K

AJDVERTISEMENT

The Highly Anticipated Follew-Up to "Takin’ Off This Pain”

ASHTON SHEPHERD

On Your Desk (In Your Cooler) Now!
Going for Adds 5/19

-

© 2008 MCA Records Mashville -wwv.:}f-l%}Ea&hwjﬂe.é’om

o7 Wy americanradiohistary. com

v;.ww‘tAsiﬂnnShepherd.‘com


www.americanradiohistory.com

CONVENTION 08 CCCCCCCCCCCCC
SEPTEMBER 17-19

Hilton Austin Hotel e Austin, Texas

REGISTERGNODANW

radioandrecords.com



www.americanradiohistory.com

WWW.RADIOANDRECORDS.COM:

NDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Newsl-ocus

Géllagher Segues To
Greater Media

John Gallagher joins
Greater Media's Detroit
cluster as market man-
ager, where he will
oversee active rock
WRIF, classic rock
WCSX and AC WMGC.
The 23-year industry

Gallagher

veteran, who exits as
president/CGM of Citadel news/talk WLS/Chicago
after three years, replaces acting GM Tom Baker,
who stepped in following the promotion of Tom
Bender, who was market manager from 1986
until his appointment to senior VP/GM of
Greater Media Interactive last November.
Additionally, in Chicago, Mike Fowler, recently
hired as president/CGM of Citadel oldies WZZN,
adds those duties at WLS.—Alexandra Cahill

SHAKER
Hardin Joins Emmis As
Sales VP

After six months as
GM of Spanish
Broadcasting System
regional Mexican
WLEY/Chicago, Terry
Hardin joins Emmis
Communications in the

newly created position

Hardin

of senior VP of radio

sales, overseeing strategy and execution.
Emmis Radio president Rick Cummings says
Hardin will be responsible for radio revenue and
will work closely with the division’s local sales
management. Cummings says he hopes the
position will enable Emmis to “achieve the
same reputation for its customers that we’ve
always had as a programming company. It's
what our best customers expect.” —Mike Stern

nL’p’-‘.Ll'lf"\: ER
Triton Acquires Waitt
Radio Networks

Excelsior Radio Networks and subsidiaries Dial
Clobal Digital 24/7 and MJI Interactive, have
been renamed Triton Radio Networks, following
their November 2007 purchase by Triton Media
Group. The latter entity has also acquired the
assets of Waitt Radio Networks from NRG
Media. Waitt's 1 formats and commercial pro-
duction service will be integrated into Dial
Global’s format offerings, with a combined
reach of some 925 stations.—Alexandra Cahill
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Arbitron Sued Over PPM
Rollout Delay

Arbitron has been hit by two separate potential class action lawsuits stenining from its
delaved rollout of the PPM ratings service in nine markets, first announced by the com-
pany on Nov. 26. Both complaints seek lead plaintfts and investors who bought Arbitron
shares between July 19,2007, and Nov. 26, 2007,

The first suit, tiled April 30 by New York law firm Coughlin Stoia Geller Rudman
& Robbins, alleges the defendants “violated federal securities laws by issuing a series of
material misrepresentations to the market, thereby artificially inflating the price of
Arbitron’s stock.” It claims the company was not mecting internal expectations and
“lacked a reasonable basis for their positive statements about the timing of implemen-
tation of PPM and the company’s prospects and future earnings.” A similar suit was filed
May 2 m the same New York ULS. District Court.

Arbitron did not flinch.Vowing to “vigorously defend™ against the suit, Arbitron exec-
utive VP/chiet legal counsel Tim Smith said May 5.7 We are contident these claims are
not representative of the wishes and experiences of the majority of our investors.”

Meanwhile, Radio Joint Audience Research (IRAJAR), the official body in charge of
measuring radio audiences in the United Kingdom, decided to end its two-year PPM
trial saying that despite "a wealth of data.” it has concerns with respondent compliance.
But the PPM has been accepted for TV and radio measurement in Canada.

—Jeffrey Yorke, Mike Boyle and Keitl Berman

NUMBER CRUNCH

4 9.5 33

The number of years betwesn The 12+ share for Clem during
his first book on Cox classic rock
WHPT [102.5 FM the
Bane)Tampa, which
topped the markat. The
show also led 18-34, 18-
48, 25-54 and 35-64
during Arbitron’s
winter survey,

The percentage of ferrale sales
managéers in the top 100 mar-
kats in 2007, according to a
study from the group
Mentaring and Inspiring
Womien in Radio. The number
Is up from 30.1% in 2006,

Tarmpa radio stirts for "Bubba
the Love Sponge™ Clem, who on
Jan. 8 returned to termestrial

radio for the first time since 3
his firing in February 200, . i
aftar Clear Channel was fined

§755,000 by the FOC for skits

that imvolved cartoon i
characters alking about e
sex and drugs. -

Winter 2008 Arbitron Highlights

Clear Channel CHR/top 40 powerhouses on both coasts made major moves in winter 2008
Arbitron results released last week. WHTZ (Z100)/New York pushes the comfort zone of market-
leading AC sister WLTW (5.5-5.1) with its 4.3-5.0 surge. In Los Angeles, KIIS took over the No. 1
slot from Univision Latin pop KLVE with its 4.7-5.0 ride, the precise reverse of what KLVE scored.

Also in New York: Inner City urban AC WBLS stepped 4.1-4.2, CBS Radio news WINS
advanced (3.7-4.2), and Emmis urban AC WRKS retreated 4.3-3.9. Flat books were seen at
CBS Radio classic hits WCBS-FM and Spanish Broadcasting System Latin pop WPAT (3.7-3.7).

Elsewhere in L.A.: Liberman regional Mexican KBUE surged {3.5-4.1), Emmis rhythmic
KPWR improved (3.5-3.8), regional Mexican KSCA was off (4.4-3.6), and CBS Radio
smooth jazz KTWV shot up (3.0-3.5).

In Chicago, Tribune talk WGN held its grip on No. 112+ (5.5-5.7). Positive momentum was
achieved by Clear Channel urban AC WVAZ (3.5-4.2) and Univision Spanish oldies WPPN
(3.0-3.9), while SBS regional Mexican WLEY made a 2.9-3.4 leap to tie Univision’s similarly
formatted WOJO (4.2-3.4).

In the category of big leaps, Univision regional Mexican KSOL moved into the No. 2 slot
in San Francisco with a 3.6-5.1 jump, behind market leader Citadel news/talk KGO (5.7-5.9).

Complete ratings results can be viewed at RadioandRecords.com.—Mike Boyle

élear Channel Banks
Sued By Hedge Funds

Pentwater Capital Management has tiled
suit 1n Texas against the six banks that
were to fund the privatization of Clear

Channel, demanding that the banks pay

damages  for “tortuously  interfering”
with the  private  cquity  buyout by

Thomas H. Lee Bain

Capital. The fund. which owns 1 excess

Partners  and

of $100 million worth of Clear Channel
banks—

Citigroup, Morgan Stanley, Credit Suisse

shares,  also accuses  the
Group, Royal Bank of Scotland Group,
Bank

“spreading lies and rumors™ about the

Deutsche and  Wachovia—of
buyers” desire to close the deal.
Meanwhile, the banks filed a motion
May 6 asking the Texas courts to dismiss
Clear Channel’s suit against them. The
banks stressed that the deal is not required
to settle until June 12,"and may still close.”
so there has been no harm done to Clear

Channel.—Jeffrey Yorke

Reps. Want HD, iPod
Reception On Sat
Receivers

House Commerce Committee chairiman
Rep John Dingell. D-Mich., and Tele-
communications Subcommittee chairman
Rep. Ed Markey, D-Mass,, told FCC chair-
Martin

receivers of the future must not exclude HID

man Kevin that satellite radio
radio, iPods or Internet connectivity it the
FCC permits Sirfus and XM to merge. In
a two-page letter to Martin, the lawmakers
argue the requirement “would serve to pro-
mote COMPLLiveness, protect Consumers
and spur technological innovation.”

—Jeffiey Yorke

Gambling Returns To
WOR/New York

Two New York institutions revive a 73-year
partnership as John Gambling returns to
Buckley talk WOR for mornings. Three
generations of Gamblings hosted WORS
“IRambling With Gambling™ undl a 2001
move by John Gambling to Ciadel talk
WABC/New York. e recenty exited
WABC due to budget cuts, setting up his
WOR homecoming.—\ike Stern

NEWS UPDATES AROUND THE CLOCK:
www.RadioandRecords.com
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Gavin Rejoins Weiss As
BMG COO

Ivan Gavin s named COO ot BMG Label
Group, a move that reunites him with
Barry Weiss,
man/CEO of the group. Weiss says, ™

FM Sports Station
Debuts In Portland

Portland, Ore., joins a growig number of’
major U.S. markets to host an FM sports
the recendy named chair- | station as Rose City Radio flips rhythmic
Ivan | KXJM to the Game. putting it in head-to-
head  competiion  with  Entercom’s
| KFXX.KXJM will carry play-by-play for
the Portland Trailblazers. Scattle Seahawks
and Oregon Ducks, all moving from Rose
Ciys talk KXL-AM. In Arbitron’s winter
2008 12+ raungs. KXJM posted a 2.9
share, KFXX a 1.7.—Alike Stern

>335 PIVOTALRADIO

EVENTS IN R&R HISTORY
September 2001

XM Launches First U.S. Satellite Radio Service
in 2000, Lee Abrams threw a Labor Day
party at his Northern Virginia home for the
squadron of radio refugees he had enlisted
to program XM Satellite Radio. After using
radio station T-shirts to ignite a bonfire in

and I have a long history” Gavin held the
same position with EMI Recorded Music

North America. Previously, he spent a

decade with Zomba Label Group as
exeeutive VP of finance and commercial

operations tor North America.
—Kevin Carrer

RADIO&RECORDS

beginning in San Diego and Dallas.
Bowing with 71 music and 29 spoken-
word channels, the company closed that
first year with 27,733 subscribers.
Since, XM'’s channel lineup has grown
the driveway, XM'’s chief programming to more than 170, and subscriber ranks
officer tossed into the fire reams of old have swelled beyond S million. However,
“Superstars” programming memos he’d despite availability in more than 140 vehi-
penned as a consultant. As those influen-
tial essays that had shaped FM radio went

up in flames, Abrams handed out dog tags

cle models this year, the company has yet
to turn a profit, posting a fourth-quarter
loss of $239 miillion.

XM and lone rival Sirius Satellite Radio
—which launched July 1, 2002 —cleared
the first big hurdle in their 15-month-old
proposed merger in March, when the
Department of Justice OK’d the deal,
which faces intense opposition from

inscribed with two words: “Liberate radio.”
Following a one-year delay, the

Washington-based satcaster was forced to
scrub its Sept. 12, 200), launch after ter-
rorist attacks on the World Trade Center
and Pentagon the day before. XM began a
staggered national rollout of the nation’s
first satellite radio service Sept. 25, 2001,

numerous adversaries and has yet to
receive FCC approval.—Paul Heine

WWW.RADIOANDRECORDS.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Sports Host Slaten Sues
KFNS/St. Louis

Former Big League Broadeasting sports
KFENS/St. Louis host Kevin Slaten 1s suing
the station for wrongful termination after
allegedly airing  an interview  with 2
Cardinals coach without first intornung him
it was hive. Slaten claims he couldn’t know
the guest was unaware at the time because
he was off=site for a live broadcast and blames
the station’s board operator tor not obtain-
ing permission from the coach. Slaten also
says the real reason for his ouster was a deci-
sion by the Cardinals to deny KFNS access
to players tollowing the interview.
Station ofticials had no comment.
—Mike Stern

Katz Consolidates
Digital Assets Under
360 Sales Umbrella

Katz Radio Group launches Katz 360
Sales, designed to consolidate the compa-
ny’s digital assets. The unit comprises Katz
Net Radio Sales, led by president Jennifer
Lane; Katz Mobile, managed by Detroit-
basced director of sales Dennis Jackson; and
Katz Database with parmer Steel Media.
Former Christal Radio president Brian
Benedik will oversee the division as pres-
ident, based in New York.

Benedik the

born ot changes 1 consumer audio con-

Savs consolidation  was
sumption and the landscape of the market-
ing conumunity: “Consumers are experi-
encing radio brands much differendy than
even five years ago” The specialty groups
under the Katz 360 Sales umbrella will
focus on “educating our agency customers
on how to utilize the technology and ula-

mately moncnze i’ —Alexandra Calull

Payne Takes Dual Role
With Radio One/D.C.

Radio One/Detroit OM Al Payne segues
to PD at urban sister WKYS/ Washington
on May 2. He will also act as VP for ssn-
dicated “The Russ Parr Morning Show,”
which originates from WKYS. Payne re-
places Steve Hegwood as PD, who relocat-
cd to Radio One/Atdanta in November to
become cluster OM, and Lee Michaels at
the Parr show.—Duarnella Dunham

MOVERS AND SHAKERS

Christine Travaglini is promoted to president of
Christal Radio, part of Katz Radio Group. She
replaces Brian Benedik, who is named president
of the company’s new digital division, Katz 360
Sales. Travaglini served
as senior VP/general
sales manager for the
past five years, oversee-
ing Christal’s 12 regional
offices and sales per-
sonnel . . . Clear
Channel Katz
Advantage continues
to expand its marketing
group by adding staff members. New hires in
Los Angeles include Marketing Advantage direc-
tor Byron Best, a former director of new busi-

Travaglini

ness at Muse Communications; former Katz
employee Pamela Bodden, who returns as a
manager for Marketing Advantage and was pre-
viously a senior account manager with Clear
Channel urban AC KHHT (Hot 92.3)/Los
Angeles; and Christy Flynn, who rejoins as a
Marketing Advantage director and was most
recently director of new business development
with Interep. Heidi Kolasinski comes to the
Chicago office as a Marketing Advantage direc-
tor from an account director/major accounts
post with Aquent. Abbe Cherkaoui comes from
the International Sales Strategy Group in Paris
to open CCKA's new San Francisco office.

RESERVE YOUR
MARKET TODAY!

4 24/7 NEWS ONLINE @ www.RadicandRecords.com
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Business Briefing s

Political Opposition To
Performance Fees Mounts
The radio industry kicked off May by
getting the 2071st signature from a
member of the House of
Representatives onto the NAB-
inspired Local Radio Freedom Act.
The proposed legislation would
thwart the RIAA-backed musicFirst
coalition’s campaign to charge terres-
trial radio broadcasters for playing
music over the airwaves and halt
coalition efrorts to get the Library of
Congress Copyright Royalty Board
to establish performance royalty fees
for radio.

Satcasters Extend Their
Courtship

On April 3D, Sirius and XM agreed
to not exercise their rights to termi-
nate their rerger proposal by May 15
and will extend their agreement,
waiting for the FCC to render its
decision or their marriage. Each side
agreed to extend the deal in two-
week perieds until one side agrees
not to go forward or the FCC rules
on the merger, which has already won
approval from the Department of
Justice’s Antitrust Division.

Q1 Earnings Roundup
Cumulus’ frrst-quarter net revenue grew

0.7% to $72.9 million. The group lost

$4.2 million (10 cents per share),
compared with a loss of $1.8 million
(4 cents) during the same period in
2007 . .. Regent saw a 3.1% decline
in net broadcast revenue during Q1,
to $20.8 million. The company’s net
loss widened from $1.2 million (3
cents per share) to $3 million (8
cents) . . . Beasley’s Q1 net revenue
fell 4.6% to $29.4 million. The com-
pany’s net per-share income was a
nickel, matching its performance
during the same period in 2007 . ..
Entercom revised its Q1 net income
to $5.2 million, or 14 cents per share,
compared with net income of $5.7
million, or 15 cents as it reported
April 24, The updated results “reflect
a court ruling in a pending litigation
matter, which occurred subsequent to
the company’s previous earnings
announcement,” the company said in
a statement.

Tidbits

Westwood One names Los Angeles
entertainment lawyer Jonathan S.
Marshall its new executive VP for
business and strategic development
... The NAB Show in Las Vegas will
now get year-round promotion on
NAB365.com. The site will provide
information on equipment, software
and services; daily news; research con-
tent; audio and video content; and a
career-search center.

Transactions at a Glance

Salem Communications’ KKMO-AM/Tacoma, Wash., to Intelli for $3.69 miillion . . .
Allegheny Mountain Network's WGMR-FM/Tyrone, Pa., to Forever Broadcasting for $2.5
million . . . Aurora Communications’ construction permit for a new FM in Carmel Valley,
Calif., to Lazer Broadcasting for $1.87 million . . . Forever Broadcasting’s WSGY-
FM/Pieasant Gap, Pa., to 2510 Licenses for $1.2 million.

Deal of the Week

WKCG-FM/Augusta, WABI-AM and WWBX-FM/Bangor, WLKE-FM/Bar
Harbor, WBFB-FM/Belfast, WCME-FM/Boothbay Harbor, WQSS-FM/Camden,
WGUY-FM/Dexter, WKSQ-FM/Ellsworth, WFAU-AM and WABK-FM/Gardiner,
WVOM-FM/Howland, WIGY-FM/Madison, WRKD-AM and WMCM-
FM/Rockland, WFZX-FM/Searsport and WTOS-FM/Skowhegan, Maine
PRICE: $11 million  TERMS: Asset sale for cash

BUYER: Blueberry Broadcasting, headed by president/CEQ Louis Vitali. Phone: 207-
967-8094. It owns no other stations. This represents its entry into this market.

SELLER: Clear Channel, headed by radio division CEO John Hogan. Phone: 210-822-2828

FORMAT: AC; nostalgia; CHR/top 40; country; country; news/talk; classic hits; oldies;
AC; sports; oldies; news/talk; sports; sports; country; classic rock; AOR

BROKER: Kalil & Co.

2008 Deals to Date

Dollars to Date: $438,078,662 (Last Year: $590,825,974)
Dollars This Quarter: $98,787.734 (Last Year: $287626,842)
Stations Traded This Year: 273 (Last Year: 419)
Stations Traded This Quarter: 120 (Last Year: 171)

MAY 9, 2008
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You talked our walk...

... and millions joined March for Babies” so that one day all babies will
be born healthy. Thank you on behalf of moms and dads everywhere.

march

ofdimes
march for babies
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] FIRE” SMOLDERS ATOP ACTIVE
/"’ | ROCK FOR A SECOND WEEK,
il BULLETS AT NO. 8 ON ROCK AND
ST RETURNS TO THE ALTERNATIVE

‘ =02 10 (T110). THE CHICAGO-
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Moblle is my
iggest competitor
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FORMAT
CHR/TOP 40

Artist / Title

Leona Lewis /
Bleeding Love

Lil Wayne Featuring Statlc Major ¢
Lollipop

Page
24

E

k1|

RHYTHMIC

Lil Wayne Featuring Static Major/

RAP Lollipop

Lil Wayne Featuring Static Major /
Lollipop

Keyshia Cole /
| Remember

URBAN
URBAN AC T
32
CHRISTIAN AC 34
35
35
SOFTAC/INSPIRATIONAL 35

COUNTRY 38

AC 4

42
43
47
4
ROCK =

Marvin Sapp /
Never Would Have Made It

Jeremy Camp /

Let It Fade

Jeremy Camp /

No Matter What It Takes

Relient K /
Devastation And Reform

GOSPEL :

CHRISTIAN CHR
CHRISTIAN ROCK

Casting Crowns /
Every Man

James Otto /
Just Got Started Lovin’ You

Colbie Caillat /
Bubbly
Daughtry /

Feels Like Tonight

Kenny G/
Sax-o-loco

HOT AC
SMOOTH JAZZ

Weezer /
Pork And Beans

Disturbed /
Inside The Fire

3 Doors Down /
It's Not My Time

Death Cab For Cutie /
| Will Possess Your Heart

James McMurtry /
Just Us Kids

Vicente Fernandez /
La Derrota

Mana /
Si.No Te Hubieras Ido

NG2 /
Ella Menea

Flex /
Te Quiero

Disidente /
Enemigo,

ALTERNATIVE
ACTIVE ROCK

TRIPLE A
AMERICANA
REGIONAL MEXICAN
LATIN POP

TROPICAL
LATIN RHYTHM
LATIN ROCK / ALTERNATIVE

VICENTE FERNANDEZ
CLIMBS 2-1 AT REGIONAL
MEXICAN V™

“LA DERROTA” THE
BELOVED 68-YEAR-OLD
SINGER/ACTOR RECORDS
HIS FIFTH NO. 1 AND FIRST
PAIR OF BACK-TO-3ACK
CHART-TOPPERS: “ESTOS
CELOS” LED FOR 1 WEEKS
LATE LAST VEAR.
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Can the online partnership between
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D.C. broadcast attorney John Welis
King urges radio to “never lose sight of
the potential impact of new
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MANAGEMENT/MARKETING/SALES
Keeping pace with advertiser
expectations requires more
sophisticated online metrics.

NEWS/TALK/SPORTS
Small applications can provide big
marketing opportunities.

MARKET PROFILE

With a full boat eight-station cluster,
Clear Channel is Cincinnati’s dominant
radio player, wrestling a 34.4 12+ share
in the winter 2008 Arbitron.

STREET TALK

Sirius Satellite Radio VP of music
programming Cregg Steele adcs PC
responsibilities for Alt Nation 21, while
Maxim Radio 108 PD Rob Cross tacks on
programming duties for Left of Center 26.

THE SPIN

Leona Lewis’ “Bleeding Love”
establishes the single-week plays
record at CHR/Top 40, as Lil Wayne
topples the weekly plays records at
Rhythmic and Rap with “Lollipop.”

SOUND DECISIONS

Double cross: 3lake Shelton scores
with pop hit, v/hile Darius Rucker rises
on the country chart.
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MANAGEMENT / MARKETING / SALES

‘The Internet
can show
clients the
number of
persons
reached by
their ad and
the trail they
took to a
predetermined
online
objective. It
is a different
ballgame.’
—Ken Dardis

Keeping pace with advertiser expectations requires more

sophisticated online metrics

Sell Action,
Not Eyeballs

Ken Dardis

ken@spacialaudio.com

opes are high that radio will make a successtul transition to

the Internet. With many conversations today centered on dig-

ital potential, this is an opportune time to focus on a pair of

Web-related topics that don’t get much attention. First, how

are online audiences and advertising measured and tracked?

And second, what’s with all the talk about “testing” ads? m
The context of each 1s deep. Covering either in detail would result in a very
thick book, so what tollows is an overview of how both subjects relate to
radio’s move online. The bottom line 1s that simply selling Web site impres-
sions 1is too old school tor what lies ahead.

The Basics Of Internet Numbers
Metries represent audience data (as in site statis-
tics), advertising delivery and audience response.
They can be presented in whole, percentage and
ratio forms.

Anmalytics 15 the interpretation of those num-
bers. Along with solutions for improving a Web
site, metrics and analytics provide information
about why a station is best qualified to solve a
client’s problem. (Client in this sense is both audi-
ence and advertiser.)

Everyone with a Web site has quoted how
many “hies” they get. Move farther up the food
chain and terms like “unique wvisits,” “landing
page” and “exit rate” are mentioned. Still farther

up are “‘bounce rate,”*cost-per-action,” “perform-

Making Money On
The Web

To successfully compete for the $12.6 billion
expected to be spent in local online advertis-
ing this year, radio ad sellers must be able to
answer the following questions.

B What does your station provide to a client
who advertises on your Web site?

B What ways do you deliver metrics to help
the advertiser understand what they are
buying or how to improve results?

B What are your station’s Internet advertis-
ing rates based on?

8 24/7 NEWS ONLINE @ www.RadioandRecords.com

ance increase’” and “conversion rates.” Use the
right formula, and you can caleulate return on
investment—an important metric that shows
whether an ad campaign costs more (or less) than
the revenue it generates.

When dealing with Internet stats, the inidal
effect is often confusion. Learning which data to
ignore and how to structure the remaining into
into an casily digested form are crucial steps
betore a clear understanding can untold. Neither

task is as casy as it sounds.

What Tech-Savvy Clients Want

A great deal of Internet advertising revenue is gen-
erated by search-engine keyword ad buys. There are
three reasons why. Firse, it 1s a relatively easy system
to understand, though difficult to master. Second,
media buyers are not required to have any interac-
tion with account reps. And third, it is inexpensive.

Internet banner advertising reflects these same
basic advantages. Each banner and keyword ad
buy usually provides free metrics from the deliv-
ering source—when bought through online
networks or search engines.

Radio account reps are accustomed to selling
an estimate based on AQH and cume, grouped
by age and gender. Advanced sellers use reports
with statistically extrapolated numbers. [t’s been
this way for years.

Then, along comes the Internet with an abil-
ity to show clients the number of persons reached
by their ad and the trail they took to a predeter-

www.americanradiohistorv.com

mined online objective. It is a different ballgame.

All major search engines ofter free access to
metrics, as do the major online ad networks.
Buyers reach in and peel off numbers as needed.
The analytical depth reached is deternuned by
needs and the analyst’s skill level.

What is an advertiser on your Web site paying
for? Eyeballs or action?

It you answered “eyeballs,” you're still in a
CPM mind-set
place you in a shrinking pool ot sellers receiving
lower CPM.

Advertising on the Internet is largely done to

which isn’t terrible, but it does

generate response. When clients pay you to place
a banner, text or audio ad, you can bet this
week’s paycheck that the client is checking his
or her site’s analytics program to sece it you are
sending visitors.

You may be selling eyeballs, but your advertis-
er 15 buying action, and the online advertising
world is better at tracking it than any other media.

Do you deliver metrics to help the advertiser
improve results?

This may be the most controversial aspect of what
astation offers online. " Testing” an on-air audio ad
is almost nonexistent in the radio industry—sans a
tew focus groups for nadonal campaigns. But test-
ing advertising online is a simple task that offers
huge returns. Currendy, banner and text ads are
alone in their ability to be tested. Expect to soon
hear of ways that audio ads—online and on-air—
can be tested, with a credible degree of accuracy.

Testing will help persuade advertisers to keep
their money with you—on your Web site.

The results of ad testing are quantitiable and
imniediate. Witchin a short time an advertiser can
determine if the ad is drawing response or being
ignored. To improve response, the ad can be
tweaked or replaced. Testing is not dithicult. It’s

only misunderstood.

The Adjustment

With traditional pricing determined by “share and
point,” moving from radio’s current world of audi-
ence measurenment within geographically defined
areas to the Internet’ globally based metrics deliv-
ered on the fly is not an casy transition. It takes a
mental shift to reassess who is out there and where.

There 1s no time to waste in understanding
the opportunity presented by Internet metrics
and analytics. A delay in diving headfirst into this
area will only cause a continued drop in radio’s
share of the advertising pie. Plus, it will be hard-
er to catch up to the expectations of media plan-
ners and buyers.

Dig deep into Web analytics and metrics and
approaches that give greater degrees of
insight. When the light bulb finally conies on
as to the efficiency that analytics and metrics
bring to adverdsing, it’ll be like Dorothy step-
ping from the farm house into Oz You’ll won-
der why it took so long to follow this yellow

brick road. RsR
Ken Dardis, a 28-year broadcast veteran, is senior 1P

of marketing for audio software and ad-insertion tech-
nology provider Spacial Audio Solutions.
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Dan O’Day
invites you to attend
The 13t Annual

International

WHO SHOULD ATTEND

Production Directors
Creative Directors
Copywriters
Imaging Directors

Producers

& Production
Summit
Los Angeles = August 8 -

Voiceover Talents

YOUR HOST SPECIAL GUEST SPEAKERS

DAN O’DAY

Breakthrough
Quickstart PATRICK FRALEY
Copywriting . GETTING FUNNY FAST:

| Techniques The Art of Voiceover Comedy

Critique-A-
Spot-A-Thon

DICK ORKIN

SECRET CASE HISTORIES
OF THE RADIO RANCH:
From Client Problem to
Creative Solutions to What
You Heard On The Air

THE SUMMIT:
Two extraordinarily

full, exhausting,

rewarding days of

learning, working,

Radio Creative

creating, and
recharging your

creative batteries!

Co-Sponsored by

NANCY WOLFSON

REFERENCER vs. EXPOSITOR:

A Contrarian Approach
to Voice Acting

The Summit was a
watershed event for me.
I've never seen a group of people
so hungry to move the needle in
rac:o production. The truly
wornderful thing about the Summit
1s t~e number of professional and
personel relationships that have
developed since. I've expanded
my personal network 10-fold.
That alone is worth
the price of admission

— DAVE FOXX
Z100/New York

9, 2008

STATE-OF-THE-ART
STATION IMAGING

Words + Sound + Inspiration
+ Deadline = Magic

a HOWARD HOFFMAN

| KELLYKELLYKELLY

| TERRY PHILLIPS

JAMIE WATSON

ATTENDANCE IS LIMITED TO 100 ATTENDEES

R&R

RADIO &RECORDS

Complete Info & Online Registration:

www.danoday.com/summit
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MARKET PROFILE

Edited By Katy Bachman and Alexandra Cahill

R&R

= & E S —

Cincinnati e
ith an eight-station cluster, Clear Channel is the dominant player in radio’s 29th- ....... = 4.3
largest market, wrestling a 34.4 share of 12+ listening in the winter 2008 AN OF c"/
Arbitron. However, to comply with Departiment of Justice approval of its embat- o Sy H: Mac
tled privatization deal, the company would be required to shim down its clus- B . - —~
ter as the private equity firms leading the nearly $20 billion buyout have sub- L G K»:_:c::,,. T
stantial ownership interests in Cumulus, which owns three Cincinnati stations. 0 ot pevsuen ]

Previously headquartered here, Clear Channel sports a pair of mar- - a two-share bite out of WEBN'S 12+ ratings n its maiden ratngy A o= Vi

ket stalwarts, ncluding news/talk WLW. Known as the Big Onecthe survey in winter 2008 WEBN was third in revenue last vear with .

50.000-war Class A opened up a four-share lead over second-place  $10.6 million, followed by Cumulus oldies WGRIR ($9.5 mil-

Cuomulus AC WRRM i1 the winter book and remains unchal- — lion) and WRRM ($9.2 million). DMA R

lenged as the cinys revenue leader with $24.4 nullion m 2007 billings, BIA Financial Networks torecasts the Queen City radio mar- Bon o 19 9

mote than double that of No. 2 Bonneville country WUBE ($12.2 ket will shoulder a fourth consecutive down year in 2008, trom

million). As the Aagship station tor thiee nanonally syndicated shows,  $123 million in 2007 revenue to $117 million this year. TV, ‘ DIFS: 9% .

mncluding “America’ Trucking Network " nearly all WLW program- micanwhile, is poised to grow trom $141 million to $155 mil- 0. U 0

ming is hve and local. A 24-hour local news departiment provides  lion. Three companies carved up nearly 75% of the markets TV d./Puk >

news to a regional network of Clear Channel stadons. dollars last yvear: Newport Television (26.2%), Ravcom Media Radio 0 R 3

Clear Channels cluster includes one of the countrvs longest-— (23.7%)  and  Scripps Howard  (23.6%). The Cincinnat Don . 0
running FM rock stations. But WEBN, which signed on in 1967, Enquirer is the markets top newspaper with a daily circulation . Of Radic . _ '

faces a new challenger: Cumilus active rock WFTK. which took

WHO THEY ARE

of 200,700 and 285,500 for its Sunday cdition.—Paul Heine

Market Demographics (vs. US)

Cincinnati DMA % US %
Men 48% 49%
Women ) 52%  51% 18% 18% [ B% 19%
Married 57% 57%
Never Married (Single) 2450 25%0
Widowed/Legally Separated/Divorced _19% 18%
White 87% 83% ;
Black/African-American 10% 12% 18-24 25-34 35-44
Hispanic . -- 13%
Other - 3% Market Household Income (vs. US)
Employed Full-Time (35 Hours Or More) 49% 50%
Employed Part-Time (Less Than 35 Hours) 15% 15%
Not Employed - 35% 35%
No Children In Household {(Under 18) 57% 59%
One Or More Children 43% 41%
Two Or More Children 26% 25%
Three Or More Children 9% 10%

SOURCE: SCARBOROUGH USA+, RELEASE 2 2007

<$29,999 $30K-39,999
SOURCE: SCARBOROUGH USA+, RELEASE 2 2007, DMA

$40K-49,999

45-54

$50K-74,999

55-64 65+

$75K-99,999

$100,000+

MARKETPLACE

Local Ad Revenue (Mil)

Local Online Ad Revenue (Mil)

9/oc CHANGE LOCAL NATIONAL TOTAL SHARE
2006 2007 2006 TO 2007 Pureplay $43.43M $140.81M $184.24M 67.2%
Newspapers 23.02M 9.85M 32.87M 12.0%
-1R0,
S GRReT B el 15% Magazines 0.66M 21.64M 22.30M 8.1%
Spot Television 139.9M 1410M 1% Television 6.09M 15.76M 21.85M 8.0%
Radio 71.4M 69.M 3% Directories 5.55M 4.93M 10.48M 3.8%
Radio 1.31M 0J6M 1.47M 0.5%
=07
L L s 12 Other Print 0.99M 0I7M 116M 0.4%
Local Magazine 6.8M 6.8M 0% Total $81.05M $193.32M $274.37M
SOURCE: Nielsen Monitor-Plus, DMA © 2007, Borrell Associates, estimates based on Q4 figures, DMA
= - 5 . COLOR KEY:
SQAD Cost Per Point TV Monitor SQAD Cost Per Point Radio Monitor .
TELEVISION EARLY LATE RADIO A Trending
P25-54 EARLY AM NEWS PRIME NEWS P18-49 AM DRIVE MIDDAY PM DRIVE Upward
March ‘08 V$74 v $120 $261 v$158 March '08 A$N2 A5 A$125 Trending
February ‘08 v77 V124 V261 V159 February ‘08 vm Y14 Y124 Downward
December '07 A107 A169 A332 A199 December ‘07 V123 A125 V130
September ‘07 96 150 318 177 September ‘07 124 121 140
SOURCE: SQAD Q1 2008, DMA SOURCE: SQAD Q1 2008, METRO
10 24/7 NEWS ONLINE @ www.RadioandRecords.com MAY 9, 2008
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Items In Household (vs. US)
Wireless/Cell

Phone Subscriber 72%
DVR (TiVo, etc.)
Digital Camera

Newspaper Readers

Any Daily (Cume)

62%

Any Sunday (Average) 55%
Online (Past 30 Days) 22%

Out-Of-Home
COMMUTING TIME

Web Connection (HHLD)

Cable Modem
Dial-Up

DSL

Other Connection
None

23%
16%
25%

7%
31%

L — — — — .}
Cable Penetration

(Te Work, One-Way) Cable, Non ADS 58.6%
HOTV <10 Minutes % Alternate Delivery Sys. 25.1%
23% 10-19 Minutes 22% D|g|ta| Cable oo
23% 20-29 Minutes 13% Cable With Pay 24.8%
MRS Player 30-59 Minutes 13%
7% 60+ Minutes = ————————
PDA [ 80 Don’t Commute - Television Usage
Satellite Radio [Ji 4% MODE AR TEANEL Easly BMIB-Sa) SLOve
Subscription L7% Carpool - Early Fringe (4-6p)  47.6%
e e Drive (Not Carpool)  92% Early News (6-6:30p) 53.6%
Su?::cription 200/, (’Zg:!::ag::fsggréiit'on Prime Access (7-8p) 59.3%
. or other) 14% Prime 65.2%
b 5 B Late News (11-11:30) 52.3%
Newspaper, OOH and Web: Scarborough Cincinnati
SOURCE: Scarborough USA+, Release 2 2007, DMA Local Market Study, Release 2 2007; Cable: Nieisen; TV: Nielsen Fall 2007 Live+7, all DMA

Audio/Video Stores Shopped Past 12 Months (HHLD)
Best Buy 28% Radio Shack 7% Wal-Mart 27%
Circuit City 17% Sam'’s Club 90/p Other Store 15%
hhgregg 12% Sears 7% Did Not Shop For Audio/Video ltems 38%
Kmart 8% Target 1% Any Audio/Video Store Shopped  63%

SQURCE: Scarborough Cincinnati Local Market Study, Release 2 2007, OMA

RADIO

Radio Spending, Past Five Months

All amounts are in $(000's)

ADVERTISER 08-APR O8-MAR OS8-FEB 08-JAN 07-DEC
Kroger $61 SNs %128 $89 $75
Signet Group 56 30 78 29 123
HD Radio 72 59 53 66 47
Kerry Automotive Group 93 107 95 88 88
Verizon 46 45 61 46 69
Meijer 73 48 21 21 124
McDonald’s 44 51 40 51 43
Texas Pacific Group 57 51 44 46 45
Berkshire Hathaway 6 23 38 36 37
Ohio, State Of 37 6 16 26 48

SOURCE: Nielsen SpotScan, Metro

Radio Ownership

NO. OF RATINGS
OWNER STATIONS SHARE
Clear Channel 4 FM, 4 AM, (8) 344
Cumulus 3FM 14.3
Bonneville 4 FM 13.5

SOURCE: Arbitron Cincinnati Winter 2008, Metro

Radio Formats
S country, 3 hot AC, 3 newsttalk, 2 AC, 2 CHR/top
40, 2 classic rock, 2 sports, 1 active rock, 1 adult
hits, 1 alternative, 1 Christian AC, 1 classic country,
1 classic hits, 1inspirational, 1 oldies ... and 4 others

Ratings
PERSONS 12+, FALL O7-WINTER 08 (RANK)
WLW-AM  8.8-10.4 (1)
WRRM-FM  7.0-6.3 (2)
WGRR-FM  6.2-6.0 (3)
WUBE-FM  7.6-5.8 (4)
WIZF-FM  3.8-5.6 (5)

SOURCE: Arbitron Winter 2008, AQH share, Mon-Sun 6Ba-mid, Metro

WIZF-FM M
WKFS-FM (2)
WUBE-FM 3)
WEBN-FM (@)
WSWD-FM (5)

PERSONS 18-34 WINTER 08 (RANK)

WLW-AM M
WRRM-FM (2)
WUBE-FM (2)
WGRR-FM @)
WOFX-FM (%)

PERSONS 25-54 WINTER 08 (RANK)

Top-Selling Albums

ARTIST TITLE
1 MARIAH CAREY E=MC2
2 LEONA LEWIS SPIRIT
3 FLGHTOF THECONCHORDS  FLIGHT OF THE CONCHORDS 8
4 ASHLEE SIMPSON BITTERSWEET WORLD 9
5

TAYLOR SWIFT TAYLOR SWIFT

SOURCE: Nielsen SoundScan, for week ending: 04/27/2008

MAY 9, 2008

ARTIST
6 SOUNDTRACK
7 JAMES OTTO

SOUNDTRACK
HANNAH MONTANA/MILEY CYRUS BEST OF BOTH WORLDS CONCERT

10 VARIOUS ARTISTS

TITLE
JUNO
SUNSET MAN

ALVIN & THE CHIPMUNKS

NOW 27
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President & Publisher Erica Farber
EFarber@RadioandRecords.com
(323)954-3422

EDITORIAL

Associate Publisher/Editorial Director
Cyndee Maxwell
{Maxwell@RadioandRecords.com
(323}954-3420

Executive Editor Paul Heine
PHeine@RadioandReccrds.com
(646) 654-4669

Senior Editor (News, Rock Editor)
Mike Boyle
MBoyle@RadioandRecords.com
(646) b54-4727

Senior Editor (Features)

Chuck Taylor
(Taylor@RadioandRecards.com
(646)654-4723

CHR/Top 40 Editor Kevin Carter
KCarter@RadioandRecords.com
(323)954-3433

Washington, D.C. Bureau
Chief/Business Editor Jeffrey Yorke
JYorke@RadioandRecerds.com
(301 773-7005

Country Editor R.J, Curtis
RCurtis@RadioandRecards.com
(323)954-3444

Radio Editor Ken Tucher
KTucker@RadioandRecords.com
(615) 321-4286

Latin Formats Editor Jackie Madrigal
IMadrigal@RadioandRecords.com
(323)954-3427

Urhan/Rhythmic/Gospel Editor
Darnelta Dunham
DDunham@RadioandRecords.com
(323)954-3421

Christian Editor Kevin Peterson
KPeterson@RadioandRecords.com
(8501 916-9933

Triple A Editor John Schoenberger
JSchoenberger@RadioandRecords.com
(323)954-3429

Smooth Jazz Editor Carol Archer
CArcher@RadioandRecords.com
(323)954-3419

AC/Hot AC Editor Keith Berman
KBerman@RadioandRecords.com
(323)954-3432

News/Talk/Sports Editor Mike Stern
MStern@RadioandRecords.com
(773) 857-2693

News Editor Julie Gidlow
JCidlow@RadioandRecords.com
(323)954-3417

Online Editor Alexandra Cahilt
ACahill@RadicandRecords.com
(646)654-4679

Ratings Editor Hurricae Heeran
HHeeran@RadioandRecords.com
(323)954-3425

Copy Chief Chris Woods

Copy Editors
Wayne Robins, Christa Titus

CHARTS

Director of Charts Silvio Pietroluongo
SPietroluongo@RadioandRecords.com
(646) 654-4624

Nashville Director of Operations
and Charts Wade Jessen
(Country, Christian & Cospel)
Wessen@RadioandRacords.com
(615)321-4291

Chart Managers

Anthony Colombo

(Alternative, Active Rock, Heritage
Rock, Triple A)
AColombo@Radioandecords.com
(646) 654-4640

Raphael Ceorge

(Urban, Rhythmic, Rag)
RCeorge@RadioandRecords.com
{646)654-4623

Gordon Murray

(Smooth Jazz)
GMurray@RadioandRzcords.com
(646) 654-4638

Jose Promis

(Latin)
JPromis@RadioandRecords.com
(323)525-2287

Gary Trust

{Hot AC, AC)
GTrust@RadioandRecords.com
(646) 654-4659

Director of Music Operations
Josh Bennett
JBennett@RadioandFecords.com
(323)954-343]

R&R Radio & Records is a registered trademark.

Charts & Music Manager
Michael Vogel
MVogel@RadioandRecords.com
(323)954-3439

Chart Assistant Mary DeCroce
(Country, Christian, Gospel}
MDeCroce@RadioandRecords.com
(615)321-4293

Chart Production Manager.
Michaet Cusson

Associate Chart Production Manager
Alex Vitoulis

ART
Creative Director Josh Klenert
Art Director Ray Carlson

Advertising Artist Ken Diamond

PRODUCTION
Production Director Terrence Sanders

Senior Editorial Production Manager
Barry Bishin

Editorial Production Manager
Susan Chicola

Editorial Production
Rodger Leonard, Anthony T. Stallings

Advertising Production Manager
Chris Dexter

Director of Digital Products
Susan Shankin

Design Albert Escalante,
Glorioso Fajardo, Patricia McMahon

SALES

Director of Sales Henry Mowry
HMowry@RadioandRecords.com
(323)954-3424

Sales Manager Kristy Scott
KScott@RadioandRecords.com
(323)954-3435

Sales Representatives

Rosalina Correa
RCorrea@RadioandReco-ds.com
(323)954-3434

Melissa Garn
MGarn@RadioandRecords.com
(615) 321-4283

Brent Gilinsky
Bilinsky@RadioandRecords.com
(323)954-3416

Cabrielle Graf
GGraf@RadioandRecords.com
(614)937-4088

Jessica Harrell
JHarrel@RadioandRecords.com
(615) 497-7299

Meredith Hupp
MHupp@RadivandRecords.com
{615)321-4282

Maria Parker
MParker@RadioandRecords.com
(323)954-3437

Rab Pierce
RPierce@RadioandReco-ds.com
(646) 654-4707

Steve Resnik
SResnik@RadioandReccrds.com
(323)954-3445

Michelle Rich
MRich@RadioandRecords.com
(812)303-7676

Sales Assistant Jana Rockwell
JRockwell@RadioandRecords.com
(323)954-3428

NEW BUSINESS
OEVELOPMENT

Senior Director/Digital Initiatives
John Fagot
JFagot@RadioandRetords.com
(323)954-3430

AOMINISTRATION

Executive Assistant Lisa Linares
LLinares@RadicandRecords.com
(323}954-3436

SUBSCRIPTIONS

{800)562-2706 {U.5.);
(818) 487-4582 (outside U.S.)
radicandrecords@espcomp.com

No part of this publication may be reproduced, stored in any retrieval system, or
transmutted, in any ferm or hy any means, electronic, mechanical, photocopying,
recording, or otherwis2, without the prior written permission of the publisher.
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STREET TALK.

TIMELINE

Tom “Grover” Biery becomes

1 executive VP of promotion far
WILEEY Warner Bros. and Reprise Records.
B KRZZ/San Francisco VF/GM Peter
Remington adds YP/market manager duties for
Spanish Broadcasting System/Los Angeles. B
Jetf £ accepts the PO chair at KZZ0-
FKM/Sacramentao.

John Grady named president of
Sony Music Nashyille. B fohn
WEARS AL TrEpEI'IE
tapped as PD of
WOTW-Fid/Detroit. B
BJ Harris hired as PD of
KALC-FM/Denver.
Tommy

lo Mottala

UESLil ascends to
president/CEQ of Sony
Music Entertainment. Bl
Steve Ellis is elevated to
senior VP of promotion at Mercury Records. B
Dan Savadove selected as YP/OM of WIDGQ-Fhi/
Philadelphia.

Mottola

Dan Mason named president of
Group W Radio. M Barry James
jumps to

WTMX-FM/Chicago as

FD. B Phil West motars

into the WOMC-F/

Detroit PO chair.

20

YEARS ALD

YEARS A0

Charlie
Seraphin set
as WVR/GM of
KMX-FWiLos Angeles.
B 1.0, Spangler tapped
as P¥midday host for
WUSHN-FMIChicago. B Marty Bender becomes
PD of WRIF-FM/Detroit,

25

FEARS L0

Seraphin

General sales manager Peter Moore
Is promoted to GM of KCBG-AM &
FM/San Diego. B Bill Thorman gets
the PD chair at KTFM/San Antonio. B Deano

Day hired as morning

man for KLAC/Los

Angeles.

R&R opens
3 Washington
ML bureau. B

Bernie Sparago promoted

to national sales

manager for Casablanca

Records. B Vivian

Porter is named public

affairs director for KHJ/Los Angeles.

The Dudes Abide

KUFO/Portland, Ore., night dudes Cort & Fatboy
have a longstanding Friday night tradition: their
“Midnmight Movie™ with a bunch of listeners. Last
week, they celebrated their third annual showimg of
the Coen Brothers cult classic “The Big Lebowski”
Inspired by the wardrobe of Jeff Bridges’ iconic
character the Dude, Cort & Fatboy organized the
majestic March of the Lebowskis, soliciting the par-
ticipation of an army of unkempt,
bathrobe-wearing Dude wannabes,
who gathered at a local park, then
marched in an orderly fashion down
the street to the theater. “The Dude
shows us that life isn't about the accu-
mulation of wealth, it 1sn’t about politi-
cal clout or the stresses of advancement
in modern society,” Cort says. "1t
about a well-mixed White Russian, an
open lane on which to bowl and a rug

- By Kevin Carter and Keith Berman

that ties the whole room together.”

Somehow, our boys managed to convince 330 local
bathrobe-clad idiots—er, devoted listeners—to make
the [2-block jaunt."The march began innocently
enough, getting the attention of the many drivers out
for a cruise on a lovely Friday night in Southeast
Portland, and then, somewhere around block eight,
two drivers obviously became so distracted by the
sight of all these bathrobe wearers that
they crashed right into each other,
causing police involvement and a sub-
sequent road closure,” CBS/Portland
marketing queen Susan Reynolds tells
ST.*Thanktully, no one appeared to
be injured, other than the two
crunched-up cars. We were just doing
our part to help our beloved city live
up to its unofticial motto, ‘Keep
Portand weird." ™

Jock-O-Rama-Matic

B Fairly new Emmis triple A WRXP/New
York continues to gradually populate the
airwaves with full-time bodies, the latest
acquisition being (not that) Brian Phillips,
who joins for 7 p.m.-midnight. Phillips, a
Brooklyn native, was last seen as APD/MD
and co-host of the “Brian & Jen” morning
show on WHTG and WBBO (G Rock
106.3/106.5)/Monmouth-Ocean. Phillips,
who will use only his last name (“Phillips,”
in case you have a short attention span),
becomes ‘RXP’s second full-time air per-
sonality, thus keeping MD/afternoon dude
Bryan Schock from getting too lonely.

B After leaving the overnight show at
Clear Channel CHR/top 40 WKSC (103.5
Kiss FM)/Chicago earlier this month,
Alexx Dupri has resurfaced across the
street at Crawford urban WPWX (Power
92) in a far more lucrative daypart: She’s
the new co-host of “Trey the Choklit Jok
Morning Jumpoff.”

B As promised, real live personalities are
starting to appear on BCA classic hits
XHBCE (105.7 the Walrus)/San Diego:
Say howdy to Finest City faves Dave

Mason and Frank Anthony, who will do
mornings and noon-3 p.m., respectively.

B Nina D moves from middays to the inhu-
manly early morning shift at Trumper rhyth-
mic AC KMVA (MOViN 97.5)/Phoenix,
where she’ll slide in alongside existing
equipment Lukas. “We need a talented,
dynamic, intelligent, new midday superstar
who can make Selector sing!” MOViN
PD/afternoon guy Bob Lewis yells. “Plus,
I'd like to take a vacation someday, and we’ll

need music logs in my absence.”

B The rock has returned to middays on
WMMS/Cleveland, as former midday
princess Maria moves back in and
reclaims her shift, displacing the syndi-
cated “Bob & Tom Show.” “We essentially
became a rock radio station with three
morning shows,” VP of programming
Kevin Metheny says, referring to the
recently hired “Rover’s Morning Glory,”
followed by Bob & Tom in middays and
Maxwell in afternoons. “We have a
tremendous amount of respect for Bob &
Tom, but after careful consideration and

taking the pulse of our listeners, we have

decided to move WMMS back to the rock-
er that it needs to be in the midday.” PD
Bo Matthews concurs. “This is really an
exciting time for us. I'm excited to be
playing rock music again . . . and even

expose some currents.”

B Los Angeles market vet Joshua
Escandon exits through the Budget
Revolving Door of Despair at CBS Radio
oldies KRTH (K-Earth 101)/Los Angeles,
where he had been doing 1 p.m.-4 p.m.
Escandon previously spent many quality
years across the street at Clear Channel
hot AC KBIG. As is the case post-budget
cut, airshifts are being stretched to cover;
Jim Carson will now be on 10 a.m.-3
p.m., Shotgun Tom Kelly is running 3
p.m.-7 p.m., and Christina Kelley is
doing 7 p.m.-midnight.

B Robin Harper is upped from nights to
afternoons at Rogers classic rock CHEZ/
Ottawa. BTW, the station is pronounced
“shay”—not “chez” or “cheese” or
“accordion.” Harper plugs the gap created
in February when the Real Darren
Stevens left.

Label Love

B EMI is reallocating personnel, like Scott Burton, who slides

will become a tad busier as she expands her college/special-

over from Capitol VI of alternative and rock promotion to
Caroline/ Astralwerks, joining torces with Dave Lombardi in
New York and David Barbis in Los Angeles. Burton will
847-755-0498  or
scott.burton@capitolmusic.com. And theres more: Elena

remain  in - Chicago; reach  him  at

Rossi scgues from Blue Note to become Caroline/
Astralwerks promotion coordinator, while Gabby Wilimek
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ty show responsibilities bevond Caroline/Astralwerks to

encompass all of EMI.

B Fac Wreck Chords director of radio promotions Jason Hall
is leaving the label after 11 years to take a job at a branding
tirm closer to his home. Halls friends can sdll stay in touch

with him at jasonrandallhall@hotmail.com.
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The Programming Department

M In a festive after-hours celebration in Hartford's
stately Aetna Insurance building, Becky Pohotsky
was bestowed an honorable title. “I'm officialtly PD
now,” she tells ST, referring to her valid stripes for
Clear Channel alternative WURH (fm104o0ne),
becoming the station’s first PD since it launched last
October. Pohotsky is a New England rock vet, having
spent time at WGIR (Rock 101)/Manchester, N.H.,
and WLZX (Lazer 99.3)/Springfield, Mass.
“Thankfully, my boyfriend likes the music | play, so
he understands my work comes first,” she says. In other station
news, Michael Czarnecki segues from the sales department at
WBCN/Boston as fm104one’s programming coordinator, while
Clear Channel/Hartford online content assistant Jamie
Christensen will focus her Web energies solely on fm10O4one. All
three will take on airshifts soon.

B Flinn CHR/top 40 WHBQ (Q107.5)/Memphis is now
missing one PD/morning talent, as Karson With a K exits
after four years. His morning cohort Kennedy is now flying
solo, as OM Chris Taylor begins the trolling process for a
morning show replacement.

B It's a PD free-for-all at Sirius, as VP of music program-
ming Gregg Steele adds PD duties for the Alt Nation 21
channel, while Maxim Radio 108 PD Rob Cross doubles his
pleasure with the annexation of Left of Center 26. Both
guys will jointly fill the void created when Rich McLaughlin
left after six-and-a-half years to become content director for
Fordham University noncommercial WFUV/New York.

Stay Tuned For
‘Magnum, PEI'

Finally carching up with the vest of the civilized world. canned
beverages are availible on Canada’s Prince Edward Island. Yes.
you read that right: The provinee has been frozen insome pre

historic Glass Ace, unable o buy or sell soda, beer. Red Bull
cte. in canned torm. foreing people to drink liqunds from heavy
glass bortles. "Some people ran smuggling operations; one g

got busted last month and got a huge fine.” savs Rob Johnson,
helptul P of CKQK Q105.5 K-Rock)/Charlottetown, Prince
Edward Island. Either way. all kinds of cans are suddenly now
legal—and K-Rock celebrated this momientous occasion.” We
threw asshindig on the suvet iy frone of our studios fearuring
live bands. free pop. diagrams explaiming how 1o open cans and
a ceremmonial opening of the first can” Johmson says. “Those
college frat parties where people crushed empties on their head
will now become a lot less tatal. Taken out of context. the
whole thing is pretty asinine, but for some reason, on PEI it
nakes sense. When Red Bull hits here hard. this place wall be
buzzing all mght. Move over, Manstield, Ohio—theres a ney
party town in North America.”

team surrounds
wondrous truck fullfef
canned liquid gald
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Jill is Devine, and
that's no Bull.

M Jill Devine left her MD/midday princess slot at
Bonneville rhythmic AC WMVN (MOViN
101.1)/St. Louis 10 cross the <treet and join “The
Craic Cornett Mcrning Show™ at Clear Channel
country KSD (93.7 the Bull), where she will
replace Beau Vighn (“Bovine”—get it?), who
recently left. Back at Devine’s former station,
MOViN PD Jules Riley starts moving staff around
like a human game of Stratego: First, Riley sews
MD stripes on afternoon driver Eric Schmidt’s
sleeve, accidentally stabbing him with the needle. Then part-
timer Judi Diamond is given interim midday duties. Everyone
seems to really like each other.

B Midday persenality Amy Challis has her status upgrad-
ed from “interim” to the far more impressive-sounding
“actual” MD of Buckley rhythmic KYZZ (Jammin 97.9)/
Monterey, filling the dark swirling void created when Your

Bey Q left in January. Challis can be reached at 831-649-
0969 cr jammin979amy @yahoo.com.

M Curtis Strange is in the house as the new PD of
CTVg'obemedia CHR/top 40 CFET (94.5 the Beats
Vancouver, filling the gap made when Chris Love leit in
early March. Strange transfers from the PD/afternoan seat
at hot AC sister CHEE (107.3 Kool FM)/Victoria, British
Columbia. More on that in a second.

B Eric Samuels has resigned as PD of Astral Media rhyth-
mic/hot AC hybrid CKZZ (95 Crave)/Vancouver, and GM
Brad Phillips has temporarily taken over programming
reins ac the search for a new PD kicks off. Meanwhile, Crave
APL/MD Ceara K is also eaving: She’s headed out to
Victoria, where she’ll become PD of CHBE, filling the chair
left empty when Strange took the PD gig at CFBT. See how
that all tied together?

www.americanradiohistorv.com

ENGAGE YOUR LISTENERS.
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LEAD, DON’T FOLLOW.
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CBS Radio and AOL Radio have exchanged wedding vows. Can their

online partnership unseat Clear Channel and Yahoo from the top
of the Internet radio heap: By Mike Boyle

The genesis for a partnership that will almost cer-
tainly reshape the Internet radio landscape began
over a casual dinner late last year in New York.
AOL executive VP/COO of products Kevin
Conroy and CBS Radio president of digital
media and integrated marketing David Goodman
had rendezvoused to break bread and toss around
ideas about how their companies might expand
an alliance that began in December 2003 when
the nation’s No. 2 broadcaster finally took the
streaming plunge and began offering five of its
most popular radio stations on AOL. A serics of
formal meetings followed the dinner and, betore

long, the idea of combining the online offerings

of the two powerhouse companies “just seemed to

have real legs,” Goodman says. “A couple months

later we were able to figure out a deal”

14 24/7 NEWS ONLINE @ www.RadioandRecords.com

Announced March 7, the unprecedented mar-
riage of old and new media will integrate the pro-
gramming of CBS Radio’s 140 terrestrial outlets
and its growing cadre of Internet-only stations
with AOL Radio’s 200-plus stations. The compa-
nies’ tech teans are now testing a new interactive
online plaver to be called play.it its expected to
launch by early Junc. The interactive player will
afford entry to all of the combined enuty's streans,
sortable by market and tormat, and include time-
shifting and other features. Listeners will be able
to share streams, songs and information with other
users via AOLS Instant Messenger program and e-
mail, and create and share personalized stations.

The two companies are convinced their high-
profile pact will create an online radio juggernaut
sccond to none. According to comScore
Arbitron. Clear Channel has the ¢dge in ouline
radios prime time of Monday-Friday 6 a.m.-7
p.m., with 1.18 million weekly 12+ listeners to
Yahoos 1.02 million. AOL Radio was third with
947,100 cume persons.

Before teaming to stream, Goodman says the two
companics agreed they would stop at nothing short
of becoming Internet radio’s donunant player.“One
of the reasons we did this deal 1s because we want-
ed to cnsure that we would be No. | fast—and

that’s whats going to happen,” he says.

www.americanradiohistorv.com

Making Money Despite Higher
Royalty Rates

The deal couldn’t have come at a better time for
either company. Weakness in the radio advertis-
ing market contributed to a 9% first-quarter rev-
enue decline at CBS Radio. Like nmany ot its
broadcast peers, CBS is counting on new digital
imuatives to spark a second revenue stream to
make up tor some of that loss.

AOL Radio, too, has scen better days. A
Copyright Royalty Board ruling last March set
new streaming rates for 2006-10, with commer-
cial webcast and simulcast rates starting at 0.08
cents per stream (up from about 0.07 cents) for
2006 and incrementally rising to 0.19 cents by
2010.The dramatically higher rates had the com-
pany actually considering shuttering its online
radio division. Making matters worse, traffic for
all pure-play Internet radio sites scemed to hit a
wall after reaching a peak ot 41 million in June
2006. By November 2007, waffic for Internet
radio pure-plays dropped 11% compared with
one year earlier, while traftic rose more than 20%
at terrestrial operators’ sites, according to
JPMorgan’s Internet Radio Scorecard.

“We have been very successtul at growing our
revenue year to vear on a national level, but
because of the royalty issucs, we weren’t making

MAY 8, 2008
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wine whar drives thar player in terms of artists

‘One of the
reasons we
did this deal
is because

and songs. That ‘rate’ information between the
consumer and seaff really helps us have the most
robust content possible. This has been success-

we wanted ful tor AOL Radio in the past. We don’t have to
to ensure walt and do tocus groups or callout. This
that we research is in rzal time”

would be

No. 1 fast—
and that’s
what’s going
to happen.’

Advertising Advantage
CBS Radio plans to fully exploit Internet radio’s
sales opportunity and has committed “signiticant

the dent that we really needed to,” AOL Radio
GM Lisa WNamerow says. “Our |traffic| numbers

have not been growing. Thev have actually
declined in some areas and have been flat in oth-
ers”” She attributes the decline to cutbacks in
marketing and promotion during the past year-
and-a-half triggered by the royalty rate increase.

“We had to look at other ways to monetize
radio. One of the things CBS Radio brings to the
table is an amazing local sales force across the
country, s¢ 1f we can monetize our radio player
both locally and nationally, then we can really
help to kick our [revenue]| into gear and take it
to the next step.”

In addirion to local sales armies, CBS also
brings many of the country’s top news radio
brands to the table, such as WINS/New York,
WBBM-AM/Chicago and KY W/Philadelphia,
an area AOL Radio had never aggressively pur-
sued. Both broadcasters already have sizable
online radio audiences: 1.36 million weekly lis-
teners tor AOL Radio, 1 million for CBS. The
combination affords cach operator vastly greater
scale. masswve distribution and secmingly endless
cross-promotion possibilities.

Goodman calls it a victory for both parties—
and their audiences. “We invested very heavily in
[Internet platforms] and AOL will be a benefici-
ary of our new technology platform. As a result
there will be a nuimber of new services and fea-
tures that will be rolled out in the coming months
that the atdience will also be a beneficiary of”

Namerow adds,“Both of our goals are to deliv-
er the best consumer experience possible, and that
means not only the product itself~—the player—
but also the content that goes into that player.
We're both working really hard to accomplish the
same goals, so why not do it even better with
combined brain trusts as partners?”

The deal came about—and was made much eas-
1er to transact—because of a previous working rela-
donship between CBS and AOL. Last November,
CBS Radio began integrating AOLS video search
engine Truveo into its station Web sites with an 1ni-
tial group of 35 stations. That, combined with the
carlier linuted strcaming deal, helped grease the
wheels for a wider-ranging alliance.“That partner-

ship went well for both of us. So 1t was a natural
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that we would get to consummate an even bigzer
radio project,” Namerow says.

The pact calls for CBS to drive ad sales for the
combined entity’s entire audio menu. Advertisers
will also be able to utilize online advertising plat-
form TargetSpot to place online ad buys. In addi-
tion, national online rep firm Ronning Lipsct
Radio, which has handled AOL Radio’s stream-
ing ad inventory for more than four vears, is
broadening its responsibilitics to take on CBS
Radio’s online radio properties.

The Player

With a late May to early June target for the
launch of the imitiative, anticipation runs high for
the capabilities of the new streaming media play-
cr—which both companies contributed to in
terms of functionality and design.

“What we wanted to do is create something
that was easy to use and had a bunch of features,
and would integrate all of our stations within a
single player so that you could toggle back and
torth between stations,” Goodman says.* That cur-
rently doesnt happen in the Internet radio space.”

As a result, Goodman savs the companies have
created “a much simpler experience. All in all, we
think the plaver will be more dynamic than what
is available today in a lot of other streaming
media players”

As tor the player’s bells and whistles, Namerow
says there will be plenty of information for peo-
ple to learn more about artsts and their music. The
player will link to AOL Music tor a plethora of
content. “We will have photo galleries, plus pro-
motions and contests, and down the road, we’ll
integrate news and sports headlines and scores.”

In addition to the ability to search stations by
city and format, the player will cnable consumers
to preset their favorite streams and buy, share and
rate music. The player will have a limited skipping
capability when it launches.

Rating the music will provide a treasure trove
ot data for AOL and CBS radio programmers to
mine. Namerow says. “The reason that that is so
important is that our music directors actually
look at data every day when they are program-
ming their stations, and that will really deter-

www.americanradiohistorv.c

—David Goodman  Tesources” to train its [,500-plus local szlespeo-
ple on selling tts expanded online options,
Goodman savs The company has invested time
and resources in developing an Internet audio ad
sales strategy and the tools necessary to find suc-
cess in thar market.

“Clearly one of the challenges tor pure-play
Internet broadcasting is how to make this a suc-
cessful business, given that che royalty rates con-
tinuc to increase,” he savs. “Se we really operate
on several levels: We work very diligently with
our local sales staff to get them to embrace the
opportunity and we have seen significant success
there; and we work with a national rep tirm—
Ronning Lipset Radio—as well as our own in-
house integrated marketing group, the Alritude
Group; and TargetSpot, a company that allows

Continued on page 16

Deceased Stations

Reborn As Internet/
HD Channels

When radio companies blow up underperforming terrestrial stations—srmooth
jazz, adult hits and o'dies have been prime targets of late—many have taken
to relegating them to online-only streams or as n2w HD side channels.

But CBS Radic presidant of digital media and integrated marketing
David Goodman doesn’t see such moves as “pctting them away in the
closet.” Taking a well-known brand and making it available exclusively
cnline and via HD helps the company e>pand its digital radio offerings.

“Things will succeed in a variety of different ways,” Coodman says.
"Some things may have more succass cnline than over the air, given the
rature of their audience. For example, a kids’ channel might be more suc-
cessful online, bLt you have to think of it not just in the context of a
stream but more as a multimedia environment where the channel and the
farmat come aliva.”

The company did take something out the claset recently when it
ramoved the mothballs from heritage rccker WNEW-FM/New York, which
ended a 32-year run in the rock format on Sept. 19, 1993. Newly lainched
WNEW.com streams online and is the HD side channel to its former 102.7
frequency, now cccupiec by AC WWFS (Fresh 102.7).

Updated to reflect its historical influence on today’s contemporary rock
scene, WNEW.com—which is being overseen by CBS Radio VP of adult rock
grogramming Norm Winer, who is also PD of triple A WXRT/Chicago—fea-
tures recordings “rom th2 late ‘60s and zarly *70s through today, as well as
rmusic from emerging arlists. In addition, thousands of hours of archiual
interviews by former WNEW hosts have been integrated hourly throuchout
the station’s programming, along with exclusive live performances from
artists who contributed to the station’s storied history. For example, the
cnline station recently replayed a vintage interview with Mick Jagger, con-
cucted by the lat2 Scott Muni during the statior’s late-'70s heyday.

Read more about WNEW.com in this week’s Alternative/Active
Rock/Rock colunn on page 46.—MB
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Tapping Into The
‘Infinite Dial’

The online radio alliance forged by CBS and AOL is poised to tap into a
growing market of consumers who regularly head to the Internet for
radio, whether in real time or via time-shifting. According to the latest
Infinite Dial study conducted by Arbitron and Edison Media Research,
19% of Americans have listened to Internet radio, up from 6% in 1998; 33
million listen weekly, representing about 13% of the U.S. population. Of
those 33 million, 52% are men and 48% are women. The 35-44 demo
leads all listeners with 27%, followed by 45-54 with 18%, 25-34 with 15%
and 18-24 with 12%.

Conducted in January, the national telephone survey of 1,857 people 12+ is
the 16th in a series of studies since 1998 tracking digital media consumption.

The new study shows similar growth in podcast consumption. While
awareness of podcasting remained flat at 37% from January 2007 to
January 2008, the percentage of Americans 12+ who have have lis-
tened to a podcast grew from 13% in January 2007 to 18% in January
2008. Approximately 23 million (9% of the
12+ population) have listened to a podcast in

s

-

the past month.
Edison Media VP Tom Webster says there are
a couple of reasons for the growth in podcasting.
“No. 1is the ubiquity of the iTunes music
store putting podcasting right in your face, as
they are always highlighting podcasts and get-

ting that term out there. The second reason
has been the fact that a lot of mainstream out-
lets have picked up on podcasting, such as
ESPN’s ‘PodCenter,’ plus NPR is having huge
success with podcasting, too.”

(5N } Tom Webster

~y

When iTunes launched its platform for free podcast distribution in June
2005, the directory included 3,000 audio programs, most independently
produced. Today, there are 125,000 podcasts available on iTunes, 35,000 of
them video, with increasing numbers coming from major media companies.

While it's tempting for people in the media business, especially radio, to
look at that 9% who have listened to a podcast in the past month and say
that it’s a small number, podcast consumers are an affluent, weH-educated
group, Webster says. “They exhibit advertising avoidance behaviors much
more so than the general populous—meaning they are much more likely to
use a TiVo to skip through commercials and block pop-up ads and spam
than the average American. And they are also more frequent online shop-
pers and spend more money online.”

In other words, this small but growing bunch represents an attractive tar-
get that is becoming more difficult to reach through traditional advertising.
Advertisers and sponsors are flocking to the format: Revenue for ad-
supported podcasts more than doubled from an estimated $80 million in

2006 to $165 million in 2007, according to a February eMarketer report
that projects growth to $435 million by 2012.

The Arbitron/Edison study also indicates that people who tune in to
audio podcasts listen to about 90 minutes more Internet audio per week
than the average online audio consumer. The reason why, Webster theo-
rizes, is because podcasting creates additional opportunities and environ-
ments for audio consumption. “There is a lot of podcast listening done
between the earbuds where radio was not necessarily being consumed in
the first place. It's not a matter of cannibalization; it's more about the
technology enabling more usage options for audio.”

Due to copyright issues, radio’s foray into podcasting is largely limited to
spoken-word content. One of the ways CBS Radio and other broadcasters
exploit the technology is to time-shift on-air highlights. When something
novel happens on the air, “we have the ability to grab it, tag it and make it
available,” president of digital media and integrated marketing David
Goodman says. The distribution channel also encourages stations to share
big gets with similarly formatted sister stations in other markets. For exam-
ple, an appearance by former basebalt slugger Jose Canseco on sports
WFAN/New York was offered as a podcast on other CBS sports stations.

Podcasting will play a greater role for broadcasters as awareness and
demand among listeners grows, Goodman says. Doors will also swing
open for content archiving. “Historically, radio has not looked at content
long term in the same way that television or a feature-film company
might,” he says.—Mike Boyle and Evie Nagy, Billboard
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Continued from page 15

anyone, anywhere to create an Internet audio or
video ad buy”

Goodman believes results will be immediate
when the player launches because of the “robust
sales strategy” the companies have put together.

Part of that strategy includes a set of road shows
in Los Angeles, Chicago and New York called
“Rethink: The Next Generation of Radio,” to
talk up the new partnership with advertisers—
and to make sure the market understands it. Held
April 24 1n LA, the tirst event attracted rough-
lv 475 clients. Smaller events in all of its markets
are planned.

“We clearly intend to succeed in this space,”
Goodman says.“As a company. we have been sell-
ing audio ads since 1928. Although this is differ-
ent, we have a long heritage in this business and
were excited to be the leader for the next gen-
eration of Internet audio advertisers.”

Marketing The Initiative

As tor how they will market their new partner-
ship, cach company will rely heavily on what it
does best, only a lot more of it.

“We will certainly be kicking it up a notch
compared to what we’ve done in the past,”
Namerow says. “We will be leveraging the mil-
lions of AOL users by marketing all the ditferent
music genres throughout the nerwork, but the
really cool thing about the partnership—in addi-
tion to working together as one and using our
combined experience—is that they will bring
great news/talk/sports content to us.

“That 1s something we've always wanted to add
to our lincup, but never found the appropriate
partner. Having content from [news| WINS and
[sports] WFAN/New York is amazing,” she adds.
“We'll be able to market that through the AOL
news group and sports tean. and get those sta-
tions a lot of awareness.”” AOL marketing will also

David Goodman

nradiohistorv.com

Lisa Namerow

AOL Radio:
From Spinner
To Sound-
Exchange

AOL entered the online music space June 1,
1999, with a $400 million acquisition of
online broadcaster Spinner.com and music
tech company Nullsoft. Radio at AOL,
essentially a rebranded version of Spinner,
launched in October 2001, followed by AOL
Radio for broadband. In 2003, rather than
dealing with two radio initiatives, AOL
focused on AOL Radio. The company also
owned Radio Netscape, a mostly metered
product, but retired that brand in 2005.

Currently, around 10 individual genre
music directors—most based in New York—
program AOL Radio’s music channels. In
addition to the music content, a handful of
third-party station partners offer news, talk
and sports, including NPR, Santa Monica
College’s noncommercial KCRW/Los
Angeles, AP News and SportingNews.com.

AOL Radio GM Lisa Namerow, like many
Internet broadcasters, is frustrated with
sagging profit margins and says the current
unresolved royalty rates issue is to blame.

“Royalty rates have increased so dramati-
cally that it's been really hard to make
enough revenue to offset those costs,”
Namerow adds. “We are part of the Digital
Music Assn., and along with our competitors,
have been trying to work with Sound-
Exchange to lower the rates to something
that would allow Internet radio to survive.
Those negotiations have been long and not
fruitful, even though we have tried many dif-
ferent scenarios. We've met numerous times
with SoundExchange, but they are just not
amenable to our proposals.”—MB

take advantage of its own search engine market-
g and optunization.

Goodman savs that the CBS Radio stations
already market their streams aggressively, especial-
ly to the at-work audience. “We have learned
very quickly that people who listen to Internet
radio listen to the brand tor long periods of time.”
The next phase of marketung will clude

PR

Internet-only promotions. RER
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ANNOUNCING THE
BDSCertified Spin Awards April 2008 Recipients:

fwashe gy Y gy

TO 3773
4700,000 SPINS RY SPIN Awagp
What It's Like/ Everlast /Tommy Boy Music INN[H’
You Were Meant For Me/ Jewel /Atlantic

4 600,000 SPINS

Heaven/Cielo/ Les Lonely Boys /Epic/Or
Irreplaceable / frreemplazable/ Beyonce /Music World/Columbia

4500,000 SPINS

Gold Digger/ Kamye West /Roc-A-Fella/Def Jam/IDJMG
Goodies/ Ciara Feat. Petey Pablo /LaFace/Zomba

No One/ Alicia Keys /MBK/J/RMG

Numb/ Linkin Park /Warner Bros.

Over My Head (Cable Car)/ The Fray /Epic

4400,000 SPINS

Bubbly/ Colbie Caillat /Universal Republic

Follow You Down/ Gin Blossoms /A&M

It's Five 0'Clock Somewhere/ Alan Jackson & Jimmy Buffett /Arista Nashville - : . »
Lean Back/ Terrer Squad /SRC/Universal A

Low/ Flo Rida Feat. T-Pain /Poe BoyjAtlantic A P R I L 2 0 0 8
Makes Me Wonder/ Maroon 5 /A&M/Octone/Intesscope

The Remedy {| Won't Worry)/ Jason Mraz /Elektra/Atlantic

+300,000 SPINS

Beautiful Girls/ Sean Kingston /Beluga Heights/Epic

Damn/ YoungBlc odZ /Jive/Zomba

How We Do/ Game Feat. 50 Cent /Aftermath/G-Ur it/Interscope

If You're Going Through Hell {(Before The Devil Even Knows)/ Rodney Atkins /Curb
It's My Life/ Bon Jovi /Island

Leave (Get Out)/ JoJo /Da Family/Blackground/Universal

My List/ Toby Keith /Dreamworks

With You/ Chris Brown /Jive/Zomba

4 200,000 SPINS

Brand New Girliiend/ Steve Holy /Curb | AnR \
Don't Stop The Music/ Rihanna /SRP/Def Jam/IDJMG L
Lost In This Morent/ Big & Rich /Warner Bros./WRN

Love Song/ Sara Bareilles /Epic

Nothing Left To Lose/ Mat Kearney /Aware/Columbia

Sorry/ Buckcheiry /Eleven Seven/Atlantic/RRP

Tattoo/ Jordin Sarks /19/Jive/Zomha

Welcome To The Black Parade/ My Chemical Romance /Reprise

4+100,000 SPINS

Love In This Clu 3/ Usher Feat. Young Jeezy /LaFace/Zomba
Touch My Body/ Mariah Carey /island/IDJMG

450,000 SPINS

4 Minutes/ Mad ynna Feat. Justin Timberlake /Warner Bros. y
I Saw God Todav/ George Strait/MCA Nashville F

If 1 Had Eyes/ Jack Johnson /Brushfire/Universal Republic ' __."
It's Not My Times 3 Doors Down /Universal Republic Py
Killa/ Cherish Feat. Yung Joc /Sho'nuff/Capitol |
Lollipop/ Lil Wa/ne Feat. Static Major /Cash Momey/Universal Motown

Love Don't Live Here/ Lady Antebellum /Capitol Mashville

Love Is A Beautiful Thing/ Phil Vassar /Universal South

Piece Of Me/ Britney Spears /Jive/Zomba

Say/ John Mayer /Aware/Columbia -
Sobre Mis Pies/ La Arrolladora Banda EI Limon /Disa/Edimonsa <
The Anthem/ Pitbull Feat. Lil Jon /Famous Artists/TVT lelsen
The Boss/ Rick Ross Feat. T-Pain /Slip-N-Slide/Cef Jam/IDJMG c e o000 0 00
What Is It/ Baby Bash Feat. Sean Kingston /Arista/RMG

What You Got/ Colby 0'Donis Feat. Akon /Konlive/Geffen/Interscope

www.bdsonline.com
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Small applications can provide big marketing opportunities

The Wonderful
orld Of Widgets

Mike Stern

MStern@RadioandRecords.com

t the end of 2006, Newsweek’s Brian Braiker was a little ahead

of the curve when he predicted 2007 would be “the year of

the widget”:*“Chances are there are certain Web sites that you
monitor throughout the day, every day,” Braiker wrote. “But,
thanks to widgets, taking multiple steps to track down head-

lines i one place and then check your e-mail in another may
seem woetully outdated this time next year.” @ While they haven’t progressed
that far, widgets have become an invaluable tool for marketing products on the
Web. By definition, widgets are portable programs that users can place on their
desktops, home pages, personal Web site or blogs that are regularly updated with
mformation from a content provider. The technology also extends to mobile
devices, and will soon roll out in cars.

Engage Your Biggest Fans

Radio can also benefit from using widgets. While

Widget development shifted into high gear
when Facebook began allowing outside develop-
ers to create these programs in June 2007, Since  a station was once confined to the reach of its
then, more than 15,000 widgets have been cre-  frequency. the Internet now provides the oppor-

ated for Facebook users and generate more than tunity to reach listeners worldwide. “The next

34 million daily page views. step is where people never need to go to your

‘We think
radio is a
great case
study of an
old-world
technolo%y
that can
integrated
into the
new world.

—Michael Darius

Ut surt in the sk —the intarmet is
finally taking off!

station Web site,” says Daniel Goldscheider, CEO
of YES, a company that is developing a new
widget specitically for radio, one that can deliv-
er content to listeners directly.

“Loval listeners who have Facebook or My-
Space pages can take the best of what makes up
vour radio station—the content—and become
vour perfect spokesperson.” Goldscheider says in
explaning the marketing potential ot widgets.
“They actually become the nucleus of viral distri-
bution because they can put your station on their
Web page. Then it’s not just about ateracting peo-
ple to your site: It’s about making it really casy for

people to beconie your ambassadors.”

Own The Desktop

And Beyond

Michael Leis, VP of strategic servic-
es at Emerge Digital.a company that
specializes in branded deskeop appli-
cations and widgets, says the concept
has become more diverse than just
Facebook and MySpace usage. Uti-
lizing deskrop widgets. which sit on
users’ computer desktops along with
their other programs, provides a
huge advantage. Instead ot trying to
compete with thousands of other
Web sites, or even the five or six sites
a particular user trequents, widgets

bring a station to the user.
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Northwest Airlines

Northwest Airlines operates a daily seryce from
Singapore to its hub 1n Asia. Tokyo and onwards fo
the US gateways of Detroit. Mimeapol 5,75t Paul
Portland (ORs Los Angeles San Francisco. Seattle
and Honoluu

| Northwest Anfnes
|
|
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mavie channels, including 10 Disney aumated

< Previows Offer Ferward Ths Offer

Desktop widgets, in Leis” experience. are etfective for
older audiences. "They make hstening to your station
very task-based.” he savs. Users don’t have to go to the
Internet and search for vour site; all they have to do s
launch the application,

As far as design goes, widgets are a blank slate. "You
don’t have to abide by any Web standards” Leis says.
“You're not restricted by the usual types of boxes and rec-
tangles you have to create on the Web to make things fit.
You can really tailor it to the audience, making it really
suited for the demographics of your station.”

Teaming with Goldscheiders YES is Michael Darius,
design principal for M Concepts, a company focused on
next-generation icon design and specializing in widgets.
Darius says widgets need not be confined to computers;
good ones work across multple platforms.

“Widgets are portable applications. They can be de-
signed for your mobile device, car, house and desktop—
the same places people are interested in hearing radio.”

YES and M Concepts plan to have their radio widget
available as a free download for Apple’s 1Phone, a place

radio absolutely wants to be.

PREVIOUS PAGE: A widget game designed by
Emerge Digital for client Gogo’s brand launch.

THIS PAGE: Emerge Digital created this Visa widget,
which offers card holders an easy way to manage
account functions,

hassle of going to an [nternet browser, searching for a song,
comparing prices and worrying about whether the file is
legal.” He also points out that iTunes doesn’t “have to
observe the standards of the Web. Apple can make it look
and feel exactly the same as the way you've taught your-

self to catalog music on your computer.”

Utilize Your Best Content

Leis says his clients sometimes overthink widgets. " People
who get excited about widgets have a really hard time
keeping the content simple.” he says."Then they get stuck
worrying about how they will keep content fresh without
it sucking up resources” The answer lies in realizing that
“1t% not so much about fresh contentat’s about utlity,” Leis
says, suggesting that for stations, streaming is the best place
to start since 1t is a product that is constantly refreshed.

The next steps involve adding such elements as traf-
fic, weather, news, upcoming events or any other con-
tent that is already offered regularly somewhere on a sta-
tion Web site.

Goldscheider wants to take the concept further. He
envisions stations using widgets that include real-time
response opportunities so people can essentially partic-
ipate in the conversation. ™ The tact that people experi-

ence media together and [that| they communicate to-

‘It's not just zbout attracting
people to your site: It's about
making it really easy for people
to become your ambassadors.’
—Daniel Goldscheider

gether creates many possibilities,” he says.

His company’s radio widget allows users to make choic-
es. For example, listeners could indicate whether they pre-
fer Hillary Clinton or Barack Obama in real tinve as it is
discussed on-air. The result is engagement.”When people
are no longer just Iisteners because they interact with each
other and the broadcast. they become active users,” Gold-
scheider savs. " The value of turning a listener mto a user

is something we believe holds great promise.”

Start Evolving
“We think radio is a great case study of an old-world tech-
nology that can be integrated into the new world,” Darius says.

Goldscheider agrees. “Radio hasn't even started evolv-
ing yet. We have not even begun to see all the things that
are available around broadcast.”

No matter what other role widgets might serve, the
most important benefit 1s having a way to give the most
loyal listeners a tool to promote the station, “so the peo-
ple who miean the most to vour company have 1 way to

tell people about it Leis says, RR

For The Sales Staff

The Ultimate Widget

1Tunes 18 possibly the most advanced and insidious
widget created so far, according to Lets, providing a way
to categorize and access a user’s music tiles.

There is great value in such a widgets desktop real
estate. " Just being there on the desktop separates you from
the whole miyriad of other Web sites you'd be competing
with,” Leis says. "It gives people the secure feeling of oper-
ating something in their computer™ as opposed to an
unknown Web site.

Leis marvels at iTunes” simplicity. It puts people two

clicks away from buying a favorite song as opposed to the

Widgets provide more than just an
excellent marketing opportunity: They
also have the potential to be mone-
tized by the sales team. While no par-
ticular model has emerged as the best
way to sell advertisers into widget
programs, there are many options to
offer interested clients.

In a presentation at the iMedia
Summit on widgets, Joel Fisher,
who works in new product develop-
ment for Advertising.com, one of

the nation’s largest interactive
advertising networks, detailed sev-
eral ways advertisers could be incor-
porated into widgets:

Custom skinning: Stations can create
custom-branded skins for their widg-
ets highlighting an advertiser.

Flash in Flash: Stations can devel-
op a custom Flash application for
advertisers that can reside inside
the station’s widget.

Overlays: Advertiser messages can

overlay the station widget when
users first access it.

Pre-:oll: Like other audio or video
forms, advertiser content can be
displayed before the station’s con-
tent begins.

Spornsorship: Stations can sell an
overall sponsorship of the widget
program that includes on-air men-
tions, placement on the station Web
site and permanent real estate in
the widget.—MS
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BIG SHOTS

Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

A

Start Spreading The News
Singer/songwriter/worship leader Matt
Maher sat down for a live, in-studio
interview with “America’s Newsroom” co-
host Bill Hemmer on the Fox News Channel
after performing the title track from his
Essential Records CD “Empty & Beautiful.”
Maher appeared in conjunction with Pope
Benedict XVI’s visit to St. Joseph’s
Seminary in Yonkers, N.Y. From left are
Supreme Knight Carl Anderson, Hemmer,
Maher, “America’s Newsroom” co-host
Megyn Kelly and Monsignor James Lisante.
Photo: Kat Davis

Magic Touch >
Gayle King, left, a host on XM Satellite Radio's
“Oprah & Friends” (channel 156), interviewed
Island Records artist Mariah Carey for her April
30 show. Carey’s recent single “Touch My
Body" became her 18th No. 1 single on the
Billboard Hot 100.

Cover Story
Activist and Rage
Against the Machine
frontman Zack de la
Rocha made a special
appearance April 23 at
Like a Complete
Urknown: A Concert
Celebrating the Music
of Bob Dylan at the
Skirball Cultural
Center in Los Angeles.
X's John Doe and
singer/songwriter
Lucinda Williams also
contributed versions
of Dylan compositions
to the event.

Discovery Channel >
“Baby Mama” actress and “Saturday Night Live” regufar Amy
Poehler and Hopeless Records pop-punk act All Time Low crossed
paths April 24 during a visit to MTV's “Total Request Live.” The
band was recently named an MTV Discover & Download act and is
promoting new single “Dear Maria, Count Me In" at alternative
radio. From left are All Time Low vocalist Alex Gaskarth and
drummer Rian Dawson, Poehler and All Time Low bassist Zack
Merrick and guitarist Jack Barakat.

Hey, big shot! E-mail high-resolution
photos from your promotions,
appearances, promo tours and other
radio and record industry events to
ACahill@RadioandRecords.com.
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Monsters Of Rock

José Mangin, right, a host on Sirius Satellite
Radio’s “Octane” (channel 20), welcomed
Megadeth’s Dave Mustaine to the company’s
New York studios. Megadeth is headlining
the annual heavy metal festival Gigantour
throughout North America.

< Alive And
Kicking
Octone Records
alternative act Flyleaf
stopped by Clear
Channel CHR/top 40
KRQQ/Tucson to
discuss the third
single from its self-
titled debut, “All
Around Me.” The
track is No. 21 at
CHR/Top 40. From
left are KRQQ
jock/APD Chris P,
Flyleaf bassist Pat
Seals and vocalist
Lacey Mosley, KRQQ
regional VP of
programming Tim
Richards and
Interscope/Geffen/
A&M regional
director of
promotion Chris
Moradi.

. 4 Strictly

- Ballroom
Mercury Nashville
artist and “Dancing
With the Stars”
champion Julianne
Hough was a special
guest at a 2008 CMT
Music Awards pre-
party honoring CMT
One Country
volunteers and
partners. The party
provided food, drinks
and entertainment to
reward volunteers
who have given back
to their communities.
From left are CMT
manager of
integrated marketing
Eli Litt, CMT VP of
integrated marketing
Anthony Barton,
Hough and CMT
director of public
affairs Lucia Folk.
Photo: Ed Rode/CMT
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SPOTLIGHT

The Power Of |

‘Love’
Leona Lewis’
“Bleeding Love” sets
the mark for most
weekly plays in the 13-
year history of the
Nielsen BDS-based
CHR/Top 40 chart.

| = Following is a look at

|
Timbalanc

the top five songs to hold the record and their
best siogﬂr-week plays totals.

Plays, ljrtist, Title, Date
. 10,665. Leona Lewis, “Bleeding Love,”
May 9/ 2008
1 10,39*. Timbaland Featuring OneRepublic,
“Apblagize,” Nov. 30, 2007
. 10,083, Fergie, “Big Girls Don't Cry,”
Aug. _"j 2007
. 9,877 |Alicia Keys, “No One,” Jan. 18, 2008
. 9,657 [Shakira Featuring Wyclef Jean,
“Hips Pon't Lie,” June 9, 2006

Colbie Caillat

Vinta&e ‘Bubbly’
Colbie Caj:/lat's “Bubbly” leads AC for a 19th
week, moving closer to Uncle Kracker's record
for longest hold on No. 1by any title in the
chart’s 4F-year history. Here’s how the top AC
dominati#lans stack up:
[
Weeks l-:l' No. 1, Artist, Title, Year(s)
| 28, Uncle Kracker Featuring Dobie Gray,

“Drft Away,” 2003-04
21, Kelly Clarkson, “Breakaway,” 2005
21, Celmi:Dion, “A New Day Has Come,” 2002
19, Colbie Caillat, “Bubbly,” 2008
19, Danigl Powter, “Bad Day,” 2006
19, Phil ébllins, “You'll Be in My Heart,” 1999
19, Celjné Dion, “Because You Loved Me,” 1996

MAY 9, zurjs

THE SPIN

Lewis, Lil Wayne

mats

The gateway to music formats, the week in charts and airplay data.

Set Spin Marks

[

Leona Lewis’ “Bleeding
Love” (RMG) establishes the
single-week plays record at
CHR/Top 40, with all 127 of
the panel’s signals combining
for 10,665 spins {a lofty aver-
age of 84 plays per station).
The song bests the sum pre-
viously set by Timbaland’s
“Apologize” (see Spin
Spotlight, left). “Love” also
earns Most Increased Plays at

Hot AC (12-8, up 424 plays) and AC (15-12, up 231).

Lil Wayne likewise topples the weekly plays records at
Rhythmic and Rap with “Lollipop” (Universal Motown). At
Rhythmic, the track logs 6,540 spins, surpassing Flo Rida’s
“Low,” which topped out at 6,353 plays in January. At Rap,
“Lollipop” claims 11,854 plays, the second consecutive frame
in which it has set a new high-water mark at the format.

Otto Rides To
Country Summit

Almost six years after his first
Country chart appearance, James
Otto crowns the list for the first time,
as the soulful “Just Got Started
Lovin’ You” (Warner Bros.) ascends
2-1. Otto is the format’s first artist to
claim an inaugural chart-topper since
Taylor Swift led for six weeks begin-
ning in December with “Our Song”
and the first solo male to do so since
Rodney Atkins, who reigned for four
weeks in August 2006 with “If You're
Going Through Hell {Before the Devil
Even Knows).”

Otto drew his first chart ink when

“The Ball” debuted in June 2002, mak-
ing his almost six-year wait for No. 1the
format’s longest since Jack Ingram hit
the top with “Wherever You Are” in May
2006 after first charting in July 1997.

Coldplay's ‘Hill’” Scales
Triple A, Alternative

Coldplay is the first act to score a
pair of top five debuts on the
Niclken BDS-powered Triple A
chart, as “Violet Hill” (Capitol)
enters at No. 5 with Most Increased
Plays (up 393) and Airpower hon-
ors. The track nabs the format’s
Inghest arrval since the quartet’s
own “Speed of Sound™ matched
the record for highest entry when
it debuted in April 2005 at No. 2, a
grand entrance first achieved by
Hootie & the Blowfish’s “Old Man
& Me (When 1 Get to Heaven)” in
1996.“Violet™ also lands the years
best bow at Alternative, starting
with Most [ncreased Plays (up 836)
and Airpower kudos at No. 17,
cdging the No. 19 debut of
Weezer's “Pork and Beans”

(Interscope) just two weeks ago.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

B

Daughtry’s Third A First

Daughtry becomes the first act to produce
three Hot AC No. 1s from a debut album, as
“Feels Like Tonight” (IRMG) climbs 2-1.The
song joins previous leaders “1ts Not Over™ and
“Home.” Overall. the group 1s just the fifth act
to score at least three chart-toppers at the for-
mac, an elite club that mcludes Marchbox
Twenty and Nickelback (both with four). Goo
Goo Dolls and Santana (three each). Only
Nickelback and Daughtry have notched a trio
of No. Is from one album.

New Reigns At
Rock Radio

Alternative radio continues to devour “Pork and
Beans” (Interscope), Weezer’s third No. 1 at the for-
mat (3-1). “Pork” is the first title to ascend to the
apex in three weeks or less since Foo Fighters’ “The
Pretender” in September. Weezer previously hit the
summit in June 2005 with “Beverly Hills” and
again in January 2006 with “Perfect Situation.”

3 Doors Down lands its fifth Rock No. 1 as “It's
Not My Time"” (Universal Republic) climbs 2-1. The
band’s last visit to the penthouse began in November
2002 when “When |I'm Gone" embarked on a chart-
record 26-week reign. The group also extends the
format mark for most overall weeks at No. 1 with 50.
Nickelback ranks second with 48 weeks.

At Triple A, Death Cab for Cutie collects its second
No. 1, as “I Will Possess Your Heart” (Atlantic) breaks
3-1. The quartet’s first chart-topper, “Soul Meets Body,”
ruled for 10 frames beginning in November 2005.

Back In Da ‘Club’

Ushers “Love 1 This Clab, Part 1T (Zomba) Hics
23-11 with Most Increased Plays (up 1,097) at
Urban. While the song narrowly misses becom-
ing the first track since “I Wish™ by R Kelly n
2000 to reach the top 10 1 its second week,
“Part 11 the firse titde this decade to post two
consceutive frames with gains of at least 1,000
plays. Last week, Usher’s sequel to his tormer No.
] cntered the st with 1,272 out-of-the-box
spins. The track also inks Most Increased Plays at
Rhvehnue, debuting at No. 34 (up 630 plays).
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R&R SOUND DECISIONS

Shelton scores with pop hit; Rucker rises on Country chart

Double Cross

Ken Tucker

KTucker@RadioandRecords.com

ountry star Blake Shelton owes his latest hit to two fellow artists:
girltriend Miranda Lambert and pop star Michael Bublé.

Shelton’s version of “Home,” a song Bublé took to No. 1T on
Nielsen BDS Hot AC chart in 2003, moves 13-12 this week on
R&R’s Country chart. m Shelton says he found the song “quite
accidentally. Miranda loads my iPod tor me and she slipped it in

with a group of other songs. When I heard 1t T was like, “What 1s this? T didn’t
give her this one. Then I'looked to see who was singing it and kept listening,”

he recalls. “I loved it, started singing it around, added it to my live show and

here we are—it’s now on my album.”

Carol Hughes, APID/MD tor Journal country
KFDI/Wichita, says she first heard Shelton’s ver-
sion of the song at a Warner Bros. luncheon dur-
ing Country Music Assn. Awards week  last
November in Nashville. "He plaved it acoustical-
hyand 1 was absotutely blown away! she savs. ™ did
know the original version, but there was sonte-
thing in the way Blake
sang 1t that just gave me Blake Shelton
goose bumps.”

After getting similar

other
Warner

Bros. decided to have

reactions  from

prograimmers,

Shelton record the song
and ship it to radio, even
though the label was
two singles into  his
most  recent  albuin,

“Pure BS” which was

released in March 2007

and has sold 271,000 R\

copies in the United

States, according to Nielsen SoundScan. ("Don't
Make Me" peaked at No. 12 on R&R's Country
chart in June 2007, and “The More T Drink™
stopped at No. 19 in December.)

When the song became available for airplay, KFII
and other stations immediately jumped onboard.™ Itk
a great song and our listeners love it” Hughes says,
noting that Lambert adds harmony vocals to the

song. "I think Miranda’s voice blends so well with

Blake’s. She really adds a lot to the song.”

“Home™ was released commercially as part of the
Wal-Mart  exclusive  “Blake
Edinon.” a set that includes the Ines “Austin” O
Red” "Nobody but Me™ and “Some Beach” On
May 6, Warner Bros. released “Pure BS Deluxe

Edinon.” which in addinon to last year’s album’s orig-

Shelton  Collectors

mal  racks  included

“Home™ and  two
bonus cuts.

Shelton says he can
relate to the song for
the same reason Bublé
travel a

wrote 1t 1

lot—and T'm fortu-
nate as a singer to get
to do what I do—but
sometimes I just want

to go home,” he says. ™

get to  missing  my
house, my land. my

family, everything that

makes home “home. ™

Despite his traditional country lean. Shelton

says he wasn't concerned about covering a pop

song.“The first tme | heard *Home' T felt it was

more country than pop and [ think it fits well in
the country format,” he says.

Shelton had never miet the Canadian-born

singer before, but during a visit backstage at

Bublés March 13 Nashville concert, he invited

Shelton to perform the song with him onstage.
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Hootie & the Blowfish
scored five top 10 singles
on Nielsen BDS’
CHR/Top 40 chart in
1995 and 1996, including
the No. 1“Only Wanna
Be With You.”

Darius Rucker

‘| plan to do a
lot of country
records.

—Darius Rucker

‘The first
time | heard
llHome"

| felt it

was more
country
than pop.’

—Blake Shelton

Blake Shelton’s three
No. 1singles have all
spent multiple weeks atop
Nielsen BDS' Country
chart. His first, 2001's
“Austin,” spent the
longest time, five weeks.

DM

Rucker Radio

In1 the last year, country radio has played songs by the
Eagles, Bon Jovi and Jewel. And betore years end,icll
likely play a new single trom Jessica Simpson.

But the latest artist to make the jump from
pop to country is Dartus Rucker, singer for
Hootie & the Blowfish, and so far. so good.
Regree-tilled first single “Don't Think T Don't
Think About It™ is No. 45 on R&RS Counery
chare atter three weeks. The song. which
Rucker co-wrote with sougwriter Clay Mills
("Beaudtul Mess™)is garnering atrplay support
on stations in Minneapolis, San Diego, Salt Lake
City and San Antonio. among other markets.

Simmons  Media - KEGA/Salt
Lake City PD Cody Alan embraces
the idea of cross-genre pollination.
“I'm not much of an “in-the-box’
thinker, so [ love the crossover acts.,
particularly those with instant pop-
culture familiariey like Darius”

But Alan is adamant that the song
has to be right."Aside from 1t being
Dartus Rucker, its a great country
song and lyric. I could hear George
Strait sing it.”

Its an casy out for artists both coun-
try and othenwise to try to gain cred-
ibiliey by name-dropping Patsy Cline
and Willie Nelson, tor example, but Rucker has a
genuine atfection for the music.™1 think my biggest
country influence 1s Radney Foster.” Rucker says,
citing Lyle Lovett, New Grass Revival and Dwighe
Yoakam as other examples. " The first time | heard
Foster & Lloyd’s ' Crazy OverYou on TV.] went into
the record store where [ worked early so that I could
open the album and hear it”

Sull, he understands it there’s skepticism about
his intentions. " You see a lot of people doing a
one-off, saying, ‘This is my counury record.” But
this is a career I'm trving to build. The people that
say that they don’t get it, I'll let the music speak
for itself. [ plan to do a lot of country records.”

Currently on a radio tour, Rucker says, "It fun
seeing people’s reactions to the songs. The music
15 changing everyone’s mind.”

Clear KAJA/San PD
George King says that when Rucker stopped by

Channel Antonio
the station the staff was “blown away by how
country it sounded.”

“We had no preblem adding a familiar voice
with a great song that sounds like nothing else
we're playing,” he adds.

Clear Channel KUSS/San Diego P Mike
O’Brian says that when Rucker performed tor an
intimate audience, listeners responded.“Leading up
to the show, the buzz was tremendous. People were
calling round the clock rying to win tickets.”

Clear Channel KEEY/Minncapolis PD Gregg
Swedberg estimates that half his andience knows
Rucker from Hootle & the Blowhish. “TheyTre
loving the fact that Darius is back on the air,and
since many of them are now country Pls, I think
the marriage could work out well.”

Produced by Frank Rogers (Brad  Paisley),
Ruckers  as-yet-unnamed album 15 tentatively
scheduled tor fall release on Capitol Nashville. &R
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Clear Channel's Tommy Chuck and Michael Bryan stay virtually
busy, online and on air. Part one of a two-part series

Two Dudes Navigate A
Series Of Tubes

Kevin Carter

KCarter@RadioandRecords.com

lear Channel/ Tampa recently made a couple of significant moves

to bolster its cluster’s online power and profitability by reward-

g WFELZ PD Tommy Chuck with new, far-reaching responsi-
bilities to enhance his already busy broadcast day: Gult” Coast
regiondl director of interactive services. "I'm stll trving to tig-

ure out how to fit all that on a business card,” says Chuck. now
responsible tor overseeing Web sites in Mobile and Florida cities Tampa, Sarasota.
Fort Myers, Punta Gorda, Tallahassee, Pensacola and Panama City. Concurrently,
Mike B:ker, online content coordinator for WFLZ and hot AC WMTX, was pro-

moted 10 online content director for the entire seven-station Tampa cluster,

Interestingly. Chuck’s boyhood radio pal. Michacl
Bryan. 1 of Clear WXXL
(XL106.7:/Orlando, has been  juggling  similar

Channel  sister
duties in o larger region since last October.
Upon Learing the news, [ immediately posed the
musical grestion: How did a couple of charming
voung sophisticates like yourselves get so lucky as to
be awarded these awesome bonus online powers?
For Chudh.. it was relatively simple: Tt was a Friday
night—I got [OM] Doug Hamand and |regional VI
of progranuning] Brad Hardin drunk and got a pro-
motion. It works like a charm every ame!” he says.
For Bryan.who has degrees in broadcast manage-
ment and computer science. the path to his Web-
based prommotion was slightly more organic. “Tve
been such an Internet geek tor so long. it was a nat-
ural progiession. ] raised my hand for this one.” he
says.What he ended up with was an additional badge
reading “regional director of interactive services” and
an online Lingdom encompassing more than 60) sta-
dons in 13 markets. the largest being Orlando,
Jacksonvilie, West Palin Beach and Birmingham. He
also oversees Florida’s Treasure Coast region, and
Melbourre, as well as the entire states of Alabama and
Mississippi—except for Mobile in the tormer and
Biloxi in e latter. both of which Chuck looks after.

Programming The Web Site
So. what vas the philosophy behind chis wide-rang-
ing PD/regional Web dude inidative? “In the past.

radio stations hired techies to run their Web sites,

MAY 9, 208

because the average radio guvs had no idea how to
do it Chuck says. "Now. as radios emphasis is
changing to online and increasig Web tratfic, unique
VISILOTS, page views, ete., we ve seen the need to have
creatve radio programmers in online leadership
roles—surrounding  themselves  with  talented
techies—to draw people into our sites”” he savs,
describing the positon as “programming” the Web
site, for lack of a better term.

Sure. the average child of 4 knows that local radio
performance is rated by Arbion—in the online
space. the currency is unique visitors and page views.
“Now that we're selling adverusing on the Web
weTe rated that way as well” Chuck says. "W
shouldn't think of the Web site as separate from the
on-air product—it’s all about the brand—everything
goes together.”

Indeed. today’s online/on-air batte is multlavered,

according to Bryan. “Everything you do mwust have

Chuck

Michael Bryan

2000: WRQW/
Nashville,
nights/imaging

2000: WNVZ/Norfolk,
middays/imaging

2002: WEZB/New
Orleans, APD/
middays/imaging
director

2003: WOZN/
Greensboro,
PD/middays

2005:
WSMW/Creensboro, PD

2006: WNVZ/Norfolk,
PD/afternoons

April 2007-present:
WXXL/Orlando, PD

October 2007-present:
Regional director of
interactive services

Tommy Chuck

1996: WEMB/Erwin,
Tenn.; part-time

1999: WTXM/Knoxuville,
Tenn.; APD/afternoon
drive

2000: WVSR/
Charleston, W.Va.; PD

2001:
WKXJ/Chattanooga,
Tenn.; PD

2004:
WQEN/Birmingham, PD

2006: WXXL/Orlando
and WBVD/Melbourne,
Fla.; PD

2007-present:
WFLZ/Tampa, PD

2008-present: Regional
director of interactive

services

Next wweck: Thinking
globally, and  social  net-

working for fun and profir.

FORMAT FOCUS:

WEB INITIATIVES

atleast an on-air and online compo-
aent. Add to that the emerging
mobile market and a social network
component. and they should all
work together under the umbrella of
your brand.You have to use as many
vpportunities as possible to reach hs-
teners; 1ts all about depeh.”

Most stations have had Web sites
mn some form since the mid- to late
O0s. And undl recenty. most o’
then sucked. v is widely agreed.
“The problem had been |that] for
years we've all been telling people to
conie to our Web sites, but when
they got there, all they found were
cheesy D] bios and not a lot else)” Chuck says,

The problem was, initial impressions are every-
thing and many visitors weren't inidally impressed.
“If we had Taunched our Web sites back then with
the type of content we have now, youd see a lot
higher Web wratfic for radio stations. but we all spene
a good bit of time hyping people to check out our
Web sites when we didn't really have anything good
on theny.” Chuck says. "Now. they hear us talking
about all this great on-demand content.and the chal-
lenge 15 just getting people to believe we're telling

the truth.”

Eliminating Online Clutter

Through that tried-and-true method known as trial
and error. Chuek has learned a tew key points:
“Quality. as opposed to quantty, s important. So
nuany things are available on the Web, so it’s casy for
stuff to get lost in the clutter. For each staton, you
have to ask."What are your best assets. best bits, best-
rated air talent? And how do vou muke them your
most featured items on your site? Its important to
eliminate online clutter. Make sure everything on the
Web site s of interest to the user.”

Interestingly  enough, many of” those listeners
who might have been nitally unimpressed with a
station’s Hedgling Web inidative just happen to be
far enough ahead of the curve echnologically that
they may now be instrumental in helping to make
the site more useful. Like most good ideas, Chuck
“borrowed™ this concept from Starbucks: “We
nstalled a feedback loop, where people can give us
an idea. other people can vet it and talk about it,
and then theve’s another place where they actually
see us put their ideas into action.” he says. " We're
getting ready to make a bunch of upgrades based
on listener suggestions.”

For Bryan and his staft of cight full-time online
people in Orlando (which is more bodies than
there are at his station). online is all about the bot-
tom line.” The opportunity for growth in the radio
business 1s online.” he says.™If you looked at adver-
tising for 2007, radio was surpassed by Internet
advertising for the first time by a liele Tess than half
a billion dollars. It you look at the projections, radio
will grow a couple of billion dollars in the next five
years—maybe—while the Internet is expected to
double from 821 billion to about $44 billion. If
we're goilig to grow as an industry, its going to
come from new technologies and new ways to

RsR

reach our audience”
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i : » UP 13-10, RIHANNA NOTCHES HER NINTH TOP 10
WITH “TAKE A BOW" (UP 624 PLAYS, THE FORMAT'S
: FIFTH-BEST CAIN). WITH THE TRACK’S RISE, RIHANNA
c H RITO p 40 PULLS AHEAD OF AKON FOR MOST TOP 10s SINCE

) . . 2005, THE YEAR SHE BURST ONTO THE SCENE WITH
pOwERED BY niclsen 4 THE NO. 2-PEAKING “PON DE REPLAY."

mps DIGITAL DOWNLOADS
¢ AVAILABLE AT DMDS.COM

-1 =
H PY: /| NIELSEN BDS T HITPREDICTOR NEW AND ACTIVE
2 . 5T ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
3 N £z A ARTIST PLAYS ARTIST PLAYS
- 'y e S TITLE IMPRINT / PROMOTION LABEL TW A 1 ! MILLION% RANK TITLE 7 LABEL IGAIN TITLE / LABEL IGAIN
LEONA LEWIS NO. 1{3WKS) n 2 PISTOLS FEAT. SHWAYZE FEAT.
BLEEDING.LOVE svopmve 10665 +272 67243 ] T-PAIN & TAY OIZM 738120  CISCO AOLER 4931102
JOROIN SPARKS OUET WITH CHRIS BROWN 1 She Got It Buzzin®
NOAR ouvezomea 920 Wl 52746 2 MOST ADDED (Urwversal Republic) (Suretone/GeffenInterscope)
TOTAL STATIONS: 45 TOTAL STATIONS: 39
Es:salfanunmc YOUNG JEEZY — a; 7968 502  478% 3
i U L M PANIC AT THE 0ISCO v 588/43 SECONDHAND SERENADE  486/73
MILEY CYRUS | Nine In The Afternoon Fall For You
SEE YOU ACAIN HOLLYWOOD 7382 -328 42.220 4 (Oecaydance/Fueled By Ramen/RRP) (Glassnote/ILG)
SARA BAREILLES 2 g 6832 P 36,202 5 TOTAL STATIONS: 57 TOTAL STATIONS: 30
LOVEISONG EPIC ARTIST NEW THE SPILL CANVAS ¢ 565/12  FOREVER THE
ONEREPUBLIC 6429 4 32794 8 TITLE / LABEL STATIONS All Over You SICKEST KI0S 468/142
STOP AND STARE MOSLEY/INTERSCOPE ) CHRIS BROWN 28 (One Eleven/Sire/Reprise) Whoa Oh! (Me Vs. Everyone)}
n TOTAL STATIONS: 44 {Umiversal Motown)
?E‘:\‘v' (:N;‘ VUNG BERG KNOCKOUTIE msekocweme 072 *B20 38.268 5 :19"72" S e
' iefZomba) FALL OUT BOY FEAT.
MADONNA FEATURING JUSTIN TIMBERLAKE g LS UL (O, L, [EL¥, 0T JOHN MAYER " f 55315  NE-YO 364/74
4 MINUTES \WARNER BROS. 6154 +389 34662 7 WABB, WAEZ, WAKS, WBVD, WHBQ,
: WHHD. WHKF, WHTS, WKSC, WKSE, Beatlit Closer
FLO RIDA FEATURING T-PAIN 4922 438 29004 10 WKSS, WQEN, WRVQ, WRVW, WTWR, (Fueled By Ramen/Island/IDJMC) Det Jam/IDJMC)
Low POE BOY/ATLANTIC . . WVKS, WVSR, WWCK, WWWQ, WXLK, TOTAL STATIONS: 46 TOTAL STATIONS: 51
RIHANNA m WYKS, WZYP
4786  +624 25870 12 DAVID GUETTA & KYLIE FEAT. MIMS 332/50
TAKE A BOW SRP/DEF JAM/ID.
/DEF JAM/IDIMG MARIAH CAREY 19 CHRIS WILLIS 538/243 All I See
BUCKCHERRY the . Bye Bye Love Is Gone (Astealwerks/Capitol )
SORRY ELEVEN SEVEN/ATLANTIC {659 ka20 g5y 16 (Island/IDIMC) {Gum/Perfecto/Ultea TOTAL STATIONS: 36
CHRIS BROWN ) KHKS, KKDM, KRUF, KZCH, WABB, WBZW, TOTAL STATIONS: 64
WITHYOU IVE/ZOMBA 4644 9B7  2B4S50 T WFBC. WFMF. WHHD, WHHY, WHKF. WKC,
ﬁ WKSZ, WKZL, WLAN, WNOK, wwCK,
DANITY KANE WWHT, wXxL
DAMACED BAD BOY/ATLANTIC 4467  +821 30.583 9
LIL WAYNE FEAT.
MARIAH CAREY
TOUCH MY BODY sLanopme 4432 791 28N52.~ 15 iml;t BAIOR 18
LIL WAYNE FEAT. STATICMAJOR  AIRPOWER/MOST INCREASED PLAYS (Cash Money/Universal Motown)
LOLLIPOP CASHMONEVANIVERSALMOTOWN 2146 #1368 23.506 14 KKDM, KRUF, KZHT, Sirius Hits 1, WAKZ,
NATASHA BEDINGFIELD T:I WBLI, WBZW, WDCG, WFBC, WFLZ, WFMF,
POCKETFUL OF SUNSHINE PHONOGENIC/EPIC 3730 +379 17.622 18 wz(:rc:; WKCI, WKZL, WNCI, WNOK, WX XL,
COLBIE CAILLAT AIRPOWER o
REALIZE UNVERSALREPUBLIL D944 +389 14712 20 COLBY O'DONIS FEAT, AKON 16
TAYLOR SWIFT o What You Got
. 3401 +224 13.259 23 {Konlive/Geffen/Interscope)
OURSONG BIC MACHINE/UNIVERSAL REPUBLIC R A s W]
LIFEHOUSE o 3267 9 nos 27 WFLZ, WIHT, WKFS, WPRO, WQEN, WRVQ,
WHATEVER IT TAKES GEFFEN/INTERSCOPE : WVKS, WVSR, WX XL. wWZKF
RIHANNA |
h 3262 -296 22577 15 JESSE MCCARTNEY 13
('J:ov:’ T 512: THE MUSIC SRP/DEF JAM/IDIMC e MOST
LYLE (Hollywood)
ALL AROUNO ME ASM/OCTONE/INTERSCOPE 3157 +256 16,397 19 KHF1, KSLZ. KXXM. WABB, WAKS, wDCG, lNchEAY§ED
JESSE MCCARTNEY WDKF, WIOG, WKFS, WKQI, WKSC, WQEN, LA
T coLvwoon 3082 4608 14404 21 WWHT
DAUGHTRY o COLBIE CAILLAT 13
FEELS LIKE TONICHT Reammg 2968 733 IEa72)| [126 Reallze
BRITNEY SPEARS (Universal Repubtic)
2834 315 838 77 KHF1, KHKS, KRBE, WAOA, WDJX, WHKF,
o AVEIZOMBA L e et +1368 UL AR P - SYOSTE: A
WWWQ, WZYP ollipop (Cash Money/Universal Motown)
SHAKEIT RED INK/RED/COLUMBIA 261 +405 11.830 25 KHFI 52, WNOU 50, WBVD +46, WIOQ +43, KZCH «41,
BOYS LIKE GIRLS 12 WAPE 36, WERO +36, WAKS +35, WKFS +35, KQCH 30
ﬁ‘sDNOOPQSnSPWN " D 335 .s82 7406 33 Thunder
INIVERSAL REPUBLIC ]
(Columbia) +921 DANITY KANE
e e S 26 593 13900 22 KHOP, KKMG, KLAL, KZMG, WCCQ, WEZE, Damaged (Bad Boy/Attantic)
KILLA SHONUFF/CAPITOL & WHBQ. WIHB, WIXX, WKSE, WWST, WXYK e S
GAVIN DEGRAW KR 25 WEEN 25 w“’%&}”;{” G 23 Kot 32
IN LOVE WITH A GIRL JIRMG 2090 181 9.380 28 :A“RIA" ?jARElLLES n ’ -
ottle
COLBY O'DONIS FEATURING AKON S on "Ml n i RAY J & YUNG BERG
WHAT YOU COT KONLIVE/CEFFEN/INTERSCOPE . KSPW, KZCH, WBHT, WCGQ, WDJQ, WELY, Sexy Can | (Knockout/DE JA 34/Koch/Epic)
MARIAH CAREY WJIM, WNKS, WPRO, WPXY, WZEE J WAKZ +44, WDIQ +40, WVYB +40, KHFI 39, WAPE +37,
BYEBYE ISLANDAD. ,ﬁz 1734 +688 8345 29 KDND +36, WKKF +33, KQCH +28, WKSC +26, KZCH +25
FERRAS o NEW KIDS ON THE BLOCK n —_—
g [
HOLLYWOOD'S NOT AMERICA cproL 1882 92 501 40 (,:::r';‘:;;:')" 1 gﬂAgIAH CAREY
WEBBIE, LIL' PHAT & LIL' BOOSIE CKEY, KHOP, KSAS, KSPW, WAEZ, WFHN, VE Py Qeland IDIME) —
INDEPENDENT TRLLASYLUWATLANTIC 1957 418 B.OB 30 WELY, WJIM. WPRO, WXKB, WXYK :ﬁ ;% w .23;? KV&(SLE w'{’éé"é AWNO.( .1322
JOHN MAYER o —
Say AwaRE/COLUMBIA D07 *234 6445 36 ¥  RIHANNA
SEAN KINGSTON FEAT. ELAN & JUELZ SANTANA r 1270 +203 5346 39 Take A Bow (SRP/Def JanvIDIMG)
THERE'SNOTHIN BELUGA HEIGHTS/EPIC - KWNZ +38, WFKS +32, WFBC 30, KHOP +23, WKKF -23,
FLO RIDA FEATURING TIMBALAND el EY ecen D VRSSE RO GS LIKK MR I WIX CEICIWKSTRT
ELEVATOR POE BOY/ATLANTIC . ADDED AT...
SIMPLE PLAN o
YOUR LOVE ISA LIE LAVA/ATLANTIC/RRP n6o +83 5.568 38 WA Ez -
Johnson City, TN
JONAS BROTHERS
WHEN YOU LOOK ME IN THE EYES HOLLYWODD PR 58| 157 PO/MD: Jason Reed
LUPE FIASCO FEATURING MATTHEW SANTOS Colty OjbonisFeat:AkonnWhathYouGot: 10
SUPERSTAR sTasTwaTLNTc 1039 650 7510 3 Chris Brown, Forever. 0

New Kids On The Block, Summertime, O
ﬂ CHRIS BROWN MOST ADDED 869 431 7497 32 FOR WEEK ENDING MAY 4, 2008
FOREVER JIVE/ZOMBA . LEGEND: See legend to charts in charts section for rules and symbol explanations.
E ! 5 C-SIDE FEATURING KEYSHIA COLE FOR REPORTING STATIONS PLAYLISTS GO TO 127 CHR/top 40 and 18 Canada CHR/top 40 stations are electronically monitored by Nielsen

806 59 5.061 - . Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised
BOVERIENDIGIRLERIEND 1220/UNIVERSAL REPUBLI www.RadioandRecords.com of SB reporters. © 2008 Nielsen Business Medta, Inc. All rights reserved.

nel ' .ove paln fro. I . Ass |n'rw'\1"""r‘l". Hook Exchange 1 new hook service that removes the pain from the
Song hooks are a pain no longer! : PR

pre Beyond tig

C

& FREE DESKTOP SOFTWARE t )

t, superb q H a

I ron , Previ ([ESIS
or spreadsheets to create your testlist

Overlay and pull from Mediabase or BDS charts
(or consultant safelists)

. 1 awret2 120
’ b f A Preview audio while building your list, even add your own hooks
- ¢ {
I
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R&R CHR/TOP 40

» “THESE THREE WORD5" PENS
A 21-20 HOP, BECOMING 20-YEAR-

OLD VANCOUVER-BASED ELISE
ESTRADA'S THIRD "OP 20 HIT AT
CANADA CHR/TOP 4(.

POWERED BY

niclsen

DIGITAL DOV/MLOADS
AVAILABLE AT DMDS.COM

= [
= o
E
CHR/TOP 40 INDICATOR REPORTERS : | G CHR/TOP 40 INDICATOR PLAYS
= E TITLE IMPRINT / PROMOTION LABEL ~ TW +f-
KQID/AJEXﬂndx‘ia, LA KMXF/Fayetteville, AR WSPK/Newburgh, NY “ g n . LEONA LEWIS BLEEDING LOVE SYCDI/RMG 3735 +39
PD: Squirrel OM: Dave Ashcraft PD: Scotty Mac =8 - — C——
MD: Jessica PD/MD: Jay Steele APD: Sky Walker 2 JORDIN SPARKS DUET WITH CHRIS BROWNﬁNOAIR 197JIVE/ZOMBA 3628 -24
MD: Danny Valentine a ] USHER FEAT. YOUNG JEEZ'Y LOVE IN THIS CLUB LAFACE/ZOMBA ~ 3131 +56
A SARA BAREILLES LOVE SONG EIC 3082 -218
gﬁslglchklE:grlslgsTx gm%%?g:;rmn KCRS/Odessa, TX 5 MILEY CYRUS SEEYOUAGAN ) - HOwoDD 2922 -IB4
II\D/I% ¥arshq1 Btlezims PD: Jon "Fatguy” Marte PD/MD: Nate Rodriguez a MADONNA FEAT. JUSTIN TIMBERLAKE 4 MINUTES WARNERBROS. 2814 +257
: Tomi Hurtado i - _ " SRaGAtES
0 ONEREPUBLIC STOP AND STARE MOSLEY/INTERSCOPE 2753 +176
WIMX/Flarence, SC WILN/Panama City, FL E SN MARIAHCAREY ToucHwmveooy sanoinvG [REREEN 525
SGOT/AI:‘(homge' AK OM: Randy "Mudflap” Wilcox PD: Chris Alan e 7  RAY J & YUNG BERG SEXY CaN| KNOCKOUT/DEJA 34/KOCH/EPIC 2327 +202
PB’}MMDa:rBiIWtrEE;rt AR sy M5p00] 0} 18 CHRIS BROWN wiTH You JIVE/ZOMBA 1949 -519
. 6  RIHANNA TAKE A BOW SRP/DEF JAM/DIMG 1875 252
KISR/Ft. Smith, AR WPIA/Peoria, IL 12 26 BUCKCHERRY SORRY BN SEVEN/ATLANTIE*1731 Er
WWBX/Bangar, ME OM/PD: "Big Dog" Rick Hayes OM: Gabe Reynolds g o v 195
PD: Tommy Frark APD/MD: Mike "Mike at Night” Oldham  PD/MD: Don "Big D" Black 3 B L0 RIDAFEAT. T-PAIN Low POEBOVATLANTIC _ T728 195
o 1l NATASHA BEDINGFIELD POZKETFUL OF SUNSHINE PHONOGENIC/ERIC ~ T703  +70
e &  DANITY KANE DAMAGED BADBOY/ATLANTIC 1521  +355
KRSQ/Billings. MT KKXL/Grand Forks, ND KRCS/Rapid City, SD 16 17 DAUGHTRY FEELSLKETONIGHT o RCARMG 1502 -245
OM/PD: Kyle McCoy OM: Rick Acker PD/MD: Spanky — =
PD/MD: Trevor D o 12 COLBIE CAILLAT REALIZE UNIVERSALREPUBLIC 1463 +149
APD: Dave Andrews e 8  TAYLOR SWIFT OURSONG BICMACHINE/UNIVERSAL REPUBLIC - 1422 +138
WWYL/Binghamton, NY KJCK/Salina, KS = F 19  RIHANNA 0ON'T STOP THE MUSIC SRP/DEF JAM/DIMG 1403 -135
ATMAofinchn WQPO/Harrisonburg, VA AO:RobergEfiman @ 4 LILWAYNE FEAT. STATIC MAJOR LOLLIPOP CASHMCNEY/UNIVERSALMOTOWN 1340 +254
PO/MD: Ryan O'Bryan @ 18  LIFEHOUSE WHATEVER IT TAKES CEFFEN/INTERSCOPE 1337 +31
WBNQ/Bloomington, IL KIXY/San Angelo, TX e 6  JESSEMCCARTNEY LEAVIN'  HOLLYwoOD - 1258  +134
OM: Dan Westhaff OM: Jay Michaels u ST - ———
PD: Dave Adam: KLAZ/Hot Springs, AR PD/MD: David Carr e -E_ FLVLEAF,ALLBJND ME — AEM/[),CTO,NEllNTERSCOPE fﬂ_ §.86_
MD: Mason Schreader OM/PD: Keith Michaels e 4 METRO STATION SHAKEIT REDINK/RED/COLUMBIA ~ TE9  +245
ARIMD Rarori Barett e 8  BRITNEY SPEARS BREAK THE ICE JWEZOMBA 1037  +98
Music Choice Hit List/Satellite (26} 5 GAVINDEGRAW INLOVEWITH AGIRL JyRMG 1034 4181
KNDE/Bryan, TX PD: Justin Prager —— —- e
OMIPD: Tucker oung WKEE/Huntington, WV MD: Michael Schwa (7] 8 3 3D00RS DOWN ITsNoTMy UNVERSALREPUBLC 1052 +304
PO:JimDavis ®} 9 CHERISH FEAT. YUNG JOC <iLLA SHONUFFICAPITOL ~ ©59  -121
APD/MD: Gary Miller e i - N S
° 12 COLBY O'DONIS FEAT. AKON wHAT YOU GOT KOMLIVE/GEFFEN/INTERSCOPE T6  +146
\ONMR ZSFEQS: ‘,\’;“t\s ;d, MA gfp‘:{frfgfnyf;ga S\:V I aC 10 'WEBBIE, LIL' PHAT & LIL BOOSIE INDERENDENT ) TRILLUASYLUMATLANTIC 691 -207
PD: David Durari ngvng?E”"%Mo PD/MD: Ron Simonet 2 MARIAH CAREY BYEBYE SLANDIDMG 675 +329 :
:Lhal 101 - -
PD: Steve Kraus 5 FLORIDA FEAT. TIMBALAND tiEVATOR POE BOY/ATLANTIC 66 +1
MD: Chris Cortez 33 = Vi N HOLLYWOOD & 416
KTRS/Casper, WY WNDV/South Bend, IN i l} JONAS BROTHERS WHEN WBOK ME IN THE EYES L c82
OM/PD: Donovan Short PD: Karen Rite 9 7 FERRAS HOLLYWOOD'S NOT AVERICA capiToL 569 +18
WAZY/Lafayette, IN MD: Scotty Wylde 55 :lf LUPE FIASCQ FEAT. MATTHEW SANTOS SUPERSTAR ST & ISTH/ATLANTIC 534 5 -373
PD/MD: Jimmy Knight 3 § 6 LANDON OnNiy 20 MATRIARCH - S°0 17
KZIA/Cedar Rapids, 1A _— T b S
OM: Rob Norter KCLD/St. Cloud, MN e 3 JOHN MAYER say AWARE/COLUMBIA 206 +93
PD: Greg Runyon OM: Matt Senne - = ey
APD: Chris JaCson WWSR/Lima, OH PD: 1J Holiday : 2 SIMPLE PLAN YOURLOVE ISALIE - ) LAVA/ATLANTIC/ERP 66 *124_
MD: Ric Swann OM: Brian Steel APD: Wayne D. i CHRIS BROWN FOREVER JIVEIZOMBA 454 +198
RDary ek KehneryBalsten @ SEAN KINGSTON FEAT. ELAN & JUELZ SANTANA “HERE'S HOTHIN BELUCA HEICHTS/EPIC - £45¢ +186
WQQB/Chamgaign, IL WHTF/Tallahassee, FL
OM: Morgan Kane KFRX/Lincoln, NE PD/MD: Brian O'Conner
PD: Joe Mclntyre PD: Matt McKay i~ 5
APD/MD: JJ Ryan H 23 amsr CANADA CHR/TOP 40 Blvs
WMGI/Terre Haute, IN = ¥& Tme IMPRINT / PROMOTION LABEL +/
WHTE/Chelg tesville YA s i POIMD: Jamie Dawson () 7 MADONNA FEATURING JUSTIN TIMBERLAKE 4 MNUTES WARNERBROS/WARNER 828 413
PD/MD: PJ Styles BB/I:EWhes NDessmann 2] 13 LEONA LEWIS BLECDINGLOVE SYCOU/SONYBMG 673 +29
Bt t p T —————— - EEme
i WKHQ/ Traverse City, M1 o W USHER FEATURING YOUNG JEEZY LOVE INTHIS (LUB LAFACE/SONYBMG 650 +17
PD: Dave B. Goode . B VE/SO! "
WIYY/Concord (Lakes Region), NH = (4] 1 JORDIN SPARKS DUET WITH CHRIS BROWN NO Al BUVESONVEMG 591 Tl
PD/MO: AJ Dukette WCIL/Marion, IL 9 17 MILEY CYRUS SEE YOU AGAIN HOLLYWOOD/UNIVERSAL 493 +6
EA%JIS\? ElGess @ S KARDINAL OFFISHALL FEATURING AKON DANGERQUS & KCNLIVE/GEFFEN/UNIVERSAL 488 +38
KUJ/Tri-Cities, WA. a 9 RAY J& YUNG BERG SEXY CAN| KNOZKOUT/DEJA S4/EPICIKOCH ~ £B4  +49
WKMX/Dotham, AL PD: AJ Brewster —— — _ —
PD: Trent Michzls 8 1 BRITNEY SPEARS BREAK THZICE JIVE/SONY BMG 458 -12
KIFS/Medford, OR 9 N SIMPLE PLAN YOURLOVEISALIE v LAVATLANTIC/WARNER 457 16
PD/MD: Gemineye Mayers - .
‘ WWKZ/Tupelo, MS (10 4  HEDLEY NEVERTOOLATE ¥ UNIVERSAL ~ 4435 +66
laire, :Ri o e ————
Bﬁlﬁfs Eush“r::nWI C/RD:RickStaens i 17 CHRIS BROWN wiTHY0U JVE/SONYBMG 433 -69
PD/MD: Jare E _ordan KNOE/Monroe, LA : : - ) 424 -66
OM/PD: Bobby Richards 1z 12 MARIAH CAREY TOUCHMY BIDY ISLAND/UNIVERSAL 66
WIFC/Wausau, Wi 12 § 12 JULLY BLACK UNTILISTAY & UNIVERSAL 392 -7
WNKI/Elmira. NY ;%_Jggwm Hoe{Malone 12 ] 6  RIHANNA TAKE ABOW SRPIDEF JAM/UNIVERSAL 376 +58
OM/PD: Scott Fee WVAQ/Morgantown, WV )= 22 FLORIDA FEATURING T-PAIN Low POE BOY/ATLANTIC/WARNER 355 -24
MD: Eric McKay OM: Hoppy Kercheval —_— . =
PD: Lacy Neff @ 3  KREESHA TURNER DON'T CZLL ME BABY W EMI 349 +96
%VA?/ZP%/ T::’y‘ih';lgg"“r NC 7 15  SARA BAREILLES LOVE SONC EPICSONYBMG 328 -4
WRTS/Erie, PA ' (1€ 8  CHERISH FEATURING YUNS JOC KiLLA SHONUFF/CAPITOL/EMI 321 +37
KEDJZQS;‘:; %{:xe( mv ﬁmm}?;gﬁeach’ s @ 9  FLORIDA FEATURING TIMBALAND FLEVATOR POE BOY/ATLANTIC/WARNER 321 +26
PD: Ron Raberts KFFM/Yakima, WA (20] 4 ELISE ESTRADA THESE THREE WORDS W ROCKSTAR - 304  +45
MD: Larry Knight OM: Ron Harris _— S — - L
PD/MD: Steve Rocha e 7  ADDICTIV TONITE W URBAN HEAT 293 +50
WSTO/Evansyille, IN T < =
OM: Tim Huelsing @ | 8 7NATASHA BEDINGFIELD PCCKETFULOF SUNSHINE o PHONOGENIC/EPIC/SONY BMC 285 E +50
PD: Jason Addzms ";VDQ?f‘lUfje\r']v London, CT (25 3 DANITY KANE DAMAGED BADBOV/ATLANTI/WARNER 2 106
: e Johnson ., -
- @ 10  CRASH PARALLEL WORLD WE KNOW BLACK BOX RECORDINGS/SONY BMG 2 +9
; 5
WDAY/Fargo, ND @ 15  FABER DRIVE WHEN 'MWITHYOU ¥ UNIVERSAL REPUBLIC/UNIVERSAL 2 +29
PD: Troy Daytor D 3 LIL WAYNE FEATURING STATIC MAJOR LOLLIFOP CASHMONEV/UNIVERSAL 257  +89
MD:ZanderiKely 27 6  AVRIL LAVIGNE THE BEST DAMN THING RCA/SONY BMC 223 -32
F 20 ONEREPUBLIC STOP AND STARE MOSLEY/INTERSCOPE/UNIVERSAL 219 -27
14 STATE OF SHOCK HEARTS THAT BLEED W CORDOVA BAY mn -61
2 METRO STATION SHAKEIT REL INK/COLUMBIA/SONY BMG - 203~ +55

FOF MEEK ZRDING MAY 4, 2008 W indicales CanCon
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KUBE/Seattle’s Web site offers a complete online experience and

reasons to return

Keep Pulling Me Back

Darnella Dunham
DDunham@RadioandRecords.com

tations are incorporating an increasing number of online fea-

tures to get listeners to spend more time on their sites and to

boost repeat visitors. Some sites have enticing graphics and
fonts, nearly all have music and others focus on interactivity.
But it’s rare to tind one that incorporates everything a radio
Web site should have without looking cluttered.

KUBE/Seattle’s like

other Clear Channel Web sites—but on steroids.

kubeY3.com s many
It utilizes the company’s standard template, yet
offers a complete mteractive experience. The site
is casy to navigate, provides more than one way
to reach destinations and has an appealing design.

PD/atternoon personaliey Eric Powers pro-
grams kube93.com as passionately as he does the
station. " Ies now i your job title,” he says. You're
not just a progrant director, you're an online PID.

It’s hke your new daypart, really”

Music And Multimedia

On kube93.com. music is ex-
posed 1n several ways. Potential
hits that haven't reached the
KUBE airwaves are teatured in
the  Xclusive Trax  section.
Three songs are posted at a
tme for visitors to listen to.
Local artists can also submit
their music for possible airplay
on the station’s underground
hip-hop show “Sunday Night
Sound Sessions.”

Full-length releases are given
atecention in the Album Review
section. APD/MD/overnight personality Karen
Wild auditions and reviews hot new releases and
lists release dates for upcoming albums.

There are three dedicated sections for music

videos on the home page, and each presents

videos n its own way. While it not unusual for

a station to prominently list the top 10 most-

plaved songs or a log of tunes that recently aired

Powers

in a dedicated seetion of the home page, KUBE
uses that valuable real estate to post videos for
some of those songs. A separate Video of the
Week area spotlights a new video every seven
days, while Music Video Battle presents a pair
of ¢lips and invites visitors to cast their votes.
They can also visit the vaule. which has a mas-
sive library.

KubeTube is a cool component that highlighes
three videos related to the station’s on- and oft-
air happenings. The site also carries links to sta-
tion personality webcams.

On many station Web sites. podeast content
is primarily provided by the morning show, but
the whole on-air team gets in-
volved at KUBE. Morning
host T-Man and OM/
Shellic Hare
their own individually branded

show
middayer have
podcast players. T-Man'’s podcast
contains various bits from his
show while Hart's page features
Shellies  Old  Skool,

offers  archived.

which
on-demand
audio from Hart’s Al Request
Old Skool Lunch.” Theres also
a collection of podeasts from
D] Hyphen & ]

Moores “Sunday Night Sound Sessions™ and

Powers,

night show host Eddie Francis.

So Much More

Even though several Clear Channel stations have
launched their own customized social network-

ing sites, the mnative hasn't reached KUBE just
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Seattle Gets
‘On’ With
KUBE

PD Eric Powers believes
KUBE/Seattle has to be
on-air, online and on
site in order to win. His
formula for maintaining
the station’s terrestrial,
digital and promotional
presence appears to be
working. Here’s how
KUBE fared in the last
year of Arbitron

surveys.

Winter 2008
No. 118-34, 1.7
No. 112+, 5.2

Fall 2007
No. 118-34, 12.7
No. 212+, 5.3

Summer 2007
No. 118-34,99
No. 312+, 4.3

Spring 2007
No. 218-34, 8.4
No. 4 (tie} 12+, 4.1

Source: Arbitron

W ESIVEFA R  §

yet. However, listeners can interact with jocks
through links to their individual MySpace pages.
In the On the Air section of the station’s home
page, the personality who's currently on the air is
pictured, and the request line. text number, e~mail
address and the Tast three songs played are listed.

Rather than just posting news  headlines,
KUBE’ site offers links tor news photos and
video, and links to read the associaced story. The
content is provided by Reuters. The site also has
an updated concert calendar listing the hip-hop
and R&B shows taking place in Seattle, a photo
library and job listings.

In programming the site, Powers says he fre-

e

quently asks himself, * "How do 1 connect into
technology and remind [listeners] that whae I have
is worth their time?" As long as we're connecting
and theyre using our brand in some source, that
tells me that we're doing it right. But the message
still has to be great; you just can’t send out blan-
ket text messages and hope it works. Ies got to be
about them and not about the station.”

In addition to recognizing that competition 1s
steep from new miedia for advertising dollars,
Powers 1s ever mindful that the station iy also
vying with other outlets tor listener attention.
“I'm not really bacding with terreserial radio,” he
says."The cell phone is my biggest competitor for
time spent listening. When you're in your car and
driving, you either Bluetooth it and mute out
radio or vou're on vour phone and you're turn-
myg down the radio. Mobile 15 my biggest com-
petitor right now and probably my best friend,
because | can use texting and MMS and all these
ditterent opportunities down the road.”

While Powers says remaining in step techno-
logically with KUBE listeners is a never-ending
process, he also says,Ies a ot of fun; I'm having
a blast with it. It keeps me energized and it rein-
vigorating, and I have an amazing team. Every-
body’s so nto the technology and excited about

ReR

the change and taking it on.”

Digital Dollars

Clear Channel KUBE/Seattle's

Web site has become an '

important revenue tool for the

station, according to PD Eric

Powers, who has been called

upon to present kube93.com and
its various features to existing
and prospective station clients.
By showing them firsthand what
the site has to offer, the goal is to
help advertisers recognize the
value of spending some of their
online budget with KUBE.

“We did a whole presentation
about technology and showed
how we could take [artist] per-

from mobile to online, plus the
cross-synergy with all the plat-
forms that we could offer.
“On-air, online, on site—that's
inevitably going to separate us
from the rest of the pack and
then hopefully garner and earn
the dollars of the advertisers as
they switch a lot of their dollars
to the online world,” Powers says.
“Radio needs that cachet, it

e Gt

TIATIVES

om

formances, put a client on them
and post them up in a matter of
seconds,” he says. “We show-
cased everything KUBE was doing

needs that respect from the
advertising community from the
online standpoint so that we can
earn their dollars.”—DD
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m, DIGITAL DOWNLOADS
AVAILABLE AT DNIDS.COM

» DANITY KANE -ITS THE TOP 10 FOR A
SECOND TIME, AS “BAMAGED” ROLLS 11-9.

BAD BOY’S “MAKIMNG THE BAND” CREATION
PEAKED AT NO. 4 VATH ITS DEBUT TRACK
“SHOW STOPPER" 1M 2006.

ARTIST
S TITLE

CERTIFICATIONS

11 NIELSEN 8DS ¥ HITPREDICTOR i
STATUS PLAYS
IMPRINT / PROMOTION LABEL ™ +-

AUDIENCE
MILLIONS RANK

1 7  LIL WAYNE FEAT. STATIC MAJOR NO. 1(2WKS)

CET LIKE ME

LOLLIPCP CASHMONEVIUNVERSALMOTOWN ~ ©240 #376 54.685 1
| 2 ]?7 EJ?SE?HECEL%;URING YOoUNG JEE2Y LAFA(E/Z”OMBA Ee) BREEL _1‘3'869 3
Bl 5 e |G RERG NOKOUTDE 4 /PO Raich 598 EEOY 5
“ JORDIN SPARKS DUET WITH CHRIS BROWN |1 ¢ 3 . s0ssc s
B LTS FEATURING Axon KONLIVE/CEFFEN/\NTERSCO‘PﬁE anr B prEel
| = #J&Trﬁ(?og‘(AREY ISLANDI/RDJ‘MQC el 280 728'256 5
[4 ;;Ec iy OSBRI SLPNSUDEDEF Jamipv 010 1342 24586 7
= ;%’E&Eg‘”s . (3310567 2078 8
LA vt somate 5 28 77010
_i % ?HEGIE:I;TOLS FEATURING T-PAIN & TAY DIZM LNVERSAL REPUB{U&( 2718 -349 ]6.9]1 1
B Co i e BGCATES/SUPNSLDEATLANTE 2700 *656 7867 9
2 3 fDLv? RIDA FEATURING T-PAIN oo BOWATLA;\:;;C 2304 150 15.61 - ]-3
7 _io 2g) g CHRIE, BROWN AN, 29 468 1672 12
~|7-7 8 FD'.:‘:[EITII:I:EE FEAT. NE-YO, FABOLOUS. KANYE WEST & JERMAINggEgg;mDJMG 2057 +3%6 12143 %
B 2 e o L BoosiE Ol i | gkt ioieey S
2 ARHCRREY AIRPOWER ool 757 4547 10698 15
5 13 E\’L‘SRISH FEATURING YUNG JOC SHo-NUFp/[Ap”*éL 1534 Si4 8161 18
a 255:; g DEFJAM/!DJ‘&’C 521 fles el 2
e FLO RIDA FEATURING TIMBALAND .. mw e0 ese
__]_8__ 2 :L]F:J?ALTIEDAY MUSJ[UNE/C;I\?JI% 1380 i B ) 7207
3 7$AIK': A SRP/DEF JAM/\DJ&’G L SRCag )
i mnsmzsri}mﬁrc D SRR G, Wl
DAVID BANNER FEATURING CHRIS BROWN 247 6.617 27

NELLY FEATURING FERGIE

1180

B.LG. FACE/SRC/UNIVERSAL MOTOWN

PARTY PEOPLE DERRTV/UNVERSALMOTOWN 19 I3 5435 7
, !Z:EJHH e ROSTRUM/WARNER 5910:; OGRS 2127 _Siiszsll 35
BT motmimnn o O s 197 0 5530 34
. A 2 SA‘:?EE"CISSAL SSESHE! EEATTRING Mf(gm;vucmwwrERscopE JOCOR) *4lz  ReOR 22
Ef-r —3] DB()A:g:'T;JASH FEATURING KEITH SWEAT w1058 25 5801 33

M 3 ASHANTI

‘VZ‘J THE WAY THAT | LOVE YOU

1
THE INC/UNIVERSAL MOTOWN

1041 +247 6.067 3l

MOST ADDED

ARTIST P NEW
TITLE / LABEL STATIONS

USHER FEAT. BEYONCE &

LIL WAYNE

Love In This Club, Part Il
(LaFace/Zomba)

KCAQ, KDGS, KDON, KIKI, KKWD, KOHT,
KPRR, KPTY, KRKA, KTT8, KYLD, WBTT,
WKHT, WNHT, WRCL, WRED, WZMX

THREE 6 MAFIA FEAT.

PROJECT PAT, YOUNG D &
SUPERPOWER 15
Lolli Lolli {Pop That Body)

(Hypnotize Minds/Columbia}

KDGS, KDON, KEZE, KiBT, KIKI, KKFR,
KKWO, KTBT, KUUU, KVEG, KWIN, WRCL,
WRDW, WWKX, XHTO

G UNIT 10
I Like The Way She Do It

(G Univinterscope)}

KCAQ, KDDB, KISV, KKSS, KSEQ, KYZZ,
WRDW, WRED, WRVZ, WWKX

ACE HOOD FEAT. T-PAIN &
RICK ROSS

Cash Flow

(We The Best/Def Jam/IDJMG)

KBMB, KDD8, KHTN, KISV, KSEQ, KYZZ,
WRDW, WRED, WRVZ, WXIS

MARIAH CAREY 9

Bye Bye

(Island/IDIMG)

KBFM, KQKS, KYLD, KZON, WAJZ, WBTT,
WHZT, WRED, WZMX

KARDINAL OFFISHAL

FEAT. AKON 9
Dangerous

{Konlive/Geffen/Interscope}

KBBT, KBFM, KDGS, KOHT, KPRR, KUBE,
KXBT, WNHT, WwKX

THE-DREAM 9
I Luv Your Girl

(Radio Kiffa/Def Jam/IDJMG}

KBBT, KKFR, KKWD, KPWR, WJQM, WNHT,
WRED, WXIS, XMOR

PLIES FEAT. NE-YO 7
Bust It Baby (Part 2)

(Big Gates/Slip-N-Slide/Attantic)

KLUC, KSFM, KVYB, KYLD, KZFM, WBBM,
WRED

v.i.C. 7
Get Silly
(Young Mogut/Warner Bros.}

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
CHRIS BROWN 509/219 BUN B FEAT.
Forever SEAN KINGSTON 326/12
(Jive/Zomba) ) That's Gangsta
TOTAL STATIONS: 31 (Rap-A-Lot 4 Life/Asylum)
TOTAL STATIONS: 16
V.I.C. 4047221
Get Silly THE GAME FEAT.
(Young Mogui/Waner Bros.. KEYSHIA COLE 321/99
TOTAL STATIONS: 40 Game's Pain
(Geffen/Interscope) .
CHRIS BROWN vr 357/93 TOTAL STATIONS: 43
Take You Down
(ive/Zomba) KID SISTER FEAT.
TOTAL STATIONS: 20 KANYE WEST 273/32
Pro Nails
WEBBIE FEAT. (Downtown/Atlant c)
LETOYA LUCKETT 345/80 TOTAL STATIONS 33
| Miss You
(Trill/Asylum/Atlantic) JESSE MCCARTNEY 267/53
TOTAL STATIONS: 32 Leavin'
(Holtywood]
PLEASURE P. 340/45 TOTAL STATIONS 8
Did You Wrang
{Not Listed) DOLLA FEAT. T-PAIN &
TOTAL STATIONS: 6 TAY DizM 247/6
Who The F*** Is That?
(The Gang/Konvict/ve/Zomba) .
TOTAL STATIONS 26

¥r USHER FEAT. BEYONCE &

LIL WAYNE

Love In This Club, Part Il (LaFace/Zomba)
KEZE +51, KTTB +40, KPTY +36, WIMN +32, WWKX +31,
WQHT 28, KXIM +28, KVEG +27, WQM +27, KZZA +24

PLIES FEAT. NE-YO

Bust It Baby (Part 2)

(Big Gates/Slip-N-Slide/Atlaatic)

KSFM +41, WRDW +33, KLUC -36, KPWT +33, WBTS +3],
WUFX +31, WZMX +3], WPOW +28, KEZE +27, WRED +27

LEONA LEWIS

MADIONNA FEATURING JUSTIN TIMBERLAKE r 1020 +26 7108 23 KDGS, KHTN, KSEQ, KTTB, KXBT, KYZZ,
- 4MINUTES WARNERBROS. el 2 P2 Bleeding Love (SYCOL/RMG)
; SNOOP DOGG FEATURING TOO $SHORT & MISTAH F.A.B. ; KARINA =y B A7 AR DK Sk BEM S KDDB S 2
,3,]_ 4 25  LIFE OF DAPARTY O0CGYSTYLE/GEFFEN/INTERSCOPE g5 il 7:’4.611( i 16 @ War B 1 WK1, WHZT +26, KDGS <25, KOS 26, KCAQ +22
SHAWTY LO (Def Jam/IDJMG)
73 DEY KNIW paasyoM 005 238 6275 30 KHTN, KSEQ, KVEG, KWIN, KYZZ, KZFM, ¥r  MARIAH CAREY
3 T — WRED Bye Bye {Island/IDJMG)
4 SEAN KINGSTON FEAT. ELAN & JUELZ SANTANA T o | w2 | susel 36 T T <5, RSBt o
THERE'S NOTHIN BELUGA HEIGHTS/ERIC/KOCH = { WRED 21, KXJM +20, WJQM +19, KBMB +19, KBDS 416
USHER FEAT. BEYONCE & LIL WAYNE  MOST INCREASED PLAYS/MOST ADDED 1 a5 +680 9127 18 = a5 S
M LOVE IN THIS CLUB, PART Il LAFACE/ZOMBA . i KARDINAL OFFISHALL FEAT.
i thRETE:zASCO FEATURING MATTHEW SANTOW?T&WSTH/ATLANTIIL P2 560 phaiseily T APeh 2T AKON
- — -~ K U U U Dangerous (KonLive/Getfen/Interscope)
17 RIHANNA 12 oy 867 170 6013 24 . WWKX +27, KHTN +25, WPOW +24, WRCL +24, KUBE +22,
7EJN‘T STOP THE MUSIC SRP/DEF JAM/IDJMG =y . _' . Salt Lake City, UT a WAUZ +21, KXBT +21, KSEQ +20, XMOR 18, KUUU +17
THREIE 6 MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER PD: Brian Michel
2_‘ LOLLI LOLLI(POR THAT BODY) HYPNOTIZEMINDS/COLUMEBIA  ©18 *203 3820 - MO: Kevin Cruise
PITBULL FEATURING TRINA & YOUNG BOSS 86 +67 S48 38 Bt e e el AodE]IL 12
GOGIRI FAMOUS ARTISTS/TVT i Play-N-Skillz, One Ma' Gin (Play That Song Mr. ), 1
rﬂ e —— T.1., No Matter What, 1
[ ESTELLE FEATURING KANYE WEST X X .
U037 3 MERCANBOY HOMESCHOOLATLANTC 809 170 4708 - USSR, E T DA MR LR FOR WEEK ENDINC VAY 4, 2008
= THE-DREAM Ty . FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See leg-nd to charts in charts section for rules ad symbol explanations.
L 40 m ' 730 +241 4.829 39 76 rhythmic statiors are electronically monitored by Nielsen Broadcast Data Systems 24 hours
bl ILUV YOURGIRL RADIO KILLA/DEF JAM/IDIMT www.RadicandRecords.com a day, 7 days a wee=. 2008 Nietsen Business Media, Inc. All r ghts reserved.
receive a bullet, even if it registers an BREAKER: of new adds either reported hy each Urhan AC, Hot AC, Chris=an AC, both audience and plays.

CHART LEGEND

Charts are ranked by plays (except for
Country chert, which is based on aud-
ence impressions, computed by cross-
referencinc 2xact times of airplay with
Arbitron lictener data).

507gs showing an increase in

plays (audience for Country)
over the previous week, regardless of
chart mov2 ment. A song will also
receive a billet if its percentage loss
in plays {a idience for Country) does
not exceec the percentzge of moni-
tored statizn downtime for the for-
mat. Exerr pting the Country chart, a
song that ~as been on the chart for
more than 20 weeks will generally not

MAY 9, 2008

increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet If the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
a bullet, even if it has lost plays
(audience for Country).

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-rankirig new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be nighlighted if on
chart. If two or more songs have an
equal increase, the sang ranked
higher on chart will be listed first.

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on hoth the Airplay and
Audience charts for the first time with
increases in both plays and audience.

MOST ADDED:
A listing of songs with the total number

station or by automatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Zurrent songs below the chart threshold
“hat are showing an increase in plays.

TIES ON CHART:

4 song with the best plays differential
‘audience for Country) over the previ-
sus week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
s being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

Christian CHR, Christiar Pock,
Gospel, Rock, Triple A a1c Smooth
Jazz; top 10 for Soft AC nspirational)
become recurrents and 172 removed
from the chart afte- 20 s2eks. In
addition, songs tha: have been on the
chart tor more thar 52 ~eeks and
rank below No. 10 tecor-e recurrents
and are removed from t ' chart.
Descending Countr title s move to
recurrent after 20 weeks if they rank
below No. 10 in eitter auzience or
plays. Descending AC ti les move to
recurrent after 52 vieeks if they rank
below No. 5, after 26 w22ks if they
rank below No. 10, or af-2- 20 weeks
if they rank below Mo, 15 Songs on
Latin charts move *o recu-rent after
20 weeks if they rark b= ow No. 20 in

Nielsen BDS certification for
rl airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates multiple

level of 100,0C0 plays.

Indicates title earned HitPredictor
m status in research data provided
by Promosquag. Songs are tested online
by Promosguad using multiple listens
and a nationwice samiple of carefully
profiled music consumers.

Indicated solely on the Canadian

charts for songs meeting

Canadian content requirements.
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RHYTHMIC

RHYTHMIC REPORTERS

WAJZ/Albany, NY*
OM: Kevin Callahan
PD: Rob Ryan

MD: JD Redman

KKSS/Albuquerque, NM*
PD: D.J. Lopez
MD: Matthew Candelaria

KFAT/Anchorage, AK
OM: Tom Oakes
PD/MD: McConnell
"Man@Large” Adams
APD: Brad Erickson

WBTS/Atlanta, GA*
PD: Lee Cagle
APD/MD: Maverick

KDHT/Austin, TX*
OM/PD: Chase

APD: Boogie

MD: Deuce

KXBT/Austin, TX*
PD: Rudy Ramos
APD: Chico Rico

KBDS/Bakersfield, CA*
PD: Robert Chavez

APD: Adlai "DJ D-Lay"
Wilson

KISV/Bakersfield, CA*
PD/MD: J. Reed

WJIMN/Boston, MA*
OM: Cadillac Jack

PD: Chris Tyler

APD: Dennis O'Heron
MD: GeeSpin

WCZQ/Champaign, IL
PD/MD: Roderick "SuavA”
Lake

WRVZ/Charleston, WV*
OM: Rick Johnson
PD/MD: Woody Woods

WIBT/Charlotte, NC*
OM: Bruce Logan

PD: Rob Wagman
APDMD: JoJo

WBBM/Chicago, IL*
PD: Todd Cavanah
APD/MO: Erik Bradley

KIBT/Colorado Springs, CO*
PD: Jared Goldberg
MD:Madboy

KZFM/Corpus Christi, TX*
OM/PD: Ed Ocanas
MD: Arlere M. Cordell

KZZA/Dallas, TX*
PD: Al Fuentes
M0O: DJ Reave

KQKS/Denver, CO*
PD: Cat Collins
APD/MD: John E. Kage

KPRR/El Paso, TX*
PD: Patti Diaz
APD/MD: DJ Slo Motion

XHTO/EI Paso, TX*
OM/PD: Francisco Aguirre
APD/MD: Alex "Big Al" Flora

WRCL/Flint, MI*
OM: J. Patrick

PD: Clay Church
MD: lan Richards

KBOS/Fresno, CA*
PD: Greg Hoffman
MD: Danny Salas

KSEQ/Fresno, CA*
OM/PD: Tommy Del Rio
MD: DJ Lace

WBTT/Ft. Myers, FL*

PD: Scrap Jackson
APD/MD: Omar "The Big 0"

28

WFFY/Ft. Walton Beach, FL
OM/PD: Scatt "Lugnut’
Dwyer

WJFX/Ft. Wayne, IN*
PD: Phil Becker
APD/MD: Weasel

WNHT/Ft. Wayne, IN*
PD/MD: Shady Spencer

WHZT/Greenville, SC*
OM: Steve Crumbley
PD/MD: Jet Black

WDLD/Hagerstown, MD
OM: Rick Alexander
PD/MD: Artie Shultz

WWKL/Harrisbhurg, PA*
OM/PD: John O'Dea
APD/MD: Venetia

WZMX/Hartford, CT*
OM: Steve Salhany
PD/MD: DJ Buck

APD: David Simpson

KDDB/Honolulu, HI*
PD: Ryan Sean

KiK1/Honolulu, HI*
PD/MD: K-Smooth

KPHW/Honolulu, HI*
OM: Wayne Maria

PD: KC Bejerana

MD: Kevin Akitake

KPTY/Houston, TX*
OM: Arnulfo Ramirez
PD: Cindy Hill

WXIS/Johnson City, TN*
PD/MD: Todd Ambrose

KCHZ/Kansas City, MO*
OM/PD: Maurice DeVoe

WKHT/Knoxville, TN*
OM: Rich Bailey

PD: Darren Stephens
MD: Joey Tack

KRKA/Lafayette, LA*
PO: Chris Logan
MO: DJ Digital

KNEX/Laredo, TX
PD: Arturo Serna lll

KLUC/Las Vegas, NV*
OM/PD: Cat Thomas
APD/MD: J.B.King

KVEG/Las Vegas, NV*
PD: Sherita Saulsberry
MD: Jesse “J-Noise" Carcia

WLTO/Lexington, KY*
OM: Robert Lindsey
PD: Tabatha Levrault

KPWR/Los Angeles, CA*
PD: Jimmy Steal
APD/MD: E-Man

KBTE/Lubbock, TX
OM: Jeff Scott
PD/MD: Magoo

KSTQ/Lubbock, TX
PD: Eddie Moreno
APD: Vince Carrillo
MD: Gitbert Saldana

WJQM/Madison, Wi*
OM: Randy Hawke

PD: JO Garfield

MD: Brandon Marshall

KBFM/McAllen, TX*
OM: Billy Santiago

PO: Johnny O

MO: JayZ

KXHT/Memphis, TN*
PD: Mo Better

WPOW/Miami, FL*
OM/PD: Tom Calococci
MD: Eddie Mix

KTTB/Minneapolis, MN*
OM/PD: Sam Elliot
MD: Zannie K.

KHTN/Modesto, CA*
OM/PD: Rene Roberts

KDON/Maonterey, CA*
OM/PD: Sam Diggedy
APD/MD: Eric "The Funky 1

KYZZ/Monterey, CA*
PD: Tommy Del Rio
MD: Amy Chalis

WQHT/New York, NY*
PD: £bro Darden
APD/MD: Jill Strada

WNVZ/Norfolk, VA*
OM: Don London

PD: Tias Schuster
MD: Shaggy

KMRK/Odessa, TX
PD: Christapher Marquez
APD/MD: Kid Vicious

KKWD/Oklahoma City, OK*
OM: Chris Baker
PD: Ronnie Ramirez

WPYO/Orlando, FL*
OM: Steve Holbrook
PD: Stevie DeMann

KCAQ/Oxnard, CA*
PD/MD: Brian "Big Bear”
Davis

KVYB/Oxnard, CA*
PD/AMD: Daniel "Mambo”
Herrejon

KKUU/Palm Springs, CA
OM: Jen Shevlin

PD: Anthony “Antdog”
Quiroz

APD: Erin Deveaux
MD:Ron T.

WZPW/Peoria, IL
OM/PD: Matt Bahan

WRDW/Philadelphia, PA*
PD: Leo "Kid Leo" Baldwin
MD: Marian Newsome-
McAdam

KKFR/Phoenix, AZ*
PD: Bruce St. James
APD: Karlie Hustle
MD: DJ Joey Boy

KZON/Phoenix, AZ*
PD: Dennis Martinez
APD: Strawberry

MD: DJ Mikee Mike

WRED/Portland, ME*
OM/PD: Buzz Bradley
MD: DJ Jon

KXJM/Portland, OR*
OM: Tim McNamera
PD/MD: Big Kid Bootz

APD: Carrie "Careezy" Fisher

WPKF/Poughkeepsie, NY
PD: Aaron "Dave” McCord
APD/MD: C.J. McIntyre

WWKX/Providence, RI*
OM: Tony Bristol

PD/MD: Dan Hunt

APD: Joey Foxx

KEWB/Redding, CA
OM: Rick Healy
PO: Rico Carcia

KGGI/Riverside, CA*
PD: Jesse Duran
MD: DJKC
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WJJS/Roanoke, VA*
PD/MD: Cisgo

KBMB/Sacramento, CA*
PD: Pattie Moreno
MD: DJ Short-E

KSFM/Sacramento, CA*
PD: Byron Kennedy
APD: Randy Fox

WOCQ/Salisbury, MD
PD: Deelite
MD: Bill Baker

KUUU/Salt Lake City, UT*
OM/PD: Brian Michel
APD/MD: Kevin Cruise

KBBT/San Antonio, TX*
PD: Homie Marco Arias
APD: John Henry Medina

KPWT/San Antonia, TX*
OM: Roger Allen
PD: Eric Sean

XHTZ/San Diego, CA*
PD: Rick Thomas
APD:DJ Tre

XMOR/San Diego, CA*
OM/PD: Lee Cornell
APD: Chris Loos

MD: Vanya

KYLD/San Francisco, CA*
OM: Michael Martin
PDMD: Jazzy Jim Archer
APD/MD: Travis Loughran

KWWV/San Luis Obispo, CA
OM: Drew Ross

PD: JoJoLopez

APD/MD: Mr. Clean

KPAT/Santa Maria, CA
PD/MD: DJ E-Wrek

KUBE/Seattle, WA*
OM: Shellie Hart
PD: Eric Powers
APD/MD: Karen Wild

WYPW/South Bend, IN
APD/MO: Mike Jackson

KEZE/Spokane, WA*
OM: Roger Nelson
PD: Boomer Davis

KWIN/Stockton, CA*
PD: Louie Diaz

WLLD/Tampa, FL*
PD: Orlando

APD: Scantman
MO: Kristi Reif

KOHT/Tucson, AZ*
OM: Tim Richards
PD: Fred Rico

KTBT/Tulsa, OK*
OM: Don Cristi

PD: Corbin Pierce

MD: Jonathan Shuford

KBLZ/Tyler, TX
PD/MD: Charlie 0'Douglas

WMBX/West Palm Beach, FL*
OM/PD: Mark McCray
MD: Preston Lowe

KDGS/Wichita, KS*
PD: Greg "Hitman" Wifliams
MD: Dave "Deuce” Jacobson

KHHK/Yakima, WA

OM: Dewey Boynton
PD/MD: Matt Foley

* Monitored Reporters
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» AFTER PUTTING SEVERAL MONTHS OF
LEGAL ISSUES BEHIND HiM, T.L. PREPS THIS
SUMMER’S RELEASE OF “PAPER TRAIL"

WITH THE DEBUT OF “NO MATTER

WHAT”

AT NO. 32. THE UPCOMING ALBUM WILL BE

THE RAPPER’S THIRD SINCE 2006.

POWERED BY

nielsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

FOR WEEK ENDING MAY 4, 2008
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R&it URBAN/URBAN AC/GOSPEL WEB INI

A sampling of some of urban radio’s most-visited online destinations

Traffic Report

Darnella Dunham

DDunham@RadioandRecords.com

lexa provides estimates of Web trathe for individual sites,
ranking them based on visits from users ot its Alexa Toolbar

for Internet Explorer and from sidebars integrated in other
Web browsers. While Alexa’s methodology has raised ques-
tions about whether 1ts samples are representative of the

general Internet population, many rely on the service to
gauge the relative popularity ot Web sites.

Using Alexa data as a guide, what follows 1s a
glimpse of the online menus of some of urban.

urban AC. and gospel radio’s busiest sites.

Interactive Hip-Hop, R&B, Gospel
In 2007, Radio One aggressively ramped up 1ts
online eftarts, and many of the company’s urban out-
lets adopted the “Interactive hip-hop & R&B™ posi-
tioner. KEXX (97.9 the Box)/Houston, for exam-
ple, provides a muluplatform digital experience on
kbxx.com. Its e-community menu includes Box-
Tube (on-demand video of station events and artists
Interviews), a section on videogame strategy and a
link to phy such old-school
“Pac-Man™

“Donkey Kong.”

gunes  as and

Adanee s widely acknowledged as a hip-hop
mecca. ard Radio One urban WHTA (Hot 107.53)
1s capitalizing on the market’s hotess by giving local
artists two ways to get their music on-air. (Both
methaods are explained in detail ac hot1079ad.com.)

Urban AC sister KSOC (94.5 KSoul)/Dallas has
a visually pleasing site with textured wallpaper and
colors that pop. But 945ksoul.com also has sub-
stance—the staton'’s top promotion, personalities
and links ro videos and features are readilv aceessi-
ble on 1t home page.

Despite using a standard template tor many of'its
sites, Cleor Channels Web approach hasn't prevene-
ed its strions from creating unique cyber experi-
ences of their own. The first elenient to capeure one’s
attention at the sites for urban outets WBTP (95.7
the Beat/Tampa (957thebeat.com) and WGCI/

Chicago (wgei.com) are their vibrang, inviang col-

MAY S, 2008

ors. Both home pages are clean and easy to navigate.

The front page for urban WWPR  (Power
105.1)/New Yorks powerl 03 [fin.con is never stat-
ic, which creates the impression that its content is
constantly updated. The station logo and the “listen
live™ channel move conanuously; while the main box
on the upper left recently rotated promotions intfo,
pics from Mariah Carey’ studio visic and a link to
Lil Waynes video for “Lollipop.” A link to a variety
ot podcasts is readily accessible, while an on-demand
section highlights the most recently added clenments.

Urban KMEL/San I'rancisco’s site (106kmel.comy)
streams exclusive video content on its KMEL TV
channel. Like many other Clear Channel sites, it
nerwork.

mcludes a soctal

z CLEARCHANNEL Morning man Chuy Gom-

czs Bay Babes lets visitors
vote for the cutest babies in the area. Overall,
laokmel.com reflects the personality and favor of
KMEL and provides plenty of accessible video links.

Urban WQUE (QY3)/New Orleans (q93.com)
hosts a it 1t or Quit teature for listeners to submic
and rate each others photos. Personality pages are
kept up-to-date—nuddayer Uptown Angela appears
to change hers daily with photos and entertamment
news. Her page is also personal: She posts pictures of’
her triends and tamily as well as photos taken with
artists. In addinon, as a timess enthusiast. she dispens-
es workout tips n video torm.

Perhaps in response to the continued popularity
of ABC-TVS “"Dancing With the Stars” Clear
Channels urban AC WDAS-FM/Philadelphia has
brought line dancing online with prominently dis-
played home page links to line dance video tutori-

als at wdastim.com.

Online

Attractions

B Video from in-studio
appearances and
station events

B ‘Listen live’
functionality

B Podcasts

B Blogs

B Photo galleries

B Social networking

B Listener-submitted
photos and mixes

B Entertainment news

B Artist profiles

RADIO
ONE

CEBC

Broadcast Holdings, Inc.

More Noteworthy Destinations
Radio One and Clear Channel aren't the only com-
panies with sites pulling sizable numbers, according
to Alexa. Among others with top performers are
CBS Radios WVEE (V-103)/Adanta. [ts innovative
V=103 Web Mg virtual magazine provides up-to-
the-minute trathic and weather reports: horoscopes;
novie, entertaiinment, sports and tashion listngs: and
a guide to the area’ lowest gas prices (v-103.com).
“Keep it simple ™ seems to be the online motto at
Monroe County urban WDHKX/Rochester, NUY. Its
site, wdkx.com, otfers pages of events, blogs and pic-
tures, plus active links on its New Music channel.
A news crawl atop the home page for CBS
Radio’s urban WPGC-FM/Washington provides a
snapshot of current events and entertainment news.
PGC-TV. part of the drop-down menu of the Media
Vault channel on wpge955.com, streams videos from
dozens of in-studio artist interviews, behind-the-
scenes footage and vintage clips from veteran morn-
ing man/former BET host Donnie Simpson.
Although Kool D] Red Alert and Chuck Chill-
out are among the legendary misers at Enmis urban
ACWRKS (95.7 Kiss FM)/New York, listeners get
to try their hand av mixing through ies Kiss Listener
Master Mix. After joining the Kiss E-mail Con-

nection at Y87kisstim.com, visitors can submit and

Judge other histener-submitted mixes.

Gospel news, an artist profile, promotions and
a daily praise are among the attractions available
at Inner Ciey gospel WLIB-AM/New York’s
wlib.com. The newly added On Demand chan-
nel looks promising, as the page 1s being populat-

RR

ed with in-studio celebrity mterviews.

Destination Sites

Following are the most-visited
radio station Web sites in their

respective formats.

Urban

1. WBTP/Tampa: 957thebeat.com

2. WWPR/New York:
powerl0Slfm.com

3. KMEL/San Francisco:
106kmel.com

4. WGCI/Chicago: wgci.com
5. WVEE/Atlanta: v-103.
6. KBXX/Houston: kbxx.com

7. WQUE/New Orleans: q93.com
8. WDKX/Rochester, N.Y.:

wdkx.com

9. WPGC-FM/Washington:

wpgc955.com
10. WHTA/Atlanta:
hot1079atl.com

Urban AC

1. WBLS/New York: wbls.com
2. WVAZ/Chicago: v103.
3. WDAS-FM/Philadelphia:

wdasfm.com

4. WRKS/New York:
987kissfm.com

5. KJLH/Los Angeles:

kjlhradio.com

6, WAMJ/Atlanta:
classicsoul1025.com

7. KSOC/Dallas: 945ksoul.com

8. WMXD/Detroit: mix923fm.com

9. WMJM/Louisville:
10130nline.com

10. KBLX/San Francisco: kblx.com

Gospel

1. WPZE/Atlanta: praise975.com

2. WCHB-AM/Detroit:
wchb1200.com

3. KROI/Houston: praise921.com

4. WGRB-AM/Chicago:
gospel1390.com

5. KHLR/Little Rock:
949hallelujah.com

6. WPPZ/Philadelphia:
praisel039.com

7. WNNL/Raleigh:
praisel039.com

8. WLIB-AM/New York: wlib.com

9. WPRS/Charlotte:
praiselO4l.com

10. WHLW/Montgomery, Ala.:

1043hallelujahfm.com

com

com

SOURCE: alexa.com
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» WHILE LIL WAYNE CONTINUES HIS REIGN, RICK ROSS
CLIMBS 5-2, GRANTING RAP TITLES THE TOP TWO POSITIONS
ON THE URBAN CHART FOR THE FIRST TIME SINCE “SHAWTY"
BY PLIES AND “MAKE ME BETTER” BY FABOLOUS RANKED 1
AND 2, RESPECTIVELY, IN THE AUG. 17, 2007, ISSUE OF R&R.

R&R URBAN

POWERED BY niclsen
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R&R URBAN AC

» “MNEVER WOULD HAVE MADE IT” BECOMES MARVIN SAPP’'S
SIRST URBAN AC TOP 10 (12-°0). THE SONG ALSO SFENDS AN
ASTCUNDING 3zND WEEK ATOP GOSPEL, ESTABLISHING THE
_ONCEST RE GN ON ANY R&R CHARXT SINCE THE NIELSEN BDS ERA
DAWHKED IN 1890. PALOMO’S “NO ME CONOCES AUN" COMMANDED

sv niclsen
= L QEGIONAL MEXIZAN FOR 31 \WWEEKS IN 2001-02
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EN 5'_ TITLE IMPRINT / PROMOTION LABEL  TW  +/-  MIILLIONS RANK #'TTLEI Bt p,LG‘;z ‘T“F;TL'E’I T F’,LGQTS
KEYSHIA COLE NO. 1(6 WKS) D gs a7 15227 1 MARIAH CAREY 100/38 KEANTHONY 63/47
| REMEMEER IMANI/GEFFEN/INTERSCOPE <™ - Bye Eve Aint Tryna
JAHEI'A (Islarel/IDIMC) o Reprise/Warner Bres .}

NEVER DVNEMLLATLANTC D87 +14 14978 3 TOTA. STATIONE: 13 TOTAL STATIONS: 15
RAHEEM DEVAUGHN 3 NE-~ 837 CLARK SESTERS 60/22
ROMN UIVE/ZOMBA ]6_6 ° & ]_]95_2 & ? Go ofc)irr r.:f
ALICIA KEYS n (Def - am/IDJMC) EMI Gospel}
LIKE YOU _L NEVER SEE ME ACAIN wekomme 482 31 1?'035 % TOTAL STATIONS: 5 TOTAL STATIONS: 37
MARY J. BLIGE n .
JUST FINE MATRIARCHICEFFENINTERSCOPE 1574 "94 12582 4 T 3§%§5§2T_u WAYNE  79/aD :oi,'f:ﬁeg:y" 60/20
ERYKaH BADU 1240 416 8.568 9 TITLE / LABEL STATIONS Love In This Clut, Part I Good Time)
HONEY UNIVERSAL MOTOWN n ERYKAH BADU (LaFa=e/Zomba) TOTAL STATIONS: n
i ; TOTAL STATIONS: B
%ﬁ‘c':l{::og: il ISLAND/IDJN:é 1094 +13 109860 6 (SJ = WILL DOWNING 52/3
niversal Motown)} - . N
= KDKS, KMEZ, KNEK, KOEY, K CALVIN RICRARDSON 66/23 “antasy (Spending Time With You)
ANGIE STONE b : ’ , KQXL, WAKB,
: 965 195 7977 10 WGPR, WHUR, WKXI, W _XC, WMGL, 2angjiigiMore Peak/CMG)
SOMETIM'S STAX/CMG ) . WMPZ, WQMC, WVBE, \wXsT (Nu Mo/Shanachie) TOTAL STATIONS: 16
KEITH SWEAT FEATURING PAISLEY BETTIS o = = = TOTAL STATIONS: 9
SUGA SUKA SUGA KEWATCORHING 220 = Sl WILL DOWNING 13 SR SPhaNE BUET :‘AE'MCA";E e 41/0
3 F: Spending Time With Yc y Give amn Cave Out
MARVIN SAPP a0 35 8827 8 (;;‘;:/sghjcg"’“ nolineiiiey) WITH CHRIS BROWN 6511 "
NEVER WULD HAVE MADE IT VERITY/ZOMBA KBLX, KMEZ, KOKY, KQZL, Sirius Heart & NoAr TOTAL STATIONS: 10
J. HOLIDAY n 852 A5y 7073 W Souf, WAKB, WHUR, WKXI, WLXC, WMGL, (194 «e/Zomba)
SUFFOCAJE MUSIC LINE/CAPITOL i WMPZ, WSRB, WXST TOTAL STATIONS: 5
JILL SIOTT 7 ]
MY LOVE HIDDEN BEACH 844 -40 6.578 2 ALICIA KEYA?' ‘ 7
NOEL 0URDIN - o R
THE RIVE® enc BEeoM 77 S'Sli k| B WAKB, WBAV, WHQT, WKSP, WMIM,
LYFE JENNINGS MOST INCREASED PLAYS & B 5565 % UHUIY), WA
NEVER NEVERLAND COLUMBIA - NS - 5
CHARLIE WILSON FEATURING T-PAIN K Bleeding Love
SUPA SE» XY avezowes 920 £k Be8R 19 (SYCOL/RMG)
MARY J. BLIGE KMEZ, KOKY, KQXL, WGPR, WLXC, WMPZ,
WORK THAT MATRARCHIGEFFEN/NTERSCOPE 532 *102 9351 = 7 WVBE
LEDISI _ LALAH HATHAWAY S
IN THE MURNING VERVE FORECASTIVERVE gl & EcE Let Go
AL GREEN FEATURING JOHN LEGEND (Eerddile)
STAY WITH ME (BY THE SEA) BLUENOTECAPITOL  YO% +102 2822 2 KDKS, WAKB, WKSP, WERB, WVAZ
JAHEI'A FEATURING KEYSHIA COLE CALVIN RICHARDESON 5
I'VE CHAMCED DIVINE MILL/ATLANTIC 4B 7 2490 23 Sang No More
DWELE (Nu Mo/Shanachie)
IMCHEAIN' ke 39 8 7 1549 - 31 KMEZ, KNEK, KOKY, KQZL, WMPZ
LALAH HATHAWAY J. HOLIDAY - a4
LETCO sving | Soad) T2 N0 2 Suffocate
ASHAMTI (Musicline/Capitol)
THE WAY THAT | LOVE YOU THE INC/UNIVERSAL MOTOWN 52 o b ;! 6&{9_ 7‘7 KMJQ, WBLS, WHQT, waou
ALICIL KEYS NOEL GOURDIN 4
TEENAGELOVE AFFAIR MBKURMG 34 *142 2008 . 26 o Bl e
MARCLIS MILLER FEATURING CORINNE BAILEY RAE 329 % 1345 33 (Epic) -
FREE 3DEUCES/CMG : KSOC, WNEW, WRNB, WZAK LYFE JENNINGS
CHRISETTE MICHELE T T Never Mever Land (Col ambia)
LOVE IS U DEF DG S22 W 1756 29 e < <MLIQ 1, VBAY +10, KQXL. +10, WFUN D, WVBE -8,
1 WSRB +8, <OKS 7, WQNC +6, WCPR -€ WOLT +6
RAHEEM DEVAUGHN Sosll a9 LomEE s (Koch) o “ -
CUSTOM 2 JIVE/ZOMBA . KJIMS, WFUN, WMXD, WQNC ALICIA KEYS
:‘E‘?é'ﬁs(f;ém PATTERSON sy 265 54 1258 38 ANTHONY DAVID Teenage Love Affair (WBK/J/RMG)
5 R c FEAT. INDIA.ARIE 3 SIHS +TL, WPHR +10, WMIB +I0, ~/HQT +<, WDAS +8,
MINT ZONDITION 203 8 0576 - - Words WNXST +8, NBAV +8, XS62 +7, VekXI +7, WVBE +7
BABY BO'« BABY GIRL CAGED BIRD/IMAGE 3 (Soulbird/Universal Repuialic)
[ KDKS, WBAV, WWOM MARVIN SAPP
JANET; 202 87 1n8 30 _
LUV ISLAND/IDIMG Never Would Have Mzde It pverity/Zomta)
MARY J. BLIGE NVKL 27, WZAK +2], WWIN +12. KVMA 12, WDZZ +9,
HURT AG YN MATRIARCH/CEFFENINTERSCOPE 1! L ‘E‘S 3 3 | AN B RIELBUDLT LS 5E06E
ALGEBRA
R w67 +B6 D494 - LALAH HATHAWAY
Let Go Stax/CMG)
BOYZ Il MEN 158 6 1876 28 HKSP +1l, 3HS +10, WGPR +0, \.VAZ +8 KNEK +7,
JUST MY MAGINATION (RUNNING AWAY WITH ME) DECCA 1 <QXL +7, VIKX1 47, KOKY +6, W™LD +5, PJLH +4
MARIT e T X
MUSIC FCRLOVE 3RD STREET//RMG 153 2 UBT08 - MARY J. BLIGE
LIVIN DUT LOUD 146 4 0.531 Work That (Matriarch/Gesen/inte scope)
LATELY KIN T ] ] ) NVKL +23 WHQT +15, KMJQ +E, WMIB #8, WMCL +6,
NQMG +4, WKS +3, 3, WWDM -3, WKSP 3
ANTHINY DAVID FEATURING INDIA.ARIE o PR . E
WORDS SOULBIRD/UNIVERSAL REPUBLIC i ADDED AT...
JANET . 971amc
CANT B (0D s 143 26 ! O WQMG W E—
ERIC EENET 1 . Greensboro, NC
YOU'RE THE ONLY ONE FRIDAY/REPRISE/WARNER BROS. (20 o8 2164 24 PD: Shilynne Cole
RANDY JACKSON FEATURING BARBI ESCO s 3 0347 - ErvkahlBadusjSoldiecy)
MY R&B DREAM MERCHANT 21/CMG _ iy i
JILL SZOTT FEATURING GEORGE DUKE
WHENEV R YOU'RE ARGUND HDDENBEACH 103 e 2123 25 B Sa BT FOR WEEK EMDING MAY 4, 200¢
o - S N LEGEND: See legend to charts ir charts section for rules ane symbc explanasions.
EBOS]ERE:A DEVAUGHN P— 102 +63 1.884 27 www.RadioandRecords.com 72 urban AC stations are electronics lly monitc red by Nielsen Broz dcast Data Systers 24 hours

a day, 7 cays o week. © 2008 Niel=n Business Media, Inc. All ric 1ts rese-ved.

Searniessiy intertdce with most automation systerns.
ELDrYfessty ynport your current rmusic aata.
Flly custornizable, Aexible, and user firendl.
|

Dedcated 24 lour technica! support. |

d.com

oWe\'go\
| Intefligent Music Scheduling Software
sales@powergold.com 1.800.870.0033
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» GOSPEL MUSIC ICON/EVANGELIST DORINDA CLARK-
COLE ROPES THE MOST INCREASED PLAYS TROPHY WITH
“TAKE IT BACK,” WHICH GAINS 69 SPINS AND SPIKES 5-3.
SHE IS ONE-FOURTH OF THE CLARK SISTERS, WHO BULLET
AT NO. 2 FOR A THIRD WEEK WITH “LIVIN®”

R&R GOSPEL

POWERED BY niclsen

' DIGITAL DOWNLOADS
- mDS AVAILABLE AT DMDS.COM

o . -
g § Qg ARTIST B N|EL§E¥ISS§ PLAYS DIENCE NEw AND ACT|VE
R CERTIFICA AU
E §= £3 Tne IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK e VESEL p/LG;xz o AEEL p,LGﬁY,z
1 1 50 MARVINSAPP NO. 1(32 WKS} 980 5 4543 1 NORMAN HUTCHINS 136/15  MARTHA MUNIZZI 95/10
NEVER WOULD HAVE MADE IT VERITY/ZOMBA SR m B It's Your Season Jvincible God
THE CLARK SISTERS (IR) (Martha Munizzi)
LIVIN® EMI GOSPEL 7972377 2 s 2! ) 2 TOTAL STATIONS: 14 TOTAL STATIONS: n
DORINDA CLARK-COLE MOST INCREASED PLAYS
an +69 3.330 4 STAN JONES FEAT. DESTINY PRAISE 91/2
TAKE (T BACK GOSPOCENTRIC/ZOMBA ~ ©' =20 TARRALYN RAMSEY 133/3 s
RICKY DILLARD & “"NEW G" (NEW GENERATION CHORALE) 792 2 2877 g Where Would | Be (Destiny Style)
THELIGHT NUSPRING . - 3 B (Blackberry/Malaco} TOTAL STATIONS: a
TROY SNEED PRESENTS BONAFIDE PRAISERS ETARSTATIINE) 8
WORK 1T OUT EMTROGOSPEL 783 +66 3.009 7 SUPREME 7 s0/1
1 ARTIST NEW TRIN-I-TEE 5:7 1291 Another Yes
BEVERLY CRAWFORD 759 10 3145 5 TITLE / LABEL STATIONS 1 Will Lift m
HE'S DONE ENOUGH i i -~ A (Spirit Rising/Music World) g 12
! KIRK FRANKLIN 4 p g TOTAL STATIONS:
REGINA BELLE J TOTAL STATIONS: 10
60015 GOOD penpum 089 +36 3408 3 (:os o Soul/Gospo Centric/Zomba) TYE TRIBBETT & G.A. 813
| = AT TN, MRS e NATHANIEL & NECY 128/22  Hold On
KIRK FRANKLIN 658 -84 2718 10 § i ! Serve Nobody But You (integrity)
DECLARATION (THIS IS 1T1) GOSPOCENTRIC/ZOMBA DORINDA CLARK-COLE : WOGE) TOTAL STATIONS: g9
MAURETTE BROWN CLARK 65 .40 2041 8 Take It Back TOTAL STATIONS: 13
ONEGOD AIR GOSPEL/MALACO i L {Gospo Centric/Zomba) o R p—— CHRISTOPHER LEWIS 80/9
BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR o0 5 509 iz e e o
NOT ABOUT US ALPHA DOC/TYSCOT _ = TROY SNEED PRESENTS (Tehillah/Light) TOTAL STATIONS: 8.
SHEKINAH GLORY MINISTRY 571 i 2242 n BONAFIDE PRAISERS TOTAL STATIONS:. 13
JESUS KINGBOM i Work It Out
RUBEN STUDDARD, DEITRICK HADDON & MARY MARY (Eptoltozoel
LOVE HIMLIKE 150 vervizomea 07 *30 2020 12 22
ANGELA SPIVEY & THE VOICES OF VICTORY 495 17 1459 5 SHEKINAH GLORY MINISTRY 1
i EYES ON THE PRIZE JEG ¥ Jesus
THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE et
RIGHT NOW PRAISE TyscoTNEW LIFEVERTYZOMB 28 24 2006 13 j S
JONATHAN NELSON FEATURING PURPOSE 404 8 1319 17 JAMES FORTUNE & FIYA 1
MY NAME!SVICTORY INTEGRITY L g | Trust You
JAMES FORTUNE & FIYA AIRPOWER (Dlack-moke)
| TRUST YOU BLACK sMOKEMORLOWIOE >80 30 s W R |
DONALD LAWRENCE INTRODUCES: THE MURRILLS 38] = 1.033 2 CHRISTOPHER 1
FAMILY (THERE'S A HEALING} QUIET WATER/VERITY/ZOMBA : Yes
CECE WINANS UEG)
WAGING WAR PURESPRINGS COSPEL 0% o U e WO
CANTON JONES NATHANIEL & NECY 1
MY DAY arROW 42 e 41'65_8 | 1A Serve Nobody But You
ISAIAH D. THOMAS & ELEMENTS OF PRAISE WoGG)
THE CREATEST HeBAKKUK 538 - 188 20 JLOK ) il
JIMMY HICKS & THE VOICES OF INTEGRITY SUPREME 7 1
MOVE WORLDOWIDE 322 i _0'979 3 23 Another Yes
CHRISTOPHER m
YES e 297 +16 0780 25 KOKA
ISRAEL & NEW BREED KEVIN JARIDO & NU VIRTUE 1
 IF NOT FOR YOUR GRACE wrecey 283 M4 P O5E . Sunday Morning
DEWAY NE WOODS FEATURING THE TRI-CITY SINGERS IR = o ()
GoD1S QUIET WATER/VERITY/ZOMBA - DORINDA CLARK-COLE
BYRON CAGE Take It Back (Gospo Centric/Zomba)
ROYALTY (LIVE AT THE APOLLD) cospocenRiczoMBs 227 4 0637 28 — SIPR 15, WUFD 113, KROI +8, WXEZ 7 WCAO 7
THE WEST ANGELES COGIC MASS CHOIR Nz R > (A RN OKS
LORD PREPARE ME 220 il 08501y 24 WLO K
PMEOSE TROY SNEED PRESENTS
KIRK FRANKLIN MOST ADDED 217 +39 1445 6 Memphis, TN
~ JESUS FO YO SOUL/GOSPO CENTRIC/ZOMBA g i) POMD: Kim Harper BONAFIDE PRAISERS
204 +10 0.367 - Christopher, Yes, O &V:Brltzl; %cl;»%gmxcfg pvevl)LLw +7, WNNL +6,
HE'S ABLE Tyscar - 4 : ' i

WLOU +b, WPPZ +5, WXEZ +4, WFLT +4, WWIN +3

@ 29 10 DEITRICK HADDON PRESENTS VOICES OF UNITY
3 | B Nathaniel & Necy, Serve Nobody But You, O

" 1Moss s g )
@ m ABUNDANTLY PAIAM/COSPOCENTRICZOMBA B0 *28 0536 29

1 FOR REPORTING STATIONS PLAYLISTS GO TO:

KIERRA KIKI SHEARD

You (EMI Gospel)

KROI +5, WPPZ +5, WFMV +4, WIMO +4, WIYD +4,
WLIB +4, WNNL +4, WPRS +4, WPZE +4, WPZS +4

; JASON CHAMPION
@ m ALWAYS srooksiemicospeL 4T +10 0431 -

www.RadioandRecords.com

KIRK FRANKLIN

Jesus (Fo Yo Soul/Gospo Centric/Zomba)
WPZS 419, SIPR «l4, WXEZ +10, XSRT +7, WXOK +6,
WCAQ +4, WTHE +3, WEUP +2, WPZE +1, KRO! +1

RECURRENTS

THIS WEEK

&
]
k3
ARTIST 11 NIELSEN BDS PLAYS "8 ARTIST 11 NIELSEN BDS PLAYS REGINA BELLE
TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W w = TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W w
God Is Good (Pendulum)

. WIZE +12, WHLW +12, WNNL +, KROt +9, WSOK +7,
JOSHUA'S TROOP HEZEKIAH WALKER & LFC NTLC +7 WPZZ + % -
EVERYBQDY CLAP YOUR HANDS (NEW HAVEN} 616 573 6 GRATEFUL (VERITY/ZOMBA} 369 384 § 7 & WZALE WD <%, Wi
J MOSS MYRON BUTLER & LEVI
PRAISE ON THE INSIDE (PAJAM/COSPO CENTRIC/ZOMBA) 545 522 STRONGER (EMI GOSPEL) 330 382
YOLANDA ADAMS ISRAEL & NEW BREED FEATURING T-BONE
HOLD ON (COLUMBIA) ol - WITH LONG LIFE (NTEGRITY) 302 gpsZ
REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR 379 243 DEWAYNE WOODS & WHEN SINGERS MEET 283 288
YOU MUST COME IN AT THE DOOR (MQM/JEG) e LET GO (QUIET WATER/VERITY/ZOMBA) - [ FOR WEEK ENDING MAY 4, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.
BRUCEIDAREIAM 373 403 THE CLARK SISTERS 263 268 42 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

CALL JESUS (EMTRO GOSPEL) BLESSED & HIGHLY FAVORED (EMI GOSPEL)

day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.

GOSPEL REPORTERS

WPZE/Atlanta, GA*
OM: Steve Hegwood
PD/MD: Derek Harper
WCAO/Baltimore, MD*
PD: Lee Michaels
APD/MD: Danielle Brown
WWIN/Baltimore, MD*
PD: Mike Roberts
WXOK/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD/MD: J'Michael Francois
WUFO/Buffalo, NY*
PD: Dwayne "Landers"
Cumberlander

MD: Duane Price
WJNI/Charleston, SC*
OM: Michael Baynard

PD: Belinda Parker

MD: Anthony Baxter

WXTC/Charleston, SC*
OM: Bryan Taylor

PD: Michael Tee

APD: Edwin "Chef" Wright
WPZS/Charlotte, NC*
PD: Alvin Stowe

MD: Tonya Rivens
WNOO/Chattancoga, TN*
OM: Lee Clear

PD/MD: Sam Terry
WGRB/Chicago, IL*

PD: Sonya M. Blakey
APD/MD: Effie Rolfe
WJIMO/Cleveland, OH*
PB/MD: Kim Johnson
WFMV/Columbia, SC*
PD: Tony "Gee" Green
APD/MD: Monica Washington
WEAM/Columbus, GA
OM: Carl Conner, Jr.

PD: Pam Dixon

WAJV/Columbus, MS
OM: GQ Riley

PD: Sebastian Riley
WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Masby
KHVN/Dallas, TX

PD: Antonto Johnson
WCHB/Detroit, MI*
OM/PD: Al Payne
WFLT/Flint, MI*
OM/PD: Sammie L. Jordan, Jr.
WEAL/Creenshoro, NC*
PD/MD: Joseph Level
KROVHouston, TX*
OM/PD: Terri Thomas
WDJL/Huntsville, AL*
PD/MD: Walter Peavey
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WEUP/Huntsville, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes
WTLC/Indianapolis, IN*
OM: Brian Wallace

PD: The First Lady

MD: Donavan Hartwell

WHLH/Jackson, MS*
OM: Steve Kelly

MD: Lance Fuller
WOAD/Jackson, MS*
OM: Stan Branson
PD/MD: Percy Davis
KPRT/Kansas City, MO
OM: Andre Carson

PD: Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnson
KHLR/Little Rock, AR*
OM: Sonny Victory

PD: JC Loves

KPZK/Little Rock, AR
OM: Mark Dylan

PD/MD: Billy St. James
WLOU/Louisville, KY*
PD: Bill Price
WBBP/Memphis, TN
MD: Doreen Craves
WHAL/Memphis, TN*
PD: Eileen Collier
APD/MD: Tracy Bethea
WLOK/Memphis, TN*
PD/MD: Kim Harper
WMBM/Miami, FL
PD/MD: Greg Cooper
WHLW/Montgomery, AL*
OM: Michael Long
PD/MD: Connye Bryant
WXVI/Montgomery, AL*
PD: Glinda Perkins
WTHE/Nassau, NY*
MD: Clara Mack

wWWW. americanradiohistorv.com

Rejoice Radio/Network
OM: Frankie Hemphill

PD: RaShaun Green

MD: Samuef Priester
Rejoice! Musical
Soulfood/Network

PD: Willie Mae Mclver
WPRF/New Orleans, LA
PD: Kris "Cap'n Kris" McCoy
WYLD/New Orleans, LA*
PD: Derrick Corbett
APD/MD: Loretta Petit
WLIB/New York, NY*
PD: Denise Hill
WFMI/Norfolk, VA*

OM: Neal Williams

PD: Mike Chandler
WXEZ/Norfolk, VA*

OM: John Shomby

PD: Dale Murray

WPPZ/Philadelphia, PA*
OM/PD: Elroy Smith
APD/MD: CeCe McGhee

WNNL/Raleigh, NC*
OM/PD: Jerry Smith
MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jeff Anderson
PD: Reggie Baker

Sheridan Gospel
Network/Satellite

PD: Michael Gamble

APD: Morgan Dukes

MD: Ace Alexander

Sirius Praise/Satellite*
OM: B.J. Stone

PD: Pat McKay

XM The Spirit/Satellite*
PD/MD: Jay Bryant

WSOK/Savannah, CA*
PD: E. Larry McDuffie
KOKA/Shreveport, LA*
PD: Eddie Giles

APD/MD: Sharon Flournoy
KATZ/St. Louis, MO*
MD: Dwight Stone
WIMG/Trenton, NJ
OM/PD: Felicia Brannon
APD/MD: Robyn McCollum
WTSK/Tuscaloosa, AL
OM: Creg Tomascello
PD/AMD: Charles Anthony
WPRS/Washington, DC*
PD: Matt Anderson
WFAl/Wilmington, DE
OM: Melvin Brittingham
PO/MD: Manuel Mena

* Monitored Reporters

MAY S, 2008
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R&ﬁt CHRISTIAN

New ways to capture listeners’ attention

Spinning A World

Wide Web

Kevin Peterson

KPeterson@RadioandRecords.com

adio station Web sites used to be a mere extension of the sta-
tion or another way to give clients or underwriters added
value, but today they are turning into a separate medium with
the ability to give listeners options that stations couldn’t pre-
viously provide. B Michael Buckingham, GM ot Spirit
Communications’ WUFM (RadioU)/Columbus, Ohio, and
TVU Music Television, says Web sites have become essential tools for stations.
“Done correctly, a station’s WeDb site will deepen the connection a listener already
teels with a station’s music and air talent,” Buckingham says. “Any opportuni-
ty to increase a listener’s ime spent with the station, online or on-air, is impor-
tant and should be maximized.” Northwestern Media Web producer Carl Bliss,
whose flagship station 1s KTIS/Minneapolis, adds,“It allows people to go deep-

er into content we're sharing on the air. But there’s also that listener engage-

ment. It helps build community.”

When it comes to the “must haves™ for any sta-
tion site, Suckingham says it all starts with a clean
design.*An casy, obvious navigation structure and a
homie page that contains strong branding with con-
tent that matches the stadon’s format, yet avoids clut-
ter is a good start.” Updated content is also neces-
sary, he adids. A station Web site has to be more than
merely a billboard that never changes. Give listeners
some reasons to listen to you on-air every day, and
they will. Give listeners sonie reasons to visit vour
Web site every day—in the form of updated con-
tent not available everywhere else—and they will”

Communication Path
both

Buckingham says the sky is the limit as long as it

Content 15 king  for mediums  and
matches the station’s image. For music outlets, artist
links, mueic news, live streaming, “now playing”
artist and stle information, concert listings, contest
info and an casy-to-find e-mail newsletter sign-up
are standard fare that listeners typically expect to
find at their favorite station’ site.

Bliss savs listeners also expect a clear path of com-
munication with the station to reinforce that sense
of commumity. He adds, “Our page is never going
to be the next Facebook or MySpace for any of our
listeners, ~ut I think that ability to interact cither

MAY 9, 2008

around what we're talking about, around our brand
or even here among the greater church in the Twin
Cities, is where we're trying to head with our Web
site. We can comnect those with prayer requests with
those who can pray for them. We can connect organ-
izations in need of volunteers with people who are
looking for ways to help!”

Buckingham notes that online streaming ““can
take your station places that vour radio signal does-
n't reach, around the world or into schools and

office buildings in a weak part of your coverage

area—and to that teen or college student or stay-
at-home mom that doesn't just happen to have a
radio at their desk. Just be prepared to pay vour woy-
alties.” Broadcasters who stream music programming
on the Web are required to pay royalties to copy-
right holders through performance rights organiza-
tion SoundExchange.

A recent contest staged by KTIS illustrates how
the Web can bolster a station promotion. For a fam-
ily reunion vacation giveaway, the station solicited
stories from listeners about why they deserved to
win. Entries were posted on the Web site where lis-
teners voted on the best.

“We talked about it on the radio, but it was really
an online contest to vote tor the families,” Bliss says.
“When it cane time to make the announcement, we
were still thinking about how to grab elements from

Station Web
Site ‘Must
Haves’

B Clean design

B Updated content

B Live streaming

W Artist links

B Music news

B 'Now playing’ info

W Concert listings

B A mirror of station
promotions

B Newsletter sign-up

W Clear path of
communication

Buchingham

‘The station
should make
the Web site
seem SO
important
that the
listener is
missing out
if they
haven't been
there
recently.’
—Michael Buckingham

FORMAT FOCUS:

WEB INITIATIVES

this event. Not just bring this family to the studio and
make the announcement on the air, but we were fol-
lowing them around with video cameras and still
cameras and mying to grab their story in text form
as well. We're putting a lot more time into tlhunking

about how this works across multiple channels”

Keep The Camera
Rolling
Radio

experiment

sites contnue  to
with  on-
“Omline

video s all the

demand  video.
rage.”
Buckingham says.
“YouTube has seen to that.
It hard to go o any popu-
lar media site and not tind
video as a major component.” He suggests that sta-

dons try out different online video approaches. start-

ing with the obvious—artist studio appearances.

“Have an intern shoot video of the on-air inter-
view, upload it to YouTube and put a plaver on vour
site. Better yet, keep the camera rolling off-air, and
tease your listeners to go see what happened after the
interview.  Behold—original video content  that
doesn’t exast anywhere else but at your site”

Buckinghani points to IRSS teeds and podcasts as
other avenues tor making content available to super
P1 listeners when theyre not tethered to their radio
or computer.” It you have compelling content, what
better way to get inside vour listeners”iPods?™ he asks.

However, licensing issues have moved copyright-
ed music off the table for podeast providers—inost
radio podeasts rely on spoken-word  content.
Stations alreadv airing a “best of ™ version of their
morning show can easily turn it into a podcast, sans
the music. "When listed properly on iTunes and
other outlets, that podeast can drive
new potential listeners to your sta-
tion,” Buckingham says.

Blogs for on-air personalities are
another way to interget with listen-
ers. Bliss says, "Were even trying to
push all of our jocks [to save somie of]
their content |for] online. If thev only
had a few seconds to tlk about
something on the air. they can go a
lide deeper on their blog page and
have that interaction with their listen-
ers as well.”

The Web  site

prospective listeners to check out the

should  enuce
station and encourage existing listeners to listen
even more, Buckingham says.*"Meanwhile, the sta-
tion should make the Web site seem so important
that the listener is missing out if they haven't been
there recenty””

Buckimgham is also looking ahead to when con-
sumers etfortlessly enjoy audio and video streamed
from the Internet in the car. It can already be done,
but not easily. A number of studies have suggested
this may well impact terrestrial radio listening more
than satellite, MP3 players and evervthing we already
compete with. That doesn't spell the death of radio
thouglh. We who create content just need to make
sure our content can play anywhere—its not really

just about radio anymore, right?” RR
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» WORSHIP LEADER AND NEWFOUNDLAND NATIVE MATT
MAHER CLAIMS HIS FIRST TOP 10 ON THE CHRISTIAN AC LIST,
AS "YOUR GRACE IS ENOUCH" IMPROVES 11-10 (UP 34 PLAYS).
NOW IN ITS 12TH CHART WEEK, “CRACE” IS THE YOUNGEST
TOP 10 TITLE THIS ISSUE.

& B [
E L 03 11 NIELSEN BD5 NEW AND ACTIVE
-£ E; ARTIST CERTIFICATIONS RLAYS AUDIENCE RRTIST PLAYS ARTIST PLAYS
=N £3 TmE IMPRINT / PROMOTION LABEL ™ +- MILLIONS RANK il - Rt ST . s
1 1 1g JEREMY CAMP NO. 1(6 WKS) 1418 15 3343 o MAINSTAY 29213 WARREN BARFIELD 167110
LETITFADE BEC/TOOTH& NAIL Where Your Heart Belongs Love Is Not A Fight
MATTHEW WEST = (BEC/Tooth & Nail} (Essential/PLG)
4 30 YOU ARE EVERYTHING SPARROW/EMI CMG 1292 6 4178 2 MOST ADDED TOTAL STATIONS: 16 TOTAL STATIONS: 8
FEE
6 26F 48 2966 8 LIFEHOUSE 289/51 SALVADOR 145/27
. - ALL BECAUSE OF JESUS INO o Whatever It Takes Aware
1 STEVEN CURT!S CHAPMAN - (Geffen/Interscope) {(Word-Curb)
4 JS_ CINDERELLA soappowemicm; 1222 80 ‘ }'535 73 TOTAL STATIONS: 8 TOTAL STATIONS: 13
e B S TS GRIBWNG sy W70 <41 2659 12 JOSH WILSON 242/38  DANIEL DOSS BAND 128/4
.- S ARTIST NEW 3 Minute Song God In Me
‘ "7 3p ROBBIE SEAY BAND 106E 4 41846 1 _TITLE / LABEL _ STATIONS (Sparrow/EMI CMC) {Sparrow/EMI CMG)
. 77 SONCGGFHOPE SPARROW/EMI (MG FRANCESCA BATTISTELLI 3 TOTAL STATIONS: 21 TOTAL STATIONS: 8
NEEDTOBREATHE MOST INCREASED PLAYS = I'm Letting Go
0 3 ASHEDBY THEWATER ATLANTIOWORD.CURg 1082 122 2218 15 {Fervent/Word-Curb) Z’I'IARKT “%R R'Sf " 260128 ?'ZMAS 125/22
= = KCMS, KKSP, KTSL, WCSG, WMUZ ferhelGlogviof vou ours
)| 15 TENTH AVENUE NORTH o3E 33 397 6 B, e (IN) (ForeFront/EMI CMG)
5 FOVEISHERE REUNION/PLG MATTHEW WEST 4 TOTAL STATIONS: 19 TOTAL STATIONS: 2
L MERCYME Something To S
Bl 2 ST coovatus no RGZE, T gevdes 0 o JEFF JOHNSON BAND  23I/33  MANDISA 12413
- i ) WCRJ, WDJC, WJTL, XM The M Ruin Me Voice Of A Savior
] ol MATT MAMER csntaLp, | 45 34 33T 4 I el B {NuSpring) (Sparrow/EMI CMG)
 THIRD NEWSBOYS 3 TOTAL STATIONS: R TOTAL STATIONS: %
I DAY Stay St
. “ CALL MY NAME ESSENTIAL/PLG ‘_gﬂ : fm ?'375 13 (Szz,mvr;;fm MO
KCMS, KFSH, KVMV
172 13 33MILES w S8 3l 2286 14 g
NO
CHRIS TOMLIN . R gen 3
x 3 Minute S
36 MAZING CRACE (MY CHAINS ARE CONE) SIXSTEPS/SPARROW/EMICMG 215 32 L (Sp;::;/sn:?gcmc)
- DECEMBERADIO KHZR, KKSP, WCRJ
. W 6 NBVOUWATING SLANTEDSPRINGHILL 912 *25 LSEs (18 —_—
N : SWITCHFOOT 3
‘ BN 1. ODONLAVIK 73 w4 395 7 This Is Home
: ~ COME THOU FOUNT BEC/TOOTH & NAIL g (Sparrow/EMI CMG)
AARON SHUST KBNJ., WBSN, WCRJ
' 72 9 thoverme BrasH  O02 29 LIy 17 T T T 5
‘ L 7 m{ﬁé}' Sgﬁg\zg [ g B 104 109 21 What Life Would Be Like
(Fervent/Ward-Curb}
> CHRIS SLIGH KSBJ, Sirius Spirit 66, WRBS
@ 8 8 ety sy 1) (10 [BULTg 22 i I 5
. T FEE
i RUSH OF FOOLS
e g JA CANT CET AWAY MIOAS S14 +20 0990 24 all\zg]ecause Of Jesus
CONNERSVINE AIRPOWER KKFS, KWND
LIVE FOR YOU mo 466 = 2665 M p—
1 NEEDTOBREATHE 2
BUILDING 429
SINGING OVER ME WORD-CURE 458 -1 1.545 =] Washe.d By The Water
MEREDITH ANDREWS k m\jvr;.cv/xﬁd-cmb)
, WFHM
YOU'RE NOT ALONE worocorg 441 +20 0963 25 —— N
NEWSBOYS ROBBIE SEAY BAND 2
STAY STRONG smprowEmicm 427 BB 0842 27 S O Il
§ =—i (Sparrow/EMI CMG)
PHILLIPS, CRAIG & DEAN 404 424 0.756 o WCVO, WLFJ
TOP OF MY LUNCS Nno T : NEEDTOBREATHE
LAURA STORY Washed By The Water (Atlantic/Word-Curb)
MIGHTY TOSAVE wo %02 +24 0662 - WOVO +29, WRCM +20, WLAB +12, WBSN +12, WIQK 3,
THE AFTERS ADDEDJATE: g WAWZ +8, WPAR 7, WFHM 7, WPOZ 15, WDLC +4
KEEPING ME ALIVE wo 379 = 0ges. 26 KHZR "fw 7THIRD DAY
MATTHEW WEST St. Louis, MO 97.7894.1
SOMETTNCT Oy e 328 +G5 0.676 = Call My Name (Essential/PLG)
L AVID CROWDEREAND = PD/MD: Greg Cassidy WOVO +28, WLP +18, WDJC +17, KHZR +14, KGBI +9, WVF)
D - Plumb, In My Arms, 0 +7, WCRJ +6, WBSN +5, WJIE +4, KPEZ +4
NEVERLET CO SIXSTEPS/SPARROW/EMI MG 528 23 0840 28 Josh Wilson, 3 Minute Song. 0
TOBYMAC FEATURING SITI MONROE 127 2 0837 29 NATALIE GRANT
ONE WORLD FOREFRONT/EMI CMG 1 ' 1 Will Not Be Moved (Curt)
PLUMB 321 cE e FOR REPORTING STATIONS PLAYLISTS GO TO: KHZR +23, WRCM +21 KVMV +I5, WPAR +11, WCGR +10,
. - - 2 WDJC +6, WESN +4, KSBI +4, WAE) +4, KXOJ +3
NMIFARMS SURE www.RadioandRecords.com SUgseaeey 00 T
MATTHEW WEST
Something To Say (Sparrow/EMi CMG)
RECURRENTS KTSY +18, WBSN +15, SIST +11, KLIC +1l, WPAR +9, WIQK +7,
WAEJ +7, WMUZ +6, WJTL +4, WDLC +3
g NEWSBOYS
Ol ARTIST 11 NIELSEN BDS PLAYS ARTIST NIELSEN BDS PLAYS Stay Strang (Sparrow/EMI CMC)
Sl 11TLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw LW TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW LW KHZR +22, WRBS +12, KCMS +11, KFSH +9, SIST +6, WCRJ +6,
WIGK +5, WRCM +3, WAWZ +3, KXOJ +3
CASTING CROWNS RUSH OF FOOLS
EAST TQ WEST (BEACH STREET/REUNION/PLG) 58S 7l UNDO (MIDAS) 2= =8 i
AARON SHUST BIG DADDY WEAVE
MY SAVIOR MY GOD (BRASH) 639’ Wbk EVERY TIME | BREATHE (FERVENT/WORD-CURB) 2 528
LINCOLN BREWSTER CHRIS TOMLIN
EVERLASTING COD (INTECRITY) 587 |MBLS HOW GREAT IS OUR GOD (SIXSTEFS/SPARROW/EMI CMG) 22 | 2
TREEG3 576 568 BRANDON HEATH 521 597 FOR WEEK ENDING MAY 4, 2008
BLESSED BE YOUR NAME (INPOP) I'M NOT WHO | WAS [MONOMODE/REUNION/PLC) LEGEND: See legend to charts in charts section for rules and symbol explanations.
53 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
MERCYME 575 612 TOBYMAC 503 541 day, 7 days a week. Christian AC Indicator chart compiled of 31 reporters, christian CHR 25, christian

BRING THE RAIN (INO}

MADE TO LOVE (FOREFRONT/EMI CMG)

rack 27 and soft AC/inspirational 16. © 2008 Nielsen Business Media, Inc. All rights reserved.

SOFT AC/INSPIRATIONAL REPORTERS

WMIT/Asheville, NC
PD: Tom Greene
MD: Matt Stockman

WHCF/Bangor, ME
OM: Tim Collins
PD/MD: Joe Polek

KCBI/Dallas, TX*
PD: Mike Tirone
APD: Bill Bumpas
MD: John McLain

34

WCDR/Dayton, OH
OM: Keith Hamer
PD/MD: Eric Johnson

WNFR/Flint, MI
OM: Lori McNaughton
PD: Brian Smith

MD: Ellyn Davey

Family Life
Communications/Network
PD: Dawn Bumstead

APD: Adam Biddell

MD: Bill Ronning

WAFR/Network
OM: Marvin Sanders
PD: Rick Robertson
MD: Jim Stanley

KNLB/Phoenix, AZ
PD: Faron Eckelbarger

KLV¥V/Ponca City, OK
PDB/WD: Tany Weir
APD: Jeremy Louis

24/7 NEWS ONLINE @ www.RadioandRecords.com

WGSL/Rockford, IL
OM: Ron Tietsort
PD: Corey Neese
MD: Charmel Jacobs

KCRN/San Angelo, TX
PD/MD: Mark Mohr
APD: Steve Hayes

WSMR/Sarasota, FL
OM: Douglas Pall

PD: Dan Young

MD: Paul Perrault

www.americanradiohistorv.com

KCFB/St. Cloud, MN
PD: Jim Park
MD: Chuck Heuberger

KYCC/Stockton, CA
PD: Scott Mearns
MD: Marina Tahod

WOLW/Traverse City, Ml
PD/MD: Patrick Green

WGNV/Wausau, WI
OM: Karen Benke
PD: Mark Bystrom
MD: Todd Christopher

MAY 9, 2008
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B WITH 115 PLAYS AT 10|REPORTING STATIONS, ROO<E
WORSHIP BAND EVER STAYS RED TAKES THIS ISSUES

HIGHEST BOW Ol

HRISTIAN ROCK, AS “RUN” STARTS AT

NO. 28. THE SINGLE INTRODUCES “"ON THE BRIN< OF T
ALL,” WHICH STREETED APRIL 23.

Cl7:Ken Buins
FD: Susan Woodard

VA'OF/Bric geport, CT
FD:MD: Eot: Felberg

V/TWP/Brookville, NY
PLi: Peter Bdlotti
MD: Reena Tamburni

W.FM/Columbus, OH*
OMe Michael Buckingham
PLAMD: Nikki Cantu
AFD: Laine Maneyhon

MAY G, 2008

MD: Brian Goodman

WORQ/Green Bay, WI*
OM/PD: Jim Raider

WBFJ/Greensboro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WMKL/Miami, FL
PD: Rab Robhins
MD: Kelly Downing

Effect Radio/Network
PD/MD: Brian Harman
APD: Amanda Harman

WJLZ/Norfolk, VA*
OM/PD: Anne Verehely
APD: Troy Alan

CM: Zary Bugh
PJ/ Ak Aaren Geer

WJB/Sarasota FL
OM: <r s Bye-ly

P2: vichel e Tellane
v D:Elisha Skori

F re<cape/Sate lite
PI/UD: Jr» Hayes

PD/MD: Jeff H

The Sound Of Light/Satellite

PD: Bill Scott
MD: Jack Eason

Whip Of Cords/Satellite
OM/PD: Matt Rhodes

KCLC/St. Louis, MO
Vv D: Dave Merkel

z o & 5 =
: I8 f‘ﬁ ] CHRISTIAN CHR 5 = CHRISTIAN ROCK
z = 5T ARTIST PLAYS "l & EG  ARTIST PLASS
El S 2 TiTe IMPRINT / PROMOTION LABEL ™ - E £5 TiTLE IMPRINT / PROMOTION LABEL ™ +-
B JEREMY CAMP - RELIENT K
] _E NO MATTER WHAT IT TAKES BECTOOTHENAL 892 i _]5 DEVASTATION AND REFORM capmoucotee 278 i
< HAWK NELSON ANBERLIN
0 7 CRENDLIE THAT BECTOOTHGNAL D18 4 E HELLO ALONE TOOTH & NAIL 7270 P
NEEDTOBREATHE THOUSAND FOOT KRUTCH
‘ 15 WASHED Y THE WATER suanTicoworo core 807 2 V’A THE FLAME IN ALL OF US TootHanaL 270 =
RELIENT K FAMILY FORCE 5 -
. = ]_2__ THE BESTTHING aemoLcotee 10 2 B eace pown maverckcotee 220 3
= AFTERS WEDDING
i 23 NEVER GC NG BACK TO OK mo 764 -68 ‘f_ I'LL SLEEP WHEN I'M DEAD BRAVE NEW WORLD 258 ] b
' ADDIS )N ROAD ~ STELLAR KART !
' : _]8 _ ALLTHAT VATTERS INO 7_31 35 ! 10" Shing LIKE THE STARS woro-curg 297 e
2 STELLAR KART DISCIPLE
0 - 15_ JESUS LONES YOU woroCurs /1@ I 2 _ LOVEHATE (ON AND ON) sgeing 297 L
- FIREFLIGHT PROJECT 86
8 5 NaREAKABLE FLckeRLG 1@ il 2 vowtoy TootHanal 293 8
TOBYMAC FEAT. SITI MONROE EVERYDAY SUNDAY
. = 9 oneworio FOREFRONT/EMICMG 680 3 ]3_ APATHY FOR APOLOGIES weop 203 *3
5 TENTH AVENUE NORTH EMERY
. . - LOVEISHERE REUNION/PLG S22 e THE PARTY SONG TOOTH& NAIL 29 §2
= THIRD DAY DEMON HUNTER
. | j" CALL MY MAME ESSENTIALPLG 208 e FADING AWAY SOLDSTATENTOOTHENSIL 120 ] .
PAUL ALAN RUN KID RUN
. 28 € ropRING OUBACK wHeLasH 203 16 CAPTIVES COME HOME TooTHENAL 184 48
- ARTICLE ONE SPOKEN
. - WITHOUT YOU weop 482 0 TRADING IN THIS TROUBLED HEART TOOTH & NAIL [8d 22
A EVERYDAY SUNDAY P.O.D. -
0 W = TELL ME ¢ )U'LL BE THERE INPQP < 43 ADDICTED owmsame 72 i
- B DIZMA 5 RED =
> YDURS roREFRONTEMICMG P07 4 B LosT ESSENTALPLG [0 %
. SEVEMILORY FALLING UP
% | LET T BELIVE 7spn 435 i 16 00D MORNING PLANETARIUM BECTOOTHENAL OB s
CASTING CROWNS MXPX
0 o] EVERY MAY BEACHSTREETREUNIONPLE 448 P 6 cecReTwEAPON TOOTH & NAIL ?63 .
THE M'YRIAD = SECRET AND WHISPER 3 =
I3 w2 ATHOUSAND WINTERS MELTING KOCH & 18 P VANISHINGS TOOTH&NAIL 159 3l
PILLAR DEAS VAIL
' SMILING DOWN essenaple 409 33 _lz* ANYTHING YOU SAY BRAVE NEW WORLD B ol
G : SANCT 7'5 REAL 334 26 1 NUMBER ONE GUN 17 5
. WHATEVER YOU'RE DOING (SOMETHING HEAVENLY ) SPARROW/EMI CMG WAKE ME UP TOOTH & NAIL
RUSH OF FOOLS PILLAR
a WE ALL moas o9 i RECKLESS YOUTH EsseNTIALPLG 4 ] i
‘ CHRIS TAYLOR 03 31 SEVENTH DAY SLUMBER 141 8
O TAKE ME A "YWHERE BEC/TOOTH & NAIL LAST REGRET BEC/TOOTH & NAIL
CHRIS SLIGH ALMOST.
@ EMPTY ME BRASH 3n 24 SOUTHERN WEATHER TooTHENAL 122 -35 )
SKILLET SKILLET
g THOSE NIG 4TS ARDENTSRE/ND 507 =42 LIVE FREE OR LET ME DI ARDENTISREIND. 1220 i
- B FLYLEAF DIZMAS
25 EE ALL AROUY. D ME speocrone 268 #l2 YOURS FOREFRONTIEMICMG 122 ]
. ; LEELAND WAVORLY I
25 5 COUNT ME IN EsseNTALPLG 203 -43 STAY WITH ME Rk 120 20
NEWSBIYS EOWYN
@ i STAY STRONG SPARROWEMICMG 208 ’?1 SILENT SCREAMS EOWYN LS E
] FALLING UP EVER STAYS RED
@ oo GOOD MORNING PLANETARIUM BEC/TOOTH & NAIL &8 +55 RUN VERTICAL SHIFT ns 20
BRITT MICOLE SEARCH THE QITY _
. - BELIEVE SPARROW/EMI (MG 232 | 4y CLOCKS AND TIME PIECES BEC/TOOTH & NAIL o5 .
INHABITED HIGH FLIGHT SOCIETY
. o | WANT TO \NOW 7sen 243 33 WAKE UP RKTIROCKETOWN 102 -5
= & SOFT AC/INSPIRATIONAL
z ug .
z 5 ARTIST PLAYS ARTIST PLAY3
£ 23 TITLE IMPRINT / PROMOTION LABEL ~ TW - WKS  TITLE IMPRINT / PROMOTION LABEL ~ TW -
1 ‘4 CASTING CROWNS EVERY MAN BEACH STREET/REUNION/PLG 239 12 3 MEREDITH ANDREWS YCURENO!ALONE WORD-CURB 146 3 -22
2 JADON LAVIK COME THOUFOUNT BEC/TOOTH & NAIL 231 +24 4 MARK ROACH SURROUNDEL MYRRH/WORD-CURB 142 12
© 3 LAURA 5TORY MIGHTY TOSAVE INO 227 -26 17 PHILLIPS, CRAIG & DEAN TOPOF MY LUNCS INO 134 -46
@9 : e L )
R 3 WAYBURN DEAN THROUGH THE RAIN WAYJADE 214 +5 15 JAIME JAMGOCHIAN SINGOF OUR GOD CENTRICTY 133 -29
; 4 STEVEN CURTIS CHAPMAN CINDERELLA SPARROW/EMICMG 209 -9 2 SALVADOR AWARE B  WORD-CURB 132 4
3 2 JEREMY CAMP LETITFADE BEC/TOOTH & NAIL 194 +18 7 LESTER & HOLLY THERE'S NOT ACROWN WiTHOUT A CRISS B LESTER & HOLLY 16 | -21
% 2 TWILA PARIS LIVE TOPRAISE MOUNTAIN SPRING 182 -8 17 VICKY BEECHING GREATIS YOUR GLORY SURVIVCR/SPARROW/EMI CMG ns -10
=] e =24 174 | Al = g
> 5 RUSH OF FOOLS PEACE BESTILL MIDAS 180 -6 10 33MILES THANK YOU INO m -10
e L 3 .
g 12 3 KEITH 5 KRISTYN GETTY THE POWER OF THE CROSS MARTINGALE 158 +2 MICHAEL W. SMITH FEAT. ISRAELHOUGHTON & CHRISTY NQCLEI_E SOCREAT REUNION/PLC, 7108»_ 0117
3 m FEE ALL BECAUSE OF JESUS INO 150 -56 9 KATHRYN SCOTT (BELONG INTECRITY 108 -3
o e 2 =0 Ui |
KL'{T/Aloujuerque, NM KVRK/Dallas, TX* KIBZ/Lincoln, NE WITRMRe:hester, NY Planet Edge/Satellit2 WBVM/Tamga, FL*
Cikv: Johann "Yo" Snyder PD: Chris Goodwin PD/MD: Ron Drury PO/ AC: Semme Palermo PD: Arron Daniels PD: Wendy Terpletor
MZ: Joey Bdville MD: Drue Mitchell APL - Will ' T1e "una” Benson MD: Olivia Paft
. WDML/Marion, IL Sirius Spirit 66/Satellite*
WCVK/Bowling Green, KY WSNL/Flint, MI MD: Tom Schroeder WP2U!'S minaw, MI PD: Al Skap WYSZ/Toledo, OH

we

WCLQ/Wausau, WI
PD/MD: Matt Deane

24/7 NEWS ONLINE @ www.RadicandRecords.com 35

WwWww . americanradiohistorv.com


www.americanradiohistory.com

R&R CHRISTIAN

CHRISTIAN AC REPORTERS

KGNZ/Abilene, TX
PD/MD: Gary Hill

WFSH/Atlanta, GA*
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Gary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID*
OM: Chris Gilbreth
PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woodard

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
MD: Justin Wade

WJKL/Chicago, IL*

WAKW/Cincinnati, OH*
PD: Rob Lewis
MD: Dary! Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Josh Booth

KGTS/College Place, WA
PD: Elizabeth Nelson
MD: Ernest Beck

KBIQ/Colorado Springs, CO*
PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCV0/Columbus, OH*
PD: Todd Stach
MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNWI/Des Moines, 1A
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Miranda Belcher
MD: Jon Cuthert

WWIB/Eau Claire, Wl
OM: Paul Anthory
PO/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
MD: Paul Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: SyndiLong

MD: Steve Turley

KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Mantana

WCSG/Grand Rapids, MI*
PD: Chris Lemke

WJQK/Grand Rapids, MI*
OM: Troy West
PD/MD: Gary Thompsort

WBFJ/Greensboro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honolulu, HI*
OM: Jack Waters
PD/MD: Corry Reynolds

KSBJ/Houston, TX*
PD: Chuck Pryor
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Roger Henderson
MD: Theresa Ross

WCQR/Johnson City, TN*
PD: Chalmer Harper

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michae! Grimm

WJTL/Lancaster, PA*
PD: Johin Shirk
MD: Phil Smith

WLGH/Lansing, MI
PD: Jenn Czelada

KKSP/Little Rock, AR*
PD: Don Burns

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WIIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

WRVIi/Louisville, KY
OM/PD: CC Matthews
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Camblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WAWZ/Middlesex, NJ*
OM: Scott Taylor

PD: Johnny Stone

MD: Keith Stevens

KTIS/Minneapolis, MN*
PD: Jason Sharp

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

Family Life Ministries/Network

PD: John Owens
APD: Kevin VanBuren
MD: Cecil Van Houten

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

KGBI/Omaha, NE*
PD: Melady Miller
MD: Jeff Devereaux

WPOZ/0rlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

WMSJ/Portland, ME*
OM/PD: Paula K.
MD: Kenny Robinson

KFIS/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
OM: Tom Schoenstedt
PD/MD: Dave Masters

KSGN/Riverside, CA*
PD: Bryan O'Neal
MD: Brandi Lanai

WPAR/Roanoke, VA*
OM: Jackie Howard
MD: Brian Sumner

WQFL/Rockford, IL
PD/MD: Johnny V.

KKFS/Sacramento, CA*
PD/MD: Max Miller

Sirius Spirit 66/Satellite*
PD: Al Skop

XM The Message/Satellite*
OM: Jon Zellrer

PD: Mike Abrams

MD: Jim Epperlein

KCMS/Seattle, WA*
PD: Scatt Valentine
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Maore

WHPZ/South Bend, IN
PD/MD: Tom Scott

KTSL/Spokane, WA*
PD/MD: Beau Tyler

KWND/Springfield, MO*
PD/MD: Jeremy Marris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPY Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PD: Chris Kelly

KX04/Tulsa, OK*
PD: Bob Thornton
APD: Dave Gordon

WGTS/Washington, DC*
PD: Becky Wilson Aligniay
MD: Rob Conway

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters
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ARTIST
TITLE

" 13 AARDN SHUST WATCH QVER ME

» FRONTED BY WORSHIP LEADER STEVE FEE,
ATLANTA-BASED QUARTET FEE LOGS ITS FIRST

NO. 10N CHRISTIAN AC INDICATOR, AS "ALL
BECAUSE OF JESUS” RISES 2-1 (UP S0 PLAYS).
THE SONG ALSO ADVANCES 4-3 ON THE
MONITORED CHRISTIAN AC CHART.

V7 FEE ALL BECAUSE OF JESUS
17 JEREMY CAMP LET T FADE

15 CASTING CROWNS EVERY MAN

S THIRD DAY caLL MY NAME

CHRISTIAN AC INDICATOR

IMPRINT / PROMOTION LABEL

14 STEVEN CURTIS CHAPMAN CINDERELLA

12 NEEOTDBREATHE WASHED BY THE WATER

S  MATTMAHER YOUR GRACE IS ENOUGH

.\ 13 DECEMBERADID FIND YOU WAITING

@@@o S 6@96 G F e.‘@@@e.. L\... N .THISWEEK

Ll 124

w NN
OO s ¥

C

TroyResearch

ARTIST
TITLE

CHRIS TOMLIN AMAZING GRACE (MY CHAINS ARE CONE)

CASTING CROWNS EAST TOWEST

MERCYME COD wiTHUS

AARON SHUST My SAVIOR MY GOD

MAT THEW WEST YOU ARE EVERYTHING

CASTING CROWNS EVERY MAN
FEE ALL BECAUSE OF JESUS
TOBYMAC MADE TOLOVE

JEREMY CAMP LET (T FADE

DECEMBERADIO FIND YOU WAITING

ROBBIE SEAY BAND SONC OF HOPE

THIRD DAY CALL MY NAME

12 33MILES THANK YOU

10  AFTERS KEEPING ME ALIVE

29  MERCYME CODWITHUS

NEWSBQYS STAY STRONG

CHRIS SLIGH EMPTY ME
LAURA STORY MICHTY TQ SAVE

MANDISA VOICE OF A SAVIOR

7
8
6
8
14
4
6  RUSH OF FOOLS CAN'T GET AWAY
= |
3
9 DANIEL DOSS BAND.GOO INME
B
F 2l
4

2  JADON LAVIK COME THOU FOUNT

12 MIKESCHAIR OTHERSIDE

NEEDTOBREATHE WASHED BY THE WATER:

33 MILES THANK YOU

RUSH OF FOOLS CAN'T GET AWAY

NEWSBOYS STAY STRONG

DAVID CROWDER BAND NEVER LET GO

STEVEN CURTIS CHAPMAN CINOERELLA

AFTERS KEEPING ME ALIVE

TENTH AVENUE NORTH LOVE IS HERE

10 TENTH AVENUE NORTH LOVE IS HERE

MEREDTH ANDREWS YOU'RE NOT ALONE

10 29 MATTHEW WEST YOU ARE EVERYTHING

NATALIE GRANT | wiLL NOT BE MOVED
TOBYMAC FEAT. SITI MONROE ONE WORLD
MARK HARRIS ALL FOR THE GLORY OF YOU
MATTHEW WEST SOMETHING TO SAY

DAVID CROWDER BAND NEVERLET GO

PHILLIPS, CRAIG & DEAN TOP OF MY LUNGS

WARREN BARFIELD LOVE IS NOT A FIGHT

CHRISTIAN AC

MUSIC RESEARCH

IMPRINT / PROMOTION LABEL

DMDS
DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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SIXSTEPS/SPARROW/EMI CMG
BEACH STREET/REUNION/PLG
INO

BRASH

SPARROW/EMI CMG

BEACH STREET/REUNION/PLG
INO

FOREFRONT/EMI CMG
BEC/TOOTH & NAIL
SLANTED/SPRING HiLL
SPARROW/EMI CMG
ESSENTIAL/PLG
ATLANTIC/WORD-CURS

INO

MIDAS

SPARROW/EMI CMG
SIXSTEPS/SPARROW/EMI CMC
SPARROW/EMI (MG

INO

REUNION/PLG

93%  4.06

100% - 4.43

98%  4.20
99% 4n 413

444 436 448
100% 425 427 422 426

409 424 427

407 415

94% 410 407 406 418

94%  4.08 395

100% 4.05 407

410 420

405 408 404

406 394

95%  4.05 413 403 399

8% 403 4.0

86% 403 4.04

61% 397 403
6S% 397 423

81% 394 3.87

S0% 3.81

62% 3.81 3.72

78%  3.80

S5% 380 3.70

80% 3.76

N% 37N

395 402
403 401
395 393
381 387
397 388

3.8 382 379

391 378

389 373 378

378 391

370 382 378

3.88 37 3.53

Total Sample size is 2088. These are average scores for music in the Contemporary Christian AC format, basec
on data from surveys conducted throughout the US, using TroyResearch Online Music Tracking. Online paneliste
score each song on a 1-5 scale where 1 = strongly dislike and 5 = strongly like. TroyResearch is a registered trade-
mark of RadioResearch.Com. To inquire about Ontine Music Tracking with TroyResearch, call Jonathan Little at
740-548-9700, x61 or email jlittle@troyresearch.com.
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Taking names and kicking ass with the Web

This Time, It's Personal

R.J. Curtis

RCurtis@RadioandRecords.com

ountry radio, perhaps more so than any other format, is
naturally well-equipped for and sunply does the best job ot
building long-term personal relationships  with listeners.
Through the years, the format has done that on a grass-roots
level, one appearance, handshake and baby kiss at a time.
Establish that onc-on-one with a casual user, and maybe he or

she will convert to a station tan.

While rewarding, this water-on-stone process is
time-constnung. And while we'd never suggest aban-
doning the human touch that country is so famous
for, there are additional optons.

Scienasts and engineers have recenty combined
forees to create a technological wonder that can expe-
dite the nanufacture of P1 listeners. You may have
heard of it—its something called the Internet.
Kidding aside, there appears to be a shift away from
the beliet trat country listeners are slow adapters and
won't use technology like their supposedly hipper.
cooler and savvier CHIR and rock counterparts do.
Most progammers | talk to on a regular basis say that
theory simply 1sn't true.

Joel Burke. PD) at Lincoln Financials KY GO/
Denver. savs the station began a text messaging pro-
gram in September and has already compiled more
than 35.000 unique cell phone numbers. ™ To think
the county lifegroup is ignoring, or not embracing
[technology ] is an absolute myth.” Burke says.

CBS Radio KMPS/Scattle P Becky Brenner

acknowledges that while country listeners were slow-

er to adapt in the carly stages. that’s old news, espe-
cially in the last two years. At KMPS.com. Brenner
savs, we experience tremendous Web trathic when
it comes to page views and streaming that is very
compettive with our CHR station [KBKS).”

So wha: would happen if you took the innate abil-
ity of country progranumers to nuke new friends and

then mix in some high-tech markenng, strategy?

Response Rates Soar
Dircct Merketing Results president Tripp Eldredge

has the answer, For vears. his company has conduct-

MAY 9, 2008

ed campaigns designed to butld stadon databases. con-
nect with listeners and drive ratings. After a vear of
rescarch, DM rolled out its personalized marketing
program last fall and Eldredge says the jump in
response rates fron traditional direct mail was imine-
diate and dramatic.

The key word here is “personal.” *Its a natural
next step in direct-mail marketing,” Eldredge says.
It’s about creating more and stonger relationships
to drive ratings. And it’s not just about getting peo-
ple to sign up tor a dating service or post videoclips,
cither. “What we're focused on 1s the interactive
tools we can use to establish, build and reintorce a
reladionship with the key consumers i addition to
the on=air relationship,” Eldredge savs. " The philos-
ophy here s [that| there are a group of listeners who
will mean so much more to the staton than most
consumers in the market.”

This personahized touch doesn’t replace the tra-
digonal direct-mail approach. but instead builds on
it. In fact. the process still begins with a letter or post-
card, but it customized tor the individual. Instead
of addressed to “occupant,” theres a personal mes-
sage that says, " Thanks for listening.” then an nwvite
to log on to a unique Web site.

“We create a personalized micro-site just for
them. which can do a lot of things.” Eldredge savs.
“One key thing is collecting information about the
station that is relevant, but it also gives [listeners| the
opportunity to sign up for text alerts. podeasting,
cte” The direct-mail piece also mcludes a secret code
that, when entered on the Web site, gives listeners a
chance to win such items as an 1iPhone when they
log on. The approach works, according to Eldredge.

“We're secing response rates o up by 20000-3002%,"

www.americanradiohistorv.

FORMAT FOCUS:

WEB INITIATIVES

While Eldredge says the campaign 1s not about
social networking, it does match the current nind-
set of MySpace or Facebook aficionados.™ It fits into
the cultural connmection with wanting to see vour
name i lights. In a sense, 165" Wow they know about
me and care about me!” At the same time, he says,
“we're not trving to appeal to people who will

never listen to the station. We're appealing to peo-
‘We're not
trying to
appeal to
people who

ple who are cuming it or those swho are Toyalists and
who have never been invited to connect offline.
We're saymg. ‘Come on in!

“Te really gives a dimension to a radio station that

Wi" never connects with why people think of a station as their
listen to the  fiend; he adas.
station.’ Although DMIX can certainly create links to sites

that the station provides, Eldredge savs the compa-

—Tripp Eldredge

ny’s role is to first nitiate a relationship between sta-
tion and listener and then be the facilitator of that
relacionship. “How that relationship  eventually
grows and is culdvated 1s part of the programnung
of the station. whether ity social networking, tex-
ting or a rewards program.”

The company’s priority. Eldredge says.is to "make
sure we connect with as many of the right, relevant

people [as possible] and establish that relationship.”

Radio Soulmates

Eldredge. who has worked with many country sta-

By The
Numbers

W After starting a text tions through the years, says the tormat is “consunier
messaging program in tocused and light years ahead of many other formats
September,
KYGO/Denver has
compiled more than
35,000 unique cell
phone numbers.

B DMR’s Tripp Eldredge

says a new direct-mail

[in term of] being able to interact, especially i per-
son.” But in a day and age when people can't always
come out to station events. establishing virtual con-
tact 1s a perfect way to initiate a relationship.

With more and more people meeting their
soulmates on the Internet and eventually getting
hitched, getting a commitment from someone to
program that stimply listen to a station seems a lot less risky by
incorporates a comparison. Even after making contact via mail
personalized Web site and cventually through the personalized micro-
for each recipient has sites, Eldredge savs Tisteners may sull never come
increased response
rates by 200%-300%.

to the Web site on a regular basis. But that does-
n't mean they aren’t valuable in the ratings. ™It vou
reach out and tap them on the shoulder, 1t may
be just what they need to give vou more {listen-
s ing| occasions. They feel you've made them part
If you reach .. community.”
out and tap
them on the
shoulder, it
may be just
what they
need to give

All the DMR programs—Dbut particularly the
personalized marketing campaign—are mrended to
create doonwvays for people to interact with a sta-
tion. whether it's faxing, calling or signing up online.
“Sometimes we get too mvopic in radio and say. My

listeners won't do that, so 1t% not valuable” ™ But ateer

ou more years spent evaluating reams of Arbitron diary data,

|5ten|ng Eldredge believes that“everyone is valuable thae tills
. 4 . . ’ . . -

occasions. out a ratings book. We're trying to invite as many

—Tripp Eldredge  people as we can to establish a tvo-way conversa-
gon. Sometimes it'll be regular, sometimes not. but
you can't just wait for them to come by

How does radios inclination to try and mone-
tize all things Web-related fit o the picture?
“Theresalways that desire.” Eldredge says."but this
is pretey clean. We definitely reconnmend [stations|
connect it to a client that makes sense. so 165 not
just a monev-grubbing deal or something that
devalues the authenticity that stations should be try-
RER

ing to promote.”
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» EDMONTON, ALBERTA, NATIVE ADAM GREGORY SNARES
THE HOT SHOT DEBUT AT NO. 53 WITH “CRAZY DAYS,” THE
LEAD SINGLE FROM HIS UPCOMING SELF-TITLED ALBUM.
PREVIOUSLY SIGNED TO SONY MUSIC CANADA, THE NEW SET
MARKS GREGORY"S FIRST U.S. COMMERCIAL RELEASE.

R&R COUNTRY
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TITLE /LABEL  AUDIENCE / GAIN TITLE /LABEL  AUDIENCE / GAIN TITLE/LABEL  AUDIENCE / GAIN (Arista Nashville) (Lyric Street) (Arista Nashville) (Curb)

KBEQ, KEGA, KFKF, KHKI,

KWNR, WCTO, WDAF, WGTY,

KKGO, KKWF, KUPL, WGNE,

KFD1, KKGO, KNCI, wCOL,

RISSI PALMER 0.364/0.175 CHRIS CAGLE  0.314/0.157 RASCAL KIIM, KRTY, KSON, KVOO, WIOV, WIVK, WKCQ, WKDF, WMAD, WMIL, WOGI, WPKX, WGKX, WIRK, WQDR

No Ai

(1720) N e, RO MOST ADDED _ bme i it it - CHUCK WICKS
TOTAL STATIONS: 1% TOTAL STATIONS: 19 {Lyric Street) WHKSF, WQHK, WQMX, JASON ALDEAN 10 DARIUS RUCKER 9 Alt | Ever Wanted

TOTAL STATIONS: WSIX, WUBE, WUSN, Relentless Don't Think | Oon’t Think [RCA)

RANDY CROSS CANADIAN WWNU, WXBM. WXTU (Broken Bow) About It KMDL, KSCS., KWJJ, WKSF,
TRAVIS 0.323/0.007 RAGWEED  0.287/0.036 PHIL VASSAR 0.250/0.113 N Ko ODIKVOD- e YEBELIEDAWERY
Faith In You Cry Lonely Prayer Of A Comman Man WQOR, WQYK, WUBE KSON, KWJJ, WFBE, WKKT,

(Warner Bros./WRN) (Unwversal South (Universal South) WQYK
TOTAL STATIONS: 14 TOTAL STATIONS: 8 TOTAL STATIONS: 13

FOR WEEK ENDING MAY 4, 2008

LEGEND: See fegend to charts in charts section for rules and symbol explanations.
108 country and 28 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 113 reporters.
D 2008 Nielsen Business Media, Inc. All rights reserved.

Learn How To Gain ence & Enhance Station Revenues in Just 3 Days!

Experience 30 different sessions inside
5 distinct Learning Tracks for only $399
(Most meals/snacks included

Limited time offer!)

Keynotes & Appearances
David Rehr (Pres./NAB)
Ed Schultz (Jones Radio)

Rita Cosby (Author) Isaac Hayes (Legend)

Marriott City Center
Minneapolis, MN

Register today at www.theconclave.com or call 952.927.4487
All Access * Arbitron * BMI * Bob & Sheri/Matt & Ramona * Brown College * Edison Media Research » MusicMaster - McNally-Smith College » McVay Medla * Megatrax
dio/8 * Play MPE * PromoSuite * Radio & Records * RCS * 8pecs Howard School *
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COUNTRY INDICATOR REPORTERS

KEAN/Abhilene, TX
OM: Randy Jones
PD/MD: Rudy Frnandez
APD: Shay Hill

KRRV/Alexandria, LA
PD: Hollywood Harrison
APD/MO: Melissa Frost

KGNC/Amarilla, TX
OM/PD: Tim Butler
APD/MD: Patrick Clark

KBRJ/Anchorage, AK
PO: Matt Valley
APD/MD: Eddie Maxwell

WPUR/Atlantic City, NJ*
PD: Joe Kelly

KBKOQ/Bakersfield, CA¥
PD/MD: Kenn M:Cloud

WJLS/Beckley, WV
OM: Dave Willis
PD/MD: Fred Persinger

KCTR/Billings, MT
OM: Jay Brandan
PD/MD: Mark Hill

WZKX/Biloxi, MS*
OM/PD: Bryan R1odes

WHWK/Bingkamton, NY
PD: Don Brake

WBWN/Bloomington, IL
OM/PD: Dan Westhoff
APD/MD: Buck Stevens

WHKX/Bluefield, WV
OM: Ken Dietz
PD/MD: Joe Jarvis

KQFC/Boise, ID*
PD: Wes McShay
MD: Ruby Cortez

KAGG/Bryan, TX
OM: Will Welch
APD/MD: Adam Drake

WOKOQ/Burlington, VT*
OM/PD: Steve Pzlkey
MD: Bill Sargent

WiXY/Champaign, IL
PD: Jonathan Orake
APD: Andy Rokerts
MD: Nicole Beals

WIWF/Charleston, SC*
PD: Brian Driver

WOGT/Chattanooga, TN*
PD: Duane Shannon

WYGY/Cincinnati, OH*
OM: Patti Marshall
PD: Travis Moo

KCCY/Coloradc Springs,
co*

OM: Bob Richardls
PD: Jesse Garcia
APD/MD: Chris Brooks

WKCN/Columbus, GA*
PD/MD: Brian Thomas

WSTH/Columbus, GA*
OM: Brian Watais

PD: Alan Quin

APD/MD: Mike relly

KFTX/Corpus {hristi, TX*
PD: Chuck Abe

MD: "Dr. Bruce Helson”
Stratton

KOUL/Corpus Christi, TX*
OM/PD: Clayton Allen

KRYS/Corpus Christi, TX*
OM: Paula Newelt
PD: Frank Edwa-ds

KTYS/Dallas, TX*
PD: Gayle W. Pzteet
MD: Chris Huff

KWLI/Denver, CO*
PD: Bill Gamble
APD/MD: Randy Shannon

KJJY/Des Moines, |A*
OM: Jack O'3rien

PD: Andy Elliott

MD: Eddie Hatfiald

WTVY/Dothan, AL
OM/PD: Amie Pollard
MD: Mike Casey

MAY 9, 2008

KKCB/Duluth, MN
OM/PD: David Drew

WAXX/Eau Claire, WI
OM/PD: George House
APD/MD: Alex Edwards

WQRB/Eau Claire, Wi
PD/MD: Mike McKay

WRSF/Elizabeth City, NC
OM: Curtis Cuervo
PD: Les Humble

WTWF/Erie, PA
OM: Joe Lang

PD: Bob Domingo
APD: Chuck Rambalde

WXTA/Erie, PA
OM/PD: Adam Reese

KKNU/Eugene, OR
PD/MD: Jim Davis

WKDQ/Evansville, IN
PD/MD: Jon Prell

KVOX/Fargo, ND
OM: Janice Whitimore
PD: Eric Heyer

MD: Seott Winston

WKML/Fayetteville, NC
PD/MD: DeanO

KAFF/Flagstaff, AZ
PD: C.J. Murri
MD: Jenny Brawn

WXFL/Florence, AL
OM: Jeff Thomas
PD: Fletch Brown

WEGX/Florence, SC
OM/PD: Randy "Mudflap”

Wilcox
MD: Chase Matthews

WFRE/Frederick, MD*
PD: Lisa Allen
MD: Jess Wright

WFLS/Fredericksburg, VA*
OM/PD: Paul Johnson
APD: Todd Grimsted

KHGE/Fresno, CA
OM: Paul Wilson

PD: Chuck Ceiger
APD/MD: Kris Daniels

KUAD/Ft. Collins, CO
PD: Mark Callaghan

D: Dave Jensen
MD: Brian Gary

KTCS/Ft. Smith, AR
OM: Lee Youn
PD/MD: Troy Eckelhoff

WBTU/Ft. Wayne, IN
OM: Phil Becker
PD/MD: Scott Roddy

WTRS/Gainesville, FL
OM/PD: Shane Finch
MD: Dave Tyler

WTNR/Grand Rapids, MI*
OM: Brent Alberts

PD: Steve Stewart

APD/MD: Nick Alan

WNCY/Green Bay, WI*
PD/MD: Dan Stone

WAYZ/Hagerstown, MD
OM/PD: Randy Fitzsimmons
MD: Tori Anderson

WCAT/Harrisburg, PA*
PD: Will Robinson
APD/MD: Rich Creeger

WTCR/Huntington, WV
PD: Judy Eaton
MD: Scott Hesson

KIXQ/Joplin, MO
OM: Chad Elliot
PD: Cody Carlson
MD: J-Dub

WNWN/Kalamazoo, M|
PD: Woody Houston
APD/MD: Scott Wagner

KDBR/Kalispell, MT
OM/PD: John Michaels

WKOA/Lafayette, IN
PD: Mark Allen

APD: Annie James
MD: Bob Vizza

KXKC/Lafayette, LA*
PD: Casey Carter
APD/MD: Sean Riley

WBBN/Laurel, MS
OM/PD: Stephen St. James

KZKX/Lincoln, NE
PD: Hoss Michaels
APD/MD: Carol Turner

KLLL/Lubbock, TX
PD: Jeff Scott
MD: Neely Yates

WWQM/Madison, Wi*
PD: Brad Austin
APD/MD: Kenny Jay

KIAl/Mason City, tA
PD: Phil O'Reilly
MD: Robin McCann

KRWQ/Medford, OR
OM/PD: Larrz Neal
MD: Scott Schuler

KUBB/Merced, CA
OM/PD: Rene Roberts
APD: Greq Edwards
MD: Dee Kelly

WOKK/Meridian, MS
PO: Todd Rupe

WBAM/Montgomery, AL*

WKKW/Morgantown, WV
OM: Hoppy Kercheval
PD/MD: John Bowen

WMDH/Muncie, IN
PD: Brian Sims
APD/MD: Shane Goad

WMUS/Muskegon, MI*
OM: Dave Taft
PD: Mark Dixon

WGTR/Myrtle Beach, SC
PD: Johnny Walker
MD: Korby Ray

KJCS/Nacogdoches, TX
PD/MD: Robby Lynn

WCTY/New London, CT
PD: Dave Elder
APD/MD: Jimmy Lehn

KHKX/Odessa, TX
PD: Mike Lawrence
APD/MD: Kelley Peterson

KPLM/Palm Springs, CA
PD: Al Gordon
MD: Kory James

WPAP/Panama City, FL
OM/PD: Jay Cruze

APD: David Howard

MD: Shane Collins

WYCT/Pensacola, FL
MD: Denis "Catfish" Miller

WFYR/Peoria, IL
OM/PD: Ric Morgan

WPOR/Portland, ME*
OM: Randi Kirshbaum
PD: Matty Jeff

MD: She\K( Kincaid

WRWD/Poughkeepsie, NY
OM: Reggie Osterhoudt

PD: Aaron "Dave” McCord
APD: Paty Quyn

KOUT/Rapid City, SD
PD/MD: Mark Houston

KUUB/Reno, NV
OM: Jim McClain
APD: "Big" Chris Hart

WYYD/Roanoke, VA*
OM: Steve Cross
PD/MD: Kenny Shelton

WDWG/Rocky Mount, NC
OM: David Perkins

PD/MD: Rick Braswell

APD: Dave Richmond

WCEN/Saginaw, M|
PD/MD: Joby Phillips

WWFG/Salisbury, MD
OM/PD: Dick Raymond
APD/MD: Sandra Lee

KGKL/San Angelo, TX
OM/PD: Boomer Kingston

KUSS/San Diego, CA*
PD: Mike O'Brian
APD/MD: Geoff Alan

KK JG/San Luis Obispo, CA
OM/PD: Pepper Daniels
MD: Adam Montiel

KRAZ/Santa Barbara, CA
PD/MD: Stefan Carpenter

KSNI/Santa Maria, CA
OM: Mark Mitchell
OM: Jennifer Grant
PD/MD: Jay Turner

Jones CD Country/Satellite*
OM/PD: Jim Murphy
MD: Rick Morgan

Jones US Country/Satellite*
OM/PD: Penny Mitchell
MD: Joani Wimams

Sirius New
Country/Satellite*
PD: Scott Lindy

XM Highway 16/Satellite*
PD: Jon Anthony
MD: Jay Thomas,

WJCL/Savannah, GA*
OM: Pat Garrett
PD: Boomer Lee

WBFM/Sheboygan, Wi
PD: Eddie Ybarra
MD: Jonathan Henseler

KSUX/Sioux City, A
PD/MD: Tony Michaels

WBYT/South Bend, IN
PD: Clint Marsh

APD: Stinger

MD: Shannon Marie

KDRK/Spokane, WA*
OM: Frank Jackson
PD: Jay Daniels

WTHI/Terre Haute, IN
OM/PD: Barry Kent

WiBW/Topeka, KS
PD: Keith Montgomery
APD/MD: Stephanie Lynn

WTCM/Traverse City, Ml
OM/PD: Jack O'Malley
MD: Carey Carlson

WW2ZD/Tupelo, MS
OM:Rick Stevens
PD: Paul Stone

WFFN/Tuscaloosa, AL
OM: Greg Thomas
PD: Monl

WFRG/Utica, NY
OM/PD: Bill McAdams

KJUG/Visalia, CA
PD: Dave Daniels
MD: Adam Jeffries

WDEZ/Wausau, Wi
APD/MD: Vanessa Ryan

WOVK/Wheeling, WV
PD/MD: Jim Elliott

KZSN/Wichita, KS*
OM/PD: Lyman James
APD: TodJTavIor

MD: Rick Regan

WILQ/Williamsport, PA
OM/PD: Ted Minier
APD/MD: John O'Brien

KXDD/Yakima, WA
OM/PD: Dewey Boynton
APD/MD: Joel Baker

» DERIC RUTTAN REACHES THE CANADA
COUNTRY TOP 10 FOR THE “FIRST TIME IN A

LONC TIME" INDEED. UP 12-10, HIS FOURTH
CAREER TOP 10 1S HIS FIRST SINCE THE
NO. E-PEAKING “SHINE” IN OCTOBER 2005.

POWERED BY

DICITAL DOWNLOADS
AVAILABLE AT DMDS.COM

COUNTRY INDICATOR HIGHLIGHTS

]
i
ARTIST TITLE

IMPRINT / PROMOTION LABEL

JAMES OTTO JUST GOT STARTED LOVIN' YOU

RAYBAW/WARNER BR

0S./'NRN

ARTIST TITLE IMPRINT / PROMOTION LABEL  NEW STATIONS
BROOKS & DUNN PUTAGRLINT ARISTANASHVILLE 37
JASON ALDEAN RELENTLESS BROKEN BOW 10
'BUCKY COVINGTON I'.L WALK ~ LYRICSTREET 10
RISSIPALMERNOAR 1720 o
GARY ALLAN LEARNING HOW TOBEND -  MCANASHVILLE 8
ALAN JACKSON COOD TIME ARISTA NASHVILLE 2
HEIDI NEWFIELD JOHNNY & JUNE ASYLUM-CURB 7
ARTIST TITLE IMPRINT / PROMOTION LABEL GAIN
BROOKS & DUNN PUT AGIRLINIT ARISTA NASHVILLE +487
ALAN JACKSON GOOD TIME  ARISTANASHVILLE =
KENNY CHESNEY BETTER AS A MEMO3Y BNA 20
GARY ALLAN LEARNINGHOWTOBEND MCANASHVILLE <171
 SUGARLAND FEAT. LITTLE BIG TOWN & JAKE OWEN LIFE INANORTHERNTOWN  MERCURY 34

TIM MCGRAW KRISTOFFERSON ' CURB 4
BLAKE SHELTON voMe WARNER BROS./WRN am

TW LW  ARTIST TITLE IMPRINT , PROMOTION LABEL ~ TW PLAYS  +/-

@ 4 TRENT WILLMON BROKEN N COMPADRE/MUSIC WORLD/QUARTERBACK 361 +18

4 47 JEFF BATES DON'T HATE ME FORLOVIN' YOU BLACKRIVER 311 23

@ 0 RICK HUCKABY |GOT YOU COVERED HEADCOACH 249 +1

@ 53 MARK CHESNUTT WHEN YCU LOVE HER LIKE CRAZY LOFTON CREEK. 232 +12

€ -  CHRIS CAGLE NOLOVE SONCS CAPTOLNASHVILLE 202 +59

@ so  CHARLIE ALLEN SEEF ICAR: SPNVILLE 179 +4

Get your first Iook at next week's complete Country Indicator chart action in R&R Cauntry HatFax, in your e-mail in-box every Monday. To subscribe to

R&R Country HotFax, visit www.radioandrecords.com.

SHANE YELLOWBIRD 0RIVE ME HOME &

5 g
4 : :i ..  CANADA COUNTRY .
£ £3 T IMPRINT / PROMOTION LABEL ~ TW -
. 10  BRAD PAISLEY 'MSTILLAGUY ARISTA NASHVILLE/SONY BMG 734 +33
. 13 TAYLOR SWIFT PICTURE TO BURN BIC MACH\NE/UNIVERSAL 693 +2
. 12 GEORGE STRAIT |saw cOD TODAY77 i MCA NASHVILLE/UNIVERSAL 587— +12
4 B 15  TRACE ADKINS YOU'RE CONNAMISS THIS CAPITOL NASHVILLE/EMI ES_ - 35 i
‘ To_ JAMES OTTO JUSTGOT START D LOVIN' YOU ) RAYBAW/WARNER BROS./WARNER ' 614 § +19
. 10 i DOC WALKER BEAUTIFUL LIFE & OPEN ROAD/U?\V\VERSAL 598 +8
. .s CAﬁmE IEEHWBOD LAST NAME - ZRISTA/ARISTA NASHVILLE/SONY BMG 557 +20 o
s B ; AARON LINES MOMENTS THAT MATTER o OUTSIDE THE LINES 533 L
9 14  CRYSTAL SHAWANDA YOUCANLETGO o RCA/SONY BMG 521 S8
@ 13 DERIC RUTTAN FIRST TIME IN ALONG TIME o h - ON RAMP/EMI S19 .»;»36
8  RASCAL FLATTS EVERY DAY LYRIC STREET/UNIVERSAL 17 -4
I JASON ALDEAN LAUGHED UNTIL WE CRIED - BROKEN BOW/SW .157——3—0
? DIERKS BENTLEY TRYING YOSTOR YOUR LEAVING CAPITOL NASHVILLE/EMI 464 -n
4_ KENNY CHESNEY BETTER AS AMEMORY BNA/SONY BMG 136‘ +73
7 MONTGOMERY GENTRY BA“K WHEN | KNEW IT ALL o EJMBMEONV BMG 450 '»-29

306/KOCH 443 +58

S
6 TOBY KEiTH SHE'S AHOTTIE mvus/umvERSAL 4l +b4
? }mﬂvm CHILD W el OPEN ROAD/UNIVERSAL 415 +27
T 14 LADY ANTEBELLUM LOVE DON'T LIVE HERE . C_APITOL NASHVILLE/EMI 408 -12
—]_5— F JESSIE FARRELL BEST OF ME & ) UNIVERSAL 393 -2
‘ .-2?(? ALAN JACKSON COO0D TIME ARISTA NASHV!LLE/SZ)NY BMG 288 +101
_E _17 CHRIS CAGLE WHAT KINDA GONE capITOL NASHVILLEZEMI 87 I -87
i Ts— 16 GORD BAMFDRD STAYED 'TIL TWO o aovary 380 53
—ls—h 15  PAUL BRANDT THAT'S WORTH FIGHTIN' FOR o BRAND-T/UNIVERSAL 3N 1 -42
B 13  PHIL VASSAR LOVEISA EEAU_IFUITHLNG - UNIVERSAL SOUTH/UMIVERSAL p 358 o]
hf S vm MACK GOLDEN YEARS o - OPENROAD/UNIVERSAL 248 _507 |
7 7 TIM MCGRAW KmSTOFFar B (URBEM 294 421
?ET EMERSDN DRIVE EVERYDAY "OMAN o - o MIDAS/KOCH —237—— ) -8_
29 —'_’:9— i 27 F RDDNEY ATKINS CLEANING THIS GUN (COME ON IN BOY) CURB/EMI *2:55 wigi

9  RIDLEY BENT HEARTLAND HEARTBREAK

FOR WEEK ENDING MAY 4, 2008

OPEN ROAD/UNIVERSAL

253 45
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FORMAT FOCUS:

R&R AC/HOT AC

Mark Ramsey: ‘Don’t be afraid of going outside for ideas’

What's Your Site For?

Keith Berman

KBerman@RadioandRecords.com

hen the Internet exploded in the mid-"90s, stations sudden-
ly had to have a Web site tricked out with all the latest stuft,
leading to mile-long home pages with tons of uscless graph-

1cs and pictures, links out the wazoo and enough text tables
to choke a horse. Things didn’t get much better when Flash
was introduced, as it just gave people more toys with which

to overload their sites.

That kind of mentality sdll exists with radio
Web sites today, according to Mercury Radio
Research prestdent Mark Ramsey.

“Ir's a Web site. not a garbage dump.” he says.
“It 1t looks ke leftover trash from vour neigh-
borhood, then it’s cqually unappealing,”

Ramisey notes that he once discovered a station
site that had something on the order of 150 links
on the home page."When vou've got 150 places
you can go, vou end up going to none of them.”

On the flip side, Ramsey points out that
Internet leader Google is “fervent about their insis-
tence” to keep the home page clean and simple.

Bur whatever vou do. don’t ask Ramsey what
vou should put on vour site.

I hate that question, because what vou're real-
Iy asking me 15, Do you know my audience bet-
ter than | do?” ™ he savs. "It vou can’t figure out
what goes on vour Web page, not only do vou
not know vour audience. vou don't have any Web
or Internet strategy. vou dont understand how
ro extend vour brand online or what vour listen-
ers are interested 1 doing online.”

The tirst step is figuring out the purpose of
vour Web site. Ramsey shoots down the expla-
natton that a station may want its site to be a por-
tal tor its market’s entertainment needs as a pos-
sible purpose.“Stations can think whatever they
want or aspire to whatever they wish, but that
doesn’t change what the realities on the ground
are. I want to be Brad Pict. but that’s not going
to happen.” he says. laughing. " You have to mod-
1y your aspirations in accordance with vour
expectations and consider what your purpose

really 187

Do What's Right For You

Ramsey also torpedoes the explanation that sta-
tions use of wanting to “extend their brand™ by
putting up a Web site. He thinks that’s just jargon.

“Why do vou want to? What do we mean by

that? How do we do 12" he asks. “Granted,
evervone wants to make money from their In-
rernet ettorts, but the money is the after-effect
and the outcome, but not the input. You make
money because you do something worth paving
tor. The question is, What's worth paving for?”

OurStage, a music competition site that
otters an online battle of the bands that can
be localized to a market, is the kind of incer-
active element that belongs on a station Web
site, Ramsey says, since it integrates all aspects
of what a station is trving to accomphsh. It
draws listeners in and allows them to partici-
pate online,1t's something you can talk about
on-air, and it’s sponsorable.

“That’s part of a strategyy” Ramsey says. " Put-
ting movie reviews or blogs trom cach of the
Jocks online—that 1s nonsense. There was one
station I made fun of because they had about 12
ditferent blogs from 12 different plavers on the
station, and to me, that was overkill”

Just as vou shouldn’t ask Ramsey what you
should put on vour site. you shouldn’c ask for
an example of"a good station Web site. In his
opinion, the best sites are the ones that aren’t
station Web sites.”Why in the world would vou
want to continue to look over vour shoulder
to what some other guy 1s doing and make a
Judgment of whether or not that’s best for

vou?" he asks.

40 24/7 NEWS ONLINE @ www.RadioandRecords.com
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WEB INITIATIVES

‘We're
exiting the
era of
excuses and
entering the
era of
obligations.
—Mark Ramsey

Did You Know?
Mark Ramsey isn't just
the brains behind
Mercury Radio
Research. He also runs
a Web site called
MovieJuice, where he
writes hilarious and
skewering reviews of
new movies, Lauded by
Entertainment Weekly
and such luminaries as
Steven Spielberg, Roger
Ebert called MovieJuice
one of the top 20 movie
sites on the Internet.
Ramsey has also been
featured on E!, VH],
MSNBC and CNN for
his movie review
prowess and wit, Check

it out at moviejuice.com,

“There are stations that do a great job, but
mimicking them misses the point altogether,
because their mission 1s ditferent from yours,”
he continues. I could tell you that WXPN/
Philadelphia has a great Web site, and it does—
great for it, but not great for vou. What being
a nonconunercial triple A has to do with being
a hot AC, I don't know:

“Do what's right tor yvou. and don’t expect
someone to tell vou whats right for you.” he

adds. " Thats why vou have the job.”

Outside Your Comfort Zone

Ramsey is a firm believer in not being atraid
to get ideas trom outside the industry. One
way to do that is to leave insu-
lar comfort zones and attend
Web-related conterences like
the Web 2.0
Francisco and New York. It a

Expos m San

way to get fresh ideas and new
perspectives.,

“Shouldnt we be looking at
what other people are doing?™
Ramsey asks.

He cites a presentation by
consultant/author/entreprencur
Guy Kawasaki, which detailed
the launch of his site true-
mors.con. The presentation—
with  the unwieldy utle of
“How I Built a Web 2.0, User-Generated Con-
tent,  Citizen  Journalism. Long-Tail, Social
Media Site for $12.107.09"—derailed

Kawasaki launched Truemors in seven-and-a-half’

how

weeks using only the aforementioned amount of
money for such essentials as software develop-
ment, legal tees, logo development and domain
registration. The site had 261,214 page views on
its first dav. according to Ramsey.

It's against stations” best interests to disregard
an idea simply because they didn't come up
with it themselves or because they don't under-
stand 1t. Likewise. a lack ot understanding,.
paralysis due to overwhelming choices and
stimply  being overworked—which  Ramsey
calls “legitimate and mexcusable atr the same
time——are not viable excuses.

According to Ramsey, marketing guru Seth
Godin once approached a nmjor broadeast
group about partnering with one of its radio sta-
tons to launch a user-content-generated sice
called  Squidoo. “They  werent  interested,”
Ramsey says. ™so he Taunched without it”

The Web trattic on Squidoo now dwarfs that
of the station. according to Godins account. It
wouldve been completely to their benefit to
be involved in 1t but they turned up their noses
at it Ramsey says.

“We're exiting the era of excuses and enter-
ing the era ot obligations.” Ramsey adds. “Ie's
time to crank it up, and ity tme to stop look-
g over cach other’s shoulders and start look-
ing forward and looking outside the radio indus-
try and being at these conterences.You have to
be open o these ideas. and theyre going to

come largely from outside radio,” RsR
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» AT NO. 20, JOSH GROBAN SCORZ=S THE FORMAT'S FI=TH-
BEST INCREASE IN RLAYS (UP 71) WITH “AWAKZ,” FROM H S NEW

D/ “AWAKE LIV=" AS A STUDIO vERSION, THE SONG WAS
THE TITLE CUT OF H'S 2006 ALBUM, ASLTHOUCH THE TRACK WAS

POWERED AVAILABLE ONLY OM A SPECIAL EDITIDN OF THE SET.

DIGITAL BOWNLOADS
AVAILAB_E AT DMDS.CO

(DMDS

= I
: BE 11 NIELSEN BDS Y HITPREDICTOR NEW AND ACTIVE
o wl  ARTIST CERTIFICATIONS STATUS PLAYS AUDIEMCE
[ gz ARTIST PLAYS ARTET SLAYS
= iﬁmA ) IMPRINT / PROMOTION LABEL  TW *- MILLIONS RANK Ll - R e P
COLBIE CAILLAT NO. 1(19 WKS) 1 FERGIE 75/3 INDLA.ARIE 34/15
L 7 140 gy UNvERsaLRepuBLc 2067 *28 15950 2 Clumsy Heart Of The Matte
SARA BAREILLES 2 (will.i am/A&M/interscope) {Univ rsal Motown)
v LOVE SON EPIC 201 73 18.218 L MOST ADDED TOTAL STATIONS: C) TOTA_ STATIONS: 10
178 MICHAEL BUBLE | 725 437 B 4 CELINE DION 69/0  SARAH MCLACHLAN 53/7
s S/RERRISE Alone Ordirary Miracle
FERGIE : . ) (Columbia) (ArisE/RMG)
B BIGGIRLS JON'T CRY WILL L AM/ASM/INTERSCOPE 61 i 13.800 E) TOTAL STATIONS: 12 TOTA  STATIONS: 14
7= |TIMpAS ANDIREATURING DNEREPM%SBLEV/CBLACKCROUND/\NTE;ISCJEE 854 16 13456 5 YAEL NAIM 67710  MARIAH CARE/¢ 513
3 ARTIST NEW New Soul Toucl My Body
19 TAYLOR SWIFT w22 1498 7 YUAZAAEEE STATIONS (Tot Ou Tard/Atlantic) (Islard/IDIMG)
TEARDRO °5 ON MY CUITAR BIC MACHINE/UNIVERSAL REPUBLIC : JOURNEY 12 TOTAL STATIONS: 22 TOTA_ STATIONS: 4
5g) [DALKITRY, ol wm .3 N34 9 il s JORDIN SPARKS DUET MILIY CYRUS 46N1s
PINK KBAY, KBEE, KWAY, WFMK, WHOM, WHUD, ::V'I_H CHRIS BROWN 65140 (5:9”“’“ “rﬁﬂi"
39 . 1240 -19 12339 6 WUIKK, WLDB, WLHT, WTC8, WYJ8, WZID o Alr 00
WHOKNE ¥ LAFACE/ZOMBA (19/Jive/Zomba) - TOTA_ STATIONS: =
JORDIN SPARKS . LEONA LEWIS & TOTAL STATIONS:
8 oo wovezoves 0+ 8 24110 Bleeding Love NEIL DIAMONL 4312
ALICIA KEY (SYCO/J/RMG) ROOM FOR TWO 64116 Prett, Amazing Grz=e
19 NO ONI S MBK//RMG 13) +43 1420 8 KEZK, KRBB, KSNE, WFPG, WSRS, WTFM, WY.B Roots Before Branches {Colu nbia)
E / Curb/Reprise) TOTAL STATIONS: S
MICHAEL MCDONALD BRYAN ADAMS 3 TOTAL STATIONS: 13
17 (VOUI LOVE KEEPS LIFTING ME)HIGHER AND HIGHER unveRsaLMorown 1029 40 o 52l | Thought I'd Seen Everything
LEON:2 1 {Badman)
4 BleeDING LI(_EVEEWIS e e PLAYSSVCO/ v 822 231 9582 WOEF, WFPG, WLDB, WLTE, WTVR; WVBW
EAGLES 2 EAGLES 4
B BlsvBENGraBULOUS b e R I Busy Being Fabulous
PLUME T - {ERC)
Y My ARLS CURB/REPRISE e 26 2y 8 KOS, KRBB, WMXS, WRRM
DAUGHTRY n JOHN MAYER 3
0 fesuk: ToNGHT Mg O #95 8965 12 Say
LANDCIN PIGG {Aware/Columpia)
|2 FALLING |/ LOVE AT A COFFEE SHOP RCA/RMG 608 B2 3192 16 KOST, KSSK, WSHH
CNOTE AIRPOWER KARMINA 3
U coRoELE reEn o0 e2b EEs 2D e
JOHN VIAYER (CBS)
R AWARE/COLUMBIA 52 +126 7007 13 KWAV, WFMK, WIKK
KIMBIERLEY LOCKE
ER wRemepisE 88 2 0957 - :_:[MBERLEY EOCKE &
JOSH GGROBAN (Curb/Reprise)
4 ke 143/REPRISE S A 1842 22 KRNO, KSNE
NELLY FURTADO FEATURING KEITH URBAN
4 NGODSHANDS MOSLEYIGEFFENiNTERSCOPE 220 *45 0.828 LIEEHOUSE <
Whatever It Takes
MARCODN 5 (Geffen/Interscope)
6 WONTCC HOME WITHOUT YOU ASMIOCTONE/NTERSCOPE 212 2 1886 2 KEZK, WFMK
REO S2EEDWAGON
B CNDVOUR OWN WaY HoME SPEEDWAGONMALEOAT V10 & 0.189 ggl'i':'E CAILLAT 2
BRYA}M ADAMS 2 . (Universal Republic)
. 28 2 G oD SEEN EVERYTHING BADMAN 163 =42 0.285 ) WHOM, WLHT LEONA LEWIS
LIFEHOUSE v = Bleeding L sve (SYCOL/FAMG)
A HATEVERIT TAKES CEFFEN/INTERSCOPE 122 2 1468 26 ADDED AT... WHOM +15, KTCY +¥, WMXC <T3 KMGA +12, WKJY +11
+10, +10, WLRQ +9. 8,
15 INGRID MICHAELSON o 5 S WFMK 54,1 KKBA +10, KKMy +10, WLRQ 9 ALTW 8, WHLG +3
THE WAY AM CABIN 24/0RIGINAL SIGNAL/RED - . W
COLBI CAILLAT iy Ceecree JOHN MAYER
£ G +4] 1267 30 OM: Brent Alberts Say (Aware/Calumbia)
R — UNIVERSAIRERLELI POMD: Chris Reynolds WWFS 418, KQIE 01, WKJY +10, VHLG -8, KSOF +8,
& BUCKCHERRY N4 7 0.941 Daughtry, Fecls Like Tonight, 9 KOST +7, WIKK 6, WLRQ +6, WIOK +5, W ADE +5
SORRY FLEVEN SEVEN/ATLANTIC/RRP ' Lifehouse, Whatever It Takes, 8
5 PAULA ABDUL & RANDY JACKSON 105 5 0.244 Joucrey, After All These Years, 1 DAUGHTRY
DANCE LI <E THERE'S NO TOMDRROW DREAM MERCHANT 21/CMG i ) ) Karmina, The Kiss, 0 Feels Like Tonight (RCA/RMG)
STEVEN CURTIS CHAPMAN . WBEB +26, KBl +10, WMCS «IC KNEV +3, <KMY +
0 Cinoereria SPARROW/EMI CHG e -29 0197 J KSOF +7, WLRG6, WFMK +4, WRAL +4, WESY +3
fr SARA BAREILLES
Love Song (Epic)
RECURRENTS KBEE +15, SISL 10, WRAL +8, W-RM +5, WMXS +4
WBEB +3, WSN * +3, KOST +3, VATW +2, WEBE +2
B JOSH GF.OBAN
% ARTIST |1 NIELSEN BDS PLAYS ARTIST 11 NIELSEN BDS PLAYS @ﬁéﬁﬁ uﬁ;eggsiéex 9 WHLG +9, NHOM -8
TITLE / IMPRINT / PR )MOTION LABEL CERTIFICATIONS  TW Lw TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW w o o] S i i
THE FRAY GWEN STEFANI FEATURING AKON
HOW TO SAVE A LIFE (P () 20§82 THE SWEET ESCAPE (NTERSCOPE) 788 77
PLAIN WHITE T'3 DANIEL POWTER
HEY THERE DELILAH (FE \RLESS/HOLLYWOOD) 883 867 BAD DAY (NARNER BROS.) 750 8
ELLIOTT YAMIN CARRIE UNDERWOOD
WAIT FOR YOU (HICKOR /RED) 883 933 BEFORE H- CHEATS (ARISTA/ARISTA NASHVILLE/RMG) 207 694
JOHN MAYER 837 84 KELLY CLARKSON 678 656 FOR WEEK EMDING MAY 4, 2008
WAITING ON THE WORLE TO CHANGE (AWARE/COLLUMBIA]} BECAUSE JF YOU (RCY/RMC) LEGEND: See legert to charts in charts section for rules anc symbol explanat ons.
1 102 AC, 27 Carada AZ znd 24 Carada hot AC stat ans are electro«cally monitared ty Nielsen
NATASHATBEDINGEIEED) 834 859 UNCLEIKRACKER EEATIDORIEIGRAY, n 653 525 Broadcast Datz Systess 24 hours a day, 7 days a week. © 2008 “liclsen Business Meia, Inc.

UNWRITTEN (EPIC)

DRIFT AWYY (LAVA)

All rights reser sed.

2\ CONVENTION

REGISTER

TODAY!

CO-LOCATEL: WITH THE NAB

HOW

§ SEPTEMBER17-19

Hilton Austin Hotel e Austin, Texas 08

www.radioadrecords.com/Conventions/RRconvention.asp for more information.

MAY 9, 2008 24/7 NEWS ONLINE @ 3 dRecords.com 41

www americanradiohistorv com


www.americanradiohistory.com

’ » ALANIS MORISSETTE PREVIEWS “FLAVORS OF
i ENTAGLEMENT,” DUE JUNE 3, WITH “UNDERNEATH”
3 H O I Ac AT NO. 35. NOW WITH 15 CAREER HOT AC HITS,

‘ SHE'S TIED FOR SECOND WITH SHERYL CROW.

POWERED BY nNiclsen MADONNA LEADS WITH 16 ENTRIES.

me DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

= I =
¢ BERERE 11 NIELSEN BDS  ¥¥ HITPREDICTOR NEW AND ACTIVE
g 5 g ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE ARTIST BIVAYS ARTIST PWAYS
s *C TTLE el L ROV O ONIEA R D e WICTONSHRANK TITLE / LABEL JGAIN TITLE / LABEL JGAIN
DAUGHTRY NO. 1(1WK) N : MARIAH CAREY 206/33 MATT NATHANSON 123/30
2 17 A 299 0 14.807 2
FEELSLIKE TONIGHT RCA/RMG “ Touch My Body Come On Get Higher
SARA BAREILLES n4 = (Island/IDIJMG) Vanguard)
B LOVE SONG EPIC 2960 -104 15.256 ' MOST ADDED TOTAL STATIONS: n TOTAL STATIONS: 14
MAROON 5
21 WON'T GO HOME WITHOUT YOU AGM/OCTONE/INTERSCORF 2794 +53 13.017 3 ;JEWTON FAULKNER 205/6 SECONDHAND SERENADE 119/1
ream Catch Me Fall For You
LIFEHOUSE T (Aware/Columbia) (Glassnote/ILG)
26 HATEVER T TAKES erFENNTERSCOPE 2720 +T4 (2291 8 TOTAL STATIONS: 17 TOTAL STATIONS: 5
Ba) BUCKCHERRY Ve SR 2540 81 12672 4 SARA BAREILLES  r 161/26  MICHAEL BUBLE nsns
ONEREPUBLIC ) ‘ r A‘:,T'ST . TNEW Bottle It Up Lost
BLIC 1 TITLE / LABEL STATIONS ¥
6 2376 +275 10.848 7 (Epic) (2 Reizs)
STOP AND STARE MOSLEY/INTERSCOPE * NATASHA BEDINGFIELD g TOTAL STATIONS: 20 TOTAL STATIONS: n
JOHN MAYER Pocketful OF Sunshine
20 2326 +50 10.682 8 g
< LEONA LEWIS MOST INCREASED PLAYS DR sore s T G i e (Wind-up) (ASM/Octonellnterscope)
BELEDINGLOVY SYQARE TOTAL STATIONS: 13 TOTAL STATIONS: 9
20 MATCHBOX TWENTY hH¢ Pavi) +66 8.956 10 MADONNA FEAT.
% THESE HARD TIMES MELISMA/ATLANTIC : JUSTIN TIMBERLAKE 6 BRYAN ADAMS 130/40 SEETHER 86/64
% Minutes | Thought I'd Seen Everything Rise Above This
R LR 2082 42 B84 12 ety (Badian Wind-up)
v o KALZ, KJMY, KLTG, KLZR, KUDD, WTIC TOTAL STATIONS: 15 TOTAL STATIONS: 7
N DEGRAW -
12 Ve WITHAGRL wrie) |l 9% | S0 13 ALANIS MORISSETTE 6
FINGER ELEVEN 1 Wrilamaidn
41 RAYZER winowp 1762 3 10588 9 {Maverick/Reprise)
2 DOORS DOTN KLTG, KMHX, KOSO, KYKY, WKTH, WNNF
7 IT'SNOT MY TIME UNIVERSAL REPUBLIC 163C e =ty 2 LEONA LEWIS 5
TIMBALAND FEATURING ONEREPUBLIC N4 Bleeding Lave
31 ppoLocize MOSLEV/BLACKGROUND/NTERScore. 1002 87 s f(S/;’chO/illg’;A%Axp e
28 LINKIN PARK W22 a2 7902 14 —
HADOW OF THE DAY WARNER BROS. JORDIN SPARKS DUET
FERRAS Phg WITH CHRIS BROWN S
o S HOLLYWOOD'S NDT AMERICA el 1283 B o808 17 No Air
(19%Jive/Zomba)
¢ JORDIN SPARKS DUET WITH CHRIS BROWN T2 T TR N Ies
o 5 NOAIR 19/JIVE/ZOMBA 071 248 pib2sy b bt 2 ’ R
JACK JOHNSON DUFFY 5
@ B3 A eves BRUSHF RE/UNIVERSALREPLRLIC  100E *45 BEED il Mercy
(Mercury/ADJMG)
THE LAST GOODNIGHT
. 0 oy REAUTIFUL VIRGIN/CAPITOL “960 +1M 2454 22 KYIS, WINK, WPTE, WRMF, WWMX
YAEL NAIM 1 PANIC AT THE DISCO S
@ 7 NEW SOUL TOT OU "ARD/ATLANTIC 824 67 4.081 8 Nine In The Atternoon
DUFFY (Decaydance/Fueled By Ramen/RRP)
. 8 MERCY MERCURYADIMG 697 +96 2.539 pal KALC, KCDA, KLTG, Sirius The Pulse, WZPL
MILEY CYRUS 3 DOORS DOWN 4
e 5 ¥ GhEvouAGAN wolvwoor 076 %7 2370 24 it's Not My Time
MARIE DIGBY (Universal Republic)
. ; UZB O acan R ST 67 +8 2425 73 WA, WDVD, WNNK, WTIC -
MADONNA FEATURING JUSTIN TIMBERLAKE YAEL NAIM 4
@ : 6 mnuTes WARNER BROS 632 +-83 2809 20 New Soul LEONA LEWIS
JASON MRAZ (Tot Ou Tard/Atlantic) Bleeding Love (SYCOL/RMG)
e 6 Mvours muANTIRRP D85 *A7 2048 25 KALZ, WAJI, WTSS, WXLO KLLY +35, WQAL +33, WTIC +32, KSTP +22, WKTI +21,
@ g THE SPILL CANVAS . ad - e S EHIT CANVAS a KALZ +20, KFBZ 419, KSTZ +19, KLCA +17, KYIS +15
ALL OVER YOU ONE ELEVEN/SIRE/REPRISE : All Over You ONEREPUBLIC
NATASH (One Efeven/Sire/Reprise)
33 pOCKETE{JLg;ﬁ?mEGF'ELD KOSIRZDBED PHONOCENIC/EPIC 516 +19 1517 29 KMXP, KUDD, KYKY, WTMX Stop And Stare [Mosley/Interscope)
R WAL +27, WAYY +23, WNNK +18, KMHX +T7, KCDA +17,
E KSTZ +17, KALZ +17, KRSK +17, WQAL +15, KLZR +14
B peieve ISLAND/IDIMG 506 86 WS e
SHERYL CROW : JORDIN SPARKS DUET
16 484 -193 1.610 27 -
LOVE ISFREE A&M/INTERSCOPE ; P WITH CHRIS BROWN
GAVIN ROSSDALE - No Air (194ive/Zomba)
2 [ OVE REMAINS THE SAME Wrierscope 482 1185 S | =0 WEBMX +28, KZZU +26, K MY 23, KCIX +23, KALZ +21,
PANIC AT THE DISCO KLLY +18, WKRQ #18, KLTG +12, WMTX +11, KMHX +10
3 NINEINTHE AFTERNOON DECAYDANCEIFUELED BY paveniRre 248 77 1648 26 i e e
7 RIHANNA " ¥ 3 DOORS DOWN
DON'T STOP THE MUSIC SRP/DEF JAM/IDJMG 42 IS 1.603 28 It's Not My Time (Universal Republic)
WTIC +26, KQKQ +22, WILK +I8, KLLY +15, WPST +14,
VANESSA CARLTON
10 anosonmE THENCAUNVERSALMOTOWN 4 27 0812 37 | oIS B TR R R A
n wﬁ:gusnown , /szA 24 .28 1287 32 GAVIN ROSSDALE
P ey — MGz ADDED AT... Love Remains The Same (interscope}
T KZZU +23, KSTZ +21, KQKQ 418, KMHX +17, WPLJ +16,
UNDERNEATH MAVERICKREPRISE 500 +T17 1063 34 KLTG B¢3§ . KCDA +¥4, KLCA +12, WPST +3, WAl +8, KLTG +7
AUGUSTANA Corpus Christi, TX
7 SweETANDLOW e 29 > 052, . OM: Clayton Allen
KATE VOEGELE PD: Chris Roherts
3 ONLY FOOLING MYSELF MYSPACE/NTERSCOPE 272 A 0'572‘ i Alanis Morissette, Underneath, 0
KID ROC Coldplay. Vielet Hill, 0
& ALL[‘;UMMERKLONC TopooGaTLANTC 243 +37 0844 36 Madonnalfeatplustinglimbeniake:{G
Minutes, O
COUNTING CROWS i i
9 VOUCANTCOUNT ONME DCrcErrENANTERSCOpE 254 41 0842 40 FaniclAtHTelDi=cen Nire LT ReTAfterrac 0 FOR WEEK ENDING MAY 4, 2008
ANNA NALICK FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
SHINE £pIC 228 +29 0.622 - . 82 hot AC stations are efectronically monitored by Nielsen Broadcast Data Systems 24 hours a

day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
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» SARAH SLEAN LANDS HER FIRST TOP POMWIERER BY

10 RADIO HIT, AS “GET HOME" RISES 11-9
AT CANADA AC. HER NEW ALBUM, “THE
BARONESS,” LIKEWISE DEBUTED AT NO. 9
IN MARCH ON NIELSEN SOUNDSCAN'S TOP

niclsen

R&R AC/HOT AC

CANADIAN ALBUMS CHART.

DIGITAL DOWNLOADS
AVAILABLE AT JMDS.COM

x =
w <
AC REPORTERS : P EANKIDAZNC pLAYS
£ 5 £8 Tme IMPRINT / PROMOTION LABEL ~~ TW -
WYJB/Albany, NY* WXKC/Erie, PA WLDB/Milwaukee, WI* WTVR/Richmond, VA* ‘ zﬁT 13 SARA BAREILLES LOVE SONG EPIC/SONY BMG 362 10
OM: Kevin Callahan OM: Adam Reese PD/MD: Stan Atkinson OM/PD: Bill Cahill . y 3 e
PD: Ric Mitchell PD: Ron Arlen X . APD: Adam Stubbs PR 3 34 MICHAEL BUBLE LOST % 143/REPRISE/WARNER 345 o]
APD/MD: Chad D' Hara WLTE/Minneapolis, MN* 0.« 3t Simons S rcieel Bl
WCRZ/Flint, MI* PD: John Lassman El 4 17 ALICIAKEYS NOONE MBK/J/SONYBMG 327 10
* . i b * et — S -
gmc EAd{i?el?-ilgraelquue' e SPJAIJ/EJI\%J:-GP:;;:Mdntyre S Ada.m gL \F%Slj‘?n/%louargﬁb VA 4 7"'“-'5 . 5 TIMBAIiND FEAT. ONEREPUBLIC APOLOGIZE MOSLEY/BLAKGROUND/INTERSCOPE/UINIVERSAL 324 | ;10
PD/MD: Justin Riley WMXC/Mobile, AL* MD: Dick Daniels B it
WDAR/Florence, SC OM: Steve Powers B 1 32 COLBIE CAILLAT BUBBLY - UNIVERSAL REPUBLIC/UNIVERSAL &
WLEV/Allentown, PA* PD/MD: Wil Nichols PD: Dan Mason WGFB/Rockford, IL 4 . 4
OM/PD: Shelly Easfon sl g e MD: Mary Baoth OM: Jim Stonie W 6 13 BRYAN ADAMS | THOUGHT IDSEEN EVERYTHING & BADMANUNVERSAL 309 9
APD/MD: Jerry Padd fererics PO: Timathy Crull £ .
erry “adden PD: Marc Richards WOBM/Monmouth, NJ* MD: d'a“”ULezwst . 9 E LEONA LEWIS BLEEDING LOVE - SYCON/SONY BMG 291 62
KYMG/Anchorage, AK . PD/MD: Steve Ardolina 7 30 FEIST 23w ARTS&CRAFTS 257 9
OM: Mark Murphy SEAOE/FTW\‘O' CcA S —— KBEE/Salt Lake City, UT* e — -
PD/MD: Dave Fi alilyvlison onterey, PD: Rusty K o SARAH SLEAN GETHOME & YARNE 2% 49
o PD: Mike Brady PD/MD: Bernie Moody U o __ﬂ < — TARNER S
WFPG/Atlantic City, NJ*  MD: Kristen Kelley KBAY/San Jose, CA* 6l | 10 43 FERGIE BICGIRLS DON'TCRY WILL.LAM/AGM/INTERSCOPE/UNIVERSAL 23D +g
PD/MD: Gary Guida WMXS/Montgomery, AL* oD Dana Jang o R = —
KTRR/Ft. Collins, CO PD/MD: Brian Roberts MD: Steve Fox JIll | 8 36 ENRIQUE IGLESIAS SOMEBODY'SME UNIVERSAL LATINO/INTERSCOPE/UNIVERSAL 210 37
KKMJ/Austin, TX* OM/PD: Mark Callaghan - = — ; -
PD: Cat Thomas WALK/Nassau, NY* KSTT/San Luis Obispo, CA [Pl | 13 38  JULLY BLACK SEVENDAY FOOL % UNIVERSAL 208 -4
APD: Stephen Michael Kerr ~ WHLG/Ft. Pierce, FL* PD/MD: Rob Miller OM/PD: Mark Mitchell - P
MD: Terri McCo* mick PD/MD: George Coles APD: Patrick Shea [} |12 15  SHERYLCROW Love IS FREE. GO L 265 9 A
WCDV/Baton Rouge, LA* WLHT/Grand Rapids, Mi*  WKJY/Nassau, NY* ga%és;:&‘; gg;:?ra, g (78 |15 14  MICHAEL MCDONALD (YOURLOVEKEEPSLIFTINGME)HICHERARDHIGHER  UNIVERSAL MOTOWN/UNIVERSAL 189 &
OM: LeBron "LBJ" Joseph ~ OM/PD: Bill Bailey PD: Bill Edwards MD: Peter Bie N o B
PD: JTweezy MD: Kim Carsan MD: Jodi Vale . 15 _14_ 34 CELINE DIOJTAKINCCHANCES COLUMBIASONY BMG LSRN - 0
APD: DeMarcus Jones WOOD/Grand Rapids, MI*  WLTW/New York, NY* m;jesﬁifgl%lgiellite (GB 16 39  PLAIN WHITE T'S HEY THERE DELILAH FEARLESS/HOLLYWOUD/UNIVERSAL 181 +3
e OM: Doug Montgomery PD: Chiis Conley PD: Justin Prager ‘ B —6_ CELINE DION ALONE - ——— s
KKMY/Beaumont, TX* PD/MD: Tim Kiesling APD/MD: Morgan Prue MD: Michael Schwab =l B
PD: Don Rivers [l 17| 31 BLUERODEOQ THIS TOWN % WARNER 167 +

WMJY/Biloxi, MS*
OM/PD: Waiter Brown

WMXW/Binghamton, NY
PD: Doug Masher

WMGV/Greenville, NC*
PO: Colleen Jackson

WSPA/Greenville, SC*
OM: Mark Hamlin
PD/MD: Mike McKeel

WWFS/New York, NY*
PD: Brian Thomas
APD/MD: Fabi Pimentel

WGNY/Newburgh, NY
OM/PD: Robert Maines
MD: Joerg Klehe

Sirius Starlite/Satellite*
OM/PD: Kid Kelly

XM The Blend/Satellite*
OM/PD: Mike Abrams

KRWM/Seattle, WA*

JORDIN SPARKS TATTO0

.2'| 12
Loli2 o

il | 24 29

HEDLEY FOR THE NIGHTS { CAN'T REMEMBER o

BRIAN MELO ALL (EVER WANTED &

KXLT/Baise, ID* WRCH/Hartford, CT* PD: Laura D 1 26 10 NELLY FURTADO FEAT. KEITH URBAN INGOD'S HANDS MOSLEY/CEFFEN/UN VERSAL  T12 +22
PD: Bren?'cs‘;ey) PD: Allan Camp WHUO/Newburgh, NY* PR bd® o - - iyt
APD/MD: Tobir: Jeffries MD: Joe Hann OM/PD: Steven Petrone KVKI/Shreveport, LA* o‘ 32 8  JOHNMAYER say AWARE/COLUMBIA/SONY BMG 104 +32
APD/MD: Tom Furci OM/PD: Cary McCoy e =
WMJX/Boston, MA* KSSK/Honolulu, HI* P 25 14 TAYLOR SWIFT TEARDROPS O MY GUITAR BICMACHINEAUNIVERSAL 94 -5
OM/PD: Don Kelley PD: Jamie Hyatt WVBW/Norfolk, VA* WNSN/South Bend, IN il - L7
APD: Candy O'Terry FNT o ST OM: John Shomby OM/PD: Jim Roberts . 6  DUFFY mMERCY MERCURVAINIVERSAL [SBSIFY
MD:Mark Laurence MD: Lee Kﬁzo e PD: Mike Allen APD/MD: Brad King 26 13 JULIE CROCHETIERE PRECIOUS LOVE SOMERSET 83 -4
WEBE/Bridgeport, (T*  \wapup/Huntsville, AL* %W&E/ S)‘I’ngllk' VA glljsg/o Sb':?tk;:rec{e‘rNA* RYANDAN LIKE THE SUN/COMME LE SOLEIL ¥ UNIvERSAL 82 -5

OM/PD: Curt Hansen
MD: Danny Lyons

OMY/PD: Lee Reynolds

MD: Mark McCarthy

WMAS/Springfield, MA*

SYLVAIN COSSETTE ROCKET MAN o

VEGA 80 +5

WEZF/Burlington, VT* \FIJVDF_!ﬁAh/HMunltsville, AL KCHX/Odessa, TX OM/PD: Rob Anthony 29 4  FRANCIS CABREL LARCBEETLECHELLE HONDELE TS 10
OM: Steve Cormier 6 QI LWL PD/MD: Crace Tijerina MD: Jim Raino ¥ - . ENSES
PD/MD: Cale Parmelee MD: Nate Cholevik KMGL/OKishoma City, OK*  KGEX/Springfiel, MO (50} 20  SANTANA FEAT. CHAD KROEGER INTOTHENIGHT & | wssowemc T2 46
WVAF/Charleston, wy*  WJKK/Jackson, MS* PD/MD: Steve O'Brien OM/PD: Paul Kelley
| o PD/MD: John Anthony
D Rl o WTFMiJohnson City, TNeYMGF/Orlando FL* KEZK/St. Louis, MO* B
onnson ui o . H .
WOEF/Chatt: , TN* i OM: Chris Kampmeier PD: Mark Edwards E e
L3t D:rxn?‘:{oo(:vga‘:d PD/MD: Mark Baker PD/MD: Ken Payne APD: Bab London [ gé ARTIST CANADA HOT AC VS
: ) gz -
Q%%Piﬁt' BE“E‘E"S KCKC/Kansas City, MO*  KEZN/Palm Springs, CA WYY Y/Syracuse, NY* 3 %8 TmE IMPRINT/PROMOTION LABEL _ TW _ +/
*Rabin Daniels gg{lrgglwaffeﬂnedv PD/MD: Rick Shaw OM: Rich Lauber 1 13 LEONALEWIS BLEEDINGLOVE SYCOUSONYBMG 876 +35
WLIT/Chicaga, IL* : " - PD: Kathy Rowe 4 . o  m e
OM/PD: Darren Davis KUDL/Kansas City, MO* \F']\’th%:/ 5’;}:‘:2%2 FL APD/MD: Marne Mason 2 7 MADONNAFEAT. JUSTIN TIMBERLAKE 4 MiNUTES WARNERBROS /WARNGR 835 +53
APD/MD: Eric Richeke OM/PD: Thom McGinty e Peorionll WRVF/Toledo, OH* S 12 MILEY CYRUS SEE YOU AGAN HOLLYWOOD/UNIVERSAL 728 0
~ A eoria, b[=H R —_— —
WRRM/Cincinnati, OH*  WIXB/Knoxville, TN* OM/PD: Randy Rundle SE\)/!'TBIH héhch:e\s 3 17 FABERDRIVE WHENIMWITH YOU % UNIVERSAL REPUBLIC/AUNIVERSAL 727 -26
PD: TJ Holland PD: Jeff Jarnigan :1omis0d _— B {5 3
APD: Ted Morro WBEB/Philadelphia, PA*  MD: KCPalmer 4 15 SARABAREILLES LOVESONG EPICSONVEBMG 701 51
KQIS/Lafayette, LA* PD: Chuck Knight KONA/Tri-Cities, WA - — =
WOOK/Cleveland, OH* PD: "Fast Eddie” Nelson OMIPD: 6" 0 |'3e5'_ | 8 1 ONEREPUBLIC STOP AND STARE MOSLEY/INTERSCOPE/UNIVERSAL 688 +42
f/l% %aéeropolvfh SRR BT TRk BEer RS e L 6 16 DAUGHTRY FEELSLIKE TONIGHT ) CASONVEMG 655 -40
: Ted Kowalski PD: Kevin Gossett R \ §
KTOY/Latayette, LA* EvinLosse KMXZ/Tucson, AZ* - , 655
WTCB/Columbia, SC* PD:C.J. Clements WLTY/Pittsburgh, Pax  QM:Dara Thomas |9 10  JORDINSPARKS DUET WITH CHRIS BROWN NO AR WOVESONYBMG 641 -4
: . i P : Bobby Ric —_— 5 gl i
) WSHH/Pittsburgh, PA* _ = - = ——
wGSY/calunibus, GA* WFMK/Lansing, MI* PO/MD: Ron Antil lp(gElDZa/\luézelnl,ogK* 10 E THE DAYS GRACE NEVER TOO LATE W - JIVE/S(]&Bmc 575 | :12 i
BB flan Qul OM: Brent Alberts * ! T 9 CRASHPARALLEL WORLDWEKNOW & BLACK BOX RECORDINGS/SONY BMG 523 +4
WSNY/Columbus, O+ 0/MD: Chris Reynolds R niannanc ME KOOI/ Tyler, TX _ e 230
y : Tim Moore P +
PD: Tany Florertino KSNE/Las Vegas, NV* , PD/MD: Rick Evans 2 9 SIMPLEPLAN YOURLOVEISALE & LAVA/ATLANTICWARNER 519 27
MD: Mark Bingaman ’P:\)/I% EO”Q Cgase é'r\(/l(/:g\{)/-pT?):ylacgtSOR WLZW/Utica, NY 17 S  HEDLEY NEVERTOOLATE & UNIVERSAL 478 +104
KKBA/C Christi, TX* - John Berry ’ PD: Eric Miller I e = = =
OM. Ed Ooapias —rist] KBIG/Los Angeles, CA*+  WBYY/Portsmouth, NH  MD:Mark Richards 20 7 NATASHA BEDINGFIELD POTKETFULOF SUNSHINE PHONOGENIU/EPICISONYBMG 467 115
PD/MD: Bart Aliison PD/MD: Dave "Chachi” Denes  OM/PD: Jeff Paradis f * ¥ 11 BRYAN ADAMS | THOUGHT I'D SEEN EVERYTHING BADMAN/UNIVERSAL 453 +10
APD:Norma JeanMorales  APD: Jason Griff APD: lan Horne WASH/Washingtan, DC . el
WLdT/D o : Jason Griffin MD: Pat McCrueden PD: Bill Hess 13 16 CHRIS BROWN wiThvou JIVE/ISONYBMG 404 78
ayton, KOST/Los Angeles, CA* A . - T —— =
OM/PD: Jeff Stevens PD/MD: gtsellan g(ehsvsartz ‘F',\ESEE{(?OVH&M&, Ri* g&?%mz']‘:ﬁg:; 61 128 3 KREESHA TURNER DONTCALL MEBABY % M 400 +124
- Brian Mi : t L _ p— =3 o= -
e HieEh WMGN/Madison, Wi* WWL'IC/P vered ik MD: Dave Wilson 18 9  BRITNEY SPEARS BREAK THE ICE IVESONYBMG 394 +23
KOSi/Denver, CO* PD: Pat O'Neil! rovidence, - e - -
PD: Gary Nolan ] APD: imy Z?ébell OM/PD: Tony Bristol \P’\{va&gmgilﬁiepssaam' PA* 15 10 MARIAH CAREY TOUCHMY BODY (SLAND/UNIVERSAL 392 25
APD/MD: Stee Hamitton MD: Amy Abbott APD: Mike Rovin APD: Fran Pantuso ‘ 26 7  USHER FEAT. YOUNG JEEZY LOVE INTHIS CLUB LAFACE/SONY BMG 380 +62
i igh, NC* MD: Brian Hughe — —— - R —
WN_IG.CID““’“' MI* WZID/Manchester, NH* WRAL/RaIelgh, NC e 16 23 MAROONS WON'TGOHOME WITHOUT YOU ASM/OCTONE/INTERSCOPE/UNIVERSAL 365 -
OM: J}m Harper OM/PD: Bob Bronson PD: Ba"Y_ F_Ox WJBR/Wilmington, DE* | e ~ = vl
RO LorlBeRnetE WLRQ/Melbourne, FL* AL gl OM: Michael Waite @ 22 ) 1 JULLY BLACK UNTIL I STAY * - UNIVERSAL _}_58_;15;
WNIC/Detroit, MI* OM/PD: Ken Holiday KSHA/Redding, CA PD: Mike Sommers e =¥ ‘ 3
PO/MD: Theresa Lucas APDIMD: Michael W Lowe  OM/PD: Don Burton MD: Catey Hil 2] (351 7 GAVINDEGRAW wiovewn-ac. sNveMG 353 +29
WOOF/Dothan, AL WRVR/Memphis, TN* KNEV/Repo, va“ WSRS/Worcester, MA* 19 30__ ELISE ESTRADA UNLOVE YOU ¥ - - ROCKSTAR _342 ;]57
PD/MD: Leigh Simpson OM/PD: Jerry Dean OM/PD: Nick Elliott PD/MO: Tom Holt 23 9 SUMA&IWITHME W AQUARILS 329 7
MD: Scott Mill = o B g o
KTSM/E! Pasa, TX* Scott Miller KRNO/Reno, NV* WARM/ York, PA* 21 27  HEDLEY FOR THE NICHTS | CAN'T REMEMBER o UNIVERSAL 304 -46
PD/MD: Bill Toe WMGQ/Middlesex, NJ PD/MD: Dan Fritz PD: Dave Russell . C - _ wwr S |
APD: Sam Cassiano PD: Jeff Rafter MD: Melanie Gardner 24 16 JOHN MAYER say AWARE/COLUMBIA/SONY BMG 302 _"28
QSR e e 30 27 RIHANNA DON'T STOP THE MUSIC SRP/DEF JAMMUNIVERSAL 236 +32
j 29 | 6  STATE OF SHOCK HEARTS THAT BLEED ¥ CORDOVA BAY 285 +14
38 4  RIHANNA TAKEABOW SRP/DEF JAM/UNIVERSAL 257 +55
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R&R SMOOTH JAZZ

Welcome to the smoothest place on the Internet

Station Web Highlights

At A Glance

Carol Archer

CArcher@RadioandRecords.com

ncreasingly, smooth jazz stations drive trattic to their Web sites,

. where listeners glean usetul information, access “now playing”

lists and nuggets about artists, purchase downloads, play Web-

only promotions, view videos and photo galleries, read air tal-

ent blogs and, yes, listen to the station. Bl The bare minimum

requirement for an ettective station site 1s ongoing relevance

and a clean, uncluttered design. Former KJCI)/Denver PID Michael Fischer cites
ease of navigation as a prerequisite. Fischer, who has since launched blog Media

I'1, says users should never have to take more than three clicks to get what they

want: one to search, one to find and one to engage. And he insists that unless

content 1s refreshed daily, a site loses stickiness.

To take stock of what smooth jazz stations are
doing online, we surveyed a handful of reporting sta-
tons linked to the smooth jazz format room on the

R&R Web site. Some highlights follow:

Lifestyle-Appropriate Content

Radio One WJZZ/Adanta’s site is chock-a-bloc with
enticing goodies, including a listing of the stations top
20 songs (with CIY cover art), artist bios and click-
to-buy functionality. Listeners can vote for their five
favorite songs, giving them a sense of involvement
and affording the station valuable feedback.

There is a lot gomng on at Clear Channel
WSMJ/Baltimores Web site. including contesting,
news and the company’s syndicated “Stripped” video
concert series. A well-stocked photo gallery offers pic-
tures of 100 influentdal American women. no less than
50 pictures of Lenny Kravitz (with commentary by
PD Lori Lewis) and more than 100 other photos—
cach with a corresponding affirmative quote,

In addition to standard fare, Clear Channel
WNUA/Chicago’s site emphasizes listener lifestyle
affinity with an extensive collection of tabs that rivals
a Sunday newspapers style section. Theres health,
technology and detalled picces on decor, food and
wine. and entertaining at home.

“Green Pages"an eco-triendly initative that lives
on Elyria-Lorain WNWV (the Wave)/Clevelands
well-organized Web site, presents tips on recyeling,

energy conservation and how to lessen your carbon

tootprint. Photos from some of ies 120,000 Wave
Breakfast Breaks—a promotion that delivers gour-

met coftee, baked goods and juice to arca business-

es—are also posted on the site.

‘Best Kid’

Among CBS Radio WVMV/Dctroits otterings is
a Web-only Best Kid contest, with a monthly $500
savings bond award to a nominated child between
the ages of 5 and 15. Station talent have their own
blogs—nudday host/MD Sandy Kovach penned an
inspiring shape-up fitness routine—and Fecdback
Track presents a new song cach week for visitors
to rate.

Riviera Broadeasting KOAS/Las Vegas' recently
relaunched Web site highlights the station’s Korbel-
sponsored trip-a-day. A daily opinion poll appears on
the home page. and there is also a deeply stocked
download store and other music- and concert-relat-
ed intormation. While jock pages brin with profiles
and photos, some journal entries are not current.

Among a slew of pertinent teatures on CBS Radio
KTWV (the Wave)/Los Angeles” Web site is Whart
Was That Song?, a tool that can idendfy music that
the station does not back-announce (which is most).
Nonmusic elements include a freeway map with esti-
mated travel times and listener-contributed recipes.

Live concert footage is one cnticement on
Gross Communications’ WLOQ/Orlando’s site;

another is the results of listener polls on such
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ON THE WEB
WJZZ/Atlanta:
1075wjzz.com
WSMJ/Baltimore:
smoothjazz1043.com
WNUA/Chicago:
wnua.com
WNWV/Cleveland:
wnwv.com
WVMV/Detroit:
wvmv.com
KOAS/Las Vegas:
1057theoasis.com
KTWV/Los Angeles:
947wave.com
KSSJ/Sacramento:
kssj.com

KIFM/San Diego:
kifm.com

Cougle |G r e s ® Biv | €ty Ei6oced | T ek + § Asark v

e

subjects as how rising fucl prices will effect listen-

ers’ sunmer vacations.

Visitors to Entercoin’s KSSJ/Sacramento’s site can
carn points to redeem gitts and services by partici-
pating in station promotions or by reterring a friend.
Theres also a $10,000 giveaway. A Quik-Picks sec-
tion enables viewing, rating and buying music, DVDs
and games,

Lincoln Financial Medias KIFM/San Diego’
Web site provides details on its Hawailan vacation
giveaway and Easy Money Workday contest.

While station sites trequently poll listeners” opin-
10118 on a variety of topics by asking them to choose
from a choice of answers, a feature that is virtually
nonexistent 15 a chat room, where listeners weigh in
on topics that interest them, such as station events and
programming content. Such threads could provide a
torm of social networking and deepen listeners’sense
of emotional connection to the stadon. This is some-

thing to consider, as a daily return to a station Web

site signifies that the stadgon is top-ot-mind—an idea

that will only gain “currency”™ under PPM. RsR

Web Site As Research Tool

In late 2002 during PD Nick
Francis’ tenure at the station,
WJZZ/Atlanta became the first
Radio One station to launch a
Web site. (Francis currently serves
as MD at noncommercial jazz

KPLU/Seattle.) The
WJZZ destination
subsequently served
as a model for other
Radio One sites.

Francis’ successor—
current WJZZ PD Dave

Kosh—was no less

bullish on the Web. In

addition to introducing new
enhancements, Kosh says he
spent three years fighting for the
station to stream its signal on the
Web, which became a reality in

late 2006.

Today, one of the site’s many
functions is conducting online

www americanradiohistorv.com

music tests among core listeners.
A gated area accessible exclu-
sively to Pls, who've opted in as
loyal listeners, plays a vital role in
gauging audience music tastes.
“QOur Listener Advisory Board
participates in
biweekly tests with 30
songs and one 500-
hook online music test
that we do each year
with Troy Research,”
Kosh says. “This is a

particularly important

Kosh

contribution to
WJZZ's programming, due to the
fact of our limited access to
research. | get a report that
breaks out male-female, ethnicity
and cume-—everything I'd get
from a standard AMT, only lis-
teners ‘vote’ at home, at their
leisure.” —CA
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X s M OOTH J Azz , ALBUM JF THE SAME NAME ENTERED THE TOP
; - : CONTEMPORARY JAZZ ALBUMS CHART AT NO. 7 IN
eo ev miclsen o BIL_BOARD’S MAY 10 ISSUE.
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Icon Interviews
WNEW.com is
streaming vintage
interviews with rock
royalty, conducted by
the late Scott Muni,
including:

(BS Radio resurrects legendary New York rocker WNEW-FM on

the Web and HD2

Where Rock Lives

Once Again

Mike Boyle

MBoyle@RadioandRecords.com

ike many of those who grew up in the greater New York metro
area, Norm Winer was in awe of the granddaddy of all progres-
sive rock stations, WINEW-FM, the place where, to quote its slo-
gan, rock lived for 32 years. Atter all, it was the destination where

such legendary personalities as the late Scott Muni and Alison

“the Nightbird” Steele, as well as Dave Herman, Dennis Elsas,
Richard and Dan Neer, Pete Fornatale,Vin Scelsa, Jonathan Schwartz, Meg Grittin,
Carol Miller, Pat St. John and many more prowled the airwaves.

Not long after the fateful day when the station
fipped to a talk format on Sepe. 19, 1999—coday
s CBS Radio AC WWEFES  (Fresh 102.7)—
Winer, who now is CBS Radio VP of adult rock
programming, made a phone call to then-
WNEW-FM GM Scott Herman.

“Do me a tavor,” he told Herman. “You have
an amazing tape library there. Lock that door and
don’t let anybody touch those treas-
ures, as we wouldn't want anything
to happen to them.”

While eBay hadn’t been invented
vet, Winer, who has been PD of
riple A WXRT/

Chicago for more than 25 years,

bellwether

envisioned people walking into the

ibrary and  leaving it empey

Although  Herman  locked  the
would have to wait another cight years to unlock

the treasure tove of rock nroll radio history.

Online Evolution
Fast-forward to the fall of '07. When CBS Radio
president/CEO Dan Mason decided to make the
most  of those tucked-away WNEW-FM
archives and launch WNEW.com on the Web
and as the HD2 side channel ot WWES. he con-
tacted Winer.

“They asked me to oversee this project and fig-
ure out what we could best do with all of these
resources and the context to place them in”

Winer says.” The most logical thing to some may

Winer
room, he didn’t send Winer the Key. Instead, Winer

have been to make it a retro/nostalgia station, but
in talking to people about it, including |CBS
Radio president of digital media and integrated
marketing] David Goodman, [ was encouraged to
proceed with the 1dea of using the audio archives
with concert elements and those amazing inter-
views as the foundation for a station that was
going to reflect the continuity ot the music and
the culture and be more true to the
‘play-it-all” progressive philosophy.”

Winer says Mason didn’e try to
talk him out of any of his plans. He
would throw ideas at Mason and. in
some cases, even suggest lists of cur-
rent-day artists or acts about to
break that he thought would fit just
to make sure Mason was cool with
the concept. “He agreed and gave
nie the encouragement to proceed and a modest
budget for production to digitize the tapes. Plus
we had a hetty amount of people in New York,
L.A.and around the country to help us with the
maging and production.”

Winer and his development team presented a
demo of what the station would sound like for
CBS Radio executives last December. Another
team simultaneously began working on the Web
site, which all cubminated in the April 14 launch
of the HD2 channel and WNEW .com.

Balancing Past And Present
Whether to bring back some of the legendary

rocker’s personalities was also part of the decision-
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Mick Jagger (1975)
Stevie Wonder (1976)
The Who (1978)
Robert Plant (1979)
David Bowie (1986)

Muni

Vintage Video
View footage from the
original WNEW-FM at
wnew.com/

wnew_miemories.

‘I truly
believe this
is what
WNEW-FM
would have
been doing
if they were
still around.’

—Norm Winer

1:30 p.m., April 24

That You Use It”

York”

Dice”

Eric Clapton, “It's in the Way

Nirvana, “Smells Like Teen Spirit”
Talking Heads, “Psycho Killer”
Ryan Adams, “New York, New

The White Stripes, “Icky Thump”
The Shins, “Sleeping L.essons”
The Rolling Stones, “Tumbling

The Clash, “London Calling”
“Live From the Archives: Patti
Smith, ‘Dancing Barefoot’ " Sky" ”
“Interview With an lcon: Stevie
Wonder Wijth Scott Muni”

making process when launching the new outlets.
“One of the tirst decistons we made—given the
specitics of the approach that we wanted to take—
was that we didn’t want to bring back the whole
gang together again, because we didn't want to
take a retro/nostalgic approach.” Winer says. " We
also didn’t want it to be New York-centric. The
reality 1s that for a generation or two, and even in
New York, many people were unaware of what
WNEW-FM was. The great gain that could be
made was to have this powerhouse channel that
would make an impact around the country.

“There was no outlet tor music like chis in
New York, Los Angeles and other cities ... so |
felt that it would be far better to not focus on the
New York theme”

That said, Winer, who for the tdme being han-
dles a lot of the hosting duties on wnew.com as
the “curator,” says there have been discussions
about using “luminaries and celebrities™ as guest
DJs. That could include some of WNEW-FMY
past voices.

Without having to be true to any one format,
without rescarch and without having to worry
about ratings, WNEW.com can be what the
company wants it to be. Even revenue is some-
thing that CBS Radio has limited its expectations
for ac this point, according to Winer. The station
can make an impace without having to be true
to any one programming approach.

The bottom line is that its the unigque content
that WNEW.com has to offer that is the draw.
“No one has this content or the resources to put
it together,” Winer says. "And the music that we
have to choose from is unlimited. Our objective
is to play the coolest bands of today, just as we used
to do in the golden era of progressive radio, and
tind the currents that are consistent with the taste
of the existing audience. We don't need to be stuck
in classic rock material; we can evolve that.

“I've always thought that the definition of *pro-
gressive radio was to evolve.” he continues. " This
cnables the station that was once WNEW-FM to
evolve into the 21st century. I truly believe this
1s what they would have been doing if they were

still around.” RsR

Music Monitor

Stevie Wonder, “Living in the
City”

Elvis Costello, “l Can't Stand Up”
Wilco, “Jesus Etc.”

Jeff Beck, “Freeway Jam”

Dave Matthews Band, “Tripping
Billies”

John Mayer, “Waiting On the
World to Change”

The B-52s, “Funplex”

Peter Gabriel, “Kiss of Life”
“Live From the Archives: The
Allman Brothers Band, ‘Blue

Source: WNEW.com log
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AMONG THE FOFMAI'"S TOP FIVE MOST INCRE£SED
PLAYS FOR A SIXTH JONSECUTIVE WEEK. THE TRACK,
‘WHICH HAS POSTED & GAIN OF AT LEAST 150 SPINS
EACH WEEK IN THAT 5PAN, MPROVES BY 181 P_AYS.
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25 2 peteon THENULL CORPORATIONRED 018 *335  4AldB4 T4 KMYZ, KNXX, KQRA, KRAB, KYSR, Sirius
Alt Nation, WARQ, WCYY, WEND, WFXH,
., PANIC AT THE DISCO
ﬂ i 4 \INEW THE AFTERNOON CECAYDANCERFURLEDBY RamenvRRe B0 130 3304 15 a0k, WELM) WP,
COLDI LAY AIRPOWER/MOST INCREASED PLAYS
m VIOLETHI L cemoL 996 +B66 5539 8 SHINEDOWN 13
Devour
APOCLLYPTICA FEATURING COREY TAYLOR )
D n 2 runorisls Doz 843 B 25 B KETE, KNXX, KPNT, KQRA, KOXR. WARQ
Q . THEORY OF A DEADMAN AIRPOWER o WBRU, WEND. WKQX, WNFZ, WRZX,
9T A ey G04/ROMORUNNER/RRP 852 *23 22 A0 WXEG, WXNR
iy SAVING ABEL
' ADDICTEC SKioDCOVRGNCAPTOL 100 *6B 1649 27 CAROLINA LIAR 5
4 CE ﬂ :rl Not ;Jvcr
r THREE DAYS GRA tlantic
' RIOT wezowss 79 <= 2268 /26 KITS, KJEE, KRBZ, KTCL, WRWK
I ASHES DIVIDE
z+ [RER L2 soone 657 29 1782 25 ATMOSPHERE s
t u
LUDO {Rhymesa ILG)
. ! LOVE ME CEAD REDBROUSLANDIDIMG  ©28 77 1857 23 e DOIWLUNE X eife
- B MOMT
2 I TIME O FRETEND owvea 893 = o i :L?nBSTS . COLDPLAY
~ andlebars
- . PENNY WISE ] e e Violet Hill Capitol)
% I THE WES™ERN WORLD MYSPACE 2 o Zem | ° &czt';icezp:mﬁo. WHTG ::%1;2‘ ':v\;S\F_' 'IAEOK&%AFD% ,35. gmN 4
' SIXX: A.M. r e ' ‘ =
’ 1) LIFE 15 BE WTIFUL BLEVENSEVEN 002 A 2087 2 :LIKCL'NE TRID 4
= elp Me
| SAFETYSUIT 3 NINE INCH NAILS
t , " 473 +37 1.268 3 (Epic)
' ) SOMEONE LIKE YOU INIVERSAL MOTOWN KTCL, KUCD, WCYY, WPBZ Discipline (“he Null Corpom tion/RED)
THE KDOKS KEDJ +26, WNFL +19. KFMA +18, <TCL I8, ¥ TRA -EE.
. ALWAYS WHERE I NEED TO BE astRALwERKS/CapiroL 472 99 L7720 sy ??GUEX‘?;AVE e WRWK +18, KWOD +14, WBTZ +ha WCYY -l WS- 14
hicago
VAMPIRE WEEKEND : :
23 A-PUNK xUBeCcarscrowe 966 89 1304 30 55;‘;,‘3,"3’5‘:,";7’;;‘{,‘:;";‘;';‘30 WEEZER
AVENCED SEVENFOLD Pork And E eans (DGC/Getiensinterscope)
' AFTERLIF HOPELESS/WARNER BROS. 460 7 0934 36 MOTLEY CRUE 3 KEDJ +21 KNXX +2L KMYZ 21, V2J0 2], XTRA +T,
FINGER ELEVEN Saints Of Los Angeles WBTZ 416, WSUN +14, WFXH T2 KDCE +12, WFNX =1
3 ’ 420 -27 1.893 22 (Motley) ekl
I'LL KEEP 7OUR MEMORY VACUE WINI WEND, WGRD, WJRR FLOBOTS
RED Handl € (Universal Reyubl
2 A sswrogc 33 49 OMS 39 g Pl o ol et )
' ; ALKALINE TRIO 1% w42 072 SIAN +¥, WSUN 1L WENX Tl KNL +1L KITS +10
' HELPME EPIC : 2
fr FOO FIGHTERS
) GREAERB AR 30«05 1262 32 .
n NOTC/ER ATLANTIC Let It Die (Foswell/RCA/RMG)
: WRZX +25, WROX +23, KFMA +E, WZNE <1, KMYZ +T3,
L FLOGCING MOLLY F ¥ : s Tt
35 REQUIEM “OR A DYING SONC soEoneoummy 292 2 0728 40 ADDED AT... KATEQIAWTZRE (WHBAS VD B e
. AGAINST ME! o
o Stop sremeprise 287 64 0588 w KQX
. Chicago, IL
BUCKCHERRY
. SORRY ELEVENSEVENATLANTICRRP 280 o3 60Y 28 PD: Mare Young
GAVIN ROSSDALE Nine Inch Nails, Discipline, 26
. LOVE RENAINS THE SAME nTemscore 287 ¥16 LY M Theory Of A Deadman, So Happy. 13
R.E.M e o dOeo) FOR WEEK ENDING 1AY 4, 2008
= .E.M. l fspring, H 5 WAY &,
3= SUPERNATURAL SUPERSERIOUS WARNER BROS. 232 105 0.816 38 b GGG i 4 LEGEND: See legen? to charts iv charts sectlom for rules and symbol explanat ans.
SPOCMH FOR REPORTING STATIONS PLAYLISTS GO TO 60 alternative a1d 25 3nada rock =tations are elect onically monitc-ad by Niel sen Broadcast Data
4- DON'T YC S EVAH MERCE 213 -83 0.609 ] www.RadioandRecords.com Systems 24 houss a d: », 7 days a weck. © 2008 Ni-lsen Business Media. inc.

Al nghts reservad.
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» RED JUMPS 20-16 AND EARNS AIRPOWER
STRIPES WITH “ALREADY OVER.” THE TRACK IS THE
THIRD STRAIGHT TOP 20 FROM THE ALBUM “END OF
SILENCE,” FOLLOWING “BREATHE INTO ME” (NO. 10
PEAK) AND “LET GO” (NO.17).

R&R ACTIVE ROCK

POWERERD DIGITAL DOWNLCADS
(DM” AVAILABLE AT DMDS.COM

- -
- o
([ 3 Qé o 11 NIELSEN BDS NEW AND ACTIVE
3 o BF  ARTI CERTIFICATIONS PLAYS AUDIENCE Rt - P TisT TS
[ | 5 tme IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK e e aRE o T — iR
1 6 gé%:’%?g:{ﬂ NO. 1(2WKS) o 1646 <49 5482 1 :op EVIL 142/31 ESC:ILWORK 92/9
e ero xile
THEORY OF A DEADMAN (Pazzo/Jard Star) {Nuclear Blast/Caroline/Capitol)
2 p I‘;;: 158 < appy 604/ROADRUNNER/RRP 1127 70 4072 4 MOST ADDED TOTAL STATIONS: 17 TOTAL STATIONS: g
(el 3 DOORS DOWN
3 . 390 26 4360 2 BULLET FOR MY VALENTINE 137/46 32 LEAVES 85/2
&-.’F' IT'S NOT MY TIME UNIVERSAL REPUBLIC 1 Waking The Demon F T —
B SAVING ABEL (Jive/Zomba) (Double Blind/Universal Republic)
. ! _,B_;'t ¥ ooicTeD SKIDDCOMVIRGINACAPITOL ]i—’? ! 4086 3 TOTAL STATIONS: 25 TOTAL STATIONS: 10
i E‘ iff SEETHER 1324 +53 3666 5 SAFETYSUIT 133/0 FLOBOTS 67113
- RISE ABOVE THIS WIND-UP
i RIREYU SRS .Ierr'[IES'}'LABEL STATI%EV; Someone Like You Handlebars
o g N ] | Matown) Universal Republ
X = f 5t oow woLvwoop 1292 5 o SHINEDOWN 36 TonT‘/V:LrSsaTATToOh:Vs”: 15 g‘Or“liZEL(SS‘TA:IFgNS‘:(] 15
hE = APOCALYPTICA FEATURING COREY TAYLOR . Devour
(7] £ EI 13 APOCALY R emiavezoves 197 6 302 9 b BUCKCHERRY N5/21  ENDEVERAFTER 62/47
=8 KDOT, KHTB, KHTQ, KILO, KLAQ, KOMP, Sorry Baby Baby Baby
;:vg}'. 10 ;Iv?r:(u:? PARK ARNERIEROY 076 N 33 8 KQRC, KXFX, KXXR, KZRQ, Sirius Octane, (Eleven Seven/Atlantic/RRP) (Razor & Tie)
"!'.*f-: 10 YEARS WAAF, WBUZ, WBYR, WCCC, WCHZ, TOTAL STATIONS: 9 TOTAL STATIONS: =)
"k- 1 WCPR, WIIL, WJJO, WKLG, WLZX, WOXA,
f_&,ﬁ 3 BEAUTIFUL UNIVERSAL REPUBLIC 1034 4 2.224 14 WRAT, WRIF, WRTT, WRUF. WRXW, WRZK, OPERATOR 94/6 DEEPFIELD 62/D
=& PUDDLE OF MUDD WTKX. WTPT, WWBN, WXGQR, WYEB, Delicate Into The Flood
ol 8 3 PavET FIRESS GEEENINTERSORE 973 -9 3.623 vl WZMR, WZOR, XM Squizz (Atlantic) (In De Goot)
. — WG— — 5 TOTAL STATIONS: 10 TOTAL STATIONS: 4
DAYS N
RIOT JVE/ZOMBA 927?7 2 g 221l 1° Hammerhead
{Columbia)
ﬁSE:ngﬁEDIVIDE [SLAND/DIMC 303 -n7 2117 15 KDOT, KHTB, KHTQ, KILO, KISW, KOMP,
e ey i — KUPD, KXXR, WAAF, WBLZ, WCCC, WCHZ,
WCPR, WEDG, WItL, WLJO, WKLG, WLZX,
SAINTS OF LOS ANGELES moriey 893 +B2 27008 R WMMR, WOX A, WRAT, WRUF, WRXW,
AVENGED SEVENFOLD WTPT, WWEBN, WXQR, WYBB, WZMR,
AFTERLIFE WOPELesswARNERGRDs, 500 B4 195316 RZORAMicalz )
SEETHER n - FOO FIGHTERS 9
FAKEIT WINDIOE 681 412 282 10 Let It Die
(Roswell/RCA/RMG)
RED AIRPOWER
651 +50 1.231 20 KFRQ, KRZR, WEDG, WMMR, WQXA,
ASL'READV ivm ESSENTIAL/REDVERIC B
XX: A.M.
LIFE IS BEAUTIFUL ELEVENSEVEN 4z 42 2424 IE) NINE INCH NAILS 7
SEVENDUST Discipline
644 +35 1187 2t {Null Corporation/RED)
PRODIGAL j
DROWNSIC):C I 7BROS/ASYLUMALC WBUZ, WBYR, WRXW, WWWX, WXQR,
WXZZ, WZMR
ENEMY glevenseven 030 28 1373, 18
WEEZER >
KID ROCK AIRPOWER
ALL SUMMER LONG OPDOGATLANTC 238 52 1492 7 RoriAnd|Beanc
TANTRIC (DGC/Geffen/Interscope)
DOWN AND OUT SienTmaRTYAC 051 *D HORON 28 P Ry 2
FIVE FINGER DEATH PUNCH CANBEEEOX =
NEVER ENOUCH Ry 006 +94 e 22 Stand
(Sitent Majority/ILG)
rz?gDTEICHTERS RosweLLRCARMG 78 17 133019 A R T T W
ANOTHER BLACK DAY . TANTRIC 4
WICKED SQULS BEREros. 420 29 0587 23 Down And Out SHINEDOWN
REV THEORY {Silent Majority/ILG) D
HELL YEAH VAN HOWES/MALOOF/INTERSCOPE 397 % G820 24 AT ERCANA: VYR%K BB ol W;(\)/: :6: fﬁf’f"&t })<HTB +11, KQRC 1\, KILO +10,
AIRBOURNE 4 KXXR +10, WXQR +10, SIOC +3, WIYY +3, KATT +8
KIﬁIA?F&E TSHE UNDERDOG WIND-UP B85 g 0403 34 Runnin' Wild )
FILTER {Roadrunner/RRP) FOO FIGHTERS
SOLDIERS OF MISFORTUNE puse S '8 0.541 30 R, iy WLz WL Let It Die (Roswel/RCA/RMG)
- WTFX +1, WAAF +11, KRZR +11, KOMP +10, WRIF +8,
THE RACONTEURS m 39 0749 26 KID ROCK 2 W0JO +8, WRZK +7, WBLZ +7, WEDG +7, WWBN +7
SALUTE YOUR SOLUTION THIRD MAN/WARNER BROS. . All Summer Long
(Top Dog/Atfantic)
et nocowes 272 M4 0406 33 WQXA, WTKX  NINE INCH NAILS
e _ Discipline (The Nuit Corporation/RED)
CHEVELLE FIVE FINGER DEATH PUNCH 2 WXQR +19, KATT 18, WCHZ +16, WWWX +15, WXZZ 411,
THE FAD g 265 82 0446 32 Never Enough . KHTQ +8, WKLQ +B, KISW +6, WAAF +5, WILZX +5
. B (Firm) S
I X oM, 252 33 0308 37 KiSW, Sirius Octane FIVE FINGER DEATH PUNCH
PRAY FOR ME ELEVEN SEVEN
HURT —N . Never Enough (Firm)
LODED CAPITOL 250 +10 0.221 - KFRQ +19, SIOC +16, WHL +12, WZOR +3, WRZK +8,
WBYR +7, KXFX +5, KDOT +4, KNCN +4, KZRQ +3
e wrepscope 290 T4 0453 31 L + B ALTER BRIDGE
THOUSAND FOOT KRUTCH Before Tomorrow Comes (Universal Republic)
FALLS APART TOOTH & NALL 249 +10 0.286 38 KLAQ +10. SIOC +10, WZOR +9, WRIF +8, KOMP +7,
NINE INCH NAILS WRUF +7 KHTQ +6, XSQU +5, WQXA +5, WIIL +3
DISCIPLINE THE NULL CORPORATION/RED 239 A " oves . ADDED AT...
ALTER BRIDGE e
BEFORE TOMORROW COMES UNIVERSAL REPUBLIC 216 A Ot 2 KHTB
- — Salt Lake City, UT
WEEZER
PORK AND BEANS DCC/GEFFEN/INTERSCOPE 195 2l 0397 35 PD: Kayvon Motiee
— APD/MD Roger Orton
SHINEDOWN  MOST INCREASED PLAYS/MOST ADDED
e DEDC 169 4189 0605 28 Condlebox, Stand. T
Shinedown, Devour. 11
TSH'EILE&tTEJCHT AROENTEREATLANTC 27 34 0230 40 0 CHERAE, [T, FOR WEEK ENDING MAY 4, 2008
FOR REPORTING STATIONS PLAYLISTS CO TD: LEGEND: See legend to charts in charts section for rules and symbol explanations.
KORN
KIss VIRGINCAPITOL 155 +39 0.234 39 RadioandRecords.com 61 active rock stations are electronically monitored by Nielsen Broadcast Data Systems 24

hours a day. 7 days a week. © 20D8 Nielsen Business Media, Inc. All rights reserved.
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POWERED

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

= =
ES Y 11 NIELSEN BDS
% HZ ARTIST CERTIFICATIONS PLAYS AUDIENCE
= 8 e IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK
3 DOOS!S DOWN NO. 1{1WK)
2 T Fonoruvive UNIVERSAL REPUBLIC M‘E: 25 1‘407 2
PUDDLE OF MUDD
PSYCHD FLAWLESS/GEFFEN/INTERSCOPE __“3_E_V ;g '_]'_“f’f»% L MOST ADDED
SIXX: A.M.
LIFE 15 BE£UTIFUL ELEVENSEVEN OOt 0 1.301 3
: THEORY OF A DEADMAN =
SOHAPPY BOAROADRUNNERRRP 0 §29 Lo ¢
- MOTLEY CRUE MOST INCREASED PLAYS -
9 3 E 30z +8} 0.828 7
SAINTS 07 LOS ANGELES MOTLEY o Tees AT i
SEETHER 3 TITLE / LABEL STATIONS
. T RISE ABOW: THS wnoop 2% 36 = g SHINEDOWN 5
- SEETHER 1 Devour
5 FAKE IT wio-up 268 A poesy A (Atlantic)
k KAZR, KBER, WEBN, WKLC, WNOR
. R;ﬁ;{#ﬁg;ﬂ pevmise. [Roog 137 ROEDIE B TMOTLEY CRUE 5
- THREE DAYS GRACE | 20z R 0.691 g Saints Of Los Angeles
= NEVER TOU LATE IVEIZOMBA Ex i (Motley}
KIDC, KUFO, WGIR
. g;HODEH?EL:EgE{TEF?SOOﬁEES REVOLUTION swerARROW 124 g 0634 10 = T =
e EICHITERS THE OFFSPRING 3
- 4 K Hammerhead
I LONG ROA ) TORUIN ROSWELLRCARMG  1B€ 36 0544 W (Columbia)
SAVING ABEL - KBER, KUFQO, WKLC
. ADDICTED SKDDCONVIRGNCAPITOL 187 Ol =Y By e, B e
. 10 YEARS m 9 0454 13 All Summer Long
BEAUTIFU UNIVERSAL REPUBLIC = (Top Dog/Atlantic)
APOCALYPTICA FEATURING COREY TAYLOR WGIR, WMMS
. IMNOT JESUS 20-20 ENT/JIVE/ZOMBA Js_é_ e _0"‘09 16 TG PRRR -
)] AIRBOLRNE € <4 0S01 12 Given Up
TOOMUCH . TOO YOUNG, TOO FAST ROADRUNNER/RRP : (Warner Bras.)
DEF LEPPARD FEATURING TIM MCGRAW KTUX, WMMS
. NINE LIVES ISLAND/CURB/UME ]E_‘l R “0"“’0 = e b T
. ,\(LIL[;UI:AS ECRKLONG ToPpoGATLANTE 1 31 0336 20 e
(Van nges/Maloof/lnte(scope)
© TAHi?Tgi DIVIDE sLanvDm 122 4 03k 2 e =t -
© e CHERAY " 2z a9 0365 18 e ?
SORRY ZLEVEN SEVEN/ATLANTIC/RRP 5 2 : (Roswel/RCA/RMG)
LINKIN PARK KUFO, WEBN
0 CIVENUF WARNER BROS. s il 45D — - - —
i SEETHER 1
THREE DAYS GRACE " ”
. RIOT IIVE/ZOMBA ]70‘ <N 00 o [RVI\:: i::]“ W
ATREYJ WMMS
. FALLING D JWN HOLLYWOOD = 210 020 ) & : - -
RUSH DISTURBED 1
. WORKING "HEMANGELS ANTHEM/ATLANTIC % 8 0183 25 E’:“’? T)"" Fire
eprise;
FOO FIGHTERS KZRR
‘ LETITDIE ROSWELLIRCARMG 71 ! 24 US=h 19
E R.E.M.
25 65 - 021 29
%;s»ﬁr:g;ipmssmous WARNERBROS. O~ a 5 ADDED AT...
. HELL YEAH VAN HOWES/MALOOF/INTERSCOPE ___5?_“7*7" 0066 - KTUX
BLACK TIDE Shreveport, LA
7 g i
2 3 SHOCKWA/E INTERSCOPE E_S__ ?i 0.052 OM: Gary McCoy
AVENGED SEVENFOLD PO/MD: Randy Hill
9 AFTERLIFE HOPELESS/WARNER BROS. "7& 16 goeEol - Linkin Park, Given Up, 1
; RED Rev Theory, Hell Yeah, 1
‘ ALREADY VER essenTuReDERC o7 ‘B 0041 -
FOR REPORTING STATIONS PLAYLISTS GO TO:
‘ EF&)\D,JE: gé:‘ST JBROSASLUMALE O & D :
4 - www.RadioandRecords.com
RECURRENTS
b e
£ 3
«a ARTIST 11 NIELSEN BDS PLAYS a ARTIST 1 NIELSEN BDS PLAYS
3l TITLE / IMPRINT / PRIMOTION LABEL CERTIFICATIONS Tw w Bl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw w
FINGER ELEVEN ; AC/DC
PARALYZER (WIND-UP) 150 D B /R7Y DEEDS DONE DIRT CHEA? (ATCO/ATLANTIC) 105 &
HELLYEAH LINKIN PARK
ALCOHAULIN' ASS (EPICE 27 _]09 KON /147 1'VE DONE [WARNER BROS.) 105 8]
FOO FIGHTERS GUNS N’ ROSES
THE PRETENDER (ROSW:.L/RCA/RMG) 23 L “_7_ PARADISE CITY (GEFFEN/UME) 102 86
NICKELBACK 0Z2Y OSBOURNE
ROCKSTAR ROADRUNNEF/RRP) ) 7“7 ' “_07 |DON'T WANNA STOP (EPIE) loa paz
GUNS N' ROSES 14 106 AC/DC

SWEET CHILD 0" MINE (GEFFEN/INTERSCOPE)

BACK IN BLACK (LEGACY/EPIC)

101 105

» MOTLEY CRUE L.0GS MOST INCREASED PLAYS
(JP 91) FOR A THIRD CONSECUTIVE WZEK AND

SCORES ITS SECOND TOP FIVE AS “SA NTS OF LOS
ANGELES” JUMPS S-5. IN 2005, THE BAND PEAXED
AT NO. 2 FOR SIX WEEKS WITH “IF | DIz TOMORROW.”

NEW AND ACTIVE
ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL IGAIN TITLE / LABEL /GAIN
ALTER BRIDGE 3125 OPEATOR 26/3
Before Tormorrow Comes Delicate
{Universal Republic} (Atlaniic)
TOTAL STATIONS: 9 TOTAL STATIONS: 2
THE RACONTEURS 28/20 FILTZR 25/4
Salute Your Solution Soldiers Of Misfortune
(Third Man/Warner Bros ) (Pulse)
TOTAL STATIONS: 4 TOTAL STATIONS: 9
MUDVAYNE 28/4 FIVE FINGER DEATH PUNCH 24/2
Dull Boy Never Enough
(Epic} (Firm}
TOTAL STATIONS: 1 TOTAL STATIONS: 8

MOTLEY CRUE

Saints Of Los Angeles [Motiey)
KMOD +¥4, KUFC +13, KIOC +12, WJXQ +11, KSHE +8,
KTUX +8, WKLC +7, KBER +6, WGIR +5, WOHA +5

APOCALYPTICA FEAT.
COREY TAYLOR

I'm Not Jes.s (20-20 Ent.live/Zomba)
WNOR +16, WMMS +11, KAZR +6, KUFO +6, WKLC +5
WEBN +4, KIOC -2, KTUX +], WDHA +1

FOO FIGHTERS

Let It Die (Roswel/RCA/RMG)

KSHE +12, KUFO +], WDHA +8, WEBN +8, WMMS +7.
KIOC 1

DISTURBED

Inside The Fire (Reprise}

KTUX +12, WMMS +3, WKLC +6, ELFO +5, KZRR +4,
KBER +3, KIOL +7. KAZR +1

SEETHER

Rise Above This (Wind-up)

WMMS +12, WEEN +9, KSHE +8, KAZR +4, WVRK +4
WAQX +3, KBER +2, WIXQ +2, WXMM +2, KTUX +1

FOR WEEK ENDING MAY 4, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanat:ans.
24 rock stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. © 2008 Nielsen Business Media, Inc. All right:. reserved.

ROCK REPORTERS

WONE/Akron, OH*
OM: Chuck Collins
PD:TK. O'Crady
APD/MD: Tim Daugherty

KZRR/Albuguergque, NM*
Okt Bill May

PD: Phil Mahonev

MD: Rob Brothers

WZZ0/Allentown, PA*
P1D: Tori Thomas
MD: Keith Moyer

KWHL/Anchorage, AK
P2iMD: Brad Stennett

WT0S/Augusta, ME
(O¥/PD: Steve Smith
A2D: Chris Rush

MAY 9, 2008

KIOC/Beaumaont, TX*
OM: Trey Poston
PD: Joey Armstrong

WEBN/Cincinnati, OH*
OM/PD: Scott Reinhart
MD: Dave fritz

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parozai
APD/MD: Monty Foster

WMMS/Cleveland, OH*
PD: BoMatthews

WVRK/Columaus, GA*
OM: Brian Waters
PD: Chris Chaos

WRQK/Canton, OH*
PD: Creg Ausham

WPXC/Cape Cod, MA
PD/MD: Suzanne Tonaire

KAZR/Des Maines, |A*
OM: Scott Allen
PD: Ryan Patrick

WKLC/Charleston, WV* MD: Andy Hall
OM/PD: Jay Nunley
APD: Brian Thompson KHQG/Duluth, MN

MD: Dawn Cox OM/PD: Jack Lawson

WQCM/Hagerstown, MD
OM: Rick Alexander
PD/MD: Mike Holder

WRVC/Huntington, WV
PD: Reeves Kirtner
APLC: Stephen Perry

WJXQ/Lansing, MI*
OM: Paul Cashin
PD: Sheri Vegas

WGIR/Manchester, NH*
PD: Chris "Doc” Garrett

WXFX/Montgomery, AL*
PD: Rick Hendrick

WDHA/Morristown, NJ*
PD: Tony Paige
APD: Curtis Kay

WNOR/Norfolk, VA*
PD: Harvey Kojan
APD/MD: Sonja Morrell

WXMM/Norfolk, VA*
OM/PD: John Shomby

KCLB/Palm Springs, CA
OM/PD: Jen Shevlin
MD: Jenn Brewski

KUFO/Portland, OR*
PD: Chris Patyk
APD/MD: Dan Bozyk

WHJY/Providence, RI*
PD: Scott Laudani

KCAL/Riverside, CA*
PD: Steve Hoffman
APD/MD: Daryi Norsell

WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schulz

KBER/Sak Lake City, UT*
PD: Kelly Hammer
APD/MD: Darby Wilcox

KZ0Z/Sam Luis Obispe, CA
OM: Pepper Daniels
PD/MD: Dusty Rhoads

KTUX/Sh-eveport, LA*
OM: Gary McCoy
PD/MD: Rendy Hill

KSHE/St. Louis, MO*
OM: Rick Balis

APD: Katy <ruze

MD: Guy Fevazza

WAQX/Syracuse, NY*
OM: Tom Mit: hell

PD: Alexis

APD/MD: Don Kelley

KMOD/ Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, Wi
MD: Steve Resnick

KBZS/Wichita Falls, TX
PD: LizRyan

" Monitored Feporters
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POCWEREL

R&R ROCK

ALTERNATIVE & ACTIVE REPORTERS

KUCD/Honolulu, HI*
PD: Adam Carr
MD: Chris Sampaio

OIGITAL COWHLOADS
AVAILABLE AT DMDS

CANADA ROCK

TITLE IMPRINT / PROMOTION LABEL ™ +-

! ]
= éé ARTIST
&
n

KCX X/Riverside, CA*
PD: John DeSantis
APD/MD: Bobby Sato

] 3 DOORS OOWN IT'SNOTMY TIME
© - SAMROBERTS THEMKIDS &
21 QUEENS OF THE STONE AGE MAKE IT WIT CHU

UNIVERSAL REPUBLIC/UNIVERSAL 47 +38

ALTERNATIVE

WEQX/Albany, NY*
OM/PD: Willohee

ACTIVE

KEYJ/Abilene, TX UNIVERSAL

REKDRDS REKORDS/INTERSCOPE/UNIVERSAL 34 13

MD: Amber Miller

WHRL/Albany, NY*
OM: John Cooper
PD/MD: Tim Noble

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA*
OM: Kenn McCloud
PD/MD: Danny Spanks
APD: Jared Mann

KNXX/Baton Rouge, LA*
OM/PD: Dave Dunaway
APD: Phillip Kish

MD: Darren Gauthier

KQXR/Boise, ID*
OM: Dan McColly
PD: Jeremy Nicolato
MD: Jeremi Smith

WBCN/Boston, MA*
PD: Dave Wellington
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin
MD: Paul Driscoll

WBTZ/Burlington, VT*
OM/PD: Matt Grasso
APD/MD: Kevin Mays

W2ZJO/Charleston, WV*
OM: Jeff Whitehead

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Young

WSWD/Cincinnati, OH*
OM: Patti Marshall
APD: Julie Evans

WKRK/Cleveland, OH*
PD: Dominic Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman” Davis

KDGE/Dallas, TX*
OM/PD: Vince Richards
APD: Chris Ryan

WXEG/Dayton, OH*
OM: Tony Tilford

PD: Steve Kramer

MD: Matt Jericho

KTCL/Denver, CO*
PD: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, MI*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

WJBX/Ft. Myers, FL*

PD: Matt Johnson

APD: Anthony "Roach” Proffitt
MD: Jeff Zito

WGRD/Grand Rapids, MI*
PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando
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KTBZ/Houston, TX*
PD/MD: Don Jantzen

WRZX/Indianapolis, IN*
PD/MD: Lenny Diana

WTZR/Johnson City, TN*
OM: Bill Hagy

KRB2Z/Kansas City, MO*
OM: Bob Edwards

PD: Greg Bergen

APD/MD: Jason Ulanet

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PD: Shane Cox
APD/MD: Valerie Hale

KFTE/Lafayette, LA*
PD: Scott Perrin
MO: Jude Vice

KXTE/Las Vegas, NV*
PD: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandbloom
MD: Lisa Worden

KYSR/Los Angeles, CA*
PD: Michael Martin
APD/MD: Julie Pilat

WMFS/Memphis, TN*
PD: Rob Cressman
MD: Sydney Nabors

WLUM/Milwaukee, WI*
PD: Jacent Jackson
MD: Chris Catef

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels

KHBZ/Oklahoma City, OK*
OM: Tom Travis
PD: Jeff Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM/PD: John Moschitta
MD: Vinnie Ferguson

WCYY/Portland, ME*
PD: Herb vy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton

WBRU/Providence, RI*
OM: Mark Stachowski
PD: Chris Novello

APD: Tom Chiden

MD: Nick Castillo

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MD: Chris Payne

WDYL/Richmond, VA*
PD: Fisher

WRXL/Richmond, VA*
OM: Bilt Cahill
PD/MD: Casey Krukowski

WZNE/Rochester, NY*
PD/MD: Danni

KWOD/Sacramento, CA*
OM/PD: Curtiss Johnson
MD: Andy Hawk

KXRK/Salt Lake City, UT*
OM: Alan Hague

PD: Todd Noker

APD: Corey O'Brien

MD: Artie Fufkin

KBZT/San Diego, CA*
PD: Garett Michaels
APD: Mike Hansen

MD: Mike Halloran

XETRA/San Diego, CA*
PD: Phil Manning
MD: Capone

KITS/San Francisco, CA*
PD: Dave Numme
APO/MD: Aaron Axelsen

KCNL/San Jose, CA*
PD: Jeanene Calhoun

KJEE/Santa Barbara, CA*
PD: Eddie Cutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius Alt Nation/Satellite*
OM/PD: Gregg Steele
APD:Khaled Eisebai

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Jon Robbins

PD: Boomer

APD/MD: Leslie Scott

KNDD/Seattle, WA*
PD: Lazlo
APD/MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
MD: Ty

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry

APD: Chris Firmage
MD: Greg Rampage

KMYZ/Tulsa, OK*
PD: Kenny Wall

WWDC/Washington, DC*
APD: Dave Hennessy
MD: Greg Roche

WPBZ/West Palm Beach,
FL*

PD: John O'Connell
MD: Ross Mahoney

WSFM/Wilmington, NC
OM: Jerry Mac
PD/MD: Mike Kennedy

OM: Randy Jones
PD/AMD: Frank Pain

WZMR/Albany, NY*
OM: Kevin Callahan
PD: Nik Rivers

KTEG/Albuguergque, NM*
OM/PD: Bill May
MD: Aaron "Buck” Burnett

WWWX/Appleton, WI*
PD/MD: Guy Dark

WJSE/Atlantic City, NJ
OM/PD: Rich DeSisto
APD/MD: Scott Reilly

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

WILYY/Baltimore, MD*
PD: Dave Hill
APD/MD: Rob Heckman

WCPR/Biloxi, MS*
OM: Kenny Vest
APD/MD: Maynard

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Alten
MD: Amy Hutto

WRXR/Chattanooga, TN*
PD: Boner

WIIL/Chicago, IL*
OM/PD: John Perry
APD: Tom Kief

MD: Steve Salzman

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*
PD: Ross Ford
MD: Jack Mehoff

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KBPI/Denver, CO*

PD: Willie B.

APD/MD: Aaron "Doubie A"
Montell

WRIF/Detroit, MI*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KLAQ/EI Paso, TX*
OMY/PD: Courtney Nelson
APD/MD: Clenn Garza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI*
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA*
OMY/PD: Paul Wilson
APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MD: Stiller

WRUF/Gainesville, FL*
OM/PD: Harry Guscott
APD: Kyle Baldry

MD: Jack Wich
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B
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PUOOLE OF MUOD PsYCHD
15 THEORY OF A OEAOMAN SO HAPPY W

FLAWLESS/GEFFEN/UNIVERSAL 4i5 34

E_,. THE RACONTEURS SALUTE YOUR SOLUTION
10 SEETHER RISE ABOVE THIS
-.] . MOTLEY CRUE SAINTS DF LDS ANGELES
FOO FIGHTERS LET ITDIE
R.E.M. SUPERNATURAL SUPERSERIOUS
AGAINST ME! stop
27" AIRBOURNE 700 MUCH, TOO YOUNG, TOO FAST
21;_ STATE OF SHOCK HEARTS THAT BLEED *
TD_ GOB UNDERGROUND +

H'.- THE TREWS HOLD ME Iﬁv(mR.MS L 4

5. FINGER ELEVEN TALKING TO THE WALLS o

E " WEEZER PORK AND BEANS
| 55 ; FOO FIGHTERS LONG ROAD TORUIN

1% RIOES AGAIN INFECTED
ASHES OIVIOE THE STONE
COLOPLAY VIOLETHILL
KIO nock ALL SUMMER LONG
AGE OF OAZE AFFLICTED ¥
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WKLQ/Grand Rapids, MI*
OM: Brent Alberts
PD/MD: Michael Grey

WZOR/Green Bay, WI*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Greenville, NC*
PD/MD: Dave Tripp

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WOQXA/Harrisburg, PA*
OM/PD: Ken Carson
APD/MD: Nixon

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OMY/PD: Lee Reynolds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

KOMP/Las Vegas, NV¥
PD: John Griffin
MD: Carlota

KZCD/Lawton, OK
PD: Don "Critter” Brown
APD: J.C. "Kelso" Kellison

WXZZ/Lexington, KY*
OM: Robert Lindsey

PD: Johnny Maze

APD: Twitch

www americanradiohistorv com

F. WINTERSLEEP OBLIVION %
APOCALYPTICA FEATURING COREY TAYLOR I'M NOT JESUS
THE TREWS PARANOIO FREAK
. LINKIN PARK GIVEN UP
" OISTURBED INSIDE THE FIRE

THE KOOKS ALWAYS WHERE | NEEO TO BE

KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Petterson

MD: Adam Peterson

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
OM/PD: Mike Quinn

KBRE/Merced, CA
PD/MD: Jason LaChance

WHDR/Miami, FL*
OM: David Israel

PD: Kevin Vargas
MD: Dave Hansen

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM: Dean Warfield
PD/MD: Troy Hansen
APD: Zigz

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

WYYX/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

604/UNIVERSAL 9] +12

THIRD MAN/WARNER BROS./WARNER 328 2

WIND-UP 322 +38
MOTLEY ~ 302 +65

ROSWELL/RCA/SONY BMG 2B +47

WARNER BROS.JWARNER ~ ZB2
SIRE/REPRISE/WARNER 23"
ROADRUNNER/WARNER 1252

THEBUMSTEAQ/UNIVERSAL 23

DGC/CEFFEN/UNIVERSAL 205
ROSWELL/RCA/SONY BMG 198

CORDOVABAY 245
AQUARIUS/EMI - 4]

WIND-UP 6

PUTIT ON/UNIVERSAL =7 18

ISLAND/UNIVERSAL 183 +18
EMI BO !

TOP DOG/ATLANTIC/WARNER {la:] =22

WIDEAWAKE 164 -0

THORNY BLEEDER/UNIVERSAL Bl -]

20-20 ENT.JJVE/SONY BMG

DEPENDENT/EMI 14T -4

THEBUMSTEADAUNIVERSAL T3 +37

WARNER BROS./WARNER =o" 12

WIXO0/Peoria, IL
OM/PD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Tyszler

WYSP/Philadelphia, PA*
PD: John Cook

APD: Spike

MD: Jeff Sottolano

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD: Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KHTB/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

Ki55/San Antonio, TX*
PD/MD: LA Lioyd

K10Z/San Diego, CA*
OM: Jim Richards
PD/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM: Mark Mitcheli
APD/MD: Stephanie Bell

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

Sirius Octane/Satellite*
OM: Gregg Steele
PD: Jeff Regan

REPRISE/WARNER 4 +7
ASTRALWERKS/EMI 17 +30

.'li- in uIa;; Ea nCan

XM Sqguizz/Satellite*
PD: Bodhi Ebright
MD: Grant Random

KISW/Seattle, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, WI
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
PD: Tommy Carroll

KHTQ/Spokane, WA*
PD/MD: Barry Bennett
APD: Kris Siebers

WLZX/Springfield, MA*
PD/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Valorie Knight
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
MD: Ty

KFMW/Waterloo, I1A
OMY/PD: Michael Cross

WBSX/Wilkes Barre, PA¥
PD/MD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWIZ/Youngstown, OH*
PD: Wes Styles

* Monitored Reporters

MAY 9, 2008


www.americanradiohistory.com

R&R TRIPLE A

From Bareilles to Winehouse, triple A continues to help break acts

Artist-Friendly Format

John Schoenberger

JSchoenberger@RadioandRecords.com

here are many artists who have enjoyed lasting success
i the past 15 years that owe a debt of gratitude to triple
A. Many have gone on to enjoy multiformat and mul-

timedia exposure. And while playlists continue to get

tighter, triple A remains one of few tormats that stll

takes chances.

In some cases, the inital buzz may have started
outside radio, yet triple A is often the entry point
into more taditional ways of developing and break-
ng artists. Sometimes this is just one stop along the
way in an artists career, while for others the format
becomes a reliable home an act can count on year
after year.

In the past 12-18 months, triple A has helped
establish a new crop of artists. In some cases the
mitial buzz came from overseas, a strong online
presence or TV exposure, but other times it began
at radio.

Included i this crop are Colbie Caillat. Sara
Bareilles, A ny Winchouse, Ingrid Michaelson and
the Kooks. all of whom are already one or two
tracks deep at radio (see Format Stars” Stats, right).
Further, it the past two years several others have
received significant exposure on multiple tracks
from triple A, such as Spoon, Feise, Mat Kearney and
Grace Potrer & the Nocturnals.

Then there are those on the cusp of breaking
through, like Newton Faulkner, Swell Season
(Glen and  Marketa
Morrison, Brett Dennen and Landon Pigg.

Hansard TIrglova).  James

Michaelson

MAY 9, 2008

Universal Appeal
Universal - Republic’s  promotion  department
acknowledges the role that triple A played in break-
ing Caillat and Winehouse. Nagonal triple A pro-
moton director Risa Matzuki says that if it weren't
the format’s embrace ot Caillat carly last year, none
of her subsequent success would have taken place.

“Triple A is where she started and 1t was her
home for the entire spring and summer of 2007,
Bubbly” was the biggest record last year by any
temale artist. including our own Amy Winchouse.
at this format. And e still has yet to go away.as many
have it in recurrent.”

“Bubbly™ peaked at No. 1 not only at triple A
but also hot AC and AC, and topped out at No.
2 on R&RS CHR/Top 40 chart. Caillat was able
to follow up with another top 10 track ac triple
A Realize”

Winehouse also found her tirst home at triple A
and had her best showing in the tormat. She, too,
crossed over to multiple formats including CHIR/
top 40, rhythmic and alternative. But, Matzuki says.
without her reaching No. 2 on the wiple A moni-
tored chart with " You Know I'm No Good™ (and
thent No. 7 with *Rehab”). no one would have paid
attention to her.

“Both of my artists needed to break at triple A
and establish familiarity in the marketplace tirst,
before they could move on to other tormats,” she
says, noting that neither artist wanted to abandon
riple A despite their successes at other tormats. ™'l

am thankful for that”

Journey Of A Song

In some cases wriple A is not the only player in

WwWwWwW.americanradiohistorv|

Breaking Out
Triple A can be
credited for helping
break many acts
through the years. A
partial list:

Ryan Adams
James Blunt
Blues Traveler
John Butler Trio
Brandi Carlile
Coldplay

Shawn Colvin
Sheryl Crow
Counting Crows
Howie Day

Mike Doughty
Death Cab for Cutie
The Fray

Comez

David Gray
Guster

Jack Johnson
Norah Jones
Keane

Amos Lee

Los Lonely Boys
Dave Matthews Band
John Mayer
Sarah MclLachlan
Natalie Merchant
Jason Mraz

Joan Osborne

Snow Patrol

Format Stars
Colbie Caillat
“Bubbly”: Peaked at
No. 1; 22 weeks on
chart

“Realize”: Peaked at
No. 10, 20 weeks on
chart

Amy Winehouse
“You Know I'm No
Good”: Peaked at No.
2, 21 weeks on chart
“Rehab”: Peaked at
No. 7, 16 weeks on
chart

Sara Bareilles

“Love Song”: Peaked
at No. 3, 33 weeks on
chart

“Bottle It Up”: No. 26

and still climbing, three

weeks on chart

Ingrid Michaelson
“The Way | Am":
Peaked at No. 2, 24
weeks on chart
“Breakable”: Released
April 21

Source: Nielsen BDS

breaking an act, but the tormat nevertheless

plays an important part in the process of devel-
oping career artists. Bareilles is clearly one, and
getting the format to take par: in her marke:-
mg was critical

“The campaign for "Love Soag’ began with a
launch at triple A and contnued with a rigorous
touring schedule, but it took a series of bench-
marks to get different stations at the tormat to
commit,” Epic/Columbia VI of promotion Lisa
Sonkin says.

Atfter the label pulled in carly bolievers at the tor-
mat, the next group of stations came onboard in
response to impressive 1 Tunes sales figures.

The inclusion of “Love Song™ m a Rhapsodv TV
commercial convinced any remaining triple A
holdouts. They were followed by success at hot AC
and CHR /top 40—where “Love Song™ went to
No. 1. Her album “Little Voice™ has sold 689,000
units in the United States and the single has tallied
2.3 million digital downloads, according ro
Nielsen SoundScan.

Another success story is Miclhaelson. Many will
say 1t was her music’s placement in TV shows and
commercials that broke her. but the artist’s showcase
at the 2007 Noncommvention kad as much to do
with it as anything else. Michaclson appeared on
“Good Morning America” and landed on the front
page of the Wall Street Journal.

RED national triple A promotion head Crissy
Zagami  says  Michaelson’s  manager.  Lynn
Grossman, asked her early on te send out promo
copies to radio tastemakers. " Almost all of them put
the record right on the air” Zagemi recalls.
Anmong  those  that  responded the
University of Pennsylvania’s WX PN/ Philadelphia
assistant GM of programiming Bruce Warren, syn-
dicated “Regs  Coftee House™ host Scott
Register, Fordham  University’s WFUV/New
York D Rita Houston, University ot Central
Missouris KTBG/Kansas City 21 Jon Hart and
University’s  WTMID/Baldmore  PD

Mike Matthews. [t was their ear'y support, along-
Y &

were

Towson

side the TV placements, that were instrumental in
creating the buzz.

As a result. Zagami says, triple A stations were
already familiar with Michaelsor when “The Way
I A" shipped to commercial rad:o later in the year,
and “they brought the project Fome. Ingrid fully
understands that radio exposure 15 crucial for her to

ReR

establish a lasting career”
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POWERED
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] 2 L2 11 NIELSEN BDS NEW AND ACTIVE
2 E HS ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST BLAYS ARTIST PLAYS
-3 =8 TITLE e IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK L - T LU e A
DEATH CAB FOR CUTIE NO. 1(1WK) TIFT MERRITT 123/36 BODEANS 100/5
3 6 | \WILLPOSSESS YOURHEART aantic 230 *50 1840 2 Broken Every Day
COUNTING CROWS (Fantasy/CMG) (Resolution)
B VOUCANT COUNTON ME CCErFENNTERScoPE 463 24 IZELS B MOST ADDED TOTAL STATIONS: 10 TOTAL STATIONS: "
R.E.M. 0
13 457 42 1.346 5 OLD 97's nam KT TUNSTALL 92/25
SUPERNATURAL SUPERSERIOUS WARNER BROS. iy o i p—
JASON MRAZ (New West) (Relentless/Virgin/Capitol)
0 hvouRs MlanTicmRe 448 40 1294 6 TOTAL STATIONS: 19 TOTAL STATIONS: 14
m S R D < puvsmnsnn&igm 393 4393 1945 | THE RACONTEURS 1S/9  ALEJANDRO ESCOVEDO  86/32
ARTIST NEW 0ld Enough Always A Friend
£+ 10 STEVE WINWOOD FEATURING ERIC CLAPTON 383 a3 0867 5 TITLE/LABEL  STATIONS (Third Man/Warner Bros.) (Back Parch/Manhattan/Capitol)
; DIRTYCITY COLUMBIA | COLDPLAY 93 TOTAL STATIONS: 16 TOTAL STATIONS: =]
JACK JOHNSON Violet Hill
ks ; 23 Fmoeves BRUSHFIRE/UNIVERSALREPUBLIL S0 " LT i (Capitol) AMOS LEE na4/s2 AIMEE MANN 85719
AUGUSTANA KBCO, KCUV, KENZ, KFOG, KGSR, KINK, Listen freeway
a0 12 332 433 099 10 KMTT, KPR, KPTL, KRSH, KRV, KTCZ, (Blue Note/Capitol) (Supertgo)
. SWEET AND LOW EPIC KTHX, KXLY, Sirius Spectrum, WCLZ, TOTAL STATIONS: 19 TOTAL STATIONS: 12
8 5 MUDCRUTCH 332 o 119 7 WCO0, WMMM, WNCS, WRLT, WRNR,
SCARE EASY REPRISE - WTTS, WXRT, WXRV, WZEW LINKIN PARK 107/7 DAVE BARNES 82/15
TF L J - Shadow Of The Day Until You
jll = YARL NAIM orovtmpaane 292 40 w778 AMOS LEE 5 (Warner Bros.) (Razor & Tic)
i Listen TOTAL STATIONS: 5 TOTAL STATIONS: 7/
SPOON (Biue Note/Capitol}
B2 onTvouran werce 283 il S, KGSR, KTHX, Sirius Spectrum, WMMM,
THE B-525 RN
4 13 FUNPLEX ASTRALWERKS/CAPITOL 27“ | 2 '0'74‘ e __SHERmriiir 5
INGRID MICHAELSON Out Of Our Heads
ig 26 i way i CABIN24/0RIGINAL SICNALRED 200 =5 0% 9 (A&M/Interscope)
JAKOB DYLAN KBCO, Sirius Spectrum, WRLT, WRNR,
B 7 OMETHINGCODD THIS WAY COMES cowmen 247 5 L2819 Lz
THE BLACK CROWES MY MORNING JACKET 3
1275 (00D3YE DAUCHTERS OF TH REVOLUTION siveRmRiow 242 =2 0572 24 I'm Amazed
J VAN MORRISON (ATO/RED)
15 10 S ENTRAINMENT LosTHEHWaY 2% i 0577 23 CIOR, KRVB, WRLT
NEWTON FAULKNER ] AIMEE MANN 3
Ll 7 9 reawmcacine AwARECOLUMEIA 232 o Q825 12 Freeway
MATT NATHANSON (SuperEga)
' 18 B OMEONCETHGHER wncomre 227 7 D52 & KRSH, KTHX, WXRT
SHERYL CROW ELVIS COSTELLO & THE
9 V’ 20 [oveseRee ASM/INTERSCOPE 215 53 0683 21 IMPOSTERS 3
TRISTAN PRETTYMAN No Hiding Place
@ 23 7 MADLY VIRGIN/CAPITOL 206 2 0483 27 E(LTC’:‘;( Hig*&gﬂv) "
WCOO, WRNR
DUFFY i
. 244 ey MeRCURVIDMG 208 34 OIS 20 ALANIS MORISSETTE, 2
| LANDON PIGG Underneath
@ 2L 0 BINGINLOVE AT A COFFEE SHOR roamvg 203 *23 | CS7OF 4 (MaidRe prise)
4 KFOG, WRNX
NEEDTOBREATHE
Q B4 omemne wuanme g 1924 1 M6 @27 -
ALANIS MORISSETTE
@ 22 2 eRneATH MAVERICK/REPRISE 135 %6 0891 13 ADDED AT COLDPLAY
FEIST Violet Hill (Capiton)
e % 3 IFEELIT ALL CHERRY TREE/POLYDOR/INTERSCOPE e i 0229 B SIRIUS «gg‘écmum KENZ +76, SISP +36, WRNR +29, WRLT 25, KRVB +20,
KBCO +13, CIDR +18, KFOG +18, KINK +18, WNCS 18
0 = o sanasancces o B W om SPECTRUM
| Satellit MY KET
THE SWELL SEASON (GLEN HANSARD & MARKETA IRGLOVA) 2 . el
27 =N R CANVASBACK/COLUMBIA 153 -3 0756 17 OM: Gregg Stecle I'm Amazed (ATO/RED)
—— ONEREPUBLIC : PD: Gary Schoenwetter SISP +3], WCOO +14, KGSR +8, KRGH +5, WTTS 45,
n , ) WXRT »3, KRVB +3, XMCF +2, KCUV +2, KFOG +2
STOP AND STARE MoSLEv/NTERscope 1S 29 0496 26 g:'e‘i';'lag'ov"’g‘ :"(')"' ;E’ Heads. 9
row, Ou ur Heads,
MY MORNING JACKET 124 T7 0315 Amos Lee, Listen, 0 ELVIS COSTELLO & THE
IMAMAZED ATO/RED i Gavin Rossdale, Love Remains The Same, 0 IMPOSTERS
GAVIN ROSSDALE 124 26 0418 FOR REPORTING STATIONS PLAYLISTS GO TO: No Hiding Place (Lost Highway)
LOVE REMAINS THE SAME INTERSCOPE o HaliDandiccaclcom SISP +12, KPR} 3, WCOQ +8, KRSH +7, WCLZ +5,
! WNCS +5, XMCF +3, KCUV +2, KINK +2, WXRT +
AMOS LEE
RECURRENTS Listen (Blue Note/Capitol)
WXRV 49, WCOO +8, KRVB +8, WCLZ +7, KGSR +7,
5 5 KFOG 45, WNCS +5, WRLT +5, WTTS -4, WRNR +3
™ ad
= ]
M ARTIST ) NIELSEN BDS PLAYS 8 ARTIST i1 NIELSEN BDS PLAYS DEATH CAB FOR CUTIE
= TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W w & TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W w | Will Possess Your Heart (Atlantic)
KPRI +8, WRLT +7, KXLY +7, WZEW +6, KBCO +5,
SARA BAREILLES BRANDI CARLILE . v . ey =
LOVE SONG (EPIC) 82 185 TURPENTINE (COLUMBIA) e 18 K
DAVID GRAY 152 147 ROBERT PLANT / ALISON KRAUSS N4 123
YOU'RE THE WORLO TO ME (ATO/RED) GONE, GONE. GONE (DONE MOVED ON) (ROUNDER)
EDDIE VEDDER MAT KEARNEY
HARD SUN (MONKEY WRENCH/J/RMC) a2 17 BREATHE IN BREATHE OUT (HOLLYWOOD/AWARE /COLUMBIA) 1G5 10%
MIKE DOUGHTY 137 195 BRUCE SPRINGSTEEN 108 18 FOR WEEK ENDING MAY 4, 2008
27 JENNIFERS (ATO/RED) GIRLS IN THEIR SUMMER CLOTHES (COLUMBIA) LEGEND: See legend to charts in charts section for rules and symbo! explanations.
29 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours &
SNOw PATROL 133 138 THE KILLERS 102 97 day, 7 days a week, Indicator chart comprised of 51 reporters.

By niclsen

(DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

SHUT YOUR EYES (POLY DOR/A&M/INTERSCOPE)

READ MY MIND (ISLAND/IDJMG)

» SOULFUL WELSH SINGER/SONGWRITER DUFFY
TALLIES A 20% INCREASE IN SPINS (UP 34) AS “MERCY,”
HER FIRST CHART HIT, JUMPS 24-21. HER DEBUT ALBUM
“ROCKFERRY,” ALREADY A NO. 1 SMASH ACROSS
EUROPE, SEES ITS U.S. RELEASE MAY 13.

@© 2008 Nielsen Business Media. Inc. All rights reserved.
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D TRIPLE A/
~#\ AMERICANA

FoweRED By ficlsen

<DMDS

DIGITAL COWNLOADS
AVAILABLE AT DMDS.COM

» AMOS LEE LEADS|THREE CAPITOL ART ST
DZBUTS ONTO THE TRIPLE A INDICATOR CHART
AS "LISTEN” OPENS AT NO. 16 (UP 152 FLAYS).

A_SO ENTERING ARE ALEJANDRO ESCCVEDY'S
“ALWAYS A FRIEND” (ND. 21, UP 62) AND
COLDPLAY’S "VIOLET HILL” (NO. 27, UP 1971,

5 B X
w o w
= B NGE =
i - 55 ARTIET TRIPLE A INDICATOR PLA¥S E L ARTIST AMERICANA SLAYS - 1
E =) ;5 TITLE IMPRINT / PROMOTION LABEL W +- E ! TITLE MPRINT / PROMCTION LABEL T™W +/- CUMULATIVE
1 6  DEATHM CABFOR CUTIE | wiLL POSSESS YOUR HEART ATLANTIC 652 1 - JAMES MCMURTRY & =
. = ‘ b ustuskios LIGHTNINGROD 578 l 2256
s 12 R.E.M SUPERNATURAL SUPERSERIOUS WARNERBROS. 585 +1 HAYES CARLL
. 3 e ‘ 2 TROUBLE NMIND LsTHIGRwaY 023 47 W
' 3 7 JAKOR DYLAN SOMETHINGGOOD THIS WAY COMES, oLUMBIA 497 +4 ‘ 4 VAN MORRISON 379 4 -085
. KEEPITSIMPLE LOST HIGHVAY “
4 4 12 COUNTING CROWS YOU CAN'T COUNT ON ME OGC/GEFFEN/INTERSCOPE 462 -22 PAUL THORN 1 c
B @ *3 ALONG WAY FROM TUPELO PERPETUAL OBSCURITY 368 B0 008
(5] 5 10 STEVI WINWOODFEAT. ERIC CLAPTON DRTY CTY OMBA 454 414 B . KATHLEEN EDWARDS = o
ot il _ ASKING FOR FLOWERS Z0E/ROUY DER -
6 G JASOMMRAZ MYOURS ATLANTICRRP - 418 +2 TIFT MERRITT 3 3
' i 6 B ANOTHER COUNTRY FANTASY LMG =8 B €608
9 4 MUDCRUTCH SCARE EASY REPRISE 414 +53 THE WAYBACKS L -
’ i - 7 _ LOADED COM 4SS 2B& e ) %23
n 3 OLD99'S DANCE WITHME NEWWEST 376 +39 THE WAIFS R =
o _— il 7 sunommeaer COM *ASS gk i ESED
Bl 7 10 VAN MORRISON THAT'S ENTRAINMENT LOSTHICHWAY 354 b4 TIM O'BRIEN
10* CHAMELEON proPERAMERCAN 277 '3 B
JACK JDHNSON IF HAD EYES BRUSHFIRE/UNIVERSAL REPUBLIC 334 -51 RYAN BINGHAM F 5
L B ° o LOST HIGHVAY 257 o 6098
JACKIZ GREENE SHAKEN wasle 323 429 KATHY MATTEA -
. 1 ’ __]f - oA CAPTAIN POTATOTHIRTY TISERS 256 > =00¢]
THE BL ACK CROWES GOODBYE DAUGHTERS OF THE REVOLUTION SILVERARROW 317 35 Pl 13 THE STEELDRIVERS %€ 3 3804
THE STEELDRIVERS ROUF DER ’
THE K2OKS ALWAYS WHERE | NEED TO BE ASTRALWERKS/CAPITOL 292 -1 7 BELLEVILLE OUTFIT 24E +2 2537
~ WANDERIN' INDEPENBENT -
THE CYT EMPIRE 50 MANY NICHTS VELOUR 285 +39 DRIVE-BY TRUCKERS s
Bl 10 (RGHTER THAN CREATION'S DARK NEW WEST 242 { 75
AUGU STANA SWEET AND LOW fPIC 28] 17 JIM LAUDERDALE & THE DREAM PLAYERS . >
5 V’ HONEY SONGS YEF ROC 2al IS <535
AMOS.EE LISTEN BLUENOTE/CAPITOL 263 +152 CHATHAM COUNTY LINE
’ et v veeroe 237 %2 /4
TRISTYN PRETTYMAN MaDLY VIRGIN/CAPITOL  26) <1 VAl 15 SOUTH AUSTIN JUG BAND 25 28 2148
' STRANGE INVITATION JANK JANKINS - -
DUFFY™ MERCY MERCURY/IDIMG 257 +21 BODEANS [ 3
8 Jz STILL RESOLUNION 219] 1 48 5100
NEWTIN FAULKNER DREAM CATCHME AWARE/COLUMBIA 254 2 DOC MARSHALLS S
- . - ’ | B ONESTFORONCE INDEPENENT 25 <7 =l
THE B-525 FUNPLEX ASTRALWERKS/CAPITOL 241 -8B MARCIA BALL :
— ’ 22_ PEACE, LOVE & BBQ ALLGTOR 2B +6 6
ALEJENDRO ESCOVEDO ALWAYS A FR BACK PORCH/MANHATTAN/CAPITOL 3 THE WOOD BROTHERS.
; et 3 2_ g B 52 ‘ 2_2 LOADED BLUE NOTE/CARTOL 195 4 30_5
YAEL { AIM NEW SOUL TOTOUTARDAATLANTIC 228 32 JUSTIN TOWNES EARLE
- g ‘ "E THE GOOD LIFE Booochor 18 57 520
KATHLEEN EDWARDS THE CHEAPEST KEY : GARY LOURIS [ 3
2} HL ¥ ZOE/ROUNDER 227 35 23 ‘21 TS T 180 13 2675
JIM WHITE CRASH INTO THE SUN 5 OLD 97'S
M CCAKRHOP jls i ‘ A2 oI ONCRAVITY Newwest 100 *62 S8
KT i ; WILLIE NELSON . ,
TURSTALL LITTLE FAVOURS RELENTL ESS/VIRGIN/CAPITOL 237 B 7»47 25 A 24 MOMENT OF FOREVER [ —— 183 4 a2
- B E ALLISON MOORER I -
THE B-!'AVERY BELIEVE 1SUAND/IDIMG 723 18 b 20 AT VAT 1807 24 3562
COLDPLAY JACKIE GREENE
VIDLETHILL CAPITOL 197 +197 27 s e e TE T T 177 5 132
T MANDO SAENZ
MATTNATHANSON COME ONCET HIGHER VANGUARD 7191 +2 28 wii BUCKET GATETAD 167 -1 2046
k BUZZ CASON
WILCC cLaDIT'SQVER NBC/ADRENALINE 182 +79 . _29  HATSOFF T0 HANK PALOCURO 166 +5 738
. CAROLYN WONDERLAND 3
FEIST 1 FEELIT ALL CHERRYTREE/POLYDOR/INTERSCOPE . 189 ;18 30 el MISS UNDERSTOOD BISMI AUX 165 28 2325
coLDPLAY 37  WhRN WTHD AIMEE e 22 ELIZA OLD 97'S 10 MAMA SAID SETER COOPER 8
iolet Hi L MANN NS ReEitic) GILKYSON 12 ity i
Violet Hill WVOD, WXPK, KM~—N, KSPN Blame It On Gravity Take Root sission Door
(Capitol) WXPN, WYEP, XM Freeway WBIB, WCBE, WFIV, Beautiful World (New West) (Americana) Red Beet)
KBAC, KCLC, KCMP, Theloft (SuperEgo) WNCW, WNRN, (Red House)
KDBB, KFMU, DMX Fotk Rock, WON. i JUSTIN TOWNES ELEVEN
KLRR, KMTN, MY MORNING KNBA, KTAO, - ALEJANDRD EARLE 9 HUNDRED
KOHO, KPND, JACKET 13 KTBG, KUT, Music AMOS LEE 7 ; ESCOVEDO Rl The Good Life SPRINGS
MOST ADDE ' KROK, KRVO, I'm Amazed Choice Adult Listen MST ADDED Real Animal (Bloodshot” Country Jam
i KSPN, KSUT, KTAO, Alternative, WCBE, N (Back Porch/ (Palo Duro)
(ATO/RED) (Blue Note/Capitol)
WG [ KFMU, KMMS CESE UL, KB~.C, KRVO, KYSL Manhattan/Cap tol}
WAPS, WBJB, P NG WTMD, WTYD, e T d
WCNR, WOST, PN L WUIN, WYEP T T
RUERMANEXTA KTAO, KUT, KYSL, T '
WFIV, WFPK, S MASON
WFLV, wWJCU, WYEP, XM The Loft JENNINGS 8
WMVY, WMWYV, ' Fighter Girl

“OR WEEK ENDING MAY 4,.2008

FOR WEEK ENDING MAY 4, 2008

The America1a chart represents the reported play of terrestrial radio stations, nationally synd cated radis shows, satellit- radio and intarmet stations that 1ave
agreed to submit weekly spin counts. For more information please visit www.americaamusic org. © 2008 Americana Music Associatic a.
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Increase vour volume in the recording industry with
Sound

investment in sound recording, production, recording studics and

coording Investor Tax Credit. [t reimburses 259

inlrastructure projects.
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R&R LATIN

SBS/New York works the Web to enhance listener interac-ti-on-and

Improve community service

Getting Their Online

Groove On

Jackie Madrigal

JMadrigal@RadioandRecords.com

ast month, Spanish Broadcasting System announced a part-

nership with MySpace for a new campaign called “We Want

a Million Friends.” The goal: attract 1 million Hispanics to

MySpace Latino, the bilingual site launched April 8 by Fox

Interactive media as part of its wildly popular social network-

ing site. Under the pact, SBS receives a network community,
video and instant-messaging platforms, and hosting capabilities, as well as pro-
motion tor its shows and artists on MySpace Latino.

Torres

In return, SBS will promote the project on
all its media propertics. including the compa-
nys TV and radio stations and its Web portal,
with links to latino.myspace.com prominently
displayed on all SBS station sites.

While the partnership enhances the broad-
caster’s Web presence with beachfront onhine
real estate at the nation’s top social network-
ing site, radio remains a local mediun. As such.
Most station sites focus on Improving presence
and awareness in their local coverage area.
Using the Web to increase listening could
become even more mmportant i light of
Hispanic broadcasters’ concerns that Arbitron’s
PPM service could negatively attect Spanish-
language ratings.

One Station, Two Sites
SBS wropical WSKQ (Mega) and Laan pop
WPAT (Amor), New Yorks  highest-rated

Spanish-language stations, have become more

aggressive online to not only maintain but
mcrease their market positions. In fact, Mega
has two sites: one for the station (lamega.com)
and another for popular morning show “El
Vacilon de la Manana™ (elvacilon.com).

SBS/New York promotion and marketing
manager Jackie Torres says a dedicated site was
necessary to accommodate Web trathic for “El
Vacilon™ and to enable the level of interactivity
required for the show's ensenible of personalides.
“There are 12 people on the morning show and
they are constantly checking their e-nuails while
on the air, and you hear them bring up e-mails
they just received,” she says.

While WPAT hosts a page on its site for morn-
ing program " Amor Temprano en la Manana,” the
show’s basic structure doesn't require the same
level of interactivity as elvacilon.com. “Amor’s
morning show is more produced, it has more live
mterviews and artists in the studio and 1s a much
more familiar show Torres adds.

Both outlets stream cheir on-air signals and
offer information online on station and com-
munity events, photo galleries, interviews and
other relevant feacures tor their audiences.

Online Promotions

Torres says the sites encourage stronger conmmu-
nication between the station’s personalities and
cach host has several e-mail ac-

their listeners
counts, as well as his or her own MySpace page
—and serve as a conduit in executing station

promotions. “Because we have the two largest

54 24/7 NEWS ONLINE @ www.RadioandRecords.com

FORMAT FOCUS:

WEB INITIATIVES

ON THE WEB
Content featured on
WSKQ/New York's
Web site
(lamega.com)
includes:

Artist interviews

B Aventura

B Michael Stuart

B Criollo

B The Dey

B Room 28

B Fragment Crew

Contests and events

B AIDS Walk 2008

B Mega Invasion Salsa
Cruise 2008

B SeaWorld/Busch
Gardens Viva la
Musica

B Spring Extravaganza

Bomba y Plena 2008

B Bachata Sinfénica

Content featured on
WPAT/New York’'s
Web site
(931amor.com)
includes:

Artist interviews

B Jeremias

B Aventura

M Eljuri

M Alejandra Alberti

Contests and events

| $100 gift certificate
giveaways

B Roberto Carlos
concert ticket
giveaways

B Enrique Iglesias
“95/08" album
giveaways

B AIDS Walk 2008

Latin stations in New York and so many spon-
sors wanting to do great promotions, we just
can’t put them all on the air. Many of them go
online only,” she says.

Torres reports strong audience response to
online promotions—she’s sometimes “shock-
ed” at the volume of listener participation, she
says. The stations capture valuable audience
information m the process, such as age, sex.

employer, likes and dislikes—all with an eye
toward expanding listener databases.

The Web sites also play a role in commum-
ty service. Plans call for expansion and a high-
er protile for their community calendars—vis-
itors currently have to first go to an events page
to access the popular teature. The goal is to give
listeners easy access to the services they need,
including information on topics the audience
may be unwilling to discuss publicly, such as
domestic violence." Through our Web sites you
can get to a psychologist or an empowering
seminar for women,” Torres says. “Thats why
our community involvernent or contribution to
them is so important.”

Taking advantage of the ability to add a visu-
al component to radio, SBS plans to expand the
menu of in-studio interviews streamed from its
New York station sites so listeners can see what
happens behind the scenes. In addition, Torres
says the stations have successtully tested a new
functonality that will allow listeners to partic-
ipate in contests through texting and plan to
add that capability soon. The service is already
in use at the company’s Los Angeles stations,
but SBS had to resolve legal issues required in
New York state before rolling it out for Mega
and Amor.

Torres sees the Internet as an iimportant tool
to enhance the importance of radio, while
providing visual elements and increased inter-
activity. You can listen to radio anywhere and
by having the Internet connection, you feel
even closer to your tavorite jock. Not only
does the listener get more attached to the per-
sonalities, but they also find useful information
that helps them and links them to other sites
that may be usetul.”

Warner Music Latina presented rock band Motel with a plaque in recognition of the
11 weeks its song “Y Te Vas,” the lead single from its album “17," spent at No. Ton
R&R’s Latin Rock/Alternative chart. The band received the plaque during an
interview on the Univision TV network’s “Despierta América” morning show in
Miami. From left are bassist Rubén Puente, guitarist Billi Méndez, guitarist/vocalist
Rodrigo Davila and drummer Pepe Damian.
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POWERED ! Cl‘l

» THIS WEEK'S BIGGEST LEAPS IN PCSITION AND
S~INS BELONG TO LOS RIELEROS DEL NORTE,

WHICH ZOOMS 24-13 AND SCORES AIRPOWER AND
MOST INCREASED PLAYS WITH “A PUMNTO DE
L_ORAR” (UP 211 DETECTIONS).

g &
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NEW AND ACTIVE
ARTIST PLAYS ARTIET SLAYS
TITLE / LABEL JGAIN TITLE / LABEL /GAIN
LOS BUITRES DE KUMBIA ALL STARZ FEAT.
CULIACAN SINALOA 287/45 MEL SSA JIMEMNEZ 220/26
Estoy Tomando Sin Control Rica ¥ Apretadita
MOST ADDED (Ladiscomusic/Universal _atinc) (EMI! Blevisa)
TOTAL STATIONS: 18 TOTAL STATIONS: 14
NESTOR EN BLOQUE 283722 CONIUNTO ATZ RDECER 214/21
Una Calle Nos Separa Se Va Muriendo Mi alma
(Campanario) (Cammnario)
TOTAL STATIONS: 13 TOTAL STATIONS: 17
ARTIST NEW SERGIO VEGA 280/33 LIBERACION 213/5
TITLE / LABEL STATIONS Mi Buen Amante Bime
CUISILLOS 13 (Sony BMG Norte} (Disa/ “dimonsa)
Vive Y Dejame Vivir TOTAL STATIONS: 20 TOTAL STATIONS: 15
(Musart/Balboa)
KBNO, KHOT. KIST, KLVO, KMYX. KSAH, TEMOH GONZALEZ 270/38  GRUZ0 EXTERMINADOR  199/7
KTJM, KXTS, KYQQ, WLCC, WLEY, XHTY, A Pasos De Gigante Borra- ho Y Desgracado
XOCL (Disa) (Fonowisa)
TOTAL STATIONS: 31 TOTAL STATIONS: 16
LOS RIELEROS DEL NORTE 9
A Puntto De Liorar LOS INVASORES ARMIDA “94/5
Ceneries) DE NUEVO LEDN 259/21 MujerSoltera, Homl re Casadc
KBUE, KDUT, KDXX, KLEY, KLTN, KSAH, Decias Que No (Las Labas/GiC)
KTJM. KTUZ, XOCL (Serca) TOTAL STATIONS: 22
= TOTAL STATIONS: mn
INTDCABLE 9

Tu Adios No Mata

(EMI Televisa)

KBNQ, KHHL, KMYX, KRAY, KSAB, KSKD.
KTUZ. KYQQ, wLCC

LA ORIGINAL BANDA EL LIMON 7
Sin Pensar Yo Te Engane

(DBC)

KBNO, KIST, KMQA, KSKD, KTTA, WEDJ,
wLCC

CRISTALEROS DEL SUR B
€l Cuarto De La Muerte

(DBC)

KBNG, KDUT, KMQA, KSKD, WEDJ

BANDA MACHOS 4
El Proximo Tonto

(Sony BMG Norte)

KLVO, KSAH, KTUZ, WYMY

" LOS TUCANES DE TIJUANA & MOST

Que Te Perdone Tu Madre INCREASED
(Univision)
Klg"lzflzlo\'\r}(, KOQO, wi.CC pLAYs
TEMOH GONZALEZ &
A Pasos De Gigante

(Disa)

KHOT, KIST, KSAH, KXTS

+21 LOS RIELZROS DE. NORTE

A Punto De Llorar {Foncvisa)
KTTA +T7, KSAH 47, KLEY +T7 KDZX +13, WLEY +12,
KSTN +12, KOND -10, KLVOQ +10, KUZ +10, KDUT +10

e e +179 LOS DAR:YES DE LA SIERRA
SERGIO VEGA &4 Hasta El Diz De Hoy (Dsa)

Mi Buen Amante XHTY +22, KLBN +19, WBZY +18, <WIZ +16, KOQO +l=,
(Sony BMG Norte) KCMT +1, KDUT T, WLEY +10, KEAX +3, K\'Q +8

KMYX, KXLM, KXSB, WLCC
CUISILLOS
Vive Y Dejame Vivir (Musart/Balbaa)
- 4 WLCC 416, KIST +4, KLVO +12, KSaH +12, KYQQ +11,
KMYX +T1, WLEY +11, KBNO +3, X8(L +3, KRAY +7

INTOCABLE

Tu Adios N¢ Mata (EMI elevisa)

KSAB +36, KBNC +35, KKPS +27, <HHL +25, NLCC +13,
KLEY +18. KYQQ -7 KTUZ +12, KMYX 10, KLHB +8

VICENTE FERNANDEZ

La Derrota &ony BMG Norze)

WYMY +12, KDU™ +1, KBUE +1, K-HL +10, KGBT +10,
KXTS +3, KLAX -3, KWIZ +8, KOBO +7, KISF +7

LOS BUITRES DE CULIACAN
SINALOA 4
Estoy Tomando Sin Control
(Ladiscomusic/Universal Latino)
KJFA, KLVO, KTUZ, KYQQ

ADDED AT... Jou PUsg
KXLM LAzeR
Oxnard, CA ‘oza et

PD/MD: Salvador Pricto

Laberinto, Ni Amores Ni Deudas, 16
Graciela Beltran, Lastima Me Das, 15
Sergio Vega, Mi Buen Amante, 14

FOR WEEK ENLING MAY 4, 2008
FOR REPORTING STATIONS PLAYLISTS GO T0: LEGEND: See kgenc to charts in charts section for rules and .ymbol explanatians.
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REGIONAL MEXICAN MONITORED REPORTERS

K JF2./Aboqu-rque, NM KWEI/Boise, ID KBNO/Denver, o
FD:Ferrs Zon=alez OM: Steve Rarmirez PD: Socorra Rios |

PD: Melvin Albanez MD: Zenon Ferrufiro
KLYO/A hicuerque, N
FD/N\ D: Rene L=on WLEY/Chicago, IL KXPK/Denver, CO

PD: Ezequiel G%nzalez PD: Napoleon Sancez
WBZY/L Hanta, GA
NV lartopnzutt WO0JO0/Chicago, IL XHNZ/El Paso, TX
ED: Fot e Ramirez OM: Cesar Canales PD: Francisco Aguime
APD: Aly Youc PD: Rafael Bautista

KLBN/Fresno, C£.

KBHL/Austin TX KLHB/Corpus Chnstl X PO/MD: Jorge Cuil 20
FD: ose "lite’ Martinez OM: Clayton A

PO/MD: Luis Munoz KOND/Fresno,
KIW JB kersf eld, CA PD: Juan Fernando
S0/ D: Raul E-angelista KSA B/Corpus Christi, TX

OM: PBUS Newell KOQO/Fresno, Ca
KMCA/Bakersfield, CA pPD/ an Pena PD: orgeGuwHen
_NV: -ent Escabnte
=D/ND: %ese 1 De Luna KDXX/Dallas, TX KLTN/Houston, ~X
APD:Viz a Matinez OM: AndyLockmlge PD: Raul Brindis

PD: Jesus Espiricueta MD: Angel Basulto
KMY X/Bakersfield, CA
2V 0b+ rEC cvez KESS/Dallas, TX KTJM/Houston, X
FD: (zsa Chavez PO Oscar Rios PD/MD: Eddie Leor

MEY 9, 2018

Wmhm dlis, IN
anUe Epu1veda

Ebgr/La V:gas, NV

Jose amon Bravo

5 E/Lo Angelas, CA
epe (a za

E@A /L;!;;s ‘-\ngeles CA
Luua[?\ta lel ‘go
BB B A CA

ESC\%/LOS Angeles, CA

ronca ava

Syl s O

E@ﬂ /McA len, TX
ugo tr iz
rman[o Imazan

KKPS/McAIIen TX KXPD/Port and, OR {SAH;San Antonio, TX KSOL/>an Francisco, CA
B0: Mando San Roman OM/PD: Pau Danitz IM: Rehin Flores PD/ML Jose Luis Gonzalez
MD: Robert Montalvo APD/\ D: Nacy Corcuera iBDﬁ ‘;”.”59 F(\)orhes
: Minnie Ochoa KIST/Canta Barbara. CA
5§AK[[))£M)$€"CGEO(?H€CZA \lévDYﬁdlea sigh, NC vID: _u3n Martinez gBA;JKethFROyer
PD: Saul Fiallos ulte e e <XT ¥/San Antonio, TX 0= henos
KXSB,Riverside, CA 2D b Rammirez KXTS/Santa Rosa, (A
KRAY/Monterey, CA POME: Salvador Prieto APD: Pate A. Morles I QK iz Howler
. Ale< Ballesteros
WQBU/New York, NY KT_TA/Sam mento, CA %Nliﬁﬁgggggugés
AR okl B e APD: e Alrer D Ker g
KDUT/Salt _ake City, UT
KTUZIOKlahoma City, OK QM- Carlos .t Valez §['3'TE"V’SS\7;‘”E'99° o3 WLCC/Tampa, FL
8{‘61 Egbﬁg‘v&gg{l‘gé‘; PD: Cesar Ve diosera PD: Luis Bricenc
Mot ca  SESmmoio e GRIRERESY omeon, a2
- Alforso Flores | nrique Mayans
POMD: Salvador Prieto APD/ D: Ed jar Monsivais 3P el iorens - aretar
i k4 F , CA KY ) Wichita, KS
CK)HOTéan?EGTé‘aAZ KROM/Sar Antonio, TX :()520553305?:;'“0 5 OM: Beserlee Brannigen
Iy
PD: Nelson Oseida PD: Rogelio _eal 3D: fosse Portillo PD: Arraldo Cor zalez
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» LUIS MIGUEL PUSHES 23-20 AND CROSSES THE
AIRPOWER THRESHOLD WITH “SI TU TE ATREVES” (UP 41
SPINS). MIGUEL HAS SENT 10 SONGS TO NO. 1 SINCE 1984,
THIRD-BEST IN THE CHART'S HISTORY, TRAILING ONLY
ENRIQUE IGLESIAS (14) AND CHRISTIAN CASTRO (11).

R&R LATIN POP

POWERED B8Y niclsen

x B =
£ F P oy 11 NIELSEN BDS . NEW AND ACTIVE
v B 50 I CERTIFICATIONS LAY AUDIENCE
Sl S £33 i IMPRINT / PROMOTION LABEL  TW +/-  MILLIONS RANK s AR AR, o
MANA NO. 1{3 WKS) BABY BOY 127/30 MOTEL 108/21
! 6 SINOTEHUBIERAS DO WARNER LATINA L e Ya No Llores (Let Me Love You) Uno, Dos, Tres
JUANES (786/Siente) {Warner Latina)
19 CoTAS DE AGUA DULCE UNVERSALLATNG 1095 32 9538 3 MOST ADDED TOTAL STATIONS: 7 TOTAL STATIONS: 4
ENRIQUE IGLESIAS E 91/,
13 DONDEESTANCORAZON UNIVERSAL LATING ]0_0“ B L2y 2 o iﬁ?\: :(T'hN:ESTON 1270} ihAD'rE ClErRo 8
= 15 BELANOVA MOST INCREASED PLAYS/MOST ADDED (Beluga Heights/Epic) (EI-A)
CADAQUE... UNVERSALLATNG B39 43 8140 5 TOTAL STATIONS: 3 TOTAL STATIONS: 6
FLEX 1
27 755 -3 8.572 4 JUAN LUIS GUERRA Y 440 125/9 MARIAH CAREY 88/43
EQUIERD o EMITELEVISA 1o M = | ARTIST NEW Como Yo Touch My Bady
JESSE & JOY TITLE / LABEL STATIONS {(EMI Televisa) (Istand/IDJMG)
13 3
LLECASTETU vt 59 i l_' B BELANOVA 3 TOTAL STATIONS: 6 TOTAL STATIONS: 5
CAMILA . Cada Que...
% oguiERD SonYBMGNORTE B33 *53 4526 2 i ABRAHAM VELAZQUEZ  110/44  ANGEL & KHRIZ 88/10
KLVE, WMGE, XLTN Amarte La Vecina
2g YURIDIA 521 .28 5569 10 y S {Machete) (VI/Machete]
AHORA ENTENDI SONY BMCG NORTE ; TOMMY TORRES 3 TOTAL STATIONS: 4 TOTAL STATIONS: 6
CAMILA Pegadito
62 onocameio sonvewmcnogTe 496 4 6317 8 R e SARA BAREILLES Toss énonnv SIGAL 87/37
KBMG, KSSE, KVVA Love Song uedo En Nada
4 ALEJANDRO FERNANDEZ 488 +66  4.063 15 — (Epic) (UC Media/Bissi)
ERES SONY{BMGINDRTE S T MOTEL 3 TOTAL STATIONS: 4 TOTAL STATIONS: 7
PLAYA LIMBO Y Te V: )
9 opmRALASIO sowewchorre 474 *B 2168 32 (W:m:,sl_ama)
3 KLOL, WFID, WWVA
? 35 dt’EANANMEDsRA UNIVERSAL LATINO 464 . 255 7.238 6 N JUL'EA‘VENEGAS 2
== TOMMY TORRES El Present
Fi 2 pecanimo wamnerLATNA 243 10 6606 7 e —
e LA NUEVA BANDA TIMBIRICHE KPSL, XLTN
S}& B EMITELEVISA 373 8 1229 - T ey ———— i
= RIHANNA FEAT. NE-YO 2
2 ENRIQUE IGLESIAS i 359 +33 6.237 g Hate That | Love You
ALGUIEN SOY YO INTERSCOPE/UNIVERSAL LATINO (SRPIDef Jam/IDIMG)
ALEKS SYNTEK KBMG, WVJP
HASTA EL FIN DEL MUNDO tMTELEViSA OO 8 Z87eh 5 e — —— —
JULIETA VENEGAS i
EL PRESENTE sonvemonorte 249 +70 2n0 35 ?EQA;TDT:E insg]deo
ENUR FEATURING NATASJA KXXS, XLTN
CALABRIA 2008 urra 49 46 2845 29 NNV SIGAL =
ALEJANDRA GUZMAN 346 436 1638 - Quedo En Nada
HASTA EL FINAL EMITELEVISA = (UC Media/Bissi)
LUIS MIGUEL AIRPOWER KQQK, WIDA
SITUTE ATREVES. WARNERLA[NA 333 v4l 4542 1 —
MARIAH CAR 2
KANY GARCIA
AMICO EN EL BAND SONY BMG NORTE EEU 7 = g\"::::i/"ldﬂzag‘;y
MANA ; WFID, WXYX
0JALAPUDIERA BORRARTE WARNERLATINA 520 8 3610 17
JORGE VILLAMIZAR 2
FONSECA -
ENREDAME mMiTEEviss SO0 35 3672 16 :‘vlvngunaL .
—— Be. oo — S ‘arner Latina,
RBD KBMG, XHPX N
EMPEZAR DESDE CERQ EMITELEVISA 290 -2 307 22 - - S—— BELANOVA
- PLAYA LIMBO 1 R A
MIGUEL BOSE FEATURING BIMBA BOSE Cada Que... (Universal Latino)
COMOUNLOBO WARNER LATINA 281 76 2839 26 }g Paf; ;BGSI\‘IO © WXYX +23, KLVE +22, KXOB +T7, XLTN +15, WMGE +10;
lorte + + + +
EDNITA NAZARIO = 20 e 20 WI‘Z‘&’ " KSSE +6, KBMG +6, KRIO +4, WRMA +4, WAMR +4
DESPUES DE TI SONY BMG NORTE -
MARCO ANTONIO SOLIS N NEN PR IIE
NQ PUEDO OLVIDARLA 0 FONOVISA 220 +26 4509 13 Yo No Se Perdonarte (Kivavi)
’ WKAQ +24, WRMA +15, WIAC +1, WIOA +12,
JUAN WFID +9, WPAT +7
BUSCANDO TU SOMBRA Fonovisa 192 %6 2iess) 28
5;??;::1&553[:.”“'”6 NEYo seoEFaminMe 82 B2 2083 36 el i
T | b El Presente (Sony BMG Norte)
MOTEL : KRIO 418, KPSL +14, XAVO #11, WXYX +T), XLTN 4T,
YTEVAS WARNERLATNA /9 40 0.848 WIOA 40, WFID +7, KBMG +4, KLOL +2, WIAC 1
VICTOR MANUELLE
YONOSE PERDONARTE kvaq 178 +B1 3387 18 ?LEJANDRO FERNANDEZ
res (Sony BMG Norte)
R"','ANNA mn -13 1933 40 KXOB +19, KPSL +14, KSSE +0, KQQK +8, KVVA +7,
DON'T STOP THE MUSIC SRP/DEF JAM/IDJMG KTCY +6, KBMG +3, KXXS +3, XHFG +2, XHPX +2
CHAYANNE o e  a—
LoLA sonvevchnorre 92 %6 2880 24 RIHANNA FEAT. NE-YO
ANA ISABELLE Hate That | Love You (SRP/Def Jam/IDJMG)
QUIEN D1JO AMIGOS LACALLEANVISION D7 22 1976 37 WAJIP +29, WIAC +18, KBMG +12, WXYX 45,
GILBERTO SANTA ROSA ol i il ADDED AT... . MR o e
CONTEQ REGRESIVO SONY BMG NORTE - .
WISIN & YANDEL VER o RO KBMG MAGIA
AHORAES MACHETE : Salt Lake City, UT
AVENTURA OM: Carlos Martin Valdez
EL PERDEDOR PREMIUMLATIN 148 iy 1445 ) PD: Ana Perez
Prima J, Nadie (No One), 24
E;TSEOEODE LEONES warnerLana 142 110 1484 - T:::w - Per;adri“evv 18
Jorge Villamizar, Ninguna, 12
PEPE AGUILAR : : FOR WEEK ENDING MAY 4, 2008
PERDONO Y OLVIDO EMITELEVISA 4 +33 2.883 23 02“::;::;::::[ }:Nt: :::‘VILLI(S):ES\:);’T]; LEGEND: See legend to charts in charts section for rules and symbol explanations.
FOR R 1 : 27 Latin pop, 16 tropical and 9 Latin rhythm stations are electronically monitored by Nielsen
GILBERTO SANTA ROSA 138 +15 204 34 . Broadcast Data Systems 24 hours a day, 7 days a week. © 2008 Nieisen Business Media, Inc.
NO TE VAYAS SONY BMGNORTE www.RadioandRecords.com ey
WWWA, Atlanta, GA KTCY/Dallas, TX KLVE/Los Angeles, CA WMGE/Miami, FL WFID/Puerto Rico WXYX/Puerto Rico
OM: Clay Hunnicutt PD: Javier Casanova PD: Fernando Perez IM: Rod Phillips PD: Lucy-Ann Ramos PD/MD: Herman Davila
PD/MD: ~obh e Ramirez 2D: Rogelio Alfonso . -
XHPX/E!l Paso, TX KSSE/Los Angeles, CA MD: Raymond Hernandez WIAC/Puerto Rico KBMG/Salt Lake City, UT
KX> S/Austin, TX PD: David Castillo OM: Elias Autran PD: Valerie Mejia OM: Carlos Martin Valdez
OM: Romao Herrera KXOB/F, A PD: Nestor Rocha WRMA/Miami, FL WIOA/Puerto Ri PD: Ana Perez
uerto Rico
PD: Fud~ Rarr os resno, APD: Andrea Becerra IM/PD: Tony Campos r .
MD: Juliera Ji PD: Jorge Guillen PD: Fernando De Hostos KRIO/San Antonio, TX
’ A XAVO/McAllen, TX KEXA/Monterey, CA OM/PD: Alfonso Flores
. . WKAQ/Puerto Rico
KPSL/Bakersfield, CA KDL /H ool OM: Jeff Koch PD: Vicente Romero Q/Puer MD: Manny Herrera
: PD: Raffy Contigo PD: Carlos Gonzalez
PD: kidraRoman i g PD: Juan Facundo ; .
KOOK/H X WPAT/New York, NY APD: Natalia Cuevas XHFG/San Diego, CA
WVIV/Chicago, IL QQK/Houston, WAMR/Miami, FL PD: Tony Luna , PD: Eluis Valle
OM/D: Cesar Canales Rl eddi leon PD: Pedro Javier Gonzalez AL gl is
) MD: Raguenell Villarreal KVVA/Phoenix, AZ OM/PD: Junior Torres XLTN/San Diego, CA

APD Lucv Herera
MD: Arrando Reyes

56 24/7 NEWS ONLINE @ www.RadioandRecords.com

PD: Edgar Pineda
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APD: Gloria Garced

PD: Libia Sauza
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POWERED BY

x =
o
; ui TROPICAL 11 NIELSEN BDS
W E BT aRTIST CERTIFICATIONS
Bl = 5 e IMPRINT / PROMOTION LABEL
MG2 NO. 1(8 WKS)
E_LAMENEA SONY BMG NORTE
FLEX
TEQUIERD EMI TELEVISA
GILBERTO SANTA ROSA
C(ONTEQ REGRESIVO SONY BMG NORTE
WISIN & YANDEL
£HORAES MACHETE
HECTOR ACOSTA
<INPERDON VENEMUSIC
JUANES
COTAS DE AGUA DULCE UNIVERSAL LATINO
ANGEL & KHRiz
LAVECINA VI/MACHETE
AVENTURA
E_PERDEDOR PREMIUM LATIN
o JUAN LUIS GUERRA Y 440 AIRPOWER
€IMOYO. EMi TELEVISA
10 JUANES
ME ENAMORA UNIVERSAL LATINO
o p MI'KLABE
£1.DIA DE TUSUERTE (HOY} NULIFE/MACHETE
o OLG
QUIERO DECIRTE QUE TE AMO LA CALLE/UNIVISION
GILBERTO SANTA ROSA AIRPOWER
NOTE VAYAS SONY BMG NORTE
@ Y OLGA TANON FEATURING MILLY QUEZADA
(e € JSAS OEL AMOR UNIVISION
@ 4 WILLY CHIRINO
FALANTE LATHIUM
@ £ g DOMENIC MARTE FEATURING GERALDINE
f CINLOS 0J0S CERRADOS M.PAVNI&N
Q " 13 ENRIQUE IGLESIAS
[:ONDE ESTAN CORAZON UNIVERSAL LATING
18 5 MANA
! <INO TE HUBIERAS IDO WARNER LATINA
@ 6 CHARLIE CRUZ
= TU ME CONFUNDES SONY BMG NORTE
L CHAVAL AIRPOWER
ONDE ESTAN £505 AMIGOS MAS
JUAN LUIS GUERRA Y 440
L & TRAVESIA EMI TELEVISA
FRANK REYES
£MOR DESPERDICIADO MPAVNI&N
FONSECA
£ NREDAME EMI TELEVISA
MARC ANTHONY
EL DIA DE SUERTE SONY BMG NORTE
TITO "EL BAMBINO™
ENLADISCO EMI TELEVISA
ANDY ANDY
ME VAS A PERDER EMI TELEVISA
VICTIIR MANUELLE MOST INCREASED PLAYS/MOST ADDED
*0 NO SE PERDONARTE KIYavI
EL GRAN COMBO DE PUERTO RICO
0 NO MENDICO AMOR SONY BMG NORTE
OANIEL SANTACRUZ
» DONDE VA EL AMDR BIC DREAM

(TREME FEATURING ADRIENNE
1.0 ME DIGAS QUE NO

ROCK/ALTERNATIVE

LA CALLE/UNIVISION

PLAYS AUDIENCE
SRS P2 MICCIONS RANK
377 23 1399 12
346 +8 3218 3
q321v T ; -3.801 2
isz +64 25; 7
234 43 u}.(;ss‘ d 4
232 4 1058 19
27 2 121 6
] 2; +22 0767 25
202 +43 1088 18
200 23 1205 17
19 45 2619 6
193 44 1329 13
189 +37 125 15
185 43 (;;54 21
183 + 1271 14
169  +33  0.809 24
mé +16 _]755 8
15; 5 0.850 22
45 +29 0.651- 30
%3 43 3809 1
W 34 0967 20
4136 3 2925 5
B35 +33 0673 29
122 0 0532 35
ns -9 0.225
3 B 1.717 _9 )
107 +107 163 10
97 -6 0408 - 28 3 7
9 35 0420 40 (29] 4
89 +7 .o.-sn 357 ‘ ms~

» VICTOR MANUELLE SCORES
TROPICAL'S HIGHEST DEBUT, MOST
ADDED AND/MOST INCREASED

PLAYS (UP 107), AS THE SALSA
STAR ENTERS AT NO. 27 WITH “YO
NO SE PERDONARTE.”

ARTIST CERTIFICATIONS PLAYS AUDIENCE
TITLE IMPRNT/PROMOTIONLABEL  TA  +-  MILLIONS RANK
FLEX NoamOwS 6 s
R o i waere | 30 4s0C 2
i wmacure 282 35 2486 7
EAL\;EE“';;";SA previvLaTy  2E0 3 2028 10
;g“mgMEIZE wovaere 222 116 403
I;EARDZ:SA;EORIA MVERSALLATNG 2 A4 33475
glnrfOP:EAHUBIERAS 00 warngrLaTNg  2<3 *B 123 36
;Aobﬁicﬁ:\foﬁi :LIJDO sonvauonopre 20 18 1330 30
Eg:‘gflggfli :gFtSE':AS INIVERSAL LATIN 25 8 gsor -
e swemsaryo 206 9 0783 -

L 33?0? On::ﬂ%n vinacere o4 9 1ol 38
z:gloang\[in ME LOVE /0U) mesente 7S 72 1489 25
[BAEJkQUr:o fa INvERSALLATNO B 13 0701 -
Zg;?:ﬂh:)v%\;ﬁrg DEL mackere B A 2138 8
KUMBIA ALL STARZ FEATURING FLEX s 79 oem -
ESJIFT!AEBEJ(NIWA masrownacrere 140 1 W 12 e
ggﬁéﬁlﬁ?ﬁﬁw MUsIC cappeamve 10t 1386 2
%lggs’rﬁ:\?ugzxf e AlRPapER sonvEMcfiorte 142 50 2598 6
NXOTMF;?:AES QFUEE%UTURIM ADRIENNE AcALEUNVISION A2 2 1kAs
wcGHﬁ%EII%EEATURING pIvING WsCANGRIACHETE D *A4 1BRL A
ELE)I;(AIL GHETTO MOSROUNMERSALNOTOWN D D 3829 4
FLO RIDA FEATURING T-PAIN e S 8 1ms ©
cany canci T e B
Tvu?'Ev:?s TRAE sAkpEARL V€7 23 1895 12
E,IE?‘SN[’%L'TL & RANDY wamNERLATINA 15 3 1354 29
S(ﬁmlﬁkg SONYBMINORTE 1= 6 0--‘_’_3‘9‘ -
RK.M. & KEN-Y FEAT. JCO  MOSTINCREASEDPLAYS . | 0 o
mig{lz:)::huu PHAT & LIL" BOOSIE tawasymanante o 12 1457 26
m-\l/smoo MACHETE 3_ +26 1228 o=
g)zgszzc)ﬁ? KEE ELCRTEUNTERSCOPE 59 2 0857 -

RECORD POOL
ARTIST TITLE

ON CHART

WEEKS

IUPRINT / PROMOTION LABEL

&
g3
£3  ARTISTTiTLE
15 DISIDENTE ENEMIGO
3 BABASONICOS PiIAMAS
20 MOTEL Y TEVAS
N SENOR FLAVIO MALITO
9  CIRCO ALCUEN
31 CAFE TACVBA VOLVER A COMENZAR
23 MANU CHAO ME LLAMANCALLE

PAONTE NEGRO ME DUELE NOESTAR JUNTO A TI

MEXICAN INSTITUTE OF SOUND €t MICROFONO

JAOTEL UNO, DOS, TRES

10

17 BELANOVA CADAQUE...
9 DON TETTO HA VUELTO A SUCEDER
5 MANUCHAO 1301a5

WATA SIEMPRE ENTRETIENES

TODNS TUS MUERTOS ANDATE

v

18

CECI BASTIDA YA ME VOY

ALEJANDRA GUZMAN S0Y SOLO UN SECRETO

WORTEC COLLECTIVE BOSTITCH & FUSSIBLE THE CLAP

JELANOVA ROCKSTAR

P0O0-9:-00~-000 - > -0 - QO msux

2J BITMAN TROPILOVE

4

PISTOLERO/V&S
UNIVERSAL LATINO
WARNER LATINA
NACIONAL

SONY BMG NORTE
UNIVERSAL LATINO
BECAUSE/NACIONAL

FEED THE HUNGRY

NACIONAL

WARNER LATINA

UNIVERSAL LATINO

786/CABEZA DE RATON

NACIONAL
PISTOLERO
NACIONAL

NOT LISTED
EMITELEVISA,
NACIONAL
UNIVERSAL LATINO

NACIONAL

MA¥ G, 2018

www.americanradiohistorv.com

NG2 ELLA MENEA

GLORIA ESTEFAN PINTAME DE COLORES

GILBERTO SANTA ROSA NO TE VAYAS

NICKY JAM FEAT. RKM CAS PELA

ANGEL Y KHRIZ LA VECINA

PEDRO JESUS QUE ESMaLO

OEL PATIO LOPALO

WISIN & YANDEL AHORMES

MARC ANTHONY EL DI DE SUERTE

CHARLIE CRUZ TU ME CCNFUNDES

AKWID Y LOS TUCANES DE TIJUANA OMBLICO A OMBLICD

R.K.M. & KEN-Y MISDIASSINTI

EL GRAN COMBO DE PUERTO RICO YO NOMENDI ;0 AMOR

KEVIN CEBALLO FL MILAGRO DE TU AMOR

MARIANA ATREVETE A MIARME DE FRENTE

TONY DIZE PERMITAME

SAMMY GARCIA Y EL SABOR DE PUERTO RICO AMOR DESPIADADD

JUANES COTAS OF AGUA DULCE

ALEXIS & FIDO SOY 1GUAL QUETY

ISMAEL MIRANDA COMJEL AGUILA

IMPRINT / FROMOTION LABEL

SONY BMGNORTE
BURGUNJY/SONY BMG NORTE

SONY BMGNORTE

PIN&/UNIVERSAL LATINO

VIMACHETE

M.EJVNIEN

TIBURCN

MACHETE

SONY BFG NORTE

SONY BHC NORTE

UNIVISION

UNIVERSAL LATINO

SONY BIGNORTE

M.E/IVN/IEN

UNIVISICN

WY/MACHETE

COCISCOS/TROPISOUNL'S

UNIVERSAL LATINO

COLC1SCOS/TROPISOUNL'S

SONY BrAC NORTE
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R&R NATIONAL AIRPLAY OVERVIEW.

nielsen
BDS

BILLBOARD 1N C]
CHARTS =
COMPILED BY SoundScan

POWERED BY

L
i Billbeard TOP ALBUMS
55
g2 l r
1]
£
P Al g
@3 o W 2x . =4
Eq @%m 5E $o 88 ARTIST Title B& S8 MTV VH1 ﬂ AOL
ER < ! = [
[ Ex =E J2 23 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 EE St VPMusic & Talent Amy Dovle i Exec VPTatent & Music Rick Kam ‘ “!' Song Streams AOL » Radio
S 3 o HOT SHOT 1 MADONNA Hard Cand 4 \‘//P/Ml;lscczﬁlt;azl;glafagxoer Baron r— 6’?%\; Mu}g?(ﬁk}g&ﬂm:ﬁ}\l\m{ar Pete Schiscke
5 - = ARNER R 0Saa2 Lo Teelln03). s ; e Maa;;f;uzwz?g‘sﬂgagv = 212-652-6300
v e % - o ™ 1w
i 2 E MARIAH CAREY' E=MC2 ™ W ™w W
25 SILIIEP NI (R 1 The M d Am S| 9 6 1 Mad M 219 | TMagﬁrr‘mcaB d 285088 149895
- e a lean Shot G adonna, Nutes O\ ol ! 49
52 B, LEONA LEWIS Spiri 2 Dufty M 3 7 2 Loonn Lowis, Bleeding Love % 2% 2 Chiie Brown,
Bo SYCO J 02552 AMG 118 98) pirit 3 Ma omm e 9 7 3 JordmSparksDuelWrmChnsBmw“ No 21 19 WithYou %747 150222
52% == ] Police Chub, Tesselte 76 4 D 2B 3 Leona Lewis,
EX ¢ LYFE JENN fryt ing Lovr
(R INGS Lvfe Ch § a \e Lollpop . 76 S Onel eguhlu: Stop And Stare 2013 Bleeding Love 249432 115684
82 COLUMBIA 07986 SONY MUSIC (11 98) yfe ange 3 Ahcla Teenage Love Aftair 6 1 6 Gavin egmw In Love With A Girl 19 15 4 Flo Rida,
H g; ¥ 7 Jordm?é)arksbue« thChrisBrown, No 6 5 7 Lifehouse, Whalever It Takes 19 18 Low M8 126252
O£ o m " DEF LEPPARD B o FromiiherS oariie lounge g Eﬁ" ane. [éamaged g g g ga'lla_shga&ﬁ A |eld1 Pocketfut Of :; :; 5 Eshe? ——cl e e
-4 B . n NS BIOWN, Forever Hbie ILG] ealize ove In 1S Clul N
28 m BLUDGEON RIFFDLA ISLAND 011004-UME (13 98) 9 P 9 10 Simple Plan, Your Love IsA Lie 5 1 10 Alicia Keys, Teenage Love Affair 6 0 6 Sara Bareilles,
=2 THE ROOTS 11 Death Cab For Cutie, | Will PossessYour 5 4 11 Daugh U&Feels Lke Tomqm 16 17 Love Son 193271 B3564
R isi 12 RayJ & Yung Bery, SexyCan| 5 4 12 Mariah Touch My B 5 7 OneRepughc
5 Rising Down
Ton Y DEF JAM 011138/100MG (13 98) : 13 Estelle, Amencan Boy 5 4 13 Maroan 5, umGuHume thoutYou 15 15 Stop And Stare 189,110 80,143
LS - 14 DAY25, GotMe Gain 5 5 14 John Mayer, Sa 15 16 8 MilgyWrus
5 << - PORTISHEAD A 1 15 Tokio Hote!, Reacy, Set, Go 5 6 15 Usher, Love In This Club 15 16 SeeYou Again 185433 84318
o ¥ 3 i Third
e r‘ 60! DISCS MERCURY 011141 /1DJMG (13 98) phwi? 16 Tyga, Coconut Juice 4 9 16 3Doors Down. It's Not My Time @3 9 RayJ&Vung Berg,
€ g'g MUDCRUTCH c }!7] E?t'l\lnuhead Sf\lHNegd : g }“7! JMusm\JNslmka, S/\tmanmyht 14 194 % Cg ot 185,143 118551
gE o ama, Sha et Loos: ary ige, Stay Down 13 0 nas Brothers,
2% o m REPRISE 455668 WARNER BROS (18.98) Mudcrutch 8 19 Jonos Brcthers, When'ou ook Mzl 4 3 19 Yael Naim, New Soul 3 WhenYou Look Me inThe 184130 76.985
25 z : o 20 Kanye West, Homecoming 4 3 20 Ferras, Hollywood's Nat America 10 n cherry,
& w3 i VARIOUS ARTISTS i' 1 21 Usher, Love InThis Club 4 6 21 matchbox twe These Hard Times 1116 S s 183770 75643
= E e & I, I YOI h &
Eg E 8 6 5 | & SONY BMG EMI UNIVERSAL Z0MBA 22781/SONY BMG STRATEGIC MARKETING GROUP (18 98) o 2 EJ g ﬁ?ﬂ::aefﬁeganét%m % % Z gﬁ?kgﬁéwe orryve i :g }g & 2"'&‘?23&‘; 178382 73423
g Ty TIM MCGRAW . = 5 24 Snoop Dogg, Life 0f Da Party 3 2 24 Augustana, Sweet And Low 10 13 13 Daughtry,
ST Greatest Hits: Limited Edition 10 % Nelly, _Paerth 3 3 25 Flyleat, All Around Me, 9 10 Feels Like Tonight 175275 74002
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R&R OPPORTUNITIES

OPPORTUNITIES

Major market Country station on the East Coast seeks
a morning show entertainer (one person). Must be a
great communicator and have a minimum of five years
experiencé on-air in morning drive. Must be great with
the listeners on the air [phones) and in the streets.
Also looking for talent for all air shifts (midday, after-
noon drive, nights]. Minimum of three years on-air
experience only. RUSH your resume, audio, photo and
materials to: Radio & Records 5055 Wilshire Ave 6th
Floor Los Angeles, CA 90036. Attention to Rosalina
Correa Job # 1185

POSITIONS SOUGHT

TOLEDO OHIO. Part-time news anchor gig sought in

or around Toledo, Ohio. air.

cwmichael@voicework1.com.

35+ years on

Great personality with strong voice. On-air talent,
commercial writing, and production skills and more.
For more information call 469-474-5368
dmartinb15@aol.com.

Sharp production and voice talent. Professional
presentation, artistic writing and extensive editing
abilities. Young, hip, energetic sound. LP 817-449-
9742; pihon101@yahoo.com.

Heart for Christ and Kids - passionate, dedicated, hon-
est female with a caring voice, plus outgoing person-
ality. Natasha 972-748-6615 tsims_love(@yahoo.com.

Familiar with mixing beats and music/broadcast
edits, very creative, honest, industrious, friendly,
and catches on quickly. Clyde 817-495-7626;
clydewebter77{dyahoo.com.

Tired of fighting insurance companies and work-
ers! Former Modesto #1 weekender still seeks
NorCal/PackNorthwest gig. Contact FRANK at
{510) 223-1534.

Conservative-Libertarian Talk Show Host Can Bring
Younger Demographic! Internship with nationally
syndicated show, on-air and sales experience.
Jeff@JefiScottShow.com.

Radio Sales Leader. NTR, NBD Specialist looking in
Florida. Career Radio Pro with 30 years Sales, Talent,
Management experience consultant.radio@gmail.com.

Canadian personality looking for American opportu-
nity. Prefer Southwest, open to anywhere. Best suit-
ed for Rock. kev.b.radio@gmail.com.

Bilingual with vast knowledge of sports history, rules, and

stats. Excellent on-air personality, boards, and technical
skills. Daniel 210-393-3341; dralvarado(@mail.txwes.edu.

MAY 9, 2003

Results oriented. Creative copywriting, solid grasp of
basics; prep/technical abilities. Production skills
Cool Edit, and CuBase SX. Samuel 817-714-7519
samuilldyahoo.com.

Solid on-air talent looking for spot in any market solid
voice over work, knowledge of various markets will
relocate call Raymond 516-721-8874.

Highly Experienced Radio Engineer seeks tempo-
rary assignments anywhere! Station construction,
systems integregation, troubleshooting, mainte-
nance, training. Bill Elliott, 305-230-6834. Email:
billelliott@3DSJ.com.

Lightand airy, with ability to build instant rapport! Smooth,
easy-going style, and voice. Seeking on-air positions.
Ketra Weeks 972-230-9118 ketraweeks(daol.com.

Tired of the beach - 8+ Radio vet looking to relocate.
Experience in: AC, Rock, Classic, Country, websites
and IT work to! Visit www.bogointeractive.com.

Dependable, energetic, detail oriented, goes the
extra mile to make the team successful. Embraces
challenges, follows directions. Thadeus 972-266-7323
thadeus.steeleldyahoo.com.

Legendary Pajama Bar hosted by Jimi B. Theatre of
the mind radio looking now. Please request demo via
pajamabar@excite.com.

Bilingual, with creative copy and on-air delivery.

Industrious, and extremely reliable Plus very
detail/deadline oriented Juan Adame 214-779-3207
yohnna(dyahoo.com.

Strong news, sports, talk writing/delivery. Solid
Prep, technical and board-op skills. Able to adapt
to different environments. David 817-372-7764
davidmdrd@yahoo.com.

22 plus years on air experience throughout
Northeast,Southeast and West Coast. Plenty of sea-
soning and very conversational with news experience
too!!!l E-mail fmdjay(dyahoo.com cell 760-519-5969.

Traffic Manager with 12 years exp seeks position in
Radio/TV/Entertainment Industry in NY Area only
Summer2007NJ@yahoo.com.

Experienced OM, PD, and air talent available now.
Multi formats. Great skills. Contact MARTIN: 231-258-
4177 mlee.radio@gmail.com.

Hardworking disciplined well-trained broadcaster
with top 5-market experience looking to move on to
own show. E-mail me: |pfalcetta@yahoo.com.

Locutor con 30+ anos experiencia. Busca trabajo don-
dequiera en los Estados Unidos. Musica, Noticio y
experiencia del programa. Llame a Jorge Capdevila.
813-446-0227. capdevila.jorge(@yahoo.com.

Personality with 30+ years experience. Looking for
work anywhere in the United States. Music, News and
program experience. Call Jorge 813-446-0227%.
capdevila.jorge@yahoc.com.

Over 10years in multiple formats - | Get Radio. Resume,
head shot, demos - www.getgesffmoorz.com.

R&R Opportunities

Advertising
1x 2X
$200/inch $150/nch

Rates are per week (maximum 35 words per inch
including heading). All ads appear on the R&R
website, choice of Street Talk Daily or R&R Today

daily e-mailed newsletter, and the magazine.

Blind Box: add $50
The R&R address and your box number adds 12
words to your ad. Regular Opportunities rates
apply to Blind Box ads, but a $50 service charge is
added for shipping and handling

Positions Sought: $50/inch
Individuals seeking employment may run ads in
the Positions Sought section at the special rate of
$50/inch.

RsR

MARKETPLACE

AD VERTISING

Payable in advance. Order must be typed
and accompanied by payment. Visa/MC/
AMEX accepted. One inch minimum,

additional space up to six inches available

in increments of one inch. Rates for R&R

Marketplace (per inch):

1 Time $95.00
6 Insertions $90.00
13 Insertions $85.00
26 Insertions $75.00
51 Insertions $70.00

Marketplace

(323) 954-3434
Fax: (323) 954-3411
email: rcorreafdradioandrecords.com
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SEXY CAN| KNOCKOUT/DE JA 34/KOCH/EPIC ﬁ THE BOSS SLIP-N-SLIDE/DEF JAM/IDIMG SEXYCANI KNOCKOUT/DE JA 34/ERIC/KOCH
MADONNA FEATURING JUSTIN TIMBERLAKE a g LEONALEWIS n g PLIES FEATURING NE-YO
4MINUTES WARNER BROS. ' ‘ BLEEDING LOVE SYCO/I/RMG BUST IT BABY [PART 2] BIC GATES/SLIP-N-SLIDE/ATLANTIC
FLO RIDA FEATURING T-PAIN n4 o]l ;7 g DANITYKANE 12 MARIAH CAREY n
Low POE BOY/ATLANTIC DAMAGED BAD BOY/ATLANTIC TOUCHMY BDDY ISLAND/IDJMG
RIHANNA 8 15 2PISTOLS FEATURING T-PAIN & TAY DIZM 12 TREY SONGZ
TAKE A BOW SRP/DEF JAM/IDIMG SHEGOTIT UNIVERSAL REPUBLIC " LASTTIME SONG BOOK/ATLANTIC

NO. ] MOST ADDED

CHRIS BROWN Forever (JIVE/ZOMBA)

NO. l MOST INCREASED PLAYS

LIL WAYNE FEAT. STATIC MAJOR Lollipop (CASHMONEY/UNIVERSAL MOTOWN)

TOP 5§ NEW AND ACTIVE

2 PISTOLS FEAT. T-PAIN & TAY DIZM She Got It (UNIVERSAL REPUBLIC)

PANIC AT THE DISCO Nine In The Afternoon (DECAYDANCE/FUELED BY RAMEN/RRP)

THE SPILL CANVAS All Over You (ONE ELEVEN/SIRE/REPRISE)

FALL OUT BOY FEAT. JOHN MAYER Beat It (FUELED BY RAMEN/SLAND/IDJMC)

DAVID GUETTA & CHRIS WILLIS Love Is Gone (CUM/PERFECTOAULTRA)

URBAN AC

COMPLETE CHR/TOP 40 CHART ON PAGE 24

NO. ] MOST ADDED

USHER FEAT. BEYONCE & LIL WAYNE Lave In This Club, Part Il (LAFACE/ZOMBA)

NO. l MOST INCREASED PLAYS

USHER FEAT. BEYONCE & LIL WAYNE Love In This Club, Part Il (LAFACE/ZOMBAY

ToP 5§ NEW AND ACTIVE
CHRIS BROWN Forever (JIVE/ZOMBA)
V.I.C. Get Silly (YOUNG MOGUL/WARNER BROS.)
CHRIS BROWN Take You Down (iVE/ZOMBA)
WEBBIE FEAT. LETOYA LUCKETT | Miss You (TRILL/ASYLUM/ATLANTIC}

PLEASURE P. Did You Wrong (NOT LISTED)

COMPLETE RHYTHMIC CHART ON PAGE 27

NO. ] MOST ADDED

HOT STYLZ & YUNG JOC Lookin Boy (SWAGG TEAM/BLOCK/JIVE/ZOMBA)

NO. ] MOST INCREASED PLAYS

USHER FEAT. BEYONCE & LIL WAYNE Love In This Club, Part Il (LAFACE/ZOMBA)

ToP 5§ NEW AND ACTIVE

RIHANNA Take A Bow (SRP/DEF JAM/IDIMG)

ESTELLE FEAT. KANYE WEST American Boy (HOME SCHOOL/ATLANTIC)

CHERISH Amnesia (SHO'NUFF/CAPITOL)

BUN B FEAT. SEAN KINGSTON That's Gangsta (RAP-A-LOT 4 LIFE/ASYLUM)

JAHEIM FEAT. KEYSHIA COLE i've Changed (DIVINE MILL/ATLANTIC)

COMPLETE URBAN CHART ON PAGE 30

= = 17 NIELSEN BDS - I~ 11 NIELSEN BDS HITPREDICTOR ) 11 NIELSEN BDS HITPREDICTOR
‘; g; ARTIST CERTIFICATIONS &L 03 ARTIST CERTIFICATIONS STATUS ‘Q§ ARTIST CERTIFICATIONS STATUS
& B e IMPRINT / PROMOTION LABEL §5 ES e IMPRINT / PROMOTION LABEL o TmLe IMPRINT / PROMOTION LABEL
= z5 : %5 *0
2 26 KEYSHIA COLE NO. 1{6 WKS) 11 2 29 JAMES OTTO NO. 10 WK} 1 1 40 COLBIE CAILLAT NO. 1(19 WKS) n4
{REMEMBER IMANI/GEFFEN/INTERSCORE £ JUST GOT STARTED LOVIN' YOU RAYBAW/WARNER BROS./WRN BUBBLY UNIVERSAL REPUBLIC
29 JAHEIM 2 1 B GEORGE STRAIT SARA BAREILLES n2 ¢
NEVER DIVINE MILL/ATLANTIC | | SAW GOD TODAY MCANASHVILLE LOVE SONG EPIC
32 RAHEEM DEVAUGHN ’ 7 17 TAYLOR SWIFT MICHAEL BUBLE
WOMAN JIVE/ZOMBA il | PICTURE TO BURN BIG MACHINE LOST 143/REPRISE
2 ALICIA KEYS n 4 3 22 TRACE ADKINS N FERGIE n-=
o LIKE YOU'LL NEVER SEE ME AGAIN MBK/J/RMG vl YOU'RE GONNA MISS THIS CAPITOL NASHVILLE BIG CIRLS DON'T CRY WILL.L AM/A&M/INTERSCOPE
30 MARY J. BLIGE n ‘ 6 n  BRAD PAISLEY TIMBALAND FEATURING ONEREPUBLIC né ¢y
JUST FINE MATRIARCH/GEFFEN/INTERSCOPE — Y I'MSTILLACUY ARISTANASHVILLE APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE
24 ERYKAH BADU ° o o7 PHIL VASSAR TAYLOR SWIFT n°
_ HONEY UNIVERSAL MOTOWN LOVE IS A BEAUTIFUL THING UNIVERSAL SOUTH TEARDROPS ON MY GUITAR BIG MACHINE/UNIVERSAL REPUBLIC
2 MARIAH CAREY 1 ’ 7 n RASCAL FLATTS g DAUGHTRY N4 oy
TOUCH MY BODY ISLAND/IDJMG ~ EVERYDAY LYRIC STREET HOME RCA/RMG
6 ANGIE STONE ° 8 3 LADY ANTEBELLUM PINK N3
] SOMETIMES STAX/CMG . LO)/E DON'T LIVE HERE CAPITOL NASHVILLE WHO KNEW LAFACE/ZOMBA
5 KEITH SWEAT FEATURING PAISLEY BETTIS ° 0 7 KENNY CHESNEY JORDIN SPARKS n2 ¢
i SUGA SUGA SUGA KEIA/ATCO/RHINO 6 BETTER AS A MEMORY BNA TATTOO 19/JIVE/ZOMBA
20 MARVIN SAPP . 9 8 CARRIE UNDERWOOD ALICIA KEYS 1° ¢y
NEVER WOULD HAVE MADE IT VERITY/ZOMBA LAST NAME ARISTA/ARISTA NASHVILLE ~ NOONE MBK/J/RMG

NO. ] MOST ADDED

ERYKAH BADU Soldier (UNIVERSAL MOTOWN)

NO. ] MOST INCREASED PLAYS

LYFE JENNINGS Never Never Land (COLUMBIA)

TOP 5§ NEW AND ACTIVE

MARIAH CAREY Bye Bye (ISLAND/IDIMG)

NE-YO Go On Girl (DEF JAM/DIMG)

USHER FEAT. BEYONCE & LIL WAYNE Love In This Club, Part Il (LAFACE/ZOMBA)

CALVIN RICHARDSON Sang No More (NU MO/SHANACHIE)

JORDIN SPARKS DUET WITH CHRIS BROWN No Air (19/JIVE/ZOMBA)
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COMPLETE URBAN AC CHART ON PAGE 31

NO. ] MOST ADDED

BROOKS & DUNN Put A Girl In It (ARISTA NASHVILLE)

NO. l MOST INCREASED AUDIENCE

ALAN JACKSON Good Time [ARISTA NASHVILLE)

TOP 5 NEW AND ACTIVE
RISSI PALMER No Afr (1720
RANDY TRAVIS Faith In You (WARNER BROS/WRN)
CHRIS CAGLE No Love Songs (CAPITOL NASHVILLE)
CROSS CANADIAN RAGWEED Cry Lonely (UNIVERSAL SOUTH)
RASCAL FLATTS Secret Smile (LYRIC STREET)

COMPLETE COUNTRY CHART ON PAGE 38

FOR WEEK ENDING MAY 4, 2008

www.americanradiohistorv.com

NO. ] MOST ADDED

JOURNEY After All These Years (NOMOTA)

NO. ] MOST INCREASED PLAYS

LEONA LEWIS Bleeding Love (SYCO/J/RMC)

ToP 5 NEW AND ACTIVE
FERGIE Clumsy (WILLLAM/A&M/INTERSCOPE)
CELINE DION Alone (COLUMBIA)

YAEL NAIM New Soul (TOT OU TARD/ATLANTIC)

JORDIN SPARKS DUET WITH CHRIS BROWN No Air (194IVE/ZOMBA)

ROOM FOR TWO Roots Before Branches (CURB/REPRISE)

COMPLETE AC CHART ON PAGE 41
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= 2 11 NIELSEN BDS L. HITPREDICTOR
H ug ARTIST CERTIFICATIONS STATUS
v g5 TITLE IMPRINT / PROMOTION LABEL
-4 r4
= 25
2 7 DAUGHTRY NO. 1(1WK) n v
 FEELSLIKE TONIGHT RCA/RMG.
37 SARA BAREILLES n?
_ LOVESONC EPIC
2 MAROCN S
WON'T 50 hOME WITHOUT YOU A&M/OCTONE/INTERSCOPE
LIFEHOUSE
WHATEVER IT TAKES GEFFEN/INTERSCOPE
BUCKCHERRY 12
SORRY ELEVEN SEVEN/ATLANTIC/RRP
ONEREPUBLIC v
STOP AND STARE MOSLEY/INTERSCOPE
JOHN WAYER
SAY AWARE/COLUMBIA
LEONA LEWIS MOST INCREASED PLAYS 1
BLEEDING LIVE SYCO/IRMG
MATCHBOX TWENTY
THESE HARD TIMES MELISMA/ATLANTIC
COLBIE CAILLAT
REALIZE UNIVERSAL REPUBLIC

nO. 1 MOST ADDED

NATASHA BEDINGFIELD Pocketful Of Sunshine (PHONOGENIC/EPIC)

NO. | MOST INCREASED PLAYS

LEOMA LEWIS Bleeding Love (SYCO/J/RMC)

TOP 5§ NEW AND ACTIVE
MARIAH CAREY Touch My Body (ISLAND/IDIMG)
NEWTON FAULKNER Dream Catch Me (AWARE/COLUMBIA}
SARA BAREILLES Bottle It Up (EPIC)

FINGER ELEVEN I'll Keep Your Memory Vague (WIND-UP)

BRYAN ADAMS | Thought I'd Seen Everything (BADMAN)

COMP ETE HOT AC CHART ON PAGE 44

11 NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

ARTIST
TITLE

THIS WEEK

1 g DISTURBED NO. 1{2WKS)

INSIOE THE £IRE REPRISE
15 THEORY OF A DEADMAN

SOHAPDY 6D4/ROADRUNNER/RRP
12 3 DOORS DOWN

IT'S NOT MY TIME UNIVERSAL REPUBLIC
14 SAVING ABEL

ADDICTED SKIDDCO/VIRGIN/CAPTOL
n  SEETHER
_ RISEABOVETHIS WIND-UP
15 ATREYW
"~ FALLINGDOWN HOLLYWOOD
13 APOCALYPTICA FEATURING COREY TAYLOR

I'MNOT JESUS. 2D-20 ENT.JIVE/ZOMBA
10 LINKIN PARK

GIVENUP WARNER BROS.
13 10 YEARS

BEAUTIFUL UNIVERSAL REPUBLIC
3 PUDDLE OF MUDD
£ PSYCHC FLAWLESS/GEFFEN/INTERSCOPE

NO. ] MOST ADDED

SHINEDOWN Devour (ATLANTIQ)

NO. I MOST INCREASED PLAYS

SHINEDOWN Devour (ATLANTIC)

TOP 5§ NEW AND ACTIVE
I>0P EVIL Hero (PAZZO/LARD STAR)
BULLET FOR MY VALENTINE Waking The Demon (JIVE/ZOMBA)
SAFETYSUIT Someone Like You (UNIVERSAL MOTOWN)
BUCKCHERRY Sorry (ELEVEN SEVEN/ATLANTIC/RRP)

(OPERATOR Delicate (ATLANTIC)

COMPLETE ACTIVE ROCK CHART ON PAGEf48 = |
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SMOOTH JAzZ

£ & i1 NIELSEN BDS
Ell = 0= ARTIST CERTIFICATIONS
=
El 2 8BS T IMPRINT / PROMOTION LABEL
=
- . 2K = _
I 1 15 KENNYG NO. 107 WKS)
SAX-0-LOCO STARBUCKS/CONCORD/CMG
JESSY J
D i 3 2 1§ TEQUILA MOON PEAK/CMC
5 15 CHRIS STANDRING MOST INCREASED PLAYS
- LOVE & PARAGRAPHS ULTIMATE VIB_E_
. 4 20 FEUGE GROOVE
= - MR. CROOVE NARADA JAZZ/CAPITOL
PAUL BROWN
’ i 9 OL' SKOOLIN' PEAK/ACMG
EVERETTE HARP
& 5 27 0OLD SCHODL SHANACHIE
‘ g8 3 CHUCK LOEB
WINDOW OF THE SQUL. HEADS UP
‘ 12 BRIAN CULBERTSON
ALWAYS REMEMBER GRP/VERVE
¢ MINDI ABAIR
‘ 10 9 SMILE PEAK/CMG
‘ 1 13 NORMANBROWN
; POP'S COOL GROOVE PEAK/CMG

NO. ] MOST ADDED

EARL XLUGH Driftin’ (KOCH)

NO. ] MOST INCREASED PLAYS

CHRIS STANDRING Love & Paragraphs [ULTIMATE VIBE]

TopP 5§ NEW AND ACTIVE
JAY SOTO Stay Awhile (NUGROOVE)
CANDY DULFER Back To Juan (HEADS UP)
RAUL MIDON Pick Somebody Up (MANHATTAN/CAPITOL)

NICK COLIONNE Keepin' It Cool (NARADA JAZZ/CAPITOL)

CHAKA KHAN One For All Time (BURGUNDY/COLUMBIA)

COMPLETE SMOOTH JA2Z CHART ON PAGE 45

ALTERNATIVE

E 5 11 NIELSEN BDS ¥ HITPREDICTOR
g v  ARTIST CERTIFICATIONS STATUS
¢ B5  TITLE IMPRNT / PROMOTION LABEL
z W
= =3
3 3 WEEZER NO. 1{TWK) 7
i PORF. AND BEANS DGC/GEFFEN/INTERSCOPE
SEETHER
~ RISEABOVETHIS WIND-UP
FLOBOTS
HANDLEBARS UNIVERSAL RIZPUBLIC
PUDDLE OF MUDD
PSYCHO FLAWLESS/GEFFEN/INTER COPE
ATREYU

FALLING DOWN
THE RACONTEURS

HOLLY V000

SALUTE YOUR SOLUTION THIRO MAN/WARNER BROS.
LINKIN PARK

GIVENUP WARNER 8ROS.
DEATH CAB FOR CUTIE

I WILL POSSESS YOUR HEART ATLANTIC

3 DOORS DOWN
IT'S NOT MY TIME UNIVERSAL REFUBLIC

DISTURBED “r
INSIDE THE FIRE REPRISE

NO. ] MOST ADDED

THE OFFSPRIMG Hammerhead (COLUMBIA)

NO. ] MOST INCREASED PLAYS

COLDPLAY Violet Hill (capiTcL)

TOP 5§ NEW AND ACTIVE
FILTER Soldiers Of Misfortune (PULSE)
KID ROCK All Summer Long (TOP DOG/ATLARTIC)
THE BLACK KEYS Strange Times (NCNESUCH/WARNER BROS.)
PARAMORE That's What You Get (FUELED BY RAIVEN/RRP)
TANTRIC Down And Out (SILENT MAJORITY/LG)

COMPLETE ALTERNATIVE CHART CN PAGE 47

TRIPLE A

= NIELSEN BDS
©¥ ARTIST CERTIFICATIONS
ﬁ; TITLE TMPRMNT / PROMOTION LABEL
20

§ 2 17 NIELSEN BDS
= o¥  ARTIST CERTIFICATIONS
2 S TITLE IMPRINT / PROMOTION LABEL
= =0
2 n 3 DOORS DOWN NO. 101WK)
IT'S NOT MY TIME UNIVERSAL REPUBLIC
PUDDLE OF MUDD
PSYCHO FLAWLESS/GEFFEN/INTERSCOPE
SIXX: A.M.

LIFEIS BEAUTIFUL

THEORY OF A DEADMAN
SQHAPPY

MOTLEY CRUE

ELEVEN SEVEN

604/ROADRUNNER/RRP
MOST INCREASED PLAYS

9 2 i SAINTS OF LOS ANCELES_ MOTLEY
. 1 SEETHER
RISE ABOVE THIS WIND-UP
SEETHER n
7 38 FAKEIT WIND-UP
° g DISTURBED
INSIDE THE FIRE REPRISE
9 5y THREE DAYS GRACE N«
NEVER TOOLATE JIVE/ZOMBA
G 17 THE BLACK CROWES
COODBYE DAUGHTERS OF THE REVOLUTION SILVER ARROW

NO. ] MOST ADDED

SHINEDOWN Devour (ATLANTIC)

NO. ] MOST INCREASED PLAYS

MOTLEY CRUE Saints Of Los Angeles (MOTLEY]

ToP § NEW AND ACTIVE
ALTER BRIDGE Before Tomorrow Comes (UNIVERSAL REPUBLIC)
THE RACONTEURS Salute Your Solution (THIRD MAN/WARNER BROS.)
MUDVAYNE Dull Boy (EPIC)
OPERATOR Delicate (ATLANTIC)
FILTER Soldiers Of Misfortune (PULSE)

COMPLETE ROCK CHART ON PAGE 49

DEATH CAB FOR CUTIE NO. 1(1WK)

IWILL POSSESS YOUR HEART ATLANTIC
COUNTING CROWS

YOU CAN'T COUNT ON ME DCC/GEFFEN/INTERSCOPE
R.E.M.

SUPERNATURAL SUPERSERIOUS WARNEH 3ROS.
JASON MRAZ

I'MYOURS ATLANTI /RRP

m COLDPLAY AIRPOWER/MDST INCREASED PLAYS/MOST ADDED

! VIOLET HILL ) CAPITOL
& ‘ls < 10 STEVE WINWOOD FEATURING ERIC CLAPTON
DIRTY CITY COLUMBIA
i = JACK JOHNSON
IFIHADEYES BRUSHFIRE/UNIVERSAL REPUBLIC
AUGUSTANA
‘ 'Q 12 SWEET ANDLOW EPIC
T MUDCRUTCH
SCARE EASY REPRISE
YAEL NAIM
NEW S0UL TOT OU TARD/ATLANTIC

NO. ] MOST ADDED

COLDPLAY Viclet Hill capitoL)

NO. ] MOST INCREASED PLAYS

COLDPLAY Violet Hill icapiTOL)

ToP 5 NEW AND ACTIVE
TIFT MERRITT Broken (FANTASY/CMG)
OLD 97°S Dance With Me (NEw WEST)
THE RACONTEURS Old Enough (THIRD MAN/WARMER BROS )
AMOS LEE Listen (BLUE NOTE/CAPITOL)

LINKIN PARK Shadow Of The Day (WARNER EROS.)

COMPLETE ERIPLE A CHART ON 2AGE 52
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Lwer Notes
Profile: John Wells King
Title: Garvey Schubert
Barer owner

Favorite radio format:
“{ don't have a
favorite; | surf the AM
and FM bands.”
Favorite TV show:
“Anything on the
History Channel.”
Favorite song: “ ‘Girl
Talk” by a Nebraska
composer, Neal Hefti,
who also wrote the
‘Batman’ theme.”
Favorite movie: “A
Man for All Seasons”
Favorite book:
“Anything by David
McCullough. ‘Pillars of
the Earth’ by Ken Follett.”
Favorite restaurant:
“1789 in Georgetown.
Beverage of choice:
“Pellegrino with
lermon.”

Hobbies: “Music,
reading, tintinnabula.”
E-mail address: jking
@gsblaw.com

PUBLISHER'S f . I

D.C.-based broadcast attorney urges radio to ‘never lose sight of
potential impact of new technologies’

John Well

King

By Erica Farber

John Wells King is truly a bell ringer

both as an accomplished campanologist

and an advocate for radio. As an owner (the law firm’s equivalent to “partner”)
with Garvey Schubert Barer, King is Washington counsel for radio and TV broad-
casters, cable operators, Internet service providers and related entities.

Getting into the business: In college T was major-
ing in broadcast journalism. I went to work for
radio in Lincoln [Neb.| and television in Omaha
mn pursuit of my bachelor’s degree and became a
radio junkie. There is nothing to sharpen writing
skills like the pressure of a tive-minute newscast
every 30 minutes. As I went through college I real-
ized my love for writing and advocacy. I went on
to law school and discovered the FCC and a whole
tield of law unto itself, adinimstrative law. [ inter-
viewed with the FCC, broadcast networks and law
firms and wound up joining a communications

firm in Washington, where [ have been ever since.

Describe the firm: When [ entered the practice of
Law, communications law was a boutique specialty.
T was with a small firm named Haley Bader & Potts.
The Haley in Haley Bader & Potts was with the
original FCC, so the firm had roots. We remained
in that specialty practice untl our firm joined
Garvey Schubert Barer in 2000, Garvey is a long-
time practice and is anchored to a firm in Seattle.
We also have offices in Portland, Ore.; New York:
and Betjing. The [Seattle] tirm provides a wide range
of legal services, and we are the communications

and information technology arm of the tirm.

Reregulation of radio: 1 can't think of another
industry as service-oriented and committed to
the community as broadcasters [are|. Its an ab-
solutely remarkable, unique facet of this business,
and yet to read the [FCC’s] Localism Report and
Order, you would think this barrel was full of bad
apples. I am saying to my clients, “Walk tall, be
proud and make sure your activites, undertak-
ings, successes, commitments and relationships are
known to the powers that be” Do local musicians
who cannot get heard on the air have a com-
plaint? Of course they do. But thats a ditferent
issue than.,"Is chis radio station broadcasting pur-

suant to 1ts license in the public convenience,

62 24/7 NEWS ONLINE @ www.RadioandRecords.com

mterest and necessity?” That a musician may not
be able to be heard on the radio locally doesn’t
lead us inescapably to the conclusion [that] we
need to drop new regulatory burdens on radio

broadcasters or put their hcense renewal at risk.
L lcast tel I 1 at risk

Performance royalty issue: [t is a huge issue. For as
long as it has been an issue, broadeasters have
enjoyed a good ride and so has the record indus-
try. The advent of technologies and the econom-
ic state of the record industry [are| forcing people
now to relook at that. There is no casy solution.
There needs to be a compromise or solution that
will satisfy everyone’s economic interest. I'm not
sure what that is, but T amy sympathetic with radio
and what it has been able to do for record com-

panics for as long as both have been around.

Biggest challenge: Getting my clients what they
want, and I've enjoyed that every day I've come

to the office.

State of radio: | have heard a lot of negative talk,
especially on the street. I got the biggest shot in
the arm trom [former AOL Time Warner co-

COO and founding member of the Pilot Group|
Bob Pittman’ speech at the [2008] NAB Show

www americanradiohistorv com

radio luncheon. I wish everybody in the industry
could have been there to hear that [It was]
absolutely powertul because it shows us the last-
ing strength, the long legs, the fexibility radio has,
and certainly compared to other mass media, [that]
1s very reassuring. As a result of that address, I have
avery good, positive feeling going forward about

the health and the future opportunities for radio.

Long-term outlook of the FCC: Evervone agrees there
will be change regardless of who is elected, so the
tuture of this comumission is surrounded by question
marks. What is unique going into this clection is we
have a coalition of commissioners, Republicans and
Democrats, that are of one voice when it comes to
certain issues affecting the media. We have the Re-
publican chairman and his Democrat partners all in
favor of this localisim effort. We have them coalesced
on the issue of indeceney, and the chairan has been
quite adept at forging these coalitions to further the
ageney'’s business. Historically the agency has flipped
or flopped pretty much on the side ot the incum-
bent party, so I think that is going to make for a very

interesting turn of events come next year.

Something about you and your firm that might
surprise our readers to learn: | engage in a weird
science known as tintinnabula or campanology,
which are 50 cent words tor “bell ringing.” It 1
a British invention and orientation. I have done
quite a bit of traveling throughout England and
I have been privileged to ring bells at places like
St. Paul’s and Westminster Abbey. Bell ringing has
enabled me to bow to the Queen. What would
surprise folks about the firm is [that] our prac-
tice goes way beyond communications, We do

pretty much the gamut of legal specialities.

Career highlight: 1 cant single any one thing out. |
am proud of my clients” accomplishments and am

privileged to have had an oar to pull in the rowboat.

Most infiuential individual: The two lawyers that
brought me to town, Michael Bader and William
Potts. They had trust in a kid from Omaha and liked
that he had been inside a radio and TV stadon. They
gave me the opportunity to learn everything the
FCC does and also pointed me in the direction of
the Copyright Office and the US. Patent and
Trademark Oftice, so | have had a chance to sce a
number of ditferent front steps here in Washington.

Advice for broadcasters: Never lose sight of the
utility and potential impact of new technologies
on vour business, Radio has never staved the same
and never will. We tind ourselves today in an
exciting place where it is changing and calling on
us to change at an ever increasingly tast rate. R&R

‘l am saying to my clients,
“Walk tall, be proud and
make sure your activities,
undertakings, successes,
commitments and
relationships are known
to the powers that be.” ’
—John Wells King
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EVOLUTION OF MUSIC DELIVERY.

THE

et

JMDS DELIVERS

THZRE ARE NEW WAYS TO LISTEN TO MUSIC, BUY MUSIC, MARKET MUSIC, AND PROMOTE MUSIC.

| EMERGING TECHNOLOGIES HAVE EVOLVED THE MUSIC INDUSTRY.

FOUR PROMO MUSIC TO THE MEDIA OUTLETS OF YOUR CHOICE INSTANTLY, ECONOMICALLY, AND SECURELY."

CHOOSE MUSIC 2.0. CHOOSE DMDS.

O CALL 1.866.992.9902 TO GET STARTED.

-

THE ENVIRONWV
FRIENDLY WAY

WARLY,

)

é SREATED BY:
YAN GAROO
ENTALLY ‘ )
TO DELIVER

S.COM Digital Media Distribution System 1 866 992 9902
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SPOT MONITORING FOR YOUR MARKET

Have you made
- budget today?

Benefit from Exclusive Expenditure Data

SpotScanis proud to welcome new partnerin§ stations:

Los Angeles: New York: Baltimore: Dallas: Cleveland:
KRTH-FM WFAN-AM WCBM-AM KLTY-FM WNWV-FM
KFWB-AM WCBS-FM WBAL-AM SaltLake  WLOO-FM
KCBS-FM WWFS-FM San Francisco: City: San Dieg°:
KLSX-FM Tampa: KOIT-FM KUDD-FM KFMB-AM/FM
KNX-AM WDUV-FM KBWF-FM KUDE-FM .

: Kansas City:
KTWV-FM KDFC-FM

KPRS-FM

www americanradiohistorv.com

CALL 216.831.3761 EMAIL spotscan@nielsen.com www.nielsenspotscan.com

“Nielsen SpotScan has quickly proven to be an indispensable tool for our sellers. We can now gain critical insight into
new prospects and the competitive landscape.” —PATRICK AMSBRY/General Sales Manager KTWV-FM Los Angeles
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