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Everysyear more than 300 r|os warelons o
theworld dedicate their time agSHEIDYRD
-creﬁ‘te mlracles at chlldren S;hoSPi<ls yulet) 3

k RatljOIRION.

On Saturday, March 21, 2003, Children's Miracle Network and Radio & Records celebrated these
extraordinary efforts at the “Miracles in Media” Radio Awards presented by Foresters.

Imaging — Red Dragon, Cardiff, Wales United Kingdom
Staff Story — WLYT, Charlotte, NC

Wrap-Up — VEGA 95.3 FM, Sydney, Australia

Montage — Zimmer Radio, Joplin, Missouri

Innovative Segment - WDBR, Springfield, lllinois

/

ey 5
Farestem\f :.ch _ - Memorial — Corus Radio/CKRY & CFGQ, Calgary, Alberta, Canada
i é} ! Change Bandits Station of the Year — KSKS, Fresno, Calif.
‘51’_, _ Bob Lind Radio Station Supporter of the Year - DJ Kevin Kline, KKBQ, Houston, Texas
A Ken Peterson Foundear's Award for Station of the Year — KALC (Alice 105.9), Denver, Colo.
Hispanic Imaging ~ Bustos Media, LLC

Hispanic Innovation — Entravision Communications Corporation

Hispanic Station of the Year - WRUM (Rumba 100.3), Orlandg, Fla.

Dylan Sprague {left), PD for KALC [Alice 105.9), Denver, CO
accepts the Ken Peterson Founders Award for Station of the
Year from Jim Schmerling {right}, CEO, of The Children’s
Hospital in Denver.

Foreste rs\ f | ()

. Children's Miracle Network is an international nongrofit that raises funs far children's Fospitals. The Radiothon program Fas been an integral
Children's 'y : :

, . RADIOKRECORDS
Life insurance ic what we do. Miracle w Network part of Children's Miracle Network's furdraising effarts since 1998. Today more than 370D s:atibrs p2rticipate in Radiothors annually. Since Media sponsor o the Miracles
Helping famifies is whe we are. Hospitals Helping Loaal Kids 1990, Foresters has helped Children’s Miracle Network raise more than $230 niillicn through its support of Radicthon and other programs. in Media Radiz Awards
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WZBA/Baltimore
Corners Kojan

Former Saga Communications rock WNOR/
Norfolk PD Harvey Kojan, who was down-
sized in January after 16 years, resurfaces as
PD at Shamrock clas-
sic rock WZBA (the
Bay)/Baltimore. He
replaces Cruze, who
had been handling
programming duties

on a part-time basis

for several months.
“In addition to his

programming skills, he’s an accomplished

Kojan

writer and producer and also has expertise in
Web site design, content generation, and data-
base growth and maintenance,” Shamrack
COO Jeff Laird says of Kojan.—Mike Boyle

SHAKER
Meier Joins WGN/Chicago

Legendary Chicago radio personality Garry
Meier is back on the air, taking over the 1
p.m.-4 p.m. slot on
Tribune talk WGN.
Flying solo for the
first time, Meier is
best-known for his
work with former co-
host Steve Dahl on
the “Steve & Garry”
show on WLUP and
WLS and also had a successful run co-host-
ing “Roe & Garry” with Roe Conn at WLS.

Meier returns at a time when a number

Meier

of well-known Chicago hosts—including
Dahl, longtime CHR morning team Eddie &
Jobo and sports hosts Mike North and Dan
McNeil—have recently exited the airwaves
for various reasons.—Mike Stern

Smith, Thomas Double
Up At Radio One

A PD departure at Radio One/Charlotte leads
to additional programming duties for Radio
One/Philly OM Elroy Smith and KBXX/
Houston OM Terri Thomas. In the wake of
Alvin Stowe's departure as PD of urban AC/
gospel combo WQNC (Q92.7) and WPZS
(Praise 100.9)/Charlotte, Radio One senior VP
of programming Jay Stevens taps Smith to
annex Praise PD duties, while Thomas now
oversees WQNC by remote as they hold on to
their “day jobs.” —Kevin Carter

APRIL 10, 2009

NPR Studying HD Power Boost

The Corporation tor Public Broadcasting has commissioned a
$350,000 study by NPR Labs to study how to boost HD) radio
reception without causing interference to other radio signals.
Commercial and noncommercial HD stations broadcast at just
1% of their analog signal power. A study conducted in several
markets by Clear Channel, CBS Radio, Greater Media and HID
licensor iBiquity one year ago didn't find any interference when

HI signals were upped to 10%, according to Clear Channel exec- N
utive VI of distribution and development Jeff Littlejohn. ek

“We tound that if we increased the digital power, the coverage greatly increased and
reception umproved. Plus we found no presence of interterence,” he says.

Commercial broadcasters have petitioned the FCC for a permanent HD power increase.
But Littlejohn, who sits on the advisory boards for iBiquity and the National Radio Systems
Committee, says technical dynamics for stations under 92 MHz on the FM dial—where pub-
lic radio largely resides—are ditferent from conumercial stations. A previous computer analy-
sis that NPR Labs conducted of a potential nonconim power increase predicted interference.

The new study will perform a physical test to see if those predictions are accurate.
“There’s a great deal of motivation on the part of everyone in the radio industry to solve
this problem,” an NPR representative says.

While the number of HI> multicasts has ballooned trom 21 in 2005 to 1,000 today, con-

sumer adoption has been slow. Concerns about inadequate signal strength is one reason some

automakers have been reluctant to install HD radios in their Heets.—Jol Schoenberger

Eadio Station Projections, 2008-2018
(bil.)

25 — WNETWORK
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When Mexico Comes North,
And MOVIiN'’ Gets Gone

Emmis, long challenged to find just the right format for its 93.9 FM signal in Los Angeles, has signed
a seven-year local marketing agreement with Mexico Citys Grupo Radio Centro, for it to take over pro-
gramming and ad sales on rhythmic AC KMVN (MOVIN 93.9) April 15. The unusual deal calls for GRC
to pay struggling Emmis $7 million per year in rent and gives the Indianapolis-based broadcaster the
opportunity to require GRC to buy the station during the last year of the agreement for $110 million. If
GRC can't make the deal due to FCC ownership rules—an alien entity can hold no more than a 25%
ownership position in a U.S. broadcast license—a third party assigned by GRC can buy KMVN.

Emmis began looking at ways to cut debt last year and Bonneville International reported-
ly gave it a long look before acquiring KKBT from Radio One.

“We want to do what is right to get the best results for our shareholders and employees,”
Emmis chairman/CEO Jeff Smulyan says.

GRC is a powerful entity in Mexico, where it owns five FM and eight AM stations and
operates an additional FM station.—Keith Berman and Jeffrey Yorke

ON THE WEB

ABC Radio Networks
Becomes Citadel Media

Marking the end of an era, ABC Radio
Networks and ABC Radio Networks en
Espanol change their names to Citadel
Media and Citadel Media en Espaiol. The
changes don’t affect the shows and on-air
brands that the companies represent.

The name change, announced April 2,
was expected after Citadel Broadcasting
acquired ABC Radio’s portfolio of stations
and ABC Radio Networks from Disney in
2007, which gave Citadel a short-term
license to use “certain trademarks and
URLs that contain the letters ‘ABC™ 7 in
connection with ABC Radio Network.

The agreement also includes a 10-year
license allowing Citadel to distribute the
content of ABC News Radio.—JMike Stern

Cox Explores Unique
Structure In Atlanta

In a departure from the traditional model
of assigning VP/GM duties by station, Cox
Radio reshutles management at its five-
station Atlanta cluster by appointing one
manager for programming and one for
sales. Dan Kearney, who has been oversee-
ing talk WSB-AM, is now VP/market
manager of sales while Tony Kidd, who
had been in charge of urban AC WALR
and rhythmic WBTS, becomes VP/market
manager of programming. Exiting in the
shuffle after 12 years with the group is
GM David Meszaros.—Mike Stern

New Sports Signals Spring
Up In Seattle, Miami

Fans in Seattle and Miami have new sports
talk stations——just in time for baseball sea-
son. Bonneville/Seattle splits the simulcast
of news/talk KIRO-AM & FM to launch
710 ESPN Seattle, while the radio group
takes on Clear Channel sports KJR,
which has a lengthy history and a 2.3 12+
in the fall 2008 Arbitron.

By flipping WINZ/Miami, Clear
Channel places the longtime talker in an
already  crowded  sports  field  that
includes Beasley’s WQAM and Lincoln
Financial's WAXY. which posted shares of
1.4 and 0.9 124, respectively. in the fall
to WINZ’s 1.5.—Mike Stern

NEWS UPDATES AROUND THE CLOCK:
www.RadioandRecords.com

24/7 NEWS ONLINE @ www.RadioandRecords.com 3
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Talk Is Better Fit For Imus

A year after paring syndicated morning host
Don [mus with Scott Shanmon’s True Oldies
format on three sta-
tions to reduce costs,
Citadel Broadcasting
appears to be moving
away front the strategy.

In Atlanta, where
oldies has been well-
received and WYAY
ranked fifth in adules S
35-6+ 0 February PPM data, Tmus moves
across town to W Broadcasting talk WCFO.

[ts the opposite in Providence where
Citadel retains mus and flips WPRV-AM
to business talk, illustrating that, even for
oldies, music on AM 15 & tough sell.

No [mus-oldies breakup at WJZW/
Washington, which ranks 18th among
adults 35-04.—Mike Stern

Baldwin Succeeds
McKay At Philly’s WXTU

Earlier this vear Beasley country WXTU/
Philadelphia PD Bob McKay announced
plans to retire at the end of 2009, Ac-
celerating his plan, McKay’s final dav at
XTU was April 10. His successor was
named quickly: Leo Baldwin, PD at
rhythmic sister WRDW  (Wired 96.5).
“|Baldwins] dedication and  expertise
have allowed Wired to navigate success-
fullv 11 a very compentive PPM world,
and | know that Leo will take that same
Wired

aspects of

energy and
XTU”
Natalie Conner says. McKav intends to

creativity  to. all
market  manager
open o programmuny consultancy with
"XTU as his first client.—R ] Crrns

‘Now’ Time For Beasley
In Vegas

Following CBS Radios debut last
month of CHR/top 40 WXRK (923
Now FM)/New York, Beasley on April |
transtormed AC KFRH (Fresh 102.7)
into 102.7 Now, bringing CHR /top 4V
to Las Vegas. Sean Lynch continues as PID.
with launch help from consultant Bill
Tanner and consultancy RadioCrunch.
The tlip brings to a close Fresh's run of
18 months 1 the market, where Clear
Channel AC KSNE dominates. The new
station is rolling 102 minutes commer-
cial-free after every break; networking
online at Faccbook. Twitter and My-
Space: and streaming at 1027now. fn.
“Launching this young adult tormat in
LasVegas and executing Now interactive-
ly across various plattorms brings added
value to our listeners and adverusers
while providing an exciting listening and
online experience,” Lynch savs.
——Keith Berman

Business Briefing

Tidal Wave Of Salary Slicing

The salary buzz saw has been sweep-
ing through the radio industry at a
breakneck speed as companies finish
releasing their 2008 results and access
their 2009 pacings.

Emmis Communications, which in
carly March invoked an across-the-
board 5% salary reduction for employ-
ees, also encouraged its executives to
take larger reductions in salaries.
VP/general counsel Gary Kaseff took
a buyout offer that, accord-~
ing to an Securities and
Exchange Commission
(SEC) tiling, gave him a
$1.2 million lump sum. But
other Emmis executives
took voluntary pay cuts of
up to 8% or more. President
of radio programuming Rick
Cummings says his salary reduction
was “considerably more than 8%, but
that is part of our responsibility when
things are off the clitf”

At Westwood One. Andrew
Hersam is out after a year as executive
VP/chief revenue officer. While his
separation agreement is still being
crafted. the former executive will get
his $425,000 annual salary for one
year and one-third of his stock
options vested immediately.

Entravision Communications told
the SEC it has reduced the annual
base salaries of all employees on a
sliding scale, based on their current
pay levels. The cutbacks cover execu-

Cummings

By Jeffrey
Yorke

tives including chairman/CEO Walter
Ulloa and president/COO Philip
Wilkinson, who take 15% cuts; and
exccutive VP/COOQO Christopher
Young and president of radio Jetirey
Liberman, who field 12.5% cuts.

Journal Conumunications
announced a companywide 6% pay
cut, but employees will receive 10
additional vacation days this year to
help salve the wound.

NPR president/CEO Vivian
Schiller tells Current.org,
which covers public broad-
casting, that there will
probably be more lavotls at
the network, though she
hopes to minimize addi-
tonal losses. NPR cut 64
jobs in December 2008, a
month before she signed on
as its chiet exceutive.

Wall Street’s problems have trickled
down to the major trust tunds that
support NPR, hobbling the noncom-
mercial network and causing it to
reduce salaries and benefits for its
officers. It's now proposing that its
565 union employees accept similar
concessions. NPR says it has stopped
contributing to 403(B) plans; cut
three paid holidays; eliminated the
final pay period of fiscal 2009 (mean-
ing it'll be unpaid); and eliminated a
benetit known as a “flex credit.”

Altogether this amounts to more
than $500,000 in expense savings for
the current year, which ends Sept. 30.

Transactions at a Glance

Metropolitan Radio Group’s KGHT-AM/Sheridan, Ark., to Wagenvoord Advertising Group
for $250,000 . . . WINI Partnership's WINI-AM/Murphyshoro, lll., to WINI Group for
$250,000 . . . Horizon Christian Fellowship’s construction permit for KHRW-
FM/Ranchester, Wyo., to Legend Communications of Wyoming for $100,000 . . . Sheila
Callahan & Friends’ construction permit for KMTZ-FM/Three Forks, Mont., to Boulder

Broadcasting for $85,000.

Deal of the Week

WQTU-FM and WRGA-AM/Rome, Ga.

PRICE: $2.7 million

TERMS: Asset sale for note

BUYER: Rome Radio Partners, headed by member D. Randall Quick. Phone: 706-291-
9496. It owns no other stations. This represents its entry into this market.

SELLER: Southern Broadcasting, headed by president Paul Stone. Phone: 706-369-1030

FORMAT: Hot AC; news/talk

COMMENT: McDougald Broadcasting’s WQTU-FM and WRGA-AM/Rome, Ca., to Rome
Radio Partners for a $2.7 million promissory note.
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AS FLO RIDA HOLDS ATOP
CHR/TOP 40 FOR A SECOND
WEEK. WITH “RIGHT ROUND,”
FOLLDW-UP “SUCAR" STIRS UP
MOVEMENT. THE NEW SONG
SOARS 37-30 (UP 659 PLAYS)
AT CHR/TOP 40 AND 33-25

(UP 226) AT RHYTHMIC.

FORMAT Page  Title / Artist

F o Rida /
R ght Round

CHR/TOP 40 19

‘RHYTH MIC ﬂ Jamie Foxx Featuring T-Pain /

Bame It

URBAN 5 Jamie Foxx Featuring T-Pain /
L

Bame it

Charlie Wilson /

URBAN AC There Goes My Baby

Boney James /

SMOOTH JAzz Stop, Look, Listen (To Your Heart)

Hzzekiah Walker & LFC /

GOSPEL Souled Out

Francesca Battistelli /

CHRISTIAN AC W

Francesca Battistelli /

CHRISTIAN CHR ey

Abandon /

CHRISTIAN ROCK - =

MzreyMe /
Finally Horme

SOFT AC/INSPIRATIONAL

George Strait /

COUNTRY Rirer Of Love

AC Jason Mraz /

I'r Yours

Pink /

Saooer

HOT AC

Kings Of Leon /

ALTERNATIVE Use Somebody

Papa Roach /

ACTIVE ROCK Pl

Nickelback /

A Something In Your Mouth

Smow Patral /

TRIPLE A Crack The Shutters

HONORED WITH FIVE
NOMINATIONS AT THIS
YEAR'S DOVE AWARDS,
FRANCESCA BATTISTELL!
CROWNS CHRISTIAN AC
FCR A SECOND ISSUE AND
CHRISTIAN CHR FOR A
SIXTH WEEK. WINNERS
WILL BE ANNOUNCED
APRIL 26 IN NASHVILLE.
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Nielsen’s new small-market
ratings service returns the
diary to center stage. But
the media-measurement
landscape may be poised for
more profound change

Under Sie

By Mike Boyle

With Arbitron’s PPM electronic ratings system
hogging headlines during the past several years, the
company’s decades-old diary system could almost
be perceived as the ratings unwanted stepchild. B
But given that it will remain the currency in mar-

kets outside the top 50 for years to come, the diary

1s far from dead. In fact, old-fashioned recall-based
measurement is getting a new lease on life thanks
to Nielsen’s new sticker diary service launching in
August in 51 small markets, including Abilene,
Texas; Macon, Ga.; and Fort Smith, Ark.

Meanwhile, Arbitron, thanks in large part to pres-

sure from its Radio Advisory Council, recently
redoubled efforts to enhance its own diary system.

6 24/7 NEWS ONLINE @ www.RadioandRecords.com

Nielsen’s entrance into the U.S. radio micasure-
ment market could be a ratings game-changer. It
is the first formidable challenger to Arbitron’s
near-nmonopoly since Birch Ratings’ telephone-
based scrvice gained widespread acceptance 1n
the "S0s. (Birch shuttered in 1992)) Many believe
Nielsen 1s sticking a toe 1n the radio waters—it
plans to mcasure 49 smuall markets annually and
two markets biannuallv—and that the media
measurement golath (which 15 the parent of
R&R) plans to ultmately extract a much larger
picce of the radio measurement market.

“Measuring 51 markets is a large chunk to
begin with, and we want to make sure we get
that done properly for 2009 and we will see
how it goes from there!” Nielsen managing
director for global radio audicnce measurement
Lorraine Hadfield says.

Arbitron, under new president/CEO Michael
Skarzynski, is making not-so-subtle overtures

ge’

tiat it may move beyond radio measuten
into Nielsen’s TV turf and expand its redio serv-
1-e mto territories outside the United States.
That could put it into direct competition with
Nielsen, which has measurced radio audier ces for
rore than six decades in 11 markets o atstde tae
States, including China, Australia, Singapo-c,
[ndia and South America.

Skarzvnski’s recent muanagement mezkecver
wicludes the appomtment of Alton L. Acams as
cxeeutive VP/chief marketing officer. T ae foroier
partner at managenient consulting anc tcchnol-
ogy services company Accenture will develap
new solutions that use the PPM platfor  ro iate-
grate measures of multple media, including radio,
cinema, out-of-home and the threc-icreen”
markets of TV, wireless and Internet. He's aso
responsible for marketing c¢fforts designed to help
maintain Arbitron’s current base and exnand busi-

ness worldwide.
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In the same breath, Skarzynski recruited Dr.
Robert E Henrick, a communications and system
technology expert who was formerly with Johns
Hopkins Applied Physics Laboratory, as executive
VP of customer solutions. Henrick is responsible
for supervising Arbitron survey research nicthods
and product management, as well as delivering
new Arbitron services being developed  for
domestic and global markets.

The appointments, in tandem with Nielsen’s
entry, arc part of eftorts by both companics to
jockey for stronger positions in today’s media
information services landscape, where single-
source multimedia measurement s increasingly
desirable to buyers, planners and agencies.

The New Kid On The Block

Having announced that it was jumping into the
U.S. radio ratings arena last year as a result of
Cumulus Media’s request-tor-proposal call for a
new ratings service last spring, Niclsen’s sticker
diary has already undergone a pilot study and the
first ratings arc being compiled for release.

Niclsen didn’t originally respond to Cumulus’
REP, Hadficld says, “because there were specific
restrictions and requests that didn't sic well with
us, and also it wasn’t on our radar screen for
2009, adding, "We also don’t believe it’s appro-
priate for us to discuss the Cumulus RFP”

What changed Nielsen’s imind to enter the USS.
market. Hadficld says, was when Cumulus COO
John Dickey called Nielsen vice chairman/cxec-
utive VP Susan Whiting and asked it he could
show her a vision for the radio business i this
country. Hadficld says,“And so what we now see
at Nielsen is a big opportunity for radio through
the branded content that it has. We also see it asa
good growth potential medium and that fies well
into our philosophy of wanting to be all-inclusive
with what we meter, so we thought this was the
appropriate time to come m. Plus, we already have
great expertise internationally for radio.”

To get the ball rolling in the States. Niclsen con-
ducted a pilot study of 1ts sticker diary Dec. 4-10
m Lexington, Ky. Thirty-five metro stations were
identified in diaries with stickers, but participants
also wrote in that they were listening to an addi-
tional 35 stations—ones Hadtield says had “low
shares"—without any station-identification ssues.

“Many people said the sticker diary will cre-
ate a lot of bias by saying things like.'If you put
one station at the top, evervbody is going to sclect
that station, ” Hadfield says.“The way the stations

were ranked was absolutely consistent with
expectations. And when people didn’t find a sta-
tion printed on a sticker, they just wrote 1t 1 as
our instructions clearly invited them to do.”
Stickers in the Nielsen diaries are placed by the
station’s dial position.™ W start at 88.1 and sequen-
tally build from there,” Hadheld says.“And if some-
one were to lose their sdackers for whatever reason,

they would just write in the staton in the diary”

Examining The Results
Among the tindings released last month, Nielsen
says more than 20% ot people 12 and older in
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The Eastlan Alternative

Sammamish, Wash.-based Eastlan Ratings, the self-pro-
claimed “low-cost diary alternative” to Arbitron—and, one
would assume, the forthcoming Nielsen “sticker diary” rat-
ings service—provides radio audience measurement data
using a telephone methodology to more than 452 siubscrib-
ing stations in 90 U.S. markets. Eastlan shares aboutt 25
markets with Arbitron and generally measures those markets
with the same frequency as Arbitron (two or fou- times per
year). The shared markets include
Syracuse and Utica, N.Y.; Burlington,
Vt.; Winchester, Va.; and Bend, Ore.
However, most of Eastlan’s markets
are measured biannually, with a
handful of the smallest ones meas-
ured only annually.

“l started this company 10 years
ago out of frustration that in the
small markets there really wasn't
anything that made financial sense,”
Eastlan president Mike Gould says.
“Arbitron’s county-by-county really
didn’t offer enough information and
yet we didn’t need to be measured
twice a year and spending, at the
time, $50,000 a year when there

was only $40,000 a year in regional

business spent in the market.”

Gould doesn’t mince words when discussing why people
would choose his product over Arbitron’s.

“Generally speaking, when we go into a market that has
been measured by Arbitron, our price is about half of what
Arbitron's price is and our sample size is about doubl2. So
advantages would be: lower cost, larger sample and a more
rapid delivery mechanism.

“We start our surveys on the same day as Arbitron,”

Gould says. “For example, the spring book for Arbitron starts
on April 2, and we will start on April 2. We measure for eight
weeks and deliver the results on week 12. Week 12 is when
Arbitron fielcing finishes.”

Gould adds, “If our price was comparable to what Nielsen
or Arbitron offers, I'm not embarrassed to say that | don’t
think we would get the business. | think once clients make
the decision to go with us, we can’t provide no service and a

shoddy product and say, ‘Hey, it's

M, 2 g™

~ cheap.” With any investment comes
expectation and we have to live up
to that expectation. We're really
designed to b2 an alternative.”

As for Nielsen entering the diary
arena, Gould says it won't affect his
business at all.

“When Nielsen presented its
product, they made it clear that it's
not going to be inexpensive; it's
going to be comparable to that of
Arbitron or it could even be more
expensive . . . the two of them are

in a completely different ballpark
price-wise whan compared to
Eastlan. For that we are thankful
and we are going to remain alone in
this low-cost, quality arena.
“Another thing we know is that choice is good for the
broadcasters,” Gould adds. “I'm a broadcaster more than |
am a researcher. So whether it's expensive, inexpensive,
sticker book diaries or whatever it is, it certainly gives a
broadcaster in Green Bay, Wis., choice, and that's a good
thing. However, I'm glad that Nielsen cecided not to fight
with us in our niche. I'm glad they decided to go after
Arbitron and try and serve a wider audience.”"—MB

Lexington use cell phones as their sole form of

telecommunications and listen to substanually
more radio than those who have landlines. By
way of comparison. the Centers tor Discase
Control and Prevention’  January-June 2008
National Health Interview Survey found that

17.5% of U.S. homes had only wireless phones

during the first halt of last ycar, an increasc ot

1.7% from the second half of 2007

By using address-based sampling for recruiting,
Niclsen says it was able to “identity and gain
cooperation of these listeners to forin a smgle
sample that for the first ume truly represents the
tull market.” For this sampling, Niclsen random-
ly sclects the addresses it wants to recruit. Hadfield
says the company can tind a phone number tor
about 60% of them. She adds."“We then call that
group and ask them to participate in the survev.
After that conversation we mail the diarics. Even
if they decline we mail one diary. because some
decliners will sull send it back.

“For the 40% tor whom we do not have phone
numbers, we send them a short questionnaire that
mcludes contact mformation. When they send it
back, we then call and attempt to recrunt them to
the sample and then mail then diaries for cvery
person in the house.” Hadtield also says there has
been a nusconception that the company goes

|
|

|
|

1
+

I'm glad
that Nielsen
decided not
to fight with
us in our
niche. I'm
glad they
ecided to
o after
rbitron and
try an serve
a wid
aud|ence.’
—Mike Gould

door to door to recruit, but that’s incorrect.

The pilot test—which included 588 people
trom 336 houscholds—tound that individuals
residing in ccll phone-only (CPO) homes logged
nearly 23 hours of radio listening per week com-
pared with slightly imore than 19 hours for the
total sample. [n addition, the company found that
the group listencd to an average of 3.5 radio sta-
tions compared with less than three among the
total sample. that it had an AQH totul radio rat-
ing of 17.3% vs. 14.3% for the total sample and
that it skewed vounger. primarily between the ages
of 18 and 34.

Other highlights of the study found that the
address-based sampling approach “delivers a
more representative sample than other recruit-
30%

radio universe than anything clse

ment systems, delivering more of the
potential
available today.”

Hadticld savs that the way Arbitron has been
recruiting is by randomly sclectung known tele-
phone numbers and calling them. “That repre-
she adds.

“Through our addressed-based sampling ap-

sents about 66% of the populauon.”

proach, we are able to reach almost all of the
remaining 34% of the population that has cell
phones or untisted numbers.” (Arbitron is adding

Continued on page 8
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Arbitron Under Sie
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Continued from page 7

CPO sampling to it diary service.)

Another highlight from  the pilot study,
Niclsen says, is that its sticker diary works as well
in the United Sttes as it does i international
markecs. The study also found that radio reaches
93% of the market’s population of people older
than 12, 90% of the population that doesn’t read
newspapers, 96% of light or non-broadcast TV
viewers and 96% of moviegocrs.

“It worked like a Swiss watch,” Hadfield says of
the pilot test.“We’ve had international experience
with the stucker diary, so clearly we weren't going
to be anxious about the study at all. It delivered
on all aspects that we expected.” She adds, “We
achieved 80% proportionality for 18-34, and we
did not oversainple. We were very heartened by
the fact that, even though we didn’t oversample,
which we will do and are doing for 18-34, we got
the minimum targets for proportonality.”

An additional feature of the new service that
Niclsen is touting includes what it calls “large
samples”” which range from 1,200 to 1,600 to
2.200 depending on the market “to reduce rela-
tive error and bounce” Randomly comparing
sample sizes 11 markets that both companies
micasure shows that Niclsens Abilene, Texas, sam-
ple size 1s 1,200 and Arbitron’s is 1,040. In
Bangor, Maine, Niclsen’s sample is 1.600 to
Arbitron’s 1,700, and in Ann Arbor, Mich.,
Nielsen registered 2,200 to Arbitron’s 1,920.

More Niclsen features include a significant
investment in oversampling and differentiated
Incentives to Improve response rates and represen-
tation of the typically hard-to-reach demograph-
1cs; a “robust,” single-source qualitative measure-
ment and
purchase intent; and Niclsen's Web-based Radio
Advisor software platform, which Hadficld says

of lifestyle, consumer bhchavior

allows clients to log on anytime they want, any-

Hadfield

AN

‘We see
radio as a
good growth
potential
medium
and that fits
well into our
philosophy
of wantin
to be all-
inclusive
with what
we meter, so
we thought
this was the
appropriate
time to
come in.
—Lorraine Hadfield
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Media Buyers Chime In On
‘Sticker Diary’

JL Media senior VP/director of
broadcast services Rich Russo
has been keeping his eye on
developments with Nielsen’s
“sticker diary,” but he isn't

expecting to pay for the service.

However, he says, “If Nielsen
gave us the data or if stations
were able to let us access it, |I'd

gladly look at it.”

Russo, in general, isn't a
fan of diary ratings collection
to begin with: “I still think
electronic is the way to go. |
do, however, agree that cell
phone-only households are
beyond important and do
need to be addressed as part
of any research.”

Meanwhile, Horizon Media

senior VP of research Brad
Adgate believes any type of
competition is a good thing.
“Too many times in media
research you have one player,
and generally when there is
competition you see a better
product and you see more
affordable rates.”

Adgate also says he was
surprised to see Nielsen jump
into the U.S. radio ratings
business. “1 know that there
has been some dissatisfaction
with Arbitron, particularly
among radio companies.
However, Nielsen has become
a much bigger and more
aggressive company in the
past few years, especially in

new media. That’s why | was
surprised they went into
radio, which Arbitron has had
such a presence in for
decades.”—MB

where they want. “There will be limitations on
how tar people can drill down into demograph-

1cs with small sample sizes” she adds.

Revising The Diary
Responding to pressure from clients to improve
diary response rates and make its samples better
nurror the demographics of individual markets,
Arbitron will concentrate on six arcas to enhance
the diary service, Several tocus on shoring up sag-
ging responsc rates amonyg younger demos,
which researchers 1 general have found increas-
ingly troublesome to recruit for surveys.

CPO houscholds are being added to the sam-
ple 1571 markets for the spring 2009 survey and
all vemaining markets 10 fall 2009, Arbicron says
this effort will help ensure thae critical younger
demos—those most likely to live in houscholds
without landlines—are included in the sample.
The company says it is targeting 10% of the sani-
ple for CPO households.

To deliver the demos that count most with
advertisers, Arbitron has established a samiple
benchmark tor persons aged 18-54 in all diary
markets. If the sample falls below the benchmark
in a gwven market/survey, Arbitron will tocus
cfforts to raise the sample performance above the
threshold i subsequent surveys.

Arbitron VP of rescarch policy and commu-
nication Dr. Ed Cohen says, “If we fall below
80 [in Designated Delivery Index] in a market,
we are going to take action to bring it back over
30 and that gencrally means putting more sani-
ple into the market. Ona DDI basis, more sam-
ple can correct for that” Cohen says that
Arbitron doesn’t think it will have to add much
more sample once CPO and other method-
ological changes kick in.

Six added  to

Qualitative Diary service, and nine existing oncs

new  questions  were the

“americanradiohistorv com

were revised. The company says the update “pro-
vides relevant, actionable consumer information
that cuts through with buyers and sclls the power
of radio. You can use the information to paint a
compelling picture of your listeners for advertisers”

To improve proportionality in the hard-to-
reach young male demo, Arbitron began otfer-
ing a new cash incentive to homes with a male
aged 18-34 with the spring 2008 survey in 140
noncontnuous diary markets. This incenuve
provides an additional $10 for each household
member who returns a diary. Cohen says that
as a result, the company has seen some gain—
“on average for 18-24 about a six-point gain in
proporuonality” He adds that 25-34 was a cou-
ple of points less. “but in terms of gains you
have to remember that the gains may be bigger
than that because there 1s a natural attrition that
15 going on. especially with the growth of cell-
phone-only that onc year to the next is not
going to be static.”

Another cash-related nittative will launch wich
the spring 2009 book: Arbitron will 1edirect
monetary incentives from 55-and-older respon-
dents to voung people aged 18-34, a key target
for adverusers. The commpany claims this plan will
increase proporuonality without including addi-
tional costs to subscribers.

Households that consented to a survey but didin't
return any diaries are getting a second chance to
participate. This measure was added to enhance
the feedback m black and Hispanic households,
as well as in those with young males. Arbitron says
this initiative, which it started in spring 2008, has
boosted the proportionality of adults 18-24 by
more than 5%.

The question now s, will these enhancements
and their results be enough in the minds of cur-
rent and future subscribers to stave off Nielsen’s
charge into the world of diary measurement?

Only time will cell.
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R&R BEYOND THE HEADLINES

Lenders Brace For Bumps Ahead :, .y voue

Radio’s cconomic Togjam will likely bust open
during the second half of the year when several
publically traded radio companies whose shares
are trading for Jess than $1 will end up filing for
Chapter 11 bankruptey protection or getting
involved with asset-for-debr swaps. Such was the
consensus among panelists at the “Life During
and Atter the Credit Crunch™ session April 1 at
the SNI' Kagan Radio/TV Finance Sumimit at
the New York Athletic Club.

Analysts and tinancial experts forecast the same
scenario nearly eight months earlier at the NAB
Radio Show in Austin when they called for a hand-
ful of radio companies to hit the skids as early as
February: forcing multiple radio properties onto the
sales block at bargain-basement prices. Seemingly
surprised that it hasn't happened yet, the panclists
said they were bracing for such foreed sales to start
in the second half of 2009,

Atter peaking at record levels as the go-go "90s
came to a close, radio stocks are indexing at their
lowest Jevels against the Standard & Poor 500,
Station deal benchmarks have also cratered to fev-
cls not seen since 1990,

Such dire forecasts prompted gallows humor
amonyg the power players of radios financial
world. I checked with the New York Athletic

Club folks and this is the single largest gathering

Wachovia Capital Markets director/senior analyst
Bishop Cheen, who along with SNL Kagan asso-
ciate director/senior analvst Robin Flvin co-
maoderated the session.

The line brought some faughter and snickering,
but mostly groans because it hit so close to home
tor many attendees. There were far fewer regulars
in the room, another dark sign of the tines.

Panclists acknowledged that radio adverusing,
hurt dramadically by meledowns in the banking
and automotive industries, is struggling to gen-
crate revenue that once made it a monster in the
world of profit margins. Total industry revenue is
forecast to nose=dive by 13.8%, from $19.5 bil-
lion last year to $16.8 billion this vear, according
to SNL Kagan,

The lack of any clear visibility into the econ-
omy's future is perhaps the biggest problem for
mvestors looking to build a media empire.

“We don't know where the bottom s, Cheen
sad, noting that many radio groups are being
pulled down by what he comed “dequity,” or
equity being nibbled at by debt and falling rev-
enue. Radio is inan odd holding pattern.

“The problems in the tinancial industry are

atfecting broadeasting,” RBS Greemwich Capitals

Jim Kuster said. “But that 1s just one of many

problems hurting the radio and television sector.

where 2009 will come out from a revenue and
jearnings before interest, taxes, depreciation and
amortization| standpoint. We sall have erosion to
go 1n the markerplace.”

Longtime BMO Capital Markets analyst Lee
Westerfield. now tocused on capital preservation,
said, " Radio and television are similarly under pres-
sure but are different trom newspapers and publish-
ing because they have an upside tor sustainable rev-
enues and protits in the future. There is no such
upside in the future for newspapers and magazines.”

Cheen questioned it radio had the traction to
keep moving past bankrupteies or whether it
would fall into a downward eyele. T wonder it
some of these broadease companies will emulate
the airline companies with [second- and third-
generation Chapter 11 filings] ... 1 wonder if
they will be coming back to file bankruptey and
work out debt deals again and again.”

Arlington  Capital managing  partmer Perry
Steiner, financial backer for Mainline Broad-
casting and Cherry Creek Broadeasting, took
exception to that, saving, “Airlines have never
made money.” but his two radio groups “are cur-

0/

rentlv producing 35%-43% revenue in a bad
cconomy. When we get into a stronger economy,
these properties will be phenomenally profitable.

It we get some revenue growth, we are going to

‘Most groups are
overleveraged.
We don't know
where 2009 will
come out froma
revenue and
earnings before
interest, taxes,
depreciation and
amortization
standpoint. We
still have erosion
togointhe
marketplace.

m this room this year ot nonprofits.” cracked

Most groups are overleveraged. We don’t know

see some extraordinary profit margins.” /

—Jim Kuster

CD DECLINE FUELS DROP IN OVERALL
U-S. MUSIC SALES DURING Q] By Ed Christman, Billboard

Growing numbers of record industry execu-
tives expect U.S. digital music sales to over-
take physical volume later this year. First-
quarter music sales demonstrated a clear
reason why: The rapid erosion in CD sales
shows no sign of letting up.

During the three months ended March 29,
combined U.S. sales of albums and track-
equivalent albums (or TEA, where 10 digital
tracks equal an album), totaled 123.4 million
units, down 7% from 132.7 million in the cor-
responding period last year, according to
Nielsen SoundScan. While digital album sales
jumped 23% to 19.3 million units and TEA
sales rose 17% to 32.9 miillion, CD sales
plunged 20.3% to 70.5 million. That com-

pares with a 16% fall in CD sales in the year-
earlier quarter and a 25.2% drop in fourth-
quarter 2008. Digital track sales climbed to
329.5 million in the first quarter, up 17% from
281.4 million in the same period last year,
according to SoundScan. Sales of hit songs
grew at a faster clip, with combined sales of
the top 10 digital tracks in the quarter surging
49% to 15.9 million from sales of 10.6 million
for the top 10 tracks in the year-earlier period.
Fifteen tracks exceeded 1 million downloads in
the first quarter, led by Flo Rida’s “Right
Round” with 2.4 million. During first-quarter
2008, only four tracks passed that milestone.
Despite the growth in hit song down-
loads, catalog titles still dominated track

SOURCE: Nielsen SoundScan
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" downloads in the first quarter, accounting

for 64%, or 210.8 million, of the configura-
tion’s sales, versus 36%, or 118.5 million,
for current tracks.

In terms of album sales, current titles—
those within the first 18 months of their
release or older albums that stay in the top
half of the Billboard 200 or are active at
radio—still accounted for a shrinking portion
of overall sales. In the first quarter, catalog
albums—titles older than 18 months and
not meeting any of the other current-title
qualifications—accounted for 46.2% of
album sales, or 48.6 million units, while
current albums were 53.7%, or 41.8 million.
That contrasts with first-quarter 2008,

Digital Album Sales Vs. CD Album Sales
While digital albums have hit the million-unit
mark every week since mid-November 2007,
the first quarter marked the first reporting
period when they consistently accounted for
20% of weekly album market share.

Since Nielsen SoundScan began tracking
digital album sales in first-quarter 2006 (when
they totaled 7.4 million units), the format’s
sales have surged 160.8% to 19.3 million units
in first-quarter 2009. During that same period,
CD album sales have plummeted 46.8% from
132.4 million to 70.5 million.

www americanradiohistorv com

when catalog sales made up 44.3% of
sales, while current titles accounted for
55.7%. The continued market-share decline
of current albums is even more dramatic
when one considers that they comprised
65.6% of sales in 2000—the U.S. recording
industry’s peak sales year, when album
sales totaled 785 million units.

The only genres to post album sales
gains in the first quarter were electronic, up
22.4% to 2.3 million, and new age, up 10%
to 527,000. Sales of electronic albums
surged thanks to strong sales of Lady
GaGa’s “The Fame,” which sold 402,000
units in the quarter, and the various-artists
soundtrack to “Slumdog Millionaire,” which
sold 236,000. New age sales inched up
with recent releases from two of the genre’s
top artists, Enya and Yanni, which generat-
ed brisk sales for “And Winter Came” and
“Yanni Voices,” respectively. While sales of
gospel albums at mainstream retailers rose
3.7% in the quarter, overall sales for the
genre fell 4.7% to 6.3 million, according to
Christian SoundScan, which includes sales
at Christian retailers.

Rock albums turned in a respectable
showing, slipping a relatively modest 5.2%
in the quarter to 31.3 million units, versus
the overall album sales decline of 13.5%.
But other major genres suffered far deeper
declines, including R&B, down 18.1% to 16.9
million; country, down 15.6% to 9.1 million;
and Latin, down 31.3% to 4.7 million. R&R
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‘You're not
here to sell
radio to the
advertiser;
ou’re here
o sell the
advertiser’s
product to
your
audience.’
—Barry Cohen
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MANAGEMENT / MARKETING / SALES

Debunking the myths and legends to play up radio's power to

drive consumers

Go Ahead,
| Dare You

Barry Cohen

barry@adlabcereative.com

dare you to buck the ude and cut your own path through the thorny
thickets of rejection. If you've read these columns before, you know
what I'm talking about. If you haven’t, let me make 1t perfectly clear:
You can follow all the lambs to the slaughter, or you can strike out

and make your own way. B If you want to believe the myths and

legends, go ahead, but believing them won’t make you any money.
Learning to navigate your way around them will. Here are a few of my favorites.

Lie No. 1: “Nobody listens to radio anymore; they
all listen to their iPods and other devices.”
When a client tried to tell me that one a few
months ago, I showed him the latest RADAR
numbers. More than 233 million Americans still
listen to what comes out of the little box. Now,
when was the last time you saw an iPod drive trat~
fic to anyone’s doorstep or to their call center?

Lie No. 2: “Radio is old media. It’s just not rele-
vant and contemporary anymore.”

The last time I looked, people were sull stuck in

trathic, still stuck in snowstorms, hurricanes—you
get the idea. There’s nothing more current than
radio. If you're of the younger generation, just
think of it as a mobile device with a wari human
being who cares on the other end, behind all that

useful information.

Lie No. 3: “It's not digital, so it’s not cool.”

Radio stations probably have the most rabid fan

base on the planet—as long as they are provid-

ing unique, compelling and original content.

Lie No. 4: “What good is a message with no visual?”
I double dare you on this one. Radio can create
mental pictures chat rival or exceed any TV, com-
puter or mobile devices pictures. That's how
we've succeeded in selling clients’ products
when they couldn’t atford TV.

Lie No. 5: “Radio will die off soon.”

Video did not kill the radio star, despite the
Buggles’ song lyric. Those who get it know that we
are now in a mulaplatform world. Today’s consumer
of media wants his or her content—wherever and

whenever he or she 1s—on whatever device he or

she is using. Although the
great harmonic  convergence
hasn't quite occurred yet, it's
approaching.

People use media different~
ly from how they did before
they had this many choices.
Media platforms exist side by
side. Todays early adopter
tunes in to satellite radio for a
favorite esoteric music format
that  terrestrial  radio  has
abandoned. Then, he or she
switches over to hear last
night’s sports scores or to get a trathic or weath-
er report. Then, they switch back and continue
to repeat the process. They haven't abandoned
one medium for another; they're using them side

by side, alternately.

Coattail Your Station’s Credibility
The more we understand our customer’s cus-
tomers (the uldmate consumer), the better we
understand how our medium serves them—and
how it delivers for our prospects and clients.

When we understand how people use our medi-

um—what they consider its strengths—and not
what we consider them, the better we'll become
at delivering customers to  our advertisers’
doorsteps. Allow me to illustrate.

We typically focus our sales call on what we
consider our strengths—how many 25- to 54-
year-olds listen to our stations; how far our sig-
nal reaches; our position in the latest ranker, etc.
To really speak the advertiser’s language and frame
your station’s strengths in terms that it wants to

hear, you have to not only think like the adver-
tiser thinks, you have to learn to think how it
customers think.

Let’s turn this inside out. If you're trying to sell
an auto dealer on your station, here’s what mat-
ters to the owner about your station: a) We have
a huge tollowing: b) They believe what we say;
¢) They need what you have to sell: d) They have
the ability to buy what you are selling

Now, let’s get inside of the heads of the deal-
ership’s customers. How are we going to sell them
on coming to the store? a) Lots of people just like
you have gone there and had a good experience;
b) We're going to treat you right, from the start;
¢) You're the boss, we're just here to make it eas-
icr to buy:d) You're aY 107 listener? I'm glad you
told me. That qualifies you for extra . . .

At all tumes, remember this: You're not here to
sell radio to the advertiser; you're here to sell the
advertiser’s product to your audience. And your
station has that audience’s loyalty and has great
credibility with them. You're offering the adver-
tiser—for a fair price—the opportunity to coat-
tail that credibility.

What about buying power? Have you ever
thought about what your audience spends in
your marketplace in a year? Suppose you have a
suburban station or a smaller-market metro sta-
tion. It you have just 100,000 listeners and cach
one shops the local supermarket. quick lube
convenience

shop, store,

fast-food restaurant and dry

cleaner every week—you do
the mach. What you're really
selling s the  awesome
amount of spending Howing
from vyour audience into
your market on any given
week.  If

100,000 listeners spent just

cach  of those

$140 per week at local busi-
$14

million i spending in just

Nesses,  you  represent
one week., Now, go ahead
and annualize that.

We haven't even addressed the occasional high-
ticket purchases, like cars, furniture and major
appliances.

Most of your clients can’t aftord to buy every
medium 1 town, c‘s‘pc‘cial]y in these tmes. So,
why should they buy yours? Well. add to the
spending power and the loyalty of vour audi-
ence, the ability to reach people within
hours—even minutes of their purchase; the per-
suasive power of the human voice: the ability to
literally dial up the right people just by select-

ing the right station—and top that oft with a
heaping helping of a highly motivating message
that truly speaks directly to them—and you will
succeed in driving qualitied customers to yvour
advertisers’ doorsteps, call centers and Web sites.
Best of all, your clients will want you to do 1t

again and again. R&R

Barry Cohen is managing member of Clifion, NJ.-based
AdLab Media Comnunications..An RAB workshop pre-
senter and a Mid-Year Radio Symiposimmn panclist, he is

)

the author of * 10T Vays 1o Screw Up an Ad Camnpaign.’
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Transformative programming expands in the U.S.

Reality Radio

Mike Stern

MStern@RadioandRecords.com

ranstormative programming—shows that illustrate how listeners can

unprove their lives—is a radio staple in other countrics. But apart from
such syndicated offerings as “Loveline,” and “The Dr. Laura Program,”
both of which launched in the early 1990%, the concept hasn't fully
taken root at U.S. radio. B “Thus is a trend that television, the Internet,
newspapers and magazines all picked up on,”

Geller International

Media president Valerie Geller, who has consulted talk stations in 29 countries, told
R&R last December. “American radio missed it. We really dropped the ball”

Now, tour months later, some new examples of

the programming are starting to emecrge. And
with an acceleration ot FM talk stations intro-
duced in such markets as Seattle, Indianapoilis,
Fresno, Tulsa and Fargo, N.D..
opportunities available tor this type of show.

there may be

Cleveland-based Envision Radio Networks has
recently syndicated several transformative pro-
“Cablight Girls Radio™ and
“Parenting the Addict Child,” which are at oppo-

grams, such as

site ends of the human experience.

Hosted by dating cxpert and “love coach”
Nancy Slotnick, "Cablight Girls Radio™
hourlong weekly show chronicling the dating
young,
women in New York. The wonien share their

1S an

adventures  of  several professional
dating experiences with Slotnick. who helps
them analyze and prepare for their next outing.

Calling the show “our version of *Sex and the

City,”’ president/CEO  Danno
Wolkoft says.“It’s a fun, cntertaining way to peer

Envision

into people’ lives. You get to hear why they are

‘Gayle King's
audience
steps away
after the
show feeling
a little bit
better about
themselves

and

knowing

more about
what’s going
on in the
world.’

—Corny Koehl

making decisions the way they are. And the topic
has universal appeal. Everyonc has to deal with
relationships: married, single, whatever”

What surprised him are the stanons showing inter-
est 1 the show.“Going into it our plan ot attack was
to go after talk stations, thinking it was something
they would run on the weekend, he says. Instead the
interest 1s primarily coming trom AC statons.

The more serious “Parenting the Addict Child”
bridges the gap between public affairs and regular
prograimuning. Its goal is to help parents play a sup-
porting role in their childs recovery from drug or
alcohol addiction. According to Wolkott, Envision
can help local sales departments target rehab facil-
ities and government agencies that assist with addic-
tion treatment as potential clients tor the two-hour
weekly show.“There is a network of rehab centers
across the country that would be mterested n
advertising because they know they are geting their
message to the right people,” Wolkoff says.

Wolkoff calls such programs a “reflection of the
times” and believes it’s prudent that networks hke his
explore this type of programmung.”“We certunly are
looking at these niches. We want to find personali-
ties. topics and subject matter that are going to be

important for listeners and bring them to market.”

ONE HUNDRED DAYS *®

THE FIRST

GIVE YOUR LISTENERS
THE LATEST OVAL OFFICE UPDATE
IN 60 SECONDS.

|AYA
chRNADIO

TRUSTED. CREDIBLE. COMPLETE.
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Shades Of Gray

Having lett terrestrial radio for satellite radio as executive
producer tor Sirius XM's Oprah Radio. Corny Kochl is
working in possibly the most tabled arena for transforma-
tive programming: Harpo Productions, the radio division
of Oprah Winfrey’s media empire.

Using Oprah Radio host Gavle King as an example,
Koehl explains the channel’s programming: " Her audience
steps away after the show feeling a little bit better about
themselves and knowing more about whats going on n
the world,” she says.

Kochl's beliet that transtormative programming repre-
sents radio’s future is based on market conditions “Every
vear or so vou start to see doom-and-gloom headlines for
radio,” she says. “That’s when programmers are going to
wonder what's nexe:"What audiences can we attiact that
can help us be successtul?” ™

She says the key is not being afraid of gray. "I remem-
ber an op-ed piece by [New York Tunes colummise]
Maureen Dowd talking about the dearth of female
colunmmists in major newspapers. She concluded 1t
because it's easier to take a very vitriolic, black-and-white

stance. Saying ‘I'm right and you're wrong' is a lot like

It's Not The Prez’s Fault

Envision Radio Networks president/CEQ Danno
Wolkoff says something that rarely passes the lips of
anyone in talk radio: It's not President Barack
Obama’s fault.

He isn’t referring to rising unemployment rates or
the wars in Irag and Afghanistan. He's talking about
stations’ heightened interest for transformative
programming—shows that illustrate how one’s life
could be better tomorrow than it is today.

“It’s not being fueled by any one individual or
entity,” Wolkoff says. “Look at the bigger picture, at
the events taking place in the country. You want to
identify the ones that have significance. That’s what
the listeners are interested in. That's what they are
talking about.” —M5S

terrestrial radio, and it plays more to
the male psyche than the female psy-
che, Women are more apt to find
middle ground.”

For example. Kochl recalls how
King, an ousspoken fan of President
Barack Obama, handled the emergence
of Sarah Palin during the 2008 cam-
paign. Instead of just denigrating Palin
because the two have divergent opin-
1ons. King asked listeners who thought
highly of Palin to call in and explain
why. "She fele a vast number of people

loved this woman and what she stands

Reynolds

for so she asked the audience to help
her understand why. It's a much more
nuanced approach.”

That doesn’t mean the audience for this tvpe of pro-
gramming is only women. Koehl predicts that there will
be an appetite tor smarter, less strident programiming for
wonmen and men and says that NPRS 7% year-over-year
audience increase last fall illustrates that demand.

Much like the interest Wolkoft is hearing from AC sta-
tions for his progranmuning, Koehl secs opportunity on the
FM dial.”You have to fish where the fish are and the tish
are definitely on the FM dial. There are a vast number of

women or men who won't go to AM.”

It's Not The Sex

As with all personality radio, Koehl savs success for trans-
tormative programming begins with the host connect-
ing with the audience. "Anybody can give vou the
advice you get watching money shows on CNBC.” she
savs. " To really make it work. that host has to connect
with the audience. Our new show ‘Better in Bed! host-
ed by Laura Berman, is about relationships and meuma-
¢y, but it’s not the sex that sells the show, ity the talent.
She cannot be replaced.” The program airs on Sirius
weekdays trom 5 pm.to 9 pm. EDT.

Longtime Buckley talk WOR/New York overnight host
Joey Revnolds agrees that it comes down to the host-hsten-

er connecton, and he uses his to influence his listeners” lives.

Reynolds has essentially had two
careers: He was a highly rated top 40
jock in the "60s and "70s undl he hit
a wall."T got loaded in LA and T got
sober i LA he says. 1 was the
hottest thing in country. Then when
vou crash 165 a whole other deal.”

Sober far 30 years, he incorporates
his experiences into his show as he
trics to help listeners cope with their
own issucs. It’s a mission Reynolds
says is uniquely suited to the coun-
try’s present situation. “With  this
current c¢risis people are going to
need to lean on cach other more. You
need someone somewhere that lis-
tens.You don't have to talk but you have to listen to peo-
ple.You have to be sensitive.”

Reynolds says people facing economic challenges otten
exhibit characteristics similar to recovering addicts. The
stigma associated with losing a house or having to declare
bankruptey can make 1t tough to admit to problems.
“Shame issues can run deep,” he says.

The idea of helping listencers isn't just Revnolds' per-
sonal quest.” We're called as an industry to do that. 1t’s sup-
posed to be a public service.” Plus, he says, it makes the
overnights fly by, “when vou lose yourself in these things

on the air. The time goes faster.”

News And Inspiration

In rebranding the Sirius XM channel Oprah and
Friends into Oprah Radio, executive producer Corny
Koehl added an hourly newscast that includes a
positive story along with the headlines.

Teaming with former CNN anchor Daryn Kagan,
whose Web site collects inspiring and motivational
stories, Koehl formatted the newscast as a dough-
nut. First Kagan teases an uplifting story, then she
returns to finish it after a one-minute ABC News
update. “It Oprah-izes the news,” Koehl says.—MS

Syndicated

e A R

= — — |oc|
e Morning Show tl[lﬁ} rﬁg(‘éls money')

KEEP MORE MINUTES FOR YOUR

LOCALspots AND CONTENT
THAN ANY OTHER MORNING SHOW!

Celeb 20 Years

Listen to how Good Day can sound like YOUR morning in Syraication]

show. Visit us online... GoodDayRadio.com

Weekdays LIVE 5-10a/et Affiliate Info: 877-541-5250
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Formats You'll
Flip Over

H With CBS Radio flipping WTGB/Washington from
classic rock to AC as “Fresh FM,” a human toll is
involved: D.C. icon Albie Dee is out of morning drive,
as are MD/midday personality Marci Wiser, morning
news/public affairs person Kelly Knight and afternoon
talent Cerphe. Dee is still doing mornings on XM
channel 30 Pop2K and is looking for his next full-time
radio adventure, Hit him up at albiedee@aol.com.

M Clear Channel pushed the giant “go” button at
WZJZ/Fort Myers, flushing smooth jazz in favor of
rhythmic AC, which was christened Z100. No word
yet if there will be any flame-throwin’ or hot-rockin’
going on. Scrap Jackson, who programs rhythmic
sister WBTT (105.5 the Beat), will also program
the new Z100. As a result of the flip, WZJZ
APD/MD Randi Bachman exits; ST also hears that
morning co-host Sammy Jo from AC WOLZ and
Stacey, who co-hosted mornings on country WCKT
(Cat Country 1071), are also out. Find Bachman at
239-826-1908 or rtbachman@gmail.com.

STREET TALK.

=

w7— By Kevin Carter and Keith Berman

The Programmmg Department

B Cumulus/Cincinnati cluster OM TJ
Holland has been downsized, the result
of those all-tvo-familiar budget cuts.
Holland’s tenure as OM stretches back
14 years, including a decade when it was
owned by Susquehanna. He also dircct-
ly programmed R&R Award winner
AC WRRM (Warm 98) and recently
took the reins of hot AC WNNF (Fre-
quency 94.1) and classic rock WOFX (the
Fox 92.5) when Cumulus picked them
up from Clear Channel. May we suggest
you scoop up this talented programmer
Holland s
513-739-8585,

land@mac.com or through his new

before someone else does:
available  at tjhol-
Web site at hiretj.com.

B 11 2 related story, Lisa Biello has reap-
peared as the new PD/afternoon host at
WNNE She was last seen
street at Bonneville alternative WSWD

across the

(the Sound), where she was afternoon

Hire Holland now!

jock/Web content editor until she lett

in November.

B That Dial

Global senior director of programming

hammering sound is
Jon Holiday nailing his own consultan-
¢y shingle to his front door. After 15

years with the company, dating back to

Jones Radio Networks, Holiday s
making his move and already has
clients: the Dial Global folks he’s

already working with. Reach Holiday at
720-341-2571 or jon@jonholiday.net.
B John Foxx has vacated the velour-
upholstered PLY/morning dude chair at
Citadel CHR/top 40 KKMG (98.9
Magic FM)/Colorado Springs, which he’s
been programming since January 2007,
Foxx previously spent five vears at
WFLY/Albany, N.Y., where he worked his
way up to PD. Hit him up at 719-244-
3055 or radiotoxx92(@aol.com.

B Don Rivers is leaving his 1) position
Channel AC  KKMY  (Mix
104.5)/Beaumont, Texas, after four-and-

at  Clear

a-half years and is headed to beautiful
Baton Rouge as P1)/morning personal-
ity at Citadel AC WCDV (Sunny 103.3).
Rivers will take over from J-Tweezy, who
will now focus on his other tull-time gig
as PD/morning guy on urban sister
WEMX (Max 84.1).

Quick Hits

B [ a surprising turn of events, morning

maged through his garage to find his Koss

Broadcasting’s recently launched classic

personalities Woody, Tony & Ravey exit CBS
Radio KITS (Live 105)/San
Francisco after three years. The trio, which
used to do afternoons on WKQX (Q101)/Chi-
cago, arrived in the Bay Area in January 2006

alternative

to fill the gap created by Howard Stern's
jump to Sirius. A replacement hasn't been
announced. Locate Woody at 415-730-7067
or jefffife(@gmail.com.

B Holy crap! Mike Opelka got a job! He’s
landed with Air America as the new exec-
utive producer of Montel Williams’ new
“Montel
" Opelka
has a rich and suspicious

radio  show,

Across America.
history  of  producing
radio shows for people
wearing headphones;
most recently, he  was
executive producer of
Opie & Anthony.

Opelka: a
deadbeat no
more

B Dick Purtan’s morning
cast of characters at CB3S
Radio oldies WOMC/Detroit is now re-
duced by two, as news director/anchor
Dana Mills and engineer/"protessional
laugher” John “Ankles” Stewart both exit

as their contracts aren’t renewed.

B With Steve Cassidy no longer in after-
on Entercom AC KOSI/Denver
thanks to those pesky budget cuts, those

noons

dulcet tones that are now driving you
home belong to none other than KOSI
P1D Gary Nolan, who successtully rum-

Pro-4AAs. He’s now doing 3 p.nm.-7 p.m.

M There’s been a morning show adjust-
ment at CBS Radio classic  rock
WNCX/Cleveland: Mike Olszewski exits
after nearly three years and 1s replaced by
local comedian Jeff Blanchard, who will
team with remaining co-host Scott Miller.

B John Tesh continues to grow dangerous-
ly large, leading some scientists to theorize
that he may soon develop his own gravita-
tional field, affecting tides and whatnot. The
latest believer: Milwaukee
Radio Alliance AC WLDB
(B93.3)/Milwaukee, where
Senor Tesh will occupy
nights. Terry Love, who
had been doing “Love
After Dark”™ on BY3.3,
moves over to talk sister
WMCS  as
director.

production

B Northshire alternative
WEQX/Albany, N.Y., fills out its full-time
airstaff with the addition of Jeff Morad for
nights. He replaces Stiller, who left in
February. Its a return to the building for
Morad, who briefly did weekends for
WEQX a year ago before a short stint
with Pamal hot AC WKBE (100.3 the
Point)/Glens Falls, N.Y.

B Fresno radio vet Steve Pleshe, aka
Steve Montgomery, is back on the air, this
ume doing the morning show on Lotus

14 24/7 NEWS ONLINE @ www.RadioandRecords.com

hits KHIT/Fresno. Pleshe is a known com-
modity in the market, having formerly
programmed crosstown Peak  country

of KYSR (Star 98.7)/Los Angeles; she
also served as promotions director at Star,
as well as the late KZLA/Los Angeles: and
she was PD/MD of KHTY/Santa Bar-

KSKS. Most recently, he was West Coast

regional promo dude for

Thunder Records.

B Amy Lynn is new to mornings on
Clear AC WOLZ/Fort

Myers, creating the new “Amy in

Channel

the AM” show. Lynn, who was last
heard at KBKS (106.1 Kiss FM)/Se-
attle, replaces Rick McGee.

B Enjoy these jock changes per-
formed by PID Chris Michaels at
Dittman CHR/top 40 WABB/Mo-
bile:

(lmay not be his real name) has left

Night personality Snapper

the building and will be replaced by
yet another one-named jock, Reid,
who’s currently doing part-time at
Michaels’ former station, Clear
Channel CHR/top 40 WDCG
(G105)/Raleigh. And there’s more:
Congrats to the lovely Lu Valentino,
who has been covering middays
since January and has now been
declared “permanent” in the shift.

M Deanne Saffren is now on the
beach, having been laid off trom
her job as OM for “After
MidNite” and “The Blair Garner
Show™ after a year-and-a-half.
Saffren has a pretty extensive
résumeé: She used to be APD/MD

www americanradiohistorv com

Country

Calif., and MD of KJEE/Santa
Barbara, Calif. Reach this talented indi-

bara,

vidual at deannesaffren@hotmail.com or
310-869-3113.

TIMELINE

Joe Riccitelli rises to senior VP of
promotion for Jive Records. B
WMXD/Detroit appoints Peter
Connolly GM. M WEGQ/Boston swaps classic
hits for rhythmic AC, nam-

ing Paul Paxton OM and

Ron Valeri PD.

YEARS AGO

Don lenner is

20

MELLEA president of
Columbia Records. B Steve
Kingston is crowned

recruited as

lenner
VP/director of operations

and programming for WHTZ (Z100)/New York.
B WGCI-FM/Chicago sets Jimmy Smith as PD.

KLAC/Los Angeles selects Stuart Levy
as VP/GM. B Smokey Rivers takes APD
post at WLAC/Nashville. Ml Banana Joe
Montione joins KHJ/Los Angeles for evenings.
—Compiled by Michael D. Vogel and
Hurricane Heeran

YEARS AGO
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

A

The Circus Comes To Town
Britney Spears received a platinum plaque
for her latest release, “Circus,” which has
sold more than 3 million units worldwide,
on the eve of her fourth New York-area date
on her current tour. From left: Jive Records
VP of A&R Teresa LaBarbera-Whites, Jive
Label Group executive VP Peter Thea,
RCA/Jive Label Group chairman/CEO Barry
Weiss, Spears, Jive Label Group executive
VP/GM Tom Carrabba and ReignDeer
Entertainment manager Larry Rudolph.

Hot Chocolate » ,

Warner Bros. artist Eric Benet dropped by
Cox’s urban AC WCFB/Orlando studios to
chat with midday personality JoJo and
discuss his latest single, “Chocolate Legs.”

Fight Club >
During a visit to
Cromwell Group

CHR/top 40 WPRT
(the Party)/Nashville,
McVay Media
president Mike McVay
met Hickory Records
artist Elliott Yamin.
The “American |dol”
season-five finalist is
promoting his
sophomore CD,
“Fight for Love,”
which streets May 5.
From left: Yamin,
McVay and WPRT PD
Troy Hanson.

They've Got The Touch >

BMI and TouchTunes co-sponsored Devo’s
debut performance at the South by
Southwest festival last month in Austin.
From left: Barfly CEO Bob Weinschenk; BMI
VP of writer/publisher relations-Nashville
Jody Williams; TouchTunes director of
music, marketing and promotions Vicki
Saunders; Devo vocalist Mark
Mothersbaugh, bassist Gerald Casale,
guitarist Bob Mothersbaugh, drummer Josh
Freese and guitarist Bob Casale; TouchTunes
chief marketing officer Ron Greenberg; and
BMI senior director of writer/publisher
relations Mark Mason.
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Voice Of A Nation

President Barack Obama was the guest of
honor at a Democratic National Committee
fund-raiser March 25 at Live Nation’s Warner
Theatre in Washington, just three blocks
from the White House. The event included a
performance by legendary singer Tony
Bennett. Obama is pictured with venue GM
Angie Gates. Photo courtesy of Live Nation

< Making A
Difference
The National Assn. of
Black Owned
Broadcasters honored
Geffen Records
singer/songwriter
Keyshia Cole March 19
at the 25th annual
Communications
Awards Dinner
hosted by syndicated
morning man Steve
Harvey. Cole posed
for photos with
broadcast executives
at the Katz Media
Croup-sponsored
after-party, including
Katz senior VP of
corporate diversity
Brian Knox (right).

<« Faces Of
Change
Papa Roach just
wrapped a North
American tour to
support new album
“Metamorphosis”; its
track “Lifeline” is No. 1
at Active Rock and No.
4 at Alternative and
Rock. Tour stops
included a special
show at New York's
Blender Theater to
celebrate the band's
10th anniversary of
signing with Dream-
Works Records. (The
act is now on DGC/
Interscope.) In the
back, from left, are
Papa Roach guitarist
Jerry Horton, vocalist
Jacoby Shaddix and
bassist Tobin
Esperance. In front are
Papa Roach drummer
Tony Palermo (left)
and the Agency Group
senior VP Ken
Fermaglich. Photo
courtesy of Christa
Titus
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SPOTLIGHT

It Just Comes
Natural

Living legend George
Strait notches his
record-extending 44th
Country No. 1 wit1
"River of Love,” kis
ninth leader this
decade. Having col-

| lected 18 No. 1s in the '80s and 17 in the ‘90s,

| Strait is one of only five artists to top Country in

Brooks

each of the last three decades. Here is a loox at
the format cornerstones who've achieved the
feat, with their most recent chart-toppers noted.

Artist, Total No. 1s, Most Recent No. 1[Year)
George Strait, 44, "River of Love” (2009’
Garth Brooks, 19, “More Than a Memory” [2007)
Dolly Parton, 25, "When { Get Where I'm Going”
(Brad Paisley featuring Dolly Parton) (2006)
Reba McEntire, 22, “Somebody” (2004}
Randy Travis, 16, “Three Wooden Crosses” {2003)

Repeat

Offenders

Pink becomes the first

performer in the

Nielsen BDS-based

Hot AC chart’s 13-year

history to link three

consecutive No. 1s. She was already in good

company with two in a row. Here is a rundown

of the select acts to score back-to-back leaders.

Pink, “Who Knew,” “So What,” “Sober” (2000-09)

Nickelback, “If Everyone Cared,” “Gotta Be
Somebody” (2007-09)

Daughtry, “It's Not Over,” "Home" (2007)

Rob Thomas, “Smooth” (Santana featuring
Rob Thomas), “Lonely No More” (1999-2005)

Maroon 5, “This Love,” “She Will Be Loved”
(2004)

| Santana, “The Game of Love” (featuring Michelle

Branch), “Why Don't You & |” (featurinc Alex
Band or Chad Kroeger) (2002-03)

Matchbox Twenty, “Bent,” “If You're Gone”
(2000)

Goo Goo Dolls, “Iris,” “Slide” {1998-99)

Jewel, “You Were Meant for Me,” “Foolish
Games” (1997)
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By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

‘The King’ Reigns Again

On the heels ot being honored as
the Academy ot Country Music’s
Artist of the Decade, George Strait
scores his record-padding 44th
Country No. [, as “River of Love”
(MCA Nashville) rolls 3-1.The
song extends the Country Music
Hall of Famer’s record established
when “Give It Away ™ became his
41st chart-topper in September
2006. The record surpassed the

mark of 40 summit trips thar Conway Twitty held for 20} vears; the late

Tavitty logged his 40th No. 1,“Desperado Love.” in September 1986.

Strait matched Twittys total with the January 2006 ascension of “She Let

Herself Go”"*River™ 1s Strait’s first No. 1 since "1 Saw God Today™ a year

ago and his ninch this decade (see Spin Spotligh, lett).
Recorded April 6, George Strait: ACM Artist of the Decade All
Star Concert” airs May 27 on CBS. with Brooks & Dunn, Janie

Foxx and Taylor Swift among its star-packed lineup.

‘Sober’ Up

Pink becomes the first artist in the
history of the Nielsen BDS-based Hot
AC chart to string together a trio of
consecutive leaders, as “Sober” (JLG)
steps 2-1 (see Spin Spotlight, left).
Dating to the chart’s 1996 start, Pink
matches Daughtry, Goo Goo Dolls and
Santana with three No. 1s apiece, all
trailing only Nickelback, the leader
with five, and Matchbox Twenty
(four). Pink is the first solo artist with
three No. 1s, passing Sheryl Crow,
Jewel, Avril Lavigne, Alanis
Morissette and Rob Thomas, each
with two to their credit.

Nickelback, meanwhile, nets Most
Increased Plays (up 362), as “If
Today Was Your Last Day” (RRP)
storms 27-19 at Hot AC. A rise to
No. 1 for the song would place the
band in Pink’s territory with three
straight chart champs.

Seether:
Undercover At Alt

Seether scores the tirst top 10
remake at Alternative in five years,
as “Careless Whisper”™ (Wind-up)
charges 13-8. The band’s unlkely
update of Wham's 1985 pop smash
1s the first cover to reach the upper
quarter since 3115 reinvention of
the Cure’s 1989 classic “Love
Song” rose to No. 1 in April 2004,
At Rock. *“Whisper” roars 17-10
with Most Increased Plays (up 52);
it logs the second-best gain at
Alternative (up 163}). The song is
Secthers fourth top 10 from the
album “Finding Beauty in
Negative Spaces” at both formats.
“Fake It” and “Rise Above This”
reached No. 1, and “Breakdown”

climbed to No. 4 on cach list.

s

Roach Rules Active Rock
Papa Roach earns its third Active Rock No. 1, as
“Lifeline” (Interscope) lifts 2-1. The track is the
quartet’s first chart-topper since “Getting Away
With Murder” reigned for six weeks beginning in
October 2004. Its debut entry, “Last Resort,”
topped the survey for six weeks in 2000.
“Lifeline” introduces the band’s third top 10
album, “Metamorphosis,” which entered the
Billboard 200 last issue at No. 8 with sales of
44,000, according to Nielsen SoundScan.

Peas ‘Pow’-er!

The Black Eyed Peas pocket their first
CHR/Top 40 top 10 in threc-and-a-half years,
as “Boom Boom Pow™ (Interscope) flies 16-10
with Most Tncreased Plays tor the second time
in three wecks (up 830). The quartet last
reached the top 10 with the No. 4 *My
Humps” in late 2005. The new song reaches
the upper tier in its fifth week, the fastest clhimb
tor a lead group since Maroon 5 also scaled the
top 10 in five weeks with “*Makes Me Wonder”
m May 2007.

“Pow,” which concurrently claims Most
Increased Plays at Rhythmic (9-8, up 598).
marks the Pcas’sixth CHR/Top 40 top 10.
With 11 charted titles this decade, the four-
some is tied with Nickelback for most entries
in that span among groups.

Foxx Locks First Lead No. 1

Jamie Foxx attains his first Rhythmic No. 1
as a lead artist, as “Blame It” (RMG) climbs
2-1(up 424 plays). The song is
his third leader at the format; his
previous two, in his first two
chart appearances, were in fea-
tured roles: on Twista’s “Slow
Jamz,” with Kanye West, in
2004 and on West's “Gold
Digger” in 2005. “Blame It”
concurrently racks a seventh
week atop Urban and jumps 23-
19 (up 764 plays) with Airpower
honors at CHR/Top 40.
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Executing an elaborate Britney promotion isn't for the faint of heart

Something Britney
This Way Comes

Kevin Carter

KCarter@RadioandRecords.com

The rumblings that something weird was up
began on the Thursday prior to the so-called flip.
Hot 95-7 has 1 million-plus listeners and ranks No.
7 m women 18-34 out of 47 stations, but it started
running an ominous-sounding promo voiced by 1D
Mark Adams. In a voice that made some market
observers think of a hostage situadon, he tersely
intoned: “For the past year we've had a great time
playing Houston’s hot hits for you, but I'm sorry to
say that will soon conie to an end. These difficule
cconomic times have impacted our radio station and
are forcing us to make some ditficult choices. On
Monday morning at 6 a.n. were making a change.”
The statement was followed by the disclaimer:*CBS
Radio operates KKHH, Hot 95-7/Houston under
license of the Federal Communications Comimis-
sion. For more information regarding the legal fil-

ing of a format change, visit FCC.gov.”

Cue Flashback EFX

The idea of doing something big, bold and Brimey-
esque was born last fall, even before Spears™ Circus”
album was released, Adams says. “As soon as [ saw
her Houston tour date show up, the evil wheels start-
ed to rn. I immediately thought,"How can 1 best
sow the seeds of chaos and discord—and how can 1
twist that to our advantage in gaining ratings and
street talk?” ™

Ideas began to flow. “The concept was, if we're
going to do this, we won't do it half~assed. 've seen
this done before, and sometimes even great ideas, it
they aren't executed well, make you wonder why
you bothered in the tirst place,” Adams says. " Sure. it
would be a lot more work, but [ knew the payoff

18 24/7 NEWS ONLINE @ www.RadioandRecords.com

ts a time-honored radio tradition: A station creatively lays the
groundwork for a major promotion by sounding the alleged death
knell of its current format, thus throwing the entire market into
a frenzy of competing conspiracy theories. Such was the case
March 30 at CBS Radio’ year-old KKHH (Hot 95-7)/Houston,
which managed to pull off an elaborately designed “format flip”
that turned into a day of “all Britney, all the time,” pertectly timed to coincide with
the day of Britney Spears’ Houston tour stop.

would be a lot stronger if we put forth the effort”

Adams wanted to create a true “360 degree” mind
game, which required weeks of careful preparation.
“We produced all new imaging, cut sweepers, [1s,
desigmed a brand-new ‘Brit 93-7" logo, even had our
Jingles re-sung,” Adams says. Web wizard Drew
Sabetd recast the look of the station’s Web site as*Brit
95-7.com.”and KKHH even had magnetic Brit 95-
7 signs made to cover up the Hot logos on the sta-
tion vehicles for the day.

The best part: These touches cost only a few hun-
dred dollars, while the station made some nice
change on the deal, selling sponsorship of the pro-
motion to Virgin Mobile, Spears” tour sponsor.

Brit 95-7 was designed to last from 6 aun to
midnight on Monday, March 30. Filling those 18
hours with Spears required some creative use of
Selector. Adams ended up with a library of 42
songs. " We used all of her hits, plus we coded the
entire ‘Blackout” and *Circus” albuims. We didn’t want
things to sound really dated, so we chose to focus
on the newer stuff.” he says.” Even her newer album
cuts have that contemporary pop/dance sound
that’s very identifiable as Britey and kept us from

sounding too recurrent/gold.”

Laughing With, Not At Houston

Another major consideration when embarking on
such a large, mulapronged promotional stunt is run-
ning a real risk of upsetting listeners the station
tought so hard to cultvate. Such was the case with
KKHH, which had been heavily promoting some
sort of format flip just 54 weeks into its existence.
Listener trust had been painstakingly constructed in

wwWw.americanradiohistorv.cd

Music Monitor

March 30, noon

Britney Spears, “Piece
of Me”

Britney Spears,
“Toxic”

Britney Spears, “Ooh
Ooh Baby”

Britney Spears,
“Radar”

Britney Spears,
“Overprotected”

Britney Spears,
“Qutrageous”

Britney Spears, “Break
the lce

Britney Spears,
“Perfect Lover”

Britney Spears, “Toxic
(Remix "05)"

Britney Spears
Featuring Madonna,
“Me Against the Music”

The Pussycat Dolls,
“When | Grow Up”

Britney Spears,
“Circus”

Britney Spears, “Out
From Under”

Britney Spears, “I'm a
Slave 4 U (Remix
'05)"

Source: Nielsen BDS

BRIT Wit

1
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that tme and now it could be threatened. ™ That was
one of my nujor considerations when putting this
together,” Adams says. "It started with the tone of the
promos and the jocks” attitudes. 1 stressed to my statf,
‘Remember:This is a joke and a sent for Houston,
not a joke on Houston. They were not going to take
this maudlin, dead-serious tone and talk abour los-
ing their jobs, especially in this current economy.”

That care extended to dealing with oft=air callers:
The jocks remained neutral, with an undercurrent
of mplied optimism. "It vou were really paying
attention, you could tell that what we were up to
was promotional in nature,” Adaims says.

The promos ran all weekend, increasing in fre-
quency unal 6 am. March 30."The launch se-
quence counted down with the proverbial “ticking
clock of doom’—which we wademarked, by the
way,” Adams says with a laugh. At the stroke of 6
a.nn,a series of imaging pieces fired oft in sequence,
right into the Brit 93-7 legal 1), before launching,
appropriately, into the song that started it all, Spears’
first single,™ . . . Baby, One More Time.”

Once the cat was out of the bag, the real payott
began (literally) as Brit 95-7 paid listeners” bills
throughout the day and blew out tckets to Spears’
sold-out show that night. “The cue to text in was
whenever you didn't hear a Brimey song,” says
Adams, who used songs by the Pussycat Dolls, Spears’
opening act, as the contest trigger. Later that day, the
Dolls themselves hosted the “*PCL Top 5 at 5.7

Looking back, Adams is most amazed at the viral
nature of listener reaction right atter the initial pro-
mos began airing. " They definitely triggered some
sort of protective instinet, because I was absolutely
slammed with hundreds of e-mails begging me not
to change their favorite station,” he says. " This reac-
ton was just another way of legitimizing what we
were doing, and, at the same tine, it gave people a
chance to get passionate and scll the reasons why
they thought their favorite radio statdon should stay
on the air”

One party that quickly noaced was none other
than the mother ship iwelf, BrimeySpears.com,

which prominently
95-7

on its home page the

mentioned  Brit

day after the promogon.
“The real payoft’ will
come n a few wecks
when  we what
PPM looked like that
day,” says Adams, who

se¢

adds that the reaction
was beyond his expecta-
tons. “In terms of the

buzz we created and

e 83 91 s e o Lt e L
B a3 0033 b Foxt o

getting  people  who
never listened to 95-7 to
check us out because of
‘whatever the hell 15
going on over there, on
that level | feel it was a
total success,” he says.
“We have to do a lot of
our marketing as cre-
aavely as possible these
days, and this was a lot
RsR

of fun.”
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’ » LATIN MUSIC STAR PITBULL MAKES HIS MAIDEN POP
CHART APPEARANCE, AS “1 KNOW YOU WANT ME {CALLE
) OCHO)” DEBUTS AT NO. 37. THE MIAMI-BORN RAPPER BUBBLEC
C H RITO p 40 . _ UNDER THE TALLY LAST YEAR WITH “KRAZY” AND “THE

! ANTHEM” AND AS A GUEST ON STEVIE B'S 2007 REMAKE OF
sOWERED BY nielsen 1 HIS OWN FREESTYLE CLASSIC “SPRING LOVE."

DMDS DIGITAL DOWNLOADS
. AVAILABLE AT DMDS.COM

NEW AND ACTIVE

| NIELSEN BDS ¥ HITPREDICTOR

THIS WEEK
T

WEEKS

ON CHART

ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
ARTIST PLAYS ARTIST PLAYS
TITLE _ IMPRINT. PROMOTION LABEL TW  +- MILLIONS RANK UL —— AR S 2 — A
FLO RIDA NO. 1(2 WKS) N gecs .25 0594 1 KANYE WEST FEAT. MIKE JONES 494/90
RIGHT ROUND POE BOY/ATLANTIC . MR. HUDSON B88,222 Next To You
LADY GAGA 14 Paranoid (lce Age/SwishaHouse/Asylum)
POKER FACE STREAMLINE/KONLIVE/CHZRRY TREEANTERSCC PE 9439 626 59421 2 MOST ADDED (‘::—A-;:]'a_:llb(;': SJam/lDJMG‘: = TOTAL STATIONS: 45
TOTAL STA :
THE ALL-AMERICAN REJECTS R4 9395 J8s 54.091 3 KELLY CLARKSON 479/349
CIVES YOU HELL DOGHOUSE/DGC/INTERSCC PE : PINK r 858/490 1 Do Not Hook Up
KELLY CLARKSON Please Don't Leave Me (19/RCA/RMG)
MY LIFE WOULD SUCK WITHOUT YOU 19/RCA/RMG 8406 ll 49866 S (LaFacelLC) o TOTAL STATIONS: 43
TOTAL STATIONS: 6!
;.E.LI\.D FEr)AJ)UEmNG JUSTIN TIMBERLAKE CRAND uusnmmn‘rtur( D244y 263 | 52827 A BAFETVADI SSHI2E
ANDOON d _= g ARTIST NEW PLAIN WHITE T'S 6691173 Stay
THE FRAY b g E TITLE / LABEL STATIONS 12,34 (Universal Motown)
YOU FOUND ME g B 3 gleer. B KELLY CLARKSON 24 (- ollywood) TOTAL STATIONS: 32
SOULJA BOY TELL '‘EM FEATURING SAMMIE 5002 +483 34856 7 1 Do Not Hook Up OV RSIATION SN 45 NEW KIS ON
KISS ME THRU THE PHONE COLLIPARK/INTERSCCPE . (19/RCA/RMG) NICKELBACK & SS7749 THE BLOCK 294/31
KHKS. KHTT, KIS, KMXV, KQXY, KRBE. : )
?RITNEV SPEARS ] “r 5637 96 34364 8 WAEB, WAPE, WDOD, WEZB, WFHN, 1t Today Was Your Last Day 2 In The Morning
IRCUS JIVELLC WELZ, WHBG, WHHY, WJBQ, WKSE, WKST, (Roadrunner/RRP) (Interscope)
PINK “r 5555  -659 10409 10 WNCI, WQEN, WSSX, WTWR, WWCK, TOTAL STATIONS: L4 TOTAL STATIONS: 29
SOBER LAFACEALG g WXKS, WXYK
THE BLACK EYED PEAS MOST INCREASED PLAYS o - o =0l e WY
S091 +830 32154 9 FLO RIOA FEAT. WYNTER 21 Love Struck Beggin’
BOOM BOOM POW WILLLAM/INTERSCCPE Sugar (Reprise) (Next Plateau/Universal Republic)
JESSE MCCARTNEY FEATURING LUDACRIS 4673 +203 22663 17 (Poe Boy/Atlantic) TOTAL STATIONS: 46 TOTAL STATIONS: 4
HOW DO YOU SLEEP? HOLLYWOOD : KHOP, KKHH, KKRZ, KRUF, KSAS, KZHT,
; WAPE, WFBC, WHBQ, WHHD. WKQI,
AKON FEAT. COLBY O'0DNIS & KAROINAL OFFISHALL & = 459 .5 2315 15 WKRZ, WKZL. WNCI, WNKS, WSSX, WXLK,
UTIFUL KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN R LA (TR
LADY GAGA FEATURING COLBY O'OONIS
JUST DANCE STREAMLINE/KONLIVEICHZRRY TREE/INTERSCCpE. 4040 360 29468 11 PINK 21
NE-YO Please Don't Leave Me
MAD DEF JAM/DIVIC 4437 594 24820 13 (LaFace/JLG)
KJYO, KKRZ. KRUF, KZHT, Sirius XM 20 on
KANYE WEST 844 20, WAEZ, WAOA, wDJQ, WDOD, WEZB,
HEARTLESS ROC-A-FELLA/DEF JAMIDIMG 2224 23042 16 WELY, WFLZ, WJBQ, WKC!, WKSE, WKZL,
CIARA FEATURING JUSTIN TIMBERLAKE fr WCKTARICE IS RARATICARZEE
J 4207  -162 21.251 18
LOVE SEX MAGIC LAFACELLG JAMIE FOXX FEAT. T-PAIN 19
BRITNEY SPEARS Blame It
IF U SEEK AMY aveme 4204 +543 26881 12 URMG)
KHFI, KQXY, KRBE, KXXM, WAOA, WBLI,
TAYLORISWIET, § - 14 3834 373 23918 W WHHY, WHOT, WIHT, WKC), WLAN, WLDI,
LOVE STORY BIC MACHINE/UNIVERSAL REPUBLIC e e T
JAMIE FOX X FEATURING T-PAIN AIRPOWER n WYOY, WZYp ’ ’
BLAMEIT RMG 36l +764 19.915 19 o =
MILEY CYRUS Tr 4
' THE CLIMB WALTDISNEvHOLLYWeOD 040 145 14803 23 [D;"M'OT;“‘: sh‘;;!lan!ic/RRP]
SHINEDOWN KHTS, KitS, KKRZ, WBZW, WCGQ, WOKF,
. SECOND CHANCE mtamc o002 #5300 1345 24 WHKF, WHTS, WIHB, WKC!, WKKF, WLAN,
i WLDI, WNCI, WNTQ, WVKS, WWCK, WXKS
() BEYONCE ) 3266 +400 18016 20
HALO MUSIC WORLD/COLUM3IA BEYONCE 15
THE WHITE TIE AFFAIR o Halo
. 4 CANDLE (SKCK AND TIRED) SUGHTLY DaceRoUsiEPc 2907 4T3 D 27 (Music World/Columbia)
0 KID CUDI 5 KKHH, KKOB, KQXY, KRBE, KSPW, WAEB,
: DAY'N' NITE DREAMONIC.OOD/UNVERSALMOTOAN 2088 +362 18328 21 WAO‘;' W “xqv%i'vxzssfzwms' THE BLACK EYED PEAS
‘ KERI HILSON FEATURING LIL WAYNE 1 9252 W47 10238 28 : i Boom Boom Pow (willi.amvInterscope)
£ TURNIN MEON MOSLEY/ZONE 4/INTERSCDPE c DAVID COOK 15 WKSC +39, WIHB +39, KWYL +38, WFMF +26, KQCH +24,
BEYONCE )3 ; A Come Back To Me KIYO +23, WHTS +22, WAPE +2), KSAS +20, WHY +19
e wscwonocous T3 207 MR 28 CKEv; KIPW, KQMQ, KSAS, KSPW, KWNZ JAMIE FOXX FEAT. T-PAIN
: MATT NATHANSON fr WERD, WHBQ, WJBQ, WKRZ, WWST,
. ; COMEON GET HIGHER vancuaRDicapoL 9184 +61 D008 30 WXKB, WXXX, WXYK, WYKS e,:&':ia"v&jch”; )xnoo +Z7 WTWR +26, WBVD +26,
' : ASHER ROTH WKFS +22, WABB +22, WLDI +2), KIYO +19, KSAS +19
‘ ILOVE COLLEGE SCHOOLBOY/LOUDISFOUNNERSALMOTOWN 2102 45 7098 33 :‘%Nnﬁl‘)’fgg RERTS n
. 30H!3 % o9 .se9 9905 29 Parancid FLO RIDA FEAT. WYNTER
DON'T TRUST ME PHOTIFINISH/ATLANTIC/PRP " (Roc-A-Fella/Def JamNDIMG) Sugar (Poe Boy/Atlantic)
KHTS, KSAS, KSPW, KZMG. WJBQ, WJiM, KKRZ +34, KHTS +28, KSAS +27, KWNZ +26, WIXX +25,
‘ e i g posovamc 1662 *659 13088 25 WKKF, WSNX, WXKS, WYKS, WZEE _ WKST +23, WKKF +23, KWYL 21, WLDI 20, WZKF +20
THE VERONICAS o PAULA DEANDA 10 &R76
UNTOUCHED ENCINFROOM/SREWARNER BRDS. 1046 199 8030 31 Rolt The Credits ¥ LADY GAGA
THE PUSSYCAT DOLLS n e (Arista/RMG) Failalr; Fae
| HATE THIS PART WTERscopE 113 -203 15335 22 KKPN, KQXY. KRBE. KWNZ, KWYL, WAOA, (Streamline/KonLive/Cherrytree/Inter scope)
- — WHHY, WKGS, WTWR, WWCK WBVD +41, WNOK +37, WKKF +36, KMXV +36, WXKS +27,
FALL OUT BOY T 518 76 4297 35 WAEZ +26, WVSR +26, KQCH 23, WXLK +23, KV +23
AMERICA'S SUITEHEARTS DECAY DANCE/FUELED BY RAMEN/ISLAND/ID_MC s Y EE = A
THE TING TINGS e . ¥ 30HI3
THAT'S NOT MY NAME COLUMBIA L ADDED AT... ) Don't Trust Me (Photo Finish/Atlantic/RRP)
KEVIN RUDOLF FEATURING RICK ROSS ﬁ\ KHTT -38, KQCH ~3% WDKF 27, WRVQ +25, KLAL +77,
WELCOME TO THE WORLD CASH MONE Y/UNIVERSAL REPUELIC Egi o §205 ) 4:29 = KMXV V;_’ 3 KHTS +77, KSAS 416, WFLZ 16, WBZW <16, WXKS <15
THE OFFSPRING Kansas City, MO -
KRISTY, ARE YOU DOING OK? cowmea 104 70 3688 39 OM: Mike Rowen
PITBULL PD: Ponch
1 KNOW YOU WANT ME (CALLE OCHO) wra 027 o7 WFSIsy 32 MD: Steve Serrano
Kelly Clarkson, | Do Not Hook Up, O
SAVING ABEL Y [
18DAYS scoocoviRoNcapioL 0O 529 2697 - k=il T°:'°Y ":";VW' [FastiDayA0
actory, Love Struck.
LILY ALLEN .
THE FEAR cemo, B8 36 2206 [hg Vernicas. Take Me.OniThe Floor.0 FOR WEEK ENDING APRIL 5, 2009
WE THE KINGS L FOR REPORTING STATIONS PLAYLISTS GO T0 LEGEND: See legend to charts in charts section for rules and symbol explanations.
890 +62 1.742 - . 129 CHR/top 40 stations are electronically monitored by Nielsen Broadcast Data Systems 24
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two-part series

R&B and pop suggestions for the gold category; part two of a

Gold Digging

Darnella Dunham
DDunham@RadiocandRecords.com

owadays, very few hip-hop-friendly stations exclusively align

themselves with the genre. Instead, “hip-hop” is usually paired

with “R&B” or “hits” in station slogans. Last week, we high-

lighted songs that were format favorites in years past from hip-
hop. Now we focus on dust-collecting R&B and pop titles that listeners may
want to hear again in stations’ gold categories. All come from the class of artists
currently driving R&R’s Rhythmic chart.

They've Got Rhythm

R&Bs presence has been increasing at thythmic
in the last few years with an abundance of qual-
ity songs for programmers to choose from. One
standout is Jamie Foxx’s “Blame It,” which in the
span of 10 weeks has climbed from
a No. 31 debut to its current No. 1
position. [t isn’t Foxx's tirst time in
the top spot: His guest appearances
on Twista’s “Slow Jamz” (2004) and
“Gold

(2005) were huge chart-toppers.

Kanye West’s Digger”
Foxx peaked at No. 6 the following
year with “Unpredictable.” featuring
Ludacris. The single had a 20-week
run on the Rhythmic chart, and it
niay be ready for incorporation into gold rota-
tion.

Ne-Yo has been a fixture on multiple format
charts since rhythmic airplay vaulted “So Sick”
to No. 1 on the Feb. 17, 2006, list. He's since
appeared on the chart more than a dozen times
(nine as a lead and five as a featured
artist). His most enduring songs as
a lead arust are “When You're
Mad” (2006), “Sexy Love™ (2006)
and “Because of You™ (2007).

“Rockin’ That Thang,”

Dream’s lead single from his soph-

the-

omore album, “Love vs. Money,” is
his third single to reach Rhythmic’s
top 10. His debut,“Shawty Is a 107
(2007), peaked at No. 8 and might
be ready for occasional gold airplay.

It took awhile for Akon’s first single, “Locked

Spears

Up,” to gain traction in 2004, but it eventually
reached No. 4. In the last tive years, he's appeared
on 27 songs that have charted in Rhythmic’s top
40 and he’ starred on a crop of top 10s that
could work in the gold category.“Lonely™ (2005}

B peaked at No. 4, then “Smack

That” featuring Eminem, and “I
Wamna Love You,” with Snoop
Dogg. reached and remained at the
apex for two and four weeks,
respectively, in late 2006. Follow-up
“Don’t Matter” held the No. 1 spot
for four weeks after spending most
of first-quarter 2007 on the chart.
Ciara’s new single “Love Sex
Magic” has leapt up the Rhythmic
chart to No. 13 after only six weeks, but it far
from her first hit. She struck gold and platinum
singles in 2004 and 2005 with “Goodies,” featur-
g Petey Pablo (No. 1 for four weeks); “1, 2
Step,” featuring Missy Elliott (No. 2); and her
collaboration with Ludacris,“Oh” (No. 1 for two
weeks). Ciara’s other top 10 high-
lights include “Get Up,” featuring
Chanullionaire (2006); “Promise”
(2006); and “Like a Boy” (2007).
As asolo artist, Beyoncé’s has had
plenty of top 10 hits—"Crazy in
Love,” “Baby Boy” (featuring Sean
Paul) and “Me, Myselt and 1”7 in
2003;*Naughty Girl” the following
year; “Check On It” with Slim
Thug in 2005; and “Dé&a Vu™ and
“Irreplaceable”™ in 2006, But her time with

The Black Eyed Peas

Destinys Child also produced multiple ditles
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worth resurrecting, such as the top 10 rhythmic
hits *No, No, No” (1997);“Bills, Bills, Bills,”* Bug
a Boo™ and “*Say My Name™ (1999); “Jumpin’,
Jumpin® 7 and “Independent Women Part 17
(2000); “*Survivor” and “Bootylicious™ (2001);
and "Lose My Breath™ and “Soldier,” featuring
T.I. and Lil Wayne (2004).

Last year, Pleasure P emerged trom Pretty
Ricky as a solo artist, and as he establishes him-
self with rhythmic audiences, a few of his songs
with his former group are ripe for the gold cat-
egory: 2005% “Grind With Me™ and “Your
Body” reached Nos. 2 and 5, respectively, and
“On the Hotline” (2006) maxed out at No. 4.

Some Pop Flavor
As CHR/top 40 has become more inclusive of
hip-hop and R&DB ttles during the last several
years, it’s not unusual for songs to cross over from
rhythmic. Some artists have made the rare move
tfrom pop to rhythmic on multiple occasions.
Among them are the Black Eyed Peas. [¢’s been
more than a decade since they released their tirst
single, “Joints & Jams™ (1998), which made a
tepid one-week impression on the Rhythmic
chart at No. 39. Second effore “Request Line”
(2001) fared a little better peaking at No. 35 after
tive weeks.

Two years later, the trio-turned-quartet re-
turned with ies first top 10 hit at the format,
“Where Is the Love?” Follow-ups “Hey Mama,”
“Let’s Get It Started™ (both in 2004), “Don't
Phunk With My Heart™ (2005) and “Pump It”
(2006) all charted, but the Fergie-led single “My
Humps” (2005) became the Peas’ biggest hit
when it peaked at No. 4 in October 2005.
Current single “Boom Boom Pow™ is the
group’s third top 10 single at Rhythmic.

Top 40 mamstay Britney Spears 1sn't a core
rhythmic artist, but she’s charted a dozen singles
at the format in her decadelong recording career.
Her biggest hits are . . . Baby One More Time”
and “(You Drive Mc) Crazy” from 1999 and
.1 Did Tt Again™ in 2000, all of which
reached the Rhythmic top 10,

“Qops! .

Ne-Yo

The Pussycat Dolls, who are an established act
at CHR/top 40, also occasionally score with
rhythmic audiences. Their 2005 debut single,
“Don’t Cha,” featuring Busta Rhymes, spent 26
weeks on the chart, peaking at No. 15, and

subsequent singles pertormed even better. The

smoothed-out  “Stickwitu™  (2005)  and
“Buttons,” featuring Snoop Dogg (2006),
reached Nos. 9 and 4, respectively. ReR
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ARTIST CERTIFICATIONS TUS
TITLE IMPRINT / PROMOTION LABEL
JAMIE FOXX FEATURING T-PAIN  NO. 1(1WK) n ey
BLAMEIT JIRvG
SOULJA BOY TELL 'EM FEATURING SAMMIE N
KISS ME THRU THE PHONE COLLIPARK/INTERSCOIPE
T.l. FEATURING JUSTIN TIMBERLAKE

DEAD AND GONE GF AND HUSTLE/ATLANTIC
FLO RIDA 1
RIGHT ROUND POE BOY/ATLANTIC
KID CUDI

DAY 'N N\TE DREAM ON/G 0.0.D/UNIVERSAL MOTOWN
LADY GAGA n
POKER FA[E STREAMLINE/KONLIVE/CHERRY TREE/INTERSCOPE
KERI HILSON FEATURING LiL WAYNE

TURNIN ME ON MOSLEY/ZONE 4/INTERSCOPE
THE BLACK EYED PEAS MOST INCREASED PLAYS

BOOM BOOM POW WILL.LAM/INTERSCOPE
NE-YO Ny
MAD DEF JAM/IDIMG
THE-DREAM

RQCKIN' THAT THANG RADIC KILLA/DEF JAM/IDIMG
PITBULL

| KNOW YOU WANT ME (CALLE OCHQ) ULTRA
MIKE JONES

NEXT TOYOU ICE AGE/S NISHAHOUSE/ASYL LM
CIARA FEATURING JUSTIN TIMBERLAKE

LOVE SEX MAGIC LAFACE/LG
KANYE WEST n
HEARTLESS ROC-AFELLA/DEF JAMADIMG
AKON FEAT. COLBY O'DONIS & KARDINAL OFFISHALL v
BEAUTIFUL KONVICT/UPFRONT/SRIZUNIVERSAL MOTOWN
BOW WOW FEATURING JOHNTA AUSTIN

YOUCANGETITALL CDLUMBLA
LADY GAGA FEATURING COLBY O'DONIS )
JUST DANCE STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOF E
YUNG L.A. FEAT. YOUNG DRO & T.l. AIRPOWER

AINT{ GRANL HUSTLE/INTERSCOFE
BEYONCE AIRPOWER

HALO MUStC WORLD/COLUMBA
MIMS

MOVE (IF YOU "W'ANNA] AMERICAN KING/CAPITOL
ASHER ROTH

TLOVE COLLEGE SCHOOLBOY/LOUD/SRCUNIVERSAL MOTOWN
THE-DREAM FEATURING MARIAH CAREY

MY LOVE RADIO KILLA/DEF JAM/IDIMI
RICK ROSS FEATURING JOHN LEGEND

MACGNIFICENT SLIP-N-5LIDE/DEF JAM/IDIMC
MADCON

BEGLIN' NEXT PLATEAU/ JNIVERSAL REPUBLIC
FLO RIDA FEATURING WYNTER  MOST ADDED

SUCAR POE BOY/ATLANTIC
DRAMA FEATURING AKON, SNOOP DOGG & T.I.

DAY DREAMING CGRAND HUSTLE/ATLANTIC
EMINEM, OR. ORE & 50 CENT

CRACK ABOTTLE SHADY/AFTERMATH/INTERSCOPE
DJ FELLI FEL FEAT. T-PAIN, SEAN PAUL, FLO RIDA & PITBULL

FEELIT DEF JAM/IDIMC
BEYONCE

DivA MUS C WORLD/COLUMBIA
BRITNEY SPEARS I
CIRCUS JVEALC
0J CLASS FEATURING LIL JON

I'M THE {SH UNRULY/CLASSHEAT/UNIVERSAL REPUBLIC
BABY BASH FEATURING LIL JON & MARIO

THAT'SHOW | GO ARISTA/RMG
GS BOYZ

STANKY LEGG SWAGG TEAM/IVE/BATTERY
KANYE WEST FEATURING YOUNG JEEZY

AMAZING ROC-A-FELLA/DEF JAM/IDIMG
BUSTA RHYMES FEATURING T-PAIN

HUSTLER'S ANTHEM ‘09 LNIVERSAL MOTOWN
GORILLA ZOE

ECHO BLOCK/BAD BOY SOUTH/ATLANTIC
BRITNEY SPEARS

IF U SEEK AMY JIVEALG
NE-YO FEATURING JAMIE FOXX & FABOLOUS

SHE GOT HER OWN DEF JAM/IDIMG
MAINO FEATURING T-PAIN

ALL THE ABOVE HUS LE HARD/ATLANTIC
THE PUSSYCAT DOLLS n
| HATE THIS PART INTERSCOPE

AUDIENCE

MILLIONS RARK

PLAYS
™ +-
6279  +424  43.879
6093  +57 39304
4397  -275  35.527
4821 -263  30.091
4356 +227 27618
3961 +463 22970
3855 -465 23.824
3690 +598  23.84]
3046  -251  20.242
2893 109 16.648
2862 +360 17.097
2708  +12 12.948
2322 +254  N.BI9
2280 -422 14.245
2232 -234  12.893
2064 +244 10249
204 -3 13.910
1513 +293 7919
1442 +246  6.890
B3 344 7.005
1240 385 6.716
m 7 7+191 4970
Nos  +158 5.389
1094 +142 5.445
101 +326 617
933 +N9 4.380
879  -267 5.3
876 74 4.988
86% 243 " 6_.190
859 75 5.883
819 +129 5180
800 121 4.839
782 7+12 —3—7;
E 73; +126 6.540
660 +37 2.904
o 22 2502
59_3 +16] 4,035
568 -64 -6.-630
547 +47 3.339
539 32 3.861

1

2

21

32
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24
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39

23

36

22

40

38

ARTIST P_AYS ARTIST PLAYS
T TLE / LABEL TGAIN TITLE / LABEL /GAIN
KERI HILSON FEAT. UTADA 363/22
KANYE WEST & NE-YO 537/281 Come Back To Me
K~ock You Down (tsland/IDJMG)
(Mosley/Zone 4/interscope) TOTAL STATIONS: 28
TOTAL STATIONS: 40
BROOKE HOGAN FEAT.
SOULJA BOY TELL'EM 4B0/196 STACKS 358/54
Turn My Swag On Falling
(ColliPark/Interscope) (Sobe)
TOTAL STATIONS: 34 TOTAL STATIONS: 33
ARTIST NEW DORROUGH 447160 PLEASURE P 344/47
TITLE / LABEL STATIONS Ice Cream Paint Job Boyfriend #2
FLO RIDA FEAT. WYNTER 24 (NGenius/E1) (Atlantic)
Sugar TOTAL STATIONS: 26 TOTAL STATIONS: 32
(Pae Boy/Atlantic)
KCAQ, KDDB, KDHT, KDLW, KHTN, KISV, 'l;‘.})l.llJLs\ENALL FEAT. WEBBIEA%EIGS sLECTRIK RED 334/74
KKFR, KKSS, KPHW, KSEQ, KVEG, KVPW, | lGood
KYZZ, KZFM, WBTS, WHZT, W.LJS, WJQM, Bizzy Body (Radio Killa/Def Jam/IDJMC)
WLLD, WNVZ, WPOW, WRCL, WRDW, (SwishaHouse/Asylum ] TOTAL STATIONS: 34
XHTZ TCTAL STATIONS: 6
BIRDMAN FEAT.
KERI HILSON FEAT. KANYE MELANIE FIONA 406728 LIL WAYNE 31e/m
WEST & NE-YO 14 Give It To Me Right Always Strapped
Knock You Down (SRC/Universal Matown) {Cash Money/Universal Motown)
(Mosley/Zone &4/Interscope) TATAL STATIONS: 37 TOTAL STATIONS: 27

KBFM, KDDB, KDGS, KDON, KKND, KVPW,
KWIN, KZFM, WRCL, WRDW, WRVZ, WXIS,
WZBZ, XMOR

HURRICANE CHRIS FEAT.
SUPERSTAR

She's Fine

(Polo Grounds/J/RMG)

KBMB, KHTN, KISV, KKWD, KPRR, KSEQ,
KUUU, KVEG, KVPW, KYZZ, WAJZ, WNVZ,
WRVZ, XHTZ

NE-YO 13
Part Of The List

(Def Jam/IDJMG)

KBMB, KDDB, KKFR, KKSS, KSEQ, KVPW,
KWIN, KYZZ, WAJZ, WRDW, WRVZ, WXiS,
wzBz

SOULJA BOY TELL'EM g9
Turn My Swag On

{ColliPark/Interscope)

KDLW, KISV, KPWT, KRKA, KSEQ, KYZZ,
WBTT, WMBX, WXIS

EMINEM 8
We Made You

(Aftermath/Shady/Interscopel}

KDGS, KDHT, KKWD, KPWR, WJFX, WNHT,
WZBZ, XHTO

iUl & THE BLACK EYED PEAS

e ove

{Hustle Hard/Atlantic) Boom Boom Pow [will.i.am/interscope)

KBOS, KDDB, KPWR, KVPW, WRDW, XHTZ WRCL. +41, WPYQ +39, KUBE +30, KKWD +27, KWIN +26,
WUFX +23, KPWT <23, KHTN +21, KDGS +21, KPWR +20

GORILLA ZOE 6 'y =
Echo Yr LADY GAGA
(Block/Bad Boy South/Atlantic) Poker Face

[T PRI, ST, GG (RULY, TR (Streamline/KonLive/Cherrytree/Interscope)

WPYQ +49, KRKA +37, WRCL +37, WKHT +37, WNHT +34,
mi:‘:o:f:i:;!:rnOVA % KPHW +27, WXIS +264, WJQM +23, KBM8 +2], KZON + 20

E:gﬂgﬁmw, KHTN, KISV, KWIN, XHTZ ¥r  JAMIE FOXX FEAT. T-PAIN
- Blame it U/RMG)

BEYONCE S <ZON +46, WDRE +36, KXJM +31, KDGS +26, KUBE +24,
Halo <TBT +24, KSFM +22, KSEQ +21, WIBT 19, WRVZ +1S
{Music World/Calumbia) e —

KDON, KIBT, KSFM, WNVZ, XHTO PITBULL

| Know You Want Me (Calle Ocho) (Uitra)
KXIM +37, KZON +33, WZBZ +24, WLTO +23, KQKS +22,
TANHT +1G, KVPW +19, KCHZ +19, KIBT +17 KDCS +15

FLO RIDA FEAT. WYNTER

Sugar (Poe Boy/Atlantic)

KPHW +31, KVPW +30, WLLD +28, KPWR +27, W1JS +22,
ADDED AT... WZBZ +20, KKWD +16, WHZT +16, KDGS +¥4, WEBTS +i4

—
KZFM  (Z=
Corpus Christi, TX i
PD: Ed Ocanas

MD: Arlene M. Cordell

Flo Rida Feat. Wynter, Sugar, O
Jerermih, Birthday Sex, 0

Keri Hilson Feat, Kanye West & Ne-Yo, Knock You Dawn, 0 FOR WEEK ENDING APRIL 5, 2003

LEGEND: See legend to charts in charts section for rules and symbol explanations.
FOR REPORTING STATIONS PLAYLISTS GO 70: 75 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours

A : i a day, 7 days a week.©@ 2009 Nielsen Business Media, Inc. All rights reserved.
www.RadioandRecords.com A e DA
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R&R URBAN/URBAN AC/GOSPEL

After success at urban AC, Laura Izibor preps to impact urban

Crossing Backward

Darnella Dunham

DDunham@RadioandRecords.com

t's not unusual for urban programmers to watch the
Rhythmic chart for potential crossovers. However, equal,

if not more attention should be given to artists charting

at urban AC. B During the last few years, urban AC has

served as the launch pad for songs from such R&B artists

as Robin Thicke, Chrisette Michele, Jennifer Hudson and
Musiq Soulchild before they scaled the top of the Urban chart.

Now Laura Izibor, an R&D singer/songwriter
from Ireland, is looking to follow suit with **From
My Heart to Yours.” Still rising at Urban AC, the
single is No. 10 after 25 weceks on the chart. After
going for adds at Urban April 7, LM% WBTF
(107.9 the Beat)/Lexington, Ky.; Welch’s WJUC
(the Juice 107.3)/Toledo; and Clear Channel’s
WGCI/Chicago are among the stations helping
Izibor cross backward from urban AC. Her debut
album, “Let the Truth Be Told,” will be
released April 21 on Atlantic.

Ireland Has Soul?

Izibor—who cites '60s and '70s soul
icons Otds Redding, Marvin Gaye,
Stevie  Wonder, Candi
Roberta Flack among her primary

Staton and
influences—spent the latter part of her
teens performing at various events in
her homeland. Dubbed “the Soul of
Ireland,” she signed with Jive Records
on her 17th birthday. When the A&R
rep who signed her moved to Atlantic,
Izibor followed and continued with the
recording sessions for her debut album.
The album, recorded in studios in her
the United
States, took four years to complete.

hometown Dublin and

Along the way, Izibor has had sev-
eral soundtrack placements, includ-
g ABC-TV’s “Grey’s Anatomy”
and the 2007 films “Tyler Perry’s:
Why Did I Get Married” and “P.S.
I Love You.”

As she was introduced to radio, anticipation
began to build. Rolling Stone named her an
“Artist to Watch” and Vibe bestowed similar
recognition for her as a “Next Artist.” She
toured Ireland and Great Britain late last year
as the opening act for Adele.

In addition to co-producing “Let the
Truth Be Told,” Izibor wrote every song on

the album. “I like to lock myself in a room

fzibor
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Even Better
Live

Laura lzibor is on tour
with India.Arie, whom
she calls “a personal
hero of mine.”
Upcoming stops

include:

April 15, Los Angeles
April 17, indio, Calif.
April 18, San Diego
April 19, Anaheim, Calif.
April 30, Foxboro, Mass.
May 1, New York

May 3, Baltimore

May &, Alexandria, Va.
May 6, Charlotte

May 8, Norfolk

May 9, Glenside, Penn.
May 10, Durham, N.C.
May 12, Milwaukee
May 13, St. Paul, Minn.
May 15, Toronto

May 16, Cleveland

May 17, Chicago

May 21, Dallas

May 22, Houston

May 24, Memphis

*OMm

While in New York for a performance, Atlantic artist Laura
Izibor (second from right) greeted WWPR (Power 105.1) PD
and Clear Channel/Boston OM Cadillac Jack (right). Also
pictured are Atlantic VP of urban promotion Kathi Moore and
executive VP of urban promotion Morace Landy.

and press record and just play the piano and
mumble and sing and brainstorm and the
song just creates itselt,” she says of her song-
Writing process.

While not an area that many temale artists
explore, production is a skill Izibor learned at
a young age. While just 15, she won the 2FM
Song Contest, which awarded her a 16-track

recording machine and a grand piano. “Once

s vou  have  that
kind of equip-
ment  you  just
start  to - express

things”" she says.
“When

write, | believe that

you

youre already a
producer. Because
you hear things and
you hear where the

string lines and beats

should come n.”
That early ex-
perience with pro-
ducing her own
work paid oft when
it was time to begin formal recording sessions.
“When I would go into work with producers
I had very rough demos with really good
sketches of what I wanted and then they'd
take it and just amplity it,” she says. " 'm still
learning. Because it’s your record and it’s all
so personal, and T just feel every element of
your record you have to be involved |in].”

Ready For The World

Izibor says her primary concern is creating
quality music devoid of gimmicks—"just
being myself, and thats what the album is very
much about. It’s very organic. It’s very real.
There’s no gimmick. There’s no gloss.”

Izibor didn’t modify her music for the
American audience and feels fortunate that
her label recognized that it would be palatable
in the U.S. marketplace.

Even though her sound isn't foreign, Izibor
feels she’s a reflection of Ireland.“There’s a real
old-school saying that the Irish are the blacks
of Europe. And that’s because we went
through a lot as a nation. We're still under a lot
of stress with the whole political aspect. But
we've struggled—real battles to get our free-
dom and independence, and thats why people
say ‘the blacks of Europe.” It’s very honest peo-
ple with real feelings and good hearts, because
we've had to build ourselves back up again.
And music is a real outlet for that.”

[zibor’s nationality could make market-
ing to U.S.
tricky. “It’s been a battle because I don’t

urban audiences a little
fit into a specific box,” the artist says.
“I'm not black and American, I'm black
and

heads up even more. For us it’s just been

Irish, which just messes people’s

trying to get across what we want to get
across, which 1s real music and real sound

RsR

from the heart.”
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ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
TITLE = = MPQINI/ PQ_OMOT\ON LiBL W +- MILLIONS RANK_
‘éﬁ?&'ﬁ FOXX FEATURING T-PAIN  NO. 1(7WKS} 1 J/RHG 4925 w01 40136 1
S-E.;Ix-[)frEnAc-:;LJEmNG JESTL THMBEREAKE CRAND HUSTLE/ATIL;XNlﬂj( e
zg%ﬁﬁqfﬁ;%ﬁl& HEMI PRI SAMMC’C?LLIPARK/INTERS(OF’E 413017 nis2  2BiESH] >
:(uEnm :::IESON FEATURING LIL WAYNE MOSLEV/ZONEM!NTERS(OPE CIED) PTCREyl
:-okt‘lﬁﬁzgﬁmm RADIOKILLA/DEF JAM/IDIMG 78s] | Es8 O
SAED-VO beF o 3073 58 22933 6
:r(oizgnm?mc I\?ELE IMAN /CEFFEN/INTERSCORE 2975 47 =T
s:grzfﬂr:i?ﬂss EEAIERCEOMN LEGENDSUPNSUDE/DEF JAM/IDIMT 2% 2o 13,808 8
Z#TNIG L.A. FEATURING YOUNG DRO & ;ré;.NE R 2816 -8 19833 9
:&Eﬁﬁ;gy p ATLANTI® 2673  +326 17869 1
SEAVONCE MUS\AE WORLD/COLUMBIA 2 -210 7288 2
ﬁé&?@ EI;EATURING YOUNG JEEZY el 240 w92 15906 13
sctiNEvoL\E{czc swccTEMOvEBATTER 22 32 13283 15
?Uopliniﬂ:‘?ssvggo?wm AIRPOWER/MOST INCRES&E: &Wé cope 1995 619 15580 14
;E%?Hgsmunlnc JAMIE FOXX & FABDLOUS - JAM/\D.J&IC 1987 145 18893 10
S:KgAHAJTLR’;gEx AAVhE. EESTIEINCIGRGEIRVANE 32/MIZAY/ASYLUbe 1?58 2 EE{.O =
‘JTTS';,'SJI};;DAV MUSIC LINE/CAPITOL 837 4 JCEO tE
'[x(,:vl)'uﬁhjtgl pg@;::grsg)gg./umvepsn motown 70 594 TL9S6 17
EAELEONCE AIRPDWE;J e +233 10547 18
?Ooug :ggﬂifnunmc JOHNTA AUSTIN owves 1569 124 7368 24
R L
ISV(;;%%TULCHILD siate 1475 +2 9.005 21
éﬁ::;zifozUDsoN e, 347 81 8026 22
5;:55 :EEEQEUNNG SRR BIG GATES/SL2-N-SLIDE/ATLANTIC ]3?7 538 | 7'36‘2 s
;:*LE)IIEE’REAM EHATRRINGRRreS CAREYD\O KILLA/DEF JAMYIDIMG _7]1?_4._‘ 22 1 BOE z
KERLMLSON FEATURNG KANVEWEST ENEXO, 0% a0 797
Elﬁi!&?ﬂggnﬁ ERATNEINGEaa UNIVERSAL MOTOWN = e 4'{'70 3
;IiTRHE)AMYI;X MICK SCHULTZ PRODUCTIONS/OEF JAM/IDIMG 1019 a7 5'§05 %
;LE!SRFIIQJECANE CHRIS FEATURING SUPERSTAF;[?LO oo 950 1204 ’5.345 zzi
EP'::':EVE TEECHES DEF JAM/DIMG 959 *32 ‘4‘480 =
NME:('T( EO{((O)UN = ICE AGE/SWISHAHOUSE/ASYLUM 951 *5 “AER 52
5:&?3%?P:E%ATURING HEHAINE CASHMONEY/UNIVERSAL MOTOWN 89_8 a7 ekl 25
SEOL(%((:)?J'RIK RES RADIQ KILLA/DEF JAM/IDIMC Bl +96 ?‘085 37
Eve,xsc‘ls'ulr;lFiE g g i MUSIC LINE/IDIMG E61 o8 &y 85
L(AQ\?MNYGE e ol JEE%OYC—A-FELLA/DEF JAM/IDIMG 7iChy 14233 E2673 )
II‘IST‘I;\‘T\)vaﬁ)RE CAPITOL 67 2] 5 3_4
;ﬁYYL:DrgATURING TRUTH & SHORTY MACK TR 645 48 2.245 | =
ﬂ;gm:?: NOTIFIZASYLIUM/WARNER BROS g €19 20k L 2'985_ _SE
AMLLATI}:qE(:Ez\sEATURING el HUST.E HARD/ATLANTIC 607 74 D =]
JIM JONES FEATURING NOE & BRITTNEY TAYLOR s77 3 1916 .

NA NA NANA NANA EVCDLUMBIA

» WHILE “KISS ME THRU THE PHONE"” HOLDS AT ITS PEAK
OF NC. 3, SOULJA BOY TELL'EM CROSSES THE AIRPOWER
THRESHCLD WITH FOLLOW-UP “TURN MY SWAG ON,”
WHICH FLIES 25-14 WITH MOST INCREASED PLAYS (UP 619).
KID CUDI’S “DAY ‘N’ NITE” (27-18) AND BEYONCE'S “HALO"
(26-19 ALSO ACHIEVE AIRFOWER STATUS.

NEW AND ACTIVE
ARTIST PLAYS ARTIST PLAYS
TITLE 7 LABEL IGAIN TITLE / LABEL /GAIN
FLO REDA 544/15 JADAKISS FEAT.
Right Round AYANNA IRISH 383/32
(Pce Bov/Atfantic) Can't Stop Me
MOST ADDED TOTAL STATIONS: 36 (Ruff Ryde: s/D-Block/Def Jam/IDJMG)
TOTAL STATIONS: 33
FLO RIDA FEAT.
PLEASURE P 462/5 DAY26 FEAT.
Shane P. DIDDY & YUNG JOC 381/214
(Poe Bo -/Atla1tic) Imma Put It On Her
TOTAL STATIONS: 50 (Bad Boy/Atlantic)
TOTAL STATIONS: 59
ARTIST NEW PAUL WALL FEAT.
TITLE / LABEL STATIONS WEBB E & MOUSE 452/20 INDIA.ARIE FEAT.
“LIL KIM FEAT. T-PAIN 5 Bizzy Bady MUSIQ SOULCHILD 323/54
Download [SwishaHouse/Asylum) Chocolate High :
(Brookland) TOTAL STATIONS: 44 {Soulbird/Universal Republic)
KBTT, KHTE, KIPR KJMM, KKDA, KNDA, - CLARSTATIONS! 42,
KOPW, KRRQ, KVSP, WAMO, WBFA, WBLK, YOUNS DRO FEAT.
WBTF.’WDKX’, WEUI”, WEXA, WFXE’ WGZB YUNG L.A. 425/83 NU JERZE'V DEVIL
WHXT, WIKS, WIK3, WIMI, WJTT, WJUC, ! Tak= Oft FEAT. LIL" WAYNE 316/44
WIWZ, WIZD, WIZZ, WPEG, WPWX, WREBJ, Grznd tustle/Atlantic) Different Girls
WRBP, WTMG, WW WZ, WZFX, WZHT TOTAL STATIONS: 50 (Sobe)
— — -~ TOTAL STATIONS: 36
DORROUGH 32 TWANK STAR & T-PAIN 403/8
Walk That Walk Everybody Else TREY SONGZz 312/M0
(NGenius/EY) (Nappy Eoy Digital) { Need A Girl
KBTT, KHTE, KIPR, KJMM, KKDA, KMJ, TOTAL STATIONS: 41 {Song Book/Atlantic)
KNDA, KOPW, KVS  WAMO, WBFA, WBLK, TOTAL STATIONS: 25

WBTF, WDKX, WEZS, WFXA, WFXE,
WHTA, WIBT, WIK3, WIMI, WITT, WJUC,
WIWZ, WIZD, WQFH, WRBJ, WTMG,
WWWZ, WXBT, W& X, WZHT

NE-YO 27
Part Of The List

{Def Jam/IDIMG)

KBTT, KHTE, KIPR, KJMM. KKDA, KNDA,
KOPW, KRRQ, KVSP, WBFA, WBLK, WBTF,
WDKX, WEMX, WFXA, WFXE, WHXT,
WJKS, WIML WJTT WJUC, WJZD, WRBJ,
WTMG, WWWZ, WeF X, WZHT

LAURA IZIBOR 25
From My Heart To “fours

(Atantic)

KBTT, KIPR, KJMM, KNDA, KOPW, KVSP,
WAMO, WBFA, WBLK. WBTF, WDKX, WEMX,
WEUP, WEXA, WEXE, NJKS, WIMI, WITT, WJUC,
WJZD, WIZE, WRB, WTMG, WVEE, WZHT

PLAYAZ CIRCLE

FEAT. OJ DA JUICEMAN 24
Stupid

(DTP/Def Jam/IDIME)

KBTT, KHTE, KIPR, F.JMM, KNDA, KOPW,
KVSP. WAMO, WBFA. WBTF, WDKX, WEMX,
WFXA, WEXE, WIMI, WJTT, WIUC, WIWZ,
WJZD, WPEG, WRBJ WTMG, WWWZ, WZFX

JEREMIH 8
Birthday Sex

{Def Jam/IDJMG)

WBTP, WiMH, WPEG, WPHI, WPRW,
WUSL, WWPR, WZFX

BEYONCE 7
Halo

(Music World/Columkia)

KMJJ, KTCX, WEAS, WKKY, WOWI, WQBT,
WQUE

BIRDMAN FEAT. LIL WAYNE 7
Always Strapped

{Cash Money/Universal Motown}

KATZ, WBLX, WERQ WGCI, WGZB, WHHL,
WRBP

HURRICANE CHRIS FEAT.
SUPERSTAR

She's Fine

IPoio Grounds/J/RMCY

KATZ, WBHJ, WPRW WPWX, WUBT,

3uffalo, NY

WWPR, WXBT
e
3D: Chris Reynolds

.aura lzibor, From My Heart To Yours, 4
_il Kim Feat. T-Pain, Download, 3
Jorrough, Walk That Walk, O

Ne-Yo, Part Of The Lst, O

ADDED AT...

WBLK

SOULJA BOY TELL'EM

Turn My Swag On (ColliPark‘Interscope)
WIZE +44, KKDA +20, WQOK +24, WCDX +23, WPEG +20,
WBLX +19, WIMI +18, WIZF +17, WIBT +16, WKYS +15

KID CUDI

Day 'N' Nite (Dream On/G.0.0.D./Universal Motown)
WBHJ +47, WHTD +42, KOPW +31, WCDX +28, WENZ +26,
WKYS +25, WHTA +22, WILB +22, WFBP +22, WGZB +2)

KER! HILSON FEAT.

KANYE WEST & NE-YO

Knock You Down (Mosley/Zone 4/Interscope)
V/HTD €35, WTMG 32, WOHT +30, WRBP +23, WFXA +2),
V/IZF +21, KKDA +20, WUSL +19, WIKS +T7 WHRK +15
JEREMIH

Birthday Sex

(Mick Schultz Productions/Def Jam,1DIMG)

WOMH +43, KKDA +25, WTMG +23, WAMO +21, WFXA +20,
KNDA 418, KVSP 418, WUSL +15, WPHI +15, WHHL +&:

r PLEASUREP
Boyfriend #2 (Atlantic)
WHTD +39, WENZ +32, WPEG +22, KPRS +22, WHXT +22,
WZHT 419, WEMX +18, KHTE +T7, WGZB +15, KVSP +14

FO2 WEEK ENDING APRIL 5, 200¢

F{ R REPORTING STATIONS PLAYLISTS GO TD:

www.RadioandRecords.com

LESEND: See legend to charts in charts section for rules and symtol explanations.
82 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
7 days a week. © 2009 Nielsen Business Media, inc. All rights reserved.
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» [RISH IMPORT LAURA IZIBOR COMPLETES THE LONGEST-
JOURNEY TO THE URBAN AC TOP 10 IN FIVE YEARS, AS
“FROM MY HEART TO YOURS" LIFTS 12-10 IN ITS 25th WEEK.
ANTHONY HAMILTON’S “CHARLENE" ASCENDED TO THE TOP
10 IN ITS 30th WEEK IN 2004, THE LONGEST TOP 10 TRIP IN

THE CHART'S 15-YEAR HISTORY.

-
03 1 NIELSEN BDS NEW AND ACTIVE
WY ARTIST CERTIFICATIONS PLAYS AUDIENCE
ﬁé_ﬂs_ - IMPRINT / PROMOTION LABEL ™ */- MILLIONS RANK LT — B LD — PLAYS
1 25 CHARLIE WILSON NO. 1(5WKS) 2034 +21 14193 1 JOE 93/37 21:03 WITH FRED HAMMOND,
THERE GOES MY BABY P MUSIC GROUPUIVELG . Majic SMOKIE NORFUL & JMOSS  55/12
JENNIFER HUDSON MOST INCREASED PLAYS (Kedar) Cover Me
3B FrHsisNTLove ARSTARMG 054 *199 Tes8 2 MOST ADDED TOTAL STATIONS: 13 (PAJAM/Gospo Centnc/JLG)
TOTAL STATIONS: 30
5 g INDIA.ARIE FEATURING MUSIQ SOULCHILD %6 38 8830 6 TEENA MARIE 87/54
= CHOCOLATE HICH SOULBIRD/UNIVERSAL REPUBLIC - Can't Last A Day KURT CARR & THE
USHER (Stax/CMG) KURT CARR SINGERS 47M
4 3B e STAND LapacElL 1982 45 8.802 5 TOTAL STATIONS: n Peace And Favor Rest On Us
B (KCGALE)
§ 30 ANTHONY HAMILTON FEATURING DAVID BANNER 329 .5 10840 3 KENNY LATTIMORE 85/71  TOTAL STATIONS: 27
coou MISTER'S MUSIC/SO SO DEF/ILG AT NEW
G —— —_— Everybody Here Wants You
2 13 MUSIQ SOULCHILD 1301 355 10056 4 TITLE / LABEL STATIONS (Verve) JOE LEAVELL & ST.
SOBEAUTIFUL ATLANTIC - JOHN LEGEND 6 TOTAL STATIONS: 6 STEPHEN TEMPLE CHOIR  36/31
1. - God is Able
8 27 S SOULCHILD FEATURINGMARY J.BLIGE e 7 58 6797 ey S HEZEKIAH WALKER & LFC 79718  (Emtro Gospel)
AVANT KDKS, KMEZ, KNEK, KOKY, KQXL, WAGH, Souled Out NOTATSTATIONS? 28
7 30 1101 131 7033 8 WAKB, WGPR, WIMX, WKXI, WLXC, (Verity/JLG)
! WHEN IT HURTS CAPITOL WMPZ, WUHT, WVBE, WWMG, WXST TOTAL STATIONS: 40 MARV!N SAPP 32/2
ROBIN THICKE — |2 ok . N B Praise Him In Advance
THE SWEETEST LOVE STAR TRAK/INTERSCOPE : KEYSHIA COLE 15 TONEX 65/2 g_VS{_‘/;YLULm . o5
Blend STATIONS:
LAURA IZIBOR You Complete Me
877 43 6.767 12 i Jive/Battery)
FROM MY HEART TO YOURS ATLANTIC i ) rmanCetin/ i’ ok e e T 12 SHIRLEY BROWN 3114
JAZMINE SULLIVAN as1 7 7278 7 WBLS, WHQT, WKXI, WMGL, WMPZ, Upside Down
LIONS, TICERS & BF ARS JIRMG : WUHT, WVBE, WWDM, WXST (Malaco)
. S —_— TOTAL STATIONS: 7
JENNIFER HUDSON 1 -
SPOTLICHT aRsTRMG 802 g/ S € Ii";':ix%gf d
MINT CONDITION 781 3 s8N (Stax/CMG)
NOTHING LEFT 70 SAY CAGED BIRD/MACE . g KBLX, KMEZ, KOKY, KQXL, WBAV, WDAS,
CHRISETTE MICHELE 753 40 4.805 s WHUR, WYLD
EPIPHANY DEF JAM/IDIMG e E " URBAN MYSTIC “
K'JON The Best Part Of The Day.
ONTHE OCEAN UP&UP/DEH TYME/UNIVERSAL REPUBLIC 704 86 AT (50555 i
RAPHAEL SAADI) FEAT. STEVIE WONDER & CJHILTON  AIRPOWER 667 29 381 16 A SR AMGWITZ
NEVER GIVE YOU UP COLUMBIA i - T =
ANTHONY HAMILTON 4
ERIC BENET The Point Of It All
CHOCOLATE LEGS FRIDAY/REPRISE/WARNER GROS 615 1 8] gzl 8 (M;;:‘Musi(,me, LG
CASE WHUR, WPHR, WQMG, WSRB
LOVELY NDicopLe  S96 14 2051 22 i B
i JENNIFER HUDSON 3
AVANT 485 36 o6 21 If This lsn't Love
SAILING CAPITOL (Arista/RMC)
GINUWINE KMJQ, WBHK, WaMZ
LAST CHANCE NOTIFIZASYLUM/WARNER BROS 416 ) +30 7]'699 28 T 2
KEYSHIA COLE FEATURING 2PAC 397 4 2694 20 L o
PLAYA CARDZ RIGHT AMARU/IMANI/CEFFEN/INTERSCOPE i (Notifi/Asylum/Warner Bras.)
RUBEN STUDDARD WBLS, WCFB, WQNC
TOGETHER HICKORY 550 *66 L2198 53 AT SLA - 3
LLIVAN
HEATHER HEADLEY FEATURING SMOKIE NORFUL 351 .49 1985 24 Lions, Tigers & Bears
JESUS IS LOVE EMI COSPEL A QRMG)
JAMES FORTUNE & FIYA WKJS, WVAZ
ITRUST YOU BLACKSMOKE/WORLDWIDE >3 e 27958 19 Al e — JENNIFER HUDSON
el L 1ZIBOR 2 . B .
NE-YO n If This Isn't Love (Arista/RMG)
MAD oeFawiomg 022 0 3749 17 [FL‘(’I': :"CY) Lleapiovours WIMZ +18, KMJK +¥4, KOKY +14, WQNC +12, WXMG +12.
b +] “+ + + +
URBAN MYSTIC — o P & WIMX, WONC WXST 4TI, WQQK +Il, WDLT +9, WCFB +9, WHQT +Q
THE BEST PART OF THE DAY SOBE i B _____ N
SLIQUE RAPHAEL SAADIQ FEAT. RAPHAEL SAADIQ FEAT.
YOUR BODY possp 285 25 2016 23 :EV'GE Wg.fo SCIHLTON 2 STEVIE WONDER & CJHILTON
- ver Givi .
WAYNE h Never Give You Up (Columbia)
e NE BRADY - 25] +58 1479 29 55;';;"‘;‘;’3“5 VIVBE +8, WSRB +7, KOKY +6, WQQK +6, WHUR +6,
ANTHONY HAMILTON T i VIMGL +5, WSOL +5, WMKS +5, WKJS +4, KVMA +4
THE POINT OF IT ALL MISTER'S MUSICAIVE/LG 2205 37 38 SOLANGE
KEYSHIA COLE = T.O.N.Y. (Music Warld/Ceffen/! )
YOU COMPLETE ME ManicerrEnNTERSCoPE 209 43 1450 30 KIEK +10, Fa A
DEBORAH COX WBAV +3, WCFB +3, WDAS +3, WDLT +3, WFUN +3
SAYING GOODBYE DECO/IMAGE 188 22l 0852 37 i s -
JAMIE FOXX FEATURING T-PAIN T ol v g ANTHONY HAMILTON
BLAMEIT JIRMG i . The Point Of It All (Mister's Music/Jive/JLG)
y - VBAV +12, WPHR +12, WMGL +10, WWDM +10, KMEZ +8,
ROBIN THICKE ; e 5 . iy
DREAMWORLD STAR TRAK/INTERSCOPE e 5 0.543 L et N HEEX O O T KXW
USHER K"JON
176 -46 1.381 32
Tre;[ﬂ:c:zxéss LAFACEALG On The Ocean
5 (Up&Up/Deh Tyme/Universal Republic)
§ TONY. MUSIC WORLD/GEFFEN/INTERSCOPE B2 ee =0y 128 ADDED AT... WIMR +20, SXHS <11, WAKB +7, WWDM +7, WVBE +6,
WTLZ +5, WPHR +5, KMEZ +4, WVKL +4, KMIM +4
LIONEL RICHIE '
JUSTCO DEF JAM/IDIMG 125 e 04557 - WVKL
* Norfolk, VA
JAMIE FOXX
IDON'T NEED IT Jyrwe 108 +8B 1743 25 SAEE): Don Londan
N 17 | : Theressa Brown
JOE
101 +63 1.690 27 Eric Benet, Chocolate Legs, 20
WHY JUST BE FRIENDS S63/KEDAR SRwEEKIENDINCT BRI NS oed
LEE CARR 100 o) 0189 i LEGEND: See legend to charts in charts section for rules and symbol explanations.
BREATHE 3RD STREETAIVE/ALG = 7V urban AC and 17 smooth jazz stations are electronically monitored by Nielsen Broadcast
FOR REPORTING STATIONS PLAYLISTS GO T0: Data Systems 24 hours a day, 7 days a week. © 2009 Nielsen Business Media, Inc.
"Eﬁ's(égzﬁéﬁ'g £ e 93 46 0120 - www.RadioandRecords.com Atlluitshesgived
- ! 2 2 1ZIBOR: KAYT JONES
. SMOOTH JAZZ
Ok 11 NIELSEN BDS 11 NIELSEN BDS
S ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST CERTIFICATIONS PLAYS AUDIENCE
5 TITLE IMPRINT / PROMOTION LLABEL ™ +/-  MILLIONS RANK TITLE IMPRINT / PROMOTION L ABEL ™ +/- MILLIONS RANK
BONEY JAMES NO. 1(7WKS) SEAL
% gop LOOK, LISTEN (TG YOUR HEART) conCoRDICMG 349 *5 2828 1 ACHANGE IS GONNA COME T43/WARNER HROS. ]_70 o *6 140 10
JACKIEM JOYNER MOST INCREASED PLAYS KENNY G
7 [MWAITINGFORYOU ARTISTRY _278 24 72'3798 2 RITMO Y ROMANCE (RHYTHM & ROMANCE) STARBUCKS/CONCORDCMG 169 B | 1750 2
OLI SILK TIM BOWMAN
24 CHLLORSE CHILLED TRIPPIN ‘N’ RHYTHM ?42 A2 Fee™ 8 SWEET SUNDAYS TRIPPIN ‘N’ RHYTHM 164 4 _]""f] 1 8
EUGE GROOVE = RICHARD ELLIOT
32 gLy NARADA JAZZ/CAPITOL 2}f‘ " 7 A ]'778_ 4 47 MOVE ON UP ARTISTRY 61 w 080 15
KIM WATERS WALTER BEASLEY"
0 ersceront SHANACHIE 227 3 _'E’ A =y 2 STEADY AS SHE GOES HEADSUP Eg 3 :2 I Ojio_ 16
MICHAEL LINGTON JESSE COOK
32 vouano! NUGROOVE 220 3 7‘]3 = b ]'4]9"7 9 HAVANA LOACH HOUSE/E) 100 12 1349 © 1
FOURPLAY GREGG KARUKAS -
32 FORTUNE TELLER weaosup 208 B :4 !l 84 1 MANHATTAN TRIPPIN'N' RHYTHM 85 -5 0.202
DAVE KOZ FEATURING JEFF GOLUB THE RIPPINGTONS FEATURING RUSS FREEMAN
W BapaBinG cAPITOL 197“ il 1152 L] PARIS GRDOVE PEAK/CMG 82 8 0258 29
WARREN HILL ASIA
40 LADOLCE VITA EVOLUTION/EY 182 B 7'25 UEED 3 BLAME IT ON THE SUMMER £l 80 ol 0'193 y
KENNY LATTIMORE JASON MRAZ
14 ANDILOVE HER VERVE 79 7 1.551 7 I'M YOURS ATLANTIC/RRP n +2 DGOl 19
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» REGISTERING 270 PLAYS AT 27 PANELS, GREG O’'QUIN
& IPRAIZE MAKE THEIR FIRST CHART APPEARANCE WITH
“LEAD ME JESUS,” WHICH OPENS AT NO. 27. O'QUIN IS THE
FOUNDING PASTOR AT THE CHURCH WITHOUT WALLS
INTERNATIONAL {ALSO DUBBED THE WOW CHURCH),

R&R coseer

FOWERED BY nielsen [ g > LOCATED IN SUBURBAN DA_LAS.
DIGITAL DOWNLOADS
(ms AVAILABLE AT DMDS.COM
] -
O, 1| NIELSEN BOS NEW AND ACTIVE
: 5 ©S  ARTIST CERTIFICATIONS PLAYS AUDIENCE
: ! 3 $£2 e B IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK. ?m_'SLABEL p,'g_:f: ?[F;TLISLABEL %ﬂs
HEZEKIAH WALKER & LFC NO. 1(5WKS) PHIL TARVER 21049 GENITA PUGH 158/S
1 1 28 12 -38 4.702 1
SOULED OUT - VERITYLG N_S?k‘ s Better Than That You Made It Possibic
JAMES FORTUNE & FIYA (Kingdom) (Eternity)
STl BLACKSMOKE WORLDWIDE 912 -897 3.51 L. L MOST ADDED TOTAL STATIONS: 23 TOTAL STATIONS: 12
DONALD LAWRENCE & CO. 945 65 4205 2 BROWN BOYZ FEAT. ANN NESBY 157/36
BACKIIEDEN QU ET WATER/VERITYLLG — ] _ SPANKY WILLIAMS 185/ | Found A Place
KURT CARR & THE KURT CARR SINGERS 944 5 3.529 6 Love Like That (It's Time Child/Tyscot}
PEACE AND FAVOR REST ON US KCG/ILG 3 {Blacksmoke/WorldWide) TOTAL STATIONS: 27
TOTAL STATIONS: 14
m?ﬁ\qu wsA%\Z‘rTCE vermvie 803 il {102 3 gl S0/
— — ARTIST NEW MICAH STAMPLEY 184413 Get Up
MAURETTE BROWN-CLARK TITLE/ LABEL STATIONS The Carinthian Song (BGA/Blacksmoke/Worldwide)
798 +23 3.242 7 — — ——
IT AIN'T OVER (UNTIL GOD SAYS IT'S OVER) ARGOSPEUMALACD  "7° ; JAMES FORTUNE & FIVA gg?;tcse%morqs = TOTAL STATIONS: 19
KIERRA ""KIKI"* SHEARD FEAT. KEITH "WONDERBOY" 3
PRAISE HIMNOW emcospeL  O¥ B3 2455 T JOHNSON & NIKITTA FOX 10 GEORGE HUFF 149/6
: - T e E TROY SNEED 17919 Don't Let Go
21:03 WITH FRED HAMMOND, SMOKIE NORFUL & J MOSS . With You Always (ED
COvE p 615 +37 2912 e (Blacksmoke/WorldWid=) Y
/ERME . AJAM/GOSPO CENTRIC/LG h - KHLR, KOKA, WFMI, WHLH, WINI, WNOO, (Errtro Gospel) . TOTAL STATIONS: 16
TOTAL STATIONS:
:ﬂ?uﬁ’g:agogfLSON FEATURING PURPOSE P 612 1 3.530 5 WOAD, WUFO, WXEZ, WXOK THE NEVELS SISTERS 14975
| DONNIE MCCLURKIN FEAT, LUTHER BARNES & THE RED Clap Your Hands
MARY MARY 608 ) 2794 10 KAREN CLARK-SHEARD 6 BUDD GOSPEL CHOIR 168/S {Molite)
GETUP MY BLOCK/COLUMBIA e O En e Spirit Fall Down TOTAL STATIONS: 21
ARKANSAS GOSPEL MASS CHOIR 572 -2 2.455 12 (Verity/JLG) (AIP: Gospel/Malaco)
ILIFT MY HANDS T/EMTRO GOSPE ., WCHB, WEAM, WLOK, WPZE, WPZZ, TOTAL STATIONS: n
MARY MARY FEATURING KIERRA "KIKI" SHEARD I ROk
COD INME MY BLOCK/COLUMBIA SMOKIE NORFUL 3
HEATHER HEADLEY FEATURING SMOKIE NORFUL 513 ) 1.836 15 Justified
JESUS ISLOVE EMICOSPE . - B {TreMyles/EMI Gospel)
i KHLR, WEAM, WHLH
gﬁgﬂugﬁton AND FAVOR KATCO/TYSCO™ 484 36 1.653 7 s
| = = - C BISHOP EDDIE LONG FEAT. GW 3
JOE LEAVELL & ST. STEPHEN TEMPLE CHOIR Righteous Forsaken
GOD IS ABLE emtrocospeL 469 :297 0979 2377 (Ultimate/ED)
. KOKA, WUFO, WXVI
mﬁgE NORFUL emicoseeL 404 =2 L
MARY MARY FEAT. o
SHARI ADDISON KIERRA "KIKi” SHEARD 2
'NOBATTLE, NO BLESSING BET/VERITY/LG 1‘48_ -107 i ZVOGF’* ) 27 ) God In Me
DONNIE MCCLURKIN FEATURING KAREN CLARK-SHEARD {My Block/Columbia)
WAIT ON THE LORD e 420 64 172 9 WA, WY
ISRAEL HOUGHTON a JOE LEAVELL & ST. STEPHEN
JUST WANNA SAY INTEGRITY 255 g Les? ) I‘ TEMPLE CHOIR
JIMMY HICKS & THE VOICES OF INTEGRITY God Is Able
COD'S COT 1T B ACKSMOKE/WORLDWIDE 572 + 0963 24 (Emtro Cospel)
JAMES INGRAM F= -l i B
DON'TLET GO NTERING/MUSIC ONE 3i8 ” 71'588 7‘87 GREG O'QUIN & IPRAIZE 2
BISHOP PAUL S. MORTON PRESENTS THE FGBCFMC Lead Me Jesus
CRY YOUR LAST TEAR TEHILLAH/LIGHT 357 a2l Hi2g 2 (Pendulum}
by —— S WWIN, WZAZ
ISAIAH D. THOMAS & ELEMENTS OF PRAISE 353 5 0.892 26 .
 SAID HE WOULD BE WITH ME HABAKKUK =27 o = PHIL TARVER 2
THE WILLIAMS BROTHERS Better Than That 7 —]
 STILLSTRONG BLACKBERRY 2?6_” :[‘ *0'728_ 28_ {Kingdom) GREG O'QUIN & IPRAIZE
KEITH "WONDERBOY" JOHNSON & THE SPIRITUAL VOICES 295 25 0925 25 Lead Me Jesus (Pendulum)
TIME TOGET CLOSE TO JESUS GOSPEL TRUTH WINI+28, WWIN +T3, WZAZ 411, WXV +10, WPZS +7,
REGINA BELLE = E T — ADDED AT... 3 i SXPR +4, WHLW +3, WSOK +2, WOAD +2, WNOO +2
286 7 S0 2 KHLR i ' bk i
ICALL ON JESUS - . PENDULUM E___ === = rul Hal al g = DONNIE MCCLURKIN FEAT.
n ock, ¢ V
GREG O'QUIN & IPRAIZE MOST INCREASED PLAYS 270 +79 0693 29 ittle KAREN CLARK-SHEARD
LEAD ME JESUS PENDULUM PD/MD: J.C. Loves .
= i — Wait On The Lord (Verity/JL3)
PERFECTION 235 14 0.498 . James Fortune & FIYA, | Wouldn't Know You, 5 WCHB +T1, WPZZ +8, WUFQ +7, WIZE +7, SXPR +6,
T wHATISTHIS JEA/TESTIMONY 1 - Joe Leavell & St. Stephzn Temple Choir, FHLR +6, WEAL +6, KRO! +5, WCAO +4, WXOK +4
[ CRYSTAL AIKIN Godls Able,3 e r s, 00 B
= i | 19 | DESIRE MORE servermvmg 2% 20 _0 572_ 30 Smokie Norful, Justified, 1 KIERRA "KIKI" SHEARD
o 55 3 TEDWINN 233 r 0670 ) FOR REPORTING STATIOMS PLAYLISTS GO T0: Praise Him Now (EMi Gospel)
COD BELIEVES IN YOU TEDDYSIAMZ : www.RadioandRecords.com 1 ATZ +5, WLIB +4, WCHB +4, WHLH ~4, WHLW +4,
WLOU +4, WPZE +4, WTHB +4, WXOK +4, WM +3
PHIL TARVER
RECURRENTS Better Than That (Kingdom)
WINI +16, WZAZ +15, WXVI 415, WFLT +13, WLOU 45,
- = WLUIB +3, WXEZ +|, WTLC +1
: b
T ARTIST 11 NIELSEN BDS PLAYS “1| ARTIST 1) NIELSEN BDS PLAYS JAMES FORTUNE & FIYA
o TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ W "1 TITLE/ IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W W FEAT. KEITH “"WONDERBOY"
MARVIN SAPP i | JOSHUA's TROOP s85 Bos JOHNSON & NIKITTA FOX
NEVER WOULD HAVE MADE IT (VERITY/ILG) N it 'EVERYBODY CLAP YOUR HANDS (NEW HAVEN) o | Wouldn't Know You (Blacksmoke/WorldWide)
SHEKINAH GLORY MINISTRY KIRK FRANKLIN VNI 414, WELT T, KHLR +5, WNOD +5, WCHB 13,
JESUS (KINGDOM) ) }87 __391‘_ ] JESUS (FO YO SOULICOSPO CENTRICLILG) = — ?99> KOO ZIWRCH W HUV W ILCR]
THE WEST ANGELES COGIC MASS CHOIR BYRON CAGE
 LORD PREPARE ME (EMI GOSPEL) L 367 ROYALTY (LIVE AT THE APOLLO) (GOSPO CENTRIC/ILG) Azf'L _i‘i___
TROY SNEED PRESENTS BONAFIDE PRAISERS 326 350 THE MURRILLS 237 259
WORK IT OUT (EMTRO GOSPEL) FRIEND OF MINE (QUIET WATER/VERITY/ILE) i FOR WEEK ENDING APRIL 5, 2009
B = 5 i "] LEGEND: See legend to charts in charts section for rules and symbol explanations.
HEZEKIAH WALKER & LFC 309 DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 225 26 45 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

GRATEFUL (VERITY/LG)

ENCOURACE YOURSELF (EM! GOSPEL)

day, 7 days a week. © 2002 Nielsen Business Media, Inc. All rights reserved.

State of the Industry Address

David K. Rehr,
resident and CEQ, NAB

Distinguished Service Award
Mary Tyler Moore

Keynote
Richard Florida,
Best-selling Author, “The Rise of the Creative Class”

NHNABSHOW

/

Where Content Comes to Life™

>
Open to all Attendees  Sponsored by: accenture

High performance. Gelivered.

Sonferences: April 18-23, 2009 / Exhibits: April 20-23 / Las Vegas Convention Center / Las Vegas, USA / www.nabshow.com
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R&R CHRISTIAN

Christian music industry ready to ‘Engage’

Previewing GMA

Music Week

Kevin Peterson

KPeterson@RadioandRecords.com

he Christian music community will invade Nashville April

18-22 for the Gospel Music Assn.s Gospel Music Week, at the

Renaissance Hotel and Nashville Convention Center. It cul-

minates with the Dove Awards April 23 at the Grand Ole

Opry House. B Expounding on this year’s “Engage” theme,
GMA president/CEO John Styll says, “All of us are faced with bigger profes-
sional challenges than ever before. It is tempting to focus only on urgent issues,
and while we must deal with them, it is critically important to take the time
to work together to ensure our long-term success.”

He adds that the annual event is when the busi-
ness and creative facets of the Christian music com-
munity come together. “Our separate interests and
sectors are like individual gears. By synchronizing all
of the gears, we are in a better position to overcome
whatever adversity niay come our way so that we can
continue to work toward our goal of creating music
and spreading its beauty and message far and wide.”

Here’s what to expect at this years event.

The week kicks off Saturday, April 18 with the
Christian Music Broadcasters (CMB) bootcanip.
which will begin with a keynote from Cornerstone
University president Joseph Stowell, whose role in-
cludes oversight of the university in Grand Rapids,
as well as its stations WCSG and WAYG/Grand
Rapids and WAYK/Kalamazoo, Mich.; Mission
Network News; and HisKids.net. He also serves on
the board of the Billy Graham Evangelistic Assn.

The bootcamp sessions will focus on air talent,
leadership, fund-raising and development, and mar-
keting and promotions. Air talent specialists include
Sabo Media CEO Walter Sabo and legendary radio
personality Gary Bryan, while the leadership
speakers are Columbia International University
president emeritus Robertson McQuilkin, Porters
Call founder/director Al Andrews and Krispy
Kreme president/CEQ Jim Morgan, who promis-
es to bring a large stash of fresh doughnuts.

‘Girl-illa Marketing’
Tackling the topic of fund-raising Saturday morn-
ing will be Polaris Fundraising Worldwide presi-

dent Jim LaRose and co-founder Dr. Wesley
Rediger, Christian Travel Finder founder/president
Homnie Korngold, EMF director of research and
Alan
Mason and WAY-FM regional business develop-
ment director B] O'Neal. Brand Champs co-
founder Fran Lytle will provide a guide to what

Goodratings  Strategic  Services  partner

the company calls “Girl-illa Marketing,” or mar-
keting to women.

Lytle says, “For women, their highest personal
value is establishing and nurturing relationships.
That’s why it’s so important for Christian music
radio stations to develop relationships with listen-
ers, not just play their music. They have an iPod
for that. Radio is so successful with women
because we listen with both sides of our brain at
the same time.”

Passion Conterences founder/director Louie
Giglio will speak at the Sunday-morning worship
service, led by Christian worship leader/songwriter
Matt Redman. Mason will lead an afternoon ses-
sion on developing a strategic plan. Chris Hogan,
senior financial - counselor/director  of  Dave
Ramsey’s Wealth Coach Program, will make an
afternoon presentation, and the day will conclude
with a radio and label symposium. Artists Natalie
Grant and Matthew West will host the Sunday-
night Songwriter Showecase. (One notable change
in this years agenda is that there won't be a
Sunday-evening  worship service at Ryman
Auditoriun, as there has been in years past.)

Monday’s CMB keynote, “unChristian: What a

New  Generation  Really Thinks  About
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Dove
Songwriter
Nominees

The Gospel Music
Assn. announced
March 31 the final
nominees for
songwriter of the year:
Steven Curtis
Chapman, Natalie
Grant, Brandon Heath,
Jason Ingram and
Tony Wood. The
winner will be revealed
April 23 during the
Dove Awards
ceremonies.

Each nominee is also
up for song of the
year. Chapman penned
“Cinderella,” while
Grant wrote “l Will Not
Be Moved.” Heath and
Ingram co-wrote “Give
Me Your Eyes,” and
Wood co-wrote two
contenders: “Empty
Me” (with Chris Sligh
and Clint Lagerberg)
and “I'm Letting Go”
(with Francesca
Battistelli).

Nominees for all other

awards were

announced Feb. 20.

Lyons

Lytle

Christianity—And Why It Matters,” will be deliv-
ered by Gabe Lyons, founder of the Ferni Project
the book
Mercury Radio Rescarch leader Mark Ramsey

and  co-author of “unChristian.”
will direct two morning sessions before Word
Entertamment’s Big Hits Lunch, teaturing
performances by Mark Schultz, BarlowGirl,
Francesca Battistelh, Group 1 Crew, Meredith
Andrews, Point of Grace and Diamond Rio.

Another change this year is the move from
Sunday to Monday afternoon of the artist/D]
reception, which offers a chance to catch up with
established and new artists. The only other
Monday-atternoon session. “The  Financial
Hurricane Creates Opportunity,” features author/
speaker/consultant Michael Q. Pink. Music is on
the agenda Monday night, with various evening
showeases planned.

Jacobs Presents ‘Bedroom Project’
Tuesday begins with the eighth annual worship
breakfast, anchored by author, speaker and pre-
vious R&R Christian Summit keynoter David
Nasser. After breakfast. Jacobs Media president
Fred Jacobs presents details from “The Bedroom
Project.” a groundbreaking research  project
conducted among 17- to 28-year-olds in their
own mnatural habitats—their  homes.  dorm
rooms, cars and even bedrooms—to find out
how they perceive and use radio and how radio
can reach them.

Tuesdays lunch will be hosted by MercyMe3s
Bart Millard and EMI Christian Music Group
artist. Mandisa. Afterward, Walla Walla University
communications professor Dr. Loren Dickinson
speaks candidly on communication, while former
Salem Communications national PD/brand man-
ager Chuck Finney leads a panel on how to pre-
pare for Arbitron ratings surveys. Authors and
speakers Scott and Bethany Palmer, better-known
as “the money couple,” close out the afternoon
with a session on healthy financial communication.
Evening music showeases follow.

Wednesday 1s a light day, with just ewo sessions
scheduled. First is an ardst symposium titled
*Crossing the Borders—Artists of Faith Making
a Connection in Several Musical Genres,” host-
ed by Billboard contributor/freelance writer
Deborah Evans Price. Artists include husband-
and-wite duo Vince Gill and Amy Grant; Three
Doors Down’s Brad Arnold; Heather Headley;
Alison Krauss; Backstreet Boys’ Brian Lictrell;
Sixpence None the Richer’s Leigh Nash; Sara
Evans; and Stephen Petree, formerly of Shiny Toy
Guns. A keynote address from artist/songwriter/
producer/author Charlie Peacock will close out
the GMA sessions.

The most notable change in this years schedule
is the shifting of the Dove Awards from
Wednesday to Thursday night. The venue remains
the same—the Grand Ole Opry House—and
again this year the awards will be televised live on
the Gospel Music Channel. In addition to Dove
winners in 43 music categories, the winners of the
2009 GMA/CMB station of the year awards in
major, large, medium and small markets will be
acknowledged during the broadcast. ReR
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i1 NIELSEN BDS

» UP 131 PLAYS, BIG DADDY WEAVE POSTS THE CHART'S
SECOND-LARGEST INCREASE WITH “YOU FOUND ME,” WHICH
RISES 12-10 TO BECOME THE GROUP’S NINTH TOP 10. THE

SONG IS THE SECONC SINGLE FROM THE ACT'S FIFTH SET OF
NEW MATERIAL, “WHAT LIFE WOULD BE LIKE.” THE TITLE
TRACK PEAKED AT NO. 3 ON THE OCT. 31, 2008, CHART.

NEW AND ACTIVE

CERTIFICATDNS DASS AUDIENCE ARTE PIEYS AREIST -
L — ~ IMPRINT/ SROMOTION LABEL ™™ +/- PLLIONS RANK Y . e e e Wcc v
FRANCESCA BATTISTELLI NO. 3(2WKS, REMEDY DRIVE 26015  KAR! JOBE 214724
4 ReETOBEME ERVENTWORDCURE /€0 *28 3570 4 Al Along I'm Singing
MATTHEW WEST MOST INCREASED PLAYS ¥ (Werd-Curb) (Integrity)
THE MOTIONS SPARROWIERICVG 1 7C7 138 3‘5?2 5 MOST ADDED TO"AL STATIONS: 17 TOTAL STATIONS: 17
MERCYME
/5= +49 4377 1 MAT KEARNEY 247154 BUILDING 429 186/59
EINALCY OME INg = = Closer To Love Always
JEREMY CAMP = {Aware/Columbia/lnpop) (INO)
THERE WILL BE A DAY BEC/TOOTH * NALL ]s’] B '?] 3586 2 TOTAL STATIONS: 19 TOTAL STATIONS: 14
IHIOIOAY csenmipe | 5E€ 127 3582 3 JEREMY RIDDLE 233/8  DOWNHERE 164/2
ARTIST NEW Biess His Name Hope Is Rising
TENTH AVENUE NORTH %S 44 237 6 TITLE / LABEL STATIONS (VasietalVineyard) (Centricity)
BY YOUR SIDE REUNICN/PLG - 3 JONNY DIAZ 5 TOTAL STATIONS: 16 TOTAL STATIONS: 13
JOSH WILSON — More Beautiful You s
SAVIOR, PLEASE CPARROW/EMI CMG 137€ +46 2.592 9 (NO) KUTLESS 230N C.HRlISTY NOCKELS 140/34
NEWSBOYS Sirius XM The Message, WAFJ, WAKW, | Do Not Belong Life Light Up
el +78 2189 13 WDJC, WMUZ (BEC/Tooth & Nail) (Sixsteps/Sparrow/EMI CMC)
INHEIANDSORGOD! INRGR = = TOTAL STATIONS: 13 TOTAL STATIONS: 10
CHRIS TOMLIN 7 0 2487 1 BRANDON HEATH 4 )
I WILL RISE S XSTEPS/SPARROW/EM| (MG : Wait And See REVIVE 222,36 SARA GROVES 134/9
(Monomode/Reuni sn/FLG) Chorus Of The Saints Love Is Still A Worthy Cause
?O'SF[?UANDD'?EY VEAZE FERVENT/WORC CUPB N4 43 232 2 WAKW, WCRJ, WNUZ, WVFJ (Essential/PLG) (IND)
: - — TOTAL STATIONS: 14 TOTAL STATIONS: 8
TOBYMAC FEATBRING KIRK FRANKLIN & MANDISA nce 65 2610 8 JARS OF CLAY 4
LOSE MY SOUL FOREFRONT/E 41 CNIG = " Two Hands
BRANDON HEATH {Gray Matters/Essential/PLC)
GIVEME YOUR EYES MONOMODE/REUNICN/PLG 0= 8 2853 7 7KBNJ' WERLWESI WG
MANDISA CHRIS TOMLIN 3
MY DELIVERER SPARROW/E A1 CMG 90? oo 2549 10 1 Will Rise
JHMMY NEEDHAM (Sixsteps/Sparrow.EMt CMG)
FORGIVEN AND LOVED weop 17 33 1407 5 RGBIWEHELIWS B B
CHRIS TOMLIN MANDISA 3
JESUS MESSIAH SAXSTEPS/SPARROW/E 41 CMG i +8 2588 Mg My Deliverer
BRANDON HEATH } [Sparrow{EMI CMC)
WAIT AND SEE MONOMODE/REUNIGN/P G S&F +76 1.536 14 KKSP, Sirius XM The Message, WJQK
LINCOLN BREWSTER BEBO NORMAN 5
~ GODYOUREGN INTZGRI™Y SE_Z it ] o7 3 Pull Me Qut
THE MICHAEL GUNGOR BAND (BECocTIANa]
ANCIENT SKIES JRASH AEE | -39 0.379 - VKFSH, WCR{WFFH -
IAN ESKELIN, MARK STUART & VICKY BEECHING X3 3 m 7 MEREDITH ANDREWS 3
LORD INTZGRITY - : The New Song W= Sing
ABOVE THE GOLDEN STATE (o euib)
I'LLLOVE YOU SO soaRROWEIOHG % & 0.830 20 RSl LR, ML
MARK HARRIS = 33MILES 3
ONE TRUE GOD wo 437 16 om 25 Jesus Calling
BLUETREE o ey
 GODOF THISCITY LuciD 43z +37 0644 27 1 fuc, WJIE, WMLZ f
JARS OF CLAY DECEMBERADIO 3
TWO HANDS GRAY MATTERS/ESSENT AL/PLG all CE ogrEe 1 Look For Me
JONNY DIAZ MOST ADDED _ (Glanted/opingludl) =
MORE BEAUTIFUL YOU O ?3»5; +61 OA7_34 24 KBIQ, WITL, WMUZ MATTHEW WEST
JOHN WALLER 2 The Motions (Sparrow/EMI CMG)
WHILE I'M WAITING 3EACH STREET/REUNIDN/FLG gl 4 0826 2 WLAB +40, KAIM +35, WCVO +12, WCIE +12, KFSH +12,
=B ADOED AT... 2= T4 WVE) 410, KKFS +10, WCSG +9, WIQK +7, WMHK +7
F?UELLBB?E g‘u?RMAN BEC/TOOTF & NAIL 3= 22 Co% KSBJ Gfligant,
(/REN
- T et BIG DADDY WEAVE
309 + 0972 & ' You Found Me (Fervent/Wcrd-Curb)
N CUNDME E2IC/NG) — PD: John Hull WCVO +28, WCIE +20, KAIM +T7, KHZR +T3, WPAR +1]
SARAH REEVES 293 25 0225 : MD: Jim Beeler SXMS +, KSBU +6, WCSG -5, WARJ +5, WCRJ +5
SWEET SWEET SOUND SPARROW/EMI C G y =< Natalie Grant, Pefect People, 0 =
< 2
RUSH OF FOOLS 285 +8 0420 - F NEWSBOYS
LOSE T ALL MICAS BleN In The Hands Of God (inpop)
MIKESCHAIR = FOR REPORTING S AT'ONS PLAYLISTS GO 70 WBF) +20, KKFS +15, WBSN +14, WISG +0, WAF) +8,
) 268 +16 0.797 22 = KAIM +7, WCRJ +7, WMHK +7, KSOS +6, WFFH +6
CAN'T TAKE AWAY CURB www.RadioandRecords.com TS T
BRANDON HEATH
Wait And See (MonomodeMReunion/PLG)
RECURRENMTS WLAB +25, WFHM 10, WAF) +8, V/ITL 7, WCRJ +7
KBIQ +5, KSBJ +4, FLNW +4, WCQR +3, WAWZ +3
§ MANDISA
ARTIST 1 NIELSEN BDS PLAYS  ARTIST |1 NIELSEN BDS PLAYS bl T R
TILE / IMPRINT / PROMOTION LA3EL CERTIFICATIONS W w F=l TITLE/ APRINT . PROMDTION LABEL CERTIFICATIONS ™ w WAWZ ;z'., WOLC v, KCMS +2, K3 +2, WEFH 12
LAURA STORY AAROM SHUST
M GHTY TO SAVE (INO) SES gl Al v SLim: MY 00 (BRASH. =8| eo
DDWNHERE CASTHEG CROWNS
HERE | AM (CENTRICITY) 668 720 SLOW FA € (BEACH STREET/REUNION/PLG) =0 a9
ADDISON ROAD TREE&S
HEPE NOW (INO) 65 675 BLESSEC 3E YOUR MAME (IN *OP) =55 589
B8G DADDY WEAVE 624 676 CASTING CROWNS 546 530 FOR WEEK ENDING APRIL 5, 2009
WHAT LIFE WOULD BE LIKE (FERVENT/AWORD-CURB) FAST TO »/EST (BEACH STRE T/REUNION/PLG) LEGEND: Sce legend to charts in charts section for rules and symbol explanations.
S8 Christian AC stations are electrcnically monitored by Nielsen Broadeast Data Systems 24 hours a
M ERCYME 613 604 LINCC_N BREWSTER 537 524 day, 7 days a week. Christian AC Indicator chart compiled of 32 reporters, christian CHR 26, christian

YQU REIGN (INO)

EVER _ASTING GOL [INTEGRITY)

rock 26 and soft AC/ingpirational 2. © 2009 Nietsen Business Media, nc, All rights reserved.
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sy niclsen

- DIGITAL DOWNLOADS
(DMDS AVAILABLE AT DMDS.COM

» WITH 292 PLAYS AT 11 REPORTERS, IRISH WORSH P

BAND BLUETREE INKS ITS FIRST ENTRY ON CHRISTIAN
CHR, AS “GOD OF THIS CITY” DEBUTS AT NO. 24. THE CUT

CONCURRENTLY BULLETS AT NO. 22 ON CHRISTIAN AC.

THE SONG IS THE LEAD SINGLE/TITLE TRACK FROM THE
GROUP’S U.S. ALBUM DEBUT.

x = < J 2y
i3 B CHRISTIAN CHR = | % CHRISTIAN ROCK
v A ARTIST PLAYS u | &5 ARTIST P_AYS
- TITLE IMPRINT / PROMOTION LABEL ™ +- H] % $3F TTLE IMPRINT / PROMOTION LABEL ™ +-
FRANCESCA BATTISTELLI 2| ABANDON e
B ReEToBEME FERVENTIWORD-CURB 1170 +28 BT oon FoREFRONTEMICMG 294 5
4l MATTHEW WEST - IVORYLINE -
== B hemoTons SPARROW/EMICMG 0O 8 ) “ N Y arTs ANDMINDS TOOTH & NAIL iﬁz i
= RED = ¥ NEVERTHELESS 5
> B EVERBE THE SAME ESSENTIAL/PLG _905 > 4 = VL CROSS MY HEART ruckerpe 240 25
i = TENTH AVENUE NORTH -] THIS BEAUTIFUL REPUBLIC 1
cs = gy voursioe ReuNoNPLG 8% 2 2 T4 SURRENDER SAVED MY LiFE FOREFRONT/EMI CMG 237 2
~ REMEDY DRIVE = FALLING UP .
9 ALL ALONG worD-cURg 179 = . k) 9 GTREAMS OF WOE AT ACHERON BECTOOTHENAL 230 G20
=i RUSH OF FOOLS ", FAMILY FORCE 5
| 1 - (=g
a2 g 2 seralL mpss 720 J00 € B ¥ Raomion TMG 23677 *_‘; 7
FRAY - = HAWK NELSON
n =5 _‘: _ YOUFOUNDME e 28 % 3 L " rsome BECTOOTHENAL 232 z Ao
~  DOWNHERE ~ PHILMONT .
e = " MYLASTAMEN cevtRicTY O12 b E N 9 THrOIFERENCE FOREFRONTEMICMG 222 )
Bk JARS OF CLAY RUN KID RUN =
9 € Twonanos CRAY MATTERS/ESSENTIALPLG D03 i ° | 10 ermheoaL TooTHENAL 212 -
GROUP 1 CREW o DECYFER DOWN s
1% 22 ~ KEYS TOTHE KINGDOM FERVENTAWORD-CURB D00 =36 L i 9 e wo 28 =
==
> ¢ KUTLESS - IR DISCIPLE P
' = TOKNOW THAT YOU'RE ALIVE BECTOOTHANAL 228 |52 L (100 6 oo me mo 2 o
= VOTA - . RELIENT K
[2 _]" HARD TO BELIEVE mo 230 43 - 20 LAST, THE LOST, THE LEAST e 2 ik
= MAT KEARNEY i FIREFLIGHT
> % -
G :EJ ~  CLOSERTOLOVE AWARE/COLUMBIA/INPOP 923 +30 e ‘ 7 STANDUP FLICKER/PLG 203‘ 1 ]
= NEWSBOYS | CHILDREN 18:3
T reosoron weop 2 i = e Y4 iOMEMADE VALENTINE TootHsnaL 190 2
i JEREMY CAMP = THE CONTACT
G é’i 30 TlerewiL BE A DAY pecroothanaL 48! &2l G 13 BLACK SEA TSPN ]92_ __"B‘_ |
S8 1+ SEVENGLORY | FM STATIC
@ gﬁh i ALLOF THIS FOR YOU TSPIN Mg} "277 @ 2 6 THE UNAVOIOABLE BATTLE OF FEELING ON THE QUTSIDE TOOTH & NAIL JEW_ | *?2_
™ . - HAWK NELSON ; [ PILLAR
L B T LET'SDANCE BEC/TOOTH& NAIL 1‘_]9 S 0 P8 8 OF EmeRGENCY ESSENTIALPLG 170 (2
7 | .= THIS BEAUTIFUL REPUBLIC g RED
. LS BEAUTIFULLY BROKEN FOREFRONTEMICMG 220 +45 L i _5_ _ DEATHOF ME ESSENTIALPLG V7O 15
= B. REITH o] SUPERCHIC(K)
L=,
@ ﬁ = MESS coree Moo 0 e t 7 CROSSTHELINE weop 167 +9
o MIKESCHAIR vy EVERYDAY SUNDAY
@ j 2 CavTiake Away corg HESEIR.  +52 @ 2 BEST NIGHT OF OUR LIVES neop B0 <88
KRYSTAL MEYERS L RUTH
2 18 | & overm away ESSENTIALPLG %0 L =l Q * h 3 sackToTHERNE TootHsnaL 120 5
= FM STATIC - FLYNN ADAM
a 5 2 L ME AS | AM TooTHENAL 530 Ll 2 e 7 sucHATIME coree 17 23
=5 e ik
k- BEBO NORMAN Y HOUSE OF HEROES
e : & gamney BECTOOTHENAL 298 18 @ - . CODE NAME: RAVEN MONOVsSTEReoGoTEe 135 +10S
3 -
BLUETREE 2t SEVENTH DAY SLUMBER
9 M CODOF THISCITY wop 292 +81 9 _3‘ SURRENDER BEC/TOOTH & NAIL U 26
= ADDISON ROAD FRAY
Pl o | y. -
£o & s COULD BE QUR DAY mo 2 = 2= vy 9_ YOU FOUND ME EPIC/IND 2 “L
e JOSH WILSON ) AM TERRIFIED
e . T SAVIOR, PLEASE sparrOW/EMICMG 259 3 & Q “ 4 10THESERVICE GOTEE =0 10
o NEVERTHELESS ;' 1 HYMNS OF EDEN
) I -
& : 7 irsTaue fLckerpLG 285 i 6 2 AlLinee ROCK ONE 9]_ 2
BRANDON HEATH NEW BECOMING
@ h\' i \WAIT ANDSEE ReonoNmLg 283 47 @ Wbl 7+ ONE TO HURT YOU TooTHENAL  O2 +75
MAINSTAY = A ROTTERDAM NOVEMBER
@ BECOME WHQ YOU ARE BECTOOTHENAL 282 | e 25 “ ENOUCH ARN &1 i
o -
I FIREFLIGHT MANAFEST
0 B OUGAVE ME A PROMISE fuckeriple 270 £22 @ IIEVI STEPPIN' QUT BEC/TOOTH & NAIL 5 *25
3 E SOFT AC/INSPIRATIONAL
2z a5 y
Y 88 ARTIST PLAYS ARTIST PLAYS
= =8 TILE IMPRINT / PROMOTION LABEL ~ TW - | WKS TITLE IMPRINT / PROMOTION LABEL ~ TW /-
1 3 3 MERCYME FINALLY HOME INO 372 -1 6 ISRAEL HOUGHTON MY TRIBUTE MEDLEY - INTEGRITY 188 -7
mn CHRIS TOMLIN | wiLL RiSE SIXSTEPS/SPARROW/EMI CMG 367 +32 15 JUSTIN UNGER BEHOLD HEICHTS 153 -31
§ | A% LINCOLN BREWSTER (0D YOUREIGN INTEGRITY 339 +35 8 FRANCESCA BATTISTELL! FREETOBEME FERVENT/WORD-CURB 151 +7
; . 3=, AVALON siiLLMYGOD SPARROW/EMICMG 329 +54 4  NEWSBOYS INTHE HANDS OF GOD INPOP 150 +10
z B NATALIE GRANT QUR HOPE ENDURES CURB 243 -57 12 MATTHEW WEST THEMOTIONS SPARROW/EMI CMG 146 -20
& - s L= | abio . =1k - .- P
: S BEBO NORMAN THEONLY HOPE BEC/TOOTH&NAIL 236 +9 9  TWILA PARIS NOTFORGOTTEN - g 142 -4
% 3 KATINAS PRAYING FOR YOU DESTINY-EXECUTIVE 232 +15 16 THIRD DAY REVELATION ESSENTIAL/PLG 142 -25
S L AL atitiin -
> i CARMEN D'ARCY WE ADORE THEE BRICK STREET/MARTINGALE 223 0 JIM BRICKMAN FEAT. RUSH OF FOOLS NEVER FAR AWAY TIMELIFE 139 +24
x Y S H thinarlli )| 4 ity - - 2
S 3 LAURA STORY BLESS THELORD N0 202 +60 | MICHAEL W. SMITH DEEP N LOVE WITH YOU REUNION/PLG 128 +24
:‘CL’ 0 JOSH WILSON SAVIOR, PLEASE. SPARROW/EMICMG 184 +1 3 TAMMY TRENT [IMLETTING GO SEPTEMBERDAY 121 Ml

sixstepsrecords
= -

‘I will rise when He calls my name
No more sorrcw, no more pain

I will rise on eagles’ wings

Before my God, fall on my knees”

HELLO

49 AC Monitored | #4 AC Indicator | #2 Soft AC/INSPO

in stores now! |
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=

i CHRIST AC INDICAT

f g ¢ITRLTEIST e oR IMPRINT / PROMOTION LABEL rprAYS+/-
° i FRANCESCA BATTISTELLIKEE TO BE ME FERVENT/WORD-CURB 948 0
' l MERCYME F\NALLY’HOME INO _939_ +13
‘ h NEWSBQYS IN THE HANDS OF COD INPOP 937 A +60

4 MATTHEW WEST THE MOTIONS SPARROW/EMI (MG . 906 -28 3

S _' CHRIS TOh;lLIN | WILL RISE SIXSTEPS/SPARROW/EMICMG 884 -1

6 :_': TENTH AVENUE NORTH BY YOUR SIDE REUNION/PLG ~7zo 10
O [ o BIG DADDY WEAVE vOU FOUND ME —
. 1 MANDISA MY DELIVERER SPARROW/EMI CMC 7 655 71872

9 2 JOSH WILSON SAVIOR, PLEASE SPARROW/EMICMG 630 -7

10 if ‘ —3_1 JEREMY CAMP THERE WILL BE A DAY BEC/TOOTH & NAIL A629 -6

BEBO NORMAN PULL MEOUT BEC/TOOTH&NAIL 590 -1

JIMMY NEEDHAM FORCIVEN AND LOVED INPOF 533 +51

THIRD DAY REVELATION ESSENTIAL/PLG 523 72

JARS OF CLAY TWOHANDS GRAY MATTERS/ESSENTIAL/PLG 378 +31

REMEDY DRIVE ALLALONG WDRD-CURB 378 +25

KUTLESS | DO NDT BELONG BEC/TOOTH&NAIL 360 +25

ABOVE THE GOLDEN STATE 1'LL LOVE YOU SO SPARROW/EMI CMG 358 +1

JONNY DIAZ MORE BEAUTIFUL YOU INO 342 +21

DOWNHERE HOPE ISRISING CENTRICITY 330 +10

LINCOLN BREWSTER COD YOUREIGN INTEGRITY 325 +36
MICHAEL GUNGOR BAND ANCIENT SKIES BRASH 31; -667
BLUETREE CODOF THISCITY Lucio 306 +59
JEREMY RIDDLE BLESS HiS NAME VINEYARD/VARIETAL 296 12
k MARK HARRIS ONE TRUE GOD 7 7 INO 283 -n
BRANDON H;;rH WAIT AND SEE REUNION/PLG 274 +46
CHRIS AND CONRAD LEAD ME TO THE CROSS VSR 2697 +6
SARAH REEVES SWEET SWEET SOUND SPARROW/EMICMG 268 +1£;
REVIVE CHORUS OF THE SAINTS ESSENTIAL/PLG 258 +32

MIKESCHAIR CAN'T TAKE AwaY CURB 228 +21

DAVID CROWDER BAND 0, FOR A THOUSAND TONGUES TO SING SIXSTEPS/SPARROW/EMI CMG 223 -45

CHRISTIAN AC
ﬁ MUSIC RESEARCH

TroyResearch

ARTIST w w w w
TITLE IMPRINT / PROMOTION LABEL ~ FAM%  25-54 2534  35:-44 4554
TENTH AVENUE NORTH 8Y YOUR SIDE REUNIO@LG S4% 4.1 424 422 46
BRANDON HEATH CGIVE ME YOUR EYES REUNION/PLG 99%  4.20 418 428 413
JEREMY CAMP THERE WILL BE A DAY BEC/TDOTH&NAIL  S9%  4.20 417 418 4.24
CHRIS TOMLIN HOw GREAT IS OUR COD SIXSTEPS/SPARROW/EMICMG  99%  4.20 413 4.27 439

MATTHEW WEST THE MOTIONS SPARROW/EMICMCG  90% 419 4.23 4.7 4.6

TOBYMAC FEAT. KIRK FRANKLIN & MANDISA LOSEMY SQUL ~ FOREFRONT/EMICMC  100% 418 4.07 4.21 4.27

CHRIS TOMLIN | wiLL RISE SIXSTEPS/SPARROW/EMICMC — 90% 4 18 433 420 422
LAURA STORY MIGHTY TO SAVE N0 100% 4.4 424 420 398
BiG DADDY WEAVE WHAT LIFE WOULD BE LIKE FERVENT/WORD-CURB  98%  4.09 405 4.09 434
THIRD DAY REVELATION ESSENTIAL/PLC  94%  4.09 398 417 413
DOWNHERE HERE | AM CENTRICITY  94% 402 393 408 4.05
MERCY ME FINALLY HOME N0 9% 400 388 399 413
FRANCESCA BATTISTELLI FREE TO BE ME FERVENT/WORD-CURB ~ 93% 397 399 402 392
LINCOLN BREWSTER 0D YOU REICN INTEGRITY  74% 395 384 398 402
JOSH WILSON SAVIOR PLEASE SPARROW/EMI (MG~ 90%  3.93 ] 4.03 3. 91 3.86
NEWSBOYS IN THE HANDS OF GOD INFOP 79%  3.88 3.81 384 400
MANDISA MY DELIVERER SPARROW/EMICMG  90%  3.83 3.83 384 383
NATALIE GRANT OUR HOPE ENDURES CURB  94% 382 385 395 367
JIMMY NEEOHAM FORCIVEN AND LOVED INFOP 62% 369 353 390 365

SARAH REEVES SWEET SWEET SOUND SPARROW/EMI MG 57% 363 392 350 347

Total Sample size is 1707. These are average scores for music in the Christian AC fcrmat, based on data from sur-
veys conducted throughout the US, using TroyResearch Online Music Tracking. Online panelists score each song
on a 1-5 scale where 1 = strongly dislike and 5 = strongly like. TroyResearch is a registered trademark of
RadioResearch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonathan Little at 740-549-
9700, x61 or email jlittle@troyresearch.com.
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COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE IMPRINT / PROMOTION LABEL
RODNEY ATKINS iT'S AMERICA CURB
ARTIST TITLE IMPRINT / PROMOTION LABEL ~ NEW STATIONS
KENNY CHESNEY OUT LAST NICHT BNA 28
REBA STRANCE STARSTRUCK/VALORY 15
TOBY KEITH LOST YOU ANYWAY SHOW DOG NASHVILLE 10
BILLY CURRINGTON PEOPLE ARE CRAZY MERCURY 8
EMILY WEST THAT KIND OF HAPPY CAPITOL NASHVILLE 8
JASON MICHAEL CARROLL WHERE I'M FROM ARISTANASHVILLE i
BLAKE SHELTON 'L JUST HOLD ON WARNER BROS./WRN 7
ARTIST TITLE IMPRINT / PROMOTION LABEL GAIN
KENNY CHESNEY OUT LAST NIGHT BNA +836
BRAD PAISLEY THEN ARISTA NASHVILLE +500
KEITH URBAN KISS A CIRL CAPITOL NASHVILLE 407
SUGARLAND iT HAPPENS MERCURY +327
TOBY KEITH LOST YOU ANYWAY SHOW DOG NASHVILLE +244
DIERKS BENTLEY SIDEWAYS CAPITOL NASHVILLE +220
JASON ALDEAN SHE'S COUNTRY BROKEN BOW +196

TW W ARTIST TITLE IMPRINT / PROMOTION LABEL ~ TW PLAYS  +/-
@ 40 KATIE ARMIGER TRAIL OF LES COLDRIVER 516 +1

@ 45 JULIABURTON WHAT A WOMAN WANTS EMERALD RIVER/SPINVILLE 375 +26
@ 55  DARREN KOZELSKY GOOD DAY TOGETGONE  MAJOR 7TH/SPINVILLE/NINE NORTH 148 +8
€ 55  LANCE MILLER CEORGE JONES & JESUS BIG 7/LOFTON CREEK 147 +8
58 59  JEFF BATES ONE THING BLACKRIVER n2 -1

@ 60  WILLIAMS RILEY BAND I'M STILL ME GOLDEN/NINE NORTH 107 +7

Get your first look at next week’s complete Country Indicator chart action in R&R Country HotFax, in your e-mail in-box every Monday. To subscribe to
R&R Country HotFax, visit www.radioandrecords.com,

©Bullseye
ALLOUT.

COUNTRY
BULLSEYE RESEARCH

ARTIST LIKE STRONGLY
TITLE IMPRINT / PROMOTION LABEL A LOT POSITIVE INDEX NEUTRAL DISLIKE DISLIKE
BRAD PAISLEY THEN ARISTANASHVILLE  24.5% 72.5% 391 225% 4.0% 1.0%

JASON ALDEAN SHE'S COUNTRY BROKENBOW 33.0% 72.0% 394 19.0% 72% 1.8%

CARRIE UNDERWOOD FEAT. RANDY TRAVIS ITOLDYOUSO  19ARISTANASHVILLE  34.0% 69.2% 392 21.0% 82% 17%

ELI YOUNG BAND ALWAYS THE LOVE SONGS REPUBLIC/UNIVERSALSOUTH  12.2% 67.5% 374 272% 4.7% 0.7%
KEITH URBAN KisS a GIRL CAPITOLNASHVILLE  17.0%  673% 3.;g_ 27.3;: [ 5.0% 0.5%
TAYLOR SWIFT WHITE HORSE BIC MAC;{INE _27. 7%_ 65.5% 379 235% 82% 2.8%
ALAN JACKSON SiS5y'S SONG N ARISTANASHVILLE ész% ;1;0/0 3.76_ 26.0% 80% 2.3%
RODNEY ATKINS iT'S AMERICA CwrRB 20.3% 63.7% 3.76_ 278.5“/;: 72% 0.7%
TIM MCGR AW NOTHIN' TOBIE FOR CURB  21.7% 63.2% 3.75 27.50; T7% 1.3%
TOBY KEITH LOST YOU ANYWAY ) SHOW DOG 16.@ 62.8% 3.70 28‘3‘;5.3% 0.8%
GEORGE STRAIT RIvER OF LOV; MCANASHVILLE ‘ZSB; 62.3% 7; 24.5"/; "10.2% 3.0%
JAKE OWEN DON'T THINK | CAN'T LOVE YOU RCA  23.2% 62.3% ‘;.80 ;2.2°b %.o% 0.5%
JIMMY WAYNE | wiLL VALDRY 17.2% 59.7% 3.65 30.0% 9.0% 13%
MARTINA MCBRIDE RIDE RCA  14.7% 5%.2% 361 315% 9.2% 1.2%
JASON MICHAEL CARROLL WHERE 'M FROM ARISTANASHVILLE  135% 58.0% 3.62 34.2% 6.2% 17%
RANDY HOUSER BOOTS ON UNIVERSAL SOUTH 17.7%7 757.5% 1 359 28.3% E% i 2.0%
ADAM GREGORY WHAT IT TAKES MIDAS/BIC M;\EH\NE F7:/n> 56.5% 758 TST)EIo 7.7%_ | 0.8%
SUGARLAND ITHAPPENS MERCURY 22 0% 56.(3% 3.57 - 26.7% 13.2% 4.2%
ZAC BROWN BAND WHATEVER ";IS HOME GROWN/AT LA;TI(/BKC PICTURE }2.3%- 55.8% ] '357 37.2% G.S%V 0.5%
DIERKS BENTLEY SIDEWAYS CAPITOLNASHVILLE  14.7% ;5.7% 358 330% 10.0% 13%

The Callout America sample is 600 persons in each weekly report, made up of a three week rolling average of 200 persons week-
ly. Sample is 50% Male / Fernale and taken from 20 U.S. Markets. Oemos are evenly balanced in 18-24, 25-34, 35-44 and 45-54
cells. Song scores are on a 1 to 5 differential with “1” meaning strong dislike and “5” meaning like it a lot. The positive index is
an average of all 1 to 5 scores. Total Positive is the combined 4 and 5 scores. Market breakouts by geographical region are; MID-
WEST: Cincinnati, Indianapolis, Kansas City, Omaha and Wichita. SOUTH: Atlanta, Charleston, Charlotte, Mobile / Pensacofa and
Nashville. EAST: Philadelphia, Pittsburgh, Providence RI, Rochester, Virginia Beach. WEST: Colorado Springs, Houston, Modesto,
Phoenix and Portland OR.
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Broken Bow launches sister label Stoney Creek

Independently Bold

R.J. Curtis

RCurtis@RadioandRecords.com

hen owner Benny Brown and executive VP Jim Yerger
launched Broken Bow Records 10 years ago, many Music
Row insiders gave the indie startup an ice-cube-in-hell’s
chance of breaking the chokehold major labels had on the
market. Riding the Country chart to No. 1 with Jason Aldean and Craig
Morgan (who has since moved to BNA Records), Broken Bow has out-
lived a growing list of other indies, several of which have recently folded,
including Equity Music, Montage Music Group, Country Thunder Rec-

ords and Whitestar.

Facing a double whammy of the worst U.S.
economic crisis in 80 years and monumental chal-
lenges in the music industry, Broken Bow seems
to be flying in the face of conventional wisdom
with the March 27 introduction of a second, fully
staffed label. The gamble is more surprising in light
of the fact that Brown’ core business is new-car
dealerships, a sector that’s dealing
with its own set of grave econom-
1IC consequences.

Yerger, who also serves as exec-
utive VP of Stoney Creek, waves
oft the challenges, saying, “We're
bold people. If we weren’t bold, we
would never have gotten into the
music business in the first place.”

Bur Broken Bow isn't the only
Nashville indie to start a second
mprint. Big Machine gave birth toValory, and
Lyric Street launched Carolwood, not because
the market is good, but to have more chances
at bat. With a half-dozen acts ready to be intro-
duced, including multi-instrumentalist Megan
Mullins (previously signed to Broken Bow)
and newcomer Ash Bowers, Stoney Creek
increases the twin labels” odds for success with
project launches.

According to Yerger, Brown—who prefers to

was raised in Oklahoma and be-

avoid the press
came a self-made multimillionaire in the car
business by being smart and shrewd and with a
tremendous amount of hard work.”™ His nephew
Paul Brown, who serves as senior VP of legal and

James

tinancial atfairs for both labels, says. " While things
are down, [Benny] has been able to keep his costs
down and stay in the black,” and that strategy has
served him well in both industries.

Paul Brown and Yerger admit to taking a few
licks during their first few years in Nashville. But,
Brown says. “one of the advantages that paid off
for us was the underlying sales
Jim

brought to the staft’”

experience and  Benny
Asked why many independent

labels  have shuttered, Brown
describes part of it as “a failure to
understand  working  with  the
process in Nashville.” Simply hav-
ing a lot of money doesn’t guaran-
tee success, he says. Brown is
quick to add another critical piece
of the puzzle:“It takes a tremendous level of pas-
sion for music.” Yerger adds, *We believe people
will always gravitate to great songs no matter
what the economic issue is.”

During the past six months, it was an abun-
dance of radio-ready music that drove the deci-
ston to expand, Yerger says. “The main impetus
was that we had finished product on Megan
Mullins.” Shortly after the announcement of
Stoney Creek’s launch, Mullins was unveiled as
its inaugural artist. Bowers also has a finished
album. " When you have six or seven projects that
are ready to go, you can’t wait to get them out
on one label,” Yerger says.

Mullins is somewhat familiar to radio, after

30 24/7 NEWS ONLINE @ www.RadioandRecords.com

‘We believe
people will
always
gravitate to
great songs
no matter
what the
economic
issue is.’

—Jim Yerger

‘l understand
how much
timeina
day people
ave to
listen.’

—Carson James

Stoney Creek
Records

Address: 705 18th Ave.
South, Nashville, TN
37203

Senior VP of
promotion: Carson
James (carsonjames@
brokenbowrecords.com)
VP of radio
operations: Denise
Roberts (818-679-5479,
deniseroberts@stoney
creekrecords.com)
Southeast regional:
Heather Propper (602-
317-055], heather
propper@stoneycreek
records.com)
Northeast/Midwest
regional: Stacy Blythe
(615-887-9860, stacy
blythe@stoneycreek
records.com)

West Coast regional:
Bill Lubitz (702-580-
6886, hilllubitz@stoney
creekrecords.com)

WWW americanradiohistorv com

gaining airplay with “Ain’t What It Used to Be”
(Broken Bow). which peaked at No. 32 in July
2006. Currently on a radio tour, Mullins tirst sin-
gle, “Long Past Gone,” goes for adds May 11,
with an album to follow in summer.

Staffed Up

To prepare for Stoney Creck’s start, veteran
Music Row executive Carson James joined
Broken Bow in January as senior VP of pro-
motion. Aware of the expansion plan, James
came equipped to oversee two labels after
nearly a decade heading the Curb promotion
team, which eventually included sister label
Curb/Asylum.

When the new label was announced March
27, 1t was ready to hit the ground running
with a promotion team in place, headed by VP
of radio operations Denise Roberts, a longtime
promo vet who held similar posts. twice with
Reecords

Show Dog Nashville.

South and with

Roberts

Universal once

also spent
many vears working the West Coast region as
part of the MCA Nashville team. where she
won the R&R Industry Achievement Award
for regional promotion executive of the year
four times.

Roberts quickly staffed Stoney Creek with a
regional team that James describes as “young and
aggressive.” Working the Southeast is Heather
Propper, formerly of CO5 and Montage Music
Group. Before transitioning into the record busi-
ness, Propper started her career in radio and was
promotions director for CBS Radios KMLE
(Camel
west regional Stacy Blythe joins Stoney Creek
1720 Entertainment; West

Country)/Phoenix. Northeast/Mid-

after a stint with
Coast regional Bill Lubitz is new to record pro-
motion after serving as MD for Clear Channel’s
KWNR/Las Vegas.

Establishing Credibility

James says he’s aware of the obstacles to getting
new music exposed at radio. “It’s as hard as it's
ever been. I understand how much time in a day
people have to listen.” But he believes that with
two individually staffed labels, his odds improve.
“When you call up with a laundry list of songs,
after the second or third one, the eyes may glaze
over.” he says. But with independent statii—
Stoney Creek will be housed in separate othces
from Broken Bow—"you have more time to
deliver [each artist’s| message.”

James believes the upstart labels biggest chal-
lenge will be “quickly establishing credibility,
because there have been some indies in the past
few years that havent”” He is confident that
Mullins, whom he describes as a “prodigy.” will
help build that label cred. The 22-year-old multi-
instrumentalist from Indiana has earned a repu-
tation as an accomplished fiddle player. Most
recently on the road performing with former
Alabama member Randy Owen, Mullins spent
four years in the house band for the USA
“Nashville Star™ and has already
RsR

Nerwork's
played more than 2,000 live shows.
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POANERED

By niclsen

<DMDS

r |

DIGITAL DOWNLOADS y
AVAILABLE AT DMDSCOM ’

» JAMEY JOHNSON CROSSES THE BREAKEF THRESHOLD
(PLAYS REGISTERED AT 60% OF THE PANEL FOR THE ARST TIME)
WITH “HICH COST OF LIVING” (41-39), THE SECOND SINGLE FROM
HIS SOPHOMORE ALBUM, “THAT LONESOME SOGNG." L=AD TRACK
“IN COLOR” WAS HONORED AS SONG OF THE YEAR JLRING THE
APRIL 5 ACADEMY OF COUNTRY vUSIC AWARD>.

g § mE 11 NIELSEN BDS YT HITPREDICTOR AUDIENCE
g 5 E\E ARTIST CERTIFICATIONS STATUS (INMILLIONSY™ PLAYS
Ell < $Z e IMPRINT / PROMOTION LABEL ~ TW  +/- ™™ RANK
o Bl e M weaupe 4020 <0784 816 33
9 g 7 ﬁff‘uﬁgf; Sr&TON WARNER BROS/ WIRnN 3991 +0250 829 32
Q B 0 vcvtg/glkﬁge? emaLewnewREvoLUTION  S879 0213 782 34
© Rt e 3761 000 875 3
[35) Bl 2 e B o5 00 62 3
’ ﬁ A IH‘}TE? :c-)v.{ ? gwﬂﬁiﬁ#& 3E CAROLWOOD aery ptvl 618 37
. EE © 3)‘;502’»; x?%bisv steoupavamous 2844 +0192 635 36
[5] 388 s PAT GREEN o 23T 0150 452 4
9 :fc\:‘coE; C;’F?I'\;'INNCSON s ot Mmercupe 2358 +0.562 483 38
8 Eopxl/lscvo%:' H)Sg: THHE MOST caproLNasviLe 2169 0013 47140
& ml;.(ﬁ::acvnus WAL DISNEVHOLLYWOODAYRIC TR 1757 *0563 383 43
g LOVE ANDTHEET owoop V694 +0047 400 42
8 fgﬁdsy&ﬂgﬁﬁm BLACK DRESS SONG) Ao ooy 0494 (RIS «A
8 .Slhl/IJASL‘Lr]!gerng an vaore 1932 0060 482 39
% JSA‘?&()EUTDF(:UELS showDoGnasnvi: W95 +0103 357 44
I f@ﬁggf agvr: RAEE?TWOOO wRrsTANASHYVILL: 182 -0.031 3y 5
S g;ﬁzgfmer A?\EEAR’/:‘ZY pomacqn: 1162 #0293 158 52
g BOMSHEL s 0987 007 3% 47
6 RDEgXéETNAIL MCANASHVILLE 0739 -0n2 350 46
6 BBAI(LKLTYO TR;NANYESSEYE s waT DsNevyRicsTRepr 019 0.085 356 45
4 ;gvs LISKIEC MAE ki WARNERBROS Wy 0650 #0032 162 51
4 Ac[:glr;g-slm Tﬁsmlx% coumga 080 +0035 25t 50
S mhgfﬂﬁﬁﬁon MAN UnviRsaLsouT4 0481 -0JiB - 58 5B
5, HOLLY WILLIAMS vty 0468 40009 259 43
W b e 0481 003 27 -
3 d?u? f:.g::e‘:[;‘s? INGEETORISTHE GRE:YWEERSALSOUH 0453 +0.065 158 53
B m ?uﬁagrﬁllfc:# el PRIEson OEBUTLVRICSTREFI' 02n «02n 37 -
. m IBWL:&':(MYY Sg\.!:gGTON wrcsReer 0234 00234 - 35 -
el 2 Seyaaeene 026 0551 85 s
o m IS-OELIETA‘;YN Tr:nmgMACK mcanashve 0417 0163 B 36
KENNY CHESNEY 37  ALANJACKSON 10  RANDY HOUSER

AUDIENCE / GAIN

0.175/0.107

8

MCST ADDED

£ BN
3 B o< 11 NIE _SEN BDS YT HITPREDICTCR AUD ENCE
= 7 éu ARTIST CERTIRCATIONS STATUS (INMILLIONS) PLAYS
£ BEBEEIRL: IMPRINT/ PROMOTION LABZL ~ TW +/- ™ RANK
. GEORGE STRAIT NO. 101WK) nigy
322 Cuerorlov MCANASHVLLE 3089 +(.924 4627 1
JAKE OWEN n'vr
4 3h DONT THINK I CANT LOVE® OU pa 23169 #0753 4B 5
DARIUS RUCKER 1
1 25 1 ONTBELKETHISFOR ONG CAPTOLNasHViLE 2918 Z16B 4082 6
RODNEY ATKINS
S 21 IT'S AMERICA B 28495 +(.965 4259 2
JASON ALDEAN
6 20 CescountRY grokengow 28058 41269 4222 4
RASCAL FLATTS -
8 M r COMES COODBYE wrcstreer 2808 2397 4235 3
TAYLOR SWIFT
__2__ E WHITE HORSE BIG MACHINE 77812 3783 4078 7
TIM MCGRAW
7 6 o TODIEFOR comp 25577 L4 40n B
CARRIE UNDERWOQD FEAT. RANDY TRAVIS 1
9 2 ovooso To/ARISTANASHWLLE 24960 11380 3675 9
SUGARLAND
0 8 iaepens werupy 21385 41723 3226 10
i} >3 MARTINA MCBRIDE Y 18857 0651 2698 13
j 50 iDE RCA 1
JOHN RICH
1210 S irriv DETROIT DOWN WARNER 3R0s Ry 1705 0470 2777 T
; KEITH URBAN ,
B4 Kissace capmoLNashyiLe 10877 #2461 2486 15
MONTGOMERY GENTRY
BT oNEwEveRy cROWD covga 0401 0B 273 12
TRACE ADKINS
W1 Ry FORMONEY CemoLNasvLe 029 *0521 2537 14
ELI YOUNG BAND
1 31 WAYS THE LOVE SONGS REPLBLICUNIVERSaLsouTy 14271 1934 2216 1T
BRAD PAISLEY AIRPOWER 1
20 3 e ARISTANASHVILLE 13969 +2.088 2023 20
DIERKS BENTLEY
76 oevrs CAPITOLNASHWLLE 022 +MIBd 2167 18
KENNY CHESNEY  MOST INCREASED AUDRENCE/MOST ADDED 1y
B2 uriasTNGHT o 13028 +4365 1783 2
JIMMY WAYNE
18 | 26 T VALORY ]_2.9577 *0.?057 2328 16
LADY ANTEBELLLM
9 2 aunrovou PO NASHVLLE 74 +0618 2000 2t
JASON MICHAEL CARROLL
220 Sene rweRom arSToNAss e VO30 0754 2163 19
THE LOST TRAILERS
*2277 26 HOW 'BOUT YOU DON'T BNA 10.955 +0.773 1892 22
ALAN JACKSON
B8 vssone arisTNasiLe 10389 10343 1828 23
ZAC BROWN BAND
24 B GTEVERTIS HOME CROWNAATLANTIC/iGPICTURe. D702 *0.825 1631 25
TOBY KEITH
285 g5TvouANYWAY sHowDOC NaskviLe 122 *2185 124 27
DEAN BRODY
27 24 BROTHERS BIOKEN 30W 6619 +0489 1390 26
KELLIE PICKLER
26 2V georpavs OF YOURLIFE ong (B3E 0150 1208 28
RANDY HOUSER
30 7 moorson UNVERSALSCUTH D171 #0849 1025 30
HEIDI NEWFIELD
29 22 oy CRYCTIL THE SUNSHI4ES) (s 4686 -0.047 MO0 29
NEW AND ACTIVE
ART ST ARTIST ARTIST
TITLE / LABEL AUDIENCE / GAIN TITLE / LABEL AUDIENCE / GAIN TITLE / LABEL
JOE NiCHOLS 0.208/0.183 RANDY ROGERS TRACY
Bulievers BAND 0.205/0.056 LAWRENCE
(ln versal South) Better Than | Qught To Be Up To Him
TOfAL STATIONS: 23 {Mercury) (Racky Comfort/Nine North]
TOTAL STATIONS: 1 TO AL STATIONS:
K= TH URBAN 0.206/0.156
Ht The Ground Running RASCAL K:ITH URBAN (0.131/0.089
(ool ) FLATTS 0.178/0.115 Thank You

TOFAL STATIONS:

54 Love Who You Love
(Lyric Street)

TOTAL STATIONS: 54

(Cspitcl Nashville)
TOTAL STATIONS:

3

FOR WEEK ZHDING APRIL 5, 2009

Out Last Night

(BNA)

KBQI, KFD, KilM, KILT,
KKNG, KMDL, KRST, KSD,
KSON, KSSN, KTOM, KTTS,
KUPL, KUZZ, KXKS, KXKT,
WBUL, WCOL, WCTK, WDSY,
WEZL, V/FUS, WGKX, WGTY,
WKCQ, WKDF, WMIL, WOGK,
WPKX, WQDR, WSOC,
WUSN., WUSY, WWGR,
WWYZ, WXBM, WYPY

Sissy’s Song

(Arista Mashville)

KJJY, K3D, KYGO, WIRK,
WKSJ, WKXC, WOGH, WPAW,
WPCV, wXTU

TOBY KEITH 10
Lost You Anyway

(Show [tog Nashville}

KFDI, KSON, KXKS, WDTW,
WEZL, WIL, WKDF, WSOC,

WUBL, '‘WUSN

LEGEND: Se= legend to charts in charts section for rules and symho! explanations.
121 coutry ~tztions are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 120 reportere.

2009 Niessen Business Media, Inc. All ri

ights reserved.

Boots Om

[Universa. South)

KBWF, KRG, KHEY, KRTY,
KSD, KSSA, KWNR, WIRK,
WTQR

BRAD PAISLEY

Then

(Arista Nashville}

KSSN, KTOM, KTST, WCOL,
WDSY, WQBE, WWYZ,
WXBQ

9

iy

MDS
CREASE
AUDIENCE

ON bILLIONS)

+4.365

KENNY
CHESNEY

&

Kiss A Girl
(Caphml Nashville)
WLE <O, KUPL «0173,
KLY -OT%, WYCD +0T8,
KYGD +Q1B, WRMS +0.123,
K3Lx -0, KUZZ +0313,
WCAR +01336, KBEQ +0.093

Hew= Comes

Gzodbye

(Lymc Street}
WD +033% KSON +0.204,
WGAR+(0_38, WUBL +0154,

K/GC +QiS0, WIVK +0127,

WFUS +0.86. WCTO +Q104,
WISH «0T00, WSOC +0.032

Lost You Anyway
“Show ®og Nashville)
KKGC +0209, KSCS +0.210,
WIUSN +0_ 36 WKLB +0.095,
WRUS -0.0»2 WXTU +0.080,
WCTK +0.699. WUBE +0.066,
WGNE +0. 54, WDAF +0.062

BILLY CURRINGTCN 8

People mra Crazy
Mercur)

FAJA, £5D, WGNE, WML,
WSLC, #LiBL, WWNU,
WYPY

JACK NGRAM 8
Barefoar And Crazy

(Big Ma=hine)

HATM, - Y30, WCTK, WITY,
WPCV, »/USY, WXCY, WYPY
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The gold

chart shows
that AC
hasn’t been
fertile ground
for developing
its own acts,

Trendspotting among the classics at AC and Hot AC

There's Gold In
Them Charts

Keith Berman

KBerman@RadioandRecords.com

fter getting several recent requests for the gold charts for

AC and Hot AC—vpossibly due to the fact that the spring

book starts April 3 and PDs and MDs want to make sure

their playlists are fine-tuned—I thought it might be a good
1dea to run the charts. While looking them over with AC/hot AC chart man-
ager Gary Trust, we saw some interesting trends.

What was most surprising on the Hot AC  don't appear more frequently until you get below

gold chart was that for a format where the No. 150

majority of stations tout “the - Conversely, in AC. the tirst

best of the *80s, '90s and today,” '80s track appears way up at No.
7:The Police’s “Every Breath You
Take” followed by Cyndi
Laupers “Time After Time"
(No. 135), Eurythmics® “Sweet
Dreams (Are Made of This)”
(No. 16) and Journey's “Faith-
fully”™ (No. 30). The "80s rtitles

become much more prevalent

there was a whole lot of today, a
hefty portion of the "90s and not
as much '80s as we expected to
tind, "8l)s
Hashback lunches and "80s spe-

despite  positioners,
clalty wecekends.

In fact, in the chart week dated
March 23-29, the first "80s track
110: Brvan

Summer of '69.”

15 way down at No.
Adams’ ™
followed by Bon Jovi's "Livin" on

a Prayer” (No. 121), Simple Minds’ “Don’t You
(Forget About Me)”" (No. 127) and O.M.Ds “If
You Leave™ (No. 130). Additional "80s tracks  recent, all things considered. In the top 10,

R e e e = =]

20. Bryan Adams, “(Everything | Do) | Do it for You”
AC GO' d 21. Santana featuring Rob Thomas, “Smooth”
1. John Mayer, “Waiting On the World to Change” 22. Edwin McCain, "1l Be”
2. Daniel Powter, “Bad Day” 23, Jimmy Ciff, “I Can See Clearly Now"”
3. The Fray, “How to Save a Life” 24, Kelly Clarkson, “Breakaway”
4. Natasha Bedingfield, “Unwritten” 25. Kelly Clarkson, “Because of You"
5. Gwen Stefani, “The Sweet Escape” 26. Christina Aguilera, "Beautiful”
6. Plain White T's, “Hey There Delilah” 27. Faith Hill, “This Kiss”
7. The Police, “Every Breath You Take” 28. Savage Garden, "Truly Madly Deeply”
8. Counting Crows, “Big Yellow Taxi” 29, Dido, “White Flag”
9. Snow Patrol, “Chasing Cars”

30. Journey, “Faithfully”
10. Uncle Kracker, “Drift Away” 31. Sheryl Crow, “Soak Up the Sun”
1. Maroon 5, “This Love”

32. Los Lonely Boys, “Heaven/Cielo”
12. James Blunt, “You're Beautiful” 33. Bonnie Raitt, “Something to Tatk About”
13, Matchbox Twenty, “Unwell” 34, Rob Thomas, “Lonely No More”
. Lifehouse, “You and Me”

35. Nickelback, “Far Away”
15. Cyndi Lauper, "Time After Time” 36. Vanessa Carlton, “A Thousand Miles”
16. Eurythmics, “Sweet Dreams (Are Made of This)”

below No. 35, suggesting that the

It is two formats are a little farther

Mayer

apart in terms of song age than
possibly had been assumed.
On the thp side, AC’s top gold is fairly

37. REO Speedwagon, “Keep On Loving You”
38. KT Tunstall, “Black Horse & the Cherry Tree”

T7. Hoobastank, “The Reason” . " L
18. Carrie Underwood, “Before He Cheats” LUy =5t Do I
19. Uncle Kracker, “Follow Me” 40. Journey, “Don’t Stop Believin

Source: Nielsen BDS, week of March 23-29
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as most of
the artists
have crossed
over from hot
AC, top 40 or
were held
over from the

Maroon 5

Hot AC’s
upper gold

terrltorzlha't

the format has
recently been
throug lts

o?the1 ase

music cycle
pro
consultant
Guy Zapoleon.

=)

11

around half of the tracks are trom artists who
developed during the past few years. For a for-
mat that targets 25-54s and is gold-heavy, it
intriguing that so many of the most-rotated
tracks came out recently.

Additionally. the gold chart shows that AC hasn't
been fertile ground for developing its own acts,
as most of the artists have crossed over from hot
AC, top 40 or were held over trom the "80s and
"90s. Granted, they may not have been played on
AC when they were currents, but popular "80s
runes appear to be well-suited for AC right now.,

Hot ACS upper gold territory shows that the
format has recently been through its “pure” phase
of the T0-year music cycle proposed by consult-
ant Guy Zapoleon: A lot of titles and artists
showing up in the top 20 of the chart could now
be seen as owned by the adult formats—John
Mayer, Plain White
T3, the Fray, Life~
house, ete. On the
other hand, many
Hot AC currents
today are borrowed
from the pure pop
sound of top 40,
like Katy  Perry,
Kelly Clarkson. the
All-American Re-
jeets and Lady GaGa.
or other formats, like country’s Taylor Swift
(who, admittedly, first crossed over to the
CHR/Top 40 chart).

One other thing worth noting is that half of
both charts’ top 10 titles is shared between the

formats: Mayers “Waiting On the World to
Change,” Natasha Bedingfield’s “Unwritten,”

Gwen Stefani’s " The Sweet Escape,” Plain White
Ts “Hey There Delilah™
*Chasing Cars ™ appear on top of both gold lists.

and Snow  Patrol’s
Programmers who have an AC and a hot AC in
their cluster may want to look over their logs to
make sure there’s not too much overlap at sim-
ilar times of the day so that listeners who punch

around the dial don’t hear the same song play~

ing on different stations too closely. R&R
2. Gnarls Barkley, “Crazy”
Hot AC Gold 22.KT Tunstall, “Suddenly | See”
1. Maroon 5, “Wake Up Cal” e N S
2. Fergie, “Big Girls Dot Cry” 24, Lifehouse, “Hanging By a Moment
3. Guven Stefart, “The Sweet Escape” 25. Green Day, “Boulevard of Broken
4. Pink, "Who Knew” Dreams”
5. Maroon 5, “Makes Me Wonder” 26. Train, “Drops of Jupiter (Telt Me)”
6. Natasha Bedingfield, “Unwritten” Z7. The Goa Goo Dalls, “Iris”
7. John Mayer, “Waiting On the Worldto 28 Nickelback, “Rodkstar”
Change” 29, Avril Lavigne, "Complicated
8. Daughtry, “Home” 30. Carrie Underwood, “Before He
9. Snow Patrol, “Chasing Cars” Gy i
10. Plain White T's, “Hey There Delilah” 3" 1he Fray, “Over My Head (Cable Car)
M. Daughtry, “Over You” 32. Lifehouse, “You and Me”
12. Nelly Furtado, “Say It Right” 33. The Calling, “Wherever You Will Go”
13. The Fray, “How to Save a Life” 34. Nickelback, “Far Away”
e 7 35. Evanescence, “Bring Me to Life”
14. Matchbox Twertty, “How Far We' » Bnng
Come” ow rar Weve 36. Matchbox Twenty, “Unwell”
15. Maroon 5, “This Love” 37.Hinder, “Lips of.an Angel”
16. KT Tunstall, “Black Horse & the Cherry 55+ Santana featuring Rob Thomas,
S “Smooth”
T7. Lifehouse, “First Time” 39, Green Day, “Time of Your Life (Good
18. Daughtry, “It's Not Over” Sk §
19. The Killers, “Sormebody Told Me” 40. Rob Thomas, "Lonely No More

20. Gavin DeGraw, “! Don't Want to Be”

Source: Nielsen BDS, week of March 23-29

APRIL 10, 2009


www.americanradiohistory.com

R&R ac

POWERED BY

THIS WEEK

THIS WEEK

niclsen

-DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

APO_JGIZE (MOSLEY/BLACKGROUND/INTI RSCOPE)

» KATY PERRY JOINS DAVID COOK AND LEONA
LEWIS IN PLACING TWO SONGS ON THE CHART, AS
“THINKING OF YOU” BOWS AT NO. 30. PRIOR HIT “HOT
N COLD” BULLETS AT NO. 23, AT HOT AC. “THINKING
OF YOU” RISES 15-13 WITH THE FORMAT'S FIFTH-BEST

GAIN IN PLAYS (UP 174).

NEW AND ACTIVE

N =
E Qg 1) NIELSEN BDS Y HITPREDICTOR
. ES ARTIST CERTIFICATIONS STA™US PLAYS AUDIENCE
% =3 Tme IMPR NT / PROMOTION L£ BEL ™ +/- MILLIONS RANK
JASON MRAZ NO. 1(IC WKS) N 1r
1 35 M YOURS ATLANTICRRE 2134 +79 16.455 |
COLDPLAY :
38 VvaLavios N L A MOST ADDED
TAYLOR SWIFT
24 ovE sTORY BIG MEZHINE/UNIVERSAL REPL BLIC 1955 57 Is1est 2
LEONA LEWIS I
25 BETTERINTIME svourue 801 M8 1404 4
DAUGHTRY }
29 674 +81 13.448 5
WHAT ABOUT NOW RCA RMC EET REW
DAVID COOK . TITLE / LABEL STATIONS
46 e TIMEOF MY LIFE orca e 1927 8 0776 6 INDIA.ARIE FEAT.
DAVID ARCHULETA 1 GRAMPS MORGAN 10
34 tpusH ooy 186 51 ERE] 2 Therapy
(Soulbird/Universal Republic)
Bl NATASHA BEDINCEIELD oonocenc e W37 182 8446 7 KKBA, KNEV, KWAY, WAHR, WCDV, WHUD,
WIKK, WIXB, WLNP, WRSA
GAVIN ROSSDALE 5 —
zY LOVE REMAINS THE SAME INTERS OPE 1051 -60 5:526 2 RASCAL FLATTS 8
X Here Comes Goodbye
52 e wopme T2 05 543810 (Lyric Street/Hollywood)
— = ; e - _— KBEZ, KMGL, KUMU, WHUD, WJKK, WRSA,
MAN FEAT. RUSHOF FOOLS  MOST INCREASED WSNY, WYJB
12 NEVERFAR AWAY muE | AD | SE 2SS
SEAL MILEY CYRUS v
S FYOUDONT KNOW MEBY NOW wswarneReRos  ©52 T3 3916 1 The Climb :
JAMES TAYLOR ' (vz;c(n;;;gr—sxgg{oov% HT, WOBM, WRVI
: KEZK, b , W_HT, WOBM, WRVF,
25 IT'SGROWING HEAR CMC 535 3 i 2'469 B g WSRS
LIONEL RICHIE =
9 srco oEFamiane 482 +30 2550 15 5_|(:25|_ RICHIE 6
us 0
THE FRAY 1
1 4 57 . (Def Jam/IDIMG)
YOU FOUND ME EPIC us o 3.577 2 KKCW, KKMJ, KOST, KTSM, WOOD, WRVR
0.A.R. ==
22 GLATTERED (TURN THE CA2 AROLND) rveNeaTLANTICRRE 090 *B 1926 18 SEAL 5
JORDIN SPARKS If You Don't Know Me By Now
" (143/Warner Bros.
20 ONESTER AT ATIME v 992 8 Spaay |12 T ,L(ESK)C KK, WMXC
DAVID COOK — =
B okron 19/RCA RMC 3n +30 1487 2 THEF FR:; 4
You Foun e
15 NICKELBACK 206  «10 2175 7 (Epic)
2 GOTTABE SOMEBODY ROADRUNNER*RRF KTDY, WERG, WMXC, WOOD
MATT NATHANSCN L i ——
8 COMEONGETHIGHER VANGUARDICATTTOL 2D 119 1025 22 JOURNdEIV 4
Where Did | Lose Your Love
4 m’EEY CYRUS 235 44 1824 20 {Nomota)
LIMB WALT DISNEY/HOLLYY 00C R (TG TN R
BEYONCE ) = =
4 weRE A BOv MUSIC WORLD/COLUMBIA 77 =2 0534 26 MERCYME 4
3 — Finally Home
i 5@‘55‘((0315‘““ oL 169 26 1800 19 (INO/Columbia}
KRWM, WCDV, WCRZ, \WDEF
MERCYME
3 FiNaLLY HOME nocousme O 23 0239 -
JOURNEY
6 139 +2 0153 -
::i;ziz[:mszvosun LCVE NOMOTA B ABBEaTaT =
HICK
9 WHAT'S RIGHT IS RIGHT MIDERN WHOMP/AZOF FA USIC §52 E OIS ) WAHR Srﬁs‘ﬁ]
SIMPLY RED Huntsville, AL
0 Conow <IMPLYRED.COM/RAZOR & TIE 122 16 0.202 B PD: Rob Harder
GREG LONDON B . Chrisette Michele, Epipnany, O
5 EVERVTHING 1OWN MVP/LONDI ‘ONS 189 2 ©.078 India.Arie Feat. Grampe Morgan, Therapy, O
KELLY CLARKSOM James Otto, Just Got Started Lovin” You, O
W MY LIFE WOULD SUCK WIT 40UT YOU I9/RCA RMC 71_7 i _ 0468 28
- FOR REPORTING STATIONS PLAYLISTS GO 10
i(Hﬁ%T(KC’())E?O?JY CAFITOL 75 %34 0162 .
www.RadioandRecords.com
RECURRENTS
4
¢
ARTIST | NIELSEN 3DS PLAY3 M ARTIST 1 NIELSEN BDS PLAYS
TITLE / IMPRINT / PROMOTION LABB. CERTIFICAT ONS W Lw - TITLE . IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W w
SARA BAREILLES NATASHA BEDINGFIELD
LOVE 30NG (EPIC) [020% {028 UNWRITTEN (EPIC) w3 615
COLBIE CAILLAT DAUGHTRY
BUB3 Y (UN VERSAL REPUBLIC) 856 =B84 FEEL'S LIKE TONIGHT (RCA/RMC) Sy 665
LIFEHOUSE DAUGHTRY
WHATEVER IT TAKES (CEFFEN/INTERSCOP-) S ~oE HOME (RCA/RMG) 620 559
FERGIE y KELLY CLARKSON
BIG GI3LS DON'T CRY (WILL.IAM/AGM/INT=RSCOPE) ) ) | 7“*7 BREAKLWAY (WALT DISNEY/HOLLYWOOD) 663, S0
TIMBALAND FEATURING OM EREPUBLIC 782 7 JOHN MAYER 655 696

WAITING ON THE WORLD TO C+ ANGE (AWARE/COLL MBIA)

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
PINK 61/9 MICHAEL DAMIAN 36/6
Sober Rock On (2009)

(LaFace/JLG) {Caption)

TOTAL STATIONS: 6 TOTAL STATIONS: 8
DAVID ARCHULETA 48/ RASCAL FLATTS 33/31
A Little Too Not Over You Here Comes Goodbye

(18/J ve/JLG) (Lyric Street/Hallywoad]

TOTAL STATIONS: 4 TOTAL STATIONS: 1L
BILLY HUFSEY 46/0 BALLAS HOUGH BAND 27/-2
Bettar Man Do It For You

(Blaster) {Hollywood)

TOTAL STATIONS: 9 TOTAL STATIONS: =
JIMMY WAYNE 42/26 FRANCESCA BATTISTELLI 23/2
Do You Believe Me Now Free To Be Me

(Valcry/Universai Republic) (Fervent/Waord-Curb/Rep-ise)

TOTAL STATIONS: 10 TOTAL STATIONS:

JASON MRAZ & PETER CINCOTT!

COLBIE CAILLAT o 4271 Lay Your Body Down

Lucky (Goadbye Philadelphia)

[Atlantic/RRP) (143/Warner Bros.)

TOTAL STATIONS: 8 TOTAL STATIONS:

MOST
INCREASED
PLAYS

+128

+118

JIM BRICKMAN FEAT.
RUSH OF FOOLS

Never Far Away (Time Life}
WHLG +11, WOEF +9, WRCH +6, WRVR +5, KGBX +5,
KISC +4, WLRQ +4, KMXZ +4, WDOK +4, KMCL +4

LEONA LEWIS

Better In Time (SYCOU/RMC)

KEZK +12, KXLT +11, KMXZ +9, W5LQ +9, WDOK +7,
KTSM +7, KRBB +5, KOST 4, WSPA ~4, WAHR +4

COLDPLAY

Viva La Vida (Capitol)

WNIC +9, KRBB +7, KVIL +6, KTSM +4, KUMU +4,
WMJY +4, WWLI +4, KRWM +4, WCPZ +4, WIBR +3

DAUGHTRY

What About Now (RCA/RM1I)

KRNO +18, KMXZ +10, KXLT +10, WDOK +3, KRBB +7,
KNEV +6, WZID +5, KUDL +5, WDEF -4, WLHT +4

JASON MRAZ

I'm Yours (Atlantic/RRF)

WEBE +8, WKJY +8, KISC +5, KSNE 5, WCDV +4,
WBEB +4, WMXC +4, WDEF +4, WDCK +4, WFMK +4

FOR WEEK ENDING APRIL 5, 2009

LEGEND: See legend to charts in charts section for rules and symbol explanations.
102 AC stations are electronically momtored by Nielsen Broadcast Data Systems 24 hours a

day. 7 days a week. © 2009 Nieisen Business Media, Inc. All rights reserved.

APRIL 10, 2009

Communication

===Graphics Inc

Re-bel-i-cious

1 a® Decels ttat please or delight rebels — a.k.a. radio listeners. b: Pleasing even the hardest-rocker is
easy to do by buying your decals from Communication Graphics. Call today.

Decals * Labels ¢ Magnets ¢ Signs
(800) 331-4438 www.cgilink.com
www.mostexcellentdecals.com

© 2009 Conmunication Graphics
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R&R HOT AC

POWERED BY

THIS WEEK

nielsen

=
ws 1) NIELSEN BDS T HITPREDICTOR
S ARTIST CERTIFICATIONS STATUS
ZS TITLE IMPRINT / PROMOTION LABEL
PINK NO. 101 wK) N
SOBER LAFACE/ILG
THE FRAY 1
YOU FOUND ME EPIC
KELLY CLARKSON n v
MY LIFE WOULD SUCK WITHOUT YOU 19/RCA/RMG
THE ALL-AMERICAN REJECTS N
GIVES YOU HELL DOGHOUSE/DGC/NTERSCOPE
TAYLOR SWIFT n3
LOVE STORY BIG MACHINE/UNIVERSAL REPUBLIC
NICKELBACK 114
GOTTA BE SOMEBODY ROADRUNNER/RRP
PLAIN WHITE T'S W
1,234 HOLLYWOOD
DAVID COOK N
LICHT ON 19/RCA/RMC
LADY GAGA FEATURING COLBY O'DONIS Sy
JUST DANCE STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE
KATY PERRY n3 v
HOTNCOLD CAPITOL
JASON MRAZ & COLBIE CAILLAT %
LUCKY ATLANTIC/RRP
THEORY OF A DEADMAN 1
NOT MEANT TOBE 604/ROADRUNNER/RRP
KATY PERRY
THINKING OF YOU CAPITOL
0.A.R. n v
SHATTERED [TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP
DAUGHTRY n
WHAT ABOUT NOW RCA/RMC
NATASHA BEDINGFIELD Tr
SOULMATE PHONDGENIC/EPIC
ERIC HUTCHINSON
ROCK & ROLL LET'S %EAK/WARNER BROS.
CAROLINA LIAR AIRPOWER
SHOW ME WHAT )'M LOOKING FOR ATLANTIC
NICKELBACK AIRPOWER/MOST INCREASED PLAYS/MOST ADDED vl
IF TODAY WAS YDUR LAST DAY ROADRUNNER/RRP
LILY ALLEN
THEFEAR CAPITOL
0.A.R.
THISTOWN EVERFINE/ATLANTIC/RRP
BEYONCE n
SINGLE LADIES {(PUT ARINGON IT) MUSIC WORLD/COLUMBIA
LEONA LEWIS
I WILL BE SYCO/JIRMG
THE SCRIPT
THE MAN WHO CAN'T BE MOVED PHONOCENIC/EPIC
HOOBASTANK

SO CLOSE, SOFAR

ERIN MCCARLEY
LOVE, SAVE THE EMPTY

THE VERONICAS

{SLAND/IDJMG
UNIVERSAL REPUBLIC

T
ENGINERDOM/SIRE/WARNER BROS.

UNTOUCHED

MILEY CYRUS

THE CLIMB WALT DISNEY/HOLLYWOOD
LADY GAGA n
POKER FACE STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE
SHINEDOWN ner
SECOND CHANCE ATLANT!@
u2

MAGNIFICENT ISLAND/INTERSCOPE
THE OFFSPRING

KRISTY, ARE YOU OU\NCQK? COLUMBIA
BRITNEY SPEARS n 1y
CIRCUS JNE/J}G
SAVING ABEL

18 DAYS SKIDDCO/VIRCIN/CAPITOL
GAVIN ROSSDALE

FOREVE)Q MAY YOU RUN INTERSCOPE
MAT KEARNEY

CLOSER TO LOVE AWARE/COLUMBIA
SAFETYSUIT

STAY UNIVERSAL MOTOWN

JAMES MORRISON FEATURING NELLY FURTADO
BROKEN STRINGS POLYDOR/INTERSCOPE

NICK LACHEY

PATIENCE JIVE/ILG
BRETT DENNEN FEATURING FEMI KUTI
MAKE YOU CRAZY DOWNTOWN/DUALTONE

DMDS

¥

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

PLAYS AUDIENCE
™™ +/-  MILLIONS RANK
3445 +75 17.720 L]
3400 -63 12.325 2 Mos‘r ADDED
3172 +144 15.513 4
3132 +251 16.664 3
2687 -151 14.383 5
4 ARTIST NEW
2486 204 13651 6 _ TITLE/LABEL STATIONS
I ] NICKELBACK 13
It Today Was Your Last Day
2688 4130 el 4 (Roadrunner/RRP)
KAMX, KCIX, KLCA, KMXB, KOSO, KRUZ,
2183 -166 10.245 10 KUDD, KYIS, WAJI, WLNK, WMYX, WPLJ,
WPTE
2083 +154 10'66E 9 DAVID COOK 13
1 - Come Back To Me
1910 -161 1.660 8 (19/RCA/RMG)
_—— KCDU, KHMX, KLTG, KLZR, KURB, KVLY,
. Sirius XM The Pulse, WAYV, WCDA, WHBC,
1883 4156 8665 1 S e
1763 4194 6729 1 ~ SHINEDOWN o
— et _— Second Chance
{Atlantic)
e L i~ - B _6']6] | B KEZR, KIMY, KLZR, KMXP, KPEK, KZZU,
WCDA, WINK, WMTX, WRMF
1508 +1 7949 13 . -
CAROLINA LIAR &
1281 23 8180 12 Show Me What I'm Looking For
. (Atlantic)
KALZ, KLLC, WHYN, WLNK, WMTX,
ng2 N4 4120 17 WXMA, WZPT
1088 +52 397 18 LB R 8
- L . Poker Face
{Streamline/KonLive/Cherrytree/Interscope}
993 230 38 20 KLZR, KZZU, WILK, WTIC, WXLO
958 362 4264 B THEORY OF A DEADMAN 4
Not Meant To Be
{604/Roadrunner/RRFP)
939 +49 2208 27 KSTZ, WSNE, WXMA, WZPT
830 +79 3005 21 NATASHA BEDINGFIELD 4
_ = ‘Soulmate
(Phonogenic/Epic}
748 -t 3787 19 KZZ0O, WMTX, WPTE, WZPT
716 +10 2483 23 0.A.R. 4
— This Town
{Everfine/Atlantic/RRP)
571_ 2 +92 2_'274 2 KYIS, WMTX, WTSS, WzPT
615 +11 1.603 30 THE SCRIPT 4
- The Man Who Can't Be Moved
(Phonegenic/Epic)
o2 - IR SRy 53 KAMX, WMTX, WRMF, WXMA
589 -153 1.672 29 MILEY CYRUS 4
The Climb
{Walt Disney/Hollywood)
Rl 120 A3 e KIOL KLLY, KYIS, WINK
548 +83 2178 28
525 +165 2352 24
508 +76 2267 26
506 +59 1.067 35
474 -131 1444 32
412 +1 0.784 =
403 33 0854 39 W”)‘é”ﬁ"’& W
387 +60 0.863 38 Louisville, KY MAX
OM/PD: George Lindsey
37N +9] 0.709 - MD: Tommy Lee
E B N Theory Of A Deadman, Not Meant To Be, 10
361 +10 0.793 40 Carolina Liar, Show Me What I'm Looking For, 2
== — James Morrison Feat. Nelly Furtado, Broken Strings, 0
345 34 0.869 37 The Script, The Man Whao Can't Be Moved, 0
= FOR REPORTING STATIONS PLAYLISTS GO TO:
305 0 0.645 -

www.RadioandRecords.com

» RIS TRIO THE SCRIPT PENS A 28-24 RISE WITH ITS
DEBUT AMERICAN SINGLE, “THE MAN WHO CAN'T BE MOVED."
THE BARD, HIGHLIGHTED AS A VH1 YOU OUGHTA KNOW
EMERGING ACT, PLAYS SHOWS EARLY NEXT MONTH IN
BOSTON, PHILADELPHIA ANC NEW YORK OPENING FOR ADELE.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
JESSE MCCARTNEY DAVID ARCHULETA r 158/23
FEAT. LJDACRIS 299/46 A Little Too Not Over You
How Do You Sleep? (194Jive/JLCY
{Hollywood) TOTAL STATIONS: 4
TOTAL STATIONS: 13

THE WHITE TIE AFFAIR 157/59
FLO RIC'A 276/49 Candle (Sick And Tired)
Right Round (Slightly Dangerous/Epic)
(Poe Boy/stlantic) TOTAL STATIONS: 7
TOTAL STATIONS: 15

CIARA FEAT.
PARACMUTE 245/51 JUSTIN TIMBERLAKE 140/44
She Is Lowe Love Sex Magic
(Mercury/1 3IMG) (LaFace/ILC)
TOTAL STATIONS: 17 TOTAL STATIONS: 10
KINGS OF LEON 22121 DAVID COOK 134103
SexOn Fie Come Back To Me
(RCA/RMC) (19/RCA/RMG)
TOTAL STATIONS: 5 TOTAL STATIONS: 23
NE-YO 179/23 AKON FEAT. COLBY O'DONIS
Mad & KARDINAL OFFISHALL 122110
(Def Jam/DIMG) Beautifut
TOTAL STATIONS: 10 (Konvict/Upfront/SRC/Universal Motown)

TOTAL STATIONS:

NICKELBACK

If Today Was Your Last Day (Roadrunner/RRP)
WMC +3], KRUZ +20, WHBC +20, KLLY +19, KCDU +6,

KIS +16, WCDA +16, KSTZ 414, KUIX 414, SXPL 14

THE ALL-AMERICAN REJECTS
Gives You Hell (Doghouse/DGC/Interscope)
KHMX +30, WCDA +24, WMC +20, WBMX +20, WDVD +1,
WSNE 419, KPLZ +T7, KAMX +15, WHBC +15, WINK +14

CAROLINA LIAR

Show Me What I'm Looking For {Atlantic)
WHBC +26, KQKQ +21, WXLO +17, KLLC +T7, KYKY 414,
KOSO #11, KCHX +T1, KFYY +T1, WCDA +3, KEZR +9

THEORY OF A DEADMAN

Not Meant To Be (604/Roadrunner/RRP}
SXPL +32, WHBC +22, KLIDD +13, KVLY +16, WSNE +12,
KEZR +]1, WPLL 411, WTMX +10, KHMX +I0, WINK +9

KATY PERRY

Thinking Of You (Capitol)

KVLY +57, WA 424, KSTZ +17, WCDA +15, KCIX 11,
WBMX +11, KEZR +10, KBIG +9, KUMY +7, KLTG +7

FCR WEEK ENDING APRIL 5, 200€

LBGEND: See legend to charts in charts section for rules and symbol explanations.

8¢ hot AC stations are electronically monitored by Nielsen Broadcast Data Systemns 24 hours a
daw, 7 days a week. © 2009 Nielsen Business Media, Inc. All rights reserved.

The biggest names in news

on the gold standard of news radio.
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R&R ALTERNATIVE/ACTIVE/ROCK

To restore cume, classic rock KPOI/Honolulu makes major

music moves

Meet 105.9 The Ride

Mike Boyle

MBoyle@RadioandRecords.com

aced with rapidly declining cume and market tastes evolving

away from rock,Visionary Related Entertainment classic rock

KPOI (105.9)/Honolulu made a radical change this past Val-

entine’s Day weekend. Fans of Metallica and Nirvana who also

enjoy Jethro Tull and Head East may have been tempted to hurl

volcanic ash at their radio when those and other harder-edged
acts were excised from the station in favor of Paul Simon, Seals & Crofts, Bonnie
Raitt and America. And while such KPOI staples as the Eagles, Queen, the Rolling
Stones and Bruce Springsteen remained, they were now sharing the airwaves with
such R&B acts as Earth, Wind & Fire; Stevie Wonder; and Al Green.

The extreme makeover didn’t come without a
lot of ratings analysis and soul searching for the
station. whose heritage call letters date back to
605 top 40 AM and '70s progressive FM 1 the
market. Uldmately KPOI concluded that it
wasn't TSL that was holding the station back in

the ratings—it was cume.

A Smaller Tent

Returning for his third tour of
duty at PO in 2007, director
of programming tor Visionary’s
Oahu and  KPOI
morning man Brock Whaley

stations

soon realized that the station’s
audience had changed dramat-
ically sinze he left in 2000—his
first stin” ran 1983-93 and his
second 1994-2000).

Whalzy characterized the
problem as “not having enough
people nnder the tent™—the
station’s 12+ cume sagged
from 70,400 in spring 2008 to 61,400 in the sum-
mer to 48,800 in the fall. He says the company
decided it needed to find more of a middle
ground musically, especially with compertition
from Salem oldies KKOL, which Whaley says “1s
playing classic hits without the rock . . .You might
hear them play "Brown Sugar” or ‘Born to Be
Wild, but you'll also hear the Archies or the Bee
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Whaley

Gees” He adds that KPPOI is sharing a large por-
tiont of its audience with Clear Channel’s No. 1-
rated powerhouse AC, KSSK, which boasted a
124 cume of 162,000 in the fall (sce "By the
Numbers,” right).

Also working against KPOI were evolving
music tastes in a demographically complex mar-
ket. Due to its unique ethnic makeup, Whaley says
Honolulu has become less of a rocking market
like Detroit, St. Louis or Chicago. “There is no
majority in terms of ethni-
“You

Caucasians, Japanese, Koreans,

city,” he  says. have

Polynesians, Micronesians,
Hawaiians and Philippians. So
the traditional tastes of those
groups have to be taken into
consideration too. Qutside of
Japanese thrash metal music,
there isn’t a whole lot of rock
coming out of Asia; there
never has been.”

Whaley also says the market
has an active local music
scene. I've got enough Hawaitan musicians to sup-
port four music formats. However, we don't cater
to them on KPOLTheir music 1s pop or tradition-
a-based reggac and while I'm trying to cover a lot
of bascs, I can’t get too broad.”

Regarding some of the music KPOI used to
play. Whaley says,*Quite frankly. a lot of it was get-
ting tired and no one cared anymore.”

Music By Era
Here is how KPOI's
top 200 songs for
the week of March
23-29 break down by
decade.

1960-19689: six of 200
(3%)

1970-1979: 116 of 200
(58%)

1980-1989: 72 of 200
(36%)

1990-1999: six of 200
(3%)

Source: Nielsen BDS

‘The real
key is
imaging and
how we
present it,
avoiding not
only sonic
train wrecks
but genre
train wrecks
as well.
—Brock Whaley

By The
Numbers

12+ Share

KPOI: 3.5-3.3-3.0-2.3
KSSK: 11.1-9.3-9.9-12.5
KKOL: 4.8-4.3-5.5-4.1

12+ Cume Persons

KPOI: 64,300-70,400-
61,400-48,800

KSSK: 157,800-
147,800-154,000-
162,000

KKOL: N/A

Source: Arbitron, winter 2008-

fall 2008

Imaging Is Everything

Key to KPOI's new classic hits programming strat-
egy 15 reclaiming ownership of acts previously
heard on earlier versions of the station that have
since been gifted to AC, such as the aforemen-
tioned Simon, Seals & Crofts and Rait." Those are
things that AOR started and grew and then they
became AC staples. 1 don’t think you should be
forced to sit and listen to Celine Dion or Michael
Bolton to hear those records. The real key to it for
us s imaging and how we present it. You want to
avoid sonic train wrecks, but you also want to avoid
genre train wrecks as well”

To keep the KPOI train on the tacks, Whaley
spends a lot of time massaging the music logs. ™ This
isn't something you turn on and walk away trom,”
he says. “The list is pretty dght right now; its not
done. I still have a lot of fine-tuning to do. Even
with the tight list, the *Oh, wow’ factor we're get-
ting in feedback has been gratifying”

When KPOT overhauled its music in February
it also engaged the audience i a contest to come
up with a new station name.*We all had ideas,”
Whaley says, “but we wanted the audience to
participate.” Now those heritage calls are only
heard as the legal top-of-the-hour 1. The sta-
tion is now known as 1059 the Ride as a result
of the contest, which awarded a $1.,000 cash
prize to the listener with the winning entry.” We
took entries via phone messages and on the Web
site,” Whaley says. “The response was tremen-
dous. We unveiled the new name on St. Patrick’s
Day during a live remorte”

Whaley says he was so pleased with listener
involvement in the renaming contest that he's con-
sidering another in the near future to have listen-
ers design a new logo.

How did the audience react to Metallica giving
way to Manfred Mann? Whaley says he left him-
self wide open to the harder side of the audience
lashing out. Among the listener suggestions dur-
ing the station renaming contest were such put-
downs as “"Wimp 10597 and “You Don't Rock
Anymore 10597

“On the other hand,” Whaley says.“I'm hearing
us in more [public] places, and the response overall
has been great with phone calls and e-mails to man-
agement. [ts been gratifying because this was done
with zero cume-building marketing, 1 have no
money for TV or bus boards and there are no bill-
boards allowed in Hawaii. It has all been done by

word-ot-mouth and o the air” RsR

Music Monitor

March 20, 7 p.m.

Dobie Gray, “Drift Away”

The Allman Brothers Band,
“Ramblin’ Man”

Devo, “Whip It”

The Rolling Stones, “You Can't

Manfred Mann, “Blinded by the
Light”

Prince, “Raspberry Beret”

The Jimi Hendrix Experience,
“Hey Joe”

Paul Simon, “Kodachrome"”

The Police, “Don’t Stand So
Close to Me”

Seals & Crofts, “Diamond Girl”

Always Get What You Want”
The Ozark Mountain
Daredevils, “Jackie Blue”
U2, “(Pride) In the Name of
Love”
Stephen Stills, “Love the One
You're With”

Source: Nielsen BDS
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» INCUBUS FOLLOWS THE CHART-TOPPING “LOVE HURTS”
[NO. 13 THIS WEEK) WITH A NO. 31 DEBUT FOR “BLACK HEART
INERTIA.” THE MOST ADDED AND MOST INCREASED PLAYS WIN-
NER (UP 448) PREVIEWS THE JUNE 16 RELEASE “MONUMENTS
AND MELODIES,” WHICH FEATURES 13 HITS, TWO NEW TRACKS
AND A BONUS DISC OF B-SIDES AND RARITIES.

R&R ALTERNATIVE

POWERED BY niclsen

mbs DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

= =
g of . 11 NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
] wl  ARTIST CERTIFICATION STATUS PLAYS AUDIENCE
E Gz ARTIST PLAYS ARTIST PLAYS
= 20 LI IMERINIAPROMOTION LABEC Wl 7 MILTIONS RANK TITLE / LABEL JGAIN TITLE / LABEL /GAIN
| KINGS OF LEON NO. 1(2WKS) HOLLYWOOD UNDEAD  244/75 HURT 197/27
12 e souesony Reamve 1863 +16 8.948 1 Young Wars
ANBERLIN o (A&M/Octone/interscope) (Amusement)
FEEL GOOD DRAG UNVERSALREPUBLIC 1084 *14B 7821 2 MOST ADDED TOTAL STATIONS: 24 TOTAL STATIONS: 7
PEARL JAM
1565 -106 5.224 8 RED 233/8 METRIC 197/24
BROTER LEGACY/EPIC . Death Of Me Help 'm Alive
PAPA ROACH (Essential/RED) (Last Gang)
LIFELINE oconteRscope Do) *20 4836 T TOTAL STATIONS: 17 TOTAL STATIONS: 19
ey ol S0 55 5269 7 ALL THAT REMAINS 209/31  AUDRYE SESSIONS 196/7
- ARTIST NEW Two Weeks Turn Me Off
THE AIRBORNE TOXIC EVENT T 32 35 6116 4 TITLE/LABEL STATIONS (Prosthetic/Razor & Tie) (Black Seal)
SOMETIME AROUND MIDNIGHT MAJORBOMO/SHOUT! FACTORY/ISLAND/ADIMG - . INCUBUS 38 TOTAL STATIONS: 22 TOTAL STATIONS: 21
TOBI i
SeE OLTOBER 1209 47 4689 12 Blackliait Inertiz PEOPLE IN PLANES 205/29  THE RED JUMPSUIT
DIRT ROOM UNIVERSAL MOTOWN (Immortal/Epic) ’
== = CIMX, KCXX, KDGE, KEDJ, KFMA, KFRR, Last Man Standing APPARATUS ) | o 19129
CSAERETHER 56  +163 4948 10 KFYE, KJEE, KMYZ, KNDD, KNXX, KPNT, (Wind-up) Pen & Paper (Something Typical)
L SIHISEER WhBLP KRAB, KRBZ, KROQ, KROX, KRZQ, KTBZ, TOTAL STATIONS: 21 [Virgin/Capitol)
MGMT 23 .7 5003 9 KWOD, KXRK, KXTE, KYSR, Sirius XM Alt TOTAL STATIONS: 21
KIDS COLUMBIA g Nation, WARQ, WBRU, WBTZ, WCYY, SHINEDOWN 204/91
KINGS OF LEO ¢ WEQX, WKQX, WKRK, WKRL, WMES, Sound Of Madness THE VEER UNION 174/74
SEX ON FIRE N 092 -142 6.753 3 WRFF, WTZR, WWDC, WXNR, WZJO, (Atlantic) Seasons
REL/RMG i} WZNE TOTAL STATIONS: 20 {Universal Motawn)
SHINEDOWN 17 — TOTAL STATIONS: 27
SECOND CHANCE atant 1086 98 sy, 15 CAGE THE ELEPHANT 8
Ain't No Rest For The Wicked
B EICUERS: oo w080 38 437w UiveILD)
& KITS, KMYZ, KPNT, WBCN, WEND, WJBX,
INCUBUS WPBZ, WSWD
LOVE HURTS MMORTALEPIC  O70 229 5580 5 ——— —
AVING
P IYERCUNIMEKYRS ocerory 1069 M3 3963 16 Drowning (Face Down)
= eafod - (Skiddco/Virgin/Capitol}
E KNXX, WARQ, WHRL, WPBZ, WRWK,
WRONG MUTEVRGINGCAPTOL B84 43 3.689 18 WXNR
APOCALYPTICA FEATURING ADAM GONTIER I " o B
| DON'T CARE 20-20LIVELLE 846 -84 5295 6 SIL_VER_SUN PICKUPS 5
THE OFFSPRING i (F;am: s:';‘)h
4 langerbirs
YOU'RE GONNA GO FAR, KID covgls B4 16 gunig N3 KTCL, KXTE, KYSR, WBCN, WwWDC
u2 F : —m
MAGNIFICENT ISLANDINTERSCOPE 737 4B 3497 19 3n 5
SLIPKNOT i
Volcano/JLL
DEAD MEMORIES ROADRUNNER/RRP -{05 B2 e 28 KFORR,";RBZ, KRZQ, WFNX, WXNR
PARAMORE b—— —
DECODE FUELEDBY RAMEN/CHOP SHOPRRP 701 =6 Sl SHINEDOWN %
COLDPLAY Sound Of Madness
o Atlanti
LIFE IN TECHNICOLOR 1 caproL 688 7 24w 122 &HSQ, '\C,JARQV WBCN, WKQX
THEORY OF A DEADMAN = ——
HATEMY LIFE 604/ROADRUNNERRRP  ©86 2] 1827 26 FANIBGET-["N 3
ee| {ele] rag
METALLICA 677 A 1495 30 (Universal Republic)
CYANIDE WARNER BROS. WBCN, WKRK, WMFS
CAGE THE ELEPHANT = — = T B
AIN'T NOREST FOR THE WICKED swveme 807 57 2333 23 SEE'THEV': 3 INCUBUS
- . —— S —— Careless isper B
YEAH YEAH YEAHS S Elack Heart Inertia (Immortal/Epic)
ERO DRESSUPIDGCANTERSCOPE 040 *33 2168 24 (wa“;‘ﬁ '(,‘;LRL TP KXTE +32, KFMA +23, XTRA +28, SXAN +24, KXRK +23,
FRANZ FERDINAND : ' ' e KYSR +20, WXNR +20, KDGE +17, KTBZ +T7, KFRR +15
NOYOUGRLS Downoepc 222 *96 1415 3 u2 3 ;E ETI; ER
_ 5 Magnificent
gl-\./‘:EVSUL :EQMERICAN i pocHousEDco/NTERscope. 495 10 2497 2 (Slanaiicterseope) Careless Whisper (Wind-up)
- ! KNDD, WKQX, WZNE KXRK +16, KDGE +I5, KNXX ks, WWDC +13, KPNT 412,
AVENGED SEVENFOLD 470 32 1042 35 _ = WRWK 412, WHRL +12, WKRL +11, WMFS +10, WCYY +10
SCREAM HOPELESS/WARNER BROS i DISTURBED 3 S
- 4 The Night
&isg\rlmgﬁag FOR CUTIE el e 3 62 29 o C'A'GE THE ELEPHAr'dT
KFTE, KMYZ, KNXX Ain't No Rest For The Wicked Uive/JLG)
DISTURBED WEND +16, WLUM +16, KNDD +15, WCY'Y +15, XTRA +13,
THE NICHT REPRISE 452 +13 1.049 34 WPBZ 411, WBCN +T,, WARQ +3, KNXX +5, WSWD +9
iNCUBUS MOST INCREASED PLAYS/MOST ADDED .
BLACK HEART INERTIA MMORTALEPIC 448 *448 3126 20 ¥ ANBERLIN
POP EVIL Feel Good Drag (Universal Repubtic)
341 +4] 0.751 40 KRAB +32, KRZQ #15, KFRR +13, KUCD +13, WXNR +13,
100INASS PAZZO/UNIVERSAL REPUBLIC WEND +12, WRWK +T1, KCNL +71. XTRA +I0, KRBZ 410
SAVING ABEL £ M HT T AN —
DROWNING (FACE DOWN) SKIDDCO/VIRCIN/CAPITOL 537 28 1.061 e SILVERSUN PICKUPS
MANCHESTER ORCHESTRA 330 +55 0.566 B Panic Switch (dangerbird)
I'VE COT FRIENDS CANVASBACK/COLUMBIA i : KXTE +20, WBCN +15, WWDC +¥, WOYL +10, KTCL +I0,
NICKELBACK - - =z g KETE +9, KYSR +8, WCYY +7, WFNX +6, KCNL +6
SOMETHING IN YOUR MOUTH ROADRUNNER/RRP o ADDED AT...
STAIND {
ALL IWANT FLIPATLANTIC 75 L] 050 !(Lp NT
= t. Louis, MO
iDA MARIA
ILIKE YOU SO MUCH BETTER WHEN YOU'RE NAKED MERCURviDMG 270 24 0545k - PD: Tommy Mattern
ASHER ROTH Y i MD: Scott Rizzuto
|LOVE COLLECE SCHOOLBOV/LOUD/SRC/UNIVERSAL MOTOWN 207 = G707 36 Incpbusy Blackjiieartiinertiag
== e ——— Cage The Elephant, Ain't No Rest For The Wicked, 0
[HEIERAY L 2% w4 2057 25
YOU FOUND ME EPIC : FOR WEEK ENDING APRIL 5, 2009
THE OFFSPRING E L FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend ta charts in charts section for rules and symbol explanations.

68 alternative stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week. © 2009 Nielsen Business Medsa, Inc. All rights reserved.
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KRISTY, ARE YOU DOING CK? COLUMBIA

CHART LEGEND

Charts are rarked by plays (except for
Count-y, wtich 15 based on audience
impressions, computed by cross-refer-
encing 2xac: times of airplay with
Arbitran listener data).

Songs showing an increase in

plays (audience for Country)

over the previous week,
regardl2ss of ctart movement. A
song aill also receive a bullet if its
percentace loss in plays (audience for
Country) does rot exceed the per-
centa 3= of monitored station down-
time fcr te format. Exempting the
Country chart, a song that has been
on the chart for more than 20 weeks
will generally not receive a bullet,

even if it registers an increase in
plays. Country titles that decline in
audience but increase in plays will
also receive a bullet if the total audi-
ence erosion for the week does not
exceed 3%. A song in its first week at
No. T will always receive a bullet, even
if it has lost plays

(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons
12+ audience estimates, under
license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time

with increases in both plays and
audience.

BREAKER:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel “or the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new 2ntry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listec first.
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MOST ADDED:

A listing of songs with the total number
of new adds either reported by each
station or by automatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the
songs are still tied at this point, the
title that is being played on the most
stations at that format will be ranked
first.

WWW americanradiohistorv com

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Hot AC, Christian AC,
Christian CHR, Christian Rock,
Gospel, Rock, Triple A and

Smooth Jazz; top 10 for Soft
AC/Inspirational) become recur-
rents and are removed from the
chart after 20 weeks. In addition,
songs that have been on the char:
for more than 52 weeks and rank
below No. 10 become recurrents
and are removed from the chart.
Descending Country titles move to
recurrent after 20 weeks If they
rank below No. 10 in either audi-
ence or plays, or if they rank below
No. 10 and post a third consecutive
week of audience declire, regard-
less of total chart weeks.

Descending AC titles move to
recurrent after 52 weeks if they
rank below No. 5, after 26 weeks if
they rank below No. 10, or after 20
weeks if they rank below No. 15.

Nielsen BDS certification for
1‘1 arrplay of 100,000 plays on all
monitored stations, including
satellite and national networks,
across the United States and Canada.
Nurmeral following symbol indicates
multiple level of 100,000 plays.

indicates title earned HitPredictor
m status in research data provided

by Promosquad. Songs are test-
ed online by Promosquad using multiple
listens and a nationwide sample of care-
fully profiled music consumers.
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» SHINEDOWN CLAIMS MOST INCREASED PLAYS (UP
252) AT ACTIVE ROCK, AS “SOUND OF MADNESS” BLASTS
35-21. WITH ITS 10th CHART ENTRY, THE CROUP LOOKS TO

CONTINUE ITS RE
THE BAND'S FIRS

CENT MOMENTUM: THE SONGC FOLLOWS
T TWO NO. 1s, “DEVOUR,” LAST AUCUST,

AND “SECOND CHANCE,” IN JANUARY.

= E
] vi 1 NIELSEN BDS NEW AND ACTIVE
v wo  ARTIST CERTIFICATIONS PLAYS AUDIENCE 8
= £8 - s AARRIM G ROM OTIONICABE L IR ey MICEIONSPRANK] AL LageL i TLE] LaeL FEAN
PADPA ROACH NO. 1(1 WK) DOPE 224/0 DUFF MCKAGAN'S
LIFELINE DocinTERscoes 1901 *23 5452 2 b A LOADED 154722
METALLICA (EN) Flatline
B 3 CYAMIDE WARNER BROS. 15 =8 5.550 1 MOST ADDED TOTAL STATIONS: 23 {Century Media/Capitol)
== TOTAL STATIONS: 30
® SUIBKNOT: 516 +5 5282 3 10 YEARS 223143
LEAMERCRIES ROADRUNNER/RRZ Actions And Motives NICKELBACK 153/73
THEORY OF A DEADMAN (Universal Republic) It Today Was Your Last Day
. HATE MY LIFE 604/ROADRUNNER/RRP 1355 zh 3.945 & TOTAL STATIONS: 34 (Roadrunner/RRP)
E TOTAL STATIONS: 16
s | DL JAM Gy 33 32 3B 6 u2 200/27
- . ARTIST NEW Magnificent MOTLEY CRUE, GODSMACK,
DISTURBED el o MR TITLE/LABEL  STATIONS (sland/interscope) THEORY OF A DEADMAN,
THE NIGHT REPRISE ) CAVO 3 TOTAL STATIONS: 18 DROWNING POOL &
DROWNING POOL Champagne CHARM CITY DEVILS 182/45
mpa : ;
375TITCHES Eevenstvew 105 1B 3359 8 (Reprise) ;TAT'C'X 16477 XA}::;;E::CS;:;”)
KFRQ, KHTQ, KILO, Sirus XM Octane. irgwray
8 MUDVAYNE 1017 -88 4.255 4 WAQX, WBUZ, WIIL, W<LQ, WLZX, WRIF, (Reprise) TOTARSTATIONS: 55
DO V/HAT YOU DO EPC — ] WRZK, WXQR, WYBB TOTAL STATIONS: 20
‘ ALL THAT REMAINS ' ANBERLIN 140/6
995 +52 2446 12 % i s Feel Good Drag
TWO WEEKS PROSTHETIC/RAZOR & T E SHINEDOWN 7 THE PARLOR MOB 160723 i o)
Sound Of Madness Hard Times ORI )G
10 SSE?(INDEEE&!!N aante 9200 34 3495 7 (Atlantic) {In De Goot/Roadrunner/RRP) TOTAL STATIONS: 12
W T e KDJE, KLAQ, KNCN, W3SX, WCPR, WRZK, TOTAL STATIONS: 24
£ NICKELBACK POWERMAN 5000 134/16
I 904  -182 32 10 WX il
SOMETHING IN YOUR MOUTH ROADRUNNER/REP - == - Super Villain
- |NCUBUS 7 [M\ghty Loud)
SEETHER . :
CARZLESS WHISPER wnoip 827 +34 2108 13 glack I‘:e;l; l:)ema TOTAL STATIONS: 15
mmortal/Epi
PAP EVIL KHTB, WBSX, WCCC, WIIL, WMMR, WRXW,
100 NASS FAZZO/UNIVERSAL REPUBLIC LSZ *40 2062 | 14 WWWX
RED T e — ro—
P DEATH OF ME essenTaRe 707 32 1835 2 ;"UID'VLAEZ NE 6
carlel ers
HINDER (Epi)
UP ALLNIGHT nvERsALREPUBLC  BTO 38 18518 T KBPI, KDJE, KLAQ, KRZR, WQXA, WWiZ
BUCKCHERRY  —
. RESTUE ME ELvEnsEvENATLANTC  ©74 99 700, I 3AL£VAH - 6
jow Loul our
AVENGED SEVENFOLD § e
i SCREAM HOPELESSWARNERBRCS. D20 20619115 ﬁs&r} KDOT, KFRG, W35X, WRTT, WZOR
B -~ SAVING ABEL AIRPOWER b - g -
B 2e 4 OROWNING(FACEDOWN) skoocovRGncapToL O34 *107 1658 20 RED orm 5
Y - Death Of Me
DISTURBED i
B 3_3 INDZSTRUCTIBLE REPRISE 5937 77 _?'684 n - &E;ﬁ"wxgio\),wz WRTT, WTPT
SEETHER
20 33 GReaKDOWN WIND-UP 593 - 1889 16 CROOKED X s MOST
= — Gone
5 <r SHINEDOWN MOST INCREASED PLAYS ;
| 3% 2 S0UNDOF MADNESS muane 248 2232 173 B %%ISCECOQI,]WRE e |NCPRE¢§ED
= ~ HURT S == ———y LA
‘ - avusemewt 98 #3000 1022 27 SAVING ABEL 4
= 1 — o = B ol Drownlng (Face Dowr}
‘ - 5 ;I-EHE VEER UNION 1494 +66 1.215 24 (Skiddco/Virgin/Capito’)
i - 2SONS UNIVERSAL MOTOV/N e
- BLIRN HALO B *’
.' = ‘_0 DIRTY LITTLE GIRL RAWKHEAD/LG 477 p=4 1.204 25 THE VEER UNIOA 4 +252 SHINEDOWN
3 DO0RS DOWN Seasans Sound Of Madness (Atlartic)
SE 6 CirzenisoLDER UNVERSALREPUBLC 47 96 1274 23 (Calkesal|Motown) KHTB +17, WBUZ +16. KHTQ +15, WEDG +¥, KISW +13
TRAPT = — ¥ KBPI, KDJE, KRXG, WABN KNCN +T3, WNFZ +10, KUPD +10, WRXW +10, WWBN +I10
e 3 8 CONTAGIOUS ELEVEN SEVEN 425 2y Oi96s 31 -HALESTORM N Ll T
: MUDVAYNE I Get O +107 SAVING ABEL
. fes 4 Rl o 419 +30 1.036 26 (Atlantic) Drowning (Face Down) (Skiddco/Virgin/Capitol
4 KI\NGS P - KISS, KISW, WCCC, WYY KZRQ +1%, WNFZ 14, WWWX +, KHTQ +8, KDAT +8,
£ | WAAF +7, WAGX +5, KXFX +5, WRI® +4, WQXA +4
28 g B ey ONFIRe RCA/RMG _1‘0_8_ 3 V29 1, 1“"81 2
= HOLLYWOOD UNDEAD HALESTORM
@ = S5 i ASMIOCTONE/INTERSCEPE 572 7 Ci.736 g | Get Off (Atlantic)
AC/DC KISS 415, KHTQ 12, WLIO +10, WLZX +9, KQRC 43,
50 BIC JACK comes 05 M5 0997 28 WXQR +8, KZZQ +7, WBSX +6, WIIL +5, SXOC +4
| BLUE OCTOBER =l
. : DIRT ROOM UNIVERSALMOTOWN 510 +8 OIE0) x40 SALIVA
| - How Could You? (Island/IDIMC)
. RIZV THEORY 303 +68 1018 28 WRZK +T3, KZRQ +12, WBSX +10, WWBN +9, KUPD +3,
FAR FROM OVER VAN HOWES/MALOOF/DCC/INTERSCOPE WIL 45, WRXW +5, WBLIZ +5, WQHA +5, WYBB +4
SINCE OCTOBER e S - —
g cUILTY TOOTH & NAIL/CAPITOL 303 +64 =Y ) NICKELBACK
ARANDA If Today Was Your Last Day (Roadrunner/RRP)
34 ST L IN THE DARK astonsn 290 5 Q670N 35 WCHZ +13, WMMR 13, WRUF +T5, <ZRQ 412, KZZQ +3,
1 SALIVA e - ] WKLQ +G, WQXA +4, WBLIZ 43, KRXQ +2, KLAQ #1
(5] SR 279 <73 0698 34
ULD YOU? isLanoome <72 ADDED AT...
HALESTORM K m
ALES siwmc 26 97 0984 30 KUPD
3 T Phoenix, AZ
STAIND
ALL | WANT rupaTLanTc | 20 107 0822 39 PO/MO: Larry McFeeli
BLACK STONE CHERRY MastadongOblivion. 3
L) & PLEASE COME IN INDE COOTROADRUNNERPRP 244 R gs7s ;"E Tz:"f MM‘;"'C";: 1’;’"“;/? 0
- - - oyal iss, We Ci lothing Wrong,
= ROJYAL BLISS B ; i D FOR WEEK ENDING APRIL S, 2009
9 RE-ENTRY iy s MERVINGIANCAROLINE/CAPIOL 209 35 0422 R P Rt LEGEND: See legend to charts in charts section for rules and cymbol explanations.
5 §75773 (HED) P.E ) ] FOR REPORTING STAT ONS PLAYLISTS GO TD: 63 active rock and 23 rock stations are electronically monitored by Nielsen Broadcast Data
RENECADE SUBURBAN NCIZE 233 +17 0.438 - ilyls:iegr:;Z:S:c::er;.a day, 7 days @ week. © 2009 Nielsen Business Media, inc.
g ROCK
= NIELSEN BDS 11 NIELSEN BDS
% ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST CERTIFICATIONS PLAYS AUDIENCE
3 TITLE IMPRINT 7 PROMOTION L ABEL TW  +-  MILLIONS RANK TITLE IMPRINT / PROMOTION LABEL ™ +/-  WILLIONS RANHK
NICKELBACK NO. T{4 WK3) THEORY OF A DEADMAN
 SCMETHING IN YOUR MOUTH ROADRUNNERRRP 594 9 1352 1 THEQRY.QF A DEADM 604ROADRUNNZRRRP 149 18 0472 T
METALLICA E
CYANIDE WARNERBFOS, 304 *B 1273 2 MUDVAYNE gic 144 9 0573 9
SHINEDOWN 2
SECONDCHANCE mlanmic 347 -2 U073 wwr@w stanpTescope 198 30 0432 T3
PAPA ROACH E
LIELINE oco/nTerscope 324 0 1022 4 é}&%n&)ﬂ\sﬁ wh-p 38 43 0284 16
THEORY OF A DEADMAN DOORS DOWN
HATEMY LIFE pEZoM GO4ROADRUNNERRRP oW *5 0846 5 EORRE UNIVERSALREPURLC 1) T3 0223 2
PEARL JA POP EVIL AIRPOWER
Bony JAM Lecacyerc 282 7 083 & 100INASS PAZZO/UNIVERSALREPUBLIC 121 4 0233 20
AC/DC - DISTURBED AIRPOWER
BIZ JATK covea 268 7 08B0 7 /21 5 yENGHT RepRSE. 107 16 0352 4
BUCKCHERRY - AVENGED SEVENFOLD
RS ELEVENSEVENATLANTIC 192 12 0467 12 6 AVENGEDS HOPELESS/WARNERBROS. 106 14 03 22
DISTURBED STAIND
RiaTHREED jpRiE. 184 2 0629 8 7 ATwant FupaTLANTC 102 28 0261 19
SEETHER MOST INCREASED PLAYS SHINEDOWN AIRPOWER
75 ReLess wrisper yycye 180 52 0567 10 B e s 85 4l 0340 15
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Proven music delivery channels confront the brave new world

The Future Of
Radio-Label Partnerships

John Schoenberger

JSchoenberger@RadioandRecords.com

ow can established business models adapt to fit the rapidly
changing digital media and entertainment landscape? And
how should synergistic relationships between radio and
records evolve? Ml Key managers, retailers and label execs dis-
cussed new ways to deliver music to consumers during a

business panel held
Sessions, presented in association with

The panel was moderated by Bill Leopold,
owner of WF Leopold Management, which rep-
resents Melissa Etheridge, Dave Koz and Eric
Hutchinson, among other acts. Leopold began the
session by mentioning the Performance Rights
Act, which would remove
over-the-air radio’s 80-year-
old exemption from paying
royalties to artists and labels
when their music is broad-
cast. Not surprisingly, the
panelists  oftered  divergent
views on the subject.

Already coping with in-
creased  pressure  from  the
ongoing deployment of elec-
tromc audience measurement
and staff cutbacks, Fontana/
Universal Music Group VP of
promotion Sky Danitels wor-
ried that potential new fees
would cause programmers to play it even safer
musically than they already arc.

Racher, Daniels suggested radio partner with
labels on selling music from station Web sites.
After all, he said, more Americans discover new
music via radio than any other source. (Accord-
ing to Arbitron/Edison, 49% of Americans aged
12+ tirst turn to radio to discover new music. The
Internet was No. 2 at 25%.) Yet stations don't ben-
efit financially from that.“Instead of asking them
to pay us, we should be inviting them to be direct
marketers of music in partmership with us,” he
said. "Not the third-party kind of link they're

involved with now, but rather as a direce link to

Leopold

Feb. 13 at Michele Clark’s Sunset

R&R.

the ardses and the labels. Radio could easily be-
come the largest seller of music.”

Conversely, Warner Bros. executive VI?/GM Tom
Biery voiced support for the House bill, arguing
that the United States should be in step with the
majority of other countries,
where performance royalties
are the norm. Further, royalties
are globally reciprocal, mean-
ing that funds due American
acts from foreign broadcasters
are being held in an escrow
account undl U.S. stations pay
fees to performers outside the
States. Those dollars  could
help fund jobs in the music
industry that are being lost,
Biery said.

However, Biery proposed a
tiered payment system  that
would provide royalty rate
discounts for new and developing artists played on
the radio. Catalog and current hits would be sub-
ject to royalty fees; new, less exposed acts would
cost less or perhaps nothing. “This could incen-
tivize stations to be proactive again about support-
ing new music,” Biery said. *“Perhaps the more
new music a seation plays, the less they have to pay
on everything, and if they cross a certain thresh-
old, then theyre exempt from the royalty system

all together.”

Common Goals
According to the panelists, radio exposes new
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"Radio could
easily be the
largest seller
of music.’

—Sky Daniels

‘If radio
wins and
music is
losing, there
is something
structurally
wron?. We
have to win
together and
find new

ways to
make that
happen.’

—Brian Glicklich

WWWwW americanradiohistorv com

music better than other media and its delivery
platforms are evolving. However, the medium
must renain an advocate and aggregator of music.
WF Leopold Management VP of marketing Dave
Morris suggested most consumers prefer chat
content aggregators do the legwork for them
when it comes to discovering new  music.
Retaining that edge is important for radio to
remain relevane, he said.

The removal of digital rights management pro-
tection by the major labels is a game-changer,
Morris said, one that gives radio an opportunity.
“DRM-tree means evervone has some equity now
and it allows us all to try out new models and syn-
ergies. In the case of radio, theyd better wake up
to this idea of selling music because the phone
companices are just about ready to take that oppor-
tunity away from them Technology is going to
allow for these new approaches, bue it you're
unwilling to embrace them and try them ou,
someone else will.”

Best Buy seniorVP of entertainment Gary Arnold
said he has seen the future, and its in the car. After
witnessing other industries undergo major structur-
al changes, Arnold said it would soon be radio’ turn
with the pending arrival of Internet access in vehi-
cles."Much of radio 1s consumed in the automobile,
but sooner rather than lacer the PC and the Internet
will be in the automobile.” he said.*“When ¢hat hap-
pens and the music and other data storage move to
the clouds, then radio becomes an applicadon. There
will sdll be a need for radio and what it offers a con-
sumner, but the way it is delivered nay very well
change, and the amount of choices it competes with
will increase exponentially”

Expanded Partnerships

A disruptive technology is a dramatic innovation
that improves a product or service in ways that the
market doesn’t expect. For the music biz, thae dis-
ruption was the advent of MP3 technology com-
bined with increased broadband  penetration,
which revolutonized the diseribution of music but
also gave rise to illegal tile sharing.

Brian Glicklich, a partmer in Sound Mind, an
entertainment industry consultancy founded by
tormer Premiere Radio Networks CEO Kraig
Kiechin, said the next disruptive technology is min-
ing contene provider databases for permission-based
marketing.*Our entire business is |becoming| one
of relacionships and what the business value of a
relationship is,” he said.

By targenng messages to database members
based on their usage patterns and preferences, “we
can exeract the maximum amount of value from
cach person.”” An example would be for stations to
offer their audience databases to labels to help
advance the artists they choose to support.

“We really are in this together,” Glicklich
said of the radio and music industries. "As we
expand our capabilitics, we need to share
them wich cach other in the right ways or we
will remain on opposite sides of the fence. If
radio wins and music is losing, there is some-
thing structurally wrong and vice versa. We
have to win rogether and find new ways to

make that happen” ReR
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| N » KINCS OF LEON COLLECT THEIR FIRST TRIPLE A TOP 10,
' 7 AS “USESOMEBODY” JUMPS 12-7 (UP 47 PLAYS). THE SONG
I Rl p LE A R CONCURRENTLY LEADS THE ALTERNATIVE CHART FOR A

SECOND WEEK. THE BAND'S PRIOR HIT, “SEX ON FIRE,” ROSE
POWERED BY niclsen | TO ANO 15 TRIPLE A PEAK IN THE FEB. 20 ISSUE.

m DIGITAL DOWNLOADS
< s AVAILABLE AT DMDS.COM

x> x
W [t
'y 2 .z 1 NIELSEN BDS ] NEW AND ACTIVE
) wS  ARTIST CERTIFICATIONS PLAY AUDIENCE
H > ». ARTIST PLAYS ARTIST PLAYS
- B g & e - _ IMPRINT/ PROMOTION LABEL ™ /- MILLIONS RANK LT R L. AN
SNOW PATROL NO. 1(5WKS) 581 q 1.947 2 BELL X1 12713 CAROLINA LIAR 95/16
CRACK THE SHUTTERS POLYDOR/FICTION/GEFFEN/INTERSCOPE 2 The Great Defector Show Me What 'm Laoking For
u2 (Yep Roc} (Atlantic)
MAGNIFICENT ISLAND/INTERSCOPE 272 Y 2243 1 MOST ADDED TOTAL STATIONS: 2 TOTAL STATIONS: 7
THE FRAY 404 47 1931 3 BOB DYLAN 121121 ERIC HUTCHINSON 92/20
YOUEDUNDME, EEIC ; Beyond He-e Lies Nothin™ OK, It's Alright With Me
JAMES MORRISON 420 25 1391 4 (Columbia) (Let's Break/Warner Bros.)
NOTHING EVER HURT LIKE YOU POLYDOR/INTERSCOPE . TOTAL STATIONS: 16 TOTAL STATIONS: 13
CHRIS ISAAK
389 +15 1.083 8 ELVIS COSTELLO 109/60 INCUBUS 82/6
LRI EELER WICKEDGAME/RERRISE ARTIST NEW Complicated Shadows (2009) Love Hurts
COLDPLAY 15 37 1227 6 TITLE/LABEL STATIONS. (Hear/CMG (immortal/Epic)
LOVERS IN JAPAN CAPITOL i PETE YORN 8 TOTAL STATIONS: 20 TOTAL STATIONS: 8
KINGS OF LEON Don't Wanna Cry
O RO w326 47 B8 7 K E'OLID_:?L'\Y - 109/30 IhHliA scx:}v‘l{' _— 8117
ol | 1 KPTL, KRSH, KXLY, WCLZ, WCOO, WRLT, jfellogicchnicoloy DIAEm WA LR L ETE
COUNTINGICROWS 3 1 1023 9 WRNX, WRXP (Capitol) (Phonagenic/Epic)
WHEN | DREAM OF MICHELANGELO DGC/GETFEN/INTERSCOPE L, TOTAL STATIONS: n TOTAL STATIONS: 6
RAY LAMONTAGNE COLDPLAY 6
YOU ARE THE BEST THING fames N ¥ P 2 Life In Technicolor Il GAVIN ROSSDALE 106/0  THE ALTERNATE ROUTES  79/7
{Capitol) Can't Stop The World The Future's Nothing New
NDOESﬁ:rCHcTAB GENEOIIE aanrc 309 +14 0693 16 KINK, KPRI, KSWD, KTHX, Sirius XM (Interscope (Vanguard)
Spectrum, WTTS TOTAL STETIONS: 13 TOTAL STATIONS: 7
RYAN ADAMS & THE CARDINALS — -
MAGICK LOSTHIGHWAY 295_ 2 07 T ELVIS COSTELLO 5
ADELE Complicated Shadaws (2009)
RIGHT AS RAIN xucoumaia 283 > 0520 10 (Hear/CMG)
S — — KRSH, WRLT, WRXP, WTTS, WZEW
WHAT ARE YOU LIKE cvancosrp 292 13 0881 w2 MAT KEARNEY 4
GOMEZ Closer To Love
AIRSTREAM DRIVER somep 242 Y18 0607 18 (Aware/Columbia)
My KPR, KSWD, WCLZ, WXRV
CLOSERTOLOVE AWARE/COLUMBIA 229 pEy 0.835 B ' BOBDYLAN 3
DEPECHE MODE Beyond Here Lies Nothin*
WRONG MUTEMRGNCAPTOL 220 *23 0 0770 14 (K(:Gt:vézmzia; L s,
| "RSH,
SERENA RYDER o o 0377 - L0 bkl I
LITTLEBITOF RED atLanmc [t {3 TORI AMOS 3
BRUCE SPRINGSTEEN AIRPOWER Welcome To England
MY LUCKY DAY compa 23 35 0913 I {Universal Republic)
THE KILLERS = = e KGSR, Sirius XM Spectrum, WRNR
SPACEMAN ISLAND/IDIMG i GOMEZ 2
ANDREW BIRD Airstream Drive#
FITZ AND THE DIZZYSPELLS FATPOSSUMRED 207 i osn 23 (ATO/RED)
LILY ALLEN = " . . KXLY, WMMM ——
THE FEAR CAPITOL i DEPECHE MODE 2
JASON MRAZ & COLBIE CAILLAT Wrong
LUCKY ATLANTIC/RRP ]8]_ d b B 0498 | 24 [Mute/Virgin/Capitol)
BEN HARPER & RELENTLESS7 RNKCWENX
SHIMMER AND SHINE VIRGIN/CAPITOL ez *6 Gl 30
O.A.R.
THIS TOWN EVERFINE/ATLANTIC/RRP 175 *40 0307 - BOB DYLAN
AMY MACDONALD 168 +20 0276 R Beyond Here Lies Nothin' (Columbia)
THISIS THE LIFE MELODRAMATIC/VERTIGO/DECCA i SXSP +37, WRNR +27, KGSR +15, KTHX +4, KBCO +5,
ERIN MCCARLEY = ADDED AT... WXRT +5, WMMM +4, KFOG +2, KINK +2, KPRI +2
LOVE, SAVE THEEMPTY UNIVERSAL REPUBLIC 168 *5 0198 : KRSH . ) N
TYRONE WELLS = - N ol Santa Rosa, CA M ELVIS COSTELLO
ranta Rosa,
A L v 150 #8041 20 Complicated Shadows (2009} (HearCMG)
e _ PD/MD: Nate Campell SXSP 37, KRSH +7, KSWD +6, KTHX +5, WTTS +3, KFOG +2,
THANSON Elvis Costella, Complicated Shadows (2009), 7 KINK 2, KMTT #1, KXLY +], WCOO #1
ALL WE ARE vancuaRo 143 i 0_“1‘8 % Bob Dylan, Beyond Here Lies Nothin', 2
THE DEREK TRUCKS BAND Katie Melua, It The Lights Go Out, 2 TOR!I AMOS
DOWN IN THE FLOOD vcToR A3 A 0437 - 27 Pete Yorn, Don't Wanna Cry, 0 ) '
2 p Welcome To England (Universal Repubtic)
THE AIRBORNE TOXIC EVENT = - LS FOR REPORTING STATIONS PLAYLISTS GO TO: SXSP +32, KGSR +T}, KBCO +6, WTTS +2, CIDR #, KENZ +1,
SOMETIME AROUND MIDNIGHT MA JORDOMO/SHOUT! FACTORY/ISLAND/IDJMG 3 33 0.429 www.RadioandRecords.com KXLY +1, WCOO 41
KINGS OF LEON
Use Somebody (RCA/RMG)
RECURRENTS WZEW +9, KENZ +8, WMMM +8, KPRI +7, KTHX +7,
KXLY 46, WTTS +5, WRNX +4, WNCS +3, KGSR +1
: g 0.A.R.
3 " )
"B ARTIST I NIELSEN BDS PLAYS "8 ARTIST 11 NIELSEN BDS PLAYS This Town (Everfine/Aantic/RRP)
z z KENZ +10, WZEW +7, KTCZ +6, WNCS +5, KXLY +3,
=3 TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w - TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS TW w WZEL +2, WCOO +2, CIDR +1, KRV +1, WWMM +1
ERIC HUTCHINSON JASON MRAZ
ROCK & ROLL (LET'S BREAK/WARNER BROS.) 22 _2??_ I'M YOURS (ATLANTIC/RRP) ) 133 134
0.A.R. KINGS OF LEON
SHATTERED “TURN THE CAR AROUND) (EVERFINE/ATLANTIC/RRF) &2 178 SEX ON FIRE (RCA/RMG) 132 R 154
MICHAEL FRANTI & SPEARHEAD 164 161 MY MORNING JACKET 126 n8
SAY HEY (I LOVE YOU) (BO0 BOO WAX/ANTI-/EPITAPH) ! I'M AMAZED (ATO/RED) Wity
DONAVON FRANKENREITER 156 135 GAVIN ROSSDALE 23 e FOR WEEK ENDING APRIL S, 2009
LIFE LOVE & LAUGHTER (LOST HIGHWAY) LOVE REMAINS THE SAME (INTERSCOPE) LESEND: See legend to charts in charts section for rules and symbol explanations.
B ) B T i 31 iple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
coLDpPLAY 154 149 MATT NATHANSON 21 124 dar, 7 days a week. Indicator chart comprised of 52 reporters.

VIVE LA VIDA (CAPITOL) COME ON GET HIGHER (VANGUARD]

= © 2009 Nielsen Business Media, Inc. All rights reserved.

RADIO&RECORDS.COM newsroom@radioandrecords.com
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powezeD By hiclsen

ARTIST
TI"LE

THIS WFFY
WEEKS

g TRIPLE A INDICATOR

mS DIGITAL DOWNLOADS
« AVAILABLE AT DMDS.COM

GCMEZ AIRSTREAM DRIVER

UZ MAGNIFICENT

RWAN ADAMS & THE CARDINALS MAGICK

CHRIS ISAAK WELET HER DOWN

BE;I HARPER & RELENTLESS7 SHIMMER AND SHINE
INBIGO GIRLS WHAT ARE YOU LIKE?

ANDREW BIRD 172 AND THE DIZZYSPELLS

NEXO CASE PEOPLE GOT A LOTTANERVE

BRUCE SPRINGSTEEN MY LUCKY DAY

©00 -0060: -0

JJ CALE ROLLON

BELL X1 THE GREAT DEFECTOR

THZ KILLERS SPACEMAN

THZ DEREK TRUCKS BAND DOWN IN THE £LOOD

COLDPLAY LOVERS IN JAPAN

TH  FRAY YOU FOUND ME

SAM ROBERTS THEMKIDS

SEEENA RYDER LITTLE BT OF RED

SNOW PATROL CRACK THE SHUTTERS

M. WARD NEVER HAD NOBODY LIKE YOU

RAY LAMONTAGNE LETIT BEME

KINEGS OF LEON USE SOMEBODY

8  MICHAEL FRANTI & SPEARHEAD HEY WORLD

MABELEINE PEYROUX YOU CAN'T DOME

PRETENDERS LOVE'S A MYSTERY

BOB DYLAN 21 FLEET
Beyond Here Lies FOXEeS
Nothin' Mykomos
(Columbia) {Sub Pap)
KBAC, KLRR, KBAC, <MTN,
KNBA, KOHO, KPIG, KNBA, KRVO,

IMPRINT / PROMOTION LABEL ~ TW +/-
- ATO/RED 553 +56
ISLAND/INTERSCOPE 523 +63
LOST HIGHWAY 495 -25
WICKED GAME/REPRISE 491 -15
V\RCINICAP’ITOL 4N il *37
IG/VANGUARD 45;) +4
FAT POSSUM/RED 3;84 7 -51
ANTH/EPITAPH 377 +1
cotumsla 341 +21
ROUNDER 333 +4
YEP ROC ; ] TZ]
ISLAND/IDMG 3 3'_23 +3
VICTOR 323 -7
CAPITOL 320 -33
EPIC 308 -26
ZOE/ROUNDER ;05- :21
ATLANTIC - ;01 ] -27
POLYDOR/FICT ON/GEFFEN/INTERSCOPE 295 -n
MERGE 292 - ®5
RCA/RED [ 2~66 41
ALLIGATOR 23] +66
RCA/RMG : 224 17
B0OO BOO WAX/ANTI-/EPITAPH | 217 -18
MELODRAMATIC/VERTIGO/DECCA 212 -10
XL/COLUMBIA 209 -55
DOMINO/EPIC 208 +29
ROUNDER i ;08 7 -21
‘SHANCRI-LA 201 -77
LET'S BRI AK/WARNER BROS. 199' +1
AWARE/COLUMBIA 19: +9
TORIAMOS | BENLEE 6
14 Welcame To What's So Bad
England (About Feeling
{Universal Republic) Good)?
KLRR KMTN, (New West)
KTAO, KYSL, WAPS, Music Choice Adult

KPND, KSUT, KTAQ, KSUT, <TAQ, Sir us WDST. WEHM, Alternative, WEHM,
MOST ADDED KYSL, Sirius XM XM The Loft, WFUV, WICU, WFIV, WJCU,

The Loft, WCBE, WAPS, WBJB, WNRM, WVOD WNRN, WXPK

WEHM, WFPK, WEXT, WFPK, 3

WMWYV, WNCW, WTMD WXPK, UMPHREY'S CRACKER 6

WNRN, WOCM, WYEP MCGEE 7 Turn On, Tune In,

WRSI, WTMD, S — ——  Cemetery Walk Drop Out

WXPK, WYEP ELVIE (SCI Fidelity) (429/5L0)

_ . - COSTELLO 12 KMTN, KPND, KPND, KTBG.
PETE YORN 17 Complicated KTBG. WBJB, WAPS, WDST,
Don't Wanna Cry Shadows (2003) WOCM, WTMD, WNRN, WTMD
{Columbia) (Hear/CMG) WYCE _ —
KFMU, KLRR, KMTN, KNBA, — —— BETTER THAN
KMTN, KOHO, KPIG, BTAO, KYEL, COLDPLAY 6 EZRA 5
KRVO, KTAQ, KTBG, WAPS, NCBE, Life In Technicolor Il Absolutely Still
KYSL, Music Choice WDST, #OCM, (Capital) (Megaforce/RED)
Adult Alternative, WRSI, WXPK, DMX Folk Rack, KFMU, KMTN,
WDST, WFIV, WYEP KBAC, KOHO, KROK. KTAO, WBJB
WFUV, WJCU, KRVO, KTBG,

WNRN, WTMD, WMWY/
WTYD, wvaD
FOR WEE K ENDING APRIL S, 2009
BOB DYLAN
Beyond Here Lies Nothin® (Cclunbia)
ELVIS COSTELLO
Complicated Shadows 12009) (Hear/CMG)

PETE YORN
Donit Wanna Cry (Columbia)
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NATIONAL SALES

and Internet sales (both physical albums via Internet, as well as downloaded albums from such services at iTunes).

The Billboard 200 - bascd on a national sample of retail store, mass merchant, direct-to-consumer transactions
Hot Digital Songs - The top 75 paid download songs sold via the Internet.
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- I VARIOUS ARTISTS
W] UNIVERSAL/EMI SONY MUSIC ZOMBA D12654/UME (18.98)

NOW 30

SOUNDTRACK i -

ol il ‘, | WALt DISNEY 003101 118 98) Harmah Montana: The Movie
| UGK .

TRILLAUGK/JIVE 86366/JLG (18.98) UGK 4 Life

3 SOUNDTRACK Twilight

SUMMIT CHOP SHOP/A”LANTIC 515323° AG (15.98) +

517813/AG {18.98) %

R.0.0.T.S. (Route Of Overcoming The Struggle)

LADY GAGA
5 STREAMLINE, KONLIVE/ SHERRYTREE/INTERSCOPE 011805 /1GA {12 98 The Fame
7 TAYLOR SWIFT
B
12} 86 | BIG MACHINE 0200 {18.98) i Fearless
"% KERI HILSON
i 7 1- MOSLEY,ZONE 4 INTERSGOPE 012000/1GA (13.98) In A Perfect World....

u2
1SLAND/INTERSCOPE 0°2630°/1GA (13.98) &

No Line On The Horizon

CHRIS BOTTI
COLUMBIA 38735 SONY MUSIC (18.98) #

Chris Botti: In Boston

KELLY CLARKSON
S 14 RC4 32715/SONY VIUSIC (18 98) &

All | Ever Wanted

RODNEY ATKINS
URB 73132 (18 98)

It's America

BOW WOW
CDLUMBIA 12471 SONY MUSIC (1598) &

New Jack CitY Il

8 7 ﬁ NICKELBACK
ROADRUNNER 618028 (18 98)

Dark Horse

" THE-DREAM

g 4 @' RADIO KILLA DEF JAM (12579°/IDJMG {1398}

Love V/S Money

GAVIN DEGRAW

J 47478/RMG (13.98)

[G13l DAVID COOK

EaZ RIIAEAL) 19/RCA 33463/RMG (18.98)

1 g BEYONCE

MUSIC WORLD/COLUMBIA 19492/SONY MUSIC (15 98}
(DT YEAH YEAH YEAHS

22 10

Free

David Cook

i Am...Sasha Fierce

1

(11130 0RESS UP/DGC/INTERSCOPE 012735/1GA (13.98) It"sv 'va?
JAMIE FOXX

1 $1294/RMG (18.98) Intuition

Paper Trail

24 12_1"-:

RAND HUSTLE/ATLANT C 512267 /AG (18.98) *

QUEENSRYCHE
4TCD 517967 RHIND (16.98)
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ARTIST (IMPRINT / PROMOTION LABEL)

LOVE STORY
TAYLOR SWIFT (BIG MACHINE}

LET IT ROCK

HEARTLESS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

KEVIN RUDOLF FEAT, LIL WAYNE (CASH MONEY UNNERSAL REPUBLIC)

ALL THE ABOVE
MAINO FEAT. T-PAIN (HUSTLE HARD/ATLANTIC)

I'M YOURS a

JASON MRAZ (ATLANTIC/RRP) P.
1,2,3,4
PLAIN WHITE T'S (HOLLYWDDD)

CIRCUS
BRITNEY SPEARS (JIVE/JLG)

| TOLD YOU SO
CARRIE ¢ FEAT. RANDY TRAVIS (I/ARISTA NASHVILLE;

| KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTR)

SOBER
PINK (LAFACE/JLG)

HOEDOWN THROWDOWN
MILEY CYRUS (WALT DISNEY)

MAD
NE-YO (DEF JAM/IDJMG)

THAT'S NOT MY NAME
THE TING TINGS (COLUMBIA)

I'M ON A BOAT
THE LONELY ISLANO FEAT. T-PAIN_UNIVERSAL REPUBLIC)

COME BACK TO ME
DAVID COOK (19/RCA/SONY MUSIC)

TURN MY SWAG ON
SOULJA BOY TELL'EM [COLLIPARK/INTERSCOPE)

| HATE THIS PART
THE PUSSYCAT DOLLS (INTERSCOPE)

CRAZIER
TAYLOR SWIFT (WALT DISNEY)

HERE COMES GOODBYE
RASCAL FLATTS (LYRIC STREET)

SINGLE LADIES (PUT A RING ON IT} A
BEYONGE (MUSIC WORLD/COLUMBIA)

“LUCKY

JASON MRAZ & COLBIE CAILLAT {8TLANTIC/RRP)

COME ON GET HIGHER 5
MATT NATHANSON (VANGUARD/CAPITOL)

ROCKIN' THAT THANG
THE-DREAM (RADIO KILLA DEF JAM/IDJMG)

BE ON YOU
FLO RIDA FEAT. NE-YO (POE BOY/ATLANTIC)

KNOCK YOU DOWN

KERJ HILSON FEAT KANYE WEST & NE-YO (MOSLEY/ZONE 4 INTERSCOPE!
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CelleCast CEO views talk radio on
demand via telephone as way for
broadcasters to distribute
programming nationally

elleCast aggregates, produces, indexes and delivers various types of audio content,

with a focus on talk radio programs and podcasts. All it takes is a telephone—any-

time, anywhere—for listeners to use CelleCast to hear their favorite radio programs.

Think of it as T1Vo for radio without having to buy any equipment or connect it
to an existing systen1. Event, corporate and conference casts are in the works for later this year.

How did you come up with the idea for CelleCast?

It came to me during morning prayer in QOctober 2004 in
the form of a** What if"What if you could hear the radio sim-
ply by calling into it, overcoming the limitations of signal
strength, schedule, selection and the lack of a radio at hand?

How do stations or personalities get their shows on CelleCast?
On a technical level, it is very simple. We take the audio
via RSS, FTP or through a manual upload. We ask that
our talk radio partners give it to us in commercial-free seg-
ments, and we work out a daily production deal as need-
ed. The show host also records a few CelleCast-specific
liners that welcome the listeners when they call.

What are the benefits for brpadcasters to
partnering with CelleCast?

First of all, it expands their reach in a very
promotable and accessible way. Once a show
1s being distributed as a “cellecast,” people can get to it just
by dialing a dedicated number for cach program. This makes
any show available nationally without scheduling restrictions.
Secondly, the show becomes more interactive. Listeners just
press “37 to leave a talk-back message, which the show pro-
ducer can use for the next hour or dav. Most importantly,
partnering with CelleCast means pushing the envelope for
long-term profit and sustainability. As the network grows. the
revenue-share plan with our partners will increase the “rev-
enue per listener” metric dramatically.

What are the typical demographics of a CelleCast listener?
CelleCast listeners currently match the demographics of
the P1 audiences of the shows we carry—mostly afflu-
ent people aged 35-54 who value having direct control
of their media consumption while on the go.

‘People use DVRs for TV and expect to
are consuming on their
i hy should they expect a
revolutionary radio ex erience to be any

less satisfying?’ —andrew Deal

control what the
own terms.
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CelleCast CEO

Are cell phone listeners concerned with running up their
cell phone bill or running down their battery?

The battery life issue is not a real problem. The good news on
[the cell phone bill concern| is the larger trend in telephony:
|Voice over Internet protocol] and new unlimited-minutes
providers have been forcing a rapid pricing shift on the indus-
try. Last year, practically on the same day,Verizon, AT&T and
T-Mobile all announced unlimited-minutes plans, and the vast
majority of cell phone users already have evenings and week-
ends free anyway.

What's the typical audio quality level of listening to a radio
program on either a cell phone or a landline?

It is essentially AM quality in the consumer’s perception.
Whenever you hear talk radio and they
have a phone-in guest, it equals that exact
same level of quality degradation. From
there, it will depend on the listener’s
choice between a speaker phone, hands-free sctup or
headset for quality. This, of course, explains why our focus
1s on news and talk formats over music.

What other larger media trends are you addressing at CelleCast?
The biggest trends center around the personalization of
media. People use DVRSs for TV now and expect to control
what they are consuming on their own terms. Why should
they expect a revolutionary radio experience to be any less
satistying? That 1s why we are still a small network at this
pomt. We could just pump in existing prepackaged content
with ads, but it is better to partner with programs and adver-
tisers who want to jump the curve and make radio person-
al and interactive for the listener. The listener can control the
ad types, pay a subscription fee to eliminate them altogeth-
er and interact directly with an advertiser [during] the same
call. This new type of radio will take longer to
torm, but it will be stronger in the long run.

How should radio be involved with social media?
Radio is the original social media, especial-
ly with respect to how talk radio brought the

WwW americanradiohistorv com

listener to the microphone via the call-in. It is a shame to

see over the last 10 vears how radio has relinquished its
leadership role here. Part of that is simply because people
consider soctal media to be a written media. Obviously the
Web drove this. Radio never countering with inttiatives to
drive user-generated audio into social media is simply a
failure to innovate. Radio should be involved by building
audio input opportunity and creating a new kind of online
community that is linked to the broadcast hosts as the con-
versation leaders. We call it Radio Taveets. This is where
radio can stand out instead of just following along, and it
should be done 1n addition to the current social media

campaigns of texting, blogging, Twittering, etc.

If a station only has time to develop one aspect of a social
media curriculum, which one is most important as a start?
And what should follow?

Use Twitter for each personality and have that same status
automatically update their Facebook page. Avoid using these
to just push promotions out, but use them to build com-
munity with the audience and respect their participation.
A few simple changes to the program’s Web site will ener-
gize this effort and will help keep the content tresh. And to
tie it in with our product, which does not add a second layer

ot work in any way, will “audio-ize” the curriculum.

With more stations having fewer people, how can some-
one who isn't fluent in social media learn those skills quick-
ly without making a lot of public mistakes?

It is casy to learn, but there is no substitute for fluency
here. This is because the whole social media public
acceptance model is built around sniffing out the genuine
from the artificially produced. The good news here is that
since your talent is already successtul due in large part to
their authenticity, all they have to do is Twitter real. Within
a week of committing to three to five updates a day, it

will be as natural as e-mailing.

How can stations monetize social media in order to justi-
fy the time and expense it may take?

The monetization of social media, as with any new distribu-
tion model, has to be a long-term exercise. It starts not by
thinking of it as another ad-supported promotional channel,
but as a way to connect with listeners, build trusted commu-
nity and to give away valuable content. The return will most-

RsR

ly be indirect but still measurable on a macro scale.
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