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OUT NOW!
FEATURING

“KILL ALL HIPPIES”
“SWASTIKA EYES”

XTRMNTR is a sober, brutaily wvisceral

experience..The Primals spew vitriol that

is powertully, unwaverinigy in the pocket”
Rolling Stone

PRIMAL SCREAM’S FIRST
HEADLINING TOUR IH 8 YERRS
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IN THE NEWS

NARM Issues Position

Paper On E-Commerce
See Page 10

HEATSEEKERS

Polydor Teen Act S Glub 7
Hits No. 1 With U.S. Debut

See Page 24

Questions Linger After Labels’ Victory

BY EILEEN FITZPATRICK

LOS ANGELES—While the music
industry is calling a judge’s ruling
against MP3.com a vietory, it is but
one battle in what is shaping up to

the debut of the service, which allows
users to access albums via a person-
al Internet account. The RIAA sue-
cessfully argued that MP3.com had
illegally amassed a database of more

BY MELINDA NEWMAN

LOS ANGELES—Following the
long-expected May 2 announcement
of Antonio “L.A.”

be a long war
over maintaining
rightful control
of copyright per-

Sony, Universal Link For Web
Subscription Service
Page 10

than 45,000 CDs |

for the service.
In a statement,

RIAA president/

Reid as president/
CEO of Arista
Records (Bill-
boardBulletin,

formances and
music on the Internet.

In a recent summary judgment,
(BillboardBulletin, May 2), U.S.
District Judge Jed Rakoff ruled that
MP3.com’s My.MP3 service violated
copyrights of member companies of
the Recording Industry Assn. of
America (RIAA). The RTAA had
filed the lawsuit on behalf of its label
members in January within weeks of

Majors All Move
Toward End 0f MAP

BY ED CHRISTMAN
NEW YORK—With all five of the
major labels now having apparent-
ly signed the Federal Trade Com-
mission’s (FTC) consent decrees
that will eliminate their minimum-
advertised-price (MAP) policies
(BillboardBulletin, May 3), the
FTC is expected to publicly post the
ruling imminently and invite public
comment.
The Warner Music Grou) signed
a decree in January but didn’t dis-
close that information until early
April, when it filed its 10-K form
with the Securities and Exchange
Commission. Sources say the other
majors signed the consent decree
sometime during the April 27-May 1
(Continued on page 146)

CEO Hilary
Rosen said the trade group was
pleased with the decision but wouldn’t

May 3), succeed-
ing Clive Davis,
managers of

Arista’s Reid To Seek
A Galm Transition

intentions in making as smooth a
transition as possible,” says David
Passick, who manages developing
Arista rock acts
Angie Aparo and
Sister Seven.
“However, transi-
tions, unfortunate-
ly, do not happen
smoothly from a
. Friday to a Mon-
ZELNICK

comment further. Arista acts say day. I think we

As the case moves into the penalty | they expectevery- S have to accept the
phase, My.MP3 continues to operate | thing to calm | A4 fact that there is
until damages can be assessed. down following | IEB INVR €S ENTERTAINMENT | going to be a tran-

what could be a
rocky transition period.
“TI'm sure that everybody there

In fact, MP3.com CEO Michael
Robertson suays that the service will
continue to operate even if it is forced

(Continued on page 145)

and L.A. Reid will have the best of

sition period, and
that things will be put on hold for a
minute. Ultimately, 1 have faith that

(Continued on page 146)

R&B Retail Doesn’t Fear Net

But Merchants Are Urged To Upgrade Services

BY GAIL MITCHELL
LOS ANGELES—Despite the
Internet’s rapid growth, African-
American independent retailers
contend they have a
three- to five-year win-

“My advice to retailers is to
just upgrade your service. After
all, if you've been in business for
any period of time, it wasn’t the
Internet or any of the
new technologv that

[

| |
dow before = | " ___ built our
it becomes | | business-
a major | fm | : <‘ gl?mi Q| es in the
threat. ‘ ”‘{ / ,} | Ca f11'st'
And by Dwn%%s" 1‘ ? | place,’
using that | emares | | 4 \/ S ay s
time to | DANIELS ‘ George
upgrade Daniels,

owner of 30-year-old Chicago
mainstay George’s Music Room.

services, cross-promote, further
build customer bases, and solidi-

“So I don’t feel threatened. The
best advertisement has always
(Continued on page 153)

fy ownership control via their
own Web sites, they hope the
threat will be defused.

| 3|

Womack Inspires
On MCA’s ‘Dance’

BY DEBORAH EVANS PRICE
NASHVILLE—Every so often a
song comes along in an artist’s ca-
reer that serves as a defining mo-
ment. “I Hope You Dance” is that
moment for Lee Ann Womack.

“It’s a career record,” says MCA
Nashville chairman Bruce Hinton.
“Every now and then, there’s the per-
fect match of song and artist. To me,
it’s definitely on anyone’s serious list
to be considered for song of the year.

(Continued on page 145)
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Atlantic, ADL Team For Album Gampaign

BY MARILYN A. GILLEN

NEW YORK—Wnhile America Online (AOL)
and Time Warner are awaiting consumma-
tion of their planned mega-merger, the first
synergistic fruit of the pairing is already evi-
dent in a forthcoming album from Atlantic
Records act matchbox twenty.

“Mad Season By matchbox twenty,” due
May 23 worldwide on Melisma/Lava/Atlantic
(Billboard, April 1), will be the focus of what
Atlantic Records executive VP/GM Ron
Shapiro calls “a groundbreaking, interactive
marketing campaign the likes of which has
never been done before.”

In true back-scratching fashion, the initia-
tive is designed not only to expose AOL’s 22
million subseribers to the music of matchbox
twenty but also to put AOL’s services and
music-related prod-
ucts directly into the
hands of matchbox
twenty fans.

Among the key
elements in the mul-
tifaceted global pro-
motion are inclusion
of several pieces of
AOL software on the
CD itself, as well as
extensive tie-ins
between the album and the band and a wide
range of AOL properties worldwide. Album
packaging will flag the inclusion of the added
interactive material, according to Shapiro.

Atlantic says initial album shipments will
be slightly more than 1 million. The group’s
previous release, 1996’s “Yourself Or Some-
one Like You,” has sold 6.9 million copies in
the U.S., according to SoundScan.

Among the online events planned for AOL
members are a special AOL band area that
will have music previews, videoclips, tour
news, photos, and links to the act’s official Web
site; ongoing tour coverage from dates along
the band’s club trek, beginning May 16; an
online chat with the group on May 22, which
will be available simultaneously to AOL sub-
seribers in the U.S., Canada, Australia, and
the U.K., among other territories; and a band
tie-in to the launch of AOL’s new You've Got
Pictures service, which will see the members
of matchbox twenty choosing the winner of a
“mad season”-themed digital photo contest.

As the online service promotes the band,
so too will the act help promote AOL’s ven-
tures. Each matchbox twenty CD will be bun-
dled with two AOL-owned Internet music
player properties, which are used to play back
music online: a dedicated Spinner player and

SHAPIRO

COPYRIGHTS, WORK-FOR-HIRE & NAPSTER
Artists must speak out! As explained in
my Jan. 29 Billboard commentary (“C’Right
Change Spells Trouble For Artists”), Con-
gress amended the Copyright Act by adding
“sound recordings” to the definition of
works that may be considered “works made
for hire.” As a result, featured artists could
lose the right, previously existing in the
Copyright Act, to regain ownership of their
sound recordings after 35 years from the
date of copyright. Artistic control of the
recordings and the future stream of income
generated by them are at stake, The Amer-
ican Federation of Television and Radio Art-
ists (AFTRA) has been working tirelessly
to reverse this harmful change. It’s time for
everyone concerned with this ill-advised

a customized version of AOL’s WinAmp play-
er with a matchbox twenty skin. (“Skin”
refers to the player’s aesthetic appearance.)

The Spinner player offers direct access to
a band-designed Internet channel, dubbed
“matchbox twenty radio,” while the WinAmp
player will give the user access to a live bonus
track, “You And I And 1.”

Users do not need to be AOL subscribers
to aceess and use the players or the Internet
channel and the bonus track, according to
Josh Felser, GM of Spinner/Nullsoft, two AOL
properties.

Those who want to sign up, however, will
be welcomed aboard: Discs also contain AOL
start-up software offering the opportunity to
sign up for a free trial subscription to the ser-
vice, according to an AOL spokeswoman.

Shapiro declined
to offer any specifics
regarding terms of
the software deal
with AQOL, calling it
only “win-win for
everybody.”

AOL has done
such start-up bundling deals before with other
labels, but this marks the first time it has put
its Spinner and WinAmp players directly onto
amusic product.

“While you've seen online promotions for
music before, this is really the first time that
we've brought together so many different
pieces of the promotional puzzle, including
value-added content and software on the CD,”
says Felser. “It’s great for matchbox 20 fans
who just purchased the CD, because now they
get a bonus track and a cool custom version of
both of our players, and it's great for us because
they also get introduced to our music services.”

While the inclusion of interactive elements
or “hyperlinks” on music CDs—which move
users into the online environment where they
could, conceivably, buy product from other
Web merchants or labels—is a primary com-
plaint in a suit filed by the National Assn. of
Recording Merchandisers (NARM) against
Sony Music, Shapiro says he anticipates no
problems with the matchbox twenty bundles.

“The whole intent of this is marketing and
promotion for matchbox twenty and AOL,” he
says. “The intent is not to be selling match-
box twenty albums outside of our retail part-
ner base.”

NARM representatives could not be
reached for comment by press time.

Michael Lippman, manager of matchbox
twenty, says the upside of the cross-promo-
tional opportunities in the AOL/Time Warn-

LETTER:S

er merger was immediately evident—and
appealing—to him when news of it broke.

“It was a light bulb going off,” he says. ‘As
we were making this record and we saw the
Internet developing, we were trying to figure
out what we could do to make sure that we
continue to have a relationship with the kids.
That’s the most important thing for us.

“So then when AOL and Time Warner
[agreed to merge), I called [Warner Music
Group chairman/CEO] Roger Ames and said,
‘Here’s the perfect opportunity to do some-
thing special,’ ” Lippman adds. “And I'm real-
ly happy with how it turned out—even more
so than I expected to be.”

Atlantic’s Shapiro also says that the desire
to do something “special” was the spark for
the campaign. “Matehbox twenty is one of our

biggest-selling

albums and our
ATLANTIC

biggest stars, and
this  sophomore
album of theirs is not
only so hugely antic-
ipated after their
debut album
achieved diamond award [certification] sta-
tus, but certainly even more so after [band
member] Rob Thomas’ celebrated turn with
Santana [on the Grammy-winning “Smooth”
from Santana’s “Supernatural” album].

“So we were of course already sitting
around thinking, ‘What kinds of things can
we launch and market this record with that
have never been done before? How big can we
make it, not just because of the anticipation
but because of how brilliant we think this
album is?’ ” Shapiro continues.

“So we were in the mind-frame of ‘un-
precedented, big, huge,” and the backdrop of
that, of course, were the mergers going on
with our parent company, one of which was
AOL [and the other being Warner Music’s
merger with EMI Recorded Music],” he says.
“So, needless to say, we thought, ‘Oh God,
AOL; let’s go talk to AOL.”

Shapiro adds that Atlantic has consistent-
ly looked to mine promotional and marketing
opportunities from its related companies, who-
ever they may be, including the WB Network
and Time Warner’s film and cable operations.

“We always try to avail ourselves of syner-
gies in the relationships with our sister com-
panies,” he says. “We've been very pro-active
on those fronts and have broken acts through
them. We are very synergy-minded. So I say
to our parent company; ‘Keep on merging, and
we'll keep exploring opportunities with our
partners.””

202-225-3121, advise them of your concern
on this issue, and urge them to eliminate the
new amendment and protect artists’ rights.
Ann E. Chaitovitz

National Representative/Staff Counsel,
AFTRA

New York

In “Letters” in Billboard’s April 29 issue,
artist Christine Lavin makes the case that
because record labels unfairly exploit their
artists by laying claim to a disproportionate
share of royalties, they deserve to be ripped
off by rogue entities such as Napster. Lavin
confuses two separate issues: the onerous
nature of recording contracts and simple
copyright infringement. Theft of intellectu-
al property is just that—theft—regardless

labels themselves, I suppose) disagrees with
Lavin that artists regularly get raw label
deals, but in the event they were getting
their fair share, they would still be as vic-
timized [by Napster] as the labels. She says,
“The rules have changed,” but the rules have
not changed; copyright law is copyright law.
Furthermore, the laws of supply and de-
mand have survived every business innova-
tion, and the Internet will not escape. No
Web-based entity will ever get people to buy
what they don’t want—just ask the folks at
Nasdaq! That a respected veteran like Lavin
cannot recognize these principles is dis-
heartening and another case of musicians not
being good businesspeople. That's the “rule”

that ought to change.
Jefferson Thomas

change to call your U.S. representative at  of the rightful owners. No one (except the New York
- PRESIDENT: Howard Lander
. A— _ o -
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* TOMORROW TODAY * AL JARREAU ¢ GRP
NEW AGE 18
#* NOUVEAU FLAMENCO * OTTMAR LIEBERT * HIGHER OCTAVE
POP CATALOG T
4 MY OWN PRISON = CREED * WIND-UP
R&B/HIP-HOP 33
# THE HEAT * TONI BRAXTON * LAFACE
* THE BILLBOARD HOT 100 *
A MARIA MARIA 148
SANTANA FEATURING THE PRODUCT G&B * ARISTA
ADULT CONTEMPORARY 139
* BREATHE * FAITH HILL * WARNER BROS.
ADULT TOP 40 139
* EVERYTHING YOU WANT * VERTICAL HORIZON * RCA
COUNTRY 39
4 BUY ME A ROSE * KENNY ROGERS * DREAMCATCHER
DANCE / CLUB PLAY 35
% IFIT DON'T FIT » ABIGAIL * GROOVILICIOUS
DANCE / MAXI-SINGLES SALES 35
% SAY MY NAME * DESTINY'S CHILD * COLUMBIA
HOT LATIN TRACKS 17
% A PURO DOLOR * SON BY FOUR * SONY DISCOS
R&B/HIP-HOP 30
* HE WASN'T MAN ENOUGH * TONI BRAXTON * LAFACE
% WOBBLE WOBBLE = 504 BOYZ * NO LMIT
ROCK / MAINSTREAM ROCK TRACKS 141
# KRYPTONITE * 3 DOORS DOWN * REPUBLIC
ROCK / MODERN ROCK TRACKS 141
% OTHERSIDE * RED HOT CHILI PEPPERS * WARNER BROS.
TOP 40 TRACKS 142
4 I TRY * MACY GRAY * EPIC
* TOP VIDEO SALES °
* STAR WARS: EPISODE 1 - THE PHANTOM MENACE 133
FOXVIDEO
DVD SALES 133
% END OF DAYS * UNIVERSAL STUDIOS HOME VIDEO
KID VIDEO 134
# MARY-KATE & ASHLEY: SWITCHING GOALS * DUALSTAR VIDEO
RENTALS 133

% THE SIXTH SENSE * HOWYWOOD PICTURES HOME VIDEQ

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

BLUES

W BLUES AT SUNRISE
STEVIE RAY VAUGHAN AND DOUBLE TROUBLE * LEGACY

CONTEMPORARY CHRISTIAN

% GOD IS WORKING - LIVE
THE BROOKLYN TABERNACLE CHOIR * M2 COMMUNICATIONS

GOSPEL

% GOD IS WORKING - LIVE
THE BROOKLYN TABERNACLE CHOIR * M2 COMMUNICATIONS

KID AUDIO
# RADIO DISNEY JAMS VOL. 2 * VARIOUS ARTISTS * WAIT DISNEY

THE BILLBOARD LATIN 50
% ENTRE TUS BRAZOS * ALEJANDRO FERNANDEZ * SONY DISCOS

MUSIC VIDEO
* MEMPHIS HOMECOMING
BILL & GLORIA GAITHER * SPRING HOUSE VIDEO

REGGAE
% CHANT DOWN BABYLON ¢ BOB MARLEY * TUFF GONG / ISLAND

WORLD MUSIC
% SOGNO * ANDREA BOCELLI * POLYDOR

Jive Works Net To Help Spears Do It Again

BY GORDON MASSON
LONDON—Jive Records is using Inter-
net-bred marketing techniques to support
the global launch of Britney Spears’ sec-
ond album, “Oops! ... 1 Did It Again.” A
dilemma in the artist’s schedule is the main
reason behind the campaign, which sees
the teenager involved in some global activ-
ity of her own, courtesy of live promotion-
al performances May 2 in Japan and May
5in France.

The launch events, in Tokyo and Paris,
are being touted by Jive as among the most
ambitious ever staged for the internation-
al debut of a new album.

Joined by 1,000 members of the world’s
leading consumer media from more than 29
countries, Spears is taking part in press
conferences, photo shoots, TV news broad-
casts, and one-on-one interviews ahead of
the album’s release—May 3 in Japan, May
18 everywhere else. Zomba imprint Jive
hopes that the four-day stint between Tokyo
and Paris will be the catalyst to propel

Spears’ latest offering on to even greater
achievements than those of her multi-plat-
inum debut set, . . . Baby One More Time.”

Both of the launch events involve an
onstage interview with the artist, the
screening of exclusive
behind-the-scenes video
footage, and a live per-
formance that will
include songs from
“Oops! ... I Did It
Again”

Stuart Watson, man-
aging director of Zomba
International Record
Group, says the use of the Internet will not
help cut the promo costs; he points to the
cost of flying in hundreds of journalists to
rendezvous with Spears. He tells Bill-
board, “If a superstar artist could possi-
bly put themselves in every territory of the
world to do their promotion, it would be
great, but let’s be realistic. . . It’s time now
to start bringing the media to the artist

WATSON

rather than the artist to the media.

“As a result, we decided to do an
Asia/Pacific and a European launch and
to fly the media to Britney,” he adds.
“This was driven by the fact that we had
a limited period only for international pro-
motion. That period is seven days, so we
had to come up with something to cover
the world.”

Zomba and its imprint Jive are har-
nessing the power of the Internet with a
strategy that includes the Webcasting of
both launch events. International viewing
pages have been created to allow local Web
site partners to access the available con-
tent. A range of additional online initiatives
will be exploited locally by Zomba Inter-
national Record Group offices around the
world.

RealNetworks is Jive’s exclusive
streaming partner for the two regional
launch events. The content is being edit-
ed, uploaded, and streamed on demand

(Continued on page 149)
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NARM Takes Stand On E-Commerce

Position Paper Outlines Rights Of Consumers, Retailers

BY ED CHRISTMAN

NEW YORK—In an attempt to make
sure that consumer rights are taken
into consideration as the industry
moves toward electronic distribution,
the National Assn. of Recording Mer-
chandisers (NARM) is issuing a posi-
tion paper titled “Baseline Principles
For Online Commerce In Music.”

The paper addresses concerns
about consumers’ right to privacy, con-
fidentiality, and even anonymity. Also
discussed in the paper are consumer
rights under the “first-sale doctrine,”
which ensures that consumers are
free to loan music to friends, take it to
parties, or give it away.

While labels and technology com-
panies so far have had the most input
in shaping the electronic distribution
business models, Pam Horovitz,
NARM president, points out that the
“one voice not currently represented
at any of the discussions of E-com-
merce of music is the one voice with-
out whom the business of music has no
business: the music consumer.”

Five Songwriters
Win Top Honors At
BMI Latin Awards

BY JILL PESSELNICK
LOS ANGELES—*“Livin’ La Vida
Loca” earned the song of the year

award at BMI’s seventh annual Latin
Awards, held May 1 at the Regent
gle, co-written by Robi “Draco” Rosa
and published by A Phantom Vox and
Warner-Tamerlane Publishing, was
the most-performed song in the BMI
Latin catalog this
An unprecedent-
ed five songwriters
i tied for the song-
| writer of the year
award with three
year’s songwriter of the year, Kike San-
tander (“Decir Adiés,” “Te Vas,” “Tu
Amor”), Estefano (“Ciega, Sordomu-
da,” “Dejaria Todo,” “Td”), Marco
Antonio Pérez (“A Mi Qué Me Quedd,”
tero of Los Tucanes De Tijuana (‘Amor
Planténico,” “Desde Que Te Amo,”
“Hotel Corazon”), and solo artist Shaki-
ra (“Ciega, Sordomuda,” “Inevitable,”
“rI\li”)‘
ners, with two songs each, included
Rosa (“Livin’ La Vida Loea,” “Perdido
Sin Ti”), Miguel Mendoza (“Amor
Maldito,” “Qué Mas Te Puedo Dar”),
and Alejandro Sanz (“Aquello Que Me
In the publishing arena, Warner
Music Publishing, comprising Warn-
er-Tamerlane Publishing and Right-
song Musie, received its second pub-
lisher of the year award. Eight of its
were on the most-performed list.
Several other publishers were
awarded multiple citations of achieve-
ment. Six awards were granted to
FIPP International/Foreign Import-

Beverly Wilshire Hotel here. The sin-
past eligibility year.
songs each. The winners were last
“Huracén,” “Perdedor”), Mario Quin-
Other multi-award songwriter win-
Diste,” “Corazén Partio”).
songs, including “Livin’ La Vida Loca,”
(Continued on page 155)

Also, she points out that the “one
voice whose input appears to be un-
dervalued is the voice with the most
direct contact with the consumer: the
music retailer.”

Horovitz says the position paper
came about partly because of NARM’s
inclusion in the Secure Digital Music
Initiative (SDMT), in which the industry
has established technology guidelines
to ensure music can be transmitted
securely and to ensure inter-operabili-
ty. “SDMI is supposed to be agnostic to
business models, but we are concerned
that is not happening,” she says. “Some
aspects of the SDMI specs don’t have
anything to do with the technology but
are bleeding over into SDMI. We think
that some of these larger issues should
be discussed outside SDMI auspices.”

Looking at it another way, she says,
“if Grandma is buying music for junior,
isn't it better for that transaction to be
anonymous? We think having the
option of providing consumer
anonymity may be a necessary piece
to the digital equation.”

Furthermore, Horovitz points out
there is “a long history in the business
that when people purchase music, they
can loan it to friends, take it to parties,
and give it away. The paper states that
‘copy protection systems should not
interfere with the ability to continue
such practices.””

And if copy protection systems do
interfere with such practices, the in-
dustry should discuss “how we are
going to market the music to consum-
ers if they can’t do those things any-

For example,
“there has been no
discussion within
the industry about
the fact that the

NARM

more,” says Horo-
vitz. “If we are
changing that
model, let’s think
carefully of how

record companies
are beginning to rethink the legal def-
inition of what they are selling,” she

“says. “If some believe that the down-

load must be in the form of a licensed
agreement between the consumer and
the record company or between the
record company and the retailer, then
the terms of that agreement have yet
to be addressed, and switching to that
and away from the idea of selling
music should be discussed.”

Moreover, since the online shopping
experience often comes with the col-
lection of consumer data or, at the very
least, the E-mail address of the con-
sumer, the “notion of anonymity needs
to be discussed in the marketplace,”
she says.

For example, Horovitz says, look at
the Columbine High School tragedy in
Littleton, Colo. “The next time there
is a shooting, the police, the press, and
people will want to know what music
the shooters are listening to. Right
now your video rental records are pro-
tected by law; but your music choices
aren’t,” she says.

we do it and how
we sell it to consumers.”

Another part of the position paper
states that digital rights management
(DRM) shouldn’t be misused to cir-
cumvent restrictions imposed upon
copyright owners by law, such as tech-
nologically extending the copyright
term. Also, “no DRM system . ..
should go beyond the minimum neces-
sary to prevent and detect infringe-
ment of lawfully created copyrights.”

The paper also stakes territory on
protecting retailers’ rights, pointing
out that as the majors’ business mod-
els come into place, the retailers may
suffer “irreparable harm to their own
customer bases . .. due to unethical
industry practices, restrictive trading
policies, and the use of shortsighted
business strategies that devalue the
consumer, the product, and the online
shopping method.”

Horovitz says that the position pap-
er likely will become a better docu-
ment as NARM gets feedback from
the different constituents in the
industry.

Unsigned/Small-Label Acts
To Be Topic Of Web Hearing

BY BILL HOLLAND
WASHINGTON, D.C.—The issue of
whether unaffiliated U.S. recording
artists or those signed to small inde-
pendent labels have been able to take
full economic advantage of the Inter-
net will be the subject of an overview
hearing May 24 by the House of Rep-
resentatives’ Small Business Com-
mittee.

The music-related hearing is unusu-
al for the committee, but a spokesman
explains that since unaffiliated and
small-label artists have been pioneers
on the Net, both in selling product and
offering sound snippets or full down-
loads, the lawmakers want to study
how they have fared in the new digi-
tal/electronic marketplace.

As a staffer for the committee
explains, “The committee members
want to see how these artists can
take advantage of the new digital
means of distribution.”

Committee staff will demonstrate
the “legal” downloading of music
from an MP3 site at the hearing, ac-
cording to a staffer.

Independent musicians and musi-
cal groups, many of whom constant-
ly tour throughout the country or in
their regions, have used Web sites
and E-commerce as adjuncts to the
normal business of selling their CDs
in local stores and at gigs.

One certain line of questioning the
committee members are expected to
pursue is whether any of the many
thousands of independent artists on
the Web, including relatively unex-
posed regional and local artists, can
achieve the necessary exposure to
develop a large enough listenership
to sell enough product to survive
without the publicity and marketing
exposure provided by larger labels.

With the growth of the digital

(Continued on page 137)

BY MARILYN A. GILLEN

NEW YORK—The joint-venture
Internet initiative announced May 2
by Sony Music Entertainment and
Universal Music Group (UMG) marks
both a new alignment among the
major-label powers and a fresh
approach by them to the question of
how to reap revenues from the move-
ment of music online.

The venture will see the two com-
panies working together to develop a
subscription-based service for music
and video content across multiple plat-
forms (BillboardBulletin, May 3).

UMG had previously worked with
BMG on an online initiative dubbed
Nigel and is a co-owner with BMG of
the online content/commerce site Get-
Music. Sony has close ties with Warn-
er—which is preparing to merge with
America Online—via their jointly
owned Columbia House record club
and online operation.

“It’s good that these guys are
beginning to think beyond the ‘prod-
uct’ format that they’ve been locked
into since the dawn of the recorded
music industry,” says Aram Sinn-
reich, an analyst at Jupiter Commu-
nications who is a strong advocate of
the subscription approach.

“There’s no question that consumer
use of online music is going to dictate
the models that are successful in the
future, and obviously the incredibly

aony, Universal Plan
Net Music Subseriptions

rapid growth of Napster has demon-
strated that there’s a demand for a
subscriptionlike service on the con-
sumer end,” he adds. “The only ques-
tion is how to make that happen on the
intellectual property end and how to
build a revenue model out of it. And
that's pretty much just a question of
the devil being in the details.”

MP3.com also announced May 2
that it had launched an on-demand
music subscription service, the Clas-
sical Music Channel, offering streams
and downloads for $9.99 per month.
The channel has more than 3,400
streamed tracks and more than 300
downloads, according to MP3.com
director of channel programming
Chris Montgomery.

Meanwhile, Horsham, Pa.-based
MusicChoice.com says it plans to
expand its cable and satellite music-
subscription model to the Internet by
launching a subscription area on its
Web site called Backstage Pass.

For an annual fee of $4.99, visitors
will have access to 30 streamed mu-
sic channels, audio and video on-de-
mand programming, and exclusive
downloads, chats, and contests, ac-
cording to the company.

MusicChoice is a partnership
among Motorola, several cable com-
panies, Sony Corp., Warner Music
Group, EMI Recorded Music, and,

(Continued on page 155)

Hill, McGraw, Lonestar
Among AGM’s Winners

BY DEBORAH EVANS PRICE
LOS ANGELES—Faith Hill, Tim
McGraw, Lonestar, and Dixie Chicks
are poised for record sales spikes in the
wake of the 35th annual Academy of
Country Music (ACM) Awards.

Hill took home trophies for top fe-
male vocalist and video for “Breathe”
from the awards show May 3 at the Un-
iversal Amphitheatre. Lonestar won
both single and song of the year honors
for its erossover hit
‘Amazed” (written
by Aimee Mayo,
Chris Lindsey, and
Marv Green). And
the Chicks nabbed
their second consec-
utive wins in both
the group and al-
bum of the year categories.

Shania T'wain, who was not on hand
for the awards, was named entertain-
er of the year.

“With CBS the major network that
it is, retail is a big winner,” said Jeff
Stoltz, senior buyer for the Torrance,
Calif -based Wherehouse chain. “Coun-
try fans are a real dedicated audience.
Faith is my pick to click. Knowing the
kind of performance that she can
knock out, we saw a great pop with her
after the Oscars; now her name is out
there. It'll pop even harder.”

Hill and MceGraw, who are married,
both won their second consecutive

HILL

awards in the female and male vocalist
categories. “The celebration is just
double,” said Hill backstage. “It’s great
to be able to win them together.”

The duo performed a new single,
“Let’'s Make Love,” during the broad-
cast. “We kind of didn’t realize any-
body was watching,” said McGraw.
“That was what was cool about it.”

Another celebrity couple, Clint
Black and Lisa Hartman, performed
__ their hit, “When I

% Said I Do,” which
netted them vocal
FL event of the year.

“It’s more special
than any award,”
said Black. “To look
over and see her
face and know how
this made her feel, it’s worth every-
thing I've ever done in this business.
Her acting career dwarfed her singing
career, and she went with that. To
know what a great voice she has and
how much everybody has wanted for
her to sing with me all these years—
and for her to be able to get up there
and thank the entire planet was the
best thing in the world.”

Lonestar’s lead vocalist said back-
stage that the group is thrilled with the
reception the song is getting. “It’s an
incredible night that I don’t think any
of us will soon forget,” said Richie Mc-

(Continued on page 154)
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BY KAI R. LOFTHUS
OSLO—The spreading introduction
of new technology and relatively
cheap pricing is helping put Europe
on a level playing field with the U.S.
when it comes to Internet use by con-
sumers.

Starting this summer, various
European telecommunications oper-
ators are introducing fixed-price,
high-speed Internet connections that
will offer consumers unprecedented
opportunities to evaluate and pur-
chase legitimate music on the Web.

On April 26 the Internet subsidiary
of British Telecom—BTopenworld—
unveiled its nonstop Net plans, allow-
ing subscribers to stay permanently
connected at 512 kilobits per second
(kbps) (compared with today’s stan-
dard 56 kbps) for a monthly fee of 40
pounds ($64). The service, one of the
first of its kind in Europe, is due to

ADSL Debuts In Europe

Speedy Web Access May Drive E-Commerce

launch in July. Using asymmetric dig-
ital subseriber line (ADSL) technolo-
gy, the service sidesteps delays and
other Internet bottlenecks.

On the downside, the technology, of
course, also has the potential to allow
for the downloading of illegitimate
material at a lower price, but the ben-
efits of ADSL outweigh the disad-
vantages, according to music industry
sources.

While stressing that the Interna-
tional Federation of the Phonograph-
ic Industry’s (IFPI) concern over
copyright protection remains un-
changed, the organization’s London-
based technology executive Richard
Gooch says, “It’s not a technology
development that has taken us by sur-
prise. It’s a very welcome develop-
ment, where record companies are
able to put out higher-quality content,

(Continued on page 155)

Lomba, FM& End Gourt Action,
Make Distribution Agreements

BY CHRISTIE ELIEZER
SYDNEY—The Festival Mushroom
Group (FMG) and Zomba Records
Australia have settled their legal dis-
putes and announced closer ties.

The two parties were to go to court
again this month after Festival Rec-
ords (as it was known at the time)
launched action in April 1999 against
Zomba Australia and its managing
director, Seott Murphy. Murphy previ-
ously was managing director of Mush-
room subsidiary Mushroom Distribu-
tion Services (MDS).

In a joint statement May 1, the two
labels announced that:

e Zomba Records Australia (in-
cluding the Jive and Voleano labels)
will be distributed beginning July 1 by
BFM Distribution, FMG’s joint-ven-
ture distribution company with BMG
Australia. Zomba Australia is cur-
rently distributed by Sony Musie
Entertainment. Sony will continue to
manufacture for Zomba Australia.

* An extension of Pinnacle Records’

CUTI1WVE

distribution agreement with Mush-
room U.K. for the U.K. and Ireland
has been made. Pinnacle is a Zomba
affiliate.

e Zomba Recording Corp., the U.S.
affiliate of Zomba Records Australia,
has agreed to a “first look” arrange-
ment at releasing a number of FMG’s
Australian artists in the U.S. and
Canada.

Zomba’s Australian operations were
set up in early 1999 by Murphy, four
months after Festival owner News
Corp.—which had a 49% share in
Mushroom—bought out the remaining
stake from label founder Michael
Gudinski.

On April 7, 1999, Festival brought
an interlocutory injunction against
Murphy and Zomba, claiming Murphy
had taken 13 MDS staffers with him
to the new label. According to court
papers, Mushroom also wanted com-
pensation for loss of income it would
have received from Britney Spears’

(Continued on page 153)
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Majors Gollaborate To Succeed In
kerman Pop Gompilations Market

BY WOLFGANG SPAHR
HAMBURG—The heat generated in
Germany’s album compilations mar-
ket is pushing smaller companies and
indies into the shade, as the majors
pool their resources and capitalize on
the power of advertising on TV.

The majors have entered new al-
liances with each other to assemble
the best and most recent repertoire
for such compilations as “Bravo
Hits,” “Viva Hits,” “Platinum,”
“Formula One,” and “Chart Mix.”

As a result, retailers currently
are carrying more than 300 differ-
ent compilations. Products included
in this trend include the compila-
tions produced by such large retail-
ers as Karstadt and Metro, as well
as the indies.

Media Control’s Top 20 Compila-
tion chart lists only two indies: Koch
with “Pokémon—Schnapp Sie Dir
Alle” (Pokémon—Gotta Catch 'Em
All) and edel music with “Gute Zeit-
en Vol. 23” (Good Times). More than
80% of the compilations offered are
double-CDs, with 40 tracks selling
for around $20.

Successful joint-venture projects
include “Bravo Hits” (Warner, EMI,
Universal, Virgin, Polymedia);
“Platin” (Platin) (Warner, EMI, Uni-
versal, Virgin); “Chartmix” (Warn-
er, EMI, Universal, Sony); “Viva
Hits” (Warner, EMI, Universal, Vir-

‘It is not true that
compilations
cannibalize the
singles market’

- THOMAS SCHENK -

gin); “Viva Club Rotation” (Warner,
EMI); and “Mystera” (Mystery)
(Warner, Universal, Polymedia).

Although many consumers have
lost track of the vast number of TV
compilations, the market is still
growing. Last year, volume sales of
compilations increased 6.1%, to 43.8
million units, with retailers expect-
ing this trend to continue.

According to figures released by
the Federal Assn. of the Phono-
graphie Industry, CDs advertised on
TV accounted for more than $475
million of Germany’s total record
industry annual turnover of $2.9 bil-
lion.

However, a new problem for the
compilations market takes the form
of illegally copied CDs, particularly
in schools. According to industry
estimates, there are more than 3.5
million CD burners in German
households, and illegal copying will
result in a loss to the industry of

$100 million this year.

Warner Special Marketing man-
aging director Thomas Schenk esti-
mates that the 1.2 million units sold
of the latest volume of “Bravo Hits”
could have been 100,000 more had it
not been for illegal dises offered at
schools for $5 a copy. Even so, this
has not prevented “Bravo Hits” from
becoming the world’s most success-
ful compilation series, with total
sales of more than 30 million.

Another problem afflicting TV
compilations in Germany is the
broadeasters’ decision to hike adver-
tising costs by more than 30%. Con-
sequently, marketers have been
seeking alliances with broadcasters,
which then present the CDs as part
of their own station advertising.

Commenting on these problems,
BMG Ariola Media managing direc-
tor Vera Epp-Winter says, “At the
moment, we can only offset rising
media costs by entering new cre-
ative alliances with media partners
and by constantly optimizing our
media schedules. We are trying to
tie in the financial resources of
external partners and sponsors
from the classic consumer goods
industry. We will be increasingly
focusing on efficient use of the
superb promotion and marketing
tools in the Internet/online market-

(Continued on page 153)

aony Expects Music Business To Stay Flat

Income, Revenue Decreased In Fiscal 1999; Piracy, Pricing Called Factors

BY BRIAN GARRITY
NEW YORK—Sony Corp. states that
many of the factors contributing to
declines in its music division’s operat-
ing income and revenue for the past fis-
cal year also figure to weigh down its
performance in the current fiscal year.
In announcing its financial results
for the 12 months that ended March 31,
Sony says its music business in the
year ahead looks to be “relatively flat”
due to the maturation of the CD con-
figuration, the ongoing effects of world-
wide piracy, the “continued diversifi-

RECORD COMPANIES. Columbia Rec-
ords promotes Rick Moses to na-
tional director of urban sales and
Cindy Doti to manager of retail pro-
motions and administration in New
York. They were, respectively, na-
tional manager of urban sales and
executive assistant to the senior VP
of sales.

Steve Lunt is promoted to VP of
A&R (Pop) for Jive Records in New
York. He was senior director of
A&R.

Dave Bagley is named director of
sales for Ultimatum Music in Los
Angeles. He was West Coast national
accounts manager at Navarre Corp.

Karen McLellan is named nation-
al East Coast director of radio pro-
motion for Beyond Music in New
York. She was national director of AC

MOSES

LUNT
and special projects at Jive Records.

PUBLISHERS. Jonathan Stone is pro-
moted to president of U.S. opera-
tions for Windswept Holdings L.L.C.
in Los Angeles. He was senior VP/
GM.

Carol Spencer is named senior
creative director for Famous Music
in Los Angeles. She was A& R, West
Coast, for Rondor Music.

SPENCER

STONE

April Ross is named creative coor-
dinator of Universal Music Publish-
ing Group in Los Angeles. She was
manager of A&R administration at
A&M Records.

RELATED FIELDS. Bob Russo is pro-
moted to president of Madison
Square Garden facilities in New
York. He was executive VP of Madi-
son Square Garden facilities.

cation in customers’ preferences,” and
pricing pressures.

Inthe U.S,, expenses related to dig-
ital media initiatives are expected to
negatively affect music’s profitability,
the company states. However, Sony
says it expects to offset anticipated
domestic declines with improved sales
in Europe and Latin America and
global cost reductions in areas like
advertising expenses.

On a local currency basis, which ex-
cludes exchange issues, overall music
sales increased approximately 3% dur-
ing the fiscal year, and operating in-
come decreased approximately 14%
compared with the previous year, Sony
says.

Sony Music Entertainment Ine.,
the U.S.-based operation, reports
higher sales but a decrease in profit

due to expenses in-

“The general view up
to now has been that en-
tertainment businesses
have been a beneficial

SONY

curred in building its
digital media strategy.
The decline also reflects
the faet that Sony

investment for Sony.

However, earnings from entertainment
operations have slumped for the past
two years or so, owing both to the cost
burden of goodwill and declining prof-
itahbility,” wrote Salomon Smith Barney
analyst Masami Fujino in a note to
investors following the earnings an-
nouncement.

Fiscal year operating income for
music decreased 22.4% to 28.4 billion
yen ($268 million) from 36.5 billion yen
($344 million) last year, while music
revenue decreased 6.8% to 707 billion
yen ($6.7 billion) from 759 billion yen
($7.1 billion).

The company blames the weakness
inits performance, in part, on the yen’s
appreciation against the dollar. Sony
says that during the year the yen was
on average 25% higher against the dol-
lar at 110.6 yen ($1.04). The value of
dollar-denominated earnings for
Japanese exporters like Sony decrease
when the value of the yen is higher.

booked revenue from a
direct-marketing license contract fee
in the previous year that did not
recur in fiscal 1999. (Additional fig-
ures were not disclosed.)

Overall revenue outside of Asia was
up for the year, despite decreased
sales in Europe and Brazil. Hit
albums during the year included
Celine Dion’s “All The Way ... A
Decade Of Song,” which sold 15.4 mil-
lion units worldwide during the
reporting period; Ricky Martin’s self-
titled English-language album, which
sold 14.4 million units; and Mariah
Carey’s “Rainbow,” which sold 7.1
million units, Sony says. Debut
albums from Jennifer Lopez and
Macy Gray sold 5.1 million units and
4.5 million units, respectively.

In Japan, Sony Music Entertain-
ment (Japan) Inc. and its subsidiaries
report decreased revenue but im-
proved profit performance due to
higher album sales in Japan.
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\ NET/ZMUSIC

May, 2000
Dear Music Community,

NetdMusic is a leading portal for musicians on the Internet - a resource that will empower musicians by providing them with virtually
immediate access to a variety of online music products and publishing services. Copyright protection is the cornerstone of our
business. Our technology is designed to significantly reduce the unauthorized use of copyrighted works. Both copyright holders and
creators of music can benefit greatly by distributing their works in this safe and secure environment, as revenues will be optimized
rather than lost through distribution in an unauthorized and uncontrolled manner.

We recognize that the Internet is an environment with global implications where the technologies of digital distribution and rights
administration are in a state of constant evolution. As the music industry transitions into technology-based distribution, Net4Music
will continue to be a supporter for all songwriters and publishers, and will help ensure they continue to receive fairer and more
equitable compensation for their work. As a result, it is our goal to work within the music industry to help further define the
appropriate means of lawful digital distribution.

In the future, we will continue to establish significant partnerships with independent and major publishers while increasing our efforts
to carefully evaluate the digital distribution rights of copyrights we have licensed to date. We remain steadfast in our commitment to
ensure that each songwriter and publisher has full authority over digital rights to their catalog. Accordingly, if you feel that we have
not correctly cleared these rights with the sheet music and MIDI files that are currently offered for sale on our site, please contact us
immediately. We will make every effort to address your concerns, and would take affirmative steps to resolve any inadvertent and
unauthorized use of catalogs available on Net4Music.

As a leader in the digital distribution of music, we are committed to the development and advancement of the individuals and
organizations that comprise the music community, and to the enjoyment of musical works. We proactively work towards ensuring
copyright protection for rights holders, including songwriters and music publishers, and seek to ensure the payment of appropriate
royalties. If you would like to explore business opportunities with Net4Music, please contact us. We look forward to sharing with you
all the exciting and rewarding products and services that Net4Music has to offer.

Thank you for your support.

Best regards,

@m%@% @

Claude Poletti Francms Dullege Eric Liley Michel Girer
Chairman SVP, Sales & Marketing Managing Director
Contacts:

Eric C. Liley Peter Mustalish

Net4Music Inc. Net4Music Inc.

130 William Street, Suite 503 130 William Street, Suite 503

New York, NY 10038 New York, NY 10038

e.liley @net4music.com p-mustalish@net4music.com
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l| o. Embraces Atlantic Teens M2M

Norwegians’ Rise Fueled By ‘Mirror Mirror’ Video, Pokémon Single

BY CARLA HAY
NEW YORK—M2M is a rarity in the
ongoing teen pop explosion. Not only
do the members of M2M—15-year-old
Marion Raven and 16-year-old Marit
Larsen—write their own music and
play their own instru-
ments, they make up one
of the few Norwegian pop
acts to break through in %
the U.S. :
That breakthrough has
come with “Shades Of
Purple,” M2M’s debut al-
bum on Atlantic Records.
The singing
whose name is derived
from the members’ first initials—has
recently been gaining momentum for
the album due to valuable TV exposure
on youth-oriented networks and radio
support of M2M’s current single,
“Mirror Mirror.”

duo— MaM

Released March 7 in the U.S.,
“Shades Of Purple” debuted at No. 28
on the Heatseekers chart in the March
25 issue. The album rose to the No. 1
position on that chart in the April 29
issue. “Shades Of Purple” attained
Heatseekers Impact
i status when it

; 116 to No. 91 on
The Billboard
51 200. This issue,
the album is No.
102 on that chart.

Meanwhile, “Mir-
ror Mirror” has been
ascending The Billboard
Hot 100, where it stands this issue at
No. 65.

Awsreness for M2M in the U.S.
began to take shape last year with the
release of the duo’s first single, “Don’t
Say You Love Me,” which was featured

Jjumped from No. o

SEERERS
“ IMPACT:

s songs.”

on the “Pokémon: The First Movie”
soundtrack and is also on “Shades Of
Purple.” The song was a No. 5 hit on the
Hot 100 Singles Sales chart and reached
No. 21 on The Billboard Hot 100.
The duo’s pleasantly upbeat pop
music was inspired by the Beatles,
say Raven and Larsen.
i, Adds guitarist Larsen, “It's
T #,  really important that people
know that we worked really
hard on this record and that
we wrote or co-wrote ull the

The duo—whose songs are
co-published by Lissom Music and
Warner/Chappell (ASCAP)—col-
laborated on “Shades Of Purple”
with a slew of co-writers and pro-
ducers, including Max Martin
(Backstreet Boys, Britney Spears),
Matt Rowe (Spice Girls), and Rodney

(Continued on page 149)

Hatfield Shows Both Sides
With 2 Rounder/Zoé Sets

BY JIM BESSMAN

NEW YORK—Following her 1998
“Bed,” Juliana Hatfield has cut two
contrasting albums for
Rounder Records’ edgy
imprint Zoé.

Both “Beautiful Crea-
ture” and “Total System
Failure” are due May 16, |
singly and in a limited- :
edition three-pack that }
contains both albums, as |
well as a bonus disc with
a screen saver, a cover of
the Police’s “Every Breath You
Take,” and a remix of “When You
Loved Me” for “Beautiful Creature.”
This deluxe package also features
additional artwork and a letter from
Hatfield.

“Beautiful Creature” is a result of
Hatfield’s brief move to Los Ange-

HATFIELD

les after the release of “Bed.” Hat-
field—who came to fame first as a
member of Boston trio the Blake
Babies before issuing
solo indie releases—had
a 1993 hit with “My Sis-
ter” from her Mam-
moth/Atlantic debut,
“Become What You
Are.” But media acclaim
| and attention made the
naturally shy artist
uncomfortable, and
when the label declined
to release her album “God’s Foot,”
she went off on her own again.

“It was like a big slap in the face
from the gods, and it put me in my
place as a human,” says Hatfield,
recalling the work that went into the
unreleased project and the recogni-

(Continued on page 154)

BY JIM BESSMAN

NEW YORK—Empowered by the
“Cropduster creed” of “All for one—
and everyone for themselves,” the five
artists who make up the Bayonne,
N.J., indie label Cropduster Records
embody a communal approach to the
business of music.

The roots/pop acts on the Crop-
duster roster—Birdy, which is led by
former Aquanettas drummer Steph-
anie Seymour; former tabulaRASA
and Winter Hours guitarist Bob Per-
ry; the Other 99; Julia Greenberg;
and the Health & Happiness Show—
also cooperatively own and operate
the label. All are based in New York
or New Jersey, and according to the
Other 99 front man Jeff Epstein, all
are seasoned players “without any

delusions of grandeur.”

Some of them have previously re-
leased product on indie and major
labels, Epstein adds. “Everyone has
a horror story and
wants to put out
records on their
own terms within
asupportive struc-
& ture that we would

* create,” he says.

TabulaRASA’s
1994 debut album,
“Somewhere Out
There,” was the first release from
Cropduster. The label’'s name comes
from the smoke-spewing, cropduster-
like ear owned by that band’s guitarist,
Chris Flynn (currently with the Other
99). But it wasn't until last year that

S
GREENBERG

Cropduster emerged as a fully func-
tional label, with releases by all the
current artist/owners, except the
Other 99, whose album
is due in the fall.

“It turned into
a love-fest,” says
Greenberg.
“We all fit to-
gether as a ros-
ter musically and

personality-wise,”
But the joint vent-
ure, she notes, helps minimize the costs
of doing business that the individual
acts would have to assume, and it offers

mutual benefits artistically.

Cropduster has started an “affiliate
program” in Friends of Cropduster;, or
FOC. The program offers selected

local artists the use of the Cropduster.
com Web site for downloads and pur-
chases of their self-released CDs.
The first FOCs are lounge/pop
. = Dand Green Roof-
tops, English sing-
er/songwriter and
former Wirebirds
front woman
Amanda Thorpe,
and country porn
singer Miss Tam-
my Faye Starlite.
Besides its Web
site, Cropduster is distributing to the
brick-and-mortar world through
Redeye Distribution and is available
online through Orchard.
“They’ve done a great job market-
ing themselves,” says Chris Nadler,

EPSTEIN

Artist-Owned Label Gropduster Seeks Gommunal SUCCESS

Sam Goody’s New York-based senior
divisional marketing coordinator, who
staged a “Cropduster Records Re-
vue” last summer during his compa-
ny’s free concert series at the South
Street Seaport. “The response was
great, and we put a couple titles on
the listening station in our [Green-
wich] Village store, and they did well
on the strength of the reviews.”

Adds veteran New York radio per-
sonality Meg Griffin, now with triple-
AWFUV New York, “They’re involved
in every step of the process, and while
it’s so difficult these days that some
people understandably walk away
[from the music business], they've
found another angle. What they’re all
about, as clichéd as it sounds, is the love
of the music.”
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Fans Still Have ‘Grush’ On Bon Jovi

Band Returns With Set On Island/Def Jam, Mercury’s Successor

BY MELINDA NEWMAN

LOS ANGELES—Looking back on
his band’s 17-year life, Jon Bon Jovi
remembers the days when Bon Jovi
would play at the opening of an enve-
lope.

“There was an old Doc McGhee
[the band’s former manager] saying
that this band will play a pay toilet
and use its own change, and any-
where you have electricity, we would
show up, and if you didn’t have it,
we’d bring it. That’s how we built our
reputation,” the singer recalls.

And that reputation has served
the band exceedingly well over the
past two decades. With more than 90
million albums sold worldwide over
the course of the band’s career,
according to the label, Bon Jovi has
been working like a baby band in
getting the word out about its first
album in five years, “Crush.”

The group has already gone to an
industry convention for grips and
grins, conducted dozens of inter-
views for international magazines,
jetted to Germany to announce a
world tour, and performed a major
industry showcase for radio and
retail May 4 in Chicago.

The June 13 release is the band’s
first for the Island/Def Jam Music

BON JOVI

Group, the label that subsumed Bon
Jovi’s longtime label, Mercury
Records, in the Universal/ PolyGram
merger. (The title comes out May 17
in Japan and Australia and May 29
in the rest of the world outside the
U.s)

“We actually started our market-
ing plan months ago when the band
went into the studio and people could
watch them make the record via the
Internet,” says Island/Def Jam se-
nior director of product development
Beth Tallman (Billboard, Jan. 22).

It helped spread the word among
those at the label that the boys were
back in town.

“Seeing the band perform live

Multiple GLAMAS Go To “Hedwig,
‘Out’ Artists Ndegeocello, Hentges

NEW YORK—Me'shell Ndegeocello
and her Maverick opus “Bitter” dom-
inated the fourth annual Gay/Les-
bian American Music Awards
(GLAMA) on April 26, garnering
three awards—including the top tro-
phy, for album of the year.

The artist was also cited as best
female artist, and she won the spe-
cial Outmusic Award for her ongoing
commitment to being a visible “out”
artist in the gav/lesbian/bisexual
music community.

Other multiple
winners were
Meg Hentges for
her song “This
Kind Of Love”
(rock/alternative
performance and,
with lyrieist Jude O. Nym, song of
the year) and the off-Broadway rock
musical “Hedwig & The Angry
Inch” (cast recording and score for
film or theater for songwriter
Stephen Trask).

Noted jazz pianist Fred Hersch
received the GLAMA for best male
artist, as well as the Michael Callen
Medal of Achievement.

The oft-nominated Indigo Girls
(seven nominations) and Sonia of
Disappear Fear (six nods) carried
home one GLAMA apiece: The Indi-
2o Girls and John Reynolds received
the producer of the year award for
their Epic album “Come On Now
Social,” while Sonia won the
GLAMA for best acoustic/folk per-
formance for the song “Me, Too.”

Melissa Etheridge’s song “Scare-

S

\ &

crow,” inspired by Matthew Shep-
ard’s death, received the GLAMA
for best out recording.

Three-time GLAMA recipient
Catie Curtis took home another this
vear for “What’s The Matter?,” from
her Rykodise recording “A Crash
Course In Roses.” Curtis was previ-
ously honored in 1996 and 1998. “I've
been to many awards ceremonies,”
she suid, aceepting her GLAMA for
out song. “But at GLAMA, I feel like
I've found my
musical home.”

Recently split
Luscious Jack-
son received the
best pop perfor-
mance GLAMA
for “Nervous
Breakthrough,” from their album
“Electric Honey” (Capitol/Grand
Royale). Dance diva Joi Cardwell
won a GLAMA for the Hidden mix
of “Last Chance For Love,” from
“Deliverance,” on her No-Mad
label.

In total, awards were handed out
in 28 categories. The show wus host-
ed by Hollywood writer and comic
Bruce Vilanch.

[Founded in 1995, GLAMA is the
first and only national music
awards program to honor the work
of out gay, lesbian, bisexual, and
transgender recording artists.
GLAMA works toward wider
acceptance of the music of
such artists, thereby encouraging
other artists to more freely express
themselves through their musie.

again was the turn-on that every-
body needed,” says Island/Def Jam
chairman Jim Caparro, who has
worked with the band for 12 years.
“For those who knew Bon Jovi pre-
viously, it reminded them why they
had sold 90 million records. To those
who didn’t, it made them realize
they’re one of the greatest rock-
‘n’roll bands there is.”

Although Jon Bon Jovi estimates
that the band has gone through nine
Mercury presidents during the

Soulful Lads. The Vancouver-based trio Soul Decision is currently promoting its
U.S. debut, “No One Does It Better.” Due June 27, the MCA set is produced by
the act with Charles Fisher (Savage Garden, Ace Of Base) and Femi Jiya (Ben
Harper), with mixing by studio veteran Chris Lord-Alge. The first single, “Faded,”
has just been serviced to top 40 radio. Pictured, from left, are group members
Trevor Guthrie, Ken Lewko, and David Bowman.

(Continued on page 22)

Osborne Inks With Interscope; Tears For
fears kets Reacquainted; Lynne Wows L.A.

T JOAN: Look for Joan Osborne, who was dropped
from Mercury/Island/Def .Jam earlier this year, to ink a
deal with Interscope Records. She has already complet-
ed an album that her manager David Sonenber: 2 Says
will come out in late September via herr Womanly Hips
imprint.

“Mercury passed on Joan in January—{the new re-
gime] wasn’t really interested in pursuing a relationship
with her,” says Sonenberg. “We got a call from [Inter-
scope Geffen A&M co-chairman] Jimmy lovine and
[ Interscope Geffen A&M president] Tom Whalley, who
asked us to play the record, which Mitchell Froom pro-
duced, for them. We sat down with

Smith, “but we’re being very laid-back, which is a good
thing; we’re not being precious about it.”

In the meantime, Smith says he’s still pursuing his solo
career under his name (he previously had recorded as
Mayfield). An EP of his new solo material will come out
in August, followed by a full-length alinun early next vear:
The projects will be released through his own label, Zero
Dise, which goes through Proper Distribution.

CH—CH-CHANGES: Former MCA VP of publicity Car-
oline Prutzman has been named VP of media relations
for Atlantic Group’s Division One, which includes the
Nonesuch, Teldae, and Erato

them and made the deal. We didn’t
have a bidding war—we thought it
was sweet to be back in the Univer-
sal family.” The first single, “Right-
eous Love,” which is also the title of
the album, will go to radio in late
July or early August. The track,

| fe
LbEAL

labels. She starts Monday (8) . . .
Nancy Sullivan has left Scoop
Marketing to become a senior VP
at Farmelub.com, heading up the
Internet company’s public rela-
tions efforts.

STUFF: David Sonenberg’s

which is also featured on Lon-
don/Sire’s forthcoming “Sex And
The City” soundtrack (The Beat,
Billboard, May 6), will be the basis
for an episode of the hit HBO program. “The producers
fell in love with that song, so they’re writing an episode
about ‘Righteous Love,” and Joan will be performing in a
club on the show;” says Sonenberg. “We may even do a
video that would tie in with some of the cast.” The episode
is slated for a late August airing.

Osborne’s 1995 Merecury debut, “Relish,” has been eer-
tified triple-platinum by the Recording Industry Assn. of
Amerieca. “Llarly Recordings,” an album of her pre-Mer-
cury material released by the label in 1996, has sold 46,000
copies, according to SoundScan.

SOWING THE SEEDS OF LOVE: Tears For Fears
co-founders Roland Orzabal and Curt Smith are not
only talking again for the first time in years—they’re
writing together again with an eye toward possibly mak-
ing a new TFF album.

“We had dinner when I went back to England in Jan-
uary,” says Smith, “We hadn’t spoken in nearly a decade.
[Producer| Chris Hughes is the one person that both of
us still talk to [from the TFE days], and he said, ‘Why
don’t we all go out to dinner? So we went out, and it was
kind of cool. We started talking about music, and it was
clear that we had some of the same ideas again and that
we had a lot in common musically.”

The pair has been writing trans-Atlantically, says
Smith, who adds that it is too early to predict where the
process will lead them. “Until we know if we like what
we're doing, we don’t really know what’s going to come of
it,” he says. But he adds that the twosome plans to demo
some of the material in England. “If we decided to go fuu-
ther with this, we would record as Tears For Fears,” says

by Melinda Newman

DAS Communications has signed
98° for management representa-
tion . . . David Sanborn has left
Elektra Entertainment. Look for him to announce a new
label aftiliation shortly . . . On May 30 Elektra will release
“Mermaid Avenue Volume 2,” the second collaboration
between Wilco and Billy Bragg. Similar to its 1998 pre-
decessor, the work features unreleased lyrics from Woody
Guthrie set to music written by Bragg and Wileo. The
15-song set includes guest appearances by Natalie Mer-
chant and blues artist Corey Harris . .. The Who will
appear at the Robin Hood Foundation benefit on June 6
in New York.

IT’S NIEVER TOO LATE TO JOIN THE PARTY: Even
though I've casually followed her career since the early
*490s, I hadn’t really paid close attention to Shelby Lynne
until April 28, when she performed at the House of Blues
in Los Angeles. She's teetered between country (even las-
soing the ACM Award for most promising female artist
in 1991) and swing and everything in between except rap
in the past decade, it seems, but has finally—eclearly—
come into her own with her latest album, “I Am Shelby
Lynne,” which eame out on Island Records in January.

Bold, outspoken, and yet vulnerable and endearing,
Lynne owned the Los Angeles (or Los Angeleeze, as she
pronounced it) audience from the moment she stepped
onstage. A strong lyricist, Lynne’s words often capture a
life’s worth of suffering in a single sentence, as evidenced
on “Why Can’t You Be.” Other highlights (all from the
new album) included “Life Is Bad,” which sounded like
Bonnie Raitt crossed with Little Feat; “Lookin’ Up,” a
clever song about “looking up for the next thing that
brings me down”; the sassy Aretha Franklin-sounding
“Gotta Get Back”; and the bluesy “Your Lies.”

|
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SANTANA A THE BEST OF SANTANA
11 9 LEGACY/COLUMBIA 6556 1/CRG (11.98 EQ/17 98) 26
ANDREA BOCELLI A’ ROMANZA
12 8 PHILIPS 539207 (12.98/18.98) 126
METALLICA A* RIDE THE LIGHTNING
13 24 MEGAFORCE/ELEKTRA 60396/EEG {11.98/17.98) 432
MATCHBOX 20 ¢ YOURSELF OR SOMEONE LIKE YOU
14 12 LAVA/ATLANTIC 92721%/AG (10.98/17.98) 165
QUEEN A GREATEST HITS
15 | 13 | HOLLYWOOD 161265 (11.98/17.98) 356
TRAIN A TRAIN
16 14 | AWARE/COLUMBIA 38052/CRG (11.98 EQ/17.98) 42
| PINK FLOYD A COLLECTION OF GREAT DANCE SONGS
17 23 | cOLUMBIA 37680/CRG (10.98 EQ/16.98) 48
AC/DC &'° BACK IN BLACK
18 19 | EASTWEST 92418/EEG (11.98/17.98) 303
BARRY WHITE A ALL TIME GREATEST HITS
| 19 | 16 | MERCURY 522459/IDJMG (10.98/17.98) 5
LIMP BIZKIT A THREE DOLLAR BILL, Y'ALL
20 17 | FLIP 490124/INTERSCOPE (11.98/17.98) 111
JAMES TAYLOR &' GREATEST HITS
2 21 | WARNERBROS. 3113 (7.98/11.98) 494
TOM PETTY AND THE HEARTBREAKERS A® GREATEST HITS
22 2 MCA 110813 {12.9818.98) 316
SUBLIME A* SUBLIME
23 28 | GASOLINE ALLEY 111413/MCA (11.98/17.98) 187
METALLICA A ...AND JUSTICE FOR ALL
24 33 ELEKTRA 6U812/EEG (11.98/17.98) 521
AL GREEN A GREATEST HITS
25 37 | HVTHE RIGHT STUFF 30800/CAPITOL (10.98/16.98) 93
AC/DC A’ LIVE
26 26 | EASTWEST 92215/EEG (11.98/17.98) 111
JIMMY BUFFETT A® SONGS YOU KNOW BY HEART
27 31 MCA 325633* (12.98/18.98) 463
MILES DAVIS A? KIND OF BLUE
28 — LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) 67
SAVAGE GARDEN A° SAVAGE GARDEN
29 27 | COLUMBIA 67954/CRG (11,98 EQ/17.98) 149
STYX @ GREATEST HITS
30 30 | A&M 540387/INTERSCOPE (10.98/17.98) 27
FAITH HILL A* FAITH
31 18 | WARNER BROS. {NASHVILLE) 46790/WRN (10.98/16.98) 101
DAVE MATTHEWS BAND A’ CRASH
32 32 | RCA 66904 (11.98/17.98) 206
THE POLICE EVERY BREATH YOU TAKE: THE CLASSICS
33 — | A&M 540380/UNIVERSAL (10.98/17.98) 1
NO DOUBT ¢° TRAGIC KINGDOM
34 20 | TRAUMA 492580*/INTERSCOPE (11.98/17.98) 123
BEE GEES A’ BEE GEES GREATEST
35 | — | POLYDOR 80007 1/UNIVERSAL (13.98/22.98) 78
METALLICA A° MASTER OF PUPPETS
36 41 ELEKTRA 60439/EEG (11.98/17.98) 466
CREEDENCE CLEARWATER REVIVAL A*  CHRONICLE THE 20 GREATEST HITS
37 47 FANTASY 2* (12.98/17.98) 342
FLEETWOOD MAC A® GREATEST HITS
38 43 | WARNER BROS. 25801 (10.98/17.98) 394
BROOKS & DUNN A° THE GREATEST HITS COLLECTION
39 | 36 | ARISTA NASHVILLE 18852 (10.98/16.98) 113
PINK FLOYD &> THE WALL
40 15 | COLUMBIA 36183*/CRG (15.98 EQ/31.98) 575
KORN A° KORN
41 38 | IMMORTAL 66633/EPiC (11.98 EQ/17.98) 156
GUNS N’ ROSES ¢© APPETITE FOR DESTRUCTION
42 45 | GEFFEN 424148/INTERSCOPE (11.98/17.98) 459
NIRVANA ¢! NEVERMIND
43 42 | DGC 424425*/INTERSCOPE (11.98/17.98) 270
TIM MCGRAW A EVERYWHERE
4“4 34 | CURB 77886 (10.98/16.98) 151
MADONNA A° THE IMMACULATE COLLECTION
45 48 | SIRE 26440*/WARNER BROS. (13.98/18.98) 305
VARIOUS ARTISTS @ CEDARMONT KIDS CLASSICS: TODDLER TUNES: 26 CLASSIC SONGS FOR TODDLERS
46 25 | BENSON 84056 (3.98/5.98) 3
CAROLE KING ¢'© TAPESTRY
47 — | EPIC 65850 (5.98 EQ/11.98) 422
ELTON JOHN A? LOVE SONGS
| 48 | 35 | MCA111481(11.98/17.98) 100
S, i BEST OF SADE
49 — EPIC 66686* (10.98 EQ/17.98) 143
T i AENIMA
50 — | VOLCANO 31087*(11.98/17.98) 157

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart
Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. @ Recording (ndus-

try Assn. Of America (RIAA) certification for net shipment of 500,000 atbum units (Goid). A RIAA certification for net shipment of

1 'miflion units {Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). Numeral foilowing Ptatinum or Dia-
mond symbo! indicates album's multi-piatinum tevel. For boxed sets, and doubie albums with 3 running time of 190 minutes or more,
the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000
units (Oro). A Certification of 200,000 units (Platino). A? Certification of 400,000 units (Multi-Platino). *Asterisk indicates viny! LP
is available. Mast tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. EB indicates past or present Heatseeker title.

© 2000, Billboard/BP| Communications, and SoundScan, inc
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Garly Simon Finds Strength On New Arista Set

BY LARRY FLICK

NEW YORK—Carly Simon’s first
collection of original pop tunes in five
years, “The Bedroom Tapes,” nearly
didn’t happen—thanks to a case of
writer’s block that had the famed
artist briefly believing that her song-
writing days might be over.

“It was a troubling time,” she re-
calls. “But in the end I realized that
all writers go through periods when
words—or in my case, words and
music—escape them.”

In 1997, however, Simon would
rediscover her creative path partly
via a letter that she wrote to George
Gershwin—a letter that would be-
come “In Honor Of You (George),”
the elegant closer of “The Bedroom
Tapes,” due in stores May 16 from
Arista.

“The letter I wrote was more dir-
ected at George than at Ira Gersh-
win, because it was in the folds of
the musical language that I was
brought back to thinking that per-
haps I had something to say—
because I was passionate about it
after all,” she says.

Simon also found herself reaching
to music as a source of strength after
being diagnosed with breast cancer
in 1997. “When you are challenged
with a serious disease, you have to
struggle to get to the surface. If you
let go, you can drift. I had to latch on
to something in myself that was
strong. It would be my music.”

From that point, she set up shop in
her grown daughter Sally’s bedroom,
employing simple methods of engi-
neering she learned from studio vet-
erans Bobby Eichorn and Frank
Garfi. The songs started to flow.

“It proved to be the most incredi-
ble, liberating way to make music,”
Simon says. “I did almost everything
alone, without any kind of outside
interference. I could make mistakes
over and over without fear. I could
experiment. I could play. It allowed
me to open my mind and rethink the
way I'd be writing.”

The resulting collection is a feast
not only for Simon loyalists but for
fans of complex, richly detailed song-
writing. Stylistically, it ranges from
guitar-etched rock (“Our Affair”) to
piano-driven pop (“So Many Stars”),
with an ample dose of Simon’s won-
derfully intimate lyrics—most
notably the painfully honest yet
utterly hopeful ballad “Scars.”

“It’s a beautiful record,” says Tom
Corson, Arista senior VP of world-
wide marketing. “And it’s a record
that we’re extremely proud to be a
part of. We expect to be working this
for some time to come.”

The set opens on Monday (8), when
the single “Big Dumb Guy” ships to
AC and triple-A radio.

“It’s a quality track with a pointed
sense of humor and a catchy hook,”
says Corson of the acoustic/pop
strummer.

The centerpiece of the marketing
strategy for “The Bedroom Tapes” is
an extensive run of television ap-
pearances.

“The media has shown tremendous
interest in this project,” says Adam
Lowenberg, director of artist devel-

opment at the label. “There’s a large
audience waiting for a great new
Carly Simon record.”

At the top of Simon’s television
agenda is a four-
part series of ap-
pearances on
“Good Morning
America,” run-
ning May 17-19.
The first three
segments will be
culled from an
interview con-
ducted by Diane
Sawyer at Simon’s home in Martha’s
Vineyard, Mass. The final segment
on May 19 will offer footage from a
performance taped at New York’s
Bryant Park on May 16. At the show,
Simon will do eight songs—four from
“The Bedroom Tapes” and four of
her classic tunes.

Immediately after the perfor-
mance, Simon will do an autograph

SIMON

signing at a Tower Records booth
that will be set up in the park.

“We think it’s safe to say that this
will be the first in-store appearance
held in a park,” says Corson. “It's
completely appropriate to do some-
thing so unusual with Carly—who is
such a unique and special artist.”

Beyond “Good Morning America,”
Simon’s slate of television appear-
ances includes “The Rosie O’Donnell
Show,” “The View,” and “Late Show
With David Letterman.” A special
with the Bravo network is in the plan-
ning stages, as are spots on “20/20,”
“QVC,” A&E’s “Live By Request,”
“Larry King Live,” and the Oxygen
network.

Simon will also be a highly visible
figure on the Internet in the coming
weeks. The artist has committed to
chats on the Barnes & Noble, Ama-
zon, and Borders sites. Additionally,
a Mother’s Day promotion with iVil-
lage.com is in the works.

businesSs BOXSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Datels} Ticket Price(s) Capacity Promoter
JIMMY BUFFETT & THE Coors Amphitheatre,  April 20-22 $1,392.815 36712 House of Blues
CORAL REEFER BAND Chula Vista, Calif. $48.50/829.50 38,300 Concerts
two shows
BRUCE SPRINGSTEEN Raleigh Entertainment  April 22 $1,208.025 18872 SFX Music Group
and Sports Arena. $67.50/$37.50 seffout
Raleigh, N.C.
{
TINA TURNER, LIONEL Alamodome, April 21 $1,142,610 20,116 ﬁSFX Music Group
RICHIE. JANICE ROBINSON San Antonio $78.75/834.7% 21,196
MARIAH CAREY, OA BRAT Madison Square Aprit L1 $1,066,413 14,870 Concerts West
Garden, New York $85/$29.50 sellout
BRUCE SPRINGSTEEN Compag Center, April 18 $985.422 15,690 SFX Music Group
Houston $67.50/$37.50 16,228
TINA TURNER, LIONEL Ice Palace, April 14 $931,935 14,254 SFX Music Group.
RICHIE, JANICE ROBINSON Tampa, Fla. $79.25/835 15,108 in-house
MARIAH CAREY DA BRAT San Jose Arena, March 21 $862,170 13,999 Concerts West
San Jose, Calif. $85/$29.50 seliout
MARIAH CAREY, DA BRAT United Center. March 25 $848,156 14,892 Concerts West
Chicago $75/821.50 sellout
TINA TURNER. LIONEL Reunion Arena, April 20 $833,987 12.998 SFX Music Group
RICHIE, JAKICE ROBINSOR Daltas $79.25/$35.25 14,156
TINA TURNER, LIONEL New Orleans Arena,  April 19 $830.845 13,211 SFX Music Group
RICHIE, JANICE ROBINSON New Orleans $78.25/$34.25 14,080
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax. 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171
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BILLBOARD LATIN MUSIG GONFERENGE & AWARDS
Billboard Latin Confah/Awards Ilraw Mnre Than 2,000

CONFERENCE Billboard hosted its 11th annu-
& AWARDS

al International Latin Music Con-
ference April 25-27 at the Sheraton
Biscayne Bay Hotel in Miami. The
three-day conference and Bill-
board’s seventh annual Latin
Music Awards were attended by
more than 2,000 people. The
awards show was held April 27 at
the Jackie Gleason Theatre of Per-
forming Arts in Miami Beach.
(Photos: Manny Hernandez)

% Heineken 2 EN VIvVO

Billboard

LATIN MUSiC

CONFERENCE & AWARDS

Participants on the “Bienvenidos Sr. Dot-Com!” panel are,
from left, Jorge Fuentes, VP, Discos Fuentes America;
Francisco Loureiro, COO, Starmedia Interactive Group;
Larry Rosen, chairman, Aplauso.com; Little Judy, execu-
tive producer, Lamusica.com; Enor Paiano, GM, partner-
ship relations, Universo Online; Aram Sinnreich, analyst,
consumer content strategies, Jupiter Communications;
and Ivan Parrdn, founder/president Ritmoteca.com.

Interscope recording artist Enrique Iglesias, right, talks
about his successful career during an interview with John
Lannert, Billboard’s Latin American/Caribbean bureau
chief. Iglesias’ interview officially kicked off the confer-
ence.

Speakers at the “Compositores In The Round” panel are,
from left, Pedro Markowicz, managing director of EMI Music
Publishing Argentina; Alexandra Lioutikoff, VP of Latin mem-
bership, ASCAP; Carmen Alfanno, senior director of music
publishing, Sony/ATV Discos Music Publishing; Omar Alfan-
no, president, EMOA Music Publishing; and Ivan F. Alvarez,
senior, VP Latin America, MCA Music Publishing.

Members of Fonovisa recording act Priscila Y Sus Balas
De Plata proudly display the trophy they won for regional
Mexican album of the year, female group or solo artist.

RMM recording artist India poses with Columbia recording artist Jessica
her trophy after winning the best trop- Simpson is all smiles at the awards
ical/salsa album of the year, female. show, at which she performed.

Joseph Carvajal, assomate brand manager, Heineken
USA, seconrd from left, presents the Heineken Emerging
Artist Achievement Award to members of WEA Latina act
La Ley at the Warner International-sponsored luncheon.

Pictured at the BMG Latin showcase, from left, are
Strauss Zelnick, president/CEO, BMG Entertainment; < . A
Pablo Montero, Ariola/BMG Latin recording artist; and Ariola/BMG Latin recording act Los Tri-O performs at the BMG U.S. Latin show-
Francisco Villanueva, VP/GM, BMG U.S. Latin. case.

Frank Welzer, left, greets Elvis Crespo . A 4 0
shortly before the awards program. Pictured, from left, are Oscar Llord, pres- Fonovisa recording act Conjunto Primavera is feeling in

WEA/Latina recording act Mana displays the Spirit of Welzer is president, Sony Music Latin ident, Sony Discos, and George Zamo- the pink shortly before the famed grupo performs at the
Hope Award it received at the awards show. America. ra, president, WEA Latina. awards ceremony.
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BILLBOARD LATIN MUSIC CONFERENGE & AWARDS

James McNamara, president/CEO of
Telemundo Network Group, which
broadcast the Latin Music Awards
showcase, second from left, and his
wife, Lana, are pictured with Howard
Lander, Billboard president and
publisher.

4 - me j 1L w i& . ‘
Participants in the “Will The Conciertos Go Gn?” panel are, from left, Lazaro Megret, president, DMP; Jack Utsick, presi-
dent, Entertainment Group Fund; Bob Roux, VP, SFX Music Group; John Pantel, talent buyer, House of Blues Concerts;
Allison Winkler, press and Latin events manager, Nederlander; Ed Micone, executive VP and executive producer, Radio
City Entertainment; Henry Gardenas, president, Cardenas/Fernandez & Associates; and Arie Kadurie, president, Arie
Kadurie Enterprises.

bg .f i
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Sony Discos recording artist Son By Four goes a cappella : y 2
after appearing on the awards show. Enrique Iglesias’ interview is a highlight of the Latin Music
Conference. Pictured here with Iglesias, from left, are Bill-
board staffers Ken Schlager, editorial director, new media;
Howard Appelbaum, associate publisher, marketing and
licensing; John Lannert, Latin American/Caribbean bureau
chief; Phyllis Demo, special events coordinator,; lgiesias;
Michele Jacangelo Quigley, special events director; and
Corey Kronengold, assistant marketing manager.

Columbia/Sony Discos recording
artist Marc Anthony flashes his trophy,
along with a grin, after winning the
hot Latin track of the year, vocal duo
category.

RMM recording artist Vanessa delivers
a strong set at ASCAP’s showcase.

Jorge Pinos, VP, international department, William Morris
Agency, is this year’s recipient of El Premia Billboard.
Shown here, from left, are John Lannert, Latin
American/Caribbean bureau chief, Billboard; Timothy
White, editor in chief, Billboard; Pinos; and Gene Smith,
associate publisher/international sales, Billooard.

Hollywood Latin recording act Gipsyland turns in a fiery set

Prestigio/Sory Discos artist George Sony Discos recording artist Elvie Cres-

Lamond welcomes attendees on April po takes two trophies home from the during a showcase at Level nightclub.
25 to the Latin Music Conference with awards ceremony. Crespo won tropi-

a steamy perormance at a reception cal/salsa album of the year, maie. and

co-sponsored by Latinflava.com. The Billbcard Latin 50 artist of the year.

L

E ; Appearing on the “On Stars On Teve” panel are, from left,
On a panel called “Dialing For Dolares” at the conference José Tillan, executive director of music and talent, MTV

are, from left, Joseph Carvajal, associate brand manager, Latin America; Maria Morales, senior writer, People En
Heineken USA; Orly Agai-Chaim, talent agent, William Espanol; Carmen Teresa Roiz, associate editor, Vista mag-
Lo SRl e e b 3.5 1 Morris Agency; Ayelet Sato, president, ACA Marketing azine; Leila Cobo, pop music critic, The Miami Herald; and
Sergio Curbelo, left, and Harold Hopkins, bandmates in MCA recording group and Promotions; and Hernand V. Gonzalez Jr., VP of mar- Mauricio Abaroa, VP/executive director, Latin Academy of
Puya, demonstrate their delight in winning rock/fusion album of the year. keting services, Cardenas/Fernandez & Associates. Recording Arts and Sciences.
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THE NEW MUSIC SHOWCASE
www.billboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

BILLBOARD TALENT NET
FREE PRO MEMBERSHIP OFFER!

BTN is happy to announce that Professional Memberships are now FREE. Tailored to afford
new artists and music companies with an “industry strength” online presence, a Pro
Membership provides all of the ingredients necessary to promote your music to music
companies and fans online all day, every day, worldwide. And with the expanded BTN store,
you can sell your music online via downloads, CD sales and custom CD compilations.
Applying is easy. For more information see: www.billboardtalentnet.com/membership

Favorite Artist Picks

The Most Popular New Taient On BTN

April 21, 2000

Artist

Adonis
Soulsystem

WSLN (aka Mister Jones)
Vanessa Handrick
Drone-Elite
Dezeray's Hammer
Funktelligence
Patti Rothberg
Kate Schrock
Groovenics

CWOoO NN B WN = %

Genre Weeks On
Urban, Hip Hop
Rock, Funk

Rock, Pop

Rock, Pop
Alternative, Rock
Pop, Rock

Hip Hop, Funk
Alternative, Rock
Rock, Pop
Hardcore, Punk

= = NN S —

Weekty results are based on votes cast by BTN's registered online audience for any artist featured on the site. Votes are
limited to one vote per artist per user. Top 10 position is determined by the average of all votes received

Favorite Song Requests

The Most Listened-to New Tracks On BTN

April 21, 2000

.3

Composition, Artist

Return, Travail

Not The One, Vanessa Handrick
Hate On The Don, Adonis

Teenage Dirtbag, Wheatus

Wanna Love You, Annica

Fight, Drone-Elite

In + Out, WSLN {aka Mister Jones)
Faith, Kristina Kovac

Always Together Always Gone, Brian Ales
Not Your One, Les Visages Sauvages

OWWNOUHWN =

Genre Weeks On
Metal, Hardcore 3
Rock, Pop 1
Urban, Hip Hop 1
Pop, Rock 6
Pop, Dance 2
Alternative, Rock 5
Rock, Pop 2

6

6

5

Pop
Intrumental, Electronic
Pop, Rock

Weekly Radio BIN rankings are based on audio access requested by the site’s registered and unregistered online audience

for any composition featured on the site.

The Most Outstanding And Available Acts On BTN

RENO'S MEN

This remarkable band's soul flows from the gifted pen of Scottish singer/songwriter James
Murphy, whose reputation as a talented writer, musician and performer has grown while
working alongside and touring with top artists such as Neneh Cherry, Simon Phillips and
Gavin Friday. With a strong visual sense of the music, complimented by equally insightful
lyrics, drum loops and sampies pulsing underneath a blend of 60's and 70's pop, traces of
lounge, dance and some kind of Scot-pop helter skelter stage show, there is no one else like
them. The band’s one-of-a-kind musical and personal style was aiso spotlighted in a
MTV prime time special. Reno’s Men wrote music and were featured in a half-hour
music/fashion show with New York designers Anna Sui, Todd Oldham and Marc Jacobs that

aired nationally on the music network.

Genre: From:
Pop, Dance

Deals sought:
Newfoundland, NJ Any

For further artist details log on to www.billboardtalentnet.com/renosmen

For details about these and other up and commg artists visit our website at

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Billboard name is a trademark of BPI Communications, Inc. and is used under license by Talent Net Ine. Participation in

Billboard Talent Net does nat specify or imply an endorsement from Billboard.
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BON JOVI

(Continued from page 16)

group’s tenure at the label, he says
he’s glad the band stayed with what
remains of Mercury. “When other
artists jumped ship and went over to
Interscope, I didn’t. I said, ‘I’'m gon-
na stay right here and be the guy
that has always been on Mercury
until there is no more Mercury.””

That loyalty is not something Lyor
Cohen, president of Island/Def Jam,
takes lightly. “I feel like I have a
fiduciary responsibility to every one
of our artists to do the best job, but
for Jon Bon Jovi to have decided to
stay puts even more pressure on us.”

When the band, managed by Da-
vid Munns and Paul Korzilius for
Bon Jovi Management, reunited 18
months ago to begin working on its
first album since “These Days,” Jon
Bon Jovi surprised his bandmates by
walking in with 30 songs. He then
spent the next year writing another
30 songs with band guitarist Richie
Sambora.

The band took its time preparing
the album, “waiting for the dust to
settle from the merger,” says Jon
Bon Jovi, and getting over producer
Bruce Fairbairn’s death. “Bruce and
[producer] Bob Rock had agreed to
co-produce the record. It was the
first time they were ever going to co-
produce an album.” Ultimately, the
band turned to relative newcomer
Luke Ebbin, who has worked with
Splender.

The album’s centerpiece is “The
Next 100 Years,” which starts out
simply and swells into a Beatlesque
“A Day In The Life” opus, replete
with a 64-piece orchestra. Other
highlights include “Older,” a fun song
about getting better as one ages, and
the ballad “Thank You For Loving
Me,” which Jon Bon Jovi wrote after
hearing Brad Pitt utter the words in
the movie “Meet Joe Black.”

“{The song’s] gonna be the wed-
ding song of the next five years,” says
Jon Bon Jovi. “It'll be a monster.”

First single “It’s My Life” is al-
ready off to a good start at hot AC,
top 40, and rock radio.

“When we first started playing it,
we didn’t say who it was,” says Steve
King, PD for WBAM Montgomery,
Ala. “The phones just blew up . ..
The curiosity on the song has been
outrageous.”

The song was co-written by Jon
Bon Jovi and Sambora, although pop-
meister Max Martin is also given a
songwriting credit primarily for his
encouragement.

“He’s gonna get a piece of the song
for coming in and telling Richie and
me what a big thing ‘Livin’ On A
Prayer’ was to him,” says Jon Bon
Jovi. “He didn’t write every word of
it; he didn’t write the chord pro-
gression either. But he did sit at the
keyboard when we were in the room,
and the rules are if you're in the
room, I give you a third of the song.”

A 50-date tour starts July 12 in
Tokvo and goes to Europe before
coming to the U.S. in the fall. The
band is hooked by Creative Artists
Agency in the U.S.

Assistance in preparing this story
provided by Jill Pesselnick.

Gontinental Dt

OH, WOW: Remember when it was cool for rock’n’roll to be
unabashedly poppy and fun? Kyle Vincent apparently does. On his sec-
ond dise, “Wow & Flutter,” he offers a collection of tunes that proudly
hark back to the "70s era of guitar-juiced AM radio.

“These new songs feel a lot closer to me, to my heart,” he says.
“There seems to be more of an honesty in the writing, production, and
delivery of the material.”

Helping Vincent build the framework of a pop music house that could
stand on the same street as the Raspberries or Savage Garden are
guitarists Tommy Dunbar (Rubi-
noos) and Parthenon Huxley
(new lead singer of ELQ, co-writer
with the Eels); drummers Nick
D’Virgilio (Genesis, Tears For
Fears), Rick Menck (Matthew
Sweet), and Jamie Wollam (the
Tories); arranger/keyboardist
David Carr (the Ventures, the
Fortunes); and Gerry Beckley
(America), who lends his voice to
the sweet “Leave It Alone.”

This army of talent contributes
to the appeal of tunes like “No
Matter What Will Be” (which is perhaps the best song that Bread never
recorded) or “She’s Top 40,” a giddy ode to a girl and to the radio.

Vincent is dividing his time between writing material for his next
recording and gigging in support of “Wow & Flutter.” Do not miss the
chance to see this charming and talented artist in action.

For more information, contact Candy Peterson at 712-328-1335 or
at candy@kylevincent.com.

K “(e Vincewt wow s Fluner

DREAMING OF GREEN: Though it may initially be hard to believe,
not every band cruising along the rough-hewn New York club circuit is
banging guitars and wailing in angst. In fact, Green Rooftops swings
to the far opposite direction.

Fronted by Laurie Brand (who also plays keybouards and flute), the
band, which also consists of Joe
Condiracci (guitar), Joe Ross-
man (bass), and Ed Rogers
(drums), delivers a style of pop
that is, by turns, ethereal and
loungy. Brand has a rich alto
voice that is likely to draw fond
comparisons to Natalie Mer-
chant, and she puts it to excel-
lent use on tunes that are
smarter than your average
ditty. For proof, investigate
Green Rooftops’ lovely epony-
mous disc. It’s filled with storyteller lyrics that paint vivid pictures,
and it has low-key music that will soothe or invigorate, depending on
the listener’s mood.

Although some might question the commercial potential of a band
that seems miles away from any current trend, we want to point out
that anyone who still dusts off faves by Sade, Basia, or even some of
the softer efforts by 10,000 Maniacs will find endless pleasure in this
fine effort.

For additional details, call Ed Rogers at 212-982-0159, or E-mail him
at Emrogers@aol.com.

GREEN ROOFTOPS

NUGGETS: Motor hails from Red Oak, Texas, and it offers songs
with a decidedly adult-pop, triple-A-friendly sound. With this band, it’s
all about melody (which Motor has an exceptional talent for) and words
that are often pretty melancholy. For more information, contact Darell
Brown at 615-479-4496.

If you want a harder-edged style of rock, Marz is a good band to
investigate. This is a new project helmed by Ministry guitarist Bob
Hukic, and it’s not for the faint of heart. He’s upping the ante set by
acts like Kid Rock and Limp Bizkit by combining rap and guitar rock
with industrial rhythms. The demo is not to be believed. It’s heavy-
duty stuff that’s destined to be extremely popular with teens. For addi-
tional details, call Hukic at 773-486-8266.
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= BY CARLA HAY

COMING FULL CIRCLE:
A Perfect Circle has all the
ingredients of a band with a
promising future: members
who’ve been in well-known
groups (lead singer May-
nard James Keenan is best-

gt

Easy Does It. Easy Moe
Bee, one of the most
notable producers in hip-
hop, has started a solo
recording career with the
album “Now Or Never
Odyssey 2000,” due June
13 on Priority Records.
Guesting on the set are
Snoop Dogg, Busta
Rhymes, Gang Starr, and
Goodie Mob. Easy Moe
Bee has produced such
acts as LL Cool J, the late
Notorious B.I.G., Public
Enemy, the late Tupac
Shakur, and Busta
Rhymes.

known for his work with
Tool; A Perfect Circle drum-
mer Josh Freese used to be
in Guns N’ Roses), a covet-
ed opening-act slot on a ma-

jor tour (Nine Inch Nails),
and an album whose first sin-
gle is starting to get signifi-
cant radio airplay.

A Perfect Circle’s debut
album, “Mer De Noms,” is
set for release May 23 on
Virgin Records. The album’s
first single, “Judith,” has
been rocketing up the Mod-
ern Rock Tracks chart,
where it stands this issue at
No. 15.

According to Virgin Music

Arthur Author. Singer/song-
writer Joseph Arthur will
appeal to fans who like
Leonard Cohen-inspired alter-
native music. Arthur’s second
-length album, “Come To
Where I'm From” (RealWorld/
Virgin), was produced by T
Bone Burnett. Arthur is on a
North American tour in sup-
port of the album.

full

REGIONAL HEATSEEKERS NO.1s

be busy over the next sever-
al months with A Perfect
Circle.

Upcoming dates on A Per-
fect Circle’s North American
tour with Nine Inch Nails
include May 17 in Miami,
May 20 in Atlanta, May 23 in
Dallas, May 25 in New Or-
leans, May 27 in St. Louis,
June 2 in Las Vegas, June 7
in San Francisco, June 13 in
Vancouver, and June 17 in
Salt Lake City.

Group Worldwide .
vice chairman Nan- o BT, ' M ¢ JORTHEAST _ LAMBS TO THE
13 IC- 1sconsin Uy ub 7, Ul .
cy B’erry, The el el lpotcl .__J _ " SLAUGHTER:
group’s street cred- Gospel/contempo-
ibility, powerful mu- EAST NORTH CENTRAL rary Christian sing-
sic.ianship, and Y°|°"d°mms' Howicl "'g""'va'k:lw er Alvin Slaughter
e [A \ i s hecoms
rock/alternative ' AEIBRLATLANTIC hits on the Top C
: WEST NORTH CENTRAL SClub7,SClub7 WS RTEN A0
artists today. A Per- Eric Heatherly, Swimming In Champagne e —— temporary Christ-
fect Circle will be a Ll i ey ¥ ian chart, including
global griority for flﬂ_ “iosyl?mf‘&ﬁw'gw his latest set, “Rain
Virgin. IFIC Down” (Hosanna!/

In addition to

Ale|andro Femqndez, Enrre Tus Brazos

Freese and Kee-
nan, A Perfect Cir-
cle’s lineup consists
of guitarist Billy
Howerdel, bassist
and violinist Paz Lenchan-
tin, and guitarist Troy Van
Leeuwen.

For the record, Tool hasn’t
broken up, and the band has
confirmed that it plans to
record a new album. When
that album will be released is
still unknown. In the mean-
time, Tool singer Keenan will

SOUTH CENTRAL
£S.G., City Under Siege

THE REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
Alejandro Fernandez Entre Tus Brazos
Del The Funky Homosapien Both Sides Of The Brain
Joan Sebastian Secreto De Amor
System Of A Down System Of A Down
Travis The Man Who
Fenix TX Fenix TX
Sole Skin Deep
Guce & Killa Tay Bully's Killa Tay
Thatia Arrasando
10. Shakira MTV Unplugged

LCENOGHWN =

. AB. Quintaniia Y Los Kumbia Kings Amor, Familia Y Respeto..

. SPM The 3rd Wish

. Alejandro Fernandez Entre Tus Brazos

. Ramon Ayala Y Sus Bravos Del Norte Quemame Los Ojos
. System Of A Down System Of A Down

. Yolanda Adams Mountain High...Valley Low

COPNP PP W

SOUTH CENTRAL
E.S.G. City Under Siege

Andy Griggs You Won't Ever Be Lonely

Static-X Wisconsin Death Trip
Eric Heatherly Swimming In Champagne

Integrity/Word/

Epic), which de-

buted at No. 27 in

the April 8 issue.

The New York-

based Slaughter,
who’s been a Dove nominee,
completed a U.S. tour in
March, and he is a regular on
the Trinity Broadcast Net-
work.

TOWA SOLO: Dance DJ
Towa Tei is best-known for
being part of the group
Deee-Lite, which had its

biggest hit in 1990 with
“Groove Is In The Heart.”
Towa Tei’s third solo album,
“Last Century Modern”
(Elektra), includes guest acts

U.P.O. Sighting. Rock
band U.PO. has been get-
ting radio airplay for “God-
less,” the first single from
the band’s Epic Records
debut album, “No Pleas-
antries,” due May 30.
“Godless” has been rising
up the Mainstream Rock
Tracks chart, where it
stands this issue at No.
20. The Los Angeles-
based group is on a U.S.
tour. Dates include May 24
in Huber Heights, Ohio;
May 25 in Lexington, Ky.;
May 26 in South Bend,
Ind.; May 27 in Dubuque,
lIl.; and May 28 in Somer-
set, Wis.

UA and Les Nubians. Towa
Tei’s song “Happy” was a No.
3 hit on the Hot Dance
Music/Club Play chart in
1998.
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PAUL McCARTNEY

THE BALTIC STATES
DIZZY GILLESPIE
WITOLD LUTOSLAWSKI
NIKOLAUS HARNONCOURT
QUINCY JONES : LHM Mrumﬂuuh STRF 4
"TH L'I‘ﬂﬂ-m

MSTISLAV ROSTROPOVITCH
ELTON JOHN

: T it TG CARL XOPBLETAF
JONI MITCHELL .T.: : 1 WITH GUINEY JOR 5
PIERRE BOULEZ
BRUCE SPRINGSTEEN
ERIC ERICSON
RAY CHARLES

RAVI SHANKAR

On 15" May they will be joined

IANNIS XENAKIS
by Bob Dylan and Isaac Stern
STEVIE WONDER

1IN cCOmmon?’

They have all been recipients of The Polar Music Prize.

The prize will be awarded in Stockholm for the ninth successive year by His Majesty King Carl XVI Gustaf of Sweden.
The prize was founded by one of the true greats in the world of Swedish music and the man behind ABBA,

the late Stig Anderson, and is awarded for exceptional achievements in the world of music in its broadest sense.

The Polar Music Prize Blasieholmstorg 8 SE-111 48 Stockholm Sweden Tel. +46-8 407 18 00 Fax +46-8 611 87 18 e-mail: adm@musakad.se Web Site: http://www.polarmusicprize.se
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Reviews & Previews

ARTISTS

|

EOITED BY MIGHAEL PAOLETTR
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 JOHNNY MATHIS

Mathis On Broadway

PRODUCERS: various

Columbia 63897

What a perfect combination—the glorious,
incomparable voice of Mathis and some of
modern musical theater’s best material.
The legendary performer breathes fresh
perspective into songs that might sound
overdone in lesser hands. Particularly
memorable is his soulful rendition of “He
Lives In You” from “The Lion King” and
“All T Ask Of You” from “The Phantom Of
The Opera”—a song that sounds like it
was written expressly for Mathis. The
singer is also in fine form on a duet with
famed Broadway diva Betty Buckley. The
two move masterfully through a well-sewn
medley of “Children Will Listen” (from
“Into The Woods”) and “Our Children”
(from “Ragtime”). If there’s anything to
quibble about, it’s that the album ends far
too soon. With nine songs clocking in at a
shave over 33 minutes, one is left wishing
for just a couple more nuggets. But then
again, can one ever get enough of Mathis?

FAITH PRINCE

A Leap Of Faith

PRODUCER: Hugh Fordin

DRG 91460

For her debut on the cabaret cireuit, the
self-professed “cabaret virgin”—and one
of the true joys of today’s musical the-
ater—Faith Prince has released an album
that was recorded live at Joe’s Pub in New
York. As befits her comic persona, the
songs are largely a collection of bright
novelties from the stage and screen, the
latter of which includes a rarely heard
Johnny Burke and Jimmy Van Heusen
delight, “The Hard Way (Doing It The
Hard Way).” Apparently to demonstrate
that she can meaningfully portray a bal-
lad. Prince sings Alan Jay Lerner and
Burton Lane’s “What Did [ Have That [
Don’t Have?” and Richard Rodgers and
Oscar Hammerstein’s “Something Won-
dertul,” which is done with as much
poignance as the song deserves. A real
charmer for the cabaret bins.

AL MARTINO

Smile

PRODUCERS: Tony Valenziano, John Roger Brance

Fuel 2000 057

The veteran pop vocalist, some of whose
hits were part of the country/pop sound of
several decades ago, is back after too
many years away with a new album. He is
very comfortable and appealing in taking
on a collection of mostly swing-era gems,
and there’s no doubt that a backing of
real live band musicians adds sparkle to
the swingers and sentiment to the ballad
turns. Among the classic goodies are “I've
Heard That Song Before,” “It Don’t
Mean A Thing (If It Ain’t Got That
Swing),” “At Last,” “You’ll Never Know,”
“Goody-Goody,” and “Opus No. 1.” [t's a
new century, but pop stylings like this still
charm. The label is handled through
Varése Sarabande.

& MUSIC

SPOTLIGHT

HANSON

This Time Around

PRODUCERS: Stephen Lironi, Hanson, Mark Hudson
Island Def Jam 31454

The first thing you notice about Han-
son’s long-anticipated sophomore out-
ing is that the brothers’ once-chirpy
voices now have a deeper, more adult
tone. The second thing you notice is
that these boys wanna rock—and they
are serious about it. Not only does
“This Time Around” boast a leaner,
more guitar-heavy sound than 1997’s
breakthrough “Middie Of Nowhere,”
but it also features instrumental con-
tributions by such credible musicians
as Jonny Lang, Blues Traveler’s John
Popper, and Beck sideman DJ Swamp.
It all adds up to a collection that suc-
cessfully sets Hanson apart from the
current teen-pop phenomenon that it
helped start—at least from a creative
perspective. The trick will be rising
above the prejudice that hardcore
rockers will likely have against the
band. That said, cuts like the bluesy
“Dying To Be Alive” or the forceful
“Can’t Stop” are potent enough to
sway even the most judgmental listen-
er. And for those who prefer sweeter
pop fare, there are sparkling gems like
the peppy “If Only” and the title cut—
a showstopping arena anthem if there
ever was one.

R&B/HIP-HOP

J DWAYNE WIGGINS

Eyes Never Lie

PRODUCER: Dwayne Wiggins

Motown 7594

Dwayne Wiggins concocts his own
brand of funk-inspired R&B on his
debut. As one-third of the Qakland,
Calif.-based Tony Toni Toné, Wiggins
helped change the sound of R&B, gain-
ing Grammy nominations along the
way. Wiggins’ solo debut just may do
the same. His first single, “What’s
Really Going On (Strange Fruit),” was
the impetus for a solo album. Based on
an incident Wiggins had with the Oak-
land police last year, the track is a
bluesy tale that compares the lynch-
ings of the ’50s and ’60s-—borrowing
from Billie Holiday’s “Strange Fruit”—
with the cases of police brutality that
occur today. Wiggins also gives his
opinion on the current state of R&B
with the satirical “R&B Singer.” The
track is dominated by guitar riffs and
witty lyrics. Other album highlights
include the groovy “Move With Me,”
the upheat “Eyes Never Lie,” and the
Sly & the Family Stone-esque “Rollin’
Mountain.”

% DJ KRUSH

Code 4109

PRODUCER: DJ Krush

Red Ink 11458

The popularity of hip-hop in Japan is
undeniable. DJ Krush, one of the pro-
genitors of the Japanese hip-hop move-

SPOTLIGHT

JEFF BUCKLEY

Mystery White Boy

PRODUCERS: Michael Tighe, Mary Guibert
Columbia 12590

Although his art was still developing
when he drowned in 1997 at age 30,
Jeft Buckley had a rare and potent
gift—one that only gains in stature as
his tragically truncated oeuvre is
explored posthumously. The live col-
lection “Mystery White Boy” follows
1998’s two-dise set of final studio and
demo tracks, “Sketches (For My
Sweetheart, The Drunk).” Even more
than that often overwhelming album,
| “Mystery White Boy” shows why
Buckley’s loss is so keenly felt; these
performances are fired with a classic
rock’n’roll poetry that is becoming
more searce. Recorded around the
world with his band, the repertoire

features transcendental versions of
such Buckley totems as “Dream
Brother” and “Mojo Pin,” as well as
inspired covers like the beautifully
sung, epic take on Alex Chilton’s
“Kanga Roo.” But it’s the potential in
such previously unissued originals as
the blue-hued rhapsody “What Will
You Say” that make this album
thrilling and heartbreaking in equal

measure.

ment, once again brings his sounds
stateside with “Code 4109.” The 60-
plus-minute mix is a reflection of a live
DJ Krush set. The beauty of “Code
4109” is that the listener can't tell
when one track ends and the next
begins. The fluid movement of the
album combines a hard bassline with
ethereal piano grooves on “No Compe-
tition,” then effortlessly adds a jazzy
trumpet riff on “Four Elements.”
Krush has a way of manipulating the
prerecorded sounds of other artists
and making them all his own. The set
features other seamlessly mixed tracks
from fellow Japanese spin doctor D.J
Cam, Esthero, and the 45 King.

COUNTRY

p COLLIN RAYE

Tracks

PRODUCERS: Dann Huff, Collin Raye

Epic 69995

Is this guy head over heels in love every
day of his life or what? Over the course of
an underrated career, Raye has put to-
gether a formidable catalog of love songs
of all types, and this latest weighs very,
very heavy on the side of sweet sentimen-
tality. Overall, sap is the recurring theme
on “Tracks,” with the preponderance of
songs dealing with 1-0-v-e on some level,
which is likely to please both fans and
radio. But just when you think Raye is a
one-trick pony, he'll kick your butt with
subjects far heavier than most of his con-
temporaries would dare touch. “Harder
Cards,” “Water And Bridges,” and “She’s
Gonna I'ly” are a courageous triumvirate
on the album’s second half that arise out

{Dceania
i

':i"j _:

OCEANIA
Oceania

PRODUCER: Jaz Coleman

Point Music 536 775-2

On the surface, il seems like Jaz
Coleman, formerly of Killing Joke
and “Symphonic Led Zeppelin,” gives
the Deep Forest treatment to the
Maori, the native peoples of New
Zealand. But this isn’t traditional
music slapped onto dance beats.
Instead, Coleman and Maori singer
Hinewehi Mohi build this pop-exotica
confection from the ground up, with
lyries in the Maori tongue and many
traditional instruments, although
they’re pretty much buried by Cole-
man’s synthesized arrangements.
With Mohi ’s remarkably pure yet
earthy voice stacked in choirs, “Ocea-
nia” often sounds like Adiemus, the
project in which Miriam Stockley
sings in a hybrid language. Only Cole-
man and Mohi, unlike Adiemus com-
poser Karl Jenkins, don’t have classi-
cal pretensions to subvert their
infectious melodies. The chanting call
and response of “He Tangata” (Peo-
ple) and the turbo-charged tribal
stomp of “Kotahitanga” (The Trum-
pet) put an exuberant spin on the
ethno-techno landscape.

L —

of the schmaltzfest to salvage everything.
Raye has guts, sincerity, and vocal chops,
which, along with some cool instrumenta-
tion and first-rate production, save this
record from being the audio equivalent of
a date flick.

% REBECCA LYNN HOWARD

Rebecca Lynn Howard

PRODUCER: Mark Wright

MCA Nashville 0881700912

If you think this is just Nashville’s latest

SPOTLIGHT

INDIGENOUS

Circle

PRODUCERS: Doyle Bramhall, Indigenous
Pachyderm PAC-CD-8

Bluesy rock band Indigenous
impressed critics with its 1998 album,
“Things We Do.” The follow-up album,
“Circle,” serves up the same no-frills
style that people have come to expect
from the band. From the opening
track, “Little Time,” to the poignant
instrumental “Evolution Revolution”
to the plaintive ballad “The Moon Is
Shining,” Indigenous has clearly fol-
lowed the old adage “If it ain’t broke,
don't fix it.” For the cohesive family
unit of Indigenous—siblings Mato
Nanji (lead vocalist/guitarist), Pte
(bassist), and Wanbdi (drummer) and
their cousin percussionist Horse—
touring has apparently paid off well.

The band displays a more mature
sound on “Circle” with the help of co-
producer Doyle Bramhall, a one-time
songwriting collaborator with the late
Stevie Ray Vaughan. In the palate of
rock’n’roll musical tastes, “Circle” and
Indigenous’ music are like meat and
potatoes: solid, traditional, and satisfy-
ing for those who know exactly what
they want.

attempt to mine the schoolyard for more
pop fluff, prepare vourself to get floored.
Howard may be 20, but her lyries (she co-
wrote 11 of the album’s 18 songs) and
delivery belie her tender years. Some-
body’s done some livin® here. Though the
set begins a tad on the fluffy side, it quick-
ly toughens up. At this point, it becomes
very apparent that there just ain’t enough
gloss in Music City to cover up this girl’s
country. Like fellow Kentuckian Patt;
Loveless, Howard conveys emotional

(Continued on next page)

VITAL

BIG MAMA THORNTON

The Complete Vanguard Recordings
PRODUCERS: Ed Bland, General “Hog" Wyter
REISSUE PRODUCER: Tom Vickers

Vanguard 175/77

Willie Mae Thornton was a powerhouse
vocalist who fancied gin and milk and
deep blues. Her original tune “Ball And
Chain” put Janis Joplin on the music
map, but with all due respect to the
Texas-born blues/rock shouter, she
wasn’t in Big Mama’s league. This
three-disc set consists of two reissued
titles from 1975—*“Jail” (a live set) and
the studio-recorded “Sassy Mama!”—
and “Big Mama Swings,” which collects
seven unreleased sides. Featured num-
bers include the legendary “Ball And
Chain,” as well as “Hound Dog” (yes,
she cut it before Elvis), a hefty version
of “Rock Me Baby,” and a very
poignant rendition of “Oh Happy Day.”
There’s also a momentous cover of
“Rolling Stone,” several choice slow
blues, including the sweltering “Mr.

REISSUES®

Cool” and a fierce version of “Gonna
Leave You,” and a fine jump tune,
“Everybody’s Happy (But Me).” A
highlight on “Big Mama Swings” is
“Going Fishing,” a low-down, Chicago-
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=

style blues that isn’t about catching
trout. Big Mama'’s back, and she means
business.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (»): New reteases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Phyllis Stark, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: irv Lichtman (Broadway/cabaret/N.Y.);
Bradiey Bambarger (classical/world/jazz/pop/N.Y.); Steve Graybow (jazz/N.Y.}; Deborah Evans Price (contemporary Christian/Nashviile); Gordon Ely (gospel); John Diliberto (new age); Brian Garrity (pop/N.Y.).
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(Continued from preceding page)

power without histrionics, and Howard’s
vibrato at times recalls Dolly Parton. But
comparisons are unfair because she is a
talent unto herself, with range to spare. “I
Don’t Paint Myself Into Corners” is pure
country joy. It's followed by the hot'n’
sweaty “Out Here In The Water.” If it’s
sad songs you need, look no further than
the Harlan Howard/Tom Douglas-penned
“Melancholy Blue” and the singer’s own
“Believe It Or Not.” A song like “Was It
As Hard To Be Together” would have
been solid country gold in 1955—and will
be today, with any justice. This is every-
thing contemporary country should be.
This gal is a star!

LATIN

JYWEV

Entre TG Y Yo

PRODUCERS: Eduardo Reyes, Alejandro Montalban

EMI Latin 20837

This Puerto Rican vocal quintet, whose
name is pronounced “Jive Five,” turns in
a likable pop/dance label debut replete
with breezy love songs that will have
great appeal for fans of ‘N Sync, Back-
street Boys, and MDO. In addition, these
smooth-singing lads, whose harmonies
are nearly as angelic as their clean-cut
good looks, show potential in the non-
Hispanic markets by dint of their solid
renditions of catchy English-language
tunes such as “Nina Bonita” and “I
Pray.” The first Spanish single, “Dime
Cuanto Tiempo,” should pique interest at
Latin radio, as should the finger-popping
title track and slinky, tropi-pop ditty
“Maria Morena.”

JOE ARROYO

En Sol Mayor

PRODUCERS: Julio Estrada, Victor del Real

Sony Discs 83801

On this eminently danceable disc, the
once-popular tropical vocalist demon-
strates he can still neatly navigate an
assortment of grooves from his native
Colombia, as well as from the Hispanic
Caribbean. Apart from a bizarre
screeching sound he emits unexpectedly
throughout the album, Arroyo shines on
earthy, pulsating tunes that are poised
to draw more notice from noncommer-
cial stations and National Public Radio
than from Latin tropical or salsa sta-
tions. Arroyo’s singularly muscular bari-
tone remains in fine fettle as heard on
zesty salsa thumpers “La Amaré” and
“Y Qué Mi Socio,” rapid-fire merengue
“Adiés Fulana,” and fiery cumbia “Sabré
Olvidar.”

WORLD MUSIC

K MAGNOLIA SISTERS

Chers Amis

PRODUCER: Ann Savoy

Rounder 6070

The Magnolia Sisters are five very tal-
ented women who hail from south
Louisiana: Ann Savoy, Christine Balfa,
Jane Vidrine, Tina Pilione, and Lisa
Trahan Reed. When they get together
to do some pickin’, they constitute the
only all-woman group in Cajun music,
and these ladies fancy the hard stuff—
straight-up, traditional Acadian music.
They cover styles you'd expect: elegant
waltzes like the title track and “La
Valse Que J’aime” and snappy two-
steps like “ "Tit Mamou” and “Hippi
Taiaut.” What makes them extra-spe-
cial, however, are the rare ballads and
folk tunes they've resurrected—songs
like “Les Pays Des Etrangers” and “I1
Faut Hisser Ces Voiles,” stirring tunes
sung a cappella (and beautifully) by
Savoy and Vidrine, old-time wedding
song “La Fleur De La Jeunesse,” and
the Cleoma Falcon blues song “C’est Si
Triste.” These women are not only gift-
ed musicians but trustworthy folk-
lorists who are keeping their musical
heritage alive.

CLASSICAL

% JACOB HERINGMAN

Black Cow: Lute Music By Valentin Bakfark And
Matthaus Waissel

PRODUCERS: Jacob Heringman, David Singleton
Discipline Global Mobile 9906

The first classical-oriented release from
avant-rock guitar guru Robert Fripp’s
Discipline label, “Black Cow” sees ace
English lutenist Jacoh Heringman
blessing the recorded catalog with the
exotic compositions of 16th century
Hungarian virtuoso Valentin Bakfark.
Mostly unheard for centuries, Bak-
fark’s pieces are generally dark and
dense, so Heringman intersperses the
master’s contrapuntal inventions with
lighter Polish dances arranged by Bak-
fark contemporary Matthius Waissel.
Actually, it seems best to hear Bak-
fark’s music uninterrupted, as his fan-
tasias and intabulations of vocal works
have an intoxicating cumulative effect.
Heringman plays everything unerring-
ly, and he is aided by a warm, crystal-
clear recording. The package is com-
pleted by evocative design and
excellent notes, typical of Discipline
Global Mobile productions. “Black
Cow” is the first in a series from Her-
ingman and Discipline; here’s hoping
for more soon.

PUCCINI: Manon Lescaut

Maria Guleghina, José Cura, Lucio Gallo; La Scala
Orchestra and Chorus, Riccardo Muti

PRODUCER: David Mottley

Deutsche Grammophon 289-463-186

This is the initial release in a Deutsche
Grammophon series devoted to new live
recordings from Milan’s famed La Scala
opera house (and it happens to be a
cooperative production all-around, with
a Sony staff producer and an Erato star
tenor). “Manon Lescaut” is not top-
drawer Puccini, even though it was the
composer’s first true success and audi-
bly foreshadows later, higher achieve-
ments. Much touted as a Puccinian
tenor, José Cura evinces plenty of virili-
ty as Des Grieux, but he falls short of
Placido Domingo’s charm and subtlety
in the lushly produced 1984 Deutsche
Grammophon recording with Guiseppe
Sinopoli. Likewise, Ukrainian soprano
Maria Guleghina is an attractive actress
but lacks the vocal allure of Mirella
Freni in the title role. Yet the driving
manner of Milanese maestro Riccardo
Muti makes the most of the melodrama’s
potent passages, helping this quality
product come off like a real night in the
theater.

GOSPEL

> REV. JAMES CLEVELAND'S GMWA MASS
CHOIR

Standing In Need Of A Blessing

PRODUCERS: Jerry Peters, Rodina Preston-Williams
MCG 7014

This is the 32nd album in as many
years for the internationally heralded
Gospel Music Workshop of America
(GMWA), comprising original material
performed by the 1,800-voice Mass
Choir, all of whom attend the organi-
zation’s yearly convention. These
gatherings and the albums they’ve
yielded have proved to be a fertile
field over the years, providing a
launching pad for many gospel greats,
including Kirk Franklin and John P
Kee. And this year’s project is particu-
larly impressive. The album’s first sin-
gle, the title track, features soloist
Debra Henderson—a powerhouse
singer, equal parts subtlety and pure
smoke—along with the amazing Mass
Choir and an airtight band in lock step
on what portends to be a huge song
both at radio and Sunday-morning
church. Full-tilt foot-stompers “Hal-
lelujah To The King!” and “Over In
Zion” are other irresistible standouts
on an album with nary a weak
moment.

EDITED BY GHUGK TAYLOR
o POP

P BILLIE MYERS Am | Here Yet? (Return To
Sender) (timing not listed)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Universal Records (CD promo)

Billie Myers carved out a spectacular
niche on the airwaves a few years back
with her enchanting “Kiss The Rain” from
her full-bodied “Growing Pains.” With the
debut track from her forthcoming sopho-
more effort, “Vertigo,” she creatively em-
ploys a light hip-hop beat and the classic
Hot Chocolate song “You Sexy Thing” as a
subtle sampled backdrop. This track
maintains this clever artist’s tradition of
creative, offbeat songwriting and produc-
tion and stands every chance of elevating
her presence across adult top 40 and mod-
ern adult airwaves. Still, Myers is a tough
artist to classify. Perhaps she’s a little too
left-of-center for mainstream top 40 and
not quite enough of a renegade for mod-
ern rock. (Who cares, since that format
has all but abandoned female talent any-
way?) But the songs on this fine project
demand the attention of programmers
willing to step over the line and embrace
music that truly raises the bar on so much
of the typical fodder out there. This is an
effort that Myers can take great pride in
and one that radio would do well to let lis-
teners have the final say with. Compelling
and wonderfully constructed.

% RENO Whole World (3:17)

PRODUCER: Mark “Tuffty” Evans

WRITERS: K. Cook, T. Wade

PUBLISHERS: EMI Music Publishing, BMI; EM! April
Music, ASCAP

Curb Records 1551 (CD promo}

Last fall, adult top 40 U.K -based outfit
Reno was introduced to the States with
the fancy musical footwork in “I Think I
Know.” The second single from lead sing-
er/co-writer Katie Cook (the daughter of
Roger Cook) and guitarist/co-writer Tony
Wade is another dead-center-of-the-high-
way hit-worthy anthem, based on recog-
nizing the positive in life and focusing
energy there. Sonically, “Whole World” is
driven by an acoustic ensemble of bright
musical elements, along with a few strokes
of electric guitar to accent the back-
ground. Like the previous release, this is a
one-listen record, a perfect companion for
the car, and a song that, in a just radio
world, would propel this fine duo to the far
reaches of stardom. Please search it out.

BOSSON Where Are You (3:38)

PRODUCERS: Lars McLachlan, Olav Fossheim, Joakim
Styrén, Jack Kugell

WRITER: Bosson

PUBLISHER: not fisted

MNW/Capitol 15148 (CD promo)

Bosson’s debut single “We Live” was
among the sunniest pop offerings of the
winter, but it failed to garner enough air-
play to break this artist widely. Capitol is
having none of that, so it is exposing this
fresh-faced blond Swede singer/songwriter
via other venues: He just finished touring
with Britney Spears and LFO—playing for
half a million folks—is booked solid
through the summer, and has already
hooked influential top 40 KIIS-FM Los
Angeles with more than a thousand spins

and top 10 call-out on this song. The lovely
midtempo ballad will find instant appeal
with the format’s younger core, thanks to
Bosson’s (pronounced “bo-sahn”) youthful
(but not childish) vocals, chugging produc-
tion, and simple hook. This is what top 40 is
all about right now, though for some rea-
son, the format seems to obsess on only
one brand at a time: first the boy bands,
now the young ladies. Let’s add some bal-
ance with this promising solo male vocalist
and play a full hand, yes? Tons of potential
here. From the forthcoming “One In A Mil-
lion” on Capitol, due Aug. 1.

SINEAD O’CONNOR No Man's Woman (3:00)
PRODUCERS: Scott Cutler, Anne Preven

WRITERS: S. 0'Connor, S. Cutler, A. Preven
PUBLISHERS: warner-Chappell Music Ltd./Scott Cutler
Music/Famous Music, ASCAP; weelie Pie Music/Ensign
Music, BM!

Atlantic 300100 (CD promo)

Sinéad O’Connor’s debut on Atlantic
Records is a mixed bag. Instrumentally,
she employs a hip-hop rhythm and pointed
beats to give this song a drama that works
well on many levels. Vocally, 0’Connor’s
singular style still rings true, with those
familiar layers and vulnerable, almost
pained chops drawing your ears to the
lyric from line one. And that’s where the
problem lies. If O’Connor was trying to
put off every man listening to a radio,
she’s succeeded with aplomb: “I don’t
want to be no man’s woman, I have other
work I want to get done/I haven’t traveled
this far to become no man’s woman.”
‘While she admits fear and pain from her
relationships with the male gender, the
overall tone remains caustic, almost like
an attack, and it’s wearying on the ear.
R&B has been an infamous champion of
such weary anti-man messages in recent
times, and now it’s crossing to adult top 40
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and modern adult? Can you imagine what
would happen if a man were to sing about
how tired he’d become of women’s manip-
ulative ways or something similar? It
would never fly—so why does this contin-
ue to be permissible? Artists are, of
course, entitled to write a lyric as they see
fit, but radio may prefer to avoid the pot-
ential controversy of this stinker message
than to embrace this artist once again. It's
a shame, because the tune is lovely and
0’Connor’s talent remains remarkable.
Here’s hoping that the follow-up is a little
more universal.

% ALECIA ELLIOTT You Wanna What? (2:53)
PRODUCERS: Tony Brown, Jeff Teague

WRITERS: A. Elliott, A. Bohatiuk, B. Terry

PUBLISHERS: Zach N Wili Music/Andy Bo Music/Tenpoint
Publishing, ASCAP/BMI

MCA Nashville 02034 (CD promo)

Just the thing to send us all off to middle
school with smiles on our faces. A sweetly
rendered, modernized take on the “I'm
not that kind of girl” theme, this second
single from the ultra-perky Miss Elliott
offers a positive message about abstinence
or at least taking things slow. Better yet,
it’s age-appropriate—for 14-year-olds.
We’re happy that Elliott, only 17, isn’t
singing about divorce, one-night stands,
ete., but country radio needs to ask itself if
this is the market it’s going for. “You
Wanna What?” is catchy and well-per-
formed, with crisp, hooky production.
There’s even a fiddle in there. Is it coun-
try? Well, if it’s on country radio, then it
must be, at least in today’s market. If this
song is a hit—and it could easily be—then
the country demo is either broader than
ever or has skewed mighty young.
Regardless, Elliott is loaded with talent
and has personality for days.

THE WILKINSONS Shame On Me (3:45)
PRODUCERS: Doug Johnson, Russ Zavitson, Tony
Haselden

WRITERS: S. Wilkinson, G. Burr

PUBLISHERS: Golden Phoenix/Kiayasongs/Universal-
MCA/Gary Burr Music, ASCAP

Giant 100179 (CD promo}

The familial harmonies are once again
dynamite, and Amanda Wilkinson is
emerging as one of country’s most
expressive young vocalists—but some-
thing about the poky melody on this
track just lies there. The theme is a
familiar one, about how it is that the lit-
tle things in life recall a lover's absence.
What'’s really missing here is 2 memo-
rable melodic hook. “To love someone so
carelessly, shame on me” is heartfelt
enough, and the vocalist gives the senti-
ment ample muscle, but whether this
track will stand out amid flashier sum-
mertime fare is a tough one. Still,
Wilkinson’s voice will sustain her career
for a long time to come, and the right cut
could bring mega-success. This ain’t it.

ROCK TRACKS

BON JOVI It's My Life (no timing listed)
PRODUCERS: Luke Ebbin, Jon Bon Jovi, Richie Sambora
WRITER: not listed

PUBLISHER: not listed

Island 15066 (CD promo)

As aging rockers go, Jon Bon Jovi sim-
ply isn’t. The man looks better today
than at any point in his metal music
hair days. He’s also doing a pretty
decent job at sounding fresh in this
reunion with the boys in his band. This
new cut from the upcoming album
“Crush” has all of the elements that
long-lived Bon Jovi fans expect: a grav-
elly vocal, a large enough splash of gui-
tars to engulf a small planet, and a pop
hook hidden underneath that will have
legions of fans singing along until
they’re hoarse. Top 40 stations willing
to take listeners back will likely find a
bounty of reaction, with a hook every
bit as penetrating as on chestnuts like
“Living On A Prayer” and “Bad Medi-
cine.” How fun were those? This song

(Continued on next page)
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JO DEE MESSINA That's The Way (3.23)
PRODUCERS: Byron Gallimore, Tim McGraw
WRITERS: A, Roboff, H. Lamar

PUBLISHERS: Aimo Music Corp./Anwa Music
Corp/WB Music Corp./Piatinum Plow Music, ASCAP
Curb 1563 {(CD promo}

Messina injects personality galore into
the lead single from her highly antici-
pated upcoming “Burn” project, due in
August. This song finds her in a more
country/pop mode than ever with a
midtempeo, radio-friendly song about
perseverance in the face of life’s and
love’s setbacks. Gallimore and Me-
Graw’s production is sonieally ambi-
tious, featuring neat percussive ele-
ments, tempo changes, and those
heavy, layered vocals that Nashville
producers are so fond of these days.
The lyric makes use of some unique
imagery but also relies on more tried
(tired) phrases like “safe and sound.”
“crash and burn,” “hit or miss,” and
*“live and learn.” Still, Messina’s
enthusiasm is contagious. and the
song, like any radio hit, becomes more
likable with repeated listenings. A per-
fect early-summer introduection to
what i8 sure to be the biggest success
yet from an artist who is turning out
to be one of country music’s more con-
sistent and promising performers.

(Continued from preceding page)

deserves props for giving the fans what
they love and coming across as festive
and inspired in the process. Fun, head-
tossing stuff, and perfectly timed for
the carefree good times of summer.
Good luck, guys.

MEG HENTGES This Kind Of Love (3:15)
PRODUCER: Adam Schlesinger

WRITERS: M. Hentges, J. O'Nym

PUBLISHERS: No Salt/Little Top Music, BMI

Robbins 72030 (CD promo}

With the gay and lesbian Millennium
March 2000 just in the shadow of histo-
ry now, there’s no better time for Meg
Hentges’ message to reach the progres-
sive airwaves of triple-A radio. Her
dead-on, humor-laced lyric addresses
the fact that despite the community’s
accomplishments, there continues to
exist widespread prejudice and violence.
With her gentle but poignant songwrit-
ing, Hentges maintains that “At every
high school in the Midwest/All the
queers are at the bottom/Just above the
poor and pregnant/Just below the
future farmers/But girl and girl and boy
and boy and gir! and boy are working
on/This kind of love/Is good for you.”
Melodically, the song is just as confident
and relaxed, with organic instrumenta-
tion led by persistent percussion and
resilient guitars, and a great, layered
chorus that will unite the world into one
voice (it was produced by Fountains Of
Wayne'’s Adam Schlesinger). Politics in
music is sometimes an unwanted com-
modity, but Hentges isn’t ramming any
overtly accusatory message down any-
one's throat. Instead, she states the
simple truth that we all deserve the
same respect and ability to love one
another as we see fit. Contact Claire
Parr at 203-226-9939.

SPOTLIGHT
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NEXT Wifey (4:05)

PRODUCERS: Kaygee, Eddie Berkeley

WRITERS: K. Gist, E. Berkeley, R.L. Huggar
PUBLISHERS: Divine Mill Music/WB Music Corp./
Fingazgoal Entertainment, ASCAP; Uh Oh Entertain-
ment/Ensign Music Corp., BMI

Arista 3815 (CD promo}

Following the massive crossover suc-
cess of 1998 single “Too Close,” the
long-awaited sophomore project from
the trio Next kicks off with the saucy
single “Wifey.” Once again, the guys
Jjoin forces with producer Kaygee of
the rap group Naughty By Nature.
This track is a refreshing alternative
to much of the usual musical fare out
there—songs about sexual conquests,
illicit affairs, and one-night stands.
Instead. “Wifey” celebrates the sancti-
ty of a one-on-one relationship headed
for marriage, in particular, praising
the woman who is all that and more:
smart, beautiful, sexy, and strong.
“Wifey” is an anthem for women of all
styles, sizes, and cultures. The song
moves along to a seasoned musical
backdrop filled with piano riffs, sub-
dued drum beats, and a retro bassline.
But the music really takes a back seat
throughout the song. It’s truly the
song’s vocal presentation and arrange-
ment that takes the spotlight on this
one. The bridge of “Wifey™ showcases
the trio’s vocal talent, which has grown
in maturity since its debut set in 1997,
and it leads into an all-too-briet duet
with Lil' Mo. Overall, this treat is cer-
tain to add another notch to the career
bedpost of this talented ensemble.

DANCE

THE KROMOZONE PROJECT Energy (3:28)
PRODUCER: Randy Lance

WRITER: R. Lance

PUBLISHER: not listed

TBC 3390 (album track)

Last year, the KromQzone Project
added its beat to the dancefloor with the
deluxe “Take My Love,” a piercing
anthem that brought immediate notice
to this act. The group now arrives with a
new cut from debut project “Love &
Energy,” and it's as tasty as a grilled
cheese sandwich at 1 in the morning.
Combining a host of retro elements—
from its subtle freestyle beat to the sam-
pled spoken word “energy”—and featur-
ing the vocals of Elle, there's little to
analyze here. The track is as much a
late-night instrumental jam as it is a
dance radio hit, and it’s perfect for
weekend mix shows, where it could easi-
ly be tossed into an ongoing string of
downtempo dance melodies as the hours
wane through the night. Simple,
straightforward, cool, and a pure plea-
sure. Check out kromozone.com.

A.G. FEATURING FAT JOE Underground Life
{4:14)

PRODUCER: Lord Finesse

WRITERS: R. Hall, A. Bames, D. Graham, A. Sheridan
PUBLISHERS: Technician Tunes/OneFourOne Music,
ASCAP; Clean Dirt 12-9-12 Flow Music/Mr. Mudd, BMI
Silva Dom Records (album track)

Once upon a day, there was a rap duo
known as Showbiz and A.G. The latter,

SPOTLIGHT
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JON SECADA Stop (4:10)

PRODUCERS: Emilio Estefan Jr., George Norlega,
Tim Mitchell, Jon Secada

WRITERS: E. Estefan Jr., G. Noriega, T. Mitchell, J.
Secada

REMIXERS: Jonathan Peters, Tony Coluccio, Pablo
Fiores

PUBLISHERS: F.1.PP. Intemational, BMI; Estefan
Music Publishing international, ASCAP

Epic/550 Music 12558 (CD promo)

A decade before Ricky, Enrique, and
Marc broke out with English-language
triumphs, Jon Secada was a major
force for both the Spanish and English
marketplaces around the world, with
such smashes as “Just Another Day,”
“If You Go,” and “Angel.” While his
acclaim has continued with Spanish-
language projects, a series of unfortu-
nate recent label wranglings and a
shameful lack of promotional support
derailed his career in the States
through the latter half of the *90s.
With a new contract in hand from
Epic/550 Music and the potent punch
of this new single, it’s apparent that
Secada is ready to catapult himself
back into the stratosphere where he
belongs. The singer/songwriter/pro-
ducer scribed a score of songs for
Ricky Martin's hreakthrough English
album and does the same for himself
with the dancey. Latin-infused “Stop,”
which he co-wrote with fellow co-pro-
ducers Emilio Estefan Jr, George
Noriega, and Tim Mitchell. To call this
a driving romp is an understatement,
particularly given the variety of tasty,
steering wheel-thumping remixes, in-
cluding a more Latin Jonathan Peters
radio edit and the high-energy Pablo
Flores English radio edit. An intrigu-
ing Jonathan Peters AC radio mix is
also included, which dramatically
slows the pace with a rich palette of
elegant instrumentation, creating an
entirely ditferent vibe. Hey, radio—
with the Latin explosion still in full
swing, there’s no better time than now
to embrace the marvelous Secada, an
artist who truly deserves to be pop-
ping on the charts for a lifetime. And
he looks sexier than ever. From the
upcoming ‘“Better Part Of Me.”

also known as Andre The Giant, has
now struck out on his own with the
album “The Dirty Version.” With his
flow slick and steady, A.G.’s style is
best exemplified on the song “Under-
ground Life,” featuring friend Fat Joe
of the Terror Squad. The track is sim-
plistic—minimal keys pronounce the
melody, while a high-hat drum beat
spells out the groove. This approach
allows the vocal talents of A.G. and
Joe to shine in the spotlight. They
start out laid-baek but quickly
increase intensity as the story of
underground life gets harder. But the
question is, Where does the real
underground life in the lyric begin and
which lines are simply an analogy for
life in the music biz? Hmm. While the
elean version is probably what you’ll
hear on radio, it’s the unclean version
that has the most flavor and edge. It's
also more likely the version you'll hear
booming from Land Cruisers and
Expeditions.

SOUL SACRIFICE: The Santana Story
By Simon Leng

Fire Fly Publishing

220 pages; $18.95

By nearly every measure, the
final moments of the 20th centu-
ry were a grand success for gui-
tarist Carlos Santana. Not only
did his album “Supernatural” sell
more than 10 million copies in less
than a year and garner nine
Grammys, it re-established the
guitarist’s position in a pantheon
of popular music’s more influen-
tial performers.

While such contemporary pop
artists as Ricky Martin and Jen-
nifer Lopez certainly helped bring
a Latin flavor into fashion in 1999,
Santana was the pioneer of
Latin/rock
crossover dur-
ing the course
of his group’s
three-decade
career. Even if
“Supernatural”
is far more cor-
porately con-
trived than such
classic late-'60s
and early-"70s
albums as
“Abraxas” and
“Caravanserai,”
the recent disc
does connect
his sound with
some of his
musical proge-
ny, as well as take that sound to a
whole new generation of listeners.

It’s fitting, then, that Santana
is being treated to a new biogra-
phy, which allows newly anointed
fans the chance to learn more
about this performer’s long,
important career. From the open-
ing passages of “Soul Sacrifice:
The Santana Story,” it’s clear that
author Simon Leng sets out to
give the guitarist and his band
their due. In the introduction, he
puts it plainly: “ ‘Soul Sacrifice’ is
about a great band, an extraordi-
nary musician, and one of music’s
great survivors.”

Unfortunately, Leng—a former
editor at a Santana magazine—is a
dreadful writer. And the editors at
Fire Fly (who brought us such
books as “An American Band: The
Story Of Grand Funk Railroad”
and “Minstrels In The Gallery: A
History Of Jethro Tull”) should be
thoroughly interrogated as to
whether they actually read the
book at all.

Even when one puts glaring
grammatical errors aside, the book
is a horrifying bore, completely
void of a compelling narrative and
overwrought with uninteresting
details and one-dimensional
sketches. Leng dutifully traces the
guitarist’s life from his early child-
hood in Mexico all the way to his

recent success with “Supernatur-
al.” But he does so with such pen-
chant for cliché, one can’t help but
frequently scoff out loud.

In one early passage, Leng sets
the scene of Santana’s musical
roots as a teenager performing in
Mexico and gives the reader a
taste of his “After School Special”
style: “This was the environment
where the teenage Carlos San-
tana first cut his teeth as a pro-
fessional musician, knowing that
if his playing wasn’t hard enough
he might end up with a knife
across his throat or a bullet in his
back. Tijuana was that kind of
town.”

Leng follows young Carlos out of
the border town strip bars and into
the burgeoning
music scene of
late-’60s San
Francisco.
Though he gives
an accurate
account of the
formation of the
Santana Blues
Band (later
shortened to
Santana), the
author barely
lends any time
to discussing
the important
scene going on
around the
group.

Moreover,
Leng completely misses out on the
throngs of musicians, friends, and
loved ones that passed through the
guitarist’s life in the "70s and '80s.
His descriptions of personalities
are often limited to two or three
words—namely the person’s
nationality and instrument of
choice. John McLaughlin is intro-
duced as the “master English gui-
tar player.” Dave Matthews is “a
South African singer.” Even Car-
los is reduced to “the Mexican” on
umpteen occasions.

By page 50, the narrative all
but vanishes as Leng resorts to
offering banal reviews of San-
tana’s albums, which are strung
together only by a rambling
account of the group’s never-end-
ing lineup changes. A handful of
black-and-white photos provides
a loyal reader’s only escape from
the biography’s confusing mid-
section, and the rest of the book
is an equally rambling read.

The end of “Soul Sacrifice”
offers a generous appendix listing
Santana band members and related
musicians, something most afi-
cionados will appreciate. Still, the
rest of the book fails to provide any
meaningful revelations about San-
tana or his musical universe. One
must wonder how a life so rich
could be reduced to an account so
empty. BEN FRENCH

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Biltboard, 1515 Broadway, New York, N.Y. 10036
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Rapless Hip-Hop Flourishes In U.K.

H IP-HOPPING WITHOUT
WORDS: Rapless hip-hop might not
be as all-conquering as rap. But it's
still important and flourishing in the
underground.

Later this month, two U.K. al-
bums will illustrate contrasting
developments in this genre: “Session
One” by hip-hop band the Herbalis-
er, due May 29 on Department
H/Ninja Tune, and “V ... For Ven-
geance!” by turntablist Deckwrec-
ka, due in late May or early June on
Ronin.

The Herbaliser, led by bassist
Jake Wherry and scratch D.J Ollie
Teeba, has released three previous
Ninja Tune albums featuring more

“Remedies”
(1995), “Blow Your Headphones”

straight-up hip-hop:
(1997), and “Very Mercenary”
(1999).

While comfortable making record-
ings in the studio, the band also
thrives on playing live. Indeed, the
new album’s material is culled from
live sessions recorded during tours,
mixing the full effect of a funk- and

STEPHANIE LOPEZ'S

RHY I TN
SLCTION

FREE LOVE: Charity and love go hand in hand, and this issue is no
exception. Kelly Price & Friends are the Greatest Gainer in sales on Hot
R&B/Hip-Hop Singles & Tracks, as “Love Sets You Free” (Def Soul/
IDJMG) moves 42-24. The single features vocals from Montell Jordan,
Sisqo, Dru Hill, Case, Playa, Kandice Love, and LovHer and was co-
written by Denise Rich, author of songs for Celine Dion, Patti LaB3elle,
and Chaka Khan.

What other wonders can this much star power hold? Well, in case you
didn’t notice, this list of acts is the entire roster of Def Soul, the R&B divi-
sion of Def Jam. This is the first time that an entire label’s roster has gotten
together to help support a cause—in this instance, cancer research, All of the
proceeds from this single will be donated to the T.J. Martell Foundation for
Leukemia, Cancer, and AIDS Research and Denise Rich’s G& P Foundation
for Cancer Research. Def Soul/Def Jam president Kevin Lyles says, “Tt is
an event like this that makes our company what it is. It’s about building and
supporting our culture.” With the 79% gain overall this issue on “Love,” it
looks as if the Def Soul family will be able to accomplish its goals.

HIP HOP’S RESPECT: When the hip-hop community gets together, it
really makes a stand. Thisissue’s No-88 on the Het R

& Tracks is “One Four Love I’t. 1" (Rawkus/ Priority) by Hip Hop For
Respect. Who is Hip Hop For Respect, you ask? It is Kool G Rap, Pos
(De La Soul), Common, Pharoahe Monch, Sporty Thievz, Shabaam
Sahdeeq, Rah Digga, Mos Def, and Talib Kweli. Mos Def and Talib Kweli
urged the hip-hop community to address the tragic deaths of Amadou
Diallo and Tyesha Miller, and the response was “One.” The idea for a sin-
gle grew into a four-song maxi-single. The retail single’s proceeds will go
to the nonprofit Hip-Hop For Respect Foundation (HHFRF), whose tenet
1s that those in the entertainment industry have a responsibility to be lead-
ers within their communities. To that end HHFRF is planning a high school
tour to educate students on how to proceed when stopped by the police.
There will also be information accompanying the CD on the same subject.
Let’s hope HHFRF is able to unite, educate, and create a change in the
hip-hop community.

LIF‘E PIMPIN” With four gold singles, eight top 10 singles, one gold
album, a platinum album, a four-times-platinum album, and his current
album already certified double-platinum, Jay-Z is the epitome of pimpin’.
His current single, “Big Pimpin” (Roc-A-Fella/Def Jam/IDJMG), moves
to No. 12 on Hot R&B/Hip-Hop Singles & Tracks, taking a 4.5% jump in
radio airplay this issue, due in part to the overwhelming success of the
video on cable and video channels nationwide. Sean Carter (aka Jay-Z) will
be heading a major jam show June through August, not only to support his
current album but to help support the “Nutty Professor II: The Klumps”
soundtrack (Def Jam), to which he contributes. The first single off this
soundtrack will be the Sisqé/Foxy Brown remix of “Thong Song” (Drag-
on/Def Soul/IDJMG). The second single will be a new Jay-Z single titled
“Hey Papi.” All this work and he is also a featured artist on the remix of
Mya’s newest single, “Best Of Me” (University/Interscope).

jazzy-vibed eight-piece band (which
includes a full horn section) comple-
mented by samples and turntablism.

“This record is for the many peo-
ple who, after seeing us, have asked
where they ean get a recording of
the band because we sound quite dif-
ferent than we do on vinyl,” says
Wherry. “It also closes the first
chapter of Herbaliser history, cover-
ing tracks from our other records.
Even though the three original
albums sound different—as you
would expect over five years—the
tracks on ‘Session One’ sound like
they come rom one period.”

Last year, the band played some
120 shows, performing in the UK.,
continental Europe, U.S., and Cana-
da. “We will be playing at the Glas-
tonbury festival in England this
summer,” notes Wherry. “Plus, we've
got some shows in Turkey, Belgium,
and other places. However, we're
keeping it low-key until we release a
new record, maybe in October or
November.”

“Session One” is an accomplished
musical set with flavors ranging
from the reflective, scratched “This
Sensual Woman” to the funky, brass-
and scratching-dominated “Gold-
rush.” With the likes of Quincy
Jones, John Coltrane, Miles Davis,
Jimmy Smith, Lalo Schifrin,
James Brown, De La Soul, the
Jungle Brothers, and Pete Rock
among Wherry’s and Teeba’s musi-
cal influences, it’s no wonder that
tracks such as “40 Winks” sound like
a mixture of a Schifrin or Jones *70s
movie score brought into the present
with hip-hop sensibilities. Mean-
while, other tracks, such as “Shat-
tered Soul,” display the band’s juzz
leanings.

The act is not averse to using rap-
pers: U.K. labelmate Roots Manu-
va, Canada’s Dream Warriors, and
U.S. artist Bahamadia have been
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featured on previousHerbaliser
records. However, a live band sound
was developed because “it’s been
impossible to get the guest MCs
from our records to commit to tour-
ing with us,” says Wherry. “And it
would be unfair to put a rapper on
‘Session One’ because people would
expect it [to be] live.”

Peter Quicke, label manager of
Ninja Tune, says, “Instrumental hip-
hop leaves the producer room to
develop arrangements and beats,
while working with a rapper means
[the music] generally tends to be
simpler to allow space for the rap-
per’s vocals.” Quicke’s other turntab-
lists include DJ Food, Kid Koala,
Amon Tobin, and label founder
Coldcut.

However, not all hip-hop fans are
into rapless hip-hop. “If it hasn’t
got an MC, then it isn’t really hip-
hop,” declares Paul H., owner of
hiphop.com, the London-based
Web site dedicated to hip-hop
music and culture. “It’s hip-hop
without a voice. Even though they
may well make some dope beats, it
doesn’t move me. It’s just not quite

(Continued on next page)
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Indicates (D) unavailable, in which case, catalog number is for (C), (X), (T) or (M) respectively, based on availability.
© 2000, Billboard/BPI Communications, and SoundScan, Inc.
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complete without rhymes.”

Although rap group 57th Dynasty
always has something to say—its
next single, due in mid-May, is
“Return To Boro 6”/“Dirty South”
(Fasfwd), which raps about life in the
act’s South London borough and
laments the plight of small U.K.
independent labels and their
artists—group co-founder Charlie
Parker nevertheless appreciates
rapless hip-hop.

“Remember that hip-hop is an
inner-city culture that grew out of

the South Bronx. It’s not specifical-
ly about the music or the rap,” cau-
tions Parker. “I started as a guitar
player and a self-taught saxophonist
in a regguae and jazz-fusion band, so
I can appreciate hip-hop without rap.
But to me, the ultimate musical in-
strument is the voice.”

“I don’t see any conflict. It’s all
aspects of the worldwide, multi-
faceted art form that’s hip-hop,” says
Deckwrecka, also known as Agzi or
Zilla. He’s slowly built up his profile
thanks to five EPs over the last four

years on the tiny, London-based
Ronin label. “My album is not com-
mereial like a hot new Timbaland
CD, so we don’t really compete for
the same crowd.”

“V ... For Vengeance!,” however,
includes gritty and humorous vocal
sound bites from records and kung-
fu and gangster films worked into
Deckwrecka’s raucous mix of groovy,
cut-up hip-hop beats, as heard on the
track “23 Forever.” Other cuts re-
flect reggrae and jazz influences.

“ ‘23 Forever’ is an important

track for me because it highlights
my affiliation with the 23 Posse,
also known as the band 23 Skidoo,”
says Deckwrecka. “Their album
drops this year on Virgin, and it's
deep. They've played a big part in
the vibes on my album, with [band
members] Mad Money Wah and
Firebomb Fritz both on the boards
for the mixdown, and Sketch and
Alex always letting me know if I'm
a little off point. ‘Double Zero Zero’
is another favorite just because of
the cuts. I'm pleased with the

dynamies on this one.”

Talking about his modus operandi
as a producer/DJ, Deckwrecka
notes, “Hip-hop beats and scratch-
ing will always be just that. But how
you choose to use those tools makes
a difference. In my musie I try to re-
flect some of who I am as a person,
my sense of humor, musical taste,
and general multimedia outlook on
the world.”

Kwaku can be reached at kay-
write@hot mail.com.
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Dance Trax Names Names For Music Summit 2.,

SUMMIT UPDATE: Avid readers
of this column know that Grammy
Award-winning Peter Rauhofer (aka
Club 69), Joey Negro (aka Dave Lee),
Strictly Rhythm Records’ Wamdue
Project, and Kinetic Records’ Dave
Ralph have already been confirmed
for the nightly artist/DJ showcases at
this year’s Billboard Dance Music
Summit (Dance Trax, Billboard,
March 11).

Well, it’s time to drop a few more
names for the upcoming Summit,
which takes place July 12-14 at the
Waldorf-Astoria Hotel in New York.

Recently confirmed for the nightly
parties/showcases are such globally
conscious DJs as Paulette Constable
(Azuli Records U.K.), Joe T. Vannel-
li (Dream Beat Records Italy), Pacla
Poletto (Italy), Susan Morabito,
Tedd Patterson, Richie Santana,
June Joseph, and Jeannie Hopper
(New York). Also confirmed is Strict-
ly Rhythm artist Barbara Tucker.

For the showcase/party on July 13,
to be held at Centro-Fly, Billboard has
aligned itself with Subliminal Rec-
ords. So, expect some mighty turn-
table manipulation from the Dronez
(aka Erick Morillo, Harry “Choo
Choo” Romero, and Jose Nunez).

As for the Summit’s opening night
party on July 12, we'll be collaborat-
ing with Def Mix Productions, Defin-
ity Records, and the For the Record
record pool.

As most people in the industry
know, both Def Mix and Definity are
co-helmed by clubland veterans Judy
Weinstein and David Morales. Wein-
stein founded For the Record in 1977,
making it one of the first record pools
inthe U.S.

Combined, these three entities rep-
resent a wealth of talent, including
Frankie Knuckles, Satoshi Tomiie,
Bobby D’Ambrosio, Hex Hector,
Danny Krivit, Angel Moraes, Hec-
tor Romero, and Lord G., not to men-
tion Morales.
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CLUB PLAY

. DREAMING BT NETTWERK
. NO ME DEJES DE QUERER
GLORIA ESTEFAN epic
. SET ME FREE HARD ATTACK JELLYBEAN
. MY HOUSE AARON CARL ovum

. RISE UP SUNKIDS FEAT. CHANCE
YELLORANGE

MAXI-SINGLES SALES

1. WHERE YOU ARE JESSICA SIMPSON
FEAT. NICK LACHEY coLumBiA

2. RISE UP SUNKIDS FEAT. CHANCE

3

ObH W N

YELLORANGE
. WOMEN BEAT THEIR MEN 2000
SUBMISSION veLociry
4.1 NEVER SAID CYNTHIA ROBBINS
. SOMETHING'S GOIN' ON MYSTIC 3
SUBLIMINAL

wm

Breakouts: Titles with future chart potential,
based on ciub play or sales reported this week

Dauce

by Michael Paoletta

Of course, it should be noted that
we're anxiously awaiting confirmation
on several other artists/DdJs.

For additional information regard-
ing the Summit, contact me at 212-
536-5068 (E-mail: mpaoletta@
billboard.com) or Michele Jacangelo
Quigley at 212-536-5002 (E-mail:
mjacangelo@billboard.com) or visit
billboard.com/events/dance.

A final note: On Thursday (11), Bill-
board will have a brainstorming ses-
sion for Dance Music Summit 2000. It
will take place 7-9 p.m. at New York’s
Centro-Fly club (45 W. 21 St.). Rep-
resentatives from Billboard—Ricar-
do Companioni, Michele Quigley,
Phyllis Demo, Cebele Rodriguez,
Howard Appelbaum, and myself—
will be on hand to discuss the event

and answer any questions.

THIS & THAT: Kinetic Records is
scheduled to issue the soundtrack to
the Greg Harrison-directed film
“Groove” June 6. Beat-mixed by the
film's music supervisor, D.J WishFM
(aka Wade Randolph Hampton), it
places the spotlight firmly on the elec-
tronica/trance movement. Highlights
include Symbiosis’ “Protocol,”
Hybrid’s “Beachcoma,” Bedrock’s
“Heaven Scent,” Orbital’s “Halycyon
+ on + on,” Boozy & Swan’s “Cham-
pagne Beat Boogie,” and B15 Project
Featuring Crissy D. & Lady G.’s
“Girls Like Us.”

Five-year-old U.K. independent la-
bel Wall of Sound has signed a U.S.
distribution deal with Caroline. This
partnership will allow Wall of Sound
to further establish and develop its
identity in the U.S. In the past, says
Wall of Sound managing director
Mark Jones, “our acts have found
homes on DreamWorks, Astralwerks,
and Ideal/Mammoth/Hollywood. We
will continue to work with these labels

in conjunction with Caroline and hope
to really establish Wall of Sound [in
the U.S.].” The deal also covers the
Wall of Sound imprints Bad Magic
(hip-hop), NuCamp (house/dance), and
We Love You (pop/rock). According to
Jones, the company will open a New
York office in the near future.

After much speculation, Darren
Emerson has left UK. trio Under-
world to concentrate on a solo career;
according to the band’s British label
Junior Boy’s Own Records, which
travels through V2 Records in the
U.S. The remaining band members,
Karl Hyde and Rick Smith, will con-
tinue to record and tour as Under-
world. The split is completely amica-
ble, says the label. In addition to
increasing his presence on the global
DJ market, Emerson plans to collab-
orate with guest producers on sever-
al solo projects later this year.

PARTING GLANCES: On April 27
one of clubland’s most revered sing-
ers, Vicki Sue Robinson, died at her

(Continaed on next page)

BY RICK SALZER

NEW YORK—Armand Van Helden
is fed up with the purists of clubland.
From the press to the fans, he is sim-
ply tired of people trying to neatly
fit every piece of music into a
prepackaged genre.

According to Van Helden, it was
approximately four years ago that
people in the U.K. began lumping his
productions and remixes—Tori
Amos’ “Professional Widow,” CJ Bol-
land’s “Sugar [s Sweeter,” the
Sneaker Pimps’ “Spin Spin Sugar”
—into the speed garage category.

“What exactly is all of this cate-
gorizing?” asks Van Helden. “Do we
always need to label every track as
this or that?”

Continues Van Helden, “The only
thing that labeling does is make it
easier for the journalists and retail-
ers. But I don’t make musie for crit-
ics. I make music for the consumer.
Music isn’t something to think
about—it’s to feel. It’s that simple.”

To that end, the title of Van Hel-
den’s new album, “Killing Puritans,”
which refers to the artist’s feelings
on the constant classifications that
people tend to place on his record-
ings, shouldn’t surprise anybody.

“This is also why I set up my own
label [Burlington, Mass.-based
Armed Records],” says Van Helden.
“It’s a streamlined, noncorporate,
non-hustle type of operation.” The
Caroline-distributed Armed Rec-
ords is scheduled to issue “Killing
Puritans” June 13. In the UK., ffrr
will issue the album June 12.

While these are the planned
release dates, Van Helden says they
may have to be pushed up if he en-
counters bootlegging problems

‘Puritans’ Beware 0f Van Helden’s Armed Set

again. Last year, his “2Future4U”
album—which included the interna-
tional smash “You Don’t Know Me”
—was heavily bootlegged, hitting
the streets of New York, Miami, and
Los Angeles, among other cities,
weeks before its scheduled release.
“Killing Puritans” will be preced-
ed by the single “Koochy.” Streeting
May 16, the Gary Numan-spliced

VAN HELDEN

electro-meets-breakbeat track was
delivered to club and radio mix-show
DJs the week of April 17.

Like Daft Punk’s “Homework”
and Basement Jaxx’s “Remedy,”
“Killing Puritans” is aurally re-
freshing and stimulating. It finds
Van Helden collaborating with an
eclectic collection of artists, includ-
ing his Mongoloids partner Junior
Sanchez (“Hybridz”), Fiona Marr
(“Little Black Spiders”), New York
rapper Common (“Full Moon”), Wu-
Tang Clan’s Tekitha (“Conscience”),
as well as Herbie Hancock and
N’Dea Davenport (“The Head-
hunters”). Van Helden’s songs are
published by Break Dancin’ Bob
Music (BM1).

For Van Helden, “Killing Puri-
tans” isn’t about being shiny or

glossy. It’s about being dirty, greasy,
and disturbing. “That’s the kind of
feel I wanted for the album,” he says.

“Also, and just like 2Futured4U,
there will be no remixes,” adds Van
Helden. “Remixes are simply a tool
for record companies to sell more
records—a marketing scheme to get
[an artist] into new markets.
Frankly, that isn’t what ‘Killing Puri-
tans’ is about.”

People make albums for all kinds
of reasons, says Van Helden.
“Whether it details an emotional
period of an artist’s life or it’s a pure
party album, the record should stand
on its own merit. 1 feel I've achieved
this with ‘Killing Puritans.””

When it comes to the promotion
and marketing of the set in the U.S,,
Van Helden says that “aside from
specialty mix shows, I don’t want the
record to be serviced to radio. It’s
too difficult of a game.”

“Whatever happened to the days,
like in the '70s, when programmers
played music because they liked it?”
asks Van Helden. “These days, it
seems like radio is a gigantic corpo-
rate game full of old-school gangster
maneuvers.”

According to Van Helden’s busi-
ness partner, Neil Petricone of
Boston-based X-Mix Productions,
Armed Records’ Web site
(armedrecords.com) will also be uti-
lized to help promote the album. Pet-
ricone, who also manages and books
Van Helden, says, “Aside from E-
commerce ventures like selling such
Armed merchandise as clothing and
musie, our site will offer DJ-mixed
compilations, exclusive snippets of
musie, interviews, and touring
information.”

Smiling Faces. To promote his eighth
album (his first for 550 Music/ERG),
“Better Part Of Me,” Jon Secada
recently made a special appearance
at Miami’s Salvation club, where he
treated punters to a performance of
his new single, “Stop.” With a variety
of remixes by Jonathan Peters and
Pablo Flores, “Stop” is finding a home
on many DJs’ playlists. This issue, the
track jumps to No. 17on Billboard’s
Hot Dance Music/Club Play chart.
Scheduled for a mid-June release, the
Latin-infused “Better Part Of Me” is a
mix of dance, power ballads, and
midtempo R&B/pop. Shown back-
stage at Salvation, from left, are Peters
and Secada.

i '.Vha-i..x,.

HOT PLATE

¢ Clinton, “People Power In The Disco
Hour™ (Luaka Bop/Astralwerks single)
This Tjinder Singh-penned/produced
track receives some massive restructur
ings via remixers Romanthony, Space
Raiders, Los Amigos Invisibles, and Q-
Burns Abstract Message. Expect Ro-
manthony’s disco-embellished Peak Beach
mix and Space Raiders’ Daft Punk-hued
Survival on Shrubs mix to receive the most
SpIns.

= Junior O Presents Starchild, “2
Much Happened” (R-Senal single). As pow-
erful male-driven house jams don't come
along all that often, “2 Much Happened”
deserves everybody’s immediate attention
Wah-wah guitar licks, funked-up horns,
and hooty-shakin’ percussion provide the
track's solidly soulful foundation

+ A.T.F.C. Presents OnePhatDeeva,
“In And Out Of My Life” (Subliminal sin
gle). Originally issued by Defected Records
U.K. last year, the Adeva-sampled “In And
Out Of My Life” finally receives a proper
U.8. release. While this double-pack in-
cludes the previously available U.K. mixes
(by Olav Basoski, Knee Deep Brothers,
and Ayvdin The Funki Chile), the real find
is the new mix by the Dronez, which gives
new meaning to the word “filtered.

* Bob Marley With MC Lyte, “Jam
min’ " (Universal-Island U.K. single)
Culled from the “Bob Marley: Chant Down
Babylon” duets album, this classic Marley
track receives the re-tweaking of a lifetime,
courtesy of Olav Basoski. Although Basos
ki keeps Marley’s vocals to a bare mini
mum (sigh), he does utilize the song’s main
hook. Will surely please DJs and punters
who embraced the remixes of Marley’s
‘Sun Is Shining” and “Rainbow Country.”
Out May 29

= BT, “Dreaming” (Nettwerk single)
The Sasha & Digweed contingent will
surely gravitate toward Evolution’s
trance-inflected mix. Conversely, fans of
Danny Tenaglia’s moodier house will stick
to Eric Kupper’s wicked Hysteria Club
mix, which spotlights the sublime vocals of
| Kirsty Hawkshaw

«Earth, Wind & Fire, “Fantasy”
(Columbia/Sony Music International sin
gle). Miami-based DJ Grego has recon
structed this classic track into a peak hour
drum’n’bass anthem. On the flip. he deliv
ers a jazzy Brazilian vibe. Quite essen
tial—it’s a shame it won't be available
commercially.
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(Continued from preceding puge)

home in Connecticut; the cause was
cancer. A memorial service was sched-
uled for May 4 at the Unitarian Church
of Westport in Westport, Conn.

For many, Robinson, who was born
in Harlem and raised in various New
York neighborhoods, was—and re-
mains—the picture perfect face and
woice of the disco era. Her indefatigable
anthem “Turn The Beat Around”
sounds as fresh today as it did upon its
original release in 1976, whereupon it
earned the singer a Grammy nod in the
best female vocalist category.

Sadly, the masses never seemed to
acknowledge the music that came af-
ter, constantly referring—incorrectly,
we might add—to Robinson as a one-
hit wonder: Of course, as a fiercely loyal
card-carrying member of the club
community, I've always known better:

Between 1976 and 1979, RCA is-
sued four albums from the singer
(“Never Gonna Let You Go,” “Vicki
Sue Robinson,” “Half & Half,” and
“Movin’ On”), spawning such classic
dancefloor moments as “Common
Thief,” “Daylight,” “Should T Stay Or

Should I Go/I Won’t Let You Go,” and
“Hold Tight,” in addition to “Turn
The Beat Around.”

Throughout the '80s, Rokinson
recorded for such New York-based in-
dependent labels as Prelude (“Hot
Summer Nights”) and Profile (“To Sir
With Love”). In the late "90s, Robin-
son returned to dancefloors with the
ebullient “House Of Joy” and the
empowering “Move On.”

Throughout, Robinson provided
backing vocals for the likes of Cyndi
Lauper, Elton John, and Cher. Her

voice also appeared on jingles for
many products, including Maybelline,
Downy, Doublemint, and Pepsi.
Additionally, Robinson had ap-
peared in the original Broadway casts
of “Hair” and “Jesus Christ Super-
star,” among other shows. Last year,
she starred in the autobiographical
off-Broadway show “Vicki Sue Robin-
son . . . Behind The Beat” (Dance
Trax, Billboard, May 1, 1999).
“Things don’t always happen when
you want them to,” Robinson said in
this column last year. “That’s been my

hardest lesson to learn. But you've got
to keep moving on. Sometimes, you
have to simply enjoy the process—you
know, the here and now—and not
always wortry about tomorrow. That’s
how you grow stronger.” Words to live
by, indeed.

Robinson is survived by her hus-
band, Bill Good, and her mother,
Marianne Robinson. In lieu of flow-
ers, the family requests that contri-
butions be made to God’s Love We
Deliver, 166 Avenue of the Americas,
New York, N.Y., 10013.
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Internet-Based Song Pitching Stirs Reactions In Nashville

BY RAY WADDELL
NASHVILLE—Pitching songs is an
art form in Nashville, and today writ-
ers and publishers have 4 new weapon
in their arsenals with the Internet and
its vast capabilities.

E-pitching is here, providing man-
agers, artists, and label and A& R reps
with a new method of matching sing-
ers with songs. One of the first sites to
offer such a service was PublishSongs.
com, which launched Jan. 17, after a
vear in development. Other new en-
tries include PitchSheet.com and
SongPiteh.com.

“We call it a ‘new medium for a new
millennium’,” says Todd Rubenstein,
developer/CEO of PublishSongs. “We
like to be referred to as an Internet
service provider specifically for song-
writers and publishers.”

PublishSongs is a search mecha-
nism that ean hook up singers with
songs. “Say someone is looking for

midtempo country songs with positive
lyries for 4 female,” says Rubenstein.
“We can set them up with those types
of parameters.”

If writers and publishers want to
limit access, they can choose to block
certain songs from coming up in
search results or to make them acces-
sible just to major labels. “They can
have us host their song or song pages
for them,” says Rubenstein. “We can
render them unsearchable or pass-
word-protect them.”

It's free to browse on PublishSongs.
“We charge for actual space used,”
says Rubenstein, adding that rates
range from 25 cents to $1 per song. A
10-song account using 50 megabytes
of Web space costs $9.95 a month on a
high-band server.

“We don’t want people to think
we're pitching songs for them, be-
canse we're not,” Rubenstein points
out. “We're offering a service, specif-

Six Questions is unoccasional feature
that focuses on noteworthy mdustry
people. This issue’s subject is Fran
Boyd, executwe director of the Acad-
emy of Country Music (ACM).

What are some of your fondest
memories with the ACM?

I remember working my very first
awards show in 1968 .. . I was both
scared and excited all at
one time. And when we
moved the academy from a
two-room office to its cur-
rent suite of offices, [it]
was an exciting time for us.

There was the summer
when the academy provid-
ed the after-the-game
entertainment for Country
Days at Dodger Stadium.
It was exciting to present
country music to the fans
who came to the games.

I guess foremost in my
mind right now is working
with [longtime ACM
| Awards executive produc-
er] Gene Weed, who
passed away this last vear: We'll never
do another awards show without
thinking of Gene.

What have been your biggest
challenges at the ACM?

Aswith all nonprofit membership
organizations, membership is the key.

Would you share with us your
personal triumphs at the ACM?

The [Bill Boyd Celebrity Golf Clas-
sic] has probably been one of the most
rewarding adventures, and I say
adventure ‘cause you never know

Executive Director Boyd Shares
Memories, Ghallenges 0f ACM

SN
QUESTIONS

Fran Boyd is the
executive director
of the Academy of

Country Music

what’s gonna happen. Each year it
has gotten bigger and better and
raised more for charity.

Your husband, Bill, was execu-
tive director before you. Do you
view the academy any differently
now than you did then?

I don’t really view the position any
differently. I'm doing much of the
same thing that I did
before . .. just more of it.

What is the most
interesting thing you
have been able to do with
the ACM?

Being invited to the
White House for a Ladies
in Country Music concert
in 1995.

What are some special
memories from the
awards shows?

The one that really
stands out in my mind is
the vear Tanya Tucker was on the
show and we were still [broadcast]
from Knott’s Berry Farm. Everyone
was there for rehearsals and my
daughter, Shari, who was just a year
younger than Tanya, had been hang-
ing out with Tanya in the theater,
waiting for time for Tanya to
rehearse. Well, when that time came,
both of them had disappeared. I sent
runners out into the park looking for
them, and they finally found them
riding the rides in the amusement
park. Needless to say, Tanya missed
her rehearsal, but she did a great job
that night.

VERNELL HACKETT

ically geared toward songwriters,
artists, and labels.”

Rubenstein says the service has
been well-received. “We have publish-
ing companies from all over the world
on the site,” he says. “We're expecting

Pjé[isﬁ,ﬁon ws.llem
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the site to move as many as 500,000
hits a day within six months. The cool
thing is you don’t have to be a pub-
lished writer to exploit your material.”

To be launched in the coming weeks
is PitchSheet, hilled as 4 combination

of content and transaction. “It’s a pitch
sheet with E-pitch capabilities,” says
former Asylum Records promotion
executive Nancy Tunick, now presi-
dent/CEO of PitchSheet.

PitchSheet offers information and
access to songs in four formats—
country, pop/R&B, Christian, and
international—in an organized
spreadsheet layout sortable by label,
artist, and date. Tunick says the site
“replicates what happens on the
street, including the actual pitching
of songs between managers, publish-
ers, songwriters, and A&R.”

PitchSheet provides password-pro-
tected private listening rooms for
A&R reps, producers, managers, and

artists where they can hear songs
pitched directly in response to their
specifications. Songs are provided in
streaming audio in a click-and-listen
format, with lyrics and the opportuni-
ty to reply.

Publishers, song pluggers, and
songwriters subscribe for a fee, from
$25 a month to $275 a year for unlim-
ited pitching. Already signed up for
private listening rooms are such
record companies as MCA, Mercury,
Virgin, Capitol, Warner, Myrrh, and
Asylum, as well as managers, produc-
ers, and the artists themselves. The
site is currently in the testing phase.

Another recent start-up is Song-

(Continued on page 38)

Yoakam Goes Acoustic As Side Venture
To Next Studin Set; Cal IV Christian Debuts

TWO TIMIN’: Although he’s currently in the studio
working on a new album set for a fall release, Reprise
artist Dwight Yoakam plans to quietly release an
acoustic album May 30. He let fans know about the
album, titled “dwightyoakamacoustic.net,” through a
posting on his Web site, but little other marketing or
publicity is planned. The album was produced by
Yoakam’s longtime collaborator Pete Anderson.
Yoakam and his band kick off a national tour June 9 in
Las Vegas.

Veteran country, pop, and gospel artist B.J. Thomas
has been signed to Eaton, Ohio-based Kardina

from the Eddie Crook Co., will serve as director of music
publishing for Cal IV Christian. Joining the new division
as director of label operations is Dale Duhl, formerly
with the Eddie Crook Co. and Reach Satellite Net-
work/Solid Gospel. Songwriter and former WSM
Nashville air personality Pamela Furr joins Cal IV
Christian to head up the creative services department.
Cal IV Christian has purchased the Petree Publishing
catalogs from gospel songwriter Larry Petree.

Word/Gaylord Music Publishing has signed a deal that
brings independent music publishing and production
company Extreme Writers Group (EWG) into the Gay-
lord fold. EWG founding partners Michael Martin and
— s _ Jason Houser remain in
; place.

ON THE ROW: Brad
Hills joins API Man-
agement Group as usso-
ciate manager with pri-
mary responsibility for
MCA Nashville act Sons
Of The Desert. He pre-

mer Imprint Records
including the No. 1 hits

Records, whose marketing offices are located in
artist Jeff Wood. An
album of the same name
“(Hey Won’t You Play)
Another  Somebody

Nashville. Thomas’ first
single, “You Call That A
Mountain,” was previ- 2
ously recorded by for- NaShVIlle
is due June 20. Thomas : ;w\g
charted 16 country sin- —_—
gles on various labels =
between 1975 and 1986,
Done Somebody Wrong Song,” “Whatever Happened
To Old Fashioned Love,” and “New Looks From An
Old Lover.” He notched 26 pop hits between 1966 and
1983.
WEED HONORED: The Academy of Country Musie
(ACM) has re-christened its special achievement
award the Gene Weed Special Achievement Award in
honor of the late dick clark productions senior VP of
television Gene Weed, who produced and directed the
ACM Awards show for more than 30 years, as well us
serving as ACM president and chairman many times.
The award acknowledges “unprecedented, unique,
and outstanding individual achievement in the field of
country music,” and its recipient is determined by the
board. Weed died in August 1999. At the 35th annual
ACM Awards show May 3, Reba McEntire hosted a

special tribute to Weed featuring Tim McGraw per-
forming “Please Remember Me.”

PUBLISHING NOTES: Cal IV Entertainment ex-
pands its presence in Christian music with the launch of
Cal TV Christian, which has both music publishing and
label divisions. Nick Granato, who originally came to
Cal IV with the acquisition of Chestnut Mound Music

by Phyllis Stark

viously was with
Firstars Management.

Debbie Holley and
Summer Harman will
dissolve their company, Holley & Harman Public Rela-
tions, over the next few months. They currently repre-
sent Brvan White, South Sixty Five, Paul Brandt, and
Bill Gentry and will continue to do so through the dis-
solution. Harman is pursuing job opportunities in the
music industry. Holley will launch independent public
relations and marketing firm the Holley Co.

Lyrie Street Records hires Sharon Lepere as South-
west regional promotion manager. Lepere spent 12 years
working in pop promotion in Chicago for Geffen, A&M, and
Columbia. Most recently, she had been with Internet com-
pany Popmuil.com in Dallas. Also, Lee Adams joins Atlantic
Records as Northeast regional promotion manager; a posi-
tion she previously held for Giant Records.

CALENDAR ALERT: Leadership Music’s daylong 10th
anniversary reunion for its more than 250 alumni has been
set for May 16 at the Franklin Marriott Cool Springs in
Franklin, Tenn., beginning at 8 a.m. Scheduled speakers
include USA Today founder Al Neuharth, Maryland Lt.
Gov. Kathleen Kennedy Townsend, Tower Records
founder and owner Russ Solomon (interviewed by Bill-
board’s Geoff Mayfield), and Bill Ivey, chairman of the
National Endowment for the Arts. For more information,
alumni can contact the Leadership Music office in Nashville.
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by Wade Jessen
STANDING OVATION: All eyes are on Kenny Rogers’ “Buy Me A Rose”
(Dreamecatcher), which has fought a valiant 29-week battle to conquer Hot
Country Singles & Tracks, seating the former leader of the First Edition
atop the list for the first time in 14 years and painting some significant his-
torical markers along the way.

Rogers is backed with harmony vocals by Billy Dean and Alison Krauss
on the sentimental love ballad, which gains 153 detections to finish with
5,321 plays and more than 39 million estimated audience impressions.

“Buy Me A Rose” is the first independent single to top the country radio
chart since Schuyler, Knobloch & Overstreet (also known as SKO) took
“Baby’s Got A New Baby” there in March of 1987 on Mary Tyler Moore’s
MTM imprint.

When Rogers, who turned 61 last August, entered the top five two issues
ago, he became the oldest artist to score a top five entry on the country chart
and now holds the same title among those who have topped the list. Previ-
ously, Buddy Starcher was the elder statesman of the top five, a distinction
he gained at age 60 with the 1966 recitation “History Repeats Itself.”
Starcher, a singer/songwriter and TV/radio host from Ripley, WVa., popu-
larized a reading that illustrated the similarities between the lives, careers,
and deaths of presidents Abraham Lincoln and John F. Kennedy. Just two
weeks shy of his 60th birthday, Hank Snow was formerly the oldest act to
score a country chart-topper when “Hello Love” ruled in the spring of 1974.

“Buy Me A Rose” is Rogers’ 21st No. 1 on the country chart. On Top
Country Albums, “She Rides Wild Horses” scans 15,000 units to rise 11-10
and closes at No. 94 on The Billboard 200.

ON THE AIR: In a scenario that has many country programmers fol-
lowing suit, PDs at WQYK and WRBQ Tampa, Fla.; WSM-FM Nashville;
and KIKK Houston have lifted the audio portion of the new Garth Brooks
video, “When You Come Back To Me Again,” and are airing it despite the
fact that Capitol execs had previously announced no plans to work the track
as a single. Consequently, the song enters at No. 59 with Hot Shot Debut
honors on Hot Country Singles & Tracks. Brooks recorded the song for the
new film “Frequency,” where it plays over the final credits. The video is
airing on CMT, VH1, and Great American Country.

Capitol promo chief Bill Catino tells Country Corner that the label is field-
ing inquiries about the song but says that no promo single will be serviced and
that there will be no soundtrack for “Frequency.” But, as history has shown,
the Brooks camp is known to toss out a few surprises, so don’t be too sur-
prised if the song eventually finds its way onto the label’s promo docket.

RED AS GEORGIA CLAY: Bowing with the Hot Shot Debut trophy, Jeff
Foxworthy makes his 10th debut on Top Country Albums, as “Big Funny”
(DreamWorks) pops on at No. 15 with more than 9,000 scans. Seven of his
prior outings also contained new material. One was a live set, and most
recently his “Greatest Bits” (Warner Bros.) entered at No. 9 in the June 6,
1998, Billboard. This issue, that best-of set finishes at No. 51 with more
than 2,000 units. “Blue Collar Dollar,” the lead single from the new title,
bullets at No. 68 with airplay at 96 monitored stations.

Greater Vision Tops Gospel Nominees

Trio Gets 8 Nods For Southern Gospel Mus:c Assn. Awards

BY DEBORAH EVANS PRICE
NASHVILLE—Greater Vision
leads the list of nominees for the
third annual Southern Gospel Music
Assn. (SGMA) Awards, to be held
May 24 at the Park Vista Resort in
Gatlinburg.

The Daywind recording trio gar-
nered nods in eight categories, in-
cluding trio of the year, album (for
“Far Beyond This Place”), and two
song of the year nominations—“My
Name Is Lazarus” and “Just One
More Soul.”

The act also scored nominations
in the recorded music packaging
and video categories. Greater
Vision member Rodney Griffin is
nominated for songwriter of the
year, and the trio’s Gerald Wolfe is
up for male vocalist.

“We've been out here doing this
for going on 10 years now, and cer-
tainly the longer you're out here, the
more exposure you have,” says
founding member Wolfe, who also
serves as the trio’s manager, “But I
think our project ‘Far Beyond This
Place’ is really the force behind the
year we've had. It was such a suc-
cessful album and gave us a lot of
broad-based exposure that we had
not had previously.”

Among the other multiple nomi-
nees, Gold City received nods in the
album category for “Signed, Sealed,
Delivered,” male quartet, recorded
music packaging, and song of the
year, for “He Said.”

The Hoppers’ hit “God Raised
The Ransom” is up for song of the
year, and the veteran family outfit is
also nominated for mixed quartet.
The Kingdom Heirs received nomi-
nations in the album category for
‘Journey Home"” and are also in the
running for male quartet and
recorded music packaging.

Awards will be presented at the
annual banquet, which also serves as
a fund-raiser for the Southern
Gospel Music Hall of Fame and
Museum, located in Pigeon Forge at
Dolly Parton’s Dollywood theme
park. The museum opened last
spring. Heather Campbell serves as

GREATER VISION

the SGMA’s executive director.

“It’s nice to have an organization
that is dedicated to a specific form
of music,” says Wolfe. “Being nomi-
nated by an organization such as the
GMA [Gospel Music Assn.] is an
incredible honor, but it’s nice to be
recognized by the peers in your spe-
cific genre. The SGMA Awards
carry a special prestige to us.”

The following is a partial list of
nominees:

Album of the year: “Far Beyond This
Place,” Greater Vision; “Forefront,” Pal-
metto State Quartet; “Journey Home,”
Kingdom Heirs; “Let’s Celebrate Jesus,”
Bishops; “Reflections Of Life,” Anchor-
man,; “Signed, Sealed, Delivered,” Gold
City.

Female vocalist: Sheri Easter, Karen
Peck Gooch, Connie Hopper, Kim Hop-
per, Debra Talley.

Male vocalist: Ivan Parker, Arthur
Rice, Kirk Talley, Gerald Wolfe,
George Younce.

Male quartet: Cathedrals, Gold City,
Kingdom Heirs, Kingsmen, Poet Voices.

Mixed quartet: Hoppers, Lesters,
McKameys, Perrys, Wilburns.

New artist: 3 For 1, Dove Brothers,
Heirline, Talley Trio, Won By One.

Producer: Jeff Collins, Wayne
Haun, Kevin McManus, Roger Talley,
Mark Trammell.

Solo artist: Michael Combs, Brian
Free, Quinton Mills, Ivan Parker, Kirk
Talley.

Songwriter: Ricky Atkinson, Gerald
Crabb, Rodney Griffin, Jeff Steele, Kirk
Talley, Diane Wilkinson.

Song: “Children Of The Dust,” Free-
mans; “God Raised The Ransom,” Hop-
pers; “He Said,” Gold City; “Healing,”
Cathedrals; “I'll Live Again,” Kings-
men; “I’ve Passed Over,” Kingdom
Heirs; “My Name Is Lazarus” and “Just
One More Soul,” Greater Vision; “Praise
His Name,” Jeff & Sheri Easter; “Roll
That Burden On Me,” McKameys.

INTERNET-BASED SONG PITCHING

(Continued from page 36)

Pitch, where songwriters and pub-
lishers submit a song and have it added
to SongPitch members’ online catalog.
The listener pays nothing, and the
writer or publisher pays a monthly
storage fee, based on the number of
songs currently in their online catalog.

DreamWorks songwriter Buck
Moore, author of Randy Travis' “The
Box” and Daryle Singletary’s “The
Note,” put 25 songs up on Publish-
Songs as a “test market” and is
pleased with the result. “An R&B
singer in Atlanta picked up three or
four songs that she’s going to record,”
says Moore.

He likes the global aspect of Inter-
net song pitching. “Most of the stuff I
put on there is pop and Latin, and I
wanted to get it out to other countries
in South America and Europe.”

Ken Woods, president of Step One
Records in Nashville, has also found
the Internet useful for finding songs.

Label project Billy Jack Gafford will
enter the studio in June and has al-
ready found three songs through In-
ternet services. “I think it’s going to
be helpful,” says Woods. “It’s one of
those things that as it grows it will be
a wonderful situation. It's good be-
cause it gives [songwriters and pub-
lishers] another outlet.”

Some in Nashville’s music commu-
nity aren’t completely sold on the con-
cept yet. “Any type of service that
makes the flow of information better,
I’'m open to,” says Chuck Howard,
Nashville producer and owner of H2E
Records and publishing companies.
But Howard adds there are aspects of
E-pitching that concern him.

“As a record producer and execu-
tive, I want to get with pluggers who
understand what I need,” Howard
says. “I don't have time to go to a site
and just listen to songs. I want per-
sonalized attention.”
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PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.
800 POUND JESUS (Illegal, BMI/Yo Man, BMI) 50

DO | LOVE YOU ENOUGH (Of Music, ASCAP/The Music Palas,

36 ALMOST DOESN'T COUNT (Sushi Too, BMI/Hidden Pun,
BMI|/Warner-Tameriane, BMI/Manuiti L.A., ASCAP) HL/WBM
15 ANOTHER NINE MINUTES (Sony/ATV Tree, BMI/Chrysalis,
ASCAP/Tiny Buckets 0' Music, ASCAP) HL/WBM
BEEN THERE (Blackened, BMI/Steve Wariner, BMI) WBM
THE BEST DAY (Universal-Songs Of PolyGram International,
BMI/Everything | Love, BMI/Acuff-Rose, BMI) HL/WBM
68 BLUE COLLAR DOLLAR (Max Laffs, BMI/Twin Spurs, BMI/You
Scream, BMI/Boo-N-Bing, BMI/For Ice Cream, ASCAP/There's
One, ASCAP/CMI, BMI)
51 BLUE MOON (Acrynon, BMI/WCR, BMI)
66 THE BLUES MAN (Bocephus, BMI} HL
61 BREATHLESS (Rio Bravo, BMI/Careers-BMG, BMI/A Hard Day's
Write, BMI) HL/WBM
1 BUY ME A ROSE (Rex Benson, BMI/Stone Forest, BMI/Tripp,
BMI/Blue Plate, BMI/Bug, BMI) HL
5 CARLENE (EMI April, ASCAP/Phil Vassar, ASCAP/EMI Black-
wood, BMI/Flybridge, BMI/Rory Bourke, BMI) HL
7 THE CHAIN OF LOVE (Pugwash, BMI/Balmur, BMI/Water-
dance, BMI/Melanie Howard, ASCAP) WBM
46 CHANGE (Almo, ASCAP/Daddy Rabbit, ASCAP/Bro ‘N Sis,
BMI/Estes Park, BMI) HL/WBM
$  COULDN'T LAST A MOMENT {Irving, BMI/Songs Of Windswept
Pacific, BMI/Yellow Desert, BMI/My Life's Work, BMI) WBM
20 COWBOY TAKE ME AWAY (Woolly Puddin’, BMI/Bug,
BM|/Careers-BMG, BMI/Floyd's Dream, BMI) HL

3
§7
%
41

ASCAP)

DO WHAT YOU GOTTA 00 (Almo, ASCAP/Craftworks, ASCAP)
WBM

THE END OF THE WORLD (Edward Proffit, ASCAP/Music
Sales, ASCAP/Keith-Valerie, ASCAP)

FAITH IN YOU {Steve Wariner, BMI/Mr. Bubba, BM|/Sony/ATV
Tree, BMI) HL/WBM

FALLIN' NEVER FELT SO GOOD (Universal-MCA, ASCAP/WB,
ASCAP) WBM

FLOWERS ON THE WALL (Waliflower, BMI/Copyright Manage-
ment International, BMI)

FOREVER WORKS FOR ME (MONDAY, TUESDAY, WEDNESDAY,

THURSDAY) (EMI Blackwood, BMi/Buzz Cut, BMI/Wamer-
Tamerlane, BMI) HL/WBM

GOODBYE EARL (EMI Blackwood, BMI/Rising Gorge, BMI) HL
GOODBYE IS THE WRONG WAY TO GO (Shawn Camp,
BM1/Foreshadow, BMI/Will Smith, ASCAP)

HONEY | DO (Sony/ATV Tree, BMI/SDC, BMI/Mighty Nice,
BMI/Al Andersongs, BMI/Blue Water, BMI) HL

HOW DO YOU LIKE ME NOW?! (Tokeco Tunes, BMI/Wacissa
River, BMI/CMI, BMI)

IF YOU CAN (EMI Tower Street, BMI/Little Cayman, BMI/EMI
Blackwood, BMI) HL

1 HOPE YOU DANCE (Universal-MCA, ASCAP/Soda Creek,
ASCAP/Chaice Is Tragic, BMI/Ensign, BMI) HL/WBM

|'LL BE {Realsongs, ASCAP} WBM

| NEED YOU (Ariose, ASCAP/EMI Christian, ASCAP/EMI April,
ASCAP/JesKar, ASCAP} HL

42 | NEED YOU ALL THE TIME (Pat Price, BMI/EMI Blackwood,
BMU/Great Meridian, BMI) HL

3% [T MUST BE LOVE (Universal-PolyGram International,
ASCAP/Ranger Bob, ASCAP) WBM

32 IT'S ALWAYS SOMETHIN' (Wamer-Tamerlane, BMI/Golden
Wheat, BMI/Careers-BMG, BMI) HL/WBM

70 I'VE FORGOTTEN HOW YOU FEEL (Miss Surrett, BMI/Coburn,
BMI/Keith Sewell, BMI/Ten Ten, BMI) WBM

34 | WILL...BUT (Without Anna, ASCAP/Magnolia Hill,
ASCAP/McSpadden-Smith, ASCAP) CLM

58 JIMMY'S GOT & GIRLFRIEND (W8, ASCAP/Maverick,
ASCAP/Notes To Music, ASCAP/Sony/ATV Cross Keys,
ASCAP/Ran Harbin, ASCAP/Sony/ATV Tree, BMI) HL/WBM

60 JUST BECAUSE SHE LIVES THERE (Sony/ATV Cross Keys,
ASCAP) HL

73 KISS ME NOW (Mark Spiro, BMI/Hidden Words, BMI/Univer-
sal-MCA, ASCAP/Gary Burr, ASCAP) WBM

24 LESSONS LEARNED (SLL, ASCAP/Sony/ATV Cross Keys,
ASCAP/Sony/ATV Tree, BMI/Asifits, BMI) HL

40 LET'S MAKE SURE WE KISS GOODBYE (Vinny Mae, BMI) WBM

54 A LITTLE LEFT OF CENTER (Island Bound, ASCAP/Famous,
ASCAP/Lightwoodknot, BMI/Ensign, BMI) HL

12 LOVE'S THE ONLY HOUSE (Sony/ATV Tree, BMI/Buzz Cason,
ASCAP/Southem Writers Group, ASCAP) HL

45 LOVE, YOU AIN'T SEEN THE LAST OF ME (W.B.M., SESAC)
WBM

43 LOVIN' YOU AGAINST MY WILL (Sony/ATV Tree, BMI/Magic
Knee, BMI) HL

18 ME NEITHER {EMI April, ASCAP/Sea Gayle, ASCAP) HL

14  MORE (Warner-Tamertane, BMI/Golden Wheat, BMI/McHuge,

BMINolunteer Jam, ASCAP/Go-To-Del, ASCAP) WBM

49 MURDER ON MUSIC ROW (Wandachord, BMI/Shell Point,
BMI/Pier Five, BMI)

22 MY BEST FRIEND (Careers-BMG, BMU/Silverkiss, BMI) HL

63 MY NEXT THIRTY YEARS (EMI April, ASCAP/Phil Vassar,
ASCAP) HL

26 NO MERCY (Mighty Moe, ASCAP/Ernest Whitney, ASCAP/Little
Shop 0f Morgansongs, BMI/Morgan, BMI/Hamstein Cumber-
land, BMI/Chrysalis, BMI) WBM

74 OUT HERE IN THE WATER (Rebecca Lynn Howard,
ASCAP/Tennessee Colonel, ASCAP/Mopan River, ASCAP/ICG,
ASCAP/WB, ASCAP/Tractor Tracks, BM|/Pop-A-Wheelie,
ASCAP/Big Red Tractar, ASCAP) WBM

21 PRAYIN' FOR DAYLIGHT (Warner-Tameriane, BMI/Careers-
BMG, BMI/Sontanner, BMI) HL/WBM

28 REAL LIVE WOMAN (Cryner Way To The Bank, SESAC/Child
Bride, SESAC)

75  RIGHT WHERE | NEED TO BE {Acuff-Rose, BMI/601 Broad-
way, BMI) HL

48 SELF MADE MAN (Sony/ATV Tree, BMI/Starstruck Angel, BMI) HL

47  SHE AIN'T THE GIRL FOR YOU (Warner-Tamerlane, BMI/Moth-
er T'racy, BMI/Hamstein Cumberland, BMI) WBM

4 SHE'S MORE (Starstruck Writers Group, ASCAP/Glen Nikki,

ASCAP/Warner-Tamerlane, BMI/Crutchfield, BMI) HL/WBM

65 SINNERS & SAINTS (Vip Vipperman, ASCAP/EMI Tower Street,
BMI/EMI Blackwood, BMI) HL

16 SOME THINGS NEVER CHANGE (Waltz Time, ASCAP/Rick Hall,
ASCAP/EMI April, ASCAP) HL

38 SOMETHING TO WRITE HOME ABOUT (Stewart Warner,
BMI/Triple Shoes, BMI/Acuff-Rose, BMI) HL

23 STUCK IN LOVE (Gary Nicholson, ASCAP/King Lizard, BMI)

44 THAT'S THE BEAT OF A HEART (Kodeko, ASCAP/MizMo,

ASCAP/TFC, ASCAP/Songs Of Universal, BMI/Fifty Seven Vari-
eties, BMI) WBM

53 TROUBLE WITH ANGELS (Songs Of Universal, BMI} WBM

13 UNCONDITIONAL (Starstruck Writers Group, ASCAP/Glen
Nikki, ASCAP/Songs Of Universal, BMI) HL/WBM

3 THE WAY YOU LOVE ME (Encore, ASCAP/Scott And Soda,

ASCAP/Fallazoo Crew, ASCAP/Airstream Dreams, ASCAP/Coy-
ote House, ASCAP/Famous, ASCAP) HL

30 WHAT ABOUT NOW (WB, ASCAP/Maverick, ASCAP/Notes To
Music, ASCAP/Q-Tex, BMI/Blind Sparrow, BMI/Muy Bueno,
BMI/Sony/ATV Tree, BMI/Ron Harbin, ASCAP) HL/WBM

11 WHAT I NEED TO DO (Careers-BMG, BMI/Bradley, BMI/Cut
Out, ASCAP/Two Guys Who Are Publishers, ASCAP) HL

53 WHEN YOU COME BACK TO ME AGAIN (No Fences,
ASCAP/Major Bob, ASCAP/In My Dreams, ASCAP}

35 WHEN YOU NEED MY LOVE (EMI Blackwood, BMI/Hatiey
Creek, BMI/Starstruck Angel, BMI) KL

10 YES! (McSpadden-Smith, ASCAP/ICG, ASCAP/EM| Blackwood,
BMI/Singles Only, BMI/Starstruck Angel, BMI/Makeshift,
BMI/Cuts R Us, BMI) HL

62 YOU AIN'T HURT NOTHIN' YET (Might Nice, BMI/Al Ander-
songs, BMI/Blue Water, BMI/Sony/ATV Tunes, ASCAP/Sony/ATV
Cross Keys, ASCAP) HL

52 YOU ARE (Mr. Noise, BMI/Still Working For The Man, BM\/Uni-
versal-Songs Of PolyGram International, BMI/Wil Nance,
BM\/ingram-LeBrun, BMI/Steve Dean, BMI) WBM

31 YOU'LL ALWAYS BE LOVEO BY ME (Sony/ATV Tree,
BMI/Showbilly, BMI) HL

21 YOUR EVERYTHING (Songs Of Nashville DreamWorks,
BMI/Cherry River, BMI/BMG Songs, ASCAP/Yessiree Bob,
ASCAP) CLMML

71 YOU WANNA WHAT? (Zach N Will, ASCAP/Andy Bo,
ASCAP/Tempoint, BMI)
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# [ HE JAZZ CHANNEL
In conjunction with

aZZafcom

The

definitive Live Artist showcases at

BET on Jazz Restaurant

event o RENE MARIE & PHILLIP MANUEL, MAXJAZZ

e SOUL CONVERSATION
FEATURING MARK WHITFIELD & J.K.

o LENORA ZENZALAI HELM, J Curve Records
.. .more to be announced

plus...

Opening Night Showcases
Sponsored by Baileys Original Irish Cream
Welcome Cocktail Reception
Keynote Address
Exhibits
Gala awards After Party
Artist Panel
Webcast by Jazze.com
Plus . .. Networking, fun and
much, much more!

for more info

Michele Quigley, Billboard - 212.536.5002
bbevents@billboard.com

about
the
music
and
business
of

jazz.

for complete schedule of events
www.jazze.com

The official consumer magazine
of the conference

Jazzlimes

AMEFICA'S J|AZZ MAGAZINE

Fecording » Technology

Radio ¢ Media » Marketing
Musicians’ Workshop
Social Commentary

New Confirmed
Panelists

Glenn Barros, Concord Records
Thurston Briscoe, WBGO FM
Regina Carter, NIA Entertainment
Tom Evered, Blue Note

Herbie Hancock

. « about
the awards

The confe-ence will culminate in the first-
ever telev sed Billboard e BET Jazz awards.
The awarcs are based on the Billboard
charts anc critics choice including Best
New Artist, Lifetime Achievement and
Live Perfo-mer of the Year.

Hotel: JW Marriott, 1331 Pennsylvania Avenue, Weshington DC 20004
Reservations: 202.393.2000 ¢ conference room rate $219
Airline: American Airlines call: 800.433.1790 - refer to #: AN # 1460 UP

TO REGISTER: Mail to Michele Jacangeio Quigley, Billboard, 1515 Broadway, New York, NY 10036, or fax to: 212.536.1400 Make checks payable to Billboard.

3 $395 Full Registration: after May 5 and walk up

First Name:
Address:

Last Name:

Title:
City:

State:_ Zip:

Paying by: Ocheck (Visa/MC OAMEX Omoney order Credit Card #:

WwWWWwW.americanradiohistorv.com

Phone; _  Fax:

Exp. Date:

Company:
E-mail: ____

Signature:
(charges not valid without signature)
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5 | 5| 7 | JOHN SCOFIELD
VERVE 543430VG B - BUMP
@®| 1 I 17| STEVE TYRELL
ATLANTIC 83209/AG A NEW STANDARD
7 |4 [12] PAT METHENY
| WARNER BROS. 47632 TRIO 99-00
8 | 9|11 JOHN COLTRANE
| 8 19 || Rano7977s THE VERY BEST OF JOHN COLTRANE
9 | ¢ | 48| HARRY CONNICK, JR. @
1 [ ™| colmBiA£9612/CRG COME BY ME
10 | 8 | 65| VARIOUS ARTISTS
32 JAZZ 32106,RYKODISC JAZZ FOR WHEN YOU'RE ALONE
11 | 7 | 10| DIANA KRALL
JUSTIN TIVE 40050 STEPPING OUT
12 | 10| 28 | KEITH JARRETT
| EcM 547949 THE MELODY AT NIGHT, WITH YOU
13 | 13 | g5 | MILES DAVIS
= LEGACY/COLUMBIA 65853/CRG LOVE SONGS
14 | 11|31 | VARIOUS ARTISTS
32 JAzz 321 52/RYKODISC JAZZ FOR THOSE PEACEFUL MOMENTS |
15 | 14| 7 | VARIOUS ARTISTS
BLUE NOTE 24271/CAPITOL PURE COOL
JIMMY PONDER
NEWD | igrnore 7021  AINT MISBEHAVIN'
51| 7 | LAVAY SMITH & HER RED HOT SKILLET LICKERS
FAT NOTE 0002 EVERYBODY'S TALKIN' 'BOUT MISS THING!
18 |15 g | KEELY SMITH
CONCORD 4882 SWING, SWING, SWING
57 | 5 | DAVE HOLLAND QUINTET
ECM 547950 PRIME DIRECTIVE
JOE LOVANO
NEWD | 21 vore 35667/CAPITOL 52ND STREET THEMES |
(20)| 75| 3 | CHUCHO VALDES
BLUE NOTE 20730/CAP|TOL LIVE AT THE VILLAGE VANGUARQ__
22 | 19| 50| VARIOUS ARTISTS
32 JAZZ 32130/RYKODISC JAZZ FOR A LAZY DAY
23 | 17| 5 | JOHN PIZZARELLI
TELARC 83491 KISSES IN THE RAIN
24 | 13 | 77| VARIOUS ARTISTS
L ] 32 JAZZ 32101/RYKODISC JAZZ FOR THE OPEN ROAD
[ 25 | 16| 3 | MILES DAVIS & JOHN COLTRANE

LEGACY/COLUMBIA 65833/CRG THE COMPLETE COLUMBIA RECORDINGS 1955 - 1961

T0P GONTEMPORARY JAZZ ALBUMS .

—~=amll NO. 1 B

1 118 AL JARREAU 8 weeks at No. 1
GRP 547884VG TOMORROW TODAY
2 2131 VE KOZ
CAPITOL 99458 THE DANCE
3 | 3 ]44| KENNYGA
ARISTA 19085 CLASSICS IN THE KEY OF G
4 | 7|9 | URBAN KNIGHTS
NARADA 48498/VIRGIN URBAN KNIGHTS Il |
5 | 4| g | LARRY CARLTON
WARNER BROS. 47338 FINGERPRINTS
6 | 6| g | PHILPERRY
PEAK/PRIVATE MUSIC 8218 1/WINDHAM HILL MY BOOK OF LOVE
7 5 162 BONEY JAMES @
WARNER BROS. 47283 BODY LANGUAGE
MAYSA
_ 1] 6 | Rice/N-CobED 2209mwaRLOCK ALL MY LIFE
9 | 9| 7 | RONNY JORDAN
BLUE NOTE 20208/CAPITOL BRIGHTER DAY
10 | 12 | 10| PAUL TAYLOR
PEAK/N-CODED 4208/WARLOCK UNDERCOVER
11 | 10|32 | BRIAN CULBERTSON
ATLANTIC 83237/AG SOMETHIN' BOUT LOVE
12 | 8 | 4 | GALACTIC
| CAPRICORN 542420/DJMG LATE FOR THE FUTURE
13 lls | NORMAN CONNORS
STARSHIP/THE RIGHT STUFF 24722/CAPITOL ETERNITY
14 | 14| 79| KIRK WHALUM
WARNER BROS. 47124 IR FOR YOU |
BOB JAMES
15 |16 | 34 | \arner Bros. 47355 JOYRIDE |
16 | 17| 11| MARC ANTOINE
GRP 543061VG o UNIVERSAL LANGUAGE
17 | 15| 13 | ALEX BUGNON
NARADA JAZZ 48725VIRGIN B ...AS PROMISED
NEwWp | MARC RIBOT Y LOS CUBANOS POSTIZOS
7 | _ATLANTIC 83293/AG iMUY DIVERTIDO! (VERY ENTERTAINING!)
19 |18 | 54 | JOE SAMPLE FEATURING LALAH HATHAWAY
PRA/GRP 059956, VG THE SONG LIVES ON
20 | 19|38 | NORMAN BROWN
WARNER BROS. 47300 CELEBRATION
@ 22 | 48 | PAUL HARDCASTLE
TRIPPIN ‘N' RHYTHM/PUSH 90506/v2 THE JAZZMASTERS Il
VARIQUS ARTISTS
@ NEWD | \'cone 4206/WARLOCK CLUB 1600
23 | 21| 3 | GROVER WASHINGTON, J
MOTOWN 157617 UN'VERSAL THE BEST OF GROVER WASHINGTON, JR. — THE MILLENNIUM COLLECTION
24 | o0 | ¢ | LIQUID SOUL
SHANACHIE 5065 HERE'S THE DEAL
NEW ) MACEOQO PARKER

WHAT ARE RECORDS? 60038 DIAL: MA.CEQ.

() Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 aibum units (Gold). A RIAA certification for net shipment of 1" mitfion units (Platinum). € RIAA certification for net ship-
ment of 10 miliion units {Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-piatinum level. For

boxed sets, and doubie albums with a running time of 100 minutes or more, the RIAA mu Eémes shipments by the number of discs

and/or tapes. All albumns available on cassette and CD. *Asterisk indicates vmyl available.

indicates past or present Heatseeker

title. © 2000, Billboard/BPI Communications, and SoundScan, Inc.
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KISSING TIME: With his first-ever release on a major
U.S. label, Scottish guitarist Martin Taylor is primed to
make a long-awaited splash on American shores.

In a career that has included 20 albums with the late
violinist Stéphane Grappelli, homages to Gypsy gui-
tarist Django Reinhardt with the Spirit Of Django
ensemble, and recordings with fellow guitarist Chet
Atkins, Taylor has received best guitarist honors at the
British Jazz Avards seven times. His latest solo release,
“Kiss And Tell,” initially appeared in the U.K. on Sony
U.K., marking him as the first jazz artist signed to that
label in more than 30 years. The album sees its U.S.
release May 30 on Legacy/Columbia.

Recorded in hoth New York and Nashville, “Kiss And
Tell” is a showease for Taylor’s beautiful fretwork and
knack [or elegant improvisations. The New York ses-
sions, which included drummer Al Foster and bassist
Eddie Gomez, showease Taylor in a traditional jazz set-
ting, while the Nushville dates place Taylor’s guitar in
a contemporary jazz context, helped by saxophonist
Kirk Whalum.

“The important thing was to make certain the album
had an overall sound of its own, and the link that ties it
together is the sound 1 get out of my guitar,” says the
self-taught Taylor:

The album’s first single, a cover of “Midnight At The
Oasis” (a song that singer Maria Muldaur took to No.
6 on Billboard’s singles chart in 1974), is indicative of
the album’s smooth-meets-traditional jazz aesthetic,
opening with a minute-long unaccompanied improvisa-
tion before segueing into the tune.

“The introduction [based loosely on “What A Friend
We Have In Jesus”] gives a taste of my solo guitar play-
ing and assures that the sound of the guitar will be a
thread that ties the album together,” Taylor explains.

Legacy product manager Stephan Moore says the
label will place “Midnight At The
Oasis” on June’s Cafe Music Network
sampler “This will get Martin play in
cafes and coffee shops, places where
listeners who may not be familiar
with him as an artist will be able to
hear the song,” he says.

Taylor is optimistic that his trade-
mark combination of melody, impro-
visation, and cleanly executed guitar
lines has the capacity to reach both
Jjazz fans and those beyond the jazz audience.

“I don’t think that it is necessary to dilute the
music in order to get to connect with people,” he
says. “I've been asked to perform on solo guitar at
classical guitar festivals and at folk festivals. Who-
ever the audience is, I just get up there and play the
way I play. I don’t water down the music because I'm
not playing for jazz fans. In all situations, if you
believe in what you are doing, and you are doing it
with the right intentions, the musie will get across to
the people.”

Taylor will tour the U.S. in late summer, followed by
a PBS special expected to air in November:

TAYLOR

JEFFREY OSBORNE
6/3-12pm, 8pm, 1am EST
6/4-11pm, 7pm, 12am EST
6/7-1pm, 9pm, 1am EST

LOU RAWLS

6/17-12pm, 8pm, 1am EST
6/18-11pm, 7mm, 12am EST
8/21-1pm, 9pm, 1am EST

© 2000 BET On Jazz

BOBBY WOMACK
6/24-1pm, 9pm, 1am EST
6/25-11pm, 7pm, 12am EST
6/28-1pm, 9pm, 1am EST

CHAKA KHAN

6/10-12pm, 8pm, 1am EST
8/11-11pm, 7pm, 12am EST
6/14-1pm, 9pm, 1am EST

To request The Jazz Ghannel, call your cable or satellite provider toll free 1-877-SEE JAZZ (733-5299)
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McHale Honors “First Love’ With Irving’s Place Projects

ONCE arock’n’roller; always a rock-
‘n’roller.

That’s one way to describe the mul-
tifaceted Chris McHale, who subor-
dinated his dreams of becoming a
rock star to pursue the more stable—
and arguably more lucrative—pro-
fession of running Irving’s Place, one
of New York’s up-and-coming com-
merecial studios.

However, even as he takes the ad-
vertising bull by the horns, McHale
keeps coming back to rock’n’roll,
which he calls “my first love and my
last love” (notwithstanding a recent
flirtation with golf).

Among the recent music sessions at
Irving’s Place were the McHale-led
Clan Chi, a project that started as a
jingle for Deutsche Telekomm and

evolved into a world-music extrav-
aganza—with a full-length album and
possible tour in the works—and a
charity recording by David Lee Roth
for Songs of Love, an organization that
commissions original songs for termi-
nally ill children.

Roth volunteered to record a song
for the benefit, and all the sessions
took place at Irving’s Place during the
period between Christmas and New
Year’s Day—on a week when the facil-
ity otherwise would have been closed.

“It wasn't the kind of project we do
every day,” says Joe Barone, McHale's
partner in both Irving’s Place and the
creative production company that they
run, McHale-Barone. “On the other
hand, we do have a tendency to get
involved in projects like these. We

String Theory. Strmg arranger David Campbell conducted orchestral sessions
for the upcoming Disney sequel to “The Hunchback Of Notre Dame” at Ocean
Way Studios in Los Angeles. Shown standing, from left, are Campbeli, producer
Rob Cavallo, and studio owner/recording engineer Allen Sides. (Photo: David

Goggin)
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BOTOHETES

by Paul Verna

know a lot of people who don’t do ad-
vertising as their sole means of money-
making, and we always welcome them.
It gives us a break from the usual ad-
vertising business, and it makes us
realize that ‘Hey, a song could be
longer than 30 seconds or 60 seconds.”

In addition to those projects, the
studio has been hosting other musical
endeavors. McHale has been working
on his own material, sneaking into
Irving’s Place on evenings and week-
ends to avoid conflicts with advertis-
ing clients. (He plays guitar and flute.)

At the same time, McHale has been
putting out feelers in the New York
music community to develop artists in-
house as a sideline to the studio’s core
business. ‘“The record company is my
hobby,” says McHale. “I'm in a position
with the studio where it’s successful
on its own, and we can use it on ev-
enings and weekends to develop ad-
ditional projects.”

On the advertising front, Irving’s
Place has been running on all cylin-
ders since January, according to
McHale. A four-room facility consist-
ing of fully featured Pro Tools suites—
three of them with top-of-the-line Pro
Control consoles—the studio has com-
pleted such large-scale projects as the
Oxygen launch (for which it did sound
design and on-air work) and national
campaigns for Bud Light, Miller Lite,
and Breyers Ice Cream.

MACKIE DESIGNS’ purchase of
Eastern Acoustic Works (EAW) has
been completed, according to a state-
ment from Woodinville, Wash.-based
Mackie. The purchase price, which
was not initially disclosed, turns out to
be $18.5 million, according to a Mack-
ie representative.

Mackie COO Jamie Engen says in
the statement, “There are significant
synergies which will come from the
combination of Mackie, EAW, and
RCF, our Italian subsidiary. Our
brands, our engineering, our manu-
facturing capabilities, our distribution
channels, our target markets, and

FOR THE REGORD

The following names were
spelled incorrectly in an April 15
Audio Track item about Sausalito,
Calif., recording studio the Plant:
the Sacramento, Calif., band Tin-
fed; producer Andy Grassi; and
engineer Leff Lefferts.

Also in the April 15 issue, pro-
ducer Brad Stanfield’s name was
misspelled.

especially our people all complement
one another.”

MAKING WAVES: Software pow-
erhouse Waves has released the C4
Multiband Parametric proeessor for
Mac and Windows native platforms.

Initially available exclusively for the
Digidesign Pro Tools system, C4 is
now optimized for platforms including
RTAS, Premiere, MAS, and VST on
the Macintosh operating system and
Direct-X and VST on Windows.

The C4 processor uses the com-
pression design from the acclaimed
Renaissance Compressor, including
the ARC, Electro, and Opto bands,
according to a statement from Waves,
which is based in Tel Aviv, Israel, and
has a U.S. subsidiary in Knoxville,
Tenn.

“We have always wanted to create

a multiband dynamics processor wor-
thy of the Waves name,” says Waves
COO Orly Nesher. “The C4 repre-
sents the kind of attention to detail and
quality our users have come to expect.
Until recently, the state of [digital sig-
nal processing] technology did not
allow us to create the C4. The power
of the [Pro Tools] Mix system has
opened the door for this powerful new
product.”

Key features of the C4 include a
transparent crossover with globally
adjustable Q; true parametric control
including independent threshold,
range, gain, attack, release, and band-
width for each band; a flexible design
that allows compression, expansion, or
EQ independent of the functions of the
other bands; an adjustable global knee
control; and a 24-bit output with dither
capabilities.

Production Icons Team Up To Tailor
Fla.’s Audio Vision Studios To New Era

BY DAN DALEY
MIAMI—For a group of people who
have spent so much of the past 35
vears fishing, it’s hard to believe
that Ron and Howie Albert, Mack
Emerman, Steve Alaimo, and Karl
Richardson—the quintet behind
Audio Vision Studios in Miami—are
responsible for more than 150 mil-
lion records sold over the past four
decades.

The Albert brothers engineered
and/or produced many

tion as the world’s music mecca as
much as their careers do of the city’s
musical legacy.

“This is kind of a work in progress,
because even though [the studio] has
been around since 1987, we never had
to rent it out on a day-to-day basis,”
says Ron Albert. “It's always taken
care of itself as a place for us to do our
own work, or for others who have used
it long term. But now Miami's changed
again, and it’s time for the studio to
change with it.”

of the classic rock and

In 1987, the Alberts

CAAZ .
country records that Miami’s were five years out of
were recorded in South . Criteria Studios, in
Florida, including changed again, pich they had been
works by Derek & the ' 4 4 shareholders, after an
Dominoes and Eric and i’s tlmefor acrimonious parting
Clapton; the Allman the studio to with Emerman as the
Brothers;  Crosby, . ., » Studiowas being pulled
Stills, Nash & Young; Change wlth 1t~ out from under Emer-
Dolly Parton; and man’s control. With
Kenny Rogers. - RON ALBERT - longtime friend and col-
Emerman founded league Alaimo (who had

Criteria Recording
Studios in 1958—the city’s audio
anchor ever since—and simultaneous-
ly continued a career in recording and
producing jazz records.

Alaimo is an icon of the late '60s,
when he was a hit-making artist on his
own; a producer of records for pop acts
such as Paul Revere & the Raiders,
Sam & Dave, Betty Wright, and KC &
the Sunshine Band; and host and co-
producer of Dick Clark’s “Where The
Action Is” TV show.

And Richardson has been Miami's
mastering guru for decades, as well as
the engineer and co-producer on most
of the Bee Gees’ hits since they settled
in Miami in the "70s and on numerous
records with Barbra Streisand and Dr.
John.

One could spend a magazine page
enumerating the five’s recording ac-
complishments, but it would leave
scant room to discuss their collective
venture: Audio Vision Studios, a pro-
Jjeet that reflects Miami’s current posi-

been through his own
business divorce with Henry Stone, his
erstwhile partner in Miami-based TK
Records), they bought a 5,000-square-
foot building in North Miami, a former
law office—an irony not lost on the
Alberts in the wake of their separation
from Criteria—and converted it into a
one-studio facility that they used for
their own productions.

The site quickly became the nexus
of Vision Records, their independent-
label venture. There, the three worked
individually and collectively on records
for production clients including Betty
Wright, Stephen Stills, Inner Circle,
and Dion DiMucci.

Vision Records seemed poised to
take off when the collapse of several
independent distributors, including
CRD and Malverne, in the mid-"90s
nearly scuttled the label. The studio,
fitted with a Sony/MCI 3036 console
and designed by the three partners
and local studio designer Ross Al-

(Continued on next page)
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PRODUCTION ICONS TEAM UP TO TAILOR FLA.’S AUDIO VISION TO NEW ERA

(Continued from preceding page)

exander specifically to be their pro-
duection tool, now had to become a rev-
enue generator.

Ron Albert’s office was sacrificed
to create a second studio, this one with
a Yamaha 02R digital mixer: The main
studio was then occupied with long-
term bookings by R&B acts Bone
Thugs-N-Harmony and 2 Live Crew
between 1997 and 1999.

CHANGES COME, IDEAS FOLLOW

In the meantime, Miami’s studio
base had expanded, with Crescent
Moon, South Beach Studios, Circle
House (owned by former client Inner
Circle), and other facilities coming
online in the "90s.

“We built the second room because
we couldn’t get into our own main
room,” says Howie Albert. “Mean-
while, a lot of artists and labels were
building their own studios here. We
realized that there weren’t a lot of
rental facilities in town that had good
equipment and a tracking room, and
the city was building towards becom-
ing a music recording destination
again during this period.”

By the late '90s, the group had
grown to five. Emerman and the
Alberts reconciled after the brothers
and MCT founder Jeep Harned helped
Emerman recover from life-threaten-
ing illnesses, and he came on board as
a partner. Engineer Richardson ran
into the Alberts at a Criteria reunion
party (he had started Criteria’s mas-

tering division); that meeting resulted
in his joining forces with them again
and sparked the beginnings of a strat-

egy to expand the studio.

The plan calls for a refurbished
Solid State Logic (SSL) G+ console to
be moved into a renovated Studio A,
which will share its tracking area and
isolation booth with a new studio under
construction that will be fitted with
Richardson’s extensive Pro Tools rig.
The existing second studio will get a
Sony/MCI console that the Alberts
feel is charmed, since it has never
required significant service in the 13

years it’s been in

That phase of the expansion, cost-
ing close to $1 million, is expected to
be completed by July. Architectural
plans have already been drawn up for
a second phase that includes walling in
a courtyard and building an extension
in the parking lot for new tracking

constant use.

areas, though no timetable is set.

A separate, Sonic Solutions-based
mastering business owned by engi-
neer Frank Cesarano, who originally
wired the entire facility, will also

remain in place.

What the first phase gives the part-
ners—and Miami—is a complement
to the way the city’s studio base has
evolved, as Miami has taken the lead
in U.S. music recording thanks to a
slew of Latino Grammy winners and
the acquisition and reinvigoration of
Criteria by the New York-based Hit

Factory last year.

“We have an SSL and we have Pro
Tools, so we have the technology that
can accommodate clients coming from
either direction,” explains Alaimo.
“Plus, we have tracking space. It’s the
best of both worlds.”

The five agree they are building a
needed adjunct to the fast-rising new
middle class of studio facilities crop-
ping up in South Florida, which are
based largely on Pro Tools and com-
pact tracking spaces, a niche for which
the group’s particular talents are well-
suited.

“We know how to make that kind
of studio work—we've done it for
years,” says Ron Albert. And while
they will be able to offer some exotic
amenities to clients, such as access to
deep-sea fishing (the Alberts and
Alaimo run a charter boat operation
out of Aventura in northern Dade
County), they know that the five of
them also bring a unique sonic je ne
sais quot that Miami’s new generation
of young turks with Pro Tools can’t
supply.

Some quick math determines that
the average of their collective ages is

57, Ron Albert, at 48, is the youngest, |

and Emerman is the group elder at 75.

Col. Harlan Sanders may have
started his Kentucky Fried Chicken
business at age 65, but can you do that
in the studio business? Replies Ron
Albert, “I don’t care how much money
you have—you can’t buy that kind of
experience.”

- PRODUCTION C
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HOT 100 R&B COUNTRY | ADULT CONT. | MODERN ROCK
TITLE MARIA MARIA HE WASN'T MAN THE BEST DAY BREATHE | OTHERSIDE
Artist/ Santana Feat. The ENOUGH George Strait/ Faith Hill/ | Red Hot Chili Peppers/
Producer Product G&B/ Toni Braxton/ T. Browning, B. Gallimore Rick Rubin
(Label) W. Jean, J. Duplessis R. Jerkins G. Strait F. Hill (Warner Bros.)
(Arista) (LaFace/Arista) (MCA Nashville) (Warner Bros.)
RECORDING HIT FACTORY/FANTASY | LARRABEE NORTH OCEANWAY OCEANWAY | OCEANWAY
STUDIO(S) (New York} (Universal City, CA) (Nashville) (Nashville) {Los Angeles)
Engineer(s) Chris Theis, Andy Grassi | Harvey Mason, Jr., Steve| Chuck Ainlay Julian King Jim Scott
| Steve Fontano Baughman | Ricky Cobble
CONSOLE(SY | SSL 4096 G plus SSL 9000) Oceanway custom Neve Neve 807_8 ] custom Neve 8038
DAW(S) 8078 |
P ——— s — {
| RECORDER(S) | Studer AB27 Sony 3348 Sony 3348 | Sony 3348 I Ampex ATR 124
L R _ o
MIX MEDIUM l Quantegy 499 Quantegy 499 Quantegy 467 Ampex 467 Ampex 499
|
[MIX DOWN HIT FACTORY ENTERPRISE STUDIOS | EMERALD WORK STARSTRUCK THE VILLAGE l
STUDIO(S) (New York) (Burbank, CA) STATION | (Nashville) [ {Los Angeles)
Engineer(s) Andy Grassi Dexter Simmons (Nashville} ‘ Mike Shipley Jim Scott
! Rodney Jerkins John Guess J.R. Rodriquez | C.H. Berman
| [ Bryan McKonkey |
I | |
CONSOLE(SY SSL 9080J I SSL 9000J Harrison Series 12 | SSL 9000 | Neve 8048
DAW(S) | | I
| L ! |
RECORDER(S) | Sony 3348 HR | Sony 3348 Sony 3348 Sony 3348 i Studer ABOO ’
1 ¥ — | YT EE——
MASTER Quantegy 467 | Quantegy 467 | Quantegy 467 Ampex 467 | BASF 900
MEDIUM | Quantegy GP9
i |
MASTERING STERLING SOUND | POWERS HOUSE OF I GEORGETOWN THE MASTERING LAB i SONY MuSIC
Engineer Ted Jensen SOUND MASTERS Doug Sax Vlado Meller
| Herb Powers Denny Purcell
CD/CASSETTE | BMG | BMG T WEA WEA
MANUFACTURER |
i |

© 2000, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Mark Marone, Telephone 212-536-5051

Fax 212-382-6094, mmarone@billboard.com
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Dear Clive,
Many Congratulations

“I Know Nothing
Stays The Same,

But If You're Willing
To Play The Game...”

Much Love

Carly Simon
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Dear Clive,

You are

the best...
and you

always

will le.
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A Quarter Century Of Arista
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From top left, clockwise: Whitney Houston, Eurythmics with Clive Davis, Carlos Santana, Kenny G, Sean “Puffy” Combs, Surah McLachlan

BY JEFF SILBERMAN

As Clive Davis stood next to Carlos Santana on the stage of the Shrine Auditorium in Los Angeles last February at the
Grammy Awards, basking in the glow of a near sweep of the major honors, it seemed like the defining moment, the crown-
ing achievement, of Davis’ unparalleled career as founder, president and driving force behind Arista Records. You'd be
tempted to think he had reached a career pinnacle that would be the stuff of a Hollywood movie.

There’s just one slight problem with that. In a Hollywood movie, the hero overcomes some sort of failure or crisis. From
day one of Arista Records, 25 years ago, Davis and his staff have tasted almost nothing but success. To be specific, unprece-
dented success. Consider:

* In its last full fiscal year, Arista generated domestic sales in excess of $425 million. It was the fifth consecutive year that
Arista had surpassed its own all-time sales record of the previous year. This year, it has already topped that figure in just
nine months and will generate domestic label sales of over 55 million units.

* With Carlos Santana’s album now well past 12 million in sales, on top of platinum-plus efforts from Whitney Houston,

Continued on puge 52
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THE BILLBOARD INTERVIEW

BY DON JEFFREY

Arista president Clive Davis is a native of
Brooklyn who attended New York University and
Harvard Law School. After his studies, he joined
the Rosenman Colin law firm and then Columbia
Records as a staff attorney i 1960. In 1966, he
became VP/GM of CBS Records and in 1967
president of the company. In 1975, he and
Columbia Pictures Industries founded Arista
Records, which was acquired by BMG Enter-
tainment in 1979. Davis has been honored by
Amfar, The City Of Hope, the American Cinema
Foundation and is the only person to be honored
twice by the T.J. Martell Foundation, among other
organizations, for his creative and humanitarian
efforts. A resident of Manhattan, he has four
children. Davis was interviewed last month in his
office on West 57th Street in New York.

DAVIS

You began in the business as an attorney for Columbia
in 1960. Had it been your intention to be in the music
industry?

No. It was all fate. There was to be an opening that was
to be filled from the Roseman Colin law firm. It was an
unusual opportunity for someone three years into prac-
tice. I was given an opportunity to join the legal depart-
ment of Columbia Records and then be chief attorney
within a year. This happened out of the blue. It was noth-
ing that was thought of, nothing planned. It was just an
unusual opportunity that, when Harvey Schein, who had
come from the Roseman firm as well and was to make his
mark in the international sector for many years at
Columbia Records, offered me that job. So I had no
grand design. I just took it because it seemed like a
strong career opportunity, and I had no idea where it
was going to lead me.

You’re credited with having some of the best ears in the
business, yet your bio says you have no formal music
training. How do you account for that?

Life provides certain opportunities. This was the big one
that was provided to me. I discovered I had this natural
gift totally by accident. I didn’t discover it until I had just

taken over as head of Columbia. I had a job to do. Most
Continued on page 56
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Kenny G, Monica, Deborah Cox, Next, LFO and the hits
from associated labels LaFace and Bad Boy—TLC and Puff
Daddy, among others—it’s the hottest year Arista has ever
had in sales and profits.

* Remarkably, Arista releases in the neighborhood of
around 30 releases each year, far fewer than the major
labels. Yet it consistently leads the industry on an annual
basis. with the highest-percentage success ratio of record
releases to both chart hits and RIAA gold and platinum cer-
tifications. There were 69 gold, platinum and multi-
platinum album and single certification by the RIAA during
the last fiscal year alone.

e All told, since landing its first gold record in January of
1975, Arista’s corporate offices must look like a veritable
Fort Knox by now, with 725 gold, platinum and multi-
platinuimn records gracing its walls.

porate record conglomerates, Arista Records is, and

has always been, basically a boutique company run,
indeed, driven by one man’s vision, impeccable music tastes
and artention to detail: Clive Davis. Entering the music busi-
ness 40 years ago as a staff’attorney for Columbia Records,
with no formal musical training, he rose the the presiden-
cy of the label in just six years; on his watch, he either per-
sonally signed or was responsible for signing Janis Joplin,
Santana, Chicago, Blood, Sweat & Tears, Laura Nyro, Billy
Joel, Bruce Springsteen, and Earth, Wind & Fire, to name
just a few.

1 Ithough its success is comparable to the largest cor-

A “MIRACLE” AND “MANDY”

At the end of 1974, Davis and Columbia Pictures launched
Arista Records, a company Davis named after his high-
school honor society; it’s from the Greek “aristos,” mean-
ing “the best.” In addition to a cash capitalization of $10
million, Davis was given the rights to the entire Bell Music
catalog of Columbia Pictures, plus the right to take any artist
from the Bell roster.

The first Arista release came from one of the handful of
artists Davis took from Bell : a singer/pianist by the name
of Barry Manilow. The single, “Mandy,” reached No. 1 and
was certified gold on January 31, 1975 and was nominated
for a Grammy Award. The albuni went gold, then platinum,
thanks to a second hit single, “It’s A Miracle.” Later that
year, Davis reissued Manilow’s 1972 debut album with a
new version of “Could It Be Magic,” and that album went
platinum. Manilow also scored anther No. | gold single, in
1976 with “I Write The Songs,” which earned songwriter
Bruce Johnston a Best Song Of The Year Grammy.

PATTI AND MELISSA
Arista’s first year in business also saw the platinum break-

Carly Stmon

through of a relatively unknown artist Davis chose from the
Bell roster, Melissa Manchester. Her first big hit was “Mid-
night Blue.” Yet Davis made sure that Arista wasn’t a label
that lived or died by hit singles. In 1975, he signed New
York rock poet Patti Smith, whose debut album, “Horses,”
is considered one of the landmark recordings of the then-
burgeoning punk movement. Also signed to Arista were Gil
Scott-Heron, Southern rockers The Outlaws and Raspber-
ries singer Eric Carmen, who scored a hit with “All By
Myself.” Arista was also the home of the Bay City Rollers,
whose teen appeal resulted in the No. 1 hit “Saturday
Night” and five consecutive gold albums. On the sound-
track front, Arista secured the rights to “Funny Lady,” Bar-
bra Streisand’s sequel to “Funny Girl.”

For the rest of the *70s, Davis strengthened Arista with a
wide array of talent, from the critically enamored to the
most mainstream-friendly, and achieved significant sales
success with both. Start with Velvet Underground founder
Lou Reed in 1976, then add British folk/pop artist Al Stew-
art (who broke big with “Year Of The Cat”), The Alan Par-
sons project, the legendary Kinks, Ray Parker, Jr. (six gold
albums m seven years, including the massive hit single,
“Ghostbusters), the Grateful Dead and Dionne Warwick
(whose debut album produced the now standard “I'll Never
Love This Way Again”), legendary punk artist Iggy Pop,
Graham Parker and The Rumour and Angela Bofill. And

Arista’s *70s hit list would not be complete without men-
tioning Barry Manilow’s Grammy-winning smash, “Copaca-
bana (At The Copa).”

THE ’80S: THE SINGERS & THE SONGS

Arista started oft the "80s with a bang, as Davis signed
soul legend Aretha Franklin and Australia’s Air Supply. One
year later, Franklin won her first Grammy in seven years
with her version of Sam & Dave's “Hold On, I'm Comin’,”
then scored a major hit with “Jump To It,” while Air Sup-
ply began a six-year string of annual platinum albums. On
top of more hits from Ray Parker, the Kinks, Barry
Manilow, Dionne Warwick and The Alan Parsons Project,
Arista tapped into the New Wave explosion with A Flock
Of Seagulls’ top-10 hit, “ Ran,” and Haircut 100’s “Love
Plus One.” In 1983, jazz artist Dave Grusin snared a Gram-
my for his Dream Band’s “Summer Sketches.” A year later,

Jermaine Jackson, Whodini, Billy Ocean and the Thomp-

son ‘twins became household names, and a young saxo-
phonist named Kenny G was building a foundation for mas-
sive success.

SEVEN CONSECUTIVE NO. 1I’S

The high point of the "80s for Arista Records has to be
the signing of a young, new artist: Whitney Houston. Her
1985 debut album spent 14 weeks at No. 1, 162 weeks on
the chart and sold more than 12 million records in Amer-
ica alone. Icing on the cake was provided by four consecu-
tive No. [ singles, including the Granuny-winning “Saving
All My Love For You.”

‘To say the least, that wasn’t the only high spot for Arista
in the second half of the decade. Aretha Franklin enjoyed
her first platinum album in 13 years with “Who's Zoomin’
Who,” featuring three hit singles, and Dionne Warwick’s
“Friends” album contained the massive “That’s What
Friends Are For.” Carly Simon signed on in 1987 and scored
platinum with “Coming Round Again.” Exposé accumu-
lated the most top-10 pop hits ol any girl group since the
Supremes, with four hits from the double-platinum “Expo-
sure.” Taylor Dayne earned no less than nine top-10 hits
and a double-platinum debut album to boot.

Houston returned in ’87 with “Whitney” and four No. 1
singles, giving her a total of seven consecutive chart-top-
pers (a record in the modern-rock era). What sophomore

Jinx? Her album spent 11 weeks at No. I, 85 weeks on the

charts and sold more than 9 million copies to date.

Foreshadowing, anyone? The Grateful Dead were rock
legends but had never had a top-10 hit in their entire 30-
year career—until Davis broke “A Touch Of Grey” in 1987.
It would not be the last time that Davis would resurrect the
career of an act once thought to be past its prime.

Three other events of note occurred in 1989 that would
have a major impact in the *90s: Davis signed the Euryth-
mics, Lisa Stanstield and Canadian singer/songwriter Sarah
McLachlan to Arista. He also pacted producers L.A, Reid

Continued on page 54

A QUARTER CENTURY OF ACHIEVEMENTS

MAY 1974

Clive Davis becomes a consultant to
Columbia Pictures Industries’ music
operation, which includes Bell Records
and its subsidiaries, soon to be
renamed Arista Records

JAN. 18, 1875

Barry Manilow's “Mandy”
reaches No.1 on Bill-
board's Hot 100,
becoming the label’s first
chart-topper.

DEC. 16, 1975

Arista’s first rock No. 1
single, the Bay City Rollers’
“Saturday Night,” is certified
gold

JAN. 17, 1876
Barry Manilow's “| Write The :
Songs” reaches No. 1, “a'a\l'c'w

FEB. 19, 1977
‘I Write the Songs” wins the Gram-
my for Song of the Year.

less)” arrangers Harry Betts, Perry
Botkin Jr. & Barry De Vorzon

FEB. 15, 1979
JUNE 24, 1977
Melissa Manchester’s
*Melissa” album is cer-
tified gold.

mance Grammy goes to
bana (At The Copa)

FEB. 15, 1979

Jim Henson’s “The
Muppet Show” scores a
Grammy for Best
Recording for Children,

JULY 23, 1977
Barry Manilow
returns to No. 1
with “Looks Llke
We Made it.”

FEB. 23, 1978 FEB. 15, 1979

“Nadia’'s Theme Third Kind,”

[The Young And Rest-

A Best Pop Vocal Perfor-

Barry Manilow for “Copaca-

The Best John Williams Me/,\;
F )
Instrumental picks up two Gram- Cheste,
Arrangement mys for Best Instrumen- g
Grammy tal Composition and Best Origi-
goes to nal Score for “Close Encounters Of The

OcT. 20, 1979
Il Never Love This Way Again
returns Dionne Warwick to the Top 5
for the first time in a decade

FEB. 27, 1980
Dionne Warwick
picks up her sec-
ond and third
Grammys for ‘Tl
Never Love This Way
Again” (Best Pop
Vocal Performance)
and track “Deja Vu”
(Best R&B Vocal Per-
formance).

MARCH 11, 1980

Dionne Warwick’s
“Dionne” is certified plat-
inum, becoming the

Continued on page 54
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and Babyface to form Arista-distributed LaFace Records,
and created a Nashville division whose first artist release,
Alan Jackson’s “Here In The Real World,” would go plat-
inum a year later.

THE ’90S: BRANCHING OUT

It didn’t take long for the new labels to make a major
impact. Arista Nashville kicked up its heels in "9t with the
platinum-plus success of Pam Tillis (with four consecutive
top-10 hits), Diamond Rio (live consecutive top-10 hits), Alan
Jackson (four No. 1 hits), Brooks & Dunn (four consecutive
No.1 hits) and Steve Wariner (three consecutive top-10 hits).

A year later, LakFace Records blew up, the fuse provided
by TLC, with a 4-million sales debut album, and Toni Brax-
ton, who parlayed two tracks on the hit “Boomerang”
soundtrack to a debut album that would go on to sell over
8 million copies and earn her a Best New Artist Grammy.

Meanwhile, back at Avista, two albums entered the charts
on the same date, Dec. 5, 1992, and stayed there for up to
four years. Whitney Houston fueled “The Bodyguard”
soundtrack to a 20-week stint at No. 1 and 16 million in
sales. Her version of “1 Will Always Love You” spent 14
weeks at No. I, sold 4 million copies on its own and earned
Houston two Grammys, including Record Of The Year.”
Kenny G’s “Breathless” album” spent 199 weeks on the
chart, including 11 weeks at No. 2 behind, who else, Whit-
ney Houston, and sold more than 12 million copies.

DOUBLE-PLATINUM DUMMIES

Other breakthroughs: Annie Lennox’s first post-Euryth-
mics solo album went double-platinum; Swedish pop vocal
quartet Ace Of Base enjoyed three platinum hits and debut
album sales of 9 million; Crash Test Dummies went double-
platinum, Sarah McLachlan did 3 million with “Fumbling
Towards Ecstacy” and Kenny G’s follow-up to “Breathless,”
entitled “Miracles,” did 8 million.

See what I mean about all peaks and no valleys? By the
second half of the "90s, it seemed that Arista and all of its
associated labels could do no wrong. Sean “Puffy” Combs’
Bad Boy enterprise took off with Craig Mack, Total, Noto-
rious B.L.G. (“No Way Out” did 6 million), Mase (triple-plat-
inum “Harlem World”) Faith Evans, and the Tony Rich Pro-
ject. Pufty would become his own phenomenon later in the
decade, beginning with the six-times-platinum album, “No
Way Out.” At one point, Pufty and B.1.G. topped the Pop
and R&B charts for 28 weeks spanning 1987 and '88.

LaFace kept rolling with OutKast, Usher and a second
TLC album, “CrazySexyCool,” that would go 11-times plat-
inum. Toni Braxton’s second album s canned over 7 mil-
lion times. Dallas Austin’s Rowdy label introduced 14-year-
old Monica to the world, whose first two singles hit No. 1.
Arista Nashville cashed in with new releases by Alan Jack-
son, Brooks & Dunn and Blackhawk.

Whitney Houston

Arista kept itself busy with the 7-million-selling “Waiting
‘To Exhale” soundtrack and triple-platinum “The Preacher’s
Wife” soundtrack. “Kenny G’s Greatest Hits” spent 37 weeks
atop the Jazz charts in 1998. Sarah Mcl.achlan not only sold
6 million records of “Surfacing,” but she created the
immensely popular Lilith Fair summer tours and basically
fueled the temale singer/songwriter phenomenon which
was largely responsible for the success of the modern-adult
radio format.

arista on tv
Anniversary Benefit Show To Air On NBC

Some of the music industry's biggest stars came out
to Los Angeles’ famed Shrine Auditorium last month
to celebrate Arista’s anniversary with a benefit con-
cert titled 25 Years Of No. 1 Hits. On hand at the
event were such Arista acts as Carlos Santana,
Whitney Houston, Sarah MclLachlan, Brooks & Dunn,
Deborah Cox, Aretha Franklin, Kenny G, Alan Jackson,
Annie Lennox, LFO, Barry Manilow, Monica, Next, Puff
Daddy, Patti Smith and Westlife. The show, which
raised money and awareness for non-profit charities
the T.J. Martell Foundation, amFAR and City Of Hope,
is scheduled for a two-hour primetime broadcast this
week [15) on NBC.

PLATINUM PARTY LIKE IT’S "99

Which brings us to 1999: Whitney Houston's “My Love
Is Your Love,” her first non-soundtrack studio album in
eight years, while released in 98, grows to multi-platinum
status thanks to “Heartbreak Ilotel” and the Grammy-
winning “It’s Not Right, But It's Okay.” TLC comes out
with “Fanmail,” with two No. I singles and two Grammys
for “No Scrubs.” Sarah McLachlan’s tirst live album, “Mir-
vorball,” boasts the top-10 “I Will Remember You.” Kenny
G and Naughty By Nature also scove. And Davis brings The
Artist back into the mainstream.

“SUPERNATURAL” ACCOMPLISHMENT

Of course, the biggest story of the entire music industry
in 1999 was the resurgence of Carlos Santana. Originally
signed by Davis to Columbia 30 years ago, Davis reclaimed
the legendary Rock And Roll Hall Of Fame guitarist to
Arista and teamed him up with contemporaries such as Eric
Clapton, Lauryn Hill, Dave Matthews, Everlast and Wyclef
Jean. Santana’s collaboration with Matchbox Twenty singer
Rob Thomas on “Smooth™ not only became a No. 1 smash,
but it earned them Record of The Year, Song Of The Year
and Pop Collaboration Grammys. In all, Santana’s “Super-
natural” was showered with nine Grammys, including
Album Of The Year and Rock Albiun Of The Year. Album
sales? More than 12 miltion and stili counting.

So what is the secret to Clive Davis and Arista Records’ 25
years of non-stop stellar success? According to other Arista
executives, it all starts at the top. “Clive Davis is a very
focused and driven person who's intimately involved with
every project,” states Tom Corson, senior VP, worldwide.
“I've seen the magnitude of his stamina, his ability to out-
last anybody on workload, be they 16 or 65. He works as
hard as anybody I ever worked with.”

“Clive has been, and continues to be, an amazing execu-
tive, and a music man to a degree that we’ll never see the
likes of him again,” adds senior VP of creative services Ken
Levy, who has worked alongside Davis for 16 years. “I'm
constantly amazed by his work ethic and his passion for the
artists. Tatk about people going the extra mile, he goes 50.
He’ll never give up on a project until the very end. It's very
inspiring to work with someone who stills get into music
and gets excited by it to this very day. From the day [ start-
ed to now, his passion is very infectious and makes us all
contribute that mnch more to the success of this company.”

For his part, Davis downplays his intense attention to detail,
especially on the creative side. He sees himself as simply a
music man who helps bring the artists’ creativity to the fore.
“I've never [exerted] my own input on artists, beginning with
Bruce Springsteen on Columbia, Patti Smith at Arista and
with so many artists, including Sarah McLachlan and Annie
L.ennox,” he said in an interview in Billboard sister publica-
tion Airplay Monitor. “The only time I get involved is when
artists don’t write their music. That’s the old meaning of
A&R: to tind repertoire for artists who don’t write.”

And, as an old song goes, no one does it better. Wl

ACHIEVEMENTS
Continued from page 52

FEB. 23, 1983

Melissa Manchester picks up a
Grammy for Best Pop Vocal Perfor-
biggest-selling album of her career. mance on “You Should Hear How She
Talks About You.”
JULY 25, 1981

Air Supply becomes the first of only
three Australian bands to reach No. 1,
with “The One That You Love *

FEB. 23, 1983

A Flock Of Seagulls col-
lects a Grammy for Best
Rock Instrumental Perfor-
mance for its track
“D.N.A.

FEB. 24, 1982

Aretha Franklin
collects her first
Arista Grammy—
Best R&B Vocal Per-
formance—for the
track “Hold On, I'm
Comin.™

JAN. 16, 1984
Daryl Hall & John
Oates pick up an
American Music
3 Award as Favorite
JUNE 12, 1982 Pop/Rock Band.
Air Supply's "Even the
Nights Are Better”
becomes the group’s sev-
enth consecutive top-5 hit.

; APRIL 11, 1984
3 o “Ghostbusters”
i 5\JP
A becomes Ray Parker
Jr.’s first No. 1 hit.

NoV. 3, 1984

Billy Ocean’s “Caribbean Queen (No
More Love On The Run),” his first U.S.
chart entry since 1976, reaches No.
1. The song subsequently earns him a
Grammy for Best
R&B Vocal Perfor-
mance

JAN. 28, 1985
Daryl Hall &
John Oates pick
up a third Amer-
ican Music
Award as
Favorite
Pop/Rock
Band.

FEB. 26, 1985
Ray Park-

er, Jr wins

a Grammy for

his instrumental version

of “Ghostbusters.”

aypa%epd e,
r

FEB. 26, 1985

Billy Ocean picks up a Grammy for
Best R&B Vocal, Male, for “Caribbean
Queen.”

MARCH 30, 1385

The best-selling debut album of al!
time, Whitney Houston's “Whitney,”

makes its Billboard chart
debut.

iE MAY 11, 1985
w Whitney Houston debuts
Y on the Hot 100 with her first
Arista single, "You Give Good
Love.”

EXS

OcCT. 26, 1985
“Saving All My Love” takes
Whitney Houston on her maiden
voyage to the No. 1 single spot.

JAN. 18, 1986
Dionne Warwick and Friends

Continued on page 104
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THE BILLBOARD INTERVIEW
Continued from page 49

of the people at the company were trained in a different
kind of music. I found I was thrust into the creative arena
and had to make decisions, and I was either going to do it
or not do it. The buck was going to stop with me. So, luck
entered and I was very fortunate that I found myself at the
Monterey Pop Festival with brand new talent such as Janis
Joplin, Big Brother And The Holding Company and the
Electric Flag. I just realized that that was the time when 1
had, in effect, to make my mark one way or another. I felt
in my bones that this was a unique and a very special hap-
pening. If it had not been such a climactic event, it would
not have been such a life-aftecting moment.

What was the moment during Monterey when you realized
that this was unique?

It was while Janis was singing. The more she belted and
vibrated, the more I was physically affected to the core...to
the soul. The course of rock music was forever changed at
that festival, and I was there. I was deeply affected by it. 1
knew that rock music, contemporary music, the face of it,
was going to change. It was also an incredibly impactful time
affecting society. This was held in Monterey, Calif.; it was
right to the south of Haight-Ashbury. You were being hit
and stunned by the tremendous impact of a social revolu-
tion, as well as a musical revolution. It forever changed my
life.

You left Columbia and started Arista. Was it your inten-
tion to do something different with this label?

It was never [my intention] to do anything different,
because what had happened at Columbia was one great
dream after another in every area. Whether it was the fusion
of rock and jazz coming out of Miles Davis and Blood Sweat
And Tears and Chicago and Weather Report and Mahav-

Davis with Carlos Santana

ishnu Orchestra and Herbie Hancock and The Head-
hunters, leading to Earth, Wind And Fire. Whether it was
Billy Joel, Carlos Santana, Aerosmith or Springsteen, it was
one fire after another. Or whether it was moving into R&B
with Philadelphia International Records with Gamble and
Huff—it was all these fronts.

I just wanted to do more of the same for Arista. I want-
ed to sign speaal, unique talents that could be headliners,
self-contained rock artists. So, when I started Arista, I just
followed that pattern, and in rock came Patti Smith and The
Outlaws and the Kinks and the Grateful Dead and Al Stew-
art, among others. I wanted to keep in the forefront of pro-
gressive music, and so I started GRP Records with Dave
Grusin and Larry Rosen, which led to Tom Browne and
“Funkin For Jamaica” and Angela Bofill. R&B music that

had come out of the joint venture with Gamble and Huff—
Teddy Pendergrass, the O’Jays, “Me And Mrs. Jones” and
Billy Paul. So at Arista I signed Ray Parker Jr. and the first
rapper—Gil Scott Heron—then I turned to Dionne War-
wick and Aretha Franklin. So the roots of Arista were, from
the very beginning, heavily into rock, progressive rock and
R&B. I was just going to continue the Columbia tradition.
It was working. But I added one major new thing.

What was that?

The one thing I had never really done at Columbia was
directly work with professional songwriters to provide artists
who don’t write, or artists who do write but are open to out-
side material, with the all-important hit song. The idea was
to go back to the basics of what A&R is, which is artists and
repertoire, which reached its zenith years ago with Mitch
Miller at Columbia well before me: to find great songs of
the day and match them with the Frank Sinatras, the John-
ny Mathises, the Barbra Streisands of the world. Our first
record at Arista was “Mandy,” and that matched song to
artist as a prime example of the [traditional] A&R approach.
So this was an area that I had never really done before,
which was to use my ears not only to sense trends and to
look for unique rock artists but go back to A&R, to what
Jerry Wexler and perhaps only a few people in the indus-
try had done, to add to the arsenal of what a record-com-
pany creative entrepreneur should do. And that really has
served me in very good stead over the years in developing
artists, and ultimately with Whitney Houston reaching the
apex of our creative partnership.

How do you start collaborating with artists on their
albums?

It really came from the beginning. I started doing it with
Barry Manilow—who wrote a number of hits for himself,
but he would give me two spots on each album, and so I

Continued on page 58

Best Wishes 611 Your
Next Big Adventure!

~ Greg
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would find “Weekend In New England” or “I Made It
Through The Rain” or “Looks Like We Made It” or
“Mandy” or “Trying To Get The Feeling Again” or “1 Write
The Songs” to supplement his writing. And the same with
Melissa Manchester: she could write “Come In From The
Rain” and “Midnight Blue,” -
but I would find “Don’t Cry L
Out Loud” and “You Should .
Hear How She Talks About
You.” This tradition continued
with Air Supply to give us plat-
inum or quintuple-platinum
albums.

I started building important
publisher relationships and
writer relationships. I had
more songs than my quota of
two Manilow songs, so it
encouraged me to sign Dionne
Warwick. A song that I would
have normally given to Barry
was “I'll Never Love This Way
Again,” and it rebroke her
career. In fact, Barry produced
it. So, Dionne won two Gram-
my’s with that and “Déja Vu,”
and we relaunched another
great career. That was what
attracted Aretha Franklin, who
called me and said she was
looking for a creative partner,
along the lines of what she had been doing with Jerry
Wexler during her landmark career. And, of course, I was
dying to do that. So the genesis of this first came out of
Barry and then Dionne and then Aretha. By the time Whit-
ney came about, there was a track record with two women
who had been a part of her life, namely Dionne Warwick—
who's her first cousin—and Aretha, who was the lead singer
of her mother’s group the Sweet Inspirations, and so, by
the time it came to Whitney, I had key members of her camp
endorsing me to play a creative role in her life.

What were the challenges you faced early on
at Arista?

They were the challenges for any new com-
pany: to do it more than once, to keep doing
it and discovering headliners and discovering
artists who would be around for years. When
you really think back on all the artists, when
you look at our 25th anniversary right now,
we're still working with Aretha, Barry is still
recording with us, the Grateful Dead signed
with us in ’78 and, until Jerry’s death, were
such a vital part of our history. And Patti Smith,
our first rock artist, is still with us. It’s really
about finding long-lasting artists who will have
enduring, important careers. These were not
transient, one-hit records. It was really discov-
ering and nurturing careers and, indeed, that’s
what we’ve done. We've had very lengthy rela-
tionships with these artists, including Carly
Simon and Annie Lennox and the Eurythmics.
That’s so gratifying when it’s like that.

You said at the Grammys that Santana was an
inspiration to younger artists because his suc-
cess shows you can have a long career in
music. Can you expand on that?

I think it’s an inspiration to all artists, young
and established, in a very major way. When
Aretha hit with “A Rose Is Still A Rose,” written
and produced by Lauryn Hill, she came roaring back with
this No. 1 record that also inspired everybody. It just shows
that, if your unique talent is there and you have great music,
you can have incredibly long careers. It's not typical. It’s a
tough business. But it is a beacon of light and a real
resounding call and inspiration to young and established
artists that you can have a long career and come back and
soar. Santana is a phenomenal example of this. It’s really
historic. You see what’s happening. We're just about 12 mil-
lion certified in America, and we’re going to be 6 million
abroad next week, so we’ll be 18 million worldwide and it’s

Davis with Kenny G and, from left, Hollywood mayor
Johnny Grant, Sugar Ray Leonard and Harry Hamlin

Whitney Houston
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still coming in at the rate of 500,000 albums worldwide a
week, so who knows where the end of this will be. It’s real-
ly an all-timer.

How did you form Arista Nashville?

I felt—having come out of my Columbia experience with
Johnny Cash, Tammy Wynette and George Jones and their
big hit records—1I knew Nashville. I had gone down there

every year, participated with Billy

Sherrill in some very big years—

plus Ray Price and Marty Robbins

and Lynn Anderson, and I knew
you just don’t go do that as a token.

For me, it wasn’t just “Oh, we’ll

open up a company and be in

Nashville.” You've got to be ready

for Nashville. So, for me, the first

agenda was to establish at Arista

Contemporary the roots of rock and

pop and urban and then, when I felt

that we had momentum, we had
depth, we had artists with longevi-
ty—you know, not just one or two

but a substantial number—then I

was ready to turn my attention to

Arista Nashville.

It was about 11 or 12 years ago.
The timing was right. 1 knew that
things had become tough for the
white pop artists. So, Where did
great songs go? Nashville has been
traditional 1n appreciating great
songs at its core. I just felt that the

timing would be right, and so, in the
same way that we had a No. 1 record with the first record
on Arista, with “Mandy,” the same thing happened really
with Alan Jackson. He was the first artist we signed. Tim
Dubois found him and arranged for me to meet Alan Jack-
son to sell him on this new company. After that, I have to say
that Tim and Mike Dungan built Arista Nashville in a way
that fulfilled every expectation of what I wanted it to be.
My wish was that it be a home of singular, distinctive artists
who would also have long-lasting careers. Obviously, with
Alan Jackson and Brooks & Dunn and Diamond Rio and
Pain Tillis we have distinctive long-lasting artists, and now
there’s great new blood with Brad Pais-
ley, Phil Vassar and BR549. I'm very
proud of what they’'ve done.

You’ve had some successful joint ven-
tures at Arista. How did you go into
business with L.A. Reid and Kenny
“Babyface” Edmonds?

What I had been doing for Whitney,
Aretha and Dionne was very valuable
over the years, but about 11 years ago
I sensed R&B was changing and that it
was becoming diflicult to just go to pro-
fessional songwriters and do tradition-
al mainstream R&B. The important
new forces were the self-contained
writer-producer teams. You couldn’t
any longer just go to publishers. So, the
first ones I went to were L.A. and Baby-
face, to produce three or four cuts for
Whitney’s “I'm Your Baby Tonight”
album. The “I'm Your Baby Tonight”
single was to become the first No. 1 pop
hit that L.A. and Babyface ever had.
They had, at that time, about 19 No. 1
R&B records; and they had never had
a No. 1 pop hit. So that is how the rela-
tionship began.

Having spent time with them in that
relationship, they said they wanted to start a new company
by themselves and they would like to do it with me. I did feel
that they were doing work that supplemented what I was
doing. It was very exciting, and it was very reminiscent of
what I had done with Kenny Gamble and Leon Huff at
Columbia. They had said to me, “You know, you sell a lot
of albums. You've had enormous success in the album field
and in the pop mainstream field. We want to marry what we
do with what you do, with Philadelphia International as the
role model.” I felt that L.A. and Babyface could very well
Continued on page 60
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Dallas Austin:

Clive is a phenomenon. Every record, producer has part of
Clive in them.

Burt Bacharach:
Clive, you are a phenomenal guy. You've done a super job.
We're all proud of you.

|
Tony Bennett:

Clive, you have phenomenally affected the music business.
|Thank you.

ft -Aé k) [ 51‘:

Clive has been more than just a mentor, a business partner,
’someone | aspire to be like. He's been a friend in good times
and bad times. | love him as a person and as a man. You're
|a godfather, a brother and an uncle all rolled into one. If it
wasn't for you, | wouldn't be where | am.

LDeboral € oz

Clive has been an incredible and instrumental part of my
career. 25,000 thank-yous for the opportunities you have
blessed me with. Continue kicking butt. You inspire a lot of
people.

G.:
Clive has been instrumental (no pun intended) in the suc-
cess that I've had. He took a personal interest in me and
|my career from the beginning and literally hand-wrote hun-
dreds of notes to radio programmers all over the country,
encouraging them to play my instrumental music on stations
that had never done so before. His reputation, tenacity and
passion single-handedly opened doors for me that had never
before been opened for an instrumentalist.

I was 19 and scheduled to go on "The Merv Griffin Show"
and sing this song called “Home" from the play "The Wiz.” |
remember standing in the wings and Clive talking to Merv
about this woman who had the soul and guts of Aretha
Franklin and the clarity and phrasing of Lena Horne, and |
thought, "Who is he talking about—is it me?" | turned to my
mother who was with me and Mommy said, "Yes, it's you, lit-
tle girl.”

Clive, we've come a long way since that song, it's been 15,
16 years now. This song brings back so many memories—
loving memoaories that | will never forget you for. You have
been my confidant and my father in this industry. You have
guided me through things that | probably would not have
known—if it were not for you. Congratulations on [Arista’s]
|25th anniversary!

Don tenner:

It's extremely difficult to sum up in only a few words the role
‘Clive Davis has played in my life. | learned and absorbed so
|much from him in the years that we worked together, and
he nurtured my own instinct as to what it takes to be a suc-
|cessful music executive. That is, if you do what's best for
the artist, you're doing what's best for your company. Clive
has earned the loyalty of so many of music's most important
and successful artists because he is their advocate, with an
unwavering passion for music. He is first and foremost a
fan and is not afraid to gush with praise when he believes
an artist's work is great. At the same time, he has the
courage to tell an artist when his or her work is not so
great. That type of honesty is an alltoo-rare commodity in
the music business, but it's an asset that has been validated
by Clive’s four decades of unparalleled success. It's a great
source of pride for me that | worked side-by-side with Clive
Davis and was a member of his team for nearly a decade. |
offer to Clive and everyone at Arista my most heartfelt con-
gratulations on the occasion of Arista’s 25th anniversary.
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Which in the music industry means it’s time to tell everyone you’re 18 and join a boy band.

Congratulations to Clive Davis and Arista Records for 25 years of staying true to yourself
and the incredible music of your artists.
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THE BILLBOARD INTERVIEW

Continued from page 58

inherit the mantle of what Gamble and Huff had done with
Philadelphia International for me at Columbia. So, rooted
in that model, we formed LaFace Records.

What’s the appeal of the joint venture? You’ve done others,
too, notably with Puffy Combs.

If someone can do something
unique and special, especially if
it’s an area you're not as good in
or not as versed in, you can learn
from each other. At the time, 1..A.
and Babyface were really into
blue-collar working-class music,
R&B-oriented music. 1 had
worked more extensively in the
urban pop area. We felt that
together we could learn and ben-
efit from each other. Of course,
Puffy brought in the street ele-
ment of expertise, far more than
any of us, either myself or L.A. or
Babyface had. So it was the same
principle. When I met with Pufty,
it was immediatelv endorsed by
L.A. and Babyface, because it was
felt that there would be a syner-
gistic benefit to us all. And there
has been with the success of Bad
Boy. 1 think Arista’s been very
helpful to Bad Boy with the main-
stream-pop breakthroughs of Big-
gie and Mase, Pufly and 112. And
we in turn have benefited from
getting exposure to their expertise and using that in a way
to associate ourselves with Naughty By Nature, the acqui-
sition of Profile, D] Quik and Q Tip. So it’s definitely syn-
ergistically helped us all.

How did you find Puffy, or did he find you?

1 didn’t know of him. 1 don’t know if he knew of me. Bert
Padell, his then-business manager, was the one who set up
the meeting, and I just met him cold.
When we met, he was just a young
man of 21, who had been the artist-
development product manager and
executive assistant to Andre Harrell
at Uptown. 1 was very impressed by
the meeting. We connected right
away. His vision for Bad Boy and
what would affect the next several
years of cutting-edge music was vivid.

How have you dealt with the politi-
cal issues surrounding rap music
and the pressure on record compa-
nies concerning it?

I've never really had to face issues
that perhaps some other companies
had to face, on whether they should
put out an album where the matert-
al was so offensive that a decision had
to be made as to whether they could
release it. 1 think that those issues
that arose—about the police or
women—have not really come up in
the kind of material that Qutkast or
Mase or Pufty [have done]. It just has
not come up, so I’ve never really had
to deal with it, other than language-
content warnings, which is certainly
in order.

How did you become involved in humanitarian efforts,
such as AIDS-research funding and the Martell Founda-
tion?

We've been involved so long. The two prime events that
occurred were, first, “That’s What Friends Are For,” where
all the proceeds trom that all-star record were contributed
to the fight against AIDS. And, indeed, for the first two years
of Amfar’s existence the $2.5 million to $3 million we con-
tributed was the sustaining force for AmFAR. In the begin-
ning, that was the lion’s share of their budget and expend-

With The Artist

With Areltha

able funds. Then we were asked to come in for GMHC in
1990. A concert to raise money for GMHC, had fallen apart,
and we took it over for our I5th anniversary; plus. we've
always been very active on behalf of the T.]. Martell Foun-
dation. From the beginning, we’ve housed the Martell Foun-
dation at Arista; they've had their offices here. We've always
wanted to be very active and supportive. We've been there
for The City Of Hope and at dilferent times for various
other very worthwhile causes,
whether it’s the Rainforest in
connection with the Grateful
Dead or the “Red 1ot & Blue”
record, we've been involved in
causes that need vigilance and
help.

It seems that it has been your
strategy to keep Arista’s roster
relatively lean. Why is that?

You try to keep lean. You try to
make every signing count. So |
don’t come with the philosophy
of signing 10 and bragging about
the breaking of one. You try to
make each signing count, and
you sign when you know it’s spe-
cial. So I'm very proud of our
success ratio. When you put high
standards for signing each artist
up there, by definition the roster
becomes tight.

Are there a number of acts that
you expect or hope to sign in a
year?

No, I never really do it that
way. | could sign no one for six months and then four in a
week. [ really don’t have quotas.

You believe in the importance of marketing music. Is there
a formula for marketing an act or an album? Does it all
depend on the hit song?

A marketing plan must be tailor-made for the artist. For
years, in the markering of Sarah McLachlan we just built
slowly, by design. We never
had a hit singte. We just wait-
ed for her magic to be seen by
audiences. Each time she per-
formed, the audience dou-
bled and then tripled, and the
second album doubled the
sales of the first album. Uli-
mately, by the third album, we
did have a hit. There are
times with a pop artist when
it does boil down to whether
you have a hit or you don’t.
You can market from now
until doomsday, but you bet-
ter have a hit record; you're
Jjust not going to sell albums
with a pop artist without a hit.
In the rock area, there used
to be many more opportuni-
ties to break artists out of
touring. That’s much more
difticult now. Today, on the
other hand, you do have
MTV and VII-1 and BET
and The Box to help you
break artists that might not
otherwise be broken from
radio. Word-of-mouth street
marketing loday is so important in the rap community, in
the cutting-edge area.

We have not had a big hit single in the traditional sense
with Angie Stone, but she’s up to 600,000-700,000 albums.
So everything is really different, depending on the artist.
The best thing is to stoke word-of-mouth; when you can do
that, it’s something special. It’s helped us greatly on the
Santana album to reach these milestone peaks.

How has the Internet changed the way you do business?
From an awareness point of view, from a marketing point
Continued on page 110
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Rodney Jerkins:

Clive Davis is a mentor of mine. | was trying for years to get
into the industry. Clive was the first executive to point out my
strengths and weaknesses. | went back to the drawing
board. When | came to him the next time, he said, “Now
you've got it!" and the next thing | knew, | had a record out:
“The Boy Is Mine."” | have Clive to thank for that.

Billy Joel:
Clive has initiated the start of what has been a wonderful
career and a great life. He has my eternal gratitude.

There's never been a record man like you. There probably
never will be again.

Barry Manilow:

It has been the most emotional and inspiring experience of
my life working with Ctive, and | hope it goes on and on and
on.

Azef Mardin:

Clive is a dynamo. I'm so proud to have worked with him. [l
always remember the great records we made together.

Monica:

When | was 13 years old, Clive gave me the opportunity to
become the woman | wanted to be and accomplish the
things | wanted to. He was never stingy with knowledge. He
taught me a lot and helped me to experience a lot.

Next:

When we started out, we were raw. Clive put us in the
kitchen, cooked us up and put us out in the industry. And,
we've sold a lot of records.

(arlos Santana:

I'm deeply grateful to Clive. He believed in our music and our
mission and vision. But most of all, he stuck out his neck for
us. He believed we could touch all of the generations. | offer
my heartfelt gratitude.

Kot T homas:
| give Clive thanks for taking a chance on a young kid from

the South and changing my life.

Donne Warwick:

| don't know what it is about him, but Clive Davis has the
facility to turn the executive hat around and become John
Doe—capable of hearing songs in a way nobody else hears
them. Even if he doesn't agree with you, he has the ability to
bend and say “let's give it a try.” I'm very proud to know him,
and to be able to call him a friend. The industry, by and
large, is better for having Clive Davis in it.

Stevie Wonder :

Twenty-five years of incredible music! | can only say that, in
my life, there are only a few people | can say sincerely have
been consistently great in heart and spirit and in making
sure artists get the very best. You are very close to the top
of that list.

Quotes compiled by Debbie Galante Block
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Team Arista 2000

Attentive
Management

Tends 1o An
Artist-Centric

nvironment

nly at Arista Records can a cliche like “Let’s do

lunch” turn into a multi-platinum reality for a

seemingly endless succession of albums. Yet it hap-

pens every week at a luncheon held by Arista

Records president Clive Davis and high-level exec-
utives that include senior VP, worldwide, Tom Corson,
senior VP of creative services Ken Levy and senior VP, sales,
Jordan Katz.

“At the luncheons, Clive scrutinizes every single record
we have that week,” says Levy, who has been with the label
for 16 years. “He asks if we're doing all we can do, if there’s
anything we're missing and what the next step should be.
Every record is put under a microscope. “He makes a
tremendous amount
of suggestions, send-
ing us notes during
the week,” says Katz.
“It’s a constant atten-
tion to his artists that
always pays off.”

This constant atten-
tion has been provid-
ed by a parade of
innovative and savvy
executives, many who
still attend those lun-
cheons with Clive
Davis and some who
have gone off to
spread Arista’s suc-
cessful mindset else-
where. “A lot of it has
to do with respect,”
Levy says. “I've been
blessed to work with a lot of quality people who've come
through these doors, such as Don lenner and Roy Lott.
Clive has created and fostered an atmosphere of mutual
respect, so when new people come to Arista, they respect
what we've accomplished and we respect what they bring
to the company.”

Corson, who has been with Arista for a little over six
months, immediately picked up on team Arista’s modus
operandi. “The culture that exists here is a unique one, in
the sense that Clive has created an artist-centric environ-
ment where each release is given tender loving care, from
A&R to marketing,” he says. “You can feel proud when you
put that kind of attention to detail. Avista has a long tradi-
tion based on an artist-driven mentality. We take great care
with every release and artist that comes out. With strong
direction from Clive on down, we create an extremely
focused strategy for every record that comes to the mar-
ketplace.”

The teamwork involved in their efforts has produced a
litany of hits. “As Clive would tell you, it all starts with the
song,” Corson says. “The A&R’ing and the collaborations
on the record creates the magic in the songs. We have the
ability to use our vision to take it beyond certain built-in
audiences and formats. From a marketing standpoint,
Clive’s vision translates the artist’'s message to reach differ-

Continued on page 102

Senior VE worldwide, Tom Corson

Executive VP/GM Charles Goldstuck

Acceleratin
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momenti

BY JEFF SILBERMAN

harles Goldstuck had already spent a decade

in the music business, starting with Warner-

Chappell Music in 1989, then going to Capitol

Records in 1993, when he joined Arnsta Records

as executive VP/GM in early 1998, Yet he knew
almost immediately that Arista did business in a consider-
ably different way.

“There were two primary distinctions,” he says. “Firstly,
Arista’s roster was a more broad-based roster, covering a
variety of genres,” he says. “On top of Arista’s mamstream
successes, it had a country-music division in Nashville and
two very successful joint ventures with Lalace and Bad Boy.
Arista also had a vibrant urban division
itself, so this was a full-service, inte-
grated label. Secondly, Arista, was vir-
tually an independent company. Clive’s
entrepreneurial spirit results in his
team treating this company as they
would if it were their own business.
There is an enormous sense of pride
in how employees view Arista.”

ANNUAL TOP 30

Goldstuck cites Davis’ unswerving
attention to detail as the significant rea-
son Arista lras been so consistently suc-
cessful for so long. “Arista and its joint-
venture labels all possess a very strong
belief in only signing quality artists,”
he says. “We have a very small roster
in comparison to the other major
labels, even when you add in the ros-
ters of LaFace and Bad Boy. Our
release schedule over the last three
years very rarely exceeded 30 releases a year.

“It all starts at the top with Clive,” Goldstuck continues.
“Every single release, be it on Arista or an associated label,
1 important to him, and to every executive and employee
here. We pay full attention to getting the most out of every
project. We make sure that no stone is left unturned in the
process of an artist’s development, and that is key. This has
been Clive's philosophy, which has permeated this organi-
zation for 25 years. That kind of consistent leadership cre-
ates an environment that’s a key ingredient to long-term
success.

This kind of non-stop artist support doesn’t come cheap-
ly, but it’s a price Arista has been willing to pay—and a
mindset that has paid off handsomely. “When you look at
the process of artist development and launching costs in
marketing and promotion at the highest level, there’s not a
label in this business that can take any of the the existing
channels for granted,” Goldstuck says. “Look at the sales
environment. The cost of cooperative programs has virtu-
ally doubled in the past five years. 1t costs twice as much to
get records well-positioned in front of the consumer. Video
and other costs have also escalated. Labels have to find new
ways to more effectively market and promote, or it'll be dif-
ficult to be efficient.

“At Arista, we look at each project and determine the most
effective album launch, and then how to continue working
the project to stay in the game for a lengthy period of time,”
he adds.

FOCUS ON STRENGTHS

“Nurturing resources can work when you focus very care-
fully on the strengths of each project,” Goldstuck contin-
ues. “The Internet has become an important new avenue in

giving us the ability to communicate directly with consumers
and have them experience music directly as opposed to
exposure in the blanket fashion of TV and print advertis-
ing, radio and MTV. We've worked very hard to be more
effective in this arena from a marketing standpoint. This
allows us to reach consumers in a more cost-effective and
direct way.”

The result of their efforts: “Arista has always been a very
successful company; however sales have really exploded
over the last two years,” Goldstuck states. “This company is
developing gold, platinum and multi-platinum sales rates
that far surpass the typical standards. Our artist-develop-
ment process is very healthy and real-
ly paid off in helping develop a pow-
erful roster. There is Santana, who's
heading toward 25 million in sales
worldwide; Whitney Houston’s *My
Love Is Your Love’ is at 10 million
worldwide; Sarah Mcl.achlan has sold
over 10 million albums in the last two
years; and Kenny G has done 5 mil-
lion in the last two years.

“We’'ve also broken a lot of new
artists; Deborah Cox has gone plat-
inum, Monica has sold double-
platinum, both Next and LFO have
reached platinum, and Angie Stone is
heading there. That makes for a very
strong roster of estdbllshed stars and
promising new artists.’

SANTANA: RADIO LISTENED

When asked to cite his favorite suc-
cess stories of recent times, Goldstuck
immediately responds, “How can | not mention Carlos San-
tanar When Clive signed Carlos and executive-produced
the album, we all thought it was spectacular and would be
successful, but no one dreamed that it could do 20 million
worldwide and counting. The magnitude of his success has
been the most pleasant surprise.

“To be honest, radio didn’t fully understand what we had
here, either, but the more they played ‘Smooth’ and the
more reactive the single became, the barriers quickly fell
down

RECONNECTING WHITNEY

The other major success of late is Whitney Houston, who
had to reclaim her unparalleled stature after a long layoft.
“I'his was Whitney’s first studio album in almost eight
years,” Goldstuck says. “We weren’t sure who her audience
was going to be. So Clive worked with Whitney and various
producers, very much in the manner of his work with Car-
los. We felt it was a groundbreaking album, but we had to
convince the consumer. It was a challenge to reconnect to
her audience. ‘Heartbreak Hotel’ put Whitney back on the
map in terms of her performing from a studio-album per-
spective as opposed to a soundtrack perspective. Now, 18
months later, the album is still scanning very strongly, and
we're at 3 million in the U.S., on top of the 7 million inter-
nationally.”

Charles Goldstuck is one of a handful of key executives
who have accelerated the phenomenal momentum of Arista
records. The bottom line to this 25-year phenomenon goes
back to the man who started it all: “Clive Davis creates an
environment where serious executives flourish,” he says.
“There’s such a richness in terms of the creative process
here, while the commercial process is not sacrificed.” Wl
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had an

for nits.”

—Aretha Franklin

Kudos to Clive Davis and Arista Records.

We salute your enormous contribution to American
music. ..25 years of great artists, hits heard 'round
the world...and that ear that keeps '’em coming.
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I nternational

I ntrigue

George Levendis & (o.
Work To C reate Buzz Abroad

BY DYLAN SIEGLER

he changes technology has

brought to the record indus-

try since the birth of Arista

Records in the mid-"70s are

innumerable and the benefits
are abundant. But for those who work
in international marketing, the
advances in telecommunications—fax,
e-mail, the Internet and more—have
radically changed how they do busi-
ness.

George Levendis, VP, international,
for Arista Records in New York and a
seven-year veteran of the BMG family,
has technology to thank for the
increased role of the international
department in the careers of every artist
on Arista’s roster.

“In the past, international marketing was looked at as sec-
ondary,” says Levendis, who came to Arista’s New York
office after posts at Arista U.K. and BMG Greece, where he
was managing director. But the ease with which Levendis
can now work with his BMG colleagues worldwide helps
convince U.S. artists of the importance—and the payoff—
of a global presence.

“Arista today recognizes the true value of the global mar-
ketplace, and that comes from
the top. Clive [Davis] and the
team at the top look at inter-
national as important, and then
it feeds through,” says Lev-
endis. “We do battle some-
times, but it’s an education
process. Fortunately, at Arista,
enough people have seen
Kenny G's tremendous success
around the world. When you
see what can be done interna-
tionally,” he says, “it becomes
harder to reconcile crossing
Japan, Australia or Mexico off
the tour calendar.”

Levendis

WORLDWIDE CAPITAL-
IZATION
Kenny G ranks high on

Arista’s roster of international Pink

best-sellers. Another strong

example, Whitney Houston,

has total international sales of more than 50 million, high-
lighted by “The Bodyguard,” which has sold more than 20
million.

When he began his international role at Arista in New
York, Levendis’ objective sounded simple: “Arista has always
delivered the artists and the music, year in, year out,” he
says. “The task for me was to take the wonderful repertoire
and capitalize on it on a worldwide basis.”

Since Arista markets its artists so intensively in the U.S.,
one of the challenges facing Levendis was to obtain the time
and resources necessary to create an effective marketing
campaign for each artist internationally. That comes from
building relationships with his colleagues in the U.S. com-
pany and elsewhere.

So how does Arista create an international buzz?

The process depends on an artist’s level of development,
from baby band to superstar. Consider the case of teenage
blues phenomenon Shannon Curfman, for whom Arista is
currently creating an international base. For Curfman, says

VE, international, George

Levendis, the company set tour and press dates
in Canada, and then moved to the Japanese mar-
ket. Communication with marketing executives in
international territories is essential and takes place
through daily e-mails and phone calls, as well as
through quarterly conventions, general artist
meetings and less formal meetings at launch
events for other artists.

“We are communicating continuously,” stresses
Levendis, who adds that Clive Davis is very
involved in the international strategy for Arista
artists.

In some cases, an international BMG label may
say, “No, right now this is not for me,” says Lev-
endis, “And we’ll focus on the territories where it’s
appropriate.” For example, he notes that, for
LaFace artist Pink, Arista’s Latin department felt
it was necessary to break the artist in the U.S. first. “So right
now we're working the album in just Asia and the U.S.)”
which he acknowledges is no small feat. The company has
identified both Curfman and Pink as artists who will bene-
fit most by a slow build, “in territories that have the poten-
tial to ignite fires.”

Superstar artists can be more challenging, says Levendis,
“because everyone needs everything.” Each territory must
be handled strategically, often requiring more than one ver-
sion of an album, bonus tracks, dif-
ferent album art and separate singles
and radio promotion. Not to men-
tion the challenge of scheduling
tours, interviews and increasingly
important television specials in inter-
national regions.

“With a project like a Whitney
Houston greatest-hits album, it’s a
global plan,” says Levendis. Inter-
national will listen to what the U.S.
company is doing first, and “try to
follow their plan as much as we can.”

In a recent instance, most of
Europe hummed along to Houston’s
“It’s Not Right (But It's Okay)” while
“Heartbreak Hotel” simultaneously
went to No. | in France. “It depends
on the marketplace,” allows Lev-
endis. “Some territories are particu-
larly different enough that you make
exceptions.” International marketing
executives must be flexible, he says.

It’s impossible to ignore Arista’s latest international mar-
keting coup: Carlos Santana. Sweeping the Grammy Awards
almost pales in comparison to Santana’s success worldwide,
and Levendis speaks of the still-unfolding project with
something akin to awe.

“The first part of the Santana project was to focus on the
U.S.,” says Levendis. But in the Latin region, he notes, “we
worked a single with Man4, with a separate videoclip just
for the region and a coinciding tour.” Levendis notes that
the international marketing of Santana’s recent work began
three to four months after the U.S. marketing campaign
began. The upshot of the Santana plan has been global
domination.

Santana has topped charts in markets as diverse as Malta,
Iceland, Brazil, the Philippines, Hong Kong, Spain, Portu-
gal, Austria, Germany and the U.K., says Levendis. “For
Arista International, Carlos made the right kind of album,
and artists like him have absolutely global appeal—their
own appeal. It’s flying.” W
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BY WOLFGANG SPAHR

Germany's
ik Zy

MUNICH—"Arista is one of the diamonds in the BMG
label’s jewel-case,” declares Thomas M. Stein, CEO of BMG
Entertainment Germany/Switzerland/Austria/Eastern
Europe.

As BMG’s top executive in Germany,
Europe’s largest market, and the
regional chief of GSA and Eastern
Europe, Stein appreciates Arista’s con-
sistent production of artists with inter-
national sales potential. He praises the
ability of Clive Davis and his team to
nurture world-class stars such as Whit-
ney Houston, Carlos Santana, Barry
Manilow, Patti Smith, TLC, Toni Brax-
ton and Puff Daddy.

But Stein is equally enthusiastic
about Arista’s long history of reaping
success in the American market with
German productions such as Snap, No
Mercy, Real McCoy, Haddaway and LFO.

Arista artists from the U.S. have enjoyed outstanding suc-
cess in Germany. Whitney Houston, for example, sold more
than 1.7 million copies of the “Bodyguard” soundtrack in
Germany in 1992, earning three platinum awards. The
album “My Love Is Your Love” sold 670,000 copies in
November of 1998 and is also surpassing the platinum mark
here. Her German tour in the summer and autumn of 1999
sold out in 17 different cities.

CEO, BMG
Entertainment (GSA/

Eastern Europe),
Thomas Stein

SUPERNATURAL SALES

Since June of 1999, Santana has sold over 800,000 units
of the album “Supernatural” in Germany. Stein reports that
the Santana tour scheduled for May and June of this year has
already sold out. TLC has also scored a triumph, selling
more than 250,000 copies of “Fanmail,” while Puff Daddy
has surpassed sales of 200,000 with his “Forever” album.

In the past, smash hits from Barry Manilow, Aretha
Franklin and Dionne Warwick ensured that Arista featured
prominently in the German charts.

Many leading German acts, meanwhile, owe their U.S.
breakthrough to Arista. One example is the dance act Snap!,
whose album “World Power” (1990) topped the million-unit
mark, while “The Madman’s Return” moved a half-million
units two years later.

LYTE AND FUNKIE
Among the success stories for German artists written by
Arista in the U.S. are LFO’s “Lyte Funkie Ones” (1999),
Continued on page 66
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I nternational

GERMANY’S TWO-WAY STREET
Conlinued from page 64

which has sold 1.4 million copies, No Mercy’s eponymous-
ly titled album (1996), which sold half a million copies, and
Real McCoy’s “Another Night” (1995), which moved 1.5 mil-
lion units, and the debut album, “Girl You know It’s True,

from Milli Vanilli, which sold more than 6 million copies

Among the success stories for German artists
written by Arisia in the U.S. are LFO’s “Lyte
Funkie Ones” (1999), which has sold 1.4
million copies, No Mercy’s eponymously titled
album (1996), which sold half a million
copies, and Real McCoy,s “Another Night”
(1995), which moved 1.5 million units.

(before the late producer producer Frank Farian revealed
the duo, Rob Pilatus and Fabrice Morvan, had not sung on
the studio recording).

In the German music indusiry, Arista is repeatedly
referred to as the ulimate proof that German productions
are quite capable of getting to the top in the U.S,, as long
as the framework of A&R, marketing and promotion is in
place. B

I ntrigue

The U.K. Apd Centyal Europe:
Strong Musical lerritory

BY THOM DUFFY

LONDON—Clive Davis 1is
known for his hands-on role in
developing artists for Arista
Records. But when it comes to the
international marketing of Arista
repertoire through BMG's global
afliliates, Davis knows when (o let
go a bit. It’s simply a matter of
trust.

“That’s exactly the word that
Clive and I used together the
other day when we were talking
about the [European] track listings
on the upcoming Whitney Hous-
ton greatest-hits album,” says
Richard Griffiths, chairman of
BMG U K. and Ireland and exec-
utive VP of Central Europe. “1
asked him to trust us on this, and

he went to his people and said, “We’re going to trust them.”
It's based on the fact that we’ve gained that trust and con-

Beth Orton

E

fidence.”

Griffiths refers, for example, to Davis’ approval
last year of the release of Houston’s song “It’s
Not Right, But It's Okay” as a single in Europe.
“It was definitely not on the radar in America at
the time,” says Griffiths. “They completely
accepted our reasoning, which turned out to be
spot on. And, of course, the single and album
[*My Love Is Your Love™] has been a huge sell-
er for us last year and this year.”

From the BMG offices overlooking the Thames
River in London’s Fulham neighborhood, Grif-
fiths offers a unique perspective of the relation-
ship between Arista Records in the U.S. and its
international partners. Griffiths took his present
post in 1998 afier nearly four years as president
of Epic Records U.S. He's responsible for BMG
in the U.K., which is the only country other than
the U.S. where Arista exists as a complete, stand-

alone company, under managing director Ged Doherty.

Continued on page 102
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One of the more striking features of Arista’s first quarter centugy is the breadth of its musical accomplishments. ; &&

_Ihelabel_ha&ﬁmn.dacms&iha -board success, es

artists over a wide array of genres.

Pop

BY TERRY BARNES

hen Clive Davis left Columbia and made

plans for his own label, he didn’t have pop

music in mind. He’d come to power in the

late ’60s when FM stations avoided the music

of the Establishment (single “hits”) in favor
of the underground (album “tracks”). But not for long. By
the mid-"70s, FM radio was the Establishment and needed
ratings to survive. The days of the free-form playlist were
over.

Clive Davis hadn’t predicted such a change in radio, or
that the talent pool he discovered at the 1967 Monterey
Pop Festival would evaporate into a haze of heavy metal.
That wasn't his thing, nor was disco. What was left? Pop
music. It was song-driven, and Davis had a feel for songs.
He knew how to edit a single
like a jeweler cutting a dia-
mond, slicing away the soot to
uncover a flash of brilliance.
By painstakingly matching
great voices to compatible
songs, he felt he could put
food on the table.

In 1974, Davis became a
consultant to Columbia Pic-
tures in their phasing out of
the Bell Records imprint.
Columbia Pictures was to con-
tribute $10 million to the new
partnership with Davis, plus
any artist that Davis wanted to
sign from the Bell Records ros-
ter. But most of the Bell artists
would be cut. Barry Manilow
was nervous about his career.
“He would have gladly
dropped me too, because he didn’t like my first album,”
Manilow wrote in his book “Sweet Life.” “But two things
stopped him: I was in the middle of making my second
album and had already spent money on it. And everyone
in the company believed in me.”

MANILOW’S NEW SPIRITS

Davis reassured Manilow that he would be part of the new
family. But when the new boss heard the singer’s proposed
second album, he phoned Manilow to say that the album
could use some hit songs. Davis suggested a song called
“Brandy.”

“It was a strange phone call, and I didn’t know exactly
how to respond, because 1 was supposed to be the song-
writer,” Manilow wrote. “Yet here was the president of my
record company, whose support I needed, saying I should
sing another songwriter’s song.”

Manilow and producer Ron Dante politely agreed to
record the song. They copied the uptempo version record-
ed by the songwriters. When Davis showed up at the ses-
sion, he hated it. When they slowed it to a ballad, he loved
it. To avoid confusion with the Looking Glass’ “Brandy
(You're A Fine Girl),” the song was renamed “Mandy.” On
Jan. 18, 1975, it became the first No. 1 hit for Barry
Manilow and for Arista Records. Suddenly, Manilow was on

his way to becoming the No. I adult contemporary artist of

the century.

BLUE AND GOLD
Arista was on a roll. Melissa Manchester, one of three Bell
acts Davis retained for Arista, found her new album fast

Sarah McLachlan

approaching the top 10, backed by her No. 6 single hit,
“Midnight Blue.” Her next nine albums brought Man-
chester a Grammy for her top-5 single, “You Should Hear
How She Talks About You,” and a second gold album.

The rustle of money at Arista caught the industry’s atten-
tion. In 1979, after a dry spell with Warner Bros,, the great
Dionne Warwick made her move to Arista. Davis introduced
her to Manilow. His masterful production of “T'll Never
Love This Way” brought Warwick back to the top 10 for the
first time m a decade.

Arista worked magic on the careers of older women. The
Jabel gave Aretha Franklin the second No. I pop hit of her
career—“I Knew You Were Waiting (For Me)"—19 years
after her first No. I hit, “Respect.” Dionne Warwick
reached No. I on the Hot 100 for the sec-
ond time, with “That’s What Friends Are
For.” And Carly Simon, who joined Arista
in 1986, won an Academy Award for “Let
The River Run” from the film “Working
Girl” and has sold an astonishing
6,000,000 units worldwide.

’80S LADIES

Arista entered the "80s with a string of
seven consecutive top-5 singles and five
platinum-plus albums from Australian
duo Air Supply. However, the '80s
belonged to the ladies.

“With Whitney Houston, I not only
signed her, but, with her, 1 picked every
song and every producer. That's the dif-
terence with me now,” Davis told a writer.
“Working with people like Wlitney and
Dionne Warwick and Aretha Franklin, 1
am very much on the creative firing line.
1 am no longer just a signer.” The Houston/Davis partner-
ship made history. She was the first female artist to have an
album debut at No. 1, the first artist with seven consecutive
No. I singles, the first to remain at No. 1 for 14 weeks, and
she has ued Madonna as the female soloist with the most
No. I pop hits.

Arista’s 80s ladies were paving the way for a whole new
breed of female musicians. In 1987, Taylor Dayne intro-
duced the first of seven top-10 singles, “’tell It 'To My Heart,”
and three years later reached No. 1 with “Love Will Lead
You Back.” In 1988, Exposé’s “Seasons Change™ reached
No. I and marked the first time that any group had pulled
four top-10 singles from a debut album. By 1990, the for-
mer dance-pop rio had a double-platinum album.

Canadian singer/songwriter Sarah MclLachlan debuted
quietly in 1989. But, within a decade, she had master-
minded and headlined three all-female Lilith tours and sold
12 million units worldwide, including her six-times-plat-
inum album, “Surfacing.”

In 1990, Lisa Stansfield jump-started her career with the
platinum single “All Around The World,” which ignited a
platinum debut album. 1990 was also the vear of the male-
female dance duo Snap, who scored a platinum single and
gold album with “World Power.” In 1991, British trio KLF
scored a gold album with"The White Room.”

In 1993, Arista pumped its power into Ace Of Base, a
Swedish group with a winning combination of Europop syn-
thesizer music and reggae beats. “All That She Wants”
became the Hot 100’s second-biggest hit of the year. The
group’s second single, “The Sign,” did even better, becom-
Continued on page 74

BY DAVID NATHAN

hile Arista can claim to have consistently been

the No. I black music label for the last few

Slears, the company’s roots in the world of

R&B go back to its very inception. Over two-

and-a-half decades, Arista’s roster has includ-
ed many of the greatest artists in the multi-faceted genre
known as contemporary black music. Although most indus-
try insiders are familiar with the legacy of hit records cre-
ated by such superstars as Whitney Houston, Aretha
Franklin, Dionne Warwick, 'TLC, Toni Braxton, Usher and
Puff Daddy among others, you may be surprised to learn
that Arista’s ranks have, at one time or another, included
the likes of Motown legends Martha Reeves, Eddie
Kendricks and The Four Tops, classic soul men Bobby
Womack and Garnet Mimms, jazz-fusion drummer Harvey
Mason and saxman Gary Bartz, funk bands The Ohio Play-
ers and Mandrill, former P-Funk member Bernie Worrell,
Southern soul sister Shirley Brown and sweet-soul group
the Delfonics.

When Clive Davis mas-
terminded the transforma-
tion from Bell Records to
Arista, he inherited a cou-
ple of black-music stal-
warts, Lou Rawls and the
Fifth Dimension. Through
a deal with Philly Groove
Records, disco darlings
First Choice’s album “The
Player” was an early Arista-
distributed hit, but imme-
diately after taking the
helm of the new label,
Davis began to build a sig-
nificant black-music roster
at Arista with the sigmifi-
cant signing of poet,
singer/songwriter Gil Scott-Heron, whose social commen-
tary was both relevant and insightful. In fact, Arista’s first
top-40 pop hit album by a black music artist came from
Scott-Heron, with the 1975 release “The First Minute Of A
New Day,” the first of eight albums he made with Arista.

Executive VI black music,
Lionel Ridenour

TOP-40 RAYDIO
Other early additions to Arista included Reeves, Tamiko

Jones, Jetl Perry and General Johnson, formerly lead singer

with early *70s hitmakers Chairmen Of The Board. The
label’s first major crossover success came in 1977 with Ray-
dio, fronted by Ray Parker Jr., who would later enjoy a
string of hits as a solo artist at Arista from 1982-85. The six-
man outfit stormed up the charts with tunes like “Jack And

Jill” while Parker had a No. I pop and R&B hit in 1984 with

“Ghostbusters.”

Arista began distributing Buddah Records in 1976 and
released albums by Gladys Knight, Norman Connors, Phyl-
lis Ilyman and Michael Henderson among others. When
Buddah folded, Connors and Hyman joined the Arista ros-
terin 1978: Hyman made a quartet of albums for the label,
establishing a loyal and solid following for herself in the
process. A year later, through a distribution deal with Dave
Grusin and Dave Rosen’s fledgling GRP label, Angela Bofill
and Tom Browne became associated with Arista; both artists
would go on to record for Arista itself, with Bofill releasing
five albums trom 1981-85 and Browne hitting No. I with
“Funkin’ For Jamaica.”

In 1979, with disco still enjoying considerable success,
Arista signed New York quartet GQ and was immediately
rewarded with a quintet of R&B hits including “Disco
Nights” and “I Do Love You.” The saine year, Davis was
responsible for literally rejuvenating the recording career of
sohid "60s hitmaker Dionne Warwick. The pair was reward-
ed with Warwick’s first platinum album and two Grammy
Awards (for “I'll Never Love This Way Again” and “Déja

Continued on page 72
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erhaps more than any other record com-
pany in recent memory, Arista Records
can justifiably claim to have been home to
many of the world’s most successful divas.
The term itselt may have become some-
what overplayed, but the list of just a few of the
great female vocalists whose names
have graced Arista’s voster leaves one
in httle doubt that Clive Davis has more
than a penchant for knowing a bona
fide, certitied diva when he hears one.
Since its inception, Arista’s roster has
included, chronologically, such illus-
trious ladies as Melissa Manchester,
Patti Smith, Jennifer Warnes, Phyllis
Hyman, Angela Bofill, Dionne War-
wick, Aretha Franklin, Whitney Hous-
ton, Carly Simon, Taylor Dayne, Lisa
Stansfield, Jennifer Holliday, Annie Lennox, Sarah McLach-
lan, Deborah Cox, Monica and Angie Stone. In the "90s,
joint ventures with Lakace and Bad Boy have brought a
new crop of divas-in-training to the Arista fold, notably Toni
Braxton, TLC and Faith Evans.

Arista’s ongoing coninitment to presenting the music of’

key female artists has had more relevance than ever dur-
ing the last few years. In 1999, the company released “Ulti-
mate Divas,” a 17-track compilation that not only included
artists associated with Arista such as Frankhn, Warwick,
Houston, Braxton and Lennox but also featured legendary
figures like Billie Holiday, Lena Horne, Dinah Washington,
Sarah Vaughan and FElla Fitzgerald alongside contempo-
rary icons Chaka Khan, Tina Turner, Patu LaBelle, Gladys
Knight, Diana Ross and Mary J. Blige.

FAMOUS EARS
The label, under Davis’ tutelage, has played more than a

Avretha Franklin

H S
~E ; ¢ -
P S &
g ES &
3 LR

PYE AR LSy &

I
Is Stll A Rose.” Says Davis, "Aretha’s voice is indeed
a natural treasure. You just know that, hundreds of
vears from now, people will still be listening to her
~ and marveling at “T'he Queen Of Soul.””

BY DAVID NATHAN

Dehorah Cox

passing role m the infliuence women have had on the world
of music on a global basis. Not only has Davis used his
famous “ears”
the music-buying public: he has been responsible for the
rejuvenation of the recording careers of such legends as
one of the original "60s crossover artists, Dionne Warwick
(with the label from 1978 10 1994) and "Queen Of Soul”
Aretha Franklin (who joined the roster in 1980). Davis
recalls signing Warwick, the result of which was a platinum
album and classic recordings such as “I'll Never Love This
Way Again,” "Déja Vu” and “That’s What Friends Are For”:
“Over the years, Dionne Warwick certainly defined the term
‘urban pop,”™ he says. “Her voice {loated in and out of lyrics
like no other, and yet it could soar as well.”

Iranklin has continued to reinvent herself as a recording
artist during her two decades with Arista via hit albums and
singles like “Freeway of Love,” “1 Knew You Were Waiting
(For Me),” “Willing 'To Forgive,” “Jump To It” and “A Rose

to bring new female arusts to the attention of’

ELEGANCE AND BEAUTY

While female artists have
consistently contributed to
Arista’s dominance in the
marketplace, the impact of
Whitney Houston has been
unparalleled. With Davis
nurturing and developing
her recording career,
Houston has broken
record after record on a
global basis. D<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>