
Twitter makes radio 
personalities more 
accessible. But is the 
booming 
microblog- 
ging site 

here to 
stay or a digital 

shooting star? RADIO st RECORDS 
JUNE 5, 2009 NO. 1817 $6 50 www.RadioE ndRecords.com 

: Prep Ian Helps WJLB Top 
Detroit For First T me In PPM Era 

I ALEN r e Lessons To Learn From Stage 
And Screen 

EAL HA N G: Overleveraged Broad- 
casters Opt For Dent- For -Equity Trades 

THE SPIN: K'Jon Makes History- Making 
Long Jump To No.1 At Urban AC 

ADVERTISEMENT 

WE WERE 
BEFORE FM WAS COOL 

I believe a new breed of FM talkers 
will succeed by offering variations 
on talk lifestyle formats. 

- Eric Rhodes, Radio Ink 

WE AGREE AND SO DO OUR 52... 

MAKE THAT 53 FM AFFILIATES! 

DAVE 
WAMSEY 

LIVE WEEKDAYS 2- 5PM /ET 
24/7 Refeeds Available For Syndication, Call 1- 877 -410 -DAVE (3283) daverams3y.com 
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SAVE THE DATES: R &R CONVENTION 2009, SEPT. 23 -25 IN PHILADELPHIA 

RAR News Fuós 
MOVER 

Mason's The Walrus 
Morning personality Dave Mason is upped to 

PD of Broadcast Company of the Americas clas- 

sic hits XPRS (105.7 the Walrus)/San Diego. 

Veteran programmer /consultant Bob Harlow, 

who launched the sta- 

tion April 15, 2008, 

returns to the Oregon 

Coast but will continue 

to serve as MD by 

remote control. "The 

Walrus has really made 

amazing progress in its 

first year, which is very 

gratifying," Harlow says. -Kevin Carter 

Mason 

SHAKER 

Elektra Records Returns 
After a five -year absence, one of the industry's 

most iconic and admired labels, Elektra Records, 

has been resurrected. Elektra, which will operate 

as a free -standing label within Atlantic Records 

Group, is headed by two new co- presidents: 

Mike Caren, executive VP of A &R for Atlantic 

Records, and John Janick, founder /president of 

indie label Fueled by Ramen. 

"Elektra Records will mark its 60th 
anniversary in 2010, and it feels like the per- 

fect time to recapture and reignite the spirit 

which made the label a beacon of great music 

and eclectic artistry," Janick says. 

Concurrent with its relaunch, Elektra 

announced its first signings: Gnarls Barkley 

partner Cee -Lo, French electronic music duo 

J.U.S.T.I.C.E. and new U.K. dance sensation 

Little Boots. Elektra also just released the 

soundtrack to the HBO series "True Blood." 

-Kevin Carter 

DEALMAKER 

Beasley Slims Down Las 
Vegas Cluster 
In a series of frequency and format changes, 

Beasley Broadcasting has sold pieces of three 

stations in Las Vegas for $15.3 million. Silver 

State Communications is acquiring classic 

country KBET -AM along with the 104.3 sig- 

nal where Beasley country KCYE (Coyote 

Country) is currently heard. Beasley will move 

the country format and the KCYE calls to its 

102.7 frequency, currently home to CHR /top 

40 KFRH. Silver State is acquiring KFRH's 

format and calls, which it will move to the 

104.3 signal. Silver State is headed by presi- 

dent Edward Stolz II, GM of CHR /top 40 
KRCK /Palm Desert, Calif.- Jeffrey Yorke 

JUNE 5, 2009 

Will Microsoft's Zune Boost 
HD Radio? 
Radio broadcasters were practically giddy about 
Microsoft's next -generation portable media player - 
dubbed Zune HD -which includes HI) radio tech - 
nology.The first portable HD radio, scheduled to be 
on the market this fall, could be just the break the 
slow- to -be- adopted HD technology needs to crack 
the 1 million- consumer milestone. 

Since the launch of HD radio in 2005, nearly 
2,000 stations have transitioned to digital broadcasting and launched hundreds of HD 
side channels. Numerous electronics manufacturers have rolled out receivers for the home 
and car. To date, 13 auto brands have announced plans to include Hl) technology in 
current or future models, including BMW, Ford, Hyundai, Scion and Volvo. But con- 
sumer acceptance has lagged. 

The availability of a smaller HD radio chip needed to produce the new Zune HI) could 
lead to more portable devices incorporating the technology. Bob Struble, president /CEO of 
HD technology developer iBiquity Digital, says the HD Digital Radio Alliance will marshall 
resources to help market the new device. "We're still working and planning with Microsoft. 
Obviously this unit will be perfect for station events and giveaways. Our hope is we can coor- 
dinate with the industry some good promotional activity." -Katy Bachman and Mike Boyle 

How Effective Are The 'Radio Heard Here' Spots? 
The NAB, the RAB and the HD Digital Radio Alliance commissioned consumer polling 
group Rasmussen Pulse to gauge the effectiveness of its "Radio Heard Here" campaign. 

Rasmussen Pulse surveyed 5,000 random people and compared the responses of those 
who heard the pro -radio spos with those who did not. 

STATEMENT 
HEARD DID NOT 
SPOTS HEAR DIFFERENCE 

Radio is doing a good job embracing technology. 94% 84% 

Radio does a good job satisfying my needs. 93% 85% 

11.9% 

9.4% 

I hear unique local personalities on the radio. 93% 81% 14.8% 

I enjoy discovering new artists on the radio. 

I enjoy discovering new songs on the radio. 

83% 71% 16.9% 

74% 16.2% 

Conyers Holds Debate On Royalties 
More than 300 recording artists, radio executives, politicians and 

members of the public packed the Wayne State University Law Center 

Auditorium June 2 in Detroit to hear both sides of the debate over the 

Performance Rights Act. The event, billed as "Awareness for Fairness" 

and arranged by House Judiciary Committee chairman John Conyers, a 

Democrat from Detroit, included several of Motown's most famous hit - 

makers, such as Martha Reeves, Dionne Warwick, Supremes member 

Mary Wilson and soul singer Sam Moore, along with current hip -hop 

act Rhymefest. All appeared on a panel in favor of the proposed legis- 

lation that would levy fees on broadcasters for airing artists' recordings. Radio One syndicat- 
ed host the Rev. Al Sharpton addressed how the legislation would hurt minority broadcast- 

ers. Executives from Radio One, Clear Channel, CBS Radio and Greater Media attended but 
didn't speak, fearing the venue wouldn't be friendly or fair to them, according to a source. 

Meanwhile, the NAB reported that 214 House members have signed on to its Local Radio 

Freedom Act, a nonbinding resolution that opposes the Performance Rights Act. That's four 
short of the 218 majority in the House and is intended to send a message to House leader- 

ship that there's strong opposition to the measure. Broadcasters are also taking the battle 
to the airwaves: The NAB has created a "Don't Tax That Dial" competition encouraging sta- 
tions to produce and air their own 30- second spots opposing the act.- Jeffrey Yorke 

Conyers 

ON THE WEB 

Talk Stations Bloom On FM 

Two music FMs have flipped to spoken - 
word formats while a third has switched 
from talk to sports. Cox Radio flips rhyth- 
mic KPWT /San Antonio to talk anchored 
by the company's syndicated hosts Neal 
Boortz and Clark Howard, teamed with 
talent from other syndicators. 

Millennium Radio Group converts 
talk WXKW /Millville, NJ., to sports as 

WENJ -FM carrying the locally produced 
"Sports Bash With Mike Gill" and ESPN 
Radio programming. 

Citadel follows the trend, flipping 
active rock WKLQ /Grand Rapids to 
sports asWBBL (see Street Talk, page 14). 

-Mike Stern 

Survey Upholds Radio's 
Role In Music Discovery 
Despite the widespread availability of 
new music on the Internet, 7631 of 
Americans say they still enjoy using radio 
to discover new songs while 74% say it 

helps them discover new artists, according 
to a nationwide survey of 5,001) random 
people conducted by Rasmussen Pulse. 

Ninety-eight percent say they like that 
they can hear radio wherever they go; 94% 
say they find interesting news, traffic, 
weather and other information on the 
radio; and 88% are aware that radio is 

available on mobile phones, MP3 players 
and other devices.The study also measured 
perceptions of the Radio Heard Here 
campaign (see chart, left). -Kenn Peterson 

In Nevada, A New 
Category On The Rise 
Nevada's Elko Broadcasting has turned to 
a new category to help shore up lacklus- 
ter revenue: brothel advertising. "Hi, this 
is Victoria from Sue's Fantasy Club. 
Children are back in school and the roads 
are icy. Slow down in school zones," is the 
copy for one of five 15- second public 
service- oriented spots airing on Elko 
adult hits KLKO (Jack -FM) /Elko. The 
spots conclude with the brothel's address 

and URL. `Brothels are legal here and 
they have been on [the air] for about four 
months," station president /CEO Paul 

Gardner says. JeffreyYorke 

NEWS UPDATES AROUND THE CLOCK: 
www.RadioandRecords.com 

24/7 NEWS ONLINE @ www.RadioandRecords.com 3 

www.americanradiohistory.com

www.americanradiohistory.com


VISIT R &R'S RELAUNCHED WEB SITE: RADIOANDRECORDS.COM 

Arbitron Misses Ethnic 
Benchmarks 
As hard as it says it is working to restore 

credibility to its struggling electronic ratings 

system,Arbitron continues to make misstep 

after misstep. In the latest PPM snafu, the 

company missed several ethnic benchmarks 
in its April ratings reports -not a good sign 

for a company under FCC scrutiny and 
under attack by minority groups that claim 

the PPM undercounts minorities. 
Arbitron's Designated Delivery Index 

among blacks I8 -34 is 70+ in months 1 -6 

of the service, 75+ in months 7 -12 and 811+ 

in year two. In Los Angeles, where the serv- 

ice was commercialized last September, the 

1)DI for blacks 18 -34 was 64 in April. In 

Detroit, where 21.8° o of the 12+ population 

is black, it was only 59. Detroit converted to 

the PPM in December.The average nation- 
al DDI for blacks 18 -34 in April was 83. 

DDI is defined as sample size for a given 

demo divided by the target sample size for 

the demo. 
Ethnic demo targets weren't Arbitron's 

only missed benclunark in April. In the "other 
18 -34" demo, San Francisco scored a DDI of 
68. San Jose (74), Los Angeles (76) and 

Chicago (79) each registered DDIs signifi- 

cantly lower than the monthly average of 89. 

Arbitron says that in the months ahead 
it "anticipates that the 1)1)I for persons 18- 

34 will be close to 85" The company is 

counting on its plan to increase cell - 
phone -only sampling to 10% of the sam- 
ple by July and 15% by December. 

Meanwhile, the 
company announced 
May 29 that its board 
of directors has elect- 
ed Philip Guarascio as 

nonexecutive chair- 
man of the board, 

replacing Stephen B. 
Guarascio Morris. Guarascio, 

67, has served on Arbitron's board of direc- 
tors since 2001, as chairman or member of 
several committees. -Mike Boy /c 

Arbitron Appoints New 
Communications VP 
On the heels of last month's exit of senior 

VP of press and investor relations Thom 
Mocarsky, a 26 -year company veteran, 

Arbitron recruits Deirdre Blackwood as sen- 

ior VP of corporate communications, 

reporting to executive VP /chief marketing 

officer Alton Adams. She was most recently 

VP of corporate communications and in- 

vestor relations with TerraStar Networks, a 

Reston, Va. -based satellite- terrestrial tele- 

communications company. Blackwood's 

appointment is part of a management 

shakeup at Arbitron under recently named 

president /CEO Michael Skarzynski. 

-Keviii Peterson 

Business Briefing rey 
Yorke 

FCC Extends Comment 
Period On Sirius XM 
Channel Leasing 
For a third time, the FCC has extend- 
ed the deadline -now to June 29 -to 
develop a plan for Sirius XM to trim 
two dozen of its channels for leasing 

to a separate entity. The channels are 

to be used for public service program- 
ming and target .tnderserved segments 
of the national radio audience. 

The first deadline was last fall, then 
it was extended :o Feb. 27 and then 
to May 29. The FCC reports that 
during the period, commenters 
"raised a number of additional con- 
cerns and proposed a range of models 
to implement the leasing condition." 
The commissior's Media Bureau 
"anticipates commission action on the 
implementation guidelines in the very 
near future, and thus this brief exten- 
sion is appropriate," the agency said in 

making the extension announcement. 

FCC Slaps Former WBCE 
Owner With Fine 
The audio division at the FCC's 
Enforcement Bureau has ruled that 
Jim Baggett of Jacksonville will have 

to pay a fine of $7,000 for letting the 

license at WBCE -AM /Wickliffe, Ky., 

expire before going into foreclosure 

in 2004. 
The FCC originally issued a fine in 

January 2007, and the current licensee, 

David Courtney, filed a request for 

cancellation or reduction of the pro- 
posed fine.The FCC contends that the 

renewal application for the current 
WBCE -AM license term should have 

been filed April 1, 2004, four months 
prior to its Aug. 1 expiration. Courtney 
bought the station at an auction after 

Baggett defaulted on the loan he took 
to acquire WBCE.The FCC has deter- 
mined that the license fine is Baggett's 

and says he hasn't provided the corn- 
mission any proof of financial hardship, 

such as tax returns, to justify canceling 

or reducing the fine. 

Tidbits 
Arbitron shareholders of record as of 
June 15 will get a 10 cent dividend 
for the current quarter on or about 
July 1 ... Air America Media has cre- 
ated AAM Network Sales, an in- 
house sales division, ending its rela- 
tionship with Westwood One, which 
formerly handled the national sales 

for the network. 

Transactions at a Glance 
Davidson Media Station's WCVG -AM /Covington, Ky., to TMH Media Group for $450,000 
... Bay Broadcasting's WBPC -FM /Ebro, Fla., to Beach Radio Inc. for $400,000 ... 
Marathon Media Group's KLPW- FM /Elsberry, Mo., along with its construction permits for 
new FMs in Wheatland and Cuba, Mo., to Broadcast Management for $344,000 ... 
Pataphysical Broadcasting Foundation's KBDH -FM /San Ardo, Calif., to KCBX Inc. for 
$250,000 ... Legend Communications of Wyoming's construction permit for KHRW- 

FM / Rauchester and KYTS- FM/Ten Sleep, Wyo., to Global News Consultants for a $200,000 
promissory note ... L.M. Communications of Kentucky's construction permit for a new FM 

in Westwood, Ky., to Serge Martin Enterprises for $110,000... Jackman Holding's con- 

struction permit for WTTT -FM /Stratford, N.H., to Silver Fish Broadcasting for $100,000. 

Deal of the Week 
KCYE -FM /Las Vegas and KBET -AM /Winchester, Nev. (Las Vegas) 

PRICE: $15.3 million TERMS: Asset sale for cash 

BUYER: Silver State Broadcasting, headed by president /CEO Edward Stolz ll. Phone: 

916 -367 -8021. It owns one other station. This represents its entry into this market. 

SELLER: Beasley Broadcast Group, headed by chairman /CEO George Beasley. Phone: 

239 -263 -5000 

FORMAT: Country; country BROKER: Michael J. Bergner of Bergner & Co. 

COMMENT: Beasley Broadcast Group's KCYE -FM /Las Vegas and KBET- AM/Winchester, 

Nev., to Silver State Broadcasting for $15.3 million, payable in cash at closing with a $1 

million escrow deposit. Deal also includes certain intellectual property of KFRH -FM/ 

Boulder City, Nev. 

2009 Deals to Date 
Dollars to Date: 
Dollars This Quarter: 
Stations Traded This Year: 

Stations Traded This Quarter: 

$117,724,350 
$71,933,004 

243 
88 

(Last Year: $472,488,454) 

(Last Year $135,967,988) 

(Last Year: 331) 

(Last Year: 179) 
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THE BLACK EYED PEAS' 
"BOOM BOOM POW" LEAD 
CHR/TOP 40 -WHERE NEW 
SINGLE "I GOTTA FEELING" 
RANKS AS NEW AND ACTIVE - 
AND RHYTHMIC FOR A THIRD 
WEEK. THE ACT'S NEW ALBUM, 
"THE E.N.D.," STREETS JUNE 9. 

c v e n s ISSUE #1817. JUNE 5, 2D09 

RAR 

FORMAT 

CHR /TOP 40 

RHYTHMIC 

URBAN 

URBAN AC 

SMOOTH JAZZ 

GOSPEL 

CHRISTIAN AC 

CHRISTIAN CHR 

CHRISTIAN ROCK 

SOFT AC /INSPIRATIONAL 

COUNTRY 

AC 

HOT AC 

ALTERNATIVE 

ACTIVE ROCK 

ROCK 

TRIPLE A 

Page Title/Mist 

BRAD PAISLEY TOPS 
COUNTRY FOR A SECOND 

ISSUE WITH "THEN," HIS 
L.th NO.1 AND THE FIRS 

FROM "AMERICAN 
SATURDAY NIGHT," DUE 

JUNE 30. A YEAR AGO THIS 
WEEK, PAISLEY REIGNED 
\MTH "I'M STILL A GUY." 

The Black Eyed Peas / 

Boom Boom Pow 

The Black Eyed Peas / 

Boom Boom Pow 

Jeremih / 

Birthday Sex 

K'Jon / 
On The Ocean 

Jackiem Joyner / 
I'm Waiting For You 

Hezekiah Walker & LFC / 

Souled Out 

Matthew West / 
The Motions 

Remedy Drive / 
All Along 

Run Kid Run / 

Set The Dial 

Bebo Norman / 

The Only Hope 

Brad Paisley / 

Then 

Taylor Swift / 

Love Story 

The Fray / 

You Found Me 

Green Day / 
Know Your Enemy 

Green Day / 
Know Your Enemy 

Papa Roach / 
Lifeline 

Dave Matthews Band / 

Funny The Way It Is 

FEATURES 
8 FOLLOW THE LEADERS 

Twitter makes radio personalities more 
accessible. But is the booming 
micro logging site here to s-ay or a 

digital shooting star? 

lO BEYOND THE HEADLINES 
Several broadcast groups that have 
=alien on tough times have opted for 
debt -for -equity trades. 

42 THE BACK PAGE 
Randy Thomas, the first woman to 
announce the Academy Awards, on 
what it takes to succeed as a voice - 
over a -tist. 

DEPARTMENTS 
MANAGEMENT /MARKETING /SALES 
Ratings alone won't cut it. Talent must 
sell themselves and the station to 
prospective clients, WABC /New York 
night host Curtis Sliwa says. 

12 NEWS /TALK /SPORTS 
Ruth Otero's tips about delivering one - 
person stage shows also apply to talk 
radio hosts. Plus: Why comedy doesn't 
Flay a larger role in talk radio. 

14 STREET TALK 
Riviera Broadcast Group, already 
undergoing financial restructuring, 
makes major budget -related personnel 
cats in Phoenix and Las Vegas. 

16 BIG SHOTS 
Nashvi le -based syndicated hosts Big D 

& Bubba wel:ome "Dancing With the 
Stars" contender Chuck Wicks back to 
his day job. 

17 THE SPIN 
K'Jon makes the largest jump to No. 1 

for an artist's debut track in the Nielsen 
BDS -based Urban AC chart's history. 

'We've got to revisit 
those clients who 
have been screwed 
and had their 
eyeballs plucked 
out before by radio 
salespeople and be 
so sweet that we'd 
give them a diabetic 
insulin shock. p.11 

COLUMNS 
18 CHR /Top 40 
20 Rhythmic 
22 Urban 
26 Christian 
30 Country 

32 AC /Hot AC 

35 Rock 

38 Triple A 

Radio ar d116cords is published weekly, except the last week of December and the first week of January. Subscription 

are available for $325.00 per year (plus applicable sale: tax) in the United States, $330.00 in Canada and Meni@A 

and 56ÚO overseas U.S. funds only from Radio& Reords Inc. PO Box North Hollywood, alifornia 9l 15 $4 Y 6 

9338. Aneuel subscription plan includes the weekly eewgtaper plus two R &R Directories issues and other special pub- 

lications tgunds are prorated based on the actual valueof issues received prior to cancellation. Nonrefundable quar- 

terly ratesaeailable. All reasonable care taken but no responsibility assumed for unsolicited material. R &R reserves 

all rights ie material accepted for publication. All letters addressed to RON or its Editors will be assumed intended for 

publicatbe eproduction and may therefore be used for his xurpose. Letters may be edited for space and clarity and 

may appe.r n the electronic versions of R &R. The write- assumes all liability regarding the content of the letter and 

its public icn in R &R. Nothing maybe reproduced in wlole or in part without written permission from the Publisher. 

e 200411. Nielsen Company 

POSTMASTER: Send address changes to R &R, PO Box16555, North Hollywood, California 91615 -9338 

Under Caraiian Publication Mail Agreement No. 877859 return undeliverable Canadian addresses to DHL Global 

Mail, 74% Bath Road Unit 2, Mississauga, ON L4T 1L2 

What's 
New 
This 

Week 
Online 

WWW.RADIOANDRECORDS.COM: 

June 8 

The NAB 

Education 

Foundation's 

Celebration of 

Service to 

America awards 

ceremony takes 

place in 

Washington. 
Bookmark 

Radioand- 
Records.com 
for coverage 

D 
June 9 

Phase 1 spring 

A-bitrends con- 

tinue to roll with 

Louisville, 

Austin, Eaton 

Rouge, New 

Orleans and San 

Antonio in 

today's batch. 
Click on 

Ratings 

June 10 

Connect yourself 

with the whole 

industry: Get 

listed in the 

R &R Directory. 
Click on R &R 

Directory 

DD 
June 11 

The Country 

Music Assn. 

Music Festival 

opens in 

Nashville and 

runs through 

June 14. 

Click on the 
country format 
page for 
coverage 

June 12 

Discover tomor- 

row's hits today 

with HitPredictor. 
Click on 

Charts 
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WHO WILL BE THIS YEAR'S 

R&R INDUSTRY ACHIEVEMENT 

AWARD NOMINEES? 

ME 

MIN II 
1 MM. II 
111 II 

i OM 111 
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MN 
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2009 R &R INDUSTRY 

ACHIEVEMENT AWARDS 

Here's your chance to celebrate excellence in the radio and record industries! We are now accepting 
nominations for the radio stations and radio and record executives who exemplify the highest 
standards of quality, knowledge, service and success. Your nominations will help our awards committee 
determine the final nominee list in each category. After the final nominees are determined, qualified 
R &R magazine subscribers will receive detailed information on the voting process. 

Winners will be announced at the R &R Convention in Philadelphia, September 23 -25, 2009 

Nominations Will Be Accepted 
In These Formats: 

AC /Hot AC 

Active Rock 

Alternative 

CHR/Top 40 

Christian 

Classic Rock 

Country 

Gospel 

Mix Show 

Oldies /Classic Hits 

Rhythmic 

Smooth Jazz 

Urban 

Urban AC 

Requirements: 

Nominations will only be accepted online at 

www.radioandrecords.00117/COnventions/nominations.asp 

Nominations should be based on the highest standards of 

quality, knowledge, service and success. 

Any U.S.- licensed station is eligible for nomination. 

The eligibility period is June 1, 2008 to May 31, 2009. 

You may nominate yourself. your co- workers, your own 

station, and your own company. 

Only one entry per person will be accepted. 

All responses will be held in the strictest confidence. 

Deadline for submissions is June 12, 2009. 

Categories For National And Format -Specific 
Awards Will Include: 

Station of the Year: Markets 1 -15* 

Station of the Year: Markets 16 -50 

Station of the Year: Markets 51 -100 

Station of the Year: Markets 101+ 

Operations Manager /Program Director of the Year 

Music Director of the Year 

Personality or Show of the Year 

Major Label of the Year 

Independent Label of the Year 

Label Promotion Executive of the Year 

Independent Promotion Executive of the Year 

Radio Group Executive of the Year 

Radio Programming Executive of the Year 

Market Manager /General Manager of the Year 

Marketing /Promotion Director of the Year 

Syndicated Personality of the Year 

Radio Industry Executive of the Year 

The 

Complete 

List of Categories 

Available 

Online 

* Market size breakouts may vary by format. 

Nominations will only be accepted online from June 8 -12, 2009. 

www.radioandrecords.com /conventions /nominations.asp 

Deadline for submissions is June 12, 2009! 

Register for the R &R Convention and get hotel information at: 

www.radioandrecords.com/conventions 
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TWITTER makes radio personalities 
more accessible. But is the booming 
microblogging site here to stay or 
a digital shooting star? 

FOLLOW 
THE 

LEADERS 
By Alexandra Cahill 

Microblogging Web site Twitter.com, despite its youth, has 

exploded in popularity as the communication tool of the 
moment. Frequent, succinct updates from its users are 

boosting the profiles of some celebrities (Ashton 
Kutcher, Demi Moore) while provoking the ire of oth- 
ers (Kanye West).The site's reach extends far beyond the 
entertainment realm, boldly going where no social net- 
working site has gone before. NASA astronaut Mike 
Massimino documented his second space shuttle flight to the 
Hubble Space Telescope (twitter.com /astro_mike). On Capitol 
Hill, members of Congress exchange messages with each other 
and their constituents.TweetCongress.org extols the benefits of 
"transparent government" by tracking tweets that politicians 
send and encouraging voters to follow their state representatives. 

for Facebook, 54.6 million for MySpace and 
43.1 million for Blogger. 

But that isn't stopping radio from using 
the medium to its benefit. Greater 
Media Interactive senior VP /GM 
Torn Bender has had a Twitter 
account for six months but consid- 
ers himself more of a follower than 

a contributor. He calls the site 

"another tool that cuts through the 
digital noise to get noticed." But he 

notes that it creates "more of an instant 
relationship between people rather than 

businesses." Bender estimates that approxi- 
mately two- thirds of Greater Media stations 

have Facebook and Twitter accounts. 
Mark Mason, VP of digital media for CBS 

Radio /New York, says that virtually all CBS sta- 

tions are using Twitter and Facebook along with 
the other major social networking tools. It's still 

a work in progress in New York, Mason says, but 
the technology is here to stay. News and sports 

stations have already started using the site to let 

followers know about developing and breaking 
news stories. 

Some CBS Radio personalities who tweet 
include Stryker, the 3 p.m. -7 p.m. jock at 

CHR /top 40 KLSX (AMP Radio 97.1) /Los 
Angeles (twitter.com /tedstryker) and Gene 
"Bean" Baxter, morning show co -host at alterna- 
tive sister KROQ (twitter.com /clydetombaugh). 
Mason says that personalities taking a personal and 

humorous approach to tweeting is an exciting and 
promising trend. "It provides the impetus for lis- 

teners to follow us," he says. 

When fans read details about radio people's 
lives, "our persona:ities forni a tighter bond 

Radio has also quickly adopted the technology, 
which is making personalities more accessible to 
listeners by creating an instant connection 
through real -time messages that run a maximum 
of 140 characters. For example, tweets from Clear 
Channel CHR /top 40 KIIS /Los Angeles morn- 
ing man Ryan Seacrest (twitter.com /ryanseacrest) 

and country WSIX /Nashville afternoon duo Big 
D & Bubba (twitter.com /bigdandbubba) -both 
syndicated by Premiere Radio Networks give 

listeners a window into personalities' daily activi- 

ties and an opportunity to interact with them. 
While Twitter detractors complain about the 

banality of those brief messages, enthusiasts are no 

doubt delighted to find out that Seacrest took his 

parents to see "Star Trek" or that Big D enjoyed 
listening to Metallica's "One" with his 8- year -old, 
who recognized the track from "Guitar Hero." 

Radio Tweets Along 
The site that engineer Jack Dorsey co- founded 
with entrepreneurs Evan Williams and Biz Stone 
in 2006 lags behind Facebook, MySpace and 
Blogger in terms of unique visits per month, 
according to Nielsen Online data for April 2009. 

As of that date,Twitter's unique audience of 17.1 

million was still far smaller than the 71.3 million 

'For 
teenagers, 
social 
networking 
sites are like 
n ightclubs. 
When a 
nightclub 
becomes too 
popular or the 
uncool kids 
start showing 
up the cool 
kids are out 
of there.' 

-Jeffrey Cole 
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with their most loyal listeners," 
he says. "Whether it's a goofy 

note like what topping they 
had on their pizza at lunch or 
what movie they're going to 

over the weekend, it's a more 
`inside baseball' look into their 
lives, and we see strong evidence that 
our audience is interested in knowing 
more about the personalities they listen to." 

Mason adds that CBS Radio's base of 
followers, friends and fans has grown steadily as 

the broadcaster has started promoting Twitter 
more heavily on -air and online. 

Stryker, who also has a new gig as a. VH1 

"Charm School" dean and a large MySpace fol- 

lowing, has been tweeting since last November. 
"I decided to jump on it because being on radio 

in this day and age you really have to stay ahead 

of the curve," he says. 

Since he's inundated with responses from his 

10,000 -plus followers every time he tweets, 

Stryker is discriminating about what he posts. "I 

try not to say, `I'm brushing my teeth,' `I had 

Cap'n Crunch' or `I'm driving to work,' " he says. 

"If I really have nothing to say, I'm not going to 

put anything on there just to do it" 
Clear Channel CHR /top 40 WHTZ (Z100) 

morning personality Elvis Duran (twitter 
.com /elvisduran) has just started using Twitter 
in conjunction with his Premiere- syndicated 
morning program and appreciates the fact that 
it puts the show's cast on the same level as its 

listeners. In a relatively short time, he has also 

amassed more than 10,000 followers. 
"It makes us easily accessible as friends who 

happen to have a radio show as well," Duran says. 

"It was only recently that we discovered that you 

can use it as a very powerful marketing tool. We 

were just having fun with it and not doing any- 

thing to publicize or market our show, but just to 

have regular conversations with regular people. 

We try not to use it as celebrities do." 

Duran or a show producer will tweet a ques- 
tion like "Would you date a guy who still lives 

at home with his parents even though he's in his 

20s ?" to spark debate just before the topic is 

introduced on the show. "You don't really dig as 

deep into a topic or issue on Twitter," Duran says. 

"It's more of an instantaneous [exchange of 
ideas]. I think people use MySpace or Facebook 
to forge more intimate relationships, and I'm not 
looking to do that" 

Duran says his show has no particular Twitter 

strategy. "It's light, fresh, to- the -point headlines," 

he says. "Since we don't try to use it that much 

as a marketing tool it's more of a grass -roots just - 
being- accessible- but - not- too -accessible tool." 

Avoiding Sour Notes 
A recent Nielsen Online study titled "Twitter 
Quitters Post Roadblock to Long -Term 

Growth" revealed that more than 60% of users 

don't return to the site the following month, 
whereas the retention rate for MySpace and 
Facebook is nearly 70 %. Fred Jacobs, president of 
media consultancy Jacobs Media, believes that 

'There's an 
immediacy/ 
impulse 
factor to 
Twitter that 
is in sync 
with the 
fast -paced, 
multitask 
pace the 
world has 
become.' 

-Fred Jacobs 

Twitter fails to engage and 

retain many users because its 

novelty quickly wears off. 

"The secret to enjoying 
Twitter is not the number of 

people you follow, but the qual- 
ity of the people you follow," 

Jacobs says. "If you're following the 
wrong people, the experience isn't as 

enjoyable, you'll get frustrated quickly, and 

that's probably why ... many Twitter users don't 
return the second month." 

Mason's experience supports Jacobs' theory. 

"After giving it a spin I concluded that I really 

don't have enough spare time to do this during 
the course of the day myself, but I know lots of 
people who seem to be obsessed with it," Mason 

says. He started following political figures and 

people in the news, but got discouraged when it 

became clear that it was "some press aide tweet- 
ing out the latest bit of positive spin." 

Mason also doesn't want to spend more time 

communicating after dealing with the crush of e- 

mails and conference calls at work. He prefers to 

keep in touch with people through instant mes- 

saging and the telephone. 

Another potential drawback is that a brand or 

personality might end up annoying followers, 

Jacobs says, which can be damaging. Its possible for 

radio hosts to share too much information about 

their personal lives. "One of my favorite words is 

`mystique,' and in this day and age, it's hard to have 

any," Stryker says. "I think it's just enough [accessi- 

bility on Twitter]." In addition, there's no guaran- 

tee that followers will ever see their messages, espe- 

cially in the time frame that works for a station. 

"Every business -including radio stations -is 
struggling with the challenge of being relevant 

and welcome in the Twittersphere," Bender says. 

He becomes concerned when a message is corn- 

ing from a set of call letters and not directly from 

someone at the station being personal with him. 

"Hype doesn't work in social networking; it 

hacks people off." 

When used as intended, "Twitter gives the 

Average Joe a seat at the table and a pass into the 

lives of their friends and favorite stars or brands," 

Jacobs says. He cites Oprah Winfrey as an exam- 

ple. "You can respond directly to her and ask her 
a question instead of just screaming at the televi- 

sion. Consumers love to look behind the 
curtain, and Twitter allows that to 

happen with big stars." 

Perhaps even more 
appealing is how the site 

lets users skip media 

outlets and get the 
latest story on a 

celebrity directly 
from the subject of 
the news. "The 
ability to bypass the 

media is one of the 
more attractive ele- 

ments for celebrities 
and the people who fol- 

low them," Jacobs says. 

"Plus, on Twitter, you gain some 

insights into the stars that interest you, even if 
they aren't always very articulate or interesting." 

Stations eager to engage and retain followers 

must provide entertaining and interesting tweets 

that offer benefits, not advertisements,Jacobs says. 

"There's a very fine, but important line here: If 
one is perceived as an advertiser on Twitter, their 
days will be numbered. Growing the base, keep- 

ing followers happy and being an effective tweet- 
er comes from being entertaining and maintain- 
ing a broad focus :' 

According to Jacobs, as a real -time medium, 
Twitter is most effective when it's used to remind 

followers about something that's happening rela- 

tively soon, like a $1,000 giveaway in 10 minutes, 

not a promotion that is scheduled for the next day 

or the weekend. "There's an immediacy /impulse 
factor to Twitter that is in sync with the fast- paced, 

multitask pace the world has become." 

Going Out With A Bang ... Or A 
Twitter? 
Twitter's growth during the last 13 months has 

been dramatic, jumping from 1.2 million unique 

visitors in April 2008 to its April 2009 audience 

of 17 million -plus. But the site's long -term suc- 

cess could be limited by low retention rates and 

its simple interface. Facebook and MySpace fans 

who enjoy posting photos and taking quizzes may 

find Twitter has limited appeal. 

Radio executives like Bender aren't sure 

whether Twitter will have the same longevity as 

its competitors regardless of its benefits to 

stations. "While the growth has 

been explosive, it's unclear to 

me whether it's here to 

stay or if it will be a dig- 

ital shooting star," he 

says. Duran thinks 
that a lot of his lis- 

teners are still in the 

dark about the lat- 

est trend in social 

networking: "Every 
time we bring up 

Twitter on the show, a 

lot of text messages 

come in asking, `What is 

Twitter ?' There are a lot of 
people who still don't know 
what it is. But at least they are texting." 

Mason says, "We certainly saw Facebook eclipse 

MySpace as the coolest place to hang.This is a very 

dynamic and changing space where folks will flock 

to whatever's the latest and coolest thing." 

He shares a quote from Jeffrey Cole, director 

of the Center for the Digital Future at the 

University of Southern California's Annenberg 

School for Communication, to explain how 

social networking enthusiasts move from site to 

site. Cole says an older site "still draws its share of 
people. Just not the coolest ones anymore. One 
thing we have seen for a while is that for 

teenagers, social networking sites are like night- 

clubs.When a nightclub becomes too popular or 

the uncool kids start showing up, the cool kids 

are out of there." lAR 
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R &R BEYOND THE HEADLINES 

Equity For Debt: How Some Radio Operators 
Save Their Stations By Jeffrey Yorke 

'What we 
didn't see was 
the size and 
depth of the 
down -draft. 
It was truly 
astounding. 
Sales slipped 
and then 
they slipped 
even greater.' 

-Glen Serafin 

Debt is as American as mom and apple pie. 

Borrowing money to build an empire has been 
the entrepreneurial way since the beginning of 
modern -day business practices. 

With positive cash How, meeting debt obliga- 
tions isn't a problem. But when revenue slows to 

a trickle, as it has for some broadcasters, it's often 
time to take advantage of the equity the business 
has built. 

However, traditional methods of raising capital 
-such as splitting offa piece of the business, sell- 
ing it and using the proceeds to lower debt and 
fund day -to -day operations until revenue improves 

-are often not possible when revenue is signif- 
icantly down and station values have plummet- 
ed. And it's often hard to find a buyer in this eco- 
nomic environment, even it an operator is 

willing to sell a property at discount. 
Rather than selling, a recent trend is trading a sta- 

tion or group's debt in exchange for equity in the 
properties. New partners take varying stakes -usu- 
ally a controlling share of the company. While it 

often leaves the previous stakeholders with a tat- 
tered ego, it can mean keeping most of the opera- 
tion intact rather than broken into pieces and sold. 

Perhaps the biggest recent example on the 
national landscape was the June 1 bankruptcy fil- 
ing by General Motors. It forced the automaker to 

come to terms with its bond holders, shareholders 
and unions along with the federal government, 
which conunitted billions of dollars to a reorgan- 
ized company and took as much as 7( )% of what is 

being called "Goverment Motors" 
Two radio companies Nassau Broadcasting of 

Princeton, NJ., and Riviera Broadcasting of Las 

Vegas -have recently undergone similar debt -for- 
equity swaps and filed their proposed change of 
ownership papers with the FCC. 

Nassau, the 52- station privately held group 
built by chairman Louis Mercatanti Jr., owns or 
operates stations in New Jersey, Pennsylvania, 
Maine, New Hampshire,Vermont, Massachusetts 
and Maryland.The company will swap out about 
$160 million in debt for equity with its new part- 
ners, Goldman Sachs of New York and Du Lac 

Trust of South Bend, Ind. 

"Anyone who was paying attention could see the 
dark clouds on the horizon 18 months ago," says 

Glen Serafin, a Nassau board member and president 
of Serafin Bros., a Tampa -based media brokerage 
company. "Officially, by government statistics, the 
recession started in December 2007.You knew it was 

coming. Anyone who was smart did something 
about it.We did. But what we didn't see was the size 

and depth of the down- draft. It was truly astound- 
lug. Sales slipped and then they slipped even greaten..' 

Nassau's investors will own 83% of the re- 
structured company with the remainder owned 
by certain existing equity holders and members 
of Nassau's senior management. 

Goldman Sachs, along with finance bank CIT 
reached a similar deal in late May with Riviera 
Broadcasting, giving the new investors control of 
the company pending FCC approval, expected 
in about 90 days. 

Riviera owns and operates alternative KEDJ 
(the Edge) and rhythmic KKFR /Phoenix and 
gold- leaning alternative KVGS (Area 107.9) and 
smooth jazz KOAS (the Oasis) /Las Vegas. 

Debt -for -equity swaps are more attractive to 
troubled broadcasters than more drastic measures, 
such as selling at fire -sale prices or free-falling 
into Chapter 7 bankruptcy, where operations are 
shuttered, broken into pieces and sold off, as was 

the case last November with Interep. 
"Then you've fractured the company and 

probably alienated the management team and you 
have devalued your assets the stations," says 

Serafin, a broker since 1985. On the other hand, 
chapter 11 of the bankruptcy code means the 

company has a fighting chance to survive, partic- 
ularly with a solid, prearranged agreement. 

Serafin also points out that the old- fashioned 

bankruptcy of lenders reclaiming assets isn't as ben- 
eficial as in the past due to plunuaeting station val- 

ues and a shortage of buyers. Most banks don't want 

to be left to run a group of stations. 

There are some investors, however, eager to get 

into radio. Lindemann Capital says it's interested 
in acquiring troubled loans from broadcasters, 
loaning money to operators or buying radio 

properties, according to the fund's Eran 

Schreiber. The company doesn't own any radio 
properties but it once funded the 22- station 

Mega Communications, which handed off its last 

station, the profitable regional Mexican WLCC 
(La Ley) /Tampa last November to the Minority 
Media and Telecommunications Council. /AR 

Total Recall 
1 a: The faculty of remembering station call letters with 
complete clarity and in detail from seeing your station decal. 
b: The result is improved ratings and station revenue. 
c: Generating Total Recall begins by calling Communication 
Graphics today and placing your station's sticker order. Two 
convenient locations: Earth and Mars. 

Decals Labels Magnets Signs 

::Communication 
:::.Graphics Inc 
THE DECAL COMPANY 
(800) 331-4438 www.cgilink.com 
www.mostexcellentdecals.com 

e 2009 Communication Graphics 
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'Ratings 
alone don't 
guarantee 
sales. 
Everyone 
has got to 
get out into 
the field 
and sell.' 

-Curtis Sliwa 

MANAGEMENT / MARKETING / SALES 

Ratings alone won't cut it. Talent must sell themselves and the 
station to prospective clients 

Sales: The Grease 
For Radio's Engine 
Curtis Sliwa 
curtis@wabcradio.com 

had the pleasure of sitting in on the panel discussion about devel- . oping talent March 13 at the R &R Talk Radio Seminar in Marina 
IDel Rey, Calif. Before it began I noticed that John Salley, the for- 
mer NBA all -star who hosts Fox Sports' "The Best Damn Sports 
Show Period," was one of the panelists.We had grown up just a few 
blocks from one another in the Canarsie section of Brooklyn. 

When it was Salley's turn to speak, he discussed how his previous job in radio, 
hosting "The John Salley Block Party" on the former KKBT (100.3 the 
Beat) /Los Angeles, required that he come in each morning for one month to 
simulate doing a complete show before the station would put him on the air. 
He did it off the cuff and said it was a true challenge.As he was talking, I thought 
to myself that his afternoons should have been spent with sales: going out with 
account execs, making client visits, meeting advertisers, sitting down and mak- 
ing cold calls with the sales staff. Salley is a grade -A celebrity whose mere pres- 
ence on a visit, meeting or a call might have sealed a sale. Then it would be up 
to him and the sales team to work it, nourish it and keep it. After all, this is 
commercial radio. You can probably bet that no one demanded that he take 
this action -or told him that it was part of the job. 

Us Vs. Them 
I have made my bones in talk radio at WABC 
(770 AM) /New York for 18 years. When I was 

first hired in 1991, the programming department 
went out of its way to point out the great divide 
at the station. And even though we worked just 
a few feet away from sales, there was a chasm cre- 
ated for me. "Stay away from those vipers, those 
snake -oil salesmen," programming warned me. 
"They'll exploit you. Make sure you run every- 
thing by us. They cannot be trusted." My orien- 
tation made me feel that the enemy wasn't the 
competition but rather our sales force. They 
would clog up my time on the air with endless 
commercials. My so- called talent would never be 
able to emerge. I looked to my peers, some of the 
biggest in the talk radio industry, and I noticed 
they treated salespeople like shit. The PD was 
constantly battling the GM trying to protect us 
from the never -ending demands of sales.We were 
the best, and sales was holding us back. 

Some might think that was an exception to the 
rule. But I've spent almost two decades in talk 

radio in New York and have traveled to stations 
across the country promoting the Guardian 

Angels for the past 30 years, and I've experienced 
this same attitude in almost all markets. 

My epiphany came years later when I stop- 
ped at the desk of my future wife, saleswoman 
Mary Galda. She was distraught: One of my col- 
leagues had botched a live read for one of her 
biggest clients, and he had acted like he was 
doing her a favor by even reading it. She had no 
responses to some pre- records, and program- 
ming wouldn't help in tweaking and rerecord- 
ing it for the client's benefit. Another host was 
a schnorrer and wanted to be paid to go to a 

store opening. Mary then exploded in rage -she 
told me her sales paycheck was mostly based on 
commissions; she put in 10- and 12 -hour days 
to keep the business going and generate new 
business; sometimes she spent a weekend at an 
advertiser's event. And after all that, program- 
ming gave no respect, gratitude or cooperation. 

Mary was dead on. Sales was and is the grease 
to the station's engine.That was the moment that 
bonded me to the talk radio business. I'm not the 
most well- informed, brightest or funniest talk 
show host. But I work hard at what I do and, most 
important, I ani sales- driven -an earner. 

Give Value To Advertisers 
The talk radio business is in danger of dying. 
When the new jocks come onboard and are 
given a microphone, they're not talent- they're 
prospects who must earn their radio credentials. 
Part of that must be their ability to work with 
sales and sell themselves as a personality and the 
station as a whole. Ratings alone don't guarantee 
sales. Everyone has got to get out into the field 
and sell. And if the old -school, grumpy vests can't 
take an attitudinal readjustment toward sales and 
selling in general, let them go work for satellite 
radio or NPR. 

We have to give value to the advertisers. Other 
suitors from new media are making love to them 
right in front of us. But we've got something to 
offer that they don't have: personalities and pro- 
motions. We've got to revisit those clients who 
have been screwed and had their eyeballs 

plucked out before by radio salespeople and be 
so sweet that we'd give them a diabetic insulin 

shock. We've got to smother with extra value 
those clients who are throwing nickels around 
like manhole covers in this economy. 

I will go to almost any length- attend events, 
communions, bar mitzvahs, weddings, barbecues. 
I'll walk in unexpectedly on clients, surprise them 
and, most important, listen to what they need. It's 

not always about what we need. The day will 
come when their ad agency says, "Don't adver- 
tise with that station, it's not your demographic." 
And the client will say, as I have experienced, 
"No, they're more that just a radio station.They're 
our partners" 

It's like "Braveheart" out there. It's got to be 
"us" and "we" with sales. No longer will "I" and 
"me" work. Each day, management lends nie their 
microphone and takes it back at the end of the 
program. And as I constantly remind myself, this 
is commercial radio. Rs! 

Guardian Angels founder Curtis Sliwa hosts 9 p.m.- 
midnight on Citadel talk 11ABC /.A'ewYork. 
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NEWS / TALK / SPORTS 

Lessons to learn from stage and screen 

Storytellers, Not 
Satire, For Talk Radio 

Mike Stern 
MStern@RadioandRecords.com 

is the nightmare every talk host has: There's no one else in the stu- 
dio, no callers on the phone and you can't think of another com- 
pelling thing to say. While there are few other jobs where some ver- 
sion of this frightful scenario exists, creating and performing a 

one- person stage show is one of them. Ruth Otero, who has writ- 
ten and performed three critically acclaimed one -woman shows, 

teaches workshops to help would -be performers learn how to find the right story 
to tell and how to tell the truth in fun and unique ways. Her tips about creat- 
ing and delivering one -person stage shows are also applicable to talk radio hosts. 

"It takes a commitment to have your own 

voice and really say what you feel, especially if it's 

not what other people necessarily think," Otero 
says. "It's exciting and terrifying to put yourself 
out there, but you have to. The audience knows 
when someone is really being themselves." 

Key to finding that voice is determining what 

message to communicate.As Otero explains, if the 

topics discussed aren't interesting to the host, they 

won't be to listeners. "Don't try to be what you 

think people want you to be or what you think 

would be cool. Focus on what comes from you 

and what you want to explore." 
Once a talent finds his or her voice, Otero's 

next suggestion is to be specific. While it may 

seem counterintuitive. the more specific a per - 

former is when sharing an experience, the more 

people will relate to it. People may agree with 

'Shocking 
content should 
be founded 
in some sort 
of truth or 
purpose. If you 
are just being 
disrespectful, 
it sounds 
empty and 
lame. -Ruth Otero 

generalities, but generalities speak to 

"Being Tess specific is vanilla..she says. "You're not 

.aving .ni'. thin, o i,in,tl. 

no one. 

Taboo Topics, Strong 
Relationships 
A writing teacher mice challenged Otero to "be 

willing to write the forbidden." Much like early 

tans of Howard Stern would say the host had the 

ability to articulate things they were thinking but 

afraid to say, Otero says a willingness to discuss 

taboo subject matter will grab a crowd's attention. 

She draws a line, however, at shocking for 

shock's sake. "If you are just being disrespectful, 

Every Well Runs Dry 
Ruth Otero shares tips on beating writer's block. 

Don't be afraid of a blank page. Remember that when you start writing, 

the material won't feel as genius as it does in your brain. Just keep going. 

Start with an idea, then free -associate, making a list of words that 

come to mind when you think about the topic. Try to relate each word 

to the original topic. 

Write a list of 10 things you would love to write about or five things 

you're dying to say- things you want to tell someone but wouldn't tell 

them in real life. 

Go to other shows for inspiration. "I go b learn and be inspired," she 

says. "I find I really learn a lot about what to avoid from the bad ones." 

BRINGING THE NEWS TO YOUR STATION 
FROM WHERE IT HAPPENS 

Alex Stone 
United States /Mexico Border 

TRUSTED. CREDIBLE. COMPLETE. 

t 

irl 

Another reason to become an affiliate. Contact mary.mccarthy @citcomm.com or jon.wilson @citcomm.com 
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it sounds empty and lame." she says. 

"Shocking content should be found- 
ed in some sort of truth or purpose." 
That way, the audience is more likely 

to relate to the content, and anyone 
who doesn't like it will have a harder 
time arguing against it. "If someone is 

telling the truth, then it's simply a mat- 
ter of taste" 

Regardless of the topic, don't set 

boundaries, Otero says. "Go where it's 

scary to go," she says. Don't write 
thinking that your mother is in the 
audience or worrying about who you 
are going to offend. "It's really just a 

matter of having the commitment itntent to 
put your balls on the line and say 

what's compelling. Sometimes you 
even have to be willing to make 
yourself look bad" 

An ad for 'Dancing With My Demons; 
one of Ruth Otero's three critically 

acclaimed one -woman shows. 

While pushing boundaries can lead 

to an angry audience, Otero finds such 

a reaction vindicating: "When people 
love it and hate it is when it's most 
exciting.That's when you've hit a nerve. 

That's when you've been successful" 

Another counterintuitive lesson 

Otero teaches is to avoid feeling that 
everything has to be a masterpiece. 
The desire to be great often keeps 
people frozen. "It's about letting go of 
being perfect. It's really about being 
there at that time" She adds, "If babies 
were born when we had the house 
ready, every woman would have a 

two -year gestation period." 
Instead, she stresses being honest with 

the audience. "As long as I've done my 

work, they will be engaged. Its when I 

pretend to be more than I am that it's 

Why comedy doesn't play a larger role in talk radio 

Make 'Em Laugh? 
Humor, and more specifically political satire, 

have been playing a growing role in mass 

media, according to Jeffrey P. Jones, a pro- 

fessor in the Department of Communication 

and Theater Arts at Old Dominion 

University in Norfolk, Va., and the author of 

"Satire TV: Politics and Comedy in the Post - 

Network Era" and "Entertaining Politics: 

New Political Television and Civic Culture." 

Jones says the emergence of Bill 

Maher's "Politically Incorrect" on Comedy 

Central and Dennis Miller's HBO show in 

the '90s made satire a large part of the 

political discourse in America. "These 

shows opened up a space for political talk 

in ways the Sunday- morning pundit 

shows [such as "Face the Nation" on CBS 

and "Meet the Press" on NBC] didn't 
allow for. Audiences who are turned off by 

insider politics have the chance to feel 

more engaged." 

During George W. Bush's presidency, 

Jones says the trend expanded with not 
only the emergence of Comedy Central's 

"The Daily Show With Jon Stewart" and 

"The Colbert Report" but also more direct 

criticisms like the network's series "That's 
My Bush" and "Lil Bush," which aired 

during the president's second term. "Both 

of those shows were brutal satires airing 

while the man was sitting in office," he 

says. "That's unprecedented." 

The trend toward political satire hasn't 

reached talk radio possibly due to the 

dominance of conservative 

hosts. Since satire is best 

when it criticizes people in 

power, Republicans were 

left with little to attack 

while they controlled the 

White House for eight 

years. It may also be the overall partisan- 

ship of talk- conservative and progres- 

sive -that stops radio from embracing 

satire, as most successful satirists are will- 

ing to skewer both sides. 

Jones also contends that satire is more 

effective when it speaks to a majority of 

the population, while most talk radio 

hosts address a minority of the audience. 

"Rush Limbaugh is not making an appeal 

'It's just a matter of 
having the commitment 
to put your balls on the 
line and say what's 
compelling. Sometimes 
you even have to be 
willing to make yourself 
look bad.' -Ruth Otero 

going to fill apart and people are going to see right through 
me "That's because, unlike another similar discipline-stand- 
up comedy -a one -person show is a relationship much like 

a talk host has with his or her audience. "People who attend 
one -person shows are voyeurs," she says. "For them it's a 

chance to hear how another human being views life." 

Otero notes another clear difference between a one -per- 
son show and stand -up comedy: "The main goal of stand- 
up comedy is to make people laugh. A one -person show 
has a story arc where the characters start in one place and 
end up somewhere different, somehow changed" RRR 

to the majority. He 

claims to be speaking 

for the real, hardwork- 

ing Americans whose 

voice isn't heard. That 

is, in essence, crafting a 

minority." 

With Democrats holding power in the 

White House and Congress, the time 

seems right for the traditionally more con- 

servative- leaning medium to embrace this 

opportunity. "Let's face it- Democrats are 

going to do some stupid stuff," Jones 

says. "But it may take a more moderate 

brand of conservative to make radio satire 

work, because red meat is what sells for 

the far right. " -MS 

DALLAS - SALT LAKE CITY - TULSA - HOUSTON 

TOLEDO - PORTLAND - RENO - TYLER - SPOKANE 
ROANOKE - OKLAHOMA CITY - MONROE - GRAND RAPIDS 

Stations in these markets and other stations across the country, 
are MAKING MONEY & GAINING NEW LISTENERS with 

TOM GRESHAM'S GUN TALK! 

Gunlalk RESERVE YOUR MARKET 
Call Skip (719) 579 -6676 
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RAR STREET TALK 

Formats You'll 
Flip Over 

Greensboro lost its third urban AC station and 

gained a second CHR/top 40 in the process, as Clear 

Channel flushed the format on urban AC WMKS (Kiss 

105.7) and jumped into the pop end of the pool as 

105.7 Hit Music Now. The move pits WMKS squarely 

against Dick Broadcasting's longtime format domina- 

tor, WKZL. The station is now rolling through a revolu- 

tionary "10,000 in a row" concept, but we're betting 

we'll see some "Premium" air talent pop up soon. 

Citadel made a big change in Grand Rapids, flip- 

ping longtime active rock mainstay WKLQ to sports 

as WBBL (the Ball 107.3) . .. get it? Ball? Sports? 

Now, the good news: We have been told that no 

jobs were lost as a result of the flip. Former WKLQ 

PD Michael Grey tells ST that "all staff will be re- 

deployed internally," including himself, who will 

team with new WBBL PD Bret Bakita to host local 

morning sports show "The Starting Line," leading 

into a day of syndicated sports programming, 

including Dan Patrick and Jim Rome. 

The Mayflower Frequency Moving Vans have 

arrived at Clear Channel hot AC KOSO (B93.1) /Mo- 

desto, Calif., to help the station change frequencies, 

from 93.1 to 92.9. PD Angie Good says, "Another 

Clear Channel station in Susanville needed some 

elbow room, so as to not bump heads, we are moving 

to the left." When asked how she would best alert her 

listeners about the move, Good replied, "We're right 

next door ... I'm sure we'll bleed through." Stay 

tuned for the announcement of who will be moving 

into the still -warm 93.1 spot. 

TIMELINE 
lo 
YEARS AGO 

Giant Records recruits Bob Catania as 

head of promotion. Alan Oda assumes 

the PD post at KZZO /Sacramento. 

Bruce Walker joins DreamWorks Records as GM of 

its urban music division. 

20 
YEARS AGO 

Veteran rock 

programmer 

Dave Logan 

captures WNEW -FM /New 

York PD crown. Ken 

Lane accepts director of 

national singles promotion 

position at newly created 

SBK Records. WXDJ /Miami taps Shirley 

Maldanado to be its new PD. 

30 
YEARS AGO 

Classical WFMT /Chicago signs on as 

first radio " Superstation." Tony 

Berardini promoted to PD at AOR 

WBCN /Boston. AOR KGB /San Diego wins legal 

rights to chicken costume for its station mascot. 

- Compiled by Michael D. Vogel 

(mvogel@rad ioandrecords.com) 

permanent Riviera 
Riviera Broadcast Group, already undergoing finan- 

cial restructuring, has made some major budget - 

related personnel cuts in Phoenix and Las Vegas. 

Among the missing: Bruce St. James. 

longtime PD of rhythmic KKFR 

(Power 98.3) and alternative KEDJ (the 

Edge 103.9) /Phoenix, and Duncan 

Payton, who exits as OM /PD of 

smooth jazz KOAS (105.7 the Oasis) 

and alternative KVGS (Area 107.9) /Las 

Vegas. KKFR APD Karlie Hustle .und 

Quick Hits 

RIV 

Vacations Awarded 
KEDJ AI'L) Tim Virgin have been upped to PD of 

their respective stations. 

At least six other Riviera /Phoenix employees were 

downsized, including Edge night jock 

Dave Morris; Melissa "the Midnight 

Mamacita," longtime host of KKFR's 

"Lights Out Phoenix" show; program- 

ming assistant Marla Young; sales assistant/ 

receptionist Stacey Roy; chief engineer 

Ben Overbaugh; and an accounting 

department employee. 

IERA 
BROADCAST GROUP 

Shrinkage, Riviera -style. 

After a 20 -year run with Emmis in a variety of roles, Dave 

Newcomer has left his post as senior VP /CFO of the company's 

radio division, telling ST he's chosen to leave to "explore other 

opportunities." He can be reached at dnewcomer@indy.rr.com. 

In the latest ongoing personnel changes at Magic urban KDAY 

(93.5 the Beat) /Los Angeles, the syndicated "Steve Harvey 

Morning Show" has ended its run at the station, replaced by the 

music- intensive "Morning Beat." Harvey's departure under- 

scores the station's move away from imported programming: 

Just a year ago, KDAY was running syndicated shows in every 

daypart except middays. Now, the only syndicated shows left on 

the station are "The Michael Baisden Show" in afternoons and 

"The Keith Sweat Hotel" in overnights. 

Boston media icon Tom 

Doyle, a longtime cast 

member of "The Loren & 

Wally Morning Show" on 

Greater Media classic hits 

WROR /Boston (pronounced 

locally as "W- Ah- Oh -Ah "), 

has, after 15 years with the 

station, been judged as 

ready as he'll ever be to co- 

captain his very own show. 

To that end, Doyle is moving 

to the far more civilized 

hours of afternoon drive, 

where he will team with 

Julie Devereaux for what is being billed as "Boston's first -ever 

morning show spinoff into afternoon drive." Say hello to "Doyle 

& Devereaux," driving you home (and crazy, in that order) every 

afternoon from 3 p.m. to 7 p.m. 

Radio One urban WHTA (Hot 107.9) /Atlanta now has a 

prime midday opening as Rashan Ali exits after seven years. 

Ali was hired in 2002 as a member of "The A- Team" morning 

show, winning the gig over 500 other applicants. The show 

was disbanded in August 2008 to make room for Syndication 

One's "Rickey Smiley Morning Show," and Ali moved to mid - 

days. That shift is currently being filled by the rotating wheel 

of random personalities while the search for a permanent 

replacement gets under way. 

Midday personality Tara Dublin has become a budget -cut casualty 

at Entercom alternative KNRK (94/7 FM) /Portland, Ore., exiting 

after nearly five years 

with the station. 

Station manager /PD 

Mark Hamilton tells 

ST the midday shift will 

now be music- inten- 

sive. Reach Dublin at 

taradublin @gmail.com. 

Entercom hot AC 

WMYX /Milwaukee 

has a new morning 

co -host: Market 

native Elizabeth Kay 

joins Kidd O'Shea and the Morning Mix. She replaces longtime 

co -host Jane Matenaer, who left the company last month after 

25 years. No stranger to the Mix audience, Kay has filled in with 

O'Shea periodically during the past two years. 

She's an adult; he's still a Kidd. 

The Paul & Young Ron radio empire just doubled in size with 

the addition of two new affiliates: Clear Channel classic rock sis- 

ters WAIL (Sun 99.5) /Key West, Fla., and WFKZ (Sun 

103.1) /Key Largo, Fla. They join flagship WBGG (Big 

105.9) /Miami and affiliate WKGR (the Gater 98.7) /West Palm 

Beach -both Clear Channel classic rockers. 

Condolences 
We were saddened to learn that leg- 

endary promo pro Don Anti died May 23. 

He lived in Custer, Wash., and had been 

recovering from several small strokes he 

suffered a few months ago.Anti is survived 

by his wife, Marie.Throughout a career that 

spanned almost 50 years, Anti worked as 

MD of KFWB /Los Angeles in the mid -'60s 

and had been a longtime promotion part- 

ner with Tony Muscolo; together, they held 

the famed "Anti -Muscolo Conventions." 

He later went to work for indie promot- 
er Jeff McClusky & Associates. 

Industry vet Craig Erickson of the 

Trapman Co., a longtime partner with 

the BDS Radio service, died last week 

at his home in Florida. He was 61. 

The entire R &R family sends our 

thoughts and love to one of our own: 

R &R news editor Julie Gidlow, whose 

grandmother, Mildred "Mia" Tannenbaum, 

died May 29 at 95. 
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BIG SHOTS 

Compiled by Christa Titus 
CTitus @RadioandRecords.com 

C Lv 

A Fine Pair 
Atlantic artist Sean Paul is setting up his 
new album "Imperial Blaze" (due Aug. 18) 

with first single "So Fine." Emmis 
rhythmic WQHT (Hot 97) /New York 3 

p.m. -7 p.m. personality Angie Martinez is 

one of the station's staffers who got a 

preview of the track. 

Education = Equality 
The Rev. Al Sharpton, who hosts a namesake show on 
Syndication One's news /talk network, addressed the 
crowd at the Close the Gap in Education rally in 

Washington, where he announced that the rally will 
make stops in five other cities. 

Above Par 
Fox Sports Radio host Steve Czaban played a few holes 

against LPGA golfer Morgan Pressel at the Keswick Club 
near Charlottesville, Va., during the Mac McDonald 

Everyday Shop and Cafe Children's Golf Classic. The 
exhibition tournament raises funds for pediatric 

oncology research at the University of Virginia 
Children's Hospital. 

PAY TO THE 
ORDER Of: 

Ct'rtLOt-IELP 

1EN 1tiJUSF,NU F,NO )(X/100 

,_cnn_L_ CHILI) 

DOLLARS 

Back Home 
"Dancing With the 
Stars" contender 
Chuck Wicks 
(center) has 

returned to his day 
job: hitmaking 
artist. (Current 
single "Man of the 
House" is No. 27 on 

the Country chart.) 
Welcoming him back 

to familiar turf are 
Clear Channel 
country WSIX (Big 
98) /Nashville -based 
syndicated hosts Big 

D (left) and Bubba. 

1 Saving Lives 
Eleven Seven act Buckcherry presented a 

$10,000 check to nonprofit organization 

Childhelp, which aids child abuse victims, before 

a special concert performance at the Fillmore 

New York at Irving Plaza. In the back, from left: 

Eleven Seven director of marketing Sam Alpert 

and GM Frank Woodworth. From left: Tenth 

Street Entertainment VP of integrated 

marketing Josh Klemme, Buckcherry singer 

Josh Todd and guitarist Keith Nelson, Childhelp 

VP of corporate relations Sarah Rodriguez, 

Buckcherry guitarist Stevie D. and bassist 

Jimmy Ashhurst, Tenth Street Entertainment 

director of tour marketing Brad Friess, Eleven 

Seven Music Group COO Lisa Van Zuidam and 

Buckcherry drummer Xavier Muriel. 

Hoedown Goes 
Hollywood 

Actor /director Kevin 

Costner (right) and his 

band Modern West 

were among the 

sizable lineup at the 

27th annual 
Downtown Hoedown 
in Detroit, hosted by 

CBS Radio country 
WYCD (99.5). Joining 

in the fun were 

Rodney Atkins (left), 
one of the event's 

headliners, and WYCD 

PD Tim Roberts. 
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Needs Fulfilled 
Brian Courtney 

Wilson's "All I Need" 
has been a consistent 
fixture on the Gospel 

chart, roosting at No. 

17 in its eighth week. 

Among his stops on a 

nationwide promo 
push was a visit with 
Loretta Pettit, PD/MD 
of Clear Channel's 

gospel WYLD- 
AM /New Orleans. 
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RERSPIN 
SPOTLIGHT 

mats 
The gateway to music formats, the week in charts and airplay data. 

First Mates 
With the coronation of 

On the Ocean," K'Jon 

becomes the sixth male 

artist this decade to 

reign in his first Urban 

AC appearance. Here is 

Gourdin a look at the males 

since 2000 to captain 

tracks to No. l on their maiden format voyages. 

Artist, Title, Date Reached No. 1 

K'Jon, "On the Ocean," June 5, 2009 
Noel Gourdin, ''The River," July 25, 2008 

Marvin Sapp, "Never Would Have Made It," 

July 18, 2008 
Robin Thicke, "Lost Without U," Jan. 26, 2007 

Kern, "Love Cafte," Oct. 17, 2003 

Carl Thomas, " Wish," May 5, 2000 

Linkin Park 

/ 
\ 7!1 -7 

Park's Place 
Collecting a 13th top five Alternative entry, 

Linkin Park claims the third -best sum of top 

five hits in the chart's 20 -year history. Two 

acts listed below could soon add to their 

totals: Green Day, whose "21 Guns" fires 39- 

28, and Incubus, which pushes 10 -8 with 

"Black Heart Inertia." Additional fun fact: 

Each of the Red Hot Chili Peppers' 11 top five 

hits has reachec No. 1. 

Total Top Five Titles, Artist 
16, Green Day 

16, U2 

13, Linkin Park 

12, Foo Fighters 

12, the Smashing Pumpkins 

11, R.E.M. 

11, Red Hot Chili Peppers 

10, Bush 

s, ncu us 

UNE 5, 2009 

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George 

K'JOn's 'Ocean' -Front Property 
Detroit native K Jon ¡Ails his first 

Urban AC No. 1, as "On the 
Ocean" (Universal Republic) 
sails 5 -1 with Most Increased 
Plays (up 251). The ascent marks 

the largest jump to No. 1 for an 

artist's debut track in the Nielsen 

BDS -based chart's history, best- 

ing Alicia Keys' 4 -1 vault with 
"Fallin'," the first of her format - 
record eight chart -toppers, in 

2001. K Jon is the first male to 

reach the summit with his first Urban AC chart entry since Noel 
Gourdin carried the similarly themed "The River" to No. 1 last year 

(see Spin Spotlight, left). 

At the chart's opposite end, Heavy D draws his first Urban AC ink 

since "Got Me Waiting," credited to Heavy D & the Boyz, in 1994, as 

"No Matter What" debuts at No. 40. The bow grants the Jackson, 

Miss. -based Malaco label its first pair of simultaneous charting titles 

as "Close to You" by BeBe & CeCe Winans lifts 3(I -28. 

Dylan Freewheels 
Into Top 10 

Bob Dylan earns his third top 10 in 

four visits to the Triple A tally, as 

"Beyond Here Lies Nothin' " 

(Columbia) nudges 11 -10. The iconic 

American songwriter previously 

reached the top bracket with "Things 

Have Changed" (No. 2, 2000) and 

"Someday Baby" (No. 3, 2006). 

U2 holds at the chart's runner -up 

position for a 10th week with 

"Magnificent" (Interscope), extend- 

ing the format mark far lonc_est stay 

at No. 2 without reaching the covet- 

ed top spot. U2 shouldn't give up 

hope, however, of landing a poten- 

tial record- extending 11th format 

leader: The previous holder of the 

mark for most weeks waiting at No. 

2, "Sleepwalker" by the Wallflowers, 

finally reached No. 1 in January 

2001 after 13 weeks in second place. 

Swift, Strait 
Surge 
Crossover queen Taylor Swift scores 

her eighth Country top 10, just 30 

months after her first ( "Tim 
McGraw," December 2006), as "You 
Belong With Me" (Big Machine) 
shoots 13- 10.The song's new rank 
marks the quickest accumulation of 
eight top lOs by a female artist since 

Wynonna (21 months, 1992 -93). 
Following up his record 44th 

Country No. 1, "River of Love," 

George Strait roars in at No. 34 with 
Hot Shot Debut accolades for "Living 

for the Night" (MCA Nashville).The 
song extends his Nielsen BDS -era rec- 

ord (dating to January 1990) for most 

top 40 hits on the chart to 64 (ahead 

of runner -up Alan Jackson's 57 in 

that span). "Living" previews Strait's 

next set, "Twang," due this fall. 

Idols Inundate Pop, Adult 
In the wake of the eighth- season finale of 

"American Idol," several alumni shine at radio. 

Kelly Clarkson collects her ninth CHR /Top 40 top 

10, as "I Do Not Hook Up" (RMG) high -tails 11 -8. 

Only 10 artists can boast at least that many top 

lOs this decade. Meanwhile, 2007 "Idol" winner 

Jordin Sparks bows at No. 35 on the CHR /Toi 40 

chart with "Battlefield" (JLG), the title cut from 

her second album, due July 21. 

At Hot AC, 2005 fourth -place finalist Chris 

Daughtry leads his namesake band 19 -15 with "No 

Surprise" (RMG), which nabs Most Increased Plays 

(up 353) for a third straight week. On AC, new 

"Idol" champion Kris Allen rises 27 -26 with victory 

song "No Boundaries" (JLG), while seventh -sea- 

son contestant Michael Johns bullets at No. 27 

with "Heart on My Sleeve" (Downtown). 

Great 'Divide' 
Linkin Park logs its 13th top five hit at 

Alternative, as "New Divide" (Warner Bros.) 

darts 6 -4 with Most Increased Plays (up 316) for 

a second consecutive week. The song extends the 

group's lead for most top five tracks this decade. 

(Incubus ranks second with 10.) With the song's 

rise, Linkin Park moves into sole possession of 
third -most top five titles in the chart's archives 

(see Spin Spotlight, left). "Divide" also earns Most 
Increased honors at Active Rock (11 -8, up 302) 

and Rock (15 -10, up 60), marking the group's 

13th and seventh top 10s, respectively. 

'Hands' Up 
Jars of Clay return to the Christian 

AC top 10 after five years, as "Two 

Hands" (Essential /PLG) advances 

11 -9. The venerable group last 

ranked in the top tier with "Show 

You Love," which peaked at No. 7 

in January 2004. Since, the act 

sent five titles into the top 20, 

with "Love Came Down at 

Christmas" rising the highest (No. 

13) in December. 
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Gary Miller looks back on amazing 31 -year run in Huntington, W.Va. 

A Radio Life Well Spent 
At Home 

Kevin Carter 
KCarter @RadioandRecords.com 

Il today's turbulent radio environment, a jock staying at one 
Ilstation for more than, say, five consecutive years is highly 

Iimprobable. Remaining on the same radio team for 31 years 
is practically akin to science fiction. And yet, it happened, 
in Huntington, W.Va., where the quintessential story of "the 
big fish in a small pond" is personified by Gary "Music" Miller, 

who remained employed at Clear Channel's WKEE in his hometown from July 
1978 until April of this year when he was downsized, along with many of his 
Clear Channel colleagues, including his wife, Kim Miller, a clerical assistant. 

"I hope I don't sound too cerebral or theo- 
logical, but it seems that everything that has 

happened to me -from the time I first got into 
radio in 1971, to the jobs I've gotten, jobs I was 

offered but didn't take, every job loss that I have 
not had but should have, to the time I almost 
died but didn't -feels like tremendous puzzle 
pieces that someone else is putting together. 
That's why I'm not as disheartened as maybe I 

should be. `The Big -Time Adventures of a 

Small -Town DJ' seems to be a fitting subtitle 
for my career," he says. 

Hooked On A Feeling 
Despite eventually ending up with "Music" as 

part of his airname, Miller's initial interest in 
radio derived from his interaction with the 
local AM talker, 1470 WWHY, while he was in 

high school. It was the early '70s, when 
Huntington, the home of Marshall University, 
was still reeling from a disastrous plane crash 
that killed the school's entire football team and 
served as the basis of the 2006 movie "We Are 
Marshall." It's a memory he still carries with 
him: "While I don't remember the specifics of 
the crash, the one thing that sticks in my mem- 
ory was how sad everyone was for a very long 
time," he says. 

It was because of the crash that Miller, at age 

16, like many local people with a need to vent 
about the tragedy, started calling the local talk 
station. He soon became known to the host, 

who recognized his voice. "For some reason, he 
would always put me on the air," says Miller, 
who was becoming hooked on the feeling. 
Around that time, Miller, a self -described 
"funny kid," was performing stand -up comedy 
in high school talent shows using material 
cribbed from professional comedians. He was 

also writing for the school newspaper. 
In the spring of 1971, his journalism teacher 

approached him about a unique radio oppor- 
tunity at Marshall University. "He explained 
that Marshall was going to bring a few select 
high school students aboard to man the school 
radio station over the summer when the kids 
went home" In order to make that dream a 

reality, Miller had to first pass the test to obtain 
that storied -and now -defunct -FCC Third 
Class license. 

During the next several years, without ever 
leaving his hometown, Miller landed several 
radio jobs, including reading the news on 
WCMI, an AM top 40 station in neighboring 
Ashland, Ky. In July 1978, while working at 

CHR /top 40 WAMX, Miller got the best kind 
of call a jock can get -from the big station in 

the market, WKEE, which had noticed his 

presence. "They told me, `We are the heritage 
top 40 in town, and you're beating us at 
night,' " Miller recalls with sonic satisfaction. 

It was Miller's unique, high -energy delivery 
that got him noticed. Like many jocks of his 

generation, Miller took his inspiration from the 
Chicago top 40 giants WLS (the Big 89) and 
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'Dick Biondi 
is still on 
the air 
at WLS/ 
Chicago, 
and he's in 
his 70s, so 
I figure 
I have 
another 
couple of 
decades to 
go before I 

finally have 
to hang it up.' 

-Gary 'Music' Miller 

WCFL (Big 10 WCFL) that boomed into 
Huntington at night, and jocks like Dick 
Biondi. Once he was hired at WKEE, an inter- 
nal battle broke out:The PD wanted Miller to 
keep his given name; the GM, on the other 
hand, wanted him to change it. "He said he 
didn't want to be associated with `that crap AM 

station' I came from," Miller recalls. Finally, a 

compromise was reached: "I could keep niy 

name by changing my name, in effect," says 

Miller, whose brainstorm was based on anoth- 
er one of his Chicago jock heroes, John 
`Records' Landecker. "I came up with Gary 
`Music' Miller, and the GM went for it." 

The name stuck for the next 31 years and 
countless ups and downs along the way. 

"Through all the PD changes, ownership 
changes, GM changes, format changes and con- 
sultant changes over the years, somehow I kept 
making it through," he says. 

Puzzle Pieces 
There were two brief spells where he didn't 
work steadily at WKEE. He has a good excuse 

both times: In 1988 

he became seriously 
ill, almost died and 
was out for three 
months. The other 
time was in 1994 

when he was fired, 
based on a format 
adjustment, only to 

be rehired three 
months later. "I feel 

that was another one 
of those puzzle pieces 
laid out for rne," says 

Miller, who, because 
of that earlier 
redemption scenario, 
harbors a similar 
hope for the future - 
that he might get the 
call to be rehired at 

WKEE or, maybe because of his longevity, at 
the cluster's oldies station. "Hey, I played most 
of that music the first time around," he says 

philosophically. He also mentions a move to 
AC, or his dream scenario: "Maybe I could do 
a satellite Elvis channel across the street from 
Graceland. 

"I always said I didn't want to outlive my 

usefulness, but I can't imagine life without 
radio," says Miller, who adds that he's been a lit- 
de lost lately without having a familiar work- 
day structure in his life. But he remains upbeat 
about the future and adheres strongly to his 

longtime credo: When one door closes, anoth- 
er opens. 

"I firmly believe I still have a lot to offer. I 

have the energy, and I'm ready to go another 
30 years," he says, citing his idol Biondi: "He's 
always been an inspiration to me. He's still on 
the air at WLS /Chicago, and he's in his 70s . . . 

so I figure I have another couple of decades to 

go before I finally have to hang it up." MR 

Reach out to Miller at 

304 -429 -7192 or 

garytvfan @aol.com. 
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POWEREC BY IIÌCISCII 

BDS 

E? ARTIST 0 TITLE 

(CMOsDIGITAL DOWNLOADS 
AVAILABLE AT DMDS.COM 

Il NIELSEN BDS UI HITPREDICTOR 
CERTIFICATIONS STATUS PLAYS AUDIENCE 

IMPRINT / PROMOTION LABEL TV/ +/- MILLIONS RANK 

9 

10 

12 

1 13 
THE BLACK EYED PEAS 
BOOM BOOM POW 

LADY GAGA 
k 

19_ 
POKERFACE 

4 16 
BEYONCE 
HALO 

5 15 
SHINEDOWN 
SECOND CHANCE 

NO. 1(3 WKS) Utr 
WILLIAM/INTERSCOPE 

IlLtr 

9626 +450 61.627 1 

STREAMLINE /KONLIVE /CHERRYTREE / INTERSCOPE 
7847 -331 53.782 2 

MOST INCREASED PLAYS Lt 7389 +879 44;384 3 
MUSIC WORLD /COLUMBIA 

6935 +646 34.354 7 

3 13 
JAMIE FOXX FEATURING T -PAIN 
BLAME IT 

6 12 
30H!3 
DON'T TRUST ME 

7 15 
MILEY CYRUS 
THE CLIMB 

11 8 KELLY CLARKSON 
I DO NOT HOOK UP 

8 le BRITNEY SPEARS 
IF U SEEK AMY 

l0 2O FLO RIDA 
RIGHT ROUND 

13 20 KELLY CLARKSON 
MY LIFE WOULD SUCK WITHOUT YOU 

g 28 THE ALL -AMERICAN REJECTS 
GIVES YOU HEL I. 

20 9 PITBULL 

Il 
ATLANTIC 

11 

J /RMG 

PHOTOFINISH /ATLANTIC / RP 

WALT DISNEY /HOLLYWOOD 

19 /RCA/RMG 

1J 
JIVE /JLL 

I1 $r 
POE BOY /ATLANTIC 

IT ytj 
19 /RCA/RMG 

I1 yr 
DOGHOUSE /DGC /INTERSCOPE 

I KNOW YOU WANT ME (CALLE OCHO) 

lE 8 
PINK AIRPOWER 
PLEASE DON'T LEAVE ME ii 2' 6 KATY PERRY 
WAKING UP IN VEGAS 

12 l8 JESSE MCCARTNEY FEATURING LUDACRIS 
HOW 00 YOU SLEEP? 

LJ 23 5 
LADY GAGA 
LOVEGAME 

mlE 16 KID CUDI 

22 6 KRISTINIA DEBARGE 
GOODBYE 

2 °, THE FRAY 
17 

YOU FOUND ME 

15 10 
FLO RIDA FEATURING WYNTER 
SUGAR 

20 

21 

22 

25 

o 

® 
® 

ULTRA 

LAFACE/JLG 

1I 
CAPITOL 

HOLLYWOOD 

AIRPOWER ytr 
STREAMLINE /KONLIVE /CHERRYTREE/INTERSCOPE 

OAY'N' NITE DREAM ON /G.O.O.D. /UNIVERSAL MOTOWN 

6623 +93 35393 4 

6025 +591 35.025 5 

5914 +649 32.342 8 

5113 +182 31.303 11 

5048 -207 3t-770 9 

4667 -356 28.392 12 

4565 +160 34.989 6 

4446 -621 27.038 13 

4207 +608 31.530 10 

4200 +419 22.211 17 

3993 +517 20,591 21 

3993 -734 21.114 20 

3972 +669 23.898 15 

3907 -141 21363 19 

AIRPOWER titr 

SODAPOP /ISLAND /IDJMG 

ITT Q 
EPIC 

POE BOY /ATLANTIC 

14 16 
SOUUA BOY TELL 'EM FEATURING SAMMIE Il ytr 
KISS METHRU THE PHONE LIPARK /INTERSCOPE 

25 5 
SEAN KINGSTON Q 
FIRE BURNING BELUGA HEIGHTS /EPIC 

26 7 NICKELBACK ytr 
IF TODAY WAS YOUR LAST DAY ROADRUNNER /RRP 

MATT NATHANSON Il 7tr 
COME ON GET HIGHER VANGUARD /CAPITOL 

KEVIN RUDOLF FEATURING RICK ROSS 
WELCOME TO THE WORI. D LASH MONEY /UNIVERSAL REPUBLIC 

THE TING TINGS Utr 
THAT'S NOT MY NAME COLUMBIA 

30 3 JEREMIH 
BIRTHDAY SEX MICK SCHULTZ/DEF JAM /IDJMG 

24 17 

27 11 

28 11 

32 5 JESSIE JAMES 
WANTED 

2 DAUGHTRV 
NO SURPRISE 

itr 
MERCURY /IDJMG 

19 /RCA/RMG 

2 KERI HILSON FEATURING KANYE WEST & NE -YO 
KNOCK YOU DOWN MOSLEY /ZONE 4 /INTERSCOPE 

s 4 MADCON 
BEGGIN' NEXT PLATEAU /UNIVERSAL REPUBLIC 

JONAS BROTHERS 
2 

PARAN010 HOLLYWOOD 

36 3 THE ALL -AMERICAN REJECTS ttj 
THE WIND BLOWS DOGHOUSE /DGC /INTERSCOPE 

NEW JORDIN SPARKS 
BATTLEFIELD 

PLAIN WHITE T'S 
1, 2, 3, 4 HOLLYWOOD 

AKON FEAT. COLBY O'DONIS & KARDINAL OFFISHALL 11 i 
BEAUTIFUL KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

MOST ADDED 
19 /JIVE/JLG 

ROB THOMAS ytr 
HER DIAMONDS EMBLEM /ATLANTIC 

THEORY OF A DEADMAN 
NOT MEANT TOBE 

THE FRAY 
NEVER SAY NEVER 

604/ROADRUNNER/RRP 

3902 +501 22.935 16 

3889 -102 24.787 14 

3768 -344 21.435 18 

3667 -559 20.419 22 

3124 +345 16.907 23 

3033 +319 11.779 25 

2842 -131 15.248 24 

2428 +175 10.699 27 

2181 +254 9.271 28 

+666 11.585 26 

+311 5.826 31 

1489 +365 5.430 32 

1238 +278 8.936 29 

1155 +72 5.374 33 

1056 +248 4132 37 

1055 +40 3.801 39 

2116 

1624 

1013 +624 6.546 30 

1002 -116 4.185 36 

932 +39 4.450 34 

908 +209 3.815 38 

878 +232 2.524 

EPIC 
657 +211 2.100 

JORDIN SPARKS 
Battlefield 
09/Jive/JLG) 
KKHH, KKOB, KLAL, KOCH, KZHT WAEB, 
WAOA, WCGQ, WDJQ, WOOD, W1-130, 
WHHD, WHHY, WKFS, WKRZ, WIGS, 
WKSZ, WKZL, WNTQ, WPRO, WQEN, 
WSTW, WWWQ 

23 

THE BLACK EYED PEAS 21 
I Gotta Feeling 
(will. i.am /Interscope) 
CKEY, KDND, KHKS, KHOP, KHTS, KITS, 

KKPN, KSAS, KSMB, KWNZ, WBHT, WFHN, 
WIOQ, WKQI, WKSE, WPRO, WSSX, WVYB, 
WWHT, WXXL, WYKS 

JEREMIH 
Birthday Sex 
(Mick Schultz/Clef Jam /IDJMG) 
KSMB, KSPW, Sirius XM 20 on 20, WABE, 
WAEZ, WCGQ, WDJQ, WHIZ, WJB, 
WNOK, WNTQ, WVSR, WYKS 

13 

JONAS BROTHERS 
Paranoid 
(Hollywood) 
KDND, KIIS, KJYO, KQMQ, WABB, WERO, 
WIOG, WNCI, WNKS, WSTR, WXXS, WZEE 

12 

EMINEM 
Beautiful 
( Web/Shady/Aftermath/Interscope) 
KHOP, KJYO, KKOB, KQMQ, KSAS, KWYL, 
WKFS, WKSZ, WVYB, WWHT, WXKB, 
WXYK 

12 

KERI HILSON FEAT. 
KANYE WEST & NE -YO 11 

Knock You Down 
(Mosley/Zone 4 /Interscope) 
KDWB, KHOP, WOOD, WEZB, WFEC, WKSC, 
WKSS, WKST, WKZL, WHIG, WNT7 

LADY GAGA 10 
LoveGame 
( Streamline /KonLive /Cherrytree/Interscope) 
KLAL, KRBE, WAEB, WAOA, WAPE. WERG, 
WHOT, WHTS, WSTW, WWWQ 

THE FRAY 
Never Say Never 

(EPK) 
KLAL, KQXY, KRBE, KVUU, WAEZ, WHOT, 
WHTS, WTWR, WVSR, WWCK 

10 

DAVID GUETTA FEAT. 
KELLY ROWLAND 10 
When Love Takes Over 
(Astralwerks/Capitol) 
KJYO, KKPN, KWNZ, WBHT, WBVD, WIOQ, 
WKRZ, WRVQ, WYKS, WZEE 

DAUGHTRV 9 
No Surprise 
09/RCA/RMG) 
KKDM, KSMB, KVUU, WAEV, WNCL WNOK, 
WPXY, WVKS, WYKS 

ADDED AT... 

KWYL 
Reno, NV 

PD: Nick Elliott 
APO: Rude Boy 
MD: Amy Black 

Ashley Tisdale, It's Alright, It's OK, 0 
Beyonce, Sweet Dreams Beautiful Nigh-mare), 0 
Eminent, Beautiful, 0 

Oft 

FOR REPORTING STATIONS PLAYLI'TS LO TO: 

www.RadioandRecords.com 

THREE TITLES CROSS OVER FROM HOT AC: ROB 
THOMAS' "HER DIAMONDS " (NO. 38), THE FIRST SINGLE 
FROM "CRADLESONG," DUE JUNE 30; THEORY OF A 

DEADMAN'S "NOT MEANT TO BE" (NO. 39); AND THE FRAY'S 
"NEVER SAY NEVER" (NO. 401 THE TRACKS RANK AT NOS. 8, 6 
AND 19, RESPECTIVELY, ON THE HOT AC CHART. 

ARTIST 
TITLE / LABEL 

SEETHER 
Careless Whisper 
(Wind -up) 
TOTAL STATIONS: 

DAVID GUETTA FEAT. 
KELLY ROWLAND 
When Love Takes Over 
(Gum / Astra Iwerk s/Capitol) 
TOTAL STATIONS: 

NEW AND ACTIVE 
P_AYS 
/AIN 

ytr 594/43 

51 

442'185 

79 

THE BLACK EYED PEAS 416,273 
I Gotta Feeling 
(wi I I.i.a m /Interscope) 
TOTAL STATIONS: 74 

THE PUSSYCAT DOLLS FEAT. 
NICOLE SCHERZINGERi 397/96 
Hush Hush 
(Interscope) 
TOTAL STATIONS: 35 

CAROLINA LIAR 375/28 
Show Me What I'm Locking For 
(Atlantic) 
TOTAL STATIONS: 30 

ARTIST 
TITLE / LABEL 

TINA PAROL 
Who's Got Your Money 
(Universal Motown) 
TOTAL STATIONS: 

ELLIOTT YAMIN 
Fight For Love 
(Hickory /RED) 

TOTAL STATIONS: 

PLAYS 
/GAIN 

356/169 

31 

337/26 

25 

SOUDA BOY TELL'EM 324/35 
Turn My Swag On 
(Col I i Pa rk /Interscope) 
TOTAL STATIONS: 40 

EMINEM 291/184 
Beautiful 
( Web /Shady /Aftermath /Interscope) 
TOTAL STATIONS: 54 

ASHLEY TISDALE 278/29 
It's Alright, It's OK 
(Warner Bros.) 
TOTAL STATIONS: 34 

* BEYONCE 
Halo (Music World/Columbia) 
KHTT +57, MCI +56, KHOP +44, KHH+43, WEZB+43, 
WIHB +33, KWNZ+33, WLAN +28, WRIJ+28, KSLZ +27 

LoveGame (Streamline/KonLive/Cherrytree/Interscope) 
WHTZ+29, WAPE +26, KKHH+23, WARB +22, KWYL+19, 
WJIM+16, KHOP.15, WVSR +15, WDJX +14, WAEZ+14 

JEREMIH 
Birthday Sex (Mick Schuhx/Def Jam /IDJMG) 
WNKS +28, WSSX +27, KDND +20, WXKB +19, WKQ1 +19, 

WK55 +19, WBZW +A, KHOP +18, KQCH +18, KJYO +16 

1*r MILEY CYRUS 
The Climb (Walt Disney/Hollywood) 
WXXL+48, WNOU +38, KSMB+34, WEB +34, WJIM +32, 

KVUU+28, WXSS +28, KQCH +26, KSAS+25, WYOY+22 

SHINEDOWN 
Second Chance (Atlantic) 
KHOP +48, "Co 045, WK55 +35, WRY +34, KJY0 +33, 

KVUU +31, WKFS +27, WNOK +24, KKPN +21, WJIM +20 

FOR WEEK ENDING MAY 31, 2C09 
LEGEND. See legend to charts in charts section for rules and symbol explanations. 
124 CHR/top 40 stations are electronically monitored by Nielsen Broadcast Data Systems 24 
hours a day, 7 days a week. 0 2039 Nielsen Business Media, Inc. All rights reserved. 
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R &R. RHYTHMIC 

Newcomer stacks two simultaneous hits before album release 

Why Radio Knows 
Dorrough 

Darnella Dunham 
DDunham@RadioandRecords.com 

ore than a month before his debut album drops, Dallas native 
mDorrough has already eluded the "one -hit wonder" curse. As 
his NGenius /E1 single "Ice Cream Paint Job" is bulleted at 
No. 21 this week on R &R's Rhythmic chart, "Walk That 
Walk" is ahead at Urban, where it advances 23 -20. 

The unusual story began in Dallas, where home- 
town urban outlets KBFB (97.9 the Beat) and 

KKDA (K104) put the 22- year -old nipper's "Wilk 
That Wilk" into rotation in November 2008 and 

January 2009, respectively, before Dorrough landed 
a record deal. 

As the song began to draw the attention of other 
urban outlets, Clear Channel's KMEL /San 
Francisco picked up on "Ice Cream Paint Job." It was 

DJ Amen, who hosts a Friday-night mix show on 
KMEL, who found it on Dorrough's MySpace page, 

and the two began communicating. Amen then 
brought the song to the attention of Big Von, 

KMEL's APD /MD /afternoon personality/mixer, 

and it wasn't long before "Ice Cream Paint 

Job" was being heard regularly on KMEL. 

They were playing it in mix shows and 

getting a lot of good feedback. They kind 
of just blew it up out there and it just car- 

ried from there," Dorrough says of 
KMEL's discovery of 'Ice Cream Paint 

Job" It wasn't long before other 
rhythmic outlets picked up 
on it, including Enunis' 
KDHT (Hot 93.3) /Austin, 
Clear Channel's KIKI 
(Hot 93.9) /Honolulu, 
Buckley's KYZZ (Jammin 
97.9) /Monterey and 
Finest City's XHTZ 
(Z90.3) /San Diego. 

"Ice Cream Paint Job" 
debuted at Rhythmic 
April 17 at No. 38. One 
week later, "Walk That 
Walk" landed at No. 37 

at Urban. D 
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Never Intended As A Single 
Not only was "Ice Cream Paint Job" not intended 
as his first single, Dorrough says it wasn't even ear- 

marked as the follow -up to "Walk That Walk." 

"Ice Cream Paint Job" was recorded while 

Dorrough was working on songs to fill out a mix 
tape. "We weren't pushing for a single, so it wasn't like 

I was looking for a single because we were pushing 

'Walk That Walk.' I was finishing working on a mix - 
tape and it was in my head.We made the beat and put 

the song out and we were just doing it for mixtape 

purposes. I didn't know it was going to be big." 

However, Dorrough welcomed the airplay and 

didn't try to convince progranuners playing it to go 

with "Walk That Walk" instead. "When they 

picked it up in the Bay, that just made us run 

with it.Then we took it back down South and 

they wen: crazy over it we didn't realize 

how big it was until everybody hopped on 

it and made it big themselves. We 

didn't have any idea we were 

going to be pushing another 
single so fast on a whole 

other format, so we're 

working two records 

right now. It's cool, 

though" 
After establishing an 

online presence and 
nuking a name for himself in 

Dallas, it was airplay in other 
regions that helped Dorrough 
attract national attention and 

secure concert dates in markets 

he's never visited. It's the kind of 
story the NAB loves to tell as it 

battles against passage of the 

Walking That 
Walk 
While "Ice Cream Paint 

Job" is the Dorrough 

single working for 

rhythmic radio, "Walk 

That Walk" is also 

starting to gain traction 

at the format. The 

following stations are 

leading the charge on 

"Walk," which is scaling 

the Urban chart: 

Station, Spins To Date 

(As Of June 1) 

KPRR (Power 102) /EI 

Paso, 144 

KXHT (Hot 

107.1) /Memphis, 72 

KKND (Power 

102.9) /New Orleans, 66 

KBBT (the Beat 

98.5) /San Antonio, 47 

WZMX (Hot 

93.7) /Hartford, 23 

KDHT (Hot 

93.3) /Austin, 22 

Source: Nielsen BDS 

Performance Rights Act, one that demonstrates the 

promotional value radio delivers to artists and labels. 

The bill, approved May 13 by the House Judiciary 
Committee and awaiting a full vote in the House, 

would require terrestrial broadcasters to pay a fee 

to artists and labels when airing their copyrighted 
recordings. 

"Radio, that's like the ultimate- that's what 
expands you;" Dorrough says. "It's one thing to 

be underground and in the streets, but when you 

can have that and radio, it just makes it that much 
better." 

Enter El 
Major -market airplay at KMEL, KKDA and 

KBFB caught the attention of E I (formerly 
Koch) Records, which signed Dorrough just as 

"Ice Cream Paint Job" and "Walk That Walk" 

were heating up. According to Dorrough, "Walk 

That Walk" was the No. 1 record in Dallas and 

picking up steam in Houston and other Texas 

cities when "Ice Cream Paint Job" began mak- 
ing noise in San Francisco. "I guess by inc being 
from the South and just having another record 
that's different from 'Walk That Walk'; to even be 

touching that station since it's so big, I guess [E1 

just felt it was going to be a big song." 

Also known as Dorrough Music, this fun- loving 

rapper has been making music since attending 

PrairieView A&M University in Texas. Despite his 

jovial personality, he's serious about achieving 

longevity in the music industry. Dodging the one - 

hit- wonder tag isn't enough for him -he has high- 
er ambitions. "It's definitely about longevity" he 

says. "I don't know why anybody would just try to 

get in just for the moment. I don't understand that" 
When his still -untitled album bows next 

month, Dorrough is hopeful that radio will 

embrace even more of his music. "I'm going to 

make sure that it's the best album -there's so 

much on there than just the singles," he says. 

"You'll see" /OR 

Early Detection 
El picked up on the hit potential of 

Dorrough's "Ice Cream Paint Job" 

after seeing multiple stations 

support the single. Here are the top 

15 independent tracks bubbling 

under the Rhythmic chart, followed 

by their spins from May 25 to May 

31 and their spin increase from the 

previous week: 

1. Black Dada, "Imma Zoe" (Strictly 

Business), 151 +11 

2. Ya Boy Featuring Dr. Hollywood, 

"We Run L.A." (Precise), 147 +35 

3. Charlie Boy, "I Look Good" (Dirty 

3rd), 138 +10 

4. Stephanie Carache, "Mr. Player" 

(Rom Dom), 116 +4 

5. Evident, "Single Girl" 

(Evident/Latium), 115 +41 

6. Bo Benton, "Blue Flame (Turn 

It Up)" (Gold Starr /Bungalo), 

107 +25 

7. Rob G Featuring Natalie, "Always 

Be Down" (Latium), 100 +22 

8. Jeremy Greene Featuring Bossman, 

"Rain" (MySpace), 99 +15 

9. Mack 10 Featuring Lil Wayne & 

Jim Jones, "So Sharp" (Hoo 

Bangin), 98 +6 

10. Alex Young, "Heart Stop" 

(Anaka), 79 +8 

11. Edubb, "Whooty" (IM), 78 +2 

12. Frankie J, "If You Were My 

Girlfriend" (not listed), 67 +11 

13. Kaskade Featuring Tamra, "Angel 

on My Shoulder" (Ultra), 62 - 
14. Redd Hott Featuring Bobby 

Valentino, "Glide for Me" 

(SPCD), 57 +23 

15. Guru Josh Project, "Infinity 

2008" (Ultra), 57 +2 

Source: Nielsen BDS 
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 SEAN KINGSTON'S '-FIRE BURNING" CRACKLES 29 -23 (UP 
311 PLAYS, THE TRACK'S BEST INCREASE OF ANY OF ITS FOUR 

CHART WEEKS). AT CHR/TOP 40, THE LEAD SINGLE FROM THE 
19- YEAR -OLD'S FORTHCOMING SOPHOMORE ALBUM, 
"TOMORROW," RISES 25 -23 (UP 345 PLAYS). 

Y h 
3 Q 

3ó 
ARTIST 
TITLE 

11 NIELSEN BDS 1J HITPREDICTOR 
CERTIFICATIONS STATUS PLAYS AJDIENCE 

IMPRINT / PROMOTION LABEL TW *1- MILLIONS RANK 

1 1 13 

; 4 8 

2 18 

8 

23 

17 

16 

18 

9 10 

I-1 14 4 

11 13 

12 8 

10 25 

13 19 

16 7 

18 9 

15 25 

19 10 

6 

24 

21 8 

22 5 

29 4 

4 

4 

3 

3 ' r i, 30 

THE BLACK EYED PEAS NO. 1(3 WKS) 
BOOM BOOM POW WILLIAM/INTERSCOPE 

KERI HILSON FEATURING KANVE WEST & NE -VO Q 
KNOCK YOU DOWN MOSLEY /ZONE 4 /INTERSCOPE 

JAMIE FOXX FEATURING T -PAIN I1 ¶t 
BLAME IT J /RMG 

JEREMIH y¡ 
BIRTHDAY SE x MICK SCHULTZ/DEE JAM /IDJMG 

KID CUDI y¡ 
DAY IN' RITE DREAM ON /G.O.O.D. /UNIVERSAL MOTOWN 

PITBULL 
I KNOW YOU WANT ME (CALLE OCHO) ULTRA 

LADY GAGA II lJ 
POKER FACE STREAMLINE /KONLIVE /CHERRYTREE / INTERSCOPE 

SOUUA BOY TELL 'EM FEATURING SAMMIE Il dr 
KISS ME THRU THE PHONE I I. IPARK /INTERSCOPE 

FLO RIDA FEATURING WYNTER 
POE BOY /ATLANTIC 

DRAKE MOST INCREASED PLAYS Q 
BEST I EVER HAD BRYANT /HIP HOP SINCE 1978 

BEYONCE 
HALO 

SOUUA BOY TELL'EM 
TURN MY SWAG ON 

MUSIC WORLD/COLUMBIA 

L+r 
COLLIPARK / INTERSCOPE 

T.I. FEATURING JUSTIN TIMBERLAKE 112 Q 
DEAD AND GONE GRAND HUSTLE /ATLANTIC 

FLO RIDA Il 
RIGHT ROUND POE BOY /ATLANTIC 

PLEASURE P y¡ 
BOYFRIEND #2 ATLANTIC 

GORILLA ZOE Q 
ECHO BLOCK /BAD BOY SOUTH /ATLANTIC 

KERI HILSON FEATURING LIL WAYNE I1 Q 
TURNIN ME ON MOSLEY /ZONE 4 /INTERSCOPE 

MAINO FEATURING T -PAIN yt¡ 
ALL THE ABOVE HUSTLE HARD /ATLANTIC 

NEW BOYZ 
YOU'RE A JERK ASYLUM 

THE -DREAM I l 
ROCKIN' THAT THANG RADIO KILLA /DEF JAM /IDJMG 

DORROUGH 
ICE CREAM PAINT JOB NGENIUS /E1 

YOUNG MONEY Qr 
EVERY GIRL ,DUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN 

SEAN KINGSTON l 
FIRE BURNINL BELUGA HEIGHTS /EPIC 

KRISTINIA DEBARGE 
GOODBYE SODAPOP /ISLAND /IDJMG 

THE -DREAM FEATURING KANVE WEST Q' 
WALKIN' ON THE MOON RADIO KILLA /DEF JAM /IDJMG 

FABOLOUS FEATURING JEREMIH 
IT'S MY TIME DESERT STORM /DEF JAM /IDJMG 

LADY GAGA Q 
LOVEGAME STREAMLINE /KONLIVE /CHERRYTREE /INTERSCOPE 

6 HURRICANE CHRIS FEATURING SUPERSTARR ÿ¡ 
HALLE BERRY (SHE'S FINE) POLO GROUNDS /J /RMG 

YUNG L.A. FEATURING YOUNG DRO & T.I. 
AIN'T I GRAND HUSTLE /INTERSCOPE 

SEAN PAUL 
SO FINE VP /ATLANTIC 

TWISTA Q 
WETTER GET MONEY GANG /CAPITOL 

PARADISO GIRLS 
PATRON TEQUILA WILL.I.AM /INTERSCOPE 

CIARA FEATURING YOUNG JEEZY Q 
NEVER EVER LAFACE /JLG 

BOW WOW FEATURING JOHNTA AUSTIN 
YOU CAN CET IT ALL COLUMBIA 

DJ CLASS FEATURING LIL JON 
VM THE I5H UNRULY /CLASSHEAT /UNIVERSAL REPUBLIC 

BIRDMAN FEATURING LIL WAYNE 
ALWAYS STRAPPED CASH MONEY /UNIVERSAL MOTOWN 

BRITNEY SPEARS 
IF U SEEK AMY 

EMINEM 
WE MADE YOU WEB /SHADY /AFTERMATH / INTERSCOPE 

THE PUSSYCAT DOLLS Il 
I HATE THIS PART INTERSCOPE 

30H13 
DON'T TRUST ME 

25 13 

34 2 

37 2 

40 2 

36 5 

31 14 

33 11 

39 2 

38 9 

27 8 

RE-ENTRY 

NEW 

JIVE /JLG 

PHOTO FINISH /ATLANTIC /RRP 

5750 -52 3E113 1 

4843 +636 32405 2 

4808 -452 29.619 5 

4710 +536 29.590 4 

4315 -188 31.284 3 

3683 +101 24.116 6 

3551 -185 22316 7 

3457 -420 19304 9 

3294 -1 17.?77 10 

2975 +676 22J00 8 

2754 +105 13.803 14 

2506 +72 15.485 12 

2397 -283 16.022 11 

2319 172 14.387 13 

2015 +244 10.010 19 

1782 +132 8.175 21 

1770 -177 11763 18 

1756 +141 12.952 16 

1686 +156 9.316 20 

1624 -114 12.S98 15 

1447 +203 8.040 22 

1444 +380 12.361 17 

1242 +311 6.953 23 

1187 +140 5.357 26 

1166 +167 6.937 24 

1114 +185 4.171 33 

1113 +260 5.828 25 

1055 +41 4537 30 

847 -127 4.758 28 

767 +120 4.457 31 

710 +127 2.453 - 

649 +172 2.976 - 

622 +14 3113 40 

580 -182 3.084 - 

578 -139 4.647 29 

494 +12 3.030 - 

494 -29 3593 36 

475 -527 2.880 

470 +12 3.737 34 

413 +38 1.9C8 

ARTIST 
TITLE / LABEL 

EMINEM 
Beautiful 
( We b/Shady/Aftermath/Interscope) 
KBBT, KCAQ, KDDB, KDHT, KOKS, KSEQ, 
KUUU, KVPW, KWIN, KVZZ, WAR, WRDW, 
WRVZ, WZBZ 

NEN 
STATIONS 

14 

RICK ROSS FEAT. KANYE WEST, 
T -PAIN & LIL WAYNE 14 
Mayhach Music 2 
(Maybach/Slip -N- Slide /Oef Jam /ID_MO) 
KBMB, KDDB, KDHT, KDLW, KHTN, KISV, 
KKFR, KVEG, KVPW, KWIN, WNHT. WRDW, 
WRVZ, XHTZ 

BEYONCE 
Ego 
(Music World/Columbia) 
KDLW,KHTN,KSEQ,KVEG,KVZZ,KZFM, 
WJQM, WMBX, WNHT, WRCL, WRVZ, 
WWKX, XMOR 

13 

YOUNG MONEY 11 

Every Girl 
(Young Money /Cash Money /Universal 
Motown) 
KHTN, KISV, KKFR, KRKA, KSEQ, KTBT, 
KYZZ, WJQM, WMBX, WZBZ, XI-112 

THE BLACK EYED PEAS 9 
I Gotta Feeling 
(will. i.am /Interscope) 
KDLW, KKWD, KVPW, WJFX, WJMN, WKHT, 
WRDW, WZBZ, XHTO 

DRAKE 
Best 1 Ever Had 
(Bryant/Hip Hop Since 1978) 
KKFR, KKSS, KVYB, WHZT, WIRT, NKHT, 
WLTO, WPOW 

LADY GAGA 
LoveGame 
(Streamline/Kon Live/CherrytreeA ntersmpe) 
KBFM, KGGI, KKSS, KVEG, KVYB, WLTO, 
WNVZ, WWKL 

8 

8 

GLASSES MALONE FEAT. 
BIRDMAN, RICK ROSS & 
T -PAIN 8 
Sun Come Up 
(Cash Money /Universal Motown) 
KBMB, KCAQ, KDDB, KISV, KVEG, WRDW 
WXIS, WZBZ 

NEW BOYZ 7 
You're A Jerk 
(Asylum/Warner Bros.) 
KIST WKHT, WNVZ, WPYO, WRVZ- 
WWKX, WZBZ 

T.I. FEAT. MARY J. BLIGE 7 
Remember Me 

(Grand Hustle /Atlantic) 
KDGS, KOHT, KKND, KPRR, KUBE, NQHT, 
WRCL 

ADDED AT... 

WWKX 
Providence, RI 

PD: Dan Hunt 

Beyonce, Ego, 32 
Flo Rida Feat. Wynter, Sugar, 30 
Trey Songz, I Need A Girl, 17 

New Boyz, You're A Jerk, 9 

FOR REPORTING STATIONS PLAYLISIS GO T0: 

www.RadioandRecords.com 

ARTIST 
TITLE / LABEL 

PITBULL 
Hotel Room Service 
(Mr. 305 /Polo Grounds /J /RMG) 
TOTAL STATIONS: 

AKON 
Be With You 

(Konvict /Uplront/5RI /L niversal Motown 
TOTAL STATIONS: 

NEW AND 
PLAYS 
.GAIN 

355'203 

40 

329/50 

34 

FAST LIFE 
VUNGSTAZ (F.L.Y.) 327/33 
Swag Surf in' 
(Music Line /IDJMG) 
TOTAL STATIONS: 33 

WEBSTAR & JIM JONES 
FEAT. JUELZ SANTANA 
Dancin On Me 

(Scnlla HIII /El) 
TOTAL STATIONS: 17 

n/ i4VE. 
ARTIST 
TITLE / LABEL 

2 PISTOLS FEAT. 
JOE & C RIDE 
Lights Low 
(Cash Money/Universal Motown) 
TOTAL STATIONS: 25 

FAR +EAST MOVEMENT 239/42 
Girls On The Dance Floor 
(Far `East Movement) 

TOTAL STATIONS: 14 

DAVID GUETTA FEAT. 
KELLY ROWLAND 235/78 
When Love Takes Over 
(Gum /Astralwerks /Capitol) 
TOTAL STATIONS: 16 

PLAYS 
/GAIN 

252/1 

301/25 TREY SONGZ 233/75 
I Need A Girl 
(Song Book /Atlantic) 
TOTAL STATIONS: 24 

PLIES 274/14 
Plenty Money 
(Big Gates /Slip -N- Slide /Atlantic) 
TOTAL STATIONS: 

MR. CAPONE -E FEAT. 
SNOOP DOGG 231/52 
Light My Fire 

14 [HI Power) 

TOTAL STATIONS: 20 

DRAKE 
Best I Ever Had (Bryant /Hip Hop Since 1978) 
WBTS +39, KVEG +35, KBMB +34, XHTZ +31, WJQM +29, 
KIST +29, KHTN +27, WPYO +23, KXJM +22, WIBT +22 

KERI HILSON FEAT. 
KANYE WEST & NE -YO 
Knock You Down (Mosley/Zone 4/Intorscope) 
WIBT +45, WQHT +33, KKWD +30, KDLW .30, KTTB +29, 

KODE +28, KISV +28, WWKL +26, KYLD +23, KXJM +23 

JEREMIH 
Birthday Sex (Mick Schultz /Def Jam /IDJMG) 
KDLW +42, WNVZ +3Z KKSS +36, KOHT +35, KXJM +30, 

KCAQ +30, KIST +29, KKFR .25, KEHL +25, WJFX +22 

YOUNG MONEY 
Every Girl 
(Young Money /Cash Money /Universal Motown) 
WLLD +31, KISV +30, WQHT +29, KPWR +26, WPYO +23, 

KHTN +22 KBBT +19, KKSS +TG KBOS +16, WJMN +13 

SEAN KINGSTON 
Fire Burning (Beluga Heights /Epic) 
WJMN +29, KPWR +24, KDDB +21, KZON +21, WNHT +19, 

KDHT +16, WWKL +16, KHTN +15, KSFM +15, WORE +15 

FOR WEEK ENDYIG MAY 31, 2079 
LEGEND: See legend to charts it charts section for rules and symbol explanations. 
74 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours 
a day, 7 days a week.© 2009 Nielsen Business Media, Inc. All rights reserved. 

IT'S 
FREE 

5 f Ittt 1 TALK DAILY by Kevin Carter 
Now In Crystal -Clear HD -- er, HTML 

"Looks great, congrats! 
Welcome to the 2000s..." 

-Justin Prager, 

Music Choice 

JUNE 5, 2009 

"I really like the 

new format!" 
-Tom Calolcocci, OM /PD, 

WPOW (Power 96) /Miami 

"Nice change in Street Talk 

today - can finally read on 

my BlackBerry! Hooray!" 

-Marc Ratner 

"Love the new 

BlackBerry- friendly 
format..." 

-Ken Luclek, Reprise 

"Kev -0! This new format is 

awesome! I am awestruck!" 
-Frank Murray, VP of Promotion, 

Robbins Entertainment 

Sign up at RadioandRecords.com! 
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R &R URBAN /URBAN AC /GOSPEL 

Detroit's heritage urban outlet tops ratings for first time in PPM era 

PPM Preparation 
Helps WJLB Win 

Darnella Dunham 
DDunhampRadioandRecords.com 

n Detroit, WJLB not only competes directly with Radio One's 
WHTD (Hot 102.7), it also has Clear Channel CHR /top 40 

IsisterWKQI (Channel 95.5) to contend with.The battle for 18- 
34 listeners is a fierce one, with active rockWRIF, sports WXYT 
and hot AC WDVD all top ratings performers in the demo. 

In the April PPM results,WJLB not only finished 
first with 18 -34 listeners, the heritage urban also 

ranked No. 1 with the 6+ audience for the first time 
since the market converted from diary measurement 
last December. 

Urban outlets have had a well -documented, tur- 
bulent shift from the diary to electronic measurement, 
with many long- running powerhouses sinking to 
their lowest ratings and rankings in years.That makes 

WJLB's ascension especially significant. It also carries 
historical importance for the station, coming 25 years 

after staffers at the then -Booth Broadcasting -owned 
WJLB celebrated a No. 1 12+ ranking with a 5.7 

share in the winter '84 Arbitron.That victory, report- 
ed in the May 25, 1984, issue, occurred shortly after 

KJ Holiday began his radio career. 

Now director of urban programming for Clear 
Channel /Detroit, he programs WJLB and its urban 
AC sister WMXD (Mix 92.3). WJLB's ratings win 
is a result of Holiday preparing the station's staff for 

the change in ratings methodology, along with his 

knowledge of the format and market and program- 
ming instincts. 

Focused Format 
Getting talent up to speed for the arrival of elec- 
tronic measurement was made somewhat easier by 

Holiday's earlier habit of consistently educating 
them on how the diary ratings system worked. 
When it came to the PPM, Holiday began soaking 
up knowledge as it became currency in Houston 
and Philadelphia in 2007 and paid close attention 
to how it affected urban- formatted stations in those 
markets and in NewYork, which had a year of pre - 
currency ratings under its belt before finally going 
live with the new service last September. 

Long before Arbitron brought the PPM to Detroit 
in December, Holiday began training his team on it. 

Being fully aware of the methodology helped ease 

the transition. 

Choosing not to make drastic programming 
changes, Holiday instead implemented some format - 
ic adjustments, many of which had been exercised by 

programmers in other PPM markets, such as reduc- 
ing on -air clutter. In that area, Holiday has come a 

long way from his tenure in the sanie position at Clear 
Channel /Norfolk in the late '90s, when he aired pro- 
mos for station concerts that ran as long as 90 sec - 
onds.WJLB promos are much less verbose now and 
get to the point quickly and concisely by stating the 
essential facts in an entertaining fashion, before driv- 
ing listeners to FM98WJLB.com for more details. 

Holiday notes that promos aren't any better re- 
ceived than advertisements. "For listeners those were 
just commercials," he says. 

Another PPM -friendly tweak was getting the 
jocks to refrain from constantly reminding listeners 

that they're listening to 'JLB, a station -recall tactic 

from the diary era. 

The PPM has shown how varied listeners' tastes aie. 

For example, Detroit data shows that WJLB core lis- 

teners will not only check out Hot 102.7 but many of 
them also have broad musical palates that draw them 
to WRIF and Channel 95.5. Still, Holiday has main- 
tained the same music philosophy WJLB used under 
diary measurement, keeping the station focused on 
playing the best -testing hip -hop and R&B tides. 

Across all markets and formats, the PPM 
reports lower TSL than the diary did. Holiday's 

analysis has shown that WJLB listeners stick around 
for an average of eight minutes per listening occa- 
sion. Despite lower TSL, he has resisted the temp- 
tation to up the rotation on songs in the station's 
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'I view 
anyone 
who plays 
music as 
competition.' 

-KJ Holiday 

power category, even though listeners can easily 

flip over to Hot 102.7 or Channel 95.5 to hear 
their favorite songs. Instead he has chosen to main- 
tain a spin range of 50 -70 for the station's most - 
played titles, similar to the level employed when 
measured by the diary, as opposed to surpassing 

100 weekly spins on powers as many CHR /top 
40 and rhythmic stations do. 

While Holiday will still play an occasional cross - 

over-he didn't think "Boom Boom Pow" by the 

Black Eyed Peas would work for the urban station, 

but gave it a shot after mixers told him how well it 

was working for them in the clubs -he has resisted 

the urge to add significantly more crossovers 
to broaden 'JLB's appeal. 
Likewise, the station's current/ 
recurrent /gold spin ratio of 
60%/10%/30% has also re- 
mained consistent from diary 
to PPM. 

Big Win 
In the April PPM report, 

WJLB finished first in 

multiple demographics. 

Demo, Share 

6 +, 5.8 

12 -24, 16.0 

18 -34, 11.9 

18 -49, 7.9 

Source: Arbitron Detroit PPM, 

Mon.-Sun., 6 a.m.-midnight, 
AQH share 

Competition 
Everywhere 
When asked to identify 

WJLB's main competition, 
Holiday cites urban Hot 
102.7 before noting that he 

views "anyone who plays 

music as competition." But 
music is only part of the sta- 

tion's successful formula. 

WJLB has a syndication -free 

weekday lineup that consists oflocals, station vets and 

personalities who may not be from the area yet are 

entrenched in the community and personalize the 
on -air product. 

The arrival of electronic ratings has caused many 

programmers to trim jock chatter and other elements 

that could cause listener tune- outs.As a former air tal- 

ent, Holiday has no interest in imposing time limits 

on jock breaks, but reinforces the necessity of saying 

something of value every time the mie is open. 

Holiday recognizes that many urban programmers 

standing by for electronic measurement fear the 

meter's arrival, based on ratings declines among some 
minority- targeted stations in other PPM markets.Yet 

he doesn't believe urban programmers have to coni- 
promise their product or be uneasy about the new 
ratings systeni.After all, fine- tuningWJLB and being 
prepared for the change helped his station win. "I 

think our station sounds better now," he says after 

going through the transition process. 

The PPM offers mountains of data, and Holiday 

feels that it's important to not get overwhelmed by 

the high volume of information and most impor- 
tant, "to still trust your instincts" 

In 1984, then -WJLB PD James Alexander (now 

OM of Cumulus /Mobile) competed with four sta- 

tions targeting black listeners, including arch rival 

WDRQ, making its first -place finish in the winter 
survey that year a major accomplishment. Since then, 

WJLB has a tradition of focusing on winning the 

market battle, not just beating one competitor.What 
Alexander said after its 1984 victory still applies to 

the station 25 years later: "WDRQ was incidental. 

All that mattered was that we wanted to be the mar- 
ket leader." RsR 
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P O W E R E D BY 111CISCI1 

LETOYA REACHES THE TOP HALF OF THE LIST FOR A 
THIRD TIME, AS "NOT ANYMORE" LIFTS 21 -17 (UP 220 
PLAYS). THE SINGER'S 2006 SELF -TITLED DEBUT ALBUM 
PRODUCED TWO TOP 20 TITLES: "TORN,' WHICH PEAKED 

AT NO. 2 FOR THREE WEEKS, AND "SHE DON'T," WHICH 
REACHED NO. 18. 

<DÌNDS A Ali ALBLEAN MADSSCOM 

sx 4 
W 5 ARTIST 
3ó TITLE 

Il NIELSEN BDS 11 HITPREDICTOR 
CERTIFICATIONS STATUS PLAYS AUDIENCE 

IMPRINT / PROMOTION LABEL r TW .1. MIWDNS RANK 

1 10 
JEREMIH 
BIRTHDAY SEX 

NO. 1(3 WKS) 4506 +211 34.299 1 
MICK SCHULTZ/DEF JAM /IDJMG 

10 

16 

11 

20 

12 

12 

3 11 4 

5 

11 

10 

7 

25 

5 

18 

25 

10 

9 

5 

2 

5 

20 

8 

13 

19 

3 

17 

3 

7 

17 

3 

18 

NEW 

37 2 

39 6 

NEW 

KERI HILSON FEATURING KANYE WEST & NE -YO 1f 
KNOCK YOU DOWN MOSLEY /ZONE4 /INTERSCOPE 

PLEASURE P yr¡ 
BOYFRIEND #2 ATLANTIC 

KID CUDI 1r 
DAWN' KITE DREAM ON /G.O.O.DJUNIVERSAL MOTOWN 

JAMIE FOXX FEATURING T -PAIN Il 1l 
BLAME IT J /RMG 

HURRICANE CHRIS FEATURING SUPERSTARR 
HALLE BERRY (SHE'S FINE) POLO GROUNDS /J /RMG 

SOULJA BOY TELL'EM 
TURN MY SWAG ON COLLIPARK /INTERSCOPE 

DRAKE MOST INCREASED PLAYS 1l 2843 +795 28363 3 
BEST I EVER HAD BRYANT /HIP HOP SINCE 1978 

YOUNG MONEY 
EVERY GIRL YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN 

4324 +417 34.097 2 

350) -91 26.983 5 

3394 

3267 

2973 

2934 

-86 22.187 7 

467 27.061 4 

+258 19.011 9 

-174 21.121 8 

2781 +465 26.835 6 

BIRDMAN FEATURING LIL WAYNE Q 
ALWAYS STRAPPED 

FAST LIFE YUNGSTAZ (F.L.Y.) 
SWAG SURFIN' 

TREY SONGZ 
I NEED A GIRL 

THE -DREAM 
ROCKIN THAT THANG 

TWISTA 
WETTER 

CIARA FEATURING YOUNG JEEZY 
NEVER EVER 

KERI HILSON FEATURING LIL WAYNE 
TURNIN ME ON 

LETOYA 
NOT ANYMORE 

CASH MONEY /UNIVERSAL MOTOWN 
2354 +256 16.162 11 

MUSIC INE/IDJMC 
2233 +239 15.900 12 

SONG BOOK /ATLANTIC 
2127 +232 13.474 14 

Il 1994 -51 16.478 10 
RADIO KILLA/DEFJAWIDJMG 

GET MONEY GANG /CAPITOI 
1933 +365 12.424 16 

CAPACE /JJLLC 
1797 -505 13.466 15 

11 1713 -168 13.939 13 
MOSLEY/ZONE4 /INTERSCOPE 

CAPITO) 
1695 +220 9.691 21 

1655 +207 7.6% 27 LIL KIM FEATURING T -PAIN & CHARLIE WILSON 1T 
DOWNLOAD BF OOKLAND /UNIVERSAL REPUBLIC 

RICK ROSS FEATURING JOHN LEGEND 1T 
MAGNIFICENT SLIP -N- SLIDE /DEF JAM /IDJMG 

DORROUGH A I R PO W ER 
WALK THAT WALK NGENIUS /El 

BEYONCE 
HALO MUSIC WORLD /COLUMBIA 

GINUWINE Q 
LAST CHANCE NOTIFI /ASYLUM/WARNER BROS. 

KEYSHIA COLE DUET WITH MONCIA 
TRUST IMANI /GEFFEN / INTERSCOPE 

BP/ONCE 
EGO MUSIC WORLD /COLUMBIA 

MARY MARY FEATURING KIERRA "KIKI" SHEARD 
GOD IN ME MY BLOCK /COLUMBIA 

T.I. FEATURING JUSTIN TIMBERLAKE 11 1T 
DEAD AND GONE GRAND HUSTLE /ATLANTIC 

DAY26 FEATURING P. DIDDY & YUNG JOC 
IMMA PUT IT ON HER BAD BOY /ATLANTIC 

CHRISETTE MICHELE 1T 
EPIPHANY (I'M LEAVING) DEFJAM/IDJMC 

SOUUA BOY TELL' EM FEATURING SAMMIE Il 
KISS ME THRU THE PHONE COLLIPARK /INTERSCOPE 

THE -DREAM FEATURING KANYE WEST 1T 
WALKIN ON THE MOON RADIO KILLA/DEF JAM /IDJMG 

MUSIQ SOULCHILD 
SOBEAUTIFUL 

LIL' RU 
NASTY SONG 

BOBBY V 
HANDS ON ME 

1t 
ATLANTIC 

HEADHUNTER /PRESIDENTIAL/DEF JAM /IDJMG 

BLU KOLLA DREAMS/CAPITOL 

OJ DA JUICEMAN FEATURING GUCCI MANE 
MAKE THA TRAP SAY AYE 

PLIES 
PLENTY MONEY 

JENNIFER HUDSON 
IF THIS ISN'T LOVE 

MAXWELL 
PRETTY WINGS 

32/MIZAY /ASYLUM 

BIG GATES/SLIP -N- SLIDE/ATLANTIC 

ARISTA/RMG 

COLUMBIA 

YUNG L.A. FEATURING RICCO BARRINO 
FUTURISTIC LOVE (E LROV) GRAND HUSTLE /INTERSCOPE 

JAMIE FOXX FEATURING TIMBALAND 
I DON'T NEED IT J /RMG 

RICK ROSS FEAT. KANYE WEST, T -PAIN & LIL' WAYNE 
MAYBACH MUSIC 2 MAVBACH /SI IP- N- SI.IDEI DEF lAM /IDJMG 

1587 -433 12.376 17 

1561 +148 9.859 20 

1556 -383 12.348 18 

1388 .158 8.4E9 23 

1378 +166 7.475 28 

1287 +592 10.181 19 

1287 +91 6.772 32 

1234 -363 8.075 24 

1131 +57 7.774 25 

1125 -148 ' 8.982 22 

1101 -251 7.709 26 

984 +162 6.031 34 

883 +80 6.971 31 

851 *58 3.603 - 

826 -14 3.783 

810 -23 6.344 33 

786 +53 7.310 29 

784 -57 7.143 30 

782 +191 5.667 35 

778 +6 1059 - 

706 -12 4.064 - 

683 +281 3.592 - 

SEAN PAUL 
So Fine 
(VP/Atlantic) 
KBTT, KHTE, KIPR, KJMM, KNDA, KOPW, 
KRRQ, KVSP, Sirius XM The Heat, WBFA, 
WELK, WBTF, WDKX, WEMX, WEUP, 
WFXA, WFXE, WHXT, WJKS, WJMI, WJTT, 
WJLX:, WJZD, WJZE, WPEG, WQHH, WRBJ, 
WTMG, WWWZ, WZFX, WZHT 

31 

GS BOYZ 
Booty Dew 
(Swagg Team/Jive/Battery) 
KBTT, KHTE, KIPR, KJMM, KNDA, NOPW, 

KRRQ, KVSP, WAMO, WBLK, WBTF, WDKX, 
WEMX, WEUP, WFXA, WFXE, WGZE, WJKS, 
WJTT, WJUC, WJWZ, WJZD, WJZE, NPEG, 
WQHH, WRBJ, WRBP, WTMG, WWWZ, 
WZFX, WZHT 

31 

M15HON 31 
Just A Kiss 
(Streamline/Interscope) 
KBTT, KDAY, KHTE, KIPR, KJMM, KVDA, 
KOPW, KPRS, KVSP, WAMO, WBFA, WBLK, 
WBTF, WDKX, WEMX, WEUP, WFXA, 
WFXE, WJMI, WATT, WJUC, WJZD, WJZE, 
WPEG, WPWX, WQHH, WRBJ, WTMG, 
WWWZ, WZFX, WZHT 

K. MICHELLE 26 
Self Made 
(HiTz Committee/Jive/KG) 
KBTT, KHTE, KIPR, KJMM, KNDA, KDPW, 
KRRQ, KVSP, WBFA, WBLK, WDKX, WEMX, 
WEUP, WFXA, WFXE, WHXT, WJKS, WJMI, 
WJTT, WJUC, WJZD, WRBJ, WTMG, 
WWWZ, WZFX, WZHT 

DORROUGH 
ice Cream Paint Job 
(NGenius/E1) 
KBXX, KIPR, KRRQ, WAMO, WBFA, WBTF, 
WEMX, WEUP, WJBT, WJMI, WJTT, WQBT, 
WRBJ, WWWZ 

14 

BEYONCE 13 
Ego 
(Music World/Columbia) 
KMJJ, WBTP, WHRK, WIKS, WIZF, WJLB, 
WJMH, WJWZ, WKYS, WOWI, WPHI, 
WPRW, WQUE 

T.I. FEAT. MARY J. BUGE 9 
Remember Me 
(Grand Hustle /Atlantic) 
WERQ, WHHH, WHHL, WHTA, WIZF, WJLB, 
WPHI, WQOK, WRBP 

CIARA 
Like A Surgeon 
(LaFace/JLG) 
KPRS, WGZB, WHRK, WJBT, WOWI, 
WQHH, WRBP 

7 

ADDED AT... 

WFXA 
Augusta, GA 

PD: Terry Monday 

K. Michelle, Self Made, 37 
GS Boy., Booty Dew, 4 
Mishon, Just A Kiss, 4 
Game Máoe Feat Redman, Rid Ross & TPrit Sin one Up, 0 
Sean Paul, So Fine, 0 

FOR REPORTING STATIONS PLAY LISTS GO TO 

www.RadioandRecords.com 

ARTIST 

NEW AND ACTIVE 
PLAYS 

TITLE / LABEL /GAIN 

FABOLOUS FEAT. 
THE -DREAM 653f93 
Throw It In The Bag 
(Desert Storm /Def Jam /IDJMG) 
TOTAL STATIONS: 61 

THE BLACK EYED PEAS 634(46 
Boom Boom Pow 
(wil 1. i.am /I nterscop e) 

TOTAL STATIONS: 

WEBSTAR & AM JONES 
FEAT. JUELZ SANTANA 
Dancin On Me 

(Scrilla Hill /E1) 

TOTAL STATIONS: 

41 

589/196 

64 

JADAKISS FEAT. SWIZZ BEATZ & 
OJ DA JUICEMAN 540/173 
Who's Real 

(Ruff Ryders/D -Blo :k /Def Jam/IDJMG) 
TOTAL STATIONS: 48 

CASSIE FEAT. 
PUFF DADDY 
Must Be Love 
(Bad Boy /Atlantic) 
TOTAL STATIONS: 

527.49 

54 

ARTIST 
TITLE / LABEL 

MIMS FEAT. LETOYA 
Love Rollercoaster 
(American King /Capitol) 
TOTAL STATIONS: 

NE -YO 
Part Of The List 
(Def Jam /IDJMG) 
TOTAL STATIONS: 

PLAYS 
/GAIN 

501/38 

47 

500/1 

32 

MARIO FEAT. GUCCI MANE 4 
SEAN GARRETT 498/186 
Break Up 
(3rd Street/J /RM6) 
TOTAL STATIONS: 37 

B-HAMP 
Do The Ricky Bobby 
(CKB/Malaco) 
TOTAL STATIONS: 

488/24 

59 

JIBBS FEAT. LLOYD 486/62 
The Dedication (Ay DJ) 
(Beasta /Geffen /Interscoue) 
TOTAL STATIONS: 54 

MOST 
INCREASED 

PLAYS 

dt DRAKE 
Best I Ever Had (Bryant /Hip Hop Since 1978) 
WENZ +41, WZHT +39, W901E +36, WPRW +35, WHHH +30, 

WERQ +30, WBTJ +29, WEMX +28, KOPW +28, WBHJ +26 

BEYONCE 
Ego (Music World/Columbia) 
WJMH+35, WTMG+34, KBTT +29, WKYS+27, WZHT+26, 
WIZF+23t WOW +23, WJKS+20, WED +19, WHRK+18 

itt YOUNG MONEY 
Every Girl 
(Young Money /Cash Money/Universal Motown) 
WJZE+46 WHHH +34, WPRW +32, WJKS +28, WBTJ +26, 
WEUP +25, KBXX +22, WGZB +21, WHXT +21, WQHH +21 

W KERI HILSON FEAT. 
KANYE WEST & NE -YO 
Knock You Down (Mosley/Zone 4/Interscope) 
WCKX +50, WHTD +37 Wlff +28, KEA.Y +26, KMEL +2Z 
WUST +21, KOPW +19, WJBT +T/, WGZB +15 WQHH +16 

T.I. FEAT. MARY J. BLIGE 
Remember Me (Grand HustldAtlantir) 
WHTD +34, WHTA +29, WJWZ +29, WIZF +25, WPHI+23, 
WHHH+23, KBFB +21, WEUP+A, W\ÆE+1& WJMH+T7 

FOR WEEK ENDING MAY 31, 2009 
LEGEND: See legend to charts it charts section for rules and symbol explanations. 
82 urban stations um electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 

7 days a week. O 2009 Nielsen Business Media, Inc. All rights reserved. 
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R &R URBAN AC 
P W E R E D BY n1CISe11 

EE 

D 

e 
G 

IS 

lb 

m 
e 
22 

L 

5 15 

3 21 

2 5 

,4 

33 

27 

7 15 

6 33 

8 41 

11 10 

9 27 

10 16 

,14 ! 18 

19 7 

21 8 

27 3 

24 8 

29 2 

23 16 

31 2 

K'JON 
ON THE OCEAN 

MUSIQ SOULCHILD 
SOBEAUTIFUL 

MAXWELL 
PRETTY WINGS 

CHARLIE WILSON 
THERE GOES MY BABY 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

DIGITAL DOWNLOADS 

AVAILABLE AT DMDS.COM 

PLAYS AUDIENCE 
TW +1- MILLIONS RANK 

NO. 1 I1 WK) MOST INCREASED PLAYS 
UP &UP /DEH TYME /UNIVERSAL REPUBLIC 

ATLANTIC 

COLUMBIA 

P MUSIC /JIVE /JLG 

JENNIFER HUDSON 
IF THIS ISN'T LOVE ARISTA /RMG 

RAPHAEL SAADIQ FEAT. STEVIE WONDER & CJ HILTON 
NEVER GIVE YOU UP COLUMBIA 

LAURA IZIBOR 
FROM MY HEART TO VOL L 

USHER 
HERE I STAND 

ANTHONY HAMILTON 
THE POINT OF IT ALL MISTER'S MUSIC/JIVE/AG 

1611 +251 12.180 1 

1535 +155 11.670 2 

1450 +44 10.967 3 

1371 -76 10.707 4 

1335 -24 10.168 5 

1237 +36 7.969 8 

ATLANTIC 
1133 -69 8.698 6 

1013 -55 8.072 7 

1005 +233 7.085 9 

LAFACE/JLG 

INDIA.ARIE FEATURING MUSIQ SOULCHILD 
CHOCOLATE HIGH SOULBIRD /UNIVERSAL REPUBLIC 

CHRISETTE MICHELE 
EPIPHANY (I'M LEAVING) DEF JAM /IDJMG 

AVANT 
SAILING CAPITOL 

ERIC BENET 
CHOCOLATE LEGS FRIDAY /REPRISE /WARNER BROS. 

ANTHONY HAMILTON FEATURING DAVID BANNER 
COOL MISTER'S MUSIC /SO SO OEF /JLG 

GINUWINE 
LAST CHANCE NOTIFI /ASYLUM /WARNER BROS. 

TEENA MARIE FEATURING FAITH EVANS 
CAN'T LAST A DAY STAX /CMG 

RUBEN STUDDARD 494 +38 2,477 20 
TOGETHER 19 /HICKORY /RED 

1001 -17 6.241 12 

878 -8 6.848 11 

684 +42 3.239 15 

665 -22 4.504 13 

619 +18 6.853 10 

611 -41 3.125 17 

551 -49 3.699 14 

URBAN MYSTIC 476 -51 2.543 19 
THE BEST PART OE THE SAY SOBE 

CHARLIE WILSON 355 +51 1.574 24 
CAN'T LIVE WITHOUT YOU P MUSIC/JIVE/AG 

KEYSHIA COLE 
YOU COMPLETE ME IMANI /6EFFEN /INTERSCOPE 

JOE 
MAJIC 563 /KEDAR 

JAMIE FOXX FEATURING TIMBALAND 
DON'T NEED IT J /RMG 

AL B. SURE! 
I LOVE IT (PAPI AYE AYE AYE) HIDDEN BEACH 

JOHN LEGEND 
EVERYBODY KNOWS 

JAZMINE SULLIVAN 
IN LOVE WITH ANOTHER MAN 

JAMIE FOXX FEATURING T -PAIN 
BLAME IT 

WILL DOWNING 

351 0 2.001 

323 -39 1.160 

313 -10 3.166 16 

300 +79 1.263 27 

21 

ARTIST 
TITLE / LABEL 

NEW 
STATIONS 

JENNIFER HUDSON 
Giving Myself 
(Arista /RMG) 
KDKS, KMEZ, KOKY, KQXL, Sirius XM Heart 
& Soul, WAGH, WAKB, WHUR, WKXI, 
WLXC, WMGL, WMPZ, WSRB, WVBE, 
WXST 

15 

NA'SHAY 
Lavin You 
(Ruthless) 
KOKS, KMEZ, KOKY, KQXL, WAGH, WLXC, 
WMPZ, WXST 

8 

WILLIE CLAYTON 
Dance The Nite Away 
(C & C) 

KNEK, KQXL, WKSP, WKXI, WLXC, WSRB 

6 

AVANT 
Sailing 
(Capitol) 
WMMJ, WQQK, WROU, WTYB, WVKL 

5 

ANTHONY HAMILTON 4 
The Point Of It All 
(Mister's Music /Jive /JLG) 
WJMR, WQQK, WROU, WVAZ 

CHARLIE WILSON 4 
Can't Live Without Vint 
(Jive /AG) 
KJMS, KMJM, WFXC, WKSP 

CHRISETTE MICHELE 2 
Epiphany (Pm Leaving) 

29 (Def Jam /IDJMG) 
_. WBHK, WROU 

G.0.0.0./COLUMBIA 
272 8 1.656 23 

240 +61 1.319 26 
J/RMG 

11 

J/RMG 

SOMETHING SPECIAL PEAK /CMG 

BEBE & CECE WINANS 
CLOSE TO YOU B &C /MALACO 

CHRISETTE MICHELE 
BLAME IT ON ME DEF JAM /IDJMG 

WAYNE BRADY 
F.W.B. PEAK /CMG 

MELANIE FIONA 
GIVE IT TO ME RIGHT SRC /UNIVERSAL MOTOWN 

NE -YO Il 
MAD DEE JAM /IDJMG 

LIONEL RICHIE 
I'M IN LOVE ISLAND / IDJMG 

MARY MARY FEATURING KIERRA "KIKI" SHEARD 
GOD IN ME MY E_OCK /COLUMBIA 

KENNY LATTIMORE 
EVERYBODY HERE WANTS YOU VERVE 

WILLIE CLAYTON 
DANCE THE NITE AWAY C & C 

KJ ROSE 
A BETTER WAY ALORO MKT 

DEBORAH COX 
SAYING GOODBYE DECO /IMAGE 

LAKISHA JONES 
LET'S GO CELEBRATE ELITE 

HEAVY D 
NO MATTER WHAT STRIDE /MALACO 

a i ARTIST 
3o TITLE 

1 1 15 

3 20 

2..- 
19 

8 14 

4 32 

6 28 

5 22 

7 40 

10 22 

11 16 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

JACKIEM JOYNER NO. 1(7 WKS) 
no WAITING FOR YOU 

WALTER BEASLEY MOST INCREA 
STEADY AS SHE GOES 

DAVE KOZ FEATURING JEFF GOLUB 
BADA BING 

RICHARD ELLIOT 
MOVE ON UP 

OLI SILK 
CHILL OR BE CHILLED 

KIM WATERS 
LET'S GET ON IT 

BONET JAMES 
STOP, LOOK, LISTEN (TO YOUR HEART) 

FOURPLAY 
FORTUNE TELLER 

KENNY LATTIMORE 
AND I LOVE HER 

KENNY G 
RITMO Y ROMANCE (RHYTHM & ROMANCE) 

ARTISTRY 

(ED PLAYS 
HEADS UP 

CAPITOL 

ARTISTRY 

TRIPPIN 'N' RHYTHM 

SHANACHIE 

CONCORD /CMG 

HEADS UP 

VERVE 

STAR BUC KS /CONCORD /CMG 

228 +3 1.695 22 

192 +56 0.846 33 

184 +35 0.700 35 

180 +77 1.223 28 

176 -23 0.919 31 

157 +58 1.053 30 

155 -61 3.034 18 

148 +54 0.554 40 

143 +28 1.424 25 

143 +12 0.542 - 

142 +37 0.674 36 

135 +11 0.283 - 

118 -17 0.466 - 

91 -25 0.292 - 

86 +22 0.241 

URBAN MYSTIC 
The Best Part Of The Day 
(SOBE) 
KJMS, WVAZ 

MELANIE FIONA 2 
Give It To Me Right 
(SRC /Universal Motown) 
KJLH, WKSP 

GINUWINE 
Last Chance 
(Notifi /Asylum/Warner Bros.) 
WROU 

ADDED AT... 

WJMR 915 
Milwaukee, WI wJSrx 

PD: Lauri Jones 

Anthony Hamilton, The Point Of It All, 18 T Marie Feat. Faith Evans, Can't Last A Day, 13 

FOR REPORTING STATIONS PLAYLISTS GO TO: 

www.RadioandRecords.com 

SMOOTH JAZZ 
PLAYS AUDIENCE 

TW +/- MILLIONS RANK 

309 -16 2.825 1 

253 +37 1.656 3 

222 -27 1.408 4 

216 +37 1.178 11 

202 -9 1.274 8 

199 -4 1.371 6 

189 -14 1.201 10 

181 -10 1.293 7 

153 +10 1.393 5 

143 +2 1.750 2 

ARTIST 
LW WKS TITLE 

AFTER EARNING A NO. 3 PEAK WITH "COOL" IN MARCH, 

ANTHONY HAMILTON GATHERS CONSECUTIVE TOP lOs 

FOR THE SECOND TIME, AS "THE POINT OF IT ALL" RISES 

11 -9. HAMILTON ARRIVED WITH "COMIN' FROM WHERE I'M 
FROM" (N0.10 PEAK) AND FOLLOWED WITH "CHARLENE" 
(NO. 7) IN 2003 -2005. 

NEW AND ACTIVE 
ARTIST 
TITLE / LABEL 

BEVONCE 
Halo 
(Music World /Columbia) 
TOTAL STATIONS: 

KURT CARR & THE KURT 
CARR SINGERS 
Peace And Favor Rest On Us 

(KCG /JLG) 

TOTAL STATIONS: 

DONNIE MCCLURKIN FEAT. 
KAREN CLARK -SHEARD 
Wait On The Lord 
(Verity /JLG) 

TOTAL STATIONS: 25 

PLAYS 
/GAIN 

63/2 

21 

46/5 

26 

ARTIST 
TITLE / LABEL 

LACEE 
Lacees Groove 
(Makincents) 
TOTAL STATIONS: 

KEYSHIA COLE 
Where This Love Could End Up 

(I ma n i /G e fle n/I m e rsc o pe ) 

TOTAL STATIONS: 

PLAYS 
/GAIN 

34/5 

8 

33/1 

32 

JOE LEAVELL & ST. STEPHEN 
TEMPLE CHOIR 31/17 

44/12 God Is Able 
(Emtro Gospel) 
TOTAL STATIONS: 19 

SMOKIE NORFUL 39/11 
Justified 
(TreMyles /EMI Gospel) 
TOTAL STATIONS: 21 

21:03 WITH FRED HAMMOND, 
SMOKIE NORFUL & J MOSS 34/8 
Cover Me 

(PAJAM /Gospo Centric/AG) 
TOTAL STATIONS: 20 

JAMIE FOXX 
Why 
(J /RMG) 
TOTAL STATIONS: 

29/29 

29 

KEYSHIA COLE 
DUET WITH MONCIA 29/9 
Trust 
(I mani /Geffen /Interscope) 
TOTAL STATIONS: 8 

K'JON 
On The Ocean (Up &Up /Deh Tyme /Universal Republic) 
WKUS +24, WYLD +17, KMJQ +14, W WMG +13, WACH +11, 

WPHR oil, WHRP +10, KMJK +9, KVMA +9, KMJM +9 

ANTHONY HAMILTON 
The Point Of It All (Mister's Music/Jive/AG) 
WJMR +18, WTYB +14, SXHS +12, WAKE +10, WMJM +10, 

WROU +10, WUHT +8, WHRP +8, WVBE +7, WIMX +7 

MUSIQ SOULCHILD 
sobeautiful (Atlantic) 
WKLIS +32, WHQT +21, WPHR +20, W WMG +18, KMJM +14, 

KJMS +13, WYLD+10, KQXL +8, WACH +8, WDAS +8 

AL B. SURE! 
I Love It (Papi Aye Aye Aye) (Hidden Beach) 
WIMX +9, WXST +7, KJLH .7, KJMS +6, KOKY +5, 

WMGL +5, SX1-15 +4, WSRB +4, WKXI +3, KMEZ +3 

CHRISETTE MICHELE 
Blame It On Me (Def Jam /IDJMG) 
WMGL +9, WXST +8, KMQ +8, SXHS +7, WKXI +7, 

WAKB +6, KOKY +6, KJMS +6, WKSP +6, WSRB +5 

FOR WEEK ENDING MAY 31, 2009 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
63 urban AC and 15 smooth jazz stations are electronically monitored by Nielsen Broadcast 
Data Systems 24 hours a day, 7 days a week. © 2009 Nielsen Business Media, Inc. 
All rights reserved. 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL - 12 26 

12 9 40 

® 15 7 

14 13 47 

15 14 40 

17 12 

, 3Fi 11 

18 11 

19 22 4 

21 5 

SEAL 
A CHANGE IS GONNA COME 

MICHAEL LINGTON 
YOU AND I 

BERNIE WILLIAMS 
GO FOR IT 

TIM BOWMAN 
SWEET SUNDAYS 

EUGE GROOVE 
RELIGIFY 

WAYMAN TISDALE 
ONE ON ONE 

BASIA 
BLAME IT ON THE SUMMER 

PAUL BROWN + MARC ANTOINE 
FOREIGN XCHANGE 

DARREN RAHN AIRPOWE 
TALK OF THE TOWN 

MELODY GARDOT 
WHO WILL COMFORT ME 

143 /WARNER BROS. 

NUCROOVE 

REFORM /ROCK RIDGE 

TRIPPIN 'N' RHYTHM 

NARADA JAZZ /CAPITOL 

RENDEZVOUS 

WHAT /El 

PEAK /CMG 

R 
NUGROOVE 

VERVE 

PLAYS 
TW +/- 

AUDIENCE 
MILLIONS RANK 

143 +2 1.243 9 

141 -4 1.119 14 

139 +15 0.762 19 

133 0 1.158 13 

125 -1 1.015 16 

122 +7 1.001 17 

121 +2 0.553 23 

99 +4 0.226 

92 +17 0.761 20 

90 +12 0.302 30 
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R &R GOSPEL 
DOWERED BY 111Ch5C11 

BDS D1NDS AVAILABLE DMASSCOM 

JOE LEAVELL & ST. STEPHEN TEMPLE CHOIR 
TASTE THEIR FIRST TOP 10 SUCCESS, AS "GOD IS ABLE" 
ASCENDS 13 -10. WITH A HISTORY THAT DATES TO 1926, THE 
LOUISVILLE -BASED GROUP HAS BEEN UNDER LEAVELL'S 
DIRECTION SINE 2000. "ABLE" IS THE LEAD SINGLE AND 
TITLE TRACK FROM THE ACT'S CURRENT ALBUM. 

F 
c+ ARTIST 

TITLE 

Il NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW +/- MILLIONS RANK 

1 HEZEKIAH WALKER & LFC 
SOULED OUT 

NO. 1 (13 WKS) 
VERITYULc 

1151 -57 4.E96 2 

e 
o 
e 
o 

28 DONALD LAWRENCE & CO. 
BACK II EDEN 

MAURETTE BROWN -CLARK 
IT AIN'T OVER (UNTIL GOD SAYS ITS OVER) 

25 MARVIN SAPP 
PRAISE HIM IN ADVANCE 

QUIET WATER/VERITY/KG 

AIR GOSPEUMALACO 

VERITY /JLG 

31 
KURT CARR & THE KURT CARR SINGERS 
PEACE AND FAVOR REST ON US KCG /JLG 

DONNIEMCCLURKINFEAT.KARENCLARK- SHEARS MOST INCREASEOPLAYS 
WAIT ON THE LORD VERITY/JIG 

MARY MARY FEATURING KIERRA "KIKI" SHEARD 
GOD IN ME MY BLOCK /COLUMBIA 

SMOKIE NORFUL 
JUSTIFIED 

7 12 

6 18 

9 14 

B 68 

13 19 

14 7 

10 16 

TREMYLES /EMI GOSPEL 

JAMES FORTUNE & FIYA 
I TRUST YOU BLACKSMOKE /WORLDWIDE 

.10E LEAVELL & ST. STEPHEN TEMPLE CHOIR 
GOD IS ABLE EMTRO GOSPEL 

JAMES FORTUNE& FIYA FEAT. KEITH "WONDERBOY" JOHNSON E NAKITTA FOX 
I WOULDN'T KNOW YOU BLACKSMOKE /WORLDWIDE 

ISRAEL HOUGHTON 
JUST WANNA SAY 

SHARI ADDISON 
NO BATTLE, NO BLESSING 

GREG O'QUIN & IPRAIZE 
LEAD ME JESUS 

INTEGRITY 

1149 +13 4.649 1 

1066 +14 4.616 3 

1029 +49 4.550 4 

864 +17 3.E57 7 

860 +147 3.807 6 

845 +94 4.391 5 

709 +9 3.102 8 

675 -29 2.949 9 

657 +134 1.728 15 

620 +104 1.998 14 

581 -10 2.458 11 

2.842 10 19 
BET/VERITY/JIG 

566 -6 

5 9 

12 43 

16 15 

17 8 

22 3 

21 8 

PENDULUM 

KIERRA SHEARD 
PRAISE HIM NOW EMI GOSPEL 

KEITH "WONDERBOY" JOHNSON & THE SPIRITUAL VOICES 
TIME TO GET CLOSE TO JESUS GOSPEL TRUTH 

BRIAN COURTNEY WILSON 
ALL I NEED SPIRIT RISING /MUSIC WORLD 

BISHOP EDDIE LONG FEATURING GW 
RIGHTEOUS FORSAKEN ULTIMATE /E1 

PHIL TARVER 
BETTER THAN THAT KINGDOM 

19 18 

26 3 

20 18 

24 5 

25 6 

23 11 

29 5 

28 2 

RE-ENTRY 

NEW 

CRYSTAL AIKIN 
I DESIRE MORE 

BEBE & CECE WINANS 
CLOSE TO YOU 

BETNERITY/JLG 

B&C/MALACO 

BISHOP PAUL S. MORTON PRESENTS THE FGBCFMC 
CRY YOUR LAST TEAR TEHILLAH /LIGHT 

BROWN BOYZ FEATURING SPANKY WILLIAMS 
LOVE LIKE THAT BLACKSMOKE /WORLDWIDE 

TROY SNEED 
WITH YOU ALWAYS EMTRO GOSPEL 

TED WINN 
GOD BELIEVES IN YOU TEDDYSJAMZ 

ANN NESBY 
I FOUND A PLACE IT'S TIME CHILD/TYSCOT 

BISHOP BOBBY HILTON & THE WORD OF DELIVERANCE MASS CHOIR 
GOD DID THAT THING BVHILTON 

THE NEVELS SISTERS 
CLAP YOUR HANDS MOLIFE 

531 +34 2.034 13 

530 

455 

366 

-9 2.102 

-11 1.469 

-30 0.761 

12 

17 

23 

328 +49 0.915 21 

313 +13 0.784 22 

311 -2 1.0?0 18 

309 +84 1.489 16 

307 -6 0.986 20 

293 +17 0.569 29 

+4 0.384 - 

-28 0.665 26 

+43 0.931 19 

273 

249 

229 

210 +13 0.334 

195 +19 0.456 - 

MICAH STAMPLEY 
185 THE CORINTHIAN SONG INTERFACE '! JAMES ROBERSON 

EVERYBODY DANCE 

ARTIST 
TITLE / IMPRINT / PROMOTION LABEL 

MARY MARY 
GET UP (MY BLOCK /COLUMBIA) 

JDI 
185 

+31 0.711 24 

+19 0.343 

RECURRENTS 

NIELSEN BDS PLAYS 
CERTIFICATIONS Tw LW 

478 499 

444 470 

421 

417 

414 459 

21:03 WITH FRED HAMMOND, SMOKIE NORFUL & J MOSS 
COVER ME (PAJAM /GOSPO CENTRIC /JLG) 

JONATHAN NELSON FEATURING PURPOSE 
MY NAME IS VICTORY (INTEGRITY) 

MARVIN SAPP 
NEVER WOULD HAVE MADE IT (VERITY /JLG) 

HEATHER HEADLEY FEATURING SMOKIE NORFUL 
JESUS IS LOVE (EMI GOSPEL) 

6 

7 

8 

9 

10 

ARTIST 

THE BROWN SISTERS 4 
Awesome God 

(Kingdom) 
Sirius XM Praise, WJNI, WXEZ, WXVI 

STEPHEN HURD 
There's Power In His Name 
(Integrity) 
WFMI, WFMV, WNOO, WXOK 

4 

PAPA SAN 
Ina The Ghettio 
(Habakkuk) 
Sirius XM Praise, WEUP, WJNI, WXEZ 

4 

JOE LEAVELL & ST. STEPHEN 
TEMPLE CHOIR 2 
God Is Able 
(Emtro Gospel) 
WPRS, WUFO 

BEBE & CEBE WINANS 2 
Close To You 

(B &C/Malaco) 
WGRB, WXVI 

JAMES ROBERSON 
Everybody Dance 

(MO 
Sirius XM Raise, WHLH 

BISHOP DAVID G. EVANS PRE- 
SENTS AUTOMATIC PRAISE 2 

This Joy 
(Abundant Harvest) 
WOAD, WTHB 

KURT CARR & THE KURT 
CARR SINGERS 
Peace And Favor Rest On Us 

(KCG /JLG) 

WPZZ 

ADDED AT... 

WHLH 
Jackson, MS 

PD: Torrez Harris 
MD: Lance Fuller 

Deitrick Haddon, I Need Your Help. 3 

James Roberson, Everybody Dance, 2 

ISS 

FOR REPORTING STATIONS PLAYLISTS GO TO: 

www.RadioandRecords.com 

NIELSEN BDS 
TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS 

SHEKINAH GLORY MINISTRY 
JESUS (KINGDOM] 

ARKANSAS GOSPEL MASS CHOIR 
I LIFT MY HANDS (T /EMTRO GOSPEL) 

JAMES INGRAM 
DON'T LET GO (INTERING/MUSIC ONE) 

HEZEKIAH WALKER & LFC 
GRATEFUL (VERI -Y /JLG) 

JIMMY HICKS & THE VOICES OF INTEGRITY 
GOD'S GOT IT (BLACKSMOKEN/ORLDWIDE) 

PLAYS 
TW LW 

336 324 

331 398 

290 346 

281 300 

262 288 

NEW AND ACTIVE 
ARTIST PLAYS 
TITLE / LABEL /GAIN 

GI 175/1 
Get Up 
(BGA /Blac ksmoke/ Worlcwl le) 
TOTAL STATIONS: 29 

PAUL PORTER 138/15 
My Redeemer Lives 
(Light) 
TOTAL STATIONSc 

ARTIST 
TITLE / LABEL 

TIM ROGERS 
& THE FELLAS 
Happy 
(Blackberry) 
TOTAL STATIONS: 

PLAYS 
/GAIN 

109/32 

14 

GEORGIA MASS CHOIR 109/10 
Holy Ghost 

15 (Savoy / Malaco) 
TOTAL STATIONS: 13 

BISHOP LARRY D. TROTTER 96/0 
I Still Believe 
(Tyscot) 
TOTAL STATIONS: 9 

DESTINY PRAISE 129/15 
Changed 
(Destiny Style) 
TOTAL STATIONS: 23 

KIM BURRELL 120/0 
Happy 
(Shanachie) 
TOTAL STATIONS: 22 

HEZEKIAH WALKER & LFC lb /8 
God Favored Me, Part I 

(Verity /JLC) 

TOTAL STATIONS: 

GERALD SCOTT 
& COMPANY 95/16 
Great Is The Lord 
(Gerald Scott & Company) 
TOTAL STATIONS: 9 

KIERRA SHEARD 93/7 
19 Love Like Crazy 

(EMI Gospel) 
TOTAL STATIONS: 23 

DONNIE MCCLURKIN FEAT. 
KAREN CLARK -SHEARD 
Wait On The Lord (Verity /JLG) 
KOKA +38, WEAM +29, WPZS +10, WPPZ +9, WGRB +9, 

WFMI +9, WOAD +8, WZAZ +7, KR01 +7, WC HB +5 

JOE LEAVELL & ST. STEPHEN 
TEMPLE CHOIR 
God Is Able (Emtro Gospel) 
WOAD +22, WEAM +15, WZAZ +B, KROI +11, NOW +8, 
WUFO +7, KHLR +6, WPRF+6, WPRS +6, WXOK +5 

JAMES FORTUNE & FIYA FEAT. 
KEITH "WONDERBOY" 
JOHNSON & NAKITTA FOX 
I Wouldn't Know You (Blacksmoke/WorldWide) 
WEAM +26, WOAD +B, WPPZ +B, WP- S +12, KOKA +10, 

WZAZ +1G W WIN +8, KROI +3, KHLR +3, WN00 +3 

MARY MARY FEAT. KIERRA 
"KIKI" SHEARD 
God In Me (My Block /Columbia) 
WEAM +25, WNOO +D, WNNL +10, KRO +9, WLOU +9, 

WJYD +7, WWI +7, WPZS +5, WPPZ +5, WPZZ +5 

BEBE & CECE WINANS 
Close To You (B &C/Malaco) 
WEAM +20, SXPR +11, WGRB +9, WOAD +8, WXEZ +6, 
KOKA +5, WPZS +4, WEAL +4, WPZE +3, WUFO +3 

FOR WEEK: EPIDINC MAY 31, 2009 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 
45 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a 

day, 7 days a weds. D 2009 Nielsen, Business Media, Inc. All rights reserved. 
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WLAB /Fort Wayne employees win bid to buy the station 

The Road To Ownership 

Kevin Peterson 
KPeterson @RadioandRecords.com 

While station acquisitions occur almost daily, it's rare when a 

group of station employees raises money to purchase their place 
of business. Such is the case at Christian AC WLA13 (Star 
88.3) /FortWayne, Ind., where a $1 million purchase agreement 

was recently made between seller Indiana District -Lutheran Church Missouri 
Synod (LCMS) and buyer Star Educational Media Network, a newly formed non- 
profit headed by WLAB GM Melissa Montana and PD Don Buettner. 

Montana has been named president of the new 

company and is joined on its executive team by 

Buettner and recent arrival Richard Cummins, a 

local businessman who heads up the new com- 
pany's corporate development. 

It took several months for the 
trio to convince LCMS that 
not having a station owner 
solely focused on broadcasting 
was holding WLAB back. After 

all, the current owner's primary 
mission is leading churches. 
The station needed its own 
board of directors that could 
focus policies and procedures 
on broadcast operations, the 

trio argued. 
"After many, many meetings 

A Star Is Born 
Although discussions had been taking place for 

several months, Montana says LCMS' decision to 

put the station up for sale carne at the last 

minute. Following the decision, there was an 

open bidding process with 
sealed bids, meaning that station 
employees didn't know how 
many bidders there were, who 
they were or how much money 
was being offered. Anxious to 

put their $1 million bid on the 
table, Montana, Buettner and 
Cummins formed Star Edu- 
cational Media Network and hired 

Jorgenson Broadcast Brokerage 

as their broker. 
The next step was a somewhat 

frantic process to raise that seven -figure sum in a 

month's time. "We were talking with business peo- 
ple saying we need this large amount of money 

and they would ask us what the timeline was," she 

recalls. "We'd say, `Don't be scared, but we have a 

couple of weeks.' " 

Star Educational Media Network accom- 
plished in one month what it normally takes six 

months to a year to complete. Each day the suit- 

or convened two or three meetings with potential 

funding sources: business people, company own- 
ers and others with financial means, as well as peo- 
ple who would pray with them. Montana says their 

success was "sweeter" due to its difficulty. "That's 

a God thing," she says. "We want our story to be 

an inspiration to others to not be discouraged 

when it looks like everything could fall apart." 

Buett 

they understood that they really couldn't do for 

us what we needed to have done so that we could 
move forward," Montana says. "They finally came 

to a place where they realized they needed to let 

the bird out of the nest, let the child go off on its 

own and let us do what we do as broadcasters so 

that we might serve a greater cause and reach 

more people" 
Cummins, who joined the station five months 

ago, played a key role in the acquisition process. 

He had held CEO positions at several local mag- 
azines, owned local businesses and staged business 

award shows. "His life had been forever changed 
by listening to Star 88.3," Montana says. Ac- 

cording to Montana, Cummins said, "I want to 

do something that makes a bigger difference for 

the kingdom." 

ner 
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'We want 
our story to 
be an 
inspiration 
to others to 
not be 
discouraged 
when it 
looks like 
everything 
could fall 
apart. It 
makes the 
victory 
sweeter 
when it's 
difficult.' 

-Melissa Montana 

Current owner: Indiana 

District -Lutheran 

Church Missouri 

Synod 

Pending owner: Star 

Educational Media 

Network 

Market: Fort Wayne, Ind. 

Calls: WLAB 

Frequency: 88.3 
On -air moniker: Star 

88.3 
GM /MD: Melissa 

Montana 

PD: Don Buettner 

Head of development: 

Richard Cummins 

Board Of Education 
During the acquisition process, Montana and 

Buettner say they realized that the station's long- 

time owner was unable to provide the level of 
board support required by nonprofit broadcasters. 

That made establishing an effective, ell- rounded 

board critical to the success of the new company. 

"It's so important to have a board of directors with 

people who understand the mission and vision of 
what we're trying to do 

as Christian broadcast- 

ers," Montana says. To 

that end, the trio met 

with a local organization, 

Love in Deed, that 
specializes in helping 
nonprofits, which advised 

a segmented board ap- 
proach. Buettner says, 

"The model he demonstrated was a nine- member 

board, broken up into segments of three, with three 

members being broadcasters, three financial people 

and three people of influence in the conuuunity." 

Separately, Star is forming an advisory board of 
financial supporters with influence in the commu- 
nity who believe in the ministry and its outreach 

but don't have the time to sit on the board. 

Montana says the entire station staff agreed to stay 

together regardless of whether its bid was accepted. 

"In this industry so many people jump ship when 
they're afraid or when they hear somebody is going 

to buy them. But when you get the right people in 

the right seats on the bus, you get a team, not just a 

staff ofpeople.There's not a person here who doesn't 

love their job and love being a part of the team" 
As legal paperwork is exchanged between brokers 

and attorneys, and both parties await FCC approval, 

Buettner and Montana express appreciation for their 

soon -to -be former owner. "We're thankfid that 

[LCMS] had a vision to start this radio station," 

Buettner says. "They had no idea that the station 

would become what is it today" Since it first signed 

on, the station has boosted its power, evolved from 

music and talk to all music, and experienced signifi- 

cant increases in ratings and listener support. "It's com- 

pletely changed and evolved from the beginning, but 

we are thankful to our friends there that said, `We 

believe in you and we see this bigger picture for you, 

and we want to send you off with blessings: " R&R 

Montana 

Star Goes To College 
An alliance formed by Star 

Educational Media Network with 

Huntington (Ind.) University is 

playing an important role in 

Star's ability to raise funds to 

buy WLAB (Star 88.3) /Fort 

Wayne, Ind. As part of the 

alliance, the university provided 

financial assistance to Star in 

the station's acquisition. In 

exchange, Star will promote the 

university and its outreach. 

"Huntington University has 

agreed to support this outreach 

so that we can continue to 

grow, move forward and togeth- 

er sustain a larger vision," cur- 

rent station GM and Star presi- 

dent Melissa Montana says. 

"We are working in partnership 

with them and will gladly have 

their name alongside ours in all 

forms of promotion and out- 

reach throughout the years to 

come. While we remain 

autonomous, Huntington 

University's relationship and 

support will allow both organi- 

zations the opportunity to have 

a greater impact. " -KP 
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cDA1Ds 
DIGITAL DOWNLOADS 
AVAILABLE AT DNDS.COM 

ARTIST 
CHRISTIAN AC INDICATOR 

TITLE IMPRINT / PROMOTION LABEL 
PLAYS 

TW .1- 

BIG DADDY WEAVE You FOUND ME FERVENT /WORD -CURB 939 -62 

CHRIS TOMLIN WILL RISE SIXSTEPS /SPARROW /EMI CMG 836 -108 

NEWSBOYS IN THE HANDS OF GOD INPOP 810 -66 

MANDISA MY DELIVERER SPARROW /EMI CMG 790 -27 

BRANDON HEATH WAIT AND SEE REUNION/PLC 784 +65 

JONNY DIAZ MORE BEAUTIFUL YOU INO 774 +80 

MATTHEW WEST THE MOTIONS SPARROW /EMI CMG 720 +26 

JIMMY NEEDHAM FORGIVEN AND LOVED INPOP 675 +64 

BEBO NORMAN PULL ME OUT BEC /TOOTH & NAIL 656 -28 

REMEDY DRIVE ALL ALONG WORD -CURB 626 +34 

MERCYME FINALLY HOME IMO 626 -129 

JARS OF CLAY TWO HANDS GRAY MATTERS /ESSENTIAL/PLG 602 +55 

CHRIS AND CONRAD LEAD ME TO THE CROSS VSR 594 +49 

BLUETREE GODOFTHISCITY LUCID 528 -10 

PHILLIPS, CRAIG & DEAN REVELATION SONG IMO 492 +81 

KUTLESS I DO NOT BELONG BEC/TOOTH & NAIL 435 -21 

MAT KEARNEY CLOSER TO LOVE AWARE /COLUMBIA /INPOP 412 +71 

JEREMY RIDDLE BLESS HIS NAME VINEYARD /VARIETAL 364 +18 

DOWNHERE HOPE IS RISING CENTRICITY 330 -21 

BUILDING 429 ALWAYS IMO 313 -7 

DECEMBERADIO LOOK FOR ME SLANTED /SPRING HILL 308 -7 

MIKESCHAIR [ANTTAKEAWAY CURB 297 -7 

LINCOLN BREWSTER GOD YOU REIGN INTEGRITY 281 -22 

NATALIE GRANT PERFECT PEOPLE CURB 276 +41 

RUSH OF FOOLS LOSE IT ALL MIDAS 269 -32 

ABOVE THE GOLDEN STATE I'LL LOVE YOU SO SPARROW /EMI CMG 259. -64 

33MILES JESUS CALLING IMO 246 +18 

BRITT NICOLE THE LOST GET FOUND SPARROW /EMI CMG 235 +19 

THIRD DAY FEAT. LACEY MOSLEY BORN AGAIN ESSENTIAL /PLC 211 +16 

NEEDTOBREATHE LAY EM DOWN ATLANTIC /WORD -CURB 186 +164 

CHRISTIAN AC 
MUSIC RESEARCH 

TroyResearch 

ARTIST w w w w 
TITLE IMPRINT / PROMOTION LABEL FAM% 25 -54 25 -34 35 -44 45 -54 

MATTHEW WEST THE MOTIONS SPARROW /EMI CMG 98% 4.25 4.28 4.27 4.21 

JOHN WALLER WHILE I'M WAITING BEACH STREET /REUNION /PLC 92% 4.24 4.08 4.38 4.27 

CHRIS TOMLIN !WILL VISE SIXSTEPS /SPARROW /EMI CMG 98% 4.20 4.15 4.20 4.25 

TENTH AVENUE NORTH BY YOUR SIDE REUNION /PLC 99% 4.19 4.30 4.16 4.10 

1HIRD DAY REVELATION ESSENTIAL/PLC 98% 4.15 4.15 412 4.16 

ERANDON HEATH GIVE ME YOUR EYES REUNION /PLG 99°% 4.12 4.20 4.10 4.06 

JEREMY CAMP THERE WILL BE ADAY BEC/TOOTH & NAIL 100% 4.07 4.02 4.13 4.07 

PHILLIPS, CRAIG & DEAN REVELATION SONG INO 78% 4.06 3.98 4.04 4.18 

LINCOLN BREWSTER Goo You REIGN INTEGRITY 97% 3.99 3.95 3.95 4.07 

MERCYME FINALLY HOME INO 97% 3.96 3.84 3.95 4.08 

ERANDON HEATH WAIT AND SEE REUNION /PLC 86% 3.94 4.01 3.93 3.87 

FRANCESCA BATTISTELLI FREE TO BE ME FERVENT/WORD-CURB 96% 3.93 4.04 4.00 3.76 

DEWSBOYS IN THE HANDS OF GOD INPOP 95% 3.92 3.84 3.89 4.03 

JDNNV DIAZ MORE BEAUTIFUL YOU IMO 69% 3.85 3.78 4.05 3.72 

EiUETREE COO OF THIS CITY woo 83% 3.83 3.91 3.69 3.88 

MANDISA MY DELIVERER SPARROW /EMI CMG 95Wo 3.81 3.75 3.92 3.77 

JARS OF CLAY TWO HANDS GRAY MATTERS /ESSENTIALPLG 88% 3.81 3.88 3.77 3.77 

BC DADDY WEAVE YOU FOUND ME FERVENT/WORD-CURB 86Wo 3.80 3.73 3.85 3.82 

JMMY NEEDHAM FORGIVEN AND LOVED INPOP 82% 3.77 3.89 3.70 3.71 

REMEDY DRIVE ALL ALONG WORD -CURB 49% 3.74 3.89 3.76 3.58 

Total Sample size is 1615. These are average scores for music in the Christian AC format, based on data frcm sur- 
veys conducted throughout the US, using TroyResearch Online Music Tracking. Online panelists score each song 
on a 1 -5 scale where 1 = strongly dislike and 5 = strongly like. TroyResearch is a registered trademark of 
RadioResearch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonathan Little at 743-549 - 
9700, .61 or email jlittle @troyresearch.com. 
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COUNTRY 
P O W E R E D B Y 

Il Ìel Se ll 
BDS 

(DAMS 
DIGITAL DOWNLOADS 
AVAILABLE AT DMDS.C3M 

COUNTRY INDICATOR HIGHLIGHTS 

ARTIST TITLE IMPRINT / PROMOTION LABEL 

BRAD PAISLEY THEN ARISTA NASHVILLE 

ARTIST TITLE IN PRINT / PROMOTION LABEL NEW STATIONS 

GEORGE STRAIT LIVING FOR THE NIGHT 

JASON ALDEAN BIG GREEN TRACTOR 

BROOKS & DUNN INDIAN SUMMER 

RASCAL FLATTS SUMMER NIGHTS 

JUSTIN MOORE SMALL TOWN USA 

RODNEY ATKINS 15 MINUTES 

PAT GREEN WI-LAT EM FOY 

MCA NASHVILLE 39 

29 

24 

18 

15 

15 

BNA 11 

BROKEN BOW 

ARISTA NASHVILLE 

LYRIC STREET 

VALORY 

CURB 

ARTIST TITLE IMPRINT / PROMOTION LABEL GAIN 

RASCAL FLATTS SUMMER NIGHTS 

BROOKS & DUNN INDIAN SUMMER 

JASON ALDEAN BIG GREEN TRACTOR 

GEORGE STRAIT LIVING FOR THE NIGHT 

JUSTIN MOORE SMALL TOWN USA 

RODNEY ATKINS 15 MINUTES 

ZAC BROWN BAND WHATEVER IT IS 

TW LW 

e 52 

Q 53 

49 47 

® 50 

© 54 

55 

LYRIC STREET +797 

ARISTA NASHVILLE +482 

+358 

+338 

BROKEN BOW 

MCA NASHVILLE 

VALORY +294 

CURB +270 

HOME GROWN /ATLANTIC /BIG PICTURE +265 

F> 

ARTIST TITLE IMPRINT / PROMOTION LABEL TW PLAYS +/- 

SARAH DARLING JACK OF HEARTS BLACK RIVER 234 +36 

WILLIAMS RILEY BAND I'M STILL ME GOLDEN /NINE NORTH 230 +33 

STEPHEN COCHRAN WAL -MART FLOWERS ARIA NASHVILLE 228 -8 

TELLURIDE PENCIL MARKS AMERIC " -N ROOTS /QUARTERBACK 207 +1 

ZONA JONES BLUER THAN BLUE ROCKY COMFORT 204 +17 

RICK HUCKABY SHE GETS ME HIGH HEADCOACH 201 +21 

Get your first look at next week's complete Country Indicator chart action n RAR Country otFax, in your e-mail in -box every Monday. To subscribe to 
R &D Country HotFax, visit www.radioandrecords.com. 

COUNTRY ullsçye BULLSEYE RESEARCH 
ALLOUT. 

ARTIST 
TITLE IMPRINT / PROMOTION LABEL 

LEE 
A LOT POSmVE 

STRONGLY 

INDEX NEUTRAL DISLIKE DISLIKE 

BRAD PAISLEY THEN ARISTA NASHVILLE 34.3% 80.0% 4.10 16.4% 3.3% 0.2% 

ALAN JACKSON SISSY'S SONG ARISTA NASHVILLE 38%0 75.1% 4.03 16.0% 6.9% 2.0% 

KEITH URBAN KISS AGIPL CAPITOL NASHVILLE 276% 74.0% 3.95 19.8% 5.8% 0.4% 

BILLY CUR RINGTON PEOPLE ARE CRAZY MERCURY 253% 72.7% 3.88 18.4% 7.3% 1.6% 

ZAC BROWN BAND WHATEVER IT IR HOMEGROWN /ATLANTIC /BIG PICTURE 283% 70.4% 3.92 23.3% 5.6% 0.7% 

JASON MICHAEL CARROLL WHERE I'M FROM ARISTA NASHVILLE 251% 68.7% 3.87 25.6% 5.1% 0.7% 

TOBV KEITH LOST YOU ANYWAY SHOW DOG 213% 67.8 °% 3.79 23.6°/o 7.6% 1.1% 

DARIUS RUCKER ALRIGHT CAPITOL NASHVILLE 20.2% 67.3Wo 3.80 25.3% 6.9% 0.4% 

MONTGOMERY GENTRY ONE IN EVERY CROWD COLUMBIA 21-% 67.1% 3.80 26.0% 6.0% 0.9% 

DIERKS BENTLEY SIDEWAYS CAPITOL NASHVILLE 20.3% 64.9% 3.72 24.4% 8.2% 2.4% 

LADY ANTEBELLUM FUN To you CAPITOL NASHVILLE 19. % 64.7% 3.73 25.3% 91% 0.9% 

KENNY CHESNEY OUT LAST NIGHT BNA 235% 64.4°/o 3.75 24.9% 8.7% 2.0% 

CHRIS YOUNG LETTIN' YOU HOME (THE BLACK DRESS SONG) RCA 18.6% 63.3% 3.67 24.9% 9.6% 2.2% 

REBA STRANGE STARSTRUCK /VALORY 132% 62.4% 3.63 25.1% 11.6% 0.9°/o 

K ELLIE PICKLER BEST DAYS OF YOU 2 LIFE 19 /BNA 21'% 61.6% 3.68 25.3% 11.1% 2.0% 

BUCKY COV INGTON WANT MY LIFE BACK LYRIC STREET 10.9% 60.4% 3.62 30.4% 8.7% 0.49/o 

LOST TRAILERS HOW 'BOUT YOU DON'T BNA 14.4% 60.4% 3.66 31.6% 7.3% 0.7% 

TAYLOR SWIFT YOU BELONG WITH ME BI; MACHINE 142% 60.2% 3.59 26.4% 10.9% 2.4% 

MILEY CYRUS THE CLIME WALT DISNEY /HOLLYWOOD 20.0% 60.0% 3.67 28.4% 102% 1.3% 

LOVE AND THEFT RUN <WAY CAROLWOOD 8.9 %- 59.3% 3.57 30.7% 8.7% 1.3% 

The Callout America sample is 600 persons in each weekly report, made up of o three week rolling average of 200 persons week- 
ly. Sample is 50% Male / Female and taken from 20 U.S. Markets. Demos are e./enly balanced in 18 -24, 25 -34, 35 -44 and 45 -54 
cells. Song scores are on a 1 to 5 differential with "1" meaning strong dislike and "5" meaning like it a lot. The positive index is 

an average of all 1 to 5 scores. Total Positive is the combined 4 and 5 scores. Market breakouts by geographical region are; MID- 
WEST: Cincinnati, Indianapolis, Kansas City, Omaha and Wich ta. SOUTH: Atlanta, Charleston, Charlotte, Mobile / Pensacola and 

Nashville. EAST: Philadelphia, Pittsburgh, Providence RI, Rochester, Virginia Beach. WEST: Colorado Springs, Houston, Modesto, 

Phoenix and Portland OR. 
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