FIFTEEN FEMALES

7 All-Star Charity Single
' ‘Just Stand Up!’ By
4 X' Artists Stand Up To

Cancer Launches At
: CHR/Top 40 And AC.
All 15 Singers—Including Mariah
Carey, Rihanna, Natasha
Bedingfield And LeAnn Rimes—
Have Previous Top 40 Hits,
Totaling 124 Prior Entries
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LABELS: No Longer Tied To Majors,
Artists Forge New Allianzes PLUS: Lucy
Woodward’s Having An Indie Ball

THE PPM: WRDW/Philly PD Leo
Baldwin On Adapting To Electronic
Audience Measurement

BRANDING: What Radio Can Learn About
Audience-Building From Rock Icon Nikki Sixx

PROFILE: Sirius XM's Jen Zellner Applies
Over-The-Air Lessons T Satellite
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GAVIN DEGRAW

DELIVERS AGAIN ON THE HEELS
OF HIS LATEST TOP |G SINGLE

CHEATED ON ME

AN INSTANT REMINDER WHY HE
HAS SOLD OVER ONE MILLION
ALBUME AND COUNTING!

PRODUCED BY HOWARD BENSON
www.gavindegraw.com  www.jrecords.com

©2008 J Records. a uniz of SONT BMG Music Entertainment records




LAST CHANCE TO SAVE $100! PRE REGISTRATION FOR R&R CONVENTION ENDS SEPT.

12.

R&R Newsl-ocus

Forrest Named CC/Atlanta
President/Market Manager

Clear Channel has
appointed Melissa
Forrest president/mar-
ket manager for its
Atlanta cluster. She
will oversee all opera-
tions for regional
Mexican WBZY,
news/talk WGST,
active rock WKLS, country WUBL, classic
country WWLG, Latin pop WWVA, the
Atlanta Braves Network and the Georgia

Forrest

News Network. Forrest replaces Chuck
Deskins and reports to Clear Channel execu-
tive VP of operations/eastern region Tom
Schurr. A 16-year radio veteran, she most
recently worked for Entercom as market
manager for its Austin cluster.—Mike Boyle

Abrams Named Clear
Channel/Cleveland OM

Keith Abrams, whose
position as CBS Radio/
Denver VP of program-
ming, PD of the clus-
ter's classic hits KXKL
(Kool 105) and VP of
classic hits program-

ming was eliminated in

Abrams

January, has resurfaced
in Cleveland as OM of Clear Channel’s six-
station cluster (CHR/top 40 WAKS, rock
WMMS, classic hits WMJI, hot AC WMVX,
country WGAR and news/talk WTAM).

“| could not be more excited. Great brands,
great people, great cluster,” Abrams says.
—Mike Boyle

Sirius XM Names Four
More Execs

Sirius XM Radio president/chief content
officer Scott Greenstein announced four
more executive positions for the newly
merged company.

Executives appointed from the Sirius
side include Martin Lee, senior VP of mar-
keting; Patrick Reilly, senior VP of commu-
nications; and Ross Zapin, VP/GM of pro-
motions and events marketing. All three
report to Greenstein. From XM: Patrick
Fitzgerald is named VP of the interactive
group, with responsibility for online con-
tent and production, including the future
launch of a Sirius XM Web site. He reports
to Lee.—Mike Boyle
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Hispanic Groups Step Up
Efforts To Delay PPM Rollout

As Arbitron’s PPM moves toward a September rollout in major markets, Spanish-lan-
guage broadcasters are stepping up their efforts to delay its implementation until their
concerns regarding the new technology are addressed.

Market leaders and rivals Univision Radio and Spanish Broadcasting System have unit-
ed with other broadcasters to create the Spanish Radio Assn., which is working with
Arbitron to “improve” the PPM’% Hispanic measurement. They have also joined with
the Assn. of Hispanic Advertising Agencies, which created a PPM council to pressure
Arbitron, the FCC and govermment officials to make changes before going to market.

The AHAA and the SRA have asked Arbitron to release diary and PPM ratings until
sampling issues are resolved. The SRA contends that Arbitron “is not taking into account
the diversity of the Hispanic population”—for example, Mexicans may have different lis-
tening habits than Puerto Ricans. The group claims Arbitron “has not shared informa-
tion on recruitment to ensure that the diversity of the Hispanic community is reflected;
is knowingly undersampling ‘cell phone-only homes, which impacts Hispanic represen-
tation disproportionately; and is using the same model across markets and not looking at
the diversity and demographics of each in recruitment and measurement models.”

Arbitron rejected the idea, replying in a statement that “PPM samples are designed to effec-
tively represent the diversity of markets” in terms of age, sex, race, ethnicity and language pref-
erence. “Hispanics and African-Americans have the highest listening levels in the PPM sys-
tem. Broadcasters who serve ethnic audiences and have embraced PPM are succeeding with
timely and detailed data that only PPM can deliver.—Jackie Madrigal & Billboard’s Leila Cobo

NUMBER CRUNCH

6.0 5.9 4.5

The 18-34 share for Spanish The 18-34 share for WSKQ in The 25-54 share for WSKQ
Broadcasting System tropical the July PPM pre-currency using July PPM pre-currency, a
WSKQ/New York in Arbitron's survey, down from a high of No. 5 rank, down from a high
spring diary survey, up from a 7.3 in November 2007. Te of 5.3 in December 2007. The
5.8 in winter. The station, which July number ranked No. 5 in station was at a 4.1 in the

had a four-book average of 6.1, the demo. spring diary survey, down from
ranked No. 4 in the demo. It is a 4.6 in the fall, and ranked No.
the top-rated Hispanic station in 5 in the demo.

the market 12+, 18-34 and 25-54.

Radio Recounts nghter Side Of
Democratic Convention

An estimated 15,000 journalists were in Denver to cover the 2008 Democratic National

Convention last month—and radio was well-represented. While overall coverage went mostly
as expected, several attendees share humorous, behind-the-scenes anecdotes with R&R.

Running late for several live cable appearances, former New York Mayor Rudy Giuliani asked
Salem Radio Network host Mike Gallagher to interview him in his sport utility vehicle on the
way to the arena. SRN VP of news/talk programming Tom Tradup says that en route Giuliani
hopped out and raced into a restaurant to use the restrcom. Then when traffic jammed,
Giuliani bounded out of the car—Gallagher racing alongside—traveling the final mile on foot.

ABC News Radio VP/GM Steve Jones was stunned when he tried to order a case of water
from the arena’s caterer and was told it would cost $184: $84 for the water plus a $100
drop fee. Jones says, “Rarely am | at a loss for words.”

Greater Media talk WBT/Charlotte was set up near a convention recycling center. Host Jeff Katz
writes, “It was hysterical watching the greener-than-thou types stand there carefully separating nacho
chips from guacamole from sour cream, placing each in the proper canister.” It was especially funny
when “the trash guy would come along and dump it all into the same trash dumpster.”—Mike Stern
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Obama Ads Removed
From Station Sites

Ads promoting the
presidential campaign
of [llinois  Senator
Barack Obama were
removed from numer-
ous staon Web sites
Aug. 26 after it came to
the  attention  of
Centro—the

buying firm that placed the ads—that they

Obama

media

were running on sites that also included such
content as “Celebrity Tramp Starmps” and links
to content categorized as “Red Light Girls,”
“Chicks on Toilets” and “Thong of the Day”

Commenting to ClickZ news, Centro
CEO Shawn Ruegsecker said,”The content
on these sites is clearly objectionable and the
ads should not have been displayed there. As
soon as we were alerted to this issue, we
removed the ads immediately”—Mike Boyle

Nashville Restarts Party

Cromwell returned CHR /top 40 *102.5
the Party” to Nashville; the station for-
merly known as hot AC WVNS (V102.5)
relaunched Aug. 29 under the moniker
and format it ditched three years ago, but
with new calls WPRT. Cromwell/
Nashville OM Troy Hanson, also PD of
active rock sister WBUZ (1029 the
Buzz), will program the Party.

GM Tincy Crouse says, “A lot of peo-
ple in Nashville knew and loved the Party
for nearly 10 years. We hope they will
again. We’ve sure had fun getting ready to
get this party started.”—Keith Berman

Nash Resurfaces At Capitol

Capitol Music  Group has
Richard Nash senior VP of urban promotion,

appointed

reporting to Greg Thompson, who oversees
Virgin and Capitol promotion. Nash and
Thompson previously worked together at
Elektra Entertainment as senior VP of R&B
promotion and GM/executive VP, respective-
ly. Prior to joining Elektra in 1995, Nash rose
through the ranks at Atlantic Records as
Midwest local promotions manager, region-
al, national,VP and senior VP, In other CMG
news, co-VP of urban promotion Juliette
Jones exits the company—Darnella Dunham

NEWS UPDATES AROUND THE CLOCK:
www.RadioandRecords.com
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Cutbacks Rock Radio One

Labor Day was a labor-less day for more than two dozen radio pros in a variety of markets,
all turned loose by Radio One in a budget-cutting effort set in motion Aug. 28. Radio One is
not commenting on the personnel changes, characterized as a “business decision” by
sources close to the decision-making process.

The company’s Atlanta cluster was the hardest hit with nearly 20 job cuts. WHTA (Hot
107.9) morning show “The A-Team” was dismantled, although two of the players remain
with the urban outlet: Co-host Rashaun Ali moves to middays, replacing Maria More, and
Emperor Searcy returns to afternoon drive, his previous shift, to replace E4Real. Morning
show personalities Criff and Akini exit, as has late-night host Pezo in the Crib. The cluster’s
gospel WPZE (Praise 97.5) and smooth jazz WJZZ also lost on-air personalities, as Sonia
Hamm and Renee Miller are no longer with their respective stations.

Phillip David March, PD/midday personality of urban AC WMOJ (Mojo 100.3)/Cincinnati, is out with
his programming duties absorbed by Terrence Bibb, PD/afterncon drive host on urban sister WIZF
(1011 the Wiz). R&R has also learned that WKYS (93.9 Kiss)/Washington MD/creative services director
Paul “P-Stew” Stewart was released, along with several others from the D.C. cluster. Additional cuts

occurred in Philadelphia, Indianapolis and Columbus, Ohio.—Darnella Dunham & Jeffrey Yorke

FCC Ponders HD Radio
On Satellite Receivers

Arbitron Appoints Chief
Quality Officer

Atter 33 years with Arbitron, Claire | The FCC, which approved the Sirius

Kummier segues to the newly created posi- | merger with XM July 25, is now wonder-
tion of executive VP of operations/chiet” | ing if the new satellite giant should
quality ofhicer. Reporting to chairman/pres-
ident/CEQO Steve Morris, Kummer is now

responsible for product quality standards,

mclude HD radio technology on all satel-
lite receivers. The commission is preparing
to ask the public for feedback on the idea
policies and guidelines and internal quality | and whether the public also wants those
control processes. She also plays an integral | same receivers to have iP’ods or MP3 play-
role inn the commercialization of the PPM. | er capability and Internet access.

In all, the FCC has about two dozen

questions and it’s clear it won’t act imme-

Previous titles include VP of research and
technology, VP of strategy and project plan-
ning, and radio and TV product manager. diately in requiring receiver manufacturers
Steven M. Smith joins Arbitron as execu- | to include extras. The inquiry not only
tive VP of survey operations, succeeding | ponders the cost of adding so many difter-
Kummmer, and is responsible for survey oper- | ent features on the same box, it also won-
ations for the PPM and diary-based radio rat- | ders if it would make the device too heavy
ings. Smith was most recently COO of pet | or too expensive and if the new gizimo

products company Flexi-Mat.—Ken Titcker
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EVENTS INR&R HISTORY
1993

New York’'s ‘Mega’ Becomes Tropical Royalty
In its early years, Spanish Broadcasting
System’s Latin AC outlet WSKQ (Mega)/
New York—then known as “KQ 97.9"—
wasn’t making the grade ratings-wise. But
in 1993, under the leadership of then-VP/
GM of SBS/New York Alfredo Alonso, the
station flipped to tropical/dance and adopt-
ed the “Mega” moniker in June 1995.

The party started almost immediately:
In the fall 1995 Arbitron ratings, the sta-
tion topped the 25-54 demo and ranked
No. 2 12+. In spring 1998, Mega reached
the coveted No. 112+ ranking for the first
time in the nation’s top radioc market.

would even work.—Jeffrey Yorke

RADIO&RECORDS

and novel promotional campaigns. “We
hired Paco, who was famous for his days
at WKTU when it was Disco 92; Ricky
Ricardo, who had worked at [R&B] WBLS
and at [hip-hop WQHT] Hot 97; and
Carlos De Jesus, who had been the PD
and talent at Disco 92. We transformed
WSKQ from ‘your father’s radio station to
‘your’ radio station.”

The goal was to reach more anglicized
Latinos, but also those who spoke
Spanish, Alonso adds. “We wanted to
build a coalition of all Latinos; if your last
name was Rodriguez, Sdnchez or Alonso,
What made the station unique, Alonso you would feel proud Mega was your sta-
says, was its youthful presentation, hip tion, regardless of where you were in the
jocks who reflected the New York lifestyle

acculturation process.”—Jackie Madrigal
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Business Briefing

Nasdaq Approves Radio
One Share Transfer

Nasdaq has given Radio One the go-
ahead for the urban-oriented mula-
media company to transfer its listing
of class A shares from the market’s
Global Market Index to its Capital
Market Index. The change went into
effect Aug. 26. The Lanham, Md.-
based operation received a letter May
27 from Nasdaq noting the group’s
class A shares had not maintained a
minimum market value of publicly
held shares at $5 million, as required
by marketplace rules. On Aug. 18 the
company asked Nasdaq for permission
to transfer shares to help it increase
trading value. Radio One assured
shareholders the listing transfer
doesn’t affect class D shares, which
represent 96% of the company’s out-
standing public shares.

FCC Fines Groups For
Sloppy Files

The FCC has hit two radio groups
with $27,000 in fines each for failure
to keep proper programming, records.
The commission rejected arguments

By Jeffrey
Yorke

by Alabama-based Capital Assets that
a former GM at WBMH-FM/Grove
Hill and WRJX-AM and WHOD-
FM/Jackson was to blame for docu-
ments missing from its public files
from 1997 to 2002, and the FCC
refused to consider lowering the fine
amount. In [Hinois, LaSalle County
Broadcasting was also fined $27,000
for the same reason for its WKOT-
FM/Marseilles and WLPO-AM and
WAJK-FM/LaSalle. The FCC also
rejected the company’s explanation.

Tidbits

Arbitron shareholders of record as of
Sept. 15 will receive a dime in quar-
terly dividends Oct. 1

Bertelsmann posted a slight drop in
revenue and a steep jump in profits in
the first half of 2008 as new boss
Hartmut Ostrowski continues to trim
the German media conglomerate of
unprofitable businesses. The company
had revenue of €7.6 billion ($11 bil-
lion) in the first half, down 1.3% from
the same period last year. But net
profit was up almost sevenfold to
€372 million ($550 million).

Transactions at a Glance

Metropolitan Radio Group’s KBSF-AM and KTKC-FM/Springhill, La., to Hunt Broadcasting
for $175,000 . . . Community Public Radio’s construction permit for KYRQ-FM/Natalia,
Texas, to St. Jude Broadcasting for $50,000 . . . Lighthouse Christian Fellowship’s con-
struction permit for a new FM in Macomb, lll., to Tabatha Becker Ministries for $33,000

. . . Basalt of the Earth’s construction permit for a new FM in Reliance, Wyo., to Cedar Cove
Broadcasting for $25,000 . . . Sovereign City Radio Services’ KJCD-FM/Fort Benton,
Mont., to Montana Christian Radio Assn. as a donation.

Deal of the Week

WWWK-FM/Islamorada (the Florida Keys), Fla.

PRICE: $2.3 million
TERMS: Asset sale for cash and note

BUYER: Caribbean Broadcasting Systems, headed by president Lilliam Sierra. Phone:
305-412-1900. It owns no other stations. This represents its entry into this market.

SELLER: LSM Radio Partners, headed by managing member Ken Barlow.

Phone: 305-743-3434
FORMAT: Spanish
BROKER: CobbCorp.

COMMENT: LSM Radio Partners” WWWK-FM/Istamorada, Fla., to Caribbean
Broadcasting Systems for $2.3 million, including a deposit of $350,000, $1.25 million in
cash at closing and the balance payable by a promissory note.

2008 Deals to Date

Dollars to Date:

Dollars This Quarter:
Stations Traded This Year:
Stations Traded This Quarter:

$633,249,447 (Last Year: $2,790,076,678)
$77,573,355 {Last Year: $1,521,230,320)
530 (Last Year: 1,388)

148 (Last Year: 500)
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AS JAMES FORTUNE &
FIYA SPEND A THIRD WEEK

| ATOP GOSPEL WITH “I TRUST
YCU,” PARENT SET “THE
TRANSFORMATION" LIKEWISE
SURGES ON BILLBOARD’S TOP
GCSPEL ALBUMS CHART,

RISING 20-13 (UP 32%) IN n n
LAST WEEK'S ISSUE.
ISSUE #1778 » SEPTEMBER 5, 2008
‘If the model is to

have someone sit
FEATURES through eight
12 NEW DEAL minutes of spots
No longer tied to major labels, artists =9 thﬁyhcan hear t:.lde
of all sizes and genres forge new new Kihanna record,

7 . .
alliances. Plus: Lucy Woodward's were kldd,lng
having an indie ball. ourselves. p.62
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Forever

15 LIVE FROM DENVER
Commentary from Mike Henry on
viewing Barack Obama’s Democratic
nominee acceptance speech from the
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Dangerous
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gs Sirius XM senior VP of music
programming Jon Zellner applies over-
the-air lessons to satellite model.
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Fred Jacobs and Paul Jacobs preview COLUMNS

the 13th Jacobs Media Summit.
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19 THE SPIN
All-star charity single “Just Stand Up!”
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singers—including Mariah Carey, Rihanna
and Natasha Bedingfield—have previous
Top 40 hits, totaling 124 prior entries.
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songs, not for drama.
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th|s notion that
conventions
no longer have
relevance.
We all need to
and grow,
especially
during these
challenging
times.
—Fred Jacobs

Thirteenth annual Jacobs Summit offers info and entertainment
for all attendees of the upcoming R&R Convention

Ready, Set,

Summit!

By R&R Staff

or the 13th consecutive year, the Jacobs Media Summit is ready to
roll at the R&R Convention. It is scheduled for Thursday, Sept.
18, from 1:30 p.m.-5:30 p.m. in Salon J at the Hilton Austin Hotel.
We cornered Jacobs Media president Fred Jacobs and VP/GM Paul
Jacobs, who ofter the inside details about Summit 13.

How is this year’s summit different than the agen-
das you've put together in the past?

Paul Jacobs: This year, we're addressing several
key industry issues, while also getting back to the
summit’s roots. Ronning Lipsett [managing
partner| Eric Ronning and Emmis Interactive
[co-president] Deb Esayian will join me for a dis-
cussion about selling all this digital stuff that sta-
tions are now producing. This is an important
issue that has earned a great deal of lip service,
but we’ll meet it head on at the summit. On the
one hand, stations are hearing that they must cre-
ate digital menus, but on the other, selling them
has proved daunting at times. I'll put some of the
tough questions to Eric and Deb, both of whom
are immensely qualified to speak on these issues.
Fred Jacobs: In addition to some of the other great
panels, the summit is going back to its beginnings
as a rock-centric event and bringing in Nikki Sixx
for what will be a great session, hosted by our
[morning show and talent development special-
ist/consultant] Keith Cunningham (see story, page
45) . We're expecting some great stories and maybe
a few fireworks from Nikki.

What were you thinking when you put together
this Nikki Sixx session?

Fred: Keith read Nikki’s “The Heroin
Diaries” last year and told us at that
time that he envisioned having Nikki
at the summit. When we started put-
tng together the agenda, Nikki Sixx
was at the top of our wish list. He’s
going to surprise a lot of people who
think of him only as the Motey Criie
guy. Nikki is an accomplished author,
he’s a fashion designer, he runs his own
record label, and he’s spun off his own

Paul
Jacebs

group, Sixx:A.M. He has many renais-
sance-man qualides and can speak

6 24/7 NEWS ONLINE @ www.RadicandRecords.com

about brand extension, brand
revitalization and knowing
your target. Plus, Nikki has
some great stories about being
sucked up into the depths of
despair and pulling himself out.

Tell us about “The President
of Radio”
thinking behind it.

Fred: Understanding that radio
is being challenged in com-

session and the

pletely off-the-chart ways led us

to this session. Every year, the NAB and you guys
put together CEO panels where the industry lead-
ers opine about what’ going on in radio.We thought
we'd try something different and bring together
some of the smartest people we know to honestly
and unabashedly tackle some of radio’ nagging con-
cerns. Each of our “presidents” will address this ques-
tion: If you were elected president of radio, what steps
would you take in your first 100 days in office? We
think this could be a groundbreaking session.

Who's booked?
Paul: The final pieces are coming together, but we
already have WBEB/Philadelphia [owner] Jerry
Lee, Katz Radio [executive VP of strategic plan-
information technology services|
Gerry Boehme, Harpo Radio |[GM] John
Gehron, air personality Kidd Kraddick, [R&R
president/publisher] Erica Farber and Arbiton
[president of

Bouvard. Its a great cross-section of industry

ning and

sales and marketing] Pierre
experts who have a passion for our business.

Fred: And the 10th “president” will be someone
that

received. I have to tell you that they've been

selected from “citizen entries” we've

nothing short of fascinating. We are extending
the deadline for entry until Sept. 7, and we’ll sup-

ply the airfare and hotel room for our winner.
This one could be more fun than the real pres-
idential election.

Paul: [ think we’ve tapped into something impor-
tant here, because there are so many people in
radio who are frustrated and unhappy with the way
things have gone these past few years.Yet the folks
who are still toiling away at stations are clearly
some of the most committed and talented to have
ever worked in the business. They want to be a part
of something meaningful. Were hoping that

“Presidents” becomes an annual summit tradition.

You guys have always had a technology skew to
the summit. What's the plan for 13?
Fred: In addition to the Ronning/Esayian panel
Paul talked about, we have another special guest,
Leo Laporte, who is incredibly qualified to
address tech challenges. He has a national rep as
the tech guru, he has his own webcast about all
things tech, and he has a weekly radio show syn-
dicated by Premiere. He is one of the few techies
who is firmly entrenched in radio.
Paul: Leo is going to give summit-goers his pre-
scription for what they should be doing techwise
at the station level. Every CEO, webmaster, pro-
grammer and IT person should be in attendance
for this session. Plus, Leo is a
and highly
entertaining. We’re thrilled to

great speaker

have him.

So what will summit atten-
dees be able to take back to
their stations?

Fred: We're
“Presidents”

hoping  the
and Nikki Sixx
sessions will simply be stimu-

lating and motivate them

Fred Jacobs

about possibilities moving
forward. Nikki has the ability
to be inspirational, and we’re expecting that our
“Presidents” will definitely have some platforms
that should be considered and implemented by
some of radio’s CEOs. The Ronning/Esayian ses-
sion will be loaded with sales to-do and strategies
that stations need to consider for the second half
of 2008. And Leo Laporte will have an eye on the
future with his outline of what radio can and
should be doing digitally to be effectively compet-
ing in the rapidly changing media environment.

What is your ultimate goal?

Fred: Every year, we book the summit with a key
goal in mind: If sessions sound interesting to us we
extrapolate that they’ll be interesting to summit-
goers. We're here to learn as much as those who
are sitting in our audience. One of the really
pathetic aspects of consolidation is this notion that
conventions no longer have relevance. We all need
to learn and grow, especially during these chal-
lenging times. Most industry people are working
so hard at the day-to-day tasks at hand that they
often lose sight of some of the bigger-picture
issues. [ would urge anyone who’s on the fence to
book some flights and get down to Austin. The
NAB and R&R agendas look strong, and [ believe

this could be our best summit ever. RsR
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R&R

Norfolk

MARKET PROFILE

he Nortolk-Virginia Beach-Newport News market, which is part of the Hampton R oads
region in Virginia, has historically played an important role in ship-building and repair as
home to Naval Station Norfolk and several private shipyards. Northrop Grumman
Newport News, the largest privately owned U.S. shipyard, manufactures nuclear-powered
atrcraft carriers and submarines. The company’s Newport News facility employs about
19,000 people, many of whom are third- and fourth-generation ship-builders.

Entercom, Max Media, Clear Channel and Sinclair Telecable
are the primary radio owners in Arbitron market No. 41. Although
tour of the 25 rated stations belong to the AC format, urban AC
and rhythmic outlets are the ratings victors. Entercom’s urban AC
WVK and rhythmic WNVZ are ranked No. 1 and No. 2 in spring
2008, respectively. Max Medias WGH-FM, one of two country
stations, caie in at No. 3, followed by Clear Channel urban
WOWI and urban AC WKUS at Nos. 4+ and 5. Overall, En-
tercom’s four-station cluster led the market with a 21.6 ratings
share, Max Media’s five stations ranked second with 18.5, and
Clear Channel captured third place with 14.4.

The market’s No. 8 station—and highest-rated AC outlet—
Maxs WVBW (92.9 the Wave), is also home to 50-year mar-
ket veteran Dick Lamb. He got his start on WGH-AM in 1958
and began hosting mornings on WWIDE-FM, the market’ first
AC station, July 1. 1978. In 2005, Lamb moved to WVBW and
formed “Dick Lamb & the Morning Wave” (sce story, page 39).

Country WGH-FM 1s the top-billing station in the market,
with $8.2 mullion in estimated revenue for 2007, according to
BIA Financial Networks. Entercom outlets WVKL ($6.3 mil-
lion), WWDE ($6.2 million) and WPTE ($5.7 million) follow
close behind.—Alexandra Calill

Edited By Katy Bachman and Alexandra Cahill

Atlantic

Radio Metro Rank: 41

Population 12+: 1,327,700

No. Of Radio Stations (Rated): 25
TV DMA Rank: 42

Population 2+: 1,783,447

TV Households: 717,440

No. Of TV Stations
(Net./Ind./Public/Loc. Cable): 7/2/1/0

WHO THEY ARE

Market Demographics (vs. US)

Norfolk DMA % US %
Men 49% 49%
19% 19% 19% 19%
Women 51%  51% 18% 18% - el -
Married 58% 57%
Never Married (Single) 25% 25%
Widowed/Legally Separated/Divorced 17% 18%
White 66%0 83%
Black/African-American 30% 12% 18-24 2534 35-44 45-54 55-64 65+
Hispanic N/A 13%
Other N/A 3% Market Household Income (vs. US)
Employed Full-Time (35 Hours Or More) 56% 50%
Employed Part-Time (Less Than 35 Hours) 14% 15%
Not Employed 31% 35%
No Children In Household (Under 18) 599, 599,
One Or More Children 41% 41%
Two Or More Children 23% 25%
M i o/ %%
a2 L $29,999  $30K-39,999 $40K-49,999 $50K-74,999 $75K-99,998  $100,000+
SOURCE: SCARBOROUGH USA+, RELEASE 2 2007 SOURCE: SCARBOROUGH USA+, RELEASE 2 2007, DMA
e e e —
Local Ad Revenue (Mil) Local Online Ad Revenue (Mil)
9/ CHANGE LOCAL NATIONAL TOTAL SHARE
2006 2007 2006 TO 2007 Pure Play $40.6M $159.4M $200.0M 66.0%
. Newspapers 13.8M 13.7M 27.5M 9.1%
0,
Spot Television $105.2M $19.3M 13% Magazines 0.5M 25.4M 26.0M 8.6%
Newspaper 82.7M 89.4M 8% Television 76M 18.0M 25.5M 8.4%
Outdoor 81M 97M 19% Directories 8.8M 12IM 20.5M 6.9%
. Radio 1.2M 0.9M 2IM 0.7%
Badib Lo g e Other Print 1M 0IM 12M 0.4%
Local Magazine N/A N/A N/A Total $73.5M $229.6M $303.M 100%
SOURCE: Nielsen Monitor-Plus, DMA © 2008, Borrell Associates, estimates based on Q1 figures, DMA
COLOR KEY:

SQAD Cost Per Point TV Monitor

SQAD Cost Per Point Radio Monitor

TELEVISION EARLY LATE RADIO

P25-54 EARLY AM NEWS PRIME NEWS P18-49 AM DRIVE
August ‘08 A$78 AN A $245 A$163 August ‘08 $96
July '08 v7s vus V230 V157 July '08 A96
June ‘08 A 80 A125 A239 A62 June ‘08 val
March ‘08 70 101 188 136 March ‘08 93

SOURCE: SQAD Q3 2008, DMA

8
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SOURCE: SQAD Q3 2008, METRO

A Trending
MIDDAY PM DRIVE Upward
V$92 V $106 .
Trending
A93 4107 Downward
A90 A05
88 101
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e et
RADIO&RECORDS v&rt,
President & Publisher Erica Farber

EFarber@RadioandRecords.com
(323)954-3422

Items In Household (vs. US)

Newspaper Readers

Web Connection (HHLD)

EDITORIAL

Associate Publisher/Editorial Oirector
Cyndee Maxwell

Director of Music Operations
Josli Bennett
JBennett@RadioandRecords.com

. 0, Any Da||y (cUmeJ 49% Cable Modem 35% CMaxwell@RadioandRecords.com (B23)0555545]
Wireless/Cell Dial-Up 12% {323)954-3420 Charts & Music Manager
Phone Subscriber X % Any Sunday (Average) 59% DSL 3% I e Michael Vogel
A ; MVogel@RadioandRecords.com
DVR (TiVo, etc.) Online (Past 30 Days) 28% Other Connection 5% glesfl“gc's’f_":é‘gnge‘“'ds-‘°m (323)954-3439
31% None 27% Chart Assistant Mary DeCroce

DVD Player g;zz
Digital Camera 432/700 /o

Out-Of-Home
COMMUTING TIME

EEE———— e ———————
Cable Penetration

Senior Editor (News, Rock Editor)
Mike Boyle
MBoyle@RadioandRecords.com
(646) 654-4727

Senior Editor [Features)
Chuck Taylor

(Country, Christian, Gospel)
MDeCroce@RadioandRecords.com
615-332-8339

Chart Production Manager
Michael Cusson

(TO WOfk, One-Way) cable' Non ADS 7% CTaylor@RadioandRecords.com Assaciate Chart Production Manager
HDTV 24% <10 Minutes 19% Alternate Delivery Sys. 21% (646)654-4729 Alex Vitoulis
23% 10-19 Minutes 28% Digital Cable N/A & e A -
ol . Q a 0, arter@RadicandRecords.com
MP3 Player 2;{18/ ;g ;g ::lnutes 2];0/0 Cable With Pay 40% (323)954-3433 i ———
o - inutes Yo Washington, D.C. Bureau - ; .
. e Chiet/Business Editor Jffrey Yorke 7178 Artist Ken Dlamord
PDA 8% 60+ Minutes N/A . . JYorke@RadioandRecords.com
8% Don’t Commute 5% Television Usage (301)773-7005 PRODUCTION
Satellite Radio 5% MODE OF TRAVEL Early AM (5-9a) 37% Country Editor R.J. Curtis Production Director Terrence Sanders
ot ] RCurtis@RadioandRecords i
Subscription 7% Carpool 8% Early Fringe (4-6p) 52% (32”;;';@5”4_;:’:" ecort oy Z::'r';’;iis':"i:‘mal Production Manager
Satellite TV 23% Drive (Not carpOOI) 95% Early News (6-630[)) >7% Radio Editor Ken Tucker Editorial Production Manager
Subscription 29% Public Transportation Prinme Access (7-8p)  61% Klucker@RadioandRecords.com Susan Chicola
] {Bus,Ferry, Taxl Or Other) 8% Brine 69% (613]321-4286 Editarial Production
Vldeogame Late News (“ N:30 ) 58% Latin formats Editor Jackie Madrigal  Rodger Leonard, Anthony T. Stallings
System 28% F2oP, Jarigal@RadioandRecords'com Advertising Production Manager

Newspaper, OOH and Web: Scarborough Norfolk

SOURCE: Scarborough USA+, Release 2 2007, DMA

Local Market Study, Release 1 2008; Cable: Nielsen; TV: Nielsen Spring 2008 Live+7, all DMA

Audio/Video Stores Shopped Past 12 Months (HHLD)

(323)954-3427

Urban/Rhythmic/Gospel Editor
Darnelia Dunham
DDunham@RadioandRecords.com
(323)954-3421

Urban/Rhythmic/Gospel
Assistant Editor Foladé Bell

Chris Dexter

Director of Digital Products
Susan Shankin

Design Albert Escalante,
Glorioso Fajardo, Patricia McMahon

Best Bu 31% Radio Shack 10% Other Stor2 15% ioandRecords. SALES
_ Y FBell@RadioandRecords.com
Circuit City 24% Sam's Club 9% Did Not Shop For Audio/Video ltems 37% (323)954-3450 Director of Sales Henry Mowry
Costco 5% Sears 8% Any Audio/Video Store Shopped  63% Christian Editor Kevin Peterson HMowry@RadioandRecords.com
Y PP
Kmart 10% Target 13% KPeterson@RadioandRecords.com (323}954-3424
Military Exchange 15% Wal-Mart 32% (850) 916-9933 Sales Manager Kristy Scott
Triple A Editor John Schoenberger KScott@RadioandRecords.com
ISchoenherger@RadioandRecords.com  {323) 954-3435
SOURCE: Scarborough Norfolk Local Market Study, Release 12008, DMA (323)954-3429 Sales Representatives
Smooth Jazz Editor Carol Archer Alison Cooper
CArcher@RadioandRecords.com ACooper(@RadioandRecords.com
RADIO [325) 954-3419 (323) 954-3437
AC/Hot AC Editor Keith Berman Rosalina Correa
KBerman(@RadioandRecords.com RCorrea@RadioandRecords.com
(323)954-3432 (323)954-3434
H H 0 News/Talk/Sports Editor Mike Stern ~ MelissaGarn
Top Revenue Generators (Ml') Radlo ownerShlp MStern@RadioandRecords.com &?;;;(%Rzgi;;ndliewrds‘com
773) 857-2693 B
2007 ESTIMATED NO. OF RATINGS (
CALLS OWNER FORMAT REVENUES OWNER STATIONS SHARE News Editar Julie Gidlow Cabriell Grat
JGidlow@RadioandRecords.com CCraf@RadioandRecords.com
WGH-FM Max Media country $8.2M Entercom 4FM 21.6 [323) 954-3417 (614) 957-4088
WVKL-FM Entercom urban AC 6.3M Max Media 4FM, 1AM 18.5 Online Editor Alexandra Cahil Jessica Harrell
ACahill@RadioandRecords.com JHarrell@RadioandRecords.com
- ar .
WWDE-FM Entercom AC 6.2M Clear Channel 4 FM 14.4 (646) 654-4679 (615)497-7299
WPTE-FM Entercom hot AC 5.7M T 7 Y, P Ratings Editor Horricane Heeran Meredith Hupp
WOWI-FM Clear Channel urban 5.0M ADItronkSpring e Metio HHeeran@RadioandRecords.com MHupp@RadioandRecords.com
WAFX-FM Saga classic hits 4.6M (323)954 3425 (615)321-4282
" . E—— —— — — — —  — & _——
i Copy Chief Chris Woods Steve Resnik
WNVZ-FM Entercom rhythmic 4.4M Radio Formts - SResnik{@RadioandRecords.com
WNIS-AM  Sinclair Telecable news 4.3M V\;)pveRlo:’rss Bl (323)954-3445
WNOR-FM Saga rock 4.0M 4 AC, 2 country, 2 gospel, 2 news/talk, 2 sports, e T T MichelleRich
WVBW-EM Max Medi AC &M 2 urban AC, 1 active rock, 1 adult hits, 1 adult - MRich@RadioandRecords.com
- axviedia 3. standards, 1 alternztive, 1 classic hits, 1 hot AC, (812)303-7676

SOURCE: 2008 BIA Financial Network

1inspirational, 1 religious . . . and 4 others

Director of Charts Silvio Pietroluongo
SPietroluongo@RadicandRecords.com
(646) 654-4624

Nashville Director of Opérations
and Charts Wade Jessen

Sales Assistant Jana Rockwell
JRockwell@RadioandRecords.com
(323)954-3428

i o NEW BUSINESS
Ratings (o oo DEVELOBMENT
PERSONS 12+, WINTER 08-SPRING 08 (RANK) PERSONS 18-34 SPRING 08 (RANK) PERSONS 25-54 SPRING 08 (RANK) 615-641-5080 ' Senior Director/Digital Initiatives
WVKL-FM  7.6-7.4 (1) WOWI-FM m WVKL-FM m Chart Managers gkl P
WNVZ-FM 6172 (2) WNVZ-FM ) WGH-FM @) R e Rock, Horisge (29543430
WGH-FM  5.9-6.8 (3) WGH-FM 3) WPYA-FM (3 Rock, Triple A) '
WOWI-FM 5.6-6.0 (4) WVKL-FM (4) WCWI-FM (3) AColombo@RadioandRecords.com AOMINISTRATION
(646) 6544640 Executive Assistant LisaLinares
WKUS-FM 6.3-5.2 (5) WNOR-FM (5) WKUS-FM (5) Raphael George LLinares@RacdioandRecords.com

SOURCE: Arbitron Spring 2008, AQH share, Mon-5un 6a-mid, Metro

Top-Selling Albums

(Urban, Rhythmic, Rap)
RCeorge@RadioandRecords.com
(646) 654-4623

Gordon Murray
(Smooth Jazz)
GMurray@RadioandRecords.com

(323}954-3436

SUBSCRIPTIONS

(800)562-2706 (U.5.);
(818) 487-4582 (outside U.S.)
radioandrecords{@espcomp.com

ARTIST TITLE ARTIST TITLE (646) 654-4638
1 JONAS BROTHERS LITTLE BIT LONGER 6 LIL WAYNE THA CARTER II Bt
2 KID ROCK ROCK N ROLL JESUS 7 MILEY CYRUS BREAKOUT GTrus!@Radiuandﬂecords.(om
3 SOUNDTRACK MAMMA MIA! 8 ICE CUBE RAW FOOTAGE (6466544655
4  STAIND THE ILLUSION OF PROGRESS 9 SOUNDTRACK CAMP ROCK -
5 SUGARLAND LOVE ON THE INSIDE 10 SHWAYZE SHWAYZE R&R Radio & Records is a registered trademark.

SOURCE: Nielsen SoundScan, for week ending: 08/24/08.
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STREET TALK.

By Kevin Carter and Keith Berman -

MELINE

| T.J. Lambert elevated to senior VP

i of affiliate relations for ABC Radio
ML Networks. B Jerry Del Core picked as
VP/market manager for BMP/Austin. B WCZX/
Poughkeepsie, N.Y., PD Joe Limardi becomes
OM of WSM-AM/Nashville.

Sean Ross is

recruited as

VP of music
and programming for
Edison Research. M Clay
Hunnicutt is promoted to
regional VP of
programming at Clear
Channel. B Tim Maranville
named PD of KFRC-AM &
FM/San Francisco.

Hunnicutt

Bill McElveen is made executive VP
of Bloomington Broadcasting. B
Matthew Ross rises to GM of Atlanta
Urban Radio Alliance. B

Dave Ferguson named

PD of WLLD/Tampa.

YEARS AGO

Kevin Carroll

ascends to
MZEL senior VP of
promotion at EastWest
Records. B Ted Utz
tapped to be VP/GM of
WIBF/Philadelphia. B
Bruce Blevins set as GM

of KMLE/Phoenix.

Carroll

promotion at Epic/Portrait/CBS
MIZLR  Associated Labels. B WPYX/Albany
OM Ed Levine becomes PD of KLOL/Houston. B
Todd Fisher appointed PD of WKTI/Milwaukee.

25

YEARS AGO

0 ‘ Polly Anthony upped to VP of pop

Michael
Brandt
becomes GM
of KROQ-AM & FM/Los
Angeles. B Dave Martin
is elevated to VP of
programming at WCLR/
Chicago. M Steve Rivers
named PD of WRBQ-
AM & FM/Tampa.

Rivers

| Bill Parris
} 0 ‘ promoted to national PD of United
MZULE Broadcasting. M PD Dennis Waters
leaves WRVR/New York for crosstown WYNY.
M Billy Bass boosted to VP of promotion and

creative services at Chrysalis Records.
—Compiled by Hurricane Heeran
(hheeran@radioandrecords.com)

Hot Hair Pursuit Ends In A Ty

After several days of chasing down a magical lock of hair from
folliclely gifted “Extreme Home Makeover” stud Ty Penn-
ington, it’s mission acconiplished for Jason Cage at KLAL (Alice
107.7)/Little Rock. Let us explain: Pennington and crew were
recently in town rebuilding the home of the McCully family,
whose 10-year-old son Job has been battling leukemia. Alice
night jock Cage decided to put out an APB to his listeners to
secure one of Penningtons legendary
man-spikes to auction off for charity and
offered a $100 prize, plus a $100 personal
donation to the home project. Thus mobi-
lized, listeners fanned out, trying various
methods to breach the tight security
perimeter set up around the home project.
Finally, when the crowd was assembled to
film the show’ dramatic “Move! That!
Bus!” finale, a chant suddenly erupted: “Ty,
we need your hair!” Pennington dis-
patched a security guard outside to find out

Pennington selflessly yanks out a few
strands of his magical, life-giving hair.

what the ruckus was all about. “After they explained the sit-
uation and told them I was going to auction off his hair for
charity, Ty came out of the house and yelled, ‘Rip it from my
head!” ” Cage tells ST. After multiple atcempts to pull several
pieces from his short man-do, Pennington ended up having to
use the clip of someone’s 11D badge to rip out six strands. “It’s
not a lot,” Cage says, “but I think it’s still enough to create a
master race of Ty clones.”

The family who scored Pennington’s hair
graciously offered to donate Cage’s “*bounty,”
which had been upped to $300, to the
McCully family home fund. The hair will now
be auctioned off, along with other “Extreme
Home Makeover” swag, and all proceeds will
be matched by a local business and donated to
the fund. Pictures and audio of the excitement
found at alicel077.com. “Good
times,” Cage recalls fondly. “Next tme, we're

can be

going for underwear.”

Marsh Goes ‘Beep Beep’

Atlantic Records Dallas regional rep James Marsh is making the
move to the Roadrunner side of the family as Roadrunner
national director of pop promotion. Marsh, who will remain in
Dallas, will focus on CHR /top 40 and hot AC. It’s a reunion for
Marsh and his new boss, Roadrunner senior VP of promotion
Mike Easterlin—they both used to work together at Island Def
Jam. “T'm very excited to welcome James to the Roadrunner
team,” Easterlin says. “P've watched James over the years grow

from a rookie for us back in the Island days to become one of
the best promotion guys in the business” As she waves farewell
to Marsh and sends him off into the big world, Atlantic execu-
tive VP Andrea Ganis adds, “We're sad that James is leaving us,
but excited that he has a great opportunity within the
Atlantic/Roadrunner family . . . he will be truly missed, but he’s
only a phone call away” Here’s Marsh’s Roadrunner info: 214-

388-5541 and marsh@ roadrunnerrecords.com.

Jock-O-Rama-Lama

W CBS Radio AC KVIL/Dallas bids farewell to overnight person-
ality Mary Rose, who exits after a lengthy run. Find her at 214-
377-7101 or maryrosecz@hotmail.com.

B Entercom/Indianapolis cluster vets Greg Browning and Kelli
Jack step up into mornings and middays, respectively, at adult
hits WNTR (107.9 the Track), replacing Ann Duran and Tom
Berg, who have exited.

Was expecting to see
“The Dark Knight.”

B The urban metropolis of Utica,
N.Y., is rejoicing about the return of
Trudy, who comes back to middays
on Regent AC WLZW (Lite 98.7),
replacing Greg McShea, who heads
to country sister WFRG (Big Frog
104). A 10-year station vet, Trudy
transferred to Albany, N.Y., five years
ago to seek her fame and fortune at
hot AC sister WBZZ (Buzz 105.7).
To celebrate Trudy’s triumphant
homecoming, “a local theater” actu-
ally put her name up on the marquee
welcoming her back.

W it's a complimentary whiplash collar for Bradley Ryan, APD/
afternoon dude at RR Broadcasting hot AC KPSI (Mix 100.5)/
Palm Springs, Calif., who makes the neck-snapping move to
mornings, unselfishly filling the gap created when Forrest left
last month.

10 24/7 NEWS ONLINE @ www.RadioandRecords.com

W Now it's even hotter than its normal surface-of-the-sun tem-
peratures, with the announcement of a new morning show across
the street at Morris Rocker KCLB/Palm Springs: the newly craft-
ed team of Casey & Shelly. They replace Jace Edwards and his
partner Tank, who both exit. Casey Dolan is a known quantity in
town, having spent the past nine years at KMRJ and KKUU.
Shelly Brown started as an intern with Clear Channel/San Diego
and worked her way into a role on the “Dave, Shelly & Chainsaw”
morning show on KGB while juggling

duties as the cluster’'s FM programming
assistant. Brown will also assume the
KCLB MD position recently vacated by
Jenn Brewski, who left to have twins.

B “Lots of movement in Canton,
Ohio, as Q92 signs three personali-
ties.” That's the word from the pie
hole of John Stewart, PD of CHR/top
40 wDJQ (Q92)/Canton, who used
up a lot of ink locking down three
jocks—his existing morning team of
DeLuca & Charlotte for another three
years and hiring new night jock Mo.
Mr. Mo, who previously did mornings
on KHBZ/Oklahoma City and afternoons on WWI2/
Youngstown, Ohio, replaces Liz Custer, who exits. DeLuca
did nights for four years and segued to mornings two years
ago. Charlotte was Q92’s promotions director and moved into
the sidekick position in 2006.
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The Programming Department

B We predict a steady diet of disc-shaped seafood patties in
the immediate future for the lovely Ty (no relation to
Pennington), who's leaving the PD/MD/midday chair at
Galaxy alternative WKRL and WKRH (K-Rock)/Syracuse,
loading up Ye Olde U-Haul and heading south to Clear
Channel alternative WCHH (Channel 104.3)/Baltimore as
APD/MD/midday empress under PD Dave Wellington, who
also holds things down at nearby alternative sister WWDC
(DC101)/Washington. The best part: There’s no loss of life,
since Channel just launched in May, so she’s the first person
to inhabit the position.

B The Budget Hansom Cab of Anguish pulled up outside of
Regent’s Albany, N.Y., cluster, where it picked up Glen
Stacey, PD/afternoon driver on hot AC WBZZ (Buzz
105.7). The good news is, Stacey won't be lounging around
watching “Tyra” reruns all day because he also teaches at
the New School of Radio and Television in Albany. He can
be reached at glenstacey@yahoo.com. Meanwhile, Jake
Thomas, who does afterncons on country sister WGNA,
will take over the care and feeding of the Buzz.

B After a year at the helm of Gillen CHR/top 40 WYKS/
Gainesville, PD Riggs has left the building. Riggs joined
the station in August 2007, two months after his PD gig
at WKXJ/Chattanooga, Tenn., exploded when Clear
Channel flipped it to country. Riggs is now ready for his
next radio adventure and can be reached at 423-504-
2609 or andyriggle@gmail.com.

B After a decade at Clear Channel AC KSOF/Fresno, APD/

MD/midday princess Kristen Kelley is leaving for a mystery
PD gig someplace—but can't tell us where yet, which we
hate because we don't like secrets or surprises except when

they involve huge presents.

B Congrats to our pal Jaxon Hawks, MD/afternoon
dude at CHUM Radio CHR/top 40 CFBT (94.5 the
Beat)/Vancouver, as he’s awarded paisley APD
stripes. As a result of his weighty new
duties, he’ll ditch his afternoon shift,

causing everyone after him to move

what it's describing as “pop/alternative” under the new
name Curve 94.3. PD Andrew Long remains at the wheel
of the station that will have a playlist that runs the gamut
from Kanye West, Daft Punk, Jay-Z and the Notorious
B.l.G. to Weezer, Katy Perry, Pink, Foo Fighters and

Nirvana.

B MD/midday jock Miranda Parks is leaving Saga
hot AC WMGX (Coast 93.1)/Portland, Maine, and
returning home to North Dakota to be near fam-
ily and get into nursing . . . in that order.

up one rung on the ladder: Night
goddess Holly Conway takes over B Congrats to Darby, who doubles his pleas-
ure at Citadel/Salt Lake City, augmenting his
APD/MD/midday duties at rock KBER with
similar-yet-different APD/MD duties at

recently acquired active rock sister KHTB.

afternoons, and late-night jock Remo
slides into nights.

Spell-check
freaks at
“Jaxon.”

B CHUM Radio then morphed CHIQ

(Q94)/Winnipeg from CHR/top 40 to Kelly Hammer remains PD of both stations.

ENGAGE YOUR LISTENERS.

TRANSCEND THE USUAL.

Rush Hour,
Country-Style

Labor Day weekend was

Shopping
a tad busy around the for a
Clear Channel broadcast cowboy

complex in Columbia, hat;

S.C., as the
shows on three stations

morning

were completely restruc-
tured. The good news is
that
gainfully employed with-

everyone remains

in the cluster. Let’s start
CHR/top 40
WNOK, which marked the end of an era as market icon

with

Jonathon Rush stepped down from his “Morning Rush”
perch after 20 years, replaced by the syndicated Ace & TJ,
piped in from WNKS/Charlotte. But fear not—Rush bid
farewell to top 40 after two decades and crossed the hall
to do mornings on country sister WCOS, replacing Charlie
James, who, in turn, made the move to the talk format at
sister WVOC-AM, where he teamed up with Gary Barboza.
Rush was allowed to take one souvenir with hin: faith-
ful sidekick Tumbleweed, whose name immediately
makes him a custom fit for country.

Meanwhile, Rush’s co-host Kelly Nash now serves as
local producer for Ace & TJ, then does the demanding 10
a.m.-noon shift. PD Tommy BoDean says of market insti-
tution Rush,“It’s been an amazing run. I think Jonathan
is great, and the move just made sense for everyone.”
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TiM BRONSIL
513.231.0344

ELIZABETH HAMILTON
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MARK HEIDEN
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RICK TORCASSO
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No longer tied to major

labels,

artists of all sizes

and genres forge novel

business realities

The Eagles

By Chuck Taylor

IN THE GOLDEN AGE OF

Hollywood, no matter the amount of fame

or fortune they possessed, contract players

were signed to multiple-picture deals and pro-

moted by movie studios according to recent

successes, consumer popularity and cachet in
the business. $8$ Sounds familiar, doesn’t it?
$$S Just as the movie industry model ulti-
mately crumbled in the early *50s as monolith-
ic studios lost their ultimate domain to control
the business and its players—some 50 years

later, a similar shift is blowing in the wind

for upcoming and established artists once

aligned with major record labels.

‘Look at all the
established
artists going
direct to
fans. The
trend is
trying to go
away from the
traditional
label model.
—Peter Gotcher

While inherent advantages remain for artists
paired with name-brand record companies—
among them, radio airplay support, which stll
sells more records than any other medium—it’s
safe to say that the times are not just changing:
They have fully evolved.

Numerous acts that gained fame via the estab-
lished system are now finding themselves released
or reaching the end of their contracts, and they’re
picking up the pieces and assembling them into a
la carte deals that afford them far more control
over promotion, marketing, touring, distribution,
merchandising, TV and film, and overall branding.

Rainbow Connection
Foremost, last October, Radiohead ditched EMI
for the Internet. The band made history by offer-
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ing its seventh studio album, “In Rainbows,”
directly to consumers via a name-your-own-
price offer before releasing a physical CD Jan. 1
in the United States through indie ATO. The
album debuted at No. 1 on the Billboard 200.

At the time, Warner/Chappell senior VI of
European legal and business affairs Jane Dyball
hailed the development as groundbreaking, not-
ing that it allowed the publisher, as opposed to
any label interest, to administer digital rights for
the album, including mechanical, performing,
synchronization, lyrics, master recordings, image,
likeness and rights for TV and film use.

“We can do it because we are not under a con-
tract with a major record company,” Radiohead
manager Bryce Edge of Courtyard Management
says. “No major label, in my experience, would
let a band sign a deal without the digital rights
being attached.”

Meanwhile, last year, Madonna became the first
major artist to jump to live event/promotion
powerhouse Live Nation, reportedly leaving
Warner Music Group for $120 million. Shakira
and Nickelback soon followed suit, while Nine
Inch Nails also bucked Universal Music Group
in favor of an indie vision.Atlantic mainstay Jewel
rode out her contract and went from top 40 to
country with indie Vallory. Also factor in Paul
McCartney leaving longtime U.S. home Capitol
for Starbucks, and the Eagles’ first studio album
in nearly 30 years, “Long Road Out of Eden,”
sold exclusively through a partnership at Wal-
Mart, in a deal engineered by Front Line Man-
agement’s famed Irving Azoff. That disc debuted
at No. 1 on the Billboard 200.

Bob Catania—a former executive with Curb,
Island/Geffen and Giant and current VP of
promo for label services provider Rocket Science
and indie label partner Adrenaline Music Group
—acknowledges the tidal shift. I see the conver-
gence of major-label artists now on their own and
the DIY bands who have built great online foun-
dations needing infrastructure services driving
this business,” he says.

Catania also sees “one-off major-label situations
with artists who don't want a long-term deal, but

still need the resources of a major label. It’s almost
like some of the free-agency sports deals, where
you get an impact player for the short term in
exchange for a great product.” He puts his money
where his mouth is: Acts on the company’s roster
include Motley Criie, Collective Soul, Dolly
Parton, Debbie Harry and Jackson Browne.

Like many companies driving the growing artist
services business, Rocket Science was founded by
an industry veteran: Kevin Day was downsized
after a dozen years with Universal Music Group.

Multiformat

Add in a string of high-profile hip-hop artists
near the end of their record contracts who are
sniffing the new landscape. Jay-Z, who co-
founded Roc-a-Fella Records in 1994 and ulti-
mately became CEO of UMG’s Def Jam Rec-
a $150
recording, publishing and management deal with
Live Nation, while big names like 50 Cent, LL
Cool J and OutKast will soon be on the market

ords, has transitioned to million

as well. Although they may ultimately re-sign
with majors, their camps indicate they are con-
templating a future without a major-label deal.

“It’s more beneficial to do it on your own,”
says Tiphanie Watson, co-manager for OutKast’s
Big Boi. “For an artist with an established fan
base, there’s more than one way to come up with
strategic branding.”

Alan Grunblatt, GM/executive VP of Koch
Records, which has charted with Jim Jones, D]
Khaled and Yung Berg, adds, “With a major you
get an advance, no masters, and the deal would
be based strictly on royalties.”

The trend is also affecting acts on the Latin side.
When salsa star Victor Manuelles contract with
Sony BMG came up for renewal in late 2007, he
went solo. At the height of his career—with a
series of high-profile shows under his belt,
including Carnegie Hall and Madison Square
Garden—Manuelle released a Christmas album
on his own Kiyavi label.“The moment was right,”
he says.“My contract was up and I didn't have to
give explanations to anybody” The album,
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Madonna

“Navidad a Mi Estlo,” sold 31,0000 copies, be-

coming the top-selling Latin Christmas album of

the year, according to Nielsen SoundScan.
Brazil’s Daniela Mercury has also joined the

indie tray: “As the record industry [evolves], the

artist now, more than ever, has greater control of
her work as an independent,” she says. Mercury
has ditferent distribution and licensing deals in
place i various territories.

“No longer limited by expectations of content
and creative process, the artist is tree to expand and
explore musical development from within. By
working in partnership with specitic labels in spe-
cific territories, we can achieve synergy between
muarketing, distribution and public relations teams,

creating a more focused sense of mission,” she adds.

Handyman Tools
Topspin is an example of the new breed of a la
carte companies offering artists many of the tools
of a traditional record label without the typical
long-term connmitment. Its Topspin Manager pro-
gram makes available turnkey technologies and
services to distribute and market music directly to
fans. Co-founder/chairman Peter Gotcher says,
“Look at all the established artists going direct to
fans. The trend 1s trying to go away from the tra-
ditional label model. If you have protessional man-
agement and any access to capital, do a 360 deal
with yourselt. It all about optimizing multiple
revenue streams and keeping as much as possible.”
Amonyg specific tools Topspin otters are a con-
tent management system that hosts and organizes
artists’ music, photos, videos and other media, along
with a rights management interface that lets them
determine how and where content is made avail-
able, including sales incorporated into a Web site
or social-networking page. Topspin, in turn, takes
a percentage of revenue made via the platform.
The desired result is to empower what CEO Lan
Rogers calls the “middle class” of artists—those either
past their commiercial prime or too new to enjoy the
marketing support of a major label. Clients include
David Byrne, Jubilee and the Dandy Warhols. “The
revolutionary thing for me is creating a new market
out of the artists who have sort of been below the
radar in the past,” Rogers says.“Its a good thing for
culture in general when this happens.””

Merchandising

Individual artists are also discovering what many
hard-touring bands have known tor years:
Merchandising can be a more reliable source of
income than record sales. Today, it is playing “a
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much bigger role than it ever did before,” says

Dell Furano, founder of merchandising compa-
ny Signatures Network, who last year sold the
company to Live Nation.

“The record companies have the most difficult
decisions to make as they see their core business
evaporating,” adds Steve Gerstman, whose SGS
handles merch for such acts as the Stray Cats and
Eric Clapton and who recently launched DIY-
oriented Cut Merch. “Mavbe they're in alittle bt
of a panic mode in that regard.”

Furano adds,“The model’s real simple: How do
we make the artist more nioney from sources an:d
cross-promote the franchise better than our com-
petitors? When your concert tickets, your song-
writing, your merchandise and your Wb site all
work in unison, they create value, draw new fans
and draw repeat fans.”

Merchandising deals cut with artists are re-
defining the traditional contract model, with roy-
alty percentages paid to artists varying according
to the product and the outlet. “Also, you have to
constder online presence and cross-promotion
with promoters and retailers, and ticketing that
can be brought to the table,” says Ross Schilling,
a manager with Vector Management whose
clients include Kid Rock, Lynyrd Skynyrd and
Hank Williams Jr. “There are many options and
ideas to be considered.”

Overall, Furano points out that with the many
new a la carte alliances that compantes are mak-
ing with artists, it 1s becoming a win-win world
for all involved. “Everybody on this side comes
from the world where when youre working tor
artists, you have to perform, not like the record
compunies, who have these long, multiyear con-
tracts where they own the intellectual property,”
he says.“The model of concert promoters, agents,
managers, merchandisers has always been differ-
ent. In the past we have had short-term agree-
ments. We have to be smarter, better and work
harder all the time to bring value to the clients”

Rocket Science’s Catania offers his clear pre-
diction for the future of the business: “Therce will
always be the reality of sales, marketing, produc-
tion and promotion needs that have to be
addressed, no matter an artist’s situation,” he says.
“It is clear that the ‘services’ model will be a big
part of the future model of our industry”  R&R

Additional reporting by Billboard correspondents Ayala
Ben-Yehuda, Antony Bruno, Hillary Crosley, Leila
Cobo and Ray Waddell.

'Q0s acts Liz Phair, the
Breeders and the Lemonheads
find new millennial life on indie
labels—by choice

Phair Game

By Cortney Harding

it feels like a t.me warp. The economy is in recessiom, a Clinton ran for
the White House, and the old synthetic neon track jackets moms used
to wear are papping up cn hip art'sts. Plus, a spate of recent mus:.ca
happenings hzve hinted that it is, in fact the "90s a'l over again.

The Lemorheads reissued “It's a Shame About Ray” on Rhino and
played the entire aloum &= New York's Bowery Ballraom; the Breeders
released a new record April 8; anc Liz Phair rereleased, as part of a
new deal with ATO, 19937 criticel'y accleimed “Exile in Guyville” in a
deluxe edition in June.

But the truth is, we're still living in 2008, and as more '90s artists
return and sign to independent labels, a sarticulan set of challenges
and opportunities begins to emerge. How does ar irdiz reintroduce a
act that has been out of 11e spotlight for several years? How does. it
appeal %0 a new crawd without alienatina the now-oider core fan base?
And why would the act continue its career on an inde f it has the
opportunity to return to a major?

“Qur goal is to re-educate the audienc= and cover all the grcunc w=
can,” says Miwa Okumura, senior aroduct manager at 3eggars: Group,
whose 4AD label released the new Breeders album after the bz nd was
dorman: for s x years. “It seems 2verybody is familiar with the band,
and we’'-e not treating it like they are a new band; we'r2 treating it lik=
a new record. When we taok it to college
-adio, all the kids knew who they were.”

College radio, fittingly enough, is playing
a major role in marketing zhese acs. “We
really worked college hard;” says Can Gill
M of ‘vagrant Recards, which put out the
Lemon*eads’ sel*-titled aloum in 2006.

ATO product rmanacer Jor Salter adds, “We

plan or working Liz's reco-ds to college

radic and extending that to include specialty

and noncommercial stations like [t-iple A] KEXP/Szattle and [NPR affil-
iate/nonzommerc al] KCR¥//Santa Monica, Calif.”

But when thz goal is tc connect with a younger crowd—whicn is cru-
cial in working these records—college rado is only ore slement of the
strategy “Part of what drew [Lemonheacs frontman] Evan [Da~do] to
Yagran: is that we have a younger audience and w2'c be able to turn
them on.” Gill says. He admits that part cf zhe challenge of working
with a vounger crowd is moving it from the stage where it downloads a
record to check it out to the stage where it actually pays for the album.
The Lemonheeds album, for its part, has sold only 1&,000 copizs,
according to Ni2lsen ScundScan.

Other strategies for conaecting to the vounger crowd have emerged,
most of them involving the Internst, Salter says.

Still, ot everyone is invested in turning out the te2ns. Phair says, "My,
core audience is really composed of older people who have lives. My core
fan base will be the same peaple that have seen fans since the beginning.”

Thosa fans who have hung in since the beginning have seen all three
acts go tarough the same transition: break on an indie, sign to a major
end ultimately return to am indie—wnich appears to oe a trend that new
rmarks t-we decade. “These acts have had a taste of the major life, anc it
was prokably profitable for them, but now they see he model is not
working,” Okurrura says. “Dne of the reasons Kim [Jeal of the B-zecers]
came bzck to 4AD is that she enjoyed the camaraderie of a small label—
and that we have a tremenZous amount of respect for her vision.”

For P+air, the decision ta return tc an indie was easy. “I never wanted to
go to a major in tha first place, but Matador basically scld me to Capitol,
and when they civested, | was left there,” she says. “With ATO, | don’t
have to szart with thinking about the sales znd work sackward.”

Cortney Harding is R&R sister publication Billboard’s ndies correspondent.
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New artist realities forge fresh
partnerships for singer/songwriter

Lucy Woodward

FORMER MAJOR ARTIST
LUCY'S HAVING AN
INDIE BALL

LUCY WOODWARD WAS

sitting pretty in 2003. In her early 20s and
signed to major label Atlantic Records, hot
AC hit “Dumb Girls” provided enough
fuel to tour North and South America,
Europe, Asia and Africa. She also earned a

BMI

Songwriter’s Award for

Stacie

Orrico’s top five CHR/top 40 hit
“(There’s Gotta Be) More to Life,” while
her debut album “While You Can” grazed
the top 150 of the Billboard 200.

‘The more
you do for
ourself,

the more
attractive
you are to
others. It's
kind of like
looking for
a boyfriend.’

—Lucy Woodward

But when new management re-evaluated the
roster, Woodward was dropped from the label, leav-
ing the singer/songwriter unsigned—but in a posi-
tion to make her own decisions moving forward.
The artist forged an exclusive alliance with Barnes
& Noble to release “Lucy Woodward Is . . . Hot &
Bothered,” an eclectic collection of Britpop, jazz,
torch, swing and soul that streeted July 29. Her CD
is a featured selection in the 800-outlet chain’s
Discover Great New Music program.

The artist, who is currently touring both U.S.
coasts, discusses why she’s now cool and collected

with her new alliance and shares future ambitions.

Explain your journey from Atlantic to Barnes &
Noble and how this new deal works for you.
When [ signed with Atlantic and released my first
record five years ago, [ was in a very different place
as a songwriter and artist. [ wanted someone to
take me under their wing and “direct” me a lit-
tle. [ learned a lot about what [ needed to be suc-
cessful, not only as an artist, but also what kind of
marketing you need when you put out a record.
The most important part of being on a major
was also realizing how much control you can give
up when you let others make decisions for you.
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By Chuck Taylor

When you're younger, sometimes you need to
rely on others to help you, so it was a good expe-
rience for me. But as I've gotten older, I'm wiser
and can make those decisions on my own, or at
least along with other people.

Barnes & Noble discovered me when one of
their music buyers cane to a show in New York.
It was almost like they were a label, offering to
“sign” me and put my record throughout their
stores. It sounded like a wonderful idea, not only
because a lot of my fans go to Barnes & Noble,
but it would allow me to collaborate on all facets
of the release: artwork, press and Web marketing.
It’s been great. I don't feel like I'm starting over
at all; I'm moving forward with my career in a
new way that’s more creative.

It used to be enough for an artist to come to a
label with talent. No more. What is now required
to gain attention?

Its really down to having a total package. You
need some kind of proof that youre a good
investment. You have to build a fan base on your
own so labels hear about you from the street. Lots
of artists do this by getting friends on MySpace,
or get a song in a TV show or commeercial, or play
many shows that draw fans over time, or get good
reviews on independent records they put out.

As someone who has experienced both sides,
what is the fundamental difference between the
beginning of the decade and now? How has the
system changed from the artist perspective?
There was a lot more money floating around in
2000. Also, without the iPod or iTunes, labels
were really doing well. Obviously, people aren’t
buying as many records as they used to, so artists
have to find other ways to make money. At
shows, you not only sell tickets, but CDs.You can
also license your songs and write for other artists.
I've done some of that, too.

Digital vs. physical release. How important is each?
You need CDs to sell at your shows at the very
least, and when you have older fans like [ do, they
still like to go to a store or order CIDs online and

look at artwork, read lyrics and get into the

“look” of the artist. Digital is important because
it allows people all over the world to buy your
music when the CI isn't in their town or coun-
try. It helps build fans all over the world.

Tell us more about the Barnes & Noble alliance.
Barnes & Noble is selling my CID at their stores
and on the Web site [bn.com|, and advertising it
at both, and through national print ads. They’ve
done some beautiful posters in their stores and
you can hear the album at listening statons in
stores and watch my EPK there. They’re even pro-
moting me in cities where I'm not touring, so for
that reason alone 1 already see this as a successful
alliance. They had faith in me immediately.

What are you doing on your own to get the word out?
' working with some great licensing people like
David Steel of Steel Synch and Geoff Stanfield of
Well Artists to get the music to TV and film music
supervisors; and Warner/Chappell, the publishing
company, is looking into opportunities.

How much effort is placed on you as the artist to
forge your own success?

The more you do for yourself, the more attrac-
tive you are to others. It’s kind of like looking for
a boyfriend.

How important is radio in the equation?

For me, it’s not really that important at all. |
haven’t even approached radio yet, and probably
won’t until I get other niajor exposure first.

We're obviously in the midst of great evolution. Where
do you see the industry by the end of the decade?

I see people buying music at different places than
they are now—like Starbucks started a trend. [ bet
more places will otfer music as they sell other things:
grocery stores, gyms, restaurants and movie theaters.
People will always buy music, because it’s such a big
part of their lives.Yeah, downloading is always going
to be easier than buying CDs, but like I said, older
tans like the pleasure of buying an album, just like

we all did when we were growing up. RsR
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Live From The
National Convention

Commentary By Mike Henry

Or :he zveninz of Thursday, Aug, 28 at Mile High Stadium
in Zerer, | was a witness to history.

Ir a wear of personal concert highs for me: seeing Bruce
Soriigstzen at N ew Jersey’s Giants Stadium on his home field
and 2xp:riencinz the greatest touring band in the world right
noa—14y Moraing Jacket—at Colorado’ Red Rocks, I did-
n't tunk anything could possibly top that. Boy, was | wrong.

Like him or not, Democratic presidential nominee
Barack Obama is the biggest star in the galaxy right now.
If vou don’t believe me, ask some of the 84,000 folks with
tickets who waited in line for four hours to see him.The
lines of people circled and zig-zagged around Mile High
Stadium for blocks and blocks. Before it ever started, it
was clear that Obama’s speech was the biggest live event
in Denver history. You could feel the sense of American
history and the magnitude of the event in the air.

The faces in the crowd and during the entire week of the
Democratic National Convention were also noteworthy. A
good Iriend was in charge of the VIP tent, and she reported
many celebrities and politicians coming through, including
Muhammad Ali, Ben AfHleck and a pregnant Jennifer Garner,
Spike Lee, Susan Sarandon, Jamie Foxx and politicians Bill
Richardson, John Kerry, Howard Dean and Jinuny Carter.

Inside the stadium, there were a host of speakers, inchid-
ing the grown children of Martin Luther King Jr., Al Gore,
Joe Biden and selected “real” people, along with music artists,
who phyed short sets between speeches. Everyone waited

A

-
AW

7

patiently for Obanma to appear at the condlusion af his video,
and when he finally walked onstage, the place absolutely
exploded and continued to crescendo untl the last cheer.

I could talk about the contender’s speech and the power-
ful message he delivered, but I'll leave that to the news
sources. Afterward, | came home early in the morning and
watched it again on TV. I was surprised that [ so clearly
remembered every word of his speech. I didn’t think the mes-
sage had sunk in as much as the experience of just being
there, but it did. As [ heard one TV commentator say, “It
sounded more like a symphony than a speech.”

Shared Emotion

What [ will always remember is the shared emotion in the
crowd. | haven’ seen that much crying inside Mile High since
the Broncos lost to the Steelers in the 2005 AFC champi-
onship game. And, | wall admit, I cried watching it live, I cried
watching it on TV when [ got home and I've had to stop
writing this account several times 10 dry off my keypad.

I grew up in the Deep South in the 1960s. My childhoed
hero was Martin Luther King Jr., amd his “I Have a Dream”
speech still chokes me up.Thursday night. 45 years to the day
of MLK’ speech in Washington, [ and everyone who was
there realized that we were witnessing an epic proclamation
to the world that Kings 1963 dream has come true in
America in 2008. Of course, the dream & far from complete,

BA Mike Henry reports on viewing

%7, Barack Obama’s Democratic nominee
4% acceptance speech from the

| Paragon CEO’s Denver home base

Democratic

regardless of who wins this election. But you could hear King
in Obama’s every word and in the message he delivered. 1
believe his acceptance speech will go down as one of the
greatest in American history.

The only event that conjures the same “I can’t believe |
just saw that” feeling is when I watched man land on the
moon—but that was on TV.

When his speech ended, 84,000 strangers did a group hug.

Good Karma
The other emotion [ walked away with is how peacefully it
all came down. There was no pushing and shoving, no line
jumping, no selfishness for position, no police force intimida-
tion, no stress. The event had the good karma feeling of a
music festival, not a political event. I'm not a politically inclined
person. ['ve been a registered Independent forever. Personally,
much of what they do in politics upsets and frustrates me
greatly, because it works against the American ideal. My
defense mechanisni is to not engage in something I can't fix.
But for as long as [ live, [ will never forget the night of
Aug. 28, 2008. [ amn thankful that my wife and two of my
grown kids could see it live as well. I just wish you all could
have been there to witness it for yourselves. RR
Denver resident Mike Henry is CEO of media refearch and
consulting firm Peragon Media Strategies.
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called hobbies going,” Harvey Jr.says.“And he got
into them in no small way. When he explored
model airplanes, it was not just to buy a kit or a
model to fly or hang it from the ceiling. He would
work from patterns with X-Acto knives and balsa
wood, stretching fabric over wood frames to make

these incredibly elaborate airplanes, some of which

‘The people
he nopws;:the

were very big, then radio-control rig them to fly”

A celebration of Paul Harvey on his 90th birthday

Explaining his variety of hobbies, Harvey

- relations would tell his son that “the more he learned

he has an about the widest array of subjects, the more close-

A n Am e rl ca n the I‘esu"'.lng ly he might connect with people who share that
pEI‘SPECtIVE narrow spectrum of interest,” or put another way,

on our vyorld,
is unlimited.

“every news story interests someone.”
Watching his father try collecting stamps and

Treasure Turns 90

—Jim Robinson

then coins, oil painting and golf, Harvey Jr. attrib-
utes his father’s variety of interests to an “over-
whelming curiosity he innately possesses.” But, he
adds,“There is another side of the coin. When he
was not in the workshop woodworking or air-

Mike Stern

MStern@RadioandRecords.com

plane making, he really [gave his| all to the micro-
phone. Wide variety of interests aside, he person-
ally is about broadcasting.”

veryone knows who Paul Harvey is,” says Tyler Cox, a long-
time fan and OM of Citadel talk WBAP/Dallas.“There’s hard-
ly an American alive who doesn’t know who he is.” n While
everyone may know who he is, certainly not everyone knows
him. As the legendary newsman celebrates his 90th birthday Sept. 4, three peo-

ple fortunate enough to have relationships with Harvey that stretch beyond what |

comes through the speakers, offer anecdotes and thoughts about him, sharing

what you might call . .

Born in Tulsa, Harvey began working as a
radio broadcaster 76 years ago. While working
in St. Louis, he met Lynne “Angel” Cooper,
who would become his wife and business part-
ner. Angel Cooper Harvey died earlier this year
at age 92.

In 1944 Harvey became a popular newscaster at
ABC affiliate WENR-AM/Chicago. His program
“News and Commient” launched nationally on ABC
Radio Networks in 1951 followed by “The Rest of
the Story,” which debuted in 1976. Today, both fea-

. the rest of the story.

tures can be heard on some 1,200 stations.

While Harvey’s unique style and storytelling
ability have made him a household name, a 90th
birthday celebration should not be about a career:
It should be about a person.

A Son’s View

While he was growing up, Paul’s son, Paul Harvey
Jr., says his father had a wide variety of interests.
“He always had at least two or three of what he

Possibly that rare confluence of curiosity and

Paul Harvey, left, with his
late wife, Angel, and son,
Paul Harvey Jr.

dedication built the legend. “In a
way those two things make the per-
fect for a

storni broadcaster,”

Harvey Jr. says. “His wide range of
interests definitely has played a role
in 76 years of being able to appeal

to a wide audience.”

A Friend's View
US. Air Force Brig. Gen.
Ritchie started listening to Harvey in

Steve

grade school in the "50s.““As a senior
in high school I convinced my prin-
cipal to let me go homne for lunch and
skip my fifth period study hall to lis-
ten to Paul Harvey,” Ritchie says.

In 1968, the Air Force Academy
graduate was training to fly the F-4

d
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The family that types together stays together.
Pictured working as a team, from left, are
Harvey, wife Angel and son Paul Jr.

Phantom prior to deployment in Vietnam when he wrote
Harvey a letter.“I told him I'd been a great fan of his since |
was a youngster and that I was en route to Vietam,” Ritchie
says. “I asked if he would be interested in hearing a fighter
pilot’s view of the air war from the cockpit”

Harvey reached out. “I couldn’t believe it when the
phone rang and it was Paul Harvey,” Ritchie says. He went
to meet Harvey in Chicago prior to leaving for Da Nang,
and “I began to feed him information with the agreement
that he couldn’t reveal the source.”

It was information from Ritchie about the restrictions
U.S. troops faced inVietnam that inspired Harvey’s slogan,
“Drive it or park it in Vietnam,” which meant: Let the
troops do what they need to or get out.

On Ritchie’s second tour of duty, he downed tive Mig-
21 enemy airplanes, becoming the only Air Force pilot
certified as an ace in the Vietnam conflict. He says Harvey
covered the story on the news when it happened and again
when Ritchie came home.

After the war, the two stayed in touch. “We’ve been
very close,” Ritchie says, adding that he developed a close
relationship with Harvey’s wife, Angel, and the rest of the
Harvey family.

Asked about Harvey outside the studio, Ritchie says, "

A Briefcase That Doesn't
Weigh Anything

While Paul Harvey Jr. will not reveal what he plans to
give his father as a 90th-birthday gift, he does say,
“There is one thing that | endeavor to do, and that is to
answer a challenge [Harvey] gave to listeners a couple of
weeks ago.”

Dropping into a cadence much like the senior Harvey,
Paul Jr. recounts his father’s comments: “If you want to
know what to get someone for his 90th birthday, | really
can't tell you that. But as far as this 30-year-old [is con-
cerned], you can get me a briefcase that weighs nothing,
because the briefcase | have is old and heavy and |'ve got
so much in it already | can’t carry it around comfortably.”
Paul Jr. says he has tried to rise to the challenge.

don’t know that he’s a lot ditferent than in the studio. He's
very much the same person” In public, Harvey is exceed-
ingly gracious.“He loves to mingle with people,” Ritchie
says. “People will come up and talk to him and he 1s just
gracious, friendly and accommodating”

The two have played golt and share a love of flying.
They also share another pursuit, public speaking: “I guess
probably the greatest honor of my career was 11 years ago,
on the 25th anniversary of the fifth Mig-21," Ritchie
notes. Set to give a speech in Chicago, he says, “I'd been
asking him for years to come sec me speak and of course
he was always too busy, but this time he came.”

Arriving early, Harvey found Ritchie preparing, “He sur-
prised me and so [ was very nervous”’To Ritchie it was “the
master coming to hear the student speak. Even though I had
spoken probably 4,000 times, here comes my all-time hero.”

The man who had downed five enemy awrcratt was
unnerved. “I'd learned so much about speaking from lis-
tening to Paul Harvey. [ was as nervous as [ could be”
Then Harvey said to him,**You know, Steve, this is the first

time that [ have ever been to a speech that [ was not the

speaker,” ratcheting up Ritchie’s nerves to a new level. Of

course, everything worked out.“It turns out I did a good
job and the next day and again on the Saturday program,
he quoted me, which was quite a great honor.”

A Colleague’s View

“I still often refer to him as Mr. Harvey,” ABC Radio Net-

works president Jim Robinson says. T just have the oppor-

tunity to speak with him at any given time is an event.”
Describing conversations with Harvey, Robinson also

mentions the radio veteran’s variety of interests.“You hear

what is broadcast, then you sce that behind it is true
knowledge and familiarity with the people involved,”
Robinson says.

Discussion topics can range from captains of mdustry
to religious leaders Harvey knows.“The people he knows,
the relationships he has and the resulting perspective on
our world is unlimited,” Robinson says. Harvey’s vast
knowledge includes radio. “He will talk about broadcast
companies,” Robinson says—“this one included.”

Robinson says that Harvey’s proudest moment was
receiving the Presidential Medal of Freedom at the White
House, because he sees his work as service. “It’s bringing
us stories that inform us and enlighten us,” Robinson says.
“The anccdotal pieces aren’t kickers. He sees those as part
of our country’s character.You don’t have to be his age to
think it is a good thing to contemplate character””  R&R

The World According To 1918

Paul Harvey was born in 1918, the same year as
baseball’s Ted Williams and activist Nelson Mandela.
At the time a pound of coffee cost 29 cents, while
the Boston Globe cost 2 cents. Major events from the

year Harvey was born include:

B World War | ends.

W A worldwide flu pandemic kills 25 million people.
M Daylight-saving time debuts.

M The pop-up toaster is invented.

M The Post Office Department begins airmail service.
M The second annual Pulitzer Prizes are awarded.
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BIG SHOTS
Compiled by Alexandra Cahill
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Go With The Flow

Academy Award-nominated actor Terrence
Howard, third from left, helped promote debut
album “Shine Through It” (due Sept. 2 on
Columbia) with a visit to the Billboard Cafe for
an intimate performance and interview. Pictured
after the acoustic set are, from left, Billboard
talent and special projects manager Kristina
Tunzi, Columbia digital publicist Malaika Baston,
Howard, singer/songwriter llsey Juber, Billboard
contributor Bryan Reesman, R&R/Billboard
associate chart production manager Alex
Vitoulis and billboard.com editor Jessica
Letkemann. Photo courtesy of Christa Titus

Race To The End >

Island Def Jam artist Jon McLaughlin, right,
toured radio stations in northern and central
California to promote his second studio
album, “OK Now,” due Oct. 7. McLaughlin is
pictured with Entercom CHR/top 40 KDND
(107.9 the End)/Sacramento PD Dan Mason.

The Boys Are
Back In Town
Los Lonely Boys
performed new single
“Staying With Me"”
for CBS Radio AC
WWFS (Fresh 102.7)
staffers in New York.
"“Forgiven,” the power
trio’s third studio
album on Epic
Records, streeted
July 1. From left are
vocalist/guitarist
Henry Garza, WWFS
APD Fabi, drummer
Ringo Garza and
bassist Jojo Garza.

Band Of Brothers >

Hollywood Records act the Jonas Brothers
serenaded a few lucky Citadel hot AC WPLJ
listeners during an acoustic performance at
the New York station’s CD release party for

"A Little Bit Longer.” From left are Nick
Jonas, WPLJ p.m. drive personality Race
Taylor and Joe and Kevin Jonas.
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Major League Talent

Crystal Shawanda, a singer/songwriter from
Wikwemikong, Ontario, sang the Canadian
national anthem at Fenway Park in Boston
before the Boston Red Sox took on the
Toronte Blue Jays. She joined season six
“American Idol” finalist Melinda Doolittle,
left, who performed the U.S. national
antherr, and Nashville mayor Karl Dean,
who threw out the first pitch. Shawanda's
RCA Nashville debut album dropped Aug. 19
in the United States.

<« Picnic In The
Park
Warner Brothers
artist Eric Benet,
right, joined
morning show
personality Tom
Joyner at the Radio
One urban AC
WWIN Stone Soul
Picnic in Baltimore's
Druid Hill Park.
Jazmine Sullivan
and Cheri Dennis
also performed at
the annual event.

< Tune In
Tomorrow
Nikki Sixx's veteran
band Métley Criie is
delivering its latest
single, “MF of the
Year,” to radio in
September on the
heels of the title
track from the
group's “Saints of
Los Angeles”
album. His new act
Sixx:A.M. is also
following up its first
hit, “Life Is
Beautiful,” with the
song “Tomorrow.”
Sixx, left, paused
for a photo before
taking the stage at
Criie Fest with
Métley Aug. 23 at
PNC Bank Arts
Center in Holmdel,
N.J. With Sixx are
Fuse president Eric
Sherman, center,
and Sixx:A.M.
guitarist DJ Ashba.
Photo courtesy of
Christa Titus
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AC/DC: GUIDO KARP

\\\\Q
\N
\

A
\

/

7,

VT
RER SPIN
SPOTLIGHT

Voices That
Care
As “Just Stand Up!,”
featuring 15 of music’s
top female stars,
debuts on the CHR/Top
40 chart, here's a look
at the artists on the
benefit single and their
indivicual totals of prior hits at the format.

Nb. of CHR/Top 40 Appearances, Artist(s)
28*, Mariah Carey

12, Sheryl Crow, Rihanna

N Asnanti

10, Beyoncé

9, Mary J. Blige, Ciara

7, Me:issa Etheridge

6, Natasha Bedingfield, Fergie
4 Keyshia Cole

3, LeAnn Rimes

2. Miley Cyrus, Leona Lewis

1, Carrie Underwood

*Most among all artists in the chart’s history

High Voltage
“Rock N Roll Train” marks AC/DC’s sixth top 10
on t e Rock chart—the legendary band’s entire

output on the 11-year-old Nielsen BDS-powered
chart. On sister publication’s Billboard’s
Mainstream Rock list, which premiered in 1981,
“Train” is the group’s 29th entry. Here's a run-
down of AC/DC’s Rock discography.

Title, Peak, Peak Date

“Dirty Eyes,” No. 6, Nov. 21, 1997

“Stif* Upper Lip,” No. 1 (10 weeks), Feb. 18, 2000
“Satallite Blues,” No. 4, June 16, 2000
“Meltdown,” No. 8, Sept. 15, 2000

“Safz in New York City,” No. 5, April 27, 2001
“Rack N Roll Train,” No. 9, Sept. 5, 2008
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‘Believe’ It Or Not: Wayne Tops Country

Jimmy Wayne snares his first

Country No. 1 as “Do You
Believe Me Now” (Valory)
vaults 4-1. Wayne 1s the
second artist to score his
first Country chart-topper
in 2008, following James
Otto’s “Just Got Started
Lovin’You” in May. Wayne’s
chart history includes a pair
of top 10s: debut single
“Stay Gone” peaked at No.
3 in June 2003, and “I Love

mats

music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

You This Much” hit No. 6 in March 2004. “Believe” 1s
the lead single and title track from Wayne’s sophomore

album, which arrived Aug. 26.

Staind Inks
Third No. 1

Staind earns its third Alternative No. 1,
as "“Believe” (Atlantic) strides 3-1. The
guartet last reached the pole position
in August 2003 when “So Far Away”
settled in for a seven-week reign.
Staind’s biggest hit, “It's Been
Awhile,” topped the chart for 16 weeks
beginning in April 2001. “Believe” is
the first Alternative No. 1 for Atlantic
since Jet’s “Cold Hard Bitch” led for
three weeks in May 2004.

Standing Tall

The all-star charity single “Just
Stand Up!” (IDJMG) by Artists Stand
Up to Cancer debuts on CHR/Top 40

at No. 37 and AC at No. 21. All 15
artists on the single have charted
previously at CHR/Top 40, combining
for 124 prior entries (see Spin
Spotlight, left). Proceeds from the
iTunes-exclusive release will benefit
Stand Up to Cancer, a new initiative

to raise money for research.

All Aboard
AC/D(C's ‘Train’

The Nielsen BDS-fueled Rock
chart sports top 10 debuts in con-
secutive weeks for the first time
in its 11-year history, as AC/DC’s
“Rock N IRoll Train” (Columbia)
enters at No. 9 with Most
Increased Plays (up 276) and
Airpower stripes. Last issue,
Metallica’s “The Day That Never
Comes” (Warner Bros.) started at
No. 4; it jumps to No. 2 this
week. “Train,” which also chugs
to a No. 16 debut at Active Rock,
is AC/DCs sixth top 10 in as
many appearances at Rock (see
Spin Spotlight, left) and is the
quinter’s first appearance since
“Safe in New York City” peaked
at No. 5 in April 2001, “Train” 1s
the first track from “Black Ice,”
AC/DC’s farst studio set in more
than eight years, due Oct. 20.

Back At ‘One’

Eric Benet and Warner Bros. end chart-topping
droughts at Urban AC, as “You're the Only One”
lifts 2-1. Benet’ coronation marks his second No. 1
after 1999% “Spend My Life With You,” which fea-
tured Tamia. His span of eight years and 11 months
between No. 1s is the third-longest in the Nielsen
BDS-based chart’s |5-year ledger, trailing only gaps
by Mary J. Blige (nine years, 11 months) and Anita
Baker (nine years, six months). For Warner Bros.,
“One” 1s its first view from the summit since
“Fabulous” by Jaheim in 2003.

“One” had already made chart history 10
weeks ago when it reached the top 10. The
song is Benet’s seventh consecutive top 10,
extending the longest active streak at the for-
mat; Brian McKnight ranks second with five (as
a lead artist). Toni Braxton strung together a
chart-record 10 consccutive top 10s between
1993 and 1996.

Deadman’s Party

Theory of a Deadman scores its second consecu-
tive Active Rock chart-topper, as “Bad Cirlfriend”
(RRP) rises 2-1. The Canadian trio becomes the
first act to take the tally’s top prize twice in 2008
and is the first to earn back-to-back No. 1s since
Linkin Park in 2007 with “What |’'ve Done” and
“Bleed It Out.” Theory spent three weeks at No. 1
in the spring with “So Happy.”

Banner Hulks Out
Atop Rap

Despite a loss of 595 plays, David Banner
earns his first Rap No. 1, as “Get Like Me”
(Universal Motown), featuring Chris Brown,
rolls 2-1. The decrease in spins is the largest
for a first-week No. | in the Nielsen BDS-
based chart’s 15-year history, passing the 278-
spin dip of Plies’ “Bust It Baby Part 2" upon
its coronation in July.

Banner is only the second artist, along with
Plies, to interrupt Lil Wayne at No. 1 in the
past 22 weeks. Lil Wayne spent 14 weeks at the
top with “Lollipop” and six with “A Mill.”
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R&R SOUND DECISIONS

Forget the tabloid fodder: Self-titled sophomore set tells it like it is

Pickler Wants To Be
Known For The Music

Ken Tucker
KTucker@RadioandRecords.com

ellie Pickler wants to be known for her songs and not for the
drama that sometimes surrounds her. m “I want people to get to
know me through my music,” Pickler says,“not just from the tel-
evision and the things that are written about me in the rag mags.
I want to be a credible songwriter and singer. I don’t want to be
known for the drama with my mom or my dad or my family”
(The singer’s mother left a 2-year-old Pickler in the custody of her father, who later
went to prison, a story that became public during her run on “American Idol.”)

“That’s in my music, I can’t escape that, but [
don’t want it to always be about that,” she con-
tinues. “There’s so much more to me.”

It’s fitting then that Pickler’s sophomore set,
due Sept. 30, is self-titled. Her debut album,
“Small Town Girl,” debuted at No. 1 on Bill-
board’s Top Country Albums in November 2006
and sold 781,000 units, according to Nielsen
SoundScan. Meanwhile, singles “Red High
Heels” and “I Wonder” moved 430,000 and
309,000 digital downloads, respectively. The
numbers are especially impressive given the fact

Pickler has yet to score a top 10 airplay single:

“Heels” reached No. 15 on the R&R Country
chart in February 2007, “1 Wonder” peaked at
No. 14, and “Things That Never Cross a Man’s
Mind” topped out at No. 16 in March.

Her first record was done while Pickler was on
the “American Idol” tour.* We literally recorded,
did the artwork and everything, in less than a
month,” she says.

Her second set “blows the first record out of
the water,” according to Pickler. “It’s a lot more
‘me’ because we had the time to make it ‘me’ ”

The first single, the advice-laden and inspi-
rational “Don’t You Know You'’re Beautiful,” is

"Writing has
been the most

healing out
of anything
I've ever
done. Just
writing it
down on
paper is so
much better
than going to
the therapist.’

—Kellie Pickler

No. 28 on R&R’s Country chart. Jay Thomas,
MD for XM Satellite Radio’s Highway 16 chan-
nel, says that the success of Pickler’s first three
singles and the sales of her debut set meant that
playing her new single was a “no-brainer.”“The
song certainly connects with most of
our audience,” he says.

Pickler, who co-wrote five songs
on her new album, calls her song-
writing “honest”: “It’s like you're
reading one of my journals.”

For example, “Somebody to Love
Me” on the new set comes from “the
darkest time of my life,” Pickler says.
“Its really personal. Everytime I
write a song, it gives me closure in
that part of my life.”

“One Last Time”—which Pickler
calls “my favorite song ['ve ever
written”’—is another personal reve-
lation. “Writing has been the most
healing out of anything I've ever
done,” she says. “Just writing it
down on paper is so much better
than going to the therapist.”

Sony BMG Nashville chairman Joe Galante, who
signed Pickler when she was 20, notes, “She’s had
more people break her heart than make it heal”

Pickler wrote the you-should-have-kept-me-
when-you-had-the-chance “Best Days of Your
Life” with pal Taylor Swift when the two were
on tour with Brad Paisley last year. Swift adds har-
monies to the tune. The hilarious “Rocks lnstead
of Rice” details a jilted lover’s reaction to her for-
mer beau’s wedding day.

Galante has watched Pickler mature. “She’s
grown as a writer, she’s grown as a singer, and she’s
also grown as a person,” he says.“ There’s no doubt
Kellie has put more of herself in this record. We
did not have a top 10 [airplay| record and people
bought her. They wanted to see her and they want-
ed to know her. And on this record they learn
more about the wacky world of Kellie Pickler.You
get to see many sides of her”

‘Higher' Ground

He didn’t count to four in an iPod commercial,
nor did he suggest warming up in an Old Navy
sweater, but singer/songwriter Matt Nathanson is
seeing attention turn toward his Vanguard debut,
“Some Mad Hope.”

Unlike the overnight success stories of
some of his contemporaries, Nathanson,
whose album was released in August 2007, has
enjoyed steady growth during the past year in
everything from album sales to radio airplay
to touring. “Some Mad Hope,” which bowed
at No. 60 on the Billboard 200, has sold
79,000 copies in the United States, according
to Nielsen SoundScan.

The single “Come On Get Higher” peaked at
No. 3 on R&R s Triple A chart and sits at No. 18
on Hot AC.

“It’s very healthy and very organic and real,”
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Vanguard director of marketing/ A&R develop-
ment Stephen Brower says of the album’s growth
trend. “It’s not like we saw, ‘Wow, we had a
4,000% 1increase because of a commercial, and
then went away. It’s been a very steady increase,
week after week after week.”

“Hope” is the 35-year-old’s sixth studio effort,
but the seasoned 12-string guitar player—whose
sound falls in line with the likes of Jason Mraz and
Jack Johnson—+feels it’s his first release that’s fully
realized both musically and in its reception.

Universal released his last outing, “Beneath
These Fireworks,” in 2003. The set has moved
74,000 units, but he says the relationship was like
“dating the wrong person.” Soon after release, he
cut ties with the label.

The next three years found Nathanson, along
with producer Marshall Altman and producer/
co-writer Mark Weinberg, touring and recording
the new album before placing it in the hands of

Vanguard. For the release, Brower says front-end
efforts, particularly online, were geared toward
mobilizing Nathanson’s existing fan base, which
the singer had gradually been cultivating, thanks
to years on the road.

According to Brower, the key to continually
reaching new and existing fans has been visibili-
ty across all platforms. Special promos trickled
onto the Web in the weeks leading up to the
album’s street date, and Nathanson’s songs have
landed everywhere from in-flight radio stations to
VH1 rotation and TV spots on “Private Practice”
and “One Tree Hill”

Tie-ins with radio along with touring out-
reach have been particularly effective in target-
ing a wider demographic. In addition to open-
ing for Lifehouse this spring, Nathanson is
currently on his second headlining run of the
year, which this time around finds him at larg-
er venues.—Jill Menze, Billboard
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Philly's Wired 96.5 reaches ratings highs after transitioning to
electronic measurement. Part one of a two-part series

Prospering In A

PPM World

Darnella Dunham

DDunham@RadioandRecords.com

hen Arbitron’s PPM became ratings currency in Philadelphia

and Houston last year, programmers were forced to adapt to

a new methodology even as it was still evolving. Several hip-

hop-friendly stations in both markets initially took a ratings
hit. Philly’s WRDW (Wired 96.5) wasn’t one of them.

In fact, after trending in the high 2 shares
12+ in the final diary surveys of 2006, the
Beasley rhythmic station has been cresting in
the mid- to upper-3-share range in the last four
PPM monthlies. Wired is No. 2 in persons 18-
34, consistently ahead of Clear Channel
CHR/top 40 WIOQ (Q102) and second only
to WBEB (3101), one of the nation’s most suc-
cesstul AC outlets.

Programming in the first market to convert
to metered ratings, Wired 96.5 PD Leo Bald-
win didn’t have the benefit of observing how
others made the transition. He did, however,
reassess all the elements of his on-air product
and made some tweaks instead of executing
drastic changes.

He says he didn’t feel any trepidation upon
accepting the PD position in December 2005,
realizing that the diary would soon become
obsolete in Philadelphia, where PPM trials had
been under way since 2002. “No one realized
just how different life was going to be with the
PPM,” he recalls.“l was just coming to do a gig

and we were going to change methodology
during that tinme, and [ was just going to see
what happened.”

Scrutinizing Station Sound

Since the PPM measures actual rather than
recalled listening, results aren’t always on par with
those of the diary. While the undersampling of
18- to 34-year-olds in the market was a concern,
Baldwin focused on something he could control:
the sound of his station.

“Everyone looks at the methodology and says,
‘Something must be wrong here, the sample must
be wrong, ” he says. “We can sit here and talk
about sample all day long or we could just look
inside our radio station and see if there is some-
thing that we can improve.”

Baldwin says the change in ratings methodol-

ogy forced WRDW to closely examine every |

aspect of its on-air product. “Was there a way to
shorten our imaging, to make our morning and
afternoon shows better? It makes you look inside

Wired Into New Music

Leo Baldwin has MD Marian Newsome-
McAdam on his team to assist with the
search for new music that is on-target for
WRDW (Wired 96.5)/Philadelphia. She, along
with several other savvy MDs, will speak
about their music selection process from
1:45 p.m. to 3:15 p.m. Sept. 19 at the R&R
Convention in Austin. The “Discovery
Channels” panel will also feature KUUU

SEPTEMBER 5, 2008

(U92)/Salt Lake City MD/afternoon
personality Kevin Cruise, KDHT (Hot
93.3)/Austin MD/night show host Deuce,
KPWR (Power 106)/Los Angeles APD/MD E-
Man, KBMB (103.5 the Bomb)/Sacramento
MD/afternoon personality Short-E and WQHT
(Hot 97)/New York APD/MD Jill Strada.
KBMB PD Pattie Moreno will moderate the
session at the Hilton Austin.

Wired Ratings

After reassessing and

improving its on-air
product, Beasley's
WRDW (Wired
96.5)/Philadelphia is
reaping ratings rewards.

May-June-July

Persons 12+
3.8-3.9-3.6 (No. 10)

Persons 18-34
8.5-8.4-8.2 (No. 2)

Women 18-34
8.7-8.9-8.3 (No. 2, tied)

Men 18-34
8.2-7.7-8.0 (No. 3)

Source: Arbitron PPM,
Mon.-Sun., 6 a.m.-midnight,
AQH share

‘We can sit
here and
talk about
sample all
day long or
we coul

just look

inside our
radio station
and see if
there is
something
that we can
improve.’

—Leo Baldwin

your radio station and make sure you absolutely
are putting out the best product possible.”

Musically speaking, Wired 96.5 has continued
to be daring and break new titles. Its overall
music philosophy has remained intact, and
Baldwin believes this position can work for the
format at large.

“Wired is in this beautiful little niche,” he says.
However, he perceives the quality of current
music available for the rhythmic format as not as
strong as it was five years ago.“So we have to go
outside of ourselves sometimes and find things.
We live on the fringe. If theres a great R&DB
track, we should take that. If there’s a great pop
track, we'll take that. We get to have the best of
all the worlds.”

Baldwin says the PPM’ arrival hasn’t forced
Wired to become musically conservative. “A lot
of PDs say you need to get more conservative
with your music. No, you need to get conserva-
tive with how many times and what you’re inter-
rupting your listeners with. The music’s got to still

be on point.”

Minimal Interruptions

When Baldwin suggests keeping interrup-
tions to a minimum, he’s referring to any-
thing that is not music. “You think about lis-
teners, and every time it’s not a song they
think, ‘That’s a commercial, and that includes
even when you play a sweeper. In their mind,
that’s a commercial.”

However, Baldwin isn’t advocating elimination
of sweepers, minimization of jocks or reduction
of commercial inventory. “We've got two years
under our belt of watching people during com-
mercial breaks that are too long, and they leave.
When a jock talks too much in the morning,
they're gone. So it’s all about interrupting the lis-
teners less—that’s where you get conservative.You
don’t need to brag about yourself anymore as
much. Your messages can be shorter and to the
point now.”

The standard radio practice of constant self-
promotion is no longer necessary in Philadelphia,
because ratings are no longer driven by top-of-
mind awareness.“The beautiful thing about PPM
is people don’t have to remember you anymore,”
Baldwin says. “People don’t have to write down,
“Wired 96.5’; people just have to be listening. The
PPM does all of the work. That meter will pick
you up if youre listening to me. You can't lie
about that”

The PPM has been a huge adjustment for the
entire industry. Baldwin says, “There’s been a lot
of negative press on PPM. Are there issues with
PPM? Do they have enough pagers out there?
Could they be better? Yeah. Any system could be
better. But you have a choice: You can either sit
around with the “Woe is me’ or you can figure
out how to make it work for you.” ReR
Next week: Leo Baldwin discusses the adjustinents
that WRDW personalities have made since the mar-
ket flipped to electronic ratings.

24/7 NEWS ONLINE @ www.RadioandRecords.com 25



21

20

9

22

26

24

25

27

36

WEEKS
ON CHART

11 NIELSEN BDS ¥ HITPREDICTOR
ARTIST CERTIFICATIONS STATUS
TITLE IMPRINT / PROMOTION LABEL

KARDINAL OFFISHALL FEAT. AKON NO.1(ZWKS) 1l 1

DANGEROUS KONLIVE/GEFFEN/INTERSCOPE
LIL WAYNE FEATURING T-PAIN
GOT MONEY CASH MONEY/UNIVERSAL MOTOWN
CHRIS BROWN n v
FOREVER JIVE/ZOMBA
NE-YO Ny
CLOSER DEF JAM/IDIMG
DAVID BANNER FEATURING CHRIS BROWN n
GET LIKE ME B.L.G. F.A.CE/SRCUNIVERSAL MOTOWN
LIL WAYNE Nty
AMILLI CASH MONEY/UNIVERSAL MOTOWN
THE-DREAM Ny
1LUV YOUR GIRL RADIO KILLA/DEF JAM/IDIMG
YUNG BERG FEATURING CASHA

USINESS YUNG BOSS/ERIC/KOCH
YOUNG JEEZY FEATURING KANYE WEST
PUTON CTE/DEF JAMADIMG
T-PAIN FEATURING LIL WAYNE
CAN'T BELIEVEIT NAPPY BOY/KONVICTAIVE/ZOMBA

PLIES FEATURING NE-YO 11
BUST IT BABY PART 2 BIG GATES/SLIP-N SLIDE/ATLANTIC

NELLY FEATURING ASHANT! & AKON
BODY ON ME DERRTY/UNIVERSAL MOTOWN

RICK ROSS FEATURING NELLY & AVERY STORM

HERE]AM SLIP-N-SLIOE/DEF JAM/IDIMG
L AIRPOWER/MOST INCREASED PLAYS
WHATEVER YOU LIKE GRAND HUSTLE/ATLANTIC

THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER
LOLLILOLLI[POP THAT 80DY) HYPNODTIZE MINDS/COLUMBIA

SAVACGE FEATURING SOULJA BOY TELL'EM

SWING DAWN RAID/UNIVERSAL REPUBLIC
FLO RIDA FEATURING WILL..AM

INTHE AYER POE BOY/ATLANTIC
LiL WAYNE FEATURING STATIC MAJOR ns ¢
LOLLIPOP CASH MONEY/UNIVERSAL MOTOWN
MIKE JONES FEAT. TREY SONGZ, LIL WAYNE & TWISTA %
CuUDDY BUDDY ICE AGE/ASYLUM
KATY PERRY n
| KISSED A GIRL CAPITOL
RIHANNA n< vy
TAKE A BOW SRP/DEF JAM/IDIMG

MARIAH CAREY

I'LL BE LOVIN' U LONG TIME ISLAND/IDIMG
LL COOL J FEATURING THE-DREAM

BABY DEF JAM/IDJMG
RIHANNA

DISTURBIA SRP/DEF JAM/IDIMG
JESSE MCCARTNEY Ny
LEAVIN HOLLYWOOD
SLIM FEATURING YUNG JOC

SO FLY M3/ASYLUM
M.LA.

PAPER PLANES XL/INTERSCOPE
ESTELLE FEATURING KANYE WEST

AMERICAN BOY HOME SCHOOL/ATLANTIC
THE GAME FEATURING LiL WAYNE

MY LIFE GEFFEN/INTERSCOPE
JAZMINE SULLIVAN

NEEDUBAD JIRMG
THE PUSSYCAT DOLLS 1
WHEN | GROW UP INTERSCOPE
E-40 FEATURING AKON

WAKEITUP SICK WID [T/BME/REPRISE/WARNER BROS.

PLIES FEATURING JAMIE FOXX & THE-DREAM
PLEASE EXCUSE MY HANDS BIG GATES/SLIP-N-SLIDE/ATLANTIC

NE-YO 1
MISS INDEPENDENT DEF JAM/IDIMG
ICE CUBE

0O YA THANG LENCHMOB
THE GAME FEATURING KEYSHIA COLE g
CAME'S PAIN GEFFEN/INTERSCOPE

LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT
WHAT THEM GIRLS LIKE DTP/DEF JAM/IDIMG

KEYSHIA COLE

HEAVEN SENT IMANI/GEFFEN/INTERSCOPE
LEONA LEWIS

BETTER N TIME SYCO/I/RMG
KERI HILSON r
ENERGY MOSLEY/ZONE 4/INTERSCOPE

PLAYS
™W +/-
4613 -49
4398 4189
4241 12
3955 +70
3903 -458
3650 -725
3613 -692
3346 4128
3139 +203
2692 +391
2576 372
2519  +280
244 -34
2397 +770
2355 7
2187 +39
1936 -397
1880 -267
1868 +14
7N 184
1725 277
Y722 -456
1703 +22
1407  +232
1355 -t
1282
1200 +621
ne9 +49
1164  +449
nos +219
978 +1
975 +102
952 +51
852 +357
852 300
819 +7
814 +241
766 -50
763 +139
76 -34

AUDIENCE
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32.206

32985

27924

27974

29.237

23.356

2318

18.247

24393

19.201

17291

1.556

17.745

17.731

14.080

8.939

Nn.413

1.612

8721

10.308

12.934

10.585

13.622

9.244

9140

6.956

10.893

7688

16.060

4.601

4.293

4170

4.532

10.895

3.840

9.063

3.932

5.428

3.819
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ARTIST
TITLE 7/ LABEL

ARTISTS STAND UP

TO CANCER 24
Just Stand Up!

(SU2C/ADIMG)

KBBT, KBDS, KBMB, KCAQ, KDDB, KDLW,
KHTN, KISV, KKFR, KKSS, KPTY, KRKA,
KSEQ, KWIN, KXBT, KYZZ, KZFM, WJQM,
WNHT, WQHT, WRDW, WRVZ, WWKL,
WXIS

NEW
STATIONS

M.ILA. 12
Paper Planes

{XUInterscope)

KBDS, KDGS, KDLW, KQKS, KSFM, KZON,
WBTT, WHZT, WNHT, WWKL, WXIS, XMOR

ACE HOOD FEAT.

TREY SONGZ 10
Ride

(Def Jam/1DIMG)

KBMB, KHTN, KSEQ, KVEG, KWIN, KYZZ,
WBTT, WIQM, WRDW, WRVZ

T.I. 8
Whatever You Like

(Grand Hustle/Atlantic)

KCAQ, KIBT, KKWD, KPRR, KSFM, KZON,
WBBM, WIBT

THE GAME FEAT. LIL WAYNE 8
My Life

(Geffen/Interscope)

KBFM, KPRR, KTTB, KXIM, WAJZ, WPYO,
WXIS, XMOR

BRANDY 6
Right Here (Departed)

{Koch/Epic)

KRKA, KTTB, KWIN, WJIS, WNHT, WZMX

" JAZMINE SULLIVAN 5

Need U Bad
(J/RMG)
KBFM, KPHW, KPRR, WBTT, WMBX

" E-40 FEAT. AKON s

Wake It Up
{Sick Wid' it/BME/Reprise/Warner Bros.)
KKSS, KLUC, KPRR, KZFM, WIS

ALFAMEGA S
Uh Huh

(Grand Hustle/Capitol)

KDGS, KDLW, KXBT, WiQM, WMBX

T.1. FEAT, KANYE WEST

& LIL WAYNE S
Swagger

(Grand Hustle/Atlantic)

WBTT, WIMN, WMBX, WQHT, WZMX

ADDED AT... ST
KWIN LS AL
Stockton, CA

PD: Louie Diaz

Brandy, Right Here (Departed), 23

Artists Stand Up To Cancer, Just Stand Up!, 9
Warren G, Crush, 1

Ace Hood Feat. Trey Songz, Ride, O

FOR REPORTING STATIONS PLAYLISTS GO T0:

www.RadioandRecords.com

ARTIST PLAYS
TITLE / LABEL IGAIN
JAY-Z 664/129
Jockin' JAY-Z

(Roc-A-Fella/De” Jam/IDIMG)

TOTAL STATIONS: 56
DAVID BANWNER FEAT.

LIL WAYNE vy S75/7
Shawty Say

(b.i.G. fa.c.e./SRC/Universal Motown)

TOTAL STATIONS: 50

DJ KHALED FEAT. AKON, PLIES
YOUNG JEEZY, RICK ROSS
ACE HOOD, TRICK DADDY
& LIL' BOOSIE 547/8
Out Here Grindin

ferror Squad/Kech)

TOTAL STATIONS: 45

PITBULL FEAT. LIL JON 462/355

Krazy

(Mr. 305/The Or-hard)

TOTAL STATIONS: 38

JORDIN SPARKS 456/84

One Step At A Time

(1S4Jive/Zomba)

TOTAL STATIONS: 20
% T

ARTIST PLAYS
TITLE / LABEL /GAIN
BRANDY 423/249
Right Here (Departed)

(Epic/Koch}

TOTAL STATIONS: 40
JOHN LEGEND FEAT.

ANDRE 3000 vr 400/126
Green Light

{Home School/G.0.0.0./Columbia)

TOTAL STATIONS: 49
LIL WAYNE FEAT.

BOBBY VALENTINO 3857218
Mrs. Officer

(Cash Money/Universal Motown)

TOTAL STATIONS: 28
KEViIN RUDOLF

FEAT. LIL WAYNE 338/50
Let It Rock

(Cash Money/Universal Republlc)

TOTAL STATIONS: 27
GYM CLASS HEROES

FEAT. THE-DREAM 232/28
Cookie far

(Decaydance/Fueled By Ramen/RRP)

TOTAL STATIONS: 26

Whatever You Like (Grand Hustle/Atlantic)
KVEG +44, KSFM +44, WNVZ +36, KQKS +32, WIBT +30,
KPRR +30, KTBT +29, WBTT +29, WBTS +26, KEZE +25

M.LA.

Paper Planes (XU/Interscope)

WIQM +40, KQKS +32, KSFM +32, KBFM +31, KPTY +29,
WIFX +29, WROW +26, WBBM +24, KWIN +22, XHTO +22

¥ THE GAME FEAT. LIL WAYNE
My Life (Geffen/Interscope)
KPWR 43, WQHT +34, WHQM +28, WLLD +27, KPTY +24,
KHTN +23, KBOS +20, WKHT +20, WPYQ +20, KOHT +17

¥  T-PAIN FEAT. LIL WAYNE
Can't Believe It (Nappy Boy/Konvict/jive/Zomba)
WBTS 45, WBTT 35, KCHZ +26, WNVZ +24, WBBM +23,
KIBT +23, WHZT +22, KPWT +21, KQKS +19, KVYB +18

T NE-YO
Miss Independent (Def Jam/IDJMG)
WZMX +30. WLLD +30, WROW +28, WQHT +25, WRCL
+24, WIQM +13, KXBT +15, KWIN +16, KBMB +15, KHTN +15

FOR WEBK ENDING AUGUST 31, 2008

LEGEND See legend to charts in charts scction for rules and symbol explanations.
76 rhythrvic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
«@ day, 7 days a week.© 2008 Nielsen Business Media, Inc. All rights reserved.

Contact Michael Pelaia today about your next project: hooks@hooks.com = 404.835.0205 = www.hooks.com
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POWERED BY

niclsen

» “WHATEVER YOU LIKE” BY T.l. HAS THE
CHART'S BEST GAIN FOR A SIXTH STRAIGHT
WEEK (8-6, UP 1,333), A RUN IT EQUALS ON THE
URBAN CHART WHERE IT JUMPS 7-3 (UP 563).

R&R RHYTHMIC

<DMDS

DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM
= - RAP
: Lk 11 NIELSEN BDS
RHYTHMIC REPORTERS S & S ARTIST CERTIFICATIONS PLAYS AUDIENCE
= 3 36 time - _ IMPRINT / PROMOTION LABEL ™ +/-__ MILLIGNS RANK
DAVID BANNER FEAT. CHRIS BROWN NO. 1(1WK) n 4 595 56460 2
WAJZ/Albany, NY* WFFY/Ft. Walton Beach, FL  KXHT/Memphis, TN* KBMB/Sacramento, CA* GET LIKE ME — BJC.FACE/SRCUNIVERSALMOTOWN % "2 ==
OM: Kevin Callahan OM/PD: Scott "Lugnut’ PD: Mo Better PD: Pattie Moreno YUNG BERG FEATURING CASHA €016 3 45960 ©
PD: Russ Allen Dwyer MD: Short-E ~ THEBUSINESS YUNG BOSS/KOCH/EPIC L I ~
WPOW/Miami, FL* YOUNG JEEZY FEATURING KANYE WEST 6869 *6 56.666 1
KDLW/Albuquerque, NM*  WJFX/Ft. Wayne, IN* OM/PD: Tom Calococci KSFM/Sacramento, CA* PUTON CTE/DEFJAMADIMG 00 P fin
OM: Dave Anderson PD: Phil Becker MD: Eddie Mix b ’ LIL WAYNE FEATURING T-PAIN
PD: Eddie (Co!) George APD/MD: Weasel R ic=dy COTMONEY CASHMONEY/UNIVERSALMOTOWN 6716_ p228 35'389 3

APD: Randy Fox

LIL WAYNE n

MD: Chico Suave KTTB/Minneapolis, MN* 6504 -1290 53135 4
WNHT/Ft. Wayne, IN* OM/PD: Sam Elliot WOCQ/Salisbury, MD AMILLI CASHMONEY/UNIVERSAL MOTOWN
KKSS/Albugquerque, NM*  PD/MD: Shady Spencer MD: Zannie K. PD: Deelite l MOST INCREASED PLAYS 6105 +I333 49356 S
PD: D.J. Logez MD: Bifl Baker i WHATEVER YOU LIKE ) ~ GRANDHUSTLE/ATLANTIC =7 . s
MD: Matthew Candelaria  WHZT/Greenville, SC*  KHTN/Modesto, CA* ' : RICK ROSS FEATURING NELLY & AVERY STORM SI39 423 40580 7
! \ ! HERE | AM SLIP-N-SLIDE/DEF JAM/IDIMG
OM: Steve Crumbley OM/PD: Rene Roberts KUUU/Salt Lake City, UT* e — T O A A ST ARON N 3 S
PO s, LS PD/MD: Jet Black OM/PD: Brian Michel 7 20 pancerous KONUVERGEFFENINTERSCOPE N7 23 36406 8
OM: Tom Oakes KDON/Monterey, CA* APD/MD: Kevin Cruise S S s EATORINCINE N D o 2
PD/MD: McConnell WDLD/Hagerstown, MD  OM/PD: Sam Diggedy B 26 o Cosey PaRT 2 i BIGCATES/SLPN-SLDEATLANTIC 098 669 126633 10
"Man@Large'" Adams OM: Rick Alexander APD/MD: Eric "The Furky 1" KBBT/San Antonia, TX* = 1 8 1 - e
; : g . - PLIES FEATURING JAMIE FOXX & THE-DREAM
AP B Econ ROMB e Shllts KYZZIM - PD: Homie Marco Arias W0 12 ocr ExcusE MY HANDS BIGCATESSUP-SLDEATLANT. 5004 72 24.043 12
onterey, = LL COOL J FEATURING THE-DREA - ’
WBTS/Atlanta, GA* WWAKL/Harrisburg, PA* PD: Tommy Del Rio KPWT/San Antonio, TX* s 2 o N DEFJAMIDIMG | D300 82 26371 1N
PD: Lee Cagle OM/PD: John O'Dea MD: Amy Chalis . Al ' M
APD/MD: Maverick APD/MD: Venetia D NELLY FEATURING ASHANTI & AKON @ onversavorowy 3213 *404 19810 14
WQHT/New York, NY* LIL WAYNE FEATURING STATIC MAJOR n: UEEN . Bl s
KDHT/Austin, TX* WZMX/Hartford, CT* PD: Ebro Darden XHTZ/San Diego, CA* LOLLIPOP _CASHMONEY/UNIVERSALMOTOWN <5< ™92 =228
OM/PD: Chase OM: Steve Salhany APD/MD: Jill Strada PD: Rick Thomas MIKE JONES FEAT. TREY SONGZ, LIL WAYNE & TWISTA N .o B
APD: Boogie PD/MD: BJ Buck APD: DJ Tre CUDDY BUDDY ICEAGE/ASYLUM i -
MD: Deuce APD: David Simpson WNVZ/Norfolk, VA* THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER e . I -
OM: Don London XMOR/San Diego, CA¥ LOLLILOLLI (POP THAT BODY) HYPNOTIZE MINDS/COLUMBIA ]
KXBT/Austin, TX* KDDB/Honalulu, HI* PD: Tias Schuster OM/PD: Lee Cormell SAVAGE FEATURING SOULJA BOY TELL'EM 2307 +36 9327 26
PD: Rudy Ramos PD: Ryan Sean MD: Shaggy APD: CHris Loos  SWING DAWN RAID/UNIVERSAL REPUBLIC = 1 1=
APD: Chico Rico MD: Vara LIL WAYNE FEATURING BOBBY VALENTINO 2256 767 27697 9
KIK/Honolulu, HI* KKWD/Oklahoma City, OK* g Tt MRS. OFFICER CASHMONEY/UNIVERSAL MOTOWN L i
KBDS/Bakersfield, CA*  PD/MD: K-Smooth OM: Chris Baker . . FLO RIDA FEATURING WILL.I.AM el o Il o
PD: Robert Chavez PD: Ronnie Rarmirez gI\YALa{ cs:a:IFl\r/Iaa':tcil:m' CA ~ INTHEAYER POE BOY/ATLANTIC " .
APD: Adlai "DJD-Lay" KPHW/Honolulu, HI* iy LUDACRIS CO-STARRING CHRIS BROWN & SEANGARRETT  AIRPOWER
Wilson ! OM: Wayng?:alr‘i: WPYO0/Orlando, FL* e s Lo e A WHATTHEMGIRLSLIKE . mmmwm JA:(/)ISSJIMG = B e
PD: KC Bejerana OM: Steve Holbrook < Obi BB | 1o [UIKHALEDFEAT.AXON, PLICS, YOUNG JEZY, RICKROSS, ACE MADIVELLBOOSE 5057 320 12291 2
KISV/Bakersfield, CA*  MD: Kevin Akitake PD: Stevie DeMann gm‘;’vsvalq’:;:'so"'sm A E 5 OUT HERE CRINDIN TERRORSQUADKOCH < N -
PD/MD: J. Reed ey 2z 5 THE GAME FEATURING LIL WAYNE o s Bohel
* ; pez B ©  MYLIFE - GEFFEN/INTERSCOPE R L
KPTY/Houston, TX KCAQ/Oxnard, CA* APD/MD: M. Clean — T —
WJIMN/Boston, MA* OM: Arnuifo Ramirez PD: Brian "Big Bear" Davis BE 2 oo 12278 +683 N533 23
OM: Cadiftac Jack PDCmdy Hill MD Q g PAPER PLANES XL/INTERSCOPE
: Cadillac Ja : L : Quay KPAT/Santa Maria, CA = E-40 FEATURING AKON [l (T2
ZB:DGE)”S TY'%.H AR el PD/MD: DJ E-Wrek 25 uaerw SICKWID IT/BME/REPRISE/WARNERBROS, 120 0 e jf‘sa 3]
LTS KVYB/Oxnard, CA* ; BOW WOW FEATURING SOULJA BOY TELL'EM ]
MD: BJ Pup Dawg WXIS/Johnson City, TN*  pD;: Jan Jefiries KUBE/Seattle, WA* 22 4 woeoo B cowvers RSN ‘Y7 RSl 2
N eSed it mbiose OM: Shellie Hart 2& 5 JAY-Z nes 452 12256 22
\!Dcla%/%'admpiigg, ILA — City, MO KKUU/Palm Springs, CA PP Eric Powers gl JOCKIN JAV-Z ROC-A-FELLA/DEF JAM/IDIMG i %
- Roderick "SuavA” ansas City, PD: Anthony "Antdog” APD/MD: Karen Wild : HOT STYLZ FEATURING YUNG JOC
Lake OM/PD: Maurice DeVoe Quiroz eren S 7 ooknsor SWAGCTEAWBLOCKAIVEIZOMBA B2 417 888l 27
MD: Sweet Lenny APD/MD: Ron T. . 71 ICE CUBE o g o ill
OM:Rick Johnson WKHT/Knoxville, TN* WZPW/Peoria, IL ) >+ 19 THE GAME FEATURING KEVSHIA COLE S < I
PD/MD: Woody Woods OM:Rich Bailey OM: M GAME'S PAIN GEFFEN/INTERSCOPE ;
:Matt Bahan KEZE/Spokane, WA* = = - .
PD: Darren Stephens PD: Jason Parkinson OM: Roger Nelson 25 1 SHAWTY PUTT FEATURING TOO SHORT & LIL JON 02 48 | 4443 36
WIBT/Charlotte, NC* APD: Eric Bennett PD:B %gme Da", e ) _ BMERAZOR&TE - © ¥
OM: Bruce Logan MD: Joey Tack WRDW/Philadelphia, PA* o 53 3 DAVID BANNER FEATURING LIL WAYNE N . B -
PD: Rob Wagman PD: Leo "Kid Leo” Bald:/vin IR MU 7 sHawtvsay B.LC. FACE/SRUUNIVERSAL MOTOWN X
APD/MD: JoJo KRKA/Lafayette, LA* ) Mari . Ptackton, E LIL WAYNE FEATURING JAY-Z
PD: Chris Logan mm‘a” Newsome PD: Louie Diaz -:31 3_9, 4 ~ MR.CARTER - CASH MONEY/UNIVERSAL MOTOWN 2 i 87 m
WBBM/Chi ,IL* MD: DJ Digjtal i ALFAMEGA
PD: Todd Calvc:ng;] - KKFR/Phoenix. AZ* WLLD/Tampa, FL* @ *35_ & Unikum cRaDHUSTLEGRPITOL  Oo¢ *9B 4486 21
APD/MD: Erik Bradley KNEX/Laredo, TX PD: Bruce St James PB= Ot 30 15 SOULJA BOY TELL'EM - N e
Y PD: Arturo Sernalll APD: Karlie Hustle ,\A/| DDk S‘c?}qmin BBl 00NK COLLIPARK/INTERSCOPE 1
KIBT/Colorado Springs, CO* MD: DJ Joey Boy S 37 4 ACEHOODFEATURING TREYSONGZ &~ @ @ ccawowc 748 158 5434 32
PD: Chris Pickett KLUC/Las Vegas, NV* T T = — ARG Bl 3
MD: Madboy g%mbﬁtgh}gmas KZON/Phoenix, AZ* OM: Tirm Richards 8 Bl e HUSTLE HARDATLANTC B8O i3 5293 33
. e PD: Byron Kennedy PD: Fred Rico & 13] ONE BLOCK RADIUS
SZFM/CEJPUS Christi, TX* S— o APD: Strawberry = 3 0 oucotme PROPERTYMERCURV/DMG  ©O0 46 2028 -
M/PD: Ed Ocanas as Vegas, MD: DJ Mikee Mike @ — — S, S
MD: Arlenie M. Cordell PD: Sherita Saulsberry S - QU IE) DTN RANCHIZE BOYZ FEATURING LLOYD o 626 W81 2076 -
MD: Jesse "J-Noise” Carcia  wRED/Portland, ME* PD: Corbin Pierce g 35 5 TAY DIZM FEATURING T-PAIN & RICK ROSS BN - BN -
KQKS/Denver, CO* . . OM/PD: Buzz Bradley MD: Jonathan Shuford 2 | - BEAMMELP _ NAPPYBOYDGITAL 7' L,
PRl WLTO/Lexington, KY MD: BJ Jon ¢ 33 3 BUN-BFEAT. RICK ROSS, DAVID BANNER, B-BALL & MJG o3 .55 4100 39
APD/MD: John E. Kage EBA‘TREb‘-‘: 'L'”dSEVl KBLZ/ Tyler, TX & 2 YOU'RE EVERYTHING S PRINCE/TRILL/RAP-A-LOT 4 LIFE/ASYLUM :
[Yiapathateyradlt KXJM/Portland, OR* - Charlie O' =2 ‘= 5 BIG BOI FEATURING MARY J. BLIGE i
KPRR/EI Paso, TX* PD: Lisa Adams PD/MD: Chartie O'Douglas § 22 umHNscoTTAGHE Lamcezomes 003 39 1ee8 -

PD: Patti Diaz
APD/MD: BJ Sio Motion

XHTO/EI Paso, TX*
OM/PD: Francisco Aguirre

WRCL/Flint, MI*
OM: J. Patrick

PD: Clay Church
MD: lan Richards

KBOS/Fresno, CA*
PD: Creg Hoffman
MD: Danny Salas

WBTT/Ft. Myers, FL*
PD: Scrap Jackson

APD/MD: Omar "The Big 0"
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KPWR/Los Angeles, CA*

PD: Jimmy Steal
APD/MD: E-Man

KBTE/Lubbock, TX
OM: Jeff Scott

PD: Dee Brown

MD: Magoo

KSTQ/Lubbock, TX
PD: Eddie Moreno
APD: Vince Carrilio
MD: Gilbert Saldana

WJQM/Madison, WI*
OM: Randy Hawke

KBFM/McAllen, TX*
OM: Billy Santiago

PD: Johnny O

MD: Jay Z

WPKF/Poughkeepsie, NY

PD: Aaron "Dave" McCord
APD/MD: C.J. McIntyre

WWKX/Providence, RI*
OM: Tony Bristol

PD/MD: Dan Hunt

APD: Joey Foxx

KEWB/Redding, CA
OM: Rick Healy
PD: Chuck "Manic" Wright

KGGl/Riverside, CA*

WJJS/Roanoke, VA*
OM: Steve Cross
PD/MD: Cisqo

MD: J. Dominguez

WMBX/West Palm Beach, FL*
OM/PD: Mark McCray
MD: Preston Lowe

KDGS/Wichita, KS*
PD: Greg "Hitman" Williams
MD: Dave "Deuce” Jacobson

KHHK/Yakima, WA
OM/PD: Dewey Boynton

* Monitored Reporters

MAKE YOUR NUMBERS?

MAKE A CHANGE.

Switch to Radio’s

Thought Leaders.

www.edisonresearch.com

-
KSEQ/Fresno, CA* : PD: Jesse Duran ~ E d Iso n
OM/PD: Tornmy Del Rio e L MD: DIKC F
MD: DJ Lace : Brandon Marsha Call 908-707-4707. MEdla RBSBarCh
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A

Wendy Williams brings her personality—flaws and all—to TV

Not Your Mother's Talk
Show

Darnella Dunham

DDunham@RadioandRecords.com

s hosts of weekly late-night talk shows, Michael Baisden and

Tom Joyner helped blaze a trail for urban radio talent to cross

over to TV. “Baisden After Dark,” the ABC Radio Network

syndicated personality’s variety series, entered its second sea-
son June 21 on Radio One’s Syndication One cable TV channel. Launched in
September 2005, the nationally syndicated “Tom Joyner Show” debuted in nine
of the top 10 markets. Joyner, whose national radio program is also syndicated
by ABC, ended his TV run after his first season.

Now Wendy Williams is making a big splash on
the small screen, only the WBLS/New York-based
syndicated afternoon personality has a daily TV
show. Last November the host of “The Wendy
Williams Experience,” syndicated by Westwood
One in a programming partnership with WBLS
owner Inner City Broadcasting, revealed her TV
plans. Instead of doing a pilot, Fox Television test-
ed “The Wendy Williams Show” during a six-
week sneak peek (July 14-Aug. 22) on Fox
owned-and-operated stations in New York, Los
Angeles, Dallas and Detroit. Willianis and hus-
band/manager Kevin Hunter co-executive-pro-
duced the show, which is distributed by Debmar-
Mercury (“House of Payne,”“South Park,”“The
Surreal Life”). Initial ratings results exceeded
expectations. According to Fox, the show pulled
higher ratings in key demos for New York and
L.A. than the programs that aired in the same time
slot during May sweeps.

On Aug. 19, Fox announced “The Wendy
Williams Show” would not only return in 2009
but air on stations in all 18 of its markets. Fox
Television Stations senior VP of programming
Frank Cicha says, “Everything about the ‘“Wendy’
preview clicked for our stations, from conception
to promotion to hitting the air. It completely broke
the mold. The show is now a proven winner, and
we can’t wait to see it debut across the country
next year.”

So what was it about “The Wendy Williams
Show” that made it click? Few are more ana-
lytical or critical of radio talent than other

personalities.

28 24/7 NEWS ONLINE @ www.RadicandRecords.com

Wendy's World

After viewing an episode for the first
time, Keisha Nicole, on-air personality
at Magic Broadcasting’s KDAY (93.5
the Beat)/L.A., said it was everything
she expected. “From the moment the
show opened, it was fast-paced, non- &
stop laughter with a comedy element &~
that kept you engrossed, starting with
her catchy theme song, which you
couldn’t help but to sing along.”

In one example of how Willians /
involved her audience during the preview,
the studio audience remixed her theme
song by continuously chanting “ooh '\
ooh” and soul clapping whenever it aired. Ao
In fact, to underscore how valued the studio
audience was to her, Williams often referred to them
as her co-hosts. On each program, an audience
member with some type of connection to Willians
would introduce her and briefly chat with her.

*“She connects really well with her audience and
incorporates them in every aspect of the show and
it is clear that they appreciate her as much as she
appreciates them,” KDAY MD April “bombai”
Pongtratic says.

The first segment of each show was “Hot
Topics,” a term familiar to daytime TV viewers of
“The View”” Acknowledging the shared name,

Williams said that the ABC-TV show wasnt /

doing it justice. Willlams’ version offered her J
daily take on celebrity news, gossip, current
events and pop culture. Twvo microphone
stands were set up in the audience for mem-

bers who wanted to weigh in on the topics.

It’s a format that Radio One’s KBFB (97.9 the
Beat)/Dallas MI)/midday persomalicy D] Big
Bink says he could relate to “because some of the

Keeping Her
Day Job
As Wendy Williams'

daytime TV star began

to rise. she chose to topics are also featured on my show. Some of the
:

keep her day job as a material and gossip she used I made reference to
on my show earlier,” he says.
Nicole adds, “When Williams speaks of celebri-

ties she gets unbelievably excited, as if she is not

syndicated radio
personality. Following

are the stations
one herself, which makes her even more relatable.”

Following *“Hot Topics,” Williams would typical-
ly bring on a guest. Her most noteworthy during the

carrying Westwood
One's “The Wendy

Williams Experience.”
six-week run was reality show regular Omarosa

WBLS/New York Manigault-Stallworth. Their tension-filled, catty
(flagship) exchange made headlines and enticed Big Bink to
KDAY/Los Angeles check out the show. *I saw the clip on CNN of
KDAI/Riverside Wendy and Omarosa going hard on each other and
WJKS/Wilmington, Del. | was thinking to myself, ‘A lot of this goes on at the
WJUC/Toledo radio studio that our listeners never get to see—off-
WHXT/Columbia, S.C. air conversations, arguments, comments, " he says.

KBTT/Shreveport, La. Although marquee celebrities didn’t sit on her

WYTT/Gaston, N.C.
KISX/Tyler, Texas
KJMH/Lake Charles, La.
KJCB-AM/Lafayette, La.
WJJIN/Dothan, Ala.
KKST/Alexandria, La.

Source: Westwood One

couch, Williams did bring out the best from those
who did stop by. “She probably won't get the A-
list stars on her show,” says Cheron Mans,
APD/MD of Clear Channel’s WJLB/Detroit.“But
she does well with the Bs and Cs.”

“The Truth Booth,” an audience confessional
segment, came and went in a couple of weeks, but
“Ask Wendy” stuck around. “I found it impressive
how she bounced right off the questions from the
members  with  real

audience opinionated

answers,” Big Bink says.

Noprah

Observing that it’s impossible to compare Williams
with daytime TV queen Oprah Winfrey, some crit-
ics have noted Williams is “No Oprah” or“Noprah”
—a term that Williams has openly embraced.

It did take a few shows for Williams to find her
groove. “As a radio chick, I can imagine the awk-
wardness I would have in front of a cainera after
years of doing radio,” Mans says.“Although she still
sounds like she’s on the radio, which isn’t neces-
sarily bad, she’s beginning to really have a great
presence on television.”

“Oftensive, informative, exciting, chaotic, interest-
ing . . ."The Wendy Williams Show” is all of that and
a litle bit more,” Pongtratic says. “However, if one
word could truly describe Wendy and her show, it
would be ‘fearless. Like her radio show, Wendy
proves on TV that she is not afraid to be her-
self, not afraid to address controversial issues
and not afraid to take risks. Overall,
Wendy Williams brings a new twist to
daytime television.”

Williams’ TV foray became such a
regular viewing habit for Jasmine, the
host’s midday counterpart at WBLS, that
she skipped her regular post-shift workout
to watch the show. “I'd rather concentrate
on the exciting lineup and the heat Wendy
Williams is going to bring,” Jasmine says.

Williams may have some haters, but these
radio counterparts are highly supportive.

“I'm really pulling for her,” Mans says. “So
many celebrities are taking our jobs, it’s time we
RsR

VFTIE  take theirs”
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» AFTER A FOUR-YEAR ABSENCE, BRANDY
_ REVISITS THE URBAN LIST WITH “RIGHT HERE
U R BAN . (DEPARTED)" AT NO. 38. THE SONG IS THE LEAD

: SINGLE FROM HER FIFTH ALBUM, “HUMAN,”
powereD BY niclsen WHICH STREETS NOV. .
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LIL WAYNE FEATURING T-PAIN = - Jockin® JAY-Z Losin' It
GOT MONEY CASH MONEY/UNIVERSAL MOTOWN 2368 +39 22404 10 ANTHONY HAMILTON 26 (Roc-A-Fella/Def Jam/IDJMG) - {KonLive/Getfen/Interscope) -
| = - Bl Cool TOTAL STATIONS: TOTAL STATIONS:
e : NE w386 mEse 1 Uive/Zomba)
| L RADIC KILLA/DEF JAMADIMG e A Y I e
ROBIN THICKE 1w KVSP, WBFA, WBLF, WBTF, WDKX, WEMX,
MAGIC STARTRAK/INTERSCOPE | 2108 +22 B 7 WEUP, V/IFXA, WFXE, WHXT, WJKS, WJTT,
1 ] WJUC, WKKV, WPES, WQHH, WRBJ
KEYSHIA COLE r ey Oy S T ‘ ‘
HEAVEN SENT IMANI/GEFFEN/INTERSCOPE 2007_ 378 B4 4 L 2z
LIL WAYNE FEAT. BOBBY VALENTINO  AIRPOWER 18N +549 21083 1 MARQUES HOUSTON 26
MRS, OFFICER CASH MONEY/UNIVERSAL MOTOWN | = Sunset
CHRIS BROWN 1 (ruG)
TAKE YOU DOWN Jvezompa 1891 -29? 72_3.940 12 KBTT, KHTE, KIPR, KJMM, KNDA, KOPW,

KVSP, WEBFA, WBLF, WBTF, WDKX, WEMX,

NE-YO AIRPOWER r = WEUP, WFXA, WEXE, WHXT, WJKS, WJUC,
MISS INDEPENDENT DEFAMADMG 1833 +431 15609 L WKKV, WPWX, WQHH, WRBJ, WTMG,
SLIM FEATURING YUNG JOC o cc IEREN o CER A=l i
~ SOFLY M3/ASYLUM S : LIL WAYNE FEAT.
LL COOL J FEATURING THE-DREAM BOBBY VALENTINO 18
BABY DEFAMiDMG 1047 +60 D748 2 Mrs. Officer
(Cash Money/Universal Motown)
;E?G'YHILSON MOSLEY/ZONE 4 “NTERS(J:IPE 1618 -39 9065 23 KBTT, KBXX, KAJJ} WBLX, WERQ, WHHH,
i WHTD, WIKS, WJT~, WJUC, WKKV, WOWI,
JENNIFER HUDSON o WPHI, WQHH, WQCK, WXBT, WZHT, XM
_ SPOTLIGHT amsTaRMG 0@ 4206 3139 18 The City
DL KHALED FEAT, AKDN, PLIES, YOUNG JEEZY, RICK ROSS, ACE HDOD, TRICK DADDY & LIL' BODSIE
OUT HERE CRINDIN TERROR SQUAD/KOCH [EEl 128 8635 24 ,?.RANDV E
ight Here (Departed)
MARIAH CAREY 1276 349 6.027 36 (Koch/EFic)

I'LLBE LOVIN' U LONG TIME ISLAND/IDIMG KBFB, KHTE, KMEL WBTR, WCDX, WGZB,
WHHH, WHTD, WIZ=
ASHANTI ’ g
1223 +128 6.240 34
€00DGOOD THE INC./UNIVERSAL MOTOWN MIKE JONES F2AT. TREY L
LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT 1221 +399 1.016 21 SONGZ, LIL WaYNE & TWISTA 6 Whatever You Like {Grand Hustle/Atlantic)
WHAT THEM GIRLS LIKE DTP/DEF JAM/IDIMG : Cuddy Buddy WDHT +41, KNDA 36, WXBT +33, WZHT 32, WHXT +29,
U (lce Age/Asylum} WQBT 25, WIUC +21, KJMM +21, WIHM 21, WFXA +20
33:(% :;Igw FEATURING SOULJA BOY TELL'EM COLUMBIA N84 +67 6938 32 KATZ, WEDR, W ZF, WJBT, WOWI, WQBT
1 LIL WAYNE FEAT. BOBBY
PLEASURE P. r N48 77 7443 28 USHER 6
DID YOU WRONG BLUESTAR/ATLANTIC < T fingiRiaces VALENTINO
(LaFace/Zomba) Mrs. Officer (Cash Money/Universal Motown)
;kg:{;%:u%?:? w%ln':: LIl WAVNE THE INC/UNIVERSAL MOTOWN Sy 1o Ly = s S OV B it
’ . WTMG +27, WPH| +25, WVEE +21, WERQ +21, WETF +
ALICIA KEYS o 089 a7 7362 30 T.l. FEAT. KANYE WEST &
SUPERWOMAN MBK/}/RMG . LiL WAYNE T-PAIN FEAT. LIL WAYNE
MIKE JONES FEAT. TREY SONGZ, LIL WAYNE & TWISTA Swaqgel - Can't Believe It (Nappy Boy/KonvictJive/Zomb
CUBDY BUDDY CEAGEmsvM 024 Y125 €707 33 e WIIWRCC, Wi WHHH 27 WILC N WX 23 K :nzx,a)
HOT STYLZ FEATURING YUNG JOC o 890 250 7383 29 . i = & ' XCTY +19, WQHH 419, WHTA +17, WVEE +17, WBTJ +17
LOOKIN BOY SWAGG TEAM/BLOCK/AIIVE/ZOMBA ) T-PAIN FEAT. LIL WAYNE S o 1 .
SOULJA BOY TELL'EM °r 855 82 7218 3 Can't Believe It ) o NE-YO
DONK COLLIPARK/INTERSCOPE g . (Nappy Eoy/Kanvict Jive/Zomba) Miss Independent (Def Jarm/IDJMG)
DAY26 i . WBTJ, WIBT, WEK\. WUBT, WWPR WIMH 434, WKYS +26, WCDX +24, WBTP +22, WIKS +20,
SINCE YOU'VE BEEN CONE BAD BOY/ATLANTIC 807 +82 3.80 - H- | KBTT +20, WPCC +19, W_USL 16, WHRK +16, WHTA #6
ALFAMEGA 786 « 3861 - LUDACRIS CO-STARRING CHRIS
UHHUH CGRAND HUSTLE/CAPITOL i
i BROWN & SEAN GARRETT
THE GAME FEATURING LIL WAYNE r < '
MY LIFE cerrenNTERscopE 781 196 359 40 ADDED AT What Them Girls Like (DTP/Def JarvIDIMG)
LIL WAYNE FEATURING JAY-Z | ’% Dl et Sl 2
N N - 1L KUMM +17, KNDA +16, WHHL +15, SIH +¥, KATZ +13
MR, CARTER CASHVONEV/UNIVERSAL MOTOWN | ©99 , e 2 KBTT
Shreveport, LA s
NELLY FEATURING ASHANTI & AKON 694 a24 2254
BODY ON ME DERRTY/UNIVERSAL MOTOWN = PD: Quenn Echols
BRANDY Lil Wayne Feat. Bobby Jalentino, Mrs. Officer, 2
RIGHT HERE (DEPARTED) kocwepe | 670 +Z78 5281 38 Anthony Hamilten,tCool, O
Marques Houston, >unset, O
AVANT 659 s 3.533 FOR WEEK ENDING AUGUST 31, 2008
WHEN IT HURTS CAPITOL o LEGEND: See legend to charts in charts section for rules and symbol explanations.
ALICIA KEYS Sl u - FOR REPORTING STA"IONS PLAYLISTS GO TO: 81 urban stations are electronically manitored by Nielsen Broadcast Data Systems 24 hours a day,
TEENACE LOVE AFFAIR MEKLI/RMG 650 -165 38192 26 www.RadioandRecords.com 7 days a week. Rap chart comprised of 81 urban and 76 Rhythmic electronically monitored Nielsen

Broadcast Data Systerns stations. © 2008 Nielsen Business Media, Inc. All rights reserved.

ACES UP AT R&R CONVENTION 2008! DON'T MISS THE ~ “rosome™
= (fficial World Poker Tour Events &

sic M

TEXAS HOLD 'EM PARTY " e

radioandrecords.com

8:00PM WEDNESDAY, SEPTEMBER 17 IN AUSTIN, TEXAS i
for all the details
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» ONE WEEK AFTER SCORING MOST
ADDED WITH 17 STATIONS, “DID YOU
EVER LOVE ME” BY DEBORAH COX
RUSHES TO THE TOP OF NEW &
ACTIVE WITH 99 PLAYS.

|1 NIELSEN BDS

ARTIST CERTIFICATIONS PLAYS AUDIENCE
TITLE IMPRINT / PROMOTION LABEL  TW +-  MILLIONS RANK
EORUI'SE ?ﬂf@ ONE i F]R(tlnm(gzpmsyw;muzn gros. V778 120 14078 2
ﬁfi\zi';ilrﬁ = MANGEFFENINTERSCOPE 175 193 14067 3
;PEOP:S‘GIHFTER HUDSON MOST INCREASED pLAYSARxsTA/RMC. 1640  +237 15.681 1
S JURBIN wc 196 8 96 8
:}z?GEIN S SIARTRAK/INTERSCoPE 107 P4 B384
ﬁgm.iﬁEM Sl wvezoes 160 98 [Z=Eg 6
vaEr;\VC:JrJLg HAAss MADE (T vEmrszMé;]\ WK =7 7"'597 g
ﬁbﬁﬁﬁﬁmn MekoRMG 100! i) =2y 7
E'.g.(EEMERcEch ROOM) Kepar O30 46 _6']95 W
-:S:zEIM DvNEMLUATLANTC B89 W chey 0
mSAT‘F!IIEJ‘ BLIGE MATR\ARCH/CEFFEN/INTERS[D;‘E ERZ -5 7246 9
Ravclfstﬁm‘ RT/KOCH 77752 At S'CE B B
QJLPIEg\I'V‘(\JMﬁﬁvs Mg 720 +200 6083 12
J\é?ﬁ%{[ﬁ = IERRCERESRITCOtE DVINEMLLATLANTIC ~ OB8 44 Gites e
Qkﬁvﬁﬁﬁ?ﬁﬁ:ﬁﬁmc JOHN LEGEND BLUENDTEKCAPTOL  O32 75 seay 17
NMoth;rEGcLS:?%I;IVON cceosromace 207 ¢ ElEaE 20
T E———— wooevaencn 480 3 2428 3
Qt:g? ONY DAVID FEATURING INDIA;DAUT;ED/UNIVERSAL repusc 42 39 By 19
SAZMINEISULLIVAN e 335 478 3044 21
E’/ﬁ«":gzoon ISLAND/IDJMC 2l 2 1638 24
1‘3'{23\535 ki seancvc Sl 7> | ISBE08 -
L e cowven 304 38 13 27
SESREESxND Larcezoves 288 +68 s 34
3.9 5'; s?xv veEzELEcTARSENAL 280 il 177 e
é(usrlr.gﬁgcm: AT FEATURING ATHENA CAGE KEIA/ATCO/RHIND 26_7 g7 _]'288 el
%I;;fg)wx SRP/DEFJAM/IDJI:AG =3 4 ! :‘iﬂ 13
S\ES-IYN(D)EPENDENT perawmome 205 +80 E3 13
ﬁ:ﬁ? ;Jspohgggg BEE THIS WAY pEAKiCMG 223 =0 "973 =3
ﬁ?SBDAOI:rmJNSTIC FEATURING BETTY WRIGHT - 212 3 7 0'750
EC::A‘E\LF;;-SI SN JIVE/ZOMBA 7296 e REEN -
tv{fFEvJsiNNINGS igiite ymikians cowvss 192 il B8 -
fA':? YIOSU ggwc:‘WN ivezowss  (MEEI Y15 | BEZSCH 22
:AJOSV'I.:JESOUNTAINS LAFACE/ZOMBA 72 | Loy 57
JLOEYDISI VERVE FORECAST/VERVE 77 38 e -
I?EEAL?SJAODAN PATTERSON ARTISTRY [%2 A [ 25
FLREEIEEHLJONES PEAK/CMG Ll 20 OEED
;ngT:gwAsg PROJECT WopenBeach 128 412 0528 -
:‘I;AEFRR?EY DEXTER PERNYSCANG 157 & M7l
?E?TF:AEEESTCESEVAUGHN avezovea 4 43 10572 -
SVHMAVgDE PRK 55 Ao D558 L

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
LYFE JENNINGS 6
Will | Ever

(Columbia}

Sirius Heart & Soul, WKSP, WMIB, WPHR,
WWDM, XM Suite 62

WAYNE BRADY S
Ordinary

(Peak/CMG)

KMJK, WOLT, WDZZ, WHRP, WTYB

USHER S
Here | Stand

(LaFace/Zomba}

KMJIM, WBAV, WKJS, WXST, WYLD

ERIC BENET 5
The Hunger

(Friday/Reprise/Warner Bros.}

KDKS, KOKY, WBAV, WJMR, wMGL

ANGIE STONE 5
Pap Pop

(Stax/CMG)

KMEZ, KOKY, KQXL, WHUR, WLXC

DEBORAH COX 4
Did You Ever Love Me

(Image)

WBLS, WGPR, WQMG, WYLD

JOE 3
E.R. (Emergency Room}

(Kedar)

KIMS, KVMA, WMUM

ALICIA KEYS 3
Superwoman

(MBK/A/RMG)

WMMJ, WRNB, WTLC

TRIN-I-TEE 5:7 3
Get Away

(Spirit Rising/Music World)

KNEK, WTLZ, WWDM

Comfortable
(Cash Money/Universal Motown)
KMEZ, KOKY, KQXL

ADDED AT...
WTLZ @
Saginaw, M| o

PD: Eugene Brown

Leon Ware, Smoovin', 0
Trin-i-tee 5:7, Get Away, O

FOR REPORTING STATIONS PLAYLISTS GO TO:
www.RadioandRecords.com

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
DEBORAH COX 99/72 ANTHONY HAMILTON
Did You Ever Love Me FEAT. DAVID BANNER 66/18
(Deco/tmage) Cool
TOTAL STATIONS: 19 (So So Def/Zomba)

TOTAL STATIONS: 19
PHYLLISIA 99/15
Fairy Tale SOLANGE 57/51
(Sobe) | Decided
TOTAL STATIONS: 14 (Music World/Geffen/interscape)

TOTAL STATIONS: 55
ERIC BENET 77/64
The Hunger LL COOL J FEAT.
(Friday/Reprise/Warner Bros.) THE-DREAM 53/18
TOTAL STATIONS: 22 Baby

(Def Jam/IDIMG)
JOHN LEGEND 76/76 TOTAL STATIONS: 22
f You're Out There
(Home School/G.0.0.0./Columbia) RAPHAEL SAADIQ 4810
TOTAL STATIONS: 58 Love That Girt

(Columbia)
RALPH TRESVANT 73/3 TOTAL STATIONS: 6
It Must Be You
(Xzault Media Group) MUSIQ SOULCHILD 43/42
TOTAL STATIONS: 10 Radio

(Atlantic)

TOTAL STATIONS: 43

JENNIFER HUDSON

Spotlight (Arista/RMG)

WJMZ +27, WKJS +21, WKSP +12, WNEW +12, WWIN +1),
WXST +ID, WPHR +10, WDAS +8, WKUS +7, WHQT +7

ALICIA KEYS

Superwoman (MBK/J/RMG)

WMM +25, KRNB +16, WRNB +I3, WWIN +T1, WFLM +T],
WTLC +11, WVKL +1), WNEW +10, WMIB +10, WBLS +7

NE-YO

Miss Independent (Def Jam/IDIMG)
WUHT 415, WXST <13, KRNB +7, WTLZ +6, KNEK +5,
KDKS +5, WDAS +5, WMXD +5, WPHR 45, WTYB +5

JAZMINE SULLIVAN

Need U Bad (J/RMG)

WVBE +I5, SIHS +12, WKSP +T|, WTLZ +7, WGPR +7,
WBAV +6, KDKS +6, WSRB +6, WKXI 45, WBLS +5

JOHN LEGEND

If You're Out There

[Home School/G.0.0.D./Columbia)

KMUK +2, KOKY +2, KQXL +2, WCFB +2, WDLT +2,
WFUN +2, WEXC +2, WHQT +2, WIMX +2, WIMZ +2

FOR WEEK ENDING AUGUST 31, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.

7 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
aday, 7 days a week, © 2008 Nielsen Business Media, Inc. All rights reserved.

It's About The Music!

Get a complete collection of R&R's
year-end chart packs from 1974 through 2007

Included in the package are the year-end charts for every R&R format throughout the years.
It's an invaluable resource!
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DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» WITH ITS FIRST CHART BOW IN TWO YEARS, MARY MARY
SURGES 30-20 AND CROSSES THE AIRPOWER THRESHOLD

WITH “GET UP COMPRISING SISTERS TINA AND ERICA
CAMPBELL, THE DUQ’S NEW SONG IS THE FIRST SINGLE AND
TITLE CUT FROM ITS NEW ALBUM, DUE OCT. 14.

ke x [~
N § LE 11 NIELSEN BDS NEW AND ACTIVE
7 . &5 ARTIST CERTIFICATIONS PLAYS AUDIENCE
£ ! -;5 TITLE IMPRINT / PROMOTION LABEL +1-_ MILLIONS RANK ARTS . s ST ] TN
|1 g JAMESFORTUNE&FIYA  NO.1(3WKS)/MOST INCREASED PLAYS 1291 +95 5256 1 KATHY TAYLOR 156/16  TRIN-I-TEE 5:7 Wan2
S 7 iTRuSTYOU BLACK SMOKE/WORLDWIDE <7 ) 3 Dh How Precious ) Will Lift
- TROY SNEED PRESENTS BONAFIDE PRAISERS (Katco) (Spirit Rising/Music World)
_3_ _59 _ WORKITOUT EMTRO GOSPEL 100? +28 3773 3 MGT ADDED TOTAL STATIONS: 10 TOTAL STATIONS: 22
2 7 MARVINSAPP 926 -89 4139 2 WILLIAM MURPHY 154/22 PAUL PORTER nses
= NEVER WOULD HAVE MADE IT VERITY/ZOMBA ) Will Rejoice T R e
I REGINA BELLE (M3M) (Light)
B = . GODISGOOD penouv 802 55 B s ° TOTAL STATIONS: 13 TOTAL STATIONS: 16
[l (19 KIRK FRANKLIN 738 +6 3401 4 GERALD SCOTT EUCLID GRAY mrn2
| - JESUS FO YO SOUL/COSPO CENTRIC/ZOMBA . SEnag= ARTIST NEW & COMPANY 130/13 Let Me Praise Him
5 23 TDA?ERI:T;A%;A CLARK-COLE . 700 54 3.017 5 TITLE / LABE. STATIONS You Can’t Stop My Praise (Malaco)
. OSPOCENTRIC/ZOMBA '~ DESTINY PRAISE 3 (Gerald Scott & Company) TOTAL STATIONS: 10
SHEKINAH GLORY MINISTRY His W I TOTAL STATIONS: 14
6 4 o0 Khcoow  LOBON 33 2824 7 (o . 7 SPENSHA BAKER 103/12
JASON CHAMPION | WHAL WJYD, WPZS KOH HS NDERB! Hallelujah
@ 8 T v BROKsEMiGospeL. O8O 49 2962 6 e 1= e
| - S DAVE HOLLISTER 3 I'm Ready TOTAL STATIONS: n
71 3, JONATHAN NELSON FEATURING PURPOSE ss2 45 2013 T Striving (Blackberry/Malaco)
= MY NAME IS VICTORY INTEGRITY e (Gospo CentriciZomba) TOTAL STATIONS: 15 {/'c""‘l"c"gs"gg'l‘a,r&s g’;ﬁ_y —
10 12 21:03 WITH FRED HAMMOND, SMOKIENORFUL & JMOSS o4 .7 2200 g HEOTWELRAEID ISAIAH D. THOMAS & R e ot
BN (OVERME PAJAM/GOSPO CENTRIC/ZOMBA s 22 O — 21:03 WITH FRED HAMMOND, ELEMENTS OF PRAISE 122/35 (Black Smoke/WorldWide)
g 5 BEVERLY CRAWFORD 514 53 191 3 SMOKIE NORFUL & J MOSS 2 Said He Would Be With Me TOTAL STATIONS: 8
HE'S DONE ENOUCH il . . Cover Me {Habakkuk) -
CECE WINANS (PAJAM/Gospoe Centric/Zomba) TOTAL STATIONS:
I _26 WAGING WAR puREsPRINGs CospeL. 448 . <5, mE e WML WY
THE WEST ANGELES COGIC MASS CHOIR PAUL PORTER 2
5 20 LORD PREPARE ME EMI GOSPEL 433 X!/ 1999 12 What Did You Do?
- - (Light)
14 45 RICKY DILLARD & "NEW G7 (NEW GENERATIONCHORALE) 450 .1 2078 10 Sirius Praise, WNOO
AR BYRON CAGE = T DEITRICK HADDON 2
_E_ 23 ROVALTY (LVEAT THE APOLLO) cosPoCENTRICZOMBA 22 BB jzel 15 I Alive
IT B (Verity/Zomba}
Bl 0 DM yeor 4B 76 1488 6 WEUF. WPZE
7 PASTOR GREGG PATRICK & THE BRIDGE PROJECT . B KENNY LEWIS & ONE VOICE 2
| 6 i [ AM AWITNESS CROSSOVER/TYSCOT an +31 1n 18 | Am
s Moo=~ - (ICEE)
B DESTINY PRAISE MOST ADDED @ vemie 30 9 1437 17 KHVI, WNOC
o - ARKANSAS GOSPEL MASS CHOIR - o= KIRK FRANKLIN 1
L) 6 ) I LIFT MY HANDS - T/EMTRO GOSPEL 305 12 0.597 28 Jesus
- (Fo Yo Soul/Ge spo Centric/Zomba)
0/ 30 2 MARYMARY prap@r. 3 cowvaa 303 480 1099 19 WEMY
'« DAVE HOLLISTER ] KIERRA "KIKI” SHEARD 1
si STRIVING GOSPO CENTRIC/ZOMBA 291 7 ‘0 875 1 22 Praise Him Now
RICKY DILLARD & "NEW G" (NEW GENERATION CHORALE) (EMI Gospel)
10 ONEMORE CHANCE NUSPRINGEMIGOsPEL. 272 7 '0'630 1 WA
JEFF MAJORS MARY MARY 1
gl 6 Clonvaory MuscONE 250 < _0967 A Get Ua
TYE TRIBBETT & G.A. (Coltab) —
p 9 owon COLUMBIA/INTEGRITY 2_35_ 3 ,’E‘. Q22 s 2 L JAMES FORTUNE & FIYA
J MOSS 1 Trust You (Black Smoke/WorldWide)
8 ABUNDANTLY PA JAM/GOSPO CENTRIC/ZOMBA 235 5 0812 23 ADDED AT WTHB +23, WPPZ +22, WHLW T, WFMI +10, WXTC +8,
e - oo WPZE +7, WLOU +7, WNNL +6, WXVI +6, WHAL +4
5 I'T{?mﬂpgg\sgt’“""‘f* W 233 7 0980 20 WCAO Hoave 600.m
4 KIERRA KIKI SHEARD ol .o GG ;5 Baktimore, MD gﬂASV MARV
PRAISE HIMNOW EMI GOSPEL : PD: . TR et el Colombia)
» - D: Lee Michaels R WPPZ +2), WFLT #18, WHLH +9, XSRT +7, SIPR +7
T || DOTTIE PEOPLES 223 14 o6n 27 MO: Canielle Erown . WINI +7 WLIB +7, KHLR +4, WEAL +2, WNOO +2
o DO Tt Dp - - i _ Marvin Sapp, Praise Him In Advance, 7 4
s 5 DOUG WILLIAMS & PASTOR TIM ROGERS 216 3 0.479 Shekinah Glory Ministry, Stomp, 7 DAMITA
_ T THELOVEOF JESUS BLACKBERRY/MALACO =™ ) B No Looking Back (Tyscot)
1 20 1% NATHANIEL & NECY 207 61 0.354 FOR REPORTING STATIONS PLAYLISTS GO TO: WTHB +15, WPRF +13, XSRT +3, WPRS +7, KOKA +6,
§ - L e = SIPR +4, WIN| +4, WSOK WIMO +3, WFMI +3
SERVENOBODY/BUTRYOU! WOGG www.RadioandRecords.com Co - -
DAVE HOLLISTER
Striving (Gospo Centric/Zomba)
RECURRENTS WTHB +23, XSRT +D3, KRO! +T., WPZS +10, WLIB +8,
KOKA +6, WIYD 45, WCAD +2, WXOK +2, WCHB +1
g PAUL PORTER
ARTIST 11 NIELSEN BDS PLAYS N ARTIST i1 NIELSEN BDS PLAYS What Did You Do? (Light)
TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw Lw B TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS W w WEUP +14, WTHE +5, WOAD +7 WXEZ +6, KOKA +6,
= sl | r WCAQ +5, WHLH +4, WXOK +3, KHVN +3, WNOO +3
JOSHUA'S TROOP ou3 | IR BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR 00 43
EVERYBODY CLAP YOUR HANDS (NEW HAVEN) NOT ABOUT US (ALPHA DOG/TYSCOT) -
HEZEKIAH WALKER & LFC =0 I DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 575 405
GRATEFUL (VERITY/ZOMBA) T ENCOURAGE YOURSELF (EMI GOSPEL)
J Moss o THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P.KEE 550 3,
PRAISE ON THE INSIDE (PAJAM/GOSPO CENTRIC/ZDMBA) - o RIGHT NOW PRAISE (TYSCOT/NEW LIFE/VERITY/ZOMBA) v
THE CLARK SISTERS &2 48 RUBEN STUDDARD, DEITRICK HADDON & MARY MARY 510 359
LIVIN' (EMI COSPEL) LOVE HIM LIKE | DO (VERITY/ZOMBA) f s FOR WEEK ENDING AUGUST 31, 2008
LEGEND: See legend to charts In charts section for rules and symbol explanations.
MAURETTE BROWN CLARK 391 405 KIRK FRANKLIN 312 295 45 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

ONECGOD [ATLANTA INTERNATIONAL/MALACG)

DECLARATION (THIS IS IT!) (GOSPO CENTRIC/ZOMBA)

— day, 7 days a week. © 2008 Nielsen Business Media, Inc. Al rights reserved.

WPZE/Atlanta, GA*
OM: Steve Hegwood
PD/MD: Derek Harper

WXTC/Charleston, SC*
PD: Michael Tee
APD: Edwir "Chef" Wright

WTHB/Augusta, GA* WPZS/Charlotte, NC*
OM/PD: Terry Monday PD: Alvin Stowe
APD: JayTek MD: Tanya Rivens

WCAO/Baltimore, MD*
OM: Thea Mitchem

PD: Lee Michaels
APD/MD: Danielle Brown

WWIN/Baltimore, MD*
PD: Mike Roberts

WXOK/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD/MD: J'Michael Francais
WUFQ/Buffalo, NY*

MD: Duare Price
WJNI/Charleston, SC*
OM: Michael Baynard

PD: Belinda Parker

MD: Anthony Baxter

WNOO/Chattanooga, TN*
OM: Lee Clear
PD/MD: Sam Terry

WGRB/Chicago, IL*
PD: Sonya M. Blakey
APD/MD: Effie Rolfe
WJIMO/Cleveland, QH*
PD/MD: Kim Jahnsan
WFMV/Columbia, SC*
PD: Tony "Gee" Green
APD/MD: Monica Washington
WEAM/Columbus, GA
OM: Carl Conrer, Jr.

PD: Pam Dixan

SEPTEMBER 5, 2008

WAJV/Columbus, MS
OM: GQRiley

PD: Sebastian Riley
WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Mosby
KHVN/Dallas, TX*

PD: Antonio Jahnsan
WCHB/Detroit, MH*
OM/PD: Bo Money
WFLT/Flint, MI*
OM/PD: Sarmmie L. Jordar, Jr.
WEAL/Greensboro, NC*
PD/MD: Joseph Level
KROI/Houston, TX*
OM/PD: Terri Thomas
WDJL/Huntsville, AL*
PD/MD: Walter Peavey

GOSPEL REPORTERS

WEUP/Huntsville, AL*
OM: Hurdtey Batts

PD: Steve Murry

MD: Ricky Sykes
WTLC/Indianapolis, IN*
OM: Brian Wallace

PD: The First Lady Raye

WHLH/Jackson, MS*
OM: Steve Kelly

PD: Torrez Harris

MD: Lance Fuller

WOAD/Jackson, MS*
OM: Stan Branson
PD/MD: Percy Davis

KPRT/Kansas City, MO
OM: Andre Carsan

PD: Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnson
KHLR/Little Rock, AR*
OM: Sanny Victory

PO: JC Loves

KPZK/Little Rock, AR
OM: Mark Dylan

PD/MD: Billy St. James
WLOU/Louisville, KY*
PO: Bill Price
WBBP/Memphis, TN
MD: Doreen Graves
WHAL/Memphis, TN*
PD: Eileen Collier
APD/ML: Tracy Bethea
WLOK/Memphis, TN*
PD/MD: Kim Harper
WMBM/Miami, FL
PD/MD: Greg Cooper
WHLW/Montgomery, AL*
OM: Michael Long
PD/MD: Connye Bryant
WXVI/Montgomery, AL*
PD: Glinda Perkins
WTHE/Nassau, NY*
MD: Clara Mack

Rejoice! Musical
Soulfood/Network

PD: Willie Mae Mclver
Rejoy Radio/Network
OM: Frankie Hemphill

PD: RaShaur Green

MD: Samuel Priester
WPRF/New Orleans, LA*
PD/MD: JoJo Walker
WYLD/New Orleans, LA*
PD: Derrick Corbett
APD/MD: Loretta Petit
WLIB/New York, NY*
PD: Denise Hill
WFMI/Norfolk, VA*

OM: Neal Williams

PD: Mike Chandler
WXEZ/Norfolk, VA*

OM: Johr Shomby

PD: Dale Murray

24/7 NEWS ONLINE

WPPZ/Philadelphia, PA*
OMY/PD: Elroy Smith
APD/MD: CeCe McChee
WNNL/Raleigh, NC*
OM/PD: Jerry Smith

MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jeff Andersan

PD: Reggie Baker
Sheridan Gospel
Network/Satellite

PD: Michael Camble
APD: Morgan Dukes

MD: Ace Alexander
Sirius Praise/Satellite*
OM:B.J. Stane

PD: Pat McKay

XM The Spirit/Satellite*
PD/MD: Jay Bryant
WSO0K/Savannah, GA*
PD: E. Larry McDuffie

KOKA/Shreveport, LA*
PD: Eddie Giles

APD/MD: Sharan Flournay
KATZ/St. Louis, MO*
MD: Dwight Stane
WIMG/Trenton, NJ
OM/PD: Felicia Brannan
APD/MD: Robyn McCollum
WTSK/Tuscaloosa, AL
OM: Greg Tomascello
PD/AMD: Charles Anthony
WPRS/Washington, DC*
PD: Matt Anderson
WFAI/Wilmingten, DE
OM: Melvir Brittingham
PD/MD: Manuel Mena

* Monitored Reporters
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R&R CHRISTIAN

A review of Arbitron station ratings

Christian Music Radio
Still Hot In Spring

Kevin Peterson

KPeterson@RadioandRecords.com

fter the spring 2008 Arbitron ratings were tallied, 31

Christian AC stations finished in the top five in their target

demographic of women 25-54, while five Christian CHR sta-
tions made the top five in their markets with women 18-34.

Here are some of the highlights, including three stations that ended up at or

tied for the top spot in the target demo in their respective markets.

WAY-FM Media Group Christian CHR
WAYF/West Palm Beach took over the No. 1
spot with women 18-34 this spring. WAY-FM
president/CEO Bob Augsburg says, “A huge
pat on the back goes to GM Jim Marshall and
the team in West Palm, along with Christian
Hit Radio Satellite Network GM Faron Dice,
former network P1) Dave Senes and air talents

Brant Hanson, Donna Cruz, Wally and so
many others. Consultant John Frost has also
been a key part of this story. How exciting to
sece how all of this hard work is paying off.
Think of the lives that are being impacted in
South Florida.”

Salem Communications Christian AC KLTY/
Dallas has spent time before at No. | with women

Wake Up And Smell The Ratings!

=

Many of the Christian
stations that boasted
robust ratings success this
spring started their day
with highly rated morning
shows. At Christian AC
KLRC/Fayetteville, Ark.,
the “KLRC Morning Show
With Mark & Jen” gets the
station off to a great start,
landing them at No. 1 with
women 25-54 this spring
and No. 2 12+.

After last year’s departure of WCSG/Grand
Rapids morning duo Tommy and Brook to Clear
Channel hot AC WOOD/Grand Rapids, there
might have been some concern about deflated
a.m. ratings. But John Balyo, who was already
in the building, stepped in to host “Your Family
Friendly Morning Show” on WCSG and landed
at No. 2 with women 25-54 this spring.

Frank Reed has been a fixture at Christian
AC KLTY/Dallas for 17 years and in morning

Mark & Jen

drive for the past seven.
This spring he finished at
No. 2 in the market with
women 25-54, just be-
hind another Dallas radio
fixture, Kidd Kraddick on
Clear Channel CHR/top
40 KHKS.

Other Christian radio
morning shows that had a
great spring include
“Scott Wheeler & Debi
McMorrow” on
WOCIC/Peoria, lll.; “The Morning Cruise” on
JOY-FM in Gainesville-Ocala, Fla.; “Mornings
With Brent & Julia” on KNWS/Waterloo, lowa;
and the “Early Morning Show With Bart
Wagner” on WAYR/Brunswick, Ga., all
Christian ACs that hit No. 2 in their markets
with women 25-54. “The WAY Early Show
With Mike & Stacey” on Christian CHR
WAYK/Kalamazoo, Mich., hit No. 2 with
women 18-34.—KP
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Augsburg

Top Women
25-54

Performers

101.17

KLRC

the positive difference

Safe for the Whole Family

94.9xirY

Ranked No. 1
KLRC/Fayetteville, Ark.
KLTY/Dallas
Ranked No. 2
KGCB/Flagstaff-
Prescott, Ariz.
KNWS/Waterloo, lowa
WAYR/Brunswick, Ga.
WCIC/Peoria, lll.
WPSM/Fort Walton
Beach, Fla.
Ranked No. 3
KCMS/Seattle
KFNW/Fargo-Moorhead,
N.D-Minn.
WCSG/Crand Rapids
WPER/Fredericksburg,
Va.
JOY-FM/Gainesville-
Ocala

Top Women 18-
34 Performers

WAY-¥M 88.1

CHRISTIAN HIT RADIO
Ranked No. 1
WAYF/West Palm Beach
Ranked No. 2
WAYK/Kalamazoo,

Mich.

Ranked No. 3
KTPT/Rapid City, S.D.

Source: Spring 2008 Arbitron

25-54 and it’s back again, tied with CBS main-
stream  AC KVIL. John Brown University
Christian AC  KLRC/Fayetteville, Ark., has
claimed its share of the top spot in the
Northwest Arkansas market, alongside Clear
Channel clustermates mainstream AC KEZA and
country KKIX.

No. 2 isn’t a bad place to be either, and five
stations are cither tied or have sole possession
of the ranking in their market. Cornerstone

CHR WAYK/
Kalamazoo, Mich., jumped from No. 8 to No.

University Christian
2 with women 18-34. Grand Canyon Broad-
casters Christian AC KGCB/Flagstatt-Prescott,
Ariz., and Fort Walton Educational Broad-
casting Foundation’s Christian AC WPSM/Fort
Walton Beach, Fla., made the leap from fifth to
second with women 25-54, while New Life
Media Christian AC WCIC/Peoria
from third to No. 2. Northwestern College
Radio’s KNWS/Waterloo-Cedar Falls, lowa,
and WAY R /Brunswick, Ga., both maintained
their No. 2 market rank with adult women.
KNWS also came in at No. 4 in the Cedar
Rapids, lowa, market.

moved

Big Winner

Just as they did in the winter 2008 ratings, Crista
Ministries’ Christian AC KCMS/Seattle finished
at No. 3 with women 25-54 in the spring
numbers. Cornerstone University Christian AC
WCSG/Grand Rapids was the big winner in the
winter book, ruling the demo. Even though it
dropped a little in the spring, the station still takes
the No. 3 spot in the market. Radio Training
Network’s Christian AC JOY-FM network in
central Florida has three signals that cover the
expansive Gainesville-Ocala market. The WJLF/
Gainesville, WHIJ/Ocala and WAQV/Crystal
River, Fla., combo put JOY-FM at No. 3. Also
crossing the tinish line at No. 3 with women 25-
54 this spring were Baker Family Stations’
Christian AC WPER/Fredericksburg, Va., and
Northwestern College Radio AC KFNW
Fargo, N.D.-Moorhead, Minn. Bethesda
Christian  Broadcasting CHR  KTPT/Rapid
City, S.12,, climbed from No. 5 to No. 3 with
women 18-34 this spring.

Women In Love

While Central Florida Educational Foundation
Christian AC WPOZ/Orlando dropped slightly
in the spring numbers, it still ranked No. 4 in the
market with women 25-54. EMF Broadcasting’s
Oklahoma City K-LOVE outlet KYLV main-
tained its No. 4 position from winter to spring,
while Cox Radio Christian AC KKCM/Tulsa
Jumped from No. 10 in the winter ratings to No.
4 this spring. Other stations clinching the No. 4
spot in their markets with women 25-54 this
spring include  Salem  Communications
Christian AC KBIQ/Colorado Springs; Indiana
District Lutheran Christan AC WLAB/Fort
Wayne, Ind.; Radio Training Network Christian
AC KWNID/Springtield, Mo.; and New Life
Media’s WBGL/Champaign, 111 ReR

SEPTEMBER 5, 2008



» LAURA STORY, FORMERLY THE BASSIST FOR
ROCK BAND SILER’S BALD, CELEBRATES HER FIRST
TOP 10 WITH “MIGHTY TO SAVE” (11-9). THE TRACK
IS THE FIRST SINCLE FROM STORY’S DEBUT SOLO
ALBUM, “GREAT GOD WHO SAVES.”

R&R CHRISTIAN AC

sowerRED BY nhiclsen
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PD: Brian Smith
MD: Eltyn Davey

WAGO/Greenville, NC
PD: Keith Aycock
MO: Tiffany Johnson

WCRH/Hagerstown, MD
OM: Jeff Ward

PO: Jeffrey Bean

MD: Susanna Scott

MO: Dave Purin

KAMB/Merced, CA
PO/MD: David Benton

Family Life
Communications/Network
PD: Dawn Bumstead

APD: Adam Biddell

MD: Bill Renning

PO: Rick Robertson
MD: Jim Stanley

KNLB/Phoenix, AZ
PD: Faron Eckelbarger
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PO/MD: Tony Weir
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MD: Chuck Heuberger

KYCC/Stockton, CA
PD: Scott Mearns
MD: Marina Tahod

WLJN/Traverse City, Ml
OM/MD: OC Cavender
PD: Pete Lathrop

WOLW/Traverse City, MI
PO/MO: Patrick Green
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» CHRIS TOMLIN’S “JESUS MESSIAH" GAINS 53 PLAYS AND
STEPS 2-1 0N SOFT AC/INSPIRATIONAL. THE LEAD SING _E FROM
“HELLO LOVE” ALSO BULLETS AT NO. 4 ON THE CHRISTIAN AC
LIST AND IS REPLACED AT NO. 1 AFTER A TWO-WEEK RUN ATOP
CHRISTIAN AC INDICATOR BY MERCYME'S “YOU REIGN."
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6 BRETT RUSH WHEN'MALONE WiTH YOU CREATIVE SOUL 245 +40 ; MEREDITH ANDREWS YOU'RENOT ALONE . WORD-CURB 6 3
_ 7 ASHMONT HILL SONGOF GLORY ~ - - - AXIOM 232 +B4 REENTRV SARA GROVES [TMIGHT BE HOPE - - B N0 157 +47
_ 5 | BART MILLARD |STAND AMAZED INO 228 +42 MARK ROACH THELEASTICANDO B MYRRH/WORD-CURB ; 148 +44
2. STEVEN CURTIS CHAPMAN YOURS - - SPARROW/EMICMG 203 +59 SHANNON WEXELBERG HAIL TOTHE KING - _ DISCOVERYHOUSE ~ T4E  +33
CHRISTIAN ROCK REPORTERS
KLYT/Albuquergue, NM KVRK/Dallas, TX* KIBZ/Lincoln, NE WITR/Rachester, NY Sirius Spirit 66/Satellite* KCLC/St. Louis, MO

PD/MD: Samme Palermo MD: Dave Merkel

APD: Will "The Tuna" Benson

PD: Chris Goodwin
MD: Drue Mitchell

OM: Johann "Yo" Snyder
MD: Joey Belville

PD/MD: Ron Drury PD: Al Skop

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woodard

WVOF/Bridgeport, CT
PD/MD: Bob Felberg

WCWP/Brookville, NY
PD: Peter Bellotti
MD: Reena Temburni

WSNL/Flint, MI
MD: Brian Goodman

WORQ/Green Bay, WI*
OM/PD: Jim Raider

WBFJ/Greensboro, NC*
OM: Dana Evans

PD/MD: Wally Decker
APD: Darren Stevens

WDML/Marion, IL
MD: Tom Schroeder

WMKL/Miami, FL
PD: Rob Robhins
MD: Kelly Downing

Effect Radio/Network
PD/MD: Brian Harman
APD: Amanda Harman

WPRJ/Saginaw, M|
OM/PD: Aaren Dicer
MD: Josh Thompson

WJIS/Sarasota, FL
OM: Kris Byerly

PD: Michelle Tellone
MD: Elisha Skorski

Firexcape/Satellite

The Sound Of Light/Satellite
PD: Bill Scott
MD: Jack Eason

Whip Of Cords/Satellite
OM/PD: Matt Rhodes

WHRZ/Spartanburg, SC
OM: Michele Brady

PD: Britt Dillard

APD: Matthew Bishop

WJLZ/Norfolk, VA* PD/MD: Joe Hayes MD: Cale Nelson
WUFM/Columbus, OH* WJTL/Lancaster, PA* OM/PD: Anne Verebely
OM: Michael Buckingham PD: John Shirk APD: Troy Alan
PD/MD: Nikki Cantu MD: Phil Smith
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WBVM/Tampa, FIL*
OM: Chris Sampsar
PD/MD: Olivia Paff

WYSZ/Toledo, OH
PD/MD: Jeff Howe

* Monitored Reporters
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CHRISTIAN AC REPORTERS

KGNZ/Abilene, TX
PDMD: Gary Hil

WMIT/Asheville, NC*
OM/PD: Tom Greene
MD: Matt Stackman

WFSH/Atlanta, GA*
PD: Mike Blakemore
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Gary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID*
OM: Chris Gitbreth
PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woodard

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
MD: Justin Wade

WJKL/Chicago, IL*

WAKWY/Cincinnati, OH*
PD: Rob Lewis
MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Gina Hart

KGTS/College Place, WA
PD/MD: Ernest Beck

KBIQ/Colorado Springs, CO*
PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
PD: Todd Stach
APD/MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Faht

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNWI/Des Moines, IA
PD/MD: Dave St. John

WMUZ/Detrait, MI*
PD: Miranda Belcher
MD: Jon Culbert

WWIB/Eau Claire, WI
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
MD: Paul Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley
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KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
PD: Chris Lemke

WJQK/Grand Rapids, MI*
OM: Troy West
PD/MD: Gary Thompson

WBFJ/Greensboro, NC*
OM: Dana Evans

PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Cary Miller

KAIM/Honalulu, HI*
OM: Jack Waters
PD/MD: Mike Gravatt

KSBJ/Houstan, TX*
PD: Jon Hull
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Chris Wayne
MD: Theresa Ross

WCQR/Johnson City, TN*
PD: Chalmer Harper

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Crimm

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, Ml
PD: Jenn Czelada

KSQS/Las Vegas, NV*
PD: Scott Herrold

KKSP/Little Rack, AR*
PD: Don Burns

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

WRVI/Louisville, KY
OM/PD: CC Matthews
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: AlRoss
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Gamblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WAWZ/Middlesex, NJ*
OM: Scott Taylor

PD: Johnny Stone
APD/MD: Keith Stevens

KTIS/Minneapolis, MN*
PD: Jason Sharp

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

Family Life Ministries/Network
PD: John Owens

APD: Kevin VanBuren

MD: Cecil Van Houten

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

KGBI/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WPO0Z/0Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

WMSJ/Portland, ME*
OM/PD: Paula K.
MD: Kenny Robinson

KFIS/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
PD/MD: Dave Masters

KSGN/Riverside, CA*
PD: Bryan O'Neal
MD: Brandi Lanai

WPAR/Roancke, VA*
OM: Jackie Howard
MD: Brian Sumner

WQFL/Rockford, IL
PD/MD: Johnny V.

KKFS/Sacramento, CA*
PD/MD: Max Miller

Sirius Spirit 66/Satellite*
PD: Al Skop

XM The Message/Satellite*
OM: Jon Zellner

PD: Mike Abrams

MD: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Huntley
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Maoore

WHPZ/South Bend, IN
PD: Cary Hegland
MD: Jay Michaels

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PD: Chris Kelly

KX0J/Tulsa, OK*
PD: Bob Thornton
APD: Dave Cordon

WAJS/Tupelo, MS
OM: Marvin Sanders
PD: Rick Robertson

MD: John Riley

KVNE/Tyler, TX
PD: Mike Harper
MD: Jennifer Winborn

WGTS/Washington, DC*
PD: Becky Wilson Alignay
MD: Rob Conway

WGNV/Wausau, WI
OM: Karen Benke
PD: Mark Bystrom
MD: Todd Christopher

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters

6 12 | BRANDDN HEATH CIVE ME YOUREYES
9  LINCOLN BREWSTER TODAY IS THE DAY

» POP/ROCK WORSHIP BAND TENTH AVENUE
NORTH TAKES THE CHART'S HIGHEST DEBUT AT
NO. 26 WITH “BY YOUR SIDE." THE TRACK ALSO
SNARES THE MOST INCREASED PLAYS (UP 124)

ON THE MONITORED CHRISTIAN AC LIST, WHERE
IT SURGES 27-22 IN ITS THIRD CHART WEEK.

CHRISTIAN AC INDICATOR

ARTIST

THIS WEEK

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

TITLE IMPRINT / PROMOTION L ABEL ™ +/-

14 MERCYME YOUREICN

12 CHRIS TOMLIN JESUS MESSIAH

15 BIG DADDY WEAVE WHAT LIFE WDULD BE LIKE

16 FRANCESCA BATTISTELLI I'MLETTINGGO

INO 982 +95

SIXSTEPS/SPARROW/EMI CMG 98l +63

FERVENT/WORD-CURB 904 +23

FERVENT/WORD-CURB 891 +41

22 THIRD DAY CALL MY NAME

L _

237 MATTHEW WEST SOMETHING TO SAY
S  DDWNHERE HERE | AM

12 TDBYMAC FEAT. KIRK FRANKLIN & MANDISA LOSE MY SOUL

6  33MILES ONELIFETOLOVE

25 LAURA STORY MIGHTY TO SAVE

8 ABOVE THE GOLDEN STATE SOUND OF YOUR NAME

26 MATT MAHER YOUR GRACE IS ENOUGH

6 CASTING CROWNS SLOW FADE

53  STEVEN CURTIS CHAPMAN YOURS
d

MICHAEL W. SMITH ANEW HALLELUJAH

15 SWITCHFOOT THIS IS HOME

4  NEEDTDBREATHE STREETS OFGOLD

10  KUTLESS COMPLETE

4  RUSH OF FOOLS WONDER OF THE WORLD
5  ADDISDN ROAD HOPENOW
6 BRDOKE FRASER SHADOWFEET

T MICHAEL ENGLISH FEELS LIKE REDEMPTION

Tl . SANCTUS REAL WHATEVER YOU'RE DOING (SOMETHING HEAVENLY)

NEW TENTH AVENUE NORTH BY YOUR SIDE

o, B PLUMB N wv ARMS

8, Tl LEELAND OPPOSITE WAY

| . el |
29 I NEW BEBO NDRMAN BRITNEY
sy -

O RESLILAE AYIESHA WOODS LOVE LIKE THIS

ESSENTIALPLG + 840 7

REUNION/PLG ~ 759 +79

INTEGRITY | 602 +14

SPARROW/EMICMG 564 +15

CENTRICITY SI15 +23

FOREFRONT/EMICMG 508 +49

INO 506 +72

INO 482 +3)

SPARROW/EMI CMG 437 +112

ESSENTIAL/PLG 421 +39

BEACH STREET/REUNION/PLG 41 +72

SPARROW/EMICMG 396 +62

REUNION/PLG 322 +91

WALDEN MEDIA/WALT DISNEY/SPARROW/EMI CMG 313 +23

ATLANTIC'WORD-CURS 301 +34

BEC/TOOTH&NAIL 294 +29

MiDAS 286 +22

INO 286 +18

WOOD AND BONE 281 +4

CURB 272 +14

SPARROW/EMICMG 256 +48

REUNION/PLG 243 +57

CURB 242 +10

ESSENTIAL/PLG 233 +23

BEC/TOOTH & NAIL 216 +9

GOTEE - 208 +7

CHRISTIAN AC
a MUSIC RESEARCH
TroyResearch
AXITIST w w w w
TITLE IMPRINT / PROMOTION LABEL ~ FAM% 2554 25-34  35-44 45-54
CHRIS TOMLIN AMAZING GRACE (MY CHAINS ARE GONE) SIXSTEPS/SPARROW/EMICMG  100% 437 440 432 439
CASTING CROWNS PRAISE YOU IN THIS STORM BEACH STREET/REUNION/PLG  97% 430 432 423 434
LAUF A STORY MIGHTY TO SAVE N0 98% 4.24 4.33 413 4.28
CHRIS SLIGH EMPTY ME BRASH 78% = 4.20 412 419 4.30
BG DADDY WEAVE WHAT LIFE WOULD BE LIKE FERVENT/WORD-CUR8 ~ 90% 419 4.27 415 413
CHRIS TOMLIN HOw GREAT{S OUR GOO SIXSTEPS/SPARROW/EMI (MG~ 99% 437 418 418 416
NATALIE GRANT | WILL NOT BE MOVED CWRB  97% 434 419 414 410
TOBYMAC FEAT. KIRK FRANKLIN & MANDISA LOSEMY SOUL  FOREFRONT/EMICMG ~ 70% 4N 410 408 413
MERCYME COD WITHUS INO 100% 409 410 4.05 412
BRANOON HEATH GIVE ME YOUREYES REUNION/PLG ~ 77%  4.06 416 403 399
THIRD DAY ZALL MY NAME ESSENTIAL/PLG  97% 404 402 ' 402 4.07
CASTING CROWNS EVERY MAN REUNION/PLG  98%  4.03 399 397 413
CHRIS TOMLIN JESUS MESSIAH SIXSTEPS/SPARROW/EMICMG  85%  4.02 394 395 417
MATTHEW WEST YOU ARE EVERY THING SPARROW/EMICMG ~ 95% 4.01 403 39 405
MATT MAHER YOUR GRACE IS ENOUGH ESSENTIAL/PLG  94%  3.99 397 397 4.04
NZECTOBREATHE WASHED BY THE WATER ATLANTIC/WORD-CURB  93% 3.96 402 387 388
ROBBIE SEAY BAND SONG OF HOPE SPARROW/EMI MG~ 95% 396 404 388 395
JIREMY CAMP LETIT FADE BEC/TOOTH&NAIL 96% 390 396 3.85 < 3.88
MEREDITH ANDREWS YOU'RE NOT ALONE WORD-CURB  97%  3.82 392 369 384
3.99 3.61 375

PLUMB INMY ARMS CURB

96%  3.78

Total Sample size is 2102. These are average scores for music in the Christian AC format, based on dzta from
surveys conducted throughout the US, using TroyResearch Online Music Tracking. Online panelists score eact
sonj on a 1-5 scale where 1 = strongly dislike and 5 = strongly like. TroyResearch is a registered trademark of
RadioResearch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonathan Little at 740-549-

97C0, x61 or email jlittle@troyresearch.com.
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(CBS Radio’s Mike Peterson leaves radio on a positive note

The Exit Interview

R.J. Curtis

RCurtis@RadioandRecords.com

t was, to say the least, an enormous shock to hear that Mike

Peterson was leaving CBS Radio/Chicago, where he pro-

grammed WUSN (US 99) and AC WSCEF (Fresh), to join his

family’s shade tree farming business back home in St. Paul,

Ore. B Peterson says that his decision was not only hard, but

it was also “not something I planned at this point.” Radio has
consumed his life for 20 years, he says, adding, “I've always felt that it would
take a nearly perfect opportunity to pull me away. This is that opportunity.” His
last day at US 99 was Aug. 29. R&R caught up with Peterson last week for
one final conversation about the radio business.

Shortly after this decision was announced, you
told us some people cheered the move, saying,
“Good for you, you're getting out!” You're not
one of those cynics, so what is making people
so skeptical?

It’s easy for people to be overwhelmed with the
new radio grind, whether it’s the consolidation
or the implementation of all this new technolo-
gy. Not only do you have to be a PDD now, but
you have to be a brand manager over a station
and a digital campaign and everything else. 1
think that grind has turned a lot of people sour.
Part of that has to do with the economy, but
quite frankly, a lot of it has to do with narrow-
minded radio people.

Unfortunately, it’s not like it was in the good
old days. At the same time, everything will change
and nobody can stop the world and technology
from evolving. If you cant embrace those
changes, you probably won't think radio is a great
industry to be in.

I would never allow myself to think that way.
I think radio, even on its worst day, is still better
than 90% of the jobs you could be doing. There’s
no other business like radio and at no point have
I ever been turned off by it. Now, there are parts
of radio that are a grind and very stressful, but I'm
not the guy who lets it get to me. [ figure out a
way to deal with it because I have a great job in
a great city and this is a great business. I just hap-
pened to have been presented with two very
good choices. T chose the one that allows us to

go home but it doesn’t have anything to do with
a bad day at the radio station.

When you talk about people who might have a
tough time making the transition to radio in
2008, is that an age or a mentality issue?

The age thing is the root of it. Fortunately,
some of the generation of programmers ahead
of me got to live radio when it was truly a
magical medium.

Dave Robbins, my GM, came from that era.
He looks at all the technology and couldn’t be
more excited about it. T know other people who
see both sides of the magic. That may be the root
of some of the cynicism, but I don’t know how

it necessarily translates into “radio sucks.”

As you leave this business, what skills do PDs
absolutely need to be successful in 2008?

A couple of them are just fundamental things that
have been the case forever and we're learning
more about this as the Portable People Meter rolls
out.You have to truly understand what your core
audience wants. That’s the most important thing.
They're the ones who are either giving you cred-
it in the diary or are going to use the People
Meter more.

Next, and what I talk to people on the staff
here about, is that our logo represents country
music in Chicago. If there is country music in any
capacity, our brand should be a part of that. Our
logo represents US 99 the radio station, but
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‘I've been
really lucky
and
fortunate

to do a lot
of great
things and
accomplish a
great deal of
success with
a great team
here. | can't
just stop
oving radio.
| still love it
and the
whole music
business in
general.’

—Mike Peterson

because of the technology—the Internet, pod-
casting, streaming, the CBS deal with AOL Radio
where we're on the AOL platform and iPhones
—ve’re now a part of country music all over the
place. You have to understand it’s not just about
the frequency, it’s about the brand. In a place like
Chicago, if you can’t understand that, you simply
won't survive.

Radio sure gets beat up a lot
with negative PR. How much of
that is deserved?

Well, I think there’s an argu-
ment to be made that radio
didn’t jump on the technology
bandwagon as fast as it should
have. You get sucked into the
vacuum of day-to-day things;
you're wearing more hats so it’s
harder to step outside and
have more vision. At the same
time, we’re doing it. We real-
ized we were behind the eight
ball, but radio has jumped up.
Web sites have improved, the
content on Web sites is better,
and there’s better integration with the on-air
product and technology.

The reality is that the behavior of consumers
is moving toward the digital world and if they
haven’t already moved there, theyre going to. It
doesn’t mean they’ll stop using radio—they’ll just
use it differently.

Do you worry that you'll wake up one day and say,
“I have unfinished business,” even though
you've programmed in market No. 3?

I've been really lucky and fortunate to do a lot
of great things and accomplish a great deal of
success with a great team here. If there’s an
opportunity that presents itself that works with
my schedule and allows me to live the lifestyle
with family that [ would like, I would entertain
a new challenge.

I can’t just stop loving radio. [ still love it and
the whole music business in general. But [ have
to get my arms around exactly what it is 'm
going into. I know what my challenges are here
and what my day, week and month look like and
what the goals are. I'll have to rearrange my chal-
lenges now, which will keep me busy, so I don't
know if I'll have time to sit back and say,“Gosh,
I have unfmished radio business.”

Finally, any advice to broadcasters right now?
Radio is in a state of flux. We don’t necessarily
have all the answers to questions like, “Where is
technology taking us?” and “When is this econ-
omy turning around?” Or, “What does PPM
mean?” It’s important to understand ic’s all fluid
and that doesn’t mean it’s bad.

Keep your head pointed in the right direc-
tion and allow some flexibility. If you’re sur-
prised at every twist and turn that comes along,
you're probably not prepared for some of the
changes. Radio needs to stay ahead of the curve
and not allow the business to lapse into just a
R&R

survival mode.
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» HOOTIE & THE BLOWFISH FRONTMAN DARIUS RUCKER
CONTINUES HIS JPWARD TRAJECTORY WITH “DON'T THINK |
DON'T THINK A3QUT IT,” WFICH CRACKS THE TOP FIVE IN ITS
20TH CHART WZEK. RUCKEFR’S FIRST SOLO OUTING ON THE
COUNTRY CHART INTRODUCES HIS NEW ALBUM, “LEARN TO

poweRED BY Niclsen o LIVE,” SET FOR RETAIL ARRIVAL SEPT. 16.
: DIGITAL DOWNLOADS
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When | Said 1 Would
(Warner Bros./WRN)
TOTAL STATIONS: n

WOKQ, WSOC, WXBM,
FOR WEEK ZNOING AUGUST 31, 2008

LEGEND: See legend to charts ir charts section for rules and symbol explanations.
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Always The Love Songs
(Republic/Universal South)
TOTAL STATIONS: 5

_ -_sét Radio's co-founder
nteractive’s Deb Esayian -

September 18, 1:30-5:30 pm
Austin Hilton Hotel
Details: www. jacobssummit.com
RSVP: Lisa@jacobsmedia.com
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COUNTRY MONITORED REPORTERS

WQMX/Akron, OH
OM: Chuck Collins
PD: Sue Wilson
APD/MD: Ken Steet

WGNA/Albany, NY
OM/PD: Tom Jacobsen

KBQI/AIbuquerque NM
OM/PD: Bill
MD: Bev Ramey

KRST/AIbuquerque, NM
OM/PD: Eddie Haskell
MD: Paul Bailey

WCTO/Allentown, PA
OM/PD: Shelly Easton
APD/MD: Jerry Padden

WKSF/Asheville, NC
OM/PD: Jeff Davis
MD: Brian Hatfield

WKHX/Atlanta, GA
OM/PD: Mark Richards
MD: Mike Macho

WUBL/Atlanta, GA
OM/PD: Clay Hunnicutt
APD/MD: Lance Houston

WKXC/Augusta, GA
PD: T Gentry
MD: Chris O'Kelley

KASE/Austin, TX
OM/PD: Mac Daniels
APD/MD: Bob Pickett

KUZZ/Bakersfield, CA
PD: Evan Bridwell
APD/MD: Donna James

WYPY/Baton Rouge, LA
PD/MD: Dave Dunaway

KIZN/Boise, ID
OM/PD: Rich Summers
APD: Steve Shannon
MD: Spencer Burke

WKLB/Boston, MA
Don Kelie

PD Mike Bro r\e

APD/MD: Glnny 0gETS

WYRK/Buffalo, NY
PD: Wendy Lynn

WEZL/Charleston, SC
OM: Steve Burke
PD: Bill West

WQBE/Charleston, WV
OM: Jeff Whitehead

PD: Ed Roberts

MD: Bill Hagy

WKKT/Charlotte, NC
OM/PD: Bruce Logar
APD/MD: Ryan Dokke

WSOC/CharIotte, NC
PD:D.J. Sto
APD/MD: Rlck McCracken

WUSY/Chattanooga, TN
PD: Jay Cruze
MD: Bi\“ Poindexter

WUSN/Chicago, IL
MD: Marci Braun

WUBE/Cincinnati, OH
OM: Patti Marshat!

PD: Travis Moon

APD: Kathy O'Connar
MD: Duke Hamilton

WGAR/Cleveland, OH
PD: Brian Jennings
APD/MD:Chuck Coller

KATC/Colorado Springs, CO
OM: Bobby Irwin

PD: Jim West

MD: Wingnut

WWNU/Columbia, SC
PD: Eric Chane
MD: Tyler On The Radio

WCOL/Columbus, OH
PD: John Crenshaw
APD/MD: Dan E. Zuko

KSCS/Dallas, TX
PD: Crash Poteet
APD/MD: Chris Huff

KYGO/Denver, (O
PD: Joel Burke
MD: Garrett Doll
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KJJY/Des Moines, |A
OM: Steve Brill

PD: Andy Elfiott

MD: Eddie Hatfield

WDTW/Detroit, M|
PD: John Trapane
APD: Scott Gaines

WYCD/Detroit, M|
PD: Tim Robests
APD/MD: Mike Scott

KHEY/El Paso, TX
MD: Marty Austin

WFBE/Flint, Ml
PD: April Rose
APD: Keith Allen

KSKS/Fresno, CA
PD: Tom Jordan

WWGR/Ft. Myers, FL
PD/MD: Justin Tyler
APD: Steve Hart

WQHK/Ft. Wayne, IN
OM/PD: Rob Kelley
MD: Dave Michaels

WOGK /Gainesville, FL
PD: M. Bob
MD: Big Red

WBCT/Grand Rapids, M|
OM/PD: Doug Montgomery
APD/MD: Dave Taft

WPAW/Greenshoro, NC
PD: Randall Bliss
APD: Clay J.D. Walker

WRNS/Greenville, NC
PD/MD: Wayne Carlyle

WRBT/Harrisburg, PA
PD: JT Bosch
APD/MD: Newman

WWYZ/Hartford, CT
PD: Pete Salant

KILT/Houston, TX
PD: Jeff Garrison
MD: Creg Frey

KKBQ/Houston, TX
OM/PD: Johnny Chiang
APD/MD: Christi Brooks

WFMS/Indlanapolls, IN
PD: Bob Richards
MD: 1D, Cannon

WUSJ/Jackson, MS
PD: Russ Williams

WGNE/Jacksonville, FL
OM: Chuck Beck
PD: Randy Hill

WXBQ/Johnson City, TN
PO/MD: Bill Hagy

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MO
OM/PD: Dale Carter
APD/MD: Tony Stevens

WDAF/Kansas City, MO
OM: Thom McGinty
PD: Michael Cruise

WIVK/Knoxville, TN
OM/PD: Mike Hammond
MD: Colleen Addair

KMDL/Lafayette, LA
PD: Scott Bryant
MD: T.D. Smith

WPCV/Lakeland, FL
OM/PD: Mike James
APD/MD: Jeni Taylor

WIOV/Lancaster, PA
OM: Ken Carson
PD: Al Brock

WITL/Lansing, Ml
OM: Brent Alberts
PD/MD: Chris Tyler
APD: Jordan Lee

KCYE/Las Vegas, NV
PD/MD: RW. Smith

KWNR/Las Vegas, NV
PD: Cary Rolfe
MD: Bill Lubitz

WBUL/Lexington, KY
PD: Mark Grantin

KSSN/Little Rock, AR
PD/MD: Chad Heritage

KKGO/Los Angeles, CA
OM: Mike Johnson
PD: TenyaCampos

WAMZ /Louisville, KY
PD: Coyote Calhoun
MD: Night Train Lane

WMAD/Madison, W|
OM: Mike Ferris

PD: Jon Reilly
APD/MD: Tyler Reese

KTEX/McAllen, TX
OM: Billy Santiago
PD: JoJoCerda
APD: Frankie Dee
MD: Patches

WGKX/Memphis, TN
PD: Tim Jones
MD: Kay Manley

WMIL/Milwaukee, Wi
OM/PD: Kerry Wolfe
APD: Scott Dolphin
MD: Mitch Morgan

KEEY/Minneapolis, MN
OM/PD: Greg? wedberg
MD: Mary Gallas

WKSJ/Mobhile, AL
OM: Steve Powers
PD: Bill Black

KTOM/Monterey, CA
OM: Sam Diggedy

PD: Wes Poe
APD/MD: Jim Pearson

WKDF/Nashville, TN
OM/PD: Larry Stone

WGH/Norfolk, VA
OM/PD: John Shomby
APD/MD: Mark McKay

KKNG/Oklahoma City, OK

OM/PD: Kevin Christopher
MD: Lynn Waggoner

KTST/Oklahoma City, OK
OM/PD: Tom Travis

KXKT/Omaha, NE
PD: Erik Johnson
MD: Craig Allen

WXBM/Pensacola, FL
PD/MD: Lynn West

WXTU/PhlIadelph|a, PA
OM/APD: R oy Land
PD: Bob McKay

KMLE/Phoenix, AZ
PD: Kris Abrams
APD: Andrew Bland
MD: Gwen Foster

KNIX/Phoenix, AZ
PD: Ray Massie

WDSY/Pittshurgh, PA
OM/PD: Keith Clark
APD/MD: Stoney Richards

WOGl/Plttsburgh, PA
OM: Frank Bell
PD:Dave Anthony

KUPL/Portland, OR
PD: John Paul
APD/MD: Rick Taylor

KWJJ/Portland, OR
OM: Clark Ryan

PD: Mike Moore
APD/MD: Savannah Jones

WOKQ/Portsmouth, NH
OM: Mark Ericson

PD: Mark Jennings

MD: Dan Lunnie

WCTK/Providence, RI
APD: Sam Stevens

WQDR/Raleigh, NC
OM: Paul Michaels
PD: Lisa Mckay

MD: Bilty Dukes

KBUL/Reno, NV
PD: Brad Hansen
APD/MD: Derek Gunn

KFRG/Riverside, CA
OM/PD: Lee Douglas
MD: Don Jeffrey

WSLC/Roanoke, VA
PD: Brett Sharp
MD: Robynn Jaymes

WBEE/Rochester, NY
PD: Billy Ki
APD/M Wes\ea Neas

KNCl/Sacramento, CA
PD: Mark Evans
APD/MD: Greg Cole

KNTY/Sacramento, CA
PD/MD: Bob McNeill

WKCQ/Saginaw, Ml
OM/PD: Mike

APD: Kevin Profitt
MD: John Richards

KEGA/Salt Lake City, UT
OM/PD: Cody Alan

KSOP/Salt Lake City, UT
APD/MD: Debby Turpin

KUBL/Salt Lake City, UT
PD: Ed Hill
MD: Pat Carrett

KSON/San Diego, CA
PD: John Marks
APD/MD: Brooks O'Brian

KBWF/San Francisco, CA
PD: Scott Mahalick

APD: Keola

MD: Nikki Landry

KRTY/San Jose, CA
PO/MD: Julie Stevens

KKWF/Seattle, WA
PD: Lance Tidwell
MD: Michele Michaels

KMPS/Seattle, WA
PD: Becky Brenner
MD: Tony Thomas

KXKS/Shrevegort, LA
OM: Gary McCoy
PD: Chris Evans

KIXZ/Spokane, WA

OM: Robert Harder

PD: Pau! "Coyote" Neumann
MD: Lyn Daniels

WPKX/Springfield, MA
OM/PD: Pat McKay
APD: Marc Spencer

KTTS/SErmgheld MO
hris Cannon

APD/MD: CurlyClark

KATM/Stockton, CA
OM: Richard Perry
PD: Randy Black

MD: Nikki Thomas

WQYK/Tampa, FL

OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

K|IM/Tucson, AZ
OM: Herb Crowe
PD: Buzz Jackson
MD: Lois Lewis

KVOO/Tulsa, OK
PD: Luke Jensen
MD: Dave Austin

WIRK/West Palm Beach, FL
PD: Mitch Mahan
MD: JR Jackson

KFDI/Wichita, KS
OM/PD: Beverlee Brannigan
APD/MD: Carol Hughes

WGGY/Wilkes Barre, PA
PD: Doc Medek
MD: Jessie Roberts

WXCY/Wilmington, DE
OM/PD: Dave Hovel
APD; Mike Joseph

MD: Chris Duff

WCGTY/York, PA
PD: Scott Donato
MD: Dan Douglas

POWERED BY

» BRAD PAISLEY PLANTS HIS FIFTH
NO. 1ON CANADA COUNTRY FROM THE
ALBUM “5TH GEAR,” AND HIS 10TH
OVERALL, AS “WAITIN" ON A WOMAN"
STEPS 2-1,

nielsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE

IMPRINT / PROMOTION LABEL

BRAD PAISLEY WAITIN' ON A WOMAN

ARISTA NASHVILLE

ARTIST TITLE IMPRINT / PROMOTION LABEL  NEW STATIDNS
. 7SUGALAEAL7READV@E7 - — MERCURY - 16 )|
ZAC BROWN BAND CHICKEN leED . - == LIVENATION —— 15
.’AiKE OWEN DON7'T THINK ICAN'T LpVE YOU - _ | RCA 15
TREADK'NS MUDDY V{ATERi - CAPITOL NASHVLLE . 12 -
MONTGOMERY GENTRY ROLL WITHWME o  cowmea T
- CHUCK W|£KS ALLIEVER V‘ENTED - - RCA - 10
_ BILLY CURRINGTON DONT o MERCLRY 10
MIRANDA LAMBERT MORE LIKE HER (OLUMBIA 10
ARTIST TITLE IMPRINT / PROMOTION LABEL CAIN
KENNY CHESNEY EVERYBODY WANTS TO GO TOHEAVEN BLUE CHAIR/BNA +488
KID ROCK ALL SUMMER LONG TOP DOGEAN”C/COS B +482
TlM MCGRAW LETITGO o o CURB +430
' MONTGOMERY GENTRY ROLL WITH ME o COLUMBIA 367
ZAC BROWN BAND CHICKEN FRIED o B LIVE NATION 338
1™ BUCKY COVINGTON EWALK - o 7;R|C STREET 4312
~ JAMEY JOHNSON N COLOR - - B MERCURY 301
i 7CHUCK W|CK§ AIL |EVER MTED B RCA +297
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s 52 DARRYL WORLEY TEQUILA ONICE STROUDAVAR|OUS 292 +46
@ 54 JEFFBATES RIVERBANK  BLAKRVER 218 414
© 7 BAILEYGREY BEACHWEEKEND LOFTONCREEK 188 +9
@ 3  DARRENKOZELSKY SHECOTMETHERE © SPINVILLENINENORTH 186 +15

Get your first look at next week's complete Country Indicator chart action in R&R Country HotFax, in your e-mail in-box every Monday. To subscribe to
R&R Country HotFax, visit www.radioandrecords.com.
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2 10 BRADPAISLEY WAITIN' ON AWOMAN ARISTA NASHVILLE/SONY BMG mn +30

1| 13 KEITHURBAN YOULOOKCOOD IN MY SHIRT CAPITOL NASHVILLE/EMI 762 +2

3 11 GEORGE STRAIT TROUBADOUR MEANASHVILLE/UNIVERSAL 636 -22
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AARON LINES LET'S GET DRUNK ANDFIGHT -
MONTGOMERY GENTRY ROLL WITH ME
RASCAL FLATTS BOB THAT HEAD

OUTSIDE THE LINES 288 +34
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LYRICSTREET/UNIVERSAL 260 12

% indicates CanCon
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R&R AC/HOT AC

WVBW's Dick Lamb celebrates 50 yearsiin Norfolk radio, 30 in _1

mornings

In Like A Lamb—For A
Half-Century

Keith Berman

KBerman@RadioandRecords.com

ere someone to look up “job stability” or “Norfolk legend”

in the radio dictionary, there’d probably be a picture of Dick

Lamb, who recently celebrated the rare milestone of being on

the air in the same market for 50 years, 30 of which were
spent doing mornings. ll How did he accomplish such an incredible feat? “The
key is to be one of the owners of the radio stations. It works every time!” Lamb
says with a laugh. Of course, he didn’t start out owning a station; Lamb arrived
in town in 1958 for nights at then-CHR /top 40 WGH-AM under the ban-
ner “Dick Lamb and the Night Train of Music.”

“That was in the early days of top 40 when
they introduced a D] to town in a big way, and,
for a moment, 1 thought I was Pat Boone,” Lamb
says. “Tt was incredible.”

Twenty years later, Lamib and Larry Saunders
had the opportunity to buy their own station:
WWDE 2WD), which was owned at the time
by Tom Chisman, whose holdings also included
one of the local TV stations. “Tom didn’t pay any
attention to the radio station because it was just
a hobby for him,” Lamb says.“When we bought
it, the radio station had no identity, no listeners
and no business. We started something from noth-
ing, but of course, over the years, it became the
heritage AC station in this town.”

For more than 26 years, Lamb handled pro-
gramming and was the anchor on “Dick Lamb
& the Breakfast Bunch” on Norfolk’s first FM AC
station, and he and Saunders actually owned the
station twice during that time. They sold it ini-
tially and were asked to stay on and continue
what they'd been doing, but then bought it back
a few years later.“When we sold it a second time,
the new owners—Entercom—also asked, ‘How
about you just keep doing what you're doing?’ So
that’s the way it’s worked all these years.”

Not Just The Owner, Also A
Member

Buying 2WD is one of Lamb’s most vivid mem-
ories from the past half-century, and how it went
down is definitely not the way stations are pur-

SEPTEMBER 5, 2008

chased these days. He and Saunders bought the
station for $1.1 million, with Chisman providing
financial backing for the deal. The bank then

‘l think, on
mr last day,
I'll intro a

record, and

then my
head will fall
over on the
console.’

—Dick Lamb

loaned the pair about $150,000, and Saunders and |

Lamb only had to put up about $5,000 apiece.
“There we were, in business,” Lamb says. “That
doesn’t happen anymore.”

More of Lamb’s most treasured recollections |

come from the celebrities he’s talked to dur-
ing the past 50 years, including a few of his
persotal faves. For his birthday one year, his
co-workers convinced Jimmy Buffett, one of
his favorite artists, to call in and wish him a
happy birthday.

“The same thing happened with another boy-

hood hero of mine, who called nie one day and |

said, ‘T'm on the way to make a personal appear-
ance, but I just wanted to call and say happy birth~

LT}

day to you, ” Lamb says. “I recognized the voice
—it was Johnny Unitas, the great Colts quarter-
back. He called me a couple of times. Those kinds
of things certainly jump out at me.”

However, one of the most jarring moments in
Lanib’s career happened just a few years ago, in
2005, when he and Saunders, along with Max
Media, bought a cluster in town.*“You can’t work
at one and own the other, so [ had to walk into
management’s office at 2WD one day and say,
‘Hey, guys, here’s my letter of resignation; it takes

EIR1Y

effect this evening at 5 p.m.,) ” he says.
“They were asking if they could throw me a
party and what it was all about,and I couldn™ tell

them, but T knew that at 5 p.m., word was going

Family Affair
Wave PD Mike Allen
reflects on working with

| a Norfolk radio legend:
“Dick Lamb is not
only a great boss, co-
worker and friend, but
someone we all
consider a member of
our family. Not only
does his voice radiate
through the
microphone here at
92-9 the Wave, but
the positive way in
which he lives his life
radiates through all of
us every day.”

to come out that we'd just purchased competing
radio stations here in town, and I knew the ick
Lamb love fest would be over at 2WD.To go up
against a station you'd created was a bit strange,
but it’s just the way it is.”

In September 2005, Lamb appeared across the
street on Max Media AC WVBW (92.9 the Wave)
as the lead on “Dick
Lamb & the Morning
Wave,” joined by his

old co-host Paul
Richardson (who
2WD  fired when

Lamb left) and existing
Wave
host Jennifer Roberts.

morning  co-

Every Day Is
Dick Lamb Day
Sdll going strong in
mornings, Lamb has
kept a hand in owner-
ship: He and his part-
ners have a small fin-
ancial stake in Max
Media’s Norfolk sta-
tions, and they run
the cluster locally. In
fact, it’s from the ownership and financial per-
spectives that Lamb sees the most change in
radio during the past half-century, saying that
it’s more difficult to do good radio when be-
holden to sharcholders.

“This is not unusual, nor is it a complaint, but
rather just the way it is—every year, we hear,*All
right, guys, we had a great year; next year, we have
to do 15% more And then if you only get 8%
more, you'd think the world had crumbled,” he
says. “You're not losing nioney, but you have to
cut expenses. In trying to do business the way
business is done on a big-business scale, it’s hard-
er to do good radio”

One way Lamb tries to continue doing good
radio is by projecting as big of an image for the
“Morning Wave” as possible—instead of having
two or three personalities like many niorning
shows, he has two co-hosts, a news guy, a traffic
reporter and a local TV personality doing weath-
er, and everyone comes together to give the feel-
ing of a cast of thousands. “I know it works for
us,” Lamb says.

[t seems to be, as he’s so beloved in the mar-
ket that July 31 was declared Dick Lamb Day in
Virginia Beach this year.“The guys at the station
arranged it all; it was a complete surprise to me.
[t was really terrific,” says Lamb, who received an
award from the NAB and a call from Virginia
Beach Mayor Meyera Oberndorf that morning.
“Lots of people who I'd worked with over the
years called in. It was a very special day. To me, it
was just another year on the air, so 1 got a cou-
ple of accolades for just showing up to work for
a while.”

Lamb doesn’t plan to slow down anytime in
the near future. [ think, on my last day, I'll intro
a record, and then my head will fall over on the

console,” he says with a laugh. ReR
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3 23 TTLE IMPRINT / PROMOTION LABEL ™ “- MILLIONS RANK ., A S - AT
1 2 34 SARABAREILLES NO. 1005 WKS) L DONNA SUMMER 90/6  WAYNE BRADY 30/27
LOVE SONG EPIC Sand On My Feet Ordinary
LEONA LEWIS 14 (Burgundy) (Peak/CMG)
2 BLEEDING LOVE SYCO//RMG 1970 -182 16.998 ! MOST ADDED TOTAL STATIONS: 14 TOTAL STATIONS: 9
DAVID COOK
s 1954 +17 15.312 3 CHRIS BROWN 79/0 EAGLES 30/20
THETIME OF MY LIFE I/RCARMC S~ & - With You What Do | Do With My Heart
JOHN MAYER n | (Jive/Zomba) (ERC)
26 Sy awaRECOLUMBIA V727 87  NEEedy 4 TOTAL STATIONS: 7 TOTAL STATIONS: 5
-2
B DAUGHTRY e 16437 nen s JOSH KELLEY 68/10  RIHANNA 26/0
i ARTIST NEW To Remember Don’t Stop The Music
n  NATASHA BEDINGFIELD @m0 w07 no8s 6 TIEEVLABED SATEE | (DNK) (SRP/Def Jam/IDIMG}
POCKETFUL OF SUNSHINE PHONOGENIC/EPIC ARTISTS STAND UP TOCANCER 8 TOTAL STATIONS: 13 TOTAL STATIONS: 5
TIMBALAND FEATURING ONEREPUBLIC e ¢ Just Stand Up!
44 polocize MOSLEV/BLACKCROUND/INTERSCOPE. 1301 15 g 5 (SU2C/IDIMG) EEONAJLEWLS 35/21 JCATY BERRY 22/0)
TAYLOR SWIFT 13 KMGL, KNEV, KWAY, WHOM, WHUD, Better In Time | Kissed A Girl
36 Na4  Ass 5274 1 WWFS, WYJB, WZID (SYCOL/RMC) (Capitol)
ROROPS ON MY GUITAR BIG MACHINE/UNIVERSAL REPUBLIC o TOTAL STATIONS: 4 TOTAL STATIONS: =
JORDIN SPARKS N2 ¢ EAGLES 7
35 Taroo ovezovgs 103> 4 9289 7 What Do | Do With My Heart JESSE MCCARTNEY 3172 JORDIN SPARKS 1717
IGURNEY 3 ; (ERC) Leavin' One Step At A Time
17 930 +9 3918 14 KNEV, KWAV, WHUD, WK JY, WLDB, WLHT, (Hellywood) (19/Jive/Zomba)
~, AFTERALL THESE YEARS NOMOTA - WYJB TOTAL STATIONS! S TOTAL STATIONS: 5
| COLDPLAY n _ _
7 Jvalavioa oo, [RCSIN 33 ERSZEl 9 COLDPLAY 5
COLBIE CAILLAT n Viva La Vida
8 ez UNIVERSALREPUBLIC  74© $15 BEREN 10 (Capttol)
FEROUSE = — WAHR, WEBE, WFPG, WMXC, WWLI
2l WHATEVERIT TAKES GEFFEN/INTERSCOPE 25 z Gizze DAVID ARCHULETA 5
JORDIN SPARKS DUET WITH CHRIS BROWN ns Crush
7 \oar 19/)IVE/ZOMBA g -22 4.91 12 (194ive/Zomba)
KIBIRGCK = = = KKMY, WDEF, WLHT, WTCEB, WZID
10 L SUMMERLONG ToPDOC/ATLANTIC 25 fzi 4 %5276 | 13 COLBIE CAILLAT 4
MAROON 5 n Realize
23 /ONT GO HOME WITHOUT YOU ASMIOCTONE/INTERSCOPE 83 B 3728 15 (Universal Republic)
= KSOF, WLEV, WLRQ, WMGF
j5 ROOM FOR TWO 262 38 0452 30 = = —
ROOTS BEFORE BRANCHES CURB/WARNER BROS. i MISSY HIGGINS 4
MICHAEL MCDONALD Where | Stood
2 ENEMY WITHIN UNIVERSAL MOTOWN 233 +3 O " (eleven:/Reprise)
12 WFPG, WLTJ, WMXC, WWFS
2} ONEREPUBLIC i 21 27 2040 1
STOP AND STARE MOSLEY/INTERSCOPE 2 NATASHA BEDINGFIELD 3
JASON MRAZ Pocketful Of Sunshine
4 TMYouRs ATLANTIC/RRP 2[9 £35 et el {Phonagenic/Epic)
BT [ISTSSANOUPTOCANCER | MOSTINCREASEDRLAYSIMOSTADDED % 169 09 3307 17 e ik
JUST STAND UPt SU2C/IDIMG - JASON MRAZ 3
MISSY HIGGINS I'm Yours
@ 29 2 ieaeistoon ELEVEN/REPRISE 122 s == 20 (Atlantic/RRP)
N KFRH, KISC, WLHT
DAVID ARCHULETA . 2
@ i 3 crust uvezomsa 43 *27 1008 25
NELLY FURTADO FEATURING KEITH URBAN —
Q # CoDsHANDS MOSLEVIGEFFEN/NTERSCOPE 07 *22 0389 - ARTISTS STAND UP TO CANCER
: HILARY MCRAE Just Stand Up! (SU2C/DIMG)
22 9 cyrpvom (WHEN WILL YOU BE MINE) HEAR/CMG 18 = Oz * KBEZ +23, WLTW +16, WALK 10, WKJY 49, WZID +9,
..... T ADDED AT... KEZK +B, KNEV +8, WSRS +B, WMGF +6, WY.B +5
o s B33 2 om - KWAV = =
STILL JKHENT T IT]
- T ) e e KWAV 9771 NATASHA BEDINGFIELD
! e 1 1.216 2 ! i i
ff LS" TAKE A BOW SRP/DEF JAM/DIME = 7 2 2 PD/MD: Bernie Moody S‘E’;Ekﬁ;f;‘,{,g ,i?x;gm:}m?;?&mﬁgg)*B,
30 s JOHN MELLENCAMP 101 & 0153 J Artists Stand Up To Cancer, Just Stand Up!, 4 KESZ #12, WRVF +Tl, WMGS +8, KMCL +5, KKMY +4
LT T MYSWEETLOVE HEAR/CMG : Eagles, What Do | Do With My Heart, | ——
: KARMINA JASON MRAZ
101 =27 .081 -
;ﬁ B ks 85 0 2 0 I'm Yours (Atlantic/RRP)
m SIMON COLLINS 55 i S FOR REPORTING STATIONS PLAYLISTS GO TO: KFRH +44, WLHT +T3, WMGN +13, KUMU +10, WRVF +8,
R - = KUDL +6, KISC 5, KTSM +4, WCDV +3, WOOD 3
UNCONDITIONAL RAZORSITIE www.RadioandRecords.com N ! i i
| SIMON COLLINS
Unconditional (Razor & Tie)
RECURRENTS KQIS <7, WLRQ +5, KRWM ¢5, KUMU o4, WTVR +4,
WLHT +3, KWAV +3, WTCB +2, WMUX +2, WLT) +2
£ g %  MISSY HIGGINS
£ ; Where | Stood (eleven/Repri
Cl ARTIST 11 NIELSEN BDS PLAYS 8 ARTIST 11 NIELSEN BDS PLAYS elel Rt §(Clexe i Renyse)
= : n 2 WMAS +12, KUDL +6, WHUD +6, WSRS +5, WZID +4,
3l TiTLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW w Pl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW LW A R aT 8, Ty ) S N,
COLBIE CAILLAT PLUMB
BUBBLY (UNIVERSAL REPUBLIC) 1979 : e INMY ARMS (CURB/REPRISE) ?? 780_
FERGIE 6 GWEN STEFANI FEATURING AKON B
BIG GIRLS DON'T CRY (WILL.L AM/A&M/INTERSCOPE) 8917 | 931 THE SWEET ESCAPE (INTERSCOPE) J 652 =
MICHAEL BUBLE NATASHA BEDINGFIELD -
LOST (143/REPRISE) 830 et UNWRITTEN (EPIC) ne 67 663
DAUGHTRY THE FRAY FOR WEEK ENDING AUGUST 31, 2008
HOME (RCA/RMG) [ 753 _862_ HOW TO SAVE A LIFE (EPICY Iy 535! é?? LEGEND: Sce legend to charts in charts section for rules and symbol explanations.
PINK NICKELBACK 103 AC, 27 Canada AC and 23 Canada hot AC stations are electronicatly monitored by Niefsen
WHO KNEW (LAFACE/ZOMBA) n 726 794 FAR AWAY (ROADRUNNER/RRP) n S76 646 Broadcast Data Systems 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc.

DIGITAL DOWNLOADS

ms AVAILABLE AT DMDS.COM

» SIMON COLL CARRIES ON THE FAMILY TRADITION AS
"UNCONDITIONAL" DEBUTS AT NO. 30. DAD PHIL HAS PLACED 31
SONGS ON THE LIST, AS WELL AS 13 OTHERS WITH GENESIS,
DATING TO 1978—WHEN SIMON WAS 2 YEARS OLD. SIMON'S
FIRST SET ON RAZOR & TIE, “U-CATASTROPHE,” IS AVAILABLE
DIGITALLY, WITH ITS PHYSICAL RELEASE SET FOR SEPT. 30.

All nghts reserved.

CHART LEGEND

Charts are ranked by plays (except for
Country, which is based on audience
impressions, computed by cross-refer-
encing exact times of airplay with
Arbitron listener data).

Songs showing an increase in

plays (audience for Country)
over the previous week, regardless of
chart movement. A song will also
receive a bullet if its percentage loss
in plays {(audience for Country) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exempting the Country chart, a
song that has been on the chart for
more than 20 weeks will generally not

40

receive a bullet, even if it registers an
increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

BREAKER:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays {audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:
A listing of songs with the total number

24/7 NEWS ONLINE @ www.RadioandRecords.com

of new adds either reported by each
station or by automatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. !If the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

Urban AC, Hot AC, Christian AC,
Christian CHR, Christian Rock,
Gospel, Rock, Triple A and Smooth
Jazz; top 10 for Soft AC/Inspirational)
become recurrents and are removed
from the chart after 20 weeks. In
addition, songs that have been on the
chart for more than 52 weeks and
rank below No. 10 become recurrents
and are removed from the chart.
Descending Country titles move to
recurrent after 20 weeks if they rank
below No. 10 in either audience or
plays. Descending AC titles move to
recurrent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20 in

both audience and plays.

Nielsen BDS certification for
airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates multiple

level of 100,000 plays.

Indicates title earned HitPredictor
m status in research data provided
by Promosquad. Songs are tested online
by Promosquad using multiple listens
and a nationwide sample of carefully

profiled music consumers.
Indicated solely on the Canadian
charts for songs meeting

Canacdlian content requirements.
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» COLBIE CAILLAT NOTCHES A THIRD TOP 20 HIT FROM
DEBUT SET “COCQO" AS “THE LITTLE THINGS” LIFTS 21-20
(UP 164 PLAYS). SHE JOINS MICHELLE BRANCH, GWEN
STEFANI AND KT TUNSTALL AS THE ONLY FEMALE ARTISTS
THIS DECADE TO TAKE A TRIO OF SONGS FROM A DEBUT
ALBUM INTO THE CHART'S UPPER HALF.

x = =
et
-y ¢ P I NIELSEN BDS  ¥ir HITPREDICTOR NEW AND ACTIVE
G S5 ARTIST CERTIFICATIONS STATUS PLAYS AUDENCE T NS T AT
- - o= TTE i LSRN ROMOTIONICASEL PRS- e FANK TITLE / LABEL /GAIN TITLE / LABEL /GAIN
COLDPLAY NO. 1(2 WKS) 1 SECONDHAND SERENADE 210/34 SAFETYSUIT 195/25
2 14 3125 -8 13.99¢ 2
VIVALA VIDA CAPITOL Fall For You Someone Like You
KID ROCK ] N (Glassnote/iL G/Atlantic) (Universal Motown)
3 B U sUMMERLONG TopDOG/ATLANTC 5008 Eiie . MOST ADDED TOTAL STATIONS: 1 TOTAL STATIONS: 20
3 DOORS DOWN
1 24 2 2937 -206 13.552 3 LINKIN PARK 2041124 LENKA 158/30
- IT'S NOT MY TIME UNIVERSAL REPUBLIC Leave Out All The Rest The Show
GAVIN ROSSDALE « {Warner Bros.) (Epic)
E 19 LOVE REMAINS THE SAME INTERSCOPE 2T UL n7se - TOTAL STATIONS: 21 TOTAL STATIONS: 15
[l 20 NATASHA BEDINGFIELD oHoNOGENChne 2662 71 N8TE 4 ARTISTS STAND UP THRIVING IVORY 15072
o ARTIS™ NEW TO CANCER r 2037108 Angels On The Moon
JASON MRAZ TITLE * LABEL STATIONS Just Stand Up! ind-
B 23 - 19 no2 7 P (Wind-up)
23 IuvouRs ATLANTIORRP 20 440 ARTISTS STAND UP TOCANCER 10 (SU2C/1DIMG) . TOTAL STATIONS: 3
TOTAL STATIONS: 2
§§ 1© DAVID COOK ¥ 77 24 1098 8 Just Skand Up! CHARLOTTE SOMETIMES 138721
THE TIME OF MY LIFE 19/RCA/RMG (SU2C DIMG)
— L DUFFY 199/28 How | Could Just Kill A Man
5 2 LEONA LEWIS g 2435 268 n.3n 6 L S KCIDIIY RZZOAVBM K Warwick Avenu {Geffen/Int: )]
- 4 WMGX WPLJ, WTSS, WXLO ente effen/Interscope
L BLEEDING LOVE SYCOL/RMG (Mercury/tDIMG) TOTAL STATIONS: 6
DAUGHTRY PINK 8 TOTAL STATIONS: 17
8 90 T AsouT Now RewRMg | 2230 +220 T99n 9 So What P & 197170 MISSY HIGGINS 1 134742
- Stood
B BEY MAROON 5 FEATURING RIHANNA 209 +50 8813 W &L:i:;dzfg‘/bi,/w WKDD, WKTI, WMEE, Cheated(Gnihe EN":::' I'R:;:“J
= IF | NEVER SEE YOUR FACE AGAIN A&M/OCTONE/INTERSC(?;E T SRR (/IRMG) TETANCTATIONE: 6
O.A.R. TOTAL STATIONS: 21
P 1o SHATTERED (TURN THE CAR AROUND) EVERFINEATLANTICRRP 1971 +184 S LEOMA LEWIS 8
ONEREPUBLIC Better in Time
W 33 opannsTaRe MOSLEV/NTERScopE 1793 136 8428 12 (SYCOe)/RMG)
E DA 4 C\;::;Jdumk K 2P, KURB, KYKY, WBMX,
13 34 e SUKE TONGHT e %3 160 828C 13 i
LINK N PARK 8
LIFEHOUSE | =
14 43 WHATEVER IT TAKES GEFFEN/INTERSCORE 1524 -96 8.722 n Leave Dut All The Rest
- (Warne- Bros.)
k) 16 17 SARA BAREILLES o 1414 .22 4.832 17 KCDU, <HMX, «MX8, KOSO, KPEK, KRSK,
| BOTTLE (T UP EPIC ¢ WAYV, WBNS
METRO STATION “
@ 8 T ke coman 373 #1107 =25 I ?AYI'D ARCHULETA 7
I B rus|
KATY PERRY ~ i
iy 7 n 1263 40 5552 15 (19 Jive/Zombal
IKISSED A GIRL CAPITOL 2 L - KCDU, <LTG, KMHX, KURB, WAJI, WPLJ,
WWMX
@' L '&1)3; (IJ ?ETA maﬁr:‘ P VANGUARD 1247 B B 2
1 LIFEHOUSE AIRPOWER R SRRt 7
= 3 U Ware Me 2
20 7 proken GEFFEN/INTERSCOPE I G A4 ¢ M;TR,;G)
COLBIE CAILLAT r A KCDU, KLCA, KPEK, KRSK, KYKY, WCDA,
@ %] 4 THELTTLETHINGS UNIVERSAL REPUBLIC 1038 +164 Ry 25 WTMX
JORDIN SPARKS < 0.A.R. 6
Q 2" 5 ONE STEP AT A TIME 19/IVE/ZOMBA & ALz SEE | R Shatte-ed (Tum The Car Around)
JESSE MCCARTNEY (Everfine/Atlantic/RRP)
22 Hovwoon 788 = 4222 13 KFYV, <I01, KSRZ, KSTZ, WBMX, WTSS
SEETHER ) il
@ 250 16 ot aOVETHIS wnpwp | 195 124 13732 22 ;‘:;: :‘OUSE =
7 PINK MOST INCREASED PLAYS r = (Getferdinterscope’
2 3l 2 SOWHAT LAFACE/ZOMBA 698 +310 2652 25 KHMX KRSK, <SP, WKDD, WMTX, WPTE PINK
ADELE 3 So What (LaFace/Zomba)
@ CHASING PAVEMENTS xcomes 283 i Lz 30 f:: 'I'_'E:: :‘:{ ;LAT g KMHX +20, KPLZ +19, KYKY 18, WCDA 418, SIPL +T7,
¥ X +14, KUDD +¥
@ DELTA GOODREM o W o e B (Univessal Repualic) KLCA +17, WTMX 416, WOVD +14, KHMX +14, KUDD +
IN THIS LIFE MERCURY/DECCA [ KFYV, <IMY, k41, WMTX, WRQX DAUGHTRY
PUDDLE OF MUDD i
8 528 +9] .67 28 JORDIN SPARKS What About Now (RCA/RMG)
@ _ WE DON'T HAVE TO LOOK BACK NOW FLAWLESS/GEFFEN/INTERSCOPE One Shep At A Time T (S T 500, LR TR A S Y
LEONA LEWIS (19 Jive/Zomba) KRSK +T7, KVLY 15, WXLO +14, KCOU +4, KFYV +13
@ BETTER IN TIME SYCOU/RMG s PSRy 2oes Sl KFYV, <PLZ, KVIS, WKTI
JON MCLAUGHLIN = 0.A.R.
@ BEATING MY HEART sunoiomg 440 55 =N * 4 Shattered (Turn The Car Around)
AN PRETTYMAN {Everfine/Atlantic/RRP)
30 JZET " VIRGINICAPITOL a3 73 1286 32 WMYX +19, KSTP #18, WILK +17, KALC #15, KFBZ +15,
@ ESTELLE FEATURING KANYE WEST . = _m_ ity ielafiads
379 +65 1.941 27 -7 - 1
AMERICAN BOY HOME S(HDOUATLANYT;C | Y  LIFEHOUSE
CARRIE UNDERWOOD n Broken (Ceffenvint
@ LAST NAME IOARISTAARISTANASHVILLERMG | S78 *7 1684 29 P SEALD O e AT
STAIND WMTX +14, KHMX +12, KALZ +10, WRMF +0, WLNK +3
@ BELIEVE FLIPATLANTIC 5 R2 Does B Fr T
RIHANNA 1 JORDIN SPAR
TAKE A BOW SRP/DEF JAM/IDJMG 2EY =¥/ 2828 24 One Step At A Time (19/4ive/Zomba)
WKRQ +38, WKT] +23, WMGX +22, WZPL +T3, WAYV +12,
JONAS BROTHERS M 97 095 38 ADDED AT... WMEE 49, KFYV 49, KYIS +8, WILK +7 KIMY +7
BURNIN' UP HOLLYWOOD KLTG @
DAVID ARCHULETA 286 o8 0.97C 37
CRUSH 19/JIVE/ZOMBA - Corpus Christi. TX
JOHN MAYER OM: Clayton ABzn
FREE FALLIN' COLUMBIA zal 25 1285 33 PD: Chris Roberts
RIHANNA David &rchuleza, Zrush, O
DISTURBIA SRPDEFJAMADIMG 220 +29 sz 34 Duffy, Warwic« Avenue, O
o Journey, After Al These Years, O
FLYLEAF n )
on e ASM/OCTONE/INTERSCOPE 215 -32 0.577 - Stephen Wesley, Feels Good To Me, O FOR WEEK ENDING AUGUST 31, 2008
JUSTIN NOZUKA FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
AFTER TONIGHT CLASSNOTE/RED 214 S 0.63« Rt o 85 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.

Searnlessiy fnterface witl most autornation systerms.
ERDrtlessly import your current music daea.
Fully custornizable, fexible, and user 1rend.

Dedicated 24 four teclnnical support,

www.powergo\d.com

Intelligent Music Scheduling Software

sales@powergold.com 1.800.870.0033
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» NAJEE’S “OUT OF A DREAM,” THE
SECONE SINGLE FROM HIS ALBUM “RISING
SUN,” HAS GAINED SPINS IN EACH OF |
EKS ON THE CHART AND NOW
COLLECTS AIRPOWER HONORS.

EIGHT WE

B - 8 & = SMOOTH JAZZ INDICATOR
'l & w3 11 NIELSEN BDS = | - WOk
g, 2% ARTIST CERTIFICATIONS PLAYS AUDIENCE 2 g gz ARTIST PLAYS
= 25 TITLE IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK = 25 TITiE ) IMPRINT / PROMOTION LABEL ~ TW -
] 1 27 THESAX PACK NO. 1(7WKS) 426 223 4.268 1 N 20 WAYMAN TISDALE THROWIN' IT DOWN RENDEZVOUS 166 -5
- FA;LI’Z § Oiﬁ’LJBERTSON AHANACHE PBl 2 21 EARLKLUGH DRIFTNV Koh  1B5 -0
BRIAN B | ——
[ 2 23 AYSREMENBER cRPVERVE 983 +8 3.233 6 MOST ADDED e 10 7 DAVEKOZ LIFE N THE FAST LANE _ wpon 150 431
<1 3 30 NORMANBROWN 380 421 333 5 e 5 13 ERICDARIUS COIN ALLOUT BLUENOTE/CAPITOL 142 +18
POP'S COOL GRIOVE PEAK/CMG o | DY
= e MOST INCREASED PLAYS = 4 N PAUL HARDCASTLE MARIMBA TRIPPIN ‘'N' RHYTHM 141 +1
6__ 1 conaLout BLUE NOTE/CAPITOL 333 e e 2_ R 3 9 TIMBOWMAN SWEET SUNDAYS TRIPPIN'N'RHYTHM 138 -4
4 20 DEFﬁF':I"Ih' KLUGH wory 306 10 2772 7 ﬂ 6 10 WARRENHILL LADOLCEVITA KoctH 134 +10
S ARTIST NEW Q 13 13 NAJEE QUTOF ADREAM HEADSUP 128 +20
DAVE KOZ 303 34 3743 3 TITLE / LABEL STATIONS . l
o & d LIFE IN THE FAST LANE CAPTOL < » TIM BOWMAN 2 ) 7 18 BONEY JAMES THE WAY SHE WALKS CONCORD/CMG 119 A “-_4 Ay
7 21 WAYMAN TISDALE 255 224 2105 n Sweet Sundays 10 @il 13 GERALD ALBRIGHT KNOCK ON WOOD PEAK/CMG 1z -2
THROWIN' [T DOWN ENDEZVOUS (Trippin ‘N’ Rhythm) il 12 10 ESPERANZA SPALDING PRECIOUS HEADSUP 116 -2
<] 10 1 PAULHARDCASTLE = e - P S ST _— 4 'c Tl
i MARIMBA TRIPPIN 'N'RHY THM . MICHAEL LINGTON 2 12} _IE_ 10 ) NICK COLIONNE NOLIMITS KOCH _na_ ) +8
s 24 JESSE COOK 229 54 2.397 8 You And | 8 27  SAX PACK FALLIN' FOR YOU SHANACHE 109 12
MOCHA COACH HOUSE/KOCH i T i =—
e TPV - 8 L 18 31 NORMAN BROWN POP'S COOL GROOVE PEAK/CMG 108 +3
CHUCK LOEB ]8 46 ] 665 ]6 trius Jazz Late, _ - ol
_9 40 NDOwW OF THE S0UL HEADSUP 2 - I GEORGE DUKE 5 9 19 BRIAN CULBERTSON AlWAYSREMEMBER ~ CRPVERVE 107 -13
no33 ]{EEQ%‘-‘&/MJO ” agowe 25 26 1950 W Listen Baby 27 4 BLAKEAARON SHINE INNERVISION 106 46
— = B e TR 16 9 RICKBRAUN&RICHARDELLIOT QUEPASD  ARTIZEN 104 -1
2] Rl 13 MICK HUCKNALL 20 +4 2056 1 e : ° B =—c =
= FARTHER UP THE ROAD SIMPLYRED.COM/ATCO/RHINO : o ERIC DARIUS 1 26 5 LARRY CARLTON ALLINGOODTIME(RERECORDED) 335 102 +10
3 TIM BOWMAN MOST ADDED Goin® All Out 18 17 GAIL JHONSON PEARLS NUGROOVE 101 -3
13 S " 204 22 2162 10 oir’” All Ou 1 ]
N SHEEDSUDAY TREER YT ; (ElieTNoe Candol) 20 7 INCOGNITONOT HEADSUP 100 -2
WARREN HILL 200 435 5185 g Dial Global Radio Networks L~ . - bl
9 LA OOLCE VITA EVOLUTION/KOCH g A GRESTFEAT DGR UECEND 1 1 KEN NAVARRO DADDY-0 - POSITIVE 7100 ! -5
30 MARCUS MILLER FEATURING CORINNE BAILEY RAEE e 191 A 1615 7 Stay With Me (By }h. Sea) 14 S KENNY G TANGO STARBUCKS/CONCORD/CMG 100 -8
FREE 3 DEUCES/CM g ; ; -
RERNVIG "k g %‘6}“"”’(3"""') 12 LAWSONROLLINS FEAT. FLORA PURIMINANTA INFINITA/BAJA/TSR 98 o]
8 o STARBUCK S/CONCORD/CMG 7159 & A I G 1 EUGE GROOVE RELICIFY NARADA JAZZ/CAPITOL 94 +34
2 TBH?u:/\gHJEmESS TR 139 +8 1.975 13 Rehab 24 L _A | PﬂLLIP BROOKS RUSHHOUR Mooy __90 -4
| (Peak/CMG) 1
n AL GREEN FEATURING JOHN LEGEND - » s = wWizZ '25 2  MICKHUCKNALL FARTHERLPTHEROAD  SIMPLYRED.COMVATCO/RHING 89 ) 3
STAY WITH ME (3Y THE SEA) BLUE NOTE/CAPITOL =5 EeGROTE : 3 VIBES ALIVE LIGHTHOUSE SWINCOING 89 -5
NAJEE AIRPOWER . Religif CTEC R Ad  TOMSCOTT & SPECIAL GUESTS JIVE SAMBA — (ONCORD JAZZ/CMG 88 +2
B 21 8 ororADREAU Heasup 112 4 =D e R L=
- — {Narada Jazz/Capttol)
» s JAY SOTO AIRPOWER a8 p —— pey DAVID SANBORN FEAT. DEREK TRUCKS BROTHERRAY  DECCA 787 _
- STAY AWHILE NUGROOVE - B - CEUnETAY : OLI SILK CHILL OR BE CHILLED TRIPPIN 'N' RHYTHM 85 +7
DAVID BENOIT —=" o "
23- 16 HUMAN NATURE PEAKICMG 81 -3 0.825 2 :::;::Uﬁnu
WAYNE BRADY WSIW
28 2 pomary peaccnc IRCEEE 25 BERR| 25
— - OLI SILK 1
EUGE GROOJVE N "
G m RELIGIFY NARADAJAZZICAPITOL 12 *27 0578 23 g-:ll onr ‘2: ::nltl:d)
8 1 - 2 - rippi ythm,
NICK COLIONNE KIFM
25 3 NOLIMITS ON THE EDGE/KOCH 72 5 0790 22
| - - . KYLE WOLVERTON 1
JEFF LOREER A
29 2 hus PEAK/CMG 4 o5 IESRIl 26 g‘“ T;’.‘:SJ
a—— {ralelel e,
MICHAEL LINGTON . KIFM
_m YOUAND| ncroove 08 35 0249 F— e pere—
MELODY GARDOT
260 8 ORRISOME HEART VERVE 59 S 0318 29 Goin' All Out (Blue Note/Capitol)
- FOURBTAY y KRVR +16, WJZZ +15, WSJT +TI, WNUA +5, WLVE +3,
R KYQT 43, KTWV +2, KKSF +2, DSJ +2, WLOQ +1
@ m FORTUNE TELLER HEADS UP B 450 i = ;?' RZ R, NI
o m DAVID SANBORN FEATURING DEREK TRUCKS 56 +9 0166 WARREN HILL
BROTHERRAY, Qe La Dolce Vita (Evolution/Koch)
CANDY DULFER KSSJ +9, KRVR #7, WJZZ +4, WNUA 43, WLOQ +3,
27 gekTouaN HEAQS UP Ed = =2l 28 WVMV +2, KIFM +2, W.JZ +2, KYOT +2, SLIC +1
MICHAEL LINGTON
You And | (NuGroove)
KBZN +8, KRVR +8, WSIW +6, WNWV +6, KKSF +3,
NEW AND ACTIVE XWR +2, SLIC 32, KIFM #, KTWV 1
ARTIST ARTIST ARTIST DAVE KO2Z
TITLE / LABEL AUD / GAIN TITLE / LABEL AUD / GAIN TITLE / LABEL AUD / GAIN T T B oo (e
i
STEVE WINWOOD 47N OLI SILK 30/4 DENNY JIOSA 28/5 KRVR 12, WLOQ +7, DSJ +5, KKSF 45, WSJT 45,
Fly Chill Or Be Chilled Chill Pill ADDED AT... WNUA +3, WLVE +2, KSSJ +1, KOAS +
(Columbia) (Trippin ‘N’ Rhythm) (Sonic Canvas) Qﬁ il T —
TOTAL STATIONS: 3 TOTAL STATIONS: 5 TOTAL STATIONS: n K IDF MCA _}&L@ FOURPLAY
San Diego,
Fortune Teller (Heads Uy
NOVELLO 38/10 CHANTE MOORE 29/0 SHILTS 271 PD: Mike Vasquez e W{hﬁvﬁa&iagﬂ‘ AT
B2 Soul It Ain't Supposed To Be This Way Back On The Hudson APD: J. Weidenheimer
(Nogo) [Peak/CMC) (NuGroove) MD: Kely Cole
TOTAL STATIONS: 3 TOTAL STATIONS: 3 TOTAL STATIONS: 3 0li Silk, Chill Or Be Chilled, 5

Kyle Wolverton, Miss Peaches, 4

FOR REPORTING STATIONS PLAYLISTS GO TO:
www.RadioandRecords.com

FOR WEEK ENDING AUGUST 31, 2008
LEGEND: See legend to charts in charts section for rules and symbol explanations.

23 smooth jazz stations are electronically monitored by Nielsen Broadcast Data Systems 24
hours a day, 7 days a week. Indicator chart comprised of 16 reporters.
© 2008 Nielsen Business Media, [nc. All rights reserved.

WJZZ/Atlanta, GA*
OM: Steve Hegwood
PD/MD: Dave Kosh

WEAA/Baltimore, MD

PD: Sandi Mallory

APD/MD: Marcellus "Bassman”
Shepard

WVSU/Birmingham, AL
OM/PD: Andy Parrish

WNUA/Chicago, IL*
OM/PD: Darren Davis
MO: Rick O'Dell

WNWV/Cleveland, OH*
PD/MD: Angie Handa

WDSJ/Dayton, OH*
OM/PO: Jeff Stevens

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MO: Sandy Kovach

WZJZ/Ft. Myers, FL
OM: Louis Kaplan
APD/MD: Randi Bachman

WSBZ/Ft. Walton Beach, FL
PO: Mark Carter
MD: Mark Edwards

WSJW/Harrisburg, PA*
PD/MD: Paul Scott

WQTQ/Hartford, CT
PO/MD: Stewart Stone

KPVU/Houston, TX
PO: Larry Coleman

KJLU/Jefferson City, MO
OM: Mike Downey

PD/MD: Dan Turner

APD: LaVaughn Wilson

KOAS/Las Vegas, NV*
OM/PD: Duncan Payton
MD: Lynn Briggs

KUAP/Little Rock, AR
PD/MD: Michael Nellums
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KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Vienna Yip

KTWV/Los Angeles, CA*

PD: Paul Goldstein
APD/MD: Blake Florence

WGRV/Melbourne, FL
PD/MD: Randy Bennett
APD: Jan Julian

WLVE/Miami, FL*
OM/PD: Rich McMillan

KRVR/Modesto, CA*
OM/MD: Doug Wulff
PD: James Bryan

WVAS/Montgomery, AL
OM: Candy Capel

2D: Mel Marshall

MO: Jay Holcey

WHOV/Norfolk, VA
PD: Kevin "The Moose" Anderson

WLOQ/Orlando, FL*
PD: Paul Lavoie

APD: Brian Morgan
MD: Patricia James

WJJZ/Philadelphia, PA*
PD: Michael Tozzi
MD: Frank Childs

KYOT/Phoenix, AZ*
PO: Smakey Rivers

KSSJ/Sacramento, CA*
PD/MD: Lee Hansen

KBZN/Salt Lake City, UT*
OM/PD: Dan Jessop

KIFM/San Diego, CA*
PO: Mike Vasquez

APD: J. Weidenheimer
MO: Kelly Cole

KKSF/San Francisco, CA*
PD/MO: Ken Jones

KJZY/Santa Rosa, CA*
PO: Cordon Ziot
APD/MD: Rob Singleton

Dial Global Radio

Networks/Satellite*
OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

DMX Jazz Vocal Blend/Satellite
PO/MD: Rochelle Matthews

DMX Smooth Jazz/Satellite
PD/MD: Rochelle Matthews

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally

Sirius Jazz Cafe/Satellite*
OM: Gregg Steele
PO: Shirley Maldonado

XM Watercolors/Satellite*
PO: Shirlitta Colon
MD: Lynette White

KWJZ/Seattle, WA*
PO: Carof Handley
MD: Dianna Rose

KCOZ/Springfield, MO
OM: Jae Jones
PD/MD: Jarrett Grogan

WSJT/Tampa, FL*

PD: Ross Block
MD: Kathy Curtis

* Monitored Reporters
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R&R ALTERNATIVE/ACTIVE/ROCK

He made millions out of being a rebel. Here's what radio can learn
about branding and audience building from Nikki Sixx

Sixx Sense

Guest Column By Christa Titus

CTitus@Billboard.com

topic that arises weekly in R&R is how radio can improve
itself. What can be done to enhance cume, TSL, revenue,
image? We interview numerous industry members for their
nsights, but rarely do we consult those who supply radio the

majority of its content: musicians.

Jacobs Media Summit 13 is giving
one music-maker-—a rock icon, to be
exact—a platform for his opinions.
Nikki Sixx will share his thoughts on
a variety of subjects, from connecting
with audiences to brand extension,
during the Sept. 18 session “What [
Know About Your Audience That
You Dont Know” As the
whose vision has shaped legendary

man

band Métley Criie and sustained its
nearly 30-year carcer—still going
strong with new album “Saints of Los
Angeles” and the first-time run of the
Fest
behooves the often-play-it-safe radio

multi-act  Criie tour—it
world to pay attention to Sixx, who's
made quite a successtul living out of
being a rebel.

Don't let the panel title fool you,
though: Sixx isn’t out to pick on
radio. What lies closest to his heart
15 giving all artsts an opportunity to be
exposed. “If you’re working with an established
artist, | think they deserve to be heard, and at
the same time, they used to be a new artist and
they deserve their opportunity,” says the bassist/
president of Eleven Seven Music, home to his
new band Sixx:A.M. and such acts as Trapt and
Papa Roach.

Criie-Style Branding

At the start of our chat, Sixx notes that Criie Fest
has successfully branded itself as a rock tour of
bands playing hit songs. What could radio learn
about branding from that experience?

“The most important thing about branding is a
very clear message,” he says. “When you brand
something, you can let people decide. You can
flood a marketplace with whatever you want, as
much as you want, but in the end, the people make
the decision whether or not it’s a viable brand.”

He insists that anything he’s ever been
involved in has always been a project he’s believed
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Sixx:A.M.

in, but Sixx also has a knack for knowing what
others enjoy, and combining those components
is crucial. “I know what people like, but at the
same time it is also what I like . . . If you don’
have good taste, you're just going to be market-
ing shit that don't taste good,” he says with a
laugh. Then he raises the points, “What is it that
radio is saying? {Are| the program directors mak-
ing the decision of what the people want, and do
they have good taste? Or are the people getting
to have a vote in what it is that they want and
they have good taste because they’re actually the
consumer? ... Do radio programmers always
have the best interest of the audience at hand?”

Sixx says that what a station’s audience wants
must always be taken into consideration.
Sometimes when he talks with programmers
about music they could be playing, they tell him,
“I just don’t care. T just don't like it.”

“I'll say, “Your audience is telling you different-
ly> ‘T know. [But| it doesn’t fit what I like, ™ he
says. And politics also create a chokehold: Even

Matley Criie, a band with a proven radio histo-

Six Sides
Of Sixx

M President, Eleven
Seven Music

B Bassist, Métley Criie
and Sixx:A.M.

B Songwriter/producer
B Author, “The Heroin
Diaries”

B Founder, Running
Wild in the Night, a
fund-raising initiative
tied with Covenant
House to aid runaway
youth

B Co-founder/designer,
Royal Underground
clothing line

Sales History
Mbtley Criie albums
that achieved platinum
sales.

“Dr. Feelgood” (1989),
six-times platinum
“Shout at the Devil”
(1984), quadruple-

platinum

“Theatre of Pain”
(1985), quadruple-
platinum

"Girls, Girls, Girls”
(1987), quadruple-
platinum

“Decade of
Decadence” (1991),
double-platinum

“Red, White & Criie”
(2005), platinum

AM. On FM

| Sixx:A.M.s “Life Is

Beautiful” reached No.
2 at Active Rock in the
Dec. 7, 2007, issue and
No. 2 at Rock a week
later. “Pray for Me”
peaked at No. 29 at
Active Rock in the April
18 issue. New single
"Tomorrow” is now
going for adds.

Jacobs Media
Summit 13
"What | Know About
Your Audience That
You Don't Know" with
Nikki Sixx

2:15 p.m.-3:15 p.m.,
Sept. 18

Austin Hilton Hotel

ry that spans decades, still runs into the excuse of,
“Well, the other station is playing your song, so
we can’t,” when rolling out a new single.

‘Stagnant Out Of Fear’

When it comes to suggestions on what radio
could do to improve the listening experience,
Sixx touches on increasing music variety, €xpos-
ing new talent and employing informed DJs who
make the airtime between songs entertaining.

“Radio will play the same formatted songs
over and over and over, and | believe that radio
can pump new [music] into the system at the
same time as living with stuff that they know real-
ly works,” he says. “Sometimes it just becomes
really stagnant out of fear.” As a music fan, Sixx
notes that it’s hard hearing the same song four
times a day, even if its a classic tune like
“Freebird.” But he also understands the challenge
involved in finding the right balance of new and
familiar music, combined with the repetition
required to build a hit.

Sixx says he has started listening to satellite
radio more to get his fill of the music he enjoys,
which runs a wide gamut from garage to classic
vinyl to country. What he also likes are 1Js who
have “personality and information about the
music, [who can tell you things like|, ‘That’s
Metallica, “Enter Sandman,” it’s off the “Black
Album,” it was produced by Bob Rock, they
recorded it in Vancouver, and the song was about
this. Bam. Into the next thing. I really like more
from the DJs than just, “That was Médey Criie’s
“Saints of Los Angeles.” " And a lot of times, by
the way, you don’t even get that. You get four
songs played and they don’t tell you who it is. And
I'm going, ‘“Who is that band?’

As a label executive and musician, Sixx hears
upcoming artists say they don’t need radio since
it won't play their style of music, so those acts uti-
lize other means such as the Internet for expo-
sure. It’s an attitude that he admires. “How does
radio find those bands and play them and support
them?” he asks. He points to groups like Métley
Criie, Led Zeppelin and Aerosmith that first got
airplay when programmers took a chance on
their sound. “Time to take a few more chances
and play some of these new bands that may not
exactly be playing by the rules,” Sixx suggests.
“They may not fit into your format exactly, but
they’re going to be part of all of our future and
we have to embrace them.” RR
R&R/Billboard copy editor Christa Titus 1was the lead
writer for Billboard’s July 5 Matley Criie special. Mike
Boyle’s column will return next week.

Métley Criie
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= L. (R » ATLANTIC SCORES SIMULTANEQOUS TOP FIVE HITS FOR THE
gl o Y FIRST TIME IN NEARLY THREE YEARS AS CAROLINA LIAR'S
i e ! n “IT'S NOT OVER” (6-4) JOINS STAIND’S “BELIEVE” (3-1) IN THE
ALTE R NAT'VE . P CHART'S UPPER REGION. THE LABEL LAST TURNED THE TRICK

IN NOVEMBER 2005 WITH SHINEDOWN'S “SAVE ME” AND
rowerep By nhiclsen 7 > ¥4y DEATH CAB FOR CUTIE'S “SOUL MEETS BODY.”

- DIGITAL JOWNLOADS
LDMDS AVAILAELE AT DMDS.COM

* —
= .2 11 NIELSEN BDS Tl HITPREDICTOR NEW AND ACTIVE
I £S  ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
H Sz A5 ARTIST PLAYS ARTIST PLAYS
= £8 T - IMPRINT / PROMOTION LABEL ™ /- WILLIONS RANK AR REEL LAs L i
STAIND NO. 1(1WK] T 42 69 5490 PUDDLE OF MUDD 22513 SHINEDOWN 129/72
BELIEVE ~ FLIPATLANTIC = o 3 Livin' On Borrowed Time Second Chance
FOO FIGHTERS % (Flawless/Geffen/Interscope) (Atlantic)
LETITDEE rosweLLRcaRMG 1374 V73 63%6 2 MOST ADDED TOTAL STATIONS: 19 TOTAL STATIONS: 20
COLDREAY] n g = COLDPLAY 165/39  HOLLYWOOD UNDEAD N8N8
VIVALA VIDA cAPITOL _‘337 ! 2e 76j356 '7 My -
CAROLINA LIAR (Capitol) (A&M/Octone/Interscope)
I'MNOY OVER mianmic 193 | 102 [EHERE 8 TOTAL STATIONS: 21 TOTAL STATIONS: 27
WEEZER °r
24 -210 S.058 4 TOADIES 14016 SEETHER N4/36
PORK AND BEANS DG(/GEFFENIINTERS(!;PE I B ammst o %EV; e 8 S
DISTURBED TITLE / LABEL 10N (Kirtland) (Wind-up)
10 -20 .054 P.
INSIDE THE FIRE REPRISE 3 B _"_05 »9 ! RISE AGAINST 10 TOTAL STATIONS: 18 TOTAL STATIONS: 16
SAVING ABEL o Re-Education (Through Labor)
ADDICTED skiDDCOVIRGN/CAPITOL 1023 g2 Bl 1 (DGCAnterscope) ANBERLIN 138/n 30H!3 n2n10
VEESER o KTBZ, KUCD, WBRU, WCYY, WEND, WFXH, 559! C°°‘f sfagh[ ) 3)"}‘”“7';5? ::‘/ZN T
N7 +78 3.808 n WPBZ, WTZR, WXDX, WZJO R s oto Finish/Atiantic,
TROUBLEMAKER DGE/NTERSCORE : == TOTAL STATIONS; 24 TOTAL STATIONS: 16
THE OFFSPRING WEEZER 6
YOU'RE GONNA GO FAR, KID (OLUMg{X fincl 66| [REEEE - 7 Troublemaker RAC/ DC 129129 gEg.ﬁﬂ"gg‘Eﬁgﬂ ——
B k N Roll Train
METALLICA AIRPOWER/MOST INCREASED PLAYS (DCC/nterscope) =Dk S ety
2 THEDAY THAT NEVER COMES wARNERBROS, 1002 344 4262 S IWaTZF, (3, TS TR G S L) T— A
LUDO @ I METALLICA 6 TOTAL STATIONS: %
24 | OVE ME DEAD REDBRD/ISLAND/IDIMG 70 e ESGl The Day That Never Comes
APOCALYPTICA FEATURING ADAM GONTIER (Warner Bros.)
= IDON‘Tc(ARE TU 20-201 JWE,ZOM‘& &86 -32 _2-790 7 KHBZ, WHRL, WKRL. WTZR, WXDX, WZJO
THEORY OF A DEADMAN T AC/DC 6
l‘_ BAD CIRLFRIEND GO4ROADRUNNERRRP 812 = 2916 20 Rock N Roll Train
LINKIN PARK - {Columbia)
7 ?5 GIVEN UP WARNER BR}}; ; :70 . -105 _3-97" 0 KHBZ, KQRA, WBCN, WGRD, WIRR, WKRK
M.LA. - I KINGS OF LEON 5
_“ _ PAPERPLANES XUINTERSCOPE :69 28 SICEN © Sex On Fire
ATREYU r - (RCA/RMG)
10 §lowsurn Wowwoop | o4 12 1842 2 KEMA, KJEE, KPNT, KYSR, WBTZ
LINKIN PARK 1r g SHINY TOY GUNS 5
_E* LEAVE QUT ALL THE REST WARNER BROS. A?'Sf ) _3:‘:"_"_ I e
THE OFFSPRING r (Universal Motown)
V7 AMMERHEAD COLUMBIA 7_‘3 : -1_45 - EEl 4 KFMA, KXRK, WYY, WROX, WWCD
REHAB k SHINEDOWN 4
E BARTENDER SONG (AKA SITTIN' AT A BAR) UNIVERSAL REPUBLIC 7 1?‘ [ 2! iy
RISE AGAINST MOST ADDED - (Atlantic)
i RE-EDUCATION (THROUGH LABOR) DGL/INTERSCOPE 0ew i AU S _ B WKRK, WKRL, WTZR, WZ2JO
ONE DAY AS A LION 1 .
| 6_ WILD INTERNATIONAL ANTLEPITAPH 998 = 2'0"_9_ e g:i';:'ff i
SLIPKNOT R {Wind-Up)
I 9_ PSYCHOSCCIAL ROADRUNNER/RRP 76756 il . =, >0 KDGE, WFXH, WJBX, WKRL
L i e B51 s4 1813 23 0ASIS 3
- + e . - The Shack Of The Lightning
BECK b (Big Brother/Reprise)
GAMMA RAY DUNTERSCOPE OV & I 1 8? 1 ?4 WBRU, WEND, WPBZ METALLICA
HINDER . r = The Day That Never Comes (Warner Bros.)
USE ME UNIVERSALREPUBLIC 222 = LIy 26 DEATH CAB FOR CUTIE s WHRL +37, KRZQ +35, KMYZ +28, WKRK +25, KQRA +20,
. e Cath... KFMA 417, WZJO +15, KNXX +1, WCYY +12, WTZR +12
QASIS 591 +65 2722 18 (Atlantic)
THE SHOCK OF THE LIGHTNING BIG BROTHER/REPRISE ; 3 KCNL, KFMA, K JEE AC/DC
SHINEDOWN 1 i :
533  -193 1505 27 Rock N Roll Train (Columbia)
DEVOOR ATLANTIC S R WXNR +31, WKRK +16, KQRA +15, WBCN *1L, KHEZ +3,
BUCKCHERRY WIRR +8, KBZT +6, WWDC +6, WTZR +5, WFXH +4
_ TODDRUNK... ELEVEN SEVEN/ATLANTIC 753] 7']757 1270 e -
3 DOORS DOWN RISE AGAINST
TRAIN owveRsaLRepBLC 007 9 1339 28 Re-Education (Through Labor}
(DG Interscope)
;(ElxNoﬁi.m?F LEON ——— 402 il 0962 34 KROX +22, WROX +17, WTZR +11, WZJO +11. KCXX +10,
—— - WEND +10, WBTZ +3, WXEG +3, WPBZ +9, KNXX +9
AL T o0 s w0 H —
WHO'S GOING HOME WITH YOU TONIGHT? ELEVENSEVEN = I i WEEZER
SCARS ON BROADWAY o 3 g i Troublemaker (DGC/Int
THEY SAY VELVET HAMMERINTERSCOPE. >0 216 0608 O o s | .]é KHBZ",&%;’;SL oo
THE AIRBORNE TOXIC EVENT Pig 345 41 1.093 32 KXRK +11. WWCD +11, KUCD +10. WKRK +8, KQXR +8
SOMETIME AROUND MIDNIGHT MAJORDOMO/SHOUT! FACTORY : el b o Py
TANTRIG 309 +34 0487 - dc .
DOWN ANB OUT SILENT MAJORITY/ILG AEBERE Second Chance (Atiantic)
— WKRL +15, WNFZ +12, WTZR #0, WZJO +I0, KPNT +8,
JACK'S MANNEQUIN = 1 ] WKRK + ’ e 2 Wi a
THE RESOLUTION SIRE/WARNER BROS. :-.05 5 {: 9'6‘1 WBRU SR 2 WQQ:Z WEG2 WMES
FLOBOTS > | Providence, RI
RISE ONVERSALREPLBLC 70 13 0632 PD. Chrie Nowello
SHINY TOY GUNS e MD: Nick Castillo
272 +54 0813 38
RICOGGEN] UNIVERSAL MOTOWN : 1 . Oasis, The Shock Of The Lightning, 7
COLDPLAY *r 5 g Low vs Diamond, Heart Attack, &
VIOLET HILL wpmoL 270 g2 Bral L 23 MGMT, Electric Feel, 6
DEATH CAB FOR CUTIE Rise Against, Re-Education (Through Labar), & FOR WEEK ENDING AUGUST 31, 2008
CATH... ATLANTIC 261 +42 0.624 e Coldplay, Lost!, O LEGEND: See legend to charts in charts section for rules and symbol explanations.
ANTOGOLD 9 FOR REPORTING STATIONS PLAYLISTS CO TO: €9 alternative and 26 Canada rock stations are electronically monitored by Nielsen Broadcast
2 245 -45 0.609 - Data Systems 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc.

www.RadioandRecords.com

L.ES. ARTISTES LIZARD KING/DOWNTOWN

All rights reserved.
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R&R ACTIVE ROCK

POWERED By hielsen

(DMDS

DIGITAL COWNLOACS

AVAILABLE AT DMDS.COM

» SAVING ABEL REGISTERS A NO. 34 DEBUT (UP 84)
WITH “18 DAYS.” THE TRACK IS THE FOLLOW-UP TO
“ADDICTED,” ONE OF ONLY THREE SONGS IN THE
HISTORY OF THE CHART TO SPEND 10 OR MORE WEEKS
AT NO. 2 WITHOUT REACHING THE POLE POSITION.

3 = -
x
¢ E o2 1) NIELSEN BDS NEW AND ACTIVE
v Eo ARTIST CERTIFICATIONS PLAYS AUDIENCE
2 ¢z ) ARTIST PLAYS ARTIST PLAYS
S =5 e ) IMPRINT / PROMOTION LABEL  TW +-  MLLIONS RANK e ABEL RN e e
THEORY OF A DEADMAN NO. 1(1WK} HOLLYWOOD UNDEAD  186/85 HEAD 127/5
2 15 grocRuREND GOAROADRUNNERRRP 1022 %44 4573 2 Undead Flush
3 METALLICA = (A&M/Octone/interscope) (Oriven)
e _8‘_ 2| THE DAY THAT NEVER COMES wARNERGRDS, | 4281 4358 115206 1 MOST ADDED TOTAL STATIONS:. 39 TOTALSTATIONS: .~ 30
HINDER .
4 8 1347 +30 3782 5 DROWNING POOL 182/43 METALLICA 1ns8/18
e m USEME UNIVERSAL REPUBLIC e | My Apocalypse
o SHINEDOWN R (Eleven Seven) (Warner Bros.)
% . V.]_ § OBV e | B380 C184 [ISSAEE 4 TOTAL STATIONS: 18 TOTAL STATIONS: 26
ER I [0 DISTURBED wose 1227 191 4085 3 SIXX: AM. 155/2  SHINEDOWN nsr37
=1 STAIND #I"II{'ESFLABE STATIr:)Ev; Tomorrow Second Chance
L N s
3 5 10 n23 78 2.894 8 ) (Eleven Seven) (Atlantic)
BELIEVE FLIP/ATLANTIC AC/DC 39 TOTAL STATIONS: 20  : JOTAL STATIONS; 2
I FIVE FINGER DEATH PUNCH -
(7] f20 FIVE FINGE gy MO4& 3 2700 W o iy ANOTHER BLACK DAY 149712 IN THIS MOMENT 76/9
f—_— SLIPKNOT KDOT, FHTQ, K LG, KISW, KLAQ, KNCN, Another Black Day Forever
e Bl 10 osooa ROADRUNNERRRe | 10831 24 12421 13 KOAY, ROMP, KQRC, KRZR. KUPD, KXFX, (Bieler Bros.) (Century Media
o Ul KXXR, £ZRQ, S rivs Octane, WAAF, WBSX, TOTAL STATIONS: 18 TOTAL STATIONS: 9
e RS AII?QCALYPTICA FEATURING ADAM GONTIER 1072 48 2767 O WBUZ, VBYR, WCZC, WCHZ, WHDR, WilL, R =
1 DON'T CARE 2D-20/\VE/ZOMBA WJJO, WKLQ, WKQZ, WLZX, WMMR, TOADIES 131/6 RISE AGAINST 72/51
Il TANTRIC I WRAT, WRIF, WRU=, WRXR, WRXW, WRZK, No Deliverance Re-Education (Through Labor)
e} 6 28 1065 8 2758 10 WTFX, WTKX, WT3T, WXQR, WYBB (Kirtland) (DGC/Interscope) ~
] DOWN AND OUT SILENT MAJORITY/ILG i . S — 7 et s
3 DOORS DOWN
1 2 7 5 Tram UNIVERSALREPUBLIL | 220 i Ee Indestructible
BUCKCHERRY . (Reprise)
Q B 7 00 0RUNK.. nEvensevEnaTLNTIc | @8 <l BN ¢ wglj‘g ".f:fwwfﬁ‘s'q":gc' IKQZMESG
SAVING ABEL . - & -
1 < & > ADDICTED SKIDDCO/VIRGIN/CAPITOL 930 > 3182 Z SEETHER 6
— Breakdewn
1 (14 19 FOO FIGHTERS cosweL Ry 800 2084 15 (Wind-Lp)
. e WBSX, KLQ, WLZX, WWIZ, WZOR, XM
Squizz
@ | LY Wouvwoon | TP 52 1209 20 -
p—— SHINEDOWN 6
AC/DC AIRPOWER/MOST INCREASED PLAYS/MOST ADDED
m ROCK NROLLTRAIN owmga 065 6685 3345 6 (5:;": ?‘“"‘E
- lanth
i REV THEORY v WBUZ, NKLQ, WRUF, WXQR, WYBB, XM
o 188 21 e v VANHOWES/MALOOF/NTERSCOPE O 1276 sq.,i,:'
[l 2 TRAPT Se7 1026 22 HOLLYWOOD UNDEAD s
WHO'S GOING HOME WITH YOU TONIGHT? ELEVEN SEVEN d i
—— ndeac
' LINKIN PARK
19 A 67 -4 1792 16 (A&M/Cctone/Irterscope)
IVEN UP WARNERBROS, | el KDJE, KHTQ, WTFX, WXQR, WZOR
SEETHER n - = = 3 . =
20 | R winp-up SIS EOE BRIEER S 1E RISE AGAINST 2
- BLACK STONE CHERRY Re-Edu-ation (Through Labor)
! DGCA
2 i 9 sunomaN ROADRUNNER/RRP D12 gy ]'9'6 2 f(D JE, '.:géf‘i(";’,\y_ WWWX, WYBB
POP EVIL >
@ T L azzomrosar | 473 R 07758 31 :"}‘ETA‘-:_-}"CAN &
S| |y 472 82 1236 19 Bt
| LIVIN' ONBORROWED TIME FLAWLESS/GEFFEN/INTERSCOPE 3 KOOT KXXR. WBSX, WWIZ
B REHAB :
2% N 28 | 13 5ARTENDER SONG (AKA SITTIN' AT A BAR) UNIVERSALREPUBLIC | 42) 27 1021 23 DRSOV'"MNG pooL 4 AC/DC
i 37 Stitches o
12 STONES E Rock N Roll Train (Columbia)
26 419 0 0920 26 (Eleven Seven)
O B - B R T
BULLET FOR MY VALENTINE = = ’ ’ ’
@ 28 7 HEARTS BURST INTO FIRE 2D-20/IVE/ZOMBA B . R 33 MOTLEY CRUE 2 METALLICA
i THE OFFSPRING Muther“ucker Of The Year
280 4 yhime GONNAGOFAR, KID cowvaa | 381 35 0882 27 (Motleys The Day That Never Cornes (Warner Brcs.)
—h - g s KISW, #OMP, KQRC, Sirlus Octane WRXW 020, KHTQ 19, WLZX +18, WWIZ +18, WLO +15,
28 _-.—3:'3' 5 ?:ec;? ON BROADWAY EVET TG RS 257 a3 0783 20 AR i WITFX 15, KQRC +15, KZRQ +15, WYBB +15, XSQU #5
<= 53 My Apccalypse
B 2 DISTURBED o 334 4120 0B 29 (Worne: Bros) i bl
e . KOMP, <XFX. KXXR, WKLQ Ryl
= JET BLACK STAR WBYR +15, 1, 4 A ,
30 |- PRty snoivg 520 >0 EEECN 34 WESASS MELESE WRIEL 7 LI QRE NN
=
i MOTLEY CRUE 17
BIN 1250 20, oo s ANGELES vorey 308 Zi 0743 32 METALLICA
" SEETHER My Apocalypse (Warner Bros.)
@ = 2 . 303 +67 0921 25 KXXR 415, WEDG +14, KOMP +10, KXCFX 410, WIYY +10,
et BREAKDOWN WIND-UP WRIF +7, KOAY +6, WAAF +6, KRXQ +5, KDOT 43
2 THE OFFSPRING g
& 3 31"-1 17 L AMMERHEAD cowma 288 40 1088 21 HOLLYWOOD UNDEAD
SAVING ABEL Ry Undead (A&M/Octone/Interscope)
@ b 1B DAYS SKIDDCOVRGINCAPITOL 272 o 70'5“5 3 WRIF +1L, WTFX +10, KDJE +7, WBSX +6, WXQR +6,
B .., SEVENDUST FEATURING CHRIS DAUGHTRY - G e TR T SRS )
= THE PAST 7BROS/ASYLUM/LG - ADDED AT... v
e ROYAL BLISS :
@ Y MEROVINGIAN/CAROLINE/CONTRABAND 22 o R | - KUPD
Phoenix, AZ
J CANDLEBOX c )
3 1_: i‘_ 16_ STAND SLENTMaIORTYIG | 222 19 Ll >° POMD. Larry McFeelie
2 EGYPT CENTRAL : AC/DC. Rock N Rell Train, 13
38 | R v -y rH Bl 0.262 Bullet For My Valentine, Hearts Burst Into Fire, O
g - LINKIN PARK Vayden. The O-e You Left Behind, O
@ m LEAVE OUT ALL THE REST WARNERBROS. | 207 st 57 FOR WEEK ENDING AUGUST 31, 2008
40 EHIRE WEEZER 9 FOR REP JRTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanatians.
8 3 0487 36 60 active rock stations are electronically monitored by Nielsen Broadcast Data Systems 24
E— PORK AND BEANS GC/CEEREN/INTERSCORE www.RadioandRecords.com hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
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» SEVENDUST COLLABORATES WITH CHRIS
DAUGHTRY ON “THE PAST,” THE LIST'S ONLY
NEW ENTRY AT NO. 30. THE TRACK IS THE
SECOND TO CHART FROM THE GROUP’S APRIL
RELEASE “CHAPTER Vii: HOPE & SORROW.”

FOWERED

(DM” DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

= =
g PE] 11 NIELSEN BDS NEW AND ACTIVE
o Wy ARTIST CERTIFICATIONS P_AYS AUDIENCE
z £3 Timee IMPRINT / PROMOTION LABEL  TW +/- MILLIONS RANK T e ARTEM R
DISTURBED NO. 14 WKS) 362 47 w2 SAVING ABEL 38/4  THE OFFSPRING 241
INSIDE THE FIR= REPRISE 18 Days You're Gonna Go Far, Kid
METALLICA (Skiddea/Virgin/Capitol) (Columbia)
THE DAY THAT NEVER CDMES WARNER BROS, 351 +34 ”3]» 3 i MOST ADDED TOTAL STATIONS: TOTAL STATIONS: 8
SAVING ABEL £ WEEZER 29/4 E DAY AS A LI 214
ADDICTED SKIDDCOMRGN/CAPITOL 342 38 @ _S_ Sy Sm In?eyl“ona, oN
THEORY OF A DEADMAN {DGC/Ceffen/Interscope) {Anti-/Epitaph)
BAD CIRLFRIEND 604/ROADRUNNERRRP 2% ® 0758 77 TOTAL STATIONS: TOTAL STATIONS: 4
el e 3 3 0866 6 METALLICA 25/25  FINGER ELEVEN 1873
ARTIST NEW My Apocalypse Talking To The Walls
FOO FIGHTERS 593 0 1014 4 _ TITLE/LABEL ~ STATIONS (Warner Bros.) (Wind-up)
LETITDIE ROSWELL/RCA/RMC : AC/DC 17 TOTAL STATIONS: 7 TOTAL STATIONS: 2
SHINEDOWN Rock N Roll Train
DEVOUR miantc 290 i .0'686 & {Columbia)
HINDER KAZR, KBER, KMOD, KUFO, KZRR, WDHA,
USEME UNIVERSAL REPUSLIC 282 -28 0.661 10 WEBN, WCIR, WHJY, WIXQ, WKLC, WMMS,
ol WNOR, WONE, WVRK, WXMM, WZZ0
AC/DC AIRPOWER/MOST INCREASED PLAYS/MOST ADDED 276 +276 1240 1 —
ROCK N ROLL TRAIN COLUMBIA : PUDDLE OF MUDD 4
BUCKCHERRY Livin’ On Borrowed Time
242 -15 0.568 12 (Flawless/Getfen/Interscope)
TsoEo ;:l:::n ELEVEN SEVEN/ATLAN:}]C WGIR, WIXQ, WMMS, WRQK
RISE ABOVE THIS wrowe 227 i '?6 0'62? J L METALLICA 3
3 DOORS DOWN n2 The Day That Never Comes
q 209 -24 0.666 9 (Warner Bros.)
:ﬂ i.) r\j:.)l I\EA: T::; = UNIVERSAL REPUBLIC ¥ = ! T s
SAINTS OF LOS ANCELES MOTLEY 199 7'607 O'I‘Sf‘ | 137 3 DOORS DOWN 1
KID ROCK n il
ALL SUMMER LING TOP DOG/ATLANTIC ]68_ 2 D22 ]i w;;(;rsal Republic)
3 DOORS DOWN
TRAIN UNIVERSAL REPUBLIC [ 4 o e ROYAL BLISS 1
CANDLEBOX SareiMe
STAND SILENT MAJORITYALG 153 -36 0.392 14 {Merovingian/Caroline/Contraband}
WDHA
SLIPKNOT
PSYCHOSOCIAL ROADRUNNER/RRP 136 = @28 iz SAVING ABEL 1
PUDDLE OF MUDD 18 Days
LIVIN' ON BORFOWED TIME FLAWLESS/GEFFEN/INTERSCOPE e 2l SR 19 (Skiddeo/Virgin/Capital)
APOCALYPTICA FEATURING ADAM GONTIER e . o
1DON'T CARE 20-20/HVE/ZOMBA < SEVENDUST FEAT.
TANTRIC CHRIS DAUGHTRY 1
DOWN AND OU™ SILENT MAJORITY/ILG 87 i 0003 30 The Past
(7 Bros./Asylumv/ILG)
ROYAL BLISS
SAVE ME MERGVINGIAN/CAROLINE/CONTRABAND 6_6 Al glzay 2 Kioe - - )
AIRBOURNE SEETHER 1
RUNNIN' WILD ROADRUNNER/RRP 65 = Rl 27 Breakdown
— ol (Wind-Up)
JESSE JAMES DUPREE & DIXIE INC.
REV T UP AND30-G0 MIGHTY LOUD 5_6 © DO KOG
REHAB
BARTENDER SCNG (AKA SITTIN' AT A BAR) UNIVERSAL REPUBLIC E“ e s e AC/DC
BLACK STONE CHERRY 52 8 0.072 ) ADDED AT... Rock N Roll Train (Columbia)
BLIND MAN ROADRUNNER/RRP i WKLC 105 WHUY +36, WKL +29, WIXQ +22, KZRR +21, WXMM +20,
= |Lroe gt WZZ0 +T7, KUFO +15, WNOR +15, KBER +4, KAZR +T3
THE OFFSPRING
50 +1 0182 20 Charleston, WV
HAMMERHEAD COLUMBIA
FIVE FINGER DEATH PUNCH - OMRD Dy INu ey, RARTALINEA
NEVER ENOUGH FIRM 49 -8 0107 26 MD: Dawn Cox The Day That Never Comes (Warner Bros.)
| 1 AC/DC, Rock N Roll Train, 29 KMOD 12, WAQX +T1, WKLC +B, WGIR +7, KZRR +6,
ATREYU 47 6 0094 29 Metallica, The Day That Never Comes, 29 KAZR +6, KIOC +4, KBER +3, WIXQ «3, WVRK +3
SLOW BURN HOLLYWOOD - .
rowning Pool, 37 Stitches, D
REV THEORY % & 007 - Scary Kids Scaring Kids, The Deep End, O METALLICA
HELL YEAH VAN HOWES/MALOOF/INTERSCOPE £ Shiny Toy Guns, Ricochet, O My Apocalypse (Warner Bros.)
FOR REPORTING STATIONS PLAYLISTS GO TO: KBER +10, KUFO +5, WEBN +4, WIXQ 43, KIOC 4,
TSHEE\;AES'TQDUST FEATURING CHRIS DAUGHTRY ROSASYLUMILE 42 % 0.064 5 - WAGK +L, WMMS 2
www.RadioandRecords.com
PUDDLE OF MUDD
Livin' On Borrowed Time
RECURRENTS (Flawless/Geffen/interscope)
WMMS +12, WRQK +6, WONE +5, WGIR +3, WHIY +2,
WKLC +2, KTUX 4
5 5 - —28
2 z
N ARTIST 11 NIELSEN BDS PLAYS B ARTIST 1 NIELSEN BDS PLAYS THEORY OF A DEADMAN
Bl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw LW Bl  TITLE/ IMPRINT / PROMOTION LABEL CERTIFICATIONS 1w LW Bad Girlfriend (604/Roadrunner/RRP)
WEIR +3, KMOD +5, KAZR +5, WHUY »4, WNOR +3,
SIXX: A.M. 168 188 FINGER ELEVEN a5 106 KTUX +2, KBER +2, WRQK +1. WKLL 1. WVRK +1
LIFE IS BEAUTIFUL (FLEVEN SEVEN) PARALYZER (WIND-UP) A al
SEETHER PEARL JAM
FAKE IT (WIND-UP) I U EVEN FLOW (EPIC) ES &
PUDDLE OF MUDD 10 YEARS
PSYCHO (FLAWLESS/GEFFEN/INTERSCOPE) 22 4T3 BEAUTIFUL (UNIVERSAL REPUBLIC) & o
THEORY OF A DEADMAN N4 131 AEROSMITH 86 g3
S0 HAPPY (604/ROADRUNNER/RRP) SWEET EMOTION (COLUMBIA) FOR WEEK ENDING AUGUST 31, 2008
n LEGEND: See legend to charts in charts section for rules and symbol explanations.
GUNS N’ ROSES 101 w7 LINKIN PARK 86 96 23 rock stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

SWEET CHILD O' MINE (GEFFENANTERSCOPE} WHAT I'VE DONE (WARNER BROS.)

day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.

ROCK REPORTERS

WONE/Akron, OH*
(M: Chuck Collins

FD: T.K. O'Grady
APD/MD: Tim Baugherty

KZRR/Albuguerque, NM*
CM: Bill May

FO: Phil Mahoney

MD: Rob Brothers

WZZO/Allentown, PA*
FD: Tori Thomas
MD: Keith Moyer

KWHL/Anchorage, AK
FD: Brad Stennett
MD: Matthew Collins

48

WTO0S/Augusta, ME
OM/PD: Jack Q'Brien
APD: Mark Smith

KIOC/Beaumont, TX*
OM: Trey Poston
PD: Mike Davis

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Paracai
APD/MD: Monty Foster

WRQK/Canton, OH*
PD: Greg Ausham

WPXC/Cape Cod, MA
PD/MD: Suzanne Tonaire

WKLC/Charleston, WV*
OM/PD: Jay Nunley

APD: Brian Thompson
MD: Dawn Cox

WEBN/Cincinnati, OH*
OM/PD: Scott Reinhart
MD: Dave Fritz

WMMS/Cleveland, OH*
PD: Bo Matthews

WVRK/Columbus, GA*
OM: Brian Waters
PD: Chris Chaos

KAZR/Des Moines, |1A*
OM: Scott Allen

PD: Ryan Patrick

MD: Andy Hall

24/7 NEWS ONLINE @ www.RadioandRecords.com

KHQG/Duluth, MN
OM/PD: Jack Lawson

WQCM/Hagerstown, MD
OM: Rick Alexander
PD/MD: Mike Holder

WRVC/Huntington, WV
PD: Reeves Kirtner

WJIXQ/Lansing, Mi*
PD: Sheri Vegas

WGIR/Manchester, NH*
PD: Chris "Doc” Garrett

WXFX/Montgomery, AL*
PD: Rick Hendrick

WDHA/Morristown, NJ*
PD: Tony Paige
APD: Curtis Kay

WNOR/Norfolk, VA*
PD: Harvey Kojan
APD/MD: Sonja Morrell

WXMM/Norfolk, VA*
OM/PD: John Shomby

KCLB/Palm Springs, CA
OM/PD: Jen Shevlin
MD: Shelly Brown

KUFO/Portland, OR*
OM/PD: Chris Patyk

WHJY/Providence, RI*
PD: Scott Laudani

WXRX/Rockford, iL
PL: Jim Stone
MD: Jon Schulz

KBER/Salt Lake City, UT*
PD: Kelly Hammer
APD/MD: Darby Wilcox

KZ0Z/San Luis Obispo, CA
OM: Pepper Daniels
PD/MD: Dusty Rhoads

KTUX/Shreveport, LA*
OM: Gary McCoy
PD/MD: Randy Hill

KSHE/St. Louis, MO*
OM: Rick Balis

APD: Katy Kruze

MD: Guy Favazza

WAQX/Syracuse, NY*
OM: Tom Mitchell

PD: Alexis

APD/MD: Don Kelley

KMOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, Wi
MD: Steve Resnick

KBZS/Wichita Falls, TX
PD: Liz Ryan

* Monitored Reporters
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POWERED BY

§ N : : : N
‘ e ~ > AC/DC’S “ROCK N ROLL TRAIN” BECOMES Nielsen
% THE FIRST SONG IN THE NIELSEN BDS ERA TO o
Roc K e DEBUT AT NO. 10N THE CANADA ROCK
® & 4 3 \

CHART. THE TRACK IS ALSO THE BAND'S
FIRST CHART-TOPPER AT THE FORMAT. <DMDS
DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

ALTERNATIVE & ACTIVE REPORTERS CANADA ROCK

ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL ~ TW +-
ALTERNATIVE KUCD/Honolulu, HI* KCXX/Riverside, CA* ACTIVE AC/DC ROCKNROLL TRAIN COLUMBIA/SONYBMG 437 +437
PD: Adam Carr PD: John DeSantis s
WEQX/Albany, NY* MD: Chris Sampaio APD/MD: Bobby Sato KEY./Abilene, TX FOO FIGHTERS LETIT DIE ROSWELL/RCA/SONYBMG 419 70

OM/PD: Willobee
MD: Amber Miller

OM: Randy Jones
PO/AMD: Frank Pain

THEORY OF A DEADMAN BAD GIRLFRIEND

604/UNIVERSAL —.71;6-7* : if}

KTBZ/Houston, TX* WZNE/Rochester, NY* AIRBOURNE RUNNIN' WILD ROADRUNNER/UNIVERSAL

PD: Don Jantzen OM: Mike Ninnie
WHRL/Albany, NY* MD: Karah Leigh PD: Terese Taylor WZMR/Albany, NY* COLDPLAY VIVALAVIDA - PARLOPHONE/EMI
OM: John Cooper OM/PD: Kevin Callahan SLOAN BELIEVE IN ME ¥ MURDERECORDS/SONY BMG
PD/MD: Tim Nable WRZX/Indianapolis, IN* KWOD/Sacramento, CA* SEETHER RISE ABOVE THIS WIND-UP

PD/MD: Lenny Diana OM/PD: Curtiss Johnson KTEG/Albuguerque, NM* |-
KROX/Austin, TX* MD: Andy Hawk OM/PD: Bill May DISTURBED INSIDE THE FIRE REPRISE/WARNER
OM: Chase WTZR/Johnson City, TN* MD: Aaron "Buck” Burnett HINDER uSEME ¥ UNIVERSAL REPUBLIC/UNIVERSAL
PD: Lynn Barstow OM: Bill Hagy KXRK/Salt Lake City, UT* THE OFFSPRING HAMMERHEAD COLUMBIA/SONY BMG

MD: Toby Ryan

KRAB/Bakersfield, CA* KRBZ/Kansas City, MO* ; : METALLICA THE DAY THAT NEVER COMES
OM: Kenn McCloud OM: Bob Edwards MD: Artie Fufkin WISE/Atlantic City, NJ FINGER ELEVEN TALKING TO THE WALLS WIND-UP
PD/MD: Danny Spanks PD: Greg Bergen OM: Paul Kelly

APD: Jared Mann

PD/MD: Jay Patrix

APD/MD: Jason Ulanet

OM: Alan Hague
PD: Todd Noker
APD: Corey O'Brien

KBZT/San Diego, CA*
PD: Garett Michaels

WWWX/Appleton, WI*
PD/MD: Guy Dark

PD: Rich DeSisto
MD: Scott Reilly

THE TREWS PARANOID FREAK o

MOBILE THEKILLER &
APOCALYPTICA FEATURING ADAM GONTIER 1 DON'T CARE

THE BUMSTEAD/UNIVERSAL
WARNER BROS./WARNER

UNIVERSAL

2D-20/JIVE/SONY BMG

KNXX/Baton Rouge, LA* WNFZ/Knoxville, TN* APD: Mike Hansen
, Mi MOTLEY
OM/PD: Dave Dunaway OM: Terry Gillingham MD: Mike Halloran WCHZ/Augusta, GA* MOTLEY CRUE SAINTS OF LOS ANGELES T
APD: Phillip Kish PD: Shane Cox OM: Harley Drew STAIND BELIEVE FLIP/ATLANTIC/WARNER
MD: Darren Gauthier APD/MD: Valerie Hale XET'T_IA/ San Diego, CA* PD: Chuck Williams KID ROCK ALL SUMMER LONG TOP DOG/ATLANTIC/WARNER
PD: Phil ManAing -~ s
i : Y NK.. ELEVEN SEVEN/UNIVERSAL
KQXR/Boise, ID* KFTE/Lafayette, LA* LOHERD WIYY/Baltimore, MD* o CHERRY D9 O e
83/1: Dan MCISOHY PD: Scatt Perrin PD: Dave Hill 3 DOORS DOWN IT'S NOT MY TIME UNIVERSAL REPUBLIC/UNIVERSAL
: Jeremy Nicolato MD: Jude Vice KITS/San Francisco, CA* AP‘ /MD: Rob Heck
MD: Jeremi Smith PD: Dave Numime D/MD: Rob Heckman WEEZER TROUBLEMAKER DGC/UNIVERSAL
: R/REPRISE/WARNER
KXTE/Las Vegas, NV* APD/MD: Aaron Axelsen WCPR/Biloxi, MS* OASIS THE SHOCK OF THE LIGHTNING BIG BROTHER/REPRISE/W)

WBCN/Boston, MA*
PD: Mike Thomas
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin

APD: Fletcher

MD: Paul Driscoll

WBT2/Burlington, VT*
OM/PD: Matt Grasso
APD/MD: Kevin Mays

W2ZJ0/Charleston, WV*
OM: Jeff Whitehead

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Young

PD: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Cene Sandbloom
MO: Lisa Worden

KYSR/Los Angeles, CA*
PD: Michael Martin
APD/MD: Julie Pilat

WMFS/Memphis, TN*
PD: Rab Cressman
MD: Sydney Nabors

WLUM/Milwaukee, WI*
PD: Jacent Jackson
APD: Stephen Kallao

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

KCNL/San Jose, CA*
PD: Jeanene Calhoun

KJEE/Santa Barbara, CA*
PD: Eddie Gutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius Alt Nation/Satellite*
OM/PD: Cregg Steele
APD: Khaled Elsebai

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Jon Robbins

OM: Kenny Vest
APD/MD: Maynard

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Bvil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MD: Amy Hutto

WRXR/Chattanooga, TN*
PD: Boner

WIIL/Chicago, IL*
OM/PD: John Perry

50> 0050000 0-50x - @ - ~ @ mva

29 |5
30 § 5

WKLQ/Grand Radids, M{*
OM: Steve Stewart

PD: Michael Grey

APD: Jay Deacon

MD: Darcy

WZOR/Green Bay, WI*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WEEZER PORK AND BEANS
REV THEORY HELL YEAH & )
THE STILLS BEING HERE ¥
SHINEDOWN DEVOUR

CITY AND COLOUR SLEEPING SICKNESS
THE OFFSPRING YOU'RE GONNA GO FAR, KIO
17  MATT MAYS & EL TORPEDO TALL TREES ¥
5 ONE DAY AS A LION WILD INTERNATIONAL
FOR WEEK ENDING AUGUST 31, 2008

WXZZ/Lexington, KY*
OM: Robert Lindsey

PD: Johnny Maze

APD: Twitch

KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Pettersan

MD: Adam Peterson

DGC/GEFFEN/UNIVERSAL
VAN HOWES/MALOOF/INTERSCOPE/UNIVERSAL

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

WIX0/Peoria, IL
OM/PD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Westan
APD: Chuck Damica

COLUMBIA/SONY BMG

ARTS & CRAFTS

ATLANTIC/WARNER

DINE ALONE

SONIC/WARNER

ANTI-/EPITAPH

Sirius Octane/Satellite*
OM: Gregg Steele
PD: Jeff Regan

XM Squizz/Satellite*
PD: Bodhi Ebright
MD: Grant Random

KISW/Seattle, WA*
OM/PD: Dave Richards

WSWD/Cincinnati, OH* PD: Boomer | . o h
OM: Patti Marshall WKZQ/Myrtle Beach, SC APD/MD: Leslie Scott a%[_)‘s-{om l;ueif - WTFX/L_oulsvtIIe, KY* MD: Sean "The Rabbi” Tyszler ~ APD: Ryan Castle
PD: Jay Kruz OM/PD: MYark McKinne’v : Steve salzman WXQR/Greenyllle, NC* PD: Charlie Steele
APD: Julie Evans e x OM: Mark McKinney MD: Frank Webb KUPD/Phoenix, AZ* WHBZ/Sheboygan, Wi
MD: Mase Brazelle KNDD/Seattle, WA’ . i i
PD: Mike Kaplan gsog%hgo' CA PD: Wes Styles PD/MD: Larry McFeelie PD: Ron Simanet
WKRK /Cleveland, OH* APD/MD: Andrew Harms P harrenry KFMX/Lubbock, TX MD: Dave Nelson
PD: Dominiecvﬁa?gella ‘évsg)é{'}:r:zlcl:a\:l‘:* PD: Neil Randall WTPT/Greenville, SC* OM/PD: Wes Nessmann KDOT/Reno, NV*
MD: Ta|;10 ggin KQRA/Springfield, MO* . . SA'\[,;/? Milr.kr%il”d"x OM: Jim McClain WRBR/South Bend, IN
WARQ/Columbia, SC* PD: Kristen Bergman KILO/Colorado Springs, CO  Twisted To WJJO/Madison, WI* PD/MD: Jave Patterson PD: Tommy Carroll
PD: Dave Stewart 2/0klahoma Ci x  MD: Shadow Williams o PD: Randy Hawke APD: Maximus
Mlj: i ga.BTD/"?Tr:Vi:ma ity, OK’ MD: Jack Mehoff WQXA/Harrisburg, PA* APD/MD: Blake Patton KRXQ/Sacramento, CA*
N . OM/PD: Ken Carson iy " kane, WA¥
PD: Jeff Blackburn N Tl KNCN/Corpus Christi, TX* APD/MD: Nixon RQMeAllen. TX* OMIPD: Jim Fox K e
WWCD/Columbus, OH* PD: Tommy Mattern KFRQ/McAllen, TX : Barry Bennett

OM: Randy Malloy
PD: Andy "Andyman” Davis

WJRR/Orlando, FL*
PD: Rick Everett

APD: Kyle Guderian
MD: Scott Rizzuto

OM/PD: Paula Newell
APD/MD: Monte Montana

WCCC/Hartford, CT*
PD: Michael Picozz

OM/PD: Mike Quinn

KBRE/Merced, CA

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

APD: Kris Siebers

WLZX/Springfield, MA*

KDGE/Dallas, TX* KED/Phoenix, AZ* WKRL/Syracuse, NY* IF(’gR/IV/iI[I]ianver’ o APD/MD: Mike Karolyi PD/MD: Jason LaChance PD/MD: Courtney Quinn

OM/PD: Vince Richards PD: Bruce St. James MD: TY APL . A I . WZBH/Salisbury, MD

APD: Chris Ryan e Virgin OYMD: Aaron” Doutle A" Morte WAMX/Huntington, WY ywnp/Miami, FL* OM: Sue Timmans KZRQ/Springfield, MO*
WSUN/Tampa, FL* WRIF/ it, MI* ig{]MgoE;I‘kv\F}jg;e: PD: Kevin Vargas PD: Sean McHugh OM: Valorie Knight

WXEG/Dayton, OH* WXDX/Pittsburgh, PA* PD; Shark Detrait, : MD: Dave Hanson MD: Chris Steele PD: Simon Nytes

OM: Tony Tilford
PD: Steve Kramer
MD: Matt Jericho

OM/PD: John Moschitta

WRWK/Toledo, OH*
PD: Dan McClintack

OM/PD: Doug Podell
APD/MD: Mark Pennington

WRTT/Huntsville, AL*
OM/PD: Lee Reynalds

KXXR/Minneapolis, MN*
OM: Dave Hamilton

KOAY/Salt Lake City, UT*
PD: Kayvon Motiee

WXTB/Tampa, FL*
OM: Brad Hardin

;VCIZ‘V/;ortland, ME* APD/MD: Carolyn Stone KLAQ/EI Paso, TX* APD/MD: Clay Sanders PD: Wade Linder APD/MD: Roger Orton PD: Double Down
KTCL/Denver, CO* ity OM/PD: Courtney Nelson APD/MD: Pablo APD: Mike Killabrew
PD: Nert :Brian James KEMA/ Tucson, AZ* APD/MD: Glenn Carza WRXW/Jackson, MS* KISS/San Antonio, TX*
MD: Eric "Boney" Clouse KNRK/Portiand. OR® PD: Matt Spry , ROAEER d Stevens WRAT/Monmouth, NJ* PD/MD: LA Lloyd WKLL/Utica, NY
ortland, WGBF/Evansville, IN OM/PD: Carl Craft MD: TY

CIMX/Detroit, MI*

PD: Mark Hamilton

MD: Chris Firmage

OM/PD: Mike Sanders
APD/MD: Slick Nick

WRZK/Johnson City, TN*
PD/MD: Scott Onks

APD/MD: Robyn Lane

KI10Z/San Diego, CA*

PD: Vince Cannova ) KMYZ/Tulsa, OK* OM: Jim Richards KFMW/Waterloo, IA
MD: Jay Hudson \é\ﬁl‘\;\;]/l;rsotvliencek,l RI* PD: Kenmy Wl : - WCLG/Morgantown, WV PD/MD: Shauna Moran-Brown ~ OM/PD: Michael Cross
B e ool ‘é"h}\’?';/ fl-"}:' Mi KQRC/Kansas City, MO*  OM/PD: Jeff Miller
: - N . - 2 Falric OM/PD:; Bob Edward i< Ohi o
KXNA/Fayetteville, AR APD: Tom Ghiden WWDC/Washington, DC*  PD: Brian Beddow MD: Paul '\:arsh:‘r' ° KURQ/San Luis Obispo, CA ~ WBSX/Wilkes Barre, PA*

PD: Dave Jackson

MD: Nick Castillo

OM: Thea Mitchem
PD: Dave Wellington

APD/MD: Tony LaBrie

WBUZ/Nashville, TN*
OM: Dean Warfield

OM: Mark Mitchell
APD/MD: Stephanie Bell

PD/MD: James McKay

WJIBX/Ft. Myers, FL* * APD: Dave Hennessy " KOMP/LES.V'EQESI Nv* PD/MD} Troy Hanson KATS/Yakima, WA

PD: Matt Johnsan gs:zag“:;:éft:v MD: Greg Rache gh'}l%glg':;;i?\?\;lﬁgn PD: John Griffin APD: Zigz KXFX/Santa Rosa, CA* OM/PD: Ron Harris

APD: Anthony "Roach” Proffitt  pp. Melanie Flores APD/MD: Skippy MD: Carlota PD/MD: Scott Less

MD: Jeff Zito MD: Chris Payne WPB2/West Palm Beach, FL* KATT/Qklahoma City, OK* WWIZ/Youngstown, OH*
PD: John O'Connell KZCD/Lawton, OK OM/PD: Chris Baker Music Choice Rock/Satellite  OM/PD: Scott Kennedy

MD: Ross Mahoney

WBYR/Ft. Wayne, IN*

PD: Don "Critter” Brown

MD: Jake Daniels

WGRD/Grand Rapids, MI* f e : Justi
OM/PD: J::“, Tar::r:tss \FI)VD[.JXAI;](:\H:hmond, VA* APD/MD: Stiller APD: J.C. "Kelso" Kellison EA%:%'::;HSZZE?;Z
o WSFM/Wilmington, NC ; ) WYYX/Panama City, FL
. LN WRUF/Gainesville, FL* -l
E WXNR/Gre'enVIIIe, NC* WRXL/Richmond, VA* PD/MD: Mike Kennedy OM/PD: Harry Cuscott KBbSHB'Asltargke
8 %j g{ufs Sirmel OM: Bill Cahil APD: Kyle Baldry :
3 - Blando PD/MD: Casey Krukowski MD: Jack Wich * Monitored Reporters
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&R TRIPLE A

Giving your Web site sizzle on a limited budget

Relationship Building
In The Modern Age

John Schoenberger

JSchoenberger@RadioandRecords.com

ith all the bells and whistles available today to spice up any

‘Everything
ou do has
o reinforce

the brand
and to help

station’s Web site, what does one need to do to stay fresh, espe- | strengthen
cially when operating on a limited budget? This was a main | your
topic during the “New Media Show & Tell” session at this re_Iationship
year’s R&R Triple A Summit, moderated by Presslaff Interactive president Ruth V_Vlth ona,l
Presslaft and SBR Creative Media co-president Dave Rahn. I'StenerBS'd »
—Brad Holtz

Presslaff said at the beginning of the session:
“The key is to use new media and really cool
technology as a means to an end. It is e-mail, 1t
is texting, it is streaming and all the other things

(&)

the Internet can
ofter us—but 1t’s

all  really  only

tools to help us

ments in-house. Thus, it has to rely upon cre-
ativity and innovation.

“We have bastcally tried a variety of things

with a trial-and-error approach and have slowly

found what works

best for us,” Holtz

said. “We initially

continue to build

relationships with
listeners.”

Sarkes Tarzian WTTS/Indianapolis PD Brad
Holtz was one of the panelists at the session and
demonstrated a variety of things that he is doing
with the WTTS Web site by utilizing outside

services and integrating them into his tramework.

Making Do

WTTS is in a similar position as many triple A
stations because it is independently owned. As
such, the station doesn’t have any sort of unified
corporate new-media effort it can tap into or
significant [T and Web development depart-

Getting Help

WTTS uses the services of many
providers to keep its Web site fresh,
engaging and content-rich. Companies
include:

B Microsoft: Its Silver Light Player is
compatible with PCs, Macs and a
variety of mobile devices.

K > ;
WORLE & LASS 2OC ¥am INCIAN APOLIS started with Ruth’s
r ool et ey, company  about

e sday, 12:47§; werer

B Yes.com: Allows hosting of a “Now
Playing” feature as well as a song
search of the previous seven days’
worth of playlists.

B SBR Custom Channels: Creates
specialty side channels that can be
customized for the Web site.

five years ago to

help us build a
database of our listeners and right now we are
at about 30% of our 12+ cuine. Over the years
we have learned how we can use that database
to our advantage.”

With that, the WTTS VIP club continues to
grow. Besides the usual benefits, such as concert
alerts, movie premicres and special offers, it has
begun to focus efforts to drive people to the Web
site for off-air contests.

“We have found that the open rate on our
monthly concert calendar we send out, for exam-
ple, is 65%-70%,” he said. “All these eftorts are
tools to recycle the brand and get them back to

B MJI Interactive: Provides content
and interactive software tools for
station Web sites.

B WordPress: A publishing platform to
enhance blogging efforts.

B Nigel Media: Provides artist bios that
can be integrated into the station’s site.—JS

50 24/7 NEWS ONLINE @ www.RadioandRecords.com

listening to the station.”

And listening these days is happening more and
more via the station’s Web stream. WTTS also
offers a “New Music” side channel via a service
provided by SBR Custom Channels.

“That section of our Web site has just been
upgraded and we are now using a new player

from Microsoft called Silver Light,”
Ioltz said. “Not only is the player good
tor PCs, it 1s also completely compatible
with Mac”

Employing functionality provided by
yes.con, the site enables visitors to see
what is currently airing and to explore
what has been played in the past hour, day
or week. There is also a search functon that
allows listeners to learn more about what
acts have been played. In addition, next to
song titles are iTunes and Amazon down-
load tabs, the opportunity to view the

video of the song. if available, and a link to lyrics.
Holtz said the service fits seamlessly into the sta-
tion’s site and is customized for the WTTS brand.

But Wait, There's More

Recently, WTTS has been paying more attention
to its on-demand section and working with MJI
Interactive, which provides a platform. The play-
er allows it to put everything in one place: things
the station has recorded and edited in-house to
be repurposed, along with outside content.

Holtz believes another important teature 1is
to provide information about the artists the sta-
tion plays. So WTTS recently began
using the services of Nigel Media,
which provides bios about many ot the
artists on the playlist.

“This feature, in particular, is something
we promote heavily on the air because it
is popular with our listeners. The goal here
is to help build our time-spent-on-site
numbers,” Holtz said.

Further, he has been utilizing the soft-
ware provided by WordPress to give the
station blogging and photo posting capa-
bilities. This allowed it to enhance its pres-
ence at this year’s Bonnaroo festival. As Holtz said,
“We texted the VIPs that an update had been
posted and we were able to get some local clients
to sponsor it. It worked out great for everyone
over that weekend”

Perhaps the community-building excrcise
that Holtz is most proud of is its Going Green
portal. Not only does it offer suggestions and
links for visitors who want to help the environ-
ment, it also has an area where listencrs can otter
their own ideas and suggestions. The station has
tound that this is one area where clients are eager
to get mvolved.

But as Holtz cautioned. “Regardless of how
many of these new things you get involved with,
it is very important to remain focused on your
main product—the radio station. {f you don’t
have a strong and compelling brand, all this other
stuff is just fluff. Everything you do has to rein-
torce the brand and to help strengthen your rela-

tionship with loyal listeners.” RsR
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g = us 11 NIELSEN BDS
@ = éu ARTIST CERTIFICATIONS PLAYS AUDIENCE
Fl 5 & Time IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK
. COLDPLAY NO. 100 WKS) n =
L 14 vaLaviDa el 082 2 S !
COUNTING CROWS
COME AROUND DGC/GEFFEN/NTERSCOPE 220 & _1‘962 g MOST ADDED
O-ACR: 480 22 182 6
SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP -
JACK JOHNSON 5
HOPE BRUSHFIRE/UNIVERSALREPUBLIC 980 -84 2_‘982 4
MATT NATHANSON >z
COME ON GET HIGHER vancuaRD 4% { = 1807 8 AT E
MY MORNING JACKET p— TITLE / LABEL STATIONS
~ I'MAMAZED xomep  O® 46 s 'SARA4 MCLACHLAN B
THE RACONTEURS U Want Me 2
OLD ENOUGH THIRD MANWARNERBROS, D00 ol 2 _3_ (Arista/RMG)
JASON MRAZ CIDR, KPTL, KTCZ, KTHX, KWMT, KXLY,
I'M YOURS antoRee 0 17 2 ° GG NI
BECK - LUCINDA WILLIAMS S
ORPHANS DGC/INTERSCOPE 37 g8 . 2631 z Real Love
R.E.M. (Lost Highway)
HOLLOW MAN WARNERBROS. }: 23 (2920 3 G AT IR AR T
DONAVON FRANKENREITER - RAY LAMONTAGNE 3
LIFE, LOVE & LAUGHTER LOST HIGHWAY 5 s | 295% 21 You Are The Best Thing
JOHN MELLENCAMP (RCA/RED)
MY SWEET LOVE HeARMG SO = [y 12 KBCO, WMMM, ANCS
GAVIN ROSSDALE INGRID MICHAELSON 3
LOVE REMAINS THE SAME INTERSCOPE 2 3 1449 12 Be Ok
LOS LONELY BOYS - (Cabin 24/Original Signal/RED)
STAYING WITHME a5 [ERE 20 KTHX, FWMT, ¥/RNX
PRETENDERS COLDPLAY 3
BOOTS OF CHINESE PLASTIC sHaNGRLLA 29 426 1426 13 Lost!
G. LOVE & SPECIAL SAUCE 2 (Capitol”
PEACE, LOVE & HAPPINESS BRUSHFRE 22 = NN - CIDR, WRNR, WZEW
SARA BAREILLES 5 " DEATH CAB FOR CUTIE 3
o EPIC 258 21 1.060 4 Co
SHERYL CROW {(Atlantic)
MOTIVATION AGMINTERSCOPE 239 & Gl 30 CIOR, WCOO, WVMM
ERIC HUTCHINSON B.B. RING 3
ROCK & ROLL LET'S BREAK/WARNER BROS. _255_ i 70'726 - How Mzny More Years
SARAH MCLACHLAN MOST ADDED — (Geffen/ nterscope)
UWANT ME2 ARISTA/RMG, ! 38 3790 28 KBCO, kTHX, WTTS
{NGRID MICHAELSON -
BEOK CABIN 24/0RIGINAL SIGNAL/RED s 37 0.451 B BONWON ERSUICERHMTERT 82
—_ ife, Love & Lasughter
MICHAEL FRANTI & SPEARHEAD (Lost Highway)
SAY HEY (ILOVE YOU) BOOBOO WAX/ANTI-/EPITAPH 168 +20 2858 2% WXRV, VZEW
RAY LAMONTAGNE MOST INCREASED PLAYS
YOU ARE THE BEST THING RCA/RMG &6 73 0.531 & illy AL R 2
AIMEE MANN - i =
& niversal Republic,
FREEWAY SUPEREGO IS5 sy L »ﬁ KENZ, IPTL
%EIS.":'ANSPIRIT ROUNDER 129 e o
JOHN MAYER ' EBn . Lottty ? Cy
FREE FALLIN' COLUMBIA 135 7'67 ) 0.491 2 WMMM |
COLDPLAY - Madisos, WI
Lost CAPITOL 1’0 o8 e © PD: Pat allagher
THE HOLD STEADY MD: Gat by Parsans
SEQUESTERED IN MEMPHIS VAGRANT 7]:9 vl _71’8‘2 4 Death Cah For Cutie, Cath..., 0
ALEJANDRO ESCOVEDO - 7 Ray LaMontagne, You Are The Best Thing, O
ALWAYS AFRIEND BACKPORCHIMANHATTAN/CAPITOL 128 £ || gl - Sarah M cLachlan, U Want Me 2, 0
FOR REPGRTING STATIONS PLAYLISTS GO TO:
HRO?JSDEIE,F’C'AEI?%SD TBD/ATO 123 2 1031 s .
www.RadioandRecords.com
RECURRENTS
5 51
S ¥
‘% ARTIST 1) NIELSEN BDS PLAYS ":_:“ ARTIST 11 NIELSEN BDS PLAYS
S8l TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w = TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ LW
NEEDTOBREATHE JAKOB DYLAN
MORE TIME (ATLANTIC) 278 2o SOMETHING GOOD THIS WAY COMES (STARBUCKS/COLUMBIA) 163; e
DUFFY EDDIE VEDDER :
MERCY [MERCURY/IDJMG) 273 L 268_ HARD SUN {MONKEY WRENCHZI/RMG) 124 22
AUGUSTANA JACK JOHNSON
SWEET AND LOW (EPIC) 252 5 B IF IHAD EYES (BRUSHFIRE/UNIVERSAL REPUBLIC) 22 7103
SPOON INGRID MICHAELSON
DDN'T YOU EVAH (MERGE) 217 29 THE WAY | AM (CABIN 24/ORIGINAL SIGNAL/RED) ns ! E]
DEATH CAB FOR CUTIE 9% 22 SNOW PATROL ns 108

I'NILL POSSESS YOUR HEART {ATLANTIC)

SHUT YOUR EYES (POLYDOR/AXM/INTERSCOPE)

» RAY LaMONTAGNE EARNS HIS THIRD CHART HIT
AS “YOU ARE THE BEST THING” OPENS AT NQ. 23
WITH MOST INCREASED PLAYS (UP 73). THE NEW
HAMPSHIRE NATIVE PEAKED AT NO. 5 WITH
“TROUBLE" IN DECEMBER 2004 AND “THREE MORE
DAYS” IN OCTOEER 2006.

NEW AND ACTIVE

ARTIST PLAYS ARTIST P_AYS
TITLE / LABEL JGAIN TITLE / LABEL 1GAIN
MISSY HIGGINS 1n9/13 AMOS LEE 80/28
Where | Stood What's Been Going On
(eteven:/Reprise) (Blue Note/Capitol)
TOTAL STATIONS: 7 TOTAL STATIONS: 10
BRETT DENNEN FEAT. OASIS 79/34
FEMI KUTI nsns The Shock Of The Lightning
Make You Crazy (Big Brother/Reprise)
(Dualtone/Downtown) TOTAL STATIONS: 15
TOTAL STATIONS: n

ERIN MCCARLEY 79/4
MUDCRUTCH 103/3 Pony (It's Ok)
Lover Of The Bayou (Universal Republic)
(Reprise) TOTAL STATIONS: 9
TOTAL STATIONS: 12

AUGUSTANA 7715
LUCINDA WILLIAMS 89/55 1 Still Ain‘t Over You
Real Love (Epic)
(Lost Highway) TOTAL STATIONS: n
TOTAL STATIONS: 9

CONOR OBERST 70/12
DEATH CAB FOR CUT!E 85/23 Sausalito
Cath... (Merge)
(Atlantic) TOTAL STATIONS: 7
TOTAL STATIONS: 10

RAY LAMONTAGNE

You Are The Best Thing (RCA/RMCG)
WCLZ +9, WTTS «5, WCOO +8, KRSH +6, XMCF +6,
KXLY +6, KTHX +5, WRLT +5, WXRV 45, SISP +3

LUCINDA WILLIAMS

Real Love (Lost Highway)

SISP +30, KRGH +10, WXRT +8, KCUV +4, KGSR +2,
KINK +2, WRNR #2, XMCF +1

SARAH MCLACHLAN

U Want Me 2 (Arista/RMC)

KMTT 17, KWMT +7], KINK +7, KPTL +6, WNCS 45,
KTCZ +5, WXRV +4, KFOG +3, KBCO +2, KGSR +2

OASIS

The Shock Of The Lightning

(Big Brothes/Reprise)

KSWO +Ti, WXRT +8, KPRI +6, WNCS «5, WRNR +3,
WXRV +3, KCUV +2, KINK +2, KRVB +1, WTTS +1

THE KOOKS

Shine On (Astralwerks/Capitol)

KPTL +12, KBCO +8, WCOO +8, KPRI 43, KINK +2,
KXLY +1

FOR WEEK ENDING AUGUST 31, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.

32 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. Indicator chart comprised of 52 reporters.

© 2008 Nielsen Business Media, Inc. All rights reserved.

Moose Fake Products Company, Inc.
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BDS
» 4
£ 2 TRIPLE A INDICATOR
(= us
"l 5 IC ARTIST PLAYS
= 3 Time IMPRINT / PROMOTION LABEL ~ TW +-
1 1 N G.LOVE & SPECIAL SAUCE PFACE, | OVE & HAPPINESS BRUSHFIRE 481 -10
) 3 9 BECK ORPHANS DCC/INTERSCOPE 446 -5
4 10 DONAVON FRANKENREITER LIFE, LOVE & LAUGHTER LOSTHIGHWAY 444 +13
4 i 1 COLDPLAY VIVALAVIDA capToL - 408 72
5 6 1 THEHOLD STEADY SEQUESTEREDINMEMPHIS VAGRANT 402 -4
. 7 8  DELTA SPIRIT TRASHCAN ROUNDER 395 +2
7 5 12.  JOHN MELLENCAMP My SWEET(OVE HEAR/CMG 379 -43
. 3 4 MICHAEL FRANTI & SPEARHEAD saY HEY (I LOVE YOU) BOO BOO WAX/ANTH-/EPITAPH 366 +16
. Q.A.R. SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP 365 +9
10 K DAR WILLIAMS IT'S ALRIGHT RAZOR&TE ~ 365 -4
JACK JOHNSON HOPE BRUSHFIRE/UNIVERSAL REPUBLIC 347 35
PRETENDERS BOOTS OF CHINESE PLASTIC SHANGRI-LA 344 -9
MY MORNING JACKET I'M AMAZED ATORED 339 -25
RAY LAMONTAGNE YOU ARE THE BEST THING RCARED 317 #4125
BOB DYLAN OREAMIN' OF YOU COLUMBIA 317 +26
CONOR OBERST SAUSALITO MERGE 291 +15
BLUES TRAVELER YOU, ME AND EVERYTHING VERVEFORECAST 290 +45
BIG BLUE BALL FEAT. PETER GABRIEL BURN YOU UP, BURN YOU DOWN REAL WORLD 279 =31
R.E.M. HOLLOW MAN WARNERBROS. 275 -8
LOS LONELY BQYS STAYING WITHME epic - 268 -49
COUNTING CROWS COME AROUND DGC/GEFFEN/INTERSCOPE 266 +19
MUDCRUTCH LOVER OF THE BAYOU REPRISE 259 +2
AMY MACDONALD MR. ROCK & ROLI DECCA 251 -7
PLR 24 7  ERICHUTCHINSON ROCK & ROLL 1ET'S BREAK/WARNER BROS. 228 -2
= N
PEl 26 8  ADELE CHASING PAVEMENTS Xucoumsia - 204 -8
(26] m JJGREY & MOFRO ORANGE BLOSSOMS ALLCATOR 193 4115
7] CTI DEATH CAB FOR CUTIE Cati.. MUANTC 192 +47
@ m JAMES WATERFALL MERCURY/DECCA 191 +20
29 s 5  BUDDY GUY SKINDEEP SILVERTONE/ZOMBA 188 -26
(O} ICTTI /ULIANA HATFIELD FEAT. RICHARD BUTLER THS LONELY LOVE YEOLDF 183 +8
BRETT LUCINDA ARl JACKSON
DENNEN FEAT. WILLIAMS 12 WDST WJCU' BROWNE 7
FEMI KUTI 19 Real Love WNmi wocﬂn Time The Conqueror
Make You Crazy (Lost Highway) WUIN . (Inside)
(DowntowsvDualtone) KBAC, KLRR, KNBA, KOZT, KTAO,
KBAC, KCLC, KMTN, KNBA, PETER WBJB, WNCW,
KHUM, KLRR, KROK, KSUT, BRADLEY WXPN, XM The Loft
MOST ADDED KMTN, KNBA, WAPS, WJCU, ADAMS 8 —— =
KSPN, KSUT, KTAO, WMVY, WTMD, The Longer | Run RAY
KYSL, WAPS, WUIN, WYEP (Sarathan) LAMONTAGNE 6
WBJB, WCBE, WFIV, You Are The Best
WEPK, WNRN, AMOS LEE 11 KOAG oL KO e
WTYD, WXPN, What's Been Going WJCU, WNRN (RCA/RED)
WYEP on KNBA, KRVO,
(Blue Note/Capitol) WFPK, WJCU,
KDBB, KLRR, WRSI, WVOD

FOR WEEK ENDING AUGUST 31, 2008
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» JJ GREY & MOFRO LAND THIS WEEK’S TOP
TRIPLE A INDICATOR DEBUT AS “ORANGE
BLOSSOMS” OPENS AT NO. 26. THE SINCLE,
WHICH POSTS THE WEEK’S THIRD-LARGEST SPIN
INCREASE (UP N15), IS THE TITLE TRACK FROM THE
GROUP’S JUST RELEASED FOURTH STUDIO SET.

MOST ADDED

FO2 WZEK ENDING AUGUST 31, 2008

Sex And Gasoline
{Work Song/Yep Roc)

- AMERICANA .-
TITLE IMPRINT / PROMOTION LABEL ™ +1- CUMULATIVE
TTH'-E| 5;\5[:\()':55/2:5;':“”“5 80H - pEes
S vepor | o0 %5 4R
;2 5I§ITEM§ S BACKPORCHMANHATTANCAPITOL 532 9 £
;'?Ekf /{rf\ ;A?Ro S390vERD BACK PORCH/MANHATTAN/CAPITOL B 43 e
IELILA m‘T’Ethg T’:JQERR ol NONESUCH/WARNER BROS. B X o
I.II"rI;'TTHLEEB:NEOAT AND FRIENDS o 309 +14 n37
55%'3 ng:IEHT DRIFTERSCHURGH 300 *3B <52
;SE;‘LDHJQTT vewwesr | 294 -49 6497
%@lﬁf?mc Q&LL LosTHcHway 280 41 pocs
mgmnms BUFFALO womm. 280 6 1838
;(AAT\TsLﬁgézNigSAMBERS & SHANE NICHOLSON S o7 7 W3 4N
x@&’mﬁo sioaraL 222 2 338
dgggnmEo\L/tEr::)crnAsgggM HEAR/CMG 755 e oE5e
?EEENND EISOE%?WELL woRksonciveproc 227 *160 A
?H?QH:EYLS"W NSkt ROUNDER 28 AL
mtl)- témﬁﬁ?ﬁu?s"n WYNTON MARSALIS BLUE NOTE/CAPITOL a2 =22
NEW S0NGS OF FREEROW w20 48 3108
mllsEKv AND THE MOTORCARS g 2077 642
ug*;%g“OWNE oarw 205 1862
:R%EN':C(():TIEELNDA BROTHERS HACENDAPROPER AMERICAN 205 *4 EY
ﬁ:/grbinex?rﬁwi GLoRY cRLsCUNSGoLoRY 198 59 2l
PoﬁcE S covmss 195 1S 1297
SJI\E/E Amoohgrmcsmss RED MOLLY o 0 ez
ggu#iétﬁ:mﬂﬂ o IESNE 19 3602
DOLIIZIEE ?ascmvwv NEW WEST [ A
f,ﬁ;?agf GLESMITH LONESOME DAY 8] 5E 12
]’é%ﬁi;g CMURTRY LIGHTNING ROD 2R -7 (o2
}IHUESGE(:E{J? NRESEREEE BLOODSHOT 77 6 R

KASEY " TODDSNIDER 15  LUCINDA PRETENDERS 9

CHAMBERS & Peace Queer WILLIAMS 10 Break Up The

SHANE (Aimless) Little Honey Concrete

NICHOLSON o (Lost Highway) (Shangri-La)

Rattlin® Bones RODNEY

(Sugar Hilt) CROWELL 12

The Arr=ricana chart represents the reported play of terrestrial radio stations, nationally syndicated radio shows, satellite radio and internet stations that have

agreed D sukmit weekly spin counts. For more infarmation please visit www.americanamusic.org. © 2008 Americana Music Asscciation.
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R&R LATIN

Format’s changing face mirrors a diverse Hispanic population,
programmers say

Tropical Holding Its Own

Jackie Madrigal

JMadrigal@RadioandRecords.com

ropical is looking musically healthier these days. Programmers
say the format has regained its footing and taken back its iden-
tity following a pair of recent challenges: a lack of quality
music in the early 2000s and the reggactéon boom of 2005,
B While tropical will never be the pure format of salsa and
merengue again, salsa and bachata have become its current
backbone, and new genres like vallenato are making headway, PDs say.

Additionally, tropical PDs suggest their stations  Incorporating pop gives listeners a breather from

must be flexible and incorporate other genres, like  tropical, Del Pilar says.“Crooners like Luis Miguel
pop, to reach a growing multicultural Hispanic  and Luis Fonsi always do well. If you put on a
audience, particularly in smaller markets with only
one Spamsh-language station. Grey Matter

Broadcasung WEST (Hola AM)/Allentown-

salsa, then a merengue, you can follow it with a
nice ballad.”
There’s nothing wrong with tnixing in pop

‘If all those
elements
come
together,
the format
can regain
the luster it
once had.’

—Darvin Garcia

‘As long as
a market is
multicultural,
it's going to
be difficult
for a station
to be purely
tropical.’

—Tony Rodriguez

Victor Manuelle, Charlie Cruz and Aventura. In
fact, according to Garcla, salsa, a backbone of the
format, is looking fairly stable.

But to achieve a full recovery, the genre’s core
acts, including female artists like India, must release
new material. The new generation of salsa acts,
such as N'Klabe, is doing its part, but the genre’s
strength comes from core, well-known artists, he
says. “If all those elements come together, the for-
mat can regain the luster it once had,” Garcia says.

Reggaeton sall has a presence at tropical,
though it’s not the dominating force it once was.
Garcia says reggaeton lost its strength and credi-
bility when too many artists from other genres
jumped on the bandwagon.

Méndez, on other hand, teels reggaeton is still
an mportant ingredient in his playlist. “Tropical
stations have had to adopt it because the stations
dedicated solely to it have not worked,” he says. It
helps that reggaeton has evolved and nany new
releases even mix in salsa and bachata beats.
Rodriguez compares reggaetdn’s transition to what
salsa endured in the '80s, when it moved from an
urban flavor to a softer, more romantic one.

Bachata Hot, Merengue Not

The hottest genre in tropical right now is bacha-
ta, but like reggaetén it can suffer the conse-
quences of overexposure. Garcia has concerns
about overproduced bachata records, suggesting
that too many artists are trying to copy Aventura’s
sound and style.“When you have too much of the
same thing, it hurts the genre,” he says.
Unfortunately, the prognosis for merenguc is
not as healthy. “Merengue is lacking those artists
that were passionate about the genre,”
Rodriguez says. Putting out commercial
tracks sung by good-looking artists just

Bethlehem, Pa., PID Tony Rodriguez says that
while Hispanics in his market are primarily
Dominican and Puerto Rican, the Central
American population is growing, and stations have
to adjust to the change. “As long as a market is
multicultural, it’s going to be difticult for a station
to be purely tropical,” he says.

A similar population shift is taking plice in
Philadelphia, where Davidson Media WEMG (La
Nueva Mega) PD Maria Del Pilar says she’s
observed growth in the Mexican and Colombian
communities. Ditto for Providence.

Rodriguez says he’s added more pop to reach
the diverse Hispanic population. Davidson
Media WKKB (Latina 100.3)/Providence PD

Darvin Garcia has made similar adjustments.

The Comeback Kid

Join us Sept. 17-19 in Austin
as we celebrate R&R's 35th
anniversary. Among the
convention sessions tailored
for the Latin formats is “The
Comeback Kid: Latin CHR's
Explosion.” After losing stations to the
reggaetdn and oldies movements, Latin
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Panelists include Border Media Partners
VP of programming/Spanish-language

titles, says Video Mundo WPMZ (Poder
1110)/Providence  PD Méndez,
whose jocks are tree to play

Dilson

a pop tune here and

there.”It just sounds
nice and brings in a e

few listeners,” he says.

However he is careful not to sacritice the station’s

tropical idenuty:

Salsa Looking Stable

While all tour stations play pop tunes by such ac

as Luis Fonsi, Juanes, Tommy Torres, Man4, Juanes
and Los Temerarios, their core remains tropical, |

pop is healthier than ever. The
panel will discuss the José Santos, X
format’s success, future

evolution, music and what it Omar Romero,
all means for Latin hot AC

and Latin rhythm stations.

president/CEQ

including such acts as Gilberto Sunta Rosa, NG2,

cluster and Santos Latin Media president
David Castillo, KLOL (Mega)/Houston PD
PD Mario Facundo, Warner Music Latina

marketing director Albert Ramirez Ill and
Casa Blanca Entertainment

doesn’t cut it, nor dos it help the genre.
“People torget that there is a history
and a demanding public behind
merengue,” he says. Until now, no
merengue artist has been able to
reproduce the hysteria Elvis

Crespo created with hits like
“Suavemente,” which not only
topped the tropical chart for nine
weeks in 1998, but crossed over to other Latin
tormats and English-language radio.

Sall, Del Pilar applauds Los Hermanos Ro-
ts sario’s latest album and the new Alex Bueno track
“Dénde Estin Los Amigos,” saying more music of’
that quality is what merengue needs to strength-
en its position in the tormat. The issue is not that

merengue can't make an impact, she says, but a
shortage ot current product and the poor quality
of what is available.

If merengue is lacking bang, vallenato 1s begin-
ning to create a story in the format. The
HPX (EXAYEI Paso PD Colombian genre is gaining popularity in these
tour markets, driven by growing Colombian and
XAVO (Digital)/McAllen Mexican populations, with songs like “Me Vio
by Jorge and
Zambrano, currently No. 'l on R&R’s Tropical

Llorar” Celeddn Jimmy

chart. The song is also hot because it mixes val-
Frank White. lenato with a bit of salsa, Del Pilar says, and “peo-

ple have really taken to it.” RsR

24/7 NEWS ONLINE @ www.RadioandRecords.com 53



» ALACRANES MUSICAL TAKES MOST
INCREASED PLAYS (UP 165) AS “DAME TU

AMOR" MOVES 5-3, THE ACT'S BEST PEAK
SINCE “SI YOU FUERA TU AMOR” REACHED
NO. 2 IN MARCH 2006.

R&R REGIONAL MEXICAN

£oweRreD sy Nielsen
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= gz ARTIST PLAYS ARTIST PLAYS
F g 55 T IMPRINT / PROMOTION LABEL W +/-_ MILLIONS RANK IS VESE L A VAL T
DAREYES DE LA SIERRA NO. 1(13 WKS) MAZIZO MUSICAL 2787101 LUI
Zn oy S FONSI 194/106
7 RHSIAEL DAY g e 7 12'50?, ! Queda Tan Poco De Ti No Me Doy Por Vencido
VICENTE FERNANDEZ (Fonovisa) (Universal Latino)
PARA SIEMPRE SONY BMGNORTE 1453 -99 9.330 4 MOST ADDED TOTAL STATIONS: 24 TOTAL STATIONS: 19
ALACRANES MUSICAL MOST INCREASED PLAYS
1319 165 078 2 LA AUTORIDAD GERMAN MONTERO 184/79
DAME TUAMOR FONOVISA i — 4 DE LA SIERRA 276/40 Pensando En Ti -
CUISILLOS Amor A Gotas (Fonovisa)
VIVE Y DEJAM: VIVIR MUSART/BALEOA ]2_92 # 8325 5 (Disa) TOTAL STATIONS: 20
T TOTAL STATIONS: 19
= m—= s - ARTIST NEW LOS TIGRES DEL NORTE 276/2 Mis Ojo Lioran Por Ti
INTOCABLE ga2 49 489 TITLE / LABEL STATIONS Sangre Caliente (Disa)
TU ADIOS NO MATA EMI TELEVISA _ b d MAZIZO MUSICAL " (T%::»C?T]AT'ONS = TOTAL STATIONS: 18
LOS RIELEROS DEL NORTE Queda Tan Poco De Ti 2
APUNTO DE LLORAR FONOVISA 7972] £Y g 5‘68‘t 2 (Fonovisa) ARDRESIMARQUEZ
S TBULLAED s ) LT, ST L R LIBERACION 246/ EL MACIZO 177/0
802 -19 5.831 =] XOCL Como Se Olvida Mas Que Amigos
LS REPROCHES DEL VIENTO DISA (Disa) (Disa)
GERMAN MONTERO 295 a8 B MARCO ANTONIO SOLIS 7 TOTAL STATIONS: 21 TOTAL STATIONS: 15
AMANTES ESCONDIDOS UNIVISION i No Molestar
Mo e (Fonovisa) HUICHOL MUSICAL 204/22  NANCY REY 176/26
T . 866 90 5047 12 KISF, KOND, KRAY. KSKD, KSTN, KTTA Cumbia Cusinela Me Gustan Feos
INOVISA ) , , , , |
LA ARROLLADORA BANDA EL o _ Xz o L
oL NDA EL LIMON TOTAL STATIONS: 24 TOTAL STATIONS: n
Y QUE QUEDE CLARO DiswEoMonsa | SP4 RS i E‘BGE 7 ESPINOZA PAZ 6
JULIO CHAIDEZ El Proximo Viernes
EL AMOR EN CARRO oo N Y Gy ] (AsL)
KHOT, KISF, KIST, KOND, KXSB, WLCC
EL CHAPO DE SINALOA 773 51 3419 N
EL PALETERO DisA B ALACRANES MUSICAL S
EL GUERO Y SU BANDA CENTENARIO Dame Tu Amor
e anc, 703 30 3006 24 ety
s ——— KGBT, KOND, , KSCA,
LOS TUCANES DE TIJUANA 666 a3 2417 29 . RN K Iy
QUE TE PERDONE TU MADRE UNIVISION ‘ BANDA MACHOS 5
K-PAZ DE LA SIERRA No Hay Problema
VOLVERE DISA/EDIMONSA 658 Y 3208 23 (Sony BMG Norte)
GRUPO MONTEZ DE DURANGO N . e, Dt oAl S
LA IMAGEN DE MAL VERDE DiSA 7 - CONJUNTO PRIMAVERA 5
PALOMO Senti
SUFRIRAS DISA 575 ic0 2914 25 (Fonovisa)
JOAN SEBASTIAN - e E(HOT, KIST, KOND, KRZZ, WEDLH 5
SIGO VIVO MUSART/BALBOA -~ L GERMAN MONTERO s
LOS INQUIETOS DEL NORTE Pensando En Ti
LA BORRACHERA eacle 220 == oy ° (Fonovisa)
URANIO MUSICAL KIST, KRAY, KSAH, KSKD, KSTN
DULCE VENENO ASL B -28 2882 26 T o
1SABELA S
ESPINOZA PAZ Mis Ojo Lioran Por Ti
EL PROXIMO V ERNES . Bl B4 EEEER {Disa)
LOS CREADOREZ DEL PASITO DURANGUENSE DE ALFREDO RAMIREZ g A AR 22 N E T
POR 522 -8 3.667 19
QUIEN ME DEJAS DISA/EDIMONSA . LA ARROLLADORA
JENNI RIVERA BANDA EL LIMON 4
CULPABLE O INOCENTE Fonovisa | 499 62 3948 16 ¥ Que Quede Claro ALACRANES MUSICAL
LOS NOBLEZA DE AGUILILLA el Dame Tu Amor (Fonovisa)
CONMENTIRAS NO svon 497 6 [N - RO WILES, 7L - KOND +25, KROM +23, KSTN +18, KRZZ »T3, KGBT +13,
BANDA EL RECODO EL TIGRILLO PALMA 4 WEN R LER AR S Ry g2
NO HAY NOVEDAD ronovisa 490 Al 2130 30 €l Bazucaso
SRR AYGAN] (Fonovisa) LA ARROLLADORA
MAS ALLA DE LA DISTANCIA VENEMUSIC ‘f‘72 *39 2582 28 KLAX, KRZZ, KSCA, WEDJ BANDA EL LIMON
FIDEL RUEDA Y Que Quede Claro (Disa/Edimonsa)
NO PUEDO PERDONARTE FONOVISA 472 0 1399 ° KBNO ~28, XOCL +25, KOND +21, KSTN +16. KRZZ +15,
EL POTRO DE SINALOA B KLBN +11, WBZY 0, KRAY +8, WLCC +B, KIWI +7
ELINICID fonovisa 499 56 1802 36
= . MARCO ANTONIO SOLIS
FLE _ No Molestar (Fonovi
TE QUIERQ EMITELEVISA 455 59 5 3'72? 12 KR?AV ogi;?nr~£; mzm KTTA <14, KOND +12,
SERGIO VEGA KISF +7, XHNZ +7, KXSB +5, XOCL +5, KBNO +1
Mi BUEN AMANTE SONYBMGNORTE i >3 75'364 1 b TR
EL TIGRILLO PALMA LUIS FONSI
EL BAZUCAZO FONOVISA 439 +70 3.545 20 No Me Doy Por Vencido (Universal Latino)
] _ KSTN +20, KTTA +18, KCMT #14, KLAX +12, KWIZ +8,
LOS HURACANES DEL NORTE T .
EL AZABACHE DEL DIABLO FONOVISA f"ﬂ :357 | . E‘{ B sl = MU i e L R
SE(:#JUNTD PRIMAVERA ooves 430 99 1655 39 MAZIZO MUSICAL
Queda Tan Poco De Ti (Fonovisa)
GRUPO CONTROL 188 50 1437 L KWEI +25, KSTN +15, KGBT »14, WYMY +12, XOCL +12,
SE TAMBALEA DEGO ADDED AT... KLHB +10, WLEY +B, KMYX +8, KDUT 7, WEDJ +3
BANDA MACHOS m
NO HAY PROBLEMA SONYBMCNORTE 33_ 5 ]'9577 B2 KCMT
LOS HOROSCOPOS DE DURANGO e o N . Tuesen, AZ
NIEGALO UNIVISION 5 g - PD/MD: Enrigue Mayans
LOS INVASORES DE NUEVO LEON - Jenni Rivera, Culpable O Inocente, 21
DECIAS QUE NG T 5 1195 4 Luis Fonsi, No Me Doy Por Vencido, 14
ASANROMERD Daniel Ortiz, Vengo Borracho, B
SOLO LN DIA (HORA TE AMD} LA SIERRA 296 & ] 17 FOR WEEK ENDING AUGUST 31, 2008
= FOR REPORTING STAT{ONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
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KJFA/Albuquerque, NM
PD: Henry Conzalez

KLVO/Albuguerque, NM
PDAMD: Rene Leon

WBZY/Atlanta, GA
PD:Raffy Contigo
APD: Aly Young

KHHL/Austin, TX
PD: Jose "Jime" Martinez

KIWI|/Bakersfield, CA
FDMD: Faul Evangelista

KMQA/Bakersfield, CA
OM: lrene Escalante
PDMD: Yesenia De Luna
APD: Victor Martinez

KMYX/Bakersfield, CA
OM: Robert Chavez
PD: Cesar Chavez

El/Boise, ID
Steve Ramirez
Melvin Albanez

WLEY/Chicago, IL
PD: Ezequiel &analez

J0/Chicago, IL
: Cesar Canales
. Rafael Bautista

HB/Corpus Christi, TX
- Clayton Allen
MD: Luis Munoz

AB/Corpus Christi, TX
- Paula Newell
MD: Dan Pena

X X/Dallas, TX
Andy Lockridge
Jesus Espiricueta

KW
OM:
PD:

o
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SS/Dallas, TX
:Oscar Rios

TX TOX TOX TOX
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NO/Denver, CO
- Socorro Rios
: Zenon Ferrufino

PK/Denver, C
: Napoleon Sanchez

NZ/E} Paso, TX
: Francisco Aguirre

Ox oUm

S o

B

=z
=

Fresno, CA
: Jorge Guillen
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EDJ/Indianapolis, IN
DIMD: Manuel Sepulveda

O
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KISF/Las Vegas, NV
PD: Jose Ramon Bravo

KBUE/Los Angeles, CA
PD: Pepe Garza

KLAX/Los Angeles, CA
M: Pio Ferro

PD: Juan Carlos Hidalgo

MD: Lupita Del Castillo

KSCA/Los Angeles, CA
PD: Veronca Nava

KWIZ/Los Angeles, CA
PD: Eddie Leon

KESO/McAllen, TX
OM: Romeg Herrera
PD: Mario Facundo

KGBT/McAllen, TX
PD: Hugo De La Cruz
MD: Armando Almazan

KKPS/McAllen, TX
>D: Mando San Rornan
MD: Robert Montalvo

KSKD/Merced, CA
OM: Debbie Comez
PD: Saul Fiallos

KRAY/Monterey, CA
30: Vicente Romero

WQBU/New York, NY
D: Cerardo Lopez
D: Gabriel Pino

p
TUZ/Oklahoma City, OK
M/PD: Kevin Chnstopmer
D: Gabriel Ocegueda

LM/Qxnard, CA
PD/MD: Salvador Prieto

X
HOT/Phoenix, AZ
M: Eleazar Carcja

: Nelson Oseida

UX <OX PO

ToOX

KXPD/Portland, OR
OM/PD; Paul Danitz
APD/MD: Nancy Corcuera

WYMY/Raleigh, NC
PD: Julie Carza

KXSB/Riverside, CA
PD/MD: Salvador Prieto

KTTA/Sacramento, CA
PD: Juan Conzalez

KDUT/Salt Lake City, UT
OM: Carlos Martin Valdez
PD: Cesar Valdiosera

KLEY/San Antonio, TX
OM/PD: Alfonso Flores
APD/MD: Edgar Monsivais

KROMY/San Antonio, TX
PD: Rogelio Leal

KSAH/San Antonio, TX
OM: Robin Flores

PD: Alfonso Flores

APD: Minnie Ochoa

MD: Juan Martinez

KXTN/San Antonio, TX
D: Jon Ramirez
APD: Pete A. Morales Il

KLNV/San Diego, CA
PD: Antonio Covarrubias
APD: Gabriel Alvarez

XHTY/San Diego, CA
PD: Elvis Valle

XOCL/San Diego, CA
PD: Marylu Ramos
APD: Gisel Moreno

KRZZ/San Francisco, CA
OM: Olga Rosales
PD: Jesse Portillo

KSOL/San Francisco, CA
PD/MD: Jose Luis Gonzalez

KIST/Santa Barbara, CA
OM: Keith Royer
PD: Jose Fierros

KXTS/Santa Rosa, CA
OM: Krista Bowker
PD: Alex Ballesteros

KSTN/Stockton, CA
PD: Kent Rodriguez

WLCC/Tampa, FL
PD: Luis Briceno

KCMT/Tucson, AZ
PD/MD: Enrique Mayans

KYQQ/Wichita, KS
OM: Beverlee Brannigan
PD: Arnoldo Conzalez

SEPTEMBER 5, 2008



The ONLY Summit Dedicated Exclusively
to the Top Selling Genre of Latin Music!

October 6-8, 2008 » Wilshire Grand » Los Angeles

PROGRAM HIGHLIGHTS
* Live Artist Showcases with Up-and-Coming Acts

' Roundtable Discussions and Panel Sessions with Key Industry Players
* The Billboard Q&A with Pepe Aguilar

NEW! * Networking Opoortunities...And Much More!

REGISTRATION
INCLUDES A TICKET TO: PERFORMERS INC_UDE:

Banda El Recodo Alacranes Mcusical

Plus... A Special Tribute 3o
José Alfredo Jimenez by:

Celebrating the Best
in Regional Mexican Music!

October 8
Nokia Theatre L.A. LIVE

Produced by Billbcard, Loe Tio de Ti , : =z
Promotores Unidas and AEG LIVE os Tuzanes de Tijuana Los Rieleros German Graciela
del Norte Montero Beltran

<l b

Register Today © ‘ s sisssassss  \Wyww,BillboardEvents.com

DISCOUNTED ROOM RATE FOR ATTENDEES! $189 RESERVE BY SEPT 15. SPACE IS LIMITED!
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» CHAYANNE LEAPS 29-23 WITH “AMOR INMORTAL"
(UP 18% IN PLAYS). THE SONG IS HIS 27TH CHART ENTRY
STRETCHING TO HIS FIRST IN 1994. EIGHT OF THOSE TITLES

HAS GONE ALL THE WAY TO NO. 1, MATCHING JUANES AND

SHAKIRA FOR FOURTH-MOST IN THE CHART'S HISTORY.

ENRIQUE IGLESIAS LEADS WITH 14 NO. 1s.

* !' )
~ \
E sl NEW AND ACTIVE
e wo  ARTIST CERTIFICATIONS PLAYS AUDIENCE
g %_ $5 Timie IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK #FTTL'SLABEL p,LG’ZT,S‘ #,"}TL'ESI LABEL F’,LG%,S‘
1 9 LUIS FONSI NO: 1(3WKS)/MOST INCREASED PLAYS 109 1146 12.499 1 LA SECTA ALLSTAR 141735 XIMENA SARINANA 1n2/2
v NO ME DOY POR VENCIDO UNIVERSALLATINO 105 d No Puedes Parar Vidas Paralelas
=l MANA (No Little Fish) (Warner Latina)
| 2 SINQ TE HUBIERAS IDO WARNER LATINA 777 -88 9.094 2 MOST ADDED TOTAL STATIONS: 3 TOTAL STATIONS: B
| GLORIA TREVI EDDY LOVER 137/M ABRAHAM 105/4
1 CncomMnUTOS UNIVERSAL LATING 7767 o2l EEN © Luna Mi Esposa
ENRIQUE IGLESIAS (Machete) (Machete)
10 | oropoRT UNIVERSAL LATINO e, oG] I %‘257_ i i TOTAL STATIONS: 9 TOTAL STATIONS: 3
FLEX 7 a7
44 1rquERo EM! TELEVISA isz 20 . ° ARTIST NEW éifsgf Lf: d{g:w b mfﬁtﬁ,,e .
39 ENRIQUE IGLESIAS 678 22 8.417 3 _ TITLE/LABEL STATIONS (Warner Latina) (RVM)
DONDE ESTAN CORAZON UNIVERSAL LATINO . REIK 5 TOTAL STATIONS: 4 TOTAL STATIONS: 6
HA*ASH Inolvidabie
8 NO TE QUIERO NADA SONY BMC NORTE 665 +66 6.068 7 {Sony BMG Norte) TERCER CIELO 123/30 ANGEL & KHRIzZ 93/20
KQQK, KSSE, WKAQ, WMGE, WVIV Yo Te Extranare Na De Na
n CAMILA 631 +418 4.660 12 : ! : k (Kasa) (VI/Machete)
ME DA ICUAL SONY BMG NORTE L} FRANCO DE VITA 4 TOTAL STATIONS: % TOTAL STATIONS: 2
JUANES X Mi Sueno r .
4 Toee UNIVERSALLaTING | 20% 21 4348 13 (Somy BMG Norte) KATY PERRY ns/s TOBY LOVE 91733
— KLOL, KTCY, WPAT, WRMA | Kissed A Girl Liorar Lloviendo
36 JUANES 488 36 4273 b | S (Capitol) (Sony BMG Norte)
GOTAS DERGIMIDUICE SAVERSAUATING MOTEL FEAT. PATY CANTU 3 TOTAL STATIONS: 8  TOTAL STATIONS: 9
LUIS MIGUEL . Dos Palabras
22 U TEATREVES WARNER LATINA "85* g 73'820 Z ) [Warner Latina)
KXXS, WVIV, WVJP
4 ;\Rsﬁ’:g o R sowvemonorte 0 Y70 oy 0
= FONSECA 3
JULIETA VENEGAS K Arroyito
20 F opesente soweucnorre  *B0 =2 el 6 (EMI Televisa)
MANA WKAQ, WPAT, WRMA
j ARDE EL CIELC WARNER LATINA & [ AeS —]5 MARCO ANTONIO SOLIS 3
TOMMY TORRES No Molestar
7 TARDE O TEMPRAND wARNERLATINA 020 *40 5883 9 (Fonovisa)
REIK MOST ADDED KBMG, KLVE, KXOB
3 INOLVIDABLE SONYBMGNORTE 388 6 2367 24 _
o JUANES ENRIQUE IGLESIAS 2
Lioro Por Ti
32 EENAMORA UNVERSALLATNO B} 24 5966 B e b
TOMMY TORRES _ KQQK, WMGE
26 pecaomo WARNERLATIN 552 8 1320
AVENTURA BES ot 2
K No Te Quiero Nad
B3 oerpeDoR PREVIMLATIN 512 L) 200 e (5:,,: S;'g’;jo,;,"
BELANOVA " KGSX, WAMR
32 CapaquE.. UNIVERSALLATING 03 5] 2555 Tl e 5
[l ALEJANDRO FERNANDEZ convivoropre 308 452 31719 Tarde O Temprano
SIN CONSIDERACION - (Warner Latina)
M 5 KQQK, KRIO
[ MACHETE 29& 12 2ER e T B
CHAYANNE N
4 AMOR INMORTAL SONYBMCNORTE 258 ) iy 0 :‘S'Z;’é‘,':é';'::&]
PEPE AGUILAR WIAC, WVJP
8 peroono v oLvio EMITELEVISA E =l ?'000 . 20 =rro - LUIS FONSI
DON T No Me Doy Por Vencido (Universal Latino)
PLAYA LIMBO k o Me Doy Por versal Latino,
7 L TEMPOCE T sowvevcnome 200 0 0698 - SSih WRLX <2, WVCE 26, X 2, WPAT o WAMR T
+ d g M4
5 MOTEL FEATURING PATY CANTU 247 66 1508 - KQQK, XHPX
DOS PALABRAS WARNERLATNA <1 | & REIK
19 X:LSR;NES& YANDEL (e 232 +18 1.585 o Inolvidable (Sony BMG Norte)
. WVIV 434, WKAQ +20, WIAC +18, WMGE +13, KSSE +12,
LA OREJA DE VAN GOGH R KRIO +10, KQQK +9, KXXS +6, WFID +4, XAVO +1
2 uTMOvALS SONYBMGNORTE 225_ 55 1555
KANY GARCIA : ! ENRIQUE IGLESIAS
16 coasoLepAn SONY BMG NORTE Zz = el = . Lloro Por Ti (Universal Latino)
I e WMGE +32, WIAC +20. WPAT +9, KQQK +3, WKAQ +6,
LOS TEMERARIOS
12 SITUTEVAS FONOVISA 220 -36 3.145 18 WIOA +6, KGSX +6, XLTN +6, WRLX +4, KVVA 3
ERRE XI |
5 CARTABONITA MASFLOWMACHETE 212 i L ;?; r:nchDEBXGr:ﬁ ;
ony lorte]
17 JUAN LUIS GUERRA Y 440 206  -48 one 32 KLOL +21, KTCY <15, WPAT +I5, WRMA +12, WFID 11,
COMO YO EMI TELEVISA - KRIO +7, XLTN +7, WXYX +6, XAVO +2, KXOB +1
LOLA - - e
4 quEBESAS EMITELEVISA = =4 27'0?8 | =5 LA OREJA DE VAN GOGH
EDNITA NAZARIO FEATURING NATALIA JIMENEZ 185 n 2,646 2 El Ultimo Vals (Sony BMG Norte)
4 o SONY BMG NORTE 7 é KXXS +21, XAVO +20, WXYX +T7, KRIO +6, WFID -3,
WIAC +3
BABY BOY 9 :
; B yanoLLORES (LET ME LOVE YOU) eSENTE 182 o L=t ADDED AT... _
VICENTE FERNANDEZ MEGA
e HJ | M oARASIEMPRE SONY BMC NDRTE = +6 s 2805 2 MWMFLGE 94.9
- lami,
KALIMBA 3 -
ﬁ JAMAS sowveMcnorre 100 39 0286 g[';":;“d .ph';'l'.f'”
: =y : Rogelio Alfonso
e - B %Ansggﬁy E:A:zgms FEATURING DIVINO e B0 +6 2307 30 MD: Raymond Hernandez
. - ’ T L IRUIRUER FOR WEEK ENDING AUGUST 31, 2008
FONSECA . 3 1
@ ﬁ ARRQYITO eMITELEVISA 125 42 2348 27 Reik, Inalvidable, 13 LEGEND: See legend to charts in charts section for rules and symbol explandtions.
% - DADDY YANKEE e . BN N re—— Erooatack Dot Syeveen 34 hour a . 3 deve. o weck, © 2008 vedtoom Busect medin. e
POSE EL CARTEL : www.RadioandRecords.com Al et o . s
TROPICAL WSKQ/New York, NY WPMZ/Providence, RI WORC/Worcester, MA KLLE/Fresno, CA KViB/Phoenix, AZ
! PD: Tony Luna PD: Dilson Mendez, Jr. OM: Lilly Guzman PD: Al Sanchez PD: Bobby Ramos
WEST/Allentown, PA . PD: Andres Perez MD: Ramona Rivera APD: Mark Garcia
OM: Jeffrey Maddox WNUE/Orlando, FL WPRM/Puerto Rico APD/MD: Sergio Toribio

PD: Tony Rodriguez
APE: Jay Miguel

WNNW/Boston, MA
OM: Kevin Wright
PD: Johnny McKenzie

WLAT/Hartford, CT
PD: Robbie "CJ" Trigueno

WXDJ/Miami, FL
PD: Gino "Latino" Reyes

PD: Rafael Grullon
MD: Jose Martinez

WRUM/Orlando, FL
PD: Raymond Torres

WEMG/Philadelphia, PA
PD: Maria Del Pilar

WUBA/Philadelphia, PA
PD: Milca Madera

WKKB/Providence, RI
PD: Darvin Garcia

PD: Jorge Pabon

WZNT/Puerto Rico
PD: Pedro Arroyo

WSPR/Springfield, MA
PD: Nelson Brudys

WYUU/Tampa, FL
OM: Mike Culotta

PD: Ricardo Blanco
MD: Carlos Jose Peralta

WLZL/Washington, DC
PD: Aracely Rivera
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KFZ0O/Dallas, TX

OM: Andy Lockridge

APD: Alejandro Covarrubias
MD: Jesus Lopez

KZZA/Dallas, TX
PD: Raquenell Villarreal
MD: Juan Tapia

WTLQ/Ft. Myers, FL
PD: Hector Velazquez

KXOL/Los Angeles, CA
OM: Pio Ferro
PD: Jerry Pulles

WCAA/New York, NY
OM: Pete Manriguez
PD: Tony Santos

MD: DJ Kazzanova

WODA/Puerto Rico
OM: Jose Nelson
PD/MD: Rogie Callart

WV0Z/Puerto Rico
PD: Jamie Ortiz
MD: Edgar Diaz

KVVZ/San Francisco, CA
PD: Bismarck Espinoza
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» CHARLIE CRUZ POSTS HIS FIRST TROPICAL CHART-
TOPPER WITH "TU ME CONFUNDES,” THE FIRST TRACK
FROM HIS SONY BMG NORTE DEBUT, “DINAMICO.”

A VETERAN OF THE LIST SINCE 1999, CRUZ HAD PREVIOUSLY
RISEN AS HIGH AS NO. 3 WITH INITIAL ENTRY “BOMBON DE
AZUCAR” AND FOLLOW-UP “AMARTE ES UN PROBLEMA."
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2
8

N ALLISON MEMORAMA

4 TRIBAL TEQUILA

12 JULIETA VENEGAS EL PRESENTE (MTV UNPLUGGED)

5  MONTECRISTO TERESA

5  PLASTILINA MOSH LET UKNOW

25  MOTEL UNO, DOS, TRES

20 BABASONICOS PIIAMAS
N CAFE TACVBA ESTAVEZ
S MANA ARDEEL CIELO

2 JAGUARES VISIBLE

BELANOVA ONE, TWO, THREE, GO! (1, 2, 3G0Y)

FATIMA HUSH HUSH

2 VICTIMAS CADAVER DE AMOR

17 NORTEC COLLECTIVE PRESENTS BOSTITCH & FUSSIBLE TIJUANA SOUND MACHINE

ELJURI UNAOLA

4  PLASTILINA MOSH FEAT. ADRIAN OARGELOS PASOFINO

3 BAJOFONDO TUVE SOL

4 SEKRETO VUELVE A LA CARGA

JUANES TRES

3 ELLINOISE ASFIXIA

SEPTEMBER 5, 2008

IMPRINT / PROMOTION LABEL

SONY BMG NORTE

MAXIMO SONIDO RECORDS

SONY BMG

MTCMUSIC

NACIONAL

WARNER LATINA

UNIVERSAL LATINO

UNIVERSAL LATINO

WARNER LATINA

EMITELEVISA

UNIVERSAL LATINO

FATIMA

NOT LISTED

NACIONAL

MANOVILL

NACIONAL

SURCO

SONES DEL MEXSIDE

UNIVERSAL LATINO

SOURPOP

O~ 000 - 00DO - ~ @ v

ANGEL Y KHRIZ NADENA
CARIBBEAN CONNECTION INTRO
BRENDALY NANANA

CHAMBAO PAPELES MOJADOS
WISIN & YAND;L S!;UELO
JUANES TRES

MAELO RUIZ AROMA DE MUJER

TOBY LOVE |LORAR LLOVIENDO

LOS HERMANOS ROSARIO TE ECHE DE MENOS

MARALA QUIERO TENERTE

PUERTO RICAN POWER ENSENAME

DLG TORO MATA

DOM;NI( MARTE FEAT. GERALDINE CONLOS 0505 [ERRAD;JS
;DDY LOVER LUNA

NIHO MI TEQUETEQUE

NG2 POR AMARTE

J;)RGE CELEDON Y JIMMY ZAMBRANO ME VIO LLORAR
BELANOVA CADAQUE...

KALIMETE TAKA TAKA

MJ HE VENIDO

24/7 NEWS ONLINE

@ www.RadioandRecords.

MACHETE
VI/MACHETE
SOUTHERN PEARL
SONY BMG NORTE
MACHETE
UNIVERSAL LATINO
CODISCOS/TROPISOUNDS
SONY BMG NORTE
M.PAVNIEN

RVM

M.PLVNIEN

LA CALLE/UNIVISION
M.P/VNIIEN
MACHETE

HOLA HOLA

SONY BMG NORTE
SONY BMGNORTE
UNIVERSAL LATINO
CUTTING LATINO

MACHETE
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R&R NATIONAL AIRPLAY OVERVIEW.

powereD BY hielsen

Top Country Albums - based on a national sample of retall store, mass merchant, direct-to-consumer transactions
and internet sales (both physical albums via Internet, as well as downloaded albums from such services at iTunes).

Hot Digital Songs - The top 75 paid download songs sold via the internet.
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Billbeard TOP COUNTRY ALBUMS
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- ARTIST

"2l VARIOUS ARTISTS

bj MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

ERALSN SONY BMG/EMI 011724/UME (18 98)

Titte £

Fosimon

NOW That's What | Call Country

-

"‘ SUGARLAND
MERCURY D11273'/UMGN {13.98)

Love On The Inside

=l

TAYLOR SWIFT
Bits MACHINE 079012 {18.98) ®

Taylor Swift

JIMMY WAYNE
| VALORY 0100 (12.98)

Do You Believe Me Now

THE LOST TRAILERS
BNA 09259/8BN (17.98)

Holler Back

HEID1 NEWFIELD
CURB 79087 (18.98)

What Am | Waiting For

CARRIE UNDERWOOD

'

19/ARISTA/ARIS TA NASHVILLE 11221/RMG/RMG/SBN (18.98)

Carnival Ride B

BIG MACHINE 0140 (15 98 CD/DVD) @

GEORGE STRAIT
v ﬁCA NASHVILLE 010826/UMGN {13.98) ooy
‘ TOBY KEITH : .
5 SHOW DOG NASHVILLE 010334/UME (19.98) D -
6 4 TAYLOR SWIFT Beautiful Eyes (EP)

KEITH ANDERSON
COLUMBIA 10333/SBN (17.98)

C'MON!

SUGARLAND
MERGURY 007411/UMGN (13.98)

Enjoy The Ride H |

JAMEY JOHNSON
MERCURY 011237/UMGN (13.98)

That Lonesome Song

Greatest Hits: Limited Edition

ALAN JACKSON

2% ARISTA NASHVILLE i9943/SBN {18.98)

=

Good Time -

GARTH BROOKS
PEARL 213 (25.98 CD/DVD) @

The Uttimate Hits B

MIRANDA LAMBERT

5th Gear Il .

il 1 COLUMBIA 78932/SBN (18.98) Crazy Ex-Girlfriend :

18 14 14 || KENNY CHESNEY Just Who | Am: Poets & Pirates Il .
19 17 15 m Sfﬁcss?é\ﬁ ‘;;-aﬁ;»?;)ﬁvwooo {18.98) 5till Feels Good ,JE .
=5 192 gsll?)’nutsjrslﬁ?zm (18.98) ® Greatest Hits @
SR B

22 15 - GEORGE JONES Burn Your Playhouse Down: The Unreleased Duets

~

10

LE]

BANDIT 79842/WELK {17.98)

LADY ANTEBELLUM
CAPITOL NASHVILLE 03206 (12.98)

Lady Antebellum

TRACE ADKINS
CAPITOL NASHVILLE 76927 (18.98)

American Man: Greatest Hits Volume I}

EAGLES
ERG 4500 EX (14.98)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

PRTN T). (GRAND HUSTLE/ATLANTIC) l
SO WHAT
PINK (LAFACE/ZOMBA)
1 DISTURBIA
RIHANNA (SRP/DEF JAM/IDJMG]
PAPER PLANES
M.LA. (XL/INTERSCOPE)
I'M YOURS
JASON MRAZ (ATLANTIC/RRP
VIVA LA VIDA
COLOPLAY (CAPITOL)
'WHEN | GROW UP
THE PUSSYCAT OOLLS (INTERSCOPE)
HOT N COLD
KATY PERRY (CAPITOL
| KISSED A GIRL
KATY PERRY (CAPITOL)
ALL SUMMER LONG
HIT MASTERS (HIP KIDDY)
19 FOREVER
CHRIS BROWN (JIVE/ZOMBA)
MY LIFE
THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCOPE)
IN THE AYER
FLO RIDA FEAT. WILL.LAM (POE BOY/ATLANTIC)
CAN'T BELIEVE IT
T-PAIN FEAT. LIL WAYNE (NAPPY BOV/KONVICT/JIVE/ZOMBA)
FALL FOR YOU
s SERENADE (GLASSNOTE/ILG
DANGEROUS
KARDINAL OFFISHALL (KONLIVE/GEFFER)
10 ' ONE STEP AT A TIME
JORDIN SPARKS (19/JIVE/ZOMBA}
. PUTON
 YOUNG JEEZY FEAT. KANYE WEST (CTE/DEF JAM/IDIMG)
BETTER IN TIME
LEDNA LEWIS (SYCO/J/RMG)
10 BURNIN' UP
JONAS BROTHERS (HOLLYWOOD,
1 CLOSER
NE-Y0 (DEF JAM/IDJMG)
CRUSH
DAVID ARCHULETA (19/JIVE/ZOMBA)
AMERICAN BOY
 STUDIO ALL-STARS (ECTYPAL
16 LOLLI LOLLI (POP THAT BODY)
THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA)
2 SHAKE IT
METRO STATION (COLUMBIA)

15

20

17

4.

1

L]

12

1

1

1

S
&3 TITLE

ZZ ARTIST (IMPRINT / PROMOTION LABEL)

» THE DAY THAT NEVER COMES

14

28 'BLEEDING LOVE

28

Long Road Out Of Eden

ICERT.

METALLICA (WARNER BROS )

8 LOVE REMAINS THE SAME

GAVIN ROSSDALE {INTERSCOPE)
4 GOT MONEY .
LIL WAYNE FEAT. T-PAIN (CASH MONEY/UNIVERSAL MOTOWN)
19 LEAVIN'
JESSE MCCARTNEY (HOLLYWOOD)
MY APOCALYPSE
METALLICA (WARNER BROS.)
A MILLI
LIL WAYNE (CASH MONEY/UNIVERSAL MDTOWN)
SWING YA RAG
). FEAT. SWIZZ BEATZ (GRAND HUSTLE/ATLANTIC)
GET BACK
DEMI LOVATO (HOLLYWOOD)
HANDLEBARS
FLOBOTS (UNIVERSAL REPUBLIC)
CORONA AND LIME
SHWAYZE (SURETONE/GEFFEN/INTERSCOPE)
7 TAKE A BOW
RIHANNA (SRP/DEF JAM/(DJME)
GET LIKE ME
DAVID BANNER FEAT, CHRIS BROWN (8.5 FAC.E/SRU/UNNERSAL HOTOWN)
MISS INDEPENDENT
NE-YO (DEF JAM DJMG)
10 BARTENDER SONG (AKA SITTIN' AT A BAR)
REHAB (UNIVERSAL REPUBLIC)
"JUST DANCE
LADY GAGA FEAT. COLBY 0DONIS (STREAMUINENONLIVE/WTERSCOPE)

g SWING

 SAVAGE FEAT. SOULJA BOY TELLEM (DAWN RAID/UNIVERSAL REPUBLIC)

_LEONA LEWIS (SYCO/J/RMG)
POCKETFUL OF SUNSHINE
NATASHA BEDINGFIELD (PHONOGENIC/EPIC)

3 7 THINGS
© MILEY CYRUS (HOLLYWOOD)

24 LOLLIPOP

LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY/UNIVERSAL MOTOWN)
SHUT UP AND LET ME GO
"1 he TinG TinGs (COLUMBIA)
WHAT THEM GIRLS LIKE
LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETY (DTP/DEF JAMADJMG)
~ OUT HERE GRINDIN

(@8 13 o) kALED (TERROR SQUAD/KOCH) ]
e CALABRIA 2008

4‘9_ 4 mn ENUR FEAT. NATASJA {ULTRA}

0 4 {7 CHECK YES JULIET (RUN BABY RUN) ||

WE THE KINGS (S-CURVE)
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MTV

Sr. VPMusic & Talent Amy Dovie
VP/Music & Talent Peter Baron
Viacom 212-258-8000

VH1

Exec. VP/Talent & Music: Rick Knm
St VP Music & Talent Bruce Gillmer
VPMusic & Talent Sandy Alouste
Viacom 212-258-7800

™ W ™ W
1 Cassie, Official Gir 2% 2 1 Brandi Carlile. The 43 7
Pink, So What V- 2 Adele, Chasing Pavements I}
Jotw Legend, GreenLight B 2 Coldplay, Viva la Vida 2 1
. ?:I-Yu )%serd SII 5 :g 5‘ g Lm!ef,lacklel KThe Wgt:;d Shouid Revotve Around Me: 20
ange, San ca e Dis Peny, | Kissed A Girl 21
The Gane. o DA ] P mvmg Ivory, Angels On The Moon n
; WE the Kings, Cneck Yes Jubet (Run Baby i 10 10 7 Leona Lewis, n Time 9 20
Gym Ciass,” Cookie Jar E ) 8 Kid Rock. Al Summertong w2
Donnie Klan& Teke You There 9 8 8 Estelle, American Boy 18 17
Sa Artistes Sl T30 Rhanna, Disturbia 18 18
|| Cab, 11 Run 9 10 11 Jason Mraz, |'m Yours 18 19
12 Mormingweod. Sugarbaly { i) 2042 Justin Nozwka. After Tonight 7 15
13 Rihanna, Take A Bow 5 4 13 The P at Dolls, When I Grow Up 17 17
4 Jonss Brothers, Bumif Up LRSS a3 MSR;ML 's Not 16 ¢
15 Katy Perry, |Kissed A Girl 5 5 15 Duﬁy Warwick Avenue % 18
K26 Linkin Park,  Shadow Of The Day 4 i b Secondhand Serenade, Fail Fafbu 10
17 Paramore, crushcrushcrush 4 4 17 Ne-Yo Closer 15 13
i8 TI, NoMatter What 4 18 Maroon$, itiNever See Your FaceTgain 15 1
13 Fall Out Boy, Beat it 4 4 19 0AR. Shattered (Tum The Car Around 1413
20+ Panic At The Disco, Nine InThe Afternoon 4% 2 Mariah Carey, [l B Lovin ' B Long Tire B
21 Miley Cyrus, 7 Things 4 6 21 Gavin Rossdale, Love Remains The Same 12 1
mg Sl knﬁl, rsyh%hosnmat g 3 ‘2 Daughtry, WhatoAbmSJ'teNoKvA . 121
io Hotel, Monsoon 23 Jordin Sparks, One t A Time 12 14
Zaoklo Hotel Ready, Set, Gol 2% % Nag:nm p n s
2 Miley Cyrus, Fiy On The Wall 20 &= Charkme Somenmes Haw I Cuu Jusl Kill A Map 10 1%
26 Maroon’5, If | Never See Your Face Again 1 % Sara Bareflles, Bottle it Up 0 17
Z1 T-Pain, Can'tBelieve k 10 21 Natasha Eed-qﬂeid Pocketfut Of Sunshine 3 8
2 Solange, | Decided 140 2 Solange, | Decided —
23 Chromeo, Momma's Boy 10 2 Coibie Cailiat, The Litie Things 8 10
3 Chris Brown, Kiss Kiss: T M John Mayer, Free Fafin® 7 WX
A4 Casstes Ofticial Gl 8 2 A+ Enc Hutchinson, Rock & Rolt =5
A+ Pink, SoWhat 5 2
A+ John Legead, Green Light B2
BET CMT
VP/Musm Prog: Stephen Hilt m VP Music & Talent Ret: Chns Parr CBIT
|I¥ Dir Music Pgmg: Evan Kroft
Vﬂtam 12-975-4055 Viacom 615-335-8400
™ W ™ W
1 TPain,_Can'tBelieve it 6 0 1 Sugariand. Al |Want To Do 4 N
¢ Jazmine Sullvan, Need U a 1243 George Strait, Troubadour xR
3 Ll Wayne, Got Money 114 3 Darius Rucker, Don't Think | Don't Think About it B 2
Young Jeezy, frm Brad Paisley, Wain’ On A Woma 28=9
5 Pfies, Pbase Excuse My Hands 8 5 Carrie Underwood, Just A Dream B2z
T BJKhaled, Out Here Grindin. 7 & ﬂ'ﬁ Kid Rock. Al Summer Long an
7 N&Vn MISS Independent 7 10 7 Kenny Chesney, Ever\‘.)o, Warts To Go To Heaven 1920
Keri Hilson, Energy [ !:J! Jm\mnWavne Do You Betieve Me N: 18 7
9 Robin Tlucke Maglc 6 8 Keith Urban, You Look Good In MyShln 18 18
10 L Coold, Baby 6 o \l! Kellie Pickier, Don't You Know You're Beautfful B
11 The Game, My Life 5 5 d} Taylor Swift, Shuuld ve Said No 18 19
12 Yung . The Business T Heidi Newfield, Johnny & June 1o
13 Pre%a ¥ Cuddie Up 4 1 13 Alan Jackson, Good Time 16 18
S S: d, J l Cazahl &N"E*R"0), My Drive Thy : ?ﬁ M Smm AMESOF“O vISnll i o=
¥ antogold, Julian lancas & N* rve 4 ames Otto, For You 15 18
16 Alicia Superwoman AR 6" Jessica Simpson, Come On Over 15 198
17 Chris Brown, Bver 4 8 Jutianne Hough, That Song In My Head 9 17
18 Nelly Body On Me 4w %8 Trace Adkins, You're Gonna MissiThis o
19 Tav tzm, Beam Me Up 30 19 Camie Underwood, LastName 8 7
noo&) Doyg, Thase Gurz § L:Zﬂ Montgomery Gentry, Roll With Me 10
21 David Banner, Shawty Say 3 2 21 Justin Moore, Back That Thing Up 1 8
2 Bow Wow, Marca Polo 3 3 22 Jamey Johnson. 1n Color 7 8
23 VIC, Wobble 3 3 23 Taylor Swift, Picre To Burn )
24 Fonzworth Bentley, Everybody 3 & 24 _Gary Allan. Learing How To Bend |
% Slim SoFy 20 25 The Lost Trailers. Hoiler Back il bl
‘% Guns N Roses, Welcome To The Jungle T o =26 Reba McEntire. Every Other\Weakend™ L
27 Solange, Sandcasﬂa Disco 2 0 2] Brogks & Dnnn Put A Girt In it 7 8
2B Jos, Just Be Friends 2 8 Luke miry Man =
79 Maino, HiHater 2 1 29 Jason Al dedn Relentless 7 9
¥ BigBor. Sumthin’s Gotta Give £330 Ann Womack. Last Call 7 n
A+ T-Pain, Can'tBeheve % 0 A+ Montgomery Genry, Aol With Me 70
A+ Young Jeery, Vacation 8 0
Great American Country FUSE
MD: Tony Trovato Dir. Pgmg.. Janis Unterweiser
Serpps $15-327-1525 Rambow-Medie 212-324-3416
GREAT AMERCAN COUNTRY
™w W ™w W
1 Jimmy Wayne, Do You Believe Me Now 3 4 1 Kardinal Offishal, Dangerous B %
23 Kenny [:)»esmiv;y vem Wams To Bo To Heaven BB 2 Metro Station, Shake h 19
g Montgomery oil a0 3 Disturbed, _Inside The Fi 3
ugarand, Al 1V Tan * 28 A Three 6 Mfia, Loifl Lofi {Poo That Body) n
5 Carrie Underwood, Jusl ADream - 5 Weezer, Pork And Beans 18
Keith Anderson, | Still Miss You % B%Y 56 Ll Wayne, Got Maoney A
7 Keith Urban, You Look Good in My Shirt %5 B8 7_ Foo Fighters, Let hDwe 5
_ Alan Jackson. Good Time. 2B £ Rihanna, Disturbia 1
9 Brad Paisley, Waitin' On A Woman 2 9 Staind, Believe 24
10 Geowe Strart. Troubadour 24 25 E0 he Pussycat Dolls. When | Grow Up 0 16
11 RParius Rucker, Doanhmk 1 DonT Think About 31 1% RoRida, In The Ayer 20 17
T2 tuke Bryan, Country Man 2 n {772 Katy Penry. | Kissed A Girl 2 07
13 Brooks & Dunn, PutA Gm Inh 20 2 13 Coldplay, Vivala Vida 20 23
198 The Lost Traiiers, Holler Back 1B u Wie  Secondhand Serenade, Fall For You 9 12
15 Heidi Newfield, Johnny & June 1820 15 Kid Rock, All Summer Long 19 14
16 "Trace Adkins, You'ra Gonna Miss This J5 18 6 Young Jeezy, PutOn 18 37
17 Jamey Johnson, In Color " 12 7 Shﬁ not, Psychusoclat 18 5
18 Taylor Switt. Should've Sald No 14 CTI8.... Lis ven Up 15 12
19 Lee Ann Womack, Last Call 313 19 Bnckchenv Tou Dmﬂ 15 18
20 Jessica Simpson. Come On Over 13 21 MIA, Paper Planes 3 0OJ
21 Blake Shefton, Home 12 10 21 Gym Class Heroes, Coolve Jar 13 ]
22 Cralg Morgan, Love Remembers 1231 2 Ice Cnbe Do Ya Thang 9 &
23 Reba McEntire, Every Other Weekend 12 11 23 The Veranicas, Untouched 13 10
T4 Jason Aldean. Relentless 1A tEE 24 Alkaline Trio, Help Me 131
25 Keni Thomas, Shreveport To LA 12 12 %5 T4, Whatever You Like 20
W Gary Alian, Learring How To Bend N2 % Shoc AM. Tomorrow "o
14 B\R’T Fing 12 12 Z1 Beck, Gamma Ray n 10
28 Chuck Wicks, Allt Ever Wamed 19 28 Scars On Broadway, They Say o
29 Kelfle Pickler, Don't You Know You're Beautrul i 2 Trapt, Who's Going Home With You Tonight? mnn
30 Crystal Shawanda, You €an Let Go n 3 NeYo, Closer 0
As Mm omery Gentry, Rl With Me a0 T MIA. Paper Planes B0
As ichas! Mortyomery, f You Ever Went Away 7 4 A+  Gym Class Heroes, Cooke Jar 131
A+ The nemnm Whos Gonna Mow Your Grass 6 0 A+ Tr“ Whatever You Like 120
MTV2 MuchMusic Canada
St VP/Music & Talert Amy Doyle Dir. Music Pgmg: Sheita Sullivan
VP/Music & Talent Peter Baron CHUM Limited 416-591-5757
Viscom 212-258-8000
™w W ™ W
1 Shwayze, Corona And Lime 15 0 }” Mobite, The Killer 29 15
2 Ne"v Body On Me %8 Rihanna, Disturbia 52
ay Pamde, Jamie Al Over 12 15 3 Katy Perry, |IGssed A Girt 2 18
-3 I(nd k. Al Summer Long "R 4 Jonas Brothers, Burnin” 2 n
5 The Wombats, Lets Dance To Joy Drasion n 1 5 Lady GaGa, Just Dam:e 2 7
Lil Wayne, Got Money 10 "% 6 Faber Drive, Ste ?lass n?hts {Never Let Her Gol a s
7 Youn Jeezy Put On 10 17 7 Kreesha Tumer, Don't Call Me Bab(, 2 34
The My 10 "3 8 The Pussycat Dolts, When | Grow Up )]
g9 (Iuo| J, Bal.x 10 18 9 Midway State, Never Again 2 13
10 Hinder, Use Mo 10 Pink, al 19
11 Pink, SoWhat 8 _1 1 Manah Carey, I'l Be Lovin' U Long Time 19 16
2 Slipknot. Psychosocial [k ax] WLU‘ anny Femandes, Private D &N
13 deu! Banuer, Shawty Say 8 14 FoRida, In The Ayer 18 18
L34 TL, Whateve: You Like = MA Ken Hiison. Enar
15 John Legend Green Light 7_1 Massari, In Love vqam 16 14
16 Shmr.duwn Devour ms WG Coldplay, 15
17 Coldy Viva La Vida 7 8 17 The Stlls, Belng Here 14 16
78 Ticl e le Pink, Typical 1% 18 Giricious, Stupid Shit 6
19 Scars On Bruadwa The: Say 79 19 Lil Wayne, AMill 13 W
2 Jomine Sufun Yioed o= » w2 Things 13 153
ja Boy Teil'em, Dcnk 6 10 21 T1. Whatever You Uke 13 18
e R 1R 22 Firger Eleven. Talking To The Walks R
E Hawthome Hel , Rescue Me 6 13 <) Shad The Cld Pnnce Stil Lives At Home 1" o
24 All Time Low, i’ Champagne BeE 24 Lil Wayne, Got Money 10
% Cassie, Oﬂiclal Gl 5 1 Pl Kaﬂimal Offishali, Seth Off 10 10
% Ne¥Yo, Closer s 7 % PointBlank. God Only Knows 10 10
21 The Aitbome Toxlc Even, Sometme Around Midright 5 4 21 New Kids On The Block, Summertime 10 12
28 VIC. Wobble 55 ‘7 Divine Brown, n The Line 10 13
2 MIA, Paper Planes 5 5 29 Jordin Sparks, Dne Step AtA Time 9 3
3 Gym Class Herves. Cookie Jar § 18 3 Ehise Estrada, These Three Words 8 &
Z+ Hinder, Use Me g 0 Aa Pk S %0
A+ Pink. SoWhat 8 1 A+ Shad, The Old Pnnce Stil Lives At Home 1m0
A+ TI, Whatever You Like 70 At Kerdi, Walking Dn [ -7
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R&R.OPPORTUNITIES

OPPORTUNITIES
|__WEST

Experienced AE
Syndicated show seeking an experienced AE. Sell ads
locally in L.A. Commission based. Submit resume’ and
cover letter to: producerkim(@afterlifeshow.com.

___EAST |
Night Jock

Jam’n 94.5 Boston needs a Night Jock! Send demo
and resume to hrboston(dclearchannel.com. Clear
Channel is an Equal Opportunity Employer

SOUTH

Kickin’ Country 93.7 (Dothan, Alabama) opening for
afternoon  drive. Salary DOE. Gulf South
Communications is an EOE. Send MP3/Resume:
POLLARDANDKC{AGMAIL.COM.

POSITIONS SOUGHT

Awesome on-air presence, production and vocals.
Astute show prep, copywriting, with exceptional
work ethic. Classic Rock/Oldies. Dan Marquess
817-808-0078; danmarguessfdaol.com.

Creative on-air talent/writer with international expe-
rience wants to relocate. Email Tom at

vsop(dkc.rr.com.

Warm and relational, with quick wit! Experience with
broadcast equipment/software. Great copywriting
ability, and strong board skills. Terri 817-723-4903;

matlock.terrildyahoo.com.

Last call before vacation! Hard working NorCal vet-
eran seeks return to radio before August 16/after
August 28th. Contact Frank at (510] 223-1534.

Extensive music knowledge/recording studios, and
digital editing experience. Personable, good on-air/
copywriting ability. Determined, positive, and consid-
erate, Seth 903-407-1039, sethkabs(@yahoo.com.

Good on-air relations, connects with listener. Fresh
energy, friendly and enthusiastic. Extremely motivat-
ed, dedicated, plus bilingual. Gloria (214) 315-6862;
gmoney79@tmail.com.

Great Audio Editing talent - Cool Edit, Fruity Loops.
Strong boards, plus producer skills/ beat mixing.
Positive attitude. Sylvester 214-554-5241;

dunte henderson(dyahoo.com.

Great sense of humor, extremely personable.
Proficient at tasks, motivated, technical, boards/on-air
talent. Creative copy/strong news writing. LaVaughn
972-491-7274; lavbraddy(dverizon.net.

SEPTEMBER 5, 2008

Very seasoned and successful classic hits PD seeks
Top 100 market slot. Serious inquires only to:
tor2424@yahoo.com.

(DETROIT} 1) Hard working 2) works well with you 3)
Ladies love my voice. E-mail me for my resume and
demo. djmartin88(dhotmail.com.

Positive, upbeat, "Living in the Moment”. Charisma,
knowledgeable, phones, humor, topical. Oldies,
classic rock, country. 20 years experience. Mike,
210-454-9775 LivinglInMoment(@aol.com.

Talk Show Host. 20 year radio pro, upbeat, varied
topics, motivational, family values, phone friendly,
vast life experience. 210-454-9775,
LivingInMoment(daol.com.

Talk Show Host/Producer seeks gig in Southern
California. Law degree . 7years majar market experi-
ence. ZLmedia(daol.com.

Tony The Tiger, former PD of Power 96 in Miami
ready to “Light Up” your radio station.
cattivo(dbellsouth.net.

New Media Whiz Former Yahoo Music program-
mer seeks employment in the New Media

world. Skilled in many genres of music.
ulysses.garrett(dgmail.com.

Extremely social/outgoing. Passionate and driven.
Strong copywriting ability. Notable news and
research skills. Very detail-oriented and organized.
Tasha 817-874-7463; aaumu21@yahoo.com.

Extremely friendly persona. Very natural on-air
ability. Focused, industrious, and dependable.
Punctual, and reliable. Seeking on-air/promo-
tions. Merideth Peterson 469-223-6103;
Meripeté@sbcglobal.net.

Laughter, Joy, Upbeat attitude for good health and
strong hearts. Back into radio for all the right reasons!
heyns57@gmail.com (504) 228-1918.

Veteran music director/on air pro, seeking fresh
return. My desire is to work live. Adult formats. Jeff
(210)281-5949 roadman210dgames. com.

Current college radio personality and former
KYLD/S.F Air Talent wants back in the game! PLEASE
e-mail me for CD&R. wild949hankyl@yahoo.com.

Detail-oriented, reliable, driven to succeed broad-
caster, seeking a position with a radio/media
organization behind the scenes/on-air. Contact Tim
210-382-2651; think_tank_tim@yahoo.com.

The Pajama Bar hosted by Jimi B. Theatre of the Mind
radio with charisma looking now. Please request
demo Pajamabar(dyahoo.com.

Major league talent looking for major market,
FT gig in TV/Radio. PDFunny(@aol.com.

Creative copywriting ability. Extremely dependable.
Good show prep. Tight studio and board work.
Very good behind scenes. Kayla 817-230-9245;
kaylam 1029(dyahoo.com.

Good studio/board skills. Strong production/technical
ability. Young and hip, with energetic sound. Reliable,
loyal and committed to company. AJ 682-203-8078.

Seasoned personality, APD, MD looking for next
opportunity in Detroit or Houston. Urban AC and Oldies
formats. bgray1059@comcast.net.

All Request Music Format developed on the internet
is available for broadcast stations. Inexpensive. Bill
Elliott. www.3DSJ.com 305-230-6834.

Seeking paid political/current event radio show
in NYC. Have degree, do comedy, and strong
ability to connect with audience contact:
oceandreemer2002(dyahoo.com.

Music/sports knowledge with good copy/production.
Very determined to succeed in broadcasting.
Reliable, professional, and takes initiative. Michael
214-372-6276; fanikasimmons(@yahoo.com.

Sports enthusiast knowledge football/basketball;
budding in other sports. Strong opinions, with no
fear, and a way with words. Moona 214-586-9629;
anniekwhite(@att.net.

Former APD/MD/Production Director on the beach
looking for work. Materials found here:
www.myspace.com/radiodjbob1  318-640-1204 or
radiodjbob1@aol.com.

Extremely fresh, outgoing, enthusiastic, and up-for
the challenge! Innovative, and adaptable profession-
al. Reliable, with attention to detail. Shatora
972-408-5239; shatora.king(dyahoo.com.

Payable In Advance

Opportunities Advertising orders must by typed on
company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to rcorrealdradioandrecords.com. Ads are
also accepted by fax: 323-954-3412 or mail, Visa, MC,
or AMEX accepted. Include card number, name as
it appears on credit card, expiration date and phone

number. Blind box responses are sent to advertis-

ers every Friday by first-class mail.

Deadline

To appear in the next available issue, ads must be
received by 10:00am [PST), the Monday prior to
issue date. Address all ads to: R&R Opportunities,
9055 Wilshire Blvd., Suite 600, Los Angeles, Ca.
90036.
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=5 11 NIELSEN BDS T HITPREDICTOR = LI HITPREDICTOR 5 = 11 NIELSEN BDS Y HITPREDICTOR
g ARTIST CERTIFICATIONS STATUS ES ARTIST CERTIFICATIONS STATUS S mg ARTIST CERTIFICATIONS STATUS
] TITLE IMPRINT / PROMOTION LABEL ES TTLE iIMPRINT / PROMOTION LABEL 7] | B mme IMPRINT / PROMOTION LABEL
£ , $E = D
1 18 CHRIS BROWN NO. 1(3 WKS) n fr 19 KARDINAL OFFISHALL FEAT. AKON NO.12WKS) 1 Y JAZMINE SULLIVAN NO. 1(2 WKS) 1
FOREVER - JIVE/ZOMBA "~ DANGEROUS KONLIVE/GEFFEN/INTERSCOPE NEED U BAD  JRMG
7% JESSE MCCARTNEY n 5 LIL WAYNE FEATURING T-PAIN YOUNG JEEZY FEATURING KANYE WEST
7 LEAVIN HOLLYWDOD ~  GOTMONEY CASHMONEY/UNIVERSAL MOTOWN PUTON CTE/DEF JAM/IDIMG
B KARDINAL OFFISHALL FEATURING AKON n 16 CHRIS BROWN n 1 T4 MOST INCREASED PLAYS
~  DANGEROUS KONLIVE/GEFFEN/INTERSCOPE FOREVER JIVE/ZOMBA WHATEVER YOU LIKE GRAND HUSTLE/ATLANTIC
10 NE-YO n 20 NE-YO n 1 YUNG BERG FEATURING CASHA
CLOSER DEF JAM/IDIMG CLOSER DEF JAM/IDJMG THE BUSINESS YUNG BOSS/EPIC/KOCH
n RIHANNA 2 DAVID BANNER FEATURING CHRIS BROWN n DAVID BANNER FEATURING CHRIS BROWN n
_ DISTURBIA SRP/DEF JAM/IDIMG © GETUKEME B.1.G. FALE/SRUUNIVERSAL MOTOWN CET LIKEME B..G. FA.CE/SRC/UNIVERSAL MOTOWN
KID ROCK n + 1% LIL WAYNE n e T-PAIN FEATURING LIL WAYNE
. ALLSUMMER LONG TOP DOG/ATLANTIC AMILL CASHMONEY/UNIVERSAL MOTOWN CANTBELIEVET NAPPY BOY/KONVICT/IVE/ZZOMBA
10 JORDIN SPARKS 18 THE-DREAM n LiL WAYNE n
ONE STEP AT A TIME 19/JIVE/ZOMBA = ILUV YOUR GIRL RADIO KILLA/DEF JAM/IDIMG AMILLI CASH MONEY/UNIVERSAL MOTOWN
METRO STATION n 1% YUNG BERG FEATURING CASHA RIHANNA N2 ¢y
5 SHAKEIT COLUMBIA " THEBUSINESS 'YUNG BOSS/EPIC/KOCH TAKE ABOW SRP/DEF JAM/IDIMG
12 SECONDHAND SERENADE 3 YOUNG JEEZY FEATURING KANYE WEST RICK ROSS FEATURING NELLY & AVERY STORM r
FALL FOR YOU GLASSNOTE/ILG/ATLANTIC PUTON CTE/DEF JAM/IDIJMG HERE | AM SLIP-N-SLIDE/DEF JAM/IDIMG
KATY PERRY n 5 T-PAIN FEATURING LIL WAYNE PLIES FEATURING JAMIE FOXX & THE-DREAM
(KISSED A GIRL CAPITOL 7 CANTBELIEVEIT NAPPY BOY/KONVICTAIVE/ZOMBA _ PLEASEEXCUSE MY HANDS  BIG GATES/SLIP-N-SLIDE/ATLANTIC
NO. ] MOST ADDED NO. ] MOST ADDED NO. ] MOST ADDED
ARTISTS STAND UP TO CANCER Just Stand Up! (SU2(/IDJMG) ARTISTS STAND UP TO CANCER Just Stand Up! (SU2(/IDIMG) ARTISTS STAND UP TO CANCER Just Stand Up! (Su2(/IDJMG)
NO. ] MOST INCREASED PLAYS NO. l MOST INCREASED PLAYS NO. ] MOST INCREASED PLAYS
PINK So What (LAFACE/ZOMBA) T.l. Whatever You Like (GRAND HUSTLE/ATLANTIC) T.l. Whatever You Like (GRAND HUSTLE/ATLANTIC)
TOP 5§ NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE
SEETHER Rise Abave This (WIND-UP) JAY-Z Jockin' JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG) ACE HOOD FEAT. TREY SONGZ Ride (WE THE BEST/DEF JAM/IDIMC)
LIL WAYNE FEAT. T-PAIN Got Money (CASH MONEY/UNIVERSAL MOTOWN) DAVID BANNER FEAT. LIL WAYNE Shawty Say (B..C. FAC.E/SRUNIVERSAL MOTOWN) RYAN LESUE FEAT. CASSIE & FABOLOUS Adiction (NEXTSELECTION/CASABLANCA/UNIVERSAL MOTOWN)
THE TING TINGS Shut Up And Let Me Go (COLUMBIA) DJ KHALED FEAT. AKON, PLIES, YOUNG JEEZY, RICK ROSS, ACE HOOD, PRETTY RICKY Knockin' Boots (BLUESTAR/ATLANTIC)
TRICK DADDY & LIL' BOOSIE Out Here Grindin (TERROR SQUAD/KOCH)
JESSE MCCARTNEY It's Over (HOLLYWOOD) DEM FRANCHIZE BOYZ FEAT. LLOYD Turn Heads (KOCH)
PITBULL FEAT. LIL JON Krazy {MR.305/THE ORCHARD)
JASON MRAZ I'm Yours (ATLANTIC/RRP) JAY-Z Jockin' JAY-Z (ROC-A-FELLA/DEF JAMADIMG})

JORDIN SPARKS One Step At A Time (19JIVE/ZOMBA)

COMPLETE CHR/TOP 40 CHART ON PAGE 23 COMPLETE RHYTHMIC CHART ON PAGE 26 COMPLETE URBAN CHART ON PAGE 29

URBAN AC

= 11 NIELSEN BDS 5 = 11 NIELSEN BDS ¥ HITPREDICTOR = 11 NIELSEN BDS HITPREDICTOR
wg  ARTIST CERTIFICATIONS S v ARTIST CERTIFICATIONS STATUS i ARTIST CERTIFICATIONS STATUS
Q; TITLE IMPRINT / PROMOTION LABEL g §; TITLE IMPRINT / PROMOTION LABEL l Q; TITLE IMPRINT / PROMOT{ON LABEL
=0 =0 1 E3=] i
1 > 18 ERIC BENET NO. 1(1WK) 4 23 JIMMY WAYNE  NO. (1 WK)/ MOST INCREASED AUDIENCE 1y SARA BAREILLES NO. 1(15 WKS) n4 7
YOU'RE THE ONLY ONE FRIDAY/REPRISE/WARNER BROS. . DO YOU BELIEVE ME NOW VALORY LOVESONG EPIC
KEYSHIA COLE e 3 2 BRAD PAISLEY LEONA LEWIS né
HEAVEN SENT ) ~ IMANVGEFFEN/INTERSCOPE WAITIN' ON A WOMAN ARISTANASHVILLE BLEEDING LOVE SYCO//RMG
JENNIFER HUDSON MOST INCREASED PLAYS 3 1 s KEITH URBAN DAVID COOK
SPOTLIGHT ARISTA/RMG = YOU LOOK GOOD IN MY SHIRT CAPITOL NASHVILLE THE TIME OF MY LIFE 19/RCA/RMG
NOEL GOURDIN 4 2 % KEITH ANDERSON n JOHN MAYER n
THE RIVER EPIC ISTILL MISS YOU COLUMBIA SAY ) AWARE/COLUMBIA
ROBIN THICKE e 7 20 DARIUS RUCKER DAUGHTRY n2
MAGIC STAR TRAK/INTERSCOPE DON'T THINK | DON'T THINK ABOUT IT CAPITOL NASHVILLE FEELS LIKE TONIGHT RCA/RMG
RAHEEM DEVAUGHN e & & KENNY CHESNEY NATASHA BEDINGFIELD n2
WOMAN JIVE/ZOMBA _ EVERYBODY WANTS TOGO TO HEAVEN BLUE CHAIR/BNA POCKETFUL OF SUNSHINE PHONOCENIC/ERIC
MARVIN SAPP n a 0 6 KID ROCK n TIMBALAND FEATURING ONEREPUBLIC Nneé ¢
NEVER WCULD HAVE MADE IT VERITY/ZOMBA L= 7 ALLSUMMERLONG TOP DOG/ATLANTIC/COS APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE
ALICIA KEYS e 8 1% GEORGE STRAIT TAYLOR SWIFT n3 1
TEENAGE LOVE AFFAIR MBK//RMG ==k TROUBADOUR MCA NASHVILLE TEARDROPS ON MY GUITAR BIG MACHINE/UNIVERSAL REPUBLIC
JOE e g 10 TOBY KEITH JORDIN SPARKS n< ¢y
£.R.(EMERCENCY ROOM) KEDAR A SHE NEVER CRIED IN FRONT OF ME SHOW DOG NASHVILLE TATTOO 19/IVE/ZOMBA
JAHEIM @ n 28 THE LOST TRAILERS JOURNEY
NEVER DIVINE MILL/ATLANTIC =1 HOLLER BACK BNA AFTERALL THESE YEARS i NOMOTA
NO. ] MOST ADDED NO. ] MOST ADDED NO. ] MOST ADDED
LYFE JENNINGS Will | Ever (COLUMBIA} JAKE OWEN Don't Think | Can't Love You (R(A) ARTISTS STAND UP TO CANCER Just Stand Up! (SU20/IDIMG)
NO. l MOST INCREASED PLAYS NO. l MOST INCREASED AUDIENCE NO. l MOST INCREASED PLAYS
JENNIFER HUDSON Spotlight (ARISTA/RMC) JIMMY WAYNE Do You Believe Me Now (VALORY) ARTISTS STAND UP TO CANCER Just Stand Up! (SU2C/IDIMC)
TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE
DEBORAH COX Did You Ever Love Me (DECO/IMAGE) KENNY CHESNEY Got A Little Crazy (BNA) DONNA SUMMER Sand On My Feet (BURGUNDY)
PHYLLISIA Fairy Tale (SOBE) ELI YOUNG BAND Always The Love Songs (REPUBLIC/UNIVERSAL S50UTH) CHRIS BROWN With You (JIVE/ZOMBA)
ERIC BENET The Hunger (FRIDAY/REPRISE/WARNER BROS.) JOEY & RORY (Cheater, Cheater (VANGUARD/SUGAR HiLL) JOSH KELLEY To Remember (DNK)
JOHN LEGEND [f You're Out There (HOME SCHOOL/G.0.0.D./COLUMBIA) ASHLEY RAY Next Time | Fall In Love (CAPITOL NASHVILLE) LEONA LEWIS Better In Time (SYCO//RMG)
RALPH TRESVANT It Must Be You {XZAULT MEDIA GROUP) MELISSA LAWSON What If it All Goes Right (WARNER BROS/WRN) JESSE MCCARTNEY Leavin' (HOLLYWOOD)

COMPLETE URBAN AC CHART ON PAGE 30 COMPLETE COUNTRY CHART ON PAGE 37 COMPLETE AC CHART ON PAGE 40
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£ 11 NIELSEN BDS HITPREDICTOR
w<  ARTIST CERTIFICATIONS STATUS
éu TITLE IMPRINT / PROMOTION LABEL
3
14 COLDPLAY NO. 102 WKS) ner
) VIVA LA VIDA . CAPITOL
19 KID ROCK n
ALL SUMMER LONG TOP DOG/ATLANTIC
2, 3 DOORS DOWN N2 ¢
IT'S NOT MY TIME UNIVERSAL REPUBLIC
1o GAVIN ROSSDALE
LOVE REMAINS THE SAME INTERSCOPE
20 NATASHA BEDINGFIELD 12
POCKETFUL OF SUNSHINE PHONOGENIC/EPIC
o3 JASON MRAZ
S I'M YOURS ATLANTIC/RRP
14 DAVID COOK
THE TIME OF MY LIFE 19/RCA/RMG
77 LEONALEWIS N4 1
BLEEDING LOVE SYCOU/RMG
10 DAUGHTRY
WHAT ABOUT NOW RCA/RMG
16 MAROON 5 FEATURING RIHANNA

IF I NEVER SEE YOUR FACE AGAIN A&M/OCTONE/INTERSCOPE

NO. ] MOST ADDED

ARTISTS STAND UP TO CANCER Just Stand Up! (SU20/DIMC)

NO. ] MOST INCREASED PLAYS

PINK So What (LAFACE/ZOMBA)

TOP 5 NEW AND ACTIVE
SECONDHAND SERENADE Fall For You (CGLASSNOTE/ILG/ATLANTIC)
LINKIN PARK Leave Out All The Rest (WARNER BROS.)
ARTISTS STAND UP TO CANCER Just Stand Up! (SU2C/DJMG)
DUFFY Warwick Avenue (MERCURY/IDJMG)

GAVIN DEGRAW Cheated On Me (J/RMG}

COMPLETE HOT AC CHART ON PAGE 41

ACTIVE ROCK

CERTIFICATIONS
IMPRINT / PROMOTION LABEL

ARTIST
TITLE

THIS WEEK

NO. 13 WK) ]

2 15 THEORY OF A DEADMAN
BAD GIRLFRIEND 604/ROADRUNNER/RRP
METALLICA
THE DAY THAT NEVER COMES WARNER BROS.
HINDER
USE ME UNIVERSAL REPUBLIC
SHINEDOWN
DEVOUR ATLANTIC
DISTURBED
INSIDE THE FIRE REPRISE
STAIND
BELIEVE FLIP/ATLANTIC
FIVE FINGER DEATH PUNCH
NEVER ENOUGH FIRM
SLIPKNOT
PSYCHOSOCIAL ROADRUNNER/RRP
APOCALYPTICA FEATURING ADAM GONTIER
| DON'T CARE 2D-20/IVE/ZOMBA
TANTRIC
DOWNAND OUT SILENT MAJORITY/ILG

NO. ] MOST ADDED

AC/DC Rock N Roll Train (COLUMBIA)

NO. ] MOST INCREASED PLAYS

AC/DC Rock N Roit Train (COLUMBIA)

TOP 5 NEW AND ACTIVE
HOLLYWOOD UNDEAD Undead (A&M/OCTONE/INTERSCOPE)
DROWNING POOL 37 Stitches (ELEVEN SEVEN)
SIXX: A.M. Tomorrow (ELEVEN SEVEN)
ANQOTHER BLACK DAY Another Black Day (BIELER BROS.)
TOADIES No Deliverance (KIRTLAND)

COMPLETE ACTIVE ROCK CHART ON PAGE 47
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11 NIELSEN BDS
CERTIFICATIONS

TiTLE IMPRINT / PROMOTION LABEL

THIS WEEK

S
3
£ ARTIST
S
z
5]

27 THE SAX PACK NO. 1({7 WKS)

! ,], CFALLNPORYOU SHANACHIE
BRIAN CULBERTSON
ALWAYS REMEMBER GRPIVERVE
NORMAN BROWN
POP'S COOL GROOVE PEAK/CMG
ERIC DARIUS MOST INCREASED PLAYS
GOIN' ALL OUT BLUE NOTE/CAPITOL
EARL KLUGH
DRIFTIN KOCH
DAVE KOz
LIFE INTHE FAST LANE CAPITOL
WAYMAN TISDALE
THROWIN'IT DOWN RENDEZVOUS

PAUL HARDCASTLE

MARIMBA TRIPPIN'N' RHYTHM
JESSE COOK
CAFE MOCHA COACH HOUSE/KOCH
CHUCK LOEB
WINDOW OF THE SOUL HEADS UP

NO. ] MOST ADDED

TIM BOWMAN Sweet Sundays (TRIPPIN'N' RHYTHM)

NO. ] MOST INCREASED PLAYS

ERIC DARIUS Goin' All Out (BLUE NOTE/CAPITOL)

TOP 5 NEW AND ACTIVE
STEVE WINWOOD Fly (COLUMBIA)
NOVELLO B3 Soul (NOGO)
OL! SILK Chill Or Be Chilled (TRIPPIN "N' RHYTHM)
CHANTE MOORE It Ain't Supposed To Be This Way (PEAK/CMG)

DENNY JIOSA Chill Pill (SONIC CANVAS)

COMPLETE SMOOTH JAZZ CHART ON PAGE 44

ALTERNATIVE

11 NIELSEN BDS 1 HITPREDICTOR
CERTIFICATIONS STATUS
IMPRINT / PROMOTION LABEL

ARTIST
TITLE

THIS WEEK

3 10 STAIND NO. 1{1WK)
— BELIEVE = FLIP/ATLANT}(
FOO FIGHTERS
LET ITOIE ROSWELL/RCA/RMG
COLDPLAY N
1 3 VIVALA VIDA CAPITOL
15 CAROLINA LIAR
I'M NOT OVER ATLANTIC
20 WEEZER
n PORK AND BEANS DGC/GEFFEN/INTERSCCPE
73 DISTURBED
= INSIDE THE FIRE REPRISE
5, SAVING ABEL
: ADDICTED SKIDDCO/VIRGIN/CAPITOL
WEEZER
TROUBLEMAKER DGC/INTERSCOPE
THE OFFSPRING
-~ VOU‘R‘E GONNA COFAR, KID COLUMBIA
METALLICA  AIRPOWER/MOST INCREASED PLAYS
THE DAY THA]' NEVER COMES WARNER BROS.

NO. ] MOST ADDED

RISE AGAINST Re-Education {Through Labor) (DGC/INTERSCOPE)

NO. ] MOST INCREASED PLAYS

METALLICA The Day That Never Comes (WARNER BROS.)

TOP 5 NEW AND ACTIVE
PUDDLE OF MUDD Livin’ On Borrowed Time (FLAWLESS/GEFFEN/INTERSCOPE)
COLDPLAY Lost! (CAPITOL)
TOADIES No Deliverance (KiRTLAND)
ANBERLIN Feel Good Drag (UNIVERSAL REPUBLIC)
AC/DC Rock N Roll Train (COLUMBIA]

COMPLETE ALTERNATIVE CHART ON PAGE 46

TRIPLE A

NO. ] MOST ADDED

AC/DC Rock N'Roll Train (COLUMBIA)

NO. ] MOST INCREASED PLAYS

AC/DC Rock N Roll Train {COLUMBIA)

TOoP 5 NEW AND ACTIVE
SAVING ABEL 18 Days (SKIDDCO/VIRGIN/CAPITOL)
WEEZER Pork And Beans (DGC/GEFFEN/INTERSCOPE)
METALLICA My Apocalypse (WARNER BROS.)

THE OFFSPRING You're Gonna Go Far, Kid [COLUMBIA)
ONE DAY AS A LION Wild international (ANTI-/EPITAPH)

COMPLETE ROCK CHART ON PAGE 48

& 11 NIELSEN BDS Ea I~ 11 NIELSEN BDS
23 ARTIST CERTIFICATIONS E3 w3 ARTIST CERTIFICATIONS
E; TITLE IMPRINT / PROMOTION LABEL E o ‘i’ TITLE IMPRINT £ PROMOTION LABEL

=] =]

DISTURBED NO. 1(4 WKS] 1 1 1% COLDPLAY NO. 110 WKS) n
INSIOE THE FIRE REPRISE N _ VIVALA VIDA CAPITOL
METALLICA | 3 n COUNTING CROWS

THE DAY THAT NEVER COMES WARNER BROS. . | COME AROUND DGC/GEFFEN/INTERSCOPE
SAVING ABEL 2 10 0.A.R.

ADDICTED SKIDDCO/VIRGIN/CAPITOL . SHATTERED (TURN THE CAR AROUND} EVERFINE/ATLANTIC/RRP
THEORY OF A DEADMAN 2 6 JACK JOHNSON

BAD GIRLFRIEND 604/ROADRUNNER/RRP | HOPE BRUSHFIRE/UN{VERSAL REPUBLIC
STAIND P MATT NATHANSON

BELIEVE FLIP/ATLANTIC i = 25 COME ON GET HIGHER VANGUARD
FOO FIGHTERS o8 18 MY MORNING JACKET

LET IT DIE ROSWELL/RCA/RMG | By I'M AMAZED ATO/RED
SHINEDOWN f THE RACONTEURS

DEVOUR ATLANTIC 1 8 I OLD ENOUGH THIRD MAN/WARNER BROS.
HINDER N 27 .’ASON MRAZ )
USEME UNIVERSAL REPUBLIC = I'M YOURS ATLANTIC/RRP
AC/DC AIRPOWER/MOST INCREASED PLAYS/MOST ADDED n 8 BECK

ROCK N ROLL TRAIN COLUMBIA i ORPHANS DGC/INTERSCOPE
BUCKCHERRY g 15 R.E.M.

TOO DRUNK.... ELEVEN SEVEN/ATLANTIC :ﬁu HOLLOW MAN WARNER BROS.

NO. ] MOST ADDED

SARAH MCLACHLAN U Want Me 2 (ARISTA/RMC)

NO. ] MOST INCREASED PLAYS

RAY LAMONTAGNE You Are The Best Thing (RCA/RMC)

TOP 5 NEW AND ACTIVE
MISSY HIGGINS Where | Stood (ELEVEN/REPRISE)
BRETT DENNEN FEAT. FEMI KUT1 Make You Crazy (DUALTONE/DOWNTOWN)
MUDCRUTCH Lover Of The Bayou (REPRISE)
LUCINDA WILLIAMS Real Love (LOST HIGHWAY)
DEATH CAB FOR CUTIE Cath... (ATLANTIC)

COMPLETE TRIPLE A CHART ON PAGE 51
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Lwer Notes
Profile: Jon Zellner
Title: Sirius XM Radio
senior VP of music pro-
gramming

Favorite radio format:
“Top 40, but | love classic
rock and jazz. | appreciate
classical and worked in
country, but I'm a pop
music junkie.”

Favorite TV show:
“HGTV and news.”
Favorite song: “ ‘Ride
Captain Ride’ by Blue
Image was the first 45|
bought.”

Favorite movie: “it's A
Wonderful Life”
Favorite book:

“ ‘Profiles in Courage’
inspired me as a young
person.”

Favorite restaurant:
Mr. Chow in New York
Beverage of choice:
Skim miltk and water
Hobbies: “Spending as
much time with my fam-
ily as possible. | coach
soccer and basketball on
my kid's teams.”

E-mail address:
jon.zellner@xmradio.com

PUBLISHER'S f . I

Sirius XM senior VP of music programming applies over-the-air

lessons to satellite radio model

Jon
Zellner

By Erica Farber

Jon Zellner loves radio. What started as a boyhood dream has turned into a successtul
reality. He joined XM Satellite Radio in 2005 and, with the recent merger of XM and
Sirius, now oversees all music programming for the newly combined satellite company.

Getting into the business: | met Wolfman Jack on
the NBC tour in New York when I was 7 years
old and wanted to be in radio. I listened to Steve
Smokin’ Weed, Walt Baby Love and the entire
airstaff of 99X |WXLO/New York|, which was
my favorite radio station as a kid. 1 worked at my
10-watt, mono high school station and became
the program director as a sophomore and gener-
al manager as a junior. I went to Ohio University
in Athens, which had six operating radio stations
on campus and I worked at four of them.

First job: 1 was a newswriter for the Associated
Press. | continued to work at a few of the stations
in Athens and, after nine months, AP offered me a
full-time job.I turned it down and went to WQIO
in Mount Vernon, Ohio, doing overnights for
$3.65 an hour. My goal was to get rehired in
Columbus, which 1 did about six months later at
92X [WXGT] doing overnights, which eventual-
ly turned into middays and assistant music direc-
tor. That’s when the Jon Zellner world radio tour
started. After 92X, I worked for three general man-
agers and five program directors in four different
forms of top 40 in two-and-a-half years. My first
program director job was KYIS/Oklahoma City.
I spent a year there, then a year-and-a-half in
Fresno, then got to Kansas City in February 1996.

Joining XM: [Then-XM executive VP of program-
ming] Eric Logan, who I had worked with, called
to talk about the job. What intrigued me is that it
was programniing in the purest sense of the word.
Every decision made in satellite radio is based sole-
ly with the listener in mind. It gave me the oppor-
tunity to be involved in something I truly
believed in. I still love radio. I consider anything
that comes out of the speakers that is not some-
thing you put in there radio. Whether it’s Internet,
terrestrial, satellite, whatever, radio will always exist
because it offers three things the iPod can’t: ele-
ments of discovery, surprise and companionship.
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Describe your responsibilities: [ will be responsible
for music programming for both networks; each
now has 69 commercial-free music channels. I also
do comedy and kids at XM. Its not decided
whether I'll still do comedy, as that falls under talk
at Sirius. [ will be responsible for coming up with
channels heard on both networks—it’s the thought
[that] there is no reason to have duplicative formats
separately, so the strategy will be to take the best of
both platforms and combine them to make one
incredible platform heard on both networks.

Long-range plans: We want to make sure the
depth and breadth of what we stand for contin-
ues. I can’t speak for Sirius because I haven’t been
involved long enough, but I can tell you XM
plays about 180,000 unique titles per month
across the platform. We have 3 million songs in
our library. When someone buys a subscription to
satellite, they immediately have access to millions
of songs, and [ want that to continue. Our music
strategy will be to offer something for everyone.
1 want people to explore the network because it
creates a higher value proposition. If someone
only listens to the formats they can get on FM

radio, they are less likely to re-sign after a year.

Biggest challenge: Staying relevant in an ever-

changing competitive landscape. We have
incredible partnerships with auto manufacturers.
Our brand awareness is extremely high, our intent
to buy is low, lower than it should be. Our key
to success is people sampling our product. If we
can continue to provide incredible content, they’ll

be compelled to convert to a paid subscriber.

State of radio: We can'’t allow nothing but veter-
ans to make important decisions. We need to talk
to young people about where they get their enter-
tainment. Everything with the 12-24 crowd is
online, so how does radio stay relevant in an online
and in-demand world? People are passionate, but
if the model is to have someone sit through eight
minutes of spots so they can hear the new Rihanna
record, we're kidding ourselves. We need to niake
sure talent is the best it’s ever been; to have a train-
ing ground and a way to develop that talent; to ask
the difficult question: Is local better than entertain-
ing? And that’s scary because it means we are lim-
iting the training ground in smaller markets for
people to learn and pertect their craft.

Career highlight: Kansas City, working with
incredible people and being able to re-create a
brand [KMXV (Mix 93.3)] that had fallen on
hard times and launch a new radio station [KSRC
(Star 102)] and beat out a 23-year heritage sta-
We had
Everyone should be able to have one job they can

tion. many success stories there.
look back on and say, “Wow, that was just about

perfect.” That’s how I feel about Kansas City.

Most influential individual: Two people that
taught me so much about the business when I
was first starting out and were both influential are
Guy Zapoleon and Dave Robbins. Guy taught
nie everything about radio programming, format-
ics, interpreting research and coaching talent.
Dave taught me the art of marketing warfare and
muaking everything you do larger than life and the
art of being competitive in a way that no one else
has been able to equal in my career.

Advice for broadcasters: For someone starting out,
make sure you do a good job at networking and
never burn bridges. Ask a lot of questions and don't
ever have a sense of entitlement. For veterans, I
would say behind arrogance is insecurity,so be hum-
ble every day. Be appreciative you've been able to sur-
vive in an ever-changing business. Talk to young peo-~
ple with no radio experience to see where they get
their entertainment and music. And last, if you're not
spending time living life, enjoying your family and
realizing what’ truly important in your life, it’s going

to make your radio station sound too sterile. ~ R&R

‘If the model is to have
someone sit through
eight minutes of spots
so they can hear the
new Rihanna record,
we're kidding ourselves.’

—Jon Zeliner
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And Save! |

October 27- 28 2008

Sheraton Music City Hotel, Nashville, TN
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“Our Best Summit Bverd™

September 18, 2008 ¢ Austin, TX ¢ 1:30-5:30pm ¢ Salon J, Austin Hilton Hotel

“Managing The Digital Transition” 1:30-2:15
'ERIC RONNING, DEB ESAYIAN

| The biggest challenge radio is facing is transitioning the culture of their radio stations from a single channel
focus to selling and programming multiple digital channels. The managing partner of Ronning Lipset Radio
and Co-President of Emmis Interactive will provide actionable solutions. -

NIKKI SIXX 2:15-3:15

“What | Know About Your Audience i
That You Don’t Know” .
Motley Crue and Sixx AM’s Nikki Sixx will share his perspective on the music and radio business from the

vantage point of a rock star, entrepreneur, and multi-level international brand. |

.4

THE PRESIDENT OF RADIO 3:15-4:30

How would you answer the question: “If you were elected President of Radio, what would you do during the
first 100 days of your administration?” Nine industry luminaries and one “Citizen President” will outline
their plans.

LEO LAPORTE 4:30-5:30

#Radio’s Survival Plan In The Digital Space”

The host and producer of “This Week In Tech” is a rock star in the digital world, and he’s also a syndicated
radio personality. He recognizes the challenges and opportunities in both arenas, and will outline a road
map that broadcasters can follow in order to succeed in the digital space.

www.jacobssummit.com

Visit our site for more details.
Please RSVP to lisariker@jacobsmedia.com

CONVENTION 08 |
SEPTEMBER 17-19

Hilton Austin Hotel » Austin, Texas



