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- Yow're My Life”

Written by Steve Azar & Radney Foster

- The best country songs touch the heart. This is one of them.

i “‘You’re My Life’ beats with a steady heart and opens up
info a dazzling chorus...Romance with rhwythm.”
~ ROBERT K. OERMANN, MUSIC ROW MAGAZINE

“Steve Azar gives us a beauty with ‘You're My Life.” His
passion for life, love and music are wrapped up in this song.”
~ GINNY ROGERS, WKLB/BOSTON

~ “Steve Azar rocked the house on our last tour!
- A greal guy and a great performer!”
-~ BOB SEGER

Now Playing on WKLB/Boston,
KBWE/San Francisco, WYGD/Detroit,
KBEQ/Kansas City, WQYK/Tampa,
WMILMilwaukee and 25+ other
major markets!!
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AND BE SURE TO CHECK OUT EXCLUSIVE VIDEO CONTENT
AT WWW.STEVEAZARLIVE.CONM
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REGISTER FOR THE R&R

K RADIO SEMINAR BY FEB. 6 AND SAVE MORE THAN $50. MORE INFO AT RADIOANDRECORDS.COM.

Newsl-ocus

RCA Recruits Aldrich

A&R veteran Jeff Aldrich is named senior VP
of A&R for RCA Music
Group. Aldrich makes
the move from a simi-
lar position at Warner
Bros. Records, where
he spent the past eight
years. Before that, he
spent a decade at Giant
Records and 13 years at L
Chrysalis Records, where he signed and culti-
vated such acts as Pat Benatar, Billy Idol and
Slaughter while overseeing A&R for Blondie.
Aldrich will ke based in New York and reports
to RCA/ive Label Group chairman/CEO Barry
Weiss.—Kevin Carter

Berry Joins ESPN/L.A.

A day after Chris Berry
resigned as GM at
Citadel talk WMAL/
Washington comes
word that he accepted
the same role at ESPN
sports KSPN/Los
Angeles. The station,

Berry

which averaged a 1.3
share men 25-54 in the last four months with
the PPM, is essentially tied with Clear Channel
sports KLAC, but it recently obtained the Los

Angeles Lakers’ play-by-play rights in a new

contract starting next season. —Mike Stern

R&R Debuts New Features
R&R has added two new features to
the weekly magazine. A Closer Look
(see page 10) goes beyond the head-
lines to offer deeper reporting on the
industry’s most important news sto-
ries. In tais issue, we examine what
Arbitron has agreed to do to settle
lawsuits over its PPM ratings service
and whether it will extend those meas-
ures to other markets. We also probe
into why many urban and Hispanic sta-
tions are making PPM ratings gains.

To better serve the changing needs
of those who make the magic between
the records, R&R introduces Air Talent.
This week’s column (page 15) offers
more than a dozen suggestions on how
morninc show talent can markat them-

selves 01 a shoestring budget.

JANUARY 16, 2009

Erica Farber Announces
Departure From R&R

Radio & Records president/publisher Erica Farber has announced
her departure from the publication, cftective Jan. 30.

“For l6-and-a-half years 1 have had the pleasure of working with
an amazing team of individuals while serving an industry that |
absolutely love,” Farber told the staff in an e-mail. “This has been an
incredible ride. And ke a roller coaster it has been tull of ups and downs
and many curves, but it has always been exciting. It has been a privi-
lege working side by side with all of you. I am forever grateful for your
hard work, your focus, your passion and most of all your friendship.” Farber

“Erica is a thoroughly well-respected executive and leader in both the radio and record
industries,” says Raob Sisco, president of music/COQ of entertainment for R&IR parent
the Nielsen Co.""Her accomplishments and contributions both at R&R and in the radio
and record communities are too numerous to mention but have assured her status as a
legendary figure in our businesses.”

Concurrent with Farbers departure, R&R will be integrated into the Entertainment
Group at Nielsen Business Media, which includes Billboard, the Hollywood Reporter,
Back Stage and ShoWest. Billboard publisher/Nielsen Business Media VP of entertain-
ment Howard Appelbaum will add R&R to his responsibilities, uniting both industry
brands under one leader.—Kevin Carter

The Replacement Game

Bill O'Reilky's decsion to end his Westwood Cine syndicated radio show at the end of February
|eaves nearly 400 stations across the courtry with a hole in their ireups. Syndicators are
seramibling to claim their share of the openings with new hosts and existing talk stars.

HOST SYNDICATOR TIME (ET)

John Gibson Fox Mews Radio oon-3 p.m.

Laura Ingraham Talk Radio Metwork  noon-3 p.m.

[Refeed of her 9 a.m.-noon show)
noon-3 pum.

[Prefeed of his previows day's 3 p.m.-B p.m. show]
noon-2 p.m.

(Also continues to bost 5 a.m. 0 am.J
noon-2 p.m.

hlll:_h;ulSwlgi ~ Talk Radio Network
Michael Smerconish Dial Glabal RadioNetwork

Fred Thompson Westwood One

The O'Reilly Factor:
Syndicators Vie For Open Slots

Bill O’Reilly’s decision to end his Westwood One syndicated radio show

Feb. 27 has syndicators scrambling to grab their share of the nearly
400 impending schedule openings in all of the top 100 markets.
Ratcheting the stakes in this gold rush is that O'Reilly’s noon-2 p.m.
time slot runs up against the 800-pound gorilla of talk syndication,
Premiere’s Rush Limbaugh. For a talent to make significant ratings
inroads against Limbaugh would be momentous in the talk world.
Most recently, Dial Global announced an agreement with CBS Radio

O'Reilly

to syndicate WPHT/Philadelphia morning host Michael Smerconish.
The host will add a second daily show from noon to 2 p.m. ET to his schedule. Both will be
available for affiliation through Dial Clobal.

Meanwhile, Talk Radio Network is making additional noon-3 p.m. ET feeds available of two
of its biggest stars: a prefeed of “The Michael Savage Show” and a refeed of host Laura
Ingraham. WW1 is attempting to hold onto O'Reilly’s affiliates with a new show hosted by Fred
Thompson. The program by the former senator/presidential candidate/actor launches in March.

Fox News Radio has launched an offering in the time slot O'Reilly will vacate, featuring
host John Gibson, previously heard on the network from 6 p.m. to 9 p.m. ET.—Mike Stern

B

Arbitron Gets PPM MRC
Accreditation In Riverside

Arbitron has been awarded accreditation for
its PPM radio quarter-hour ratings data in
Riverside by the Media Rating Council,
making it the first “Radio First” market to
receive such accreditation. Radio First uses
a telephone-based sampling and recruit-
ment methodology and includes landline
and cell phone-only households. Houston,
which uses an address-based methodology,
1s also MR C-accredited.

*“The accreditation demonstrates that our
Radio First methodology can deliver audi-
ence estimates that meet [MRC] standards,”
Arbitron chairman Steve Morris says.

—Mike Boyle

Dupri Out At Island

Island Urban

Dupri is out, along with the rest of the label’s

Music  president  Jermaine

dedicated staff. He was appointed to the posi-
tion of the then-newly launiched label Feb.7,
2007, by Island Def Jam Music Group chair-
man Antonio “L.A” Reid. This was their sec-
ond time working together in an executive
capacity: Dupri was head of black music at
Arista Records during Reids run as presi-
dent/CEO of the label. Dupri’s role at Island
Urban included overseeing the labels roster
and contributing production for acts on the
ID] roster and Universal Music Group's fam-
ily of labels.

IDJMG  hasn’ Island
Urban is defunct or if a new president and

announced it

team will be appointed.—Darnella Dunliam

Kizart Media Partners
Launches

Former Interep scnior VP/director of urban
marketing  Sherman  Kizart has  opened
Chicago-based  sales/marketing  company
Kizart Media Partners. Before his 13-year
tenure at Interep, Kizart held executive sales
management positions at Clear Channel,
Hawes-Saunders Broadcasting and D. Rivers
Broadcasting. He was recently appointed by
FCC commissioners Jonathan Adelstein and
Robert McDowell to chair the commission’s
Discriminatory Joint Advertising Initdatve. In
addition, he was a driving torce behind the
annual Power of Urban Radio Symposium.

—Mike Boyle

NEWS UPDATES ARCUNE THE CLOCK:
www.RadicandRecords.com
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“WE SAW FAR MORE
THAN THE WORLD.”

Blue Istand Tribe on tour in the Pacitic.

“The opportunity to entertain troofs v/as a way to s2e the world, but it zecame muct more. | 1ad nc icea how they
would respond to peace lcvers | ke us. W= were gree ed with open armis. And we realized that this wesn’t just a conl
trip for us, it meant a lot bb th2m. Some had't seen any kind of entarta nimant for menths and had been away from
their families for a long time. Thas2 we met were Fard working folks just | k2 vou and mme. Our stow was a chance for
them to feel like they were back at home for a couple of hours. Our song ‘March In” was written as homage to the
people we met ard their will 1o always “march or.” can see that cur military is an absolute n=zessity. So, to those
who serve, past and pr=sent, while p tting teir life on the ne fo protect cur freedoms, this nn2 is for you ”

— JAMES FREY, LEAD SINGER FOR ELUE ISLAND TRIBE FORCES
ENTERTAINMENTs

WHERE STARS EARN THEIR STRIPES
TO FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR, GO TO ARMEDFORCESENTERTAINMENT.COM

www americanradiohistorv com
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Michael Skarzynski Succeeds
Stephen Morris As Arbitron CEO

Arbitron has appointed Michael P. Skarzynski president/CEQ. Skarzynski,
52, is also appointed to Arbitron’s board of directors. Stephen Morris,
65, whom Skarzynski succeeds, will continue as chairman and serve as
an adviser to Skarzynski during the transition. Morris told Arbitron three
years ago of his intention to retire when he reached the age of 65 and
the company has been working on a succession plan since.

Most recently, Skarzynski was CEO of Iptivia, a privately held per-
formance management software company based in New York, where

he was responsible for restructuring and global expansion.

Skarzynski

With a background steeped in the technology sector at such companies as Lucent and

AT&T, Skarzynski has his work cut out for him, getting up to speed on several roadblocks

that have recently plagued the ratings firm, including acquiring Media Ratings Council

accreditation for more PPM markets; urban and Hispanic broadcaster concerns about the

company’s PPM methodology; a new competitor with the Nielsen Co. (R&R's parent com-

pany), which is entering the U.S. ratings market with its “sticker diary” set to produce its

first results this fall; plus continuing radio revenue declines.

“What attracted me to Arbitron are the significant accomplishments and market leadership of

the company,” Skarzynski says. “| am impressed with the enormous opportunity for Arbitron. My

priorities are clear: Focus the collective talent and commitment of the Arbitron team to support our

worldwide customer base and ensure our joint success in today’s economic climate.” —Mike Boyle

Sirius XM Set To Debut
First Interoperable Radio

It will be a springtime debut for Sirius XM’
first interoperable satellite radio. Dubbed
MiR GE, the new unit will allow subscribers
to switch between the Sirius and XM serv-
ices, allowing access to all channels and shows
from both services. The new radio lists for
$249.99 and will be available in early spring.
Highlighted features of the receiver include
a color screen, programming guides and the
ability to pause and replay up to 60 minutes
of content. Making an interoperable radio
available to subscribers was one of the key con-
ditons the FCC set when it approved the
Sirius-XM merger last July—2\Zike Boyle

Media Vet Patrick Joins
Triton Digital; Kutrick
Promoted At Dial Global

Darrin Patrick joins Triton Digital Media
as VP of operations. He will have respon-
sibility for day-to-day operations of the
companys Web group and ensure timely
completion ot projects. Most  recently
Patrick was senior director ot product
development and online services for Clear
Channel Online Music & Radio. Triton
Media Group’s Dial Global Programming
group, meanwhile,  promotes  Danny
Kutrick to director of customer service. He
previously served as manager of customer

service.—Mike Boyle and Ken licker

Former FCC Adviser Genachowski
Expected To Chair Commission

It was no surprise when word began leaking Jan. 12 from Capitol Hill
that Julius Genachowski was president-elect Barack Obama’s choice
to head the FCC, pushing current chairman Kevin Martin either aside
or out the door. Former FCC adviser Genachowski had been the clear
front-runner for the job since the Nov. 4 election. The choice of chair-
man also became more apparent after fellow former FCC exec and
Obama campaigner Don Gips dropped out of the running to become

the new director of presidential personnel.

Obama knows he has to move quickly to get the FCC post filled.

Genachowski

Republican Martin has already poo-pooed the Obama team’s suggestion that the massive national

transition to digital TV, set for Feb. 17, be delayed, after Obama said America isn't ready for the

loss of analeg signals and can't risk having no TV signals—while Martin responded that a delay

would confuse consumers. Martin also told Consumer Electronics Show attendees in Las Vegas he

has no plans to depart the FCC and could stay on until his commissioner’s term expires in 2011,

Genachowski’s appointment is expected to win quick Senate approval and is already

being embraced by Washington power players. “Julius Genachowski has a keen intellect, a

passion for public service and a deep understanding of the important role that free and local

broadcasting plays in American life,” NAB president/CEO David Rehr says, further calling
him a “superb choice to lead the FCC.”—Jeffrey Yorke
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WWW america

Business Briefing

Analyst Offers Grim
Emmis Forecast

Veteran Wall Street analyst Marci
Ryvicker delivered some grim news
with her forecast on Emumis’ current
quarter performance after the
Indianapolis-based multcommunica-
tions company delivered its fiscal third-
quarter results Jan. 9. Noting that
domestic radio was down by the mid-
teens and is pacing down 20% in the
fiscal fourth quarter, the Wachovia ana-
lyst noted that Emmis’ fiscal third-quar-
ter domestic radio revenue—which
totaled $51 million
and slightly underperforming in its mar-

was down 15.4%

kets. She reported that Enmas stations
were -21% and -4% in local and naton-
al, respectively, versus markets that were
-15% and -18%. Ryvicker said Enumis
outperformed in Los Angeles, with sta-
tons -17% versus a market revenue loss
of 19%; however, the company under-
performed in New York and Chicago,
with stations -21% and -22% versus the
markets’ -15% and -8%, respectively.
Einmis said total radio revenue for
domestic and international divisions
was $62.2 million for the fiscal quarter
ending Nov. 30, 2008, compared with
$64.6 million earned during the same
period in 2007. Net loss per common
share froni continuing operations
widened from 21 cents to $3.45.

Sirius Focuses On Costs
The new Sirius XM sharply focused

2&R COUNTRY BREAKING NEWS HAS GONE MOBILE. TEXT THE WORD “COUNTRY" TO 36617 FROM YOUR MOBILE PHONE TO SICN UP.

By Jeffrey
Yorke

on cutting its debt and the cost of
doing business. The New York-based
operation has used 45.2 million shares
of its Sirius XM conmmon stock to pay
down $6 million in 2.5% convertible
notes due in 2009. It took no new cash
in the deal and told the FCC,*“We may
engage in additional exchanges in
respect of our outstanding indebtedness
if and as favorable opportunities arise.”
In another cost-cutting effort, the
satcaster is now replaying Bubba the
Love Sponge’s Monday-through-
Thursday program, which airs live in
mornings on Cox Radio. Bubba will
continue doing his live and lively,
uncensored program for Sirius on
Friday afternoons. Last March during
the Sirius fourth-quarter earnings
teleconference, CEO Mel Karmazin
appealed to Sirius star Howard Stern
to reconsider his financial deal with
the satcaster, because he likely would-
n’t get another $100 million per year
in the next deal, Karmazin forecast.

Clear Channel Pays

S66M Settlement

Clear Channel officials declined to
comment on their settlement in the
wake of a federal jury finding last
April that the San Antonio company
infringed on patents on an advertise-
ment-management system held by
Grantley Patent Holdings. Reports
suggest that Clear Channel will pay
$66 million to settle the case.

Transactions at a Glance

Shepherd Communications’ KLFH-FM/Ojai, Calif., to Logos Broadcasting for $1.4 million . . .
VSS Catholic Communications’ KVSS-FM/Omaha, Neb., to Bible Broadcasting Network for
$825,000 . . . FMC Broadcasting’s KELR-FM/Chariton, lowa, to Fred Jenkins’ Honey Creek
Broadcasting for $349,000 . . . Colina Alta Ministries’ construction permit for a new FM in
Bradford, R.I., to Connecticut Christian Radio Outreach as a gift.

Deal of the Week

WINX-FM/Cambridge (Salisbury-Ocean City), Md.

PRICE: $2.6 million

TERMS: Asset sale for cash

BUYER: First Media, headed by president Alex Kolobielski. Phone: 410-822-3301. It
owns 25 other stations. This represents its entry into this market.

SELLER: CWA Broadcasting, headed by president Charles Adams IIl. Phone: 916-383-8072

FORMAT: Country

BROKER: Bill Schutz of Schutz & Co.

COMMENT: CWA Broadcasting’s WINX-FM/Cambridge, Md., to First Media Radio for
$2.6 million. First Media began an LMA Jan. 6.

2009 Deals to Date

Dollars to Date:

Dollars This Quarter:
Stations Traded This Year:
Stations Traded This Quarter:

$6,949,000 (Last Year: $23,555,010)
$6,949,000 {Last Year: $23,555,010)
10 (Last Year: 23)
10 (Last Year: 23}

The Deals to Date section headline in the Jan. 9 issue

should have read 2009.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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YOUR LISTENERS
WILL PAY YOU.

Bet that got your attention. It should. Its true. Your listeners
tune in every day for your contests. They enter to win
over-and-over... and over again. But that's all they do. Who
can blame them? Its all they can do. Until now.

Introducing if.net, a ground-breaking online contest platform
for advertisers, radio stations and listeners who want to win
stuff and are willing to RECRUIT their friends on Facebook and
MySpace to help them win. Sometimes hundreds at a time.
When they recruit, YOU WIN. With all that winning going on,
your site starts to be a pretty compelling place for local
advertisers whose contests you can create and sell. Find out
how to convert your contests, listeners and advertisers into
revenue generators for you.

Created by Madison Road Entertainment and distributed by
CBS, if.net is ready to start making money for your station
today.

Contact Henry Mowry at R&R to get started. E-mail him at
hmowry@radioandrecords.com or dial (323) 954-3424.

»if.

THE CONTEST NETWORK|
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INSTANT REPLAY

“You need to hear more
from us about what we're
doing and why we're doing
it, but we also need to hear
from you about how we can
improve what we're doing
and how we're doing it.
We're all part of the solution
and the best ideas, thoughts
and commentary can
come from
anywhere in the
organization.’
—CBS Radio CEO Dan

Mason in a new year’s
letter to employees

Blaupunkt, miRoamer
Bring Internet Radio To
Dashboard

Blaupunkt debuted two Internet-enabled
car stereos desigmed specifically for the dash-
board at the 2009 International Consumer
Electronics Show 1 Las Vegas. Both mod-
cls. the New Jersey 6001 and Hamburg 6001,
will be available in the second half of 2009
and used 1n conjunction with miRoamer,
an online portal to Internet radio stations
worldwide. Developed by Australian com-
pany nuMedia Holdings. the portal lets lis-
teners access AM/FM stations or stream
music from more than 16,000 Internct sta-
tions from 200 companies with the push of
a button. Although various models are i the
pipehine that may have an internal modem,
the first model connects to un external
device that supports 3G/HSDPA/HSPA,
including the iPhone, via Bluctooth tor
Internct connecuvity.

Blaupunkt already fuces competition
from Autoncet Mobile, which describes
wselt as “the first wireless Internet service
provider designed for vour car” The
company provides an in-car router with
patent-pending TRU

allows multiple passengers to simultane-

technology  that

ously connect Wi-Fi-enabled gadgets to
the Internet.—Alexandra Cahill

AT&T To Compete With
Sirius XM

AT&T Cruisecast is about to ofter Sirtus
XM some competition with s satellite-
based in-car TV and
Working with veteran satcaster RaySat

radio  service.
Broadcasting, AT&T's Cruisccast utilizes a
low-profile antenna that overcomes such
line-of-sight obstacles as overpasses, build-
ings, trees or tunnels. Making its debut this
spring, Cruisccast will initially otter 22 ralk
and 20 music channels. The hardware
won't come cheap, with a retail price of
$1.299, plus a monthly $28 fee.

—Milke Boyle

JANUARY 16, 2009

Citing Economy, Katz Media
Reorganizes, Slices Staff

Facing tough economic conditions in the new year, Katz Media Group took two major steps

Jan. 8 to improve the national spot radio business and trim its costs. In addition to laying

off about 122 staffers—about 8% of its work force—Katz announced the creation of a new

group dedicated to leveraging multiplatform radio campaigns for advertisers.

Part of the impetus for the new group, called Katz Marketing Solutions, is the new, domi-

nant size of Katz's radio representation portfolio, following the demise of Interep. At the end

of last year, Katz picked up all major radio groups formerly repped by Interep, including CBS

Radio, Entercom Communications, Lincoln Financial Media and Beasley Broadcast Group.

Led by president Bob McCurdy, Katz Marketing Solutions will “work with national adver-

tisers and agencies during the planning process to create innovative and customized cam-

paigns across all audio channels,” according to the company. The new unit has a similar

mission to one that Katz created last year for the Clear Channel Radio Sales division but

broadens services to all the radio groups now under the Katz rep umbrella.

Katz CEO Stu Olds, to whom McCurdy reports, sees the formation of Katz Marketing

Solutions as critical to lifting an ailing national spot radio market and making radio easier to

buy across online, HD side channels and mobile platforms. “We have a responsibility to

grow the industry at large,” Olds says. “There has been so much fragmentation, some

advertisers haven't been able to harness [all of radio’s platforms], so we needed to consoli-

date. We can bring advertisers 90% of the radio stations in the U.S. and provide cus-

tomized solutions . . . with a one-stop solution.”

Although Katz has cut staff, Katz Marketing Solutions is earmarked for growth and some

newly created positions that have yet to be filled.—Katy Bachman, Mediaweek

Moran Adds PD Duties

Clear Channel active rock KIOZ/San Diego
PD/MD Shauna Moran adds programmung
dutnies at classic rock sister KGB. Moran
replaces Jim Richards, who left in October.*1
am honored to be
named the PID of such

a legendary  stagon.”

Moran says. “I look o
forward to working
with an incredible
staff, both on and oft -
the air. Its going to
Moran

be a fun, challenging,
exhaustng and exhilarating experience to
program two big rock enttes m San

Diego”—Mike Boyle

Entravision Shutters
Suaper Estrella Network

Entravision Radio said farewell to Ladn
CHR/top 40 network Stper Estrella and
Hipped most of 1ts stations to Spanish-lan-
guage AC as “José.” With the addition of
the Super Estrella network statons in
Denver; Sacramento; Las Vegas; Yuma,
Ariz.; Salinas, Calif; Palm Springs, Cahf;
and KTSE/Modesto. Calif.. José is ainng

jockless on 18 stavions. [n a statement the

company said, “In line with the rest of the
media industry, we have been impacted by
the advertising slowdown and are taking
steps to control our costs, including work-
force reductions.”—Jackie Madrigal

Analyst Expects Performance
Royalties Bill To Become Law

The chances of a performance royalties bill that would require broadcasters to pay recording artists for

their work has a better than 50% chance of getting passed by the 111th Congress, a longtime Capitol

Hill watcher says. Analyst George Reed-Dellinger of Washington Analysis, observing in a client note

that Entercom, Cumulus, Radio One and other radio broadcasting stocks regained some value in the

earliest days of the year, says the industry may soon have another monster to contend with.

“After [radio] getting crushed in 2008, we expect adverse legislation will soon be introduced

requiring an estimated $1 billion-$3 billion in performance copyright fees to be paid by the

radio companies to . . . recording labels.” The analyst added, “At a minimum, this legislation

will create headline risk throughout the year, and the odds of enactment are surprisingly high.”

At the same time, musicFIRST wasted no time in the new year pushing its proposed fee-gen-

erating legislation on Capitol Hill. “When | got into the recording business, | heard that radio was

doing you a favor if they played your song. That's not true,” singer Dionne Farris said Jan. 12 to

a collection of legislation staff and reporters gathered in the Longworth House Office Building

for a performance rights briefing. “If they didn’t have music, they'd be talk radio. Publishers and

composers get paid; performers should be paid. It’s only fair. The artist has suffered.”

Senate and House committees are expected to take up the pending legislation for discus-

sion in the coming weeks.—Jeffrey Yorke
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MUSIQ SOULCHILD LEADS
URBAN AC WITH “IFULEAVE”
AND PLACES ADDITIONAL
TITLES AT NOS. 17 AND 32.
HE'S ALSO THE ONLY MALE
ARTIST TO CHART FOUR
SONGS IN ONE WEEK, HAVING

ACZOMPLISHED THE FEAT :
IN JULY 2007.
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FORMAT Pzge Artist/ Title

CHR/TOP 40 | Lady GaGa Featuring Colby O'Donis /
| Just Dance

RHYTHMIC | : ~ T.l. Featuring Rihanna /
’ .| Live Your Life

-  T.l. Featuring Rihanna /
RAP S . Live Your Life

Beyonce /
URBAN Single Ladies (Put A Ring On It)

URBAN AC Musig Soulchild Featuring Mary J. Blige /
Il eave

GOSPEL James Fortune & FIYA /
1 Trust You

Brandon Heath /
CHRISTIAN AC e ity

J Camp/
CHRISTIAN CHR Sl g Be A Day

CHRISTIAN ROCK = The Wedding /

E]

SOFT AC/INSPIRATIONAL Jamie Slocum /

Dependence

Brad Paisley Duet With Keith Urban /
COUNTRY Start A Band

David Cook /
Ac The Time Of My Life

Nickelback /
HOT AC Cotta Be Somebody

SMOOTH JAZZ Euge Groove /

Religify

ALTERNATIVE Kings Of Leon /
Sex On Fire

Shinedown /
ACTIVE ROCK sgg'g; d"cﬁ;‘me

AC/DC/
ROCK Rock N Roll Train

1 The Fray /
TRIPLE A You Faund Me

AMERICANA 7 Lucinda Williams /

Little Honey

REGIONAL MEXICAN Grupo Montez De Durango /

Espero

Luis Fonsi /
LATIN pop No Me Doy Por Vencido

Aventura /
TROPICAL Por Un Segundo

LATIN RHYTHM RKM & Ken-Y /

Te Regalo Amores

LATINROCK/ ALTERNATIVE et

Luz

THE FRAY’S “YOU FOUND
ME” TOPS TRIPLE A FOR A
FOURTH WEEK, RISES 8-6
AT HOT AC AND 24-22 AT
CHR/TOP 40 AND DEBUTS
ON AC AT NO. 28. THE
BAND’S SELF-TITLED
SECOND SET ARRIVES
F=B. 3.
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‘We stopped caring
about the product
while looking to
quick flxes to he\%
save our bacon. We
talked about product
development while
eliminating the
rogram

e spent millions
and filled it

irector.

with junk.” .
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Austin,
Richmond and
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included in
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After The Arbitron Settlements:
Now What?

By Paul Heine
Now

phone-only sampling as part of a raft of efforts to

that Arbicron has agreed to double ccll

boost participation of minorities in its PPM rat-
ings panels m New York and Philadelphia. the
National Assn. of Black Owned Broadcasters and
the Assn. of Hispanic Advertising Agencies want
Arbitron to extend those measures to every PPM
market. Otherwise, “this battle will continue.”
NABODB executive director/general counsel Jim
Winston says.

To settle the suits filed Oct. 9, 2008, by attor-
neys general Andrew Cuonmo of New York and
Anne Milgrim of New Jersey, Arbitron agreed to
increase CPO sampling in stages—from its cur-
rent 7.5% target to 15% by July 1, 2070, in New
York and by Dec. 31,2010, in Philly

providing data on the composition of the CPO

along with

sample cross-tabbed by race, ethnicity and age to
subscribing broadeasters and the attorneys gener-
al. Arbitron earlier said it was working to increase
such soupling to 10% in all PPM panels and now
savs 1t has had internal discussions about hitting
that target by vears end. It is also considering fur-
ther expansion of CPO sampling but stops short
of committing to 15% for all PPM markets.

“Exactly how the specitics of the NUY.and N.J.
agreement will be applied to other markets 1s to
be determimed,” an Arbitron spokesmian wrote in
an e-mail to RER.™
ple metrics in other markets already exceed the
2010 goals for New York.”

[na I]UIllel' of CANCS, SdIm-

That was the case m Riaverside, the first mar-
Arbitron Media Rating
Council (MRC) accreditation for its Radio First
PPM service.

According to the latest government estimates,

ket where has won

18% of Hispanics and [8.5% of African-Americans
live i houscholds that had only wircless phones
during the first halt of 2008, compared with 17.5%
of the general populadon.

Per the setdements, address-based PPM recruie-
ment ettorss—previously contined to the Houston
market—will be used to field at least 10% of sam-
pling efforts by this July and 15% by July 2010 1n
New York and Philly: Arbioon says address-based
sampling will play a role in the future expansion of
CPO homes my all PPM markets.

With respondents remaining in PPM panels for
up to two vears, Arbitron has sccurity concerns
about torking over the location of installed and in-
tab meters by zip code, along with the racial and
cthnic demographic data for cach zip code. on a
monthly basis to subscribing broadeasters in all nar-
kets, as 1t agreed to in the settlements for the New
York and Philly markets. In fact, releasing the data
15 contingent on subscribers not misusing the infor-
mation to identity or contact PPM panelists. ™" We
are working out a level of disclosure that better
meets the requests of our customers without com-
promising the security of our panel.” Arbitron says.

In addition to cutting checks to the attorneys

general and minority broadeasters, and funding an

Winston

.'

ad campaign to promote minority radio. Cuonmo

hay imposed an Oct. 15 deadline to get the New
York PPM service aceredited: Milgrim stipulat-
ed Dec.

launch a non-response bias study in New York.

31 for cither market. Arbitron will also

Sonie observers have suggested government

mvolvement in the PPM emasculates the role of

the MRC,

in the carly "60s to improve the qualiry of audi-

established at the behest of Congress

ence measurcment. But MR C executive direc-
tor/CEQO George Ivie sn't one of them. “We
believe the attorneys general have reinforced the
MRC

making it a part of their settlement requirements

importance of achieving acereditation by
and by setting requirements to retain aceredita-

tion thereafter.” Ivie says. "We obviously respect
that there’s a public meerest in the conducet of rat-
mgs services. We strive to cooperate with that

government imterest however it is expressed.”

‘Exactly how
the specifics
of the N.Y.
and N.J.
reement
will be applied
to other
markets is
to be
determined.’

—Arbitron spokesman

Despite Uproar, The PPM Registers Gains
At Urban And Hispanic

By Mike Boyle

Have you noticed? Many of the urban and
Hispanic stations that have been critical of
Arbitron’s PPM methodology are actually
making gains. For instance, in New York,
Spanish Broadcasting System tropical
WSKQ trended 4.4-4.6-4.8 from October to
December in persons 6+ and is tied for third
in the market with CBS Radio news WINS.
Inner City urban AC WBLS went 3.5-3.3-3.8
during the same period (ranked No. 7).

New York and New Jersey
over accusations of faulty
PPM methodology, which
urban and Hispanic broad-
casters and several of their
organizations insisted was
hurting them in the ratings,
one has to wonder if it is the
improvements that Arbitron

with the attorneys general in

t'.._"‘“ =
‘ y m
9

F

right now we're all just feel-
ing our way forward.”

Inner City president/COO
Charles Warfield says he
has noticed an improvement
in minority representation in
the New York panel since
the lawsuits were filed
against Arbitron.

For Arbitron’s part, senior

torlgeneral counsel Jim Winston says. “There
has been some change, but we have also seen
some places where stations are up one month
and down another, so | can’t say we've seen
what we would consider significant improve-
ment. We're hopeful that the requirements that
the attorneys general have imposed on Arbitron
will allow for significant improvement.”

Emmis Radio president Rick Cummings
says he is certain that Arbitron is learning

Meanwhile, in Los Angeles, Univision
Spanish oldies KRCD/KRCV trended 3.4-
3.4-4.0 and Emmis rhythmic KPWR has
risen 2.9-31-3.5. And with the exception of
Detroit, where only one urban station
improved its ratings share in December—
International Mason urban AC WGPR—all 14
PPM markets had multiple urban and
Hispanic stations trend up in December.

Now that Arbitron has settled civil actions

made to its sample or sta-
tions’ programming adjustments that are
helping them post PPM ratings gains.
WBLS OM Skip Dillard believes it's a
combination of the two. “But | also think
it's too early to tell because so much has
had to change from the way we had been
programming under the diary system,” he
says. “Obviously, Arbitron has had to make
tons of adjustments to their system. So

10  24/7 NEWS ONLINE @ www.RadioandRecords.com

VP of press and investor rela-
tions Thom Mocarsky says, “We've been able to
deliver a sample of consistent quality in the con-
text of our continuous improvement program.”

However, one of Arbitron’s most vocal
critics on the PPM, the National Assn. of
Black Owned Broadcasters, still isn’t buying
what Arbitron’s selling.

“The results we're seeing everywhere are
inconsistent at best,” NABOB executive direc-

www.americanradiohistorv.com

how to recruit and sustain the panels in
PPM markets more effectively now than a
year ago, especially in the areas of panelist
compliance and “hard-to-recruit” portions
of the panels. However, he adds, “I'm not
certain what role the critics have played in
all of this. But Arbitron certainly seems
more focused on accreditation and has
demonstrated clear progress in many areas.
And they are certainly more responsive.”
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RADIO THROUGH

THE CRYSTAL BALL

An annual look at radio leaders” expectations for the year, what they
would like to see happen—and what they hope doesn't By Jeftrey Yorke

As George Beasley tells it, projecting the future of the radio business in this finan-

cial climate “is like trying to pick the winning numbers in the Florida lottery.”

m After rearly 50) years as owner of the Naples, Fla.-based Beasley Broadcast

Group, which he launched in 1961, he has weathered several recessions. But

he laments, “This one is different, perhaps the deepest and most severe our

country will endure.” ® Even so, as a man who has pretty much seen it all,

Beasley—whaose company includes 27 FM and 17 AM stations—is optimistic

that broadcasters will recover. “Radio’s long-term strengths as a source of

free entertainment and information, its local-oriented focus and its role as

an excellent medium for cost-effectively reaching consumers will become

more i-portant than ever to businesses and listeners,” he believes, predict-

ing that aperators will become “more efficient, innovative and aggressive.”

There’s o sugar-coating the fact that radio is
facing a slew of obstacles that it has never before
liad to clear. And while there are eudless tough-
luck stories, many in the business are approach-
ing the new climate with a realistic stance—and
yet they haven't lost faith in broadcasting. In fact,
there are seme in the industry, particularly small-
market operators, that are discovering new
opportunities and improving revenue. With any
luck, and a lot of torward thinking, that trend

could spread in the coming year.

JANUARY 16, 2009

This is Radio & Records’ annual forecast,
where we query the pillars and players of the
industry about their expectations for 2009, what
they would like to see happen—and what they
hope doesn't.

Inspired by the remarkable economic down-
turn, this year we added a series of new questions
to the survey, aimed at group operators and GMs:
What will it take to turn radio’s declining revenue
around, and when do you predict it will happen?
How do you see your company making the most
out of this recessionary economy? And how are
you motivating employees?

What's Old Is New Again

Since 1920, when a ragtag team of new radio
enthusiasts broadcast the James M. Cox-Warren G.
Harding election results from a makeshift studio
inside a Pittsburgh barn on KIDKA, the industry
has weathered one economic stornt and social cri-
sis after another with a combination of brawn and
creativity. The answers from our panel show that
the industry is prepared to take on a ditficult year
with gusto. And one thing is certain: There’s no
shortage of passion among these industry figures.

Ed Levine, the fireball CEO of upstate New
York’s “The
beginning of 2009 will look like the end of

Galaxy Communications,  says,
2008~—in a word, ugly.” However, like many, he

hopes that the first step toward better days for

both the broader economy and radio will begin
with the inauguration of a new president Jan. 20,

The return of consumer confidence will be
determined by the speed at which some of the new
administration’s changes are felt on Main Street.

Levine suggests, “Its hard to overstate the
importance of consumer sentiment and its cur-
rent negative nmpact on the economy and the
radio business.” He adds that if there is a perva-
sive feeling that the financial downturn of 2008
is in the rear-view mirror and we are now in a
new year and a new cra, things may improve
more quickly. “If we continue to wallow in the
negativity, without giving all the new initiatives
a chance to work, it will make the turnaround
even more ditheule”

Emmis founder/chairman/CEQ Jeff Smulyan
1s also concerned about the potendal for the
American economy to tumble “from a recession
to 4 full-blown depression. The impact that would
have on all of us, and our children, will be dev-
astating for years to come.”

He also points toward the new president and
Congress, “which 1 hope will bring a renewed
vitality in our country that will spur economic
growth. With growth, the radio industry will come
out of its slump as more people rec-
ognize the value of our audience and
our cfficient delivery mechanism.”

Beasley believes the vitality of the
U.S. automotive industry is going to
be a key component. *On a macro
level, we need to see the auto indus-
try regain its health, as it is a vital part
of the revenue mix for all broadcast-
ers,” he says, including housing and
consumer retail on that list.

Beasley is also concerned about
rising unemployment, which grew to
7.2% in December—a 16-year high,
according to the Department of
Labor. He says that more job creation
would translate into more money
being pumped into the economy and
radio.“We're cautious of an environ-
ment where unemployment contin-
ues to grow, deflation continues and
credit remains constrained.”

Continued on page 12

‘With
economic
growth, the
radio industry
will come
out of its
slump as
more people
recognize
the value of
our audience
and our
efficient
delivery
mechanism.’

—Jeff Smulyan
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‘We stopped
truly caring
about the
product

while
looking to
quick fixes

like ‘Less Is
More,’
radio and
even PPM to
help save
our bacon ...
We talked
about
roduct
velo ment’
to Wal
Street while
eliminating
the program
director job.’
—Ed Levine

Continued from page 11

Economies Of Scale

Looking more specitically at what the radio
industry might do to propel itself forward, Levine
states that broadcasters must better recognize the

social, ecconomic and technological evolution of

the medium, including harnessing the power of

the Internet and HD radio. He insists the indus-
try “needs to sell advertisers on radio as a multi-
media and digital plattorm, and cducate listeners
on digital features like iTune tagging and real-
timie traffic. These tie to our “local” advantage as
well as consumers’ desire for everything digital.”
The pereeptions that radio is outdated and ou-
bled are its biggest problems, Levine adds, saying
the industry did it to iwselt, thanks to the last 10
vears of consolidation, which he describes as “an
out-and-out disaster for all but the few who sold
to Wall Street and cashed out.We stopped truly car-
ing about the product while looking to quick fixes
like ‘Less Is More] HD radio and even PPM to
help save our bacon .. . We talked about ‘product
development’ to Wall Street while eliminating the
program director job. We agreed to exorbitant
PPM-based licensing fees from a ratings vendor
that torced us to fire airstaff across the country. We
spent millions on HIY and filled ic with junk.”
But there 15 hope on the horizon. Levine
believes that as more stations return to the hands

of privately held com-

panies—which  will
buy them at rational
prices industry

will slowly get back to
its roots. “'It took well
over a decade for radio
to get into the shape 1t
in. It may be another
long period to get
back to preconsolida-
ton growth,” Levine
theorizes. He says his
small, private company
has  been  steadily
“lnvesting in ourselves
and the area for years.
While the big boys
pulled back, we control
or own most of the sig-
nificant  events I
town, which has been a
terrific edge for us in

5 "y
this CONoMy.

Bright Spots

Another private owner, Bob Hughes, who owns

San Diego independent rocker KPRI with

Jonathan Schwartz, antcipates an overall gloomy

picture, but with some very pronounced bright
spots: “Look for brightness anywhere creativity
Radio’

economic turnaround will come once operators

comes face to face with a market need.”

“reject the cost-per-poing, sell-it-by-the-pound
mentaliey,” Hughes says. “Clients don’t want eth-
cient buys. They want people in stores. This is the

ultimate measure of accountability.”

12 24/7 NEWS ONLINE @ www.RadioandRecords.com

Further, he says that
radio is not about mass
audience delivery, but
more like the magazine
industry. “Nobody
buys magazines oft a
25-54. It a

qualitative  buy based

ranker

upon efficiently reach-

ing a specific target
audience. PPM 15 a

step backward in this
area. Arbitron 1s dead
wrong to encourage us
to promote radio as a
‘cume medium.’

He also points to

Stilwell

the hotbed issue of

posting, the  process

that reconciles advertising time buys with actu-
al audience delivery: If the schedule doesn't pro-
duce gross ratings points as ordered, stations
compensate the buyer for the difference.**What
happens it an adverdser runs a schedule, 1t posts
perfectly—but still doesn’t get results? That
advertiser is lost forever.”

Hughes, who rose in the Washington market
trom a news anchor to news director, 1), GM
then president of U.S. Radio betore buying sta-
tions, remains motivated by radio and looks for
that in his staft. “If you are a radio person, this is
the golden age,” he says. At no time in our his-
tory has there been a better opportunity to
demonstrate radio’s main advantages: ethicient,

effective, responsive.”

Portable Connectivity

RAB president Jeff Haley is looking for radio sig-
nals to spread to more portable devices in the
coming year. “We're going to see a proliferation
of radio integration on mobile and Internet
devices,” he savs. He poiuts to CBS Radio’s part-
nerships with Internet leaders AOL and Yahoo,
and new applicatons like  Clear Channels
iHeartRadio for the iPhone, along with broad-
casters in smaller markets advancing their online
presence to help tocal businesses. “So collective-
ly, we are moving in the same direction.”

Haley hopes to see radio elevated in the adver-
tising community, where he believes its “core
attributes of reach, relevance and receptivity are as
strong as ever. Yet there is a disproportionate
amount of spending on other media versus radio,
in large part because of misconceptions. With
advancements into online and mobile distribution
enhancing  delivery options and  interactiviey,
radio is at the forefront of consumer engagement.”

Haley anticipates the industry will continue to
discuss digital opportunities, experiential marketing
and branded on-air entertainment clements with
adverdsers. " We need to convey our message with
one voice and employ accountability and measure-
ment in our business practices that convey conti-

" While
recession has torced belt dghtening, he says it’s

dence in our medium! he agrees that the

important for broadcasters to “continue respond-

ing to histener demand for new, innovative tormats.”

www.americanradiohistorv.com

Unique Value

Like his RAB counter-
part. NAB president/
CEOQO David Relr rec-
ognizes that radio faces
many  challenges 1in
2000, Its

says, hinges on seizing

tuture, he

digital  opportunitics,
whether HD nadio,
FM-capable cell

phones, Internet radio
or some yet-invented
technology.

Rehr is hopetul that
the new adnunistration
will recognize the value
of tree and local broad-
casting, especially dur-
ing tough economic times, and will appreciate the
liteline role that radio plays in providing conumuni-
ties with local news, emergency informanon and
public service programming.

Like Haley and Rehr, Emmis’ Smulyan hopes
Radio 2020 and

‘will start to bear truit and

that industry initiatives, including
Radio Heard Here,
change the perception of our industry. Despite
reports to the contrary, consumption of radio has
lield up well, and T expect that wend to continue.”

Smlyan has been instrumental in influencing
cell companies to adopt device applications to carry
radio broadcasts, so it is no surprise that he’d like
to have an agreement with the wireless industry to
put radio tuners in cell phones by the end ot 2009.

Radio, Artists Prepare For Battle

Rachel Stilwell, a communications attorney with
Berger Kahn in Marina Del Rey, Calif,
longtime Washington watcher, points to issues that

and a
will heat up the year for broadcasting. She expects
an increasingly contentious battle among radio,
recording artists, labels and lawmakers regarding
the performance royaldes issue, which would
impose a new fee on terrestrial broadcasters.
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David Oxenford is on the same page regarding
the issue. The commumications attorney and part-
Davis Wright

Tremaine believes it could be the vears biguest
2 bale

ner in Washington law  firm
challenge. “More than any other regulatory issue,
this one would have a direct and immediate impact
on a station’s bottom line—it radio broadcasters
were forced to pay record companues tor the use of
music on the air, in addition to the current royal-
tes paid to ASCAP. BMI and SESAC.” Oxenford
has been monitoring progress made in the past year
by the performance fee lobbv and warns. “The
recording industry 1s gearing up to push this legis-
lation again in 2009.s0 radio broadcasters will need
to be alert for the coming battle”

He also warns that broadcasters need a solid
understanding of regulatory and financial obsta-
cles that tace them. "The broadcast performance
royalty ana I[nternet streaming rovalties are but
part of a larger scheme of regulations that make
it very dithicult tor small radio operators to be real
players in the digital media space. Broadcasters
need to recognize where their future revenues
will come from and work to make sure that all

Oxentord worries that new regulations and
troubled ecenonuc times could hurt broadcasters.
“I'd hate to see the FCC become oo overly reg-
ulatory. especially in the current evonomic climate.
If pending procecdings on issues like tocalisin,
enhanced disclosure of public-interest program-
ming and cmbedded adverusing were to be adopt-
ed this vear, weld see a world of economic hurt,
especially among small broadcasters who can least
afford additonal expenses m this multimedia
world” A change in administration always poses
such a risk, he says, “but we would hope that the
business climate and competitive realitics of
today’s media marketplace would mmoderate the

regulatory zeal of any new admunstrauon.”

Leading The Charge

Jenniter Bendall, executive direcrar of musicFIRST
(Fairness in Radio Starting Today), is among those
mn Washington leading the charge for Congress to
pass performance royalty legislinon. She predicts
that “bulls will be remtroduced 12 both the House
and the Senate this year o close the loophole in

radio tor America’ artists and musicians.”

But not every station or format faces huge
invoices. She nsists that small broadcasters and
public and religious radio stations will pay a nom-
mal tee to clear performance rights tor music
played.“Larger stations and the big corporate radio
groups will pay a rate set cither through negotia-
tions or bv the Copyright Royvalty Tribunal These
proceedings will take into account the promo-
tional value of radio when sctting the rate”

On another front, Future of Music Coalition
executive director Ann Chaitovitz believes the
credit crunch will make it hard for new business
models and innovations to get off the ground, but
“the distincuveness of certain forms of tradition-
al media may become more valuable. In the case
of radio, its capacity to serve local communities
Is unique——it’s an important part of radio’s histo-
ry and something no other medium can do.”

She wants commercial terrestrial radio to pav
more heed to localisin, which s kev to 1ts con-
tinued viability. “With increased compeution
other media, it seems increased community focus
is one way tor commercial broadcasters to retain

broadcast
performance
royalty and
Internet
streaming
royalties are
but part of a
larger scheme
of regulations
that make it
very difficult
for small radio
operators to
be real
flayers in

he digital
media space.’

—David Oxenford

can play 1n that cnvironment.”

Financial Forecast

copyright law and establish a pertormance right on

Analvsts and brokers read the tea leaves for 2009

Mark Fratrik, VP, BIA Financial
Network

Expects to happen: Things will get worse before they get
better. Local station radio revenue will decrease by 10%
this year. The decrease in the smaller markets will be
somewhat smaller than in the largest markets.

Would like to see happen: Broadcasters that weather
the storm, don't panic and get back to working with
clients to develop advertising plans that lead to results.
Broadcasters that continue to develop their Internet sites,
not only radio sites, but sites that provide other local
information. Advertisers that think longer term and main-
tain their advertising/promotion/capital
expenditures, even though that is difficult in
these tough times.

Doesn’t want to happen: Panic. Lowering
spot prices just to get some business in the
door. Radio is still an effective local advertis-
ing medium. While broadcasters may need to
be flexible in pricing for their cash-strapped
advertisers, they must not give away the
store. Otherwise it will be hard to raise those
prices once the economy recovers.

Marci Ryvicker, VP of equity research,
Wachovia Capital Markets
Expects to happen: Another very difficult year with
radio revenue percentages down by high-single digits
for the year, aithough this may be too optimistic.
Would like to see happen: A bottom in all the car-
nage—particularly in the stock and housing markets. A
return in consumer confidence and spending, plentiful
credit and thriving media businesses. Better corporate
governance in all of media, but particularly in radio.
Groups working together to figure out ways to generate

JANUARY 16, 2009

incremental revenue.

Doesn’t want to happen: Radio groups
continuing to air their dirty laundry. Stop
fighting Arbitron in the public eye—it makes
yodr customers doubt your measurement
system that much more. Public groups get-
ting delisted, but that is unfortunately a
likely occurrence. Broadkast analysts laid
ofl. Hearing about how radio is suffering
frcm a “perception” problem. No one is
na've enough to believe that statement and
yo. just lose credibilits every time you say it

Jim Boyle, veteran

Wall Street media and
entertainment analyst
Expects 8o happen: Radio advertising to be
down 8%-10%.

Would like to see happen: Further
rationalzation of the giant pletforms and
de-levering of the largest groups.

Assertive exploration of nonadvertising revenue streams
and distinctive forma:s. Crisis is often the time to try
gutsy, different ideas

Doesn‘t want to haspen: More of the same old
aparoach. Although cost-cutting is unavoidable in very
tomgh times, more prudent and surgical cuts might make
more sense than ongoing, widespread head-caunt reduc-
tions and slashing sala-ies and commissions. Promotion and
pregramming cuts have already been done mutiple times.

Glenn Serafin, president, Serafin
Bros. Broadcast Brokerage & Finance
Expects to happen: Nore ad market constriction and

and even attract listeners.” RsR

radio station operators trimming expenses.
Significant, open resistance from owners
and operators to costs incurred from certain
suppliers and vendcrs.
Would like to see happen: Radio to
hunker down for 2009 and simply have a
plan on how to get to 2010. There won't
be any magic bullet in the near term. While
there is some great national programming,
Serafin it would be counterproductive to cut
deeply into focal programming. And for
radio to promote itself more.
Doesn’t want to happen: Radio companies collapsing
under their debt.

Gregory Guy, managing partner,
Patrick Communications
Expects to happen: The recession to continue through
the end of the second quarter. By then the uncertainty of
the lending environment and the radio business hopefully
will dissipate, providing new
benchmarks in terms of multiples
and values, and allow for signifi-
cantly more transactions in 2009.

Would like to see happen: A
quarter or two of economic stabil-
ity to bring lenders and buyers
back to the table.

Doesn’t want to happen: A
prolonged recession. The lack of

available credit, even at decreased

Guy ‘ ‘

tion values and trading. This makes groups unable to

levels, continues to strangle sta-

shed stations, even at reduced values, in order to improve
their balance sheets.
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Tagging, real-time traffic are latest innovations to move

the HD radio needle

Nobody Said It

Would Be Easy

Chuck Taylor

CTaylor@RadioandRecords.com

he sexiest showcase for the latest technology revelations is the annu-

al Consumer Electronics Show (CES) in Las Vegas. The 41st gath-
ering, held Jan. 8-11, comprised 2,700 exhibitors showcasing their
bling across 1.7 million square feet of convention space. ® While
HD radio might have a tough time competing for headlines
against the debut of Panasonic’s 150-inch plasma TV or a million

more gizmos for mobile phones, you have to credit the 4-year-old HD Digital
Radio Alliance for giving it the old college try.

HD radio was touted at some 30 booths at
CES.

advancements in iTunes tagging, real-time traftic

showcasing 50 products, including
and other applications that are attempting to
bring some romance to what many perceive as
vour grandma’s AM/FM radio

Among the products introduced at the show
were new HD radio models from Alpine, Dual
and Sony, all featuring iTunes tagging—which
allows listeners to buy songs they hear on
iTunes—compatible HID stations and download
them to their computers or ilods.

iBiquity Digital, meanwhile, which developed
standards for HD) radio and licenses products, spon-
sored its own booth, touting any number of prod-
ucts. And how’s this for bringing sexy back? Included
were parked vehicles from Volvo and Hyundai,
showcasing HD) radio automotive advancements,
which are currently available across 11 manufactur-
er lines. The company touted,"“Come, take a seat, and
watch HD radio technology drive toward success.”

Unfortunately, so far, as the radio industry knows,
it hasn’t been an easy ride. And 2009 will be a tough
slog. In fact, the consumer electronics industry as a
whole isn’t facing a particularly rosy year ahead. The
Consumer Electronics Assn. predicted last July that
US. sales for the industry would grow 7.4% in
2008. At years end, it downgraded the figure to
5.4%. And now it’s predicting for 2009 that con-
sumer electronics sales will dip 0.6%.

The HID Digital Radio Alliance took advan-
tage of the 2008 holiday season by amping up
marketing cfforts for the units with a newspaper
insert in USA Today and a $57 million advertis-

ing blitz in the naton’s top 100
markets on 700 radio stations. An
online ad campaign had garnered
3.2 nullion impressions on the
gitt-giving page on HDRadio.com
at the beginning of December,

With the new year, the alliance is set to
kick oft a first-quarter campaign. Included 1s an
emphasis on tagging, the novel formats among HID%
roster of additional stations, the fact that it remains
free radio—and most important, lower price points.

HID radio reached a critical crossroads at midyear
2008, when a number of radios retailed below $106
for the tirst time, with some as low as $79. Consider
that digical radios were first marketed at $499.

Traffic Data Via HD

There was other good news for HP radio at the
end of the year: Volvo announced that it will
include HD receivers as standard equipment in
nine 2009 models. That signals the largest pene-
tration of the technology into the automobile
industry to date. At this point, most major car
makers offer HI) as a dealer add-on.

In mid-November, manufacturer Broadcast
Electronics hosted an HD Town Hall Webinar,
which covered some critical initiatives to move
HD radio forward. Among the most promising

came from Emmis Communications VP of inte-

grated teclnologies Paul Brenner—who also
serves as president of the Broadcaster Traftic
Consortium, a partnership of eight radio compa-

nies formed to build a first-of-its-kind nationwide
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‘The high
bandwidth
capacit
rgvide);:l via
D radio
technology
will enable
consumers
It1q cl)_|btain|.t
igh-quality,
up-to-date
information,
when and
where they
need it
most.’

—Paul Brenner

The Denon S-52 is among
the new tabletop HD radios
showcased at the 2009
CES. It also features Wi-Fi,
a CD player and built-in
iPod dock.

WWW americanradiohistorv com

network to distribute trattic data exclusively via
HD radio. BTC is working with NAVTEQ, a
global provider of digital maps and traffic tor vehi-
cle navigation to broadcast real-time trathic and
other location-based information to portable nav-
igation devices and automobile mn-dash systems.

According to Brenner, “The high bandwidth
capacity provided via HI) radio technology will
enable consumers to obtain high-quality, up-to-
date information, including trattic flow and
points of interest when and where they need it
most.” Other potential applications he points to
include worldwide weather, fuel prices, events,
movie thmes, concerts, sporting cvents, testivals
and other “point-of-interest” data.

The tounding members of BTC are Emunis,
Beasley Broadcast Group, Bonneville
International, Cox Radio, Entercom, Greater
Media, NPR and Radio One.

“Qur purpose is to further accelerate consuner
HD receiver penetration and create new revenue,”
Brenner says. "By leveraging our strengths—low-
cost distribution, localized content and digital capac-
itv—we are re-establishing this industry as an inno-
vative means of engaging consumers.”

As 1mportant, Brenner notes the  inmitiative’s
potential to monetize H-—long a nagging issue
for broadcasters looking for a return on their invest-
ment in multicasting (conversion costs, per station,

are estimated at $77,000)—"by providing aone-

stop shop for a low-cost nationwide data diseri-
bution channel. BTC allows broadcasters to
expand beyond traditional audio programming
as their sole use of the HD radio spectrum
and meet consumer demand for
interactive, user-specitic data appli-
cations.” In other words, instead of
littering side channels with the
commercial  inventory  that  has
made FM an irritant for some con-
suniers, broadcast groups cash in by
aligning with data providers.
Clear
Channel, conspicuously absent from the BTC,
announced  last that its Total Trafhc
Network, with traffic info provider INRIX, had

Meanwhile, on its  own,

month

launched real-time traflic services over HID radio
channels in 50 markets, with Dual Electronics
offering an accompanying personal navigation
device that provides the service.

Back at the BE Town Hall Webinar, alliance
president Piane Warren remained optimistic for
the technology’s potential. “When the HD
alliance started in 2006, there were no automak-
ers onboard and there was one radio available.
Broadcasters made the smart move to get the
process going, even before it was available to con-
sumers. That really paid oft.

“Fast forward past those first two years to today.
Consumers are aware that there’s something called
HIY radio at a level of about 77%. Now we have to
take them to a point where they understand the ben-
efits—more free stations and 1Tunes tagging, where
they develop intent to purchase,” she says. *“With
these economic times, we need even more interac-
tion—an intimate conversation—with the con-
sumer. There are so many new ways that this tech-
nology stands to deliver the ultinnate payoft” R
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‘By using
the free
marketing
you have at
our
ngertups,
you become
a brand in
your market.’
—Stan Main

How morning show talent can market themselves without

spending a bunch of cash

Morning Show
MarketingOn A
Shoestring

Stan Main

stan@randylane.net

here are many listeners who use your station but don't tune in to the
morning show. Many have the wrong idea about the program from

a past listening experience, have found a new show or just don’t have
cnough reasons to try yours. B Use the power of your station to reach
these potential morning show listeners. In most cases, the nudday and
afternoon drive dayparts represent an untapped gold mine of cume

and P1s for the morning show

Hire an ad ageney. senior marketing class or
work with your production director to write and
produce a campaign of ads for your show. Promaos
and imaging do not have to be tme-sensitive.
Great audio from last month is better than mar-
ginal audio from yesterday.

Write ads for your show that target the audi-
ence that listens vour station but not your show.
Use drops that listeners who don’t know the
show’s characters will find entertaining.

Differentiate with unigque audio in your imaging
by using show characters instead of generic movie
drops or comedy that any competing show can use.

o live promos from your cell phone to other
dayparts and promote the headliner coming up on
your next show. Have a joke or story to share to
make it sound like more than just an ad and grow

morning show cume from that daypart.

and you have the tools to reach them for free.

Web Marketing Tips

Use vour loyal Listener database to market the show
with audio ¢lips or links to “Best Segment of the
Week™ or the “Biggest Interview This Week™ that
your producer sends to the marketing department
regularly, Make small podeasts of the best segments
of cach day’s show that listeners can forward and
guerrilla-market your show on the cheap.

Produce backstage-type YouTube features that
can be virally marketed. E-mails that don't look
like spam are most effectve. Text and audio links
are better than fancy, overproduced HTML.

If you pretape interviews or teatures, use a
strong portion of the interview in an e-mailed
audio link that promotes the upcoming inter-
view/feature. Include the time of the feature,
and sign the e-mail with a real person’s name,

c-mail address and the request line number to

AIR TALENT

contact you.
Set up pages on Facebook, MySpace and
LinkedIn. Use an itern who knows how to use

these networking sites to monitor them regularly.

Public Relations Tips

Make your sales department your biggest tan.
Salespeople are in daily contact with movers and
shakers in your community. Salespeople can be
great free PR agents, It relations with your sales
departiment are strained, work to make them bet-
ter. Buvers buy from people they like and sales-
people sell davparts they are fans of.

Make appearances in the market. Just like politi-
clans get more votes walking door to door, you can
gain a wider audience through time by meeting
potential listeners.

Have an act for personal appearances. Ity one
thing to host the parade, its another to do 1t
with prepared material that connects with the
people who are watching. Are you some 1]
“The
Beat Morning Show™ who made the parade for

from a local station or an entertainer from

parents and their kids? Practice your act at a
local comedy club,

Get a TV feature ("Whats Happening This
Weekend™ or new CD reviews) with your local
TV aftiliate. Your pay may be in thousands of mar-
keting dollars for your show.

Do a morning show “Small Town Tour™ series
ot location broadeasts in your next major ratings
period. Take celebrities to litte towns in the metro
that never see big radio stars. Rescarch cach town
to find a location that says “genuine small town.”
Use local entertaining guests (like the mayor) and
get hsteners talking about the day your morning
show came to town.

Your marketing goal is to build a brand of
familiar characters. By using the free marketing
vou have at your fingertips, vou become a brand
in your market. Competing stations can tip music
fornuats casily overnight, but ity much harder for
a competitor to brand new personalities.

The more time you invest in making your on-
air ads strong, the better they will get and perfect
your public, out-of-the-studio act and reach out to
your town leaders. As your profile in the commu-
nity and your ratings grow, your show will become

harder to unseat.

Stan Main is VP of research and developinent ar the
Randy Lane Co.
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Y&R's John Gerzema explains “The Brand Bubble’

| Hate To Burst
Your Bubble...

Mike Stern

MStern@RadioandRecords.com

top for a second and think about how many brands of tooth-
paste you can name. Then consider the number of variations each
brand offers. Collectively, they present a myriad of flavors, com-
bined with a variety of agents for whitening, cavity fighting,

breath freshening and more. This is only one example of the enormous increase
in the number of products available to consumers.

This landslide of choices has left consumers
struggling to keep up. In his book “The Brand
Bubble,”
advertising agency Young & Rubicam, reports a

John Gerzema, chief insights otficer for

50% decline in consumer trust for brands and a
24% decline in perceived brand ualiey. Faced
with so many choices, “consumers are selt=select-
mg smaller lists of brands to be truly passionate
about.” Gerzema says. “The rest are taking on a
transactional relationship.”

He noticed this change while reviewing re-
search conducted as part of Young & Rubicam’s

Brand Asset Valuator, an ongoing study of con-

sumer perceptions about brands. “We uncovered
measurements declining across the board with
consumers—things like trust, loyalty, awareness
and how much consumers thought brands were
ditterent trom one another,” he says.

Just like toothpaste, consumers are experienc-
ing an explosion in choices for entertainment and
information. While we know listeners tune to
news and tlk stations during dmes of crisis,
which is essentially a transactional reladionship, the
challenge for stations is to push bevond that to
hold one of the coveted slots on a consumer’s

shortlist of brands they are passionate about.

‘We need to
start thinking
about the
consumer as
a shareholder.
We put a
great deal of
me and
effort into
showing the
rosiest
horizons to
shareholders.
We don’t do
the same
thing with
consumers.’

—John Gerzema

Gerzema

Take Measure Of Your Brand

Discussing what it wakes to evoke passion from
consumers, Gerzema starts by explaining  that
advertising alone cannot accomplish the  task.
“Seventy-rwo percent of people trust what each
other thinks about brands compared to just 15%
who trust advertsing.”

He explains that successtul brands today have
what he calls energy, defined as a measure of
momentum and creativity. “Consumers  are
actively looking for brands that are constantly
creative and creating expectations of future
performance.” Gerzema says.

Examples of brands highly rated for their ener-
gy include Nike, Apple and Google. In the music
sector, Gerzema points to Radiohead, which
appeared in his research as high-energy atter the
band, in late 2007, shocked the music industry by
offering downloads of its “In Rainbows™ album
at whatever price the consumer wanted to pay.

One good idea, however, does not ensure con-
tinued consumer loyalty.*Consumers are moving
quickly and they are punishing brands that don't
stay different,” Gerzema says.

Brand energy can also come from having an
impact on culture."Oprah [Winfrey] was able to

Continued on page 18
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Continued from page 16

connect across such a wide array of demographics and
topicalities because she was clearly aligned with many
things that were important in our culture, such as corpo-
rate charity, politics and pop culture,” Gerzema says.
Rush Limbaugh would likely be considered one of
radio’s high-energy brands. His ability to generate nation-
al interest by auctioning oft Sen. Harry Reid’s (1D-Nev.)
letter to Clear Channel CEQ Mark Mays or leading
Operation Chaos—his plan to ratchet up Democratic
infighting during the elecdon—1help him maintain his
position as a brand listeners are passionate about.
Gerzema also says extending into areas related to your
brand can add energy, citing Mark Wahlberg as an example:
“Actor/writer/director/producers tend to become  high-
energy brands.” But he could just as easily be talking about
Scan Hannity, Glenn Beck or Lou Dobbs, who work in radio
and TV, as well as write books, pertorm live, blog and more.
While AM/FM may not be as sexy as the new iPhone,
stations themselves can also be high-energy brands. *“You
can have high-energy brands in low-energy categories,”
Gerzema says, pointing to Virgin Atlantic Airlines, Subway
and Geico as brands that have redefined the customer
experience in otherwise mundane product categories.
The key. he explains, is focusing on the building blocks
of brand energy. Differentiation is the essence of a brand,
the thing that makes it special and unique. One way for
radio to ditferentiate itselt from other media is localism.
“What can you do to amplity your content on a local
level? Find ways to celebrate the local-ness of your con-

Brands You Should Know

You might not be familiar with all of these brands,
but John Gerzema, Young and Rubicam chief insights
officer and co-author of the book “The Brand

Bubble,” lists them as having “high energy.”

Muiji
Pinkberry

Uniglo
Vitamin Water

Zappos
Zillow

tent and take advantage of fragmentation by
highlighting things of local importance.”

Suggesting  that brand equity decay is
occurring faster than ever, Gerzema empha-
sizes that differentiation is a constant struggle.
Brands not only need a creative core, “they
must continuously innovate around it as well.”

Vision is essentially the public percepton of
the company behind the brand. " Consumers can see around
traditional advertising.” Gerzema says. “They want to know
if the company has an interesting culture and strong leader-
ship”” For stations, this means a management team that s
accessible to listeners and as transparent as possible in their
decision-making process.

Invention, the most tangible dimension of energy, en-
compasses new product innovations and the resulting cus-
tomer experience. Gerzema explains it as asking,*‘Does the
brand walk its talk?” Big-voiced production pieces saying
“your news leader” or “the most stimulating talk” aren’t
as effective as they once were. A positioning slogan needs
to be honest, and the station needs to live up to it.

and most

Possibly the most important part of brand energy
applicable to stations—is what Gerzema calls dynamism, " the
interesting ways in which a brand may conmmunicate.” 1es in

this area that it seems radio can truly excel in the future.

Consumers Are Investors
Dynamism is important because consumer behavior has
become similar to that of investors, Gerzema explains, and
should be treated as such.*We need to start thinking about
the consumer as a sharcholder,” he says." We put a great deal
of time and cttort into showing the rosiest horizons to
sharcholders. We don't do the samie thing with consumers.”

Apple’s annual Macworld Conference and  Expo,
where the company rolls out its new product updates to
an audience of rabid fans, is a prime example of treating
the consumer like a shareholder.**Brands that aren’t show-
ing their horizons to consumers become commoditized
much more quickly”

Communicating with shareholders/consumers/listeners
is casier but yet more complicated than ever. “The basic

format of talk radio has always been participatory.”

Gerzema says.“The challenge 1s to take that
dynamic and apply it to other channels.”
For example, the resuscitation of NBCS
“Saturday Night Live” following Tina Fey's por-
trayal of Republican vice presidental candidate
Sarah Palin wasn't fueled solely by the TV broad-
cast. “Those pieces recetved more hits on
YouTube than on‘Saturday Night Live, ” Gerzema says.” As the
YouTube trathic grew,'SNL ratings followed.” For radio, he asks,
“How are you taking your content and providing interesting
new ways to distribute it outside your established medium?”

It is equally important to give listeners the chance to partic-
ipate.**You want to be offering content people can comment
on,” he says. This stems from a change in consumer perceptions.
“People want a much more participatory relationship. They
expect a heightened level of involvement,” Gerzema says,
adding that, especially among younger consumers, “people are
starting to see the concept of one person holding all the infor-
mation as ludicrous. They see information as participatory and
evolving. They are the wiki generation.”

For example, the company Simple Human, which spe-
cializes in designing updated housewares like garbage cans,
has a robust blog dedicated to consumer feedback. “If a
trash can can have a blog, radio stations should be able to
find new ways to communicate with their audience” RsR

It's Not The Flux Capacitor

Inspiration for the book “The Brand Bubble,” co-

authored by Young & Rubicam chief insights officer
John Gerzema, came from reviewing research com-
piled through the company’s Brand Asset Valuator.

According to its Web site, the BAV is a “compre-
hensive global database of consumer perceptions of
brands developed from the world’s most extensive
research program on branding.”

That research includes interviews with more than
350,000 consumers about 19,500 brands through
173 separate studies in 44 countries. Learn more
about the BAV and how Young & Rubicam evaluate
brands at brandassetvaluator.com.
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STREET TALK.

i — By Kevin Carter and Keith Berman

TIMELINE

Julie Brinks named VPCM of

1 JournaliTueson. B Tom Bighy
MESE secomes OM of WXYT/Detroit. B
Bryon Mc(lanahan is upped to general saies
manager of Buckley/Hartford.

C ancy Woods recruited to be VPmar-
ket manager for Spanish Broadcasting
System!Mew York. B Roberto Isaac
joins KLYYilos Angedes

a5 OM. B Mike

Thompsen is chosen as

PO of WEPh/Mew York.

YEARS AGO

Soott Elberg
l alevated to

YOICM of
WETLNews ¥ork, l Dave
Allan advarces to VPG
aof WLISL/Philadelphia. Bl
Dave Preshar upped to
O of CBS-InfinitywDallas.

YEARS AGO

Corrine Baldassano returns to
l Jnistar as VP of pragramming. B
Mt fian Lincoln promated to GM of
WYIZ and WAMO/Pittsburgh, B Ken Anthony

appointed 20 of KLSX/Los Angeles.

Jzan Thacker upped to president of
Warlite Radio. B Ron Urban boosted
YEARS AGO ke seniar
WRGH at EMI. B

Ceorge Ohdia becomes
PD of KFlf{Les Angeles.

Tany Gray
Totors into
IGLIE) e PD gig at
WORMQ/Detrait. M Lorna
Ozman tapped as PO of
WROR/Bostan. B Dave
Popovich picked as PD

-

vd

Cray

of WhICieveland.
Do Barbis named VP of field admin-
wxration at ABC Records. B Frankie

Crocker returns to WBLS/MNew York as

MD. B Stevie Wonder —
buys KIJLHLos Angeles ‘

for $2.2 million,
Yerords

VEARS AGO [RESSEIRS
business wtn Meil Bogart
as presidert. B Steve
Warren prorsoted to PO e
of WHMN/MNew ‘ork.

—=Campitec’ by Hurricane

Heeran (hFeeranBrodioandrecords.com]

Zasablanca 7 y

&
7

Bogart

Hey, Booker’s Back At K-Rock/NYC

Much like the salmon that annually swim upstream
to Capistrano . . . or something, Chris Booker 1s
coming home to his old stomping ground: CBS

Radio rocker WXRK (92.3 K-Rock)/New York,
where he’ll take over afternoons, ably filling the

yawning British chasm cre-
ated last month when lan
Camfield returned home to
England. Senior Booker is a
well-known quantity around
town and in the K-Rock
hallways, having worked
there during its first incarna-

afternoons 2-7
only on K-Rock

tion (aka the Howard Stern cra), then did mights
when the station flipped to WFNY (92.3 Free FM),
he also spent some quality time at crosstown top
40/CHR WHTZ (Z100) and briefly did a morning
show with then-girlfriend Lynda Lopez on CBS

BOQHER

Radio’s late, um, not-so-
great hot AC hybrid Blink
102.7. In April 2006,
Booker was hired for
mornings on Clear
Channel CHR /top 40
WIOQ (Q102)/Philadelphia,
which lasted unal May 2008.

The Programming Department

B More changes rock the hallways of Magic urban KDAY (93.5 the
Beat)/Los Angeles. This time, MD April “bombai” Pongtratic
exits to pursue other opportunities. It was just last July when she
was promoted from programming/promotions assistant to MD.
KDAY PD Adrian “AD"” Scott will handle music duties for now.

B Mixmeister/midday personality Supa Dave has been elevated to
APD at Cox rhythmic WHZT (Hot 98.1)/Greenville, S.C. He's been

doing the shift since mid-October, when former PD Jet Black left.

W Dateline: Bakersfield, as Darci Dawn exits the MD/morning

co-host post at Buckley hot AC KLLY (Kelly 95.3). Dawn had
returned to the station in September 2006 for her second
round, then moved from afternoons to her old morning shift a
few months later. Niki & Pacey remain in mornings, while
OM/PD E.J. Tyler adds a few more letters to his title: MD.

M Matt Stone (no, not the “South Park” dude), PD of Cumulus hot
AC KRUZ/Santa Barbara, Calif., doubles his broadcast day as he
annexes PD stripes for hot AC sibling KBBY (B95.1), just south on

the 101 freeway in Oxnard-Ventura, Calif. The B95.1 PD position has

been open since Todd Violette exited in October due to budget cuts.

Long, But Worth The Trip

Just your average start to the new year
for Albany Broadcasting regional VP of
programming Kevin Callahan, who just
finished screwing around with the line-
up on WZMR (104.9 the Edge)/Albany,
N.Y. Why? The moves were prompted
by morning guy Darwin’s move to rival
WEQX and the recent departure of co-
host Cat.

Say hello to “Mulrooney in the
Morning,” starring market vet John
Mulrooney (ex-crosstown WPYX), who
teams with Mike the Enforcer, who re-
ceives a rude awakening as he moves
atternoons,  “Mike

from keeps  his

APD/MD stripes as he moves from
afternoons to ‘Holy s**t! There’s a 4
am., too? 7 Callahan tells ST. When the
clock strikes 10 a.m., Gazer remains in
middays. “He’s been in this daypart. and
he likes it. He threatened me with bod-
ily harm if T moved him, so I decided not
to call his bluff’” New to afternoons:
Boomer, who had been doing mights.
Heres Callahan again:*"He cried that the
gig was killing his love life and that day-
ume TV totally sucks, so as a sympathy
move, we let him have the vacant after-
noon slot.” Taking over in nights: a dude

known simply as Focker. “He's current-

ly residing in the ‘circle of trust;”
Callahan reports. “He nailed the night
job .. . until such time as when he steps
outside the circle”

And proving that most radio people
suck at geography, Callahan, who also
oversees Glens Falls, N.Y., and Lebanon-
Rutland-White River Junction, V., has
inexplicably  added  the market of
Gainesville to his “Northeast regional
programming duties” chores. Go figure.
“[ haven’t quite tigured out the Florida
travel schedule yet, but I'm very inspired

. especially based on the fact that its
January in New York.”

Pros On The Loose

m Sandusky/Phoenix is feeling
the unpleasant squeeze of
reduced budgets that claimed
two employees: Dock Ellis exits
afternoons on rocker KDKB,
and Steve Trella leaves nights
on classic rock sister KSLX.
KDKB PD Steve King assumes
the afternoon throne; KSLX
midday personality Susan
Stone moves to nights, and PD
Jim Owen slides into middays.

20 24/7NEWS ONLINE @ www.RadioandRecords.com

M Ric Santos exits as PD of
Dial-Global’s Kool Gold format.
Locate Santos at 661-526-5274

or djricsantos@gmail.com.

m Citadel makes cuts in the
Twin Cities, resulting in the
exit of Sarah Jones-Larson,
who was doing afternoons on
classic hits WGVX (Love
105)/Minneapolis and dou-
bling as continuity director on

www americanradiohistorv com

active rock sister KXXR.
Jones-Larson has 20 years’
experience in the market,
sometimes known as just plain
“Sarah,” other times as Sarah
Harrell and Salina Jones. Find
her at 612-310-0730,
sarah@voiceresults.com or
view her résumé at voicere-
sults.com. Also exiting Love is
midday dude Matt
Martindale.

W After eight years at Saga
hot AC KSTZ (Star 102.5)/
Des Moines, afternoon guy
Bobby Knight falls victim
to the dreaded budget
scythe. Star APD/MD/night
jock Jimmy Wright has
temporarily moved into
afternoons. Hit up Knight at
515-778-0255 or afternoon-
showforhire@yahoo.com.
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News Of O&A Importance

While we were getting all egg-nogged up during the holi-

day break, PD Nik Rivers made some changes at
Stephens alternative WZNE (94.1 the Zone)/Rochester,
N.Y. First, the departures. “The Opie & Anthony Show” is
off afternoons, and night jock Frankie left the building.

Rivers moves himself from middays into the 3 p.m.-7 p.m.
shift, while Brody, who used to do 5 p.m.-8 p.m., takes
over middays. “The Zone After Dark” debuts in nights
with a jock TBD.

And there’s more: WXRK (K-Rock)/New York-based

Eight Is Enough For Gamble

After an eight-year on-air parmership, the
last two waking up at Cox CHR /top 4
WAPE/Jacksonville, the comedy tcam of
Mark Kaye and Kris Gamble, aka “The
Morning Mess,” will be going their sepa-
rate ways at the end of the month. " Being
part of ‘The Morning Mess' tor the past
eight years has been an incredible experi-
ence, but I've ridden Mark’s coattails long
enough.” says Gamble, who first teamed

with an unsuspecting Kaye in 2000 at

wBBO (B98.5)/Monmouth-Ocean. *It’
ume I sart fending for myself. This is
something I've been thinking about for a
while, and the time has come for me to
move on. I'm planning on going home to
D.C. to pursue opportunities outside of  be
the broadeast industry”” It was in Wash-
ington, at Clear Channels WIHT (Hot
99.5), that the duo gained traction before
its 2006 move to Jacksonville.

“I love Kris like a much older siscer,”

talented women  [I've
ever known, and she
and her implants will
nmiissed. Also, she’s
that

work

the only one
knows how to
the cappuccino
machine. Waie—is she

taking that with her?”

Kaye tells ST. "It will be difficult not see-
ing her every day. She’s one of the most

O&A also lost their sweet vacation hookup on Cape Cod as
their show has been dropped from Nassau classic rocker
WPXC (Pixy 103)/Cape Cod, Mass. But they're still on
Sirius XM and two terrestrial affiliates, Sinclair alternative
WROX (96X)/Norfolk and K-Rock.

Gamble’s last day is Jan. 30: the duo’s con-
tract expires Jan. 31, but Kaye, along with
producer Mikey P.,
asked to

has been

remain aboard.

“We're
hunt for a new PD,”
“Once

they hire somebody.

still in the

Kaye says.

Gamble (right) seeks I'll move into serious

mythical ‘real job.’ butt-kissing mode.”

People, Places, Whatnot

B New York braces for the return of market vet Lil" Cee,
who has been hired by Joel Salkowitz to do afternoons on
WNYZ (Pulse 87), replacing Showboat, who segues to
weekends. Lil" Cee was most recently on the West Coast,
working for KZZO/Sacramento and KMVQ (MOVIiN 99.7)/
San Francisco, but most New Yorkers remember him from
his days at WKTU/New York.

B Kurt St. Thomas parasails into afternoons at Entravision
alternative KDLD/KDLE (Indie 103.1)/Los Angeles, taking
over for TK, who recently moved into mornings. It's a semi-
tearful reunion for St. Thomas and gruff-but-lovable Indie PD
Max Tolkoff, who used to work together at WFNX/Boston.
Despite that fact, St. Thomas took the gig anyway.

B It's official: Nessa is now permanent in nights at Clear
Channel rhythmic KYLD (Wild 94.9)/San Francisco. The
shift was previously occupied by Joe Breezy, who left last
August after a now-infamous April Fools’ bit went horribly
awry. Ms. Nessa most recently did nights at CBS Radio
rhythmic KZON (101.5 JamZ)/Phoenix until last July.
She’s been covering nights at Wild for a few months.

B There’s a vacancy in afternoon drive at Greater Media classic
hits WROR/Boston, as two-year vet Paul Perry leaves the build-
ing at the expiration of his contract. PD Ken West tells ST to be
on the lockout for news of a new afternoon personality in the
near future. Perry can be reached at paulperryl7@yahoo.com.

B Already in more cities than you’ll ever visit in your life-
time, Ryan Seacrest just bought his ticket to Seattle, where
his syndicated freight train known as “On-Air With Ryan
Seacrest” has been cleared by CBS Radio CHR/top 40
KBKS (106.1 Kiss FM) from noon to 3 p.m. Midday person-
ality Kristin the Island Girl adjusts her shift to 10 a.m.-
noon, then will hang around as Seacrest’s local producer.

B Mookie receives a major shift upgrade, moving from
overnights to the blinding light of middays at Finest City
alternative XTRA-FM (91X)/San Diego. He replaces Steve
West, who left in November due to budget cuts.
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B This just in from Cox CHR/top 40 WBLI/Nassau-
Suffolk: After nearly two months of intensive searching to
find a replacement for outgoing ‘BLI morning show lead
Dana DiDonato, PD Jeremy Rice is pleased to announce
his talented choice: Dana DiDonato . . . a response that
immediately begs the question: “WTF?"
It was in November that Rice
announced DiDonato would leave at
year’s end to seek her fortune else-
where, and the search began for a
replacement to lead the team, which
also includes Randy and Drew. Now,
the storyline has been altered, and
DiDonato is staying with the family.

B Great news for Shane Collins, the for-
mer longtime PD of Mainline CHR/top 40
WDJX/Louisville, who resurfaces across
the street doing noon-6 p.m. on Cox
country WQNU. Collins had been on the
Kentucky beach since October, when a
Mainline budget purge knocked him out. Now, meet WQNU'’s
other drive-time bookend: the lovely and talented Kris
Daniels, last seen as APD/MD at Clear Channel country
KHGE/Fresno, who is now handling the equally challenging

6 a.m.-noon shift.

B Half of the morning show has gone buh-bye at Entercom
rhythmic KDGS (Power 93.9)/Wichita, as Hailey Jones
exits. PD/morning co-host Greg “Hitman” Williams then
named his new morning show partner: Say good morning to
“Lady Stephanie” Lowe, who used to co-host mornings on
KBMB/Sacramento until a year ago.

B Chris Love exits CHUM Radio hot AC CHUM-FM/
Toronto. He had originally done afternoons there but
moved temporarily to nights three months ago. Richie
Favalaro, who had been in afternoons, permanently
sets up shop there, and overnight goddess Sandra
Crofford takes the slightly more humane 7 p.m.-mid-
night shift.

B The syndicated Bob & Sheri are airlifted into mornings
on Citadel AC WLTI (Lite Rock 105.9)/Syracuse, plugging
the hole that was created when Dave Allen left in
September. The duo rounds out a lineup that includes
Jayne (aka Robin Marshall) from 10 a.m. to 4 p.m., Brian
Phillips until 7 p.m. and Delilah at night.

B Chris Fonte is the new night dude at
tnner City alternative WARQ (Rock
93.5)/Columbia, S.C., caulking the hole
made when Cataldo left in October to be
with his family in New Orleans. Fonte,
who'll also run back and forth across the
hall to sports WZMJ (93.1 ESPN Radio)
to be APD, comes in from doing creative
services at Clear Channel country KSD/
St. Louis.

B John Tesh continues his campaign to
conguer Earth and the surrounding plan-
ets with changes at some of his existing
affiliates, while adding a bunch of new ones: Cumulus AC
WRWM (Warm 93.9)/Indianapolis moves Tesh from
nights to middays, and Citadel AC WCDV (Sunny 103.3)/
Baton Rouge is now running the show in mornings and
from 5 p.m. to 8 p.m. New believers at night include ACs
Saskatoon Media Group’s CJMK (Magic 98.3)/Saskatoon,
Saskatchewan; Connoisseur Media’s WVMG (Magic 100.7)/
Bloomington, lll., and WMGA (Magic 97.9)/Huntington,
W.Va.; Forever's WALY/Altoona, Pa.; New Rushmore
Radio’s KKMK (Magic 93.9)/Rapid City, S.D.; and
Commonwealth’'s WOVO (My 105.3)/Bowling Green, Ky.

B Just like those “special enhancement” pills we see

advertised on late-night TV, Westwood One’s “Loveline” is
now enlarging to encompass a half-dozen new affiliates:
Emmis alternatives WKQX/Chicago and KROX/Austin;
Citadel active rocker WAQX/Syracuse; Bicoastal hot AC
KFMI/Eureka, Calif.; GapWest alternative KEGE/
Pocatello, Idaho; and MS Radio Group active rocker

WZLQ/Tupelo, Miss.
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License To Drive

Bug Music Publishing signed Scott Weiland to an
agreement that includes his share of the Stone
Temple Pilots catalog, songs from future solo
projects and his own Softdrive imprint. Softdrive
Records released Weiland's second solo album,

“ ‘Happy’ in Caloshes,” Nov. 25. From left are
Bug Music senior VP of creative services Eddie
Gomez; Weiland; Bug Music senior director of
creative services for film, TV and new media
Mara Schwartz; and Bug Music senior director of
creative services for film, TV, advertising and
new media Brad Rains.

Ticket To Ride » |

19 Recordings/Arista Nashville singer/
songwriter Carrie Underwood brought her
Carnival Ride tour to Music City, where she
caught up with Clear Channel country WSIX
(the Big 98)/Nashville midday personality
and Predators fan Newman.

Champagne Supernova b
Ether Boy/Universal Motown
rapper/producer Ron Browz,
right, discussed his CD “Jumping
Out Da Window,” which is due
March 17, with Clear Channel
rhythmic KDON/Monterey
APD/MD/afternoon personality
Eric the Funky 1. “Pop
Champagne,” Browz's
collaboration with Jim Jones and
the lead single from his new
album, is No. 4 at Urban.

Sister Act >

Twisted Sister celebrated the release of its
CD/DVD package “Live at the Astoria” (DR2)
with an in-store appearance at J&R Music &
Computer World in New York, followed by a
screening party at Webster Hall. From left are
Demolition Records U.S. label manager Bryan
Mechutan, Skateboard Marketing president
Munsey Ricci, Kayos Productions founder/
president Carol Kaye and Twisted Sister
vocalist Dee Snider and guitarist Jay Jay
French. Photo courtesy of Christa Titus
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A
Foxx And Friends

Acadermy Award-winning actor and J Records artist Jamie Foxx
has been visiting radio, including Crawford urban WPWX (Power
32)/Chicago, in support of his third studio album, “Intuition.” From
left ar2 “Trey the Choklit Jok Morning Jumpoff” co-host Alex

7\ Dupree, Foxx and Trey the Choklit Jock.

< Bubbly
Personality
Universal Republic
artist Colbie Caillat
dropped by Voice of
America’s
Washington offices
to chat with Music
Mix DJ Larry
London. Caillat
recently recorded a
duet with Taylor
Swift called
“Breathe” that
appears on the
country singer/
songwriter’s second
CD, “Fearless.”

< Back To The
Beach
RCA Nashville
singer/songwriter
Jake Owen and
tennis pro Mardy
Fish held the third
annual Mardy's
Tennis and Jake's
Music Fest last
month in Vero
Beach, Fla. Owen
performed several
songs from his
sophomore album,
“Easy Does It,”
which is scheduled
for a Feb. 24
release. Songwriters
Casey Beathard,
Bob Regan and
Dave Turnbull also
appeared at the
concert. From left
are Beathard,
Regan, Owen and
Turnbull.
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RsR SPIN
SPOTLIGHT

Nickelback

Hot AC’'s Hottest

Nickelback takes sole possession of most No.
1s in the Fistory of the Nielsen BDS-powered
Hot AC chart, which launched in March 1996.
Here is a look at the acts that have scored
three or more No. 1s.

Total No. 1s, Artist
5, Nickelback

4, Matchbox Twenty
3, Daughtry

3, Goo Goo Dolls

3, Santana

Friends In
High Places

Paisley

Brad Paisley’s duet
with Keith Urban,
“Start a Band,” is the
latest high-profile col-
laboration to top the
Country chart. Below
is a rundown of the
format’s previous

multi-artist No. Is in the last five years.

Artists, Title, Year

Kenny Chesney With the Wailers, “Everybody
Wants o Go to Heaven,” 2008

Bon Jovi Duet With Jennifer Nettles,
“Who Says You Can’t Go Home,” 2006

Brad Paisley Featuring Dolly Parton,
“When | Get Where I'm Going,” 2006

Kenny Chesney & Uncle Kracker, “When the
Sun Goes Down,” 2004

Alan Jackson & Jimmy Buffett, “It’s Five
O'Clock Somewhere,” 2003

Toby Keith Duet With Willie Nelson, “Beer for
My Horses,” 2003
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THE SPIN

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George ‘

CHR/Top 40 Goes GaGa

Lady GaGa shimmies to No. |
on CHR/Top 40 with her debut
single, “Just Dance™ (Interscope),
featuring Colby O’Donis, who
also reaches the top for the first
tme. Lady GaGa becomes the
first artist to cap the hst on her
first try since Leona Lewis with
‘Bleeding Love™ last April.
“Dance” outpaces runner-up
“Live Your Lite” (Atlantic) by T.1
by tour plays (9,189 to 9,185),

the closest race won by a new No. | since a tie-breaker went to Kelly

Clarkson’s "Because of You™ over Kanye West’s »*(

Jold Digger™ (by

way of a greater increase in plays) on the Oct. 21, 2005, chart.
Stretching to the last week at No. 1 for Katy Perry’s “Hot N Cold™

(Capitoly on the Dec. 5

chart and mcluding the subsequent reigns ot
Jason Mraz's *1'm Yours™ (RRP) and Britnev Spears™™

Womanizer

(JLG). no utle has spent consecutive weeks at the sunnmit in the past

seven weeks, establishing the format’s longest run of turbulence atop

the chart. This week 1in 1995, the prior mark of six weeks was set

when Boyz 11 Mens *On Bended Knee™ swapped with Real

McCoy's “Another Night™ for a third tme.

AC/DC’s ‘Train’
Stays On Track

AC/DC’s “Rock N Roll Train”
(Columbia) holds the top spot at
Rock for a 17th week, moving into a
tie for the format's fifth-longest
reign. The song matches the stays at
No. 1 of Seether’s “Fake It” (2007-
08) and Creed’s “Higher” (1999-
2000). 3 Doors Down's “When I'm
Gone"” holds the Rock record with 26
weeks on top (2002-03), followed by
the 21-week control of Ozzy
Osbourne’s “l Don't Wanna Stop”
(2007) and 19-week rules for
Staind’s “It's Been Awhile” (2001)
and Red Hot Chili Peppers’
California” (2006).

“Dani

West Goes
North

Kanye West registers his first
CHR/Top 40 top 10 as a lead arnst
since he topped the chart with
“Stronger” in October 2007, as
“Love Lockdown” (IDJMG) lifts 11-
10. West since reached the top 10 as
a guest on Estelle’s “American Boy,”
which rose to No. 10 in September.
“Love” 1s West’s fourth career top 10
at the tormat, and he could soon add
a fifth:*Heardess” darts 17-12 (up
9381 plays). Undl then, “Heartless”
marks West's ninth visit to the Urban
top 10 (13-8, up 451) while concur-
rently rising 3-2 with Most Increased
Plays (up 721) at Rhythmic.

YA

Good Ol’ Boys: Paisley,
Urban Crown Country

Brad Paisley and Keith Urban land the Country chart’s
first No. 1 duet by male solo artists in nearly five
years, as “Start a Band” (Arista Nashville) strikes up
a 3-1 move. The song is the first leader by a pair of
male singers since Kenny Chesney and Uncle
Kracker's “When the Sun Goes Down” spent five
weeks at No. 1in spring 2004. Last year, Chesney just
missed the summit when his duet with George Strait,
“Shiftwork,” reached No. 2. Meanwhile, his current
hit, “Down the Road” (BNA), with Mac McAnally, bul-
lets at No. 11. Not since 2003 have what would be
considered two core country male artists ruled the
chart together (see Spin Spotlight, left).

“Band” extends Paisley’s run of consecutive No.
1s to nine (excluding five unsolicited holiday songs
in December 2006), the longest streak of leaders
since Alabama strung together a chart record of 21
consecutive No. 1s from 1980 to 1987. The list's
new king is Paisley’s 13th No. 1 and Urban’s ninth.

Nickelback Sets
Hot AC No. 1 Mark

Nickelback breaks the record for most No. 1s in
the 13-year history of the Niclsen BDS-based
Hot AC chart, as “Gotta Be Somiebody” (RRP)
rises 2-1 (see Spin Spotlight, left). The song is
the group fifth chart-topper, breaking a tie
with Matchbox Twenty. “Somcbody”™ completes
Nickelback’s first set of back-to-back leaders; 1ts
last entry, “If Everyone Cared,” reigned for six
weceks beginning in April 2007. The act also
reached the top with “Far Away” (2006),
“Photograph” (2005) and “*Someday™ (2004)

Eminem Encore

Eminem posts his first debut on the Rhythmic chart
in three years, as “Crack a Bottle” (Interscope), fea-
turing Dr. Dre and 50 Cent, bows at No. 40. The
track also marks his best start at Rap (No. 23)
since “The Real Slim Shady” blasted in at No. 18 in
2000. “Bottle” previews Eminem’s new set

“Relapse”; its release date is yet to be confirmed.
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POWERED BY

» BRITNEY SPEARS INHABITS THE
CANADA CHR/TOP 40 TOP 10 WITH TWO
TRACKS, AS “CIRCUS” JUMPS 13-7, JOINING
“WOMANIZER,” WHICH REACHED NO. 2 IN
NOVEMBER, AT NO. 4.

niclsen

R&R CHR/TOP 40

<DMDS

CHR/TOP 40 INDICATOR REPORTERS

KQID/Alexandria, LA
PD: Squirrel
MD: Jessica

KXSS/Amarillo, TX
OM: Rick Andrews
PD: Marshal Blevins
MD: Tomi Hurtado

KGOT/Anchorage, AK
OM: Mark Murphy
PD/MO: Bill Stewart

KRSQ/Billings, MT
OM/PD: Kyle McCay

WWYL/Binghamton, NY
PD: Matt Johnson

WBNQ/Bloomington, IL
OM: Dan Westhoff

PD: Dave Adams

MD: Masan Schreader

KNDE/Bryan, TX
OM/PD: Tucker Young

WRZE/Cape Cod, MA
OM: Steve McVie
PD: David Duran

KTRS/Casper, WY
OM/PD: Donovan Short

KZIA/Cedar Rapids, 1A
OM: Rob Norton

PD: Greg Runyon

APD: Chris Jackson

MO Ric Swann

WQQB/Champaign, IL
OM: Morgan Kane
PD: Joe Mcintyre

WHTE/Charlottesville, VA
OM: Vinnie Kice
PD/MD: PJ Styles

WJYY/Concord (Lakes Region), NH
PD/MD: AJ Dukette

WGIC/Cookeville, TN
OM: Marty McFly
PD/MD: Freaky Dave

WKMX/Dothan, AL
OM: Kris Van Dyke
PD: Aaron Tyler

WBIZ/Eau Claire, WI
OM: Mike Cushman
PD/MD: Jare E Jordan

WNKI/Eimira, NY
OM/PD: Scott Free

WRTS/Erie, PA
PD: Jessica Curry
APD: Danial Baxter

WDKS/Evansville, IN
OM: Mike Sanders

PD: Ryan Lews
APD/MD: Rob Hirschbuhl

WSTO/Evansville, IN
OM: Tim Huelsing
PD: Jason Addams
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WDAY/Fargo, ND
PD: Troy Dayton
MD: Zander Kelly

KMXF/Fayetteville, AR
OM: Dave Ashcraft
PD/MD: Jay Steele

WMSR/Florence, AL
PD: Jon "Fatguy” Marte

WIMX/Florence, SC
OM: Randy "Mudflap” Wilcox
PD: Denis Davis

KISR/Ft. Smith, AR
OM: Mike "Mike at Night" Oldham
PD/MD: "Big Dog" Rick Hayes

KKXL/Grand Forks, ND
OM: Rick Acker

PD/MD: Trevor D

APD: Dave Andrews

WBEA/Hamptons, NY
OM: Harry Wareing

WQPO/Harrisonburg, VA
PD/MD: Ryan O'Bryan

WKEE/Huntington, WV
PD: Jim Davis
APD/MD: Cary Miller

KSYN/Joplin, MO
OM: Chad Elliot
PD. Steve Kraus
MD: Chris Cortez

WAZY/Lafayette, IN
PD/MD: Jimmy Knight

WZRT/Lebanon, VT
OM: Terry Jaye
PO/MD: JD Redman

WWSR/Lima, OH
OM: Brian Steel
PD: Daniel "Kennedy" Baisden

KFRX/Lincoln, NE
PD: Matt McKay
APD/MD: JJ Ryan

KZII/Lubbock, TX
OM: Wes Nessmann
PD: Ethan Dometrius

WCIL/Marion, IL
PD. Jon E Quest
MD: vy

KIFS/Medford, OR
PD/MD: Cemineye Mayers

KNOE/Monroe, LA
OM/PD: Bobby Richards

WVAQ/Morgantown, WV
OM: Hoppy Kercheval
PD: Lacy Neff

WWXM/Myrtle Beach, SC
OM: Jimmy Fueger

PD: Ron Roberts

MD: Larry Knight

WQGN/New London, CT
PD: Matt Girard

WSPK/Newburgh, NY
PD: Scotty Mac

APD: Sky Walker

MD: Danny Valentino

KCRS/Odessa, TX
PD/MO: Nate Rodriguez

WILN/Panama City, FL
PD: Chris Alan
MD: Spaan

WPIA/Peoria, IL
OM: Gabe Reynalds
PD/MD: Don "Big 0" Black

KRCS/Rapid City, SD
PD/MD: Spanky

KACZ/Salina, KS
OM: Corey Dean
PD/MD: Jahn (JC) Chappell

KJCK/Salina, KS
PD: Robert Elfman
MD: Justin Carson

KIXY/San Angelo, TX
OM: Jay Michaels
PD/MD: David Cant

Music Choice Hit List/Satellite
PD: Justin Prager
MD: Michael Schwab

WXER/Sheboygan, Wl
OM: Patrick Pendergast
PB/MD: Ron Simonet

WNDV/South Bend, IN
PD: Karen Rite
MD: Scotty Wylde

KCLD/St. Cloud, MN
OM: Matt Senne
PD: JJ Holiday

WHTF/Tallahassee, FL
PD/MD: Brian O'Conner

WMGI/Terre Haute, IN
OM/PD: Bill Cain
MD: Tim Shelton

WKHQ/Traverse City, Ml
OM: Heather Leigh
PD: Lunchbox

KUJ/Tri-Cities, WA
PD: AJ Brewster

WWKZ/Tupelo, MS
OM/PD: Rick Stevens

WSKS/Utica, NY
PO: Shaun Andrews

WIFC/Wausau, Wi
PD: Tony Waitekus

WAZO/Wilmington, NC

KFFM/Yakima, WA
PD/MD. Steve Rocha
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A New Era

Morning shows inherently take tme and guidance
to find their groove. The duo appropriately
describes ] Niice & Julian on the Radio™ as™new;”
sice both are new to morning drive and have pre-

viously worked on-air only as solo personalitics.

Nevertheless, they e not trying to

come across as Hawless, and the raw-

BS6’s new morning show aims to make its mark in Chicago’s
morning drive

Ready To Take
The Chi By Storm

ness to their show is part of its
charm. “Julian and I know each
other off the air but for the tirst time
we're getting to know each other on
the air,” McNeil says, “and we plan
on playing that out on the air.” While
the two have known each other for
vears, the marital-like relationship of
a morning show 1s causing them to
relate on an even higher level. Nich
adds, “Were learning each other’s

personalities oft the air”

Darnella Dunham

DDunham@RadioandRecords.com

Unlike the diary methodology, the
presence of PPM measurement in Chicago will
give them a much quicker read on how theyre
he opportunity to host morning drive in the nation’s No. 3
market on a heritage station with a partner you respect
would be a dream come true for countless personalities,

including WBBM-FM (B96)/Chicago’s newly appointed

doing at building an audience. Both are keeping it
N perspective.
“PPM is sonmething that no one’s dealt with, so

there isn’t specifically a rule book right now.”

T . o . .
a.m. drive duo Jamar ““] Niice” McNeil and Julian “the Night It’s G i\dc{N:l myi' Tl_mc e ]_Omt lthesmz{io e
Ninja” Nieh. Individually, they’ve held high-profile gigs at CHR /top 40 out- be.aUtlfUI A B o t e oo 'Léswrvs N
) . o8 ) ) th|ng to be kind of writing the book and learning what works

lets and hosted middays and nights on B96, respectively, before partnering in given the T ) e [ e S R T
mornings on the CBS Radio station as “‘] Niice & Julian on the Radio,” which opportunity Appointment listening seems to be effective so
debuted Jan. 5. to mavbe be farand Niehs“Sticky Situations” phone prank fea-
part o) this ture from his night show, which attempts to catch
Now that they're together, they are embark-  was also taking off; in July 2006, he accepted the city’s men cheating on their ladies, has moved with him

ing on the biggest adventure of their careers:  night show position at BY6. Last April they were to mornings. Its arrival in a different daypart is

history.’

—Jamar ‘J-Niice’
McNeil

starting a new morning show in the super com-  reunited when McNeil was hired to fill middays exposing the bit to listeners who may not be fanul-
g g y g

at the station. tar with 1it." This audience has never heard this stuff,

On New Year’s Eve B96 GM Peter Bowen

petitive, PPM-measured Chicago market, filling

the shift previously anchored by local legends
Eddie & JoBo.

Co-workers at B96 since April, McNeil and
Nieh first got to know cach other at Clear
Channel CHR/top 40 WIHT (Hot 99.5)/
Washington. Nich was hostng the night show and
McNeil was a part-timer doing promotions who
would occasionally help with bits and pranks on
the “Julian on the Radio™ show,

Nich is tull of energy on and oft the air, and
McNeil gravitated to him because of his person-
ality and talent.*'T generally like energetic people
and T always saw his potential and had great respect
for him,” McNeil recalls. T wanted to learn and

it was an instant connection.”

Likely Pairing

McNeil Nieh
got his

first shot at

hosting a full- ~
time shift at anoth-

er Clear  Channel

CHR/top 40 station:

WAKS (96.5 Kiss FM)/Cleveland.
He then landed at WHYT (Y-100)/
Miami, another  co-owned  pop

outlet. Meanwhile, Nieh’s career b —

JANUARY 16, 2009

announced that the two personalities would

pair for mornings to replace the long-ruming

Eddic & JoBo. who departed in late

November atter almost 20 years on the station.

“When we brought | and Julian to BY6 we

knew that they had the potential to work

together in mornings,” Bowen said in a Pec. 31

press release. I have no doubt that their pas-

sion and enthusiasm will translate into some
incredible radio.”

Although both have CHIR /top 40 backgrounds,

they understand and appreciate the heritage and his-

tory of BY6, as well as that of their morn-

ing-drive predecessors. “More so than

just radio broadcasters, theyre weaved

f into the fabric of the ¢ity,” Nich says.

o “They are Chicago.”

vp MceNeil also has high praise for

Eddic &

JoBo,"No

one will

really ever truly

replace them. But 1

think we have a chance

to be something in that,

because of what the city feels about

the station, we  can  hopetully

become the next them.”

WWW americanradiohistorv

so we're testing things,” Nieh says. “A lot of stuff
will definitely translate and become benchmarks.”

While neither host began his career aspiring to
do mornings, McNeil and Nieh appear to be enjoy-
ing the ride of figuring out how to establish a win-
ning show in a PPM world. According to McNeil,
“Tt’s just a beautiful thing to be given the opportu-

->—

nity to nuaybe be part of this citys history”  R&R

Beats N Bits

Rather than just relying on B96's
established brand and
considerable legacy, Julian Nieh
has made a significant effort to
establish his own brand in the
Chicago market during the past
two-and-a-half years as “the
Night Ninja.” One of his most
effective projects has involved
releasing self-financed mixtapes
that feature a BJ mixing current
hits with Nieh injected
throughout, hosting and
presenting selections from his
benchmark feature “Sticky
Situations.” The latest mixtape

24/7 NEWS ONLINE @ www.RadioandRecards.com 29

“Beats N Bits,” featuring two
mixes by DJ Metro and DJ Speed,
was released in December.

Nieh says it and previous
releases have helped him attract a
broader audience. “Metro’s Latin,
so obviously he caters to a Latin
audience and he's pretty strong in
that community,” Nieh says.
“Speed's in all the downtown
clubs, so we distribute [through]
their channels for me and | also
pass them out and promote it
anywhere I'm at. | market myself
on the street, and now me and J
[morning co-host Jamar “J Niice”
McNeil] will obviously market
together.”—DD
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WA JZ/Albany, NY*
OM: Kevin Callahan
PD: Russ Allen

MD: Jeff Lyons

KDLW/Albuquerque, NM*
PD/MD: Eddie (Co!) George

KKSS/Albuguerque, NM*
PD: D.J. Lopez
MD: Matthew Candelaria

KFAT/Anchorage, AK
OM: Tom Qakes
PD/MD: McConnell
"Man@Large" Adams
APD: Brad Erickson

WBTS/Atlanta, GA*
PD: Lee Cagle
APD/MD: Maverick

WZBZ/Atlantic City, NJ*
PD: Rob Garcia

KDHT/Austin, TX*
OM/PD: Chase

APD: Boogie

MD: Deuice

KISV/Bakersfield, CA*
PD/MD: J. Reed

WJMN/Boston, MA*
OM: Cadillac Jack

PD: Chris Tyler

APD: Dennis O'Heron
MD: BJ Pup Dawg

WCZQ/Chamgaign, IL
PD/MD: Roderick "SuavA"
Lake

WRVZ/Charleston, WV*
OM: Rick Johnson
PD/MD: Woody Woods

WIBT/Charlotte, NC*
OM: Bruce Logan

PD: Rob Wagman
APD/MD: JoJo

WBBM/Chicago, IL*
PD: Todd Cavanah
APD/MD: Erik Bradley

KIBT/Colorado Springs, CO*
PD: Chris Pickett
MD: Madboy

KZFM/Corpus Christi, TX*
OM/PD: Ed Ocanas
MD: Arlene M. Cordell

KQKS/Denver, CO*
PD/MD: John E. Kage

KPRR/EI Paso, TX*
PD: Patti Diaz
APD/MD: DJ Sto Motion

XHTO/E| Paso, TX*
OM/PD: Francisco Aguirre

WRCL/Flint, MI*
OM: J. Patrick

PD: Clay Church
MD: lan Richards

KBOS/Fresno, CA*
PD: Greg Hoffman
MD: Danny Salas

KSEQ/Fresno, CA*
OM/PD: Tommy Del Rio
MD: DJ Lace

WBTT/Ft. Myers, FL*
PO: Scrap Jackson
APD/MD; Omar "The Big 0"

WFFY/Ft. Walton Beach, FL
OM/PD: Dan Collins

JANUARY 16, 2009

WJFX/Ft. Wayne, IN*
PD: Phil Becker
APD/MD: Weasel

WNHT/Ft. Wayne, IN*
PD/MD: Shady Spencer

WHZT/Greenville, SC*
OM/PD: Steve Crumbley
MD: Marino

WDLD/Hagerstown, MD
OM: Rick Alexander
PD/MD: Artie Shultz

WWKL/Harrisburg, PA*
OM/PD: John O'Dea
APD/MD: Venetia

WZMX/Hartford, (T*
OM: Steve Salhany
PD/MD: DJ Buck

APD: David Simpson

KDDB/Heneluiu, HI*
PD: Ryan Sean

KIKI/Honolulu, HI*
PD/MD: K-Smooth

KPHW/Honolulu, HI*
OM: Wayne Maria

PD: KC Bejerana

MD: Kevin Akitake

KPTY/Houston, TX*
OM: Arnulfo Ramirez
PD: Cindy Hill
APD/MD: Crisco Kidd

WXI1S/Johnson City, TN*
PD/MD: Todd Ambrose

KCHZ/Kansas City, MO*
OM/PD: Maurice DeVoe
MD: Sweet Lenny

WKHT/Knoxville, TN*
OM: Rich Bailey

PD: Darren Stephens
APD: Eric Bennett

MD: Joey Tack

KRKA/Lafayette, LA*
PD: Chris Logan
MD: DJ Digital

KNEX/Laredo, TX
PD: Arturo Serna lll

KLUC/Las Vegas, NV*
OM/PD: Cat Thomas
APO/MD: J.B. King

KVEG/Las Vegas, NV*
PD: Sherita Saulsberry
MD: Jesse "J-Noise" Garcia

WLTO/Lexington, KY*
OM: Robert Lindsey
PD: Tabatha Levrault

KPWR/Los Angeles, CA*
PD: Jimmy Steal

APD: E-Man

MD: Ryan "Deelon” Billon

KBTE/Lubbock, TX
OM: Jeff Scott

PD: Dee Brown

MD: Magoo

KSTQ/Lubbock, TX
PD: Eddie Moreno
APD: Vince Carrillo
MD: Gilbert Saldana

wJQM/Madison, WI*
OM: Randy Hawke

PD: JD Carfield

MD: Brandon Marshall

KBFM/McAllen, TX*
OM: Bifly Santiago

PD: Johnny O

MD: Jay Z

KXHT/Memphis, TN*
PD: Mo Better

WPOW/Miami, FL*
OM/PD: Tom Calococci
MD: Eddie Mix

KTTB/Minneapolis, MN*
OM/PD: Sam Elliot
MD: Zannie K.

KHTN/Modesto, CA*
OM/PD: Rene Roberts

KDON/Monterey, CA*
OM/PD: Sam Diggedy
APD/MD: Eric "The Funky 1"

KYZZ/Monterey, CA*
PD: Tommy Del Rio
MD: Amy Chalis

KKND/New Orleans, LA*
PD: LeBron "LBJ" Joseph

WQHT/New York, NY*
PD: Ebro Darden
APD/MD: Jill Strada

WNVZ/Norfolk, VA*
OM: Don London

PD: Tias Schuster

MD: Shaggy

KKWD/Oklahoma City, OK*
PD: Cisco

WPYO/Orlando, FL*
OM: Steve Holbrook
PD: Stevie DeMann

KCAQ/Oxnard, CA*
PD: Brian "Big Bear” Davis
MD: Quay

KVYB/Oxnard, CA*
PD: Picazzo Stevens

KKUU/Palm Springs, CA
PD: Anthony "Antdog”
Quiroz

APD/MD: Ron T.

WZPW/Pearia, IL
OM: Matt Bahan
PD: Jason Parkinson

WRDW/Philadelphia, PA*
PD: Leo "Kid Leo" Baldwin

KKFR/Phoenix, AZ*
PD: Bruce St. James
APD: Karlie Hustle
MD: DJ Joey Boy

KZON/Phoenix, AZ*
PD: Byron Kennedy
APD: Strawberry

MD: DJ Mikee Mike

KXJM/Portland, OR*
PD: Chris Patyk

WPKF/Poughkeepsie, NY
PD: C.J. McIntyre
MD: Aaron “Dave” McCord

WWKX/Providence, RI*
OM: Tony Bristol

PD/MD: Dan Hunt

APD: Joey Foxx

KEWB/Redding, CA
OM/PD: Rick Healy

KGGI/Riverside, CA*
PD: Jesse Duran
MD: DJKC

WJJS/Roanoke, VA*
OM: Steve Cross
PO/MD: Cisgo

KBMB/Sacramento, CA*
PD: Pattie Moreno
MD: Short-E

KSFM/Sacramento, CA*
PD: Byron Kennedy

APD: Randy Fox

MD: Tony Tecate

WO0CQ/Salisbury, MD
PD: Deelite
MD: Bill Baker

KUUU/Salt Lake City, UT*
OM: Brian Michel

PD: Kevin Cruise

MD: Booker

KBBT/San Antonio, TX*
PD: Homie Marco Arias

KPWT/San Antonio, TX*
OM: Roger Allen
PD: Eric Sean

XHTZ/San Diego, CA*
PD: Rick Thomas
APD: 0J Tre

XMOR/San Diego, CA*
OM/PD: Lee Cornell
APD: Chris Loos

MD: Vanya

KYLD/San Francisco, CA*
PD: Cat Collins
APD/MO: Travis Loughran

KWWV/San Luis Obispo, CA
OM: Drew Ross

PD: JoJo Lopez

APD/MD: Mr. Clean

KPAT/Santa Maria, CA
PD/MD: DJ E-Wrek

KUBE/Seattle, WA*
OM: Shellie Hart
PD: Eric Powers
APD/MD: Karen Wild

WYPW/South Bend, IN
APD/MD: Mike Jackson

KWIN/Stacktan, CA*
PD: Louie Diaz

WLLD/Tampa, FL*
PD: Orlando

APD: Scantman
MD: Kristi Reif

KOHT/Tucson, AZ*
OM: Tim Richards
PD: Fred Rico

KTBT/Tulsa, OK*
OM: Don Cristi

PD: Corbin Pierce

MD: Jonathan Shuford

KBLZ/Tyler, TX
PD/MD: Charlie O'Douglas
MD: J. Dominguez

KVPW/Visalia, CA*
PO: Chuck "Manic" Wright

WMBX/West Palm Beach, FL*
OM/PD: Mark McCray
MD: Preston Lowe

KDGS/Wichita, KS*
PD: Creg "Hitman" Williams

MD: Dave "Deuce" Jacobson

KHHK/Yakima, WA
OM/PD: Dewey Boynton

* Monitored Reporters
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clear. consistent. quality.

With so many options for'testing your music,

one thing is CLEAR. You must have CONSISTENT
hooks or your research can be unreliable. Hooks
Unlimited’s digital QUALITY hooks, unmatched library
of music, fast turnaround and dependable service
ensures your music research provider can deliver

results your g

Contact Michael Pelaia today about your next project:
hooks@hooks.com = 404.835.0205 = www.hooks.com
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R&R URBAN/URBAN AC/GOSPEL

Urban AC programmers say independent artists get the same
consideration as their major-label counterparts

Independently Speaking

Darnella Dunham
DDunham@RadioandRecords.com

hrinking budgets, overextended staffs and limited resources are
challenges major labels currently face across all formats, and
those hurdles are exponentially higher for independent labels.
However, urban AC programmers have kept an open mind
to indie artists, especially when they have provided past hits for the format.
Among such acts currently charting at Urban AC are Mint Condition (Caged
Bird/Image), Deborah Cox (DECO/Image) and Joe (563/Kedar).

Programmniers at more current-based formats
often favor artists with bigger promotional and
marketing muscle behind them. Since this luxury
is usually only atforded to acts signed to major
labels, it would be natural to assume that independ-
ent artists don't have a chance to garner enough air-
play to reach the charts. However, Saga’s WIMR
(Jamunin’98.3)/Milwaukee PID Lauri Jones says, It
doesnt make a ditference to me if an artist is signed
to a major or independent label” Still, Jones admits
the odds are better for airplay for well-known,
established acts on an independent label than for
new artists.'I'll pay attention if there is a new Mint
Condition or Boyz Il Men song just because of
who they are. A new artist might be better-served
having the backing of a major label and the mar-
keting and exposure they can provide”

For Citadel’s KNEK/Lafayette, La., P D-Rock,
it’s quite simple:“What muatters to me is if it has hit
potential. It supposed to be about music.”
Citadel's WUHT/Birmingham D John Long
agrees: [ just want to give my listeners good music.
I think independents use |their stature| as an excuse
when they can’t get their less-than-quality song
played. But it doesn’t work.”

Service Broadcasung’s KRNB/Dallas PI) Shay
Moore says it doesn’t make a difference. “Many
artists with established names [that] are core format
artists—such as Joe, Deborah Cox, Case and Jon
B—are now in independent situations. Who is
going to deny them because they are on an inde-
pendent label?”

Mint Conditon, which first hit the pole posi-
tion at Urban AC in March 1994 with “U Send
Me Swingin’," saw current single “Nothing Left to

Say™ peak at No. 4 in the Nov. 7, 2008, issue.
Lead vocalist Stokley Williams belicves the band’s

live instrumentation gives it an edge over other
R&B acts."'It’s a healthy alternative from what you
hear on the radio in our genre,” he says. “People
who don't know us are missing out on some seri-
ous musicality.”

Clear Channel/New Orleans director of urban
programming Derrick “DC™ Corbett says the
WYLD audience is especially tond of Mint
Condition." This is a music city,” he says,"*a city that
cherishes live instrumentation. Therefore, a Mint
Condition record fits seamlessly into the tapestry
of the presentation of the radio station.”

Clear Channel/Augusta, Ga., director of urban
programming Minnesota Fattz says “Nothing Left
to Say”" has generated top 10 phones with males and
femuales at WKSP.“Mint Condition has always had
a strong foundation in Augusta, as well as the South
and on urban AC radio. I fele this was an instant hit
with our listeners” That the group’s current
album,"E-Lite,” was released independendy has had
no bearing on the act’s viability for him.

32 24/7NEWS ONLINE @ www.RadioandRecords.com

Chart Dwellers
In addition to Mint
Condition, Deborah
Cox and Joe, there are

several other

independent artists

with a presence on

R&R's Nielsen BDS-

driven Urban AC chart.

LaBelle, “Superlover”
(Verve), No. 28

Dwele, “A Few Reasons
(Truth Part 2)" (RT/
Koch), No. 30

James Fortune, “| Trust
You” (Blacksmoke/
WorldWide), No. 34

Case, “Lovely” (Indigo
Blue), No. 35

Lalah Hathaway, “That
Was Then” (Stax/
CMCG), No. 38

Slique, “Your Body”
(Rosehip), No. 39

On Deck

Other artists on indie

labels are ready to

impact urban AC. The

following is a rundown

of those getting ready

to go for adds.

Jan. 20

Matt Marshak Featuring
Dr. Martin Luther King
Jr., “Brotherhood”
(Nuance)

Maysa, “Never Really
Ever” (Shanachie)

Jan. 27

Karizz, “You Should Be
Here” (Manchild)

www americanradiohistorv com

Supposed To Be Here

Deborah Cox mesmerized urban AC and urban
audiences with “Nobodys Supposed to Be Here,”
which logged 13 weeks at the top of Nielsen BDS’
Urban AC chart and eight weeks at No. 1 at Urban,
beginning in November 1998.A remix helped Cox
launch a long-lasting carcer on the dance circuit. In
2007, she released smooth jazz project I estination
Moon.” and her latest album *'T'he Promise™ is her
tirst R&D setin 10 years. Lead single “Did You Ever
Love Me™ moves 30)-29 this week at Urban AC.

“This one is closer to the Deborah Cox that
people are used to hearing,” Cox says, who was dis-
covered by Clive Davis shortly after she graduated
trom high school.

Atter 13 years on Arista and ] Records, Cox went
the independent route with her latest release, a
that WHUIR/
Washington PD David Dickinson says 1sn't a neg-

move Howard  University’s
ative."*Some programmiers look tirst to major label
releases and have tghter playlists so they may not
have room for other good material. But for me, it
does not matter that an artist is on a major or inde-
pendent label. T isten for the quality of the work.”

According to D-Rock, Cox possesses intangible
qualities. "1t’s something about her music, her spir-

it that keeps her fan base alive,” she says.

On A Roall

For his latest album,*‘Joe Thomas, New Man,” urban
AC veteran Joe signed to his manager Kedar
Massenburgs Kedar Entertaimment. Lead single
“E.R. (Emergency Room)” peaked at No. 7 on the
Sept. 26 urban AC chart while follow-up “We Need
to Roll” reached No. 16 in January. For most pro-
grammers, Joe’s history of 14 top 10s (including
three No. 1s) at the format would warrant giving
his latest effort a shot on the air. But getting the
attention of PDs was probably more of a challenge
for Joe the indie artist than Joe the major-label artist.

“I think some programmers don’t listen to
records that do not come from a large label,” says
Mark McCray, OM of CBS Radios WMBX and
WNEW/West Palim Beach. “However, some rec-
ognize that he is a proven artist and have still given
him the shine he deserves if his song is good. His

name alone will get the song in many program-

mers’ ears.”

Echoing the refrain
that “good music is
good music” regardless

of its  distribution
source,  Main  Line’s
WROU/Dayton  PD
Adams

“The challenge is, how

Garth says,
does the label break a
new artist and/or new
music and work the right song, In this case, Kedar’s
statt worked a good project”

“Artists like Joe, Angie Stone, Prince and many
others have built an established “trust’ in their audi-
ences via outstanding past bodies of work,” says
Mark Dylan, PD of Citadel's KOKY, KIPRR and
KPZK/Little Rock. “Joc established himself years
ago as a KOKY core act. That matters more than

anything else.” ReR
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ARTIST CERTIFICATIONS

TITLE IMPRINT / PROMOTION LABEL
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T-PAIN FEATURING LUDACRIS
CHOPPED ‘N’ SKREWED KONVICT/NAPPY BOYAIVE/LG

JIM JONES & RON BROWZ FEAT. JUELZ SANTANA

POP CHAMPACNE ETHER BOY/UNIVERSAL MOTOWN/COLUMBIA/KOCH
JOHM LEGEND FEATURING ANDRE 3000 e
GREENLICHT G.00.0./C0LUMBIA
PLIES FEATURING CHRIS J

PUTITONYA BIG GATES/SLIP-N-SLIDE/ATLANTIC
USHER

TRADING PLACES LAFACE/LG
KANYE WEST 7
HEARTLESS ROC-A-FELLA/DEF JAM/IDIMG

NE-YO FEATURING JAMIE FOXX & FABOLOUS

SHE GOV HER OWN DEF JAM/IDIMG
LUDACRIS CO-STARRING T-PAIN

ONE MURE DRINK DYP/DEF JAM/IDJMG
KEYSHIA COLE FEATURING 2PAC

PLAYA CARDZ RIGHT AMARU/IMANI/CEFFEN/INTERSCOPE
NE-YO n

MiSS INDEPENDENT DEF JAM/IDJMC
JAMEE FOXX FEATURING T.1. Phig
JUST LIKEME J/IRMG
T.h 1n°
WHATEVER YDU LIKE GRAND HUSTLE/ATLANTIC
MUSIQ SOULCHILD FEATURING MARY J. BLIGE

IFULEAVE ATLANTIC
THE-DREAM

ROCKIN THAT THANG RADID KILLA/DEF JAM/DJMC
LH. WAYNE FEAT. BOBBY VALENTINO & KIDD KIDD 11
MRS. OFFICER CASH MONEY/UNIVERSAL MOTOWN
BEYONCE n
IF | WEFE ABOY MUSIC WORLD/COLUMBIA
JAZMINE SULLIVAN

BUST YJUR WINDOWS JIRMG
KEYSHIA COLE

YOU COMPLETE ME IMANI/GEFFEN/INTERSCOPE
BEYONCE MOST INCREASED PLAYS

DIVA MUSIC WORLD/COLUMBIA
KERI HILSON FEATURING LIL WAYNE

TURNIN MEON MOSLEY/ZONE 4/INTERSCOPE
BOBBY VALENTINO FEATURING YUNG JOC

BEEP BLU KOLLA DREAMS/CARITOL
GORLRLA ZOE

LOST BLOCK/BADBOY SOUTH/ATLANTIC

JAY-Z & T.I. FEATURING KANYE WEST & LIL WAYNE

SWAGGALIKEUS ROC-A-FELLA/DEF JAM/IDJMG
YUNG L.A. FEATURING YOUNG DRO & T.I.

AINTI GRAND HUSTLE/INTERSCOPE
NE-YD

MAD DEF JAM/IDJMG
BUSTA RHYMES FEATURING RON BROWZ

ARABMONEY UNIVERSAL MOTOWN
J. HOLIDAY

T'SYO JRS MUSIC LINE/CAPITOL
SLIM FEATURING FABOLOUS & RYAN LESLIE

GOGDLOVIN' M3/ASYLUM
BRANDY

LONG DISTANCE KOCH/ERIC
GS BOYZ

STANK™ LECG SWAGG TEAM/JIVE/BATTERY

AKON FEATURING LIL WAYNE & YOUNG JEEZY

I'M SO PAID KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
RIHANNA

REHAB SRP/DEF JAM/IDJMG
ACE HOOD FEATURING TREY SONGZ

RIDE WE THE BEST/DEF JAM/IDJMG
THE GAME FEATURING RAHEEM DEVAUGHN

TOUCHJOWN GEFFEN/INTERSCOPE
SOULJA BOY TELL'EM

BIRD waLK COLLIPARK/INTERSCOPE
ANTHONY HAMILTON FEATURING DAVID BANNER *r
cooL MISTER'S MUSIC/SO SO DEF/ILG

DJ KHALED FEATURING KANYE WEST & T-PAIN

GOHAFD WE THE BEST/TERROR SQUAD/KOCH
RON BROWZ
JUMPING (OUT THE WINDOW) ETHER BOY/UNIVERSAL MOTOWN

DMDS

DICITAL DOWNLOADS
AVAJLABLE AT DMDS.COV

PLAYS AUDIENCE
™ 0/—_ MILLIONS l_?A—'_‘lK—
5613 36 46738 1
447 466 38626 2
3907 41 35865 3
19 67 :;;2 5
367 142 25666 8
339 A7 26935 6
326 30 29597 4
2836 451 23283 11
2679 <305 ness 9
W13 +84 20495 13
2390 1 22040 12
230 251 25681 7
74 6 BEE 16
261 67 23541 10
202 54 14884 19
200 4346 16442 V7
209 292 19276 15
‘906 220 400 20
1873 A-289 1 15.57‘1 18
‘840 +302 12821 22
1834 626 20448 14
wa7 403 388 2
T n.7_og 2%
1334377 a8 1997 2
B4 53 2024 23
22 % 9239 26
A 28 38 1085 25
06 7O 678 N
043 3% 6801 30
‘000 5 73, 29
972 +63 4356 37
o2 s 4913 34
877 67 4348 38
847 37 4639 35
799 82 7668 28
78 o ues -
— 4060 40
e 8 am 39
653 -90 3606 -
642 344 5890 33

MOST ADDED

ARTIST
TITLE / LABEL

T-PAIN FEAT. CHRIS BROWN 42
Freeze

{Konvict/Nappy 3oy/ive/JLG)

KBTT, KHTE, KPR, UMM, KKDA, KNDA,
KOPW, KPRS, IRRQ, KVSP, Sirius XM The
Heat, WAMO, WBFA, WBLK, WBTF, WDKX,
WEMX, WEUP, WFXA, WFXE, WHXT, WIKS,
WIBT, WIKS, WML, WITT, WIUC, WIWZ,
WJZD, WIZE, WKKV, WPHI, WPRW, WPWX,
WQHH, WQUE, WRBJ, WRBP, WTMG,
WWWZ, WZFX, WZHT

NEW

MIMS 38
Move (tf You '¥'anna)

{American Kingdapitol)

KBTT, KHTE, KPR, KJMM, KKDA, KOPW,
KPRS, KRRQ, KJ/SP, WAMO, WBFA, WBLK,
WBTF, WDKX, WEMX, WEUR, WFXA,
WFXE, WHRK, "HXT, WJBT, WJKS, WML,
WUTT, WJUC, WIWZ, WUZD, WIZE, WPWX,
WQHH, WQOK, WRBJ, WRBP, WTMC,
WWWZ, WXBT, WZFX, WZHT

STATIONS

" T.1. FEAT. JUSTIN TIMBERLAKE 37

Dead And Gone

(Grand Hustle/Aslantic)

KATZ, KBTT, KHTE, KIPR, KJMM, KKDA,
KNDA, KOPW, F PRS, KRRQ, KVSP, WAMO,
WBFA, WBHJ, WBLK, WBTP, WCDX, WCKX,
WDKX, WEMX, WEUP, WFXA, WFXE,
WHXT, WJKS, WiMI, WJTT, WJUC, WIWZ,
W.JZD, WKYS, WQHH, WRBJ, WTMC,
WWWZ, WZFX, WZHT

JAZMINE SULLIVAN 33
Lions, Tigers & Bears

{J/RMG}

KBTT, KHTE, KiMM, KKDA, KNDA, KOPW,
KPRS, KRRQ, K&/SP, Sirius XM The Heat,
WAMO, WBFA, #BLK, WBTF, WCDX,
WDKX, WEMX, WEUP, WFXA, WFXE,

WIBT, WJKS, WJMI, WJTT, WJUC, WJZD,
WJZE, WPHI, WQHH, WRBJ, WTMG,
WWWZ, WZHT

JOHN LEGEND 26
Everybody Knows

(Columbia)

KBTT, KHTE, KIPR, KJMM, KOPW, KRRQ,
KVSP, Sirius X\ The Heat, WBFA, WBLK,
WBTF, WDKX, WEMX, WEUP, WFXA,
WFXE, WIKS, VM1, WJTT, WJUC, WJZD,
WJZE, WRBJ, WTMG, WWWZ, WZHT

QDAKID 24

On A Mission

(TAG/Def Jam/IDJMG)

KBTT, KHTE, KIMM, KNDA, KOPW, KVSP,
WAMO, WBFA, #BLK, WBTF, WDKX,
WEMX, WFXA, NFXE, WIKS, WIMI, WJOTT,
WJUC, WJZD, WRBJ, WTMG, WWWZ,
WZFX, WZHT

GS BOYZ 14
Stanky Legg

(Swagg Team/Jie/Battery)

KHTE, WBHJ, WBLK, WBLX, WBTP, WCDX,
WEMX, WIKS, WIBT, WJKS, WJTT, WJUC,
WIWZ, WRBP

ADDED AT. .

KPRS

Kansas City, M2
PD: Myton Fear.

T.I Feat. Justin “imberlake, Dead And Gone, 16
Jazmine Sullivi n, Lions, Tigers & Bears, O

Mims, Move (If You 'Wanna), O

T-Pain Feat. Chris Brown, Freeze, 0

ot 15
AMZ/

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

» AFTER SCORING HIS FIRST NO. 1 WITH “MISS
INDEPENDENT” IN NOVEMB3ER, NE-YO RETURNS TO
THE TOP 10 WITH “SHE GOT HER OWN" (14-9, UP 305

PLAYS). HE ALSO CLIMBS 29-27 WITH “MAD,” WHICH
CONCURRENTLY RISES 13-11 ON RHYTHMIC AND
DEBUTS ON CHR/TOP 40 AT NO. 34.

NEW AND ACTIVE
ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL JGAIN TITLE / LABEL /GAIN
JENNIFER HUDSON 578/0 JAZMINE SULLIVAN 4057125
If This lsn't Love Lions, Tigers & Bears
(Arista/RMG) (J/RMG)
TOTAL STATIONS: 47 TOTAL STATIONS: 427
MIMS 465/53 T.l. FEAT. JUSTIN
Move (If You ‘W'anna) TIMBERLAKE 1r 387237
{American King/Capitol) Dead And Gone
TOTAL STATIONS: 62 (Grand Hustle/Atlantic)

TOTAL STATIONS: 32

RYAN LESLIE 457/4
How It Was Supposed To Be AKON 385/0

Right Now (Na Na Na)
(Konvict/Upfront/SRC/Universal Motown)
TOTAL STATIONS:

(NextSetection/Casablanca/Universal Mo-own)
TOTAL STATIONS: 43

YOUNG JEEZY FEAT. NAS 446/1

My President JAMIE FOXX
(CTE/Def Jam/IDIMC) FEAT. T-PAIN 362/173
TOTAL STATIONS: 35 Blame It
(J/RMC)
YO GOTTI 441735 TOTAL STATIONS: 52
Soid Out
(STP) SOULJA BOY TELL
TOTAL STATIONS: 27 'EM FEAT. SAMMIE 355/141
Kiss Me Thru The Phone
(CoiliPark/Interscope)
TOTAL STATIONS: S2

BEYONCE

Biva (Music World/Columbia)
WEM). +64, WZHT +57, WJZE +40, WPHI +35, WUSL +30,
WETJ +28, WOWI +25, WIWZ +24, KATZ +23, WJUC +22

fr KANYE WEST
Heartless (Roc-A-Fella/Def Jam/IDJMG)

WBTJ +40, WCKX +37, KOPW +33, KBTT +29, KBFB +77,
KHTE +27, WAMO +27, WDHT +24, WJZE +24, KNDA +22

= KERI HILSON FEAT. LIL WAYNE
[ Turnin Me On (Mosley/Zone 4/Interscope}
WHHL +33, WILB +30, WENZ +30, WEMX +27, KBTT +20,
KMUJ +19, WQBT +T7, WEAS #16, WFXE +15, WPCC +I5

GS BOYZ

Stanky Legg (Swagg Team/Jive/Battery)

WEMX +47, WIMI +33, WBH. +29, WZHT +24, WCDX +T7,
WJZD +17, WZFX +16, KNDA +15, KRRQ +14, WIKS +14

THE-DREAM

Rockin' That Thang (Radio Killa/Def Jam/IDIMG)
WCDX 431, KOPW +28, WBTJ +18, WPGC +18, WUKS +T7,
WEMX +T7, KBTT +I7, WBLX +T7, WKKV +14, WOWI +33

FOR WEEK ENDING JANUARY 11, 2009

LEGEND: See legend to charts in char:s section for rules and symbol explanations.

81 urban stations are electronically monitorad by Nielsen Broadcast Data Systems 24 hours a day,
7 days a week. Rap chart comprised of 81 Lrban and 75 Rhythmic electronically monitored Nielsen
Broadcast Data Systems stations © 2009 Nielsen Business Media, inc. Al rights reserved.
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; » ANTHONY HAMILTON COMPLETES AN 18-WEEK
v \ TREK TO THE TCP 1C, AS “COOL,” FEATURING DAVID
: . [ BANNER, BOUNDS 12-8 WITH MOST INCREASED PLAYS
. u RBA N Ac h N £ (UP 272). THE JOURNEY IS THE CHART’S LONGEST TO

. THE TOP TIER SINCE LYFE JENNINGS ALSO ASCENDED
POWERED i ]5 cn 3 TO THE TOP 10 IN HIS 18th WEEK IN JUNE.

0 (m” DIGITAL DOWNLOADS
BDS AVAILABLE AT DMDS.COM

-
wd NIELSEN BDS NEW AND ACTIVE
WY ARTIST CERTIFICATIONS PLAYS AUDIENCE
£5 e o _ IMPRINT/ PROMOTION LABEL TW  +-  MILLIONS RANK TA,RTT_'ESI LABEL ","Gﬁ‘,’z ﬁ]{_’g LABEL p,'ai‘,’,i

15 MUSIQ SOULCHILD FEAT. MARY J. BLIGE NO. 1(2 WKS) 1745 +63 13.509 1 WAYNE BRADY 108/74 MARIAH CAREY 69/65
IFULEAVE ATLANTIC FW.B. 1l Be Lovin' U Long Time
USHER (Peak/CMG) (Island/IDIMG)

2 ReIsTAND wpceng 708 0 12808 2 MOST ADDED TOTAL STATIONS: 34 TOTAL STATIONS: 34
ROBIN THICKE _ 103/103 58/2

V7 THE SWEETEST LOVE STAR TRAK/INTERSCOPE 1920 24 | Nass™ 3 dvc:yE I R EF;’VSEN f Ecy
AVANT (563/Kedar) (Music World/Calumbia)

18 WHEN IT HURTS CARTOL 1393 279 - 9.513 2 TOTAL STATIONS: 34 TOTAL STATIONS: 6
JENNIFER HUDSON n

31 1308 -19 10.827 4 KEYSHIA COLE 101/67 AVANT 57/25
A CTER) ARSTERMG _— ARTIST NEW Beautiful Music Sailing
MINT CONDITION E TITLE / LABEL STATIONS (Imani/Geffen/Interscop :) (Capitol)

26 \OTHING LEFT TOSAY CACEDBRDMAGE 1212 139 e o BRANDY 7 TOTAL STATIONS: 34 TOTAL STATIONS: 20
KEYSHIA COLE in Long Distance

35 EAvEN SENT IMANGEFFEW/INTERSCOPE 124 147 gall ’ (Koch/Epic) NE-YO FEAT. JAN [E 21:03 WITH FRED HAMMOND.

— - KVMA, WFLM, WHRP. WKUS, WLVH FOXX & FABOLOJS 93/62 SMOK[E NORFUL & J MOSS 51/3

18 ANTHONY HAMILTON FEAT. DAVID BANNER  MOST INCREASED PLAYS 1061 273 7835 g WMXDI WWD;\A ’ ’ y She Got Her Own Cover Me
cooL MISTER'S MUSIC/SO SO DEFALG : ' | B (Def Jam/IDIMG) (PAJAM/Gaspo Centric/ILG)

51 JAZMINE SULLIVAN n 996 6 8.816 6 ANTHONY HAMILTON TOTAL STATIONS: 21 TOTAL STATIONS: 26
N JRME : REATADAVIDIBANNER 5 T.l. FEATURING FIHABNA 79/32 JAMIE FOX X 43/3

Cool b
B CHARLE WILSON e 902 476 4407 4 (Mister's Music/So So DeflILG) Live Your Life 1 Don't Need It
Saam B ST WHQT, WIMR, WKUS, WROU (Def Jam/Grand Hustle/ DIMG Atlantic) (J/RMG)
ERIC BENET : TOTAL STATIONS: 20 TOTAL STATIONS: 20

37 OURETHE ONLY ONE FRIDAY/REPRISE/WARNER BROS. 7f383‘ = S CHARLIE WILSON 3
NE-YO n There Goes My Baby

21 S INDEPENDENT oEFAawivg 874 37 7968 8 Uive/JLG)

RAPHAEL SAADIQ MM, WHGT, WZAK
1 B Ve THAT IR COLUMBIA e *85 7i-‘ﬂ 12 MUSIQ SOULCHILD 3
ALICIA KEYS sobeautiful
&o SUPERWOMAN MBK/J/RMC U 122 3458 4 {Atlantic)
WHUR, WKJS, WMPZ

% JOHN LEGEND FEATURING ANDRE 3000 n 575 3 3661 16 . g
GREENLIGHT €.0.0.0./COLUMBIA i INDIA.ARIE FEAT.

g JOE 5 MUSIQ SOULCHILD 2
WE NEED TOROLL seskepar 492 ¢ 3.362 Chocolate :ighb ;

 — (Universal Republic
INDIA.ARIE FEATURING MUSIQ SOULCHILD - WAM., WMKS

7 CHOCOLATE HiGh UNIVERSAL REPUBLIC @85 3 3190 20
KEYSHIA COLE FEATURING 2PAC  AIRPOWER CASE 2

7 PLAYACARDZRIGHT AMARU/IMANCEFFEN/INTERSCOPE 4% b 4708 13 Lovely

(Indigo Blue)
BRANDY MOST ADDED

& (onGDISTANCE e 425 W 239 25 WHUR WSRB
ERIC BENET MUSIQ SOULCHILD

S iEHUNCER FRIDAY/REPRISE/WARNER BROS gBe a8 1947 29 FEAT. MARY J. BLIGE i

IfULeave
LAURA IZIBOR :

T3 FROM MY HEART TOYOURS miavrc 377 78 2285 % &,C:Er}"d
KENNY "BABYFACE" EDMONDS _—

_]2 _ INEEDALOVE SONG MERCURY/IDIMG = R E] 56 AVANT 1
JAZMINE SULLIVAN UL (i

9 BUST YOUR WINDOWS g 042 70 3037 21 f;‘;‘g;‘?”
JENNIFER HUDSON =

4 IF THIS ISN'T LOVE ARISTA/RMG 339 +>8 72'821 1 22 RAPHAEL SAADIQ 1 ANTHONY HAMILTON
BEYONCE n Sl FEATURING DAVID BANNER

2] o 309 +16. 3973 15 (Columbia)

SINGLE LADIES (PUT A RING ON1T) MUSIC WORLD/COLUMBIA = e Cool (Mister's Music/So 5o DefLG)
g JAMIE FOXX FEATURING T.L 279 56 1152 38 WAGH +13, KMEZ +12, WKSP 412, KQXL 411, WMCL +10,
JUST LIKE ME JIRMG : JOE 1 WWIN +10, WROU +3, WIMX +8, KOKY +7, WQQK +7
JAZMINE SULLIVAN pyciNeediTolRoll
8 (0N, TICERS & BEARS JRmg 267 B2 1019 40 (SEEC:edaf) MUSIQ SOULCHILD
w :
LABELLE £ c sobeautiful (Atlantic)

10 supEBRLovER verve 266 4 2474 24 WSRB 418, WMGL +13, WKJS +8, WBLS +7, WOMG +5,

N Genc o KOKY +6, WKSP +4, KMEZ +4, KMJK +4, KMIM +4

19 5DYOUEVER LOVEME oeconmace 240 b 128 37 KT, i JOE
DWELE . C Why Just Be Friends (563/Ked

2w REASONS (TRUTHPT.2) rkocH 232 2 D23 WHUYQ .:KMEZ 3, .:IMJ':( 3, ;NEK ; ZSKY 3,
USHER KQXL +3, WAMJ +3, WBAV +3, WCFB +3, WDAS +3

7 B TRADING PLACES aecEc | 224 23 2148 27 JESapmpetNE 000
, MUSIQ SOULCHILD RAPHAEL SAADIQ
m SOBEAUTIFUL ATLANTIC gog1 =82 3451 8 Love That Girl (Columbia)
= BEYONCE WYLD +28, KQXL +3, WMGL +6, WAGH +6, WGPR +6,

T ariast MusiCworLDicoLMBle. 200 49 1988 28 e e WMPZ +5, WMM 43, WTLZ +3, WVAZ +3, WFLM +3
JAMES FORTUNE & FIYA AVANT

3 TrRusTvou BLACK SMOKE/WORLDWIDE 188 1= oz, 2 B4 )

When It Hurts (Capitol)

5 pCASE 175 17 0534 - WMKS +T1, WHGT +10, WKUS +8, WHRP +7, WWDM +7,
LOVELY INDIGO BLUE b ADDED AT... —— WYLD +6, KGXL +6, WXST +6, WLVH +6, KRNB +6
LIONEL RICHIE

8 Co0MORNING {SLAND/IDJMG e 36 0.645 WIMR Zé‘-;;

5 MARY MARY FEATURING KIERRA 'KIKI' SHEARD e peh w3 Mg g W 22
GODINME MY BLOCK/COLUMBIA i PD: Lauri Jones
LALAH HATHAWAY Anthony Hamilton Feat. David Banner, Cool, 24

¥ W THAT waS THEN STAX/CMG 51 i ) 0.574 )
SLIQUE .
m YOUR BODY ROSEHIP Y gl o798 - FOR WEEK ENJING _ANUARY 11, 2009
AL GREEN FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: Sce egenc to charts in charts section for rules and symbol explanations.
5 LAY 1T DOWN BLUE NOTE/CAPITOL s -27 0.323 - www.RadioandRecords.com 70 urban AC stetions ere electronically monitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 days a veek. O 2009 Nielsen Business Media, Inc. All rights reserved.

Creating new NTR revenue for your station.
Your DIRECT source for booking entertainment. Let us show you how.
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POWERED BY

. GOSPEL

nielsen

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT OMDS.COM

» R&B VETERAN JAMES INGRAM CLAIMS MOST
INCREASED PLAYS (UP 85) AS “DON'T LET GO" BOWS AT

NO. 29. THE SONG IS THE SECOND SINGLE FROM
INGRAM'S LATEST ALBUM, “STAND (iN THE LIGHT).” LEAD

CUT “MERCY” S

PENT A WEEK AT NO. 30 IN OCTOBER.

¥
£ o3 2 1| NIELSEN BD5 NEW AND ACTIVE
L WY ARTIST CERTIFICATION PLAYS AUDIENCE
S (3 e IMPRINT / PROMOTION LABEL ™ +- MILLIONS RANK $|RTTL'§ \ABET ",LG"ATS 1‘3&[’5 TAEED p,'a‘:,’,i
1 1 48 JAMES FORTUNE & FIYA NO. 1(22 WKS) n94 05 4997 1 DORINDA CLARK-COLE 170,36 BRIAN COURTNEY WILSON 125/9
s © 1JRUSTYIU _ BLACKSMOKE/WORLOWIDE "~~~ o g Make Me Real All | Need
3 MARY MARY (Verity/JLG) (Spirt Rising/Music World)
22 e wyalockcolvpia 1003 N 4469 2 MOST ADDED TOTAL STATIONS: 12 TOTAL STATIONS: 8
21:03 WITH FRED HAMMOND, SMOKIE NORFUL & J MOSS n9/29
__:"__ 31 Coverme PAJAM/GOSPO CENTRIC/LG 828 10 4358 3 st‘:ifsf 158/8 x"ec&:?ni?;‘:gi ';EY i
HEZEKIAH WALKER & LFC (s41) (Inte: face)
_f'g 16 SOULED CUT VERITYULG élj" i i 3755 - P TOTAL STATIONS: 12 TOTAL STATIONS: 17
1 ARKANSAS GOSPEL MASS CHOIR ;
6 2 736 +22 2.664 8 TED WINN 149/14 JUANITA BYNUM na/s
o< ILIFTMY HANDS VEMTROGOSREY - ARTIST NEW God Believes In You Pour My Love On You
101 KURT CARR & THE KURT CARR SINGERS 678 V72 3274 5  TITLE/LABEL _ STATIONS (Teddysjamz} (Flow)
= PEACE AND FAVOR REST ON US keooe [ JAMES INGRAM 6 TOTAL STATIONS: 12 TOTAL STATIONS: 13
JONATHAN NELSON FEATURING X .
Bl S5 o nbaciont BURROSE witcery 871 77 3258 6 Lo MARY MARY FEAT. KEITH WONDERBOY JOHNSON
R — e e (Intering/Music Ore) KIERRA 'KIK!' SHEARD 148/61 & THE SPIRITUAL VOICES 104/10
! s g TROY SNEED PRESENTS BONAFIDE PRAISERS P WCHB, WFM, WMO, WNNL, WNOO, God In Me Time To Get Close To Jesus
S . T wORKITOUT EMTRO GOSPEL - = . WWIN (My Block/Columbia) (Gospel Truth)
° g 3 JASON CHAMPION 640 32 2281 10 ) -BISHc;P DAVID GMEVANS L TOTAL STATIONS: 22 TOTAL STATIONS: 9.
ALWAYS BROOKS/EMI GOSPEL - :
= — o PRESENTS AUTOMATIC PRAISE 4 SHARI ADDISON 134/21  BISHOP PAUL S. MORTON
Bl g THE WEST ANGELES COGIC MASS CHOIR 68 47 2780 7 Let Go No Battle, No Blessing PRESENTS THE FGBCFMC  102/0
| . LORD PREPARE ME EMI GOSPEL i . (Abundant Harvest) {Verity/JLG) Cry Your Last Tear
1. 25 PASTOR GREGG PATRICK & THE BRIDGE PROJECT S 44 2659 9 KOKRIVCAOIWELRAWEME TOTAL STATIONS: 16 (Tehillah/Light)
| AM AWITNESS CROSSOVER/TYSCOT g — SRR TOTAL STATIONS: 8
|-~ S— KVIERRA KIKI SHEARD = = I DONALD LAWRENCE & CO. 3
i
5% 2 PRAISE HIM NOW EMi GOSPEL =2 9 . [Etom f(;:s::;:t:NemmLc)
KIRK FRANKLIN WHAL. WNOO, WPZS
i 38 Jesus FOYOSOUL/GOSPOCENTRIALG 4 Z LSS
e N {SAIAH D. THOMAS &
DONALD LAWRENCE & CO.
2 BACK | ECEN QUETWATERWERTYILG 09 *26 1585 T4 gL:':ExT?dngfﬁ;SE (E0P) 3
= Ell e ‘oul e l e
DAMITA
. Habakkuk
M2 vowoscac vsor 683 s B AL, WHOG,
KATHY TAYLOR AND FAVOR ; = == ——
= L OH HOW FRECIOUS KATCO/TYSCOT __360_ szg ) _‘jﬁlg 207* SHARI ADDISON 3
MAURETTE BROWN-CLARK NolBattie NolBlesatng
2 IT AIN'T OVER (UNTIL GOO SAYS IT'SOVER) ARCOSPELMALACD %4 12 1223 19 (Verity/JLC)
—_— R RIvOG : WFMI, WHLW, WNOO
B ° o opeyme 42 T 1277 T CRYSTAL AIKIN 3
THE MURRILLS | Desire More
12 Coenor Mine QUETWATERWERTYILG 322 45 0905 24 (Verity/JLG)
T : WEUP, WNOD, WXVt
‘ % S mﬁssvH:\?leAg\Zice vy 293 *50 1064 A1 e
- — - MAURETTE BROWN-CLARK 2
ISAIAH D. THOMAS & ELEMENTS OF PRAISE It Ain't Over (Until God Says It's Over)
_29_ SAID HE W OULD BE WITHME HABAKKUK 2_59 R 35 1 0.2 . 25 [AIRI':]usp:EI;Ma!:m] Sk
THE WILLIAMS BROTHERS WFMI, WNOO
_zwzk STILL STRONG ) BLACKBERRY _3‘%_58 8 r ij? ! & A
21 15 VIPMASS CHOIR FEAT. PASTOR JOHN P.KEE & LOWELLPYE o0 4 (ggo 27 i i =2 R 4
YES WE CaN TYSCOTVERITY/ILG : [V‘:';“ UL‘E‘) s
— ity
REGINA BELLE WCHB, WHAL o
_2_7_ 2 icau o sUs PENDULUM 28 3 _+12 _]'_037_ = JAMES INGRAM
28 HEATHER HEADLEY FEATURING SMOKIE NORFUL 739 o 1.246 18 Don’t Let Go (intering/Music One)
JESUS IS LOVE EMI GOSPEL 2 ADDED AT - WCHB +16, WWIN 14, WNNL +12, WPRS +10, WiMQ +10,
T —— = — WTLC +6, WFMI +4, SXPR +4, WJYD +4, WPZS +4
54 12 JIMMY HICKS & THE VOICES OF INTEGRITY R 08 i 0 WHLW Ma . | el
GOD'SGO™ 1T BLACK SMOKE/WORLDWIDE -
——— : " S —- KURT CARR & THE KURT
25 17 DEITRICK HADDON 233 25 104 22 . CARR SINGERS
I'M ALIVE VERITY/LG PD/MD: Connye Bryant
3 = ) ) Peace And Favor Rest On Us (KCG/ILG)
0 zg 1p PAUL PORTER 223 +20 o727 26 Isaiah D. Thomas & EOP, Said He Would Be WCHB 16, WPRF +12. WHAL +10, WPZS +8, WPPZ +7,
' WHAT DIC YOUDO? LGHT |5 <y With Me, 10 WNOO +6, WPZE +4, WSOK +4, WEMI +4, WEMV +4
JAMES INGRAM  MOST INCREASED PLAYS/MOST ADDED sharilfiddisonahio[BatileaNio]Blessingz3 —_— =
29 m DON'TLE™ CO INTERING/MUSIC ONE ]83 A el B _29 MARY MARY FEAT_
m BLESSED 78 6 0380 ) FOR REPORTING STATIONS PLAYLISTS GO TO: KIERRA 'KIK{’ SHEARD
GOTTA TASE MY TIME ULTIMATE www.RadioandRecords.com God In Me (My Block/Columbia)
WLIB +9, WPPZ +6, WPRF +6, WPZE +4, KATZ +4,
WFMV +3, WGRB +3, WIMO +3, WNNL +3, WNOO +3
RECURRENTS MARVIN SAPP
Praise Him In Advance (Verity/JLG)
WHAL +17, WPRF +12, WCHB +TI, WPRS +6, WXOK +4,
WXVA +4, WNOO +4, WCAD +2, WLOU +1, WHLW +1
ARTIST 11 NIELSEN BDS PLAYS ARTIST 11 NIELSEN 8DS PLAYS = -
TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw Lw TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw Lw CRYSTAL AIKIN
MARVIN SAPP 632 693 JOSHUA'S TROOP 33 359 | Desire More (Verity/JLG)
NEVER WOULD HAVE MADE IT (VERITY/ILG) EVERYBODY CLAP YOUR HANDS (NEW HAVEN) WXVA +10, WPRF +5, WLOU +5, WXEZ +5, WFLT +4,
e WTLE +4, WUFO +3, WHLH +2, SXPR +, WNOO +1
SHEKINAH GLORY MINISTRY TYE TRIBBETT & G.A. ’ 4
JESL'S (KING J0M) 620 5_60 HOLD ON (COLUMBIA) 529 _327
HEZEKIAH WALKER & LFC DESTINY PRAISE
GRAEFUL (VERITY/ILG) 468 497 HIS WILL (DESTINY STYLE) 295 Egﬁg
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 383 355 RICKY DILLARD & "NEW G" (NEW GENERATION CHORALE) 269 262
ENCOURAGE YOURSELF (EMI GOSPEL) ONE MORE CHANCE {NUSPRING/EMI GOSPEL) . A FOR WEEK ENDING JANUARY T, 2009
' N LEGEND: See legend to charts in charts section for rules and symbol explanations.
BYRON CAGE 367 365 DEWAYNE WOODS & WHEN SINGERS MEET 260 247 43 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

ROYALTY (LI/E AT THE.APOLLO) (GOSPO CENTRIC/ILG) LET GO (QUIET WATER/VERITY/LG)

day, 7 days a week. © 2009 Nietsen Business Media, Inc. All rights reserved.

GOSPEL REPORTERS

WPZE/Atlanta, GA*
IM: Steve Hegwood
SD/ND: Derzk Harper

WTHB/Augusta, GA*
IM/PD: Terry Mon Jay

WCAD/Baltimore, MD*
OM: "hea Mitchem

2D: L2 Michaels
APD/MD: Danielle Brown

WWIN/Bal-imore, MD*
2D: Mike Roberts

WXO¥,/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
2D/VD: J'Michael Francois

WUFD/Buffalo, NY*
2D: L2z Pettigrew

MD: _emes Cornelius
WIN:/Charleston. SC*
OM: Michae! Baynard
>D: Belinda Parker

MD: Anthony Baxter

WPZS/Charlotte, NC*
PD/MD: Alvin Stowe

WNOO/Chattanooga, TN*
OM: Lee Clear
PD/MD: Sam Terry

WGRB/Chicago, IL*
PD: Sonya M. Blakey
APD/MD: Effie Rolfe

WJIMO/Cleveland, OH*
PD/MD: Kim Johnson

WFMV/Columbia, SC*
PD: Tony "Cee" Green
APD/MD: Monica Washington

WEAM/Columbus, GA
OM: Carl Conner, Jr.
PD: Pam Dixon

WA JV/Columbus, MS
OM: GQ Riley
PD: Sebastian Riley

JANUARY 16, 2009

WJYD/Columbus, OH*
OM: Jerry Smith
PD: Dawn Mashy

KHVN/Dallas, TX*
PD: Dion Martenson
MD: Jerome Thomas

WCHB/Detroit, MI*
OM/PD: Bo Money

WFLT/Flint, MI*
OM/PD: Sammie L. Jordan, Jr.

WEAL/Greenshoro, NC*
PD/MD: Joseph Level

KROI/Houston, TX*
OM/PD: Terri Thomas

WDJL/Huntsville, AL*
PD/MD: Walter Peavey

WEUP/Huntsville, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes

WTLC/Indianapolis, IN*
OM: Brian Wallace
PD: The First Lady Raye

WHLH/Jackson, MS*
OM: Steve Kelly

PD: Torrez Harris

MD: Lance Fuller

WOAD/Jackson, MS*
OM: Stan Branson
PD/MD: Percy Davis

KPRT/Kansas City, M0
OM: Andre Carson

PD: Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnson

KHLR/Little Rock, AR*
OM: Sonny Victory
PD: JC Loves

KPZK/Little Rock, AR
OM: Mark Dylan
PD/MD: Billy St. James

V/LOU/Louisville, KY*
FD: Bill Price

V/BBP/Memphis, TN
MD: Dareen Graves

V/HAL/Memphis, TN*
FO: Eileen Collier
APD/MD: Tracy Bethea

V/LOK/Memphis, TN*
FO/MD: Kim Harper

V/MBM/Miami, FL
FD/MD: Greg Cooper

V/IHLW/Montgomery, AL*
CM:Michael Long
FO/MD: Connye Bryent

V/XVI/Montgomery, AL*
FD: Glinda Perkins

V/THE/Nassau, NY*
MD: Clara Mack

wWww.americanradiohistorv.com

Rejoice! Musical
Soulfood/Network
PD: Willie Mae Mclver

Rejoy Radio/Network
OM: Frankie Hemphill
PD: RaShaun Green
MD: Sam el Priester

WPRF/New Orleans, LA*
PD/MD: _aJo Walker

WYLD/New Orleans, LA*
PD: Derrick Corbett
APD/MD. Loretta Petit

WLIB/New York, NY*
OM/PD: Skip Dillard

WFMI/Norfolk, VA*
OM: Neal Williams
PD: Mike Chandler

WXEZ/Norfolk, VA*
OM: Johr Shomby
PD: Dale Murray

WPPZ/Philadelphia, PA*
OM/PD: Elroy Smith
APD/MD: CeCe McChee

WNNL/Raleigh, NC*
OM/PD: Jerry Smith
MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jeff Anderson
PD: Reggie Baker

Sheridan Gospel
Network/Satellite
PD: Michael Gamte
APD: Morgan Dukzs
MD: Ace Alexande-

Sirius XM Praise/Satellite*
OM:B.J. Stane
PD. Pat McKay

WSOK/Savanna, GA*
PD: E. Lairy McDuftie

KOKA/Shreveport, LA*
PD: Eddie Giles
APD/MD: Sharan Flournoy

KATZ/St. Louis, MO*
PD: Darrel Eason

MD: Dwight Stone
WIMG/Trenton, NJ
OM/PD: Felicia Brannon
APD/MD: Robyn McCollum
WTSK/Tuscaloosa, AL
OM: Greg Tomascello
PD/AMD: Charles Anthony
WPRS/Washington, DC*
PD: Matt Anderson
WFAL/Wilmington, DE
OM: Melvin Brittingham
PD/MD: Manuel Mena

* Monitored Reporters
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A fresh start for the new year

Setting Goals For You
And Your Team

Kevin Peterson

KPeterson@RadioandRecords.com

ith a new year comes the opportunity for a fresh start. Many
companies and individuals set new goals or make resolutions,
whether personal or business, that include oneself, staff, sta-
tion or overall company. To help forge a path to success in
2009, R&R  asked three professionals to ofter their advice. First, Success
Motivation International founder/author Paul J. Meyer shares the steps he has
developed in creating “SMART?” goals. Second, newly inaugurated HCJB
Global president/CEO Wayne Pederson lays out eight radio-specific goals. And
third, talent coach Tommy Kramer gets right to the point with three simple

goals he has for radio talent.

Attitude Is Everything

In his book “Attitude Is Everything,” Mever
talks about creating goals that are SMART,
where each letter represents a step: specific,
measurable, attainable, realistic and tmely.

Meyer says a specihe goal has a
much greater chance  of being
accomplished than a general goal
and suggests that it setting that goal,
one must answer the tollowing *W?”
questions: Who is involved? What do
I want to accomplish? Where is the
location? Which? When? Why?

While the first three are obvious,
“when” estabhishes a time frame,
“which™ is about identifying
requirements and constraints, and “why™ talks
about the reasons, purpose
accomplishing the goal.

In radio, a general goal would be
“mcrease the station’s ratings.” But a
specific goal would be “By the fall
2009 book, we want to be top three
with women 25-54."

Next up is measurable. Meyer
says. “Establish concrete criteria for
measuring progress toward the at-
rainment of each goal you set.
When you measure your progress, you stay on
track, reach your target dates and experience
the exhilaration of achievement that spurs you

on to reach your goal." To determine whether

Kramer

or benetits of

Pederson

the goal 1s measurable, ask these questions: How
much? How many? How will I know when it
1s accomplished?

Attainable: When you identify goals that are
most important to you, Meyer says you begin
to figure out ways you can make
them come true. “You develop
the attitudes, abilities, skills and
financial capacity to reach them.
You
overlooked

begin seeing  previously
opportunities  to
bring yourself closer to the
achievement of your goals. You
can attain most any goal you set
when you plan your steps wisely
and establish a time frame that
allows you to carry out those steps.” Goals that
may have seemed far away and out of reach
eventually  move  closer  and
become attainable, according to
Meyer, not because your goals
shrink, but because you grow and
expand to match them.
Recalistic: Meyer says a goal
must represent an objective to-
ward which you are willing and
able to work. ™A goal can be both
high and realistic.” he says. “You
are the only one who can decide just how high
your goal should be. But be sure that every goal
represents substantial progress. A high goal is

frequently ecasier to reach than a low one be-
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‘When you
measure your
progress,

ou stay on

rack, reach
your target
dates and
experience
the exhil-
aration of
achievement
that spurs
you on to
reach your
goal.

—Paul J. Meyer

Five Steps To
Creating
SMART Goals

Specific: A specific goal
has a much greater
chance of being
accomplished than a
general goal.

Measurable: Establish
concrete criteria for

measuring progress
toward the attainment
of each goal you set.

Attainable: When you
identify goals that are
most important to you,
you begin to figure out
ways you can make
them come true.

Realistic: A goal must
represent an objective
toward which you are
willing and able to
work. A goal can be
high and realistic.

Timely: Every goal
should be grounded
within a time frame.
Without a time frame
tied to it there’s no

sense of urgency.

Wwww americanradiohistorv com

cause a low goal exerts low motvational
force.” He adds that some of the hardest jobs
you have accomplished may have actually
scemed easy simply because they were a labor
of love.

Timely: Finally, every goal should be
grounded within a time frame. " With no ume
frame tied rto it, there's no sense of urgency,”
he says. "If you want to lose 10 pounds, when
do vou want to lose it by? ‘Someday” won't
work. But if you anchor it within a time
trame—'by May 1'—then you've set your un-
conscious mind into motion to begin working
on the goal”

Whether the goals are personal or for your
staff or company, be sure that when they are
reached, there are rewards in store for the

achievers.

Wayne's World

For an example of radio-specific resolutions,
Pederson says he's created eight goals for 2009,
First is what he calls “vision casting.” “1t’s ab-
solutely imperative to be clear in our mission,
vision, goals and strategies” he says. Next 1s
communication.” | believe it's almost impossible
to overcommunicate. We must be connecting
regularly with our stakeholders and our team.

Revenue drives the next goal. "Whether for-
profit or not-for-profit, we need to be intention-
al and innovative in secking to strengthen our
core fimancial strategies.” he savs. Even
Christian radio, Pederson says image 1s important.
“We need to be creative and clear i presenting
our image to the general public and our stake-
holders and branding ourselves consistently.”

New technology should be on everyone’ list
1 20097 We must go after emerging technolo-
gies that enable us to connect with the next
generation of media consumers,” he says. " That
mcludes streaming, podcasting, social nenwork-
ing such as Facebook and YouTube, blogging
and texting. To use new technology, we need to
recruit new  talent—twentysomething  talent
that can intuitively use new technology to reach
the new audience.”

Another goal tor Pederson this year is better
collaboration. “We can’t do it alone.” he says.
“We must connect and partner with other enti-
ties that can complement our resources in
reaching our goal.” Finally, there is team-build-
ing. " What are we without our talented people?
Encourage them. Communicate with them.
Develop their leadership skills for the future.”

Kramer keeps his advice simple and right to
the point. He ofters three goals tor radio talent.
First. he says, “Become a better voice actor, not
disc jockey, by sounding as real and natural as
you can. Second, say something worth hearing
when vou open the microphone. Say whatever
you sav like you actually care about it. And
third, help your station matter to the listener.”

Summing up the importance of setting goals
and having a plan to reach them, look to leg-
endary baseball player/manager Yogi Berra, who
said, “If you don’t know where vou are going,

you'll end up someplace else” RR
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PONERED BY nielsen

THIS WEEK

THIS WEEK

e
@
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3 ARTIST
z

20

ON-= LIFE TOLOVE (INO)

|1 NIELSEN BDS

. DIGITAL DOWNLOADE
(mps AVAILASLE AT DMDS-CoM

CERTIFICATIONS PLAYS AUDIENCE
TITLE IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RAMK
BRANDON HEATH NO. 114 WKS)
GIVE ME {OUREYES MONOMODE/REUNION/PLG B3 -84 3'2f35 >
JEREMY CAMP
THERE W ILL BE ADAY BEC/TOOTH & NAIL ‘556_ =20 30707 B MOST ADDED
TOBYMAC FEATURING KIRK FRANKLIN & MANDISA
LOSE MY SOUL roReFRONTEMIOMG 1202 *18 3%22 | 2
THIRD DAY
REVELATION ESSENTIAL/PLG T502_ B :97 37?? !
TENTH AVENUE NORTH
BY YOUF SIDE RrUNONPLG 1445 13 3193 a ST o
CHRIS TOMLIN TITLE / LABEL STATIONS
JESUS MZSSIAH SIXSTEPS/SPARROW/EMI CMG 1319 e 2488 6 ;.i ANCESCA BATTISTELLI g
CASTING CROWNS Free To Be Me
SLOW FADE BEACHSTREETREUNIONPLG 1100 45 2270 7 (Fervent/Nord-Curb)
STEVEN CURTIS CHAPMAN KAIM, KBIQ, KB J, KCMS, KFIS, KHZR,
YOURS 2 crarmOwEMICMG 1034 67 1399 M KLIC, KLTY, KPEZ, KSBJ. KSCN, K305,
KTIS, KT3Y, KXQU, Sirius XM The Message,
ADDISON ROAD 838 +27 1472 10 WAWZ, WBDX, V"BFJ, WBSN, WCQR,
HOPE NCW iNO WCRJ, WCSG, WDIC, WFFH, WGTS, WIGK,
BUILCING 429 WJTL, WLAB, WLFJ, WLPJ, WMIT, WMSJ,
END OF NE wo 775 +65 1677 8 WMUZ, WPAR, V'RCM
MICHAEL W. SMITH WITH THE AFRICAN CHILDREN'S CHOIR ) 5
ANEW HALLELUJAH REUNION/PLG _703 FU3 o b rﬂiﬁﬁ:ﬂf L
NATALIE GRANT (INO)
OUR HOF E ENDURES wrs 972 e 0:756/" 45 KAIM, KCMS, KHZR, KPEZ, KSBJ, WAWZ,
JOSH WILSON WBSN, WCRJ, W=FH, WFHM, WJIE, WKL,
SAVIOR, JLEASE saRROWEMICMG 48 43 1516 2 WLAB, WMHK, WPAR
MERCYME JOSH WILSON 6
FINALLY 4OME o | oakg 440 JRTISY gy TAS Savior, Please
MATTHEW WEST (Sparrow/EMI CMVT)
THEMOTIONS soammowemowg 002 *46 O8I0 16 WAWZ, VICQR, WEFH, WFHM, WIIE, WVF)
MEREDITH ANDREWS -
YOU INVITE ME IN woRD-CURE 0% 44 0265y 18 :‘:‘:E:,EZV MiESY 2
POINT OF GRACE s M CVG)
527 +15 1.372 2 (PEVIREI
I WISH WORD-CURB - KLTY. Sirius XM ~he Message, WCRJ,
FRANCESCA BATTISTELLI AIRPOWER/MOST INCREASED PLAYS/MOST ADDED WEHM, wp0Z
FREE TO 3EME FERVENTWORD-LRB 00 *183 (e ) e Y AVES UE[NORTT 5
THE MICHAEL GUNGOR BAND 390 418 0489 % By Your Side
ANCIENT SKIES BRASH 1 {ReunionPLC)
RUSH OF FOOLS KTSY, WFHM, WETS, WLF)
WONDEF OF THE WORLD MIDAS 315 +3 0162 )
BUILDING 429 4
SANCTUS REAL
WHATEVZR YOU'RE DOING (SOMETHING HE AVENLY) sarrowEMicMg SO0 “28 0800 17 FI::)?( EE
NEEDTOBREATHE E = KWND, WEHM, V"PAR, W'/FJ
STREETSOF GOLD ATLANTIC/WORD-CURB 7279 3 0180 - A
OAVID CROWDER BAND 265 +7 0.239 _ POINT OF GRACE 4
0, FOR A THOUSAND TONGUES TO SING SIXSTEPS/SPARROW/EMI (MG 7 - 1 Wish
| B | 1 (Word-Curb)
iQRNo ESKELIN, MARK STUART & VICKY BEECHING T 248 +43 0.486 2= KCBY, WEFH, WEHM, WVE)
MARK HARRIS
ONE TRUE GOD wo 227 +B 0432 %
- P e e ADDED AT... camity
M M ety
ASITIS IM HEAVEN ESSENTIAL/PLG _212 i +10 . 0;539 21 WAFJ 883
SALVADOR Augusta, GA b
AWARE worn-curs 299 -~ § (0262 PD/MD: Steve Swanson
BEBO NORMAN R 3c Remedy Drive, Ml Along, O
BRITNEY BEC/TOOTH & NAIL 200 16 0.368 s Kari Jobe, I'm Siaging, O
KUTLESS
COMPLETE BEC/TOOTH & NAIL 154 2 . 0.17097 )
CHRIS SLIGH 193 +20 0210 . FOR REPORTING STATIONS PLAYLISTS GO TO
ARISE BRASH www.RadisandRecords.com
RECURRENTS
x
g
ARTIST 1) NIELSEN BDS PLAYS [CB ARTIST i1 NIELSEN BDS PLAYS
TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w (3 TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w
BIG DADDY WEAVE MATT MAHER
Wi AT LIFE WOULD BE LI<E (FERVENT/WORD-CURB) 195 28y YOUR GRACE IS ENOUGH €SENTIAL/PLE) 650 B3
DOWNHERE AARON SHUST
HERE | AM (CENTRICITY) 192 g2t MY SAVIOR MY GOD (BRASH) 6l 638,
MERCYME THIRD DAY
| YOUREIGN(INO) 1120 L1 CALL MY NAME (ESSENTIRLPLI) £ Gl
LAURA STORY LINCOLN BREWSTER
MIGHTY TOSAVE (INO) 327 ) Lt EVERLASTING GOD (INTEWRETY S L3
33MILES 866 864 LINCOLN BREWSTER 579 617

TODAY IS THE DAY (INTECRITY)

» A l4th WEEK AT NO. 1 FCR BRANDON HEATH'S

“GIVE ME YOUR EYES” PLACES THE SONG IN A TIE FOR THE
CHART'S SECOND-LONGEST REIGN. MERCYME'S “WORD OF
COD SPEAK” LEADS WITH 21 WEEKS ON TOP IN 2003-04,
WHILE HEATH MATCHES CHRIS TOMLIN'S 14 WEEKS AT
THE SUMMIT WITH "MADE TO WORSHIP" IN 2006-07.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
AARON SHUST 192/20 SHAWN MCDONALD 96/5
Create Again Clarity

(Brash} (Sparrow/EMI CMG)

TOTAL STATIONS: o TOTAL STATIONS: S
MANDISA 1€5/3 STARFIELD 65/2
Voice Of A Savior Everything Is Beautiful

(Sparrow/EMI CMG) (Sparrow/EMI CMG)

TOTAL STATIONS: 14 TOTAL STATIONS: 10
MICHAEL ENGLISH 15118 SARAH REEVES 61/26
Feels Like Redemption Sweet, Sweet Sound

(Corb) (Sparrow/EMI CMG)

TOTAL STATIONS: n TOTAL STATIONS: 9
PAUL COLMAN 127/28 BEBO NORMAN 54/0
If | Was Jesus Pull Me Out

(Inpop) (BEC/Tooth & Nail)

TOTAL STATIONS: 8 TOTAL STATIONS: 4
THE FRAY ne/2 KARI JOBE 52/6
You Found Me I'm Singing

(Epic/INO) (Integrity)

TOTAL STATIONS: 13 TOTAL STATIONS: 8

FRANCESCA BATTISTELLI

Free To Be Me (Fervent/Word-Curb)
WCQR +22, KCMS +20, WBFJ +16, KAIM 412, KLUC +12,
KPEZ +12, KFIS +T1, WCSG +11, KBIQ +1|, KLTY +10

MERCYME

Finally Home (INO)
KCMS 419, KBNJ +18, WMSJ 418, KAIM +14, WAWZ +12,
KLJC +11, WITL +9, KPEZ +9, WMHK +8, WDUC +7

BUILDING 429

End Of Me (INO3
WCSG +16, WITL +10, KWND +3, WBDX +4, WIKL +4,
WCRJ +4, KBIQ +4, KLTY +3, WBF +3, KPEZ +3

JEREMY CAMP

There Will Be A Day (BEC/Tooth & Nail)
WIQK +8, WMHK +8, WCQR +7, WJKL +5, SXMS +5,
WCSG +5, WCRJ +5, KFSH +4, WBDX +4, WMSJ +3

MATTHEW WEST

The Motions (Sparrow/EMi CMG)
KXQU +23, KSBU +8, WAFJ +8, WCRJ +6, WLPJ +3,
KLTY 43, WCQR +2, WMSJ +2, KKSP +2, WBDX +2

FOR WEEK ENDING JANUARY 1, 2009

LEGEND: See legend to charts in charts section for rules and symbol explanations.

55 Christian AC stations are electroaically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. Christian AC incicator chart compiled of 35 reporters, christian CHR 28, christian
rock 26 and soft AC/inspirationat 20.. © 2009 Nielsen Business Media, Inc. Al rights reserved.
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» MARK HARRIS ACHIEVES HIS HIGHEST SOFT
AC/INSPIRATIONAL PERCH IN ALMOST TWO YEARS, AS “ONE
TRUE GOD” CLIMBS 7-4. HARRIS LAST HELD A POSITION

INSIDE THE TOP FIVE WITH “WISH YOU WERE HERE,” WHICH
PEAKED AT NO. 3 ON THE LIST IN MARCH 2007.

WCWP/Brookville, NY
PD: Patar Bellotti
MD: Reena Temburni

OM: Dana Evans
PD/MD: Wally Decker
APD: Darren Stevens

WUFM/Columbus, OH*
OM: Michael Buckingham
PD/MD: Nikki Cantu

PD: Rob Robhins

MD: Kelly Downing
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WJIS/Sarasota, FL
OM: Kris Byerly

PD: Michelle Tellone
MD: Elisha Skorski

www americanradiohistorv com

OM/PD: Matt Rhodes

PD/MD: Olivia PaH

x } (o A et
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. - Y gy voursioe recnonelg 1041 +105 2 ! 6 yourLove ToomHanaL 24 4
e GROUP 1 CREW DISCIPLE ;
. T _]_EL' KEYS TO THE KINGDOM FERVENT/WORD-CURE D27 22 R 52‘_ L o B4 4
A BRANDON HEATH = ' CAPITAL LIGHTS
4 " GIVE ME YOUR EYES ReNONPLG 798 -60 . 1‘:‘4; B Gureace TooTHsNAL 252 =35
- s
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.,_‘)) » WITH 377 PLAYS AT 26 REPOR™ING STATIONS,
A FRANCESCA BATTISTELLI STDRMS THE
CHART AT NO. 20 WITH “FREE TO BE ME.” THE
SINGER PEAKED AT NO. 3 LAST SUMMER WITH
“I'M LETTING GO” AND REACHED NO. 23 IN

R&R CHRISTIAN

DECEMBER WITH “YOU'RE HERE.”
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Family Life Ministries/Network

PD: Cecil Van Houten
APD: Kevin VanBuren
MD: Bruce Barrows

N0 84% 381 394

3N 377

Total Sample size is 1530. These are average scores for music in the Christian AC format, based on data from
surveys conducted throughout the US, using TroyResearch Online Music Tracking. Online panelists score each
song on 1 1-5 scale where 1 = strongly dislike and 5 = strongly like. TroyResearch is a registered trademark of
Rad oRe=arch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonathan Littie at 740-549-

* Monitored Reporters
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Everyone’s learning about the PPM, even labels

Mind Over Meter

R.J. Curtis

RCurtis@RadioandRecords.com

n Dec. 31, four more major markets said good riddance not only
to the past year, but to a ratings methodology past its prime.
Dallas, Atlanta, Washington and Detroit all saw live Arbitron
PPM data for the first time, bringing the total number of PPM

markets to 14. Bl The end ot 2010 s still Arbitron’s target date to roll out metered
ratings in the nation’s top 50 markets; that means 36 more markets m the next 23
months.Years before the PPM went live 1n the first 14 markets, programmers were
busy developing strategies for a smooth transition as they poured over pre-curren-
cy data, mastering the nuances ot this updated methodology while simultaneous-
ly unlearning certain fundamentals of the diary world.

So what about paralicl action at country radios
primary source of product and its sometime parters:
the record companies? How
much PPM  knowledge can
labels currently claim, and just
where are they obtaining in-
formation on something radio
and record people can agree
on—that this new gadget is a
game changer.

There’s no doubt promo-
tion executives are fascinated
with the PPM; that was evi-
dent at the Country Radio
Semumar (CRS) two years ago
when Colenuan Insights pre-
sented & study on the effect c
new music had on PPM panelists. Jon Coleman
demonstrated to a packed room some listener
behavior patterns at the begimning, middle and end
of new songs. Obviously, we've all learned a lot since
Coleman’ presentation and everyone—especially
Arbitron—has reminded us that the PPM is a work

n progress that can only be mustered over time.

‘Don't Get Carried Away’

Shortly after the PPM becanie currency in Houston
in June 2007, Universal Music Group Nashville sen-
ior VP ot promotion Royee Risser says that an
Arbitron representative paid a visit to his staff. “We

saw the devices and how the data was looking; we

40

saw what the spikes looked like” Naturally, the biggest
question for Russer was how 1t wall atfect music in
ters of rotations and conver-
Rishag sionis. Because there was data to
suggest a song could illicit reac-
ton within 30 seconds, many
on the label side were con-
cerned that the PPM’s munute-
by-minute information would
uamately be ualized by pro-
granuners to make rash music
decisions, something Risser says
“could radically change what
songs are released.”
Arbitron, which has been
making the rounds at CRS, the
NAB Radio

Show and other industry gatherings in the last few

Conclave, the

years, has advised programiners not to nuke snap
Jjudgments, but rather to look for patterns over time
when making programnung or mnusic adjustiments.
Though it still carly—just 14 markets are live
and most only recently—radio scems to have heed-
ed that advice. Beasley WXTU/Philadelphia PD
Bob McKay, who's been living with the PPM since
Arbitron began testing it n Philly in 2002, has cold
R&R more than once, “Don't get carried away
and go off the deep end; keep doing good, basic
nuts-and-bolts radio.” Smularly, Johnny Chiang,
who programs Cox Radio’s KKBQ/Houston,
said early on wath hive PPM data in his market,
“Nothing beats a good solid plan and giving 1t

24/7 NEWS ONLINE @ www.RadioandRecords.com
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instance.’

—Kevin Herring

Live PPM
Markets
Philadephia
Houston

New York
Nassau-Suffolk
Middlesex

Los Angeles
Chicago

| San Francisco
Riverside

San Jose
Dallas

Atlanta
Washington
Detroit

Next among
the 19 markets
rolling out in
2009 are:
March

Boston

June
Miami
Phoenix
Seattle
Minneapolis
San Diego

Source: Arbitron

Risser

com

time to work. If you're going to start tearing things
up on a weck-to-week basis . . . good luck.”

There appears to be an opumistic curiosity about
the PPM and its eventual mamifications on music,
according to labels we spoke with. As you'd expect,
most promotionVPs have tried to stay close to radio
on this. Some have reached out to Arbitron for con-
tinuing educaton as neww markets have been rolled
out. Arista Nashville VP ot national promotion Skip
Bishop believes the PPM will be “a healthy radical
change, showing innumediate and far more realistic
results than old-school diarv methodology”

Listening spikes driven by big promotions made
an impression on Russer, who sces an opportunity
to foster a closer relationship between records and
radio.“To be honest.” he says."it could say to us,'Hey.
the content we've given you for some time that may
have been taken for granted really is valuable!
Current-driven radio stations could certainly bene-
fit in a PPM environment.”

Whatever degree of knowledge record tolks cur-
rently have about the PPM, Lyric Street/Carol-
wood VP of promotion Kevin Herring savs with a
laugh.“The cockroach in us record guys will adape,
like we have in every other instance”” He notes that
when he started doing record promotion in 1987,
such resources as Nielsen BDS and SoundScan
were nonexistent. “How we look at data is a lictle
different,” Herring savs, ‘but the blocking and tack-
ling we do in promotion hasn’t really changed.”
And another thing remains the same: “If we don't
have unique and compelling music that will re-

search and sell, we're screwed.”

CRS: A Good Source

The most frequently mentioned source of PPM
education among country radio and record pros 1s
CRS. Russer cites numerous panels on last years
agenda, while Nate Deaton, GM for Great Empire’s
KRTY/San Jose—one of the 14 live PPM mar-
kets—says. “T learned more about PPM last vear at
CRS than [ have learned at any CRS in the last 10
vears, because of all those panels with the guys who
have been doing it from Phillv and Houston. | came
back from CRS ready to go” Deaton believes its a
good idea for label exees to learn as much about
electronic measurement as their radio counterparts.

Bishop and Herring are already onboard. with
Herring going so far as to say that even if radio began
using weekly data as a music tool,”I don't think thats
something we should be afraid of. Heck, mavbe its
something we should embrace”

Bishop adds, “I'm a realist. We don't have the
resources anymore to speculate whats working or
not. Give me the real facts” If labels can find out early
what songs aren't working. Herring savs, “maybe
that will help us. God knows we'e staving with
records and spending money on stutt?” Herring
and Bishop agree that knowing what is and
isn’t working is definitely a good thing at a
ome when evervone 1s looking to spend
their limited resources more cfhicientv.

Granted, some of the data “mav not be
what we want to hear,” Bishop says, “but
it looks to me like 1t'll be far more realis-
tic, with a lot more inunediacy in making

ReR

detcerminations.”
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» UP 2.3 MILLION IMPRESSIONS, TOBY KEITH LOGS HIS
36th TOP 10, INCLUDING FEATURED BILLINGS, WTH “COD
LOVE HER" (13-10), THE SECOND SINGLE FROM HS NEW
ALBUM, “THAT DON'T MAKE ME A BAD CUY.” LEAD TRACK
“SHE NEVER CRIED IN FRONT OF ME"” BECAME HS 17th NO. 1
ON THE OCT. 24 CHART.

R&R COUNTRY

POWERED BY niclsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS-EOM

DMDS

5 BN 4§ =
i £ o3 i1 NIELSEN BDS ¥ HITPREDICTOR  AUDIENCE : I 11 NIELSEN BDS YT HITPREDICTOR  AUDIENCE
) L WY ARTIST CERTIFICATIONS STATUS {IN MiLLIONS) PLAYS o g wo  ARTIST CERTIFICATIONS STATUS {IN MILLIONS) PLAYS
Bl 2 3 nne IMPRINT / PROMOTION LABEL ™ - W  RANK E =3 TTE IMPRINT / PROMOTION LABEL ™ - W RANK
BRADPASSLEY DUET WITHKEITHURBAN NO.1(1WK) TIM MCGRAW MOST ADDED MOST
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COUNTRY MONITORED REPORTERS

WQMX/Akron, OH
OM: Chuck Collins
PD: Sue Wilson
APD/MD: Ken Steel

WGNA/Albany, NY
OM/PD: Tom Jacobsen

KBQI/Albugquerque, NM
OM%D: Bill May
MD: Bev Rainey

KRST/Albuguerque, NM
DM/PD: Eddie Haskell
MD: Paul Bailey

WCTO/Allentown, PA
DM/PD: Shelly Easton
APD/MD: Jerry Padden

WKSF/Asheville, NC
OM/PD: Jeff Davis
MD: Brian Hatfield

WKHX/Atlanta, GA
OM/PD: Mark Richards
MD: Mike Macho

WUBL/Atlanta, GA
OM/PD: Clay Hunnicutt
APD/MD: Lance Houston

WKXC/Augusta, GA
PD: T Centry
MD: Chris O'Kelley

KASE/Austin, TX
OM/PD: Mac Daniels
APD/MD: Bob Pickett

KUZZ/Bakersfield, CA
PD: Evan Bridwell

WYPY/Baton Rouge, LA
PD/MD: Dave Dunaway

KIZN/Boise, ID
M/PD: Rich Summers

APD: Steve Shannon

MD: Spencer Burke

WKLB/Boston, MA
OM: Don Kelle

PD: Mike Broprle
APD/MD: Ginny Rogers

WYRK/Buffalo, NY
PD: Wendy Lynn

WEZL/Charleston, SC
OM: Steve Burke
PD: Bill West

WQBE/Charleston, WV
OM: Jeff Whitehead

PD: Ed Roberts

MD: Bill Hagy

WKKT/Charlotte, NC
OM/PD: Bruce Logan
APD/MD: Ryan Dokke

WSOC/Charlotte, NC
PD: D.J. Stout
APD/MD: Rick McCracken

WUSY/Chattanooga, TN
PD: JaT Cruze
MD: Bill Poindexter

WUSN/Chicago, L
PD: Dave Robbins
MD: Marci Braun

WUBE/Cincinnati, OH
OM: Patti Marshall

PD: Travis Moon

APD: Kathy O'Connor
MD: Duke Hamilton

WGAR/Cleveland, OH
OM: Keith Abrams

PD: Brian Jennings
APD/MD: Chuck Collier

KATC/Colorado Springs, CO
OM: Bobby Irwin

PD: Jim West

MD: Wingnut

WWNU/Columbia, SC
OM/PD: Tyler On The Radio

WCOL/Columbus, OH
PD: John Crenshaw
APD/MD: Dan E. Zuko

KPLX/Dallas, TX
PD/MD: Mark Phillips
APD: Smokey Rivers

KSCS/Dallas, TX
PD: Crash Poteet
APD/MD: Chris Huff

KYGO/Denver, CO
PD: Joel Burke
MD: Garrett Doll

KJJY/Des Moines, |A
DM: Steve Brill

PD: Andy Elliott

MD: Eddie Hatfield

42 24/7 NEWS ONLINE @ www.RadicandRecords.com

WDTW/Detroit, MI
PD: Doug Montgomery

WYCD/Detroit, Ml
PD: Tim Roberts
APD/MD: Mike Scott

KHEY/EI Paso, TX
PD: Ted "Bob Cat" Brown
MD: Marty Austin

WFBE/Flint, M|
PD: April Rose
APD: Keith Allen

KSKS/Fresno, CA
PD: Tom Jordan

WWGR/Ft. Myers, FL
PD/MD: Justin Tyler
APD: Steve Hart

WQHK/Ft. Wayne, IN
OM/PD: Rob Kefley
MD: Dave Michaels

WOGK/Gainesville, FL
PD: Mr. Bob
MD: Big Red

WBCT/Grand Rapids, Ml
OM/PD: Doug Montgomery
APD/MD: Dave Taft

WPAW/Greensboro, NC
PD: Randall Bliss
APD: Clay J.D. Walker

WTQR/Greenshoro, NC
DM: Tim Satterfield
PD/MD: John Roberts

WRNS/Greenville, NC
PD/MD: Wayne Carlyle

WRBT/Harrisburg, PA
PD: JT Bosch
APD/MD: Newman

WWYZ/Hartford, CT
PD: Pete Salant

KILT/Houston, TX
PD: Jeff Garrison
MD: Greg Frey

KKBQ/Houston, TX
OM/PD: Johnny Chiang
APD/MD: Christi Brooks

WFMS/Indianapolis, IN
PD: Beb Richards
MD: J.D. Cannon

WUSJ/Jackson, MS
PD: Russ Williams

WOGNE/Jacksonville, FL
OM: Chuck Beck
PD: Randy Hill

WXBQ/Johnson City, TN
PD/MD: Bill Hagy

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MO
OM/PD: Dale Carter
APD/MD: Tony Stevens

WDAF/Kansas City, MO
OM: Thom McGinty
PD: Michael Cruise

WIVK/Knoxville, TN
OM/PD: Mike Hammond
MD: Colteen Addair

KMDL/Lafayette, LA
PD: Scott Bryant

APD: Jude Vice

MD: T.0. Smith

WPCV/Lakeland, FL
OM/PD: Mike James
APD/MD: Jeni Taylor

WI0V/Lancaster, PA
OM:Ken Carson
PD: Al Brock

Wi{TL/Lansing, Mi
OM: Brent Alberts
PD/MD: Chris Tyler
APD: Jordan Lee

KCYE/Las Vegas, NV
PD/MD: RW. Smith

KWNR/Las Vegas, NV
PD: Cary Rolfe
MD: Bill Lubitz

WBUL/Lexington, KY
PD: Mark Grantin

KSSN/Little Rock, AR
OM/PD: Chad Herttage

KKGO/Los Angeles, CA
DM: Mike Johnson
PD: Torya Campos

WAMZ/Louisville, KY
PD: Coyote Calhoun
MOD: Night Train Lane

WWQM/Madison, Wi
OM: Pat D'Neill

PD: Brad Austin
APD/MD: Kenny Jay

KTEX/McAllen, TX
OM: Billy Santiago
PD: JoJo Cerda

APD: Frankie Dee
MD: Patches

WGKX/Memphis, TN
PD: Tim Jones
MD: Kay Manley

WMIL/Milwaukee, W1
OM/PD: Kerry Wolfe
APD: Scott Dolphin

MD: Mitch Morgan

KEEY/Minneapolis, MN
OM/PD: Cregg Swedberg
MD: Mary Caq[?as

WKSJ/Mobile, AL
OM: Steve Powers
PD: Bitl Black

WKMK/Monmouth, NJ
DBM/PD: Mike Fitzgerald
MD: Kaptain Jack

KTOM/Monterey, CA
[OM: Sam Diggedy

PD: Wes Poe

APD/MD: Jim Pearson

WKDF/Nashville, TN
DBM/PD: Dave Kelly

WSIX/Nashville, TN
OM: Rich Davis
PD: Keith Kaufman

WGH/Norfolk, VA
OM/PD: John Shomby
APD/MD: Mark McKay

KKNG/Oklahoma City, OK
OM/PD: Kevin Christopler
MD: Lynn Waggoner

KTST/Oklahoma City, OK
OM/PD: Tom Travis

KXKT/Omaha, NE
PD: Enk Johnson
MD: Craig Allen

WXBM/Pensacola, FL
OM/PD: Lynn West

WXTU/Philadelphia, PA
OM/APD: Roy Land
PD: Bob McKay

KMLE/Phoenix, AZ
PD: Krs Abrams
APD: Andrew Bland
MD: Gwen Foster

KNIX/Phoenix, AZ
PD: Ray Massie

WDSY/Pittsburgh, PA
OM/PD: Keith Clark
APD/MD: Stoney Richards

WOG!/Pittsburgh, PA
OM: Frank Bell
PD: Dave Anthony

KUPL/Portland, OR
PD: John Paul
APD/MD: Rick Taylor

KWJ)/Portland, OR
OM: Clark Ryan

PD: Mike Moore
APD/MD: Savannah Jones

WOKQ/Portsmouth, NH
OM: Mark Ericson
PD/MD: Mark Jennings

WCTK/Providence, Rl
APD: Sam Stevens
MD: Jessica Tyler

WQDR/Raleigh, NC
OM: Paul Michaels
PD: Lisa Mckay

MD: Bilty Dukes

KBUL/Reno, NV
PD: Brad Hansen
APD/MD: Derek Gunn

KFRG/Riverside, CA
OM/PD: Lee Douglas

WSLC/Roanoke, VA
PD: Brett Sharp

WBEE/Rochester, NY
PD: Billy Kidd
APD/MD: Weslea Neas

KNCI/Sacramento, CA
PD: Mark Evans
APD/MD: Greg Cole

KNTY/Sacramento, CA
PD/MD: Bob McNeill

WKCQ/Saginaw, MI
APD: Kevin Profitt
MD: John Richards

KSOP/Salt Lake City, UT
APD/MD: Debby Turptn

KUBL/Salt Lake City, UT
PD: Ed Hill
MD: Pat Carrett

KAJA/San Antonio, TX
OM/PD: Ceorge King
APD/MD: Lou Ramirez

KSON/San Diego, CA
PD: John Marks
APD/MD: Brooks D' Brian

KBWF/San Francisco, CA
PD: Scott Mahalick
APD/MD: Keola Lui Kwan

KRTY/San Jose, CA
PD/MD: Julie Stevens

KKWF/Seattle, WA
OM: Dave Richards
PD: Scott Mahalick
MD: Lola Montgomery

KMPS/Seattle, WA
PD: Becky Brenner
MD: Tony Thomas

KXKS/Shreveport, LA
M: Gary McCoy
PD: Chris Evans

KDRK/Spokane, WA
OM: Frank Jackson
PD: Jay Daniels

WPKX/Springfield, MA
OM/PD: Pat McKay
APD: Marc Spencer

KTTS/Springfield, MO
OM/PD: Chris Cannon
APD/MD: Curly Clark

KSD/St. Louis, MO
OM: Mark Anderson
PD: Billy Greenwood
MD: Erin Austin

WIL/St. Louis, MO
PD: Greg Mozingo
APD/MOD: Danny Montana

KATM/Stockton, CA
OM: Richard Perry
PD: Randy Black

MD: Nikki Thomas

WBBS/Syracuse, NY
OM/PD: Rich Lauber

WFUS/Tampa, FL
OM: Doug Hamand
PD: Travis Daily

WQYK/Tampa, FL
OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

KilM/Tucson, AZ
OM: Herb Crowe
PD: Buzz Jackson
MD: Lois Lewis

KV0O/Tulsa, OK
PD: Luke Jensen
MD: Dave Austin

WIRK/West Palm Beach, FL
PD: John O'Connell

KFDI/Wichita, KS
OM/PD: Beverlee Brannigan
APD/MD: Carol Hughes

WGGY/Wilkes Barre, PA
PD: Doc Medek
MD: Jessie Roberts

WXCY/Wilmington, DE
OM/PD: Dave Hovel

WCGTY/York, PA
PD: Scott Donate
MD: Dan Douglas
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IMPRINT / PROMOTION LABEL

BRAD PAISLEY DUET WITH KEITH URBAN STARTABAND  ARISTANASHVILLE

ARTIST TITLE IMPRINT / PROMOTION LABEL ~ NEW STATIONS
TIM MCGRAW NOTHIN' TODIEFOR CURB 74]
TRALE ADKINS MARRY FOR MONEY - ~ CAPITOL NASHVILLE 34
7CRA|G MORGAN COD MUST REALLY LOVEME BNA n
JASON MICHAEL CARROLL WHERE MFROM ARISTANASHVILLE 10
TRENT TOMLINSON THAT'S HOW IT STILL OUGHTA BE CAROLWOOD 10
ARTIST TITLE IMPRINT / PROMOTION LABEL GAIN
TIM MCGRAW NOTHIN' TO DIE FOR CURB +577
TRACE ADKINS MARRY FOR MONEY 7 CAPITOL NASHVILLE +393 7
TAYLOR SWIFT WHITE HO;SE - BIG MACHINE +362
B DARIUS RUCKER}WON'T BE LIKE THIS FOR LONG CAPITOL NASHVILLE +302
KENNY CHESNEY WITH MAC MCANALLY DOWNTHE ROAD BLUECHAR/BNA 258
KEITH URBAN SWEET THING - - C;;lTOL NASHVILLE +246
TN LW  ARTIST TITLE IMPRINT / PROMOTION LABEL  TW PLAYS  +/-
24 45 RICK HUCKABY AIN'T ENOUGH BLACKTOP HEADCOACH/SPINVILLE 291 -1
46 35 KATIE ARMIGER UNSEEN COLD RIVER/NINENORTH 276 -260
@ 5 ZONA JONES YOU SHOULD'VE SEENHER THIS MORNING ROCKY COMFORT/NINE NORTH o 206 ) *37
1 48 MARK WILLS THETI‘MWE FORGET R TENACITY 197 -27
7 @ 4 SHAWN HAMMONDS EVERYTHING COUNTRY THUNDER 149 +10
@ 56 ROAD HAMMERS 1'VE GOT THE SCARS TO PROVEIT MONTAGE 129 +9
@ 5o LANCEMILLERBACONFRYNG ' BG7LOFTONCREEK 95+l
@ = MARK CHESNUTT THINGS TODO IN WICHITA BIG 7/LOFTON CREEK 87 +17
@ —  ERICCHURCH CAROLINA CAPITOLNASHVILLE 76 +14

Get ycur first look at next week's complete Country indicator chart action in R&R Country HotFax, in your e-mail in-box every Monday. To subscribe to

R&R Country HotFax, visit www.radioandrecords.com.

CANADA COUNTRY

FOR "VEEK ENDINC JANUARY 1, 2009

ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL ~ TW

BRAD PAISLEY DUET WITH KEITWRB_AN s-wn ABAND ARISTA NASHVILLE/SONY MUSIC .777 =67
BROOKS & DUNN FEAT. REBA MCENTIRE COWGIRLSDON'TCRY  ARISTA NASHVILLE/SONY MUSIC T4 +79
DIERKS BENTLEY FEEL THAT FIRE CAPITOL NASHVILLE/EMI GE4 +50
KENNY CHESNEY WITH MAC MCANALLY DOWN THE ROAD BLUE CHAIR/BNA/SONY MUSIC EE:] =57
ALAN JACKSON COUNTRY BOY ARISTA NASHVILLE/SONY MUSIC ars _14_ )
KEITH URBAN SWEET THING CAPITOL NASHVILLE/EMI Bh4 +38
SUGARLAND ALREADY GONE MERCURY/UNIVERSAL s;-t: 32
RASCAL FLATTS HERe LYRIC STREET/UNIVERSAL B35 +31
TOBY KEITH GOD LOVE HER SHOWDOGNASHVILLE/UNIVERSAL ~ BOS +54
GEORGE STRAIT RIVEROF LOVE MCA NASHVILLE/UNIVERSAL _EF +66
AARON PRITCHETT HOW 00| GET THERE W OPM/6D4 575 +13
GEORGE CANYON JUST LIKE YOU ¥ UNIVERSAL '5]'.3 25
DEAN BRODY BROTHERS BROKEN BOW/SONY MUSIC 554 17
EMERSON DRIVE BELONGS TO YOU ¥ VALORY/OPEN ROAD/UNIVERSAL 552 +35
DOC WALKER ONE LAST SUNDOWN W OPEN ROAD/UNIVERSAL i S _-*T -
CRYSTAL SHAWANDA MY ROOTS ARE SHOWING W RCA/SONY MUSIC S06 _*27 ]
THE ROAD HAMMERS HOMECROWN W OPEN ROAD/UNIVERSAL 431 +18
TARA ORAM 538 STARS ¥ OPENROAO/UNIVERSAL 477 "%
TAYLOR SWIFT WHITE HORSE BIGMACHINE/OPENROAD/UNIVERSAL 452 +59
ZAC BROWN BAND CHICKEN FRIED HOME GROWN/ATLANTIC/BIG PICTURE G443 +9
BLAKE SHELTON SHE WOULDN'T BE GONE WARNER BROS./WARNER 429 +58
LADY ANTEBELLUM LOOKIN' FOR A GOOD TiME CAPTOLNASHVILLEIEMI 607 . +14
DARIUS RUCKER 1T WON'T BE LIKE THIS FOR LONG CAPITOL NASHVILLE/EME _E +39
MONTGOMERY GENTRY ROLL WITHME COLUMBIA/SONY MUSIC 3 m2
ONE MORE GIRL | CANLOVE ANYONE W EM) 349 +55
BILLY CURRINGTON DON'T MERCURY/UNIVERSAL R !-15_ +72
TAYLOR SWIFT LOVE STORY BIGMACHINE/OPEN ROAD/UNIVERSAL 3301 35
JASON BLAINE GOOD DAY TOGET CONE KooH 306 75
PAUL BRANDT VIRTUAL LIFE ¥ BRAND-T/UNIVERSAL 253 o
DARIUS RUCKER DON'T THINK 0ON'T THINK ABOUT IT CAPITOL NASHVILLE/EMI iBa_ 15

¥ indicates CanCon
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The next chapter in Ryan’s book
Jim Ryan:
One Year

Keith Berman

KBerman@RadioandRecords.com

T-Plus

t was almost exactly a year ago when Jim Ryan sent tidal

. waves through the industry by announcing he was leaving the
PD chair at Clear Channel AC behemoth WLTW (106.7 Lite
FM)/New York after 11 years and 38 No. | Arbitron ratings
quarters. Since then, the question of “What’s Jim up to?” has
been on many people’s lips.

"1 keep getting asked by people, *So how's
retirement going?” But 1 haven’t retired,” Ryan
insists. To the contrary. he is going full bore with
his own consultancy, Jim Ryan Media. It was-
't that much of a jarring tansition for him,
since as part of his gig as senior VI of AC for
Clear Channel, he often traveled to stations
around the country, so he'd already gotten a
taste of the lifestyle.

That’s not to say that Ryan’s constantly jetting
around the nation: he’s on the road for a few days
every two weeks, then its back home to New
Jersey. However, hies also not spending his e
at home sitting around  watching the Foaod
Network: :yan swears he still puts on pants and
goes to work every morning,.

He is, though, experiencing some positive side
effects as a resule of his lifeseyle change: ™1 used
to get up and go into the oftice around 6:30 0.m.,
but now, I wake up, check e-mail, run four miles
and have a healthy breakfast. My blood pressure
has dropped. and T've lost around 20 pounds.”
Ryan says. I think I'm a lot healthier now as a
positive benetit of the new life”

The one drawback to leaving Lite was the
mental shift due to the lack of a consistent work-
place to visit every day, since he misses the staff
camaraderie. 1 work with a lot of stations, but
I'm not there daily—1I"m there once a month or
every 60 days or do weekly phone calls.” he says.
“Ies really kind of a ditterent liteseyvle, and 1t was
somewhat hard to get used to mentally”

Ryan’ vever been divorced, but says he imag-
mes it would be something like what he went
through leaving Lite. Commenting that he nuiss-

s APD/MD Morgan Prue, he says that working

JANUARY 16, 2009

with someone for such a long tme leads to some-
thing resembling a marriage. “She could always
finish my sentence tor me, and 1’1 was question-
mg a performance situation, she could always
think ahead and do Arbitron runs tor the station

or market.” he says.

Captain Crunch
Aside trom that one aspect, though, Ryan is lov-
ing life, and his new perspective helps himemore
tully appreciate from a global view the daily has-
sles chat PDs endure. " Theres that sales stress on
P15, particularly now when the industry is in a
tough position, and programmers have to help
generate revenue as well as program a station.” he
says.Theres a ot going on i the day-to-day lite
of a PN

Another benefit that Ryan has gained is that
he's immersing himselt even more into the PPM.
“T Diterally spend 20% of my working time on
PPM because you get weekly numbers,” he says.
“There are times when I have tour markets

released simultaneously: so that’s a lot of diggin

o
<.

I noticed that PDs chat I've worked with or for
don’t have as much time because of the daily
pressures of the station.”

That’s where he comes in: Ryan spends a good
portion of his cime scouring PPM numbers, to
the pomt where he’ll spend nine or 10 hours
looking through weeklies on their release date.
“When a monthly comes out on a Wednesday,
I'm usually not done going over the information
for all of my stations untl Friday or Saturday,” he
says. “PPM has really dominated my lite perhaps

more than anvthing. Ies a far cry from getting a

‘Every PD
likes to
think that
eople are
iving and
dying by his
or her
station, but
in PPM, it's
very often
the person’s
behavior
that
overrides
everything.’
—Jim Ryan

Contact Info

Jim Ryan Media has
been officially open for
business since last
June. Ryan can reached
at 908-655-8834 or

jim@jimryanmedia.com

trend once a month and a book every three
months. My weeks are planned around it,and I'm
sort of at their merey.”

Its casy tor him to get absotbed in the mate-
rial, considering the mounds of information the
meters deliver. Given the intense amounts of data.
Riyan thinks that many people are in what he
describes as "data overload,” adding that he does-
n't believe managers understand just how much

information the PPM provides.

In PPM, It's Not All About You

“You have to digest it, and you have to know
when to throw it out, when to take it seriously
and how many weeks or months before you react
to a trend in a certain quarter-hour or daypart,”
he says, especially when dealing with data that
can be broken out into minute-by-minute

chunks.”I don't know how | would deal with it
if T was still a day-to-day P

Ryan cites one programnier who asked if he

thought older songs were hurting a station’s

younger demo, and, after examining PPM numbers

- on a minute-by-

: minute  level, he did

discover that sone

meter-wearers  occa-
sionally — tuned  out
when older tracks were
played. On the flip side,
however, he also saw
meters go away when
newer songs aired.

“Irs sometimes very
hard to draw conclu-
stons,” he says. “The
one thing you have to
remember is every PD
likes to  think that
people are hiving and
dying by his or her sta-
tion, but i PPM, 1’
very often the person’s
that

behavior over-

rides  everything., If
they were driving and
got to their destina-
tion. they’ll turn the
radio oft and may not
listen for a couple of hours—it may not have
been anvthing the station did at all. You have to
look at data very cumulatively over a period of
time before you make any harsh decisions.”
Rvan is happy to simply be part of the team
that makes decisions now, which is why he'’s
seemingly dropped oft some people’s radar.
“When [ sign a station—and I'm working
with a good number of them—1I consider
myself part of the team, and | really don’t want
to steal any thunder from the P he says,
speaking to why he doesn’t send outr press
releases or make announcements when he adds
new clients.” 1 think a PD is the captain of the
ship. and my job is to help that P> guide the
ship. I've got a fair amount ot work. and [ just
want the stations T work with to continue to
be successtul.” RsR
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AC REPORTERS

WYJB/Albany, NY*
OM: Kevin Callahan
PD: Ric Mitchell
APD/MD: Chad O'Hara

KMGA/Albuquerque, NM*
OM: Eddie Haskell
PO/MD: Justin Riley

WLEV/Allentown, PA*
OM/PD: Shelly Easton
APD/MD: Jerry Padden

KYMG/Anchorage, AK
OM: Mark Murphy
PD/MD: Dave Flavin

WFPG/Atlantic City, NJ*
PD/MD: Gary Guida

KKMJ/Austin, TX*

PD: Cat Thomas

APD: Stephen Michael Kerr
MD: Terri McCormick

WCDV/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD: J-Tweezy

APD: DeMarcus Jones

MD: Elizabeth Eads

KKMY/Beaumont, TX*
PD: Don Rivers

WMJY/Biloxi, MS*
OM/PD: Walter Brown

WMXW/Binghamtaon, NY
PD: Doug Mosher

KXLT/Boise, ID*
PD: Brent Carey
APD/MD: Tobin Jeffries

WMJX/Boston, MA*
OM/PD: Don Kelley
APD: Candy O'Terry
MD: Mark Laurence

WEBE/Bridgeport, CT*
OM/PD: Curt Hansen
MD: Danny Lyons

WEZF/Burlington, VT*
OM: Steve Cormier
PD/MD: Jennifer Foxx

WQRC/Cape Cod, MA
OM/PD: Wayne White
APD: Ben Runnels

WVAF/Charleston, WV*
OM/PD: Rick Johnson

WDEF/Chattanooga, TN*
OM/PD: Danny Howard
APD: Patti Sanders

MD: Rabin Daniels

WCFS/Chicago, IL*
PD: Dave Robbins
APD/MD: Joe Epperson

WLIT/Chicago, IL*
OM: Darren Davis

PD: Tony Coles
APD/MD: Eric Richeke

WRRM/Cincinnati, OH*
PD: TJ Holland
APD: Ted Morro

WDOK/Cleveland, OH*
PD: Dave Popovich
MD: Ted Kowalski

WTCB/Columbia, SC*
OM/PD: Brent Johnson
APD: Jennifer Jensen

WGSY/Columbus, GA*
PD: Alan Quin

WSNY/Columbus, OH*
PD: Tony Flarentino
APD: Steve Kelly

KKBA/Corpus Christi, TX*
OM: Ed Ocanas
PD/MD: Bart Allison

WLQT/Dayton, OH*
OM/PD: Jeff Stevens
APD/MD: Brian Michaels

KOSI/Denver, CO*
PD: Gary Nolan

WMGC/Detroit, MI*
OM: Jim Harper
PD: Lori Bennett

WNIC/Detroit, MI*
PD/MD: Theresa Lucas

WOOF/Dothan, AL
PD/MD: Leigh Simpson
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KTSM/EI Paso, TX*
PD/MD: Bill Tole
APD: Sam Cassiano

WXKC/Erie, PA
OM: Adam Reese
PD: Ron Arlen

WCRZ/Flint, Mi*
OM/PD: J. Patrick
APO/MOD: George Mclntyre

WDAR/Florence, SC
PO/MD: Wil Nichols

WAFY/Frederick, MD
PD: Marc Richards
APD: Dave Gunning

KSOF/Fresng, CA*
OM: Paul Wilson
PD: Mike Brady

KTRR/Ft. Collins, CO
OM/PD: Mark Callaghan

WHLG/Ft. Pierce, FL*
PD/MD: George Coles

WLHT/Grand Rapids, MI*
OM/PD: Jerry Tarrants
MD: Kim Carson

WOOD/Grand Rapids, MI*
OM: Doug Montgomery
PD: Kelly Iris

WMGV/Greenville, NC*
PD: Colleen Jackson

WSPA/Greenville, SC*
OM/PD: Mark Hamlin

WBAZ/Hamptons, NY
OM/PD: Harry Wareing
APD/MD: Andrew Steeley

WRCH/Hartford, CT*
PD: Allan Camp
MD: Joe Hann

KSSK/Honolulu, HI*
PD: Jamie Hyatt

KUMU/Honolulu, HI*
MD: Lee Kirk

WAHR/Huntsville, AL*
OM/PD: Lee Reynolds

WRSA/Huntsville, AL*
PD: John Malone
MD: Nate Cholevik

WJKK/Jackson, MS*
PD/MO: John Anthony

WTFM/Johnson City, TN*
PD/MD: Mark Baker

KCKC/Kansas City, MO*
OM: Mike Kennedy
PD: Ed Walker

KUDL/Kansas City, MO*
OM/PD: Thom McCGinty

WJXB/Knoxville, TN*
PD: Jeff Jarnigan

KQIS/Lafayette, LA*
PD: "Fast Eddie” Nelson
MD: Ed "Big Tuna" Perkins

KTDY/Lafayette, LA*
PD: C.J. Clements
APD: Debbie Ray

MD: Steve Wiley

WROZ/Lancaster, PA
PD/MD: Michael C. Anthony

WFMK/Lansing, MI*
OM: Brent Alberts

KFRH/Las Vegas, NV*
PD: Sean Lynch

KSNE/Las Vegas, NV*
PD: Tom Chase
MD: John Berry

KOST/Los Angeles, CA*
PD/MD: Stella Prado

WMGN/Madison, Wi*
OM/PD: Pat O'Neill
APD: Amy Ziebell

MD: Amy Abbott

WZID/Manchester, NH*
OM/PO: Bob Bronson

WLRQ/Melbourne, FL*
OM/PD: Ken Holiday
APD/MD: Michael W. Lowe

WRVR/Memphis, TN*
OM/PD: Jerry Dean

WMGQ/Middlesex, NJ
PD: Jeff Rafter
APD/MD: Debbie Mazella

WLDB/Milwaukee, WI*
PO/MD: Stan Atkinson

WLTE/Minneapolis, MN*
PD: John Lassman
APD/MO: Adam Sprenger

WMXC/Mabile, AL*
OM: Steve Powers
PD: Dan Mason

MD: Mary Booth

WOBM/Monmouth, NJ*
PD/MD: Steve Ardolina

KWAV/Monterey, CA*
PD/MD: Beinie Moody

WMXS/Montgomery, AL*
OM: Bill Jones
PD/MD: Brian Roberts

WALK/Nassau, NY*
PD: Patrick Shea

WKJY/Nassau, NY*
PD: Bill Edwards
MD: Jodi Vale

WLTW/New York, NY*
PD: Chris Conley
APD/MD: Morgan Prue

WWFS/New York, NY*
PD: Brian Thomas
APD/MD: Fabi Pimentel

WGNY/Newburgh, NY
OM/PD: Robert Maines
MD: Joeig Klebe

WHUD/Newburgh, NY*
OM/PD: Steven Petrone
APD/MD: Tom Furci

WVBW/Norfolk, VA*
OM: John Shomby
PD: Mike Allen

WWDE/Norfolk, VA*
PD: Don Londan
MD: Mark McCarthy

KCHX/Odessa, TX
PD/MD: Grace Tijerina

KMGL/Oklahoma City, OK*
PD/MD: Steve O'Brien

WMGF/Orlando, FL*
OM: Chris Kampmeier
PD/MD: Ken Payne

KEZN/Palm Springs, CA
PD/MD: Rick Shaw

WMEZ/Pensacola, FL*
OM/PD: Lynn West

WSWT/Peoria, IL
OM/PD: Randy Rundle

WBEB/Philadelphia, PA*
PD: Chuck Knight

KESZ/Phoenix, AZ*
PD: Kevin Gossett

WLT)/Pittsburgh, PA*
PD: Greqg Frischling

WSHH/Pittsburgh, PA*
PD/MD: Ron Antill

WHOM/Portland, ME*
OM/PD: Tim Moore

KKCW/Portland, OR*
OM/PD: Tommy Austin

WBYY/Portsmouth, NH
OM/PD: Jeff Paradis

APD: lan Horne

MD: Pat McCrueden

WWLI/Providence, RI*
OM/PD: Tony Bristol
APD: Mike Rovin

WRAL/Raleigh, NC*
PD: Barry Fox
APD/MD: Jim Kelly

KSHA/Redding, CA
OM/PD: Don Burton

KNEV/Reno, NV*
OM/PD: Nick Elliott

KRNO/Reno, NV*
PD/MD: Dan Fritz

WTVR/Richmond, VA*
OM/PD: Dave Symonds
APD: Adam Stubbs

MD: Kat Simons

WSLQ/Roancke, VA*
PD: Jim Murphy
MD: Dick Daniels

WGFB/Rockford, IL
OM: Jim Stone

PD: Timothy Crult
MD: Cail Lewis

KBEE/Salt Lake City, UT*
PO: Rusty Keys

KBAY/San Jose, CA*
PD: Dana Jang
MD: Steve Fox

KSTT/San Luis Obispo, CA
OM: Mark Mitchell
PD: Kristen Kelley

KSBL/Santa Barbara, CA
OM/PD: Keith Royer
MD: Peter Bie

Music Chaice

Lite Hits/Satellite
PD: Justin Prager
MD: Tiffany Sinder

Sirius XM

The Blend/Satellite*
OM: Kid Kelly

PD: Mike Abrams

KRWM/Seattle, WA*
PD: Laura Dane

KVKI/Shreveport, LA*
OM/PD: Gary McCoy

WNSN/South Bend, IN
OM/PD: Jim Roberts
APD/MD: Brad King

KISC/Spokane, WA*
PD: Robert Harder

WMAS/Springfield, MA*
OM/PD: Rob Anthany
MD: Jim Raino

KGBX/Springfield, MO*
OM/PD: Paul Kelley

KEZK/St. Louis, MO*
PD: Mark Edwards

WYYY/Syracuse, NY*
OM: Rich Lauber
PD: Kathy Rowe
APD/MD: Marne Masan

WRVF/Toledo, OH*
OM: Bill Michaels

PD: Tom Caok

MD: KC Palmer

KONA/Tri-Cities, WA
OM/PD: Doug Daniels

KMXZ/Tucson, AZ*
OM: Darla Thomas
PD: Bobby Rich
APD/MD: Leslie Lais

KBEZ/Tulsa, OK*
OM/PD: Tod Tucker

KOOI/ Tyler, TX
PD: Dave Moreland

WLZW/Utica, NY
PD: Eric Meler
MD: Mark Richards

WASH/Washington, DC*
OM: Thea Mitchem
PD: Bill Cahill

KRBB/Wichita, KS*
OM/PD: Lyman James
MD: Dave Wilson

WLNP/Wilkes Barre, PA*
OM/PD: Bill Knight

WMGS/Wilkes Barre, PA*
PD: Stan Phillips

APD: Fran Pantuso

MD: Brian Hughes

WJBR/Wilmington, DE*
OM/PD: Michael Waite
MOD: Catey Hill

WSRS/Worcester, MA*
PD/MD: Tom Holt

WARM!/York, PA*
PD: Dave Russell
MD: Melanie Gardner

* Momitored Reporters

» RIHANNA'S “REHAB” VAULTS 42-28

POWERED BY

niclsen

AT CANADA HOT AC, THE EICHTH TOP 30
TRACK FROM HER ALBUM “GOOD GIRL
GONE BAD.” PREVIOUS SINGLE “DISTURBIA"

BECAME HER FIRST NO. 1 AT THE FORMAT.
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R&R SMOOTH JAZZ

Tips on recharging and maintaining focus

Stress Reduction For
Troubled Times

Carol Archer

CArcher@RadioandRecords.com

he workload of virtually everyone in radio today has exploded
in the past two or three years. Already in place before the nation’s
economic meltdown, cost-cutting measures drained the pool of
resources, including people. Still, revenue expectations must be
met—or else. Most who work in this highly challenging envi-
ronment contess privately that they can barely keep their heads above water. Long
hours, managing numerous projects simultaneously, overflowing in-boxes, learn-
ing curves associated with new technologies and platforms, ratcheting profitabil-
ity and accountability pressures . . . all are major stressors, overwhelming, to be sure,

but par for the course.

According to a recent survey by the
American Psychological Assn., stress
contributes to ills from headaches to
heart discase. The Natonal Sleep
Foundation concludes that 52% of’
adults lie awake at night—a grim sta-
ustic, since sleep loss is linked to high-
er  blood and

immune response. Other behaviors

pressure lowered
compound the dumage: Almost 50%
of Ameericans overeat or eat unhealthy
toods to cope. Chronic stress can produce negative

consequences in the workplace and wreak havoc on

Chodron

personal relationships. To help you
cope with stress and achieve greater
balance, I scoured research studies, con-
sulted physicians and mental health
professionals, and tapped the wisdom

of age and experience: my own.

Compassion For Self

Those familiar with “runners high”
know of the powerful link between
exercise and physical and emotional well-being.
According to a study conducted by the Mayo Clinic,

Smells Like Sweet Slumber

Everyone has a biological clock. Try to schedule
the hardest tasks during your hours of peak
performance and concentration. Make sure you
get enoLgh sleep—at least six hours a night,
preferaby more. Lack of sleep impairs
concentration, which can add pressure and
anxiety. It can also make it difficult to wake up
and star= the day. Furthermore, even 10-15
minutes can make the difference between
frantical y rushing to your desk and having time
to ease ito your day. Don't add to your stress
level by -unning late.

For the time-impoverished, Santa Monica,
Calif.-based doctor of Oriental medicine and

JANUARY 15, 2009

licensed acupuncturist Dr. Nalini Chilkov advo-
cates a technique effective in resetting your
body clock to rise earlier, thus literally creating
more time. Go to bed 15-30 minutes earlier
than usual for a week and rise 15-30 minutes
earlier. “Spend some time outside in the morn-
ing sun without glasses or contact lenses so
the full spectrum of sunlight enters your eye
unaltered. Exposure to full-spectrum sunlight
in the morning has the strongest impact on
resetting the body clock. This also has an
impact on depression and melancholy that
occur during winter for many people [who have
Seasonal Affective Disorder],” she says.—CA

www americanradiohistorv!

‘Lifelong
health is
created by
balancing
activity with
stillness,

— expression

and
movement
with
reflection
and quiet.’

—Dr. Nalini Chilkov

Get A Grip

|f—rather, when—you
feel as if your head is
going to explode, try
any of the following
time-tested relaxation
techniques:

@ Deep breathing

B Muscle relaxation
techniques

B Listen to relaxing
music while breathing
deeply, which lowers
blood pressure.

B Exercise

| Walking

B Mentally rehearse by
walking through a
potentially stressful
impending event in
your head.

B Talk with a friend.

B Meditate

@ Divert your attention
by engaging in an
activity you enjoy.

B Massage

B Place a note with a
trigger word, such as
“breathe” or “chill,” on
your desk or computer
monitor to heighten
awareness to tension in
your body during the
day.

brisk walking for 30 minutes daily can reduce blood
pressure and elevate mood through the braink release
of endorphins. Carmel Valley, Calit.-based mental
health professional Judith Marx says:**Break a sweat
every day”

Avoid harboring unresolved feelings; instead, find
a safe place to feel, express and embrace them,

Step outside at least once cach workday. A study
by the United Kingdom’s University of Westminster
says that visiting an art gallery during a lunch break
produced a drop in the stress hormone cortisol.

Take a real vacaton, and whenever you're off the
clock, avoid thinking about work. Focus on things
you enjoy.

Leave work at work Take home as little work as
possible.

Your 401k may resemble a 201k, but according
to Joel Goodman founder/director of the Humor
Project, hearty Taughter helps suppress stress-related
hormones.

1f you notice your mind racing or worrying about
the past or future, take a minute to breathe deeply
and gently focus on semething in the moment. It
can be anything: your breath, scenery or birds.

Avoid holding in feelings. Find a safe place to teel,
express and embrace them. Be gentle with yourself.

Humans may fall back mto excessively stresstul
habits. Notice that change in a nonjudgimental way
and return to stress reduction practices that promote

a healthy way of life.

Cultivating Balance

Analyze your schedule, responsibilities and daily
tasks. Consciously strive to create a harmonious bal-
ance between work and tanuily life, social activities
and solitary pursuits, daily responsibilities and
downtime,

Define and honor your boundaries and limits. It’s
easy to underestimate how long tasks and goals will
take to accomplish, so avoid scheduling things back
to back or wying to fir too much into one day. It
you've got too much on your plate, distinguish

“

between nagging tasks you “should” do and those
you must. Drop whatever isn't essential to the bot-
tom of the list or eliminate it entirely:

Santa Monica, Calit.-based Dr. Nalini Chilkov
observes that modern life challenges us to achieve
balance. “Lifelong health is created by balancing
activity with stillness, expression and movement, with
reflection and quict. The basic conditions and caus-
es of genuine health are found in the balance of the
elements according to Oriental medicine. We must
harmonize carth—nutritdous food. adequate rest and
relaxation; water—adequate water intake, Hexibility,
Huidity, the ability to adapt to change; fire—strong
digestion, loving reladonships, movement and exer-
cise; air—Dbreathing deeply, expressing our authentic
selt, healthy boundaries; and wood—creanvity and
attention, continuing to grow and change through-
out our fives.”

Nurture your relationships. Ask yourself, "o |
work to live or live to work?” Mindtulness, prayer
and meditation can help you pay attention to what
matters. In the words of Buddhist teacher Pema
Chodron,*Have a sense of gratitude for everything,
even difficult emotions, because of their potential to

wake you up” RR
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» GUNS N’ ROSES CLAIM MOST INCREASED PLAYS, AS
“"BETTER” RISES 14-12 (UP 38). THE SONG FOLLOWS THE TITLE
TRACK FROM THE GROUP’S LONG-AWAITED ALBUM "CHINESE
DEMOCRACY” (NO. 10), WHICH HAS SPENT ALL 12 OF ITS
CHART WEEKS IN THE TOP 10, PEAKING AT NO. 3 IN NOVEMBER.

o] =
$ od | NIELSEN BDS NEW AND ACTIVE
g WY ARTIST CERTIFICATIONS PLAYS AUDIENCE
=l S Ef T IMPRINT / FROMOTION LABEL ™ +/- MILLIONS RANK ?ﬁ{ff LABEL p,%’:ﬁ #ﬁ{'é’j LABEL p,';;AATz
AC/DC NO. 1(17 WKS) k BLACK STONE CHERRY 40N3 ROYAL BLISS 32/4
! 1 20 pockNROLLTRAI COLUMBIA "?7 L _1'645 ! Please Come In | Was Drunk
SHINEDOWN (In De Goot/Roadrunner/RRP) (Merovingian/Contraband/Caroline)
"? SECOND CHANCE ATLANTIC 409 - :7 vgii 4 MOST ADDED TOTAL STATIONS: 5 TOTAL STATIONS: 2
NICKELBACK L INCUBUS 39116 DROWNING POOL 32/0
97 SOMETHING IN YOUR MOUTH ROADRUNNER/RRP ?14, 4 ! 33" 8 Mot Tt 37 Stitches
APOCALYPTICA FEATURING ADAM GONTIER (Immortal/Epic) {Eleven Seven)
b 2‘1 | DON'T CARE 20200vens o8 i 1496 2 TOTAL STATIONS: 5 TOTAL STATIONS: 4
15 SEETHER whowe 305 9 0793 8 10 YEARS 32/7  HINDER 3012
EREAKDOWA : ARTIST NEW So Long, Good-Bye Up All Night
33 THEORY OF A DEADMAN 03 .20 1026 5 _ TITLE/LABEL STATIONS (Universal Republic) (Universal Republic)
BAD GIRLFRIEND 604/ROADRUNNER/RRP : BUCKCHERRY 3 TOTAL STATIONS: 6 TOTAL STATIONS: 4
DISTURBED Rescue Me
B \DESTRUCTIBLE REPRISE 338 ) A £.903 s {Eleven Seven/Atlantic)
25 METALLICA 266 S 0798 9 Wl ol
THE DAY THAT NEVER COMES WARNER BROS. i == AC/DC 3
SAVING ABEL Big Jack
7 spavs skupcovieoneapToL 238 *26 ] O'SIB 3 ]27 (Columbia)
. KUFO, WAQX, WXMM
2k GUNS N' ROSES 29 27 o083 7
CHINESE DEMOCRACY BLACK FROC/CEFFEN/INTERSCOPE ) - GUNS N' ROSES -
MUDVAYNE Better
®  powhaT YoUDO EPIC ?92 o TOA n (Black Frog/Geffen/Interscope)
5 GUNS N' ROSES MOST INCREASED PLAYS " 7 AQA Wz
< 179 +38 0.463 14 — -
i BETTER BLACK FROG/CEFFEN/INTERSCOPE METALLICA 2
METALLICA Cyanide
CYANIDE wapnereros, o2 10 074110 (Warner Bros.)
KAZR, WVRK
HINDER We 4 0359 19 e
USE ME UNIVERSAL REPUBLIC = DOORS DOWN >
THEORY OF A DEADMAN Citizen/Soldier
HATE MY LIFE 604/ROADRUNNER/RRP 143 26 0376 ]Ej (Universal Republic)
BUCKCHERRY MOST ADDED . =5 % KTUX, WVRK
RESCUE ME ELEVEN SEVEN/ATLANTIC : STAIND 2
NICKELBACK n All | Want
GOTTA BE SOMEBODY ROADRUNNER/RRP 3 3 ooy B (Flip/Atlantic)
SRAIND AIREOWER 102 28 0400 16 iR
ALL L WANT FLIP/ATLANTIC ’ APOCALYPTICA
THE OFFSPRING FEAT. ADAM GONTIER 1
YOU'RE GONNA GO FAR, KIO coLUMBIA 23 22 0530y V7 1 Don't Care
(20-2003ive/JLG)
SRl 98  +9 0203 22 WVRK
D MEMORIES ROADRUNNER/RRP = P — - MOST
SALIVA DISTURBED 1
FAMILY REUNION ISLAND/IDIMG 9l 3 Q17§ 50 Indestructible lNchEQ§ED
(Reprise) I A
SIUOORS00WN d 8 40 0193 23 WVRK
NIVERSAL REPUBI IC 2 il o B
TRAPT 70 +9 0.079 . THEORY OF A DEADMAN 1
WHO'S GOING HOME WITH YOU TONIGHT? ELEVEN SEVEN Hate My Life
KID ROCK (604/Roadrunner/RRP)
ROCK N ROLL JESUS opooCaTLaNTc O 12 0072 - WXMM +38 GUNS N' ROSES
AC/DC Better (Black Frog/Geffen/Interscope)
BIG JACK COLUMBIA 68 +20 0%s - 27 WZZO #15, KSHE +6, WHLIY +3, WVRK +3, WONE +3,
POP EVIL - e L ADDED AT... WKLC +2, WIXQ +2, KAZR +1, KBER +, WAQX +1
100INASS PAZZO/JARD'STAR 63 Pl 0.049 | KAZR +33 BU CKE-IEI;I;
;I\;iih: LIVE TESL 56 +l 0077 - RS Rescue Me (Eleven Seven/Atlantic)
AELECTRICCO. == PD: Ryan Patrick WZZO +17, WDHA +7, KUFO +7, KMOD +3, WEBN +,
HINDER MD: Andy Hall WUIXQ +1, WONE +
WITHOUT YOU UNIVERSAL REPUBLIC :? i 6 ,,,O.'PEA - Papa Roach, Lifeline, 3
ﬁ!ﬁﬁ“o SEVENFOLD HOPELESS/WARNER BROS 48 3 D) o e VRS Sheul i
: - All | Want (Flip/Atiantic)
HOLLYWOOD UNDEAD A al 0.07 . FOR REPORTING STATIONS PLAYLISTS GO TO. WZZ0 +18, WGIR +8, WXFX +3, WEBN +2
UNDEAD AS&M/OCTONE/INTERSCOPE o www.RadioandRecords.com SAV.NG ABEL
18 Days (Skiddco/Virgin/Capitol}
WDHA +12, WIXQ +4, KBER +3, KIOC +3, WVRK +3,
RECURRENTS N KUFO +3, WGIR +2, KMOD +1, KAZR +), WONE 1
- - THEORY OF A DEADMAN
E g Hate My Life (604/Roadrunner/RRP)
N ARTIST NIELSEN BDS PLAYS C8 ARTIST NIELSEN BDS PLAYS ngCHA]*EM mKstfn' KMODA:SIKBERRZAKTOX2:
F TITLE / {IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w - TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w e
SIXX: A.M. ; SEETHER
LIFE IS BEAUTIFUL (ELEVEN SEVEN) 72 196 FAKE IT (WIND-UP) n2 7‘9L
SAVING ABEL PEARL JAM
ADDICTED (SKIDDCO/VIRGIN/CAPITOL) 57 149 EVEN FLOW (EPIC) 100 ]OI'v
PUDDLE OF MUDD GUNS N’ ROSES
PSYCHO (FLAWLESS/GEFFEN/INTERSCOPE) 32 ]311 SWEET CHILD O’ MINE (GEFFEN/INTERSCOPE) 99 106
3 DOORS DOWN 122 126 DISTURBED 99 N4
IT'SNOT MY TIME (UNIVERSAL REPUBLIC) INSIDE THE FIRE (REPRISE) FOR WEEK ENDING JANUARY 11, 2009
- -3 - LEGEND: See legend to charts in charts section for rules and symbol explanations.
FOO FIGHTERS n3 116 PINK FLOYD 2123 m 24 rack stat ons are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

THE PRETENDER (ROSWELL/RCA/RMG)

ANOTHER BRICK IN THE WALL (PART II) (COLUMBIA

day, 7 days 1 week. © 2009 Nielsen Business Media, Inc. All rights reserved.

CHART LEGEND

Charts are ranked by plays (except for
Caountry, which is based on audience
impressions, computed by cross-refer-
ancing exact times of airplay with
Arbitron listener data).

Songs showing an increase in

plays {audience for Country)

over the previous week,
recardless of chart moverment. A song
will also receive a bullet if its percent-
age loss in plays (audience for
Country) does not exceed the percent-
age of monitored station downtime for
the format. Exempting the Country
chart, a song that has been on the
chart for more than 20 weeks will
generally not recewve a bullet, even if it
registers an increase in plays. Country
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titles that decline in audience but
increase In plays will also receive a bul-
let if the total audience erosion for the
week does not exceed 3%. A song in
its first week at No. 1 will always
receive a bullet, even if it has lost plays
{audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under ficense.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

BREAKER:
Awarded solely on the Country chart

to songs that receive airplay on 60%
of the pane! for the first time.

NEW AND ACTIVE:
Current songs below the chart threshoid
that are showing an increase in plays.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.
TIES ON CHART:
MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first. first.
MOST ADDED:
A listing of songs with the total number
of new adds either reported by each
station or by automatic add thresholds.
Title with top most added totals will

-com

www americanradiohistorv com

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Hot AC, Christian AC,
Christian CHR, Christian Rock.
Gospel, Rock, Triple A and

also be highlighted if on chart.

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the
songs are still tied at this point, the
title that is being played on the most
stations at that format will be ranked

Smooth Jazz; top 10 for Soft
AC/Inspirational) become recurrents
and are removed from the chart
after 20 weeks. In addition, songs
that have been on the chart for
more than 52 weeks and rank below
No. 10 become recurrents and are
removed from the chart. Descending
Country titles move to recurrent
after 20 weeks f they rank below
No. 10 in either audience or plays,
or if they rank below No. 10 and
post a third consecutive week of
audience decline, regardless of total
chart weeks. Descending AC titles
move to recurrent after 52 weeks if
they rank below No. 5, after 26
weeks if they rank below No. 10, or
after 20 weeks if they rank below
No. 15. Songs on Latin charts move
to recurrent after 20 weeks if they

rank below No. 20 in both audience

and plays.
1] airplay of 100,000 plays on all

monitored stations, including

satellite and national networks,

across the United States and Canada.

Numeral following symbol indicates

multiple level of 100,000 plays.

m status in research data provided
by Promosquad. Songs are test-

ed online by Promosgquad using multiple

listens and a nationwide sample of care-
fully profiled music consumers.

Nielsen BDS certification for

Indicates title earned HitPredictor

Indicated solely on the Canadian
charts for songs nmeeting
(anadian content requirements.
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‘OH THE BOSS IS COMING” WORKS
ITS WAY UP FOUR PLACES (19-15).

ALTERNATIVE & ACTIVE REPORTERS CANADA ROCK

§§ ARTIST

PLAYS
TITLE IMPRINT / PROMOTION LABEL ~ TW +-
ALTERNATIVE WURH/Hartford, CT* WRXLIRiSchmond,VA‘ ACTIVE 21 KINGS OF LEON SEXON FIRE RCA/SONYMUSIC 643 +6
OM: Todd Thomas OM: Dave Symonds = )
WEQX/Albany, NY* PD: Becky Pohotsky PD/MD: Casey Krukowski KEY./Abilene, TX 24 THE OFFSPRING YOU'RE CONNA GO FAR. KID COLUMBIA/SONY MUSIC 534 -7

OM/PD: Willobee
MD: Amber Miller

WHRL/Albany, NY*
OM: John Cooper
PD/MD: Tim Noble

WJSE/Atlantic City, NJ
OM/PD: Paul Kelly
MO: Scott Reilly

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA*
OM: Kenn McCloud
PD/MD: Danny Spanks
APD: Jared Mann

KNXX/Baton Rouge, LA*
OM/PD: Dave Dunaway
APD: Phillip Kish

MD: Darren Gauthier

WBCN/Boston, MA*
PD: Mike Thomas
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin

APD: Fietcher

MD: Paul Driscoll

WBTZ/Burlington, VT*
OM/PD: Matt Grasso
APD/MD: Kevin Mays

WZJO/Charleston, WV*
OM: Jeff Whitehead

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Matc Young

WSWD/Cincinnati, OH*
OM: Patti Marshail

PD: Jay Kruz

APD/MD: Julie Evans

WKRK/Cleveland, OM*
PD: Dominic Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy “Andyman” Davis

KDGE/Dallas, TX*
OM/PD: Vince Richards
APD: Chris Ryan

WXEG/Dayton, OH*
OM: Tony Tilford

PD: Steve Kramer

MD: Matt Jericho

KTCL/Denver, CO*
PO: Nerf
MD: Eric “"Boney” Clouse

CIMX/Detroit, MI*
PD: Vince Cannova
MB: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

KFRR/Fresno, CA*
PO: Jason Squires
APD/MD: Ryan Oldtield

WJBX/Ft. Myers, FL*
PO: Matt Johnson
MD: Jett Zito

WGRD/Grand Rapids, Mi*
OM/PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando

JANUARY 16, 2009

KUCD/Honolulu, HI*
PD: Adam Carr
MD: Chris Sampaio

KTBZ/Houston, TX*
PD: Don Jantzen
MO: Karah Leigh

WRZX/Indianapolis, IN*
PD/MD: Lenny Diana

WTZR/Johnson City, TN*
OM: Bill Hagy
PD/MD: Jay Patrix

KRBZ/Kansas City, MO*
OM: Bob Edwards

PD: Lazlo

APD/MD: Jason Ulanet

KFTE/Lafayette, LA*
PD: Scott Perrin
MD: Josh Boulanger

KXTE/Las Vegas, NV*
PD: Chris Ripley

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandbloom
MD: Lisa Worden

KYSR/Los Angeles, CA*
PD/MD: Julie Pilat

KROG/Medford, OR
PD/MD: Cosmo

WMFS/Memphis, TN*
MD: Sydney Nahors

WLUM/Milwaukee, Wi*
PD: Jacent Jackson
APD: Stephen Kallao

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels
MD: James Steele

KHBZ/Oklahoma City, OK*
OM: Tom Travis
PO: Jeft Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

WRFF/Philadelphia, PA*
OM: Thea Mitchem
PD/MD: John Allers
APD: Wendy Rollins

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM: Alex Tear
PD: John Moschitta

WCYY/Portland, ME*
PD: Herb vy
MO: Brian James

KNRK/Portland, OR*
PO: Mark Hamilton

WBRU/Providence, R1*
OM: Mark Stachowski
PO: Wendell Clough

APOD: Cabrielie Creenfield
MD: Alex Karzec

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MO: Chris Payne

WDOYL/Richmond, VA®*
PD: Mojo

KCXX/Riverside, CA*
PD: John DeSantis
APD/MD: Bobby Sato

WZNE/Rochester, NY*
OM: Mike Ninnie
PO: Nik Rivers

KWOD/Sacramento, CA*
OM/PD: Curtiss Johnson
MD: Andy Hawk

KXRK/Salt Lake City, UT*
OM: Alan Hague

PD: Todd Noker

APD/MD: Corey O'Brien

KBZT/San Diego, CA*
PD: Garett Michaels
APD: Mike Hansen

MD: Mike Halloran

XETRA/San Diego, CA*
PD: Capone
MD: Christy Taylor

KITS/San Francisco, CA*
PD: Dave Numme
APD/MD: Aaron Axelsen

KCNL/San Jose, CA*
PD: Jeanene Cathoun

KJEE/Santa Barbara, CA*
PD: Eddie Gutierrez
MD: Dave Hanacek

Music Choice
Afternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius XM

Alt Nation/Satellite*
OM: Gregg Steele

PD: Jeft Regan

APD: Jordan Gremli

WFXH/Savannah, GA*
OM: Jon Robbins

PD: Boomer

MD: Marci Stanley

KNDD/Seattle, WA*
PD: Mike Kaplan
APD/MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MO: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MO: Scott Rizzuto

WKRL/Syracuse, NY*
PD: Nixon

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PU: Matt Spry
MD: Chris Firmage

KMYZ/Tulsa, OK*
PO: Kenny Wall

WWOC/Washington, DC*
OM: Thea Mitchem

PO: Dave Wellington

APD: Dave Hennessy

MD: Creg Roche

WPB2/West Palm Beach, FL*

PO: John O'Connell
APD/MD: Ross Mahoney

WSFM/Wilmington, NC
PO/MD: Mike Kennedy

OM: Randy Jones
PD/MD: Frank Pain

WZMR/Albany, NY*
OM/PD: Kevin Callahan

KTEG/Albuquerque, NM*
OM/PD: Bill May
MO: Aaron "Buck” Burnett

WWWX/Appleton, Wi*
PO/MD: Guy Dark

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

WIYY/Baltimore, MD*
PD: Dave Hill

WCPR/Biloxi, MS*
OM/PD: Kenny Vest
MD: Denver Crabb

WKCGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

KQXR/Boise, ID*
OM: Dan McColly
PD: Jeremy Nicolato
MD: Jeremi Smith

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MD: Amy Hutto

WRXR/Chattanooga, TN*
PD: Boner

WIIL/Chicago, IL*
OM/PD: John Perry
APD: Tom Kief

MD: Steve Salzman

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*
PD: Ross Ford
MO: Jack Mehoff

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KEGL/Dallas, TX*
OM: Vince Richards
PD: Chris Ryan

KBPI/Denver, CO*
PD: Wilie B.
APD/MD: Aaron “Double A" Montel|

WRIF/Detroit, MI*
OM: Doug Podell
PD: Mark Pennington

KLAQ/EI Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Glenn Carza

WUGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, Mi*
OM: J. Patrick
PO/MO: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wilson
APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MD: Stiller

WRUF/Gainesville, FL*
OM/PD: Harry Guscott
APD: Kyle Baldry

MO: Jack Wich

15  SHINEOOWN SECOND CHANCE

10 NICKELBACK SOMETHING INYOURMOUTH &

14  SEETHER BREAKDOWN

] APOCALYPTICA FEATURING ADAM GONTIER 1 DON'T CARE
7 AC/DC BIC JACK

12 GUNS N' ROSES CHINESE DEMOCRACY
31 THE STILLS BENGHERE &
17 MATT MAYS & EL TORPEDO BUILDING A BOAT &
4 THORNLEY MAKE BELIEVE @
2—] RISE AGAINST RE-EDUCATION(THROUGH LABOR)

27  MOBILE THEKILLER &

1 AIRBOURNE DIAMOND IN THE ROUCH
7 ARKELLS OH. THE BOSS IS COMING! &

..c,: :,‘.5‘ © m‘m.‘.u. THIS WEEK
uf
&

6 26
7 23
g MGMTKiDS
I

00059 0000

HINDER USE ME &
SAM ROBERTS DETROIT 67 &

10 I;ETRIC HELP'MALIVE &
7 THEORY OF A DEADMAN NOT MEANT TO BE &
15  DISTURBED INDESTRUCTIBLE
20 AC/DC ROCK N ROLL TRAIN
3: WEEZER TROUBLEMAKER

8  SAVING ABEL 18DAYS
.1—4— COLDPLAY LOsT!
T EAGLES OF DEATH METAL WANNABE INLA
—E- INCUBUS LOVE HURTS
"8 FRANZ FERDINAND LLvssEs

8  THE RACONTEURS CONSOLER OF THE LONELY
15  NICKELBACK COTTA BE SOMEBODY @

FOR WEEK ENDING JANUARY 11, 2009

WKLQ/Crand Rapids, MI*
OM: Steve Stewart

PD: Michael Grey

APD: Jay Deacon

MD: Darcy

WZOR/Green Bay, Wi*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Creenville, NC*
OM: Mark McKinney
PO: Wes Styles

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrisburg, PA*
OM/PD: Ken Carson

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM/PD: Lee Reynolds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PO/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PO: Shane Cox
APD/MD: Valerie Hale

KOMP/Las Vegas, NV*
PO: John Criffin
MD: Carlota

K2CD/Lawton, OK
PO: Don “Critter " Brown
APD: J.C. "Kelso” Kellison

WWW americanradiohistorv com

WXZZ/Lexington, KY*
PD: Johnny Maze
APD: Twitch

KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Petterson

MD: Adam Peterson

WLRS/Louisville, KY*
OM: George Lindsey
PD: Tommy Lee

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
PD: Aiex Duran
MO: Keith West

KBRE/Merced, CA
PO/MD: Jason LaChance

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APO/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeft Miller

WBUZ/Nashville, TN*
OM/PD: Troy Hanson
OM: Dean Warfield
APO: Zigz

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MB: Jake Daniels

WYYX/Panama City, FL
PO: Chris Alan
APD/MD: Stroke

ATLANTIC/WARNER 519 +39

EMi 413 +22

wiNDUP 380 +42

20-20/IVE/SONY MUSIC 337 +6

COLUMBIA/SONY MUSIC 321 +24

BLACK FROG/GEFFEN/UNIVERSAL 36 -22

ARTS & CRAFTS 278 -19
SONIC/WARNER 270 57/
604/UNIVERSAL 265 +65

DGU/UNIVERSAL 233 -7
UNIVERSAL 235 -31
ROADRUNNER/UNIVERSAL 229 +1

UNIVERSAL REPUBLIC/UNIVERSAL

DINE ALONE 212 +14

SECRET BRAIN/UNIVERSAL 201 -7

COLUMBIA/SONY MUSIC 193 +32

lAsTaANG 187 ol
604/UNIVERSAL 186 +19

REPRISE/WARNER 184 +14
183 -47

COLUMBIA/SONY MUSIC
OCC/UNIVERSAL L _180—_ -37
smnncomncmlzw_ 167 B 016__
PARLOPHONE/EMI 163 -13
REKORDS REKORDS/DOWNTOWN/FONTANA NORTH 158 +25
IMMORTALEPIC/SONY MUSIC 156 2

DOMINO/EPIC/SONY MUSIC 152 +12

THIRD MAN/WARNER BROS./WARNER

WTKX/Pensacola, FL*
PD: Joel Sampson
APO/MD: Mark The Shark

WIX0/Peoria, IL
OM/PD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean “The Rabbi" Tyszle:

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDOX/Rapid City, SD
OM/PD: Jim Kallas

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PO: Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MO
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steeie

KZZQ/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KiS5/San Antonio, TX*
PO/MD: LA Lloyd

K102/San Diego, CA*
PO/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM/PD: Mark Mitchell

KXFX/Santa Rosa, CA*
PO/MD: Scott Less

Music Choice Rock/Satellite
PO: Justin Prager
MD: Cary Susalis

139 +25

EMI 136 -21

& indicates CanCon

Sirius XM Octane/Satellite*
OM: Lou Brutus
PD: Bodhi Ebright

KISW/Seattle, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, Wi
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
PD: Tommy Carvoll
APD: Maximus

KHTQ/Spokane, WA*
PD: Larry Snider

WLZX/Springfield, MA*
PD: Rob Cressman

KZRQ/Springfield, MO*
OM: Valorie Knight
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
PO: Nixon

KFMW/Waterloo, 1A
OM/PD: Michael Cross

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA
PD: Todd Lyons
MD: Ken Heman

WWI2/Youngstown, OH*
OM/PO: Scott Kennedy

* Monitored Reporters
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&R@ TRIPLE A

Format still shares most titles with hot AC, but the number is
trending down

Play The Hits . . .
Revisited

John Schoenberger

JSchoenberger@RadioandRecords.com

or the past several years, I have written a column called “Play
the Hits” addressing how triple A remains competitive with
other contemporary music stations. The format has accom-

plished this by playing fewer songs more often, and when it

makes sense, playing music that initially got exposure on other
formats. But triple A has also continued to develop its own

hits—and that trend seemed to accelerate in 2008.

Coldplay

To get an idea how it stacked up against the

competition, I compared the number of year-end
songs triple A shared with other contemporary for-
mats and how many ditferent artists reached the top
10 on the charts.

As you'll see mn the charts on this page. triple
A remains competitive on many levels with other
formats. 1t’s important to note that 1 only com-
pared information using the Nielsen BDS-
monitored chart because several other contenm-

porary music formats do not currently have a

Many of the artists considered core to the for-
mat are certainly not exclusive to triple A anymore,
but most got their start at triple A before crossing
over. And in 2008, many of these acts and their
songs performed best at triple A, a trend that began
to emerge a few years ago.

A substantial number of songs that triple A
played this past vear remained almost entirely
exclusive to the format, too, but the road also goes
in the other direction: A small number of songs
that the format played in 2008 mitally launched
on another tormat.

Unquestionably  the format that triple A
shared the most music with—and the most audi-
ence—is hot AC. It's no secret that as hot AC
began to develop, one of the formats its program-
mers paid close attention to was triple A. The
connection between the two remained strong this
past year, judging trom the number of songs the
formats share.

But cven though triple A shared 14 top 50

Triple A has
continued
to develop
its own
hits, and
that trend
seemed to
accelerate
in 2008.

Michaelson

No. Of Year-
End Songs
Triple A Shared
Format Top 50 Top 10

Hot AC 14 3
AC 8 2
Alternative 5 0
CHR/Top 40 3 1
Rock 1 0
Active rock O 0

Comparisons derived from
R&R’s 2008 year-end Nielsen
BDS monitored charts.

Unique Artists Played

It's one thing to compare how many songs
did well on the charts; it's another to
discover how many unique artists reached
the top 10 on the charts during 2008.

Format  No. of unique artists reaching top 10
Triple A 48

CHR 47

Alternative 41

Active rock 38

AC 32

Hot AC 3]

Rock 30

Comparisons derived from R&R's 2008 Nielsen BDS
weekly monitored chart information.

vear-end top 10 this year didn’t even rank on the
vear-end hot AC top 104 Clearly, as hot AC has
adjusted to redetine its audience, it is drifting

away from triple A.

Standing Alone

Taking a look at all year-end charts for the con-
temporary music formats cited here, there s
clearly a lot of sharing occurring in the ongoing
mission to improve cunie, and this will likely
increase with the continued rollout of Arbitron’s
PPM methodology. But a big hit for one format
was oftenn only a moderate or marginal hit for
another. When it comes to the biggest songs of
the vear, cach format truly had unique songs that
Were core to specific genres.

Ultimately, even though triple A continues to
share songs with hot AC (and other contempo-
rary music formats), what sets it apart is a will-
ingness to give carly support to many of these
artists. Further, triple A again saw tormidable suc-
cess this year with new artists—12 of them placed
in the year-end top 100 (down from 18 i 2007).
This is largely due to the fact that late 2007 and
2008 heralded the release of many new projects
by core format artists. Nonetheless, this new
blood, along with several format-exclusive songs,
helped differentiate triple A from other compe-

tition in the market. RsR

Triple A, Hot AC Year-End Chart
Comparison

published Indicator chart. year-end songs with hot AC in 2008, this num- Artist Title Triple A Position Hot AC Position
ber is trending downward (16 in 2007, 22 in Jack Johnson “If | Had Eyes” 1 57

20006). There was also a broad divide regarding Jason Mraz “I'm Yours” 2 10
Interesting Developments where most of these shared songs ranked at year- Coldplay “Viva La Vida"” 3 8
This year was striking in terms ot how few artists  end 2008, In fact, tour of the songs in triple A’ Matt Nathanson  “Come On Get Higher” 4 31
triple A shared  with rock, alternative  and atheastn Ingrid Michaelson ~ “The Way | Am” 5 39
CHR/top 40—-especially it Coldplay is removed Death Cab for Cutie ~ “I Will Possess Your Heart” 6 -
trom the eguation. For example, triple A didn’t O.A.R. “Shattered (Turn the Car Around)” 7 22
share any year-end top 50 artists with active rock Counting Crows “Come Around” 8 -
in 2008, However, as we've seen 1n the past cou- R.EM. “Supernatural Superserious” ] -
ple of years, triple A continued to share a good Jack Johnson “Hope” 10 -

number of artists with AC, as this tormat has been

reinventing itself in the past couple of yvears, And, Comparisons derived from R&R’s 2008 year-end Nielsen BDS monitored charts.

of course, it shared the most with hot AC.
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» COLDPLAY’S “LOVERS IN JAPAN” TRIPLES UP WITH MOST
INCREASED PLAYS (UP 40), MOST ADDED (SEVEN STATIONS)
AND AIRPOWER AS [T RISES 21-18. THE THREE PREVIOUS

ENTRIES FROM "VIVA LA VIDA OR DEATH AND ALL HIS

POWERED

LOVE REMAINS THE SAME (INTERSCOPE)

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

COME AROUND (DCC/GEFFEN/INTERSCOPE)

FRIENDS” ALL REACHED NO. 1: “VIOLET HILL" (TWO WEEKS),

“VIVA LA VIDA” (11} AND “LOST!” (THREE).

2009 Nielsen Business Media, Inc. All rights reserved.

= =
g E o /) NIELSEN BDS NEW AND ACTIVE
5] g we ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST N ARTIST Bilave
£ x5 TTLE _ IMPRINT/PROMOTIONLABEL  TW +/- MILLIONS RANK L — HERn e THIE TITAGEL i
1 g THEFRAY NO. 1{4 WKS) 562 +20 2203 1 MISSY HIGGINS n3/s3 COUNTING CROWS 7512
YOU FOUNI ME EPIC — - Where | Stood When | Dream Of Michelangelo
ERIC HUTCHINSON {eleven:/Reprise) (DGC/Geffentinterscope)
i ‘ZE ROCK & ROLL LET'S BREAK/WARNER BROS. :72 o *h nesl 2 TOTAL STATIONS: 9 TOTAL STATIONS: 9
SNOW PATROL
3 T akemack HeCTY POLYDORIFICTION/CEFFENINTERSCOPE 45 K. 1845 2 ;HE RIRERAN a2 JENNMJCEWIS g
p= = ing The Changes Carpetbaggers
THE KILLERS (ATO/RED) (Warner Bros)
L ‘f_, S oy ISLAND/DIME 427 8 LobS p TOTAL STATIONS: m TOTAL STATIONS: 6
Bl 15 DT NNEN FEATURING FEMIKUT! ol S B R - SUSAN TEDESCHI 8700  INCUBUS 5912
—— —— ARTIST NEW True Love Hurts
7 7 BRUCESPRINGSTEEN 4n i 1661 3 TITLE/LABEL STATIONS [Verve Forecast/Verve) {tmmortal/Epic)
o WORKING ON A DREAM COLUMBIA COLDPLAY 7 TOTAL STATIONS: n TOTAL STATIONS: 4
RAY LAMONTAGNE Lovers In Japan
8 20y ARE THEBEST THIG Reamep 98 A 13056 (Copitol) JASON MRAZ & NEEDTOBREATHE 53/0
e COLBIE CAILLAT 83/2 Washed By The Water
6 20 COLDPLAY 45 9 7 KRVB, KTHX, WCC O, WMMM, WNCS, - i
381 - L WXRT, Y antic
il LosT! cAPITOL waEw (Atlantic/RRP) TOTAL STATIONS: 6
RYAN ADAMS & THE CARDINALS PRETENDERS 7 TOTAL STATIONS: n
2 B stHoawsy S0 9 0BAG 14 Love's A Mystery p—— Jejg  ANDREW BIRD 48119
o= A : ) |
2 JG‘TMEES e 32 +10 0725 17 E(Sr:‘cgg;"rLr;g( KXL™, WNCS, WRLT, WRNX, Use Samebody (FF‘;: ::ij:jngg)z veeels
NOTHING EVER HURT LIKE YOU POLYDOR/INTERSCOPE - o (RCA/RMG) THTAlL STATIONE: 9
O.A.R. TOTAL STATIONS: 8
0 29 rRro (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP 25 28 1266 8 THE DEREK TRUCKS BAND 6
KEANE Dcfwn In The Flooc
213 i LoveRs ARE LOSING wrerscoe 272 S Wlo) (Victor)
_— T KRSH, KTHX, WCLZ, WRLT, WRXP, WTTS
]i‘ 21 uantme 2 wsarve 247 9 0966 13 DEATH CAB FOR CUTIE S
TRACY CHAPMAN ol Suniiaht
B2 gncrorva BecRaAame 24 13 0566 20 E(";\;';;‘i;)mx LS
DAVID BYRNE & BRIAN ENO S— T
6 A G ANGE CVERTONES opaLTODOMUNDD 244 &2 iges w© ANDREW BIRD 3
SNOW PATROL Fitz And The Dizzrspells
B B RaCKTHE SHUTTERS POLYDOR/FICTION/GEFFEN/INTERSCOPE 23y 19 1013 I (sts Possum/RED) .
= KRSH, WMMM, WEN
15 1 AMOSLEE 29 3 053t 22 3
WHAT'S BEEN GOING ON BLUE NOTE/CAPITOL f MATT NATHA NSON 3
COLOPLAY AIRPDWER/MDST INCREASED PLAYS/MOST ADDED All We Are
2 & LOVERS N JAPAN CAPITOL AT +40 O 2 (Vanguard)
T - KBCO, KPRI, KRVB
ADELE . :
_](_3> 7 RGHTASRAN XL/COLUMBIA 195 & 0420 25 ERIN MCCARLZY - 3
SHERYL CROW Love, Save The Empty
20 9 jerouRs ASMINTERSCOPE 179 6 707'621 E (Universal Republic’
25 13 KINGSOF LEON e 4 A9 0647 8 e
L T2 2 R L = SNOW PATROL 2
AUGUSTANA Crack The Shutter:
32_ o ISTILLAIN'T OVER YOU EPIC 167 - 0.224 ) (Polydor/Fiction/Geffer/Interscape)
KXLY, WZEW
MEIKO ‘
__33_ % g WITH CIRLFRIENDS LUCKY EAR/DGC/MYSPACE 152 a2 e i
DEATH CAB FOR CUTIE
i757 9 CATH. ATLANTIC 145 ] 0.4957 23 COLDPLAY
DEATH CAB FOR CUTIE Lovers In Japan (Capitol)
246 OSUNLIGHT ATLANTC 144 i O"’SSA 24 ADDED AT... B KXLY +15, KENZ +12, WXRT +10, KPRI +6, WCLZ +4,
39 7 PRETEMDERS e = WZEW 7 m KPTL +2, KCSR +1, KSWD +)
LOVE'S AMYSTERY SHANGRI-LA - - Mobile, AL PRETENDERS
JOHN MELLENCAMP . . '
28 N uBLeDLAND HearovG 128 -2 0286 - e Ml Love’s A Mystery (Shangri-La)
TROUBLE _ MD: Lee Ann Konik Camp CIDR +11, KGSR +10, WRNX +7, KBCO +3, KFOG +2,
m DONAVON FRANKENREITER w7 a4 o B Coldplay, Lovers Ir Japan, O KRSH +2, KINK +2, WXRT +2, WNCS +], WTTS +1
s 8 YOURHEAFT LOST HICHWAY Pretenders, Love's A Mystery, O
29 17 ERIN MCCARLEY s 8 0157 Sheryl Crow, Detoars, 0 FICTION FAMILY
. PONY(TSIK) UNIVERSAL REPUBLIC g o Snow Patrol, Crach The Shutters, O When She's Near (ATO/RED)
X JACK'S MANNEQUIN FOR REPORTING STZTIONS PLAY 1 SXSP +28, KMTT +1
Il NIRY) THE RESOL JTION SIRE/WARNER BROS N4 *5 0174 m S e
KINGS OF LEON
Use Somebody (RCA/RMG)
) CIDR +14, WRNR +6, KGSR +3, WRXP +2, KSWD +],
RECURRENTS KTCZ 41, WZEW
< = LILY ALLEN
{‘;‘ “;"’ The Fear (Capitol)
8 ARTIST | NIELSEN BDS PLAYS 8 ARTIST 11 NIELSEN HDS PLAYS N B WX TR WZE W KECOR
Bl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ tw [l TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W w
MATT NATHANSCN NEEDTOBREATHE
COME ONGET HIGHER (VANGUARD) 256 269 MORE TIME (ATLANTIC) iZ8 j85
JASON MRAZ BECK
'M YOURS (ATLANTIC/RRPY 225 240 ORPHANS (DGL/INTERSCOPE) - L5 i ]50_ )
COLDPLAY MY MORNING JACKET
VIVALA VIDA (CAPITOL) 194 23 I'M AMAZED (ATO/RED) j=8 B 167 B
MICHAEL FRANT! & SPEARHEAD 184 216 DEATH CAB FOR CUTIE 124 124 FOR WEEK ENDING JANUARY 1, 2009
SAY HEY (1LOVE YOU) (BO( BOO WAX/ANTI-/EPITAPH) IWILL POSSESS YOUR HEART (ATLANTIC) LEGEND: See legend to charts in charts section for rules and symbol explanations.
VI e —— - - 30 triple A stations are efectronically monitored by Nielsen Broadcast Data Systems 24 hours a
GAVINIROSSDALE 180 208 COUNTINGICROWS| 124 129 day, 7 days a week. indicator chart comprised of 52 reporters.

JANUARY 16, 2009

Re-bel-i-cious

1 a: Decals that please or delight rebels — a.k.a. radio listeners. b: Pleasing even the hardest-rocker is
easy to do by buying your decals from Communicaticn Graphics. Call today.

Communication
Graphics Inc

THE DECAL COMPANY

Decals ¢ Labels * Magnets ¢ Signs
(800) 331-4438 www.cgilink.com
www.mostexcellentdecals.com

© 2009 Communication Graphi:s
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- NATIONAL AIRPLAY OVERVIEW.

BILLBOARD I]ICISCH
A IR
COMPILED BY

sy niclsen

8DS

SoundScan

@ o
5% B 85 ArTiST Title
<% 22 'EZ MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
5 | ;‘JUIACD:RKUSNIE?S;;: (18 98) Dark Horse
2 &?VTFYEFLIX\;EEF?ATM 012198" 10JMG (13 98) 808s & Heartbreak
2 A?UEECM?S:S)ECDLUMBM 19492/S0NY MUSIE (15 98) I Am...Sasha Fierce
% aﬁxrgg’?ﬁ)gﬁumm 515923 /AG 118 98) Twilight
6 J?V?HS?7IEJLY&(SVE;I;\?S Circus
i mAEMY/GSEE!ﬁogg;EA (13 98) A Different Me
8 fﬁx,},&,ﬁ%;‘;‘m Intuition
g ?J’Nﬁ/?RIS?LUEah/SAU?VTBIMSGTZEMEA 012100/UME (18 98) NOW 29
L KAD':\AOC?/JUPFRUNT SRC/UNIVERSAL MOTOWN 012334 UMRG (13 98) Freedom
i2 T Mamma Mia!
AR }T;* m?clfzmss Z0MBA (18 98 Funhouse
jo o= L"‘ -GrF.{IA.ND HUSTLE/ATLANTIC 512267 /AG {18 98) + Paper Trail
2 58 t[-_ ;-TﬁFBJL\?EAKS\IﬁVEJCHERRVTREE INTERSCOPE 011805 /1GA (12 98) The Fame
823 ﬂ 'cﬁ\ﬁ-xroYL o':zEastﬁngB» One Of The Boys
3 50 B8 K Only By The Night
LEML0 :'-'j 8?3?:?34(6:3%%?18 98) David Cook
4 SRRIPT)?FTATA%DB%B‘ IDJMG (13.98] Good Girl Gone Bad
i IK;TL:’EL?JCAI?ID?ZOZO"IDJMG (13.98) Theater Of The Mind
18 \TS-L’-:\EU mI;sI;EEJ?ma (13.98) Day & Age
19 é.;\lsl; mﬁg,TNE\vEHSAL MOTOWN 011977 UMRG (13.98) Tha Carter IIf
2 g‘o’g}EJUAS‘EL;.G—CAIl’\l"T‘EEFI?CIl)EEAEJ'\qZZEEI(;J/\E(%EBS] When The World Comes Down
7 3% k] ol e o We Sing. We Dance. We Steal Things.
B K 5,l:ﬂ [F):E%ALV'D_ANOCEUFTU-ELBE(D)BYV RAMEN ISLAND 012196°/I0JMG (13.98) Folie A Deux

TITLE
ARTIST (IMPRINT / PROMDTION LABEL)

JUST DANCE
i | LADY GAGA FEAT, COLBY IDONS (STREAMUNEXONLVE NTERSCOPE,

HEARTLESS
KANYE WEST (ROC-A-FELLA/DLF JAM/IDJMG)

CERT.
EE

==

LOVE STORY
TAYLOR SWIFT (BIG MACHINE)

GIVES YOU HELL
THE ALL-AMERICAN REJECTS (DOGHOUSE/NGC INTERSCOPE)

SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLD/COLUMBIA)

LET IT ROCK ]
KEVIN RUDOLF FEAT LIL WAYNE (CASH MONEYIUNVERSAL REPUBLIC
CIRCUS

BRITNEY SPEARS (JIVE/JLG}

HOT N COLD '}
KATY PERRY (CAPITOL|

I'M YOURS n
JASON MRAZ (ATLANTIC/RRP)

LOVE LOCKDOWN

KANYE WEST (ROC-A-FELLA/DEF JAM/IO.MG)
WOMANIZER

BRITNEY SPEARS (JIVE JLG)

LIVE YOUR LIFE B
T.| FEAT. RIHANNA (DEF JAM GRAND HUSTLE/DMMG ATLANTIC)

| HATE THIS PART

THE PUSSYCAT DOLLS (INTERSCOPE)

RIGHT NOW (NA NA NA)

AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
GOTTA BE SOMEBODY

NICKELBACK (RGCADRUNNER/RRP)

UNTOUCHED

THE VERONICAS (£ iGINERODN, 5IRE/WARNER BROS )

IF | WERE A BOY ®
BEYONCE (MUSIC WORLU;COLUMBIA)

WHATEVER YOU LIKE ]
T (GRAND HUSYLE/ATLANTIC)

SO WHAT

PINK (L AFACE/JLG)

YOU FOUND ME

THE FRAY (EPIC)

I DON'T CARE

FALL OUT BOY (FUELED BY RAMEN ISLANDADIME)
REHAB

RIHANNA (SRP DEF JAM/IDJMG)

SOBER

PINK (LAFACE JLG)

DISTURBIA 12}
RIHANNA (SRP/DEF JAM/IDJMG)

CHICKEN FRIED

ZAC BROWN BAND [HOME GROWN/ATLANTIC/BIG PICTURE)

:00: 00

32

LAST
WEEK

[
b3

3
21
32
42
45
85
70
4
44
33
2
3
39

37

29

74

52

34
36

20

23

10
36

41

22
3

18

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

I'M SO PAID
AKON FEAT LIL WATHE & YOUNG JEEDY KONYICT PROMT

A0 UNIERSAL MDY,

PEAK
~  POSITION

&

z
.
&
2

i
=
(T

3

DEAD AND GONE

T) FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)

ADDICTED
SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL,

HUMAN
THE KILLERS (ISLAND/IDJMG)

WHITE HORSE
TAYLOR SWIFT (BIG MACHINE)

PAPER PLANES
M.LA (XL/ANTERSCOPE)

VIVA LA VIDA
COLOPLAY (CAP(TOL)

MISS INDEPENDENT
NE-YD (DEF JAM/10JME)

LA LA LAND
DEMI LOVATO (HOLLYWOOD;

ONE MORE DRINK

LUDACRIS CO-STARRING T-PAIN (DIP DEF JAM/IDJMG)

BEAUTIFUL

AXOK FEAT COLBY D'DONIS & RARDINAL OFFISHALL « "o 0T JF= IhT SRC NZRSAL W

W

KISS ME THRU THE PHONE

SOULJA B0Y TELL 'EM FEAT. SAMMIE (COLLIPARK/INTERSCOPE)

SHATTERED (TURN THE CAR AROUND)

0.A.R. (EVERFINE/ATLANTIC/RRP)

POP CHAMPAGNE

JIM JONES & RON BROWZ (ETHER BOY. UNIVERSAL MOTON/COLUMBIAKOCH

DECODE

PARAMORE (fUELED BY RAMEN.CHOP SHOP RRP)

| KISSED A GIRL
KATY PERRY (CAPITOL}

SHAKE IT
METRO STATION (COLUMBIA)

LIGHT ON
DAVIO COOK (19/RCA/RMG)

MAD
NE-YO (BEF JAM/IDIMG)

MRS. OFFICER

LIL WAYNE FEAT BOBEY VALENTIND & KIDD KIDD (0454 MONEY URIVERSAL 'ACTOWN

PEN & PAPER

THE REQ JUMPSUIT APPARATUS (VIRGIN/CAPITOL]

CRUSH
DAVID ARCHULETA (19/JIVE/JLG)

POKER FACE

LADY GAGA (STREAMLINE 'KONLIVE:CHERRYTREE INTERSCOPE)

GREEN LIGHT

JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.0/COLUMBIA)

82 11 DON'T TRUST ME

3J0H!3 (PHOTO FINISH/ATLANTIC/RRP)

62 24/7 NEWS ONLINE @ www.RadioandRecords.com

VIDEO CHANNELS

VH1

Exec VP/Talent & Music: Rick Krim
Sr VP Music & Talent Bruce Gillmer
VP/Music & Talent Sandy Alouete
Viacom 212-258-7800

BET

VP/Music Prog Stephen Hill
MD: Kelly G
Vigcom ¥l2-975-A055

A

™ W ™w W
1 The Fray, You Found Me, 33 104 Khaled, Go Hard 8 2
2 Beyonce, Smgte lames {Put ARing Dn N a3 2 The Lamera Phone 7 2
3 Katy Perry, Hot N Ce 19 3 3 meg Jeezy, Crazy World 7 2
4 Rihanna, Re'hab 83 4 Rhymes, Arab Money 8 0
§ Fall Out Boy, |Don't Care 7 3 3 Plles, Put it On Ya 6 3
6 Nickelback, Gotta Be Somebody 17 3 6 Bobby Valentino, Beep 5 3
7 Britmey Spears, Womanizer 16 3 7 Jamie Foxx, Just Like Me 40
8 David Lght On 18 3 8 Huey, 24/7 4 9
9 Pink, Sober 18 3 9 YunglA, An'tl 4 1
10 Taylor Swift, Love Story 16 3 10 o, Mad 4 1
11 Saving Abel, Addicted 16 3 11 Gorilla Zoe, Lost 4 1
12 ouse, Broken ¥ 3 12 Ludacns Co-Starming T-Pain, Dne More Drink 4 3
13 TheKillers, Human 14 3 13 T, Lve Yous Lite 4 3
13 CnIdR!av Lovers In Japan 14 3 14 Charles Hamihon, Brooklyn Girls 30
15 Il-Amiwican Rejects, Gives You Hell 13 3 15 Keri Hilson, Turnin Me On 390
16 Jason Mraz & Colbie Caillat. Lucky iz 3 16 Scarface, High Powered 3 90
17 Lenka, The Show Mmoo 17 Q Tlﬁ.ocMove . 31
18 Hinder, Without You 0o 18 JayRock, Ali Mylife 31
1% Bruce S ringsteen, Working On A ODream 1 0 13 Brutha, |Can'tHear The Music 3 2
2 Mant nson, Come On gm Higher 10 20 Akon. 'm So Paid 3 3
21 Missy Hllggms Where | Stood m o 21 Mary Mary, GetUp 2 0
22 Thriving fvary, Angels On The Moon 00 22 Car Cartton, She’s A Bad Mama Jama [She's Built, She's Stacked) 2.0
Z3 Buckcherry, Don'Go Away 103 <3 Naug‘hy By Nature, 2 0
24 Hutchinson, Aock & Roll 3 24 Kid NPlay, Aint Gunna Hun Nobody 2 0
% Kan e West, Love Lockdown 8 0 25 The Natonous BILG., Sky's The Limit 20
% at Dolls. ! Hate This Part 80 26 BoyzllMen, Your Home Is in My Heart 2 0
2l DAR Shattered {Turn The Car Around) 8 0 27 Soulll Soul, Free Agamn 20
2 cmdpla , Viva La Vida 8 0 28 MaxiPriest, The Art Ot Seduction 2 9
29 Jason Mraz, I'm Vours 8§ 0 23 Ciara Oh 2.0
30 Kid Roli G 70 30 Traffik. Hercules 21
A+ Nickelback, Gmla Be Snmebody 7 3 A+ The Game, Camera Phane 7 2
A+ Jason Luc% 12 3 A+ Busta Rhymes, Arab Money 6 0
A+ Bruce Spnngsleen Worklng On A Dream o
CMT Great American Country
VP Music & Talent Rel. Chris Parr CMT MD: Tony Trovato
Dir Music Pgmy Evan Kroft Scripps 815-327-7525 =
Viacom 615-335-8400 GHEATAMERICAN COUNTRY
™ W ™ W
1 TobyKeith, God Love Her 21 18 1 Taylor Switt, Love Sto ¥ 25
2 Zac Brown Band, Chicken Fried 20077 2 Tn‘y Keith, God Love Her BB
3 Taylor Swilt, Love Story 19 21 3 Jamey Johnson, nColor B 2%
4 Dierks Bentiey, Feel That Fire 8 15 4 Sugarland, Alrgady Gone BB
5 Trace Adkins, Muddy Water 18 1/ § Blake Shetton, She Wouldnt Be Gone 2B
6 Brooks & Dunn, Cuwmris Don't Cry i8 18 6 Brad Paisley Duet With Keith Urban, Start A Band 30 18
7 Miranda Lambert, More Like Her 1739 7 Alan Jackson, Country Boy )
8 Alan Jackson, Counuv Boy 17 18 8 Brooks & Dunn, Cowgirls [‘nm[ﬁry 2 18
9 Sugariand, Lov 17 18 9 Dierks Bentley, Fee al Fire 27 18
10 Brad Paisley Duel With Keith Urban, Start A Band 17 18 10 Billy Cwrington, D Y i
11 Billy Currington, Don't 16 14 1 lontgomery Gelmv, Ro Il With Me % 21
12 Blake Shelton. She Wnuldm Be Gone 16 17 12 Kellie P»ckler Don't You Know You're Beautiul 2 14
13 Jack Ingram, That's A Man 15 14 13 Trace Adkms Muddy Water 2z
14 G . Roll With Me 15 14 14 Wi 2 n
15  Lady Amebellum, [ookin’ For A Good Time 15 16 15 Jack ngmm, 'I'ha(s AMan 20 8
16 Jake Owen, Don't Think | Can't Love You 8 16 Josh Tumner, Everything is Fine 0 13
17 Lee Ann Womack, Last Call 07 17 Lee Ann Womack, last Call 19 12
18 Little Big Town, Good Lord Willing 9 ¢ 18  Miranda Lambert. Mare Like Her 19 17
19 Knsty Lee Cook, 15 Minutes Of Shame 9 6 19 Kristy Lee Cook, 15Minutes O0f Shame 18 11
2 Joey+Rory, Cheater Cheater 9 20 Julianne Hough, M¥'Ha||l.|u|dh Song 16 10
21 Julianne Huugh My Halleiujab Song ) i 21 Randy Houser, Anything Goes 16 11
22 Sugarland, Already Gone 8 7 2 Jason an, She's Country 1 g
23 Jimmy Wa (will 74 23 Jake Owen, Don'i Think | Can't Love You 14 13
2 wail, Tnl?’l’!I Feels Like Cheating 77 24 Kevin Costmer & Modem West. Backyard 38
2 Carrie Underwood, Just A Oream 7.0 75 George Strait. Troubadour 13) s,
26 Josh Turmer, Everything is Fine 6B 5 % Bnllv’ﬁw Somebody Sad A Prayer 13 13
27 Jamey Johnson, In Color 6 5 2] Kenny Chesney, Got A Little Crazy 1319
28 Kellie Pickler, Don't You Know You're Beautfui 6 5 2 Adam Gregory, What It Takes 12 5
29 Jason Aldean. She's Coun 6 6 29 Camie Underwood, Just A Oream 129
3 Heidi Newfield, Johnny & June 5 3 30 Craig Morgan. International Harvester 0 &
A+ Litde Big Town, Good Lord Willing $ 0 No Airplay Adds This Week
FUSE MTV2
Oir Pgmg . Janis Unterweiser Sr VP/Music & Talent: Amy Doyle
Rainbov-Media 212-324-3416 VPMusic & Talunt: Pelpr a10n
Viacom 212-258-8000
™ W ™ W
1 Seether, Breakdown 2% 13 1 Kanye West, Heartless 10 5
2 e, Single Ladies [Put A Ring On ltl % 13 2 T-Pain, Freeze 9 0
3 Hollywood Undead Undead 25 12 3 The Red Jumy s drams Vou Bettet Pray 9 3
4 Paramore, Decod 22 11 4 Secondhand g 3
5 Akon F(xel\( NDw{Na Na Na) %02 5 Jamie Foxx, Just Lke Me 9 5
6 24 17 & The Game, Camera Phone g 5
7 Fhse ainst, Re Education {Through Labor} 22 12 7 Ludacris Co-Starring T-Pain, Ore More Drink 9 5
a Km & Leon, Sex On Fire 2 13 8 Jim Jones & Browz, Pop Champagne 9 6
9 e, Mrs. Officer 2t 12 9 Maine, Everything | Ask For 8 3
10 The Kilters, Human 21 12 10 Plies, Put h'b 7 4
11 The All American Rejects, Gives You Hell 21 13 11 Kings Of Leon, Use Somehody 6 2
12 Apocalyptica, 1Don't Care A0 12 LilWayne, Mrs Qfficer 6 4
13 Kanye est Heartless 20 13 13 Metallica, Al N\ghtmare Long 5 2
14 Ga, Just Dance 20 14 14 Seether, Breatdown 5 2
15 Kevin Rudol, Let it Rock 2 18 15 The Academy Is0, About A Girl 5 3
16 Katy Perry, Hot N Cold 2 17 16 Paramore, Decode 5 3
17 Ludacris Co-Starring T-Pain, One More Drink 19 1 17 Youny Jeezy, Who Cat 5 4
18 Ne-Yo. Miss Independent i9 12 18 T-Pain, Chopped N Skrewed 5 4
19 Britney Spears, Circus 18 12 19 Keyshia Cnle Playa Cardz Ru&h 4 1
2 R|hanna Rehab 7 13 28 Gym Class Heroes, Guilty harged 4 1
21 Fall Out B“Yf Headhrsl Slide into Cooperstown On A Bad Bel 17 14 21 Snow Patrol, Crack The Shutters 4 2
22 Beyonce, A Boy 7 22 TV On The Radio, Gokien Age a2
23 The Offspring. Vou re Gonna Go Fat, Kid 16 0 23 The Racomteurs, 0/d Enough 4 2
24 TI, Whatever You Like B 8 24 Hinder, Without You 4 3
2 Coidplay, Lovers In Japan 16 13 5 The All-American Rejects, Gives You Helf 4 3
2% Pink. Sober 16 14 % Station, Seventeen Forever 4 3
21 Metro Slamm Seven(een Forever 16 14 2 30H'1 Don't Trust Me 4 3
2 Fall Qut Bo*, | Don't Care 16 18 F: ] DJKhaIed Gu Hard 31
2 Kardinal all, Numba 1 (Tide Is High} 15 12 2 Q-Tip. M 3 2
30 Hinder, Without You 15 13 30 Akon, I'm Sn Paid 3 2
A+ Saving Abel, 18 $ 0 A+ TPain, Freeze 4 0
A+ Mudva Do What You Co 9 0 A+ Jamie Foxr, Just Like Me g 5
A+ Jason I't Yours 70 A+ Kings Of Leon, Use Somebady 6 2
MuchMusic Canada e CMT Canada
Dir. Music Pgmyg: Sheda Snllwan M'm Dir Pgmg- Casey Clarke
CHUM Limited 416-591-575 W MD Dana Buuvgum
Corus 816-534-1191
™ W ™ W
1 Danny Femandes, Fantasy 2416 1 Taylor Swift, Love Story 8 22
2 Britey Spears, Cirous 18 12 2 Brooks & Dunn. Cowgirls Don't Cry B
3 Marianas Trench, Cross My Hearl 18 14 3 Zac Brown Band, Cticken Fred 2 2
4 lady GaGa, Poker Face 17 9 4 Alap Jackson, Country Boy 20 18
5 Melm Station, Seventeen Forever 17 9 5 Brad Paistey Duet th Kenﬁ Urban, Start A Band 1819
6 Beyonce, Single Ladies [Put A Rinig Gn It] 17 10 6 Billy Cumrington, B 13
7 Nickethack, Gotta Be Somebody % 3 7 Blake Shetton, She Wmndm Be Gore 16 13
8 Live Your w11 8 Dierks Bentiey, Feel That Fire 59
9 Jonas Brothers, Lovebug 16 12 9 Aaron Pritchett, How Do | Get There 15 12
1 Katl PenY, Hat N Colit 10 10 Gord Bamford, Littie G 14 19
11 Pink, Sober 13 8 n Geo F.anyon Just lee You Mot
12 The Pussycat Dolls, | Hate This Part 138 12 Hammers, Homeqrown 412
13 Simple Plan, Save You 13 10 13 Tnbv Keith, God Love Her oY
14 Sme, Change For You B3 M M ry Gentry, Roll With Me M4
15 Lights, Fehmarv Air 12 4 15 Emerson Dnve, Belongs To You 12 10
16 Theory Of A Deadman, Al Or Nothing 126 16 Tara Dram, 538 Stars 0 n
17 Fall OmmJ America’s Suitehearts n o 17 Kenn Chesney, GotA Lite Crazy 9 6
18 Ten Second Epic, Life Times o7 13 ikinsons, When I'm Old g 9
19 Classified, Irouble 0 4 19 L|sa Bmkop. Novvmbev Trees 8 5
20 Rihanna, Rehab W0 6 20 Dean Brody, Brother: 8 7
21 Shiloh, Opemtur tA G\r\ Like Me) 06 21 Lady Antebellum, Luve Oon't Live Here 73
22 Miley Cyrus, Fiy On The Wall 09 22 Great -jLSea Love Me Tonight 75
23 Keri Hilson, Turnin Me On 9 3 23 Trace Adkins, Muddy Water 71
24 Paramore, Decode 9 7 2 Jessie Fanreli, |Guess 78
25 Knaan, ABCs 8 0 25 Miranda Lambert. More Like Her 78
2 Young Jeezy, Crazy World 8 4 26 Randy Houser, Anything Goes 79
27 Akon, Right Now {Na Na Na) 8 4 27 One More Girl, | Can Love Anyone 6 5
28 Poirt Blank (Tit Rock), T B 7 28 Adam Gregory. What 1t Takes B 6
23 Bedouin Soundclash, Urbl We Bum In The Sun {The Kids JustWant A Love Song) 8 9 29 The Wilkinsons, 26 Cents 5 0
30 Akon, I'mSoPaid 7 3 30 Sugadand, Setthn' 50
A+ Fall Ot Boy, Amencas Smeads g No Airplay Adds This Week
A+ Keri Hilson, Tumin Me O g 2
A+ Knaan, ABCS 8 0
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R&R OPPORTUNITIES

POSITIONS SOUGHT

I'm looking for a FULL TIME gig! | am worth the 12 bucks
an hour! E-mail me: dmartin88@hotmail.com for details.

WILL WORK for FOOD, trade. Talk Host. 20 yr/pro.
Voice, personality, life experience. Current Topics,
wellness, family, motivational, humor. Small-Large
market. 702-372-9096 LivinginMoment@aol.com.

Experienced voice-tracking specialist offers low-cost
on air solutions for budget strapped radio stations. Visit
www .bomkbnation.com/voicetrack for more details.

Recent Graduate seeking first time job in the indus-
try. Will move anywhere! Call Krystal 330-284-7366.

ON-AIR TALENT with major TV & radio experience!
For audio and video, www.meetpetetv.com Co-
host/Writing/VQ's/Delivery/Improv/ PDFunny(@acl.com.

Notable production ability. Extremely dedicated.
Creative, with good show prep/people skills. Catches
on quickly. Industrious. BMI songwriter/composer.
Kevin Hardy 817-412-4343.

A fresh voice cementing new media strategies and
convinced the time for upward curve is sustainable.
Thalya 469-765-6537; Bwill068@yahoo.com.

Loyal, dedicated, committed talent seeking on-air, copy-
writing, or board-operation positions. Conversational voice,
quick wit. Willing to relocate. Call Justin 817-444-5317.

Extensive PA/sports experience. Notable show
preparation/research skills. Excellent professional
delivery, able to communicate and relate to audience.
Chris 817-528-5524; awright005@tx.rr.com.

Motivated Air Personality with a Passion for the Lord!!
Seeking air shift or production positions available. Troy
abstroy1726@hotmail.com, (541) 258-5278.

Experienced & versatile OM, PD, and Air Talent avail-
able now. Multi formats. Great skills. Contact MARTIN:
(231) 564-1813 mlee.radioldgmail.com.

Strong New York on air talent/voice over-open
to location and format. Creative copywriting/show prep
skills. Dependable and reliable. Raymond 516-721-8874.

Classic Hits/Oldies PD Now Available! 14 years as
Dial-Global PD. AC and CHR experience. Call Ric 661-
526-5274 or djricsantos(dyahoo.com.

Mornings open? Ratings are ALWAYS something
lexcelled at, 3 priors | got first ever Arbitron ratings! See
www.stevezllison.org [Resume). Steve (503) 327-4120.

Nex-Gen Expert, Cool Edit, Adobe Audition, and plenty of sea-
soningwith AC, Classic Hits, CHR, Etc ... seeks midday/after-
noon slot . 20+ exp. fmdjay(dyahoo.com (760) 519-5969.

The Right Balance with Greg Allen seeks new home
for intelligent political/pop culture interviews. Hit
"Contact Us” [@ www.therightbalance.org.

Locutor con 30+ aios experiencia. Busca trabajo don-
dequiera en los Estados Unidos. Musica, Noticio y
experiencia del programa. Llame a Jorge Capdevila.
813-526-2488. capdevila.jorgeldyahoo.com.

Personality with 30+ years experience. Looking for
work anywhere in the United States. Music, News and
program experience. Call Jorge 813-526-2488.
capdevila.jorgeldyahoo.com.

Very Creative, Bilingual. Focused, talented with dig-
ital/music production skills. Natural Voiceover abili-
ty, and character voices. Julian 817-217-1327,
juliancabrera96(dyahoo.com.

Motivated by media. Outstanding personality,
self-sufficient and ready to work at your station.
Proficient communication and production skills.
kjaysemailldyahoo.com; 817-204-4339.

JANUARY 16, 2009

Performer, great copy and production ability, very
quick, and computer savvy. Natural leader/good
people skills. Shannon 817-226-6506,
mystyxiiildgmail.com.

Wholistic Promotions. Concept2completion. Bond
with your clients/community. Build a bridge between
talent/sales. Consult/Relocate/Telecommute. 505-
352-9089.

Great personality with solid on-air, production and
creative copywriting ability. Extremely dependable.
Voiceover, Marketing/Promotions experience. Sonia
817-456-7572; soniafenneldyahoo.com.

Experienced Jock/APD/Production Director
wants to win! 15+ years experience. E-mail
amytoewn(dcomcast.net.

Good digital with strong delivery sports, news, on-air
and prep. Enthusiastic, and personable, plus promo-
tional/marketing experience. Alex 817-301-2543;
razorback132(@yahoo.com.

Reliable, strong newswriting/delivery. Solid digital
editing, prep/copy skills. Vast sports knowledge.
Highly organized, and detailed. Russell 580-704-0767,
russ_majorl(dverizon.net.

Responsible, professional and organized define
work ethic. Personable/relatable define personality.
Drawing listeners, increasing ratings. Don Kelly
575-571-6849, dondiego101(djuno.com.

AC programming winner will provide PD services
to more than one station/company. Share the
cost. Market exclusive. Resume, demos:
www.mikeberlak.com. MIKE BERLAK
mikebertak(daol.com 980-322-2803.

Enthusiastic, hard-working on air-talent/production
wiz seeks challenges & opportunity for growth.

m.gomez(dcox.net.

Minor league player looking for coach to assist in
development of skills. Locking for home in small mar-
ket. Contact Dale 440-946-0413.

#118-35 20.5 Share Afternoon Drive in very compet-
itive 1 000,000+ rock market. Audio, resume, ratings:
www.JoshHolliday.com.

Quick on the fly broadcaster. Considerably engag-
ing, humorous and comedic persona. Music knowl-
edge Extremely technical, and adaptable. Sam
214-384-5049 samsawyers87@yahoo.com.

R&R Opportunities

Advertising
1x 2X

$200/inch $150/inch
Rates are per week (maximum 35 word per
inch including heading). Includes generic bor-
der. If logo, custom border or larger heading
are required, add 1/2 inch ($60 for 1x, $50 for
2x). In addition, all ads appear on R&R’s web-

site. (www.radioandrecords.com)

Blind Box: add $50 |
The R&R address and your box number adds |
12 words to your ad. Regular Opportunities
rates apply to Blind Box ads, but a $50 serv-
ice charge is added for shipping and handling.

Positions Sought: $50/inch
Individuals seeking employment may run ads
in the Positions Sought section at the special
rate of $50/inch.

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words max-
imum)] listings to radio stations ON A SPACE AVAIL
ABLE BASIS in Opportunities. Free listings of the
same length are also available to individuals seek-
ing work in the industry under Positions Sought.

To appear in the following week’s issue, your ad
must be received by Friday 4 p.m. [PST), seven days
prior to issue date. Free Opportunities listings can
be emailed to: rcorrea@radioandrecords.com,
faxed to: [323) 954-3411, or sent to: 5055 Wilshire
Blvd., Suite 600, Los Angeles, CA. 90036. Free
opportunities or job sought ads have a 20-word
maximum. Will only accept typewritten or printed
on 81/5" x11” company/station letterhead.

24/7 NEWS ONLINE @ www.RadioandRecords.com 63
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CHR/TOP 40

5 1 11 NIELSEN BDS Y HITPREDICTOR
H ug  ARTIST CERTIFICATIONS STATUS
% LE\ZJ TITLE IMPRINT / PROMOTION LABEL
(= =0

5 1y LADY GAGA FEAT. COLBY O'DONIS NO. 10WK) N fr
Just DANCEﬁ - STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE
T.L. FEATURING RIHANNA 17 ¢
LIVE YOUR LIFE DrEF )AM/CRAND HU§7EE/IQJMG/A7LAN7I(
BRITNEY SPEARS ner
WOMANIZER JIVEALG
BEYONCE MOST INCREASED PLAYS n
SINGLE LADIES{PUT A RING ON1T) MUSIC WORLD/COLUMBIA
TAYLOR SWIFT 1y
LOVE STORY BIG MACHINE/UNIVERSAL REPUBLIC
JASON MRAZ n?
ILMYOURS ATLANTIC/RRP
KATY PERRY N2 ¢
HOT NCOLD CAPITOL
KEVIN RUDOLF FEATURING LIL WAYNE n
LETIT ROCK CASH MONE Y/UNIVERSAL REPUBLIC
AKON 1
RIGHT NOW (NA NANA) KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
KANYE WEST n
LOVE LOCKDOWN ROC-A-FELLA/DEF JAM/IDJMG

NO. ] MOST ADDED

T.I. FEAT. JUSTIN TIMBERLAKE Dead And Gone (GRAND HUSTLE/ATLANTIC)

NO. ] MOST INCREASED PLAYS

BEYONCE Single Ladies (Put A Ring On It) (MUSIC WORLD/COLUMBIA)

ToP 5 NEW AND ACTIVE
THE WHITE TIE AFFAIR Candle (Sick And Tired) (SLIGHTLY DANGEROUS/EPIC)
LEONA LEWIS | Will Be {SYCOL/RMC)
AKON FEAT. COLBY D'DONIS & KARDINAL DFFISHALL Beautiful (KONVICT/UPFRONT/SRC/UNIVERSALMOTOWN)
JIM JONES & RON BROWZ FEAT. JUELZ SANTANA Pop Champagne (ETHERBOY/UNIVERSAL MOTOWN/KOCH/TOLUMBIA)
MATT NATHANSON Come On Get Higher (VANGUARD/CAPITOL)

COMPLETE CHR/TOP 40 CHART ON PAGE 27

URBAN AC

ARTIST
TITLE

11 NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

THIS WEEK
ON CHART

WEEKS

MUSIQ SOULCHILD FEAT. MARY J. BLIGE  NO. 1(2 WKS)

IFULEAVE ATLANTIC
USHER

HERE | STAND LAFACE/ILG
ROBIN THICKE

THE SWEETEST LOVE STAR TRAK/INTERSCOPE
AVANT

WHEN T HURTS CAPITOL
JENNIFER HUDSON n
SPOTLICHT ARISTAIRMG
MINT CONDITION

NOTHING LEFT TOSAY CACED BIRD/IMAGE
KEYSHIA COLE n
HEAVEN SENT IMANI/GEFFEN/INTERSCOPE
ANTHONY HAMILTON FEAT. DAVIDBANNER ~ MOST INCREASED RLAYS

oL MISTER'S MUSIC/S0 SO DEFILG
JAZMINE SULLIVAN n
NEEDU BAD JIRMG
CHARLIE WILSON

THERE GOES MY BABY JVENLG

NO. ] MOST ADDED

BRANDY Long Distance (KOCH/EPIC()

NO. l MOST INCREASED PLAYS

ANTHONY HAMILTON FEAT. DAVID BANNER Cool (MISTER'S MUSIC/SO SO DEF/ZOMBA)

TOP 5 NEW AND ACTIVE
WAYNE BRADY F.W.B. (PEAK/CMG)
JOE Why Just Be Friends (563/KEDAR)
KEYSHIA COLE Beautiful Music (IMANVGEFFEN/INTERSCOPE)
NE-YO FEAT. JAMIE FOXX & FABOLOUS She Got Her Own (DEF JAM/IDIMG)

T.\. FEATURING RIHANNA Live Your Life (DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC)

COMPLETE URBAN AC CHART ON PAGE 34
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- e —— -
S & 1) NIELSEN BDS T HITPREDICTOR
2 ¥ 43 ARTIST CERTIFICATIONS STATUS
4| lé rie] TITLE IMPRINT / PROMOTION LABEL
-l £3

1 1 g Tl FEATURING RIHANNA NO. 1(9 WKS} N2 fr
LIVE YOURLIFE - DEF JAM/GRANDHUSYLE/ID%/ATLANTI(

3 10 KANYE WEST MOST INCREASED PLAYS 1r
" HEARTLESS - ROC-A-FELLA/DEF JAM/IDIMG.

4 13 BEYONCE N
a el SINGLE LADIES (PUT ARINGONIT) MUSIC WORLD/CQLUMB\A

6 14 LADY GAGA FEATURING COLBY O'DONIS n

b JUST DANCE STREAMLINE/KONLIVE/CHERRY TREE/INTERSCOP
L 4 g AKON n
5 L. RIGHT NOW (NANANA) KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

.| 8 1 LUDACRIS CO-STARRING T-PAIN

e ONE MORE DRINK DT#/DEF JAM/IDIMG
] 5 23 .. 13 r
| N WHATEVER YOU LIKE GRAND HUSTLE/ATLANTIC
" g g JOHN LEGEND FEATURING ANDRE 3000 N fr
N ain CREENLIGHT €.0.0.D./COLUMBIA
NE-YO ne e
MISS INDEPENDENT DEF JAM/IDJMG

JIM JONES & RON BROWZ FEAT. JUELZ SANTANA g
POP CHAMPAGNE ETHER BOY/UNIVERSAL MOTOWN/COLUMBIA/KOCH

NO. ] MOST ADDED

AKON FEAT. COLBY O'DONIS & KARDINAL OFFISHALL Beautiful (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

NO. ] MOST INCREASED PLAYS

KANYE WEST Heartless {ROC-A-FELLA/OEF JAM/IDIMG)

TOP 5 NEW AND ACTIVE
BRITNEY SPEARS Circus (JIVEJLG)
BEYONCE Diva {MUSIC WORLD/COLUMBIA)

THE PUSSYCAT DOLLS | Hate This Part (INTERSCOPE)
SLIM THUG | Run (KOCH)

NE-YO FEAT. JAMIE FOX X & FABOLOUS She Got Her Own (DEF JAM/IDJMG)

LOMPLETE RHYTHMIC CHART ON PAGE 30

£ 11 NIELSEN BDS HITPREDICTOR
wi ARTIST CERTIFICATIONS STATUS
EU TITLE IMPRINT / PROMOTION LABEL
3
|5 BRADPAISLEY DUET WITHKEITHURBAN  NO. 101WK)
START A BAND ARISTA NASHVILLE
50 SUGARLAND n
ALREADY CONE MERCURV
2 19 RASCALFLATTS
N HERE LYRIC STREET
26 BILLY CURRINGTON
“®  DoNT MERCURY
& ALAN JACKSON
COUNTRY BOY ARISTANASHVILLE
5o ZAC BROWN BAND N
CHlCKENFRlEJ HOME GROWN/ATLANTIC/BIC PICTURE
55  MONTGOMERY GENTRY n
ROLL WlTHﬁ COLUMBIA
17 DIERKS BENTLEY
FEEL THAT FIRE CAP!TOE NASHVILLE
9 3 BLAKE SHELTON MOST INCREASED AUDIENCE 1
SHE WOULDN'T BE GONE WARNER BROS./WRN
5 12 TOBYKEITH
+ Cﬂ) LOVE HER SHOW DOG NASHVILLE

NO. ] MOST ADDED

TIM MCGRAW Nothin' To Die For (CURB),

NO. l MOST INCREASED AUDIENCE

BLAKE SHELTON She Wouldn't Be Gone (WARNER BROS./WRN)

TOP 5 NEW AND ACTIVE
SUGARLAND Love (MERCURY)

LADY ANTEBELLUM | Run To You (CAPITOL NASHVILLE)
MIRANDA LAMBERT Guilty In Here (COLUMBIA)
GLORIANA Wild At Heart (EMBLEM)

KEITH ANDERSON She Could've Been Mine (COLUMBIA)

COMPLETE COUNTRY CHART ON PACGE 41

FOR WEEK ENDING JANUARY 11, 2009
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11 NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

I HITPREDICTOR
ARTIST STATU
TITLE

THIS WEEK
WEEKS
ON CHART

1 1 BEYONCE NO. 1(8 WKS) Nt
SﬁlNGﬁLE LADIES (PUT ARINGONIT). MUSIC \Q!ORLDIEOLUMBIA

T.). FEATURING RIHANNA N’ dr
DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC

LIVE YOURLIFE
15 T-PAIN FEATURING LUDACRIS

CHOPPED N SKREWED KONVICT/NAPPY BOYLIVE/JLG
12 JIM JONES & RON BROWZ FEAT. JUELZ SANTANA

POP CHAMPAGNE ETHER BOY/UNIVERSAL MOTOWN/COLUMBIA/KOCH
18 JOHN LEGEND FEATURING ANDRE 3000 N

CREENLIGHT £.0.0.D./COLUMBIA
n PLIES FEATURING CHRIS J
" PUTITONYA BIG GATES/SLIP-N-SLIDE/ATLANTIC
18 USHER

TRADING PLACES LAFACE/LG
g KANYE WEST

HEARTLESS ROC-A-FELLA/DEF JAM/IDJMG
8 NE-YO FEATURING JAMIE FOXX & FABOLOUS

SHE GOT HER OWN DEF JAM/IDJMG
2 LUDACRIS CO-STARRING T-PAIN

ONE MORE DRINK OTP/DEF JAM/IDIMG

NO. ] MOST ADDED

T-PAIN FEAT. CHRIS BROWN Freeze (KONVICT/NAPPY BOY/IVE/LG)

NO. ] MOST INCREASED PLAYS

BEYONCE Diva (MUSIC WORLD/COLUMBIA)

TOP 5 NEW AND ACTIVE
JENNIFER HUDSON [f This Isn't Love (ARISTA/RMG)
MIMS Move (If You 'W'anna) (AMERICAN KING/CAPITOL)
RYAN LESUE How It Was Supposed To Be (NEXTSELECTIONCASABLANCA/UNIVERSAL MOTOWN)
YOUNG JEEZY FEAT. NAS My President (CTE/DEF JAM/IDJMG)

YO GOTT1 Sold Out (5TP)

COMPLETE URBAN CHART ON PAGE 33

= 11 NIELSEN BDS T HITPREDICTOR
% ARTIST CERTIFICATIONS STATUS
; TITLE IMPRINT / PROMOTION LABEL
o
I 1 3, DAVIDcCOOK ~ NO. 104 WKS) N
- . THE TIME OF MY LIFE 19/RCA/RMG
COLDPLAY n
2 26 VIVALAVIDA CAPITOL
3 30 NATASHA BEDINGFIELD n
POCKETFUL OF SUNSHINE PHONOGENIC/EPIC
& 23 JASONMRAZ N2 ¢y
L I'M YOURS ATLANTIC/RRP
s 53 SARABAREILLES ER
LOVE SONG EPIC
LEONA LEWIS ns
4 :0707 BLEEDING LOVE SV(Q/J/RMQ
. DAUGHTRY n2
7 46 cersike ToNGHT RCA/RMG
g 22 DAVID ARCHULETA n
CRUSH 19/JIVE/ILG
g 1 DAUGHTRY N
i ¥.. WHAT ABOUT NOW RCA/RMG
0 12 TAYLOR SWIFT MOST INCREASED PLAYS 11 f
LOVE STORY BIG MACHINHUNIVERSAL REPUBLIC

NO. ] MOST ADDED

LEONA LEWIS Better In Time [SYCO/UJ/RMCY

NO. l MOST INCREASED PLAYS

TAYLOR SWIFT Love Story (BICMACHINE/UNIVERSAL REPUBLIC)

TOoP 5 NEW AND ACTIVE
JIM BRICKMAN FEAT. RUSH OF FOOLS Never Far Away (TIME LIFE)
RIHANNA Disturbia (SRP/DEF JAM/IDIMG)
CHRIS RICE So Much For My Sad Song (INO/COLUMBIA}
BEYONCE Single Ladies (Put A Ring On It} (MUSIC WORLD/COLUMBIA)

NE-YO Miss Independent (DEF JAM/IDJMG)

COMPLETE AC CHART ON PAGE 44
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gl £ 11 NIELSEN BDS ~ YY HITPREDICTOR
g ARTIST CERTIFICATIONS STATUS
g w; TITLE IMPRINT / PROMOTION LABEL
20
NICKELEACK NO. 101WK) ner
GDTTA BE ST MEBODY ROADRUNNER/RRP
KATY PERRY N2 ¢y
HOT N COLD CAPITOL
JASON MRAZ nZ ¢y
I'M YOURS ATLANTIC/RRP
PINK N2 ¢r
570 WHAT EAFA(E/JLG
O.AR. n
SHATTEF}ED "TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP
THE FRLY 1
YOU FOUND JE EPIC
GAVIN ROSSDALE nr
LOVE REMAIS THE SAME INTERSCOPE
DAUGHERY n
WHAT ABOLIN NOW REA/RMQ
DAVID CO0K
LIGHT ON 19/RCA/RMG
LIFEHOL SE
BROKEN GEFFEMN TERSCOPE

NO. ] MOST ADDED

PINK Sober (LAFACE/ILG)

NO. l MOST INCREASED PLAYS

TAYLOR SWEFT Love Story (BIG MACHINE/UNIVERSAL REPUBLIC)

TOP 5§ NEW AND ACTIVE
THE VERONICaS Untouched (ENGINEROOM/SIRE/WARNER BROS )
JASON MRAZ & COLBIE CAILLAT Lucky (ATLANTIC/RRP)
ALTER BRI JGE Watch Over You (UNIVERSAL REPUBLIC)
KID ROCK Roll On (TOP DOG/ATLANTIC)

PARAMORE Decode (FUELED BY RAMEN/CHOP SHOP/RRP)

COMPLETE HOT AC CHART ON PAGE 45

ACTIVE ROCK

g 4 11 NIELSEN BDS
S 9F  ARTIST CERTIFICATIONS
% o] ; TITLE IMPRINT / PROMOTION LABEL
= 20

SHINEDCWN NO. 13 WKS)

_ SECONDCHACE ) ATLANTIC

DISTUREED

INDESTRUCT 3LE REPRISE

MUDVAYNE

DO WHAT YOJ DO EPIC

SEETHEF

BREAKDOWM WIND-UP

APOCAL™PTICA FEATURING ADAM GONTIER

|DON'T CARE 20-20/0VE/LG

NICKELBRACK

SOMETHING M YOUR MOUTH ROADRUNNER/RRP

SAVING ABEL

18 DAYS SKIDDCO/VIRGIN/CAPITOL

HOLLYWJ0D UNDEAD

UNDEAD A&M/OCTONE/INTERSCOPE

SLIPKNCT

| DEAD MEMORFIES ROADRUNNER/RRP
THE OFF3PRING
YOU'RE GONF A GO FAR, KID COLUMBIA

N2. 1 MOST ADDED

AC/DC Big Jack (COLUMBIA)

NO. ] VOST INCREASED PLAYS

AC/DC Big Jack (COLUMBIA)

TOP 5 NEW AND ACTIVE
THE OFFSPRING Kristy, Are You Doing OK? (COLUMBIA)
BLUE OCOBER Dirt Room {(UNIVERSAL MOTOWN)
THE BECOMING | Cry (TOOTH & NAIL)
BURN BALO Dirty Little Girl (RAWKHEAD/ILG)
VAYDEN The One You Left Behind (SILENT MAJORITY/ILG)

COMPLETE ACTIVE ROCK CHART ON PAGE 51
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SMOOTH JAzZZ

x
i g z 11 NIELSEN BDS.
= = vE  ARTIST CERTIFICATIONS
¢ g 83 TiTLe IMPRINT / PROMOTION L ABEL
=4 4 =0
1 1 20 EUGE GROOVE NO. 1(2WKS)
RELIGIFY NARADA JAZZICAPITOL
2 27 TIM BOWMAN
G SWEET SUNDAYS TRIPPIN ‘N RHY THM
3 28 WARREN HILL
LA DOLLE VITA EVOLUTION/KOCH
DAVE KOZ
4 B NTHERASTLANE CAPITOL
3 30 PAUL HARDCASTLE
e MARIMBA TRIPPIN N RHYTHM
5 35 ERIC DARIUS
o CON AL OUT BLUE NOTE/CAPITOL
NAJEE
‘_7__‘ 27 ouTorADREAM HEADSUP
8 20 MICHAEL LINGTON
YOUAND| NUCROOVE
WAYNE BRADY
02 oy PEAKICMG
9 27 KENNY G
T TANGO STARBUCKS/CONCORDICMG

NO. ] MOST ADDED

MINDI ABAIR Out Of The Blue (23/PEAK/IME)

NO. ] MOST INCREASED PLAYS

BONEY JAMES Stop, Look, Listen (To Your Heart) (CONCORD/CMG)

TOP 5§ NEW AND ACTIVE
CANDY DULFER Smokin' Gun (HEADS UP)
KENNY G Sabor A Mi (STARBUCKS/CONCORD/CMG)
GERALD ALBRIGHT Walkin' Down Beale Street (PEAK/CMG)
SHILTS Back On The Hudson (NUGROOVE)

MATT MARSHAK On The Rocks (NUANCE)

COMPLETE SMOOTH JAZZ CHART ON PAGE 48

k£ 11 NIELSEN BDS
@3 ARTIST CERTIFICATIONS
g; TITLE IMPRINT / PROMOTION LABEL
Q
AC/DC " NO. 107 WKS)
ROCK NROLL TRAIN COLUMBIA
SHINEDOWN
SECOND CHANCE ATLANTIC
NICKELBACK
SOMETHING IN YOUR MOUTH ROADRUNNER/RRP

APOCALYPTICA FEATURING ADAM GONTIER

I DON'T CARE 20 20/JVE/G
SEETHER

BREAKDOWN WIND-UP
THEORY OF A DEADMAN

BAD GIRLFRIEND 6D4/ROADRUNNER/RRP
DISTURBED

INDESTRUCTIBLE REPRISE
METALLICA

THE DAY THAT NEVER COMES WARNER BROS.
SAVING ABEL

18 DAYS SKIDOCO/VIRGIN/CAPITOL

GUNS N’ ROSES

CHINESE DEMOCRACY BLACK FROG/GEFFEN/INTERSCOPE

NO. ] MOST ADDED

BUCKCHERRY Rescue Me [ELEVEN SEVEN/ATLANTIC)

NO. ] MOST INCREASED PLAYS

GUNS N’ ROSES Better {BLACK FROG/GEFFEN/INTERSCOPE)

TOP 55 NEW AND ACTIVE
BLACK STONE CHERRY Please Come In (IN DE GOOT/ROADRUNNER/RRP)
INCUBUS Love Hurts IMMORTAL/EPIC)
10 YEARS So Long, Good-Bye (UNIVERSAL REPUBLIC)
ROYAL BLISS | Was Drunk (MEROVINGIAN/CONTRABAND/CAROLINE)

DROWNING POOL 37 Stitches (ELEVEN SEVEN)

3 __ COMPLETE ROGK CHART ON PAGE 52

ALTERNATIVE

11 NIELSEN BDS 1T HITPREDICTOR
CERTIFICATIONS STATUS
IMPRINT / PROMOTION LABEL

- ARTIST
TITLE

THIS WEEK

KINGS OF LEON NO. 1(6WKS)

SEXON FIREV - RCA/RMG
INCUBUS

LOVE HURTS IMMORTAL/EPIC
SHINEDOWN

SECOND CHANCE ATLA[JTIC
APOCALYPTICA FEATURING ADAM GONTIER t
IDON'T CARE 2D-20IVEALG
THE OFFSPRING

YOU'RE GQNNACO FAR,KIJ COLUﬁMBIAV
PARAMORE

DE(QOE Fl&ED BY RAMEN/CHODSHOP/RRP
SEETHER

BREAKDOWN WIND-UP
ANBERLIN

FEEL GOOD DRAG UNIVERSAL REPUBLIC
RISE AGAINST

RE-EDU(AT\ONUHRUUCH LABOR) QCC/INTERS[OPE
DISTURBED o
|NDE§TRUC“BLE REPFISE

NO. ] MOST ADDED

BLUE OCTOBER Dirt Room (UNIVERSAL MOTOWN)

NO. ] MOST INCREASED PLAYS

MGMT Kids (COLUMBIA}

TOP § NEW AND ACTIVE
KINGS OF LEON Use Somebody (RCA/RMG)
THE GASLIGHT ANTHEM The ‘59 Sound (SIDEONEDUMMY}
THE ALL-AMERICAN REJECTS Gives You Hell (DOGHOUSE/DGC/INTERSCOPE)
WEEZER The Greatest Man That Ever Lived (Variations On A Shaker Hymin) (DGC/NTERSCOPE)

SNOW PATROL Crack The Shu-ters (POLYDOR/FICTION/GEFFEN/INTERSCOPE)

COMPLETE ALTERNATIVE CHART ON PAGE 50

TRIPLE A

g = 11 NIELSEN BDS
z 9 ARTIST CERTIFICATIONS
g gx WY TITLE IMPRINT / PROMOTION LABEL
5 238
1 g THEFRAY NO. 1(4 WKS)
YOU FOUND ME EPIC
ERIC HUTCHINSON
ROCK & ROLL LET'S BREAK/WARNER BROS
SNOW PATROL
TAKE BACK THECITY POLYDOR/FICTION/GEFFEN/INTERSCOPE
THE KILLERS
HUMAN ISLAND/IDIMG
BRETT DENNEN FZATURING FEMI KUTI
MAKE YOU CRAZY. DOWNTOWN/DUALTONE
BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA
RAY LAMONTAGNE
YOU ARE THE BEST THING RCA/RED
COLDPLAY
Losm CaAPITOL
RYAN ADAMS & THE CARDINALS
FIXIT LOST HIGHWAY
JAMES MORRISON
NOTHING EVER HURT LIKE ¥OU POLYDOR/INTERSCOPE.

NO. ] MOST ADDED

COLDPLAY Lovers In Japan (CAPITOL)

NO. ] MOST INCREASED PLAYS

COLDPLAY Lovers In Japan (CAPTOL)

TOP 5§ NEW AND ACTIVE
MISSY HIGGINS Wtere | Stood (ELEVENZ/REPRISE)
THE FIREMAN Sing The Changes (ATO/RED)
SUSAN TEDESCHI True (VERVE FORECAST/VERVE)
JASON MRAZ & COLBIE CAILLAT Lucky (ATLANTIC/RRP)
KINGS OF LEON Use Somebody (RCA/RMG)

COMPLETE TRIPLE A CHART ON PAGE 55
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Liner Notes
Profile: Patrick Walsh
Title: Emmis
Communications
COO/CFO

Favorite format: Rock
and rhythmic R&B
Favorite TV show: “24”
Favorite song:
“Sunday Bloody
Sunday” by U2
Favorite movie: “The
Shawshank Redemption”
Favorite book: “The
Tipping Point” by
Malcolm Gladwell
Favorite Web site: “For
news it's cnn.com and for
fun it's theonion.com.”
Favorite restaurant:

Hammersley’s Bistro in
Boston

Beverage of choice:
Crey Goose and tonic
Hobbies: “I love all
sports; I'm deeply pas-
sionate about the
Michigan Wolverines.

| like to play golf, read,
the stock market—
although not so much
these past few months—
music and the theater.”
E-mail address:

pwalsh@emmis.com

PUBLISHER'S

ro

file

Emmis Communications COO/CFO gets a charge out of building

from the ground up

Patrick
Walsh

By Erica Farber

ith a strong financial background and a keen interest in
building brands and businesses, Pat Walsh seems to be
sitting in the right seat at the right time. Last month he
added the responsibility of COO for Emmis Com-

munications to his role as CFO for the company.

Beginning your career: When | graduated from
Michigan [ went to work at Deloitte & Touche.
My big client there was General Motors. After sev-
eral years in the accounting world [ decided thats
not what I wanted to make a career of, so I went
to work at GM and spent five years working m a
variety of finance, accounting and marketing func-
tions before 1 went back to grad school. Then |
spent four vears at McKinsey & Co., where 1
worked with a number of large companies on
growth initiatives and new strategies for business
development. After traveling all around the world,
my wite and [ had our first child and T decided 1
didn't want to be out of town 200 or 250 days a
vear. That's when T hooked up with McKinsey
alum Bob Strubel at 1Biquity. I went to work with
Bob to help build out the HID radio plattorm.

Joining Emmis: While I was with 1Biquity 1 got to
know everyone in the radio industry and formed a
relationship with [president of radio programming|
Rick Cummings and [CEQ)] Jeft Snulyan and the
team at Emmis. When [tormer Emmis CFO| Walter
Berger moved to CBS Radio they introduced this
opportunity to me. I commuted back and forth to
Maryland for the better part of a year, bue [ started
at Emmis in September 2006 and my family and 1

have been in Indianapolis for almost a year now.

On your recent promotion: It’s something Rick,
Jeffand t have been working on for a couple of
months. With some of the challenges facing the
radio division and Rick’s skills on the product
side and the knowledge hes developed with PPM
over the past year or so, we thought it mighe be
a good division of resources as we work through
this challenging period. Rick is now very much
tocused on the product and PPM side, particu-
larly how it pertains to some of our larger brands,

and I am taking a fresh look at how we're man-

66 24/7 NEWS ONLINE @ www.RadioandRecords.com

aging the rest of the radio business. Its bringing
some of the perspective I've had working with a
variety of clients in my past to help build new and
innovative ways to look at to our business.

Long-term goals: [ ike everyone clse, [were asking],
“How do we compete etfectively in an environiment
where the economy is under duress and ad dollars are
mistakenly being moved online or they continue to
reside in media like newspapers or television?” We're
tocused on how we manage this business to get to
those huge opportunities coming in the next three,
five, seven, 10 years. In the near term, its managing
our cost base effectively—trying to do the absolute

best to sell our premium brands to advertisers.

Where you see HD: It’s part of a longer-term value
proposition for radio. For a long time we've had one
channel to deliver our content and to extend our
brands. Now we're selling not just our over-the-air
content but our interactive online plattorm, mobile
capabilitics, streaming. As wireless technology ex-

tends and broadband becomes more pervasive into

people’s homes, there are lots of opportunities to

www.americanradiohistorv.com

take these brands that mean so much to so many
people and monetize them. I think HD is part of
that. It allows us to continue to develop content and
deliver it in multple ways. Its taken us 15 years in
the HD television revolution to get to the point
where half of the TV sets are HD-capable, and thats
going to race to 100% with the mandate to change
over [from analog| in February. We're still carly in
the game and we're just crossing a million HD
receivers. People have to be patient. It part of the

equation and not the entire answer all by itsclf.

Biggest challenge: | feel like I'm drinking out of a
tire hose right now; there’s an awtul lot to learn. After
rwo vears sitting in the CFO chair | thoughe [
learned enough about the radio business to be con-
versant, but now working with Rick and our miar-
ket managers. [ realize there's a lot more to learn. The
biggest challenge is getting up to speed with every-
thing going on; the various challenges we face on
individual stations and setting our operating budg-
ets for what might be the most challenging period
radio has faced. Then making sure we're investing in
the arca of the business that will vield long-term
value—and that we're not so near-term-focused that

we are hurting the business’ long-term capabilities.

State of radio: Spot business in particular has its chal-
lenges, but part of it has been self-inflicted. The
industry has allowed iself to some degree to be
repositioned and is viewed by too many people as
being yesterday's news. There aren’t naany media—
or frankly anything in American lite—that 93% of
us, or 260 million people, actively participate in, The
cfforts the NAB, RAB and others are making
toward rebranding radio are critical and really posi-
tion our programmers and salespeople to be much
more cffective.“Radio 2020 and the “Radio Heard
Here™ effort are important steps to rebuild a bit of
perspective on this business I think has been lost.

Career highlight: They all relate to building new
things: [ was hired at General Motors to build a
deparement that didn't exist. [ was promoted to
build a new function thar didn't exist at McKenzie.
I helped several clients build Internet or other
growth businesses. | was one of the tirst employees
at iBiquity and helped build that business. I get a
charge out of extending people’s brands or build-
ing new business opportunities and there’s a unique
chance at Emmis to do exactly the same thing,

Advice for broadcasters: WeTe going to make it
through these next challenging six to 12 months and
be more vibrant than ever. There 1s a shakeout com-
ing in local media, and radio is going to be a winner.
Newspapers, directories and TV are not going to win,

and those dollars have to go somewhere, RR

‘Rick Cummings is now very
much focused on the product
and PPM side, particularl
how it pertains to some o
our larger brands, and | am
taking a fresh look at how
we're managing the rest of
the radio business.’ —patrick walsh
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THE INAUGURAI( E COMINE!

TOM BALLAHAN DAVID HAll GABE HOBBS
Associated Press KABC/Los Angeles Clear Channel Radio

BRIAN JENNINGS  LARRY KING
Radio Programmer CNN

MICKEY LUCKOFF  MARK MASTERS  OSCAR nlmus " NEALSCHORE  MICHAEL WEISS  BENNE!
KGO & KSFO/ Talk Radio Netwark ESPN Deportes Triton Media Group GBS Radia

..AND THE LIST IS GROWING!

MARCH 12-14, 2009

MARINA DEL REY MARRIOTT - I.IIS ANGELES

LAST CHANCE T0 SAVE $50 - REGISTER FOR $399 BY FEB. 6, 200!
radioandrecords.com |
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RAB-0O0S

You can't afford not to be there, get in nowl '

Need results in 2009? Learn what you must know from
the experts in Radio, Advertising, and Media.

Highlights of the 45+ revenue-increasing, innovative, inspiring,
informative sessions that you just can't miss:

AT&T: WHAT THE COMMUNICATIONS
GIANT WANTS FROM RADIO

ADVERTISERS WHO GET DIGITAL
WHAT ADVERTISERS, MARKETERS,
AND AGENCIES REALLY WANT AND
NEED FROM RADIO

A MANUAL TO JUMP-START YOUR
AUTOMOTIVE SALES SUCCESS

MULTICULTURAL MARKETING: SELLING
RESULTS RADIO, EMOTION AND THE BRAIN

REGISTER NOW!
WWW.RAB.COM
800-917-4269

NAVIGATING THROUGH A CHALLENGING
CONSUMER AND ECONOMIC
ENVIRONMENT IN 2009

. Plus, earn your CDMC digital
certification from digerati including
Deb Esayian and Gordon Borrell.

GAIN

TRAINING, SELLING
and management insights

VALUE OFFER:
$|89room rate

for a limited time
FIRST COME, FIRST IN

REGISTRATION FEE

“RANO
ADVERTISING

BUREAU

www.americanradiohistorv.com

includes /A | | S€SSIONS
and most MEALS
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