "It was nice hav-
ing a president of a retail chain who 
really loves music." 

DVIDs, Games Ring In Sales 
Holiday Season Sees Decline In Music Purchases 

BY BRIAN GARRITY 
NEW YORK—As expected, DVDs 
and video games powered the 
Christmas sales of consumer elec-
tronics retailers and salvaged the 
holiday selling season for their mu-
sic subsidiaries. Decem-
ber sales announcements 
from Best Buy and Circuit 
City indicate that strong 
performances from those 
categories were able to 
counter a drop-off in mall 
traffic and declining prerecorded 
music sales. 

Best Buy reports that its Musi-
cland stores posted December sales 
of $414 million—a gain of 2% com-
pared with a year ago. Musicland's 
comparable-store sales for Decem-
ber were up 3.8%. The company 
attributes the rise to the remer-
chandising of most Sam Goody 
stores to include more DVD movies, 

video-game hardware and software, 
and consumer electronics. Compa-
rable-store sales of video-game 
hardware and software, including 
two new gaming platforms, posted 
triple-digit gains. Comparable-store 

sales of DVD movies in-
creased in "the high dou-
ble digits." Sales of prere-
corded music continued 
to decline. 

Best Buy stores gener-
ated total sales of $3.16 

billion in December, up 18% from 
the year before. Comparable-store 
sales were up 6.2%. 

Rival Circuit City Stores posted 
December sales of $ 1.83 billion 
compared with sales of $ 1.66 billion 
last year—a gain of 10%. The com-
pany's comparable-store sales also 
increased 10%. Circuit City said 
sales were "particularly strong" in 
its DVD and video-game categories. 
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NARM Announces 2001 Award Finalists 
BY BRIAN GARRITY 
NEW YORK—The National Assn. of 
Recording Merchandisers (NARM) has 
announced the finalists for its 2001 
Merchandiser and Supplier of the Year 
Awards. The winners will be announced 
March 12 at the 2002 NARM Conven-
tion & Trade Show in San Francisco. 

Leading the pack of nominees are 
Best Buy, Borders Books & Music, 
Tower Records/Video/Books, Trans 
World Entertainment, and Target 
Stores, which are all up for large retail-
er of the year. BMG Distribution, EMI 
Music Distribution, Red Distribution, 
Sony Music Distribution, WEA Corp., 
and Universal Music & Video Distribu-
tion made the short-list for top honors 
in the large distributor category. 

Arista Records, Jive Records, Rhino 
Entertainment, Columbia Records, 
Island Def Jam Music Group, Univer-
sal/Motown Records Group, Virgin 
Records America, and Warner Bros. 
Records are the finalists for the large 
entertainment software supplier award. 
Among other notable nominations 

are wholesaler of the year, large divi-
sion, finalists Alliance One Stop 
Group, Anderson Merchandisers, and 
Handleman Co. Finalists for related 
products and services, large division, 
are Case Logic, Cinram, and Sony 
Disc Manufacturing. 

For the fifth straight year, Billboard 

is up for the related products and 
services, medium division, award. 
Billboard sister company SoundScan 
has also been nominated for the 
award. Billboard Bulletin notched its 
fourth consecutive nomination in the 

NA UM 
related products and services, small 
division, category. 

Following is the complete list of 
award nominees: 

RETAILER OF THE YEAR 
SMALL DIVISION 

Crow's Nest, Cresthill, III. 
Electric Fetus, Minneapolis 
Rolling Stones, Norridge, Ill. 
Twist & Shout, Denver 

MEDIUM DIVISION 
Bull Moose Music, Portland, Maine 
Compact Disc World, South Plainfield, NJ. 
J&R Music World, New York City 
Newbury Comics, Allston, Mass. 
Waterloo Records & Video, Austin 

LARGE DIVISION 
Best Buy Enterprise, Eden Prairie, Minn. 
Borders Books & Music, Ann Arbor, Mich. 
Target Stores, Minneapolis 
llans World Entertainment, Albany, N.Y. 
Tower RecordsNideo/Etoolcs, West Sacra-

mento, Calif. 

THE COUNTRY'S PREMIER 
ONE-STOP & DISTRIBUTOR 

SINCE 1975 

SOUTHWEST WHOLESALE 
re c rcl s tapes 

+ OVER 250,000 TITLES AVAILABLE! 

+ COMPETITIVE PRICING! 

+ THE BEST SERVICE IN THE INDUSTRY! 

+ WEEKLY MAGAZINE PACKED WITH CHARTS, NEW RELEASES 
& OUR LATEST SALES! 

+ ORDER ELECTRONICALLY OR FROM OUR WEB SITE! 

+ FULL LINE OF CD'S, DVD'S, VIDEOS, VINYL & ACCESSORIES! 

+ OVER 10,000 TITLES AVAILABLE FROM OUR EXCLUSIVE 
DISTRIBUTED ARTISTS! 

CALL FOR A FREE CATALOG TODAY 
New Accounts call: 

800-275-4799 
Fax 713-460-6303 
www.southwestwholesale.com 

IF YOU ARE LOOKING FOR DISTRIBUTION, PLEASE CALL THE NUMBER ABOVE 
AND ASK FOR OUR DISTRIBUTION DEPARTMENT. 

DISTRIBUTOR OF THE YEAR 
SMALL DIVISION 

Big Daddy Music Distribution, Kenilworth, NJ. 
Hep Cat Records & Distribution, Anaheim, Calif. 
Musicrama. Long Island City, N.Y. 
Redeye Distribution, Graham, N.C. 

MEDIUM DIVISION 
ADA, New York City 
Caroline Distribution, New York City 
Koch International, Port Washington, N.Y. 
Navarre Corp., New Hope, Minn. 
Ryko Distribution, New York City 

LARGE DIVISION 
BMG Distribution, New York City 
EMI Music Distribution, Woodland Hills, Calif. 
Red Distribution, New York City 
Sony Music Distribution, New York City 
Universal Music & Video Distribution, Uni-

versal City, Calif. 
WEA Corp., Burbank, Calif. 

WHOLESALER OF THE YEAR 
SMALL DIVISION 

Electric Fetus, Minneapolis 
Scorpio Music, Uenton, NJ. 
Super Discount CDs and DVDs, Irvine, Calif. 

MEDIUM DIVISION 
Baker & Taylor, Charlotte. N.C. 
Eurpac Home Entertainment, Virginia 

Beach, Va. 
Music Network, Norcross, Ga. 
Norwalk Distribution, Anaheim, Calif. 
Southwest Wholesale, San Antonio 

LARGE DIVISION 
Alliance One Stop Group, Coral Springs, Fla. 
Anderson Merchandisers, Amarillo, Texas 
Handleman Co., Troy, Mich. 

ENTERTAINMENT SOFTWARE 
SUPPLIER OF THE YEAR 

SMALL DIVISION 
Alligator Records, Chicago 
Gospo Centric, Inglewood, Calif. 
Medalist Entertainment, New York City 
Six Degrees Records, San Francisco 
V.P. Records, Jamaica, N.Y. 

MEDIUM DIVISION 
J Records, New York City 
Koch Entertainment, New York City 
Razor SI Tie Entertainment, New York City 
Ryko Palm, New York City 
Welk Music Group, Santa Monica, Calif. 
Wind-up Records, New York City 

LARGE DIVISION 
Arista Records, New York City 
Columbia Records, New York City 
Island Del Jam Music Group, New York City 
Jive Records, New York City 
Rhino Entertainment, Los Angeles 
Universal/Motown Records Group, New 

York City 
Virgin Records America, Beverly Hills, Calif. 
Warner Bros. Records, Burbank, Calif. 

RELATED PRODUCTS & SERVICES 
SUPPLIER OF THE YEAR 

SMALL DIVISION 
Accelerated Chart Movement, Encino, Calif. 
Billboard Bulletin, New York City 
Gan, Group, Santa Monica, Calif. 
Ice, Inc., San Diego 
Liquid Audio, Redwood City, Calif. 
Macey Lipman, Los Angeles 

MEDIUM DMSION 
Baffle New York City 
Muze, New York City 
SoundScan, White Plains, N.Y. 

LARGE DIVISION 
Case Logic, Longmont, Colo. 
Cinram, Richmond, Ind. 
Sony Disc Manufacturing, Terra Haute, Ind. 

Of Independents. 
NO BULL: Matador Records has taken 
its cape to Alternative Distribution 
Alliance (ADA), signing a U.S. dis-
tribution deal with the New York 
City-based company. 
Matador—whose roster includes 

such top-notch indie-rock acts as Yo 
La Tengo, the Jon Spencer Blues 
Explosion, Mogwai, Cornelius, Pizzi-
cato Five, Bardo Pond, and Belle & 
Sebastian—was abruptly left in the 
lurch last November when its previ-
ous distributor, DNA, shuttered days 
before its parent, Valley Media, filed for 
Chapter 11 bankruptcy protection 
(Declarations of Independents, Bill-
board, Dec. 1, 2001). The label had 
been handled by DNA since May 1999. 
Matador was close to making a 

move to ADA: In early 1999—after 
the label severed its three-year rela-
tionship with Capitol Records and 
co-founders Gerard Cosloy and Chris 
Lombardi bought back a 49% inter-
est in the label owned by Capitol— 
ADA was among the firms Matador 
huddled with before settling on DNA. 
(Between 1993 and 1996, Matador 
was aligned with Atlantic; during the 
entire course of its major-label in-
volvement, Matador continued to 
move some of its product through 
indie channels.) 

Additionally, Matador has inked a 
new, exclusive Canadian distribution 
deal with Fusion III. 

NEW NOISE IN BEANTOWN: Mark 
Kates, former president of Beastie 
Boys' Grand Royal Records, has re-
turned to his roots with the formation 
of a new Boston-based label, the aptly 
named Fenway Recordings. 

Kates, who joined Grand Royal 
after several years as an A&R exec at 
Geffen, returned to Boston after the 
Beasties folded the unprofitable 
label late last August (Billboard, 
Sept. 15, 2001). 
The new label will initially have a 

decidedly localized bent, according to 
Kates, and his first signings bear that 
philosophy out. Expect releases some-
time this year from the Brakes—a 
band featuring former Mighty Mighty 
Bosstones guitarist Nate Albert and 
ex-Weezer bassist Mikey Welch—and 
a solo set from Mission of Burma 
bassist Clint Conley. 

HELP NEEDED: The Assn. for Indepen-
dent Music (AFIM) is seeking volun-
teers to prepare for the trade group's 
2002 convention, which will run in 
conjunction with the National Assn. 
of Recording Merchandisers confab 
March 8-12 at the San Francisco Mar-
riott. Those willing to lend a hand 
should contact AFIN executive direc-
tor Jeanne Oberstar at 310-453-6932 
or via e-mail at afim@jeano.org. 

FLAG WAVING: After an absence of 
nearly 10 years, vocalist Julianna Raye 
has released a new album, Restless 
Night, on Los Angeles indie 3 Crows 
Music. And the wait was worth it. 
You may recall Raye made her 

debut on Warner Bros. in 1992 with 
the fine Jeff Lynne-produced album 
Something Peculiar. She says of her 
long hiatus from the studio, "I got to 
a point where I decided I wanted to 
focus on making music and let the 
rest of it take its course ... I explored 
jazz, swing, and even lounge music— 
I explored for the sake of exploring." 

She began moving toward a return 
to recording when she met mu-
sician/producer and Ryan Adams 
cohort Ethan Johns, who cut an early 
demo of the Restless Night track 
"Heaven." She says, "Ethan was just 
the guy. He got what I was doing." 
Made in Johns' home studio in Los 

Angeles with Johns playing most of 
the instruments, the album is a rich 
and emotionally searing work of strik-
ing stylistic diversity. The torchy 
"New Moon," the reflective "Dark 
Night of the Soul," the hymn-like 
"Heaven," and the Joni Mitchell-like 
"Dark Sky Traveler" highlight a uni-
formly superior collection. 

Of the album's predominantly 
somber tone, Raye says, "The dark 
side of things has been part of my 
struggle as a person and an artist." 

In contrast, the drollest number 
here is "More Wine," a seductive duet 
with Rufus Wainwright. Raye says of 
her vocal partner, "There was an in-
stant rapport and a kind of platonic 
love affair, which I think he has with 
all his female friends." 

Johns, who runs 3 Crows Music, is 
seeking wider distribution for Rest-
less Night, currently available via the 
Web (3crowsmusic.com). Interested 
parties may contact Jim Phelan at 
Sanctuary Management in New York 
City (212-763-9129). 
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GOOD ENDING: Trans World Enter-
tainment managed to pull out a 3% 
comparable-store gain for the five-
week period ending Jan. 5. While that 
is good news for the chain, it is bad 
news for music labels. That's because 
a breakout of the chain's product lines 
shows that while its movies business 
was up 43% and video games were up 
72%, music was down 11%. 

"Considering the economic envi-
ronment, we were pretty pleased 
[with] the way it came together," says 
John Sullivan, senior VP/CFO for the 
Albany, N.Y.-based chain. Last Novem-
ber, the chain had negative compara-
ble-store sales as it reported for the 
nine-week period that ended Jan. 5. 

SPEAKING OF TRANS WORLD: As 
part of the traditional year-end prun-
ing of its store portfolio, the chain is 
in the process of closing 71 outlets. 

Laurie Clark, who bolted from Trans 
Word in early December, has emerged 
in a high-profile executive position with 
the Wiz, the consumer electronics 
chain owned by Cablevision, sources 
say. No word yet on her title, but 
Clark—who was executive VP of mer-
chandising and marketing at Trans 
World—is part of the new manage-
ment team headed up by Jeff Yapp, 
who joined Cablevision last month as 
group president for its retail division, 
which includes the 43-unit Wiz and the 
60-unit Clearview Cinemas. In other 
Wiz news, Tasso Koken, the executive 
VP of merchandising and marketing 
who has long been associated with the 
chain, has stepped down to become a 
consultant for the company. 

NEW VIRGIN: Virgin Entertainment 
Group North America says it will place 
a 40,000-square-foot store in Toronto 
this year, marking the chain's 23rd 
outlet and its second in Canada. It will 
be stocked with 250,000 CDs, 20,000 
movies, 2,000 video-game and com-
puter software titles, and a book and 
magazine section. Virgin, whose other 
Canada store is in Vancouver, does not 
yet have an opening date for this one, 
which will be located in Toronto 
Metropolis, on the corners of Yonge 
and Dundas. In addition to the usual 
Virgin listening stations that enable 
entire albums to be sampled, the out-
let will feature MegaPlay, an enter-
tainment preview system with a data-
base of 200,000 music titles and 
10,000 movie titles, multimedia 
demonstration stations, and 20 Philips 
video flat-panel plasma monitors, 
which will show music videos, feature 
films, and special events. 

DOWN THE DRAIN: National Record 
Mart (NRM), the chain started by the 

Shapiro brothers in 1939, is in the final 
phase of its liquidation. Gary Ross, 
who has been stewarding that process, 
reports that the chain has about 60 
stores left, all of which are having or 
will have liquidation sales, so come 
early February the chain will be histo-
ry. NRM was forced into Chapter 11 by 
the majors last June, but the court and 
creditors agreed to keep it alive for the 
remainder of the year to allow for the 
company to be shopped. But with the 

current economic environment, 
uncertainty about what impact the 
Internet will have on the future of 
music retailing, and, apparently, weak 
real estate, there were no bidders. 
There was some talk about various par-
ties bidding on small groups of stores, 
but the only deal that got done was the 
purchase of six NRM stores by Trans 
World Entertainment Those stores are 
in Lima Mall in Lima, Ohio; Shenango 
Valley Mall in Sharon, Pa.; River Valley 
Mall in Lancaster, Ohio; Kenwood 
Town Centre in Cincinnati, Ohio; St. 
Charles Towne Center in Waldorf, Md; 
and Century City Mall in Los Angeles. 
Trans World is said to have paid 
$500,000, plus the cost of the stores' 
inventories, for the locations. 

Ross predicts that some of the 
NRM stores that have been or will be 
liquidated will still wind up as record 
stores. But he adds that interested 
parties are likely dealing directly with 
shopping center managers instead of 
the bankruptcy court. "That will be 
good for the NRM employees in the 
stores, because it will allow record 
stores to have continuity in the mall," 
Ross observes. He reports that when 
he joined NRM last October, the 
chain had 113 stores, which were 
manned with about 650 employees. 
He says there are still 75 employees 
in the office, and they will help shut 
down the operation. 

CLOGGED: On the subject of liquida-
tions, Northeast One-Stop is now offi-
cially history. Sources say that the 
company listed $8.3 million in assets 
and $ 11.8 million in liabilities. Its 
creditors included Universal Music 
and Video Distribution, which it owed 
$2.7 million; Congress Financial, 
$2.1 million; Sony Music Distribu-
tion, WEA, and BMG Distribution, 
each at $1.3 million; EMI Music Dis-
tribution, $595,000; Red, $463,00 
and Valley Media, $413,000, as well 
as an additional $ 104,000 for Distri-
bution North America. 

Djangos, CD 
BY MATTHEW BENZ 
NEW YORK—Djangos.com and CD 
Warehouse pushed back the deadline 
to finalize their $5.49 million merg-
er from Dec. 31, 2001, to Jan. 25. And 
while they have amended the letter 
of intent laying out the transaction 
to stipulate that the letter will termi-
nate if a definitive merger agreement 
is not entered by Jan. 25, people fa-
miliar with the matter say the deal 
will be completed. 

"They did request an extension," 
says Christopher Salyer, CD Ware-
house chairman/CEO, referring to 
Djangos. But he says this was not sur-
prising, given the interference of the 
holidays. Once certain details are 
worked out, he believes the transac-
tion—which calls for Djangos to ac-
quire CD Warehouse for $ 1.50 per 
share—will be finished. 
A source close to the deal adds that 

the extension gives the Djangos.com 
board a chance to decide at a Jan. 25 
board meeting between two options for 
financing the acquisition. One is a refi-
nancing of the companies' combined 
$8 million credit facilities, and the 
other is a $10 million equity package. 

It also will give both parties time to 
work out final, unspecified details of 
the deal, the source says. "They're still 
discussing the details of the final agree-
ment," the source adds, "but there are 

Warehouse Merger Pending 
no problems that are deal-breakers." 
The initial Dec. 31 deadline was 
"extremely aggressive," but "it was not 
set in stone." 

Depending on whether another 
monthlong extension is needed to 
sort out any other remaining details, 
the definitive merger agreement 
could be entered by the end of the 
month or in early February. The deal 

dialing:10Se 

must still be approved by CD Ware-
house shareholders. 
A rep for Djangos.com referred 

calls to Geoffrey Madden, an invest-
ment banker at New York City-based 
Christman Peters & Madden, which 
is advising the company. He de-
clined to comment. 

Djangos made an initial offer for 
CD Warehouse early last October for 
$1 per share, or $3.66 million— 
more than double the 49 cents at 
which CD Warehouse shares were 
trading at the time as a result of the 
offer. The share price surged to 80 
cents. When the two parties execut-
ed their letter of intent in late Octo-
ber to merge, the purchase price was 
upped to $ 1.50 per share. 

After trading as high as $1.22 in late 

October, CD Warehouse stock finished 
the year at 60 cents per share. By Jan. 
4—two days after the extension to the 
agreement was announced—it had 
risen to 75 cents. 
Through the first nine months of 

2001, CD Warehouse, a franchiser and 
operator of retail music stores in the 
U.S. and abroad, had a loss of $7.84 
million, or $2.14 per share, on $20 
million in sales. "We had expected 
earnings to decline in a decelerating 
economy," Salyer said in August, 
when the company announced sec-
ond-quarter results. He added that a 
return to profitability was expected in 
the fourth quarter. 
CD Warehouse went public in Jan-

uary 1997 but saw its stock delisted in 
April 2000 for failure to maintain a 
minimum-share price of $ 1. It now 
trades on the OTC Bulletin Board. The 
Oklahoma City-based chain has also 
suffered recent executive defections— 
including VP/C00 David Race in 
August—and has had disputes with 
some of its franchisees. 

The merger would increase Djangos' 
number of retail outlets to 83 in 36 
states. Djangos, based in Portland, Ore., 
currently sells new and used music and 
videos in 19 stores in four states and on 
the Internet. CD Warehouse has 234 
separately owned franchise stores that 
are not part of the deal. 
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Children's Video Sales 
Exceptionally Strong In 2001 

BY MOIRA McCORMICK 
CHICAGO—If there's one video 
category that is consistenly reli-
able in the most difficult of times, 
it's children's video. This past year 
bore that out, with the genre's 
major players reporting an excep-
tional 2001, even post-Sept. 11. 
Many expect kid vid to continue 
this trend in 2001, in both the 
DVD-Video and VHS arenas. 
According to Gordon Ho, Buena 

Vista Home Entertainment VP of 
brand marketing for animation, a 
recent Disney poll showed that the 
No. 1 weekend activity choice 
among families was "to stay home 
and rent movies to watch together." 
Buena Vista and its imprint, Walt 

Disney Home Video (the No. 1 kids' 
video label of 2001, according to the 
year-end issue of Billboard), had "a 
banner year," Ho says, "with sales up 
comfortably over last year." Top 
titles included theatrical releases 
Dinosaur, Fantasia 2000, The 
Emperor's New Groove, Spy Kids, 
and 102 Dalmatians and such 
direct-to-video/-DVD titles as Lady 
and the 7)-amp 2: Scamp's Adven-
ture (No. 2 on the Billboard year-end 
Top Kid Video chart), The Little Mer-
maid 2: Return to the Sea (No. 7), 
and The Tigger Movie (No. 25). 
Ho says the company is looking 

forward to such theatrical titles as 
Atlantis (Jan. 29) and more direct-
to-video/-DVD premieres, including 
Cinderella II: Dreams Come True 
(Feb. 26) and The Hunchback of 
Notre Dame II (March 19) in 2002. 
He also mentions the infant-tar-
geted Baby Einstein line, which the 
company acquired last November. 
Ho expects kids' DVD-Video to 

keep growing. "According to 
[Carmel Valley, Calif.-based] Adams 
Media Research, there are over 20 
million set-top DVD players, as well 
as DVD-ROM drives on computers, 
meaning that one out of three 
households could have DVD," he 
explains. "At the same time, more 
VHS players were purchased this 
year than ever before; the videocas-
sette will stay around for a while. It 
will certainly be a transition over 
time from VHS to DVD." 
Some executives are confident 

that VHS will never fade out of the 
kids' market. Artisan Family Home 
Entertainment president Glenn 
Ross points out that most pre-
schoolers can operate the family 
VCR, but that very few have the 
reading skills and/or dexterity to 
scroll through DVD-Video menus. 
"Infant-targeted DVD has been suc-
cessful, because it's the parents who 
choose and operate them," he says, 
"but for the 1- to 5-year-old, VHS 
will never be replaced." 

2001: AVERY GOOD YEAR 
Ross says 2001 was Artisan's 

biggest year yet in children's video 
since it has been rebuilding the 
Family Home Entertainment label, a 
former imprint of Live Home Video 
that Artisan took over several years 
ago. He points out such titles as the 
October-released Barbie in the Nut-
cracker and the animated preschool 
series Clifford the Big Red Dog and 
Baby Einstein (which was recently 
bought by Disney). 
Another company that saw suc-

cess in 2001 was Warner Home Vid-
eo, which enjoyed a "50% growth 
in key retail accounts, with an over-
all 60% increase in sales over last 
year," according to VP of family 
entertainment marketing Ewa Mar-
tinoff. For the second consecutive 
year, Warner had the No. 1 kids' 
video, and once again, it was from 
the series starring Mary-Kate and 
Ashley Olsen (Our Lips Are Sealed). 

Martinoff says the live-action 
Scooby-Doo theatrical release 
coming out in 2002 ( starring 
Sarah Michelle Gellar, Matthew 
Lillard, and Freddie Prinze Jr.) will 
continue to push awareness of the 
company's animated Scooby-Doo 
videos, noting that their fourth 
release in the Scooby-Doo series, 
Scooby-Doo and the Cyber Chase, 
has been selling through as 
strongly as previous releases [two 
of which are on the Billboard year-
end chart, at No. 11 and No. 13]. 

She adds that the 2001 theatrical 
release Cats and Dogs remains in 
the top 10 for most of the compa-
ny's retail accounts since its Oct. 16 
release. Another theatrical title, 
Pokémon 3: The Movie, "was a big 
surprise."(It was No. 14 on the year-
end chart.) 
The year 2001 was "probably our 

biggest year yet for family titles," 
says Ken Graffeo, senior VP of 
marketing for Universal Studios 
Home Video, whose Dr. Seuss' 
How the Grinch Stole Christmas 
sold 8.5 million combined VHS 

and DVD-Video units in its first 
week of release. The eighth The 
Land Before Time release, The Big 
Freeze, and the direct-to-video/-
DVD sequel Beethoven's 4th also 
proved successful. 

"People are looking for fun, com-
edy, things to bring them togeth-
er," Graffeo says. "Home entertain-
ment's been very strong through 
this entire period [since Sept. 111." 

SLATE OF TITLES TO COME 
Imminent Universal kids' releas-

es include the animated feature 
Balto II: Wolf Quest, a direct-to-
video sequel of the 1996 video 
release Balto, due in February. 
Columbia TriStar Home Enter-

tainment continued to make waves 
with the preschool franchises "Bear 
in the Big Blue House" and "Drag-
on Tales." "Point-of-sale units dou-
bled in 2001," VP of marketing 
Suzanne White says, who notes that 
the company has high hopes for new 
acquisition "Jay Jay the Jet Plane," 
which comes to VHS and DVD-Video 
Feb. 5 with a trio of titles. 
According to White, one signifi-

cant area of growth for Columbia 
TriStar is the Hispanic market. "We 
release Spanish versions of Dragon 
Tales day-and-date with the Eng-
lish-language versions," she says, 
"and 'Jay Jay' will debut with Span-
ish versions." "Dragon Tales" DVDs 
are also day-and date-releases with 
VHS, which White says is "unusual 
for preschool product." 
London-based HIT Entertain-

ment—which merged this year 
with Barney creator Lyrick Stu-
dios—hit the year-end chart with 
two "Bob the Builder" titles, two 
"VeggieTales" releases, and a "Bar-
ney" title. The company is cur-
rently doing its own "proprietary 
research on what parents want on 
their kids' DVDs," says Sue Bed-
dingfield, the company's group VP. 
"We want to see whether they 
want bells and whistles or just 
straight programming in a [clear-
er] format." 
HIT preschool property "Kip-

per" debuted this year, and Bed-
dingfield says the company ex-
pects significant growth in that 
franchise. Plus, they're looking 
forward to HIT's video debut of the 
property "Angelina Ballerina" 
(previously available on video 
through Pleasant Company). Due 
in May are The Rose Fairy Princes 
and Angelina in the Wings. In 
addition, popular Australian kids' 
artists the Wiggles have a world-
music video coming out Jan. 26, 
and the company's flagship prop-
erty, Barney the Dinosaur, has a 
new video streeting Feb. 19. 

This. 
ATTENTION TREKKIES: Paramount 
Home Entertainment is releasing 
the entire seven seasons of Star Trek: 
The Next Generation on DVD-Video 
this year, beginning with the first 
season's set March 26. The second 
season will follow May 2, with the 
remaining five seasons arriving in 
stores every two months. 

Each seven-disc package is expect-
ed to retail at less than $100 and will 
include a variety of special features on 
the seventh disc. Season one, for 
example, contains a documentary 
about the creation of the series, a 
"memorable missions" section that 
includes discussions of the cast and 
crew's favorite episodes, and cast 
members' backgrounds and reflec-
tions on their involvement with the 
Star Peek legacy. Most of the original 
cast, including Patrick Stewart, 
Jonathan Frakes, Marina Sirtis, and 
Denise Crosby contributed to the spe-
cial features, which were all newly cre-
ated for the DVD-Video sets. 

Paramount senior VP of marketing 
Michael Arkin expects the sets to be 
"tremendous" sellers. He says, "Star 
Trek is, first and foremost, an incredi-
bly important franchise for the studio, 
and Star Trek: The Next Generation is 
the most beloved and most popular 
[Star Trek series]. We felt that this was 
the most logical series to start the 
complete season, gift-set approach 
with. We think that the Star Trek fan 
will want to own this [entire set] and 
want to own it quickly. With the suc-
cess of The Sopranos, Sex and the 
City, The Simpsons, and The X-Files 
[DVD sets], this is how consumers are 
expecting to get TV series on DVD." 
The series' outer packaging will 

mimic Mike Okuda's set design (he 
created all of the on-camera comput-
er technology used on The Next Gen-
eration), and an enclosed digipak will 
resemble the crew's uniform. Each 
season will have a stand-alone design, 
but will be created to be displayed next 

to all of the other sets. 
Paramount is launching a TV, print, 

and Internet campaign surrounding 
the first release, Arkin says. The com-
pany will buy ads on as many Star Trek 
shows as possible, as well as on the Sci-
Fi channel. Print ads will appear in 7V 
Guide, Entertainment Weekly, Dis-
cover, Sci-Fi, and Star Trek: The Mag-
azine, and the company will target chat 
rooms on a number of Star Trek Web 
sites. Each new set will be supported by 
its own marketing campaign. 
The company is also working closely 

with retailers, who are expressing early 
support for the products. Arkin says, 
"One of the beauties of the gift set is you 
can fulfill consumer demand without 
devoting a lot of shelf space [to it]." 

VHS STILL STRONG : The Video Software 
Dealers Assn. (VSDA) recently reported 
that the VHS format outperformed 
DVD-Video in the November 2001 
rental market. According to VSDA's 
Vidli-ac system, consumers spent $478 
million on the top 200 VHS titles and 
$154 million on the top 200 DVD-Video 
titles—a +211% advantage for VHS. 
This speaks to the continued viability 
of the format in the face of seemingly 
nonstop, record-breaking retail sales 
weeks for DVD-Video releases. 

VIDEO UPDATE ACQUIRED: The 341-
store Video Update chain will now be a 
wholly owned subsidiary of the Dothan, 
Ala.-based Movie Gallery company. Video 
Update filed for Chapter 11 bankruptcy 
in September 2000 and recently sub-
mitted a reorganization plan to a feder-
al bankruptcy court. The plan, which 
was approved by the United States Bank-
ruptcy Court for the District of 
Delaware, includes a $2.5 million fund 
for distribution to unsecured creditors. 
With this acquisition, the Gallery 

chain increases its store base by 30%. It 
will now own and operate 1,420 video 
retailer stores in 41 U.S. states and five 
Canadian provinces. The Video Update 
stores will keep their original name. 

VIALTA ALLIANCE: Vialta, a Fremont, 
Calif.-based consumer electronics com-
pany that recently launched the ViDVD 
line of products, has inked a product 
licensing and marketing agreement with 
Apex Digital. The Ontario, Calif.-based 
Apex, a leading U.S. manufacturer of 
DVD players, will market Malta products 
through its various retailer distribution 
channels. ViDVD players were initially 
available only at the 18-store Columbus, 
Ohio-based chain Micro Center and at 
vialta.com. Apex has relationships with 
such major retailers as Best Buy, Circuit 
City, Kmart, and Wal-Mart. 
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e;t1e, NUMBER 1 
TFIE PRINCESS DIARIES Anne Hathaway 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23628 Julie Andrews 

2001 G 22.99 

2 2 SHREK Mike Myers 
DREAMWORKS HOME ENTERTAINMENT 83670 Eddie Murphy 

2001 PG 24.99 

3 3 PEAR HARBOR: 60TH ANNIVERSARY COMMEMORATIVE EDITION Ben Affleck 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT reen Josh Hartnett 

2001 PG-13 24.99 

HOW THE GRINCH STOLE CHRISTMAS Jim Caney 
UNIVERSAL STUDIOS HOME VIDEO 85825 

2000 PG 24.98 4 4 

RUSH HOUR 2 Jackie Chan 
NEW LINE HOME VIDEONVARNER HOME VIDEO 5402 Chris Tucker 

2001 PG-13 22.94 5 6 

JURASSIC PARK III Sam Neill 
UNIVERSAL STUDIOS HOME VIDEO 86742 William H. Macy 

2001 PG-13 22.98 6 5 

7 7 THE LAND BEFORE TIME: THE BIG FREEZE Animated 
UNIVERSAL STUDIOS HOME VIDEO 87981 

2001 NR 19.98 

8 8 SNOW WHITE AND THE SEVEN DWARFS Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22253 

1937 G 19.99 

9 10 DR. DOLITTLE 2 Eddie Murphy 
FOXVIDEO =671 

2001 PG 22.98 

10 11 SAVE TFIE LAST DANCE Julia Stiles 
PARAMOUNT HOME ENTERTAINMENT 156613 

2000 PG-13 14.95 

11 9 BARBIE IN THE NUTCRACKER Barbie 
ARTISAN HOME ENTERTAINMENT 12060 

2001 NR 19.98 

12 13 CATS & DOGS Jeff Goldblum 
WARNER FAMILY ENTERTAINMENTANARNER HOME VIDEO 21253 Elizabeth Perkins 

2001 PG 22.98 

13 14 MKKEY'S MAGICAL CHRISTMAS: SNOWED IN THE HOUSE OF MOLISE Mickey Mouse 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22943 

2001 NR 22.99 

14 12 0 BROTHER, WHERE ART THOU? George Clooney 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24194 

2000 PG-13 14.99 

15 16 SPY KIDS (PAN & SCAN) Antonio Banderas 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23538 Alan Cumming 

2001 PG 24.99 

16 19 CAST AWAY Tom Hanks 
FOXVIDEO 2002443 Helen Hunt 

2000 PG 19.98 

17 21 THE MUMMY RETURNS Brendan Fraser 
UNIVERSAL STUDIOS HOME VIDEO 86741 Rachel Weisz 

2001 PG-13 22.98 

18 15 HOUDAY IN THE SUN Mary-Kate & Ashley Olsen 
OUA/STAR VIDEOANARNER HOME VIDEO 37442 

2001 NR 19.96 

19 28 COYOTE UGLY Piper Perabo 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21794 Adam Garcia 

2000 PG-13 14.99 

20 17 HOW THE GRINCH STOLE CHRISTMAS! • Animated 
WARNER HOME VIDEO 65409 

1966 NR 14.95 

21 18 POKEMON: MEWTWO RETURNS Pokemon 
WARNER HOME VIDEO 22142 

2001 NR 14.95 

22 27 BRING IT ON Kirsten Dunst 
UNIVERSAL STUDIOS HOME VIDEO 87173 

2000 PG-13 14.98 

23 23 BEETHOVEN'S 4TH Judge Reinhold 
UNIVERSAL STUDIOS HOME VIDEO 87175 Julia Sweeney 

2001 NR 19.98 

24 24 THE WEDDING PLANNER Jennifer Lopez 
COLUMBIA TRISTAR HOME VIDEO 05718 Matthew McConaughey 

2000 PG-13 14.95 

25 20 NATIONAL LAMPOON'S CHRISTMAS VACATION Chevy Chase 
WARNER HOME VIDEO 11893 

1989 PG-13 14.95 

26 29 RUDOLPH: ISLAND OF MISFIT TOYS Animated 
GOODTIMES HOME VIDEO 77442 

2001 NR 22.95 

27 26 ITS A WONDERFUL LIFE James Stewart 
ARTISAN HOME ENTERTAINMENT 20323 Donna Reed 

1946 NR 19.98 

28 22 RUDOLPH THE RED-NOSED REINDEER Animated 
SONY WONDER/SONY MUSIC ENTERTAINMENT 54048 

1964 NR 9.98 

29 32 MEN OF HONOR Robert De Niro 
FOXVIDEO 2012094 Cuba Gooding, Jr. 

2000 R 14.98 

30 RECESS CHRISTMAS: MIRACLE ON THIRD STREET Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22344 

2001 NR 22.99 

31 37 WHAT WOMEN WANT Mel Gibson 
PARAMOUNT HOME ENTERTAINMENT 156603 Helen Hunt 

2000 PG-13 14.95 

32 34 RUDOLPH: ISLAND OF MISFIT TOYS W/CD Animated 
GO DOTI MES HOME VIDEO 34322 

2001 NR 26.95 

33 SWORDFISH John Travolta 
WARNER HOME VIDEO 21322 Hugh Jackman 

2001 R 22.98 

34 OSMOSIS JONES Bill Murray 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 21415 

2001 PG 22.96 

35 GONE IN 60 SECONDS Nicolas Cage 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21793 Angelina Jolie 

2000 PG-13 19.99 

36 THE EMPERORS NEW GROOVE Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21E38 

2000 G 26.99 

37 THE MUMMY Brendan Fraser 
UNIVERSAL STUDIOS HOME VIDEO 83663 Rachel Weisz 

1999 PG-13 14.98 

38 31 WHITE CHRISTMAS Bing Crosby 
PARAMOUNT HOME ENTERTAINMENT 61043 Danny Kaye 

1954 NR 9.95 

39- 36 OFFICE SPACE Ron Livingston 
10091000 14244 Jennifer Aniston 

1999 R 9.98 

40 35 RUSH HOUR Jackie Chan 
NEW LINE HOME VIDEO/WARNER HOME VIDEO 4687 Chris Tucker 

1998 R 14.95 

• FILAA gold cert for sales of 50,000 units or Si million in sales at suggested retail. • RIM platinum cert. for sales of 103,000 unos or S2 rn Ilion in sales at suggested retail. 
• IRMA gold certfcation for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs. or of at least 25,D30 unos and SI million at 

suggested retail for nontheatrical titles. IRMA platinum certification for a minimum sale of 250,C00 units or a dollar volume of $18 million at retail for theatrically released pro-
grams, and of at le st, 50,000 units and $2 million at suggested retail for nontheatrical titles. ©2002, VNU Business Media, Inc. and VideoScan. All rights reserved. 
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NUMBER 1 pet, 
PEAR HARBOR; 60TH ANNIVERSARY COMMEMORATIVE EDITION 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23EM 

Ben Affleck 
Josh Hartnett PG- 13 29.99 

RUSH HOUR 2 
NEW LINE HOME VIDEOANARNER HOME VIDEO 5404 

Jackie Chan 
Chris Tucker PG- 13 26.98 

SHREK (SPECIAL EDITION) 
0 REAMWORKS HOME ENTERTAINMENT 89312 

Mike Myers 
Eddie Murphy 

PG 26.99 

THE PRINCESS DIARIES (PAN & SCAN) 
WALT DISNEY HOME VIDEO 24220 

Anne Hathaway 
Julie Andrews 

G 29.99 

SCARY MOVIE 2 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24014 

Anna Fads 
Regina Hall 

G 29.99 

MOUUN ROUGE 
FOWIDEO 2000va 

Nicole Kidman 
Ewan McGregor PG- 13 29.98 

8 PLANET OF THE APES 
FOXVIDEO 2E02896 

Mark Wahlberg 
Helena Bonham Carter PG- 13 29.98 

,r...,, ..... 

JURASSIC PARK III (VVIDESCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 21101 

Sam Neill 
William H. Macy pc- 13 26.98 

EVOLUTION 
OREAMWORKS HOME ENTERTAINMENT 88923 

David Duchovny 
Orlando Jones 

pG«13 26.99 

10 
STAR WARS: EPISODE I-THE PHANTOM MENACE 
FOXVIDEO 2002391 

Liam Neeson 
Ewan McGregor 

PG 2998 

JURASSIC PARK III (PAN & SCAN) 
UNIVERSAL STUDIOS HOME VIDEO 21469 

Sam Neill 
William H. Macy PG- 13 26.98 

LARA CROFT: TOMB RJUDER 
PARAMOUNT HOME ENTERTAINMENT 336754 

Angelina Jolie PG- 13 2999 

TWO CAN PLAY THAT GAME 
COLUMBIA TRISTAR HOME VIDEO 07107 

Vivica A. Fox 
Morris Chestnut 27.96 

THE SCORE 
PARAMOUNT HOME ENTERTAINMENT 339214 

Robert De Niro 
Edward Norton 29.99 

HOW THE GRINCH STOLE CHRISTMAS (FULL FRAME) 
UNIVERSAL STUDIOS HOME VIDEO 21275 

Jim Caney PG 26.98 

THE MATRIX 
WARNER HOME VIDEO 17737 

Keanu Reeves 
Laurence Fishburne 24.98 

19 SWORDFISH 
WARNER HOME VIDEO 21322 

John Travolta 
Hugh Jackman R 24.98 

18 LEGALLY BLONDE 
MGM HOME ENTERTAINMENT 10026233 

Reese Witherspoon PG- 13 26.98 

23 SNOW WHITE AND THE SEVEN DWARFS 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22254 

Animated G 2939 

14 HOW THE GRINCH STOLE CHRISTMAS (WIDESCREEN) 
UNIVERSAL STUDIOS HOME VIDEO MR 

Jim Caney PG 26.98 

12 THE GODFATHER DVD COLLECTION 
PARAMOUNT HOME ENTERTAINMENT 156474 

Marlon Brando 
Al Pacino R 10599 

22 THE PATRIOT 
COLUMBIA TRISTAR HOME VIDEO 5731 

Mel Gibson R 1895 

21 GLADIATOR 
DREAMVVORKS HOME ENTERTAINMENT 86386 

Russell Crowe R 2998 

13 THE PRINCESS DIARIES (WIDESCREEN) 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23618 

Anne Hathaway 
Julie Andrews 

G 
2999 

-25 . 
A KNIGHTS TALE 
COLUMBIA TRISTAR HOME VIDEO 06143 

Heath Ledger PG-13 27.96 

..t.aAN.1.. 

LA
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K
 

i5..
; 1 Q Billboard TOP VIDEO RENTALS 

beds, loads is lei al nondinel die swsklul W de Ms Wawa Oahu Asa. lus me in 12.1811 sib mod Ma 

TITLE 
LABELJDISTRIBUTING LABEL & NUMBER 

Principal 
Performers 

- 

cp 
z 
p 
g 

2 

NUMBER 1 

THE PRINCESS DIARIES 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23638 

Anne Hathaway 
Julie Andrews 

G 

1 RUSH HOUR 2 
NEW LINE HOME VIDEO/WARNER HOME VIDEO 5402 

Jackie Chan 
Chris Tucker 

p6_13 

4 THE SCORE 
PARAMOUNT HOME ENTERTAINMENT 339213 

Robert De Niro 
Edward Norton 

G 

6 PEARL HARBOR 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 1546 

Ben Affleck 
Josh Hartnett PG- 13 

7 MOUUN ROUGE 
FOXVIDEO 2032758 

Nicole Kidman 
Ewan McGregor 

p6_13 

3 SCARY MOVIE 2 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24014 

Anna Fads 
Regina Hall 

G 

EVOWTION 
DREAMWORKS HOME ENTERTAINMENT 54563 

David Duchovny 
Orlando Jones 

PG- 13 

5 JURASSIC PARK III 
UNIVERSAL STUDIOS HOME VIDEO 21101 

Sam Neill 
William H. Macy 

PG 13 

10 LEGAIIY BLONDE 
MGM HOME ENTERTAINMENT 1002624 

Reese Witherspoon PG- 13 

1 1 
AMERICA'S SWEETHEARTS 
COLUMBIA TRISTAR HOME VIDEO 07323 

Julia Roberts 
Billy Crystal 

p6.13 

TWO CAN PLAY THAT GAME 
COLUMBIA TRISTAR HOME VIDEO 07106 

Vivica A. Fox 
Morris Chestnut 

G 

9 PLANET OF THE APES 
FOXVIDEO 2002292 

Mark Wahlberg 
Helena Bonham Carter 

PG- 13 

13 SWORDFISH 
WARNER HOME VIDEO 21322 

John Travolta 
Hugh Jackman 

G 

12 SHREK 
DREAMWORKS HOME ENTERTAINMENT 83670 

Mike Myers 
Eddie Murphy 

pG 

14 LARA CROFT: TOMB RJUDER 
PARAMOUNT HOME ENTERTAINMENT 336753 

Angelina Johe PG- 13 

15 THE ANIMAL 
COLUMBIA TRISTAR HOME VIDEO 01367 

Rob Schneider PG13 

8 HOW THE GRINCH STOLE CHRISTMAS 
UNIVERSAL STUDIOS HOME VIDEO ens 

Jim Caney pG 

18 DR. DOLITTLE 2 
FOX/FIDEO 2522617 

Eddie Murphy pG 

19 A KNIGHTS TALE 
COLUMBIA TRISTAR HOME VIDEO C6I40 

Heath Ledger PG- 13 

ALONG CAME A SPIDER 
PARAMOUNT HOME ENTERTAINMENT 33(613 

Morgan Freeman 
Monica Potter 

p 

• IRMA gold cernfica ion for a minimum of 125,000 units or a dollar volume of $I million at retail for theatrically released programs, or of at least 25,C00 units and Si million at 
suggested retail for no theatrical titles .IRMA platinum certification for a minimum sale of 250,003 units orado/lar volume of $18 million at retail for theatrically released pro-

grams, and of at least 50,000 units and $2 million at suggested retail for nontheatrical titles. ©2002, VNU Business Media, Inc. All rights reserved. 

BILLBOARD JANUARY 19, 2002 www.billboard.com 73 



Connect with the music 

industry's most 

important decision 

makers in 

Billboard Classified 

DUPLICATION/ 
REPLICATION 

PUBUCITY 
PHOTOS 

maximum 
results 

DUPLICATION/REPLICATION 

COMPACT DISCS - 600 EACH 

IT'S A BETTER DEAL! 
"ADD IT UP" 

1,000 CDs 
1,000 Jewel/Wrap 
1,000 2-Pg Book/Tray 

600.00 
250.00 
240.00  

$ 1,090.00 
from your CD-Ready Master 

le Print-Ready Film 

b.* 

NATIONAL TAPE DISC 
CORPORATION 

110 48th Ave. North - Nashville, TN 37209 

1-800-874-4174 

Digital Mastering Services - Digital Audio jai> 8.4t4.'ee 
Duplication - Computer Graphics àle4  • 
SAME DAY SERVICE! 
(on short run co Li Cassette copies) 

, 

www.ntdc.com 

www.digitalforce.com 

nirg rn I rani- r® 
I 1-7 I l C *ad 

TOTAL CD, CDR, CD-ROM, DVD, & CASSETTE PRODUCTION 212-252-9300 in NYC 

1-877-DISC-USA Tr the POWER of Excellence 
TOLL FREE 

WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 

aim 
CD PACKAGE: $975 
INCLUDES: ORIGINATION • 1- COLOR 1- PAGE BOOKLET 

AND TRAY CARD" • 1- COLOR CD (ABEL: 

• JEWEL 800 & SHRINK WRAP • QUICK TURNAROUND 
from your porn-ready film fro Rumbas pees) 

1111111 ?;74;1 
INCLUDES: ORIGINATION • FULL COLOR 4-PAGE ROOKER* 

(INSIDE RAW) and 4-COLOR TRAY CARD' • 
2 COLOR LABEL IMPRINTING' • 

JEWEL BOX P. SHRINK WRAP. QUICK TURNAROUND 
• from your put ready film (in Rambo s sperm) 

ASK FOR OUR FREE BROCHURE! 

Rainbo Records and Cassettes 
1738 Berkeley St. • Santa Monica,CA 90404 • (310) 829-3476 • 
Fax: 310 8284765 • www.rainborecords.com • into@rainborecords.com 

CD/DVD/CD-ROM 
REPLICATION 
IriAE g ., D à 5 
1000 CDs -$1090 
Retail Ready Package Includes: 
Glass Mastering, CD Replication, Jewel Casa, 
4 Color Inserts, 3 Color on CD, Free Barcode, 
Film Output, Proofs, Insertion and Polywrap 

1000 BULK CDs - $499 

CD-R DUPLICATION 
SAME DAY SERVICE 

Photo Realistic Printing!! 
100 CD-R's - 4 Color - $ 299 
100 CD-R's - 1 Color - $ 149 

www.discsdirect.com 

discsdirey.9 
- 

1-800-557-1000 

WANTED TO BUY 

TOP $ PAID 

For: Cd's, Lp's Cassttes, 
Video's & DVD's 

Call (201) 986-0909 

Fax (201) 986-77 5 5 

NO FILMS NEEDED 
SAVE HUNDREDS 
500 CDs $ 969 
1000 CDs $ 1069 
RETAIL READY CD PACKAGES 

FROM YOUR ELECTRONIC FILES 
CALL FOR DETAILS 

300 FULL COLOR 11x1 7 POSTERS 

ONLY $99 
with Your CO/OVO Packuge 

'AM 

MIER $500 IF EXTRAS MIN EMT CI MCKIM 

riiiROWAVg144014 
INCIRLD CLASS QUALITY CD & OVO REPLICATION 

CALL TODAY FOR A FREE CATALOG 

(800) WAVE CD-1 
VVWW.THIRDWAVEMEDIA COM 

RELEASE YOUR music viDEOS ON 01,0 

PROFESSIONAL SERVICES 

We have the connections and the experience 
to have your demo listened to by the proper 

parties. No money down. If you are not offered 

a recording contract you owe nothing. All 

CD's guaranteed to be submitted for review 

for acceptance by committee. Send CD's to: 
Brown Dog Entertainment P.0.11. 517, Smite 1, 

West Hempstead NY11552 

46 PRODUCTIONS 
25 CDRs - $45.00 / 50 CDRs - $88.00 

100 CDRs - $ 150.00 / 200 CDRs - $290.00 

ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 
From CD or CDR master 

Includes CDR jewel box 
w/text printing on CD label 

Add $35 for other digital master, 
$55 for analog master 

Orders must be prepaid Shipping not included. 

42 W 557 Hawk Circle, St. Charles, IL 60175 
Tel 18001850-5423 Email: infre46p.com 
visit our Web Page at http://www.46p.com 

maximum 
exposure 

Call: 1-800-223-7524 Today! 
Fax all ads to: 646-654-4798/99 or 

email to: jserrette@billboard.com 

Your ad includes a listing 
on billboard .com 

over17 million page views a month 
www.billboard.com 

PUBLICITY 
Pb1P1111\11"'S 

• LITHOGRAPHED ON HEAVY. SATIN GL OSS PAPER 
—•-••• 

FREE 
Catalog & Samples 

PICTURES 

B&W 
8x10's 

500 - 80 
1000 - '108 
B&W 

POSTCARDS 
500 - '65.00 

FAHH11 In Contanental U t. 

1867 E. Florida St., Suite BB 
Springfield, MO 65803 

Toll Free 1-888-526-5336 
www.abcpictures.com 

PUBLICATIONS 

The Essential Tool for 
Today's Working Musician 

THE 17TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 
YISSLTRARRIMIMMORRMIIIRIMIRMIONIMIN' 

MUSICIAN'S 
GUIDE 
IC TOUPING 

AND 
peomor oN 

by Omman 

: 

A BILLBOARD PUBLICATION 

New Edition 
Includes: 
• City by city club directory 
• Tape/disc services 
• A&R directory 
• Music services directory 
• Music industry vvebsites 
• And much more 

Only $ 15.95 — ($ 18.95 overseas). 

Order by phone 800-407-6874 or on our website 

wwvv.musiciansguide.com 

Mention code TGBB when ordering! 

PUBLICATIONS 

FREE Guide to 
Master Tape Preparatn 

Saves You Time and Mcney! 

1-800-468-9353 
www.discmakers.com/bb 
info@discmakers.com 

DISC MAKERS 

SONGS FOR SALE 

SUPER HIT POTENTIAL! 

PUBLISHING DEAL WANTED 
For 2 Hip-Hop songs that have been 

getting AIR PLAY for unknowns. 

The songs are "BIG BUCKS" and 

"RUN FOR OFFICE Check them out at 

wvnv.barrows.com or call 

Robert &MOWS, R.M. Barrows Advertising 

650-344-1951 

FAX BILLBOARD AT 646-654-4798 99 

REAL ESTATE 

OCEANFRONT 
LUXURY APTS. 

In Los Angeles 

50-75% Less Than Hotels 

weekly/monthly 

Furnished/Full Kit/Parking/ 
Maid/Linen/DSUTVNCR/Cable/Stereo 
sieww.venkzeouites.com 

B88-829-7417 

STUDIOS for RENT 

Midtown - Ideal Pro tools or Avid suites. 

Acoustically and aesthetically 

in move in condition 

201-538-0553 

PRINTING 

PROMOTIONAL ITEMS • GRAPHIC GESI. 

FULL COLOR PRI/177NO 
41.4 FRACTION OF THE- COST 

IFFREE 
BUSINESS 
CAI:REIS 
RECEIVE 1,000 FULL COLOR DOUBLE SIDED 
(4/4) BUSINESS CARDS FOR FREE' 
WIER ANY PURCHASE Of S200 Oft AMP. 

5800 FULL COLOR 4/4 POSTCARDS RIOS 
lee, FULL COLOR 4/8 POSTERS $458 
ells FULL COLOR 4/4 BROCHURES-5458 
1000 FULL COLOR VINYL STICKERS 3'1113' $358 

COMPUTER/ 
SOFTWARE 

gillg Reliable Solutions for Retail Stores/ 
Chains/ One-Stops I Label Companies 

(800)877-1634 
Fax: 212-221-9193 

Leader in Customer Satisfaction 
For over 16 Years. 

www.MSOFTNET.com 

The Computer and POS Solution 
for the Music & Video Industr-

gou
n

SEMS—Y
T 

(888)658-7100 
•Chains .Independents ' One-Stops 

terns  coin 

For Billboard Classified Advertising email Jeff Serrette at jserrette@billboard.com or call 646-654-4697 
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MD Takes U.S. By Storm in 2001 
BY JILL PESSELNICK 

LOS ANGELES—In its fifth year on 
the market, DVD has become the 
country's fastest-selling consumer 
electronics product and is now in 
one out of four American homes, 
according to a report on 2001 DVD 
statistics presented Jan. 8 by the 
DVD Entertainment Group (DEG) at 
the Consumer Electronics Show in 
Las Vegas. 
The Los Angeles-based DEG, 

which is an industry-funded non-
profit corporation that promotes 

1 consumer awareness of DVD, report-
ed that 31 million DVD players have 
been sold to date in the U.S. and that 
16.7 million were purchased in 2001 
alone. In comparison, the VCR took 
13 years to ship 30 million units after 
its introduction, while the CD play-
er took eight years. A total of 32 mil-
lion DVD players have been shipped 
in the U.S. thus far (with 16.6 mil-

a. 

lion shipped in 2001), and the DEC 
expects that shipments will top 20 
million in 2002. 
A high hardware demand went 

hand-in-hand with increased soft-
ware shipments in 2001, the DEG 
reported. According to figures com-

piled by Ernst & Young, 138 million 
DVDs shipped in the fourth quarter, 
up 73% from the 80 million units 
shipped in fourth-quarter 2000. 
More than 364 million units were 
shipped throughout 2001, meaning 
that a total of 675 million DVDs have 
shipped since the DVD's launch. 

These shipment increases were 
met with enthusiasm from con-
sumers—who spent $4.6 billion on 

MUSIC MERCHANDISE 

ntrrrilti 
WHOLESALE T-SHIRTS &INCENSE 
LIQUID BLUE 
000-962-3323 W. 401-333-6200 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50e. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.0.8ox A Trenton, N.J. 08691-0020 

email: scorplormeeeol.com 

POSTERS 

VISIT OUR NEW ON LINE CATALOGUE AT 

wvvw.funicyposters.com 

FOR ThE LATEST POSTER RELEASES 
IN MUSIC & PERSONALITIES 

WHOLESALE ONLY 1-800-221-6730 - EXT 0 

TALENT 

Looking for a 
record deal ?? 
Getting signed is very hard to do. But we will 

get the record deal you are looking for! Guar-

anteed Service Call now to receive your 
FREE information 

fib Talent 2000 
800-499-6395 1111111 

HELP WANTED 

RECEPTIONIST 
EMS, a VNU company, has an immediate position 

avail in our LA based office. Ideal person will be 

well organized, self-motivated and detail oriented. 

Responsibilities include telephone coverage, mail 

room functions, ordering of supplies, and main-

taining client lists. Professional phone manner re-

quired. Excellent communication skills and ability 

to multi-task. Exp in Music/Home Entertainment 

industry and db mgmt a plus. 

We offer a competitive benefits package and 
upbeat work environment. 

Please mail resume and 
salary requirements to: 
BDS, 5055 Wilshire Blvd, 

7th floor, Los Angeles, CA 90036 
attn: BDS or fax to 323-525-2373 

EOE 

ROYALTY 
AUDITOR/CONSULTANT 

Midtown NY Consult. Firm seeks staff 

and senior level individuals to conduct 

royalty audits. You must have a 

four-year college degree, two years of 

auditing or royalty exp. Travel required. 

Fax resume w/salary requirements to: 

212-974-5479 

INTERN WANTED 
Billboard's NY office is looking for an intern to 
assist the Special Events department. Must be 
detail-oriented and organized with a knowledge 
of Excel. 

Internship is for college credit only - no pay 

Contact Phyllis atpdemo@billboard.com 

PROMOTION & MARKETING 

igBreakMusic.org 
ORIZONS 

It's WHO YOU know 
We KNOW WHO! 
et your hit on our next C 

Special world wide distirbution at 
the 2002 01 m ic Winter Games [

Get your project to 
MIDEM 2002 

Call: 212-539-3677 

WWW.BLOKPARTY.COM 

DVDs last year, up from $1.9 billion 
in 2000—and mark the first time 
that DVD purchases have pulled 
ahead of VHS purchases. 
DEC tallies showed that con-

sumers spent $6 billion on DVD pur-
chases and rentals combined in 
2001, up from $2.5 billion in 2000. 
Such robust growth led to a total 
home-video revenue—including 
purchases and rentals of both DVD 
and VHS—of $ 16.8 billion, a 21% 
increase over 2000. 
Consumers thus spent more than 

twice as much money on home video 
as they did on movie tickets ($8.1 bil-
lion) in 2001. Total home-video 
numbers were nearly triple 2001's 
video-game sales ($6.4 billion) and 
higher than CD sales ($ 11.2 billion) 
and book sales ($ 16.5 billion). 

In attendance at the DEC event 
was Mark Horak, senior VP of world-
wide marketing for Warner Home 
Video, who says that it was satisfy-
ing to see that "strong consumer 
sales of both DVD hardware and 
software has driven the total video 
category to now exceed these other 
entertainment options." 
The overall success of the home-

video industry in 2001 was also 
accompanied by some record-break-
ing accomplishments. DreamWorks' 
animated title Shrek generated 
approximately $420 million in rev-
enue and became the best-selling 
DVD of all time and the No. 1 video 
release of 2001. The company reports 
that consumers have purchased 7.9 
million Shrek DVDs since the title's 
Nov. 2 release and a total of 21 mil-
lion combined VHS and DVD units 
out of the 23 million shipped. 

Kelly Sooter, head of domestic 
marketing for DreamWorks, says 
that the success of Shrek was bene-
ficial to the entire industry. "For a 
title of this nature to do these kinds 
of numbers says that the DVD cate-
gory is broadening to a more gener-
al audience. A lot of what's driven 
this is the drop in hardware prices. 
The affordability of the hardware, 
coupled with DVDs being priced sim-
ilarly to VHS, is making this catego-
ry valuable to the consumer." 

Universal Studios Home Video 
also set records in fourth-quarter 
2001 by selling home-video product 
worth more than $1 billion. Five 
titles—Dr. Seuss' How the Crinch 
Stole Christmas, The Mummy 
Returns, Jurassic Park III, The Land 
Before Time: The Big Freeze, and 
Shrek (which Universal distrib-
utes)—sold a combined 60 million 
units. The DVD format accounted 
for 20 million of those units. 
The company also got a jump on 

2002 with the Jan. 2 release of The 
Fast and the Furious, which report-
edly sold more than 2.9 million DVD 
copies, or 85% of shipments, in its 
first five days of availability. 
Ken Graffeo, senior VP of market-

ing for Universal, says, "We have 
never taken the approach that the 
format will sell itself. We are feeling 
really good about 2002. The indus-
try is really booming right now, and 
we have so much more to go." 

Billboard CL 

THE CHIEFTAINS 
40TH ANNIVERSARY 

Billboard salutes The Chieftains on their 40th 

year in the music industry. We pay tribute to 

these musical legends with an in-depth look 

at this group's career. We'll highlight their 

past, present, and future with biographical 

information on each member, a look at their 

latest album, and an exclusive Q&A with 

The Chieftains' Paddy Maloney. 

Join Billboard for this special tribute. Call now! 

ISSUE DATE: MARCH 

AD CLOSE: FEBRUARY 12 

Contact: Joe Maimone 646-654-4694 
646-654-4799 • jmaimone@bilboard.com 

New York 646.654.4696 Nashville 615.321.4297 

Los Angeles 323.525.2307 London 44.207.420.6072 
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r VIDEO MONITOR 
THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS For week ending 
"New Ons" are reported by the networks ( not by BDS) for the week ahead JANUARY 7, 2002 

Continuous programming 
1234 W Street NE. Washington. DC 20318 2006 Oprylend 

Comnuous 
DOVI 

....• 
programmng 
Nashmlle. TN 

m..., ... 
Conhnuous programming 

37214 1515 Broadway, New York. NY WE 

IL...... . I .. I 5 I C MIST . 

Cononuous programmng 
1515 Broadway, New York, NY I01336 

1 AAUYAII, ROCK THE BOAT 

-2 FAT JOE, WE THUGGIN • 

3 USHER, U GOT IT BAD . 

4 DUNGEON FAMILY, TRANS I, F k % PRESS 

5 OUTKAST, THE WHOLE WOMB 

4 R KELLY. THE WORE OSARE ATE SF 

7 JA RULE. ALWAYS ON TIME 

9 MISSY EWOTT, TAKE AWAY 

9 JOE. LITS STAY HOME TONIGHT 

It WDACRIS, U. COOL J 8 KEITH MURRAY. FATTY GIRL 

Il UL BOW WOW, THANK YOU 

12 JAGGED EDGE, GOODBYE 

13 MR. CHEEKS, LIGHTS, CAMERA, ACTION 

14 MYSTIKAL BOUNCIN' BACK 

19 DDEP. SPECIAL DELIVERY 

10 KEKE WYATT. NOTHING IN THIS WORLD 

I/ OMX,WHO WE BE 

111 B1X, LIH HUH 

19 JUVENILE. FROM HER MAMA (MAMA GOT A4.1 

10 BUSTA RHYMES. BREAK YA NECK 

21 CRAIG DAVID, 1 DAYS 

22 JAHEIM. ANYTHING 

n BENZINO. BOOTTEE 

24 MARY J. RIME, NO MORE DRAMA 

25 ANGIE STONE. BROTHA 

28 MONIELL JORDAN, YOU MUST HAVE BEEN 

17 ALICIA KEYS, A WOMAN'S WORTH 

18 FAITH EVANS. YOU GETS NO LOVE 

15 CITY HIGH, CARAMEL 

30 JAY-Z, GIRLS. GIRLS, GIRLS 

31 LUDACRIS, ROLL OUT IMY BUSINESS, 

32 JERMAINE DUP111, WELCOME TO ATLANTA 

33 KIEV PABLO. RAISE UP 

34 GINUWINE. DIFFERENCES 

PI COREY, HUSH LIU LADY 

e BELL BIV DEVOE, DA HOT SII" IAIGIM 

31 UL' MO. SUPERWOMAN 

38 FABOLOUS, CANT DENY IT 

20 Ul. ROMEO, LITTLE SOULJAS NEED LOVE 

40 MIRA e BOUNCE LIKE ME 

NEW ONS 

I GARTH BROOKS. WRAPPED UP IN YOU BRITNEY SPEARS, 1 M NOT A GIRL NOT YET A WOMAN 

2 TOBY KEITH, I WANNA TALK ABOUT ME 2 THE CALLING, WHEREVER YOU WILL GO 

3 TIM MCGRAW, ANGEL BOY 3 JA RULE. ALWAYS ON TIME 

4 MARTINA MCBRIDE, BLESSED 4 CREED, MY SACRIFICE 
5 TRACE ADKINS, I M IRVIN 5 KID ROCK, FOREVER 

6 41.40411PPIN. WHERE TNT TTARSAND STRIPES MOIRE EAGLE RY F. JENNIFER LOPEZ, AIN'T IT PENNY 

7 ALAN JACKSON. WHERE WERE YOU I THE OFFSPRING, DEFY YOU 

Il JO DEE MESSINA, BRING ON THE RAIN ' 4 NO DOUBT, HEY Baer 
9 SARA EVANS. SAINTS 5 ANGELS U 'N SYNC, GIRLFRIEND 

10 MONTGOMERY GENTRY, COLD ONE COPAN' ON 10 LENNY KRAVITZ DIG IN 

11 DAVID BALI, RIDING WITH PRIVATE MALONE II MYSTIKAL BOUNCIN' BACK 

12 CHELY WRIGHT. JEZEBEL 12 FAT JOE, WE THUGGIN 

13 BROOKS St DUNN. ONLY IN AMERICA .13 LUDACRIS, ROLL OUT (MY BUSINESS) 

14 SOGGY BOTTOM BOYS,I AJA A 'AAR 0E CONSTANT SORROW 14 SEVENDUST, PRAISE 

IS CUNT BLACK& USA HARMAN BLACK EASY FOR ME TO SAY 15 AUCIA KEYS, A WOMAN'S VVORTH 

14 STEVE HOLY, GOOD M DIMINO BEAUTIFUL 10 AUEN ANT FARM MOVIES 

-17 CYNDI THOMSON. WHAT I REALLY MEANT TO SAY I/ JIMMY EAT WORLD, THE MIDDLE 

14 BRAD PAISLEY. WRAPPED ARCUND II MR. CHEEKS. LIGHTS. CAMERA ACTION 

19 TOBY KEITH, I M JIM ''LLKIr ...CCU! ' °NEGRI 19 CITY HIGH, WHAT VVOULD YOU DO 

Is NICKEL CREEK ,,,,,, vnlicnuirnAc.ouwN 20 AUCIA KEYS. FALLIN 

21 BASCA' PLAITS. 1 M MOON D2: 11 'N SYNC. POP 

n CY NOI THOMSON. I ALWAYS LIKED THAT BEST 22 P.O.D., YOUTH OF THE NATION 

73 CHRIS CAGLE, tAREDO .73 PUDDLE OF MUM. BLLRRY 

24 DIAMOND RIO, ONE MORE DAY 24 FINK, GET THE PARIY STARTED 

th TRISHA YEARWOOD, INSIDE OUT es R KELLY THE WORLD'S GREATEST 
26 NICKEL CREEK, THE LIGHTHOUSE'S TALE 26 FABOLOUS. YOUNG'N HOLLA BACKI 

tt JESSICA ANDREWS, WHO I AM 07 NELLY, RIDE WIT ME 

26 CHRIS CAGLE. I BREATHE IN, I BREATHE OUT 28 UNKIN PARK. CRAWLING 

29 CAROLYN DAVVN JOHNSON , COMPLICATED a JANET. AL l FOR YOU 

NO KEITH URBAN, WHERE THE BLACKTOP ENDS YO EVE, LET ME BLOW YA MIND 

31 TRISHA YEARWOOD, I MULLIVE LOVED YOU ANYWAY 31 STAIND. ITS BEEN AWHILE 

32 JAMIE O'NEAL, WHEN I THINK ABOUT ANGELS .21 JENNIFER LOPEZ. IM REAL 

M LEE ANN WOMACK, I HOPE YOU DANCE 33 MARY 1 DUCE, NO MORE DRAMA 

34 FAMI HILL 1 HE WAY YOU LOVE ME 34 ALIEN ANT FARM, SMO 3TH CRIMINAL 

76 EARL SCRUGGS, FOGGY MOUNTAIN BREAKDOWN e FOO FIGHTERS, THE ONE 

36 GARY ALLAN, RIGHT MERE I NEED TO BE 36 BUNK-182. STAY TOGETHER FOR THE KIDS 

37 TRACY BYRD, JUST LET ME BE IN LOVE 37 DAVE MATTHEWS BAND, EvEirmAr 

34 nu MCGRAW. SOMETHING LIKE THAI 36 USHER, U GOT IT BAD 

e BROOKS 8. DUNN. VINT NOTHING 'BOUT YOU M JAY-1, IZZO IMOVAI 

44 TAMMY COCHRAN, I CRY 211 0-TOWN WE FIT TOGETHER 

.. NEW ONS _ NEW ONS 

4 NICKEUIACK. HOW YOU REMIND ME 

2 CREED, MY SACRIFICE 

3 PINK. GE r THE PARTY STARTED 

4 NO DOUBT, HEY BABY 

5 MARY J. BUGE. FAMILY AFFAIR 

6 SHAKIRA. WHENEVER, WHEREVER 

7 MICO JAGGER. GOD GAVE ME EVERYTHING 

IS LENNY KRAVITZ DIG IN 

9 JEWEL, STANDING STILL 

HT THE CAWNG. WHEREVER YOU WILL GO 

11 ALL STAR IRIBUIE, WHAT S GOING ON 

12 DAVE MATTHEWS BAND, EVERYDAY 

13 JENNIFER LOPEZ, MT IT FUNNY 

91 FIVE FOR FIGHTING. SUPERMAN 

19 AUCIA KEYS. A WOMAN S WORTH 

14 COLDPLAY, TROUBLE 

17 TRAIN, SOMETHING MORE 

II TRAVIS, SIDE 

19 DEFAULT. WASTING MY TIME 

10 PAUL MCCARTNEY, FREEDOM 

21 ALIEN ANT FARM, SMOOTH CRIMINAL 

72 UFEHOUSE. BREATHING 

23 JOHN MELLENCAMP. PEACEFUL WORLD 

24 INCUBUS, I WISH YOU WERE HERE 

?S ENRIQUE IGLESIAS, HERO 

ID USHER, U GOT IT BAD 

27 AEROSMMI. JUST PUSH PLAY 

2$ U2., STUCK INA MOMENT YOU CAN'T GET OUT OF 

79 RYAN ADAMS NEW YORK NEW YORK 

M EMIL ONLY TIME 

31 FATBOY SUM, WEAPON 13F CHOICE 

n AUCIA KEYS, FAWN 
23 MADONNA, MADONNA MEGAMIX 

34 MARIAN CAREY, NEVER TOO FAR 

M WHO, BABA °RILEY 

M BON JOVIITS MY LIFE 

V GOO GOO DOLLS, AMERICAN GIRL 

38 GOO GOO DOLLS, SLIDE 

3t SUGAR RAY, SOMEDAY 
40 SANTANA, MARIA MARIA 

NEW ONS 
BRANDY WHAT ABOUT US? 

BEANIE SIGEL A FREEWAY, ROC THE MEC 

FAITH. I LOVE YOU 

DMA, I MISS YOU 

TIM MCGRAW, THE COWBOY IN ME 

KENNY CHESNEY, YOUNG 

TRAVIS TROT. MODERN DAY BONNIE ANO CLYDE 

GLENN LEWIS. DON'T YOU FORGET IT 

SUM 41, MOTIVATION 

VANESSA CARLTON, A THOUSAND MILES 

BRANDY. WHAT ABOUT Lie, 
KID ROCK, LONELY ROAD DE FAITH 

ROB ZOMBIE, NEVER GONNA STOP 

NAO, GOT OR SELF A.. 

FAITFI EVANS, I LOVE YOU 

ADEN ANT FARM, MOVIES 

MARY J. BUGE, NO MORE DRAMA 

BRANDY, WHAT ABOUT US? 

BEN FOLDS, STILL FIGHTING IT 

NATAUE IMBRUGUA, WRONG IMPRESSION 

ELTON JOHN, THIS TRAIN DON'T STOP THERE ANYMORE 

SLAMS MORRISETTE HANDS CLEAN 

PO.0.. YOUTH OF THE NATION 
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POD., YOUTH OF THE NATION (NENNI ANASTACUL PAID MY DUES CRAIG DAVID. 7 DAYS 

JA RULE, ALWAYS ON TIME INEWI NEVV LENNY KRAVITZ, STILLNESS OF HEART 
ROBBIE WILLIAMS 8 NICOLE 131/91AN, SOMETHIN' STUPID CREED, MY SACRIFICE 

DMX, I MISS YOU JENNIFER LOPEZ, I'M REAL CYPRESS HILL LOWRIDEq 
[OVEN FRESH] NO DOUBT. HEY BABY GORILLA?, 192000 

THURSDAY, UNDERSTANDING (IN A CAR CRASH/ NELLY FURTADO, ON THE RADIO JAMIROIMAL YOU GIVE ME SOMETHING 

SUM 41, MOTIVATION JANET, SON OF A GUN  NAS. GOT GR SELF A.. GARBAGE, CHERRY LIPS JENNIFER LOPEZ VINT IT FUNNY SUM 41, MOTIVATION 

ALANIS MORISSETTE HANDS CLEAN THE PRODUCT GOO, DIRTY DANCIN' KID ROCK. FOREVER 
WHITE STRIPES. HOTEL YORBA 

THE CHEMICAL BROTHERS. STAR GUITAR ALICIA KEYS, FALLEN' KYLIE MINOGUE, CAN'T GET YOU OUT OF MY HEAD 
ELTON JOHN, THIS TRAIN DORT STOP THERE ANYMORE ENRIQUE IGLESIAS, HERO 

.: WU-TANG CLAN, PINKY RING MACY GRAY, SEXUAL REVOLUTION OM OSBOURNE DREAMER JAM IROQUAL YOU GIVE ME SOMETHING 
VANESSA CARLTON. A THOUSAND MILES NATAUE MERCHANT, JUST CAN'T LAST REMY SHAND. TAKE A MESSAGE MARY J. BLIGE, DANCE FOR ME 
OZZY OSBOURNE, DREAMER MICK JAGGER, GOD GAVE ME EVERYTHING POD.. YOUTH OF THE NATION 

ADEMA, THE WAY YOU LIKE IT LIMP BIZKIT, FAITH PAUL MCCARTNEY, FREEDOM CREED, MY SACRIFICE 

RUSTIC OVERTONES, COMBUSTIBLE / • :Club PUDDLE OF MUDO. BLURRY 
UNKIN PARK, IN THE END 

CHRISTINA MIUAN, GET AWAY WWI 51 JAY-Z, GIRLS. GIRLS, GIRLS R. KELLY, THE WORLD'S GREATEST 

GLENN LEWIS, DONT YOU FORGET IT 41 DEDO. ALL YOU WANT RADIOHEAD, I MIGHT BE WRONG 
Ns._ MICHAEL JACKSON, YOU ROCK MY WORLD SAVES THE DAY, AT YOUR FUNERAL 

C011,111,10. programming 
299 Queen St West Toronto, °Marla M5V2Z5 

WDACRIS. ROLL OUT (MY BUSINESS) (NEWT 
JIMMY EAT WORLD. THE MIDDLE ( NEVI) JB 

Conhnuous progemnung MARILYN MANSON. TAINTED LOVE I NEW/ 

404 Washengton Aye., Murro Beach, FL 33134 TUUIJ, FOOL NOW (WWI Three hours weakly 

R44E 
IV FOR U-NOT THEM 734 

WU-TANG CLAN, UZI (PINKY RING) (NEW) 216 W Ohm, Chlcago, 0 60610 1/2 hour weekly 
SHAKIRA. SUERTE HAYDEN, DYNAMITE WALLS MEW) TV Gifford St Brockton, MA 02401 

STARBALL THESE DAYS ALEJANDRO SANZ, Y SOLO SE ME OCURRE AMART BRANDY, WHAT ABOUT OSO INEWI 
LA LEY, MENTIRA GLENN LEWIS, DONT YOU FORGET IT INEWI THE BOUNCING SOULS. GONE MUSHROOMHEAD. SOLITAIRE UNRAVELING 

CARLOS VIVES, DEJAME ENTRAR REMY SHAND. TAKE A MESSAGE (NEW) HOT WATER MUSIC, PAPER THIN RA KID  ROCK, FOREVER CYPRESS HILL LOWRIDER DAVE MATTHEWS BAND, EVERYDAY 
11 SYNC, GIRLFRIEND 

LUIS MIGUEL AMOR, AMOK AMOR RUSTIC OVERTONES, COMBUSTIBLE LENNY KRAVITZ, DIG IN 
PINK, GET THE PARTY STARTED TANTRIC, BREAKDOWN BUNK- 182, STAY TOGETHER FOR THE KIDS 

ENRIQUE IGLESIAS. HERO DAVID USHER, BLACK BLACK HEART BEN FOLDS, STILL FIGHTING IT STARSAILOR, GOOD SOULS 

.. ROSANA, PA' TI NO ESTOY ENRIQUE IGLESIAS, HERO MUSHROOMHEAD, SOLITAIRE UNRAVELING THE STROKES, LAST RITE 

-› CRISMAN, YO OUERIA CREED, MY SACRIFICE ADEMA. THE WAY YOU LIKE IT 191138.111011111101SECONSMACTIAPITAUSNSINE IfIYIKA, 

CABAS, MI BOMBON JAY-2, IZZO I H OVA1 APOCOLYPTICA, PATH VOL 2 THE HIVES, MAIN OFFENDER 

MELLY FURTADO, TURN OFF THE LIGHT BACKSTREET BOYS, DROWNING THE OFFSPRING. DEFY YOU FOCI FIGHTERS, THE ONE 
USHER, U GOT IT BAD FOU FIGHTERS, THE ONE HOOBASTANK. CRAWLING IN THE DARK 
INCUBUS, WISH YOU WERE HERE SAVES THE DAY, AT YOUR FUNERAL RUSTIC OVERTONES. COMBUSTIBLE 

JANET, SON OF A GUN VANDALS, MY GIRLFRIENJS DEAD THE OFFSPRING, DEFY YOU 
MARY J. BIJGE, FAMILY AFFAIR LUCKY BOYS CONFUSION, BOSSMAN FLAW, PAYBACK 

Showbiz TM 
J. LO ON THE GO: If you really want to 
know why Jennifer Lopez likes to keep 
busy juggling her successful careers in 
music and film, she tells Billboard it's 
because "I don't want anyone to ever 
say that I never took any chances in 
life. A lot of my decisions are based on 
instinct and doing what I feel passion-
ately is the right thing to do. I just 
want to keep growing as an artist." 

Last year, Lopez became the first en-
tertainer to bow at No. 1 on The Bill-
board 200 and at the movie box office 
during the same week, with her sec-
ond album, J.Lo (Epic), and the 
romantic comedy The Wedding Plan-

ner. She also topped the charts last 
year with her single "I'm Real." 

So what's up for J. Lo in 2002? She 
recently completed a second music 
video for "Ain't It Funny," directed 
by her husband, Cris Judd. The new 
video is a remix that she did with Ja 
Rule. Also on Lopez's plate are four 
films due for release within the next 
two years: The Chambermaid, a 
romantic comedy; Enough, a drama 
in which she plays an abused wife; 
crime drama Cie, co-starring Ben 

by Carla Hay 

Affleck and action thriller Tick Toc-k. 
Although the entertainer's break-

through came from her starring role 
as the late Tejano singer Selena in the 
1997 film of the same name, Lopez still 
wants to perform in another movie 
that showcases her musical side. Film-
makers will be intrigued to know that 
Lopez says one of her ultimate goals is 
to do a film that will make an impact 
"like Whitney Houston in The Body-
guard or Bette Midler in The Rose." 
She adds, "Making Selena was an 
incredible experience for me, but I'd 
love to do a film which has me singing 
the music. It has to be the right role 
... maybe something that would sur-
prise people and wouldn't look like I'm 
just playing myself in that role." 

Last year, Lopez starred in her first 
concert special (the aptly titled Jen-
nifer Lopez in Concert), which aired 
during November sweeps on NBC. Ac-
cording to Nielsen Media Research, the 
show was one of the highest-rated 'TV 
concert specials of the year, with a U.S. 
audience of almost 12 million view-
ers—surpassing ratings for other 2001 
concert specials from Garth Brooks 
(9.5 million viewers) and 'N Sync (7.5 
million). On Jan. 18, ABC Family 
Channel airs the concert special with 
additional footage that was not shown 
on NBC. A DVD-Video of the concert— 
Jennifer Lopez: Live in Puerto Rico— 
will be released next month. 

This spring, Epic Records will re-
lease a Jennifer Lopez remix album, 
which will feature English and Spanish 
remixes of songs from On the 6 (her 
debut album) and J.Lo. Lopez's next 
studio album of new material is expect-
ed to be released sometime next year. 

"Even though I have a lot of demands 
on my time," she says with a laugh, "I'm 
definitely not complaining." 

NEIAISLINE... 
MuchMusic USA in New York City has named Marc Juris president. He was 
executive VP/GM of American Movie Classics ... Cumulus Media has debuted 
KRPW (Power 97.5), a new mainstream R&B station in Houston. Tim Davies 
is GM, and Maurice Devoe is PD ... Phil Zachary, former GM of modem 
rocker WHFS Washington, D.C., has relocated to Raleigh, N.C., to helm the 
radio, Internet, and retail interests of Curtis Media ... Sirius Satellite Radio 
has named Guy Johnson senior VP of sales and marketing. He was a Thom-
son Corp. exec ... Mainstream top 40 station WKQI Detroit has named Dom 
Theodore PD. He was PD of top 40 KRBE Houston. 
Compiled by Carla Hay in New York City. 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 

Counter. 
nRsr LIGHT: The first sales week of the new year 
repeats a theme we saw so often last year. as 
album units are down 1.4%, compared with the 
same week of 2001. At this time of year, with 
the transition from the holiday season's brisk 
pace, we're accustomed to seeing albums sell 
less than they did in previous weeks, but the 
declines this week at the top of The Billboard 

200 are notably bleak. Only one album among 
the first 40 titles, the soundtrack to The Lord 
of the Rings: The Fellowship of the Ring (49-
29, down 31%), has a drop of less than 40%. In 
the first week of 2001, nine of the top 40 al-
bums, including three in the top 10, had de-
clines of less than 40%. 

Every year, new acts and soundtracks tend 
to chart well in January's shifting climate. Wit-
ness big-voiced Josh Groban: In last issue's 
post-Christmas swoon, a mere 7% drop 
marched Groban 152-103 on The Billboard 200 
and to No. 1 on Heatseekers. Now, his album 
stands out even more, jumping to No. 41 on a 
12% gain, the only title from last week's Bill-
board 200 to post any gain at all. 
TV gets an assist. On Jan. 1, Groban performed 

two songs each on two NBC shows, Today and 
Brian Boitano's Skating Spectacular. Earlier, he 
appeared in the Christmas episode ofAllyMcBeal. 

THE LONG RUN: Even with a 58% decline, Creed 
maintains a 33% lead over Linkin Park on The 
Billboard 200 (166,000 units and 124,000, respec-
tively). The seven-week run at No. 1 by Creed's 
Weathered is the chart's longest streak since 
Eminem linked eight weeks in summer 2000. 

Of this year's Grammy Awards nominees, the 
one with the most obvious lift is India.Arie, who 
re-enters at No. 139 (see story, page 14). Next 
week's charts will gauge the impact of the 
American Music Awards, telecast Jan. 9 on ABC. 

THE YEAR THAT WAS: Imagine a high-school 
senior who was captain of his football squad and 
the star of his school's debate team while main-
taining a heady 3.75 grade-point average. 
Despite his lofty accomplishments, the kid suf-

fers an inferiority complex, because all of his 
teachers so fondly recall his slightly older broth-
er, who just a year earlier racked up a perfect 
4.0 average, was the most valuable player at the 
conference football championship, and drew a 
standing ovation as class valedictorian. Put 
yourself in the younger brother's shoes and 
you'll get an idea of how the year 2001 felt in 
the eyes of the music industry. 

Indeed, 2001's album sales lagged 2.9% be-
hind the prior year's sum—the first year-to-year 
sag in SoundScan's 10-year history (Billboard, 
Jan. 12) and the music industry's first soft year 
in 18 years (Over the Counter, Billboard, Dec. 8, 
2001). But did you realize that the album yield 
for 2001, 763 million, was the second-largest 
sum of the past decade? That's more than the 
755 million units sold in 1999. when album 
sales were up 5.9% over the prior year. More 
than the 728.5 million moved in 1998, which 
beat the previous mark by 11.7%. And certain-
ly more than the 652 million sold in 1997, 
which was 5.7% above an almost-flat 1996. 

Only the year 2000, powered by seven albums 
that exceeded 5 million copies and six albums 
that enjoyed million-plus weeks, pushed more 
units than those sold in 2001. Considering that 
just three albums saw million-plus weeks dur-
ing SoundScan's first eight years, perhaps 2000 
should be regarded as an anomaly rather than 
a meaningful comparative—for its slightly 
younger brother or any other year. 

After living in 2000's shadow for most of the 
year—including an eight-week stretch in the 
fourth quarter, during which album sales lagged 
behind those of the comparative weeks from the 
year before-2001 closed on a defiant note. Last 
issue's charts—reflecting the last week of the 
previous year—had album sales up 12% over 
2000's post-Christmas frame. 

RETURN OF THE MELODY: The oddest hip-hop 
fact of 2001 is that the best-selling rap album 
of the year was the second-best-selling rap title 
of 2000. In its first year of release, Nelly's Coun-
try Grammar ranked seventh among all albums 
(5 million copies), when Eminem's The Mar-
shall Mathers LP led the rap field with 7.9 mil-
lion. But Nelly's debut managed to lead the rap 
pack in 2001, when it ranked 19th among all 
genres with another 2.4 million, outselling all 
rap sets released last year. 

Not counting rap rockers like Limp Bizlcit 
and Kid Rock, there were four rap albums 
among 2000's top 20 albums, but Nelly's was 
the only rap title among 2001's 20 best sellers. 
By contrast, six R&B acts—including Shaggy, 
Alicia Keys, and Destiny's Child—placed 
albums among 2001's 20 best sellers, while only 
two did so in 2000. 

Next week's Billboard will include a com-
prehensive analysis of 2001's sales picture. 

Minded. 
USHER IS BEST MAN: Usher's "U Got It Bad" 
returns to the top of The Billboard Hot 100, as 
a surge in post-holiday airplay helps the title 
claim the highest one-week audience total of 
ve.9 million listeners. "U Got It Bad" reached 
No. 1 in the Dec. 15, 2001, issue, but the retail 
release of Nickelback's "How You Remind Me" 
relegated Usher to runner-up status during the 
past four weeks on the Hot 100, although he 
maintained the perch atop the Hot 100 Airplay 
chart. A combination of decreasing sales for the 
deleted "How You Remind Me" and an increase 
of 21 million listeners for "U Got It Bad" reverse 
those titles on the Hot 100. 
The 149.9 million listeners for "U Got It Bad" 

bests the mark set by Alicia Keys' "Fallin'" in 
October 2001 with 149.3 million. The record 
now reverts to Arista, which was the first label 
to surpass the 140 million audience mark in 
May 1999 with TLC's "No Scrubs." "U Got It 
Bad" also becomes the first song to top the chart 
in the 2002 chart year on airplay points alone. 
When it first topped the chart in December, the 
title had minimal points from a 12-inch vinyl 
release, which has since been discontinued. 

In its 20th week on Hot R&I3/Hip-Hop Sin-
gles & Tracks, "U Got It Bad" earns Greatest 
Gainer/Airplay honors. Usher's former No. 1 
single stays at No. 2, but the radio growth of 8.6 
million listeners suggests he might leapfrog 
past "Always On Time" by Ja Rule Featuring 
Ashanti, which leads for a third week. 

LAYING ONE DOWN: Creed's "My Sacrifice" breaks 
IL, own record for most one-week spins on Main-
stream Rock Racks, as it garners 2,681 plays. "My 

NP 

Sacrifice" originally set the record in the Dec. 29, 
2001, issue with 2,672 plays, which was the high-
est total since Pink Floyd's longstanding mark of 
2,600 spins for "Keep Talking" in April 1994. With 
a 9% growth in radio audience, "My Sacrifice" 
advances 7-6 on The Billboard Hot 100. 

NO DISGUISE: After a two-year hiatus, Brandy 
re turns to Hot R&B/Hip-Hop Singles & 'flacks 

by Silvio Pietroluongo. Minal Patel. Wade lessen 

with "What About Us?," bowing at No. 44. In its 
initial week at radio, the track racks up 612 spins 
from the chart's radio panel to reach an audi-
ence of more than 13 million, entering the Hot 
R&B/Hip-Hop Airplay chart at No. 39. "What 
About Us?" represents Brandy's first appearance 
on this chart since "U Don't Know Me (Like U 
Used To)," which peaked at No. 25 in October 
1999. It is also the highest debut for the star of 
TV's Moesha since "Angel in Disguise" debuted 
at No. 21 in the Jan. 2, 1999, issue. "What About 
Us?" is the first single from her third album, Full 
Moon, slated to reach stores March 5. 

HE'S EVERYWHERE: As Hot Country Singles & 
Tracks cont m Is return to post-holiday nor-
malcy, Alan Jackson matches his career record 
for most weeks at No. 1, takes the biggest gain 
on the chart, captures the Hot Shot Debut, 
and—by odd chance—has the one title on the 
chart that does not bullet. 

Jackson's "Where Were You (When the World 
Stopped Turning)" controls the chart for a 
fourth week, repeating a feat he accomplished 
in summer 1993 with "Chattahoochee." With 
48.5 million estimated listener impressions, 
"Where Were You" also enjoys the rare distinc-
tion of earning Greatest Gainer while topping 
the chart. The last No. 1 to do that was Sara 
Evans' "Born to Fly," which accomplished the 
feat one year ago (Billboard, Jan. 20, 2001). 
The Hot Shot Debut, "Designated Drinker," 

from Jackson's forthcoming Drive, is a not-so-
politically-correct barroom two-stepper featur-
ing George Strait. It starts at No. 54. 

Jackson's prior single, "It's Alright to Be a 
Redneck," is the only non-bulleted title on Hot 
Country Singles & '1\-acks this issue, as coun-
try radio's return to regular rotations picks up 
spins on the remainder of the list. 

Meanwhile, we're disappointed to report that 
the San Francisco market is without a country 
station after a New Year's Day flip to rhythmic 
top 40 by KYCY. It is the first time the Bay Area 
has been without a country station in more 
than 26 years, a stand that dates back to 1974, 
when KNEW signed on. 

NO GAIN: For the second consecutive week, 
there is no Greatest Gainer/Sales title on The 
Billboard Hot 100. In order to qualify for that 
award, a the title must appear on both the 
Hot 100 and Hot 100 Singles Sales chart in 
the prior week As was true last issue, the only 
titles with gains on the sales chart appear 
solely on that chart. In the post-holiday sales 
climate, we adjust the bullet criteria to 
reward titles with the least-severe declines. 
Of the 25 bulleted titles on Hot 100 Singles 
Sales, the only title from last week's chart to 
actually garner an increase is "That Was 
Then" by Roy Jones Jr. (38-17). 
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ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 

net NUMBER 1 ttIC 1 Wegks AI Number 1 

1 7 CREED • Weathered 
WIND/UP 13075 Ill 96/18981 

50 40 29 12 ANDREA BOCELLI • Cieli Di Toscana 
PHILIPS 589341 112 9818981 

11 

1 51 43 52 5 LIMP BIZKIT New Old Songs (Re-Mix) 
FLIP 493192'/INTERSCOPE 112 98/18 981 

26 

2 2 7 63 LINKIN PARK A' [Hybrid Theory] 
WARNER BROS. 47755112.98/18981 

2 52 55 70 3 VARIOUS ARTISTS The Source Presents Hip Hop Hits — Volume 5 
UTV/DEF JAM 586662/10J M G 112 98/18 931 

52 

3 4 16 6 LUDACRIS Word Of Mouf 
DISTURBING THA PEACE/DEF JAM SOUTH 586446'/IDJMG 112.98/18 981 

3 53 56 53 54 NELLY FURTADO • 2 Whoa, Nelly! 
DREAMWORKS 450117/INTERSCOPE 11298/M9811 

24 

4 5 6 17 NICKELBACK • 5 Silver Side Up 
ROADRUNNER 81M85/1DJ MG 112 98/18 981 

2 0  90 94 8 ROD STEWART The Very Best Of Rod Stewart 
WARNER BROS 78328112.98/18.981 

54 

5 3 2 7 VARIOUS ARTISTS • 1 Now 8 
EMVUNIVERSAUSONY/ZOMBA 11154/VIRGIN 112 98/19 981 

2 55 60 78 25 CRAIG DAVID • Born To Do It 
WILDSTAR/ATLANTIC 8808 I'JAG 111.98/17.981 

11 

6 7 5 59 ENYA A' A Day Without Rain 
REPRISE 47426/WARNER BROS. 112 98/18 981 

2 56 50 60 25 AALIYAH • Aaliyah 
BLACKGROUND 10082' 112.98/18.981 

1 

7 8 20 14 JA RULE • Pain Is Love 
MURDER INCJOEF JAM 586437./IDJMG 111 98/19 981 

1 57 54 45 7 STING ... All This Time 
ABM 493169/INTERSCOPE 112 98/18.981 

32 

8 10 10 7 PINK • Ressundaztood 
ARISTA 1471811298/18 981 

8 41) 74 71 62 U2 • 3 All That You Can't Leave Behind 
INTERSCOPE 52465311298/18.981 

3 

9 9 8 3 NAS Stillmatic 
ILL WILL/COLUMBIA 05796/CRS 11298 EU/IS 981 

8 41) 70 99 10 THE CALLING • Camino Palmero 
RCA 6758511198/179811 

59 

10 11 13 4 NO DOUBT Rock Steady 
INTERSCOPE 493158'11298/18 981 

9 60 66 61 16 DIANA KRALL • The Look Of Love 
VERVE 9491346NG 112.98/18e) 

9 

11 6 9 22 USHER • 5 8701 
ARISTA 14715' 112.98/18981 

4 (1) 81 143 6 SOUNDTRACK Ali 
INTERSCOPE 493172112.98/19981 

61 

12 13 17 8 SHAKIRA • Laundry Service 
EPIC 63900112 98 E0/18 981 

3 62 62 79 38 SUM 41 • All Killer No Filler 
ISLAND 548882/10MG 112.9808 981 

13 

13 16 19 28 ALICIA KEYS • ' Songs In A Minor 
J 2000111298/18.981 

1 63 67 72 3 MASTER P Game Face 
NEW NO LIMIT 860977/UNIVERSAL 11298/16.9e) 

63 

14 12 4 9 BRITNEY SPEARS • ' Britney 
JIVE 41776/ZOMBA 11298/18.981 

1 64 58 80 9 PETEY PABLO • Diary Of A Sinner:1st Entry 
JIVE 41713/ZOMBA 1119817 981 

13 

15 17 14 10 ENRIQUE IGLESIAS • Escape 
INTERSCOPE 493148 112 98/18 981 

2 65 59 68 17 JAY-Z A The Blueprint 
ROCA-FELLA/DEF JAM 581396'/IDJMG / 12 98/19981 

1 

16 19 30 17 P.O.D. • Satellite 
ATLANTIC 82.475./A6 111 98/17 981 

6 66 77 83 7 SARAH BRIGHTMAN Classics 
NEMO STUDIO 33257 1ANGEL 11298/(7 981 

66 

17 18 18 9 PINK FLOYD • 5 Echoes— The Best Of Pink Floyd 
CAPITOL 38111 11998/24981 

2 a 82 119 13 THE STROKES Is This It 
RCA 68101' ( 17.93C01 

67 

18 24 21 54 SOUNDTRACK •' 0 Brother, Where Art Thou? 
MERCURY (NASHVILLE) 170069111 98/18 981 

11 68 73 63 60 THE BEATLES • 8 1 
APPLE 29325/CAPITOL 112 WTI 8 981 

1 

19 21 37 5 OUTKAST Big Bai 5 pre Present— OutKost 
ARISTA 26093'112 98/18 981 

19 69 57 50 36 DESTINY'S CHILD •' Survivor 
COLUMBIA 61963'/CRS 111 98 FOJI8 981 

1 

,20 
- 

21 

23 36 19 PUDDLE OF MUDD A Come Clean 
FLAVVLESS/GEFTE I. L • • : • . 6,18961 

10 70 61 75 8 ROB ZOMBIE The Sinister Urge 
GEFFEN 493147'/INTERSCOPE 1129818981 

8 

14 3 8 GARTH BROOKS •' Scarecrow 
CAPITOL (NASHVILLE) 3133/ : . 38 18 981 

1 71 64 76 i GREEN DAY • International Superhits! 
REPRISE 48145/WARNER BROS 118 98 CD/ 

40 

22 20 24 7 KID ROCK • Cocky 
LAVA/ATLANTIC 83482'/AG 11298/18.981 

7 0  88 138 7 HOOBASTANK Hoobastank 
ISLAND 686435/10MG 112.98 COI 8 

72 

23 15 11 3 LIL BOW WOW Doggy Bag 
so SO DEF/COLUMBIA 86130/CRG 112.98 813/18 981 

11 73 78 88 37 JANET • 2 All For You 
VIRGIN 10144'112 98/18 981 

1 

24 26 44 6 BUSTA RHYMES • Genesis 
FLIPMODE 20009'/J 11298/18.981 

7 0  92 124 S ICE CUBE Greatest Hits 
PRIORITY 29091'/CAPITOL ( 12.98/78961 

54 

25 27 33 3 MYSTIKAL Tarantula 
JIVE 41710'/ZUMBA 11298/18981 

25 0  93 108 S NATE DOGG Music & Me 
DESERT STORWELEKTRA 62688'/EEG 112.98/18 981 

32 

26 22 23 JEWEL • This Way 
ATLANTIC 133519./A6 112 98/18.981 

9 76 63 49 23 VARIOUS ARTISTS • 5 Now 7 
EMVUNIVERSAUSONY/ZOMBA 10749/VIRGIN 112 98/18 98) 

1 

27 25 26 10 MICHAEL JACKSON • Invincible 
EPIC 89400'112.98 EQ/18981 

1 77 75 92 7 THE SMASHING PUMPKINS • (Rotten Apples) Greatest Hits 
VIRGIN 11316118.98 COI 

31 

28 29 27 8 MADONNA • GHV2: Greatest Hits Volume 2 
MAVERICK 48000/WARNER BROS. 112.98/18.981 

7 78 69 96 89 DISTURBED • 2 The Sickness 
GIANT 24738/WARNER BROS. 111.98/17.961 0 

29 

49 64 7 SOUNDTRACK • The Lord Of The Rings: The Fellowship Of The Ring 
REPRISE 48110/WARNER BROS 11998 CD) 

29 0  118 159 29 SOUNDTRACK • Moulin Rouge 
INTERSCOPE 493035112.98/18 981 

3 CD 

:30 28 35 11 INCUBUS • Morning View 
IMMORTAL 85277'/E PIC 117.98 En/18.981 

2 80 84 74 5 YOLANDA ADAMS Believe 
ELEKTRA 62690/EEG 11298/18.981 

43 

- 31 33 34 3 JAY-Z MTV Unplugged 
ROC/A/FELLA/DEF JAM 586614/CMG 19 98/14 981 

31 81 91 77 16 MARTINA MCBRIDE • Greatest Hits 
RCA INASHVILLE1 87012/RIG 112 98/18 981 

5 

32 30 47 18 SYSTEM OF A DOWN • Toxicity 
AMERICAN/COLUMBIA 62240'/CRS 112 98 EWI8981 

1 82 65 51 6 VARIOUS ARTISTS • The Concert For New York City 
COLUMBIA 86270/CRG 121 98 HI CO1 

27 

33 38 43 '19 MARY J. BLIGE • No More Drama 
MCA 112816' 112 98/18981 

2 83 72 98 29 GORILLAZ • Gorillaz 
PARLOPHONE 33478'/VIRGIN112.9LVIS 981 

14 

34 31 40 33 STAIND •' Break The Cycle 
FLIP/ELEKTRA 82626/EEG 112 98/ 18 981 

1 84 96 102 5 SOUNDTRACK Jimmy Neutron Boy Genius 
NICK/JIVE 48501/ZOMBA 11298/18.981 

84 

- 35 37 31 5 VARIOUS ARTISTS • America: A Tribute To Heroes 
INTERSCOPE 493188119 98CDI 

17 85 89 116 S FAT JOE JOSE.: Jealous Ones Still Envy 
TERROR SQUAD/ATLANTIC 83472./A6 11198/17.981 

37 

7'36 34 38 3 VARIOUS ARTISTS Ryde Or Die Vol. III: In The "R" We Trust 
RUE) RIMERS 493177 ./INTERSCOPE 112 9(1/19 981 

34 86 35 15 11 VARIOUS ARTISTS A" Now That's What I Call Christmas! 
EM120MBA/SONY 5856XVUNIVERSAL 119.98 COI 

3 

37 46 55 4 MOBB DEEP Infamy 
LOUD/COLUMBIA 85889./CRG 11298 EO/18 981 

22 0  108 95 19 SOUNDTRACK • The Princess Diaries 
WALT DISNEY 860731 118.98 COI 

41 

38 48 69 4 SOUNDTRACK How High 
DEE JAM 5868/8./IDJMG 112.98/18.981 

38 41) 111 136 9 ANGIE STONE Mahogany Soul 
J 20013' 11298/18.981 

22 

39 32 22 10 BACKSTREET BOYS The Hits — Chapter One 
JIVE 41779/ZOMBA 112.98/18 981 

4 0  107 141 9 FAITH EVANS Faithfully 
BAD BOY 73041/ARISTA 112.98/18.981 

14 

40 44 28 19 TOBY KEITH • Pull My Chain 
osEAmwossscusmvilLEI 890291/INTERSCOPE 111 98/18 981 

9 90 95 84 45 DAVE MATTHEWS BAND A' Everyday 
RCA 67988 111.98/18 981 

1 

0  103 152 

ee GREATEST GAINER/HEATSEEKER IMPACT et 
JOSH GROBAN 143 48154ANARNER BROS 118 98 COI 11 Josh Groban 

a 126 151 S MACK 10 Bang Or Ball 
CASH MONEY 8809011./UNIVERSAL 112 98,18 981 

48 

41 92 80 100 30 BLINK-182 • Take Off Your Pants And Jacket 
MCA 112627112.98/18.981 

1 

42 53 39 34 SOUNDTRACK • Shrek 
DREAMWORKS 450305/INTERSCOPE 112.98/18.981 

28 a 119 140 4 WARREN G The Return Of The Regulator 
UNIVERSAL 016111 . 12 98 18 98 

89 

43 52 62 4 JOE Better Days 
JIVE 41786/ZOMBA 11298/18.981 

32 

3 0  144 

let PACESETTER .., r, 
115 46 VARIOUS ARTISTS A Songs 4 Worship —Shout To The Lord 

INTEGRITY 61001 I1ML LIFE , I9 98 CD1 

51 44 41 42 15 VARIOUS ARTISTS • Totally Hits 2001 
WARNER BROS/ELEKTRA/ATLANTIC 14884/ARISTA 112.98/18 981 

45 47 56 44 ALIEN ANT FARM • ANThology 
NEW NOIZEJDREAMWORKS 450293/INTERSCOPE 111 98/18 9818 

11 0  143 190 8 KEKE VVYATT Soul Sista 
MCA 112809 11298/14981 

60 

46 36 25 24 'N SYNC AV Celebrity 
JIVE 41758/ZOMBA 112 98/18 98) 

1 96 104 101 75 SOUNDTRACK • 5 Coyote Ugly 
CURB 78703111.98/17.981 

10 

47 39 32 3 WU-TANG CLAN Iron Flag 
WU-TANG/LOUD/COLUMBIA 96236'/CRS 112 98 80/18 981 

32 97 86 137 17 FABOLOUS • Ghetto Fabolous 
DESERT STORWELEKTRA 82679'/EEG 112 98/18 98) 

4 

48 42 59 11 DMX • The Great Depression 
RUFF HYDERS/DEF JAM 586450./IDMG 112 98/19 961 

1 0  114 157 7 TIMBALAND & MAGOO Indecent Proposal 
BLACKGROUND 10946' 112.98/18 981 

29 

49 51 54 SO JENNIFER LOPEZ • 5 J.Lo 
EPIC 85965 11298 E13/18.981 

1 99 71 48 13 CHARLOTTE CHURCH • Enchantment 
COLUMBIA 89710/CRG 112.98 E0/18.981 

15 
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100 79 121 SEVENDUST Animosity 

1VT 5870 110 98/17 981 

28 150 156 97 

-..---, 

MICHAEL W. SMITH • Worship 
REUNION 10025/ZOMBA Ill 98/17.98) 

20 

101 68 46 AARON CARTER • Oh Aaron 
JIVE 41768/ZOMBA ( 12 98/18 981 

7 151 147 183 MISSY "MISDEMEANOR" ELLIOTT A Miss E...So Addictive 
THE GOLD MIND/ELEKTRA 626391/EEG 112 98/18 981 

2 

102 99 85 BARENAKED LADIES • Disc One: All Their Greatest Hits (1991-2001) 
REPRISE 48075/WARNER BROS ( 18 98 CD) 

38 152 165 -- 8BALL Almost Famous 

JCOR 860954/INTERSCOPE 112.98/18 %) 

47 

103 87 90 OZZY OSBOURNE • Down To Earth 

EPIC 63580112.98 E0/18 98) 

4 153 141 104 REBA MCENTIRE • Greatest Hits Volume III - I'm A Survivor 

MCA NASHVILLE 170202111.98/18.98) 

18 

104 76 65 LENNY KRAVITZ A Lenny 
VIRGIN 11233 112.98/1818) 

12 154 150 165 BRIAN MCKNIGHT • Superhero 

MOTOWN 014743/UNIVERSAL (1298/18 98) 

7 

105 105 73 TIM MCGRAW A Set ibis Circus Down 

CURB 78711 ( 12.98/18 96) 

2 155 151 120 TIM MCGRAW A 2 Greatest Hits 

CURB 77978 ( 12 98/18 98) 

4 

106 102 111 JILL SCOTT Experience: Jill Scott 826+ 

HIDDEN BEACH 86150/EPIC ( 14.96/1398) 

38 156 148 176 LIMP BIZKIT A' Chocolate Starfish And The Hot Dog Flavored Water 

FLIP 4907591/INTERSCOPE 112.98/18.981 

1 

107 100 67 VARIOUS ARTISTS • God Bless America 

COLUMBIA 86300/CRG 17.98 EC/13.981 

1 (ED 175 123 BROOKS & DUNN • Steers & Stripes 

ARISTA NASHVILLE 67003/RLG112.%/18 98/ 

4 

IED 133 133 LENNY KRAVITZ •' Greatest Hits 

VIRGIN 50316 11290/18 981 

2 158 142 154 WEEZER A Weezer 

GEFFEN 4930151INTERSCO PE 112 98/18 981 

4 

(ED 135 150 SOUNDTRACK Vanilla Sky 

REPRISE 48109/WARNER BROS. 118.98 CO) 

109 159 155 93 THIRD DAY Come Together 

ESSENTIAL 10868/ZOMBA 111 98/17 981 

31 

110 94 81 MARIAH CAREY Greatest Hits 
COLUMBIA 85%O/CRS 117 98 E0/22.98) 

52 tan 183 - UGK Dirty Money 

JIVE 41673//0 MBA 111 98/1/ 981 

18 

111 83 57 GEORGE STRAIT • The Road Less Traveled 
MCA NASHVILLE 170'220W 98/18 981 

9 CD RE-ENTRY - -4 - G. DEP Child Of The Ghetto 
BAD BOY 730421/ARIS1A Ill 98/17%1 9 

106 

112 121 178 JIMMY EAT WORLD Jimmy Eat World 

DREAMWORKS 450334/ANTERSCOPE ( 17.% CD) 

54 162 176 - 15 ADEMA Adema 

ARISTA 146%111 98/17 98) 

27 

113 117 146 COLDPLAY A Parachutes 

NETTWERK 30162/CAPITOL 111.9611 98111 

51 163 132 103 /51 MICK JAGGER Goddess In The Doorway 

4. VIRGIN 1126811818 COI 

39 

114 106 82 TRAIN A' Drops Of Jupiter 

AWARE/COLUMBIA 69888/CRG 112.98 60/18431 

6 164 145 107 4 ELTON JOHN • Songs From The West Coast 

. ROCKET 566334/UNIVERSAL ( 1199/1899) 

15 

115 110 164 CYPRESS HILL Stoned Raiders 
COLUMBIA 8574(MCRG 112.98 611/1818) 

64 165 157 134 KENNY CHESNEY A 2 Greatest Hits 

RNA 67978/RLG111911/18.981 

13 

116 124 132 LIFEHOUSE A 2 No Name Face 

DREAMWORKS 450231/INTERSCOPE 112.9618631 à 

6 SOUNDTRACK The Fast And The Furious: More Fast And Furious 
ISLAND 51166310DJMG (14.98 CD) 

166 

117 101 131 JAGGED EDGE A Jagged Little Thrill 

SO SO DEF/COLUMBIA 85640/CRU 111% 60/1896 

3 197 PETE YORN Music For The Morning After 

COLUMBIA 62216//CRG (7.96 E0/12.98)* 

139 

4/1) 
SOUNDTRACK • The Fast And The Furious 

MURDER INC/DEF JAM 5488342./IDJMG 112.98118.e 

7 168 180 - SOUNDTRACK Not Another Teen Movie 
MAVERICK 48250/WARNER BROS.118.98 CD) 

168 

-119 112 86 BEE GEES Their Greatest Hits- The Record 

POLYDORAITV 589400/UNIVERSAL 117 98/24.98) 

49 169 160 172 BOYZ II MEN Legacy: The Greatest Hits Collection 
UNIVERSAL 016063 112 %/18.961 

89 

120 116 113 MARC ANTHONY • Libre 

COLUMBIA 84617/SONY DISCOS ( 11.98 E0/11913) 

57 170 162 189 TENACIOUS D Tenacious D 

EPIC 86234 11838 ECI CO) 

33 

121 127 161 DEFAULT The Fallout 

TVE 2310 ULM CD1à 

121 171 152 112 PAUL MCCARTNEY Driving Rain 

MPL 35510/CAPITOL (7.98)18.98) 

26 

122 134 148 MAXWELL A Now 

COLUMBIA 6713/3NCRG 112.90 03/18.911/ 

1 172 178 144 SARA EVANS A Born To Fly 

RCA INASHVILLE) 67964/RLG 111.98/17.931 

55 

CD 171 - SOUNDTRACK Orange County: The Soundtrack 

COLUMBIA 85933/CRG ( 18.913 Ell CM 

123 173 177 - TANTRIC • Tantric 
MAVERICK 47978/WARNER BROS 11190 CD) è 

71 

124 129 118 FIVE FOR FIGHTING • America Town 

AWARE/COLUMBIA 63759/CRG (7 98 EQ/17.98I a 

54 174 153 109 JOHN MELLENCAMP Cuttin Heads 

COLUMBIA 85098/CRG118.91 60 CD) 

15 

125 138 149 DAVID GRAY A White Ladder 

ATO 91351/RCA ( 11.911/17.981 à 

35 175 149 193 DROWNING POOL A Sinner 

WIND-UP 13065 ( 18.98 COI 

14 

126 136 129 BOB DYLAN • Love And Theft 

COLUMBIA 85975./CRG (1818 KO COI 

5 176 139 110 DREAM STREET • Dream Street 

VEO 18304/E DEL 112.98/18.981 

37 

127 115 66 1 VARIOUS ARTISTS Wow Hits 2002: The Year's 30 Top Christian Artists And Hits 

EMI CHRISTIAN/PROVIDENT/WORD 51890/SPARROW 119 98/21 981 

52 177 168 - SOUNDTRACK Three 6 Mafia & Hypnotize Minds Presents:Choices -  The Album 
HYPNOTIZE MINDS/LOUD/COLUMBIA 1972/CRG 112988onese) 

19 

128 128 199 : 0 JERMAINE DUPRI Instructions 

SO SO DEF/COLUMBIA BM/CRC 112 98 EQ/18 98/ 

15 178 172 - SNOOP DOGGY DOGG Death Row's Snoop Doggy Dogg Greatest Hits 
DEATH ROW/DOGGYSTYLF/PRIORITY 50030NCAPITOL11196/18.981 

28 

129 113 87 
/ 
10 SOUNDTRACK • Harry Potter And The Sorcerer's Stone 

WARNER SUNSET/NONESUCH/ATLANTIC 83491/AG 11298/18 981 

48 179 161 197 TOOL A Lateralus 

TOOL DISSECTIONALNOLCANO 31180/ZOMBA (1198/18.981 

1 

130 109 91 .,,'6 SMASH MOUTH Smash Mouth 

INTERSCOPE 493%7 112.96/18.» 

48 CD ill KIDZ BOP KIDS Kidt Bop 
RAZOR a TIE 119042111.96/18.981 

76 

131 120 126 NELLY A ° Country Grammar 

FO' REEL 15774r/UNIVERSAL 112 98/18 98/ 

1 €1) 19811 VARIOUS ARTISTS Songs 4 Worship Christmas 

INTEGRITY 14804/TIME LIFE (1928 CD) 

116 

184 (ED - DILATED PEOPLES Expansion Team 

AB B/PRIORITY 31477//CAPITOL 16 98/10 98) 

... 
36 a  " 

- -'-'' -; 

MERCYME Almost There 

140/WORD 85725/E PIC 118.96 Ell CO)* 

174 

133 98 89 DAVE MATTHEWS BAND A Live In Chicago 12.19.98 

BAMA RAGS 68311/RCA (21.98 CD) 

6 183 169 135 . DIXIE CHICKS A9 Fly 

MONUMENT 69678/SONY INASHVII1E)112.98 03/18.981 

1 

(ED 199 - VARIOUS ARTISTS Pulse 

RAZOR 8/ TIE 89011 112.96/18.981 

43 184 195 166 CLINT BLACK Greatest Hits II 

RCA (NASHVILLE) 67035/131.6 112.98/18.981 

97 

135 125 106 NATALIE MERCHANT • Motherland 

ELEKTRA 62721/EEG 118.98 CD) 

30 185 164 127 

y 

TONY BENNETT Playin' With My Friends: Bennett Sings The Blues 

RPM/COLUMBIA 85833/61G (1838 Ell CD) 

50 

itED 154 117 NEIL DIAMOND The Essential Neil Diamond 

LEGACY/COLUMBIA 115881/CRG ( 17.98 E0/24.98) 

90 186 191 - GHOSTFACE KILLAH Bulletproof Wallets 

EPIC 61589/ ( 12.98Eruise 

34 

137 146 188 DUNGEON FAMILY Even In Darkness 

ARISTA 11093' 112.%/18.98) 

42 187 158 -- JUVENILE • Project English 
CASH MONEY 860913/UNIVERSAL ( 12961818) 

2 

ID 

#/ HOT SI-10T DEBUT ..• 
FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR Eee -011: The Best Of The Rat Pack 

CAPITOL 38452112.9B/17 981 

188 188 158 BILLY JOEL 
COLUMBIA 86005/CRG ( 17.98 E0/24.%) The Essential Billy Joel 29 

138 cr) iw 
RASCAL FLATTS • Rascal Flans 

LYRIC STREET 165011/FICILLYWOOD 111.98/11%) à 

122 

tZED ' INDIA.ARIE A Acoustic Soul 

MOTOWN 013770/UNIVERSAL 112.96/18 9.81 

10 (Mu- MR. CHEEKS John P. Kelly 

UNIVERSAL 014928 112.98/18.961 

32 

CD 179 194 ENIGMA LSD: Love Sensuality Devotion - The Greatest Hits 

VIRGIN 11119 118%01 

29 191 170 162 MACY GRAY • The Id 

EPIC 852001 ( 12.% EQ/16.98) 

11 

141 123 105 0-TOWN A 0-Town 

J 20000 11198/18.981 

5 192 140 e00 16 SLIPKNOT A Iowa 

ROADRUNNER 13185841/1DJ MG 112 98/18 98/ 

3 

142 122 122 MICHELLE BRANCH • The Spirit Room 

MAVERICK 47985/WARNER BROS. ( 17.98 CD) 

64 193 182 139 I"..28 LONESTAR • I'm Already There 

/..,.., BNA 61011/OLD 112.98/18%1 .., 

9 

159 185 

'.:;•'• ' 

THE ISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS A Eternal 
DREAMWORKS 450291/INTERSCOPE ( 12 98/18 98) 

3 194 166 130 
r,T 

AARON CARTER A 2 Aaron 's Party (Come Get It) 

JIVE 41708/ZOMBA 111.98/17.981 

4 

144 131 155 • CITY HIGH • City High 

BOOGA BASEMENT 490690/INTERSCOPE 112 911/18 961 

34 195 163 191 , AFROMAN • The Good Times 

UNIVERSAL 014979 (1198/18.981 

10 

145 130 147 , - GINUWINE A The Life 

EPIC 69622. 112.99 ECl/18 98) 

3 196 200 171 

n.1 

SHAGGY A' Hotshot 

MCA 1120961 ( 12.98/18.%) 

1 

CD 173 195 SCENE 23 Pop Stars 2: Music From The TV Show 
143 31178/LONDON SIRE ( 11.96/17.96)* 

146 197 181 - .8 

.. 

SOUNDTRACK The Wash 

AFTERMATH/DOGGYSTYLE 4931281/1NTE RSCO PE 117 98/18 98/ 

19 

CD FRANK SINATFtA, DEAN MARTIN & SAMMY DAVIS JR The Rat Pack Live At The Sands 
CAPITOL 38615 ( 12.96/17.98) 

147 (1ED STEVE HOLY Blue Moon 
CURB 77972 ( 11.%/17.911). 

187 

148 137 184 BUBBA SPAFt)00( • Dark Days, Bright Nights 
BEAT CLUB 493127NINTERSCOPE112.98/18.901 

3 ID JOHN MAYER Room For Squares 
AWARE/COLUMBIA 85293./CRG (7.98 60/11 981 à 

194 

CD 196 - 

_ 

JAHEIM • [Ghetto Love] 
DIVINE MILL 4745r/WARNER BROS ( II 98/17-98) 

9 CD ZOEGIRL Life 
SPARROW 51828116 98 COI à 

111 

411 Albums wah the oreare t sales gains this week. • Recording Industry Assn. Of America ( RIDA) certification for net shipment of 500,000 album unds ( Gold). A RIAD certification for net shipment of I million units ( Platinum). • RIAD certification for net shipment of 10 million units ( Dia- I rie IM seilq .1b..3 =Mel 
mond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAD mult.phes shipments by the number of discs and/or tapes. RIAA Latin awards: 0 Certification for net 

shipment of 100,000 units ( Oro). A Certification of 200,000 units ( Platinol. A' Certification of 400,000 units IMulti-Platino). 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WU labels, are suggested lists. Tape prices marked EQ. and all other CO prices, mich.61, aid Menel Mu repels I I 
are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. Indicates past or present Heatseeker tftle. 
T 2902, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. wheO4 ample Cd pnrodel by 
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TOP JAll ALBUMS TM 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 DIANA KRALL• 
VERVE M9846NG 

NUMBER 1 
The Look Of Love 

2 TONY BENNETT 
RPM/COLUMBIA 651333/CRG 

Playin' With My Friends: Bennett Sings The Blues 

3 HARRY CONNICK, JR. 
COLUMBIA 860776 CR 

Songs I Heard 

4 HARRY CONNICK, JR. 
COLUMBIA 69794NCRG 

30 

7 STEVE TYRELL 
COLUMBIA 86006/CRG 1 

Standard Time 

• 6 ETTA JAMES 
PRIVATE MuSIC/WINDHAM HILL 11580/RCA 

Blue Gardenia 

8 JANE MONHEIT 
N.CODED 4270/WARLOCK 1 

Come Dream With Me 

8 9 SOUNDTRACK 
LEGACY/COLUMBIA 85350/CRG 

Finding Forrester 

, 9 16 JOHN COLTRANE 
RHINO 79778 

The Very Best Of John Coltrane 

I 11 VARIOUS ARTISTS 
UNNERVE 520191/VG 

Pure Jazz 

10 VARIOUS ARTISTS 
LEGACY/COLUMBIANERVE 61439/CRG 

The Best Of Ken Burns Jan 

12 LOUIS ARMSTRONG 
LEGACY COLUMBIA RI CRG 

Ken Burns Jan - The Definitive Louis Armstrong 

15 BILLIE HOLIDAY 
VERVE 549081NG 

Ken Burns Jan - The Definitive Billie Holiday 

14 , 
. 

21 MILES DAVIS 
LEGACY/COLUMBIA 85186 /CRG 

Super Hits 

13 MILES DAVIS 
LEGACY/COLUMBIA 85475/CRG 

The Essential Miles Davis 

• 

5, 

17 JOHN COLTRANE 
VERVE 549083/VG 

Ken Burns Jazz - The Definitive John Coltrane 

17 24 CYRUS CHESTNUT 
DIVISION ONE 83490/ATLANTIC 

Soul Food 

: 22 JANE MONHEIT 
N COOED 4207/WARLOCK 1 

Never Never Land 

" 20 DAVE BRUBECK 
LEGACY/COLUMBIA 61442/CRG 

Ken Burns Jazz - The Definitive Dave Brubeck 

, 0 

- 

BILL FRISELL 
NONESUCH 79624/AG 

Bill Frisell With Dave Holland And Elvin Jones 

? 1 
' 

. 

JOHN COLTRANE 
IMPULSE , 54936ING 

Coltrane For Lovers 

e- 2 23 KEITH JARRETT/GARY PEACOCK/JACK DEJOHNETTE Inside Out 
ECM 14005 

23 18 DIANA KRALL 
JUSTIN TIME 40050 

Stepping Out 

'4 25 CHARLIE HADEN 
vERVE 013611NG 

Nocturne 

25 DIANE SCHUUR MAYNARD FERGUSON Swingin' For Schuur 
CONCORD JAll 4982/CO NCORD 
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TOP CONTEMPORARY 
JAll ALBUMS.. 

ARTIST IMPRINT /3 NUMBER/DISTRIBUTING LABEL Title 

2 BONEY JAMES 
WARNER BROS 48004 

NUMBER 1 
Ride 

DAVE KOZ & FRIENDS 
CAPITOL 338371 

A Smooth Jazz Christmas 

3 VARIOUS ARTISTS 
HIDDEN BEACH 19693/EPIC 

Hidden Beach Recordings Presents: Unwrapped Vol. 1 

4 PETER WHITE 
COLUMBIA 85212/CRG à 

Glow 

5 CHRIS BOTTI 
COLUMBIA 857536/GRO 1 

Night Sessions 

6 LARRY CARLTON 
WARNER BROS 48006 

Deep Into It 

7 ST. GERMAIN 
BLUE NOTE 251146/CAPITOL 1 

Tourist 

8 12 ALEX BUGNON 
NARADA JAZZ 77134/VIRGIN 

Soul Purpose 

9 9 ACOUSTIC ALCHEMY 
HIGHER OCTAVE 11103N1RG IN 

AArt 

' 10 13 KEIKO MATSUI 
NARADA JAll 10264/VIRGIN* 

Deep Blue 

11 11 TOWER OF POWER 
RHINO 74345 

The Very Best of Tower Of Power - The Warner Years 

12 18 PAUL TAYLOR 
PEAK 1506/CONCORD 

Hypnotic 

13 8 RICHARD ELLIOT 
VERVE 549774NG 1 

Crush 

10 BRIAN CULBEFtTSON 
ATLANTIC 83444/AG 1 

Nice & Slow 

15 17 ANDRE WARD 
ORPHEUS 70579 

Feelin' You 

1. 14 VARIOUS ARTISTS 
GRP 549717/VG 

A Twist Of Marley — A Tribute 

17 15 HERB ALPERT 
ARM 490886/INTERSCOPE 

Definitive Hits 

16 HERBIE HANCOCK 
TRANSPARENT 50011 

Future 2 Future 

19 PIECES OF A DREAM 
BLUE NOTE 35707/CAPITOL 

Sensual Embrace - The Soul Ballads 

20 SPYRO GYFtA 
HEADS UP 3061 

In Modern Times 

22 URBAN KNIGHTS 
NARAOA JAZZ 10589/VIRGIN 

Urban Knights IV 

22 PHIL PERRY 
PEAK 6994/CONCORD 

Magic 

20 VARIOUS ARTISTS 
0 92915/AG 

To Grover, With Love 

24 25 RICK BRAUN 
WARNER BROS 47994 

Kisses In The Rain 

19 BONEY JAMES/RICK BRAUN Shake It Up 
WARNER BROS 47567 
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Billboard TOP CLASSICAL ALBUMS,, 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 
'12u NUMBER 1 

RICHARD J00 Billy Joel: Fantasies & Delusions 
COLUMBIA 85397/SONY CLASSICAL 

2 YO-Y0 MA Classic Yo-Yo 
SONY CLASSICAL 89667 

3 ANDREA BOCELLI• Verdi 
PHILIPS 484600/UNIVERSAL CLASSICS GROUP 

4 THE MILLIARD ENSEMBLE/CHRISTOPH POPPEN Bach: Morimur 
ECM 461895/UNIVERSAL CLASSICS GROUP 

8 VANGELIS Mythodea 
SONY CLASSICAL 89191 

5 YO-Y0 MA/EDGAR MEYER/MARK O'CONNOR Appalachian Journey 
SONY CLASSICAL 66782 

9 CECILIA BARTOLI Dreams & Fables 
DECCA 467248/UNIVERSAL CLASSICS GROUP 

8. 1 0 HILARY HAHN Brahms/Stravinsky Violin Concertos 
SONY CLASSICAL 89649 

9 13 MARK O'CONNOR American Seasons 
SONY CLASSICAL 89660 

10 14 LIBERA Luminosa 
TELDEC 40117/AG 

11 12 RENEE FLEMING Renee Fleming 
DECCA 467049/UNIVERSAL CLASSICS GROUP* 

12 15 MARIA CALLAS Legend 
EMI CLASSICS 57057/ANGEL 

13 7 CHANTICLEER FEATURING DAWN UPSHAW Christmas With Chanticleer 
TELDEC 85555/AG 1 

14 11 YO-Y0 MA Simply Baroque II 
SONY CLASSICAL 60681 

15 VARIOUS ARTISTS Ultimate Relaxation Album-Vol. 2 
DECCA 470329/UNIVERSAL CLASSICS GROUP 

WE
F.

,1
1 

p.
Jc

 

L
A
S
T
 W
E
E
K
 

?I:, Bilboand TOP CLASSICAL CROSSOVER TN 
. , 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 
NUMBER 1 

ANDREA BOCELLI • Cieli Di Toscana 

3 SARAH BRIGHTMAN Classics 
.,i si 0 STUDIO 33257/ANGEL 

• 

CHARLOTTE CHURCH • Enchantment 
COLUMBIA 89710/CAS 

TONY BENNETT/CHARLOTTE CHURCH/PLACIDO DOMINGONANESSA WILLIAMS Our F680830 Things 
SONO CLASSICAL 89488 

5 VARIOUS ARTISTS Classical Hits 
UNIVERSAL CLASSICS GROUP 89702/SONY CLASSICAL 

7 RUSSELL WATSON The Voice 
DECCA 488695/UNIVERSAL CLASSICS GROUP à 

9 SARAH BRIGHTMAN • La Luna 
NEMO STUDIO 56968/ANGEL 

8 BOND Born 
MBO/DECCA 487091/UNIVERSAL CLASSICS GROUP à 

SOUNDTRACK A Beautiful Mind 
DECCA 16191/UNIVERSAL CLASSICS GROUP 

10 YES Magnification 
YES 576205/BEYOND 

6 ANDREA BOCELLI Cieli Di Toscana (With Spanish Tracks) 
PHILIPS 598223/UNIVERSAL CLASSICS GROUP 

11 BELA FLECK Perpetual Motion 
SONY CLASSICAL 19610* 

12 THREE MO' TENORS Three Mo' Tenors 
RCA VICTOR 63827/RCA* 

13 TAN DUN FEATURING YO-Y0 MA Crouching Tiger, Hidden Dragon 
SONY CLASSICAL 69347 

15 15 TIM JANIS An American Composer In Concert 
TIM JANIS ENSEMBLE 1104 
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 
NUMBER 1 - 

ENYA • A Day Without Rain 
REPRISE 47425/WARNER BROS 

2 MANNHEIM STEAMROLLER A' Christmas Extraordinaire 
AMERICAN GRAMAPHONE 1225 

3 JIM BRICKMAN Simple Things 
WINDHAM HILL 11589/RCA 

4 VARIOUS ARTISTS A Winter's Solstice: Silver Anniversary Edition 
«WHAM HILL 11604/RCA 

6 

5 YANNI Snowfall 
RCA SPECIAL PRODUCTS 45880 

8 GEORGE WINSTON Remembrance 
wiNDHAM HILL 11624/RCA 

7 7 YANNI • If I Could Tell You 
VIRGIN 79893 

8 9 YANNI Very Best Of Yanni 
wiNDHAm HILL i 1568/RCA 

9 10 VARIOUS ARTISTS Pure Moods III 
MON 50836 

j Ii 

11 

11 MANNHEIM STEAMROLLER Fresh Aire 8 
AMERICAN GRAMAPHONE 888 

15 B-TRIBE Spiritual Spiritual 
HIGHER OCTAVE 10920/VIRGIN 

12 JIM BRICKMAN My Romance: An Evening With Jim Brickman 
wiNDHAM HILL 11557/RCA 

DELERIUM Poem 
NETTWERK 301651 

1 14 OTTNIAR LIEBERT Vol. 2- Surrender 2 Love 
HIGHER OCTAVE 10939/VIRGIN 

15 13 OTTMAR LIEBERT + LUNA NEGRA Little Wing 
EPIC 81597 

JANUARY 19 Billboard 2002 

UTOP CLASSICAL BUDGET  

I
GOD BLESS AMERICA: UNITED WE STAND! vARious mnsT9 ST. CLAIR  

20 CLASSICAL FAVORITES VARIOUS ART1STs 
RIAOACY  

LORD OF THE RINGS: SYMPHONY 880,1 JOHN DE HEUIAAOACT  

FOR A RAINY DAY VARIOUS ARTISTS 
DECCA/UNIVERSAL CLASSICS GROUP  

TI AsurAt mASTERRECES: SPANISH GUITAR 6881005 ARTISTS 
MADAM,  

CIAS.ASICAcy I. MASTERPIECES: ROMANTIC PIANO Taws Nunn 
.  

GERSHWIN: AN AMERICAN IN PARIS VARIOUS ARTISTS 
mADAcy  

CI moral MASTERPIECES: CIAS9C5 ECG RHEUM« »mums 
MADACY  

IMPERIAL CLASSICS VARIOUS AlmSTS 
UNITED MULTIMEDIA _  

MOZART: 25 FAVORITES VARIOUS iumSTS 
VOX /ESSEX ENTERTAINMENT  

CLASSICS FOR RELAXTION & MEDITATION VARIOUS AIMSTS 
MADACV  

ri merAL MASTERPIECES: CLASSIC MEDITATION Mon ARTISTS 
MADACY  

mADC AL LASSICAcy MASTERPIECES: BEST OF MOZART VMMuSAMISTS 

Asorm MASTERPIECES: BEST Of BEETHOVEN VANOUSAIMSTS 
MADACY  

BABY'S REST CLASSICS VARIOUS ARTISTS 
ST. Wm 

JANUARY 19 Billboard 
2002 

In TOP CLASSICAL MIDLINEB 
CLASSICAL DREAMS-MUSIC TO INSPIRE VARIOUS ARTISTS 
VIRGIN CLASSICS /UNIVERSAL CLASSICS GROUP 

MOVIE ADAGIOS VARIOUS ARTISTS 
DECCANNNERSAI CLASSICS GROUP 

MOZART FOR YOUR MIND VARIOUS ARTISTS 
PHILIPS /UNIVERSAL CLASSICS GROUP 

ROMANTIC ADAGIOS VARIOUS ARTISTS 
DELLA /uNIVERSAL CLASSICS GROUP 

TENORS ON TOUR CARRERAS-DOMINGO.pAvAROTTI 
SONY CLASSICAL 

THE H1 OPERA ALBUM VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

BEST OF THE MILLENNIUM VARIOUS ARTISTS 
DG NNNERSAL CLASSICS GROUP 

VIOUN ADAGIOS VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

ONLY CLASSICAL CD YOU NEED VARIOUS ARTISTS 
RCA VICTOR /RCA 

STARS & STRIPES BOSTON POPS ORCHESTRA IREDIER) 
RCA 

MICHAEL AMANTE MICHAEL «ANTE 
MEDALIST 

PACHELBEL CANON VARIOUS ARTISTS 
RCA VICTOR MCA 

MOZART FOR MEDITATION VARIOUS ART1sTs 
PHI UPS /UNIVERSAL CLASSICS GROUP 

GV0/Rrn(R/ARIISYNEJA/H6AI41lI6PAB emil Rim« OBRLIEN 
SONY CLASSICAL 

, BRIDE'S GUIDE TO WEDDING MUSIC VARIOUS MINTS 

C assicar Midline compact discs have a wholesale cost between 

898 and 12.98. CDs with wholesale price lower than 898 appear 

on Classical Budget 

JANUARY 19 
2002 Billboard 
TOP KID AUDIO .11 

KIDZ BOP KIDS 
RAZOR & TIE mom 
READ-ALONG 
WALT DISNEY 860.97 

MONSTERS INC 

,SPONGE13013 SQUAREPANTS ORIGINAL THEME HIGHLIGHTS 
MICK/JIVE 495BLZOMBIL  

VARIOUS ARTISTS 0.4010 DISNEY JAMS VOL 
WALT DISNEY mom 

THE COUNTDOWN KIDS lop soNGs fog mos. Homy MO HE 
HEARTLAND 0061trrimE uFE 

VARIOUS ARTISTS ToDDLER FavoilnES 
MUSIC FOR LITTLE PEOPLEAU 0 RHINO rim/RHINO 

'TODDLER TUNES TeCLASsic SONGS FOR TooDLERS 
BENSON Be 

VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOL 1 
WALT DISNEY ROOS 

VARIOUS ARTISTS DISNEY'S PRINCESS cortmnon 
WALT 010110V 003/31 

VARIOUS ARTISTS KID'S DANCE PAM 
BMG SPECIAL PRODUCTS 48970 

VARIOUS ARTISTS RAMOSE DISNEY 
WALT DISNEY 860695 

VARIOUS ARTISTS DISNEYS GREATEST NOLL 
WALT DISNEY 860693 

VEGGIE TUNES vEGGIE TALES SILLY SONGS WMI LARRY 
BIG IDEA/WORD 6154/LYRICK STUDIOS 

ST. 1010(5 0111BRENS Oat MOBLUMUSECURIGIMININLICA 
/MOM CDS 131941AADACY 

VARIOUS ARTISTS MORI GREATEST: VOL 
WALT DISNEY 89:691 

VARIOUS ARTISTS RADIO DISNEY JAMS VOL 3 
WALT 01SNEY UMW 

VARIOUS ARTISTS Dawes DmisrmAS COLLECTION 
WALT D1SNEy 897887 

FRED MOWN DISNEY'S LUCAS), ALBUM 
WALT DISNEY mœT/ 

VARIOUS ARTISTS MICKEY'S DANCE PARTY 
WALT DISNEY 893727 

BEAR BEAR IN THE BIG OWE HOuSE 
WALT DISNEY momo 

VARIOUS ARTISTS RADIO DISNEY JAMS vOL 2 
WALT DISNEY 866980 

VARIOUS ARTISTS RADIO DISNEY CHRISTMAS JAMS 
WALT DISNEY 460696 

VARIOUS ARTISTS PRESCHOOL FAVORITES 

MUS/C F011 CHU PEOPUNID RHINO READ-ALONG104006110 sNow WRITER THE SEVEN DWARFS 1 

WALT DISNEY Mom 

VARIOUS ARTISTS DISNEY CHILDREN'S WORMS VOLUME! 
WALT DISNEY mom 

Children's recordlnas enamel matron cloture soundtruks excluded 

• Albums with the greatest sales gains this week • Recording Indus-try Assn. Of America ( RIAA) certification for net shipment of 500,000 album unn (Gold). A RI/CA certification for net shipment of 1 million units IPlatinum). • RI/CA certification tor net shipment of 

10 million unit ( Diamond). Numeral following Platinum or Diamond symbol indicates album's muiti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RI/CA multiplies shipments by the number of discs and/or tapes. RI/CA 

Latin awards: o Certification for net shipment of 100,000 units ( Oro). A Certification of 200,000 units ( Platinol. A' Certification of 400,030 units ( Mufti-Platino). Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week, 
B indicates past or present Heatseeker title. ©2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 1

 Top selling albums compiled from 
a imtional sample of retail store. T1055 mer- 8 
chant and interne! sales reports collected, 
compiled. and provided by SoundScan. 

wen 
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19 Bilboard 
ARTIST 
IMPRINT & NUMBER/DISTRIBUTING 

,.. 
HEATSEEKERS® 

LABEL 
Title -os. - 

x : e 
,---, 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

0 5 

C NUMBER 1 -*e: -26 29 15 JUMP 5 Jump 5 
SPARROW 51913 11698 CO) 

DEFAULT The Fallout 27 32 
TVT 2310 III 98 COI 

27 JACK JOHNSON Brushfire Fairytales 
ENJOYOO, i1598 COI 

2 I 3 8 SCENE 23 Pop Stars 2: Music From The TV Show 28 31 
143 31178/LONDON-SIRE 111.98/17.961 

— DARUDE Before The Storm 
GROOVILICIOUS 190/STRICTLY RHYTHM 117 98 CD/ 

0 7 14 G. DEP Child Of The Ghetto 29 34 
BAO BOB 13042./ARISTA 11117.98) 

32 SHELBY LYNNE Love, Shelby 
ISLAND 586436,IDJMG 112 98/1898/ 

0 4 13 PETE YORN Music For The Morning After 30 33 
COLUMBIA 62216./CRG 17.98 80/12.961 

— PAUL VAN DYK The Politics Of Dancing 
MINISTRY OF SOUND 5002 121 98 CD) 

0 8 6 MERCYME Almost There al 48 
I NO/WORD 65725/EPIC 116 98 ES CD) 

— JOAN SEBASTIAN En Vivo: Desde La Plaza El Progreso De Guadalajara 
MUSART 12524/BALBOA 17 98113 981 

0 11 11 RASCAL FLATTS • Rascal Flatts €3 
LYRIC STREET 16501I/HOLLYWOOD Ill 98/1798) 

PAULINA RUBIO • Paulina 
UNIVERSAL LATINO 543319 110 98/1698) 

7 . 5 7 STEVE HOLY Blue Moon 0 49 
CURB 77972 Ill 98/17 981 

— BASEMENT JAXX Rooty 
XL I 0423.;ASTFIALWERKS 116.98 CD) 

0  10 16 JOHN MAYER Room For Squares 34 28 
AWARE COLUMBIA 85293.,CliG 17 98 65/11 98) 

— MEST Destination Unknown 
MAVERICK 48147/WARNER BROS. 111.96 CD) 

0 21 2 

$' GREATEST GAINER ,S- 35 23 12 SONICFLOOD 
INCTWORD 86012 EPIC 111 98 E0/17.98) Resonate 

ZOEGIRL Life 36 35 
SPARROW 5,828 116 98 CD, 

_ 
THE GET UP KIDS Eudora 
HEROES 44 VIL) VINS 357 . VAGRANT 116 98 CEP 

TO 6 9 NICKEL CREEK Nickel Creek 
SUGAR HILL 391:43 116 98 CD) .. . HOT SHOT DEBUT 

e 19 22 CARLOS VIVES Dejame Entrar is 
EMI LATIN 35956 1998/15 981 

ZERO 7 Simple Things 
PALM 5007 111 98 GDP 

12 12 10 DAVE KOZ & FRIENDS A Smooth Jazz Christmas 38 38 
CAPITOL 33837 117 98 CD1 

38 ALEJANDRO FERNANDEZ A Origenes 
SONY DISCOS 84637 11098 EO/1688I 

0  20 20 CHRIS CAGLE Play It Loud 39- 40 
CAPITOL NASHVILLE) 34170 110 98 17 99 

33 TAMMY COCHFtAN Tammy Cochran 
EPIC ( NASHVILLE' 69736/SONY ( NASHVILLE/ 17 98 E0111 981 

14 15 18 TOBYMAC Momentum 0 44 
FOREFRONT 25294 117 98 CD) 

48 PETER WHITE Glow 
COLUMBIA 85212;CRG 11898 EO CO) 

15 . 18 19 JAMIE O 'NEAL • Shiver 41 39 
MERCURY ( NASHVILLE) 170132 111.98/17.981 

___ PAUL OAKENFOLD Swordfish: The Album (Soundtrack) 
WARNER SUNSET/FFRR 31169/LONDON.SIRE 118 98 COI 

0 .• 24 30 ALEJANDRO SANZ MTV Unplugged ali 
WEB LATINA 41541 110 98;17 98) 

THE AVALANCHES Since I Left You 
MODULAR 31177/LONDON-SIRE 11198 CD) 

17 13 24 SOIL Scars -43 41 
J 20022 17.96/1188) 

36 RELIENT K The Anatomy Of The Tongue In Cheek 
GOTEE 72842 112.98 CD) 

18 17 35 GOOD CHARLOTEE Good Charlotte CD 
DAYLIGHT 61452/EPIC 111 98 60/17981 

WHITE STRIPES White Blood Cells 
SYMPATHY FOR THE RECORD INDUSTRY 660 111.96 CD) 

CI 26 46 DJ SKRIBBLE Essential Presents: Skribble 's House 0 
BIG BEATAVARNERESP 350110/LONDON.SIRE 118013 CD) 

DJ ESCAPE Party Time 2002 
GROOVILICIOUS 35104/STRICTLY RHYTHM 121.98 CD) 

0  30 — REMY ZERO TheGoldenHum :46 9 
ELEKTRA 62678/EEG 117 98 CD) 

4 NEWSONG The Christmas Shoes 
REUNION 10033/ZOMBA 111.96/17681 

21 - 14 26 NEW FOUND GLORY New Found Glory e 
DRIVE-THRU I12338/MCA 112 98/18981 

MYRA Myra 
BUENA VISTA 860729/WALT DISNEY 18.513/12.981 

22 25 23 LUPILLO RIVERA A Sufriendo A  Solas 48 36 
SONY DISCOS 84648 115 98 EC1 CD) 

28 BOND Born 
MOO 467091/DECCA 117.98 CD) 

23 16 21 TOYA Toya œ 
ARISTA 14697 III 98/17 98/ 

SIGUR ROS Agaetis Byrjun 
PLAY IT AGAIN SAM I• 11798 CD) 

24 22 17 NICOLE C. MULLEN Talk About It ES 
WORD 85822/EPIC 111 98 60/17 981 

STEVE TYRELL Standard Time 
COLUMBIA 86986/CBS 11298 80/16681 

25 , 27 — FLAW Through The Eyes 
REPUBLIC 014891/UNIVERSAL 112 98 CD) 
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 19 Billboard 
ARTIST 
IMPRINT & NUMBER/DISTRIBUTING 

TOP INDEPENDENT 
LABEL 

Title 

06  
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ALBUMS.. 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

0  2 3 

•:ti--.. NUMBER 1 --.14,- 26 24 
37 THE GET UP KIDS Eudora 

HEROES 8/ VILLAINS 357./VAGRANT 116 98 CD/ 4  

SEVENDUST Animosity 27 17 
TV1 5870 110 98/17 98) 

— VARIOUS ARTISTS Punk 0 Rama 2001 Vol. 6 
EPITAPH 86615 14 98 CD/ 

2 3 4 DEFAULT The Fallout 0 41 
T1/1 2310 11198 COI* 

— WHITE STRIPES White Blood Cells 
SYMPATHY FOR THE RECORD INDUSTRY 680 111-98 CD)* 

3 4 2 DREAM STREET • Dream Street 0 35 
UEG 18364/EEL 112 98/18 981 

— DJ ESCAPE Party Time 2002 
GROOVILICIOUS 35104/STRICTLY RHYTHM 121 98 CD) à 

4 6 8 DE LA SOUL A01: Bionix ED 38 
TOMMY BOY 1443 112 98/18 98) 

46 SIGUR ROS Agaetis Byrjun 
PLAY IT AGAIN SAM I. 11798 CD1111 

5 5 6 KITTIE Oracle 31 26 
ARTEMIO 751088 111 98/17 981 

21 THE CHARLIE DANIELS BAND The Live Record 
BLUE HAT/AUD1UM 8133/KOCH 112 98/14 981 

6 7 5 NICKEL CREEK Nickel Creek 0 
SUGAR HILL 3909 11688 CO1 ,11 

ELEPHANT MAN Log On 
GREENSLEEVES zee 115 98 CD) 

7 1 1 MANNHEIM STEAMROLLER A ' Christmas Extraordinaire e 43 
AMERICAN GRAMAPHONE 1225 11798 CDI 

27 ISRAEL KAMAKAWIWO 'OLE Alone In lz World 
BIG BOY 5907/THE MOUNTAIN APPLE COMPANY 117 98 COI 

8 8 9 PRINCE The Rainbow Children 34 40 
NPG 700044fREDLINE 118,% COI 

— LIL TROY Back To Ballin 
SHORT STOP/IN THE PAINT 8231/KOCH 112 96/18 981 

9 9 14 LOUIE DEVITO N.Y.C. Underground Party Volume 4 0 
OFF VEE 40001/MUSICRAMA 116,% COI 

LOS TEMERARIOS Baladas Rancheras 
FONOVISA 6129 110 98/12 98I• 

0  16 36 OUTLAWZ Novakane 36 23 
OUTLAW/1N THE PAINT 8324/KOCH 112 98/18 981 

— PENNYWISE Land Of The Free? 
, EPITAPH 86600' 116 98 COI 

43) 36 45 

$ GREATEST GAINER $ 37 29 
49 DASHBOARD CONFESSIONAL VAGRANT 354 11198 CD)* The Places You Have Come To Fear The Most 

IMX IMx 
TUG 390013/NEW LINE 112 98/17 981 4 HOT SHOT DEBUT o 

40) 14 28 DJ SKRIBBLE Essential Presents: Skribble 's House 0 
BIG BEATAVARNER ESP 35080/LONDON SIRE 118 98 COI* 

VARIOUS ARTISTS The Annual 2002 
MINISTRY OF SOUND 5003 134 98 CD) 

IZE) 25 35 VARIOUS ARTISTS Ultra. Chilled 01 3P 34 
ULTRA 1110 119 98 CD/ 

— BROTHA LYNCH HUNG The Virus 
. BLACK MARKET 8676 Ill 9EV16 911L 

14 11 30 LIL JON & THE EAST SIDE BOYZ Put Yo Hood Up 4,3 28 
EME 2220./TVT 110 98/16 981 

19- BAHA MEN A ' Who Let The Dogs Out 
S CURVE 751052/ARTEMIO III 98/17 981* 

15 13 10 THE HIT CREW Proud To Be American 41 37 
TURN UP THE MUSIC 1294 17 90 CD1 

22 CAROLE KING Love Makes The World 
ROCKINGALE 8346/KOCH 118 98 CD) 

16 10 11 INSANE CLOWN POSSE Forgotten Freshness Volume 3 0 
PSYCHOPATHIC 3000 117 98 CD) 

COO COO CAL Disturbed 
INFINITE 1466/TOMMY BOB Ill 98/17 981 

17 20 18 JACK JOHNSON Brushfire Fairytales 43 4 — 
ENJOY 001 115 98 CD/ • 

THE RIDDLER Dance Mix NYC 
TOMMY BOY SILVER LABEL 1523/TOMMY BOY 117 98 CDI 

18 18 31 DARUDE Before The Storm 0 
GROOVILICIOUS I06/STRICTLY RHYTHM 117 98 COI • 

REGINA BELLE This Is Regina 
PEAK 6505/CONCORD ( 16 98 C DI 

0  31 47 LA' CHAT Murder She Spoke 45 39 — 
IN THE PAINT 8239/KOCH 112 98/18 981 

FUGAZI The Argument 
DISCHORD 130' 111 98 CD)* 

21) 15 12 VARIOUS ARTISTS Jock James: The All Star Jock James CD 

TOMMY BOY 1524 112 98/18 98) 

THURSDAY Full Collapse 
VICTORY 145 115 98 COI 

21 21 32 PAUL VAN DYK The Politics Of Dancing 0 
MINISTRY OF SOUND 5002 121 98 CD) • 

GREG O 'ClUIN N JOYFUL NOYZE Cliches 
WORLD WIDE GOSPEL 3008 112 98/18 98/ • 

0 30 34 JOAN SEBASTIAN En Vivo: Desde La Plaza El Progreso De Guadalajara 48 42 
MUSART 12524/BALBOA 17 98/13 MI 

23 JOHN HIATT The Tiki Bar Is Open 
VANGUARD 79093 116 98 COI 

2 .2 12 7 BARRY MANILOW Here At The Mayflower 49 50 
CONCORD 2102 112 98/17 98) 

— VARIOUS ARTISTS Another Year On The Streets 2 
VANGUARD 10363 17 98 CD1 

Eltilj 32 — BASEMENT JAXX Rooty 50 48 

XL 111473./ASTRALWERKS 116 98 MR 

29 VARIOUS ARTISTS God Bless America: United We Stand! 
ST CLAIR 0081 17 98 CD1 

is 22 48 SNOOP DOGG PRESENTS THA EASTSIDAZ Duces 'N Trayz - The Old Fashioned Way 
TVT 2230' 11098/17981 

The Heatsee ers chart li ts the best-selling titles by new and developing artists, defined as those who have never appeared in the top 100 of The Billboard 200 chan. When an album reaches thm level, the album and the artist's subsequent albums are immediately Ineligible to appear on the Heatseekers chan. Top Independent Albums 
ere current titles that are old via independent distribution, incluchng those which are fulfilled Ala major branch distribtqors. Albums with the greatest sales gams this week. Grealbst Gainer shows charts largest unit increase. • Recording Industry Assn. Of America (RIM) certification for net shipment of 500,000 album units ( Gold). A 8/AA certificaton 
for net shipment of I minion units ( Platinum).• RIM certification for net shipmem of 10 milhon units ( Diamond). Numeral following Platinum or Diamond symbol indicates albuir's nu-hi- platinum level. For booed sets, and double albums with a running time of 100 minutes or more, the RIM muttiplies shipments by the number of discs and/or tapes. RIM 
Latin awards: / Certification tor net shipment of 100,000 unqs ( Oro). Certification of 200,000 units IPlatinol. A' Certification of 400,000 units (Multi-Platinoi 'Asterisk indicate; dirfil LP Is available. Most tape prices are suggested lists. Tape prices marked Ell arhi most CD prices are eq unn lent prices, which are projected horn wholesale prices. indicates 
past or present Heatseeker tiTle. ICI 2002, VNU Business Media, Inc., end SoundScan, Inc. All nghts reserved. 
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ARTIST IMPRINT 8( NUMBER/DISTRIBUTING LABEL Title 

1 5 

NUMBER 1 

JOSH GROBAN 143 48154/WARNER BROS e Josh Groban 41 

2 12 SOUNDTRACK• REPRISE 48110/WARNER BROS The Lord Of The Rings: The Fellowship Of The Ring 29 

4 ENYA •' REPRISE 47426/WARNER BROS A Day Without Rain 6 

• 2 SOUNDTRACK A " MERCURY (NASHVILLE) 170069 0 Brother, Where Art Thou? 18 

5 6 PINK FLOYD •' CAPITOL 36111 Echoes - The Best Of Pink Floyd 17 

6 . 3 VARIOUS ARTISTS • INTERSCOPE 493188 America: A Tribute To Heroes 35 

7 7 CREED •' WINO UP 13075 Weathered 1 

8 1 GEORGE HARRISON • E APPLE 30414/CAPITOL All Things Must Pass 

9 11 NO DOUBT INTERSCOPE 4931581 Rock Steady 10 

10 9 VARIOUS ARTISTS • COLUMBIA 11627WCRG The Concert For New York City 82 

11 8 ANDREA BOCELLI • PHILIPS 569341 Cieli Di Toscana 50 

12 10 DIANA KRALL• VERVE 549M6NG The Look Of Love 60 

13 18 ALICIA KEYS •' J 20002 Songs In A Minor 13 

14 19 NICKELBACK •' ROADRUNNER 618485/IDJMG Silver Side Up 4 

15 20 SHAKIRA • EPIC 63900 Laundry Service 12 

16 17 BOB DYLAN • COLUMBIA 859751/CRG Love And Theft 126 

- 17 LINKIN PARK • E WARNER BROS 47755 [Hybrid Theory] 2 

1.5 THE STROKES RCA 68101 1 Is This It 67 

19 23 PINK • mesh% 14718 MIssundaztood 8 

20 SOUNDTRACK • INTERSCOPE 493035 Moulin Rouge 79 

21 16 MADONNA • MAVERICK 48000/WARNER ems GHV2: Greatest Hits Volume 2 28 

-22 13 STING AISM 493169/INTERSCOPE ... All This Time 57 

23 JEWEL • ATLANTIC 83519•/AG This Way 26 
.. _ 

4 :2 , _ 14 MANNHEIM STEAMROLLER £ 2 AMERICAN GRAMOPHONE 1225 Christmas Extraordinaire - 

25 SARAH BRIGHTMAN NEMO STUDIO 33257/ANGEL Classics 66 
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Y 19 Bilbxrd TOP SOUNDTRACKS ÎM 

TITLE IMPRINT 8 NUMBER/DISTRIBUTING LABEL 

1 NUMBER 1 

0 BROTHER, WHERE ART THOU? •' MERCURY 170069 

0 3 THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING • REPRISE 48110/WARNER BROS 

3 2 HOW HIGH DEF JAM 586628'/IDJMG 

4 4 SHREK • DREAMWORKS 450305/INTERSCOPE 

X5 

ALI INTERSCOPE 493172 

MOULIN ROUGE • INTERSCOPE 493035 

7 6 JIMMY NEUTRON BOY GENIUS NICK/JIVE 48501/ZOMBA 

0 8 THE PRINCESS DIARIES • WALT DISNEY 860731 

7 COYOTE UGLY à' CURB 78703 

VANILLA SKY REPRISE 48109/WARNER BROS 

iii 11 
24 THE FAST AND THE FURIOUS • MURDER INCJDEE JAM 54883VVIDJMG 

13 ORANGE COUNTY: THE SOUNDTRACK COLUMBIA 85933/CRS 

13 9 HARRY POTTER AND THE SORCERER 'S STONE • WARNER SUNSET/NONESUCH/ATLANTIC 83491/AG 

CD THE FAST AND THE FURIOUS: MORE FAST AND FURIOUS ISLAND 586631/IDJMG 

15 14 NOT ANOTHER TEEN MOVIE MAVERICK 48250/WARNER BROS 

161 12 THREE 6 MAFIA & HYPNOTIZE MINDS PRESENTS: CHOICES - THE ALBUM HYPNOTIZE miNositournowenre1972/CRG 

17 15 THE WASH AFTERMATH/DOGGYSTYLE 4931/INTERSCDPE 

18 16 TRAINING DAY PRIORITY 50213'/CAPITOL 

19 17 SAVE THE LAST DANCE • HOLLYWOOD 162288 

8 19 A KNIGHT'S TALE COLUMBIA 85648/CRG 

THE ROYAL TENENBAUMS HOLLYWOOD 162347 

22 20 ALMOST FAMOUS • DREAMWORKS 450279/INTERSCOPE 

Eat 23 PEARL HARBOR • HOLLYWOOD 48113/WARNER BROS 

24 22 DOWN FROM THE MOUNTAIN LOST HIGHWAY 170221/MERCURY ( NASHVILLE/ 

at BRIDGET JONES 'S DIARY ISLAND 548797/1DJMG 

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack cbarts.,» Albums with the greatest sales gain this week. • Recording Industry Assn. Of Ameri-

ca ( RIAA) certification for net shipment of 503,000 album units ( Gold). • RIAA certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double 

aloums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: cl Certification for net shipment of 100,M0 units ( Oro.) A Certification of 200,003 units ( Platino). A' Certification of 400,000 units ( Multi-Platino). 'Asterisk indicates vinyl available. à 

indicates past or present Heatseeker title CD 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. 
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ARTIST 

IMPRINT & NUMBER/DISTRIBUTING 

To p pop® CATALOG .. 

. .., w 

Title vs , 

LABEL e 

D 
cD 
a 
sri 
,, e ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

z 1 1 

NUMBER 1 26 17 — SYSTEM OF A DOWN • System Of A Down 
AMERICAN/COLUMBIA 68924/CRG 17 98 EOM 981* 

CREED e Human Clay 
WIND UP 13053. 111 98/16 981 

6  
POISON • Greatest Hits 1986-1996 
CAPITOL 53375 (7 98/11 981 ..j, 

VP 3 9 PINK FLOYD e Dark Side Of The Moon 
CAPITOL 46001 110 98/18 961 

28 23 18 DIXIE CHICKS ." Wide Open Spaces 
MONUMENT 68195/SONY ( NASHVILLE) ( 10 96E0/17 981* 

2 4 ENYA • 2 Paint The Sky With Stars - The Best Of Enya 
REPRISE 48E25/WARNER BROS 112 98/18 981 

29 38 _ AEROSMITH e Aerosmith 's Greatest Hits 
COLUMBIA 57367/CRG (7 98 E11/11 981 

6 14 BOB SEGER & THE SILVER BULLET BAND • 5 Greatest Hits 
CAPITOL 30334 110 98/15 981 

30 27 36 MILES DAVIS • 2 Kind Of Blue 
LEGACY/COLUMBIA E4935/CRG 17 98 EQ/11 98) 

0 
5 8 CREED • 5 My Own Prison 

WINO UP 13049 111 98/1898)* 
œ JOURNEY e Journey 's Greatest Hits 

COLUMBIA 44493/CRG ( 11 98E0/17 981 

9 10 GEORGE HARRISON •' All Things Must Pass 
APPLE 30474/CAPITOL 124 96 COI 

32 44 — PINK FLOYD •' Wish You Were Here 
CAPITOL 29750 117 96 CD) 

13 37 METALLICA * 12 Metallica 
ELEKTRA al 1 ir/EEG Ill 98/11.541 

33 35 48 MICHAEL JACKSON Ir Thriller 
EPIC 66073 11298 E0/18 981 

8 
• 

11 33 INCUBUS • 2 Make Yourself 
IMMORTAL 63652/EPIC 11298 ES/18 961 

34 37 _ AC/DC e Back In Black 
EAS1WEST 92418/EEG ( 11 96/17 40 

9 _ 14 — SUBLIME • 5 Sublime ED 
GASOLINE ALLEY 111413/MCA ( 12 98/18 981 

JOHNNY CASH • 16 Biggest Hits 
LEGACY/COLUMBIA / NASHVILLE) 697W/SONY iNASHVILLE1 17 96 EU/Il 981 

10 19 43 KID ROCK Ir Devil Without A Cause 0 
TOP DOG/LAVA/ATLANTIC 83119'/AG 112 98/18 MI* 

ABBA A ' Gold - Greatest Hits 
POLYDOR 517007/UNIVERSAL 112 96/18 981 

VI 8 12 THE BEATLES . 12 Abbey Road ge 
APPLE 484481/CAPITOL In 98/18 981 

WILLIE NELSON •2 Willie Nelson's Greatest Hits (& Some That Will Be) 
COLUMBIA (NASHVILLE) 37542/SONY ( NASHVI.LE) DI 98E0/17 961 

12 
- 
22 26 JAMES TAYLOR I," Greatest Hits 0 

WARNER BROS 3113 IT Wil 981 
THE BEACH BOYS The Greatest Hits Volume 1: 20 Good Vibrations 
CAPITOL 21860 11098/17 981 

le: 15 19 ANFSIREA ,B0595LI A ' Romanza 39 49 
539201 

— ELTON JOHN Ir Greatest Hits 
ROCKET/ISLAND 512532/IDJMG 16 98/11 981 

141 18 30 U2 • The Best Of 1980-1990 40 34 
ISLAND 524613/1111MG 112 98/18 98) 

_ AALIYAH • 2 One In A Million 
BLACKGROUND 10753 ( 12 96/17991 

13 21 15 LEE GREENWOOD • American Patriot 41 29 
CAPITOL ( NASHVILLE) 98568 111 98 COI 

21 THE BEATLES * I' The Beatles 
APPLE 46u3/CAPITOL 117 98/34 981 

16 20 38 MADONNA e The Immaculate Collection 42 43 
SIRE 264401/WARNER BROS 113 98/18 981 

— 2PAC •' Greatest Hits 
AMARUMEATH ROW 490301 1/1NTERSCOPE ( 1998/24 98, 

32 — TOM PETTY AND THE HEARTBREAKERS •' Greatest Hits CE) 
MCA 110813 112 38/18 981 

DIANA KRALL • When I Look In Your Eyes 
VERVE 050304NG 112 9E418 981 

33 —  CAROLE KING 4. 10 Tapestry o 
EPIC 65850 1798 EMI MI 

BOB MARLEY AND THE WAILERS e Legend 
TUFF GONG/ISLAND 8462/0/ID/MO 112 911118 98) 

19 25 40 DIDO •' No Angel 45 41 — 
ARISTA 19025 11298/18981* I 

GODSMACK •' Godsmack 
REPUBLIC 153190/UNIVERSAL 112 941/18 961 it 

20 31 32 FRANK SINATRA • 2 Sinatra Reprise - The Very Good Years api 
REPRISE 26501/WARNER BROS 113 96/18 981 

CREEDENCE CLEARWATER REVIVAL à' Chronicle The 20 Greatest Hits 
FANTASY r 112 98/17 98) 

21 26 28 SHANIA TWAIN e Come On Over CD 
MERCURY 1NASHVILL El 536033 112 96/18 961 

MARC ANTHONY A ' Marc Anthony 
COLUMBIA 69726./CRG 112 98EO/18 96) 

• 30 46 CELINE DION A ' All The Way...A Decade Of Song 0 
550 MUSIC 6.3760/EPIC 112 98 10/18 981 

DR. DRE A ' Dr. Dra - 2001 
AFTERMATH 491:14138./INTERSCOPE 11296/18 981 

39 — DEF LEPPARD A ' Vault - Greatest Hits 1980-1995 0 
MERCURY 528718/10JMG 111 98/18 MI 

QUEEN • Greatest Hits 
HOLLYWOOD 161285 Ill 96/17 981 

24 16 11 GEORGE HARRISON The Best Of George Harrison 0 
CAPITOL 11578 Ill 98/17 981 

AL GREEN • Greatest Hits 
HI/THE RIGHT STUFF 30800/CAPITOL I/O 98/17e 

• 24 20 FAITH HILL • 1 Breathe 
WARNER BROS (NASHVILLE) 47375/WAN 112 9618 981 

MI Albums with the greatest ales gains this week. Catalog albums are 2-year-old tides that have fallen below No. ICO on The Billboard 200 or reissues of older albums. Total Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America (RIM) certification for net ship-

ment of 500,000 album unos (Gold). • RIM certification for net shipment of 1 million units (Platinum). • RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies 

shipments by the number of discs and/or tapes. RIM Latin awards, Cl Certification for net shipment of 100,C00 units (Oro). A Certification of 200,000 units (Platino). A' Certification of 400,005 units (Multi-Platino). Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and TU/EA labels, are suggested lists. Tape prices marked Ea 
and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase é indicates past Heatseeker title. C 2002, VNU Business Media, Inc., and SoundScan, Inc. All des reserved. 
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j A NeR2Y 19 Billboard ARTIST INDEX. 
Chart Codes: 
-ALBUMS - 
The Billboard zoo (B200) 
Blues (BL) 
Classical (CL) 
Classical Crossover (CX) 
Contemporary Christian (CC) 
Country (CA) 
Country Catalog (CCA) 
Electronic (EA) 
Gospel (GA) 
Heat seekers (HS) 
, Independent (IND) 
j Internet (INT) 
Jazz (IZ) 
Contemporary Jazz (CI) 
Latin Albums (LA) 
Latin: Latin Pop (LPA) 
Latin: Regional Mexican (RMA) 
Latin: Tropical/Salsa (TSA) 
Nevv Age (NA) 
Pop Catalog (PCA) 
R&B/Hip-Hop (RBA) 
R&B/Hip-Hop Catalog (RBC) 
Reggae (RE) 
World Music (WM) 
-SINGLES - 
Hat loo (filoo) 
Hot loo Airplay (HA) 
Hot lot) Singles Sales (HSS) 
Adult Contemporary (AC) 

Adult Top yo (440) 
Country (CS) 
Dance/Club Play (DC) 
Dance/Soles (DS) 
Hot Latin Tracks (LT) 
Latin: Latin Pop (LPS) 
Latin: Regional Mexican (RMS) 
Latin: Tropical/Salsa (TSS) 
R&B Hip-Hop (RBH) 
R&B Hip-Hop Airplay (RA) 
R&B Hip-Hop Singles Sales (RS) 
Rap (RP) 
Mainstream Rock (RO) 
Modern Rock (MO) 
Top yo Tracks (Tyo) 

Rankings from biweekly charts are listed in 
italics during a chart's unpublished week. 

112: RBA 98; Hioo 76; RA 38; RBH 35;140 40 
2Pac: PCA 42; RBC 1, 3, 7, 10 
3 DOOM Down: A40 9; Tyo 28 
311: MO 24 
4Him: CC 38 
8ball: 13200152; RBA 41; RA 64; RBH 66 

- 
Aaliyah: B200 56; PCA 40; RBA 24; RBC 2; H100 

18; HA 18; RA 5, 31; RBH 5,32 
Abba: PCA 36 
AC/DC: PCA 34 
Acoustic Alchemy: CJ 9 
Ryan Adams: A40 19 
Yolanda Adams: B200 80; CC 2; GA 1, 9; RBA 21; 

RA 73; RBH 79 
Mema: MO 23; RO 30 
Trace Adkins: CA 30; CS 6; Hioo 50; HA 48 
Aen3smith: PCA 29 
Afro Celt Sound System: WM 6 
Afroman: B200 195; RBA 99 
Pepe Aguilar: LA 57; LT18, 24; RMS 9,35 
Christina Aguilera: LA 59; HSS 26 
Ley Alejandro: LPS zo 
Aleks Syntek: LPS 35 
Alex Bueno: TSS 21 
Alien Ant Farm: B200 45; MO 22; RO 35 
Gary Allan: CA 32; CCA 23; CS 56 
Allure: HSS 52; RS 45 
Alma Matris: DC 45 
Herb Alpert: Cl 17 
Amber: DS 3; HSS 42 
Jessica Andrews: CA 37 
Angelina: Hioo 98 
Los Angeles Azules: LA 15; RMA 6 
Los Angeles De Charty: LA 25; RMA lo; LT 42; 

RMS 24 
Anointed: GA 34 
Marc Anthony: B200 120; LAI; PCA 47; TSAI; 

LPS 21; LT 9; TSS 
Ricardo Mona: LA 69 
Louis Armstrong: JZ 12 
Ashanti: Hioo 5; HA 3; HSS 64; RA1, 63; RBH 

65; RP 15; RS 26;140 18 
kleens: DS 9 
Audio Adrenaline: CC19 
The Avalanches: EA 18; HS 42 
Avalon: CC 37 
Avant: Hioo 63; HA 63; RA17; RBH 19; RS 62 
Steve Azar: CS 31 
Azul Azul: LA 44; HSS 69 

- 
B2K: Hioo 86; HSS RBH 45; RS 2 
Babyface: RBA 67 
Backstreet Boys: B200 39; Ayo 40; AC 8; Hioo 83 
Baha Men: IND 40; WM 5 
David Ball: CA 18; CS lo; Hioo 61; HA 6o 
Banda El Recodo: IT 21, 37; RMS 6,16,19 
Banda Sonora: DC 7 
Buju Banton: RE 13 
Barenaked Ladies: Bzoo 102 
Cecilia Bartoli: CL 7 
Basement Jaxx: EA is; HS 33; IND 24; DC 6; DS 8; 

HSS 74 
Basstoy: DC n 
The Beach Boys: PCA 38 
Bear Witnez!: HSS 75; RP 7; RS 12 
The Beatles: 8200 68; PCA 11,41 
Bee Gees: B200 119 
Beanie Man: RE 12 
Lou Bega: HSS 53 
Bell Biv Devoe: RBA 88 
Regina Belle: IND 44; RBA 86; RA 61; RBH 63 
Tony Bennett: B200 185; CX 4; JZ 2 
Bent: DC 23 
Bigga Figgaz: RP 18; RS 29 
Big Noyd: Hioo 99; RA 58; RBH 57; RP 25; RS 39 
Bjork: EA 3 
Clint Black B200 184; CA 14; CS 37 
Blackhawk: CS 39 
Blessed: CC 39; GA 8 
Mary J. Bilge: Bzoo 33; RBA 18; RBC 4; Hioo 3, 

44; HA 4, 42; HSS 11; RA 18, 20; RBH 15, 20; 
RS 6; T40 5,38 

The Blind Boys Of Alabama: GA 28 
Blink-182: Bzoo 92; HSS 66; MO 17 
Andrea Bocelli: B200 50; CL 3; CX1, 11; INT 11; 

PCA 13 
Bond: CX 8; HS 48 
Boobakaw And Tha Wild Younginz: RP 11; RS zo 
Chris Botti: CI 5 
Bounty Killer: A4o 30; Hioo 15; HA 16;140 7 
Boys II Men: Bzoo 169; RBA 82 
Brandy: RA 39; RBH 44 
Michelle Branch: B200 142; A40 38;140 31 
Rick Braun: Ci 24,25 
Brian: HSS 48; RP 16; RS 27 
Jim Brickman: NA 3, 12; AC 9 
Sarah Brightman: 8200 66; CX 2, 7; I NT 25; DS 17 
Brooks 8, Dunn: Bzoo 157; CA lo; CCA 8; CS 11, 

17; Hioo 59; HA 58 
Garth Brooks: B200 21; CA 2, 66; CCA 14; CS 7, 

41; Hioo 53; HA 50 
The Brooklyn Tabernacle Choir: GA 40 
Brotha Lynch Hung: IND 39 
Tim "Bishop" Brown & The Miracle Mass Choir: 

GA 17 
Dave Brubeck: JZ 19 
B-Tribe: NA n 
Alex Bugnon: Ci 8 
Los Bukis: LA 6o 
R.L. Bumside: BL 10 
Bush: MO yo; RO 36 
Busta Rhymes: B200 24; RBA 8; Hioo 31; HA 27; 

RA lo; RBH lo; RP 24; RS 38,68 
Tracy Byrd: CA 43; CS 15; Hioo 70; HA 69 

ww C.-
Caedmon's Call: CC 23 
Shirley Caesar: GA 5 
Chris Cagle: CA 29; HS 13; CS 22 
Dena Cali: RS 44 
Maria Callas: CL 12 
The Calling: B200 59; A4o 1; Hioo 11; HAn; MO 

39; 140 6 
Cameo: HSS 40 
Jaime Camil: LPS 23; 11. 35; TSS 40 
Btu Cantrell: HSS 14; RS 22 
Mariah Carey: Bzoo no; RBA 79; FISS 12, 40; 

RBH loo; RS 14, 59 
Larry Carlton: CJ 6 
Rodney Canington: CA 53; CCA 25 
Kurt Carr Singers: GA 10 
Aaron Carter: B200 101, 194 
Case: Hioo 14; HA 14; RA 35; RBH 37; 14o 10 
Cash & Computa: HSS 37; RBH 99; RP 5; RS 10 
Johnny Cash: CCA 5; PCA 35 
Kevin Ceballo: HSS 6o 
Chanticleer: CL 13 
Manu Chao: LA 38; LPA 17 
Steven Curtis Chapman: CC10 
Charlie Cruz: LT 45; TSS 6 
The Chemical Brothers: DC 26; DS 18 
Eagle-Eye Cherry: Ayo 23 
Kenny Chesney: B200 165; CA 11; CS 32 
Cyrus Chestnut: I7 17 
El Chichicuilote: LA 11; RMA 3 
Chocolate Bandit: RP 12; RS 23 
Charlotte Church: Bzoo 99; a 3.4 
City High: 6200144; RBA 93; Hioo 21; HA 20; RA 

26; RBH 27; 140 21 

CJ: DC 43 
Eric Clapton: BL 2 
The Clark Family Experience: CS 57 
Patsy Cline: CCA 13 
Tammy Cochran: CA 45; HS 39; CS 34 
Kellie Coffey: CS 44 
Coldplay: B200 113; A40 25; MO 33 

John Coltrane: J7 9, :6, 21 
Conjunto Primavera: LT 17, 46; RMS 5,13, 23 
Harry Connick, Jr.: 17 3,4 
Coo Coo Cal: IND 42; RS 52 
Corey: HSS 4; RBH 60; RS 3 
Corey C: RP 20; RS 32 
Course Of Nature: RO 31 
CoverVersions.com: HSS 56 
Mia Cox: DC 20 
El Coyote Y Su Banda Tierra Santa: RMS 29 
Creed: Bzoo 1; I NT 7; PCA 1, 5; Ayo 7; Him 6; HA 

6; MO 3; RO 1; 140 9 
Creedence Clearwater Revival: PCA 46 
Crimewave: HSS 39; RBH 93; RP 4; RS 8 
Cristian: LA 31; LPA 14; LPS 8; LT 10 
Celia Cruz: TSA 16; TSS 29 
The Crystal Method: EA 11; DC 46 
Cuisillos De Arturo Macias: LT 43, 44; RMS 22 
Brian Culbertson: C1 14 
Custom: MO 35; RO 37 
Cypress Hill: Bzoo 115; RBA 57 

- D. 
D12: HSS 46; RS 67 
Da Brat: RS 59 
Daft Punk: EA 6; DC 3 
Dakota Moon: A4o 32 
Bobby D'Ambrosio: DC 43 
Dana: DC n 
Charlie Daniels: CCA 18 
The Charlie Daniels Band: CA 48; CCA 9; IND 31; 

CS 53 
Darude: EA lo; HS 28; IND 18; DC 13 
Dashboard Confessional: IND 37 
Craig David: B200 55; RBA 42; DS 16; Hioo 23; 

HA 23; HSS 68; RA 57; RBH 59; RS 69;140 
:3 

Miles Davis: a 14,15; PCA 30; RBC 23 
De La Soul: IND 4; RBA 85; RBH 92; RS 71 
Default: B200 121; HS 1; IND 2; H100 77; MO 7; 

RO 5 
Def Leppard: PCA 23 
Jack DeJohnette: JZ 22 
Delerium: NA 13; DC 32 
Denise: DC 30 
Dennis Da Menace: HSS 5o; RP 19; RS 30 
Kevin Denney: CS 36 
John Denver: CCA n 
Depeche Mode: DC 8; DS 5; HSS 47 
Daisy Dam: CS 48 
Desert: DC 49 
Destiny's Child: B200 69; RBA 53; AC 23; DC 31; 

DS 11,19; Elmo 37; HA 41; HSS 55; RA 75; 
RBH 78; RS 42, 73;140 24 

Louie DeVito: EA 5; IND 9 
Diamond Rio: CA 40; AC 13 
Neil Diamond: Bzoo 136 
Dido: PCA 19; AC 6; DC 34 
Joe Diffie: CA 68; CS 16; Elmo 72; HA 72 
Dilated Peoples: Eizoo 132; RBA 4o; RBH 97 
Celine Dion: PCA 22; AC 22 
Disturbed: B200 78; RO n 
Dixie Chicks: B200 183; CA13; CCA 4; PCA 28; CS 

1.4; Hioo 71; HA 70 
DJ Disciple: DC 20 
DJ Tiesto: DC 25 
DJ Blass: TSA 18 
DJ Encore: HSS 71 
DJ Escape: EA 19; H5 45; IND 29 
DJ Quik: RA 62; RBH 64; RS 54 
DJ Skribble: EA 7; HS 19; IND 12 
DMX: Bzoo 48; RBA 29; RBC 20; RBH 91 
Placido Domingo: CX 4 
Dr. Dra: PCA 48; RBC 5; RA 32, 6o, 62; RBH 33, 

62,64 
Dream: DS 7; HSS 22; RS 47 
Dream Street: B200 176; IND 3 
Drowning Pool: B200 175; MO 36; RO 28 
Ricardo "RikRok" Ducent: HSS 48; RP 16; RS 27 
Huey Dunbar:155 18 
Dungeon Family: Bzoo 137; RBA 36; RBH 82 
Jermaine Dupri: B200 128; RBA 45; Hioo 58; HA 

59; RA 22; RBH 23 
Bob Dylan:13200126; I NT 

E - 
Eastern Michigan Gospel Choir: GA 29 
Ekolu: WM 14 
Elephant Man: IND 32; RE 2 
Missy "Misdemeanor" Elliott: Bzoo 151; RBA 56; 

Hioo 43, 49; HA 45, 47; RA 13, 33; RBH 13, 
34; 140 30, 39 

Richard Elliot: Ci 13 
Emerson Drive: CS 30 
Engelina: HSS 71 
Enigma: B200 140 
Kim English: DC 1 
Enya: Bzoo 6; INT 3; NA i; PCA 3; Ayo 6; AC 2; 

H100 27; HA 39; HSS 6; Tyo 27 
Faith Evans: B2o0 89; RBA 25; Hioo 67; HA 67; 

RA 23, 34; RBH 22,36 
Rev. Clay Evans And The AARC Mass Choir: GA12 
Sara Evans: B200 172; CA 12; CS 18 
Eve: Hioo 21; HA zo; RA 26, 56; RBH 27, 58;140 

21 
Cesada Evora: WM12 
Exhale: RS 55 

Fabolous: Bzoo 97; RBA 46; Hioo 55; HA 54; RA 
21; RBH 21; RS 46 

Fat Joe: B200 85; RBA 34; Hioo 17; HA 17; RA 6; 
RBH 6; RP 14; RS 25; 140 33 

Maynard Ferguson: JZ 25 
Alejandro Fernandez: HS 38; LA 9; LPA 5; LPS 7; 

LT 2; RMS 17; TSS 39 
Pedro Fernandez: LPS 36; LT 47; RMS 31 
Vicente Fernandez: LA 16, 66; RMA 7; LT 25; RMS 

10 

FFH: CC 3o 
Fiel A La Vega: LPS 40;155 3o 
Five For Fighting: B200 124; Ayo 2; AC 18; Hioo 

19; HA 19;140 12 
Flaw: HS 25 
Bela Fleck: CX 12 
Renee Fleming: CL 11 
Flip Flop: DC 2 
Joseph Fonseca: TSS 13 
Foo Fighters: MO :5; RO 23 
Willa Ford: DS 21 
Freeway: RA 54; RBH 56 
Bill Frisell:17 20 
Fuel: MO 29; RO 25 
Fugazi: IND 45 
Fulanito: TSA10; TSS 32, 36 
Fundisha: Hloo 93; RA 47; PBH 48 
Funky Green Dogs: DC 38 
Nelly Furtado: B200 53; A40 20; DC 16; Hioo 20; 

HA 2; RBH 94; 14o 11 

-G-
Warren G: B200 93; RBA 26; RBH 86 
G Club: DC 7 
Ana Gabriel: LA 53; LPS 29; LT 3o; RMS 27 
Juan Gabriel: LA 42; LPA 19; LPS 19; LT 22; RMS 

36 
Bill 8, Gloria Gaither: CC 29, 33 
Garbage: EA 2 
Marvin Gaye: RBC 19 
G. Dep: Bzoo 161; HS 3; RBA 44; RBH 70; RS 43 
El General: TSA 19 
Georgie Porgie: DC 40 
The Get Up Kids: HS 36; IND 26 
Ghostface Killah: 1320o 186; RBA 52; RA 69, 74: 

RBH 71, 8o 
Bebel Gilberto: WM 9, 10 
Billy Gilman: CA 54,55 
Ginuwine: 8200 145; RBA 49; Hioo 10, 49; HA lo, 

47; RA 8, 13; RBH 9,13; 140 15 
Gipsy Kings: LA 8; LPA 4; WM 2,13 
Gisselle: LA 73; TSA 9; TSS 31 
Godsmack: PCA 45 
Louise Goffin: A40 39 
Tony Gold: HSS 48; RP 16; RS 27 
Good Charlotte: HS 18 
Gorillas: 8200 83; MO 25 
David Gray: B200 125 
Macy Gray:13200 191; DC 9 
James Grear & Company: GA 33 
AI Green: PCA 50; RBC 8 
Green Day: Bzoo 71 
Lee Greenwood: CCA 1; PCA 15; CS 46; Hioo 96; 

HSS 8 
Pat Green: CA 39 
Josh Groban:13200 41; I NT 1 
Grupo Bryndis: LA 19, 36; RMA 8,15; LT 26; RMS 

11 

Grupo Mojado: RMS 38 
Ely Guerra: LPS 28 
Buddy Guy: BL 5 
Alejandra Guzman: LA 45; LPS 13; LT 27; TSS 22 

- - 
Charlie Haden: JZ 24 
Merle Haggard: CA 59 
Hilary Hahn: CL 8 
Hahz The Rippa: HSS 17; RBH 73; RP 2; RS 4 
Fred Hammond: GA 25, 36 
Herbie Hancock CJ 
George Harrison: I NT 8; PCA 6,24 
Lisa Hartman Black CS 37 
Don Henley: CS 35 
Ty Herndon: CS 49 
John Hiatt: IND 48 
Elder Jimmy Hicks And The Voices Of Integrity: 

GA 16 
Faith Hill: CCA 3; PCA 25; AC io 
The Hilliard Ensemble: CL 4 
The Hit Crew: IND 15 
Billie Holiday:17 13 
Dave Hollister: HSS 17; RA 66; RBH 69, 73; RP 2; 

RS 4 
Steve Holy:132oo 198; CA 17; HS 7; CS 4; H100 35; 

HA 31 
Hoobastanic: B200 72; MO 10; RO 17 
Whitney Houston: HSS 9; RS 36 
Rebecca Lynn Howard: AC 9 
Los Huracanes del Norte: LA 34; RMA14 
Norman Hutchins & JDI Christmas: GA 32 

ww, - 
Ice Cube: B200 74; RBA 23; RBH 89 
Enrique Iglesias: B200 15; A40 14; AC i; DC 39; 

Hioo 8; HA 9; IN 3; LT 5;14o 8; TSS n 

iio: DC 5o 
Ill Nino: RO 33 
Iman: RMS 30 
Natalie Imbruglia: HSS 72 

IMx: IND 11; RBA 74 
Incubus: B200 30; PCA 8; Azio 36; Hioo 69; HA 

68; MO 6, 16; RO 10, 22 
India: TSA 14 
IndiaArie: B200 139; RBA 69; A40 12; AC 28; RBH 

85 
Insane Clown Posse: IND :6 
Intocable: LT 12; RMS 2 
Los Invasores de Nuevo Leon: RMS 32 
The Isley Brothers Featuring Ronald Isley AKA 

Mr. Biggs: Bzoo 143; RBA 39; RA 65; RBH 67 

Alan Jackson: CA 24; CCA 16; CS 1, 54, 58; Hioo 
28; HA 26 

Janet Jackson: 8200 73; RBA 47; Hioo 43; HA 45; 
HSS 25; RA 33; RBH 34; RS 17;140 3o 

Michael Jackson: B200 27; PCA 33; RBA 7; RBC 
13; Hioo 16, 92; HA 15; RA 3, 46; RBH 3, 51 

Jadakiss: RBA 92; RA 68; RBH 68; RS 74 
Jagged Edge: 6200 117; RBA 5o; DS 2; H100 65, 

93; HA 66; HSS 24; RA 25, 42, 47; RBH 26, 
38, 48; RS 13 

Mick Jagger: B200 163; RO 27 
Jaguares: LPS 33 
Jaheim: B200 149; RBA 33; RA 43; RBH 42 
Bishop T.D. lakes & The Potter's House Mass 

Choir: GA 13 
Boney James: CJ 1, 25; RBA 76; RA 66; RBH 69 
Etta James: BL 12; JZ 6 
Jamiroquai: EA 23 
Tim Janis: CX 15 
Keith Jarrett: JZ 22 
Jay-Z: B200 31, 65; RBA 11, 28; RBC 6, 11; Hioo 

84; HSS 35; RA 36, 40, 71; RBH 39, 43, 77; 
RS 49, 50 

Jewel: B200 26; INT 23; A40 4; AC 20; H100 30; 
HA 29;140 16 

Jose Alfredo Jimenez: LA 37, 72; RMA 
Jimmy Eat World: 8200 112; M014 
Jodeci: RBC :8 
Joe: Bzoo 43; RBA 15; Hioo 68; HA 71; RA 24; 

RBH 24; RS 61 
Billy Joel: 8200 188 
Elton John: B200 164; PCA 39; A40 34; AC 15 
Carolyn Dawn Johnson: CA 42; CS 33 
Jack Johnson: HS 27; IND 17 
Jonell: Hioo 81; HSS 2; RA 55; RBH 25; RP 1; RS 1 
George Jones: CA 46; CS 41 
Roy Jones, Jr.: HSS 17; RBH 73; RP 2; RS 4 
Richard log): CL 1 
Montell Jordan: RA 51; RBH 52 
Journey: PCA 31 
Sammy Davis Jr: 6200 138,147 
luanes: LA 74; LPS 22 
The Judds: CCA 21 
Jump 5: CC 22; HS 26; H55 41 
Juvenile: Bzoo 187; RBA 66; RBC 22; Hioo 75; HA 

74; RA 28; RBH 29; RP 20; RS 32 
Jyve V: LPS 17; LT 39;155 15 

- K - 
Israel Kamakawiwo'Ole: IND 33; WM 4 
K-Ci & JoJo: HSS 62; RS 6o 
Anthony Kearns: WM 8 
John R Kee: GA 22, 27 
Robert Earl Keen: CA 6o 
Toby Keith: Bzoo 40; CA 3; CCA 10,15; CS 5, 45; 

Hioo 42; HA 38 
Kelis: DC 15 
R. Kelly: RBA 62; RBC 14; Hioo 17, 47; HA 17, 49; 

HSS 35; RA 6, 3o; RBH 6, 31; RP 14; RS 25, 

49; 140 33, 34 
Alicia Keys: 820o 13; INT 13; RBA 12; Ayo 18; AC 

29; Hioo 9, 25; HA 8, 25; RA 4; RBH 4;140 
22, 23 

Kid Rock Eizoo 22; PCA lo; RO 29 
Kidz Bop Kids: Bzoo 180 
Killer Mike: Hioo 36; HA 32; RA n; RBH 12 
Carole King: IND 41; PCA 18 
King Africa: LA 21; LPA 10 
B.B. King: BL 2, 3 
Kings Of Tomorrow: DC 18 
Kittie: IND 5 
Jennifer Knapp: CC14 
Knoc-Tum'Al: RA 32; RBH 33 
Koda: DC 35; DS 4; HSS 43 
Dave Koz: CJ 2; HS 12 
Diana Krall: Bzoo 60; INT 12;1Z 1, 23; PCA 43; AC 

26 
Alison Krauss: CA 19 
Lenny Kravitz: B200 104, 108; A40 11; H100 51; HA 

52; RO 34; T40 26 
Kurupted Seed: RP lo; RS19 

- L.. 
La' Chat: IND 19; RBA 78 
Tracy Lawrence: CA 63; CS 6o 
Melina Leon: TSA 17; LPS 24 
Gerald Levert: RBA 65 
Glenn Lewis: Hioo 64; HA 64; RA19; RBH 18; RS 

72 
La Ley: LA 18; LPA 9; LPS 28 
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j A N 1A0R2Y 19 Billboard ARTIST INDEX T. (continued) 
The LET Church Choir: GA 38 
Libera: CL jo 
Liberacion: LA zo; RMA 9; LT 15; RMS 4 
Ottmar Liebert: NA 14, 15 
Lifehouse: Bzoo 116; A4o 8, 24; H100 45; HA 43 
Lit Bow Wow: B200 23; RBA 4; Hioo 93; RA 47; 

RBH 48; RS 56 
Lit' J: HSS 15; RBH 76; RS 5 
Lit Jon & The East Side Boys: IND 14; RBH 88 
Lit' Kim: Hioo loo; HSS 29; RS 58 
Lit' Romeo: RBA 83; HSS 4; RBH 60; RS 3 
Lit' Smoke: HSS 31; RP 8; RS 15 
Lil Sun: RBA 94 
Lit Troy: IND 34 
Limi-t 21: LA 35; TSA 5; LPS 34; L132; TSS 4 
Limp Blzkit: B200 51, 156 
La Linea: TSS 17 
Linkin Park: 8200 2; INT 17; Hioo 12; HA 12; MO 

1; RO 4; T40 19 
Lit: MO 27 
Lito & Polaco: LA 47 
Live Element: DC 12 
U. Coot J: Hioo 95; HSS 67; RA 52; RBH 49; RP 9; 

RS 18 
LMNT: HSS 49 
Lonestar: B200 193; CA 16; A40 29; AC 4; CS 19; 

Hioo 85 
Jennifer Lopez: Bzoo 49; RBA 59; DC 29; H100 32, 

39; HA 30, 40; RA 29; RBH 3o;140 29 
Lords Of Acid: DS 14 
Patty Loveless: CA 56 
Lyle Lovett: CA 44 
Ludacris: B200 3; RBA 2; Hioo 22, 58, 95; HA 21, 

59; HSS 67; RA 7, 22, 52; RBH 7, 23, 49; RP 

9; RS 18, 40, 59;140 35 
Shelby Lynne: HS 29; AC 25 

;;; - 
Mack lo: B200 91; RBA 22 
Madonna: 8200 28; INT 21; PCA 16; DC 21; DS 6, 

10, 13; HSS 51, 57, 70 
Magoo: RBH 87 
Cheb Mami: DS 12 
Barry Manitow: IND 23; AC 30 
Mannheim Steamroller: CC ii; IND 7; INT 24; NA 

2, 10 
Marilyn Manson: MO 34; RO 32 
Bob Malley: PCA 44; RBC 9; RE 1, 9,14 
Damian "Jr. Gong" Marley: RE 6 
Dean Martin: B200 138, 147 
Rogelio Martinez: RMS 39 
Mary Mary: CC17; GA 3 
Master Joe: LA 49 
Master P: B200 63; RBA 14; H100 91; RA 48; RBH 

50 
Masters At Work DC 30 
matchbox twenty: A40 28; AC 3 
Keiko Matsui: CJ 10 
Dave Matthews Band: B200 90, 133; A40 15, 17; 

140 37 
Maxwell: 132oo 122; RBA 37; DS 1; Hioo 60; HA 

62; HSS 30; RA 16; RBH 17; RS 31 
John Mayer: B200 199; HS 8 
Yo-Yo Ma: CL 2, 6, 14 
Martina McBride: Bzoo 81; CA 4; CS 13; Hioo 66; 

HA 65 
Paul McCartney: Bzoo 171; AC 21; HSS 34 
Delbert McClinton: BL 9 
Nicole J. McCloud: DC 44 
Donnie Mcaurldn: CC12; GA 2; RBA 71 
Reba McEntire: B200 153; CA 8;1410o 97 
Tim McGraw: B200 105, 155; CA 6, 9; CCA 19; CS 

9, 12; Hioo 57, 62; HA 55,61 
Mark McGuinn: CS 42 
Brian McKnight: B200 154; RBA 64; Hioo 88; RA 

37; RBH 40; RS 57 
Julie McKnight: DC 18 
John Mellencamp: B200 174; A40 12; AC 28 
Melody: LA 32; LPA 15; TSS 34 
Roy D. Mercer: CA 62 
Natalie Merchant:13200135; Mo 35 
MercyMe: B2o0 182; CC 8; HS 5 
Jo Dee Messina: CA 21; CS 9; Hioo 57; HA 55 
Mest: HS 34 
Metallica: PCA 7 
Method Man: Hioo 73, 81; HA 75; HSS 2, 73; RA 

27, 55; RBH 25, 28; RP 1, 23; RS 1, 37 
Edgar Meyer: CL 6 
Micro: DC 48 
Luis Miguel: LA 2; LPA 1; LPS 4; LT 6; TSS 7 
Christina Milian: HSS 3; RBH 95; RS 9 
Mimi: RA 62; RBH 64 
Kylie Minogue: DC 19; 140 32 
Minott: RP lo; RS 19 
Mobb Deep: B200 37; RBA 9; Hioo 99; RA 38, 58; 

RBH 35, 57; RP 25; RS 39 
Monchy Y Alexandra: TSS 35 
Jane Monheit: JZ 7, 18 
Ricardo Montaner: LA 39; LPA 18; LPS 14, 15; LT 

36 
Montgomery Gentry: CA 35; CCA 22; CS 24 
Jessie Morales: LA 52, 61; RMA 19; RMS 33 
Craig Morgan: CS 51 
La Mosca Tse Tse: LPS 26; TSS 37 
Brandy Moss-Scott: HSS 33; RS 16 
Mpress: DC 41; HSS 44 
Mr. Cheeks: B200 190; RBA 51; Hioo 34; HA 35; 

RA 9; RBH 8; RP 17; RS 28 
Ms. Jade: RBH 94 
Ms. Toi: RBH 86 
Nicole C. Mullen: CC 21; HS 24 
Samantha Mumba: HSS 58 
Anne Murray: CA 27; CC13; CCA 20 
Keith Murray: Hioo 95; HSS 67; RA 52; RBH 49; 

RP 9; RS 18 
Myra: HS 47 
Mystikat: Bzoo 25; RBA 6; Hioo 41; HA 44; HSS 

65; RA 12; RBH 11; RP 21; RS 33 

Nas: B200 9; RBA i; RBC 17; Hioo 90; HSS 61; RA 

41., 59; RBH 41, 61; RP 13; RS 24 
Nate Dogg: Bzoo 75; RBA 20; RBH 96 
Ultra Nate: DC 33 
Natural: HSS 28 
NB Ridaz: Hioo 98 
Frankie Negron: TSA 13; LT 50; TSS 8, 9 
?deny: B200131; RBA 72; DS 2; H100 24; HA 24; 

HSS 24; RA 42, 50; RBH 38, 55; RS 13;140 
17 

Willie Nelson: CCA 6, 7, 17; PCA 37 
The Neptunes: RBH 83 
New Found Glory: HS 21 
New Creation Of God: GA 23 
New Life Community Choir: GA 27 
New Order: EA 9; DS 20 
NewSong: CC 26; HS 46 
Next: RA 43; RBH 42 
Nickel Creek CA 22; HS lo; IND 6 
Nickelback: Bzoo 4; INT 14; A40 3; Hloo 2; HA 2; 

HSS 5; MO 5, 18; RO 2, 9; T40 1 
Stevie Nicks: AC 24 
Nivea: HSS 36; RS 66 
No Doubt: Bzoo 10; INT 9; Atio 30; H100 15; HA 

16;140 7 
Jose Nogueras: LPS 38; TSS 
Noreaga: RS 70 
The Notorious B.I.G.: RBC 12, 16; RS 63 
'N Sync: B200 46; H10013; HA 13; RA14; RBH 14; 

140 20 

Paul Oakenfold: EA 17, 25; HS 41 
Mark O'Connor: CL 6,9 
The Offspring: Hioo 82; MO 9; RO 12 
The °lays: RBA 77 
Jamie O'Neal: CA 31; HS 15; CS 29,40 
Yoko Ono: DC 27 
Greg O'Quin 'N Joyful Noyze: GA 7; IND 47 
Los Originates De San Juan: LA 75 
Original P: RBA 96; HSS 54; RP 6; RS ii 
Oro Solido: 155 28 
Ozzy Osboume: B200 103; RO 13, 24 
0-Town: B200141; AC 7; DS 15 
Outl(ast: Bzoo 19; RBA 5;11100 36; HA 32; RA 11; 

RBH 12 
Oldina: IND lo; RBA 81 
Ozomatli: LA e 

Petey Pablo: 8200 64; RBA 38; RA 45, 72; RBH 
47, 74; RS 65 

Joe Pace & The Colorado Mass Choir: GA 30 
Undsay Pagano: HSS 21 
Palomo: LA 40; RMA 17; LT 4; RMS 1 
Dolly Parton: CA 74 
Brad Paisley: CA 34; CS 8; Hioo 48; HA 46 
Laura Pausini: LA 13; LPA 7; _in 9; LT, 13; TSS 25 
P. Diddy: RBA 97; H100 43; HA 45; RA 33. 64; RBH 

34, 66, 83; 14o 3o 
Gary Peacock JZ 22 
Carlton Pearson And The Azusa Mass Choir: GA 

24 
Pennywise: IND 36 
Peron: HSS 17; RBH 73; RP 2; RS 4 
Phil Perry: CI 22 
Tom Petty And The Heartbreakers: PCA 17 
Phillips, Craig And Dean: CC 4o 
Pieces Of A Dream: CI 19 
Pink B200 8; I NT 19; A40 31; DC 5; Hioo 4; HA 5; 

140 2 
Pink Floyd: B200 17; INT 5; PCA 2,32 
Alexandre Pires: LA 33; LPA 16; LPS 5; LT 7 
Play: HSS 23 
Et Poder Del Norte: LA 12; RMA 4; LT 33; RMS 15 
P.O.D.: B20016; CC 1; Hioo 56; HA 53; MO 4, 13; 

RO 6, 26 
Point Of Grace: CC 35 
Poison: PCA 27 
Christoph Poppen: CL 4 
Po' White Trash And The Trailer Park Symphony: 

RP 22; RS 34 
Julio Preciado Y Su Banda Peria Del Pacifico: 

RMS 37 
Elvis Presley: HSS ao 
Pretty Willie: HSS 32; RS 53 
Prince: IND 8; RBA ma 
The Product G&B: DC 14 
Prophet Jones: RBA 48; RA 7o; RBH 75 
Puddle Of Mudd: Bzoo zo; limo 54, 87; HA 51; 

MO 2, 19; RO 3, 8 
Puerto Rican Power: LT 41; TSS 5 
Puppah Nas-T: DC 30 

Queen: PCA 49 
A.B. Quintanilla Y Los Kumbia Kings: LA 17; LPA 

8; LT 38; RMS 25 

-R-
Rabanes: TSS 38 
Radical For Christ: GA 25 
Raelcwon: RA 69; RBH 71 
Rani: DC 32 
Rascal Flans: B200189; CA15; HS 6; CS 21 
The Rawl° Boys: HSS 31; RP 8; RS 15 
Johnny Ray: TSS 24 
Rayvon: HSS 48; RP 16; RS 27 
Redman: Hick) 73; HA 75; HSS 73; RA 27; RBH 28; 

RP 23; RS 37 
Relient K: CC 25; HS 43 
Remy Zero: HS 20 
Rhythm Masters: DC 10 
The Riddler: EA 24; IND 43 
Los Rieleros Del Norte: LT 40; RMS 21 
LeAnn Rimes: CA 41, 61; Mo 27; AC 16, 19; DS 25; 

Hioo 46, HA 56; HSS 10, 38;140 25 
Juan Rivera: RMS 28 
Lupillo Rivera: HS 22; LA 5, 26; RMA 11; LT 31; 

RMS 8, 14 
RL: Hioo loo; HSS 29; RS 58 
Dawn Robinson: HSS 45; RS 51 
Daniel Rodriguez: HSS 16 

Kenny Rogers: CA 73; CS 43 
Tito Rojas: TSS 33 
Robi "Draco" Rosa: LA 67 
Paulina Rubio: HS 32; LA 7; LPA 3; LPS 25 
Ja Rule: B200 7; RBA 3; DC 29; H100 5,14, 32, 39; 

HA 3,14, 30, 40; HSS 64; RA 1; 29. 35; RBH 
3o, 37; RP 15; RS 26, 7o;140 10, 18, 29 

Tim Rushlow: CS 59 

-s-
Sade: RBC 21; DS 23 
Alessandro Salina: WM 3 
Safri Duo: DC 28 
Michael Salgado: LA 54; RMA 20; RMS 40 
Saliva: MO 38; RO 38,40 
Man Chatino Sanchez: RMS 34 
Carlos Santana: DC 14 
Gilberto Santa Rosa: LA 50; TSA 6; LPS 30, 39; LT 

11, 49; TSS 2 
Alejandro Sanz: HS 16; LA 4; LPA 2; LPS lo; LT19; 

TSS 27 
Savage Garden: AC 17 
Scene 23: Bzoo146; HS 2 
Mark Schultz: CC 36 
Diane Schuur: JZ 25 
S Club 7: AC il 
Jill Scott: B200 106; RBA 32, 73; RA 44; RBH 46 
Peggy Scott-Adams: BL 13 
Earl Scruggs And Friends: CA 52 
Joan Sebastian: HS 31; IND 22; LA 6, 63; RMA 2; 

LT 28; RMS 12 
La Secta LPS 37 
Bob Seger & The Silver Bullet Band: PCA 4 
Selena: LA 62 
Erick Sermon: RBA 55 
Sevendust: B200 100; IND 1; MO 30; RO 18 
Shaggy: Bzoo 196; 115548; RP 16; RS 27 
Shakira: B200 12; INT 15; LA 23; LPA 11; H100 7; 

HA 7; LPS 2; LT 3;140 4: TSS 10, 26 
Sharissa: RBH 81 
SheDalsy: CA 58 
Blake Shelton: CA 28; CS 23 
Shenn: RP 18; RS 29 
Mark Shimmon: DC 37 
Beanie Sigel: RA 54; RBH 56 
Sigur Ros: H549; IND 3o 

Carty Simon: Hioo 43; HA 45; RA 33; RBH 34;140 

30 
Frank Sinatra: B200 138, 147; PCA 20 
Ricky Skaggs: CA 71 
Skip: RBA 89; RP zo; RS 32 
Slipknot: B200 192 
Richard Smallwood With Vision: GA 18 
Smash Mouth: Bzoo 130; DC 47 
The Smashing Pumpkins: B200 77 
Esther Smith: GA 26 
Michael W. Smith: Bzoo 150; CC 5 
Snoop Dogg: Bzoo 178; IND 25; RBA 75; Hioo 

loo; HSS 29; RA 60; RBH 62; RS 58 
Soil: HS 17 
Marco Antonio Solis: LA 43. 65; LPA 20; LPS 

27; LT16; RMS zo 
Sabina: DC 24 
Son By Four: TSA 20 
Sonicflood: CC 24; HS 35 
Bubba Sperm: Bzoo 148; RBA 61; RA 68; RBH 

68, 84; RS 48 
Breney Spears: Bzoo 14; DC 4; DS 22; H100 89; 

HSS 63; RBH 98; RS 75 
SPM: RBA 95 
Spiro Gyra: Cl 20 

St. Germain: CI 7 
Staind: B200 34; A40 lo; H1o0 33, 79; HA 28; MO 

11, 21; RO 7,16,19 
Derrick Starks & Today's Generation: GA 11 
Jeffrey Steele: CS 47 

Tommy Shane Steiner: CS 28 
Stereophonics: Mo 26 
Ray Stevens: CS 52 
Rod Stewart: B200 54 
Sting: B200 57; INT 22; DS 12 
Angie Stone: B200 88; RBA 27; Itoo 52; HA 57; 

RA 15; RBH 16; P541 
Stone Temple Pilots: HSS 19 
George Strait: 1320o 111; CA 7; 49; CS 2, 54; Hioo 

40; HA 34 
Strik 9ine:1155 18; RBH 90; RP 3; RS 7 
The Strokes: Eizoo 67; I NT 18; MO 12 
Sublime: PCA 9 
Sugar Ray: MO 16, 37 
Sum 41: B200 62; MO 28 
System Of A Down: Bzoo 32; PCA 26; Hioo 8o; 

MO 8; RO 15 

-T- 
Tamia:D1S24; RS 64 
Olga Tenon: LA 55; TSA 8; LPS 16, 18; LT 29; TSS 

12, 4  

Tantric: B200173; MO 26; RO 21 
James Taylor: PCA 12 
Paul Taylor: C112 
Los Temerarios: IND 35; LA14; RMA 5; LT 34; RMS 

18 
The Temptations: RBA 68; RBC 24 
Tenacious D: Bzoo 170 
Tha Eastsidaz: IND 25 
Thalia: LA 30; RMA 13 
Third Day: B200 159; CC 6, 27 
Third Degree: DC 37 
Carl Thomas: RA 69; RBH 71 
Cyndi Thomson: CA 20; CS 27 
Three Mo' Tenors: CX 13 
Thursday: IND 46 
Los Tigres Del Norte: LA 29; RMA 12; 1.1 23; RMS 

7 
Los Tigrillos: LT 48; RMS 26 

TiTimmbaiaand: RBH nd&M°°87.  94 ag: °°82 98; RBA 30 bal 
Tina Ann: DC 36 
Aaron Tippin: CA 70; CS 3; Hioo 29; HA 36; HSS 7 
tobyMac: CC16; H 514 
T.O.K.: RE lo 
Too Short: RBA 58 
Tool: B200 179; MO 20; R014 
Los TOMS Band: TSS 19 
T.O.R.O.: HSS 31; RP 8; RS 15 
Tommy Torres: LPS 32 
Peter Tosh: RE n 
Tower Of Power: Cl n 
Toya: HS 23; Hloo 26; HA 33; HSS 13; RS 21;140 

14 
Train: B200114; A40 5, 22; AC14; Hioo 38; HA 37 
Transmatk: MO 33 
Randy Travis: CA 69, 72; HSS 27 
Travis: A40 21 
Faith Trent: DC 2 
Trick Pony: CA 38; CS 55 
Los Tri-o: LA 48; LPS 31 
Travis Trill: CA 25; CS zo, 50; Hioo 74; HA 73 
Los Tucanes De Tijuana: LT14; RMS 3 
Shania Twain: CCA 2; PCA 21 
Tweet: Hioo 49; HA 47; RA 13, 49; RBH 13, 53, 87 
Ronan Tynan: WM 8 

Steve Tret: H1001'119 50; JZ 5 Trese  
Moses Tyson, Jr.: GA 15 

-U-
U2: B200 58; PCA 14; MO 13; H100 78;140 36 
UB4o: RE 3 
UGK: Bzoo 160; RBA 35 
Unde Wacker: AC12 
Union Station: CA 19 
Dawn Upshaw: CL 13 
Urban Knights: CJ 21 

RDA Hue 1; HA i; RA 2, 53; 
UsheRr:BBH2275141;; lo; 3 

V MI. 

Jaci Velasquez: CC18; LA 27; LPA 12; LPS 6; LT 8 
Luther Vandross: RBA 70; RBC 25; DC 22; RA 67; 

RBH 72 
Paul Van Dyle EA 12; HS 30; IND 21 
Vangelis: CL 5 
Sergio Vargas: TSS 20 
Phil Vassar: CA 57; CS 25 
Jimmie Vaughan: BL 6 
Stevie Ray Vaughan And Double Trouble: BL 1,14 
Eddie Vedden MO 37 
Alicia Villarreal: LA 41; RMA 
V.I.P. Music & Arts Seminar Mass Choir: GA 22 
Virtue: GA 14 
Vita: Hioo 99; RA 58; RBH 57; RP ii, 25; RS 20, 

39 
Carlos Ayes: H511; LA 3; TSA 2; LPS i; LT i; TSS 3 

-w-
The Wailers: PCA 44; RBC 9; RE 1, 9 
John Waite: AC 27 
Hezeidah Walker: GA 38 
Andre Ward: CI 15 
Crystal Waters: DC 17 

Russell Watson: CX 6 
Weebie: Hioo 91; RA 48; RBH 50 
Weezen B200 158; MO 32 
Westbound Soljaz: HSS 54; RP 6; RS 11 
Barry White: RBC 15 
Peter White: C14; HS yo 
White Stripes: HS 44; IND 28 
Hank Williams Jr.: CCA 12 
Doug Williams: GA zo 
Lee Williams And The Spiritual QC's: GA 31 
Melvin Williams: GA zo 
Mark Wills: CA 64; CS 40 
Vanessa Williams: 0( 4 
CeCe Winans: CC 20; GA 4 
BeBe Winans: GA 35 
George Winston: NA 6 
Wisin Y Yandel: LA 46 
Lee Ann Womack CA 23; AC 5; CS 26 
Won-G: RS 54 
The Word: BL 15 
Chely Wright: CA 36; CS 38 
Finbar Wright: WM 8 
Wu-Tang Clan: 820047; RBA 17 
Keke Wyatt: Hioo 63; HA 63; HSS 59; RA 17; RBH 

19; RS 35 

-y 
Yanni: NA 5, 7, 8 
Trisha Yeaiwood: CA 33; CS 35 
Yes: CX 10 
Pete Yarn: Bzoo 167; HS 4 
Neil Young: RO 39 

z 
Charlie Zaa: LA lo; LPA 6; LPS 12; LT zo; TSS 23 
Zero 7: EA 16; HS 37 
Zoegirl: B200 200; CC 9; HS 9 
Rob Zombie: B200 70; MO 31; RO 20 

-SOUNDTRACKS 
All: B200 61; RBA 31; STX 5 
Almost Famous: SIX 22 
Amelle: WM 7 
A Beautiful Mind: CX 9 
Bridget Jones's Diary: SD( 25 
Coyote Ugly: B200 96; CA 5; STX 9 
Crouching Tiger, Hidden Dragon: au; 
Down From The Mountain: CA 26; SIX 24 
Driven: CA 75 
The Fast And The Furious: B200 118; RBA 90; 

SIX 11 
The Fast And The Furious: More Fast And 

Furious: Elzoo 166; SIX 14 
Finding Forrester: JZ 8 
Harry Potter And The Sorcerer's Stone: Bzoo 

129; SIX 13 
How High: B200 38; RBA 16; SIX 3 
Jimmy Neutron Boy Genius: B200 84; SIX 7 
Kingdom Come: GA 21 
A Knight's Tale: gX 2o 
Lara Croft: Tomb Raider: EA 14 
The Lord Of The Rings: The Fellowship Of The 

Ring: B200 29; INT 2; SIX 2 
Moulin Rouge: Bzoo 79; INT zo; SD( 6 
Not Another Teen Movie: Bzoo 168; SIX 15 
O Brother; Where Art Thou?: B200 18; CA1; 

INT 4; STX 
Orange County: The Soundtrack: B200 123; 

SIX 12 
Pearl Harbor: ST)( 23 
The Princess Diaries: B200 87; STX 8 
The Royal Tenenbaums: SIX 21 
Save The Last Dance: ST)( 19 
Shrele Bzoo 42; SIX 4 
Songcatdien CA 65 
Swordfish: The Album (Soundtrack): EA 17; 

HS 41 
Tae-Bo Inspirational: Walk By Faith...Not By 

Sight: GA 19 
Three 6 Mafia & Hypnotize Minds Presents: 

Choices - The Album: B200177; RBA 
54; SIX 16 

Training Day: RBA 91; SIX 18 
Vanilla Sky: Bzoo 109; SIX 10 
The Wash: B200197; RBA 63; SIX 17 
Woman On Top: WM ll 

-VARIOUS ARTISTS-
on The Billboard 200 

America: A Tribute To Heroes: 35 
The Concert For New York City: 82 
God Bless America: 107 
Now 7: 76 
Now 8: 5 
Now That's What I Call Christmas!: 86 
Pulse: 134 
Ryde Or Die Vol. III: In The "R" We Trust: 36 
Sons 4 Worship - Shout To The Lord: 94 
Songs 4 Worship Christmas: 181 
The Source Presents Hip Hop Hits - Volume 

5: 52 
Totally Hits 2001: 44 
Wow Hits 2002: The Year's 30 Top Christian 

Artists And Hits: 127 
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9 Bdboard MODERN ROCK TRACKS TM 

TITLE IMPRINT/PROMOTION LABEL Artist 

' NUMBER 1 
IN THE END WARNER BROS 

-"O 'rc Oint, 

Linkin Park 9 

2 BLURRY LAWLESS/GEFTENANTERSCOPE Puddle Of Mudd 9 

3 MY SACRIFICE WIND UP Creed .9 

O  5 ALIVE ATLAN IC P.O.D. 9 

5 4 HOW YOU REMIND ME ROADRUNNER Nickelback .9 

6 6 WISH YOU WERE HERE ,urAoRru4 Incubus .9 

gh 7 WASTING MY TIME EVE Default 9 

CHOP SUEY AMERICAN/COLUMBIA System Of A Down .9 8 I 98 

DEFY YOU COLUMBIA The Offspring .9 

cp 10 CRAWLING IN THE DARK ISLAND/MING Hoobastank 9 

11 FADE FLIP LEKTRWEEG Stamd 9 

E) 12 LAST NITE RCA The Strokes 9 

Cia, 13 YOUTH OF THE NATION ATLANTIC P.O.D. 9 

403 14 THE MIDDLE OREAMWOR S Jimmy Eat World .9 

ej 15 THE ONE COLUMBIA Eno Fighters 9 

gine 17 NICE TO KNOW YOU IMMORTALIPIC Incubus 

17 16 STAY TOGETHER FOR THE KIDS Rau Blink-182 9 

Erb 20 TOO BAD ROADRUNNEWIDJMG Nickelback 9 

19- 18 CONTROL ELAWLESS/GERENANTERSCOPE Puddle Of Mudd .9 

Ea 19 LATERALUS root tassEcnortuwoLcAho Tool 

lap 22 FOR YOU RIP/ELEKTFINEEG Staind 9 

Ea 21 MOVIES NEW NOIZE/DREAMWO S Men Ant Farm .9 

Ea 23 THE WAY YOU LIKE IT ARISTA Mema 9 

, -1 24 I'LL BE HERE AWHILE VOLCNIO 311 9 

112) 25 19-2000 VIRGIN Gonllaz 9 

02  26 MOURNING MAVERICK/REPMSE Tantnc 9 

Ea 28 ADDICTED CURTI MARTINVRCA Lit 

ED 29 IN TOO DEEP ISLANWICUMG Sum 41 9 

27 LAST TIME mr Fuel 

32 PRAISE Dr Sevendust 9 

30 FEEL SO NUMB GEFRBNONTOFACOPI Rob Zombie 9 

12 31 PHOTOGRAPH 6 FEENANTE 0 Weezer 

33 TROUBLE CAPITOL Coldplay 9 

t. 

34 TAINTED LOVE MAVRRICPWMRPIARBROS Marilyn Manson 9 

35 HEY MISTER oaîrsroretcT Custom .9 

26 36 SINNER WIND UP Drowning Pool 9 

37 YOU'VE GOT TO HIDE YOUR LOVE AWAY VI Eddie Vedder 

40 CLICK CLICK BOOM ISIANDADJIAG Saliva 9 

39 WHEREVER YOU WILL GO RCA The Calling .9 

38 HEADFUL OF GHOSTS ATLANTIC Bush 

.1 ANyAR2Y 19 

1 / : 

, 5 1 

HI Billboard ADULT CONTEMPORARY TM 

TITLE IMPRINT/PROMOTION LABEL Artist 

a 1 ,5 
1t1 NUMBER I C 

HERO INIERSCOPE 

II WOMB AI DooNu, I 

Enrique Iglesias 9 

2 49 ONLY TIME REPRISE Enya ..;? 

3 57 IF YOU'RE GONE uhwarLAteric matchbox twenty .9 

al 5 20 I'M ALREADY THERE BNA Lonestar .9 

6 61 I HOPE YOU DANCE MCA NASHVILLE/UNIVERSAL Lee Ann Womack 9 

4 45 THANK YOU ARISTA Dido .9 

8 28 ALL OR NOTHING J 0-Town 2 

all 9 14 DROWNING JIVE Backstreet Boys 9 

CO 7 23 SIMPLE THINGS WINDNAM HILL Jim Brickman Featuring Rebecca Lynn Howard 

10 34 THERE YOU'LL BE HOLLYWOOD/WARNER BROS Faith Hill .9 

11 32 NEVER HAD A DREAM COME TRUE MININTERSCOPE S Club 7 9 

13 35 FOLLOW ME TOP 0062LAWSATIANTIC Uncle Kracker .2 

12 38 ONE MORE DAY Amur, NASHVILLE Diamond Rio .2 

16 26 DROPS OF JUPITER (TELL ME) COLUMBIA Train .9 

41111 14 20 I WANT LOVE R0ceEnn,NrVBRSAC Elton John .9 

16 17 94 I NEED YOU SPA/MOW/CAPITOL/CURB LeAnn Rimes .2 

17 15 119 I KNEW I LOVED YOU COLUMBIA Savage Garden .9 

Ø  18 9 SUPERMAN (IT'S NOT EASY) AWARE/COLUMBIA Five For Fighting 2 

ID 19 19 SOON CURB LeAnn Rimes 

410 22 10 STANDING STILL ATLANTIC . 11111 ;UR P oWlglà Ow- Jewel v 

gme 20 9 FREEDOM MPVCAP1TOL Paul McCartney 9 

fa 23 14 GOD BLESS AMERICA CMUMBWENC Celine Dion 

fige 24 11 EMOTION COLUMBIA Destiny's Child .9 

01, 27 13 SORCERER REPRISE Stevie Nicks sz 

go 26 11 WALL IN YOUR HEART isLAhrrirumo Shelby Lynne v 

41m) 25 3 THE LOOK OF LOVE WWI Diana Krall 

filb 28 8 FLY GOLD CIRCLE John Waite 

1131 NE-ENTRY PEACEFUL WORLD corumem John Mellencamp Featuring India.Arie .s-., 

ed) 29 8 FAWN' ., Alicia Keys 2 

a> 30 4 TURN THE RADIO UP CONCORD Barry Manilow 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 100 main-
stream rock stations, 81 modern rock stations, 81 adult contemporary stations and 81 adult Top 40 stations are elec-
tronically monitored 24 hours a day,7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream 
Top 40, Rhythmic Top 40 and Adult Top 40 stations. The 247 Top 40 Tracks stations are electronically monitored 24 
hours a day, 7 days a week. Top 40 Tracks awards bullets based on increase in audience impressions. On the 
remaining detection-based charts, tracks with increase in detections over the previous week are bulleted regardless of chart movement A record which has been on the chart for more than 20 weeks will generally not receive a bullet, giN 
even if it registers an increase. Records below the top 20 are removed from the chart after 26 weeks. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in yyy 
both detections and audience (Top 40 Tracks excluded). xv Videoclip availability. © 2002, VNU Business Media, Inc. All rights reserved. 
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Billixx/rd MAINSTREAM 
ROCK TRACKS 

TITLE IMPRINT/PROMOTION LABEL 

TM 

Artist 

MI 2 
3 

MI 3 
5 

'0/Li NUMBER 1 ,e, 
MY SACRIFICE WINO UP 

6 Work, 11 
Creed sr 

HOW YOU REMIND ME ROADRUNNER Nickelback 9 

4 BLURRY RAWLESS/GEELEN/INTERSCOPE Puddle Of Mudd .9 

IN THE END WARNER BROS Linkin Park 9 

6 WASTING MY TIME ivr Default .9 

• 5 ALIVE ATLANTIC P.O.D. v 

7 FADE FLIPILEKTRANEG Staind 9 

• 8 CONTROL flAWIESS/GEFFEN/INTERSCOPE Puddle Of Mudd 9 

9 

IIII 11 
12 

10 TOO BAD ROADRUNNERIDJMG Nickelback 9 

9 WISH YOU WERE HERE ,MMORTAUEPIC Incubus 9 

DOWN WITH THE SICKNESS MANT/REPRISE Disturbed 9 

12 DEFY YOU COLUMBIA The Offspring 9 

013 13 DREAMER Er,r Ozzy Osbourne 9 
1-1 
14 14 

1 
LATERALUS mix DISSECTIONAIN01.40110 Tool 

15 ,:, CHOP SUEY AMERICAN/COLOMBIA System Of A Down 9 

16 17 FOR YOU FlIPILEKTRWEEG Staind 9 
1171 18 CRAWLING IN THE DARK isLANDTID1MG Hoobastank 9 

16 PRAISE rvr Sevendust 9 

1 19 IT'S BEEN AWHILE FUNEUICTEINEE6 Staind 9 

20 FEEL SO NUMB GEFEENANTERSCOPE Rob Zombie 9 

21 21 MOURNING MAVERICK/REPRISE Tantric 9 
S'.. 
22 22 NICE TO KNOW YOU IMMORTAL/EPIC Incubus 

,here 23 THE ONE COLUMBIA Foo Fighters 9 
1....1 
24 24 GETS ME THROUGH FNC Ozzy Osboume 9 

25 25 LAST TIME EPIC Fuel 
1.....4 
26 26 YOUTH OF THE NATION ATIANTIC P.O.D. .9 

27 

eill28 
29 

27 GOD GAVE ME EVERYTHING VIRGIN Mick Jagger 9 

SINNER WIND UP Drowning Pool 9 

29 FOREVER LAVNATIANTIC Kid Rock 9 

30 
0.-..4 
31 

el 30 
33 

1 

36 

31 THE WAY YOU LIKE IT ARISTA Adema 9 

35 CAUGHT IN THE SUN LAVNATLANTIC Course Of Nature 

TAINTED LOVE MAVERICKANARNER BROS Marilyn Manson 9 

33 WHAT COMES AROUND ROADRUNNERHOJMG Ill Nino 

32 DIG IN VIRGIN Lenny Kravitz 9  

37 SMOOTH CRIMINAL NEW NOLZEGREAMWORKS Alien Ant Farm 9 

36 HEADFUL OF GHOSTS !MANTIC Bush 

34 HEY MISTER ARTISTDIRECT Custom 

38 CLICK CLICK BOOM ISLANIIIRIMG Saliva 9 

39 LET'S ROLL REPRISE Neil Young 

40. 40 AFTER ME ISLAND/0MR Saliva 

• 
• • 

LI 

e 
g' 

• Ile 
• • • • • I , II ' 1 I ' 1 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 1 1 
•it'ç NUMBER I i! ', Weel,/, At We. I 

WHEREVER YOU WILL GO RCA The Calling .2 

3 SUPERMAN (IT'S NOT EASY) AWARE. CIRUNI131/1 Five For Fighting 9 

2 HOW YOU REMIND ME ROADRUNNER/10AM Nickelback 9 

4 4 STANDING STILL ATLANTIC Jewel 9 

5 DROPS OF JUPITER (TELL ME) COLOMBIA Train 9 

. 6 ONLY TIME REPRISE Enya 9 

7 7 MY SACRIFICE WEEs-UP Creed .9 

. 8 HANGING BY A MOMENT DREAMWORKS Lifehouse .9 

9 BE LIKE THAT RENMUMUNIVERSAL 3 Doors Down 9 

10 10 IT'S BEEN AWHILE FUNELEKTFWEEG Staind .9 

11 11 DIG IN VIRGIN Lenny Kravitz iiz 

12 13 PEACEFUL WORLD COLUMBIA John Mellencamp Featuring India.Arie 9 

13 12 STUCK IN A MOMENT YOU CAN'T GET OUT OF INTERSCOPf U2 9 

14 HERO INTERSCOPE Enrique Iglesias 9 

i ‘ 15 EVERYDAY RCA Dave Matthews Band .9 

. 17 WHEN IT'S OVER LAVNATLANISC Sugar Ray .9 

17 16 THE SPACE BETWEEN RCA Dave Matthews Band .9 

18 FALLIN' J Alicia Keys 9 

19 22 NEW YORK, NEW YORK Losr HIGHWAY MING Ryan Mamo 9 

19 TURN OFF THE LIGHT OREAMWORKS Nelly Furtado 9 

21 20 SIDE INDEPENDIENTEIPIC Travis 9 

22 21 SOMETHING MORE = maw Train 9 

23 23 FEELS SO RIGHT MCA Eagle-Eye Cherry 

24 25 BREATHING DREANWOINS Lifehouse 9 

25 24 TROUBLE CAPITOL Coldplay 9 

26 26 HAVE A NICE DAY ,7 Stereophonics 9 

27 27 CAN'T FIGHT THE MOONLIGHT Cue LeAnn Rimes 9 

28 28 LAST BEAUTIFUL GIRL LAVAATLANTIC matchbox twenty 

29 30 I'M ALREADY THERE RNA Lonestar 9 

30 29 HEY BABY INTERSCOPE No Doubt Featuring Bounty Killer 9 

31 33 GET THE PARTY STARTED ARISTA Pink , 

32 31 LOOKING FOR A PLACE TO LAND ELEKTRIVEEG Dakota Moon 

33 32 COME IMMORTALVIRGIN Transmatic 9 

34 34 I WANT LOVE ROCKET/UNIVERSAL Elton John 9 

35 35 JUST CAN'T LAST ELEURNEFG Natalie Merchant .2 

36 36 WISH YOU WERE HERE IMMORTAL/EPIC Incubus 9 

37 37 ANSWER THE PHONE LAvNATIANEK Sugar Ray 9 

38 39 ALL YOU WANTED REPRISLWARNER BROS Michelle Branch 

39 38 SOMETIMES A CIRCLE DRFAMWORKS Louise Goffin 

40 DROWNING JNE Backstreet Boys 9 

JAN2U0A0R2Y 19 Billboard 
TOP 40 TRACKS Tm 

TITLE 
ARTIST 
IMPRINT/PROMOTION LABEL 

o 
TO NIJMBER 1 

HOW YOU REMIND ME 

NICKELBACK 
RoADRINENER NUM 

o 

o 

o 

O 

GET THE PARTY STARTED 
RINK 
ARISTA 

U GOT IT BAD 

USHER 
ARISTA 

WHENEVER, WHEREVER 

SHAKIRA 
EPIC 

FAMILY AFFAIR 

MARY J. BtiGE 
MCA 

WHEREVER YOU WILL GO 

THE CALLING 
RCA 

o HEY BABY 

NO DOUBT FEATURING BOUNTY KILLER 
INTIRSCOPE 

HERO 

ENRIQUE IGLESIAS 
INTERSCOPE 

10 
MY SACRIFICE 
CREED 
WIND.UP 

O 
LIVIN' IT UP 

JA RULE FEATURING CASE 
MURDER INGJOEF JAM /HUNG 

11 
TURN OFF THE LIGHT 

NELLY FURTADO 
DRUMMERS 

12 12 
SUPERMAN (IT'S NOT EASY) 

FIVE FOR FIGHTING 
AWARE /COLUMBIA 

o 19 7 DAYS 
CRAIG DAVID 
WILDSTAR /ATLANTIC 

14 13 
I D011 
TOTA 
ARISTA 

15 14 
DIFFERENCES 

GINUWINE 
EPIC 

o 18 STANDING STILL 
JEWEL 
ARAM% 

o 20 #1 
NELLY 
PRIORI'''. /CAME 

o 21 ALWAYS ON TIME 
JA RULE FEATURING ASHANTI 
MURDER INCJOE, JAM ADJPAG 

CD 6 
IN THE END 

LINKIN PARK 
WARNER BROS 

20 17 
GONE 

'N SYNC 
Art 

o 22 CARAMEL 

CITY HIGH FEATURING EVE 
BOMA BASEMENT /INTIRSCOPE 

22 15 
FAWN' 

ALICIA KEYS 

O 27 
A WOMAN'S WORTH 
ALICIA KEYS 

24 23 
EMOTION 
DESTINY'S CHILD 
COLUMBIA 

o 30 CAN'T FIGHT THE MOONLIGHT 

LEANN RIMES 
CURB 

26 25 
DIG IN 
LENNY KRAVITZ 
VIRGIN 

27 24 
ONLY TIME 

ENYA 
REPRISE 

28 28 
BE LIKE THAT 

3 DOORS DOWN 
REPUBUC /UNIVERSAL 

O 35 
AIN'T IT FUNNY 

JENNIFER LOPEZ FEATURING JA RULE 
EPIC 

30 29 
SON OF A GUN 

JANET FEAT. wse BEAUTY, P. 0100011 CARLY SIMON 
VIRGIN 

31 31 
EVERYWHERE 

MICHELLE BRANCH 
mum 

O 
CAN'T GET YOU OUT OF MY HEAD 
KYLIE MINOGUE 
CAPITOL 

o 34 WE THUGGIN' 

FAT JOE FEATURING R. KELLY 
TERROR SOUAD /ATLANTIC 

(1!) 37 
THE WORLD'S GREATEST 

R. KELLY 
INTUNIGOREMNI 

O 
ROLL OUT (MY BUSINESS) 

LUDACRIS 
DISTURBING INA PEACE/DEE-1AM SLIM 10JMG 

36 33 
STUCK IN A MOMENT YOU CAN'T GET OUT OF 
52 
INTIRSCOPE 

o 36 EVERYDAY 

DAVE MATTHEWS BAND 
RCA 

O 
NO MORE DRAMA 

MARY J. BLIGE 
'Au 

O 40 
ONE MINUTE MAN 
MISSY " MISDEMEANOR" ELLIOTT 
THE GOLD MINOILE KIRA 'EEG 

DANCE WITH ME 
112 
BAD SOY ARISTA 

O 39 
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ADVERTISEMENT 

ToihîchTunes TOPIO 
Digital Jukebox Most Played 

1 .7 Million Americans Interact Weekly. 
Over 2.6 Million Plays a Week and Climbing... 

SONG NAME LABEL NAME ARTIST 
« (-$ 
rfe 

-c7, 
.,.) 
eo 

ROCK 

COWBOY ATLANTIC ATLANTIC KID ROCK 1 1 1 118 
HOW YOU REMIND ME ROADRUNNER NICKELBACK 2 2 2 6 
WITH ARMS WIDE OPEN WIND-UP CREED 3 3 3 Ill 
ONLY GOD KNOWS WHY ATLANTIC KID ROCK 4 4 4 90 
SMOOTH (FEAT. ROB THOMAS) ARISTA SANTANA 5 5 5 117 
KRYPTONITE REPUBLIC UNIVERSAL 3 DOORS DOWN 6 6 6 78 
HOTEL CALIFORNIA (LIVE) GEFFEN RECORDS EAGLES 7 7 7 21 
HIGHER WIND-UP CREED 8 8 8 94 
YOU SHOOK ME ALL NIGHT LONG ATCO AC/DC 9 9 9 35 
SWEET HOME ALABAMA MCA LYNYRD SKYNYRD 10 10 32 

POP 

HAPPY XMAS (WAR IS OVER) EMI RECORDS JOHN LENNON 1 1 7 3 

BELIEVE WARNER BROS CHER 2 3 1 168 
MUSIC MAVERICK MADONNA 3 2 2 59 
DON'T SPEAK TRAUMA NO DOUBT 4 4 3 90 
DANCING QUEEN POLYDOR ABBA 5 6 5 164 
LANDSLIDE REPRISE FLEETWOOD MAC 6 5 4 108 
MAMBO NO.5 (A LITTLE BIT OF...) BMG RECORDS LOU BEGA 7 7 6 144 
IF I HAD $ 1000000 REPRISE I3ARE NAKED LADIES 8 8 8 24 
WILD WORLD A&M CAT STEVENS 9 9 9 21 
ONE WEEK REPRISE BARENAKED LADIES 10 10 6 

--"•IIIIII R&R/RAP 
IT WASN'T ME (FEAT RICARDO DUCENT) nicA SHAGGY 1 1 1 30 
LETS GET IT ON MOTOWN MARVIN GAYE 2 2 2 192 
ANGEL (FEAT. RAYVON) No SHAGGY 3 3 3 12 
JINGLE BELL ROCK MERCURY THE PLATTERS 4 9 2 

THE DOCK OF THE BAY ATLANTIC OTIS REDDING 5 4 4 107 
WHAT'S GOING ON MOTOWN MARVIN GAYE 6 5 5 180 

FAMILY AFFAIR MCA MARY J. BLIGE 7 6 7 6 
RIDE WIT ME (FEAT. crn, SPUD) uNivERsAL REcoRcis NELLY 8 7 6 33 
E.!. UNIVERSAL RECORDS NELLY 9 8 8 54 
LET IT SNOW MOTOWN BOYZ II MEN 10 10 2 

COUNTRY 
MARGARITAVILLE nicA JIMMY BUFFET 
COPPERHEAD ROAD nicA STEVE EARLE 2 2 2 192 
CHRISTMAS IN DIXIE RCA ALABAMA 3 NEW 1 
HONKY TONK CHRISTMAS ARISTA ALAN JACKSON 4 3 3 3 
MY MARIA ARISTA BROOKS & DUNN 5 4 4 192 
FRIENDS IN LOW PLACES CAPITOL NASHVILLE GARTH BROOKS 6 6 6 19 
POP A TOP ARISTA ALAN JACKSON 7 5 5 88 
CRAZY nicA PATSY CLINE 8 9 9 200 
NEON MOON ARISTA BROOKS & DUNN 9 7 7 154 
THIS KISS WARNER BROS FAITH HILL 10 8 8 130 

LATIN 1111110"--
BAILAMOS INTERSCOPE ENRIQUE IGLESIAS 1 1 1 146 
LA BAMBA WARNER BROS LOS LOBOS 2 2 2 168 
CORAZON ESPINADO (FEAT MANA) ARISTA SANTANA 3 3 85 
BIDI BIDI BOM BOM EMI LATIN SE LE NA 4 4 4 132 
COMO LA FLOR EMI LATIN SELENA 5 5 5 104 
ME CAI DE LA NUBE BMG RECORDS CORNELIO REYNA 6 7 6 36 
CLAVADO EN UN BAR WEA LATINA MANA 7 6 7 88 
QUIZAS SI, QUIZAS NO POLYGRAM LOS TOROS BAND 8 8 8 70 
LA CUMBIA DEL GARROTE UNIVERSAL RECORDS LOS DEL GARROTE 9 9 9 70 
SE ME OLVIDO OTRA VEZ WEA LATINA MANA 10 10 89 

INDIE 
HOW YOU YOU REMIND ME ROADRUNNER NICKELBACK 1 1 T 5 
THE DEVIL WENT DOWN TO GEORGIA BLUE HAT CHARLIE DANIELS BAND 2 2 3 15 
LEADER OF MEN ROADRUNNER NICKELBACK 3 4 2 15 
FOLSOM PRISON BLUES SUN ENTERTAINMENT JOHNNY CASH 4 5 5 98 
BAD MOON RISING FANTASY CREEDENCE CLEARWATER REVIVAL 5 3 4 36 
HAVE YOU EVER SEEN THE RAIN? FANTASY CREEDENCE CLEARWATER REVIVAL 6 6 6 41 
DOWN ON THE CORNER FANTASY CREEDENCE CLEARWATER REVIVAL 7 8 8 43 
BREATHE ROADRUNNER NICKELBACK 8 7 7 15 
PROUD MARY FANTASY CREEDENCE CLEARWATER REVIVAL 9 12 11 56 
BORN ON THE BAYOU FANTASY CREEDENCE CLEARWATER REVIVAL 10 9 9 38 

www.touchtunes.com 
323-653-7660 
contact Linda Komorsicy 

i TouchTunes. 
MUSIC CORPORATION 

Hit Singles + Hot Artists = 
Paid Performances 

The perfect equation to keep Artists, 

Labels, and Songwriters played and paid! 

TouchTunes is the leading provider of 

music-on-demand commercial jukeboxes. 

,,  
JANUARY 19 Billboard® 2002 

le le 

e o 
,„ ,-- ..,i „, 

t TITLE .1 < É  , 

I— —à > ARTIST (IMPRINT/PROMOTION LAEIEL) 7 

HOT 100 AIRPLAY,„„ 
le 

Z Z  

,,,i „,., F- Lri 

Y  TITLE i 2  TITLE e ARTIST (IMPRINT/PROMOTION LABEL) i— e ARTIST (IMPRINT/PROMOTION LABEL) 

0  1 16 
ft, NUMBER I etc 

U Got It Bad 6 wuu No 1 
USHER (ARISTA) 

26 27 9 Where Were You When % World Stopped Turnip& 
ALAN JACKSON (ARISTA NASHVILLE) 

51 50 5 Blurry 
PUDDLE OF MUDO IRAWLESS/GEFFENANTERSCOPEI 

2 2 20 How You Remind Me 
NICKELBACK ( ROADRUNNER) 

Ca 34 7 Break Ya Neck 
BIWA RHYMES (J) 

52 44 15 Dig In 
ip,,,, ggAviTz (VIRGIN) 

0 4 9 Always On Time 
JA RULE FEAT ASHANTI (MURDER INC/DEFJAMADJMGI 

28 25 41 It's Been Awhile 
STAIND (FLIP/ELEKTRAIEGI 

53 46 12 Alive 
POD (ATLANTIC) 

4 3 26 Family Affair 
MARY1 ELIGE (MCA) 

G) 36 10 Standing Still 
JEWEL IATLANTICI 

e) 58 5 Young'n ( Holla Back) 
FABULOUS (DESERT STORM(ELEKTRA/EE0) 

0  5 13 Get The Party Started 
PINK (ARISTA) 

30 23 29 I'm Real 
JENNIFER LOPEZ FEAT JA RULE (EP)C) 

ED 55 7 Bring On The Rain 
JO DEE MESSINA WITH TIM MCGRAW (CURB) 

0  7 13 My Sacrifice 
CREED (WIND UP) 

ED 35 8 Good Morning Beautiful 
STEVE HOLY (CURB) 

cco 61 3 Can't Fight The Moonlight 
LEANN RIMES ( CURB) 

9  8 13 Whenever, Wherever 
SHAKIRA (EPIC) 

47) 45 5 The Whole World 
OUTKAST FEAT KILLER MIKE IARISTA) 

57 52 6 Brotha 
ANGIE STONE LI) 

a 9 11 A Woman's Worth 
ALICIA KEYS (J) 

33 31 23 I Do!! 
TOUA )ARISTA( 

0  62 5 The Long Goodbye 
BROOKS 8 DUNN ( ARISTA NASHVILLE) 

9 6 17 Hero 
ENRIQUE IGLESIAS )INTERSEOPE ) 

ED 40 13 Run 
GEORGE STRAIT ( MCA NASHVILLE) 

ID 60 4 Welcome To Atlanta 
JERMAM 0 UPR 8 TUDACRIS ( DEE JAM SOUTH/COLUMBIA 

CID 10 26 Differences 
GINUWINE (EPIC) 

35 37 11 Lights, Camera, Action! 
MR CHEEKS (UNIVERSAL) 

60 54 13 Riding With Private Malone 
DAVID BALL IDUALTONE) 

e) 11 11 Wherever You Will Go 
THE CALLING (RCA) 

36 33 13 Where The Stars And Stripes And The Eagle fly 
AARON TIPPIN ( LYRIC STREET) 

Ca 64 2 The Cowboy In Me 
TIM MCGRAW ( CURB( 

crEe 16 11 In The End 
LINKIN PARK (WARNER BROS ) 

37 26 45 Drops Of Jupiter (Tell Me) 
TRAIN (COLUMBIA) 

62 59 20 Lifetime 
MAXWELL (COLUMBIA) 

CD 13 18 Gone 
N SYNC WWI 

38 38 15 I Wanna Talk About Me 
TOBY KEITH IDREAMWORKS (NASHVILLE» 

(E) 71 3 Nothing In This World 
KEKE WYATT FEAT AVANT d‘ICA) 

14 12 21 Livin It Up 
JA RULE FEAT CASE (MURDER INC/DEFJAMADJMG) 

39 28 28 Only lime 
ENYA (REPRISE) 

a) 66 4 Don't You Forget It 
GLENN LEWIS ( EPIC) 

0  14 10 Butterflies 
MICHAEL JACKSON (EPIC) 

C) 56 4 Ain't It Funny 
JENNIFER LOPEZ FEAT JA RULE (EPIC) 

ED 67 - 2 Blessed 
MARTINA MCBRIDE (RCA 'NASHVILLE)) 

0  21 7 Hey Baby 
NO DOUBT FEAT BOUNTY KILLER (INTERSCOPE) 

41 39 17 Emotion 
DESTINY S CHILD COLUMBIA) 

CCII 68 10 
, 

Goodbye 
JAGGED EDGE (SO SO DEF/COLUMBIAI 

(E) 19 12 We Thuggin' 
FAT JOE FEAT R KELLY (TERROR SQUAD/AT1ANTICI 

G) 43 6 No More Drama 
MARY J ELIGE ( MCA( 

67 57 You Gets No Love 
FAITH EVANS (BAD BOY ARISTA) 

18 15 20 Rock The Boat 
AALIYAH (BLACKGROUND) 

43 32 SO Hanging By A Moment 
LIFEHOUSE (OREAMWORKS) 

68 63 Wish You Were Here 
INCUBUS fIMMORTAUPIC) 

19 17 21 Superman (It's Not Easy) 
FIVE FOR FIGHTING (AWARE/COLUMBIA) 

44 42 6 Bouncin' Back ( Rompis' Me Against The Well) 
MYSTIKAL (JIVE( 

0  75 Just Let Me Be In Love 
TRACY BYRD ( RCA ( NASHVILLE» 

ED 22 15 Caramel 
CITY HIGH FEAT EVE (BOOGA BASEMENTANTERSCOPF I 

45 41 9 Son Of A Gun 
JANET (vIRGINI 

GD — Some Days You Gotta Dance 
DIXIE CHICKS ( MONUMENT) 

nE, 30 8 Roll Out (My Business) 
LUDACRIS (DISTURBING NIA PEACE/DEF JAM SOUTHADJMGI 

42) 49 9 Wrapped Around 
BRAD PAISLEY (ARISTA NASHVILLE) 

71 69 Let's Stay Home Tonight 
JOE (JIVE) 

22 18 23 Turn Off The Light 
NELLY FURTADO (DREAMWORKS) 

cp 53 6 Take Away 
MISSY MISDEMEANOR' ELLIOTT (THE GOLD NINOILEKTIWEE61 

G) — In Another World 
JOE DIFFIE (MONUMENT) 

ED 29 7 7 Days 
CRAIG DAVID IWILDSTANATLANTIO 

0  48 14 I'm Tryin' 
TRACE ADKINS (CAPITOL (NASHVILLE)) 

73 65 Love Of A Woman 
TRAVIS TROT (COLUMBIA ( NASHVILLE» 

ED 24 14 #1 
NELLY (PRIOR)TY/CAPITOL) 

0  51 4 The World's Greatest 
R KELLY ( INTERSCOPE/JIVE) 

alb From Her Mama (Mama Got A**) 
JUVENILE (CASH MONEY/UNIVERSAL) 

25 20 29 Fallin' 
ALICIA KEYS (J) 

50 47 13 Wrapped Up In You 
GARTH BROOKS (CAPITOL (NASHVILLE)) 

G3 Part II 
METHOD MAN & REDMAN (SEP JAMADJMG) 

• Records with the greatest impressions increase. ç 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. Compilelfrorn a nabona) sample of airplay supplled by Broadcast Data 

Systems ' Radio Track service. 888 stations in Top 40, Pop, R&B Hip- Hop, Country, Latin, Rock and other popular formats are electronically monitored 24 hours a day, 7 days a week. Songs ranked by 

gnu impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data is used to compile the Hot 100. 
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W  (IMPRINT/PROMOTION LABEL) 

40 Don't Tell Me 
MADONNA IMAVERICK/WARNER BROS I 

0  1 4 
W' NUMBER 1 ete1 

Uh Huh nu. AL Ft 1 
B2K ( EPIC) 

26 20 7 Geoie Id BettleiCeeddredaby INI I bet Idell 
CHRISTINA AGUILERA (RCA) 

51 48 

a 4 4 Round And Round 
JONELL 8 METHOD MAN IDEE SOMME JAM/IDJMG) 

27 28 10 America Will Always Stand 
RANDY TRAVIS ( RELENTLESS NASHVILT I 

52 52 23 Enjoy Yourself 
ALLURE (MCA( 

3 3 17 AM To PM 
CHRISTINA MILIAN (SEP SOULADJMGI 

28 27 16 Put Your Arms Around Me 
NATURAL (TRANS CONTINENTALMADA( , 

53 55 5 Mambo No.5 IA Little Bit Of...)/Tricky Tricky 
LOU BEGA ( RCA) o 6 4 Hush Lil' Lady 

COREY FEAT LIE ROMEO (NOONTIME/MOTOWN) 

29 26 11 Do U Wanna Roll (Dolittle Theme) 
R L, SNOOP DOSS 81.11. KIM (J) 

43) — 14 Jump Up In The Air 
ORIGINAL P (WESTBOUND) 

5 2 6 How You Remind Me 
NICKELBACK IROADRUNNERODJMGI 

30 29 12 Lifetime 
MAXWELL ( COLUMBIA) 

55 37 27 Bootylicious 
DESTINY S CHILD (COLUMBIA) 

6 7 7 Only Time 
ENYA ( REPRISE) 

ED 39 8 Ain't Nobody (We Got It Locked!) 
THE RAWL° BOYS ( HOUSE OF FIRE) 

56 43 11 Because I Got High 
COVERVIRSIONS CON (COVERVERSIONS CON) 

7 8 14 Where Ike Stars And Stripes And The Eagle Fly œ 41 3 
AARON TIPPIN (LYRIC STREET) 

Roll Wit Me 
PRETTY WILLIE IDVREPUBLIC/UNIVERSALI 

57 49 33 What It Feels Like For A Girl 
MADONNA (MAVERICK/WARNER BROS I 

3 9 13 God Bless The USA 
LEE GREENWOOD (CURB) 

ED 60 19 Bye-Bye Baby 
BRANDY MOSS SCOTT IHEAVENLY TUNES 

58 45 .16 Don't Need You To (Tell Me I'm Pretty) 
SAMANTHA MUMBA (WILD CARD/A8M/INTERSCOPE, 

9 5 26 The Star Spangled Banner 
WHITNEY HOUSTON (ARISTA) 

34 36 8 Freedom 
PAUL MCCARTNEY (MR/CAPITOL) 

59 65 Used To Love 
KEKE WYATT (MCA( 

10 11 72 Can't Fight The Moonlight 
LEANN RIMES (CURB 

35 35 43 Fiesta 
R KELLY FEAT JAY - Z (JIVE) 

60 7 1 My First Love 
KEv)N CEBALLO ( UNIVERSAL) 

11 12 23 Family Affair 
MARY J BLIGE ) MCA) 

36 30 27 Don't Mess With The Radio 
NIVEA (JIVE ) 

61 59 Got Ur Self A... 
NUS ( ILL WILL/COLUMBIA) 

12 10 4 Never Too Far/Hero Medley 
MARIAH CAREY (VIRGIN( 

ED 61 10 Ground Zero Ile Our Hearts You Will Remain) 
CASH A. COMPUTA ( SELECT( 

t 2 47 Tell Me It's Real 
• , HMO / MCA) 

13 13 34 I Do!! 
TOM (ARISTA) 

38 33 12 God Bless America 
LEANN RIMES (CURB) 

63 56 Stronger 
1,1,1 I NEE SPEARS (JIVE) 

114 14 21 Hit 'Em Up Style (Oops!) 
BLU CANTRELL (REDZONE/ARISTA) 

Q  — 9 Think Big 
CRIMEVVAVE CRIMEWAVE 

CD Always On Time 
TA RULE FEAT ASHANTI ( MURDER INC/DEFJAMADIMG, 

15 16 7 It's The Weekend 
LIL J (HOLLYWOOD) 

40 32 26 Loverboy 
MARIAH CAREY FEAT CAMEO (VIRGIN) 

a) Bouncin' Back Illumpin' Me Against The Weill 
MYSTIKAL (JIVE) 

16 15 4 God Bless America 
DANIEL RODRIGUEZ ( MANHATTAN 

41 40 9 God Bless The U.S.A. 
JUMP 5 ( SPARROW) 

66 34 I Won't Be Home For Christmas 
BLINK 182 (MCA( 

Q 38 2 That Was Then 
Er/UK//F VA' .4%26«10511RFDLION6MIQINERWA WWI 

0  46 13 Yes 
AMBER (TOMMY BOY) 

67 75 Fatty Girl 
t UDACRIS LL COOL J P. KEITH MURRAY (E8/UNIVERSAL) 

18 17 11 Dansin Wit Wolvez 
STRIK9INE IFADE/ECMO/ 

43 42 8 Trust Your Love 
RODA (SOUNOAY/ORPHEUS 

68 62 Fill Me In 
t HAIG DAVID IWILDSTARATLANTIC/ 

0  23 6 Revolution 
STONE TEMPLE PILOTS (ATLANTIC( 

0  69 16 Maybe 
MPRESS IBIG3/ARTEMISI 

CD La Bomba 
A/UL AZUL (SONY DISCOS) 

20 21 12 America The Beautiful 
ELVIS PRESLEY (RCA) 

0  57 7 Envious 
DAWN ROBINSON REFTSIDE/0/ 

€13 Music 
MADONNA (MAVERICK/WARNER BROS I 

21 19 19 Everything U R 
LINDSAY PAGANO (WARNER BROS I 

46 31 29 Purple Hills 
DID ISHADY/INTERSCO I 

Gil I See Right Through To You 
OJ ENCORE FEATURING ENGELINA (MCA) 

22 18 27 This Is Me 
DREAM ( BAD BOY/ARISTA) 

47 53 4 Freelove 
DEPECHE MODE )MUTE(REPRISE) 

40 Torn/Wishing I Was There 
NATALIE IMBRUGUA (RCA) 

23 25 17 Us Against The World 
PLAY (COLUMBIA) 

0  74 4 2-Way 
RAYVON ( BIG YARD(MCA) 

€Z) 4 Part II 
METHOD MAN& REDAAAN (DEF JAMADJMG) 

24 22 22 Where The Party At 
JAGGED EDGE WITH NELLY ( 5050111 é COLUMBIA) 

49 54 7 Juliet 
LMNT (ATLANTIC) 

GD 1 Where's Your Head At 
BASEMENT JAXX (XT/ASTRALVVERKS) 

23 24 21 Someone To Call My Lover 
JANET (VIRG)N) 

C) 68 17 Buster 
DENNIS DA MENACE ( IST AVENUE) 

e) 4 Can I Get That 
BEAR WITNEZi ( EARGASM) 

4. Records with the greatest sales gains. C 2002, VNU Business Media, Inc. and SoundScan, Inc. Al) rights reserved. The top selling singles comp led from a national sample of retail store, mass mer-

chant, and internet sales reports collected, compiled, and provided by SoundScan. This data is used to compile the Hot 100. 
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TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

„. 
<1 ri ,... in 

`2. d. 'iL": 3 

0 . 
e 
c.. 

TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

0  2 2 

'' NUMBER 1/GREATEST GAINER/AIRPLAY : e'. 2 Weeks At Number 1 51 43 36 DIG IN Lenny Kravitz V 
L KRAVITZ (LKRAVITZ) e VIRGIN ALBUM CUT 

31 

U GOT IT BAD 0 Usher 9, 
J OUPRI.B M COX (U.RAYMONDJ OUP131.13 M COX) O ARISTA 1503r 

1 52 52 52 BROTHA 0 Angie Stone V 
R SAADICLJAKE IS THE PHATMAN (A STONER SAADICLH LILCO STANDRIDGE,R.C.OZUNAI O., 2110.• 

52 

2 1 1 HOW YOU REMIND MEO Nickelback «2 
R PARASHAR IC.KROEGER.NICKELBACKI e ROADRUNNER 01205.310JMG 

1 53 49 60 WRAPPED UP IN YOU Garth Brooks «2 
A REYNOLDS nn, KIRKPATRICK) CAPITOL (NASHVILLE) ALBUM CUT 

46 

3 3 3 FAMILY AFFAIR 0 Mary J. Blige 9 
DR ORE I M.J BLIGE.PA PIE RRE• TOUIS,LN LODGE,B MILLERA YOUNG,C KAMBON,M ELIZONDO.M BRADFORD) 0 0 MCA 1558W 

1 54 54 47 BLURRY Puddle Of Mudd 9 

J KURZWEG NV SCANRINI RAWLESS/GEFFEN ALBUM CUT/1NTERSCOPE 
47 

0 
4 GET THE PARTY STARTED 0 Pink 9 

LrurrooPrnan o ARISTA 15024. 

4 0  55 55 YOUNG 'N  (HOLLA BACK) 0 Fabolous 9 
THE NE PTUNE S IJ JACKSON,C HUGO.P WILLIAMS) 0 DESERT STORWELEKTRA 8726r/EEG 

55 

0 
5 ALWAYS ON TIME 0  Ja Rule Featuring Ashanti 9 

I GOTT1IJATIONSBAURELIUS.1 LORENZO) 0 MURDER INC/SEE JAM 588795./IDJMG 
5 56 46 41 ALIVE P.O.D. 9 

IT BENSON,P D 0 ISONNY.MARCOS.TRAAWUVI ATLANTIC ALBUM CUT 
41 

0 
6 MY SACRIFICE Creed 9 

J KURZWEGJLKELSEY IM.TREMONTI,S.STAPPI WINDUP ALBUM COT 

6 0  59 70 BRING ON THE RAIN Jo Dee Messina With 11m McGraw 9 
13 GALLIMORE.T MCGRAW 18 MONTANAN DARLING) CURB ALBUM CUT 

56 

0 
7 WHENEVER, WHEREVER Shakira 9 

S MEBARAK R.J.MITCHELI. IS MEBARAK R.7 MITCHELLG ESTE FAN) 0 EPIC ALBUM CUT 
6 0  58 58 WELCOME TO ATLANTA Jennaine Dupri & Ludacris 9 

J DUPREY M.COX IJOUPRILUDACRIS.K.PARKERI SO SO DEF/DISTURBING THA PEACE/SEP JAM SOUTH ALBUMS CUT/COLUMBIA 
58 

8 5 8 HERO Enrique Iglesias 9 
NA TAYLOR IE.IGLESIAS,P BARRY,MTAYLOR) INTERSCOPE ALBUM CUT 

3 Q  62 79 THE LONG GOODBYE Brooks & Dunn 
K BROOKS,R DUNNM WRIGHT I P BRADY.R.KEATING I ARISTA NASHVILLE ALBUM CUT 

59 

0 
10 A WOMAN 'S WORTH 0 Alicia Keys 9 

A KEYS IAKEYS,E.ROSEI 0J211Ir 

9 60 60 57 LIFETIME 0 Maxwell V 

MUSZE IMUSZE,H.DAVIDI oe COLUMBIA Mir 
22 

41;›, 10 9 DIFFERENCES Ginuwine 9 

T OLIVER (E.LUMPKINT OLIVER) e EPIC ALBUM CUT 
4 61 57 61 RIDING WITH PRIVATE MALONE David Ball 9 

W NEWTON (T SHEPHEROW NEWTON) e DUALTONE ALBUM CUT 
36 

Ø ,11 13 WHEREVER YOU WILL GO The Calling «2 
M.TANNER (A.KAMINABANDI RCA ALBUM CUT 

11 Q  65 — THE COWBOY IN ME Tim McGraw 9 

B GALLIMORE,J STROUO.T.MCGFLAW (C.WISEMANA STEELEAANDERSONI CURB ALBUM CUT 
62 

gliD 15 15 IN THE END Linkin Park 9 
0 GILMORE (LINKIN PARK) WARNER BROS ALBUM CUT 

12 œ 73 75 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant 9 
S HUFF IS HUFF,MAVANT) MCA ALBUM CUT 

63 

0 . 13 12 GONE N Sync 9 

J TIMBERLAKE,W.J.ROBSONLITIMBERLAKE.WJROBSON) JIVE ALBUM CUT 

11 0  66 69 DON 'T YOU FORGET IT 0 Glenn Lewis 9 
A HARRIS IBLEWISAHARRISI O EPIC 7964r 

64 

14 12 
• 

11 LIVIN IT UP 0  Ja Rule Featuring Case 9 
LIL ROBJ 6010 OATKINS,R.MAYS.I.LORENZUS WONDER) O MURDER INC/OUT JAM 588741 ./10JMG 

6 0  69 67 GOODBYE Jagged Edge «2 
J DuP131,13 M COX IB.CASEY,B.CASELIDUPRIB M MI SO SO SET ALBUM CUT/COLUMBIA 

58 

20 : 20 HEY BABY No Doubt Featuring Bounty Killer 9 
SLY E. ROBBIE.NO DOUBT IG.STEFANI,TICANALT.DUMONT,R.PRICE) INTERSCOPE ALBUM CUT 

15 0  71 — BLESSED Martina McBride 9 
ePACBRIDE.PVVORUYIKUNDSEY,T.VERGES.B JAMES) RCA INASHVILLEI ALBUM CUT 

66 

17 19 BUTTERFLIES Michael Jackson 

MJACKSONAKARRIS IAHARRIS,MAMBROSIUSI EPIC ALBUM CUT 
16 67 61 54 YOU GETS NO LOVE 0 Faith Evans 9 

M SAULSBERRY,FEVANS IF EVANS,M.SAULSBERRY,M JAMISONK WLLIAMS,T COLIMANAWILSON) 0 BAD BOY 79417./ARISTA 
38 

1111» 21 18 WE THUGGIN ' 0 Fat Joe Featuring R. Kelly 9 
RON G I.J.CARTAGENAPIXELLY.R.BOWSER) 0 TERROR SQUAD 85174./AILANT1C 

17 68 68 68 LET'S STAY HOME TONIGHT 0 Joe 9 
ALLSTAR (AGORDON.J.CAMPBELLJAUSTINI O JIVE 42995* 

68 

18 18 14 ROCK THE BOAT Aaliyah 9 
R STEWART,ESEATS IS.GARRETT,RSTEWA.RT,ESEATBSTATIC) 0 BLACKGROUND ALBUM CUT 

14 69 64 63 WISH YOU WERE HERE Incubus 9 
S LITTINCUBLIS IFIBOYD.M.EINZIGERAKATUNICH,C KILMORE4 FUSILLAS. JR , e IMMORTAL ALBUM CUT/EPIC 

60 

19 14 21 SUPERMAN (IT'S NOT EASY) Five For Fighting 9 
G.WATTENBERG IIONDRASIK) 0 AWARE ALBUM 8, SOUNDTRACK CUT/COLUMBIA 

14 tila 77 — JUST LET ME BE IN LOVE Tracy Byrd 9 
El J WALKERAR. IT.MARTINM.NESLERT.SHAPIROI 0 RCA INASHVILLE I ALBUM CUT 

70 

20 16 17 TURN OFF THE LIGHT 0 Nelly Furtado 9 
G EATON,BWEST,N.FURTADO IN FURTADO) 0  DREAMWORKS 459093' 

5 
V̀  HOT SHOT DEBUT e. 

71 0  22 22 CARAMEL 0 City High Featuring Eve 9 
J.DUPLESSIS,R.TOBY.R.PARDLO,JAY.EYE.ZEE IR.TOBY,G.XAVIERJ DUPLESSIS.R.PARDLO.E.JEFFERSI 0 BOOGA BASEMENT 49780r/INTERSCOPE 

19 0 SOME DAYS YOU GOTTA DANCE Dixie Chicks 
P WORLEY,B.CHANCEY (T.JOHNSON,M.MORGAN I MONUMENT ALBUM CUT 

0  32 28 ROLL OUT (MY BUSINESS) 0 Ludacris 9 
TimBALAND (C.BRIDGES.T MOSLEYI e DISTURBING TEA PEACE/DEF JAM SOUTH 5887Yfr/I0JMG 

22 0 IN ANOTHER WORLD Joe Diffie 

D COOKLWILSON IT.SHAPIRO,W VVILSON,J.YEARY) MONUMENT ALBUM CUT 
72 

0 30 27 7 DAYS Craig David 9 
M.HILL ICDAVIUM.HILLDNILL) 0 WILDSTAR ALBUM CUT/ATLANTIC 

23 0  78 72 PART II 0 Method Man & Redman 9 
E SERMON IR NOBLE.E SERMON,C SMITH,T.BRAXTONBABYFACE.8 WILSON) 0 OFF JAM 5133B91 ./IDJMG 

72 

0  25 25 #1 Nelly 9 
w YAGHNAM It RAYNES,W.YAGHNAM) PRIORITY SOUNDTRACK CUT/CAPITOL 

22 74 67 85 LOVE OF A WOMAN Travis Tritl 9 

B J WALKER JR .T TRITT IK BFLANOT I COLUMBIA INASHVILLEI ALBUM CUT 
39 

25 19 29 FALLIN ' 0 Alicia Keys 9 

&KEYS IAKEYSI 0 0 J 71041 . 

1 75 80 65 FROM HER MAMA (MAMA GOT A**) 0 Juvenile 9 
M.FRESH (T.GREY,B THOMAS) 0 CASH MONEY 860962./UNIVERSAL 

65 

26 24 16 I DO!! 0 Toya 9, 

BUM DI GUY.LRODRIGUEZ) 0 0 0 ARISTA 15075 

16 76 70 74 DANCE WITH ME 0 112 9 
O JONES ID JONES,J.BOYD,CLPARKERM KEITH.M ScANDPICKI 0 BAD BOY PAM/ARISTA 

39 

27 23 23 ONLY TIME 0 Enya 9, 
N RYAN,ENYA (ENYRN.RYAN.RRYANI DIO REPRISE 420r 

10 77 76 78 WASTING MY TIME Default 9 
R pARASHER 1J.J.HORA,D.SmITH,DE FAULT) TUT ALBUM CUT 

76 

28 31 38 WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson 9 
K STEGALL IA.JACKSON) ARISTA NASHVILLE ALBUM CUT 

28 78 72 
.__ 

82 STUCK IN A MOMENT YOU CAN'T GET OUT OF U2 9 
D LANOIS.13 ENO ILIZBONO.THE EDGE) INTERSCEIPE ALBUM CUT 

52 

29 27 24 WHERE THE STARS AND STRIPES AND THE EAGLE FLY 0 Aaron Tippin «2 
ATIPPINM.BRAOLEYBWATSON (KBEARD.C.BEATHARDATIPPIN) i2e o LYRIC STREET 181059 

20 79 79 71 FADE Staind '9 
J ABRAHAM (STAMM FLIP/ELEKTRA ALBUM CUT/EEG 

62 

Q  33 34 STANDING STILL Jewel 9 
D HUFF,1 KILCHER IJ.KILCHERR ROWELS) 0 ATLANTIC ALBUM CUT 

30 Q  84 76 CHOP SUET System Of A Down 9 
R RUBINO MALAKIANS.TANKIAN IS TANKIAN,D MALAKIANI AMERICAN ALBUM CUT/COLUMBIA 

76 

Q 37 30 BREAK YA NECK 0 Busta Rhymes V 

DR. ORE IT.SMITHAYOUNG,M.ELIZONOBS STORCH.FLEAJ.FRUSCIANTEAJOEDIS.C.SMITH) 0 J21eet• 

30 81 81 62 ROUND AND ROUND 0 Jonell & Method Man 9 
HI-TEK (S.SHOWES.T.COTTRELLC.SMITHI 0 co SER SOUUDEF JAM 588852/n1W 

62 

32 26 26 I'M REAL 0 Jennifer Lopez Featuring Ja Rule 9 

T OLIVER,C ROONEY.LES (J.LOPEZ.T.OLIVER,C ROONEY.LES.,JATKINS,LLORENZO,R.JAMES) 00 EPIC 79539. 

1 Q  83 77 DEFY YOU The Offspring 9 

13 O'BRIEN ITHE OFFSPRING) COLUMBIA SOUNDTRACK CUT 
77 

33 28 33 ITS BEEN AWHILE Staind 9 
!ABRAHAM ISTAINDI FLIP/ELEKTRA ALBUM CUT/EEG 

5 83 86 93 DROWNING Backstreet Boys V 
K LUNDIN.RAMI (RAMIACARLSSONITHOMPSON I JIVE ALBUM CUT 

28 

34 34 35 LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks 9 
RINK! IT.KELLY.RHARRELLICASTONAPOREE.F.WILSONI 0 UNIVERSAL 015135' 

34 84 75 66 GIRLS, GIRLS, GIRLS 0 Jay-Z 9 
JUSTBLAZE IS.CARTER,J.SMITNT BROCKIII RELU 0 ROCA,FELLAIDEF JAM 588192reDJMG 

17 

0  38 45 GOOD MORNING BEAUTIFUL Steve Holy «2 
w CONES ILLYILTZERNEY) CURB ALBUM E. SOUNDTRACK CUT 

35 85 82 87 WITH ME Lonestar 9 
O HUFF 18.JAMES,T.VERGESI 0 BNA ALBUM CUT 

63 

0  45 39 THE WHOLE WORLD OutKast Featuring Killer Mike 9 
En (ABENJAMINAPATTONO.SHEATS,MRENDER) ARISTA ALBUM CUT 

36 86 74 43 UH HUH 0 B2K 9 
C STEWART,BX ICASTEWART.T.NKHEREANYEJ.H.ALE,M.CRAWFORDJ HOUSTOND FREDERICI 00 EPIC 79686 

43 

37 36 32 EMOTION 0 Destiny's Child 9 

B KNOWLES,M.J.FEIST IB.GIBB.RGIBBI 0 COLUMBIA 79672. 
10 87 85 86 CONTROL Puddle Of Mudd 9 

J KURZWEG (W.SCANTLIN.B.STEWART) FLAWLESS/GEFFEN ALBUM CUTANTERSCOPE 
68 

38 29 42 DROPS OF JUPITER (TELL ME) Train 9 

B UBRIEN (TRAIN) 0 COLUMBIA ALBUM CUT 

5 88 87 88 LOVE OF MY LIFE Brian McKnight 9 

13 MCKNIGHT IB.MCKNIGHT) MOTOWN ALBUM CUT/UNIVERSAL 
51 

0  53 53 AIN 'T IT FUNNY Jennifer Lopez Featuring Ja Rule 
7JGOTTI (J.LOPEZ,C.ROONEY,ILORENZOLJATKINS.CADDILLAC TAM EPIC PROMO SINGLE 

39 89 88 84 I'M A SLAVE 4 U 0 Britney Spears 9 
THE NEPTUNES (C.HUGO.P WILLIAMS) 0 JIVE .12967. 

27 

0  42 46 RUN George Strait 
T BROWN,G STRAIT R.LANEASMITHI 0 MCA NASHVILLE ALBUM CUT 

34 Q  90 91 GOT UR SELF A... 0 Nas 9 
MEGAHERTZ MUSIC GROUP IN JONES.MEGAHERTZ.0 BURNETT.S.EDWARDS.P. MARSH,RSPRAGG,JBLACKI 0 ILL WILL /967e/COLUMBIA 

90 

4 1 • 40 BOUNCIN ' BACK (BUMPIN' ME AGAINST THE WALL) 0 Mystikal 9 
THE NEPTUNESIKITYLEFLP.WILLIAMS,C.HUGOI 0 JIVE 423Fer 

39 Q  99 97 000HHHWEE Master P Featuring Weebie 9 
MASTER P.FULL PACK (MASTER PI NEW NO LIMIT ALBUM COT/UNIVERSAL 

63 

e, .- 44 I WANNA TALK ABOUT ME Toby Keith 9 
J STROUD.T.KEITH (B.BFLADDOCKI 0 DREAMWORKSINASHVILLEI ALBUM CUT 

28 92 91 98 YOU ROCK MY WORLD Michael Jackson 9 

M JACKSON,R JERKINS IMJACKSON,RJERKINS,F JERKINS III,LDANIELS.N.PAYNE) 0 EPIC ALBUM CUT 
10 

43 41 31 SON OF A GUN 0 Janet Featuring Missy Elliott, P. Diddy & Carly Simon 9 

J.JAM,T.LEWISJJACKSON IJ JACKSONIHARRIS III.T.LEWIS.C.SIMON) 0 VIRGIN 46171' 
28 Q  96 95 THANK YOU 0 Lil Bow Wow Featuring Jagged Edge & Fundisha «2 

J OUPRI,B.M.COX IJ.DUPRIBMCOXM OCASEKI 0 SO SO DEF 79685./COLUMBIA 
93 

0  44 48 NO MORE DRAMA Mary J. Blige 9 
J JAM.T.LEWIS UNARMS 111,TIEWISB DEVORZAN,P.BOTKIN, JR.) MCA ALBUM CUT 

44 94 95 99 WHAT AM I GONNA DO Tyrese ' 
JAKE,TREV (1YRESE.J.CARTERT.J081 RCA ALBUM CUT 

71 

di: 35 37 HANGING BY A MOMENT Lifehouse 9 

RANIER° IJ.WADEI DREAMWORKS ALBUM CUT 

2 95 92 89 FATTY GIRL 0 Ludacris, LL Cool J & Keith Murray '2 
POKE & TONE IC.BRIDGES,J.T.SMITH.K.MURRAY,S.BARNES,J.0 OLIVIER.P WILLIAMS) O FB 015283'/UNIVERSAT 

87 

0  48 49 CAN 'T FIGHT THE MOONLIGHT • LeAnn Rimes 9 
T HORN (D.WARREN) @ 0100 CURB rat% 

46 96 94 81 GOD BLESS THE USA 0 Lee Greenvvood 9 

J CRUTCHFIELBLGREENWOOD ILGREENW000) 0 00 MCA NASHVILIE/CAPITOL INASHVILLEWCURB 73178 
16 

0  47 51 THE WORLD'S GREATEST R. Kelly «2 
R.KELLY DIKELLYI INTERSCOPYJJIVE SOUNDTRACK CUT 

47 97 93 — I'M A SURVIVOR Reba 

1 BROWN,R MCENTIRE ISKENNEDY.P.WHITE I 0 MCA NASHVILLE ALBUM CUT 
49 

0  51 59 WRAPPED AROUND Brad Paisley 9 
F ROGERS le PAISLEY,C.DUBOIBILLOVELACEI 0 ARISTA NASHVILLE ALBUM CUT 

48 0 RUNAWAY 0 NB Ridaz Featuring Angelina 
M C MAGIC IM.CARDENAS,RMARTINEZUsA1 AS) 0 NASTYBOY 2/NT/UPSTAIRS 

98 

0  56 50 TAKE AWAY Missy "Misdemeanor" Elliott Featuring Ginuwine & Tweet º 
TIMBALAND,C.BROCKMAN,M.EWOTT IMILLIOTT.T.MOSLEY) THE GOLD MIND/ELEKTRA ALBUM CUT/EEG 

49 0 BURN 0 Mobb Deep Featuring Vita & Noyd 9 
HAVOC (K MUCHITRAJOHNSON.T PERRY) 0 LOUD/COLUMBIA peer 

99 

0  50 56 I'M TRYIN ' Trace Adkins 9 

D.HUFF (C.WAWN,JSTEELEASKITTH) 0 CAPITOL INASHVILLEI ALBUM CUT 

44 100 98 96 

— 

DO U WANNA ROLL (DOLITTLE THEME) 0 R.L, Snoop Dogg & Lit ' Kim 
BATTLECAT (KBILLIAM.RLC.BROADUS,KJONES,R TROUTMAN,LTROUTMANI 00 J 21137 

84 

10Songs with the greatest airplay and/or sales gains recorded this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases on the chan. Vidieeclip availebifity. 0 Indicates retail single available and he Noe malor Sake S Becks oreeeded 
is removed upon Recording Industry Association Of America (RIAA) certification. •.RIAA certification for net shipment of 500.01:0 units ( Gold). A RIM cerecation for net shipment of 1 million units ( Plenum), with additional million indicated by a numbet following the sym- from 1.01.11 mole of Broadcast 0 ao 
bol.C.2 Re:ail Launch: Indicates first full week that retail release comnbees to song s point total. Airplay-only songs are not eligible for the Hot 100 until they reach the top 75 of the Rot 100 Airplay Chart. Songs are removed from the Hot 100. and Rot 100 Airplay charts simul. System rade.fdrifett mad mini 10e.wass 
taneouslyd they have been on the Hot 100 for more than 20 weeks and rank below 50. eco Single available. 0 ND Sffigle evadable. CD Mam-Smgle evadable. El Cassette Sale evadable. 0 Voyl Maxl-SIngle available. 0 Vinyl Single available. Cassette Maxi- rescluit Aim oaks Rpm ad. • 
Single available. Catalog number is for e• Indicates O unavailable, in which case, catalog number is for 0, 0,0, 0 or 0 respectively, based on availabdey. ©2002, VNU Busiress Media, Inc. and SoundScan, Inc. All rights reserved. couple S pmwàdkySca. 
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j A NeY 19 Billboard SINGLES AND TRACKS SONG INDEX. 
Chart Codes: Hot loo Singles (Hioo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

#1 (Jackie Frost, ASCAP/BMG Songs, ASCAP/Wally's 

Basement, ASCAP/Fo' Reel, ASCAP) Hum 24; RBH 55 
$loo BILL rau. (Universal, ASCAP/Gangsta Boogie, 

ASCAP/Dayna's Day BMI/Wamer-Tamerlane, BMI), WBM, 
RBH 89 
7 DAYS (Songs Of Windswept Pacific, BMI/Warner 

Chappell, PRS/WB, ASCAP/Copyright Control), WBM, 
limo 23; RBH 59 

—A.-, 
AGUANTALO AHI (Not Listed) LT 32 
AIN'T IT FUNNY (Nuyorican. BMI/Sony/ATV Songs, 

BMI/Cori Tiffani, BMI/131 Ira. BMI/Slavery, BMI/Blunts, 
Guns And Funs, ASCAP/Songs Of Universal, BM I/White 
Rhino, BMI), HL Hioo 39; RBH 30 

ALIVE (Souljah, ASCAP/Famous, ASCAP), HL Hioo 56 
ALL OVER ME (Sony/ATV Tree, BMI/Gosnell, BMI/Har-

ris Gordon, ASCAP/Music Sales, ASCAP/Pyle Of Hits, 
ASCAP), HL CS 23 

ALL YA'LL (Virginia Beach, ASCAP/WB, ASCAP/Mag-A-
Ooh, ASCAP/Black Fountain, ASCAP/EMI April, 
ASCAP/FoShawna, ASCAP/Mass Confusion, ASCAP/757, 
ASCAP), HL/WBM, RBH 87 

ALWAYS ON TIME (Slavery, ASCAP/Aurelius. 
ASCAP/ DJ Irv, BMI/Songs Of Universal, BM I/White Rhino, 
BMI) Hioo 5; RBH 

AM TO PM (Songs Of Universal, BMI/Havana Brown, 
BMI/Murlyn, ASCAP/Universal-PolyGram International, 
ASCAP), WBM, RBH 95 

ANY OTHER NIGHT (Lienad, BMI) RBH 81 
ANYTHING (Divine Mill, ASCAP/Lonte, ASCAP/Uh Oh, 

ASCAP/Ensign, BMI) RBH 42 

—g— 
BABY PHAT (Daisy Age, ASCAP/T-Girl, ASCAP/Rugged 

Jointz, ASCAP/EMI Full Keel, ASCAP/MoFunk, BMI/Kuwa, 
ASCAP/Fresh Ideas, ASCAP/EMI Longitude, BMI/Fat 
Brothers, BM°, HL, RBH 92 

BAD INTENTIONS (Mahogany Got Music, ASCAP) RBH 

33 
BEER RUN (Romeo Cowboy, ASCAP/I Want To Hold 

Your Songs, BMI/Ducas, ASCAP/Hollohart, 
ASCAP/Sony/ATV Cross Keys, ASCAP/EMI April, ASCAP), 
HL CS 41 

BLESSED (Famous, ASCAP/Songs Of Universal, 
BMI/Sony/ATV Cross Keys, ASCAP/Onaly, ASCAP), 
HL/WBM, CS 13; Hioo 66 

BLURRY (Puddle Of Music, ASCAP/WB, ASCAP), 
WBM, Hioo 54 

BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) 
(EMI Blackwood, BMI/The Braids, ASCAP/Zomba, 
ASCAP/The Waters Of Nazareth, BMI /Chase Chad, 
ASCAP), HL/WBM, Hioo 41; RBH ii 

BREAK YA NECK (T'Ziah's, BMI/Ain't Nuthin' Goin' On 
But Funking, ASCAP/WB, ASCAP/Elvis Mambo, 
ASCAP/ Blotter, ASCAP/Music Of Windswept, 
ASCAP/Scott Storch, ASCAP/TVT, ASCAP/Moebetoblame, 
BMI/Wu-Tang, BMI/Careers-BMG, BMI/Screen Gems-
EMI, BMI/EMI Blackwood, BMI), HL/WBM, Him 31; RBH 
10 

BRING ON THE RAIN (Bru 'N Sis, BMI/Estes Park, 
BMI /Moraine, BMI/Little Chatterbox, BMI), HL CS 9; 
Hioo 57 

BROTHA (Ugmoe, ASCAP/Universal, ASCAP/Alegna, 
ASCAP/J, BMI/Uncle Bobby, BMI/EMI Blackwood, 
BMI /Jake & The Phatman, ASCAP), HL/WBM, Hioo 52; 
RBH 16 

BURN (Juvenile Hell, ASCAP/BMG Songs, 
ASCAP/Careers-BMG, BMI /Honeycomb Hideout, ASCAP) 
Hum 99; RBH 57 

BUTTERFLIES (Universal, ASCAP/Jatcat, ASCAP/Dirty 
Dre, ASCAP/ Perfect Song, PRS/SPZ, BMI), WBM, Hum 16; 
RBH 3 

CADA VEZ TE EXTRANO MAS (LGA, BMI) LT 21 
CAN HEAVEN WAIT (Full Of Soul, BMI/EMI Black-

wood, BM I/Soulvang, BMI/Tallest Tree, ASCAP/Dream-
Works Songs, ASCAP/Q-Zilc, ASCAP/Music Pieces, 
ASCAP/563, ASCAP/Zomba, BMI / D. Mercado. 
ASCAP/Plaything, ASCAP), HL/WBM, RBH 72 

CAN'T FIGHT THE MOONLIGHT (Realsongs, ASCAP), 
WBM, Hioo 46 

CARAMEL (Pladis, ASCAP/EMI April, ASCAP/Hot-ish, 
ASCAP/Te-Bass, BMI/Stitchman's, ASCAP/Universal, 
ASCAP/Blondie Rockwell, ASCAP/EMI Blackwood, 
BMI/Grand Negaz, BMI/Careers-BMG. BMI), HL/WBM, 
Hioo 21; RBH 27 

CARTAS MARCADAS (Pham, BMI/Peer BMI) LT 

44 
CELOS (Ventura, ASCAP/Marc Anthony, 

ASCAP/Sony/ATV Tunes, ASCAP) LT 9 
CHOP SUEY (Sony/ATV Tunes, ASCAP/Ddevil, ASCAP) 

Fhoo 80 
COLD ONE COMIN' ON (Sixteen Stars, BMI/ Dixie 

Stars, ASCAP), HL, CS 24 
COMO DUELE (D'Nico BMI) LT 6 
COMO PUDISTE (Edimal/Fonomusic, ASCAP/LGA, 

BMI) LT 37 
COMO SE CUBA UNA HERIDA (Rubet, ASCAP/Univer-

sal Musica, ASCAP/Adam Rhodes, ASCAP/Lanfranco, 
ASCAP) LT 8 

CONTROL (Lithium Glass, ASCAP/Puddle Of Music, 
ASCAP/WB, ASCAP), WBM, Hum 87 

THE COWBOY IN ME (BMG Songs. ASCAP/Mrs. Lump-
kins Poodle, ASCAP/Songs Of Windswept Pacific, 
BMI/Stairway To Bitner's, BMI/Gottahaveable, BMI), 
HL/WBM, CS 12; Hioo 62 

CRY TOGETHER (Warner-Tamerlane, BMI), WBM. RBH 

75 

D 

DANCE WITH ME (Da Twelve, ASCAP/Justin Combs, 
ASCAP/EM I April, ASCAP/C.Sills, ASCAP/Hitco South, 
ASCAP/Music Of Windswept, ASCAP), HL Hue 76 

DANSIN WIT WOLVEZ (AMRX27. ASCAP) RBH 90 
DAYS OF AMERICA (Henry Paul. BMI/Dave Robbins, 

ASCAP/Hamstein Cumberland, BMI/EMI Blackwood, 
BMI), HL/WBM, CS 39 

DEFY YOU (Underachiever, BMI) Hum 82 
DEJAME ENTRAR (EMI April, ASCAP/Gaira Bay. 

ASCAP) LT 
DE RAMA EN RAMA (TN Ediciones, BMI) LT 23 
DERECHO A LA VIDA (Peer Intl., BMI) LT 46 
DESIGNATED DRINKER (EMI April, ASCAP/Tri-angels, 

BMI), HL CS 54 
DE VERDAD (Desmone, BMI/Lazy Jo, ASCAP/WB, 

ASCAP/Big One Three, SESAC) LT 27 
DIDDY (Donceno, ASCAP/The Waters Of Nazareth, 

BMI/EMI Blackwood, BMI/Chase Chad, ASCAP/EMI April, 

ASCAP/BDP, ASCAP/Zomba, ASCAP/ Robert Hill, BMI/Uni-
versal-Songs Of PolyGram, BMI), HL/WBM, RBH 83 

DIFFERENCES (Milk Chocolate Factory, ASCAP/Hand 
In My Pocket, ASCAP/Sony/ATV Tunes, ASCAP/Music Of 
Windswept, ASCAP), HL Hioo lo; RBH 9 

DIG IN (Miss Bessie, ASCAP), CLM.I-hoo 51 
DIME (Kike Santander, BMI) LI 35 
DOES MY RING BURN YOUR FINGER (Tinkie Tunes, 

ASCAP/Bughouse, ASCAP/Music Of Windswept, ASCAP) 
CS 26 

DON'T YOU FORGET IT (The Ox And The Fish, 
SOCAN/Warner Chappell, SOCAN/Dirty Dre, ASCAP/Jat-
cat, ASCAP/Universal, ASCAP), WBM, Hioo 64; RBH 18 

DO U WANNA ROLL (DOLITTLE THEME) (Show You 
How Daddy Ball, ASCAP/Uh Oh, ASCAP/Ensign, BMI/My 
Own Chit, BMI/EMI Blackwood, BMI/Notorious KIM., 
BMI/Warner-Tamerlane, BMI/Saja, BMI/Songs Of Lastra-
da, BMI/Sony/ATV Songs, BMI/TCF, ASCAP/Fox 
BM I/Black Fountain, ASCAP/EMI April, ASCAP), HL/WBM, 
Hioo too 

DROPS OF JUPITER (TELL ME) ([MI April, ASCAP/EMI 
Blackwood, BMI/Blue Lamp, ASCAP/Wunderwood, BM!), 
HL Hioo 38 

DROWNING (Zomba, ASCAP/ Brandon Brody, 
BMI/Warner-Tamerlane, BMI), WBM, Hioo 83 

—E— 
EASY FOR ME TO SAY (Blackened, BMI), WBM, CS 37 
EMOTION (Gibb Brothers, BMI), HL Him 37; RBH 78 
EN LA MISMA CAMA (Edimonsa, ASCAP) LT 15 
ESTAS QUE TE PELAS (Ser-Ca, BMI) LT12 
ETHER (Zomba, ASCAP/III Will, ASCAP/Copyright Con-

trol), WBM, RBH 61 

—F— 
FADE (Greenfund. ASCAP/i.m.nobody, ASCAP/My 

Blue Car, ASCAP/pimpYug, ASCAP/W13, ASCAP), WBM, 
Hioo 79 

FALLIN' (Lellow.ASCAP/EMI April, ASCAP), HL Hum 
25 

FAMILY AFFAIR (Mary J. Blige, ASCAP/Universal-MCA, 
ASCAP/Fame, BMI/Music Of Windswept, ASCAP/Five 
Card, ASCAP/Elvis Mambo, ASCAP/WB, ASCAP/Ain't 
Nuthin' Goin' On But Funking, ASCAP/Copyright 
Control/Asiah Lewis, BMI/AsiahTown, BMI/Luchi Lou, 
BMI), WBM, Hioo 3; RBH 15 

FATTY GIRL (Sony/ATV Tunes, ASCAP/LL Cool I. 
ASCAP/Illiotic, ASCAP/Ludacris, ASCAP/EMI April, 
ASCAP/ENOT, ASCAP/EKOP, BMI/Sony/ATV Songs, 
BMI/The Waters Of Nazareth, BMI/EMI Blackwood, 
BMI/(ustin Combs, ASCAP/Jae'wons, ASCAP), HL Hioo 

95; RBH 49 
FLOR SIN RETONO (Peer BMI) LT 20 
FOOLISH (Desmone, BMI/D) Irv, BMI) RBH 65 
FROM HER MAMA (MAMA GOTA*) (Money Mack, 

BMI) Hum 75; RBH 29 

emu 

GET THE PARTY STARTED (Stuck In The Throat, 
ASCAP/Famous, ASCAP), HLI-1100 4 

GETTIN' BACK TO YOU (Little Tornadoes. BMI/Little 
Poncho's, BMI/ Brad Davis, BMI) CS 48 

GHOST SHOWERS (Starks, BMI/Warner-Tamerlane. 
BMI /Browder And Darnell, BMI/WB, ASCAP/Cold Chillin', 
ASCAP/ Marley Marl, ASCAP), WBM, RBH 8o 

GIRLS, GIRLS, GIRLS (Lil Lu Lu, BMI/EMI Blackwood, 
BM I/F.O.B., ASCAP/Unichappell, BMI/Savette, 
BMI/Super Songs Unlimited, BMI), HL Hum 84; RBH 43 

GOD BLESS THE USA (Songs Of Universal, BMI/Uni-
versal-Songs Of PolyGram International, BMI/Music Cor-
poration Of America, BMI/Sycamore Valley, BMI), WBM, 
CS 46; Htoo 96 

GOD, FAMILY AND COUNTRY (Sony/ATV Tree, 
BMI /Triple Shoes, BMI/Craig Morris, ASCAP/T Max, 
BMI/Peermusic, BMI), HL CS 51 

GONE (Tennman Tunes, ASCAP/Zomba, 
ASCAP/WaleRo, BMI/South Hudson, BMI), WBM, Htoo 
13; RBH 14 

GOODBYE (EMI April, ASCAP/Air Control, 
ASCAP/Them Damn Twins, ASCAP/So So Def, 
ASCAP/Babyboy's Little, SESAC/WBM, SESAC), HL/WBM, 
Hioo 65; RBH 26 

GOOD MORNING BEAUTIFUL (Life Of The Record. 
ASCAP/Sevens International, ASCAP/Mighty Moe, 
ASCAP) CS 4; Hioo 35 

GOT UR SELF A... (Ill Will, ASCAP/Zomba, 
ASCAP/Dors-D, ASCAP/Chrysalis, ASCAP/ARC. BMI), 
HL/WBM, Hum 90; RBH 41 

GROUND ZERO (IN OUR HEARTS YOU WILL REMAIN) 
(Cash & Computa, BMI/Dangerous Wes Cravan, 
ASCAP/EMI April. ASCAP/Jobete.ASCAP), HL, RBH 99 

HANGING BY A MOMENT (G-Chills, BMI/Songs Of 
DreamWorks, BM°, CLM, limo 45 

HEATHER'S WALL (EMI Blackwood, BMI/Buzz Cut. 
BMI/Ty Land, BMI/Mike Curb, BMI/Diamond Storm, BMI), 
HL CS 49 

HE LOVES ME (LYZEL IN E FLAT) (Universal, 
ASCAP/)atcat, ASCAP/Blue's Baby, ASCAP/EM I April, 
ASCAP/Jazz, ASCAP/Jay-Qui, ASCAP), HL RBH 46 

HERO (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/Rive Droite,ASCAP/Metrophonic,ASCAP), HL 
Hum 8 

HEROE (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP) LT 5 

HEY BABY (World Of The Dolphin, ASCAP/Universal, 
ASCAP), WBM, Hioo 15 

HEY LUV (ANYTHING) (P. Noid, BMI/Careers-BMG, 
BMI/Juvenile Hell, ASCAP/BMG Songs, ASCAP/Da Twelve, 
ASCAP/)ustin Combs, ASCAP/EMI April, ASCAP), HL RBH 

35 
HOMELAND (Curb Magnasong, BMI/Red Quill, 

BMI/Moraine, ASCAP/House Of Trout. ASCAP). HL CS 43 
HOW YOU REMIND ME (Warner-Tamerlane, BMI/Nick-

elback.SOCAN), WBM, Hioo 2 
HUELO A SOLEDAD (AG. ASCAP) LT 3o 
HUSH LIL' LADY (Christopher Mathew, ASCAP/Hitco 

South, ASCAP/ Publishing Designee, BMI/Folkway, BM') 
RBH 6o 

I (Zomba, ASCAP/Kumbaya, ASCAP/Virginia Beach, 
ASCAP/WB,ASCAP),WBM, RBH 74 
I ALWAYS LIKED THAT BEST (Sony/ATV Cross Keys, 

ASCAP/St ill Working For The Man, BMI/Tommy Lee James, 
BMI/EMI Blackwood, BMI/Garden Angel, BM°, HL CS 27 
I BREATHE IN, I BREATHE OUT (Sony/ATV Cross Keys, 

ASCAP/Ten Ten, ASCAP), H L, CS 22 

I CRY (Bro 'N Sis, BMI/Estes Park, BM I / Moraine, 
BMI/Choice Is Tragic, BMI/Ensign, BMI), HL, CS 34 
I DO!! (Stixx & Tones, ASCAP/Toy-Toy, ASCAP) Htoo 26 
I DON'T HAVE TO BE ME ('TIL MONDAY) (MAS Ven-

ture, BM I/Misterssippi, BMI/Careers-BMG, BMI/EMI 
Blackwood, BMI), HL. CS 31 
I DON'T WANT YOU TO GO ([MI Full Keel. 

ASCAP/Blakemore Avenue, ASCAP/April Blue, 
ASCAP/Songs Of Hamstein Cumberland, ASCAP/Songs Of 
Otis Barker, ASCAP), HL/WBM, CS 33 
I GOT LOVE (One Shot Deal, SESAC/Nate Dogg, BMI) 

RBH 96 
I LOVE YOU (Chyna Baby, BMI/Janice Combs. 

BMI/EMI Blackwood, BMI / Still Diggirf, ASCAP/BMG 
Songs, ASCAP/Gloria's Boy, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP/Nuyorican, BMI/B. Springs, 
ASCAP/Incense, BMI/Universal-Duchess, BMI), HL, RBH 
36 

I'M A SLAVE 4 U (EMI Blackwood. BMI/The Waters Of 
Nazareth, BMI/EMI April, ASCAP/Chase Chad, ASCAP), 
HL Hioo 89; RBH 98 

I'M A SURVIVOR (Porch Pickin', ASCAP/Murrah, BMI), 
WBM, Hioo 97 

I'M MOVIN' ON (Murrah, BMI/WB, ASCAP/Richard 
And Castle, ASCAP), WBM, CS 21 

I'M NOT GONNA DO ANYTHING WITHOUT YOU 
(Zomba, ASCAP/Suzabelle, ASCAP/Acuff-Rose. BMI), 
HL/WBM, CS yo 

I'M REAL (Slavery, BMI/DJ Irv, BMI/Songs Of Univer-
sal, BM I/White Rhino, BMI/EMI April, ASCAP/Jobete, 
ASCAP), HL/WBM, Hioo 32 

I'M TRYIN' (Pacific Wind, SESAC/44, SESAC/Songs Of 
Windswept Pacific, BMI/Gottahaveable, BMI/Almo, 
ASCAP), HL/WBM, CS 6; Hioo 50 

IN ANOTHER WORLD (Sony/ATV Tree, BMI/Wenonga, 
BMI/Songs Of Nashville DreamWorks, BMI/Uno Mas, 
BMI/Cherry River, BMI/Hookline East, ASCAP/Madeleine 
Grace, ASCAP), CLM/HL, CS 16; Hioo 72 

INOCENTE POBRE AMIGO (BMG Songs, ASCAP) LT 22 
INSIDE OUT (Badams, ASCAP/Sony/ATV Cross Keys, 

ASCAP/Purple Crayon, ASCAP), HL CS 35 
IN THE END (Zomba, BMI/Big Bad Mr. Hahn, 

BMI/Nondisclosure Agreement, BMI/Rob Bourdon, 
BM I/Kenji Kobayashi, BMI/Zomba, ASCAP/Chesterchaz, 
ASCAP), WBM, H too12 
I SHOULD BE SLEEPING (EMI April, ASCAP/)ersey Girl, 

ASCAP/EMI Blackwood, BMI/ Mark Alan Springer, BMI), 
HL, CS 30 

IT'S ALRIGHT TO BE A REDNECK (Sony/ATV Tree, 
BMI/Cake Taker, BMI /Corn Country, BMI/Universal-Songs 
Of PolyGram International, BM I/ Hook, Line And Kenner, 
BMI), HL/WBM, CS 58 

IT'S BEEN AWHILE (Greenfund, ASCAP/i.m.nobody, 
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP/WB, 
ASCAP), WBM, Hioo 33 

IT'S THE WEEKEND ([Mt April, ASCAP/So So Del, 
ASCAP/Kandacy, ASCAP/Air Control, ASCAP/King Swing, 
BMI/Hungry Man, ASCAP/Too Slow U Blow, ASCAP/KPM, 
PRS), HL RBH 76 
I WANNA TALK ABOUT ME (Sony/ATV Tree, BMI), HL 

CS 5; H100 42 

JEZEBEL (Sony/ATV Tree, BMI/Songs Of Teracel, 
BMI/Careers-BMG, BM I/Ourtrinity, BMI), HL CS 38 

IIGGA (Lil Lu Lu, BMI/EMI Blackwood, BMI/EKOP, 
BMI/Sony/AN Songs, BMI/ENOT, ASCAP/Sony/ATV 
Tunes, ASCAP), HL RBH 39 

JUST LET ME BE IN LOVE (Hamstein Cumberland, 
BMI/Glitterfish, BMI/Buna Boy, BMI/Sony/ATV Tree. 
BMI/Wenonga, BMI), HL/WBM, CS 15; Hum 70 

JUST WHAT I DO (V/B, ASCAP/Hapsacic, BMI/Magic 
Penny, ASCAP/Copyright.net, BMI/Warner-Tamerlane, 
BMI/Banna Bear, BMI), WBM, CS 55 

—L— 
LA AGARRO BAJANDO (Mo'Clan, ASCAP) LT11 
LET'S STAY HOME TONIGHT (Lexi's Daddy's Music, 

ASCAP/Daddy's Downstairs Again, ASCAP/Chrysalis, 
ASCAP/Naked Under My Clothes, ASCAP) Hioo 68; RBH 
24 

LIFE DON'T HAVE TO BE SO HARD (Acuff- Rose, 
BMI/Milene, ASCAP), HL CS 6o 

LIFETIME (Sony/ATV Tunes, ASCAP/Muszewell, 
ASCAP/Gan Zmira, ASCAP/Famous, ASCAP), HL Hioo 60; 
RBH 17 

LIGHTS, CAMERA, ACTION! (Mr. Cheeks, ASCAP/One 
Shot Deal, SESAC/Stone Diamond, BMI/EMI Blackwood, 
BMI), HL Hum 34; RBH 8 

LIVIN' IT UP (Slavery, ASCAP/White Rhino, BMI/Lil 
Rob, BMI/D) Ira, BMI/Black Bull, ASCAP/Jobete, 
ASCAP/Songs Of Universal, BMI/ Ensign, BMI/EMI April, 
ASCAP), HL/WBM, Hioo 14; RBH 37 

THE LONG GOODBYE ((VB, ASCAP/Universal-Island, 
PRS), WBM, CS it; Hum 59 

LOOKIN' AT YOU (WB, ASCAP/Ain't Nuthin' Goin' On 
But Funking,ASCAP/Music Of Windswept, ASCAP/Blotter, 
ASCAP/Elvis Mambo, ASCAP/Colorscapes, BM1/ Publish-
ing Designee, BMI/Hollymost, ASCAP/My Kids, 
ASCAP/Famous, ASCAP/High Priest. ASCAP), HL/WBM, 
RBH 86 

LOVELY (Two Hundred Miles From Civilization. 
BMI/EMI Blackwood, BMI), HL RBH 84 

LOVE OF A WOMAN (Songs Of Lastrada. BMI).WBM, 
CS 20; Hum 74 

LOVE OF MY LIFE (Cancelled Lunch, ASCAP/Universal-
PolyGram International, ASCAP). WBM, Him 88; RBH yo 

LOVE, WILL (THE PACKAGE) (Scream, ASCAP/Songs 
Of Hamstein Cumberland, ASCAP/Tall Tale, ASCAP) CS 59 

ME VAS A EXTRANAR (Vander, ASCAP) LT18 
ME VOLVI A ACORDAR DE TI (Oceano/Fonomusic, 

ASCAP) LT 42 
MIENTEME (Clear Heart, BMI/Ensign, BMI) LT 29 
MODERN DAY BONNIE AND CLYDE ([MI April, 

ASCAP/Walz Time, ASCAP/House Of Fame, ASCAP), HL 
CS so 

MORE THAN A WOMAN (Virginia Beach, ASCAP/WB, 
ASCAP/Herbilicious, ASCAP/Black Fountain, ASCAP/EMI 
April, ASCAP), WBM, RBH 32 

MY UST (Song Paddock, ASCAP/Song Writing Pad-
dock, BMI) CS 45 

MY SACRIFICE (Tremonti, BMI/Stapp, BMI/Dwight 
Frye, BMI) limo 6 

WM pi Jai 
NEVER BE THE SAME AGAIN (Starks, BMI/WB, 

ASCAP/Carpa Noche, ASCAP/Davel McKenzie, ASCAP/In 
Tha Blood. ASCAP/Careers-BMG, BMI/Wu-Tang, 

BMI/Warner-Tamerlane, BMI), WBM. RBH 71 
NEVER GIVE UP (EMI April, ASCAP/Flyte Tyme, 

ASCAP/New Perspective, ASCAP/Ji Branda, 
ASCAP/Jamyo, BM I), HL RBH 79 

NEVER TOO FAR/HERO MEDLEY (Sony/ATV Songs, 
BMI/Rye Songs, BMI/Fox Film, BMI/EMI April, 
ASCAP/Flyte Tyme, ASCAP/WallyWorld, ASCAP/WB, 
ASCAP), HL/WBM, RBH too 

HOME CONOCES AUN (Edimonsa, ASCAP) 114 
NO MORE DRAMA (EMI April, ASCAP/Flyte Tyme, 

ASCAP/Screen Gems-EMI, BMI), H L, 1- boo 44; RBH 20 
NO SE VIVIR SIN TI (Arpa. BMI) LT 17 
NOTHING IN THIS WORLD (Tuff Huff, BMI/Zomba, 

BMI/Grindtime, BMI), WBM,I-hoo 63; NH 19 

irrm — 
THE ONE (Lucky Girl, ASCAP/Migraine, ASCAP) CS 56 
ONLY IN AMERICA (Sony/ATV Tree, BMI/Buffalo 

Prairie, BMI/ Don Cook, BMI/ Route Six, BMI), HL CS 17 
ONLY TIME (EMI Blackwood, BMI), HL Hioo 27 
000H BOY (Ginga-Belle, BMI/Barry's Melodies, 

ASCAP/Universal, ASCAP) RBH 63 
000HHHWEE (One Up, BMI) Hioo 91; RBH 50 
OOPS (OH MY) (Shawna, ASCAP/Mass Confusion, 

ASCAP/WB, ASCAP/Virginia Beach, ASCAP), WBM, RBH 

53 
OSAMA-YO' MAMA (Ray Stevens, BMI) CS 52 

—p— 
PARA BIEN 0 PARA MAL (VB, ASCAP) LT 47 
PART II (Funky Noble, ASCAP/Warner-Tamerlane, 

MI/Erick Sermon, ASCAP/Zomba, ASCAP/Wu-Tang, 
BMI/Careers-BMG, BM I/ECAF, BMI/Jay Bird Alley, 
BMI/Sony/ATV Songs, BMI/Almo, ASCAP), HL/WBM, 
Hum 73; RBH 28 

PENA DE AMOR O&N, ASCAP) LT 41 
PEOPLE TALKING (Li) Lu Lu, BMI/EMI Blackwood, 

BMI(, WBM, RBH 77 
PEQUENA AMANTE (Edimonsa, ASCAP) LT 33 
POR TU PLACER/WITH ALL MY LOVE (Maha Gita, 

ASCAP/Jimmy G's, ASCAP/W13, ASCAP/Dustelli, BMI) LT 

So 
EL PRIMER TONTO (Edimusa, ASCAP) LT 28 
PROMESAS (Flamingo, BMI) LT14 
PUEDEN DECIR (EMOA, ASCAP) LT 49 
PUT IT ON ME (Ain't Nuthin' Goin' On But Funking, 

ASCAP/WB, ASCAP/Way 2 Quik, ASCAP/Knoc-Turn'Al, 
ASCAP/Music Of Windswept, ASCAP/Blotter, ASCAP/Elvis 
Mambo, ASCAP/TVT, ASCAP/Scott Storch, ASCAP), WBM, 
RBH 64 

PUT YO HOOD UP (Swole, ASCAP/STD, ASCAP/EMI 
Blackwood, BMI /Ground Control, BMI), HL RBH 88 

—g— 
RAISE UP (Zomba, ASCAP/Kumbaya, ASCAP/Virginia 

Beach, ASCAP/WB, ASCAP), WBM, RBH 47 
RESUMIENDO (Hecho A Mano, ASCAP/EMI April, 

ASCAP/Songs Of Castillo, BMI/Universal-Musica Unica, 
BMI) LT 36 

RIDING WITH PRIVATE MALONE (Twang Thang, 
ASCAP/Wood & I, BMI/IG Wells, BMI) CS lo; Fhoo 

ROCK THE BOAT (Herbilicious, ASCAP/Rap Tracks, 
ASCAP/E Beats, ASCAP/WB, ASCAP/Black Fountain, 
ASCAP/EM I April, ASCAP), HL/WBM, Him 18; RBH 5 

ROC THE MIC (Music Of Windswept, ASCAP/Shakur 
Al- Din, ASCAP/Hitco South, ASCAP/Efartooee, 
ASCAP/ F.O.B., ASCAP) RBH 56 

ROLL OUT (MY BUSINESS) ([MI April, ASCAP/Virginia 
Beach, ASCAP/Black Fountain, ASCAP/Mag-A-Ooh, 
ASCAP), HL Hioo 22; RBH 7 

ROUND AND ROUND Oonell, BMI/DI Hi-Tek, BMI/Wu-
Tang, BMI/Careers-BMG, BMI), HL Him 81; RBH 25 

RUN (Famous, ASCAP/Almo, ASCAP), HL CS 2; Hioo 

40 
RUNAWAY (Marco A. Cardenas, ASCAP/Blunted 

Thoughts, ASCAP/Lil Dos, ASCAP) Hum 98 

s 
SAINTS & ANGELS (House Of Fame, ASCAP) CS 18 
SALADO (BMG Edim, ASCAP) LT 24 
SECRET LOVER (Tuff Huff, BMI/Zomba, BMI/Grind-

time, BMI /Pay Town, BMI), WBM, RBH 67 
SE QUE ME VAS A DEJAR (Crisma, SESAC) LT16 
SERA PORQUE TE AMO (DAR) LT 48 
SHE DOESN'T DANCE (W13, ASCAP/Neon Mule, 

ASCAP/Platinum Plow, ASCAP/Cal IV, ASCAP), HL/WBM. 
CS 42 

SHHH (Iron Tigga, BMI/C.K. )ointz, BMI/DHG, 
BMI/EMI Blackwood, BMI) LT 38 

SHIVER ([MI April, ASCAP/Pang loon, BMI/Jersey 
Girl, ASCAP/EMI Blackwood, BMI/Zomba, BMI), HL CS 29 

SI TU SUPIERAS (San Angel, ASCAP/Fonomusic, 
ASCAP) LT 34 

SOLO A TU LADO QUIERO VIVIR (Who's Hits, 
BMI/Glenridge, BMI) LT 39 

SOME DAYS YOU GOTTA DANCE (Sony/ATV Cross 
Keys, ASCAP/Beavers Brand, ASCAP/Copyright Manage-
ment, ASCAP/Song Auction, ASCAP/MRBI, ASCAP), HL 
CS 14; Htoo 71 

SOMETHING INSIDE (Uncle Buddies, ASCAP/Music 
Of Windswept. ASCAP/Alegna, ASCAP/Soulspin, ASCAP) 
RBH 69 

SOMETHIN' IN THE WATER (Al Andersongs. 
BMI/Songs Of Windswept Pacific, BMI/My Life's Work, 
BMI/Yellow Desert, BM I/Mighty Nice, BMI/Sony/ATV 
Tree, BMI/ Love Monkey, BMI), HL CS e 

SON OF A GUN (Black Ice, BMI/EMI April, 
ASCAP/Flyte Tyme, ASCAP/Quackinbush, ASCAP/Univer-
sal-PolyGram International, ASCAP), HL/WBM. Hmo 43: 
RBH 34 

SPECIAL DELIVERY (Scamon, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP/Harve Pierre, BMI/EZ Elpee, 
ASCAP), HL RBH 70 

STANDING STILL (VB, ASCAP/Wggly Tooth, 
ASCAP/EMI April, ASCAP/Future Furniture, ASCAP), 
HL/WBM, Nice 30 

STOP PIAYIN' GAMES (All My Publishing. BMI/Justin 
Combs, ASCAP/EMI April, ASCAP/Regina's Son, ASCAP), 
HL RBH 66 

STRENGTH. COURAGE, & WISDOM (Gold & Iron. 
ASCAP/WB, ASCAP), WBM, RBH 85 

STUCK IN A MOMENT YOU CANT GET OUT OF (U2, 
ASCAP/Universal-PolyGram International, ASCAP), WBM, 
limo 78 

SUERTE (F.I.RR, BMI/Aniwi, BMI/Sony/ATV Latin. 
BMI), WBM, LT 3 

SUFRIENDO A SOLAS (Not Listed) LT 31 
SUPERMAN (IT'S NOT EASY) (EMI Blackwood, 

BMI/Five For Fighting, BMI), HL Hum 19 

—T— 
TAKE AWAY (Mass Confusion, ASCAP/WB, ASCAP/Vir-

ginia Beach, ASCAP), WBM, Hboo 49; RBH 13 
TAN FACIL QUE HUBIERA SIDO (Not Listed) LT 25 

TANTITA PENA (Warner-Tamerlane, BMI) LT 2 
THANK YOU (Shaniah Cymone, ASCAP/EMI April, 

ASCAP/Babyboy's Little, SESAC/Noontime South, 
SESAC/Warner, SESAC/Lido, ASCAP), HL/WBM, Hum 93; 
RBH 48 

THAT'S JUST JESSIE (March Family, BMI/Maleah, 
BMI/Zomba, BMI/Sufferin' Succotash, ASCAP/EMI April. 
ASCAP), HL/WBM, CS 36 

THAT'S WHEN I LOVE YOU (EMI April, ASCAP/Phil 
Vassar, ASCAP), HL CS 25 

THAT WAS THEN (Ten Count, BMI/HTR, BMI/Iermoe A. 
Hunter, BMI/Mike City, BMI) RBH 73 

THEY AIN'T READY Oae'wons, ASCAP/Justin Combs. 
ASCAP/ EMI April, ASCAP/20o Miles From Civilization, 
BMI/EMI Blackwood, BMI/Virginia Beach, ASCAP/WB, 
ASCAP), HL/WBM, RBH 68 

THINK BIG (Mr. Goss, ASCAP/EK Raw, ASCAP/Unda-
boss Furocious, ASCAP/YesYesYall, BMI) RBH 93 

THIS AIN'T NO RAG, IT'S A FLAG (CDB, BM I/Wooley 
Swamp, BMI) CS 53 

TO QUOTE SHAKESPEARE (VB, ASCAP/Platinum 
Plow, ASCAP/Annotation, ASCAP/French Hip, ASCAP), 
WBM, CS 57 

TRANS DF EXPRESS (Organized Noize, BMI/God 
Given, BMI/Gnat Booty, ASCAP/Chrysalis, ASCAP/Point 
East, BMI/Street Top, ASCAP) RBH 82 

TURN OFF THE LIGHT (Nelstar, SOCAN), WBM, Him 
20; RBH 94 

TUS CARTAS (Not Listed) LT 43 

U DON'T HAVE TO CALL (The Waters Of Nazareth, 
BMI/EMI Blackwood, BMI), HL RBH 54 
U GOT IT BAD (UP. IV, ASCAP/EMI April, ASCAP/So 

So Del, ASCAP/Babyboy's Little, SESAC/Noontime South. 
SESAC/WBM, SESAC), HL Hum 1; RBH 2 

UH HUH (Hitco South, ASCAP/Tabulous, 
ASCAP/Music Of Windswept, ASCAP/Songs Of Peer, 
ASCAP/Marchninth, ASCAP/Peertunes. SESAC/Hale Yeah, 
SESAC/Morningsidetrail, ASCAP/TracksbyMalice, 
ASCAP/Jarell Houston, ASCAP/Dreux Frederic, ASCAP), 
HL, Htoo 86; RBH 45 

U, ME & SHE (Blondie Rockwell, ASCAP/Dead Game, 
ASCAP/ DJ Ira, BMI/Mtume, BMI) RBH e 

UNA MUJER COMO TU (Copyright Control) LT ço 
UN CHIN CHIN (Varner-Tamerlane, BMI/WB, 

ASCAP/Sir George, ASCAP) LT 45 
USTED SE ME LLEVO LA VIDA (World Deep Music, 

BMI/Sony/ATV Latin, BMI/PSO Ltd., ASCAP) LT 7 

VAS A SUFRIR (Edimonsa, ASCAP) LT 26 
VOLVERE JUNTO A TI (VB, ASCAP) LT13 

-w— 
THE WASH (VB. ASCAP/Ain't Nuthin' Goin' On But 

Funking, ASCAP/My Own Chit, BMI/EMI Blackwood, 
BMI /Mahogany Got Music, ASCAP/Knoc-Turn'Al, 
ASCAP/Million Dollar, BMI), HL/WBM, RBH 62 

WASTING MY TIME ([MI April, ASCAP), HLI-Itoo 77 
WELCOME TO ATLANTA ([MI April, ASCAP/So So Del, 

ASCAP/Ludacris, ASCAP/Jobete, ASCAP), HL/WBM, Hum 
58; RBH 23 

WE THUGGIN' (Joseph Cartagena, ASCAP/Jelly's lams, 
ASCAP/Ron G, BMI/Zomba, BMI/R.Kelly, BMI), WBM, 
Hum 17; RBH 6 

WHAT ABOUT US? ([MI Blackwood, BMI/R) Produc-
tions, BM I/Ttarp, BMI/Songs Of Windswept Pacific, 
BMI/EMI April, ASCAP/LaShawn Daniels, ASCAP/Ensign, 
BMI/Fred Jerkins III, BMI), HL RBH 44 

WHAT AM I GONNA DO (Harrindur, BMI/Uncle lake's, 
BMI/BMG Songs, ASCAP/Zovektion, ASCAP/T.I. Beats, 
BMI), HL Hum 94 

WHAT IF SHE'S AN ANGEL (Sony/ATV Tree, BMI/Cake 
Taker, BMI), HL CS 28 

WHENEVER, WHEREVER (F.I.P.P., BMI/Aniwi, 
BMI/Sony/ATV Latin, BMI), WBM. Igloo 7 

WHEN YOU LIE NEXT TO ME (VB, ASCAP/Kellie Coff-
fey, ASCAP/ Platinum Plow, ASCAP/Lillywilly, ASCAP), 
WBM, CS 44 

WHERE THE PARTY AT (Them Damn Twins, ASCAP/Air 
Control, ASCAP/EMI April, ASCAP/So So Del, 
ASCAP/Babyboy's Little, SESAC/Noontime South, 
SESAC/Jackie Frost, ASCAP/BMG Songs, ASCAP), I-IL RBH 
38 

WHERE THE STARS AND STRIPES AND THE EAGLE 
FLY (Acuff- Rose, BM I/Milene, ASCAP), HL CS 3; Fhoo 29 

WHEREVER YOU WILL GO (Amedeo, BMI/Alex Band, 
BMI/Careers-BMG, BMI), HL Hioo 11 

WHERE WERE YOU (WHEN THE WORLD STOPPED 
TURNING) ([MI April, ASCAP/Tri-angels, BMI(, HL CS 1; 
Hum 28 

THE WHOLE WORLD (Gnat Booty. ASCAP/Chrysalis, 
ASCAP/Dungeon Rat, ASCAP/EMI April, ASCAP/Aniyah's, 
ASCAP), HL limo 36; RBH 12 

WHO WE BE (Boomer X, ASCAP/54vill, BMI) RBH 91 
WISH YOU WERE HERE ([MI April, ASCAP/Hunglikey-

ora, ASCAP), HL, Hum 69 
WITH ME (Sony/ATV Cross Keys, ASCAP/Onaly, 

ASCAP/Songs Of Universal, BMI), HL/WBM, CS 19; limo 
85 
A WOMAN'S WORTH (Lellow, ASCAP/EMI April. 

ASCAP/Skyhy, ASCAP), HL Hum 9; RBH 4 
THE WORLD'S GREATEST (Zomba, BMI/R.Kelly, BM!), 

WBM, limo 47; RBH 31 
WORST COMES TO WORST (Double Vinyl, BMI/Tri-

clops Media, BMI) RBH 97 
WRAPPED AROUND ([MI April, ASCAP/Sea Gayle, 

ASCAP/Love Ranch, ASCAP), HL CS 8; H100 48 
WRAPPED UP IN YOU (Vamer-Tamedane, BMI/Sell 

The Cow, BM I), WBM, CS 7; Hum 53 

—y— 
YO QUERÍA (Curd. ASCAP) IT to 
YOU GETS NO LOVE (Chyna Baby, BMI/Janice Combs, 

BMI/EMI Blackwood, BMI/Michaelangelo Saulsberry, 
ASCAP/Gloria's Boy, ASCAP/Justin Combs, ASCAP/EMI 
April, ASCAP/Haleem, ASCAP/Scamon, ASCAP/Willcoil, 
BMI), HL Hioo 67; RBH 22 

YOU MUST HAVE BEEN (Monte!! Jordan, 
ASCAP/Wixen,ASCAP/Baj,ASCAP/EMI April, ASCAP/Tri-
umph, ASCAP/Sydney's Mom Music, BM°, HL RBH 52 

YOUNG (BMG Songs, ASCAP/Mrs. Lumpkins Poodle, 
ASCAP/BMG Canada, PRS/Ross Cahill, SOCAN/Trinfold, 
BMI/Careers-BMG, BMI), HL CS 32 

YOUNG'N (HOLLA BACK) (D. Brasco, ASCAP/Desert 
Storm, BMI/The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/Chase Chad, ASCAP/EMI April, ASCAP). HL, 
1- loo 55; RBH 21 

YOU ROCK MY WORLD (Mijac, BMI/Wamer-Tamer-
lane, BMI/EMI Blackwood, BMI/Rodney Jerkins, BMI/EMI 
April, ASCAP/LaShawn Daniels, ASCAP/Ensign, BMI/Fred 
Jerkins III, BMI/Generations Third, BMI), HL/WBM, Hum 
92; RBH 51 
Y SOLO SE ME OCURRE AMARTE (VB, ASCAP) LT 19 
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Brooks 
& Dunn 
Continued from page 1 

has once again signed on as pre-
senting sponsor, as has Clear 
Channel Entertainment (CCE) as 
national tour producer. CMT is 
the media sponsor. 

Last year, the Brooks & Dunn 
Neon Circus & Wild West Show 
was one of the few bright spots in 
a mostly unremarkable year for 
country touring. With a stout 
lineup that included Toby Keith, 
Montgomery Gentry, and Keith 
Urban, the tour grossed more 
than $ 17 million and drew close 
to 600,000 people, putting it in 
the league of such established 
genre-based multi-artist pack-
ages as the venerable Ozzfest 
($19.8 million). 

"It was incredible, a ton of fun," 
Brooks says of last year's tour. 
"We've always had a lot of fun 
touring, but these guys last year 
didn't like to quit. Usually when 
the show is over, everybody gets 
on the bus to head to the next gig. 
Last year, when the show was 
over, everybody would be out back 
sitting on lawn chairs, wondering 
where the party is." 
Dunn says the initial run of 

the Neon Circus & Wild West 
Show far exceeded expectations. 
"It was kind of an experiment for 
us," he says. "We didn't know 
how it was going to go over, espe-
cially with a country audience, 
because it kind of has a rock flair 
to it. We think the seed was 
planted in very fertile soil." 

SOLID SUPPORT 
As country music's most suc-

cessful duo ever, Brooks & Dunn 
are very hands-on in putting 
together the lineup and other 
aspects of the tour. "We do 
everything," Brooks says. "[Man-
ager] Clarence [ Spalding] says 
he does, but we really do it all 
by ourselves." 
Dunn adds, "We dump all our 

hair- brained ideas into Clar-
ence's lap." 
Much as Keith provided mar-

quee value last year, bringing 
Yoakam into the mix has real 
value and is quite a coup, accord-
ing to the duo. "This is a high-
tech, 'carnie show, and Dwight is 
perfect for it," Dunn says. "He's 
got 'hip' written all over him." 
Brooks agrees. "Dwight Yoakam 

is a hillbilly renaissance man." 
For his part, Yoakam says, "The 

Neon Circus tour seemed to me 
like a fun outing, done in kind of 
a carnival spirit of the old West 
shows. I was very flattered to be 
asked to be a part of the madness, 
and I am more than willing to 
take the 'Bakersfield Biscuit' aura 
out there and stomp around with 
them. We're gonna rope and ride 
and have some fun." 
Dunn believes Allan is develop-

ing a West Coast country persona 
similar to Yoakam's. "[Allan's] 
kind of surfin' that way. He has 

some serious babes in his videos, 
chasin' that thing, and we'll be 
happy to look out into the crowd 
and see some of his people there." 

Up-and-corners Cagle and Trick 
Pony nicely round out the main 
stage, they say, with Trick Pony's 
Heidi Newfield adding a female 
perspective previously missing 
from the tour. Dunn says, "She's 
probably the only girl that could 
hang with this crowd." 

The sideshow acts bring an ele-
ment unique to country music. 
"Some of the freaks are so out 
there, the other freaks are having 
a hard time getting on the bus 
with 'em," Dunn notes, adding, 
"and that's just the crew." 
The newly svelte Judd is the 

only returning act from ' 01. 
"It's the new Cledus T. Judd," 
Brooks says. "We just hope he's 
still funny. He says Jeff Foxwor-
thy is skinny and he's funny, so 
we're hoping." 

NUTS AND BOLTS 
While it did not routinely turn 

out sellout numbers (a feat not 
one act in country managed last 
year), the Neon Circus & Wild 
West Show performed well enough 
to entice acts, sponsors, and pro-
ducers back for more in 2002, with 
"more" being the operative word. 
"We did well enough last year 

to do it again," says Spalding, 
Brooks & Dunn's co-manager 
with Bob Titley at IBA Entertain-
ment. "I think the people got it. 
The gates opened at 3 [p.m.], and 
people were entertained until 11 
o'clock every night." 
Spalding says attendees obvi-

ously enjoyed such ancillaries as 
the street performers, mechanical 
bull, Honky Tonk Hall of Fame, 
and side stages. "Then the main 
stage started up at 5:30. That's a 
lot of entertainment for an aver-
age ticket price of $32." 

The ante was upped for ancil-
lary entertainment for the 40-
date 2002 run, Spalding says. " It 
being the first time out last year, 
we had to seek these street per-
formers out, find out who does 
what, and what worked best. After 
a successful year, they started to 
seek us out." 
Production has also been in-

creased for this year's run, mov-
ing on 10 trucks. "Last year was 

the biggest production Brooks & 
Dunn have ever taken out, outside 
the tours with Reba [McEntire]," 
Spalding says. "This year, we're 
taking out more. My guys are very 
creative, and they want the fun 
factor to be turned way up." 
While Spalding wouldn't com-

ment on specifics of the guar-
antee from CCE, he tellingly 
notes, "Ticket prices are staying 
the same, and we're upping 
everything." 

Such a production is an ex-
pensive endeavor, costing about 
$35,000 in sound, lights, video, 
and trucking per show. The mov-
ing crew likely takes the tab to 
more than $50,000 per date, and 
involving sponsors and a na-
tional promoter obviously helps 
defer expenses. 
"A lot of people are fearful in 

this world of conglomerations, 
and they may feel [large corpora-

tions] have a lot of control," 
Brooks observes. "[ CCE] has 
been great to work with from the 
standpoint of saying `yes' to a lot 
of big-time production elements 
that a lot of acts couldn't afford. 
From their side, it helps that 
they know we'll be in their ven-
ues every night." 

Brian O'Connell, who oversees 
country touring from CCE's Nash-
ville offices, spearheads the com-
pany's efforts on the Neon Circus 
& Wild West Show tour. "We set 
out the first year into the un-
known, and everything worked 
from top to bottom," O'Connell 
explains. "Besides that, this tour 
is too much fun to shut down." 

All involved believe the tour has 
gone a long way toward creating 
a brand, and O'Connell says CCE 
is in it for the long haul. "As long 
as Kix and Ronnie are interested 
in doing this, we want to be there 
with them. It really helps when 
the artists and management are 
committed to a project. This is a 
team effort. We all really wanted 
to do something different and in-
teresting, and we did." 

In their decade-plus as a tour-
ing entity, Brooks & Dunn have 
developed a reputation as a first-
class outfit. "They take care of 
business, put on a great show, and 
make really good records," says 
Rick Shipp, co-head of the Wil-
liam Morris Agency's Nashville 
office and the duo's responsible 

agent. "It's a real pleasure to work 
with people who've got their shit 
together, and that goes from Kix 
and Ronnie all the way down to 
the set carpenter." 

Tour manager for the Neon Cir-
cus & Wild West Show is Scot Ed-
wards. Randy "Baja" Fletcher is 
production manager, and Larry 
Boster is lighting director/set 
designer. Sound is by Sound Im-
age, lighting is by Bandit Lights, 
and video is from PSL Video. 
Trucking is in-house. 
CMT will contribute promo-

tional clout in the form of the 
CMT truck and staff that travel 
with the tour, as well as on-air 
promotions and tour information 
that is targeted at 55 million 
homes. "We have ramped up our 
CMT news and information flow 
to our viewers, and it just makes 
sense to go out there and bring 
back tour viewers reports from 
the road," says Chris Parr, VP of 
music and talent at CMT. "We 
want to expand the reach of 
Brooks & Dunn, be involved in a 
really hot tour, and become part 
of this traveling circus." 

ECONOMICS 101 
Flat in 2001, this year's touring 

economy is uncertain at best, but 
the Neon Circus & Wild West 
Show would appear to have several 
marks in its favor. It boasts proven 
headliners in Brooks & Dunn, along 
with an established concept and 
strong support in Yoakam that will 
likely mean significant ticket sales, 
similar to the way Keith did last 
year. Also in the tour's favor is the 
increasing likelihood that George 
Strait will not embark on a full-
blown multi-act stadium tour as he 
has in past years. 

"I don't know where the econ-
omy is going to, and nobody else 
does either," Spalding says. "We'll 
just go at it the same way we did 
last year, offering the biggest and 
best experience we could at a rea-
sonable ticket price. If you want 
to see this tour, you can, and tick-
et price won't be an issue." 
While not specifically com-

menting on Strait's tour, Spalding 
agrees that a less crowded country 
touring landscape is a positive for 
the Neon Circus & Wild West 
Show. "Obviously, the less country 
going directly against us, the bet-
ter off we'll be," he says. "The good 
thing is, we're going to have a lit-
tle room this year. But we're not 
just competing against country— 
we're competing for the entertain-
ment dollar in general." 
Brooks & Dunn enjoyed a ca-

reer boost throughout '01, with 
the tour surely playing a big role 
in terms of momentum. " It all 
kind of worked for us [ last year]," 
Dunn says. "The music worked, 
and the tour worked and provid-
ed a good jolt for us." 
As for the current country land-

scape, Dunn says, "A lot of stuff 
hasn't affected us, in regard to 
trends. If you can establish a fan 
base and find ways through the 
music and shows to keep them 
coming back and buying rec-
ords, you'll be OK." 
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Atlantic 
Continued from page 1 

who has been at Atlantic since 
1991—when the company pur-
chased his Big Beat label—held 
the title of executive VP/office of 
the chairman. There are no plans 
to fill the pair's old positions. 
Kallman says the sharing of 

duties and the shared title is a nat-
ural evolution for the duo. "This is 
just the formalization of how we've 
worked," he says. "It's critical that 
the two of us are working in con-
cert, speaking in one voice with 
great conviction, and sending one 
powerful message to the Atlantic 
team of what we need to do to 
break artists." 

Atlantic Group co-chairman/co-
CEO Val Azzoli agrees with KaII-
man's assessment. "This doesn't 
change my role at all; in all fair-
ness, we've always worked as a 
threesome," he says. The promo-
tions are "to acknowledge the work 
they've done since we've worked 
together, and I also want them to 
have a higher profile in the indus-
try. Also, part of my job is devel-
oping the leaders of tomorrow, and 
they've shown they can be that." 
No one has held the position of 

president at Atlantic since 
Azzoli—to whom the duo will 
report—was promoted to the posi-
tion of co-chairman/co-CEO six 
years ago. He shares that title with 
the label's co-founder Ahmet 
Ertegun. 
While Kallman and Shapiro's 

roles greatly increase and they 
become involved in every facet of 
running Atlantic Records, some 
departments—including promo-
tion, legal and business affairs, 
and finance—will continue to 
report to Azzoli. 
Kallman and Shapiro assume 

their new roles following a year of 
changes for Atlantic. The label 
experienced layoffs and also part-
ed ways with a number of well-
known artists, including Tori 
Amos, Sinéad O'Connor, Anita 
Baker, Rod Stewart, Poe, and Col-
lective Soul. 

"We're pretty much done with 
our streamlining now," Azzoli 
says. " It wasn't done because of 
the merger with AOL. Last year, 
we just said, 'We better get our 
house in order.'" 
On the plus side, Atlantic expe-

rienced platinum success with 
burgeoning artists P.O.D. and 
Craig David, and Jewel's newest 
album has been gaining momen-
tum through the holidays. Also, 
Atlantic was the Billboard No. 1 
Hot Adult Top 40 label for 2001. 
"We really came on strong at 

the end of the year, which por-
tends well for us this year," 
Shapiro says. "We've spent years 
building P.O.D., who will be dou-
ble-platinum in a few weeks, and 
Craig David, too; it took us a year 
to get him to this point. These are 
very specifically the fruits of mine 
and Craig's partnership prior to 
this announcement." 

Kal I man says his and Shapiro's 

mandate from Azzoli is "an in-
tense focus on breaking new acts 
and putting some major wins on 
the board." 

Azzoli says he'd also like the 
pair "to run the company a little 
more smoothly. I want it a little 
more efficient. Not only Atlantic, 
but the whole industry, has gone 
through a major transition." 
The pair says parent company 

Time Warner's merger with AOL 
will continue to benefit the label 
when it comes to exposing its ar-
tists, and they plan to avail them-

Columbia 
Continued from page 1 

hard to do a good job. He worked me 
like no other client." 

"Basically, nothing has changed," 
Ienner adds with a laugh. Ienner 

turned over the reins to Botwin 
Jan. 11. Ienner had held the post of 
president of Columbia Records Group 
since 1989. In 1994, he added the 
chairman title. His 13-year tenure as 
president stands as the longest in the 
label's history. 

"Will's promotion was something I 
had in mind for a long time," Ienner 
says. "He's really earned the respect of 
the staff. He's become a real creative 
liaison for the artists, and everyone 
counts on him and trusts him and val-
ues his input. I became 50 years old, 
I've been doing this a long time. I love 
it. We just finished our fourth year as 
the No. 1 label [according to Sound-
Scan1Billboarcl], and now I have some-
one else to blame if we slip." 

Indeed, Botwin assumes the presi-
dency at a time when Columbia is an 
industry leader. In the Billboard year-
end figures, Columbia was the No. 1 
Top Pop label and imprint, while 
Columbia act Destiny's Child was the 

selves of every avenue of exposure. 
"What About Us," the first single 
from Brandy's new album, out 
March 5, was previewed on AOL 
Jan. 2 for 24 hours. According to 
the label, close to 800,000 listen-
ers streamed the new track. 

In addition to Brandy, Atlantic 
has a number of new releases com-
ing in the next several months, 
including New Zealand singer 
Anika Moa, who Kallman and 
Shapiro signed jointly with the 
managing director of Warner 
Music New Zealand. The album has 

top pop artist. Other Columbia artists 
ranking high on the list were Train, 
Jagged Edge, and Crazy Town. 
Columbia topped a number of the 
other Billboard year-end charts, 
including Top Billboard 200 Imprints, 
Hot 100 Imprints, Hot 100 Labels, 
and Hot Dance Imprints. 

"The nice thing is I don't look at it as 
if the label has been 
No. 1 and I'm just 
now being brought 
in," Botwin says. 
"I've been involved 
in these projects, 
and I've been in-
volved in the 
surge of the next 
generation of Col-
umbia artists who 
have been having 
success, such as 
Train, System of a 
Down, Crazy Town, 
Pete Yorn, John 
Mayer. I'm already 
at home, but may-
be I do now feel an 
even greater responsibility for the 
health and welfare of the company." 

While Columbia's pulse is strong, its 
parent, Sony Music Entertainment 
(SME), has not had its best year. In Sony 
Corp.'s report for the quarter ending 

already hit No. 1 in New Zealand. 
Moa exempfifies the type of 

artist Shapiro says he would like 
to bring to the label. "Val, Craig, 
and I have always been proud of 
acts like Jewel, P.O.D., and lori 
Amos, who have had a huge posi-
tive impact on people around the 
world. If we can continue to sign 
acts like that, that's very impor-
tant to me. I don't think a co-pres-
idency can be defined by only the 
numbers." 
When it comes to inspiration, 

Kallman says the pair's greatest 

Sept. 30, 2001, the company said lower-
than-expected album sales in Japan, a 
weak music market, increasing piracy, 
and the Sept. 11 terrorist attacks led to 
a loss in its music division for its fiscal 
second quarter of 526 billion yen ($43.5 
million). This compares with an oper-
ating loss of 3.47 billion yen ($32.1 mil-
lion) in the same period last year (Bill-

board Bulletin, Oct. 
26, 2001). 

Botwin says the 
best way he can help 
SME is simply to 
keep focused on his 
label. "I've got a big 
job here [as] presi-
dent of Columbia 
Records. I care very 
deeply about the 
Sony Music family 
and I think they'll be 
just fine." 

All Columbia de-
partmentswill report 
to Botwin with the 
exception of promo-
tion and A&R, which 

will continue to report to lenner, with dot-
ted-line responsibility going to Botwin. 

"It's going to bean evolution," Botwin 
says of his increased role, citing his past 
growth at Columbia. "When I came to 
the company, the creative side was my 

Island's Greenwald Follows 'Lifestyle' Approach 
BY MATTHEW BENZ 
NEW YORK—It new Island Records 
president Julie Greenwald is sound-
ing especially rewed up these days, it's 
because she is most definitely in over-
drive. Not only must Greenwald build 
for Island a stature in rock commen-
surate with the label's famous palm 
tree logo, but she must also continue 
tending to all of the other artists in the 
Island Def Jam Music Group, where 
she remains president/CEO Lyor 
Cohen's head of marketing. 

"For 10 years, my job at Def Jam 
was to guard the logo," Greenwald 
says. "We used to ask ourselves, 'Is it 
good for the logo?' We're a lifestyle 
company that just so happens to sell 
records. And taking that mentality 
to the Island side, we want to be a 
lifestyle company that just so hap-
pens to sell records—on the rock 
side. We want that Island logo to 
mean that's where you can find great 
rock music, from Sum 41 to Rival 
Schools to Hoobastank to Andrew 
WK to Elvis Costello." 

With the appointment, she joins 
Elektra's Sylvia Rhone and Epic's 

Polly Anthony in the elite club of 
female label presidents and caps a 
decade-long Def Jam career that she 
began as an assistant to Cohen. 
As for juggling the two roles, 

Greenwald says she'll take it one 
day at a time and remember that 
there's a common denominator. 
"One's going to start in the urban 
marketplace, one may start in the 
punk world or in the hard-rock 
world. But at the end of the day, 
with MTV bringing us a lot closer, 
we're selling to youth." 

Greenwald says there will not be 

any tweaking of the Island execu-
tive team, whose top priority in the 
early going of this year is breaking 
new act Hoobastank, whose epony-
mous effort was issued last Novem-
ber. New sets are also due from Bon 
Jovi and Saliva. 

And, of course, Greenwald can't 
forget about Def Jam/Def Soul. 
"We've got Musiq Soulchild and 
Lovher, this new R&B act. You're 
going to see Def Soul really take for-
mation this year with a lot of great 
R&B. But you're going to see Island 
just be that rock label that we all 
have signed on to create." 
Cohen—who in addition to nam-

ing Greenwald Island president made 
her and DefJamfDef Soul Records 
president Kevin Liles Island Def Jam 
executive VPs—says the reason for 
the elevation was simple: "It clarifies 
to people her significant role, and that 
clarity allows her to cut through a lot 
of the bullshit and be more effective." 

Cohen adds, "What better time to 
do it [than] when we're hot, sexy, 
brand-new, top-of-the-year, 2003—is 
it 2003? I'm already thinking 2003." 

source is just down the hall. "Ah-
met founded this company and is 
still here as a mentor to us," he 
says. " He's tirelessly in his office 
and out at night. [ These days,] 
there's such a range of things you 
need to be an expert about in 
terms of the marketing forces in 
breaking a record—it's not just 
radio, it's MTV, online, TV com-
mercials . . . but Ahmet really 
brings us back to what it's all 
about, which is brilliant music 
and singularly unique, ground-
breaking artists." 

responsibility, as was working with Don-
nie on the artist roster. The outgrowth 
of that was [taking a part in] creative 
services, etc. I'll continue to do that and 
continue working more closely with 
Donnie on the overall management of 
the company, from the marketing and 
sales to promotion and urban areas. I've 
been doing that in my role as GM but will 
be taking on greater responsibility now." 
The new president forecasts few 

changes within the label's structure, 
although he does hint that there will 
be modifications in the urban depart-
ment. "We have some people here who 
will take on some expanded efforts, 
and we're bringing in some people 
who will bring in firepower." He 
declined to provide details. 

Botwin further notes that there 
are no immediate plans for someone 
to inherit his GM title, "but there 
will be some people who get some 
more responsibilities." 

Botwin, whose previous title was 
executive VP/GM, joined Columbia as 
a senior VP in 1996. He was poised to 
leave his management company— 
which represented such clients as Lyle 
Lovett, John Hiatt, Los Lobos, Rosanne 
Cash, Liz Phair, and Lisa Loeb—and 
join Universal Records when Columbia 
came calling (Billboard, Jan. 27, 1996). 

"AVe had just finished signing [Co-
lumbia senior VP of A&R] Tim Devine, 
and he said he didn't think Will was 
going to sign his contract with Univer-
sal," Ienner recalls. "About a day later, 
he was here. He was going to be presi-
dent at Universal, so I had to give him 
the president's title at some point!" 

For Botwin, the past six years have 
been spent learning the ins and outs 
of the label. "As a manager, you come 
at it from a different point of view. In 
some ways, you're the seller [of the tal-
ent]. As the record company, you're the 
buyer. Re-orienting my point of view 
was a big deal. Even though I had a 
fairly sizeable management company, 
heading that [company] was like driv-
ing a speedboat around the lake. This 
was like handling an ocean liner." 

Ienner says Botwin's promotion in 
no way creates a "diminished role" for 
himself. "Ultimately, it's not going to be 
the biggest change in the world. I am 
me, and [I] will be working just as hard 
until the day they take me out of here. 
I just think it will make me think a bit 
more about where we're going. I'll be 
able to look at the entire canvas a little 
more than I have in the past. I had 
blinders on. I think now I can have a lit-
tle more peripheral vision." 

Assistance in preparing this story 
was provided by Matt Benz in New 
York City. 
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Morissette 
Continued from page 1 

Infatuation Junkie (1998). She's 
previously tested the solo waters 
with several soundtrack contribu-
tions, most notably the 1999 rock-
radio smash "Still" from Dogma. It's 
an evolution that Morissette says 
was always part of her overall cre-
ative plan. 

"It was just a matter of when it 
would happen organically," she 
explains. "In truth, I didn't know that 
this would be the album I did alone." 

Last year, she took off to Toronto 
to do some writing without any 
expectations. "I wound up writing 
11 songs in 12 days. That was my 
signal that it was time to see where 
I could go on my own." 

Morissette juggled the tasks of 
writing, producing, and perform-
ing by compartmentalizing and 

rarely cross-connecting each area. 
"That kept things from becoming 
overwhelming," she says, adding 
that the process quickly became 
"one of the most exhilarating of my 
life as an artist." 
The end result is a well-crafted 

collection that lands somewhere on 
the stylistic scale between the dark, 
often angry tension of Jagged Little 
Pill and the richly textured poetry 
of Supposed Former Infatuation 
Junkie. Etched with radio accessi-
bility, Under Rug Swept manages by 
turns to be warmly inviting and 
emotionally challenging. Tracks like 
"Hands Clean," "Precious Illusions," 
and "So Unsexy" show Morissette 
proudly wearing her affection for 
concise, pure-pop hooks, while 
more expansive, introspective inter-
ludes like "Flinch" and "That Par-
ticular Time" are highly skilled, bra-
vura turns—both in terms of lyrical 
content and performance. 
The set is further enhanced by 

'Under Rug Swept': A Track Listing 
Under Rug Swept is Alanis Morissette's 
third studio set (not including soundtracks, 
compilations, and live recordings). Fol-
lowing is a track listing of the Maverick col-
lection. All songs were written by Moris-
sette and published by MCA Music and 
1974 Music, ASCAP 

• "21 Things" Set against a wall of 
crunchy, almost metallic electric guitars and 
rumbling beats, Morissette reels off a wish 
list of personality traits that a potential lover 
should possess. By the song's self-affirming 
bridge, she's transformed that personal list 
into a universal, air-punching anthem. 

"I wrote l"21 Things"] several days after 
a breakup," she recalls. "I was in a deep funk. 
When that happens, I pull myself out of it 
by clearly defining it. Creating a list of sorts 
was cathartic and clarifying." 

• "Narcissus" Morissette's penchant for 
weaving bitingly amusing yet sharply 
insightful words about the failings of men 
is in full effect here. Amid a hypnotic swirl 
of jittery guitars that recalls the Smiths' 
-How Soon Is Now," she deftly darts be-
tween acidic observations of a "dear egotist 
boy" and examining her inner gravitational 
pull toward such a personality. 

"I've known a lot of men like the one in 
this song," she observes with a snicker and 
a sigh. "What is it within ourselves that's 
drawn to such people? What makes them 
so appealing? These are questions that don't 
always have a clear answer." 

• "Hands Clean" The project's first single 
explores a past relationship and how its effects 
linger. Within a shuffling, largely acoustic-
rock framework, the verses are written from 
the presumed viewpoint of the other person 
in the relationship, while the chorus and 
bridge represent her own feelings. 

"I like the idea of him 'speaking' to me 
from the past and my responding from the 
present," she says. "It was really healing 
and empowering for me to be able to have 
that virtual dialogue." 

• "Flinch" On this delicate, strumming 
ballad, Morissette meditates on the emotion-
ally debilitating fallout of an all-consuming 
romance years after its end. She serves her 
exquisite yet brutal lyrics with a vocal so inti-
mate that it often feels like she's not per-
forming but quietly thinking out loud. 
• "So Unsexy" A funk-fortified groove 

propels a tune that ponders how easily we 
allow insignificant incidents to trigger life-
long insecurities. Again, Morissette takes 
such unlikely lyrics as "I can feel so unsexy 
for someone so beautiful/So unloved for 
someone so fine" and renders them unifying, 
arena-ready chants. 

• "Precious Illusions" Atop a percolat-
ing midtempo blend of head-bobbing beats 

and ringing guitar licks, Morissette delves 
into that moment in time when childlike 
beliefs in such things as knights in shining 
armor begin to dissolve. But instead of wal-
lowing in the despair of shattered fantasies, 
the artist resolves the song by winding up 
stronger and self-sufficient. 

"In the end, you are left with yourself in 
life," she says. "I"Precious Illusionsl iden-
tifies the result of realizing that someone 
else cannot actually complete you. In some 
ways, it's part of the process of growing up." 

• "That Particular Time" Another vivid-
ly detailed exploration of love gone terribly 
wrong, unfolding like a series of mournful 
diary entries over a haunting melody and a 
spare piano arrangement. 

• "A Man" Here, within an instrumental 
context fraught with taut, hard-edged 
rhythms and tense, white-knuckled guitar 
work, Morissette gives the truly good men in 
the world their due. The song is cleverly 
written and effectively delivered from the 
perspective of a man who has rolled with 
life's hard punches (not to mention more 
than his share of angry young women) but 
has never folded or lost his integrity. 

"OK, so I'm a chop-buster when it comes 
to men," she admits with a laugh. "But, of 
course, there are plenty of honorable men 
out there. This song is for the men I adore 
and relate to. It was an enlightening, fasci-
nating experience to inhabit the mind-set of 
a man who wants to scream, 'Fuck you, I'm 
a good man, and I deserve respect.'" 

• "You Owe Me Nothing" What happens 
when you meet the perfect romantic partner, 
the person who says all the right things and 
provides all you need? According to Morissette 
on this chugging rocker, you wait for the 
"conditional police to force you to cough up. 

"What do you do when that doesn't hap-
pen?" she asks. "Sometimes, that can provide 
as much of an emotional quandary as deal-
ing with not having your needs met." 

• "Surrendering" On this no-frills, 
straight-ahead rocker, Morissette bids a 
lover adieu by itemizing (and congratulat-
ing him for enduring) her foibles and flaws 
with bracing candor. Here's a prime exam-
ple of how well she flexes and contorts her 
voice as if it were another instrument with-
in an arrangement of guitars, drums, etc. 
As such, deciphering her exact words is 
almost secondary, as her sounds perfectly 
reflect their emotional intent. 

• "Utopia" Under Rug Swept closes with 
a timely prayer for a world wherein "we'd 
rise post-obstacle, more defined, more 
grateful." Morissette whispers her wishful 
words with battle-worn grace, as soothing 
mandolins and gentle percussion swirl 
around her voice. LARRY FLICK 

guest appearances by Red Hot Chili 
Peppers bassist Flea, Dean DeLeo of 
Stone Temple Pilots, former Jane's 
Addiction bassist Eric Avery, and 
Me'shell N'degéocello. But Moris-
sette says she's most excited by the 
musicians who make up her back-
ing band—Nick Lashley, Joel Shear-
er, Chris Chaney, and Gary Novak. 

"I'm enjoying a collective infatu-
ation with them," she says with a 
smile. "Our chemistry is perfect. 
We're going to have the most amaz-
ing time together when we go out 
on the road." 

All of these ingredients add up to 
a recording that Maverick GM Fred 
Croshal believes will further affirm 
Morissette's role as one of rock's 
premiere artists. 

"It's an incredible musical jour-
ney," he says. " It would be wrong to 
call it 'her best,' since that signifies 
a peak. Alanis is an artist who is al-
ways growing and reaching new 
heights. This album marks an im-
pressive new plateau for her." 
Under Rug Swept is also proving 

to be among the most-anticipated 
releases of the new year at retail. 

"It's certainly our most requested 
pre-release," says James Lonten, 
manager of a Borders Books & Music 
store in New York City. "The timing 
for it is perfect. Alanis has im-
measurable goodwill. People want to 
buy a great record by her, and this is 
an undeniably great record. I hear at 
least four hit singles on it." 

If initial interest in "Hands Clean" 
is an accurate indication, Morissette 
will soon have at least one formida-
ble hit on her hands. A leak of the 
song on a German Web site, Junkra-
dio, forced Maverick to push its Jan. 
21 radio shipment up to Jan. 8. 
"Programmers started trying to 

get the track on the air via that site, 
which set our plan into hyper-drive," 
Croshal says. "It was a little stress-
ful, but it's ultimately a good thing 
when radio pursues a record as ag-
gressively as they did 'Hands Clean.' 
It bodes extremely well for the sin-
gle's future." 
The label will strive to ensure the 

positive potential of the single and 
album with an extensive marketing 
plan that will keep the artist (who is 
managed by Scott Welsh at Atlas/ 
Third Rail Management in Los An-
geles) in perpetual motion through-
out much of this year. 

PROMOTING ON ALL FRONTS 

Shortly before the release of Under 
Rug Swept, the 27-year-old Moris-
sette will do a 10-city promotional 
tour of major-market radio stations. 
She's also preparing for a pair of in-
store signings/performances the 
week of Feb. 25. (The in-store loca-
tions and dates were still to be con-
firmed at press time.) 

That same week, the artist will 
appear on Good Morning America, 
The Rosie O'Donnell Show, Late 
Night With David Letterman, Last 
Call With Carson Daly, and the pre-
miere episode of the new Bravo 
series Musicians. Also planned is a 
slew of specialty programming on 
MTV and VH1. Both networks are set 
to begin airing the clip for "Hands 
Clean," which was directed by Fran-
cis Lawrence. 

The Internet will play a sizable 
role in the marketing of Under Rug 
Swept, as Morissette has linked with 
America Online for a listening party 
and has been named the server's 
artist of the month for February. 

Additionally, Croshal reports that 
"every possible other entity on the 
Web is jumping on this project," as 
a series of online pre-order cam-
paigns are in progress. 
The final link to the label's strate-

gy is a tour, which will be booked by 
Rob Light of the Creative Artists 
Agency in L.A. Details of the trek are 
still undetermined, though Morissette 
is likely to hit the road in the spring. 
Prior to that, she will head to Europe 
in March for a string of personal 
appearances and performances. 
The high volume of work is ap-

pealing to the artist, who says that 
she's "excited to get back into circu-
lation and share these new songs 
with as many people as possible." 
When the pressure of the day gets 

too much, Morissette says she's 
learned "when to say 'no' and take a 
step back. It's not a matter of wield-
ing power; it's a matter of under-
standing your limits and controlling 
the quality of your life." 

This is a fairly new philosophy for 
a woman who admits that she's pre-
viously felt the external pressure 
around her to do well. "Now, it doesn't 
bother me. The older I get, the less 
expectation I have about things like 
doing well in a numeric sense." 
When it comes to the potential 

success of her latest recording, 

Morissette says, "I care, but I don't 
give a shit—if that makes any sense. 
I care about sharing my music; it's 
what I'm on earth to do. But I can't 
get lost in worrying about numbers 
and that kind of thing. That's the 
part that I don't really give a shit 
about. This record will do what it 
needs to do. I won't feel any more or 
less valid as an artist based on how 
many copies it sells." 

Morissette adds she's more inter-
ested in her feeling remarkably pro-
lific right now. In fact, she wrote 27 
songs for Under Rug Swept, several 
of which will turn up as European 
B-sides. Most of them, however, will 
comprise an EP that Maverick will 
issue worldwide later this year. 

"I just could not face the idea of 
letting all of these songs go," she 
says, smiling again. "They're all pre-
cious to me. It's just a matter of find-
ing the right framework in which to 
share them with the world." 

Morissette notes that her creative 
energy will not wane once she winds 
down on this project. 

"I'll begin writing my next 
album sooner than anyone might 
expect. I'm feeling exceptionally 
motivated. And I find that I have a 
lot to say. For me. the interesting 
part of the journey will be seeing 
how my ideas and thoughts will 
formulate. I'm realizing more and 
more that there are so many ways 
of expression. Making music as I 
am right now is just one way of 
doing it. I still have so many new 
mountains to climb." 
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Final Nominations For The 44th Annual Grammy Awards 
Following is the National Acade-

my of Recording Arts and Sciences' 
final nominations list for the 44th 
Annual Grammy Awards. 

Album of the year: Acoustic Soul, India.Arie 
(Motown Records), produced by IndiaArie, Mark Bat-
son, Carlos"Six July" Broady, Blue Miller, Bob Power, 
Lae and Theft, Bob Dylan (Columbia Records), Pro-
duced by Jack Frost Stankonia, OutKast (LaFace 
Records/Arista Records), produced by Earthtone Ill, 
Organized Noize, Antonio "LA" Reid; All That You 
Can? Leave Behind, I.J2 (Interscope Records), pro-
duced by Brian Eno, Daniel Lanois; °Brother, Where 
Art Thou? (soundtrack), various artists (Lost Highway 
Records), produced by 1-Bone Burnett. 

Record of the year: "Video," IndiaArie (Motown 
Records), produced by Indialrie, Carlos "Six July" 
Broady; "Fallin', " Alicia Keys (J Records), pro-
duced by Alicia Keys; "Ms. Jackson," OutKast 
(LaFace Records/Arista Records), produced by 
Earthtone III; "Drops of Jupiter," Thin (Columbia 
Records), produced by Brendan O'Brien; "Walk 
On," U2 (Interscope Records), produced by Brian 
Eno, Daniel Lanois. 

Song of the year: "Drops of Jupiter," written by 
Charlie Colin, Rob Hotchkiss, Pat Monahan, Jimmy 
Stafford, Scott Underwood; "Fallin', " written by Ali-
cia Keys; "I'm Like a Bird," written by Nelly Furtado: 
"Stuck in a Moment You Can't Get out of," written by 
U2; "Video," written by IndiaArie, Carlos "Six July" 
Broady, Shannon Sanders. 

Best new artist India.Arie, Nelly Furtado, David 
Gray, Alicia Keys, Linkin Park. 

POP 
Best female pop vocal performance: "I'm Like a 

Bird," Nelly Furtado (DreamWorks Records); 'There 
You'll Be," Faith Hill (Hollywood Records/Warner 
Bros. Records); "Someone to Call My Lover," Janet 
Jackson (Virgin Records America); "By Your Side," 
Sade (Epic Records); "Essence," Lucinda Williams 
(Lost Highway Records). 

Best male pop vocal performance: "Fill Me In," 
Craig David (Wildstar/Atlantic Records); "You Rock 
My World," Michael Jackson (Epic Records); "I Want 
Love," Elton John (Rocket/Universal Records); "Still," 

Brian McKnight (Motown Records); "Don't Let Me 
Be Lonely Tonight," James Taylor (Verve Records). 

Best pop performance by a duo or group with 
vocal: "Shape of My Heart," Backstreet Boys (Jive 
Records); "Superman (It's Not Easy)," Five for Fight-
ing (Aware/Columbia Records); "Gone," 'N Sync 
(Jive Records); "Imitation of Life," R.E.M. (Warner 
Bros. Records); "Stuck in a Moment You Can't Get 
out of," U2 ( Interscope Records). 

Best pop collaboration with vocals: "Lady Mar-
malade," Christina Aguilera, Lil' Kim, Mya & Pink 
(Interscope Records); "New York State of Mind," 
Tony Bennett & Billy Joel (Columbia); "Nobody 
Wants to Be Lonely," Ricky Martin With Christina 
Aguilera (Columbia Records Group); "My Kind of 
Girl," Brian McKnight & Justin Timberlake (Motown 
Records); "It Wasn't Me," Shaggy Featuring Ricardo 
"RikRok" Ducent (MCA Records). 

Best pop instrumental performance: "Room 
335," Larry Carlton & Steve Lukather, (Favored 
Nations); "Reptile," Eric Clapton (Reprise Records); 
"Short Circuit," Daft Punk (Virgin Records); "Rain," 
Eric Johnson (Favored Nations); "There You'll Be," 
Kirk Whalum (Warner Bros. Records). 

Best dance recording: "One More Time," Daft 
Punk & Romanthony (Virgin Records); "I Feel 
Loved," Depeche Mode (Mute/Reprise Records); "Out 
of Nowhere," Gloria Estefan (Epic Records); "All for 
You," Janet Jackson (Virgin Records America); 
"Angel," Lionel Richie (Island Records). 

Best pop instrumental album: Aart, Acoustic 
Alchemy (Higher Octave Music); No Substitutions: 
Live in Osaka, Larry Carlton & Steve Lukather 
(Favored Nations); A Smooth Jazz Christmas, Dave 
Koz & Friends (Capitol Records); Voice, Neal Schon 
(Higher Octave Music); Unconditional, Kirk 
Whalum (Warner Bros. Records). 

Best pop vocal album: Whoa, Nelly!, Nelly Fur-
tado (DreamWorks Records); All for You, Janet 

Jackson (Virgin Records); Songs From the West 
Coast, Elton John (Rocket/Universal Records); 
Celebrity, 'N Sync (Jive Records); Lovers Rock, 
Sade (Epic Records). 

Best traditional pop vocal album: Stars and the 
Moon: Live at the Donmar, Betty Buckley (Concord 
Records); Sentimental Journey—The Girl Singer 
and Her New Big Band, Rosemary Clooney (Concord 
Records); Songs /Heard, Harry C,onnick Jr. (Colum-
bia/Sony Records); Romance on Film, Romance on 
Broadway, Michael Feinstein (Concord Jazz); Keely 
Sings Sinatra, Keely Smith (Concord Jazz). 

ROCK 
Best female rock vocal performance: "Strange 

Little Girl," Tori Amos (Atlantic Records); "I Want 
to Be in Love," Melissa Etheridge (Island Records); 
"This Is Love," P1 Harvey (Island Records); "Plan-
ets of the Universe," Stevie Nicks (Reprise 
Records); "Get Right With God," Lucinda Wil-
liams (Lost Highway Records). 

MELLENCAMP 

Best male rock vocal performance: "New York, 
New York," Ryan Adams (Lost Highway Records); 
"Superman Inside," Eric Clapton (Reprise Records); 
"Honest With Me," Bob Dylan (Columbia Records); 
"Dig In," Lenny Kravitz (Virgin Records); "Peaceful 
World," John Mellencamp (Columbia). 

Best rock performance by a duo or group with 
vocak "Jaded," Aerosinith (Columbia Records Group); 
"Yellow," Coldplay (Capitol Records); "The Space 
Between," Dave Matthews Band (RCA Records); 
"Drops of Jupiter," Thin (Columbia Records Group); 
"Elevation," U2 (Interscope Records). 

Best hard-rock performance: "Smooth Criminal," 
Alien Ant Farm (New Noize/DreamWorks Records); 
"Crawling," Linkin Park (Warner Bros. Records); 
"Alive," P.O.D. (Atlantic Records); "Renegades of 
Funk," Rage Against the Machine (Epic Records); 
"Your Disease," Saliva (Island/Deflam Music Group). 

Best metal performance: "The Wizard," Black 
Sabbath (Epic Records/Divine Recordings); "Disci-
ple," Slayer (American/island Def Jam Music Group); 
"Left Behind," Slipknot (Roadrunner Records); "Chop 
Suey!," System of a Down (American/Sony Music 
Entertainment); "Schism," Tool (Tool Dissectional/ 
Volcano Entertainment). 

Best rock instrumental performance: "High 
Falls," the Allman Brothers Band (Epic/550 Music 
Group); "Dirty Mind," Jeff Beck (Epic Records); 
"Vampires," Godsmack (Republic/Universal Rec-
ords); "Always With Me, Always With You," Joe 
Satriani (Epic Records); "Whispering a Prayer," 
Steve Vai (Epic Records). 

Best rock song: "Drops of Jupiter," written by 
Charlie Colin, Rob Hotchkiss, Pat Monahan, 
Jimmy Stafford, Scott Underwood; "Elevation," 
written by U2; "Jaded," written by Marti Frederik-
sen, Steven Tyler; "Walk On," written by U2; "Yel-
low," written by Guy Berryman, Jon Buckland, Will 
Champion, Chris Martin. 

Best rock album: Gold, Ryan Adams (Lost High-
way Records); Just Push Hay, Aerosmith (Columbia 
Records Group); Stories From the City, Stories From 
the Sea, Pi Harvey (Island Records); Hybrid Theory, 
Linkin Park (Warner Bros. Records); All That You 
Can't Leave Behind, U2 (Interscope Records). 

Best alternative music album: Strange Little 
Girls, Tori Amos (Atlantic Records); Vespertine, BA* 
(Elektra Entertainment Group); Parachutes, Cold-
play (Capitol Records); Halfway Between the Gutter 
and the Stars, Fatboy Slim (Astralwerks); Amnesiac, 
Radiohead (Capitol Records). 

R&B 
Best female R&B vocal performance: "Rock 

the Boat," Aaliyah (Black,ground Records); "Video," 
IndiaArie (Motown Records); "Family Affair," Mary 
J. Blige (MCA Records); "Hit 'Em Up Style (Oops!)," 
Blu Cantrell (Arista Records); "Fallin'," Alicia Keys 
(1 Records); "A Long Walk," Jill Scott (Hidden 
Beach Recordings). 

Best male R&B vocal performance: "Missing 
You," Case ( Def Soul Records); " Lifetime," 
Maxwell (Columbia Records); "Love of My Life," 
Brian McKnight (Motown Records); " Love," 
Musiq Soulchild (Def Soul Records); "U Remind 
Me," Usher (Arista Records). 

Best R&B performance by a duo or group with 
vocal: "What Would You Do," City High (Booga Base-

ment); "Survivor," Destiny's Child (Columbia 
Records); "Can't Believe," Faith Evans Featuring Carl 
Thomas (Bad Boy Records); "Contagious," the Isley 
Brothers (DreamWorks Records); "Peaches & 
Cream," 112 (Bad Boy Records). 

Best R&B sont "Didn't Cha Know," written by 
Eryloh Etadu; "Fallin'," written by Alicia Keys; "Get 
Ur Freak On," written by Missy "Misdemeanor" 
Elliott, T. Mosley; "Hit 'Em Up Style (Oops!)," writ-
ten by Dallas Austin; "Love of My Life," written by 
Brian McKnight "Video," written by IndiaArie, Car-
los "Six July" Broady, Shannon Sanders. 

Best R&B albuncAaliyah,Aaliyah (Blackground 
Records, LLC); Acoustic Soul, IndiaArie (Motown 
Records); No More Drama, Mary J. Blige (MCA 
Records); Survivor, Destiny's Child (Columbia 
Records); Songs in A Minor, Alicia Keys (1 Records). 

Best traditional R&B vocal album: This Is 
Regina, Regina Belle (Peak Records); An Amer-
ican Original, Lamont Dozier ( Hithouse 
Records); Three Wishes, Miki Howard (Peak 
Records); At Last, Gladys Knight (MCA Records); 
For the Love ..., the O'Jays (MCA Records). 

RAP 
Best rap solo performance: "Because I Got 

High," Afroinan (Universal Records); "Who We Be," 
DMX (Def Jam Records); "Get Ur Freak On," Missy 
"Misdemeanor" Elliott (Elektra Entertainment 
Group); "Izzo (H.O.V.A)," Jay-Z (Roc-a-Fella Rec-
ords); "Ride Wit Me," Nelly (Universal Records). 

Best tap performance by a duo or group: "Clint 
Eastwood," Gorillaz (ParlophoneNirgin Records 
America); "Put It on Me," Ja Rule Featuring Vita 
(Murder, Inc. Records); "Change the Game," Jay-Z 
Featuring Beanie Sigel & Memphis Bleek (Roc-a-
Fella Records); "Ms. Jackson," OutKast (LaFace 
Records); "Bad Boy for Life," P. Diddy, Black Rob & 
Mark Curry (Bad Boy Records). 

Best rap/sung collaboration: "Let Me Blow Ya 
Mind," Eve Featuring Gwen Stefani (Ruff Ryders); 
"Livin' It Up," Ja Rule Featuring Case (Murder, Inc. 
Records); "Where the Party At," Jagged Edge Fea-
turing Nelly (So So Def Recordings); "Area Codes," 
Ludacris Featuring Nate Dogg (Del Jam Recordings); 
"W," Mystic & Planet Asia (GoodVibe Recordings). 

Best rap album: Scorpion, Eve (Ruff Ryders); 
Pain Is Love, Ja Rule (Def Jam Recordings); The 
Blueprint, Jay-Z (Roc-a-Fella Records); Back for 
the First Time, Ludacris (Def Jam South Record-
ings); Stankonia, OutKast (LaFace Records). 

COUNTRY 
Best female country vocal performance: "Long 

Gone Lonesome Blues," Sheryl Crow ( Lost High-
way Records); "There Is No Arizona," Jamie O'Neal 

(Mercury Records); "Shine," Dolly Parton (Sugar 
Hill Records/Blue Eye Records); "Cold, Cold Heart," 
Lucinda Williams ( Lost Highway Records); "I 
Would've Loved You Anyway," Trisha Yearwood 
(MCA Records Nashville). 

Best male country vocal performance: "Lovesick 
Blues," Ryan Adams (Lost Highway Records); "I 
Dreamed About Mama Last Night," Johnny Cash 
(Lost Highway Records); "San Antonio Girl," Lyle 
Lovett (Curb/MCA Nashville); "Grown Men Don't 
Cry," Tim McGraw (Curb Records); "Marie," Willie 
Nelson (FreeFalls Entertainments); "0 Death," Ralph 
Stanley (Lost Highway Records). 

Best country performance by a duo or group with 
vocal: "Ain't Nobody Here But Us Chickens," Asleep 
at the Wheel (Relentless/Nashville); "Ain't Nothing 
'Bout You," Brooks & Dunn (Arista Nashville); "One 
More Day," Diamond Rio (Arista Nashville); 'The 
Lucky One,"Alison Krauss + Union Station (Rounder 
Records); "I'm Already There," Lonestar (BNA). 

Best counhy collaboration with vocals: "Didn't 
Leave Nobody But the Baby," Emmylou Harris, Ali-
son Krauss & Gillian Welch (Lost Highway Records); 
"Beer Run (B Double E Double Are You In?)," 
George Jones & Garth Brooks (BNA); "Bring On the 
Rain," Jo Dee Messina & Tim McGraw (Curb 
Records); "(I Am A) Man of Constant Sorrow," Dan 
Tyminski, Harley Allen & Pat Enright (Lost High-
way Records); "Inside Out,"11isha Yearwood & Don 
Henley (MCA Records Nashville). 

Best cotmhy instrumental performance: "Sug-
arfoot Rag," Asleep at the Wheel & Brad Paisley 
(Re)entless/Nashville); "Poultry in Motion," Bill 

Kirchen (HighTone Records); "Choctaw Hayride," 
Alison Krauss + Union Station (Rounder Records); 
"Munster Rag," Brad Paisley (Arista Nashville); 
"Foggy Mountain Breakdown," Earl Scruggs, Glen 
Duncan, Randy Scruggs, Steve Martin, Vince Gill, 
Marty Stuart Gary Scruggs, Albert Lee, Paul Shaf-
fer, Jerry Douglas & Leon Russell (MCA Nashville). 

Best counhy sont "I'm Already There," written 
by Gary Baker, Richie McDonald, Frank Myers; 'The 
Lucky One," written by Robert Lee Castleman; "One 
More Day," written by Steven Dale Jones, Bobby 
Tomberlin; "There Is No Arizona," written by Lisa 
Drew, Jamie O'Neal, Shaye Smith; "When I Think 
About Angels," Rosie Dean, Jamie O'Neal, Sonny'Lillis. 

Best country alum: One More Day, Diamond 
Rio (Arista Nashville); Set This Circus Down, Tim 
McGraw (Curb Records); Rainbow Connection, 
Willie Nelson (Island); Timeless: Hank Williams Ihh-
ute, various artists (Lost Highway Records); Inside 
Out, ltisha Yearwood (MCA Records Nashville). 

Best bluegrass album: New Favorite, Alison 
Krauss + Union Station (Rounder Records); Moun-
tain Soul, Patty Loveless ( Epic Records); Little 
Sparrow, Dolly Parton (Sugar Hill Records/Blue 
Eye Records); History of the Future, Ricky Skaggs 
& Kentucky Thunder (Skaggs Family Records); 
Clinch Mountain Sweethearts, Ralph Stanley & 
Friends (Rebel Records). 

NEW AGE 
Best new age album :Live Prom Montana, Philip 

Aaberg (Sweetgrass Music); Cello Blue, David Dar-
ling (Hearts of Space); A Day Without Rain, Enya 
(Reprise Records);Ancient, Kitaro (Domo Records); 
Sacred Spirit 11.- More Chants &Dances of the Native 
Americans, Sacred Spirit (Higher Octave Music). 

JAZZ 
Best contemporary jazz album: Cab 2, Dennis 

Chambers, Tony MacAlpine, Brian Auger & Bunny 
Brunel (Tone Center); Soul Insider, Bill Evans (ESC 
Records); Ethnomusicology, Vol 2, Russell Gunn 
(Justin Time Records); itp, Marcus Miller (Telarc); 
Voices, Mike Stem (Division One/Atlantic Records). 

Best jazz vocal album: The Mose Chronicles: Live 
in London, Volume 1, Mose Allison (Blue Note 
Records);Ballads:RernemberingJohnColtnzne, Kar-
rin Allyson (Concord Jazz); Flirting With Twilight, 
Kurt Elling (Blue Note Records); You're My Thrill, 
Shirley Horn (Verve Records); The Calling, Dianne 
Reeves (Blue Note Records). 

Best jazz instrumental solo: "Fragile," Kenny 
Barron & Regina Carter (Verve Records); "Lost in a 
Fog," Terence Blanchard, (Sony Classical); "Chan's 
Song," Michael Brecker (Verve Records); "Move," 
Gary Burton (Concord Jazz); "All Blues," Pat Mar-
tino (Blue Note Records). 

Best jazz instrumental album, individual or 
group: Kindred, Stefon Harris & Jacky Terrasson 
(Blue Note Records); Birds ola Feather: A 7iibute 
to Charlie Parker, Roy Haynes With Dave Holland, 
Roy Hargrove, Dave Kikoski & Kenny Garrett 
(Dreyfus Jazz); Not for Nothin', Dave Holland Quin-
tet (ECM Records); Live at Yoshi's, Pat Martino 
(Blue Note Records); This Is What I Do, Sonny 
Rollins (Milestone Records). 

Best large jazz ensemble album: Impulsive!, 
Eliane Elias, Bob Brookmeyer & the Danish Radio 
Jazz Orchestra (Stunt); Rob McConnell Tentet, 
Rob McConnell Tentet (Justin Time Records); 
Group Therapy, Jim McNeely Tentet (OmniTone); 
Homage to Count Bask, Bob Mintzer Big Band 
(Digital Music Products); Dear Louis, Nicholas 
Payton (Verve Records). 

Best Latin jazz album: Nocturne, Charlie 
Haden (Verve Records); Vol 3: New Congo Square, 
Los Hombres Calientes ( Irvin Mayfield & Bill 
Summers) (Basin Street Records); Supernova, 
Gonzalo Rubalcaba Tho (Blue Note Records); % y-
es/a, David Sanchez (Columbia); Calle 54 (sound-
track) various artists (Blue Note). 

GOSPEL 
Best rock gospel album: Big Tent Revival Live, 

Big Tent Revival (Ardent Records); Flop Your Wings, 
the Choir (Galaxy21 Music); Solo, dc Talk (ForeFront 
Records); Sonic-praise, Sonicflood (Gotee Records); 
The Last Street Preacha, T-Bone (Flicker Records). 

Best pop/contemporary gospel album: Oxy-
gen, Avalon (Sparrow Records); Declaration, 
Steven Curtis Chapman (Sparrow Records); Talk 
About It, Nicole C. Mullen (Word Records) Wor-
ship, Michael W. Smith (Reunion); CeCe Winans, 
CeCe Winans (Wellspring Gospel). 

Best Southern, country, or bluegrass gospel 
album: God Is Love: The Gospel Sessions, Ann-Mar-
gret & the Jordanaires, the Light Crust Doughboys 
With James Blackwood (Art Greenhaw Records); Bill 
& Gloria Gaither Present a Billy Graham Music 
Homecoming, Bill & Gloria Gaither & the Home-
coming Friends (Spring House Music); Boo Old 
Friends, Merle Haggard & Albert E. Brumley Jr. 
(Relentless Nashville); From the Heart, the Oak Ridge 
Boys (Spring Hill Music Group); Inspirational Jour-
ney, Randy Mavis (Atlantic Records). 

Best traditional solo gospel album: Spirit of the 
Century, the Blind Boys of Alabama (Real World): 

Hymns, Shirley Caesar (Word Records); Not Guilty 
... The Experience, John P. Kee & the New Life 
Community Choir (Verity Records); Show Up & 
Show Out, Dottie Peoples (Atlanta Intl Records); 
and Persuaded: Live in D.C., Richard Smallwood 
With Vision (Verity Records). 

Best contemporary soul gospel album: The 
Experience, Yolanda Adams (Elektra Entertain-
ment Group); Live in Concert, Kim Burrell 
(Tommy Boy Music); In Case You Missed It... 
And Then Some, Fred Hammond (Verity 
Records); Still 7).amaine, Tramaine Hawkins 
(Gospo Centric); Melodies of My Heart, Angie 
Winans (Against the Flow Records). 

Best gospel choir or chorus album:AI/About 
Him (Jesus), O'Landa Draper's Associates, directed 
by Patricia Smith (MCC Records); Calling an You, 
Chicago Mass Choir, directed by Percy Gray Jr., 
William Hamilton, Felicia Welch (New Haven 
Records); Light of the World, the Brooklyn Taber-
nacle Choir, directed by Carol Cyrnbala (M2.0); Love 
Is Live!, LFT Church Choir, directed by Hezekiah 
Walker (Verity Records); The Storm Is Over, the Pot-
ter's House Mass Choir, directed by Steve Lawrence 
(EMI Gospel/Dexterity Sounds). 

LATIN 
Best Latin pop album: Simpleménte, Chayanne 

(Sony Discos); Azul, Cristian (BMG US Latin); La 
Musica de Baldemar Huerta, Freddy Fender (Studio 
M, Inc., Back Porch, Narada);AbnizameMuy Fuerte, 
Juan Gabriel (BMG U.S. Latin); Mt' Corey:in, Jaci 
Velásquez (Sony Discos/Word Records). 

Best Latin rock/alternative album: Gozo 
Poderoso, Aterciopelados (Arista Records/BMG U.S. 
Latin); Proxima Estacion: Esperanza, Manu Chao 
(Virgin Records America); Cuando la Sangre Galopa, 
Jaguares (BMG Mexico); Fi,jate Bien, Juanes 
(Surco/Universal Music); Embrace the Chaos, 
Ozomatli (Interscope Records). 

Best traditional tropical Latin album: Chanchul-
lo, Rubén González (Nonesuch Records); Canto, Los 
Super Seven (Columbia/Legacy); La Charanga Eter-
na, Orquesta Aragon (Lusafrica Records); las Flores 
de la Vida, Compay Segundo (Nonesuch Records); 
Defame Entrar, Carlos Vives (EMI Latin). 

Best salsa album: Encore, Roberto Blades (Lid-
eres Records); Doble Play, Oscar Dleon y Wladimir 
(Rodven); Por lb Placer, Frankie Negron (WEA 
Caeibe); En Otra Onda, Tito Nieves (WEA Caeibe); 
Intenso, Gilberto Santa Rosa (Sony Discos). 

Best merengue album: Haciendo Travesuras, 
Chico Malo (Cutting Latino); 8, Gisselle (BMG U.S. 
Latin); Grupomania 2050, Grupo Mania (Univer-
sal Music Latino); Yo Soy Torio, Totio Rosario 
(WEA Latina Records); Yo Por 77, Olga Tafión 
(WEA Latina Records). 

Best Mexican/Mexican-American album: Lo 
Mejor de Nosotros, Pepe Aguilar (Musart/Balboa 
Records); En Vivo... El Hombre y Su Musica, 
Ramon Ayala y Sus Bravos Del Norte (Freddie 
Records); Mas Con El Numero Uno, Vicente Fer-
nández (SonyDiscos);MueveteMueveteMas, Grupo 
Atrapado (Freddie Records); Contigo, la Mafia (Fono-
visa Records); Sangre Caliente, Los Terribles Del 
Norte (Freddie Records). 

Best Tejano album: 20/20 MALY liventy-
Viente, David Lee Garza y Los Musicales (Sony Dis-
cos); Retro-Momentos, Leonard Gonzales y Los 
Magnificos ( Freddie Records); Obsesion, Los 
Palominos (Fonovisa Records); Lo Dice 711 Mirada , 
Emilo Navaira (BMG U.S. Latin); and Nadie Como 
7b, Solido (Freddie Records). 

BLUES 
Best traditional blues album: Richland Woman 

Blues, Maria Muldaur and various artists (Stony 
Plain Records); Here and Now, Ike Rimer & the 
Kings of Rhythm (Ikon Records); Memphis Blood: 
The Sun Sessions, James Blood Ulmer (Label M); 
Hellhound on My Rail: The Songs of Robert John-
son, various artists (Telarc Blues); Do You Get the 
Blues?, Jimmie Vaughan (Artemis Records); 
Smokin' Joint, Kim Wilson (M.C. Records). 

Best contemporary blues album: Creole Moon, 
Dr. John (Blue Note Records); Sweet Tea, Buddy 
Guy (Silvertone Records); Matriarch of the Blues, 
Etta James (Private Music); The Door, Keb' Mo' 
(Epic/550 Music/Okeh); Nothing Personal, Delbert 
McClinton (New West Records). 

FOLK 
Best traditional folk album: Looking Back 

Tomorrow: BeauSoleil Live!, BeauSoleil (Rhino 
Entertainment); Hamilton Ironworks, John Hart-
ford (Rounder Select);' Treasures From the Folk 
Den, Roger McGuinn and various artists (Apple-
seed);Avalon Blues: A 7)ibute to the Music of Mis-
sissippi John Hurt, various artists (Vanguard 
Records); Down From the Mountain, various 
artists (Lost Highway Records). 

Best contemporary folk album Love and Theft, 
Bob Dylan (Columbia Records); Buddy & Julie 
Miller, Buddy & Julie Miller (HighTone Records); 
Poet: A Tribute to Townes Van Zandt, various artists 
(Pedemales/FreeFalls Entertainment); Time (The 
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Revelator), Gillian Welch (Acony); Essence, Lucin-
da Williams (Lost Highway Records). 

Best Native American music album: Life Goes 
On: Hand Drum & Round Dance Songs, Black 
Eagle (Soar); WoosP1 Tail's Dream: The Radition 
Continues, Black Lodge Singers (Canyon Records); 
Rockin' the Rez, Northern Cree (Canyon Records); 
Bless the People: Harmonized Peyote Songs, 
Verdell Primeaux & Johnny Mike (Canyon 
Records); Gathering of Nations 2000:Millennium 
Celebration-Vol. 1, Various Northern Drums 
(Soar); Change of Life: Oklahoma Pow-Wow 
Songs, Young Bird (Canyon Records). 

REGGAE 
Best reggae album:Music Is Life, Beres Ham-

mond (V.P. Records); A New Day, Luciano (V.P. 
Records); Halfway Dee, Damian Marley (Motown 
Records); Many More Roads, Ky-Mani Marley 
(Artist Only! Records); Island Warriors, various 
artists (Hobo House on the Hill Records). 

WORLD MUSIC 
Best world-music album: Volume 3: Further 

in Time, Afro Celt Sound System (Real World); 
Sao Vicente, Cesaria Evora (Windham Hill/BMG 
Entertainment); Gil & Milton, Gilberto Gil & Mil-
ton Nascimento (Division One/Atlantic Records); 
Saturday Night in Bombay: Remember Shakti, 
John McLaughlin and various artists (Verve 
Records); Full Circle/Carnegie Hall 2000, Ravi 
Shankar (Angel Records). 

POLKA 
Best polka album: Live and Kiddn', Eddie Bla-

zonczyk's Versatones (Bel-Aire Records); Kick-Ass 
Polkas, Brave Combo (Cleveland International 
Records); Lenny Live, Lenny Gomulka & Chica-
go Push (Push Records); Happy Times, Walter 
Ostanek and His Band (Sde Sunshine); Gone 
Polka, Jimmy Stun- (Rounder). 

CHUM'S 
Best musical album for children: All Wound 

Up! A Family Music Party, Cathy Fink & Marcy 
Manier With Brave Combo (Rounder Kids); Big 
Wide Grin, Keb' Mo' (Sony Wonder); Elmo and the 
Orchestra, Sesame Street Characters, (Sony Won-
der); inFINity, 'fl'out Fishing in America (Trout 
Records); Little HninP of Music Level 1 Package, 
Georgia S. Lucking with various artists (GFEDC-
BA Music Productions/BMI). 

Best spoken-word album for children: Dr. 
Seuss-How the Grinch Stole Christmas/-CD 
Read-Along, performed by various artists, narrated 
by Corey Burton (Walt Disney Records); Marna Don? 
Allow, performed by Tom Chapin (Live Oak Media); 
Oscar Wilde: The Selfish Giant & the Nightingale & 
the Rase, performed by Vanessa Redgraw Si Stephen 
Fry (Teldec Classics International); A Series of Unkr-
tunate Events-I3ook 1: The Bad Beginning (Lemo-
ny Snicket), performed by Tim Curry (Listening 
Library); 71meless Tales andMusic of Our 71me, per-
formed by Dr. Ruth Westheimer (Newport Classic). 

SPOKEN WORD 
Best spoken-word album: An Hour Before Day-

light, written and performed by Jimmy Carter (Simon 
and Schuster Audio); Lake Wobegon Summer 1956, 
written and performed by Garrison Keillor ( High-

Bridge Audio); Letters horn the Earth: Uncensored 
Writings by Mark llvain, written by MarldWain, per-
formed by Carl Reiner (New Millennium Audio); Q: 
The Autobiography of Quincy Jones, written and per-
formed by Quincy Jones (Simon and Schuster Audio); 
War Letters: Extraordinary Correspondence From 
American Wars, performed by various artists includ-
ing Rob Lowe, Noah Wyle, Joan Allen & Tom Brokaw, 
narrated by Harry Smith (Simon and Schuster Audio). 

Best spoken-comedy album: The Bride of Fire-
sign, the Firesign Theatre (Rhino Entertainment); 
I'm the One That I Want, Margaret Cho (Highl3ridge 
Audio); Live at Carnegie Hall, Ray Romano 
(Columbia); Napalm & Sillyputty, George Carlin 

(Highl3ridge Audio); The Queens of Comedy (Spo-
ken Dada Only), Miss Laura Hayes, Adele Givens, 
Sommore & Mo'Nique (Universal Records). 

MUSICAL 
Best musical-show album: The Full Monty: The 

Broadway Musical, original Broadway cast, produced 
by Billy Straus, David Yazbelç Ted Sperling, music and 
lyrics by David Yazbek (RCA Victor);MammaMicd The 
Musical, original Broadway cast, produced by Nicholas 
Gilpin and Martin Koch, music and lyrics by Benny 
Andersson and Bjôm Uhraeus (Decca Broadway); The 
Producers, Nathan lane & Matthew Broderick with 
original Broadway cast, produced by Hugh Fordin, 
music and lyrics by Mel Brooks (Sony Classical); 
Seussicat The Musical, original Broadway cast includ-
ing Kevin Chamberlin, produced by Phil Ramone, 
music by Stephen Flaherty, lyrics by Lynn Ahems, Dr. 
Seuss (Decca Broadway); Sweeney 7beld. Live at the 
New York Philharmonic, Patti Lupone & George 
Hearn and others, produced by Tommy Krasker, 
Lawrence L Rock, music and lyrics by Stephen Sond-
heim (New York Philharmonic Special Editions). 

COMPOSING 
Best compilation soundtrack album for a 

motion picture, television or other visual media: 
Bridget Jones's Diary, various artists ( Island); 
Moulin Rouge, various artists (1Wentieth Century 
Fox Film CorpAnterscope Records); 0 Brother, 
Where Art Thou?, various artists (Lost Highway 
Records); Shrek, various artists (DreamWorks 
Records); The Sopranos: Peppers & Eggs, various 
artists (Columbia/Sony Music Soundtrax). 

Best score soundtrack album for a motion pic-
ture, television or other visual media: A.L: Artifi-
cial Intelligence, composed by John Williams 
(Warner Sunset/Wamer Bros.); Chocolat, composed 

by Rachel Portman (Sony Classical/Sony Music 
Soundtrax); Crouching 7fger, Hidden Dragon, com-
posed by Tan Dun (Sony Classical/Sony Music 
Soundtrax); Men of Honor, composed by Mark 
Isham, (Motown Records/Fox Music/McKnight 
Entertainment); Planet of the Apes, composed by 
Danny Elfman (Sony Classical/Sony Music Sound-
trax/Fox Music); nullic, composed by Cliff Martinez 
(TVI• Soundtrax/USA Films). 

Best song written for a motion picture, televi-
sion or other visual medir. "Boss of Me," from Mal-
colm in the Middle, written and performed by They 
Might Be Giants (Restless); "A Love Before Time," 
from Crouching 77ger, Hidden Dragon, written by 
Jorge Calandrelli, Tan Dun, James Schamus, per-
formed by CoCo Lee (Sony Classical/Sony Music 
Soundtrax); "My Funny Friend and Me," from The 
Emperor's New Groove, written by David Hartley & 
Sting, performed by Sting (Walt Disney Records); 
"There You'll Be," from Pearl Harbor, written by 
Diane Warren, performed by Faith Hill (Hollywood 
Records/Wamer Bros. Records); and "Win," from 
Men of Honor, written by Brandon Rames & Brian 
McKnight, performed by Brian McKnight (Motown/ 
Fox Music/McKnight Entertainment). 

Best instrumental composition: "C,ast Away (End 
Credits)," from Cast Away: The Zemeckis/Silvestri 
Collection, written and performed by Alan Silvestri 
(Varese Sarabande); "Communion," from Commu-
nion, written and performed by John Patitucci (Con-
cord Jazz); 'The Eternal Vow," from Crouching 7Fger, 
Hidden Dragon (soundtrack), written and composed 
by Tan Dun, (Sony Classical); "Oren (Pray)," from 
Supernova, written and composed by Gonzalo 
Rubalcaba (Blue Note Records); "Theme From 
Blonde," from Blonde (soundtrack), written and per-
formed by Patrick Williams (Playboy Jazz). 

ARRANGING 
Best instrumental arrangement: Claude 

Debussy's "Doctor Gradus Ad Pamassum" (from 
Children's Comer, from Perpetual Motion), Béla 
Fleck & Edgar Meyer, arrangers (Béla Fleck With 
Joshua Bell & Gary Hoffmann, artists), Sony Clas-
sical; "En la Orilla del Mundo (At the Edge of the 
World)" (from Nocturne), Gonzalo Rubalcaba, 
arranger (Charlie Haden, artist), Verve Records; 
"Scheherazade Fantasy" (from Intersections: Jazz 
Meets the Symphony #5), Lab Schifrin, arranger 
(Lalo Schifrin, artist), Aleph Records; "Soul Bossa 
Nova" (from Austin Powers: International Man of 
Mystery and the Spy Who Shagged Me), George S. 
Clinton, arranger (George S. Clinton, artist), RCA 
Victor Group; "Take the 'N Train" (from Goldener 
Meilenstein), Bob Florence, arranger (Bob Florence 
& the SWR Big Band, artists), CKC Records. 

Best instrumental arrangement accompanying 
vocalist(s): "Drops of Jupiter" (from Drops of Ju-

piter), Paul Buckmaster, arranger (Thin, artist), 
Columbia Records; "Easy Livine(rom Flirting With 
71vilight), Kurt Elting & Laurence Hobgood, 
arrangers (Kurt Elling, artist), Blue Note Records; 
"Fascinating Rhythm" (from The Calling. Celebrat-
ing Sarah Vaughan), Billy Childs, arranger (Dianne 
Reeves, artist), Blue Note Records; "Love Letters" 
(from The Look of Love), Claus Ogerman, arranger 
(Diana Krall, artist), Verve Records; "You're My 
Thrill" (from You're My Thrill), Johnny Mandel, ar-
ranger (Shirley Hom, artist), Verve Records. 

PACKAGING 
Best recording package: Amnesiac (Special 

Limited Edition), Stanley Donwood & Tchoclry, art 
directors (Radiohead, artist) Capitol Records; Bed-
lam Ballroom, Lane Wurster, art director (Squir-
rel Nut Zippers, artist), Mammoth Records; Levee 
7bwri, Megan Barra, art director (Sonny Landreth, 
artist), Sugar Hill Records; Look Into the Eyeball, 
Stephen Doyle, art director (David Byrne, artist), 
Virgin Records America; Reveal, Chris Bilheimer 
& Michael Stipe, art directors (R.E.M., artist), 
Warmer Bros. Records. 

Best boxed recording package: Brain in a Bar: 
The Science Fiction Collection, Hugh Brown & 
Steve Vance, art directors (various artists), Rhino 
Entertainment; Charlie Parker: The Complete 
Savoy and Dial Studio Recordings 1944-1948, Chris-
tian Calabrû, art director (Charlie Parker, artist), 
Savoy/Atlantic Records; El Cancionero/Mas y Mas: 
A History of the Band From East LA, James Austin, 
Hugh Brown, Louie Pérez, Al Quattrocchi & Jeff 
Smith, art directors (Los Lobos, artist), Warner 
Archives/Rhino Entertainment; Lady Day: The 
Complete Billie Holiday on Columbia 1933-1944, 
Ron Jaramillo & Adam Owett, art directors (Billie 
Holiday, artist), Columbia/Legacy; The Long Road 
to Freedom: An Anthology of Black Music, Carol 
Bobolts, Jaime Boyle & Deb Schuler, art directors 
(various artists), Buddha Records/BMG. 

ALBUM NOTES 
Best album notes: Richard Pryor ... And It's 

Deep 'bat The Complete Warner Bros. Recordings 
(1968-1992), Walter Mosley, album notes writer 
(Richard Pryor, artist), Warner Archives/Rhino 
Entertainment Arhoolie Records 40th Anniversary 
Collection: 1960-2000--The Journey of Chris Stra-
chwitz, Elijah Wald, album notes writer (various 
artists), Arhoolie Records; The Long Road to how-
dom: An Anthology of Black Music, Mari Evans, 
album notes writer (various artists), Buddha 
Records/BMG; Rhapsodies in Black: Music and 
Words hum the Harlem Renaissance, Gerald Early, 
album notes writer (various artists), Rhino Enter-
tainment; The Star Story, Rob Bowman, album 
notes writer (various artists), Stax Records. 

HISTORICAL 
Best historical album: Lady Day: The Complete 

Billie Holiday on Columbia 1933-1944, Michael 
Brooks & Michael Cuscuna, compilation produc-
ers (Billie Holiday, artist), Columbia/Legacy Record-
ings; Charlie Parker: The Complete Savoy and Dial 
Studio Recordings 1944-1948, Onin Keepnews, 
compilation producer (Charlie Parker, artist), 
Savoy/Atlantic Records; Arhoolie Records 40th 
Anniversary Collection: 1960-2000-The Journey 
ofChris Strachwitz, Chris Strachwitz & Elijah Wald, 
compilation producers (various artists), Arhoolie 
Records; The Long Road to Freedom:An Antholo-
gy ofBlack Music, David Belafonte, Harry Belafonte 
Sr Albert C. Pryor, compilation producers (various 
artists), Buddha Records/BMG; Washington Square 
Memoirs: The Great Urban FoUrBoom 1950-1970, 
Ted Myers, compilation producer (various artists), 
Rhino Entertainment. 

PRODUCTION 
Best engineered album, non-classical: Ballads: 

Remembering John Coltrane, Karrin Allyson, Con-
cord Jazz. Engineer. Josiah Gluck. Life on a String, 
Laurie Anderson, Nonesuch Records. Engineer: 
Martin Brumbach. The Look of Love, Diana Kral!, 
Verve Records. Engineer. Al Schmitt. New Favorite, 
Alison Krauss + Union Station, Rounder Records. 
Engineer: Gary Paczosa. Time Sex Love, Mary 
Chapin Carpenter, Columbia Records, Engineer: 
George Massenburg. 

Producer of the year, non-classical: T-Bone 
Burnett, Dr. Dre, Gerald Eaton & Brian West, 
Nigel Godrich. 

Best remixed recording, non-classical: "Heard 
It All Before (E-Smoove House Filter Mix)," Sun-
shine Anderson, Soulife/Atlantic Records. Remix-
er: E-Smoove. "I Feel Loved," Depeche Mode, Re-
prise Records. Remixer: Danny Tenaglia. "Thank 
You (Deep Dish Vocal Remix)," Dido, Arista 
Records. Remixer: Deep Dish. "Soul Shakedown 
(Silk's Down Under Mix)," Bob Marley, Silk Enter-
tainment. Remixer: Steve "Silk" Hurley. "Baby, 
Come Over (This Is Our Night) ( K-Klass Klub 
Mix)," Samantha Mumba, InterscopeiGeffen/A&M 
Records. Remixer. K-Klass. 

CLASSICAL 
Best engineered album, classical: Berlioz: Les 

7)nyens, Sir Colin Davis, LSO Live. Engineer: 
Simon Rhodes. Bernstein (Arr. Brohn & 
Corigliano): West Side Story Suite (Lonely 7burz; 
Make Our Garden Grow, Etc.), Joshua Bell, Sony 

Classical. Engineer: Richard King. Haydn: The 
Complete String Quartets, the Angeles String 
Quartet, Philips Records. Engineer: Marc Aubort. 
Respighi: Bellds, Queen of Sheba-Suite; Dance of 
the Gnomes; The Pines of Rome, Eiji Oue, Refer-
ence Recordings. Engineer: Keith O. Johnson. 
Vaughan Williams: A London Symphony (Sym. 
No. 2, Org. 1913 Version, Etc.), Richard Hickox, 
Chandos Records. Engineer: Ralph Couzens. 

Producer of the year, classical: Manfred Eich-
er, David Frost, James Mallinson, Joanna Nickrenz, 
Robins G. Young. 

Best classical album: Berlioz: Les Poyens, Sir 
Colin Davis, conductor Michelle De Young, Ben Hep-
pner, Petra Lang, Peter Mattei, Stephen Milling, Sara 
Mingardo & Kenneth Tarver, James Mallinson, pro-
ducer (various artists; the London Symphony 
Orchestra), LSO Live; Boulez Conducts Varese 
(Amériques; Arcane; Deserts; Ionisation), Pierre 
Boulez, conductor Helmut Burk & Karl-August Nae-
gler, producers (the Chicago Symphony Orchestra), 
Deutsche Grammophon; Janacek Sarka, Sir Charles 
Mackerras, conductor Jaroslav Brezina, Ivan Kus-
njer, Peter Straka & Eva Urbanov, performers; Petr 
Vit, producer (the Czech Philharmonic Orchestra), 
Supraphon-A. S.; Schoenberg: Piano Concerto/Berg: 
Sonata, Op. 11Webem: Variations, Op. 27, Pierre 
Boulez, conductor Mitsuko Uchida, piano; Wilhelm 
Hellweg, producer (the Cleveland Orchestra), Philips; 
Vaughan Williams: A London Symphony (Sym. No. 
2, Org. 1913 Version, Etc.), Richard Hickox, con-
ductor Brian Couzens, producer (the London Sym-
phony Orchestra), Chandos Records. 

Best orchestral performance: Beethoven: Die 
Symphonien, Claudio Abbado, conductor (Eric Eric-
son Chamber Chorus & Swedish Radio Chours; the 
Berliner Philharmonic), Deutsche Grammophon; 
Boulez Conducts Varese (Amériques; Arcana; 
Deserts; Ionisation), Pierre Boulez, conductor (the 
Chicago Symphony Orchestra), Deutsche Gram-
mophon; Brudozer: Sym. No. 3 in D Minor, Osmo 
Vanska, conductor (the BBC Scottish Symphony 
Orchestra), Hyperion; Messiaen. larangalila-Sym-
phonie (1990 Version), Kent Nagano, conductor (the 
Berliner Philharmonic), Teldec Classics International; 
Schuman: Violin Con.; New England DiptychlIves: 
Variations on "America," José Serebrier, conductor 
(Boumemouth Symphony Orchestra), Naxos. 

Best opera recording: Berlioz: Les %yens, Sir 
Colin Davis, conductor; Michelle De Young; Ben 
Heppner, Petra Lang; Peter Matter, Stephen Milling; 
Sara Mingardo; Kenneth Tarver, James Mallinson, 
producer (various artists; the London Symphony 
Orchestra), LSO Live; Janacek: Sarka, Sir Charles 
Mackerras, conductor; Jaroslav Brezina; Ivan Kus-
njer; Peter Straka; Eva Urbanov; Petr VIL producer 
(the Czech Philharmonic Orchestra), Supraphon-
A.S.; Massenet:Manon, Antonio Pappano, conduc-
tor; Roberto Alagna; Angela Gheorghiu; David 
Groves, producer (Earle Patriarco & José van Dam; 
Orch. Symph. de la Monnaie), EMI Classics; Rude's: 
77w Handmaids' Tale, Michael Schonwandt, con-
ductor; Anne Margrethe Dahl; Poul Elming; Hanne 
Fischer Aage Haugland; Susanne Resmark; Mari-
anne Rorholm; Henrik Sleiborg, producer (the Royal 
Danish Orchestra), da capo; Strauss: Ariadne Auf 
Naxos, Giuseppe Sinopoli, conductor; Natalie 
Dessay; Albert Dohmen; Ben Heppner, Anne Sotie 
von Otter Deborah Voigt; Sid McLauchlan, produc-
er (Staatskapelle Dresden), Deutsche Grammophon. 

Best choral performance:Bach: Christmas Can-
tatas, Sir John Eliot Gardiner, conductor (the Eng-
lish Baroque Soloists; the Monteverdi Chorus), 
Archiv Produktion; Bach: St. Matthew Passion, 
Nikolaus Hamoncourt, conductor (Norbert Bal-
atsch & Erwin Ortner Concentus Musicus Wien), 
Teldec Classics International; Dvoecfk: Stabat 
Meter, Giuseppe Sinopoli, conductor, Matthias 
Brauer (Chorder Schsischen Staatsoper Dresden; 
Staatskapelle Dresden), Deutsche Grammophon; 
Golijov: La Pasion Segun San Marcos, Maria 
Guinand, conductor (Schola Cantorum de Caracas; 
Orquesta la Pasion), Hanssler Classic; RAM: Deus 
Passus-Passions-Stucke Nach Lukas, Helmuth 
Rilling, conductor (Gachinger Kantorei; Bach-Col-
legium Stuttgart), Hanssler Classic. 

Best instrumental soloist(s) performance (with 
orchestra): Ligeti: Piano Concerto, Pierre-Laurent 
Airnard, piano; Reinbert de Leeuw, conductor (the 
Asko Ensemble), Teldec Classics International; Rouse: 
Concert de Gaudi/Tan Dun: Concerto for Guitar and 
Orchestra (Yi2), Sharon Isbin, guitar Muhai Tang, 
conductor (the Gulbenkian Orchestra), Teldec Clas-
sics International; Schoenberg: Piano Concerto/Berg: 
Sonata, Op. 1/Webern.' Variations, Op. 27, Mitsuko 
Uchida, piano; Pierre Boulez, conductor (the Cleve-
land Orchestra), Philips; Schuman: Violin Concerto, 
Philip Quint, violin; José Serebrier, conductor (the 
Bournemouth Symphony Orchestra), Naxos of 
America; Strauss Wind Concertos, Daniel Baren-
boim, piano/conductor (the Chicago Symphony 
Orchestra), Teldec Classics International. 

Best instrumental soloist performance (with-
out orchestra): Alkan: Symphony for Solo Piano; 
Souvenirs: %is Morceaux Dans Le Genre Pathé-
tique, Marc-André Hamelin, piano, Hyperion; Brit-
ten Cello Suites (1-3),11-uls Mork, cello, Virgin Clas-
sics; Glazunov: Complete Piano Music, Vol I, 
Duane Hulbert, piano, Bridge Records; Liszt: 
Sonata, Ballades and Polonaises, Stephen Hough, 
piano, Hyperion; Sduanann: Davidsbundlertanze, 
Op. 6; Concert Sans Orchestra, Maurizio Pollini, 
piano, Deutsche Grammophon. 

Best chamber-music performance:Boulez: Sur 
Incises; Messagesquisse; At:themes 2, Pierre Boulez 
& Ensemble InterContemporain, Deutsche Gram-
mophon; Haydn: The Complete String Quartets, the 
Angeles String Quartet, Philips; Messiaen. Quartet 
for the End of 7Ime, Myung-Whun Chung, piano, 
Paul Meyer, clarinet, Gil Shaham, violin, Jian Wang, 
violoncello, Deutsche Grammophon; Villa-Lobos: 
String Quartets, Vol 6, Nos. 4, 9, 11, Cuarteto Lati-
noamericano, Dorian Recordings; Walton:77w String 
Quartets, the Emperor Quartet, Black Box Music. 

Best small ensemble performance (with or 
without conductor):Absolution (Mahoney: Dance 
MachinelSchnyder: Zoom OutiSumera: Play for 
10, Etc.), Kristjan Jarvi; Absolute Ensemble (Den-
man Maroney, prepared piano; Dave Taylor, bass 
trombone), Enja/Nova; After Mozart, Gidon Kre-
mer, violin; Kremerata Baltica, Nonesuch 
Records; Alfons V el Magnanim: El Cancionero 
de Montecassino, Jordi Savall; la Capella Reial de 
Catalunya, Al ia WS; Boismortier: Sérénades 
Françaises (Daphnis Et Chloé: Chaconne; Frag-
ments Mélodiques; Concerto Pour Basson, Etc.), 
Nerve Niquet; le Concert Spirituel (Laurent Le 
Chenadec, bassoon), Naxos of America; Morales: 
Missa Si Bona Suscepimus, Peter Phillips; the 
Tallis Scholars, Gimell. 

Best classical vocal performance: Beethoven' 
MeyerbeerlSpohr:Lieder--Mélodies, Anne Sotie von 
Otter, mezzo soprano (Melvyn Tan, piano) Archiv 
Produktion; Dreams & Fables: Gluck Italian Arias 
(Item° Dubbi Mid; Di Questa Cetra in Seno, 
Etc.), Cecilia Bartoli, mezzo soprano (Bernhard 
Forck; Akademie für Alte Musik Berlin), Decca 
Records; Fairest Isle (Dowland Campion, Morley, 
Etc.), Barbara Bonney, soprano (Jacob Heringman, 
lute & Phantasm; Christopher Hogwood; the Acad-
emy of Ancient Music), Decca Records; Henze: Sir 
Songs From the Arabian; Three Auden Songs, Ian 
Bostridge, tenor (Julius Drake, piano), EMI Classics; 
Schubert: SchwanengesanglBrahms: Vier Emste 
Gesange, Thomas Quasthoff, baritone (Justus Zeyen, 
piano), Deutsche Grammophon. 

Best dassical contemporary compositiormiimia7. 
Sur Incises, Pierre Boulez, composer (Solistes de 
l'Ensemble InterGontemporain; Pierre Boulez), track 
from Bootee. Sur incises:Messagesquisse;Anthëme2, 
Deutsche Grammophon;Rouse: Concert de Gawk for 
Guitar and Orchestra, Christopher Rouse, composer 
(Sharon Isbin, guitar; Muhai Tang; the Gulbenkian 
Orchestra), track from Roma- Concert de GaudílTan 
Dun: Concerto for Guitar and Orchestra (M), Teldec 
Classics International; Ruders: The Handeed:s Tale, 
Poul Ruders, composer (Anne Margrethe Dahl, Poul 
Elrning, Hanne Fischer, Aage Haugland, Susanne Res-
mark & Marianne Rorholm; Michael Schonwandt the 
Royal Danish Orchestra), da capo; Saariaho: Lonh, 
Kaija Saariaho, composer (Dawn Upshaw, soprano), 
track from Saariaho: Private Gardens (Lonh; Piles; 
Noalloa, Etc.), Naôve Montaigne; Tavener: Total 
Eclipse, John Tavener, composer (John Harle, saxo-
phone & Max Jones, treble solo; Edward Higginbot-
tom; the Choir of New College, Oxford; Paul Goodwin; 
the Academy of Ancient Music), track from Tavener: 
lb/al Eclipse; Agraohon, Harmonia Mundi. 

Best classical crossover album: Bernstein (An: 
Broies & Congliano): West Side Story Suite (Lonely 
7bwn; Make Our Garden Grow, Etc.), David Zinman, 
conductor Joshua Bell, violin (the Philharrnonia 
Orchestra), Sony Classical); Celluloid Copland (Mom 
Sorcery to Science; the City-Suite; the North Star-
Suite, Etc.), Jonathan Sheffer, conductor (the Eos 
Orchestra), Telarc International; The Clarinetist Vol-
aine One (Menzel; Plazzolla,77co, Etc.), Bemd Ruf, 
conductor Paquito D'Rivera, clarinet & Pablo Zinger, 
piano/conductor (various artists; the European Art 
Orchestra), Peregrina Music; La Mw/ca de Ernesto 
Lecuona (Srhoney; Recorder; Man'a La 0, Etc), Tim 
Devine, Alfredo Munar & José Ramtin Urbay, conduc-
tors; Enrique Chia, piano, Bruce Wethey, violin (Sere-
nade Ensamble), Begui Records; Perpetual Mohan 
(Scarlath; Bach, Debussy, (Yopin, Etc.), Béla Fleck, 
banjo (Joshua Bell, violin; Evelyn Glennie, marimba; 
Gary Hoffman, cello; Edgar Meyer, bass/piano; Chris 
Thile, mandolin; John Williams, guitar), Sony Classical. 

MUSIC VIDEO 
Best short form music video: "Fly Away From 

Here," Aerosmith, Columbia Records Group. Greg 
Tharp, producer, Joseph Kahn, director. "One Minute 
Man," Missy "Misdemeanor" Elliott Featuring 
Ludacris, Elektra Entertainment Group. Ron 
Mohrhoff, producer David Meyers, director. `Weapon 
of Choice," Fatboy Slim Featuring Bootsy Collins, 
Astralwerks. Vincent Landay & Deannie O'Neil, pro-
ducers. Spike Jonze, director. "Don't Tell Me," Madon-
na, Warner Bros. Records. Maria Gallagher, produc-
er Jean-Baptiste Mondino, director. "Ms. Jackson," 
Outliast LaFace Records, Meredyth Frattolillo, pro-
ducer, F. Gary Gray. director. 

Best long form music video: Recording the 
Producers: A Musical Romp With Mel Brooks, 
Mel Brooks (with various artists including 
Nathan Lane & Matthew Broderick), Sony Clas-
sical. Susan Froemke & Peter Gelb, producers; 
Susan Froemke, director. Rebel Music: The Bob 
Marley Story, Bob Marley, Palm Pictures. Jere-
my Man-, producer; Jeremy Marr, director. Fred-
die Mercury: The Untold Story, Freddie Mercury, 
Hollywood Records. Jim Beach & Rudi Dolezal, 
producers; Rudi Dolezal & Hannes Rossacher, 
directors. Play: The DVD, Moby, V2 Records. 
Moby & Jeff Rogers, producers; Moby, director. 
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Brown, DuBois See Universal South As Multi-Genre Label 
BY PHYLLIS STARK 

NASHVILLE—For veteran record ex-
ecutives Tony Brown and Tim DuBois, 
launching a new record label in Nash-
ville involves a bigger mission than 
just the success they hope to find. With 
the debut of Universal South, which 
will start with a mainstream country 
roster and eventually evolve into a 
multi-genre label, they hope to expand 
Nashville's reputation and prestige as 
one of the world's music capitals. 
The label—which has been in the 

planning stages (and the subject of re-
lentless Music Row speculation) for 
seven months—will operate as a joint 
venture between senior partners Brown 
and DuBois in Nashville and New York 
City-based Universal Records. 

At a time when the music business 
is soft, and Nashville in particular is in 
the doldrums, some may view starting 
a new label venture here as risky. But 
all of the senior executives involved in 
Universal South say now is exactly the 
right time to strike. 
"We now have four functioning la-

bels in Nashville—MCA, Mercury, Lost 
Highway, and Universal South," Uni-
versal Music Group chairman/CEO 
Doug Morris says. "At the same time we 
have increased our presence, many of 
the other companies are closing their 
labels or have closed them," he says, re-
ferring to last year's shuttering of At-
lantic, Asylum, Giant, and Virgin's 
Nashville operations. "I get a big kick 
out of the fact that other people are run-
ning away, and we're loading up there." 
The reason, Morris says, is because 

"I believe there will be an enormous 
renaissance in Nashville, and when 
you have that feeling, you want to be 
at the head of the parade instead of 
behind [ it]. That's why we're making 
these investments." 

Universal Records president Monte 
Lipman agrees. "We believe that if 
there is one area of growth or poten-
tial growth right now, it's the country 
marketplace. It's due, no question 
about it," he says. "When things really 
start to kick in, which they will, now 
is the time to be in there, so I think 
our timing's perfect." 

Morris adds, "I'm not kidding 
around about Nashville. No one else 
has four companies there. We are ex-
pecting to really show our support for 
it and to make a lot of good music." In 
time, Morris says, "either we're going 
to lose a lot of money, or we're going to 
look very smart." 

Morris has every expectation of look-
ing smart, thanks to his confidence in 
DuBois and Brown. "When you have 
[people] like Tim and Tony coming to-
gether to form a company, I can't think 
of any other place I'd rather put a bet 
on," Morris says. "Both of them are ex-
traordinarily talented and intelligent, 
and it's a source of pride for our com-
pany to be involved with them. 

"Those guys can break through," 
Morris says of Brown and DuBois. 'They 
will climb that wall or kill themselves 
[trying]. With all their success, you're 
[still] talking about two hungry guys." 

IMPRESSIVE CREDENTIALS 
Brown and DuBois bring impres-

sive solo credentials to their first part-

nership. Both are extremely successful 
producers with countless hits and 
award-winning albums to their cred-
it, and DuBois has also written nu-
merous hit songs. 
Brown recently left his position as 

president of MCA Nashville to focus on 
Universal South. He joined MCA in 
1984 and had been president since 
1993. Under his guidance and that of 
chairman Bruce Hinton, MCA Nashville 
was the Billboard label of the year for 
10 straight years, from 1991 to 2000. 
With his MCA contract nearing its 

end, Brown says he "wanted to do 
something different, something chal-
lenging. And the thought of working 
with Tim was the thing that intrigued 
me most of all." He will continue to 
produce records for several MCA acts. 

DuBois, meanwhile, was president 
of the enormously successful Arista 
Nashville label, which he launched in 
1989 and ran until it merged with the 
RCA Label Group two years ago. Dur-
ing that time, he also launched and 
nurtured the Arista Austin label. More 
recently, DuBois jokes that he has been 
"gainfully self-unemployed," although 
he has been involved in the manage-
ment of several acts. 

Morris says he hopes Brown and 
DuBois "build a company in their 
own image and do whatever makes 
them really proud." 

Universal will be largely hands-off. 
"We're certainly not going to have any-
thing to say about the product they put 
out or how they do business," Morris 

says. "We set up the budgets, and they 
conform to that, and let's see how they 
[do]. I've got a hunch they're going to 
be a big story next year." 

"Basically, they are their own com-
pany," Lipman says. "They have their 
own independence and autonomy, and 
we are going to support them every 
chance we get. We are going to share 
in certain areas, but for the most part, 
they will run things the way they see 
fit. Where we can contribute we will, 
but it's really their vision, and they are 
taking the initiative." 

DuBois says they will rely on Uni-
versal for "a lot of our services, legal, 
accounting, help with our creative 
services." As a result of that partner-
ship, he says, "we are going to be able 
to concentrate to a big extent just on 
the music and the direct marketing. 

'We're trying to build a company that 

invests heavily in the music, that invests 
heavily in the relationships," DuBois 
adds. "I've tried to describe it as a small 
company with a big-company feel: 
something that is very artist-friendly 
[where] people are going to feel that 
they're going to get a lot of personal at-
tention [ but] that is plugged into a 

world-class machine that operates at the 
highest level and has a lot of muscle." 

Lipman, who calls Brown and Du-
Bois "two icons of the industry," says, 
"I look forward to learning a lot from 
them. I am their student." 

SENIOR STAFF TAKES SHAPE 
While official employee announce-

ments are forthcoming, Universal 
South's senior staff will consist of wt-
eran executives Van Fletcher, Susan 
Levy, Bryan Switzer, and Mike Owens. 
Fletcher, the former executive VP/GM 
of Virgin Records in Nashville, will head 
the label's marketing and sales efforts. 
Levy, the former VP of artist develop-
ment at Virgin who has also worked in 
senior management roles at MCA and 
Capitol, will oversee publicity, artist de-
velopment, and production. 

Switzer, the former VP/GM of At-
lantic Records in Nashville, will head 
the record-promotion department. 
Owens, a longtime DuBois associate 
who is a veteran of the Arista Nash-
ville promotion department, will be 
manager of the A&R department at 
Universal South. 
A full country record-promotion 

team will be hired by early February, 
but other staffers will be added only as 
the label's growth dictates. Several 
assistants have already joined the staff. 

'ARTISTS' CHAMPIONS' 
The label's initial artist roster will 

consist of four country acts Brown 
originally signed to MCA Nashville 
then moved with him to Universal 
South with MCNs blessing—Allison 
Moorer, Dean Miller, Holly Lamar, and 
Bering Strait. DuBois says there are 
two other mainstream country acts he 
declines to name that he and Brown 
are "seriously pursuing." 

Brown says, "The artists that we've 
signed and will come out with will 
establish an image for the label—that 
we are an A&R-driven label and 
artist-friendly." 
"Somehow it got out in the [Nash-

ville gossip machine] early on that we 
were going to be an alternative coun-
try label, and we had a hard time mak-
ing that go away, but that was never 
our intention." DuBois says. "Yes, we 

love some alternative acts, but that's 
not what this label was ever dreamed 
to be or discussed to be. Because of our 
strengths in mainstream country 
music, [the plan was] that we would 
start to build from that but have an 
open ear and an open mind to going 
beyond that and having a partner that 
would have a great infrastructure to 
help us do that." 

Moorer previously recorded two al-
bums for MCA, 1998's Alabama Song 
and The Hardest Part in 2000. Miller, 
son of the late Roger Miller, recorded 
one album for Capitol in 1997. Miller's 
now-completed Universal South debut 
was co-produced by Brown and Brent 
Maher. Moorer's and Miller's projects 
will be the label's first two releases. 
Lamar is a prominent Nashville 

songwriter who will make her record-
ing debut with Universal South. Her 
album is being produced by Byron Gal-
limore. Bering Strait is a group of 
seven young musicians from Russia 
that will also be making its debut. An 
independent film about the band, titled 
Muzika, will be released on the indie 
film festival circuit this year. 

"Tony Brown is the reason I have 
a record deal and the reason I'm 
working, so it just makes sense to go 
where he goes," Miller says. "I'd do 
anything for him or anything he told 
me to. He's my shot. 

"Add Tim DuBois to that mix," he 
continues. "He basically changed the 
music business. [He's an] incredible 
power and force. It's just a dream." 

Moorer agrees. "Tony Brown has al-
ways been my champion, and I'm happy 
to go with him wherever he goes," she 
says. As for DuBois, Moorer says she is 
"just starting to get to know Tim. He's 
well-respected and is also a champion 
of artists from what I understand. 

"Hopefully, this label will be able to 
focus on music that doesn't have to fit 
into such a narrow space," adds Moor-
et who is hoping for a lot more main-
stream success with her new album. "I 
have a really good feeling about it." 
Asked if she thinks joining a new 

label is risky, Moorer says, "Now is the 
time to take risks. I don't think music 
is an arena where you play it safe." 

Miller, meanwhile, is confident 
that "because of the power of this la-
bel and the names associated with it, 
at the very least, I know that my al-
bum will be listened to and given a 

fair amount of attention." 

'OFF AND RUNNING' 
DuBois thinks the label will get off 

to a fast start because "we are able to 
start with at least a partial roster and 
some things that we're very excited 
about that are either complete or vir-
tually complete, so we will be off and 
running quicker than a normal start-
up situation. We do have some great 
music already in the pipeline and will 
probably have our first releases with-
in the first half of the year. We're 
hopefully going to be able to bring 
several acts to the marketplace in the 
first year-and-a-half. 

"Our goal is to be involved first in 
mainstream country music but also 
to have our eyes and ears open to 
other acts that fit into what we're 
doing," DuBois continues. "We're 
looking at a couple of interesting joint 
ventures ourselves with other people 
that would get us involved in some 
other areas of music." 
Among them, he says, is a poten-

tial distribution deal with EMI Chris-
tian Music Group, which, DuBois 
says, they are "carefully examining. 
We do definitely have aspirations of 
being involved in contemporary 
Christian music." 

Universal South is headquartered for 
the moment in the Starstruck building 
on Music Row, owned by Reba McEn-
tire and her husband/manager, Narvel 
Blackstock. While the label will likely 
encompass a music publishing arm at 
some point, Brown and DuBois say that 
is not part of their start-up plan. 

DuBois, who had been co-manag-
ing Bering Strait with Mike Kinna-
mon, is extracting himself from that 
arrangement to concentrate on his 
new job. He's also in the process of 
winding up several other deals he 
struck last year, most notably a man-
agement and publishing co-venture 
with Borman Entertainment's Gary 
Borman (Billboard, May 19, 2001). 
They had jointly managed Capitol 
artist Keith Urban, who will continue 
as Borman's client. 

Meanwhile, at MCA Nashville, sen-
ior VP of A&R Mark Wright will as-
sume Brown's previous duties as the 
label's chief A&R executive. 

A FULL-SERVICE LABEL 
One of the things that brought 

Brown and DuBois together was a 
mutual desire to build up the influence 
of Nashville as a music hub beyond 
country and Christian music. 

"Because people choose Nashville 
for a lifestyle," DuBois says, "we have a 
wealth of talent here that goes beyond 
country and Christian music, and this 
opportunity to partner with [Univer-
sal] and to build a company that is 
eventually going to grow into more of 
a full-service label is very exciting, be-
cause it gives us a chance to do some-
thing that hasn't been done in this 
community in a long time." 

"Nashville has always sort of fought 
to not be the stepchild of Los Angeles 
and New York," Brown says. "This 
company gives us a chance once more 
to fly that flag that we are more than 
just country music." 
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New Bulletin Site Offers 
Fast Access To Breaking News 

Billboard Bulletin celebrates its fifth anniversary this month with the launch 

of a new Web site dedicated to providing subscribers with even faster 

access to essential industry news and information. 

The new site (billboardbulletin.c,om) features all the same information as the 

daily fax, plus breaking stories as they happen. The site also offers daily 

emails with headlines from the day's top stories and special email alerts 

when breaking news is posted. 

The site and all of its valuable features are available at no additional charge 
to Bulletin subscribers. This makes the Bulletin subscription more valuable 

than ever. Subscribers who sign up for a free Web password will be able to 

access the Bulletin everywhere they go. Whether in the office, at home, or 
on the road, the Bulletin will be just a few keystrokes away. 

The Web site password also provides free access to Bulletin's searchable 

online archives. The site also has links to Bulletin personnel for readers 

who need to report changes or problems with their fax subscriptions. 

Bulletin subscribers can request a free password to the new site by con-

tacting Katia Ducheine at 646-654-5861 or kducheine@billboard.c,om. 

New subscribers interested in Web-only Bulletin access can sign up on the 

site at our monthly rate of $54.95. Either way, users will receive the same 

timely, reliable information that has made Billboard Bulletin the most-trusted 

daily news report for the global music industry. 

upcoming events 

Billboard/Airplay Monitor Radio Seminar & Awards 

Eden Roc Resort • Miami Beach • March 1 4-16 

Billboard Latin Music Conference & Awards 

Eden Roc Resort • Miami Beach • May 7-9 

Billboard R&B/Hip-Hop Conference & Awards 

Eden Roc Resort • Miami Beach • Aug 7-9 

for more info: Michele Jecangelo 646.654.4660 
bbevents@billboarcl.com 

THIS WEEK@ 

Billboard 
COMING MONDAY: Legendary underground rock act Mission Of 
Burma played its first shows in nearly 19 years recently in New York City. 
The group, best known for such post-punk evergreens as "Academy Fight 
Song" and 'That's When I Reach for My Revolver,' doesn't plan to tour, 
but its members admitted they had become "nostalgic for the fug and the 
fume of cruddy vans and pressing unsuspecting listeners against the back 
wall." The review of the Jan.1 2 New York show will appear exclusively 
on Billboard.com. 

Also, visit Billboard.com for reviews of West Coast hip-hop outfit Swollen 
Members' Bad Dreams (Battle Axe) and Seattle punk quartet the 
Catheters' Static Delusions and Stone-Still Day (Sub Pop), plus a new 
weekly poll based on Billboard's year-end charts. 

News contact: Jonathan Cohen • jacohen@billboard.com 

Billboard Music Group events & happenings 

P ersonnel Allison Farber has been pro-
moted to assistant to the edi-
tor in chief and the publisher 
of Billboard. Based in the DIRECTIONS 

JAQUEZ 

New York office, Farber will provide administra-
tive support for Billboard editor in chief Timothy 
White and his editorial team. 

Farber, who joined the company in August 2000 
as advertising assistant, holds a degree in 
English from the University of Buffalo. Before 
joining Billboard, Farber was an intern for U.S. 
Sen. Charles Schumer. 

Replacing Farber in New York is Rosa Jaquez, 
who joins Billboard as advertising assistant. 
Jaquez will provide administrative support for 
the Billboard and Airplay Monitor sales teams. 
She reports to Joellen Sommer, VP, business 
affairs for VNU Music Group. 

Jaquez is a 2001 graduate of Hunter College, where she earned 
a degree in sociology and psychology. 

visit www.billboard.com 
• VNU BUSINESS PUBLICATIONS USA: • President & CEO: Michael Marchesano; Chief Operating Officer: Howard Lander; Executive Vice Presidents: Mark Dacey (Media/Retail). Richard O'Connor (Travel/Performance/Design); Senior Vice President: Toni Nevitt (Marketing Information); 
Vice .residents: Joelen Sommer (Business Management), Joame Wheatley (Circulation) 
•VNU BUSINESS MEDIA • President & CEO: Michael Marchesano; Chief Operating Officer: Howard Lander: Vice President/Business Development: John van der Valk; Vice President/Human Resource,: Sharon Sheer; Chief Financial Officer: Joe Furey; President-Expositions: Greg Farrar; President - eMedia: Jeremy Grayzel 
(tiCopyright 2002 by VNU Business Media, Inc. All rights reserved. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher. BILLBOARD MAGAZINE 
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For any other infomation cal 646-654-4400. Canada Post Corp. krtemational Pubications Mai Agreement 410,321920. Vol. 114 Issue 3. Printed the USA 



: 

, 
, 

, apt Iv 
t i 

4 „ 

,.._ 
, 

Make A Wish 
ForeFront recording artist Stacie Orrico recently kicked off 
a mall tour to benefit the Make-A-Wish Foundation. A 
$5,000 donation that the contemporary Christian singer 
presented to the Tulsa, Okla., chapter was used to grant 
9-year-old Morgan, pictured here with Orrico, her wish of 
a trip to Hawaii with her family. 

Sign On The Bottom Line 
NewYork City's the Bottom Line recently played host to two 
sold-out concerts to help out with medical costs for folk vet-
eran DaveVon Ronk, who has been ill for some time. Among 
the folk legends who took to the stage during the spirited 
evening were Peter, Paul & Mary, Arlo Guthrie. andTom Pax-
ton. Shown from left are Mary, Paxton, Guthrie, and Peter. 

Jingle All The Way 
The eighth annual WHTZ (7100) NewYork Jingle Ball con-
cert extravaganza at Madison Square Garden aimed to raise 
money for the Clear Channel Relief Fund, aiding families of 
the World Trade Center disaster and the Ronald McDonald 
House fer terminally ill children and their families. In on the 
act were Missy Elliott, Jewel, Lifehouse, Alicia Keys, Enrique 
Iglesias, and Five For Fighting, as well as Sugar Ray, pictured 
here witiTom Poleman (third from right), PD for Z100 and 
senior VP of programming for Clear Channel North East. 

The Billboard 

RCK eat 
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"*",ersonal Space: Jackie Jackson 

J
ackie Jackson is feeling spaced 
out—and he wants everyone 
to know about it. As the CEO/ 
founder of Los Angeles-based 

Futurist Entertainment, he is the 
developer of an animated series, 
The Swirly 5, about the adventures 
of an ensemble of intergalactic 
kids that dance, sing, and rap. 

"I was sitting around one day 
watching sports, and these five 
characters just came into my 
head." Jackson says. "They're 
meant to be witty, smart, and edu-
cational, for kids 
anywhere from 4 
to 15 years old. 
They've come down 
to rock our world." 
Ile admits with a 
bemused laugh that 
no, the number five 
wasn't just a coincidence, given his 
lifelong association with another 
quintet the Jackson 5. 

In fact, each of the five charac-
ters—Steptune, Izzy, Kooly, Zees, 
and Speedy—is based loosely on a 
member of the Jackson clan. Jack-
ie lays claim to Speedy (to his left, 
with yellow cap), because "he's the 
sports freak who wears a baseball 
cap backwards and likes basket-
ball." And Michael? "That's Step-
tune," Jackson says (to the left, in 
red shoes). "He's always got on 
headphones, listening to music. 
And he's the best dancer." 

Jackson is currently shopping 
The Swirly 5 to TV syndicators, 
but he has already taken their 
human counterparts into the stu-
dio to record an album for his own 
lesco Records. In all, he has four 

acts signed to the 2-year-old label 
arm of Futurist—including Mister 
Dealz, aka Siggy Jackson, Jackie's 
23-year-old son. 
The entertainment company, 

whose products are primarily 
aimed at the lucrative Generation 
Y, also comprises Futurist Venture 
Publishing and j5family.com, the 
official, fancifully high-tech Web 
site of the Jackson 5, with such 
features as a timeline for the 
group; trivia; a family album; bios 
of Michael, Marlon, Jermaine, 

Tito, and Jackie; and 
\  merchandising. 

"That's always a 
e work in progress," 

he says. "We're 
) constantly updat-

ing the site with 
pictures and informa-

tion about the family. There's usu-
ally a lot going on." 
Jackson admits that sitting 

behind a desk is a world away from 
the bright lights and fancy foot-
work behind the Jackson 5's once-
manic schedule. But there 
are things that 
remain a con-
stant. "We're a 
small com-
pany with 
just about 
10 people, 
and I'm sur-
rounded by a lot 
of smart, trustworthy tal-
ent," Jackson says. "The 
bottom line is that it's 
like a family." 
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"THE WAY WE WERE' 
Across 
1 Fauna-protecting 

org. 
6 pit 

10 Rock 
13 1970s heartthrob 

singer Cassidy 
14 First word of a 

song Springsteen 
famously covered 

15 2001 Goo Goo 
Dolls compilation 
album" Opin-
ion Art 8, Com-
merce" 

16 Chuck Berry, 
before stardom 

18 George Harrison 
hit 

19 David Bowie, 
before stardom 

21 Way of the Chinese 
22 " Than Zero" 
23 Fancy spread 
26 "...and Bingo was 
his " 

29 1994 Genesis 
album "A Trick of 
the " 

33 Chinese philoso-
pher -12e 

34 Sarah McLachlan 
ballad 

35 Prime Minister 
Meir 

36 Jimi Hendrix, 
before stardom 

40 Bill Haley backer 
41 "Flaming " 

("The Simpsons" 
song that parodied 
the "Cheers" 
theme song) 

42 Old witch 
43 Singer born in 

Gweedore. Ireland 

by Matt Gaffney 

44 Classic 1939 movie 14 Six, to Pavarotti 
"Beau " 17 Girl in a Beach 

46 Ru Paul, really Boys title 
47 Wild side walker 20 "When really it's 
49 "Summer Girls" closer than it 

boy band far" (Sum 41 line) 
51 Van Morrison, 23 Stevie Wonder had 

before stardom one in the sun 
57 Tom's "Sleepless in 24 Teen singer Carter 

Seattle" costar 25 Who masterpiece 
58 Rod Stewart, 27 Supply 

before stardom 28 Address to superi-
60 Medium size: abbr. or women 
61 "All we do is 30 Musical prefix 

ust " (Aero- with "ville" 
smith lyric) 31 Best-case scenario 

62 Mischief-maker 32 Like tubas, corn-
63 "The Who pared to trumpets 

Loved Me" (movie 34 Part of most 
Carly Simon did Manhattan 
the theme to) addresses: abbr. 

U -whip (whipped 35 The Go-
cream brand) 37 Have a longing 

65 Tilted 38 Little kid 
39 Was rocked with 

disbelief 
44 Marlin or Michael 
45 Duke Ellington's 

real first name 
46 Genghis Khan, 

for one 
48 Winter on sax 
50 Lilith and others 
51 A guitar may 

gently do it 
52 Pop in rock 
53 107, once 
54 Canadian band that 

hit it big in 1999 
55 Breakfast brand 
56 Sign on for more 

military service 
57 " Robinson" 
59 King, to Julio 

Iglesias 

Down 
1 Wishbone 
2 Verb used by 
Austin Powers 
3 Hand for "The 
Gambler" 
4 Oversee a museum 
5 1949 comedy "Ma 

Kettle" 
6 Like some nouns, 

in French: abbr. 
7 Like bargain bin 
cassettes 
8 Boom box 
9 Corey and Billy 

10 Alicia of "Songs in 
A Minor" 

11 Luniz hit " 5 
on It" 

12 Dru Hill's 
"  Believe" 

The solution to this week's puzzle can be found on page 62 
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$ VIE THE DATE 
announcing 

*Heinekeri4 EN VIVO Bill PRESENTS d 
LATII4WMUSIC 
CONFERENCE & AWARDS 2002 

MAY 7-9,2002 
The Eden Roc Resort 

Miami Beach 

plus ... 
THE BILLBOARD 

LATIN MUSIC AWARDS SHOW 
BROADCAST ON TELEMUNDO! 

Simulcast by Hispanic Broadcasting Corporation 
to over 100 Latin music radio stations! 

• 

iEl evento de musica Latina 
más grande del 20021 

For more information: Michele Jacangelo 646.654.4660 
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GRAMMY NOMINATIONS 
THANKS FOR THE 

RYAN 
ADAMS 

BECK 

JOHNNY 
CASH 

SHERYL 
CROW 

BOB 
DYLAN 

HANK III 

EMMYLOU 
HARRIS 

MARK 
KNOPFLER 

KEB MO' 

TOM 
PETTY 

KEITH 
RICHARDS 

LUCINDA 
WILLIAMS 

088 170 139-2 STO1 

44t-
• UNIVERSAL MUSIC COMPANY 

C 2002 UMG Recordings, Inc. 

LOVE 

Best Female 

Pop Vocal, 

Rock Vocal, 

Country Vocal, 

Contemporary 

Folk Album 

BEST 

Best Rock 

Album, 

Male Rock 

Vocal, 

Male Country 

Vocal 

Country Album, Album of 

Female the Year, Best 

Country Compilation 

Vocal ( 2), BEST Soundtrack, 

Male Male Country 

Country Vocal, Country 

Vocal ( 2) Collaboration ( 2) 

Best Traditional 

Folk Album 

4 

4 

RYAN ADAMS GOLD  

0 Warn 
St AND recordings 

MUSIC GROUP 
• 

www.losthighwayrecorcis.com 
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