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* We Listen To Radio *

MAINSTREAM TOP 40

RICKY MARTIN
Livin’ La Vida Loca (c2)

* & RIRPOWER *

BRANDY +A/most Doesn't Count (ATLANTIC)
FATBOY SLIM «Praise Yous (SKINT/ASTRALWERKS/VIRGIN) \
ROBBIE WILLIAMS -+ Adjllennium (CAPITOL) ‘

* MOST NEW
SMASH MOUTH -« A/l Star (INTERSCOPE)

STATIONS «* |

- NO Scrubs (LAFACE/ARISTA)
* ¢ MRPOWER * *

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK.

* MODOST NEW

STATIONS «*

NAUGHTY BY NATURE FEAT. ZHANE * Jamboree (ARISTA)

112 FEATURING LIL’Z
Anywhere (BAD BOY/ARISTA)

* x AIRPOWER * *

CASE «Happily Ever After (DEF yAM)
« MOST NEW

STRATIONS *

NAUGHTY BY NATURE FEAT. ZHANE < Jamboree (ARISTA)

SUGAR RAY
Every Morning (LAVA/ATLANTIC)

* & RIRPOWER * *

SMASH MOUTH - All Star (INTERSCOPE)

* MOST NEW
SMASH MOUTH - A/l Star (INTERSCOPE)

STATIONS *

CONTEMPORARY |

PHIL COLLINS

You'll Be In My Heart (WALT DISNEY/HOLLYWOOD)
* & AIRPOWER * %

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK.

* MOST NEW

STATIONS *

ELTON JOHN, HEATHER HEADLEY & SHERIE SCOTT « A Step Too Far (ROCKET/ISLAND MERCURY) 1

Exclusive Arbs Winter Tally Shows
Not Exactly Business As Usual

by Sean Ross

The impeachment trial ended, but |
the raton didn’t exactly return to
busitzess as usual. While N1 radio’s
numbers returned 1o its pre-Monica
gate level, national raclio listening is
cifferent than it was when the scan-
dal stnrted last winter. judging trom
the 1¢sults of Airplay Monitor's na
tional format tally of the winter '99
Arbittons. How different:

® RXB radio, taken as a whole, has
its hizhest numbers ever, spurred by
the rise of the R&B oldies format.
I'hat said. there’s considerable evi-
dence that the booming format is cut-
tng mto the nunibers of both main-
stream and adult R&B outlets.

* Top 40 radio has s best num-
bers in 3/ years, almost tving coun-
try radio for overall listenership.

¢ Country racho posted its lowest

[ numbers since the stummer ol 1989. |

Its losses mean that the tormat is ba-
sically back 1o where it was when |
Garth Brooks cdebuted. ‘

® Album roeck radio, which had
heen fragmenmed aver the past three
vears by the modern rock revolution
and a second wave ot classic rock suc-
cesses, seems 10 be 1eclaiming some
ofits turfl [v also probably benetited
this winter from N/17s dlecline.

The only thing that hasn't changed
15 adult contemporary, which—when
its various permutations (adult top
40, mainstreatn AC, sofi AL, erc.) are
counted together—remains the No.

I music format throughout Arbi-
tron’s 91 contimuous-measurement
markets.

News/talk radio was ofT 16.8-16.1 |
inthe wirter. N'I"wasat a 16.2 a year
ago but exploded in the summer and

Continued on page 7 |
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BIG SALES IN:
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"This is the kind of record that is going to research through the roof and will stick

around forever... Prediction: It simply won't go away.”
- Alex Tear, PD & Jay Towers, APD/WDRQ

“Billie is a refreshing diversion from the boy group domination at pop radio
right now... She stands out among the crowd.” - MD Throb, APD/WXYV

“In a time of sound-alike, look-alike bubblegum music-making females, Billie is a
clutter-buster, with more than one great song on her album.” - Sterling, MD/WKFS

‘Perfect dance |party-girl music for a station like WGTZ. I loved it from the
first time | heard it!” - Michael Luczak, PD/WGTZ
It's a #S%*ing smash!” - Keith Curry, MD/WSNX
‘Once we put it into a ‘B’ rotation (35 SHEE Ky SH RHCIHGIEC S EWRIEY
Top 5 requests.” - Bo Matthews, MD/WSTJE .
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Invasion Of The New Top 40s Resumes

With top 40 showing its best national numbers
in several years (see story, page 1), the format’s
ranks swell again. Weeks ago, we reported that
Clear Channel/Jacor’s Cleveland religious oudet
WZLE was using the nickname Kiss 104.9. Now,
WZLE has flipped to mainstream top 40, filling
the hole created by WZJM’s switch to R&B oldies.
Meanwhile, with Radio One using the Kiss nick-
name for its new R&B outlet, WENZ, expect a
dispute over ownership of the name.

Journal Broadcasting flips soft AC KESY Om-
aha, Neb., torhythmic top 40 as Channel 977 un-
der director of operations Phil Wilson and con-
sultant Tracy Johnson. Erik Johnson, ex-MD of
adult top 40 sister KSRZ (Star 104.5), is the PD.

RADI<S
AGTIVE

BY JEFF 1

323-525-2303 - jsilberman@airplaymonitor.com

MANAGEMENT: BUSH ELECTED
Modern AC WYST and AC WCOD Cape
Cod, Mass., GM (and veteran progranimer)
Randy Bush joins AC WGKS and modern AC
WCDA Lexington, Ky., as GM, replacing David
Curtis, now corporate VP

PROGRAMMING: NO LONGER
HARTLESS IN SEATTLE

Modern KEDJ (the Edge) Phoenix P) Shellie
Hart returns to her old stomping grounds as
OM/middays for KUBE Seattle. MDD Chris Patyk
is currently interinm1 PD at the Edge. With Hart's
arrival, MD Julie Pilot comes off the air.

Billboard Bulletin reports that MTV/VHI se-
nior VI of programining enterprises Matt Far-
ber resigned May 20, the same day MTV an-
nounced its acquisition of the Box and SonicNet.
Meanwhile, WKTU New York adds “MTV Jams
Countdown” host D.J. Skribble to its Saturday-
night mixer lineup. Skribble also co-hosted morn-
ings at R&B rival WQHT (Hot 97).

Adult top 40 WFLV (Live 105) Tallahassee,
Fla., flips to rhythmic top 40 May 27 with new
calls WHTF (Hot 104.9) and a new PD/after-
noons, Steve King, from country WAIB (B103).
King, who was also PI) at now defunct top 40
rival WWLD (Wild 106), replaces Bob and
Sherri in mornings. Also at Hot 104.9, classic
rock sister WWFO (the Fox) PD Jeff Horn is
named MD, WFLYV afternoons Brian O’Connor
shifts to middays, WWLD APD/afternoons Buzz
Craven joins for afternoons, and top 40 KCLD
Saint Cloud, Minn., night jock Lackey Boy joins
for nights.

With KKOB Albuquerque, N.M., moving in
a hotter adult top 40 direction, P1) Roger Scott
moves to AC sister KMGA as PD), replacing Jim
Walton, who left at the beginning of the year.

Flinn Broadcasting’s WMPS Meinphis, which
was running a mix of R&B oldies and travel info,
returns to the '80s modern gold-based format it

Tindle, Wagner Get
BDS GM Posts

With the recent departure of Broadcast
Data Systems senior VP/GM Joe Wallace, the
company establishes a new management

structure.
g
Data

SoundScan’s  Mike
Broadcast
7o —

Shalett and Mike Fine
will serve as BDS senior
management.

Ten-year BDS veteran Nancy Wagner be-
comes East Coast GM of BDS, and former
A&M VP of rock/alternative Mark Tindle
joins as West Coast GM of BDS and Sound-
Scan.

Tindle replaces BDS West Coast GM Mike
| Schaeffer in LA, In addition, BDS senior di-
| rector of sales and operations Lisa Moen exits.

was previously programming. The new handle is
96.1, the Phantom. Chris Taylor, OM of sister
WKSL/KXHT, is overseeing the new station.

PEOPLE: KID KOMES OFF AIR

Just promoted WHTZ (Z2100) New York OM
Kid Kelly relinquishes his night shift to late-
nighter Billy Hammond. Overnighter Jojo
Morales expands his shift to midnight-5 a.m.

When a family matter called adult top 40
WKOI (()95.5) Detroit aum. host Steve Cochran
home to the Syracuse, N.Y,, area for several days,
Syracuse top 40 WNTQ (93Q)), which originated
“Virtual Radio,” gave Cochran a production stu-
dio and ISDN lines to do his Detroit show for
three days. Cochran worked with 93Q) PD Tom
Mitchell at WTKO Ithaca, N.Y,, in 1980.

Look for acting M) Stan Priest to get the offi-
cial MD nod at WFLZ Tampa. Fla,, l)y the time
you read this.

R&B KBXX (the Box) Houston makes P/T
Carmen Contreras permanent in middays, re-
placing Shelly Wade, now morning co-host.

KKFR (Power 92) Phoenix ups p.m. driver
Charlie Huero to APD/MD. Mark Medina
segues from nights to afternoons and will be
teamed with former KYLD (Wild 94.9) San
Francisco night jock C.K. to form “The
Sideshow.” Medina will relinquish music duties
to focus on the new show.

WBLI Long Island, N.Y., PD J.J. Rice pro-
motes M) Al Levine to APD/MD and taps veter-
an New York talent Holly Levis for middays.

Modern adult WKCD (Channel 107.7) New
London, Conn., unveils its new lineup. Mary Lou
Wright, a holdover from the previous jazz format,
is doing middays. Top 40 sister rhythinic WWKX
(Hot 106) Providence, R.1., I/T Tom Collins joins
for afternoons. Hot 106 overnighter Tony D.
transfers for nights, and WWKX P/T Bradley
Ryan takes overnights. At WWKX, weekend mix-
er Jenny Boom-Boom takes overnights.

The construction sounds didn’t signal a for-
mat change at KQAR (Q100) Little Rock, Ark.,
but morning man Kevin Clay is replaced by
APDy/afternoons Jason Addams. PD Gary
Robinson will inherit Addams’ music duties (at
least tor now).

At adult top 40 KURB (B98.5) Little Rock,
Ark,, p.m. driver Ron Allen moves to mornings
on soft AC sister KVLO. Aaron Anthony from
Champaign, 111, is the new p.m. driver.

R&B KPRS Kansas City P/T John Alexandria
Jjoins new top 40 WKTF Jackson, Miss., for nights.

AC WEZR Green Bay, Wis., Jim Medley joins
AC KSSS (Star 101) Bismark, N.D., as PD/inorn-
ings, replacing Darrell Anderson, who exits.

WDJX Louisvlle, Ky., PD Fox brings in
Kelly K. from R&B sister WBLO (Hot 103.9) to
join the Peter B. & the Gang morning show.

Exiting this week: Top 40 WEZB (B97) New
Orleans morning jock Wayne ‘“Wankus
Lewis,” modern adult KKPN (the Planet) Cor-
pus Christi, Texas, morning duo Davin and
Ana Fesmire, AC WJJR (Mix 98) Rutland, Vt.,
p-m. driver Laurie LaBarge, and top 40
WLHR Panama City, Fla., morning host Troy
Tanner.

Country WATQ Eau Claire, Wis., p.m. driver
Jackie Tyler replaces exiting Kim Wilde as
a.n./promotions at crosstown top 40 WIAL
(194).

 Monitor Rides
The Kurant

He was once an intern in Billboard’s re-
search department. This week, Jonathan Ku-
rant joins Airplay Monitor in New York as a
chart assistant. Kurant, who'll report to Mon-
itor chart administrator Silvio Pietroluongo,
will assist in all activities related to the chart
content of Airplay Monitor.

Kurant joins Airplay Monitor from Boston-
based syndicator SupeRadio, where he man-
aged the sales support team and information
systems and acted as publicity director. He was
also GM of college WNYU New York and
worked at adult top 40 WPL] New York and
top 40 WPRO-FM Providence, R.1.

|
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Some Hits De\lelop In Unusual Ways

Songs don’t always build steadily, as witnessed by Pearl Jam’s “Last Kiss” (Epic), which debuted

| on the adult top 40 audience chart two weeks ago, failed to bullet last week, then regained its bul-

let this week. The title, which shows a healthy 28% increase in audience, makes its first appearance

| on the modern adult detection chart but not the corresponding audience chart. Pearl Jam last
charted at modern adult with “Wishlist” last July.

The same can be said for “Baby, Don’t You Break My Heart Slow” (Jacket), Vonda Shepard’s
duet with Indigo Girl Emily Saliers, which first debuted on Monitor’s AC and modern adult de-
tection charts three weeks ago. This week, “Baby” debuts on the adult top 40 detection chart. In-
terestingly, the title has yet to garner enough audience to appear on any of the corresponding adult
audience charts.

Edwin McCain’s “I Could Not Ask For More” (Lava/Atlantic) makes its Monitor debut on the
adult top 40 audience chart. Often, songs that appear on audience charts before debuting on de-
tection charts are getting the bulk of their airplay on a select number of large-market stations that
are playing the song in heavy rotation. “More” is receiving airplay in lage markets such as 1A,
Seattle, and Philadelphia but is also being detected in Little Rock, Ark., and Montgomery, Ala. “1
Could Not Ask For More” has been receiving airplay in some of McCain's Southemn-stronghold
markets for several months, aithough it’s only now being worked to radio, suggesting that it’s in
higher rotations at some stations, which you niight expect on a brand-new title.

‘N Sync’s “I Drive Myself Crazy” (RCA) gets driven crazy this week at thythmic top 40, as im-
pressive leaps by Trick Daddy, JT Money, and Jordan Knight push the title back from No. 22 to a
bulleted No. 28, despite an increase in detections.

PERSONNEL FILE: Motown ups senior VP of pop promotion Barbara Seltzer to executive
[ VP and senior director of pop promotion Davey Ingenloff to VP of pop promotion.
| Former VelVel promo rep Laura Bender joins TVT as a Chicago-based Midwest regional.

REPORTER MONITOR: WKIE (Kiss 92) Chicago joins the mainstream top 40 panel this week.
WXXM (Max 95.7) Philadelphia is dropped from the adult top 40 and modern adult panels fol-
lowing a format change. There are now 112 mainstream, 73 adult top 40, and 32 modern adult
reporters. In addition, due to problems at the Honolulu monitoring site, KSSK, KQMQ,
KXME, and KIKI will be temporarily removed from the AC, mainstream top 40, rhythmic top
L40, and rhythmic/crossover panels, respectively.

After courting such Internet giants as AOL.,
Chancellor Media has instead opted to repo-
sition itself and go it alone for now. It will also
change its name to AMFM Inc., matching the
company’s Nasdaq symbol, although the com-
’ pany will apply to join the New York Stock Ex-

change under the AFM symbol. Chancellor/

AMFM also becomes the first major tradition-
' al broadcasting company to announce specif-

ic plans to enter the growing field of Web-
based radio services.

CAPITAL &
CAPITOL

BY FRANK SAXE

212-536-5268 - fsaxe@airplaymonitor.com

AMFM will form three new business units
aimed at leveraging the company’s radio
| portfolio. One unit will develop informa-
tional, city-based Web sites paired with its
465 radio stations. Another will exchange
commercial time for equity in emerging new-
media companies and Web sites, similar to
CBS/Infinity’s deal with Sportsline and Mar-
ketwatch. A third division will provide audio
and video programming on the Internet,
with some content coming from its radio sta-
tions.

Chancellor CEQ Steve Hicks is still not rul-
ing out deals with a company such as AOL.
“It’s like building an office building; we need-
ed the blueprint first. We're still talking to po-
tential partners.” The company will create a
central office to handle its streaming efforts,
and, Hicks says, AMFM will also charge its ra-
dio stations for its streaming service.

While Chancellor expands on the Internet,
radio CEQ Jimmy de Castro tells The Dallas
Morning News that the company is “actively
marketing” its billboard division.

‘Chancellor Enters Internet Services Arena

CAPITAL: CD RADIO DOWNGRADED

Standard & Poor’s has revised its rating out-
look on CD Radio to negative, citing concerns
about the rising costs of building the satellite-
delivered radio service, delays m its launch,
marketing costs, and public acceptance. “CD
Radio is spending heavily to develop an un-
proven media service to compete with con-
ventional broadcast radio. Consumer demand
may 1ot be sufficient to support two or even
one satellite radio operator. Once the service is
operational, the company faces at least a two-
to three-year start-up period before its viabil-
ity is established,” said S&P analysts.

CAPITOL: IBOC PROPOSAL DUE

The FCC says it will offer its proposal for
converting the industry to in-channel on-
band digital radio sometime this suminer. It
has also extended the deadline for comments
on its microradio proposal to Aug. 2, as re-
quested by the National Assn. of Broadcasters,
which says its engineers are still studying its
impact on existing stations. Also, the FCC is
now taking comments on its station-license
auctions. More than 150 new station licenses
will be auctioned in September.

The FCC has flagged Sinclair’s proposed
purchase of Phase 1I's AC WLTS and oldies
WTKL New Orleans, citing concentration
concerns. Sinclair currently LMAs the pair.

SALES: TRIAD BUYS IN DAKOTAS

‘Iriad Broadcasting is buying classic rock
KPFX, album rock KQWB, country KVOX,
and AC KLTA Fargo, N.D., and classic rock
KFXS, country KOUT, classic country KBHB,
AC KKMK, and top 40 KRCS Rapid City,
S.D., plus their AM sisters, from James Ingstad
Broadcasting for $37.8 million.

Regent Communications is buying AC
WXKC, country WXTA, and N/T WRIE Erie,
Pa., from Media One Group Erie for $13.3 mil-
lion ... New Northwest Broadcasting is buy-
ing AC KQEZ Anchorage, Alaska, from Ubik
Corp. for $1.1 million.

CHUM Lud. is buying AC CJM]J/sports
CFGO Ottawa from Rawlco Broadcasung.
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PROMOGANDA

AN OVERVIEW OF RADIO PROMOTIONS e ev JEFF SILBERMAN

erman@airplaymonitor.com

Promo Force With ‘Menace’ As Film Debuts

Promoganda panelists found a variety of
ways around the paucity of firee tickets for “The
Phantom Menace.” With the film's debut, it
reclaimmed the Topical Barometer crown over
radio-station concerts. Father’s Day and Inde-
pendence Day finished third and tourth.

Country KSON San Diego took five “Star
Wars” virgins (those who have never seen the
original trilogy) to view the laserdiscs of the
films at an electronics store on a big screen with
surround sound. “After they watched all three
films, we limoed 1hem to a midnight showing
ol “The Phantom Menace,”” says Greg “May
The Farce Be With You” Frey.

Adult 1op 40 WOMX (Mix 105.1) Orlando,
Fla., staged Thaw Wars, where contestants had
to use only their bady heat 1o melt a ball of ice
with Han Solo frozen in the middle. The frost-
bitten winner was flown to a special screening
in Washington, DD.C.., at which Angela Gooslin
sang “I Melt With You” in modern English.

For country KYGO Denver’s “Menace” tick-
el giveaway. listeners were blindfolded in the
station’s lobby. “By using ‘the force,’ they had
to find the KYGQ studio,” Garret R2Doll2
savs. “Our building is two levels with five
studios, production suites, regular oflices, con-
lerence rooms, and restrooms. It was really

funny when the sister stations were unaware of’

what we were doing and the listeners walked
into their studios unannounced or when they
walked into the opposite-sex bathroom.”

Top 40 KIIS Los Angeles morning man
Rick Dees hosted a $10,000 Star Wars Scav-
enger Hunt. "livice cach morning, he asked for
two items, such as an original “Star Wars™ ticket
stub and a photo of George Lucas’ star on
Hollvwood Boulevard. On May 19, the scav-
engers displayed their collections, and the
best-looking one won. Von Freeman was the
curator.

TOPICAL BAROMETER

IW LW TOPIC

“The Phantom Menace”
Station concerts

Father’s Day (June 20)
Independence Day events
Amusement parks

Other summer movies
Year 2000 events
Memorial Day (May 31)
Blockbuster Awards
Summer vacation/camps

HOTTEST NEW MOVIES:
“The Phantom Menace,” “Austin Powers Il,”
“The Mummy,” "Wild Wild West,"
“Notting Hill,” “Trippin’,” “The Love Letter”

SowONOULUN=
|| voebona=N

PROMO TOPIC OF THE WEEK:
BREAKING ‘PROMO BLOCK’

Even Promoganda panelists concede that
they occasionally suffer from “promo block,”
when thev seemingly can’t come up with a
good promo idea. The solution? Brainstorm-
g in a variety of ways, from simple things like
reading the paper and surfing the Web to net-
working with other promotion directors and
talking to jocks, sales stafls, receptionists, and
listeners.

Stephanie Hogerman at country WBEE

Rochester, N.Y,, cites stafl think tanks: “Each
week, we have a sign-up sheet for client pro-
mos, events, elc., for our brainstormer meet-
ing. Lveryone is welcome to participate; it’s
[held at] the same time every week, and it's a
lot of fun. We get munchies and go through the
list. Some clients take 20 minutes; others take
two minutes. I can usually get great nontracli-
tional ideas because the non-promo people can
be pretty creative. They're not held back [by
worrying] how ‘it will sound on the air” By Iri-
day afternoon, everyone is pooped from a full
week, and our ideas get wacky at titnes, but
quite honestly, that’s when we get the best
ideas.”

“Rule No. | in brainstorming—no idea is a
bad idea,” says Vanessa Thill of rhythmic 1op
10 KLUC l.as Vegas, while Anne Marie
Strzelecki of modern adult WBMX (Mix 98.5)
Boston suggests that you “fantasize if money
were not an issue, what would you do?”

One of the more novel ways to break promo
block comes trom Sheila Silverstein of country
WPOC Baltimore. “I sing out loud and dance
through the hallways here,” she says. “Once |
feel free to express mysell, I finct that the ener-
gy helps me come up with good concepts.”

What owtside sources are good lor promo
inspiration? On the tube, there’s MTV, BET,
and CNN. Some tape Letterman and Leno’s
monologues and comedy bits for water-cooler
current-event topics. Check out the specialty
channels your core demo watches. such as the
Food Network, Lifetime, and Comedy Central.
Ditto magazines such as Maxim, Details, Men'’s
Health, Cosmo, McCall's, and Spin. On the
Internet are a variety of Web sites from special-
ty consumer sites o radio trade posts that fea-

ture promo networking. Loren Condron of

KEGL/KDMX Dallas also suggests “a great cre-
atvity book called *Shaving The Inside of Your
Skull.””

QUICK HITS

Modern adult KDMX staged a Plane Pull.
Teans of 15 competed 10 see who could pull a
Fedlix 737 cargo plane 12 feet the fastest. Hun-
dreds of area businesses competed, raising
more than $60,000 for the Special Olvmpics.

For KLUC’s Freeze Your T’s, 10 contestants
received a frozen T-shirt. ‘T'he first one to
unfrecze it and put it on his or her body wona
prize package. “This can also be done with a
five- or 10-pound block of ice.” savs Thill,
whose promo gave new meaning to the term
“ice chest.”

Our Truth in Advertising Award goes 1o
modern rock KXTE Las Vegas, which gave
away tickets to NASCAR racing at the local
speedway and WCW wrestling, plus six-packs
of Busch beer (which “is legal n Vegas,” notes
Carly “‘Stone Cold” Johnstone). It was billed
as a White Trash Paradise weekend.

With the Backstreet Boys breaking Garth
Brooks’ debut-week sales record, top 40 CKIK
Calgary, Alberta, threw a listener party at a local
movie theater. “They have the best sound sys-
1ems,” says Michael Godfrey. “We plaved the
CD, and our jocks discussed the songs with the
audience. Someone at the party won a pair of
tickets to the upcoming (though not-yet-
announced yet) show. The response was huge.”

Want to participate? E-mail your best promotions
to jsilberman(@ airplaymonitor.conm.

PROMOGANDA HONOR ROLL
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All-4-One Team With Puffy (Sleeve)

White-clad members of All-4-One surround Top 40 Airplay Monitor managing edi-
tor Jeff Silberman as he models the brand-new inflatable arm.

-

RADIO CONCERT MONITOR

PROMOTION
DATE STATION EVENT DIRECTOR
May 28 KJYO Oklahoma City Summerfest '99 Rick Reese
APPEARING: 98, Everything, Sixpence None The Richer, Monifah, Joey Mcintyre, B*Witched
May 29 KSLZ St. Louis Z Summer Kick-off  Melissa Weishaupti
APPEARING: Monifah, B*Witched, Billy Crawford, C-Note, Jordan Knight
May 29 KQKQ Omaha, Neb. SweetStock Il Kris Padon
APPEARING: ‘N Sync, Everything, Sixpence None The Richer, the Flys, Joey Mcintyre, Fastball, |
Far Too Jones, Blessid Union Of Souls, Coolio, Shades Apart, Murmurs, more !
May 30 WBLI Long Island, N.Y. Summer Jam 6 Nancy Cambino }
APPEARING: Jordan Knight, B*Witched, Joey Mclnéyre. Sixpence None The Richer,
98, Jennifer Paige, Blessid Union Of Souls, Divine, Shaggy '
May 31 WFLZ Tampa, Fla. Countdown to Millennium Jay Griffiths
APPEARING: Third Eye Blind, Vitamin C, Stone Ginger, Dreamtime
May 31 WKSE Buffalo, N.Y. Kiss the Summer Hello  Stephanie Ringer
APPEARING: Sispence None The Richer, Coolio, Edwin McCain, Jordan Knight,
Mya, Joey Mcintyre, Monifah, Rockell, Shaggy
May 31 WJBQ Portland, Maine “Q” Concert Mike Adams
APPEARING: Blessid Union Of Souls, 98°, B*Witched, €itizen King, Shooter
June 1 WWHT Syracuse, N.Y. Summer Jam Dan Connelly
APPEARING: Jordan Knignt, Mya, Monifak, more
June 2 WPXY Rochester, N.Y. Summer Jam Tristano Korlou
APPEARING: Joey Mclintyre, Sixpence None The Richer, Jordan Knight, Edwin McCain,
Shaggy, 98°, Rockell, more
June 3 KMEL San Francisco House of Summer Soul Katie Eyerly
APPEARING: Erie Benét, Shanice, Cherokee, Les Nubians
June 4 WHTZ New York Zootopia Theresa Beyer
APPEARING: Britney Spears, Sugar Ray, 98°, Sixpence None The Richer, UB40,
Joey Mcintyre, Jordan Knight
June 4 KDON Monterey, Calif. Temple of Boom |} Rebecca Diaz
APPEARING: NaughlyrBy Nature, 112, Stevie B., Blaque. Angelina, Nastyboy Klick,
Trina & Tamara
June 5 WXKS-FM Boston 20th Anniversary Mariah Toufas
APPEARING: Rod Stewart, Elton John, Britne{‘Spears, Melissa Etheridge, 'N Sync, Blessid Union Of
Souls, New Radicals, Sixpence None The Richer, Eagle-Eye Cherry, B*Witched, Fastball,
Edwin McCain, Chris Perez Band, Aerosmith’s Steven Tyler and Joe Perry
June 6 WNKS Charlotte, N.C. Kiss Concert '99 Diana Ades
APPEARING: Rick Springfield, Jordan Knight, Fastball, Tyrese, Blessid Union Of Souls,
Jernifer Paige, mare
June 6 WPRO-FM Providence, R.I. 25th Anniversary Jodi Johnson
APPEARING: Melissa Etheridge, Sixpence None The Richer, Eagle-Eye Cherry,
Joey Mclintyre, Jordan Knight, B*Witched, 98°, C-Note
June 8 WRVQ Richmond, Va. Concert For Kosovo Robert Frazier
APPEARING: Smash mouth, Blessid Union Of Souls, Divine, Tal Bachman
June 10 KDND Sacramento, Calif. Endfest Sean Parkinson
APPEARING: Jordan Knight, Joey Mcintyre, 98", B*Witched, EYC, Blessid Union Of Souls,
Vengaboys, C-Note, Tone Loc
June 11 KHKS Dallas Kiss Party 99 Melissa Burrill
APPEARING: Dorma Summer, Salt 'N Pepa. 98= Dru Hill. Jordan Knight, Divine,
Shaggy, Vengaboys, Tyrese, Emerald City
June 11-13 WNTQ Syracuse, N.Y. Balloonfest Janice Gaworecki
APPEARING: Fastball, Jana, C-Note, E.Y.C., Meja, the Moftatts, All-4-One, Spin Doctors
June 12 KHS Los Angeles Wango Tango i Von Freeman

APPEARING: Will Smith, Ricky Martin, Britney Spears, 98, Dru Hill, Enrique iglesias,
Kool Moe Dee, Blondie, UB40, Shaggy, Nancy Sinatra, more

Let usr monigr your fevelLt! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com. |
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"Xcuse Him While He KIIS The Star

KIIS Los Angeles PD Dan Kieley, left, hangs with Robbie Williams.

> TOP 40 TOPIGS 1o

212-536-5264 - sross@airplaymonitor.com

If You Seek Moms, Don’t Chase Daughters Away

Had an interesting conversation with Tom
Feran, the radio/TV editor at The Cleveland
Plain Dealer, about the demise of WZJM (Jam-
min’ 92), the 5- to 6-share top 40 that went
“Jammin’ oldies” anyway. Since the format
change, Feran says, he’s been getting com-
plaints from disenfranchised top 40 listeners
who are “trying to pick up WHOT
Youngstown, Ohio, on the skip” because they
have nowhere else to go. And, Feran empha-
sizes, these aren’t just teens calling. They're also
40-plus women, one as old as 49. “Two men-
tioned that their kids like top 40, but all called
mainly for themselves,” he says.

You’d expect a certain amount of upper-
demo loyalty to top 40 in €leveland because of
that market’s long top 40 history: WIXY,
CKLW Detroit (which also doubled as a Cleve-
land station for many years), and even WMMS
during the '80s. But it’s good news for the for-
mat overall. We've known for a while that some
moms were along for the ride. We haven’t
thought that they were so passionate about the
format that they'd call a newspaper to complain
when it went away. And WZ]M, significantly,
had remained unapologetically heavy on Brit-
ney Spears, B*Witched, and the Backstreet
Boys when other PDs began to experience
teen-act overload.

I'd been wondering about the moms recent-
ly and whether they (and the other people out-
side top 40’s immediate target demo) are still at-
tracted to the format. The P2 listeners who
came to hit radio because of “Wannabe” and
“Quit Playing Games (With My Heart)” and
stayed because of “Walkin' On The Sun” and
“Semi-Charmed Life” haven’t had as many up-
tempo across-the-board hits to latch on to over
the past 12-18 months, and for a while, the for-
mat’s upper-demo numbers (and numbers
overall) showed it.

In my upper-demo female focus group
(namely, my girlfriend and her best fiiend), I'd
seen mixed results. My girlfriend, a foriner
rocker who began listening to WHTZ (Z100)
New York because of me, was now listening
mostly in mornings and less likely to mention
individual songs. Her friend, however, was
more new music conscious than ever, asking me
not only about Z100's hits but songs like Faith
Evans’ “Love like This” that were never played
on top 40 in this market but that she’d seen
once or twice on video.

Over the past few weeks, the quality of the
music available to top 40 has again improved
dramatically. From “No Scrubs” to “All Star” to
“Livin’ La Vida Loca” to “Wild Wild West,” we
L S

have more obvious, all-ages records than we've
seen in more than a year. And at least a few of
them are records that top 40 will own. Now, the
key is making sure that adults are around te
hear those records.

In some ways, the odds are good. Top 40's
million-dollar giveaways have done a good job
of restoring some promotional excitement to
the format this spring. And with 18- to 21-year-
olds starting their summer jobs, there’s going to
be a lot of forced listening by adults who will, as
they do during every top 40 boom period, sur-
prise themselves by not hating our music.

That said, the best way to reach adults is still
through their kids. In recenmt months, pro-
grammers whose teen-act fears had abated a lit-
tle when “. .. Baby One More Time” started to
test and went to No. 1 are again expressing con-
cern, citing test scores on individual boy-group
records and focus-group complaints abou
“cheesy” or “disposable music.” With the teen
acts no longer supplying the only uptempo pop
music in the format, it wauld be easter than ever
for PDs to steer away from that music altogeth-
er now. But it wouldn’t necessarily be wise to
blow off the teens this summer when they could
bring their parents along. Ironically. it may take
teen acts to prove to adults that top 40 is again
more than teen acts.

Targeting the listeners on both sides without
alienating 18-24s is, of course, tricky. But it’s
both a good problem to have and a new one.
While top 40 also had to deal with a rift in the
early "70s between the boppers and the rockers,
there wasn’t another generation in the mix at
the ime. Whether you liked “Heartbeat—It's A
Lovebeat” or “Aqualung,” chances are that your
parents never liked rock’n'roll in the first place.
Top 40 did have adult listeners, but adults had
fewer alternatives back then.

I've never been in favor of top 40 trying to
super-serve adults; doing so in the late '80s/ear-
ly "90s brought us the Bolton-ization of the for-
mat. But over the past few years, we've been
lucky enough to have adult listeners with some
predilection for (and grounding in) the format,
even some with an appreciation of hip-hop ele-
ments (witness the adult top 40 success of “Fly,”
“Better Days,” etc.). And the 25-plussers raised
on top 40 understand the concept: They don't
expect to like every song, as long as the next one
is different. By the summer’s end, they have the
opportunity to be even happier with the format
than they were two summers ago. PDs don’t
have to remove every record adults might not
like—programmers just have to make sure
they’re tuning in.

Veteran programmer John Christian had just
settled into his new PD gig at KWIN Stockton,
Calif., and had no intention of moving. Then a
veritable opportunity of a lifetime came his way:
the chance to start up a station in a large market
that had a huge R&B/crossover hole. Further-
more, the station boasted a mom-and-pop am-
bience despite being owned by one of the rich-
est entrepreneurs in the country. The PI) post
at KXJM (Jammin’ 95.5) Portland, Ore., owned
by Microsoft co-founder Paul Allen, was truly an
offer he could not refuse.

“If you look at the amount of research that
went into this project when it signed on, the
hole . . . was very obvious,” he says. “It was also
obvious from my first conversations with Paul
Allen and GM Tim McNamara that they were
in this to win. Throw in the fact that the station
was being consulted by Steve Smith and
Michael Newman, both of whom I worked with
at KQHT [Hot 97.7] San Jose, Calif,, and this
was an opportunity 1 could not pass up.”

Z100 will
have to decide
which end [of

the demo] to

S 2.
John Christian keep, upper or
Program Director y
KXJM Portiand, Ore. lower

Owner: Rose City Broadcasting

KX]JM, in Christian’s eyes, leans heavily
rhythmic but is more a top 40 than an R&B sta-
tion. (It’s a dual R&B and crossover reporter to
Airplay Monitor.) “1 think we’re a true top 40
station,” he says. “Obviously, we lean rhythmic,
but to label [us] an R&B station isn't correct at
all. We are Portland’s new hit music station, and
what we play reflects that. Look at the research:
A prime example is Lauryn Hill, who won a fist-
ful of Grammys but received little airplay here
until we signed it on. Judging by Portland’s
SoundScan numbers, it’s obvious that a big au-
dience segment was being overlooked by [cross-
town mainstream top 40 KKRZ] Z100. They’re
more or less ignoring what the masses were say-
ing by not playing those artists.

“On top of Lauryn Hill, Whitney Houston,
Jay-Z, DMX, and Dru Hill are our core artists
who are driving this format,” Christian contin-
ues. “A lot of people are under the impression
that this format wouldn’t work in Portland be-
cause it's very white. Yet according to Time
magazine, up to 70% of all hip-hop sales are to
white kids. A whole generation of kids have
grown up immersed in hip-hop. Obviously,
you're never going to hear a matchbox 20 on
this station. They're a great band, but Z100 will
play them.”

Here’s what you will hear during a typical
hour: Whitney Houston Featuring Faith Evans
& Kelly Price, “Heartbreak Hotel”; Next, “Too
Close”; Naughty By Nature, ‘Jamboree”; Ush-
er, “My Way”; Keith Sweat, “I'm Not Ready”;
Lauryn Hill, “Can’t Take My Eyes Off Of You™;
Notorious B.1.G., “One More Chance”; Mya,
“My First Night With You”; Mo Thugs Family,
“All Good”; Mase, “Get Ready”; Tyrese, “Sweet
Lady”; 2Pac, “Changes”; K-Ci & JoJo, “Tell Me
1t’s Real”; and TLC, “No Scrubs.”

“We'll run a very tight list, very focused on the
hits,” Christian says. “A lot of hip-hop will come
from the streets, which more or less reflects the
culture, so I'm not afraid to play records around
the clock. Theve won’t be a lot of dayparting. 1

— —_—
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John Christian Discovers The Ideal Jam
As Programmer 0f KXJM Portland

‘ certainly won't daypart Jay-Z's ‘Can 1 GetA. ..} '

which is an anthem. For other songs that might
be perceived as being harder in content, we'll
have to deal with each song on its own merits in
how it performs in this market.”

Jammin 95.5’s hot rotation is in the low 70-
spin region. “It'll be interesting to see how 7100 ’
reacts to our newest stufl,” Christian says. “TLC
is great example. I'd guess that TLC is one of
their core artists, too, but we started playing
‘Unpretty’ three weeks ago, and Z100 just start-
ed playing it as well. If we’re beating them to
those artists, we'll see how they'll react differ-
ently and what the burn factor will be on rec-
ords we share. In the long run, it'll make both
stations stronger in exposing new music.”

Despite the fact that KKRZ is the market king
with an enviable heritage presence, Christian is
confident that KXJM will give it all it can handle
and more. “1 wouldn’t want to be [the] PD who
had to counter what we’re doing,” he says.
“Make no mistake, Z100 is a great radio station,
but they’ve grown old. When we signed on,
they were promoting their 15-year anniversary
show with Rick Springfield and Hootie & the
Blowfish. We feel that we're doing a better job
positioning for the younger end.

“In this last book, Z100 was No. 1 in 35-64,”
Christian notes. “1 don’t know how anyone can
continue to program a station as broad as they
have. They’ll have to decide which end [of the
demo] to keep, upper or lower. They can’t have
both. They've been very fortunate in that a lot of
people grew up listening to them. They've been
able to grow with the audience.

“QOur strategy is very simple: We want every-
one—young, middle, and old,” he says. “We
don’t need to be No. 1 25-54, but we think we
can have pretty impressive 18-49 numbers. I'm
not going to predict anything, but this station
can be healthy for many years to come.”

At first glance, it would seem that KX]JM has
its work cut out for it, going up against Clear
Channel/Jacor. But with Paul Allen footing the
bill, it won’t have to cut corners to market and
promote the station. “We're doing a lot of tradi-
tional and nontraditional marketing,” Christian
says. “We've already bought alot of TV, and our
new billboards will be up by about the time this
comes out. [Our ads] will also be on every movie
screen in the market during the summer.”

However, Christian maintains that grass-roots
word-of-mouth has generated the biggest buzz.
“The first week we were on the air, we got calls
from a high school [official], complaining we
were putting ads up in their hallways without
getting proper authority,” he says. “The thing
was, we didn’t do it. Students were putting up
signs, telling everyone to listen to Jammin’ 95.5.

“A while later, we went to a local dance club,
and instead of a mixer, they were just running
the station through their sound system. It was
the first ime I'd ever seen that in a club in my
entire career. The thirst for this format in this
market is a lot bigger than many of us had
thought. It has been incredible.”

The lion’s share of