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Latin Music: Next Stage Of Success Story

Latin/Christian Crossover | Artists, Retailers Savor

Industry Sees Huge
Growth Ahead On Web

BY MICHAEL PAOLETTA
MIAMI—Technology—specifically
the Internet and its potential impact
on the world of Latin music—was
very much on everybody’s mind dur-
ing the 11th annual Billboard Inter-
national Latin
Music Conference
and Awards, held
April 25-27 at the

Sheraton Biscayne Bay here.
Though some countries in Latin
America have been the last to get
wired for the future, that hasn’t pre-
vented many of the region’s leaders
from creating alternative online out-
lets through which Latin musie can
(Continued on page 123)

Festival Tours
Enjoy Revival

BY RAY WADDELL
NASHVILLE—Nearly a decade af-
ter Lollapalooza first hit the road —
spawning a trend that made multi-
act touring music packages common
on the summer landscape before
their number dwindled dramatical-
ly—the festival concept is now mak-
ing a comeback, and it appears that
niche marketing is the way to go.

; While more

than a dozen

touring festi-

vals were out midway through the
’90s, last year only a few narrow-
market fest tours survived: Vans
Warped, Lilith Fair, Ozzfest, and the
George Strait Country Music Festi-
val. While festival tours had once
strived to broaden their demograph-
(Contined on page 121)
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Poised To Expand Genres

BY DEBORAH EVANS PRICE
NASHVILLE—Christian and Latir
music have become two of the fastest-
growing genres on today’s sonie land-
scape. Christian/ F .
gospel music sales :
were up 11.5% last
year, totaling 49.8
million units, mak-
ing it the fifth
largest-selling
genre, according
to the Gospel
Music Assn. (GMA).

The U.S. Latin recording indus-
try, meanwhile, notched a record
sales year in 1999, with 22.2 million
units sold, according to Sound-
Scan—putting the sector a pulse-
racing 41% ahead of 1998'’s already
strong ligures.

(Continued on page 124)

VELASQUEZ

Billboard Latin Awards

| A Billboard staff veport.

MIAMI—Winners of trophies at
Billboard’s seventh annual Latin
Music Awards,
held April 27 at
the Jackie Glea-
son Theatre of the
Performing Arts
here, are looking
forward to a com-
plementary victo-

CRESPO ry in sales and
exposure when the extravaganza
airs on cable television’s Telemundo
network on Sunday (30).

Retuilers agree that, as with any
major awards show, they expect to
see sales spikes for featured artists
in the coming weeks.

Among the artists honored with

(Continued on page 123)
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Nipper: The Long-Lived Trademark
| ‘Bis Master’s Voice’ Is ﬂﬂlﬂhl‘ﬂﬁll_l] Its 100th Birthday ‘

BY IRV LICHTMAN

NEW YORK—As a trademark, it
has been a symbol ol quality and
great achievement within the
worldwide markets of
music and general com-
merce.

Instantly recogniz-
able in its heyday, more
than 1,000 images of
this trademark—olten
fondly referred to simply as “Nip-
per”—have appeared over the
years on countless items, including
shirts, glassware, trays, belt buck-

les, salt and pepper shakers, jack- |
ets, ceramic dogs, papier-miché, |
and jewelry. |

It is a trademark—ofticially
known as “His Mas-
ter’s Voice”—that has
along life of usage as it
celebrates its 100th
year in July.

Though sadly dimin-
ished in usage, its
accompanying image—showing
Nipper the dog with its ears raised
as it sits close to the speaker horn |

(Continued on page 122) J

Epic’s Estefan Blends
Garibbean Sounds On Set

BY LARRY FLICK

NEW YORK—On the Spanish-lan-
guage “Alma Caribena,” due world-
wide on Epic May 23, venerable diva
Gloria Estefan
offers a rich blend
of  Caribbean
styles that the
label believes will .
please die-hard Ry
fans while also A"
attracting main- i }
stream pop listen- ESTEFAN
ers.

“Based on her existing fan base,
this record will reach a lot of peo-
ple,” says Polly Anthony, president

(Continued on puge 132)

Wilson Live Set
Due Via Web Site

BY MELINDA NEWMAN
LOS ANGELES—Declaring that he
“never, ever, ever goes on the Inter-
net,” Brian Wilson has nonetheless
joined the world of the Web.

Wilson has launched his own Web
site, brianwil-
son.com, which
will put out his
first live solo
record, “Live At
The Roxy The-
ater,” later this
month.

“You make the
money,” says Wil-
son, in explaining the self-release
route. He adds that it was the idea of
his wife, Melinda Wilson, and his co-
manager Jean Sievers to use the

(Continued on page 126)
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‘Bhopal Express’: Try To Gatch The Wind

No matter how softly it blows, the wind is always cruel, since it touches every-
thing but feels nothing. On the night of Dec. 2, 1984, in a working-class precinet
of Bhopal, the capital of Madhya Pradesh in India, evil came as casually as a sigh;
the Angel of Death exhaled and created the worst industrial disaster in history.

Due to corroded pipes and valves monitored by an understaffed safety erew, 40
tons of lethal gas began leaking from overloaded storage tanks at the aged Union
Carbide pesticide plant in Bhopal. A refvigeration unit that could have deterred or
prevented the massive leak had been closed down as an economizing measure, and
the factory’s manual alarm for personnel had been shut off. The leak was first dis-
covered by management cirea 11 p.m., but it wasn't until 12:50 a.m. that a fright-
ened worker suceeeded in switching on the alarm. Management silenced that sole
alarm within minutes and delayed sounding the plant’s public siren until 2 am.
The poisonous vapors escaping in the intervening hours soon killed an estimated
8,000 people, many of whom fell dead shortly after being exposed to the toxic emis-
sions. Some 16,000 people have perished thus far from the effects of the erratic
airborne currents of methyl isocyanate (MIC), hydrogen eyanide, and other chem-
icals, and 500,000 more citizens were maimed hy the noxious breezes in what would
later be described as a ehemical Hiroshima.

“I knew as little about the subject as anybody else,” says
Mahesh Mathai, an award-winning director of Indian com-
merecials (Cadbury’s Dairy Milk, Eveready batteries) and musie
videos (clips for Indian artists like Lucky Ali have earned hon-
ors at the Channel V Music Awards). Mathai traveled to Bhopal
at the suggestion of producer Deepak Nayar (“Heat And Dust,”
“The Million Dollar Hotel”) in April 1998 to research what
would become his first feature film. “That visit actually changed
my life,” says Mathai—who later realized Union Carbide made
the Eveready batteries for which he'd shot TV advertisements
—"because T saw people were [still] dying, were helpless, didn't
have a voice, For me, it became partly a film and partly a mis-
sion. I had to tell their story. I couldn’t walk away.”

The results are “Bhopal Express” (Highlight Films/Kintop
Pictures/Alive Entertainment), a spare, affecting movie that
interlaces fiction and fact to chronicle the plight of two local new-
lyweds whose young lives are forever altered by the tragedy,
plus an accompanying soundtrack on Sony Music India, pro-
duced by the noted ambient/pop production team of Shankar

W
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TO MY EARS

by Timothy WhiigJ

ing Ph.D. working 100 miles from Bhopal. Arriving the next evening to help
treat the stricken population, he stayed for good, relinquishing his previous
career aims to help found Sambhavna (“Possibility™) Clinic. But he says a chief
obstacle to healing remains Union Carbide.

“Union Carbide had been collecting information on the effects of the gas,”
explains Sarangi, “which was one of the raw materials of the pesticides. One
big area where they collected this information was the Bhopal factory itself,
because the workers would have regular medical checkups where their blood and
urine would be systematically checked out. But they wouldn't be told a thing.
Then they found out that a lot of this data was being used in company research
papers as unpublished research done of human ‘volunteers'—‘guinea pigs’ were
the exact words that the workers used in their petition to [India’s] Supreme
Court,” Sarangi says that Union Carbide still treats MIC's “effect on the human
body and the composition of the leaked gases” as “trade secrets” and that,
alarmingly, a 1999 Greenpeace study found the shuttered Bhopal plant to be a
toxic waste site of “severe chemical contamination” in dire need of cleanup.

Sued by India for $15 billion, Union Carbide settled in 1989 for $470 million, or
3% of damages sought. The International Medical Commission
on Bhopal estimated in a 1996 report that 50,000 survivors still
suffer partial or total disability (recent unofficial estimates are
120,000) and that Union Carbide India and Union Carbide USA
failed to provide toxicological data needed for medical care or to
answer summonses from the Indian courts on charges of cul-
| pable homicide—the legal equivalent of manslaughter. A new
class-action suit by survivors was filed against Union Carbide
Nov. 15,1999, inthe U.S, District Court for the Southern District
of New York, charging it with “depraved indifference to human
life.” Indeed, Warren M. Anderson, chairman of Union Carbide
Corp. in 1984, had been eluding Indian justice since the gas leak,
and the Indian government notified Interpol that Anderson was
a fugitive. “The settlement with the government of India in 1989
of all elaims arising from the Bhopal tragedy did not just cover
Union Carbide; it covered all directors, officers, and employees,
including Warren Anderson,” a company spokesman told The
New York Times on March 5. “Based on that settlement, we see
no reason to encourage any disturbance of Mr. Anderson, who
retired as chairman 12 years ago.”

Mahadevan, Ehsaan Noorani, and Loy Mendonsa. The score fea-
tures hypnotic tracks by Indi-pop stars Lucky Ali (“Tu Kaun Hai” [Who Are You))
and Sagarika (‘Hum Kya Log Hai” [What Kind Of People Are We}), as well as
contributions from ghazal vocalist Jagit Singh and Rajasthan folk singer Ila Arun.
The gas at Bhopal was as capricious as it was insidious, cutting down those direct-
lyinits invisible path while sparing others just a short distance away. The movie is
titled for the commuter train transporting the new bride of the main character, a
lowly plant supervisor: She is returning from a family visit—just as the gas is set-
tling over the city. “The song [“Who Are You"] over the opening credits by Lucky
Ali actually talks about a wind,” explains Mathai, “but it could also be about a woman
or a train. It's ambiguous and says, ‘Where do you come from, where do you go,
what do you bring?’ In other words, Do you bring good fortune or bad? ”
Inecluded on the soundtrack is a dramatic Hindi recitation by superstar
actor Amitabh Bachchan (sometimes called the Marlon Brando of India) of
the film's epilogue, which reveals that, 16 years after the disaster, 10-15 peo-
ple continue to die each month of causes related to the Bhopal gases’ long-
term effects, which include in utero infection of infants born to survivors.
“Neonatal mortality within the first month of birth is still very high,” says
Satinath Sarangi, the managing trustee of the 16-year-old free Sambhavna
Clinie in Bhopal, who recalls that he “heard about the disaster on the radio in
the afternoon” following the leak, back when he was a metallurgy engineer-

LETTERS —

“But three days after The New York Times published that
article about the elusive Mr. Anderson, Union Carbide called our lawyers and
said, ‘0K, we will accept the process served for Mr. Anderson,’ and they do it,”
Sarangi says exultantly. “For them it’s a comedown from saying, ‘We don't rec-
ognize your case or the jurisdiction of the Indian courts.” It's the same judge
involved in all this, and he said back in 1986 that Union Carbide should submit to
the Indian courts. It almost overwhelmed us, this response to the case—and the
film and the soundtrack.” Especially since all proceeds from the latter two efforts
benefit the Sambhavna Clinic. “If you keep on at something, some magic miracle
happens,” says Sarangi. “After the film was sereened in Bhopal, this old woman
came and said, ‘Now I can rest, because we were worried our children’s children
will forget what we have gone through, and this film will keep this memory alive,””

As for “Bhopal Express” director Mathai, one of three sons of a south
India marketing executive and his homemaker spouse, the film's memorial is
also personal. “My younger brother George died from asphyxiation in 1985
on a ship in Mexico,” says Mathal. “It was, again, due to corporate misman-
agement. He was a merchant seaman on a ship that regularly carried chem-
icals and fuel between Mexico and places like Cape Canaveral [Fla.]. He had
to go down into the tank to do some routine cheek; they hadn’t done the
cleanup they should have. He was 20 years old. At the end of the film, that
dedication, ‘To Georgie, is for him.”

JUDO MOVE: NAPSTER AS MARKETING TOOL

The power of judo is using an opponent’s
own power to your advantage. The music
industry has an extraordinary opportuni-
ty with Napster (“The Industry Responds
To Napster,” Billboard, April 15) to use
Jjudo to turn it from being a threat into the
single most effective marketing tool of all
time.

The key to Napster’s power and its
threat is it enables consumers to quickly
and easily search a virtual library and to
download and play songs on their comput-
ers.

But this is also the opportunity.

What if the industry fed the virtual
library system a greater number of half-
songs that didn’t give the listener the

experience? What if the industry went so
far as to turn these mini-songs into little
ads that helped the listener locate where
on the Internet to purchase the whole
album?

This would have the effect of turning
Napster into an enormous virtual sam-
pling booth. It would also disarm the
threat the industry perceives, because
every search for a Santana song would
result in a larger number of promotional
versions.

A Napster user would either become
frustrated and go away or would use the
system to listen to music before buying.
And check this out: A Napster distributor
would become a marketing agent.

What’s more, the cost of such an effort

would be nothing compared to what the
industry is now facing in legal fees and
public humiliation.

For any executive or musician who
desires to pull this move, here are the com-
plete instructions:

1. Buy 50 machines with lots of hard dise
space.

2. Put them all on the Net.

3. Load them up with Napster and a
gazillion song samples (be sure to select
“publish”).

4. There is no step four.

It’s a simple plan that will effectively
disarm the threat and either kill the sys-
tem or turn it into an extraordinarily viral
marketing program.

Michael Grover

whole experience but only the feel of the  would be dwarfed by increased sales and Boston
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New Labels Enter Ghristian Market

Youth, ‘Gifted Artists’ Targeted In Industry Growth Spurt

BY DEBORAH EVANS PRICE
NASHVILLE—The Christian music
industry continues its growth spurt
as evidenced by the launch of three
new labels—two targeting the youth
market and a third geared toward
supporting the careers of master
craftsmen.

Gaylord-owned Word Entertain-
ment has formed Word Artisan, a new
label created to develop and market
product by “gifted artists” who create
music beyond the conventional con-
temporary Christian parameters. Gui-
tar virtuoso Phil Keaggy is the label’s
premiere artist.

Portland, Ore.-based Pamplin En-
tertainment is set to expand its pres-
ence in Music City with Red Hill Rec-
ords, a new label geared to the pop and
dance audience. The third new venture
is Resolve Records, a new imprint un-
der the Ministry Music umbrella that
will be a youth worship label.

The gospel/Christian music indus-
try saw an 11.5% increase in sales
last year and is currently the fifth
largest musical genre, selling twice
what the Latin market sold last year.
Industry insiders see these new
start-up labels as pointing to signs
of continued growth.

“Anybody who's been around in our
industry for a while has seen the cycles
of how rising executive and creative
talent needs to be accommodated,”
says Gospel Music Assn. president
Frank Breeden. “I think it’s a healthy

Viacom Reports
atrong Quarter,
Thanks To MTV

BY BRIAN GARRITY

NEW YORK—Viacom Inc., parent
company of MTV, Paramount, and
Blockbuster, reported a 69% in-
crease in earnings for the first quar-
ter, while revenue and cash flow rose
slightly, led by double-digit gains at
MTV Networks.

Net earnings rose to $76 million,
or 11 cents per share, during the
quarter that ended March 31, from
$45 million, or 5 cents per share, in
the same period a year ago. Wall
Street analysts had expected earn-
ings of 6 cents a share.

Cash flow, or ebitda (earnings
before interest, taxes, depreciation,
and amortization) increased 2% to
$484 million from $475 million. Oper-
ating income decreased 8% to $255
million from $278 million.

Total revenue was up 3% to $3.03
billion from $2.95 billion in 1999.

Excluding investments in its on-
line segment and Blockbuster’s on-
line operations, Viacom’s net earn-
ings increased 137% to $108 million,
or 15 cents per diluted share; cash
flow increased 9% to $519 million;
and operating income rose 10% to
$306 million.

MTV Networks was the big win-
ner of the quarter, with cash flow
increasing 29% to $222 million. Rev-
enue was up 17% to $550 million.
Fueling that growth was 20% higher

(Continued on page 125)

signal. The environment is there that
does allow them to create a presence.”

According to Elisa Elder, Word
Records VP/GM, Word Artisan was
created as a vehicle for Keaggy and
other artists of his caliber. “There’s an
elite league of artists who will be on
this label, a very small list of artists,”

ReD HILL RECORDs

she says. “Our goal is to sign Phil
Keaggy as the ultimate Word Artisan,
because here’s a guy who does every-
thing from Latin guitar to classical to
Jjazz to bluegrass to blues to rock, pop,
and CCM [contemporary Christian
music].

“Our community seems to only have
an avenue or channel to promote the
CCM stuff, and what a tragedy, a
waste that this amazing talent is in his
studio [being] prolific . . . producing all
this stuff, and we are only hearing 5%
of what this man does,” she says.

Elder says she knew that Windham

Hill and other labels were courting
Keaggy. “I said, “‘We can’t let this trea-
sure walk out of our community and
go elsewhere,’ ” she says of Keaggy,
whose history in the Christian music
community includes deals with Spar-
row and, most recently, with Word’s
Myrrh label.

Word Artisan will release two
Keaggy projects this fall—a Latin
guitar record and a vocal album, “In-
separable,” which is currently avail-
able in limited release via a Colorado-
based label, Canis Major. “We are
going to have 15 cuts on Phil’s records,
and we are going to embed the guitar
tablature into an inscription as en-
hanced content on each of his CDs,”
says Elder. “So if you want to play
Phil’s licks, you can learn how.”

Elder says Word Artisan will have a
small roster focusing on just two or
three artists at most, and initially
Keaggy, a multiple Dove Award win-
ner, will be the only focus. Keaggy is
said to be understandably pleased with
the new label and Elder’s commitment.

Word isn’t the only label seeking to
expand its scope by launching a new
venture. Pamplin Communications

(Continued on page 133)

Shivaree Unplugged. Deon recording act Shivaree recently performed at
WDST-FM Poughkeepsie/Kingston, N.Y.'s fifth edition of “Acoustic Breakfast Live”
at the West Strand Grill in Kingston. “The Acoustic Breakfast,” hosted by Dave
Doud, is WDST's unique in-house-produced program airing every Saturday
morning. It focuses on the “unplugged” alternative scene and features acoustic
recordings and live performances of singer/songwriters past and present. This
particular show featured live performances by Dusty Rhodes and Willie Porter
along with Shivaree. The acts volunteered their time. Shown performing are
Shivaree members Ambrosia Parsley, left, and Duke McVinnie.

Howard, LoDuca, Foliart Pick Up
Multiple ASGAP Film/TV Awards

BY JILL PESSELNICK

LOS ANGELES—Composer/song-
writer James Newton Howard, re-
sponsible for a multitude of hit box-
office scores, and legendary “Singin’
In The Rain” director/choreograph-
er Stanley Donen received top hon-
ors at ASCAP’s 15th annual Film and
Television Awards. The event was
held April 25 at the Beverly Hilton
Hotel here.

Howard was presented with the
Henry Mancini Award for Lifetime
Achievement by ASCAP president/
chairman Marilyn Bergman, writer/
producer/director Lawrence Kasdan,
and producers Kathleen Kennedy
and Frank Marshall. He also won
awards in the top box-office category
for “The Sixth Sense” and “Runaway
Bride” and in the top TV series cat-
egory for “ER.”

Since 1992 Howard has won 18
ASCAP Film and Television Awards

for his work on such films as “The
Fugitive,” “Outbreak,” “Space Jam,”
and “My Best Friend’s Wedding.” He
has also been nominated for a Gram-
my, Oscar, and Golden Globe as a
songwriter of “For The First Time”
from “One Fine Day.”

The Opus Award, last presented in
1997, recognizes an individual who has
contributed to ASCAP’s repertory in
their collaboration. Donen received his
trophy from Bergman, producer/
screenwriter Larry Gelbart, and
actress Angie Dickinson.

Donen worked extensively with
such ASCAP members as George and
Ira Gershwin, Alan Jay Lerner and
Frederick Loewe, Leonard Bernstein,
and Henry Mancini. He was a long-
time associate of Gene Kelly’s and
worked on a number of "50s musicals.

In addition to Howard’s four
ASCAP honors, there were several

(Continued on page 129)

BY BRADLEY BAMBARGER
NEW YORK—Reports of BMG En-
tertainment’s scaling back of its
classical music operations have
elicited waves of reaction through-
out the company and the classical
industry.

The purported folding-in of the
BMG Classics and Windham Hill
label groups into a

BMG’s Glassical Music
Restructuring Begins

pop personnel, the fate of about 100
BMG Classics employees in New
York is up in the air. BMG Classics’
20-person Munich office may be
closed altogether, according to
sources, since the company’s future
will likely involve far fewer Euro-

pean productions.
Zelnick’s internal memo regard-
ing the restructur-

new RCA Records
Group was alluded to
in an internal memo
issued by BMG En-
tertainment presi-
dent/CEO Strauss
Zelnick following
Billboard’s reports
of the planned re-
structuring (Bill-

under the RCA Rec-

All the major
labels have been
scaling back
their classical
projects and

boardBulletin, trymg to lower res of music.”
March 23 and Bill- h . h d, Asked to confirm
board, April 1). their overnea reports of the re-
The consolidations structuring, a BMG
- RAY EDWARDS -

ing—a copy of which
was obtained by Bill-
board—concluded,
“Our objective is to
create the most effi-
cient and effective
business organiza-
tion emphasizing the
creative integrity of
the individual gen-

corporate spokes-

ords Group should
begin to take effect by July 1, the
start of BMG’s new fiscal year,
sources say, although changes are
already under way. A number of
BMG Classics recording projects
and reissues have been canceled or
postponed, as part of a stringent
bottom-line project-by-project
analysis mandated by RCA execu-
tives.

With the restructuring set to
bring most back-room functions
under the aegis of RCA Records

man says, “We are
currently evaluating options that
would make our business more com-
petitive in light of the ever-chang-
ing landscape. Until a final decision
is made, we have no further com-
ment.”

The various classical, jazz, new
age, and world music imprints of
BMG Classics and Windham Hill
represent more than $90 million in
annual revenue.

RCA Records president Bob
(Continued on page 125)

Amazon’s Revenue Almost
Doubles, But Losses Mount

BY BRIAN GARRITY
NEW YORK—While its first-quar-
ter revenue rose 95%, Amazon.com
reports that losses more than
tripled. But the online retailer pre-
dicts that its books, music, and DVD/
video operations will be profitable on
a combined basis in 2000.

Losses at Amazon’s U.S.-based
books, music, and DVD/video business
decreased to $2.4 million in the first
quarter, from $3.1

loss of $36 million, or 12 cents per
share, in the first quarter of 1999.
Wall Street analysts were forecasting
aloss of 36 cents. (In the fourth quar-
ter last year, Amazon came up 7 cents
short of analysts’ estimates, losing
$185 million, or 55 cents a share, on
revenue of $676 million.)

Amazon also reports that the pro
forma operating loss rose to $99 mil-
lion, from $31 million in the first quar-

ter of 1999.

million in the same

axs LRS- SR

period a year ago, A p
while segment revenue dama wo CQ"J

increased to $401.4

The company added
3.1 million customers
during the quarter, for
a total of 20 million ac-

MORE

million, from $267.5
million. Gross profit from books, mu-
sic, videos, and DVDs rose to $82.8
million, from $59.2 million last year.

“Looking ahead, we expect our U.S.
books, music, and DVD/video segment
to be profitable on a pro forma oper-
ating basis for the full year 2000,” said
Amazon CFO Warren Jenson in a
statement.

Seattle-based Amazon says that
overall revenue for the three months
that ended March 31 rose to $574 mil-
lion, from $294 million in the first
quarter of 1999.

The company posted a pro forma
net loss of $122 million, or 35 cents per
share, compared with a pro forma net

counts as of March 31.
Repeat-customer orders also in-
creased, rising to 76% of all orders in
the first quarter of 2000, from 66% in
the same period last year.

Sales per customer over the 12-
month period that ended March 31
increased to $121 from $107 during
the same period the year before.

The company also said that, over
the next three quarters combined,
Amazon would generate positive oper-
ating cash flow—enough to cover its
planned capital expenditures.

Shares of Amazon fell about 1% to
approximately $53 in Nasdaq trading
the day after the results were
announced.
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BY CHRISTIE ELIEZER
SYDNEY—In a bid to capitalize on
the strength of Australia’s bur-
geoning pop scene, Universal Music
Australia has become the first label
here—and the first global Univer-
sal Music Group affiliate—to act-
ively target the 6-to-16 age group
with a Web site devoted to the pop
genre.

Planet Pop (planetpop.com.au) is
a free information-only, G-rated site
about Universal big sellers Aqua,
Hanson, and S Club 7 and the
label’s expanding stable of new acts.
The site is trying to benefit from a
market in which seven of the top 15
singles in the Australian Record
Industry Assn. chart for the week
ending April 28 were pop records.

Planet Pop’s April 10 launch coin-
cided with the street-release date of
the May issue of Big Hit magazine, a
teen magazine from media mogul
Kerry Packer’s Australian Consoli-
dated Press stable. Universal pack-
aged a 30-minute sampler video with
the magazine, which has a monthly
circulation of 90,000. The Planet Pop

0z Site Targets Teens

Universal’s Planet Pop Covers Genre

name and logo were also tagged to
an extensive TV marketing cam-
paign for Aqua’s album “Aquarium,”
Hanson’s series of live appearances
here, and on all relevant new releas-
es. As a result, the site received
348,496 hits in its first week.

“That’s about the rate we expect-
ed,” says marketing director Ro-
land McAdam, who devised the site
idea with co-marketing director
Darren Aboud. “But hits can be
deceiving. The challenge is, of
course, to keep bringing customers
back to the site by keeping it fresh
and relevant.

“Doing it through the Net is more
cost-effective and less labor-inten-
sive than the old way, when you'd
snail-mail out information to club
members,” McAdam adds. “It took
three or four days to get to them,
and about 10% of the mail would be
returned because [people had]
moved. The Net is instant.”

Figures from the Australian Bur-
eau of Statistics show that 66% of
those in the site’s demographic have

(Continued on page 111)

Goalition Files

FGG Protest

Of ADL/Time Warner Merger

BY BILL HOLLAND
WASHINGTON, D.C.—A coalition of
U.S. consumer groups and media
watchdogs filed papers with the Fed-
eral Communications Commission
(FCC) April 26 arguing against the
proposed merger of Time Warner and
America Online (AOL). The coalition
argues that the merger should be re-
jected as inconsistent with the publie
interest unless the merged company
is reconfigured to be more competi-
tive.

In the filing, Consumers Union, the
Consumer Federation of America, the
Media Access Project, and the Center
for Media Education charged that the
merged giant would lessen the num-
ber of media voices available, restrict
open Internet access, and prevent

consumers from getting content.
Andrew Schwartzman, president of
the Media Access Project, explained
that the coalition chose to file the pa-
pers at the FCC because “the FCC has
a broader public interest standard and
its position is more predictive—This
could cause harm, this is likely to
cause harm.’ The traditional antitrust
law [used by the Federal Trade Com-
mission (FTC)]is tighter” and depen-
dent on “existence of actual harm.”
Schwartzman believes that the fed-
eral government must go beyond the
pre-digital age antitrust standards
when dealing with media mega-merg-
ers. “We don’t want to wait until there
is existence of actual harm and spend
years in litigation trying to break it
(Continued on page 125)

RECORD COMPANIES. Maria Klein-
man is promoted to VP of media
relations for Walt Disney Records
in Burbank, Calif. She was direc-
tor of media relations.

Scott Van Horn is named
national sales director for Dream-
Works Records in New York. He
was Eastern division national
sales manager for Interscope/Gef-
fen/A&M.

David Nathan is promoted to
senior director of pop promotion
for Universal Records in New
York. He was director of pop pro-
motion.

Theola Borden is named director
of press and artist development for
the Elektra Entertainment Group in
New York. She was director of pub-
licity at Jive Records.

RCA Label Group promotes

KLEINMAN VAN HORN
Aaron Doerr to senior analyst of
finance, Dana Halvorson to coor-
dinator of finance, John Johnson
to A&R coordinator, and Lisa
Martin to A&R administrator in
Nashville. RCA Label Group also
names Caryl Wons advertising
and promotions coordinator and
Wade Hunt director of creative
services in Nashville. They were,
respectively, administrator of
finance, a temporary employee,

New Suit, Free Tour Are Latest
Developments In Napster Debate

BY EILEEN FITZPATRICK

LOS ANGELES—The musie-file-
sharing software company Napster
has been sued for copyright infringe-
ment by Dr. Dre, aka Andre Young,
and his label, Aftermath Entertain-
ment. The site also has signed up as
sole sponsor of Limp Bizkit's free sum-
mer tour (BillboardBulletin, April
26).

These events follow a high-profile
suit filed April 14 against Napster by
Metallica and yet another suit filed this
past December on behalf of the indus-
try by the Recording Industry Assn.
of America (RIAA), claiming copy-
right infringement (Billboard, Dec. 18,
1999).

Interscope Records, which distrib-
utes Limp Bizkit under the Flip label

and employs the band’s leader Fred
Durst as a senior VE, says that tour
sponsorship is a decision made
between a group and its management.

“We don’t get involved in the spon-
sorship of a tour, whether it’s Napster
or Coca-Cola,” says a label spokes-
woman.

The Interscope spokeswoman
would not comment on the RIA A law-
suit, but Limp Bizkit manager Jeff
Kwatinetz of the Firm says the Nap-
ster sponsorship isn't an endorsement.

“It's not about legitimizing the pur-
pose of Napster; it’s about the band
and their fans,” he says. “And Napster
wants to help support that.”

In fact, Napster will spend $1.8 mil-
lion to support the 10-city tour; which
kicks off in Chicago on July 4. Cypress

Yeates Named Director General
Of British Phonographic Industry

BY GORDON MASSON
LONDON—Corporate lawyer An-
drew Yeates will succeed John Dea-
con as the director general of the
British Phonographic Industry (BPD).
Yeates, who has been the BPI's
director of legal affairs since July of
last year, will assume the new post
when Deacon steps down at the or-
ganization’s annual general meeting in
three months’ time. Deacon
will remain at the BPl as a
consultant until the end of
the year, when he will retire
from a 40-year career in the industry.
Yeates joined the BPI from British
terrestrial TV broadcaster Channel 4,
where he had been corporation secre-
tary and head of rights. He was with
Channel 4 for 11 years, during which
he held a number of roles, including
head of business affairs. Previously he
was the company lawyer at Phono-
graphic Performance Ltd.
“Andrew’s media background is
going to bring a refreshing new dim-
ension to BPT’s work,” says Deacon.
“I look forward to continuing to work
alongside him in the coming months.”

EHTAIVE TURNT

NATHAN BORDEN
A&R administrator, receptionist,
brand manager at Baker and Tay-
lor, and director of creative ser-
vices for Arista/Nashville.

PUBLISHERS. Ivan Alvarez is pro-
moted to senior VP of Latin
America for Universal Music Pub-
lishing in Miami Beach. He was
VP of Latin America.

EMI Music Publishing promotes
Glenn Middleworth to senior VP

B PN

Deacon joined Philips Records in
1960. In 1969 he was involved in the
establishment of A&M Records’ UK.
affiliate. Deacon was one of the
founders of the BPI in 1972, when the
organization had just a handful of
members. In 1979 he was appointed
director general and helped guide the
U.K. music industry into the new mil-
lennium, supervising a body that now
has more than 170 members
producing more than 200
million records a year in the
UK.

BPI chairman Rob Dickins says,
“Given John’s extraordinary contri-
bution to the industry over his long
and distinguished career, Andrew and
I will have a hard act to follow. But I
am confident that Andrew brings the
right skills and thorough determina-
tion to help us meet the challenges of
the coming difficult years. We wish
him well and are delighted that John
has agreed to share his wisdom with
us through to the end of this year. I
know Andrew will find his support
invaluable in his new role.”

Yeates was unavailable for comment.

ALVAREZ MIDDLEWORTH
of creative and Greg Hill to VP of
writer/artist development in Nash-
ville. They were, respectively, VP of
creative and director of creative.

RELATED FIELDS. Edwin S.
Friendly III is named executive
VP/COO for Ticketmaster Inter-
national in Los Angeles. He was a
producer and consultant for Storm
Entertainment Inc.

Margaret M. Lioi is named

Hill and an as-yet-unannounced third
act are also on the bill (see story, page
129).

Running through Aug. 6, the tour
will visit 3,000- to 5,000-capacity
venues in Minneapolis, Detroit, New
York, Boston, Dallas, Denver, San
Francisco, Seattle, and Los Angeles.
Ticket distribution will be determined
by each venue.

Limp Bizkit’s Durst praised Nap-
ster as a way for music fans to “sam-
ple” and promote music. “It’s a way
for people to check out music. You can
go on Napster, listen to a record, and
then go out and buy it,” says Durst.

Ken Hertz, attorney and consultant
to the Firm, adds that there is no evi-
dence that Napster affects record
sales. “Backstreet Boys and many
other top acts are all over Napster, and
their sales aren't affected,” he says.
“There’s just no statistical support.”

Napster VP of marketing Elizabeth
Brooks says, “We're not against the
traditional music business . .. Our
desire is to work with the music indus-
try, and we've been working on some

(Continued on page 129)

Joint Gampaign In
Asia Launched For
Macy Gray Album

BY DAVENA MOK
HONG KONG—Channel V, Sony Mu-
sic, and Tower Records have launched
a unique regional joint promotional
campaign called Buy It and Try It to
boost Asian sales of Macy Gray’s
debut album, “On How Life Is.”

During the month of May, music
fans who purchase a discounted (by
as much as 10%) copy of “On How
Life Is” from one of 20 Tower stores
across Asia, excluding Japan, may
exchange it for any other Sony Music
title of the same price if they don’t
like Gray’s album.

Gray, recently honored as best
international newcomer and best

(Continued on page 132)

HILL FRIENDLY
CEO for Chamber Music America
in New York. She was the senior
director of external affairs at the
Public Theater/New York Shake-
speare Festival.

Joe Romeo is named CEO for
Emerald Entertainment Group in
Nashville. He was a consultant.

Wallace Collins is named coun-
sel at Serling Rooks & Ferrara in
New York. He was counsel at Stein
& Stein.
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BLACK MUSIC MONTH

Coinciding with Black Music Month, Billboard pays a special tribute to Black Music in this issue.
Editorial coverage includes a look at the state of various Black Music featuring pop/R&B, hip-hop,
gospel, reggae, blues, and more. Share in the festivities as we honor those who make
Black Music. Call your Billboard sales representative today!

ISSUE DATE: JUNE 3
AD CLOSE: MAYO |

R

Contact:

Andy Anderson 212.536.5008
aanderson@billboard.com
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ASIA PACIFIG
QUARTERLY Il

Coinciding with the next MTV/
Billboard Asian Music Conference,
our second Asia Pacific Quarterly

GRAND OLE OPRY

75™ ANNIVERSARY

Celebrating the first Billboard/BET ¢
On Jazz conference, our annual !
Jazz spotlight features an in depth

Billboard pays tribute to this
legendary country-music institution
as it celebrates its 75th anniversary.

focuses on the state of e-commerce
in Asia. Editorial profiles the
independent entrepreneurs who are
shaping Asia's online business and
explores the strategies in the region
for online music sales. Get your ad

of everyone at the conference!

ISSUE DATE: JUNE 3
AD CLOSE: MAY 9

Linda Matich 612.944.07777
Imatich@billboard.com

[TALY- Issue Date: June 24 @ Ad Close: May 30

New York
212.536.5004

in the issue that will be in the hands |

Los Angeles
323.525.2307

report on the state of the genre. |
Here's a chance to join the jam as
Billboard profiles the trends that will
shape Jazz, as well as the labels
and players providing Jazz with new |
momentum. Bonus Distribution at |
Billboard's Jazz Conference,
June 7-9, Washington, D.C.

ISSUE DATE: JUNE 10
AD CLOSE: MAY 15

Pat Rod Jennings 212.536.5136
lan Remmer 44.207.822.8300

| | UPCOMING SPECIALS |

LATIN MUSIC 6 PACK Il - Issue Date: June 17 ® Ad Close: May 22
HARD MUSIC/METAL #1- Issue Date: June 24 ® Ad Close: May 30

Included in this monumental issue is
a comprehensive and colorful history
of the Opry, featuring key players
and developments, behind-the-
scenes anecdotes and archival
photographs. Don’t miss your
chance to congratulate the Grand
Ole Opry on this special occasion.

ISSUE DATE: JUNE 10
AD CLOSE: MAY 15

Phil Hart 615.321.4297
phart@billboard.com

CHICAGO - Issue Date: July 1 @ Ad Close: June 6
VIDEO PERSON OF THE YEAR - Issue Date: July 8 ® Ad Close: June 13

MUSIC & SPORTS - Issue Date: July 8 ® Ad Close: June 13
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otrong Singles Fuel Album Sales For DdJ Act, Pop Singer

Vitamin G’s Elektra Set Perks Up With ‘Graduation’

BY CARLA HAY

NEW YORK—“Timing is everything” could be
the motto for the revived sales of Vitamin (s self-
titled debut album on Elektra Entertainment.

Released in August 1999, the album has since
gotten a second wind, with recent sales being
fueled by the sentimental single “Graduation
(Friends Forever),” industry observers say. The
song hitting the charts around graduation time
is no coincidence, according to Elektra, and it’s
been part of the record company’s long-term
plan for the pop singer.

“Vitamin C” debuted at No. 7 on the
Heatseekers chart in the Sept. 18,
1999, issue. The album spent the next
several months on and off that chart,
and sales began to pick up again when
it re-entered the Heatseekers chart in
the April 1 issue. The album reached
Heatseekers Impact status in the April
29issue, when it rocketed from No. 119
to No. 91 on The Billboard 200. This
issue, it stands at No. 61.

Meanwhile, “Graduation (Friends
Forever),” which has not been commexcially
released, is rising up the Billboard charts and
getting exposure on MTV and the Box.

For Vitamin C—whose real name is Colleen
Fitzpatrick and who previously sang with alter-
native pop band Eve’s Plum—the song’s success
has been especially rewarding because, she says,
“it’s my favorite song on the album.”

Elektra senior director of marketing Dane
Venable says, “ ‘Graduation’ was our secret
weapon. We didn’t want it to be the first
single to introduce Vitamin C. We want-
ed to launch the atbum with [first sin-
gle] ‘Smile’ because we wanted it to
establish who Vitamin C is and what her
music is about: fun, edgy, and pop.”

The upbeut, dancehall-reggae-inflectad
“Smile” (featuring Lady Saw) was a No. 18 hit
last year on The Billboard Hot 100 and a No. 7
hit on the Hot 100 Singles Sales chart.

The next single—the midtempo “Me, Myself
And I"—failed to click in the same way, peaking
at. No. 27 on the Hot 100 Singles Sales chart.

With “Graduation (Friends Forever),” Venable
says, “we purposely didn’t want it released as a
commercial single. We wanted to steer people to

VITAMIN C

/ J
- SEEKERS
IMPACT

the album.”

Keith Curry, music director of mainstream
top 40 station WDRQ Detroit, applauds the strat-
egy. “I think it was smart for the record compa-
ny not to release the single [commerciallyl,
because that's what's driving the album sales.”

Eric Hogan, pop/rock buyer for Tower
Records in downtown Manhattan, says about the
set, “Sales started off pretty good, and then it
kind of died down, and it picked back up again . ..
because of the ‘Graduation’ song.”

Vitamin C, who co-wrote most of the songs on
the album, says of “Graduation,” “It
doesn’t seem to have an age barrier: It
transcends the specificity of school
because it’s about friendship and grow-
ing up.”

Part of Elektra’s marketing plan for
Vitamin C involved an intensive mecdix
campaign that encompassed radio vis-
. its and appearances on shows such as
“Beverly Hills, 90210” and the Nick-
elodeon Kids’ Choice Awards.

Vitamin C—managed by Ron Bald-
win of Cabal Management and booked by Mark
Cheatham of International Creative Manage-
ment—also performed on a three-week tour
with 98°. Her songs are published by Warn-
er/Chappell (BMI).

It was perhaps inevitable that “Graduation
(Friends Forever)” would be tied in to high
school-related contests. Mainstream top 40 sta-

tion WHTZ (Z100) New York recently held a

contest on its Web site in which area
schools could compete to win a cus-
tomized version of the song (AirWaves,
Billboard, April 15). In addition, teen
magazine React held a contest in
which the grand prize is a performance

by Vitamin C at the winner’s high school

prom.

New York-based Vitamin C—who grew up in
New Jersey—didn’t go to her own prom because
she got a last-minute duneing job. So when she
performs .June 9 at the prom contest’s winning
school—James Caldwell High School in West
Caldwell, N.J.—it will “be like making up for
missing my prom,” she says. “It’s nice to give
back to young people with a song that has a
unique message.”

Glub Play Boosts Republic/Universal’s Alice Deejay

BY CARLA HAY

NEW YORK—European dance/pop music is
invading the U.S. mainstream, and Dutch act
Alice Deejay is part of the latest wave of DJs-
turned-recording artists to make an impact on
the charts.

Alice Deejay—the collective name of DdJs and
producers led by front woman Judy—is getting
inereasing attention for its Republie/Universal
Records debut album, “Who Needs Guitars
Anyway?” Industry observers are crediting the
rise in Alice Deejuy’s album sales to support at
dance clubs and top 40 radio for the
first single, “Better Off Alone.”

Released March 28 in the U.S,,
“Who Needs Guitars Anyway?” en-
tered the Heatseekers chart at No. 1
in the April 15 issue. In the April 29
issue, the album reached Heatseekers
Impact status by leaping from No. 108 i
to No. 97 on The Billboard 200. This
issue, the album is No. 109 on that
chart, while “Better Off Alone” is at
No. 45 on The Billboard Hot 100.

No one in Alice Deejay is named Alice. Judy
explains, “We picked the name because we felt
like Alice in Wonderland having such a great
time making music. And we're DdJs, and that’s
where the second half of the name comes from.”

Like labelmate Sonique (Billboard, March
2%), Judy began as a DJ in her native country
before making the transition to become a
recording artist. Alice Deejay’s music,
released first in Furope, found an early
U.S. home at nightclubs, especially in
Florida, according to Republic/Uni-
versal.

Republic senior VP Avery Lipman
says what attracted the label to Alice
Deejay was that “the music was differ-
ent and already a proven hit international-
ly before it was released in America. A lot of
American club DJs already have European hits
as Imports, so there was already a buzz on Alice
Deejay in the clubs. There’s also a greater
acceptance of dance music at radio. The Alice
Deejay album isn’t about one hit. I think it's sev-
eral hit singles deep.”

Universal VP of marketing and artist devel-
opment (U.S.) Kim Garner adds, “Radio has

i

ALICE DEEJAY'S JUDY
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been very supportive out of the box for Alice
Deejay. ‘Better Off Alone’ is a tremendous hit
song that crosses several borders. Alice Deejay
is definitely part of the new dance/pop move-
ment coming out of Europe.”

Stan “the Man” Priest, music director of main-
stream top 40 station WFLZ Tampa, Fla.,, says,
“At a time where there’s an abundance of ballads
on the radio, this song has what we’re looking for
to separate top 40 radio from AC radio. Alice
Deejay has that sound of ‘now:” Also, the concept
of Alice Deejay is working internationally.”

“Alice Deejay’s music is getting
popular because of all the radio aivplay
it’s getting,” observes Bob Bagha,
owner of Los Angeles-based retail
store Street Sounds, which specializes
in dance music. “The DJ culture is be-
coming more mainstream, and female
DJs are starting to become more in-
demand. All you need is one hit to be
a star in dance music, but I don’t think
Alice Deejay is a one-hit wonder.”

In March, Alice Deejay did a series
of promotional appearances in I'lorida. Some of
Alice Deejay’s performances were filmed and
included in a new version of the video for “Bet-
ter Off Alone.” The original version of the video
has already gotten exposure on the Box.

Explains Garner, “We decided to recut the
video to include more of a showcase for Judy and
a stronger imaging of Alice Deejay.”

In an unusual promotion, Republic/Uni-
versal will be giving the new version of the
video exclusively to America Online
(AOL) within the next few weeks.
According to Garner, AOL will have
the video exclusively for about a week,
and the video will then be serviced to
other outlets.

Alice Deejay’s next .S, single, “Back In
My Life,” is expected to be released sometime
this summer. The dance act has already com-
pleted the video for its third international sin-
gle, “Will I Lver”

Alice Deejay, which is managed by Violent
Musie, will return to the U.S. for a June pro-
motional tour that will include several appear-
ances at radio station events, A TV ad campaign
for Alice Deejay will also launch in June.
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ON SUNDAY, APRIL 16,
CELEBRATED THE

TNT congratulates the talent, crew and

“In this special, you get the feeling that every one of the participants has had a life-altering relationship with Mitchell through her music.
Cyndi Lauper’s ‘Carey" is one of the night’s richest revelations. James Taylor's haunting ‘River hits the notes beautifully. Cassandra Wilson offers
her version of one tune scorched with brass and acrobatical vocal brawn. With Lary Klein supervising the music, every match seems made in heaven.
And for cappers, Mitchell herself fronts a huge orchestra for her sadder and wiser ‘Both Sides Now.

THIS ONE'S WORTH KEEPING. SET THE VCR."

- Piladelphia Daily News

“An All-Star Tribute to Joni Mitchell successfully illustrates the breadth, “"Help Me’ (was) given a luscious rendition by (k.d.) lang, in excellent voice.
depth and uncorpromising character of Mitchell's sonic palette. (Cassandra) Wilson provided a stellar rendition of a tricky tune co-written by
Mitchell dloses the program with ‘Both Sides Now, Mitchell and Charles Mingus, while (Diana) Krall delivered an elegant piano and vocal version
which she delivers with exquisite pacing and understated panache. of ‘A Case of You.” One of the highlights of the show was (Cyndi) Lauper’s version of
A show stopper! Among the stars who approach Mitchell's prowess is Cyndi Lauper. ‘Carey’ to crowd-pleasing effect. (Mitchells) version of ‘Both Sides Now'

lang is equally arresting. Another high point is jazz vocalist Cassandra Wilson." was a powerful rendition. .. emotionally resonant.”
-Newsday - Hollywood Reporter

AN ALL-STAR TRIBUTE TO
SR, . 1T BB B | { % 5 5 = iy

“The fourth, and best of (the) TNT Tribute concert series. An A-list of performers. “Elton John turned in a spirited ‘Free Man in Paris. "
Highlights are numerous. Mary Chapin Carpenter and Shawn Colvin steal the show -tdnow o
with a pair of stellar duets. Richard Thompson turs in a stunning ‘Woodstock.” " “Cyndi Lauper's swooping, soaring, thrilling rendition of ‘Carey’
- Daily Vriety and Richard Thompson’s guitarwork on “Woodstock” were standouts.”

. . 5 a2 = - Wall Street Joumal
Cassandra Wilson led a rousing improvisation on a song from

Ms. Mitchell's ‘Mingus. " “Richard Thompson reels off a killer 'Woodstock, Diana Krall offers

-The New York Times a beautiful ‘A Case of You. "

: . , " -The Atlanta Journal Constitution
“At the end (Mitchell) takes the stage to provide the concert’s

most heartfelt performance. Perhaps that's the best kind of celebration: “All of (Mitchell's) talents are ably saluted during this show.

when the subject of homage walks away with the night.” Mitchell's presence inspired special awe from the participants.”
- San Francisca Chranicle New York Daily News

ot 8y AUTOMATIC PRODUCTIONS: execurive PRoDuCen
IS mnm lAHHYKlEIN pecumne ponuces Fon 7 SANDY SHAPIRO e phonucens pom Aurowar Phooucrons JODI HURWITZ awo ANDY KADISON sueehwsiug proouce ALLEN KELMAN
TALEAT PRODUC HAH GIFFORD pRoDucrioN Des mNHBHUEEHUUEEHS e Desiowen ALLEN BRANTON wairrew v ANTHONY DeCURTIS

A JEB BRIEN omecro oy LOUIS J. HORVITZ emoouceo 8+ MONICA HARDIMAN sooucen PRILIP W, HACK
f

pecaL Segens rnoouce o: TONY BENNETT, FIRST LADY HILLARY RODHAM CLINTON, LAURENCE FSHBURNE awo SUSAN SARANDON
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creators of An All-Star Tribute To Joni Mitchell

mary chapin carpenter

elton john
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k.d.lang

richard thompson

wynonna
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Duran Duran Turns Avant-Garde On Hollywood’s “Pop Trash’

BY CARLA HAY

NEW YORK—With the album “Pop
Trash,” pop/rock band Duran Duran
is venturing into new territory both
artistically and professionally.

“Pop Trash”—set for release May
29 in Japan, June 13 in the U.S. and
Canada, and June 5 for the rest of the
world—marks a bold departure from
Duran Duran’s signature dance-ori-
ented pop sound into more avant-
garde musical experimentation.

The band, whose recording career
spans 20 years, is also beginning a
new phase in its professional life:
“Pop Trash” is Duran Duran’s first
album on a new label since parting
ways with Capitol/IEMT in 1998.

Duran Duran is now signed to Hol-
lywood Records, which will release
“Pop Trash” in the U.S.

Other labels will release the album
in different territories: Universal in
Canada, Avex in Japan, edel in Eur-
ope, and Festival in Australia and
New Zealand.

“Pop Trash” features psychedelic-
tinged numbers such as “Lava
Lamp,” “Hallucinating Elvis,” and
“Lady Xanax”; heavy alterna-rock
tunes like “Last Day On Earth” and
“Playing With Uranium”; and pop-
oriented ballads like “Pop Trash
Movie” (a song Duran Duran origi-
nally wrote for Blondie’s “No Exit”

album), “The Sun Doesn’t Shine For-
ever,” and “Someone Else Not Me,”
the album’s first single.

“That’s what 1 like about this al-
bum: Tt spans,” says lead singer Sim-
on LeBon. “This is our statement on
how it feels to live a little. Our heads
are just in a different place. A lot of
the album is about falling down and
picking yourself back up again.”

“Pop Trash,” Duran Duran’s stu-
dio follow-up to 1997’s “Medazza-
land,” is the band’s second studio
album since paring itself down to a
three-piece act: LeBon, fellow Brit
and keyboardist Nick Rhodes, and
American guitarist Warren Cuccu-
rullo.

Duran Duran, which is now self-
managed, also self-produced “Pop
Trash” under the names TV Mania
(the production company formed hy
Rhodes and Cuccurullo) and Syn
Productions (LeBon’s production
entity).

Duran Duran’s songs are pub-
lished by Private Parts Music and
Skin Trade Music (ASCAP).

In the vears between “Medazza-
land” and “Pop Trash,” the band
stayed in the public eye by touring
the U.K. in 1998 and the U.S. in
1999. Duran Duran was also fea-
tured on VH1’s “Behind The Music”
last vear and on the channel’s “Hard

Rock Live” in an episode that pre-
miered earlier this year.

Rhodes says of the band’s new
record deal, “We have a three-album

deal with Hollywood, and it’s really «
good thing. We needed to move to a
new label. We wanted to go with a
company that was more intimate but
still had the firepower that a big cor-
poration has behind it, and in this
case it’s [Hollywood parent] the Walt
Disney Co.”

“We had been looking at Holly-
wood for a couple of years now,”
says Cucecurullo. “We were
impressed with what they did with
Fastball, and Hollywood has a great
management team. That was very
attractive to us.”

“We're so excited to have Duran

Duran, and we’re going all out for
this record,” says Hollywood direc-
tor of marketing Deborah Davis-
Bonk. “We're confident about what
Duran Duran means in the market-
place, because they're an established
band that people are familiar with.
We're a smaller company than Capi-
tol/EMI, but we can react quickly to
the feedback we get. We're custom-
built for Duran Duran.”

“Someone Else Not Me” has been
serviced to adult top 40/modern AC
and hot AC radio formats. The single
is scheduled for a worldwide release

(Continued on page 21)

amanda’s waiting

Don Hills NYC
Friday, May 5, 9pm

opening for Patti Rothberg

“Gwen Stefani meets Melissa Etheridge...
...Minx is the next rock diva in waiting.”

“Now | know what the buzz is about—
their live performance blew me away.”

cd available at cdbaby.com
and in stores

webtunes.com/amanda
212.252.3368

—NY Newsday

—Streeter Films

"9eX And The Gity’ Gets A Soundtrack;
‘Today’ Show Performances Due On Disc

SEX AND THE SOUNDTRACK: Look for Lon-
don/Sire Records to release a soundtrack to the
hit HBO series “Sex And The City” June 6 to
coineide with the show’s new season.
Tentatively slated to be on the album are Pet
Shop Boys, Groove Armada, Lil’ Kim, Aimee
Mann, Joan Osborne, Amani Coppola, Moloko,
Missy Elliott, Tom Jones, the Dust Brothers
(who do a nifty new version of Andrea True Con-
nection’s 1976 smash “More,
More, More”), Groove Arma-
da, Deborah Cox, Diana

Setzer Orchestra, and, in a special Monday
appearance, Diana Ross & the Supremes on
May 8.

“I think you’ll find musie that appeals to all
different kinds of demographics,” says “Today”
show representative Allison Gollust. “You see
who’s big and hot right now, and you also see
some traditional ‘Today’ show favorites like
Chicago or Styx. On the one hand, we’re produc-
ing a concert, but we're also
producing a show that
appeals to more than 6 mil-

Krall, and new London sign-
ing Ilin Atias.

Most of the tracks have been
previously unreleased in the
U.S. A still-to-be-determined
single will also be released.

Music from the album will

LBEAT

lion people.”

Noting the lack of rap and
heavy metal acts, she adds, “I
think you have to think about
the type of audience that’s at
home [watching] from 7 a.m.
to 9 a.m. on weekday morn-

be heavily featured on the
show, according to “Sex And
The City” creator and album
executive producer Darren
Star.

“I think the show has, in a sense, suffered
from a lack of great popular musice,” says Star.
“First of all, it’s costly, and it’s very hard to use
songs for comedies because it gets in the way of
the dialogue.

“So many times we’ve had to use fake music
because we can’t afford the whole thing, and I
hate that. Now we have this musie, but don’t be
surprised if you hear these songs on a couple of
episodes instead of just one,” Star adds.

IN OTHER SOUNDTRACK NEWS: Look for
NBC’s “Today” show to release an album of per-
formances by acts that have been featured on its
very popular Friday morning concert series dur-
ing the past four summers.

No release date has been set, as NBC is still
in discussions with a number of labels about
putting out the collection.

In the meantime, the morning show, which
draws close to 6 million viewers daily, kicks off
its fifth annual free summer concert series on
Friday (5) with Steely Dan.

Among the 17 other acts performing outside
the show’s Rockefeller Center studio in New
York will be Marc Anthony, Bon Jovi, Britney
Spears, ‘N Sync, Melissa Etheridge, Amy
Grant, Santana, Don Henley, Chicago and the
Little River Band, Sting, Tom Jones, Gloria
Estefan, Diana Krall and Tony Bennett, Styx
and REO Speedwagon, the Go-Go’s, the Brian

by Melinda Newman

ings. You're probably not
going to find a lot of people
following rap at that hour,
and heavy metal music at 8:30
in the morning isn’t particularly appealing.”

SHADES OF YESTERDAY: Eight years after
breaking up, the members of Wilson Phillips
are taking another stab at writing together. The
group—composed of Wendy and Carnie Wilson
and Chynna Phillips—plans to meet with Glen
Ballard, who produced the trio’s albums for the
now-defunet SBK label, the second week of May
about working together again.

Additionally, the group’s greatest-hits set is
coming out on Capitol May 23. Bonus tracks
include live versions of “Hold On” and the
Eagles’ “Hotel California,” as well as a cover of
“Daniel,” which originally appeared on the Elton
John tribute “Two Rooms.”

STUFF: Atlantic Records co-chairman/co-CEO
Ahmet Ertegun was named a “Living Legend”
by the Library of Congress in an April 24 cere-
mony. He was one of only 78 Americans chosen
for the honor . . . David Katznelson has left his
post as VP of A&R at Reprise Records . . . Kid
Rock will perform on “Saturday Night Live’s”
May 20 season closer . . . Rolling Rock will throw
a major party in its hometown of Latrobe, Pa.,
Aug. 5. The daylong music festival will feature
Red Hot Chili Peppers, Filter, Moby, Fuel,
Our Lady Peace, and Marcy Playground. Tick-
ets are $33. We’re hoping there will also be a
surprise appearance by Mr. Rogers, who also
hails from Latrobe.
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Catherine Wheel Aims |
To Broaden Fan Base
On Its Golumbia Debut

BY RAQIYAH MAYS

NEW YORK—As they prepare for
the May 30 release of their Colum-
bia debut, “Wishville,” the members
of Catherine Wheel are optimistic
that their 8-year-old status as indus-
try underdogs will change.

“Actually, I think ‘best-kept secret’
has a better ring to it than what
‘underdog’ sounds like,” says Rob
Dickinson, the band’s primary song-
writer and lead singer. “Each time,
we try to move the goal posts in every
asset of making a record. This time
we tried to do differently or write
differently—I tried to sing differ-
ently on purpose. And we felt we
were on to a winner.”

In the making of “Wishville,”
Dickinson attributes the group’s in-
spiration to longtime producer Tim
Friese-Greene of Talk Talk fame.

CATHERINE WHEEL

“He said it might feel modest and
insignificant, but every little thing
you do to change things will have a
direct result on the final record,” says
Dickinson, who’s worked with Friese-
Greene since Catherine Wheel’s 1992
Fontana/Mercury debut, “Ferment.”
“I think we present guitar music
uniquely, and that's what drives us on.
The greatest challenge each time we
make a record is, ‘How can we pre-
sent it this time? ”

Catherine Wheel hails from Great
Yarmouth, England, and it has
earned a fair share of critical kudos
since the 1992 single “Black Metallic,”
which was featured on “Ferment.”
The band traveled the world, honing
its sound and promoting an array of
Fontana/Mercury releases that in-
clude 1993’s pop-fueled “Chrome,”
1995’s evolutionary “Happy Days,”
and 1997’s soulful “Adam & Eve.”
“Wishville” represents the band’s
continued quest to extend its creativ-
ity to new heights.

In marketing the album, Colum-
bia started the wheels turning in
February, when the label did a quar-
ter-million posteard-teaser mailing
aimed at industry tastemakers. The
series of five cards, issued separate-
ly every few weeks, showcased dif-
ferent Catherine Wheel stories and
the release date for “Wishville.”

“They’ve had a number of records,
all of which have received the kind of
acclaim that was deserving at the
time,” says James Diener, the label’s
VP of A&R/marketing. “But now,
especially with this being the band’s
first record on Columbia, we’re cer-
tainly engaged to take the next step

(Continued on next page)
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CATHERINE WHEEL

(Continued froim preceding page)

in terms of broadening the group’s
audience and giving them a much
greater fan base.”

To warm up its fan base, Cather-
ine Wheel began a series of club
showcases on April 3, hitting cities
such as Seattle, Los Angeles, San
Francisco, Chicago, New York, Bos-
ton, and Toronto. According to Dick-
inson, this was a primer for the act’s
full-scale tour, which is tentatively
planned for the summer-

Additionally, Web surfers can get
Catherine Wheel updates via its
Internet site, catherinewheel.com.
The site offers exclusive photos and
boards on which fans and band mem-
bers regularly post comments. Dick-
inson says it’s that kind of contact
that keeps the band going.

“Every time someone writes on the
Web or we meet people at a gig that
adore the record, I feel like hugging
them and saying, ‘You could’ve spent
your money on so many other things
—and you chose to spend money on
our music,” " he says.

“Sparks Are Gonna Fly” is the
first single from “Wishville,” and it
shipped to radio on April 11. It’s sup-
ported by a videoclip, directed by
Dean Karr, that is scheduled for
delivery to video outlets during the
first week of May.

“I’d say the record is primarily
geared initially towards alternative,
mainstream, and active rock fans,”
says Diener. “But it will also find a
great deal of interest in a larger sort
of pop/rock audience as we develop
additional singles into the record.”

Explaining Catherine Wheel’s
effort to make radio-friendly singles,
Dickinson says, “Ior the first time,
we actually enjoyed and embraced
the idea that we should have a couple
of singles on the record. Writing and
making singles doesn’t have to be a
pact with the devil. You can actually
see it as a challenging, interesting,
creative exercise.”

Nine songs heavy and 40 minutes
long, “Wishville” has a unique qual-
ity that showcases Catherine
Wheel’s talents well. “The group are
known for their compositional and
musicianship skills. And that’s what
we're focusing on,” says Diener. “It
begins and ends with the music. And
that’s especially the way we feel
about the group.”

Malone Rocks. SBS Records artist
Michelle Malone is touring the U.S. in
support of her current disc, “Home-
grown.” The enduring singer/guitarist
is being supported by a band that in-
cludes David Labruyere on bass and
Michael Lorent on percussion and
woodwind.
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BAYSIDE BRANCHES OUT: Film soundtracks may well turn
out to be a profitable little niche for independent distributor
Bayside Entertainment as the West Sacramento, Calif., compa-
ny continues to branch into new musical areas.

Bayside steps out in May and June with its first two sound-
tracks—“Held Up” and “Leprechaun 5”—both on music super-
visor Tony Smith’s boutique label, Spot Music Group. Brandon
Rodegeb, Bayside director of A&R and urban operations, says
the company is likely to have three more soundtracks on its ros-
ter by the end of the year.

“He had been negotiating with a major label and in the 11th
hour did not appreciate the way things were going, so he went
to another alternative—us,” says Rodegeb of Smith’s decision to
bring his soundtrack to Trimark Pictures’ Jamie Foxx film
“Held Up” to Bayside. Spot Music is one of the growing roster of
R&B labels that are finding a home at Bayside (Billboard, April
1), and the soundtrack features the music of label acts Bone
Thugs-N-Harmony and Boo Yaa Tribe, among others.

“Leprechaun 5: Leprechaun In The Hood,” the latest in the
cult futuristic-horror series, is to star Ice-T and feature a fit-
ting smorgasbord of R&B and hip-hop tunes.

Rodegeb says Bayside will employ the same no-holds-barred
marketing tactics for soundtracks it uses with its other product.
“We are into guerrilla street marketing, so we will be saturat-
ing every major market with snippet tapes of the soundtrack,”
he says. “We are going with the indie approach of having all our
street reps within regions put up displays in stores and not just
relying on the retail campaign.”

<

EARTH’ TO ELIA: Call it Elia Cmiral’s big adventure. His
score to “Battlefield Earth,” which touches down May 2 on
Varése Sarabande, is a step of galactic proportions for the com-
poser of recent films such as “Ronin” and “Stigmata.”

“This is absolutely the biggest score I've ever written, in every
direction,” Cmiral says of the 756 minutes of music recorded by
the 96-piece Seattle
Orchestra, with embellish-
ments from a choir, synthe-
sizer, and percussion sec-
tion. In fact, Cmiral’s score
is so large in scope that it
fills virtually all of the
musical space in the John
Travolta-starring film,
which is devoid of any out-
side songs.

The fantastical, adven-
turous nature of “Battle-
field” lent itself to the con-
cept of recurring
monothematic scores that
in different variations
should bring listeners to
the edges of their seats at
times, then settle them
back in, Cmiral tells Bill-
board. “It’s like a roller
coaster. One minute it is
going very fast and you are flying along with hair raised, and
then the next it's like it is moving slowly to the top of a big hill.
The music has adventure, great tempo changes. It’s tender here
and there, and then aggressive again.”

The absence of songs from the movie provided Cmiral his first
taste of coming close to total control over the musical design of
a film. “Sometimes when there are songs, I feel that as soon as
you hear lyries, they are in a way drifting away from the con-
cept of the movie,” he says. “For me, I am working only for the
movie.”

CMIRAL

PRODUCTION NOTES: Varése Sarabande will release in May
Christopher Young’s score to “The Wonder Boys.” The label is
also preparing to debut Young’s score to “The Big Kahuna.”
Young is in London scoring Paramount’s upcoming “Bless The
Child,” with music recorded by a 100-piece orchestra.

DURAN DURAN TURNS AVANT-GARDE ON HOLLYWOOD’S ‘POP TRASH’

(Continued from page 18}

May 2.

The song was recorded in Eng-
lish, Spanish, and French. The lat-
ter two versions may end up as
bonus tracks on “Pop Trash,”
according to Davis-Bonk. She adds,
“We have Hollywood Latino, which
will be working the Spanish version
of the song at Latin radio.”

Cuccurullo says, “We want to get
on the radio, and I think that’s real-
ly the only way a lot of people are
going to hear this new album.”

Julie Stoeckel, assistant
PD/music director of adult top
40/modern AC station KLLC San
Francisco, observes, “I've seen a lot
of bands who were big in the ’80s
come out with new albums. Unless
their music has evolved with peo-
ple’s musical tastes, then these
bands will have a hard time having
the same type of major hits they
had in the '80s.”

“It’s great to see a band like Dur-
an Duran still coming out with al-
bums after all these years,” says
Stephanie Hancock, head music
buyer for Oklahoma City-based
retail chain CD Warehouse. “It
shows that there are artists who
have consistency and longevity,
which seems to be lacking with a lot
of current pop artists. I don’t know
how much radio and video airplay
Duran Duran will get for this new

album, so I think it’s important for
the record label to focus on the
Internet. You can’t underestimate
the power of the Internet.”
According to Davis-Bonk, Holly-
wood will be working with several
Web sites for Internet promotion
and publicity on “Pop Trash,”
including ARTISTdirect, SonicNet,

4 lot of the album
is about falling
down and picking
yourself back up
again’

- SIMON LeBON -

Launch, Spin Online, MTV.com, and
VHl1.com.

For the “Someone Else Not Me”
videoclip, Duran Duran has teamed
up with independent multimedia
company Fullerene to merge Web
technology with music video tech-
nology. The vided is expected to be
released in early May. In addition,
Duran Duran will be selling the
“Pop Trash” album directly to fans
on its official Web site, duran-
duran.com.

The band has also placed signifi-

cance on fan interaction on the
Internet. Rhodes notes that within
days of Duran Duran’s 1999 U.S.
tour, “fans on the Internet were vot-
ing on which new songs they liked
the best. ‘Someone Else Not Me*
ended up getting the most votes,
and although that wasn’t the sole
reason why we chose it as the
album’s first single, the fans voting
on the Internet had a big influence.”

Although Duran Duran is a top
priority for its members, other pro-
jects have also kept the band busy
recently. TV Mania—in addition to
working on a musical and album
called “Bored With Prozac And The
Internet?”’—has started a record
label called Lo-Fi.

“It’s the antithesis of the manu-
factured pop right now,” says
Rhodes of Lo-Fi. “We're working
with real songwriters and musi-
cians on a long-term career.”

Throughout May and June,
Duran Duran will be on an interna-
tional promotional tour, with much
of it focused in Europe. The band is
expected to do select performances
in May in Europe and begin a U.S.
concert tour in July.

Duran Duran is booked in the
U.S. by Adam Kornfeld of New
York-based QBQ Entertainment
and outside the U.S. by John Gid-
dings of London-based agency Solo.
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ROSE IN BLOOM: British
modern rock band Stone
Roses made quite a sensa-
tion in the early '90s when
the group was part of the
much-heralded Manchester
music scene.

Nine's A Crowd. Long
Island, N.Y.-based rock
band Nine Days has been
getting attention for
“Absolutely (Story Of A
Girl),” the first single from
the group’s debut album,
“The Madding Crowd,”
due May 16 on 550 Music.
Modern rock stations play-
ing the song include
WKQX Chicago; WLIR
Long Island, N.Y;; and
WPLY Philadelphia. The
video for the song is get-
ting exposure on VH1, and
the band is on a U.S. tour.

When the group disband-
ed, former Stone Roses lead
singer Ian Brown launched
a solo career. He has re-
turned with his second solo
album, “Golden Greats”

(Polydor/Interscope
Records). Brown says of the
album, released April 25 in
the U.S., “I wanted people to
be able to sit down and listen
to it all in one go. I look at
that first [Stone] Roses al-
bum, and I think you can lis-
ten to that all in one go.
Forty-five minutes is about
right for people’s attention
span.”

Brown was nominated for
a Brit Award this year for
best British male
solo artist.

The video for the
album’s first single,
“Love Like A Foun-
tain,” has been get-
ting exposure on
MTV.

IN THE GROOVE:
Euge Groove is the
alter ego of former
Tower Of Power
saxophonist Steve

Vas, to be released

reviews.

Vas-tly Different. “Gothic

new age” is the best way to
describe “In The Garden Of
Souls,” the new album from

Narada. Vas consists of
vocalist Azam Ali and multi-
instrumentalist Greg Ellis.
The duo's music has already
gotten several positive
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Grove, who has also

worked with acts

such as Elton John,

Bonnie Raitt,

Heart, Richard

Marx, Huey Lewis, and
Aaron Neville.

Euge Groove’s self-titled
debut album, due Tuesday (2)
on Warner Bros. Records, is
primarily a smooth jazz re-
cording featuring several
guest performers, including
vocalists JC Chasez of ‘N
Synec and John Stoddart.
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Andy Griggs You Won't Ever Be Lonely
Trinei-tee 5:7 Spiritual Love
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Euge Groove’s first single,
“Vinyl,” has been shipped to
jazz/AC radio, and a tour is
expected later this year.

CHRISTIAN INGENUE:
Contemporary Christian
singer Nichole Nordeman is
touring throughout May in
support of her second album,
“This Mystery,” due May 23
on Sparrow Records.

Tour dates include May 10
in Huntsville, Ala.; May 11
in Fort Smith,
Ark.; May 13 in
Omaha, Neb.; and
May 23 in La Mesa,
Calif.

D RIVIN’ SOLO:
Kevn Kinney may
be best remem-
bered as the lead
singer of Georgia
rock band Drivin’
N’ Cryin’, which
racked up several
hits in the early
'90s: 1991's “Fly Me
Courageous,” a No.
15 hit on the Mod-
ern Rock Tracks
chart and No. 19 on the
Mainstream Rock Tracks
chart; 1993's “Turn It Up Or
Turn It Off,” a No. 11 hit on
Mainstream Rock Tracks;
and “Build A Fire,” No. 15

on Mainstream Rock
Tracks.
Kinney’s latest solo

album, “The Flower And

The Knife,” due Tuesday (2)
on Capricorn Records, fea-
tures guest appearances by
John Popper of Blues
Traveler, Edwin McCain,

The Next Everlast?
Elwood is a hip-hop/rock
artist whose style will in-
evitably be compared to
Everlast. Elwood, a North
Carolina native whose real
name is Prince Elwood
Strickland Ili, makes his
album debut with “The
Parlance Of Our Time,”
due May 16 on Palm Pic-
tures. The album'’s first
single is a version of Gor-
don Lightfoot’s hit “Sun-
down.” The song’s video
—which was directed by
Steve Carr, who also
directed the film “Next Fri-
day”—has been serviced
to video and TV outlets.

and members of Gov’t
Mule. “Scarred But
Smarter,” the album’s first
single, has been serviced to
triple-A radio.
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P VARIOUS ARTISTS

VH1 Storytellers

PRODUCER: Chuck Reed

Interscope 06949

From the set’s opening piano lines of
David Bowie’s invigorating revision of
“China Girl” to the haunting harmonies
of the Bee Gees’ “How Deep Is Your
Love,” this 15-cut collection of high-
lights from VHI’s ever-potent “Story-
tellers” series never misses a beat. Its
creative strength lies within perfor-
mances that are, by turns, deliciously
adventurous and warmly familiar.
Jewel is notable for her startlingly
potent jazz vamp during “Who Will
Save Your Soul,” while Blues Traveler’s
John Popper offers an intensely sensi-
tive, soulful rendition of “Regarding
Steven.” Elsewhere, the listener is
treated to a poignant version of “Here
Comes The Rain Again” by Eurythmics
and a sisterly reading of “Strong
Enough” by Sheryl Crow and Stevie
Nicks (who's also represented by an
electric “Edge Of Seventeen”). A por-
tion of the set’s profits will benefit City
of Hope programs in pediatric oncolo-
gy, breast and prostate cancer, lym-
phoma, leukemia, and other blood
disorders.

% THE DELTA 72

000

PRODUCERS: Adam & Eve with Mike Musmanno, the
Delta 72 with Shelly Yakus

Touch and Go 212

The Delta 72s third album is the Philly
quartet’s manifest best, kicking out
the jams from the get-go with the ini-

& MUSIC

SPOTLIGHT

BEBEL GILBERTO
Tanto Tempo
PRODUCERS: various

Ziriguiboom Discos/Six Degrees Records
657036 1026

On her debut album, the wonderfully
seductive “Tanto Tempo” (Portuguese
for “so long” or “so much time”), Bebel
Gilberto etfortlessly bridges the gap
between classic Brazilian rhythms and
contemporary pop/dance soundscapes.
Of course, savvy listeners wouldn’t
expect anything less: the daughter of
musician/bossa nova pioneer Jodo
Gilberto and singer Miucha, the sweet-
voiced Bebel has appeared on record-
ings by David Byrne, Caetano Veloso,
Cazuza, Towa Tei, Thievery Corpora-
tion, and Smoke City. Wonderfully
capturing the carefree and sensual
spirit of walking along the sandy
beaches of Rio de Janeiro’s Ipanema
and Copacabana, “Tanto Tempo” is as
cool as it is hot. Today’s lounge lizards
will surely revel in such tracks as
“Lonely,” “August Day Song,” and a
delicious reworking of Marcos Valle’s
“So Nice (Summer Samba),” which
feature additional handiwork from
Thievery Corporation, Smoke City,
and Mario Caldato, respectively. That
said, covers of hossa nova classics like
“Samba De Ben¢io,” “Samba E
Amor,” and “Bananeira” shouldn’t be
overlooked. Simply gorgeous. For info,
contact 415-626-6334 or Sixdegrees
records.com.

tial organ swells, funked-up guitars,
and pent-up screams of the roadhouse
rocker “Are You Ready?” The soul-sis-
ter backing vocals on that track, “I

VITAL

MILES DAVIS WITH JOHN COLTRANE

The Complete Columbia Recordings 1955-1961
PRODUCERS: Bob Belden, Michael Cuscuna
Columbia/Legacy AC6K 65833

An indispensable part of the ongoing
series of boxed sets chronicling Miles
Davis’ tenure with the label, this long-
awaited, six-disc complete chronology
of one of the truly great working units
in all of modern jazz is a formidable
thing. Because the artists involved are
unquestionably jazz icons, most fans
already will have several or most of the
albums on which the selections first ap-
peared. Nevertheless, purchase of the
set is worth considering on several
fronts. First, there’s a treasure chest
of 17 never-issued music tracks, alter-
nate takes, and early-in-the-session
versions of now-classic performances
totaling 90 minutes of top-level music.
Second, the set brings together tracks
that appeared only in anthologies
before now. Third, the recordings
sound better—analog-to-digital trans-
fer and remastering technology has
come a long way. Fourth, the set,
encased vaultlike in its own metal box,
includes a 115-page book with rare

REISSUES®

photos, a time line of the evolving
group (1955-1961), a discography, and
an overview essay. Finally, in addition
to Davis and "Trane, there’s the awe-
some star power of the other master-
level players to consider: altoist Julian

“Cannonball” Adderley; pianists Red
Garland, Bill Evans, and Wynton Kelly;
bassist Paul Chambers; and drummers
Philly Joe Jones and Jimmy Cobb. An
absolute must—seminal and endlessly
enjoyable.

SPOTLIGHT

A GARLAND FOR LINDA: A Commemoration
Of The Life Of Linda McCartney

Philippa Davies, flute; Robert Cohen, cello;
the Joyful Company Of Singers, Peter Broad-
bent

PRODUCER: John Fraser

EMI Classics 56961

“A Garland For Linda” serves as not
only a musieal memorial for the late
Linda McCartney but as an introduc-
tion to the Garland Appeal, a new can-
cer-fighting charity. Featuring nine
contemporary English choral works,
“A Garland For Linda” was inspired
by 1953’s “A Garland For The Queen.”
One piece {rom that tribute, Ralph
Vaughan Williams’ “Silence And
Music,” is included here. Among the
new works is “Nova,” with words and
music by Sir Paul McCartney. Beyond
that touching piece and the good

de McCortnay

cause, many will be drawn to this dise
by the divergent Sir John Tavener and
John Rutter, two of the most popular
living English composers of choral
music. Tavener’s chant-laced “Prayer
For The Healing Of The Sick” finds
him at his most austere, while Rutter’s
“Musica Dei Donum” has a flute line
that floats like a ribbon in the sky.
Another highlight is Roxanna
Panufnik’s “I Dream’d.” International
benefit performances of this music
began in the U.K. and continue with a
June 3 New York concert (to be broad-
cast on NPR’s “Performance Today”).
EMI donates one-quarter of the disc’s
dealer price to the Garland Appeal,
based in London.

Feel Fine,” and “Great Paper Chase
No. 1” are utterly inspired, as is the
hopped-up, ultra-organic production
aesthetic as 4 whole. “000” rocks like
the unholy offspring of Booker T & the
MG's and MCS5, which is to say that the
Delta 72 has made a party record par
excellence. And the spacey closer “Sun
The Secret Price” even makes for an
apt soundtrack for cleaning up the
mess.

R&B/HIP-HOP

> MYA

Fear Of Flying

PRODUCERS: various

University Entertainment/Interscope 0640
Twenty-year-old Mya Harrison is all
grown up (now), and she has something
to say. Her sophomore effort, “Fear Of
Flying,” lets the songstress spread her
wings and express herself freely. On
the set, crafted as a coming-of-age
album, Mya handles issues that every
young woman faces. Lead single “Best
Of Me,” featuring Jadakiss of the Lox,
is a4 dreamy midtempo tune that relies
on Mya’s throaty inflections. The con-
frontational “Case Of The Ex” is a
dance-heavy jam with attitude; on it,
Mya confronts her man about an old
lover who won't go away. Similarly, the
bouncy “Ride & Shake” grooves with a

SPOTLIGHT

o

BILLY JOEL
2000 Years: The Millennium Concert

PRODUCERS: Don DeVito, Brian Ruggles

Columbia 63792

Just in case you still have a tiny bit of
millennium fever left, Columbia offers
a fix via this two-CD recording of
Joel's New Year’s Eve concert at
Madison Square Garden in New York.
Moving beyond the somewhat hack-
neyed millennium celebrations, “2000
Years” provides Joel die-hards with an
essential souvenir of the evening—not
to mention a reminder of the famed
artist’s often extraordinary stage
presence. This collection offers a nice
smattering of classics from the 1994
Billboard Century Award winner’s
career, including “Big Shot,” “The Bal-
lad Of Billy The Kid,” “New York
State Of Mind,” “My Life,” and “It’s
Still Rock And Roll To Me,” among
others. He also delivers playful covers
of the Rolling Stones’ “Honky Tonk
Women” and Sly & the Family Stone’s
“Dance To The Music.” Perhaps the
most entertaining aspect of “2000
Years” is the inclusion of Joel’s amus-
ing stage patter, during which he dons
his everyman demeanor in criticizing
the high price of concert tickets, as
well as his future classical music com-
positions. While Joel is to be applaud-
ed for striving to broaden his musical
horizons, “2000 Years” illustrates that
he will perhaps always be best known
as a top-notch singer and piano man—
and that’s a pretty darn good thing.

stutter-step. Mya also offers slow jams
like “For The First Time” and “Under-
neath The Spanish Sky,” which fea-
tures Jordan Knight. Production cred-
its include Darryl Pearson, Soulshock
and Karlin, Swizz Beatz, and Robin
Thicke.

J TONY TOUCH

The Piece Maker

PRODUCERS: various

Tommy Boy 1347

Continuing the tradition of DJ-pro-
duced compilations is Tony Touch and
his debut, “The Piece Maker.” Touch, a
double threat—he’s a DJ and an MC—
enlists an all-star lineup of friends to
appear on “The Piece Maker.” The
set’s lead single, the horn-drenched
“Diaz Bros.,” features fellow DJ Doo-
Wop, who ably trades verses with
Touch. Blessing the title track is Gang
Starr, with Guru providing the expert
lyricism as his partner in crime, DJ
Premier, drops another tremendous
track. Touch even takes a disco turn
with “I Wonder Why? (He’s The Great-
est DJ).” Featuring Keisha and Pam of
Total, the track is reminiscent of block
parties in the late "70s/early ’50s.
Being a DJ, Touch knows what sounds
good and what should go where. That’s
why “The Piece Maker,” with its 20
varied tracks, works together as a
complete album.

SPOTLIGHT

KRONOS QUARTET

Kronos Caravan

PRODUCER: Judith Sherman

Nonesuch 79490

After a quarter of a century, the Kro-
nos Quartet continues to amaze with
its conceptual acuity and cultural
breadth. “Kronos Caravan” traces
Gypsy rhythm and tune as it has
mutated from East to West through
the centuries. The album features new
works rooted in ancient traditions,
such as young Russian composer Alek-
sandra Vrebalov's scene-setting “Pan-
nonia Boundless.” And there are
pieces that seem recent but are actual-
ly much older, like the Hungarian
dirge “Gloomy Sunday” and the
Lebanese tune “Misirlou Twist” (the
latter made famous by surf-guitar god
Dick Dale). Other highlights include a

KRONOS IXLILTY

1B YSAN =

movement from Terry Riley’s Re-
quiem Quartet and “Turceasca.” a col-
laboration with Romanian Gypsy band
Taraf De Haidouks. This is the first
Kronos disc with new cellist Jennifer
Culp, and it’s to her great credit that
the group hasn't missed a beat. “Cara-
van” could prove to be not only one of
the most popular Kronos albums but
also one of the quartet’s best.

VARIOUS ARTISTS

Prime Cuts Volume 1

PRODUCERS: various

Delicious Vinyl 1821

Delicious Vinyl offers its 31 flavors of
R&B, rap, and dancehall with its new com-
pilation. The set’s debut single, Fatlip’s
“What's Up Fatlip,” finds the former Phar-
cyde member offering his quirky look on
life over a simplistic piano riff. The Brand
New Heavies offer two jewels: a previous-
ly unavailable remix of “Sometimes” fea-
turing the Abstract Poetic himself, Q-Tip,
and “Saturday Night,” a new track that
features Mos Def and new lead vocalist
Carleen Anderson. Other album standouts
include reggae rhythms of Robin’s “All My
Love,” Aja’s dance remake of “Say A Lit-
tle Prayer,” and the smoky sounds of the
Pharcyde on “Jealousy.”

DANCE

DJ FOOD

Kaleidoscope

PRODUCERS: Kevin Foakes, Patrick Carpenter

Ninja Tune ZENCD47

Food for thought, anyone? DJ Food’s head
chefs, PC and Strictly Kev, have cooked up
quite an eclectic meal. “Kaleidoscope” is
an enigmatic mixture of techno, hip-hop,
jazz, and classical music. Constantly
switching stylistic gears, the set opens
with the chilling dungeon sounds of “Full
Bleed” and closes with “A Splash Of De-
bussy.” No doubt, “Kaleidoscope™ is a step
away from computer-generated repeti-
tiveness toward the embrace of man-made
music. Beautifully harmonious passages
integrated with the rhythm of the new
millennium dominate tracks like “Noe-

(Continued on next page)

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Biliboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (P ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Phyllis Stark, Billboard, 49 Music Square W., Nashville, TN 37203, Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Bradley Bambarger (classical/world/jazz/pop/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age) ; Brian Garrity (pop/N.Y.).

BILLBOARD MAY 6, 2000

www.billboard.com

www americanradiohistorv com

23


www.americanradiohistory.com

Reviews & Previews

(Continued from preceding page)

turne” and “The Sky At Night.” Jazz also
finds its well-deserved niche on numbers
like “The Aging Young Rebel” and “The
Riff,” thus destroying the gap between
music past and future and creating an
alternate reality. As a result of this jazzy
penetration and impressionistic melodies
come two brilliant pieces, “The Crow” and
“Nevermore.” “Kaleidoscope” is an innov-
ative breakthrough in dance music to be
admired and imitated.

MATTHEW SHIPP QUARTET

Pastoral Composure

PRODUCER: Matthew Shipp

Thirsty Ear 57084

The initial title in Thirsty Ear's “Blue
Series”—which aims to “marry jazz's
many languages”—has drawn edgy pian-
ist Matthew Shipp out of his self-imposed
“retirement” from recording to create the
most traditional, but not the most conser-
vative, record of his career. Shipp leads
bassist William Parker, drummer Gerald
Cleaver, and trumpeter Roy Campbell in a
set of mostly originals, with the perfor-
mances marked by a sense of restraint
and indigo-hued groove. Perhaps the new
simplicity here isn’t all that deep-seated,
as the rather smirking version of “Frere
Jacques” seems to indicate. Yet true to the
album’s title, there are moments of repose
here that are truly lovely—and not so
much in the cover of Ellington’s “Prelude
To A Kiss™ as in Shipp’s gorgeous Iberian
march, “Gesture,” and the Keith Jarrett-
inflected title track.

MEDESKI MARTIN & WOOD

Tonic

PRODUCERS: Medeski Martin & wood

Blue Note Records 7243 5 25271 20

After experimenting with sound samples
and turntable scratching on 1998’s “Com-
bustication,” it’s back to basics for jazz/
jam heroes MM&W. Stripped down to the
act’s original configuration of a piano
trio, this limited-edition live acoustic
album features eight tracks from the
band’s nine-night run in March of last
year at New York club Tonic. Included
here are Duke Ellington, John Coltrane,
Bud Powell, and Billy Roberts covers, as
well as four Medeski Martin & Wood
originals. Missing, of course, in this
largely traditional set are the delicious,
deep organ grooves of John Medeski that
have made the band, and its electric live
show, a favorite among the neo-hippie
crowd. But as demonstrated on tracks
like the driving “Seven Deadlies” and the
beautifully improvised “Rise Up,”
MM&W doesn’t always need to plug in to
be funky.

» THALIA

Arrasando

PRODUCERS: various

EMI Latin 26232

Pulchritudinous diva fashions a superb
pop/dance disc that simultaneously pos-
sesses vast commercial potential and sig-
nificant artistic merit. Laden with a solid
array of love songs, this fast-tempoed set
offers leadoff single “Entre El Mar Y Una
Estrella,” a stylish romantic ballad that
should spark interest in a long list of fol-
low-up single prospects. Best future sin-
gles are the silky, R&B-inflected ballad
“No Hay Que Llorar”; the galloping
“Regresa A Mi,” which with a proper set
of remixes could become the Spanish
“Believe”; and the title track, a raucous
rap/dance stomp about self-reliance that
features Thalia’s kittenish, rapid-fire
rhyming. Apart from sporting a more
expressive mezzo than ever, Thalia has
penned two-thirds of the tracks, among
them a perky, come-hither adaptation of
Pérez Prado’s mambo classic “Menta Y
Canela.”

CHARLIE BRAVO

PRODUCER: not listed

Gold Circle/Triloka 80662

Ebullient television personality turns in a
promising acoustic pop package filled
with anecdotes about life and love that
are as straightforward as Bravo’s vocal
performances. Though his thin, high
voice becomes a bit strident in upper reg-
isters, Bravo’s determined delivery more
than compensates for its emotional hon-
esty. Strong lead single “Cuando Te Vi” is
complemented with other radio-appropri-
ate tracks, including two spry love
songs—*“Te Esperaré” and “Déjarte
Amor”—and the moving romantic ode
“Sin T1.”

WORLD MUSIC

K SHWETA JHAVERI

Anahita

PRODUCER: Lee Townsend

Intuition 3509

To say that “Anahita” is an inspired update
on the theme of East meets West—with
Shweta Jhaveri singing age-old North
Indian-style raga songs in a contemporary
setting of guitar, violin, bass, and drums—
would be to damn with faint praise. Bey-
ond beautiful, this is creative music-mak-
ing of the highest order, not so much
crossing musical and cultural borders as
blurring them altogether. Jhaveriis a
world-class talent, and the deep, subtle
sympathy among the vocalist and violinist
Jenny Scheinman, guitarist Will Bernard,
bassist Bill Douglass, and drummer Jim
Kassis blesses every poetie, impeccably
produced note here. From the sanguine
dreaminess of the opening “Invocation” to
the more desolate drones of finale “A Nosy
Dawn,” Jhaveri's otherworldly voice
weaves a serpentine line through the quar-
tet’s decidedly earthy soundscape—and
the contrasts complement each other to
the utmost. The thoughtful design adds to
the album’s allure. Distributed in North
America by Allegro.

CLASSICAL

* MOZART: Viclin Sonatas, Rondo
Maria-Elisabeth Lott, violin; Sontraud Speidel,
fortepiano; Mozarteum Orchestra-Salzburg,
Markus Tomasi

PRODUCER: Nicole Brunner

EMI Classics 7243 5 56872

Here’s a classical tot with an album that
speaks quietly, yet has far more charm
and musicality than the efforts of many
chart-toppers. Prodigious 12-year-old
German violinist Maria-Elisabeth Lott
was picked from a Salzburg Mozarteum
competition to record on the actual
reduced-size instrument that Mozart
played as a child. She plays two mid-peri-
od sonatas and the late, great KV454,
plus an early orchestral rondo. It's won-
derful music, of course, and Lott plays
commendably and with a freshness of
spirit that is truly touching.

ALAN HOVHANESS: Music For Harp

Yolanda Kondonassis, harp

PRODUCERS: Erica Brenner, James Mallinson

Telarc 80530

The octogenarian American composer Alan
Hovhaness is renowned for his environ-
mental inclinations, with works that aim to
evoke nature—most often in its most idyllic
state. This can make for beautifully evoca-
tive sounds, as well as for great swaths of
new-age note-spinning. He has written
more substantial pieces than those here,
but harpist Yolanda Kondonassis makes the
most of everything—including a premiere
take with guitarist David Leisner on the
sonata “Spirit Of Trees.” Another highlight
is the Concerto for Harp and Orchestra,
with accompaniment by the excellent
Flemish band I Fiamminghi. There are
other works for solo harp and harp with
flute. Lovingly recorded, this set is well-
crafted light music that could find a wide
nonclassical audience. Notably, a portion of
the proceeds goes toward rain forest con-
servation.

EDITED BY GHUGK TAYLOR

p A*TEENS Dancing Queen (3:43)

PRODUCER: Ole Evenrude

WRITERS: B. Ulvaeus, B. Andersson

PUBLISHER: ot fisted

MCA 4418 (CD promo)

With the video to this timeless power pop
gem now in rotation at MTV and single
sales inside the top 20 (thanks to rabid
airplay at Radio Disney), MCA looks to
have a hit on its hands with a remake of
Abba’s No. 1 hit from 1977. The jubilant
“Dancing Queen” is faithful to the core
but does add a few fashionable instrumen-
tal elements, allowing it a setting that is a
dead-on mateh for much of what's going
on in the youth-oriented Europop arena
right now. Scores of the new generation
will find this one of the most natural
melodies they've ever heard, just like
their older, wiser compatriots who knew a
good thing the first time around. Chances
are they’ll enjoy it all over again as a deli-
cious guilty pleasure. Quartet A*Teens
has already sold 8 million albums across
Europe, while this song roped in top five
status in Sweden, Japan, Germany, the
Netherlands, and Chile. From the album
“The Abba Generation,” which also
includes “Super Trouper,” “Mamma Mia,”
“Take A Chance On Me,” and “SOS.” Just
plain fun, you hear?

DURAN DURAN Someone Else Not Me (3.35)
PRODUCER: TV Mania

WRITERS: N. Rhodes, S. LeBon, W. Cuccurulio
PUBLISHERS: Private Parts Music/Skin Trade Music
Hollywood Records (CD promo}

Hard to believe that it’s approaching 20
years since Duran Duran started kicking
with “Hungry Like The Wolf.” On its lat-
est, “Someone Else Not Me” from the
upcoming “Pop Trash,” the members do
their best impression of another formida-
ble boy band—uh, to use the term loose-
ly—the Beatles. This atmospheric number
about losing the one you love to another
has a comfortable, ambling feel to it, with
a relaxed, laissez faire vocal from lead
Simon LeBon. Instrumentally, a weeping
guitar, strings, and organic percussion
ease it along like smoke oozing from an
aristocratic lady’s cigarette. Mature,
pleasant, and a fine moment for willing
adult top 40 stations from a band that con-
tinues to surprise and delight.

SISTER HAZEL Change Your Mind (3:59)
PRODUCERS: Richie Zito, Paul Ebersold

WRITER: K. Block

PUBLISHERS: Sister Hazel/Crooked Chimney Music
Universal 20084 (CD promo)

Gainesville, Fla.’s favorite sons went plat-
inum last time out with 1998’s “. . . Some-
where More Familiar” and went top 10 at
multiple formats with “All For You.” But a
lot has changed at top 40 since, with many
neo-Southern rockers finding a less
friendly landscape these days. The good
news is that “Change Your Mind” recap-
tures the female-friendly positivity of “All
For You” but adds hip-hop beats (al-
though, lest you think there’s nothing
retro here, you'll still pick out snatches of
Rod Stewart’s “The First Cut Is The
Deepest” and Crosby, Stills & Nash’s
“Southern Cross”). A safe bet for adult
top 40 and triple-A acceptance and a
more than worthy candidate for top 40
action.

SPOTLIGHT
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KID ROCK American Bad Ass (4:39)

PRODUCERS: Kid Rock, John Travis

WRITERS: R.J. Ritchie, J. Hetfield, L. Ulrich
PUBLISHERS: Thirty-Two Mile/Warner-Tameriane,
BMI; Creeping-Death, ASCAP

Top Dog/Lava/Atlantic 30067 (CD promo)

Just in case you're not properly
acquainted with the ornery, often
clever rap stylings of Kid Rock, this is
a fine place to start. “American Bad
Ass” is a spankin’ new jam on “The
History Of Rock,” an album that dusts
off a selection of rips the artist cut
before his breakthrough opus, “Devil
Without A Cause.” Working within a
meticulously crafted framework of
headbanging guitars, funk-fortified
beats, and well-placed elements of
Metallica’s “Sad But True,” Rock
name-checks a slew of influences that
include AC/DC, Johnny Cash, and
Grandmaster Flash. As a statement of
musical purpose and lyrical prowess,
this fist-waving anthem works like a
charm. As a pop-friendly entity, how-
ever, “American Bad Ass” could prove
to be a tough sell. Despite its undeni-
able creative depth and Rock’s infec-
tious passion, the track simply doesn’t
have a hook sticky enough to be truly
competitive at top 40 radio. That said,
expect rock radio support to the point
of complete saturation well into the
summer—which is where he’ll contin-
ue to amass the credibility needed to
set the stage for his next full-studio
recording.

SPOTLIGHT

WHITNEY HOUSTON & ENRIQUE IGLESIAS
Could I Have This Kiss Forever (3:55)
PRODUCER: David Foster

WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP

REMIXERS: Brian Rawling, Mark Taylor

Arista 3842 (CD promo)

Just in time to open the sunroof under
the warming skies is this first offering
from Whitney Houston’s upcoming
two-CD greatest-hits package (it also
appears on Enrique Iglesias’ current
album). While the pairing of evergreen
pop/R&B superstar Houston with
blossoming Latin sensation Iglesias
may seem a curious combination at
first, go once through this midtempo
Spanish guitar-laced crowd-pleaser
and the magic is crystal clear. Iglesias
is, of course, right at home, sounding
as sensual and breezy as ever, while
Houston delivers a restrained perfor-
mance that perfectly eaptures a ro-
mantic moment made just for cham-
pagne and dancing. While it was
originally produced by David Foster,
the radio version of this Diane Warren
song, refashioned by remixers du jour
Brian Rawling and Mark Taylor, is
dead on with a musical palette that will
catapult this song to the upper reaches
of the charts. Iglesias is a particularly
compelling video presence; his part-
nering with Houston should lend a
hand toward also making this a VH1
staple.

GLENN JONES 24/7 (4.27)

PRODUCER: Ross Vannelli

WRITERS: R. Vannelli, G. Jones

PUBLISHER: not listed

SAR Records 1008 (CD promo)

While Glenn Jones can be considered a
veteran of the music world, he by no
means has a dated sound. His voice,
rich in texture and depth, is always a
pleasure to listen to. But what makes
him work in today’s music arena is his
ability to choose relevant and contem-
porary songs. Yes, his music is geared
toward a mature audience, but it’s nice
to feel like the song was made today,
not in 1988. “24/7” features a Stevie
Wonder-esque harmonica and back-
ground vocals by David Hollister. And
while Jones is best-known for his bal-
lads and his gospel-influenced vocal
abilities, this song shows a new side of
the singer. With a little tempo (enough
to groove to on the dancefloor) and
positive, uplifting lyrics about the
woman he loves, “24/7” is sure to
please his die-hard fans but will win
over a few converts as well. The single
also features several remix versions;
the most interesting and uniquely dif-
ferent is the downpour mix. Most
times, when a song has too many
mixes, it’s a bad sign. It usually means
there was something wrong with the
original. Not the case here. And all too
often, remixes are simply bad tracks
laid over the original vocals. Again,
they did it right on this one. Slightly
slowed down to a nasty groove with
new vocals over a live band track with

slammin’ drums, the downpour mix
might just make rainy days a lot more
enjoyable.

LUCY PEARL Dance Tonight (3:52)

PRODUCERS: Raphael Saadig, Ali Shaheed Muhammad
WRITERS: R. Saadig, A. Muhammad, D. Robinson
PUBLISHERS: Ugmoe Music/Cool Abdul, ASCAP; Water-
melon Girl Music/Ensign Music, BMI

Pookie/Beyond 78062 (CD promo)

The long-awaited debut single from this
much-talked-about trio has finally
arrived. “Dance Tonight” introduces
most of us to Lucy Pearl, the made-up
name of three of R&B and hip-hop’s
most talented singers, producers, and
writers: Tony Toni Toné’s Raphael
Saadiq, former En Vogue member Dawn
Robinson, and A Tribe Called Quest’s Ali
Shaheed Muhammad. The single is not
only featured on the trio’s debut set, due
May 23, but is also the first single from
the movie soundtrack “Love And Basket-
ball,” currently out. “Dance Tonight” is a
smooth uptempo track that truly makes
you want to dance tonight. It’s the type
of record that gets you in the mood to go
out—the type of record your head starts
to nod to, your shoulders follow, then
your hips, and finally your feet are
grooving right along. Saadiq’s signature
vocals are easy to distinguish and bring
back fond memories of his days with the
Tonys. Robinson’s sweet, sensual voice
complements his as she answers his
leads with backgrounds, then takes a
turn at the lead herself. “Dance Tonight”
is just a taste of what's to come on the al-
bum, a combination of soulful singing
with just a touch of sampling over real
bass and guitar licks.

(Continued on next page)

SINGLES:

PICKS ( »): New releases with the greatest chart potential. CRITICS’ CHOICES (4 ): New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)
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% GEORGE JONES Sinners & Saints (2:30)
PRODUCER: Keith Stegall

WRITERS: V. Vipperman, J.B. Rudd, D. Worley
PUBLISHERS: Vip Vipperman Music, ASCAP; EMI Tower
Street Music/EMI Blackwood Music, BMi

Asylum 100171 (CD promo)

You have to admire George Jones. Not
only does the man possess country music’s
most expressive voice, he’s also as tena-
cious as a bulldog. He refuses to rest on
his laurels or fade quietly away, abandon-
ing the future of country music to “new
country” pretenders. Backed by wife Nan-
cy and the support of the Asylum team (or
what’s left of them after recent label cuts),
Jones continues to confront country radio
with yet another strong single. The recent
Grammy winner delivers an uptempo
track this time out that will get heels kick-
ing the floor and listeners singing along.
Though the tune has a lighthearted feel
with a frisky fiddle and steel guitar run-
ning rampant through the buoyant mel-
ody, the lyric carries a pointed message
condemning hypocrisy while gently re-
minding that the only difference between
sinners and saints is “one is forgiven and
the other one ain’t.” It's a morality tale
with a beat, and no one could deliver it
better than Jones. His timeless, pliable
baritone leaps and dips and turns this rec-
ord into a fun outing. Here's hoping coun-
try radio will come to the party. After all,
he’s won a Grammy and recently netted
another gold album. What are you waiting
for? Give this man the airplay he's earned.

WADE HAYES Goodbye Is The Wrong Way To Go
(3:20)

PRODUCERS: Ronnie Dunn, Terry McBride

WRITERS: S. Camp, W. Smith

PUBLISHERS: Shawn Camp Music/Foreshadow Songs,
BMI: Wifl Smith Music, ASCAP

Monument/DKC Music 12750 (CD promo)

There’s an old saying in Hollywood that
actors sometimes make the best directors.
This fine single demonstrates that artists
often make great producers, as Brooks &
Dunn’s Ronnie Dunn and former McBride
& the Ride front man Terry McBride pro-
duce this cut and deftly wrap Hayes’ dis-
tinctive vocals around a smoky, knuckles-
clinging-to-the-bar kind of haunting
melody. Not that there was ever anything
at all wrong with Hayes' previous outings
with producer Don Cook, but it's nice to
see McBride and Dunn producing another
artist. Of course, Hayes gives them a
great voice to work with and pours lots of
country-boy soul into this forlorn lyric
about a relationship unraveling. The song
was penned by Will Smith and Shawn
Camp (who also has the current Mark
Chesnutt single). It’s one of those warm,
tender heartbreak ballads that always fit
well on country radio. Programmers
should find it easy to add to their playlists.

ALLISON PAIGE The End Of The World (3:32)
PRODUCERS: Chuck Howard, Bob Campbell-Smith
WRITERS: S. Dee, A. Kent

PUBLISHERS: Edward Proffit Music Group/Music Sales
Corp./Keith-Valerie Music, ASCAP

Capitol 7087 (CD promo)

Ah yes, it's about time someone brought
this beautiful ballad back around again.
The song peaked at No. 2 on the country
charts in 1965 and became the signature
hit for Grand Ole Opry star Skeeter
Davis, who still performs it often on the
famed Nashville-based radio show. It's
great to hear the song being revived for
the new generation of country listeners.
It’s hard to beat Davis’ original vocal that
Jjust oozed vulnerability, fragility, and
heartbreak in every teary note, but Paige
does an admirable job. She has a pretty
voice and turns in a performance that rev-
erberates with longing and regret. The
production is flawless and underscores
Jjust how timeless the beauty of the mel-
ody still is. Paige forgoes the spoken verse
that was such a focal point of the Davis

country heartbreak songs ever written.
Longtime country fans will love hearing it
again, and young fans will consider it a
brand-new hit. Play it long and loud—and
don’t forget to keep the Kleenex handy.

ROCK TRACKS

% AIR Playground Love (3:32)

PRODUCER: Air

WRITERS: G. Tracks, J.B. Dunckel, N. Godin
PUBLISHERS: Revolvair/MCA Publishing

Astralwerks 7243 (CD prome)

The languid, retro Europop of “Play-
ground Love” serves as the entree to Air’s
soundtrack to Sofia Coppola’s art-house
film, “The Virgin Suicides.” None of the
French duo’s previous work could have
prepared listeners for this beautiful song
(or the haunting instrumental variations
on it that make up the soundtrack album).
Guest Gordon Tracks sings “Playground
Love” with otherworldly distance, and the
dreamy sonic fabric is decorated with a
Pink Floyd-esque saxophone solo. This
EP features a lovely instrumental vibra-
phone version of “Playground Love,” as
well as a demo for the synthetic instru-
mental “Bathroom Girl.” There's also
“High School Prom,” an inferior, upbeat
version of “Playground Love,” and an exe-
crable Nosferatu remix by Flower Pistols.
The original “Playground Love" deserves
to rule the college airwaves.

DANCE

TARA Imagine If . . . (4.08)

PROBUCER: Sam Toney

WRITZRS: S. Toney, M. Koursiotis

PUBLISHERS: Miss Areal Music/Toney Music/Sfeeka
Music, ASCAP

TMK Records (CD promo)

While Tara has been singing in the clubs
for a while now, she got her start perform-
ing on Grammy-winning country artist
Mark O’Connor’s debut album at age 11.
Since, she’s shared her voice with the likes
of Lou Gramm, Gene Simmons, Billy
Squier, and pop band Orleans. Sure
enough, there’s a smoky edge to this
artist’s vocals that gives her a leg up over
the scores of dance divas out there vying
for spins: think Kim Carnes meets E.G.
Daily. The track “Imagine If .. ." is fairly
standard dance fare—good hook, decent
production, and three mixes to whet the
fancy of mix-show producers—and may
stand to garner attention at dance-orient-
ed outlets, particularly through the gritty
Miami Sami South Beach mix, which is
aggressive enough to prick up the ears. In
all, a nice launching pad for an artist with
the potential to break out with some more
challenging material. Contact TMK Rec-
ords in Florida at 813-744-7639.

P Q-TIP Let's Ride (4:07)

PRODUCERS: Jay Dee. Q-Tip

WRITERS: K. Fareed, J. Yancey

PUBL SHERS: Zomba Enterprises/lU Betta Like My
Muzic/Ephcey Music, ASCAP

Arista 3821 (CD promo)

With the third single from his debut solo
album, “Amplified,” Q-Tip takes his funky
style and turns it on a track that grooves
to a marching drum beat and jazzy guitar.
Without even seeing the video, you can
hear “Let’s Ride” and picture Tip (or your-
self) venturing down the boulevard in the
hooptie on a hot summer day, hollering to
friends as they pass by. “Brand-new truck,
butter-soft seats, four-point something
with a low ride something/Ain’t nothing
better than a ride out the hood in it/Who
looking better and damn you're looking
goodinit.” It's a simple track about a sim-
ple subject, nothing too serious. The style
is all in the lyric and the delivery. Q-Tip
has always had a knack for knowing how to
deliver a rap. He takes his time and pauses
at just the right moments, creating a non-
chalant mood, just like when you're cruis-
ing through the hood in your new ride. Fol-
lowing his first and second singles—
“Vivrant Thing” and “Breathe And
Stop”—Q-Tip continues that vibe with

LET iT BLURT: The Life And Times Of Lester
Bangs, America’s Greatest Rock Critic

By Jim DeRogatis

Broadway Books

352 pages, $15.95

THE NICK TOSCHES READER
By Nick Tosches

Da Capo Press

624 pages, $18.95

A WHORE JUST LIKE THE REST: The Music
Writings Of Richard Meltzer

By Richard Meltzer

Da Capo Press

608 pages, $17

Though it may not have been ap-
parent at the time, the early "70s
were the heyday of rock music jour-
nalism. The trails blazed by the ’60s
underground press, along with the
rise of such writers as Hunter S.
Thompson and Charles Bukowski,
helped set the stage for the manic
rantings found monthly in the pages
of Creem and other rock publications
of the time. And three of the bright-
est stars in that galaxy
were Lester Bangs,
Richard Meltzer, and
Nick Tosches. Combined,
the three helped set the
tone for rock criticism for
years to come.

This troika may have
shared some stylistic simi-
larities, but in retrospect, the
three writers each offered
something individual. The
work of Meltzer, a Yale grad-school
dropout who virtually invented the
form with his work for Crawdaddy in
the late '60s, seemed the antithesis to
Bangs’ self-taught, noble savage
shtick. Tosches, a writer from New
Jersey, began his career a bit later
and has been the most successful of
the trio, with several novels and non-
fiction works to his credit.

Bangs flamed out early, dying in
1982 of an accidental drug overdose
—although in “Let It Blurt,” biog-
rapher Jim DeRogatis makes a good
case that it may have been a lack of
real relationships in his life, as much
as the rock’n’roll excess, that killed
him. Meltzer and Tosches cleaned up
their own troubled acts enough over
the years and are still writing (albeit
mostly not on music) today.

Tosches has written acclaimed
bios of Dean Martin and Jerry Lee
Lewis, and his Sonny Liston bio is to
be published concurrently with “The
Nick Tosches Reader.”

For Meltzer and Bangs, the thread
that connected their work was an un-
dying belief in the transformative
power of great rock'n’roll. And the best
of both offers thrills approaching those
afforded by “Little Sister,” “Brown
Sugar,” or “Anarchy In The UK.”

Tosches seemed more of an impar-
tial observer who tired of music jour-
nalism early on and only dabbled in
the form after the '70s as a means of
earning an income. He cites a quick-
ie bio of Hall & Oates that he wrote

he was churning out copy on an act
he had no use for as a critic or fan.

“Let It Blurt” is probably the first
bio written about a rock critic. The
Meltzer and Tosches titles are
anthologies of their best work, simi-
lar in form and function to the now-
classic Bangs collection of 1987,
“Psychotic Reactions And Carbure-
tor Dung.” Each of these books is
essential to anyone interested in the
genesis of writing on rock.

Music journalist DeRogatis has
done an exemplary job in telling
Bangs’ twisted tale. Not unlike the
lives of the figures he loved so much
as a critic (Iggy Pop, the Velvet Un-
derground, the Rolling Stones, etc.),
Bangs’ own journey was a messy mix
of triumph and tragedy. At his peak,
Bangs was probably the world’s best-
known rock eritic (and probably still
is), and he was called (posthumous-
ly) “the best writer in America” by

=

£ o

g,

colleague Greil Marcus.

For proof of this claim, take a look
at some of “Psychotic Reactions,”
especially the famous Lou Reed
duke-out, “Let Us Now Praise
Famous Death Dwarves.”

Raised as a Jehovah’s Witness in
El Cajon, Calif., Bangs found an out-
let in Rolling Stone, but his work
really gelled in the years he spent at
Creem. Writing reams of reviews in
a speed-fueled frenzy, Bangs would
consistently churn out more copy
than anyone could ever use.

Never a dilettante, he threw him-
self completely into whatever he was
pursuing, be it a record review, a
relationship, or substance abuse.
This was a man who thought nothing
of guzzling Romilar cough syrup like
it was water or breaking up nasal
inhalers to swallow the ephedrine-
laced wicks for a cheap speed high.

In his days at Creem, he would
notoriously crank out features that
had little to do with the purported
subject and everything to do with
whatever was happening with the
author’s tortured personal life that
particular month.

During his last years, Bangs
moved from Michigan to New York
and began to make a conscious effort
to rid himself of bad habits. Unfor-
tunately, he never completely made
the break, as his death illustrated.
Many have wondered where his writ-
ing would have gone had he survived,
a tragic what-if to his passing.

That Bangs’ story works on a hu-
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gatis. In his meticulous research, the
author interviewed tons of associ-
ates, intimates, and rivals to present
the definitive bio. He even went so far
as to request Freedom of Informa-
tion Act documents the Feds kept on
Creem’s alleged relationship with
the White Panther Party.

The picture that emerges is one of
a person who could alternate equal-
ly between sensitive soul and drunk-
en jerk—a man who fell in love with
every woman he ever dated but felt
more betrayed when one of his he-
roes let him down by releasing a
lousy album. A mass of contradic-
tions, Bangs ultimately longed for
love and acceptance and, sadly, never
achieved it. It’s an exciting tale, as
well as a heartbreaking one.

Conversely, the Meltzer and Tos-
ches’ collections illustrate what hap-
pens when a writer survives to con-
quer his demons and refine his style.
By the early "70s, Meltzer seemed far

more interested in writ-

ing about sports than
music, specializing in
analyzing baseball and
professional wrestling.

“Whore” illustrates his
progression in a linear and
/ fascinating manner. Con-

trast his encounter with a
Texas prostitute at a 1971
Three Dog Night concert in
“A Ton Of Texas Tuzz” with
his early-"90s musings on classical
music (“From Schubert To Hitler”)
as an illustration of this evolution.

Two things stand out in “Whore”:
First, Meltzer’s own new introduc-
tions for each piece are often just as
amusing as the original works them-
selves. In these preludes, he portrays
what was going on with his life at the
time, as well as conveys how hard it
is to make an actual living as a
writer. The book’s best piece is “One
White Man’s Opinion,” Meltzer’s
musings on the 1992 Los Angeles
riots. His heartfelt assessment of the
situation shows the complexity of his
intellect and compassion.

Tosches’ book includes many of his
best-known pieces, including a 1976
Penthouse interview with Patti
Smith (herself a former Creem col-
league), along with excerpts from his
novels and nonfiction work and sev-
eral letters. Tosches has also penned
introductions to most of the excerpts.

In a 1970 piece on Pop & the
Stooges (for Al Goldstein’s Screw
magazine, of all places), Meltzer
makes an observation that could eas-
ily be applied to all three of these
writers: “{My] business is not so
much musique as it is plume, so I've
gotta proceed with caution.”

Thankfully, the three did 7ot pro-
ceed with caution and thus greatly
expanded the rhetorical possibilities
that rock writers were able to
employ. Both readers and critics
should appreciate their trailblazing

?ﬁi Eﬁ;’gﬁ‘,ﬁlﬁzr‘dgiug {’g%t;ya t}‘l'i‘;eaf]o “Let’s Ride,” which will likely take a nice in the mid-'80s as his low point, since  man level is a compliment to DeRo-  efforts. MIKE VILLANO
over again. It's one of the most beautiful ride up the charts this summer.

BOOKS: Send review copies of books pertaining to artists cr the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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Arista Trio Goes To The Next Level

Platinum-Selling Act Returns With ‘Welcome To Nextasy’

BY JEFF LOREZ

NEW YORK—In the past three
years, Arista R&B trio Next has
watehed its debut 1997 album, “Rated
Next,” achieve platinum status and
also earn Billboard Music and Soul
Train Music awards in the process.

“No one ever expected us to do
what we did,” says group member
Tweety (aka Raphael Shawan
Brown), proudly displaying his tat-
too of the group’s name on his right
arm and underscoring the irony in
the group’s name—an acronym for
“no one ever expected this.” He,
along with brother T-Low (Terrance
Brown) and R.L. (Robert Lavell
Huggar), makes up the Minneapolis-
based group.

Now on the eve of the June 6 re-
lease of the trio’s all-important
sophomore album, “Welcome To
Nextasy,” more big things are indeed
expected from Next.

“This is a continuation of the first
album,” says T-Low, the eldest and
de facto spokesman of the group,
which is managed by Kenneth Crear
and Jeremy Geffen for Creative

NEXT

Management. “We never stopped
recording after ‘Rated Next.” If we
were on the road and had a couple of
days off, we’d fly back and record
some more.”

A continuation, perhaps, but
“Nextasy” is also a marked progres-
sion. Producer KayGee of Naughty
By Nature (Next is signed to his
Divine Mill imprint through Arista)
once again handles the majority of
the production chores, including the
Diane Warren-penned ballad “Ev-
erything You're Not Getting At

[5] Affiliated Markets Books With
Gls, Fashion To Promote Literacy

BY GAIL MITCHELL

LOS ANGELES—In June, [8]
Affiliated celebrates its union of
music and literacy with the publica-
tion of author Ronin Ro’s short fie-
tion tale “Street Sweeper.” As an
added attraction, the book will be
packaged with an exclusive Def Jam
mix CD, as will five more titles in
the company’s hip-hop-inspired fic-
tion series.

Authored by several leading lights
among the country’s
contingent of young
cultural writers, [S]
Affiliated’s 2000 line-
up—with a new title
released every other
month—includes
Antoine Black’s “The
International/Assign-
ment Hong Kong,”
Roland Jefferson’s
“XXL Money,” Gary —
Phillip’s “Tyson,” Joel
Rose’s “Anything That Moves,” and
Michael Gonzales’ “Platinum.”

The venture—designed to pro-
mote reading through cultural top-
ies the hip-hop generation can relate
to as well as help establish new writ-
ers—is the brainchild of actor Wes-
ley Snipes and publisher/president
Mare Gerald, who was founder/edi-
tor of the WW. Norton imprint Old
School Books.

“The Old School line was well-re-
ceived at the traditional bookstore
level,” says Gerald. “But we weren’t
directly reaching the hip-hop gener-
ation the way we wanted to. One way
to do that is to get the product in
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places where kids buy records.”

Thus, in addition to Def Jam and
record retailers like Wherehouse
and George’s Music Room in Chica-
go, [S] Affiliated has partnered
with clothing line PNB NaTioN,
which will sell and distribute the
books along with its fashion wear,
as well as sponsor various special
events.

To further underscore its com-
mitment to literacy, [S] Affiliated
will be mounting a
prison outreach pro-
gram through which
the publishing firm
will donate books and
conduct a subserip-
tion drive. Def Jam
artists  will visit
prison facilities and
be part of a multi-city
East Coast promo-
tional tour in May
that will target local
radio stations and retailers.

“We're very supportive of [S] Af-
filiated because its project speaks to
the hip-hop consumer,” says Island/
Def Jam Music Group president Lyor
Cohen. “We're currently involved in
a co-branding effort that we're doing
together, [and] we hope to expand our
relationship in the future.”

Complementing those efforts, [S]
Affiliated is asking Wyclef Jean,
DMX, Common, and other hip-hop
artists to read book chapters for
audioclips that are posted on the
firm’s Web site, thedrama.com. [S]
Affiliated also has a first-look deal
with Snipes’ Amen Ra Films.

Y‘ﬁf.

Home.” Next’s R.L. contributes the
lion’s share of the writing. The group
is published through Famous Music/
ASCAP

Absent this time around is the
slew of samples that earmarked
Next's debut. Crisp production, cre-
ative drum programming, and musi-
cality, together with varied and at
times adventurous subject matter,
could well see the trio fulfilling its
and the label’s lofty expectations.

Transparent News. Transparent Music is the name of veteran jazz musician
Herbie Hancock’'s new label, in partnership with Chuck Mitchell and David Pas-
sick. Transparent’s first project is the May 23 release “Soul Conversation,” featur-

“There’s a lot more personality on
(Continued on next page)

ing guitarists Mark Whitfield and JK. Shown, from left, are Whitfield, Hancock,
and JK.

aummer Release Roundup Features
Pl‘ﬂ]ﬂl}ts By Veterans And Newcomers

OUNDS OF SUMMER: Here’s a cross section of
releases by established acts and newcomers that are
slated to usher in the 2000 summer season of song:

June—Kelly Price (Def Soul), Busta Rhymes
(Elektra), RPM 2000 (Warner Bros.), Jill Scott (Hid-
den Beach/Epic), Lil’ Zane (Worldwide Entertain-
ment/Priority), OutKast and Sam Salter (LaFace),
Next (Arista), Black-Eyed Peas (Interscope), Amil
(Roc-A-Fella/Columbia), Major Figgas (RuffNa-
tion/WB), and 95 South (RCA; remember 1993’s
“Whoot, There It Is”?). RCA's Keesha project is still on
the back burner there.

July—Deadly Venoms (DreamWorks), Dianne
Reeves (Blue Note), Jaheim
(Warner Bros.), Spooks

(Antra/Artemis), Redman
(Def Jam), Majusty (Univer-
sity Entertainment/Inter-
scope), Foxy Brown (Viola-
tor/Def Jam), Brenda Russell
(Hidden Beach/Epic), Lil’ Mo

The
Rhythm
and the

set mixes tunes that sample the late funk man’s popu-
lar musie (including cuts by 2Pac, SWYV, Jodeci, and
BLACKstreet), plus three original tracks by Chantay
Nelson, TWDY With Ant Banks, and A LT.&JV...
That same date, the Right Stuff/EMI issues “The Final
Concert,” a 10-track live collection—recorded in Indi-
anapolis in 19883—that marks Marvin Gaye’s last
recorded performance. Prior to that, on May 9, the
Right Stuff bows “George Clinton’s Greatest Hits” . . .
Universal weighs in with various April releases, among
them “The Best Of Pebbles” and “Isaac Hayes:
Ultimate Collection” (Hip-O) and “Barry White: The
Ultimate Collection” (Mercury/UTV Records).

INDUSTRY BRIEFS: Ice
Cube’s multimedia crossover
movement gains even more
momenturm, as the rapper and
HBO pact for a series about
the struggles of maintaining
a successful recording career.

(Elektra), Ruff Endz (Epic), Developed and produced by
Wyclef Jean (Refugee All- B’ues = _ Cube—who plans to have a
stars/Columbia), De La Soul by Gail Mitchell recurring role—“Be Careful

(Tommy Boy), Syleena John-
son (Jive), and Torrey “TC”
Carter (the Gold Mind/Elektra).

August—basketball player-turned-rapper Kobe
Bryant and Sporty Thievz (Columbia), the Product
G&B (Refugee Allstars/Columbia), Sol Eklypse
(Warner Bros.), and Keith Sweat (Elektra).

Also expected sometime this summer: Cleopatra
(Maverick); Erykah Badu, Will Downing, and Stevie
Wonder (Motown); SoulBone and Ta-Gana (Holly-
wood); and Aretha Franklin (Arista). Looking ahead
to the fall, the prospective lineup includes Tamia (Elek-
tra), Jermaine Dupri (So So Def/Columbia), Babyface
(Epic), Liz Leite (RuffNation/WB), and El DeBarge
(Priority).

Also of note: the April release of Zero9 Records’ (dis-
tributed by Mecca/K-tel) “Babe’s Eyes,” the debut album
by teen female rapper C-Babé (pronounced C-Baby),
and the latest entry in Buddha Records’ “Stop Time”
series: “In The Groove,” showcasing Ella Fitzgerald’s
earliest known live recording . .. The Memorial Day
weekend release of Kool & the Gang’s new album,
“Gangland,” via Livingston, N.J.-based KTFA Enter-
tainment. First single is “‘Jungle In My House.”

COMPILATION CORNER: And let us not forget the
steady stream of compilation projects that are on track:
Thump Records commemorates the one-year anniver-
sary of Roger Troutman’s death with the May 23
release of “Tribute To Roger Troutman.” The 14-track

by actual rap artists . ..

What You Wish For” is

expected to feature cameos
The aforementioned Lil’ Zane
has been tapped for a role in Columbia Pictures’ “Find-
ing Forrester,” which stars Sean Connery . . . Matthew
Hatchette, wide receiver for the Minnesota Vikings, is
the latest sportsman to open the shutters on a full-scale
production company. He serves as CEO of Internal
Entertainment, whose roster of upcoming songwriters,
producers, and artists has an R&B bent.

COURT SIDE: Dr. Dre (aka Andre Young) and his
Aftermath Entertainment filed a multimillion-dollar copy-
right-infringement lawsuit against Napster April 25 in
U.S. District Court for the Central Distriet of California,
after Napster didn’t honor Dre’s April 17 written request
to remove his tunes from its directory of downloadable
recordings. Metallica filed a $10 million suit against Nap-
ster on April 13 (BillboardBulletin, April 14).

Dre is also at the other end of a copyright and trade-
mark infringement lawsuit filed April 14 by George
Lucas’ Lucasfilm (BillboardBulletin, April 21). After-
math and Interscope are also named and are charged
with using Luecasfilm'’s trademarked “THX Deep Note”
sound on Dre’s “Dr. Dre—2001" without permission.

At press time, Dre’s legal spokesman, Peter Pater-
no, said that although they “hadn’t seen the suit yet, we
don’t agree with it because their [Lucasfilm’s] version
wasn’t used.” He also added that they hope to work
something out with Lucasfilm.
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AERE: 153
ER N ER N
@ | 5w | TITLE 2|5 |w| TITLE
= | 3 | £ | ARTIST IMPRINT/PROMOTION LABEL) Z | 3| 2 | ARTIST UMPRINT/PROMOTION LABEL}
- WHATEVER!
——l” NO. 1 BB 61 2 | \DEAL FEATURING LI MO (VIRGIN)
1|12} wWisH . HOT BOYZ
D 12 | cafl Triowas (40 BovaRisT) 2 wisatno.1 | (39 | 33 | 30 MISSY *MISCEMEANOR” ELLIOTT (THE GOLD MINDEASTWEST/EEG)
| WANNA KNOW NO MORE RAIN {IN THIS CLOUD)
22| JOE (JIVE) 403234 ANGIE STONE (ARISTA)
TRY AGAIN WHISTLE WHILE YOU TWURK
3 419 AALIYAH (BLACKGROUND/VIRGIN) 408 YING YANG TWINS (COLLIPARK)
THONG SONG LOVE SETS YOU FREE
413]18 SISQO {DRAGON/DEF SOUL/IDIMG) 85 KELLY PRICE & FRIENDS {DEF SOUL/IDJMG)
HE WASN'T MAN ENOUGH WHEN YOU THINK OF ME
() 5|10 TONI BRAXTON {LAFACE/ARISTA} %13 ERIC BENET FEAT. ROY AYERS (WARNER BROS.)
66|14 PARTY UP (UP IN HERE) M4 4 THERE YOU GO
DMX (RUFF RYDERS/DEF JAM/IDJMG} PINK (LAFACE/ARISTA)
BIG PIMPIN' LISTEN TO YOUR MAN
10]6 JAY-Z FEAT. UGK (ROC-A-FELLA/DEF JAM/IDIMG) 45(38] 12 CHICO DEBARGE FEAT. JOE (MOTOWN)
WHERE | WANNA BE INCOMPLETE
179 DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA) 43 SISQO (DRAGON/DEF SOUL/IDIMG)
| DON'T WANNA I'M HERE
91718 AALIYAH (BLACKGROUND/PRIORITY) Sl 4 THE TEMPTATIONS (MOTOWN)
YOU OWE ME STAY OR LET IT GO
9|13 NAS FEATURING GINUWINE (COLUMBIA} 48 (3715 BRIAN MCKNIGHT (MOTOWN)
WHOA! LOVING EACH OTHER 4 LIFE
117816 BLACK ROB (BAD BOY/ARISTA) 4904917 METHRONE {CLATOWN)
MARIA MARIA EVERYDAY
14 |11} Ghntana FEAT. THE PRODUCT G&8 (ARISTA} 52) 5 ANGIE STONE (ARISTA)
@ 1306 BEST OF ME @ 75| 2 THE NEXT EPISODE
MYA FEAT. JADAKISS (UNIVERSITY/INTERSCOPE) DR DRE FEAT SNOOP DOGG (AFTERMATH/INTERSCOPE)
THAT'S WHAT I'M LOOKING FOR TREAT HER LIKE A LADY
15]14] py BRAT (SO SO DEF/COLUMBIA) (52) 63 | 2 JOE (JIVE .
UNTITLED (HOW DOES IT FEEL) SEND IT ON
151218 D'ANGELO (CHEEBA SOUND/VIRGIN} (5965 2 D'ANGELO (CHEEBA SOUND/VIRGIN)
LET'S GET MARRIED | LIKEIT
1915 JAGGED EDGE (SO SO DEF/COLUMBIA) 34147117 SAMMIE (FREEWORLD/CAPITOL)
IT'S SO HARD WHAT'CHU LIKE
2009 BIG PUNISHER FEAT DONELL JONES (LOUD/COLUMBIA) (3D 14| 2 DA BRAT FEAT. TYRESE (SO SO DEF/COLUMBIA)
SAY MY NAME ANYTHING
181623 DESTINY'S CHILD (COLUMBIA) 364113 JAY-Z (ROC-A-FELLA/DEF JAM/IDIMG)
WOBBLE WOBBLE IS THIS PAIN OUR PLEASURE
2316 504 BOYZ (NO LIMIT/PRICRITY) SRR CONDITION (ELEKTRA/EEG)
GIVE ME YOU & GET YOUR ROLL ON
1810 MARY J. BLIGE (MCA) 80| 2 BIG TYMERS (CASH MONE Y/UNIVERSAL)
SEPARATED g GET ALONG WITH YOU
307 AVANT (MAGIC JOHNSON/MCA) 56| 2 KELIS (VIRGIN)
SHACKLES (PRAISE YOU) OPEN MY HEART
(@ 2|8 MARY MARY (C2/COLUMBIA} ~—{ 1] voLanoa ADAMS (ELEKTRA/EEG)
NO LOVE (i'M NOT USED TO) s DA BADDEST 8***H
(@25 | 13 KEVON EDMONDS (RCA} K TRINA (SLIP-N-SLIDE/ATLANTIC)
MR. TOO DAMN GOOD WHO RIDE WIT US
217115 Gerato LEVERT (EASTWEST/EEG) 68| 2 KURUPT FEAT. DAZ (ANTRA/ARTEMIS)
@ 34| 3 | DANCE TONIGHT 63|56 11 85
LUCY PEARL (OVERBROOK/POOKIE/BEYOND) YOUNGBLOODZ (GHET-0-VISION/LAFACE/ARISTA)
26| 26 | 37 | U KNOW WHAT'S UP 641581 3 SUNDRESS
DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA) THE PHAT CAT PLAYERS FEAT. COCO BROWN (PARLANE}
27| 27|17 | | NEED A HOT GIRL 65|48 | 8 | CHERCHEZ LAGHOST
HOT BOYS (CASH MONEY/UNIVERSAL) GHOSTFACE KILLAH (WU-TANG/RAZOR SHARP/EPIC)
_ THE REAL SLIM SHADY F**K YOU
1| enainem (WEB/AFTERMATH/INTERSCOPE) 314 DR. DRE (AFTERMATH/INTERSCOPE}
RYDE OR DIE, CHICK THE RETURN OF THE DIAZ BROS.
31|14 THE LOX FEAT TIMBALAND AND EVE (RUFF RYDERS/INTERSCOPE) 2 TONY TOUCH £EAT DOC WOP & PAIN IN DA ASS {TOMMY BOY)
GET IT ON TONITE XXPLOSIVE
3012831 MONTELL JORDAN (DEF SOUL/IDJMG) 6913 DR ORE FEAT HTTHAR, KURPT NATE DOGG & -0 RFTERMATHINTERSCOPE)
321131 HE CAN'T LOVE U 6962( 5 (HOT $**T) COUNTRY GRAMMAR
JAGGED EDGE (SO SO DEF/COLUMBIA) NELLY (FO' REEL/UNIVERSAL)
YOUR CHILD YEAR 2000
32|29]3 MARY J. BLIGE (MCA} —|1 XZIBIT (LOUD/COLUMBIA)
UT UP BREAK FOOL
4207 | koot o DUECE POPITO TRINA, CO SLIP NSLIDEATLANTIC 67| 2 | Raw picca (FLIPMODE/ELEKTRA/EEG)
ONCE UPON A TIME NO MORE
36|10 MONTELL JORDAN (DEF SOUL/IDIJMG) —| ! | rorr ENDZ (EPIC)
LEFT, RIGHT, LEFT i
39|16 DRAMA (TIGHT 2 DEF/TIGHT iV LIFE/ATLANTIC) 13153120 SNOOP DOGG PRESENTS THA EASTSIDAZ (DOGG HOUSE/TVT)
CAN'T STAY ONE NIGHT STAND
36|35] 26 DAVE HOLLISTER (oEF SQuADDREAMWORKS) | | 74| 64 | 28| (Gl rear taTocka scort (SLIP-N-SLIDEAATLANTIC)
@ 36|11 WASN'T ME @ — | 1 | PITCH IN ON A PARTY
SOLE FEAT. GINUWINE (DREAMWORKS) DJ QUIK (ARISTA 2001/ARISTA}
(O Records with the greatest airplay gains. © 2000 Billboard/BP| Communications.
1 |—| 1 | FORGOT ABOUT DRE BILLS, BILLS, BILLS
DR. DRE FEAT. EMINEM (AFTERMATH/ANTERSCOPE) DESTINY'S CHILD (COLUMBIA)
2014 BACK THAT THANG UP 15|20 4 | GET UP
JUVENILE (CASH MONEY/UNIVERSAL) AMEL LARRIEUX (550 MUSIC/EPIC)
24/7 WHERE MY GIRLS AT?
3163 KEVON EDMONDS (RCA) 1614127 702 (MOTOWN)
4| 2|4 | GOTTOGETIT 17| 10| 7 | TURN YOUR LIGHTS DOWN LOW
SISQO FEAT. MAKE IT HOT (DRAGONIDEF SOUL/DIMG LAURYN HILL & BOB MARLEY (COLUMBIAISLAND/IDIMG)
51716 BACK AT ONE 18| 16| 7 | SPEND MY LIFE WITH YOU
BRIAN MCKNIGHT (MOTOWN) ERIC BENET FEAT, TAMIA (WARNER BROS.}
6512 VIVRANT THING 19| 9 | 5 | BRING IT ALL TO ME
Q-TIP (VIOLATOR/DEF JAM/IDIMG) BLAQUE (TRACK MASTERS/COLUMBIA)
7| 3| 3 | THE BEST MAN | CAN BE 20]25| 8 | GET GONE
GINUWINE, R.L., TYRESE, CASE (COLUMBIA} IDEAL (NOONTIMEAIRGIN)
g|11|6|DA ROCKWILDER 21| 17 | 15 | BLING BLING
METHOD MAN/REDMAN (DEF JAM/IDIMG) B.G. (CASH MONEY/UNIVERSAL)
9123 NO SCRUBS 2| — 1|40 HOME ALONE
TLC (LAFACE/ARISTA) R. KELLY FEATURING KEITH MURRAY (JIVE)
100 8 |19 FORTUNATE 23| 21| & | NONE OF UR FRIENDS BUSINESS
MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA} GINUWINE (550 MUSIC/EPIC)
1151 2 DO IT AGAIN (PUT YA HANDS UP) 2422261178 GONNA RAIN
JAY-Z FEAT, BEANIE SIGEL & AMIL (ROC-A-FELLADEF JAMIDIMG) KELLY PRICE (DEF SOUL/ROCK LAND/NTERSCOPE)
{F YOU LOVE ME ANYWHERE
1211315 | it conpimion (ELEKTRAVEEG) 5|23|30 112 FEATURING LIL'Z (BAD BOY/ARISTA)
LOVE IS BLIND Recurrents are titles which have appeared on the Hot R&B/Hip-
L3 | & | 2| 6k rear FAITH EVANS (RUFF RYDERSANTERSCOPE) Eﬁﬂf‘&%ﬁis%‘ for more than 20 weeks and have dropped

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

=

97 THE 6TH SENSE (EMI ,}gnl ASCAP/Gifted Pearl
ASCAP/Senseless, BMI/Songs 0f Universal, BMI) HL

4 85 (Dmﬁn store, ASCAP/Ghetto Street Funk, ASCAP/ano South,

ASCAP/Music Of Windswept, ASCAP/Gnat Booty,
ASCAP/Chrysalis, ASCAP)

55 ANYTHING (Lil Lu Lu, BMI/EMI Blackwood, BMIHollis,
BMI/Food, Water & Shelter, ASCAP/Co (n nt Control) HL

87  BABY DONT CRY (KEEP YA HEAD oshua's Dream,
BM[/SonFsm Unwversal, BMI/Jury eFever BMI/EMI Blackwood,
BMI/Soulvang, BMI/Thug Nation, MI/SuE AP/WB,
ASCAP/Foxbeat, ASCAP nlversal ASCAP) HL/WI BM

17 BEST OF ME }Anm BMI/Warner-Tamerlane, BMI/Swizz
Beatz. ASCAP/Siyeeda's, ASCAP/Teron Beal, BMI/BMG Songs,
ASCAP/Jag'wons, ASCAP/Kanma BMI/EMI Aprii, ASCAP/Justm
Combs, ASCAP) HL/WBM

11 BIG PIMPIN' (Li Lu Ly, BMI/EMI Blackwood, BMINVirginia
Beach, ASCAP/I Love K, ASCAP/Zomba, ASCAP/Pimp My Pen
Infernational, ASCAP) HL/AWBM

56 BOUNCE (Cal- Rock, ASCAP/EMI Virgin, ASCAP)

80 BREAK I00L (Rah Digga, ASCAP/Pete Rock, ASCAP/Dayna's

43 CA*'T STAY {Cherry River, BMI/Songs Of DreamWorks,
BMU/Gee Jaz, BMi/MaMa Bev's. BMI/O! God,
ASCAPAUmwversal-| Pol*Gram International, ASCAP) CLM/WBM

72 CHERCHEZ LAGHOS (Warner-Tamerlane, BMI/Browder And
Darnell, BMI) WBM

85 CHIN CHECK (Gangsta Boogie, ASCAP/WB, ASCAP/AI't
Nuthin' Goia' On But FUnkmé ASCAP/My Own Chit, BMI/EMI
Blackwood, BMI/MC Ren, ASCAP, L/\r]B

88 COME BACK IN ONE PIECE (Boomer X, ASCAP/Six Shot,
BMI/DJ Irv, BMI/Famous, ASCAP/Herbilicious, ASCAP/Black
Fountain, ASCAP/Bnd eport, BMI/Rubber and
BMI Universal-Son s P0I¥Gram International, BMI)

68 DA BADDEST B** fina BMI/Flrst N‘ Gold, BMI)

29 DANCE TONIGHT (U moe ASCAP/Coal Ab
ASCAP/Watermelon Girl, BMI/Ensy BMI/UmversaI PolyGram
International, ASCAP/T 06' Toni! Tonel, ASCAP)

91 DO IT (Shedogs, ASCAP/DLO, ASCAP/Pastor Troy, BMI)

52 EVERYDAY (Universal- Songs of Pol¥) ram International,
BMI/Lady Diamond BMI/UmversaI olyGram International,
ASCAP/Ah choo, ASCAP

n K YOU (WB, ASCAP/Am‘t Nuthin' Goin' On But Funking,
ASCAP/My Own Chit, BMI/EMI Blackwood, BMIAn The Water
ASCAP/Loat D Loose Leaves, ASCAP/B Yacht ASCAP) HL/WBM

82 GAME DON'T WAIT (Andre Youn ASCAP/WI AP/AIn't
Nuthm Gow’ On But Funiing, AP/Warren 6. ASCAP/Nate

BMI/M QOwn Chit, B I/Hennessy For Eve one BMINoco,
BNﬁéEMI April, ASCAP/EMI Biackwood, BMI) H
69 G'D UP (Dimetime, ASCAP/EMI Blackwood. BMI/My Own Chit,

BMI)

67  GET ALONG WITH YOU (EMI Blackwood, BM(/The Waters of
Nazerath. BMI/EMIA ril, ASCAP/Chase Chad, ASCAP) HL

23 GETITONTONITE (Montell Jordan, ASCAP/Famous,
ASCAP/Chubb ASCAP/PLX, ASCAP/Tobaki, ASCAP/Levars
Cribb, ASCAP/Warner/Chappell GmbH Germany/W8,
ASCAP/Emtmn Loll&op ¢ MA/Warner Tamerlane BMI) HL/WBM

66 N (Money Mack, BMI)

94 GIRLS ALL PAUSE (Antraphll BMI/Shamn Hill, BMI/Bink Dog,

SESAC)

25  GIVE ME YOU (Realsongs, ASCAP) WBM

30 HE CAN'T LOVE U (Them Damn Twins, ASCAP/Babyboy's
Little, SESAC/Noonnrne ASCAP)

1 HE WASN'T MAN ENOUGH (Rodney Jerkins, BMI/EMI
Blackwood, BMI/Fred Jerkmslll BMI/Enshfn BMI/LaShawn
Daniels, ASCAP/EMI April, ASCAP/T And Me, P) HL

3 EOT EOXSZC(M?SS Contusion, ASCAP/WB, ASCAP/Vugmia

eac

41 {HOT $**T) COUNTRY GRAMMAR {Jackie Frost,
BMI/Careers-BMG, BMI/Pubhshmﬁ Designee, BMi/Unwersal,
ASCAP/Basement Beatz, AS

45 HOW LONG (Yellow Man, BMI/BunerJlnx BMI/Hicklo,

ASCAP/Solideas, BMI/Hltco BMI/Voca ASCAP/Merokee,

ASCAP/La Rge Variety, ASC)

OLL (Annie M MI)
83 I DO (Doﬁed Llne BMI/12 & Under BMi/Stam U well,
SCAP/Pmk Jeans, SESAC/Precision, SESAC)

15 N'T WANNA (vaked Under M Clothes, ASCAP/Chrysalls
ASCAP/Scanu SESAC/Noontime South, SESAC/K|
ASCAP/Bubba Gee, BMI/Nuontlme Tunes, BMI)WBM

40 IF YOU OON'T WANNA LOVE ME (Famous, ASCAP/Tunes On
}he Ver%e ot Insamty ASCAP/Mo Better Grooves, ASCAP/Juicy
yme, A

62 | LEARNED FROM THE BEST (Realsongs ASCAP) WBM

59 | LIKE DEM GIRLZ (Swole, ASCAP/STD, A

24 | LIKE IT (Cyptron, BMI/EMI Blackwood, BMI/Soundtron BMI)HL

53 I'M HERE (EMI Bnl ASCAP/Sharlo's Bream, ASCAP) H

89 IMPERIAL (Rah g2, ASCA Ziah's BMl/Warner»
Tamerlane BMI/Who-Oh )W BM

57  INCOMPLETE (Montell Jordan ASCAP/Famous,
ASCAP/Hudson Jordan ASCAP/AImo ASCAP) HL

32 | NEED A (Money Mack, EMi)

60 ISTHIS PAIN OUR PLEAS&RE (EMI April, ASCAP/Mint
Facturz ASCAP)

21 IT'S SO HARD (Let Me Show You, ASCAP/Joe Cartegena,
ASCAP/JeII(s Jams, ASCAP/Young Lord, BMI/Jamce Combs,
BMI/EMI Blackwood, BMI/Firm Body, BMI) HL

44 [TWASN'T ME (Famous, ASCAP/Tunies On The Verge Of
Insanity, ASCAP/Mo Better Grooves, ASCAP/Honey From
Missourt, ASCAP/Orenthal "0.J." Harper, ASCAP/} andacy
ASCAP/AnControI ASCAP/Music Of mdswegt ASCAPY HL

6 | WANNA KNOW (Zomba, ASCAP/Kiely, ASCAP/Conversation
TméSCAP/EMIApnI ASCAP/Foray, SESAC/1972, SESAC)

3 IWISH (Tom, ASCAP/Mike City, BMI)
36  LEFT, RIGHT, LEFT (Tight 2 Def, ASCAP)
2 LETS GET MARRIED (éo So Def, ASCAP/EMI April,
SCAP/Them Damn Twms ASCAP/Babyboys Little,
ESAC/Noontlme SESAC,
50  LISTEN TO YOUR MAN (Jus N{Jhs Dream, SESAC/Caravans Ot
bledar SESAE/MuItlsongs BMG, SESAC/Zomba, ASCAP/Fe-

90 Lovt ME NOW (EMI April. ASCAP/Salaam Remi,
ASCAP/Sony/ATV Tunes, ASCAP/Huss Zwlrl%\l ASCAP,
Blackwood, BMI/Johete ASCAP/T- Bu¥ ASCAP/Naugh! ASCAP)HL

42 LOVE SETS YOU FREE {Big Beautiful Dne ASCA It ony/ATV
Sonis BMI/Nmth Street Tunnel, ASCAP/EM fnl
ASCAP/Philmore, ASCAP/Universal, ASCA H

58 LOVING EACH OTHER 4 LIFE (oncla, BMI)

4 MARIA MARIA (Sony/ATV Tunes, ASCAP/Hus: s Zwingh,
A%PﬂeBass BMI/EMI Blackwood, BMI/SteIIabella ASCAP)

21 MR.T00 DAMN GOOD (Divided, BMI/Zomba, BMi/Lil' Mab,
BM|/Warner-Tamerlane, BMI) Wi
61 THE NEXT EPISODE (WB, ASCAP/Ain't Nuthin' Goin' On But
Funkin ’a ASCAP/Hard Workin Black Folks, ASCAP/M%Own Chit,
?MI/E IBlackwood BMI/Loot On Loose Leaves, ASCAP/Big
acht,
26 NO LOVE (I M NOT USED TO) (Warner-Tamerlane,
BM!/Bobble And D), BMI) Wi
81 NO MORE {Eddie F., ASCAP/Shara s, ASCAP/WB, ASCAP/I
Want My Daddy's Records, ASCAP/Universal-PolyGram
Intemational Tunes SESAC/Jahqae Joints, SESAC)
49 NO MORE RAIN (N THIS CLOUD) (Universal- Sungs of
é(}ram Internatlonal BMI/Lady Diamond, BMI/October 12th,
SCAP/Hitco South, ASCAP/Music Of Wind sweR
ASCAP niversal-PolyGrar International, ASC P/Copyright

Control) WBM
39 ONCE UPON A TIME (Montell Jordan, ASCAP/Famous,
ASCAP/Sh 1pAnd Shep. ASCAP/Hudson Jordan, ASCAF) HL
45 T STAND (First N' Gold, BMI/Ju:cy Tyme ASCAP)
T OPEN MV HEART (EMI Apnl ASCAP/FIyte
ASCAP/Minneapolis Guys ASCAP/hbranda ASCAP/Jamyo BMI) HL
9 PARTY UP (UP IN HERE; )(BoomerX ASCAP/Swizz Beatz,
ASCAP/Ruff Ryder-Dead Game, ASCAP,
84 PITCH IN ON A PARTY (Way 2 Quik, ASCAP/Protoans, ASCAP)
71 READY (Famous, ASCAP/Tunies On The Ver%s: Insanty,
ASCAP/Mo Better Grooves, ASCAP/HaIe Yea SESAC/Kandacy
ASCAP/Air Control, ASCAP/EMI April, ASCA!
33 THE REAL SLIM SHADY (Eight MJ le Style, BMI/Famous
ASCAP/Ain't Nuthin’ Goin’ On But Funking, ASCAP/Windswept
II, ASCAP/Flvecard ASCAP/Elvismambo, ASCAP/Strawberry

18 THE RETURN OF THE DIAZ BROS. (Ensign, BMI/Melaza,
ASCAP/T-Boy, ASCAP/Bouncemasta, ASCAP

35 RYDE OR DIE, CHICK (EMI April, ASCAP/Justin Combs,
ASCAP/Sheek "Louchion, ASCAP/Jag'wons, ASCAP/Pantero's,

ASCAP) HL

12 SAY MY NAME (EMI Blackwood, BMI/Rodney Jerkins,
BMI/Ensng BMI/Fred Jerkins I, BMI/Beyonce, ASCAP/Le
Toya, ASCAP/Kelendria, ASCAP/LaTavia, ASCAP) HL

64 SEND IT ON (Universal-PolyGram International, ASCAP/Ah-
choo, ASCAP/Melodies Nside, ASCAP/Songs Of Universal,
BMI/Eaby Diamond, BMI/Warner-Tamerlane, BMi/Stephanye,

Billboard.
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Hot R&B, Hip-Hop Singles Sales.

Compiled from a national sub-sample of POS (point of sale} equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

SoundScan®
]|
£1E|3 AEE
z E ] ES 5 1]
Lo || TITLE g o | 8| TITLE
3|2 | armist (IMPRINT/PROMOTICN LABEL) £ | | 2 | ARTIST UMPRINT/PROMOTION LABEL)
HOW
—~=l NO.1 B — | 1 | JT. TAVLOR (TAYLOR MADE)
HE WASN'T MAN ENOUGH LOVE SETS YOU FREE
1| 3 | Tom sraxton (LAFACE/ARISTA} 2 wis at No. 1 741 2| kELLY PRICE & FRIENDS (DEF SOULIDIMG)
@ 214 WOBBLE WOBBLE 03923 CAUGHT OUT THERE
504 BOYZ (NO LIMIT/PRIORITY) KELIS (VIRGIN)
4|2 SEPARATED 41| 47 | 37 | JIGGA MY N¥»**
AVANT (MAGIC JOHNSON/MCA) JAY-Z (ROC-A-FELLA/RUFF RYDERS/INTERSCOPE)
41314 MARIA MARIA 4214611 THONG SONG
SANTANA FEAT. THE PRODUCT G&B (ARISTA) SISQO (DRAGON/DEF SOUL/IDJMG)
505 |11 WHISTLE WHILE YOU TWURK 432813 BEST FRIEND
YING YANG TWINS (COLLIPARK} PUFF DADDY (BAD BOY/ARISTA)
@ 617 SHACKLES (PRAISE YOU) 44| 44|29 GIVE YOU WHAT YOU WANT (FA SURE)
MARY MARY (C2/COLUMBIA} CHICO DEBARGE (MOTOWN)
| LIKEIT THAT’S WHAT I'M LOOKING FORWHAT'CHU LIKE
1 7| SAMMIE (FREEWORLD/CAPITOL) 57113 DA BRAT (SO SO DEF/COLUMBIA)
81819 SAY MY NAME 461321 3 WHY CAN'T WE
DESTINY'S CHILD (COLUMBIA) DALVIN DEGRATE FEAT STEVIE ) (MAVERICK'WARNER BROS |
9 10|23 GET IT ON TONITE 471123110 HOW WE ROLL
MONTELL JORDAN (DEF SOUL/IDIJMG) 69 BOYZ (DOC HOLLYWOOD/HOME BASS)
101918 IF YOU DON'T WANNA LOVE ME 48130115 WHISPERS IN THE DARK
TAMAR (DREAMWORKS) PROFYLE (MOTOWN)
HOT $**T) COUNTRY GRAMMAR LEFT, RIGHT, LEFT
138 g\lELLY {FO' REEL/UNIVERSAL) 492929 DRAMA (TIGHT 2 DEF/TIGHT IV LIFE/ATLANTIC)
HOW LONG ANOTHER SAD LOVE SONG
K LV FEAT. SHAR) WATSON {LOUD/COLUMBIA) 0)38)8 SUBSTANZ (MAXIMUM CAPACITY)
131414 THANK GOD | FOUND YOU 5115634 | WANT IT ALL
MARIAH CAREY FEAT JOE & 98 DEGREES (COLUMBIA) WARREN G FEAT MACK 1D (G-FUNK/RESTLESS)
BOUNCE IMPERIAL
19 14 MIRACLE {(MAJOR TURNOUT/SOUND OF ATLANTA) @ 678 RAH DIGGA FEAT BUSTA RHYMES (FLIPMODE/ELEKTRAEEG)
THERE YOU GO i{F YOU LOVE ME
15)1n PINK (LAFACE/ARISTA) 53 41|27 MINT CONDITION {ELEKTRA/EEG)
ONE NIGHT STAND 4,5, 6
16 15(27 J-SHIN FEAT. LATOCHA SCOTT (SLIP-N-SLIDE/ATLANTIC) 5415928 SOLE FEAT JT MONEY & KANDI (DREAMWORKS)
1711219 1! LEARNED FROM THE BEST 55|49 | 35 U KNOW WHAT'S UP
WHITNEY HOUSTON (ARISTA) DONELL JONES {UNTOUCHABLES/LAFACE/ARISTA)
18 | 16 | 25 | HOT BOYZ 56|58 | 15 | STRAYED AWAY
MISSY “MISDEMEANOR" ELLIOTT {THE GOLD MIND/EASTWEST/EEG) TERRY DEXTER (UNIVERSITY/WARNER BROS.)
191201 5 | LIKE DEM GIRLZ 57|26 4 | HOW WE ROLL
LIL JON & THE EAST SIDE BOYZ (BME) 69 BOVZ FEAT DT THE INCREDIBLE HULK AKE.DOC HOLLYWOODMOME BASS)
READY HOLE IN THE WALL
20|18) 9 N-TOON (DREAMWORKS) 3860 4 MEL WAITERS (WALDOXY/MALACQ)
STILL IN MY HEART STEP TO THIS
a1 TRACIE SPENCER (CAPITOL) 9|53 28 MASTER P FEAT. D.1.G. (NO LIMIT/PRIORITY)
DOIT WHEN U THINK ABOUT ME
@ 312 RASHEEDA FEAT. PASTOR TROY & RE RE (D-LO} 60|52 10 VOICE V (KAMIKAZE/MCA)
24/7 IF1 COULD TURN BACK THE HANDS OF TIME
2324|123 KEVON EDMONDS (RCA) 616433 R. KELLY (JIVE)
HE CAN'T LOVE U PRETTY BLACK WOMAN
“i2| JAGGED EDGE (SO SO DEF/COLUMBIA) 62]55| 8 AMON RASHIDI (HOMETOWN)
GOT YOUR MONEY THE PLATFORM
52512 OL’ DIRTY BASTARD FEAT. KELIS (ELEKTRA/EEG) —|6 DILATED PEOPLES (ABB/CAPITOL)
26|27 7 | FABULOUS 64| 61 | 15| YOU CAME ALONG
DA FAT CAT CLIQUE FEAT. MAY B (DFCC/.447/ME & MINE) BEVERLY (YAB YUM/ELEKTRA/EEG)
A! MR. LOVER
@ shjl BLACK ROB (BAD BOY/ARISTA) 65|54 1 LT. STITCHIE {PRG/DEH TYME)
IT'S SO HARD SOUTHERN GUL
37| 7 BIG PUNISHER FEAT DONELL JONES (LOUO/COLUMBIA) 66| 62| 39 ERYKAH BADU FEAT. RAHZEL (MOTOWN)
DANCIN' 15 MINUTES
3|2 GUY (MCA) 67|65 34 MARC NELSON (COLUMBIA)
| WISH ILL BOMB/CONFRONTATION
4|3 CARL THOMAS (BAD BOY/ARISTA) —|7 FUNKMASTER FLEX & BIG KAP FEAT. LL COOL J {DEF JAMADIMG)
ANYTHING/BIG PIMPIN' LEFT & RIGHT
3|8 JAY-Z (ROC-A-FELLAVDEF JAM/IDJMG) 69 | 66 | 25 O'ANGELO (CHEEBA SOUND/VIRGIN)
@ 45 ( 4 | THINGS I'VE SEEN 70| 71| 27 | DAMN (SHOULD'VE TREATED U RIGHT)
SPOOKS (ANTRA/SHERIDAN SQUARE/ARTEMIS) SO PLUSH FEAT JA RULE (DARKCHILD/EPIC)
GET UP KEYS
33|31 |24 AMEL LARRIEUX (550 MUSIC/EPIC) 116318 LATANYA (TVT)
‘DU HUT UP
341362 SNOOP DOGG PRESENTS THA EASTSIDAZ {DOGG HOUSE/TVT) @ —1 TRICK DADDY FEAT DUECE POPPITO, TRINA, CO (SLIP-N-SLIDEATLANTIC
PARTY UP (UP IN HERE) SPEND MY LIFE WITH YOU
@ 4812 DMX (RUFF RYDERS/DEF JAM/AIDJMG) 735045 ERIC BENET FEAT. TAMIA (WARNER BROS.)
STAY THE NIGHT GET NONE
364031 IMX (MCA) 14|68 (30 TAMAR FEAT. J.D. & AMIL (DREAMWORKS)
DOWN BOTTOM/SPIT THESE BARS THE 6TH SENSE
37|34 24 DRAG-ON & JUVENILE (RUFF RYDERS/INTERSCOPE) —|8 COMMON (MCA)

D Records with the greatest sales gains. © 2000 Billboard/BPI Communications and SoundScan, Inc.

10
3

63
9

2

95

BMI/Carbert, BMI) WBM
SEPARATED (Grindtime, BMI/Zomba, BMI/Tuff Huff, BMI)
SHACKLES (PRAISE YOU) (Tea Time, ASCAP/That's Plum's
Song, ASCAP/Nyrraw, ASCAP/EMI April, ASCAP) HL
SHUT UP (First N’ Gold, BMI/Trick N' Rick BMI/Ms Trina,
BMI/Duece, BMI/Watch My Music, ASCAP!
STAY OR LET IT GO (Rodney Jerkins. BMI/EMI Blackwood,
BMI/EMI April, ASCAP/Fred Jerkins Iil, BMI/Ensign,
BMI/Cancelled Lunch, ASCAP/Universal-Po Gram International,
ASCAP/Masong, ASCAP/LaShawn Daniels, ASCAP) HL/AWBM
STRANGE FRUIT (WB, ASCAP/GRE, ASCAP/Music Sales. ASCAP)
SUNDRESS (Parlane, ASCAP)
THANK GOD | FOUND YOU (Sony/ATV Sonis BMI/Rye Songs,
BMI/EMI April, ASCAP/FI me ASC)
THAT'S WHAT i'M LOOI N OR (Throwin' Tantrums,
ASCAP/Air Control, ASCAP/EMI April, ASCAP/So So Def, ASCAP) HL
THERE YOU GO {Shek'em Down, BMI/Hitco South,
ASCAP/KandaCy ASCAP/Air Control ASCAP/EMI Apnl

ASCAP/Pink Panther, ASCAP) HL
THINGS I'VE SEEN (Spooked Out, BMI/R.Dahrouge, ASCAP)
THONG SONG (Da Ish, ASCAP/Cop nght ControI/A Phantom
Vox, BMI/Warner-Tamerlane, BMI/
ASCAP/UnlversaI Pol DyGram Internatlonal ASCAP/T yme For

e, BMI/Son s Of DreamWorks, BMI) CLM/WBM

EAT HER LI EA LADY {Zomba, BMI/Tuff Huff, BMI/East
Memphis, BMI/irving,
THE TRUTH (ShukurAI Dln ASCAP/Hitco South, ASCAP/Ye
World, ASCAP/Nash Notes, ASCAP/Sony/ATV Tunes, AS P) HL
TRY AGAIN (Virginia Beach, ASCAP/WS, ASCAP/Herbilicious.
ASCAP/Black Fountain, ASCAP} WBM
U KNOW WHAT'S UP (EddleF ASCAP/DoWhatIGotta,
ASCAP/WB, ASCAP/BeIewa ASCAP/Universal-MCA,
ASCAP/Anthon SCAP/Rassmystena ASCAP/Rusty
Knuckles, ASCAP
UNTIL WE RICH (Gangsta Boc;gPe ASCAP/WB, ASCAP/Golden
;-Sn as)ASL(/I‘l'\l%/Umversal ASCAP/EMI April, ASCAP/Siet,

20
65

47

92

51

14

18
16

IK]

99

93

%

38

UNTITLED (HOW DOES IT FEEL) (Unwversal-PolyGram
lntematmnal ASCAP/Ah-choo, ASCAP/First Echo, ASCAP) WBM
WHAT'CHU LIXE (Throwin' Tantrums ASCAP/EMI April,
ASCAP/Air Control, ASCAP/So So Def, ASCAP/Wamer-
Tamerlane, BMI/Edition Lollipop, SESAC)

WHATEVER! (Divine Mill, ASCAP/WB, ASCAP/Fingaz Goal,
ASCAP/Son%s For Childrén, BMI/Uh Oh, BMI/Ensign, BMI)
WHAT'S THE DIFFERENCE (WB, ASCAP/Hard Workin Black
Folks, ASCAP/Famous, ASCAP/Eight Mile Style, BMI/Vaco,
BMI/He)nn%FMor Everyone, BMICity Housing, BMI/R Bembry,

WHEN YOU THINK OF ME (India B., BMi/Universal-Songs Of
PolyGram International, BMI/Putty Tat, BMI/jajapo,
ASCAP/Mitahn, ASCAP)

WHERE | WANNA BE (Check Man, ASCAP/WB, ASCAP/Ness,
N[%% Capone, ASCAP/Willanie, ASCAP/EMIApnI ASCAP)

WHISTLE WHILE YOU TWURK (CofliPark, BMI}
WHOA! (Still Diggin', ASCAP/BMG, ASCAP/EMI April,
ASCAP/Justin Combs, ASCAP/Diamand Rob, ASCAP/Harve
Prerre, BMI) HL
WHO RIDE WIT US (Pnilantra, ASCAP/Sharon Hill, BMI/D-
Dillinger, ASCAP/Karam's Kid, ASCAP)
WHY CAN'T WE (Steven A. Jordan, ASCAP/WB,
ASCAP/DeGrate, BMI/Grubworks, BMI) WBM
WHY NOT (Erick Sermon, ASCAP/Zomba, ASCAP/Slick Rick, BMI)
WOBBLE WOBBLE (Big P, BMI)
XXPLOSIVE {WB, ASCAP/Am‘t Nuthin' Goin' On But Funking,
ASCAP/Loot On Loose Leaves ASCAP/B¥
ASCAP/Sony/ATV Tunes, ASCAP/Phat Ca ASCAP/AntrapI'uI
BMI/Sharon Hill, BMi/Nate Dogg, BMI) HL/WI

EAR 2000 (Hennessey For Everyone, BMI/Voco BMI/Alexra,
BMI/W ASCAP/Hard Workin Black Folks, ASCAP) WBM
X(S)g OyEng (Zomba, ASCAP/II Wi, ASCAP/Mass Confusion,
#‘)g':( CHILD)(T ents Of Kedar, ASCAP/BMG, ASCAP/Hollow

i
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' (a7 [ 47 ] 54 [ 31 [ YOLANDA ADAMS eiexren se39cea 10981698 B8 MOUNTAIN HIGH...VALLEY LOW | 47
g s 48 45 4 13 VARIOUS ARTISTS THREE 6 MAFIA PRESENTS HYPNOTIZE CAMP POSSE 1
iz le o o= HYPNOTIZE MINDS 1883/LOUD (11 98/17.98) 1
r]_—: g %) %J E § §§ fr\v&?;!ﬁz NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FDR CASSETTE/C;)ITLE §§ NEw > ! TUPAC SHAKUR HERB ‘N SOUL SOUNDS 5437 7/LIGHTYEAR (11.98/16 98) THE LOST TAPES 49
—=mi NO. 1/HOT §HOT BEBUT — 50 | 85 30 | SOLE DREAMWORKS 4501 18/INTERSCOPE (11.98/17.98) IR} SKIN DEEP | 27
@ NEWD | | JOE JIVE 41703 (11.98/17.98) T MY NAME IS JOE 1 51 | 49 | 43 | 31 | BRIAN MCKNIGHT A2 MOTOWN 153708/UNIVERSAL (12 98/18.98) BACK AT ONE 2|
52 28 2 SOUNDTRACK GHOST DOG: THE WAY OF THE SAMURAI — THE ALBUM
—eall GREATEST GAINER B WU-TANG/RAZOR SHARP 63794*/EPIC {11.98 E/16.98) 28
)| o 2 | CARL THOMAS BAD BOY 73025/ARISTA (10.96/16.98) EMOTIONAL | 2 53 | 44 | 37 | 32 EJ/FE RAYDERS S — UZLg%Tlggg)ERE BE... EVE—RUFF RYDERS' FIRST LADY 1
3 1 2 | DA BRAT 50 S0 DEF/COLUMBIA 69772+/CRG (11.98 EQ/17.98) UNRESTRICTED | 1 54 | 46 | 47 | 18 | 2PAC + OUTLAWZ A AMARU/DEATH ROW 430413°/INTERSCOPE (12.98/18.981  STILL | RISE 12 ]
@ 4 5 21 SISQO A° DRAGON/DEF SOUL 546816*/IDJMG (12.98/18.98) __UNLEASH THE DRAGON 2 55 40 a4 19 | JUVENILE A CASH MONEY 542179/UNIVERSAL (12.98/18.98) THA G-CODE 1
5 | 2 2 5 SOUNDTRACK BLACKGROUND 49052*/VIRGIN (11.98/17 98) ROMEO MUST DIE — THE ALBUM 1 | 56 52 48 28 | SOUNDTRACK @ COLUMBIA 69924/CRG (11.98 £Q/17.98) THE BEST MAN 2
6 | 3 1 4 BIG PUNISHER LOUD/COLUMBIA 63843*/CRG (11.98 EQ/17.98) YEEEAH BABY 1 57 55 63 7 METHRONE CLATOWN 2000 {11.98/16.98) I8 MY LIFE 55
1 ! 5 6 19 DMX A*® RUFF RYDERS/DEF JAM 546933*/IDJMG (12.98/18.98) --AND THEN THERE WAS X 1 58 53 51 19 | SOUNDTRACK PRIORITY 23123+ (11.98/17.98) NEXT FRIDAY 5
8 | 6 | 11| 17 | YA ssssrzome 12018 VOL. 3. LIFE AND TIMES OF S. CARTER | | NEWD | | | WILLIAM BECTON AND FRIENDS B2K: PROPHETIC SONGS OF PROMISE | s
9 [ 9 | 9 | 23 | DR.DREA"AFTERMATH 490486*/INTERSCOPE (12.98/18.98) DR. DRE —2001 | 1 58 [ 50 | 17 | TRINI-TEE 5:7 it asossoinrenscope (1981798 SPIRITUAL LOVE | 41
(1_0) 13 15 | 28 | DONELL JONES @ UNTOUCHABLES/ILAFACE 26060/ARISTA (10.98/16.98) ~ WHERE | WANNA BE 6 61 | 60 | 5 | 24 | MONTELL JORDAN @ DEF SOUL 546714/IDJMG (11.98/17.98) GET IT ON...TONITE 3
11 [ 7 | 8 | 7 | GERALD LEVERT EASTWEST 62147/EEG (11.9817.98) G| 2 | [62] 31 [ 27 [ 34 | SOUNDTRACK @ ve atess: (119517.98 THEWOOD | 2
12| 8 | 7 | 5 | JCECUBE o emormiionizss WAR & PEACE VOL. 2 (THE PEACE DISC) | | 70 | — | 2 | THE PHAT CAT PLAYERS PARLANE 34044 (15.98 CD) [l MAKE IT PHAT, BABY! | 63
3] 10 4 5 | DRAG-ON RUFF RYDERS 490608*/INTERSCOPE (11.98/17.98) OPPOSITE OF H20 | 2 64 | 57 | 55 | 21 | THE NOTORIOUS B.l.G. A’ BAD BOY 73023*/ARISTA (11.98/17.98) BORN AGAIN 1
1w 10 7 BLACK ROB @ 540 807 73026+/ARISTA (11 98/15.98) LIFE STORY 1 NEWD | | VARIOUS ARTISTS THUMP 571103 (10.98/15.98) LOWRIDER SOUNDTRACK 13 | 65
|15 [ 14 [ 12 | '8 | BONE THUGS-N-HARMONY A RUTHLESS 635176pC (1198 EQ1798)  BTNHRESURRECTION | 1 66 | 59 | 7 | 25 | LIL'WAYNE A CASHMONEY 153919UNVERSAL (11.98/17.98) THABLOCKISHOT | 1
16 | 11 3 4 | RAH DIGGA FUPMODE/ELEKTRA 62386*/EEG (11.98/17.98) DIRTY HARRIET | 3 67 | 64 | 58 ] S1 | METHOD MAN/REDMAN A DEF JAM 546609 DIMG 111.98/15.38 BLACKOUT! !
' 17 19 v JAGGED EDGE ® 50 S0 DEF/COLUMBIA 69862/CRG (10.98 £Q/17.98) I E. HEARTBREAK 1 68 56 60 10 AMEL LARRIEUX 550 MUSIC 6974 1/EPIC (11 98 EQ/16.98) INFINITE POSSIBILITES 21
18 | 18 | 39 | DESTINY'S CHILD A’ COLUMBIA 69870+/CRG (11 96 QL7 58) THE WRITING'S ON THE WALL | 2 69 | 54 | 45 | 4 | SOUNDTRACK LOUD/COLUMBIA 62197+/CRG (11.98 EQ/17.98) BLACK AND WHITE | 43
NEWD | 1 TONY TOUCH ToMMY 80Y 1347 (11.98/17 98) THE PIECE MAKER 19 70 | 65 | — 2 E.S.G. WRECKSHOP 5552 (11.98/16.98) CITY UNDER SIEGE | 65
5| % - ?RICK DADDY 00K OF THUGS. CHAPTER ALK VERSE 47 71 | 66 | 65 | 23 | KURUPT ANTRA 2001*/ARTEMIS {10.98/16.98) THA STREETZ IZ A MUTHA 5
SLIPN-SLIDE/ATLANTIC 83275+/AG (10.98/17.98) . — 8 12 61 52 5 TAMAR DREAMWORKS 4501 10/INTERSCOPE (8.98/12 98) TAMAR 12
2 | 19 | 21 | 39 | MACY GRAY A’ EPic 60490 (1198 EQ/17.98) ONHOWLIFEIS | § 73 | 62 | 59 | 7 | AL JARREAU GRP 54788476 (11 98/17.98) TOMORROW TODAY | 43
22 | 16 | 17 | 5 | TRINA SUP-NSLIDEATLANTIC 83212+/AG (10.98/16.98) DA BADDEST B***H | 11 74 | 71 | 64 | 23 | BOB MARLEY @ TUF GONGISLAND 546404+10vG (11 98117 081 CHANT DOWN BABYLON | 21
23 21 22 11 DRAMA @ TIGHT Iv LIFE/ATLANTIC 83306*/AG (10.98/16.98) CAUSIN' DRAMA 1 75 67 61 8 J-SHIN SLIP-N-SLIDE/ATLANTIC 83256+/AG (10 98/16.98) MY SOUL, MY LIFE 20
27 | 24 | 14 | D'ANGELO A CHEEBASOUND 48499"VIRGIN (11.98/17.98) vooDoo | ! 76 | 68 | 62 | 11 | JEFFREY OSBORNE PRVATE VUSCE2170WINDHAM HILL (10981698)  THAT'S FORSURE | 50 ]
25 | 15 | 13 | 4 | COMMON mca 111970* (11.98/17.98) LIKE WATER FOR CHOCOLATE | 5 | @ 79 | 90 | 16 | KELIS VIRGIN 47911* (11.98/16.98) KALEIDOSCOPE | 23
% | 2| 20| s !@&5%%3190%“%2/517_98) WWF: WORLD WRESTLING FEDERATION — AGGRESSION | 1g 77 | 69 | 47 | BLAQUE A TRACK MASTERS/COLUMBIA 68987/CRG (11.98 EQ/17 98) BLAQUE | 23
97 | 25 | 25 | 36 | MARY J. BLIGE A MCA 111929" (11.98/17.98) MARY 1 | 79 | 74 | 67 | 58 | GINUWINE A 550 MUSIC 69598"/EPIC (11.98 EV17.98) 100% GINUWINE 2
28 | 26 | 23 | 3 | PINK Larace 26062/aRISTA (1198/17.98) _ CAN'T TAKE ME HOME | 23 80 | 72 | 72 | 6 | HEZEKIAMWALKER & THE LOVE FELLOWSHIP CRUSADECHOR  pamiLy aFFaiR | 7
|2 | 2| 1|5 THE MURDERERS  iowciiogiyos IRV GOTTI PRESENTS... THE MURDERERS | 2 | 81 | 69 | 53 | 13 | GUY mMCA112054(119817.98) o .y s
[ 10 2 16 8 BEANIE SIGEL ROCA-FELUVDEF JAM 54662 1+/DJMG (11.98/17.98) THE TRUTH ? 97 70 20 | FUNKMASTER FLEX & BIG KAP @ DEF JAM 538258*/DJMG (11.98/17 98)  THE TUNNEL 3
NEWD | | | SOUNDTRACK OVERBROOK 39001/NEW LINE (12.98/17 98 LOVE AND BASKETBALL | 31 ;i 28 285 BEELOW SALINPRIVATE | 417105UNIVERSAL (10.58/16.98) (T8 BALLAHOLIC 324
1 MARIAH CAREY A’ COLUMBIA 63800*/CRG (11 98 EQ/17.98) RAINBOW
: B ®|L g‘g\lﬁgagU?E%%g'%ng;S‘/\sgg)'DAZ ® _SNOOP DOGG PRESENTS THA EASTSIDAZ 2 91 | 95 | 21 | ROME J1) 7442/GROUND LEVEL (11.98/17 98) ROME 2000 THANK YOU | 48
33 | 30 29 30 | ANGIE STONE @ ARISTA 19092 (11.98/17.98) BLACK DIAMOND 9 86 89 74 | 2PAC A° AMARU/DEATH ROW 490301 */INTERSCOPE (19.98/24,98) GREATEST HITS 1
35 | 39 | 6 | SAMMIE FREEWORLD 23168/CAPITOL (8.98/12.98) FROM THE BOTTOM TO THE TOP | 29 87 | 82 | 76 | 101 | DMXA®RUFF RYDERS/DEF JAM 558227+/IDJMG (129811898  IT'S DARK AND HELL 1S HOT | 1
350 29 | 3 52 | ERIC BENET @ WARNER BROS. 47072 (10.98/16.98) A DAY IN THE LIFE 6 88 | 80 | 79 | 47 | JENNIFER LOPEZ A7 WORK 69351/6PIC (11,98 EQ/L7.98) ON THE 6 3
i__ 33 30 13 | THE LOX RUFF RYDERS 490599*/INTERSCOPE (12.98/18.98) WE ARE THE STREETS 2 89 | 83 71 26 | CHICO DEBARGE MOTOWN 153263/UNIVERSAL (11.98/17.98) THE GAME 6
(D] 41 | 42 | 2 | KEVON EDMONDS rca67704 (10981698 247 | 15 90 | 76 | 73 | 75 | WHITNEY HOUSTON A arisTa 19037+ 1198/1798) MY LOVE IS YOUR LOVE | 7
38 | 36 [ 33| 5 | FREDHAMMOND & RADICAL FOR CHRIST PURPOSE BY DESIGN | 13 91 | 75 | 75 | 18 | GOODIE MOB. @ LaFACE 26064*/ARISTA (10.98/16.98) WORLD PARTY | 8
39 | 38 | 32 | 23 | NASA COLUMBIA 63930+/CRG (11.98 EQ17.98] T NASTRADAMUS | 2 NEWD | | | DALVIN DEGRATE MAVERICK 47625WARNER BROS. (119817.08) B MET.AMOR.PHIC | 92
40 | 39 | 34 | 39 | HOT BOYS A CASHMONEY 153264/UNIVERSAL {11.98/17.98) GUERRILLA WARFARE | 1 | 93 | 92 | 86 | 21 | QTIP @ apista 2001 146197ARISTA (11.98/17.98) AMPLIFIED | 4
41 | 37 | 36 | 23 | YOUNGBLOODZ GHET-C-VISION/LAFACE 26054+/ARISTA (10.98/16.98)  AGAINST DA GRAIN | 21 94 NEWD | 1 | 69 BOYZ JAKE/IDOC HOLLYWOOD 490636/HOME BASS (11.98/17.98) 2069 | 94 |
42 | 38 | 35 | 48 | DAVE HOLLISTER @ DEF SQUADIDREAMWORKS 450047INTERSCOPE (11981798 GHETTO HYMNS | 5 85 83 | — | 2 | DR S kg BOTH SIDES OF THE BRAIN | 63
43 | 43 | 40 | 77 | JUVENILE A® CASH MONEY 153162/UNIVERSAL (11.98/17.98) 400 DEGREEZ | 2 95 | 85 | 91 | 28 | MOS DEF @ Rawkus 50141+/PRIORITY (10.98/16.98) BLACK ON BOTH SIDES | 3
48 46 12 GHOSTFACE KILLAH @ WU-TANGRAZOR SHARP 69325+/EPIC (11.98 €017.98)  SUPREME CLIENTELE 2 RE-ENTRY | 52 B.G. @ CASH MONEY 153265/UNIVERSAL (11.98/17.98) CHOPPER CITY IN {'HE GHETTO 2
—=stli PACESETTER B—— 93 | 89 | 82 | 50 | SNOOP DOGG A no LT 50052+RiORITY (11 98117 98) NO LIMIT TOP DOGG | 1
51 49 61 EMINEM A* WEB/AFTERMATH 490287 */INTERSCOPE (12.98/18.98) THE SLIM SHADY LP l RE-ENTRY | 6 NUWINE REAL DEAL 0795 (10.98/16_.5 T GHETTO MISSION 9% )
46 | 42 | 38 | 6 | DEAD PREZ LOUD 1867" (10.98/16.98) LET'S GET FREE | 22 | NEWD | | | VARIOUS ARTISTS MAJOR LABEL/PYRAMID 75946/RHINO (16.98 CD) UNITED WE FUNK | 100

(O Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 mullion units (Diamond).
Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP 1s available. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact
shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 2000, Billboard/BPI Communications, and SoundScan, Inc.
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ARTISTS & MUS|C

BT Pushes Borders On “Still Life’

WHAT YOU NEED: Since em-
barking on his musical journey in
1995, contemporary trance/electron-
ic pioneer BT has released two
groundbreaking albums (“Ima” and
“ESCM?”), scored two No. 1 hits on
Billboard’s Hot Dance Music/Club
Play chart (“Remember” and the
Tori Amos-fueled “Blue Skies”),
scored two films (“Go” and the forth-
coming “Under Suspicion”), provided
the soundtrack for Sony PlayStation’s
video game “Die Hard,” collaborated
with Peter Gabriel on the music for
Britain’s New Year’s 2000 celebration,
and remixed for the likes of Madon-
na, Seal, Sarah McLachlan, and
Sasha.

Last year, BT (aka Brian Tran-
seau) enjoyed his third top 10 single
on the Hot Dance Music/Club chart
with the wildly anthemic “Godspeed.”
A global sensation, “Godspeed” is one
of 11 featured tracks on the artist’s
new album, the wickedly textured
“Movement In Still Life,” which is
scheduled to street June 6 via Net-
twerk America Records.

Heavenly, to say the least, “Move-
ment In Still Life” finds BT, once
again, pushing the borders of dance
musie. It also finds him delivering
full-on vocals on two guitar-etched
(think Kim Deal!), beat-savvy tracks:
“Satellite” and “Shame.” If promoted
and marketed properly, both could
easily find homes at alternative rock
radio.

Similarly, tracks like the jangly,
big-beat flavored “Never Gonna
Come Back Down” (with vocals by
Soul Coughing’s Doughty) and the
caustic, breakbeat-skewed “Smart-
bomb” should have no problems cross-
ing over.

For us, though, we can’t get enough
of “Dreaming,” “Running Down The
Way” (co-produced by Hybrid), and
“Mercury And Solace,” which are
steeped in tech-house, drum’n’bass,
and trance rhythms, respectively.
Now, consider the following: All three
songs feature the celestial vocals of
Opus 3’s Kirsty Hawkshaw. How do
you say “gorgeous”™?

And before ya start wondering,
“Mercury And Solace” is, indeed, that
track that internationally revered
DJs like Sasha and Paul Qakenfold
have been sneaking into their sets of
late.

For those who are completely
enamored of Moby’s “Play,” well, pre-
pare yourself for “Movement In Still
Life.” You've been warned.

GET GET DOWN: It’s about time!
After a handful of singles on as many
labels (Tribal America, King
Street/Nite Grooves, Discomania
Germany, and Obsession Music
France, among others), New York-
based DJ/producer Jaymz Nylon
finally delivers his first full-length
album.

Issued via Irma Unlimited
Records, “Afrotech” is a delicious
amalgamation of Afro-Cuban
rhythms, jazzy electronica, soulful
house, and funky disco. What’s most

anee [
TRAX .
by Michael Paoletta

intriguing about the 13-track set is
how all these musical elements seam-
lessly meld together.

While tracks like “All For You”
(with vocals by Sokunthary Svay),
“Believe,” “Shango,” and “One
Nation” keep us coming back for
more, “New York Je T’adore” is,
hands down, the cream of this crop.
On it, Delphine Le Doujet provides
ample voeal sensuality atop a perco-
lating foundation that recalls such
disco nuggets as the Ritchie Fami-
ly’s “African Queens” and THP
Orchestra’s “Too Hot For Love.”
This jam is destined for dancefloor
domination. “Afrotech” is out Tues-
day (2).

On the same day, Irma Unlimited
is releasing the Black Mighty
Orchestra’s “To The Sky.” Produced,
conducted, and arranged by Irma’s
label manager/in-house producer,
Cesare “Black Mighty Wax” Cera,
the set features contributions from
producers and musicians who have
helped develop the label’s profile.
That said, the set is a mixture of old
and new tracks.

Fans of Brazilian-skewed jazz, "70s
soul, and classic house shouldn’t
ignore sublime tracks like “Rua
Escondida,” “Shibuya,” “Keep On
Loving On,” and “Give Me Your
Love,” which was originally released
in '91 under the Be Noir moniker.

Also included are fab reworkings of

the Doors’ “Light My Fire” and the
Jones Girls’ “The Sweetest Pain,”
both featuring the sweet vocals of the
one-named Elise.

SWELL BEATS: Fans of Hed
Kandi Records U.K. will be happy to
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

know the label is preparing to ship, on
Monday (8), the latest volumes from
two of its cooler-than-thou compila-
tion series—and both are quite essen-
tial, if ya ask us!

The lush, post-club two-disc set
“Serve Chilled Vol. 2” boasts such
dreamy tracks as Mandalay’s
“You're Beautiful,” Afterlife’s
“Falling Down,” Santessa’s “Eyes On
You,” Mono’s “Life In Mono,”
Morcheeba’s “The Sea,” Sven van
Hees’ “Tsunami (Inside My Soul),”
Zuco 103’s “Outro Lado,” Kate
Rogers’ “Fine,” and Blue States’
“Your Girl,” among others.

(Continued on next page)

HOT PLATE

= Gloria Estefan, “No Me Dejes
De Querer” (Epic single). Epic is
pulling out all the stops on Estefan’s
latest, which is culled from the
singer’s forthcoming Spanish-lan
guage album, “Alma Caribena.” With
six remixers on board, all musical
styles are covered, from underground
club (Citizens Kaned) and progres-
sive house (Tim Rex and George
Calle) to trance (Richie Santana)
and Latin (Pablo Flores). What’s
truly breathtaking, though, is Este-
fan’s vocals riding atop Colourcod-
ed’s breakbeat-enhanced restructur-
ing. Highly essential—too bad Epic
has no plans to release these mixes
commercially.

* Madison Avenue_“Don’t Call Me
Baby” (Columbia single). Already a
smash throughout Europe for this
Australian duo, “Don’t Call Me Baby”
now appears poised for similar sue
cess in the U.S.—and for very good
reason. Cheyne Coates provides the
feline Crystal Waters-like vocals,
while remixers the Dronez and
Alexander Purkart turn the beat
around. Out May 23,

* Olive, “I'm Not In Love” (Mav-
erick single). Clocking in at just
under 12 minutes, DJ Skribble and
Anthony Acid’s Acid Trance Club
mix is quite the cathartic journey,
with percussion rolls, synth swells,
and hands-in-the-air breakdowns—as
well as Ruth-Ann Boyle's heavenly
vocals—forming its rock-solid foun-

dation.

* Saint Etienne, “How We Used
To Live” (Mantra Recordings U.K
single). After a too-long hiatus, fave
U.K. trio returns with this sublime
piece of melancholic pop. Was it worth
the wait? You bet! While there are no
uptempo mixes (yet), lounge lizards
are already embracing the atmos-
pheric slo-mo restructurings of both
Dot Allison and Aim.

= Paul Van Dyk Featuring Saint
Etienne, “Tell Me Why (The Riddle)”
(Mute single). For those who can’t get
enough of Saint Etienne lead singer
Sarah Cracknell’s beautiful voice,
along comes this euphoric trance epic
courtesy of Van Dyk.

» Coldfeet, “Pussyfoot” (Compost

Records Germany single). Miss the
days when alternative-leaning per-
cussion workouts like Liquid Lig-
uid’s “Cavern” and ESG's “Moody”
ruled dancefloors? If so, look no fur-
ther than “Pussyfoot.” If it’s deep,
dark, and delicious ya want, check out
the overhaul by the Triiby Trio.

Good Looking’s Bukem Debuts

BY RICK SALZER

NEW YORK—For the past 10
years, the name LTJ Bukem has
been synonymous with innovation
in the UK. drum’n’bass scene. As a
producer, label head, A&R director,
and DJ, Bukem—aka Danny
Williamson—has undeniably made
his mark on the music community.
Y

LTJ BUKEM

From his label’s humble begin-
nings, Bukem, along with business
partner Tony Fordham, has built
London-based Good Looking Rec-
ords into an internationally revered
imprint.

The Good Looking Organisation
now handles most aspects of the
music business in-house, including
design, promotion, and manage-
ment. Artist/DdJ bookings are han-
dled by Apex International, a sub-
sidiary of Good Looking.

From Bukem’s first commercial
release on Good Looking
Records—1990’s “Demon’s
Theme”—the label has slowly
amassed a respectable catalog,
including such DJ-mixed compila-
tion series as “Logical Progres-
sions,” “Earth,” and “Progression
Sessions.”

Earlier this year, the label
debuted the first three volumes of
a new compilation series, the non-
mixed “Points In Time,” which fea-
tures classic tracks from Good
Looking’s vaults that have never
before been available on CD. Vol-
umes 4-6 streeted April 4.

Over the course of 10 years,
Good Looking Records delivered
ample product, yet a certain some-
thing was missing: a solo album
from the label’s mastermind.

On March 27 the label issued Bu-
kem’s debut album, “Journey In-
wards,” in Europe. The two-disc
set was released April 4 in the U.S.
by Kinetic Records, which licensed
the album from Good Looking and
which has a multi-album deal with
Good Looking for all future Bukem
product.

Bukem’s songs are published by
Warner/Chappell.

“It has been a long road to final-
ly get my debut album ready,”
explains Bukem. “I spent about one
year in the studio and came up with
the bulk of what is now the 14
tracks that make up ‘Journey
Inwards.””

In the years that Bukem has
been creating dancefloor rhythms,
many industry insiders have won-

dered whether or not Bukem would
ever get around to recording an
actual album.

“T had 15 years of music ringing
in my ears,” the artist says. “My
life had been spent listening to
everything from hip-hop, house,
and drum’n’bass to soul and funk.
It wasn’t easy to get what I want-
ed out of my head and onto the
soundboard. When it finally did all
come together, I was as happy as
all the people asking and waiting
for the album.”

On March 27 Bukem began a
tour of the U.S., which he says is
targeting 20 cities.

“At one point I will be going back
to England to do my DJ residencies
at clubs like Ministry of Sound and
Shepherd’s Bush Empire,” Bukem
notes. “Then I'll come back to
America for a few more dates.”

After the U.S., Bukem says he
will continue touring in Canada,
Brazil, Japan, and Europe. “But as
far as number of dates go, we have
more dates in the U.S. than any-
where else.”

He continues, “Although I'm
DJing at all the performances,
maybe next year I will do a com-
pletely live performance [with a
band]. But if I'm going to do that,
it has to be done correctly.”

Looking ahead, Bukem says to
expect “even more releases [from

the label] in the near future.”

By year’s end, the club commu-
nity can expect a two-disc album
from world-renowned drum’n’bass
DJ/producer Blame, “Earth, Vol-
ume 5,” “Logical Progressions, Vol-
ume 4” (mixed by MC Conrad, who
will be accompanied by a live band),
“Soul Food, Volume 2,” and vol-
umes 7-9 of “Points In Time.”

Says Bukem, “While most peo-
ple want to talk only about my
album, I would rather look at the
big picture. And one album isn’t the
whole of our existence. That is the
difference between Good Looking
and other labels.

“Most producers make musie for
our society, the dancefloor, or A&R
guys,” he continues. “This is not
going to satisfy your yearning as a
producer. If I could make one state-
ment to all the producers out there,
it would be to produce music for
yourself. Don’t get caught up in the
hype or get scared that no one will
sign your music. Just believe in
yourself and make the music from
within.”
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Hed Kandi’s “Nu Cool, Vol. 4” is a
two-dise collection that includes such
delicious jams as Valerie Etienne’s
“Misunderstanding,” Moloko’s “The
Time Is Now,” Brother Brown’s
“Under The Water,” the Basement
Jaxx remix of Cooly’s Hothox’s “We
Don’t Have To Be Alone,” Isolée’s
“Beau Mot Place,” the Fathoy Slim
remix of Groove Armada’s “I See
You Baby,” and Stephanie Mills’
“Latin Lover.”

And in case ya haven't heard, Hed
Kandi hosts a weekly radio show

every Saturday night/Sunday morn-
ing from 1 to 5 a.m. The show can be
accessed via Jazzfm.com or Hedkan-
di.com.

Two other U.K. compilations ya
need to care about are “Sessions Ten:
Subliminal Sessions” and “‘Joey Negro
Presents The Voyage.”

Mixed by the Dronez (Erick
Morillo, Harry “Choo Choo”
Romero, and Jose Nunez), the two-
disc “Subliminal Sessions,” available
on Defected/Ministry of Sound, spot-
lights soul-driven house music like

Ministers De-La-Funk Featuring
Jocelyn Brown’s “Believe,” Dimitri
& Tom’s “Brazil Over Zurich,” Cas-
sius’ “La Mouche,” Sandy Rivera’s
“The Path,” Joey Negro Featuring
Taka Boom’s “Must Be The Music,”
and Paul Johnson’s indefatigable
“Get Get Down.”

Subtitled “Excursions Into Early
House Musie,” the 12-track Joey
Negro-mixed “Voyage” includes such
sublime slabs of deepness as Subcul-
ture's “The Voyage,” Don Carlos’
“Alone,” Kym Mazelle’s “Useless,”

Underground Solution’s “Luv
Dancin’,” Bas Noir’s “I'm Glad You
Came To Me,” Stardust’s “Love Will
Find A Way,” and Fingers Inc.’s
“Never More Lonely.” Out now on
X:treme Records.

H ERE & THERE: Kid Koala,
Amon Tobin, and DJ Food are con-
firmed to hit the road for a North
American tour. Split into three seg-
ments, the four-week tour finds Tobin
and Koala sharing the bill May 3-14,
the trio sharing the stage May 15-20,

and Food and Koala co-headlining
May 21-June 3.

Stops along the way include Mon-
treal’s Club Soda (Wednesday [3]),
Boston’s Middle East Cafe (May 7),
New York’s Bowery Ballroom (May
8), San Diego’s Brick by Brick (May
14), Los Angeles’ El Ray (May 15),
Portland, Ore.’s Paradigm (May 19),
Vancouver’s Commodore Ballroom
(May 22), Winnipeg, Manitoba’s
Pyramid Club (May 27), Chicago’s
Metro club (May 29), and Toronto’s
Phoenix club (June 1).
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AGM Fetes Its 3a-Year History With Star-Packed Awards Show

BY VERNELL HACKETT
NASHVILLE—The Academy of
Country Music (ACM) is celebrating
its 35th anniversary this year with a
look to its role in the future of coun-
try music and a glance back to see
where it all began.

The academy’s awards show, which
will air live Wednesday (3) from Uni-
versal Amphitheater in Los Angeles
on CBS-TV, carries out that theme
with its lineup of performers and pre-
senters, which includes legends, new
artists, and current stars. Among
those scheduled to appear are George
Strait, Alan Jackson, Dixie Chicks,
Neal McCoy, Tanya Tucker, the Wil-
kinsons, Trisha Yearwood, Brooks &

Dunn, the Judds, the Bellamy Broth-
ers, Tim McGraw, Lonestar, and
Asleep At The Wheel.

ACM president David Corlew says,
“A big part of country music’s future
i1s TV, and we desperately need it.
We've lost some of our exposure on
television in the last year, and I think
it’s eritical and essential that the acad-
emy’s awards show and the Country
Musie Assn.’s awards show thrive and
continue to be successful.”

THE EARLY YEARS
In its 35 years, the ACM has
expanded as it helped country music
grow. The idea for an organization on
the West Coast to promote country

music was conceived one evening
when friends Mickey and Chris
Christensen, Tommy Wiggins, and
Eddie Miller were sitting in the
Christensens’ night club. They
thought there needed to be more
recognition and promotion of West
Coast talent and decided to form
what they called the Country & West-
ern Music Academy.

The first awards show was held in
1966. Merle Haggard won most
promising male vocalist, and Buck
Owens won top male. Female vocalist
honors went to Bonnie Owens, and new
female vocalist went to Kaye Adams.

The association changed names
several times, finally becoming the

Donahue, Grayson Among DJs To Enter Hall
Of Fame; Patti Page Promotes New Album

OUNTRY RADIO BROADCASTERS will induct six
new members into its Country DJ Hall of Fame at an
awards dinner June 22 in Nashville. The inductees are
veteran PD and consultant and current KFDI Wichi-
ta, Kan., personality Dave Donahue; current WFYR
Peoria, I11., operations manager/ PD/morning host Bob
Grayson; the late Lee Moore (aka the Cotfee Drink-
ing Nighthawk), best known for his work at WW VA
Wheeling, WVa.; Smokey Stover, who worked at Hous-
ton-area stations KRCT and KLVL; veteran station

WKNZ Laurel, Miss.;
S
ny Cash Show” and

and Johnny Western, a
wrote the theme songs to e

8 release of her album “Brand New Tennessee Waltz”
on C.A F. Records. The release marks the 50th an-
niversary of Page’s original recording of the No. 2 hit.
“The Tennessee Waltz,” which has been re-cut for the
new project.

The album was produced by Grammy-winning song-
writer/producer Jon Vezner and executive-produced
by artist Victoria Shaw. Guest performers on the pro-
ject are Emmylou Harris, Kathy Mattea, Trisha
Yearwood, Suzy Bogguss, and Alison Krauss. The
album includes covers of Don Williams’ “I Believe In
You,” Anne Murray's
“Could I Have This
Dance,” and Mattea’s
“Where’ve You Been,”
which was co-written
by Vezner. The album is
available at Page’s Web
site, misspattipage.
com, and is expected to
eventually be distrib-
uted at retail.

manager, PD, and air personality Romeo Sullivan,
movie and TV actor and
songwriter in addition to
being an air personality,
currently at KFDI.
Western was a featured
“Have Gun Will Travel”
and “Bonanza.”

Inductees must have
served at least 25 years in country radio, contributed to
its growth and development, and contributed to the pres-

most recently with

Nashville
performer on “The John-
ervation and enhancement of country music.

ARTIST NEWS: Tammy Wynette is named the first
posthumous recipient of the Academy of Country
Music’s (ACM) Pioneer Award. Created in 1968, the
award recognizes “outstanding and unprecedented
achievement in the field of country music.” The recip-
ient is chosen by the ACM board of directors. Among
those scheduled to pay tribute to Wynette on the May
3 awards show are Trisha Yearwood, the Judds,
Patty Loveless, Martina McBride, and show host
Dolly Parton.

Alan Jackson splits with manager Chip Peay. A
new manager has not been named.

Jim Lauderdale has been released from RCA Label
Group. He recorded one album for BNA and one for RCA.

Keith Urban will open eight tour dates for Dwight
Yoakam this summer.

Although there are no plans to release the new Garth
Brooks song “When You Come Back To Me Again” as
a single (Nashville Scene, Billboard, April 22), a video
for it is airing on CMT and Great American Country.
The song is from the new film “Frequency.”

NEW RELEASES: Patti Page will perform May 7
at Nashville’s Ryman Auditorium to promote the May

by Phyllis Stark

Acclaimed studio gui-
tarist Brent Rowan
makes his solo record-
ing debut May 9 with the release of the instrumental
album “Bare Essentials” on RoWest Records. Since
arriving in Nashville in the late *70s, Rowan has played
on more than 10,000 recording sessions and won the
ACM’s guitarist of the year award in 1989, The album,
co-produced by Rowan, is available at brentrowan.com.

ON THE ROW: Bev Paul has been promoted from
director of marketing to the newly created GM posi-
tion at Durham, N.C.-based Sugar Hill Records.

Atlantic Records parts ways with national manager
of promotion/Northeast regional Jenny Shields, Mid-
west regional manager Bill Heltemes, and manager
of creative services Graceanne Svendsen. Replace-
ments had not been named at press time.

BENEFIT NEWS: Joining host Tracy Byrd for the
May 24 taping of the TNN “Concert For Conserva-
tion” will be John Anderson, Waylon Jennings, Jerry
Kilgore, Brad Paisley, Travis Tritt, and the Wilkin-
sons. Proceeds from the show benefit the Wonders of
Wildlife museum and other conservation organiza-
tions. It will air May 30 on TNN.

Numerous artists have donated items to Cystic
Fibrosis Foundation fund-raising arm Sizzlin® Coun-
try’s first online benefit auction. Items available on
eBay include a Chad Brock autographed guitar and
signed jeans from Clint Black and Neal McCoy.

Academy of Country Music in the
mid-"70s. Fran Boyd, now executive
director of the ACM, remembers the
association’s first office.

“It had one typewriter with broken
keys and a three-legged desk,” she
recalls. “The curtains came from my
apartment. The office was not much
bigger than a closet, and I was the
only paid employee. They let me bring
my son to work with me, so I would-
n't have to pay a baby sitter,

believes that the Internet will also
play an important role. “We've just
created a relationship with [ Internet
site] Country.com, with a Webcast of
the pre- and post-show this year,
which will give us the opportunity to
reach a lot of other people,” Corlew
says (Billboard, April 22). “We have
established a long-term relationship
with Country.com as partners. We
are ... getting ready to direct a lot

of energy and investment

and I left early enough to be
home before my daughter
got home from school.”

Boyd says her home
hecame ACM Burbank, so to
speak, because not only did
she sell tickets out of her
house for the awards shows,
but the board of directors
would often meet there. “We did any-
thing we could to keep the organiza-
tion going,” she says.

The ACM worked hard to estab-
lish a presence for country music in
the western part of the U.S. It spon-
sored a Caravan of Country Music
in area clubs, held country concerts
in city parks in Los Angeles, spon-
sored luncheons that brought
together the country music commu-
nity and the Los Angeles business
community, and held seminars to
educate people about country music
and how it could work together with
the business community to meet
common goals.

In more recent years, the ACM
became active with the Country Ra-
dio Seminar (CRS) in Nashville, at
first hosting a hospitality suite and
sponsoring showcases, then becoming
the sponsor of the Super Faces Show:
This year, the ACM held the press
conference announcing its awards
nominees during the CRS.

Bill Boyd, Fran’s husband, became
ACM executive director in 1980, a post
he held until his death in 1995, when
he was succeeded by his wife. In 1983
the ACM started its annual golf tour-
nament, now called the Bill Boyd
Celebrity Golf Classic, which benefits
such charities as the T.J. Martell
Foundation for Leukemia, Cancer, and
AIDS Research and Shriner’s Chil-
dren’s Hospital.

One reason the ACM did so well
from the beginning was that it had the
support of artists like Buck Owens,
Merle Haggard, Glen Campbell, Roger
Miller, Tex Williams, Jimmy Wakely,
Wynn Stewart, and Johnny Bond, all
of whom were very active in promoting
the organization and obtaining mem-
bers during its formative years.

HOLLYWOOD CONNECTION

One of the unique things about the
ACM is that it has always embraced
Hollywood personalities who were
fans of or supporters of country mu-
sic. In this year's awards show lineup,
that tradition continues with presen-
ters including actor/director Billy Bob
Thornton and actress Catherine Bell
from “JAG.”

As the ACM looks to its future and
the future of country musie, Corlew

-
Qidy 4/,,'&#;:@ Y

into our Web site.”

\] Corlew says that the
ACM needs to expand the
fan base of country music.
“I’m stealing a line from
[ACM chairman] Scott
Siman now, but we are at a
point in our industry where
we have to educate and cre-
ate country music fans,” he says. “We
don’t have kids growing up on farms
and inheriting a love for country
music through their parents, so we
have to interact with these young
people and create an interest and a
desire to want to be involved with our
format.”

One of the ways the ACM plans to
do this is by supporting such organiza-
tions as Nashville’s W.0. Smith School
of Music and Mr: Holland’s Opus, which
help educate children about and offer
them the chance to be involved in
music. “Businesses and organizations
like that provide opportunities for
young kids,” Corlew says. “Hopefully
they’ll recognize where some of those
opportunities came from.”

Corlew says, “Our real goal is to
keep traditional country music alive.
That is the big struggle . . . and I think
that’s as big a goal and as big a chal-
lenge that we, as an industry, have
right now.”

Doing Double Duty In The Duet
Department. Collin Raye was recent-
ly in the studio working on a duet with
new Columbia artist Bobbie Eakes for
his new “Tracks” album when he ran
into Kathie Lee Gifford. Gifford was in
the studio working on her upcoming
release, “Born For You," and asked
Raye to contribute vocals to the cut
“Moondance.” The Epic artist cheer-
fully complied. Pictured, from left, are
Gifford's producer, David Friedman;
Gifford; and Raye.
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RAND OLE OPRY

Since 1925 -

From George Jones to Garth Brooks, the Grand Ole Opry has always been at the forefront of country music.
Billboard pays tribute to this legendary country-music institution as it celebrates its 75th anniversary. Included in
this monumental issue is a comprehensive and colorful history of the Opry, featuring key players and
developments, behind-the-scenes anecdotes and archival photographs. In addition, we take a look at the
Opry’s current activities and its views of the future; plus a special interview with Opry GM Pete Fisher.

Don’t miss your chance to congratulate the
Grand Ole Opry on this special occasion.

Issue Date: June 10 Ad Close: May 15

To advertise contact:
Phil Hart 615.321.4297
phart@billboard.com

New York Los Angeles Nashville London
212.536.5004 323.525.2307 615.321.4297 44.207.822.8300
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by Wade Jessen

THIS ‘KISS’: Logging his third-biggest opening-week sales for a set
of new material, Vince Gill takes Hot Shot Debut roses on Top Coun-
try Albums, as “Let’s Make Sure We Kiss Goodbye” (MCA Nashville)
enters at No. 4 with approximately 47,000 scans; “Kiss” hows on The
Billboard 200 at No. 39.

Gill turned his highest first week for an original set when “The Key”
entered atop the country chart in 1998 with more than 88,000 units, fol-
lowed by “When Love Finds You,” which scanned more than 81,000 to
open at No. 2 in 1994. His fattest opener was for the hits set “Souvenirs,”
which began at No. 3 in 1995 with 90,000 units.

The title track from the new set, which peaked at No. 20 on Hot Coun-
try Singles & Tracks, finishes at No. 31 on the chart.

¢

ROSES’ & ‘LOVE’ SONGS: Up 304 detections, Kenny Rogers perch-
es at No. 2 on Hot Country Singles & Tracks with “Buy Me A Rose”
(Dreamecatcher), which closes with more than 38 million estimated audi-
ence impressions in its 28th chart week. It falls 287 spins shy of replac-
ing George Strait’s 36th chart-topper, as “The Best Day” (MCA
Nashville) clings to the summit despite a decline of 179 plays.

Should Strait’s single experience a similar loss next issue, and if “Buy
Me A Rose” is strong enough to fend off Faith Hill’s “The Way You
Love Me” (Warner Bros.), Rogers will see his name in the No. 1 box for
the first time in 13 years. Rogers shared that spotlight with Ronnie
Milsap in September "87 when the duet “Make No Mistake, She's Mine”
reigned for one week. Rogers’ most recent solo No. 1 was “Tomb Of The
Unknown Love,” which claimed top ink in May '86.

On The Billboard Hot 100, “Buy Me A Rose” cracks the top 40 (see
Chart Beat, page 134).

On Top Country Albums, “She Rides Wild Horses” enjoys a 30% gain
and bullets with more than 18,000 scans at No. 11: it finishes at No. 5 on
Top Independent Albums.

IN THE DRIVER’S SEAT: LeAnn Rimes advances into the top 40 on
Hot Country Singles & Tracks with “I Need You,” her single from the
upcoming CBS miniseries “Jesus.” The song gains 175 detections to
vault 48-38. The series will air May 14-15, and Rimes’ track, already an
AC hit, is the primary vehicle for pre-promotion of the show, says Car-
son James, VP of promotion at Curb. James, whose staff is working the
single in tandem with Capitol’s Nashville team, tells Country Corner
that “I Need You” will be the only single from “Jesus—The Epic Mini-
series” (Sparrow), which scans 17,000 units to bullet at No. 4 on Top
Contemporary Christian albums.

TH EY'RE DIGGIN’ IT: As spring break came on top of the Easter week-
end shopping period, the youthful Alecia Elliott reaps obvious rewards
as “I’'m Diggin’ It” (MCA Nashville) jumps 30-25 to win Pacesetter hon-
ors on Top Country Albums with a 76% increase. Elliott’s set scans more
than 7,000 units and shoots 32-12 on Heatseekers. Country programmers
recently received the second single from the set, “You Wanna What?”

Is There ‘Murder
On Music Row’?
Debate Gontinues

BY DEBORAH EVANS PRICE

NASHVILLE—In the last issue,
Billboard queried a cross section of
the country music industry to get
opinions on “Murder On Music Row,”
the George Strait/Alan Jackson duet
that charges that “the almighty dol-
lar and lust for worldwide fame”
have killed traditional country music.

Strait and Jack-
son will continue to
fan the flames of
controversy when
they perform the
song as the open-
ing number on the
upcoming Acade-
my of Country s«
Music  Awards
show Wednesday
(3). In the final installment of this
two-part piece, other industry pro-
fessionals offer their views on the
perennial traditional country vs. pop
debate.

Once again, we asked, Has tradi-
tional country music been murdered,
and, if so, who's to blame?

Lee Ann Womack, MCA
Nashville recording artist: “I don’t
think it can be killed, and I’'m one of
the artists who intends to see that
it's not. I think there are hopefully
going to be artists who are going to
take care of the musie. If it's done
right and done well, people love it. . .
It’s more about making great music
than it is whether
or not it's swim-
ming in fiddles and
steel guitars. My
intention is to take
care of the music
and preserve it,
and hopefully 20
years from now
we'll look back and
there will have
been other people [doing] it too.
Country is not going to die. It can’t.
It’s an art form. It will be pre-
served.”

Luke Lewis, president, Mercury
Nashville: “Is anyone certain

(Continued on page 133)
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Gross Attendance
ARTIST(S) Venue Datels) Ticket Price(s) Capacity Promoter
CROSBY, STILLS, NASH & United Center April 14-15 $2,409,464 28,630 TNA, SFX Music
YOUNG . Chicago $200/839,50 wo ¢ Group, Jam Produc-
setlouts tions
TINA TURKER, LIONEL National Car Rental  Apnil 15-16 $1,800.000 ~ 21,196 SFX Music Group
RICHIE Center $79.75/$55.75/ two
Sunnse, Fia. $35.75 - sellouts
BRUCE SPRINGSTEEN Charlotte Coliseum  April 21 $1,516,815 23624 C&C Concerts
Charlotte, N.C $67.50/$37.50 seffout
Y .
JIMMY BUFFETT & THE MGM Grand Garden  April 15 $1,013.580 13,060 House of Blues
CORAL REEFER BAKD Las Vegas $150/365/$37.50/ 13,671 Congerts, Andrew
$25 Hewitt, Bill Sitva
Presents
CROSBY, STILLS, NASH & Bradley Center April 17 $998,584 12709 TNA, SFX Music
YoUNE Milwaukee $200/$39.50 13.500 Group
M
]
CROSBY, STILLS, NRSH & Kiel Center April 19 $792,143 9,831 TNA, SFX Music
YOUNG St. Lowrs $200/839.50 . +12500 Group
R B2 s O
& k3
¢ p - 3
i .14
XIS, TED NUGENT SKID Greenshoro Coliseum  April 22 189,188 . - T17688 C&C Concerts
ROW Greensborg, N C. $54.56/$38.50 - sefiout
: 3
E] “ - ¥
KISS, TED NUGENT, SKID Charlotte Coliseum  April 20 $ue B - . 15886 | CACConcerts
ROW N Charlatte, N.C. $5450/438.50 % seflowt
R N
¥ - &
w - §
MARIAH CAREY  +° FleetCenter April 4 $130441 . 7 . 14072 Concerts West
Bosten $85/855/829.50 sellput
RUFF RYDERS/CASH FleetCenter Apnil 2 $721,694 15,281 Hayman
MONEY TOUR Boston $58.56/345,50 seflout Entertarment

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.

Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171

Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615—é21-9171.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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I'LL BE (Realsongs. ASCAP} WBM

BMIolunteer Jam, ASCAP/Go-To-Del, ASCAP) WBM

TITLE (Pubhsher — Licensing Org.) Sheet Music Dist

800 POUND JESUS (illegal, BMINo Man, BMI) 50 DO | LOVE YOU ENOUGH (Of Music. ASCAP/The Music Palas.
ALMOST DOESNT COUNT (Sushi Too, BMVHidden Pun, ASCAP)

BMUMarmer-Tamertane, BMUManuit L A., ASCAP) HL/AVBM 61 DO WHAT YOU GOTTA DO (Aimo, ASCAP/Craftworks, ASCAP)
ANOTHER NINE MINUTES (Sony/ATV Tree, BMU/Chrysalis, WBM

ASCAP/Tiny Buckets O' Music, ASCAP) HLWBM 34 FAITH IN YOU (Steve Wanner, BMM:. Bubba, BML/Sony/ATV
BEEN THERE (Blackened, BM/Steve Wariner, BMI} WBM Tree, BMI) HLAWBM

THE BEST DAY (Universal-Songs Of PolyGram Intemational 57 FALLIN' NEVER FELT SO.GOOD (Unwersal-MCA, ASCAPWB,
BMy/Everything | Love, BMI/Acuft-Rose, BMI) HL/AWBM ASCAP) WBM

BLUE COLLAR DOLLAR (Max Laffs, BMYTwin Spurs, BMINou 27 FLOWERS ON THE WALL (Walflower, BM}/Copyright Manage-
Scream, BM/Boo-N-Bing, BMUFor lce Cream, ASCAP/There's ment Intemational, BMI)

One, ASCAP/CM, BM) 39 FOREVER WORKS FOR ME (MONDAY, TUESDAY, WEDNESDAY,
BLUE MOON (Acrynon, BMIAWCR, BMI) THURSDAY) (EMI Blackwood, BMY/Buzz Cut, BMIMamer-Tamer-
THE BLUES MAN {Bocephus, BMI) HL lane, BMI) HUWBM

BREATHLESS (Rio Bravo, BMI/Careers-BMG, BMU/A Hard Day's 15  GOODBYE EARL (EM! Blackwood, BMU/Rising Gorge, BMI) HL
Virite, BMI) HI/WBM ) 63 GOODBYE IS THE WRONG WAY TO GO {Shawn Camp, BMi/Fore-
BUY ME A ROSE (Rex Benson, BM/Stone Forest. BMI/Tripp, shadow, BMI/WIl Smith, ASCAP)

BMIBlue Plate, BMU/Bug BMI) HL 64 GROW YOUNG WITH YOU (Song Matters, ASCAP/Famous,
CARLENE (EMI April, ASCAP/PHil Vassar, ASCAP/EMI Blackwood, ASCAP HL

BMU/Fybridge, BMURory Bourke, BMI) HL 50 HONEY DO (Sony/ATV Tree, BMI/SDC, BMMighty Nice, BM/A
THE CHAIN OF LOVE (Pugwash, BMYBalmur, BM|/Waterdance, Andersongs, BMU/Blue Water, BMI) HL

BMYMelanie Howard, ASCAP) WBM ! 3 HOW DO YOU LIKE ME NOW?! (Tokeco Tunes, BMIMacissa
CHANGE (Almo, ASCAP/Daddy Rabbit, ASCAP/Bro N Sis. River, BMUCMI, BMY)

BMUEtes Park, BM) HL/WBM 58 IF YOU CAN (EM Tower Street, BMi/Littie Cayman, BMVEMI

COULDNT LAST A MOMENT (irving, BMI/Songs Of Windswept
Pacfic, BMU¥ellow Desert, BM/My Life's Work, BMI) WBM
COWBOY TAKE ME AWAY (Woolly Puddirt, BMI/Bug,
BM|/Careers-BMG, BMI/Floyd's Dream, BMI) HL

Blackwood, BMI) HL
| HOPE YOU DANCE (Unwersal-MCA, ASCAP/Soda Creek,
ASCAP/Choice Is Tragic, BMVEnsign, BMI) HUWBM

18

| NEED YOU (Ariose, ASCAP/EMI Christian, ASCAP/EMI Apr,
ASCAP/Jeskar, ASCAP) HL

| NEED YOU ALL THE TIME (Pat Price. BMEMI Blackwood,
BMI/Great Meridian, BMI) HL

IT MUST BE LOVE (Universal-PolyGram Intemational,
ASCAP/Ranger Bob, ASCAP)

IT'S ALWAYS SOMETHIN' (Wamer-Tameriane, BM/Golden Wheat,
BMI/Careers-BMG, BMI) HLAVBM

I'VE FORGOTTEN HOW YOU FEEL (Miss Surrett, BMI/Cobum.
BMI/Meith Sewell, BMU/Ten Ten, BMI) WBM

1 WILL...BUT {Without Anna, ASCAP/Magnolia Hill
ASCAPMcSpadden-Smrth, ASCAP) CLM

JIMMY'S GOT A GIRLFRIEND (WB, ASCAPMaverick,
ASCAP/Nates To Music, ASCAP/Sany/ATV Cross Keys, ASCAP/Ron
Harbin, ASCAP/Sony/ATV Tree, BMI) HL/WBM

JUST BECAUSE SHE LIVES THERE (Sony/ATV Cross Keys,
ASCAP)HL

KISS ME NOW (Mark Spiro, BMUHidden Words, BMI/Universal-
MCA, ASCAP/Gary Burr, ASCAP) WBM

LESSONS LEARNED (SLL, ASCAP/Sony/ATV Cross Keys,
ASCAP/Sony/AT Tree, BMI/Asifits, BMI) HL

LET'S MAKE SURE WE KISS GOODBYE (Vinny Mae, BMI) WBM
ALITTLE LEFT OF CENTER (Island Bound, ASCAP/Famous,
ASCAP Aightwoodknot, BMI/Ensign, BMI) HL

LOVE'S THE ONLY HOUSE (Sony/ATV Tree, BM{/Buzz Cason,
ASCAP/Southem Writers Group, ASCAP) HL

LOVE, YOU AINT SEEN THE LAST OF ME (WBM., SESAC) WBM
LOVIN' YOU AGAINST MY WILL (Sony/ATV Tree, BMiMagic Knee,
BMI) HL

ME NEITHER (EMI April, ASCAP/Sea Gayle, ASCAP) HL

MORE (Wamer-Tamerlane, BMI/Golden Wheat, BMMcHuge,

17
Iy

2%

70

2%

21

B
4

51

41

£

MURDER ON MUSIC ROW (Wandachord, BMI/Shell Point.
BMU/Pier Five, BMI)

MY BEST FRIEND {Careers-BMG. BMI/Sitverkiss, BMI) HL

MY NEXT THIRTY YEARS {EMI April, ASCAP/Phil Vassar, ASCAP)

HL

NO MERCY (Mighty Moe, ASCAP/Emest Whitney, ASCAP/Lttle
Shiop Of Morgansongs, BMIMorgan, BMHamstein Cumberland,
BMI/Chrysalis, BM1) WBM

OUT HERE IN THE WATER (Rebecca Lynn Howard, ASCAP/Ten-
nessee Colonel, ASCAP/Mopan River, ASCAPACG, ASCAPWB,
ASCAP/Tractor Tracks, BMI/Pop-A-Wheelie, ASCAP/Big Red Trac-
tor, ASCAP) WBM

PRAYIN' FOR DAYLIGHT (Wamer-Tamerlane, BMU/Careers-BMG,
BMI/Sontanner, BMI) HL/WBM

REAL LIVE WOMAN (Cryner Way To The Bank, SESAG/Child
Bride, SESAC)

RIGHT WHERE | NEED TO BE (Acuff-Rose, BMI/601 Broadway,
BMI) HL

ROCK THIS COUNTRY! (Universal-Songs Of PolyGram Intema-
tional, BM|ALoon Echo, BM/Zomba, BMI) WBM

SELF MADE MAN (Sony/ATV Tree, BMi/Starstruck Anged, BMI) HL
SHE AINT THE GIRL FOR YOU (Wamer-Tamerlane, BMI/Mother
Tracy, BMHamstein Cumberiand, BMI) WBM

SHE'S MORE (Starstruck Writers Group, ASCAP/Glen Niki,
ASCAPMWamer-Tamesiane, BMU/Crutchfield, BMI) HL/WBM
SOME THINGS NEVER CHANGE (Waltz Time, ASCAP/Rick Hall,
ASCAP/EMI Apnl, ASCAP) HL

SOMETHING TO WRITE HOME ABOUT {Stewart Warmer,
BMI/Triple Shoes, BMI/Acuff-Rose, BMI) HL

STUCK IN LOVE (Gary Nichelson, ASCAP/King Lizard, BMI)
THAT'S THE BEAT OF A HEART (Kodeko, ASCAP/MizMo,

10

12

28

ASC)AP/T FC. ASCAP/Songs Of Universal, BMI/Fifty Seven Vaneties.
BMI) WBM

THERE YOU ARE (Universal-MCA, ASCAP/Soda Creek,
ASCAP/Sony/ATV Tree, BMILove Monkey, BMI)

TROUBLE WITH ANGELS (Songs Of Unversal, BMI) WBM
UNCONDITIONAL {Starstruck Wrters Group, ASCAP/Glen Nikki,
ASCAP/Songs Of Universal, BMI) HLAWBM

UP NORTH (DOWN SOUTH, BACK EAST OUT WEST) (iving
BMI/Almo, ASCAP) WBM

THE WAY YOU LOVE ME (Encore, ASCAP/Scott And Soda,
ASCAP/Fallazoo Crew, ASCAP/Airstream Dreams, ASCAP/Coyote
House, ASCAP/Famous, ASCAP) HL

WHAT ABOUT NOW (WB, ASCAP/Maverick, ASCAP/Nates To
Music, ASCAP/0-Tex, BMI/Blind Sparrow, BMMuy Bueno,
BMY/Sony/ATV Tree, BM/Ron Harbin, ASCAP) HL/AWBM

WHAT | NEED TO DO (Careers-BMG. BMI/Bradiey, BMI/Cut Out,
ASCAP/Twa Guys Who Are Publishers, ASCAPY HL

WHEN YOU NEED MY LOVE (EMI Blackwood, BMUHatley Creek,
BMUStarstruck Angel, BMI) HL

YES! {McSpadden-Smith, ASCAPACG, ASCAP/EMI Blackwood,
BMY/Singles Only, BMI/Starstruck Angel, BMI/Makeshift, BMI/Cuts
RUs, BMI) HL

YOU AINT HURT NOTHIN' YET (Might Nice, BMI/Al Andersongs,
BMU/Biue Water, BMI/Sony/ATV Tunes, ASCAP/Sony/ATV Cross
Keys, ASCAP) HL

YOU ARE (Mr. Noise, BMI/Still Working For The Man, BM|/Univer-
sal-Songs Of PolyGram intemational, BMI/Wi Nance,
BMIAngram-LeBrun, BMI/Steve Dean, BMI) WBM

YOU'LL ALWAYS BE LOVED BY ME (Sony/ATV Tree, BMi/Showbil-
by, BMI HL

YOUR EVERYTHING (Songs Of Nashville DrearmWorks, BMI/Cher-
1y River, BMI/BMG Songs, ASCAP/Yessiree Bob, ASCAP) CLMHL
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25|55 | 2g |28 Tie ARTIST |25 0TI 5B Eq g% TITLE ARTIST | %32
T2 |32 | «% | TS| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & F2 [ 92| 2| =85 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
—= No.1 = @[ s | | & | OO SRR e e o RS |
1 1 19 il aan a3 1 | NEED YOU ALL T IM w
1 THE BEST DAY 3 weeks at No. 1 GEORGE STRAIT 42 4 10 HE TIME BLACKHAWK 10
T.BROWN,G.STRAIT (C.CHAMBERLAIN.D DILLON) V) MCA NASHVILLE 172147 B.HUFF,BLACKHAWK (P.BUNCH,J PRICE,S.TEETERS) ARISTA NASHVILLE ALBUM CUT *
4 5 28 BUY ME A ROSE ~ KENNY ROGERS WITH ALISON KRAUSS & BILLY DEAN 2 39 3 1 SOMETHING TO WRITE HOME ABOUT CRAIG MORGAN 39
K.ROGERS,B.MAHER J.MCKELL {J. "UNK,E . HICKENLOOPER) DREAMCATCHER ALBUM CUT t B8.CANNON,N.WILSON (C.MORGAN, T.RAMEY) ATLANTIC ALBUM CUT +
3 ] 2 25 HOW DO YOU LIKE ME NOW?! TOBY KEITH 1 LOVIN' YOU AGAINST MY WILL GARY ALLAN .
#ﬂ:owg\-(‘fe%(lig\%c&gwom W) DREAMW(I):RKISTﬁSJgAI t 0 | 45 1 6 | 7 BRoWNM.WRIGHT U.0HARA) () MCA NASHVILLE 1721401 | *2
A ILL V
@] 5|8 18 B.GALLIMOREF HILL (K FOLLESE,t4.DULANEY) WARNER BROS. ALBUM CUTWRN | * | 4338|389 yﬁlégva\f(gsg{r:lTML%%IL%L?,?X{/ELL) GEORGE STRAIT V'X'CI': Aéb\ﬁﬂdﬁ%msgﬁ 38
CARLENE PHIL VASSAR g
G| 5| 5| = s gAELstMOMRcE) g, .EVASSAR,C.BLACKR,M.BOURKE) ARISTA woiLE ,;Lagglgg ; 49 | 51| 7 | IWATSTHEBEAT OF A HEART — THE WARREN BROTHERS FEATURING SARA EVANS | 44
( : )| 8 9 19 CHANGE SONS OF THE DESERT
LE.Cr\)ACLEL,osY,JT.GHsEMgr;l(tf:gaj;.gcreosew MARTIN(Xl F;/TACGBS;?SQ 46 | 45 9 J.SLATE,M.WRIGHT SONS OF THE DESERT (C.WISEMAN, M.SELBY) (V) MCA NASHVILLE 172156 t &2
7 3 3 25 ; 3 800 POUND JESUS SAWYER BROWN
g-gé%“’gazz%“” (T.DOUGLAS, B.CASON) T S_TE‘V(E) C&:;ﬁé}%, — 46 | AL | A0 IS | N M ER M MCANALLY (B.MADDOX,P W.THORN) _ CURBALBUMCUT t 40
8 7 7 17 5 LOVE, YOU AIN'T SEEN THE LAST OF ME ~ TRACYBYRD
C'aLAcé:_‘C‘ BILQCS'S'WAR'NER) V) RCAI63966.1 4771 55 | B | B WACKERJR.T.BYRD (K.FRANCESCHI wreneozio | 47|
@ 9 B g.JoEqNsorﬁc,WALiEke\ﬁRNm,R.LEE) G?A%\ﬁr\L\Q{JAMLéJETRT 52 | 50 8 g%{‘[ﬁsﬁﬁ GORDON,W.NANCE.S.DEAN) JOHN M'CHAE';\T“L"A?V%T EL%[%E(BL} 43
1 12 16 !/c}:rﬁ\hforb »T\E/ESDOM LDU(T)HER T.DAMPHIER) KENNYV)CQJE%%EGI 10 68 2 IT MUST BE LO‘,’E. - ALAN JACKSON 49
COULD& T e A MOM’E.NT - K.STEGALL (B.MCDILL) ARISTA NASHVILLE ALBUM CUT
! COLLIN RAY
12 15 14 $.Egll»'F,C.RAYE (D.WELLS,J. STEELE} (© (D)c (:’) :51087;%58 }I . 54159 b E?CM)A{L%)s)}éFFAY(S?k{LEPL?SL)JGH (C) (D) cojrucag%is%g 30
| 5| 19| 1 y \ 12 SHE AIN'T THE GIRL FOR YOU THE KINLEYS
N.WILSON,B.CANNON (C.BROCK,S.SMITH,J.COLLINS) (C) (D) (V) WARNER BROS. 16876/WRN t @ 53 57 6 RFOSTER (V. MELAMED,J.MCELROY) - (C) (D) EPIC 79380 51
g Y 2 [ 3 | w | 1n | MSTEECAUSE S LyEs TRERE SR o |
18 18 17 UNCONDITIONAL CLAY DAVIDSON 13 . ,( X N,B.LAWSON ASYLUM ALBUM
S.HENDRICKS,J.COLE {L.HENGBER,D.BRYANT,R RUTHERFORD) (C){D) V) VIRGIN 38690 t 53 | 45 | 36 | 17 | JIMMY'S GOT A GIRLFRIEND THE WILKINSONS | 34
S ONC LEAR D e — D.JOHNSON,R.ZAVITSON,T.HASELDEN {A SMITH,R HARBIN,R MCDONALD) (C) (D) (V) GIANT 16887 t
14 10 4 27 T.LAWRENCE,F. ANDERSON,B.CARR (T.LAWRENCE,P.NELSON,L.BOONE) ATLANTIC ALBUM CUT + 3 61 68 3 SELF MADE MAN MONTGOMERY GENTRY 54
COODBYE EARL DIXIE CHICKS | |3 J.SCAIFE (J.KNOWLES,W.VARBLE) COLUMBIA ALBUM CUT
15 | 13 | 14 | 31 | G5 ancey.p WORLEY (D.LNDE) (C) (D) (V) MONUMENT 79352 (58)| 57 | 69 | 3 | BLUE MOON STEVE HOLY | g5
COWBOY TAKE ME AWAY DIXIE CHICKS W.C.RIMES (G.LEACH,M.TINNEY) (C) (D) (V) CURB 73087
16 | 17 | 16 | 35 | 5CHANCEY.P.WORLEY (M SEIDEL M HUMMON) (V) MONUMENT 783521 | | 73 2 | YOU AIN'T HURT NOTHIN' YET JOHN ANDERSON | - 55
MY BEST FRIEND : TIM MCGRAW B.CHANCEY,P.WORLEY (A ANDERSON,B.LAWSON) EPIC ALBUM CUT
17| 14| 10| 33 B.GALLIMORE J STROUD.T MOGRAW (A MAYO, LUTHER) cURBALBUM CUT | | 66 | 61 | 3 5’\\,}&%”{ (2‘5\‘(&3{’;5#& SO GOOD T %ﬁﬁﬁ&ﬁf?‘y% 57
—==ml AIRPOWER M= &2 | _ | 3 | IFYOUCAN ) TAMMY COCHRAN | sg
MORE TRACE ADKINS B.CHANCEY (J.SWINEA) EPIC ALBUM CUT
2L ] 21| 15 | 1 gRUCE @LmcHUGH,D.GRAY) v caproL3gror t | 18 60 | 71| 3 | TROUBLE WITH ANGELS KATHY MATTEA | 59
o 2 T ANOTHER NINE MINUTES VANKEE GREY | 19 K.STEGALL K MATTEA (T.WILSON) MERCURY ALBUM CUT +
R.E.ORRALL,J.LEO (T.DOUGLAS B.CRAIN,T.BUPPERT) MONUMENT ALBUM CUT 1 60 | 59 | 62 g | HONEYIDO DANNI 5EIGH 59
2 | 7 13 | ME NEITHER BRAD PAISLEY | 79 £ GORDY,JR.,R.BENNETT {S.D.CAMPBELL,A ANDERSON) (C) (D) MONUMENT 79386 +
F_ROGERS (B.PAISLEY C.DUBOIS F ROGERS) (V) ARISTA NASHVILLE 13172 1 61 | 58 | 54 | 19 | DO WHAT YOU GOTTA DO GARTH BROOKS | 13
REAL LIVE WOMAN TRISHA YEARNOOD A.REYNOLDS (P.FLYNN) (V) CAPITOL 58845
2120 | 17| 17 | riNDIS.T YEARWOOD (B.CRYNER) (V) MCA NASHVILLE 1721461 | 10 62 | 55 [ 46 | 12 | THE BLUES MAN ALAN JACKSON | 37
'LL BE REBA MCENTIRE K.STEGALL (H.WILLIAMS JR.) (V) ARISTA NASHVILLE 13193
@ 2 | % 8 | 1 BROWN.R MCENTIRE (0.WARREY) () MCA NASHVILLE 1721431 | 22 —=utll HoT SHOT DEBUT B |
30 35 4 SOME THINGS NEVER CHANGE TIM MCGRAW 23
J.STROUD, B.GALLIMORE, T.MCGRAW (B.CRISLER,W.ALDRIDGE) CURB ALBUM CUT NEW) | | gg‘?B?VEB'S’DI'("sECAW:*v??Gm‘:\)’AY TO GO : UWEATDELB'-:JAYC!;:J?’ 63
29 | 32 | 7 | !HOPE YOU DANCE LEE ANN WOMACK WITH SONS OF THE DESERT | 5, AL SR LR A SCSE T R
M.WRIGHT (M.D. SANDERS, T SILLERS) (V) MCA NASHVILLE 172158 t 64 56 53 10 GROW YOUNG WITH YOU COLEY MCCABE WITH ANDY GRIGGS 50
@ 2 | 28 | 10| PRAYIN' FOR DAYLIGHT RASCAL FLATTS | g5 T.BRUCE (H.LINDSEY,A.CUNNINGHAM) (V) RCA 62013 f
M.BRIGHT,M.WILLIAMS (S.BOGARD,R.GILES) (D) LYRIC STREET 164039 t 72 . ) A LITTLE LEFT OF CENTER RANDY TRAVIS 65
7 | 2 16 | NO MERCY TY HERNDON | 76 J.STROUD,B.GALLIMORE R.TRAVIS (S.D.JONES,B.HENDERSON) DREAMWORKS ALBUM CUT
J.SCAIFE (D.MORGAN, T.CERNEY,S A.DAVIS) (C) (D) (V) EPIC 79345 { M| 3 BREATHLESS RIVER ROAD 66
28 29 1 FLOWERS ON THE WALL ERIC HEATHERLY 27 J.NIEBANK,T.BRUCE {N.THRASHER K.SHIVER,K.BLAZY) VIRGIN ALBUM CUT
K.STEGALL (L.DEWITT) (C) (D) (V) MERCURY 170128 1 67 67 63 9 KISS ME NOW LILA MCCANN 50
) 31 1 YOUR EVERYTHING KEITH URBAN 28 M.SPIRO (M.SPIRO,G.BURR) ASYLUM ALBUM CUT/WRN
M.ROLLINGS, K.URBAN (C.LINDSEY B.REGAN) (V) CAPITOL 58847 t 68 3 86 4 BLUE COLLAR DOLLAR JEFF FOXWORTHY AND BILL ENGVALL FEATURING MARTY STUART 63
31 | 30 | 16 | STUCKIN LOVE THE JUDDS | »g D.GRAU (J.FOXWORTHY,B.ENGVALL,D.GRAU,P.HOWELL) DREAMWORKS ALBUM CUT t 1
G.NICHOLSON (G.NICHOLSON,K.PATTON) CURB ALBUM CUT/MERCURY 69 65 | 65 16 | I'VE FORGOTTEN HOW YOU FEEL SONYA ISAACS | 4
33 33 3 YOU'LL ALWAYS BE LOVED BY ME BROOKS & DUNN 30 V.GILL {S.ISAACS, K SEWELL) (C) (D) LYRIC STREET 164038
B.GALLIMORE,R. DUNN,K.BROOKS (R.DUNN,T.MCBRIDE) (C) (V) ARISTA NASHVILLE 13198 70 | 64 | 60 | 11 | OUT HERE IN THE WATER REBECCA LYNN HOWARD | 54
31 %5 | 20 | 15 | LET'S MAKE SURE WE KISS GOODBYE VINCE GILL |29 M_WRIGHT (R.L.HOWARD,R.L BRUCE, T.BRUCE) (C) (D) (v) MCA NASHVILLE 172120 1
T.BROWN (V.GILL) (V) MCA NASHVILLE 172148 NEWD) | | THERE YOU ARE MARTINA MCBRIDE 71
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Isiand Inspirational’s Shutdown Likely

U NOFFICIALLY SPEAKING:
Although it has not been confirmed
yet, every indication is that Def Jam
Records is dismantling the Island
Inspirational gospel label imprint it
inherited over a year ago with Uni-
versal Music’s acquisition of Poly-
Gram. Also, pending the paperwork,
Def Jam will release from their con-
tracts all gospel artists on Island
Inspirational.

The short-lived label, informally
launched in 1996 with the release of
Island Inspirational All Stars’ sin-
gle “Don’t Give Up,” which featured
Kirk Franklin, Karen Clark-
Sheard, Hezekiah Walker, and
Donald Lawrence and was taken
from the “Don’t Be A Menace . ..”
soundtrack. The label subsequently
enjoyed success with Sheard’s 1997
release “Finally Karen” and T.D.
Jakes’ “Sacred Love Songs” in 1999.
The remaining two artists signed to
the label, J. Moss and Lawrence,
had not yet begun studio work on
their projects.

All four were said to have gotten
the word directly from Def Jam
president Kevin Liles and fully
expect that releases will be forth-
coming. (At press times, calls to
Liles had not been returned.)

The decision came after a year
where the label was put on hold until

executives could decide whether
they would move ahead with gospel.

“With the takeover of Island, they
[Def Jam] had started their restruc-
turing with the Def Soul division,”
says Walter Kearney, who manages

e

S

by Lisa Collins

Moss. “Gospel was supposed to he
next, when that situation was up and
running. That division is now up and
running. The inspirational division
was just up for review, and they
reviewed it. I'm not knocking Liles.
I respect his wisdom in determining
where the company’s strength was
... I believe it will be for the best of
the artists as well.”

“They had decided it would be too
hard marrying the two—hip-hop
and gospel—and going {rom one ex-
treme to another,” says Lawrence,
who served as a producer on all
three of the label’s gospel releases
and found his time with Island to be
very beneficial. “I believe everyone

ing!

L Tnspingiional!
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by; Central South Music
3730 Vulcan Drive

" Nashville, TN 3721
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was offered the option of going to
some of the other labels in the sys-
tem, like MCA, but where it stands
now is that a few more people in the
[Universal] system have to sign off.
In the meantime, we are free to talk
to other people.”

And while it is clear that most of
them have done that, none are dis-
closing more information.

Kearney says, “Quite frankly, J.
[Moss] needed to work on certain
things, and this scenario allowed us
to work out the kinks. We believe it
was all orchestrated by God. Be-
sides, people now know who J. is,
and we are able to make a better
deal.”

SHOUT HALLELUJAH: Much of
the Los Angeles church community
turned out Easter Sunday at Los
Angeles’ Grand Olympic Auditori-
um in support of Bishop Clarence
McClendon (TBN personality and
pastor of the 8,000-member-strong
Church of the Harvest) on the occa-
sion of his debut recording’s release.
That set, “Shout Hallelujah,” is on
Integrity Music.

Recorded live at his annual Har-
vest Fire Conference, McClendon’s
spirited worship and praise record-
ing confirms the excitement within
the church community for the grow-
ing trend of popular, multitalented
pastors making headway in the
gospel music industry.

BRIEFLY: Interest appears to be
building for “This I Know,” the
debut release from contemporary
Christian/gospel artist Eartha on
the newly launched, Los Angeles-
based AFRT Music label. Credit the
buzz to local televised perfor-
mances, a national college campaign,
and, believe it or not, cinema ads. Of
course, it doesn’t hurt that the girl
can really sing.

CGI Records is pulling out the
stops with the recent release of
William Becton’s “B2K: Prophetic
Songs Of Promise.” Becton, who also
works as a gospel announcer in
Washington, D.C., hopes to regain
some lost ground with the R&B-
tinged brand of gospel that pro-
pelled him to the top of the gospel
chart in 1995. The April 18 release
features the vocals of former Temp-
tations lead Ollie Woodson on two
cuts, including “Still Encouraged,”
written as a follow-up to his highly
successful “Be Encouraged.”

Fred Hammond, Donald Law-
rence, Juanita Bynum, Vickie
Winans, Edwin Hawkins, Marvin
Sapp, Deitrick Haddon, and Kim
Burrell are among those slated to
take part in the Bobby Jones Inter-
national Gospel Artist and Record
Executives Retreat. The three-day
confab, to be held April 30 through
May 2 at the MGM Grand Hotel in
Las Vegas, combines seminars with
artist showcases and networking
opportunities. Hammond is sched-
uled to close out the meet with the
filming of a video for his latest Ver-
ity Records release, “Purpose By
Design.”
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units (Platinum). € RIAA certification for net shipment of 10 million units (Diamond). Numeral following
Platinum or Diamond symbol indicates album'’s multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Asterisk indicates viny! available. indicates past or present
Heatseeker titles. © 2000, Billboard/BP| Communications.
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GOSPEL MUSIC WEEK 2000: Well, another Gospel
Music Week convention is behind us (April 16-20). Maybe
I'm getting older and losing stamina, but this seems to
have been the busiest one ever. As always, there was
music everywhere at nearly all hours of the day and night
as labels showcased their acts, with an emphasis on the
up-and-coming talent being launched in the new millen-
nium. And of course, there was also an abund:nce of
mind-stimulating seminars,

Curb Records helped the Gospel Music Assn. (GMA)
week end on a high note with « special breakfast to launch
“Ruth,” a multifaceted project based on the book of Ruth
in the Bible, which will include an album, a book, a Web
site, and a tour featuring artists from different musical
genres and speakers from all walks of life. There will also
be a Ruth Foundation that will award scholarships.

The project’s kickoff breakfast was one of the high-
lights of GM A week. Nicol Smith spoke about her expe-
riences growing up as & missionary kid in Africa and
then sang “Last Long Time,” a stunning tune from her
self-titled Curb solo debut. Gotee’s talented sister act
Out Of Eden performed an a cappella version of “His
Eye Is On The Sparrow.” Jennifer King, founder/pres-
ident of BioSpace.com, gave an extremely vulnerable
account of her struggles as a woman
in corporate America, and keynote = 0
speaker Lois Melonian of KGO-TV
News in San Francisco gave a speech
that was both touching and hilarious.

Curb VP Claire Parr hosted the
breakfast. “It was beyond any of my
expectations,” she says. “The fact that
there are so many people standing
around here [means] that women need
events like this. It’s touching a nerve.”

Manager Mitch Solarik is one of the people helping
to launch “Ruth.” He sees the project as appealing to
women somewhere between Lilith Fair and the Women of
Fuith conferences. Parr says “Ruth” will draw input from
other successful events. “I have amazing templates from
the organizations that have already done it, {rom Promise
Keepers, from Women of Fuith, from the Billy Graham
Crusades,” she says. “Many of the people from those
events have reached out and said anything they can do to
help do our project effectively and efficiently, they will.”

Parr says the next step is finalizing the acts that will
be participating on the album, due out next spring with
singles going to both mainstream and Christian radio
formats. Thus far, Out Of Eden, Jennifer Knapp, Jo
Dee Messina, and Nicol Smith are confirmed, and Parr
says other key acts are on board but have not yet been
finalized. “Nobody has said no yet,” she says. “The
women that I've asked have all responded to why this
thing needs to happen.”

Parr says the book will be released within three to
four months after the album, and the two will be cross-
promoted. She expects the accompanying Ruth tour to
take place in 2002. “I'd like to model it the way the Billy
Graham organization did by sending a female task force
into the markets the show is going to go into to meet
with churches, women’s groups, and community orga-
nizations, so that the events are not cookie-cutter but
rather tailored to the market they are going into.

“If that particular market has literacy problems,
pregnancy problems, or drug problems, I'd like to be
able to work to create a bill that addresses whatever the
specific needs of the community are, because hopefully,
we’ll touch a buneh of women who'll be Ruth in their own
cities and keep going after we leave,” Parr adds.

Among the week’s other highlights were the ASCAP
and BMI events honoring Christian music's songwriters
and publishers. BMI hosted an April 16 brunch at its Nash-
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ville office that featured wonderful performances by
Grammy winner Rebecca St. James and Southern gospel
newcomers In Harmony. (If anyone is worried about
Southern gospel’s future, these guys demonstrated the
genre is in good hands. They looked sharper than pop
music’s Backstreet Boys and sang as passionately as
recently retired Southern gospel legends the Cathedrals.)

Steven Curtis Chapman was on hand to accept hon-
ors from BMI and had his family with him, including his
7-month-old newly adopted daughter, Shaohannah, who
also captivated the erowd at the April 20 Dove Awards.

On April 17 ASCAP recognized its top writers and
publishers with a dinner at Richland Country Club.
ASCAP senijor VP Connie Bradley announced that
Dan Keen was getting a promotion from director of
member relations to ASCAP assistant VP (The room
erupted in applause, as everyone recognizes and appre-
ciates Dan’s hard work and ever-present smile.)

The evening included wonderful performances by
Jaci Velasquez and Kyle Matthews. Amy Grant and
husband Vince Gill joined Michael W. Smith in per-
forming a tribute to Bill and Gloria Gaither, who were
presented the ASCAP Songwriter of the Century
Award. Hearing the crowd join in singing those classic
Gaither tunes was a special moment and served as a
reminder of how incredibly talented and what a trea-
sure the Gaithers are.

The musical highlights of the week were many, among
them Nicole C. Mullen getting the audience on its feet
during the Word Spectacular, the Martins’ spine-tin-
gling a cappella rendition of the classic “Softly And Ten-
derly,” and new Myrrh act Salvadoer, which absolutely
rocks. The outfit hails from San Antonio and has a great
sound, falling somewhere between Santana and Miami
Sound Machine.

Atlantie/143 act I’Plus One also drew enthusiastic
response during the week. Millennium Entertainment
hosted an energetic event the night of April 19 that
included performances by Nuwine and Lexy, two acts
on Evander Holyfield’s Real Deal Records. The former
heavyweight champ was in the house helping to host the
event, and he told Billboard he’s looking to strike a dis-
tribution deal to take his label into the Christian market.

In addition to the Dove Awards, which capped the
week’s festivities, GMA also sponsored its annual
awards banquet and membership meeting. Renaissance
Communications president Joe Battaglia received the
Scott Campbell Award. British band Delirious received
the Internation:l Award. Jim Campbell, president of
the Radio Training Network, was honored with the Rob
Gregory Award. The Grady Nutt Humor Award went
to Chonda Pierce. Wal-Mart received the award for out-
standing mainstream contribution to Christian musie,
and the popular “Wow?” compilation series won the
Impact Award. The Billy Graham Evangelistic Assn.
was recognized with the Lifetime Achievement Award.

NEWS NOTES: In the wake of founders Mike Blan-
ton and Dan Harrell’s recent departure, Gaylord-
owned Blanton/Harrell Management has been re-
named GET Management. Congratulations to Chaz
Corzine and Jennifer Cooke, 15- and 12-year veter-
ans, respectively, of the firm, who have been named
co-presidents. Congrats also to hard-working former
Reunion VP Michelle Fink, who has been elevated
from artist manager to VP of artist development at
GET Management, whose clients include Michael W.
Smith, Amy Grant, and newcomer Rachel Lampa.
Provident Music Distribution has signed a distribution
agreement with Universal Music Group. Provident will
take select product from MCA Records, MCA Nashville,
Mercury Records, Universal-Motown Records, and
Verve-GRP Music Group to the Christian market . . .
Mitch Solarik and Brian Jannsen of Mitchell Jannsen
Management have parted ways. Solarik continues to work
with Plus One, Phil Silas, and Stephanie Lewis, while
Jannsen handles Selah and Nicol Smith. Natalie Grant
and Greg Long will be co-managed by both Solarik and
Jannsen . .. NewSong’s Summer Jam 2000 will feature
Rebecca St. James, Bryan Duncan, ShineMK, and Big
Tent Revival. A portion of the proceeds will benefit World
Vision ... Myrrh VP of marketing Steve Ford is exiting
the label at the end of the month to start his own venture.
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(32)| 39 | 85 | POINT OF GRACE ® worD 5444 STEADY ON
33 | 19| 10| BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
SPRING HOUSE 2253/CHORDANT GOOD NEWS
34 |34 (45| PASSION WORSHIP BAND
STAR SONG/SPARROW 0230/CHORDANT PASSION: BETTER IS ONE DAY
35 31| 68| VARIOUS ARTISTS  HOSANNAVINTEGRITY 1424M0RD  SHOUT TO THE LORD 2000
RE-ENTRY| RAZE  FOREFRONT 5210/CHORDANT POWER
RE-ENTRY| MXPX  TOOTH & NAIL 1122/CHORDANT LET IT HAPPEN
38 | 29 l 12 | YOLANDA ADAMS  VERITY 43144/PROVIDENT THE BEST OF YOLANDA ADAMS
RE-ENTRY| VARIOUS ARTISTS @
TIME LIFE 80401/MADACY SONGS 4 LIFE — FEEL THE POWER!
40 | 35 ’ 23| THE CATHEDRALS  SPRING HOUSE 2223/CHORDANT A FAREWELL CELEBRATION

() Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold) A RIAA certification for net shipment of 1 million
units (Platinum). 4 RIAA certification for net shipment of 10 mitlion units (Diamond). Numeral following
Platinum or Diamond symbol indicates album’s muiti-platinum level. For boxed sets, and doubie albums with
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Asterisk indicates vinyl available. E§ indicates past or present Heat-
seeker title. © 2000, Billboard/BP! Communications.
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MMW Return To Acoustic Sound On Accurate

THE KIDS ARE (ALL) RIGHT:
While naysayers deride Medeski,
Martin & Wood as being more a
rock band than a jazz band because
of their young, hip, tie-dyed-and-
sweatshirted audience, two facts
refute this claim. First, MMW
began life as a straight-ahead,
acoustic jazz trio. Second, the three
are masterful improvisers in the
truest of jazz traditions, making
MMW one of the few jazz groups to
ignite excitement among a young,
affluent audience on a mass level.
MMW?’s jazz roots and penchant
for spontaneous interaction are evi-
dent on “Tonic” (Blue Notes, Bill-
board, April 25), the band’s first
live release. It is also their first to
feature members John Medeski
(keyboards), Billy Martin (drums),
and Chris Wood (bass) in a purely
acoustic setting since the group’s
1991 debut, “Notes From The Un-
derground” (Accurate).

E
LR S
R P

RS ¢
MEDESKI, MARTIN & WOOD

“When we started out, John and
I were doing acoustic shows as a
duo, sometimes expanding to a
trio,” recounts Wood. “Most of the
clubs [in New York] where we per-
formed did not have a piano, so we
were forced by necessity to move
into other areas, and utilizing the
organ was a natural progression.”

Wood notes that most of the com-
positions performed in the original
acoustic setting did not translate
well to the group’s electric, organ-

based sound, necessitating a com-
pletely new repertoire and
approach to performing that would
become MMW'’s calling card.
“Tonic,” recorded live during a
nine-night run at the downtown
New York club of the same name,
finds the trio exploring four origi-
nal compositions and an equal num-

Jegy
BLUE
NOTES

by Steve Graybow

ber of covers, including Bud Pow-
ell’s “Buster Rides Again” and
John Coltrane’s “Your Lady.”
Although the date marks a return
to the acoustic format, Wood feels
that it is a step forward for the
band, rather than a nod to the past.

“We've grown a lot since those
days,” he says, “so playing these
acoustic shows was a way for us to
challenge ourselves, to explore the
expanded improvisational vocabu-
lary that we have developed over
the years in the electrie setting
within an acoustic setting.”

While MMW’s electric recordings
showease the groove-oriented, hip-
hop-inflected organ trio sound that
has made them a favorite with the
young, downtown crowd, “Tonic” is
an animal of a different nature.
Dark, sparse moments of introspec-
tion spiral into flurries of intensity
that alternately echo bebop and free
jazz, marking the band as master-
ful, creative improvisers.

Most important, MMW is per-
forming its music for an audience
that, at least in part, resides out-
side the standard jazz consumer
base. A string of recent New York
dates found the band performing
multiple sets of acoustic jazz to a
mostly twentysomething crowd that
had undoubtedly discovered them
through their electrie albums,
potentially opening up an interest
in the musiec among an often

THE NEW ALBUM FROM

__ GLEN WASHINGTON
NUMBER ONE GIRL
FEATURING:
“STRANGERS IN THE NIGHT"
“SITTING IN THE PARK"
“HOW DID YOU KNOW"
“OH IAN”
“ONE OF THESE DAYS"
“STILL GOING STRONG”
AND MANY MORE...
VP1576 AVRILABLE ON
LP, CASSETTE & €D

g

JAMAICA, NY 11435

IMPORT & EXPORT

T

I}All 'I'llll FREE TO PLACE IIIIDEIIS 1 800 . 4041

\ MAIN BRANCH: 89-05 138TH STREET

TEL: (718) 291-7058 FAX: (718) 6568-3573

EERATRATAR AN 4&5!“4“’-\&‘1%
o

FAX:718.658.3573

VP FLORIDA: 6022 S.W. 21ST STREET
MIRAMAR, FLORIDA 33023
TEL: (954) 966-4744 FAX: (954) 986-8768

unreachable demographic.

“Our audience seems to be very
accepting and willing to grow with
us and give us room to experiment,”
savs Wood. “And so far, we've done
pretty good at avoiding being char-
acterized.”

AND: Trumpeter Herb Alpert
and vocalist Patti Austin will be
honored, along with VH1 president
John Sykes, with honorary doctor-
ate degrees May 13 at Massachu-
setts” Berklee College of Music’s
2000 commencement ceremony.

On May 9 Mosaic Records releas-
es “The Complete Blue Note Elvin
Jones Sessions,” an aggregate of
material the drummer recorded as
a leader for Blue Note between
1968 and 1973. Only 5,000 copies of
the set will be produced, and it will
be available solely through Mosaic.

Pianist Andrew Hill releases his

‘Playing these
acoustic shows was
a way for us to
challenge ourselves,
to explore the
expanded
improvisational
vocabulary that we
have developed over
the years in the
electric setting
within an acoustic
setting’

- CHRIS WOOD -

first album in a decade, “Dusk”
(Palmetto), on May 17. The pro-
ject’s compositions are loosely
inspired by “Cane,” Jean Toomer's
compilation of stories and poems
published during the Harlem
Renaissance.

On June 6 BDM Records releas-
es the smooth jazz release “Sugar
And Spice” by the Roberts Bros.,
a collaborative effort between
smooth jazz saxophonist Jimmy
Roberts and guitarist Peter
Roberts (who are not related). Pre-
viously, saxophonist Jimmy has
been heard alongside Sade and
Etta James; guitarist Peter has
worked with George Benson.

Blue Note Records and Star-
bucks partner for their third coop-
erative release, “On The Count Of
3,” a collection that ranges from
Kenny Burrell’s 1963 “Midnight
Blue” to Patricia Barber’s 1999
interpretation of Sonny & Cher’s
“The Beat Goes On.” The disc,
available since April 5 at Starbucks
stores, sells for $11.95. Starbucks’
Blue Note Blend coffee returns to
the java chain in conjunction with
the CD’s release.

Billboard.
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TOP REGGAE ALBUMS.

il I COMPILED FROM A NATIONAL SAMPLE OF RETAIL STDRE. MASS MERCHANT, AND - SoundScan
SN HTLE INTERNET SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY i
[%2] = s L
= g ;‘% IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
—=mll NO.1 B
1 1% CHANT DOWN BABYLON ® BOB MARLEY
TUFF GONG/ISLAND 546404*/1DJMG 23 weeks at No. 1
D25 STAGE ONE SEAN PAUL
2 HARD 1572*/VP
3 | 4 | g | PLANET REGGAE 2000 VARIOUS ARTISTS
VP 1580
4 | 3|40 | REGGAE PARTY VARIOUS ARTISTS
POLYGRAM TV/ISLAND 565654/IDJMG
(5| 6 | 42 | SCROLLS OF THE PROPHET — THE BEST OF PETER TOSH PETER TOSH
COLUMBIA 65921/CRG
6 | 5 |49 | REGGAE GOLD 1999 VARIOUS ARTISTS
VP 1559
11 | 13 | THE JOURNEY KY-MANI
GEE STREET 32527/V2
g8 | 7 |21 | 1999 BIGGEST RAGGA DANCEHALL ANTHEMS VARIOUS ARTISTS
GREENSLEEVES 4001
g | 9 |75 | PURE REGGAE VARIOUS ARTISTS
POLYGRAM TV 565122/IDiMG
10 | 13 | 41 | SPIRIT OF MUSIC ZIGGY MARLEY & THE MELODY MAKERS
ELEKTRA 62396/EEG
11 | 10| 8 | 'AMDOWN RECORDS PRESNTS: THE ULTIMATE DANCEHALL MIX VOL. 2 YARIOUS ARTISTS
JAMDOWN 40025
12 | 15 | g2 | D-J. REGGAE MiX VARIOUS ARTISTS
BEAST 5423/SIMITAR
THE DOCTOR BEENIE MAN
@ RE-ENTRY SHOCKING VIBES 1547*/VP
14 | 8 | g | JIMMY CLIFF — ULTIMATE COLLECTION JIMMY CLIFF
HIP-0 546727/UNIVERSAL
(T5))|Re-ENTRY DJ REGGAE MIX 2000 VARIOUS ARTISTS
BEAST 5470/SIMITAR
TOP WORLD MUSIC ALBUMS.
—=ll NO. 1
1|15 S0GNOA ANDREA BOCELLI
POLYDOR 547222 52 weeks at No. 1
D29 WATER FROM THE WELL THE CHIEFTAINS
RCA VICTOR 63637
()| ¢ | 7| THEIRISH TENORS LIVE IN BELFAST  ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT
MASTERTONE 9018/POINT
4 | 3 | 45 | BUENAVISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER IBRAHIM FERRER
WORLD CIRCUIT/NONESUCH 79532/AG
5 | 5 |59 | THE IRISH TENORS ® JOHN MCDERMOTT/ANTHONY KEARNS/RONAN TYNAN
MASTERTONE 8552/POINT
ISLAND ROOTS VARIOUS ARTISTS
@ NEWD | olji7 sorm 1008
7 | 6 |11 | HONEY BABY THREE PLUS
POI POUNDER RECORDS 7002
8 | 7|16 | DRALION CIRQUE DU SOLEIL
RCA VICTOR 63559
g | 9 |37 | CAFE ATLANTICO CESARIA EVORA
RCA VICTOR 65401
10 | 13| 4 | cOsmoPoLy ANDREAS VOLLENWEIDER
SONY CLASSICAL 89096
11 | g | 47 | VOLUME 2 RELEASE AFRO CELT SOUND SYSTEM
REAL WORLD 47324
12 | 11| 16 | MELELANA KEALI'l REICHEL
PUNA HELE 13956
ZYDECO VARIOUS ARTISTS
13 14110 PUTUMAYO 80160
14 | 10| 22 | DISTINTO DIFERENTE AFRO-CUBAN ALL STARS
WORLD CIRCUIT/NONESUCH 79501/AG
(T5)|Re-entry| LIVE IN PARIS AND TORONTO LOREENA MCKENNITT
VALLEY ENTERTAINMENT 15045
TOP BLUES ALBUMS.
NO.1 B * °
1 113 BLUES AT SUNRISE * * "STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
LEGACY 63842/EPIC 3 weeks at No. 1
9 | 2|28 LIVEON KENNY WAYNE SHEPHERD BAND
GIANT/REPRISE 24729/WARNER BROS.
3 | 3 | 25 | LOUD GUITARS, BIG SUSPICIONS SHANNON CURFMAN
ARISTA 14614
4 | 4 |57 | THE REAL DEAL: GREATEST HITS VOLUME 2 STEVIE RAY YAUGHAN AND DOUBLE TROUBLE
LEGACY 65873/EPIC
5 | § | 79 | WANDER THIS WORLD @ JONNY LANG
A&M 540984/INTERSCOPE
6 | 5 |24 | GOTTA GET THE GROOVE BACK JOHNNIE TAYLOR
MALACO 7499
11 | 49 | BEST OF B.B. KING THE MILLENNIUM COLLECTION B.B. KING
MCA 111939
8 | 9| g | THE BEST BLUES ALBUM IN THE WORLD...EVER!  VARIOUS ARTISTS
VIRGIN 48428
)| 102 BEST OF ETTA JAMES ETTA JAMES
MCA 111953
10 | 7 |36 | INSESSION ALBERT KING WITH STEVIE RAY VAUGHAN
STAX 750 1/FANTASY
11 | 8 | 33 | MATERIAL THINGS MEL WAITERS
WALDOXY 2825/MALACO
BLUES @ ERIC CLAPTON
12 12| 41 POLYDOR 547178/UNIVERSAL
13 | 13| 4 | LIVE AT THE FILLMORE TOMMY CASTRO
BLIND PIG 5059
BEST OF CHUCK BERRY - THE MILLENNIUM COLLECTION CHUCK BERRY
RE-ENTRY MCA 111944
GREATEST HITS B.B. KING
15 15 I 2 MCA 111746

(O Albums wih the greatest sates gains ttis week @ Recordimg Industry Assn Of America (RIAA) certitication for et shipment of 500 000 aibum units (Goid)
A& RIAA certiication tor net shipment of 1 million units (Platinum) 4 RIAA certification for net shipment of 10 millian urnts {Dvamond) Numeral foliowing Platinum
or Diamond symbol indicates alburn's muiti-platinum leve!. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies ship-
ments by the number of discs and/or tapes All albums available on cassette and CD RIAA Latin awards © Certification for net shipment of 100 000 umts (Qro)

Certficaton of 200,000 units (latino) ..
seekers tities © 2000,

Certitication of 400 000 umls {Multi Plating) *Asterisk indicates vinyl available &8 indicates past and present Heat-
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Songwriters & Publishers

ARTISTS & MUSIC

Score One For Helene. New York-based Helene Blue
Musique Ltd. has made an administration deal with com-
poser John Califra, whose works include the scoring for the
1999 Oscar-winning documentary “The Personals,” the new
film “Trifles,” and the uocoming HBO film “Daughter Of Sui-
cide.” Shown, from left, are Helene Blue, Califra, and Susan
Berlowitz, creative associate at Helene Blue Musique.

Happy Campers. Producer/composer Desmond Child pre-
sented the initial SandCastle Songwriters Camp for more
than 25 writers from Miami Beach, Nashville, New York, and
Los Angeles at his Miami Beach estate. The invitees pooled
their talents in a four-day writing session to produce works
to service to recording artists and publishers. Shown, from
left, are Marie Roman, A&R at Warner/Chappell Music; Elien
Moraskie, senior VP at Warner/Chappell Music; writers
Elsten Torres and Fernando Osorio; and Child.

i

House Of Burgess. Singer/songwriter Daryl Burgess,
front, has signed a worldwide publishing agreement with
BMG Songs, the U.S. unit of BMG Music Publishing World-
wide. The Vancouver native has had such hits as “Stay”
and ‘Just Came Back” by Colin James, “This Heartache
Never Sleeps” by Mark Chesnutt, and "Where I'm Bound”
by Patty Loveless. Shown in back, from left, are Michelle
Berlin, professional manager at BMG Songs/Nashville;
Karen Conrad, VP of BMG Songs/Nashville; Chris Oglesby,
senior creative director at BMG Songs/Nashville; and Ron
Stuve, senior director at BMG Songs/Nashville.

Memphis Style. The Songwriters Guild Foundation, in
conjunction with the Songwriters Guild of America (SGA),
recently hosted the weeklong seminar “Building A Song-

writing Career . .

. Memphis Style,” featuring song critiques

and panels, as well s the business aspects of songwriting.
The event included a writer showcase at Elvis Presley’s
Memphis restaurant on Beale Street. Shown, from left, are
SGA VP Rick Carres; Carol Sherrod, Memphis chapter
director of the National Assn. for Christian Artists and Song-
writers; Jerry Schilling, president of the Memphis & Shelby
County Music Cornmission; and SGA executive director

Lew Bachman.

‘Back’ At 2 Mil. Universal Music Publlshmg Group (UPMG)
has presented Brian McKnight with a platinum plaque to
commemcrate the sale of more than 2 million copies of his
fMotown album “Back At One.” Shown, from left, are Zack
Horowitz, president/COO of Universal Music Group; McK-
night; David Renzer. UMPG worldwide president; and Herb
Trawick, McKnight’s manager.

G

1100 a3 0T

=

Strategic Partners. Pat Collins, left, SESAC’s senior VP of
licensing, and Fred Holladay. executive VP/CEO of the
MNational Federation of Business, shake on arranging a rew
strategic partnershio between the two compznies (Bill-
board, April 22).

T I T L E

NO.T SONG CREDITS

W R I T ER

P U B L I 8 H ER

THE HOT 100
MARIA MARIA -« Wyclef Jean, Jerry Duplessis, Carlos Santana, K. Perazzo, R. Rekow * Sony/ATV
Tunes/ASCAP, Huss Zwingli/ASCAP, TeBass/BMI, EMI Blackwood/BM|, Stellabella/ASCAP

HOT COUNTRY SINGLES & TRACKS
THE BEST DAY » Carson Chamberlain, Dean Dillion « Universal-Songs Of Polygram Int’l/BMI,
Everything | Love/BMI, Acuff-Rose/BMI

HOT R&B SINGLES
HE WASN'T MAN ENOUGH -+ Rodney Jerkins, Fred Jerkins lil, LaShawn Daniels, Harvey Mason, Jr,
Rodney Jerkins/BM{, EMI Blackwood/BMI, Fred Jerkins I1{/BM{, Ensign/BMI
LaShawn Daniels/ASCAP EMI April/ASCAP, T And Me/ASCAP

HOT RAP SINGLES
WOBBLE WOBBLE + Master P, Silkk The Shocker, Mac, Magic, Mystikal, Krazy « Big P/BMi

HOT LATIN TRACKS
A PURO DOLOR » Omar Alfanno » EMOA/ASCAP

One-Time Demo Singer Waxes
antalgu: Those ‘Gool’ Gap Ads

EMO DAYS: After reading the
April 15 Words & Musie column,
Billy Meshel, who runs things at
Los Angeles-based Music & Media
International Inc., wrote the fol-
lowing:

“|The column] was a very pleas-
ant trip back in time to when I was
a singer trying to compete with
guys like Bernie Lee, Jack
Lawrence, and Ron Dante for
demo gigs. I did manage to supple-
ment my living to some degree by
doing so. Sometimes, we even sang
together [on background vocals].

“A few of the hit demos that I had
the good luck to sing are ‘D In Love’
by Cliff Richard; ‘560 Tears For
Every Kiss, also by Cliff and a song
of which I was also the writer; ‘The
End Of The World’ by Skeeter
Davis; and ‘Hel-

cation Adweek. The score is pub-
lished by Universal Music Publish-
ing Group (UMPG), which ac-
quired it last year when UMPG
parent Seagram Co. bought Poly-
Gram’s music interests.

If great show material has to go
the route of selling produets, this ad
is an example of appropriate usage
that honor's the music.

STEELY DAN(S) HONOR: The
performing and producing team of
Steely Dan’s Walter Becker and
Donald Fagen will be presented
with the ASCAP Founders Award
at the performance right society’s
pop awards dinner May 22 at the
Beverly Hilton Hotel in Beverly
Hills, Calif. The honors can partly
be attributed to the team’s songs,

which ASCAP

lo Enemy’ by
Johnny Tillot-
son, which 1
also wrote.
“Jack Law-
rence used to

Wards & usic

[?‘ = ;i%'ﬁﬁ"' 3'1' Eis \‘_"

president/
chairman
Marilyn
Bergman
describes as
“unique,

recommend me
to writers to do
their bubble

gum songs. Jack was the Sinatra of

sound-ualikes.

“I did demos for Jack Keller,
Sid Tepper and Roy Bennett,
Hal David, Arthur Kent, and
Sylvia Dee and demos for Leeds
Musie, Famous Musie, Shapiro-
Bernstein, ete.

“Wow, if I don’t stop now, this
note will end up being a book.
Thanks for the shot of nostalgia.”

ONLY IN‘AMERICA’: One of the
most intriguing ad spots these days
is the Gap’s “America,” which in-
corporates three songs from the
Leonard Bernstein/Stephen
Sondheim score to “West Side
Story.” “America,” of course, is one
of the classic show’s wonderful
dance numbers, while the other
songs featured, “Cool” and “Mam-
bo (Dance At The Gym),” also make
for great dance sequences.
Introduced in March during the
Academy Awards telecast, the
commerecial, which will air
throughout the spring, has gar-
nered one of March’s Best Spots
honors from Billboard sister publi-

by Irv Lachtman

clever, conta-
gious, sophisti-
cated, humor-
ous, and represent the best in
American popular music.” |

In another ASCAP-related
development, Bergman, us ASCAP
Foundation president; writer
Diane Warren; and VH1 president
John Sykes have reported a new
component of the VH1 Save the
Music campaign: Music in the
Schools, an initiative of the ASCAP
Foundation, the Diane Warren
Foundation, and the VH1 Save the
Musie Foundation. The initiative
provides folios, sheet music, band
arrangements, and method books
to schools that are recipients of
musical instruments from the Save
the Music¢ Foundation.

PI{IN T ON PRINT: The following

are the best-selling folios from

Music Sales Corp.:

1. Pink Floyd, “The Wall” (guitar
tab).

2. Tori Amos,
Back.”

3. “Riverdance,” selections.

4. AC/DC, “Bonfire” (guitar tab).

5. Bob Dylan, “Greatest Hits Com-
plete.”

“To Venus And
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WELK MUSIC GROUP

®

500 Hnniversary

Strong roots and contemporary leanings
thread together a down-home empire

BY JIM BESSMAN

much different in character than the enterprise founded in 1955 by the legendary
champagne-music bandleader Lawrence Welk.

Now, of course, the Santa Monica-based WMG is home of Vanguard Records, the his
toric folk-music label founded in 1950 by Seymour and Maynard Solomon, which is cele-
brating its 50th anniversary this year (hence WMG’s half-century tally). Adding to Van-
guard, which the Group acquired in 1986, is Sugar Hill Records, the prestigious,
Durham, N.C.-based bluegrass and roots-music label, which was secured by WMG
in 1998. But originally, the company was conceived as an outgrowth of Lawrence

Welk’s hugely successful television show, which aired

nationally for 27 years and maintained one of the largest

The Welk Music Group (WMG) today is a major independent music company,

and most loyal 1V followings ever.

Welk’'s company was initially called Teleklew—the name
AH Hlll combining the words “television” and “Welk” spelled

backwards. It was originally charged with overseeing
Welk’s investments and the operation of his TV show,
including the grateful response to every piece of fan mail

sent in by Welk’s legion of viewers.

In 1957, Teleklew bought the Harry Von Tilzer Music Publishing
Company, which became the foundation for the Welk
Music Group. Teleklew’s publishing arm soon became

\ YO one of the world’s most significant independent music-
@ publishing firms and was later sold to PolyGram in 1988.
R MY ¢ o % At that time, the company name, which had changed to

RECORDS, INC.

Welk Record Group in 1980, changed again to Welk
Music Group.

ROOTS AND RANWOOD

WMG'’s recording activities, meanwhile, had
been established in 1979 with the purchase of
Ranwood Records. Ranwood combined the
names of Randy Wood, the founder of the suc-
. . cessful ’50s indie label Dot Records, who started
WMG’s biggest achieve- Ranwood in 1967, with current WMG executive
ment was its 1986 Chris Hamilton and current WMG and Welk

acq”isition of Va”g”afd Group Inc. CEQ and chairman of the board

Larry Welk—Lawrence’s son. lawrence Welk

Reca’ds; th? time- himself was a Ranwood artist, as were members
honored rep()Sltary of of his TV troupe and such other popular per-
folk, iaZZ and blues formers as Pete Fountain, the Mills Brothers, Jim
- Nabors and Tennessee Ernie Ford. Besides
,’ecordl”gs by such releasing audio product, Ranwood was involved
artists as Odetta, Joan . e licensing and distribution of other labels.
Baez, Buffy Sainte-  In 1983, WMG formed a joint partnership with
Ma”'e, the Weavers, Ira Pitdeman and launched Heartland Music,

s aiocinms Which has since become an immensely successtul
B”ddy Guy, MISSISSIPPI direct-response mail-order music company. Its
John Hurt, Country Joe product, which is marketed through TV advertis-

And The Fish, Charlie ing, hasincluded gol.lection‘s by the likes of Zamfir,
MUSSEIWhIte, and even {oh‘nny Mlathls, WRﬂlle Nd\?\(/)ln', 'Blixrbar;; Mal}(lrell,
PD.Q. Bach, the musi- -oretta Lynn, Roger Whitaker, the Statler
AL s Brothers and Conway Twitty. Heartland eventual-
cally witty alter ego of 1y broadened its direct-response efforts to include
i catalogs, print media and direct mailings to shop-

eter ocnixeie, wno na gs, p g P

pers of such major retailers as |.C. Penney’s.
also arranged for Baez. But WMG’s biggest achievement was 1ts 1986

acquisition of Vanguard Records, the time-
honored repository of folk, jazz, and blues recordings by such paramount artists as
Odetta, Joan Baez, Buffy Sainte-Marie, the Weavers, Buddy Guy, Mississippi John
Hurt, Country Joe And The Fish, Charlie Musselwhite, the Siegel-Schwall Band,
Oregon, Larry Coryell, Kinky Friedman And His Texas Jewboys and even PD.Q.
Bach, the musically witty, Bach-goofing alter ego of Peter Schikele, who had also
arranged for Baez.

FOLK, BLUES AND SWING
Vanguard was also famed for its compilations, including numerous concert sets from the
seminal Newport Folk Festivals of the ’'60s, the blues landmark “Chicago/The
Blues/Today!” three-disc set starring the likes of James Cotton and Junior Wells, and the
momentous “From Spirituals To Swing” black-music concerts staged by John Hammond,
Continued on page 48

The Billhoard Interview

Larey and Kevin WELK

A Son-And-Pop Operation Opts For Integrity
And Independence

he Welk Music Group, which was founded by the legendary Middle American music

hero Lawrence Welk, remains firmly in the family tradition begun by its late founder.

Itis headed now by Larry Welk, Lawrence’s son, who came to his father’s company as

president in 1980 and is now CEQO and chairman of the board tor both Welk Music

Group and Welk Group Inc. The company’s president and GM is Kevin Welk, Larry’s
son and Lawrence’s grandson, who came aboard in 1993 as sales and marketing coordi-
nator.

Larry Welk brought his formative indie-label
experience at Dot Records to his leadership post at
his father’s company. Under Larry’s direction,
WMG steadily grew out of the senior Welk’s shad-
ow, expanding from “The Lawrence Welk Show™s
television underpinnings to become a significant
independent record company. In 1986, WMG
acquired the celebrated Vanguard Records catalog;
in 1998, it added the similarly renowned Sugar Hhill
Records to its holdings. With the appointment of
Nashville industry veteran Steve Buckingham to
head the company’s creative end, together with the
rejuvenation of its music-publishing arm in
Nashville, the Group was poised to play a major
role as a full service music company founded upon
precious past catalog and a forward-thinking mod- |
ern thrust. In the following joint interview, Larry £ P
and Kevin Welk discuss their company and its plans Larry Welk
for the future. —JIM BESSMAN

Larry, how did you get your start in the
music business?

Larry Welk: [ started in college, working tor
Randy Wood at Dot Records in 1960. It was a choice
of going to work for my dad—or Dot. Randy was
the founder of Dot, one of the hottest indie compa-
nies in the business in the '50s. At one time, it had
five out of the top 10 singles, with artists like Pat
Boone, Gale Storm, Billy Vaughan and the
Hilltoppers. Then they had surf hits like “Pipeline”
by the Surfaris.

But Randy was one of the real pioneers of the
record business and started many policies that are
still in effect to some degree today: He was the first
to have automatic shipments to distributors, where i
he’d automatically ship 200,000 or 300,000 copies Kevin Welk
‘I ofarecord that he thought was a hit to distributors
without any orders.

When they complained, he started 100%-guaranteed merchandise: Say New
York was a 10% market, and he was shipping 200,000 units on a record—so New
York would get 20,000. Randy’s response to “You can’t ship me 20,000!” was,
“Don’t worry about it because it's guaranteed—and I'll take it back it it doesn’t sell!”
“But you're asking us to pay for it!,” they’'d respond. So that started dated billing—
which hadn't existed until then: 30-, 60-, 90-day billing.

So Randy was a pioneer. He started with a record shop in Gallatin, Tenn.—
Randy’s Record Store—and he had a radio show on WLAC hosted by the D] Gene
Noble. At that time, whites weren't buying records by black artists, so Randy’s radio
show played all black records! And he knew what hits were—and cut cover versions
with white artists.

How long did you work for him?

L.W: Dot was purchased by Paramount Pictures, and the company moved to Los
Angeles. When [ joined, it was owned by Paramount, and I worked for Randy
there from 1960 to 1967, out of that office at Sunset and Vine—above Wallich’s
Music City. In 1967, Paramount was acquired by Gulf & Western Industries, and
Randy and Chris Hamilton—who's still with us—and [ left and started a record
company on Sunset Strip called Ranwood, which was named by combining Randy
Wood’s names. But I was also on the board of directors of Dad’s company, the Welk
Group. So [ was very aware of their business, and he was getting older and ready to
retire—which he did 1n 1982. He was involved in every aspect of his TV show, but not so
much with the music business. So he asked me to come in to run the company, at the same
time he acquired Ranwood. So I worked at Welk—for the first time—and became presi-
dent.

Continued on page 52
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WELK MUSIC GROUP

Y0 fnniversary

International Moves

Vanguard lakes Venice lo turope

BY DEBBIE GALANTE BLOCK

he success of Welk Music Group’s Vanguard Records has
not been limited to the U.S. With its star aitraction, Venice,
the label has made great strides in the Benelux region and
has also set its sites on Germany. The band’s album, “Spin
Art,” has already reached the top 100 onn Holland’s album
charts, and the group has been nominated for the Dutch Edison
Award as best new band, according to Berry Schuumans, ZYX
Music Holland, the foreign licensee ol Vanguard’s music.
Venice, which consists of Lennon brothers and cousins Kipp,
Michael, Mark and Pat, first
signed with Vanguard five years
ago. But it wasn’t until they did
a variety show in Holland,
called “Two Metre Sessions,”
that the band really took off.
“The show’s host was so taken
back by the harmonies of the
band that he contacted us about
doing a full-hour program
about them,” says Kevin Welk,
VP/GM of Welk. The special,
taped on Venice Beach, where
the members grew up, put
some of its focus on the studio
mixing of the group’s album.
As a resuli of that program’s
success, Venice has been invited
to this June’s Pink Pop Iestival,
which is the largest music festival in

Holland. “We also recently negoi- I love all kinds of
ated a television- license deal with =
Universal Records {or the band 1o {larmony, hut | p .ar

do a commercial. Universal est- tlcularly I.OVE thEIrs,
mates 40,000-50,000 album sales fecause it’s so nat-
wil} rssull juys[ from that cam- Ural, it’s not like
Pt Wk anybody else’s. It’s
straight, unforced,

LONGTERM ARTIST

DEVELOPMENT -
“To an artist, it’s not about one very from thEI’f"
single. It’s about their music— hearts.

their art. You can trace those feel-
ings back to Vanguard artists like
Joan Baez and Junior Wells. We're trying (o continue that legacy
of working with artists and believing in them. We're not in it to
have a single and say goodbye to the band. The wholc label men-
tality is 10 develop artists with a longterm plan,” Welk says. He
admits this has been a slow process, but the label is now beginning

—David Crosby

to see the rewards. Promoters are getting behind Venice. “We
hope 10 go to the U.K,, to France and then from there cover all
of Western Europe. I'd like to get down into Australia and New
Zealand eventually,” Welk continues. “We're not giving up on the
guys domestically either. But I think the reason Venice has been
s0 successful overseas versus the U.S. is because U.S. radio is so
format-driven. It’s so hard to get airplay. In the Benelux, people
love music. I you love music, you are going to love this band.”

POST- “SESSIONS”
SALES

Following Venice’s appear-
ance on “Two Metre Sessions,”
the group sold 6,000 albums
over the next couple of days,
according to Michael Lennon.
(By the way, if the Lennon
name rings a bell, it should.
The guys are younger siblings
and cousins of The Lennon
Sisters, made famous on “The
Lawrence Welk Show.”) After
filming the special, which also
featured David Crosby and
Jackson Browne singing with
the band, sales grew even
taster. “We followed it up with
>, a tour of Holland. It went
amazingly well. Now, we're going back
for six more shows and a big press con-
ference. Although we have a pretty rep-
utable following in California, it’s already
bigger in Holland and we’ve only been
there twice. We love the fans there. They
have a respect for the music. You can hear
. a pin drop during ihe performance,”
Lennon says.

“A lot of people say Holland's great, but until you make it in
the States, you don’t make it,” Lennon notes. “I totally disagree.
Loving what you do, and having anyone appreciate your music,
makes you a success. We're not killing the U.S. charts yet, but
we're not going away, and we’re just getting better!”

Aside from its talent, “Venice’s popularity is also a testament to
/Y X’s good promouon work,” says Welk. “When you sign a
licensing deal, it's always a risk. You hope the licensee will put clol-
lars behind your band, but those marketing dollars are not always
there. ZYX’s success with Venice has helped all of our acts. Our
other foreign licensees are now saying, ‘Look at Vanguard!” Il

Liquid Audio congratulates
The Welk Music Group
and Vanguard Records

on their 50th anniversary.

lquid audio

the way music moves
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A&R Director Steve Buckingham Digs Roots

STEVE BUCKINGHAM

hen Larry Welk decidec ta reactivate Vanguard Records as a con-

temporary label beyond its esteemed catalog, he turned to Steve
Buckingham, the former Calumbia Nashville executive who produced
Dolly Parton’s acclaimed biuegrass album “The Grass Is Blue” for
Vanguard’s sister label Sugar Hill.

“I wasn't looking for a gig, but Larry had an enthusiasm that
reminded me of the way the record business used to be,” says
Buckingham, “people taking chances, who weren't scared of their
jobs being eliminated due to mergers!”

Buckingham was involved in Paton’s Blue Eye Records label, which would soon team with
Sugar Hill, the premier bluegrass, folk and roots-music tabel which was acquired by Welk's
Welk Music Group in 1998. With Parton’s blessing, Buckingham became WMG's senior VP,
based in Nashville. )

“It was right up my alley,” says Buckingham of his WMG post, which entails overseeing
Vanguard's A&R activities. “| wanted to do the same thing as the Solomon brothers in the 50s,
[that is] concentrate on blues ard maybe jazz and what would be folk music now: roots music,
Triple A, those niches—and riot compete with mainstream country or pop. | think labels spend

: . S0 much trying to break artists that they can’t keep them for more
than a couple singles, so keeping costs and expenses reasenable can
afford us to develop acts and stick with them the way we used to.
Larry agreed.”

Among the signings Buckingham has brought to Vanguard are
singer-songwriters Terry Radigan, Mark Selby and Bill Miller. He
oversaw the production of the David Wilcox, Patty Larkin and Tab
Benoit albums. But Buckingham has also continued to work

Vanguard’s catalog along with Tom Vickers, a consultant for the label,
with such valued reissues as the “From Spirituals To Swing” boxed set and the famous three-
disc “Chicago/The Blues/Todayt” "G0s blues collection. “Those things are part of American his-
tory,” he says. =

Buckingham cites his recent ‘wark on Dolly Parton’s “The Grass Is Blue,” which was con-
ceived and completed in littie more than a month, as an example of the creative possibilities pre-
sent at Welk Music Group. “It's.brought the best reviews she's ever received,” says
Buckingham, “and there were na-committees or focus groups involved! That's the way we used
to do things—and it's reflected in the music.” —J.B.

Buckingham

St at Carnegie Tall in 1938 and 1939 featuring
Goodman, Count Basie and Big Bill Broonzy—which
“anguard recently reissued in a hoxed set.

‘anguard had been founded at the dawn of the LP for-

Conlinued from page 4

Benny

nmat in New York, by brothers Seymour and

Maynard Solomon, operating initally out of

a one-room downtown oflice space secured
by a $10,000 loan from their fither. The
company had two labels, the classical Bach
Guild line, which was its original bread-and-
butter, and Vanguard, which eventually
superseded it by emphasizing popular
music—primarily folk, jazz and blues. The
Solomons  promoted  strict sound  and
recording-quality control of their product,
and, as civil rights-oriented, independent
thinkers, boldly went after such politically
lefi-leaning  blacklisted artists as  Paul
Robeson and  the  Weavers, They  also
tocused heavily on artist development.

Following her star-making turn at the
1959 Newport Folk Festival. the then 19-
year old folk/protest song sensation joan
Baez signed to Vanguard, paving the way
for a flood of major {olk acts at the Jabel dur-
ing the '60s, including Bufly Sainte-Marie,
lan & Svivia, Doc Watson, Jim Kweskin &
The Jug Band. and Mimi & Richard Farina.
Also that decade, Vanguard, under the
direction of its estecemed blues producer/
A&R executive Sam Charters, spearheaded
a blues resurgence with such signings as
country-blues great Mississippi John Hurt
and Chicago urban Dblues stars James
Cotton, Buddy Guy, Junior Wells and Otis
Spann—as well as their protégés—John
Hammond, Jr., Charlic Musselwhite and the
Siegel-Schwall Band.

RISING SON
The "70s and '80s were marked by
Vanguard's excursions into dance  singles,
Jazz-fusion, Detroit rock, electronic music—
and major catalog reissues. Then, in 1986,

the venerable company was sold to the Welk Music Group—
six years after Lawrence Welk asked his son Larry, who had
served on the Welk Group’s board of directors, to take over
as president. Currently, Welk, along with his son Kevin acting
as WMG's president and GM, is bringing the same standards
of audio quality, artist development and significant artist sign-
mgs as the Solomon brothers instituted 50 years ago.

“We hasically rereleased the catalog on €D, mindful of
Vanguard's rich history,” says Larry Welk, “We didn’t sign
any new acts until recently—when we knew we had the nec-
essary artist-development capabilities in place.”

By any standard, the Welks have done a first-rate job in
rewssuing the vaunted Vanguard catalog, mainly via compi-
lations of various artists and compilations of vintage and
unreleased material by the Vanguard clites—the Jatter cate-
gory represented most notably by acclaimed Weavers and

Joan Baez boxed sets.

“We just put out catalog titles on CD versions at first, then
developed series of remastered compilations featuring key
cuts, new liner notes and unreleased material,” savs Kevin
Welk. These included the Vanguard Sessions Series, made
up of previously available and unveleased recordings from
the Vanguard vaults; the Generations Series, which com-
bined Vanguard artist-roster tracks with similar ones
licensed from other labels: and the Vanguard Jazz Showcase,
which reassembled the scores of Vanguard jazz albums pro-
duced by John Hammond. Sr. from 1953 to 1958, showcas-
ing a nux of swing veterans and younger players.

But reissues are only part of WMG’s Vanguard business.
Presently. the label is extremely active in bringing a growing
number of new artists to the marketplace.

“The great thing about having a vault like Vanguard's is
that it can be your bread and butter and allow you to sign
new acts and take chances,” says Steve Buckingham, the for-
mer Columbia Nashville executive who is now WMG's
Nashville-based senior VP and oversees the label’s creative
stde. “So we can put our resources into artist development
and stick with new artists, because, if we believe in them in
the beginning, we'll still believe in them after two singles. It
sounds simple, but it doesn’t happen much these days any-
more!”

New Vanguard signings include the singer-songwriters
Venice, David Wilcox, Patty Larkin, Peter Case, “lerry
Radigan, Paul Kelly and Mark Selby. Other artists include
Cajun-blues guitarist Tahy Benoit, bluegrass-rock pioneers
the Dillards, Tongtime Vanguard stalwart lan “lyson and

Continued on page 50
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90 YEARS OF GREAT MUSIC
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AT THE VANGUARD

From Bach to the Blacklisted,
Baez to the Blues (Today!)
From Spirituals
To Swing!
Generations
have been raised on your
Visionary Music
New rools
New blues
New singer-songuwriters
Carry the torch
All
ansiver the question of youth—
“What did we miss?”
All
remind the memory of age—
“Wasn’t that a time?”
-MG

Sincere congratulations to

Vanguard Records
and the entire

Welk Music Group

from your friends at

Bayside

Entertainment
Distribution.

DINA Congratulates Welk Music Group on
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Happy 50th Annivérsary‘
Welk Music Group

from your friends at
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We just celebrated our 40th—

and have practically grown up together.
»v_vww.rgadrersdigest.com A

Sony Disc Manufacturing salutes the Welk Music Group
for 50 years of keeping roots music strong and vital.

-
-

i
-
-
-

For Superior Optical Disc Products and Services,

i

Go Straight to the Source.

.
-
-
- -
.

i

Sony Disc Manufacturing

=

i
G

Sony Disc Manufacturing

800 358 7316 http://sdm.sony.com

© 2000 Sony Disc Manufactu‘ing. All sights reserved. Sony is a registered trademark of Sony Corporation

WIVILC

50 Anniversary

The Doings In Durham

Sugar Hill's Sweet Niche

Barry Poss created Sugar Hill Recordsasa B
niche music company. “But the niche
keeps getting broader,” says Poss. “We're
not competing for massive, Madonna-type
hits, but now, with the combination of the
two labels, we're able to go after higher-
profile artists who fit our focus better than
the muitinationals."”

The two labels to which Poss refers, of
course, are Sugar Hill, which the former
Duke University sociology teacher founded
in 1978, and Vanguard, which Sugar Hill
when it was acquired
in 1998 by Vanguard's parent company, the Welk
Music Group (WMG).

But the Durham, N.C.~based Sugar Hill, one of
the top bluegrass, folk and roots-music indies,
has intentionally retained its independence—
while utilizing WMG’s big-time marketing
strengths. “We've gained an L.A. presence with
their office, and we’ve moved our ‘back end’
operations there,” continues Poss. “Our office in
Durham has become more of the creative office
and we've jointly opened a Nashville office hous-
.| ing our publicist Kim Fowler, Vanguard's A&R
| headquarters and Welk's publishing interests. So
we're running Separate companies but using the
corporate umbrella’s resources to grow the com-
pany.”

At Sugar Hill's home office, which is run by a
dozen or so staffers, including the newly promot-
ed general manager Bev Paul, the company
remains “the classic boutique label” originally
envisioned by its founder. “I wanted to have a
strong labe! identity like Sun Records of the
'50s—where you knew the label stood for some-
thing," says Poss. “I wanted a select roster of prestige artists whom we
would nurture—not 30 albums a month.”

Sugar Hill's prestigious catalog has included such luminaries as Doc
Watson, Chris Hiliman, Leon Redbone, Ricky Skaggs, Jerry Douglas,
Sam Bush, Chris Thile, the Seldom Scene, Marty Stuart, Nashville
Bluegrass Band, Lonesome River Band, Doyle Lawson & Quicksilver,
James McMurtry, Bad Livers, Tim O’Brien, Robert Earl Keen, Terry Allen
and Townes Van Zandt. Currently, the label is enjoying its best success
yet with veteran roster artists Guy Clark and Jesse Winchester; it's also
enthused about the prospects of new signings Donna The Buffalo, a
musically eclectic groove band, Nickel Creek, a young bluegrass group
produced by Alison Krauss, and alt-country sensation Tift Merritt.

Poss also points to Sugar Hill's release last year of Dolly Parton’s blue-
grass album “The Grass Is Blug” “That came to us via the Vanguard
side,” he notes, referring to the album’s producer, Steve Buckingham,
also the WMG's Nashville-based senior VP “But it's an announcement
saying, ‘We know what we're doing, and we can handle high profile
artists well." It's showing a lot of people and other artists that we can do
a better job than the multi-nationals in tailoring marketing programs to the
kind of artists that still make our niche.”

The music industry may be “going through some really dramatic
changes,” concludes Poss, “but for us it's really a fun time.”  —J.B.

< ruE wio o t'ﬂﬁ,"?"‘"f-'

WMG AT 50

Continved from puge 48
lormer Nity Gritty Dirt Band leader John McEuen.

SWEET DEAL

Adding to Vanguard’s contemporary involvement is
Sugar Hill Records, the bluegrass-plus label that Barry Poss
founded in 1978 and sold to WMG 20 years later. “Sugar
LIl is bluegrass, but it covers so much more,” savs Poss, out-
lining lus label’s assets. “We have traditional arusts like Doc
Watson, contemporary music with traditional roots by
singer-songwrirers like Guy Clark and Jesse Winchester,
bluegrass like Seldom Scene, and roots musicians and artists
who can cross over, like dobro virtuoso Jerry Douglas, who
can play bluegrass one week and with a James "laylor or

Paul Snmor the next.”
Contined on puge 54
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SUGAR HILL RECORDS.

TWENTY YEARS OF THE BEST IN ROOTS MUSIC
AND WE'RE JUST GETTING STARTED.

Austin Lounge Lizards Jesse Winchester

Aubrey Haynie Jim Mills

Bad Livers John Cowan

BlueRidge Kenny Smith

Bryan Sutton Laurel Canyon Ramblers
Chris Hillman Lonesome River Band
Chris Thile Mollie O'Brien

Donna The Buffalo Nashville Bluegrass Band
Doc Watson Nickel Creek

Dolly Parton Robin and Linda Williams
Don Rigsby Ronnie Bowman

Doyle Lawson & Quicksilver Sam Bush

Dudley Connell Sammy Shelor

Front Range Seldom Scene

Guy Clark Tara Nevins

James McMurtry Terry Allen

Jerry Douglas Tift Merritt

Contemporary music with traditional roots - Acoustic, Americana, Bluegrass,
Country, Folk, Gospel, Roots Rock, Singer/Songwriter.

SUGARHILL
P

WWW.SUGARHILLRECORDS.COM
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THE BILLBOARD INTERVIEW

Continued from page 44

What was the company like when you took
over?

L.W: Welk had a music-publishing arm in Nashville and
started Heartland Records with Ira Pittleman—which
became the largest direct-response mail-order company
selling music. But I was also involved in other businesses,
including real-estate development, time-share resorts and
hotels. I didn’t have time to devote to the music business as
much as I would have liked to, so for years it was a kind of
sleepy label. Then we acquired Vanguard in 1986, but it’s
only recently, within the last two or three years, that I've
thought there were wonderful opportunities in the music
business—and that we ought to pursue them. But it's
always been a business 1 loved; I had no passion for real
estate or the hospitality business, but tremendous passion
for the music business.

So why didn’t you start with your dad?

L.W: [ didn’t start with Dad because 1 felt there was
more opportunity and freedom if I didn’t work for my
father. I was one of the first guys to wear a Nehru suit,
which I don’t think Lawrence Welk would have approved
of!

You mentioned a change in your perception of
the music business a few years back.

L.W: Twvo or three years ago, I thought, “Let’s make an
effort to gear up our music opportunities and build the
labels we have along the same lines of music’—the
Vanguard, roots-music type of thing. At the same time, our
eyes were open for acquusitions that fit the parameters of
where we wanted to go—so we acquired Sugar Hill. We
really couldn’t have found a better fit than Sugar Hill:
Barry Poss did such a fabulous job building up that label,
and we brought him the ability to free himself up from the
day-to-day operations and work with artists and managers.
Did you make any changes within the personnel
structure of the company?

L.W: We also made the effort to put together a team of
really good, young music professionals, so we hired Dan
Sell from EMD as head of sales, and a good PR person in
Lellie Capwell and great marketing people from some of
the majors.

Kevin Welk: They saw what we were about and what
we wanted to do as a label: work each individual artst and
focus on artist development, which is what they all started
with and saw declining.

L.W: To me, it was the chicken-or-egg theory: Do we put
a team together or first sign artists? So now we needed a
head of A&R. I talked with Steve Buckingham, who was
head of A&R at Sony Nashville but had a broad music
appetite and had produced some 29 No. I's in a variety of
musical styles. I told him what we were going to do, and he

: &
artist relations Lellie

: E 2 i
From left: VP of sales and marketing Dan Sell, director of media and
Capwell, reissues consultant Tom Vickers

was so excited. This is a business, but it should be fun, and
that’s such a different approach from the majors that a lot
of people wanted to be part of it.

What went into your redevelopment of Van-
guard?

L.W: It was such a wonderful catalog, and the Solomon
Brothers had put such tender loving care in its develop-
ment. But in 1986, most of it wasn't on C1), so we basically
rereleased the catalog until recently, respecting the label’s
rich history. We didn’t sign any new acts for a long time,
because there wasn’t any internal mechanism to work a lot
of new acts.

K.W: We tried 1o get CDs out as fast as possible, just
shooting the original album covers and putting them out
right away, because there was such demand—and that
drove the label for a number of years. 'Then, three or [our
vears ago, we realized that we'd done this music a disser-
vice: We didn’t have good CD liner notes and could have

done a better job mastering. So we developed the
Vanguard Sessions series with new liner notes, offering the
best music plus new material dug up in the vaults—all 20-
bit mastered. Tom Vickers puts them together, and they've
been a real success.

What about your distribution?

K.W: Ouwr distribution makes us different. Basically, we
sell direct to most major retailers, so, in effect, we control
our own destiny. We're able to work with individual retail-
ers and spend more marketing dollars because we sell at
the same price as the majors, discounted a little because we
need that edge since we don’t have “hit” product.

Maybe we don’t have every account, but again, we sell
direct to the majors, and what’s interesting 15 that every
time we've taken away an account from a distributor to sell
direct, we increase sales at least 25%, and in most cases
35%. The reason is this: When sales guys call stores, they're
not repping 200 pieces that month, but our five for that
month. So we have that personal relationship with buyers,
and we can focus on a set of good promotions and go for-
ward. We're able to control promotions and are very lucky
that we're accepted as a vendor, that we have enough prod-
uct {low, and that we’re not some littte indie who's not
worth their while that's thrown to distributors.

How does this affect your artist roster?

K.W: 11 gives us a real competitive edge as an indie fabel.
When artists are touring, one thing that makes them so
unhappy is when they're not well-represented in those tour
markets. But, for us, that’s a focus: I have people in this
office who all they do is follow tour itineraries and make
sure p.o.p. and everything is set up. So our artists feel hke
theyre kings when they go in—and that’s all they want, if
they're not setling a tow of units. That you do the right stuft
and make the efiort.

Can you give an example?

K.W: Peter Case is a good case in point. He didn’t sell
anything at Geffen, but every release he’s done for us has
increased in sales, and we have great expectations for him
now. He's an integral artist for us because before, we
couldn’t tell people, “We have this artist or that artist—come
join us!,” but he came because of our history. He helped us
land the David Wilcoxes, the Patty Larkins and the Tab
Benoits, and that’s where we're going: we're continuing the
history at Vanguard of signing singer-songwriters, and
expanding our radio base from Triple A to Hot A/C, signing
bands that fit in with our sense of musical integrity.

Continued on page 54

Llace 2

Congratulations to
Vanguard and The
Welk Music Group
on 50 years of
quality independent
music.

Ace Records is
proud to be your
UK licensee.

§l
Ace Records Ltd ¢ 42-50 Steele Road Iﬁﬁl.
* London NW10 7AS LMIVETErY
Tel: +44 20 8453 1311 B i. n

Fax: +44 20 8961 8725 L
Email: info@acerecords.co.uk 1975-2080
Web: www.acerecords.co.uk

st ’?jm.

[N

Congratulations to the WELK MUSIC GROUP
Celebrating Vanguard's 50 Years Of Great Music

All the best to Kevin, Larry, Christine, Morgana and Co.,
From your Canadian partners at DISTRIBUTION FUSION III

w

5455 Paré Street, Suite 101, Montreal, Quebec, Canada H4P 1P7 » Tel: (514} 738-4600 / Fax: (514} 737-9780

DISTRIBUTION
Pt FUSION Il

Sugar Hill’s distribution partner for Holland & Belgium for over 15 years

Munich Records

congratulates

Sugar Hill
Records

Munich Records, Europe’s address for all good roots/roci/alternative/country/blues/world/reggae is a member of AFIM
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Welk Music Group
Too ...

MUSIC WORKS!

Congratulations

Welk Music Group

on your

50th Anniversary

From your friends at

Sony Music Special Products

Congratulations on your 501h,
Vanguard Records!

You don’t ook that old...well mayhe Larry does.

IUs heen a pleasure representing the Welk Musice Group and being part of the Welk lamily.
Here’s o many more great years working and playing together:

Your Friend and Legal Eagle,
sleve Baron

P.S. Larrey - please, no more noogies!
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Now In Nashville
WMG Music Publu'/wtﬁ

BY BOB KIRSCH

Welk Music Group had been a major inde- 5. i
pendent music publisher in Nashville until

its sale to PolyGram in 1988. But it started up
again last year, once again under the direction
of WMG’s VP of music publishing, Bob Kirsch,
along with Tuttie Jackson, director of adminis-
trative affairs.

“We started from scratch last September,”
says Kirsch, who has since signed five varied
writers: the country artists Joy Lynn White and Stacy Dean Campbell
(Campbell in a joint venture with Wrensong), former V-Roys fead singer
Scott Mifler, traditional country artist Jeff Childress (in a venture with
Blake Mevis) and established roots-music singer-songwriter Greg
Trooper. “We want to work with people whose material can be exploited
in more than one area, whether it's mainstream country or film or TV.”

Besides its signees—and Kirsch expects to keep his roster small at
the outset—WMG is buying one of songwriter Danny Flowers’ catalogs
(Nanci Griffith’s “Gulf Coast Highway” and Don Williams’ “Back In My
Younger Days”), with a couple of other catalog acquisitions forthcoming.
Additional signings include Pamela Brown Hayes, and WMG publishing is
representing the songs of Steve Forbert. Meanwhile, the firm has enlist-
ed songplugger Liz Hudson, formerly of Criterion Music in Nashville, and
is fixing up its new office space.

“| think this is a good time for starting a company,” says Kirsch. “When
things are changing, people are open to things they might not be if things
were going perfectly, and, traditionally, mdependents—whether labels or
publishers—are at the forefront of new trends because it’s easier for
smaller companies to change than big ones. Publishing can be a tough
business, but we’ve been in it before, and Larry really understands it. He
took an active role in the past and has an active role in the new compa-
ny—which is one of the reasons | wanted to work with him again.” [l

Bob Rirsch

THE BILLBOARD INTERVIEW

Continued from page 52

Are there any other new signings that you’re
particularly excited about?

K.W: There's Mark Selby, a singer-songwriter blues

artist who wrote eight cuts on Kenny Wayne Shepherd’s
new album. He’s unbelievable, and we feel he can re-
establish Vanguard from a blues stundpoint. We also have
Terry Radigan, who's another
great writer, and Bill Miller, a
great Native American singer-
songwriter, who previously re-
corded for Warner Bros.
Is there any sort of mis-
sion statement, if you
will, for Vanguard Rec-
ords today?

K.W: The main focus of this
label i1s when someone buys a
Vanguard piece of product, that
this integrity which 1 mentioned
a moment ago is still there—like
1 and that they buy
Vanguard because they trust
what we're putting out. And
that's where we want to go as a
label. Steve Buckhingam, as
head of A&R, buvs into that and
focuses on it as well, from new
signings to reissues like the
recent “IFrom Spirituals To
Swing” boxed set, which is
something we're really proud
of. And now we finally have the
right support team in place.

Is Ranwood still a signifi-
cant part of Welk Music
Group?

K.W: Ranwood is our sleeper
label! We spend no marketing
money, because it appeals to a middle-of-the-road, older
demo, with artists like Pete Fountain, Floyd Cramer, the
Mills Brothers, Tennessee Ernie Ford, Boxcar Willie, the
“Hee Haw” Gospel Quartet—and our own Lawrence Welk.
But we do a lot of non-traditional sales—mail order, the

Terry Radigan (top), Bill Miller

‘ When Kevin Welk took over, the company began a real peri-

od of growth. His attitude is fantastic, and he brings an
incredible amount of energy to the label. He knows a lot about the
music business and is learning more all of the time. | was on a
larger label before coming to Vanguard. There, | would be talking
about selling 100,000 records, and they would be tatking about
selling 1 million. In my book, you’ve got to pass 100,000 before
you go to 1 million. They just weren’t getting to first base. The
Vanguard staff, on the other hand, is excited about what | can do,
and they are behind me. As a result, | think the last two records I've
done have been the best in my career. | didn’'t have to rebuild every
record and try to convince A&R | know what ' doing. Working
with Vanguard has really been a big difference for me.

—Peter Case

Once, someone asked me, “What is the one characteristic they
possess that allowed [Vanguard founders] Seymour and Maynard
Solomon to survive?” | said, “Their arrogance.” But, | meant it in
the best way. They had the courage of their own intellectual opin-
jons. If you look back at many of the labels in the '50s-—and there
were a lot of them—most of them didn’t have an identity. But
Vanguard did, and much of that identity was built around their
absolute insistence on sound quality. In those days, not everybody
was insisting on that. Also, they allowed their artists a great deal of
freedom if they felt they were on the same inteflectual, social and
political course they were on. What Maynard and Seymour felt was
that the artists knew more, had more sensitivity to what was hap-
pening than anyone else. Vanguard artists like lan and Sylvia
brought in Buffy St.-Marie, and Joan Baez brought in her sister,
Mimi Farina. There was a sense of people reaching out to each
other through Vanguard.

—Sam Charters, producer and artistic director

 think back to watching The Lawrence Welk Show as a kid, and |
marvel at the fact that it is still popular. It's a great testimony to the
diversity of music that they carry. The Welk Group offers an inter-
esting collection of labels and artists.

—Len Cosimano, VP, merchandising, Borders

Music Millenium has been in business since 1969. Our grand-
opening poster talked about some of the things we were going to
carry. We were to specialize in eccentric and folk and specifically
mentioned John Fahey, a Vanguard artist. Most of the time over the
last 30 years, this store has carried 90% or better of the Vanguard
catalog on a regular basis. We’ve also been very happy that they've
picked up the Sugar Hill label, which is another line we've always
done well with and carry most of.

—Terry Currier, owner, Music Millennium

To me, Vanguard means Joan Baez and Country Joe And The Fish
and protests against the Vietnam War. | went to UC Berkeley in the
late '60s. The music is ageless.
—Michael Solomon, president/CEO,
Tower Records

Vanguard is a quirky label. They want to reinvent it in its own
image. Originally, they were marketing music everybody thought
nobody wanted to buy. Although it was not aiming to please every-
body, it was music that was of great integrity. They are really good
at what they do. The folks at Vanguard are not looking for a smash
hit and not trying to be everything to all people. It's fun working
with them. They love music. It's really an unusual setting.
—Dave Wilcox

Kevin Welk and his team have shown a great willingness to aggres-
sively pursue new delivery technologies while protecting the won-
derful assets of Vanguard Records’ rich musical catalog. Liquid
Audio is proud to be Vanguard’s digital-music distributor.
—Dick Wingate, senior VP, content
development & label relations, Liquid Audio

Welk Music Group and its associated labels have been an important
vendor of Musicland/Sam Goody for the last few years. Independent
music is a vital part of Musicland’s sales, and labels such as
Vanguard and Sugar Hill play a major role in bringing key indie artists
and music to our stores. We look forward to continued relations with
Welk and bringing quality music to our customers.
—Dick Odette, senior VP, ’ ’
recorded audio, Musicland

All testimonial quotes compiled by Debbie Galante Block.

Justify who our artists were:

Publishers” Clearinghouses of
the world. I joke with Dad that 1
could take Ranwood and run it
out of my garage, because it
requires no marketing and just
keeps selling product! But it’s
fun stuff for us.

How do you feel, then,
about the Welk Music
Group within the context
of today’s changing music-
business climate?

K.W: We're working artists
and product and trying to get
our message out, and, from our
viewpoint, we're so lucky where
we stand in the mix of things, with all the consolidation. So
many artists are coming to us now that want what we're
doing, because it’s just not happening anywhere else. So it’s
a tremendous opportunity: Today, as we see, the majors are
producing singles—but we're producing albums, and that’s
probably the biggest difference from what we're doing as
an indie label and what's going on out there in the “hit”
world. I'm not saying we're not working three singles on an
album that we feel 1s radio-friendly, but the main thing is
that when vou buy the album, you love at least eight out of
[0 songs. W

Mark Sethy

WMG AT 50

Continued from puge 50

Most recently, Poss adds, Sugar Hill has contracted Donna
The Buffalo, “a great groove band with a Deadhead-like fol-
lowing, whose members all play old-time fiddle music on
the side.” Last year’s acclaimed Dolly Parton release, “The
Grass Is Blue,” meanwhile, “came via the Vanguard side,”
thanks to Buckingham’s prior relationship with Parton. The
Welk Music Group/Vanguard connection, then, is entirely
natural for Poss. “Welk was not only a feisty independent

From left: Buffy Sainte-Marie, Mississippi John Hurt, Welk Music Group COO Chris Hamilton

like we were, but a company to which we didn't have to
They recorded Doc Watson

New Vanguard signings
include the singer-
songwriters Venice,
David Wilcox, Patty
Larkin, Peter Case,
Terry Radigan, Paul

Kelly and Mark Selby.
Other artists include
Cajun-blues guitarist

Tab Benoit, bluegrass-
rock pioneers the
Dillards, longtime

40 years ago and had
the great prestige catalog.
What we brought to the
table was our equally pres-
tigious current roster.”

Bringing the company
back to its Teleklew music-
publishing roots, WMG
relaunched its publishing
arm in Nashville last year,
under the direction of Bob
Kirsch. “We have a nice
blend of people and some
good writers, who all have
niches in their own areas,”
savs Kirsch, “namely Joy
Lynn White, Stacy Dean
Campbell, Scott  Miller,
Greg Trooper and Jeff
Childress.”

So Welk Group, Inc.
today—comprising WMG,
as well as Welk Syndi-

Vanguard stalwart lan
cation, which oversees the ;
rebroadcasts of “The Law- Tyson and former NI"}’
rence Welk Show” on pub- Gﬂ"y Dirt Band leader
lic television, and Welk

John McEuen.

Resorts, which operates

properties in San Diego,

Palm Springs, Maui and Branson—has effectively come full
circle from its founder’s humble origins in a German farm-
mg family in North Dakota. The company, run now by his
son and grandson, continues the family traditions and prin-
ciples embraced by its founder and protected through the
generations—only now, 45 years later, it’s a much bigger
company. ll
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THE WELK MUsIC GROUP SALUTES
THOSE WHO MAKE IT HAPPEN....

Santa Monica, California -
WMG, Vanguard Records & Sugar Hill Records

ADAM COLBERT

ALISON MAYHEW

ALMA VERGARA

Any vON HOLZHAUSEN
BRIEANNE BERRY-GIBSON
CELIA SOUTHARD

CHris HaMILTON

DaN SELL

EDDIE HALL

FRED [ASPER

GARRETT LAPRATT
GEORGETTE CARTWRIGHT
Jackie Brooks

JEFF ZARAYA

JENNIFER DEVEROUX
JENNIFER HoYT

KEVIN WELK

LArrY WELK

LEIGH ARMISTEAD
LELLIE PITTMAN-CAPWELL
Maria Lorez

MICIHELE Viauiil

RETAIL MARKETING COORDINATOR - WMG

PuBLICITY ASSISTANT - WMG

ROYALTIES/VANGUARD - RANWOOD

ART DIRECTOR - WMG

SALES & MARKETING ASST. - WMG

Acct RECEIVABLES CREDIT & COLLECTIONS

CiitEr OPERATING OFFICER-WMG/VICE PRESIDENT-VZGI
VP NATIONAL SALES & MARKETING - WMG
INVENTORY MANAGER - WMG
SALES & MARKETING COORDINATOR
WAREHOUSE SUPERVISOR

CREATIVE SERVICES - VANGUARD/RANWOOD

BILLING - VANGUARD/RANWOOD

ENGINEER

ACCOUNTING SUPERVISOR - WMG

NEw Mrepia MANAGER - WMG
PRESIDENT/GENERAL MANAGER - WMG

CEO & CHAIRMAN OF THE BOARD/WMG & WGI
DIRECTOR OF RADIO PROMOTIONS - WNG
DIRECIOR OF ARTISTS & MEDIA RELATIONS - WNG
BILLING - SUGAR HILL RECORDS

Li1CENSING COORDINATOR

Sucar Hiin

MORGANA MICHLER
PEDRO LOPEZ
RENATA Souza

Tom VICKERS

VINCE HANS

WALT SCHULZE
SHIARON ZORNES

FOREIGN L1AISON - VANGUARD/EXECUTIVE ASSISTANT
MaA1LROOM COORDINATOR

RETURNS COORDINATOR

A& R CONSULTANT

NATIONAL SALES & MARKETING MANAGER
WAREHOUSE NMANAGER

CONTROLLER

Durham, NC - Sugar Hill Records

BARRY POss

BEv PauL

EriCkA HOFFAAN
LYNN LANCASTER
MATT FisHEeRr
MoLrLy NAGEL
STEVE GARDNER
TAsHA THOMAS

Nashville, TN -

PRESIDENT/A&R - SuGcar HiLL RECORDS
GENERAL MANAGER

MaiL ORDER COORDINATOR
MARKETING COORDINATOR

SHIPPING

ADM. AssT./OFFICE MANAGER

RADIO PROMOTIONS

PronuctioN COORDINATOR

WMG, Vanguard Records & Sugar Hill Records

STEVE BUCKINGHAM
JENNY CAREY

Kim FOwLER

Bor Kirscri

TUTIE JACKSON

WG

WELK sAUSIC

Nerguare(

VM@V%(

GROUFP

U
PR
LMV 58 N &

SUGARHIL

SENIOR VICE-PRESIDENT OF AxR

EXECUTIVE ASSISTANT

ARTIST & MEDIA RELATIONS MANAGER - SUGAR HiILL
VICE PRESIDENT MuUSIC PUBLISHING - WMG
DIRECTOR OF ADMINISTRATION - WMG

From blues to blue grass...

Folk to jazz...
Classical to contemporary...
You’ve been makin’ music and history for 50 years.

A High Five from Mark Miller and your friends
at Shorewood.

:;' Shorewood Packaging Corporation

A Business of
INTERNATIONAL@ PAPER

BILLBOARD MAY 6, 2000

A BILLBOARD TOAST

www americanradiohistorvy com

55


www.americanradiohistory.com

The reference quide

manages talent...

_ ‘*

| BI"IDQOI’d Iﬁ:::;ﬂonal
\ Talent & Touring

directory 2000

Recording Artists.
Managers. Agents,
Promoters, Clabs, Venues,
Hotels. Equipment & Services
For Touring Talent

for anyone who books,
promotes, programs and

Over 17,000 U.S. and international listings.

Key names, addresses, phone & fax

* Merchandisers

numbers, e-mail addresses, and web sites!

* figents & Managers ¢ Sound & Lighting Services
< Uenues ¢ Glubs - Hotels * Instrument Rentals
« Booking Rgents - Staging & Special Effects
« Security Services ¢ Charter Transportation

To order send payment for $115 plus $6 S&H ($14 for international
orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ,
PA, CA, TN, MA, IL, OH, VA & DC. Orders payable in U.S. funds
only. All sales are final

To order call 1-800-344-7119. International call 732-363-4156. '
Or fax your order to 732-363-0338. Now available on diskette

and mailing labels—for rates call (212) 536-5017

Buy the ITTD print directory together

call 800-449-1402 or visit

www.billboard.com

with our new ITTD online service and receive 25% off.

For more information on this special combo deal

www.billboard.com/directories for a free online demo.

BDTT3160

Artists & Music
| Classicat -

KEEPING
SCORE

by Bradley Bambayger

F()HESITE: While much in the classical music
world seems (o be going the way of the dinosaur, we
can look forward to the evolutionary influx of the
new—including, of course, new media. One of the
more sanguine developments is the success of New
Musie Box, the monthly Internet magazine of the
American Musie Center (newmusicbox.org). Laud-
ed as a “landmark interactive resource,” the elabo-
rate Web 'zine devoted to promulgating American
music recently won the first ASCAP/Deems Taylor
Award for an Internet enterprise. May narks the
first anniversary of New Musie Box; suitably, the
anniversary issue of this new-media instrument
takes a decidedly old

making it as a label devoted to contemporary music.
New Music Box also solicits editorial contributions
by musicians from across the country, from com-
poser Terry Riley (on self-publishing his music) to
guitarist/composer Elliott Sharp (on how educa-
tion helped shape his attitudes toward music). What
New Music Box doesn’t have are record reviews.
“The site is about awareness,” says Oteri, a trained
musicologist and composer himself. “There are lots
ol records listed on the site that T don’t care for,
along with a lot that T love.”

Although there are aspects of the Internet that
currently make coursing through New Music Box
more tedious than reading a print maguzine, there
are elements of the site that are truly peerless.
There are RealAudio clips that illustrate nearly
every musical example in

medium as its theme—
radio. That is, the site

examines “the tenuous {NeWM ;djiCBox

The Web Magazineg from the American Music Center

relationship between
radio and new American
music,” in the words of
New Musie Box editor Frank J. Oteri.

“Radio is a topic near and dear to my heart,” Oteri
says. “I learned about Steve Reich for the first time
listening to the radio. And I'm saddened that it’s
more and more likely that a teenager today couldn’t
have the chance to muke a similar discovery because
so few stations program new music. One ol the rea-
sons thut new media have been so successful in cap-
turing people’s imuginations is that the existing
media—magazines, newspapers, and, ves, radio—
have failed to do so. A question we’re asking with the
May issue is, ‘Does radio have a future? Maybe radio
has played it too safe for too long. I believe people
want things that aren’t solely programmed to a spon-
sor-pleasing demographic, but that have something
individual to offer—personality.”

The May New Music Box will feature compos-
er/educator Gunther Schuller making a plea to
radio programmers to
broadcast more new
musie, with his comments
drawn from his keynote
speech at February’s
Assn. of Music Personnel
in Public Radio (AMPPR)
conference. The issue also
includes a round-table dis-
cussion with members of
AMPPR’s board of direc-
tors, plus a HyperHistory
examining new American
musie on the radio. The
patented New Music Box
HyperHistory is a “non-
linear” article designed for further Web surtfing,
with myriad links to related Internet sites. The
upcoming HyperHistory examines such stations as
WHRO Norfolk, Va., which has been asserting its
publie, nonprofit status—and thereby bucking the
trend that sees classical public stations making the
devil’s bargain of styling themselves after com-
mercial outlets.

Each past New Music Box issue is archived on the
site (with free access), so interviews with com-
posers from Elliott Carter to Don Byron are read-
ily available. Past discussions have also included
Massachusetts Institute of Technology whiz Tod
Machover on new music technology, Tom and
Arnold Broido of Theodore Presser Co. on the
state of music publishing, Ravinia Festival execu-
tive director Zarin Mchta on cultivating a new
audience, and New Albion director Foster Reed on

OTERI

| every issue, drawing on

everything from major-
label releases to unre-
leased demos. As of the
April interview with
composer/vocalist Mere-
dith Monk, the site also features QuickTime video
samples. Oteri ulso promises that the site refrains
from dumbing down its content, with technical terms
and even city names simply tagged with links to
explanatory sites. So far, New Music Box hus dis-
cussed or listed more than 300 CDs, with RealAudio
samples and an off-site purchasing link for each.
Such coverage makes the magazine an ideal site for
record label advertising, as does the fact that the
March issue garnered more than 400,000 hits and
20,000 user sessions.

Currently led by executive director Richard
Kessler, the nonprofit American Music Center was
founded in 1939 by a group headed by Aaron Cop-
land. (A typically creative lead item for the Novem:-
ber New Music Box collated comments made over
the years by the center’s founders into a “virtual
séance” on American music.) As an information
resource and service organization, the American
Music Center has been the model for dozens of com-
poser-advocacy ventures around the world. Based in
New York, the center has a collection of more than
60,000 scores und recordings, many of them rare. It
also puts on workshops and publishes listings on
career opportunities in musie, as well as administers
grant programs [or the Aaron Copland Fund for
Music, among others.

The June issue of New Music Box will include an
interview with the new winner of the Pulitzer Prize
for musie, composer Lewis Spratlan. The Amherst
College fixture won for a concert version of the sec-
ond act of his previously unperformed opera from
the late "70s, “Life Is A Dream” (published by Mar-
gun/Schirmer-AMP). A future feature idea entails
veteran avant-rock act Sonic¢ Youth and its recent-
ly recorded homage to 20th-century iconoclast com-
posers. And in addition to the talk with Byron, there
have heen items with other improvisers, plus an arti-
cle on jazz clubs around the country. “There are lots
of blurry lines that we want to cross,” Oteri says.
“We stay away from pop music because it gets plen-
ty of coverage on its own. But we juxtapose every-
thing else from mainstream classical repertoire to
experimental electronic music.”

A long-term aim of New Music Box is “to help show
people how contemporary music connects to the rest
of their lives,” Oteri says. “Why aren’t people who are
hip to an exhibition like the Whitney Biennial or who
bought the latest John Irving novel buying the John
Adams boxed set or the new Elliott Carter ‘Sympho-
nia’ disc? We want to change that. The melting pot of
American music is richer than people know.”
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Emerald Turns To Ad Vet Romeo For Marketing Muscle

THE EMERALD Entertainment
Group, Nashville’s leading recording
and mastering studio complex, has
Jjust appointed Joe Romeo as the
company’s CEO, with former CEO
Dale Moore stepping into the posi-
tion of chairman of the board.
Romeo, who brings an extensive
background in advertising to his
position, will focus on sales and mar-
keting of the Emerald properties,
which include Emerald Sound Stu-
dios, Masterfonics Mastering, Emer-
ald Sponsorship Division, the Breen
Agency, Digital Audio Post, Emerald
Broadcast, the Workstation, and the

MG Sound Turns 10. The staff of Vienna powerhouse MG Sound celebrates its

Parlor.

Moore says, “Joe is a perfect addi-
tion to Emerald. He brings great cor-
porate contacts and a vast back-
ground in sales and marketing. Joe
will also head up our corporate spon-
sorship division, which will work with
artists, their management, and their
labels to secure corporate dollars for
endorsements, tours, and album pro-
Jjects. This should be a great service
to our clients, helping them create
ineome to offset rising touring costs
and album production costs.”

As chairman, Moore will continue
to focus on Emerald’s expansion,

10th anniversary in its Studio B control room, featuring a Solid State Axiom-MT
digital console. Shown standing behind the board, from left, are studio owners
Martin Bohm and Stevie Coss. Standing in the back row, from left, are studio
manager Eva Béhm, booking manager Jeanette Kunig, and receptionist Vicky
Rudnizky. Kneeling in the middle row, from left, are technician Tommy Wollner
and chief technician Michael “Much” Tuschek. In the foreground, from left, are
engineers Fabian Lorenz and Christofer Frank. (Photo: David Goggin)

il

by Paul Verna

according to a statement from the
studio complex.

Romeo says, “When I met Dale
and realized that we had the exact
same vision for Emerald, I was more
than interested, I was excited. I
knew we would be a powerful team
with mutual objectives . .. Having a
chairman with that vision was the
paramount reason that [ joined
Emerald.”

Romeo’s credits include advertis-
ing campaigns for Levi’s, Gatorade,
and Skittles. In addition, he wrote
music for an Energizer Bunny cam-
paign, won a Clio Award for a
Wheaties campaign, and was named
adman of the year by Advertising
Age magazine.

Romeo’s appointment suggests
that the already cutthroat recording
studio industry—and the music
industry as a whole—may be enter-
ing a new era of competition in which
word-of-mouth may no longer suffice
as a marketing currency.

With a consolidating pool of
record labels cutting back their bud-
gets, and sophisticated home studios
accounting for a growing slice of the
recording pie, top-flight studios find
themselves forced to spend vast
sums of money on consoles, re-

Is 36 Kilohertz Worth The Investment?

Studio Professionals Discuss Benefits, If Any, Of Latest Milestone

BY DAN DALEY

The professional audio industry has
hitched its wagon ever tighter to the
computer industry, and in doing so it
has set itself on a path toward higher
resolutions and operating values. But
while the Holy Grail plateau of 96 kilo-
hertz (kHz) and 24 bits has been at-
tained, the reality appears that the
vast majority of music made today and
for the foreseeable future remains in
the 44.1 kHz and 48 kHz domains.

And that seems fine with most
users. There is universal agreement
that the shift from the 16-bit standard
of the CD to 24-bit processing was a
significant upward move, with
instantly appreciable sonic implica-
tions. The ongoing increase in sam-
pling rates, however, has not drawn
as much interest.

“I listened very closely when
things were changing a year or so
ago, and the difference between 16
bits and 24 bits—even to 20 bits—
was very noticeable in terms of broad-
ening the dynamic range of music,”
says Lou Gonzales, owner of Quad

Recording Studios in New York and
Nashville. “But the differences I
heard in the increase in sampling
rates [were] not nearly as dramatic.

“CDs are 44.1 [kHz], and most pro
audio equipment will operate at 48
[kHz], and there’s not any real dif-
ference that I can discern, and the
same goes even when you go to 96
[kHz],” says Gonzales. “I think most
people will tell you that the change in
the bit structure was much more sig-
nificant than the increase in the sam-
pling rate.”

Other comments suggest that the
industry, like water, tends to establish
its own operational levels.

“There’s not a whole lot you can do
with a 96 [kHz] mix,” says engineer/
mixer Chuck Ainlay, whose most re-
cent project is the forthcoming Mark
Knopfler record. “Most mastering
facilities aren’t even capable of deal-
ing with them.”

Gonzales’ and Ainlay’s observa-
tions underscore the divergence
between the industry’s desire to have
the next big thing on its doorstep and

the quotidian realities of that indus-
try, as well as the faet that new con-
sumer formats are increasingly wag-
ging the pro audio dog.

“The thing that’s driving 96 [kHz]
is DVD,” says Ainlay. (The DVD Au-
dio specification allows for sampling
rates up to 192 kHz.) “And the record
companies get ahold of that as a con-
cept. But they’re still not putting out
much in the way of product for it. So
I work with what’s actually available
in the real world, and that tends to be
48 kHz recordings, most of the time
at 16 bits. When the labels want 96
[kHz] for real, we can up-sample.”

Skip Saylor, owner of Skip Saylor
Recording in Los Angeles, is blunt
about why he thinks that 96 kHz dom-
inates the front pages but not the
trenches of pro audio.

“The media is always looking for a
way to get people to read their stuff,”
he says. “They have to sensationalize
everything. Anyone who’s working on
a [surround-sound system] goes to
the media and says, ‘This is the great-

(Continued on next page)

corders, processors, microphones,
and acoustics, without being able to
raise rates above 20-year-old levels.

It’s a tough business in which only
the savviest players thrive. Given
Emerald’s latest move, it appears
that the Nashville institution is tak-
ing active steps to prepare itself for
the future.

While Emerald’s corporate offices
have been buzzing with Romeo’s
arrival, the studios have kept doing
what they do best: hosting recording
projects by such nationally and inter-
nationally renowned artists as Patty
Loveless, Kenny Rogers, Neal
McCoy, and Pam Tillis.

lN THIS predominantly digital era,
the recently developed analog 1-inch,
2-track format is hardly an industry
standard. However, those who have
experienced it—notably Bob Lud-
wig and Paul Stubblebine—swear
by its sound.

The latest convert to the “wide
track” format is Los Angeles-based
mastering engineer Joe Gastwirt of
Oceanview Digital Mastering, who
used the medium to master the debut
release by Seattle band Treason.

Gastwirt rented a converted
Ampex ATR-102 from L.A. rental

specialist Design FX and used Quan-
tegy GP-9 tape for the project. He
says, “The 1-inch, 2-track format on
the Ampex machine would have been
a challenge for any other analog
tape, but it was a breeze for GP-9.”

THE HIT FACTORY opened its
doors to the industry on a gorgeous
spring night in order to show off its
latest acquisition: a Solid State Logie
(SSL) Axiom-MT digital multitrack
console in Studio 4 (Studio Monitor;
Billboard, April 8).

Any visit to the historic New York
facility is a thrill, if for no other rea-
son than to gape in disbelief at the
hundreds of gold and platinum
awards that line its walls. (I am par-
ticularly pleased that one of my
favorite albums of all time, Stevie
Wonder’s “Songs In The Key Of
Life,” gets its own wall for its role in
helping establish the Hit Factory.)

Hosted by SSL and the Hit Facto-
ry, the reception was attended by Hit
Factory VP Troy Germano; Solid
State Logie U.S. president Rick
Plushner; engineers Jonathan
Appel, Ron Banks, Jimmy Doug-
las, Rich Tozzoli, Gerald Newman,
and Jeffrey Lesser; and Electric
Lady manager Mary Campbell.

CONGRATULATIONS
WELK MUSIC GROUP
ON YOUR 50™ANNIVERSARY
FROM YOUR FRIENDS AT EVERMARK, INC.
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IS 96 KILOHERTZ WORTH THE INVESTMENT?

(Continued from preceding page)

est thing since sliced bread.” Mean-
while, I've got a surround setup, and
there’s heen no demand for it, and a
lot of people have had that experi-
ence. Everyone is looking to get a
buzz on their product. Everyone is
looking to ereate a market for a prod-
uct where there is no market yet.”
“Yet” is a key word. Most engineers
agree that higher resolution is a wor-
thy pursuit. But most are not willing
to lose half their tracks to double their
sampling rate or to pay the cost of
additional converters and data stor-
age to maintain 48 tracks at 96 kHz.
Historically, the price of data stor-
age and computer operating systems

in general will inevitably decline over
time, making faster and bigger sys-
tems more affordable. But until that
time arrives, most engineers seem to
find the 48 kHz environment more
than adequate, particularly when it’s
accompanied by a 24-bit digital word
length.

Then there is the issue of how good
the resolution of the audio has to be.
“As an engineer, sure you want to
pursue the edge of the envelope,” says
Ainlay. “But the reality is, we're actu-
ally moving toward a low-fi environ-
ment with MP3. It’s funny: The pro
side is striving to move up, while the
consumer side is actually moving

‘Luv’ Goes Digital. Puerto Rican pop singer Kiomara Ramos worked at New
York’s Kampo Studios on the track “Luv Thang” for Nik Nik Entertainment.

Shown in Kampo’s Solid State Logic Axiom-MT room, standing from left, are co-
producer Luis Diaz; keyboardist, co-producer, and Nik Nik Productions co-chair-
man Pedro Nova; and co-producer and Nik Nik co-chairman/CEQO Domingo
Canate. Seated, from left, are engineer Denise Barbarita and Ramos.

‘Going to 96 [kHx
may] make dogs
really happy, but 1
don’t know if most
people will care’

- SKIP SAYLOR -

down in resolution.”

“Better is always better, and in the-
ory 96/24 should be real good,” adds
Saylor. “Going to 96 [kHz] adds the
third harmonic. But the thing is, the
maximum average range of the
human ear is around 15 kHz, Ninety-
six allows you to reprocuce up to a 45
kHz [frequency response]. That’s
gonna make dogs really happy, but I
don’t know if most people will care.”

Some manufacturers are empha-
sizing 96 kHz operations, such as Eu-
phonix’s System 5 console and Lex-
icon’s new 960 multichannel
processor. Most others, though, are
either staying at 48 kHz or at least
acknowledging that the arrival of 96
kHz as an industry standard is some
time away.

Tim Schaeffer, director of sales and
marketing at Otari, which is now sell-
ing its Advanta digital console, says
that while the console is marketed as
capable of 96 kHz, the reality is that
its converters are currently 48 kHz.

“It’s partially a marketing thing,”
he concedes. “Our processing engine
is capable of 96 kHz, and if you
plugged Apogee 96 kHz converters
into it, you'd have full 96 kHz func-
tionality. But when we developed the
console a year and a half ago, we
couldn't find 96 kHz chips that we felt
were appropriate.

“And, quite frankly, we're not in
any hurry to change things, because
there’s been very little demand for 96
kHz operation, Schaeffer continues.
“The priorities have been in other
areas. Most customers aren’t willing
to sacrifice the hard disk space and
pay for the additional processing
power needed for 96 kHz. Try doing
a two-hour broadcast at 96 kHz—
you'll be measuring your hard disk
storage needs in terabytes.”

John Andrews, the U.K.-based
marketing director for Solid State
Logic (SSL), whose Axiom MT digi-
tal console has 48 kHz inputs/outputs
and a 32-bit floating point processor,
is vociferous on the issue.

“If the music industry decides it
wants 96 or 192 kHz, or the [Sony/
Philips] Super Audio CD’s 2.8 [mega-
hertz], it will have to bear the whole
cost—and it won’t be cheap,” he says,
“For both consoles and recorders, it's
a simple equation: Double the fre-
quency and you either halve the num-
ber of channels or pay twice as much
{money].

“Few studio owners would aceept a

reduetion in the number of channels
in return for an extra octave of band-
width,” Andrews continues. “Fewer
still would confidently expect to sus-
tain an increase in rate-card prices to
pay for enough channels at a higher
sampling frequency.”

Andrews adds that there is little
incentive on the consumer end to pro-
pel higher sampling rates in the
immediate future. “It’s possible that
some audiophile consumers may be
persuaded to pay more than current
CD prices for DVD Audio and/or
[Super Audio CDs] if they contain
superbly recorded and produced per-
formances of lasting music,” he says.
“But ask anyone browsing the week’s
top 40 if they’d pay more for a 96 kHz
recording, and I don’t doubt what the
answer would be.

“The question becomes even more
weighted if the material is to be heard
streamed off the Internet and loaded
into an MP3 belt pack,” he says.

Andrews stresses that if and when
the industry viewed 96/24, or any
other combination, as a standard,
SSL would respond. But in the mean-
time, he believes that addressing real-
ity is more germane than creating the
next big thing.

“Making music for the love of it
only works if someone else is paying
for the electricity,” says Andrews.
“New technology is always tempting,
but someone somewhere has to bear
the cost.”
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CATEGORY HOT 100 R&B COUNTRY MODERN ROCK | DANCE-SALES
TITLE MARIA MARIA HE WASN'T MAN THE BEST DAY OTHERSIDE | SAY MY NAME
Artist/ Santana Feat. ENOUGH George Strait/ Red Hot Chili Peppers/ | Destiny's Child/
Producer The Product G&B/ Toni Braxton/ T. Browning, Rick Rubin R. Jerkins
(Label) W. Jean, J. Duplessis R. Jerkins G. Strait (Warner Bros.) (Columbia)
(Arista) (LaFace/Arista) (MCA Nashville)
RECORDING HIT FACTORY/FANTASY | LARRABEE NORTH OCEANWAY OCEANWAY PACIFIQUE ‘
STUDIO(S) {New York) (Universal City, CA) (Nashville) (Los Angeles) (Los Angeles)
Engineer(s) Chris Theis, Andy Grassi | Harvey Mason, Jr., Chuck Ainlay Jim Scott Lashawn Daniels
Steve Fontano Steve Baughman Brad Gilden
CONSOLE(S)/ SSL 4096 G plus | sst 90004 Oceanway custom Neve | custom Neve 8038 SSL 900014
DAW(S) 8078
RECORDER(S) Studer AB27 Sony 3348 Sony 3348 Ampex ATR 124 Sony 3348
- ]
MIX MEDIUM Quantegy 499 Quantegy 499 Quantegy 467 Ampex 499 | Quantegy 467 ‘
|
MIX DOWN HIT FACTORY ENTERPRISE STUDIOS | EMERALD WORK THE VILLAGE PACIFIQUE
| STUDIO(S) {New York) (Burbank, CA) STATION (Los Angeles) {Los Angeles)
Engineer(s) Andy Grassi Dexter Simmons, (Nashville) Jim Scott Jean Marie Hurout
Rodney Jerkins, | John Guess C.H. Berman
Tyson Leeper,
Roger Lopez
1}
CONSOLE(SY SSL 90804 SSL 90004 Harrison Series 12 Neve 8048 SSL 90004
| | DAW(S)
I F
| RECORDER(S) Sony 3348 HR Sony 3348 Sony 3348 Studer ABOO Sony 3348
MASTER Quantegy 467 Quantegy 467 Quantegy 467 BASF 900 Quantegy 467
MEDIUM Quantegy GP9
MASTERING STERLING SOUND POWERS HOUSE GEORGETOWN SONY MUSIC SONY MUSIC
Engineer Ted Jensen OF SOUND MASTERS Vlado Meller Vlado Meller
Herb Powers Denny Purcell
CD/CASSETTE BMG BMG UNI WEA Sony
MANUFACTURER J
TZOOO, Billboard/BP| Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly. Piease submit material for Production Credits to Mark Marone, Telephone 212-536-5051,
Fax 212-382-6094, mmarone@billboard.com
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1 SOPN B(Y) FOUR SONY DISCOS 1 SON BY FOUR SONY CISCOS 1 CONJUNTO PRIMAVERA 10 NO ME DEJES DE QUERER (FL.PP, BMY
A PURO DOLOR A PURO DOLOR FONOVISA MORIR DE AMOR i
2 CHRISTIAN CASTRO ARIOLABMG | 2 GILBERTO SANTA ROSA SONY | 2 LOS ANGELES AZULES 1S 1R IR UIER BONITA e oy A
LATIN YOLVER A AMAR DISCOS QUE ALGUIEN. .. DISA/EMI LATIN EL LISTON. .. 6 QUE ALGUIEN ME DIGA (EMOA, SESAC)
3 ALEJANDRO FERNANDEZ 3 FRANKIE NEGRON WEACAXBEMWEA | 3 LOS TEMERARIOS FONOVISA
SONY £15C05 QUIEREME LATINA ENAMORADD DE ! TE HICE MAL 5, LQUEIBONITO/AMORI(Earim
4 ENRIQUS IGLESIAS INTERSCOPE/UNIVER- 4 ENRIQUE IGLESIAS INTERSCOPE/UNIVER 4 L0S RIELEROS DEL NORTE 11 QUE VOY A HACER SIN TI (JKMC, ASCAP/Universal,
SALLATING SOLO ME IMPORTAS TU SALLATIN SOLO ME IMPORT3S TU FONOVISA  TE QUIERO MUCHO ASCAP/Blue Network, ASCAP)
5 LUIS IMIGUEL WEA LATINA 5 CHRISTIAN CASTRO ARDLABMG | 5 BANDA EL RECODO FONOVISA ‘
AMARTE ES UN PLACER LATIN VOLVER A AMAR YO SE QUE TE ACORDARAS 3 QUIEREME (Estefan, ASCAP/ELPP, BMI)
6 CHAYANNE SONY DISCOS 6 GLORIA ESTEFAN EP(CSONY DS | 6 POLO URIAS ¥ SU MAGUINA NORTE- 23 SECRETO DE AMOR (ot Listed)
ATADG A TU AMOR 0 NO ME DEJES DE QUERER NA FONvisa BUSCA OTRO AMOR )
7 RICARDO ARJONA SONYDIS- | 7 ALEJANDRO FERNANDEZ 7 LOS ORIGINALES DE SAN JUAN 24 SENTIRME VIVO (Taco Music/Universal)
cos DESNUDA SONY DISCOS  QUIEREME EMI LATIN  TUS CADERAS TE... 25 SILA VES (Not Listed)
8 LOS TEMERARIOS FONOVISA | 8 VICTOR MANUELLE SONY 8 JOAN SEBASTIAN
TE HICE MAL DIscos SILA VES MUSART/BALBOA SECRETO... 40 SOLO TU (Rubet. ASCAP/Universal, ASCAP)
9 CHRISTIAN CASTRO ARIO- 9 MARC ANTHONY COLUM3IASONY | 9 LOS TRAVIEZOS DEL NORTE T SOY UN SABORDIN (Caliente
LA/BMG LATIN ALGUNA VEZ oIscos DA LA VUELTA SONY DISCOS MUJER, MUJER
10 TAMARAEUNIVOEgSALOLATINO 10 REY RUIZEBSOHEEngA/UM\EEgAL s 10 LOS HURACANES DEL NORTE 2 TE HICE MAL (ADG, SESAC)
AYUDAME DIOS MI LATINO DESDE QUE NO ESTA FONOVISA  FALSAS ILUSIONES
11 PABLO MONTERO RCABMG | 11 LUIS MIGUEL WEA LAINA 11 INTOCABLE EM; LATIN 33 MESURLI0UEIMUCHASIVEGESI(De Luna, M)
15 LATIN QUE VOY A HACER. . AMARTE ES UN PLACER YA ESTOY CANSADO 36 TU AMOR ETERNO (Gaira Producciones)
GLORIA ESTEFAN EFIGSONY IS | 12 GIZELLE D'COLE CON ELVIS CRE- 12 ARKANGEL R-15 SONY DISCOS
c0S NO ME DEJES DE QUERER SPO SONY DISCOS. COME BA3Y COME TE SUPLIQUE MUCHAS VECES 2 TUSICADERAS TETRAICIONANIGCD]
13 MARC ANTHONY COLUMBIASONY | 13 MARC ANTHONY COLUM3IASONY | 13 LOS SEMENTALES DE NUEVO LEON 34 TUS REPROCHES (Not Listed)
pIscos MUY DENTRO DE MI DISCOS MUY DENTRO CE MI SONY DISCOS  TUS REPROCHES 5 VOLVER A AMAR (E1.PP. BM)
14 SHAKIRA SONY DISCOS 14 SHAKIRA SONY DISCOS 14 BANDA EL RECODO FONOVISA -
2 NO CREQ TE OFREZCO UN CORAZON 31 YAESTOY CANSADO (Ser-Ca, BMI)
15 EMMANUEL UNIVERSAL LATI- 15 CARLOS PONCE EMI LATIN 15 BANDA MAGUEY RCABMG
NO_SENTIRME VIVO LA RAZON DE Mi SEF. LATIN QUE BONITO AMOR B DR DARAS st
(O Records showing an increase in audience over the previous week, regardless of chart movement. A record which has been on the chart for 16 MUY DENTRO DE MI [YOU SANG TO MEI (Sony/ATV Songs,

more than 20 weeks will not receive a bullet, even if it registers an increase in audi=nce. Greatest Gainer indicates song with largest audience
Frowlh If two recorgs are tied in audience size, the record being played on more stations is placed first. Records beiow the top 20 are removed

BMI/Cori Tiffani, BMI/Sony/ATV Tunes, ASCAP)
rom the chart after 26 weeks. t Videoclip ava\labmty © 2000 |I>board/BPI Comnunications, Inc.
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Telemundo.

Also, TV Azteca is preparing a
special based on the career of veter-
an songstress Yuri. Though she
remains without a record label, Yuri
has been invited to appear on three
episodes of “Domingo Azteca.”

Vicente Fernandez’s latest Sony
dise, “Lobo Herido,” is the first of 10
albums he recorded last year. The re-
maining nine are to be dropped on an
annual basis.

LIVE—IT’S EMI CHILE: After
selling 100,000 units of “Vivo” by Joe
Vasconcellos, EMI Chile is ready to
go live again.

The label is scheduled to put out
two new live albums from a pair of its
most important local acts: the folk-
lore-rooted group Illapu and roman-
tic singer Alberto Plaza.

Tlapu will release an album fea-
turing material recorded during a
national tour in 1997. Its set will
inelude a previously unreleased Illa-
pu and Patricio Manns collabora-
tion. Manns is a Chilean singer/song-
writer who during the '60s took part
in the folkloric and politically orient-
ed musical movement known as
Nueva Cancion Chilena.

Plaza’s album will sport songs
recorded during his April 19 show in
Santiago’s Municipal Theater, where
Plaza was accompanied by a classical
orchestra.

Itapu’s disc will hit the stores
between the end of May and the
beginning of June. Plaza’s release is
scheduled for June.

CHART NOTES, RETAIL: Armed
with a spicy ad running on stateside
Spanish TV network Univision and
with a nasty attitude found in the
disc’s “gangsta corridd” material, the

EMI And De La Hoya Plot Strategy. EMI Music executives and Oscar De La Hoya
recently met to discuss his as-yet untitled label bow. De La Hoya played some of
the music from the disc as well as discussed marketing strategies and opportunities
for the worldwide release of his debut album in September. Pictured, from left, are
Richard Schaefer, CEO of Golden Boy Enterprises; Roy Lott, president of Capitol
Records; Ken Berry, president of EMI Recorded Music; De La Hoya; José Béhar,
president/CEO of EMI Latin; and Bruce Binkow, executive VP at Management Plus.

THIS
WEEK
LAST
WEEK
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£Z | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL TITLE

—=umll GREATEST GAINER/NO. 1 B

GUERRA DE ESTADOS PESADOS
SON BY FOUR

4 VARIOUS ARTISTS LIDERES 950016
10 SON BY FOUR SONY DISCOS 83181

1 week at Ng

8 SHAKIRA SONY DISCOS 83775 MTV UNPLUGGED

8 SELENA Emi LATIN 23332 ALL MY HITS — TODOS MIS EXITOS VOL. 2

MARC ANTHONY Ry 8 D DESDE UN PRINCIPIO — FROM THE BEGINNING
57 AB. QUINTANILLA Y LOS KUMBIA KINGS / 9 AMOR, FAMILIA'Y RESPETC.
8 LOS TEMERARIOS @ FONOVISA 0519 EN LA MADRUGADA SE FUE

20 ENRIQUE IGLESIAS FONOVISA 0518 THE BEST HITS
Fr————=1
46 IBRAHIM FERRER wORLD CIRCUITMONESUCH 79532iA6 (B BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER
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various-artists package titled “Guer-
ra De Estado Pesados” (Lideres/Uni-
versal Latino) roars into the top slot
of The Billboard Latin 50 with 16,000
units, nearly double the tally last
issue.

“Guerra,” the first No. 1 title for
Lideres, also rules the regional Mex-
ican genre chart for the second week
running.

Shakira’s “MTV Unplugged”
(Sony Discos) increases its consecu-
tive-week run atop the pop genre
chart to eight with 7,000 pieces, up
8% from last issue.

Though it was bumped from the
supreme seat of Hot Latin Tracks,
Son By Four's eponymous debut on
Sony Discos still reigns over the trop-
ical/salsa genre chart with 7,500
units, off 12% from last issue.

CHART NOTES, RADIO: With Son
By Four dominating the radio charts
as mentioned at the top of this col-
umn, it is certainly worth noting that
Conjunto Primavera’s “Morir De
Amor” (Fonovisa) stays up front on
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the regional Mexican genre chart for
the second straight week on 9 million
units, unchanged for the third suc-
cessive week.

SALES STATFILE: The Billboard
Latin 50: this issue: 136,500 units; last
issue: 130,000 units; similar issue last
year: 156,500 units.

Pop genre chart: this issue: 44,500
units; last issue: 44,000 units; similar
issue last vear: 67,500 units.

Tropical/salsa genre chart: this
issue: 33,5600 units; last issue: 35,000
units; similar issue last year: 35,000
units.

Regional Mexican genre chart: this
issue: 51,000 units; lust issue: 43,000
units; similar issue last year: 44,500
units.

HASTA LA VISTA: This is my last
Latin Notas column. As many of you
know, I am leaving Billboard for
Musicmaker.com, where I will be
Latin/R&B editor. I also will continue
to program the Latin World channel
for United Airlines’ in-flight music
programming.

As you might imagine, it is exceed-
ingly difficult to shrink-wrap nine
years with one company into a brief
farewell. Suffice it to say that my
experience with Billboard has been
educational and entertaining, thanks
to those of you in the industry who
were kind enough to show me the
ropes.

Over the past nine vears, the U.S.
Latin music industry has traveled
light-vears in terms of growth and
professionalism. Billboard has at-
tempted to stay in the forefront of
this progressive curve with ongoing
improvement of its Latin charts and
editorial coverage of the Hispanic
music markets.

1 save my heartiest g racias for
Howard Lander, Billboard’s presi-
dent/publisher, and Tim White, Bill-
board’s editor in chiet, for allowing
me to be a part of this exciting evolu-
tion that remains a kinetic work in
progress.

Best wishes to all of you. I am sure
we will be seeing each other in the
future. My phone and fax numbers
remain the same; my new E-mail
address is Joaopablo@aol.com.

Assistance in preparing this coluinn
was provided by Teresa Aguiera in
Mexico Cily and Serygio Fortunio in
Santiago, Chile.

11 83 SHAKIRA A sony DIsCos 82746 BB DONDE ESTAN LOS LADRONES?

1 13|12 CARLOS VIVES A EMI LATIN 22854 [I§ EL AMOR DE MI TIERRA
12 12 13 EONJUNTO PRIMAVERA G.M P 9926/FONOVISA MORIR DE AMOR
13 10 5§ VARIOUS ARTISTS COLUMEIA 69493/50NY DISCOS LATIN MIX USA
14 | 14 44 MANA A\’ WEA LATINA 27864 MTV UNPLUGGED
15 15 32 | LUIS MIGUEL @ wen LaTiNA 29288 AMARTE ES UN PLACER
16 18 5 VICENTE FERNANDEZ sony DIscos 83810 BB LOBO HERIDO
17 16 57 CHRISTIAN-CASTRO A ARIOLA 66275/BMG LATIN MI VIDA SIN TU AMOR
18 | 21 | 39 | INTOCABLE A ewicanin 21502 CONTIGO

. 19 | 19 19 ELVIS CRESPO SONY DISCOS 83622 B THE REMIXES
20 17 65 MARCO ANTONIO SOLIS @ FonNOVISA 0516 TROZOS DE MI ALMA
@ 27 12 CHARLIE ZAA SONOLUX 83546/SONY DISCOS CIEGO DE AMOR
2 22 25 LOS TRI-O ARIOLA 70326/BMG LATIN MI GLORIA, ERES TU
23 24 21 LOS ANGELES AZULES DISA 23516/EM) LATIN UNA LLUVIA DE ROSAS
24 26 10 LOS ACOSTA DIsa 25037 EMI LATIN LOS CABALLEROS DE LA NOCHE
25 23 3 ANA GABRIEL sONY DISCOS 83817 ETERNAMENTE
26 25 22 VARIOUS ARTISTS JaN 83527/SONY DISCOS MERENHITS 2000
_27 29 25 RICARDO ARJONA_ SONY DISCOS 83592 RICARDO ARJONA ViVO
28 | 20 | 42 | GILBERTO SANTA ROSA sONY DISCOS 83016 EXPRESION
37 | 87 | SOUNDTRACK eric 68305/s0nY DIsCos DANCE WITH ME
35 I 26 BANDA EL RECODO roNOVISA 80769 LO MEJOR DE Mi VIDA
31 32 28 PEPE AGUILAR MUSART 2198/BALBOA POR UNA MUJER BONITA
32 31 60 SELENA @ EM| LATIN 97886 ALL MY HITS TODOS MIS EXITOS
33 30 13 GRUPO BRYNDIS DISA 24663/EM1 LATIN POR EL PASADO
34 33 20 CYPRESS HILL RUFFHOUSE/COLUMBIA 63712°/SONY DISCOS LOS GRANDES EXITOS EN ESPANOL
@ 39 48 ENRIQUE IGLESIAS @ FONOVISA 0517 BAILAMOS
36 34 33 JACI VELASQUEZ ©) SONY DISCOS 83212 LLEGAR A TI
37 36 39 LOS TIGRES DEL NORTE @ FONOVISA 80761 HERENCIA DE FAMILIA

HOMENAJE A RAMON AYALA-25 ANIVERSAR

N
w
w

JULIO PRECIADO Y SU BANDA PERLA DEL PACIFICO =24 71410 By

—~=mill Hot SHOT DEBUT BESs—

NEWD | BANDA MAGUEY Rca 74910/BMG LATIN ESCORPION
=
40 28 2 TONY VEGA RMM 284034 HABLANDO DEL AMOR |
41 38 10 VARIOUS ARTISTS GRAVMY RCA 74551/BMG LATIN GRAMMY NOMINADOS 2000 LATINO
42 40 81 CHAYANNE @ SONY DISCOS 82869 ATADO A TU AMOR
43 41 51 ELVIS CRESPO @ sONY DISCOS 82917 ~ PINTAME
46 | 3 | EZEQUIEL PENA FoNovisa 9547 EL NUEVO CHARRO DE MEXICO
| 45 | 48 | 6 | LOS TERRIBLES DEL NORTE FREDDIE 179 DECIMO ANIVERSARIO
46 50 3 VARIOUS ARTISTS CoLD FRONT 643 1/K-TEL LATIN CLUB MIX 2000
47 | 45 | 3 | LOSREHENES DE JAVIER TORRES ronovisacsss  SIEMPRE HABRA UNA MUJER
| 48 i 44 | 22 AFRO-CUBAN ALL STARS WORLD CIRCUIT NONESUCH 79501 AG DISTINTO DIFERENTE
NEWD | RAMON AYALA Y SUS BRAVOS DEL NORTE rrebbEcos  QUEMAME LOS 0J0S
NEWD | TAMARA UNIVERSAL LATINO 157277 GRACIAS
POP TROPICAL/SALSA | REGIONAL MEXICAN
1 SHAKIRA SONY DISCOS 1 SON BY FOUR SONY DISCOS 1 VARIOUS ARTISTS LIDERES
MTV UNPLUGGED SON BY FOUR GUERRA DE ESTADOS..

2 SELENA Emi LATIN ALL MY
HITS -- TODOS MIS EXITOS.

3 LOS TEMERARIOS FONOVISA
EN LA MADRUGADA SE FUE

4 CONJUNTO PRIMAVERA
G.M P/FONOVISA MORIR DE...

5 VICENTE FERNANDEZ sONY
D1SCOs LOBO HERIDO

6 INTOCABLE EMI LATIN
CONTIGO

7 LOS ANGELES AZULES
DISA/EMi LATIN UNA LLUVIA.

8 LOS ACOSTA DISA/EMI LATIN
LOS CABALLEROS DE LA..

2 A.B. QUINTANILLA Y LOS KUMBIA
KINGS EMI LATIN AMOR, FAMILIA.

3 ENRIQUE IGLESIAS FONO-
visA THE BEST HITS

4 SHAKIRA SONY DISCOS
DONDE ESTAN LOS...

5 VARIOUS ARTISTS COLUM-
BIA/SONY DiSCOS LATIN MIX.

6 MANA WEA LATINA
MTv UNPLUGGED

7 LUIS MIGUEL WEA LATINA
AMARTE ES UN PLACER

8 CHRISTIAN CASTRO ARIO-

2 MARC ANTHONY RMM/SONY
Discos DESDE UN

3 IBRAHIM FERRER WORLD CIR-
CUIT/NONESUCH/AG BUENA

4 CARLOS VIVES EMI LATIN
EL AMOR DE MI TIERRA

5 VARIOUS ARTISTS J&N/SONY
DiSCOS MERENHITS 2000

6 GILBERTO SANTA ROSA
SONY DISCOS EXPRESION

7 SOUNDTRACK EPIC/SONY DIS
cos DANCE WITH ME

8 TONY VEGA RMM
HABLANDO DEL AMOR

LA/BMG LATIN M| VIDA SIN...
9 ELVIS CRESPO SONY DiSCOS

THE REMIXES

10 MARCO ANTONIO SOLIS
FONOVISA TROZOS DE MI...

11 CHARLIE ZAA SONOLUX/SONY
piscos CIEGO DE AMOR

12 LOS TRI-O ARIOLA/BMG LATIN
MI GLORIA, ERES TU

13 ANA GABRIEL SONY DISCOS
ETERNAMENTE

14 RICARDO ARJONA SONY DIS-
c0s RICARDO ARJONA VIVO

15 CYPRESS HILL RUFFHOUSE/COLUM

9 ELVIS CRESPO SONY DISCOS

PINTAME

10 AFRO-CUBAN ALL STARS wORLO
CIRCUIT/NONESUCH/AG DISTINTO

11 CACHAO EMI LATIN
CUBA LINDA

12 LIMI-T 21 EMI LATIN
SABE A LIMI-T

13 VARIOUS ARTISTS UNIVER-
SAL LATING MERENGUE EN...

14 VICTOR MANUELLE sonY
DISCOS INCONFUNDIBLE

15 INDIA RMM
SOLA

9 BANDA EL RECODO roNO

VvisA LO MEJOR DE Mt VIDA

10 PEPE AGUILAR MUSART/BAL-
BOA POR UNA MUJER.

11 SELENA EMI LATIN ALL MY
HITS TODOS MIS EXITOS

12 GRUPO BRYNDIS DISAVEMI
LATIN POR EL PASADO

13 LOS TIGRES DEL NORTE
FONZvISA HERENCIA DE.

14 JULIO PRECIADO Y SU BANDA PERLA DEL
PACIFICO RCAEYG LATN HOMENAJE..

15 BANDA MAGUEY RCA/BMG

BIA/SONY DISCOS LOS GRANDES.. LATIN ESCORPION
(O Albums with the greatest sales gains this week @ Recording Industry Assn. Of America (RIAA) certification for net shipment ot )00 album
units {Gold). A RIAA certification for net shipment of 1 miliion units (Platinum) @ RIAA certification for net shipment of 10 milion units {Diamond!

Numeral following Platinum or Diamond symbol indicates aibum's multi-platinum level RIAA Latin awards: O Certification for net shipment of
100.000 umts (Cro) Certification of 200,000 units (Platino Cerufication of 400.000 units {Muiti-Platino) For boxed sets. and double
albums with a runming time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. Greatest Gainer shows

chart's largest unit increase. (BB indicates past and present Heatseeker litles ¢ 2000, Billooard/BPI Communications and SoundScan. In
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The Beat l:nes On As ‘Music Men’ Plan Warner/EMI Future

Artists, Managers, Execs Report Business As Usual At U.K. Labels While Merger Merits Are Weighed

This is the fival part in a sevies of

reports about the Warner and EMT
companies in various world markets
and the impact of their proposed
merger.

BY PAUL SEXTON
LONDON—The CEQ designate of the
proposed Warner EMT Music, current
Warner Music Group chairman/CEO
Roger Ames, has an industrywide
reputation as a “music man.” As Ames
builds the new operation with its
intended COO, EMI Recorded Music
worldwide president/CEO Ken Berry,
one prominent insider says that Ames
will use that creative motivation to
make a forceful point to his former
employer.

“I think Ken sees this as a means to
protect EMI from a predatory take-
over, and for Roger it’s a ‘fuck you’ to
Universal,” says the source, referring
to Ames’ 1998 departure from Uni-
versal Music Group in the wake of its
takeover of PolyGram, where he had
been executive VP and music group
president. “He wants to show he can
make the biggest record company in
the world without laying off hundreds
of the people that make the records.”

Ganada Industry
Unites To Push
New Releases

BY LARRY LeBLANC
TORONTO-—Canadian labels,
retailers, and a leading broad-
caster have joined forces in a
new campaign aimed at nation-
ally promoting Tuesday as the
focus for new releases.

The joint marketing campaign
has been launched by the Cana-
dian Recording Industry Assn.
(CRIA), the Retail Music Assn.
of Canada (RMAC), and video
channels MuchMusic and Much-
MoreMusic, which are owned by
CHUM Ltd.

The cornerstone of the cam-
paign—intended to banner new
pop and rock album releases and
create higher customer traffic
earlier in the week at retail—is
a pair of 30-minute programs,
both titled “Freshly Pressed.”
They began airing March 27 and
are now seen Monday evenings
on MuchMusic and its AC coun-
terpart MuchMoreMusic (M3).
M3’s version is hosted by the
producer of both shows, Bill

(Continued on page 133)

If the song Ames and Berry end up
singing is “Got My Merger Workin’,” it
will be good news indeed for such
British commodities as Robbie
Williams, Radiohead, Spice Girls, All
Saints, Richard Asheroft, and Geri

CONROY

PHILLIPS

Halliwell, all of whom are due to
release new albums via either Warn-
er, EMI, or the EMI-owned stand-
alone Virgin Records this year.

Virgin Records U.K. president Paul
Conroy says a certain nervousness
about the future is only human nature.
“There's always that vague worry that
some sort of grim reaper is going to be
coming around the corner. But I've had
some very good conversations with
Ken following the announcement. At
Virgin, in particular, there are a num-
ber of people who've been through this
before, and they know what’s what. I
haven’t had staff beating a path to my
office. They’re all too busy, I think,” he
SaYS.

At the U.K. companies’ respective
London headquarters and further
afield, the fine print of the merger has
yet to come into focus. Former East-
West head of international Tan Gren-
fell, who now manages the label’s Sim-
ply Red for Silent Way, has had close
contact with many Warner interna-
tional label heads this vear during the

band’s world tour, notably in South
America and Europe.

“Having met [managing directors]
around the world,” Grenfell says, “it’s
c¢lear from what they’ve been saying
that the specifics haven’t been sorted
at this stage.”

second year, he believes Warner Music
to be “a much more well-rounded com-
pany” than previously.

Central to that assessment is WEA
Records, headed by longtime manag-
ing director Moira Bellas and incorpo-
rating such

Grenfell says he
does not expect any
major announce-
ments until 2001.
Thus far, the
calm seas contrast

imprints as Eter-
nal and blanco y
negro. [t was re-
cently named No.
1 singles label in
the first quarter of

with those that
lashed Universal’s takeover of Poly-
Gram, where, contends one U.K. exec-
utive, “artists suffered; no one was told
what was going on; it was exactly the
way not to do it.” This time, he notes,
“it’s business as usual, from printing
stationery to signing bands.”

Former Universal Music UK. man-
aging director Nick Phillips took over
as chairman of Warner Music U.K.
and Ireland early in 1999. Now in his

2000; big sellers by
Madonna, William Orbit, and Andreas
Johnson contributed to its 7.9% share.
In 1999's year-end figures, WEA had
rated seventh, with 5.1%.

Meanwhile, the EastWest division,
under managing director Christian
Tattersfield, has been “completely
rebuilt,” says Phillips, who also ap-
plauds the achievements of the War-
ner Media unit, notably with the gold-
certified “Pure Garage” compilation

on warner.esp.

“You hit [sales] sweet spots,” Phil-
lips says, “but that’s a really good
achievement for Moira—1I think it’s
the first time WEA has been the No. 1
singles label since 1996. WEA has

£
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some very good things coming, and
EastWest really starts to fire from the
end of [April]. It's got into good shape
very quickly.”

One of Tattersfield’s early acquisi-
tions since joining EastWest from
Avrista in January is singer/songwriter
David Gray, and club erossover singles

(Continued on page 111)

BMG Details Web Goals In Hong Kong

Major Won’t Yet Offer Downloads But Will Unify Label Sites

BY STEVE McCLURE
HONG KONG—BMG Entertain-
ment has no immediate plans to get
itself into the digital download busi-
ness, according to Bill Wilson, the
company’s senior VP of music mar-
keting.

Speaking April 17 at BMG's Asia
Pacific Regional Internet and Digi-
tal Assets Management Conference

Standard Raised. EMI Music Publishing Australia is to administer the catalog of
independent publisher Standard Music worldwide, effective immediately. Stan-
dard’s catalog includes, among others, hit teen act sister2sister (Standard/Mush-
room), new Atlantic (U.S.) signing Invertigo, and Robert Parde, co-writer of Amorosi
Transistor/BMG artist Vanessa Amorosi's latest single, “Shine.” Shown, from left,
are EMI Music Pubiishing Australia managing director John Anderson, Standard
Music chairman Ralph Carr, and Standard Music manager Adrian Marchesani.

here, Wilson told execs that “digital
downloads are going to take off from
retail outlets.” He added, “We value
our relationships with brick-and-
mortar retailers more than ever.”
Despite that affirmation, Wilson
did not absolutely rule out the pos-
sibility that BMG Web sites could
offer digital downloads in the future.
Michael Smellie, senior VP of BMG
International Asia Pacific, says the
conference was designed to strength-
en links between back-end personnel
and those responsible for content, as
well as to plot and clarify BMG’s over-
all online strategy

in Asia. “It’s an ex- -
tremely  steep @ \
learning curve,” J
says Smellie. tick 2 music
Rosemary Tan, S worldwide

regional manager
of Web develop-
ment and online commerce for BMG
Entertainment Asia Pacific, says
that over the next several months,
BMG labels in the region will be
changing the names of their con-
sumer-oriented Web sites to con-
form with BMG’s worldwide plan to
brand those sites under the general
heading of Click2music.

Besides music-related information,
BMG’s Click2music sites will feature
“lifestyle-oriented” content, bulletin
boards, and chat rooms, among other
features. Digital downloads and
streaming music files will be avail-

able on Click2music sites, says Tan,
but they will be limited to 30-second
free samples, with some exceptions
for special promotional campaigns.

The next several months will also
see BMG develop relationships
with Asian Web sites offering dig-
ital downloads. The label is the only
international major taking part in a
three-month (April 28-July 31)
trial download service, dubbed
Project Zeus, being conducted by
Singapore-based digital rights
management provider MER-
CURIX.

All the songs
available for this
«* ¢ trial will be timed
out, meaning par-
ticipants will be
unable to play any
of the downloaded
tracks after July

SMELLIE 31.

Notes Kirit
Joshi, VP of inter-
national information systems and
technology at BMG Entertainment,
“It’s absolutely vital that BMG has its
own online branding strategy. The
goal is to create as much exposure
and awareness online for an artist as
possible. And we need to build a data-
base of fans to develop a one-to-one
connection between the music con-
sumer and the artist. The idea is to
have all our artist sites within

ClickZmusie.”

e
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Dino Music Artist Anouk Gleans Up
At Dutch TMF, Edison Awards Shows

BY ROBBERT TILLI
ROTTERDAM, the Netherlands—
Dutch rock vocalist Anouk con-
firmed her stellar status in her
homeland by collecting a string of
trophies at the country’s two recent
awards shows.

On April 15 the Dino Music artist
won in four categories at the fifth
annual TMF awards, organized by
Dutch music TV channel the Music
Factory (TMF). A few days earlier,
she had collected two trophies at the
Dutch record industry’s Edison Mu-
sic Awards.

An audience of about 10,000 at-
tended the TMF show here, with an
estimated 1.5 million TV viewers
tuning in to the direct live broadcast
of the event. The show featured live
appearances by such international
stars as Destiny’s Child, Melanie C,
the Honeyz, and Five.

Local hero Marco Borsato (Poly-
dor) maintained his track record in
the national male singer category,
which he has won each year since the
awards show began its five-year his-
tory. “In five years,” he says of the
event, “it has grown from a pub-size
party to a prestigious international
ceremony.” Borsato also won the best
national album award for “Luid En
Duidelijk” (Loud And Clear).

But the biggest winner was
Anouk, who swept away awards for
best video, live act, national single,
and female singer. She performed
live with her own band and with U.S.
alternative rockers Live (Radioac-
tive/MCA), double winners in the
best international video (“The Dol-
phins’ Cry”) and rock act categories.

Other key category winners were
national band, Volumia! (Ariola);
international band, Five (RCA);
international single, Ronan Keating,
“When You Say Nothing At AlIl”

A

A Million ‘Peaces.” BMG Entertain-
ment U.K. and Ireland chairman
Richard Griffiths congratulates Euryth-
mics’ Dave Stewart and Annie Lennox
on receiving an International Federa-
tion of the Phonographic Industry Plat-
inum Europe Award marking 1 million
European sales of the act’s latest
album, “Peace” (RCA). Shown, from
teft, are Griffiths, Lennox, Stewart, and
BMG Entertainment International VP of
European marketing Sara Silver.

(Polydor); international male singer,
Ronan Keating; international rap
act, Will Smith (Columbia); interna-
tional album, Five, “Invincible”
(RCA); and international female
singer, Britney Spears (Jive).

One of the most striking winners
was EMI artist
André Hazes
(EMI), who collect-
ed the TMF life-
time achievement
award. Only a few
days earlier, the
singer had de-
clined to accept a
similar honor at the
Edison Music Awards, staged April
6 in Hilversum’s Media Park.

The refusal of Hazes to accept the
award provided the 40-year-old
event with a rare hint of controversy.
Recently reunited seminal Dutch-
language pop band Doe Maar had
been front-runner for the award but
reportedly declined to collect it be-
cause the act is too busy preparing
for its live comeback. All award win-
ners have to be available for a live
performance at the event. Hazes was
understood to be reluctant to accept

BORSATO

the award as a perceived second
choice to Doe Maar.

However, veteran U.K. veteran
rockers Status Quo (Polydor) had no
qualms about picking up the equiva-
lent international award. The band
had its first hit in 1968.

Anouk’s two Edisons came in the
best female singer and Dutch artist
categories. The latter is one of two
categories voted for by the public, the
other being best single (won by Vio-
lent Records’ Vengaboys for “Going
To Ibiza”). All other categories are
judged by a jury of 250 industry pro-
fessionals. The independent Edison
Foundation organizes the annual
awards, which are funded by the
Dutch music industry and supervised
by local labels’ body NVPI.

The Edison Music Awards show
included live performances by
Anouk, Mary J. Blige, Status Quo,
and Live, whose front man, Ed
Kowalezyk, happily reminded the
crowd that the group’s “world domi-
nation started here in the Nether-
lands.” Live won in the best interna-
tional group category. The event was
televised by national channel RTL4
during prime time on April 8.

[FPI, MyWeb Resolve Dispute

Chinese Case Results In Payments, Apology From Site

BY DAVENA MOK

HONG KONG—The International
Federation of the Phonographic In-
dustry’s unprecedented civil lawsuit
against portal MyWebInc.com for il-
legal online use of copyright music
(BillboardBulletin, Dec. 15, 1999) has
been resolved by way of a joint cam-
paign to combat Internet music piracy
in China.

According to an agreement that has
been sanctioned by the Second Inter-
mediary People’s Court of Beijing,
MyWeblnc will pay court costs, re-
move its hyperlinks to unauthorized
MP3 files, and apologize to the plan-
tiffs—China Records, Sony, Universal,
and Warner Music—represented by
the International Federation of the
Phonographic Industry (IFPI) (Bill-
boardBulletin, March 27).

Hong Kong-based IFPI Asia
regional director Giouw Jui-Chian,
describing the deal as a “milestone in
China’s legal development,” says he
hopes the action will promote online
copyright protection and encourage
other copyright owners to take such
actions on the mainland.

Another ruling is pending in the
Southern Chinese province of
Guangzhou, where the IFPI has
launched a similar suit against music
download site Tekson.

MyWebIne CEO Nin Contreras
says, “MyWeb will now use its influ-
ence on the Internet in China and
emerging markets to support the
IFPI’s projects to promote awareness
of property rights of record compa-
nies.”

Sean Mok, IFPI Asia regional
deputy director, says the joint cam-
paign highlights the need to update
China’s copyright laws. “We will lobby
the government to amend the Copy-
right Act, which was made in the
1990s and didn’t foresee such devel-
opments as digital downloads of music
over the Net,” he says. “But at least
now there’s the message that the
unauthorized distribution of cop-
yrighted material is an act not toler-
ated by the courts.”

At the time it filed the suit, the IFPI
estimated that more than 200 “active
infringing sites” were in operation in
China. Mok claims the problem will
worsen in the future.

“Music content via MP3 files is ex-
tremely attractive in China, cost-wise
and because of [it being] a new mode
of accessibility,” he says. “At the same
time, a lot of Web site owners and
operators do not understand the copy-
right issues involved [with MP3 down-
loads] nor the detailed provisions in
China’s Copyright Act.”

The IFPI is calling for amendments
to China’s Copyright Act to bring the
law in line with the two World Intel-
lectual Property Organization (WIPO)
treaties on copyright for the Internet:
the WIPO Copyright Treaty and the
WIPO Performances and Phono-
grams Treaty.

Besides encouraging the govern-
ment to treat Internet piracy as seri-
ously us street-level infringements,
Mok says the IFPI is also pushing for
better awareness of copyright among
Weh site operators and users.

newsline...

A PHILIPPINE NATIONAL POLICE (PNP) officer died of a heart attack after
irate vendors violently resisted an anti-piracy raid conducted by the PNP
and the Philippine Assn. of the Record Industry (PARI) on April 15 at the
Greenhills Shopping Center in the Manila suburb of San Juan. Three PARI
agents sustained injuries during the raid. In cooperation with the mall’s
own security team, a 48-strong unit raided stalls selling pirated CDs. The
vendors resisted arrest, and the resulting fracas spilled out into the mall’s
parking lot, where a vehicle used by the raiding team sustained major dam-
age. PARI estimates the vendors and their supporters numbered more than
200. After the raid, PNP senior police officer Gregorio Quiatchon collapsed
and was rushed to hospital, where he was pronounced dead. The anti-pira-
cy team seized some 2,000 pirated CDs in the raid. The PNP and PARI are
preparing charges against five vendors arrested in connection with the
incident. DAVID GONZALES

| MUSIC SALES IN FRANCE posted an unexpected rise
in value and units in the first quarter of this year.
Overall sales at wholesale price reached 1.744 billion
francs ($266 million), up 6.1% from the same period
in 1999. Unit sales rose 5% to 37 million, due to a
10.56% gain in singles. The figures mark a turnaround from 1999, which
saw an overall drop of 2.5% in value and 5% in units. According to indus-
try body SNEE flat sales in January were offset by a rise in February and
March. Despite the gains, Hervé Rony, SNEP GM, says, “The [first quar-
ter] is too short to conclude about a sensible improvement of the market.”
As ongoing problems, he cites piracy and a value-added tax rate on records
*“not harmonized with that of other cultural goods.” EMMANUEL LEGRAND

U.K.-BASED MUSIC DOWNLOAD WEB SITE peoplesound.com is claiming to be
the first company of its type to launch a licensing division. The new arm of
peoplesound.com, which specializes in new music by unsigned acts, will be
headed by former Mechanical Copyright Protection Society media licens-
ing manager Rob Hanlon. Effective April 25, in his new role as head of
licensing, Hanlon will be responsible for “exploiting peoplesound.com’s
growing repertoire for synchronization licensing and sponsored audio prod-
ucts.” Stefan Heller, director of A&R and programming, says, “The Web
site has been approached by so many businesses looking for cutting-edge
music that we decided to formalize such opportunities with the appoint-
ment of Rob.” TOM FERGUSON

SONY MUSIC INDIA (SMI) has signed a global licensing deal [ e
with south India-based AVM Music, which has a catalog of rﬂ

regional, classical, film, and devotional music. The AVM deal
follows a similar one last year between SMI and U.K.-based |
Navras Records, which has a rich catalog of Indian classical
music. SMI managing director Vijay Singh says, “We are
looking at generating growth organically and also through
licensing and acquisitions. The AVM catalog consists of 1,600 titles and
gives Sony Music India a powerful entry into regional music. We propose
to market the catalog across the world and expect to receive a strong
response from the Indian diaspora,” he says. NYAY BHUSHAN

SINGH

EDEL MUSIC AG has named Andre Finkenwirth COO, effective Aug. 1. In his
new role at the Hamburg-based company, Finkenwirth will oversee dis-
tribution and manufacturing and the integration of acquired companies.
Finkenwirth was formerly chief financial director of BMG Entertainment
for Germany, Switzerland, and Austria. At the same time, edel financial
director Michael Diederich will become CFO and deputy member of the
executive board, replacing Joern Meyer. CEO Michael Haentjes says Meyer
will remain with edel in a supervisory role, WOLFGANG SPAHR

DAVID WILLIAMS, managing director of Shock Records, has been elected
chairman of the board of Australian trade body the Assn. of Independent
Record Labels. Other board members are Rob Caruso (director, Seeing
Eyes), Stuart Coupe (co-director;, Laughing Outlaw Records), Jennifer
Howard (retail and wholesale manager, CAAMA), David Lawrence (label
manager, Roadshow Music), Stuart McQueen (manager, Krell Records),
David Vodicka (director, Rubber Records), Andrew Walker (co-owner, Head
Records), and Andrew Watson (managing director, New World Productions).
Julie Owens becomes executive officer. The board, which represents about 60
independent labels, will hold elections every two years. CIHRISTIE ELIEZER

SONY MUSIC ENTERTAINMENT (JAPAN) (SMEJ) has spun off the music pub-
lishing division of Global Rights, a wholly owned SMEJ subsidiary, as a
separate company. Named as president of the newly established Sony Music
Publishing (Japan) (SMPJ) is Mamoru Sakuma, previously a director of
Global Rights. Tokyo-based SMPJ has a staff of 20 and is capitalized at 400
million yen ($3.8 million). Global Rights, established in 1996, will continue
to deal with trademark and licensing matters STEVE McCLURE
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AG Ghannel M3 Restructures To Dffer
Ganadian Labels ‘Much More’ Choice

BY LARRY LeBLANC
TORONTO—AImost two years after
being launched, Canada’s national 24-
hour AC-based video music station,
MuchMoreMusic, is undergoing sig-
nificant restructuring, having enjoyed
major success in boosting national
exposure of adult-oriented artists.

Within the month, MuchMore Mu-
sic—nicknamed M3—will discontinue
sharing studio space with its pop/rock
sister channel MuchMusic and move
to its own site on the fourth floor of
the Chum-City building in downtown
Toronto. With the addition of three
new staff members this month, M3
will then operate with a full-time staff
of 15. Currently, many staffers work
on both channels.

M3 and MuchMusic are both owned
by CHUM, which is also the co-owner,
with Radio Mutuel, of Montreal-based,
French-language music video stations
MusiquePlus (pop/rock) and MusiMax
(AC).

“ ‘MuchMoreMusic’ is currently my
desk area,” jokes Denise Donlon,
VP/GM and director of programming
for M3 and MuchMusic. “Now it will
have its own space, which will be more
artist-friendly. We're adding an infor-
mation unit, which will produce pack-
ages that will run throughout the day.
I'm hoping to add more people in Sep-
tember.”

Last month, respected VJ/produc-
er Bill Welychka switched from Much-
Music to M3; he joins M3’s current on-
air lineup of Jana Lynne White and
Diego Fuentes. To beef up M3's fea-

ture programming, Donlon last month
added four new weekly programs:
“Freshly Pressed” (new releases),
“BackTrax” (past hits), “Personals”
(caller-voiced requests), and “Retro
Boogie Dance Party” (mainly "70s
disco). Also added was the monthly
artist-retrospective program “The
Story Of...”

“There will be further new shows
coming in the fall,” predicts Donlon.
“With the addi-
tion of Bill and
the information
segments, we
can now provide
value-added pro-
motional support
for releases. On
MuchMusie,
with VJs talking about music, there’s
product integration, but we hadn’t
been able to do that on M3.”

M3 is geared to the 25-54 demo-
graphic. From September "99 to Janu-
ary 2000, Donlon says, the station’s 18-
to 49-year-old viewing audience
increased 43% over the same period a
year earlier; 18-34s climbed 75%.

Universal Music Canada president
Randy Lennox says, “In the past six
months, we have seen proof, with
strong sales of albums by Enrique
Iglesias and the Wallflowers, that M3
airplay can translate into sales.”

“We certainly felt M3 on the Corrs’
last album [“Talk On Corners,” from
1998],” says Warner Music Canada VP
Kim Cooke. “We sold almost 100,000
records with little radio airplay or

being on MuchMusic. Another in-
stance in which we felt M3'’s influence
was on Gordon Lightfoot’s Rhino box
set ‘Songbook’ last year.”

In terms of generating retail inter-
est, Peter Diemer, VP of national pro-
motion at EMI Music Canada, singles
out such M3 one-hour artist profile
programs as “Storytellers” and
“Behind The Music”—which originat-
ed at VH1—as
well as M3's own
“Speakeasy”
program. “It is
with those pro-
grams we're
seeing the best
[sales] re-
sponse,” he
Says.

Canadian
retailers, however, maintain it is diffi-
cult to measure M3'’s sales clout. “It
doesn’t show up like MuchMusie,” says
Cam Mitchell, buyer with Sam the
Record Man national retail chain,
which operates 56 stores nationally.
“That said, we are about to embark on
amajor advertising campaign with M3
for the first time. We feel the station
fits the demographic we want to
reach.”

“It’s hard to put your finger on
whether or not M3 is responsible for
any sales,” agrees Tim Baker, buyer
with Sunrise Records, which has 32
stores in Ontario. “On certain albums,
MuchMusic sells—it’s more difficult
to gauge with M3 because there’s not

(Continued on page 114)

DONLON

VH1 Goes Trans-Atlantic With Townshend

BY DAVID STARK
LONDON—The screening of the
50th edition of VH1’s “Storytellers”
series—featuring Pete Townshend
and his band—on both sides of the
Atlantic marks the music channel’s
first international co-production be-
tween its U.S. and U.K. offices

The show; which features material
from Townshend’s recently released
“Lifehouse” project, including songs
he originally performed with the
Who, was also the first episode in the
series to be taped in London. It’s also
the first step in a strategy for VH1
parent MTV that Bill Flanagan,
senior VP/editorial director of VH1
U.S., hopes will have the U.K. pro-
duce a “cornerstone event that is
along the lines of the U.S. ‘Divas’
show or the MTV Fashion Awards.”

Michiel Bakker, managing direc-
tor of MTV Networks U.K., notes
that “this production makes VH-1
U.K. the first territory outside the
U.S. to produce a localized ‘Story-
tellers’ for broadeast on VH1 global-
ly.” He adds, “We look forward to
producing more VH-1 U.K. specials
for use on VH1 channels worldwide.”

According to Flanagan, the co-
production “really could not have
happened without [VH-1 U.K. head
of production] Mike Kaufman, who

had been talking with Townshend
about doing something special for
their schedule. He recognized that
what Pete was talking about—com-
ing in and doing a few songs and talk-
ing about them—was pretty close to
our “Storytellers” format. Of course,
we jumped at the chance.”

The show, airing in the U.K. April
28 and in the U.S. the week of April
24, was also recorded to be part of a
special “Storytellers” celebratory
week featuring Don Henley, Stone
Temple Pilots, and Steely Dan.

According to Bill Roedy, president
of MTV and VHI International, the
channel aims to explore the interna-
tional potential of its specialized pro-
grams.

“VH]1 has strong program fran-
chises such as ‘Storytellers’ and
‘Behind The Music’ which have
become popular with audiences
around the world,” says Roedy. “This
signals our desire to do more cus-
tomized versions of these series to
maximize the local relevance of our
channels.”

“I'm sure we will be expanding the
format further within Europe,” says
Flanagan. “That’s one of the things
that we're talking about. We don’t
have specific artists nailed down, but
there’s also talk about the U.K. staff

working with the L.A.-based ‘Behind
The Music’ team, working on pro-
ductions that would be of use to both
sides.

“Another reason it's important to
do more ‘Storytellers’ programs in
the U.K. is that we occasionally do
parallel album releases of the shows
in cooperation with each artist’s
label, as we have done in the past
with Ringo Starr, Meat Loaf, Count-
ing Crows, Johnny Cash, and Willie
Nelson,” Flanagan says.

“A couple of years back,” he adds,
“we put out an album of the Culture
Club show, and one of the problems
we ran up against was that while the
‘Storytellers’ brand is very well-
known in the U.S,, it was not so well-
known in foreign markets, and the
European label had a harder time
with it. However, that’s one of the
secondary benefits of making sure
the show has profile international-
ly.H

Currently, according to the chan-
nel, VH1 can be seen in a potential
91.8 million households in 88 territo-
ries worldwide. The U.S. dominates
with 69.1 million households, fol-
lowed by the U.K. (7.5 million), Ger-
many (7.2 million), and 8 million
households in 83 territories to which
VH1 exports its programming.

Senior VH1 executives meet with Pete Townshend at the taping of the first inter-

national co-production between VH1 U.S. and VH-1 U.K. on the “Storytellers”
series. Shown, from left, are MTV and VH1 International president Bill Roedy,
VH1 U.S. senior VP/editorial director Bill Flanagan, Townshend, MTV Networks
Europe president Brent Hansen, and MTV Networks U.K. managing director

Michiel Bakker. (Photo: Hayley Madden)

Tax Breaks For Musicians

Fiji Gov’t Offers Industry Incentives

This story was prepared by Blake
Murdoch of The Hollywood Re-
porter.

SYDNEY—In a bid to move toward
a high-tech, audiovisual-driven
economy, the tiny Pacific island
nation of Fiji is readying a package
of tax incentives that will target (in
addition to traditional film and TV
production) musicians and record-
ing studios willing to spend a pro-
portion of their budget within the
country.

Tax concessions currently in
passage through the
Fijian parliament will

dents will be tax exempt on income.
Paradise Entertainment Limited, a
Fiji-based company, will build the
initial infrastructure of the site—
including a recording studio—in
stages with joint-venture partners.

According to Prime Minister,
Mahendra Chaudhry, “This is our
entry into the 21st century. If prop-
erly handled, the spinoffs will cre-
ate wealth and prosperity not just
for the people surrounding Studio
City but the whole nation.” Pro-
jected revenue flows in the first five
years are put at $355 million, rising
to $1.2 billionin a
decade, a 40%

allow audiovisual pro-
jeets—from films to
albums to computer
software to Web site
creation—to receive a
125% deduction on
investment, with all
returns tax exempt
until 50% of the bud-
get is recouped. For
projects with strong-
er levels of local con-
tent, the deduction
rises to 150% with a
60% exemption. The
package would come

“This is our
entry into the
21st century. If

properly ed.
handled, the
spinoffs will
create wealth

and prosperity’

- MAHENDRA CHAUDHRY -

increase over
current govern-
ment income;
PEL estimates
that up to 30,000
jobs will be creat-

Underpinning
the tax exemption
and the studio
will be new copy-
right-protection
and anti-piracy
legislation, also to
go into effect July
1. “For the people

into effect July 1.

The only caveat
placed on recordings is that tax
exemptions only apply to the first
two albums made there “by the
same artist or substantially the
same artist.” Theoretically, howev-
er, an artist could record an album
plus video and create a Web site
and qualify under the one exemp-
tion.

Part of the strategy will be the
creation of a tax-free zone to house
audiovisual companies and high net
worth individuals involved in the in-
dustry. A 1,500-acre site has been
allocated for a studio/office/resi-
dential complex called Studio City
on Fiji’s biggest and most populat-
ed island, Viti Levu.

Subject to various conditions,
Studio City companies and resi-

who are going to
make use of these
facilities, it’s a prerequisite,” notes
Anup Kumar, minister for com-
merce, business development, and
investment. “We have not hesitated
in taking this step.”

Annual recorded music sales in
Fiji are about 20,000 units (90%
cassette, 10% CD), according to the
Fijian Performing Right Assn.;
there are no other statistics avail-
able on the actual value of the
Fijian music industry. Fiji has a
population of 800,000—mostly Eng-
lish-speaking—although most
record sales are for Fijian-lan-
guage acts signed to four record
labels: Procera Musie, South Pacif-
ic Recordings, Tango Sound
Recordings, and Tru-Vybes
Recording.
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KOYANAG! EASTWEST JAPAN 13 14 ALL THE SMALL THINGS BLINK-182 POLYDOR/ 14 |NEW| DAILY TQ epic 13 9 IL Y A TROP DE GENS QUI T'AIMENT HELENE
15 |NEW | STAY WITH ME FUMIYA FUJII sony UNIVERSAL 15 [NEW | IF ONLY HANSON MERCURY SEGARA ORLANDO/EASTWEST
16 | 14 | GRAVITY LUNA SEA VICTORUNIVERSAL 14 | 12 | BAYERN DIE TOTEN HOSEN EASTWEST 16 | 12 | SAY MY NAME DESTINY'S CHILD coiumpia 14 | 10 | PURE SHORES ALL SAINTS EASTWEST
17 | 4 | STRAWBERRY SADS ToSHiBAEMI 15 | 15 | BYE BYE BYE ‘N SYNC siveizoMsa 17 | 7 | 1 WANNA LOVE YOU FOREVER JESSICA SIMPSON | 15 | 17 | MOVE YOUR BODY EIFFEL 65 HOT TRACKS/SONY
18 11 LOVE, DAY AFTER TOMORROW MAI KURAKI Giza 16 | NEW | LET ME BE THE ONE SASHA wea COLUMBIA 16 |NEW| CANDY MANDY MOORE epic
STUDIO 17 | 17 | THE DARKSIDE HYPETRAXX emMi 18 | 8 | JUST AROUND THE HILL SASH! FEATURING TINA | 17 | 18 | BORN TO MAKE YOU HAPPY BRITNEY SPEARS
19 |NEW | POWER OF LOVE DEEN BMG FUNHOUSE 18 | 19 | RISE GABRIELLE MOTORUNIVERSAL COUSINS muLTIPLY pREMIRCIN
20 | 13 | DEEP IMPACT DRAGON ASH FEATURING 19 | RE | SAY MY NAME DESTINY'S CHILD coLumeia 19 |NEW| GIVE ME YOU MARY J. BLIGE mca }g mgw '1;‘;(')‘b'-l‘éo‘&i:?‘ég‘é&LC‘UN‘Lv‘:EQLFAB'AN ERC
RAPPAGARIYA VICTOR 20 | 18 | WHERE ARE YOU? PAFFENDORF epEL 20 | 11 | A SONG FOR THE LOVERS RICHARD ASHCROFT 20 | NEW| TOO MUCH OF HEAVEN EIFFEL 65 HOT TRAGKS'SONY
ALBUMS ALBUMS HUTMIRGIN ALBUMS
1 |NEW/| MISIA MISIA REMIX 2000 LITTLE TOKYO ALBUMS
£l 1 [NEW [ A-HA MINOR EARTH MAJOR SKY wea 1 |NEW| ETIENNE DAHO CORPS ET ARMES VIRGIN
FUNHOUSE 2 1 SANTANA SUPERNATURAL ARISTA/ARIOLA 1 1 MOBY PLAY murte 2 3 LES ENFOIRES LES ENFOIRES EN 2000 smG
2 ! RINGO SHEENA SHOUSO STRIP TOSHIBA-EMI 3 | 20 | DIE SCHLUMPFE TOTAL ABGESPACED VOL. 11 emi| 2 5 | TOM JONES RELOAD cur 3 1 SANTANA SUPERNATURAL ARISTABMG
3 |NEW| KAZUMASA ODA KOZIN SHUGI BMG FUNHOUSE 4 2 | BOHSE ONKELZ EIN BOSES MARCHEN AUS 3 4 | SANTANA SUPERNATURAL ARISTA 4 5 | SOUNDTRACK POKEMON: THE FIRST MOVIE Eepews
4 | 2 | JUDY & MARY FRESH epc TAUSEND viRGIN 4 | 2 | PAUL WELLER HELIOCENTRIC IstanD SONY
5 4 VARIOUS ARTISTS THE MOST RELAXING—FEEL 5 10 STEFAN RAAB DAS TV—TOTAL ALBUM epeL 5 3 MOLOKO THINGS TO MAKE AND DO Echo 5 6 VARIOUS ARTISTS ROMEO & JULIETTE BAxXTER/
U TEL R 6 8 | HIM RAZORBLADE ROMANCE BMG KOLNBMG 6 6 | WESTLIFE WESTLIFE Rca RLERSAL
§ | 3 | AIKO SAKURAND KI NO SHITA Fomt chton 7 | 7 | ENRIQUEIGLESIAS ENRIQUE unwersal 7 | 10 | SHANIA TWAIN COME ON OVER MeRcuRy 5G| DA LEMAY LIVE wea
S IANDARD LSS (P23 8 | 13 | PETER MAFFAY X ariota 8 | 8 | ENGELBERT HUMPERDINCK AT HIS VERY BEST R
CEaT 9 | 11 | VENGABOYS THE PLATINUM ALBUM BREAKIN/EMI UNIVERSAL MUSIC TV || LGS LA e BT ST
8 | 8 | MIKIIMAI BLOOMING IVORY FoR LIFE " ADNEIDI, TRAVSLTH = i 9 | 10 | LOUISE ATTAQUE COMME ON A DIT
9 6 MORNING MUSUME 3RD—LOVE PARADISE ZETIMA 12 STING NEW MOTOR/UNIVERSAL 9 9 I E MAN WHO (NDEPENDIENTE ATMOSPHERIQUES/SONY
10 10 MARIKO TAKAHASHI THE BEST vicTor 11 6 AC/DC STIFF UPPER LIP EasTWEST 10 12 SHANIA TWAIN THE WOMAN IN ME MERCURY 10 12 TINA ARENA N DEEP COLUMBIA
11 | 7 | DREAMS COME TRUE GREATEST HITS “THE souL | 12 | 19 | A*TEENS THE ABBA GENERATION wotoruniversa | 11 | 7 | MELANIEC NORTHERN STAR vieoiy 11 | 15 | HELENE SEGARA AU NOM D'UNE FEMME
e 13 |NEW| ANTON AUS TIROL FEATURING DJ OETZI DAS 12 | 17 | STING BRAND NEW DAY aam ORLANDO/EASTWEST
ALBUM emi 13 |NEW| SASH! TRILENIUM muLmiey 12 | 9 | JACKY & BEN-J LE BILAN SMALLISONY
12 |NEW| VARIOUS ARTISTS LOVE RING BEST TosHiBA-£EMI
13 | 17 | RINGO SHEENA MUZAI MORATORIAMU Tosrsaew | 14 | 4 | DYNAMITE DELUXE DELUXE SOUNDSYSTEM emi 14 | 11 | MACY GRAY ON HOW LIFE IS tpic 13 | 14 | PATRICK BRUEL JUSTE AVANT emc
14 | 9 | SPEED DEAR FRIENDS 2 10vS FacioRY 15 | 17 | HELMUT LOTTI QUT OF AFRICA Emi 15 | 14 | DESTINY'S CHILD THE WRITING'S ON THEWALL | 14 | 11 [ AC/DC STIFF UPPER LIP eastwest ,
15 | 11 SPEED DEAR FRIENDS 1 TOY'S FACTORY 16 [NEW| SCLUB7 SCLUB POLYDOR/UNIVERSAL COLUMBIA L e ?”:EKV\Z:-I?LYLDIVIES J;BE(?E QQIYBODY SUIRIEERE:
16 |NEW/| ZERI RODEQO GANG TOSHIBA-EMI 17 |NEW| MANU CHAU CLANDESTINO wvirGIN 16 16 DR. DRE DR. DRE—2001 (NTERSCOPE 16 13 SHANIA TWAIN COM-E oN O\E/“E}R MERCORTORT RSl
17 13 DO AS INFINITY BREAK OF DAWN AVEX TRAX 18 RE BLOODHOUND GANG HOORAY FOR BOOBIES 17 20 STEPS STEPTACULAR JIVE/ZOMBA 17 17 ALAIN SOUCHON AU RAS DES PAQUERETTES
18 15 AYUMI HAMASAKI AYU-MI-XII (VERSION NONSTOP MOTOR/UNIVERSAL 18 i3 SANTANA THE ULTIMATE COLLECTION coLumeia VIRGIN
MEGA MIX) avex TRAX 19 | RE | TOM JONES RELOAD vz 19 | RE R.E.M. AUTOMATIC FOR THE PEOPLE warNErRBROS/ [ 18 |NEW | ST GERMAIN TOURIST BLUE NOTE/EMI
19 | 16 | MASAYUKI SUZUKI MEDIUMSLOW Epic 20 | 3 | PINKFLOYD IS THERE ANYBODY OUT THERE? WEA 19 | 18 | MOBY PLAY virain
20 | 12 | ETERNITY EVERY LITTLE THING avex TRAX THE WALL LIVE 1980-1981 em 20 | 18 | SISQO UNLEASH THE DRAGON DEF SOULMERCURY 20 |NEW| JAY-JAY JOHANSON POISON BMG
CANADA (SoundScan) NETHERLANDS (Stichting Mega Top 100) 04/29/00 AUSTRAI.IA (ARIA) 04/24/00 ITAI.Y (Musica e Disch/FtMI) 04/25/00
THIS |LAST THIS |LAST THIS | LAST THIS |LAST
WEEK | WEEK| SINGLES WEEKWEEK| SINGLES WEEK|WEEK| SINGLES WEEK WEEK| SINGLES
; ; ?MERT'ﬁGE':é%u“ﬁ’?)[’?ﬂ"&éo“&”“‘cmR"ER 1 | 1 | FREESTYLER BOMFUNK MC'S eric 1 | 1 | POISON BARDOT wea 1 | 7 | THEBAD TOUCH BLOODHOUND GANG UNIVERSAL
MOE/ISLAND/UNIVERSAL [ 2 3 NEVER BE THE SAME AGAIN MELANIE C virGIN , 2 8 | TOO MUCH OF HEAVEN EIFFEL 65 BLiss co.
3 | 20 | HE WASN'T MAN ENOUGH TONIBRAXTON WAt | '3 | 2 | MARIA MARIA SANTANA FEATURING THE 2| 3| sAvmy N:;VE'EA SRR D) G 3 | 6 | AMERICAN PIE MADONNA MAVERICKWEA
4 | 4 | THEREYOU GO PINK LAFACEARISTABMG RRODOCIICE AR iENg 3| 2| GreBYE N SYNC nezonen O I (T EIGREATIBE YONDY E M
5 | 6 | MARIA MARIA SANTANA FEATURING THE 4 | 5 | LOVECOME HOME DJ JEAN DiGiDANCE 4 | 4 | ADELANTE SASH! sHock 5 | 4 | ALLTHE SMALL THINGS BLINK-182 MCAUNIVERSAL
PRODUCT G&B ARISTABMG 5 4 THONG SONG SISQO MERCURY/UNIVERSAL 5 7 NEVER BE THE SAME AGAIN MELANIE C vIRGIN 6 1 10 CI SARQ' PIERO PELU wea
6 3 BETTER OFF ALONE ALICE DEEJAY RepuBLIC/ 6 7 HE WASN'T MAN ENOUGH TONI BRAXTON BMG 6 6 CANDY MANDY MOORE Epic 7 5 UN GIORNO MIGLIORE LUNA POP UNIVERSO-BANANA/
UNIVERSAL 7 |NEW/| OOPS!...|DIDIT AGAIN BRITNEY SPEARS sves 7 17 E THINK IT'S LOVE LEAH HAYWOOD c UNIVERSAL
7 10 MEGAMIX VENGABOYS DEP INTERNATIONAL ZOMBA 8 20 ‘[I)vON'T GIVE UP CHICANE FEATURING BI;:’AN 8 12 MY HEART GOES BOOM (LA DI DA DI) FRENCH
8 8 A SONG FOR THE LOVERS RICHARD ASHCROFT 8 6 ANTON AUS TIROL ANTON AUS TIROL FEATURING TR AFFAIR BMG
VIRGINEMI DJ OETZI tmi ADAMS  ars/sONY 9 | 3 | DESERT ROSE STING & CHEB MAMI AGM/UNIVERSAL
9 [ 7 | MAMBOLEO ELISSA poPuLAR/EM! s | 9 | ROCK THE HOUSE SCOOP e 9 | 12 | EX-GIRLFRIEND NO DOUBT UNIVERSAL 10 | 10 | TUTTI GLIZERI DEL MONDO RENATO ZERO
10 | 5 | ITFEELS SO GOOD (PART 2) (IMPORT) SONIQUE )
e T 10 8 ONDERWEG ABEL pias 10 8 ALL THE SMALL THINGS BLINK-182 UNIVERSAL FONOPOLI/SONY
11 | 13 | SAY MY NAME DESTINY'S CHILD COLUMBIASONY 11 | 11 | SEXBOMB TOM JONES FEATURING MOUSSE T. 11 | 13 | MOVE YOUR BODY EIFFEL 65 snock 111 9 | PURE SHORES ALL SAINTS CGI/EASTWEST
12 | 12 | CAN'TSTOP JACKSOUL vikems Uz 12 | 9 | PURE SHORES ALL SAINTS wea L2y i 'E-:‘STTWUE:TRAGAZZA SEMPRE IRENE GRANDI can/
13 | 14 | LASTKISS PEARL JAM epicisony 12 |NEW| DANSEN AAN ZEE BLOF EMimusic 13 | 10 | WHAT'S A GIRL TO DO $25 MUSHROOM/FESTVAL
14 | 9 | AMAZED LONESTAR BnABMG 13 |NEW | THERE YOU GO PINK ARISTABMG || | BTGSeI o 13 | 11 | SEXBOMB TOM JONES FEATURING MOUSSE T. var
15 |NEW /| WHO FEELS LOVE? OASIS CREATION/EPIC/SONY 14 | 12 | SAY MY NAME DESTINY'S CHILD coLumBia UNIVERSAL
16 | NEW| I'M OUTTA LOVE ANASTACIA DAYLIGHT/EPIC/SONY 15 10 BRING IT ALL BACK S CLUB 7 POLYDOR/UNIVERSAL 15 | NEW| HOLIDAY NAUGHTY BY NATURE ARISTA/BMG 14 13 BYE BYE BYE ‘N SYNC JWEVIRGIN
17 | RE | POKEMON WORLD POKEMON SOUNDTRACK kocH | 16 | 13 | HIGHER & HIGHER DJ JURGEN DIGIDANCE 16 | 14 | WHY DOES IT ALWAYS RAIN ON ME TRAVIS ¢pic | 15 | 15 | LA BANANA MICHAEL CHACON DANCEWORKVOLUMEX
18 | 17 | MOVE YOUR BODY EIFFEL 65 popuLar 16 | 17 | CARTOON HEROES AQUA UNIVERSAL
\ 17 | 18 | RISE GABRIELLE POLYDOR/UNIVERSAL 17 | 16 | | WANNA LOVE YOU FOREVER JESSICA SIMPSON
19 | 11 | FEELIN' SO GOOD (PART 1) (IMPORT) JENNIFER 17 |NEW| BIG IN JAPAN GUANO APES BMGRICORDI
LOPEZ FEATURING BIG PUN & FAT JOE WORK/SONY 18 15 AMERICAN PIE MADONNA MAVERICK/WARNER COLUMBIA
6 o JESSICA SIMPSO 18 19 MARIA MONICA ANDERSON DREAM BEAT
20 | RE | TAKE APICTURE FILTER F 111/REPRISE/WARNER 19 | 1 | WANNA LOVE YOU FOREVER ICASIMPSON | 18 | 5 | LIVE WITHOUTIT KILLING HEIDI rososHowmwarNER | 19 | 16 | A SONG FOR THE LOVERS RICHARD ASHCROFT
AL BUMS N ;%;"ég’fr ABOUT DRE/STILL D.R.E. DR DRE 19 |NEW| THERE YOU GO PINK ARISTABMG VIRGIN
1 | 1 | NSYNC NO STRINGS ATTACHED swversws et 3 i85 DI 20 |NEW| DON'T WANNA LET YOU GO FIVE rowemc 20 |NEw| YOU SEE THE TROUBLE WITH ME BLACK LEGEND
2 | 2 | SANTANA SUPERNATURAL ARISTABMG OLYDORY ALBUMS SELF
3 3 | MACY GRAY ON HOW LIFE IS EPic/sonyY ALBUMS ALBUMS
4 |NEW| PINK FLOYD IS THERE ANYBODY OUT THERE? 1 1 | DOEMAAR KLAAR vz 1 1 | KILLING HEIDI REFLECTOR ROAOSHOWMWARNER L 1 | SANTANA SUPERNATURAL
THE WALL LIVE 1980-1981 coLumBIASONY 2 | 2 | SANTANA SUPERNATURAL ARISTABMG 2 | 2 | VANESSA AMOROSI THE POWER TRANSISTOR/BMG NTANG RRISTENG
5 | 5 | ENRIQUE IGLESIAS ENRIQUE INTERSCOPE 2 | 2 | PINKFLOYD IS THERE ANYBODY OQUT THERE?
e | o | DR DRE DR DRE 2001 arremmatsm,erscores 3 | 5 | LIVE THE DISTANCE TO HERE MERCURY/UNIVERSAL 3 | 9 | DESTINY'S CHILD THE WRITING'S ON THE WALL THE WALL LIVE 1980-1981 em
UNIVERSAL 4 | 7 | VENGABOYS THE PLATINUM ALBUM BRreakiny COLUMBIA 3 | 3 | JARABE DE PALO DEPENDE virGin
7 7 | BLOODHOUND GANG HOORAY FOR BOOBIES s 3 C:LNEN[;IK e OT RN sony 4 5 | BLINK-182 ENEMA OF THE STATE uNIVERSAL 4 5 | STING BRAND NEW DAY A&M/UNIVERSAL
REPUBLIC/GEFFENUNIVERSAL DOLSLE 5 4 RENATO ZERO | MIEI NUMERI FONOPOLISONY
8 | 9 | SISQO UNLEASH THE DRAGON DRAGONDEF SOUL 6 | 9 | ANOUK URBAN SOLITUDE oino 5 | © | REDHOTCHILI PEPPERS CALIFORNICATION wes | 2 | | (-8 AQUARIUS UniversaL
O 7 10 | SANTANA THE ULTIMATE COLLECTION sonv . 4 LS A AT T 7 8 | LUNA POP SQUE'REZ? UNIVERSOBANANAUNIVERSAL
9 10 AQUA AQUARIUS MCA/UNIVERSAL 8 6 ANDRE HAZES WANT IK HOU VAN JOU emi 7 7 MACY GRAY ON HOW LIFE IS epic 8 6 MOBY PLAY VIRGIN
10 | 4 | NODOUBT RETURN OF SATURN TRauMA/ 9 | 4 | ROWWEN HEZE VANDAAG Ram 8 | 3 | ‘NSYNC NO STRINGS ATTACHED Jiveizomea s |1 182 ENEMA O
INTERSCOPE/UNIVERSAL 2 BLINK-182 ENEMA OF THE STATE MCA/UNIVERSAL
11 | 15 | VARIOUS ARTISTS MUCHDANCE 2000 sony S| UCLIEL LTS AR (g0 9 | 8 | SANTANA SUPERNATURAL srisTaeMG 10 | 11 | FRANCESCO GUCCINI STAGIONI ewi
12 | 12 | VARIOUS ARTISTS BIG SHINY TUNES 4 wrem 11 | 8 | REDHOTCHILI PEPPERS CALIFORNICATION 10 | 10 | SAVAGE GARDEN AFFIRMATION Rroapsowmwarner | 11 | 9 | ADRIANO CELENTANO IO NON SO PARLAR
13 |NEW | JOE MY NAME IS JOE JveBMG UL 11 [NEW| HANSON THIS TIME AROUND uNIVERSAL D'AMORE  CLAN/SONY
14 | 16 | SCLUB7 SCLUB POLYDORUNIVERSAL 12 | 16 | DOE MAAR ALLES Ram 12 | 12 | TRAVIS THE MAN WHO erc 12 | 13 | CARMEN CONSOLI STATO DI NECESSITA cvcioper
15 | 13 | VARIOUS ARTISTS GRAMMY NOMINEES 2000 13 | 15 | ANDRE HAZES AL 15 JAAR GEWOON ANDRE emi . UNIVERSAL
GRAMMY/RCABMG 14 |NEW | TONIBRAXTON THE HEAT &mG 13 | 17 | LIMP BIZKIT SIGNIFICANT OTHER inTerscore/ 13 [NEW| FERETTIG.L CO.DEX UNIVERSAL
16 | 11 | RED HOT CHILI PEPPERS CALIFORNICATION 15 | 12 | ANDREA BOCELLI SOGNO POLYDORUNIVERSAL UNIVERSAL 14 | 15 | RED HOT CHILI PEPPERS CALIFORNICATION wea
WARNER 16 |NEW| STATUS QUO GREATEST HITS AND MORE mercury/ | 14 | 13 | LIVE THE DISTANCE TO HERE rapioacTve/universal | 15 | 10 | GIGI D'ALESSIO QUANDO LA MIA VITA CAMBIERA
17 | 8 | SOUNDTRACK ROMEO MUST DIE—THE ALBUM UNIVERSAL 15 | RE | SOUNDTRACK POKEMON: THE FIRST MOVIE wea RCA
0|l e ngfg’bog“fgﬁg';";”h AR 17 | 14 | THE CORRS MTV UNPLUGGED 143LAVAWARNER 16 | RE | FIVE INVINCIBLE mowems 16 | 14 | IRENE GRANDI VERDEROSSOEBLU (CON BRANO
18 | 17 | MARCO BORSATO LUID EN DUIDELIJK POLYDOR/ SAN REMO) CGD/EASTWEST
UNIVERSAL 17 16 SHANIA TWAIN COME ON OVER MERCURY/UNIVERSAL
19 | 14 | KIDROCK DEVIL WITHOUT A CAUSE Lavw IEET 18 | 11 | NO DOUBT RETURN OF SATURN univers L | O8] | ST e o) Rt
ATLANTICAARNER 19 | 18 | SISQO UNLEASH THE DRAGON MERCURY/UNIVERSAL e 18 |NEW | MIETTA TUTTO O NIENTE wea
20 | RE | DESTINY'S CHILD THE WRITING'S ON THE WALL | 20 | RE | DESTINY'S CHILD THE WRITING'S ON THE WALL 19 | RE | SCLUB7 SCLUB POLYDORUNVERSAL 19 | 16 | 883 GRAZIE MILLE rrisony
COLUMBIA/SONY CoLUMBIA 20 | 15 | CHICANE BEHIND THE SUN €pic 20 |NEw| DIROTTA SU CUBA DENTROADOGNIATTIMO wwmi

Hits Of The World is compiled at Billboard/London by Beverley Evans and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316.
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HITS QF THE WORLD

n MUSIC
EUROCHART 04/29/00 aveon | SPAIN (AFYVE/ALEF MB) 04/19/00
THIS | LAST THIS | LAST
WEEK WEEK| SINGLES WEEK | WEEK| SINGLES
1 1 AMERICAN PIE MADONNA MAVERICK/WARNER BROS 1 2 SOBREVIVIRE MONICA NARANJO
2 | 2 | MARIA MARIA SANTANA FEATURING THE 2 1 | GOES TO MIAMI MIX KETAMA MERCURY/UNIVERSA
3 | 6 SE(S)IEJI:JELSS(E STING & CHEB MAM) An [INEW J TAS] JONISECADAREr
A&M
MY LA DI DA
4 | 5 | ANTON AUSTIROL ANTON AUS TIROL FEATURING | + | *© AFFZIERAi;GOES BOOM (LA DI DA D) FRENCH
DJ OETZI tmi
5 | 8 | NEVER BE THE SAME AGAIN MELANIE C viRGIN 28 || & | [EREIARRESCR CARIOSIVIVES lviRain
6 | 3 | SEXBOMB TOM JONES FEATURING MOUSSE T. 6 | 5 | AMERICAN PIE MADONNA MAVERICKWER
GUTA2 7 7 TU SIGUE ASI OBK Hispavox
7 | 4 | SHALALALALA VENGABOYS vioENIVARIOL 8 |NEW/| OTROAMOR VENDRA LARAFABIAN tric
8 7 PURE SHORES ALL SAINTS LoNDON 9 6 SEX BOMB TOM JONES FEATURING MOUSSE T. vz
9 | 9 | MYHEART GOES BOOM (LA DI DA DI) FRENCH UNIVERSAL
AFFAIR Rca 10 | RE | THE BAD TOUCH BLOODHOUND GANG POLYDOR/
10 |NEW | TOCA'S MIRACLE FRAGMA GUNG GO MUSIC/PCSITIVA UNIVERSAL
ALBUMS ALBUMS
1 1 SANTANA SUPERNATURAL ARISTA 1 3 TOM JONES GOLD UNIVERSAL
2 | 3 | PINKFLOYD IS THERE ANYBODY OUT THERE? 2 1 | MONICA NARANJO MINAGE epic
s V¥ 4 LT)EBYXAPLLLA\L/N;&ESO.I%I EmI 3 | 2 | NINAPASTORI CANAILLA AROLA
4 | 2 | VENGABOYS THE PLATINUM ALBUM vioLET £ " | RANTANERORERITORES ARISTEON
. S 5 6 OBK ANTROPOP HispavOx
5 6 TOM JONES RELOAD cuive 6 5 BERTIN OSBORNE SABOR A MEXICO MERCURY/
6 5 AC/DC STIFF UPPER LIP ELEKTRA NIERSIL
7 |NEW| NO DOUBT RETURN OF SATURN INTERSCOP: 7 7 | MANA UNPLUGGED wea
8 RE STING BRAND NEW DAY A&M 8 |NEW| AZUCAR MORENO AMEN Epic
9 |NEW | MOLOKQ THINGS TO MAKE AND DO EcHo 9 |NEW | AQUA AQUARIUS UNIVERSAL
10 8 AQUA AQUARIUS UNIVERSAL 10 10 TAMARA GRACIAS DARS/MUXXIC/UNIVERSAL
MALAYS'A (RIM) 04/25/00 ~ |HONG KONG (771 tong kong Group) 0472000
THIS |LAST THIS |LAST
WEEK WEEK| ALBUMS WEEK WEEK| ALBUMS
1 1 VARIOUS ARTISTS MAX 6 waRNER 1 3 ELLE ELLE Bwa
2 | 2 | WESTLIFE WESTLIFE sme 2 |NEW | CECILIA CHEUNG CECILIA CHEUNG LIVE IN
3 | 4 | SANTANA SUPERNATURAL ARISTVEMG CONCERT UnvERsAL
5 | 10 | RENE LIU WAITING FOR YOU Rock :ITS :N':Pow ESTla-NEWSONGS Ead
O | |37 SY':EL ROSIRINGS AI)E‘BCHED AVE/BMG 5 | 1 | VARIOUS ARTISTS BEST OF EEG VOL. 1 Efc
7 | RE | MICHAEL & VICTOR GOODBYE rock 6 |NEW| LOKALEUNG NEAR BEST eec
8 VARIOUS ARTISTS HITS FOR YOU 3 (BOLLYWOOD | 7 |new | HUANG PIN YUAN HEN BU SHIA SIN Rock
2000) emi 8 |NEW | SOUNDTRACK MY DATE WITH A VAMPIRE Il
9 |NEW | VENGABOYS THE PLATINUM ALBUM Music STREET CANIARA
10 | 8 | CELINEDION ALL THE WAY .. A DECADE OF 9 | 6 | GRACE YIP AMAZING GRACE £ec
SONG sony 10 9 ALAN TAM ALAN TAM IN CONCERT 2000 UNIVERSAL

IRELAND (ruachartiacio 0220100

BELGIUM/WALLONIA romuv 042800

THIS | LAST THIS |LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES
1 1 MANIAC 2000 MARK MCCABE ABBEY DANCE 1 1 LES 3 CLOCHES TINA ARENA sony
2 2 | AMAZED LONESTAR BNa 2 |NEW| FREESTYLER BOMFUNK MC'S sonv
3 3 NEVER BE THE SAME AGAIN MELANIE C virGiN 3 2 SILENCE DELERIUM NETTWERK/BMG
4 5 | SMOOTH SANTANA FEATURING ROB THOMAS 4 5 | SEXBOMB TOM JONES FEATURING MOUSSE T.
ARISTA PIAS
5 8 TOCA'S MIRACLE FRAGMA Posimiva 5 7 | WILL LOVE AGAIN LARA FABIAN SOnY
6 |NEW| THEBAD TOUCH BLOODHOUND GANG GEFFEN 6 3 | LUCKY STAR SUPERFUNK viRGin
7 | 4 | FOOLAGAIN WESTLIFE rca 7 | 10 | DESERT ROSE STING & CHEB MAMI UNIVERSAL
R ey e 8 |NEW| SAY MY NAME DESTINY'S CHILD sony
o HHLt e C:AYGEE(/;\O% TM. :;i‘;" NIPOSITIVA 9 | NEW| MARIA MARIA SANTANA FEATURING THE
PRODUCT G&B ARISTABMG
ALBUMS 10 AMERICAN PIE MADONNA MAVERISKMWARNER
1 1 MOBY PLAY wuTe
2 2 SANTANA SUPERNATURAL aristA A
3 4 | TOM JONES RELOAD cur 1 1 LES ENFOIRES ENFOIRES EN 2000 BMc
a 3 | WESTLIFE WESTLIFE rca 2 3 | HELENE SEGARA AU NOM D'UNE FEMME wARNER
5 6 | DAVID GRAY WIIITE LADDER 1111 3 7 | BARRY WHITE THE ULTIMATE COLLECTION
6 5 | VENGABOYS THE PLATINUM ALBUM BREAKIN MERCURY/UNIVERSAL
POTTVA 4 2 | SANTANA SUPERNATURAL ARISTA/BMG
7 10 | TRAVIS THE MAN WHO INDEPENDIENTE 5 4 SHANIA TWAIN COME ON OVER MERCURY/UNIVERSAL
8 7 SHANIA TWAIN COME ON OVER MERCURY 6 5 I MUVRINI A STRADA emi
g 9 THIN LIZZY WILD O