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35 YEARS OF RADIO & RECO

Dear R&R Reader,

What started as one man's vision to create a “sheet zhat serves all facets
of the industry, one that furnishes organized factual material compiled
by professionals in a direct, more usable manner than is currently avail-
able” is now celebrating an incredible milestone—its 35th anniversary.

The jade gemstone is the symbol used to celebrate a 35th anniver-
sary, and, in studying that stone’s many attributes, there are also
descriptions that one could use to describe Radio & Records. Jade is
formed under intense heat and pressure. It comes in several colors. The
Chinese wear jade as a symbol of moral integrity. It is an exceptionally
tough material, and, according to legend, it has healing properties. It is
also a symbol of love and virtue, and it signifies longevity.

For 35 years, R&R has thrived under
intense heat and pressure. We cover two
industries that continue to completely
transform their businesses. R&R comes in
many colors, too: print, e-mail, on the
Web and in person at conventions and
seminars. In fact, in a typical week, R&R
produces more than 60 unique products
and services. Moral integrity is No. 1 to us, \r./'
also. An important mantra of the compa- =i
ny in whatever we do is that “it must be legal and kind.” And we
mean it, too. We have weathered many storms through 35 years
and, time and time again, you have told us that we have always been
there to help, educate and support you all these many years. We
hope through our many pages, as you have changed jobs, added
respansibilities and grown in your careers, we have played a small
part in helping you to explain to your parents and loved ones just
what it is you do for a living!

As you flip through this 35-year trip down memory lane, the majori-
ty of the editorial has been provided by you, our readers. You will read
individual submissions offering unique perspectives, individual trib-
utes, flashbacks and personal R&R Convention memories. For each of
our 35 years, we have done our best to recap a pivotal event that
occurred in that year, and we have reprinted actual R&R front covers
for each year as well.

On behalf of the men and women of R&R, we thank you for allowing
us the privilege of serving you each and every day. ‘We are proud of
our heritage and equally excited about the future. Cften imitated but
never duplicated, R&R continues. the tradition of providing comprehen-
sive and timely information while continuing to focus on your needs
for tomorrow. Thank you for your trust, and know how much we value
you and your place in this fantastic world of radio and records.

With much love,

Erica Farber
President/Publisher
Radio & Records
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The Early Daze

The gang gathered in R&R editor/publisher Bob Wilson's office for a staff
meeting, circa 1976. In the front, from left, are Wilson, top 40 editor J.J.
Jordan, creative consultant Richard Zumwalt, associate editor Ken Barnes,
editor Mark Shipper and managing editor/AOR editor Mike Harrison. In back,
from left, are country editor Jim Duncan and AC editor Mike Kasabo.

Sean ‘Hollywood’ Hamilton

I’ve been working for Sean “Hollywood” Ham-
ilton and the “Weekend Top 30" since 2001. It was
pretty scary leaving the great team at “Amertcan
Top 40” and “Top 20” with Casey Kasem, but

TRIBUTE

sometimes you have to take a chance. “The Weekend Top 30 Countdown™

just celebrated its 10th anmiversary in February.

Many people in our industry don’t realize just how far back Hollywood
goes in our industry and some of the really crazy and cool things he’s accom-
plished in radio, because of his youthful sound and young appearance. When
he was only 15, he built an illegal pirate station in the basement of his home
in Reno, Nev. It was that station that helped him land his first real radio job
at a little AM station there. In 1990, New Line Cinema released a motion
picture called “Pump Up the Volume” starring Christian Slater, loosely based
on Hamilton’s life. We once ran into Slater backstage at an Alanis Morissette
concert and he came right up to Hollywood and
was like, “Hey, man, what’s up?” Of course Holly-
wood’s wife, Marina, and | were loving that.

When Hollywood was 20, Scott Shannon hired
him Aug. 3, 1983, at CHR/top 40 WHTZ
(Z100)/New York. Can you imagine being 20 and
on the air in New York?

People also don't realize that Hollywood started the
whole call-in love advice craze. In 1979, on his all-
night show, he started “Lovelines” It was Shannon
who later insisted it be a part of Z100 in 1983. Long
before there was Adam Carolla and Dr. Drew there
was Hollywood and Dr. George Brothers, who now
produces for the Rick 1Dees morning show.

In 1987 the legendary Jay Cook and Gerry
DeFransisco brought Hollywood to Los Angeles

1974

Rock
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Df NO IS
[ | MARIA MULDAUR

TERRY JACKS Seasons In The Sun

[ Midnight At The Oasis
Whether it was for ashort time or a lifelong
career, they ruled the charts and rocked our world.  country
Here are the artists that topped R&R's year-end CAL SMITH

charts during the past three-and-a-half decades.

Country Bumpkin

PIVOTAL EVENTS 1973

Burkhart/Abrams Launches AOR To National Prominence

Depending on perspective, it was either the birth
of FM’s first successful format—or the death
knell of progressive radio. In 1972, a young con-
sultant named Lee Abrams applied

tight music rotations and other basic

formatics to free-form FM. His first

AOR client was WQDR-FM (for

Quadrophonic Rock) in Raleigh, fol-

lowed by WRNO-FM/New Orleans.

Both soared to double-digit ratings

with a stranglehold on 18-24 men and

Birth Of KROQ/Los Angeles

To say that tne “world famous” KROQ/Los
Angeles had a tumultuous childhood is an under-
statement. lts official “birth” was at 1500 AM in
1972, when KBBQ-AM flipped from country to top
40 as KROQ-AM. The following year, founder
Gary Bookasta bought KPPC-FM, flipped it to
KROQ-FM and brought in Shadoe Stevens to pro-
gram the duo with a rock format. In 1974, checks
began bouncing, and KROQ went off the air.

In 1976, the FCC told Bookasta he'd forfeit
the stations’ licenses if they didn’t resume
broadcasting, and KROQ went back on-air—
first, from the transmitter, then from the
Pasadena Hilton, which was short-lived after

Familton

1975

Rock

Us Together

Pop
Us Together

Country

CAPTAIN & TENNILLE Love Will Keep

CAPTAIN & TENNILLE Love Will Keep

FREDDY FENDER Before The Next Teardrop Falls

teens. Before he was 21, in 1973, Abrams—stil!

living with his parents in Chicago—aligned with

Atlanta-based consultant Kent Burkhart and the
two made history, propelling the
Superstars format in Atlanta and
Philadelphia before they delivered the
format to 70 stations. The expanding
consultancy grew to encompass 200
markets. Today, Abrams is XM
Satellite Radio senior VP/chief pro-
gramming officer.—Chuck Taylor

the operator was evicted for not paying room
bills. Stevens returned, but the owners again
had problems keeping the coffers filled, and tne
airstaff quit, except for Rodney Bingenheimer.
KROQ mainstay Jed the Fish came onbeard in
1978, about the time KROQ-AM was sold. In
1979, Rick Carroll arrived as PD, and “the Rock
of the ‘80s” was born, later cementing KROQ's
status as a tastemaker station. In 1986, Infinity
bought it for $45 million. Today, KROQ boasts
alumni like Jimmy Kimmel, Adam Carolla,
Carson Daly, Raechel Donahue, Richard Blade,
Freddy Snakeskin, Mark Goodman and J.J.
Jackson.—Keith Berman

to do nights on KIIS-FM. He rocked the L.A. airwaves for seven years.

Another crazy thing about Hollywood is that he’s successfully achieved
No. 1 ratings on both coasts. From 1983 to 1987 he was No. 1 in nights
at 2100, then from 1987 to late 1994, No. 1 off and on at KIIS. In 1996,
he returned to New York to start up WKTU, where he currently holds
down a successful afternoon show.

“The Weekend Top 30" is produced to sound live. Most of the e-mails
and contest entries we get are from listeners who think Hollywood works
at the affiliate. The show has hung in there through many battles and other
shows being pushed by major superpower syndicators. It’s truly a blessing to
be there. Having worked with Hollywood all these years, he’s always full of
energy, in a good mood and sees the positive in any situation.

—Michelle Parisi, producer
“Hollywood Hamilton’s Weekend Top 30"
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CHANGES AT

KOL/SEATTLE

KCGL AM and FMin

Seattle, owned by Buckley
Broadcasting, has pulled out of the
three-way Top 40 battle for
supremacy in that market, leaving
KING the sole threat to KIR's
longtime reign.

Beginning this week, with special
permission from the FCC, both the
AM and FM frequencies will be
simulcasting while Shaffer
Automation is installed. Next week
the FM will begin broadcasting the
new ‘“TM/Stereo Rock™ automated
service, which is defined as a soft-rock
gold format combined with various
‘‘special programming features™.
Following in the same light, KOL-AM
will begin broadcasting “‘soft-rock™
7PM to 12 Mid. This procedure will be
in effect by the latter part of October.

“In the first six months of this
year,” says PD Jack Bolton, “We gave
away $75,000 in promotions. We
won't be giving away anything in the
new format-we’ll prove that the
product on the air can make it”'....

Augmentation of the news will be
another transition for KOL. “/t'll be
more interesting; news should be. In
addition, a lot of the blood and guts
which s all too often overemphasized
in news will be done away with and
we'll highlight more feature text” said
Bolton.

“Rather than a Top 40 station with
individual personalities, KOL will now
have a very listenable, softer-rock
consciousness, and The Station is the
personality.” Bolton went on to
describe the extensive campaign
currently slated to kick off the new
format. The visual involved is a large
rock with a finger sticking into it.
Alongside is the phrase, “KOL SOFT
ROCK™.

RADIO & RECORDS

This Week's Fastest Movers

/INGLE/S

Just You And Me--Chicago
Alt 1 Know—Art Garfunkel
That Lady-Isley Bros.
Keep On Truckin'--Eddie Kendricks
Angie-Rolling Stones

ALBUMS

Brothers And Sisters-Allman Brothers
Goodbye Yellow Brick Road-Elton John
Goat’s Head Soup—Rolling Stones
Hank Wilson's Back Vol. I-Leon Russell

POP/MOR

Top Of The World~Carpenters
Vado Via--Drupi
All I Know-Garfunkel
We May Never Pass-Seals & Crofts

C&W

Let Me Be There—~Qlivia Newton-John
Paper Roses—Marie Osmond
Ridin’ My Thumb--Jolknny Rodriguez
Carry Me Back~-Statler Brothers

SHELTER REORGANIZATION
Ron Henry Appointed GM

By Martin Cerf

Shelter Records is currently in the
process of realigning its entire
operation. One of the first major
changes is the appointment of Ron
Henry as General Manager by label

president Denny Cordell.

Henry, 27. former Commercial
Operation Services Director for RCA
Records, will be located at Shelter’s
headquarters in Los Angeles. “We are
re-defining our entire operation,’’ says
Henry, “‘from owur distribution

arrangement through promotion, saies
and merchandising, and publicity.”
Shelter’'s current distribution
agreement with Capitol expired at the
end of August. Among those in
contention for the linc are Capitol,
MCA, CBS, and Famous (Gulf &
Western). “We intend to solidify our
distribution arrangements within the
next few weeks, we've not ruled out
the possibility of independents."”

cont. on page 4

Radio
News

...Nick” Anthony due to becone
new PD at Seattle’s KJR. He was
formerly with WEFM, Chicago...Steve
Warren, currently PD at Little Rock’s
KAAY. is leaving to PD WAVZ, New
Haven. Connecticut...Jim Pewter, now
with Los Angeles’ KMET and a
personality on the local ‘“‘oldies™
scene, will become the new PD at
LA’s all-oldies FM station, KRTH.
Pewter will attempt to localize the
programming more towards the
Southern California audience: the

station currently
Gold automation....

FCC Doings: Janes Bradley,
executive VP of Black Hawk
Broadcasting, went on record as
saying he wasn’t all that happy about
Nicholas Johnson’s forthcoming
departure from the Commission: in
reference to the widely held
broadcasters’ attitude that Johnson’s
leaving is cause for celebration, he
said, ‘Mt does broadeasters no good 1o
silence those who aren'’t satisfied with
the way the industry runs, and
Johnson represented a side that was
important for us to listen to...There
ought to be someone on the board
with a different perspective on the

runs  Altophonic

business”.. FCC is inquiring into the
hiring practices of some 36 stations in
Kentucky which appear to have a
disproportionately low quantity of
minority personnel....

KROQ ROCKED

KROQ, Burbank: After one year
and a great deal of money spent with
very little rating results, Gary
Bookasta resigned as President of
KROQ and Burbank
Broadcasters...Neil Visser has stepped
in on an interim basis. Gary Price is
still general manager

KFRC has

Coni. on page 2

San Franciseo:

DALLAS
GETS
NEW FMer

WFAA-FM is Dallas’ newest
progressive station. On September 11,
the station. operated by Belo
Broadcasting (which also runs
WFAA-AM). switched from an
automated “beautiful music” formnat
1o a 24-hour live progressive rocker.
Along with general manager John Dew
and program director Ira Lipson,
assistant PD Ken Rundell came to
Dallas after working at Detroit’s
WWWW.

“The first thing we're Irying to
do”, he explains. “is ger a call letter
change. to KZEW. We're getting some
objection from KEZT but hope to get
it straightened out. We do have an
advantageous dial position at 97.9,
though, just to the left of KNUS. the
Mcl.endon stereo rocker. We're calling
ourselves ‘98 FM'. At present, we're
sharing the highest antenna in town
with KAFM. our biggest progressive
competitor. so we're starting with
parity as far as signal is concerned.”

*In Concert’

“We'll be doing the ‘In Concert’
simulcast with ABC TV on [riday
nights, and airing thirteen weekly BBC
specials. We'll also be utilizing the
news services of the Progressive Radio
Network, and we re trying the kind of
‘produced news’ programs that
they ve been doing for awhile out on
the West Coast--with music behind the
report, etc. We have two fuiltime news
people, laurel Omish and Marty
Lowy.”’

WFAA's target is the 18-24 market,
for which they're competing against
KNUS. KAFM, and Arlington/Fort
Worth's KAMC. While promotions and
rescarch are being undertaken (some
work has been done with Secbastian
Stone and Tom Turrichi in the latter
arca). introductory sales packages
bringing in an initial $10,000 were
sold by WFAA-AM’s sales department.

Personnel

On-the-air personnel include Mark
Addy and Gary Shaw, who. like
Rundell, came from W4; Mike Taylor,
formerly with Austin’'s KRMH; Mark
Christopher, who'd been at KNUS and
KAFM; and John Dillon. Dillon is
credited with having been Dalias’
progressive pioneer, having initiated
his own progressive siot at KRLD-FM
{now KAFM). and having been an FM
jock at KFAD as well. Rundell does
his own weekday morning show.

WFAA-FM will offer “‘more music™
according to Rundell, who plans for
three commercial breaks an hour and
a 7'%-minutes per hour ceiling on ads.

As either WFAA or KZEW, the
station seems destined to inject even
more action into Dallas’ dcveloping
battle of the progressives. The results
should be very interesting indeed.

October S, 1973
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Convention Memory

“My favorite memory is from the 1990
Convention in L.A. | was commuting from
the East Coast out to San Diego to do an
interim management project for Carl Brazell
and Carl Hirsch during the period between
the announced sale from Brazell's Command
to Hirsch’s Legacy 2 and

closing—back when those FCC Meyers

things took seven to nine
months. | drove up to the
convention in Century City
and arrived at my hotel to
find a special invitation that
Carl Hirsch was holding for
‘select friends’ at his Beverly
Hills mansion. | drove up the
hill following the directions and Hirsch had
done it over the top. Mobile billboards about
a mile-and-a-half out were instructing party
guests to tune to a specific FM frequency,

35 YEARS OF RADIO & RECORDS

PIVOTAL EVENT 1974

FCC Requires AM Radios To Also Carry FM

Imagine how HD radio would receive a much-
needed jump-start if the feds required moving
forward that all radios include the technology.
That's exactly what the government man-
dated in 1974 to push along acceptance of FM
amid a broadcast landscape that was still domi-
nated by the AM band. That year, the Senate
passed a bill to give the FCC authority to
require that all radios selling for more than $15
be able to receive AM and FM. The bill followed
a pattern set years earlier when Congress
passed legislation requiring that UHF and VHF
reception be built into TV sets. Sen. Frank

Moss, D-Utah, sponsor of the bill, said at the
time, “The American consumer is probably not
aware that we have reached the limit on AM
frequencies and that virtually all new radio sta-
tions will be on the FM band. People buy radios

today uraware that they are limiting their lis-
tening opportunities.” In 1974, 40% of the
public at home or in a car was unable to receive
FM broadcasts. In 1978 (see page 18), FM lis-
tening would at last overtake AM for the first

time in the United States, decades before
Internet and satellite radio would again frag-
ment consumer listening habits.—Chuck Taylor

Robert Ashley

Robert Ashley has worked during the course of
his 25-plus years on gospel KHVN-AM/Dallas,

TRIBUTE

hosting one of the only news forums of its kind

where ‘Hirsch Radio’ welcomed you to L.A., in the country. “The Community Forum.” This

the R&R Convention and the ‘party of a
lifetime.” The funny thing is Carl was
probably illegally running a pirate, 10-watt
station that night.

“As you arrived, it was a typical Beverly
Hills party: lots of valets to park and wait on
you, lavish food, an incredible home,
stupendous view of the valley, the whole
nine yards. | spent part of the evening
chatting with Madonna, had a great chat
with Jack Nicholson, was surprised when
Magic Johnson walked in and talked with a
half dozen others like that. You see, Carl had
gone the extra mile and hired just about
every celebrity lookalike available that night
in the L.A. area to give his guests that extra
added bit of the unexpected. It's why he ran
great radio stations back then, too. Same
philosophy. We miss that kind of thinking
and passion these days.”

—Jay Meyers, managing director/COQ,
Cavalry Media Services

two-hour talk format airs in middays on the predominately music station
and has served as one of its anchor shows for many years.

Ashley labors to cover the stories that affect African-Americans that
many other journalists will not tackle. Notably known as one who is not
afraid to ask the hard questions, he has covered countless news stories,
from ministry, politics, poverty and depravity to lighter biographical
pieces and stories on sports and music. Armed with a wealth of knowl-
edge. he has stood firmly in the community as a bridge
between cultures, races and denominations in
Dallas and Fort Worth.

Born in Shreveport, La., Ashley attended

Grambling State University. It was there he
earned a degree in journalism with a minor
in TV/radio broadcasting,.

He has received numerous local, state and
regional awards and recognitions. One that
he is most proud of is the Southwest Region-
al Journalist of the Year Award. This was pre-
sented to him after he hosted a show focus-
ing on the relationships of black men
and women.

—Antonio Johnson, PD
KHVN-AM/Dallas

Country
RONNIE MILSAP It Was Aimost Like A Song
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Frampton Com
AOR Album Airplay
JEFFERSON STARSHIP Red Octopus

Country
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Me Now DEBBY BOONE You Light Up My Life Rumours 4
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There is nothing sadder than owners who refuse to try new programming

ideas because they will never, ever fully realize the profit potential of their
stations. They never enjoy first-mover strategic advantage or the economies
of experience. Or fun.

My heroes are the owners and CEOs who write the checks and offer
loyal support for brand-new ideas. They arc rare.

Who really got the word out about rock'n’roll? The man who opened his
wallet for Alan Freed to go on WJW/Cleveland on July 11.1951: Leo Mintz.

Dr.Wendell Cox was the first African-American owner of a station in the
United States and launched one of the first R&B
stations in 1956, WCHB-AM/[nkster, Mich.

Todd Storz, the inventor of top ) radio, aired
the format on a chain of stations he owned. Gor-
don McLendon made the format bolder on his
oW station group.

RKO Radio owner Tom O’Neil contracted
programmer Bill Drake’ revolutionary evolution of

top ). O’Neil started the first progressive rock sta-
tion in New York, Murray the K’s WOR-FM. (O’Neil and his father, William,
who founded RKQO parent General Tire, bankrolled Jean Shepherd’s stunning,
breathtaking, anarchist monologues on WOR for 19 years without ever prof-
iting from his show. (Hear him today at flicklives.com.)

ABC chairman Leonard Goldenson payrolled Allen Shaw’s concept of album
rock. Leonard also fought the Department of Justice and initiated the concept
of multiple networks under one roof, splitting the ABC Networks into four in
1968 and then six. They lost money for many years until their potential was
unlocked by Ed McLaughlin, becoming the shining standard of network radio.

NBC CEO Fred Silvernian applauded my team’s vision for AC on FM and
didn't blink when we hired Dr. Ruth Westheimer for her first job in media.

Jeft Smulyan, please don't forget, stood in the betting line for the first
American all-sports station, WFAN/New York. Mel Karmazin hired How-
ard Stern after cowards fired him and backed Stern through insulting rounds
of multimillion-dollar FCC fines. Where-oh-where was the industry out-
rage about those fines?

In 1990, Bob McAllan risked personal money to bring life to the first
24/7 FM talk station aimed at a young audience, local live New Jersey
101.5, WKXW-FM.Today. NJ 101.5 sells almost a | million cume. McAllan
did it again by launching W KS (Real Radio 104.1)/Orlando.

Karinazin, Leon Black, Marc Rowan, Joe Clayton and the board of Sirius
made a financial commitment to cutting-edge, brand-new content that
makes Sirius the leading satellite radio company.

—Walter Sabo, president
Sabo Media

Bee Gees

1978

Top 40
BEE GEES Night Fever

&

Country
WAYLON &
WILLIE
Mammas Don't
Let Your Babies
Grow Up To Be
Cowboys

- 'i \*‘ '.!'
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R&R’s First Convention

Just 17 months after its launch, Radio &
Records threw the first of its annual R&R con-

ventions. The location was the Royal Coach

Motor Hotel in Atlanta, featuring panel dis-
cussions, seminars, keynote speakers and
superstar entertainment. A trendy backgam-

mon tournament rounded out
the festivities.

Georgia Lt. Gov. Zell Miller
was the primary speaker, with
a lineup that included Cheech
& Chong, the Pointer Sisters,
Jim Stafford, Loudon

RADIO & RECORDS

Convention

“1978 Convention, Dallas: learning how many other

Wainwright Il and Paul Davis.

Among the radio attendees were Jay
Thomas, Scott Shannon, Jerry Clifton, Lee
Abrams, John Rook, Michael Spears, Buzz
Bennett, Jay Cook, Bob Harper, Bill Hennes,
Robin Mitchell, Peter McLane and Bill Tanner;

and record execs included Clive
Davis, Joe Smith, Neil Bogart,
Al Coury and Russ Regan.
Registration was $55, a sin-
gle hotel room was $18, and a
double was $22. The event ran

Cheech & Ch
RO March 21-23.— Jackie Madrigal

small-market PDs there were, like me, with the
same challenges. The Dallas Cowboy Cheerleaders,
my picture with Dolly Parton, Nick Testa, Ben
Scotti, Margo Knesz.

“1979 Convention,
the ARB, Casablanca

Pop/Adult
BARRY MANILOW Can’t Smile
Without You

AOR Albums
ROLLiING STONES Some Girls

1979

Top 40
ROD STEWART Da Ya Think
I'm Sexy

L.A.: learning how to really read
Records, Donna Summer, the
Backlot at Studio One Disco, steak
tartare with Bwana Johnny in the
1Sth-floor hospitalitr suites, still
drunk at 7 a.m. while jogging with
Rick Sklar.

“Conventions since then: A
million tidbits of useful info,
a thousand shrimp, a hundred
tote baﬁs, a dozen lifelong
friendships formed, a few job
opportunities, constant
amazement at how hot Erica
Farber still looks. Thanks for
the memories, R&R!”

—Randy West, president,
tvrandywest.com

Country
KENNY ROGERS She Believes In Me

Pop/Adult
HERB ALPERT Rise

AOR Albums
SUPERTRAMP Breakfast in America

1980

Contemporary Hit Radio BLONDIE Call Me

BEE GEES: ED CARAEFF



TOP 20 -
COUNTDOVWWN

www.smoothjazztop20.com

BROADCAST ARCHITECTURE

Q ﬁﬁﬁRCH QUALITY RESULTS




THE INDUSTRY'S NEWSPAPER

VOLUME 3, NUMBER 2 FRIDAY, JANUARY 17,1975

Buzz Bennett Comes To LA

Buzz Bennett has resigned
the active day-to-day
programming position at
KDWB-Minneapolis to form
’BBO Inc.’’ The Buzz Bennett
Organization will employ
Buzz, Steve Gaspar and four
other key programmers,
which must go un-named at
press time, to advise radio,
television and record
companies about everything
relevant to communicating
with the 12.34 year old
audience/consumer. Buzz will
base out of Los Angeles, and
be represented by the Don
Kelley Organization.

Buzz told R&R ‘“We are
building a braintrust; that’s
something the media needs.
We do intend to assume three
key radio facilities and
consult them in totality.”
Buzz is currently negotiating
to continue as a consultant
with KDWB. He will also
become active in the
development and weekly
production of the Wolfman
Jack Show.

CLEVELANDGETS
ANOTHER ROCKER

R&R has an exclusive tip
that a major power FM in
Cleveland will be going rock
in February. The station will
be programmed by a former
AM program director from
that city. The complete story
next week.

WQXt JOCK SHAKEUP

Scott Shannon PD of WQXI
did a bit of jock changes
Tuesday. Gone are Tom
G s e THE R&R INTERVIEW:
Robb Kelly, Lee Logan and

Jeff McKee, all from wWQXI
FM. The staff lineup will be
announced later in the week.

MURRAY THE K
ISBACK
Murry The K is now doing
weekends on WLIR-Long
Island. The Saturday and
Sunday afternoon shifts are
soon to turn into a full time
9ig.
WARNER-SPECTOR
EXPANDS

Ron Saul has named Don
Whittemore as National
Prom'otion Director.

1




FEATURING THE SMASH HITS

FEAT. STATIC MAJOR
#1 RHYTHMIC RECORD FOR 12 WEEKS!

FEAT. T-PAIN
AND HIS NEWEST HIT
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General Tire Spins Off RKO
In September 1976, General Tire & Rubber legal problems continued, and the FCC revoked
announced it would spin off subsidiary RKO its licenses for WNAC-TV/Boston, KHJ-TV/Los
General, which ran TV and radio stations in Angeles and WOR-TV/New York. Several legal
eight markets, including New York, Los Angeles,  battles ensued, which RKO lost, and in 1987, the
Boston and Memphis. The move was made to FCC demanded that RKO turn over the rest of
protect the broadcast licenses from revocation, its broadcast licenses but advised the company
as the parent company was under fire for to sell off all its properties rather than file
improper business practices and illegal payoffs. appeals, which it would have lost. During the
It also resolved allegations that RKO and next several years, RKO dismantled its broad-
General Tire had violated antitrust laws by mak-  cast operations, eventually selling off all its sta-
ing reciprocity agreements. However, RKO's tions by the early ‘90s.—Keith Berman

RADIO & RECORDS

Ryan Seacrest Convention Memo

Growing up in Atlanta as a fledgling radio geek,

TRIBUTE Ryan Seacrest’s initial peck behind the curtain “There was a Surprise concert by the
into the magical and mysterious world of radio Blues Brothers. who were super hot at
v
the time. It was one of the most

.y "
“Nationally, it was all about Rick Dees and Casey Kasem,” Seacrest says. [ EXCItIng performances s

would listen to them all the time, I just loved listening to both of their shows. —Kent Burkhart, owner, KBO 2
When 1 was in college and driving back and forth from Athens, Ga.,and doing

weckends at [WSTR| Star 94/Adanta, [ would listen to both of
their shows and observe their different and distinct styles. Casey

came via the faraway and disembodied voices of
Rick Dees and Casey Kasem. FHe was hooked and has never looked back

Our Famous Fans:
Hugh Hefner

was much more formal in his delivery, much more about the
artist and their position, while Rick had more of an informal,
morning show style,” he says. “Obviously, I didi’t know these
guys. [ was just a fan, and they weren’t aware of it, but, intangi-
bly, they both helped me tremendously”

Seacrest also listened voraciously to airchecks of Dees when
he was a kid. Those tapes made their way into the young Sea-
crest’s hands via another person who ended up being enor-

- -
TR e

George Wikon To Head

mously helpful at the local level: Tom Sullivan, a former per-
sonality at WSTR, which was programmed at the time by

Tony Novia, who also looms large in Seacrest’s story. “Tom
would sneak me into WSTR while Tony was the PD,” the dinner table, and he would get home at 7 p.m. after a full day of work,
Seacrest recalls. Completing the employment circle of life, just exhausted from reading all these legal documents, and 1 would look at
Seacrest Productions hired Novia in May as senior VP of new my mother and say,‘l never want to work that hard’—and now I've got that
nwedia development. to the fourth power.”

“The guy who has been closest to me forever and who |
share DNA with is my father, Gary, who 1s a lawyer in Atlanta,” Seacrest —Kevin Carter

R&R CHR/top 40 editor

D7), 1980 CONTINUED 7 I el ZOII20001 727

Seacrest says. “l remember when 1 was kid, we'd be sitting at

Country ]98" AOR Albums
EDDIE RABBITT Drivin” My Life Away ROLLING STONES Tattoo You
AC
Pop/Adulit DIANA ROSS & Black Radio
AIR SUPPLY All LIONEL RICHIE ; A TASTE OF HONEY Sukiyaki
Out Of Love Endless Love v ) \_
AOR Albums CHR ]982
BOB SEGER & KIM CARNES Bette Davis Eyes Adult Contemporary
THE SILVER PAUL McCARTNEY AND STEVIE WONDER Ebony And Ivory
BULLET BAND Country
Against The Wind EDDIE RABBITT Step By Step Contemporary Hit Radio JOURNEY Open Arms
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Garland To WRKO
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How ToGet The
Most From The Music
InformationIn R&R...

From time to time, and because
of the tremendous subscription
growth we've experienced, it makes
sense to take a few minutes to ex-
plain how Radio & Records gathers
its music information, and how you
can get the most from the detailed
information we offer eachweek.

Let's begin with the BACK PAGE.
The Top 30 Chart on the Back Page
is an exact reflection of the current
week's most played records on our
reporting Top 40 stations. These re-
ports are taken by phone only every
Monday and Tuesday. The chart is
a compilation of all this data. The
radio stations reporting to us use
many different areas of research
to get their individual chart num-
hers, so therefore our chart reflects
a combination of airplay, sales, re-
quests and other supportive station
research.

BREAKERS: are the most active
and most played of the newer re-
cords. These are calculated by the
numher of stations on the record
and the showing of significant chart
jumps, and/or the fact that a record
has many major market additions to
playlists on a certain week. A Break-
er, in most cases, has not yet chart-
ed, hutthere are exceptions.

NEW & ACTIVE: are those hewer
records, slightly less played than
the Breakers. These records are
getting substantial airplay from our
reporters and are in a growth period.
Occassionally you may find a record
here that, because of its high num-
bers on major market stations, gets
on the Top 30. When this happens
it means the record has not yet spread
and you should check the Parallels
for details. If you were to extend
the numbering system beyond our
30 chart, under normal circum-
stances, the top Breaker would be
number 31 (unless it has already
charted higher), the next 32, and
down the Back Page through the
New & Active and into Others Get-
ting Significant Action. The records
in the '*Others Getting" section are
those that have beginning airplay
at some of our key reporters and
in some cases have already exper-
ienced chart movement.

MOVES: The moves we report in
our quick glance summary of a re-
cord are meant to reflect the over-
all picture of what's going on. This
will explain why you may see small
jumps listed or even midchart stalls
listed. This tells you that it is getting
this kind of action at other stations
not listed in the summary.

AOR HOT TRACKS: These are the
‘most played album cuts by artists
Continued on page 8

Les Garland, Program Director of
CKLW/Detroit for the past year and
a half, has resigned to accept the
position of Program Director of
WRKO/Boston. Garland toid R&R
“The pastyear and a half with CKLW
has been the most enjoyable days
of my career. | will miss General

Manager Herb McCord and all the
others affiliated with the station.
But | look forward to my new po-
sition and challenges in Boston with
a fine radio station. WRKO.” .Gar-
land will make the move to Boston
January 1.

Bennett Exits WNOE

Eric Anderson, VP/GM of WNOE
AM & FM/New Orleans announced
Tuesday (7) that Buzz Bennett has
left the programming position he
heid at the station. Anderson told
R&R: “‘Buzz and | had an agree-
ment back in September, when E.
Alvin Davis left, that he would pro-
gram the station through the book."
The book is over and so is our
agreement.” Kevin Metheny is the
acting PD of WNOE-AM, Bobby Reno
remains PD of WNOE-FM. Bennett
has not yet announced his future
plans.

Charlie Tuna Resigns
As KIIS Program Director

The rumor in last week’s R&R
‘Street Talk’ column came true this
Tuesday (7) when Charlie Tuna re-
signed as the Program Director of
KIS AM&FM/Los Angeles. Tuna
told R&R: *’After two years of doing
programming and getting up at 4:30

to do the morning show too, | feel
f've got to take a second look at
my life. | want to enjoy life and my
family. You can’t do it when you
work 14 to 16 hours a day. | also
found it difficult to be a good PD
and a strong morning man, the strain
was too much. | have chosen what
| enjoy the most, and that is being
an air personality. | want to thank
Combined Communications for the
many opportunities they've given
me, they are truly a great com-
pany, I'll be with them a long time.”
Tuna will remain on the air, doing
the morning show atKIIS.

KIIS General Manager, Ed Boyd,
was also contacted by R&R and

commented “Charlie has done a
fantastic job of getting us off the
ground in the right direction. | had
discussed with him at the outset
that if it did become too much we
would consider the alternatives. We
have now done that and I’'m look-
ing for anew Program Director.”

Bibby Named New
MCA VP/Marketing

MCA Records President Mike
Maitland made two major announce-
ments this week. The first was that

Rick Frio has departed MCA as VP/
Marketing. The second was the ap-
pointment of Richard Bibby to the
postthatwas vacated by Frio. Bibby
has been in charge of MCA’s Cana-
dian record division for the past
fiveyears.

o

WHO READS R&R???—Chuck Barris, producer and emcee of the popular
television show, The Gong Show, that's who! And, (ready for this?)
that's MCA'’s newest act, The Passout Bros., {in reat life MCA’s Na:
tional Singles Promotion Director, Pete Gidion and National Album
Promotion Director, John Scott] who will leave you breathless with
their network television debut. Don’t be ieft holding your breath. Watch
Pete and Jon on The Gong Show, Friday, December 17. Check your
local listings for the exacttime and channelin your area.

Carole King To Capitol

It's now officiai, Bhaskar Menon,
Chairman of Capitol Records, Inc.,
announced that Carole King has left
Ode Records and has joined Capitol
with an exclusive long term, worid
wide recording contract.

‘‘Speaking for the entire staff of
Capitol Records, in addition to the

world wide EM1 family of companies,
we are most honored to welcome
Carole King to our organization,”
said Mr. Menon. “We are looking
forward with great anticipation to
working with such a distinguished
artist who is at the same time, a
warm and sensitive humanbeing.”

KPOLFM
Goes AOR

Capitol Cities’ KPOL-FM/Los An-
geles has announced plans to drop
its beautiful music format in favor
of a soft AOR approach. Sister sta-
tion, KPOL-AM, will remain with the
background format. KPOL manage-
ment announced that Roger Layng
is the new PD, Caron Brenner, for-
merly with KWST and KEZY-FM, is
the Assistant PD, Nancy Trabish,
formerly MD of K100, is the new
Music Director. The station will go
live on January 1, calling itself FM

94. The kickoff campaign, with a
major media budget, will coincide
with the change as will a signal
impravement.

Tommy Bolin Dies

Columbia Records’ artist Tommy
Bolin was found dead in a Miami
hotel room last Saturday (4). Local
authorities said that the 25 year old
singer died of an apparent heart
attack, but that a full autopsy was
being conducted. Bolin will be
buriad in his hometown of Sioux
City, lowa.
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Memphis Diary Tampering Trial

It was spectacular front-page R&R news in alleged diary-tampering plot. Adding further

I was very fortunate to have several people mentor and sponsor me and December 1977 that included scandal, wild accu-  insult to injury for Klein, French added under

help shape my career. It is difficult to name one person, so I will name two: sations, federal charges and, eventually, Elvis oath that when Arbitron ratings subsequently

Ben Hill, who wasVP/GM at WPGC/Washington and hired me in January Presley’s father on the witness stand. George showed WHBQ vaulting from seventh to second

1991; and Jerry Clifton, who [ worked with as our consultant at WQUE Klein, former PD of WHBQ/Memphis, was on place, he was surprised, explaining he didn't

in the late "80s and at WPGC. trial after being indicted on four counts of con- think Klein was doing a good enough job as PD

Ben taught me to treat everyone with respect. He was big on dropping spiring with an ex-postal employee to steal to merit such an increase. Adding a bit of flavor

notes on your desk saying,“Good job.” He was great at catching people doing Arbitron diaries. Klein pleaded not guilty, though  to this spectacle was the appearance of Vernon
things right. He truly cared about he did admit to filling out diaries in order to Presley, who testified on behalf of Klein as a
each and every onc on the staff. I take inflate WHBQ's ratings. He testified that it was character witness. The former postal worker ulti-
that with me every day in life. There station GM Dick French who gave him the diaries  mately plea-bargained; Klein was acquitted of
are so many things that he taught me with orders to fill them out. Once on the stand, three mail fraud charges, found guilty on one
that it would take up the entire mag- French denied Klein's accusation and countered count of conspiracy and sentenced to 60 days in
azine, but another thing that stands by saying a postal inspector alerted him of the federal prison.—R.J. Curtis

out is to be strong in your beliefs.
Don’t be a pushover. Managing a staff

is a tough job; you have some very KBCO/Boulder Signs On, Giving Birth To Triple A

difficult decisions to make and you KBCO launched in 1977 as an independently call letters to KBCO and played up the whole
are not always going to make owned “granola” station under the guidance of Boulder, Colo., mystique as our image.”
friends. He taught me that we are not programmer Dennis Constantine with a 250-watt He, along with early staff members John
here to make friends, but to do a job signal out of Boulder, Colo. Thirty years later, it Bradley, Dave Rahn, Doug Clifton, Ira Gordon and
and win by achieving ratings and rev- has evolved into a 100,000-watt powerhouse Paul Marzsalek, stepped out in the early "90s to
enue. He was absolutely the best GM that dominates ratings and rev- help spread triple A to many other
I have ever worked for,among many. enue in Denver. And despite cur- E markets—even though it looked like
Stevens Jerry Clifton taught me to tap into rent ownership by Clear Channel N m the format's forefather might not
the creative side of my brain and and a tried-and-true footprint, the survive. When Mike O'Connor
invent new ways to program. Look for “secret weapon' songs, market your station is still perceived as your 97FM BOULDER became PD in 1996, he was
station in the community and own the streets, listen to your radio station friendly, neighborhood station. brought in to blow up the station
(wear headphones with an old-school Walkmany), create urgency and excite- “The image idea | originally and flip it to alternative. Instead, he
ment for your station and carefully disseminate research so you are playing had was ‘Color Radio,” as a play on words for helped reinvent and refine KBCO so it cotld sur-
the hits, over and over. The hits always win. Colorado, but it became clear early on that such  vive and prosper well into the 21st century under
an image really didn’t have much longevity,” the guidance of PDs. Dave Benson and, now,
—Jay Stevens, senior VP of programming content Constantine recalls. “We simply changed the Scott Arbough.—Jofin Schoenberger
Radio One

RADIO & RECORDS

Convention Memor

“A few years back Bill Clinton ?ave a very
inspirational keynote speech at the R&R
convention in Los Angeles. Usually,
music and politics do not mix, but on this

da¥ it was refreshing to have a musical
outsider up there on the big stage.”

—Ken Wilson, senior VP of urban promotion,
Warner Bros. Records
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Country AOR Hot Tracks "

CONWAY ]983 POLICE King Of Pain

TWITTY The Adult/Contemporary Def Leppard

Clown SERGIO MENDES Never Gonna AOR Albums
Let You Go DEF LEPPARD

Black Radio Pyromania

STEVIE Contemporary Hit Radio

WONDER POLICE Every Breath You Take Jazz Radio

That Girl GEORGE BENSON In Your Eyes
Country

AOR Albums KENNY ROGERS & DOLLY Black Radio

ASIA Asia PARTON lslands in The Stream MICHAEL JACKSON Billie Jean
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KYTE BOOSTS BALD EGOS—Contrary to apparent visual evidence, tha above photo does not depict a trio
of walking thumbs, or an alien race of intelligent potatoes. The three numb skulls pictured ere the finalists
in KYTE/Portland’s “Bald Is Beautiful” contest The station persuaded the city’s Mayor to declare June 1
“Bald Is Beautiful Day.”” The original idea for the contest sprang from the unadorned skull of KYTE morning

man Don Wright.

NAB Asks Radio Input On Royalties

The NAB has asked its members
to submit ‘“factual material” on
the topic of promoting record sales
via radio to be included in Copy-
rights Register Barbara Ringer’s up-
coming performance royalty re-
port. Although the NAB memo
to members maintained that Ring-
er’s report to Congress would fa-
vor performance royalty propo-
sals, it stressed the importance
of including broadcasters’ opin-

ions and evidence of how stations
influence record sales. State-
ments from retailers, and reports
from stations on methods used by
record company promotion people
in soliciting airplay on new records
were cited by the NAB as examples
of the type of material desired
frombroadcasters.

In calling for industry partici-
pation, the NAB delivered a stern
wamning on the issue, stating

‘“NAB's efforts to prevent esta-
blishment of a performance right
in sound recordings was successful in
the last Congress, but we cannot
relax our efforts.”’ Continuing, the
memo raised the prospect of
broadcasters having to pay out
“‘nearly $15,000,000 in addition to
the fees already paid to ASCAP
and BM1 and other music listening
societies.”

CBS Convention Biggest Ever

The recently concluded CBS Records
Convention was the company’s larg-
est in history, with over 1300 par-
ticipating in 8 wide range of events
taking place at London’s Grosvenor
House from July 25 to the 31st At
tendees heard addresses from CBS’
top axecutives, including CBS Re-
cords Group President Walter Yet

nikoff, CBS Records Division Pres
dent Bruce Lundvali and CBS Re-
cords Intermational President Dick
Asher. Also featured were nurmerous
departmental seminars, workshops.
and meetings covering all phases of
the company’s operations. New and
upcoming product was previewed
intracompany awards were bestow-

o

ad, and the late Goddard Lieberson,
former CBS Records President, was
honored. The convention was high
lighted by musical performances
from label stars including Boz Scaggs
and James Taylor (Columbia), Heart
{Portrait, Patti Labelle (Epic), Teddy
Pandergrass (Philadelphia Interna
tonal), and the Beach Boys (Caribou).

CBS CELEBRATES—Pictured left to right (standing): Peter Philbin, Manager of Talent Acquisitions, Columbia
Racords; Matty Matthews, Columbia Local Promotion Manager, New York; Joe Wissert, Executive Producer,
Columbia Records; Irving Azoff, Box Scaggs’ Manager; Carmella Scaggs: Box Scaggs; Bob Sherwood, Vice
Prasident Columbia National Promotion; Jimi Fox, Program Director, TEN-Q/Los Angeles: Carol Singer,
MD, WRKO/Boston; Charlie Lake, National Program Diractor, Bartell Broadcasting. Seated: Steve Marshall,
Progresm Director KNX-FM/Los Angeles: Sheila Chlands, Associate Director, Secondary Markets; Christie
Wright, Music Coordinator, RKO Radio; Gordon Anderson, Director National Promotion for Associated Labels.

LaborBoard Rules
CKLW Innocent

CKLW/Detroit-Windsor has been
exonerated of all charges brought
by NABEY regarding unfair labor
practices, according to a Canadian
Labor Board ruling. In a 55-page
opinion, the Board implied that
any unfair practices may have
been on NABET's side. The un-
ion had been striking against CKLW

for the past five months. Follow-
ing the Labor Board’s decision,
the strike continued. but 10 of the
original 32 striking employees have
returned to work. CKLW PD Dick
Bozzi told R&R: “Now that these
charges have been dismissed. we
will most likely return to the bar-
gaining table.”

Y100 & KEZK-FM Sold

Y100/Miami (WHYI) and Beautiful
Music formatted KEZK-FM/St. Louis
have been sold to Normen-Wain
and Bob Waeiss for a reported $6.1
million by the Heftei chain pending

FCC approval. Wain and Weiss,
who currently own KOAX/Dailas,
will assume ownership at the be-
ginning of 1978.

NABET Rewrites Strike Offers

As the NABET strike against the
ABC network passed the 11-week
mark, union officials were rewrit-
ing their proposals in preparation
for a meeting with ABC in the
Federal Mediation Service offices
in Washington D.C. ABC officials

delivered a *‘new package’’ of of-
fers recently as well, according to
a NABET source, indicating a de-
gree of willingness on both sides
to bring an end to the extended
strike.

CPIlChairman Cardozo
KilledinPlane Crash

Hart Cardozo, Jr., Chairman of
the Board of Communications Pro-
perty, Inc., was killed July 31 when
a private twin-engine plane in
which he was a passenger, crash-
ed into the side of a mountain
while returning from an Alaskan
fishing trip. Cardozo, 50, was a,
major stockholder in CPI, which

owns KHAK/Cedar Rapids, KFGO/
Fargo, WDBQ and KiWI-FM/Dubu-
que, WNFL/Green Bay, KATE and
KCPi-FM/Albert Lea, Minnesota,
and wDBC and WFNN-FM/Escana-
ba, Michigan. He is survived by
his wife, Diane, and three children.
CPI President Philip T. Kelly will
assume leadership of the company.

N

Pictured left to right (standing): Bob Sherwood, Vice President, National
Promotion, Columbia Records; Jim Jeffries, Director of National Promotion,
Epéc Records; George Chaltas, Columbia Records Local Promotion Manager
of the Year; Jack Chase, CBS Records, San Francisco Branch Manager;
Joel Newman, Epic Records Local Promotion Manager of the Year; Dave
Sholin, Music Director, KFRC/San Francisco; Bud O°Shea, Director of
Marketing, West Coast Epic Records; Paul Smith, Vice President, Sales
& Distribution, CBS Records. Sitting: Rick Swig, Director of National
LP Promotion, Epic Records; Warren Williams, Columbia Western Regional

Promotion Manager.
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The radio event that changed my life happened July 17, 1981, a balmy

Friday night in Kansas City, Mo. | was relaxing at home after a long week
as news and operations director of KCMO Radio. During a phone call with
my mother in New York, the operator suddenly broke in, asking if I would
release the line for an emergency call. The next time the phone rang, it was
KCMO reporter DanVerbeck with the chilling news that the skywalks at
the Hyatt Regency Hotel had collapsed during a “tea dance” in the hotel
lobby. First reports were that dozens of senior citizens and onlookers were
trapped in the rubble, and since
I had a Marti unit in the trunk
of my car, | was the closest staffer
to the tragedy.

I drove at an exceptional rate
of speed through downtown
Kansas City and arrived at the
Hyatt just as emergency crews
were converging on the scene.
Inside, unimaginable horror:
mutted screams, collapsed con-
crete slabs, twisted metal and
dust everywhere from the two
32-ton walkways that had sud-
denly collapsed onto the crowd.

Along with other KCMO
news reporters who had been

called in, we set up our Marti unit just outside the hotel lobby. Inside, police
barricades were quickly set up to keep onlookers away. We were afraid we
wotild be ¢jected by emergency responders and sent across the street with other
media representatives—a fear that passed when police chief Norm Caron came
on the air with us, thanking us for broadcasting and saying he learned the extent
of the tragedy while listening to our reports as he drove there.

It was surreal, horrible, unbelievable. Nothing prepared me for broadcast-
ing live amid such carnage, which investigators later would blame on so-
called “harmonic vibrations” that caused the upper skywalk to collapse onto
the lower, which in turn smashed onto the unsuspecting crowd below just
as the band struck up the tune “My Satin Doll” By the time huge cranes
had removed the final concrete slabs from the lobby, 114 men and women
were dead. A city was in shock, having endured the deadliest structural col-
lapse in U.S. history. And | was forever changed.

In the years ahead, | would cover or supervise the broadcasting of
many major stories as | crisscrossed the nation in radio: Bernhard Goetz,
the “subway vigilante” in New York, and the William Westmoreland vs.
CBS News trial (WMCA/New York); Delta Flight 191 crashing at DFW
Airport due to “wind shear” and baby Jessica McClure being trapped

35 YEARS OF RADIO & RECORDS
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FM Listening Surpasses AM
“FM,” the film that told the tale of ‘ictional
radio station Q-Sky in Los Angeles and starred
Martin Mull and C'eavon Little, with a sound-
track including Steely Dan, Linda Renstadt,

classical music and for educational programming,
by the late '60s FM became an outlet for free-
form rock programming. By the late "70s, buoyed
by inventive programming and its stereo signal,
frequency modulation hit its stride. The RADAR
19 fall 1978/spring 1979 report revealed that for
the first time, 12+ Monday-Sunday AQH for FM
radio (at 12,547,000) surpassed that of AM radio
(2t 12,320,000).—Ken Tucker

Queen and Joe Walsh, was releasec in 1978.

Coincidence? Perhaps not.

Despite having been developed in he '40s, FM
took a long time to be adopted by the majority of
radio listeners. While initially used tolbroadcast

RADIO & RECORDS

Convention Memo

“During my programming days at what |
believe was either the first or one of the
first R&R Conventions in Dallas, we arrived,
tossed our bags in our rooms and went
about finding the record compan

hospitality suites. We'd been talking with
friends, having a drink and noticed a few people gathered
around a large TV. They were watching a ﬁve shot on one
of the local stations from a fire at a large building. The
building was identified as a hotel and the reporter said
the fire was in the kitchen area. Looking out the window |
saw fire trucks and smoke—the fire was at our hotel! No
alarms had sounded and as | looked around the room,
conversations were continuing and no one seemed
concerned. So the logical thing to do was to have another
drink. We did and the convention rolled on.”

—Hal Widsten, GM, KWED-AM/Seguin, Texas

Widsten

in a well in Midland, Texas. for several days (KRLD/Dallas); the Chicago
River flood shutting down State Street and the Chicago Board of Trade
(WLS/Chicago).

But nothing will eclipse that night in 1981 when I experienced firsthand
the awesome responsibility of radio news and how its immediacy and power
to inform—from a common traffic report to a disaster like 9/11—will always
make it the greatest mass communication medium ever invented.

—Tom Tradup, VP of news and talk programming
Salem Radio Network/Dallas

1984

Adult/Contemporary
LIONEL RICHIE Hello

Alabama

Contemporary Hit Radio
VAN HALEN Jump

Country
ALABAMA Roll
On (Eighteen
Wheeler)

AOR Hot Tracks
BRUCE SPRINGSTEEN Cover Me

1985

Adult/Contemporary
AOR Albums KOOL & THE GANG Cherish
CARS Heartbeat City
Contemporary Hit Radio
Jazz Radio MADONNA

DAVID SANBORN
Backstreet

Crazy For You

Country
ALABAMA
Tnere’'s No Way

Black/Urban
PRINCE AND THE REVOLUTION When Doves Cry
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Congratulations!

We both got our professional starts in the 1970s
(boy we were young!).

And we're both still here and still going strong.

Happy 35th Anniversary R&R! &
;&k %AMZ 25
After 30+ years on the air, The Dr. Laura Program
still brings ratings, revenue and relevance to radio stations s
all across the country with over 8.25 million listeners weekly.

To find out more, contact Jake Russell at 212.239.2988, ext. 310, T
or jrussell@totdradio.com.
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Pictured are some of the 1978 Country Radio Seminar agenda committee.
Left to right (standing) Bob Young, PD KIKK/Houston; R&R Country Editor
Jim Duncan; Roy Wunsch, Epic Records/Nashville: Jim Walton, PD, WITL/
Lansing; Tom McEntee. GRT Records; Rick Holcomb, GM, WTCR/Ash-
land: Lee Philips, PD, WOKO/Albany: Fred Hildebrand, KVOC/Casper,
Wyoming; John Chaffee, Malrite Broadcasting; Marie Ratiiff, Record World;
Biff Collie, R&R Nashville Editor. Sitting fleft to right) Ted Cramer,
WDAF/Kansas City; Bob Holtan. WAXX/Eau Claire, Wisconsin: 1978
CRS Agenda Chairman Terry Wood, Operations Director WONE/WTUE/
Dayton; Don Boyles, GM, WSUN/St. Petersburg; and Les Acree, PD, WMC/
Memphis. The picture was taken at a debriefing meeting immediately

following this year’s seminar.

Country

Radio Seminar

Sets Sights On Future

Nearly 400 Country radio and
record registrants took part in the
ninth annual Country Radio Sem-
inar at Nashville’s Airport Hilton
Hotel last Friday and Saturday
(3/17-18). The two-day event fea-
tured a number of key industry
leaders with sessions geared a-
round the theme, “The Future
Of Our Country.”

Terry Wood, Operations Direct-
or of WONE-WTUE/Dayton and
CRS Agenda Chairman for the year,
opened the seminar with a wel-
come to those in attendance, and
urged constant input from the
participants by the sharing of ideas.
Unlike seminars in the past, there
were no keynote speakers.

Attitude Development
Showcased

The first session, considered by
many one of the main highlights
of this year’s event, featured Uni-
versity of Colorado sociologist
Morris Massey in a video presenta-
tion entitled “What You Are Now Is
Where You Were Then.” It fea-
tured an interesting look at human
development of attitdes and reac-
tions. Massey’s talk was fast-
paced and often humorous. He
spoke about music as a program-
ming tool for setting the values
of people. KIKK/Houston PD Bob
Young was moderator for this
part of the program.

“The Future Of The Recording
Industry™ was the topic of the next
meeting headed by record exec-
utive Nick Huater. The panel

. included Rick Blackburn, CBS
» Records/Nashville; Dave Burgess,
Republic Records; and Stan Sny-
der, Cleveland International Rec-

ords. Blackburn’s talk featured
an in-depth statistical look at the
growth of the Country record in-
dustry, as well as a look at fu-
ture plans of marketing of pro-
duct.

Concurrent Sessions Bow

A first at this year’s seminar was
the use of concurrent sessions.
WHN/New York Program Dir-
ector Ed Salamon moderated two
cerned reading the ratings, with
Arbitron’s Bill Engle and Peter
Roslow of Pulse. Next was a look
at radio consultants, with Bill
Moyes of The Research Group
and John Patton of Jack McCoy’s
RAM in El Cajon, California.
“Building Tomorrow’s Audience.”
At the same time, Don Boyles,
General Manager of WSUN/St.
Petersburg, moderated sessions
with C.B. “Rik” Rogers, GM of
WPLO/Atlanta, and WTCR/Ash-
land Sales Manager Mike Kirtner,
who led discussions about selling
and merchandising a radio sta-
tion. WMC/Memphis News Dir-
ector Rick Honea presented a 15-
mimute audio feature from various
news around the coun-
try. Ideas about means of making
news departments function more
effectively were shared.

Al Greenfield, KIKK/Houston
General Manager, headed the next
general session, called
mers: Up Your Bottom Line.”
Greenfield’s session took an in-
depth look at the expenses and
profit margins within a radio com-
pany. Forms showing profit-loss
measures were found to be very

{Continued on page 18}

Radio Listening Key Factor

WCI Study Pinpoints Record Buyers

A detailed Warner Communica-
tions study presented at the NARM
Convention in New Orleans isolated
the 2549 age group as the chief
purchasers of recorded music.
That age bracket accounted for
44 percent of the industry's dollar
volume, compared to 39 percent
for the 14-25 group, which in many
industry sectors had been consider-
ed the prime target market. The
study, conducted by Warner Bros.
Special Products President Michael
Kapp and Martin Fishbein, Re-
search Professor at Illinois Uni-
versity’s Institute of Communica-
tions Research, also indicated that
frequent radio listeners account
for significantly more than their
numerical share of record pur-
chases. i

The 2549 buying leadership re-
velation was regarded as good news
for the industry, as that demogra-
phic sector is projected to increase
by over 20 percent by the middle
of the next decade, while the 10-24
age group declines by about 9 per-
cent. “Rock” was the favorite form
of music for consumers, by an al-
most 3-1 margin over Country,
“Easy Listening”, and Soul/R&B/
Disco, all favored by purchasers
accounting for about 14 percent of
totaldollar volume.

Radio Spurs Sales
scored radio’s impact on record
sales. While 14 percent of the po-
pulation over the age of 10 listen

to radio less than one hour a week,
only 6 percent of ““current buyers’
(people who bought a record or
tape in the last year, amounting
to 53 percent of the projected total
population) were in that category,
accounting for 6 percent of total
dollar purchases. However, while
24 percent of the total population
listens to radio more than 20 hours
a week, 30 percent of the current
buyers listen to that amount of
radio, and they account for a full
38 percent of total purchases.

In other findings, the study re-
vealed that 71 percent of the re-

CCC Merger Off:

spondents felt records were a good
value for the money. Women buy
48 percent of all records. Of cur-
rent buyers, 47 percent buy only
records, 10 percent buy only tapes,
and 43 percent buy both. 83 percent
of the total population has access
to record or tape playback equip-
ment, with 54 percent having access
toboth.

The survey was drawn from 3385
interviews conducted last year, with
about 250 persons in each of twelve
five-year age groups, and reported-
ly involved a six-figure expenditure
fromWCL.

Sonderling, Viacom Plan Merger

Sonderling Broadcasting Corp.
and Viacom International Inc., a
cable TV and television program
distribution firm, have reached
an agreement in principle for Son-
derling to be merged into Viacom.
Each of the 1,107,000 Sonderling
shares would be exchanged for
either $25 or a new Viacom con-
vertible preferred stock which
waould have a liquidation preference
of $25 and an annual cumulative
dividend of $1.75, with conversion
and redemption terms yet to be
determined. The value of the pro-
posed merger is estimated at about
$27.7 million.

A joint statement added that the

number of shares to be exchanged
for cash would be between 4049
percent of shares outstanding on
the date of the merger. Sonder-
ling’s convertible debentures would
be assumed by Viacom and would
be eonvertible into the new Viacom
convertible preferred stock.

As part of the agreement, Son-
derling Broadcasting will exchange
its motion picture theater opera-
tions and its Chicago area radio
stations, WOPA and WBMX-FM/
Oak Park, Illinois, for the 25 per-
cent of Sonderling stock owned
by Chairman/President Egmond
Sonderling and- Vice President/

{Continaed on page 18}

California Jam II Financial, Operational Success

California Jam 11, the open-air
rock event staged Saturday (3-17)
at Ontario Motor Speedway 50 miles
east of Los Angeles, drew an es-
timated 250-300,000 customers and
laid claim to the largest gross ever
recorded for a rock event, estimated
at over $2.7 million. The concert,
which featured Aerosmith, Foreign-
er, Heart, Mahogany Rush, Dave
Mason, Ted Nugent, Rubicon, San-
tana, and Bob Welch (joined on-
stage by ex-bandmates Stevie Nicks
and Mick Fleetwood of Fleetwood
Mac), was generally regarded as
an operational success as well. with
relatively few injuries. drug casual-
ties, and arrests reported. The
sound system enable bands to be
heard by even the most distant
sectors of the large crowd, and
R&R’s Christina Anthony reported
that refreshment and medical fa-
cilities for the audience were ef-
ficient and plentiful. Some gate-

T

crashing and a stabbing incident
involving a security gaard marred
the generally peaceful tone of the
event, but the Ontario Police De-
partment reported only 23 arrests,
and festival medical staff said that
75 persons had to be hospitalized
for illness or drug reasons.
KMET/Los Angeles helped to
coordinate the event, with the sta-

ion’s programming broadcast be-
tween acts, and station helicopters
offering traffic advice. The con-
cert, co-produced by Lenny Stogel
and Sandy Feldman with Wolf &
Rismiller, was filmed by ABC-TV
for a two-hour special plus other
syndicated program: offerings. Co-
lumbia Records plans to release
asoundtrack album of the event.
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Convention Memory

“I happened to be at the very
first R&R convention at the
Royal Coach Hotel in
suburban Atlanta. Jim
Stafford hosted the show and
one of the performers was
Paul Davis, who passed away A oty
this year. The biggest

memory of that convention for me, though,
was the programming panel | attended. I'll
never forget: Five of the best large/major

PDs in the country were on it. Four had
arrived, all dressed in suits. (That was the
‘uniform’ for programmers then.) Just as the
panel was about to start, the fifth panelist
comes in wearing a coon skin cap, fringe
jacket, hair down to his shoulders, etc. He
iooked as if he had just gotten up, even
though the panel was in the early afternoon.
The panel began and all these guys were
answering questions, philoso Eizing and
imparting their knowledge. The one who
made the most sense every time he spoke
was that last panelist. He looked like a "'60s
hippie and spoke like one, but it didn’t

matter. We all walked out of there having

even more respect for Buzz Bennett—the last
panelist. That's where | reall,y first heard the

4

term ‘branding’—from him.

—John Shomby, director of programming and
operations, Max Media of Hampton Roads

Johnny Barbis has been in the business

Johnny Barbis
You either know him or know of him.
TRI BUTE longer than R&R. Still gaing strong, he broke
the careers of Elton John, J.J. Cale, Leon
Russell, Lifehouse, Nelly Furtado, the Cranberries and U?2.
Throughout his career, Barbis has helped sculpt the success of indus-
try figureheads like ZZ Top, the Rolling Stones and Pat Benatar, and

in an executive capacity he managed the careers of Soul Asylum, John
Lennon and Peter Gabriel.

AOR Tracks
DIRE STRAITS Money For Nothing

1986

AC Full-Service

35 YEARS OF RADIO &

PIVOTAL EVENTS 1979

The Day Disco Died

Around most of the world, disco was a frolick-
ing music trend that pervaded, peaked and qui-

etly receded. But in the United States, an egre-

gious stunt by Chicago rock DJs Steve Dahl and
Garry Meier turned disco into a dirty word.
Local WDAI had flipped to an all-disco format,
firing Dahl, who then moved to WLUP, where
he made it his mission to malign belief in the
beat. Dahl and on-air partner Meier—with
Chicago White Sox owner son Mike Veeck—
staged Disco Demolition Night July 12, 1975,

during a local White Sox double-header attend-
ed by 50,000, blowing up a stack of disco
records. A riot ensued, garnering national
press, but more so, detonating the nationwide
mantra “disco sucks.” The caper made Dahl a
national hero; he has been on Chicago radio for
more than 30 years, today at WJMK (Jack FM).
The avenging irony: Included on the station’s
playlist are Amii Stewart’s “Knocx on Wood”
and Blondie’s “Heart of Glass,” both top five
disco hits from 1979.—Chuck Toylor

Music Scheduling Software Introduced

Dr. Andrew Economos knew he was onto some-
thing big. After receiving a Ph.D. in mathematics
and statistics from UCLA and serving as NBC's
computing VP in New York, in 1979 he founded
Radio Computing Services. With the burgeoning
availability of the IBM-compatible PC, demand
for creative new taskmaster techniques was
widespread—and Economos developed a soft-
ware system supplanting age-old manual radio
station music scheduling, allowing automated
control over song rotation, balance and variety.

Barbis has risen from humble
beginnings to iconic status among his

The initial version of his now-ubiquitous Selector
was first adopted by NBC's KYUU-FM/San
Francisco that first year. Today's overhauled
GSelector is used by 9,000 radio and Internet
stations, TV music channels, cable companies
and satellite radio networks worldwide, accord-
ing to the company. In February 2006, Ciear
Channel purchased RCS and in January 2007,
the company merged with Prophet Systems.
Economos retired in 2006 but remains a con-
sultant with the company.—Chuck Taylor

colleagues and peers. In 1972 he
began as a promotion man at Shelter
Records and since served a variety of
record labels (PolyGram, Island,
Geffen, DreamWorks) in a multitude of
executive and consultative capacities. He
currently serves as Elton John’s North
American representative. A unique man
through and through, he has proved that
a gentle man with a strong ear and a
dynamic sense of self can rise to the top

of any business. Friend, mentor, legend.

—Debbie Cerchione, Atlantic
Ed Green, Capitol
Patrick Jordan and Joe Riccitelli, Zomba Label Group
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Country

So

Peter Gabriel

EXILE It'll Be Me

AOR Albums
BRYAN ADAMS Reckless

Jazz
STANLEY JORDAN Magic Touch

Black/Urban

STEVIE WONDER
Part-Time Lover

PATTI LABELLE &
MICHAEL McDONALD
On My Own

Adult Contemporary
MOODY BLUES Your Wildest Dreams

Contemporary Hit Radio
HUEY LEWIS & THE NEWS Stuck With You

Jazz

FREDDIE HUBBARD/
WOODY SHAW Double Take

AOR Tracks
PETER GABRIEL In Your Eyes

AOR Albums
ZZ TOP Afterburner

ZZ Top
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Dan Mason
Named GM At
KTSA-KTFM

Dan Mason has been appointed
General Manager of KTSA-KTFM/
San Antonio, marking a notable
programming-to-management
career move. Mason had been Na-
tional Program Director for First
Media, including WPGC/Wash-
ington, DC, Z93/Atlanta, and
KOPA/Phoenix.

Waterman Broadcasting Exe-
cutive VP Ken Dowe, another for-
mer programmer who had handied
the KTSA-KTFM GM responsibili-
ties, commented, “The appoint-
ment of Dan Mason brings one of
the brightest young broadcasters
in the industry into our corpora-
tion . . . I share the opinion of
many in the industry who believe
Dan Mason is the finest radio pro-
grammer in America, with the po-

Dan Mason
tential to excel in any facet of
broadcasting.”

Mason said, “I can’t teli you
how excited I am about the chal-
lenge. It’s a golden opportunity for
a national program director.
KTSA and KTFM are leaders in
the market, and I am grateful for
the chance to be associated with
such a fine group of people.”

No replacement for Mason has
been named at First Media.

$1.8 MILLION SETTLEMENT REACHED

CONVENTION UPDATE

Van Deerlin Keynote Speech To Be
Transmitted Live By Satellite

In keeping with the futuristic
theme of R&R Convention ‘79, the
keynote address of Rep. Lionel
Van Deerlin (Friday, 3-2, 10:00am)
will be transmitted directly from
the ABC studios in Washington, DC
via satellite to Convention head-
quarters in the Century Plaza Ho-
tel, and displayed on a 20-foot tele-
vision screen. Following the speech,
the audience will have an oppor-
tunity to question the Congress-
man directly via the satellite trans-
mission. It promises to be a new
and exciting experience in future-
style communications.

Sherwood To Head
Radio/Records Panel

Bob Sherwood, President of
Phonogram/Mercury will moder-
ate a new panel allowing the radio

Buckley, Other Starr Directors Sued By SEC

The Securities Exchange Com-
mission filed suit last week against
former Starr Broadcasting Chair-
man William F. Buckley, Jr., ex-

Starr President Peter H. Starr,
and several other past and present
Starr directors, charging fraudu-
lent dealings. A settlement was

JONES NAMED TO NEW CASABLANCA VP POST — Pete Jones has
been appointed to the newly created position of Vice Prasident, Mar-
kating at Casablanca Record and FilmWorks. Jones was most recently
Vice President of Sales, Midwaest at Polygram, and previously served
at RCA in several itive capacities. Casablanca Senior Vice Presi
dent Larry Marris, who ad the app ment along with Execu
tive Vice President Bruce Bird, said, “The addition of Pste Jones to
Casablanca’s executive staff represents one of the most promising de-

lop ts in our pany’s growth. Pete Jones is a dynamic young
mlent who has amassed remarkable industry experience; he's the per-

foect combination for us.”’ Pictured (Lr) are Bird, Jones, and Marris.

UPI Satellite Radio News
Network Test Approved

The FCC has approved United
Press International’s longstand-
ing plan to build and operate a net-
work of earth stations to receive
news transmissions via satellite.
The construction permit granted
by the Commission’s Common
Carrier Bureau allows for up to 30
receiving stations, but UPI will
start with terminals to be installed
at its own New York headquarters,
the Jefferson City, MO offices of
the Missouri State Radio Network,
and at ten other radio stations ac-
ross the country. These are WINZ/
Miami, WNOX/Knoxville, WHDH/
Boston, WBAM/Montgomery, KOY/
Phoenix, KSL/Salt Lake City,

KKYX/San Antonio, KOFI/Kalis-
pell, MT, and WHEB/Portsmoutk,
NH. Additional test sites will be
added as the program continues.

The test’s purpose is primarily
to gain experience in the use of
satellites and several scattered
earth stations used as a one-way
receiving-only news distribution
system, and to work out any bugs
that might come up in order to de-
velop an efficient, inexpensive,
and fast service. RCA and Wes-
tern Union are providing the sa-
tellite end of the program, while
several large firms are handling
the earth stations.

quickly reached, in which Buckley
and others neither admitted nor
denied the charges; however,
Buckley has been barred from
serving as an officer or director of
a publicly traded company for five
years, and a total of approximate-
ly $1.8 million will be paid by the
accused parties to Starr sharehol-
ders. The pending takeover of
Starr by Shamrock Broadcasting
will not be affected. and the SEC
stated that Shamrock would make
no claim on the settlement money.
The SEC complaint centered on
an alleged purchase by Starr of
17 theater properties owned by
Sitco Ltd., a group including
Buckley and Peter Starr among
its members. The purchase was
arranged, the SEC charges, to
save Sitco from bankruptcy. Since
Buckley was Chairman of Starr,
he was according to the SEC us-
ing the company he headed to bail
him out of a personal financial cri-
sis, a practice violating securities
laws. The SEC alsc charged that
various Starr filings failed to dis-
close the transaction, or provided
misleading information about it.

——

and record mdustry an open ex- )

change, discussing the needs of
both sectors and all aspects of the
complex interrelationship between
the two, from artist signings to
recard promotion to concert pre-
sentations. Radio will be repre-
sented by RKO Radio National
Music Coordinator Dave Sholin,

KRBE/Houston PD Clay Gish,

Amaturo Radio Senior VP Jim
Maddox, and WMMS/Cleveland

PD John Gorman. On the records

side are RSO President Al Coury,
A&M Senior VP Harold Childs, At-
lantic Senior VP Michael Klenf-
ner, and a special surprise guest
to be announced next week. This
panel, which should prove to be
one of the most freewheeling, ener-
getic discussions yet, will be pre-
sented Thursday evening (3-1) at
Tpm.

Lippman Exits Arista VP Position
For Management/Law Career

Michael Lippman, Vice Presi-
dent of Arista’s West Coast Opera-
tions, has resigned that position to
pursue goals in the fields of law
and artist management. Lippman
told R&R, “I'm leaving Arista to
return to the practice of law and
management. I will be represent-
ing Melissa Manchester, Leo Say-
er, Bernie Taupin, Eric Carmen,
and Harry Maslin, among others.
In addition, I'm working with Ber-
nie in producing a couple of films.”

Lippman had been with Arista
for over two years, and previously
worked with attorney Jay Cooper
and with Creative Management
Associates (now ICM). Among his
previous clients are David Bowie,
ELO, Patti Smith, and film direc-
tor John Avildsen. He comment-
ed, “Over my eight-year history in
this business, I've worked with
some of the best people in the in-
dustry — Freddie Fields at CMA,

WMAQ CELEBRATES FOURTH OF COUi

WAQ/Chicago re-

Hennes.

cently threw a party to celebrate its fourth anniversary as a Country
station, with a large radio, records, and press turnout and a perfor
mance by Charlie Rich. Pictured enjoying the festivities are (1) Rich,
WMAQ General Manager Burt Sherwood, and Program Director Bill

Michael Lippman
Jay Cooper, and Clive Davis. 1
felt that after working with these
men and learning so much from
them, it’s now time to go off on my
own and develop my own opera-
tion.”

Planet Brings

“Fire’”’ Home

The future home of Planet Rec-
ords caught fire Tuesday after-
noon (2-13) when a spark ignited
lacquer being used by workmen to
refinish wood paneling on the
building’s third floor. The build-
ing, located at 9134 Sunset Blvd.,
had been recently purchased by
Planet President Richard Perry
and the label had intended to oc-
cupy the third floor March 1st.

According to Dave Urso, Vice
President of Promotion for Pla-
net, although the third floor of the
building was completely gutted,
no one was seriously injured. Pla-
net will continue to operate out of
its temporary offices at 9120 Sun-
set Blvd. until further notice.




Rick Cummings

Emmis Radio president Rick Cummings is a

teners, adverusers, radio operators, Wall Street, all media—and just about

one-of-a-kind, tireless and selfless worker. Rick
leaves no stone unturned in his inexhaustible

pursuit of radio excellence and respect from lis-

anyone who'll listen. There isn't a board or advisory committee of acronyms
that has not benefited from his time, efforts, interest or insights: NAB, RAB,
R&R, Arbitron and the Conclave, to just scratch the surface.

Rick is radio operator agnostic; he believes a win by any company bol-
sters the profile of the entire radio sector. Rick is the smartest radio exec-
utive I've ever known and the
most humble. There is a lesson
here for all of us.

You may say I'm writing all
this because Rick is my boss—
but I've had many bosses, and
this is the first time I’'m writing
anything of this nature. And
don't just take my word for it.
Ask anyone who has ever done
business with Rick, worked for
him or ever had a conversation
with him. His mere presence as
a radio ambassador enriches
our medium every day, and we
are blessed with his efforts.
Rick has quietly changed the

. Cummings
course of our business.

—Jimmy Steal, VP of programming

ectlves

Emmis

The only part of our industry that
has been consistent for 35 years is
the impact music has on people. The
way we distribute, purchase and lis-
ten changes with every generation.
With that in mind, I am quite bull-
1ish on the future of this business.

—Monte Lipman, president/CEQ

Universal Republic
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Black/Urban
PRINCE Kiss

Country

Whitney

1 Q 87 Houston
AC

CHICAGO Will You Still Love Me?

AOR Tracks

AOR Albums
CHR X % U2 The Joshua Tree
WHITNEY HOUSTON | Wanna
Dance With Somebody (Who Jazz

Loves Me)

L

U2 | Still Haven't Found
What I'm Looking For

PIVOTAL FVENT 1980

The Mighty RKO General Falls

In the early ‘60s, RKO General was renowned ad time in order to sell its product. Ultimately,
for its lustrous broadcast holdings: AM/FM/TV General Tire confessed to multiple courds of

combos WOR/New: Yark, KHJ/Los Angeles, corporate misconduct. In 1987, the FCC charged
WHBQ/Memphis, CKLW/Detroit, WNAC/Boston  RKO with fraudulent iiling, falsifed Fnancials
and KFRC-AM & Fi4/San Francisco. But on and rﬁisleiang ratings. J
June 6. 1980, the FCC stripped WNAC's A commussicn attorney deemed RKO's -onduci
license, beginning the most egregious media as “the worst case of dishonesty” in FCC History,
downfall in history.

refusing to renew licenses. RKO dismantled its

License-renewal challenges charged RKO final broadcast property in 1930—but its indignity
owner General Tire wth forcing vendors to buy lives on in broadcasting lore.—Chuck Taylor
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Convention Memonr

ractice

“As | waited anxiously in the lot behind the
backstaae entrance to the ballroom, |
my greeting: ‘Welcome to the R&R
onvention, sir. My name is Ken Deans, and
we are honored to have you perform for us.’
No, too formal. As | was thinking of other

options, up pulled the big black limousine.
e back door swung open, and | said, ‘Welcome, Mr.
Brooks, my name is Ken Deans. | am your production

manager for theday . . .

4

He cut me off. “First of all, it's

Garth, and would you mind holding my guitar for a minute?’
“With that, he Sﬁrinted across the parking lot to the

back gate where t

ree fans with albums were hOJJing to

et a chance encounter with their hero. He pose
individually for pictures with each, thanked them for
coming and ran back to me.
“l had been advised by his management that he would
be flzing out directly after the show, so | eX||:_|ained to
i

Gart

| was aware of his time and would he

ke me to set

my watch to his. He said, ‘Ken, | work for you and your
guests today, so you tell me what time it is, when | can
check and when you want me to play. | am the privileged
one here.’ Wow! Here is the biggest country star ever,
and he still knows and cares how he got there.

“To this day, my encounter with Garth is my most
memorable. So thanks for the years of opportunities.”

RANDY TRAVIS Forever & Ever, Amen

PAT METHENY GROUP Still Life (Talking)

—Ken Deans, president, Liaison Group

Urban Contemporary 2
ATLANTIC STARR ’
Always

1988
AC

TAYLOR DAYNE I'll
Always Love You

o it 4o @y durt

CHR
BILLY OCEAN Get Outta My Dreams, Cet Into My Car

\

HOUSTON: NEAL PRESTON
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Operations Director

Tom Bigby made his return to
radio this week as Operations Di-
rector of WIF1/Philadelphia. The
former WXYZ/Detroit PD had
been working for some time in
Dallas with Polydor Records. Big-
by replaces Steve Rivers, who re-
signed to go into the consultancy
business (R&R 7-25), with WIFI as
one of his clients.

General Cinema Corp. Radio
President John Tenaglia com-
mented to R&R, ““I've known Tom
for a number of years. I have a
high regard for him and I believe
he is the individual who can exe-
cute the format better than any-
one else I know at this point in
time. I have a lot of confidence in
him.”’

Bigby told R&R, “It’s a hell of a
challenge. We're going to take a
different direction with the station;
we're going to move away from
top tracks to mass appeal. I'm
very happy to be back in radio
One thing that can be said is that
being in the record industry cer-
tainly gives you a different per-
spective on radio.”

Tenaglia also announced that
Bill Gamble, former WIFI Pro
duction Director who recently be-
came PD at GCC's WEFM/Chi-
cago, will now add the Nationai
PD title to his present responsibili-
ties, and will report directly to
Tenaglia.

Klahr Heads Up New
Schulke Format

Dave Klahr has been named to
handle the execution of the Schulke
2 format, a new syndicated for-
mat devised by Jim Schulke, the
nation’s most successful Beautiful
Music syndicator. Klahr, who re-
cently resigned as PD of WYNY/
New York (R&R 7-11), explained
his new position to R&R.

‘““This is something Jim’s been
developing for a number of years,”
he said. ‘‘He’s currently present-
ing it personally by invitation only
here in South Plainfield, NJ to
select broadcasters, managers,
and executives. My job, until we
get on the air, will be partially to
contribute to the creative aspect
of it, and once it’s on the air, I'll
be the guy who will come into the
stations and consult them on the
execution, the performance of the
announcers, and how the program
directors will handle the format.
I'll get them on the air and beyond
that, I'll help them maintain their
product on the air to the Schulke
standard.”

“Filling A Void"’

Klahr was reluctant to discuss
details and direction of the Schulke
2 format, which sources indicate
will lean Pop/Adult. “There are
a lot of competitors who are guess-
ing what Schulke is working on,”
be said, “trying to guess what his
mix of music will be and what
years it’s from and so forth. I can’t
describe the format at this stage,
but we are convinced we have a
big hit."?

Schulke 2 formats will apparently
appear in markets where the
Scbulke 1 Beautiful Music format
already exists, but Klahr con-
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Dave Klahr

tended that the two formats will
not overlap significantly. ‘“We think
the audience will come from other
areas,” he asserted. “We don’t
believe it will draw from Schulke
1; we don’t feel the new format
will compete with the existing
Beautiful Music format. We're
looking to fill a void.”

Klahr summed up by saying,
““This will be a quality product, dif-
ferent from what Schulke has
done in the past. I'm very ex-
cited about it because it will give
me a chance to learn from a mas-
ter of his profession and then apply
this new concept. Working in the
markets I've worked will help me
work with program directors and
jocks and managers around the
country. I'm looking forward to
meeting people across the country
and maybe working with old friends
from time to time.” He said no
stations have been set for the new
format as yet, but that there were
a number of seriously interested

prospects.

Mike McVay, George Francis, Bob Moody

THREE DAYS AT K-BEST

McVay Changes Mind,
Returns To WAKY

Three days after joining K-BEST/
San Diego as PD (R&R 8-8), Mike
McVay decided in a dramatic turn
of events to return to WAKY /Louis-
ville, the station he guided to top
ratings in the last book. McVay
cited ‘‘personal reasons” in ex-
plaining his turnaround, adding in
a somewhat whimsical and wacky
official statement: “There are
two reasons why I came back. One,
this is the best-run radio station in
the country, which makes it fun to
work here. And two, I think I sense
the next great programming wave,

“and George (Francis, WAKY-

WVEZ VP/GM) has agreed to give
it a try. Effective immediately,
WAKY is going Mexican.”

WAKY had been trying to re-
tain McVay's services from the
moment he resigned, and he will
now also program FM sister
WVEZ, although he will work a
shorter airshift ¢10am-noon) at
WAKY. Francis said that this move
would give him more time to con-
centrate on his management duties
while still “providing the involve-
ment that only comes with air
work.”

Moody Stays On

Bob Moody, who had been pro-
moted from Assistant PD to Pro-
gram Director during McVay’s
absence, will stay at the station as
Assistant PD and Music Director.
In keeping with the lighthearted
tone of McVay’s remarks on his
return, Moody said, “Hell, I've
been Acting News Director, News
Director, Music Director, Assis-
tant Program Director, Acting
Program Director, Program Di-
rector, and Former Program Di-
rector. Everything but Hall Moni-
tor. I don’t care. I'm in this for the
titles. My only regret is that I
wasn'’t in the job long enough to
use the credit card.”

Francis summed up the situa-
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tion somewhat more seriously by
saving, “We didn’t want Mike to
go. He’s the best PD in the country.
I’'m flattered that he’s come back.
Bob Moody understands all this.
He was selected for the promotion
from a group of more than 50 can-
didates, some of the top people in
the business, so he knows how
much we think of him. The team
that made this station one of the
big success stories in the country
is back together, and we’re going
to keep right on winning.”’

Scotty Brink, one of the nation’s
most prominent air personalities
and programmers, has been ap-
pointed PD of KHOW/Denver.
Brink, who programmed KAUM/
Houston among other major mar-
ket stations, was most recently
morning man at WXLO/New
York, following a stint as morning
man at WNBC in the same city.

Doubleday President Gary Ste-
vens told R&R, “T've known Scotty
for years. He’s one of the most tal-
ented guys in the business. He's
done a super job programming a
couple of major stations around
the country. He opted out to be-
come a personality in a big market
for a couple years, and decided
that isn’t really what he wants to
be. We’re just thrilled to have
him join us.”*

KHOW GM Sam Sherwood add-
ed, “We’re happy that Scotty Brink
is coming to Denver, and he’s going
to one hell of a job. He’s oar main
man” Brink was unavailable
for comment this week.

Floyd Takes Loop PD Post

Max Floyd has been named Pro-
gram Director at WLUP/Chicago,
filling the position vacated by Mitch
Michaels in favor of an on-air post
(R&R 7-11), Floyd comes to the
Loop having served as PD of
KYYS(KY102)/Kansas City for
the past six years. He was for-
merly PD at KLZ-FM/Denver
(now KAZY) as well.

WLUP General Manager Les
Elias commented on Floyd’s ap-
pointment to R&R, ‘“Max has the
sort of experience and administra-
tive strength I was looking for in a
PD. And of course he has the ear
for what a radio station ought to
sound like. The man has been suc-
cessful over a long period of time,”
Elias continued. “That, plus the
high recommendations of those who
have worked with him in the past,
helped me make the decision. I
fez] very good about it.”

“It was something I couldn’t turn
down.” Floyd told R&R. “The
deciding factor was probably Chi-
cago itself. It’s one of the major
markets and one of the premier

Max Floyd

AOR jobs in the country.”

Floyd expressed regret at leav-
ing his KYYS staff, saying, ‘“They’re
great. It'll be hard to find any-
thing approaching that again.”
But he added, “I think there’s a
time when you have to make a
move, and as tough as it is, this is
the time.” No starting date for
Floyd has been announced.
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Tom Yates

We here at rock KOZT (the Coast)/Fort Bragg, P I \/O | /A\ I_ E\/ E [\J TS 1981
TRI BUTE Calif., would like to cite our co-owner/manag-

er/programmer, Tom Yates. Tom began his pro-
gresstve KMPX/San Francisco in 1967, ending up as PD. He was then Ironically, the concept of the “Morning Zoo” as a morning staple around the country and as

fessional career at pre-KSAN pioneer FM pro- Birth Of The Morning Zoo

recruited by ABC to KLOS/Los Angeles in 1971 and became the PD as more :losely resembles a circus, with its troupe  far away as Australia.

ABC moved its FMs into what was soon to become (thanks to R&R’s of higa-flying comedic personali- Shannon brought “The Motning

then-rock editor Mike Harrison) an AOR. ties, cantesting, on-air games, par- ; Zoo” with him to CHR/top 40 WHTZ
KLOS went on to become the first FM rocker to overtake the AM ody songs and various clown- (Z100¥New York in August 1933; host

top 40 giants in the ratings—first KRLA and then KHJ. Many of the around stunts and skits, along with de ' W Elvis Duran took over in 1996 and con-

KLOS staffers Tom hired, including Jim Ladd, are still at KLOS. Talk news and service elements. The i c ] tinued carrying the “Morning Zoo”

about longevity. And many of Tom'’s precepts and winning strategies are morning radio format was originat- N Sl torch until its name changed when the
still used all over the country. After KLOS, Tom ed in 1981 by Scott Shannon and show was syndicated in 2006.
served as editor of Goodphone Weekly while Cleveland Wheeler at CHR/top 40 b= The concept crossed to other
running his own NOVA Broadcast Services WRBQ (Q105)/Tampa as “The Q : . formats as well, including reck
consultancy with winning stations from Morning Zoo.” The show ranked so WMMR/Philadelphia, country
Seattle to Pittsburgh to Orlando to El Paso and highly—with shares reaching into s .. KKBQ/Houston and Christian
Los Angeles. the 2Gs—that it was soon imitated : WAWZ/Middlesex.—Chuck Taylor
Tom was one of the featured consultants (along
with Lee Abrams) in R&R’s “AOR Story.”
Moving back to San Francisco to program the

'

Birth Of MTV

original KSAN until its sale, Tom then moved Yates “Ladies and gentlemen, rock’n‘roll.”

back to L.A. with Greater Media’s KLSX, which Those words launched what is surely among the  ning with “The Real

topped his old station in one book. Since leaving KLSX in 1990, Tom and greatest pop culture phenomena of the past 35 World” in 1992 and per-

his wife, Vicky Watts, have owned the Coast in Mendocino County and years: MTV was born at 12:01 a.m. Aug. 1, 1981. haps peaking with “The

put together another winning staff that continues to put out compelling— Reams have been written about the impact of Osbournes” in 2002.

and winning—radio. The Coast has been nominated five times for a Music Television on popular music—and rightly For a minute there, it MUSIC TELEVISION"

Marconi Award and was named rock station of the year in 2002 and to so. Would radio have played Madonna, Culture looked as though radio

date has received two Crystal Awards. Often sought out for advice and con- Club, Eurythmics or Duran Duran without those  was again the dominant resource for new

sultation, Tom’s influence is everywhere, especially in rock and triple A sta- clever, brow-raising short-form videos that music—until the next wave arrived via the

tions all over the country. added a new dimension to music—once an Internet and video sites like YouTube, which
audio-only medium? Even so, sadly, MTV toox the might and magic of MTV one st2p fur-

—The Coast Crew KOZT-FM evolved its focus to reality programming, begin-  ther: on demand.—Chuck Taylor
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Convention Memrmor

“It's hard to forget the electricity in the room when appearing in Dallas and walked into

Gen. Norman Schwarzkopf gave the keynote an elevator in the hotel. Tina was
address after securing a victory in the Gulf War. It  standing there in this outrageous
was an inspiring moment for all of us who outfit and laughing herself silly.
attended. 8n a personal note, being on the panel “Thanks, R&g, for the awesome times,
of the ‘“Top 40 in Top 40’ and hearing everyone tell and keep making more unforgettable
unknown, behind-the-scenes stories was an honor, memories for our industry.”

being included with that esteemed group. | will —Dave Sholin, “Dave & Celeste Morning
also always remember the year Tina Turner was Show,” KFRC/San Francisco
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Country NAC
KEITH WHITLEY Don't Close Your Eyes SADE Stronger Than Pride CHR
JANET JACKSON Miss You Much
AOR Tracks Urban
VAN HALEN Finish What Ya FREDDIE JACKSON Country
Started Nice ‘N’ Slow CLINT BLACK Better Man
AOR Albums AOR Albums
INXS Kick ]989 TOM PETTY Full Moon Fever
AC
Contemporary Jazz THIRTY EIGHT SPECIAL AOR Tracks
KEVIN EUBANKS Shadow Prophets Second Chance TOM PETTY Runnin’ Down A Dream
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FCC’s Final Deregulation
Details. On April 3the FCC's
deregulation provisions go into
effect; the Commission issued
the actual rules and a few
cautions while the Senate

Rolls Royce Picks Wall
Street Journal Report.
The eminent car manufacturer
chooses the syndicated radio
business news report as its
exclusive broadcast advertising
medium. ................... 12

New Wave AOR Over In
Seattle, Phoenix.
Sandusky’s KZAM and K-15
terminate their ‘‘Modern
Music” format experiments. . 3

New Morning Team At
WLUP. Rick Harris & Pat
Still to fill Steve Dahl’s '
shoes ..................... 3

FCC Considers Lottery
License Plan. Idea viewed
| as means of settling cases of
| equally qualified license
I applicants

Ratings Implications Of

| Census Delay.
Arbitron won’t be able to

| integrate new census data until
Fall 1982, and that could

| significantly affect your
station’s standing.......... 18

| WLIB Turns To |
News/Talk. Inner City's

{ New York AM daytimer moves

its Caribbean music format to

weekendsonly............... 3

| Frank Washington’s
Forthright Opinions.

The FCC Broadcast Bureau
Deputy Chief discusses the
shortcomings of broadcasters
and the Commission itself .. . .8

Teeson President/GM At
KPPL-KLAK. Moves up
from VP/GM at Denver P/A

| KPPL

KEZD, KPAS Switch
Formats, Calls. BMKEZD
becomes Country KHEY-FM,
AOR KPAS becomes BM
KEZD ........ _— 3

Joel Raab New WHK/
Cleveland PD.

Barry Mandit takes Raab’s
WEEP/Pittsburgh PD
position.................... 3
——e——T|
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THE INDUSTRY’S NEWSPAPER

Ross Brittain, Brian Wilson

INGRAM RETURNS

TO AFTERNOONS
Ross & Wilson
To Join WABC

Former Z93/Atlanta team Ross
& Wilson (Ross Brittain and Brian
Wilson) have signed a long term
agreement with WABC/New York,
and will begin doing morning drive
for the station March 9. Dan In-
gram, currently WABC’s morning
personality, will resume his long-
held afternoon shift on the same
date.

WABC Operations Director Jay
Clark told R&R, “All of us are
very excited to have a morning
team with the versatility of Ross
& Wilson. Their spontaneous hu-
mor and rapport is ideally suited

WABC/See Page 20

Barbis Heads
Geffen Promotion

Johnny Barbis

Johnny Barbis has been named
Director of Promotion for Geffen
Records. In making the appoint-
ment, Geffen President Ed Rosen-
blatt said, “I am thrilled to get
someone of Johnny’s stature in the
business. I have wanted to work
with him for a long time and I'm
glad the opportunity has finally
presented itself. His energy, enthu-
siasm, and expertise will be inval-
uable assets to the Geffen Rec-
ords effort.”

Barbis, who was most recently
BARBIS/See Page 20

New Orleans Gets First U.S.
Commercial Shortwave Station

Employing a little-known law
passed in 1948, WRNO/New Or-
leans owner and General Manag-
er Joseph Costello 111 has received
permission to construct and oper-
ate the only commercial interna-
tional shortwave radio station in
the United States. With a licensed
power of 100 kw and an effective
radiated power of three million
watts, the “superstation” should
theoretically reach Central and

‘Eastern Canada, much of Central

America, Western and Central
Europe, and Scandinavia.

The United States Information
and Educational Exchange Act of
1948 (which created the Voice Of

Bill Figenshu
Figenshu
Viacom’s VP

Of Programming

Biil Figenshu has been promoted
at Viacom Radio to VP/Program-
ming. He had been National Pro-
gram Director of the company’s
eight-station division.

Viacom Radio President Al
Greenfield commented that Figen-
shu’s appointment is “indicative
of the importance we place on the
progress of programming efforts
.. . He has assembled an outstand-
ing staff at station level, establish-
ed directions, and has already
made great strides toward reach-
ing those goals. The move also ex-
presses confidence in the future
excellence of the programming at
all Viacom radio stations.”

Figenshu told R&R, “I'm very
happy; ‘I thought it was a great
vote of confidence. In essence,
Viacom is reassuring me of its
support after I've been in this
position a year now. It’s part of
the rebuilding of the radio divi-
sion, and ’m glad I could be very
much a part of it all.”” He added,
“I am encouraged by the progress
we have made in the program-
ming departments at our stations.
I look forward to the challenges of
1981 and beyond.”

'World Radio Histo

America) prohibits government-
sponsored operations from having
a monopoly on shortwave for in-
ternational broadcasting. Costello
used that 1948 statute in success-
fully petitioning the FCC for the li-
cense.

In explaining just what he plans
to do with a worldwide shortwave
station, Costello told R&R, “The
background of the Communica-
tions Act says that international
stations will be licensed to private
individuals and organizations to
promote international understand-
ing, good will, and the American
way of life. Now, to me there’s
nothing more American in our cul-
ture than rock music and fast
foods. WRNO plays contemporary
rock music and I plan to literally
simulcast a portion of the day.
I hope that this new station will
serve as a window through which
people in the North American con-
tinent, Europe, and any other
countries that can hear it will be

SHORTWAVE/See Page 20

Francis Named
President/GM
Oof WWWE

George Francis, until recently
VP/GM of WAKY/Louisville (R&R
2-13), has been named President &
General Manager of Gannett’s
WWWE/Cleveland. Gannett Ra-
dio division President Joe Dorton
told R&R, “Of all the people I
looked at and talked to about the
job, George had the superior track
record with all the right ingredients.
He has an excellent knowledge of
programming and promotion, and
I' am delighted that we were able
to attract him.”

Francis commented, *I think

FRANCIS/See Page 20
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John Lander

Lander To
Manage WCKX

KGB/San Diego Program Di-
rector John Lander has been
named General Manager of Metro-
plex’s WCKX/Tampa. The move
marks Lander’s return to Tampa,
where he previously program-
med WLCY, following over a year
at KGB. Metroplex Group VP
David Ross told R&R, “I think the
trend in the 80’s will be for a lot
more program directors to move
into management, out John has al-
ready proven himself to be much
more than a PD. John will make a
fine manager and he can certainly
stand toe-to-toe with anyone when
it comes to promotion. As you
know, Metroplex is very promo-
tionally-oriented and John'’s qual-
ifications make him the perfect
choice.”

Lander commented, “Metroplex
is a company that definitely has a
commitment to win. When the job
offer was made, I didn’t even stop
to consider it; I knew my answer
had to be yes. It's great to know
that a company with their reputa-
tion can look beyond the sales
ranks in selecting management
personnel. I am very happy to be
returning to my home — Tampa
Bay.”

Lander officially takes over at

LANDER/See Page 20

Kale Joins Radio Marketing Concepts

Richard Kale, who recently re-
signed as President of Golden
West Radio (R&R 2-6), has joined
the management/sales-oriented
consultation firm Radio Market-
ing Concepts as Vice President.
RMC, based in Warenton, VA (near
Washington, DC), consults a num-
ber of radio stations and broad-
cast groups (including Golden
West).

RMC President Norman Gold-
smith commented to R&R, “Work-
ing with Golden West and Richard
Kale was a delight, and we're
very happy to have a man of
his vision and experience to aid
in our expansion plans.” Kale
said, ‘‘Our main thrust is to devel-
op a more professional business
approach to our industry. There’s

a definite need for this service —
there’s been such a proliferation
of programming consultancies, but

KALE/See Page 20

McCauley Takes
Blair Sr. VP Post

Dick McCauley has been named
Senior Vice President/Stations for
Blair Radio. Most recently, McCaul-
ey served as Vice President of the
ABC Entertainment Network.

Blair Radio President John Bo-
den, commenting upon McCauley’s
appointment, told R&R: “We think
it’s terrific. We're very pleased to
get someone of his caliber. Dick’s
a super guy and will fit in very
well with our company.”
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‘l Read the News Today,
OhBoy...

A pivotal moment for rock radio and for the American
psyche was the night John Lennon was murdered. When
the news came, the baby boomer generation insisted that
rock radio graduate from Counterculture Soundtrack High
to the Univerity of Mainstream Acceptance. Sure, the big
three TV networks and major newspapers reported the

Hastings

facts of the senseless tragedy. Howard Cosell even stepped
out of character on “Monday Night Football” to remind us,“Remember, this
is just a football game no matter who wins or loses.” He went on to share the
shocking news and closed with this prophetic line,“It’s hard to go back to the
game after that news flash” Despite all this mainstream reporting, it was rock
radio that pulled a generation together after it had one of its leaders taken.
As night turned into the next day, my
local rock station didn’t sound the same
anymore. [t wisely became the place
where all of us could theoretically hold
vigil while attending to the things that
needed to be done in our daily lives. The
station didn’t just play the man’s music,
the station invited the audience to call in
and express anger and sorrow, to cry and
to remember. Jocks and listeners didn’
just hear the music, they remembered it
—felt it—and shared their personal
meanings and memories of Lennon.

John Lennon

Getting 12 songs in per hour didn't

matter to the station—helping people
cope, helping listeners understand and stepping solidly into the center of the
community and accepting the de facto leadership that had been thrust upon
them was the only way to be worthy of the airwaves in the days that followed.
My most haunting memory of those days was hearing Lennon sing “I
read the news today, oh boy” and feeling the lyric cut to the bone in a way
it never could before and knowing that “A Day in the Life” would never
sound the same to me, That’s when the game changed. That’s when rock
radio moved out of the crash pads and dorms and into the condos and sub-
urbs and claimed its place in the medium’s forefront. That’s when rock radio
embraced its power to unite a generation on levels above mere hit records.
It’s why many bhistorical rock radio brands remain in our country to this
day, because they “got it” and branded beyond the music and into the
rock'n’roll culture that became the very mainstream it rebelled against.
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WABC/New York Goes Talk
When CHR/top 40 WABC-AM/New York ended
its run May 10, 1982, music fans lamented it as

results were legendary. By 1978, dance sweeps

were added and then AC as younger listeners
retreated to FM. In 1981, WABC became the New
York Yankees baseball flagship, while music

"the day the music died.” The station launched as
top 40 in December 1960 in the shadow of pop
leaders WINS and WMCA. But because WABC
boasted a nondirectional 50,000-watt signal, it

leaned oldies. In 1982, owner ABC confirmed it
would flip the heritage signal to all-talk. At noon
May 10, after staff had said farewells, the station
played its last song, John Lennon’s “Imagine.”

drew in the suburbs and in 1962 achieved its first
No. 1 rating. Still, the competitors were far from
defeated, so Rick Sklar was hired as PD. He
forged the shortest top 40 playlist in the nation:

The familiar WABC chime time jingle followed,
then a moment of silence . . . before the rew for-

The No. 1song was heard almost every hour. The  mat became the talk of the town.—Chuck Taylor

RADIO & RECORDS

Convention Memonr

“When | got into radio in 1982, the R&R Convention
was on some sort of hiatus, and | had heard some
wild stories. By 1988, | was programmina WWTR, an
AOR, and went to Dallas for my first R&R. It was
very late on the first night, and | was waiting for an
elevator to go from one tower of label suites to
another when Stevie Wonder and his handler walked
up. The three of us got into the elevator for the long
ride up. He couldn’t have been nicer, asked

questions, talked radio—as he was an owner at the
time—and didn’t make me feel like the P3
programmer that | was.”

—Skip Isley, VP of promotion, CO5 Music

Before Lennon was taken by the lunatic fringe, rock radio was expect-
ed to hang with the stoners at the end of the hall. Frankly, it was endeared
for being the “outsider” format with the crazy music. But as David Gilmour
wrote in “Murder” of the need to take “some strength from the feelings
that always were shared,” TV networks and newspapers couldn’t hope to
fulfill the role that rock radio ascended to at that time. While the format
has necessarily ebbed and flowed through the years, | find that Cosell was
right—it wasn’t just hard to go back to the game after that news flash, it
was impossible. The game had changed forever.

—Keith Hastings, PD
WHQG (the Hog)/Milwaukee

Country
GARTH BROOKS The Dance

~——  pAT METHEN NAC PAUL YOUNG AOR Albums
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Deregulation Endangered
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top supporters lose races and |
Democratic gains may imperil
deregulation’s legislative progress ‘
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“Kiss” Slogan Conflict
Erupts In Philadelphia

WKSZ Wins Restraining Order Against
WUSL; Battle Not Over Yet

“Kiss” was on the list for
judicial consideration this week,
as two Philadelphia stations wag-
ed a courtroom Lattle over the
popular identifying term. The
combatants were WKSZ, which
will sign on in a week with a new
A/C format (R&R 10-29), and
WUSL, whose Urban Contem-
porary format went on the air Oc-
tober 9 (R&R 10-15). Both stations
filed for temporary restraining
orders to prevent the other from
using the station ID “Kiss” last
week, and a federal district court
judge ruled in favor of WKSZ

RAB Elects
Chapin Chairman

Dick Chapin, President of Stuart
Broadcasting, was named Chair-
man of the Radio Advertising
Bureau Board of Directors last
week after a surprise an-
nouncement from George ‘“Bud”
Armstrong, Storz Broadcasting
Executive VP, deciding against
taking the position. Chapin is the
first person ever to hold the Chair-
man’s job at both the RAB and
National Association of Broad-
casters,

Armstrong had been RAB'’s Ex-
ecutive Commit-
tee Chairman,
the job from
which RAB
Board Chairmen
are usually pro-
moted. Chapin
(NAB Radio/TV
Board Chairman 3%
from 1971 to Dick Chapin
1973) had been Chairman of
RAB’s Finance Committee and
was slated to become Board
Chairman in two years after tak-
ing charge of the Executive Com-
mittee. Instead, Westinghouse
Radio Group President Dick Har-
ris was elected Chairman of the
Bureau’s Executive Committee
and Jim Arcara, Executive
VP/Radio of Capital City Com-
munications, was elected Chair-
man of the Finance Committee.

Chapin told R&R that the Ex-
ecutive Committee will be re-
structured to include the Chair-
man of the Finance Committee,
which has not held a seat; three
board appointees; and one repre-
sentative each from a small, me-
dium, and large market station,
and the networks.

National Sales No. 1 Priority

Asked the number one goal of
RAB under his leadership, Chapin
told R&R ‘“national sales.” He

RAB/ See Page 24

Monday (11-1). WUSL, which had
been using the term for three
weeks on-air, discontinued its use
that night but is examining legal

options to continue the fight.
Chief executives of both stations
expressed surprise about the two-
Kiss situation. WESZ President/
KISS/ See Page 24

NOVEMBER 5, 1982

AFTRA Files Chapter 11

Reorganization Move Follows
Denial In $10.5 Million Case

The American Federation of
Television & Radio Artists
(AFTRA) lost another round in
U.S. District Court Monday (11-1)
in its attempt to delay paying a
$10.5 million antitrust judgment to
San Diego’s Tuesday Productions.
Immediately following the ruling,
which denied the union’s plea for a
stey of execution pending its ap-
peal of the case, AFTRA and its

REED TO KSFO, REID HEADS KEX & KQFM

Golden West Restructures SF & Portland Management

In executive changes affecting
three Golden West radio stations,
KEX/Portland VP/GM Gregory
Reed has been named to the same
post at KSFO/San Francisco,
while KQFM/Portland VP/GM
Walton Reid will assume the dual
leadership of KEX & KQFM.

Reed, who had served at KEX in
a management role since 1979, re-
places KSFO VP/GM James My-
ers, who has resigned. Reed’s ap-

Brandmeier To
Take WLUP
Moring Job

Jonathon Brandmeier has been
hired by WLUP/Chicago as morn-
ing man. Brandmeier is under con-
tract to KZZP/Phoenix until
March 31, 1983, and will join the
Chicago AOR when his contract ex-
pires. In the interim, WLUP Pro-
duction Director
Matt Bisbee will
fill the morning
shift vacated by
Mark McEwen,
who left the sta-
tion to become
half of WAPP/
New York’s
morning team
(R&R 10-1). Brandmeier

WLUP PD Tim Kelly comment-
ed to R&R, “I've had my eye on
him for a couple of years. He’s one
of the strongest personalities on
the air today. He’s very versatile
and has a broad appeal. We need
someone who has appeal above 34
years old, and Jonathon is, I think,
someone who can do that. We're
building a rock and roll dynasty
here in Chicago, and he should be
a big part of it.”

Discussing Brandmeier’s April
1983 arrival, Kelly said, ‘“We can’t
move up the date. He's locked into
a contract and we have to respect
that.”” KZZP PD Randy Stewart
reiterated that Brandmeier was
under contract and declined furth-
er comment, while Brandmeier
also declined to comment.

Jonathon

pointment returns him to the Bay
Area, where he previously served
as Sr. VP/West Coast Regional
Manager for Major Market Radio,
and before joining KEX, was Gen-
eral Sales Manager at KSFO for a
year. He told R&R, “It feels abso-
lutely fantastic. I have thoroughly
enjoyed Portland, so obviously
there are mixed emotions. But go-
ing back home will be a hell of a
challenge and something I'm real-
ly excited about. Meanwhile, KEX
is in good hands under Walt’s
supervision. I think he will do a
superb job.”

Reid joined Golden West in 1980
as VP/Administration from the
Signal Companies, where he
worked in various management
capacities for 16 years. ‘It feels
awesome,” he said. ‘“‘Obviously,
I'm very happy. We have some
ideas that we think will make the
combination of KEX & KQFM
even more appealing to our listen-
ing audience, and provide a great-
er ability to market our product.”

As part of the changes at KEX &
KQFM, Business Manager Ken-
neth Bartell has been promoted to
Operations Manager, while KUIK/
Hillsboro, OR President/GM
Donald McCoun was named KEX
& KQFM General Sales Manager.

KOST Sets Kaye
As New PD

Jhani Kaye has been named
Program Director of KOST/Los
Angeles and will supervise the sta-
tion’s transition from Beautiful
Music to Adult/Contemporary,
scheduled for November 15. Kaye,
who has been with Cox Broadcast-
ing’s KF1/Los Angeles as Assis-
tant PD since
Feoruary, told
R&R, “I couldn’t
be more thrilled
than to be able to
pregram in my A\
hometown. The
company has
shewn total con- {#
fidence in me

Jhani Kaye
KOST/ See Page 24

New York, Los Angeles, and San
Diego locals filed for Chapter 11 —
financial reorganization bank-
ruptey.

The union’s move is an attempt
to protect its assets while the case
is appealed to a higher court. Had
AFTRA not declared bankrupt-
cy, Tuesday would have theoretic-
ally been able to attach the union’s

AFTRA/ See Page 24

Commenting on the appoint-
ments in Portland, Golden West
Radio Division President Biil
Ward told R&R, “These moves
make a lot of sense. It’s a consobi-
dation of our operations there,
which, in a combined situation,
puts us in a very favorable posi-
tion.”

Galante Heads
RCA Nashville
Division

Joe Galante has been promoted
to Division VP/RCA Nashville,
taking charge of the label’s coun-
try operations. Galante replaces
Jerry Bradley, who resigned to
pursue independent projects.
Galante had been Division VP/
Marketing, Nashville Operations
since 1978.

In making the announcement,
RCA Division
VP/USA & Cana-
da Jack Craigo
commented, ‘‘Joe
Galante exem-k

{

;o
plifies the desire -
for achievement 4
which is the di- (" :
rection of RCA A

Records in the Joe Galante
80’s, as well as building upon the
tradition that RCA has sustained
over the years. Joe has obviously
been a crucial part of the Nash-
ville operation’s unprecedented
success . . . and I feel confident
that he will continue RCA's tradi-
tion of excellence in Nashville.”
Galante transferred to RCA
Nashville in 1973 as Manager/Ad-
ministration following promotion,
merchandising, and financial
positions with the label in New
York. He became Director/Nash-
ville Operations in 1977 and Direc-
tor/Marketing, Nashville Opera-
tions the following year before his
promotion to VP. In his previous
position he supervised marketing
and promotion activities in
Nashville, and he now adds A&R
responsibilities in his new post.
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This letter to R&R was originally published May 30, 1975.

‘Nostalgia’

g
Dear R&R:
Nostalgia, the big thing going around today. You see it on TV, in commer-
cials advertising those “oldies but goodies,” onstage with the rock’n’roll
revivals, on the screen with movies depicting the “Fabulous ’50s” with the
things we think we remember.

We can look somewhere else also, to the music coming down on our
radios, making new stars from the songs of the past. It has bothered me
greatly that more and more old tunes have been infiltrating the music scene.
It is my belief that reliance on the old tunes “just done over” creates a stag-
nation in the music field, as I am sure many of us have felt. It is my con-
viction that no matter how radically modified an oldie may be, the regres-
sion we are seeing is preventing the natural progression of rock music. One
can just look at a music survey to know what I mean.

It appears to me that the groups and individuals that perform their own
creations instead of using the old material, or if you will, someone else’s
material, are the people that seem to become the established and lasting tal-
ents—such people as the Beatles, the Who, the Rolling Stones, Alice Coop-
er, the Guess Who, Led Zeppelin, the Doors, Bob Dylan, Jimi Hendrix,
Carole King, Joni Mitchell and Todd Rundgren.

The ’50s may have been a unique period of time, but then, so is the one
we live in now. Let’s not put too much of yesterday into today. “Progress”
and “‘tomorrow” will suffer if we do.

—Fred Brian
WTAC/Flint, Mich.

PIVOTAL EVENT 1983

Worst To First For ZI0OO/New York
At 6:08 a.m. Aug. 2, 1983, PD/morning per-
sonality Scott Shannon cranked up his head-

the format for talk on May 10, 1982 (see page

30). Like Babe Ruth calling his home run shot,

Shannon boldly predicted that Z100 woeld
quickly dominate the mar-

i

phones and punched the button on the cart
machine, launching

Survivor's “Eye of the Tiger” ket, and he was right; Just
74 days later, WHTZ rocket-
ed from last place to first in
the New York Arbitren.

Z100's success led to a

out of the speakers. With UIII'I
that move, a legendary radio

station was born, as Malrite

Communications created a

new chapter of top 40 radio on FM with the
launch of 2100, designed to fill the void created

when legendary AM powerhouse WABC flushed

modern-day top 40 renaissance that corfinues
a quarter-century later: It remains the moast-hs-
tened-to station in America.—Kevin Carter

RADIO & RECORDS

“There are many great memories, but the
one that is top of mind is meeting Bill
Clinton. | can’t imagine with the wonderful
state our country is currently in why that

particular memory surfaced first.”
—Jimmy Steal, VP of programming, Emmis

Flashback

Excuuuuse Me!

Steve Martin interrupted an otherwise normal day at WXLO (99X)/New York but no one seemed to
mind. From left are WXLO MD Roxy Myzal, morning talent Jay Thomas, Martin, WXLO VP/GM Erica
Farber (impersonating Martin), PD Bill Garcia, Warner Bros. promotion manager Kenny Puvogel and
WXLO promotion coordinator Betsey Bucken.

I 1990 CONTINURD 2

NAC New ROCk Albums BAYAN ADAMS WAKING UP THE NEIGHBOURS AOR Tracks
EVERYTHING BUT THE GIRL The Language R.E.M. Out Of Time QUEENSRYCHE Silent Lucidity
Of Life

CHR Contemporary Jazz Albums
Urban ZDEVOE BRYAN ADAMS (Everything | Do) | MARCUS ROBERTS Alone
BELL BIV DeVOE B.B.D. - Do It For You With Three Giants
(I Thought It Was Me)?

Country NAC Albums

Saturday Night

1991

BRYAN ADAMS (Everything | Do) | Do It For You

HAL KETCHUM Small Town

AOR Albums QUEENSRYCHE Empire

EARL KLUGH Midnight In San Juan

Urban
TRACIE SPENCER Tender Kisses
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Arbitron Advances

San Francisco: KGO And KCBS Rise
Detroit: WHYT Debuts At 4.9

Boston: WXKS-FM Takes Lead

Houston: KKBQ Bows With 5.3

Dallas: Beautiful Music Skyrockets

St. Louis: KMOX-FM Hits 6.9 In First Book
Plus ratings results for 11 other key markets.

Page 14,16

Radio Fundamentals
Reviewed:

Recycling Cume;
Evaluating Airchecks

Joel Denver gets the programmers’
perspective on moving audience from one
daypart into others, while Jeft Green
gathers some timely tips on reviewing your
jocks’ airchecks in the most diplomatic and
motivational fashion. Page 22, 28

Jesse Jackson Lashes Out
At Suggestive Lyrics

The longtime community
leader and crusader for clean
lyrics asserts that black music
has reached a sexual ceiling
in the first of a two-part
series.

Page 36

Radlo — Priced
Too Cheap?

(1*“As long as radio continues to position
itself as a cheap medium, then cable will
be a threat.”’ WPJB & WEAN/Providence
VP/GM Dave Garrison explains why cable
is economicalty posed to undersell radio in a
provocative Sales & Marketing interview.
Page 18

People In The
News This Week

Jim Bocock moves to GM at WFLA/Tampa
as Cecil Thomas replaces him at WSIX/
Nashville, Jay Hoker promoted to VP/GM
at KZEW/Dallas, Dan Kelley new Op. Mqr.
at WYDD/Pittsburgh while Mike Perkins
takes same position at sister WKPA, Tom
Hunter becomes JB105/Providence PD.
Page 3

EXPANDED & UP TO DATE |
R&R’'s New AOR
Advantage

At Last, A Documented
Hot Tracks Chart

Page 59

RADIO &

RECORDS

Tanner Leaves
Y100 For WASH

Metroplex Programming VP Joins

Metromedia After Nine Years In Miami

Bill Tanner will join Metro-
media’s WASH/Washington as
Program Director on Febru-
ary 1, exiting his VP/Program-
ming position with Metroplex
and the PD slot at WHYI
(Y100)/Ft. Lauderdale-Miami.
Tanner, who has programmed
the highly successful Y100
since 1974, told R&R, “I am
very pleased to be joining Met-
romedia. Everyone in the
organization has expressed the
kind of management philoso-

—

B an.ner

phy that I totally agree with
. . . and that’s the main reason
TANNER/ See Page 25

E/A Moving To New York With
Krasnow, Lundvall Running Show

Smith Resigns; West Coast Office To Be
Dismantied; Fate Of Key
Executives Undecided

In a rapid series of events
that caught the industry and
virtually the entire E/A staff
by surprise, Elektra/Asylum
Records Chairman Joe Smith
resigned, Warner Bros.
VP/Talent Bob Krasnow
became E/A's new Chairman,
and E/A Sr. VP and Elek-
tra/Musician President Bruce
Lundvall was named to the
long-vacant position of E/A
President this week (1-10). At

Joe Smith —
An Emotional
Resignation

The actual circumnstances
of Joe Smith’s resignation
as Elektra-Asylum Chair-
man were rather dramatic.
Hospitalized for minor
surgery, he arrived at E/A
Monday morning (1-10)
with the Cedars Sinai hospi-
tal badge still on his wrist
and told assembled label
staffers that he had a

SMITH/ See Page 29

the same time, parent com-
pany WCI announced that E/A
would relocate its base to New
York, with only a small West
Coast presence planned.

Bob Krasnow

Bruce Lundvall

No time frame was given for
the completion of the transfer,
and the company did not im-
mediately determine which
E/A executives would be in-
vited to relocate to New York
(whether those asked will uiti-
mately accept was also in ques-
tion). A number of staffers at
all levels of the company, how-
ever, are expected to exit.

Commenting on the moves,
WCI Co<Chief Operating Of-
ficer David Horowitz stated,
“With its proximity to the
music communities of Europe
and with the already existing
strong West Coast representa-
tion of the WCI Record Group
through both Geffen Records

SALES STAFF DEFECTION

WIKS Countersues WFBQ
For $9 Million

A legal skirmish that broke
out after three salesmen from
Galf Broadcasting’s WFBQ/In-
dianapolis defected to market
rival WIKS has escalated into
full-scale legal warfare. WIKS,
a Heftel Broadcasting station,

filed a $9 million countersuit
against WFBQ in federal court
on December 29.

The complicated case began
when WFBQ alleged that
salesmen John Seneff, Rick

WIKS/ See Page 25

DROPS “A/C” ARTISTS, HARDENS AOR SOUND

KNX-FM Goes Live,
Shifts Format Direction

KNX-FM/Los Angeles is
modifying its soft AOR format
of ten years by eliminating
“crossover A/C artists” from
the playlist, and has switched
from automated programming
to live, with a new air staff an-
nounced.

PD Michael Sheehy explain-
ed, “KNX-FM started as an
AOR station. Some of the ar-
tists who were AOR when this
station started have become
A/C over the course of time.
They’re now a staple of

KNX-FM/ See Page 29

'World Radio Histo

and Warner Bros., a New York
location makes the best sense
for Elektra/Asylum. In New
York, it will be able to utilize
the financial and other back-
office services of Atlantic Rec-
ords.” Creative functions are
planned to remain E/A’s pro-
vince, however.

RYAN TAKES OVER
AT CKLW

Purtan Moves
Morning Show
To WCZY

Detroit morning legend Dick
Purtan will exit CKLW to join
A/C WCZY. Purtan’s CKLW
contract expires February 28,
but negotiations are pro-
ceeding to allow him to take up
his new shift at an earlier date.
His longtime radio sidekick
Tom Ryan will take over morn-
ings at CKLW, along with new
producer Tom Delisle.

WCZY-AM & FM Presi-
dent/GM Jim Mulla told R&R,
“We’re extremely proud to

have secured the opportuni-
PURTAN/ See Page 25

The New Team
Regarding the appointments
of Krasnow and Lundvall, Ho-
rowitz said, “Mr. Krasnow has
proven himself a superb

E/A, WB
Nashville Merger
See Page 3

music-artist-oriented ex-
ecutive. Bruce Lundvall,
another renowned industry

E/A/ See Page 29

Sebastian

To Exit
Consultancy

Developing New

Format; Casey

To Run SC& A
John Sebastian announced
this week that he will exit the
AOR consultancy that bears
his name, Sebastian, Casey &
Associates, on June 1 to mar-
ket a new radio format. SC&A
VP Steve Casey will take over
the company under a new

! John Sebastian

name (probably Steve Casey &
Associates to retain the current
initials).

Sebastian told R&R, “I've
discovered a void that is too
large to leave alone. I've re-
searched and formulated a
new concept for programming
a sound that does not currently
exist anywhere in the country.
On or about July 1 I'll an
nounce the specifics of this new
format and make it available
to a few select radio stations.”

When asked why he won’t be
offering the new format
through his present company,

SEBASTIAN/ See Page 25
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Convention Memory

“My favorite memory has to do with
Andy Rosen, who at the time was
general manager of WLTW/New York
and was nominated for an R&R award
for yet another year, as he had been
several times in the past. Sadly, he
had lost in previous years, but when
he finally snagged the
award in 2004, | called
him and said, ‘You are
no longer the Susan
Lucci of the radio
industry.” Andy told me
he saved that message
for a very long time.

—Valerie Smaldone,
broadcaster, Two Sides of a
Coin Productions

The radio and record businesses certainly are different than they were 35 yean
ago,and many of the seismic changes in both industries can be traced back to
the influences of computers on everyone’ lives. From the first IBM XTs we
used to download the first Arbitrends to the lightning-fast systems we now
employ to operate our stations, the computer has changed both industries for-
ever. The changes have affected our business and our consumers, bringing
things like Napster, voice-tracking, streaming audio, iPods and so much more.

In retrospect, both industries were late in see-
ing the potential of personal computing, and in
many cases we're still behind the pack in using
new technologies to their fullest. | have faith in
our ability to catch up and even pull ahead with
exciting new technology and user-friendly ways
to make it a part of people’s daily lives.

Edwards

—Mark Edwards, director of programming
KEZK and KYKY/St. Louis

PIVOTAL EVENT 1984

12-12-12 Rule: Advent Of Media Consolidation?

For 31 years, broadcasters had been limited to
owning a total of seven AM stations, seven FM
stations and seven TV stations. By 1984, the
FCC decided st was time to relax its national
ownership caps. After all, the number of radio
stations had tripled since 1953 and the TV
industry had exploded. Concluding that diversi-
ty of media ownership would not be compro-
mised, the commission upped the national limit
to 12-12-12 while maintaining local caps at one
station per service.

As expected, broadcasters and the NAB
haited the decision. However, at least one
member of Congress chided the FCC. “This is

f-' r Famous Fans:
Bob Hope

the worst decision to come out of a commis-
sion that is noted for its disregard for the
public interest,” Texas Democrat Micky
Leland of the House Telecommunicaticns
Committee said.

While the rule change allowed media compa-
nies to expand their reach into new markets,
fears that it would be a gateway to nationaliza-
tion of broadcasting never materialized. And
unlike the signing of the Telecommunications
Act of 1996 that eliminated national ownership
caps, the 12-12-12 rule did not open the door to
a media gold rush and had only minimal impact
on station prices.—Jeffrey Yorke

1992

NAC Albums
PAT METHENY Secret Story

Nirvana ey o Country

DIAMOND RIO Norma Jean Riley

AOR Albums
U2 Achtung Baby

Urban
R. KELLY & PUBLIC
ANNOUNCEMENT Honey Love

New Rock Albums AOR

‘, E

U2 Achtung Baby NIRVANA Come As You Are g
1993

CHR Contemporary Jazz Albums AC 3
BOYZ Il MEN End GRP ALL-STAR BIG BAND GRP All-Star VANESSA WILLIAMS & BRIAN McKNIGHT E
Of The Road Big Band Love Is Z



Gloria Gaynor

- l‘\ A Place in The Sun Dancin' Cowboys
‘Mel Tillis Tim McGraw Beltamy Brothers
Ain't Misbehavin' Day By Day (Word/Curb)*
Hank Williams Jr. Point Of Grace
All Around The World (Squint/Curb)* Delicious Surprise
Souljahz Jo Dee Messina
Atl For The Love Ot Sunshine Devil In The Bottle
Hank Williams Jr. & T.G. Sheppard
The Mike Curb Congregation Difterent Worlds
Al { Want Maureen McGovern
Tim McGraw Dirt Road*
All My Praise* Sawyer Brown
Selah Dixie On My Mind
Alt My Rowdy Friends Are Hank Wiltiams Jr.
Coming Over Tonight* 0o You Love As Good As You Look™
Hank Witllams Jr. Bellamy Brothers
Al- My Rowdy Friends Do You Wanna Go To Heaven*
(Have Settled Down) T.G. Sheppard
Hank Williams Jr. Don't Take The Girl*
Ail These Years* Tim McGraw
Sawyer Brown Drugs Or Jesus
Almost There (INO/Curb} Tim McGraw
MercyMe Eleven Roses
Angry All The Time* Hank Williains Jr.
ﬁm} McGraw Every Time 1 Breathe
Anything Worth Saying (Fervent/Word/Curb)*
{Brash/Word/Curb) Big Daddy Weave
Aaron Shust Everywhere*
Are You On The Road To Lovin® Me Again Tim McGraw
Debby Boone Faking Love*
Back In His Arms Again (Word/Curb)* T.G. Sheppard & Karen Brooks
Mark Schultz Fall
Bz;,;k wnt;eg' Kimbertey Locke
im McGraw Feelin' That Feetin'*
heici NeWﬁe’q Band Of Gold Bellamy Brothers
| Kimberley Locke Fill The Earth (Word/Curb)*
' @ Better® 4Him
' Plumb Finatly*
Big Deal T.G. Sheppard
LeAnn Rimes Five-0
Biess The Broken Road* Hank Witliams Jr.
Selah For Ail The Wrong Reasons
Blue Bellamy Brothers
\ LeAnn Rimes Frosty The Snowman® .
Olay Walker | Blue Moon Kimbertey Locke
Steve Holy Girls Nignt Out*
Born To Boogie Judds
WHank Withams Jr. Glory*
Brand New Girlfriend* Selah
Steve Holy Glory Defined (Word/Curb)*
Breathe Your Name (Squint/Curb)* Building 429
Sixpence None The Richer Go Away Little Girl
Bring On The Rain Donny Osmond
Jo Dee Messina God Bless The USA
& Broken & Beautiful (Word/Curb) Lee Greenwood
Donmy & Marle Mark Schuttz God Save The World
Burn . Jeff Carson & Lisa Brokop
Jo Dee Messina Going Blind (Word/Curb)
Burning Bridges ) )
The Mike Curb Congregation Good Moming Beautiful®
By Your Side® Steve Holy
Jamie Slocum Grandpa (Tell Me 'Bout The
Bye Bye* ) Good Old Days)*
Jo Dee Messina Judds
Candy Man Grown Men Don't Cry*
Sammy Davis Jr. & Tim McGraw
The Mike Curb Congregation Have Mercy
Can't Be Really Gone* Judds
s Tim McGraw _ Heads Carotina Tails California
Can't Fight The Moonlight Jo Dee Messma
J LeAnn Rimes Healing Hands*
ir, Casanova Brown {If You Want It) Jonathan Pierce
4 Do 1t Yourselt / How High The Moon i .
Al H
[ Change Heartl
K‘. ‘ | cnKimbe(;;e: Lo';:ke °jﬁ$§"
ange Of Heart*
The Four Seasofs ot "";‘,7,',’;1,2;;53""
Cleaning This Gun (Come On In Boy)* Held
e aﬂodﬁe{ A:I";M o Natalie Grant
me Unto Me (Word/Curb)* H 3
Nicole C. Mullen ety - (NQ/CHt)
Cemedy Video Classics He's Back And I'm Blue*
' Ra{ ngtVet"SO' o Desert Rose Band
ountry State in idi
N 'l' Hank Williams Jr. HN?;‘:E,: e
vl Cowboy In Me* Homesick (INO/Curb)*
Tie Judds Tim McGraw MercyMe
Cayote Ugly Honky Tonkin‘
Sounditrack Hank Witliams Jr.
Crazy From The Heart* How Do ! Live”
Bellamy Brothers LeAnn Rimes
Cry Myself To Sleep* 1 Ain't Never
Judds Mel THlis
Da Doo Ron Ron*
Shaun Cassidy
X6. Sheppard
(] - =
$F A D
. &5 5
: e
B et ™ ﬁ
Maureen, McGov&zm Sammy Davis, Jr. %} Mike Gurb Exile
ngregation

_ Al ™
w 3 l y
-
Tim McGraw Wynonna Rodney Atkins

Gurb Records Salutes
Anniversary Of R&R And Thanks Radio
For Over 300 No.

1 Am (Word/Curb)” Live Like You Were Dying*
Mark Schultz Tim McGraw
| Betieve In Christ" Uve...This Is Your House
Jenathan Pierce (M20/Word/Curb)
1Can Only lmagine Brooklyn Tabernacte Choir (The)
Jeff Carson Live Video
| Can Only Imagine (INO/Curb)* Ray Stevens
Mercyhve Long Haired Lover From Liverpoal
| Cannot Turn Away* Jimmy Osmond &

Jamie Siscum The Mike Curb Congregation

| Can't Do This* Long Walk Back
Plumb Junior Brown
| Desire Love Is Alive*
Natalie Grant Judds
| Feel Like Lovin' You Again® Love Me For A Reason
T.G. Sheppard Osmonds
| Know Where im Going* Major Moves
Judds Hank Withams Jr.
I Like It | Love It* Mama He's Crazy
Tim McGraw Judds
| Loved Them Every One* Maybe Your Baby's Got The Biues*
T6. Sheppard Judds
| Need More Ot You Me And Jesus {(Word/Curb)
Beliamy Brothers Stellar Kart
| Need You Meet Me In Montana
LeAnn Rimes Marie Osmond & Dan Seals
| Need You To Love Me (Fervant/Curb)” Nind Your Own Business
Barlow Girl Hank Williams Jr.
| Saw The Light #ontana Cafe
Wynonns Hank Williams Jr.
| Stil Believe In You Morning Side 0t The Mountain
Desert Rose Band Donny & Marie Osmond
It | Never Stopped Loving You My Best Friend"
David Kersh Tim McGraw
It 1 Said You Had Had A Beautiful Body My Give A Damn's Busted*
would You old it Against Me* Jo Dee Messina
Bellamy Brothers My Next Thirty Years*
If You're Gaing Through Heti* Tim McGraw
Rodney Atkins My Strongest Weakness*
I'll Be Coming Back For More™ Wynonna
T.G. Sheppard Never Can Say Goodbye
I'm Alright* Gloria Gaynor
Jo Dee Messina No One Else On Earth*
I'm For Love* Wynonna
Hank Wikiams Jr. Not A Moment Too Soon®
I'm Leavin'ilt At Up To You Tim McGraw
Donnny & Marie Osmond Not On Your Love*
I've:Had The Time Of My Lite Jeff Carson
(RCA/Curb °rod)” Nothin' Bout Love Makes Sense®
Bill Mediey w/Jennifer Warnes LeAnn Rimes
In Better Hands® 0h What A Night*
Natalie Grant Four Seasons
In My Arms 0ld Hippie
Plumb Bellamy Brothers
in The Blink Of An Eye (INO/Curb)” One Bad Apple
MercyMe Osmonds
incredible Eol/tnt/Word/Curb) Cne Of These Days*
Mary Mary Tim McGraw
inside One Step Forward
Vhiteheart Desert Rose Band
It's Your Love * One Way Ticket*
Tim McGraw w/Faith Hill LeAnn Rimes
Jingle Bells* Only Love*
Kimberley Locke Wynonna
Just To See You Smile* Only One You"
Tim McGraw T.G. Sheppard
Kids Of The Baby Boom* Cver & Over*
Bellamy Brothers Nelly, featuring Tim McGraw
Kiss You Ali Over Paper Roses*
Exile Marie Osmond
Last Cheater's Waltz* Party Time*
T.6. Shegpard T.G. Sheppard
Last Dollar yFiy Away)* Rassion 0f The Christ
Tim McGraw: (integrity/Word/Curb)
LeAnn Rimes Soundtrack
LeAnn Rimes Rast The Point Of Rescue*
Legacy. .. Hymns & Faith Hal Ketchum
Amy Grant Payable On Death {Atlantic/Word/Curb)
Let Go (Fervent/Curb)* PO.D.
Barlow Girl Please Remember Me*
Let It Go Tim McGraw
Tim McGraw- Press On
Let Me Tell You:About Love" Selah
Judds Psalm 112 {Word/Curb)*
Let Your Laze Plow" 4 Him
Bellamy Brothers Ruppy Love
Let's Make: Love Donny Osmond
Tim McGraw & Faith Hill Reat Good Man*
Lie To You For Your Love* Tim McGraw
Bellamy Brothers Real Life
Live Jeff Carson
Hank Withams Jr. Redneck Girl
Live In Texas Betamy Brothers
Lyle Lovett Resurrection
Nicol Sponberg
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Sawyer Brown Bellamy Brothers

Righteous Brothers
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Rise And Shine
Ranoy Travis
Rising Outiaw
Hank Williams il
Road To Ensenada
Lyle Lovelt
Rock Of Ages...Hymns & Faith
{Word/Curb/Warner}
Amy Grant

Rockin* With The Rhythm Ot The Rain*
Judds

Rose Of Bethiehem
Selah

Satellite (Altantic/Word/Curb}
ROD.

Scars And All
Jeff Carson
Send Me An Angel
Real Life
Set This Circus Down
Tim McGraw
She's My Kiad Of Rain*
Tim McGraw
She is His Only Need*
wynonna
She Never Lets it Go To Her Heart*
Tim McGraw
She'd Give Anything
Boy Howdy
She's Like The Wind (RCA/Curb Prod)
Patrick Swayze w/Wendy Frazier
Signature of Divine (Yahweh)
(Atlantic/Word/Curb)*
NeedToBreathe
Simple Things (Word/Curb)
Amy Gram
Slow Burn®
T.G. Sheppard
Small Town Saturday Night*
Hal Ketchum
Some Girls Do*
Sawyer Brown
Something Like That*
Tim McGraw
Something's Gotta Give*
LeAnn Rimes
Somewhere Down The Line*
T.G. Sheppard
Spill The Wine
Enc Burdon & War
Spoken For (INO/Curb)*
MercyMe
Stand Beside Me”
Jo Dee Messina
Step Inside This House
Lyle Lovelt
Step That Step
Sawyer Brown
Straight To Hell*
Hank Withams il
Strong Heart
T.G. Sheppard
Sugar Daddy”
Beliamy Brothers
Summer Wind"
Desert Rose Band
Surrender (Word/Curb)*
4Him
Take Me Flying
Mark Tinney
Tell Me Why
Wynonna
Texas Women*
Hank Williams Jr.
Thank God For You*
Sawyer Brown
That's The Way"
Jo Dee Messina
The Bird And The Beesides
{Gotee/Word/Curb)
Reliant K
The Proud One
Osmonds
There's Just No Stopping Your Heart
Marie Osmond
These Are My People”
Rodney Atkins
They Don't Understand
Sawyer Brown
This Time*
Sawyer Brown
Three \Yooden Crosses (Word/Curb)
Ranay Travis
Throne Room (INO/Word/Curb)
CeCe Winans

y W
Lee Greenwood Hal Ketchum Shaun Cassidy

Tim McGraw And The Dancehall Doctors

Tim McGraw

To Be Loved By You*
Wynonna

Too Much Is Not Enough*

Bellamy Brothers & Forrester Sisters

Treat Her Right*
Saivyer Brovn

Tryin' To Beat The Morning Home
T.G. Sheppard

Turn it Loose™
Judds

Twelfth Of Never
Donny Osmond

Unbroken
Tim McGraw

Unchained Melody"
Righteous Brothers

Unchained Melody
LeAnn Rimes

Undone (INO/Curb)
MercyMe

Up On The Housetop*
Kimbertey Locke

Waiting In The Wings (\Vord/Curb)*
Point 0f Grace

War Is Hell*
T.G. Sheppard

Washed By The Water*
NeedToBreathe

Watch The Wind Blow By*
Tim McGraw

Watching You*
Rodney Atkins

We Belong Together
Susie Allanson

What Are You Waiting For*
Natalie Grant

What The World Needs Now is Love
Wynonna

When I'm Away From You*
Bellamy Brothers

When The Rain Begins To Fall
Jermaine Jackson & Pia Zadora

When The Stars Go Blue*
Tim McGraw

Where The Green Grass Grows"
Tim McGraw

Where Were You When |

Was Falling In Love
Lobo

Whiskey Bent And Hell Bound*
Hank Williams Jr.

Who You Are (Word/Curb)”
4Him

Why Not Me*
Judds

Wild Streak
Hank Williams Jr.

Wings 0f A Dove
Jim Witter

Winter Wonderland (Word/Curb/Warner)

Point Of Grace

Word 0f God Speak (INO/Curb)*
MercyMe

wntten In The Stars (Rocket/Curb)*
Elton John & LeAnn Rimes

Wynonna
Wynonna

Yes. | Believe (Word/Curb)*
Point Of Grace

You Are A Chiid Of Mine (Word/Curb)”
Mark Schultz

You Are Not Alone (V/ord/Curb)”
Meredith Andrews

You Have The Right To Remain Silent
Perfect Stranger

You Light Up My Life”
Debby Boone

You Light Up My Life
LeAnn Rimes

You Raise Me Up*
Selah

You Will Never Walk Alone (Word Curb)*

Point Of Grace
You're Stili New To Me
Marie Osmond & Paul Davis
Young Country
Hank Williams Jr.
Young Love
Judds
Young Love
Donny Osmond
8th World Wonder
Kimberley Locke
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Fernando Ortega
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AM STEREO:
MULTI-MODE OR MOTOROLA?

Motorola claims victory on the AM stereo
battlefield, but Broad Street's Fred
Walker spearheads an all-out effort to
convince Delco to switch to a multi-mode
AM stereo system. Brad Woodward
checks up on both sides.

Page 4

WHEN WILL ARBITRON
REISSUE A RATINGS BOOK?

Even if you find an error in your market
survey, you may not be entitled to a reis-
sue of the book. Jhan Hiber examines
the reissue stances of both Arbitron and
Birch to show you where you stand.

COUNTRY RADIO N A CROSSOVER ERA

Page 14
T D |
R
RADIO & RECORDS )
| CROSS-COUNTRY CURRENT-:

1383 COUNTRY RADIO MUSIC POLL

COUNTRY: A FORMAT IN TRANSITION COPING WITH THE AXC FACTOR |

COUNTRY CROSSOVER' THE LAST 10 YEARS

COUNTRY AT THE
CROSSOVER CROSSROADS

Programmers, producers; record ex-
ecutives, and artists talk about the country
dilemma — go after the crossover audi-
ence or stick with the loyal core — in
R&R'’s CRS special.

Page 55

PEOPLE IN THE NEWS
THIS WEEK

Chuck Browning OM at KLZ & KAZY

Rick Balis PD for KSHE

Blake Lawrence KLOL PD

Ralph Wimmer PD at WMAR

John Boden heads expanded Blair

rep devision

¢ Dick McCauley takes over Group W
Radio Sales

e Jim O’Neill, Bob Ferraro, Brian Robin-
son, Ken Miller, Tom Turner upped
at Blair

o Clitf Blake WBCS-AM & FM OM

e Charles Zelilermayer GSM at WBCS-
AM & FM

e John Fagot heads Columbia singles

e Kelly McCann PD at KSJL

e Buddy Killen, Chips Moman, Phii
Walden form Triad Records

* Norm Thibeault WSNE PD

* Dick Warshaw GSM at KGFJ & KUTE

¢ Jan Brown GSM at wLQV

! Pages 3, 32, 41

'
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POOL-LEFFLER, BURCH, BUTLER SWITCH

CHR FORMAT PLANNED

Cox Picks Jeffries
As WXFM’s PD

After almost four years
as PD of Scripps-Howard’s
WBSB(B104)/Baltimore, Jan

Jeffries has resigned to accept |

the Program Director’s post at
Cox Broadcasting’s newest sta-
tion WXFM/Chicago. WXFM
will drop its current Jazz for-
mat in favor of ‘‘a mass appeal
CHR direction” targeted for an
April 2 debut. New call letters
will be applied for, although
they have not yet been selected.

Newly-appointed WXFM GM
Marc Morgan told R&R, “We
talked to a lot of folks and Jan

News.sland Price $3.50

36

KSHE Execs Cross To KWK

Three former key executives
at KSHE/St. Louis have, as long
anticipated, joined crosstown
KWK-AM & FM, taken over this
week by Robinson Broadcasting
from Doubleday. The three,
who exited KSHE two weeks

Berkowitz
Programs

WHY'T

—

Gary Berkowitz |
Former WROR/Boston pro-
grammer Gary Berkowitz has
been named PD for Capitol
Cities’ WHYT/Detroit. Berko-
witz, who previously program-
med Cap Cities outlets WPRO-
AM & FM/Providence, re-
places former WHYT PD Steve
Goldstein,

WHYT Station Manager
Maureen Hathaway remarked,
““We're delighted he’s back with
Cap Cities, as ours has been a
long and happy history with
him. We think Gary will have
fun in Detroit, even though
we're greeting him with a foot
of snow on the ground. This sta-
tion will.continue with its CHR
format, which I feel will be
strengthened by the addition of
Gary."

Berkowitz told R&R, “Even
though I've never lived in De-
troit, it’s like coming home for
me since I'm again working for
what I think is the greatest
radio group around. This is a ci-
ty with a history of great CHR
radio, and we’re 126% commit-
ted to developing WHYT into
another legendary CHR station.
My most exciting times in radio
were the battles between PRO-
FM and JB105 (in Providence),
and I'm looking forward to
another hot fight between us
and WCZY. We're going to
make our moves very fast be-

i cause we know this is a winning

situation.”

ago, are former KSHE VP/GM
Nancy Pool-Leffler, now
VP/GM and a partner in KWK-
AM & FM,; ex-KSHE Asst. to
the Exec. VP Bob Burch, now
Station Manager at the Robin-
son stations; and former KSHE
Senior Account Executive
Stephen Butler, who becomes
KWK-AM & FM GSM. In adds-
tion, former KSHE moarning
man Mark Klose, most recently
with KMOX/St. Louis, has jein-
ed KWK-AM & FM for mom-
ings, while former KWK GSM
Dick Downes, who had bes=n
GM at WZEW/Mobile, has re-
joined the stations as Senior Ac
count Executive.

Robinson principal partner
Larry Robinson told R&R,
“We’re very excited about the
opportunities in St. Louis. We
have enormous confidence in
Nancy, Steve, and Bob. Nancy
is a ball of fire with a profound
knowledge of the market.
They’re all true professionals,
highly experienced. We thought
it would be a very good move to

Bonneville
Drops

Satellite

In a surprising announcement
Tuesday (2-28), Bonneville
Broadcasting Service announced
it would discontinue satellite
delivery of its Easy Listening
format on July 1. Bonneville
President/CEO Jim Opsitnik
told R&R, ‘“While the format on
the satellite has been very
favorably received by those
subscribing, the satellite client
base was not large enough to
make the delivery system
economically viable.”

Bonneville, which would have
celebrated its third anniversary
of the satellite delivery method
in August, will now offer all its
clients a newly-developed tape-
based format named ‘Ultra.”
Opsitnik explained, “In col-
laboration with our three pro-
grammers, Marlin Taylor,
Dave Verdery, and Darrel
Peters, we've developed this
new ‘Ultra’ format. It offers the
flexibility that will enable the

BONNEVILLE/See Page 32

'World Radio Histo

hire them when we heard they
were available.”

Discussing the stations’ direc-
tions, Robinson said, “We think
we can do quite well because
we’ll spend hundreds of
thousands of dollars on
research and promotion. We’ll
be working with the Research
Group. We're presently
simulcasting, and will evoive a
format for the AM and fine-tune
the FM.”

Pool-Leffler told R&R,
“KSHE was such a fantasti-
cally well-oiled machine that
it’s a new and exciting adven-
ture to come over here. We're
going to have the same team,
and we’ll do it equally as well.”

KWK/See Page 32

Hallam
Named PD
At KUDL

Dene Hallam

Veteran programmer Dene
Hallam has been appointed to
the newly-created position of
PD at KUDL/Kansas City. His
appointment marks a return to
Shamrock Broadcasting; at one
time Hallam programmed sis-
ter outlet WWWW /Detroit.

Shamrock National PD and
KUDL GM Ross Reagan com-
mented, “Needless to say, Dene
is one of the finest programm-
ing talents in the country, and
was our number-one choice. His
decision to join our station over
larger-market opportunities,
was due to several factors: his
awareness of Shamrock’s com-
mitment, the quality of the in-
dividuals here, the state-of-the-
art programming resources,
and the opportunity to return to
A/C to take on a very interest-

HALLAM/See Page 32

Jan Jeffries

came out as our choice. He's
got the experience and the track
record to make this station a
winner, plus he’s a personable
manager of people. He’s de-
monstrated his ability to pro-
gram an exciting mass appeal
CHR that’s been very effective
in reaching adults in a very
competitive market. That’s just
what we want here, and Jan will
deliver it.”

Despite four direct format
competitors in the market
(WLS-AM & FM, WBBM-FM,
and WKQX), Morgan forecast a
healthy future. “I really believe
this format is the right choice.
No matter what format was sel-
ected, we would be entering a
very competitive arena, so
we're out to do CHR better than
anyone else and give another
station a reason to change for-
mats.” JEFFRIES/See Page 32

Wilson New
WPOC PD

Doug Wilson
Doug Wilson has been named
Program Director at Country-
formatted WPOC/Baltimore,
replacing Larry Clark, who
departed the station a month
ago. Wilson, most recently Pro-
duction Director and an air per-
sonality at WWJF/Ft. Lauder-
dale, is a Baltimore native. His
previous experience includes
WQAM/Miami and a stint as
PD of WAPE/Jacksonville.
WPOC VP/GM David Fuell-
hart toild R&R, “Doug was
chosen from over 50 qualified
applicants because of his ob-
vious enthusiasm for WPOC
and Baltimore as well as his
background in music and au-
dience research. We're looking

forward to having him join our
staff.”

Wilson, who will begin his
new ibilities on March

12, told R&R, “I grew up listen-
ing to Baltimore and Washing-
ton radio. so it’s a great feeling
to be coming home. WPOC is
one of the great Country sta-
tions around, and it’s a privilege
to have the opportunity to pro-
gram it.”
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Tolkoff
“First, the Earth

cooled. Then there
were R&R
Conventions. Trying
to pick out the best
from year to year is
almost impossible.
It’s like looking at
your kids and trying
to pick your favorite.
Actually, it's more
like this: Whichever
year had the greatest
amount of hookers
and blow was the best year. And since most
of those were in the '80s—a period which,
for obvious reasons, is mostly lost on me
now—it seems likely that there may have
been a 10-year stretch of truly fantastic R&R
ﬂftherings. Somewhere in the '90s, however,
there was one convention that really stood
out. It was the year Bill Clinton gave the
keynote address. | recall with fondness the
sight of all those programmers throwing
their underwear at the stage. Mostly dudes.
“My other notable memory is of the
inevitable killjoy who stands up in the
middle of a panel and insists that the radio
and record communities work more closely
together. The first year | heard that, | leaped
up and screamed, “Right on!” Now, | just
smile and shake my head. The gulf has never
been wider. The satellite radio machiner
has declared terrestrial radio dead and the
labels themselves have announced their own
death numerous times. It's not true though.
“Even though labels have given up
promoting their artists, the number of music
stations of all types has not really changed.
And even the latest research done by scared
experts shows that people still go to radic
first to discover new music. You got to hear
it somewhere before it goes in your iPod,
right? I'm just waiting for things to cycle
back around. They always do. Looks like
2010 to 2020 will be the decade of hookers

PIVOTAL EVENT 1985

Birth Of The Classic Rock Format

Others may have tinkered with the concept, but
Jacobs Media president Fred Jacobs is credited
with creating the classic rock format in 1985.
Recognizing the burgeoning power of baby

boomers and the music that galvanized them,

the consultant was also armed with research
from his days as director of FM radio research
at ABC and a programming stint at rocker
WRIF/Detroit.

The first classic rock beta station Jacobs
created, with the help of programmer Tom
Bender (now senior VP/GM of Greater Media
Interactive), was KRQX-AM/Dallas in 1983.
Later in ‘85, Jacobs signed its first FM sta-
tion, WMMQ/Lansing, Mich. From there, the

format spread to Kansas City, Washington,
Los Angeles, Detroit and, eventually, most
U.S. markets.

Looking back on classic rock’s 20th anniver-
sary in ‘05, Jacobs said, “There were two out-
side events that helped jump-start the format.
The first was the invention of the compact disc.
All of a sudden, boomers were marching into
record stores rebuying all of the great music they
grew up with. And it sounded better than ever.
The second event was the infamous ‘New Coke’
gaffe. As soon as Coca-Cola recognized they had
made a major mistake, they embraced the werd
‘classic,’ endorsing the term and helping to
embilazon it in popular culture.” —Mike Bovle

Jim Ryan

TRIBUTE

It is a rare ability to distinguish oneself'in a com-
petitive environment as someone who will do
whatever it takes to secure a loyal listener. One
PD and radio entrepreneur has managed to do

Jjust that, transforming a typically one-dimensional format into something

more accessible and identifiable across all demographics. When he sat at
the helm of AC WLTW/New York, Jim Ryan transformed what should

have been a dull station into an entertaining CHR /top
40 for adults.

After securing 38 No. 1 Arbitrons, Jim no longer had to
prove that he has raised the bar for the entire radio indus-
try. Jim was courageous in his song choices fron: the onset
of his career and executed events with a talent caliber and
volume comparable to that of his pop counterparts. He
played everything from Barry White to Linkin Park at
WLTW, while simultaneously building an indisputable
brand presence that transcends the typical boundaries of a
standard AC station without compromising its core.

What’s more was the unwavering dedication he has
had to his mission: When there was a research study
across the country that may not have required his pres-
ence, he still made sure that he was there, continuing to
evolve and develop the station and format that had been

and blow again. Hope | live that long.”
—Max Tolkoff, PD, KDLD & KDLE (Indie 103.1)/Los Angeles

his very essence.

—Anonymous

T/ 83 CONTINUED 2

New Rock Albums AOR Tracks ]gga
]

Boyz Il Men

DEPECHE MODE Songs Of Faith And Devotion =~ STONE TEMPLE PILOTS Plush
AC

CHR Contemporary Jazz RICHARD MARX
MARIAH CAREY Albums Now And Forever
Dreamiover NATALIE COLE Take A Look

Alternative
Country NAC Albums LIVE

VINCE GILL No Future In The Past DAVE KOZ Lucky Man Selling The Drama

AOR Albums
SOUL ASYLUM Grave Dancers Union

Urban
MEN AT LARGE So Alone

CHR
BOYZ Il MEN I'll Make Love To You
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INTRODUCING: IMAGE
& MARKETING

This issue R&R debuts a new weekly
column devoted to radio station
promotional activities. The Image &
Marketing page, written and compiled by
former RKO VP and promotions veteran
Harvey Mednick, will highlight specific
creative station promotions and discuss
useful ideas all stations can benefit from.
Plus a Dateline feature on forthcoming
events of interest, and much more.

Page 18
FM LICENSES: A
WHOLE NEW BALLGAME

As the FCC set the rules for Docket
80-90 FM drop-ins, it also radically
revised procedures for FM licenses. And
some of the FM drop-in rules raised
some ire as well.

SUCCESS IN RADIO:
WHAT DOES IT TAKE

Career strategist and author Dr. Adele
Scheele examines the backgrounds of
several successful radio executives to
isolate the recurring elements in Part | of
a three-part Management series.

Page 17
PEOPLE IN THE
NEWS THIS WEEK

e C.J Jones VP/GM at WXTU

¢ Tom Mierendorf VP/GM at WAWA &
WLUM

o Tim Lee Station Mgr./GSM at WAWA

o Bill McNuity GSM at WLUM

o Mark Zintel PD at WYNF

o Mike Fuszner PD at KKMi

e John Marks PD at KRPM

e Gary Rawn PD at KRSI & KJJO

o Al Wyntor PD at WSM

e Joel Grey PD at WENS

e Mel Diamond VP at SMN

e Bob Harrison President of Lowe
Broadcasting

e Jim Meltzer VP/GM, Bobby Hatfield
PD at WZKC

o Michael Hilber VP at Trans World

¢ Skip Broussard GSM at WQUE-AM
& FM

Page 8

Page 3, 4, 6
CRS: A POSITIVE
OUTLOOK

As Lon Helton begins an in-depth look
at the key Country Radio Seminar
sessions, he finds the country industry's
people in optimistic spirits. Aiso, the very
interesting results of the CRS’s
groundbreaking radio survey.

Page 40, 43

USA FOR AFRICA UPDATE

WMMR/Philadelphia raises $119,000 for
African relief, WWWS/Saginaw stages a
one-man 48-hour radiothon; and a
message to Black/Urban stations from
Walt Love. The “We Are The World”
record is now moving up on all four Back
Page charts.

Page 34, 44, 80

Newsstand Price $3.50
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17 RADIO SPINOFFS POSSIBLE

MALRITE SUES TO BLOCK SALE

H&W Buys KTNQ & KLVE;
Wolt To Manage Stations

H&W Communications has
announced plans to purchase
KLVE & KTNQ/Los Angeles
from K-LOVE Broadcasting
and Liberman Enterprises,
pending FCC approval. An of-
ficial price was not disclosed,
but industry sources place the
figure for the Hispanic-pro-
grammed combo at around $40
million.

The proposed transaction has
been clouded by a lawsuit filed
against the seller by Malrite
Communications Group, which
charges that the three Liber-

Cap Cities Set To Acquire
ABCIn $3.5 BI“IOI‘I Deal

The largest broadcast deal in
history was announced this
week when Capital Cities Com-
munications and ABC revealed
that the smaller company will
take over ABC for $3.5 billion.
While January 1 is the target
date for the merger, insiders
expect the complicated transac-
tion to take a year or more to
finaiize. The new entity will be
known as Capital Cities/ABC,
Inc.

The most dramatic impact on
the radio industry will be the
almost certain spinoff of nu-
merous radio properties in Los
Angeles, New York, Detroit,
Dallas, Houston, and possibly
Chicago. The two groups have a
combined total of 17 radio sta-
tions in those markets, and
many will have to be sold to
comply with the FCC’s one-to-a-

markef rule, which prohibits
new radio-TV combos, and its
duopoly rule, barring ownership
of more than one AM and one
FM in the same market.

CROOKS EXEC. VP

BROADCASTING’S BIGGEST DEAL GOES DOWN — Shown sign-
ing thelr merger agreement, valued at $3.5 billion, are {I-r seated)
ABC, Inc. Chairman/CEQ Leonard Goldenson and Capital Cities
Chairman/CEO Thomas Murphy; (I-r standing) ABC President/COO
Frederick Pierce and Cap Cities President/COO Daniel Burke.

“Grandfather”’
Questions
Although the situation is

Colombo President
As Blair Restructures
Rep Operation

In a major restructuring of its
radio rep operations, John Blair
& Co. has tapped Christal Radio
President Charlie Colombo to
become the next President of
Blair Radio. Prior to taking
over Christal in 1981, Colombo
was Exec. VP of Eastman Ra-
die.

Colombo replaces 27-year
Blair veteran John Boden, who
becomes Vice Chairman of the
Radio Representation Division,
which includes both Blair Radio
and Blair/RAR. Taking on the
additional title of Chairman of
the division is Jim Hilliard, Sr.
VP/Radio for John Blair & Co.
They are joined by the
division’s newly-appointed Ex-
ecutive VP, former Selcom,
Ine. President Barbara Crooks,

Simultaneously, Blair/RAR
President Jim O’Neill has mov-
ed to the parent company’s cor-

BLAIR/See Page 6

unclear, it’s possible that ABC
may also lose “grandfathe:
waivers that have allowed it to
own AM-FM-TV combos in Los
Angeles, New York, Detroit,
and Chicago. FCC observers
differed as to whether the ABC
grandfather status would be af-
fected.

Even if the new company
chooses to dump TV stations
and keep the largest possible
radio roster, at least six radio
properties would still have to be
divested (an AM and an FM
each in New York and Los An-

ABC/See Page 6

Hamilton Takes GM
Post At KOPA-AM & FM

KMBQ & KEEL/Shreveport
VP/GM Carl Hamilton has
resigned from Multimedia to
become General Manager at
First Media’s KOPA-AM &
FM/Phoenix. He replaces Gary
Guthrie, who remains as a con-
sultant to First Media.

First Media President Glenn
Potter told R&R, “Carl is a real
strong talent with a good back-
ground in programming and

HAMILTON/ See Page 6

World Radio Histo

Carl Hamilton

man brothers repudiated a
binding agreement it had to buy
the stations for $36 million. The
Los Angeles Times reported
that Malrite had submitted a
$100,000 check with a letter
promising to pay $35 million
cash for the stations and an ad-
ditional $1 million for the stu-
dio/office building and real es-
tate.

Also named as codefendant in
the suit was Washington-based
media attorney James Gam-
meon, who is accused of advising
the Libermans to abandon the
Malrite offer. In addition to
seeking $10 million in punitive
damages, Malrite intends to
block the sale of the stations to
H&W and force the seller to ful-
fill its purported original agree-
ment.

Neither Malrite nor the Liber-
mans-could be reached for com-
ment regarding the litigation,

H&W/See Page 6

Stevens
WYSP’s
[lew GM

Ken Stevens

Ken Stevens is the new GM at
Infinity Radio’s WYSP/Phila-
delphia. He joins the AOR sta-
tion from his dual post as Sham-
rock Communications VP/Pro-
gramming and VP/GM at the

' company’s WGRX/Baltimore.

Stevens succeeds former VP/
GM A. Richard Marks, who left
WYSP five weeks ago to head
newly-formed Rand Communi-
cations.

Infinity President Mel Kar-
mazin noted, “I am convinced
that under Ken's leadership,
WYSP will emerge as a leader
in the market and meet the high
expectations that Infinity has
for the station.”

STEVENS/See Page 6

PAPER ADDS:
A New Stand

Last week R&R spoke out
about the problem of paper
adds. This week, as promised,
we are providing the details of
our new policy on paper adds
(see Page 4). We applaud the
strong stand taken by the Gavin
Report this week, and urge all
frade publications concerned
about eliminating the damaging
practice of paper adds to formu-
late firm guidelines of their own
on the issue.
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Jon Robbins, Mimi Griswold
Ryt -\/O AL EVENTS 1986
TRI BUTE spent in Syracuse N.Y., I've had the experience

of working for and with nine PDs—on just two
stations. They've run the gamut from knowledge- Stern Lands First Affiliate
able leaders to disruptive control freaks. Infinity Broadcasting flipped a switch on Aug. 18, WMMR “Morning Zoo” meister John DeBella
Fortunately, one of them in particular provided me with 1986 and began piping New York radio antichrist ~ from the top of the ratings heap. Innovating a

the opportunity to make the most of my career. Jon Rob- Howard Stern into Philadelphia on new boundary-busting style of talk

bins not only set the example of what was expected from then-classic rock WYSP. Dismissing ‘ radio, Stern then proceeded to scose
the airstaff, but rather than being a taskmaster who told you the move as foolhardy, pundits ' dozens of affiliates, millions of listen-
what to do, he tried to provide you with the informaton claimad Philly would never embrace a ers and mountains of media coverage
to pursue what you wanted to achieve, while creating a suc- New York-based morning show while racking up record indecency
cessful station. Jon focused on a clear objective for the sta- Ly Hardly an overnight sensation on his , fines and swinging open syndication
ton and expected your creative involvement in the process. ’ first syndication affiliate, Stern took doors for countless other personalities

He delegated responsibility and trusted those assigned without micromanaging. four years to unseat entrenchec to follow.—Paul Heine
Knowing that | was interested in gaining experience in programming, he took
the ame to share insights along with the nuts and bolts of the

position. Rather than feel threatened by my ambiton, he en- Payola Rears Its Ugly Head ... Again
couraged it. He was as much a mentor as a manager. A great deal of time had passed since early-rock- ing, such majors as Capitol and MCA Recoras
As it turns out, lightning has struck twice, since I've ended "n’roll DJ Alan Freed’s reputatios was tarnished annouiced they were no longer using indies.
up working with Mimi Griswold at Galaxy Communi- by a payola scandal in the early ‘60s. However, Then-U.S. Attorney in New York Rudy Giulizni
Criswold cations for the past five years. Mimi is not only the hardest the word “payola” re-emerged in the early '80s faunched a federal grand jury investigation into
working, multitasking person I've worked alongside, but she as major labels tired of paying large sums of the practice. Several weeks later then-Sen. Al
also expects that if you have the drive and ability, you will be given ample oppor- money to independent record promoters for their ~ Gore, D-Tenn., announced he was launching a
tunity to apply those attributes. The characteristics that these two have in com- exclusive access to specific stations and their Senate probe. For all the bravado, neither
mon is that they treat others with respect and furnish a work environment that undue influence on those stations’ playlists. That ~ amourted to a full-blown indictment of pay-
allows people to accomplish personal and station goals. And that allows for the was fueled by a “promotional fee” the indies paid  for-play. Nearly 20 years later, then-New York
bonus of actually enjoying your job. Most of the time. stations annually. A suggested investigation into Attorney General Spitzer extracted multimiflion-
that relationship by the RIAA never materialized. dollar payola settlements from all four major-
—Dave Frisina, WTKW/Syracuse midday host/APD and WOUR/Utica, N.Y., On Feb. 24, 1986, NBC-TV journalist Brian label groups and several large broadcasters,

midday host Ross aired a report connecting indie promoters leading to sweeping reforms in how the indus-

Flashback

with organized crime, and payola again became  tries conducted business with one another (see

a national headline. As a result of Ross’ report-  page 88).—Mike Boyle

RADIO & RECORDS

Convention Memo

“| have been attending the R&R Convention since
1990, and there are many memories that come to
mind, but | distinctly recalrthe keynote address from
Gen. Norman Schwartzkopf as standing out above

In the I-ate "80s, the joke was that 'Ed Salamon’s pictur-e was in the trade ) the Others. SChwartZko f ta'kEd about the two

magazines almost every week, so if you wanted to be in, too, stand next to him. o 3 3

At this NAB dinner sponsored by United Stations, with guest speaker Mario lngr8d|en15 of |eader5hlp—strategy and character—but

Euomc:‘, mandy o'f t:\f:‘se sleate: shout:d Iout, “Wait, if we ;lllget nex,: to E:!,ﬂwe'll said character will a'ways take you farther. | made many notes that
e in the trades!” Thus, laughter and close proximity to Salamon. From left are H ] ”

Maggie Duggan, Steve Goldstein, Jay Meyer, Doris McVay and Mike McVay. day and refer baCk tO them Often' He was trU|y 'nsplrlng'

Seated, from left, are Bob Dunphy, Salamon and Charlie Cook. —Jon Zellner, senior VP of music programming, Sirius XM Radio

Country 1995 CHR/Rhythmic
JOHN MICHAEL MONTGOMERY | Swear TLC Waterfalls
AC
Rock EAGLES Love Will Keep Country
STONE TEMPLE PILOTS Us Alive DAVID LEE MURPHY Party Crowd
Interstate Love Song
Alternative Hot AC
NAC Albums SILVERCHAIR Tomorrow MARTIN PAGE In The House Of
EARL KLUGH Move Stone And Light <
CHR/Pop Z
Urban DIONNE FARRIS Rock §
BOYZ Il MEN I'll Make Love To You | Know COLLECTIVE SOUL December 4
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INSIDE:]

HANDS ACROSS HEADS DOWN
THE HOMESTRETCH

With just a few weeks left till the coast-
to-coast human chain takes place,
Harvey Mednick brings you up to date
on the current, optimistic state of the
project

Page 30

BLACK/URBAN RATINGS RACES
TO WATCH

Sean Ross analyzes the battles to come
in the spring book, while Walt Love

salutes YBPC honorees Skip Miller and
Tom Joyner.
Page 50 I

KING’S ROAD
TO SUCCESSFUL INTERVIEWS

In a guest News/Talk column, Larry King
offers a refreshing vantage point on what
constitutes a good interviewer,

Page 44

NEW ARTIST BREAKERS

Ken Barnes tallies the various formats’ l
records of breaking new artists in the
first quarter of 1986.

Page 31

IN THE NEWS THIS WEEK

® WMET now "“Male AC” WRXR

® Bill Coffey VP at KUSA

® NRBA approves NAB merger by close
vote

® Bob K GM at KING

® Charles Oliver Sr. VP at NAB

® Mike Dirkx OM at KiXl & KLTX;
KLTX aims for older demos

® Don Amez PD at WBYU

® John Piccillo OM at new AOR WBYR

® WZXR back to AOR as WEGR

® Judge rejects KHJ-TV sale plan

® Geffen bows promotion field force

® Rich Tamburro directs Manhattan
East Coast promotion

® Mike Shields VP/GM at WCFI

® Mark Stevens PD at WEAG

® WFMT debuts classical Beethoven
net

® Paddy Ramsay GSM at KONO &
KITY

® ABS buys KMGX for $4.2 million

® IRS rules may affect station buys

Page 3, 4, 6, 9

CELEBRATING SEVEN YEARS

Jhan Hiber’s Ratings and Research
Column celebrates its seventh
anniversary this week, with its author
looking back over that period’s
developments.

Page 18

Z-ROCK: A HARD
ROCK ORIGINAL

Steve Feinstein talks to SMN's John
Tyler and Robert Hall about their new
hard-rock younger-demo satellite
offering.

Page 40

NEXT WEEK IN R&R

A notable nostalgic tour in words and
pictures of the early days of record
promotibn, saluting pioneers Juggy
Gayles, Moe Preskell, and George
Furness.

Newsstand Price $5.00
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CHRISTIAN PRESIDENT

Saga Purchases
Josephson Group

Josephson Communications,
the radio group subsidiary of
Josephson International, Inc.,
has tentatively agreed to sell its
six stations to Saga Communi-
cations, an investor group com-
prised of nine-year Josephson

Communications Broadcast -

President Ed Christian and top
station/group management.
Terms were not disclosed, but
informed sources estimated the
deal at approximately $3¢.5
million, with financing secured
from New England-based ven-
ture capital and banking firms.

BUZIAK, LICATA DIVISION PRESIDENTS

RCA Resets Executive Tier

RCA/Ariola has substantially
changed its executive and
operating structure, with the
creation of three major in-
dependent divisions: RCA Rec-
ords US, RCA/A&M/Arista
Sales & Distribution, and RCA/
Ariola Records International.
Each of these has its own presi-
dent, reporting to RCA/Ariola
President/CEQO Elliot Geold-
man.

Bob Buziak has been named
President of RCA Records US,
and Sal Licata becomes Presi-
dent of RCA/A&M/Arista Sales
& Distribution. Buziak was
most recently President of his
own management firm. Licata

Donahue
Does KLOS
Mornings

& 7

Raechel Donghue

KIHS-AM & FM morning side-
kick/newsperson Raechel Don-
ahue will now compete against
former partner Rick Dees as
morning host at KLOS/Les
Angeles, replacing Shana.

KLOS PD Tim Kelly told
R&R, “We were looking to
broaden our morning show’s
appeal, and we decided that
now is the time to move before
someone else grabbed her.”

Donahue, who'l be joining
KLOS sports ad KABC-TV
personality Ted Dawson and
newsperson Chuck Moeshontz,
told R&R, “I really wanted to
get back into piaying music,
and KLOS made me a nice of-
fer. (KIIS VP) Gerry DeFran-

DONAHUE/See Page 9

was Exec. VP/GM of Arista.

Other executive changes see
the resignations of RCA/Ariola
Exec. VP/Operations Jose
Menendez, Division VP/USA &
Canada John Ford, and Red
Seal VP Tom Shepard.

Named VP/Chief Financial

Colombo
Blair Rep
President

' -
ol =

Charlie Colombo

Blair Radio President Charlie
Colombo has been elevated to
the new post of President of the
Radio Representation Division
of John Blair & Company. Col-
ombo will now oversee the com-
pany’s three individual radio
rep firms — Blair Radio, Torbet
Radio, and Select Radio Repre-
sentatives (formerly Selcom
and Blair/RAR). Colombo will
continue his present responsi-
bilities, pending a decision con-
cerning a successor for that

post.

As part of the changes, Bar-
bara Crooks, Exec. VP of the
Radio Representation Division,
remains in that position with the
expanded title of Exec. VP/Sta-
tion Development and Asst. To
the President.

Blair Radio Division Presi-
dent Jim Hilliard remarked,
“Charlie’s done an excellent job
for us and has succeeded in liv-
ing up to the well-deserved rep-
utation he’s earned throughout
the industry. Since our Novem-
ber acquisition of Torbet and
Selcom, Charlie's guidance and

COLOMBO/See Page 9

World Radio Histo

Officer of RCA/Ariola is Thom-
as Mclntyre, reporting to Elliot
Goldman. He was Staff VP/Op-
erations Analysis for the cor-
poration's consumer products
wnd entertainment businesses.
“rom 1972 to 1984, he served at
RCA Records, and left as Divi-
sion VP/Strategic Planning.

Presidents of RCA/Ariola
Records International (cover-
ing the company's overseas
operations, now to include
Canada) and the Red Seal clas-
sical division will be named in
due course.

Arista Records continues as
an independently operating part
of RCA/Ariola under President
Clive Davis, who reports to
Goldman.

Commented Goldman, ““The
primary objective is to set up
each of the five major areas of
operation of RCA/Ariola as a
separate profit center, and have
an organization in which the

. presidents of those units can

deal on an entrepreneurial and
independent basis to achieve a
variety of diverse strategic

RCA/See Page 6

Ed Christian

The six properties include
WKLH/Milwaukee, WYKO &
WSNY/Columbus, WNOR-AM
& FM/Norfolk, and WZKC/Re-
chester.

Christian. who will become
President and have voting con-
trol of the new company, told
R&R he had approached Jo-
sephson Chairman Marvin Jo-
sephson several weeks ago

SAGA/See Page 9

Jamieson
PolyGram
Exec. VP

Bob Jamieson has been nam-
ed Exec. VP/Marketing & Sales
at PolyGram. He was VP/Mar-
keting & Sales, Europe, for CBS
Records Imternational out of
Paris. In this newly created
post, Jamieson will oversee all
aspects of US-based marketing
and sales for the PolyGram
group of labels. The pramotion,
marketing, merchandising,
sales, video. and international
departments will report to him.

PolyGram President/CEO
Dick Asher commented. “Bob’s
knowledge of markets world-
wide is a valuable asset to our
total operations. We're thrilled
to have him at PolyGram.”

JAMIESON/ See Page 4

OLDIES CHANNEL LAUNCHED

Transtar Names
Fries President

Sunbelt Communications
Broadcast Division President/
COO Gary Fries has assumed
the President/COO duties of the
co-owned Transtar Radio Net-
work, which this week debuted
the “Oldies Channel” as the
newest format in the network’s
package of programming ser-
vices.

Reporting to Sunbelt Chair- |

man/CEQ C.T. Robinson, Fries
will continue overseeing the
Sunbelt radio properties, relo-
cating from Seattle to corporate
headquarters in Colorado
Springs. “It’s exciting to be tap-
ped from within your own com-
pany to move into this posi-
tion,” said Fries, who joined
Sunbelt in 1983. “The fantastic
growth of Transtar, with the
success of Format 41 and now
the addition of the Oldies Chan-
pel, has caused a need for this

Gary Fries

growth in management.”
Explaining the year-long
development of the Oldies
Channel, Transtar Exec. VP
Mike Harvey told R&R, “We
felt there was a need for a really
good, quality-produced, well-re-
searched oldies format. We'd
seen what research had done
with Format 41 and knew we
TRANSTAR/See Page 9
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“My first year with Sony
Music and first R&R
convention was 1992 in
L.A. The highlight: sitting
in the front row for the
Allman Brothers playin
acoustically at Club R&R.
it was Gregg, Dickey
Betts, Warren Haynes and
the late Allen Woody. Dickey said that
night, ‘We have never played many of
these songs acoustically, ever.’ It
remains the greatest musical event |
have ever been to. And the bonus was
that R&R provided all of us that
attended t?\e show with a CD of the

erformance. Among Allman Brothers
ans, that CD remains one of the rarest
and most treasured items.”

—Bob Mitchell, VP of promotion, Smith Music Group

S ectlves

Records to carts to CDs to hard drives. Digital is the single biggest inno-

Mitchell

er

vation, it opened up all kinds of possibilities. I think Andrew Economos
and Selector made one of the biggest impacts on radio progranuming,
My favorite promotion after all
these years is the Last Contest.
Artists with the most lasting i<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>