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Gountry Acts Rely On Radio Goncerts

Shows Seen As Useful, But Approach ‘Play For Play’ Scenario

BY RAY WADDELL
NASHVILLE—A necessury evil to
some and an invaluable marketing
tool to others, radio listener appre-
ciation shows have become a stan-
dard part of the overall promotional
plan for country artists.

Many developing acts are being
asked to play dozens of free shows
at a time in their careers when they
most need a paycheck. Country acts
with one or two singles out typical-
ly are worth as much as $3,000-
$7,500 per show.

In an era of tight playlists and
fierce competition, labels strive to be
as accommodating as possible to
country radio. While label promo-
tions executives stop short of saying

al Years On, Elektra’s
Legacy Still Shines

BY JIM BESSMAN

NEW YORK—It all started 50 vears ago, in October,
1950, when 19-year-old Jae Holzman, backed by a $600
investment, decided on “Elektra” as the name for his

fledgling folk label.

“I recalled a Greek demi-goddess, one of the Pleiades,
who presided over the artistic muses: Electra,” Holzman
recalled in his 1998 book with co-
author Gavan Daws, “Follow The
Music: The Life And High Times
of Elektra Records In The Great
Years Of American Pop Culture”
(FirstMedia Books). “Electra
with a C struck me as too soft. I
had always admired the use of Ks
as brackets in the Kodak trade-

radio shows are a “play for play” sce-
nario, most admit that any edge is
good. Most labels commit a sizable
chunk of an artist’s promotional bud-

NEWS ANALYSIS

SFX Flexes Promo Muscle At
Radio After Clear Channel Deal
Page 117

get to include radio shows.

“We're getting an increased
amount of requests to do these
shows, and the cost of doing them is
going up,” says Michael Powers, VP
of promotion at Mercury Records in
Nashville. “But what I'm seeing that
I like is radio
knows  these
shows are expen-

sive, and they’re willing to make a
commitment to the artist and help
with things like transportation,
hotels, sound companies, etc. Radio
is chipping in more.”

The labels have generally assumed
the lion’s share of expenses when an
act plays a radio show, including
picking up the tab for transportation
and paying the band. Powers says it’s
a worthwhile investment.

“If you're going to spend the money,
you'd rather spend it to put an artist in
a marketplace,” he says. “For me, it’s
become the best wiy to reach both the
audience and program directors.”

To be a prudent investment of
label money, the appearance must
mean something. “As a rule at WB,
if a station calls up leoking for an act
to perform for one of their events,

(Continued on page 21)
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EMI To Headquarter In NY,
Boost U.S. Staff, Gapital

BY GORDON MASSON

LONDON—EMI Recorded Music
is embarking on a
fresh effort to im—
prove its fortunes in
the U.S., which sea-
soned employees and
others with long
memories know has
been a prohlem for

American market share exceeded
12%.)

Early in the New
Year, Berry is return-
ing the EMI Record-
ed Music headquar-
ters to New York,
where it used to be
when Jim Fifield was
president/CEO  of

the British company

EM1 Music. Berry

for many of the past EMI And Gabriel Link says he will begin an
30 years. For Download Launch  intensive program of
President/CEO Ken Page 14 building the compa-

Berry says the new
goal is to increase EMI's U.S. mar-
ket share by 50% within the next
three years, from below 10% at pre-
sent to around 15%. (As recently as
the year that
ended March
1998, EMI’s

' Waters Live On Columbia Set

ny’s management
team and channeling additional
finance into North Ameriea.
“America is our next and final
(Continued on page 125)

opain Adopts Watermark
To Prevent Net Piracy

BY HOWELL LLEWELLYN
MADRID—Spanish authors and publishers’ society

BY PAUL SEXTON

name in eight years
and without a new
one in sight, Roger
Waters took to the
American road and,

his classic composi-
tions from his years
with Pink Floyd,
asked, “Is there any-
body out there?” The

HAMPSHIRE, England—Last
vear, with no studio record te his

in the words of one of

Waters took his band back on the

road for more shows this summer.
On Dec. 5 those shows, in turn,

will lead Columbia to
unveil “In  The
Flesh,” a two-CD
memento of the tour,
to be followed by a
state-of-the-art DVD
version that the label
hopes to release in
early spring, featur-
ing full concert
footage, a 30-minute

SGAE will in the first half of 2001 become the world’s
first authors’ rights management society to adopt a rev-
olutionary anti-piracy watermarking system called
MusiCode, developed by San Diego-based Verance Corp.

SGAE digital director general José Neri says the soci-
ety will distribute MusiCode free to record labels that

request it, without increasing their
production costs.

The MusiCode technology to
encode musical works was pre-
sented at the I'V International
SGAE Seminar on Intellectual
Property, which was inaugurated
in Madrid by Spanish Science and

mark; I liked t answer was a most ™ documentary, pho- Technology Minister Anna Bir-
1950 LOGO 5 . WETERS ;.

| WaterMarkinE{

heir solid bite. So
et s

ulés. Seminar participants includ-
ed executives from international
rights body CISAC, the International Federation of
the Phonographie Industry, the World Trade

(Continued or. page 125)

tographs, lyries and |
other key ingredients of the |
stage production.

(Continued on page 126)

Ay S
So resounding, in fuact, that
Elektra’s first album, “New Songs By John Gruen,” alter the great popular and eriti-
came out the following March, paving the way for other cal success of those 1999 dates,
(Continued on page 12) |

1 x Iz

stituted K for C. Much better.;’

THE BILLBOARD SPOTLIGHT ON
HARD A

=S . A

BEGINS ON PAGE 55

THE

I N

NEWS

CHECKMATE

[N' L 422 B6( 909-2/4
i

[ =
=y

- - age L
Ith IS Unline Altiaie e
L4 1 KN OW” EXECUTIVE PRODUCFERS
* ) RONALD & BRYAN WILLIAMS
AN i WWW.CASHMONEY-RECORDS.COM

Ticketmaster To Merge

© 2000 CASE MONEY RECORDS, INC.

RECORDS

ADVERTISEMENT

www americanradiohictorv com


www.americanradiohistory.com

MANAGEMENT Nth AMERICAN AGENCY

. Rock Steady
R D g ' \ Management
Agency Inc.



www.americanradiohistory.com

CONGRATULATIONS TI_‘;N_A!

TWENTY FOUR SEVEN WORLD TOUR

EUROPEAN DATES

06/30/00
07/01/00
07/03/00
07/05/00
07/07/00
07/09/00
07/11/00
07/13/00
07/15/00
07/16/00
07/18/00

07/19/00
07/21/00
07/23/00
07/25/00
07/27/00
07/28/00
07/30/00
08/01/00
08/03/00
08/05/00
08/06/00
08/09/00
08/10/00
08/12/00
08/15/00

Zurich, Switzerland, Letzigrund Stadion
Zurich, Switzerland, Letzigrund Stadion
Hanover, Germany, Niedersachsen Stadium
Paris, France, Stade De France

Glasgow, Scotland, Hampden Park
Cardiff, Wales, Millennium Stadium
Dublin, Ireland, RDS Stadiam

Sheffield, England, Don Valizy Stadium
London, England, Wembley Stadium
London, England, Wembley Stadium
Groningen, Netherlands, D-af-En
Evenementecentrum Stadspark
Hamburg, Germany, Volkspark Stadion
Berlin, Germany, Olympiaszadion
Munich, Germany, Olympiastadion
Werchter, Belgium, Festival

Frankfurt, Germany, Waldstadion
Cologne, Germany Muengersdorfer Stadion
Leipzig, Germany, Festwiese
Vienna,Austria, Enst Happ=l St
Copenhagen, Denmark, Parken
Gothenburg, Sweden, Ullesi Sta

Oslo, Norway,Valle Hovin

Helsinki, Finland, Finnair Stadium
Helsinki, Finland, Finnair Stadium

Tallin, Estonia, The Festival Song Ground
Sopot, Poland, Hipodrom

USA & CANADA DATES

03/23/00
03/23/00
03/25/00
03/26/00
03/30/00
03/31/00
04/01/00
04/03/00
04/07/00
04/08/00
04/09/00
04/12/00

Minneapolis MN Target Center
Madison W1 Koh! Center

Rosemont Il Alistate Arenz

Auburn Hill Ml Palace of Auburn Hills
Cleveland OH Gund Arena

Louisville KY Freedom Ha'l
Greensboro NC Greensbc-o Coliseum
Philadelphia PA First Union Center
New York NY Madison Square Garden
New York NY Madison Square Garden
Buffalo NY Marine Midland Arena
Atlanta GA Phillips Arena

04/14/00
04/15/00
04/16/00
04/17/00
04/19/00
04/20/00
04/21/00
04/23/00
04/27/00
04/28/00
04/29/00
05/03/00
05/04/00
05/05/00
05/06/00
05/08/00
05/12/00
05/13/00

05/26/00

05/27/00
05/28/00
06/01/00
06/02/00
06/03/00
06/04/00
06/08/00
06/09/00
06/10/00
06/11/00
06/14/00
06/15/00
06/16/00
09/20/00
09/22/00
09/23/00
09/24/00

Tampa FL Ize Palace

Fort Lauderdale FL National Car Rental Center
Fort Lauderdale FL National Car Rental Center
New York NY Oprah

New Orleans LA New Orleans Arena

Dallas TX Reunion Arena

San Antonio TX Alamodome

Houston TX Compagq Center

Phoenix AZ AmericaWest Arena

San Diego CA San Diego § ports Arena,

Las Vegas NV MGM Grand Garden

Sacramento CA ARCO Arera

Anaheim CA Arrowhead Poad

Anaheim CA Arrowhead Poad

San Jose CA San Jose Arena

Oakland CA Oakland Arena

O fThz Quag Cities

el Center
Milwaukee W1 Bradlzy Centar
Indianapolis IN Conseco Fie dhouse
Rosemont L Allstate Arena
Cincinnati OH Firstar Center
Auburn Hills Ml Palzce Of Auburn Hills
Grand Rapids Ml Van Andel Arena
Columbus OH Scho=tenstein Center
Toronto ON Air Carada Ceater
Boston MA FleetCenter
Boston MA FleetCenter
Montreal QC Molson Centre
Ottawa ON Corel Centre
Bristow VA Nissan Pavillion
Hartford CT Meadows Musiz Theatre
East Rutherford N) Continental Airline Arena
Boston MA Fleet Center
Philadelphia PA First Union Center
Albany NY Pepsi Arena
Toronto ON Air Canada Center

09/26/00
09/28/00
09/30/00
10/01/00
10/04/00
10/06/C0
10/07/C0
10/08/C0
1/11/c0
10/13/C0
10/14/C0
10/15/C0
10/18/C0
13

10/28/60
10/29/00
11/01/60
11/03/00
11/04/00
11/06/00
11/09/00
11/10/80
(11/11/e0
11/14/00
L1/16/80
11/17/80
11/18/00
11/19/00
11/22/00
11/24/00
11/25/80
11/27/80
11/29/80
12/01/00
12/02/00
12/03/00
12/05/90
12/06/20

Toronto ON Air Canada Center
Montreal Molson QC Centre
Pittsburgh PA Mellon Arena
Uniondale Nassau NY Coliseum
Chicago IL United Center
Cleveland OH Gund Arena
Washington DC MClCenter
Raleigh NC Sports ard Entertainment Arena
Greenville SC Bl LO Center
Charlotte NC Coliseam
Atlanta GA Phillips Arena
Orlando FL Arena
Fart Lauderdale FL National Car Rental Center
ville TN GaylordArena
irmingham AL B)CC
oxville TN Thompson Boling
ew Orleans LA New Orleans Arena
ustin TX Frank Erwin Center
Dallas TX Reunion Arena
HoustonTX Compaq Center
Columbus OH Nationwide Arera
Lexington KY Rupp Arena
Dayton OH Nutter Center
Detroit Ml The Palaca
Fargo ND Fargodomz=
Ames |A Hilton
Minneapolis MN Target Center
Denver CO Pepsi Center
San Jose CA Arena
Los Angeles CA Staples Center
LasVegas NV MGM Grand
Las Vegas NV MGM Grand
Portiand OR Rose Garden
Edmonton Skyreach Centre
Calgary Saddledome
Vancouver GM Place
Seattle WA Key Arera
Oakland CA Oakland Arena
Reno NV Lawlor Events Center
Bakersfield CA Centznnial Garden
Phoenix AZ AmericaWest Arera
Anaheim CA Arrowt ead Pond - Closing Night

THE BIGGESTTOUR OF THEYEAR
122 SHOWS TO MORE THAN 2.5 MILLION PEOPLE

WATCH TINA LIVE ON CBS ON DECEMBER 4TH

EUROPE 2000

inlivnationct concenlpresentilions

W‘ig Mershell Avts

Tel: +44 (0)20 7586 3831
www.marshall-arts.co.uk

USA/CANADA 2000

—_—

It's batter live
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UNLESS YOU’RE USING REALAUDIO 8,
IT JUST WON’'T SOUND RIGHT.

=

Sometimes Internet aucio doesn’t exactly come out soundinc like it was meant to sound. You nez2d
RealAudio® 8. It captures more of the highs and lows in the music before it leaves the staticn.
In fact, nearly 9 out of 10 people tested couldn’t tell RealAudio 8 at 64kbps from the original CD.
And RealAudio 8 can immediately cut your bandwidth costs by up to a third of what you‘re already
paying. It just acds up. Better sound and better use of bandw:dth equals better business. Let us show

you how to put RealAudio 8 to work for you. Visit realnetworks.comi/listen or call 800.444.8011.

© 2000 RealNetworks, Inc. AH Rights Reserved. RealNetworks, RealAudio and the Real logo are registared trademarks of Realrletworks, Inc.
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SMA Launches Label With Mexicano 777

BY CHRISTOPHER WALSH

NEW YORK—In an unusual move for a
video and audio production/post-produc-
tion house, New York-based SMA Real-
time Inc. has launched a record label,
SMA Entertainment. The label’s first
release, expected in first-quarter 2001,
will be “God’s Assassins” by Latin hip-hop
artist Mexicano 777.

The announcement was made by SMA
senior VP Edvardo Bissiccio, who joined the
company two years ago and directs new-
business development.

With more than 20 years in the music and
entertainment industries, Bissiccio says that
the combination of his experience with the
full-service capabilities of SMA Realtime
will foster a unique rendering of the function
of a record label, creating a one-stop shop
for complete entertainment-content cre-
ation. The label will blend in-house audio and
visual capabilities to create visuals that
address all media channels, including Web
design, music videos, and innovative live
concert performances.

“Since it’s a visual company, providing
production, post-production, graphics, and
animation, we’ve done a lot of music videos,”
Bissiecio says. “My whole background is in
records, but the reason I've never taken an
A&R position is because I don’t agree with
the corporate mentality of a record compa-
ny. Everything visual is an afterthought.

“My concept of doing it right is to marry
the two from the word ‘hello,’ ” he adds. “I'm
not willing to cut videos with a bunch of biki-
ni-clad girls around the pool, cars, jewelry—
that’s been done a million times. I want to
do four-minute movies. I want to have the
artists involved as to why he wrote the song.
What was his vision? What’s the message?
How does he want the world to see, visual-
ly as well as sonically?”

Comprising two locations in downtown
Manhattan and a warehouse in Little Ferry,
N.J., SMA Realtime provides full-service
production and post-production for televi-
sion, corporate presentations, commercials,
the Internet, feature films, music videos,
software, and the gaming industry.

With technical expertise in high-end spe-
cial effects, the company has established
itself as one of the premier high-end techni-
cal houses on the East Coast. SMA Realtime
has provided design credits for Showtime,
the Movie Channel, HBO, ESPN, and Nick-
elodeon, among others, and has created com-
mercials for Visa, Nike, AT&T, and others.

Mexicano 777, whom Bissiccio discovered

Pictured, from left, are engineer Ben Holt,
producer/engineer Vincent Wojno, engineer
Michael Brauer, and executive producer
Edvardo Bissiccio at Quad Recording Stu-
dios, where they are mixing “God’s Assas-
sins” by Mexicano 777 for the SMA Enter-
tainment label.

in Orlando while tracking the urban Latino
market, is an underground artist with a
large fan base, according to Bissiccio. Pri-
marily known in Puerto Rico and Spanish-
speaking communities on the East Coast, his
style can be described as hardcore hip-hop
with a positive message.

“This guy is so deep with his songs,” says
Bissiccio. “He goes back to the Aztecs; he
talks about old prophecies in his lyries. It's a
good combination of the old and the new,
with this incredible hard approach.”

“God’s Assassins” is being mixed at Quad
Recording Studios in midtown Manhattan.
Bissiceio, who is executive producer of the
project, selected engineer/producers
Michael Brauer, with hundreds of credits in
R&B and rock, and Vincent Wojno, with hip-
hop credits as well as rock, to record and
mix. Wojno is also producing.

“I had a lot of fun, for being a pop mixer,”
says Brauer, who worked at legendary New

York studio Media Sound, recording such
artists as Luther Vandross and Aretha
Franklin. “But it’s all groove—it doesn’t
really matter what the styleis. I grew up on
rock’n’roll, but Media Sound was known as
an R&B studio. Next year, I'm going to focus
on R&B again, so I've come full circle.”

“Michael has done everything from James
Brown to Aerosmith to Bob Dylan to the
Rolling Stones,” adds Bissiccio. “With Vin-
cent, I brought the hip-hop world into it—
Fat Boys to Spice 1 to MC Hammer. I'm
bringing that combination together so I can
give the mix the bottom I'm really looking
for. Michael is involved to give it that top and
mid that will combine [to make] something
that’s never been done before. That’s my
feeling of how this record should be.”

“God’s Assassins” also features KRS-One,
leader of '80s hip-hop outfit Boogie Down
Productions, and Mad Lion, the 1994 recip-
ient of The Source Award for reggae artist
of the year. The two artists have collaborat-
ed in the past, on the Mad Lion singles
“Shoot To Kill” and “Take It Easy.”

SMA Entertainment will focus on a small
number of artists, says Bissiccio, emphasiz-
ing career development. “I'm not looking to
sign 100 bands and pound my chest—T've
got arecord company!” ” he says. “I want to
handpick the artists that have the visual end
as well. Something record companies don't
do anymore is give time to develop and build
an artist. By the time an artist gets through
arecord label, he’s either flipping burgers at
MecDonald’s because nobody could hearit, or
the A&R guy got fired—it’s really chaos out
there. I see so much talent getting shelved
and getting serewed with contracts. Hope-
fully, we can get the message across.”

Billboard’s Christmas chart returns
this issue with a new name: Top Holiday
Albums.

The 40-position chart, based on
SoundSecan data, contains both new and
catalog seasonal titles. It will be pub-
lished every other week, appearing
again in the Dec. 16, Dec. 30, and Jan. 13
issues. The ehart, though, is compiled
weekly, with “last week” numbers—
including those in this issue’s inaugural
2000 chart (see page 93)—referring to

]

Billboard Holiday Ghart IS Back

the previcus unpublished chart. In
unpublished weeks, the chart is still
available to paid subscribers of Sound-
Scan, Billboard Information Network,
and Billboard.com.

Hanukkah titles have always been eli-
gible to appear on this chart, although
none in recent memory has sold enough
units to make the list. The chart’s new
name reflects that Hanukkah and
Kwanzaa albums are eligible to appear
alongside the Christmas titles.

Ticketmaster Online-Gitysearch, Ticketmaster To Merge

BY BRIAN GARRITY

NEW YORK—In a move that will reunite
the Internet’s biggest ticketing operation
with the pre-eminent physical seller of
tickets for concerts and sporting events,
Ticketmaster Online-Citysearch agreed to
merge with its former parent company,
USA Networks’ Ticketmaster Corp.,in a
stock swap valued at $653 million.

Under terms of the deal, Ticketmaster
Online will pay USA, already its largest
existing shareholder, 52 million Class B
shares to combine with Ticketmaster
Corp. Upon close of the transaction, USA
Networks will be the controlling share-
holder in the new company with an equi-
ty stake of 68%. USA previously held a
49% position in Ticketmaster Online.

The combined operation, to be renamed
Ticketmaster, will have a customer data-
base of more than 20 million, with more
than 12 million active customers. The
company will process more than 80 mil-

lion tickets annually, via 3,430 ticketing
outlets and 16 call centers spread
throughout more than 80 cities, and via
eight primary Web sites.

Barry Diller, chairman/CEO of USA,
will assume the position of co-chairman of
Ticketmaster as well. Terry Barnes, cur-
rently chairman/CEO of Ticketmaster
Corp., will become the other co-chairman,
with responsibility for overseeing all
operations of the new Ticketmaster. Tick-
etmaster Online president/CEO John
Pleasants will become CEO; Larry Jacob-
son, currently president of Ticketmaster
Corp., will become president/COO.
Charles Conn, the current chairman and
co-founder of Ticketmaster Online, will
remain with the company in a “strategic
advisory” capacity.

The merger reverses USA Networks’
decision two years ago to separate Tick-
etmaster’s online operations from its tra-
ditional physical and phone tickets sales

business. (USA merged Ticketmaster
Online with local events portal Citysearch
Inc. in a stock swap at the end of 1998.)

The primary motivation behind the
shift is to ereate an organization with a
single vision that can achieve growth
goals faster and enhance shareholder
value.

While the two companies already work
in collaboration with each other, Jacobson,
in a conference call with analysts, noted
that with two sets of management with
different skill sets, working in different
offices, “we have not been fully aligned on
our strategy.”

Among the strategies expected to ben-
efit from the creation of the new company:
Ticketmaster’s expansion into interna-
tional ticketing markets; increasing the
number of tickets sold through Ticket-
master.com; expanding at-home ticket
printing services; offering ticketing serv-

(Continued on page 126)
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otrong Growth Gontinues
In Entertainment Sector

BY FRANK SAXE -

NEW YORK—The U.S. communi-
cations sector has grown at a faster
rate than the economy as a whole in
the past five years, according to a
new study. The trend, fueled by the
burgeoning Internet and wireless
Web technologies, is expected to
continue.

Led by the strong economy and
higher corporate profits, the commu-
nications sector grew at a 7.9% com-
pound annual rate between 1995 and
1999. Overall industry spending grew
8.1% to $524.7 billion in 1999.

In its annual report on the com-
munications industries, investment
bank Veronis Suhler says the Inter-
net is responsible for much of that
increase. In 1995 the dotcom indus-
try was just a $2 billion industry; it
climbed to $14 billion in 1999. Dot-
com companies spent 8.1% more in
1999 than the year before, as they
became buyers of advertising time
and space in traditional media.

Revenue growth among publicly
traded companies was also driven
by the strong economy, increased
media consumption, and record
spending on new technology—just
like their privately held counter-
parts. However, public companies
also benefited from a number of
mergers and acquisitions.

The overall entertainment sector,
comprising recorded music, film,
and video games, has seen slower
growth, however.

After strong growth in 1997 and
1998, publicly traded entertainment
companies expanded more slowly in
1999, with a 3.4% increase in rev-
enue to $43.6 billion. Of the three
segments in the entertainment sec-
tor, only interactive entertainment
saw double-digit growth in rev-
enue: up 16.5% over 1998. Operat-
ing income for the sector dropped
7.5%.

In the recorded music segment,
revenue grew 6.8% to $14.7 billion.
Spending on CDs and DVDs grew,
while vinyl, cassette, and video
sales slipped.

Although Veronis Suhler credits
the strong economy and the rise of
the Internet for keeping the sector
healthy, it notes that for the music
industry, “the initial impact has not
been quite so positive, as the indus-
try has struggled against unli-
censed music distribution through
digital technologies such as MP3
and Napster.”

The upside, according to the re-
port, is how the controversial tech-
nologies have opened the door for
future direct-to-consumer distribu-
tion and one-to-one marketing by
record labels and artists. “This
trend should allow the major play-
ers to generate comparable, and
maybe even higher, margins going
forward,” the report states.

As for the Internet, in 1999 it
generated more than $9.4 billion in
revenue from access fees, up 53%
from 1998. Internet advertising
revenue also experienced strong
gains in 1999, growing to $4.6 billion
from $2 billion just a year earlier.
The impetus behind the growth was

the rapid pace in which new users
went online, says Veronis Suhler,
pointing out that access fees and
advertising are the primary means
of revenue for most of the content-
based Internet companies. At the
end of 1999, more than 40 million
households were logging on, a 42%
increase over the previous year.

Although revenue continued to
grow at a healthy rate in 1999, a
number of Internet companies con-
tinued to operate at a loss. One of
the few profitable companies was
America Online, which plans to
merge with Time Warner.

The content provider segment
generated the largest combined
Internet operating loss, at $1.6 bil-
lion, followed by the Internet serv-
ice provider segment, at $1.5 bil-
lion.

“Continued operating losses in
each of the Internet subsegments
have resulted in some dramatic
changes in the overall dynamic of
the market,” says Veronis Suhler.

“Mounting losses have accelerated
mergers and acquisitions activity
(Continued on page 129)

kaylord Merges Word And Myrrh

No Acts Dropped As Strong Christian Rosters Are Combined

BY DEBORAH EVANS PRICE
NASHVILLE—The streamlining
at Word Entertainment continues
as its parent company, Gaylord, has
announced the merger of the Word
and Myrrh labels.

In the wake of the consclidation,
seven staff positions have been cut;
however, the rosters for both labels
remain unchanged.

Word Label Group president
Loren Balman characterizes the
move as “smart business but hard
business” and acknowledged that
the consolidation had been under
consideration for quite a while.

“This plan [is] a lean and sensible
way for us to accomplish our long-
term goals,” he says. “I have re-
ordered and recentered this busi-
ness to suit the needs of our artists
and the marketplace. That allows us
to grow and expand in some other
genre areas we’ve got our eyes on.
This is the first [step] in what I be-
lieve we need to do to keep grow-
ing.”

Under the new configuration,
Elisa Elder is elevated from Word
Records VP/GM to senior VP/GM.

Gabriel Vasquez, formerly director
of marketing at Myrrh, has been
named executive director of mar-
keting for the new label.

Merging Word and Myrrh com-
bines two of the Christian music
industry’s strongest rosters. Myrrh,
which launched in 1972, has been
the label home for pioneering Chris-

Q]e wordentertainment

tian pop sensation Amy Grant since
she signed with the label as a teen.
The roster also includes Salvador
and Greg Long.

Word is the label home of Sandi
Patty, Jaci Veldsquez, Point Of
Grace, Nicole C. Mullen, teen new-
comer Rachel Lampa, and others.

“I basically had two teams whose
expertise was strong AC and hot
AC,” says Balman. “It was almost
like they were in competition with
each other. There were days [
thought that was a very good thing.
I think right now what [ want to do
is take the combined expertise of

the professionals in those organiza-
tions and put them together,” Bal-
man continues. “This isn't a move
toward a decline. This is a move in
preparation for future growth.”

Word Entertainment includes
the company’s print music division,
distribution company, and operation
and finance divisions. The Word
Label Group comprises the Word,
Squint, and Everland labels.
According to Balman, Myrrh proj-
ects already in the pipeline, such as
Greg Long’s February release, will
come out under the Myrrh name,
but future releases will just be
under the Word logo.

Though Balman declined to name
the employees who lost their jobs,
other industry sources revealed the
cuts came from a variety of depart-
ments. Among the seven staffers let
go were Word VP of marketing
Linda Klosterman, Myrrh director
of media relations Matt Williams,
and Myrrh administrative assistant
Suzanne Gill. Brian Frelix, who
worked in retail promotions; Erica
Jones, in radio promotions, and

(Continued on page 132)

Singing Donnie’s Praise. Gospel singer Donnie McClurkin recently hit No. 1 on
the Heatseekers chart with his album, "Live In London And More" (Verity). The

album reigned at the top spot of the chart for two weeks. McClurkin has been on
a U.S. tour of select cities. Upcoming dates include Dec. 13 in Newark, N.J., and
Dec. 28 in Orlando, Fla. McClurkin is pictured with his commemorative Billboard

Heatseekers T-shirt.

J Songs By Twain And Lange
Win SOGAN Awards In Ganada

BY LARRY LeBLANC
TORONTO-Canadian singer/song-
writer Shania Twain was the big
winner at the Society of
Composers, Authors, and %=
Music Publishers of Cana-
da’s (SOCAN) 11th annual #
awards, held here Nov. 20.
Five country songs co-
penned by Twain and her
husband, Robert John
“Mutt” Lange, were hon-
ored for achieving the
greatest number of per-
formances on Canadian radio dur-
ing 1999: “From This Moment On,”
“Man! I Feel Like A Woman,”
“That Don’t Impress Me Much,”

LEVEILLEE

“You’'re Still The One,” and

“You've Got A Way.”

Other most-performed Canadian
country music songs of 1999
| were “Boy Oh Boy,” co-writ-
ten by Amanda and Steve
% Wilkinson and performed by
the Wilkinsons; “Single
White Female,” co-written
by Carolyn Down Johnson
and Shaye Smith and per-
formed by Chely Wright;
“That’s The Truth,” written
and performed by Paul
Brandt; and “There You Were,” co-
written by Fred Hale and John
Landy and performed by Landry.
(Continued on page 129)

LeAnn Rimes Sues Gurb

Singer Seeks Release From Contract

BY PHYLLIS STARK
NASHVILLE—LeAnn Rimes has
filed suit in the U.S. District Court
in Dallas seeking to terminate the
recording contact with Nashville-
based Curb Records signed by her
and her parents in 1995, when she
was 12 years old.

Rimes, who turned 18 in August,
has sold approximately 14 million
albums since signing with Curb. The
suit asks that Curb Records and
LeAnn Rimes Entertainment, a Dal-
las-based company run by Rimes’
mother, Belinda Rimes Miller, free
her of the 1995 contract.

Among the items of “relief”
requested in the suit are the fol-
lowing:

e An order that Rimes’ contract
with Curb and related agreements be
disaffirmed and void;

¢ An order that Curb return all
sound recordings and audiovisual
works recorded by Rimes, and relin-
quish all rights to those recordings;

* An order that Curb return all
publishing interests in Rimes’ musi-
cal compositions acquired by Curb
under the contract;

e An order that the manufacture
and sale by Curb of all phonograph
records of Rimes’ recordings be dis-
continued immediately;

¢ An order that all phonograph
records of Rimes’ recordings cur-
rently in distribution be recalled and
destroyed;

e And an order that Curb make a
full and complete accounting.

John David, an attorney repre-
senting Curb, issued a brief state-
ment. “Noting that the 1995 contract
was affirmed by state courts in Texas
and Tennessee,” it said, “[Rimes] has

avalid and binding agreement.” Curb
chairman Mike Curb and executive
VP/GM Dennis Hannon declined to
comment.

Rimes has recorded five albums for
Curb since 1996, all of which have sold
platinum or multiplatinum, and she is
prominently featured on Curb’s “Coy-
ote Ugly” soundtrack album.

EMusic To Track
Licensed Songs
Used In Napster

BY EILEEN FITZPATRICK
LOS ANGELES—EMusic has
deployed a 24-hour Web
crawler to identify its licensed
songs that have been showing
up on Napster’s file-sharing
directory.

EMusic president/CEO Gene
Hoffman says that between one-
third and one-half of the site’s
140,000 licensed songs are also
available for free on Napster.
Downloaded songs from EMusic
cost an average of 99 cents per
track.

“We encourage our customers
to make copies for personal use,
but we don’t want to make them
publicly available,” says Hoff-
man.

Hoffman says Emusic met
with Napster more than six
months ago to find a way to

(Continued on page 133)

12

www.billboard.com

WwWWW . americanradiohistorv.com

BILLBOARD DECEMBER 2, 2000


www.americanradiohistory.com

Now in Liquid Audio._..
Warner Music Group



www.americanradiohistory.com

BY CHRISTIE ELIEZER
SYDNEY—Scarcely a week af-
ter settling a 12-month feud over
mechanical royalty rates, the
Australian Record Industry
Assn. (ARIA) and the Aus-
tralasian Mechanical Copyright
Owners Society (AMCOS) are
locked in negotiations again.
The parties reported Nov. 16
(BillboardBulletin, Nov. 17)
that they had reached a compro-
mise to preserve the
price published to dealer
(PPD) as the royalty base |
and establish a new roy- |
alty rate covering the
2000-2004 period. The
new rate is 8.9%, reduc-
ing to 8.7% in 2002.
According to AMCOS
executive director Brett
Cottle, the difference in rates is
worth between $2 million and $3
million Australian

Australian Societies
Battle Over Digital Rate

COTTLE

try] and publishers [BIEM] go.”

AMCOS has since advised
ARIA that it has set up a com-
mittee to deal with the digital-
download rate and is ready to
talk. Candi tells Billboard he
wants discussions to begin by De-
cember.

With the Digital Distribution
Bill becoming law in March
2001—and such local labels as
BMG, Festival Mushroom Rec-
ords, and Sony Music
conducting digital-down-
load trials by year’s
¢ end—the associations
? want to be ready for
online licensing.

The root of their dis-
pute goes back to July
1998, when the Aus-

tralian government re-
pealed parallel-import re-
strictions. This led to a shift in

($1.04 million and
$1.56 million) a
year. The previous
rate of 9.306% has

CDs and cassettes

“The music
industry cannot

been applied aﬁ‘ord tll will  threat of being able
through June 30 of .. to source supply of
this year. withan its products  from
The agreement ’ abroad to force
was for brick-and- structure wholesalers to dis-
mortar sellers of count prices.
- BRETT COTTLE -

the bargaining
power between
wholesalers and re-
tailers. Retailers
used the subtle

Mechanical roy-

only—worth $600
million Australian
($312 million) a year, according to
ARIA.

Adds ARIA executive director
Emmanuel Candi, “We wanted
the digital rate to be resolved in
this agreement. But AMCOS
wanted to hold out and negotiate
it over the next 12 months. It
would appear—and I stress that
it appears—they’re holding off to
see how current discussions in
Europe between the record
labels [the International Federa-
tion of the Phonographic Indus-

alty  payments
from record com-
panies to music publishers in
Australia each year average
between $50 million Australian
($26 million) and $60 million Aus¢
tralian ($31.2 million), according
to ARIA. In September 1999,
ARITA asked that, when the
9.306% rate expired on Dec. 31, a
lower rate be negotiated.
AMCOS refused.

The dispute centered around
two issues—whether to maintain
the PPD as the royalty base or

(Continued on page 133)

RECORD COMPANIES. Scott Greer is
promoted to VP of worldwide
marketing for Epic Records Group
in Santa Monica, Calif. He was
senior director of international
marketing for Epic Records.

Arista Records promotes Nancy
Taylor to VP/deputy counsel of
business and legal affairs in New
York. Arista also names Matt
Shelton director of publicity in
New York. They were, respec-
tively, VP of business and legal
affairs and director of publicity for
LaFace Records.

Dave Yeskel is named VP of
sales for J Records in New York.
He was VP of sales at Windham
Hill.

MCA Records promotes Azim
Rashid to senior national director
of R&B promotion and Dwayne
McClary to senior director of
visual promotion and sports rela-
tions in New York. MCA Records

GREER TAYLOR
also names Julie Chamberlain
director of recording administra-
tion in Santa Monica, Calif. They
were, respectively, national direc-
tor of R&B promotion, director of
video promotion, and A&R for
Sony Music’s Work Group.
Madelyn Scarpulla is named
senior director of product market-
ing for Columbia Records in New
York. She was senior director of
marketing for Mercury Records.
Amy Bloebaum is named direc-
tor of media and artist relations

CUTIVE

EMI Partners flll‘ nIIWII|IIHI| Launch

BY EMMANUEL LEGRAND
LONDON—In preparation for its
launch of digital downloads in
Europe next year, EMI Recorded
Music has entered into strategic
partnerships with two European
Internet companies, Digital Distri-
bution Domain (DX3) and Peter
Gabriel’s On Demand Distribution
ple (OD2).

The two companies will become
recommended digital service pro-
viders (DSPs) for the online down-
loading and sale of EMI’s reper-
toire. Financial details were not
disclosed, but as part of these
agreements, EMI is taking a minor-
ity stake in each company.

EMI Group believes these part-
nerships “put in place the latest
pieces of the necessary infrastruc-
ture” for the download trial in
Europe, to start at the beginning of
next year. The move follows a
download trial started in the U.S.
in July by EML.

Says Ken Berry, CEO of EMI
Recorded Music, “These two new-
media deals, with OD2 and DX3,
are important building blocks in
creating a vibrant, high-quality, and
legitimate digital music market in

m left, are Peter Gabriel
and Ken Berry.

Pitre

Europe.”

DX3 CEO David Stockley, him-
self a former EMI executive, says,
“Our aim is to use this relationship
to accelerate the expansion of
DX3.” DX3, founded in 1999 by
Reza Kad, will provide selected E-
tailers participating in EMI’s down-
load program with encoding, host-
ing, digital rights management,
reporting, and digital delivery.

0OD2 was founded in December
1999 by Gabriel and Charles Grims-
dale. It has developed a secure dis-
tribution technology for free and
paid-for downloads that will be
used for the sale of EMTI’s digital
catalog and its online promotion to
retailers throughout Europe.

Gabriel—who has had a long

relationship with Virgin as a
recording artist and through his
label, Real World, distributed by
Virgin—says, “It’s exciting now to
be part of a venture that is creating
wonderful opportunities for world-
wide distribution, while really try-
ing to look after the interests of
artists and rights holders. I have
always been frustrated at the music
business’s inability to provide fast
and free information. OD2 has been
designed to provide that both for
artists and record companies.”

Berry says, “I've been working
with Peter through Virgin and EMI
for over 20 years, and throughout
his career he has always been a pio-
neer, both artistically and techno-
logically. It’s great to be able to
expand our business partnership in
this way.”

He adds, “The Internet opens up
many new opportunities for work-
ing with our artists, releasing
music, and reaching fans in new and
innovative ways; and having some-
one like Peter on board, who
instinctively understands the tech-
nical as well as artistic issues, is a
major plus for us, our artists, and
all who enjoy their music.”

Music Week Showcases Swedish Talent

STOCKHOLM—Coinciding with the
MTV Europe Music Awards, held here
Nov. 16, the Swedish music industry
organized events as part of Stockholm
Music Week, Nov. 12-18, to capitalize
on the presence of international media
and artists.

During the week, local industry
trade body Export Music Sweden
(ExMS) presented a report by An-
dante Consultants in Stockholm detail-
ing the status of Sweden’s music indus-
try in 1999 and the export of repertoire
from local and multinational labels and
music publishers. According to the fig-
ures, there was a 24% increase, to $430
million, compared to 1998. ExMS is
funded by the International Federa-
tion of the Phonographic Industry
(IFPI), performing right society STIM,

TURNT

YESKEL RASHID
for the Island Def Jam Music
Group in New York. She was
national director of media rela-
tions for Mammoth Records.
Razor & Tie Entertainment pro-
motes Milo Pacheco to product
manager and Eric Tremblay to
associate director of new media in
New York. Razor & Tie Enter-
tainment also names Jeff Apple-
ton VP of promotion and Ron
Colinear national sales director in
New York. They were, respec-
tively, national sales director, new-

ABLE

and artists and musicians’ body SAMI.

At a corresponding seminar, ExMS
chairman Roland Sandberg called for
improved political support. “The
National Council for Cultural Affairs
and the Ministry of Foreign Affairs are
very devoted to spreading Swedish
music abroad, but the Ministry of Cul-
ture hardly does anything,” he said.
The culture ministry “has proposed to
drastically cut subsidizing the produc-
tion of CDs at small Swedish indies,”
he continued. “It’s a peculiar way of
showing interest in Swedish music
exports.”

At a different seminar, IFPI Swe-
den information officer Claes Olson
added, “There’s no doubt that the cur-
rent live scene is 2 main problem. In
the last few years it has faded into

oblivion. There are hardly any small or
medium-size clubs in Stockholm worth
mentioning.”

Elsewhere in Stockholm, a legion of
industry forces showed off the coun-
try’s talent at a series of showcases and
MTV live broadeasts. On Nov. 15 the
local industry held Stockholm Live
Day, enabling some 700 artists to per-
form from more than 50 venues,
including the Arlanda Airport, the
Central Train Station, shopping malls,
and underground stations. Among the
notable up-and-coming local artists
performing were Dunderhoney
(BMG), Camilla Brinck (Virgin), Mar-
tin (Universal), Emilia (Universal), the
Pusjkins (Roadrunner Arcade), Latin
Kings (Warner), Superia (Stockholm
Records), and Cue (Independent).

SCARPULLA BLOEBAUM
media manager, VP of promotion
for TVT Records, and national
sales director for King Biscuit
Entertainment.

Lynne S. Campion is promoted
to director of marketing adminis-
tration, common label operations,
for the Universal Music Group in
New York. She was accounts
payable manager for Seagram’s
Shared Services.

PUBLISHERS. Julie Horton is
named executive VP for Real-

APPLETON

songs in Los Angeles. She was
GM and head of music industry
relations for Supertracks.

BMI promotes Ivanne Den-
eroff to associate director of
film/TV relations in Los Angeles.
BMI also names Sydnee Stew-
art associate director of writer/
publisher relations in New York.
They were, respectively, execu-
tive assistant to the senior direc-
tor of film/TV relations and cre-
ative assistant for EMI Music
Publishing.
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aarah Brightman’s ‘La Luna’ Shines Brightly In The U.5.

BY LARRY FLICK

NEW YORK—With “La Luna,”
venerable theatrical performer
Sarah Brightman is basking in the
glow of a U.S. pop breakthrough
success comparable to the tri-
umphs that she’s long enjoyed in
Europe.

Since its release Aug. 29, the
Angel Records album has sold
325,500 copies in America, accord-
ing to SoundScan. A week after it
hit the stores, it made its debut on
The Billboard 200 at No. 17, the
highest U.S. chart bow of Bright-
man’s career, That same week, “La
Luna” entered Billboard’s Top Clas-
sical Crossover chart at No. 1.

Beyond the U.S., the album has
sold more than 1.5 million copies to
date, according to the label.

For the artist, the project’s suc-
cess is “literally a dream come true.
Making a record is always an inter-
esting challenge. You want to fulfill
your creative desires, but you also
want to connect with people, to
touch them,” Brightman says. “If
you can accomplish both, then
you've done something extraordi-
nary. It’s a blessing unlike any
other.”

For the label, the success of “La
Luna” is the result of its long-term
development of Brightman’s image
as a peerless artist.

“The groundwork we laid before
the album’s release has paid off
handsomely,” notes Gilbert Hether-
wick, senior VP/GM of Angel. “Our
goal was to position Sarah to an
adult audience that would fully
appreciate the breadth and depth of
her material, which is so unique.
She’s not merely a pop singer or a
classical artist or a musical theater
artist. She’s a compelling combina-
tion of all of those elements—and
even more.”

Part of that groundwork has
included developing a multimedia
presence for Brightman. In the
weeks surrounding the release of
the album, the artist maintained a
strong television profile, appearing
on shows that included “Live With
Regis,” CNN’s “World Beat” and
“Showbiz Today,” as well as on sev-
eral E! Entertainment network pro-
grams. The artist is also the subject
of a forthcoming installment in the
Bravo network’s popular “Profile”
series.

Additional television exposure for
Brightman has been generated by a
video for the track “A Whiter Shade
Of Pale.” It was directed by Paul
Boyd, who has previously lensed
clips for Shania Twain, Sting, and
Tina Turner.

Beyond television, Angel heavily
utilized the Internet in raising
awareness of the project. Besides

presenting teasers of the release on
its own Web site (angelrecords.com)
and the artist’s site (sarah-bright-
man.com), the label collaborated
with Amazon.com and other Web
sites on pre-release programs.

“The most important element of
our strategy was establishing that
Sarah Brightman is not just anoth-
er in a string of sound-alike artists,”
says Hetherwick. “At the same
time, however, we wanted to pres-
ent her as the accessible, highly
attractive artist that she is.”

It apparently worked.

“This is a record that sells consis-
tently for us,” says Mary Collins,
manager of a Borders Books &
Music outlet in Newark, N.J. “We're
selling it to adults who feel discon-

‘Being in the studio
is a wonderful
experience . . . but
being onstage is where
the ideas can come
to life. That’s the
ultimate pleasure for
a performer. And for
me, performing the
songs on this album in
a live environment
is a true joy’

- SARAM BRIGHTMAN -

nected from the pop mainstream.
But we're also selling the album to
younger people who are attracted
to the ethereal, electronic sound of
some of the tracks.”

Marlon Creaton, manager of
Record Kitchen, an indie outlet in
San Francisco, sees “enormous
potential” for “La Luna” with young
listeners. “They’re already keen on
the fact that she's worked with
Craig Armstrong, who has also
worked with people like Madonna,”
he says. “A remix of almost any cut
on this album could translate into a
club hit. From there, you've got a
possible pop crossover hit.”

Angel is focusing on Brightman’s
celestial rendition of Procol
Harum’s classic-rocker “A Whiter
Shade of Pale,” which has been
sweetened with additional drum
patterns to lure AC programmers
into the fold.

“I don’t think we’d do anything
radical to one of Sarah’s cuts at this
time,” Hetherwick says. “We're

actually very proud that we're doing
so well without even remotely tam-
pering with the artistic integrity of
the album. That’s key for us . . . to
fully serve Sarah’s musical vision for
this album while maintaining a
strong business point of view. We
believe that we're succeeding at
both.”

Further into the marketing strat-
egy for “La Luna,” the other key
element is the one that’s closest to
the artist’s heart: touring. “There’s
nothing better than stepping in
front of an audience,” Brightman
says. “Being in the studio is a won-
derful experience. It’s where you
get to experiment with sounds and
ideas. But being onstage is where
the ideas can come to life. That’s the

BRIGHTMAN

ultimate pleasure for a performer.
And for me, performing the songs
on this album in a live environment
is a true joy.”

Apparently, Brightman’s joy is
contagious. The artist spent much
of the fall on a 42-date U.S. tour,

which included sold-out shows both
in New York and Los Angeles. She’s
now preparing to take her tour to
Europe and Asia.

Her concert, which has been
receiving widespread critical
acclaim, is an elaborate, highly the-

atrical affair, replete with striking
lighting, a shower of sparks, cannon
blasts of confetti, and dramatic cos-
tumes. Among the show’s numerous
highlights is Brightman flying
across the stage as she sings. Also
quite impressive is the opening seg-
ment, during which the artist—clad
in the garb of a Greek goddess—is
carried onto the stage while sitting
on a throne.

“I didn't want my show to look like
a typical concert, wherein I would
merely stand there and sing,”
Brightman says. “I wanted the show
to be theatrical, exciting . . . an
evening that people would remem-
ber.”

She continues, “When I was very
young, artists were really mixing,

“The most important
element of our strategy
was establishing that
Sarah Brightman is
not just another in a
string of sound-alike
artists. At the same
time, we wanted to
present her as the
accessible, highly
attractive artist
that she s’

- GILBERT HETHERWICK -

quite naturally, classical and rock.
When you look at the concerts going
out at that time, like Pink Floyd,
they were visually amazing. All my
ideas have come from that some-
what; I do the same kind of thing,
with a theme and a visual aspect.”

Brightman will return to the U.S.
in March 2001 for another series of
gigs that will carry on well into the
spring. “She’s a truly tireless
artist,” notes Hetherwick. “Her
commitment to bringing her music
to the largest possible audience is
extraordinary.”

While Brightman continues to
trek across the world, stateside lis-
teners will have an opportunity to
see her perform on a new PBS spe-
cial, set to air in December. Direct-
ed by Bruce Gowers, who has
helmed specials for Britney Spears
and Ricky Martin, the show offers
footage captured during a concert in
Fort Lauderdale, Fla. The program
marks Brightman’s third project for
PBS. A home video/DVD version of

the special will go to retail in March
2001.

“The special captures some of the
finer elements of Sarah’s show,”
says Hetherwick. “It also offers a
nice variety of special bits, includ-
ing interview footage.”

With her unique crossover mix of
classical and pop, along with her
crystalline soprano voice, Bright-
man has sold more than 7.3 million
albums worldwide and has subse-
quently dominated Billboard’s Top
Classical Crossover chart.

“La Luna” continues the momen-
tum of success developed with her
previous Angel recordings, includ-
ing her 1997 breakthrough set,
“Time To Say Goodbye,” which
topped the chart for 35 weeks. It
went on to sell more than 3 million
units worldwide, according to
Angel. The title track, a duet with
famed opera singer Andrea Bocelli,
sold 5 million singles worldwide. It
also stands as the biggest-selling
single ever in Germany.

Brightman followed “Goodbye”
with 1999’s “Eden,” which spent
51 weeks on the Top Classical
Crossover, reaching No. 1. It
peaked at No. 67 on The Billboard
200, as well.

Each project speaks to Bright-
man’s personal credo about making
musie. “I sing the kind of music that
I love. If I was to be untrue to
myself it would not work. You have
to express what comes from deep
inside yourself. The audience
notices any kind of betrayal.”

To that end, she set out to make
“La Luna” yet another musical
extension of herself. The set is a
stunning exploration of pop and
classical sounds, with highlights
including a delicate rendition of
Simon & Garfunkel’s “Scarborough
Fair” and the glorious, orchestral
“La Califfa.”

“I worked very much just from
feeling,” she says, noting that some
song ideas “just came from colors
or themes that resonated within
me.”

She continues, “As [ was making
this album, we were going into the
year 2000, and there was this pre-
vading feeling of going from the old
into the new. That led to a plane-
tary feel that seemed to work well
with the songs we’d chosen.”

Has Brightman begun to explore
her next musical concept?

“There are always ideas. You
can’t turn your mind and your soul
off—or block visions that come to
you—simply because you're tour-
ing or working in a more ‘promo-
tional’ mode,” she explains. “The
ideas are swirling around. It will be
exciting and fun to see the shape
they take as time goes on.”
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Elektra Offers Fans “More’ Vitamin G

Colorful Artist Returns To Radio With Lead Single ‘The Itch’

BY ANDREW BOORSTYN
NEW YORK—You can never have
too much vitamin C, and that goes
double for the nutritiously named
Elektra recording artist, whose
sophomore set, “More” (due Jan.
30, 2001), is off to a healthy start,
as lead track “The Itch” bubbles
under The Billboard Hot 100.
With a Recording Industry Assn.
of America-cer-
tified platinum

debut album L
featuring the
gold single

“Smile” and for-
tified by the
surprise success
of this past
spring’s “Grad
uation (Friends
Forever)”—
just now mak-
ing an impact
overseas—the artist says she was
“itching” to record her follow-up.

“T was very grateful that ‘Grad-
uation’ did as well as it did and that
people related to it,” says Vitamin
C, née Colleen Fitzpatrick, who
says the positive reception gave
her a “boost of confidence that
made me excited about the second
album. I wrote it at a very special
time. Instead of a daunting task, I
looked at it as something fun and
challenging.”

That sense of fun is certainly
apparent in “The Itch” (co-written
with Billy Steinberg and Jim
Harry), which gurgles with mis-
chievous, flirtatious energy. “It’s a
metaphor for desire,” says the
singer. “Everyone knows what

A e

VITAMIN C

‘feeling the itch’ means. The
woman in this story isn’t getting
what she needs, and she’s itching
for something more. It's a theme
that’s popped up in my life on a few
occasions.”

The adventurous production and
undeniable momentum of the sin-
gle augurs well for its chances at
radio and on the dancefloor. (A

commercial 12-
. inch of remixes
hit stores Nov.
14.) Momentum
was important
from a market-
ing aspect as
i well. Says Dane
‘ Venuble, senior
director of mar-
keting for Elek-
tra, “We're cre-
ating a seamless
campaign by
going right from the last album
into the setup for the new album.
‘Graduation’ ran its course in mid-
dle to late July, and we were out
with the next single in October.
This benefits us tremendously,
because she hasn’t gone out of the
public eye.”

Part of what has captured the
public’s imagination is, of course,
Vitamin C’s look, with her sun-
burst-yellow hair and cuckoo-cou-
ture wardrobe. “I don’t work in a
very structured environment, so [
can have whatever color hair and
dress whatever way [ want. That’s
part of what I’ve always expected
from artists I like—to be different
and try new things.”

The extreme image has raliied

the media—and merchandisers—
behind the singer. (There’s already
been a Vitamin C doll and a shade
of lipstick named after her.) As for
how taking on the role of Vitamin
C affects her music, Fitzpatrick
says, “Vitamin C helps me in a
more public sense, rather than in
writing the music or making an al-
bum. Vitamin C gives me the free-
dom to be larger than life, with a
wink and a nod. She’s strong, fun,

fearless, playful. She gives me

3 early 2001.
(Continued on page 27)

Playing The Garden. Epic/Daylight recording artist Anastacia recently joined
Elton John to perform his classic “Saturday Night’s Alright For Fighting” during
his recent star-studded concert at Madison Square Garden, N.Y. Their duet can
be heard on John's new “One Night Only: The Greatest Hits” collection on Uni-
versal. Anastacia’s debut disc, “Not That Kind,” which, according to Epic, has
already sold more than 1 million copies throughout Europe, is due in the U.S. in
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The Faulty Reasoning Behind FXM;
A Holiday On Both Goasts For TS0

WHEN IS ENOUGH ENOUGH? As Robert F.X.
Sillerman shakes off the remains of SF'X Entertain-
ment, the company he sold to Clear Channel earlier
this year for $3.3 billion, he’s barely had time to cash
the check before starting a new path of acquisition.
This time, rumor has it that he’s planning to collect a
bevy of personal-management companies; he started
with the Firm (Billboard, Nov. 25). While neither
Sillerman nor anyone from his new company, FXM,
is talking, among the highly regarded and successful
management companies XM is allegedly interest-
ed in pursuing are HK Management, Q Prime, and
East nd Management.

When SFX began acquiring
concert-promotion companies in
1996, it seemed extraordinarily
unlikely that it could take com-
panies that had hitherto been
fierce competitors led by
extremely disparate personali-

e

to retain their own personalities, they do share cer-
tain accounting functions and speak generally with
one voice. To expect this one-size-fits-all mentality to
work with individual career paths just doesn’t make
sense. Management by committee has never worked.

IT’S HOLIDAY SEASON: That means that the
Trans-Siberian Orchestra has dusted off its Christ-
mas attire and is headed back out on the road. The
brainchild of Paul O’Neill, TSO combines classical
music with rock sensibilities that appeal to its grow-
ing core of progressive art-rock fans.

Following last year’s seven-
date outing, TSO will operate
two touring companies this sea-
son: one dedicated to the East
Coast, the other to the West.
Combined, the two units will
play 33 theater dates over a four-
week period. The East unit

ties and turn them into a merry
band of corporate citizens, but
somehow it happened.

There are several reasons why snapping up per-
sonal-management companies presents a tremen-
dously different scenario from acquiring a chain of
promoters, which made infinitely more sense. With a
nationwide network of promoters and venues, which
Sillerman was basically able to create (although there
were a few geographic holes), SFX could route tours
into SFX-owned buildings, allowing the company to
offer acts sometimes-staggering guarantees in return
for a chance to book events into its buildings and
make money on parking, concessions, and other ancil-
lary avenues, if not always on ticket sales.

Acts only deal with promoters when they tour. For
some that’s often; for others there are long gaps
between outings. But an act’s relationship with its
manager is constant. While acts choose promoters
out of loyalty in many cases, more often than not they
are chosen for the same reason people value real
estate: location, location, location. While there has
certainly been room for creativity (and we don’t just
mean in their accounting), when it comes to how pro-
moters present shows, it’s basically a formulaic busi-
ness. Conversely, talent managers are chosen because
of a sense of a shared ideology between act and man-
ager on how to advance a career. There are as many
different paths to choose as there are managets.

An Uber-management company that collectively
represents a number of top acts can obviously offer a
tremendous amount of leverage when it comes to
packaging tours or combatting labels on issues that
don’t necessarily favor the artist, but this isn’t a case
where bigger is better. While the SFX-owned pro-
motion companies have, to a certain extent, been able

by Melinda Newman

starts Friday (1) in Wilkes-
Barre, Pa., while the second unit
kicks off Dec. 2 in Kansas City,
Kan. In some cities, such as Cleveland, multiple
nights are being booked. “I would imagine next year
we might have to do three touring companies, which
would be great, because it would coincide with the
third TSO holiday record,” says Lava Records pres-
ident Jason Flom. Flom has overseen TSO’s two pre-
vious seasonal releases: 1996’s “Christmas Eve And
Other Stories,” which has sold 649,000 copies, accord-
ing to SoundScan, and 1998’s “The Christmas Attic,”
which has sold 265,000 units.

In all markets, the shows are co-promoted by a
local radio station, usually in the rock or hot AC for-
mat, although Flom notes, “It’s music that transcends
format. With holiday stuff you get dispensation. It
doesn’t have to fit the format as much.”

Therefore, virtually all radio formats have been
serviced with a four-song CD promo that features
TSO's unique “O Come All Ye Faithful/O Holy
Night,” as well as “Christmas Eve/Sarajevo,” “Music
Box Blues,” and “Christmas Canon.”

TSO is involved in a number of other high-profile
holiday events and appears on the soundtrack to “The
Grinch Who Stole Christmas” and Rosie O’Donnell’s
second Christmas album. Fox Family Channel will
also re-air last year's “Ghosts Of Christmas Eve” spe-
cial, which stars TSO, Jewel, and Michael Craw-
ford. Additionally, “Christmas Eve” will be featured
on the Christmas episode of “ER.”

Flom has worked tirelessly to promote TSO, stead-
fastly building the its profile. “I've always wanted to cre-
ate a franchise with TSO like Mannheim Steamroller.
I knew it would tuke a lot of elbow grease. It’s not your
normal thing. The idea of having a perennial inspires me.”
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HELP THE CAUSE

T.J. Martell Foundation for l.eukemia,
Cancer and Aids Research
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face painting, moon walk, arcade games, bungee run and much
more. Plus prizes and plenty of food and drink.

Event Sponsors //Sony Music //BMG //EMI Music Publishing //Cahill, Gordon
& Reindel //Sony Music Business Affairs, A&R Administration, Law //Zomba
Enterprises, Inc.//Zomba Recording Corporation

Corporate Sponsors //Bob Dylan Music Publishing //The Hit Factory //Gelfand, Rennert &

N\
) Feldman //Goldstein & Kaplan //Greenberg Traurig //Grubman, Indursky& Schindler //Impac Group
(AQGI) //Ziffren, Brittenham, Branca & Fisher //Warner Music Group //Elektra Entertainment //Loeb & Loeb//

N Cinram //Sonopress // MTV Networks // AElI Music
Alexander

- Sponsorships and tickets still available:
Contact the T.J. Martell Foundation. 212.833.5444
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COUNTRY ACTS RELY ON RADIO CONCERTS

(Continued from page 5)

we will typically pass,” says Jack
Purcell, senior VP of promotion for
Warner Bros. in Nashville. “If « sta-
tion calls up specifically requesting
an act by name, we will consider
that request more intently. That
tells us there is a genuine interest
for that artist to perform, not just
the need to fill the lineup with ‘fresh
meat.””

Return on investment must also
be considered, Purcell adds.
“There’s a laundry list of stations
that repeatedly ask for ‘free goods’
and reciprocate with single-digit
airplay for eight weeks,” says Pur-
cell. “Sorry, but those stations have
fallen off our list to partner with.
That style of business does nobody
any good. If the event is that impor-
tant to the station, then they will do
everything possible to promote it
and make it successful. That
includes making their listeners
aware of the new artist as well as
the midlevel artists’ music that will
be performing, not just giving an
on-air honorable mention of the acts’
appearance.”

NO PAY TO PLAY

The concept of working for free or
well below market value is sometimes
tough to swallow, not only for the
artists but for the booking agents and
managers, as well.

Greg Oswald, a VP at the William
Morris Agency in Nashville, says the
economics of hreaking an act can be
somewhat unforgiving at times.
“Sometimes these acts very early in
their cuareers need every nickel they
can make just to live,” he says. “It's

not like these radio shows are all bad,
but people need to realize every time
an act plays for free, somebody’s going
to suffer.”

Oswald thinks it’s wrong that sta-
tions will pay some artists and not oth-
ers. “If they have a budget, they need
to spread it around,” he says. “What's
happened is more people |at radio]
have figured out they can ask for it
and get it.”

It is generally accepted thut some
freebies are necessary for career
development. “There are a certain
amount of things you do for people
who help out your career,” says
Oswald. “But if someone’s trying to
take advantage of the situation, that’s
wrong. T don’t like it if a station has a
budget and they don’t use it because
they know they can get [an act| for
free.”

With label promotion staffers con-
sistently hammering radio for airplay,
turnabout is fair play, according to
Larry Hughes, VP of promotion for
Virgin Records in Nashville. “We're
always asking radio to pliy owr single,
move it up in rotation, play it more,”
he says. “So I don’t think it's neces-
sarily unfair for them to say, ‘Support
our show with your act and we'll sup-
port your act.” It's a two-sided fence.”

WPOC Baltimore is a station that
pays for many of the acts that play its
listener-appreciation concerts. “If I
can pay, then I do,” says Sheila Sil-
verstein, the station’s promotion direc-
tor. “I would rather pay for it. That
way it's two grown-ups getting into a
contract where everybody knows
what they’re supposed to get. It’s
clean.”

Silverstein says she will ask for a
reduced rate, if possible, but prefers
not to ask for a free show. “I under-
stand everybaody’s job, and the label's
job is not to give me a free show,” she
says. “I do ask for a reduced rate
because I'm not SFX. Everybody
knows vou can’t make money off a
ticket.”

Label promotion execs contacted
would not go so far as to say radio sta-
tions apply pressure to the labels by
offering a set amount of airplay in
exchange for free
artist performanc-
es. “I've never had
that happen,” says
Mercury’s Powers.
“I never get every-
thing I want, and
radio never gets
everything they
want. There is a
consistent process of trying to strike
a good middle ground.”

Others say “play for play” is
implied. “The radio station wants the
label to provide them with an artist to
perform at their listener appreciation
show, and sometimes it is implied that
if the record company provides the act
for fiee or at a greatly reduced rate,
they will receive an add or airplay,”
says Tony Conway, president of
Buddy Lee Attractions, the Nashville-
based booking agency. “Why else
would they play for free?”

Bobby Roberts, president of the
Bobby Roberts Company, says he has
felt pressure to make his acts available
for fi-ee for radio shows. Roberts man-
ages Clay Davidson and Erie
Heutherly, who combined will play

OSWALD

some 60 radio events in 2000 with no
compensation.

“We're talking about artists who
are at the point where they could
make a living at the concert level,”
says Roberts. “Every time an artist
goes into one of these markets [for a
radio show] they use up that market,
where they could have an offer from
a venue there that would pay enough
that the artist could have $1,000-
$1,500 net profit.”

Over the course of a year the
income not realized is significant,
Roberts adds. “A system has devel-
oped where an act does 30-40 shows
forradio, and that’s a costly prospect,”
he says. “I don’t believe any radio
executives or record executives are
doing without their paychecks, yet the
acts are asked to.”

Radio does bring market exposure.
“We clon’t want to put pressure on any-
body—in fact, we would hope [the
label] would come to us to promote
their act in our market,” says Jeff Gar-
rison, PD at KMLE Phoenix. Garrison
says KMLE hosts three or four listen-
er appreciation shows a year and pays
for at least half the acts that play them.

“In our particular situation the acts
get an awful lot of promotion out of
playing our event,” sitys Tim Closson,
PD at WUBE (13105) Cincinnati. “If
it’s a new or up-and-coming act play-
ing one of our free shows like Taste of
Cineinnati, if this was McDonald’s
coming in buying time, the promo-
tional value is worth about $150,000,
at least. FFor the investment it takes
to put a new act on the road, about
$3,000-$4,000 for a particular show,
that’s a minimal cost.”

WPOC’s Silverstein says she’s
unaware of any station offering air
play for a free performance. “I'd like
to think it doesn’t ever happen, and it
absolutely doesn’t happen at my sta-
tion,” she says. “The PD decides what
we're going to play. I think sometimes
managers might assume when [their
act| plays a show for us we will play
their song. We don’t owe anything
once they leave here.”

Closson says generally the station
is already behind the act before it ever
asks the group or artist to play the
radio concert. “I personally dont go
after an act unless I'm going to sup-
port that act,” he says. “We put the
music first.”

Larry Hughes at Virgin points out
that it would be illegal for a station to
offer airplay for a free show and says
none have done so to him. “If it’s a sta-
tion that’s already supporting your
project, that’s when it makes sense for
an act to play [a free show for radio),”
says Hughes. “Otherwise, it’s a tough
call”

It does appear that radio may be
more sensitive to the costs incurred
by labels to offer acts for radio shows.
“In the past it was like radio thought
the labels printed money,” says Pow-
ers. “If we're going to spend money,
we want to do it to help grow our
artist, help radio stay healthy, and
grow the country audience.”

Adds Closson, *The fact of the mat-
ter is we're in this together, the record
labels and the radio stations. One of
my goals is to help build new country
stars for the future. If we can’t grab
hold of them, we can’t expect our audi-
ence to. Somebody’s got to believe.”
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5,102 Artist Listings
of All Charted
Pop Hits

Required reading
for Dds.
program directors,
collectors  anyone
who's mto music!

45 Yearly Rankings of
Every Charted Pop it and

Each Hit's Sonquriter (s]! | : Your favorite
' songs and artists

Iisted together m
your favorite
years of music!

Joel Whitburn’s all-new “Top Pop Singles” and “Pop Annual” serve up Pop just the way you like it —
artist-by-artist or year-by-year. With complete chart stats, artist facts, and everything there is to
know about every charted Pop single. Each book just $79.95 hardcover and $69.95 softcover. Get
the full facts at 800-827-9810 (in U.S.), 262-251-5408 (outside tre U.S.) or at www.recordresearch
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J-Bird Records Gompilation Pays Tribute To Mystery Musician Jed Davis

BY IAN PERCIVAL

NEW YORK—In examining the
J-Bird Records compilation
“Everybody Wants To Be Like
Jed,” due in stores Dec. 12, a few
questions
spring to mind:
Who is Jed?
And why are
20 indie lumi-
naries paying
tribute to him?

Here's how
it all started.
In 1995, Long
Island, N.Y.,
singer/tune-
smith Rob Hill
jokingly pro-
posed an indie
tribute to Jed
Davis in a basement full of other
songwriters. Nobody laughed.
The artists present agreed to
compile a tape of Davis covers,
but the project ran out of steam
after a few months.

In 1997, two State University
of New York at Albany students,
Neal Buccino and Prescott Gay-
lord, revived the idea after
watching five local artists cover
Davis’ songs at an open mike
night. This time several songs
were recorded, but again, noth-
ing came of the project.

A year later, Buccino learned
of a tribute album organized
entirely over the Internet. Seiz-
ing upon this idea, he put out
word through several news-
groups, asking for studio-
recorded covers of Davis’ songs.

DAVIS

The response was overwhelm-
ing. Soon there was an album’s
worth of lovingly crafted cover
tunes in Buccino’s mailbox from
musicians all over the U.S.—from
those who
record at home
to major-label
artists, in every
genre from punk
rock to country
to techno.

Among the
acts who showed
interest were
King Missile
III, Daniel
Johnston, Wes-
ley Willis, Brian
Dewan, and
Jim Collette of
Agnostic Front. From there, the
project took shape in various stu-
dios around the country.

“It’s a great thing to do,” says
Dewan. “He writes great songs.”

But that still doesn’t explain
who Davis is. If you believe the
legends, Davis was born in the
deep South in 1911, shot by
bootleggers in 1931, and sent to
the end of the century by a
Native American shaman. It is
also possible that he was born in
1975 on Long Island.

Davis was a child prodigy. He
could draw and recite the capi-
tals of all 50 states from memo-
ry when he was 2 years old—
while reading The New York
Times upside down. And no one
noticed when he started rear-
ranging the classics from his

parents’ piano songbooks at the
age of 3.

“It was a natural thing,”
Davis says. “It was just a way of
playing.”

The present he received for
his fourth birthday was attend-
ing his first Kiss concert in
1979. In second grade, Davis
made his first multitrack
recording using two Fisher
Price tape recorders—a cover of
Neal Diamond’s “Weeping Sky”
with a vocal harmony he had
arranged himself.

Davis found popularity in jun-
ior high by writing very offen-
sive rap songs. In 1988 he joined
his first metal band as a song-
writer. (They didn’t want a key-
board player because that
would make them a “poseur
group.”)

In 1990, Davis noticed that
guys in bands got lots of girls.
So he found a set of drums and
started the True Beet Situation
with three friends—a guitarist,
a clarinetist, and a tuba player.
That did not last long. After
switching back to keyboards,
Davis found his first success in
Skyscape, a staple of New
York’s indie scene during the
early '90s.

“It was a great time,” he says.
“There was incredible freedom in
music then.”

Davis spent his college years
recording 4-track demo tapes and
giving them away at coffeehouse
performances. His classmates
brought the tapes back to their

respective hometowns and
repeatedly dubbed them for
interested friends, until the cof-
feehouses filled beyond capacity.

With the compilation album
now complete, the label is
working to bring the music to
modern-rock radio listeners
and college radio enthusiasts,
to whom the album was serv-
iced Nov. 20.

On Dec. 12, J-Bird will also
release a companion CD, “Jed
Davis Wastes 8 Years Of His
Life For Your Listening Plea-
sure,” a best-of compilation with
tracks from six independently
produced Davis demos, as well

as Davis’ Web-exclusive J-Bird
release, “We’re All Going To
Jail.”

And where is Davis today?
For the moment, because of his
obsession with making musiec,
he was forced to take out musi-
cal equipment loans that, ironi-
cally, have forced him so deep
into the work force that he
rarely makes public appear-
ances anymore.

However, with the release of
“Everybody Wants To Be Like
Jed,” Davis is playing some select
dates. The itinerary will be post-
ed on J-Bird’s Web site (jbir-
drecords.com).

juvenile Diabetas Foundation
international

Honoring LiPuma. The Juvenile Diabetes Research Foundation (JDRF)
recently honored Tommy LiPuma, chairman of the Verve Music Group. The
event, which raised funds for diabetes research and awareness, featured per-
formances by Verve artists Diana Krall, George Benson, Russell Malone, and
Christian McBride. Pictured, from left, are Peetie Van Etten, wife of Peter Van
Etten, president/CEO of JDRF; Van Etten; Krall; LiPuma; Benson; Ron Gold-
stein, president of the Verve Music Group; and Joe Smith, host of the event.
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Billboard looks at Rogers’ stellar career and his plans
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to the success of his new Dreamcatcher label,
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Despite Resistance, Swedish Dance Acts Break Int’l Ground

BY JOHANNA OLOFSSON
STOCKHOLM—While pop-driven
artists like Robyn, Ace Of Base,
and Dr. Alban have been dominat-
ing sales on Sweden’s music export
scene, a broad swath of techno- and
house-oriented indie labels and
artists—despite a frosty relation-
ship with MTV and the major-label
dominated Stockholni Music Week
(held here Nov. 12-18)—is continu-
ing to garner international atten-
tion.

These industry players, including
labels like Spanka, Loop, and Svek
(Billboard, Nov. 11), and DJ-orient-
ed acts such as Aril Brikha and
Adam Beyer, share the common
denominator of shying away from
industry cliques and of marketing
their music through overseas conm-
panies or their own one-man labels.

This sort of strategic decision has
historically limited the domestic
distribution and acknowledgement
of artists in this genre, but their
independence keeps them busy
internationally. regularly touring
markets like Europe, the U.S., and
Australia in support of their often
critically lauded vinyl- and CD-
releases.

Brikha, for instance, works out of
a studio in Stockholm, some 4,000
miles away from Detroit-based
label Transmat, to which he is
signed. According to the label, his
initial 12-inch vinyl release for
Transmat in 1998, “Groove La
Chord,” sold 10,000 copies world-
wide and remains a highly sought-
after object for international DJs.

After that, he was signed to a two-
album deal, releasing “Departure
In Time” last year, which has
moved 5,000 units worldwide.
Brikha’s music has never been
released in Europe, let ulone Swe-
den, but ne plays live in Spain, Hol-

BEYER

land, Germany, and the U.K., as
well as the U.S.

“For me, Transmat is one of the
top labels,” the Jonkoping, Sweden-
born techno producer says. “What-
ever they release tends to get
attention from the media. I really
don’t care how the music is distrib-
uted, as long as I don’t have to
make compromises in my music. It
feels better to release niy music on
a smaller label, instead of having a
major record company tell me what
to do ... The Swedish companies
didn’t like my music; it’s as simple
as that.”

“If you heard his musie, you
would understand why we wanted
to sign him,” says Transmat assis-
tant manager Derrick Ortencio.

“But, the disadvantages [with an
international signing based outside
the U.S.] are obvious: time-zone
conflicts, traveling, and mail delays.
The advantage is that we get a dif-
ferent perspective on the influence
of this music around the world.”

Techno producer/DJ Beyer has
taken another approach. In the
course of six years, he has issued no
less than 100 records on his own
label, Drumcode, as well as Svek,
Inside, Primate, and Jericho— each
selling 5,000 to 11,000 units. Ten
times a month he performs his DJ
set across the world, in countries
such as U.K., Germany, Holland,
Belgium, Switzerland, the U.S,,
Canada, Brazil, Australia, New
Zealand, Japan, Singapore, and Tai-
wan.

“I don’t see any point in being
underground just for the cause of
it. It’s more about an attitude in
exploration of music,” says Beyer,
who never utilizes promotion activ-
ities other than his own perform-
ances. “There are some major
record companies with good poli-
tics. If I ever have a project that
needs the kind of promotion the
majors can offer, I don’t see any
problem in using them, provided
that the contract gives me full
artistic freedom.

“But,” he adds, “The disadvan-
tage [in staying independent] is
that you have only yourself to trust.
You can never share your adversi-
ties with anyone else. That can feel
like a big pressure sometimes.”

“Making good music is reully bad

husiness,” claims Bo Sundborg, who
handles production and administra-
tive duties for the Norrkoping,
Sweden-based Spanka, specializing
in house-oriented music. “Not
every release makes a profit,
although some money is derived
from various licensing of tracks to
different compilations.”

At the core of Spanka’s creative
epicenter are DJ Drunk (aka
Anders Grentzelius), Deamon Don
(Sundborg), and Royal Fanily (Pet-
ter Edlund, Fredrik Bjuvander, and
Carl Fredrik Lindgren). Despite its
limited commercial appeal, the
label’s soulful house music is

already well-known in DJ cireuits,
especially in Sweden, the U.S,, and
New Zealand. The records are dis-
tributed in these countries, as well
as the rest of Europe. Australia,
and Japan, by the Hamburg, Ger-
many-based Word And Sound.
Savs Sundborg, “When we
launched Spanka [in 1997], the
Swedish record companies weren’t
ready for the dance scene, a scene
that really has exploded in the past
two years. The majors just wanted
to adjust the dance phenomenon to
the regular R&B scene, so it would
fit into their well-oiled MT V-artist-
hit-making machinery.”

Smells Like Teen Spirit. MCA act A*Teens are wrapping up work on their second
album, “Teen Spirit,” which is due in February 2001. Unlike their debut, “The Abba
Generation,” which comprises only Abba covers, this project is made up entirely of
original tunes.The first single, “Bouncing Off The Ceiling (Upside Down),” ships to
radio Dec. 12. Pictured, from left, are A*Teens’ Sara Lumbolt and Amit Paul, video
director Patrick Kelly, A“Teens’ Dhani Lennevald and Marie Serneholt, and MCA
associate director of music video production Stuart Radford.
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Century Media, Nuclear Blast Form Heavy-Metal Music Mail-Order Alliance

BY CLAY MARSHALL

LOS ANGELES—The American
branches of Century Media and
Nuclear Blast, two of the coun-
try’s largest independent metal
labels, announced Nov. 15 that
they have joined to form a
“strategic alliance.” The agree-
ment creates the biggest genre-
specific music mail-order compa-
ny in the U.S.

Marco Barbieri, VP/GM of
Century Media, will now head
both labels’ North American
operations. Although they will
share administration, production,
and warehousing, he says each
imprint will remain a separate
entity with its own A&R repre-
sentatives, product managers,
and promotional staffs. “It’s not
necessarily a merger,” he
explains. “I don’t think the lines
should blur. I think they need to
have their unique identities so
nothing is lost.”

Barbieri noted that the deal
was, in part, financially motivat-
ed. “We want to share the costs
and create something beneficial
for everyone,” he says. “It gives
us more at our disposal—more
money to invest in marketing
and touring, [in order to] be more
aggressive to build this genre of
music.”

Of all Caroline-distributed
labels, Century Media ranks sec-
ond in sales volume, while
Nuclear Blast America ranks
third, Barbieri claims. Top-sell-
ing acts on Century Media, which
celebrates its 10th anniversary
in America next year, include

Stuck Mojo, Iced Earth, and
Skinlab, while the Nuclear Blast
America lineup fea-
tures acts such as
In Flames, Ham-
merfall, and the
recently-inked
Savatage.
“Nuclear Blast
has a great roster
of bands,” Barbieri

says. “The buzz
that surrounds J§% B
bands like In ¥

Flames and Hammerfall is huge,

but the sales aren’t. With our
experience, work ethic, and
knowledge, we can
make those bands
bigger.”

He believes such
an alliance was
possible due to
similar ideologies
at  each label.
“We’re just metal
fans,” he says. “We
want to make the

*  bands’ dreams
come true and entertain the kids

in the process.”
Rick Williams, general manag-
er of Caroline,

Nuclear Blast America has
closed its offices in New York
and Philadel-

is optimistic
about the
prospects of a
joint venture
between Caro-
line’s two top-
selling metal
imprints. “It
will hopefully

‘We want to make the
bands’ dreams come
true and entertain the
kids in the process’

- MARCO BARBIERI -

phia. A portion
of its staff will
soon relocate

to Los Ange-
les, where
Century

Media’s Amer-
ican offices are
stationed.

strengthen
both labels,” he says.
As a result of the union,

Both compa-
nies’ parent labels are based in
Germany.

ELEKTRA OFFERS FANS ‘MORE’ VITAMIN C

(Continued from page 18)

room to be creative and ironic, but
that doesn’t preclude being sin-
cere.”

Fitzpatrick’s well-defined alter
ego has no doubt attracted diverse
fans. “Her audience really does
extend from 12 to 34,” says Ven-
able. “While ‘Smile’ initially
appealed to a younger audience,
and we had tremendous exposure
through Disney Channel and Nick-
elodeon, we found that the more it
played at top 40, the song
researched best with females 18-28.
And with ‘Graduation,’ the younger
demo immediately got into it, but
the song had universal appeal.”

Asked how she has captured the
coveted teen demo, Fitzpatrick
says, “I have no idea—I’'m imma-
ture!” But she adds, seriously, “It’s
a very special thing, and it’s some-
thing that I'm grateful for. There’s
no way you can sit down and say,

‘What are these kids thinking
about? Maybe it’s because I write
about things from the perspective
of a suburban girl growing up. It’s
an ‘everyman’ thing that a lot of
people can relate to.”

In order to reach both younger
and older fans, Venable says, “our
advertising is going to include
everything from TeenPeople and
MTYV to mainstream daily newspa-
pers.” Scheduled winter TV
appearances include “Live With
Regis,” the Radio Music Awards on
NBC, the Teen Choice Awards on
the WB, VH1’s “The List,” and the
Billboard Music Awards on Fox.

The Web site vitamincisgood4u.
com features streaming audio and
has a fan list of some 50,000 E-mail
addresses, says Venable. Also, an
Internet street team, run by the
firm M80, will get the word out in
chat rooms that there’s a new Vit-

amin C album coming.

That new set “has more person-
ality, a greater sense of humor,”
says the Warner/Chappell-pub-
lished artist. “In general, I tried to
write about topics that were a lit-
tle more unusual for me. It could
have been very easy to write
another album about self-esteem
and finding your way, and I think
that would have been boring to me.
That’s why [ didn’t do it.”

Instead, “More” turns the more
prosaic, feel-good themes of the
debut inside out. “Funny how I
held on to your every word/Trust-
ed and believed, no matter what [
heard,” she sings on the bitter but
rocking “That Was Then, This Is
Now.” And “More’s” big pep talk
comes by way of a jubilant cover of
the Waitresses’ “I Know What
Boys Like,” in which the singer
instructs the listener on how to be

a perfect tease.

Indeed, a happy ’80s vibe per-
vades “More,” on which almost
every sound, aside from a few slyly
misleading acoustic guitar intros,
seems to have been expertly com-
puter-enhanced. That goes for the
singing, too. Explains Fitzpatrick,
“I have a weakness for vocal
effects. It’s an instrument, and we
treat instruments so many differ-
ent ways, it’s fun to do something
to a voice. If that makes it sound
retro, it was more an attempt to
experiment with some of the
unususl technology right now.”

Moviegoers may experience a
retro moment this December when
they see “Wes Craven Presents
Dracula 2000,” starring an actress
who hasn’t been onscreen much
since appearing as the evil Amber
von Tussle in the 1988 John Waters

(Continued on next page)
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VITAMIN C

(Continued from preceding page)

classic “Hairspray.” In “Dracula,”
Fitzpatrick plays a woman who
“very much has the itch,” she says.
“She’s filled with desire and even-
tually takes a walk on the other
side.” Also, Fitzpatrick will make a
cameo as Vitamin C in the January
2001 release “Get Over It,” which
prominently features “The Itch.”
Both films are from Miramax.

Regarding her re-entry into
movies, the International Creative
Management/Cabal Management
artist says, “I just wanted to get
back out there. There was a period
in my first band when people felt
that I would lose some credibility
by acting—which seems absurd
now.”

Fitzpatrick is referring to the
550 Music outfit Eve’s Plum, which
was dropped after two albums.
However, she does not see the
band as a failure. “I consider it a
huge success, because I could
never have done what I'm doing
now without having done those
two records,” she says. I learned
so much about working with other
musicians, writing with other peo-
ple. I learned a lot about the busi-
ness—what I wanted and didn’t
want.”

As for how the Eve’s Plum expe-
rience benefited “More,” Fitz-
patrick says, “I knew that I could
doit. I had wonderful people work-
ing with me and helping me. If I'd
never gone down that path before,
I could never have done a second
record as quickly as T did. I felt
much more secure this time.”

Says Venable, “Once these
movies and the album hit, her pro-
file and her clout in the market are
going to increase significantly. She
realizes how music and film go
hand in hand, and Miramax and
Elektra are working together to
make Vitamin C a household name.
Both of her movies are mentioned
in all our trade and consumer
advertising because exposure is
exposure, and, especially for a pop
artist, there is nothing but upside.”
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ABBA A°® GOLD
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POINT OF GRACE A CHRISTMAS STORY
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U2 e THE BEST OF 1980-1990
42 19 | ISLAND 524613/IDJMG (12.98/18.98) 44
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Rhapsody Delivers Third Album On Limb Music

BY CLAY MARSHALL

LOS ANGELES—Ttalian powetr-
metal quintet Rhapsody derives
its musical inspiration from an
atypical muse: Hollywood.

The group’s third album, “Dawn
Of Victory,” due Tuesday (28)
from DN A-distributed label Limb
Music Products, showcases a dra-
matic, symphonic sound that key-

RHAPSODY

boardist Alex Staropoli describes
as “music of the cinema,” or—per-
haps more fitting—“Hollywood
metal.”

“Hollywood, for us, represents
great epic movies like ‘Conan The
Barbarian’ and ‘Braveheart,” ”
Staropoli says, adding that the
band views its sound as cinematic
in nature. “The music is connect-
ed with the lyrics and story, and
we chose this name [Hollywood
metal] to give people this idea.”

“Dawn Of Victory,” which sees
the arrival of new drummer Alex
Holzwarth, represents one chap-
ter of what Staropoli envisions as
a still-evolving tale.

“This is the third part of the
sagy, to be finished off with the
fourth album,” he says.

Like Rhapsody’s first two
albums, “Legendary Tales”
and “Symphony Of Enchanted
Lands,” the new album was pro-
duced by Sascha Paeth and Miro.
Still, Staropoli says, it differs
starkly from its predecessors
because of a more aggressive, gui-
tar-heavy sound. “Because this
part of the story is more dramat-
ic, the music is heavier and more
dramatic,” he says.

To convey this, the band, man-
aged by R. Limb Schnoor of Limb
Music Products, chose the driving
track “Holy Thunderforce” as its
first single and video. “I think it’s
the heaviest song on the album,”
Staropoli says.

The song’s lyrics, as with all of

the album’s eight vocal tracks,
were penned by guitarist Luca
Turilli. Staropoli, who did all the
orchestral arrangements, says the
music—and particularly the
solos—further the anthemic, the-
atrie nature of the recording.
“We put in a lot of work for ar-

rangements, so there is equilibri-
um between the heavy and
orchestral parts,” he says. “We
like to build solos so you can sing
along. It’s also important to give
the listener something to re-
member in the music.”

The group, published through
Limb Music Publishing and
booked by the Germany-based All

‘It’s important to
give the listener
something to re-
member in the
music’

- ALEX STAROPOLI -

Access, has no immediate tour
plans, but Staropoli says Rhap-
sody will tour Europe extensive-
ly beginning in spring 2001, per-
forming on the festival circuit
before likely stints in South
America and Japan.

The album will be worked at
radio by Concrete Marketing,
while its title track has been
included on several promotional
compilations to build pre-release
awareness.

S®UNDITRACKS

AND FILNM SCORE NEWS
@ 8 8 8 8§ 5 0 0 0 52 0 0 B B 0 B B B B B B @

BY CHARLES KAREL BOULEY

WELCOME CHRISTMAS: “Music in Hollywood is like plumbing,”
says songwriter Albert Hague, laughing. “No one notices it unless
it doesn’t work. Seldom do people go to a film because of a song—
music adds to, but does not circumvent, the film-going experience.”

Hague has been penning tunes for musical theater and television
for more than 50 years. Contrary to his own opinion, he created two
songs 34 years ago that are, in fact, driving people to the theaters.
What are they? Hague wrote the music to “You’re A Mean One, Mr.
Grinch,” along with “Welcome Christmas” for the original Dr. Seuss
program, “How The Grinch Stole Christmas.” The lyrics, of course,
were handled by Dr. Seuss (aka Theodor Geisel).

Those two songs have cemented themselves in Christmas history,
conjuring emotion in any baby boomer who recalls faithfully gath-
ering at the TV set for the Grinch’s annual appearance. In fact, they
strike such a universal chord that at a packed showing of the new
film, many audience members,
young and old, actually sang
along.

However, the importance of the
songs seem lost on filmmaker Ron
Howard. Granted, the Web site
for the movie is www.meanone.-
com. True, Jim Carrey and Busta
Rhymes saunter through some of
“Mr Grinch” in the film and on the
soundtrack, but both tunes are
practically wasted on screen and
on CD. Instead, the Faith Hill sin-
gle “Where Are You Christmas?”
is given the royal treatment, blar-
ing right at the close of the movie with big credits rolling for it before
those of the filmmukers or cast . . . Geez, what are we marketing here?
Hitting the audience with a brick emblazoned with Hill’s name might
have been more subtle.

“I waited for the credits when I saw the film,” Hague recalls
humorously. “It feels so great, after all this time, to be involved in
this project in any way. So, near the very end, I believe after the sec-
ond-unit masseuse, came the songwriting credits.”

Joking aside, “The Grinch” soundtrack tries to be part pop album,
part score and misses a great chance to become a Christmas staple
through its lack of direction. The album features Carrey and Busta
Rhymes’ “Mr. Grinch,” N Synec’s “You Don’t Have To Be Alone,”
“Green Christmas” by Barenaked Ladies, Ben Folds Five’s “Lone-
ly Christmas,” Smash mouth’s “Better Do It Right,” and even the
Trans-Siberian Orchestra’s “Whoville Medley.”

Hill’s single is also on the 23-song CD, with the rest of the tracks
being pulled from James Horner’s beautiful (as usual) score.

BESINAL NSHIOD PIRTENE SSEBRTAACK

HIDDEN BEAUTY: The soundtrack to the new Ang Lee film
“Crouching Tiger, Hidden Dragon” (Sony Music) is one of the most
beautiful scores released this year. Composed by Tan Dun, it fea-
tures cello solos by Yo-Yo Ma, and nowhere will a more listenable
score album be found. The set plunges the listener into the mystical
world of China with all the musical flavors and inflections the region
has to offer.

Since this is not a typical martial-arts movie, the soundtrack is not
a typical score. From the orchestral treatments merged with Ma’s
solos to Coco Lee’s “A Love Before Time,” this CD is a must-have.

MUSIC FROM SPACE: The movie “Red Planet” may not be burn-
ing up the box office, but the soundtrack (Pangea Records) should
find its way into the hands of electronica fans. It features a remix of
the Police’s “When The World Is Running Down, You Make The
Best Of What’s Still Around” by Different Gear, a version that was
initially an illegal remix in the group’s European homeland. The song
went out as a bootleg and even appeared as such on Billboard’s Hot
Dance Music/Club Play chart. Now it’s here, legal and better than
ever.

The soundtrack also features a cut from Sting’s “Brand New Day”
album, “A Thousand Years,” and new material from Peter Gabriel
with help from electronica sensation BT, as well as from U.S. new-
comer Emma Shapplin. The score cuts by Graeme Revell (“Dead
Calm,” “The Crow”) fit perfectly and keep with the album’s eclectic,
electronic, and definitely out-of-this-world appeal.

30

www.billboard.com

www americanradiohistorvy com

BILLBOARD DECEMBER 2, 2000


www.americanradiohistory.com

iLLeoArD's H E AT S E E K E [RQ S ABum cHARrT

| [ | RUSERASRS XSS Sy e W o s o e oo a0 1% SUBpauert S e
23} 'u—; wlnag DECEMBER 2. 2000 ately ineligible to appear on the Heatseskers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
£z |32 ; S ﬁARPyNSTE NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE available. CJ Albums with the greatest sales gains. 2 2000, Billboard/BP| Communications.

NEE T . No. 1 B WSS T — (ZB)| % | 6 | AT THE DRIVE-IN GRAND ROYAL 43999*VIRGIN (9.98 CD) RELATIONSHIP OF COMMAND
@ 2 3 LIFEHOUSE DREAMWORKS 450231/Il;lTERSCOPE a8 NO NAME FACE @ 29 | 28 | RASCAL FLATTS LYRIC STREET 165011/HOLLYWOOD (8.98/12.98) RASCAL FLATTS
3 3 3 SAMANTHA MUMBA wILD CARD/POLYDOR 549413/INTERSCOPE (11.98/17.98) GOTTA TELL YOU & 4 2 TS LT S T L o e e e oy PNICONTETIONAL
4 4 68 BRAD PAISLEY @ ARISTA NASHVILLE 1887 /RLG (10.98/16.98) WHO NEEDS PICTURES @ MEW b | LINDA EDER FEATURING THE BROADWAY GOSPEL CHOIR ATLANTIC 83405/AG (12 98/18.98) CHRISTMAS STAYS THE SAME.
5 | 6 | 13 | DONNIE MCCLURKIN VERITY 43150 (10.98/16.98) LIVE IN LONDON AND MORE... 30 1.°25) N RAZETFOREFRONTI2S257.(1608,00) THE PLAN
@ RE-ENTRY | DON MOEN HOSANNA! 1782/INTEGRITY (10.98/12.98) | WILL SING 3| 40 7 RCY D. MERCER VIRGIN (NASHVILLE: 50003 (10.98/16.98) HOW BIG'A BOY ARE YA? VOLUME SEVEN/HANGIN' IT UP
@ NEW > CLEDUS T. JUDD MONUMENT 85106/SONY (NASHVILLE) (11.98 EQ/17.98) JUST ANOTHER DAY IN PAROD(E? a2 2 4 PASSION WORSHIP BAND sPARROW 51768 (15 98 CD) PASSION: ONEDAY LIVE
8 | 5 | 4 | THENEW LIFE COMMUNITY CHOIR FEATURING JOHN P KEE veRry 42130 125818581 NOT GUILTY. THE EXPERIENCE 33 | 34 WM KEITH URBAN capiToL (NASHVILLEY 97591 (10.98/16.96} KEITH URBAN
9 | 11 | 4 | REBECCA ST. JAMES FOREFRONT 25251 (16.98 CD) TRANSFORM 34 | 35 | 14 | RODNEY CARRINGTON CAPITOL (NASHVILLE) 24827 (10.98/17.98) MORNING WOOD
10 | 10 | 6 | KEB' MO’ OKEH/550 MUSIC 61428/EPIC (12.98 EQ/18.98) THE DOOR 35 | 30 | 8 | SONICFLOOD GOTEE 2802 (15.98 CD) SOpgE oo,
@ 20 | 5 | CRAZY TOWN COLUMBIA 63654/CRG (8.98 EQ/13 98) THE GIFT OF GAME 36 | 39 | 9 | DEBELAH MORGAN THE DAS LABEL/ATLANTIC 83342/AG (11.98/17.98) DANCE WITH ME
12 16 12 | STACIE ORRICO FOREFRONT 25253 (11.98/15.98) GENUINE @ MEW P | LOS TUCANES DE TIJUANA MERCURY 013021/UNIVERSAL LATINO (7.98/13.98) CORRIDOS DE PRIMERA PLANA
13 | 17 | 18 | ZOEGIRL sparrow 51734 (15.98 CD) ZOEGIRL 38 | 32 | 21 | NINA GORDON WARNER BROS. 47746 (11.98/17.98) TONIGHT AND THE REST OF MY LIFE
14 | 8 | 3 | JAMIE O'NEAL MERCURY (NASHVILLE) 170132 (8.98/12.98) SHIVER 39 | 28 | 5 | TONY IOMMI DIVINE 27857/PRIORITY (10.98/16.98) IOMMmI
15 | 9 | 18 | THE UNION UNDERGROUND PORTRAITICOLUMBIA 677787/CRG (7 98 EQ111.98) ..AN EDUCATION IN REBELLION 40 | 41 | 3 | MARCO ANTONIO SOLIS FONOVISA 052 (9.98/14.98) EN VIVO
16 13 7 PAUL OAKENFOLD LONDON-SIRE 31035 (19,98 CD) PERFECTO PRESENTS ANOTHER WORLD 41 45 g KURT CARR & THE KURT CARR SINGERS GOSPO CENTRIC 490747/INTERSCOPE (10.98/15.98) AWESOME WONDER
17 15 23 HOKU GEFFEN 490646/INTERSCOPE (11.98/17.98) HOKU RE-ENTRY | BEBEL GILBERTO zIRIGUIBOOM 1026/SIX DEGREES (16.98 CD) TANTO TEMPO
18 12 2 COLDPLAY NETTWERK 30162/CAPITOL (16.98 CD) PARACHUTES 43 26 4 AFU-RA D&D/IN THE PAINT/FAT BEATS 8210*/KOCH (10.98/17.98) BODY OF THE LIFE FORCE
19 7 6 OSCAR DE LA HOYA EMI LATIN 21967 (11.98/17.98) 0OSCAR DE LA HOYA 4 | 31 10 | DJ SKRIBBLE BIG BEAT/ATLANTIC 83343/AG (17.98 CD) ESSENTIAL DANCE 2000
20 | 18 | 27 | NICKELBACK ROADRUNNER 8586 (8.98/13.98) THE STATE I R¥ 6 | THE OC SUPERTONES BEC 17740 (16.98 CD) LOUD AND CLEAR
21 14 3 CHRIS RICE ROCKETOWN/WORD &1474/EPIC (11,98 EQ/16.98) SMELL THE COLOR 9 NEW P | LOS TUCANES DE TIJUANA MERCURY 159675/UNIVERSAL LATINO (7.98/13.98) ME GUSTA VIVIR DE NOCHE
22 20 20 PHIL VASSAR ARISTA NASHVILLE 18891/RLG (10.98/16.98) PHIL VASSAR @ RE-ENTRY | LOS ANGELES DE CHARLY FONOVISA 6096 (8.98/12.98) UN SUENO
23 22 6 CHAYANNE SONY DISCOS 84098 (10.98 EQ/17.98) SIMPLEMENTE —H T 37 6 GOOD CHARLOTTE DAYLIGHT 61452/EPIC (11.98 EQ/17.98) GOOD CHARLOTTE
24 19 10 EVAN AND JARON COLUMBIA 69937/CRG (11.98 EQ/17.98) EVAN AND JARON 49 38 8 PHIFE DAWG GROOVE ATTACK 068*/LANDSPEED (11.98/16.98) VENTILATION : DA LP
@ 36 4 NELLY FURTADO DREAMWORKS 4502 17/INTERSCOPE (8.98/12.98) WHOA, NELLY! 50 42 4 RONI SIZE/REPRAZENT TALKII\I' [O_UE/ISLAND 548201/IDIMG (17.98 CD) IN THE MODE

PORPULAR-UPRISINGS

BILLBOARD’S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARLA HAY

CHRISTIAN METAL:
Living Sacrifice has been
bringing its brand of Chris-
tian heavy metal to audi-
ences since the early '90s,
when the band released its
self-titled debut album. The

Diffuse This. New York-
based rock band Diffuser
recently changed its name
from Flu 13. “We just got
sick of all the name/number
bands saturating the mar-
ket,” says drummer Billy

Alemaghides.  Diffuser’s
major-label debut album,
“Injury Loves Melody,” is
due Jan. 23, 2001, on Hol-
lywood Records. The band
is touring with SR-71 in
December.

Little Rock, Ark.-based
group is bubbling under the
Heatseekers chart with its
current album, “Hammer-
ing Process” (Chordant
Records).

Living Sacrifice embarks
on a West Coast tour with

P.0.D. beginning Thursday
(30) in Portland, Ore. Other
tour dates include Dec. 5 in
Los Angeles and Dec. 8in San
Diego.

STRAIGHT OUT OF
ICELAND: Bjork is Ice-
land’s best-known musical
export. Now comes another
[celandic songbird, Emil-
iana Torrini, whose debut
album, “Love In The Time
Of Science,” is on Virgin
Records. Many of

Freelon’s Jazz. Grammy-
nominated jazz artist Nnenna
Freelon has returned with a
new album, “Soulcall” (Con-
cord Records), which she pro-
duced. She says, “It's a chal-
lenge to split your brain into
two roles —artist and produc-
er.”

REGIONAL HEATSEEKERS NO.

album were co-

MOUNTAIN

the songs on the n

written by ex-

Blue Man Group, Audio

Tears For Fears
singer/songwriter
Roland Orzabal,
who co-produced
the album. The set
has been released
to triple-A, college,
and modern rock
radio.

\

EAST

SoulDecision, No One Does It Better

1s

The album’s first single,
“Candles,” has a familiar ring:
It features part of the classic
Smokey Robinson & the Mir-
acles song “The Tracks Of My
Tears.”

“Candles” was No. 1 on the
Bubbling Under R&B/Hip-
Hop Singles chart in the Nov.
11 issue. The video for the
song has been released to
such video outlets as BET
and the Box.

BAM GOSPEL:

NORTHEAST

Samantha Mumba, Gofta Tell You

Gospel act Bam
Crawford’s Pur-
pose, led by singer

NORTH CENTRAL

A

S\

Bam Crawford,
returns Dec. 12
with the release of
the album “The

MIDDLE ATLANTIC
SoulDecision, No One Does It Better

Book Of Life”
(Harmony/Epic

WEST NORTH CENTRAL

[ = 2

" Records).

PRU FOR YOU: n

Coldplay, Parachutes

PACIFIC

]

Houston-based
R&B singer Pru is
considered part of
the latest wave of
alternative soul
singers (such as Jill Scott
and Rachelle Farrell) who
are carving out their own
laid-back style, which is
heavily influenced by jazz.
Pru’s self-titled debut album
on Capitol Records is cur-
rently bubbling under the
Heatseekers chart.

Lorie Line, The Silver Album _’
)

SOUTH ATLANTIC
Litehouse, No Name Face

The album was
produced by Loris

T

\

SOUTH CENTRAL

Litehouse, No Name Face

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
. Blue Man Group Audio
Jamie O'Neal Shiver
SoulDecision No One Does It Better
Brad Paisley Who Needs Pictures
Litehouse No Name Face
Paul Oakenfold Perfecto Presents Another World
Los Tucanes De Tijuana Me Gusta Vivir Oe Noche
Los Tucanes De Tijuana Corridos De Primera Plana
. Samantha Mumba Gotta Teil You
. Oscar De La Hoya Oscar De La Hoya

SOENMIPWN -

—

NORTHEAST
. Samantha Mumba Gotta Teil You
SoulDecision No One Does It Better
. Lifehouse No Name Face
. Lee Williams And The Spiritual QC’s Geod Time
Punchline & Wordsworth Punch N Words
DJ Skribble Essential Dance 2000
Phife Dawg Ventilation - Da LP
Keb' Ma' The Door
. Linda Eder Feat. The Broadway Gospel Choir Criisimas Stays The Same
. Afu-Ra Body Of The Life Force

SOPNNIPWN

—

Holland and Sheila
E. (the percussion-
ist who used to be
in Prince’s band).
“In The Presence
Of The Lord” is the
album’s first single,
and it’s been released to
gospel, contemporary Chris-
tian, and selected R&B out-
lets.

Bam Crawford’s Purpose
will get plenty of exposure for
the album via ads on BET and
in gospel publications such as
Gospel Today and Gospel

Industry. Crawford also has a
weekly radio and TV show
that, according to Epic, reach-
es 37 million people.

LATIN BEAT: Pop/rock
band La Mosca Tsé Tsé is a
top-selling platinum act in
its native Argentina as well
as in Spain, according to the
group’s label, EMI Latin.
The Buenos Aires-based

Moore’s Alter Ego. Fish-
bone front man Angelo
Moore has released a spo-
ken word/music album,
“The Yin Yang Thang”
{(Asian Man Records), under
the name of his alter ego,
Dr. Madd Vibe. The album
addresses political and
social issues in “a world
gone mad,” says Moore.

group makes its U.S. album
debut with “Visperas De Car-
naval,” set for release Dec. 5.
The album’s first single and
video, “Para No Verte Mas,”
is being serviced to Latin
radio and video outlets.
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* THE JANUARIES

The Januaries

PRODUCERS: John Fields, Rick Boston

Foodchain Records/lightyear Entertainment 54394
If a sunlit Sunday afternoon spent in pas-
sion could be embodied in a CD), it would
take the form of “The Januaries.” The
relaxing sensuality of the Januaries’ sonic
landseape is a distinct blend of the erotic
and the dreamy. Imagine the point where
Debbie Harry, Beth Gibbons, Dolores
O’Riordan, and Jane Birkin intersect, and
you'll hear Debbie Diamond, the sextet’s
lead singer/guitarist. Diamond and co-
founding member, guitarist Rick Boston
(formerly of Low Pop Suicide), met in
January of 1998 and have been dwelling
in the catacombs of the Los Angeles
underground ever since. The essence of
their sound is deftly illustrated in such
tracks as “Juliette” and “All Systems A
GoGo.” However, “Chocolate And Straw-
berries,” “The Girl’s Insane,” and an unti-
tled bonus track best exemplify the
erogenous nature of the Januaries. Dis-
tributed by WEA.

NEIL YOUNG

Road Rock: Volume 1

PRODUCERS: Neil Young, Ben Keith

Reprise 48036

“Road Rock: Volume 1" is the fifth Neil
Young live album issued in the past
decade, and unlike such predecessors as
1992's “Unplugged.” this eight-song col-
lection seems designed with long-faithful
fans firmly in mind. Except for a cover of
Bob Dylan’s “All Along The Watchtower”
and the previously unreleased “Fool For
Your Love,” this set showcases golden
performances of obscure, vintage album
cuts, including two nuggets from 1978’

Reviews & Previews

SPOTLIGHT

CANDI STATON

Here's A Biessing Far You

PRODUCER: Marcus Williams

Beracah/Lightyear 54425

After a career spanning more than
three decades of popular music, with
more twists and turns than any novel-
ist could ever invent, Candi Staton—
former *70s disco diva-turned gospel
star—is not only still standing but
soaring like never before. Her million-
selling classic, 1976’s “Young Hearts
Run Free,” remains a staple of dance
clubs around the world. Returning to
lher gospel roots in 1983, Staton has
never faltered in 11 albums in that
genre. With 1999’s superlative
dance/pop effort “Outside In” issued
only in the U.K., Staton returns state-
side with this superb slice of gospel/
R&B, which should engage, entertain,
and uplift her still-immense fan base
while offering the church and gospel
radio more than plenty to latch on to.
Staton’s bluesy powerhouse duet with
Joe Ligon (of gospel legends the
Mighty Clouds Ot Joy), titled “Your
Face,” could wake the dead. Longtime
listeners will hear echoes of disco days
in the smooth-but-sizzling, hooky, and
relentlessly grooving “Love Yourself.”
This is an absolutely indispensable
chapter in the oeuvre of one of Ameri-
ca’s truly great artists.

gorgeous “Comes A Time™ the weeping
“Peace Of Mind" and Southern-fried
“Motorcyele Mama.” While newcomers
may have trouble getting through the
opening 18-minute “Cowgirl In The
Sand,” the double-digit “Tonight's The
Night” is universally striking. Young’s
ace band features longtime cohorts
(including drummer Jim Keltner), and
the Pretenders’ Chrissie Hynde guests
on the raucous rendition of “Watchtow-
er.” In December, “Road Rock” is due on

SPOTLIGHT

ARTFUL DODGER

Re-Rewind

PRODUCERS: various

ftri/London-Sire 31154

Right now, in the U.K.,, a style of
dance music known as 2-step—or U.K.
garage—is, hands down, the sound du
jour. Steeped in frenetic drum’n’bass-
hued rhythms, R& B-skewed beats,
melodies for days, and ultra sub-base,
2-step perfectly captures the best of
three worlds: underground dance,
American R&B, and sugar-coated pop.
Championing this truly infectious and
bootie-shakin’ sound is Artful Dodger.
Consisting of classically trained musi-
cians/DJs Mark Hill :aind Pete Dev-
ereux, Artful Dodger has already
scored major points on England’s pop
charts with twitchin’ tracks like

“Woman Trouble” and “Re-wind,”
both of which are included on this
beat-mixed compilation. A fine intro-
duction to 2-step, the 15-track “Re-
Rewind” is chock-full of sonic nuggets,
including the Wideboys remix of All
Saints’ “I Know Where It’s At,” the
Dubaholics Featuring Kevin Irwin’s
“Do Me Baby,” United Groove Collec-
tive’s Featuring Shelly’s “Glad You
Came To Me,” Robbie Craig Vs.
Gerideau’s “Who's The Better Man,”
and the Tru Faith remix of Christian
Falk Featuring Demetreus’ “Make It
Right.”

DVD Audio and DVD Video (the latter
with 20 tracks).

DRIVE-BY TRUCKERS

Alabama Ass-Whuppin’

PRODUCER: Earl Hicks

Secondheaven.com 0008

Drive-By Truckers deliver a trailer park
full of sweat, beer, love, lust. and soul with
this Internet-only release. Recorded live

SPOTLIGHT
. 4D | PAJT

SANDI PATTY
These Days
PRODUCERS: Phil Naish, Brent Bourgeois, Greg
Nelson, Hal. S. Batt

Word 080688-2024

Sandi Patty has long been the Christ-
ian music industry’s premier diva, a
title she’s worn modestly as her soar-
ing soprano has carried faith-filled
music to audiences around the world.
She won the Gospel Music Assn’s
Dove Award for female vocalist for an
incredible 11 consecutive years and
has racked up numerous other acco-
lades. A lesser artist might give in to
the temptation to rest on her laurels,
but on this stellar collection of songs,
Patty sounds so energized, so passion-
ate, you'd think it was the first time
she ever stepped up to a mike.
“Wouldn’t Trade It For The World”
gets the project off to a jubilant start
and showcases the full range of those
impressive pipes. The album is loaded
with songs sure to fare well on Christ-
ian AC radio, such as “Wings Of
Peace,” “These Are The Days,” and
“Candles.” One of the album’s high-
lights is “Solo E! Amor,” a beautiful
English/Spanish duet with Miguel
Angel Guerra. “These Days” is a true
testament to an artist who has sur-
vived life’s ups and downs to deliver
one of the strongest albums of her
career.

last year and lett “rough. drunk, and
ragged like the devil intended,” this
record is a rampage. The Truckers’ sound
resembles Lynyrd Skynyrd meeting the
Sex Pistols in a barroom brawl, with
Skynyrd handily winning. Truckers tront
man and chief lyricist Patterson Hood
populates his songs with white-trash sad
sacks possessing too much soul to be fic-
tional; amazing insights often pierce the
drunken haze. Highlights include the

’ WENDY CARLOS
Digital Moonscapes
PRODUCER: Wendy Carlos
1 East Side Digital ESD 81542
|
| Beauty In The Beast
PRODUCER: wendy Carios
East Side Digital ESD 81552
It used to be said that the synthesizer
could create any
sound you could
imagine. Two
new reissues
from synthesiz-
er pioneer
Wendy Carlos
prove both the
prophecy and
fallacy of that argument. “Digital Moon-
scapes,” originally released in 1984, is
Carlos’ attempt at a digital orchestra. A
work of classical dimensions, “Moon-
scapes” sounded a bit clunky even in

{

VITAL RE

1984, and it hasn’t acerued the antique
charm that surrounds her “Switched-On
Bach” recordings. Carlos attempts to re-
create acoustic instruments and new
instruments based on acoustic models,
but she never comes close, and her com-
position is by turns corny and preten-
tious. “Beauty In The Beast,” on the
other hand, is a formidable recording, a
manifesto for
the synthesizer
in the global vil-
lage. Carlos dig-
itally hand-
crafted her own
global orches-
tra, coupling
hybrid instru-
ments and timbres that are remarkably
true to form, from the roaring Tibetan
trumpets that open the album to the
gender xylophones and suling tlutes.
Carlos’ alternate tunings, which make

ISSUES®

the melodies sound like they’re being
bent in a funhouse mirror, may throw off’
some listeners, but once your ears
adjust, it adds to the otherworldly force
of a music born in both technology and
ancient cultures.

VARIOUS ARTISTS

THE FUNK BOX

PRODUCERS: various

Hip-D/Universat 314 541 789

Culled from the still-influential genre’s
1970-83 heyday, this four-CD, 55-track
collection chronologically beats its way
through funk history by tapping into a
treasure chest of major chart-toppers,
one-hit wonders, and rare 12-inch
mixes. We're talking iconic funkmeis-
ters such as James Brown, Parlia-
ment/Funkadelic, Rick James, and the
Ohio Players, plus New Birth (“I Can
Understand It"), the Chakachas (“Jun-
gle Fever”), and other notables. By no

means stingy on the funk, the boxed set
features full-length versions of every
track, including the CD debut of the
Brothers
Johnson’s six-
minute “Get
The Funk Out
Ma Face” and
the U.S.CD
debut of
Patrice
Rushen’s
“The Hump.”
There’s also a
48-page book-
let brimming
with photos,
annotations,
anecdotes,
and an essay
by historian Steven Ivory. This is a defi-
nite must for those who like their funk
straight up—with no chaser.

fierce “Why Henry Drinks,” the sentimen-
tal mama epic “18 Wheels Of Love,” and a
tribute to “Steve McQueen.” Profane,
funny, blustering, and disarmingly senti-

s

mental, “Alahama Ass-Whuppin' " is like a
good truck-stop breakfast—it sticks with
you a while.

R&B/HIP-HOP

VARIOUS ARTISTS
Salesides Greatest Bumps
PRODUCERS: various
Quannum Projects 022
Three years ago, DJ Shadow, Blackali-
cious {Chief Xcel and the Gift Of Gab),
and Latyrx (Latee! the Truth Speaker
and Lyries Born) formed Solesides
(which later became Quannum Projects)
as an artist-driven label for like-minded
hip-hop musicians who wanted to release
their own music. The two-disc “Greatest
Jumps” is a brief but extremely enjoy-
able trip down memory lane. Blackali-
cious’ “Swan Lake” has been Quannum’s
biggest seller to date, and one listen will
show why. The laid-back guitars and
horns give the track a "70s feel, as Gab
drops similarly relaxed flows. Shadow,
Quannum’s head man behind the wheels
of steel. mixes and matches samples and
breakbeats into uptempo instrumental
narratives on “Entropy” and “Hardcore
[Instrumental] Hip-Hop.” Lateef takes
his lyrics to the next level on “The
Wreckoning.” Released in 1996 as a 12-
inch vinyl single, the eerie track works
well with the stream-of-consciousness
lyricism of the collection.

COUNTRY

* THE DOMINO KINGS

Life And 20

PRODUCER: Lou Whitney

Slewfoot Records SF801

The Domino Kings are a kickin’ trio out of
Springfield, Mo., and their debut on Mis-
souri-based indie Slewfoot Records is a
retro country romp with solid original
material. Largely influenced by 1960s
power country. the Kings play with vigor
and attitude. Bassist/vocalist Brian
Capps' “Borrow A Lie” and “Where Your
Lies Stop” are neat Bakersfield shutfles.
Elsewhere, guitarist/vocalist Stevie New-
man offers languid country three-quarter
weepers like “One More Day.” as well as
the driving bluegrass romp “The End Of
You.” Other winners include “Deep And
Black,” which brings early-"60s-era Cash
to mind, and the title cut. a spooky
Appalachian dirge delivered with mourn-
ful styte. Much of the star quality here
belongs to Newmaun's wicked guitar
chops, often echoing the styles of axe aces
of yore like Don Rich and Luther Perkins.

SHANE McANALLY

Shane McAnally

PRODUCER: Rich Herring

Curb 77818

Shane MeAnally's debut on Curb alter-
nates between "70s-era pop/schlock and
endearing contempotary country.
McAnally’s voice is appealing, but too
often it’s wasted on Seuls & Crofts-style
miscalculations like “Run Away” and sing-
songy puff like “The Definition Of Love.”
On the other hand, It Comes And Goes”
is the kind of powerhouse ballad that took
Garth Brooks to the top, and a nice boo-
gie-woogie tempo helps “You Ain’t Seen
Nothin' Yet” overcome its lyrical short-
comings. MeAnally is on a vocal roll with
“Little Imperfections” until the song is
nearly ruined by a too-cute chorus (pic-
ture “This Kiss” for guys). At a time when
mainstream country music needs edge,
heart, and guts from its new male talent,
McAnally veers toward vapor. He may

(Continued on next page)

ALBUM

» SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and out
» standing collections of works by one or more artists. PICKS {p»): New releases predicted to hit the top ha!f of the chart in the corresponding format. CRITICS' CHOICES (#): New releases, regardless of chart potential, highty recommended because

of their musical merit. MUSIC TO MY EARS (JJ): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All aibums commercially available in the U.S. are eligible. Send review
copies to Michael Paoletta, Biliboard, 770 Broadway, New York, N.Y. 10003. Send country albums to Ray Waddell, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.); Bradley Bambarger (classi
caliworid/jazz/pop//N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Brian Garrity (pop/N.Y.); Gordon Ely {(gospel); John Diliberto (new age);.Philip van Vleck (blues/worid); Leila Cobo (Latin).
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(Continued from preceding page)

claim to still listen to Lynyrd Skynyrd,
but you wouldn’t know it from any song
on this record.

» JOSE GUADALUPE ESPARZA
Enfermo De Amor
PRODUCER: Jose Guadalupe Esparza
Fenovisa FP 10126
On his latest solo outing, singer/song-
writer José Guadalupe Esparza, formerly
of the phenomenally successful Bronco,
returns to his grupero roots in hopes of
recapturing the Bronco charm. “Enfermo
De Amor” is a collection of upbeat
cumbias and slower ballads, all romantic
in content, all simple, all catchy. Esparza
varies the sound, going from saucy, accor-
dion-accompanied fare (“Si Estuviera En
Mis Manos” and the title track) to sappier
material like “Quisiera Que Fuera Un
Suefio,” on which he proudly wears his
heart on his sleeve. Nevertheless, this is
primarily a dance album, and Esparza
sounds most at ease in the sparkier num-
bers, which are also more interesting—
both musically and lyrically.

ORISHAS

A Lo Cubano

PRODUCER: Nilo for La Chapelle

Surco/Universal 012-159 571

The mix of Afro-Cuban and hip-hop beats
seems, at first, a patently obvious thing to
try. But even if it’s been done before, the
end product hasn't approached the perfect
integration found in the debut album by
Cuban rap quartet Orishas. The Paris-
based troupe blends rhyme and a diverse
array of traditional Cuban rhythms and
melodies with underlying techno grooves
and scratching. This dazzling and often
highly melodic brew sometimes sounds
like timba and is a tribute to Cuba’s musi-
cal richness. Where Orishas fall short,
however, is in its lyrics, which, although
witty in their wordplay, lack compelling
content, settling instead for rather gener-
ic reminiscing about background and
homeland. If the group were to change its
rap rather than its tune, the results would
be explosive.

* PARIS COMBO

Living Room

PRODUCERS: David Lewis, Alain Cluzeau, Paris Combo
Tinder Records 42860882

Paris Combo is the hottest cabaret act
to come out of the City of Lights in a
long time. Led by chanteuse Belle du
Barry, who's also the group’s principal
lyricist, and innovative trumpeter
David Lewis, a veteran of Manu Diban-
go’s band, this classy quintet draws on a
wide and wild array of sources and
influences to create what is definitely
one of the coolest small-group sounds on
either side of the Atlantic. The act
thrives in the Django-esque, hot jazz
groove we hear on “Terrien D’eau
Douce”; then the very next track,
“Sefor,” enters sweet samba territory.
“Pas A Pas” has the air of a Bahia
rhumba, while “L’avenir Incertain Du
Titanic,” “Chez Nous,” and “Si Mon
Amour” are sophisticated interpolations
of hot jazz and more recent pop/jazz
styles. The album closes with
“Mobil’homme,” a captivating number
that draws its inspiration from the exot-
ie melodies and rhythms of the Magreb.

* SONNY LANDRETH

Levee Town

PRODUCERS: Mike Post, R.S. Field, Sonny Landreth
Sugar Hill 3925

Landreth’s sound has always been singu-
lar, a seamless, instinetive, fusion of zyde-
co and swamp blues that could only come

from a musician who grew up running
the bayous of south Louisiana and gig-
ging with zydeco legend Clifton Chenier.
“Levee Town” is a high-water mark for
Landreth. Long known as an amazing
slide guitarist, Landreth here offers such
a wealth of material that it’s impossible
to ignore his gift as a lyricist. Tunes like
“The U.S.S. Zydecoldsmobile,” “Deep
South,” “Spider-Gris,” “This River,” and
the title track aren’t just killer arrange-
ments—they’re stories that elicit time,
place, and atmosphere. Landreth takes
listeners for a ride down the back roads
of south Louisiana in his big ole’ Oldsmo-
bile. He evokes the cypress trees and the
Spanish moss draped over the dark
bayou waters and the clinging humidity
of nights in the Atchafalaya Basin.

» NATALIE WILSON & THE S.0.P. CHORALE
Girl Director

PRODUCERS: Joe "Flip" Wilson, Nataiie Wilson,
Metvin Smith
Gespe Centric 90675
As the first woman to direct and front
a nationally known, major-label gospel
choir, Wilson arrives on this debut
album with solid credentials, strong
songs, and over-the-top talent, not to
mention a host of famous guest artists.
Superstars like Lauryn Hill and Faith
Evans have passed through Wilson’s
30-voice, South Orange, N.J., choir on
their way to the top. And it’s not hard
to hear how the group was and remains
a fitting and fertile training ground for
such A-team talent. Hard-hitting hip-
hop and rap is the ensemble’s forte
(“Act Like You Know,” featuring R&B
renaissance man Rodney Jerkins), but
Evans’ guest turn on the soul-stirring
“Crown” proves that Wilson and com-
pany are equally adept at rich ballads.
With much-heralded session man (and
Wilson’s husband) Joe “Flip” Wilson
manning the boards, “Girl Director”
has all the makings of a major break-
out.

CHRISTMAS

LARA & REYES

Navidad

PRODUCER: Sergio Lara, Joe Reyes
Higher Octave Music HOMCD 49488

JEFFMAJORS

Sacred Holidays
PRODUCER: JeffMajors
NAS 14002

BENJAMIN SEARS & BRADFORD CONNER
Rest You Merry: A Holiday Cabaret
PRODUCER: not listed

Oakton Recordings ORCDO006

VARIOUS ARTISTS

A Putumayo World Christmas
PRODUCERS: various
Putumaye PUT 181

VARIOUS ARTISTS

A Thistle & Shamrock Christmas Ceilidh
PRODUCER: Fiona Ritchie

Green Linnet GLCD 1208

VARIOUS ARTISTS

Intimate Portrait: Christmas Belles

PRODUCERS: various

COMPILATION PRODUCERS: Sonja Smith, Ted Myers
Lifetime Music/Rhing R2 79987

VARIOUS ARTISTS

Platinum Christmas
PRODUCERS: various
Arista/RCA/Jive 0124141741

FOR THE REGORD

The correct label for last issue’s
vital reissue, Stevie Ray Vaughan
& Double Trouble’s “SRV,” is
Epic/Legacy.

EDITED BY GHUGK TAYLOR
> 7 - —

* V*ENNA Do You Wanna Know (3:36)
PRODUCER: not listed

WRITER: not listed.

PUBLISHER: not listed

Essential Records (CD promo)

The first two singles from Brit/Ameri-
can pop duo V*enna—*All The Way To
Heaven” and “Where 1 Wanna Be”—
were delightful guilty pleasures, both
as an ode to the long-lived Abba and
examples of Europop at its most deli-
cious. Though U.S. pop radio has
doggedly refused to share this style of
overseas production with America,
let’s hope there are those out there
willing to build this fun act into some-
thing of a cult deal. “Do You Wanna
Know” features an insistent chug-along
beat, lots of peppy production, and a
harmony-drenched vocal that will get
the ears twitching in jubilant rhythm.
It’s solid enough to avoid being labeled
overly joyful or cutesy and produced in
an aggressive manner that forces the
beat to work its way right into your
noggin. This duo, signed to Essential,
is branded a Christian act, and its faith
is strong, as one can witness at
V*enna's Web site (v-enna.com). In
fact, they're hugely popular in that
genre, both live and on Christian radio
stations. But the lyric here is universal
enough that pop radio shouldn’t give a
second thought to its appropriate place
across the board. This one is for the
world, and American programmers
would being doing listeners a fond
favor to get England-born Lucy and
Washington-state-bred Sharnessa on
the air pronto. Much fun. From the
recently released album “Where 1
Wanna Be.”

SWEET FEMALE ATTITUDE Flowers (3:58)
PRODUCERS: Cutfather and Joe

WRITERS: M. Powell, M. Green

PUBLISHERS: AMV/Reverb Music Ltd.

Mill/WEA Germany 82836 (CD import single)

It’s been almost four years since the
Spice Girls invaded America, but the
British scene’s cooled down quite a bit
in the meantime, at least for anything
poppier than Radiohead. Now that the
teenage girl acts have gotten some
clout over here, this is a great time for
Sweet Female Attitude—Leanne
Brown and Catherine Cassidy, a pair
of 20-year-old cuties from Manchester,
England—to cross the pond. “Flow-
ers” was a smash back home, moving
in the clubs and becoming a top five hit
in the U.K. Once in the hands of DJ
Skribble, the track was included on his
mix dise “Essential Dance” this past
summer. While the main mix is a
straightforward, downtempo pop tune,
the song really shines in its remixes,
and the import maxi-single has a slew
of them. The Sunship mix works the
tune into a breakbeat, and the Wack-
side mixes weave the full vocals into a
darker vibe, complete with a deep-
house bassline. Watch this fill the
clubs, as well as make a quick break to
top 40 radio.
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MADDNNA Don't Tell Me (4:10)
PRODUCERS: Madonna, Mirwals Ahmadzai
WRITERS; Madonna, M. Ahmadzai, J. Henry
PUBLISHERS: WB Music/Webo Girl Publish-
ing/1000 Lights Music/Warner-Tamerlaneflemz
Music/True North Music
REMIXERS: Thunderpuss, Richard “Humpty” Vis-
sion, Tracy Young :
Maverick/Warner Bros. 100510 (CD promo)
The sophomgre single from Madonna’s
wildly suteessful “Music” standsin
stark contrast to the wonderfully fran-
tie, manic debut No. 1 single of the
same name. Our Lady M turns phile-
sophical here, using a barrage of poet-
ic pleas to deliver an important mes-
sage to a loved one: Keep it positive,
and don’t tell me things that bring dis-
illusionment to a blissful state of
being. Guided by a casually strummed
guitar that would méke James Taylor
grin, a non-intrusive beat box, and a
cascade of emotion-filled strings,
“Don’t Tell Me” showeases the cre-
ative mind-set of producer Mirwais
Ahmadzai—the maestro behind the
magie of “Mugic”—who blends
acoustic elements with moclern beats,
while adding 4 touch of the electrunic
Zips aml bBlips that, brine continuity to
the entive sel. But enough ahoot the?
avtunl breakidown of the song, Soffice
it to say thal, yetagain, Madonna has
. fousd & way to mesh the nftss:gsdls-
parate elements of arl and mass-
apipeal musie, This track i at oncea
toedapping, easv-on-the-eara hit, and
it iner gametan far from the faox
vhorthmes of mnch of today’s assembly- .
ine pop fodder Don't dare mizs the .« |
remixe:, eithor including Hereely
reconstrnsted dancefloor firewaorks
from: Thunderpuss, Richard “Humpty”
Vissiun, aid Tracy Young, Brave, « .

Mauifonna; you've done it again. %

P> CHANGING FACES Ladies Man (3:56)
PRODUCER: Bryan Michael Cox

WRITERS: B. Guans, T. Johnson, C. Loving
PUBLISHERS: Natures Finest/New Day Entertainment/
Mo Loving Music/Warner Bros. Music Corp., ASCAP;
Songs of windswept Pacific/Nuevo Dia Publishing/
Nature's Finest Music, BMI

Atlantic Recards (CD promo)

One wonders if “Ladies Man” should have
been the first single released from the lat-
est Changing Faces album, “Visit Me.”
That’s because the new release sounds
like part one of their current smash sin-
gle, “That Other Woman.” “Ladies Man”
is about loving the wrong kind of man—
“A playboy/Smooth talking/Dope trick-
ing/Ho pimping”—yet staying with him,
while “That Other Woman” is about kick-
ing that kind of man to the curb. Any
strong, independent woman would proba-
bly cringe listening to the lyric of this
song, but the fact is, it probably repre-
sents a lot more young women out there
than we realize. Otherwise, we wouldn’t
have TV shows like “Ricki Lake” or
“Jerry Springer.” Like the duo’s former
producer, R. Kelly (who’s been able to
combine hip-hop, R&B, gospel, and pop
with a hard street edge), Changing Faces
has perfected the art of singing with a
soft and sweet vocal style, while the
words are pure ghetto: “I wanted to key

his ear/Cut his clothes/I wanted him to
die.” And because the group sings about
everyday lives that listeners can identify
with, propelled by a catchy hook and
funky beats, “Ladies Man” is likely to do
as well, if not better than, “That Other
Woman.” So who'’s in control now?

% NATASHA C. COWARD Secand Time Around (3:47)
PRODUCER: Cedric Solomon

WRITER: C. Solomon

PUBLISHER: not listed

Magnatar 001 (CD singte}

It's easy to forget what you need to be
happy—until someone brings it back to
consciousness, that is. Case in musical
point: Coward’s stellar, incredibly
nuanced performance on this retro-kissed
R&B ballad. The song is simple enough:
Love’s gone wrong, and Miss Coward is
kicking her man out. We've heard it all
before . . . but not like this. Coward
approaches this song with an honest,
soulful quality that is downright com-
pelling. The beauty of Coward is that she
doesn’t accomplish this task by bursting
a lung or yodeling like a fool. Instead, she
inhabits the song. You believe her every
word. And it's remarkable (and sad) that
R&B listeners have been allowed to for-
get how important it is for singers to per-
form as if they've lived what they're
singing. After hearing “Second Time
Around,” you're not likely to be so chari-
table with the glut of so-called divas who
are currently crowding the airwaves.

COUNTRY

P SAWYER BROWN Lookin’ For Love (3:34)
PRODUCERS: Mark A. Miller, Brian Tankersley
WRITERS: W. Matlette, P. Ryan, B. Morrison
PUBLISHERS: Music City Music/EMI Aprit Music/South-
ern Days Music, ASCAP

Curb Recards 1594 (CD promo)

Can anyone believe it’s been 20 years
since Johnny Lee took this song from the
“Urban Cowboy” soundtrack to the top of
Billboard's country singles chart for three
weeks? To many it may seem like only
yesterday, but in reality there’s probably
a whole generation that may not be famil-
iar with this great song. Penned by
Nashville tunesmith Bob Morrison and
two schoolteachers/budding songwriters
(Patti Ryan and Wanda Mallette), the
tune became the anthem for the whole
two-steppin’, mechanical-bull-ridin’, urban
cowboy era. Bottom line: It’s still a great
country song with a simple heartfelt lyric
and a memorable melody. Sawyer Brown
turns in a really nice version. It doesn't
stray too far from the original, just spices
it up a little, and lead vocalist Mark Miller
puts his unique vocal stamp on it. It bows
on Billboard’s Hot Country Singles &
Tracks chart at No. 66 this issue, and it
looks as if it could be a hit for this veteran
band. Nostalgia never sounded so good.

> SR-71 Palitically Correct (3:19)

PRODUCER: Gil Norton

WRITER: M. Allan

PUBLISHERS: Matzoh-Ball Music/EMI April Music,
ASCAP

RCA 60357 (CD promo)

Following the breakout summer success
of its debut single, “Right Now,” which
went to No. 2 on Billboard’s Modern Rock
Tracks chart, the Baltimore foursome SR-
71 turns social critic and returns with
“Politically Correct.” Once again, the band
rocks with a tempo deserving of its name
(the SR-T71 is the fastest plane ever built).
The second single from “Now You See
Inside” throws a couple of extra chords
into the mix, while keeping the band’s
hyper-punk influences intact. Don't
worry—the band hasn’t gone PC. Instead,
guitar-strumming front man Mitch Allan
complains about the over-sensitivity in
society, with characteristically ironie
lyries: “You couldn’t make a Mel Brooks
movie today,” he laments. The peppy cho-

(Continued on next page)
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rus introduces the group's tight harmony
and showcases Allan’s great falsetto.
Funny that few others have attacked the
PC movement; after all, isn’t that what
rock'n’roll's about? This one should follow
its predecessor up the charts.

OPM Better Daze (3:41)

PRODUCERS: Michael Patterson, OPM

WRITERS: M. Meschery, J. Edney, G. Turney
PUBLISHERS: Shakey Lo Music, ASCAP/MNO Music,
ASCAP/OPM Den Music, ASCAP

Attantic 300368 (CD promo}

Los Angeles rap/rock trio OPM follows
the modern rock sueeess of its debut sin-
gle, “Heaven Is A Halfpipe (If I Die),”
with another tune from its “Menace To
Sobriety” disc. Here, the skateboardin’
rockers—Matthew (aka Shakey Lo the
Kreation Kid), John E. Necro, and
Casper (aka Geoff Turney)—prove their
versatility, starting with an Everlast-
esque acoustic guitar line with half-
sung/half-rapped vocals, then charging
into an uptempo raging rocker. Angelo
Moore of Fishbone makes a vocal appear-
ance on the track. Master mixer/engineer
Michael Patterson—notable for his work
on projects from the Notorious B.I.G., R.
Kelly, and Boyz I1 Men—broadens his
palette and adds extra seasoning to the
tune. The promo has Louder Daze and
Softer Daze mixes to fit a wider variety
of stations, for hard and not-so-hard
rockers alike. OPM is now touring with
the Cherry Poppin’ Daddies, a strange
pairing indeed. Or maybe not—throwing
back a bottle of beer might not be so far
from enjoying a little OPM.

GARNET SILK Love You From A Distance (4:26)
PRODUCERS: Maurtce Hunt, Mikey Chung

WRITER: G. Smith

PUBLISHER: DF&A Publishing, ASCAP

Atlantic 300358 (CD promo)

Reggae singer/songwriter Garnet Silk
was hailed as the next Bob Marley and
was finding major success in the reggae
world when tragedy cut his life short in
1994. While learning how to use a shot-
gun, the weapon accidentally discharged,
exploding a cooking gas container at his
mother’s house in Jamaica. After Silk
escaped safely, he returned into the
house to rescue his mother, but both
were trapped in the burning house—
painfully ironic, as his socially conscious
lyrical messages contrasted with the
increasingly violent gun-toting themes
found in the reggae of the early "90s.
Now, Atlantic has released a posthumous
double-disc anthology of his work, “The
Definitive Collection,” with tunes featur-
ing such reggae heavyweights as Sly &
Robbie. “Love You From A Distance”
spotlights Silk’s passionate vocals, and
his lyrics reveal deeper motives than
those found in most of the last decade’s
dancehall music. It’s a pity that he’s not
around to enjoy fame in the U.S.

WARREN ZEVON Back In The High Life (3:37)
PRODUCERS: Paul Q. Kolderie, Sean Siade

WRITERS: S. Winwood, W. Jennings

PUBLISHERS: F.S. Music Ltd., administered by Tirme
Warner/Tamertane Publishing Corp./Willin' David/Blue
Sky Rider Songs. BM|

REMIXER: Peter Asher

Artemis 57 (CD promo)

Here's an ironie choice for a cover, let
alone a single, from the normally ironic
Warren Zevon, off his latest dise, “Life’ll
Kill Ya,” his ninth album in three dec-
ades. At 53, Zevon's sounding a little mel-
lower on this cut, an optimistic cover of
Steve Winwood’s 1987 hit. (But don’t
think he’s gotten too soft—this tune is
followed on the album by “My Shit’s All
Fucked Up.”) The album version features
Zevon singing solo and strumming an
acoustic guitar. The tune finds the artist
sounding pretty sensitive and vulnerable,
his vibrato cracking into a falsetto now
and again. Peter Asher’s remix is more
fitting for radio, adding electric guitar,
strings, and a drum machine to embellish
and punctuate the tune. The remix gives

the track a more contemporary feel,
which will work at select ACs and triple-
As. Though Zevon's classic rock fan base
may not dig such an apparent departure
from his roots, the track will open some
extra ears to his music.

1IM BRICKMAN & OLIVIA NEWTON-JOHN Change 0f Heart (3-21)
PRODUCER: not listed

WRITER: not hsted

PUBLISHER: not listed

Windham Hill (CD promo)

A new recording from Olivia Newton-
John is always a special treat for her
legion of longtime admirers, and Jim
Brickman has proved himself a steady
friend of many of her fans in the adult
realm. “Change Of Heart,” written by
the pair, is a terribly sad song about real-
izing that a relationship has ended and
musing over what the future will bring.
Livvy handles the vocal here with lovely
aplomb—particularly notable because
the recording is live—with Brickman
sending his own emotion waving up and
down the keyboard. Not only is this track
produced, arranged, and performed beau-
tifully, but the lyric is likely to draw in all
of us who have loved, lost, and wondered
how we'll get through those delicate
steps forward. That pretty much ac-
counts for the masses, doesn’t it? AC fans
will rejoice, and fans of these two fantas-
tic artists will applaud right along with
the live audience. From Brickman’s fine
new album, “My Romance: An Evening
With Jim Brickman.”

BRIAN CULBERTSON It's Only You (3:50)
PRODUCER: Brian Culbertson

WRITER: B. Culbertson

PUBLISHERS: Culbertson Mustc/MCA Music Publishing,
ASCAP

Atlantic 300333 (CD promo)

With “It’s Only You,” smooth jazz/R&B
keyboardist/trombonist/songwriter Brian
Culbertson follows up his almost-
crossover tracks “I'm Gonna Miss You,”
and “Get’n Over You,” which both bubbled
under the R&B/Hip-Hop Singles & Tracks
chart over the past year. This cut is more
laid-back and considerably less funky than
the other singles from last year’s critically
acclaimed “Somethin’ Bout Love” set, and
as on those tracks, Culbertson eschews
the 'bone to focus on the keys. It's a shame
that the trombone’s been so underused
lately. But it can be a cool gimmick when
it shows up, even in pop music tracks—
just think of Kool & the Gang’s “Joanna”
or Meco Monardo’s solo in Diana Ross’
“I'm Coming Out.” Even smooth jazz has
a pretty limited supply of trombonists, so
the niche is wide open for Culbertson to
create a name for himself. He might also
want to follow in the path of fellow smooth
Jjazz stars Boney James and Rick Braun,
whose remixes have made noise in the
clubs.

CLASSICAL

RICHARD NANES Adagio For Piana And Orchestra (10:30)
PRODUCER: Gregory K. Squires

WRITER: R. Nanes

PUBLISHER: not listed

Delfon Recording Society 9090 (CD)

Awarded a medal of honor by Austria’s
Albert Schweitzer Society for his
“humanitarian works of music,” Ameri-
can pianist/composer Richard Nanes has
had his pieces performed around the
world and recorded on a series of discs
for the New Jersey-based Delfon label.
Nanes’ latest—a plaintive but exceeding-
ly plain “Adagio For Piano And Orches-
tra”—continues to mine his characteristi-
cally anachronistic pseudo-Romanticism.
He has enlisted first-class support from
the London Philharmonic Orchestra
under Thomas Sanderling, and perhaps
this simple work will hold some appeal
for the undemanding classical radio lis-
tener. Yet, despite good intentions,

Nanes’ “Adagio” is hardly the sort of
thing that seems bound to move anyone
to feel anything except the urge to step
out of the elevator.

DANCE

THE SHRINK Second Opinion (no timing listed)
PRODUCER: Ronald Fiolet

WRITER: R. Fiolet

PUBLISHER: Kick the Bass-Arcade Music Publishers
Radikal 99026 (CD promo)

After making noise with “Nervous
Breakdown” last year, the Dutch col-
lective the Shrink offers its sophomore
project, “Second Opinion.” You don’t
need to lie down on a couch to visit
this Shrink; the pulsating rhythms and
hard trance, along with the kinetic
tempo, pump up the party. The tune
uses a repetitive synth pattern, along
the same lines as Razor N’ Guido’s “Do
It Again.” The trio—comprising
DJ/musician/producers Henry Look-
ers, Ronald Fiolet, and Bobellow—
goes in a new direction for dance
records, breaking into a triple-meter
rhythm for part of the breakdown. The
“Vocal Mix" is barely such, quite the
misnomer—the only vocal consists of a
couple of shout-outs to different cities
and countries around the world, along
with lines like “Are you ready?!” and
“Party!” The same cut has been
released internationally as “Are You
Ready To Party?” Sure sounds like
party time.

SHYNE That's Gangsta (3:43)

PRODUCERS: Puft Daddy, Maric “Yellow Man™ Winans
WRITERS: J. Barrow, S. Combs, M. Winans, L. Sylvers
PUBLISHERS: Solomon's Work/Universal-PolyGram
International Publishing/lustin Combs Publishing,
administered by EMI-April Music/Chappell & Co., o/blo
itself & Sylco Music, ASCAP; Yellow Man Music, admin-
istered by Butter Jinx Music Inc., BMI

Bad Boy 9345 (CD promo}

Those who thought the success of
Shyne’s previous single, “Bad Boy,” was
a fluke will stand corrected with one lis-
ten to this hardcore gem, the second sin-
gle from his self-titled debut. With a flow
that is often compared with that of the
Notorious B.I.G., Shyne has a throaty
growl that seems a little more laid-back
here, on a track lifted from Foster
Sylvers' “Misdemeanor.” Those who
remember this track from the D.0.C.'s
“It’s Funky Enough” will bop along nos-
talgically, while younger listeners will
enjoy discovering the head-nodding
rhythms. Ever timely, Shyne also
employs current slang (e.g., “gangsta”) to
capture his audience. The tales of the rich
and infamous told here are nothing new,
but the music will carry listeners
through. R&B radio and mix shows
should pick up quickly on this infectious
tune. Ironically, Shyne’s personal trials
and tribulations may also be considered
“gangsta.”

CHRISTMAS

SALSOUL ORCHESTRA Merry Christmas All

(no timing histed)
The Right Stuff 10976 (CD track)

JIMEHENDRIX Little Drummer Boy/Silent Night/Auld
Lang Syne (no timing listed)
Experience HendrixMCA (CD promo)

PATSY MAHARAM The Daughter Of Santa Claus
(3:37)

Wild Chrysanthemum 187 (CD single)
Contact: 212-371-4142.

JOI CARDWELL My First Christmas With You
{no timing histed)
EightBall 050 (CD single)

PEABO BRYSON & ROBERTA FLACK The Gift (4.07)
Windham Hill 98-64 (CD promo)

MARIAH CAREY 0 Holy Night (4:27)
Columbia 9118 (c/o Sony) (CD promo)

IN‘ PRINT =

| WAS A ROBOT
By Wolfgang Fiar
Sanctuary Publishing
350 pages; $20

Although Kraftwerk took pride
in blurring the lines between man
and machine, the account of the
group as told by former percus-
sionist Wolfgang Fliir depicts an
all-too human picture of the tech-
no pioneers. In addition to replay-
ing the story of one of Germany’s
major musical exports, Fliir’s tale
also serves as a caution, emphasiz-
ing the often combustible nature of
show-business relationships.

The initial chapters deseribe the
profound effect that early rock-
‘n’roll had on Germany’s first post-
war generation. Fliir was appar-
ently a typical boy in some sad
respects, seeking approval from
a father who
is too remote o,
to give him
much attention.
Flir returns
to this theme
throughout the
book, and it is
his desire to
make it in the
music business
that creates a
chasm between
him and his
father. After
playing in sev-
eral “beat”
combos in the
mid-'60s, Fliir
hooked up with
Ralf Hiitter and Florian Schneider
in 1972, sowing the seeds of
Kraftwerk (which is German for
“power station”).

By 1975, the Uber-Euro
Kraftwerk had an unlikely Amer-
ican hit with its “Autobahn”
album, and the group found itself
performing in front of denim-clad
U.S. audiences still into guitars
and smoking pot, not synthesiz-
ers and futuristic concepts.
Amazingly, a stateside crowd
embraced the band rather than
running it out of town on a rail.

Along with the more avant-
garde Can and Amon Diiil,
Kraftwerk is generally cited as a
progenitor of the so-called “Kraut-
rock” genre, a term Fliir despises.
Yet a point that comes across loud
and clear in “I Was A Robot” is
Kraftwerk’s innovative, individual
use of electronic instrumentation.
Compared with the tools available
to even the most rudimentary
musicians today, Kraftwerk was

.working in the technological Stone
Age. Forced to make do with the
limitations of the time, the band
modified its instruments and, in
some cases, invented new ones
altogether. With several of the

. members having studied architec-

-ture, design was a fort<e. kd

- electronica. -

The dancefloor-friendly
Kraftwerk foreshadowed the
techno/pop scene of the early '80s
by five years. David Bowie, Gary
Numan, the Human League, Devo,
and Depeche Mode all owe a debt
to the band. Bowie, in particular,
would probably never have hit
upon his “Berlin trilogy” of “Low,”
“Heroes,” and “Lodger” without
imbibing Kraftwerk’s synthetic
influence. (In witty homage, Bowie
named a “Heroes” instrumental
“V2 Schneider.”) Even today, the
band’s sounds (and sensibility) are
sampled on all manner of record-
ings, a process lamented by Fliir.

As success enveloped the band,
leaders Hiitter and Schneider both
lived up to the stereotype of the
cold, calculating Teuton, according
to Fliir. During one period, their
devotion to bicycling takes
precedence
over music,
and the group
is effectively
put on hold.
The image Fliir
paints of his
bandmates
dressed in bik-
ing shorts,
shaving their |
legs to decrease
wind resist-
ance, is a hilari-
ous one and
brings to mind
the worst
excesses of
Mike Myers’
over-the-top
character “Dieter” on the recur-
ring “Saturday Night Live” Ger-
manic spoof “Sprockets.”

Around the time of 1978's “The
Man Machine” album, which fea-
tured the haunting chart-topper
“The Model,” Hiitter and Schnei-
der’s fascination with doppel-
ginger robots illustrates the
band’s playful side, although the
desire to have the robots stand in
for the group at press conferences
perhaps underlines the dehuman-
ized quality for which the band has
always been criticized. Several
disappointing albums followed
through the ’80s, and Fliir's last
encounters with his former mates
serve as an object lesson in all that
can go bad with a band. Pre-
dictably, there was a legal tussle
in Germany over “I Was A Robot,”
with certain passages removed
prior to publication.

Fliir can be a little fuzzy on
some details (such as claiming that
U2 existed in 1975-76), and
Kraftwerk’s music has never been
this writer’s cup of tea. Still, the
author has penned an interesting,
inside account of a seminal band,
and it’s one that ought to satisfy
not only Kraftwerk fans but any-
one interested in the genesis of
MIKE VILLANO

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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Philadelphia’s Finest. RuffNation/Warner Bros. recording act No Question and
Hidden Beach/Epic recording artist Jill Scott recently performed together at a
music convention in their native Philadelphia. No Question performed a tribute
to fellow Philadelphians Boyz Il Men, while Scott performed a tribute to Nina
Simone. Shown at the convention, from left, are No Question’s Tommy Blackwell
and Damon Jer'Core, Scott, and No Question’s Dante Massey and Nicholas

Johnson.

BY JEFF LOREZ

NEW YORK—With 10 years un-
der its musical belt, MCA’s sib-
ling duo K-Ci & JoJo has
wrapped up its third album on
MCA Records and is reconnect-
ing with another sibling duo,
Dalvin and Donald “DeVante”
DeGrate, for the long-rumored
Jodeci reunion album slated for
release in 2001.

K-Ci & JoJo’s aptly titled “X”
arrives in stores Dec. 5. The fol-
low-up to 1999’s “It’s Real”
leans heavily toward powertful

B i

R&B and crossover ballads pro-

BENSON BURNER: Jazz, R&B, and pop are terrains
quite familiar to guitar-playing vocalist George Benson,
who will be the focus of an upeoming
PBS special. Premiering Dec. 7 at 9:30
p.m. (ET) and airing nationwide dur-
ing the month, “George Benson:
" Absolutely Live” features the veteran
artist in concert accompanied by the
BBC Swing Orchestra and musicians
from the Ulster Symphony Orches-
tra, along with special guest Joe Sam-
ple. Recorded earlier this year at the
Water-

BENSON

Benson Goes ‘Absaolutely Live’ On PBS;
Artists, Stations To Hook Up At Vegas Event

front Hall in Belfast,
Northern Ireland, the con-
cert special—offering up
such Benson burners as
“Give Me The Night,”
“Breezin’,” “On Broad-
way,” and the current “The
Ghetto/El Barrio”—fol-
lows on the heels of two
recent releases: GRI’s

The
Rhythm
and the

Blues

”

“Absolute Benson,” on
which Sample is a featured
performer, and Warner Archives/Rhino Records’ two-
disc “The George Benson Anthology.”

Very few can lay claim to a 46-year—and counting—
career that spans some 31 albums and eight Grammy
wins (including 1976 record of the year for the timeless
“This Masquerade”). “I’ve gone light-years beyond any-
thing I could imagine,” says Benson. “I started as a singer
and then began playing guitar. After that, I came back to
singing, my first love. To become known as a vocalist after
all my guitar splash is more than I could have hoped for.”

Benson says the Belfast setting was a locale he’s want-
ed to visit for a while. “I have a lot of fans in Ireland and
played in Dublin one year, which brought in a lot of
Belfast fans. But we'd never gone there [Belfast] because
of the risk. This time, [ wanted to go somewhere I'd
never been to get that initial excitement, and we were
able to work it out.”

The title track from the 1983 album “In Your Eyes”
is Benson's favorite song to sing. “I put the same heart
in everything I do,” he says. “But I sang this song at a
wedding once and saw the song’s effect—it’s now become
a wedding song. I've been fortunate to have songs of sub-
stance that I never get tired of singing.”

Though he stays busy touring and performing at var-
ious corporate events, the guitar man says there’s still
one thing he’d like to do: work with classical artist
Andrea Bocelli. “His music is very nice,” says Benson.
“I like what he does.”

by Gaal Mitchell

Also melodically dressing up the PBS airwaves during
December: “Doo Wop 51.” The follow-up to last year's pop-
ular “Doo Wop 50” finds singer Jerry Butler playing host
to the Chiffons, Coasters, and Tokens, among others.

PREMIERE TALENT SHOWCASE: Once aguin, in
conjunction with the Billboard Music Awards (Dec. 5 in
Las Vegas), Premiere Radio is stuging its mega-promo-
tion event. At the MGM Grand Hotel on Dec. 4 and 5,
artists get the chance to hook up with 20 to 25 top adult
R&B stations broadeasting live and representing such
major markets as Chicago, Philadelphia, Atlanta, New
Orleans, and Houston.
Among the artists taking
advantage of this one-
stop event are Lil’ Bow
Wow, Mystikal, and Joe.
Previous swing-throughs
have attracted the likes of
Common, Brian McK-
night, R. Kelly, Toni
Braxton, and Kurupt.
For more information,
contact Barry Krutchik
at  818-377-6364 or
bkrutchik@premiereradio.com.

IN DUSTRY BRIEFS: Warryn Campbell is in the stu-
dio with Atlantic’s Brandy for her upcoming 2001 album
... Boyz II Men’s second single firom its new album is
the Shep Crawford-penned “Thank You In Advance,”
which comes with the bonus track “Leader Of The Pack.”
The foursome, who wrote “Pack” as a response to the
boy band craze, is embarking on a 17-date promo tour of
smaller markets . . . Sister Sledge will appear at the
G&P Charitable Foundation for Cancer Research’s gala
at New York’s Marriott Marquis Thursday (30). It's host-
ed by songwriter Denise Rich, with President Clinton
serving as honorary chairman.

FIRST-QUARTER WATCH: Among the projects set
for tirst-quarter 2001 are MC Bad Azz’s “Personal Busi-
ness,” coming Jan. 16 from Priority. The same day, Pri-
ority also releases Silkk The Shocker’s “My World, My

Way” ... A Jan. 30 sophomore set is coming from Ruff |

Ryders/Interscope first lady Eve, titled “Scorpion”
... Loud’s Big Pun tribute is titled “Endangered
Species.” The Feb. 6 release—coinciding with the one-
year anniversary of the rapper’s untimely death (Feh. 7,
2000)—is a mix of classics from Pun’s two earlier albums,
various collaborations (with Nas and Raekwon, among
others) and unissued tracks, plus Fat Joe-penned liner
notes and personal photos from Pun’s archives.

Next Project For Jodeci Members Will Be A Reunion Album

duced by such heavyweights as
Babyface (“All The Things I
Should Have Known”), Teddy
Riley (“Wanna Do Right”), and
Timbaland (“Game Face”).
Also lending their production
talents were DeVante and Delite,
the latter of whom helmed the
first single, “Crazy.”

“The first time I worked with
Babyface [on the
pair’s first album,
1996’s “Love
Always”], 1 was
scared,” admits K-
Ci (né Hailey). “1
didn’t know if I
could do his style
of music. JoJe
could, but I didn’t
know if my raspy,
soulful voice could
work with smooth
songs. However,
it’s gotten better
every time we’ve
worked with him.
And Guy was a big
influence on us
early on. So the song we did with
Teddy is a mixture of Guy and
Jodeci.” (Both groups were origi-
nally signed to Uptown Records.)

Although he’s a vocalist from
the hip-hop generation, K-Ci
takes after classic soul singers in
both his vocal style and musical
tastes. For example, he describes
another of the new album’s retro-
flavored tracks, “Can’t Find The
Words,” as a “mixture of the late
Johnnie Taylor and

K-Cl & JOJO

was sent to radio Sept. 13. The
duo’s official live tour commences
in mid-February 2001 with three
other to-be-confirmed acts. Two
major in-stores—San Francisco’s
Warehouse Dec. 5 and New
York’s HMV on 125th Street Dec.
7—coincide with the album’s
national release, while the duo
will be Pepsi.com’s home-page-
featured act in
early December.
MCA’s ad cam-
paign will target
print, TV, and
billboards.

“We’re pur-
posefully focus-
ing on a lot of
TV advertising,”
adds Khuallagq,
“with national
and regional ads
running on MTV
and BET.” Print
ads will also run in
Vibe and Sister 11
Sister. TV appear-
ances have already
included BET’s “106 & Park”
and the ABC-aired “Radio
Music Awards,” with guest
stints on “Rosie,” “The View,”
“Late Night With David Let-
terman,” and other shows still
being scheduled. In addition,
“Crazy” will be featured in the
new Paramount/MCA movie
“Save The Last Dance,” which
hits theaters Jan. 19, 2001.

“This album is a huge step in the
right direction for

Bobby Womauack.
It’s my mother’s
favorite song, and
she doesn’t even
listen to R&B, just
gospel.”

MCA is building
its marketing plan
around that diverse
reach. “This isn’t
just another cookie-
cutter R&B re-
cord,” says Hakim
Abdal Khallaq,
MCA’s director of
marketing.
“Because of the
diversity and magic
that these big-
name producers

‘Because of the
diwversity and
magic that
these big-name
producers have
brought to this
album, we
believe it can
make an impact
on many levels’

- HAKIM ABDAL KHALLAQ -

them,” says Dedry
Jones, manager of
Chicago’s Track
One Music. “The
Riley-produced
track is his best in
yvears, and the
Jodeci songs with
DeVante will please
old Jodeci and K-Ci
& Jodo fans alike.”

Certainly, the
smoothed-out
nature of K-Ci &
JoJo’s recent al-
bums is a depar-
ture from the grit-
tier hip-hop/R&B
sound they cham-
pioned as part of

have brought to
this album, we believe it can
make an impact on many levels.
Despite the different production
styles, it holds well together over-
all and flows naturally. It’s not
forced.”

Managed by Damon Jones for
Los Angeles-based Devour
Entertainment and booked by
Dennis Ashley of Creative
Artists, K-Ci & JoJo will be head-
ing out on an extensive radio tour
from Dec. 4 through Jan. 27, 2001,
in support of the album and non-
commercial single “Crazy,” which

Jodeci, with whom
they recorded three albums:
“Forever My Lady” (1991),
“Diary Of A Mad Band” (1994),
and “The Show, The After-Party,
The Hotel” (1995). But K-Ci
promises the group will pick up
where it left off.

“I can’t wait,” he says. “We've
been talking to each other every
other day and DeVante's already
pre-produced 40 to 45 songs. We've
never really been away; we just
took a break. But we're coming
back with an album that’s going to
be funkier than ever.”
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Gity High Debuting On Booga Basement

BY JEFF LOREZ

NEW YORK—It's not difficult to see
why City High is being described as
the new Fugees.

Not only does the group—consist-
ing of a female vocalist (18-year-old
Claudette Ortiz) and two 20-year-old
male singer/rapper/producers (Ryan
Toby and Robby Pardlo)—combine
hip-hop and R&B in the same organ-
ic, earthy style, but it’s signed to
Fugee co-producer (and Wyclef Jean
creative partner/cousin) Jerry Won-
der’s Interscope-distributed Booga
Basement label. Wonder and Jean
also served as co-producers on much
of the album.

The connection deepens upon the
discovery that Toby was first intro-
duced to Jean by Lauryn Hill after

the two met while appearing in the
movie “Sister Act 11”7 in 1992.
Convenient comparisons aside,
however, a listen to City High's self-
titled debut album confirms that the
trio can stand proudly on its own
musical merit. The hot first single,
“What Would You Do,” is being serv-
iced to radio during the second week
of December. Mixed with an infee-
tious hook, this stirring tale about
urban strife—a woman sells her body
to make a living—is just one of sev-
eral tracks with hit potential on the
group’s February 2001 album. Addi-
tional standouts include the uptempo
“Do The Right Thing” with the Prod-
uct G&B, a moving cover of Donny
Hathaway's “Song For You,” and “15
Will Get You 20,” featuring Jean on a

STEPHANIE LOPEZ'S

RN TN
SLCTION

SMOOTH OPERATOR RETURNS: After a six-year hiatus, Sade
returns to the Top R&B/Hip-Hop Albums chart with “Lovers Rock”
(Epice). Her last project, “The Best Of Sade,” was a greatest-hits
package that sold quadruple platinum, peaking at No. 7 on the afore-
mentioned chart and making 1« home there for 111 chart weeks.
“Rock’s” debut at No. 2 proves her audience is a patient and lasting
one.

The first single, “By Your Side,” is rising up the Hot R&B/Hip-Hop
Singles & Tracks chart with airplay from stations like WWIN Balti-
more; WHUR Washington, D.C.; and WILD Boston. Like most core
adult artists of this caliber, an album release causes radio to search for
other tracks to play. The leader thus far seems to be “Somebody
Already Broke My Heart,” which is receiving substantial airplay at
powerhouse stations like KMJQ Houston and KJLH Los Angeles.
Sade will tour to support “Rock” during the spring of 2001. There
seems to be a lot to choose from in this latest installment of Sade’s—
enough to sell 370,000 units overall and almost 80,000 at R&B core
stores in her debut week.

PROFESSIONAL COMES BACK: Another big return this issue
is Keith Sweat with his new album “Didn’t See Me Coming” (Elek-
tra). Sweat is quite the established artist on the Top R&B/Hip-Hop
Albums chart, having logged five solo albums on it to date and a
sixth with Levert, Sweat & Gill in 1997. In 1998, Sweat released
“Still In The Game,” which sold platinum and peaked at No. 2. This
go-around, he debuts at No. 5, selling more than 100,000 albums in
this first frame. “I’ll Trade (A Million Bucks)” is “See Me’s” first sin-
gle. Hitting the top 40 on the Hot R& B/Hip-Hop Singles & Tracks
chart, the track currently reaches more than 10 million listeners a
week at radio. Putting his popularity to good use, Sweat kicked off
his album’s release with three performances: one in Atlanta, one in
Washington, D.C., and one at the famed Apollo Theatre in New York.
Sweat used the shows as holiday food drives, with contest winners
winning tickets for the show by donating food to the needy.

SINGING OUT LOUD: While returning artists are prominent on
this issue’s Top R&B/Hip-Hop Albums chart, a debut artist also

Soul/Def Jam’s R&B-specific label is Musiq. His debut album,
“ATJUSWANNASING,” bows at No. 7, selling just short of 25,000
units at the R&B core stores and 56,000 at the overall SoundScan
panel.

Musiq became popular with the single “Just Friends (Sunny),” which
is from the “Nutty Professor II: The Klumps Soundtrack.” He is cur-
rently on a promotional tour through such major cities as Los Angeles
and New York.

casts quite a shining light. The newest installment from Def '

cut that talks about the pitfalls of
dealing with underage girls.

“We all went to high school
together,” says Toby of the group’s
formation in its hometown of Will-
ingboro, N.J. “But for a while we
were pursuing different things. Rob-
bie met Wyclef at a showcuse at
[New York club] Nell’s. Then he
later introduced me to Clef, and he
realized he’d met me seven years
earlier through Lauryn.”

The group, managed by Bob
Celestin and Ken Joseph, was origi-
nally intended to be a duo consisting
of Toby and Pardlo. However, consid-
ering the fact that Jean and Wonder
were already working with another
male duo, the Product G&B (San-
tana’s “Maria Maria”), the decision
was made to recruit Ortiz.

“I was working on a deal as a solo
artist,” recalls Ortiz, “and they called
me in to sing a hook to one of their
songs. It was my first professional
experience, and we haven’t really
looked buck from there.”

City High is published by Pladis
Music (Toby), Da Musica (Ortiz), and
Hot-ish Music (Pardlo). All three are
signed to EMI/April Music/
ASCAP.

Regarding the socially aware
themes of their lyrics, Toby—who
shares lead vocals with Ortiz and
whose credits include Will Smith’s
“Miami”—says, “We wrote most of
the songs from life experiences. The
situation in the first song really hap-
pened. I was at a bachelor party and
happenel to see that a girl I went to
school with was there stripping.”

City High is musically self-con-
tained: Pardlo plays keyboards and
guitar, and Toby programs the drum-
ming. However, they confess that
their production does at times tuke on
an uncanny similarity to that of men-
tors Jean and Wondler.

“They’ve taught us a lot,” says
Pardlo. “Little production tech-
niques have definitely rubbed off. It
was funny because sometimes we'd
come to them with our own produc-
tions, and they’d start laughing
because it sounded like something
they’d do. We also learned a lot from
them about being in the industry in
general. They have a great work
ethic and never quit. They're bull-
dogs. Clef has also schooled us on
how to perform. We sang back-
ground on Whitney Houston’s ‘My
Love Is Your Love,” which we’ve
performed with him onstage.”

Not currently signed with a book-
ing agent, the threesome were intro-
duced to the public via a recently com-
pleted MTV College Invasion tour
that ran from Sept. 29 to Nov. 7 with
Jean, De La Soul, and Black Eyed
Peas.

“The video for the first single,
directed by Theodore Witcher [the
movie “Love Jones”], was serviced to
local video shows, Farm Club, and the
Box in early November,” says
Charles Wright, Interscope’s product
manager. “It will be introduced on
BET in December, and then at the top
of the year we'll vigorously attack
radio.
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(OAalbums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album unifs (Gold). A RIAA certification for net shipment of 1 million units {Platinum). 4 RIAA certification for net shiprent of 10 million units (Diamond)
Numeral following Platinum or Diamond symbol indicates album’s muiti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists, Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact
shows albums removed from Heatseekers this week, [B indicates past or present Heatseeker titie, © 2000, Biliboard/BP] Communijcatjons, and SoundScan. Inc
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(32 30 CORDER (TROIND LT/PRIORITY) 2 | R INEZ WITH .2 (EASTWESTIEED) e ES,JJSRE“:I‘ZHSIE‘A'}\E}NH”: (Ke"&g}\%‘/% A DULES 3 AT L I O ) R T — I
-~ " Can ogntime, ab; | ]
Py T A R e !
POP YA COLLAR PUT IT ON ME DON'T MESS WITH MY MAN % OOOHWEEE
3 USHER (LAFACE/ARISTA} 2 | 14 RULE FEAT. VITA (MURDER INCDEF JAWIDING) = ESM%‘%% Beeﬁa CA(S%}\'PL/%‘;S%'g,h/fismﬁ'a,fsg‘f,‘,’/dwﬁ 30 LUCY PEARL (POOKIE/BEYOND) FILH — | 1 | SUB-URBAN (STRONG ISLAND) |
PROMISE THE RAIN JUMPIN' JUMPIN’ ROLL WIT ME |
JAGGED EDGE (SO SO DEF/COLUMBIA) 4| svGNATURE (coLumaIn I Es% ‘?,Pé gg,;]as({gﬂ ”“?Ls?ggﬂg'ﬁa/%g;f;’lﬁggggzégﬁ“%n . 2 DESTINY'S CHILD (COLUMBIA) 72|60 | 25 | Co'FD (RUBICON/UNIVERSAL)
IT'S OVER NOW ANTE UP (ROBBING HOODZ THEORY) UL UALLUEIL) 2 MOVE SOMETHIN' MS. FAT BOOTY 2 |
(35) 112 (BAD BOY/ARISTA) 3 6 | M0, (LOUD i :\TS.C%P/ SNPOMBEAT%VE ASCAP/Iustin Corabs, ASCAP/EM 23 TALIB KWELI & HI-TEK (RAWKUS/PRIORITY) | 73 | 75 | 12 | NioS DeF FeAT GHOSTFACE KILLAH (RAWKUS) |
STAN SNOOP DOGG April, ASCAP/quurd Liquid, BMI/Sugarhill, BMI/Twenty Nine BABY U ARE CRYBABY
EMINEM FEAT. DIDO (WEB/AFTERMATH/INTERSCOPE) 1 | SNOOP DOGG (NO LIMIT/PRIORITY) = IBTaCkASBN T)Mé (me shnﬁ e AP) 29 GERALD LEVERT (EASTWEST/EEG) 74|43 | 26 | \oRiaH CAREY FEAT. SNOOP DOGG (COLUMBIA |
THAT OTHER WOMAN SPANISH GUITAR 1 IWISH (Zom 2. B FLAWLESS TEAR IT DOWN |
a CHANGING FACES (ATLANTIC) 1| 7ONI BRAXTON (LAFACE/ARISTA) 24 JUSTBE AMAN IB UT IT )(Braxtom BMI/Naked Under My 4 PHIFE DAWG (GROOVE ATTACKILANDSPEED) | 113 — | 1 SONNY SPOON (ALPINE |
- = = = — Clothes ASCAP/ChrysaIls ASCAP/October Eighth BMI/Noonhme : e
(O Records with the greatest airplay gains, © 2000 Billboard/BPI Communications. Tunes, BM)/Black B ﬂb SESAC/Noontime, SESAC) WBl (O Records with the greatest sales gains, © 2000 Billboard/BPI Communications and SoundScan, Inc.
9 JUST FRIEN NNY) (Warner- Tamerlane BMI/PonabIe

Down, BMI/Hitco South, ASCAP/Kandacy, ASCAP/Air Control,
ASCAP) HL

PonGram Intematmnal ASCAI7Justm Combs, ASCAP/EMI
Agnl ASCAP/Y, eII w Man BMI/Butter Jinx, BMI/Chappell & Co..

TRY AGAIN WASN'T M Loose [eaves, ASCAP/Bngacht ASCAP/Rockin’ I PROJECT CHICK {Money Mack. BMI) CAP, /S I, A L
4] AALIYAH (BLACKGROUND/NVIRGIN} 14115 %-'OEM Bé,?noTN (LﬁF‘AES,%‘.’s% BMI/Antraphll BMI/Sharon Hill, BMI/Hard Workin Black Folks. 39 TPS[%QM}?SECQAS&/%O Oengé%%glzly B%pnsl L?%%Agéfslfév”%%w‘?me 61 Ca one As(gkg%gdégo ;:SCASPAP? ASCAP/Ness. Nitty &
21212 WHAT YOU WANT 151612 MARIA MARIA 21 LET'S GET MARRIED (So So Oef, ASCAP/EMI April, Tunes, BMI/Gizzo, SCA P) o 92 THFS WOMAN'S WORK (Screen Gems-EMI, BMI) HL
DMX FEAT. SISQO (RUFF RYDERS/DEF JAM/IDJMG) SANTANA FEAT. THE PRODUCT G&B (ARISTA) ASCAP/Them Damn Twins, SCAP/Babyboys Little, 73 PROTECT YA NECK (THE JUMP OFF) (Wu-Tang, BMI/Careers- 89 TIGHT TO DEF (Stacka Grip, ASCAP/EMI Apnl, ASCAP/M Atford
SESAC/Noontime, SESAC) HL BMG, BM Info BMI/Bang N' Blast, BMVGrunge Girl, ASCAP/BM Songs
307110 | WISH 16|17 | 19 | THONG SONG 11 LIAR (€. Dixon, B! I/Zomba BMI/Hitdistrict, BMI) WBM 86 PUTIT ON ME (Slavery, ASCAP/White Rhino, ASCAP/Tru SCAP/Dos Hermarios, ASCAP/Careers-BMG, BMI/Happ
CARL THOMAS (BAD BOY/ARISTA) SISQO (DRAGON/DEF SOUL/IDIMG) 37 THE LIGKT {EMI Blackwood, BMi/Sin-Drome, BMI/Bendan Stylze, ASCAP/D) Irv. BMINqume 10. BMI/Rubber Band, BM Universal- Songs
THE NEXT EPISODE PARTY UP (UP IN HERE) ﬁggAPﬁgnhvgr?%IUPn%ye(igaaanér&?/rggrt‘lggglssl\ss%l;/’{w S s BM%MIN}(\%I SOh ASCAP H'\{” A, ASCAP/lamie Hawins, 50 ;lol' G%a{l“ Intemait?nLaAID%MIZ/Sa o BMI/T ﬁsH%L%s'&rlz}gg)tHL
41519 DR. DRE FEAT. SNOOP DOGG (AFTERMATH/INTERSCOPE) 17119]18 DMX (RUFF RYDERS/DEF JAM/IDJMG) 52 ;'x‘s“c'fug(/:rmgmI'fé%iP’}lSJCAP/Drear%ng%s Songs, 69 ASCAPO/%/ Poﬁﬂ;lsng (%mba ASCCAP/Sﬁasé\ig/%Q -Zik, . ghus BMI/Irvmﬁ vemMa Cu /Eu s
ravon niversal usic Pieces, ASCAP/Cahen & Cohen, A 8 WHA U LIKE {Thowin' Tantrums ASCAP, MIApnI
DANCE TONIGHT TOO CLOSE 79 AMOR (Media Noche, ASCAP/EMI Apnl. ASCAP/Lil Lu Lu. ASCAP/Tallest Tree, ASCAP/Plaything, ASCAP) WBM ASCAP/Air Control, ASCAP/So So Def, ASCAP/W.
Y . e L LR ?QIIHI‘/EJJII glchkw)ooWaA'uDaynas Day. Bl Matnr ?(s] gﬂ'}tl%i(ﬁt k|§§ %‘) b ASCAP?HI fl! ASCAP;vTh Waters Of 30 Tamﬁl%ﬁg é)II}IIr/DEmtmn L‘E%ISIOSOY%%M(EMI B : me;
WHERE | WANNA BE PULL OVER el dmba, ol Slaters B
6(1]2 DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA} 19|13 TRINA (SLIP-N-SLIDE/ATLANTIC) ¢ Ra ﬁgﬁguw(g&m TR L S L) xaélerg‘shtgy)w%mmwmm LR S ] 12 W"r”?%ﬂ?z m)usv (Ludacns ASCAP/Dre Santiago,
7]10| 8 | WHATEVER 20| 21|24 | GET IT ON TONITE ¢ mrtepsIRST oy ! 1, ASCAPRene Maore, ASCAP/Ange 8 SN00P DbGE i (NMBL'“en ASCAEINE, ASCHP My Ow 80 WHERE | WARNA BE (antaphi. B Divne i, ASCAPWE
. Irginia Beaci n n Il |vme i
IDEAL FEAT. LIL' MO (VIRGIN) MONTELL JORDAN (DEF SOUL/IDJMG) 91 MY GETA o gsOlendswe&)t Pacific. BMI/Nuevo Dia, Chit BMIZEM Biackwood. M) ! ASGAP/Dogg Foundation, BM] \/E baiastin, ASCAP/Humbar.
g |13 ] 7 | 1 wANNA KNOW 9122 | 14 | BIG PIMPIN' Eglclﬁamremnes ASCAP/EMI April, ASCAP/Grunge Girl. 49 SOULIAS (B .%P BMI) ASCAP/N th The Words ASCAP/Fingaz Goal ASCAP/EM
JOE (JIVE) JAY-Z FEAT. UGK (ROC-A-FELLA/DEF JAMADIMG) 71 NAR. NAH.. (Zomtia, BM/E-Forty, BMI/Show You How Dadd 53 SOUL SISTA (Jazzman, BMI) vynl ASCAI ]
y 75  SPANISH GUITAR (Realsongs. ASCAP) W 94 WHO'S SHE LOVIN NOW? (Zomba BMI/Tuff Huff, BMI}
9 | 14| 6 | SEPARATED 22| 20| 22 | 1 DON'T wANNA ] ASCAFlah Funain, ASCHP e Doz, EMUEMGassy, 45 STAN (it M S O s O BMI/WB ASCAP/Warner 36 WIFEY (Divine Mill, ASCAP/W ASCAP/Fmﬁaz Goal, ASCAP/UR,
AVANT (MAGIC JOHNSONMCA) AALIYAH (BLACKGROUNDIPRIORITY) 28 WO MORE (e . ASCAPSaroy's ASCAPIWE, ASCAP/Want 77 Craspe el cackwond SHOMRM w Dy U A, ARG o
1012 [ 18| U KNOW wHaT'S UP 23|23 | 18 | SAY MY NaME My Daddys Recors: ASCAP e Polfram, il SESCEM o ASE /3050 et ASCAB o Lo KSR L Pecy. ASCAP/Bresaevills, ASCAP/itco Sout ASCAP Tabujus,
DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA) DESTINY'S CHILD (COLUMBIA} . T""95 S SAC/Jah‘]ae Jonts, SEEA%:E"']%“ 2 rﬁg%m)sauce 54 stg P(;ERlp lAOUSE {AImo, ASCAP/Hudsan - Jordan, ﬁggﬁpﬁs usi 81 A%'Sﬂ?’"éf X ECA)P/AL" Control,
11 6 { 4 | (HOT S**T) COUNTRY GRAMMAR 24|75 13| YOUR CHILD S s O e Vefze Of Insaniy, ASCAP/Famous, 34 SUMMER BAIN Soteds Fom The Soul, ASCAPSoul 0n Sou, 97 15 ME (WORLD OF ENTERTAINMENT) (O Nu-Mark.
NELLY (FO' REEL/UNIVERSAL) MARY J. BLIGE (MCA) éiﬂ?ﬁv’:ﬁggb?ar%wgﬁg%ﬁ{)ceL%Aé iller Cam, BMI/Unrivera, ﬁg%ﬁ;ﬁw ApnkASE;\)P/BIaCk Bull, ASCAP/lobete, BMI/ln?ﬂa"ah éS%%Macag 8{ lxsecﬁggéP/MagphlgﬁB
11aw. 3jla, A pper Lu roup Pro,
12| 18| 12| GHRATHR CoeoLone 25 | — | 33 | RGN Csr MONEvURveRsaL 3 rEn Y AEaRT ) o ASEAB it Ty 8 JGAM OV N ADVANGE Hucson - Joran, SCAP Ao " Ei’h’.ﬁ“é'&ﬁ"zn%'ﬁ't 1OCD. DM, B,
13] 9 | 2 | JUMPIN', JUMPIN' Recurrents are tities which have appeared on the Hot R&B/Hip- QSCAP/M'n"eam“s L A ARl B Tgﬁtg&zpwomu (Z)Owgrad ASCAPISES, ASCAP/Talst 19 EgﬁksF%'hsLﬁczA%LnBM:(Uemn ASCI;P/Umversal
DESTINY'S CHILD {COLUMBIA} e 20 weeks and have dropped 33 POP YA COLLAR (U.R. IV, ASCAP/EMI April, ASCAP/Shek'em 87 THAT'S GANGSTA (Seiomon's Work, ASCAP/Unversal- BMiSongs Of Universal, BMI/Dushorrs, BMI) WEM
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CLUB PLAY MAXI-SINGLES SALES
osle |Bg R Ao le |3 R N LS IO g e
24| GH|Sg gg TITLE ' ARTIST 2| pE|2g Qg TITLE ARTIST
[ = RPN S| IMPRINT & NUMBER/PROMOTION LABEL T2 [ S2| QS| & | MPRINT & NUMBERDISTRIBUTING LABEL
—=ml NO. 1 B —=mll NO. 1 B
@ 3 3 11 | LOVE ONE ANOTHER TOMMY BOY 2145 t 1 week at No. 1 AMBER 1 1 2 10 | MOST GIRLS (T) (X) LAFACE 24490/ARISTA t 2 weeks at No. | PINK
2 2 2 9 HIGHER THINGS NERVOUS 20432 KIM ENGLISH 2 2 1 14 | MUSIC (T) (X) MAVERICK 44909 WARNER BROS. MADONNA
@ 4 7 9 | GOTTA TELL YOU WILD CARD PROMO/INTERSCOPE f SAMANTHA MUMBA 3 4 4 30 | DESERT ROSE (X) A&M 497321/INTERSCOPE T STING FEATURING CHEB MAM! |
@ 8 11 6 DREAMIN’ SALSOUL 58891/THE RIGHT STUFF LOLEATTA HOLLOWAY 4 3 3 4 THAT OTHER WOMAN (T) (X) ATLANTIC B4939/AG f CHANGING FACES
@ 6 9 7 MISS THE WAY GROOVILICIOUS 226/STRICTLY RHYTHM RAZOR N' GUIDO FEATURING REINA 5 5 | 5 19 | JUMPIN’, JUMPIN' (T) (x) COLUMBIA 79446/CRG t B DESTINY'S CHILD
6 1 1 9 PASILDA JELLYBEAN 2609 AFRO MEDUSA 6 6 9 14 | THE HAMPSTERDANCE SONG (X) KOCH 8161 f HAMPTON THE HAMPSTER
10 | 14 5 INDEPENDENT WOMEN PART | COLUMBIA 79493 1 DESTINY'S CHILD 1 7 6 22 | TOCA'S MIRACLE (T) (X} GROOVILICIOUS 122/STRICILY RHYTHM + FRAGMA
8 5 8 7| SANDSTORM GROOVILICIOUS 227/STRICTLY RHYTHM f DARUDE 8 8 8 | 29 | KERNKRAFT 400 (T)(X) RADIKAL 99027 ZOMBIE NATION |
9 7 4 11 | I TURN TO YOU VIRGIN PROMO t MELANIE C 9 10 10 8 INDEPENDENT WOMEN PART I (T) COLUMBIA 79493/CRG DESTINY’S CHILD
12 19 5) LULLABY OF CLUBLAND ATLANTIC PROMO EVERYTHING BUT THE GIRL 10 9 7 26 i DON'T CALL ME BABY T} (X) VICIOUS GROOVES/C2/COLUMEIA 79371/CRG MADISON AVENUE
11 16 28 4 LIVIN' FOR LOVE ELEKTRA PROMO/EEG NATALIE COLE 11 12 17 | DANCE WITH ME (T) (X) THE DAS LABEL/ATLANTIC 84684/AG T DEBELAH MORGAN
19 | 29 3 | THE POWER OF ONE ATLANTIC 85021 DONNA SUMMER 12 | 12 | 1 17 | LET'S GET MARRIED (1) (X) SO SO DEF/COLUMBIA 79437/CRG 1 JAGGED EDGE
13 | 17 | 18 | 6 | WHAT YOU DO STONEBRIDGE 18235/EDEL AMERICA BIG BASS VS. MICHELLE NARINE 13 | 13 | 15 | 32 | | WILL LOVE AGAIN (T) (x) COLUMBIA 79375/CRG LARA FABIAN
24 | 40 3 | THE UNDERGROUND STAR 69 509 CELEDA 14 | 14 | 16 | 16 | 1 WANT YOU TO NEED ME/THAT'S THE WAY IT IS (X) 550 MUSIC 79473/EPIC t CELINE DION
3t Ji= 2 | ONE MORE TiME VIRGIN PROMO DAFT PUNK 15 | 16 | 17 3 | NOT THAT KIND (X) DAYLIGHT 79483/EPIC ANASTACIA
16 | 11 5 9 | THAT OTHER WOMAN ATLANTIC 84939 ¥ CHANGING FACES —amll GREATEST GAINER BEe— 1
17 20 21 [ WITHIN OR WITHOUT YOU RASAM 004/STRICTLY RHYTHM LOTUS 22 kx] 3 SANDSTORM (T} (X) GROOVILICIOUS 227/STRICTLY RHYTHM ¢ DARUDE
18 | 9 | 6 | 10 | LOVIN'IS REALLY MY GAME PERSPECTIVEALM 497075/NTERSCOPE ANN NESBY 17 | 15 | 14 | 4 | DONTMESS WITH MY MAN (T) () POOKIE 78162/BEYOND LUCY PEARL
19 | 14 | 13 | 7 | SOULHEAVEN JELLYBEAN 2110 THE GOODFELLAS 18 | 18 [ 19 | 33 | WHAT A GIRL WANTS (1) (0 Ra 60224 1 CHRISTINA AGUILERA
20 | 15 | 17 | 7 | SUNBEAM KINETIC 44890/REPRISE SUBMARINE 19 | 17 [ 13 3 | THE POWER OF ONE (1) () ATLANTIC 85021/AG DONNA SUMMER
—amll POWER PICK B 20 | 19 [ 20 | 37 | SAY MY NAME (T) (X) COLUMBIA 79346/CRG DESTINY'S CHILD

34| 43 3 PULL UP TO THE BUMPER EDEL AMERICA 18237 GRACE JONES VS. FUNKSTAR DE LUXE 21 20 | 23 28 | YOU SANG TO ME (T) (X) COLUMBIA 79428/CRG MARC ANTHONY
25 38 4 ISSUES G2 2010/STRICTLY RHYTHM VERNESSA MITCHELL 22 | 25 24 3l IT'S A FINE DAY (T) (X) RAMPAGE 0104 MISS JANE
26 | 31 5 | TOTALLY ATLANTIC PROMO SHABOOM @ 33 6 | STRAIGHT UP (T) SILAS 155775/MCA | CHANTE MOORE
0| & 3 | FABULOUS (GUIDE YOUR ROCKET) JELLYBEAN 2611 BORIS & BECK 28 | 22 5 | EVERYBODY'S FREE (T} (X) TOMMY BOY SILVER LABEL 21267TOMMY BOY  RICHARD [HUMPTY] ISSION FEAT. ROZALLA
29 | 41 3 EVERYBODY'S FREE TOMMY BOY SILVER LABEL 2126/TOMMY BOY RICHARD [HUMPTY] VISSION FEAT. ROZALLA 25 | 23 | 25 13 | NO ME DEJES DE QUERER/COMO ME DUELE PERDERTE (X) EPIC 79456 T GLORIA ESTEFAN
27 | 33 4 FEEL IT STRICTLY RHYTHM 12586 INAYA DAY 26 | 24 | 21 31 | 1 SEE STARS (T) (X) STREETBEAT 067 ROBIN FOX
21 18 12 8 COMO ME DUELE PERDERTE EPIC 79456 1 GLORIA ESTEFAN 21 | 2 18 3 SALTWATER (T) (X) XTRAVAGANZA/C2/COLUMBIA 79518/CRG T - CHICANE
28 | 21| 22 6 | GIRL FROM THE GUTTER DREAMWORKS PROMO t KINA 30 | 29 | 12 | NEVER GONNA COME BACK DOWN (1) (X) NETTWERK 33114 1 BT FEATURING M. DOUGHTY
29 | 22 1 15 | 10 | NEVER GONNA COME BACK DOWN NETTWERK 33114 1 BT FEATURING M. DOUGHTY 29 | 27 | 30 | 23 | WHERE YOU ARE/l WANNA LOVE YOU FOREVER (T) (Xl COLUMBIA 79391/CRG t  JESSICA SIMPSON FEAT. NICK LACHEY
30 | 23 [ 16 | 10 | SAD EYES INTERSCOPE PROMO ENRIQUE IGLESIAS 30 | 26 | 26 | 4 | CORRUPT (X)550 MUSIC 79525/EPIC KARISSA NOEL
32 ] 39 4 MY HEART GOES BOOM (LA DI DA DA) LOGIC 79126 1 FRENCH AFFAIR @ 35 | 38 4 RELEASE (REMIXES) (T) (X} REAL WORLD 38740NIRGIN AFRO CELT SOUND SYSTEM
2 | — 2 | RISE IN NERVOUS 20447 STEVE LAWLER 32 | 31 | 27 | 18 | STRONGER (1) (X) RCA €0281 t KRISTINE W
@ 0 | — 2 GLORIOUS KINETIC PROMO/REPRISE t ANDREAS JOHNSON 33 | 32 | 36 | 30 | FEELIN' SO GOOD (1) X) WORK 79388/EPIC t JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE
4| 2812 8 | YEAH...RIGHT NERVOUS 20451 JONAH 36 | 48 | 57 | SUN IS SHINING (1) (X} EDEL AMERICA 005880 BOB MARLEY VS. FUNKSTAR DE LUXE
35 | 13 | 10 | 11 | DON'T WANT ANOTHER MAN STAR 63 508/KULT DYNAMIX PRESENTS TINA ANN @ 47 | 4 15 | DIVE IN THE POOL (T) (X) NERVOUS DOG 20443/NERVOUS BARRY HARRIS FEAT. PEPPER MASHAY
36 | 36 | 36 5 | KILLER RADIKAL 99034 ATB 46 | 43 6 | TAKE YOUR TIME (T) (x) GROOVILICIOUS 224/STRICTLY RHYTHM THE LOVE BITE
GDJ a1 | 48 | 3 | sTanD UP sar 69 1207 MAGIC CUCUMBERS FEAT. JOCELYN BROWN & CONNIE HARVEY 37 | 29 | 31 | 49 | 1DOBOTH JAY & JANE (T) (X) BADD KAT/AUREUS 431/WARLOCK LA RISSA
38 33 27 10 | EMBRACE XTRAVAGANZA 79471/COLUMBIA } AGNELL! & NELSON ——mll HOT SHOT DEBUT B
43 — 2 SEM CONTENCAQO ZIRIGUIBOOM 5026/SIX DEGREES BEBEL GILBERTO NEWD 1 THIS | PROMISE YOU (T) JiVE 42746 1 ‘N SYNC
46 | — | 2 | ROCK DJCAPITOL PROMO t ROBBIE WILLIAMS RE-ENTRY | 35 | THE LAUNCH/YOU GOT MY LOVE (T} (X) GROOVILICIOUS 094/STRICTLY RHYTHM DJ JEAN

—egl] HOT SHOT DEBUT B NEW ) 1 | THE UNDERGROUND (1) (X) STAR 69 509 CELEDA
NEWD | 1 | LADY(HEAR ME TONIGHT) MCA PROMO MODJO 41 | 3¢ | 37 | 19 | DREAMING (o NETTWERK 33105 BT
42 | 39 | 37 7 PITCHIN' (IN EVERY DIRECTION) ULTRA 1064 HI-GATE 42 | 43 44 12 | CAN'T GO FOR THAT (T) (x) ELEKTRA 6708 1/EEG t TAMIA
43 | 35 | 26 | 10 | MR. DEVIL JELLYBEAN 2600 BIG TIME CHARLIE FEATURING SO0ZY Q RE-ENTRY 3 | SEM CONTENCAO (1) (X) ZIRIGUIBOOM 5026/SIX DEGREES BEBEL GILBERTO
44 | 4 | M 4 FORGIVE + FORGET YOU TOMMY BOY SILVER LABEL 2086/TOMMY BOY © SUGARBABIES 4 | 38 [ 39 12 | BLOW YA MIND (T) (X JIVE ELECTRO 42707/JIVE LOCK ‘N’ LOAD
NEW) 1 U TURN ME NERVOUS 20435 BYRON STINGILY FEATURING LEEE JOHN RE-ENTRY | 23 | CAN'T TAKE THAT AWAY (MARIAH'S THEME) (T) (X) COLUMBIA 79399/CRG MARIAH CAREY
46 | 37 J 23 12 | YOU SEE THE TROUBLE WITH ME G2 009/STRICTLY RHYTHM BLACK LEGEND 46 | 37 l 38 | SHACKLES (PRAISE YOU) (T) (X) C2/COLUMBIA 79347/CRG MARY MARY
NEW) 1 SHE BANGS COLUMBIA PROMO f RICKY MARTIN RE~ENT?Y 5 | ANSWERING MACHINE (T) (X) F-111 44900/WARNER BROS. GREEN VELVET
NEW) 1 LIFETIME TO LOVE 4 PLAY 2029 CECE PENISTON RE-ENTRY 7 | SEXTONIGHT (T) (x) JELLYBEAN 2604 GILLETTE
NEW ) 1 SUNSET (alRD—o% PREY) SKINT 38748/ASTRALWERKS 1 FATBOY SLiM (49| 50 | 42 7 HIGHER THINGS (T) (X) NERVOUS 20432 KIM ENGLISH
50 | 38 l 35 | 13 | BANG BANG JELIYBEAN 2574 AFRO-CUBAN BAND 50 | 48 | 40 4 SPANISH GUITAR (T) LAFACE 24499/ARISTA 1 TONI BRAXTON

(O Titles with the greatest sales or club play increases this week. Power Pick on Ciub Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles
anywhere in the top 50. t Videoclip availabiiity. Catalog number is for vinyl maxi-single, or CD maxi-singte if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 2000,

Billboard/BPI Communications.

DANCE TRAX

(Continued from preceding page)

Speaking of Hed Kandi, one of its
artist-driven albums, 45 Dip’s “The
Acid Lounge,” is now available in the
U.S. via Los Angeles-based Platform
Recordings. The twisted musical jour-
ney is one part Massive Attack, one
part Ashley Beadle, and one part
Brand New Heavies. A groovy
fusion, if ya ask us—and one that
makes perfect sense, given that 45
Dip masterminds, Mark Daniels and
Christopher Bemand, were the two
forces behind mid *90s acid-jazz act
Marden Hill

Pete Devereux and Mark Hill are
behind the pioneering U.K. 2-
step/garage act Artful Dodger. The
duo’s bumpin’ beat-mixed set,
“Rewind,” is out now on London-Sire.
While many in the U.S. have yet to
yield to this sound’s groovalicious
R&B-sluiced house beats, we simply
can’t get enough. Titled after the act’s
European hit of the same name
(which is included here), “Rewind” is
home to 15 booty-shakin’ tracks,
including the Trick Or Treat mix of
Baby D.’s “Let Me Be Your Fantasy,”

the Wideboys mix of All Saints’ “I
Know Where It’s At,” Artful
Dodger’s remix of Victor Romeo’s
“Love Will Find A Way,” the Duba-
holics Featuring Kevin Irwin’s “Do
Me Baby,” and the Faith re-tweaking
of Christian Falk Featuring Deme-
treus’ “Make It Right.” According to
the act’s label, the duo’s proper album,
“It’s All About The Stragglers,”
which arrived in the U.K. Nov. 20, will
be in U.S. stores next spring.
Guidance Recordings has part-
nered with Take Two Interactive’s

Rockstar Games to release “Smug-
gler’s Run,” the soundtrack to Sony
Playstation2’s game of the same
name. Recorded live at Miami’s Space
club and mixed by Miami-residing
DJ/producer Oscar G. (co-founder of
Murk Records and one-half of chart-
topping club act Funky Green Dogs)
“Smuggler’s Run” is a funky-house
journey through Guidance’s colorful
music vaults (Larry Heard, A:xus
Featuring Naomi, Boo Williams,
and Blueboy, among others).

On their irresistible debut, “Freaks

& Icons” (Six Degrees), Vienna-based
duo dZihan & Kamien seamlessly
intertwine hip-hop breaks, Afro-
Cuban rhythms, and jazzy electroni-
ca. Fans of Jazzanova and Kruder &
Dorfmeister are strongly advised to
discover such tracks as “Smile” with
Bjork-like vocals courtesy of Slavic
Sanja, the striking Middle Eastern
flair of “Streets Of Istanbul,” the cin-
ematic “Ocean Air,” the dreamy “I
Guess She .. .,” and the downright
steamy “Colores.” Chilled (out) to
perfection!
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Andrews’ Sophomore Set Shows “Who | Am’ On DreamWorks

BY RAY WADDELL
NASHVILLE—Armed with radio-
friendly songs, a comprehensive
marketing strategy, and her own
considerable talent, Jessica An-
drews and her backers at Dream-
Works Records Nashville believe
the singer’s second album release
may be the big one.

Due Feb. 27, “Who I Am,” like
her 1999 debut, “Heart Shaped
World,” was produced by Byron
Gallimore (Jo Dee Messina, Tim
McGraw). Gallimore remains im-
pressed with Andrews’ vocal abili-
ties and believes it’s just a matter
of time before the 16-year-old Ten-
nessee native breaks big.

“T just can’t tell you how good she
sings,” says Gallimore. “I’'m a fan of
hers, and a lot of people who have
been in this business a long time are
fans. They can’t wait to hear stuff
when I get it done.”

“Who I Am” is a testament to
Andrews’ vocal range, with her
breathy tremolo gliding easily from
shimmering country/pop uptempos
to meatier ballads that effectively
showcase her lower register.

The singer is very pleased with
her progression from the first re-
lease. “I hope we beat the sopho-
more jinx, because I love every-
thing about this record,” she says.
“This album is perfect for me.”

Cuts range from the driving
“Karma” to the Phil Vassar/Annie
Roboff-penned midtempo “Wishing
Well.” In addition to the title cut,
which Andrews says “fits me so
well,” her favorite song on the album
is the soaring ballad “Every Time.”

“It doesn’t matter who's singing
it, that song kills me,” she says. “It’s
a beautiful, classic melody and lyrie,
and you just get swept up in it.”

Gallimore says Andrews’ profes-
sionalism and skill in the studio
belie her tender years. “Age is
never an issue with her because of
the depth in her voice,” he says.
“She always sounded much more
mature than her years. I don't
know how she knows what she
knows, but she has great instincts.”

He adds that Andrews does not
require multiple takes in the stu-
dio. “You have to see her work to
appreciate what she can do,” Gal-
limore says. “Jessica
is truly capable of do-
ing one-take vocals
on a record. She’s
something to behold.”

Andrews, who will
be 17 when “Who [
Am” is released,
believes her age is a
bigger deal to others
than it is to her. “I
know people are
going to focus on
my age because it’s
unique, but it’s real-
ly not so much any
more,” she says. “I plan on doing
this a long time, so I'd rather just
focus on the music. I hope people
will hear that on this record.”

BIG PLANS

DreamWorks has a multilevel
marketing plan ready to kick in that,
while comprehensive in scope, skews
toward a younger demo. The plan
makes use of the “Who I Am” motif.

“Trade and consumer ads will
feature Jessica talking in the first
[person] about this record and
[explaining] ‘This is who [ am,””
says Johnny Rose, DreamWorks se-
nior executive of sales and market-
ing. “We're also building a vehicle
where Jessica’s fans and people we
reach through marketing have a
chance to communicate with her
through our partners and tell her
who they are.”

Rose says Andrews’ fan base is
estimated at about 250,000 people,
and getting them word about the
album and its singles is a priority.
Mediawise, features are planned in
such mainstream print outlets as
TeenPeople, USA Today, and Sev-
enteen, and Andrews will appear on
the Disney Channel, Nickelodeon,
and Fox for Kids. Additionally,
“Show Me Heaven,” a track from
the new record, is on the sound-
track of the popular youth-oriented

Celebrating Those Hits. Veteran tunesmith Bob McDill was recently honored
with a special party acknowledging his impressive body of work. The legendary
Universal Music Group writer is a member of the Songwriters Hall of Fame who
has penned 31 No. 1 singles. Pictured, from left, at the celebration are Universal
writers Mark D. Sanders, McDill, Mark Wright, and Pat Alger.

ANDREWS

TV drama “Dawson’s Creek.”

For new media, there will be Web
blasts and a relaunch of Andrews’
Web site (jessicaandrews.com), as
well as alliances with
high-school marketing
groups like Thigh.
- com, Shagg, and other
important players in
the teen entertain-
ment-lifestyle realm.
The objective is to
expose Andrews to
~ groups including and
~ beyond the typical
country radio audience.

Retail is also heav-
. ily involved. “We'll

have street-date and

in-store play cam-
paigns, with accompanying retail
Web campaigns and value-adds
with some accounts,” says Rose.
“There is also a button campaign at

the clerk level and merchandise-pri-
ority promotions with prizes for our
field staffs.”

Rose says the marketing budget
for Andrews and “Who I Am”
exceeds $250,000. “This is an impor-
tant project for us, and we’re going
to throw as much as we can at it,”
he says. “We believe we’ve got a
song that will connect with listen-
ers and [show] where Jessica is as
a young person and an artist.”

RADIO READY

Radio appears to be receptive to
the new single, which went for air-
play Oct. 30, and several major-
market stations are coming on
board, including some Andrews
first-timers.

“As a program director, I've
never played a Jessica Andrews
record, and [“Who I Am”] will be
the first one,” says Dene Hallam,

operations manager/PD at WKHX
and WYAY Atlanta. “This is exact-
ly the right song at the right time
for the right artist,” says Hallam.
“With a younger artist like Jessica,
you have to be careful of subject
matter, but with this single, the
words are exactly perfect, with a
great melody and great hook. My
prediction is it’s a hit record.”

Gallimore has no problem with
“Who I Am” being a commercial
album. “Hit radio singles [are] what
we do,” he says. “Commercial is
what I love personally, and I know
Jessica does, t00.”

Andrews is booked by Rod Essig
at Creative Artists Agency in Nash-
ville, who also books such young
acts as LeAnn Rimes and Billy
Gilman. Rose says plans are to keep
her mostly off the road until spring
“so she can focus on the album
release and, of course, schoolwork.”

Lewis, Gallari Start New Mercury Imprint
With Williams, Richey, Keen On Roster

LUKE LEWIS, president of Mercury Records’
Nashville division, and artist manager Frank Callari
of FCC Management are finalizing a deal to jointly
launch a new Nashville-based Mercury imprint in
first-quarter 2001. Callari will run the A&R and artist
development operations for the still-unnamed opera-
tion, which he says will encompass alt.country,
singer/songwriter, and triple-A acts. “We're not lim-
iting ourselves,” he says. Acts on the label’s roster will
include Lucinda Williams, Kim Richey, Robert Earl
Keen, and former Whiskeytown singer Ryan Adams.
Callari says they’re also in discussions with actor/

based public relations firm the Orsborn Co.

Chris Melancon has been named managing editor
of the bimonthly, Philadelphia-based magazine Coun-
try Music Live. Melancon, who will move to Nashville,
has previous music industry experience at WEA
Corp. and Arista/Nashville.

At its recent conference in Nashville, the Ameri-
cana Music Assn. announced its first elected board of
directors, who will begin to serve in January 2001.
Board members are Grant Alden (No Depression),
Billy Block (Western Beat Entertainment), Ben
Ewing (Envoy Communications Corp.), Stephen

Bond Garvan (Garvan

“slowly divest” FCC
Management, which
currently handles the
careers of the Maver-
icks and front man Raul
Malo, Williams, Richey,
and Adams, as well as

musician Billy Bob
Thornton.
Nashville

Callari says he will

Management), Jon
Grimson (Counter-
point Music Group),
Dennis Lord
(SESAC), Allison
Moorer (MCA Nash-
ville artist), Al Moss
(Al Moss Promotion),
Brad Paul (Rounder

Terry Radigan and J.D.
Souther.

The deal is close to
being finalized, accord-
ing to Callari, who says, “I'm finding that labels work
at glacial speed when it comes to finalizing deals.”

In other news, look for BR5-49 to sign with Sony’s
Lucky Dog imprint. The group previously recorded
three albums for Arista/Nashville. Its self-titled
debut peaked at No. 33 on the Top Country Albums
chart in 1997. “Big Backyard Beat Show” peaked at
No. 38 in 1998, and “Coast To Coast” peaked at No. 46
last April.

ON THE ROW: Jenny Bohler joins MCA Nashville
as VP of publicity, a position that has been vacant
since Angee Jenkins’ departure in August. Bohler
previously was VP of media relations at Starstruck
Entertainment, the company owned by Reba McEn-
tire and her husband/manager, Narvel Blackstock.

Grand Ole Opry House manager Jerry Strobel
exits after 30 years on the job.

Dan Orsborn joins Porter Novelli Public Relations
as partner and is in charge of the company’s Los
Angeles office. Orsborn previously ran the Nashville-

by Phyllis Stark

Records), Nick Pelle-
grino (GrooveTone.
com), Mattson Rainer
(KNBT New Braun-
fels, Texas), Jessie Scott, Traci Thomas (Grassroots
Media), Greg Trooper (artist), John Van Meter
(Sony/ATV Tree Music Publishing), Jeff Weiss (Miles
of Music), and Steve Wilkison (Eminent Records).

ARTIST NEWS: Diamond Rio keyboardist Dan
Truman has recorded a smooth jazz album for Har-
vest Records. Truman, recording with Emmy-nomi-
nated composer, guitarist, and producer Ron Salt-
marsh, recorded the album “Festival” under the
group name This Way That.

Kenny Rogers, along with Kelly Junkerman, has
authored a children’s book, “The Toy Shoppe,” based
on his touring Christmas musical of the same name.
The book, published by Addax Publishing, also
includes an audio CD. Rogers’ first children’s book,
“The Greatest,” was published in June.

Grammy Award-winning singer Freddy Fender
has been diagnosed with Hepatitis C. He is currently
undergoing a series of dialysis treatments and is being
evaluated for a liver transplant.
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by Wade Jessen

DOWN AT THE OLD GRANGE HAILL: Brad Paisley controls Hot
Country Singles & Tracks for the second time in his short career, as “We
Danced” (Arista/Nashville) gains 277 detections to hop 3-1. With solid
comparisons to the great Roger Miller, Puisley is widely regarded along
Music Row as a praiseworthy practitioner of Miller’s highly versatile song-
writing style. Paisley first topped our radio chart in the Dec. 11, 1999,
issue with the sobering “He Didn’t Have To Be,” followed by top 20 suc-
cess with the comedic “Me Neither” this past spring.

KKBQ Houston and KCYY San Antonio are the weekly airplay lead-
ers, with 91 and 65 plays respectively, while KEEY Minneapolis and
KCKI Tulsa, Okla., tie for the biggest cumulative total of 773 detections
each.

Watch for Paisley’s “Who Needs Pictures” to gain steam on Top Coun-
try Albums after being featured on “The Grand Ole Opry: 75 Years Of
America's Music,” which premiered on A&E Nov. 19. Although Paisley is
not a cast member of the revered radio show, he performs there frequently
amid a growing industry buzz that he may soon be tapped as a regular.

STUD SERVICE: Garth Brooks takes the biggest increase on Hot
Country Singles & Tracks with “Wild Horses” (Capitol), a track from
his decade-old “No Fences” set (Country Corner, Billboard, Nov. 25).
“Wild Horses” gains 644 detections and shoots 52-36. New airplay is
heard at 37 monitored signals, including KRMD Shreveport, La.; WUSN
Chicago; WKXC Augusta, Ga.; and KYGO Denver. As holiday titles
start to dominate Top Country Catalog Albums, watch for a reissued
“No Fences” to make a formidable encore next issue. Brooks’ 13-times
platinum “Double Live” celebrates its second birthday by moving to the
catalog list.

BIG DOGS, SMALL PORCH: Combine Garth Brooks’ airplay increase
with those of Tim McGraw’s pair of titles and you have two towering
giants that dominate all other gainers on Hot Country Singles & Tracks.
Up 427 detections, McGraw’s current official single, “My Next Thirty
Years,” grabs the second-biggest increase on the chart and steps 5-4. His
Napster track “Things Change” gains 129 spins and moves 43-41. McGraw
and Brooks’ combined increase of 1,200 detections is roughly the same
number of total plays detected for the No. 30 title on the radio chart this
issue.

SPECIAL DELIVERY: With Hot Shot Debut honors at No. 65, Hal
Ketchum returns to Hot Country Singles & Tracks with “She Is” (Curb),
his first entry on the chart in more than two years. Label sources say that
Ketchum has hand-delivered the track to stations on a promotional tour
and that no official release date has been assigned. One source at the label
says that Ketchum'’s forthcoming album has been tentatively set for Feb-
ruary. Ketchum’s biggest achievement on the radio chart to date is “Small
Town Saturday Night,” his debut single, which peaked at No. 2 in the
Aug. 31, 1991, Billboard.

Int’l Western
Music Fest
Hosts Awards

BY DEBORAH EVANS PRICE
NASHVILLE—Western music
lovers from all over the world gath-
ered Nov. 14-19 in Tucson, Ariz., for
the 12th annual International West-
ern Music Festival. Sponsored by
the Western Musiec Assn. (WMA),
the event included workshops, show-
cases, and a live radio show, most of
which were held at the Sheraton
Four Points Hotel.

“Our preregistration was high this
year, and we've had a great deal of
interest in the programs,” says Lil-
lian Turner, a member of the WMA
board of directors and also public
programs director for the Buffalo
Bill Historical Society.

According to Hank Sheffer, who
shares the WMA executive director
responsibilities with his wife, Sharyn,
one of the most highly anticipated
events in the festival was a live two-
hour radio show hosted by KFDI
Wichita, Kan., personality Johnny
Western and Rick Huff, host of the
syndicated “Best Of The West”
revue. The gathering also included
traditional showcase, “The Legacy Of
The Singing Cowboys,” as well as a
Sunday morning gospel show.

The centerpiece of the festival,
however, was the WMA's annual
awards show. Hosted by Ranger
Doug of Riders In The Sky, the event
took place at the Tucson Convention
Center Nov. 16.

Belinda Gail repeated her win in
the female performer of the year cat-
egory. Riders In The Sky won for
best duo/group, and Dave Stamey
netted the male performer of the
vear accolade. Ryan Martin was
named top instrumentalist.

It was a big year for Culifornia-
based veterans Sons Of The San
Joaquin. The Sons’ Jack Hannah was
named songwriter of the year, and
“He Just Can’t Be Seen I'rom The
Road,” penned by Hannah and Bax-
ter Black, was named song of the
year. The song is from the group’s
“Horses, Cattle & Coyotes” album

(Continuved on page 47)
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

35  ALL NIGHT LONG (Miss Hazel, BMI/Songs Of Universal, BMI/0ne Hundred Billion Doliar, ASCAP) HL/WBM

BMI} WBM 16 MY LOVE GOES ON AND ON (Caliber, ASCAP/WB,
17  ASHES BY NOW (Tessa, BMI) ASCAP/Platinum Plow, ASCAP) WBM
3 BEST OF INTENTIONS (Post Oak. BMI) HL 4 MY NEXT THIRTY YEARS (EMI April, ASCAP/Phil Vas-
6 BORNTO FLY (Sony/ATV Tree, BMI/Careers-BMG, sar, ASCAP) HL
BMI/Floyd's Dream, BMI/Chuck Wagon Gourmet, 66 NOBODY'S GOT IT ALL (Layng Martine, Jr, BMI/Irving,

BMI/Colter Bay, BMI) HL/WBM

NOW THAT'S AWESOME (For Ice Cream,
ASCAP/There's One, ASCAP/Twin Spurs, BMI}
OKLAHOMA (WB, ASCAP/Richard And Castle,
ASCAP/Song Of Van, ASCAP) WBM

ONE MORE DAY (EMI April, ASCAP/Sound Island,
ASCAP/Mike Curb, BMI) HL/WBM

POUR ME (Warner-Tamerlane, BMI/WB, ASCAP/Rope
& String. ASCAP) WBM

ASCAP/Famous, ASCAP) HL

14 BURN (EMI Blackwood, BMI/EMI April, ASCAP/My Own 62
Chit BMI) HL

27 BUT FOR THE GRACE OF GOD (BMG, BMI/Weedwack- 4
ers, BMJ/Coburn, BMI/Ten Ten, BMI) WBM

61 CAN'T FIGHT THE MOONLIGHT (Realsongs, ASCAP) 3
WBM

57 DONT MAKE ME COME OVER THERE AND LOVE YOU 50
(Mighty Nice, BMI/Laudersongs, BMI/Scrambler,

ASCAP) 42 RIGHT WHERE | NEED TO BE (Acuff-Rose, BMi/601
38 EVERY MAN FOR HIMSELF (Sony/ATV Tree, BMI/EMI Broadway, BMI) HL ) ]
Blackwood, BMI/Tim Johnson, BMI} HL 52 SCREAM (Dayspring, BMI/Little Chatterbox, BMI/Writ-

ers Extreme, BMI/Sis ‘N Bro, ASCAP/Moraine Park,

7 FEELS LIKE LOVE (Vinny Mae, BMI) WBM
ASCAP}

72 FOR MY WEDDING {Larry Jofin McNally, ASCAP) WBM

GEORGIA (EMI Full Keel, ASCAP/Blakemore Avenue 65 SHE IS (Mike Curb, BMI/Hal Ketchum, BMI)
n ASCAP/EM(| Longiude BMWed/gJOOQ"OALenxe"EMD 45 SHE MISSES HIM (EMI Blackwood, BMI/Tim Johnson,
HL/WBM ' ' BMI) HL

53 GO BACK (Isham, BMI/SwaydeMan, ASCAP) 94

28" ACOODIDAYTORUNIEMIBlackncod B Hatey 67 SHE'S GONE (Songs Of Windswept Pacific, BMIeliow
Creek, BMI/Mike Curb, BMI) HL/WBM ; o
: Desert, BMi/My Life's Work, BMI/Little Blue Box,
11 GO ON (Hamstein Cumberland, BMI/Baby Mae,
BMI/Giitterfish, BMI/Buna Boy, BMI) WBM ASCAP/Airstream Dreams, ASCAP/Coyote House,
| T ASCAP/Famous, ASCAP) HL/WBM

69 HOW DO YOU MILK A COW (Tokeco Tunes, BMI/Wacis- .
sa River, BMI/MRBI, BMI/Cledus Crap Anthems, 12 TELL HER (Almo, ASCAP/Daddy Rabbit, ASCAP) WBM

SHE'S ALL THAT (EMI Blackwood, BMI/BntSar, BMI)
HL

/ 13 THAT'S THE KIND OF MOOD I'M IN (EMI Bizckwood,
SESAG/Of Music, ASCAP) BMi/Buzz Cut, BMI/Ty Land, BMI/Mike Curb, BMi/Dia-

58 HOW LONG (Davand, BMiTexascity, BM)) e

9 g&mggﬁ;“éﬂwg&g“m"g BM/Red Quil, 25 THERE IS NO ARIZONA (EMI April, ASCAP/Jersey Gir,

26 LCANTLIE r'o ME (Steel Wheels, BMI/CLMAT BMI/EMI Blackwood, BMI/Mark Alan Springer, BME) HL

; : - 59 THERE WILL COME A DAY (Careers-BMG, BMI/Si-

BMI/Acuft-Rose, BM/Milene, ASCAP) HL orise, BMUSongs Of Drearmhiors, BM1)

70 | DONT KNOW (B Sorgs, ASCAP/Randy Howard 41 THINGS CHANGE (BG Songs, ASCAP/Dreamiorks

631 GOT MY BABY (Sony/ATV Tree, BMU/Love Monkey, T
BMI/AImo, ASCAP/Anwa, ASCAP) HL 68 THINK IT OVER (Louise Red, BI/Songs Of Windswept

64 [ KNEW | LOVED YOU (Rough Cut, ASCAP/WB, ASCAP) Paciic. BMI/Ful Pol BM)

24 THIS EVERYDAY LOVE (Irving, BMI/360 Music,

B
10 1 LOST IT (Major Bob, ASCAP/Warner-Tamerlane, SESAC/Emelia, SESAC) WBM

BMI/Taxicaster, BMI) WBM t v

43 I'M GONNA LOVE YOU ANYWAY (EM) Blackwood, 23 JVHBEI\AVISIT {Major Bob, ASCAP/Mid-Summer, ASCAP)
BMI/Song Island, BMI/McSpadden, BMI/Reynsong, 1 WE DANCED (EMI Apriy, ASCAP/Sea Gayle, ASCAP) HL

51 IB'mlmr(eL;‘rfszgéng"gI;‘éram Intemational, ASCAP/St 20 WEREISOIGO0D)IOGETHERAIMOASCAR AN

4 iversal- ional, ‘ ASCAP/Sony/ATV Tree, BMI/Nothing But The Wolf, BMI)
Julien. ASCAP/On My Mind, ASCAP) WBM e L e

33 | WANT TO KNOW (EVERYTHING THERE IS TO KNOW 21

WHAT ABOUT NOW (WB. ASCAPMaverick,
ABOUT YOU) (Sony/ATV Tree, BMI/BMG Songs, ASCAP) ol

ASCAP/Notes To Music, ASCAP/O Tex, BMI/Biind Spar-

HL row, BMi/Muy Bueno, BMI/Sony/ATV Tree, BMI/Ron
2 JUST ANOTHER DAY IN PARADISE (EMI April, Harbin, ASCAP) HLAWBM
ASCAP/Phil Vassar, ASCAP/Aimo, ASCAP/Daddy Rabbit. 39 WHAT DO YOU KNOW ABOUT LOVE (Coal Dust West,
ASCAP) HL/WBM BMI/Warner-Tamerlane, BMI) WBM
60  KICK DOWN THE DOOR {(Universal-PolyGram Intema- 71  WHAT DO YOU WANT FROM ME NOW (EMI Black-
tional, ASCAP/On My Mind, ASCAP/Fever Pitch, BME) wood, BMI/Pay The Bill, BMI/Sixteen Stars,
WBM BMI/HoriPro, BMI/Milk The Whistle, BMI) HL
18 KISS THIS (Acuff-Rose, BMI/Thea Later, BMI/Curb, 29 WHEN IT ALL GOES SOUTH (Sony/ATV Cross Keys,
ASCAP/Charlie Monk, ASCAP/Mick Hits, ASCAP) ASCAP) HL
HL/WBM 46 WHO | AM (Sony/ATV Tree, BMI/Songs Of Teracel,
74 LAREDO (Mark Hybner, ASCAP) BMI/Songs Ot Universal, BMI) HL/WBM
55 LEGACY (Murrah, BMI/Neal Coty. BM/Caribbean Stud, 36  WILD HORSES (WB, ASCAP/Cash Crop, ASCAP/Wam-
ASCAP/Big Picture, ASCAP/Suzabelle, ASCAP) WBM er-Tamerlane, BMI) WBM
15  ALITTLE GASOLINE (Mighty Nice, BMI/Blue Water, 5  WITHOUT YOU (Scrapin' Toast. ASCAP/EMI April,
BMI/Sany/ATV Cross Keys, ASCAP) HL ASCAP/703, ASCAP) HL
8 THE LITTLE GIRL (Coburn, BMi/Ten Ten, BMI) WBM 47  WRONG FIVE 0°CLOCK (Still Working For The Woman,

48  LIVE IT UP (EM Blackwood, BMI/Artbyrne, BMI/EMI
April, ASCAP/Phil Vassar, ASCAP)

73 LONG SLOW BEAUTIFUL DANCE (Sony/ATV Tree, 9
BMI/Songs Of Teracel. BMI/Farm Thang, BM}/See Dick 32
Write Music. BMI) HL

56 LOOKIN' FOR LOVE (Music City Music, ASCAP/EMI
April, ASCAP/Southern Days, ASCAP/CMI, ASCAP) HL 75

34 LUCKY 4 YOU (TONIGHT I'M JUST ME) (Without Anna,
ASCAP/LehsemSongs, BMI/Music & Media Internation-
al, ASCAP/WB, ASCAP/Big Tractor, ASCAP) WBM

22 MEANWHILE BACK AT THE RANCH (Universal-Poly- 30
Gram International, ASCAP/Sondance Kid,
ASCAP/Warnes-Tamerlane, BMI/Sell The Cow, BMI)

ASCAP/Pyschabilly, ASCAP/RC Moon Pie,
ASCAP/MRBI, ASCAP)

WWW.MEMORY (WB, ASCAP/Yee Haw, ASCAP) WBM
YOU MADE ME THAT WAY (Starstruck Angel,
BMI/Malloy's Toys, BMI/Universal-MCA, ASCAP/Gary
Burr, ASCAP/Warner-Tamerlane, BMI) WBM

YOU'RE THE TICKET (Write From Scratch, BMI/Kickin'
Bird, BMY/Songs Of Windswept Pacific, BMI/Zomba,
BMI/Jess Brown, ASCAP/AImo, ASCAP/Twin Creeks,

ASCAP)
YOU SHOULDN'T KISS ME LIKE THIS (Tokeco Tunes,
BMI

19 YOU WON'T BE LONELY NOW (Sony/ATV Tree,
BMI/Songs Of Teracel, BMI/Big Red Tractor,

WBM
40 MOVE ON (Sony/ATV Tree, BMi/Warner-Tamerlane, ASCAP/Hay Wagon, ASCAP) HL
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BORN TO FLY SARA EVANS ' o = =
@ i 0] 3 P.WORLEY (S.EVANS,;M. HUMMON,D.SCOTT) (v) RCA 69008 t 6 47 1 48 5 gugm%ﬁ%g&!m ATLI:IMC?SE%: '58;/‘,/‘ 45
FEELS LIKE LOVE VINCE GILL \ o
l ! 6 2 T.BROWN (V.GILL) (V) MCA NASHVILLE 172168 t 6_ 48 53 5 m:gmln(ﬁa’ﬁwm. JAMES, T VERGES) DRéEgﬁéﬁ%ﬂgSEﬁ? 46
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0| g | 16| 1LOSTIT KENNY CHESNEY | g THE HUNGER STEVE HOLY
zgx:;wsw,nwmsow (OLTHRASHERYDUANIDER] GEO(:(:gASBTgFgZTt % | b7 4 W.C.RIMES (B.MONTANA,D.FLINT} cureaeumcur t | 40
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C.CHAMBERLAIN (L.ANDERSON,B.REGAN} (V) MERCURY 172184 NEW » 1 LONG SLOW BEAUTIFUL DANCE RASCAL FLATTS 73
39 1 1o | LUCKY 4 YOU (TONIGHT I'M JUST ME) SHEDAISY 34 M.BRIGHT,M.WILLIAM3 (K.FISHER,F WILHELM) LYRIC STREET ALBUM CUT
D.HUFF (K.OSBORN,J.DEERE C.MCCABE) LYRIC STREET ALBUM CUT ¥ NEWD | | LAREDO CHRIS CAGLE
()| 38 | 38 | 11 | ALL NIGHT LONG MONTGOMERY GENTRY | 3¢ RWRIGHT.C CAGLE (C CAGLE) v agomcur | 4
J SCAIFE (C.DANIELS,T.DIGREGORIO, C HAYWARD,J GAVIN.B. R BROWN) (C) {D) COLUMBIA 79515 § NEWD | | YOU'RE THE TICKET BILLY HOFFMAN
52 2 wzbﬁong?BssE%RE - GARTH BROOKS | 3¢ J.STAMPLEY (J. BROWN,K.FOLLESE W.KIRBY) CRITTER ALBUM CUT B
: L D. CAPITOL ALBUM CUT
AV = Q Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in the
M | 46| 5 | ONEMORE DAY @ @ o oniss A — asia Nas MOND RIO |37 1 top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 25 are
EVERY f\./IAN FOR = S T - removed from the chart after 20 weeks. 1 Videoclip availability. Catalog number is for CD single, or vinyl single if CD single is unavailable. (C) Cassette
8| 37| 39! 4 HIMSELF NEAL MCCOY | 37 single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Viny! single availability. {X)
E.SEAY.J.HOBBS (M.ELLIOTT T.JOHNSON) (C) (D) (V) GIANT 16837 CD maxi-single availability. © 2000, Billboard/BPI Communications.

The Air Force is celebrating the holidays with something special for you and
. e )
your llsteners—q'ﬁf(/.?,/‘[ 1774
( 2,

This free one-hour program features conversations with members of
SHeDAISY plus songs from their new Christmas album Brand New Year.

The program is on CD and includes local avails. Licensed country music
stations should receive a copy of The Gift VII by the first week in Dece
otherwise, call (210) 652-3937 and we’ll mail one to you.
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(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold) A RIAA certification for net shipment of 1 million
units (Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). Numeral following
Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Asterisk indicates vinyl available. S indicates past or present Heat-
seeker title, © 2000, Billboard/BPI Communications.

by Deborah Evans Price

MOSELEY LAUNCHES NEW LABEL: Former
Benson Records president Jeff Moseley is launch-
ing a new independent label, INO (In, Not Of)
Records, which will be distributed by Word. The first
two signings are Sara Groves and MercyMe.

A 20-year veteran of the Christian music biz,
Moseley says his intent is to “partner with and focus
on a small number of young artists who have already
had suceess on their own and work with them to con-
tinue to develop and grow their ministry.”

Moseley sees INO as setting up a business model
that will be more beneficial to artists. He feels that
in the past, artists have had two options—the “tra-
ditional label way or independent artist way.” He
intends for INO to be a third option that will allow
artists the benefits of being independent while pro-
viding them with a marketing team and distribu-

Groves’ debut INO album, “Conversations,” will
be released on March 20, 2001. A Minneapolis-based
singer/songwriter, Groves has already sold more
than 20,000 units independently. Her INO release
will feature 12 new self-penned songs. MercyMe is a
Dallas-based praise and worship band that has been
together for seven years and has sold nearly 100,000
units independently, with their previous release sell-
ing 30,000 units. MercyMe recently drew 1,600 fans
to an in-store event at a Lifeway Christian store in
Birmingham, Ala. The INO debut for MercyMe is

INO marks Moseley’s second venture since leav-
ing Benson. Last fall he launched M2.0 Communi-
cations, an independent label whose roster includes
the Brooklyn Tabernacle Choir. He will continue
to operate M2.0 as a sister label to INO.

REBECCA TRANSFORMED: It’s not unusual in
any genre to see teen artists’ careers burn brightly
then just burn out. One of the exceptions is Fore-
Front artist Rebeeca St. James, who has continu-
ally grown and blossomed in her artistry and has
made the transition successfully from talented teen
to mature artist with even more to say to her audi-
ence. Now 23, the Australian-born singer/songwriter
once again delivers an impressive
collection of songs on her new
album, “Transform.”

“If a river is real slow-moving
and stays where it is, and isn’t flow-
ing over the rocks and moving, it
becomes stagnant,” she says. “It
becomes old. It’s not alive, and it’s
not being purified. But when we're
moving along in our faith and grow-
ing and seeking God, that becomes
that radiant, purified faith. That’s what 'm seeking.”

That personal quest has been reflected in St.
James’ music, and her musical expression has gone
through some stylistic transformations over the
years. “The first album, I was 15 or 16 when I was
doing that. T was really just starting out writing and
wrote four songs on that,” she says. “It was a good
beginning. It was a really pop-focused album that
was accessible to a lot of people, but I really wasn’t
involved on the musical end. Then on [the second
album] ‘God,’ I teamed up with Tedd T. He and 1
became creative partners. We wrote a lot of songs
together and programmed it together. I was really
involved. I have really strong rock roots, and my
rock roots came out on that album. It kind of had this
alternative thing.

“My Christmas album was kind of a similar thing,”
she continues. “We wanted to take these Christmas
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36 | 28| 4 | PASSION WORSHIP BAND  SPARROW 1768/CHORDANT PASSION: ONEDAY LIVE
37 33|91 | SONICFLOOD  GOTEE 2802/CHORDANT SONICFLOOD
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39 | 36| 75| STEVEN CURTIS CHAPMAN @  SPARROW 1695/CHORDANT  (SPEECHLESS)
40 | 35 | 9 | KURT CARR & THE KURT CARR SINGERS
GOSPO CENTRIC/INTERSCOPE 4267/WORD AWESOME WONDER

songs which were so powerful and do them really dif-
ferently. If there was a normal way to do Christmas
songs, we wanted to do it the other way. The ‘Pray’
album was a harder album, and I was really learn-
ing a lot of things through that album. It was really
kind of a struggle, so I focused on prayer and on hope
lyrically. That was more the emphasis, and it became
more pop.”

That album won the young artist her first Gram-
my Award earlier this year and set the stage for
“Transform.” “This album, I feel, is a celebration of
the Christian life and the Christian adventure,” she
says. “I think that’s what really comes out, not only
lyrically but musically. It’s just a real happy, joyful,
expressive, creative album, which excites me. I think
it’s kind of like a different journey.”

“Transform” displays sides of St. James’ musical
personality heretofore untapped. Working for the
first time with producer Matt Brownlewee (Jars
Of Clay, Natalie Imbruglia) and also with Dann
Huff (Lonestar), St. James kicks up her heels and
even delivers some dance-oriented cuts. She says
some of the flavor of this record was influenced by
her work in Europe. She’s gone over there seven
times in the past few years and spent most of this
October doing shows in England, Ireland, Holland,
Denmark, and other countries. “I’ve been focusing
so much on Europe the last few years,” she says.
“We’ve had a real heart and passion to share Jesus’
hope in Europe. That whole dance/techno thing is
what is so huge over there. So [ wanted to have that
element on this album to give it even more relata-
bility when we went over there.”

Lyrically, St. James says the music on “Transform”
is reflective of where she’s been in her personal life.
“I’ve had a lot in the last year that has involved
change,” she says. “I went to Romania for two
months, and I think that can’t help but change you.
And I moved out of home for a while. I'm back at
home now, but I think I learned a lot through that as
well, just about how a college student feels when he
or she moves out of home and some of the loneliness
that entails. I think I grew a lot as a person through
that.

“I think the big, overwhelming thing that God was
teaching me this year was just challenging me not to
stay where I am, not to be happy and content with
being where I am, but to move on, to be transformed,
to be changed ever day by Him, and not to get com-
placent ... You get the feeling with a lot of people
it’s a ‘going through the motions’ faith more than an
an on-fire, radical, vibrant, radiant faith. What I want
to encourage on this album is for people to have a
vibrant, radiant faith that shines in their life.”

FAREWELL: It is with great sadness that 1 report
the demise of “Sam’s Place,” the live concert/radio
show Gary Chapman hosted at the Ryman Audito-
rium for the past seven years. The long-running
show is the latest in a series of victims to fall during
Gaylord’s recent restructuring. It’s a shame because
“Sam’s Place” was a rare and wonderful thing.

Over the years, Chapman brought together
onstage eclectic country, bluegrass, pop, and Chris-
tian acts in an atmosphere where everyone felt free
to share their faith and revel in each other’s musical
gifts. Faith Hill, Dobie Gray, Wynonna, Big Tent
Revival, Bob Carlisle, Mark Lowry, Andy Grig-
gs, Plus One, and many, many others graced the
legendary Ryman stage. And at the center of it all,
Chapman held court and was at his most relaxed and
funniest. Who can forget the sight of him leading the
audience in a conga-line type dance while a band
onstage performed the O’Jays R&B hit “Love
Train.” Or the night he practiced his golf swing by
hitting Krispy Kreme doughnuts into the audience
with a golf club. And, of course, every episode ended
with everyone onstage singing “I’ll Fly Away” at
the top of their lungs. It was always an enjoyable
adventure at “Sam’s Place”—full of heart, laughter,
great music, and a certain indefinable quality one
seldom gets the chance to feel anymore. It will be
sorely missed.
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“In the midst of their regrouping,” Sanders notes,
“some things may have been neglected. Now that
everything is in place, maybe the project can get the
attention it warrants.”

Caesar is not the only artist whose promotion may
have been affected by the transition. While the Tom-
mies’ (the Rev. Milton Brunson’s Thompson
Community Singers) Oct. 31 release, “Real,” has
received regional sales spikes, it has yet to chart.

In related label news, Denise Walls has left
Anointed to pursue other interests.

IT’S OFFICIAL: EMI Gospel has entered into a
long-term, multimillion dollar partnership with Bish-
op T.D. Jakes. The pact calls for Jakes and EMI
Gospel to launch a label dedicated to the creation of
new recordings based on themes derived from Jakes’
best-selling books and theatrical productions. The
label will also serve as home for new and developing
artists hand-picked by Jakes, with the first two artist
signings expected to be announced soon. The initial
offering from the new label will be a live album
recorded at Jakes’ 26,000-member church, the Pot- |
ter’s House, in Dallas. The album is tentatively |
scheduled for release in March 2001, |

CAN LIGHTNING STRIKE TWICE? Well, all
indications are that’s exactly what is being planned |
in Houston for New Year’s Day, as the all-star line- |
up and excitement continue to build for the Take It |
to the Bridge concert at the Astrodome, following
last year’s inaugural event. Already confirmed are
Vickie Winans, Bobby Jones, Juanita Bynum,
Hezekiah Walker, actresses Tia and Tamera
Mowry, Jonathan Slocumb, Jackie McCullough,
Donald Lawrence, Tramaine Hawkins, and the
Mighty Clouds Of Joy.

BRIEFLY: Brandy has signed on to be a presen-
ter at the 16th annual Stellar Awards, set for Jan.
13, 2001, at the Atlanta Civic Center.

ATLANTIC 83297/AG HALLELUJAH! THE VERY BEST OF THE BROOKLYN TABERNACLE CHOIR

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million
units (Platinum). € RIAA certification for net shipment of 10 million units (Diamond). Numeral following
Platinum or Diamond symibol indicates album's multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Asterisk indicates vinyl available. indicates past or present
Heatseeker titles. © 2000, Billboard/BP! Communications.
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Keeping Score will return next
week.

ﬁ-.:#._;;u‘nn Tippin

A Celebratory Smooch. Fueled by the success of hit single “Kiss This,”
Aaron Tippin's sophomore album for Lyric Street, “People Like Us,” was certi-
fied gold by the Recording Industry Assn. of America just two months after its
retease. Lyric Street president Randy Goodman rallied the staff to celebrate
the fast-selling disc. Pictured in the bottom row, from left, are Goodman, Tip-
pin, and Tip Top Entertainment’s Billy Craven; in the middle row, Lyric Street
senior VP of marketing and promotion Carson Schreiber, producer Biff Wat-
son, producer Mike Bradley, and Lyric Street senior product director Greg
McCarn; and in the back row, Lyric Street senior VP of A&R Doug Howard,
director of promotion Kevin Herring,VP of promotion Dale Turner, and director
of A&R Shelby Kennedy.
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verve Pushes PEI‘EZ S ‘Mother|and’

LONGEVITY BEYOND THE
BOX: With no strategically timed sin-
gles and videos to release from
straight-ahead jazz albums, the scant
few months surrounding a project’s
release date are often crucial to its
success. However, as jazz looks to
expand its audience, new ways must
be sought to keep an artist in the pub-
lic eye for as long as possible to ensure
album sales among the artist’s exist-
ing fan base as well as to draw new
fans.

When Verve Records released
pianist Danilo Perez’s “Motherland”
(his third set for the
label) in mid-Sep-

tember, the first
| phase of the label’s
marketing plan
went into effect.
Perez went on tour,
performing with a
trio at jazz clubs
where he would
attract his core
audience of straight-ahead jazz fans.
Concurrently, Verve strategically
placed ads in publications targeting
the Latin community, which has
become increasingly aware of the
Panamanian musician.

PEREZ

BLUE
NOTES

by Steve Graybow

This month, the second phase of
Verve’s marketing plan was launched.
To build upon the Latin community’s
awareness of Perez and to attract
younger music fans who might not
frequent jazz clubs, the pianist is play-
ing venues that normally do not house
Jazz performances, such as New
York’s Bowery Ballroom, which has
a capacity of 500. He is joined by an
expanded ensemble dubbed the
Motherland Project, which features
a revolving troupe of percussionists
and instrumentalists.

“The large group allows Danilo to
accurately represent the Afro-Cuban
and Latin American influences that
are heard on the album,” explains
Nate Herr, Verve's senior VP of mar-
keting. “With a record that has such
wide appeal, playing the music as con-
ceived is critical to extending the
record’s life and reaching its audience.”

With tickets priced under $20, the

Horn’s Take On Tibet. Paul Horn is readying his first release on Transparent
Music. “Tibet: Journey To The Roof Of The World” is a musical and spiritual
account inspired by Horn’s trip to Tibet. The album will also be the soundtrack
to “Journey Inside Tibet,” a PBS special hosted by Kris Kristofferson. Shown,
from left, are Mike Lembo of Mike’s Management and also Horn’s manager;
Horn; David Passick, Transparent Music; and Chuck Mitchell, Transparent
Music.
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recent New York date found Perez
playing to a predominantly young, hip
audience that reflected the venue’s
lower-Manhattan locale. Verve is
exploring similar opportunities in
Seattle and Austin, Texas.

“I strongly believe that playing dif-
ferent kinds of places is not going to
hurt the jazz clubs, but rather it will
reach a new audience that will sup-
port the jazz clubs and will buy jazz
records,” says Perez. “As in music,
[environments] must borrow from
one another in order to grow.”

The pianist is quick to note that
playing alternative venues in no way
compromises his music. “I am still who
I am, no matter where I play,” he says.

To further reach consumers
beyond the core jazz audience, a song
from “Motherland” has been includ-
ed on more than 1 million free CD
samplers given out
to consumers who
either test-drive or
own Infiniti auto-
mobiles.

In similar fash-
ion, N-Coded Music
has spent much of
the year develop-
ing a fan base for
vocalist Jane Mon-
heit among the jazz connoisseurs and
the jazz-curious. “In the past, you
could rely on jazz radio to give you the
exposure you need, but after two or
three months the record fades at
radio,” says N-Coded president Carl
Griffin. “The trick is to find new ways
to keep it alive until the next record
comes out.”

Although Monheit'’s debut, “Never
Never Land,” appeared in stores in
May, N-Coded is still aggressively
working the project. In October, a
National Public Radio profile on Mon-
heit aired, and this month a five-
minute clip on the singer with inter-
view and performance footage began
airing on Delta and TWA flights along
with the featured movie. Monheit is
expected to play a string of dates at
New York’s Blue Note club in Janu-
ary 2001, which Griffin hopes will pro-
vide “the next little bump of expo-
sure” to carry her over until her
sophomore release in April 2001. Grif-
fin notes that traditional retail pro-
grams are still “very important, espe-
cially around the holidays.”

Monheit, a 20-something Long
Island, N.Y., native, believes that edu-
cation is key to building the jazz audi-
ence. “I learned many standards
while studying musie in high school,
and now those songs make up much
of my repertoire,” she says, noting
that many of her friends have become
teachers and that they play her
record as part of their musical cur-
riculum. “Getting people to see me
and hear the music is important, so
they can understand what I do.”

MONHEIT

AN D: Jazz at Lincoln Center’s Nov.
18th gala raised more than $1.2 mil-
lion to benefit the organization’s edu-
cational, performance, and broadcast
efforts, Saxophonist Illinois Jacquet
received the J@L.C award for Artistic
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BMI’S PRESTON IS GITY OF HOPE HONOREE

The Barker Hangar at California’s Santa Monica Airport was where the City of Hope bestowed BMI’s presi-
dent/CEOQ Frances W. Preston with its highest honor, the Spirit of Life Award, Oct. 19. Warner Bros. Records
president Phil Quartararo, last year’s vecipient of the award, presented it to Preston. To date, the City of Hope’s
2000 campaign has raised more than $3 million in order to help individuals stricken with tuberculosis.

Frances W. Preston, BMI's president/C =0 and the -ecipi-
ent of the 2000 Spirit of Life Award, poses with several
City of Hope music and entertainment industry board
members. Pictured, from left, are Neil Portnow, board
president and Jive/Zomba VP of West Coast operations;
attorney Don Passman, board chairman; Zach Horowitz,
board member/major gifts chair and president/COO of
Universal Music Group; Charles Goldstuck, East Coast
national campaign chair and president/COO of J Records;
Ron Shapiro, executive VP/GM at Atlantic Records; Pre-
ston; Jack Suzar, board chairman for the City of Hope
National Medical Center; David Simone, board member;
Mary Jo Mennella, West Coast national campaign chair
and senior VP/GM of music publishing for Fox Music;
Bruce Resnikoff, board member/endowment chair and
president of Universal Music, special markets; attorney
John Frankenheimer, West Coast co-chair; and Bruce Hin-
ton, Nashville co-chair and chairman, MCA Nashville.

Pictured, from left, are Michael oItcra. Frances W. Pre-
ston, Jon Secada, and David Foster, the evening’s musical
director.

Pictured, from left, are musician Dwight Yoakam; Timothy
White, Billboard editor in chief and 1998 Spirit of Life
Award recipient; Frances W. Preston, BMI presidant/CEO
and 2000 Spirit of Life Award recipient; Jack Suzar, board
chairman of the City of Hope Natioral Medical Center and
Beckman Research Institute; and Hilary Rosen, presi-
dent/CEO of the Recording Industry Assn. of America.

BM! president/CEO and 2020 Spirt cf Life Award recipient
Frances W. Preston, right, poses with Phil Quartararo,
president of Warner Bros. Records and 1999 Spirit of Life
Award recipient.

. 9% gz R ‘N
Patti Austin, left, and James Ingram perforrm at the City of
Hope's Spirit of Life dinner honoring Frances W. Preston.

Pictured, from left, are Phil Guartararo, president of Warn-
er Bros. Records and 1999 City of Hope Spirit of Life
Award recipient; Frances W. Frestcn, BMI president/CEO
and 2000 Spirit of Life Award recipient; and Timothy
White, Billboard editor in chief anc 1998 Spirit of Life
Award recipient.
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THE HOT 100
INDEPENDENT WOMAN PART 1 ¢ Samuel J. Barnes, Jean Claude Olivier, Corey Rooney,
Beyonce Knowles = ENOT/BMI, Sony/ATV Tunes/ASCAP, Sony/ATV Songs/BM|,
Cori Tiffani/BMI, Beyonce/ASCAP

HOT COUNTRY SINGLES & TRACKS
WE DANCED * Brad Paisley, Chris DuBois * EMI April/ASCAP, Sea Gayle/ASCAP

HOT R&B SINGLES
| WiSH* R. Kelly «Zomba/BMI, R. Kelly/BMI

HOT RAP SINGLES
BABY IF YOU'RE READY e K. Proby, Calvin Gaines, Priest J. Brooks, Kevin Gilliame
Nay D/ASCAP, Sokol/ASCAP, Black Blessed Girl ASCAP, High Priest/ASCAP, Famous/ASCAP,
Show Me How Daddy Ball/ASCAP, Black Fountain/ASCAP

HOT LATIN TRACKS
YO TE AMO ¢ Estefano * Sony/ATV Latin/BMI, World Deep Music/BMI
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. PUBLISHER

‘Annie’ Gets Her VHS/DVD Debut;
‘A Glass Act’ Remembers Kieban

‘ANNIE,’ AT LAST! For those of
the laserdisc generation, and, in
particular, fans of musical films, the
DVD era has some way to go before
lesser-known titles make their way
to the brilliant new technology. A
very good sign, however, is that the
Frank Loesser-scored “Perils of
Pauline” (1947) musical has found
its way to the DVD catalog,
although the print is very disap-
pointing. In fact, the title, which
contains one of Loesser’s loveliest
songs—*“1 Wish I Didn’t Love You
So”—never even made it to the
laserdise catalog.

For “Pauline” star Betty Hutton,
2000 has been a good year: She is also
the star of a very important, bright
restoration of a title that has never
even had a VHS release, much less
a laserdisc or

several years. In fact, a featurette niu-
rated by Susan Lucei, who played
Annie in the revival, introduces the
program

George, keep the musicals flow-
ing—how about “Kiss Me, Kate,”
“The Bandwagon,” and some of
those rare but worthy musical titles
you put out on laserdisc?

INTO AUDITING: Music & Media,
the Los Angeles-based music pub-
lishing outfit operated by Billy
Meshel and John Massa, has
teamed with Ali Adawiya to estab-
lish Audit Time, an entertainment-
industry auditing firm. The compa-
ny will represent artists,
songwriters, music publishers, pro-
ducers. and participants in motion
picture profits and concert revenue.
Adawiva is a

DVD version, veteran with
until now. The wnrds & M“SIB more than 30
musical is years’ auditing
“Annie  Get . o experience,
Your Gun,” the ET B l‘ ’;:, b % including his
1946 Irving — most recent
Berlin master- ] association
piece that was by Irv Lachtman with the
transferred to Haber  Or-

the screen 50 years ago. With
reported legal considerations having
apparently been resolved, Warner
Home Video released the MGM pro-
duction Nov. 21.

With veteran laserdise procducer
George Feltenstein Jr. on hand to
see the project through, “Annie”
contains several extras, a happy
approach for which Feltenstein is
famous. Some of them are outtakes
that include the star who was origi-
nallly cast for the role Annie, none
other than Judy Garland, who was
fired by producer Arthur Freed due
to production difficulties that
spawned from her battle with drug
addietion. In this writer's view, Hut-
ton made for u better, more ram-
bunctious, and tomboyish (until her
romance with Howard Keel’s
Frank Butler starts to heat up)
Annie than Garland would have, if
the outtukes are any guide.

The VHS/DVD wrival of “Annie”
has & counterpant with Rhino Records’
release of the soundtrack album.
Hardly arelic, “Annie,” with its great
score, has been playing in a revival
production on Broadway for the past

guanization. The company will be
operating out of the Music & Media
Offices in West Hollywood.

‘CLASS ACT’ ON DISC: RCA
Victor, one of the most active out-
lets for original cast albums, plans
to release in February 2001 “A
Class Act,” a musical biography of
the late Ed Kleban, the lyricist of
“A Chorus Line.” The score con-
sists of unpublished songs, both
words and music, written by Kle-
ban himself. The album producer is
show-music veteran Jay David
Saks. The Manhattan Theatre Club
production, in association with
Musical Theatre Works, opened
Nov. 9in New York.

PRINT ON PRINT: The following

are the best-selling folios from Hal

Leonard:

1. B.B. King & Eric Clapton, “Rid-
ing With The King.”

2. Creed, “Human Clay.”

3. “Pat Metheny Songbook.”

4. “Slipknot.”

5.Pink Floyd, “Dark Side Of The
Moon.”
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Westlake Audio Thrives By Offering Wide Array 0f Services

lNCORPORATED IN 1971, West-
lake Audio is a multifaceted compa-
ny that has thrived through three
decades and tumultuous change in
the pro audio industry. More than a
manufacturer of high-end profes-
sional and consumer speakers, more
than a seven-room, commercial
recording facility, Westlake Audio
also encompasses a pro audio sales
department and a technical services
division, all of which are going
strong as the company nears the 30-
year mark.

While providing a wide variety of
services, Westlake Audio has also
responded to the changing needs
and practices of the recording indus-
try, no small feat in today’s shifting
landscape. Recently, Westlake
Audio’s Studio C, a mid-size track-
ing and mix room with a rich, 20-
year history, reopened with the
addition of a Solid State Logic 9072
J Series console.

“For anything that has to do with
audio production,” says Westlake
Audio founder Glenn Phoenix, “we
try to cover the bases and support
our clients, whether they’re work-
ing in their home studios, making a
major production, or just looking for
some good sound.”

That notion of comprehensive
service to the audio production
industry began with the opening of a
sales and demonstration facility at
6311 Wilshire Blvd. in Los Angeles.
“We put a whole lot of investment
into it,” Phoenix recalls, “so much so
that the clients started saying, ‘Why
don't you let us use this? Thus was
born our first recording facility,
which at that time we referred to as
the Mix Room at Wilshire Boule-
vard. We've been doing it since the
early 1970s.”

As the pro audio sales and record-
ing studio divisions were getting off
the ground, the young company also
began to shape the identity for
which it is largely known: as a man-
ufacturer of high-quality loudspeak-
ers for both commerecial studio envi-
ronments and high-end consumer

Destination: Q Division. Destiny’s Chil

applications.

“When the company was set up,
we were looking for something to set
us apart in the marketplace,”
Phoenix recalls. “Going back to that
time period in the early 1970s, there
wasn’t too much brand identity in
the custom-monitor-manufacturer
market. There were people doing it,
but I would say that we set a trend
for the small, independent specialty
brand. It worked well for us; people
would say, ‘This is a Westlake room,
it’s got Westlake monitors.” The
other issue was that some of the
major companies didn’t have quite
the extensive lines that they have
now. There were a number of niche
markets that were pretty much
open for developing.”

As for any market, change has
been frequent and often fast-paced.
Westlake Audio’s Le, BBSM, and
Reference series monitors cover all
professional applications, often
evolving in response to the chang-
ing—and now highly competitive—
environment. In October, the
BBSM-5 near-field system was
updated to address today’s high-res-
olution digital playback systems and
diverse production situations. At the
same time, Westlake introduced the
three-way Le3w10V monitor speak-
er system, for near- to mid-field lis-
tening situations.

Most recently, Westlake Audio
introduced the three-way Le3W12V
monitor speaker system, a vertical
rendering of its successful horizon-
tal version. The system was created
to meet the needs of surround-sound
listening environments, more of
which are appearing as DVD and
high-definition TV require multi-
channel content. As consumers con-
tinue to equip homes with sophisti-
cated, surround-sound listening
environments, Westlake Audio
applies the same technology to its
consumer loudspeakers as to its pro-
fessional products. The BBSM-VNF
series products, for example, are a
direct adaptation of the BBSM
series professional monitors.

)

d recently recorded two tracks for its
upcoming release at Q Division Studios in Somerville, Mass. The session was
recorded by engineer Bruce MacFarlane and assistant engineers Colin McCabe
and Matthew Beaudion. Pictured, from left, are McCabe, Michelle Williams, Bey-
oncé, MacFarlane, Kelly Rowland, and Beaudion.

Westlake Audio’s seven studios
are now housed in two locations:
Studios A and B have resided at
8447 Beverly Blvd. since 1976, while
the 7265 Santa Monica Blvd. site,
encompassing the five additional
studios, was established in 1980.
Known for its wealth of outboard
equipment (and, of course, Westlake
monitors), the recording studios are
also equipped with many of the
industry’s preferred consoles, such
as the 60-input Neve V3 in the his-
torie Studio A or the aforementioned
SSL 9072 J Series in Studio C. West-

(Il
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by Christopher Walsh

lake Audio also recently redesigned
and refurbished Studio B. A mix-
ing/overdub room, Studio B houses
an SSL 4072 G Series console with
surround-sound capabilities.

Studio D, Westlake Audio’s signa-
ture studio, features a 625-square-
foot control room equipped with a
72-input Neve VR console, and a
1,120-square-foot tracking room,
both of which offer skylights. With
amenities such as a private entrance,
private lounges, and full kitchen,
Studio D is preferred by clients
seeking maximum privacy. Studio E,
a mixing suite, features an SSL 4064
G Series console.

Acknowledging the demand for
rooms where pre-production, over-
dub, and transfer work can be done
at a lower rate than at a high-end
tracking or mixing studio, Westlake
Audio built two production rooms,
known as P1 and P2. Production
Room 1 is optimized for vocals, over-
dub, and MIDI work. Production
Room 2 is for MIDI production and
tracking, as well as analog/digital
format transfers.

This diversity of studio environ-
ments enables Westlake Audio to
attract and hold a significant share
of the audio projects in the competi-
tive Los Angeles recording industry.

“It certainly is a very competitive
marketplace,” says Phoenix. “I
guess if we ever complained in the
past that it was tough, we just didn't
know how tough it was going to be!
Business in general is pretty com-
petitive today: People find it very
difficult to change prices and what-
not. I guess you could say it’s the
‘day of the consumer.””

The wealth of ever-improving,
low-priced yet powerful digital
recording equipment being
embraced by engineers, producers,
and musicians largely contributes to
the precarious position in which
commercial recording facilities often
find themselves. Westlake Audio,
however, benefits by virtue of its

status as a pro audio dealer. An
authorized dealer for hundreds of
manufacturers, Westlake Audio cur-
rently spotlights new products such
as the Sony DMX-R100 small-for-
mat digital console on its Web site
(westlakeaudio.com). In fact, West-
lake’s Production Room 2 features a
DMX-R100.

“The DMX-R100 is a great new
product,” Phoenix says. “I think it's
pretty well accepted now that for
getting data from point A to point B
in as uncorrupted a manner as pos-
sible, digital is the format of choice.
We're now entering the day and age
of the hard-disc recording format. Of
course, a large array of equipment
that is brought together in major
recording projects sometimes still
gives the edge to an analog record-
ing console like the [SSL] 9000, sim-
ply because in the digital end it is
true that if you go through too much
conversion process back and forth,
you start to notice degradation. But
some of the digital pieces are noth-
ing short of extraordinary.”

More than ever, the key to success
in the pro audio industry is diversi-
ty. With a greater-than-ever abun-
dance of equipment and formats—
not to mention the ability to make
professional-sounding recordings at
a comparatively low cost—within
virtually anyone’s reach, competition
comes from all directions. Phoenix
notes, for example, that unlike the
wide-open terrain of 1971, today
close to 500 loudspeaker manufac-
turers exist worldwide. A wide
array of services, then, is important
to the long-term health of a com-
mercial facility or manufacturer.

“One thing I've learned in 30
years in this business is that if you
ask 10 people for their opinion of
how things should be, you’ll defi-
nitely get 10 opinions,” says
Phoenix. “I would give a word of
caution to any of our customers or
fellow studio owners: Go carefully.
The complexity of these rooms and
the cost of getting them online now
is so horrendous, it is sort of like

Alan Parsons’ Project. Alan Parsons, producer and engineer of Al Stewart’s

launching a battleship.”

NEW YORK MASTERING STU-
DIO Absolute Audio has made two
additions to its engineering staff:
Larry Lachmann and Dave Kutch.

Lachmann, the former studio
manager of New York mastering
facility Powers House of Sound,
began his career more than 15 years
ago at Sterling Sound, another New
York-based mastering studio, where
he worked his way up to studio
manager. More interested in the
technical side of the business, Lach-
mann began to try his hand at mas-
tering by working on several inde-
pendent projects. His first major
album was a catalog reissue of Bad
Company’s “Burning Sky” album.

After nearly 13 years, Lachmann
made the move to Powers House of
Sound, where he reprised his role as
both studio manager and mastering
engineer. While the majority of his
responsibilities lay on the manage-
ment side of the business, he was
also able to help with production
work as well as mastering. He
worked on projects by Missy
Elliott, Brian McKnight, Queen
Latifah, Gerald Levert, Solé, and
Keith Sweat.

Kutch has spent more than nine
years in the professional music
industry, most as a mastering engi-
neer. He began his music industry
career working with Phil Ramone
and Elliot Wolfe on Debbie Gib-
son albums.

He moved on to the Hit Factory,
also in New York, where he worked
on album projects for such acts as
Anita Baker and Public Enemy. A
year later, Kutch joined Herb Pow-
ers to open Powers House of Sound,
where he spent the next four years.

Kutch attributes most of his
expertise as a mastering engineer to
the time he spent at Powers House of
Sound and his experience recording
albums. While there, Kutch mastered
tracks for George Clinton, Beck,
Puff Daddy, and Carl Thomas, as
well as the Bad Boy Rock Remixes.

“Year Of The Cat” and “Time Passages,” was recently at Bernie Grundman Mas-
tering for the remastering for rerelease of the two albums. The two title tracks
were remixed in both stereo and surround sound. Pictured, from left, are Par-
sons and Grundman. (Photo: David Goggin)
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Rockwilder In Demand As He Preps Jackson’s Latest Effort

BY MARCiI KENON

NEW YORK—Anyone who did
not get tracks from Rockwilder
before Oct. 10 is out of luck—for
now.

As the latest LL Cool J album,
“G.0.A.T. Featuring James T.
Smith: The Greatest Of All
Time” (fueled by the Rockwilder-
produced first single “Imagine
That”), slid from No. 1 on The
Billboard Hot 100, the 29-year-
old producer (aka Dana Stinson)
returned to Minneapolis to wrap
up collaborations with Terry
Lewis, Jimmy Jam, and Janet
Jackson for Jackson’s new album,
which is scheduled for first-quar-
ter 2001 release.

“Janet heard a song I did for
Meth and Red [Method Man and
Redman], and she liked it,” says
the Queens, N.Y., native. “She
introduced me to Jimmy and
Terry. We are in the studio, mak-
ing a whole bunch of songs. I
can’t say what’s going to be on
the album.”

Working with Jam and Lewis
has been “out of this world” for
the producer, who calls the Akai
MPC3000 sampler/sequencer his
“girlfriend.”

“They use live musicians, a lot
of keyboards, a lot of every-
thing,” he says, laughing. “The
experience has brought me to

another level. It’s the kind of
music [ used to feel when I was
a little boy. To be a part of a fam-
ily that makes the kind of music
I feel is incredible.”

Stinson produced the remix of
Jackson’s “Doesn’t Really Mat-
ter,” the gold single from the

‘I like to position
myself with artists
who have some type

of foundation’
- ROCKWILDER -
“Nutty Professor II: The
Klumps” soundtrack that

reached No. 1 on The Billboard
Hot 100. He struggles to find the
right words to describe working
with her.

“She is such a beautiful person,
and she has given me some
advice that has changed my life,”
he says. “I call her ‘my sister
angel.” She has so much experi-
ence and so much wisdom from
being in the business.”

Working with Jackson and the
production team of Jam and
Lewis is a long way from Stin-
son’s days of hanging out with
the dancers from Guy, the R&B

group featuring brothers Damion
and Aaron Hall as well as pro-
ducer Teddy Riley.

“Although music was a huge
part of my life when I was
younger, they brought the indus-
try to me,” he says of the dancers
known as Shake and Loose.
“Damion was staying at their
house in Queens. When Guy
would have shows, Aaron would
come over. Al B. Sure! and
Bobby Brown would come over.
It was an industry house.”

Stinson was bitten by the
industry bug and dreamt of being
a part of it, but he didn’t have
equipment. He faced numerous
conflicts, having to use other
producers’ keyboards and MPC-
60s to make beats.

“I guess it was competition,”
he reflects. “But they weren’t
feeling the fact that I was work-
ing on their equipment and
would sabotage my sound at
times.” He was 21 years old then,
and feels fortunate to have met
an up-and-coming rapper named
Redman (aka Reggie Noble),
who heard and liked some of his
beats. This turned out to be a
major break for Stinson, who col-
laborated with Redman for a new
Def Jam West artist.

“We flew right out to Califor-
nia, and he had me work on the

- PRODUCTION CREDITS
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Mel-Low project,” Stinson

recounts. “As soon as we got
back, he gave me my first check
and told me to spend all of it
because there was another one
coming. I felt like a teenager
when I got that check. It was
$3,000. I went to the avenue and

e T S

A e e
Producer Rockwilder, aka Dana Stinson.

of the shadows and in demand,
he’s getting more selective about
the artists with whom he will
work.

“There are a lot of people who
are in the industry, and they are
just wasting a lot of time with
these record deals,” he laments.

e

Photo: Shelby Gates)

bought a lot of clothes. I
[splurged] on the next check, too.
Then my mother slowed me
down and was like, ‘You need to
get yourself some equipment.””

Stinson’s next big break came
as the hip-hop industry moved
away from sampling popular
songs and into the synthesizer
sound affiliated with the East
Coast and the South. “I would
not have made it

“I like to position myself with
artists who have some type of
foundation and some type of
music concept. I'll even work
with artists who aren’t signed
but have a high level of hunger,
energy, and true talent. My music

gets respect in their hands.”
Stinson is developing talent
through F/5 Productions, his
company named after the classi-
fication of the

as a producer if
sampling was a
major issue
because I didn't
have any records,”
he admits. “I just
had my sister’s
disco records.”
Utilizing  his
skills as a self-
taught pianist, and
working with
Roland and Korg
keyboards and the
latest MPC model,
Stinson began to
create hits like
“Do It Again (Put
Ya Hands Up)”

‘I’m trying to
bring a new
sound to the
table, so I’'m
working with
a lot of
singers—
artists outside
of hip-hop’

- ROCKWILDER -

strongest possible
tornado that can
strike the earth.
He plans to dis-
mantle the music
industry and
rebuild it.

“I'm trying to
bring a new sound
to the table, so I'm
working with a lot
of singers—artists
outside of hip-
hop,” Stinson says
of his stable. “I'm
working on some
weird techno stuff.
I also have a Latin
female artist I'm

with Jay-Z and
“Notorious KIM” with Lil’ Kim.
In addition to the collaborations
on Jackson’s album, Stinson has
songs on Jay-Z and Prodigy (of
Mobb Deep)’s current albums as
well as on Xzibit’s upcoming
“Restless” project, dropping
Dec. 12 on Loud Records.
“Producing hip-hop is easy, but
it is a struggle to make every-
body’s music,” he admits. “It
took a few years before Rock-
wilder was Rockwilder. Before, 1
had been ‘the cat who wrote with
Red.”” Now that Stinson is out

developing.”

Stinson recently presented
music for members of "N Sync to
consider, trying to further broad-
en his horizons. “I would like to
work with alternative and pop
artists like the Britney Spears-
es, the Christina Aguileras, and
the Faith Hills,” he says. “I
would like to challenge myself.
Hip-hop is something that any-
body can do. The type of music
Narada Michael Walden and
Terry Lewis and Jimmy Jam
make, that’s where [ want to take
my musie.”
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MIISIEBIIIIIItI‘v Tll Debut |II Argentina

GAYLORD CABLE NETWORKS
is launching a Spanish-language
music channel—MusicCountry Lati-
no in Argentina—as part of its
worldwide MusicCountry network.

The Argentine channel will be the
second MusicCountry Latin venture
for Gaylord, which already owns a
Brazilian channel called CMT Inter-
national. The Brazilian channel—
which has been airing in Portuguese
since 1996 and now has 1 million sub-
scribers, according to Gaylord—is
scheduled to become MusicCountry
Feb. 1, 2001.

The change signals 4 more eclec-
tic line of programming that is tai-
lored for each region and that, aside
from country music, also includes
rock and R&B us well as local music.
In Brazil, for example, sertaneja
music accounts for a large chunk of
programming, while MusicCountry
Latino in Argentina will include rock
en espanol.

Gaylord (a subsidiary of Nashville-
based Gaylord Entertainment) is
launching its Argentine venture Dec.
1in partnership with Latin America
MusicCountry S.A.

“The most important part of the
programming will be Latin musie,”
says executive VP/CEO Juan Fab-
bri, whose company also owns a 24-
hour tango channel, “Sélo Tango,” in
partnership with Gaylord.

MusicCountry Latino will air
videos as well as original program-
ming—including behind-the-music
shows and studio performances—
aimed at the 25- to 54-year-old audi-
ence. “This demographic doesn’t
have anything musical to see on the
screen,” says Fabbri. “It’s the kind
of programming that decision-mak-
ers in the home will be able to see.”

Notasﬁ

by Leila Cobo

Fabbri has been testing program-
ming blocks on his current channel,
TV A (Television Argentina), which
will become MusicCountry Latino
and will be carried by all the systems
in the country.

As for country music, interesting-
ly enough, there’s an audience for it,
even in Argentina. “Through the
trial we've done, we've discovered
there’s a very interesting niche, a
small niche of country musie in
Argentina,” says Fabbri. And
although the channel is not forced to
air country music, “we are obliged to
show what the viewer wants.”

PUMPING UP THE VOLUME.:
In the long history of athletes be-
coming singers, there isn’t a single
success story that comes to mind
(and if there is, by all means, write
and correct me). Remember music
by Shaquille O’'Neal? Coby Bry-
ant? Joe Frazier? We don't, either.
But now, Oscar de la Hoya is
emerging as a distinct possibility to
break that jinx. The world boxing
champ’s self-titled debut CD has
already sold 421,000 copies in the
U.S. and Puerto Rico alone, accord-
ing to label EMI Latin.
His fabled appearance on “Cristi-
a” notwithstanding, de la Hoya read-
ily admits that his prowess in the ring
was the main factor in his landing a
record deal. “I agree [that]if I hadn’t

3RAN SELECCIOM DE HLIZ |CA L LAT | HA

INBREDIBLE C0's
© 3014 NW. 79TH AVE. o/ MIAMY, FL 33122
TEL:305:591.7684 « FAX:'305.477.0788

LATIN MUSIC CENTER

MANHATTAN LATIN MUSIC' CENTER
471 WEST 42ND:ST » NEW YORK, NY 10036
TEL: 212.563.4508 © FAX" 212.563.2042

been a boxer, I wouldn’t be a singer;,”
he says. “It helped open doors, and
that’s the first step to becoming some-
one. There’s thousands of people who
want to sing, who want to uet. But
P've paid my dues. Boxing I had to do.
I was obligated, but I learned to love
it. This [music| is my dream, not my
father’s dream.”

Furthermore, de la Hoya has un-
disputed sex appeal, and, as he him-
self points out, in singing and boxing,
there’s a lot of audience crossover.
“At my fights 75% of the audience
are women, and they’re the ones who
love musie,” he says.

No wonder, then, that “Oscar” the
album was conceived as a predomi-
nantly romantie disc, full of strings
and acoustic guitars (for the bolero
effect). But de la Hoya’s future may
well lie in the direction of “Mi Amor,”
the album’s upbeat first track.

“Tt wasn’t on the initial song list,”
says de la Hoya, who picked from
among 40 tunes presented to him by
producer Rudy Perez and EMI pres-
ident José Béhar. “But we decided
we needed a more upbeat song.”

“Mi Amor” is now included in both
English and Spanish versions and,
according to de la Hoya, may be the

blueprint for his second album, which.

will likely be mostly in English.
“I’ve been taking choreography
(Continued on page 54)
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

=z DATA SYSTEMS' RADIO TRACK SERVICE. 89 LATIN MUSIC STATIONS ARE ELEC-
= v | @ O E TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK
28| BE| g | €| ARTIST TITLE
Fz2 52| 2| TS| IMPRINT/PROMOTION LABEL PRODUCER (SONGWRITER)
—ml] NO. 1 B
2 2 8 CHAYANNE AMO
SONY DiSCOS t 1 week at No. 1 ESTEFANO (ESTEFANO}
2 | 1| 1 | 4 | SONBYFOUR A PURO DOLOR
SONY DISCOS AJAEN (O.ALFANNO!
@ 3 5 9 RICKY MARTIN SHE BANGS
COLUMBIASONY DISCOS T WAFANASIEFFR.ROSA,.CHILD (W AFANASIEFF.D.CHILD.R ROSA.G MONROIG) SIERRA,D LOPEZ
4 4 3 18 CHRISTIAN CASTRO POR AMARTE ASI|
ARIOLA/BMG LATIN 1 K.SANTANDER (E REYES.A.MONTALBAN!}
5 5 6 15 RICARDO ARJONA UANDO
SONY DISCOS t R.ARJONA A."CUCO” PENA (R.ARJONA
6 6 4 8 LUIS MIGUEL LA BIKINA
WEA LATINA L MIGUEL (R.FUENTES)
(D| 8 | 18| s | MO TE QUISE OLVIDAR
SONY DISCOS 1 A:JAEN (YMARRUFO,C.BAUTE,
NEW ) 1 RENAN ARMENDAREZ COELLO POEMA DEL AMOR
FONOVI F.SCHIANTARELLI (F.SCHIANTARELLI)
@ 10 q G ROCIO DURCAL INFIEL
ARIOLA/BMG LATIN NOT LISTED {V.YUNES CASTILLO)
——— e —
—=mmll GREATEST GAINER Bwe—

19 30 3 EROS RAMAZZOTTY FUEGO EN EL FUEGO
ARIOLA/BMG LATIN 1 R.NOWELLS {E.RAMAZZOTT!,C.GUIDETTI,A.COGLIATH
21 | 3 | 3 | SONBYFOUR CUANDO SEAS MIA
COLUMBIA/SONY DISCOS R.WAKE (D.WARREN}

@@| 1 | 7 | 8 | OSCARDELAHOYA VEN A
EMI LATIN 1 R.PEREZ (R.GIBB,B.GIBB,M.GIBB)
13 q 12 31 JOAN SESGASTIAN SECRETO DE AMOR
MUSART/BALBOA J.SEBASTIAN {J.SEBASTIAN)
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LOS TIGRES DEL NORTE
FONOVISA 1

DE PAISANO A PAISANO
E.HERNANDEZ (E.VALENCIA)

15 | 11 11 o

VICENTE FERNANDEZ
SONY DISCOS

BORRACHO TE RECUERDO
PRAMIREZ {J V.FLORES!

CHRISTINA A_GUILERA
RCA/BMG LATIN 1

VEN CONMIGO (SOLAMENTE TU)

R.PEREZ (J.ABERG,PREIN.R.PEREZ)

ALEJANDRO SANZ

CUANDO NADIE ME VE

WEA LATINA 1 E.RUFFINENGO (A.SANZ)
18 17 19 1 LAURA PAUSINI ENTRE TU Y MIL MARES
WEA LATINA | A.CERRUTI (1 BALLESTEROS, B ANTONACCI)

EL COYOTE Y SU BANDA TIERRA SANTA

E SONE

MERCURY/UNIVERSAL LATINO 1

EMI_LATIN E.PAEZ.J.A.LUGO RUBIO (J.SASUETA)

PAULINA RUBIO EL ULTIMO ADIOS

24 ] 35 5 UNIVERSAL LATINO § ESTEFANO (ESTEFANO)
21 | 2 15 | 15 | MELINA LEON CUANDO UNA MUJER
SONY DISCOS A.JAEN (O ALFANNO)

2| » . 8 PEDRO FERNANDEZ SIN TU AMOR

H.PATRON (D.HARRIS,D.TERRY JR.)

LOS TUCANES DE TIJUANA
UNIVERSAL LATINO

ME GUSTA VIVIR DE NOCHE
NOT LISTED (M.QUINTERO LARA)

24 18 17 25 ROGELIO MARTINEZ Y SIGUES SIENDO TU

DISCOS CISNE T.SANDOVAL (S.TWAIN R.LANGE)

EDDY HERRERA PEGAME TU VICIO

LATIN TRACKS A Z 30 24 4 J&N M.TEJADA (E.SAMUEL)
SONY DISCOS { L.CERONI (L.CERONI,E.GRENCI,O.SCHWEBEL) |

2 A PURO DOLOR (EMOA, ASCAP) LUIS FONS! IMAGINAME SIN TI

38 ABRAZAME MUY FUERTE (Not Listed)

15 BORRACHO TE RECUERDO (EMI April, ASCAP}

5 CUANDO (Sony/ATV Discos, ASCAP/Arjona Musical,
ASCAP)

37 CUANDO EL AMOR SE DANA (J&N, ASCAP)

17 CUANDO NADIE ME VE (EM! April, ASCAP)

11 CUANDO SEAS MIA [MISS ME SO BAD) (Realsongs,
ASCAP/WB, ASCAP)

21 CUANDO UNA MUJER (EMOA, ASCAP)

14 DE PAISANO A PAISANO (TN Ediciones, BMI)

20 EL ULTIMO ADIOS (World Deep Music,
BMi/Sony/ATV Latin, BMI)

28 EN CADA GOTA DE MI SANGRE (EMI Blackwood,
BMi)

26 ENLOQUECEME (Beechwood, BM!/Seny/ATV Latin,
BMI)

18 ENTRETU Y MIL MARES (Warner/Chappell)

10 FUEGO EN EL FUEGO (EMI)

31 HISTORIA ENTRE TUS DEDOS (Universal Musica
BMI)

27 IMAGINAME SIN TI IMAGINE ME WITHOUT YOU]
(Rubet, ASCAP/Universal, ASCAP/Marport, ASCAP)

9 INFIEL (EM! April, ASCAP)

6 LA BIKINA (Peer Intl., BMI)

35 LLORAN LAS ROSAS (Rubet, ASCAP/Universal Musi-
ca, ASCAP)

23 ME GUSTA VIVIR DE NOCHE (Fiamingo, BMI)

39 MELLAMO RAQUEL (Aldi, BM|/Seg Son, BMI)

32 MIPRIMER AMOR (Caribbean Waves, ASCAP)

34 NOTE CAMBIO POR NINGUNA (Warner/Chappell)

25 PEGAME TU VICIO (Cibao, BMI}

8 POEMA DEL AMOR (Not Listed)

4 POR AMARTE AS| (Erami, ASCAP/Warner/Chappell)

29 QUE SEPAN TODOS (SACM Latin, ASCAP)

13 SECRETO DE AMOR (Edimusa, ASCAP)

3 SHE BANGS (A Phantom Vox, BMI/Warner-Tamerlane,
BMI/Sony/ATV Tunes, ASCAP/WallyWorld,
ASCAP/Desmundo, ASCAP)

22 SIN TU AMOR (Sony Music, BMI)

7 TE QUISE OLVIDAR (BMG Songs, ASCAP)

19 TE SONE (Mas Music)

36 TUY LAS NUBES (Peer Intl., BMi)

40 UN SUENO (Not Listed)

12 VEN A MI (Gibb Brothers, BMI/Caréers-BMG, BMI)

16 VEN CONMIGO (SOLAMENTE TU) [COME ON OVER
BABY (ALL | WANT IS YOU)] (Air Chrysalis Scandi-
navia, ASCAP/BMG Scandinavia, STIM/Eclectic,
ASCAP/Madhouse Forlag, ASCAP)

24 Y SIGUES SIENDO TU [YOU'RE STILL THE ONE]
(Universal-Songs Of PolyGram, BMI/Loon Echo,
BMI/Zomba, ASCAP)

1 YO TE AMO (Sony/ATV Latin, BMI/Worid Deep Music,
BMI)

33 YO TE CONFIESO (Sony/ATV Latin, BM!)

30 YO TE VOY A AMAR [THIS | PROMISE YOU] (Chi-
Boy, ASCAP/Wixen, ASCAP)

UNIVERSAL LATINO {

R.PEREZ (R.PEREZ M.PORTMANN)

CONJUNTO PRIMAVERA
FONOVISA §

EN CADA GOTA DE MI SANGRE

J.GUILLEN (J.DE JESUS PINEDA RAMOS)

PEPE AGUILAR
MUSART/BALBOA 1

QUE SEPAN TODOS
PAGUILAR (|.RAMIREZ)

'N SYNC
JIVE t

YO TE VOY A AMAR
RMARX (R MARX)
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RE-ENTRY 11

MICKEY TAVERAS
KAREN/UNIVERSAL LATING

HISTORIA ENTRE TUS DEDOS

M.TAVERAS (L.MASSIMO,G.GRIGNANI)

32| 32| 4 )

KEVIN CEBALLO
RMM

Mi PRIMER AMOR
IINFANTE (W.DUVALL)

34 | 28 | 28 3

33 | 13| 10| 11 | ANTHONY YO TE CONFIESO
JAN/SONY DISCOS L.A.CRUZ (E.CRESPQ,L.A.CRUZ)
LUIS FONSI NO TE CAMBIO POR NINGUNA

UNIVERSAL LATINO t

V.RENN (F.DE VITA)

DOMINIC
3 29 21 12 PRESTIGIO/SONY DISCOS T

A.FERNANDEZ R GONZALEZ (A.MATHEUS)

LLORAN LAS ROSAS

2 RICKY MARTIN COLUMBIA/SONY
DISCOS SHE BANGS
3 CHRISTIAN CASTRO ARIOLABMG
LATIN POR AMARTE AS|
4 RICARDO ARJONA SONY DIS
c0s CUANDO
5 MDO SONY DISCOS
TE QUISE OLVIDAR
6 SON BY FOUR SONY DISCOS
A PURO DOLOR
7 EROS RAMAZZOTTI ARIOLABMG
LATIN FUEGO EN EL FUEGO
8 LUIS MIGUEL WEA LATINA
LA BIKINA
9 ROCIO DURCAL ARIOLA/BMG
LATIN INFIEL
10 SON BY FOUR COLUMBIA/SONY
DISCOs CUANDO SEAS MIA
11 ALEJANDRO SANZ WEA LATI
Na CUANDO NADIE ME VE
12 CHRISTINA AGUILERA RCA/BMG LATIN
VEN CONMIGO (SOLAMENTE TU)
13 LAURA PAUSENI WEA LATINA
ENTRE TU Y MIL MARES
14 OSCAR DE LA HOYA EmI

3% | 33 | 23 | 11 | LUPILLO RIVERA TU'Y LAS NUBES
SONY DISCOS PRIVERA (J.A.JIMENEZ)
37 | 31 | _ | 11 | RIKARENA CUANDO EL AMOR SE DANA
J&N/SONY DISCOS B.CEPEDA (B.CEPEDA)
NEWD | | | JUAN GABRIEL ABRAZAME MUY FUERTE
ARIOLA/BMG LATIN J.GABRIEL {J.GABRIEL)
39 | 36 | _ |, | BANDA MACHOS ME LLAMO RAQUEL
WEAMEX/WEA LATINA BANDA MACHOS B.LOMELI (T.CORIANT
NEWD | | | LOSANGELES DE CHARLY UN SUENO
FONOVISA { RODRIGUEZ (G.AVIGLIANO}
POP TROPICAL/SALSA REGIONAL MEXICAN
24 STATIONS 15 STATIONS 56 STATIONS
1 CHAYANNE SONY DISCOS 1 RICKY MARTIN COLUMBIA/SONY 1 RENAN ARMENDAREZ COEL-
YO TE AMO DISCOS SHE BANGS LO FONOVISA POEMA DEL AMOR

2 CHAYANNE SONY DISCOS
YO TE AMO
3 EDDY HERRERA J&N
PEGAME TU VICIO
4 CHRISTINA AGUILERA RCABMG LATIN
VEN CONMIGO (SOLAMENTE TU}
5 MICKEY TAVERAS KARENUNIVERSAL
LATINO HISTORIA ENTRE TUS DEDCS
6 KEVIN CEBALLO RMM
MI PRIMER AMOR
7 ANTHONY J&N/SONY DISCOS
YO TE CONFIESO
8 DOMINIC PRESTIGIO/SONY DIS
cos LLORAN LAS ROSAS
9 LUIS MIGUEL WEA LATINA
LA BIKINA
10 ALEJANDRO SANZ wEA LATI-
Na CUANDO NADIE ME VE
11 'N SYNC JIve
YO TE VOY A AMAR
12 EROS RAMAZZOTTI ARIOLA/BMG
LATIN FUEGO EN EL FUEGO
13 RIKARENA J&N/SONY DISCOS
CUANDO EL AMOR SE DANA
14 MDO SONY DISCOS

LATIN VEN A MI TE QUISE OLVIDAR FONOVISA UN SUENO
15 OV7 SONY DISCOS 15 LUIS FONSI UNIVERSAL LATINO 15 EL PODER DEL NORTE
ENLOQUECEME NO TE CAMBIO POR NINGUNA DISA/EMI LATIN A ELLA

2 LOS TIGRES DEL NORTE FONO
vISA DE PAISANO A PAISANO
3 VICENTE FERNANDEZ SONY DI
€0S BORRACHO TE RECUERDO
4 EL COYOTE Y SU BANDA TIER-
RA SANTA EMI LATIN TE SONE
5 LOS TUCANES DE TIJUANA UNIVERSAL
LATINO ME GUSTA VIVIR DE NOCHE
6 ROGELIO MARTINEZ DISCOS
CISNE Y SIGUES SIENDO TU
7 CONJUNTO PRIMAVERA FONOVISA
EN CADA GOTA DE MI SANGRE
8 BANDA EL RECODO FONOVISA
YO SE QUE TE ACORDARAS
9 PEPE AGUILAR MUSART/BAL-
80A QUE SEPAN TODOS
10 PEDRO FERNANDEZ MERCURY/UNI-
VERSAL LATINO SIN TU AMOR
11 LUPILLO RIVERA SONY DIs-
cos TU Y LAS NUBES
12 BANDA MACHOS WEAMEX/WEA
LATINA ME LLAMO RAQUEL
13 INTOCABLE EMI LATIN
ENSENAME A OLVIDARTE
14 LOS ANGELES DE CHARLY

(O Records showing an increase In audience over the previous week, regardless of chart movement. A record which has been on the chart for
more than 20 weeks will not receive a bullet, even (f it rSlsters an increase in audience. Greatest Gainer indicates song with largest audience

ﬁmwth If two records are tied in audience size, the reco

played on more stations is placed first. Records below the top 20 are removed

7om the charl affer 26 weeks. t Videoclip availabiiity. © ZOOOanIboard/BPI Communications, Inc
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(Continued from page 52)

classes, and the moves we have for
‘Mi Anor’ are incredible, so it will
be a lot of fun,” says de la Hoyua,
who ncw, after all that practicing,
says h>’s a good dancer. “I had
moves Jecause of my boxing abili-
ties. I had rhythm. But now I can
dance salsa; I can tap dance; I can
do a lot of different types of danc-
ing.”

BATA NGA.COM FINDS NEW
PARTNERS: Latin Internet radio
site Batanga.com has announced a
series cf partnership deals with
Hispanic Broadcasting Corp., Time
Warner s Road Runner Internet
cable service, Rocketeria.com, and
elcomercioperu.com.pe. Thanks to
the new agreements, Batanga.com
will prov de content—in the form of
radio programming—to its new
partners in exchange for brand and
program:ning distribution. In turn,
Batanga’s programming is expect-
ed to fill & void.

“We have a growing Spanish-
speaking population in the Greens-
boro [N.C.] area, and trying to find
new and interesting ways to attract
that popu ation is one of the reasons
I contacted Batanga,” says Jan
Szelkows ki, online editor for the
Greensboio division of Time Warn-
er’s Road Runner.

The site, one of 40 affiliates na-
tionwide, was scheduled to launch
Batanga N ov. 20 as a local offering
for the area. “If it does very well, I
would enccurage my other affiliates
to consider signing up for the pro-
gram in areas that have high con-
centration: of Spanish speakers,”
says Szelkowski.

SINGIN(} THREESOMES: Do
good things come in threes? We had
“The Three Musketeers,” “Three
Amigos!,” the Three Tenors, and
now, the 3 3alseros. It’s not a boy
band but a riature male act, featur-
ing Willy Chirino, Tito Nieves,
and Luis Earique. The big three
will launch a 75-city, two-year tour
Dec. 2 with & show at the Taj Mahal
in Atlantic Clity, N.J.

MEXICO VOTAS: Former Mag-
neto members Mauri, Alan, Alex,
Charly, and Elias are coming
together fcr a reunion tour in
spring 2001 zfter a five-year hiatus.
The group is also looking for a new
name (2 la Keencuentro). Turns
out former rianager Tofio Beru-
men owns tte Magneto name and
won’t allow t e quintet to use it.

ONSTAGE: T'he double bill of Ana
Gabriel and . uan Gabriel sold out
the Miami A:-ena Nov. 18. People
got their mon.y’s worth, with near-
ly four hours of music. Too long,
frankly, espec ally the long-winded
(but emotive ind well-performed)
set by Ana Gaoriel, which left Juan
Gabriel not teking the stage until
nearly 11 p.m. If you had the stam-
ina, waiting for master story-
teller/perform2r Juan Gabriel was
more than worthwhile. Nydia
Rojas opened with a tasteful
acoustic set.

Teresa Aguiler contributed to this
report from Merico. Leila Cobo can
be reached at 305-361-5279 or at
lcobo@billboarl.com
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The debut solo alb {..from the legendary Black Sabbath
guitarist Featuring the vocal talents of Dave Grohl,

Henry Rallins, Ozzy Osbourne, Billy Corgan, Serj Tankian,
Philip Anselmo, Ian Astbury, Peter Steele, Billy Idol, and Skin.
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The biggest tour of the summer just got bigger.

THREE stages.
TWENTY bands.
THIRTEEN hours.

SUMMER 2001

Coming this Spring: We Sold Our Souls For Rock & Roll,
the feature-length Ozzfest documentary
directed by Penelope Spheeris
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Where Does

It Go From Here?

Heavy Metal |s Back On Track With

Multi-Platinum Success, Sold-Out

Tours And Mainstream Radio Air

And The Genre

Keeps Growing
And Growing...

BY KATHERINE TURMAN

illennium excitement may have fizzled faster than

Kato Kaelin's career, but 2000 has been a banner

year for a still-increasing cadre of bands whose

music and messages are ultra-heavy and who work

ultra-hard. And this new breed of bands aren’t just
doin’ it all for the nookie.

| Am Records label head Ross Robinson, who has produced
Korn, Limp Bizkit and Slipknot, among other heavy success
stories, works only with artists who create from “a pure heart.
It's art first, and everything else is a bonus,” states Robinson.
“Everybody is starving for something that will move them so
much, that it shines beyond the radio, and then radio accepts
it because it's too powerful [to deny].”

Indeed, top-200 bands including Papa Roach, Godsmack,
Deftones, Disturbed, Slipknot and (Hed)pe have lyrics as
“heavy” as their music, touching on personal sub-
jects such as divorce and suicide, hitting home with
young, disenfranchised fans. This, coupled with a
band and label work ethic that gets the message
out on a more immediate level than ever before via
the Internet, promotional street teams, incessant
touring and incendiary live shows, is spelling suc-
cess. And, say many industry insiders, if rap-rock is
close to saturated, the hard-music genre is moving
and opening up from that base.

PAPA ROACH VS. BACKSTREET BOYS

As Atlantic Records executive VP/office of the
chairman Craig Kallman notes, “Alternative radio is
dominated by hard, hard records, which is the
counter to the mainstream pop stuff on the other
side. There's an incredible polarization. Kids want
the antithesis of the Backstreet Boys,” observes
Kallman, whose roster includes such young and
heavy fare as Taproot, RO.D., Project 86 and Liquid
Gang. “They want the hard stuff that's going to
annoy their parents, something only they under-
stand. And it isn't going away anytime soon.”

Gregg Steele, regional director of programming
and operations manager for rock station WZTA in
Miami, concurs. “Looking at research, | see how
strong the heaviest music has become, even with
my upper demo,” he notes. “Stuff that sticks around
seems to be the heavy stuff, including Rage [Against

Limp Bizkit keeps rollin’

play.

The Machine}, Godsmack, Papa Roach and Disturbed. These
debut artists from a heavier genre of music are not only get-
ting great support at radio and getting fan support through
radio, but they're retailing like crazy, which has not been the
case for stuff that has been more exclusive to one format, or
at least the rock genre,” says Steele. “There's both buzz and
credibility with these bands.”

Indeed, Papa Roach singer Coby Dick, one of the most
charismatic frontmen to emerge this year, has found a rabid
audience for his band’s uncompromising songs. “Hard music
is a lot more honest, and people appreciate the honesty behind
it,” he states. P-Roach’s Dreamworks debut, “Infest,” is beyond
double-platinum. Still, notes Dick, his group’s work is just
beginning: “All | can say is, I'm going to work my ass off every
day of my life.” .

SLIPKNOT ON THE CHARTS

Ditto the work ethic behind Slipknot and the tack Roadrunner
has taken to promote the lineup’s eponymously-titled debut. The
nine-piece, ultra-intense band “changed the rules on how to work
this kind of music,” believes Roadrunner president Jonas Naschin.
“Many in the industry viewed it as an underground thing that
achieved mainstream success and beyond.” On Ozzfest months
before “Slipknot” dropped, the CD scanned 15,000 its first week
and entered the Heatseekers chart at No. 1. “Anyone who played
the song was seeing instant reaction in the markets, till, even-
tually, they were on in every major market in the country, which
helped send the band beyond platinum,” Naschin adds.

Slipknot, with more than 65 weeks on the charts, is joined by
other enduring new bands of the heavy genre, including six-times-
platinum Creed, while newer entries including Fuel, Union Under-
ground, (Hed)pe, Soulfly and Disturbed comprise part of the
approximately 10% of “heavy” bands currently in the top 200.

More established lineups, including Rage Against The
Machine, Limp Bizkit and Metallica, are also charting, and
new releases from the likes of “traditional” metal artists—
including Rob Halford, Alice Cooper and
Iron Maiden—have been well-received
this year. Halford, though “old school,”
is at a new home, Metal-Is, part of the
Sanctuary Music Group. Metal-Is’ ros-
ter includes Halford, Entombed, C.0.C.
and new signing Megadeth.

THE WORD ON THE STREET

Breaking and working with hard/metal
bands, says Sanctuary Music Group
CEO Merck Mercuriadis, is “about man
hours and effort. A major label has a
three-week window of opportunity to
make it happen. That's not what
metal’s about. It's about word-of-mouth
and creating as much enthusiasm as
possible.” Metal-Is and its artists are
about being “credible messengers,”
Mercuriadis furthers. “What we're look-
ing to do as a label is work with hard-
rock bands that want to develop a rela-
tionship with their audience, artists that
don’t have to rely on radio or MTV.”

Street marketing is one of the most
popular and effective new ways to build
that band/audience relationship. “We
see our record company as a street
team, but we do things to speak direct-
ly to the fans. We have our own street
team of 500 kids we use around the
country to promote the artists,” explains Roadrun-
ner’s Naschin, “and our Internet department has an
‘e-team’ that works with all the Web sites. Plus, we
still take the worlds of metal radio, fanzines and
independent radio as seriously as more mainstream
outlets.”

Metal Blade CEO/owner Brian Slagel hasn't relied
on radio or MTV for artists such as Six Feet Under,
Lizzy Borden and Armored Saint, the latter two,
reunited '80s stalwarts with new albums. “Our biggest
success is Six Feet Under, with sales of 100,000 for
their last record,” says Slagel. “They're crossing a lot
of different boundaries for a band that started as a
traditional death-metal band. They did the Warped
Tour, and Alternative Press did a lot of stuff on them.
They’re breaking down the boundaries and are mov-
ing in a more mainstream way, t00.”

NO LONGER A DIRTY WORD

While Bon Jovi is one of the few '80s/'90s “met-
bands still enjoying top-200 success, interest
there for established, more traditional hes
of the genre. Alice Cooper charted this
new “Brutal Planet” CD, on fledglin-

whose roster is half “marquee” b o% &y
as Ted Nugent and Dio, and h- 0N 0(:/)
ing Ogre from Skinny Puppy. 2 9
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new metal revolution is upon us. Pale make-up, black

clothing and Victorian and medieval costumes are not

just for goth bands anymore, but for legions of heavy

rockers espousing goth, black metal or multi-faceted,

genre-bending sounds. Buoyed by the success of such
groups in Europe, dark metal is beginning to seep up from the
American underground.

“The crossover is already there,” declares Maria Abril, pres-
ident of Martyr Music Group, which includes such American
acts as Em Sinfonia and November's Doom. “So much of it is
based on imagery and the theatrics around the music, not just
the music. A lot of the boundaries have been taken away by
European bands that have gotten very popular doing what they
do. A lot of those bands really go outside of the narrow bound-
aries that we seem to set over here.”

A wide range of dark-metal bands overseas have found suc-
cess, particularly in Germany, where metal acts of all types
have been embraced by fans and a strong metal media infra-
structure. For years, the European metal scene has experi-
enced growth with goth (pioneered by gloomy U.K. acts like
Paradise Lost, Anathema and My Dying Bride) and modern,
classically influenced black metal (Emperor, Dimmu Borgir and
Cradle Of Filth). In the past year, those two genres
have even been fused with electronic underpinnings
by Kovenant and Samael. There are also numerous
death-metal bands that have evolved into atmos-
pheric, goth-crossover acts with keyboards, includ-
ing Amorphis, Moonspell, Tiamat, Crematory and The
Gathering.

METAL MEETS GOTH

Gero Herrde, A&R for SPV'’s electro/industrial label
Synthetic Symphony and goth label Oblivion, explains
that a decade ago in Europe, “there was a clear sep-
aration between the [bands] who were in favor of the
more aggressive sounds of metal with all its varieties
and those which loved the dark yet very romantic
tunes of the still glowing goth movement from the
'80s.”

Many metal musicians eventually saw no future in
repetition and sought out new influences. “These two
genres—metal and goth—are based on almost the
same substantial components,” notes Herrde, “being
somehow dark, being aware of the more threatening
facts of love and life and, of course, being totally dif-
ferent from the pop crowd. It is quite the same thing
that happened to industrial/electronic body music on
the one side and techno/trance on the other side.
There is a vast number of artists that use elements
coming from both sides.”

“It seems to have reached kind of a popularity peak
now, [with] more and more bands climbing the
charts,” remarks Breda Massmann, promotion man-
ager for Roadrunner Arcade Music Germany. “Bands
[have been] adding more and more pop elements to
the powerful guitars and dark atmosphere. Goth metal
[creates] a special feeling—powerful and aggressive
on one hand; dark, romantic and sensitive on the
other. It seems to be what many people are looking
for these days.”

This new sound has boosted mass-media support
which has, in turn, attracted more fans from the Ger-
man alternative and pop scenes. One great example
is goth-tinged Finnish hard rockers HIM, which has
sold over 300,000 units in Germany with its break-
through album “Razorblade Romance.” The band may
not be pure goth, but it's catchy as hell. In fact, Scan-
dinavia has produced many noteworthy bands like
Tristania, Theatre Of Tragedy and

L4
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Borgir and Cradle Cf Filth come through, America isn’t that
shocked.”

Black metal certainly has been making inroads into Ameri-
can pop culture, most notably in the mid-"90s with the infa-
mous Norwegian set, but the focus lately has been on the
music and a goth-influenced image. U.K. rockers Cradle Of
Filth recently released “Midian” on Koch Records, following up
the successful 1998 album “Cruelty And The Beast,” which
reportedly SoundScanned over 60,000 units. It's a band set
to make a major impact.

“l don't like to self-analyze our stuff, but if people are into
horror authors [like] Stephen King or Poppy Z. Brite, [who have]
No. 1 bestsellers, they can get turned on by something like
Cradle Of Filth,” states singer Dani Filth, who also stars in the
new indie horror film “Cradle Of Fear” (available online at
cradleoffear.com). “You get lost in this [music].”

Stateside media coverage for dark-metal bands is not as
prominent for its more commercial factions, but that may soon
change. One band set to make a splash is Godhead, a Wash-
ington, D.C., quartet that mixes up goth, metal, industrial and
pop into a flavorsome whole. Currently touring with Marilyn
Manson, the band’s fourth album and major-label debut “2000
Years Of Human Error” comes out Jan. 23 through Manson's

Posthuman Recordings. Aside from the Manson tour, the group
performed for a “Blair Witch Webfest” from Maryland in late
October, and has songs on both the “Blair Witch 2”7 and Wes
Craven’s “Dracula 2000” soundtracks.

NAPALM’'S STATESIDE FORCE

“IGoth has] been around since the late '70s,” notes God-
head frontman Jason Miller. “It was an anti-punk movement
[that] was more about being enlightened and peaceful. | think
it's always going to be there, to be quite honest, and it will
fluctuate in popularity in the mainstream. It's definitely a com-
munity that thrives on being in the underground, because when
you have a group of enlightened people, they don't really feel
like they're a part of mainstream society.”

That underground seems to draw more people each year as
the music mutates into various subgenres and undefinable
styles. According to Odin Thompson, label manager for Napalm
Records America, his company built its foundation on black
metal in the early '90s but eventually expanded to include
avant-garde and goth bands in the later part of the decade.
“The formula has been very successful for Napalm Records
and our artists,” Thompson remarks. “In Europe, we are now
the largest independent metal label after Nuclear Blast and
Century Media. We plan to conquer the stateside market next
with the same force.”

Thompson adds that goth metal “has been a viable form of
music for years now” in Europe. Two of Napalm’s best-selling
dark-metal bands from Europe include the dynamic Tristania—
whose new album “Beyond The Veil” has reportedly sold
70,000 copies worldwide—and The Sins Of Thy Beloved, the
latter group utilizing male and female vocalists, two key-
boardists and a guest violinist, an unorthodox

Dark Tranquillity.

NIN, MANSON AND THE WITCH

In America, the goth revolution
often seems to be on the verge of a
mainstream breakthrough but never
quite gets there. Mainstream acts
like Nine Inch Nails and Marilyn
Manson have co-opted the goth look
for their stage personas, which at
east has exposed mass audiences
it. As Chris Pelletier, label man
r and director of sales for Nuclear
t America, observes, those two
: have been “shocking the heck
mainstream America again,
when [bands like] Dimmu

isfng p ‘OI'T1\ Th Underground

Y ERYAL ROHHSMALK

combination that enlivens their recent CD “Per-
petual Desolation.”

A WHOLE NEW REALM

An important aspect of the goth-metal sound
has been the inclusion of keyboards, ethereal
singers, non-traditional instruments, medieval
overtones and the frequent playing off of an
operatic female vocalist against a male death-
metal growler. Such eclecticism can be heard in
bands like Tristania, The Sins Of Thy Beloved and
Theatre Of Tragedy. However, the latter band
recently underwent a slick transformation on the
new Musigue, abandoning their medieval flavor
for a heavy new-wave sound a la Orgy. The best
pairing of operatic female vocals and goth metal
occurs in Nightwish, a brilliant Finnish group
whose three albums are being released domes-
tically by Century Media in early 2001.

While in America the goth-metal sound may
have first reached mainstream listeners’ ears
through Type O Negative's gloomy 1993 break-
through album “Bloody Kisses,” newer albums
by other bands should continue the mainstream
progression towards accepting more underground
sounds. Be on the lookout for new and upcom-
ing albums from a wide range of American dark-
metal bands like Braindance, Sanctus, Em Sin-
fonia and The Bronx Casket Company (which fea-
tures two members of Overkill). There are also
bands associated with the goth/industrial under-
ground that are courting a metal audience,
including The Genitorturers and The Electric Hell-
fire Club. Meanwhile, European bands are mak-
ing inroads via U.S. labels like Napalm, Martyr
Music, Black Mark, Hammerheart America
(licensed through Martyr Music), Century Media,
Nuclear Blast, Metal Blade and SPV (whose two-
CD compilation “Blessed By The Night” arrives
in January, featuring bands like Lacuna Coil, The-
rion, Amorphis, Dimmu Borgir, Lacrimosa, Danzig,
Love Like Blood and Umbra Et Imago).

In the early '90s, goth and black-metal bands
seemed limited by genre stereotypes, but now
the vocabulary and aesthetics between the two
genres have opened up a
whole new realm of musical
possibilities, even crossing over
into ambient electronic and
pop sounds. Regardless of its
genrefication, this dark musi-
b . cal aesthetic is expanding its
£: 7 audience. “The really grand

. U i ’ i fagade that a lot of the ambient

or pseudo-goth bands are also
portraying is so interesting and
romantic and sensual,” says
Abril. “It has a certain passion
to it that people are innately
attracted to. It's not necessar-
ily because it's any one type of
music. Its just so embellished,
this beautiful darkness.” ll
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The best band you've never heard..

U ntll now’ -

"What In The World...," the latest release from Detroit's newest rock powerhouse, Devil's Nite
Special limited edition pu-relms\ CD, on sale now, exclusively at www. devilsnite.com.
*Featuring the single "Train," as haard on tlu Billboard Hard Rock C ompilation CD.
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AL
Music's Top Acts
And Executives

Who Shaped The

Scene

BY MICHAEL MOSES
AND DON KAYE

hey are rock moms and former mailroom clerks, polit-

ical activists and baseball fanatics. But by dreaming

the big dreams and making them come true, they now

represent the financial and creative power structure

of today’s hard-music world. The following list is a
cross-section of the genre's known quantities and its bright-
est young stars. They were chosen because they've shaped
the mainstream perception and visibility of hard music and,
in our judgment, will continue to do so for years to come. In
alphabetical order, they are:

ARTISTS

KID ROLRK Vetaliicas Lars Ulrich on Kid Rock: “Of

all the new guys, Kid Rock has the best shot of sticking
around.” Here's why we agree: Rock’s last two albums have
sold 11 million copies combined. He's garnered two Gram-
my nominations, appeared on the Simpsons, owns his own
label, produced Uncle Kracker's debut and does A&R work
for Lava. He’s currently recording a new album, dating
supermodel James King and will make his acting debut in
the upcoming David Spade comedy, “The Adventures Of Joe
Dirt.” Stylistically, he may be tilling the same turf as Limp
Bizkit and Korn, but he’s definitely found his own place.

l‘lﬂﬂl\l Since its 1994 debut, everything Korn touch-
es turns to platinum. The critically-acclaimed Bakersfield,
Calif., quintet has sold more than 10 million albums while
almost single-handedly fostering the rise of rap metal
(read: Fred Durst wouldn’t be getting any nookie if it
weren't for these guys). Korn’s résumé includes 1998's
successful Family Values Tour, explosive sets at Woodstock
and Lollapalooza and the band’s own label, Elementree/
Reprise—home of platinum act Orgy. “Issues,” the latest
CD, marks the second time entering SoundScan’s top 200
at No. 1 (the first was 1998's now-triple platinum “Follow
The Leader™). By introducing its Adidas-covered, funk-
metal hybrid to a post-grunge world, Korn set both the
fashion and form for today’s hard- music scene.

Impossible 2” and doing a three-week stadium festival tour,

% the band is taking time off before heading into the studio to
¢ record a new album in early '01. The world, as always,

: awaits its arrival.

B s k. o) DZZY DSBOURNE/BLALK SABBATH

Over the years, John Michael Osbourne has been called
many things—biter of bats, Alamo urinator, ant snorter, etc.
To his billions of fans, however, he is the great and all-pow-
erful Ozzy, the genre’s greatest living icon. In 1998, almost
20 years after quitting doom merchants Black Sabbath—
perhaps the most influential metal band to ever plug in and
play—0zzy and his former bandmates wowed the masses by
reuniting for a whirlwind tour and album. Although the band
said farewell (sort of) during Ozzfest '99, Sabbath’s legacy
lives on in just about every hard-music album released
nowadays. Those craving the real thing can check out Sab
guitarist Tony lommi’s new solo disc, as well as a new Ozzy
album due in 'O1. Never say die, indeed.

RAGE RGRINST THE MACHINE Los

month, after almost a decade of railing against social and
political injustices, Rage Against The Machine delivered a
real shock to the system by announcing the departure of
frontman Zach de la Rocha. Since forming in ‘91, RATM has
brought attention to sweatshop labor, political prisoners with-
in the U.S. and government oppression by setting its rants
against a furious backdrop of punk, hip-hop and thrash. Oh

Marilyn Manson

Ozzy Osbourne

Kid Rock

LlMF BlZ“‘T Six years ago, Fred Durst was a tat-

too artist living in Jacksonville, Fla. Today, he's a senior VP at
Interscope, has his own record label (Flawless) and is set to
direct two major motion pictures (“Runt” and “Nature’s
Cure”). In his spare time he fronts multi-platinum rap met-
allers Limp Bizkit, a banc whose first two discs, “Significant
Other” and “Three Dollar Bill, Y'all,” have sold more than 7
million copies combined. The latest, “Chocolate Starfish And
The Hot Dog Flavored Water,” recently debuted at No. 1 and
is the first rock record to ever sell a million copies on the
week of its release. Right now, they are the biggest rock act
on Earth.

Mﬂﬂlh‘yl\l MRNEIIN If Marilyn Manson didn’t

exist, we would have had to build him. His arrival, which
came during a period of shoegazers and Eddie Vedder-esque
anti-stars, proved that we were finaily ready for rock stars
once again. A media darling and master promoter, Manson’s
had three of his four studio albums go platinum (“Mechani-
cal Animals,” “Antichrist Superstar” and “Smells Like Chil-
dren”) despite a lack of “major” hit singles. In addition to the
upcoming CD “Holy Wood,” the shock rocker is keeping busy
with his new Priority-distributed Posthuman Records. The
company’s first release will be the “Blair Witch 2" sound-
track, followed by the debut of Washington, D.C.’s Godhead.
| guess the devil’s work is never done.

METI“ILH:R Although it debuted alongside groups

such as Anthrax and Slayer back in the early '80s, Metallica
quickly broke from the pack in terms of tempo, tone and tax
brackets and went on to secome the barometer by which ali
metallic acts are measured. The four-time Grammy winner
has sold close to 75 million albums worldwide, with 1991’s
“Metallica” accounting for 20 million alone. After bringing
Napster to its knees, contributing a single to “Mission:

Rage Against The Machine

yeah, the band'’s also sold over 8 million records in the U.S.
alone. Although, at press time, de la Rocha’s replacement
had yet to be named, we have faith that the influential Rage
will keep on rockin’ for a free world.

SL“’HN“T Why Slipknot? It's simple arithmetic.
They made O, 1, 2, 3, 4, 5, 6, 7 and 8 add up to 1 million
(in album sales, that is). The band's masked, costumed
image and onstage violence resembled nothing less than a
heavy metal version of the WWF, immediately striking a
chord with mostly male fans. As a result, the CD remained
on SoundScan's top 200 for 65 weeks, while its “Welcome
To Our Neighborhood” home video has become a red-hot
retail seller. The Des Moines band also became the first
Roadrunner act to reach the platinum mark, as well as the
first to perform on “Late Night With Conan O'Brien.” Talk
about prime numbers.

Tllm. Tool made its mark by being one of the first
bands to be embraced by both the metal and alternative
camps. For its incredibly patient but ultra-rabid following, the
announcement of a new album in April ‘01 is being inter-
preted as a sign of the apocalypse. After all, it's been four
years since the release of the now-double-platinum "Aeni-
ma,” and two years since the art-rockers settled their long-

Continued on page 76
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“The most dynamic piece of music in recent years...

the blueprint for what heavy music shouild aspire to in the future.”
- METAL MANIACS
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TAPPING INTO

THE METAL

MAINSTREAM

ro sover Mar

0 Vlédle%ame

BY SANDY MASUQ

hen Bob Dylan sang about the times a-changing

in 1964, rock 'n’ roll was still very much the ral-

lying cry of the counterculture. Over the past four

decades, the times have gone right on changing.

And, as the Woodstock generation—and their
children, second-generation rock fans—rules the roost eco-
nomically, the rebellious attitude that once made rock 'n’ roll
a threat to the status quo has become a powerful marketing
tool. Some of the hardest rockers and gnarliest headbangers
have become genial bedfellows for an astonishing array of
goods and services.

0ZZY GOES PC

Crossover marketing has proven to be a symbiotic relation-
ship that extends the range of products targeted at the exist-
ing hard-music market but introduces the music that defines
that demographic to people outside of it. Film and TV sound-
tracks have provided important crossover opportunities for
metal giants who already dominate hard-music radio and video
playlists and want more mainstream exposure, as well as fringi-
er artists with more limited access to the airwaves. Metallica,
which eschewed movies for years, contributed an original song,
“| Disappear,” to the soundtrack for last summer’s “Mission:
Impossible 2.” Kiss appeared in a 1998 episode of “Millenni-
um,” and songs by Rob Zombie, Alice Cooper, Nick Cave and
Filter have all been featured prominently in “The X-Files.”

Video games too have become a popular outlet for hard
music, with enterprising composers—among them Nine Inch
Nails kingpin Trent Reznor, who scored Activision's “Quake”—
producing edgy original material specifically for games. [IROCK]
is taking the hard-rock video merger even further with an Ozzy
Osbourne PC game due for release next spring. But TV, film
and gaming aren't the only arenas providing outlets for hard
music.

BACH ON BROADWAY

Rock 'n’ roll is nothing new to the Great White Way; the first
singer to take on the title character in Andrew Lloyd Webber's
“Jesus Christ Superstar” was Deep Purple frontman lan Gillen.
So, when former Skid Row frontman Sebastian Bach was cast
in the title role of the hit musical “Jekyll & Hyde,” it was really
just the latest flirtation between hard rock and Broadway.

“Even when an actor played [the part of Jekyll/Hyde], the
direction was always ‘Play it as a rock star,”” says “Jekyll &
Hyde” composer/producer Frank Wildhorn. “When Sebastian
did it, you didn’t have to say that.”

Bach brought the kind of vampy decadence Wildhorn want-

tlng argets All

roadway

kies

Broadway’s Bach

ed to the role, and he drew a new audience to the theater.

“It was a wonderful thing,” Wildhorn enthuses. “Because the
crowd he attracted, besides people from New York who were
curious, was a non-traditional theater crowd—the kind of peo-
ple who hate theater.”

Wildhorn is not the first to tap in to the larger-than-life char-
acters that inhabit the hard-rock world. Metal luminaries Guns
N" Roses and Metallica, as well as gore rockers Gwar, have all
at one time been transformed into comic book anti-heroes.
But it took Spawn mogul Todd McFarlane to take the comics
connection to new 3-D heights. Last year, McFarlane Toys
issued the first in a series of rock action figures—O0zzy Osbourne
complete with swirling cloak, headless bats and vanquished
doves under foot. Alice Cooper and Rob Zombie followed in
2000. Though McFarlane's comics-related characters are still
the company’s top sellers, the rock figures are holding their
own and, more importantly, helping expand the toy market.

“The people who already buy my figures, like anybody else,
listen to music, so there’s a natural crossover,” he explains.
“The new people are the ones that are not aware of anything
that comes out of my company. They're not aware of anything
[coming from] other toy companies either because that's not
where they shop. They shop at Musicland and Virgin and Tower
Records. I'm not trying to make the toys necessarily a point of
destination, I'm trying to make it more of [a situation where]

you happen to be at a music store, and here’s some more
music stuff.”

But what makes these figures attractive to consumers is not
just the fact that they’re musicians, but their icon status in the
hard-rock world. “These guys live in an entertainment field
which is always shark infested,” McFarlane explains. “And some
of them have lived to tell about it for 10, 15, 20 years. Whether
| like your music or not is irrelevant—it’s that you survived in
this horrible shark-infested water that gobbles stars up left and
right.”

ROCK 'N’ WRESTLING HEAVEN

Other marketeers have cast metal artists in a different kind
of action setting. Over the years, extreme sports and hard music
have evolved in tandem, and today it's almost impossible to
think of motocross or board sports without a driving rock
accompaniment. The sports and rock connection even stretch-
es into the hyperbolic realm of pro wrestling, where it's proven
to be a match made in smack-down heaven.

Cory Brennan, Roadrunner Records’ senior director of mar-
keting, sees the rise of wrestling as a golden opportunity to gain
exposure for some of his label’s heaviest acts. Having worked
in the indie-label arena for most of his career, Brennan under-
stands the importance of not only seeking new markets for hard
music, but finding fresh angles to hit established markets.

“Gearing our marketing strategies towards wrestling is very
natural because we're dealing with a similar demographic and
one that is [full of] active and fanatical consumers,” says Bren-
nan. “l don't think it's necessarily a different audience, but it's
an audience that might like a band like Slipknot or Soulfly or
Spineshank and might not necessarily be exposed to them
through radio and video.

“The biggest success we had with it was when Fear Factory
performed on ‘MTV’s Spring Break’ on a rock-and-wrestling
type show. The band had a great time, it was a cool environ-
ment, a cool event and the week after they performed on [the
show] their SoundScan went up probably 40%—a huge
increase,” he adds.

But metal and hard rock have even been making inroads in
even less accommodating terrain.

COMMERCIAL REVOLUTION

Nike's 1987 TV ad featuring the Beatles’ “Revolution”
sparked controversy, and many criticized Michael Jackson (who
owns publishing rights to the song) for selling out the Beatles’
music. Thirteen years later, hard rock has been fueling some
of the most successful ads in the business. Rob Schwartz.
worldwide creative director with Chiat Day Inc., the agency
responsible for the long-running Nissan TV campaign that has
employed hits by Lenny Kravitz, Rush, the Who and Stone Tem-
ple Pilots, says the music gives the spots something no clever
copy or hard sell pitch can. A choice snippet of the right rock
song can evoke the exact feeling the car manufacturer is try-
ing to sell the consumer via the vehicle.

“We were doing commercials that were mostly performance
footage, these wonderful mood pieces about the products, and
we wanted something that would make the mood perfect,”
Schwartz says. “The music certainly does that, but also [it] was
playing to the radar of consumers; they would actually look up
from what they were doing and say, ‘| should watch this
because | love that song.™

McFarlane’s Zombie action figure

The ads also work in the artists’ favor, exposing their music
to people who might not listen to classic-rock stations or kids
too young to be familiar with Heart's “Barracuda” or Rush’s
“Tom Sawyer.”

Die-hard counter-culturalists surely cringe at the increasing
intermingling of commerce and art. But, rather than stripping
the rebellious spirit of hard music, these marketing strategies
actually bring a new kind of legitimacy to the artists behind it.

“They're role models in our society,” Schwartz observes. “So,
if you can associate them with your brand, more power to the
brand.”
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News On Hard
Around The Globe

LONDON—The U.K. always has been a stronghold for hard
music. Hedrock Valley Beats are perched on the cutting edge
where hard rock meets techno in a musical territory mapped
out by the likes of the Chemical Brothers and the Prodigy. The
trio from Derry in Northern Ireland
has been turning the heads of some

IRLD

Billboard Correspondents Offer

usic From

ORLEANS, FRANCE—From this city in the heartland
of France come the furious Buming Heads, whose lat-
est album, “Escape,” has been released on Epitaph
Records in Europe and Victory Records in the U.S. Sign-
ing to the Victory lineup, Burning Heads join a roster
which features Catch 22, Cause For Alarm, Grade, Boy
Sets Fire, Snapcase, Buried Alive and newcomers
Thursday. The French punk-rock quartet released its
eponymously-titled debut album eight years ago with
Donnel Cameron of Bad Religion as producer.
In the years since, its gained an international
following, touring with the likes of NOFX, Bad
Religion, Noir Desir, Down By Law and others.
Victory Records’ Delphine Pontvieux first began
following the band when she was a teen. “Then
| started working for Epitaph Records out of Ams-
terdam,” she recalls. “Epitaph Europe was look-
ing forward to building its own roster of Euro-
pean acts, and | introduced them to the band.
They’re probably the most popular punk-rock
band in France.” Epitaph in Europe released the
Burning Heads’ album “Be One With The
Flames” in 1998 and “Escape” last Novem-
ber, but declined to pick up the albums in
the U.S. Pontvieux, meanwhile, left Epitaph
for Victory Records, which licensed
“Escape” for the U.S., Canada and Japan.
“I still really feel a strong bond with the band
and could not stand that their talent and
music would remain unheard on [both
sides] of the Atlantic,” enthuses Pontvieux.
“Escape” was recorded in Seattle with pro-
ducer Jack Endino, who worked with Nir-
vana. The album contains videos for the
songs “Wise Guy” and “A Bitter Taste” as
bonus tracks, and Burning Heads are due to
tour internationally in the new year.

BERLIN—In 1997, a young four-piece
band from a small town called Géttingen in
the northwest of Germany set out to take
the European and U.S. markets by storm
with its English-language crossover power
rock. Looking back on the last three years,
one could argue Guano Apes have become
the most successful German hard-rock act
in recent history. The group earned an IFPI
European Platinum Award for sales of its debut album, “Proud
Like A God,” exceeding 1 million units. Guano Apes are now set
to make a deeper impact in the U.S., while signed to RCA
Records. “After the success of 120,000 units sold in the U.S.
market, we are looking to capitalize further with the release of
the [next] album, scheduled for March,” says Stephanie Glock-
mann, head of promotion at Gun/Supersonic, the group’s Ger-

man label. “The release

you can do wrong. They are one of the few German rock bands
who stand for quality rock music.” —TAYFUN KESGIN

SYDNEY—If there’s one thing that gets Jon Satterley, man-
aging director of Roadrunner Records Australasia, thumping
the table, it is the reaction of the music industry to a 1998
survey conducted by the Australian Record Industry Association
on consumer tastes. Of those surveyed, 13% revealed they
liked electronica and dance while 9% put their hands up for
metal and hard rock. “Despite the 4% difference, the industry
spends a fortune on dance and ignores metal,” he says.
“Retailers have DJ booths and heavily merchandise dance
releases, and major labels spend a fortune in advertising dol-
lars on dance. Metal is going through a tremendous resurgence
in this country; Roadrunner is showing unprecedented growth
rates.” Roadrunner has 30,000 names on its database and
publishes a glossy metal magazine Outsider, issued through
retail stores. In April 1999, Satterley abandoned Roadrunner’s
Web site to launch Metal Shop
{(www.metalshop.com.au) as a site
that includes metal acts from all
labels. “The idea was to create a
sense of community,” Satterley says.
With a unique look and feel, Metal
Shop is in the top 5 most-visited sites
in the country. “Our marketing spend
since it started has been less than
$10,000,” enthuses Satterley. “Run
by content manager Pheona Dono-
hoe, Metal Shop has new releases,
news, artist profiles, surveys, merchandising, links, downloads
and a lively forum section appropriately called Uproar. Through
November, a revamp saw a re-design of the back-catalog divi-
sion, the introduction of free home pages for acts and a clas-
sified section for musicians and second-hand instruments.
Metal Shop is about to go to France, Japan and Russia. The
site will be customized for each of the markets and run by the
local Roadrunner office. —CHRISTIE ELIEZER

N &

AMSTERDAM—Spitball is utterly determined to bash down
the barriers between pop, dance and hard music. The new
album “Pop Condition” offers an organic rock sound, well-
crafted pop songs and dance elements such as samplers,
looks, sequencers and what-have-you. Singer Jacco Kreukni-
et and guitarist Gordon Groothedde represent the old musical
world, which happily clashes with the modern technology used
by sample maniacs Remco van Overbeek and Ben Franswa.
The four band members came together through a project set
up by dance indie XSV paying tribute to one of the great hard-
rock/pop bands of the '60s, the Doors. Totally out of the blue,
the first single, “Extraterrestrial,” landed on programmers’ desks
this summer. And, like an unexpected message from outer
space, the track introduced radio to the band. A second sin-
gle, “Stronger,” shows Spitball at its most pop-friendly. Mean-
while, the band has performed live on public CHR Radio 3FM
and commercial alternative rock formatted Kink FM. Co-
produced by the band itself along with U.K. producer Mark
Stagg, with remixes by Dutch maestro Ronald Prent, the
album’s sonic quality is second to none. In addition to all the
technical tricks, the album is the first Dutch production direct-
ly recorded for CDC, the new generation of CDs. In November,
Spitball embarked on a Dutch club tour in support of its album.
“Apart from a few try-out gigs, it marked their first live appear-

will additionally be sup-

notable music industry players in
recent months, from writers in the
weekly British music press to BBC
Radio 1 presenter Steve Lamacq, as
they prepared for the U.K. release
this month of the single “Coming Thru
(My Stereo)” on the Infectious label.
Seasoned New York producer Arthur
Baker heard the band on Radio 1 and
was so smitten that he immediately
requested the opportunity to work
with the members. With production
credits on his résumé inciuding such
British acts as New Order and Jeff
Beck, Baker has always been acute-
ly tuned to artists who can make the
dance-rock relationship into a happy
marriage. The result on this occasion
was a remix of “Coming Thru (My
Stereo)” that was circulated in clubs
as a limited edition 12-inch white label and will now appear
on the single release. Hedrock Valley Beats—which consists of
Declan “Decky” McLaughlin on keyboards, Frankie Kane (sam-
ples and DJing) and bassist Kevin “Foxy” Fox—were described
by the New Musical Express, after a London show in August,
as “three Irishmen with a mission to revive and reshape the
big-beat bonanza.” The band is now working on a debut album,
having already undertaken some remix work of its own, notably
on “Jesus Says” by another guitar-wielding lrish group, Ash.

—PAUL SEXTON

Satterley

ported by a promotional
tour during April.” The
Guano Apes feature three
male instrumentalists
joined by the charismatic
vocalist Sandra Nasic.
The new album, “Don’t
Give Me Names,” has
already been released this
past spring in Germany by
Gun/Supersonic, through
BMG Cologne. The album
went straight to No. 1
simultaneously on the
German, Austrian and
Portuguese airplay charts
in the first week of
release, reaching gold
status in Germany imme-
diately with sales of
250,000. The Guanos were set to be
the only German act performing at the
MTV European Music Awards taking
place in Stockholm this autumn. The
band has found receptive programmers
at specialty rock and alternative stations throughout Germany.
“We took their single [‘Living In A Lie'] straight into airplay with-
out sending it into research,” says Sabine Neu, head of music
at commercial Rockland Radio. “With a band like Guano Apes,
who fit perfectly into our music format, there is not much that

Guano Apes

ances as a band,” says Dagmar Heijmans, product manager
at Columbia Holland. “Normally, a band is signed based on its
live reputation and its fan-base. Now we don't have that, but
rave reviews in the printed media have created the right buzz
for this project beforehand.” —ROBBERT TILLI
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aybe you can blame the long, cold winter nights. Hard-

rock and metal bands thrive in Scandinavia, and con-

tinue to gain considerable attention lately well beyond

the Nordic markets. A sample of acts from the region

with new albums on U.S. labels include The Haunted
on Earache Records; Nasum on Relapse Records; and a raft
of Scandinavian bands signed to Nuclear Blast America—
HammerFall and Hypocrisy from Sweden, the Black League from
Finland and Kovenant from Norway, among others.

Sometimes border-crossing collaborations increase the
prospects for an intemational breakthrough. The black-metal band
Eibon is an American/Norwegian lineup with an eponymously-
titled debut album set for release in Scandinavia next year on the
Moonfog label. The four-piece band, which has already recorded
tracks for its forthcoming album at Trent Reznor’s Nothing Studios
in New Orleans, is comprised of U.S. veterans Phil Anselmo (Pan-
tera) and Killjoy (Necrophagja), and their Norwegian counterparts
Fenriz (Darkthrone) and Sigurd Wongraven (Satyricon).

This highly innovative collaboration, which has drawn the
interest of several international labels, materialized after Pan-
tera and Satyricon co-toured Europe earlier this year, in sup-
port of their respective albums “Reinventing The Steel” (Elek-
tra) and “Rebel Extravaganza” (Moonfog).

REMAINING UGLY DUCKLINGS

Darkthrone and Satyricon are two of several Scandinavian
bands that have gained an international stature by adapting
to a negligent industry infrastructure back home. Very few retail-
ers, media and record companies embrace hard rock or metal
music. The styles are deeply rooted in Scandinavia but remain
ugly ducklings in the market.

But that hasn't stopped bands—including Gehenna, May-
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IN THE U.S.

Universal Music Sweden recently signed The Hellacopters,
who, in 1999, released “Grande Rock” on White Jazz/House Of
Kicks. The band is releasing its Universal Music Sweden debut,
“High Visibility,” this autumn.

The signing of The Hellacopters to Universal represents a vote
of confidence for the Scandinavian scene, says Carl von
Schewen, who, in 1986, helped to launch House Of Kicks, then

Kovenant

[ 3
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A Stronghold For Metal, The Noisy North
Continues To Serve Up Plenty Of Bands

- BY KAIR. LOFTHUS

hem, Dimmu Borgir, Gluecifer, The Hives, 59 Times The Pain
and Millencolin—from also making an intemational impact with
both sales and touring. On the other hand, local fans are left
to rely on intemational fanzines, Web sites and mail-order oper-
ations. Among the few Scandinavian media and retail outlets
for hard-rock and metal music are Scream and Nordic Vision
magazines, specialist store/mail-order operation Sound Pollu-
tion in Stockholm and mainstream but open-minded retailers
like Bengans in Gothenburg, the Najz Prajz chain in Sweden
and the Platekompaniet chain in Norway.

“The network of touring opportunities in Scandinavia is a pri-
mary reason why local bands have been able to develop to this
level,” says Biff Malibu, the vocalist for Gluecifer. “Compared
to New York or London, there are so many places here where
it's possible for an unproven band to play.”

But Espen Slapgérd, an Oslo-based product manager at
Music Network, which represents labels such as House Of Kicks
and Music For Nations, says, “Touring isn’t necessarily essen-
tial for a rock band to succeed. A band like Mayhem spends
much time in the studio perfecting their music, but they very
rarely perform live. Everyone knows that when Mayhem releas-
es a new record, which they aiso seldom do, the music is good.
And when they do play, people are coming from all continents
to see them.”

The most high-profile companies involved with harder music,
Burning Heart Records (co-owned by Epitaph) in Orebro, Swe-
den, and Scandinavian distributors such as Music Network in
Stockholm and Playground Music Scandinavia in Malmé, are
all stepping up their efforts. So are the major labels.

a wholesale business designed to import records to Sweden and
trade second-hand punk records and picture discs. “We became
the Swedish music industry’s laughing stock, since [rock music]
wasn’t perceived to be good business,” he says. “l think it's pos-
sibly one of the best businesses. Young people that are into rock
usually think it's cool to check out new bands,” he says.

The Scandinavian metal scene has an unprecedented
breadth and selection of artists, securing the genre’s contin-
ued artistic and commercial viability, both home and abroad.
Evidence is clear from the signings of hard-rock and metal
bands by U.S. labels.

Earache Records in the U.S. (the American arm of the Not-
tingham, England-based metal label) last month released “The
Haunted Made Me Do It” from The Haunted. The band’s former
and current members played in some of the most noteworthy
Scandinavian metal bands of the past decade, including At The
Gates, Witchery, Seance and Konkhra. “This is Earache Records’
most important release of the year, and arguably the most
important hard rock/metal album of the year,” says Earache’s
Curran Reynolds. With high-profile press lined up, The Haunt-
ed embarked on a world tour this fall that included a stop at
the November To Dismember festival in L.A. (Earache has con-
tinued to mine intemational markets for talent. Among its other
current releases are “Winds Of Creation” from the Polish
teenaged band Decapitation and the eponymously-titled debut
from the Australian act Berzerker.)

Relapse Records, an indie label based in Upper Darby, Pa.,
has released the second full-length album from the Swedish
grindcore band Nasum. Following the acclaim for its 1997

album “Inhale/Exhale,” the band has come forth with “Human
2.0,"” heralded by the label as “25 ferocious tracks of their
most intense, angst-ridden metal to date.”

Among independent U.S. labels, Nuclear Blast America has
one of the strongest lineups of Scandinavian hard rock and
metal bards. It's current releases include: “Into The Abyss”
from Stockholm’s Hypocrisy; “Musique” from Norway's The-
atre Of Tragedy; “To Hell And Back” from the Finnish lineup of
Sinergy; “Animatronic” from Norway’s Kovenant; and “ichor”
from the Black League from Finland.

READY FOR A BREAKTHROUGH

Malcolm Dome, a former Kerrang journalist who works for
London-based rock-formatted radio station Total Rock and
writes for Metal Hammer and Classic Rock, says, “Scandina-
vian bands are phenomenal, because they have the ability to
sound like Iron Maiden but still have some new angle in their
music. They have both invented and reinvented metal. Scandi-
navian bands are not as jaded as we have become in the U.K.
orU.S."

A prime example of having to work hard for success is the
BMG Finland-signed rock act HIM, which hit No. 1 in Germany
earlier this year. According to the band’s manager, Seppo
Vesteriner, the album “Razorblade Romance” received main
stream marketing and promotion from Day One, since there
were no specialized underground outlets available,

Hypocrisy

“We were treated kindly by the evening-press journalists, as
well as some retailers, especially through a campaign at
[Dutch-owned retail giant] Free Record Shop [in Finland],” he
says. “We came into a situation in Germany where HIM became
a viable alternative to the product-based music, such as
Vengaboys, which usually dominates the charts there. HIM's
music represented something fresh, and | believe it has been
a long time since a rock album reached No. 1 there.”

Slapgard at Olso’s Music echoes Vesterinen’s concems about
the reluctance of media and retail to support hard rock and
metal. “Joumalists here wouldn’t touch Norwegian metal bands
with a remote cattleprod,” he says. Most tar-brushed the genre
by associating it with church-burning outrages in the '90s.

Svein Bjgrge is MD of the Oslo-branch of Playground Music,
the licensing joint venture between edel, Mute Records, Beg-
gars Banguet and Play It Again Sam, which distributes the
Moonfog label in Scandinavia. “Norwegian bands are finally
getting rid of the affiliation with the church burnings,” he says.
“When journalists started to cover Norwegian black-metal
bands [in that context], the individual bands boycotted Nor-
wegian journalists and formed their own international networks
to reach out of the country instead.”

And the rest of the world now seems easily within that reach,
as the international breakthrough of Scandinavian hard rock
and metal goes on. M
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From The Commercial Fringe To The Growing

Net, Heavy Metal |s Back On The Air

BY JEFF SILBERMAN

ake no mistake about it: Hard-rock and metal radio

won't be mistaken for the mass-appeal format fla-

vor of the month, certainly not in the foreseeable

future. Nevertheless, the genre has retained a legit-

imate foothold on college radio, in commercial-radio
specialty programming and the Internet. In fact, the rapidly
growing popularity of Internet-only stations such as KNAC.com
have helped reignite interest in more extreme rock on com-
mercial rock and even modern-rock stations.

GETTING IT ON

“It's definitely easier to get our records on the air, as more
and more stations have the aggro format,” says
Relapse/Release radio and video promotion director Sean Pel-
letier. “Our stuff is pretty extreme, but it's easier to get on a sta-
tion that plays Korn and the Deftones. They're apt to try some-
thing harder. Now even VH1 has rock shows and metal bands
being featured on ‘Behind The Music.’ All this, in some ways,
makes it easier for us, especially on college radio, which is
way more open than it was when | was in college 10 years
ago. The Vans and Ozzfest tours expose Hatebreed and other
hardcore bands to mellow hard-rock and punk fans. As more
doors open, we keep progressing. "

“College radio means a lot to us,” says Erik Baker of Road-
runner Records, whose band, Soulfly, has a record that reached
No. 1 on the CMJ chart. “We like to go for college radio first to
build a base, where Soulfly can sell 58,000 records in two weeks.”

“College is still basically a breeding ground for anything hard
rock to get to the mainstream,” says Victory Records director
of promotion Jason Rudolph. “But you can't totally rely on it,
because college stations that play nothing but hard rock are a
rarity. The only one that does metal 24/7 is WSOU in Orange,
N.J., [Seton Hall's station] so it's basically the same at col-
lege radio as it is on commercial radio, where most metal is
heard on specialty shows once a week, on the weekend at
midnight. Airplay at large college stations gets people to take
notice, but it has the only tangible affect on sales coming from
airplay on WSOU. WSOU [airplay] helped Shutdown, a New

York hardcore band, do really well and sell a lot of records.”

“You always start [a record’s] foundation at college radio, to
help get you to the next level—commercial radio,” says Rob
Dean, self-described “head groundskeeper” for E-magine enter-
tainment. “But the catch-22 is that commercial PDs all say
they don’t care about college charts. Nevertheless, you still
have to send [your records] there.”

Although WSOU stands head and shoulders above the rest,
other influential college stations include WEOS (Seneca Col-
lege), WDBM (Michigan State Univ.) and WVUD (Univ. of
Delaware). "A lot of the hardcore artists get their first airplay
through college and specialty shows,” says Metal Blade
Records president Mike Faley. “Even though the mass public
may not hear about them until they get on regular program-
ming, the key is to first get them on college and specialty shows

Earth Crisis

and have them graduate into regular rotation. You have to crawl
before you can walk, and when you're talking about metal
music, you have to be in for the long haul. Artist development
never happens overnight. You have to build a strong base for
the band first—through college radio, touring and the press.”

METAL ON THE K-ROCKS

When it comes to commercial rockers, Faley says, “There’s
a pretty solid list of stations to go after, depending on how
extremely hard your band is. There may be only 30 to 40 sta-
tions that may touch your records, because of the accessibil
ity of the music you present.”

Likely active rockers include KEGL (The Eagle) Dallas, KUPD
Phoenix, WAAF Boston, WLZR (Lazer 103) Milwaukee, KMKF
Topeka, Kan., and WRXF Flint, Mich,

“We just took Earth Crisis and brought them to active-rock
radio and picked up 18 adds this summer, which is pretty good
for a hardcore band on an independent label,” Victory’s
Rudoiph says, adding WCPR Biloxi., Miss., to the mix. “WCPR
stood behind me on the record and played it for over two
months, and we sold a lot of records there.”

But not only aggressive active-rock stations are taking an
interest in the music. Roadrunner’'s Baker cites several
modern-rock stations that have played extreme product recent-
ly. “KXTE [Extreme Radio] Las Vegas, WNFZ Knoxville, Tenn., the
K-Rocks [WXRK New York and KROQ Los Angeles], WBCN
Boston, WRIF Detroit and even KRAD Corpus Christi are tell-
tale [stations]. If your record can get on there and react, it
really opens up doors to lot of other stations,” he says.

Yet Metal Blade’s Faley asserts that the best way to increase

Continued on page 84

POWER 20
Continued from page 64

standing lawsuit with former label Freeworld. Fans, mean-
while, having been gobbling up A Perfect Circle, frontman
Maynard Keenan’s side project, have set their sights on an
upcoming package that includes a DVD with videos, live
tracks and previously unreleased studio remixes. The line
forms to the left, folks.

Eﬂﬂ ZHMBIE Two years after announcing the

demise of platinum act White Zombie, ex-frontman Rob con-
tinues to make his presence felt well beyond metal's rigid
confines. In addition to writing and directing Universal's
upcoming “House Of 1,000 Corpses,” he recently built a
Halloween maze for Universal Theme Parks called “Rob Zom-
bie's American Nightmare.” His solo debut, “Hellbilly
Deluxe,” continues to sell (currently triple platinum and
counting), and Rob will add to his long list of soundtrack
credits by recording music for “1,000 Corpses” and appear-
ing on the upcoming “Blair Witch 2" album. Read: you can’t
keep a good Zombie down.

BUSINESS

CLIFF BURNSTEIN / FETER MENSCH
(Q PRIME, INC.) Just for managing the biggest hard-rock
band on the planet—the mighty Metallica—the veteran
Burnstein/Mensch team would be assured of placement on
this list, and their past clients include such former heavy-
weights as Queensryche and The Smashing Pumpkins. But,
with recent additions like Stone Temple Pilots, Garbage and
Rage Against The Machine (although that act’s future is cer-
tainly in flux now), Q Prime continues to rep some of the
hottest musical acts on the scene. The dynamic duo went
even further last year, buying Volcano Records and making
sure that the rebuilding label retained the services of super-
star act Tool.

BIOB CHIAPPRRDI (CONCRETE MARKETING) For

15 years, labels from the biggest major to the tiniest indie
have turned to Chiappardi for his dedicated and innovative
approach to marketing hard music. Aside from helping to
break artists ranging from Metallica to Korn to Powerman
5000, the idea-a-minute Chiappardi and his hard-working
staff have, over the years, launched the first trade magazine
devoted solely to heavy rock (Foundations), the industry’s
only hard-music convention (Foundations Forum) and
groundbreaking retail promotion programs like The Corner
and Retail Vision. With the company’s recent forays into
urban marketing and expansion onto the Internet via Con-
creteplanet.com and events like “Limp TV,” Concrete’s grip
on its target audience is rock-solid.

RNDH EHHLD (AGM) Look at just about any major

hard-music tour package or soundtrack and you're guaran-
teed to find at least one or more acts represented by AGM.
Spinning off from Concrete Management four years ago,
Gould has racked up (with the help of key personnel Rob
McDermott and Jodie Wilson) an impressive client list that
includes Rob Zombie, Monster Magnet, Powerman 5000,
Static X, Linkin Park and Cold. Like many of his peers, Gould
has taken new paths in '00, adding record label chief and
film producer to his résumé with, respectively, the relaunch-
ing of Ric Wake’s DV8 record label and the forthcoming
release of “House Of 1,000 Corpses,” Zombie's long-
awaited writing/directing debut.

KEVIN HERSHEY / LISR BRALN
(RETURN OF THE ROCK) Many fans felt that MTV was trying
to kill heavy metal permanently when the channel canceled
“Headbanger’s Ball” five years ago. “Return Of The Rock”
could be seen as its way of making amends, giving hard-
music fanatics 30 precious minutes of metal twice a day
and helping to push bands like Slipknot and Papa Roach
over the top. Hershey selects the videos and has also co-
A&Red both successful “Return” spinoff albums (through
fellow Power 20 nominee Roadrunner Records), while
VP/music marketing and promotion Braun was the brains
behind the Return Of The Rock Tour—which put the show
itself on the map. It's been a formidable—and long
overdue—combination.

JEFF KWATINETZ / PETER KATSIS

(THE FIRM) Like Q Prime before them, the masterminds of

. The Firm have positioned themselves as the guiding force

behind the newest generation of hard-music titans. With a
roster that includes multi-platinum smashes Korn and Limp
Bizkit, as well as gold-status up-and-comers Staind (not to
mention those metal wonders, the Backstreet Boys), plus
two impressive Family Values tours under their belts,
Kwatinetz and Katsis have their finger solidly on the pulse of
mainstream youth culture. The new Limp Bizkit is expected
Continued on page 78
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SILYER SCREAM

Metal Hits The Big Screen With Both Mainstream
Movies and Artist Released Projects

BY CLAY MARSHALL

m n 1996, Tim Owens lived in Akron, Ohio, working as an
office-supply salesman. At night, the 28-year-old moon-

I lighted as the vocalist of British Steel, a local Judas Priest
tribute band.

Meanwhile, Judas Priest—the real version, that is—parts
ways with Rob Halford and begins a lengthy search for a new
singer...to no avail. But, as fate has it, the girlfriend of the
group’s drummer, Scott Travis, gives him a copy of a grainy
bootleg videotape of a British Steel performance. Soon after,
Owens is whisked to Europe for an audition and asked to
become the group’s new frontman. “Ripper” Owens was born.

Sounds like a great idea for a movie, right? Warner Bros.
thought so. The result is “Rock Star,” scheduled for release in
the first half of 2001, The Stephen Herek-directed film is not
“The ‘Ripper’ Owens Story,” but it is loosely based on Owens’
ascension from tribute-band obscurity to metal glory, with Mark
Wahlberg starring in the Owens-inspired role.

Guitarist Zakk Wylde is featured prominently on screen and
on the soundtrack, a result of Herek visiting him in the studio
while he was recording Black Label Society’s “Stronger Than
Death” last year. “He was watching me play, and said it would
be cool if t want to do it, so it doesn’t look cheesy—so0 it looks
real—when they show close-ups of the hands of the guitar
player,” he says. “But I'm not some aspiring actor.”

MAKING THE TRANSITION

However, other personalities in the world of
hard rock have indeed successfully transi-
tioned to the silver screen. Gene Simmons
has acted in several films and produced oth-
ers, such as last year’s Kiss saga, “Detroit
Rock City.” Dee Snider and Rob Zombie,
meanwhile, have each written horror films,
while Ozzy Osbourne appears in the new
Adam Sandler comedy “Little Nicky.”

Poison frontman Bret Michaels first caught
“a little bit of the bug” while acting in
“Burke’s Law,” an Aaron Spelling made-for-
TV movie. Since then, he has appeared in
four films, two of which he wrote and direct-
ed. “My real dream on the movie side is to
have a ‘Sling Blade’ or ‘Full Monty’ or ‘Chas-
ing Amy'—one of those really well done inde-
pendent films that is fortunate enough to hit
big,” he says. Michaels’” 1998 debut solo
album served as the soundtrack to his direc
torial debut, “A Letter From Death Row.”

Similarly, instrumental guitarist Gary
Hoey’s third record acted as the score to
“The Endless Summer II.” He recently com-
pleted the score to a second surf picture,
“Hit And Run,” part of an extreme-sports film
series called Adrenaline Theater. “You put a
rock guitar in @ movie and it creates excite-
ment,” he says. “It gets your adrenaline going,
and there’s nothing like it.”

Michelle van Arendonk, Roadrunner Records’
director of A&R for film and TV music, says
film studios’ current demand for hard music
is staggering, but fitting. “It's a great genre
for action movies and horror films,” she L
says. “You can't use Britney Spears for a
horror film, and you can’t use pop music \
for action films. It's a no-brainer.”

Alice Cooper, himself a veteran of the
silver screen, agrees. “It gives the movie °]

a hipper edge if you can give it that metal (Y
rebel [feel],” he says. “It certainly makes vl
sense for an action movie and for sci-fi, st

y

because it's got the big guitars, and you're trying to depict
something that’s big and brutal.”

Cooper knows something about being brutal: “Can’t Sleep,
Clowns Will Eat Me,” a bonus track on the import version of his
latest album, “Brutal Planet,” appears in “The Attic Expedi-
tion,” an upcoming independent film starring Seth Green. Coop-
er also stars in the film. “I play a mental patient that keeps
escaping, and they keep catching me and bringing me back,”
he says. “It's a fun little part.”

The singer says acting came naturally, in that it only slight-
ly differed from being onstage. “I always thought that our music
was very cinematic to start with,” he says. “My lyrics were the
script for the stage show.” Kevin Eastman, who wrote the ani-
mated “Heavy Metal 2000,” says music can be just as impor-
tant to a film as the script. “A good score and a good sound-
track properly used can double the impact of the scene,” he
says. “They work together on so many levels.”

ROCKERS AREN’T AIRHEADS

As a subject, hard music has been captured on film in many
ways over the years, from “Dazed And Confused” and “Wayne's
World” to “Airheads” and the legendary “This Is Spinal Tap.” Poi-
son’s Michaels praises some, saying, “I think a guy like Cameron
Crowe with ‘Almost Famous,’ he really gets it,” but thinks others
fail to treat the genre with respect, polarizing its fans in the process.

Dazed And Confused

“l think Hollywood has made some
absolutely disastrous, stereotypical movies
of hard rock. When Hollywood tries to
break a hard-rock movie in the main-
stream, they have to go after silliness and
make every one of us where we can’t

spell a sentence,” he says. “I think

Hollywood needs to get a real good

director like Crowe, who under-
stands rock music.”

But Michaels knows when

the tone can be lightened.

In fact, he’s the subject

of a forthcoming docu-

mentary, simply titled

“Bret Michaels: The

Movie.” “The tagline is,

‘The second-best rock-

umentary ever made,’”

he says. W

¥ Bret Michaels

POWER 20
Continued from page 76

to move millions; look for new releases from Korn and Staind
next year, plus client Fred Durst’s first foray into filmmaking.

DOUG MORRIS / JIMMY IOVINE
(FARMCLUB) Who knew that the hottest time slot on TV would
have been Monday nights at 11 p.m., right after the WWF’s
“Raw”? The creators of Farmclub, that’'s who. The nexus of
the testosterone-driven, rap-metal-wrestling subculture is this
high-powered TV show, featuring appearances by superheroes
like Limp Bizkit, Papa Roach and System Of A Down, as well
as rising stars like Cold and Queens Of The Stone Age. When
coupled with the Web site of the same name, which gives
“Doug and Jimmy” unlimited access to both their fanbase
and a direct link to unsigned music, the result is the kind of
synergy that even a mega-merger can’t buy.

SHARON OSBOURNE (sHaroN 0SBOURNE
MANAGEMENT/DIVINE RECORDINGS) Who else but Sharon
Osbourne would throw a fellow manager down a flight of
stairs or pull the plug on a show by the hottest band (Limp
Bizkit) in the land? In a business long dominated by men,
Oshourne’s no-nonsense style is as legendary as her busi-
ness acumen. Having long guided the career of her husband
Ozzy, Osbourne has defied conventional wisdom with the
massive success of Ozzfest, the traveling metal festival that
has outlasted events like Lollapalooza and Lilith Fair, while
establishing itself as the proving ground for upstarts like Kit-
tie and Slipknot. This year, Osbourne launched Divine
Recordings, with promising initial releases from Black Sab-
bath’s Tony lommi and baby act Slaves On Dope. With a new
Ozzy album and Ozzfest ‘01 looming, the Osbourne empire
continues to thrive.

Mercuriadis

ROD SMALLWOOD /| MERLCK
MERLCLURIADIS (sancTuaRY MUSIC GROUP) From

its humble beginnings in a tiny London office as managers of
fledgling new wave of British heavy-metal act Iron Maiden,
Sanctuary’s empire has grown over the years into a massive
European franchise that's finally making major inroads in
America. Maiden has been a fixture for two decades, and its
recent $35 million stock offering was a bold financial move.
Add to the core management company a huge U.K. catalog
label (Castle), a booking agency (Fair Warning), a Web site
(Metal-Is.com) and the purchase of CMC Internationatl to
launch Sanctuary Music in America, and you have a cre-
ative, artist-friendly enclave that will keep metal fans head-
banging for years to come.

LEES WESSELS (ROADRUNNER RECORDS) One

of the last true independents, Roadrunner has risen from its
1981 beginnings as a European licensor to become a full-
service label with perhaps the most acclaimed heavy-music
roster in the business. Founder/chairman Wessels’ formida-
ble braintrust includes president Jonas Nachsin, VP/A&R
Monte Conner and VP/promotion Dave Loncao (along with
solid press and marketing teams), and they have delivered,
bringing the label its first platinum album with last year’'s
debut from Slipknot. Other successes include the gold Type
O Negative, Sepultura and Coal Chamber, as well as rising
contenders like Nickelback and Gilassjaw, while 2001’s
promising slate includes Slipknot’s sophomore outing, plus
new efforts from Fear Factory and Sepultura.

TOM WHALLEY (NTERSCOPE RECORDS) OK,

prez Whalley is sort of a lame duck due to his pending
departure for Warner Bros., but there’s no denying he’s
presided over a label that has been a haven for the cutting
edge of so-called “new-school metal”—and it's paid off
handsomely. Acts like Limp Bizkit, Marilyn Manson, Cold,
Nine Inch Nails, Monster Magnet and many others al! call
Interscope home, and the label’s afraid to court controversy
with Congress-baiting acts like Manson. Speaking of which,
Interscope sees out the fourth quarter with new releases
from both Manson and crown jewel Limp Bizkit; newies from
Monster Magnet and debut act Professional Murder Music
are on tap for the first part of 2001. W
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With The Relssue Of

“This_Is Spinal Tap,”
he Question OF Uriah

Heep's Influence Aris-
es Again

BY BRYAN REESMAN

ome legends never die, and some just refuse to. Spinal
Tap, once lauded as “one of England’s loudest bands,”
keep rising from the heavy-metal graveyard every few
years to remind us just how absurd rock 'n’ roll really
is. However, by now, rockers are laughing with them
rather than cringing in their seats.
In conjunction with the MGM reissue of “This Is Spinal Tap”
on DVD and the PolyGram reissues of the film’s soundtrack

and the band’s 1992 reunion album “Break Like The Wind,”
the mighty Tap have released a new song entitled “Back From
The Dead” as well as unveiled band-related action figures,
lunch boxes, t-shirts and Stonehenge keychains and candles.
Where can one obtain these goodies? Through SpinalTap.com
and Tapster.com, of course.

INFLUENCE OR COINCIDENCE

Much ado has been made about the infamous rockumen-
tary’s examination of the downsides of rock 'n’ roll, and, while
it may have ruffled some feathers upon its initial release, its
dead-on portrayals are indelibly etched in rock consciousness.
One band that seems to have influenced the life of Tap is leg-
endary hard-rock group Uriah Heep,
which recently celebrated its 30th
anniversary with the European DvD
release of “The Legend Continues.”

One little-known fact about Tap is
that there was a 20-minute pilot film
called “Spinal Tap: The Last Tour,”
which has been inexplicably left out
of the new DVD even though the
original Criterion release included it.
In this short version, former Heep
keyboardist John Sinclair actually
played in Tap. Unfortunately, due to
real-life touring commitments with
Heep, he was unable to co-star In
the feature. (The original vinyl release of the soundtrack inciud-
ed thanks to Sinclair “for the additional keyboard stylings.”)

Beyond this link between the bands, one cannot help but
notice the physical similarity between Tap bassist Derek Smalls
and Heep founder/guitarist Mick Box, although the latter remarks
that “Everyone | know said he was a take on the bassist {lan Hill]
from Judas Priest. It sure 100ks like it to me.” But then there
is also the strong resemblance between the devil on the cover
of the Tap compilation “Heavy Metal Memories” and the beast
gracing the front of Heep's 1982 classic “Abominog.”

Many of the incidents in “This Is Spinal Tap” correlate with

Spinal Tap

Uriah Heep history, although many are universal rock 'n’ roll
tales from the '70s and '80s. “That’s what makes it so good,”
Box observes. “There are parts of every band in there, Heep
included. The Cleveland sketch, as it is known, must have hap-
pened to everyone. It did to us, for sure. | think John Sinclair
told them about the Army base sketch as it happened to us.
[t was] the usual agent story of ‘The weekends are great, boys,
but we need to fill out the mid-week slot. We have a show at
an Army base and it will help make the whole week's finances
pan out, so just put your head down and go for it.” The sketch
is not exactly as it happened, however, and they have embell-
ished it somewhat, but it was still pretty bad. We can laugh
[at it] now, but we were ready to kill at the time.”

HEAVY METAL MEMORIES INCLUDED

Like the mighty Tap, Heep have kept plugging away, but far
more consistently. While the band may have kept a low-
profile in the U.S. during the '90s, it has continued flourish-
ing in Europe. In fact, Box’s band has been releasing albums
steadily throughout its 30 years of existence, including two
recent releases, 1995’s “Sea Of Light” and 1998’s “Sonic
Origami.” Both were reissued domestically by Spit-
fire Records in 1999.

In conjunction with Heep’s aforementioned live
anniversary DVD, the CD version (“Future Echoes
Of The Past”) will probably include a few different
tracks while the videotape release (“Sailing The
Sea Of Light”) will reportedly include the main con-
tents of the DVD. The latter two formats will be
released in Europe (and hopefully the States) early
next year, and the band hopes to tour the U.S. for
the first time in years.

As for the Tap DVD reissue, the lost film aside,
it includes some great extras. Where else can one
witness the “Flower People Press Conference,”
indulge in an hour of deleted scenes and view the
commercial plugging of “Heavy Metal Memories”? There are
also four music videos included, three of them full-length ver-
sions of those used in the film, including “Gimme Some
Money.” It’s certainly a collectible item.

When asked what he thinks of Heep outlasting Tap, Box
replies, “We appear to have, after 30 years, outlived a whole
host of bands and musical styles. Have the mighty Tap really
gone? Will there be a reunion and another film? There will
always be a place on our tour bus for a new Tap video, as the
original is now wearing out. | bet that video was played on more
tour buses than any other, except for the ‘Life Of Brian.”” Il
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WY
SYMPHOWY

Artists Are Combining
Heavy Metal And

Classical Music To Create

A New Kind OF Rock
BY CLAY MARSHALL

Just add symphony?

At first glance, it's a peculiar ingredient in a recipe for heavy
metal. After all, many believe that the hard-rock and classical-
music communities are mutually exclusive. But a handful of
artists have recently bridged the gap between the two worlds,
leading many headbangers to become more receptive to hard
music that comes with strings attached.

SYMPHONIC S&M

The highest profile recent release in the “symphonic rock” genre
came with lastyear’'s “S&M,” a live album that captured Metallica’s
collaboration with composer Michael Kamen and the San Francis-
co Symphony. The Elektra set has sold 2.2 million copies and
spawned a rock-radio staple in the original track “No Leaf Clover.”

Kamen, an accomplished scorer of films such as “Robin
Hood: Prince Of Thieves” and “Mr. Holland’s Opus,” believes
the pairing worked due to the similarities—not the differ-
ences—between the rock and orchestral genres. “The energy
of classical music is as hot as any rock 'n’ roll band’s,” he says.
“Making music is making music; there’s only 12 different notes
to begin with. The amount of commitment and passion you
can apply to your skill in making an instrument move people—
whether you're rocking the house or making somebody weep—
that's what music is about.”

"S&M” was by no means the first collaboration between rock
and philharmonia; in fact, his work
on Pink Floyd’'s “The Wall” was but
one of the groundbreaking achieve-
ments of '70s rock pioneers {(a group
also inctuding such bands as Led
Zeppelin, Deep Purple and Emerson,
Lake & Palmer). Still, perhaps
spurred by the success of “S&M,”
symphonic rock has experienced a
renaissance in recent months. In
February, Spitfire Records issued
Deep Purple’s “Live At The Royal
Albert Hall,” which featured the band
performing with the London Sym-
phony Orchestra. Also, August saw
the Angel/EMI Classics release of “Moment Of Glory,” the Scor-
pions’ collaboration with the Berlin Philharmonic.

As it did with “No Leaf Clover,” active/classic-rock station
KLOS-Los Angeles added the album’s “Hurricane 2000,” a
retooled, orchestral version of “Rock You Like A Hurricane,” to
its playlist. “It's a natural progression for the true, committed
artists to explore that [sound],” says KLOS PD Rita Wilde.

With Savatage, producer Paul O'Neill “modernized” Norwegian
composer Edvard Grieg's Peer Gynt Suite on 1987's “Hall Of
The Mountain King.” The band continued to experiment with
symphonic rock in later years; in fact, the success of the group’s
“Christmas Eve (Sarajevo 12/24)" in 1995 actually led to the
creation of the Trans-Siberian Orchestra (TSO), a full-blown off-
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shoot that allowed O’Neill and members of Savatage to further
explore the gente. “it gives you so many more interesting sounds
to work with,” he says. “When you combine [an orchestra] with
a rock band, it adds infinite new dynamic possibilities.”

The results can be heard on TSO's three albums, including
this year's “Beethoven’s Last Night.” They can also be seen,
as the group is currently on tour, which O'Neill says offers
another chance to further the impact of his music.

“An orchestra allows you to have as many possibilities son-
ically as you da visually, with the light show, pyrotechnics and
productions that have been evolving over the last couple of
decades,” he says.

BEETHOVEN WAS A METALHEAD

Another artist who has merged hard rock and classical sounds
is Yngwie J. Malmsteen. In 1998, the Swedish guitarist released
“Concerto Suite For Electric Guitar And Orchestra In E Flat Minor
Op. 1,” recently reissued by Spitfire. “| completely took out all
rock tonality elements,” says Malmsteen, who notes that 18th
Century Italian violinist Nicolo Paganini is one of his
biggest influences. “There is absolutely no blues, no
pentatonic [elements] from rock.”

Malmsteen echoes O'Neill’s praise for the power
of a symphony. “What you can do with an orchestra
is intense,” he says. “The dynamics are incredible.”
Tim Henderson, metal buyer for Toronto’s HMV
Superstore, says consumers responded to Malm-
steen’s “Concerto Suite” enthusiastically. “Fans just
ate it up like crazy,” he says.

He also says “S&M” surpassed his retall expecta-
tions. “That really exceeded the diehard fanbase,”
he says. “l had people coming in [from] all walks of
ife. A lot of people hadn't heard of Metallica and
were buying the CD.”

“S&M” was not the first album to capture symphonic Metal-
lica; that honor fell to Finnish quartet Apocalyptica, which, in
1996, released the instrumental “Plays Metallica By Four Cel-
los.” Kamen, who is currently writing his own symphony, believes
that pairing rock and classical music allows for maximum impact.

“It is an astounding thing when you get 100 musicians play-
ing and committing themselves together to drive a tune home,”
he says. “You're producing music with great power.”

For O'Neill, whose TSO tackled Beethoven’s Fifth on the
“Beethoven’s Last Night” track “Requiem,” the genre allows
one to bring timeless classics into the present. “I think if
Beethoven were born today, he'd have been a heavy metal
artist,” he says. “The Fifth—it's such a hard-rock riff.” B
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HARD-ROCKIN’ RADIO
Continued from page 76

commercial radio interest is through the group's live presence.
“The single most important selling 2oint of a hard-rock/metal
band is its live performance,” he states. “When they're out
there, playing live and the radio station [personnel] comes out
to see them, they get pumped up, and the band builds a buzz
that perpetuates itself from major markets like New York, Los
Angeles, Chicago, Detroit and Dallas and can start breaking it
out from there.”

“Over the last 18 to 24 months, active rock and, to a cer-
tain degree, modern rock have gotten a lot more aggressive,”
says Virgin Records VP of promotion Ray Gmeiner. “The over-
all cultural picture lends itself to a lot more aggressive music,
and, from that standpoint, it's good for us.”

NET-ONLY RADIO WAVES

But the best news for those whe work extreme hard rock
and metal product is the burgeoning growth of Internet-only
stations such as KNAC.con and irf.com. The former, which
used to be a hard-rock station out of Long Beach, Calif., took
the format to the Intemet over a decade ago. Now, according
to Arbitron, KNAC.com is the third most popular Net-only music
site. In fact, it's far more influential, and the audience far larg-
er, than it ever was as a terrestrial radio station.

“Internet radio can help you on yodr way, but | don’t think it’ll
help as much as traditional commercial-rock radio,” says Dean.
“[Commercial rock] reaches a lot more people, and it's diffi-
cult to track sales solely based on Met radio.

‘I've been doing [promotion] for about five years, and the
industry is changing really quickly,” says Pelletier. “At first, | spent
all my time on the phone, talking to radio. Then we starting pro-
moting via E-mail. Now we're starting to work more with Net-
only stations. | don’t know where this label is going to be in a few
years, because the internet is playing a bigger and bigger part.”

‘What KNAC did was they were the first ones to come out
and establish a brand identity,” Rudolph says. “They’ve really
put their stamp on the Net and have really come to the fore-

front. We just staged a huge promotion with them for Earth Cri-
sis, and it got a lot of response. We received a lot of E-mail
from people who said they first heard about the band on
KNAC.com. It's unbelievable to see the things they're doing
now and the amount of people listening to the station. Now
other sites—such as inf.com—are getting more and more noto-
riety. It's an amazing experiment that's starting to work out in
spades. It's great that a ton of other sites, such as hard-
radio.com and loudradio.com, are popping up like flowers.”

At a recent Billboard/Airplay Monitor radio seminar, a Clear
Channel executive pointed out that the radio group may cre-
ate a Net-only hard-rock site that can be linked to Web sites
of its rock stations nationwide. Also on that panel was a rep-
resentative of irif.com, which is a Net-only extreme rock com-
panion to active rock WRIF Detroit. Even the extreme rock labels
are Net metalized. “We also have something called ‘Relapse
Radio’ on our Web site, where people can listen to our artists’
music, and we're getting thousands of hits a week,” says Pel-
letier. “Internet radio is only going to get more popular. Now
kids won't have to wait until [a commercial station’s weekly]
specialty metal show comes on. They can just lock into a [hard-
rock] site and listen.” M

WHERE DOES IT GO FROM HERE?
Continued from page 59

ago, metal was a dirty word,” observes Paul Bibeau, president
of Spitfire Records. “The whole industry has changed dramat-
ically. The tide has completely turned.”

While metal is a term not always in fashion, it is the always
popular Ozzy Osbourne’s calling card. Scott Givens, now GM of
the Oshourne’s Divine Recordings, was working for Roadrun-
ner when Ozzfest debuted. “At Roadrunner, | saw the tour as
the vehicle we'd been looking for,” he says. “We had five bands
on that first Ozzfest. A lot of labels ignored it, but bands’ careers
broke or fast-tracked, like Static X, System [Of A Down], Dis-
turbed. Kids now understand the side stage is the place to see
bands, and it's packed at 11 in the morming.”
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Many of those bands are worked to press by Kristine Ashton,
a senior account executive at MSO Public Relations. “This year,
the majority of my clients have been in the hard or metal vein,
and | currently have Korn, Papa Roach, Disturbed, Godsmack,
Downset and Dope,” Ashton says. “Over the past few years,
there’s definitely been an increase in the number of metal or
hard-music bands that I've worked with. In previous years, |
usually had more punk bands than metal.” Still, she notes, “In
the past, there have been instances when we were asked not
to use the worc ‘metal’ when referring to a heavy band we
were working with.”

Semantics aside, heavy music, whatever it's called, what-
ever its form, is back on the charts, in the stadiums, on the air
and, to some extent, on MTV. While the musical similarities
between Papa Roach and lron Maiden are there for the dis-
cermning fan, all most music lovers care about is if it's “real”
and that it rocks.

A NEW RESURGENCE

That attitude is a boon for no-nonsense bands like C.0.C.
“Twenty years down the line, we're gonna look back at C.0.C.’s
career and go ‘Man, we shot from the hip, we didn’t bullshit any-
says singer Pepper

2

body. We never played up to any trends,

Godsmack

Papa Roach

Keenan. “I've seen a lot of things come and go. It's very impor-
tant for bands to have an identity that transcends the way the
media can market stuff. Hard music as a whole has to broaden
things out, or the whole thing is going to go in a circle. Everybody
wants to sound like their fucking friends, and you end up with a
bunch of watered down shit.”

Of course, like any industry, the music biz tries to capitalize
on successful trends. But Sean Roberts, a former musician
and present director of A&R at TVT Records, is wary of that
inclination. Enjoving success with singular acts Sevendust and
Nothingface, two of the label’s six currently active hard bands,
he notes: “l think it's kind of sad, Iabels finding the next so-
called rap-rock hybrid band-—as if that can be redone. A lot of
labels are just lcoking to fill in that blank on their roster.”

Still, unlike the end of the '80s metal explosion that implod-
ed thanks to Nirvana, this current upswing of rock has not
reached its apex, believes WZTA's Steele. “This is the beginning
of a new resurgence for hard music, and | think it's going to
have as much shelf-life as any certain segment/movement.
You have a three- to four-year time when it’s super-concen-
trated, and every label is trying to sign bands that sound like
that, and it's been that way for many years,” he says, con-
cluding, “we're back on a hard-edged, street-cred rock wave
that has essentially just begun.” Il
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Plaudits HII‘ New Worild MllSil} fest

Planning For 2nd Strictly Mundial, In Brazil, Is Under Way

BY HOWELL LLEWELLYN
ZARAGOZA, Spain—The inaugu-
ral world music festival Strictly
Mundial, held Nov. 15-18 in the
northern Spanish city of Zaragoza,
proved a resounding success, and
plans for the next festival—Dec. 5-
9, 2001, in Brazil’s music capital of
Salvador de Bahia—are already
well-advanced.

Strictly Mundial was borne out of
a split with Europe’s other major
world music extravaganza, WOMEX.
The 42 festival-strong Belgium-based
European Forum of Worldwide Music
Festivals (known as the Forum) cre-
ated WOMEX in 1993 but sold the
name to German company Piranha in
1998. The organization wanted “to
return to the original spirit of
WOMEZX,” according to Forum pres-
ident Bernhard Hanneken.

This year’s WOMEX was held Oct.
19-22 in Berlin (Billboard, Nov. 4).
Hanneken—himself German and a
former WOMEX president—says
“one of our aims is to develop the
sense that Strictly Mundial and
WOMEX are complementary—and
not alternative—to each other, and
that you do not have to choose be-
tween one and the other.”

A key difference between the two
events is that Strictly Mundial will
alternate between Europe and a non-
European country, with the non-
European showcase linked to an
existing event with an established
festival structure. The Salvador de
Bahia festival coincides with the third
Latin American Cultural Market,
organized by the 80-strong Network
of Latin American and Caribbean
Cultural Promoters (known as La
Red) which covers 24 countries, from
Mexico to Tierra del Fuego.

Indeed, one of the 80 stands hous-
ing various professional bodies at this
year’s Strictly Mundial was that of La
Red, which provided information on
the Salvador de Bahia festival. Forum
board member Carles Sala, organizer
of Catalan world culture event Mer-
cat de Vie (near Barcelona, Spain), is
also a board member of La Red.

“Staging the second Strictly Mun-
dial in Brazil came about because of
contacts I made at last year’s Vie,”
explains Sala. “I went to Salvador
[home of such renowned musicians as
Gilberto Gil, Carlinhos Brown, and
Daniela Mercury], joined La Red, and
proposed the idea to the Forum. We
want quickly to establish this as a
worldwide festival and not one based
just in Europe.”

Strictly Mundial in Zaragoza was
organized by a group of Spanish
world music specialists called Desde
El Sur (From the South). Artistic
director Luis Calvo says, “Without

neglecting the part of the business
which is behind all of this, we were
interested in relaunching the original
[WOMEX] idea of recovering the
minority nature of many musical ex-
pressions around the world.”

The result was 65 concerts by
musicians from India to Madagas-
car, much of Africa and Latin Amer-
ica, as well as the diverse regions
of Spain, and
more than
900 regis-
tered profes-
sionals from
more than 50
countries.

Showcases
included
those of Cape
Verde’s Cesaria Evora, Senegal’s
Cheikh Lo, Peru’s Susana Baca,
Bolivia’s Luzmila Carpio, and Indian/
Spanish combo Bollywood Strings.

There were also Morrocan/Span-
ish music (known as andalus?) from
Ensemble Ibn Baya and Eduardo
Paniagua, as well as top flamenco
singer Enrique Morente with Orques-
ta Chakkera from Tangiers, Barrio
Chino from Marseilles, Argentina’s
Siglotreinta, Sudan’s Wafir, Rodopis
from Bulgaria, and many more.

A major element of Strictly Mundi-
al’s philosophy is to focus on the dif-
ferent musical genres of the countries
that host the event. Zaragoza saw
many showcases of not just flamenco
but Basque, Aragonese, Catalan, Gali-
cian, and other Spanish regional folk-
lore music.

“T came here especially to investi-
gate the connection between Spanish
and North African or Maghrebi
music,” says Sean Barlow, president
of New York-based Afropop (afropop.
org), which broadcasts weekly one-
hour world music programs called
“Afropop Worldwide” on more than
100 U.S. radio stations through Pub-
lic Radio International.

“But I am not here just to compile
radio-show data,” he continues. “I also
want to enrich two New York world
music events—Central Park Sum-
merStage and Celebrate Brooklyn—
of whose boards I am a membey;” says
Barlow. “But I probably have three
radio shows out of this festival.”

According to another U.S. world
music radio aficionado, Dore Stein—
who presents the “Tangents” pro-
gram (tangents.com) eight hours a
week on KALW San Francisco—
“The best world music product is
released on European labels, and the
material that is released in the U.S. is
normally six or 12 months behind.
Strictly Mundial is important to cul-
tivate connections and discover new
music.”

Stein says that the showcases were
outstanding, adding, “I really value
the fact that Spanish world music has
not been presented as just flamenco,
and that the organizers have investi-
gated regional music forms.”

Stein adds that he “will probably
be on the board of next summer’s San
Francisco World Music Festival and,
if possible, would like to persuade
some of the artists here to come over.
The problem, of course, will be the
cost of travel.”

In that respect, another 'stand
was occupied by the Catalan
regional government’s cultural
department service Copec, which
exists to give financial help to Cata-
lan artists who perform abroad.
Says Copec representative Gemma
Barberan, “We are here to liaise
with festivals abroad that are inter-
ested in inviting Catalan artists to
their events, so that we can help
finance the artist.”

Hanneken adds, “Of course, it will
be a problem for most European acts
to go to Salvador de Bahia next year,
but as part of our aim is to be less
Euro-centric, it will not be a tragedy
if there aren’t many European acts in
Brazil.”
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Not Another Betamax

BY STEVE McCLURE
and BRYAN HARRELL
TOKYO—Is Super Audio CD
(SACD) destined to go the way of
the Betamax (Beta) video system?

It’s a query with a familiar ring,
sparked by the fact that, like Sony’s
ill-fated video format, SACD is
being hailed as a state-of-the-art
technology—the sine qua non of the
audio world. But there are some im-
portant differences, and what many
had expected to become a battle
similar to Beta vs. Matsushita’s
VHS may result in a case of co-exis-
tence, as both the SACD and DVD
Audio formats establish themselves
with consumers.

Word from listening rooms is that
SACD from the Sony camp has the
edge on sound quality, while DVD
Audio from the Matsushita camp is
part of a larger realm that encom-
passes a wide range of interesting
entertainment formats. Unlike
Beta, however, SACD was not
designed as a mass-market product.
Instead, to date, it’s been aimed at
audiophiles. “We wanted to start by
showing the world how good the

sound quality of this format is with
a high-end machine,” says a Sony
spokesman.

The audiophile community has
certainly responded with lavish
praise for SACD since its May 1999
launch in Japan. “The SACD format
is without question a huge advance
in sound quality over the CD,”
Robert Harley wrote in the Octo-
ber/November 1999 issue of U.S.
audiophile magazine The Absolute
Sound. “SACD is nearly the equal
of having a live microphone feed in
your living room.”

Although Sony is in a much
stronger position vis-a-vis Mat-
sushita than it was during the heat-
ed video format battles of the mid-
1980s, the fact remains that both
SACD and DVD Audio formats use
essentially the same-size disc with a
similar playback method—unlike
the absolutely incompatible Beta
and VHS formats. This has allowed
several manufacturers to introduce
playback units that can handle both
formats, a development that makes
it possible for consumers to pick

(Continued on page 111)

American Acts Dominate MTV Europe Awards

BY LARS BRANDLE
STOCKHOLM—International mu-
sic and television industries con-
verged Nov. 16 here for the annual
MTV Europe Music Awards gala.
But despite its Scandinavian setting
and a string of performances from
British acts, the evening exuded a
particularly American ambience.
That was partly due to the num-
ber of honors collected by leading

europe*mi

U.S. acts at the event, now in its
seventh year, including a pair
apiece for Madonna and Eminem.
The former won in the dance and
female artist categories; the latter

Famous Faces. Artists, managers, and publishers were among the U.K. music
industry crowd gathered in London’s Stanley House Studios to enjoy Famous
Music U.K.'s recent “Family And Friends” party. The event was organized by
the company’s new management to introduce the latest additions to the
Famous roster to the industry and to thank it for its support of the company.
Shown, from left, are Famous Music U.K. managing director Dominic Walker;
U.K. A&R man Luke McGrellis; chairman/CEO Irwin Z. Robinson; Famous act
Placebo’s manager, Dave McLean; and Riverman Management’s Angus Blue.

STOCKHOLM

was named best hip-hop artist and
earned the best album award for
“The Marshall Mathers LP” (Inter-
scope/Universal). Other U.S. acts
honored included Mute dance artist
Moby, whose “Natural Blues”
(directed by David LaChapelle)
was named best video; Backstreet
Boys (group); and Red Hot Chili
Peppers (rock act).

Some observers were critical of
a lack of exposure for Swedish
music at the event, which featured
no live performances from local
artists—indeed, Germany’s Guano
Apes and Finland’s Bomfunk MC's
were the only continental Euro-
pean live acts. Other performers
included U2, All Saints, Madonna,
Backstreet Boys, Robbie Williams
with Kylie Minogue, Spice Girls,
Moby, and Jennifer Lopez.

Brent Hansen, president/CEOQ of
MTV Networks Europe and VH1
Europe, insists, however, that
“there wasn’t a Swedish act which
had material that fitted within the
show this particular year, and
rather than slotting someone on for
the sake of doing it, we thought it
would be a lot more mature and
grown up to talk about Stockholm
per se rather than individual acts.

(Continued on page 113)
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silverchair Manager Starts Label

Watson Turns It Up To Eleven By Focusing On Gareer Development

BY CHRISTIE ELIEZER
SYDNEY—John Watson, manager
of Australian rock band Silverchair—
formerly signed to Sony—and of
dance producer Paul Mac, has
launched a new label called Eleven
the Music Company.

Watson assumes the title of presi-
dent, and Melissa Chenery, his second
in charge at John Watson Manage-
ment, becomes GM while keeping her
current role. Both worked at Sony
Music Australia in A&R and market-
ing between 1990 and 1995.

“We aren't looking to build any kind
of empire with Eleven,” says Watson.
“We simply want to develop a very
focused boutique operation which can
be a vehicle for long-term global
career development of Australian
artists.”

Watson says the idea for the label
came after discussions with his two
acts about the direction of their
careers, and their ideas suggested
that they would prefer the artistic
independence of a boutique label to

Philippines Ghain
Odyssey Gounters
Tower Gompetition

BY DAVID GONZALES
MANILA—Within the next few
weeks, Odyssey Records &
Tapes—the Philippines’ biggest
music retail chain—will open
what its president describes as
its “most premium” store ever,
as its recent expansion contin-
ues.

The December opening of the
chain’s 4,850-square-foot Rockwell
mall site on the outskirts of Makati
City (close to the metro Manila
area) is, according to Odyssey
president Jay Fonacier, a “com-
petitive response” by the chain to
Tower Records’ presence in the
country. Following its late 1998
entry into the Philippines, Tower
now has three stores here. Fonaci-
er says the new Odyssey store will
offer a deeper album selection and
more back catalog than other
Odyssey stores, which mostly con-
centrate on top sellers.

Since December 1998, Odyssey
has been aggressively expanding
beyond its traditional metro Mani-
la base (Billboard, Feb. 27, 1999).
Its working definition of the metro
Manila area includes such sur-
rounding cities as Quezon City,
Makati City, and Pasig City;
Odyssey classes all areas outside
of that as provinces. Seven of the
nine new stores the chain has
opened this year are in the
provinces, reflecting Fonacier’s
belief that those areas are under-
served by the nation’s music retail-
ers.

(Continued on page 116)

the financial security of signing with
a major. Silverchair announced in
October that it will not renew its con-
tract with Sony Music, ending a six-
year relationship. The act was signed
to the Murmur imprint in Australia
and to Epic for the rest of the world.

Eleven is negotiating three sepa-
rate label deals for different territo-
ries. The first, announced at 11:11 am.
Nov. 11, is a strategic alliance with
EMI Music Aus-
tralia covering m
Australia, New 2
Zealand, and Asia A
(excluding Japan).
EMI will fund
marketing, manu-
facturing, and dis-
tribution.

EMI managing
director Tony Harlow has adopted a
policy of dealing with numerous A&R
sources since arriving from Britain
two years ago. EMI’s deals with such
local independent labels as Vicious
Vinyl, Modular, Ministry of Sound,
and Wminc—in addition to earlier
partnerships with Albert Produc-
tions, which houses AC/DC, and the
leading country music label ABC
Music—has provided it with a
dynamic roster that had the most
wins at the Oct. 24 Australian Record
Industry Assn. awards.

Says Harlow, “It has been a suec-
cessful part of our strategy to em-
brace a wide variety of A&R sources
and to work with the most creative
talent in the industry. John and Melis-
sa bring a full-service approach—
from A&R to management, market-
ing to promotion. They bring great
music—some new, some established.”

The Australian market constitutes
between 15% and 20% of Silverchair’s
record sales. “We’ve had a gold record
in the Philippines, but the band hasn't
really toured the Asian region, aside
from one show in Manila,” says Wat-
son. A deal covering North and South
America, tipped to be with a Warner
affiliate, will be announced by the end
of November. Canada is Silverchair’s
biggest market per capita, followed
by the U.S. A third agreement for
Eleven, covering Europe and Japan,
is being negotiated.

More and more Australian man-
agers are eschewing worldwide label
deals, preferring to set up their own
labels to control as much of the re-
cording, artwork, and marketing and
then licensing the product to majors
in different territories.

Most successful has been Savage
Garden mentor John Woodruff,
whose initial idea of an Australia-only
deal for his JWM label was rejected
by all the major labels. Savage Gar-
den has in the past three years sold
18 million albums worldwide and gen-
erated an estimated $76 million Aus-
tralian ($40 million) on JWM, whose
records are distributed international-
ly by Columbia and in Australia and
New Zealand by Roadshow/Warner.

Watson suggests that larger com-
panies that simultaneously work a
number of releases cannot have a con-

WATSON

sistent strike rate. “An interesting
statistic in Australia in the last few
years is that something like 80% of
the new artists who have had plat-
inum success have come from smaller
label operations.” However, he adds
that breaking acts abroad “is still an
uphill battle.”

Eleven’s first release, available
online or by mail order only, will be
an an EP made by Mac and Silver-
chair guitarist Daniel Johns, titled
“I Can’t Believe It’s Not Rock.” Its
first full-length release will be a
Mac album featuring various high-
profile singers. No release dates are
yet available. Silverchair ends a
yearlong hiatus with a New Year’s
Eve show at the Falls Festival in
Victoria, Australia, and is expected
to return to the studio in early 2001.

Under its old deal with Epie, Sil-
verchair sold 6 million units of its
three albums. Its first album,
“Frogstomp” (1995)—cut when the
three members were still in school—
sold 2 million copies in the U.S. alone.
“Freak Show” (1997) and “Neon Ball-
room” (1999) sold 500,000 copies each
in the U.S,, according to SoundScan.
Yet in other territories, “Neon Ball-
room” has been as successful as the
first album, selling 2 million units
globally, according to Epie.

A new Epic compilation, “The Best
Of Silverchair Vol. 1,” debuted at No.
16 on the Australian Record Industry
Assn. chart for the week ending Nov.
25. Denis Handlin, chairman/CEOQ of
Sony Music Australia, tells Billboard
that the relationship between Sony,
which retains the band’s publishing,
and Watson and the band remains
good. “T personally hired John {at Sony
Australia] and have a lot of respect for
him,” he says. “I'm proud of what we
achieved together here and interna-
tionally—we always had [Silverchair’s]
best interests at heart. We put a sig-
nificant offer to them, but they didn’t
seem to think it was enough, so we
withdrew. I wish them the best.”

EXECUTIVE

RECORD COMPANIES. Gareth Hop-
Kins is promoted to the newly cre-
ated London-based position of sen-
ior VP of legal and business affairs
at EMI International. Previously,
he was VP of legal and business
affairs for EMI Recorded Music
Europe. Also, Mandy Payne is pro-
moted to VP of legal and business
affairs, new media, for EMI
Recorded Music Europe, also based
in London. She was senior director
of business affairs, multimedia.

Peter Kirsten is promoted to
president of Munich-based music
publisher Global Chrysalis, and
Thomas Glagow is named manag-
ing director, both effective Dec. 1.
Kirsten is currently managing
director; Glagow was director of
international marketing at Polydor
Germany.

BMG U K. has appointed Julian

newsline...

SWEDISH MUSIC EXPORTS totaled 4.3 billion krona ($422 million) in 1999,
a 24% increase over the previous year, according to the annual report
of industry body Export Music Sweden (EMS). In announcing the
results, Fredrik Boquist, managing director of indie label Amigo and an
EMS board member, pointed to successes of acts including Eagle-Eye
Cherry and A*Teens; producer Max Martin; and the Cheiron writing/
production team as key elements in the growth. The report was
unveiled in Stockholm during Stockholm Music Week (Nov. 12-16).
SIRI STAVENES DOVE

AUSTRALIAN E-TAILER CHAOSMUSIC has joined the Leading Edge Music
chain, a buying group of 225 independent music retailers. The compa-
ny has linked with Leading Edge through Gaslight, the brick-and-mor-
tar music outlet in Melbourne that ChaosMusic acquired last year (Bill-
board, Oct. 2, 1999). Leading Edge executive director Gavin Ward says
that ChaosMusic will be Leading Edge Music’s largest single account
and that its involvement will increase the group’s share of the Aus-
tralian musie retail market to around 17%. CHRISTIE ELIEZER

THE EUROPEAN DIGITAL MEDIA ASSN. is calling for greater transparency
among collection societies in setting terms for the licensing of music
online and urging greater flexibility in reporting requirements between
the societies and online companies. The Brussels-based trade organi

zation—representing such companies as Peoplesound, Vitaminie, Lig-
uid Audio, RealNetworks, and FNAC.com—proposed the changes at
the European Commission’s hearing on collective management of
rights, Nov. 13-14 in Brussels. KAI R. LOFTHUS

AVEX INC., the record label arm of Japan’s
Avex group, reported Nov. 15 an 8.4%
decline in sales, to 23.7 billion yen ($220
million), for the six months ending Sept.
30; after-tax profit fell 68% to 331 million
yen ($3.1 million) compared with the same period of 1999. On a consol-
idated basis, the entire Avex group’s first-half sales rose 4.8% to 35.3
billion yen ($331.1 million), while after-tax profit increased 11.5% to 1.5
billion yen ($13.8 million). In addition to Avex Ine., which comprises
Avex Trax, Avex Tune, Cutting Edge, and other labels, the Avex group
includes subsidiaries such as music publisher/concert promoter Prime
Direction, nightclub management company Velfarre Entertainment,
audio software distributor Avex Distribution, and AV Experience
America. STEVE McCLURE

avexX

BMG AUSTRALIA has linked with Santa Clara, Calif.-based SonicBlue
(previously known as S3)—the company behind the Rio digital audio
player—to make 14 tracks by its Australian acts available for down-
load on a promotional basis on the Web site riohome.com. The tracks,
which became available Nov. 7, time-out after 30 days. Acts involved
include John Farnham, Bachelor Girl, Guven, Oblivia, You Am I, Oscar-
lima, and Augie March. CHRISTIE ELIEZER

TURNTABLE

ning manager at Warner Music
International in London, effective
immediately. Previously, he was
marketing analyst for Warner
Music Europe.

BROADCASTING. Malcolm Gerrie is
promoted to chief executive of Lon-
don-based Initial, producer of “The

GERRIE

GLAGOW

Wright head of international for
Arista Records and Juliette
Joseph head of international for
RCA Records. Both previously han-
dled international duties for the two
labels. Lorraine Tyrie and Roger
Jacobs are named Arista interna-
tional marketing and promotions
managers; Christian Wallis and
Guy Higgins are named RCA inter-
national marketing and promotions
managers.

Peter Downton is named inter-
national sales and marketing plan-

“Pepsi Chart Show” and a pro-
gramming division of TV production
company Endemol Entertainment
U.K. Endemol U.K. deputy creative
director Tim Hinks fills Gerrie’s
previous position as Initial manag-
ing director.

NEW MEDIA. Flemming Toft is
named managing director of online
distribution/promotion platform
Vitaminic in Copenhagen. He was
marketing manager at the local
affiliate of E-tailer Boxman.
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HITS OF THE

©2000. BILLBOARD/BP COMMUNICATIONS

e Y

WORLD

JAPAN {Dempa Publications Inc.) 11/20/00 GERMANY (Media Control) 11/14/00 U.K. (CIN) 11/18/00  Supported B WO""POP g FRANCE (SNEP/IFOP/Tite-Live) 11/11/00
THIS | LAST THIS LAST THIS |LAST THIS |LAST
WEEKWEEK| SINGLES WEEKWEEK| SINGLES weEwWeEK| SINGLES IWEEKWEEK| SINGLES
1 1 EVERYTHING MISIA BMG FUNHOUSE 1 1 THE SPIRIT OF THE HAWK REDNEX JIvE/ZDMBA 1 |NEW/| CAN'T FIGHT THE MDONLIGHT LEANN RIMES 1 1 LES ROIS DU MONDE D’AVILLA/SARGUE/BAGUET
2 | NEW| KANNAYA KANNGEKI AME ARASHI ARASHI pony 2 2 GEH DAVON AUS SOHNE MANNHEIMS Eepic CURB/LONDON BAXTER/UNIVERSAL
CANYON 3 | 3 | SHAPEOF MY HEART BACKSTREET BOYS mezomeA | » |nNew| ONE MORE TIME DAFT PUNK viRei 2 | 6 | PARLES-MOI ISABELLE BOULAY v2/SONY
3 | NEW| REACH FOR THE SKY MAI KURAKI ciza sTupio 4 |NEW| LAPASSION GIGI D'AGOSTINO zvx 3 | 3 | WHOLET THE DOGS OUT BAHA 3 [ 2 | MOI...LOLUTA ALIZEE POLYDORUNIVERSAL
4 | NEW! LOVE SONG LUNA SEA UNIVERSAL 5 7 ABSOLUTELY EVERYBODY VANESSA AMOROSI ; MEN  €DEL 4 11 AVANT DE PARTIR ANGELI EVE M6 INTER/SONY
s L e | vORAR A DAISUKINAHITD. s HANA. wakneR UNIVERSAL 4 |NEW| PLEASE DON'T TURN ME ON ARTFUL DODGER 5 | 13 | THINGS I'VE SEEN SPOOKS EPIG/SONY
6 | 14 | ICHWILL, DASS OU MICH LIEBST DIE 3. GENERATION FEATURING LIFFORD FrrR 6 | 7 | LES 10 COMMANDEMENTS/LENVIE D'AIMER DANIEL
JAPAN RCA 5 |NEW| FEEL THE BEAT DARUDE neo LEVI MERCURV/UNIVERSAL
6 | 2 | KOND ADISORA MIDORI BLUE IN GREEN SOUTHERN R I RS ResoR T R en— Al e T TS A 7 | 5 | ETUNJOUR, UNE FEMME FLORENT PAGNY MERCURY/
ALL STARS vicTor UNIVERSAL
HEAR ME
7| 5 | T i s | e e P S e o | 5 | B0 scon v
8 3 | AUDIENCE AYUMI HAMASKI avex TRax 10 | 8 | GDBACK JEANETTE POLYDOR/UNIVERSAL 9 2 | my corumen 2 70| TMOUTTA LOVE ARASTACIA eric
9 | NEW/| KIMINIKISS HITOMI avex TRAX 11 |NEW| BASS, BEATS & MELOOY BROOKLYN BOUNCE swm LOVE WESTLIFE rca 10 10 IT FEELS SO GODD SONIQUE BARCLAY/UNIVERSAL
10 | 10 | SAUTERZI PORNO GRAFFITTI sonv 12 | 9 | COULD I HAVE THIS KISS FOREVER WHITNEY 1071 8 | SHAPE OF MY HEART BACKSTREET BOYS e 10| (S | ANGELA SAIAN SUPA CREW SOURCEMRGIN
11 | NEW| WHY PMME RIZE epic 11 | NEW| DANCING IN THE MOONLIGHT TOPLOADER sonv 23y [NV NS TANRE MIE MEEOLYDORUNIVERSAL
HOUSTON & ENRIQUE IGLESIAS ARISTA/ARIOLA 12 7 SHE BANGS RICKY MARTIN 13 18 SIMON PAPA TAPA YANNICK NOAH SAINT GERMAINSONY
12 | NEW | TSUBASA LUCIFER UNLMITED RECORDS 13 | 11 | SKY SONIQUE unIvERSAL — 1 YPETE DISIZ LA PESTE
1 ) 4 9 LES PLOMBS DISIZ LA PESTE BARCLAY/UNIVERSAL
13 | 7 | LOVEORLUST KEN HIRAI DEFSTAR 14 | 6 | ZEIG MIR DEIN GESICHT BERGER RcA 3| 9 | CONTTHINK'MNOT KANDI coLumsia 15 | 11 | MUSIC MADONNA MAVERICKWEA
14 | 8 | CHANGE THE WORLD V6 avex TRAX 15 { 13 | HEYBABY DJOETZI em 14 | 6 | DRIGINAL PRANKSTER THE OFFSPRING columia 16 | NEW | COULD | HAVE THIS KISS FOREVER WHITNEY
15 13 LION HEART SMAP VICTOR 16 12 SHE’S GOT THAT LIGHT ORANGE BLUE EotL 15 8 I'M DVER YOU MARTINE MCCUTCHEON INNOCENT/VIR- HOUSTON & ENRIQUE IGLESIAS BmG
16 4 BRILLIANT WORLD THE YELLOW MONKEY emc 17 15 | WISH R. KELLY Jivezzomea GIN 17 |NEW | LA PEINE MAXIMUM/LES DIX COMANDEMENTS PABLO
FUNHOUSE 18 | 17 | SILENCE DELERIUM FEATURING SARAH 16 |NEW | HOLD ME SAVAGE GARDEN coLumsia s |new XLLNL,/T*’;;?E/\s";cv/;ITT'E;*;\;Jv/AUx!VESsCAYt .
17 | 15 | GEKKOH CHIHIRO ONITSUKA TosHiBA-£MI MCLACHLAN  NETWORK/SPV 17 | 11 | (HOT $**T) COUNTRY GRAMMAR NELLY UNIVERSAL 10 TN | o L e A BESOI DETOUT L& AROE MANAU
18 | 16 | LAST SMILE LOVE PSYCHEDELICO victoR 19 | 19 | AGAIN LENNY KRAVITZ viRGiN 18 [NEW| DEVIL 666 &cHo POLYDO S
19 | 12 | BOY FRIEND AIKO rony CANYON 20 | NEW| DIESER BRIEF AYAM FEATURING KEITH SWEAT €asT- | 19 | 15 | M OUTTALOVE ANASTACIA B EO GUNITNA
weer EpIC 20 |NEW | INEED YOU, | WANT YOU LADY EPG/SONY
20 | 9 | TOBENAITORI YUZU SEnHA & co. ALBUMS 20 |NEW| DON'T MESS WITH MY MAN LUCY PEARL VIRGIN ALBUMS
ALBUMS : ; UZL?LLTH e L YE A ALBUMS 1 |NEW /| FLORENT PAGNY CHALELET LES HALLES MERCURY/
1 | NEW| SHOGO HAMADA THE HISTORY OF SHOGO HAMADA e Ly 1 |NEW | THE BEATLES 1 ApPLE UNIVERSAL ,
“SINCE 1975" SONY 2 INew| Rk TP COM. zomeA 2 | 1 | WESTLIFE COAST TO COAST rea 2 |NEW EEZR S:\LLL THAT YOU CAN'T LEAVE BEHIND ISLAND/UNI-
2 | NEW| THEBEATLES 1 tosiza£m 3 | 3 | DIEARZTE RUNTER MIT DEN SPENDIERHOSEN 3 | 3 | TEXAS GREATEST HITS MERCURY 3 | NEw | GAROD SEUL cotumsmsony
i f EHARS ggTAMEL LTS U9 (A LA MOTORIUNIVERSAL 4 | 6 | STEPS BUZZ e 4 |NEW| R.KELLY TP-2.COM JVE RECOROSNIRGIN
YUZU TOBIRA SEnA & O 4 | 5 | LENNY KRAVITZ GREATEST HITS viraiN 5 |NEW| OASIS FAMILIAR TO MILLIONS BIG BROTHER 5 | 3 | HENRISALVADOR CHAMBRE AVEC VUE SOURCENIRGIN
: Néw \E/:zleuAs SEWS ngmsi ?om 5 g ERDS RAMAZZOTTI STILELIBERO aRiOLA 6 | 7 | COLDPLAY PARACHUTES PARLOPHONE 6 | 4 | VARIOUS ARTISTS ROMEO & JULIETTE DE LA HAINE
AIN WARNER MUSIC JAPAN 6 |NEW/| SPICE GIRLS FOREVER VIRGIN NEW | ELTON JOHN ON - A LAMOUR BAXTERUNIVERSAL
7 | 3 | HITOMIYAIDA DAIYA—MONDE TOSHIBA-EMI 7 | 6 | DIE FANTASTISCHEN VIER MTV UNPLUGGED ! HITS MERCURY E NIGHT ONLY—THE GREATEST 7 |NEW| ERDS RAMAZZOTTI STILELIBERO eme
8 5 HANA HANA 2 SOULS WARNER MUSIC JAPAN COLOMBIA 8 9 CRAIG DAVID BORN TO DO T 8 1 LYNDA LEMAY DU COQA LAME WEAWARNER
9 | NEW| THE OFFSPRING CONSPIRACY OF LOVE Ercrecoros | 8 | 7 | MARKKNOPFLER SAILING TO PHILADELPHIA LITE 9 | 11 | MUSICAL LES 10 COMMANDEMENTS mERCURY/
10 | NEW| RICKY MARTIN SOUND LOADED eric Recoros MERCURY/UNIVERSAL S LT L SRR T E U I UNIVERSAL
1| 6 | AYUMI HAMASAKI DUTY avex Trax 9 | 4 | LIMPBIZKIT CHOCOLATE STARFISH AND THE HOT CHRYSALIS 10 | NEW | NTM LE CLASH—ROUND 1 epicisony
12 | NEW | SADE LOVERS ROCK EPIC RECORDS DOG FLAVORED WATER MOTOR/UNIVERSAL 10 4 U2 ALL THAT YOU CAN'T LEAVE BEHIND ISLAND 1 15 | ALAIN SDUCHON AU RAS DES PAQUERETTES viRGIN
13 | NEw | MARILYN MANSON HOLY WOOD—IN THE SHADOW | 10 | 8 | LIONEL RICHIE RENAISSANCE MERCURVUNIVERSAL 11| 5 | BLUR THE BEST OF foop 12 | 18 | MICHAEL FRANK IL EST TOUJOURS QUESTION
11 [NEW| ATC PLANET POP Han 12 | NEW | THE OFFSPRING CONSPIRACY OF ONE coumeia DI MOURRWACRAW I AGKAN)
OF THE VALLEY OF DEATH NOTHING/UNIVERSAL 13 13 CRAIG DAVID BORN TO DO IT epeusony
12 10 PAPA ROACH INFEST MOTOR/UNIVERSAL 13 17 RUSSELL WATSON THE VOICE Bl L
14 | 7 | SHIKAD SUGA 4 FLUSHER UNIVERSAL 13 |NEW! 18.0. SEX SEX SEX vigin RlEee) 14 | 6 | FRANCIS CABREL DOUBLE TOUR (ELECTRONIQUE &
15 | NEW | BABYFACE A COLLECTION OF HIS GREATEST HITS Ll e REDRRT R 14 | 10 [ EMINEM THE MARSHALL MATHERS LP INTERSCOPE ACOUSTIQUE) (LIVE) coLumeia
SONY AR AR LATII\%ICLASSICS . 15 | 11 | DAVID GRAY WHITE LADDER Hv/EasTweST 15 | 8 | MADDNNA MUSIC MAVERICKWEA
16 | 10 | VARIOUS ARTISTS THE MOST RELAXING—FEEL 16 | 13 | ANASTACIA NOT THAT KIND eric ¢ 16 | 2 | SPICEGIRLS FOREVER VIRGIN 16 | NEW ;Emgucmuo MODE DE VIE—BETON STYLE
MAL INY
TOSHIBAEMI 17 [NEW | RICKY MARTIN SOUND LOADED coLumsia 171 12 | ALLSAINTS SAINTS & SINNERS Lonoon 17 |NEW| ISABELLE BOULAY MIEUX QUICI-BAS vzisony
171 9 | SMAP SMAP-SMAP 014 victor 18 | 14 | ORANGE BLUE IN LOVE WITH A DREAM €pet 1 INE S ADE RLONER SIROCKY R 18 | 17 | MOBY PLAY murEiLaseLsviRaiN
18 | 8 | U2 ALL THAT YOU CAN'T LEAVE BEHIND universAL | 19 | 11 | MADONNA MUSIC MAVERICKWEA B AR T T LTIV ATECRUTECTIOH 19 | 20 | HELENE SEGARA AU NOM D'UNE FEMME ORLANOO/
19 | NEW | FUJIKD HEMMING YUUSYUU NO NOCTURE viCcTOR 20 15 BRITNEY SPEARS QOPS! ... | DID IT AGAIN ive/ UNIVERSAL MUSIC TV WARNER
20 | NEW| FUJIKO HEMMING LA CAMPANELLA VICTOR zomBA 20 | 15 | UB40 THE VERY BEST OF—1980-2000 viRaiN 20 | 5 | DISIZLAPESTE LA POISSON ROUGE BARCLAVUNIVERSAL
CANADA  (soundscan) 1272100 NETHERLANDS  sticnting mega Top 1000 11/25/00 AUSTRALIA R 1172000 ITALY = 111600
THIS | LAST THIS |LAST THIS [LAST THIS [LAST
WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES
; :}3 ;TJAS':E D&/’&)’LESZT BACKSTREET BOYS wessma 1 1 | WERBISTO TWARRES Emi 1 3 | WHOLET THE DOGS OUT BAHA MEN FESTIVAL 1 3 | SHAPE OF MY HEART BACKSTREET BOYS Jive/zomsa
MAVERICK/WARNER 2 2 2 | 1 | TEENAGE DIRTBAG WHEATUS coLumsia
3 | 8 | INDEPENDENT WOMEN PART | DESTINY'S CHILD 13 | INDEPENDENT WOMEN PART | DESTINYS CHILD 2 [ 2 | SHEBANGS RICKY MARTIN coumsia
I 3 | 4 | GRADUATION (FRIENDS FOREVER) VITAMIN C EASTWEST
COLUMBIASONY a | = 4 | 2 | GRODVEIET (IF THIS AINT LOVE) SPILLER Emi £ R LU ) ST Ao AT
4 | 5 | BEAUTIFUL DAY (PART 2) U2 ISLAND/INTERSCOPE/ LUNA ALESSANDRO SAFINA MERCURYUNIVERSAL : 4 | 1 | BEAUTIFULDAY U2 ISLANDUNIVERSAL
2 | 4 | WHDLET THE DDES DUT BAHA MEN FoeL 5 | 12 | HEDONTLOVE YOU HUMAN NATURE columsia
UNIVERSAL 6 8 DON'T YOU WORRY MADASUN v2/z0mBA 5 NEW | ONE MORE TIME DAFT PUNK VIRGIN
5 | 7 | SILENCE DELERIUM FEATURING SARAH 5 | 8 | OHBAMBOLERD JODY BERNAL oino 6 | 5 | I'MODUTTALOVE ANASTACI
MCLACHLAN NETTWERK 6 | 2 | auesl auE No JODY BERNAL omo 7 | 5 | HOLLERAET LOVE LEAD THE WAY SPICE GIRLS VIRGIN A tpic
SR RS e b R — S S e TR 8 | 6 | SHEBANGS RICKY MARTIN coLumia 7 | 15 | TRATEEILMARE LAURA PAUSINI CGDMWARNER
7 | 4 | HOLLER SPICE GIRLS viReivEMm 8 | 5 | SHAPEOF MY HEART BACKSTREET BOYS wezowea | o | 5 | LETSGETLOUD JENNIFER LOPEZ couumi [ US| DO S MAYERIGKES
8 | 12 | DESERTROSE STING FEATURING CHEB MAMI a | 7 | IWISH R KELLY svezomsa 10 [ 7 | GOTTATELL YOU SAMANTHA MUMBA oLyoor/ 9 | 8 | HOLLERAET LOVE LEAD THE WAY SPICE GIRLS VIRGIN
ABM/INTERSCOPE/UNIVERSAL : NIVERSAE 10 | 18 | TOROLOCD PIERO PELU wea
8 | 9 | CLOSER NINE INCH NAILS noranomrerscorcumwessal | 1 2 ;E,Yf:v’:AxAsKa,FBEMG U] | S L D (LT D S 11 | 12 | ORIGINAL PRANKSTER THE OFFSPRING cOLUMBIA
10 | 6 | BEAUTIFULDAY (PART 1) U2 ISLANDINTERSCOPEUNIVERSAL ESTLIFE 8MG 12 | 14 | SHAPEOF MY HEART BACKSTREET BOYS uvezomsa | ., | VG ETOIET)
11 | 15 | THE HAMPSTERDANCE SONG HAMPTON THE 12 | 11 | CASEDF THE EX (WHATCHA GONNA DD) MYA 13 | 11 | COME ON DVER BABY (ALL | WANT IS YOU) CHRISTINA LADY { HT) MODJO unIvERSAL
HAMPSTER koCH POLYDOR/UNIVERSAL AGUILERA BMG 13 | 14 | COULD | HAVE THIS KISS FOREVER WHITNEY
12 | 10 | FIXED NINE INCH NAILS NOTHING/NTERSCOPE/UNIVERSAL 13 | 14 | FOLLOW THAT DREAM FOLLOW THAT DREAM DINO 14 [NEW | LADY (HEAR ME TONIGHT) MODJO uUNIVERSAL HOUSTON & ENRIQUE IGLESIAS ArisTABMG
13 | 13 | IDON'T BELIEVE YOU JOEE MCAUNIVERSAL 14 |NEW | WAT IS MUN HART MARCO BORSATO POIYDOR/ 15 | 15 | CHAINDF FOOLS JIMMY BARNES wea 14 | 10 | SEVEN DAYS CRAIG DAVID EoeL
14 17 LET'S GET MARRIED JAGGED EDGE s0 so DEF/COLUM- UNIVERSAL 16 |NEW | 7 DAYS CRAIG DAVID sHock 15 11 MY GENERATION LIMP BIZKIT INTERSCOPE/UNIVERSAL
BIASONY 15 |NEW | MY GENERATION LIMP BIZKIT POLYDOR/UNIVERSAL 17 13 SHACKLES (PRAISE YOU) MARY MARY COLUMBIA 16 13 BY YOU €PIC
R SIDE SADE
15 19 GOTTA TELL YOU SAMANTHA MUMBA wiLD CARD/FOLY- | 1g 10 BEAUTIFUL DAY U2 MERCURY/UNIVERSAL 18 | NEW | INDEPENDENT WOMEN PART | DESTINY'S CHILD 17 |NEw | ONLY TIME ENYA wea
DOR/UNIVERSAL COLUMBIA
16 | 11 | LETLOVE LEAD THE WAY SPICE GIRLS VIRGINEMI Lt/ | e E%UJQT'O",\‘A‘;EE'::;SLSESIFGOLR;;’I;RS I3 19 | 18 | BEAUTIFUL DAY U2 ISLANDUNIERSAL 18 | RE | BREATHLESS THE CORRS 1a31avaweA
17 | 18 | BAGLADY ERYKAH BADU MOTOWNUNIERSAL ARIST/EMG 20 | 19 | ROCK D) ROBBIE WILLIAMS mi 19 | RE | FREESTYLER BOMFUNK MC'S sony
18 | 16 | EVERYBODY WANTS TO BE LIKE YOU SNOW vironemi | 18 |NEW /| ANGEL LIONEL RICHIE MERCURYAINIVERSAL 20 | 20 | WHATITIS MARC KNOPFLER MERCURY/UNIVERSAL
19 | RE | PEACE ON EARTH/LITTLE DRUMMER BOY DAVID 19 |NEW | LAND OF THELIVING MILK INC. em ALBUMS
BOWIE & BING CROSBY RcaBMG 20 |NEW| 911 WYCLEF JEAN FEATURING MARY J. BLIGE 1 |NEW| THEBEATLES 1 virai ALBUMS
20 | 14 | LADY (HERE ME TONIGHT) (IMPORT) MODJO mcy COLUMBIA 2 | 1 | u2 ALL THAT YOU CAN'T LEAVE BEHIND sianoiunt- | 1 | NEW | ADRIAND CELENTAND ESCO DI RADO E PARLO ANCO-
UNIVERSAL ALBUMS VERSAL RA MENO cLan/sony
ALBUMS . 3 |NEW| JIMMY BARNES SOUL DEEPER ... SONGS FROM 2 1 | U2 ALL THAT YOU CAN'T LEAVE BEHIND IStAND/UNI-
1 1 | U2 ALL THAT YOU CAN'T LEAVE BEHIND THE DEEP SOUTH
1 | NEW| THE BEATLES 1 APPLE/CAPITOL/EM! o, oD “éASRé“ER VERSAL
2 | NEW| VARIDUS ARTISTS MUCHDANCE 2001 UNNERSAL 2 | 2 | hE R T MR E N2 ECWOERFINGERRODIESSHNUMEE RIENEYcRop! 3 | 2 | EROS RAMAZZOTTI STILELBERO ARoLa
3 | NEW| RICKY MARTIN SOUND LOADED coLumBiA'SONY UNIVERSAL 4 |NEw| SADE LOVERS ROCK epic
4 | NEW| THE DFFSPRING CONSPIRACY OF ONE compasony | 3 | 3 | MARKKNOPFLER SAILING TO PHILADELPHIA 5 |NEW| THE DFFSPRING CONSPIRACY OF ONE cotumaia
S o i e e T MERCURV/UNIVERSAL 6 | 3 | RICKY MARTIN SOUND LOADED coumsia 5 | 4 | BIAGID ANTONACCIB TRA LE MIE CANZONI
INTERSCOPE/UNIVERSAL 4 4 LENNY KRAVITZ GREATEST HITS viRGIN 7 5 LIMP BIZKIT CHOCOLATE STARFISH AND THE HOT MERCURY/UNIVERSAL
6 3 LIMP 81ZKIT CHOCOLATE STARFISH AND THE HOT 5 | NEW | ILSE DELANGE LIVIN' ON LOVE wARNER DOG FLAVORED WATER INT ZRSCOPE/UNIVERSAL 6 3 LENNY KRAVITZ GREATEST HITS virGIN
DOG FLAVORED WATER  FLIP/INTERSCOPE/UNVERSAL 6 | 6 | ANASTACIA NOT THAT KIND Epic 8 |NEW| MARILYN MANSON HOLY WOOD—IN THE SHAD- 7 |NEW| MARILYN MANSON HOLY WOOD—IN THE SHADOW
7 5 LENNY KRAVITZ GREATEST HITS VIRGINEMI 7 8 R. KELLY TP-2.COM JIvE/zZOMBA OW OF THE VALLEY OF DEATH uUNIVERSAL OF THE VALLEY OF DEATH (NTERSCOPE/UNIVERSAL
8 | 9 | RENDGINETTE UN GRAND NOEL D'AMOUR arcHAM- | 8 | 5 | LIMPBIZKIT CHOCOLATE STARFISH AND THE HOT 9 | 4 | KYLIEMINOGUE LIGHT YEARS FESTIVAL 8 | 5 | MARKKNOPFLER SAILING TO PHILADELPHIA
BAULT/SELECT DOG FLAVORED WATER POLYDOR/ 10 | NEW | VARIDUS ARTISTS MORE MUSIC, LIVE FROM THE
9 | 2 | GARDU SEUL cowmpiwsony 9 |NEW| uB4o THE\?ERY BEST OF . 1980.2000 v PANEL LIBERATIONISHOCK e
10 | NEW | THE TEA PARTY TANGENTS—THE TEA PARTY COL- 11 | 11 | MATCHBOX TWENTY MAD SEASON BY MATCHBOX 9 |NEW| THEBEATLES 1 em
e e 10 | 11 | DOEMAAR LIVEIN AHOY v2 T 10 | 6 | BRITTIALEX LA VASCA universa
11| 8 | SOUNDTRACK CHARLIE'S ANGELS 11 | 12 | GOLDEN EARRING THE DEVIL MADE US DO IT EAST WEST
R COLUMBIA/SONY UNVERSAL T 12 8 ANASTACIA NOT THAT KIND epic 1 7 LAURA PAUSINI TRA TE E IL MARE coomwEa
12| 4 ztw&llv!g“TLHE MARK, TOM & TRAVIS SHOW e i e o 13 | 6 | FATBDY SLIM HALFWAY BETWEEN THE GUTTER 12 |NEW | THE OFFSPRING CONSPIRACY OF ONE colLumsia
13 | NEW| MARILYN MANSON HOLY WOOD—IN THE SHADOW OF | 13 | 17 | WESTLIFE COAST TO COAST sma 10 | B 4 & TRAVIS SHO (e (RO LT SLAL L) e BD L0 (e
THE VALLEY OF DEATH NOTHING/INTERSCOPE/UNIVERSAL 14 | 10 | ST. GERMAIN TOURIST emi Lk . + TOM & TRAVIS SHOW mcy | 14 | 9 | NOMADI LIBERI DI VOLARE ceomea
14 | 6 | SPICE GIRLS FOREVER VIRGINEMI 15 | 7 | BLOF WATERMAKERS emi o ;%;?S’F‘}L Pg— 15 | 17 | BLUR THE BEST OF em
15 | NEW| SADE LOVERS ROCK 16 | 16 | MINA DALLA TERRA s
O B BT 16 | RE | KREZIP NOTHING LESS waRNeR 16 |NEW| SILVERCHAIR THE BEST OF—VOLUME ONE bl A s D1 GUESTE vite
h 17 | RE | BRITNEY SPEARS OOPS! ... |DID IT AGAIN Jive/ Ny 7 PODH CENTO DI TE VITE cocwea
17 15 N SYNC NO STRINGS ATTACHED Jvesme 18 | 14 | LUNAPOP SQUE'REZ? UNIVERSO-BANANA/UNIVERSAL
18 | 12 | BRITNEY SPEARS OOPS! ... I DID IT AGAIN JIVE/BMG Z0MBA 17 | 7 | MADISON AVENUE THE POLYESTER EMBASSY VIRGIN !
191 7 | RKELLY TP-2.COM aversmc 18 | 13 | LIDNEL RICHIE RENAISSANCE MERCURYUNIVERSAL 18 | NEW | LENNY KRAVITZ GREATEST HITS viRGIN 19 | 13 | ANASTACIA NOT THAT KIND eprc
20 | 14 | EMINEM THE MARSHALL MATHERS LP WEB/AFTER- 19 | 9 | ERDS RAMAZZOTTI STILELIBERO 8wmc 19 | 20 | CRAIG DAVID BORN TO DO IT swock 20 | 12 | LIMP BIZKIT CHOCOLATE STARFISH AND THE HOT
MATH/UNIVERSAL 20 15 CRAIG DAVID BORN TO DO IT epec 20 15 THE CORRS IN BLUE 143/ AvAWEA DOG FLAVORED WATER INTERSCOPE/UNIVERSAL

Hits Of The World is compiled at Billboard/London by Jessica Watson and Menno Visser. Contact 44-207-822-8300, fax 44-207-242-9136.
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HITS OF THE WORLD.

{ < L @ J N |
EUROCHART 11/18/00 &Mh';lJEs[I)(I:A SPAIN (AFYVE/ALEF MB) 11/10/00
THIS | LAST THIS |LAST
WEEKWEEK| SINGLES WEEKWEEK| SINGLES
1 3 SHAPE OF MY HEART BACKSTREET BOYS Jive/zomBa 1 NEW | NO CAMBIE TAMARA SUPEREGO/UNIVERSAL
2 1 LADY (HEAR ME TONIGHT) MODJO BARCLAY 2 5 BY YOUR SIDE SADE epic
3 | NEW | MY LOVE WESTLIFE rca 3 1 BEAUTIFUL DAY U2 MERCURY/UNIVERSAL
4 7 SHE BANGS RICKY MARTIN coLumBIA 4 |NEW | QUISIERA SER ALEJANDRO SANZ wea
5 COULD | HAVE THIS KISS FOREVER WHITNEY 5 2 SHE BANGS RICKY MARTIN coLumBia
HOUSTON & ENRIQUE IGLESIAS arisTA 6 4 LAOY (HEAR ME TONIGHT) MODJO UNIVERSAL
6 3 LES ROIS DU MONDE D'AViLLA/SARGUE/BARGUET 7 3 SHAPE OF MY HEART BACKSTREET BOYS Jvezomea
MERCURY 8 | 6 | 0ISPOSABLE TEENS MARILYN MANSON POLYDOR/
7 6 THE SPIRIT OF THE HAWK REDNEX Jive UNIVERSAL
8 | NEW | WHO LET THE DOGS OUT BAHA MEN EpEL 9 7 HOLLER/LET LOVE LEAD THE WAY SPICE GIRLS virGIN
9 9 MOi . .. LOLITA ALIZEE polyDOR 10 9 | WILL SURVIVE GLORIA GAYNOR Epic
10 | NEW | SAME OLD BRAND NEW YOU Al coLumBia ALBUMS
ALBUMS 1 | 1 | u2 ALL THAT YOU CAN'T LEAVE BEHIND
1 NEW | U2 ALL THAT YOU CAN'T LEAVE BEHIND. istanp MERCURY/UNIVERSAL
2 2 LENNY KRAVITZ GREATEST HITS virGIN 2 2 ALEJANDRO SANZ EL ALMA AL AIRE wea
3 | NEW | EROS RAMAZZOTTI STILELIBERO ariOLA 3 | NEW/| RICKY MARTIN SOUND LOADED coLumsia
4 1 MARK KNOPFLER SAILING TO PHILADELPHIA 4 4 ESTOPA ESTOPA ARIOLA
MERCURY 5 | NEW | HEROES DEL SILENCIO CANCIONES 84-96 Emi
5 | NEW | SPICE GIRLS FOREVER vIRGIN 6 I EROS RAMAZZOTTI ESTILO LIBRE Rca
6 5 TEXAS GREATEST HITS MERCURY 7 6 LA OREJA DE VAN GOGH EL VIAJE DE COPPERPOT
7 | NEW| R.KELLY TP-2.COM Jive EPIC
8 3 LIMP BIZKIT CHOCOLATE STARFISH AND THE HOT 8 5 TEXAS GREATEST HITS MERCURY/UNIVERSAL
DOG FLAVORED WATER INTERSCOPE 9 8 LENNY KRAVITZ GREATEST HITS vIRGIN
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THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY NIGEL WILLIAMSON

WHAT HAPPENS when a Parisian-born artist of
Algerian parentage mixes Arabic sounds
with rock influences ranging from Bo Did-
dley to Dr. John via Neil Young and Busta
Rhymes? The answer is Rachid Taha’s
“Made In Medina” (Barclay/France). Taha
started in a punk band called Carte De
Sejour in the 1980s but is best-known for
albums such as 1991’s “Barbes,” which led

TAHA

the way for other Arabic crossover artists
such as labelmate Khaled. “There have been
a lot of favorable comparisons to Plant &
Page’s raga rock with this album,” Taha
admits. “So maybe finally the U.S. will go for
what I do.” Also central to the project is
Taha’s longtime guitarist, producer, and pro-
grammet, Steve Hillage. “We wanted to do
something fresh,” Taha says, “so I arrived at
the studio with a bunch of demos that Steve
had never heard. It gave the creative process
a bit of an extra edge.” GARY SMITH

NEWCOMERS ATC (short for A Touch Of Class)
are one of the year’s biggest success stories
in Germany. Produced by DJ/producer Alex
Christensen and released on his own King-
size Label (distributed by BMG Berlin
Musik), the trio’s debut single, “Around The
World,” hit No. 1 in Germany, achieving
triple-gold status (750,000 copies), and selling
1.1 million units across Europe. Follow-up
“My Heart Beats Like A Drum” peaked at
No. 3 in Germany. Now the debut album,
“Planet Pop,” released Europe-wide Nov. 6,
has entered the German charts at No. 11.
ATC has been nominated as best national
newcomer at the Viva Comet Awards as well
as for best single of the year and newcomer of
the year by West German Radio Station
Eins-Live. The next single, “Thinking Of
You,” will be released Dec. 4. ELLI WEINERT

A UNIQUE CHAPTER in British popular music
history spanning a century closes Dec.d with
a final, sell-out concert by the Ted Heath
Band at London’s Festival Hall. Heath, born
in 1900, formed the swing band in 1944 and
recorded a string of successful albums for
Decca. He had two notable single successes
with “Hot Toddy” (1953) and “Swinging
Shepherd Blues” (1958). Successtul appear-
ances in the U.S. followed, including a
Carnegie Hall concert in 1953. He died in
1969, but the band continued to play annual
concerts directed by trombonist Don Lusher
and Heath’s widow, Moira. Retirements and
deaths have now taken their toll on the band;
the final event will be recorded by BBC
Radio 2 for broadeast Dec. 17. NIGEL HUNTER

“GOMAESPUMA” (Foam Rubber), one of

Spuin’s most popular music/humor morning
national network radio shows, is doing much
to attract a younger crowd to flamenco,
Spain’s ancestral music. In July the show’s
presenters, Guillermo Fresser and Juan
Luis Cano, organized a two-week festival in
Madrid called “IFlamenco Pa’ Tos” (Flamen-
co For Everybody). On Nov. 20 the CD “Fla-
menco Pa’ Tos” was released on Autor, the
label of Spanish authors and publishers’ soci-
ety SGAE, with profits going to the Gomae-
spuma School in the poor Govindapur distriet
in Caleutta, India (flamenco was brought to
Spain by migrating Gypsies from India). The
CD promises to be a big seller. In addition to
live recordings from the festival, it features
new studio tracks from such leading flamen-
co stars as José Mercé, Carmen Linares,
Ketama, Enrique Morente, and Elena
Anddjar. “This is not just a charity record
but an almighty work of music,” Fresser
says. HOWELL LLEWELLYN

FIRST THE CACTUS PLANT featured on the 1987
U2 album “The Joshua Tree” toppled over.
Now the 125-year-old Moby pine tree in
Auckland, New Zealand, that inspired the
song “One Tree Hill” from the same album,
has had to be cut down. The UZ song was
written in memory of Greg Carroll, the
band’s Maori roadie, who died in a motorey-
cle aceident. The tree has been a symbol of
indigenous anger for over a century, after the
sacred Maori landmark Maungakiekie (Tree
That Stands Alone) that originally stood on
the site was felled for firewood by a white
settler in the 1850s. The huge tree became
too much of a publie hazard, and recently;, fol-
lowing a pre-dawn Maori ceremony attend-
ed by thousands, council employees set to
work with chainsaws. CHRISTIE ELIEZER

LONDON-BASED soca retailer/broadcaster
Smokey Joe admits it might seem odd
releasing a compilation of tropical soca hits
just as the cold and rain grips the U.K. “But
it’s actually a good sales period, as people are
settling back into the swing of things.” His
self-compiled, recently released “Soca
Anthems” (SJP) is aimed at creating a more
mainstream interest in soca music. “All the
tracks were chosen because they represent
the best of soca fiom a crossover viewpoint.”
Included is a rerecording of’ Arrow’s classic
“Hot Hot Hot” and Douglas Anselm’s orig-
inal “Doggie,” which Baha Men covered as
the current international hit “Who Let The
Dogs Out.” *"The success of the Baha Men can
only help to bring greater awareness of
soca,” adds Joe. KWAKU

T0 OUR READERS

Due to Thanksgiving-week dead-
lines, we were unable to obtain updated
Hits of the World charts for Austria,
Belgium, France, Germany, Japan, and
Switzerland. The “last week” ranks in
next issue’s charts from these countries
will reflect where titles would have
stood had we been able to obtain the
current data.
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International

Asian Industry Vets Revamp Onpa

BY ANDREW HIRANSOMBOON
BANGKOK, Thailand—As it con-
tinues to restructure itself follow-
ing the Asian economic crisis of
1997-98, the recently renamed Dig-
ital Onpa International—once a
local leader in the manufacture and
distribution of blank and prere-
corded media, including audiocas-
settes, videocassettes, and discs—
has added a pair of familiar faces to
its executive roster.

Two regional entertainment-indus-
try veterans recently joined Digital
Onpa International, which was found-
ed as Onpa International 30 years ago.
Frankie Cheah, who left his post as
chairman of BMG Malaysia/Singapore
in August (Billboard, Sept. 16), has
been named deputy CEO. Jiminy
Wee, managing dirvector of Singapore-
based Springroll Creative Agency and
managing director of Pony Canyon
Singapore until its demise in 1996, has
become chief marketing officer

Onpa International fell victim to
damage sustained during the eco-
nomic crisis, after the collapse of a
number of independent labels that
were key customers (Billboard, Jan.
17, 1998). In August this year, the
name was changed to Digital Onpato
reflect the company’s re-emergence
from bankruptey, with new share-
holders and a new management team.

Following restructuring, U.K.-
based Broadcast Network Thailand
(BNT) emerged as the largest share-
holder with a 30% stake, and BNT
chairman Itthivat Bhiraleus—who is
also chairman of BMG Thailand—
became Digital Onpu’s
chairman/CEQ.

Cheah, Wee, and Bhiraleus—
dubbed the “Three Musketeers” by

Bhiraleus—have _
known each other r

for more than three
CHEAH

decades. Following
the completion of
Cheah'’s contract
with BMG Malay-
sia/Singapore, Bhi-
raleus persuaded
him to join Digital
Onpa in September to assist with the
restructuring process as director of
the company.

As his role expanded, Cheah was
named deputy CEO, and he is now
responsible for day-to-day operations.
He continues to act as a consultant for
BMG Malaysia/Singapore and is split-
ting his duties between Bangkok and
Kuala Lumpur, Malaysia.

In the short term, Cheah says, his
goal is to continue to restructure Digi-
tal Onpa “to where it can be truly pro-
fessional, on par with the rest of the
world.” He adds that by Jan. 1,“Digital

Onpa will be a brand-new company.”

Digital Onpa’s core business is still
the manufacture, duplication, packag-
ing, and warehousing of blank and
pre-recorded media. The Bangkok-
based company also owns a video
manufacturing and duplication house,
Rights Picture. The only major inter-
national label that Digital Onpa cur-
rently provides duplication services
for is BMG (Thailand), including its
subsidiary Bakery Music. But Cheah
believes that ongoing talks with other
multinational and local entertainment
companies will result in the company
increasing its market share.

Creative man Wee, like Cheah, has
worked in the industry for more than
a quarter-century, including stints at
EMI, WEA, Pony Canyon, and the
company he co-founded, Springroll
Productions. Three months ago he
was contacted by Bhiraleus and
Chealy, he says, to “help clean house”
at Digital Onpa.

“Being able to help a listed compa-
ny with new management and new
funding offered 2 new challenge for
me,” he says.

This year, Digital Onpa reported a
seconid-quarter (April to June) net
profit of 45 million baht ($1.1 million),
compared with a loss of 327.3 million
baht ($7.6 million) during the same
period in 1999.
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Venue Merchandising Fees At Issue

Trend Shows Acts May Be Able To Negotiate Lower Costs

BY RAY WADDELL
NASHVILLE—For nearly as long
as kids have worn concert T-shirts as
a badge of honor, tour merchandis-
ers have complained about paying
what some feel are unreasonable
percentages of merchandise sales to
the venues.

In today’s touring world, it is
deemed reasonable for arenas to
claim 25%-30% of gross sales, consid-
ering the building is providing sales
staff and space. But some places are
asking much more.

“The halls are getting an enormous
cut,” says Felix Sebacious, president
of Blue Grape, the New York-based
concert merchandise company for
such acts as Moby and Slipknot.
“Madison Square Garden [New

York] gets 40%,
= Brendan Byrne
Arena [now the
Continental Air-
' lines Arena]is 35%,
and Giants Stadi-
um [which, like the
Continental Air-
lines Arena, is in
East Rutherford,
N.J.] is 40%. It’s gotten to the point
that it’s really absurd.”

Sebacious says tour merchandisers
need to sit down with booking agents
and artist managers to determine
how to negotiate lower hall-merchant
fees. “It’s a three-pronged relation-
ship among the artist, promoter, and
venue,” he says. “If the artist has a
high guarantee and wants to give
fans a low ticket price, then the pro-
moter will get his money from the
hall fee. If the artists get a lower
guarantee and have a moderate tick-
et price, things will ease up.”

Some say, however, that the trend
toward higher percentages can be
reversed if artists and managers use
their clout. “What has happened over
the past three or four years, and it’s
quite significant, is almost every
major merchandise deal today is
structured in a way where the artist
is responsible for the hall fee,” says
Dell Furano, CEO of Signatures Net-
work, a merchandise company for
such acts as Bruce Springsteen,
Madonna, and Britney Spears. “As a
result of this, artists have managed
to reduce hall fees on major tours by
as much as 7%-10% less than five
years ago.”

When venue fees are higher than
the norm, Sebacious says the mer-
chandiser takes the hit, which direct-
ly leads to merchandise prices
increasing for the consumer. “We
absolutely set our prices based on the
hall fee,” he says. “We have flow
charts set up, starting with a $20 T-
shirt on a 15% hall fee.”

SEBACIOUS

Sebacious says on a given T-shirt
sale, the artist and venue take about
60% of combined revenue, manufac-
turing costs about 20%, road person-
nel costs about 5%-10%, and freight
about 3%. “Artists are getting in
excess of 76% of the net profit, and
we're making 10% or less,” says
Sebacious. “I ask managers ,"How
much are we allowed to make for
doing all the work? ”

Now, with many acts taking
responsibility for hall fees, they're
feeling the blow. “In the past we used
to say to the acts, ‘Here’s 35% [of the
revenues); we’ll go pay the hall fee,””
says Furano. “Now we say, ‘Here’s
70%; you go pay.’ If the artist can
negotiate down from 40%-30%, the
extra 10% goes to them.”

‘I ask managers,
“How much are
we allowed to
make for doing
all the work?”’

- FELIX SEBACIOUS -

The system was flawed in the past,
Furano says. “We would go in after
the show was on sale, with no bar-
gaining power. Now the agent or
manager negotiates [the percentage
the act pays to the hall] as part of the
overall deal.”

Veteran Nashville-based tour
merchandise pro Crom Tidwell of
Crom Tidwell Merchandising, whose
clients include Garth Brooks and
Dixie Chicks, also believes the situa-
tion is getting better, particularly for
top-tier acts.

“Venue fees have definitely been a
bone of contention for some time
now,” says Tidwell. “But from what
I've seen, and hopefully it’s a trend,
we're getting away from the 35%-
40% halls, which were more preva-
lent in the past. Now there are more
26%-30% deals in the big venues, and
for that they provide space, sellers,
and a labor force.”

Tidwell believes that to ask if
venue merchandise percentages are
worth the money is not a fair ques-
tion. “Nobody wants to give any
money away,” he says. “If you’re an
act that plays a smaller venue, and
you have a merchandiser that trav-

els with you and that person can
service that size venue, then you
want to give the house a smaller per-
centage. If it’s an 18,000-20,000-seat
arena with 18-25 vendors doing the
selling, you don’t have a choice
because you can't take that many
people with you on the road to sell T-
shirts. It’s just part of the cost of
doing business.”

If arena merchandising fees have
abated to a degree, it may also be
because the buildings’ management
offices have received enough com-
plaints. “Some of the country acts
may have balked and said, ‘You have
to come down or we won't sell,” ” says
Tidwell. “Also, a lot of these booking
agents may ask for a deal if they're
going to bring 10 different acts
through a building in a year. It’s the
same thing if a [tour merchandise
company] the size of Signatures or
Giant has about 16 acts touring—
there’s strength in numbers.”

Tidwell has a unique perspective.
In addition to his tour merchandising
business, he also serves as in-house
merchandise director at the 20,000-
seat Gaylord Entertainment Center
in Nashville. “When an act comes in,
they are looking for us to provide a
service, and there is a fee for that
service,” he says. “That 256% isn’t just
going in somebody’s pocket. You have
to pay the vendors, the building, the
city if it’s a city building, sometimes
the promoter shares in it. The pie is
split four or five different ways.”

Consolidation of the touring indus-
try hasn't eased the situation, Seba-
cious says. “A handful of companies
are controlling the business, and that
makes deregulation of venue fees
next to impossible,” he observes. “A
directive has to come from the
artists. They need to say, ‘If you don’t
lower it, we're not gonna play.””

Some buildings earn their per-
centage more than others, Tidwell
adds. “There is a real need for quali-
ty service, and buildings have repu-
tations—you know whether it's going
to be a good night or a bad night
based on the vending crew,” he says.
“The road people like a seasoned
crew that gets them in and out of the
building as quickly as possible,
because they have to drive on to the
next show.”

Inany case, Tidwell says tour mer-
chandisers and the revenue potential
they bring in are beginning to get
their due in the music industry. “I've
always felt like we’'ve been a
stepchild of the industry, appreciat-
ed only by business managers when
we take ‘em the money,” Tidwell
says. “In the "90s, when T-shirt sales
got to be about as big as box office,
then people started to notice us.”

DIRECT SALES*HOME VIDEO*ENTER*ACTIVE-ACCESSORIES

Fewer PlayStation2s
Benefits Other Systems

BY STEVE TRAIMAN

NEW YORK—The launch of
Sony’s PlayStation2 (PS2) game
console on Oct. 26 kicked off what
is anticipated to be a solid holiday
season for video- and computer-
game retailers in all channels, top-

lion sales will add a similar amount
to the year-end total, helping to top
last year’s record $7.2 billion in total
game sales.

This sampling of comments from
representatives of brick-and-mortar,
click-and-mortar, and online game

ping off an encouraging first nine retailers offers a cautious-
months of sales. ly optimistic outlook.
Although Sony had to cut its As for the holidays at
U.S. allocation in half to \11’ the Musicland Group,
only 500,000 due to a U‘T C Secott Burtness, VP of
critical chip shortage, G‘gc hard-lines and mer-

this is seen as opening
the door to broader sales
for other game formats.
The company has promised to deliv-
er the other 500,000 units before
Christmas and has a target of 3 mil-
lion by the end of March.

Called a Trojan horse by some
national media outlets, the Sony PS2
is seen as a keystone in the compa-
ny’s strategy to turn the living room
into a true home-entertainment cen-
ter. Offering DVD Video, CD audio,
and Internet connectibility in addi-
tion to new PS2 and older PlaySta-
tion (PSX) gaming, the PS2
already has made an impact
on DVD sales. Both Toys
“R” Us and Electronics
Boutique, major game
retailers, have added
DVD movie titles in antici-
pation of the PS2 launch. Total DVD
sales reported to VideoScan topped
1 million for the fifth week in a row
(through Nov. 5), with a game-demo-
graphics movie, “The Patriot,” No. 1
for two weeks.

For the January-September peri-
od, total video-game hardware, soft-
ware, and accessories sales at retail
were up 14% in units but only 1% in
dollars compared to 1999, according
to NPD Interactive Entertainment
Service figures, reports analyst
Kristin Barnett.

In breaking out sales for comput-
er games, PC and Macintosh
entertainment software
was up 12% in units
and 8% in dollars, but
“edutainment” titles
were down 19% in units
and 23% in dollars. For
video games, portable
software, led by Color Game Boy
(CGB), was up 22% in units and 18%
in dollars, while next-generation
software, including PSX, Nintendo
64, and Dreamcast, was up 30% in
units and 17% in dollars.

At $299 each, the 500,000 PS2
sales already have brought in $150
million to retailers; another half-mil-

N
e/

chandising for 78 Media Play
and more than 200 On Cue outlets,
is very bullish on the PC side, the
core of On Cue’s software business.
On the video-game side, he reports
that the PS2 launch has brought ina
lot of customers, with the stores fill-
ing about a third of pre-orders and
hopes for the balance by Christmas.
For Dreamcast, he sees Sega’s own
titles “really driving system sales
and selling a lot of hardware.” CBG
also should have a good holiday for
hardware, software, and accessories.

As the largest games retailer,
Blockbuster Entertainment expects

a big boost from its agreement

- to rent PS2 consoles and

games at all U.S. out-

lets, with hardware at

v $19.99 for five nights with

\/' a $200 deposit and rental

agreement. There’s also a

consumer offer for a $20 PS2
special-edition GiftCard.

The chain launched the new plat-
form with a 61-day sweepstakes Oct.
1-Nov. 30, with one PS2 console
given away each day to online regis-
trants.

“Based on our experience with
Dreamcast and Color Game Boy,
clearly consumers have shown that
they like the choice of being able to
rent a game before buying,” says

Steve Lundeen, VP of
interactive merchandis-
ing. “From the [3,800
U.S.] stores’ perspec-
tive, games are con-
tributing steadily to
the growth of our
video division, typically rent-
ing from $3.99 to $5.99 for five
nights.”

If that’s the case, then one of the
merchants benefiting from con-
sumers’ ability torent first and then
buy is Circuit City, which has
emerged as a “player” in the game
business, according to Dan Barzell,
assistant VP and division merchan-
dise manager for software, periph-

(Continued on next page)
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n s I c I d n ™
E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET
« | = | & | SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY
5 |lw | SoundScan® o,
dle|s I 2l
@ | % | ¢ | TITLE, Lable Principal >
Z | & | 3 | Distributing Label, Catalog Number Performers e
—=ml] NO.1 B
LIVE AT MADISON SQUARE GARDEN 1 i
1| 1| 4 | fzomba video BMG Viceo 41739 L) 13
CHRISTMAS IN THE COUNTRY . . X
2 2 2 Spring House Video Chordant Dist. Group 44422 Bill & Gloria Gaither 2998
q 4 4 IRISH HOMECOMING: Bill & Gloria Gaither And 2998
Spring House Video Chordant Dist. Group 44400 Their Homecoming Friends
4 6 4 WHISPERING HOPE Bill & Gloria Gaither And 2998
Spring House Video Chordant Dist. Group 44401 Their Homecoming Friends .
BALLER BLOCKIN’ e
5 3 9 Cash Money Universal Music & Video Dist. 53834 Cash Money Millionaires 233
[ SUPERNATURAL LIVE A -
|
| 6 | 5 ] 10 | e Records mc. BMG video 15750 Santana 1998
THE BEATLES ANTHOLOGY
| 7 RE-ENTRY Capitol Video Warner Home Video 5523 The Beatles 150.95
Il
AARON'S PARTY (COME GET IT) — THE VIDEOC @
l 8 | 7 | 13| Juefzombn video BMG video 41721 haroniGares 995
[ HELL FREEZES OVER A’
| 9 8 | 244 Geffen Home Video Universai Music & Video Dist. 39548 Eagles 249
I _—
TIME OUT WITH BRITNEY SPEARS A*® ]
10 9 | 52 Jive/Zomba Video 41651 Britney Spears 19.95
WOW 2001 X .
11 1l 3 Sparrow Video Chordant Dist. Group 43248 Various Arlists 14.58
S&MA .
12 17 2 Elektra Entertainment 4218 yeaticy 18.95
DEATH ROW UNCUT
13 | 12 | 46 | peath row Ventura Distribution 66200 2 Pac/Snoop Doggy Dogg | 19.95
LISTENER SUPPORTED A
14 15| 53 BMG Video 65005 Dave Matthews Band 19.95
SHINE THE HITS LIVE
15| 10°] 4 | qorow video Chordant Dit. Group 3189 Newsboysi 138
FEELIN' SO GOOD
16 16 2 Epic Home Video Sony Music Entertainment 50211 Jennitergapez 00
1711310 HARMONY IN THE HEARTLAND Bitl & Gloria Gaither And 2995
Spring House Video Chordant Dist. Group 44395 Their Homecoming Friends :
VIVO e
18| 18 | 3 | ey atina video 84574 SMigge! 1333 |
HOMECOMING-LIVE IN ORLANDO A [
19 23| 76 oA Te 75 Backstreet Boys 19.98
BRAND NEW DAY-LIVE FROM THE U.N. )
20 | 20 | 8 | ;e video Universal Music & Video Dist. 53283 Sting 15,88
LIVE IN LONDON & MORE... . )
21 14| 2 Verity Video 43150 Donnie McClukin 19.95
THE DANCE A
22| 25 167 | o Reprise Video 38486 Fleetwood Mac 19.95
'N THE MIX WITH ‘N SYNC A f
23| 26 | 106 B e N Sync 19.95
HALL OF FAME T
24 NEW ’ Image Entertainment 9756 Tlhe Moady'Blues dlEy
|
WHITNEY: THE GREATEST HITS A .
25 | 21 | 27 | jiga Records Inc. BVG video 15746 \hitney fousion 1255 |
1
BECAUSE HE LIVES . . .
26 2 16 Spring House Video Chordant Dist. Group 44396 BilJ&fGiona"Gaither 2545
LIVE AT THE BEACON THEATRE A
27 35 74 Columbta Music Video Sony Music Entertainment 50171 James Taylor 1435
GOOD TIME Lee williams And
28|22 | 3 |y vigeo 77018 The Spiritual QC's 1895
BIG MONEY HUSTLAS
29/ 21|18 Psychopathic/island Universal Music & Video Dist. 53809  ''sane Clown Posse EiSa
THONG SONG X
30 | 33 | 16 | yentura Distribution 40143 Sisqo 1458
31| 31 |23 LIVE FROM AUSTIN, TEXAS A Stevie Ray Vaughan And 1495
Epic Music Video Sony Music Entertainment 50130 Double Trouble )
LIVE A R .
32| 36 | 78 | Lsh Home Entertainment 599553 haniz Twain L
MEMPHIS HOMECOMING . :
33| 30|30 Spring House Video Chordant Dist. Group 44397 Bill & Gloria Gaither 299
MANILOW LIVE .
34 38 8 image Entertainment 9530 Barry Manilow 19.98
LIVE IN CONCERT
35 37 %3 HBO Home Video Warner Home Video 91683 Cher 1998
N CONCERT: A BENEFIT FOR THE CROSSROADS CENTRE [
36 40 48 Warner Reprise Video 38510 Eric Clapton 1995
CUNNING STUNTS A° .
37 RE-ENTRY Elektra Entertainment 40202 stallica 139
HISTORY ON FILM: VOLUME Il )
38 I/ Epic Music Video Sony Music Entertainment 50138 Michaellackson 1.k
BACK STAGE PASS . .
39 32 6 Columbia Music Video Sony Music Entertainment 50238 VariousIAists Lo
TRIBUTE A :
40| 13| 55 Virgin Music Video 77849 2l Gl

O RIAA gold cert. for sales of 25,000 units for video singles; ® RIAA gold cert. for sales of 50,000 units
for SF or LF videos; A RIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum

cert. for sales of 100,000 units for SF or LF videos;

RIAA gold cert. for 25,000 units for SF or LF

videos certified prior to April 1, 1991; ® RIAA platinum cert. for 50,000 units for SF or LF videos certi-
fied prior to April 1, 1991. © 2000, Biilboard/BPi Communications.
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erals and telecommunications for the
600-plus Circuit City stores. With the
chain exiting major appliances earlier
this year, significant space is now
devoted to video- and computer game
software, and all stores now sport
revamped layouts.

Looking at what he calls “Sony’s
endgame,” Barzell says he believes
that, “People will see PS2 as an enter-
tainment center with multiple uses.
We can look at every PS2 household
not only as a game center with Inter-
net access and interactive gaming but
also as a potential destination for DVD
movies and music CDs. We’ve had a
limited selection of software up to now
[at circuitcity.com] but are expanding
our Web site offerings for the holidays
and into the new year.”

The 412 Best Buy stores launched
an online-video and computer-games
presence in mid-November: “There’s
game-title parity with in-store offer-
ings, rounding out
our exposure for
movies and music
[at bestbuy.com] for
the holidays,” notes
Jill Hamburger, VP
of interactive. She
notes a lot of antici-
pation for PS2 the
first nine months
affecting overall sales. The chain took
no PS2 pre-orders and sold as much
as it had on hand, with EA Sports’
“Madden NFL 2001” continuing as
the top title. She sees the continuing
PS2 shortfall as “good for everybody,
as there will be a lot of choices on the
other platforms.”

Best Buy’s Sunday newspaper- fli-
ers show a lot of variety, and the
monthly November Preferred Cus-
tomer Weekend mailing offered 10%
off any single video or computer game.

In Amarillo, Texas, Hastings En-
tertainment has received a boost in its
sames sales, thanks to a change in how
it merchandises the product category.
“Since we sturted merchandising
games ‘live’ earlier this year; instead of
keeping them locked up, video-game
business has been pretty good across
the board,” says Victor Fuentes, sen-
ior director of video and computer soft-
ware and newsstands for the 145 Hast-
ings outlets. “We’re bringing more
excitement to the game department,”
he adds, “with in-store kiosks for
demos of all platforms, and more titles,
accessories, and peripherals.”

In addition, Hastings has rented
Dreamcast consoles and games since
last September’s launch and had PS2
units available in all stores on launch
date at $19.99 for five days, with titles
at $4.99 each for the same rental peri-
od. “It’s absolutely done very well and
has made us very optimistic over the
outlook for the holiday quarter,” he
says. “Any new format invigorates the
market, and the tight PS2 availability
should open up sales for other for-
mats.”

But Dan DeMatteo, president/CEO
of the 1,000-store Babbage’s Etc.
chain, takes a more guarded approach
to forecasting sales. “It’s a difficult
year to predict. We're encouraged by
the Seganet online game launch and

(Continued on next page)
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newsline...

HANDLEMAN posted increased profits and higher revenue during its fiscal
second quarter due to lower product returns and additional revenue from
properties acquired after last year's second quarter. For the quarter that
ended Oct. 28, Handleman reports earnings of $14.1 million, or 51 cents
per diluted share, up from $13.5 million, or 45 cents per share, a year ago.
Sales for the period increased to $297.6 million from $288.9 million last year.
The company said it experienced its gains “despite a slowdown in the over-
all music industry resulting from weak new music releases this past quar-
ter” Handleman credits its performance to effective anticipation of con-
sumer demand for product, coupled with inclusion of sales generated by
Lifetime Entertainment, which was acquired during the third quarter of
last year:

The bulk of revenue came from Handleman’s rackjobbing operation—
known as Handleman Entertainment Resources—which reports quar-
terly net sales of $255.2 million, compared with $245.6 million a year ago.
Revenue from the company’s proprietary music, video, and licensing oper-
ations, a division that includes Anchor Bay Entertainment and Madacy
Entertainment, was flat compared with the year before.

Handleman chief executive Stephen Strome said management is “cau-
tiously optimistic” about the company’s operating results for the next quar-
ter and the rremainder of the fiscal year, based on the strength of new music
releases that will be available this holiday season.

BORDERS GROUP reports that third-quarter earnings for its hooks and music
superstore operation were flat compared with the third quarter of 1999,
while sales for the division increased by 11.1% over last year. Borders’
superstores posted quarterly net income of $6.5 million, or 8 cents per
share, compared with $6.6 million, or 8 cents per share, last year. Sales for
the division increased to $460 million from $414 million a year ago.

The company’s Internet arm, borders.com, posted a third-quarter net
loss of $4.7 million, or 6 cents a share, compared with a loss of $3.9 million,
or b cents a share, in 1999). Internet sales during the period increased to $7.3
million from $4.1 million last year.

Overall, the company reports a consolidated quarterly net loss of $5 mil-
lion, or 6 cents per share, compared with a loss of $1.5 million, or 2 cents
per share in 1999. Total sales increased to $703.8 million from $656.3 mil-
lion. During the quarter, the company opened 17 new Borders stores, bring-
ing the domestic total to 324 locations. The company expects to open anoth-
er 12 new stores by the end of the year.

PARADISE MUSIC & ENTERTAINMENT posted a third-quarter net loss of $1.5
million, or 16 cents per share, up from a loss of $200,000, or 3 cents per
share, the same time a year ago. Revenue for the three months that endecl
Sept. 30 more than doubled to $3.5 million, compared with $3.6 million last
year. The gain is attributed to the addition of two commetrcial production
companies to its film and television division, which were acquired after the
third quarter of 1999. Paradise also said its music group experienced high-
er revenue on a successful release schedule, as well as from royalties and
residuals from music produced for the Pokémon TV series, films, and other
projects. In a statement announcing the third-quarter financial results,
chief executive Jesse Dylan said that the company has “limited cash
resources” at its disposal and that Paradise management is in the midst of
a strategic review of how to best achieve profitability.

MUSICMATCH, operator of a digital music jukebox, says it has licensed IBM's
digital rights management technology to protect content on future ver-
sions of its software. MusicMatch is expected to roll out jukeboxes enabled
with IBM security technology—known as the Electronic Media Manage-
ment System—before the end of the year.

LIQUID AUDIO is teaming with Rhino Records’ Los Lobos to digitally dis-
tribute four selected tracks from the band’s new boxed set, “El Cancionero-
Mas Y Mas: A History Of The Band From East L.A.” Different songs will
be available at Liquid partners TowerRecords.com, Amazon.com, Best-
buy.com, and Musicland’s destination Web sites—SamGoody.com, Sun-
coast.com, OnCue.com, and MediaPlay.com. The track “Try Me” is avail-
able at TowerRecords.com, while “Tomorrow Never Knows” is being
offered through Amazon.com, and “Rip It Up”is at the Musicland sites. “Til
The Hands Fall Off The Clock” is available at BestBuy.com

EMUSIC says RollingStone.com is teaming with Internet radio network
RadioWave.com to offer 20 audio channels of genre-based music under the
banner Rolling Stone Radio. RadioWave.com will syndicate the new brand-
ed musice service to E-commerce, content, and portal sites across the Web.
Also, features from Rolling Stone magazine will be a source of customized
programming. The first such customized channel, titled “Pop 100,” is coor-
dinated with an issue of Rolling Stone that ranks the top 100 pop songs of
all time. RadioWave also enables branded online radio programming for
MSN, ArtistDirect, Blue Note Records, and Astralwerks, among others.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE MASS MERCHANT, AND INTERNET

i : SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan®
5 | 5
= 5 ARTIST TITLE
IMPRINT & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
|<M wF wa @ o @
1 s | EHMLm'rE tHUFﬂ:H . BREARM A REAR
| | EONY DLASACAL BOAE3412.08 T0TE.0E)
2 1 CHRISTINA AGUILERA MY KIND OF CHRISTMAS
RCA 69343 (11.98/18.98)
3 4 ROSIE O'DONNELL @ ANOTHER ROSIE CHRISTMAS
COLUMBIA 85102/CRG (12.98 EQ/18.98) -
4 5 KENNY G A® FAITH: A HOLIDAY ALBUM
ARISTA 19090 (12.98/18.98)
5 3 'N SYNC A? HOME FOR CHRISTMAS
RCA 67726 (11.98/18.98)
6 6 BILLY GILMAN CLASSIC CHRISTMAS
EPIC (NASHVILLE) 61594/SONY (NASHVILLE) (11.98 EQ/17.98)
7 N SOUNDTRACK DR. SEUSS' HOW THE GRINCH STOLE CHRISTMAS
INTERSCOPE 490765 (12.98/18.98)
8 7 CELINE DION A* THESE ARE SPECIAL TIMES
550 MUSIC 69523/EPIC (11.98 EQ/17.98) =
9 10 CARRERAS-DOMINGO-PAVAROTTI THE THREE TENORS CHRISTMAS
SONY CLASSICAL 89131 (12 98 EQ/18.98) |
10 9 NAT KING COLE @ CHRISTMAS FAVORITES
EMI-CAPITOL SPECIAL MARKETS 57729 (2.98/5.98)
1 13 GARTH BROOKS A THE MAGIC OF CHRISTMAS
CAPITOL (NASHVILLE) 23550 (10.98/16.98)
12 1 KENNY G A® MIRACLES — THE HOLIDAY ALBUM
ARISTA 18767 (12.98/18.98)
13 22 JEWEL A JOY: A HOLIDAY COLLECTION
ATLANTIC 83250/AG (10.98/17.98)
14 17 MARTINA MCBRIDE @ WHITE CHRISTMAS
RCA (NASHVILLE) 67654/RLG (10.98/16.98)
15 2 VARIOUS ARTISTS @ ULTIMATE CHRISTMAS
| ARISTA 19019 (11.98/17.98)
16 18 YOLANDA ADAMS CHRISTMAS WITH YOLANDA ADAMS
ELEKTRA 62567/EEG (11.98/17.98)
17 12 SHEDAISY BRAND NEW YEAR
LYRIC STREET 165007/HOLLYWOOD (11.98/17.98)
18 14 98 DEGREES A THIS CHRISTMAS
UNIVERSAL 153918 (11.98/17.98)
19 2% SOUNDTRACK ALLY MCBEAL: A VERY ALLY CHRISTMAS FEATURING VONDA SHEPARD
550 MUSIC 85196/EPIC (12.98 EQ/18.98)
2 19 LONESTAR THIS CHRISTMAS TIME
BNA 67975/RLG (11.98/17.98)
21 16 VARIOUS ARTISTS THE MOST WONDERFUL TIME OF THE YEAR
LASERLIGHT 55610 (12.98 CD)
22 32 ROSIE O'DONNELL A A ROSIE CHRISTMAS
COLUMBIA 63685/CRG (11.98 EQ/17.98)
2 2 AMY GRANT @ A CHRISTMAS TO REMEMBER
A&M 490462/INTERSCOPE (11.98/17.98)
2 27 BING CROSBY @ WHITE CHRISTMAS
MCA SPECIAL PRODUCTS 731143/MCA (3.98/6.98)
2% 15 PHILADELPHIA ORCHESTRA (ORMANDY) ® THE GLORIOUS SOUND OF CHRISTMAS
SONY CLASSICAL 6369 (5.98 EQ/9.98)
% 28 VARIOUS ARTISTS DISNEY'S CHRISTMAS COLLECTION
WALT DISNEY 860887 (5.98/7.98)
27 37 HARRY CONNICK. JR. A? WHEN MY HEART FINDS CHRISTMAS
COLUMBIA 57550/CRG (7.98 EQ/11.98)
28 2 BURL IVES RUDOLPH THE RED-NOSED REINDEER !
MCA SPECIAL PRODUCTS 322177/MCA (6.98 CD)
2 3] BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS CHRISTMAS IN THE COUNTRY
g SPRING HOUSE 42316 (11.98/16.98) |
30 35 POINT OF GRACE A CHRISTMAS STORY |
WORD 63609/EPIC (11.98 EQ/17.98) -
i 33 VARIOUS ARTISTS A BILLBOARD'S GREATEST CHRISTMAS HITS (1955 - PRESENT)
[ RHINO 70636 (6.98/9.98)
| 32 . GEORGE WINSTON A* DECEMBER
| WINDHAM HILL 1025/RCA (9.98/16.98)
i 13 38 MARIAH CAREY A* MERRY CHRISTMAS
| COLUMBIA 64222/CRG (10.98 EQ/16.98) =
4 36 VINCE GILL A? LET THERE BE PEACE ON EARTH
MCA NASHVILLE 110877 (3.98/7.98)
35 34 MANNHEIM STEAMROLLER A CHRISTMAS LIVE
| | AMERICAN GRAMAPHONE 1997 (10.98/15.98) |
3% 91 MANNHEIM STEAMROLLER A® A FRESH AIRE CHRISTMAS
AMERICAN GRAMAPHONE 1988 (10.98/15.98) [
37 . TRANS-SIBERIAN ORCHESTRA ® CHRISTMAS EVE AND OTHER STORIES |
LAVA/ATLANTIC 92736/AG (10.98/16.98) |
8 . VINCE GUARALDI A A CHARLIE BROWN CHRISTMAS
FANTASY 8431 (10.98/15.98)
19 30 THE BEACH BOYS ULTIMATE CHRISTMAS |
CAPITOL 95734 (10.98/16.98) |
40 40 THE CARPENTERS A CHRISTMAS PORTRAIT |

AﬁM 215173/INTERSCOPE (10.98/14.98)

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units. A RIAA certification for sales of 1 million units with each
additional million indicated by a numeral following the symbol. All albums available on cassette and
CD. *Asterisk indicates vinyl LP is available. ©2000, Billboard/BP| Communications, Inc.
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the Dreamcast console price drop and
believe this will help fill the gap until
PS2 shipments catch up with our
200,000 pre-orders, which may not be
until after the holidays.” He's also very
bullish on what he calls the “grandma
bait” niche category for Color Game
Boy, predicting inordinately high sales
over the holidays.

Similarly, Electronics Boutique and
its EBworld.com online store weigh in
with guardedly optimistic forecasts for
the holidays. About 100,000 PS2 pre-
orders were noted for both the tradi-
tional and online stores, with about
90% of that in the brick-and-mortar
outlets. For the stores, Jeff Griffiths,
senior VP of merchandising and dis-
tribution, sees Dreamcast fulfilling the
typlcal second-year platform sales
increase. He was disappointed not only
with the drastically small PS2 alloca-
tion, but also with the lack of Sony’s
own accessories, although innovative
third-party products filled this gap.

Seth Levy, president of EBworld.
com, says, “With a major revamp for
the last holiday quarter, we’'ve seen
continuing benefits, with traffic dou-
bled so far this year.” The online store
opened in 1997. For the holidays, Levy
notes that the Web store follows the
chain stores but shares with Griffiths
the upside potential of PS2 being a big
contributor to overall sales.

At ShopKo stores, based in Green
Bay, Wis., Steve Boyea, VP/divisional
merchandise manager for the 165-unit,
upscale-leaning mass merchant, says
ShopKo didn’t book pre-orders on PS2
and managed to fill about only 20%-
25% of requests because of the small
allocation allotted to the chain. He
credited the Electronic Arts titles
“that lent credibility to the launch in
the absence of many first-party titles.”

For the holidays, he'll be watching
the demand for DVD movies for the
PS2, as he expects most consoles
won’t be opened until Christmas. “I
think the wild card is Dreamecast, with
the Seganet launch a positive factor
on software sales,” he adds.

Like others, Mike Walkey, senior
VP, product management, for Buy.com,
says that the PS2 shortage should have
a positive impact on sales for other plat-
forms, with a lot of good titles just
released on or before the holidays.”

Buy.com has been offering games
online since it acquired Speedserve in
mid-1998 and now has several thousand
SKUs available in all formats. “We're
focused on the hardcore video-gamer
and more casual PC gamer,” says
Walkey. “There’s a high potential for
parents buying software for their ki

The biggest factor this year has
been what he calls “PS2 anticipation,
with our big distributors such as
Baker & Taylor and Ingram commit-
ting available product a week before
the launch. Our special $449 bundle
included two controllers, a selection of
games, and Sony Pictures’ ‘Men In
Black’ DVD, as we wanted to give our
buyers a true PS2 experience.

Summing up the feeling of many
retailers, DeMatteo of Babbage’s Ete.
says, “PS2 is a much broader platform
with the bonus of CD audio and, most
important, DVD video playback that
will be the first experience of many
gamers with the new technology. If
Sony delivers the 3 million units prom-
ised by March, this will increase the 10
million U.S. DVD homes year-end fore-
cast by 20% or more.”

Billboard,
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Alliance Allies With Amazon; Valley Expands;
Downioading “Wheel’ l:llﬂlltﬂl‘ IS A [:llﬂllﬂll!lﬂl‘

VALLE& MEDIA and Alliance
Entertainment spent Nov. 14 and
Nov. 15 swapping press releases.
The Coral Springs, Fla.-based
Alliance announced that it had land-
ed Amazon.com as an account, say-
ing it would “supply Amazon’s dis-
tribution centers” with about
200,000 SKUs of music.

While the press release doesn’t
specify, my sources suggest that
Alliance would be one of the sup-
pliers for the Amazon distribution
facilities on the East Coast (Retail
Track, Oct. 14). In an effort to en-
sure the shortest distances in
delivering packages to customers
and achieving the quickest turn-
around times, Amazon uses other
suppliers in other parts of the
country, including Valley Media,
Handleman. and Baker & Taylor.

In other Amazon news, sources
say that the merchant finally was
opened up by Sony Music, which
means that it is now buying direct
from four of the five majors, with
the lone holdout being BMG Dis-
tribution. BMG parent Ber-
telsmann owns CDnow and half of
barnesandnoble.com and so far
shows no inclination to do busi-
ness with Amazon.

Anyway, the day after the
Alliance announcement, Valley Me-
dia announced that it was opening
up a sales and distribution facility
in Miami that would target the
Latin music market. According to

the press release, Valley’s office
will house mdependent and interna-
tional sales functions and contain a
500-square-foot cross-dock distri-
bution outlet. Initially, that ware-
house will only handle video prod-
uct.

In a statement, James Miller,
president/CEO of Valley, said,
“We expect to see significant sales
increases and freight savings as a

result of this move.” He says the
Miami office will serve as a new
base to expand the company’s
international sales, as well as give
retailers in South Florida another
choice from which to buy product.

SINCE THE MUSIC INDUS-
TRY is so hung up on its E-com-
merce efforts, I thought T would
relate a personal experience of my
attempt to buy an E-book, or rather
an E-chapter.

Nov. 7 saw the release of “Win-
ter’s Heart” by Robert Jordan,
the ninth book in his “Wheel Of
Time” series. Unlike many other
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fiction series, the “Wheel
Time” books all end in cllff'hang—
ers, with a two-year gap between
books, leaving readers trapped in
suspense, with no end in sight—
although Jordan keeps saying
“three more books to the end”
every time he releases one.

The book industry has an equiv-
alent to the music industry’s giv-
ing away free song downloads to
promote new albums: offering free
downloads of the first chapter of
new books. That is, until someone
at Simon & Schuster came up with
the bright idea of approaching
Jordan to buy the E-rights for the
first chapter of the new novel and
selling it for $5 to the captive
readers eagerly awaiting their
next “Wheel Of Time” fix. (Tor
Books holds the copyright for the
book version.)

Jordan, in defense of his selling
it, supposedly said it was akin to
writing a book in the Dark Ages
and having someone named
Gutenberg come a-calling, promis-
ing to help authors allow more
readers to see their books.

Beginning, I believe, Sept. 13,
Simon & Schuster began offering
the first chapter, titled “Snow,” as
a paid download, and you should
have heard the fan base howl
“foul” on the various “Wheel Of
Time” Web sites’ message boards.
What’s more, for that $5 you could
only have it downloaded to your
computer, not a printer.

I didn’t hear of the download
until the beginning of October,
when | started to check the mes-
sage boards for word on the new
“Wheel Of Time” book. I checked
a couple of online stores, but the
only one that seemed to have it
was barnesandnoble.com. But
after trying to download it, I dis-
covered that its codec could only
work on PCs, which left me out
because Billboard uses iMacs.

Later on I found out that the
Simon & Schuster site had a ver-
sion that could accommodate Macs,
but again my computer illiteracy
shone through, and I was unsuc-
cessful in downloading the chapter.
About two weeks later, on a mes-
sage board, I found a site offering
the chapter for free. What’s more,
it could be downloaded to a printer,
and—of paramount importance—it
was easy for me to download. 1
admit that I took advantage of the
offer—i.e., I stole “Snow.”

I have since made attempts to
reimburse the copyright holder,
leaving messages at the press
offices for Simon & Schuster, but
my calls have gone unreturned. If
Jordan or anyone from Simon &
Schuster wants my—or rather
their—$5, and they see this item,
they can call me at (646) 654-4723.

GOOD DEED: Bob Benjamin, an
old friend of retail and an alumnus
of Billboard, celebrated his 42nd

(Continued on page 119)
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This issue’s column was prepared by
Steve Traiman.

NEW ANTI-PIRACY PROTEC-
TION: Macrovision’s small invest-
ment in an Israeli technology com-
pany could soon start paying big
dividends in the anti-piracy battle,
both on the ground and in cyber-
space.

With its acquisition of an 11%
stake in Israeli company TTR Tech-
nologies last year, Macrovision
agreed to jointly develop and market

MusicGuard’s
technology
inhabits the illegal
replication of CDs
without affecting
music quality

TTR copy-protection products that
will prevent duplication of audio con-
tent on CDs, DVDs, and other opti-
cal media, including CD-ROM com-
puter and video games.

One of the leading marketers of
copy-protection and rights-manage-
ment technologies, Macrovision was
also granted a 10-year licensing deal
touse TTR’s proprietary technology
in exchange for royalty fees.

The stakes are very high for the
recording, motion picture/home-
video, and interactive-entertainment
industries. Estimates for losses due
to the illegal duplication of CDs,
DVDs, and CD-ROM-based games
ran as high as $10 billion for last year
alone, according to the Recording
Industry Assn. of America, the
Motion Picture Assn. of America, and
the Interactive Digital Software
Assn.

Content piracy has been acceler-
ated by the increased use of MP3
compression technology to transmit
illegal recordings via the Internet,
notes Ashish Thadhani, an analyst
with New York investment firm
Brean Murray. He also points to the
sharp drop in prices of CD-R units
known as CD burners, which are
commonly bundled with desktop
PCs or are available as plug-ins at
around $180.

TTR’s solution is a product called
MusicGuard that inhibits the illegal
replication of CDs without affecting
music quality and doesn’t require
any changes in the recording studio.
The basic, patented technology is
embedded on the glass master in CD
production facilities. Simple modifi-
cations to an encoder allow the inser-
tion of subtle distortions across CD
tracks that render copies unusable.

“Attempts to duplicate a Music-
Guard-protected CD either abort or
produce unacceptable audio quality,”
says Thadhani. “Any attempt to pro-
duce MP3 files from protected CDs
also fails. Another plus is that the
TTR technology isn’t vulnerable to
attacks by hackers, unlike software-
based techniques that seek to pro-
tect music.”

One of the five major music com-
panies is reportedly close to signing
a licensing agreement with TTR
through Macrovision to integrate the
anti-piracy technology into its CDs
and other audio products. Thadhani
believes that adoption of TTR’s tech-
nology by any one of the majors
could prompt the others to follow
suit, since most recording artists will
tend to favor a label that protects
their royalty fees.

TTR COO Emanuel Kronitz
reports that the recording company
most interested in a licensing agree-
ment—which is believed to be
BMG—has been monitoring the
recent, successfully completed field
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trials of the product in 850 house-
holds in the U.K. “The major record-
ing studios also are highly interest-
ed in our technology,” he says.

A field test of 2,000 households in
the U.S. is currently under way, and
the interested label reportedly is
testing several MusicGuard-encoded
discs in its own lab.

According to BlueStone Capital, a
financial adviser to TTR, the first
applications of MusicGuard will be
sold to the recorded-music industry
as an effective digital solution to the
anti-piracy concerns of the Secure
Digital Music Initiative. The compa-
ny has completed the first phase of
DVD test trials, which indicated that
the technology also works on this for-
mat. Further development efforts
are now focused on extending the
functionality of the TTR digital solu-
tion for DVD Audio and Video, with
a version expected to be introduced
sometime in 2001.

“The agreement between TTR
and Macrovision has been structured
to align the interests of both parties
and allows each to focus on its
strengths,” Thadhani says. “For
TTR, it’s product development, and
for Macrovision, it’s marketing.”

Assuming a deal with one of the
Big Five is imminent, he believes
that a pilot test on audio CDs could
be underway in the first quarter of
2001, with a broader rollout through
the year.

BITS & BYTES: EMusic.com, a
leading seller of downloadable music,
announced an innovative partnership
Nov. 6 with RocketCash, a leading
online gateway that allows teens to
shop the Internet without a credit
card. Through the new alliance,
EMusic will participate in Rocket-
Cash’s long-term, national market-
ing program with Sprite.com, a new
Web site that empowers teens with
the currency and freedom to pur-
chase cool merchandise—such as
MP3s from EMusic—when they
drink Sprite.

Sprite.com users have instant
access to a broad selection of mer-
chandise available from E-tailers in
RocketCash’s virtual mall. Cyber-
shoppers can browse through a vast
array of products at outlets including
EMusie, GraffittiOnline, PacSun,
Borders, and WorldCom Prepaid,
and dozens of others. Sprite/Rocket-
Cash customers will get a special 25%
discount off the price of EMusic MP3
singles and albums from an expand-
ing collection of more than 135,000
tracks from 600-plus independent
record labels (individual tracks for 99
cents each or entire downloadable
albums for $8.99).

“MP3 music is among the hottest
items in the teen lifestyle today,”
observes Gene Hoffman, EMu-
sic.com president/CEO. “This pro-
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Macrovision Hopes That TTR’s MusicGuard Will Help Gurb Piracy

motion is a great opportunity to part-
ner with two exceptional brands —
Sprite and RocketCash—to give
young consumers access to quality
digital music.”

“RocketCash and EMusic are
pleased to provide an easy-to-use solu-
tion to a major barrier for teens want-
ing to purchase downloadable music—
the need for a credit card,” said Carol
Kruse, RocketCash co-founder and
VP of marketing. “Through our part-
nership with Sprite, teens can get
online cash instantly when they drink
a bottle of Sprite.”

Through 2001, Sprite intends to
distribute more than 1 billion bottles
with caps marked either special
codes redeemable for 20 cents to $1
of RocketCash or with instant-win
messages for free Sprite.

LISTEN TO THIS: The launch of
Listen Radio on Nov. 7 was the first
rollout of several new products and
services scheduled for syndication in
the next month. A Nov. 1 offer to
purchase the assets of Scour.com by
Listen.com, if accepted, would
enable the parent of Listen Radio to
integrate a peer-to-peer service into
its product offerings. The new online
“network” was developed from
streaming technologies and person-
alization tools created by Wired-
Planet, which was acquired by Lis-
ten.com in late September.

“Listen Radio is a key component

Billboard.

of our new focus, which is to power all
the sites that consumers visit for
online music and to provide them with
the most complete, user-friendly expe-
rience on the Net,” says Rob Reid,
Listen.com’s founder/CEO. “Now we
can offer our partners the tools to
develop streaming entertainment sys-
tems for their own audiences.”

The current syndication network
includes About.com, AltaVista,
Excite@Home, GO.com, Lycos,
RealNetworks, shockwave.com,
Snap.com, Road Runner, Yahoo!, and
ZDNet.

The Listen Radio Network
includes 17 genre-specific stations
programmed by the company’s 30-
plus-person editorial team, guest
artist stations, and special event sta-
tions. It debuted last month with an
online record release party for Fat-
boy Slim’s new “Halfway Between
The Gutter And The Stars” album
from Astralwerks; BBMak Radio,
programmed by Hollywood Records
act BBMak; and Radio Badlands,
featuring music from a Sub Pop trib-
ute to Bruce Springsteen’s
“Nebraska” album by artists such as
Johnny Cash, Ani DiFranco, and
Ben Harper.

The Listen Radio Affiliate Net-
work has 46 stations programmed by
partners such as Interscope/Gef-
fen/A&M, Sub Pop Records, Revo-
lution Magazine, and NetNoir.
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20 |[NEWD WHO LET THE DOGS QUT A? BAHA MEN 1

® Recording Industry Assn. Of America (RIAA) certication for net shipment of 500,000 album umits (Gold). & RIAA certification tor net shipment af 1 million
units (Platinum). @ RIAA certification for net shipment of 10 multion units (Diamond). Numeral following Ptatinum or Diamond symbo! idicates album's muiti-
platinum level. For boxed sets, and doube albums with a running time of 100 minutes or more, the RIA% multipiies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Astensk indicates viny! availabie. [ indicates past and present Heatseekers titles ® 2000, Billboard/BP) Communica-

tions and SoundScan, Inc.
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‘Arthur’s Perfect Christmas’ IS A Quadruple Threat

CHRISTMAS WITH ARTHUR:
Rounder Kids has joined forces with
Sony Wonder, Boston public TV sta-
tion WGBH, and publisher Little,
Brown & Co. to push the four-
pronged entity known as “Arthur’s
Perfect Christmas.”

Rounder's got the soundtrack; Lit-
tle, Brown the book; Sony Wonder
the video; and WGBH the prime-
time TV special on which the other
products are based. WGBH co-pro-
duced the special with Canadian ani-
mation studio Cinar Corp. and Mare
Brown Studios. (Marc Brown is the
author of the highly popular Arthur
picture-book series.) All three prod-
ucts streeted in September;, while the
TV special “Arthur's Perfect Christ-
mas” was set to debut at 8 p.m. ET
on Thanksgiving night, Nov. 23.

Regina Kelland, director of chil-
dren’s marketing for Rounder Kids,
says the soundtrack has been selling
steadily since release, “increasing
week to week—we've been checking
SoundScan closely. We're positive
that after the special airs, sales are
Jjust gonna go crazy.”

Noting that Rounder placed full-
page ads in parenting magazines
Family Fun and Parents, Kelland
says the cooperative efforts by
Rounder and the other companies
have resulted in “everyone con-

tributing unique ideas. We’ve had
conference calls every other week
since summer with Sony Wonder’s
Amy Cohen,; Little, Brown’s Linda
Magram; and WGBH’s Mary Cahill
Farella, Betsy Groban, and
[“Arthur” executive producer] Carol
Greenwald. ‘Arthur’s Perfect Christ-
mas’ has been a priority at Rounder,
with everyone including CEO John
Virant and GM Paul Foley involved.

“Universal’s sales forces have got-
ten behind the album in a big way.
Paul Foley’s been making sure the
CD’s out there in evidence—it’s a
real blitz,” she continues. “Any
retailer without this product on the
shelves is really missing the boat.”

Sony-owned Loews Theatres ran
Arthur slides on 2,300 sereens, fea-
turing the soundtrack, book, video,
and broadcast information, through
November, says Kelland. Plus, she
says, “Little, Brown put together a
full-page ad for People magazine,
including ali the products, in the Nov.
27 issue. Rounder has done a promo-
tional package with the book, CD,
and video for PBS stations’ pledge
drives. WGBH has publicized
‘Arthur’s Perfect Christmas’ in TV
magazines and major newspapers
and tagged the book, CD, and video
about its broadcast.

“This kind of cooperation between

by Moira McCormick

four separate entities, with the dif-
ferent horns they wunt to toot, has
been terrific,” she goes on. “I think
it will contribute immensely to the
title’s success; working together,
we've been able to bring off some-
thing so much bigger than it would
have been with each of us working
individually. ”

Kelland notes that previous Arthur
audio title “Arthur & Friends” has
been enjoying an attendant sales
spike as 1 result of the Christmas-spe-
clal marketing efforts. “We'll be doing
another Arthur audio next year;” she
adds. “Some songs have already been
completed; it will mostly likely be out
by next summer.”

SEEING SPOTS: Walt Disney
Records has unveiled the second title
in its new read-along product con-
figuration, tied in to the holiday film
release “102 Dalmatians.” The “102
Dalmatians Enhanced CD Read-
Along” comes with a 32-page story-
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book and an audio CD with multi-
media capabilities.

The read-along features original
character voices from the film,
including those of Glenn Close (as
villainess supreme Cruella De Vil)
and Gerard Depardieu. Suggested
retail price for “102 Dalmatians
Enhanced CD Read-Along” is $9.98.

ALL THAT CHAZ: Chaz Rough,
an independent children’s artist and
president of his own label, Louisville,
Ky.-based Primitive Entertainment,
has signed a licensing deal with Mon-
treal-based Direct Source to distrib-
ute his album “Everybody’s Gotta
Love Somebody—Chaz Sings For

Bilboord.

Children” throughout North Amer-
ica into mass-market retail outlets.
Rough, who'’s currently at work
producing a yoga video/DVD for kids
and parents, also recently teamed up
with emazing.com to offer his holiday
song, “The Gift Of Love,” as an inter-
active Christmas E-card. The dot-
com company offers free greeting
cards and tips via E-mail. “We cre-
ated the E-card using a program
called Flash,” Rough says. “So you
get the music and some fun anima-
tion to bring the E-card to life. A
Christmas tree flies in from the top
and sides and then it blasts off like a
rocket ship.” The whole song can be
downloaded from chazworld.com.

DECEMBER 2, 2000

T I( - d A d -
n n I u I 0 ™
| & | COMPILED FROM A NATIONAL SAMPLE OF RETALL STORE, MASS MERCHANT,  SoumdScane
=lE: | & AND INTERNET SALES REPORTS COLLECTED, COMPILED, AND PROVIOED &Y | NN
Fer] ]
[T
£ | £ | 3 | ARTIST/SERIES TITLE
% Z <) IMPRINT, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE}
= 3 =
—amll NO. 1 B I
1| 3 | 4 | VARIOUS ARTISTS DISNEY'S CHRISTMAS COLLECTION
WALT DISNEY 860887(5.98/7.98) |
5 | | | 4 | READ-ALONG TOY STORY COLLECTION BOX SET |
WALT DISNEY 800709(14.98—)_ B
3 | 5 | 08| VvARIOUS ARTISTS TODDLER FAVORITES
| MUSIC FOR LITI'Lg PEOPLE/KID RHINO 75262/RHINO(3.98/6.98)
4 | 4 |06 | TODDLER TUNES 26 CLASSIC SONGS FOR TODDLERS
| BENSON 84056(3._98/5.98) i -
5 | 5 |55 | VARIOUS ARTISTSA®  DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1
WALT DISNEY 860605(6.98/9.98) -
§ | NEWp | VEGGIE TUNES QUEEN, A KING, AND A VERY BLUE...
BIG IDEA/WORD 86030/LYRICK STUDIOS(6.98.'1_0./98)
7 | 12| 12 | variOUS ARTISTS MICKEY CHRISTMAS: VOL. 2
WALT DISNEY 860803(5.98/7.98)
8 | 7 | 1 | BEAR BEAR IN THE BIG BLUE HOUSE
WALT DISNEY 860640(9.98 Cassette)
9 | g | ; | READ-ALONG WINNIE THE POOH COLLECTION BOXSET
WALT DISNEY 800709(14.98)
10| 5 | & | VARIOUS ARTISTS WOODY'S ROUNDUP
WALT DISNEY 860676(9.98/12.98)
11| & | » | READ-ALONG LITTLE MERMAID COLLECTION BOX SET
WALT DISNEY 800709(14.98)
12 | 15 | 3 | BORIS KARLOFF HOW THE GRINCH STOLE CHRISTMAS
RHINO 75969(7.98/11.98) -
READ-ALONG ONE HUNDRED TWO DALMATIANS
13 NEW ’ WALT DISNEY 860478(9.98 CD)
14 | 14| 7 | WINNIETHE POOH ®  POOH CHRISTMAS HOLIDAY SONGSHUNDRED ACRE
WALT DISNEY 860638(6.98/9.98)
15 | 10| 36 | VARIOUS ARTISTS RADIO DISNEY JAMS VOL. 2
WALT DISNEY 860980(9.98/12.98)
6 | 11 | 5 | rREAD-ALONG TOY STORY 2 CD COMBO
WALT DISNEY 60477(9.99
17 | 19| , | READ-aLONG HOW THE GRINCH STOLE CHRISTMAS
BUENA VISTA 60474(6.98 Cassette)
18 | 13 | 274 | VARIOUS ARTISTS A CLASSIC DISNEY VOL. I - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 860865(10.98/16.98)
19 | 16 | 220 | VARIOUS ARTISTS @ DISNEY'S PRINCESS COLLECTION
WALT DISNEY 860897(9.98/12.98)
20 | 17 | » | READ-ALONG JUNGLE BOOK COLLECTION BOX SET
WALT DISNEY 70928(14.98)
21 | Reenty | VARIOUS ARTISTS — RUDOLPH, FROSTY AND FRIENDS' FAVORITE CHRISTMAS SONGS
SONY WONDER 67766/EPIC(9.98 EQ/13.98)
22 | 20 | 17 | THE POWERPUFF GIRLS HEROES & VILLAINS
RHINO 75848(10.98/16.98)
VARIOUS ARTISTS RADIO DISNEY CHRISTMAS JAMS
23 | NEW ’ WALT DISNEY 860696(12.98 CD)
24 | 15 | 137 | VEGGIE TUNES @ VEGGIE TUNES
BIG IDEA/WORD 9451/LYRICK STUDIOS(6.98/10.98)
CEDARMONT KIDS GOSPEL CHRISTMAS SONGS
25 | NEW ’ BENSON 80001(3.98/5.98)

Children’s recordings: original motion picture soundtracks excluded. ® Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units, with muitimillion sellers indicated by a nurmeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA muitiplies shipments by the number
of discs and/or tapes. Most albums available on cassette and CD. *Asterisk indicates vinyl LP is availabie. Most fape prices, and CD
prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and ail other CD prices, are equivalent prices, which

are projected from wholesate prices.

2000, Billboard/BP1 Communications, and Soundscan, Inc.
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The Children’s Group Cracked The Kids™ Classical Markel
A Decade Ago And Conktinues 70 Lead The Way

BY LARRY LEBLANC

&2\ DRONTE: Celebrating its 10th anniversary, Canada’s classical-music innovator, The
Children’s Group, is widely heralded for acknowledging that children are

important to the growth of classical music.

Retailers and consumers alike recognize the superior quality of its products—audio

CDs, books, interactive CDs, live concerts and educational resources—which are

designed to instill a lifelong love of classical music, great storytelling and stimulating

activities in young children.

In the past decade, the children’s audio market in North America has evolved from

being personality-driven to being largely an event-driven title business. Today, an

expanding number of music-related projects are powering the rapidly expanding licens-

ing and merchandising markets. Soundtracks and TV-driven events now also dominate

the children’s audio market. At the same time, many mass merchants are scaling back on

shelf space dedicated to kids’ audio product.

Yet, in 1999, according to
its president Michelle
Henderson, the Pickering,
Ontario-based label with a
staff of 9, did a whopping $9
million (Canadian) in sales.
In the past decade, it has
sold 4 million albums. This
includes 2 million units of
its “Classical Kids” series,
and 1 million units of its
three-year-old “The Mozart
Effect” series.

The Children’s Group is
distributed in the U.S. by
Atlantic/WEA and Children’s
Book Store Distribution;
and, in Canada, by Warner
Music Canada.

During the decade, The Children’s Group carved out its
own market niche against competition from toys, games,
interactive media and video-driven releases of such
licensed characters as Barney, Pokémon, Rugrats and
Teletubbies—and against the sales clout of children’s
market heavyweights like Walt Disney Records, Sony
Wonder and Kid Rhino.

“The Children’s Group first carved out a niche between
genres with upper-demographic children and the classical
market,” explains Barry Bender, national director for spe-
cial products at WEA Distribution U.S. “Then they contin-
ued to hold their ground. Now every label on earth is com-
ing out with “The Mozart Effect’ or ‘Classical is good for
your children’ types of titles at all price points. However,
The Children’s Group were the pioneers.”

“We have had great success with “The Mozart Effect’

Hinckle and Glinert departed after a 1992 restructuring,
in which the company merged with its American distribut-
ing arm, Children’s Book Store Distribution.

Prior to the nid-"70s, Canadian music stores had tiny
children’s sections that were dominated by $2.98 and
$3.98 American releases, film soundtracks and a handful
of Canadian recordings by the Travellers and Bobby
Gimby

As the first big wave of baby-boomers’ children hit the
preschool stage in the mid-"70s, a vibrant children’s mar-
ket developed in Canada—boosted by CBC-Radio, the
Sam The Record Man retail chain and the Toronto-based
Children’s Book Store—with such now-familiar names as
Raffi, Fred Penner, Eric Nagler and Sharon, Lois & Bram.
“The renaissance of quality children’s music in North
America began in Canada,” says Duncan.

For 26 years, until its closing earlier this year, Hy and
Judy Sarick operated the Children’s Book Store in
Toronto, the biggest kids’ book and music outlet in the
world. “When we opened the store in 1974, Raffi came in,”
recalls Hy Sarick. “After his success, 1 began looking for
good children’s recordings. 1 also thought there was a
market for classical music for children. Then Susan

Hammond came along

l0zart
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series and ‘Classical Kids,”” reports Stewart Duncan, direc-
tor of music at the Indigo Books Records & Cafe chain,
which operates 16 stores in Canada. “A lot of parents want
more than background music for their kids. They want
something that is good for their children but entertaining
as well.”

“The type of things this label does is what is going to
save the classical-music business,” says Chad Davis, classi-
cal and world-music buyer at Wherehouse Entertainment
in the U.S. “With cut-backs in school programs, we proba-
bly lost three generations of classical buyers.”

CANADA’S CHILDREN’S RENAISSANCE
The Children’s Group was founded by principal owners
Hy & Judy Sarick and minority owners Susan and Michael
Hammond, along with Bob Hinckle and Ed Glinert.

with ‘Classical Kids,” and 1t
sold extremely well.”

The Children’s Group’s
centerpiece remains its
groundbreaking “Classical
Kids” series, developed and
produced by Hammond.
This line of musical/histori-
cal fantasies of music and
spoken-word by profession-
al and amateur actors
includes “Mr. Bach Comes
To Call,” “Beethoven Lives
Upstairs,” “Daydreams &
Lullabies,” “Mozart’s Magic
Fantasy,” “Tchaikovsky
Discovers America,”’
“Vivaldi’s Ring Of Mystery,”
“Hallelujah Handel,”
“Mozart’s Magic Fantasy,” “Mozart’s Magnificent Voyage”
and “Song Of The Unicorn” (narrated by actor Jeremy
[rons)

A former classically trained concert pianist and mother
of two daughters, Hammond began her venture from her
home in Toronto. Her first production was an audio
recording of “Mr. Bach Comes To Call” in 1988 at a cost of
$450 (Canadian).

“No label would touch *Mr. Bach Comes To Call’ until 1
had proven it [by independently selling the album for six
months],” recalls Hammond. “A&M Canada then picked it
up [for distribution], which helped us to release
‘Beethoven’ in Canada. Then BMG Kidz picked us up in
the US"

Still, The Children’s Group’s sales and marketing head,
Continued on page 106
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The Ghildren’s Group

BY CATHERINE CELLA

)eelhoven, Vivaldi, Mozart and ‘Tchaikovsky are
names known throughout the world, and The
Children’s Group is working to have its product

heard "round the world, too.

“Going international is important for our mission, which
is to instll a lifelong love
of classical music in chil-
dren,” notes president
Michelle Ilenderson.
“Certainly, with classical
music being international
in its appeal and with
there being children all
over the world, our prod-
ucts are perfectly poised
for the international
market.”

Since 1994, The Child-
ren’s Group has enjoyed
a licensing agreement
with BMG Australia for
“Classical Kids.” This
nine-volume audio series
pairs a child-centered
story with a composer
and his music in such titles as “Beethoven Lives Upstairs,”
“Hallelujah Handel” and “Song Of The Unicorn.” BMG
even brought “Classical Kids” producer Susan Hammond
for a two-week promotional tour Down Under.

By the end of this year, The Children’s Group expects to
expand its international licensing. “We are currently nego-
tiating with a major multinational, multimedia company
that has forays into television with affiliates in all the major
countries,” Henderson reports.

She anticipates great interest in both “Classical Kids” and
the eight-volume “Mozart Effect” series. “Don Campbell’s
books have been translated into 20 languages,” notes

st

Thomas Verny

Henderson. “Obviously, there is a hunger for this type of

mformation across all countries, languages and cultures.”

Briefly, the “Mozart Effect” uses music to enhance chil-
dren’s intellectual, emotional and creative development.
Campbell writes in his new book, “The Mozart Effect For
Children” (Harper Collins, August 2000), “Mozart is an
ideal transition from a world of noise to an orderly and
organized thinking system.”

Why Mozart? Henderson explains, “His music is not
overly emotional in the way Beethoven’s is. It’s simpler
and structured. Because of its mathematical hase, Mozart’s
music is processed in a different center in the brain from
more highly charged, emotional melodies.”

Henderson believes the “Mozart Effect” audios can do
well internationally not only because children learn at
steady rates of development but also because the discovery
originated in France. In the 1940s and beyond, Campbell’s
mentor, Dr. Alfred Tomatis, conducted research showing
the connection between Mozart’s music and learning skills.
Now nearly a hundred Tomatis Listening Centers around
the world treat children for everything from autism to
learning disorders.

Continued on page 104
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first person she contacted was

Juar “Classical Kids” had gone.

The Billboard Inferview

The Children’s Group President Wants To “Instill In Young Children A Lifelong

Love Of Classical Music, Classic Stories And Stimulating Activities.”

hen  Michelle

Pickering, Ontario-based The Children’s Group,

was nolified  froe years

Henderson, president

BY LARRY LEBLANC

of the

ago that Michael [ackson was
excerpling a clip from the album
“Beethoven Lives Upstairs” for
has “1IStory: Past, Present And
Future—Book 17 album, the

her father, Joe Summers, then
of PolyGram |
Group Canada. As national |
sales  manager of  Moloun
Records m Detroit in the 70s,
he had worked to launch the
career of the Jackson 5. “I still |
have a picture in my office of me '
having breakfast with Michael |
when he was 9 and | was 8, |
recalls Henderson. “lor |

vice-charrman

Michael to use this excerpt was
an incredible recognition of how

As I was moving recently, | |
came across the original copy of
the licensing contract with my
signature and  Michael’s. 1t’s
one of the special momentoes of
my career.”

A former salesperson at AGM Records,
Henderson joined The Children’s Group soon
after its start-up. She had been part of the
“Beethoven Lives Upstairs” success because she
had been selling the album for AGM. She was
approached by The Children’s Group’s co-

What was the challenge a decade
ago of you moving from A&M, which
had just been acquired by PolyGram
four months earlier, to a smaili fabel
like The Children’s Group?

It was making a move from a company
selling everything from pop to jazz, as well
as metal and marching bands, and with a
schedule of 20 releases every two weeks
The biggest attraction in making the change
was that there could be dedicated, long-
term marketing project-by-project. That’s a
luxury you never have at a major record
company.

One of the halimarks of The
Children’s Group seems to be that
you incorporate pop-music market-
ing principles in the marketing of
classical and children’s music.

One of the things that has made The
Children’s Group so successtul is that we do
incorporate pop-music marketing princi-

REGORDINES
WERE ONGE DEEMED
APPROPRIATE FDR ABES
a T0 12. NOW THAT
HAS GONE DOWN T0
B-YEARS-OLD. PARENTS
LET THEIR KIDS LISTEN

T0 BRITNEY SPEARS,
CHRISTINA AGUILERA
AND THE BAGKSTREET
BOYS. OUR PRODUCTS
GOMPETE WITH THEIR

MUSIC AND THEIR
7
MERCHANDISING.

founder Hy Sarick to set up an independent distribution arm
lo market “Classical Kids” in the U.S. She took the job because

she so passionately believed in the

“Classical Kids” product.
“Michelle

faumor, tremendous class, market-

brings  passion,
ing acumen and a huge sensilivr-
ty to our product,” says “Classical
Kuds™ onginator Susan Ham-
mond. I love watching her work
a floor al a convention.”
“Michelle is such an amazing
and powerful woman,” says the
label’s newest artist, Dini Petly,
one of Canada’s top TV person-
alities, who wrote and performs
“The Queen, The Bear & The
| Bumblebee.” “I'm thrilled to be
| in business with her. I faxed her
| my poem, and she immediately
| called to say, ‘We're doing this!’”

| “Michelle is always looking
fm somelhing different,” says
| Garry Newman, president of
Warner Music Canada, which
distributes The Children’s
| Group in Canada. “Dint Petty’s
- " The Queen, The Bear & The
Bumblebee,” for example, is so dif-
ferent, I think it will be very successful. Th<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>