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DIOANDRECORDS.COM:

DUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

K&K NewsFFocus

MOVER
Hellum Joins Gap West

GapWest president Samuel “Skip” Weller moves
to parent company Gap Broadcasting Group as
managing director, effective May 5. He will be
replaced by Erik Hellum,
who exits Bonneville/
Phoenix as VP/market
manager on April 28.
Hellum previously head-
ed the company’s St.
Louis cluster. Hellum's
Bonneville/Seattle

Hellum

counterpart, Scott

Sutherland, is named as his replacement,
overseeing sports KTAR-AM, news/talk KTAR-
FM and adult hits KPKX. A 15-year Phoenix
veteran, Sutherland held sales positions for
Bonneville, CBS Radio and Chancelior Media.
Bonneville executive VP Drew Horowitz will
oversee news/talkers KIRO and KTTH and
classic hits KBSG in Seattle until a replace-
ment is found.—Alexandra Cahill & Ken Tucker

SHAKER
Rhodes Joins Nova M

Progressive talker Randi Rhodes leaves Air
America for syndication by Nova M, a new
company started by Air America Radio
founders Sheldon and Anita Drobny. Rhodes
left Air America rather than apologize for
incendiary remarks at an appearance for Clear
Channel talk KKGN/San Francisco. Air America
suspended her indefinitely over the incident.

Paul Woodhull, president of consultancy
Media Syndication Services, notes this could
mark a progressive talk milestone. “Now a
station could have a lineup of Bill Press,
Stephanie Miller, Ed Schultz, Randi Rhodes,
Mario Solis-Marich and Mike Malloy—18
hours of programming, none of which origi-
nates from Air America.”—Mike Stern

DEALMAKER
Broadcaster Traffic
Consortium Formed

Eight radio companies have formed a new
joint venture, the Broadcaster Traffic
Consortium, to build a nationwide network
that will distribute traffic data using HD
radio technology to portable navigation
devices and automobile in-dash systems.
BTC is working with digital maps provider
NAVTEQ. Founding members of the BTC
are Beasley, Bonneville, Cox, Emmis,
Entercom, Greater Media, National Public
Radio and Radio One.—Mike Boyle
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sites—RadioCreative.com  and

constructed to help promote the industry.

age. He won a standing ovation.—Jeffrey Yorke
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Ratings Service

ance with Media Ratings Council standards for accreditation.

Americans understand radio’s intrinsic value. 1t exciting and it’s great!”
Rehr exclaimed in near ear-piercing fashion, adding that two new Web
RadioHeardHere.com—have  been

During his opening address, Rehr unveiled the results of a com-

Rehr: Radio Works Despite Its

The radio bosses went to the desert to reignite the medium’ 88-year-old fire in the belly Armed
with reams of data and pounds of T-shirts, NAB president/CEO David Rehr proclaimed that
“radio’s business model is not broken™ and that its audience is growing-by 3 million last year
to 235 million weekly listeners. Rehr, along with RAB president/CEO
Jeff Haley, rallied troops in Las Vegas for NAB2008 (April 12-17) to
relaunch the Radio 2020 camipaign and spread the word that 92% of

Rehr

prehensive independent study that found that “being local, in and
of itself, is not what defines radio’s value. 1t’s the accessibility and the connection with
radio personalities. And it’s being everywhere and available to everyone.”

But it wasn't all radio love. Actor/director Tim Robbins gave the conservative NAB a
sharp jab with a keynote address that questioned the group’s support of media consolida-
tion and then appealed to broadcasters to raise the bar of news and societal events cover-

NUMBER CRUNCH

20

The percentage operators could
savie on the cost of launching
HD broadcasts an their sta-
tions using "embedded
exporter” technology. A new
dewvice, unyelled at NABIDDE
in Las Vegas, combines mukth-
cast awdio channels and
aduanced data services along
with a station’s main audio
chanme! o a format sultable
for transmission,

Cumulus Solicits RFPs For New

Cumulus Media has put out a request for proposals for a new quantitative and qualitative radio
ratings service for its stations in markets 100-plus. The medium- and small- market operator
says it will no longer subscribe to Arbitron for ratings currently published in SO of those markets.
In a statement, Cumulus COO John Dickey said, “There is only one way to close the grow-
ing gap between the needs of its stations and advertisers in these markets and the state of
audience measurement—and that is to initiate a fundamentally new approach. As the under-
writer of this effort, we will take the leadership role in solution design and vendor selection.”
Among the company’s requirements for a new ratings provider: proven credentials in
qualitative and quantitative media research; sufficient infrastructure to handle a high vol-
ume of concurrent research now and significantly larger volume in the future; and compli-

Arbitron president of sales and marketing Pierre Bouvard says it welcomes the opportu-
nity “to enhance the tools that radio broadcasters in markets 100-plus need to compete for
local ad dollars.” Cumulus has set a May 14 deadline for submissions and plans to select
vendor finalists June 1 with initial survey publication by Oct. 15.—Mike Boyle

AN TUC WD

Uik 1K YWWED
Hispanic Mobile Service
Launches

HipCricket has launched Hispanic
Mobile Marketing Network, an alliance of
media companies that can be leveraged by
brand marketers to deliver programs to
Media,
Communications and Davidson Media

mobile users.  Bustos Lotus
Group, all of which own Spanish-language
stations, are the first to join. Marketers can
customize a media plan by markets, sta-
tions and demos. “The Hispanic market
represents an unprecedented opportunity
tor broadcasters and brands because of its
large and growing population, enormous
purchasing power and great consumer loy-
alty,” HipCricket CEQ lvan Braiker says.
“Hispanics are also among the earliest and
fastest adopters of mobile technology.”

—Jackie Madrigal

O’Malley Heads
Citadel/Atlanta

Citadel  Southeast
regional  president
and Charleston, S.C.,
market manager Paul
O’Malley segues to

Atlanta, where he
becomes  president
and GM for the -
, O’Malley
company’s  country

WKHX (Kicks 101.5) and oldies WYAY
(True Oldies 106.7). He replaces Victor
Sansone, who in January transferred to Dallas
for a similar role with country sisters KSCS
and KTYS (96.7 the Twister). O’Malley pre-
viously served as Southeast regional VP for
Katz Radio and held general sales manager
and station manager positions at KYSI (Star
98.7)/Los Angeles.—Ken Ticker

Houston, We Have A PD

Mark Adams has been tapped as 1) of CBS
Radios CHIR /top 4} KKHH (Hot Hits 95-
7)/Houston, which launched March 13.
Adams most recently spent eight years with
Rose City Radio in Portland, Ore., where
he was PID of rthythmic KXJM (Jammin’ 95-
5) and OM of news/talk KXL-AM.Adains’
programming include

previous stops

KZQZ/San Francisco, WPNT/Milwaukee
and KBOS/Fresno.

—Kevin Carter

MEWS LIFDATES ARCUND THE CLOCK:
www.RadivandRecords.com
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“MAN, WE'RE DOING SOMETHING
REALLY GOOD HERE,
AND I'M NOT JUST TALKING ABOUT
OUR GROOVLE.”

Stanley Baird performing for Armed Forces Entertainment in Japan

Ve

“For a North Carolina jazz banc like us, traveling across the world to play for the servicemen and women who protect our country
has pretty much been a life-changing experience. | mean, we're playing for our troops and visiting historic and far-off pleces
we neve- thought we’d see. | think you can ask anyone from our group, the most meaningful part if it all has to be
whzn we'd get in a real groove up on stage and ook out and see the troops letting loose and dancing.

It was really something—it made us feel like, man we're doing something really good here.”
- STANLEY 3AIRD - JAZZ ARTIST

* *
*

ARMED
FORCES

ENTERTAINMENTe
WHERE STARS EARN THEIR STRIPES

TO FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR, GO TO ARMEDFORCESENTERTAINMENT.COM
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KROQ/L.A. Continues As
Radio’s Top Biller

CBS Radio alternative KROQ/Los Angeles continues its reign as the nation’s highest-hilling sta-

tion for the second consecutive year, with $67.6 million in 2007 revenue, according to BIA
Financial Networks. Just behind and up from seventh in 2006, Clear Channel CHR/top 40
KIIS/Los Angeles racked up $65.9 million last year. CBS adult hits KCBS-FM (Jack)/Los Angeles
makes the top 10 for the first time, up from $37.6 million in 2006 to $56.5 million in 2007, Half
of the nation’s top 10 revenue-generating stations are in L.A., four are in New York and one is in
Washington. Clear Channel placed five in the top 10, followed by CBS Radio with four and
Bonneville International with one. Six of the top 10 are music FMs.—Paul Heine & Jeffrey Yorke

KROQ-FM
KIIS-FM
WLTW-FM
KFI-AM
WINS-AM
KCBS -FM
KOST-FM
WCBS-AM
WHTZ -FM
WTOP-FM

1

2
3
4
S
6
7
8
9

]

Los Angeles
Los Angeles
New York
Los Angeles
New York
Los Angeles
Los Angeles
New York
New York
Washington

CBS Radio
Clear Channe!
Clear Channel
Clear Channel
CBS Radio
CBS Radio
Clear Channel
CBS Radio
Clear Channel
Bonneville
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Business Briefing

Brownback Warns FCC’s
Martin Not To Follow DOJ
On Sat Merger

Sen. Sam Brownback, R-Kan., has
urged FCC chairman Kevin Martin to
“reverse” the Department of Justice’s
course on its approval of the Sirius-
XM merger and “protect the best
interests of consumers by correcting
DOJ’s mistake.” In a toughly worded,
two-page letter sent to the FCC April
10, Brownback said the FCC “must
not endorse the department’s flawed
finding that XM and Sirius do not
compete with each other because it is
too expensive for existing subscribers
to switch providers. Essentially, the
department rewarded XM and Sirius
for their audacious refusals to comply
with an FCC requirement to manu-
facture consumer-friendly interopera-

By Jeffrey
Yorke

ers, Bain Capital and Thomas H. Lee
Partners, filed suit accusing Citigroup,
Morgan Stanley, Credit Suisse Group,
Royal Bank of Scotland Group,
Deutsche Bank and Wachovia of fraud
and breach of contract.

Judge Joe Frazier Brown Jr. of the
57th District Court in San Antonio,
rejected the banks’ motion to dismiss
the case, clearing the way for the suit
to move forward in Bexar County. A
June 2 trial date has been set.

The banks contended that they
had not yet agreed to a number of
issues related to funding and stand to
lose some $2.7 billion immediately
after bankrolling the deal as it cur-
rently stands. Their move for dismissal
seeks at least $500 million in damages,
arguing that there is scant evidence
that they declined to fund the deal.

ble radios.”

CCKA Adds Four To
Marketing Group

CC/Houston Names PDs
Tidbits

Washington-based broadcasting and
multimedia upstart Twin Star has
named Richard Gjerulff its new
CFO.The appointment is effective
immediately. Gjerulff is former owner

Clear Channel/Houston looked within its
ranks to name new PDs at alternative KTBZ
(94.5 the Buzz), classic rock KKRW (93.7
the Arrow) and hot AC KHMX (Mix 96.5).
At the Buzz, APD/MD/afternoon host Don
KKRW
Steve  Fixx

Judge Rejects CCR’s Banks’
Plea, Sets June 2 Court Date
A Bexar County, Texas, judge on
April 11 refused to dismiss the lawsuit
brought against six New York banks
that failed to fund the $22 billion pri-
vatization of Clear Channel
Communications by the scheduled
March 27 closing. The would-be buy-

Clear Channel Katz Advantage (CCKA)
expands its marketing group with four new
hires: Margarer  Hughes, a former Katz
Media Group emiployee, joins as director of
Jantzen gets the nod, while Marketing Advantage in New York, after stints
APD/MD/afternoon
takes the programming seat at the Arrow and

Keith Scott is promoted to Mix PD from

and managing director of D.C.-based
Congressional Funding and joins
Twin Star after more than 30 years in

at Westwood Omne and Premiere Radio
Networks. Former ABC Radio Networks
regional manager of new business develop-

driver

the financial services industry.

APD, while maintaining MDD stripes and | ment Cynthia van Nostrand comes onboard

continuing to host afternoons. All three pro- | as a manager for Marketing Advantage in

-
Transactions at a Glance
Lake Cities Broadcasting’s WLKI-FM/Angola & WTHD-FM/Lagrange, Ind.; WMSH-AM &
FM/Sturgis, Mich.; and WLZZ-FM/Montpelier, Ohio, to Swick Broadcasting for $3.8 million
. . . Smoke and Mirrors” KFTT-FM/Bagdad, Ariz., and construction permit for KVYL-
FM/Mohave Valley, Ariz., to Big River Broadcasting for $1.9 million . . . Wilkinson
Broadcasting’'s WVKX-FM/Irwinton, Ga., to Murray Communications’ WVKX-FM Radio for
$1 million . . . Broadcast Communications’ WCMD-AM/Cumberland, Md., to West Virginia
Radio Corp. of the Alleghenies for $350,000 . . . Three Eagles Communications’ KRBI-
AM/St. Peter, Minn., to Northern Lights Broadcasting for $350,000 . . . Starboard Media
Foundation’s WKAH-FM/Soldiers Grove, Wis., to Robinson Corp. for $250,000 . . . Clear
Channel’s KNFX-AM/Austin, Minn., to Hometown Broadcasting for $250,000 . . . Todd
Robinson Inc.'s KZID-FM/Orofino, Ind., to Xana Duke Radio Partners for $200,000.

Deal of the Week

KHPY-AM/Moreno Valley (Riverside-San Bernardino), Calif.

PRICE: $8.52 million ~ TERMS: Asset sale for note

BUYER: El Sembrador Ministries, headed by president Noel Diaz. Phone: 818-260-
0222. It owns no other stations. This represents its entry into this market.
SELLER: Delbert Leroy Van Voorhis Revocable Trust, headed hy trustee Delbert Van
Voorhis. Phone: 909-247-5479

FORMAT: Variety

COMMENT: Delbert Leroy Van Voorhis Revocable Trust's KHPY-AM/Moreno Valley,

Calif.,, to El Sembrador Ministries for an $8.52 million promissory note. Buyer has heen
programming the station under a time brokerage agreement since March 1, 2003, and
has been paying the note since then, with a final payment of $3 million due at closing.

2008 Deals to Date

motions come i the wake of the | Dallas. Marketing consultant Erin Murphy

December transfer of Houston director of | and Clear Chatnel Radio Sales promotions

rock programmingVince Richards to Dallas
as OM.—Keith Berman & Mike Boyle

manager Mo Zmich take similar positions in
‘ Chicago—Alexandra Cahill

>33 PIVOTALRADIO

EVENTS INR&R HISTORY
1999

National Contesting Debuts

Clear Channel Radio started a company-

RADIO«RECORDS

ing to properly inform Florida listeners
wide trend with national contesting in that some of its radio contests were airing
1999, opening up the option to any sta- in numerous states, thereby decreasing a
tion on its roster that wanted to partici- contestant’s chance of winning.

Clear Channel was subsequently fined
$80,000 and agreed that when it aired

interviews with contest winners, stations had

pate. Typically offering a large cash prize

or big-ticket item such as a motorcycle,

some local station callers were unaware

to make it clear where the winner was from.
While budgets have tightened and it

doesn’t conduct as many national contests

that they were competing with hundreds
of thousands of listeners from dozens of
cities for the same prize. Ingenious and

thrifty as it was, it didn’t go unnoticed in as it once'did, Clear Channel initiated anoth-

2000 by Florida's attorney general, who er big money national giveaway on April 7— [D)z::::: 'tl'oh:::agi:arter- $§§;5267256§g (“I:as: :Ea“ :Z;éj:;;g
s , , (Last Year: , 3

investigated the radio behemoth for Just in time for the spring ratings survey. Stations Traded This Year 209 (Last Year: 366)

deceptive or unfair trade practices for fail- —Mike Boyle Stations Traded This Quarter: 56 (Last Year: 118)
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Preleed To e Society of Singers Presents
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GLEN CAMPBELL Honorin g

Andy Williams

Beverly Hilton Hotel * Beverly Hills, CA
6:00 Silent Auction & Cocktails
7:45 Live Auction / Dinner ® 9:00 Show
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S Master of Ceremonies:

Steve Lawrence

JOHNNY MATHIS

FOR MORE INFORMATION
818.995.7100
www.singers.org

HONORARY CO-CHAIRMEN
Pierre Cossette & Jerry Perenchio

BeNEFIT CO-CHAIRMEN
Bob Fead & Jerry F. Sharell
GREGG FIELD
ORCHESTRA PRODUCED BY

John Cossette, Jerry F. Sharell & Tim Swift

SRR E SR e e o dliabicton . oo



www.americanradiohistory.com

AT RHYTHMIC FOR A SECOND
WEEK WITH “SEXY CAN |,”
WHICH ALSO EYES THE TOP OF ‘I don’t think

URBAN (2-2, UP 313 PLAYS) we've ever had an

AND BOUNDS 194 AT CHR/TOP i
40 (UP 720, THE CHART'S opportunity to talk

*  SECOND-BEST GAIN). O n te n t S one-to-one with
C ISSUE #1758 « APRIL 18, 2008 consumers the

way we do now
with the Internet.

N tter h
FEATU RES m?:cnpiayoirdrci)l‘iv

down in the direct
14 NASHVILLE BOOTS UP marketing world

ol

> ‘ s RAY J AND YUNG BERG REIGN
-

Music Row faced tough demographics f int ili
as the digital revolution began, but o ?ﬂn i‘lor _mal ing
e e there’s a happy ending to this sad song. or TV, ,'5 IS a
FORMAT page  Artist / Title e . new cfay. pl4
CHRITOP40 25 | SaraBarciles/ 17 TO INFINITY AND BEYOND
T ' Digital platforms show continued
Ray J & Yi Berg / 4 L TP
RHYTHMIC [ l ,sely Gnl oD ¢ Lle (D, growth but listeners want more
URBAN 1]  Usher Featuring Young Jeezy / 4 : : control, Edison/Arbitron study says.
Love In This Club . ™
¥ Raheem DeVaughn / oUET(LUB ] _
URBANAC X1  Raheem DeVaughn B . 34-38
RAP %3 Lil \{Vayne Featuring Static Major / CHRISTIAN SpECIAL
:ﬂ 'pc_’ps ; R BUILDING STRONGER RELATIONSHIPS
GOSPEL 33 Mo oamp e - = . WITH CHRIISTIAN LISTENER.S.
A Jeremy Camp / How to exploit online opportunities,
R O Let It Fade : , train talent and reach beyond insular
CHRISTIANCHR 41  JeremyCamp/ ) : believers to engage a wider cross-

No Matter What it Takes

CHRISTIAN ROCK Falling Up / section of the market.

Good Morning Planetarium y . ) 70
SOFT AC/INSPIRATIONAL : Jadon Lavik / o PUBLISHER'S PROFILE
e F He's “Already There,” but Lonestar lead COLUMNS
COUNTRY gz‘; ég:ri\gleiss The 4% , Richie McDonald makes a go of solo success. 21 The Spin
AC 4 Colbie Caillat / . : DEP A RTM ENTS 24 CHR/Top 40
Bubbly _
HOT AC Sara Bareilles / ; . 27 Rhythmlc
— . § S MANAGEMENT/MARKETING SALES | 29 Urban
SMOOTH JAZZ S 7 Consultant Dan Vallie says the time has 34 Christian
- Puddle Of Mudd / 4 arrived for radio to enter a new frontier. 43 Country
ALTERNATIVE - Al . 46 AC/Hot AC
ACTIVEROCK 54  Theory DfADeadman/ ¥ | _ 10 MARKET PROFILE: PHOENIX 50 Smooth Jazz
podig%fM o o’ Phoenix is the nation’s third-fastest- 52 Rock
{1 e LK 1. I .
ROCK Psycho ; ' growing market. 57 Triple A
TRIPLE A REM./ A R 62 Latin
Supernatural Superserious > ]2 STREET TALK 66 National Airplay

AMERICANA -J'Sgass"}gg:'“"w’ WNEW-FM/New York returns online
% and on HD2.

REGIONAL MEXICAN La Arrolladora Banda El Limon /
Sobre Mis Pies

LATIN POP : Enrique Iglesias / :‘ ‘ = . ' ]8 NEWS/TALK/SPORTS
S el 5y - Wisdom of the ages: First-, fifth- and
TROPICAL &5 No2/ 71, _ 40th-anniversary reflections from
A . : Dennis Miller, Fox News Radio and

Wisin & Yandel / :
AT |RENTHM S [ ahoiks . KNX/Los Angeles, respectively.

LATINROCK/ALTERNATIVE (5 Disidente/
s . | 22 SOUND DECISIONS
. In part 2 of R&R’s mobile music series,
we investigate how mobile phone
- 3 . o manufacturers are taking a leading role
e ONLY.II.E_'ESC(,)R%AOPiK ; . in the future of music distribution.
DEADMAN'’S FIRST L

NO. 1AT ACTIVE ROCK, A Y
IT ALSO MATCHES 2003'S ¥ s ’ - "

-

“MAKE UP YOUR MIND" AS ~ * ‘ I
A

@
B WWW.RADIOANDRECORDS.COM:

THZ BAND’S BIGCEST HIT
AT ROCK, WHERE (T
CHARCES 6-4 WITH MOST oy

INCREASED PLAYS (UP 47). W h a t 4 S | T w T F

MW 7% 5% o 4 April 2:j April 22 April 23 April 24 April 25
Radio and Records is published weekly, except the last week of December and the first week of January. Subscriptions eW Update charts Arbitron reports PPM ratmgs Discover Deeper as-it-

are availabln for $325.00 per year (plus applicable sales tax) in the United States, $330.00 in Canada and Mexico, and playlists first-quarter from March are tomorrow’s happens news
and $495.00 overseas U.S. funds only from Radio & Records Inc., PO Box 16555, North Hollywood, Catifarnia 91615~ u i . . ]

9338, Anmual subscripton ian ncldes the weeklynewspaber s two RSR Directries s3ues amd ther speiafpub from across the financial results. released for hits today with coverage, more
lications. Refunds are prorated based on the actual value of Issues received prior to cancellation. Nonrefundable quar- I S street to across » Bookmark Houston and HitPredictor. exclusives.

terly rates available. All reasonable care taken but no responsitility assumed for unsolicited material. RER reserves Radioand-

may appear in the electronic versions of R&R. The writer assumnes all liability regarding the content of the letter and C harts for cove rage Rati ngs
its publication In R&R. Nothing may be reproduced in whole or in part without written permission from the Publisher, and analysis

© 2008 The Nietsen Company

[ ]
POSTMASTER: Send address changes to R&R, PO Box: 16555, North Hollywood, California 91615-9338
Under Canadian Publication Mail Agreement No. 877859 return undeliverable Canadian addresses to DHL Global
Mail, 7496 Bath Road Unit 2, Mississauga, ONL4T 1L.E

3 i i Click on Click on
allights in matenal accepted for publication. Al letters addressed to R&R or its Editars will be assurmed intended for the nation. Records.com Philadelphia. > >
publication eproduction and may therefore be used for this purpose. Letters may be edited for space and dlarity and e e p Click on ° » Click on Charts News

WWW.americanradighistorv.com


www.americanradiohistory.com

MANAGEMENT / MARKETING / SALES

‘We need to
carry the flag
and wave it
proudly. Let's
not have our
attitudes
dominated
by Capitol

ill or Wall
Street.’

—Dan Vallie

Radio has the tools for a brilliant, bright future

Entering
Frontier

Dan Vallie

valliedan@aol.com

A New

t the recent NAB Radio Group Executive Fly-In in
Washington, I was invited to share thoughts on programming
today and where we are heading. I see a very bright future for
radio, and here, share some thoughts from that presentation. ®
I’ll start with an old proverb: “To a worm in a mustard jar, all
the world is mustard.” If only the worm could see all the great
things beyond the jar. And that is what we have to do: Look beyond this month,
this quarter, this book and this year to see the future and how to get there. ®
In the world of programming, there has been nuch focus on technology, research
and talent in recent years—and less on the actual art of programming. The best
programmers are artists. He or she can make or break you or ensure that you

wallow in mediocrity.

Get your PD to learn from the best in the busi-
ness, networking with the right people and hir-
ing individuals better than themselves. They need
to get away from the busy-ness of the day and
attend learning seminars, work with a good con-
sultant and always be hungry to learn more. They
must be the “director of programming” and have
the talent and skills to do the job. Structure that
position so the PD can excel in his or her area of
expertise and devote resources to the position. It’s
an investment.

With regards to talent, it is still people that
make the difference. We need the best young tal-
ent coming into the business. They are the future.

In addition to consulting, I am also director of
Appalachian State Universitys Kellar Radio
Farm System Institute, working with college stu-
dents. They make me even more optimistic about
the future. Many broadcasters have said kids get-
ting into radio today are not as passionate or don’t
work as hard. 1 am happy to tell you that is not
true and | have plenty of evidence. I am around
kids who will do anything to get into radio. They
are passionate, intelligent, excited, well-educated,
have a great work ethic and—like you and I—
think radio is fun. When 1 am with them, | see
the future.

A Changing Business
So let us focus on the future of this business. We
are standing at the edge of a new frontier. We are

8 24/7 NEWS ONLINE @ www.RadioandRecords.com

still on the leading edge and can and will capture

the moment. | have been in this business for 38
years. There are great minds in this industry and
great talent. It’s a wonderful business—but it’s also
a changing business.

We have the infrastructure to accomplish
everything we want to ensure the future is even
brighter than the past. The future looks great to
me, just different. We have to look at it from the
perspective of the consumer, not from inside the
boardroom. And we need to embrace two facts:
First, radio is of today and the future. It’s a great

www-americanradiohistorv.-com

business. More than 90% of Americans listen
every week. We get response for our advertisers.

The second thing is that radio comes in var-
ious forms of technology, whether from the
Internet, a terrestrial radio antenna, HD . . . and
yes, even from satellite.

New Forms Of Radio

One of the things I have said in conversations, but
never before in print, is that we have already won
the discussion about whether radio will be suc-
cessful in the 21st century. We only have to real-
ize it, embrace it and be excited about it.

Naysayers point to satellite and Internet
radio . . . but what did the satellite guys call it?
They could have called it anything, but they
called it satellite radio. Internet streaming sites
have millions of listeners cumulatively, and are
all called Internet radio. The opportunity has
passed to call it something else. Radio is charg-
ing fast into the 21st century; it’s just being
delivered in various ways, whether FM, AM,
HD, Internet or satellite.

What we have to do now is take advantage
of that, to build a business model around what
we know is the future. The world is revolving
the iPods
iPhones, and being networked. It’s an exten-

around Internet, wireless, and
sion of the Internet right to your pocket, to
your hand, your eyes and ears. Everything is
mobile: your Web browser, camera, e-mail. On
a hand-held device you will have TV, news and
sports. This is where we must be. The great
news is we can do it easily and cost-effective-
ly. We need to not only simulcast our current
HD/1 signals on our Web sites, but also simul-
cast HD2 and HD3 on the Internet. We need
to be where many of the people are and where
the rest are going.

Part of our HD strategy should be to simulta-
neously debut a Web site and stream for new HD
stations. A lot of Internet listening occurs
between 8 a.m. and 8 p.m. We want to be there
and we already have the product. It’s not unlike
those days when we moved music stations from
AM to FM, because that’s where the audience
was going—and many are old enough to
remember doing that.

General managers, PDs, sales managers, air talent,
etc., all can buy in and support the effort, but the
people who have to make it happen are the own-
ers and leaders of our industry.

One final thing. We need to remind the peo-
ple who work for us that they need a positive
attitude. We have the talent, the experience, the
battle scars and great years of success behind
us—and as many in our future. We need to carry
the flag and wave it proudly. Let’s not have our
attitudes dominated by Capitol Hill or Wall
Street. We can win there, too, by highlighting the
positives and putting a positive spin on the
issues. The positives are there. RsR
Dan Vallie is founder of Vallie Richards Donovan
Consulting. He is also director of the Kellar Radio Farm
System Institute at Appalachian State University in
Boone, N.C.
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SPOT MONITORING FOR YOUR MARKET

Have you made
budget today?

Benefit from Exclusive Expenditure Data

SpotScan is proud to welcome new partnering stations:

Los Angeles: New York: Baltimore: Dallas: Cleveland:
KRTH-FM WFAN-AM WCBM-AM KLTY-FM WNWV-FM
KFWB-AM WCES-FM WBAL-AM SaltLake  WLOO-F\
KCBS-FM WWFS-FM sanFrancisco: City: San Diego:
KLSX-FM Tampa: KOIT-FM KUDD-FM KFMB-AM/FM
KNX-AM WDUV-FM  KBWF-FM KUDE-FM .

3 Kansas City:
KTWV-FM KDFC-FM

KPRS-FM

“Nielsen SpotScan has quickly proven to be an indispensable tocl for our sellers. We can now gain critical insight into
new prospects and the competitive landscape.” —PATRICK AMSBRY/General Sales Manager KTWV-FM Los Angeles

SCAN

CALL 216.831.3761 EMAIL spotscan@nielsen.com www.nielsenspotscan.com
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Phoenix

MARKET PROFILE

he U.S. Census recently reported that more than 132,000 people were added to
Phocnix’s population last year, making it the third-fastest-growing market in the
United States. Since 2001, the TV market has moved up mn rank trom [17th mn 2001

to 12th today. ® A little more than a year ago, the market welcomed the opening of

Westgate Center, a complete, self-contained lifestyle center (hive, work and play).

Westgate advertising 1s managed by Phoenix-based Clear Channel Outdoor’s Branded
Cities unit. Clear Channel also ofters a digital board network and has the airport advertising. CBS
Outdoor offers arena and mall advertising, and street turniture.

In early April, Phoenix became Nielsen’s 14th local people
meter market. [t’s also the first market where Nielsen’s TV sam-
ple includes cell phone-only homes, ensuring that the TV view-
ing habits of younger viewers are more likely to be counted.

Competition among the markets TV stations to be the news
leader 1s fierce. The station to beat is Belo’s independent KTVK,
which produces more news than any other station. Belo also has a
CW aftilate (KASW) and operates the Arizona News Channel on
local cable. Belo and Fox (which also has a duopoly in KSAZ and
KUTP, the MyNetwork TV affiliate) have parmered with four of

Clear Channel Radio% eight stations. whose radio personalities
appear on the morning TV shows. Other TV outlets include
Meredith's CBS athhiate, KPHO: Gannett’s KPNX, the NBC athl-
iate, which combines operations with Gannett-owned Arizona
Republic tor azcentral.com: and Seripps” ABC athliate, KNXV,

The minth-largest Hispanic market is dominated by Uni-
vision. which owns and operates the Univision and Telefutura
stations, and four radio stations that simulcast two forinats,
including No. 3-ranked regional Mexican KHOT-FM and
KHOV-FM.—Katy Bachinan

Edited By Katy Bachman and Alexandra Cahill

TV DMA Rank: 12
Population 2+: 4,732,745
TV Households: 1.802,550

No. Of TV Stations
(Net./Ind./Public/Loc. Cable): 12/7/1/2

Radio Metro Rank 15
Population 12+: 3,173,200
No. Of Radio Stations (Rated):

Market Demographics (vs. US)

17% 17%

45-54 55-64% 65+

Us)

15%  15%

Phoenix DMA % US %o
Men 50%o 49%
Women 50%  51% R 19%
Married 58% 57%
Never Married (Single) 25% 25%
Widowed/Legally Separated/Divorced 17% 18%
White 91% 83%
Black/African-American 4% 12% 18-24 25-34 35-44
Hispanic 23% 13%
Other 4% 3% Market Household Income (vs.
Employed Full-Time (35 Hours Or More) 51% 50%
Employed Part-Time (Less Than 35 Hours) 15% 15%0
Not Employed 34% 35%
No Children In Household (Under 18) 5590 599 12% 12%
One Or More Children 46% 41%
Two Or More Children 30% 25%
Three Or More Children 14% 10%

SOURCE: SCARBOROUGH USA+, RELEASE 2 2007

<$29,999 $30K-39,999
SOURCE: SCARBOROUGH USA+, RELEASE 2 2007, DMA

$40K-49,999

$50K-74,999  $75K-99,999 $100,000+

MARKETPLACE

Local Ad Revenue (Mil)

e ——— e e

Local Online Ad Revenue (Mil)

o/o CHANGE LOCAL NATIONAL TOTAL SHARE

2006 2007 2006 TO 2007 Pureplay $51.2M $199.4M $250.6M 65.8%

Spot Television $545.9M $551.2M 1% Newspapers 25M 18.2M 43.4M N.4%

Newspaper 332.4M 302.6M -9 Magazines 0.0M 35.9M 35.9M 9.4%

Radio 105.M N5.6M 10% Television 10.2M 17IM 27.3M 7.2%

Directories 0.4M 20.3M 20.7M 5.4%

St v s ol (e &% Radio 0.0M 17M 17M 0.5%

Local Magazine 23.7M 22.7M 0% Other Print 0IM 1.3M 1.4M 0.4%
Total $1,074M $1,064.1M 1% Total $87M $293.9M $380.9M

SOURCE: Nielsen Monitor-Plus, DMA

2007, Borreli Associates, estimates based on Q4 figures, DMA

— .
COLOR KEY:

SQAD Cost Per Point Radio Monitor

SQAD Cost Per Point TV Monitor

TELEVISION EARLY LATE RADIO

P25-54 EARLY AM NEWS PRIME NEWS P18-49 AM DRIVE
March ‘08 A $306 A$379 A $690 A $382 March ‘08 A$199
February ‘08 V301 V37N V669 V377 February ‘08 V185
December ‘07 A352 Aan A744 A427 December '07 V199
September ‘07 323 370 681 405 September ‘07 222

SOURCE: SQAD Q1 2008, DMA
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SOURCE: SQAD Q1 2008, METRO
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A Trending
MIDDAY PM DRIVE Upward
A$184 A$237 .
Trending
Ll V230 Downward
V196 V248
201 53
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Items In Household (vs. US)

Wireless/Cell
Phone Subscriber

DVD Player sgé‘[’
0
Digital Camera 42;/2/0

DVR (TiVo, etc.) 3]3'/5""’
0

Newspaper Readers

Any Daily (Cume)

56%

Any Sunday (Average) 46%

Online (Past 30 Days)

19%

Out-Of-Home
COMMUTING TIME

Web Connection (HHLD)

Cable Modem
None

DSL

Dial-Up

Other Connection

35%
29%
22%
N%
6%

Cable Penetration

(To ‘Work, One-Way) Cable, Non ADS 55%
HDTV < 10 Minutes 13% Alternate Delivery Sys. 30%
10-19 Minutes 15% Digital Cable S
g 0,
MP3 Player ey 20-29 Minutes 3% Cable With Pay 28%
30-59 Minutes 15% —
10% ;
60+ Minut 49 . .
EBA '8% D ° Television Usage
Don’t Commute 6% 3
Satellite Radio 10% MODE OF TRAVEL Eal’ly AM (5-93) 28%
Subscription 7% ¢ | o Early Fringe (4-6p) 49%
arpoo o L
Satellite TV 29% D P (Not C D g39, Ea.'ly il
Subscription 299, FUSE ARG L 200 ® Prime Access (7-8p) 66%
- - Public Transportation  12% Prime 66%
M yatem Late News (11-11:30p)  40%
Newspaper, OOH and Web: Scarbarough Phoenix
SOURCE: Scarborough USA+, Release 2 2007, DMA Local Market Study, Release 2 2007; Cable: Nielsen; TV: Nielsen Fall 2007 Live+7, all DMA
Audio/Video Stores Shopped Past 12 Months (HHLD)
Best Buy 29% RadioShack 7% Other Store 15%:
Circuit City 16% Sam’s Club 8% Did Not Shop For Audio/Video items 31%
Costco 17% Sears S% Any Audio/Video Store Shopped 69%
Fry's Electronics 13% Ultimate Electronics 4%
Kmart 7% Wal-Mart 31%

SOURCE: Scarborough Phoenix Local Market Study, Release 2 2007, DMA

RADIO

Radio Spending, Past Five Months

All amounts are in $(000's)
ADVERTISER
Berkshire Hathaway
Western Stone & Metal
Verizon

Toyota

Kroger

Wal-Mart

Safeway

Paramont Equity Mortgage
Bashas Inc.-PX

Home Depot

SOURCE: Nielsen SpotScan, Metro

106
146
82
35
65

$150
126
126
144
124
58
57
48
88
16

$161
ng
N5
163
n7z
313
80
98
73
49

08-MAR OB8-FEB 08-JAN 07-DEC 07-NOV
$124

144 $217
94 129
124 129
65 135
179 162
n7 120
104 104
72 67
16 138
85 n

= ——— ——+ — —— ——— —— ]
Radio Ownership

NO. OF
OWNER STATIONS
Clear Channel 5FM, 3 AM(8)
CBS Radio 3FM
Bonneville 2FM, 1AM (3)

SOURCE: Arbitron Fall 2007, Metro

. & — __ __ =+ _____—____— |
Radio Usage

AM Drive (6a-10a) 78%
Midday (10a-3p) 72%

SOURCE: Arbitron Fall 2007, Persons 12+, Metro

RATINGS
SHARE

291
10.5
84

PM Drive (3p-7p) 76%
Evening (7p-Mid) 41%

Ratings

PERSONS 12+, SUM. 07-FALL 07 (RANK)

KESZ-FM 4456 (1)
KFYI-AM 6.0-5.4 (2)
KHOT-FM 5.1-4.6 (3)
KNIX-FM  3.9-4.3 (4)
KOOL-FM 5.2-4.3 (5)

PERSONS 18-34 FALL 07 (RANK)

KHOT-FM M
KZZP-FM (2)
KZON-FM (3)
KQMR-FM @)
KMXP-FM (5)

SOURCE: Arbitron Fall 2007, AQH share, Mon-Sun 6a-mid, Metro

Top-Selling Albums

ARTIST

GEORGE STRAIT
R.E.M.

VARIOUS ARTISTS
SOUNDTRACK
DANITY KANE

MM WN=

TITLE

TROUBADOUR
ACCELERATE

NOW 27

ALVIN & THE CHIPMUNKS
WELCOME TO THE DOLLHOUSE

SOURCE: Nielsen SoundScan, for week ending: 04/06/2008

APRIL 18, 2008

PERSONS 25-54 FALL 07 (RANK)

KESZ-FM
KHOT-FM
KMXP-FM
KNIX-FM
KPKX-FM

m
3
(3)
C]
(5

ARTIST

COUNTING CROWS

6

7

8 JACK JOHNSON
9 SEVENDUST
SNOOP DOGG

TITLE

SATURDAY NIGHTS & SUNDAY MORNINGS
PANIC AT THE DISCO PRETTY.ODD.
SLEEP THROUGH THE STATIC
CHAPTER 7: HOPE & SORROW

EGO TRIPPIN’
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RADIO&RECORDS

&£1-

—
YEARS

President & Publisher Erica Farber
EFarber@RadioandRecords.com
(323)954-3422

EDITORIAL

Associate Publisher/Editorial Director
Cyndee Maxwell
CMaxwell@RadioandRecords.com
(323)954-3420

Executive Editor Paul Heine
PHeine@RadioandRecords.com
(646) 654-4669

Senior Editor (News, Rock Editor)
Mike Boyle
MBoyle@RadioandRecords.com
(646) 654-4727

Senior Editor (Features}

Chuck Taylor
(Taylor@RadioandRecords.com
(646)654-4729

CHR/Top 40 Editor Kevin Carter
KCarter@RadioandRecords.com
(323)954-3433

Washington, D.C. Bureau
Chief/Business Editor Jeffrey Yorke
JYorke@RadioandRecords.com
(301) 773-7005

Country Editor R.J. Curtis
RCurtis@RadioandRecords.com
(323) 954-3444

Radio Editor Ken Tucker
KTucker@RadioandRecords.com
(615)321-4286

Latin Formats Editor Jackie Madrigal
JMadrigal@RadioandRecords.com
(323)954-3427

Urban/Rhythmic/Gospel Editor
Darnella Dunham
DDunham@RadicandRecords.com
(323)954-3421

Contributing Urban Editor
Hillary Crosley
HCrosley@RadioandRecords.com
(646) 654-4647

Christian Editor Kevin Peterson
KPeterson@RadioandRecords.com
(850)916-9933

Triple A Editor John Schoenberger
JSchoenberger@RadioandRecords.com
(323)954-3429

Smooth Jazz Editor Carol Archer
CArcher@RadioandRecords.com
(323)954-3419

AC/Hot AC Editor Keith Berman
KBerman@RadioandRecords.com
(323)954-3432

News/Talk/Sports Editor Mike Stern
MStern@RadioandRecords.com
(773)857-2693

News Editor Julie Gidlow
JCidlow@RadicandRecords.com
(323)954-3417

Online Editor Alexandra Cahill
ACahill@RadicandRecords.com
(646)654-4679

Ratings Editor Hurricane Heeran
HHeeran@RadioandRecords.com
(323)854-3425

Copy Chief Chris Woods
Copy Editors
Wayne Robins, Christa Titus

CHARTS

Director of Music Operations
Josh Bennett
JBennett@RadioandRecords.com
(323)954-3431

Charts & Music Manager
Michael Vogel
MVogel@RadioandRecords.com
(323)954-3439

Chart Assistant Mary DeCroce
(Country, Christian, Gospel)
MDeCroce@RadicandRecords.com
(615)321-4293

Chart Production Manager
Michael Cusson

Assaciate Chart Production Manager
Alex Vitoulis

ART

Creative Director Josh Klenert
Art Director Ray Carlson
Advertising Artist Ken Diamond

PRODUCTION
Production Director Terrence Sanders

Senior Editorial Production Manager
Barry Bishin

Editorial Production Manager
Susan Chicola

Editoriat Production
Rodger Leonard, Anthony T. Stallings

Advertising Production Manager
Chris Dexter

Director of Digital Products
Susan Shankin

Design Albert Escalante,
Clorioso Fajardo, Patricia McMahon

SALES

Director of Sales Henry Mowry
HMowry@RadicandRecords.com
(323)954-3424

Sales Manager Kristy Scott
KScott@RadioandRecords.com
(323)954-3435

Sales Representatives
Rosalina Correa
RCorrea@RadioandRecords.com
(323)954-3434

Melissa Garn
MGarn@RadioandRecords.com
(615)321-4283

Brent Gilinsky
BGilinsky@RadioandRecords.com
(323)954-3416

Gabrielle Graf
GGraf@RadioandRecords.com
{614)937-4088

Jessica Harrell
JHarrel@RadicandRecords.com
(615)497-7293

Meredith Hupp
MHupp@RadioandRecords.com
(615)321-4282

Maria Parker
MParker@RadioandRecords.com
(323)954-3437

Rob Pierce

RPierce@Radi Records.com

Director of Charts Silvio Pi g
SPietroluongo@RadicandRecords.com
(646)654-4624

Nashville Director of Operations
and Charts Wade Jessen
{Country, Christian & Gospel}
Wlessen@RadioandRecords.com
(615) 321-4291

Chart Managers

Anthony Colombo

(Alternative, Active Rock, Heritage
Rock, Triple A)
AColombo@RadioandRecords.com
{646}654-4640

Raphael George

{Urban, Rhythmic, Rap}
RGeorge@RadicandRecords.com
(646) 654-4623

Gordon Murray

(Smooth Jazz}
CMurray@RadioandRecords.com
(646)654-4638

Jose Promis

(Latin)
JPromis@RadioandRecords.com
(323)525-2287

Gary Trust

(Hot AC, AC)
CTrust@RadioandRecords.com
(646) 654-4659

(646) 654-4707

Steve Resnik
SResnik@RadicandRecords.com
(323)954-3445

Michelle Rich
MRich@RadicandRecords.com
(812)303-7676

Sales Assistant Jana Rockwell
JRockwell@RadioandRecords.com
(323)954-3428

NEW BUSINESS
DEVELQPMENT

Senior Director/Digital Initiatives
John Fagot
JFagot@RadicandRecords.com
(323)954 3430

ADMINISTRATION

Executive Assistant Lisa Linares
LLinares@RadioandRecords.com
(323)954-3436

SUBSCRIPTIONS

(800)562-2706(U.S.);
(818) 487-4582 {outside U.S.]
radioandrecords@espcomp.com

R&R Radio & Records is a registered trademark.

No part of this publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.
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STREET TALK.

- By Kevin Carter and Keith Berman

TIMELINE

Jash Reich is boosted to director of
1 top 40 promotion for RCA Music
ML) Group. @ Tom Clendening set as PD
of KKOL/Los Angeles. @ Fisher hooked as PD
af WhMXB/Richmond.

WEARS ALD

Dan lenner ascends to president of
Sony Music LIS, B Thea Mitchem
tapped as director of urban program-
ming for Clear Channel/Philadelphia. W Dan
Frazier appointed GM of

WTIX-AM/Mew Orleans.

Jheryl Bushy

joins Dream-

Warks
Records as head of
urban music, M Lee
Logan named executive

v

Busby

director of country
programming for MJI
Broadcasting. @ KMGLC/
Zan Diego PO Judy MeNutt adds duties for sis-
t2r KXGL.

Evergreen promotes Keith Maftaly to
WP of programming and boosts Dick
Kelley to WEY

G of KMELSan

Francisco. B Kathy

Lesourd named VPG of

WQCDYNew York. B Tom !

Rivers returns to WY K-

AM & FMTampa as OM.

John Irwin

selected as

VR/DM of
WEZ/Boston. B John

wperations director of

Lesourd

Mainelli tapped a
WABC/New York. B PD Brian Thomas returns
o WEIW-AM & FM/Crlando.

Mike Bane becomes VP of national

promotion for Elektraffsylum

Records.
KOS5T/Los Angeles
operations/program
director Jhani Kaye adds

s. W Rich

hever named PO of
WMET/Chicago.

,}‘;’

Storer

{0

Kaye

Broadeasting
(IR clevates Meil
Rockoff to VP of radio
znd Ed Salamon to national PO, B Cary
promoted to VP of marketing at ABC Records.
B Beau Phillips becomes PO of KISW-Fh

Seattle.

Davis

WNEW No Longer Dead,

Feeling Much Better

Nearly nine years after the demise of legendary rocker
WNEW/New York, CBS Radio has dragged out the
giant defibrillator paddles and resuscitated the brand,
this time online at wnew.com and in handy HD2 form
with one of them newfangled HD radio thingam-
abobs. The reborn WNEW will revisit the station’s

original soundtrack from the late
’60s and early "70s, and will also
include more contemporary
artists, as well as a treasure trove
of original artist interviews done
by legendary WINEW personali-
ties Scott Muni, Dave Herman

and Richard Neer, among others, and some rare live
performances. Oh, and the requisite social networking
component of this venture will be in full effect at
wnew.com and last.fm, allowing enthusiastic 'NEW
fans to chat and otherwise harass each other.

WHERFIROCKSEIVES)

The Head Cheese of this ambitious project is
Norm Winer, CBS Radio VP of adult rock program-
ming, who has spent the past quarter century (yikes!)
as PD of triple A standard-bearer WXRT/Chicago.
Winer says, “As a music fan and radio geek who

grew up in Brooklyn listening to the original

WNEW, I'm excited to help
recapture the spirit and philos-
ophy of progtessive radio, using
tools we never dreamed of
back in the early days. With the
foundation of a timeless and

totally one-of-a-kind archive,

we will provide rock devotees of all generations the
chance to hear incredible moments from our collec-
tive past and enable them to connect the dots to
rock’s most compelling artists of the present and
future” Then he left for lunch.

Flipped At The Peak Of Freshness

After a five-year absence, the
legendary 105.7 the Peak
returns to Spokane thanks to
the generosity of Mapleton
Communications, which

Label Love

B Congrats to radio legend Harry
Nelson, who has been named national
director of radio and media promotion
for Ride Records, a label
launched by singer/songwriter Steve

Jjust

Azar.“This is something that is person-
ally very exciting for me,” Nelson tells
ST. “Steve and I have been talking
about doing something like this
together for many years, and now the
dream has come true. It’s great to be
doing something really rewarding with
someone you love and trust as much as
[ do Steve Azar. I look forward to
spending time talking about Steve’s
music with the many friends and
acquaintances that I've made in the
industry these many years and new
friends, too. Ride has some great
music on the way.” The label’s inaugu-
ral release will be Azars album
“Indianola,” co-released on his own
Dang label. The first single,“I Won'’t Let
You Lead Me Down,” will target
country radio, but Ride Entertainment
Group is signing and developing artists
Nelson can be

across all formats.
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flushed the active rock format
from KZBD (105.7 the
Buzzard). OM/afternoon
dude Frank Jaxon remains
aboard. Musically, the new

reached at 207-281-3314 or hnel-
son@riderecords.com.

B A&R whiz Joe McEwen has joined
the Concord Music Group as—you
guessed it, VP of A&R. McEwen started
his career with Columbia Records in
1978, where he worked on R&B hits
like “Shining Star” by the Manhattans
and with such artists as Shawn Colvin,
Regina Belle and Michael Bolton. In
1990, he segued to Sire as VP of A&R,
where he worked with Wilco and its pre-
cursor, Uncle Tupelo; Primal Scream;
Dinosaur Jr.; My Bloody Valentine; and
Frank Sinatra’s Reeprise catalog. Most re-
cently, he wasVP of A&R atVerve Music
Group, where he signed Queen Latifah,
Elvis Costello and Allan Toussaint,
Loreena McKennitt and Rhett Miller.

Records Southeast
regional promo pro Alison “Ally Rockr”

B Roadrunner

Hearne has left the company after two
years and is in search of her next adven-
ture. Her prior label stints include Mid-
Atlantic promo for Universal Motown

www-americanradiohistorv.com

Peak v. 2.0 will be “all about
pop alternative rock music
from the '90s up to today by
artists like the Red Hot Chili
Peppers, Linkin Park,

Nirvana. Nickelback, R.E.M.,
Pearl Jam, the Foo Fighters,
Avril Lavigne . . " blah, blah,
blah, blabbed the helpful and

informative press release.

(2005-06) and rock national for Artemis
Records (2004-05}). She can be reached
at 631-796-3306, via e-mail ac ally-
rockr@aol.com or IM at Allyrockr.

Baby Poop

“| recently did some research and discovered
a possible 12+ cume dip for my stations in
Portland, Ore., starting in about 2020.
Therefore, my wife and | decided to do our
part to correct this: Landon Beckett Coles
arrived on Monday, March 31, weighing in at
8 Ibs., 1 0z., and 20.5 inches long,” says
Tony Coles, regional VP of programming at
Clear Channel/Portland, Ore.

Mect the A
Coles’
family
cume-

helper:
Landon.
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The Programming Department

grammed Cox AC KSMG/San Antonio and
Cumulus country WLXX (92.9 the
Bear)/Lexington, Ky. John, who will also

B XMOR (Blazin’ 98.9)/San Diego after-
noon personality Vanya has been rewarded
with some sweet, sweet MD stripes. Ms.
Vanya, who cut her radio teeth as a promo-
tions intern at KIIS-FM and KHHT/Los
Angeles, has also worked at KKUU
(U92)/Palm Springs, Calif., and KISV
(Hot 94.1)/Bakersfield, and did middays on
the now-defunct KWIE (Wild
96.1)/Riverside before joining Blazin’ 88.9
two years ago. Meanwhile, Chris Loos is
back in the game as XMOR's newly hired
APD/night jock. Loos picked up program-
ming experience during his stints at Magic
urban KDAY/Los Angeles and KWIE before
it flipped formats in August 2007. He has
also worked at the late KKBT (92.3 the
Beat) and KHHT. Nights at Blazin’ have
been open since most of the jocks were
released in October 2006.

B Congrats to Willie B, afternoon driver on
Entercom adult hits WNTR (107.9 the
Track)/Indianapolis, who is now proudly
sporting new APD stripes. His parents, Mr.
& Mrs. Sheldon and Mildred B. of Port St.
Lucie, Fla., appear pleased at their son’s

success. Willie's got a long trail of calls on
his résumé, including KIIS/Los Angeles,
KHF1/Austin, WRKO/Boston and KFMB-
FM/San Diego during its “B100” days.

B Americom CHR/top 40 KWNZ
(293.7)/Reno, Nev., has finally procured a
new PD: Please say hello to Justin Tyme,
who just arrived on a flight from Myrtle
Beach, S.C. (no, he didn’t fly Hooters Air,
but thanks), where he did nights on
Qantum CHR/top 40 WWXM (Mix 97-7).
The KWNZ position has been open since
January, when Eddie Gomez left after four
years to become PD of American General
Media’s new rhythmic station, KDLW
(Wild 97.7)/Albuquerque. Back in Myrtle
Beach, PD Ron Roberts has turned the
replacement search into the Hire Me Mix!
promotion, basically “giving the job away”
to some lucky/partially qualified civilian.
No, really.

B Robert John (no, not the guy who sang
“Sad Eyes,” but thanks) has gone coun-
try—it's a new PD gig for the guy with two
first names, who most recently pro-

do afternoons, hits town May 6 and fills
the opening left by Marshall Stewart’s
hop to Christian CHR WYLV/Knoxville

last month.

B It's magical “market upgrade” time for
Quint “Q"” Hafron, who is voluntarily giv-
ing up the tinsel, glamour and devil-may-
care lifestyle associated with being
PD/morning dude at Regent rhythmic
WZPW (Power 92.3)/Peoria, lll., for the
opportunity to go do nights—when it's
dark—at Cumulus rocker WFTK (Pure Rock
96.5)/Cincinnati. After Hafron’s departure,
OM Matt Bahan will know the joy of inter-
im PD duties at Power 92.3.

B Clear Channel/Chattanooga, Tenn., OM
Kris Van Dyke has left the company. He
had been PD of country WUSY (US 101}
and also oversaw active rocker WRXR
(Rock 105) and classic country WLND (the
Legend). Van Dyke has been in
Chattanooga since October 2003 and was

previously OM of Clear Channel’s
Tallahassee, Fla., cluster. New market man-
ager Mark Bass is now in the hunt for Van

Dyke's replacement.

B Adam Michaels is upped from creative
director to the vaunted post of PD/MD at
Crossroads hot AC WBOW (B102.7)/Terre
Haute, Ind., replacing PD/MD/afternoon
driver Sketch Brumfield, who exits.
Michaels, who will remain as morning co-
host, knows his way around town, having
spent time across the street at WMGI,
where he was creative director/middays
host. Coming in to cover afternoons is mar-
ket fave Matt Leucking.

B Midwest radio fave Jack Swart has left
Artistic Media Partners, where he had been
director of Northern Indiana operations,
based in South Bend, Ind., since May 2007.
Before that, he spent six years as market
manager with Cumulus/Quad Cities, lowa-
Ill. Looking for a seasoned pro with 22
years of market manager experience? Hell,
yeah, you are. Get with Swart ASAP at 217-
726-7203 or jack_swart@hotmail.com.

Quick Hits

Entercom

hot

AC KALC (Alice 105.9)/Denver, but

B In February, we told you “Access Hollywood™ host
Billy Bush had cut a deal with Westwood One for a
syndicated show. Bush’s dreams have turned to reali-
ty as “The Billy Bush Show”
debuted this week on its first
affiliate: Clear Channel’s KBIG
(104.3 MYfm)/Los
he'll

replacing, well, nobody.

Angeles,

where run in  nights,

B CBS Radio alternative KXTE

(X107.5 Xtreme Radio)/Las

Vegas has filled its night vacan- Billy Bush:

cy with the addition of Sara TV face slums it on the
radio.

KCXX
(X103.9)/Riverside, where she had been juggling lace

Fusco, inbound from
nights, assistant promo director and assistant MDD duries
since 2004, She replaces the porcine-sounding Hambone,
who recently scored a lucrative weekend  gig  at

KROQ/Los Angeles.

B A personality named after that greenish, melon-fla-

vored liqueur, Mideri, has left late nights at Lincoln
Financial alternative KBZT (FM 94/9)/San Diego, where
she was doing “Big Sonic Chill.” PID Garett Michaels
now needs someone who can sound relatable on-air
without the safety net of music beds or song intros, is a
people person and—most importantly—"“must love sun-
shine. the ocean and Mexican food. An additional hatred

of cold weather, snow and rain is a plus.” Michaels says.

B Rick Hall is the first afternoon driver on CBS Radio AC
WCFS (Fresh 105.9)/Chicago, where he debuted April 14
Hall is no stranger te Daaaa Bears, Paaaa Bulls, Daaaa Cubs
and the deep-dish-intensive Windy City litestyle: He was
already in the tamily doing weckends at country sister
WUSN (US99.5), but has been spending weekdays doing
middays at WFZH (the Fish)/Milwaukee. Hall is also want-
ed, er, well-known in [llinois for his time as PI)/afternoon
guy at WQFL/Rockford.

B Darik Kristofer takes over nights at Lincoln Financial
CHR/top 400 WSTR (Star 94)/Atlanta as Nudge exits,
stage left. Kristofer was last seen in the same shift at

departed a couple of weeks ago when Entercon’s newly
syndicated “Your Time With Kim Iverson” rolled out.
Meanwhile, reach out to Nudge at 215-519-9683 or
nudgeradio@gmail.com. Hes also being repped by the
lovely and talented Heather Cohen of the Weiss Agency;
hit her up at 516-361-0278 or heather@theweiss-

AZENCY.com.

B Border Media
Partners picks up tal-
ent 1 San Antonio:
At KTFM, Woody and
Trfiletti

onboard for

Robynne
come
mornings: Woody s
known in the market
tme  across
the street at KXXM
(Mix 96.1),
Tralettn is a

tor his

while

local

actress. Seriously.

Harvard Has Saskatoon Wired

Much ta the chagrin of little children worldwide, it turns out this “Santa Radia” thing on
Harvard Broadeasting's new CFWD/Saskatoon, Saskatchewnn, was just an evil pre-actu-
al-format-launch stunt! Thase bastards! We know, we're as shocked as you are. On April 11,
under the watchful guze of Clifton Premo Ranch Stuntmaster General Paige Nienaber, the
real format emerged: CHR/top 40 Wired 96.3, under the command of PD Chris Myers,
last seen at CFBT [94.5 the Beat)Vancouver. Marc Michaels comes in from afterncons
at CKHZ (Z103.5)/Halifax, Mova Scotia, to anchor mornings, where he'll be joined by
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Blake, who was a street team member at the Beat in Vancouver and had a recurring role in

maornings. Also crowiding into the morning studio is Cassie Licshka, who blows up our

spell check as she transfers in from Harvard’s cluster in Regina, Saskatchewan, as morning
news/ico-host. Brandy arrives from CIKT (Q99)/Grande Prairie, Alberta, to do middays,
and Myers says afternoons will be occupied by “some clown named Bender who bears an
uncanny resemblance to myself.” Nights and weekends will be covered by DJ T-Bone, who
was known by his superbero name of Wolf Boy when he was at CFWF (104.9 the
Wolf)}/Regina. Finally, some guy called Trouble rounds out the lineup; he also arrives from
Vancouver's Beat, where he was the sticker/cruiser dude.
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“This is for my MySpace people

and everybody who voted.” With those words at last year’s CMT Music

Awards, then-17-year-old Taylor Swift, who won breakthrough artist of

the year that April night, signaled a new era in country music. © While

MySpace and other social networking sites are the norm, even for artists

whose tans don’t include too many teens, Swift’s comments represented

perhaps the first—and certainly the highest-profile—public acknowledg-

ment of the growing importance of digital in the country realm. Country

artists are always quick to thank radio, their fans, their teams and God,

but MySpace and Facebook haven’t drawn as much appreciation.

After the show, Martin Clayton, CMT VP of
digital media, GM of cmt.com and VP of opera-
tions and administration, said artists with youth
appeal such as Swift, Carrie Underwood and
Kellie Pickler benetit from having fans who have
grown up with computers.”“That’s what they do,
that’s where they go, that’s where they are”

Swift, who has more than 650,000 friends on
her MySpace page, is on the site daily, posting pic-
tures, updating her blog and chatting with fans,
“If you see pictures up there and a blog that says
I put up new pictures, then I put up the new pic-
tures,” she says. “And they're usually from my lit-
tle digital camera that | take out on the road” This
from a young woman who is also fmishing up her
senior year of high school (she’s home schooled),
touring and recording a new album to tollow up
her 2.5 million-selling self-titled debut.

When it comes to digital sales, country fans
haven’t been as quick as some to embrace the
online model. Digital album sales are on the rise,
but at 4.5%, country lags behind overall sales of
digital albums, which represented 10% of all
albums sold in 2007. Even artists whose fans skew
a little younger—and a lot more tech-savvy—lag
the overall market. Roughly 4% of Swift’s over-
all album sales come from digital downloads.

The reason why country is behind the curve is
a source of debate among those at labels. Some say
it’s because country’s older demographic target—
25- to +4-year-old women—aren’t as quick as other
groups to adapt to technology. Others say country’s
largest retailers—Wal-Mart, Target and Best Buy—
make it easy tor consumers to pick up an album
while theyre shopping tor staples. Studies—and
Nielsen  SoundScans  own  data—show some
potentially correlated trends: Country music sells
disproportionately in smaller markets, and rural areas
have far lower adoption rates ot the broadband
access that enables digital music consumption.

Country’s top sales markets by munber of units
sold are similar to the overall picture. But coun-

g, americanradiohistorv.com

try sclls a higher percentage of its product out-
side the top 100 markets than does the overall
business, according to data trom Nielsen
SoundScan. Almost 19% of country’s total sales
come from markets 101-214, while the overall
music business sells 14% of its total there.

A Mediamark Research report tor CMT
shows that in the “heartland”—roughly all of
America outside of the Northeast and West
Coast—44% ot adults 18-49 or 37.8 million peo-
ple are country music fans. Roughly 76% of
CMT viewers live in these areas. In the
Northeast, 23% were identified as country fans
and westward, 26%. It’s interesting to note that
MP3 device ownership is strongest in areas with
ostensibly fewer country fans. According to the
Yankee Group, 63% of persons age 13-plus 1 the
Northeast own an M3 device, while 57% in the
West do. In the Midwest and South, ownership
stands at 49% and 48%, respectively.

Universal Music Group Nashville (UMGN)
executive VI of sales, marketing and new media
Ben Kline says there mayv be another reason.
“Look at broadband penetration nationally. 1ts an
impressive number, but it is just now getting into
the heart and soul of where we scll our records in
the rural areas,” he says. According to December
2007 data trom the Pew Internet Project, 54% ot
US. adults have broadband Internet access at
home. Of them, 60% live in urban areas, 56% in
suburban areas and 41% in rural arcas.

Those numbers can push along a selt-fultilling
prophecy. “Whether right or wrong, there 1s a
perception that country is a little bit behind the
curve digitally)” Big Machine senior director ot
digital media and national promotion strategy

ohn Zarling says.“That’s presented somewhat of
I g say P

a challenge in selling the country artist to the
online gatekeepers.”

Those gatekeepers are waking up to a new
Nashville reality, however. The CMT Awards, the
genre’s only fan-voted awards show, recently

APRIL 18, 2008

SWIFT: KRISTIN BARLOWE; BENTLEY: GEORGE HOLZ; UNDERWOOD: ANDREW ECCLES


www.americanradiohistory.com

logged a record 2 million-plus Internet votes for
the final nominees for the 2008 show. Mean-
while, the Academy of Country Music Awards is
also expanding its Internet presence. While most
of the awards are industry-voted, associate mem-
bers (fans) have voted online for the video of the
year category since 2004 and this year they will
choose the entertainer of the year.

In fact, the ACM and the Country Music Assn.
handle the nomination and voting process
online, something the Grammys and other
awards shows have not yet embraced.

And now, Zarling adds, the gatekeepers are
paying attention: “iTunes and Yahoo and AOL
have really made it known to us that corporate-
ly, they see country as a growth market and they
want to place new focus on country.”

AOL Music senior editor Beville Darden says
her company is placing new emphasis on coun-
try. While the site tended to focus on younger-
leaning artists like Swift, Underwood and Keith
Urban, the company realized that based on click-
through rates and listening patterns, there was
interest in other artists as well.“We needed to fill
a void,” she says.

The company recently launched “Country
Corner,” which follows in the footsteps of its suc-
cessful Spinmer.com Web site, which is aimed at the
rock audience. “AOL users as a whole are really
mto country music,” Darden says, noting that the
No. 1 station on AOL Radio, which has 270-plus
channels—based on the number of people listen-
ing and how long they listen—is “Top Country.”

Yahoo head of programming and label relations
John Lenac says the company’s metrics show there
is growing interest in country artists and therefore
it is a growing priority across its channels.
“Everything we do is because we have metrics
that show us what the users want,” he says. “We
just had a big meeting with the yahoo.com home
page team, and one of the things they said they
specifically wanted to see more of in 2008 is
young attractive country artists like Taylor Swift.
They're not saying that because they like the way
she sings. They’re saying it because she gets clicks.”

Jeff Garrison, OM/PD  for CBS Radios
KILT/Houston and country format captain, says
that when it comes to page views and unique vis-
itors, CBS country stations compare favorably to sta-
tions in other formats.“On a whole, country is very
competitive with other formats,” he says.“The only
difference is the amount of time that the core coun-
try audience has, as opposed to the pop rhythm
audience. Our audience tends to have families and
kids so the core listeners to our stations have less
time to participate, but they do when theyre at
work and when they have extra time at home.”

In terms of page views, KILT ranks second to sis-
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ter WUSN/Chicago among CBS country stations.
“All of our stations are growing,” Garrison says.

labels
increased emphasis on station Web sites, he adds.

Meanwhile, Nashville are  placing
“In the last six months I've seen it really take off)”
he says of label efforts to partner for content on
stations” Web sites. “It’s a good way to put a face
with the music, which you can’t accomplish on
the air. Two recent promotions included a video
pop-up from Curb’s Star DeAzlan and a free dig-
ital download from Arista’s Jypsi.

Clear Channel Radio online music and radioVP
of content marketing Paul Miraldi says his compa-
ny partriered with Big Machine Records and Trisha
Yearwood, flying winners to Nashville for a cook-
ing demonstration conducted by Yearwood, who
has a new cookbook in stores. The event will be
taped and offered as on-demand content for Clear
Channel country Web sites.“It’s not a performance,
but who doesn’t want to see what Trisha cooks for
[husband] Garth |Brooks| every night?” he asks.

More so than other formats, Miraldi says coun-
try artists are willing to get up close and person-
al with their fans. “It’s one of the few formats
where not only do you have the access, but
they're willing to try new things. It’s about get-
ting close to the fans.”

Nashville labels and artists have also embraced
Clear Channel’s “Stripped” video online concert
series pretty much from the start. While Brad
Paisley was the first country artist to participate,
in summer 2005, Underwood, Brooks & Dunn,
Rascal Flatts, Josh Turner and a number of oth-
ers have also taken part. “Country was absolute-
ly one of the strongest performing formats for
‘Stripped’ last year,” Miraldi says.

Digital Sales

As it was with the move from cassettes and vinyl
to CIs. country’s mostly adult audience has been
slower to adapt to downloading music. While
some acts—Underwood, Paisley, the Wreckers,
Kenny Chesney, LeAnn Rimes and Rascal Flatts,
among others—have sold 6%-7% of their most
recent albums digitally, they are outperforming
the country market, but still underperforming
stars of similar strata from other genres.

Big-box retailers Wal-Mart, Target and Best
Buy represent roughly 70% of physical album
sales in country music. While Wal-Mart com-
mands a 22% share of overall sales, it can account
for 50%-70% of sales on some country releases,
according to sources. By contrast, Wal-Mart may
represent less than 10% of the sales on a rap title.

The fact that these stores are ommnipresent in
middle America contributes to lower digital
album sales, Warner Bros. Nashville senior VP of

Music Row Faced Tough Demographics
As The Digital Revolution Began, But
New Faces—And More Web-Savvy Fans
—Bring AHappy Ending To This Sad Song

By Ken Tucker

wwWw.americanradiohistorv
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—John Zarling

sales and marketing Peter Strickland believes.*“The
availability for country music is broad, just
because of the number of doors people can pass
through and find what they're looking for,” he says,
noting that as the most-programmed radio format,
country music is also readily available. “There’s a
country radio station in a town with a population
of 5,000 people and there’s a Wal-Mart there, too.”

Country’s demographics play a role as well.
“With the core country consumer, who's 35-phus,
there is still a disproportionate desire, more than
any other genre, to physically possess the prod-
uct,” Kline says.

A Change Is Coming

Yahoo's Lenac believes a change is coming.
“Country fans are extremely loyal. As country
users have iPods and get more involved in the
digital marketplace, you’ll see thent overindexing
in digital much like they do physical now, and
then physical will flatten out.”

Digital bright spots are certainly appearing.
Swift’s iTunes-exclusive EP “Live From Soho,”
recorded at an Apple store in New York, has sold
8,000 copies, according to Nielsen SoundScan,
and surprised even her label. “That was some-
thing that was an absolute overachiever,” Big
Machine president/CEQ Scott Borchetta says.

Meanwhile, George  Strait
debuted at No. 49 on the Hot Digital Songs chart
in Billboard’s March 8 issue. His 25,000 scans of
“I Saw God Today” was a career best,and the only

55-year-old

country artists higher on that week’s chart were
Swift, with two cuts, and Underwood.

UMGN’ Lost Highway label, home to artists
Ryan Adams, Shelby Lynne, Willie Nelson and
Lucinda Williams, among others, boasts a higher
than average percentage of digital album sales. For
example, new Lost Highway artist Ryan
Bingham sports 36% digital sales on his album
“Mescalito,” according to Nielsen SoundScan.
The label’s alt-country roster attracts a slightly
more upper-demo (both in age and income) and
Internet-savvy consumer, according to Kline.

He says that one of the pluses of digital down-
loads is “you’re never out of stock.” A recent NPR
piece on Lynne sent consumers to the Web.* You
see the reaction immediately,” Kline says. “On
Amazon.com it went to No. 2, on i1Tunes it
jumped up. That’s the nice part, the instant grat-
ification of the digital space.”

Digital downloads benefit up-and-coming
artists, Kline says.*In the past, if you couldn’t find
a record by a developing artist at your local record
store, you were out of luck—now with online we
are always ‘in-stock. ”

Continued on page 16
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Continued from page 15

While the digital market tor country is still
maturing, most executives counseled prudence
on embracing the new age of retail.“Grow your
digital business and nurture your physical busi-
ness,” Strickland says, in a mantra repeated in one
way or another from many sources. “They're
both important.”

Online Marketing

Mark Montgomery, CEQ of Internet consulting
firm echo, which works with such acts as Kanye
West, Korn and Janet Jackson on their digital serate-
gies, says country—while it may have initially been
a litdle slower to exploit the Web—is no different
from other genres when it comes o using the
Internet to build fan communities." There are some
very forward-thinking artists in this town that are
way ahead of the curve and there are some that will
never catch up,” he says. Among Nashville acts with
fan communities comparable to the biggest artists
in other genres, he cites Urban, Dierks Bentley,
Rascal Flatts, Sugarland and Alison Krauss.

Recently Bentley asked fans to name, sequence
and pick the cover art for his forthcoming great-
est-hits album, due May 6.A video on his Web site
walked participants through the process and the
first 3,000 fans who participated are listed as an
executive producer on the album. The winning
title, *Greatest Hits/Every Mile a Memory,” was
revealed by Bentley during a video chat on his Web
site. Somie 2,000 people virtually showed up for the
announcement.

A surprising entry in the digital space is 62-
year-old Dolly Parton. While her new album,
Dolly
Records, features photos of hay bales, a pickup

“Backwoods Barbie” on her own
truck and mudflaps, looks belie the truth. “She’s
a very astute businesswoman,” Montgomery
says.“T would put her in the same camp as Dierks
and Keith, willing to try anything. We’re about to
launch a digital download plattorm directly to
consumers and Dolly will probably be the first or
second one out of the gate.”

Parton recently partnered with PerezHilton
_.com to allow visitors to that site to preview her
album before it was available commercially; of
Parton’s first-week album sales, 15% came from
digital downloads.

Video content, meanwhile, may be the most
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important part of the Web, Warner DBros’ “Shes Everything”—Sony BMG  Nashvilles  relationship with the fans, so we need to work
Strickland says.“ There are more avenues to exploit McBee and others agree that it's a growing mar-  with the artists to get the word out.” RR 4
0@

video content online than anywhere else. That’s ket. “The cost of devices is going down and g
certainly where the youth get their video fix. We're becoming more accessible to that country music — Additional  reporting by Antony  Bruno, Keith 2
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continually feeding video content in that area.”

—Ben Kline
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Sony BMG Nashville VP of digital media
Heather McBee agrees, saying Web 2.0 sites like

YouTube, MySpace and Facebook help build a
complete picture of an artist. “It’s not just about
one song you heard on the radio, it’s about actu-
ally making an artist accessible to consumers.”

“I don’t think we’ve ever had an opportunity
to talk one-to-one with consumers the way we
do now with the Internet,” UMGN’s Kline says.
“No matter how much you drill down in the
direct marketing world of print, or mailing or TV,
this is a new day.”

Zarling says he has been “real aggressive” when
it comes to getting exposure on music Web sites
operated by AOL,Yahoo and MSN, among oth-
ers.” The exposure value really has become equal
to and exceeded a lot of television.” he says.

And much like other genres, the Web has
become an important A& R tool. Borchetta says
that while he doesn’t actively surt the Web look-
ing for new talent, one of the first questions he
asks someone pitching him an act is, “Do they
have a MySpace page?”

“It’s a great place for me to go to see what they're
about,” he says.”] don't spend a lot of time person-
ally just surting through those, but if somebody’s
getting big hits, that definitely gets my attention.”

Borchetta adds that the Web may not always be
the answer for marketing. *Initially you go where
the love is to build stories,” he says, adding that
Swift “'was a natural [on the Web]|. She’s of that age
group. It was very natural for her MySpace and
her Web site to blow up because as people were
finding out about her, that age group of fans knew
right where to go and we were ready for them.”

Mobile

Chris Stacey, VP of music industry sales for
mobile marketing company Mozes, which rep-
resents Ashanti, Keyshia Cole, Britney Spears, Lil’
Romeo and Nelly, among others, says Nashville
is not behind the curve when it comes to mobile
marketing. “They are as engaged as any other tor-
mat and in some cases were the first adopters of
mobile technology,” he says, citing Urban,
Brooks & Dunn and Rascal Flatts as examples.
While country has a relatively small share of
the ringtone pie—there were only two country
mastertones among the top 100 overall best sell-
ers of 2007, according to Nielsen Mobile:
Underwood’s “Before He Cheats” and Paisley’s

consumer,” she says.

WWw-americanradiohistorv-com

Superstar Tim McGraw recently teamed with

dotMobi to launch mobile Internet site

megraw2goanobi, an  online  address  created
specifically for mobile phones that allows fans to
access content from McGraw regardless of phone
model or wireless carrier. Fans will have the abili-
ty to opt into a database to receive SMS and e-mail
alerts, view breaking news, tour dates, download
photos or videos and purchase electronic media.

Because of her age and youth appeal, Swift is an
“obvious fit” for mobile platforms, Zarling says.
“We've seen a very consistent rise in her mobile
sales nunibers over the last year. And 1 think that
world is stll yet to be fully tapped with her” Part
of'a major Verizon campaign last year that saw her
placed in countless newspaper and magazine
advertisements as well as on the Web, Swift was also
featured in an AT&T program that focused on its
answer tone store.*In the fall we did an exclusive
track for Sprint that was housed in Sprint’s over-
the-air download store.” Zarling says of an exclu-
sive version of her debut hit “Tim McGraw.”

UMGNS Kline also sees mobile as an oppor-
tunity.“We have great relationships with all of the
major carriers. Mobile’s a different world. You
look at things like Thumbplay and Jamster; they
sell a ton of mastertones in those packaged deals,
particularly in the urban and rap world. Country
not as much. So there’s room tor growth.”

AT&T head of music and personalization serv-
ices Mark Nagel agrees that country is a growth
market. “We all recognize that hip-hop and, to a
certain degree rock, are still our bread and but-
ter. We're somewhat held to what our customers
are demanding, but we're definitely in dialogue
with country all the time. We think there’s a lot
of opportunity there.”

Nagel admits that country has not been an area
of concentration for the company.“The ringtone
market is only a few years old, and we concen-
trated where we were getting the most inital
demand. As that’s realized its potential, we're now
trying to work all the angles.”

The company is doing a promotion with
Sugarland in which consumers that buy one of
the duo’s ringtones are entered into a sweepstakes
that will fly the winner to a concert. A featured
ringtone is also part of the deal. Nagel says part-
nerships like that help raise the profile of coun-
try ringtone availability, because it’s the country
artist who will do the most to help push the for-
mat to fans. “The artists are the ones with the

Caulfield and Ed Christman.
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Digital platforms show continued growth
but listeners want more control, new

Arbitron/Edison study says

To Infinity And Beyond

By Mike Stern

The word “infinite” means “‘unlimited or immeasura-
ble in extent of space or duration of time.” Atbitron and
Edison Media Rescarch believe the choices people have
for consuming audio content are nearly unhmited—
but far from mmmeasurable. The latest in their series of
16 joint studies dubbed “The Infinite Dial” illustrates
trends and habits of listeners across the seemingly

unending number of available audio sources.

The two companies recently presented results of the
study ot a conference call hosted by Arbitron presi-
dent of marketing and sales Pierre Bouvard and Edison
Arbitron To
Expand Online
Radio Ratings

National online radio

Media Research VP> Tom Webster. Fielded in January,
the telephone survey of some 1.800 respondents age
12 +—ot which all but 8% were fall 2007 Arbitron sur-
vey diarykecpers—oexamined the use of emerging
technologies and their effect on listening patterns. listening data will soon
The statistic that sets the table for nearly every  be augmented by local
change 1n consumer habits revealed in the study is  streaming ratings in
markets where
Arbitron’s PPM ratings

service is available. The

the remarkable growth of residential broadband
service, leaping tfrom 21% to 76% during the past
six years and apparently fucling consumer interest
and tamiliarity with many online content options.  company plans to

encode and report radio
station streams in PPM

Online Radio Growth

Currently, 13% of Americans, or approximately 33

markets beginning with
the July 2008 survey.
million people, have listened to some torm of online In a partnership with
radio 1n the last week and 21% have listened in the  Infernet marketing
last month. The study creates a profile of these lis-  research company
teners, stating that nearly 60% of weekly online radio comScore, Arbitron
monitors a panel of
200,000 online radio
listeners. Although it
predates the PPM, the

comScore methodology

listeners are employed full time. A majority of their
listening takes place at work, with the heaviest use
in middays, followed by afternoon drive; and more
than 80% of the total weekly online radio audience,
roughly 4 million people, are adults 25-54.

is similar to the meter

in that it measures
Online Listening = Music Sales
The study also concludes that online listening has

actuat listening, not
recall. Arbitron then
affected how people find and purchase new processes the data,
music. While 49% still say radio is where they dis-  using the same metrics
cover new tunes, the Internet 1s now the first  as current over-the-air
choice for 25% of consumers. In contrast, six years  radio ratings—cume,
TSL and AQH—to make
it easier for ad buyers

to understand.—MS

ago, radio led with 63% to the Web’s 9%.

The effect of widespread broadband availabil-
ity on music sales is even more dramatic, with
21% of Americans saying they’ve purchased
music online, led by “weekly online radio listen-
ers, podcast consumers and other heavy users of
audio content and tech,” Webster says. With 42%
of online radio users having bought music on-
line, he adds,*“That makes online radio one of the
most compelling platforms to sell music. You are
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Residential Broadband Now Far Surpasses

Dial-Up Internet Access

% Who Have Broadband/Dial-Up Internet Access At Home

-

2002 2003 2004

BASE: Access the Internet from home

driving interest just a click or two away from the
pomt of purchase’

TSL Remains Intact

The good news for radio is that consumers of
online radio, podcasts or satellite radio are not lis-
tening noticeably less to AM/FM radio. Bouvard
explains that since most of the study’s respondents
have taken part in an Arbitron survey, " we canr go
back and examine actual behavior”

The comparison reveals that AM/FM radio’s
weekly TSL among digital radio listeners (defined
as someone who has ever listened to an audio
podcast, subscribed to satellite radio or listened to
online radio in the past month) is two hours and
45 minutes, virtually identical to the total sam-
ple’s average of 2:48.

These consumers see thenselves continuing to lis-
ten to terrestrial radio at the same levels: More than
70% of digital radio listeners say they don’t expect
their terrestrial radio consumiption to change.

Satellite And HD Radio Slow

Meanwhile, consumer awareness of satellite and
HD radio remained flat or had slipped, accord-
ing to the survey.

Awareness of XM slipped from 64% last vear
to 59% in 2008. while awareness of Sirius stayed
flat at 60%. Just 16% of respondents said they are
very or somewhat likely to subscribe to a satel-
lite service in the next 12 months.

HD radio awareness slipped slightly from 26%
to 24%, year over year. Slightly less than 30% of
respondents said they are very or somewhat in-
terested in HD radio.

iPods, Cell Phones Accelerate

Ownership of portable MP3 players more than dou-
bled in the last three vears, growing from 14% to 37%,
with iPods holding a 2-to-1 lead over other portable
devices. Again, AM/FM radio got some encourag-
ing news, as less than one-third of MI’3 player own-

2005

@ Dial-Up
# Broadband

28%
v,

2006 2007 2008

© 2008 Arbitron/Edison Med a Research

ers say 1t has prompted them to listen less to racho.
Even more unportant to consumers are cell
phones: 75% of Americans have one and 33% say
it has had a big affect on their lives. In compart-
son, 94% own a radio, but only 21% say it has had
a big impact. No other device had mote than 5%
of respondents saying it had affected their lives.
Bouvard says terrestrial broadcasters should be
prepared for changes in the near future: “Broad-
band and mobile phones have a big impact on
their users, so have a plan for when they merge.”
He suggests developing a strategy now: “The future
of audio lies with content, control and personal-
ization. Radio needs to focus on allowing more lis-

tener control ot the experience.” RsR

comScore Arbitron
Client Networks Ddiver
Substantial Audience

February 2008, Total Measured
Networks, Mon-Sun 6a-Mid

AQH
479,600
383,900

Cume
5,646,700
4,265,400

Persons 12+
Persons 25-54

80% of AQH concentrated in 25-54 demographic

Work Hours = Prime
Time For Online Radio

February 2008, comScore Arbitron, Total
Measured Networks, Mon-Sun 6a-Mid

AQH
479,600
452,300

1,247,000
570,600
128,100
120,600

Mon-Sun 6A-Mid
Mon-Fri 6-10A
Mon-Fri 10A-3P
Mon-Fri 3-7P
Mon-Fri 7P-Mid
Sat/Sun
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ﬁst—, ;‘if-th— and 40th-anniversary reflections

Wisdom Of
The Ages

Mike Stern

MStern@RadioandRecords.com

ike Landa, Orange County bureau chief and 39-year |
staffer of CBS Radio news KNX/Los Angeles, succinct-
ly sums up the progression of radio during his carcer:
“If youre driving in a car, 1t’s not unlike 1t was back
then.You can sull turn on the radio”” @ While the world
may appear to be getting more complicated, a conflu-
ence of notable anniversaries—for Westwood One’s “Dennis Miller Show,” Fox
News Radio and KNX—offers an opportunity to see how much things have
changed, or, as is often the case, how it really is sull all about the tundamentals.

Be Entertaining
“I'm always looking tor threc or tour tunes dur-
g the show to deliver a solar plexus punch that

makes them laugh out loud,” Miller says. “It

somebody asked me it I'd preter to make a per-
unent or salient political point or have someone
pull their car over to the [side| of the road so they
can catch their breath atter you made them
laugh—i1t would definitely be the latter”

Miller says that when Westwood One senior
VP of network news/talk programming Bart
Tessler approached him about a radio show, he
had recently become unemployed and took some
dme to decide.“] didn’t quite know what I want-
ed to do after CNBC whacked me. T don’t make
my best decisions when I'm immediately apres-
whacked. so | took a little time and sat in the ‘did-
't you used to be’ condo with Andrew Ridgeley

‘Most

eople who
isten to
the radio are
also doing
something
else. You
have to go
up to them
and kind of
slap them in
the face. Tell
them in a
direct and
very powerful
way that
something
important is
going on.’

—Mike Landa

Dennis Miller

and Yahoo Serious. We did the Ouija board and
it told me to do radio.”

A vear later, Miller has 160 athiliates for his
show, a major accomplishment considering the
lengthy record ot comedians tailing the transition
to radio host.*“It’s why an all-chocolate dict does-
't work. An all-comedy radio show doesn’t work
because at some point it becomes unwicldy and
it reeks of torced,” Miller says.

Miller’s show philosophy seems influenced by
the interview’s proximity to lunch. ™1 always say our
show should not be meat and potatoes,” he says. “It
should be a dim sum cart where you can pick oft
anything at any given moment. An egg bun or a
dumpling, a shaomai here, a short rib there”

In addicion to variery, Miller keeps the show easy-
goig. "'Its not that rancorous and it’s not the con-
stant strum of the Republican or Democrat talking
points.” He adds, “I'm 54 years old and a little more
reflective at this point in vy life. I haven’t turned
nsipid but I don’t want to tight with strangers about
politics. Christ sake, where’s my seppuke sword at
that point, because I'm about to fall on it

A number of Miller’s athliates are owned by
Christian-oriented Salem Broadcasting, a seem
ingly awkward match tor a “Saturday Night Live”
alumnus who frequently dropped F-bombs dur-
ing eight vears hosting an HBO show. “I met
[CEO Edward| Atsinger and the guys over at
Salem. I think they saw that if you get beyond the

;'t

¥ |
-
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ALEX STONE The Best Political Coverage on Radio
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Programming Information: andrew.J.kalb@abc.com Affiliation Information: mary.mccarthy@citcomm.com
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Attending the April 1, 2003, launch of

' Fax News Radio are, from left, Alan
Colmes, host of “The Alan Colmes
Show"; Zox News chairman/CEQ Roger
Ailes; senior VP Bob Finnerty; executive
VP Kevin Magee; and VP Mitch Davis.

idiosyncratic bojangly nature of the language and the
arcane references, I'm kind of a square. So | fit in well on
my Salem stations.”

So far, Miller is enjoying radio: “I hope it’s my last job.
1 find radio very cathartic. I get paid to espouse the same
shit I used to tell a shrink tor $200 bucks an hour.”

Build Your Brand

Launched April 1, 2003, Fox News Radio is a lesson in
the value of powertul brands. Starting with just a one-
minute newscast, the operation took advantage of its asso-
ciation with Fox News Channel utlizing “some pretty
high-protile news readers and Fox News Channel person-
alides,” senior VP of radio Robert Finnerty says. “Five years
ago that had a lot of attraction for many people.”

Heard today on some 700 athiliates, Fox News Radio
almost didn’t happen. Slightly more than five years ago, the
company was reaching the end of an agreement with
Westwood Omne. Finnerty says the company wasn’t happy

A Miller Reference Guide

Westwood One syndicated host Dennis Miller is
known for his arcane references. The following is a
quick guide to terms in this column.
Aprés-whacked: “Aprés” is French for “after.”
“Whacked” is slang for “fired.”

Andrew Ridgeley: Less-famous half of ‘80s pop
duo Wham! with George Michael.

Yahoo Serious: Australian actor/filmmaker who
wrote, produced and starred in “Young Einstein.”
Seppuke sword: A short sword used to commit hara-kiri.

about not having control of
its product. “We had given
them the brand before Fox
News Channel was quite as
big,” Finnerty says, “but we
didn’t particularly like what
they were doing with it. So
we decided we would
either do it ourselves or stop doing it

The decision to go torward was sparked by a single vote
of confidence from a believer:*“We got a very good clear-
ance from |Clear Channel talk KFl/Los Angeles D]
Robin Bertolucci,” Finnerty says. That one commitment
led to the decision to launch the new product.

Fox News Radio’s subsequent success is certainly a
reminder to periodically rethink even the most established
products. With no preconceived notions, the network was
in a position to be innovative. “We decided the Internet
is here to stay,” Finnerty says, so Fox used the new tech-
nology to distribute actualities at @ tme when competi-
tors used cumbersome satellite systems.

It also took a step by making more than just reporters
available to attiliates.* We have a whole roster of contrib-
utors—experts to speak on whatever issue you want and
we make them available to stations all day long.”

Growing from just 40 stations five years ago, Finnerty
took a known brand and added focus and innovation. He
savs,” ' We came in with a good product. People recognized
it and they signed up.” But why launch on April Fools’
Day? It just happened to be a Monday and that was when
we decided to go,” the pragmatic newsman says.

Be Consistent
KNX/Los Angeles” Mike Landa’s 39 years with the station
cquate to all but 18 months of its 40 years as an all-news
outlet. His tenure exemplifies what Landa teels is the most
important part of KNX’s success: “Its a testament to the
stability of the station,” he says.“That’s the success of KNX;
tor all those years people could rely on us for imtormation.”
Landa cites two factors that tostered KNXs consisten-
cy. First, he says, “therc is pride in coming from a tradi-
tion that began with Edward R. Murrow and CBS being

/

oz

‘I'm always looking for maybe
three or four times during the
show to deliver a solar plexus
punch that makes them laugh
out loud.’ —pennis Miller

the Titfany Network. It was a high standard you wanted
to follow. I think there’s still a great deal of respect for the
station from the people who work there.”

Second, Landa mentions the contribution of longtime
KNX GM George Nicholaw. “He had standards, and we
followed his direction. He was around for so many vears
that there was a consistency to what we did. That’s why
we didn't change as quickly as other stations.”

Something else that has been consistent during the past
40 years is how people consunne radio. “You have to real-
ize the listeners are not paying attention. Most people who
listen to the radio are also doing something ¢lse” Landa
says to have an impact, “you have to go up to them and
kind of slap them in the face. Tell them in a direct and very
powertul way that something important is going on.”

In recent years, Landa says the station drifted a little toward
a talk-oriented format but has recently exhibited a renewed

cammitment to news coverage, thanks to VI of program-

- ming David Hall and news director Julie Chen. He enjoys

“the station’s commitiment to being the source tor intorma-
tion.” As for a resulting increase in ratings—-2.0-3.1 with men
35-64 and 1.7-24 with adules 35-64 in the fall 2007
Arbitron—Landa chuckles and says, “What worked in the

past works now.”’ RsR

Fox News Radio’s
Unbalanced Staff

“We have people of all sorts of political persuasions
here,” Fox News Radio senior VP of radio Robert
Finnerty says. “We certainly have many more Democrats
than Republicans.” He says people are always surprised
to hear that, but he expected it: “Newspeople generally
tend to be Democrats,” but for most journalists, “it's
about the writing and the news, not about people’s per-
sonal politics. They know that their responsibilities here

are fair and balanced news.”—MS

AMERICAN MEDIA SERVICES, 1ic
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BIG SHOTS
Compiled by Alexandra Cahill

ACatill@RadioandRecords.com

o

T iri

eam Spirit

1. BMG Label Group chairman/CEQO Clive Davis invited label execs to
the River Cate in Brooklyn, N.Y,, to celebrate Leona Lewis’ 23rd
birthday and the worldwide success ot her single “Bleeding Love”
Lewis’ ] Records/Syco Music debut, “Spirit,” dropped April 8. From lett
are RCA Music Group serior VP of A&R /staft producer Steve Ferrera,
senior VI” of thythm crossover promotion Michael Williams, executive
VP/GM Tom Corson, senior VP of marketing and artist relations Scott
Seviour and senior VP of video promotion Lou Robinson, Lewss,
Modest Management’s Richard Grithiths, Davis, RCA Music Group VP
of top 40 promotion Peter Gray and executive VP of promotion
Richard Palimese, Modest Management’s Harry MacGee and Nicola
Carson, and RCA Music Group senior director ot top 4) promotion
David Dver. Photo: Mark Van Holden/Wireimage.com

Hey, big shot! E-mail high-resolution photos
from your promotions, appearances, promo
tours and other radio and record industry
events to ACahill@RadioandRecords.com.

24/7 NEWS ONLINE @ www.RadioandRecords.com

| 2. Wide World Of Sports Actor/director
George Clooney, left, spoke to Premiere Radio
Networks-syndicated host Bob Costas about
his football-themed film, “Leatherheads.”
3. Don't Stop Believing Island Records rock
act the Bravery stopped by Music Choice’s
studios to film an episode of “Rock U” and
hang out with head of rock programming Gary
Susalis. “Believe,” the second single off “The
Sun and the Moon,” is No. 5 on R&R'’s
Alternative chart. From left are keyboardist
John Conway, Susalis and frontman Sam
Endicott. 4. Orlando Magic Cox urban AC
WCFB (Star 94.5)/Orlando made April Fools’
Day memorable for listeners by having actor/
comedian Mike Epps in the studio for an on-air
chat with midday hostess JoJo. 5. Against
All Odds Recently eliminated “American Idol”
contestant Ramiele Malubay talked to United
Stations Radio Networks’ Pulse of Radio prep
service about her experiences on the Fox-TV
show and her future career plans. From left are
USRN account executive Deanna Fay, Malubay
and USRN senior account executive Kathi
lannacone. 6. Gone Country Capitol Records
Nashville artist Darius Rucker played a few
tracks from his forthcoming album for Clear
| Channel country KAJA (KJ-97)/San Antonio
staffers, including “Don’t Think | Don’t Think
About It.” From left are KAJA PD George King,

|

midday jock Jamie Martin, Rucker, evening jock |

Bree, PM drive/MD Cactus Lou and Capitol

| Records Nashville promotion regional rep Mara
Sidweber. 7. Dancing With The Stars “The
CMT Top 20 Countdown” followed Lyric Street
trio Rascal Flatts and Big Machine singer/
songwriter Taylor Swift to Vancouver for the
last concert of their Canadian tour. Swift gave

| CMT host Lance Smith a tutorial on the Soulja

Boy dance moves she performed with Kellie

Pickler in her video for “I'm Only Me When I'm

With You.” Photo: Kristi Boyd

www americanradiohistorv com

~

APRIL 18, 2008


www.americanradiohistory.com

//

R&R.SIDIN
SPOTLIGHT

First
Impressions
With a debut on AC
at a lofty No. 21,
“Bleed-

ing Love” easily sur-

Leona Lewis’

passes the mark for

highest debut for a

career-opening bow

by a femmale artist

(excluding holiday

tracks) in the Nielsen
BDS era. Previously, five songs shared the
record with starts at No. 26, with four eventu-
ally reaching the top 10:

Artist, Title, Year, Peak

Idina Menzel, “Brave,” 2008, No. 19

Kelly Sweet, “Raincoat,” 2007, No. 10

Kelly Clarkson, “A Moment Like This,” 2002,
No. 4

Jane Krakowski, “You,” 2002, No. 4*

Gwyneth Paltrow, “Cruisin’,” 2000, No. 1**

*im Brickman Featuring Jane Krakowski
**Huey Lewis & Gwyneth Paltrow

Enrique Iglesias

Pop Stars

Enrique Iglesias pads his lead for most Latin Pop
No. 1s in the chart’s 13-year history, as “Donde
Estan Corazon” becomes his 14th. A look at the
format’s most frequent penthouse residents:

Artist, Total No. 1s
Enrique Iglesias, 14
Christian Castro, 1!
Luis Miguel, 10
Chayanne, 8
Juanes, 8

Shakira, 8

APRIL 18, 2008

THE SPIN

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

‘Woman' Makes The Man

At Urban AC

Raheenr DeVaughn lands his
first Urban AC chart-topper, as
“Woman” (Zomba) rises 2-1
The song ironically makes it
two weeks in the lead for male
artists after ladies had led for
24 consecutive frames (Alicia
Keys, Angie Stone and Keyshia
Cole). Last week, Jaheim’s
“Never” (Atlantic) rose to No.

1, retreating this week to the runner-up position. Prior to his
new No. 1, DeVaughn had climbed as high as No. 18 with each
of his first two chart entries in 2005 and 2006.

Third Day Takes
Career-High Bow
At Christian AC

In anticipation of Third Day’s tirst
non-holiday studio albumn in
almost three vears, the group posts
a career-high start on the Christian
AC chart with “Call My Name”
(PLG) at No. 16.The new single
tops the group’s previous high bow,
a No. 17 debut with “Born in
Bethlehem” in the Dec. 8, 2006,
1ssuc. “Name” introduces
“Revelation,” which arrives

July 29. The group hasn’t issued a
sct of new, non-seasonal

material since “Wherever You
Are” in November 2005.
Meanwhile, Marvin Sapp returns

to No. | at Gospel for an unprece-
dented 29th week with “Never
Would Have Made It” (Zomba). The
song’s spike of 95 plays is outpaced
only by Regina Belles “God Is
Good” (Pendulumy), which mmproves
by 102 detections to become her
tirst Gospel top 10 (16-9).

Landmark Latin No. 1s

Two Latin charts welcome milestone
No. 1s, led by Enrique Iglesias’ record-
extending 14th Latin Pop chart-topper
“Donde Estan Corazon” (Universal
Latino), a new track from his recently
released hits collection, “95/08.” The
coronation widens Iglesias’ lead for most
No. 1s at the format (see Spin Spotlight,
feft). At Latin Rhythm, “Ahora Es”
(Machete) climbs 3-1to become Wisin &
Yandel's fifth No. 1. With the honor, the
reggaetdn duo breaks a tie with Daddy
Yankee for most chart-toppers since the
chart’s 2005 launch.

Mudcrutch Torpedoes
Up Triple A

When is a 38-year-old band new? When
it’s Mudcrutch, the original incarnation
of Tom Petty & the Heartbreakers, now
enjoying a second life. The band, which
formed in 1970, vaults 30-15 at Triple A
with “Scare Easy” (Reprise), which also
takes Airpower and Most Increased
Plays honors (up 99). The track pre-
views the act’s self-titled set, due

April 29, featuring newly written

tracks and first-time recordings of
songs it performed on the club circuit
more than three decades ago.
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Alternative Grabs Hold
Of ‘Handlebars’

Flobots catapult 27-15 at Alternative with
“Handlebars” (Universal Republic), becoming the
first new act to reach the top 15 in two weeks or
less since Zwan in December 2002. The track also
tacks on Airpower and Most Increased Plays (up
354) stripes. The Denver-based act’s self-distrib-
uted album “Flight With Tools” has charted on
Billboard’s Top Heatseekers chart (which tracks
new and developing artists) and peaked as high as
No. 2 on the Heatseeker Mountain region list,
mainly due to hometown sales. Universal Republic
will pick up album distribution digitally April 15
with physical product set for May 20.

‘Love’ For Lewis
Keeps Growing

A week after posting the second-highest Hot
AC debut tor a female’s mtroductory single
(No. 32), Leona Lewis shatters the Nielsen
BDS-era mark at AC, as “Bleeding Love” (RMG)
blasts oft at No. 21. Previously. five female artists
made their mitial entrances as high as No. 26
(see Spin Spotlight, lett). “Love” also bursts 6-3
at CHR/Top 40 (up 1,483 spins) and soars to
No. 21 (up 408) at Hot AC, achieving Most
Increased Plays at both tformats. Lewis™ debut
album “Spirit,” meanwhile, bows atop this
week’s Billboard 200 chart (see page 66).

Ashanti Finds ‘Way'’
Back To Top 10

Ashanti returns to the Urban top 10 for the first

time in more than three years, as “The Way That |

Love You” (Universal Motown) vaults 14-8. The

27-year-old last ranked in the top 10 with the

No. 10-peaking “Only U” in January 2005. “Way” !
becomes Ashanti’s 14th top 10, extending her mark
for most top 10 songs by a female this decade.
Beyoncé, Ciara and Mary J. Blige share second
place with 10 apiece. Among all artists, Ludacris
leads with 20 in that span. Ashanti’s fourth studio
“The Declaration,”

album, is due June 3.
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Carolina Bermudez and Tomm and Michael Poleman return from
Nicaragua—better for the experience. Second in a two-part series

Give A Little; Get So

Much Back

Kevin Carter

KCarter@RadioandRecords.com

hen we last left our intrepid travelers—Clear Channel/New
York senior VP of programming Tom Poleman, his son Michael
and WHTZ (Z100)/New York morning co-host Carolina
Bermudez—they, along with 21 other members of Poleman’s
church, were building houses in the village of Ticuantepe,
Nicaragua. They worked under the auspices of Bridges to
Community, a nonprofit cultural exchange organization that brings volunteers
to poor connmunities to work on ongoing development projects. They spent nine
days building two houses and a new kitchen for a local school. Ultimately, their
experience was more emotionally satistying than they ever dreamed.

This was no cxotic tropical vacation with
umbrella drinks sipped poolside; these guys showed
up to get dirty, work hard and inumerse themselves
i the local culture. “The best part was beconiing
part of the conununity,” Poleman says. The group
was divided in half, each taken in by a local family.
“We lived exactly the way they do: Cold bucket
showers, and rice and beans for every meal . . . that
was different,” he says. *But it was real.”

Bermudez adds," " We spent the tame building the
houses with the families who were going to live in
them, which was really gratifying.” She also recalls
the most satistying connection she made: “There
was a 28-year-old woman with five children, whose
husband worked at the local market. I'm just a year
older than her, and we couldn’ be any more difter-
ent, but we built a real friendship based on talking
to each other and working together,” she says.“Her
children became my children for the time we were
there, and that’s what [ really valued; that’s what you
teel when you go to Nicaragua. There is such a sense
of community, and people instantly become your
friends; they welcome you into their homes. I loved
their sense of spirit, which is something | don't feel
a lot of people in this country really have . . . even
in their own neighborhoods”

Poleman says,*As Americans, you go down there
expecting to see certain things. As I mentoned [last
week|, probably the most significant thing I
noticed was the absence of sadness. We naturally
expect that, because these people don’t have all the
luxuries we have, they must be miserable, but you
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meet them, and they all have smiles on their faces.
As Carolina said, we felt such a sense of communi-
ty and a sense of pride. They love their country, and

it really shows in everything they do.”

About The Basics

Every evening, after a long day of work, the group
would meet for reflections, and thats where

Bermudez reached that same conclusion:*'[ feel that
we amass so many things here in the States, and it |
all about acquiring more: more money, more every-
thing. In Nicaragua, it’s all about the basics—like
having your health, having satety—those are the
most important things, and prioritizing what we
think is important here was a really a big wake-up

call for us,” she says.

Everyone quickly discovered the litde things back
home they normally took for granted were the
things they missed the most:“Like not having a hot
shower for nine days and having dirt on you all the
tme,” Poleman says. “However, when we were in
the momnient, it was great, because we wanted to get
dirty; we wanted to work; we wanted to be part of
this. We wanted to feel the pain and work through
it with our energy and enthusiasm.”

Bermudez’ family is from Nicaragua, and she
speaks Spanish, which made her communication
and bonding experience that much easier.” We also
had interpreters on hand to help facilitate commu-
nication between the teams and act as liaisons with
the families,” she says.“The masons who helped us

Tom Poleman, right, teaches young villager
Sandy a new chord on his guitar.

Bermudez and Poleman pose in front of
their handiwork.

Learn More

For information about
Bridges to Community,
go to

bridgestocommunity.org.

WA -ameriecantradiohistor-com

build were great; you would never see them get frus-
trated. They were dealing with all of these gringos
who had no clue what they were doing, and yet
they were incredibly patient with us.”

Against the backdrop of 12-hour workdays was
the one constant: rice and beans, exactly what the
natives subsist on .. . until that one magical day:
“The one dme we had chicken,
Tom got so excited” Bermudez
recalls, laughing. Poleman says, *'1
think it was Thursday, and we were
on the work site, fantasizing about
what it would be like to have a
small morsel of a burger or some-
thing. Then. lo and behold, when
we got back, they rolled out the
chicken. And rice and beans.”

One of the most gratifying
byproducts of the trip for Poleman
was the interaction he had with his
15-year-old son Michael, sharing
an expericnce that profoundly
affected both of them. “About
halfway through the trip, Michael
turned to me and said, ‘I guess you
don’t have to have money to find
happiness, ™ Poleman said. “As a
dad, that’s one of the moments you
live for, because you know that a
connection has been made. It
made a positive impact that will
stay with him for the rest of his life,
and that is so rewarding as a parent
to see that firsthand.”

Lasting Bond
Poleman and  Bermudez also
report that a lasting bond was forged among all 24
people in their group, and the pull to repeat their
trip s strong. “Would 1 do it again? I would love
to,” Poleman says. Bermudez adds, “I'm definitely
doing it again.” She also put together two Z 100 spe-
cials about the trip, one betore and one after they
came home."*We had all the kids on so they could
share their experiences, which was great,” she says.

Poleman says, “While we kid each other about
how we thought each other would, or wouldn™,
hold up under the conditons, 'm really glad
Carolina and [ got to experience this together. It's
not often that you get to do something like this with
a co-worker, and I believe we both have a whole
new respect and appreciation for each other. It
inspiring to see, firsthand, how incredibly conunit-
ted Carolina is to giving back to her family’s home-
land. I'm also glad she was able to share her expe-
rience on-air to our 2.5 million listeners. Role
models are hard to come by these days, and Carolina
nakes a great one.”

It’s been two months since he came back, and
yet, the experience continues to reverberate in
Poleman’s head: “1 went down there thinking we
were helping them,” he says. “The reality is, the
people of Nicaragua helped us in a much more
profound way. They taught us about life, love and
what’s really important. | know that each of us
who went on the trip will forever think about

things differently.” RsR
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TITLE IMPRINT/ PROMOTION LABEL ~ TW  +-  MILLIONS RANK
i A W D VI on 390 49485 4
dc?:fnnm SPARKS DUET WITH CHRIS BROWN 19@5/}2}1\4‘5\ e .. B
LEONA LEWIS MOST INCREASED PLAYS ow s s 3
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BESEBH;ELAUE'URING YOUNG JEEZY ol 1 0 s 3 o
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f;aﬁg MCCARTNEY v TR 507 Bos
ﬁfg\llmw?: AG GIRR?W ngrc V‘V +365 7050 34
:gLTvaAogn's NOT AMERICA o, MESSE ©T79 REECER 9
xlAE};rE'TTO STATION REDINKREDICOLUMBIA 162 *363 7760 32
LLt:LLur(’)fﬂwNE FEATURING STATIC MAcJA?HRMONEV/UNWERSALMomwn V&0 +629 6560 36
: LAIKLEIVCOIL?LIt( NEE:/(; SEE ME AGAIN MBKI},R& s 737 6.077 37
' ELKE:/)AT%,:QDA FEATURING TIMBALAND o 1055 U2 sese 38
#‘3«%‘? :stﬁf - 2 ADDE%NWERSAL Rspuaﬁ 948 +425  259% -
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MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
3 DOORS DOWN 26

It's Not My Time

{Universal Republic)

KKMG, KQXY, KRBE, KSMB, KVUU, WAEZ,
WADA, WFLZ, WHBQ. WHHD, WHHY,
WHOT, WKSE, WLAN, WLDI, WNKS,
WNOK, WQEN, WRVQ, WTWR, WVSR,
WWWQ, WXXL, WXXX, WZEE, WZYP

UL WAYNE FEAT. STATIC MAJOR 24
Loilipop

(Cash Money/Universal Motown)

KBKS, KOND, KHKS, KSAS, KWNZ, KXXM,
KZZP, WAKS, WDJQ, WDJX, WHBQ, WJIM,
WKKF, WKQI, WKSC, WKSE, WNKS, WNOU,
WQEN, WRVW, WVKS, WXLK, WYOY, XM
Top 20 on 20

FOREVER THE SICKEST KIDS 17
Whoa Oh

(Universal Motown)

CKEY, KHKS, KHTT, KKMG, KLAL, KQMQ,
KSAS, KSMB, Sirius Hits 1, WDJQ, WFBC,
WKZL, WNTQ, WSSX, WXKB, WXXX,
WXYK

SANTANA FEAT. JENNIFER
LOPEZ & BABY BASH 15
This Boy's Fire

(Arista/RMG)

CKEY, KHTT, KQMQ, KSAS, KWNZ, KWYL,
KZMCG, WCGQ, WDJQ, WFLY, WVYB, WXKB,
WXXX, WXYK. WYOY

JOHN MAYER 12
Say

(Aware/Columbia)

KKPN, KLAL, KSPW, WAEV, WEZB, WFBC,
WHBQ, WHTZ, WKRZ, WPRO, WXLK, WZEE

SEAN KINGSTON FEAT. THE
DEY & JUELZ SANTANA 12
There's Nothin
{Beluga Heights/Epic)
KDWB, KHTS, KHTT, KJYO, KSPW, WEZB,
WHBQ, WIHT, WKGS, WWHT, WYKS, WZEE
MARIAH CAREY 12
Bye Bye
(Island/IDIMGC)
CKEY, KHTS, KHTT, KiIS, KWNZ, KZMG,
KZZP, WCCQ, WFHN, WKSE, WXYK, WYKS
METRO STATION n
Shake It
(Columbia)
CKEY, KJYO, KMXV, KRUF, KXXM, WAEZ,
WIXX, WJBQ, WKRZ, WSTW, WVSR

FALL OUT BOY n
Beat It

(Fueled By Ramen/Island/IDJMG)

KHOP, KKPN, KQMQ, KSAS, KSMB, KWNZ,
WCGQ, WHHD, WJBQ, WKSE, WSTW

RIHANNA 10
Take A Bow

(SRP/Def Jam/IDIMG)

KKOB, KLAL, KRUF, WFMF, WHTS, WIOG,
WIXX, WJIM, WQEN, WSSX

ADDED AT...
WXKB L1039,
Ft. Myers, FL -

PD: Matt Johnson

MD: Bruce The Moose

Forever The Sickest Kids, Whoa Oh, O

Kate Voegele, Only Fooling Myself, O
Santana Feat. Jennifer Lopez & Batry Bash, This Boy's Fire, 0

FOR REPORTING STATIONS PLAYLISTS GO T0:

www.RadioandRecords.com

» WOMEN DOMINATE THE TOP THREE SLOTS ON THE LIST FOR

THE FIRST TIME SINCE JANUARY 2007 AS SARAH BAREILLES HOLDS

AT NO.1AND JORDIN SPARKS (3-2) AND LEONA LEWIS (6-3)
MOVE UP. WHILE THIS WEEK’S LEADING LADIES ARE RELATIVE

NEWCOMERS (ALL DEBUTING WITHIN THE LAST SIX MONTHS), THE

WOMEN AT THE TOP MORE THAN A YEAR AGO WERE FORMAT
SUPERSTARS BEYONCE, FERGIE AND NELLY FURTADO.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL IGAIN
JOHN MAYER 76B/220 2 PISTOLS FEAT.
Say T-PAIN & TAY DIZM 390/33
(Aware/Columbia) She Got it
TOTAL STATIONS: 47 {Universal Republic)

TOTAL STATIONS: 34
COLBY O'DONIS
FEAT. AKON 757/198 NELLY FEAT. FERGIE 344/39
What You Got Party People
(KonLive/Geffen/Interscope) {Derrty/Universal Motown)
TOTAL STATIONS: 69 TOTAL STATIONS; 33
SEAN KINGSTON FEAT. THE DEY FALL OUT BOY FEAT.
& JUELZ SANTANA 1 479/207 JOHN MAYER vr 3337100
There's Nothin Beat It
(Beluga Heights/Epic) (Fueled By Ramen/tsland/IDJMG)
TOTAL STATIONS: 44 TOTAL STATIONS: 40
PANIC AT THE DISCO 439/77 J. HOLIDAY 296/6
Nine In The Afternoon Suffocate
(Oecaydance/Fueled By Ramen/RRP) (Music Line/Capitol)
TOTAL STATIONS: 63 TOTAL STATIONS: 14
PITBULL FEAT. LIL JON 415/43 SECONDHAND SERENADE  288/52
The Anthem Fall Far You
(Famous Artists/TVT) (Classnote/ILG)
TOTAL STATIONS: 43 TOTAL STATIONS: 22

LEONA LEWIS

Bleeding Love (SYCO/J/RMG)

WLKT +47, WLOI +46, WRVW +45, WTWR +40, WKKF +39,
WHKF +39, WAEV +37 WHTS +36, WEMF +32, KKDM +32

RAY J & YUNG BERG

Sexy Can | (Knockout/DEJA 34/Koch/Epic)

WIHT +30, WBZW +27, WBVD +26, WDKF +26, WLDI 426,
WXSS +26, WIIM +25, KKPN +24, WEZB +24, WRVQ +23

RIHANNA

Take A Bow (SRP/Def Jam/iDIMC)

WOCG +28, KSLZ +25, WAEZ +22, WAPE +22, KQCH +22,
WKSZ +22, WQEN 413, WRVW +I8, KZCH +18, WVSR +T7

USHER FEAT. YOUNG JEEZY
Love In This Club (LaFace/Zomba)

WIOQ +65, WQEN +55, KSLZ +46, WHKF +42, KHTT +35,
WRVQ +32, WX +32, WDIQ +31, WVYB +30, KSMB +29

¥t JORDINSPARKS DUET WITH

CHRIS BROWN

No Air (19/ive/Zomba)

WNOU +61, KHTT +54, WBVD +54, WAKZ +53, WKKF +35,
WIHT +34, KQCH +33, WXLK +33, WNKS +29, WYOY +27

FOR WEEK ENDING APRIL 13, 2008

LEGEND: See legend to charts in charts section for rules and symbol exptanations.

127 CHR/top 40 and 17 Canada CHR/top 40 stations are electronically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised
of S8 reporters. © 2008 Nielsen Business Media. Inc. All rights reserved.
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POWERED BY

» KARDINAL OFFISHALL HAS HIS
BEST CANADA CHR/TOP 40 CHART PEAK BIS

AS “DANGEROUS” MAKES AN IMPRESSIVE
33-13 LEAP. THAT TOPS THE NO. 22 PEAK
OF 2005'S “EVERYDAY (RUDEBWQY).”

R&R CHR/TOP 40

DMDS
DEITAL DOWNLOADS
AVAILABLE XT DMDS.COM
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CHR/TOP 40 MONITORED REPORTERS 2 ¢z CHR/TOP 40 INDICATOR

[ mC  ARTIST PLAYS

£ i

= =& TTLE IMPRINT / PROMOTION LABEL ~ TW +/-
WFLY/Albany, NY WNCI/Columbus, OH WZKF/Louisville, KY WXLK/Roanoke, VA ) ] 5 SARABAREILLES LOVE SONG 3503 +39
OM: Kevin Callahan PD: Michael McCoy PD/MD: Matt Ryan PD: Kevin Scott E—— -2
PD: Te”y 0O Donnell MD: Maxwell W Y - APD: Danny Meyers o 12 JORDIN SPARKS DUET WITH CHRIS BROWN NO AR 9/IVE/ZOMBA 324?_ 4161
APD: Brian Cody KKPN/Corpus Christi, TX  OM: Mike Ferris MD: Bab Patrick E8 2 15 CHRIS BROWN wiThvoU WEZOMBA 3245 128
(e OM/PD: Scott Holt PD: Jon Reilly WKGS/Rochester, NY ° L 1S MILEY CYRUS SEEYOU AGAN HOLLYwoOD 3216 +158
WKKF/Albany, NY APD/MD: Dave Ross WAOA/Melbourne, FL PD: Erick Anderson ] =5
PD: Randy McCarten KHKS/Dallas, TX PD: Tony Banks ’ MD: Jesse Graff e | i 1 VLEONAiLEWIS BLEEDING LOVE SYCOL/RMG 73140* *5{09
KKOB/Albuquerque, NM PD: Patrick Davis WPXY/Rochester, NY e 8  MARIAH CAREY TOUCHMY BODY ISLAND/IDIMG 2756 +156

: Ed | APD/MD: Billy The Kidd WBVD/Melbourre, FL M . L ]
OM: Eddie Haskell y : PD: Mike Danger
PD: Justin Riley OM: Ken Holiday o 8  USHERFEAT. YOUNG JEEZY LOVEINTHIS CLUB LAFACE/ZOMBA 2722  +282
APD: Mark Anderson gﬁﬁgﬁ?ﬁ}g& o AR Ry Eg%gﬁjg;z:e"m’ A g g 2,’; BUCKCHERRY SORRY ELEVENSEVEN/ATLANTIC 2339 -326
MD: Carlos Duran APD/MD: Ryan Drake WHBQ/Memphis, TN MD: Chrictopher K _—
S — : Ry OM: Chris Toplor : Christapher K. 9 16 RIHANNA DON'T STOP THE MUSIC SRP/DEF JAM/DIMG 2309 -363
ntown, . . 1 5 e == -

PD: Laura St. James WVVB/Daytona Beach, FL - PD: Karson With a K WIOG/Saginaw, MI o 16 ONEREPUBLIC STOP ANDSTARE MOSLEV/INTERSCOPE 2244 +9
MD: Eric Chase OM: Frank Scott MD: Joe Mack PD: Jerry Noble . i ]

: PD: Ammie Olson - APD: Demas | 21 FLO RIDA FEAT. T-PAIN LOow POEBOY/ATLANTIC 2243  -188
WIXX/Appleton, Wl . WHY/Miami, FL Sl - - g . -
PD: Tony Waitekus ES/EA%DGE[SEM&::: 1A OM/PD: Rod Phillips KZHT/Salt Lake City, UT G 4 MADONNA FEAT. JUSTIN TIMBERLAKE 4 MINUTES WARNERBROS. 2034  +482

g N e - M - -
MD: David Burns MO: Scafty nge MD: M'Cha_el i ggl J‘Lef?ﬁgg;ﬁr?ey v 14 DAUGHTRY FEELS LIKE TONIGHT RCARMG 1982 113
WKSZ/Appleton, WI WKQI/Detroit, MI = g MD: Tricia Jenkins 3 14 1N LUPEFIASCO FEAT. MATTHEW SANTOS SUPERSTAR ISTESTHATLANTC 1616 -37
KD:Davionkane PD: Do Theodore APDIMD: JoJo l\jlayti ez KXXM/San Antonio, TX 8 = 20 THREE DAYSGRACE 557 48
APD/MD: Brian Davis APD/MD: Beats Dariels : rtin 4 . 1 NEVER TOO LATE IVEZOMBA 15 3
WSTR/Atlanta, GA M KDWB/Minneapolis, MN 834%;3'%;5;?3, e 4 RAY J & YUNG BERG SEXY CAN ) KNOCKOUT/DEJ? 34/KOCHIEPC 1516 +313
PD: Dan Bowen ’ g’\XVSGKff/\FNhﬁe ' ?A'\S/FL’E(aRSOb Morrs APD/MD: Russell Rush iy ¥ 10 JONAS BROTHERS WHEN YOU LOOK ME N THE EVES o HOLLYWOOD 1448 126
\';Av[\:vwg}filiii:e GA \F/’f):(.}l(e;f/?nd;:ws L WABB/Mobile, AL gg]%,s;ynseei:gu’ Ca G 9 8 ] 'NATASHA BEDINGFIELD POCKETFUL OF SUNSHINE PHONOGENIC/EPIC B lﬁ +192
4 t. Myers, N ; B > amsand - — - - -
OMépr Rob Roberts PD: Matt Johnzon KBDZI;?S%“TS'P APD/MD: Hitman Haze e 1S LIFEHOUSE WHATEVERIT TAKES GEFFEV/INTERSCOPE ~ 188 +77
APD/MD: Johnny O MD: Bruce The Moose S —— Si'aiusl H}i(ts”]/Satellite (208 29 3 RIHANNA TAKEABOW SRPMMEF JAM/DIMG 1145 +456
%H?ﬂiﬁwm;:ﬂm g)vhjllﬁﬁa&?:: e FL gg' EE'EZ’S;’;”V SD:- _,},(,f R$a|-y| Q 6  CHERISH FEAT. YUNG JOC KILLA SHONUFFCAPITOL ~ TI39 +156
APD: Kris Fisher PD/MD: Riggs APD: Madden APD/MD: Ryan Sampson e ; 5 TAYLOR SWIFT OURSONG BIGMACHINE/UNIVEFSALREPUBLIC 1015 +156
KHF1/Austin, TX WHTS/Grand Rapids, MI MD: Reagan Marks XM Top 20 on 20/Satellite ‘ G COLBIE CAILLAT ReALIZE UNIVEESALREPUBLIC 1012 +29
OM: Mac Daniels M: Brent Albert: OM: Jon Zellner | - i
PD: Jay Shannon SD: Jazeknspad:r i gagm’r"’;‘:gome’v' AL PD: Michelle Cartier e 7 WEBBIE, LIL' PHAT & LIL BOOSIE NDEPENDENT TRILUASYLUMIATLANTIC 913 +76
MD: Tony Cortez . n ) MD: Priestly = = o
WSNX/Grand Rapids, MI PD/MD: Steve Smith e ; 6  FLYLEAF ALL ARDUND ME ASM/OCTONE/INTERSCOPE 864 +128
WFMF/Baton Rouge, LA OM: Doug Montgomer i WAEV/Savannah, GA z = ; —
PD: Kevin Camphell PO Erc OBriens Y WRYWiNashvile, TN POIMD: o i (6] 30 3 JESSEMCCARTNEY (eAviN HowooD 822 212
KQXY/Beaumont, TX APD: Holmes MD: Tm;nmy Butter KBKS/Seattle, WA e 3 DANITY KANE DAMAGED ~ BAD3OVAATLANTIC 810 +240
KBEMgatBr!rch;g:ra:v %Kﬁgirégzsrnz? NC WBLI/Nassau, NY KBDS‘ISI\;&:%S @ 5 BRITNEY SPEARS BREAK THEICE Jvezowea 791 466
) APD: Josie OM: Nancy Cambino MD: Eric Tyler P} 20 TAYLOR SWIFT TEARDROPS ONMY GUITAR BIG MACHINE/UNIVEF SALREPUBLIC 760 -229
WXYK/Biloxi, MS ) PD: Jeremy Rice — - —
OM: Kenny Vest WERO/Greenville, NC APD: Al Levine KRUF/Shreveport, LA 3 12 ALICIA KEYS LIKE YOU'LL NEVER SEE ME AGAIN MBK/J/RMG 588 -303
y s A oG ood e O Gary McCoy -1 2 FLORIDA FEAT. TIMBALAND ELEVATOR POEIOVATLANTIC 573 +113
WQEN/Birmingham, AL ) WFHN/New Bedford, MA . WA Ear I 51
o T N TR R T MD: Andrew "A.G." Gordon L2 2 GAVIN DEGRAW INLOVEW(THAGRL yRMG 513 178
PD: Keith Allen PD: Chase Murphy MD: Michael Rock KSPgV/SCpringcfield, MO 1 S SALLY ANTHONY SOLONG CRACIE 497 +22
8 i B i M/PD: Chri T e =
izz/;jg Madrgn Reeves &l}){::/t;he Rar;da” o ;‘{JKEKNEKWHHaven, T ESIZZ ¢ ES am:::) METRO STATION SHAKE IT cOLUMBIA 4Bl +239
oise, arrisburg, : Chaz Kelly /5t. Louis, p— T
PO: Steve "Keke Luv" OM: Chris Tyler MD: Mike "Jagger” Thomas PD: Tommy Austin a = LANDON onLY 20 MATRIARCH 118 +24
K'P[‘S'%E:; "Lucky” Stewart KEDJ,T,\A?‘?:%M gEZB/New 0,|e|an5, LA MO Tay;;( ] - 3 BOYS LIKE GIRLS HERO/HEROINE owMpA 470 65
) bl M/PD: Mike Kaplan WNTQ/Syracuse, Y- » 1 29
KZMG/Boise, 1D MD:0C MD: StevieG. OM/PD: Tom Mitchell 3¢ EERRASHOULKWODD'SNITIAMERICA capio. SRR
MD: Miggy Santos WKSS/Hartford, CT MD: Rick Raberts 3& FERGIE FINALLY WILLLAM/AGM/INTERSCOPE 406 142
PD: Stan ‘The Man' Priest WHTZ/New York, NY 1
WXKS/Boston, MA MD: Brian "Munchie” Donovan ~ OM: Tom Paleman WWHT/Syracuse, NY @ LIL WAYNE FEAT. STATIC MAJOR LOLLIPOP CASHMONEY/UNIVERSALMOTOWN 343 +262
gg:l:éi?s'”f"ﬁe‘l(ad( KQMQ/Honoluly, HI a%%;;zloasmr EA%B_JEE??/VC;';: rles @ o COLBY O'DONIS FEAT. AKON WHAT YOU COT KONLIVE/GEFFEW/INTERSCOPE 294 +139

2 i i MD: : N
e JCR Ryan Sean KJYO/Oklahoma City, 0K WFLZ/Tampa, FL
CKEY/Buffalo, NY KRBE/Houston, TX OM: Tom Travis OM: Doug Hamand 5
PD/MD: Dave Universal PD: Leslie Whittle PD: Mike McCoy PD: Tommy Chuck = =
WKSE/Buffalo, NY WZYPrHuntsille AL MO WTWR/Toledo, OH Y= o CANADA CHR/TOP 40
OM/PD: Sue O'Neil APD: Ally "Lisa" Elliott KQCH/Omaha, NE PD: Steve Marshall 2 HS  ARTIST PLAYS

i N y— OM: Tom Land =S 38 e _ IMPRINT/PROMOTION LABEL  TW  +/-
WXXX/Burlington, VT ndianapotis, MD-: Carey Youn WVKS/Toledo, OH b
OM/PD: Ben Hamilton OM: Brian Wallace SLarey 9 OM/PD: Bill Michaels . J 4  MADONNA FEATURING JUSTIN TIMBERLAKE 4 MINUTES WARNERBROS./WARNER 703 +82
MD: Pete Belair PD;(T)':’nfai:ey - gvar)\(/ltllgzllaBnrs:n FL MD: Boomer e 2 8  USHER FEATURING YOUNG JEEZY LOVE INTHIS CLUB LAFACEISONYBMG BT 28
WYOY/ J B .- =
%ngr:: Z?:@Z;PH APD/MD:ar\(la?eu\r;Vest APD/MD: Jana Sutter 5&9!%??%?&?55 o 4 10 LEONA LEWIS BLEEDING LOVE SYCOUISONYBMG 604 +67
MD: Nikolina WAPE /Jacksonville, FL \gdoglfcilaielphia, PA MD: Chris Peters 3 14 CHRIS BROWN wWiTHYOU JVE/SONYBMG 554 -2
WIHB/Charleston, SC PD: JR Ammons Tt KHTT/Tulsa, OK s § g MARIAH CAREY TOUCHMY BODY SLANDUNIVERSAL 499 -0
RO Bryan Taylr == ] i PP @ : 11 JORDIN SPARKS DUET WITH CHRIS BROWN NO AIR BMG 483 35
MD: Dave Ryan WFKS/Jacksonville, FL KZZP/Phoenix, AZ APD: Billy "The Baby DJ" | : 0 Al 19/IVE/SONY BM! +
M: Cail Austi ' PD: Mark Medina Sexaul : B N ;
WS/SX/_ChngE;ton,dSC 80: Tofildéﬁt:;on MD: Greg "DJ Greggy D" MD: Mikey B, a ) 14 MILEY CYRUS SEF YOU AGAIN - HOLLYWOOD/UNIVERSAL 452 +14
%%mb'?"s'ﬁda]”é’é g APD: Jonathan Reed D'Angelo WIHT/Washington, DC S8 |5 19 FLORIDAFEATURING T-PAIN LOW POEBOVATLANTICWARNER 435 76
WVSR/Charleston, WV WAEZ/Johnson City, TN gVDBéW/Phi/ltflsburgh, PA EB:D JeTfé'fa&ugi ©] 8  BRITNEY SPEARS BREAK THE (CE IVESONYBMG 414 +32
o -Bil N [an Mi N N - F— i K o el
ggl \/Jvzfrfl!\r/-ﬂli\temad gg’}&')” 'j:sggn Reed APD/K/ID: Kohe MD: Gil]ia¥1 SUS‘;ﬁW @ 0 S SIMPLE PLAN YOURLOVEIS ALIE ¥ LAVA/ATLANTIC/WARNER 40_1 +24
MD: Jason Reed KMXV/Kansas City, MO WKST/Pittshurgh, PA WLDI/West Palm Beach, FL (0] 00 9 JULLY BLACK UNTiL STAY @ UNVERSAL 360 +4
WNKS/Charlatte, NC gg":g"“kehR"WE” igb’f'ﬁﬁﬂa” 83’.“;35"9 Denver 2 12 SARABAREILLES LOVE SONG EPICSONYBMG 346 -0
. : Foncl . - N —

OM/PD: John Reynolds : MD: Dylan APD/MD: Valentine @ 2 KARDINAL OFFISHALL FEATURING AKON DANGEROUS & KONLIVE/GEFFEN/UNIVERSAL 319 +140
MD: Otis WWST/Knoxville, TN . % 33 B >
WKSC/Chi I PD: Rich Baitey WJBQ/Portland, ME KZCH/Wichita, KS @ 6  RAY .J& YUNGBERG stXY CANI KNOCKOUT/DEJA34/EPIUKOCH 310 +22

e 11cago, MD: Scott Bohannon OM/PD: Tim Moore OM: Lyman James T |
E/l%?lgfkf E/Illllﬁ:;e ML MD: Mike Adams PD/MD: Sammy Suarez 15 19 SEANKINGSTON TAKE YOU THERE BELUGA HEICHTS/EPIC/SONYBMG 289 2l
WKlF S/Cinci i 1. OH OM: KeithaL:éTan? KKRZ/Portland, OR WBHT/Wilkes Barre, PA 16 14  BUCKCHERRY SORRY ELEVEN SEVEN/UNIVERSAL 285 -53

inc i, . R ‘ 5 - — e

OM: Scott’:?e';rr::rt EA%_%%EQVR":%OW‘ Egbsmzﬁiggma” EA%:/?\)Iﬁrino 1l STATE OF SHOCK HEARTS THAT BLEED & ‘ORDOVABAY 273 31
RO arkRrdercon - WPRO/Providence, RI WKRZ/Wilkes Barre, PA 32 RIHANNA DON'T STOP THE MUSIC SRODEF JAMUNVERSAL 273 -35
ghﬁ'( Kse/vfnli)f{ﬁzgy P PD: Jeff Hurley 2% 5"\% T%ny Bri:;ol i E[FJ‘D I}AJS C}b( DIJDHEEH 5 NATASHA BEDINGFIELD POCKETFUL OF SUNSHINE PHONOCENIC/EPIC/SONYBMG 263 +37
OM: Jeff Zukauckas WJIM/Lansing, Ml sLavey Mornis . 8  LUPEFIASCO FEATURING MATTHEW SANTOS SUPERSTAR 1ST & ISTH/ATLANTIC/WARNER 251 -9

PD: Bo Matthews PD: Josh Strickland

AEMD ey WLKT/Lexington, KY
KKMG/Colorado Springs, CO  PD: JB Wilde

kB2 Lyl KLAL/Little Rock, AR
PD: John Foxx . !
MD: Kat Jensen OM/PD: Randy Cain

’ APD: Ed Johnson
KVUU/Colorado Springs, CO  MD: Charlotte
PD: Chris Pickett

WDCG/Raleigh, NC
OM: Chris Shebel
PD: Randi West
APD/MD: Brody

KWNZ/Reno, NV
APD: Johnny B

KWYL/Reno, NV
OM/PD: Nick Elliott

WSTW/Wilmington, DE .
PD: Mike Yeager ]
APD/MD: Mike Rossi

WAKZ/Youngstown, OH
OM: Dan Rivers

PD: Sean Stevens

MD: Krissy Taylor

WHOT/Youngstown, OH

UNIVERSAL 249 -107
AQUARIUS 245 +2
T aEREPUBLlcrsmp AND STARE MOSLEY/INTERSCOPE/UNIVERSAL 239 +16
] ENUR FEATURING NATASJA CALABRIA 2008 ULTRA 238 -5
6 ' FLO RIDA FEATURING TIMBALAND ELEVATOR

12 SUMAGI WITHME &

o0

N
&~
N
N

POE BOY/ATLANTIC/WARNER 228 +4

WL

MD: Darren McKee EHSJ/HOS\AHQEIES' CA APD: Rude Boy MD: J-Dub 7 CRASHPARALLEL WORLD WEKNOW BLACK BOX RECORDINGS/SONYBMG 221 B
) : John [ver — i
WNOK/Columbhia, SC APD/MD: \_/luylie Pilat WRVQ/Richmond, VA 27 12 FABER DRIVE WHEN 'MWITH YOU & UNIVERSAL REPUBLIC/UNIVERSAL 24 -16

PD: Boomer UNIVERSAL 208  +125

SRP/DEF JAM/UNIVERSAL 202 +58

HEDLEY NeVER TOOLATE
RIHANNA TAKE ABOW
ALICIA KEYS NOONE

WDJX/Louisville, KY
PD: Share Collins
APD/MD: Ben Davis

WCGQ/Columbus, GA
PD: Dave Arwood

MBK/J/SONY BMG 199 S

]
Q
N
wl
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KIBT/Colorado Springs” mixtape series marries programming,

sales, marketing and new media

360 Degrees Of Radio

Darnella Dunham
DDunham@RadioandRecords.com

hen a pair of programmers at Clear Channel’s KIBT (96.1 the
Beat)/Colorado Springs had a conversation in 2006 about mix-

tapes, little did they know their idea would ultimately blossom
into a multiplatform promotion and nontraditional revenue
generator that would win a statewide award. B Mixtapes are
nothing new, but the programming, sales and promotional syn-

ergy galvanized by P1)/afternoon personality Jared Goldberg and MID/night show
host 1] Madboy is one that can be adapted by other hip-hop outlets.

Madboy has created mixtapes on his own
betore, but after soaking up the local hip-hop
music in Colorado Springs, he was impressed by
the city’s talent and regularly talked them up to
his PD. “Colorado Springs—who would have
thought we've got great hip-hop talent here?”
Goldberg recalls thinking about their conversa-
tions. 1 knew about some of the artists, but 1
didn’t know how deep it really went.”

Goldberg trusted Madboy's ear and says,“T've got
an incredible music director, mixer and night jock
m Madboy. He's great at picking talent and hear-
ing music. He'll bring me a song months before it
even comes close to the charts, says it’s going to be
a smash and then it becomes a No. 1 song.”

‘Mixtape Mondays’

Madboy ran the idea of creating a local artist
mixtape by Goldberg, who suggested that he do
it in conjunction with the station to get spon-
sorship dollars and promote it on a larger scale,

not,” Goldberg says.
With
“Mixtape Mondays” is not a year-round feature.

two mixtapes  produced a  year,
It disappears for a while when the production
process begins, which keeps it from getting stale.
“We usually take about a month or two oft to
just kind of give i1t a break,” Goldberg says.

The station uses external resources for pro-
duction and promotion. “We actually hire
artists to do artwork—these are full CIJs. A lot
of people think of [artwork for| mixtapes as
being just like one litde insert in the CD. We
actually go all out,” Goldberg says, adding that
posters are inserted in the CI2 packaging. The
pronio campaign includes direct mail and
record store signage.

Sales Buy-In

Goldberg says it was a snap to convince the sta-
tion’s sales department of the project’s nontradi-
tional revenue potential, especially when it was

rather than keep it undcrgrounJ. After solicit-
ing submissions, the response from local artists
looking for placement was overwhelming,
Goldberg says.

KIBT

process with “Mixtape Mondays,” a weekly mini

involved listeners in the selecton
specialty show. *We usually focus on two artists
every Monday night where we not only bring
them into the studio to interview them, but play
a couple of their songs. We get listener feedback
via text messaging, e-mail and listener call-in on

whether it should make it onto the mixtape or

APRIL 18, 2008

championed by a manager who is in the same
demo as KIBT listeners. "My sales manager was
27 years old and he saw it as a revenue source;
he saw it as something that could really make a
lot of money—and we have,” Goldberg says.
“When [ brought him this. his eyes lit up.”
Advertisers were eager to embrace a fully inte-
grated package. In addition to “Mixtape
Monday,” a concert supports the compilation.
The miixtapes are promoted at remotes by hav-
ing artists selected for the compilation meet and
greet listeners. New media is incorporated by

wWWWwW.americanradiohistorv.c

KIBT’s mixtape CD
series (cover art

pictured above) has
attracted Pepsi, among
other title sponsors.

Madboy, left, and Goldberg

sending text messages to listeners informing
them about the mixtape artists appearance.
KIBT mixtapes are also available in local record
stores for the obvious tie-in price ot $9.61.
Pepsi has been one of the project’s biggest
sponsors. Goldberg attributes the client’s excite-
ment to the pack-
multilevel
“We're
giving them what

age’s
approach.

they're calling now
a ‘360-degree’ sales
idea where it not
only including on-
air advertising and
on-air promotion,
but also Web, text
messaging and a
CD product with
point of purchase.

“[Pepsi] wanted
to do the one that
came out this last
Christmas, but they
didn’t have the money for it because they weren't
expecting it to come down the pipe. We went in
for the meeting for the summer mixtape last year,
and literally at the end of the meeting they
already signed a check for it. Financially it’s been
great because honestly, if we had to do this out
of our own pocket it wouldn’t be happening. But
the clients have been so gung-ho about it)”
Goldberg says.

Other title sponsors have included a local
record store, a graphics house and a nonprofit
organization youth work center.”"A lot ot peo-
ple want to get involved with this because it
reaches  who reach,”

theyre trying to

Goldberg says.

Award Winner

The KIBT mixtapes program has attracted more
than clients and listeners.Volumes 2 and 3 of the
series won 2007 Colorado Broadcasters” Assn.
awards for sales promotion and station promo-
tion. Further recognition has come in the torm
of other broadcasters trying out the concept.

“When we started doing the second ‘Mixtape
Mondays, [ actually saw a bunch of stations all
over the country start picking up the idea, which
is great,” Goldberg says.**But they weren't going
all out: They were doing *‘Mixtape Mondays’ but
weren't doing the mixtape, they weren’t promot-
ing a concert to promote the release of the CD.
They did a little bit of the idea, but they didn't
do the full idea.”

Goldberg says it’s essential that programmers
embrace the 360-degree approach whenever
possible.“Times have changed so drastically in
the last nine years alone, let alone the last 20
years. The formula’s different—not only for
ratings, but also to connect with your listen-
ers and to do promotions. People talk about
how you battle with an iPod, how you battle
with satellite radio—you've got to do things

that are different.” RsR

24/7 NEWS ONLINE @ www.RadioandRecords.com 27


www.americanradiohistory.com

= B
£ S =8
1 R
-

M 3 9
¢ 3 4
O 5 10
4 19

- P

e 0 9
s 6 31
- 8 9
o 4 8
[ % 6
- 2 2
-~ 10
0 B 4
Bl 2

20 6

2 5
» v
- B 14
- B 20
i 25. .
7 - i
o S

2 2l 15
o 3B 4
™= 28 20
' el 3
% 3
= 2 18
‘ 33 2
© 3 2
37 2

Bl o |
B e |
BEl 2

25 9

, 2z A
27 1]

11 NIELSEN BDS ¥ HITPREDICTOR

ARTIST CERTIFICATIONS STATUS
TITLE (MPRINT / PROMOTION LABEL
RAY J & YUNG BERG NO. 1(2 WKS)
SEXY CANI KNOCKOLIT/DE 1A 34/KOCH/EPIC
USHER FEATURING YOUNG JEEZY Ny
LOVE IN THISCLUB LAFACE/ZOMBA
MARIAH CAREY n v
TOUCH MY BODY ISLAND/IDIMG
LIL WAYNE FEAY. STATIC MAJOR  MOST INCREASED PLAYS 1
LoLPoP : CASH MONEY/UNIVERSAL MOTOWN
COLBY O'DONIS FEATURING AKON
WHAT YOU GOT KONLIVE/GEFFEN/INTERSCOPE
CHRIS BROWN RER
WITH YOU JIVE/ZOMBA
2 PISTOLS FEATURING T-PAIN & TAY DIZM htig
SHEGOTIT UNIVERSAL REPUBLIC
JORDIN SPARKS DUET WITH CHRIS BROWN n v
NOAIR 18UIVE/ZOMBA
FLO RIDA FEATURING T-PAIN n
Low POE BOY/ATLANTIC
WEBBIE, LIL' PHAT & LIL' BOOSIE n
INDEPENDENT TRILL/ASYLUM/ATLANTIC
FLO RIDA FEATURING TIMBALAND g
ELEVATOR POE BOY/ATLANTIC
RICK ROSS FEATURING T-PAIN
THEBOSS SLiP-N-SLIDE/DEF JAMADIMC
MARIO r
CRYING OUT FORME 3RO STREETA/RMG
CHERISH FEATURING YUNG JOC ¢
KILLA SHO'NUFF/CAPITO!
SHAWTY LO
DEY KNOW D4LJASYLUM
J. HOLIDAY
SUFFOCATE MUSIC LINE/CAPITOL
LEONA LEWIS AIRPOWER
BLEEDING LOVE SYCO//RMG
DANITY KANE
DAMAGED BAD BOY/ATLANTIC
RIHANNA n? ¢
DON'T STOP THE MUSIC SRP/DEF JAM/DUMG
LUPE FIASCO FEATURING MATTHEW SANTOS n
SUPERSTAR 1ST & 1STH/ATLANTIC
SNOOP DOGG n
SENSUAL SEDUCTION DOCCYSTYLE/GEFFEN/INTERSCOPE
0 FELLI FEL FEAT. NE-YO, FABOLOUS, KANYE WEST & JERMAINE DUPRI
FINER THINGS SO SO DEF/IDIM
PLIES FEATURING NE-YO
BUST IT BABY (PART 2) BIG CATES/SLIP-N-SLIDE/ATLANTIC
LIL MAMA FEATURING CHRIS BROWN & T-PAIN
SHAWTY CET LOOSE FAMILIAR FACES/IVE/ZO!
THE-DREAM
FALSETTO RADIO KILLA/DEF JAM/IDIMG
C-SIDE FEATURING KEYSHIA COLE
BOYFRIEND/GIRLFRIEND 1720/UNIVERSAL REPUBLIC
ALICIA KEYS r
LIKE YOU'LL NEVER SEE ME AGAIN M MG
LLOYD FEATURING LUDACRIS
HOW WE DO (T THE INC/UNIVERSAL MOTOWN
WIZ KHALIFA
SAY YEAH ROSTRUM/WARNER BROS.
FAT JOE FEATURING J. HOLIDAY
[ WON'T TELL TERROR SQUAD/IMPERIAL/CAPITOL
MADONNA FEATURING JUSTIN TIMBERLAKE
4 MINUTES WARNER BROS.
BABY BASH FEATURING KEITH SWEAT
DON'T STOP ARISTA/RMG
NELLY FEATURING FERGIE ~ MOST ADDED
PARTY PEOPLE DERRTY/UNIVERSAL MOTOWN
SNOOP DOGG FEATURING TOO SHORT & MISTAH F.A.B.
LIFE OF DA PARTY DOCGYSTYLE/GEFFEN/INTERSCOPE
SEAN KINGSTON FEATURING THE DEY & JUELZ SANTANA 1t
THERE'S NOTHIN BELUGA HEICHTS/EPIC/KOCH
PITBULL FEATURING TRINA & YOUNG BOSS
COGIRL FAMOUS ARTISTS/TVT
RYAN LESLIE
DIAMOND CIRL NEXTSELECTION/CASABLANCA/UNIVERSAL MOTOWN
ROCKO
UMMA DO ME ROCKY ROAD/ISLAND URBAN/IDIMG
DAVID BANNER FEATURING CHRIS BROWN
GET LIKEME B.I.G. FACE/SROUNIVERSAL MOTOWN
KEYSHIA COLE 0o
{EMEMBER IMANI/GEFFEN/INTERSCOPE

PLAYS AUDIENCE

ARTIST PLAYS ARTIST PLAYS
BN - B RANK TITLE / LABEL IGAIN TITLE / LABEL GAIN
NE-YO 543/322 DOLLA FEAT. T-PAIN
5704  +183 47197 1 P & TAY DIZM 298744
(Def Jam/IDIMG) Who The F*** |5 That?
5619 +94 43194 2 TOTAL STATIONS: 51 (The Gang/Konvict/Jive/Zomba)
TOTAL STATIONS: 29
5020 22 35.829 3 ASHANTI 1 S00/149
The Way That I Love You MARIAH CAREY 261/261
(The Inc./Universal Motown) Bye Bye
gep QR ety NG TOTAL STATIONS: 42 Usland/IDJMG)
= TOTAL STATIONS: 32
3965 +03 29010 & RIHANNA 492/40
ARTIST NEW Take A Bow DAY26 257/182
3887 -207 32954 S TITLE / LABEL STATIONS (SRP/Def Jam/IDIMG) Got Me Going
’ NELLY FEAT. FERGIE 20 TOTAL STATIONS: 26 (Bad Boy/Atlantic)
o 3 23008 9 Party People e Tolor TOTAL STATIONS: 36
v (Derrty/Universal Motown) 360/20 B
KBET, KBMB, KCAQ, KDDB, KHTN, KISV, Gangsta Rap Made Me Do It BUN B FEAT.
3496 +638 25439 8 KKFR, KPTY, KPWR, KSEQ, KVEG, KWIN, (Lench Mob) SEA‘N KINGSTON 225/31
KXHT, KXIM, KYZZ, WAJZ, WIFX, WJOM, TOTAL STATIONS: 26 That's Gangsta‘e '
WRDW, XHTZ (Rap-A-Lot 4 Life/Asylum
3460 305 26204 7 : ESTELLE FEAT. TOTAL STATIONS: 18
RIHANNA 20 KANYE WEST 336/135
316 414 18473 10 Take A Bo American Boy KARDINAL OFFISHALL
(;R:ame; J:m“wMG) Home School/Atlantic) FEAT. AKON 215/89
KBOS, KBME, KDDB, KEZE, KHTN, KISV, TOTAL STATIONS: 40 Dangerous
ey ¢ (Sl 12 KKFR, KKSS, KKWD, KLUC, KSEQ, KVEG, (KonLive/Geffen/Interscope)
KWIN, KYZZ, KZFM, KZZA, WNHT, WRDW, TOTAL STATIONS: 43
2499 +344 17959 1 WXIS, XHTZ
’ THREE 6 MAFIA 13
au
gles : = s Lolll Lalli (Pop That Body)
= {Hyprotize Minds/Catumbia)
2069  «72 Nn.00s 20 KBDS, KDDB, KHTN, KISV, KPTY, KSEQ,
KXIM, KYZZ, KZFM, WIQM, WKHT, WRVZ,
206 263 12352 17 Xtz
PLIES FEAT. NE-YO 10
1958 -172 n.eol 18 Bust It Baby {Part 2}
(Big Gates/Slip-N-Slide/Atlantic}
KKFR, KKWD, KPHW, KQKS, KRKA, KTBT,
B pos gy 1B KTTB, WAJZ, WHZT, WPOW
1789 -49% 10853 21 ESTELLE FEAT. KANYE WEST 9
American Boy
1664 299 13.861 % (Home School/Atiantic}
KBDS, KCAQ, KHTN, KTBT, KXBT, KZZA,
WJQM, XHTO, XMOR
1603 294 13.883 13 1
DANITY KANE V4
1335 -286 WR3 19 Baaned
(Bad Boy/Atlantic)
KCHZ, KEZE, WIBT, WLLD, WLTO, WRCL,
1226 +208 683 25 WWKL
N85  +353 7335 24 e 7
Closer
(Det Jam/IDIMC) e -
LCl 222 Bl 25 KR WNIBX. WNHT. WPY. WWKX, fr  LIL WAYNE FEAT. STATIC
na 38 8761 23 MAJOR
8:2;5‘EEOT' TRINA 9 Lollipop {Cash Money/Universal Motown)
KPRR +43, KPHW 444, WBTS +42, WPOW +41, KDHT +40.
1008 +123 4544 30 Don't Wanna Fight WIFX +38, WNHT +37, WNVZ 436, KCHZ #32, KHTN +31
(Slip-N-Slide/Jive/Zomba) -
765 4 4032 34 L (20, [ (e B U ?r  JORDIN SPARKS DUET WITH
761 +60 4107 33 SNOOP DOGG FEAT. TOO CHR.IS BROWN
SHORT & MISTAH F.A.B. & V’:‘I:JZA" “ﬁﬂ'z?ﬁ""‘ﬁ&v +441, KDHT +37, WPYO +36
734 #1093 | 3955 @ 37 LifaliBalParty KPTY :352' KCAQ o}},ZKYLD +29, l;EZEHoZ;, WETS 26
(Doggystyle/Ceffen/interscope) ]
724 70 9357 22 KTy o gl WRCL #r  DANITY KANE
MADONNA FEAT. Damaged (Bad Boy/Atlantic}
705 +190 4922 27 JUSTIN TIMBERLAKE 6 KVEG +60, KCHZ +34, WHZT +29, WLLD +28, WLTO +28,
4 Minutes KUBE +22 KIKSS 426, KPHW +26, WAIZ +25, KDDR +23
{Warner Bros.) - >
683  +01 3609 KCHZ, KVYB, KZON, WFX, WLTO, WWKL LEONA LEWIS
Bleeding Love (SYCO/L/RMG)
662  +92 3624 40 WAIZ +S7, WIBT +39, KSFM +38, WBBM +36, KVEG +30,
KRKA +29, WLTO 25, WRDW +21, KTBT +18, KKWD +16
652 +185 3.296
PLIES FEAT. NE-YO
640  +45 3.422 Bust It Baby (Part 2)
i‘(DREE S = (Big Gates/Slip-N-Slide/Atlantic)
POH298-3 KDGS +al, KQKS +23, WNHT +22, WPYG +2), KPTY +2),
& ho2 Bl B = KSEQ +B KZZA +19, KTTB +19, WHZT +13, KVEG 417
Phaenix, AZ
620 -382 3.982 35 PD: Bruce St. James
MD: DJ Joey Boy
617 -24 2914 Nelly Feat. Fergie, Party Peaple, 1
Plies Feat. Ne-Yo, Bust It Baby (Part 2), 0
. Rih, A B o]
594 79 3316 honna, Take A Bow, FOR WEEK ENDING APRIL 13, 2008
FOR REPORTING STATIONS PLAYLISTS GO TO LEGEND: See legend to charts in charts section for rules and symbol explanations.
586 -328° 4893 28 76 rhythmic stations are electranically mon tred by Nielsen Broadcast Data Systems 24 hours
www.RadioandRecords.com a day, 7 days a week.© 2008 Nielsen Busiress Media, Inc. Al rights reserved.
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Employing a cluster strategy helped Radio One/Houston improve
its PPM ratings. Second in a two-part series

Pls Come First

With PPM

Darnella Dunham
DDunham@RadioandRecords.com

ife in a PPM world took sonie getting used to, but Radio One
urban AC KMJQ (Magic 102.1) and urban KBXX (97.9 the
Box) are now back on top in Houston, ranked No. 1 and No.
2, respectively, in 6+ listeners in the February monthly. M In
last week’s column, regional VP of programming and market
VP/GM Doug Abernathy and Terri Thomas, PDD of KBXX
and gospel KROI (Praise 92.1)/Houston discussed how refocusing their airstaffs
helped put the cluster’s PPM ratings back on par with those achieved with the
diary. This week they address another factor that helped ignite the ratings turn-

around: a cluster programming strategy.

Like many operators in the tirst wave of elec-
tronically measured markets, Abernathy and
Thomas won’t reveal their programming “special
sauce.” They point out that the stations did not
conduct any additional external marketing. And,
on a March 28 Arbitron clients call, Abernatchy
said an initial tactic to try to convince local retail-
ers and sports venues operators to play their sta-
tions ultimately proved unsuccessful.

Rather, Radio One’s return to the top in
Houston came month-to-month, driven by a
programming strategy of superserving P'1 listen-
ers. Additionally, Arbitron’s increased in-tab sam-
ple of African-Americans was likely another ben-
eficial factor.

The PPM: Unforgiving
“One of the main problems with urban in a
PPM world—and we were guilty of this—we
took our Pls for granted,” Abernathy says. “In a
diary world we're like, 'How do we convert P2s
and P3s to P1s?” In the PPM world, forget the
P3s, P4s, P5s and now P6s—it’s all about your
Pls and P2s and how you appease them.”
While intensely loyal, Abernathy says that P1s
are more forgiving under the diary methodolo-
gy than the PPM.“At the end of the week they’ll
still write you down even though you did a bad
break or you played bad songs or you did a bad
contest.” However, the meter captures actual lis-
tening behavior, not diary-keeper recollections of

APRIL 18, 2008

what they heard. In that sense, the PPM “is non-
tforgiving,” Abernathy says.

Some have expressed concern that the new
methodology will encourage programming to
the meter instead of listeners. Not so, Thomas
says. “Programming to the meter is the wrong
philosophy—the meter is just an informational
tool.You don't program to the meter—you pro-
gram to the people, your P15’ Abernathy notes
that this is a fundamental shift from “all the tricks
and gimmicks we've learned to play over the past
40-some years with the diary,” such as running
stopsets at :20 and :50 after the hour to “sweep
that extra quarter-hour.” Theres no way to
manipulate the system, Abernathy says.

However, clock management of the entire
cluster is part of Radio One’s Houston strategy.
Currently, clocks are such that the three stations
do not air stopsets at the same time. “Our goal
15,1t we're going to lose TSL, we lose TSL to our-
selves,” Abernathy says.

Thomas adds, “If you’re going to be the clus-
ter that caters to the urban audience, then you
hope that you can at least keep the business in
the cluster—then we all win”

A third ingredient in the slow, methodical rat-
ings turnaround was embracing a bottom-up man-
agement philosophy. “You can stand up and be a
leader on top of the hill and tell your troops where
to march and that probably would have worked in
a diary world,” Abernathy says.“But now as a leader,
you need to get down and lead the charge from the

WWALamericanradiohistory.
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ground, which requires you to keep an open mind
and take a lot more input from people that you
never thought you would seek counsel from, peo-
ple who are touching your Pls every day”

From promotion department members doing
street hits to jocks to salespeople to part-timers,
Abernathy says all have valuable input to contribute
to management since they are in direct contact
with listeners. *“You get a lot more input and par-
ticipation from everyone involved. You've got to

lead the charge right alongside everyone else”

‘Collective Effort’

Getting all departments at all stations to buy into
the cluster strategy was critical, Thomas says. " We
have to work together as cluster stations—pro-
gramming,  sales,  promotions—everybody
understanding we all have to make a collective
etfort so that we can bring the whole team for-
ward. All of our stations are equally important.
The revenue may be different on each station
and that’s just being real. But all three of our sta-
tions are equally important.”

While pleased with the end results,
they weren't always what Abernathy
expected. Speaking on the Arbitron

clients call, he noted how “older stations

are younger and the younger stations
get older” Urban ACs don't typically
rank top 10 in 18-34 under the diary
methodology, but now, not only does
the PPM show KMJQ top 10 in the demo, it’s top
tive in teens. Meanwhile, the Box has moved trom
mid-pack to a top-tier 25-54 position. "And then

you get into those middle
like 18-49,
[where| both stations are top

demo  cells
three,” Abernathy says.

Adapting to the PPM
presented internal obstacles for Radio One
because it requires evolution, ready or not.
“Change is always a difficult thing and there are
those who immediately embrace it,
those who just don’t know and those
who fight it,” Abernathy says. “Internally
we probably had people in each one of
those camps. And over the course of the
past year, we've probably had some casu-
alties of those who fought it. All in all we
decided to just jump into this thing, learn
it, understand it and master it. Obviously
it’s starting to show up in the ratings”

For any programmer approaching metered rat-
ings with trepidation, Abernathy offers this
advice:“If PPM is coming to your market, wake
up. People arent writing down their favorite
radio station anymore. People listen to six or
seven radio stations every given day. And your
job now is to try and narrow that down to your
urban radio station.”

Stick with diary programming tricks and
you're in for a rude awakening, he adds.“So wake
up, get in front of it, learn it, study it, learn about
your Pls, don't take them for granted anymore,
get out there and touch them, beconie intimate
with them—and you’ll be successful. You'll be
RR

back to where you were in the diary”
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BDS DMDS

11 NIELSEN BDS T HITPREDICTOR
STA

ARTIST CERTIFICATIONS TUS
TITLE IMPRINT / PROMOTION LABEL
USHER FEATURING YOUNG JEEZY  NO.1(4WKS) 1 v
LOVE INTHIS CLUB LAFACE/ZOMBA

RAY J & YUNG BERG
SEXY CANI KNOCKOUT/DEJA 34/EPIC/KOCH

LIL WAYNE FEAT. STATIC MAJOR  MOST INCREASED PLAYS v

LoLUpPOP CASH MONEY/UNIVERSAL MOTOWN
MARIAH CAREY N dr
TOUCH MY BODY ISLAND/IDIMG
RICK ROSS FEATURING T-PAIN

THE BOSS SLIP-N-SLIDE/DEF JAM/IDIMG
THE-DREAM

FALSETTOD RADIO KILLA/DEF JAM/IDJMG
2 PISTOLS FEATURING T-PAIN & TAY DIZM

SHEGOTIT UNIVERSAL REPUBLIC
ASHANTI hd
THE WAY THAT | LOVE YOU THE INC./UNIVERSAL MOTOWN
SHAWTY LO

DEY KNOW D4LFASYLUM
ROCKO

UMMA DO ME ROCKY ROAD/ISLAND URBAN/IDUMG
JORDIN SPARKS DUET WITH CHRIS BROWN n
NO AR 191IVE/ZOMBA
KEYSHIA COLE n v
IREMEMBER IMANI/GEFFEN/INTERSCOPE
FAT JOE FEATURING J. HOLIDAY

| WON'T TELL TERROR SQUAD/IMPERIAL/CAPITOL
J. HOLIDAY n v
SUFFOCATE MUSIC LINE/CAPITOL
MARIO

CRYING QUT FORME 3RDSTREETA/RMC
CHRIS BROWN N2y
WITHYOU JIVE/ZOMBA
PLIES FEATURING NE-YO AIRPOWER

BUST iT BABY (PART 2) BIG GATES/SLIP-N-SLIDE/ATLANTIC
TREY SONGZ g
LAST TIME SONG BOOK/ATLANTIC
WEBBIE, LIL' PHAT & LiL' BOOSIE n
INDEPENDENT TRILL/ASYLUM/ATLANTIC
RAHEEM DEVAUGHN

CUSTOMER JIVE/ZZDMBA
DAY26

GOT ME GDING BAD BOY/ATLANTIC

MIKE JONES FEATURING HURRICANE CHRIS
DROP & CIMME 50 ICE AGE/SWISHAHOUSE/ASYLUM/WARNER BROS.

SEAN GARRETT FEATURING LUDACRIS

GRIPPIN' BET | PENNED IT/INTERSCOPE
FLO RIDA FEATURING TIMBALAND hd
ELEVATOR POE BOY/ATLANTIC
MARY J. BLIGE

STAY DOWN MATRIARCH/CEFFEN/INTERSCOPE
LYFE JENNINGS r
NEVER NEVER LAND COLUMBIA
WEBBIE FEATURING LETOYA LUCKETT

I MISS YOU TRILL/ASYLUM/ATLANTIC
RYAN LESLIE *
DIAMOND GIRL NEXTSELECTION/CASABL ANCA/UNIVERSAL MOTOWN
SNOOP DOGG FEATURING TOO SHORT & MISTAH F.A.B.
LIFE OF DA PARTY DOGGYSTYLE/GEFFEN/INTERSCOPE
LiL' WIL

MY DOUGIE RUDEBWOY/UNAUTHORIZED/ASYLUM
CHRIS BROWN

TAKE YOU DOWN JIVE/ZOMBA
LUPE FIASCO FEATURING MATTHEW SANTOS n
SUPERSTAR 15T & ISTH/ATLANTIC
KARINA

16 @ WAR DEF JAM/IDJMG
LLOYD FEATURING LUDACRIS

HOW WEDO T THE INC/UNIVERSAL MOTOWN

DOLLA FEATURING T-PAIN & TAY DIZM

WHO THE F*** IS THAT? THE GANG/KONVICTUIVE/ZOMBA
NE-YO

CLOSER DEF JAM/IDIMG
JAHEIM e
NEVER DIVINE MILL/ATLANTIC

DAVID BANNER FEATURING CHRIS BROWN

CET LIKE ME B.LG. FA.C.E/SRUUNIVERSAL MOTOWN
TRINA FEATURING KEYSHIA COLE

| GOTTA THANG FOR YOU SUP-N-SLIDE
THE-DREAM

LUV YOUR CIRL RADKO KILLA/DEF JAM/IDJMG

DIGITAL DOWNLDADS

AVAILABLE AT DMDS.COM

PLAYS
.
5059  +241
4433 3
4226 +1002
4040  +40
3460 +241
327-4 -276
SHE +237
2580 28
2554 319
2342 -230
2317 663
2228
N4 -554
7270754 ) -182
1993 29
197 78
-]969 474
1953  +162
1818 -390
i770 +194
_1602 +245
1316 +89
1287 4138
m +54 7
64 +14
159
897 +80
877 -226
1 869 +103
839 -7
-772 +452
754 367
753 +218
690 7
681 52
677 <30
6_39 -34
; 7N
600 +12
- 5987 +102

AUDIENCE

MILLIONS RANK

48.421

38.497

37.74

32.81

29.355

313

19155

25144

20172

20.193

23.836

22.266

18125

21109

21.806

17.725

14135
16.209
14.802
16.031

9.955

6120

5.489

5.417

7.338

7.542

3614

6086

4.736

6.787

7.258

6.293
74.308

2.705
4.899

303

7.4—05

3488

2.7457

6.652

1

2

21
30
32
-
24

22

3t
37
27
Z5
29

40

36

23

28

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
KEYSHIA COLE 39

Heaven Sent

(Imani/Getfen/Interscope)

KBTT, KHTE, KIPR, KJMM, KKDA, KNDA,
KOPW, KPRS, KVSP, WAMO, WBFA, WBLK,
WBTF, WDKX, WEMX, WEUP, WFXA,
WFXE, WHTD, WHXT, WIZF, WJBT, WJKS,
WUILB, WUMI, WUTT, wJuC, WJZD, WJZE,
WKYS, WPEG, WPHI, WQBT, WRBJ, WTMG,
WWWZ, WZFX, WZHT, XM The City

NELLY FEAT. FERGIE 36
Party People

(Derrty/Universal Motown)

KBTT, KDAY, KHTE, KIPR, KJMM, KKDA,
KNDA, KOPW, KRRQ, KVSP, WAMO, WBFA,
WBLK, WBTF, WDKX, WEUP, WFXA, WFXE,
WHTA, WHXT, WJBT, WJKS, WIMI, WITT,
WJIUC, WIWZ, WJZD, WIZE, WPEG, WQBT,
WRBJ, WTMG, WWWZ, WZFX, WZHT, XM
The City

R. KELLY 34
Hair Bralder

Uive/Zomba)

KBFB, KBTT, KDAY, KHTE, KIPR, KJMM,
KKDA, KMEL, KNDA, KOPW, KPRS, KVSP,
WBFA, WBLK, WDKX, WEMX, WEUP,
WFXA, WFXE, WHTD, WHXT, WJKS, WIMI,
WJITT, WJUC, WJZD, WJZE, WPEG, WPRW,
WQBT, WQUE, WRBJ, WTMG, WWwZ

CHERISH 29
Amnesia

(Sho’Nuff/Capitol)

KBTT, KDAY, KHTE, KIPR. KJMM, KKDA,
KNDA, KOPW, KPRS, KVSP, WBFA, WBLK,
WBTF, WDKX, WFXA, WFXE, WJKS, WJMI,
WJTT, WJUC, WJZD, WKKV, WQBT, WRBJ,
WTMG, WWWZ, WXBT, WZFX, XM The City

ACE HOOD FEAT. T-PAIN

& RICK ROSS 24
Cash Flow

(We The Best/Def Jam/IDJMG)

KBTT, KHTE, KIPR, KJMM, KNDA, KOPW,
KVSP, WBFA, WBTF, WDKX, WFXA, WFXE,
WJBT, WIKS, WJTT, WJUC, WIWZ, WJZD,
WPEC, WRBJ, WTMG, WWWZ, WZFX,
WZHT

ALICIA KEYS 23
Teenage Love Affair

(MBK/J/RMG)

KBTT, KJMM, KKDA, KOPW, KVSP, WAMO,
WBLK, WOKX, WEMX, WERQ, WEUP,
WFXA, WFXE, WJKS, WiMI, WJTT, WJuC,
WJZD, WJZE, WRBJ, WTMG, WZFX, WZHT

RIHANNA 23
Take A Bow

{SRP/Def Jam/ADIMG)

KBTT, KDAY, KJMM, KNDA, KOPW, KVSF,
WBFA, WBLK, WBTF, WDKX, WFXA,
WGZB, WJKS, WIMI, WITT, wJuC, WJZD.
WJZE, WRBJ, WTMG, WWWZ, WZFX, XM
The City

ADDED AT...

XM

THE CITY

Satellite

PD: Lisa M. ivey

MD: DJ Xclusive

Neity Feat. Fergie, Party People, 17

herish, Amnesia, 9
Rihanna, Take A Bow, 6

Keyshia Cale, Heaven Sent, O

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

» 2 PISTOLS DRAWS HiS FIRST TOP 10 AS

“SHE GOT IT” VAULTS N-7. GUEST STAR T-PAIN
COLLECTS HIS LUCKY 13TH TOP 10 SINCE HE FIRST
DEBUTED IN 2005, THE MOST TRIPS TO THE
UPPER REGION BY ANY ARTIST IN THAT SPAN.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN FITLE / LABEL /GAIN
MARIO 563/250 NELLY FEAT. FERGIE 1y 447/98
Music For Love Jarty People
(3rd Street/J/RMG) Derrty/Universal Motown)
TOTAL STATIONS: EL TOTAL STATIONS: 44
ONE CHANCE 560/80 JJ FELLI FEL FEAT. NE-YO,
U Cant FABOLOUS, KANYE WEST
(J/RMG) & JERMAINE DUPRI 441/83
TOTAL STATIONS: S Finer Things
So So Def/IDJMG)
V.li.C. 558/241 TOTAL STATIONS: 56
Get Silly
(Young Mogul/Warner Bros.) ACE FEAT. T-PAIN
TOTAL STATIONS: 67 & RICK ROSS 42218
Zash Flow
SEAN KINGSTON FEAT. THE DEY We The Best/Def Jam/IDJMG)
& JUELZ SANTANA + S18/104  } §QTAL STATIONS: s 53
There’s Nathin
(Beluga Heights/Epic/Koch) TIFFANY EVANS FEAT.
TOTAL STATIONS: 60 30w wow 3761142
‘m Grown
ESTELLE FEAT. Columbia)
KANYE WEST 512/52 TOTAL STATIONS: 43
American Boy
{Home School/Atlantic) SHAWTY LO 360/154
TOTAL STATIONS: 45 “oolish
D4L/Asylum)
TOTAL STATIONS: 37

LIL WAYNE FEAT. STATIC MAJOR
Lollipop (Cash Money/Universal Motawn)

WUZE +46, WQUE +4], WL B +35, WEDR +35, KATZ +31,
WICYS +31, KRRQ +28, KKDA +25, KM +24, WVEE +23

JORDIN SPARKS DUET WITH
CHRIS BROWN

No Air 19/Jive/Zomba)

WDHT »5Z WCKX +45, WJLB 438, WKYS +33, WJZE +32,
WHTA 423 WBTJ +26, WEAS +26, WJBT +25, KM +24

PLIES FEAT. NE-YO

Bust It 3aby (Part 2)

(Big Gate=/Slip-N-Slide/Atlantic)

WIKS +33, WIWZ #29, SIH) +24, WPRW +21, WZFX 419,
WHHH +13 WPHI +18, WEUP +17, WBTJ +T7, KKDA +16

r CHRIS BROWN

Take Ycu Down (Jive/Zomba)
WUIMH +32 WIKS +27, WCKX +21, XCTY +21, WAMO +20,
WET +1B, <IPR +16, WM +16, WILB +15, KATZ +15

r ASHANTI!
The Way That | Love You
(The Inc./Universal Motawn)
WWPR +42, WCDX 429, WHHH +28, WQOK +19, KVSP +18,
KRRQ +17,'WGZB +17, KDAY +15, WPH) +14, WEMX +I.

FOR WEEK ENDING APRIL 13, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.

82 wrban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
7 days a week. Rap chart comprised of B2 urbas and 76 Rhythmic electronically monitored Nielsen
Broadcast Data Systems stations. © 2008 Niel=en Business Media, Inc. All rights reserved.
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niclsen

POWERED BY

(DMDS

DIGITAL DOWNLGQADS
AVAILABLE AT OMDS.COM

» BACK ON THE SCENE AFTER A FIVE-
YEAR ABSENCE, ASHANTI GRABS HER
HICGHEST CAREER DEBUT ON THE URBAN
AC CHART AS “THE WAY THAT | LOVE
YOU” STARTS AT NO. 29.

i =
Bl P 1) NIELSEN DS NEW AND ACTIVE
o Wy ARTIST CERTIFICATIONS ILAYS AUDIENCE
=k = ARTIST PLAYS ARTIST PLAYS
Gl S ¥5 tTme  IMPRINT/PROMOTIONLABEL ™ +/- MILLIONS RANK TITLE / LABEL N TITLE / LABEL TN
5 29 S:MFIEEM DEVAUGHN NO. 10 WK} oo 13 53 14180 4 BAR-KAYS FEAT. EVELYN KING 99/11 CHRIS BROWN 52/3
tf Loving You Is Wrong With You
JAHEIM ~ (JEA/Right Now) {Jive/Zomba)
23 NEVER DIVINE MILL/ATLANTIC 185 -87 16.055 2 MOST ADDED TOTAL STATIONS: 13 TOTAL STATIONS: 5
KEYSHIA COLE 1
2 | REMEMBER IMANI/GEFFEN/INTERSCOPE 774 ) 16.230 | QI:ARY aneriae avea ALICIAKEY:S . 51720
= - ay Down Teenage Love Affair
ALICIA KEYS n = {(Matriarch/Geffen/Interscope) (MBK/J/RMG)
23 | KKE YOULL NEVER SEEME ACAIN MBRMG 0= B (15674 3 TOTAL STATIONS: 23 TOTAL STATIONS: 1]
B MARY J. BLIGE TR Escone 173 *69 13859 5 DWELE 87/37  RAHSAAN PATTERSON  48/27
ay ARTIST NEW I'm Cheatin’ Feels Good
ERYKAH BADU TITLE / LABEL STATIONS (Koch) (Artistry)
2} BB 42 869 8 s = oc v
HONEY UNIVERSAL MOTOWN 6 RAHSAAN PATTERSON V7 TOTAL STATIONS: 18 TOTAL STATIONS: Z
MARIAH CAREY MOST INCREASED PLAYS n
O | gl 2 o aODNe 1217 475 12877 6 oy THE-DREAM 76/8  THE CLARK SISTERS 47
ANGIE STONE KDKS, KMEZ, KOKY, KQXL, WAGH, WAKB, Falsetto il
13 n7R 2 9764 7 WGPR, WKXI, WLXC, WMGL, WMPZ, (Radio Killa/Def Jam/IDJMG) (EMI Gospel)
SOM:::E;W o Als STAXCHG WQMC, WSRB, WTLZ, WUHT, WWDM, TOTAL STATIONS: 17 TOTAL STATIONS: 31
KEI E FEATURING PAISLEY BETTIS k WYLD
12 ASUCASUCA KEwaTcORHNG | 22 21 8256 R USHER FEAT. YOUNG JEEZY  74/16 RICKY DILLARD & "NEW G" (NEW
JILL SCOTT JAHEIM 7 Love In This Club GENERATION CHORALE) 44/26
25 ylovE wooenseacy | D12 62 75N 9 I've Changed (LaFace/Zomba) The Light
———— -— — (Divine Mill/Atlantic) TOTAL STATIONS: 6 (NuSpring)
1 CHARLIE WILSON FEATURING T-PAIN 723 +60 4613 14 KJMS, KMJM, KRNB, WKSP, WMOJ, WSOL, TOTAL STATIONS: 28
SUPA SEXXY JIVE/ZOMBA . WYLD
J. HOLIDAY n = e Sk
7 Srrocate MUSCLNECAPITOL  ©9°  *B5 6864 10 g":’::ffywmso" FEAT. TPAIN &
u
MARVIN SAPP - {Jive/Zomba)
17 \EVERWOULD HAVE MADE IT VERTYZOMBA O3 U @z i KVMA, WDZZ, WHRP, WIMZ, WKUS,
JOE WVKL
36 59% 54 3.326 18
MY LolvsI JIVE/ZOMBA ANTHONY DAVID FEAT.
LEDIS = INDIA.ARIE
10 | THE MORNING VERVE FORECAST/VERVE EE 2 g2l ° Words
CHAKA KHAN (Souibird/Universal Republic)
19 ONEFORALLTIME BURGUNDY/COLUMBIA = =5 3278 20 KBLX. KMEZ, KOKY. KQXL, WKXI
- BT e 492 487 45 TS AL GREEN FEAT. JOHN LEGEND 4
1C Stay With Me (By The Sea)
LYFE JENNINGS L ! (Blue Note/BLG)
T \EVeR NEVER LAND coumea ¥ B 2722 ek WBAV, WUHT, WWIN. WYLD
7 dj\\/NET comoone 382 +9 2259 27 EAL:INMRICHARDSON 4
MY ang No More
MARY J. BLIGE (Shanachie)
8 ioRk THAT MATRIARCH/GEF FEN/INTERSCOPE EEl 72 ol WHUR, WLXC, WUHT. WVBE MOST
AHEIM
2 JAHEIM FEATURING KEYSHIA COLE 333 32 1619 30 MARIAH CAREY 3 INCREASED
I'VE CHANGED DIVINE MILL/ATLANTIC Touch My Body
g MARCUS MILLER FEATURING CORINNE BAILEY RAE sl o BER - (Island/IDIMG) PLAYS
FREE 3 DEUCES/CMG g : 73 KIMS, WBHK, WKUS
CHRISETTE MICHELE J. HOLIDAY
4 ovesvou R R L ?
AL GREEN FEATURING JOHN LEGEND (Musichine/Capitol) -
2 SIAYWITHMEGY THE SEA) Buenoteslg 292 T3 1381 3 WBAV, WMXD, WVKL +175 MARIAH CAREY
d - B Y Touch My Body (Isiand/IDIMG!
i mﬁTTclAT:J PHIGE MATRIARCHIGEFFENINTERSCOPE 2% s 2527 25 vy z w%; 416, \A)rlnzltlzyw(_;:;z"gg wh)fer +TI, WRKS +1l
i Iegegnoniill aveliadeit WURT +I0, WLXC +10, WRNB +8, WBAV +8, WMCL +7
g RAHEEM DEVAUGHN 223 432 3445 17 (Verity/Zomba) ! -
CUSTOMER JIVE/ZOMBA v WIMR, WMMJ
; 7 ' JAHEIM FEAT. KEYSHIA COLE
il MINT CONDITION ocosommee 20 Y8 0676 - NOEL GOURDIN 2 've Changed (Divine Mil/Atiantic)
b The River KRNB +10, WFLM +10, WVBE +10, SIHS +10, WSOL +10,
TAMIA g (Epic) WMQ +8, KDKS +8, WUHT +7, KMEZ +7, WKJS +6
20, vost pustivace 189 W 3018 2 WSRB, WYLD e, =
S ASHANTI = g7 2384 26 AL GREEN FEAT. JOHN LEGEND
= THE WAY THAT [ LOVE YOU THE INC./UNIVERSAL MOTOWN i Stay With Me (By The Sea) (Blue Note/BLG)
WWIN +15, WVBE +I1, WGPR +10, WBAV +8, KIMS +7,
Bl oot T URING YUNG oL & GaR e gl > [ - KGXL 7 KNEK 7, KMEZ 6, KBLX -6, WGNC
RANDY JACKSON FEATURING BARBI ESCO
3 vess DREAMMERCHANT 2UCMG 15 5 03%0 - LlATET .
N B uv (Island/IDJM
10 EMILY KING 133 9 0.863 39 KNEK +7, WUHT +6, WYLD +5, KIMS +4, WQMG +4,
ugl LIFEPRINTURMG -k i | WEXC +4, WIMX 4, WSOL +4, WMGL +3, WKJS +3
JANET D e o - == N
3 Fecomack stanoiomg 133 31 2604 23 MARIO
LIVIN OUT LOUD Music For Love (3rd Street/J/RMG)
7 wewy kv 132 £ ool | - KMEZ +TI, KOKY +3, KRNB +7, KNEK +7, WXST +7, KQXL +6,
v - WLXC +6, WMCL 6, WTLZ +5, WKXI +4
4 ge;gﬁ:ﬂ e AVE/Z0 [ 39 2544 24
. U G JIVE/ZOMBA ) | ADDED AT...
MARIO m
NEW
. MUSIC FOR LOVE MOSTREETLRMG 1B +90  [Ewdel 40 va !-Sv
- — = = - New York, N y
LALAH HATHAWAY .
NEW  [piapis —— e +80 184 32 PD: Skip Dillard
BOYZ Il MEN Trey Songz, Last Time, 4
7 JUSTMY iMAGINATION (RUNNING AWAY WITH HE) pecca @ pl 0501 - Usher Feat. Young Jeezy, Love In This Club, 3
TREY SONGZ i Chrisette Michele, Love Is You, 2
19 CANT HELP BUT WAIT soNGBooKTLANTIL 103 =5 [EEEN 29 FOR WEEK ENDING APRIL 13, 2008
. — CONYA DOSS .= B FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
A ;i 104 +60 2035 28 f 72 urban AC stations are electronically monitored by Nielsen Broadcast Oata Systems 24 hours
" pEATfoba DOME www.RadioandRecords.com a day. 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
receive a bullet, even if it registers an BFEAKER: of new adds either reported by each Urban AC, Hot AC, Christian AC, both audience and plays.

CHART LEGEND

Charts are ranked by plays (except for
Country chart, which is based on audi-
erce impressions, computed by cross-
referencing exact times of airplay with
Arbitron listener data).

Songs showing an increase in

plays {audience for Country)
over the previous week, regardless of
chart moverrent. A song will also
receive a bullet if s percentage loss
in plays (audience for Country) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exempting the Country chart, a
song that has been on the chart for
more than 20 weeks will generally not

APRIL 18, 2008

increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. T will always receive
a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

Awarded solely on the Country chart
to songs that receive airplay an 60%
of the panel for the first time.

HOT SHOT DEBUT:

Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increeses in plays {audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:

A listing of songs with the total number

station or by automatic add thresholds.
Title with top most added totals will
aiso be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

Christian CHR, Christian Rock,
Gospel, Rock, Triple A and Smooth
Jazz; top 10 for Soft AC/Inspirational)
become recurrents and are removed
from the chart after 20 weeks. In
addition, songs that have been on the
chart for more than 52 weeks and
rank below No. 10 become recurrents
and are removed from the chart.
Descending Country titles move to
recurrent after 20 weeks if they rank
below No. 10 in either audience or
plays. Descending AC titles move to
recurrent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20 in

Nielsen BDS certification for
l‘l airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates multiple

level of 100,000 plays.

indicates title earned HitPredictor
m status in research data provided
by Promosquad. Songs are tested online
by Promosquad using multiple listens
and a nationwide sample of carefully

profiled music consumers.
. Indicated solely on the Canadian
* charts for songs meeting

Canadian content requirernents.
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POWERED BY

» WITH THREE TITLES ON THE CHART AT NOS.
6, 30 AND 40, SHAWTY LO HAS ALREALY

SURPASSED THE OVERALL OQUTPUT 3FH S
GROUP Da4L, WHICH MADE TWO APPEARANCES
ON THE LIST, BOTH TOP 10s, IN 2005 AND 2006.

R&R URBAN

DIGITAL DOV/NLOADS
AVALABLE AT DMDS.COM

PDO: Chris Connors
MD: Shanik Mincie

WXBT/Columbia, SC*
OM: LJ Smith
PD/MD: Brian Paiz

WBFA/Columbus, GA*
OM: Brian Waters
PD: Derrick "Lil' D" Greene

WFXE/Columbus, GA*
OM: Carl Conner, Jr.

PD: Michael Soul

MD: Kenya White

WMSU/Columbus, MS
OM:GQRiley

PD: Sebastian Riley

MD: Shawna Young

WCKX/Columbus, OH*
PD: J.D. Kunes
MD: B-Slim

32 24/7 NEWS ONLINE @ www.RadioandRecords.com

APD: Cina Cook

KZWA/Lake Charles, LA
OM: Antony Bartie
MD: Tammy Tousant

WQHH/Lansing, MI*
OM/PD: Mike Skot
MD: J. Hicks

KJMZ/Lawton, OK
OM/PD: Terry Monday
APD: Tony Tone

WBTF/Lexington, KY*
PD/MD: Jay Alexander

KHTE/Little Rock, AR*
OM/PD: Joe Ratliff
APD/MD: Toni Seville

KIPR/Little Rock, AR*
OM: Mark Dylan
PD: Joe Booker

WQOK/Raleigh, NC*
OM/PD: Cy Young
APD/MD: Shawn Alexander

WBTJ/Richmond, VA*
PD: Aaron Maxwell
APD/MD: Mike Street

WCDX/Richmond, VA*
OM/PD: Jeff Anderson

WDKX/Rochester, NY*
OM/PD: Andre Marcel
APD: Jim Jordan

MD: Tarig Spence

KMEL/San Francisco, CA*
OM: Michael Martin

PD: Stacy Cunningham

MD: Von "Big Von" Johnson

MD: Paul Stewart

WPGL/Washington, DC*
PD: Graham "Skip" Dillard
MD: Brown Hornhit

WJKS/Wilmington, DE*
PD: Tony Quartarone
MD: Manuel Mena

* Monitored Reporters

WWW.americal

& - RAP
1 [UE 11 NIELSEN BDS
U RBAN REPO RTERS W & HE ARTIST CERTIFICATIONS SLAYS AUDIENCE
ol 2 5 Tme ~ IMPRINT / PROMOTION LABEL TW  +-  MILLIONS RANK
LIL WAYNE FEAT.STATICMAJOR  NO.1/(2 WKS) MOST INCREASED PLAYS
WJiZ/Albany, GA KNDA/Corpus Christi, TX* KDAY/Los Angeles, CA* Music Choice R&B-Hip LOLLIPOP e CAS]H MONEY/UNIVERSAL MOTOWN E7€8 +2093 72193 !
PD/MD: Jammin' Jay OM/MD: Napp-1 PD: Theo Hop/Satellite 2 PISTOLS FEATURING T-PAIN & TAY DIZM -
B e A PD: Richard Leal WCZB/Louisville, KY* OM/PD: Damon Williams SHE GOT (T UNVeRsaLRepupL  E4B2 1225 42163 3
exandria, ouisviile, MD: Lamonda Williams o
PD: Allrvin KBFB/Dalfas, TX* PD: Tim Cerard Girton 5,1'%52055 SESTLEIE TR SLPNSLDEDEF JAMDIMG S22 - 584 47314 2
OM/PD: John Candelaria Music Choice Rap/Satellite . .
KKST/Alexandria, LA MD: DJ Big Bink Theodore WFXM/Macon, GA OM/PD: Darmon V\leiams nDEEEE%E,;TLIL PHAT & LIL" BOOSIE TRILL/ASVLUM/ATLANTIIL S0z4. -804 33275 S
OM/PD: Jay Stevens Turner PD: Talus Knight APD: Mecca Thames 13
APD: Wade Hampton MD: Lamonda Williams FLO RIDA FEATURING T-PAIN I-C L7322 413 37074 4
MD: Corey B. KKDA/Dallas, TX* WHRK/Memphis, TN* ’ ZJW POE BOY/ATLANTI : 5
OM/APD: Cary Saunders ~ PD: Devin Steel Sirius Hip Hop AW o 4568 582 32523 6
WHTA/Atanta, GA*  PD/MD: Sip Cheatham  APDIMD: Big Sue Punell  Nation/Satelle T R T AT DALY
. Steve Hegwoo - 172 20358 10
APD: Bilf Black WDHT/Dayton, OH* WJXM/Meridian, MS gg’! Ff:“’;'ﬂgwkms ELEVATOR soEsovaTLNTIC  T9ES ¢
HBRSEERIE LD i P: Jigga JT MD: R‘?”gMi”S Triana :uLs'TE?BE;‘?;gFZI)NG e BGGATES/SLP-NSLDEATLANTC St *827 21470 9
OM: Steve Weed =
WVEE/Atlanta, GA* ) WEDR/Miami, FL* - i n ROCKO -
PD: Reggie Rouse ER=ScEtitStalR PD: Derrick Baker guycsetl;ti;zmz/Satelhte UMMA DO ME ROCKY ROADASLANDURBANADIMG  29°2  ~254 23007 8
WHTD/Detroit, MI* MD: Shelby Rushin b FAT JOE FEATURING J. HOLIDAY
WFXA/Augusta, GA* OM/PD: Al Payne ) I\P/I%-T\(/):::szrgrulion |WON'T TELL TERRORSQUAD/IMPERIALCAPITOL  28°8 725 27482 7
OM/PD: Terry Monday APD/MD: Ms. Smiley WKKV/Milwaukee, Wi i LUPE FIASCO FEATURING MATTHEW SANTOS B . B
MD: JayTek PD: Bailey Coleman XM Raw/Satellite SUPERSTAR IST&ISTH/ATLANTIC €7 .
i * APD/MD: R B
8’; RS\ZC /:Egl:::a' CAx gﬁlﬁﬁ;ﬁ;g;’h M WEBLX/M Zglg § A:-:"W” PRl Is-r:kw“:vAcﬂﬁogsEEATumNG CHRIS BROWN EF‘A;/II'I-L'IT&?LTCES/JIVE/ZUMBA e 572 R 14
: U obile, . .
DT B Sl WuNDahan AL O bmeAende g e o DUFELLIFEL FEAT.NEYO, FABDLOLS KANYE WEST & ERMANEDUPR! (g7 51 @S| 19
MD: TuTy L : : i : : - -
uTu OM/PD: JR Wilson SEH\T'W;CJEEEVOE MD: DJ Xclusive SNOOP DOGG FEAT. TOO SHORT & MISTAH F.A.B. ARPOWER o~ oo o3 20
WERQ/Baltimore, MD* WZFX/Fayetteville, NCX APDLCooneoe ik . LIFE OF DA PARTY DOGGYSTYLE/GEFFEN/INTERSCOPE
PD/MD: Neke Howse OM: Jeff And ' FRogney itk WEAS/Savannah, GA MIKE JONES FEATURING HURRICANE CHRIS WS +82 6961 20
S ANOERSOn OM: Maurice DeVoe DROP & GIMME 50 ICE AGE/SWISHAHOUSE/ASYLUM/WARNER BROS. :
WEMX/Baton Rouge, LA D Mike Tech KRV o moen APD/MD:LilG C-SIDE FEATURING KEYSHIA COLE : =
PD: Tweezy ' mD: Sherman "DJ Drocc PD: Chris Collins , BOYFRIEND/CIRLFRIEND 20UNVERSALREPLBL. 13 +241 6.020" _ 23
MD: Kool DJ Supa Mike owze WIWZ/Montgomery, AL* ;”DQST/J“"’""""" CA PITBULL FEATURING LIL JON N - B .
KTCX/Beaumont, TX* WTMG/Gainesville, FL* OM: Terry Barber APD-ﬁeﬁoﬁiz JUBANTHEM EAMOUS ARTISTSITV -
K 1 PD/MD: Jamie "DJ Babyface” PD/MD: Marvin "Doughboy” : DAVID BANNER FEATURING CHRIS BROWN 1208 +350 6804 22
OM: Maurice DeVoe GET LIKE ME B.1.G. F.A.C.E/SRUUNIVERSAL MOTOWN
PD: Doug Harri Pendleton Nugent KBTT/Shreveport, LA* 5
- Doug Harris PDMD. Echol KANYE WEST FEATURING DWELE NS 34 6498 12
APD/MD: Adrian Scott WJMH/Greenshoro, NC*  WZHT/Montgomery, AL¥ +Quenn Echols FLASHING LIGHTS ROC-A-FELLA/DEF JAM/IDJMG e
o OM/PD: Brian Douglas OM/MD: Michael Long KMJJ/Sh * KANYE WEST FEATURING T-PAIN n2 g
WJZD/Biloxi, MS* E ' reveport, LA N4 90 9500 15
PD: Rob Neal MD: Tap Money PD: Darryl Elliott OM: Maurice DeVoe 'G-':i? I\-II\;IEL ROGAFENADERTIAM/IDING ]
WBH./Birmingham, AL¥ WI_KS/GreenviIIe, NC* WUBT/Nashville, TN* KATZ/St. Louis, MO* MY DOUGIE RUDEBWOY/UNAUTHORIZED/ASYLUM i 29 1 85% 18
A /F;BDJTDOt OM'Rlcvh e Gy o g%vLF\}!EOI;EEATURING RERAlF DERRTY/UNIVERSALMDTOWN 103 *190 8010 - 24
MD: Lil Homie : Teresa Terry PD/MD: Pamela Aniese o RTY/UNIVI ow|
WHHL/St. Louis, M WEBBIE FEATURING LETOYA LUCKETT ;
WBLK/Buffalo, NY* KBXX/Houston, TX* WQUE/New Orleans, LA*  onp/PD: Joweol "Boogie D" 1 MISS YOU TRILLASYLUMATLANTIC 1950 ' +129. REEEEEl 30
PD: Chris Reynolds PD: Terri Thomas PD: Derrick Corbett Gilchrist WIZ KHALIFA 843 +84 4.88 27
APD: Kevin Jackson APD/MD: Staci Static SAY YEAH ROSTRUM/WARNER BROS. Y
WWW2/Charleston, SC*  MD: J Mac WWPR/New York, NY* SOULJA BOY TELL'EM FEATURING ARAB E e
OM/PD: Terry Base ] " PD: Cadillac Jack WBTP/Tampa, FL* YAHHH! COLLIPARK/INTERSCOPE 847 - -325 ’_5“‘87 25
MD: Yonni "Da Rude Bwoi" WEUP/Huntsville, AL’ APD/MD: Nadine Santos PD: Ron "Jomama" Shepard MISSY ELLIOTT
Rude OM: Steve Murry MD: Coka-Lani Kimbrough CHING-A-LING ecoloMNpaTLaNc B9 32 9050 17
PD: Anthony "Big Ant”" WAWI/Norfialk, VA - BABY BASH FEATURING KEITH SWEAT
WPEG/Charlotte, NC* Simmons OM: Travis Dylan WJUC/Toledo, OH* DON'TSTOP MRSTARMG O8> *97 3609 36
PD: Terri Avery MD: Jeffrey "DJ Iliie lll" Rice I\P/I%-[[))JJEW . PD: Charlie Mack TRINA FEATURING KEYSHIA COLE o e T
MD: Deon Cole ] . »UJ Fountz 1GOTTA THANG FOR YOU SLIP-N-SLIDE i
WHHH/Indianapolis, IN* WJZE/Toledo, OH* T
WUVA/Charlottesville, VA  PD: Brian Wallace KVSP/Oklahoma City, OK*  p0 Rockey Love PITBULL FEATURING TRINA & YOUNG BOSS @ @ rsigry 643 +82 3833 33
OM/PD: Tanisha R. MD: Don "DJ Wrekk 1" OM/PD: Terry Monday APD: Brandi Brown s "
Thompson Williams MD: Jo Corleone e baasviow 802 46 3778 35
KJMM/Tulsa, OK* 1 ;
WJTT/Chattanooga, TN*  WJMI/Jackson, MS* KOPW/Omaha, NE* OM/PD: Terry Monday V... 594 +259 4286 3
PD: Keith Landecker OM/PD: Stan Branson PD: Bryant McCain APD: Aaron Bernard CETSLIY YOUNG MOCUL/WARNER BROS. -
MD: Magic Crutcher APD: Alice Marie MD: Albert "Big Al" Harper ACE FEATURING T-PAIN & RICK ROSS  ersioer awiome 578 +21 | 3826 34
WESE/Tupelo, MS w -, =S
WGCI/Chicago, IL* WRBJ/Jackson, MS* WJIHM/Orlando, FL* OM: Rick Stevens BUN B FEATURING SEAN KINGSTON 503 +45 3332 39
PD: Kris Kelley PD: Kwasi Kwa PD: Michael Saunders PD: GQ Riley THAT'S GANGSTA RAP-ALOT4LIFE/ASYLUM -
MD: Kenard "K2" Karter APD: Keith Memoly MD: Julian "DJ XTC" Vaugh SHEEK LOUCH
) WJBT/Jacksonville, FL* MD: Dawn Campbell wen _— CO0DLOVE DBlOCkiory S0 B8 4880 26
WPWX/Chicago, IL* OM: Gail Austin WLYX/Valdosta, GA JAY-Z FEATURING PHARRELL 498 5 ey iz
PD: Jay Alan PD: G-Wiz WPHI/Philadelphia, PA*  pp. Big Nick 3 {KNOW ROC-A-FELLA/DEF JAM/IDIMG £ a0 ’
MD: Barbara McDowell PD: Colby Colb e 8 TRINA o
KPRS/Kansas City, MO*  MD: Bent Roc WSTI/Valdosta, GA al SINGLE AGAIN sup-nsioe el 108 SRS -
WIZF/Cincinnati, OH* OM: Andre Carson OM: Clark Johnson = ICE CUBE = -
MD: Greg Williams PD/MD: Myron Fears ;\/[)U%I‘-/p:ﬂadﬂphia, PA*  pD: James "Killa Groove” E GANGSTA RAP MADE ME DO 1T LencHmos 089 . e -
 Thea Mitchem Walton g " THE DEY =
WENZ{CIFVE'and' Bk KRRQ/Lafayette, LA* APD/MD: Kashon Powell g GIVE YOU THE WORLD grokocH | ooB 392 [ 1484 -
N ppneon PD: D-Rock WKYS/Washington, DC* G THREE 6 MAFIA FEATURING DJ UNK ! b
A pdRchipsiene WAMO/Pittshurgh, PA*  OM: Kathy Brown & I'D RATHER v WYPNOTZEMNOSCOLUMB  So- Y29 1 1831 -
) d . . y w
MD: DJ Latin Assassin KJMH/Lake Charles, LA PD: DJ Boogie PD: Steve Hegwood ES
OM: Bryan Taylor MD: Kode Wred APD Di Burkett @ SHAWTY LO 382 +29 3318 40
WHXT/Columbia, SC* PDIMD: Evik Thomas : Dionne Burke o FOOLISH DALASYLUM

All hooks are not created equal. Some are too short, some a-e too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited's clear, consistent, quality never leaves you guessing abou: your

listeners’ music tastes. Contact Michael Pelaia for your next project.

radiohistorv.com

404-835-0205 = hooks@hooks.com s www.hooKs.COM & Fegturing “FMCenTuRy:  HitLdscs UNLIMITED
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RGR GOSPEL

PDODWERED

By nielsen

DMDS

DIGITAL DOWNLOADS

AVAILAELE AT DMDS.CCM

» AS CECE WINANS CELEBRATES
THE CHART-TOPPING ARRIVAL OF
HER NEW ALBUM, “THY KINGDOM
COME,” LEAD SINGLE “WAGING WAR”
GETS AN AIRPOWER NOD (23-19).

s od 11 NIELSEN BDS NEW AND ACTIVE
lg 85 ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST . e =
3 %8 Tme IMPRINT / PROMOTION LABEL _ TW +-  MILLIONS RANK. TITLE / LABEL oA TITLE / LABEL
> w7 'MARVIN SAPR NO. (29 WKS) 7 +05 4562 | THE WEST ANGELES BISHOP PAUL 5. MORTON 105/36
NEVER WOULD HAVE MADE [T VERITY/ZOMBA : COGIC MASS CHOIR 161720 Not Me Lord, You
KIRK FRANKLIN Lord Prepare Me (Tehillah/Light)
L 27 e araTON(THIS IS IT) COSPOCENTRICZOMBA 200 ill 3632 3 MOST ADDED EI'EO'\#L iog"l)':\[l]'IONS o TOTAL STATIONS: 12
BEVERLY CRAWFORD . ) MARTHA MUNIZZI 105/10
46 X 4
g ] 3 s DONE ENOUGH o g Sk . BOBBY JONES FEAT. Invincible God
THE CLARK SISTERS KAREN CLARK-SHEARD 157118 (Martha Munizzi)
O LIVIN' EMI GOSPEL =2 2 3.550 € Can't Nobody TOTAL STATIONS: 12
S ”, =) - ) B (Cospo Centric/Zomba)
BNl 25 RICKY DILLARD & "NEW G” (NEW GENERATION CHORALE) - 25,3 2041 8 TOTAL STATIONS: 4 TRIN--TEE 5:7 104/38
1 THE LIGHT NUSPRING o TR i
MAURETTE BROWN CLARK TITLE / LABEL _STATIONS STAN JONES FEAT. [Spirit Rising/Music World)
8 e ONE GOD AIR COSPEL/MALACO 687 16 3.653 2 REGINA BELLE 4 TARRALYN RAMSEY 13410 TOTAL STATIONS: 8
e o I~ Where Would [ Be
B 13 DORINDA CLARK-COLE oot §0 0 25% 10 Grals Gt (Blackberry/Malaco) BISHOP LEONARD SCOTT 101/14
Cm N SO TR/ 70M 4 s . ENEL‘“; 'me A T TOTAL STATIONS: 9 Mighty God
0 1a TROY SNEED PRESENTS BONAFIDE PRAISERS s34 425 243 N . i . i) (Tyscot)
- s Sk : © CECE WINANS 3 Tkéégév\fg?cgs.r:remnﬂ 1272 (OTALRTATIONS: 16
6 © REGINABELLE MOST INCREASED PLAYS/MOST ADDED S54 02 2544 9 Waging War P b i T e e TANRION GG
'GODISCOOD ) PENDULUM (PureSprings Gospel) Right Now)
U4, BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR WINI, WSOK, WWIN B Pvaa
9 44 =61 +3 37 7 N W m TOTAL STATIONS: 12 (Brooks/EMI Gospel)
) NOT ABOUT US ALPHADOG/TYSCOT 1 il SO ARk o 5 R T ASTATIGNES g
¥ ANGELA SPIVEY & THE VOICES OF VICTORY c - Take It Back
U ! 20 eyeson THE PRIZE JEG = 8 =0 6 (Gospo Centrlc/Zosmba) NU VIRTUE 106/1
= WNOO, WWIN Sunday Morning
N so JMOSs =5 d4 3306 6 ——— [ (Emtro Gospel)
L) PRAISE ON THE INSIDE PAJAM/GOSPO CENTRIC/ZOMBA L lEs FORTUME'E FIVA 5 e n
RUBEN STUDDARD, DEITRICK HADDON & MARY MARY ) Trust Yo
4 29 EaMLKEIDO VERITYZOMBA 2o e 2225 3 iy et
] s . = | ( ke)
12 21 SHEKINAH GLORY MINISTRY w0 37 1884 15 WCHB. WPZS
— — SNFooM S WEST ANGELES CHURCH OF
B 32 THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE 430 58 2301 12 GOD IN CHRIST MASS CHOIR
52 RIGHT NOW PRAISE TYSCOT/NEW LIFE/VERITY/ZOMBA 8 > & CONGREGATION 2
CANTON JONES Lord Prepare Me
7 12 MY DAY ARROW 428 -3 1.998 14 E(EON:(I:'JVSVF;;BD
YOLANDA ADAMS L
:3. 21 onon owvas 22 T _1‘307 g8 I MOSss 2
JONATHAN NELSON FEATURING PURPOSE Abundantly
L 1B T NAMES VICTORY INTEGRITY 338 2 1.310 i ‘p,\“z”x?v‘i;‘“’ Centric/Zomba)
et = - KATZ,
) CECE WINANS AIRPOWER ) .
?3 & waone WAR PURESPRINGS GOSPEL o ]‘2"_1 1 KIRK FRANKLIN P
! JAMES FORTUNE & FIYA Jesus
2 9 it BLACK SMOKE/WORLDW DE gy ol 0'96? 22 (Fo Yo Soul/Gospo Centric/Zomba)
50 9 DONALD LAWRENCE INTRODUCES: THE MURRILLS =5 I e IR WIS o
FAMILY (THERE'S A HEALING) QUIET WATER/VERITY/ZOMBA : MELVIN WILLIAMS 2
ISAIAH D. THOMAS & ELEMENTS OF PRAISE 3 Why Aren’t You Loving Me
2 T rearest HABAKKLK 12 210 Sl 20 {Blackberry/Malaco)
== WSOK, WUFO
JIMMY HICKS & THE VOICES OF INTEGRITY '
:_l’i 5 Jove worlowpe 222 *10 0865 24
CHRISTOPHER
B ¢ w GOl - RN - REGINA BELLE
e DEWAYNE WOODS FEATURING THE TRI-CITY SINGERS God Is Good (Pendulum)
260 16 o QUIETWATERIVERITYIZOMBA 250 2 Doy e WSOK +20, WXEZ +20, WPZE +16, WIYD +1, WXTC +9,
B BYRON CAGE L= - ADDED AT... XSRT +8, KATZ 7, WCHB +7, WOAD +5, WCAQ +3
290 3 COVALTY (LIVE AT THE APDLLO) cosPOCENTRICZOMBA 1@ *22 0280 - WXVI @ MARVIN S AP_P
] CHICAGO MASS CHOIR Montgomery, AL |
.‘23: 20 (001 MY EVERYTHING Newhaven 2> 7 0539 29 N A——— w;’::‘ﬁ‘l'wwué‘{xavfzz"f‘;dew'; x‘x‘;ﬁfgjb")
< B DEITRICK HADDON PRESENTS VOICES OF UNITY 137 a 0.353 ~ Alvin Slaughter, Great Grace, 1 . 1 WLOU +8, WWIN +B, WHLH +7, WPZE +6, WPPZ +5
= HE'S ABLE ) rvscor i i P  —
39 ; ISRAEL & NEW BREED s e 55 IR CECE WINANS
2 gl IF NOT FOR YOUR GRACE INTEGRITY Sl - (el Waging War (PureSprings Gospel)
. T REPORTING STATIONS G0 TO: § KOKA +4, WSOK +T3, WPPZ +10, WNNL +3, WCHB +6,
RE-ENTRY] JEFF MAJORS FEATURING GERALD LEVERT e 130 o 0719 27 FOR = PLAYLISTS e AT T P T T
‘ BEGGAH MUSIGON www.RadioandRecords.com J o _Dos_nv (N hitiatd _ il
JAMES FORTUNE & FIYA
| Trust You (Biack Smoke/Worldwide)
WPZS +19, WCHB +9, WIYD +8, WLOU +8, WXV +8,
RECU R RENTS WCAD +4, WPZZ +4, WFMV +4, KHLR +3, WS0K +3
8 BEVERLY CRAWFORD
3 He's Done Enough (D
ARTIST 11 NIELSEN BDS PLAYS "8 ARTIST 11 NIELSEN BDS PLAYS EAEN oNe EN oLy )
TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw Lw =l TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw w m?v;‘zwmh;‘f‘zvﬁg:fwsgg :2 wg’;g:}s
JOSHUA'S TROOP ISRAEL & NEW BREED FEATURING T-BONE
EVERYBODY CLAP YOUR HANDS {NEW HAVEN) o) “53“ WITHLONG LIFE (INTEGRITY) 337 Rl
REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR an 514 HEZEKIAH WALKER & LFC 333 333
YOUMUST COME IN AT THE DOOR (MQM/JEG] GRATEFUL (VERITY/ZOMBA)
BRUCE PARHAM DEWAYNE WOODS & WHEN SINGERS MEET
CALL JESUS ([EMTRO GOSPEL) 387 WaeaE LET GO (QUIET WATER/VERITY/ZOMBA) 305 e
MYRON BUTLER & LEVI TRIN-I-TEE 5:7
STRONGER (EMI GOSPEL) GES Eed LISTEN (SPIRIT RISING/MUSK WORLD) =00 3]_3 FOR WEEK ENDING APRIL 13, 2008
- LEGEND: See legend to charts in charts section for rules and symbol explanations.
DONALD]EAWRENCE,PRESENTSITHETRECITYISINGERS THE CLARK SISTERS 275 292 42 gospel stations are electronicaily monitored by Nielsen Broadcast Data Systems 24 hours a

348 361

GIANTS (EMIGOSPEL) BLESSED & HIGHLY FAVORED (EMI GOSPEL)

day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.

GOSPEL REPORTERS

WPZE/Atlanta, GA*
OM: Steve Hegwood
PD/MD: Derek Harper
WCAOQ/Baltimore, MD*
PiD: Le= Michaels
APDMD: Danielle Brown
WWIN/Baltimore, MD*
OD: Mike Roberts

WXOK/Baton Rouge, LA*
O: LeBron "LBJ" Joseph
PD/MD: J'Michael Francois

WUFO/Buffalo, NY*
PD: Cwayne "L anders”
Camterlande

ME: Duane Price
WJINI/Charleston, SC*
OM: Michael Baynard
PD: Belinda Parker

MO: Anthony Baxter

APRIL 18, 2008

WXTC/Charleston, SC*
OM: Bryan Taylor

PD: Michael Tee

APD: Edwin "Chef” Wright

WPZS/Charlotte, NC*
PD: Alvin Stowe
MD: Tonya Rivens

WNOO/Chattanooga, TN*
OM: Lee Clear
PD/MD: Sam Terry

WGRB/Chicago, IL*
PD: Sonya M. Blakey
APD/MD: Effie Rolfe
WJMO/Cleveland, OH*
PD/MD: Kim Johnson

WFMV/Columbia, SC*

PD: Tony “Cee" Creen
APD/MD: Monica Washington
WEAM/Columbus, GA

OM: Carl Conner, Jr.

PD: Pam Dixon

WAJV/Columbus, MS
OM: GQ Riley

PD: Sebastian Riley
WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Moshy
KHVN/Dallas, TX

PD: Antonio Johnson
WCHB/Detroit, MI*
OM/PD: Al Payne
WFLT/Flint, MI*

OM/PD: Sammie L. Jardan, Jr.

WEAL/Greensboro, NC*
PD/MD: Joseph Level
KROI/Houston, TX*
OM/PD: Terri Thamas
WDJL/Huntsville, AL*
PD/MD: Walter Peavey

WEUP/Huntsville, AL
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes
WTLC/Indianapolis, IN*
OM: Brian Wallace

PD: The First Lady

MD: Donavan Har twell
WHLH/Jackson, MS*
OM: Steve Kelly

MD: Lance Fuller
WOAD/Jackson, MS*
OM: Stan Branson
PD/ME: Percy Davis

KPRT/Kansas City, MO
OM: Andre Carson

PD: Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnson
KHLR/Little Rock, AR*
OM: Sonny Victory

PD: JC Loves

KPZK/Little Rock, AR
OM: Mark Dylan

PD/MD: Billy St. James
WLOU/Louisville, KY*
PD: Bill Price
WBBP/Memphis, TN
MD: Doreen Graves
WHAL/Memphis, TN*
PD: Eileen Collier
APD/MD: Tracy Bethea
WLOK/Memgphis, TN*
PO/MD: Kint Harper
WMBM/Miami, FL
PD/MD: Greg Cooper
WHLW/Montgomery, AL*
OM: Michael Long
PD/MD: Connye Bryant
WXVI/Montgomery, AL*
PD: Clinda Perkins
WTHE/Nassau, NY*
MD: Clara Mack

WWW.americanradiohistorv.com

Rejoice Radio/Network
OM: Frankie Hemphill

PD: RaShaun Green

MD: Sam el Priester
Rejoice! Musical
Soulfooc /Network

PD: Willie Mae Mclver
WPRF/New Orleans, LA
PD: Kris "Cap'n Kris" McCoy
WYLD/New Orleans, LA*
PD: Derrick Corbett
APD/MD: Loretta Petit
WLIB/New York, NY*
PD: Denise Hill
WFMI/Norfolk, VA*

OM: Neal Williams

PD: Mike "handler
WXEZ/Norfolk, VA*

OM: Johi Shomby

PD: Dale Murray

WPPZ/Philadelphia, PA*

OM/PD: Elroy Smit

APD/MD: CeCe McChee

WNNL/Raleigh, NC*
OM/PD: Jerry Smith

MD: Melissa Wade

WPZZ/Richmond, VA*

OM: Jeff Anderson
PD: Reggie Baker

Sheridan Gospel

Network/Satellite
PD: Michael Gamble
APD: Morgan Dukes

MD: Ace Alexander

Sirius Praise/Satellite*

OM:B.J. Stone
PD: Pat McKay

MD: Sasha Montero

WSOK/Savannah, GA*

h PD:E. Larry McDutfie
KOKA/Shreveport, LA*
PD: Eddie Giles

APD/MD: Sharon Flournoy
KATZ/St. Louis, MO*
MD: Dwight Stone
WIMG/Trenton, NJ
OM/PD: Felicia Brannon
APD/MD: Robyn McCoflum
WTSK/Tuscaloosa, AL
OM: Creg Tomascello
PD/AMD: Charles Anthony
WPRS/Washington, DC*
PD: Matt Anderson
WFAI/Wilmington, DE
OM: Melvin Brittingham
PD/MD: Manuel Mena

XM The Spirit/Satellite*

PD/MD: Jay Bryant

* Monitored Reporters
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R&R CHRISTIAN SPECIAL

Building stronger relationships with Christian listeners.
Step one: Exploiting online opportunities

Kevin Peterson

KPeterson@RadioandRecords.com

A recent informal survey of the Christian music
industry conducted by R&R revealed that peo-
ple believe the biggest opportunity of 2008 for
the Christian radio format is to build stronger
relationships with listeners—giving them fewer
reasons to leave one station for another or to

retreat to other media altogether.

Respondents believe this can be achieved
through a station’s talent, station-hosted commu-
nity events, personalized database marketing and
partnering with more accessible artists in the for-
mat. Technology also plays a role, with such digi-
tal avenues as text messaging, podcasting, video and
overall Web presence.

Jon Hull, VP of special projects at KSBJ
Educational Foundawon Christian AC  KSBJ/
Houston, says,“With the proliferation of increasing
compettion for listeners’ ime and attention, stations
that realize the inherent value of building stronger
reladonships with listeners will see measurable results
n tme spent listening and average weekly time
exposed. The results: better ratings and—if theyre a
listener-supported station—more donations.”

Hull adds that every day, the margin of discre-
tionary time, money and attention becomes slim-
mer, leaving listeners with enough energy to
invest themselves only in what they care deeply
about. Stations that work to create the kind of
compelling programming that leads to involve-
ment will see dividends across a number of key
metrics, including time, involvement and giving.

*As we create a stronger bond with our listen-
ers, we strengthen the hedge against having them
siphoned off by the next new competitor that
comes our way,” Hull says. “While listeners will

‘While
listeners will
occasionally
try something
new for a
season, they'll
always return
to what meets
their needs
and creates a
deeper sense
of community.
—Jon Hull
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Getting Personal
In The Digital Age

occasionally try something new for a season,
they’ll always return to what meets their needs
and creates a deeper sense of community,”
Digital avenues seem to present the most oppor-
tunities, with new technologies introduced faster
than most people can keep up with them. Gem
State Adventist Academy Christian AC KTSY/
Boise, Idaho, PD Jerry Woods believes it all starts
with a station’s Web presence.“Radio has one thing
that most Web sites don’t have to drive trathc: a
major media vehicle that can advertise it,” he says.
He points to a recent post by consultant/radio
blogger Mark Ramsey, who wrote that up to 85%
of a station’s Web traftic comes from people who
are not regular listeners. “If that’s true, then we def~
initely need to treat our Web sites with much

greater respect. What we have on our hands is a |

whole new media, not simply another promotion-
al tool for our terrestrial radio stations.”

The Internet also gives radio a way to add video
to a previously audio-only medium. Creative
Ministries Christian AC WJTL/Lancaster, Penn.,
PID John Shirk says,*“This has become a visual age.
One of the ways our radio station has brought the
visual element to radio is through the posting of
videos on our Web site. If an artist comes to town
for an interview, we may post it on our Web site,
or if we are on location somewhere, we bring back
video footage of the event and post it. Then, on the
radio, we talk about some of the highlights that lis-
teners can check out when they visit our Web site”

Lake Area Educational Broadcasting Foundation
KCVO (Spirit FM)/Camdenton, Mo., GM Jim
McDermott adds, “If your station is not making
entertaining videos that promote your personalities,
special guests and promotions, and then putting
those on |your| Web site—as well as YouTube—then
you're missing a big chance to build cume”

When it comes to YouTube, Jonathan Unthank,

WWW.americanradiohistorv.com

most recently PD/MID at TM2 WYLV/Knoxville,
says, “some stations have used it, artists are pick-
ing up on it and the potential is still huge.”

Way-FM  Media  Group Christan CHR
WAYM (WAY-FM)/Nashville PD Jeff Brown
believes one of the biggest untapped opportuni-
ties for stations is allowing listeners to create online
content.*On the surface, that sounds pretty scary,
but maybe you do a contest for concert tickets and
special VIP treatment, asking listeners to create
their own ‘commercial for the concert and post it
on YouTube,” he says. “One of our WAY-FM sta-
tions did this and it was very successful”’

Once the competition has been narrowed down
to a few finalists, a station can then invite listeners
to vote. The goal is for finalists to tell anyone and
everyone they can to go online and vote for their
spot—family, friends at school and church, and
MySpace and Facebook friends—so that hundreds
of people who have never heard of the station are
suddenly introduced to it by someone they know.
Brown says that is but one example of listener-cre-
ated content that assists in marketing a station.

Brown’s boss, WAY-FM regional GM Matt
Austin, says,"“Without question, the biggest oppor-
tunity is nontraditional revenue available through
online development. We're way behind industry

standards in creating a compelling, interactive Web

presence. We can't afford to compete with new
media; we have to own our own new-niedia out-
lets as part of our comprehensive product line.”
Working in a college town, as well as heading
up family ministries at his church and assisting
in the search for his replacement at WYLV, Un-
thank believes that text messaging is another
untapped  opportunity for Christian radio.
“Everyone’s doing it anyway, everywhere you go,
from tweens to grandmas,” he says. “I¢’s an awe-
some way to reach your listeners instantly with
what’s happening or what is going to happen.”
Some Christian radio owners have also invest-
ed in HD side channel technology—allowing
multiple stations on one frequency—which pres-
ents an opportunity to expand audience demo-
graphics. Pillar of Fire/New York OM Scott Taylor
says, “We now offer our New York City metro
audience the family-safe hit music of WAWZ [Star
99.1] HD 1, the talk and teaching lineup of Star
99.1 HDD2 and the hottest Christian rock and hip-
hop with 99.1 HD 3, the Energy.” RR
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Step two: Cetting personal, training talent, storytelling and understanding the audience

Strong Talent Builds

Strong Bonds

By Kevin Peterson

Perhaps the most personal way to build a strong
relationship with listeners is through station tal-
ent. As obvious as that may sound, many
Christian radio proponents believe that the for-
mat isn't taking full advantage of developing
skilled programmers and on-air personalities.

Goodratings Strategic Services partner John peo Ie are
Frost says. “I believe the greatest untapped  |ooking for
potential for Christian music radio is in training. rea T?I
In my 35 years in radio, I've never experienced a want

format in which so many people say they have

authentICIty
and th ex

_ _ , hungry for it.
station told him that his suggestions and counsel SO on t

manufacture
stuff for the
air and don't

reach; just

had little help in their development.”
Recently, Frost says, a PID of a new Christian

about programming were filled with ideas that
were new to him. “It seems that many are just
thrown into jobs with no understanding of what
they are to do, little training on how to do it and

sometimes with only a very subjective evaluation

e who you
al@. —Valerie Geller

of how well they are doing.”

If there are PDs who aren’t being trained, that
means their on-air talent is probably not getting
much guidance, either. To build stronger relation-
ships with listeners, Frost believes that Christian
radio needs more leaders with a vision for their
stations’ growth—and the willingness to invest in
their people, in growing awareness for their sta-
tions and in dedicating time and resources to be
the hands and feet of Christ in their community.

When training up-and-coming talent, Blue
Ridge Broadcasting soft AC/inspirational WMIT/
Asheville, N.C., PD Tom Greene believes person-
alities should be live, relevant and compelling—
and he stresses the live part. *“*Voice-tracking is a
great tool, but I see p.m. drive as a door of oppor-
tunity for us if we can capitalize on it with inspir-
ing personalities,” he says.

Crista Ministries Christian AC KCMS/Seattle
P> Scott Valentine adds, “Let’s get back to the
basics. Announcers need to stick to one thought
per break. Be entertaining, make them laugh,

make them cry; be compelling.”

Powerful Storytelling
Talent trainer Valerie Geller, president of Geller
Media International, says stations win by ottering

something ditterent: programming that people
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can’t get elsewhere. It Christian radio otfers com-
pelling personalities who come across as genuine
people, stronger relationships will result with lis-
teners. “People are looking for real)” she says.
“They want authenticity and they're hungry for
it. So don’t manutacture stuft for the air and don't
preach; just be who you are. That always works.”

According to Geller, the next part of the equa-
tion 1s to be a powertul storyteller. “We are all
story junikies at heart.” she says.“Everybody is like
a little kid. *Once upon a time in a far off land
there’s a prince and a monster, and then one day

Sand that’s what a lot of this is. We're so hun-
gry for connection. So it youre a powertul sto-
ryteller and you develop that ability, it’s gold.” She
adds that humor 1s important, too: “It you make
people feel good and inspire them and certainly
nake them laugh, 1t’s just great”

Another important aspect of storytelling is to
understand and know who you're talking to.
Geller calls it “being of the blood of your audi-
ence.” She says, “There was an African tribe that
had a storyteller and every night he would tell a
story around the campfire. At some point, some-
one introduced them to TV and for a week orso
they would watch TV—but then they turned it
oft and went back to the storyteller. Why? One
of the tribesmen said, ‘Because the storyteller
knows me! Part of our gig now is to be the sto-
ryteller that knows them. It is crucial.”

Working with talent around the world, Geller

tells her clients that it

they share a struggle,
the personal element is
But  she
that
should never *

universal.

warns talent

go pri-
o

vate,” but rather “'go

Tom Greeng
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personal.” The ditterence: Private is  boring,
because it’s about “ine, me, me and my, my, my.”
But “the minute you turn it around and make it
‘you, then the personal becomes universal. The
most powertul word in the English language to

absolutely guarantee listening is ‘you. ”

Life-Stage Demographics
Digging deeper into building stronger, litelong
relationships with listeners, Geller talks about an
exercise she utilizes with clients called “life-stage
demographics” The goal 1s to figure out exactly
who a station or personality is going to super-
serve, because traditional demographic break-
downs that talent have worked with in the past
are no longer relevant.

“Pick somebody you want to superserve and

. .
make them your alpha listener. You want to

‘broadcast, not ‘narrow-cast, but it’s good to have
an alpha superserving audience. Target an audi-
ence and know them, understanding that you
can’t be all things to all people,” she says.

Geller adds that she has found that if talent
superserves the people who are in their life stage,
they have successtully targeted that alpha listen-
er. All the same, talent should be aware that there
are numerous life stages listening to a station and
not become overly narrow.

Geller expands further on this concept at
litestagedemographics.com. Her nwin point: It’s
all about knowing the listener.

Programmers should continually remind talent
that those who call the station are not necessar-
ily those who define the audience, Geller adds.
“Often talent will make up their minds about an
audience based on three phone calls from listen-
ers—and that’s not indicative of who’ listening.
Because air talent is smart and sensitive, they can
actually be influenced by the listeners that call,
and forget that that’s fewer than 1%. How many
times have you had people tell you that they lis-
ten all the time, but they've never called?”

In a time when PDs are pulled in many direc-
tions, there’s never been a more important time
to make sure they are working closcly with tl-
ent. Successful stations aren't reading liner cards
and talking only about what'’s going on at the sta-
tion. Talking about what’s important to her, whart’s
going on m her life and giving her what she
wants will hielp to build an indelible relationship
with Ms. Listener. RR
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Step three: Reach beyond insular, cocooned believers to engage a wider
cross-section of the market

Big Events Make Big Impa

By Kevin Peterson

Hosting community events is an obvious way for

Christian stations to develop stronger relationships

with listeners, whether it5s a station-specific affair

or an activity with market-wide appeal that the

station sponsors or attaches itself to. But there’s a

catch, programmers and managers say: Events

must be inclusive and tailored to transcend beyond

the loyal core audience to draw in those who are

either unaware or indifferent to the station.

“We need to get creative and strategic in our
promotional and marketing efforts,” Blue Ridge
Broadcasting soft AC/inspirational WMIT/
Asheville, N.C., GM Jim Kirkland says.* " We need
to be more of a presence in our communities at
general/secular events without diluting our
convictions and who we represent.”

He believes that stations should ofter entertain-
ment that goes beyond the scope of Christian
demos—to reach beyond insular, cocooned
believers and instead engage a general cross-sec-
tion of the target demo. “We should be very
approachable to the marketplace without conced-
ing the difference i our lives made through
Christ Jesus and make his grace evident in our
work without being preachy and stereotypical.”

Northwestern College and Radio assistant VI
Reid Holsen says, “It’s about getting in front of
all those listeners that don’t know we exist or
those that have a preconceived notion about
Christian radio. We have a huge opportunity to
build relationships, not only with new listeners,
but also in sectors of our communities that we
haven’t been in front of before to demonstrate the
love of Christ through our stations.”

Cox Radio Chrisstan AC KKCM  (Spirit
102.3)/Tulsa PL> Chris Kelly says, It is reaching out
and appealing to those who have not normally
thought about listening to Christian music radio.
Churches see the unchurched as a mission field with
opportunity. We as an industry could learn fron: that.”

‘Friday Night Party Crashers’

Side by Side Chrisitan CHR  WYSZ
(Yesfim)/Toledo takes the party on the road to build
stronger relationships. PID Jeff Howe says, “Friday
nights we do what we call the Friday Night Party
Crashers. People can invite a pair of DJs to their
Friday night event, whether it is a small birthday

‘We need to
be more of a
presence in our
communities
at general/
secular events
without
diluting our
convictions
and who we
represent.’
—Jim Kirkland

Jeff Howe

38 24/7 NEWS ONLINE @ www.RadioandRecords.com

party at someone’s home or a big church event. We
either broadcast live or do call-ins, depending on
availability of high-speed Internet. We take requests
from the event, talk with people on the air and just
hang out and play games or participate in the activ-
ities they are doing. Many times there will be peo-
ple that have never listened to the stadon. With us
having personal contact and themn hearing and hope-
fully liking the music, we have some new listeners.”

Pillar of Fire Christian AC WAWZ (Star
99.1)/Middlesex, N.J., has taken Christian events
into major secular venues. OM Scott Taylor
names New Yorks Madison Square Garden, the
Izod Center at New Jerseys Meadowlands and
the new Prudential Center in Newark. " A typi-
cal example of our schedule includes producing
the NLY./N.J. stop of Casting Crowns’ the Altar
and the Door tour at the Prudential Center, the
Staten Island Pastors Event with Matthew West
and New York Giants wide receiver David Tyree,
a Switchfoot show with Rutgers football coach
Greg Schiano at Rutgers University and a
MercyMe date at Six Flags Great Adventure in
Jackson, N.J.,” he says. “Mixed in with all of this
1s a schedule of twice-wecekly van stops through
the spring to collect items for the troops in Irag
in conjunction with the Salvation Army. Of
course, all of this only happens with a tiercely
dedicated staff that works together and is passion-
ate about sharing the love of Christ.”

Possibly the biggest Christian music event taken
to a secular venue is Salem Communications
Christian AC KLTY/Dallas” Celebrate Freedom.
Billed as the largest free outdoor concert in
America, the event launched July 4, 1991, as a one-
day Christian music concert that drew 3,000 peo-
ple to Williams Square. It has since evolved into a
two-day event with Christian music, children’s
rides, food, and last year, the addition of speaker
Luis Palau delivering a message both evenings. The
event was once held at Texas Stadium, home of the
Dallas  Cowboys, but
since 1996 has been
hosted at  Southfork
Ranch, made famous
by TV series “Dallas”
Interstate Batteries has
been the event’s title
sponsor since 1997,

In 2001, Celebrate
Freedom drew more
than 200,000 tor the
first time. This year’s
cvent is scheduled for
June 27-28 and marks

www.americanradiohistorv.com

the 18th consecutive year that KLTY has hosted the

free concert. The event has done so well in Dallas
that Salem has taken the concept to sister WFSH
(104.7 the Fish)/ Atlanta, which hosted its first one-
day Celebrate Freedom last year at the Georgia
International Horse Park, with 42,000 in atten-
dance. This year’s event is scheduled for late August.

Taking Ownership Of Events

For stations that don’t have the resources to put
together an event the size of Celebrate Freedom,
there are often marquee events in most every
market of which they can help take ownership.
Central  Florida  Educatonal  Foundation
Christian AC WPOZ (Z88.3)/Orlando partici-
pates in Disney’s annual Night of Joy in the mar-
ket. For two nights in September, Disney shuts
down the Magic Kingdom early and reopens
exclusively for Night of Jov ticket holders. In
addition to all the rides and attractions, stages
located throughout the park feature continuous
music from some of the biggest names in
Christian music. In exchange for a sponsorship
fee, the station receives park signage and the rights
to put its personalities onstage to introduce artists.
Additionally, WPOZ is allowed to broadcast from
the event and the station can be heard through-
out the park during both nights. While officially
a Disney event, as an attendee walks through the
park hearing the station, seeing its signs and per-
sonalities and hearing the music, it truly feels like
a Z88.3 event.

No matter what the size of the market, there
are always festivals, fairs, sporting events, concerts,
air shows, movies and many other events that a
station’s current and potential listeners  are

attending. Stations should be there, too. RR
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SOFT AC/INSPIRATIONAL REPORTERS

WMIT/Asheville, NC
PD: Tom Greene
MD: Matt Stockman

WHCF/Bangor, ME.
OM: Tim Cellins
PD/MD: Joe Polek

KCBI/Dallas, TX*
PD: Mike Tirone
APD: Bill Bumpas
MD: John McLain

WCDR/Dayton, OH
OM: Keith Hamer
PD/MD: Eric Johnson

WNFR/Flint, MI
OM: Lori McNaughton
PD: Brian Smith

MD: Ellyn Davey

Family Life
Communications/Network
PD: Dawn Bumstead

APD: Adam Biddell

MD: Bill Ronning

WAFR/Network
OM: Marvin Sanders
PD: Rick Robertson
MD: Jim Stanley

KNLB/Phoenix, AZ
PD: Faron Eckelbarger

KLVV/Ponca City, OK
PDMD: Tony Weir
APD: Jeremy Louis
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WGSL/Rockford, IL
OM: Ron Tietsort
PD: Corey Neese

MD: Charmel Jacobs

KCRN/San Angelo, TX
PD/MD: Mark Mohr
APD: Steve Hayes

WSMR/Sarasota, FL
OM: Douglas Poll

PD: Dan Young

MD: Pau! Perrault
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KCFB/St. Cloud, MN
PD: Jim Park
MD: Chuck Heuberger

KYCC/Stockton, CA
PD: Scott Mearns
MD: Marina Tahod

WOLW/Traverse City, M|
PD/MD: Patrick Green

WINV/Wausau, W1
OM: Karen Benke

PD: Mark Bystrom
MOD: Todd Christopher
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» AFTER STEPPING ASIDE LAST {SSUE FOR
CASTING CROWNS' “EVERY MAN,” JADON
LAVIK RECAPTURES THE TOP BOX ON
SO=T AC/INSPIRATIONAL WITH “COME
THOU FOUNT” (2-1).

R

R&R CHRISTIAN

POWERELC BY Nicl AA
5 mes DIGITA. DOWNLOADS 3

BDS AVAILA3LE AT DMDS.COM

e = = 3 =
§ B CHRISTIAN CHR o S CHRISTIAN ROCK
[ . &5 ARTIST PLAYS B B 5E ARTIST PLAYS
5 o 25 TE IMPRINT / PROMDT ON LABEL ™ ol £Z T IMPRINT / PROMOTION LABEL ™ +-
il JEREMY CAMP = FALLING UP .
1 il ¥ 13 NOMATTER WHAT IT TAKES BECACOTHENAL %0 & ! 13 (00D MORNING PLANETARIUM BECTOOTHENAL | 200 J
e AFTERS ANBERLIN E
SR 205 \EVER GOING BACK TO OK mo 930 e o ; 10 {eLoAlon TOOTH & NAIL ;.'i _2_52 g
I H =
=10 ADDISON ROAD RELIENT K
B 15, raaTTERS no 899 ’ S 12 rUASTATION ANDREFORM capmoucoree 248 *9
= FIREFLIGHT i WEDDING 5
Qb B et FLckerps 870 N 'y . 12 1) 51 6P WHEN IMDEAD BRAVENEWWORLD 242 6
© = HAWK NELSON 4 SKILLET ’
S4B M oEoUKETHAT BEC/OOTH & NAIL 823_ g2 2 E Yo \VE FREEORLET MEDIE AROENT/SRE/INO 2_“. %
- NEEDTOBREATHE | THOUSAND FOOT KRUTCH
EAET 12 DBy THE WATER ATLANTICWORD-CURB 702 57 e _? W e FLaME INALLOF US TOOTHENAL _ 257 s
= TOBYMAC FEAT. SITI| MONROE 3 FAMILY FORCE 5
9 ]6 ONEWORLD FOREFRINTIEMICMG 0% P! 0 __;_;E B caceoown MAVERICK/GOTEE 2?6 413
: STELLAR KART | b= WAVORLY
& PR JESUS LOVES YOU worD-cure 720 g e ;E 1 ?3 STAY WITH ME fLckerpLG 22 &
o RELIENT K ! SECRET AND WHISPER
. | THE BEST THING caomoucoree 799 r 7 e - 12 anisHNGS oomanar 290 oy
i SEVENGLORY - DISCIPLE
1 - 1A 576 -18 S N 197 +5
g ] LET T BELOVE 7PN 2f 0 L ' LOVEWATE(ONANDON) SRE/INO -
= TENTH AVENUE NORTH - ALMOST. 5
el ?:‘ LOVE IS HERE FEUNION/PLG 57_0 oo W u._ SOUTHERN WEATHER TooTHENAL 193 22
- DECEMBERADIO = CHILDREN 18:3 R
= 72 FIND YOU WAITING SUANTEDFSPRINGHILL 200 oo L | 1% JOUKNOW WE'RE ALL SO FOND OF DYING TootHanalL 120 B
< THE MYRIAD ] P.0.D.
2 B A THOUSAND WINTERS MELTING kosvoskorH 481 B Q == 4 pooicTED colMeamo 184 *20
= LEELAND I ] DEMON HUNTER
i B countven ESSENTIAL/PLG "_5_1 o @ ¥ 5 FADING awaY SOLDSTATEFTOOTH&NAL 172 e
MAINSTAY dar EMERY
_2_9 BELIEVE pETooTHENAL ) i o A 8  TuEpARTY SONG TooTHaNAL 179 o
£ CASTING CROWNS Ef PROJECT 86
£ EVERY MAN BEACHSTREETHEUNONPLG 228 - o ] f’ . MOLOTOV TooTHENAL V7O B
: DIZMAS =3 EVERYDAY SUNDAY
E 5_ YOURS FOREFRINT/EMICMG “EE g 0 | 10 pATHY FOR APOLOGIES weop 199 &
£ PAUL ALAN = HAWK NELSON -
5 0BRINGYOUBACK WHIPLASH (S & 18 4 ERENDLKETHAT BECTOOTHENAL 107 2
RUSH OF FOOLS _ - STELLAR KART .
9 AL MIDAS 112 A I Fr 7_ SHINE LIKE THE STARS woro.clRe 22 &
EVERYDAY SUNDAY = SPOKEN
IERCME YOOILBEITHERE, negp 334 +20 @ 7 TRADINGIN THIS TROUBLED HELRT oomaNaL 120 Al
ARTICLE ONE = SEVENTH DAY SLUMBER
5 wiHouT vou weor RN 0 21 ]| & 6 srreceer pecoorsNAL 95 *B
THIRD DAY | RED
PE CALL MY NAME EssEnTALpLG 007 14 @ _3__ LOST ESSENTIAL/PLG _“f +15
MATTHEW WEST %5 NUMBER ONE GUN ;
_20 YOU ARE EVERYTHING SPLRROW/EMICMG ?2797 B E2y - 8 _ WAKEMEUP TOOTH & NAIL ]%2 =
PILLAR == MXPX
_ SMILINGDOWN ESSENTIAL/PLG 23 1 H] @ . i SECRET WEAPON TOOTH & NAIL _m | &
CHRIS TAYLOR = IVORYLINE
I TAKE ME ANYWHERE BEZ/TDOTH & NAIL _3_8] ’?G @ o e _ BESTILL ANDBREATHE TOOTH&NAIL _D’_‘ "f
FLYLEAF ¥ DEAS VAIL B
ALL AROUNO ME seocone 270~ *20 2 S ANYTHING YOUSAY BRAVE NEW WORLD ]%7 !
MERCYME v EOWYN R
g E B Conwithus INO _269 3 Zr 4 GlENTScREAMS EOWYN ‘"8 " 16
STORYSIDE:B RUN KID RUN
LA SILENT MAJORITY/GOTEE 20 4 Q i 3 CAPTIVES COME HOME TOOTH & NAIL s e
MIKESCHAIR : THIS BEAUTIFUL REPUBLIC 4
OTHERSIDE CuRB 2?8 g5 25 2 & CASTING OFF FOREFRONT/EMICMG 10 58
CHRIS SLIGH MEW HIGH FLIGHT SOCIETY
EMPTY ME prasn | 230 & @ B WAKE UP rkTROCKETOWN 102 Sl
5 5 SOFT AC/ INSPIRATIONAL
z nx -
9 S5 ARTIST PLAYS 2 ARTIST PLAYS
£ 23 TILE IMPRINT / PROMOTION LABEL ~ TW - § TITLE IMPRINT / PROMOTION LABEL +-
_'79_ _ JADON LAVIK (OMETHOUFOUNT BE/TIOTH&NAL 246 +20 RUSH OF FOOLS PEACE BE STILL MIDAS 160 1
_ N CASTING CROWNS EVERYMAN BEACH STREET/FEUNION/PLG =230 4 KEITH & KRISTYN GETTY THE POWER OF THE CROSS MARTINGALE 153 5
§ . 9 TWILA PARIS LWVETOPRAISE MCUNTAINSPRING 206 +1 33MILES THANK YOU INo 135 -4
S JE 2 | 0 _EEROS el -
" 12 JAIME JAMGOCHIAN SINGOFOURGOD CGNTRICTY 201 +16 LESTER & HOLLY THERE IS ACROWN LESTER&HOLLY 131 +4
3 14 PHILLIPS, CRAIG & DEAN T0POFMY LUNCS IN0O 200 +6 VICKY BEECHING GREAT IS YOUR GLORY SURVIVOR/SPARROW/EMICMG 124 -21
& S " s g UF | ; N 5 SR <
3 6 LAURA STORY MICHTY TOSAVE N0 193 +7 KATHRYN SCOTT (BELING INTEGRITY 116 +10
g S JEREMY CAMP LETITFADE BEC/TIOTH&NAIL 186 +29 MARK ROACH SURROUNDED MYRRH/WORD-CURB 100 -2
2 — MR < M | b
o . B WAYBURN DEAN THROUCH THE RAIN WAYJADE 182 -4 GORDON MOTE DON'TLET ME MiSS THE GLORY SPRING HILL 96 -4
X $ - Suilal. e = ik = -
S _ 11 STEVEN CURTIS CHAPMAN CINDERELLA SPERROW/EMICMG 181 -2 | MICHAEL W. SMITH FEAT. ISRAEL HOUGHTON & CHRISTY NOCKELS SO CREAT REUNIONPLG 92 +18
§ 24 MATTHEW WEST YOUAREEVERYTHING SPARROW/EMICMG 180 41 CHRIS RICE TELL ME THE STORY AGAIN EBWFLONO 92

KLY T/Albuquerque, NM
OM: Johann "Yo" Snyder
MD: Joey Belville

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woadard

WVOF/Bridgeport, CT
PD/MD: Beb Felberg

WCWP/Brookville, NY
PD: Pater Belltti
MBD: Reena Temburni

KVRK/Dallas, TX*
PD: Chris Goodwin
MD: Drue Mitchell

WSNL/Flint, M|
MD: Brian Goodman

WORQ/Green Bay, WI*
OM/PD: Jim Raider

WBFJ/Greensbora, NC
PD/MD: Wally Decker
APD: Darren Stevens

WUFM/Cdumbus, OH* WIJTL/Lancaster, PA*
Mk e PD: John Shirk
OM: Michael Buckingham MD: Phil Smith

PB/MD: Nikki Cantu
APD: Laine Moneyhon
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KIBZ/Lincoln, NE
OM: Lester St. James
FD/MD: Ron Drury

WDML/Marion, IL
MD: Tom Schroeder

WMKL/Miami, FL
PD: Rob Robbins
MD: Kelly Downing

Effect Radio/Network
PD/MD: Brian Harman
APD: Amanca Harman

WILZ/Norfclk, VA*
OM/PD: Anre Verebely
APD: Troy Alan

WITR/Rochester, NY
PD/MD: Samme Palermo
APD: W Il "The Tuna" Benson

WPRJ/Saginaw, M|
OM: Cary Bugh
PD/MD: Aaron Dicer

WJIS/Sarasota, FL
OM: Kris Byerly
PD:Michelle Tellone
MD: Elisha Skorski

Firexcape/Satellite
PD/MD: joe Hayes

www.americanradiohistorv.com

Planet Edge/Satellite
PD: Arron Daniels

Sirius Spirit 66/Satellite*
PD: Al Skop

The Sound Of Light/Satellite
PD: Bill Scott
MD: Jack Eason

Whip Of Cords/Satellite
OM/PD: Matt Rhodes

KCLC/St. Louis, MO
MD: Dave Merkel

WBVM/Tampa, FL*
PD: Wendy Templeton
MD: Olivia Paff

WYSZ/Toledo, OH
PD/MD: Jeff Howe

WCLQ/Wausau, WI
PD/MD: Matt Deane
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KCGNZ/Abilene, TX
PD/MD: Gary Hill

WFSH/Atlanta, GA*
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Cary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID*
OM: Chris Gilbreth

PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woodard

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattancoga, TN*
OM/PD: Jason McKay
MD: Justin Wade

WJKL/Chicago, 1L*

WAKW/Cincinnati, OH*
PD: Rob Lewis
MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Josh Booth

KGTS/College Place, WA
PD: Elizabeth Nelson
MD: Ernest Beck

KBIQ/Colorado Springs, CO*

PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
PD: Todd Stach
MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNWI/Des Moines, 1A
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Miranda Belcher
MD: Jon Culbert

WWIB/Eau Claire, Wi
OM: Paut Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronaid Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
MD: Paul Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Medlin

WPER/Frederickshurg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
PD: Chris Lemke

WJQK/Grand Rapids, MI*
OM: Troy West
PD/MD: Gary Thompson

WBFJ/Creensboro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honelulu, HI*
OM: Jack Waters
PD/MD: Corry Reynolds

KSBJ/Houston, TX*
PD: Chuck Pryor
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Roger Henderson
MD: Theresa Ross

WCQR/Johnson City, TN*
PO: Chalmer Harper

KOBC/Joplin, MO
OM/PO: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Grimm

WITL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, MI
PD: Jenn Czelada

KKSP/Little Rock, AR*
PD: Don Burns

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

WRVI/Louisville, KY
OM/PD: CC Matthews
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Camblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WAWZ/Middlesex, NJ*
OM: Scott Tayior

PD: Johnny Stone

MD: Keith Stevens

KTIS/Minneapolis, MN*
PD: Jason Sharp

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

Family Life Ministries/Network

PD: John Owens
APD: Kevin VanBuren
MD: Cecil Van Houten

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

KGBI/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WPO2Z/0Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

WMSJ/Portland, ME*
OM/PD: Paula K.
MD: Kenny Robinson

KFIS/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
OM: Tom Schoenstedt
PD/MD: Dave Masters

KSGN/Riverside, CA*
PD: Bryan O'Neal
MD: Brandi L anai

WPAR/Roanoke, VA*
OM: Jackie Howard
MD: Brian Sumner

WQFL/Rockford, IL
PD/MD: Johnny V.

KKFS/Sacramento, CA*
PD/MD: Max Miller

Sirius Spirit 66/Satellite*
PD: Al Skop

XM The Message/Satellite*
OM: Jon Zellner

PD: Mike Abrams

MD: Jim Epperlein

KCMS/Seattle, WA*
PO: Scott Valentine
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Meore

WHPZ/South Bend, IN
PD/MD: Tom Scott

KTSL/Spokane, WA*
PD/MD: Beau Tyler

KWNO/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PD: Chris Keily

KX0J/Tulsa, OK*
PD: Bob Thornton
APD: Dave Gordon

WGTS/Washington, DC*
PD: Becky Wilson Alignay
MD: Rob Conway

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters
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» WITH 204 PLAYS AT 13 REPORTING
STATIONS, “AMERICAN 1DOL” ALUM
MANDISA TAKES THE HIGHEST BOW

ON CHRISTIAN AC INDICATOR AT NO. 27
WITH “VOICE OF A SAVIOR.

DMDS
DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the courttry. Total
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R&R COUNTRY

Straight advice from a creative straight shooter

‘“The Shawshank

Redemption’

~ Country Radio

R.J. Curtis

RCurtis@RadioandRecords.com

And

ince ’'m on vacation, I asked Citadel KUBL (K-Bull 93)/Salt

Lake Ciey PD Ed Hill to sit in tor me. Ed and | have solved

practically all of radio’s challenges during our many phone

conversations, and after most ot them, I've thought,“That guy

should write a column sometime.”Well, here it is. I think vou’ll

tind it interesting and thought-provoking. As you read this, I'm
in a pub, somewhere in Dublin, drinking a pint. See you again next week.

When R J. Curtis asked if T wanted to be a guest
colummnist for R&IR. 1 had a lot to ponder. Did |
have the ame? Did [ have the desire and something
to say? Finally, did I have the brass cajones to put
myselt out there? Atter seriously mulling it for

. Yes!
movie

about two-and-a-half scconds [ said
Why? Because | “The
Shawshank Redemption,”a wonderfully written

love the

masterpiece with a powerful message of hope

that has some great analogies with the state of

country radio now. And because [ believe, as a
Line from the movie so eloquently states, that |
have to “get busy living or get busy dying.”

Like Andy Dufresne (played by Tim Robbins)
and Ellis Boyd “Red” Redding (Morgan
Freeman), country radio is in creative prison and
its time for us to break out. We can do it with a
plan that includes hope, freedom and redemption.
But can you do what Andy did? s it worth 1t?

I say vyes, because we have to. As in “The
Shawshank Redemption,” country radio needs a
hammer, a tunnel and a big poster. We need to keep
digging diligently every day to find that creative
escape that country radio so desperately needs.

Pve escaped quite a few times in my career.
’ve masterminded some plans that would make
Andy Dufresne proud. But I always end up back
in the joint. Because when I'm not creating, I'm
dying in prison.

Creative prison is hell. And too many stations
in our biggest markets are incarcerated now.
Many of them have given up or become com-
placent. As Red says,“Prison life consists of rou-
tine, and then more routine.” Well, programming
can never be a “routine” Routine is radio prison.

As programmers, that is our lot in life. We need
to break out every day with a great idea. When
[ create, | end up 1n a place I love with a per-
fectly executed campaign of writing, pertorm-
ance and passion that energizes the audience, the
talent, management and the sales force. I get
pumped. [ am redeemed and in paradise.

Andy “You
Mexicans say about the Pacific? They say it has

Dufresne: know what the

no memory. That’s where [ want to live the rest

of my life. A warm place with no memory.”
But alas .

ence loses the memory ot our last great thing and

.. like the Pacitic Ocean, the audi-

Purveyors Of Hope

Classic lines by Andy Dufresne and Ellis Boyd
“Red” Redding, the main characters in the 1994
film “The Shawshank Redemption,” offer some
analogies to the current state of country radio.
Andy Dufresne on hope: “Remember, Red,
hope is a good thing, and maybe the best of

APRIL 18, 2008

things, and no good thing ever dies.”

Red on staying excited: “| find 'm so
excited, | can barely sit still or hold a thought in
my hezd. | think it's the excitement only a free
man czn feel, a free man at the start of a long
journey whose conclusion is uncertain.”—Ed Hill

"Too many
stations in
our biggest
markets are
incarcerated

now. Many
of them
have given
up or
become
complacent.
—Ed Hill

14

‘When I'm
not creating,
I'm dying in
prison; |
need to
create and
free myself.’
—Ed Hill

we have to re-create it again. Until we get our
creative mojo back on our stations, our talent, our
staft and our advertisers are locked up with us.

I wasted three hours one afternoon listenmng
to a top 15 station’s attcrnoon talent—a well-
known and well-respected veteran of our format.
In three hours on a Friday, that talent had no
callers on the air, no contesting, no artist info and
nothing relating to anything about his very beau-
tiful town. No happiness. joy or excitement.
Nothing. [ did not feel anything. He said the
same thing, exactly the same way, in 90% of his
breaks and he was not tracked. Abysmal.

Recenty, two friends of mine had a sinilar
experience with a ditferent station. After visiting
a top tive market, they told me how disappoint-
ed they were at the sound of this influential sta-
tion. They called it slow and unimaginative. They
said that the station was lucky it didn’t have a
competitor. Wow. | listencd; my triends were right.

After speaking with several people m and
out of the industry, here is what I have sur-
mised as the tour biggest reasons country radio
is hurting creatively:

B Clutter, entertainment and “the now.” Too
many country PDs are using the old rules regard-
ing clutter, entertaimment and “‘the now.” Good
clutter can be awesome. We need to scream for
attention these days. Be louder, cooler. funnier and
more entertaining than ever. We need things on
the air like texting and Web initiatives more often.
Radio has always been a medium of “the now”
We have to be “in the now” now more than ever.
B Fear of the personal stamp. Too many PDs
are either afraid or unable to put a personal stamp
K-Bull 93 s
Aggressive. Fun. Stupid, cheesy, phat and fearless.

on their station. me. Loud.
Cluttered. crazy and kind. Big-hearted, cinotion-
al and competitive. Vibrant, alive and real. If you
are afraid to express yourselt, then your station
has nothing to say. And that 1s what the listeners
will perceive. Nothing,

B Lack of passion for creativity and music.
Red says it best: 1 have no idea to this day what
those two [talian ladies were singing about. Truth
is, | don’t want to know. Some things are best left
unsaid. I'd like to think they were singing about
something so beautiful, it can’t be expressed 1n
words, and makes your heart ache because of 1t

Like Red, you must be able to be moved by

a song. A vocal. The words. You must be able to
cry when you hear something that moves you.
Then vou must try to write something that
moves others.
B Too many scientists, not enough creationists.
This is the most dangerous creative prison to be
stuck in. It’s a self-imposed maximum security
prison of numbers and averages. Too many times
when discussing programnung ’ve heard about
branding, strategy, research and not enough about
creativity, writing and emotion.

This is a desperate treatise on our business.
But like Andy, [ have hope. Hope is what we
deliver. Hope is what we have to have. Hope is
what keeps our GM, our sales tolks, jocks, our
corporate folks motivated. We need to be pur-
veyors of hope. RR
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» TRACE ADKINS’ “YOU'RE CONNAMISS
THIS” DOMINATES FOR A THIRD WEEK,
MARKING HIS LONGEST NO. T RUN TO DATE.
™ “ ADIES LOVE COUNTRY BOYS" STAYED TWO
Y WEEKS LAST SPRING.

R&R COUNTRY

powexED BY hielsen
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COUNTRY MONITORED REPORTERS

WQMX/Akron, OH
OM: Chuck Collins
PD: Sue Wilson
APD/MD: Ken Steel

WGNA/Albany, NY
PO/MD: Tom Jacobsen

KRST/Albuquergue, NM
OM/PD: Eddie Haskell
MO: Paul Bailey

WCTO/Allentown, PA
OM/PD: Shelly Easton
APD/MD: Jerry Padden

WKSF/Asheville, NC
OM/PD: Jeff Davis
MD: Brian Hatfield

WKHX/Atlanta, GA
OM/PD: Mark Richards
MD: Mike Macho

WUBL/Atlanta, GA
OM/PD: Clay Hunnicutt
APD/MD: Lance Houston

WKXC/Augusta, GA
PD: T Centry

KUZZ/Bakersfield, CA
PD: Evan Bridwell
APD/MD: Donna James

WYPY/Baton Rouge, LA
PD: Dave Dunawa
APD/MD: Jimmy érooks

KIZN/Boise, ID
OM/PD: Rich Sumrers
APD: Steve Shannon
MD: Spencer Burke

WKLB/Boston, MA
OM: Don Kelle

PD: Mike Broprle
APD/MD: Ginny Rogers

WYRK/Buffalo, NY
PD: Wendy Lynn

WQBE/Charleston, WV
OM: Jeff Whitehead

PD: Ed Roberts

MD: Bill Hagy

WSOC/Charlotte, NC
PD: D.J. Stout
APD/MD: Rick McCracken

WUSY/Chattanooga, TN
MD: Bill Poindexter

WUSN/Chicago, IL
PD: Mike Peterson
MD: Marci Braun

WUBE/Cincinnati, OH
OM: Patti Marshall

PD: Travis Moon

APD: Kathy O'Connor
MD: Duke Hamilton

KATC/Colorado Springs, CO
OM: Bobby lrwin
PD: Jim West

WWNU/Columbia, SC
PD: Rick Taylor
MD: Tyler On The Radio

WCOL/Columbus, OH
PD: John Crenshaw
APD/MD: Dan E. Zuka

KPLX/Dallas, TX
PD: Jan Jeffries
APD: Smokey Rivers

KSCS/Dallas, TX
APD/MD: Chris Huff

KYGO/Denver, CO
PD: Jae! Burke
MD: Garrett Doll

KHK1/Des Moines, |A
OM: Jack O'Brien
PD/MD: Andy Elliott

WYCD/Detroit, MI
PD: Tim Roberts
APD/MD: Mike Scott

KHEY/El Paso, TX
MD: Marty Austin

WFBE/Flint, MI
PD: April Rose
APD: Keith Allen

APRIL 18, 2008

KSKS/Fresno, CA
PD: Tom Jordan

WWGR/Ft. Myers, FL
PD/MD: Justin Tyler
APD: Steve Hart

WQHK/Ft. Wayne, IN
OM/PD: Rab Kelley
MD: Dave Michaels

WOGK/Gainesville, FL
PO: Mr. Bob
MD: Big Red

WBCT/Grand Rapids, MI
OM/PD: Doug Montgomery
APD/MD: Dave Taft

WPAW/Greenshoro, NC
PD: Randall Bliss
APD: Clay J.0. Walker

WRNS/Greenville, NC
PO/MD: Wayne Carfyle

WRBT/Harrisburg, PA
PD: Joe Kelly
APD/MD: Newman

WWYZ/Hartford, CT
PD: Pete Salant

KILT/Houston, TX
PD: Jeff Garrison
MD: Greg Frey

WFMS/Indianapolis, IN
PD: Bob Richards
MD: J.D. Cannon

WUSJ/Jackson, MS
PD: Russ Williams

WGNE/Jacksonville, FL
PD/MD: Jeff Davis

WXBQ/Johnson City, TN
PD/MD: Bill Hagy

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MO
OM/PD: Dale Carter
APD/MD: Tony Stevens

WDAF/Kansas City, MO
OM: Thom McGinty
PD: Michaet Cruise

WIVK/Knoxville, TN
OM/PD: Mike Hammond
MD: Colleen Addair

KMDL/Lafayette, LA
PD: Scott Bryant
MD: T.D. Srith

WPCV/Lakeland, FL
OM/PD: Mike Jarmes
APD/MD: Jeni Taylor

WIOV/Lancaster, PA
OM: Ken Carson
PD: Al Brock

WITL/Lansing, Ml
OM: Brent Alberts
PD/MD: Chris Tyler
APD: Jordan Lee

KCYE/Las Vegas, NV
PO/MD: RW. Smith

KWNR/Las Vegas, NV
PD: Cary Rolfe
MD: Jasan Steiner

WBUL/Lexington, KY
PD: Mark Grantin

KSSN/Little Rock, AR
PD/MD: Chad Heritage

KKGO/Los Angeles, CA
OM: Mike Johnson
PD: Tanya Campas

WAMZ/Louisville, KY
PD: Cayate Calhoun
MD: Night Train Lane

WMAD/Madison, Wt
OM: Mike Ferris

PD: Jan Reilly
APD/MD: Tyler Reese

KTEX/McAllen, TX
OM: Billy Santiago
P0: Joto Cerda
APD: Frankie Dee
MD: Patches

WGKX/Memphis, TN
PD: Tim Jones

WKIS/Miami, FL
PD: Ken Boesen
APD: Creg Valentine
MD: Darlene Evans

WMIL/Milwaukee, W1
OM/PD: Kerry Wolfe
APD: Scott Dolphin
MD: Mitch Morgan

KEEY/Minneapolis, M\
OM/PD: Creqg Swedbera
MD: Mary Ga ?as

KTOM/Monterey, CA
OM: Sam Diggedy

PD: Wes Poe

APD: Jim Pearson

WKDF/Nashville, TN
OM: Dave Kelly
PD: Bud Ford

WSIX/Nashville, TN
M: Rich Davis
PD: Keith Kaufman

WSM/Nashville, TN
MD: Frank Seres

WGH/Norfolk, VA
OM/PD: John Shomby
APD/MD: Mark McKay

KKNG/Oklahoma City, OK
OM/PD: Kevin Christopher
MD: Lynn Waggoner

KTST/Oklahoma City, OK
OM/PD: Tom Travis

KXKT/Omaba, NE
PD: Erik Johnson
MD: Craig Allen

KHAY/Oxnard, CA

WXBM/Pensacola, FL
PD/MD: Lynn West

WXTU/Philadelphia, PA
OM/APD: Roy Land
PD: Boh McKay

KMLE/Phoenix, AZ
PD: Kris Abrams
APD: Andrew Bland
MD: Gwen Foster

KNIX/Phoenix, AZ
PD: Ray Massie

WDSY/Pittsburgh, PA
OM/PD: Keith Clark
APD/MD: Stoney Richards

WOGI/Pittshurgh, PA
OM: Frank Bell
PD: Dave Anthony

KUPL/Portland, OR
PD: John Paut
APD/MD: Rick Taylor

KWJJ/Portland, OR
OM: Clark Ryan

PD: Mike Moore
APD/MD: Savannah Jones

WOKQ/Portsmouth, NH
OM: Mark Ericsan

PD: Mark Jennings

MD: Dan Lunnie

WCTK/Providence, Rl
PD/MD: Stephen Guittari
APD: Sam Stevens

WQDR/Raleigh, NC
OM: Paul Michaels
PD: Lisa Mckay

KBUL/Reno, NV
PD: Brad Hansen
APD/MD: Derek Gunn

KFRG/Riverside, CA
OM: Lee Dauglas
PD/MD: Don Jeffrey

WSLC/Roanoke, VA
PD: Brett Sharp
MD: Robynn Jaymes

WBEE/Rochester, NY
PD: Billy Kidd
APD/MD: WesleaNeas

KNCl/Sacramento, CA
PD: Mark Evans
APD: Greg Cole

KNTY/Sacramento, CA
PD/MD: Bob McNeill

WKCQ/Saginaw, M|
OM/PD: Mike Skot
APD: Kevin Profitt
MD: John Richards

KSOP/Salt Lake City, UT
APD/MD: Debby Turpin

KUBL/Salt Lake City, UT
D: Ed Hill
MD: Pat Carrett

KAJA/San Antonio, TX
OM/PD: George King
MD: Kactus Lou

KSON/San Diego, CA
PO: John Marks
APD/MD: Brooks ('Brian

KRTY/San Jose, CA
PD/MD: Julie Stevens

KKWF/Seattle, WA
PD: Lance Tidwell

KMPS/Seattle, WA
PD: Becky Brenner
MD: Tony Thomas

KXKS/Shreveport, LA
OM: Gary McCoy
PD: Chris Evans

KIXZ/Spokane, WA
OM: Robert Harder
PO/AMOD: Paul “Coyote”

Neumann

WPKX/Springfield, MA
OM/PD: Pat McKay
APD: Marc Spencer

KTTS/Springfield, MO
OM/PD: Chris Cannon
APD/MO: Curly Clark

WIL/St. Louis, MO
PD: Greg Mozingo
APD/MD: Danny Montana

KATM/Stockton, CA
OM: Richard Perry
PD: Randy Black

MD: Nikki Thomas

WQYK/Tampa, FL

OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

WKKO/Toledo, OH
PD/MD: Gary Shores
APD: Harvey Steele

KIM/Tucson, AZ
OM: Herb Crowe
PD/MD: Buzz Jackson

KVOO/Tulsa, OK
PD: Luke Jensen
MD: Dave Austin

WIRK/West Palm Beach, FL
PD: Mitch Mahan
MD: JR Jackson

KFDI/Wichita, KS
OM/PD: Beverlee Brannigan
APD/MD: Carol Hughes

WGGY/Wilkes Barre, PA
PD: Dac Medek
MD: Jessie Raberts

WXCY/Wilmington, DE
OM/PD: Dave Havel
APD: Mike Joseph

MD: Chris Duff

WGTY/ York, PA
PD: Scott Donato
MD: Dan Douglas

WQXK/Youngstown, OH
OM: Scott Kennedy

PD: Dave Steele

APD: Doug James

MBD: Burten Lee

» “| SAW GOD TODAY” BECOMES
GEORGE STRAIT'S 14TH CANADA

COUNTRY NO. 1.

COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE

TRACE ADKINS YOU'RE GONNA MISS THIS

ARTIST TITLE

IMPRINT / PROMOTION LABEL

POWERED BY

nielsen

BDS

<DMDS

DiGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

CAPITOL NASHVILLE

'ALAN JACKSON COODTIME
J!MMY VyAyNE DO YOU BELIEVE ME NOW
GARY ALLAN LEARNING HOW TO BEND
GARTH BROOKS MIDNIGHT SUN
KENNY CHESNEY BETTER AS AMEMORY
HEIDI NEWFIELD JOHNNY & JUNE

TIM MCGRAW KRISTOFFERSON

-

ARTIST TITLE

ALAN JACKSON C00D TIME

KENNY CHESNEY BETTER AS AMEMORY

CARRIE UNDERWOOD LAST NAME

TOBY KEITH SHE'S AHOTTIE

PHIL VASSAR LOVE IS A BEAUTIFUL THING

TAYLOR SWIFT PICTURE TO BURN
MONTGOMERY GENTRY BACK WHEN | KNEW T ALL

TW LW ARTIST TITLE

44  TRENT WILLMON BROKEN N
S2 JEFF BATES DON'T HATE ME FOR LOVIN' YOU

ERIC CHURCH HIS KIND OF MONEY (MY KIND OF LOVE)
57 RICK HUCKABY |GOT YOU COVERED

= KATIE ARMIGER MAKE ME BELIEVE

== JENNIFER HANSON '73 (EVERYTHING CHANGES)

t OO0 s

IMPRINT / PROMOTION LABEL  NEW STATIONS
ARISTANASHVILLE 37
_ VALORY 13
MCANASHVILLE 12
PEARL/BIG MACHINE 1
BNA 9
ASYLUM-CURB
CURB 8
IMPRINT / PROMOTION LABEL GAIN
ARISTANASHVILLE +508
BNA +395
ARISTA/ARISTA NASHVILLE +366
SHOW DOG NASHVILLE +332
UNIVERSAL SOUTH +294
BIG MACHINE +242
COLUMBIA +193
IMPRINT / PROMOTION LABEL  TW PLAYS  +/-
COMPADRE/MUSIC WORLD/QUARTERBACK 314 -66
BLACK RIVER 277 +26
CAPITOL NASHVILLE 274 +80
HEADCOACH 220 +25
COLD RIVER/NINE NORTH 185 +1
UNIVERSAL SOUTH 168 -7

Tet your first look at next week’s complete Country Irdicator chart action in R&R Country HotFax, in your e-mail in-hox every Monday. To subscribe to

R&R Country HotFax, visit www.radicandrecords.com.
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£ g o3 st CANADA COUNTRY
= $3 TImLE
o —;— 9— GEORGE STRAIT | SAW GOD TODAY
2 _1 1l 12 TRACE ADKINS YOU'RE CONNA MISS THIS
(3) "3 10 TAVLOR SWIFT PCTURETOBURN
° 4; 7 BRAD PAIELEV I'MSTILLACUY
e 7 N CRYSTAL SHAWANDA YOUCANLETGO &
G -6‘_ N JASON ALDEAN L AUCHED UNTIL WE CRIED
7 T 14 CHRIS CAGLE WHAT KINDA GONE
8 -é i 7  DOC WALKER BEAUTIFUL LIFE @
. JAMES OTTO JUST GOT STARTED LOVIN' YOU
10 AARON LINES MOMENTS THAT MATTER ¥
0 [ DHERUTTAN FIRST TIME IN A LONG TIME W
@ y PAUL BRANDT THAT'SWORTHFIGHTIN FOR ¥
@ DIERKS BENTLEY TRYING TO STOP YOUR LEAVING
(14 RASCAL FLATTS EVERY DAY

GORD BAMFORD STAYED TIL TWO

ALAN JACKSON SMALL TOWN SOUTHERN MAN
MONTGOMERY GENTRY BACK WHEN | KNEW IT ALL
CARRIE UNDERWOOD LAST NAME

CARRIE UNDERWOOD ALL-AMERICAN GIRL
JESSIE FARRELL BEST OF ME W

JOHNNY REID THANK YOU 4

LADY ANTEBELLUM LOVE DON'T LIVE HERE
EMERSON DRIVE EVERYDAY WOMAN &

PHIL VASSAR LOVE IS ABEAUTIFUL THING

RODNEY ATKINS CLEANING THIS CUN (COME ON IN 80Y)
TERRICLARK INMY NEXT LIFE o

TOBY KEITH SHE'S AHOTTIE

SHANE YELLOWBIRD OR!VE MEHOME ¥

KENNY CHESNEY BETTER AS A MEMORY

JEWEL STRONGER WOMAN

FOR WEEK ENDING APRIL 13, 2008
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IMPRINT / PROMOTION LABEL
MCA NASHVILLE/UNIVERSAL
CAPITDL NASHVILLE/EMI

BIC MACHINE/UNIVERSAL

ARISTA NASHVILLE/SONY BMG
RCA/SONY BMG

BROKEN BOW/SONY BMG

CAPITOL NASHVILLE/EM(

OPEN ROAD/UNIVERSAL
RAYBAW/WARNER BROS./WARNER
OUTSIDE THE LINES

ON RAMP/EMI
BRAND-T/UNIVERSAL

CAPITOL NASHVILLE/EM}

LYRIC STREET/UNIVERSAL
ROYALTY

ARISTA NASHVILLE/SONY BMG

COLUMBIA/SONY BMG

ARISTA/SONY BMG
ARISTA/SONY BMG

UNIVERSAL

OPEN ROAD/UNIVERSAL
CAPITOL NASHVILLE/EMI
MIDAS/KOCH

UNIVERSAL SOUTH/UNIVERSAL
CURB/EMI

BNA/SONY BMG

SHOW 00G NASHVILLE/UNIVERSAL
306/KOCH

BNA/SONY BMG

VALORY

PLAYS
™ /-
660 -6
658 13
64l <17
sg8 -+l
S76  +26
s68 12
558 13
44 29
487 +45
487 0
486 6

483 45

Taes s

459 +45
453 56
432 68
390 +86
377 A0
368 9%
Bl -5
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R&R AC/HOT AC

N

WTSS (Star 102.5)/Buffalo PD Brian Demay opens his

programming toolbox

The Five Worst Practices

- Of AC Programmers

Keith Berman

KBerman@RadioandRecords.com

his hard-earned free time writing a piece shining a light on some of the bad
habits he sees programmers in our formats perpetuating at their stations. In the
following column, he offers some solutions to help break them.

most AC
exclusively

Isn't 1t ironic that stations—

designed to appeal almost to
women—are by and large programmed by mud-
dle-aged guys? Since I belong to that group, |
can fairly ask this question: What makes a bunch
ot 40-something men think we know what
women want in a station?

I am certainly no expert on what women want.
Just ask my wife. But | have had the good fortune
of working with some phenomenal temale PDs
and GMs during the last 25 years, and, along the
way, I've picked up some fairly universal cruths as
they pertain to the AC formats, Here is my list of
the five worst practices of AC stations, addressed

to my fellow gendemen PDs.

1. You sound like a bad CHR/top 40 station from
the '90s.
Digital stutter, zip, snap, laser sweeps, big voice-over
guy with quick edits and massive compression—
sound tamiliar? The truth is, once Nirvana came
along, that stutf wasn’t cool anymore in the "90s
so why are you still doing it in 2008?

Of course a good hot AC needs to be upbeat,
but treating vour imaging like a game of Laser Tag

46 24/7 NEWS ONLINE @ www.RadioandRecords.com

uring the brilliant yet short-lived ABC-TV show “Sports
Night,” Robert Guillaume’s character oftered up this theory
of management: “If youre stupid, surround yourself with
smart people. If you're smart, surround yourselt” with smart
people who disagree with you.” Along those lines, the AC and
hot AC formats have been blessed with an abundance of bril-
liant programmers, but theories about the correct way to proceed vary. W
Thankfully, not only are the people in our tormat families intelligent, but pro-
grammers are receptive to each other’s ideas and generously share their thoughts
on how to kick ass and take names. Case in point: Brian Demay, the PD/after-
noon guy at Entercom hot AC WTSS (Star 102.5)/Buffalo. B While we all
have bad habits like leaving the seat up, blatantly breaking our diets and spend-
mg money on stupid gadgets that we don’t necd, Demay has chosen to spend

is turning women off. You nced to talk to your
audience i a triendly, warm, real way. Update your
production library, use music that sounds like the
songs youre playing and use it creatively. Imaging
that speaks to her, not at her, is what works.

2. You have a wild and crazy morning show that
costs you a fortune, and you voice-track middays.
Recent studies have shown—and the PPM has
proved—that mornings are not the most listened-
to daypart anymore. Extreine competition from

morning TV talk shows and people flexing their 1
time into work has cut deeply into morning cume.
Since the AC battle is fought at work, why bland- |
ly automate what has become the station’s most
important daypart?

I would argue that warin and friendly midday
and afternoon talent—men and women who are
involved in the community—are a much better |
investment than a tean of envelope-pushing cra-
zies in morning drive. A solid, informative
morning show is still important, but the days of
an AC “Morning Zoo” are Jong past. Believe me,
you won’t miss the headaches, or the potentil
FCC fines.

WWW.americanradiohistorv.

‘A good hot
AC needs to
be upbeat,

but treating

your
imaging like
a game of

Laser Tag
Is turning
women off.’

—Brian Demay

‘Show me
an AC

with no
marketing
budget, and
I'll show you
an AC that
under-
performed
this year
and the year
before that.

—Brian Demay

Where Brian’s Been

Can’t keep up with Demay? Neither can

we. Besides his current run as PD/

afternoon guy at Star in Buffalo, here is a at

recap of his shady past.

* WBQB (B101.5) & WFVA/
Fredericksburg, Va. OM

o Clear Channel/Charlottesville, Va.,

cluster OM

o WUMX/Charlottesville, Va., PD/

webmaster

e WCLR, WZLR & WPTW/Dayton OM
* WMBN & WWPZ/Traverse City, Mich., PD

com

3. All you give away on-air is cash.

It'a woman wins $1,000, she’s going to use it to
pay bills or do something for her family.
Occasionally, this is a good prize, but it you rely
solely on cash giveaways, you're missing a great
opportunity to be aspirational. AC radio does
n’t have to be milquetoast-—we should be cre-
ative thinkers.

What promo sounds better on the air? “You win
$1.000 cash!” Or,*A Timo will whisk you away to
a preshow martini party, where you and four
friends get a complete makeaver. Then, we'll send
you to see John Mayer at the arena, plus a chance
to meet him backstage!™

The best promotional money is spent giving
your female listeners an experience they won't buy
for themselves. It’s theater of the mind, and, yes, it
harder to put together than writing out a check,
but be creative with your promotions and your sta-
tion will stand out from the pack.

4. You use your database only as a sales tool.
An e-blast to Pls certainly has great monetary
value, but your database will shrink if you bom-
bard your Pls with nothing but sales pitches.
There has to be a benefit to receiving these e-
mails—or text messages. Whether that’s a special
ticket presale, first chance to enter a contest or a
sceret link to a members-only promotion, make
sure each c-blast has some value to the listener
or they’ll opt out.

Along the saime lines, your Web site must retlect
what you'’re saying and doing on-air. An out-of-
date Web site is useless and is another missed
opportuntty to make a lasting impression. Tease a
contest on-air, and lead your listeners to your Web
site for more information.

Tease the fact that an e-mail will be sent out
tomorrow with a special code to buy those tick-
ets you want—early and at a discount. There must
be a scamlessniess among on-air, Web, stream and
database. It there’s not, you’re nussing a huge mar-
keting opportunity.

5. And speaking of marketing: You have to do it.
Show me an AC with no marketing budget, and
I'll show you an AC that underperformed this year
and the year before that. Your jukebox AC isn't
going to win anything; not ratings, not revenue.
Thats why we have iPods.

Finally, fellow gentle-
men  programmners, in

additon  to  marketing
and research, always use
the best available resource
your

wives, girlfriends, daugh-

disposal:  your

ters and female co-work-
ers. You don’t program in
a vacuum, SO run your
ideas by them first. As
much as it may hurt to
hear that your latest sta-
tion promotion sucks, the
temale perspective 1s a
—KB valuable first step on the

road to AC success. R&R
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» AFTER SOLID SUPPORT FROM VH1 (40-PLUS
PLAYS FOR THE VIDEQ), “IN GOD’S HANDS” BY NELLY
FURTADO FEATURING KEITH URBAN DEBUTS ON AC
AT NO. 25. A SOLO VERSION BY FURTADO APPEARED

R&R ac

POWERED

BY

niclsen

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COV

ON HER 2006 ALBUM “LOOSE.”

x R e
§ JER I NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
I £S5 ARTIST CERTIFICATIONS STATUS SLAYS AUDIENCE
-3 g £3 e IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK A e p/é‘:ﬁ T T
& - - o ’ =l
COLBIE CAILLAT NO. 1(16 WKS) n -05 : BUCKCHERRY 109/7 MARIAH CAREY 44N
; L BUBBLY UNIVERSAL REPUBLIC oY L2 ke 2 Sorry Touch My Body
SARA BAREILLES MOST INCREASED PLAYS 117 v {Eleven Seven/Atlantic/RRP) (Island/IDJMG)
4 B ovEsonc gc V€7 4139 17062 1 MOST ADDED TOTAL STATIONS: 8 TOTAL STATIONS: 3
2 1% MICHAEL BUBLE TR +46 15.063 3 PAULA ABDUL & LINKIN PARK 36/4
yesl. LosT 143/REPRISE RANDY JACKSON 104/0 Shadow OFf The Day
FERGIE h] Dance Like There's No Tomorrow (Warner Bros.)
30 42 GRS nONT CRY WILLI AMIASMINTERSCOPE 152 i 13553 5 (Dream Merchant 21/CMG) TOTAL STATIONS: 6
i TOTAL STATIONS: 20
TIMBALAND FEATURING ONEREPUBLIC 1
24 BES -19 14190 4 SARAH MCLACHLAN 35/21
= e A O A CKEROUNDANTERSXORE ARTIST NEW MATCHBOX TWENTY 97/23  Ordinary Miracle
DAUGHTRY TITLE / LABEL STATIONS These Hard Times (Arista/RMG)
6 49 1547 -1 1 S b
o HOME RCA/RMG 3 2508 8 LEONA LEWIS 9 (Melisma/Atlantic) TOTAL STATIONS: 9
TAYLOR SWIFT n L Biceding Love TOTAL STATIONS: 15
T 16 L AROROPS ONMY GUTAR BCMACHNEUNVERSALREPUBLC 261 *T7 0 T8sz 9 (SYCOI/RMG) ST o WAL HEDGECOCK, 29007
a 3 PINK 3 KKBA, KNEV, WALK, WHUD, WLHT, WLIT, o EKDOF 5 ;;"0“' :
6 N 13688 -6 13353 6 WLTE, WLTW, WTCB umsy ipling/Aspirion
e WHO KNEW LAFACE/ZOMBA (will i am/A&M/Interscope) TOTAL STATIONS: 9
MICHAEL MCDONALD BRYAN ADAMS 9 TOTAL STATIONS: 7 .
9 14 VOURLOVEKEEPS LIFTING ME) HIGHER AND HIGHER onveRsaLMoTowN 227 21 5864 13 | Thought I'd Seen Everything YAEL NAIM 29/2
B ETIOTIIV AN (Badman) SHERYL CROW 54/8 New Soul
10 41 rrorvou HICKORY/RED 1) 52 9383 1 KKBA, KQIS, KWAV, WFMK, WHUD, WJKK, Love Is Free (Tot Ou Tard/Atlantic)
B WRSA, WTCB, wYJB (A&M/Interscope) TOTAL STATIONS: 6
| ik veueve SRS 108 BEEER 7 DAUGHTRY 7 - —— ’
i JORDIN 1 Feels Like Tonight
[ JEB © -ORDINSPARKS 1065 78 N6 10 {RCA/RMG)
— TS - KNEV, KTSM, KWAV, KXLT, WGSY, WSRS,
WWDE
. 13 Wy ARMS CuRsRepRsE 983 *52 | ]'9“2_ 2! B
EAGLES & C JOHN MAYER 7
‘ 1 0 by B FaBULOUS =l 0 Bl e Sy ;
g CNOTE “W‘"’ée’fﬁli? b'agmx GSY, WJIKK, WMGV,
472 KREB, / WFMK, WGSY, WJKK, WMGV,
. »1-6—, 8 oRCivEME Knenr 972 3 RIS 26 WOOD
LANDON PIGG 4
‘ 15 9 CullNGINLOVEAT ACOFFEE SHOP RiaRMG 7 53 2845 T7 _'IJ_OR DIN SPARKS 5
""" attoo
. DAUGHTRY : .
(19/)ive/Zomba)
]Z” 7 FEELSUKE TONGHT R Ry ‘8¢ BEERRE 12 KES2, KRN, WGSY, WMIY, WRRM
KIMBERLEY LOCKE
‘ 18y 6 comepRise 03 34 0731 - RROO’;' 'FO“BTW:’ 5
=i oots Before Branches
. v 20 DVIE\;.IGHTRY - 253 +29 2058 20 (Curb/Warner Bros.)
il QVERYOU RCA/RMG KQIS, KWAV, WHUD, WTCB, WYJB
JOHN MAYER = |
@ a6 oy awaRErcOLUMBIA 20 46 3633 16 TRACE ADKINS 5 MOST
LEONA LEWIS MOST ADDED YouireGoanaiMibe This
m BLEEDING LOVE syoymme 182 4107 4235 14 (Capitol) INCREASED
SYCOL/RM - KMGA, KUMU, KWAV, WFMK, WJKK PLAYS
i MAROON 5 - LA
-@ 2 3 WON'T GO HOME WITHOUT YOU ASM/OCTONE/INTERSCOPE & & 120 e CNOTE 4
T i F— Forgive Me
STEVEN CURTIS CHAPMAN
. _zf' 7 CNDEReLLA saRROWEMICMG 100 *48 0.283 - E(J\m va“ T GRAR
IDINA MENZEL
7 =
- wanerpeos, 105 20 1761 23 +139 SARA BAREILLES
NELLY FURTADO FEATURING KEITH URBAN Love Song (Epic}
e m INGOD'S HANDS MOSLEV/GEFFEN/NTERSCOPE 198 55 1 0729 - ADDED AT... 57 WIKK +16, KBAY +15, WARM +9, KQIS +8, KBEZ +8,
@ %26 ; REO SPEEDWAGON Y - = ] KKBA J \w WMJY +8, WLQT +8, KKMY +7 WMXS +6, WMGC +6
=] FIND YOUR OWN WAY HOME SPEEDWAGON/MAILBOAT i Corpus Christi, TX L +-| 3] CNOTE
6 25 12 IT':EG v&:(?AmICHAELSON CABIN 24/0RIGINAL SJCNAL/;gJ SEl ‘o EERlE S e horgive]MejuKilect
Sl PD/MD: Bart Allison KSOF +13, WOOD +8, WHLG +B, WKJY +B8, KQIS +5,
@ 53 g QUEEN LATIFAH 135 a 0373 - APD: Norma Jean Morales WFPG +5, KSNE +4, KRNO +4, WMGV +3, KBEZ +3
=l : POETRY MAN FLAVOR UNIT/VERVE B Bryan Adams, | Thought I'd Seen Everything, O
JOSH GROBAN India.Arie, Heart Of The Matter, O EAGLES
@ 13. 105 0.588 - S i >
m AWAKE 143/REPRISE a * Leona Lewis, Bleeding Love, O BquByBBer;g ga\?v:'ou;K(TE‘gf)E, e
LIFEHOUSE o FOR REPORTING STATIONS PLAYLISTS GO TO WYJB +8, WSRS +8, WKJY +7, 6, -,
@ m WHATEVER IT TAKES CEFFEN/NTERSCOPE TTE 24 1146 27 i Rag e i i n KNEV +4, KWAV +4, WWDE +6, KSNE +4, WSNY +4
ALICIA KEYS
No One (MBKL/RMG)
RECURRENTS KOST +16, WMLIY +T), WMGN +I1, WMGS +8, WASH +8,
KTDY 45, WVAF 45, WJKK +5, WGSY +4, WLTE +4
b ~ e e — =
I & LEONA LEWIS
S & ;
"M ARTIST 11 NIELSEN BDS PLAYS Pl ARTIST 11 NIELSEN BDS PLAYS Bleeding Love (SYCOL/RMG)
£ S KBIG +20, WMLX +9, WCDV +8, KKCW +7, WLTW <6,
(=l TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w = TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w I KUMU +6, WLEV +6, WTCB +6, WALK +5, WFMK -5
PLAIN WHITE T'S N4 v DANIEL POWTER
Bl £V THERE DELILAH (FEARLESS/HDLLYWOOD) H 10721 s Bl 0 DiY (WARNER 5ROS) 792 859
NATASHA BEDINGFIELD 5 JAMES BLUNT
UNWRITTEN (EPIC) - 934 . 867 YOU'RE BEAUTIFUL (CUSTARD/ATLANTIC) 773 78
JOHN MAYER N4 SNOW PATROL "
WAITING ON THE WORLD TO CHANGE {AWARE/COLUMBIA} ll =0 9?7 CHASING CARS (POLYDOR/A&M/INTERSCOPE) i
THE FRAY o LIFEHOUSE FOR WEEK ENDING APRIL 13, 2008
HOW TO SAVE 4 LIFE (EPIC) : 808 839 YOU AND ME {GEFFEN/INTERSCOPE) a3 EES LEGEND: See legend to charts in charts section for rules and symbol explanations,
102 AC, 27 Canada AC and 24 Canada hot AC stations are electronically monitored by Nielsen
GWEN STEFANI FEATURING AKON 807 825 CARRIE UNDERWOOD n 708 743 Broadcast Data Systems 24 hours a day. 7 days a week. © 2008 Nielsen Business Media, Inc.

THE SWEET ESCAPE (INTERSCOPE)

BEFORE HE CHEATS (ARISTA/ARISTA NASHVILLE/RMG)

All rights reserved.

Introducing Hook Exchange, a new hook service that removes the pain from the
process. Beyond tight, superb quality hooks, Hook Exchange provides sophisticated
FREE DESKTOP SOFTWARE 1c give you newfound powers

ey g B % 4 e Tr—=11a gty pp 2oy, G g iy

\ I SO1 O 1 oftware
i Import Selector® hrowse lists, previous tests H@O A
or spreadsheets to create your testlis: . .
Overlay and pull from Mediabase or BDS charts ;
- (or consultant safelists)
Stella Schwartz. PD

KO Preview audio while building your list, even add your own hooks
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MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
LEONA LEWIS 20
Bileeding Love

{SYCO//RMG)

KALC, KCIX, KDMX, KJMY, KLLC, KLLY,
KLTG, KLZR, KMHX, KMXB, KMY|, KQKQ.
KRSK, KSil, WAJI, WMEE, WQAL, WWMX,
WXLO, WZPL

3 DOORS DOWN 15
It's Not My Time

{Universal Repubtic)

KAMX, KMXB, KPLZ, KRUZ, KSRZ, KSTZ,
KUDD, KURB, KYKY, WKTI, WMGX,
WMMX, WPTE, WXMA, WZPL

GAVIN ROSSDALE n
Love Remains The Same

(Interscope)

KCDU, KLLY, KOSO, KSH, KUDD, KVLY,
KZZO, WAYV, WBNS, WHBC, WNNF

JORDIN SPARKS DUET

WITH CHRIS BRDOWN /.
No Air

(19LJive/Zomba)

KCDU, KMHX, KSil, KURB, WAYY, WMC,
wXLO

DNEREPUBLIC 6
Stop And Stare

{Mosley/interscope)

KFBZ, KMYI, KSTP, KURB, WLNK, WOMX

THE LAST GOODNIGHT -]
Stay Beautiful

(Virgin)

KALZ, KYKY, WMGX, WMMX, XM Flight 26

NATASHA BEDINGFIELD o f
Pocketful Of Sunshine

(Phonogenic/Epic)

KLTG, KMXB, KRSK, KZZ0, wMmC

KID ROCK 5
Al Summer Long

(Top Dog/Atlantic)

KLLY, WAYV, WKDD, WMEE, WMMX

BRYAN ADAMS 5
| Thought I'd Seen Everything

{Badman)

KCDU, KSI, Sirius The Pulse, WAJI, WAYV

MATT NATHANSON 5
Come On Get Higher

{Vanguard)

KLCA, KLTG, KSI, KVLY, WAYV

ADDED AT... 1051
KRSK T817Z
Portland, OR L

OM/PD: Clark Ryan

MD: Shery! Stewart

Augustana, Sweet And Low. 20

Landon Pigg, Falling In Love At A Coffee Shop, 7
Natasha Bedingfield, Pocketful Of Sunshine, 17
Leona Lewis, Bleeding Love, 1

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

» 3 DOORS DOWN RETURNS TO THE CHART’S UPPER
HALF FOR THE FIRST TIME SINCE QCTOBER 2005, AS “IT’'S
NOT MY TIME” REACHES AIRPOWER STATUS AT NO. 20 (UP
306 PLAYS, THE FORMAT'S SECOND-BEST GAIN). THE TRACK
ALSO ENTERS CHR/TOP 40 AT NO. 37.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
KATE VOEGELE 222/2 TAYLOR SWIFT 165/10
Only Fooling Myself Our Song

{MySpace/Interscope) I'Big Machine/Universal Repubiic)

TOTAL STATIONS: 19 JOTAL STATIONS: g
NATASHA BEDINGFIELD 221/76 KID ROCK 139/40
Pocketful Of Sunshine All Summer Long

(Phonogenic/Epic) {Top Dog/Atiantic)

TOTAL STATIONS: 19 TOTAL STATIONS: 14
PANIC AT THE DISCO 221/49 JAMES BLUNT nam
Nine In The Afternoon Carry You Home

(Decaydance/Fueled By Ramen/RRP) 1 Custard/Atlantic)

TOTAL STATIONS: 14 TOTAL STATIONS: 10
THE B-525 199/7 PARAMORE 107114
Funplex crusherusherush

(Astralwerks/Capitol) I Fueled By Rarmen/RRP)

TOTAL STATIONS: 17 TOTAL STATIONS: 5
ANNA NALICK 18412 MARIAH CAREY 10414
Shine Touch My Body

(Epic) Island/IDJMG)

TOTAL STATIONS: 15 TOTAL STATIONS: 10

LEONA LEWIS

Bleeding Love (SYCO//RMG)

KUDD +45 KMXB +30, KPLZ +27, WTMX +24, KZZU +23,
KSIi +19, WHEIC 119, WMC +18, WTIC +16, WWMX +16

3 DOORS DOWN

It's No§ My Time (Universal Republic)
KRUZ +25, WKT1 +24, KPEK +21, XF26 +21, KMXB +21,
KAMX +21, WCDA #15, WXMA +15, WMC +14, WRQX +12

ONEREPUBLIC

Stop And Stare (Mosley/interscope)
KVLY 436, KMXB #19, KLTG +14, KZZU +12, WQAL +,
WTSS +11, [KSRZ +9, WOMX +3, KMYI +7, SIPL +6

MARQON 5

Won't Go Home Without You
(A&M/Qctone/Interscope)

WOVD +40, WCDA +18, WHBC +15, KRUZ +13, WXMA +12,
KBBY +i, WPL +11. KALZ +I0, KIOI +8, KQKQ +7

fr FERRAS

Hollywnod's Not America (Capitol)
KLCA +21, KPEK +19, KLZR +14, KEZR +12, KDMX +Tt,
WQAL +8, WXLO +8, KFYV +8, WCDA +5, XF26 +5

FOR WEEK ENDING APRIL 13, 2008

LEGEND: See legend to charts in charts s-ction for rules and symbol explanations.

82 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. © 20D8 Nielsen Business Media, Inc. Al! rights reserved.
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It's About The Music!

Get a complete collection of R&R.'s
year-end chart packs from 1974 through 2007

24/7 NEWS ONLINE @ www.RadioandRecords.com

Included in the package are the year-end charts for every R&R format throughout the years.
It's an invaluable resource!

www.americanradiohistorv.com

For telephone service call

800-5%2-2706
818-487-4582

(between Sam and S5pm Pacific)

Fax: 818-487-4550

E-mail: radioandrecords@pubservice.com
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R&R AC/HOT AC

» “LIKE THE SUN,” THE SOPHOMORE
SINCLE FROM RYANDAN, JUMPS TO
NO. 28 ON THE CANADA AC CHART.
ITS FIRST RELEASE, “THE FACE,”

REACHED NO. 8.

POWERED BY

Aielsen

BIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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R&R SMOOTH JAZZ

¥

&

Who's walking the walk and updating the music to suit

changing times?

Behind Closed (Library

‘Doors

Carol Archer

CArcher@RadioandRecords.com

uring the last six months or so, growing numbers of smooth jazz
programmers have gone on record about the quest to treshen their
stations’ sound with sharp de-emphasis—or complete elimination
—of ’60s and "70s vocal chestnuts. In an effort to attract coveted
younger demos, the programmers of WSJ'T/Tampa, KIFM/San
Diego, KWJZ/Scattde and KSS]/Sacramento claim to have repop-

ulated their libraries with tresh, more contemporary-sounding material, while intro-

ducing a raft of new artists to the format.

But one leading progranuner suggests that such
assertions are, well, “bullshit,” nsisting that those sta-
tions’ gold is nearly identical to all other smooth
jazz outlets. Could it be so?

For deeper insight on the gold situation, I nuned
a cornucopia of airplay data trom BDSradio.con.
Analysis of data trom 10 smooth jazz stations tor
the week of April | reveals significant ditferences
among R&R’s Smooth Jazz monitored reporting
stations. In addition to the aforementioned stations,
we surveyed KTWYV (the Wave)/Los Angeles,
WNUA/Chicago, KKSF/San Francisco, WLVE
(Love 94)/Miami, WLOQ/Orlando and Jones
Radio Networks’ smooth jazz format.

Conventional wisdom holds that the balance of
currents to gold in smooth jazz runs around 30%
current o 70% gold. Among our 10-station sani-
ple, the percentage of library material aired ranged
tfrom JR N’ 66.6% gold on the low end; followed
by KIFM (68.9%), KW]Z (69.2%), WLOQ (71%),
KSSJ (71.7%). WSJT (74.2%), WNUA (75.9%),
KTWV and KKSF (both with 77.6%); to WLVE,
where gold comprised 84% of its total spins. Bear
in mind that while these percentages provide a
sense of proportion, they do not distinguish vocals
from instrumentals. Thus, the aforementioned gold
percentages do not tully reflect the scope of WSJT,
KIFM, KW]Z and KSSJ% shift away trom "60s and
*70s vocals.

Flower Power
The question at hand is not whether stations play
more or fewer currents, but the composition of their

libraries, particularly i categories that include clas-
sic songs defining earlier eras—in this case. the "60s
and "70s—including a slew of vocals. These tasty
morsels were hits when the leading edge of the
upper-most demo (55-64) was i its 20s, and later
ensconced m the prime 35-44 cell as avid smooth

Jjazz proponents when the format launched in 1987,

Today many upper-demo cohorts are card-carrying
members of AARP.

The most striking disparity in airplay on stations
we sampled appears in pre-1970 gold. JRN gave
five pre-1970 titles seven spins total during the
week. Similarly, WSJT gave tive songs a total of 13
plays: KIFM dusted off eight tunes in the catego-
ry for 14 total spins; and WLOQ played nine songs
15 tmes total.

Of 11 pre-"70s songs with 27 total spins on
WLVE, tour trom 1968 received 15 plays. KWJZ
played one song from cach year spamning 1959 to
1969 (two trom 1968), giving each multiple spins
that totaled 35.

On the four remaining stations, the number of
pre-1970 gold tdides mcreases, but not as dramati-
cally as their airplay. KKSF, for example, gave 43
spins to 14 tunes; WNUA, 47 spins to 15 songs; and
KSSJ, 18 songs with 49 plays.

The Waves airplay for the same vintage com-
prised 18 tunes, which received slightly less than 60
spins, in contrast to WSJT’s scant exposure of five
pre-1970 titles.

KSSJ/Sacramento station manager Lee Hansen
applies a subtle approach to programming aging
vocals. “For muany younger listeners, these arc not
‘oldies, they’re just songs that they like for the same

50 24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘Removing
or
significantly
reducing the
number of
mass-appeal
hit AC,
oldies and
urban AC-
leaning
vocals we
play from
the '60s
through
today would
be beyond
risky, it
would be
moronic.’
—Paul Goldstein

reasons the 53-year-old liked them when they first
came out. That is one reason I ask my jocks to not
say,"What a great song trom 197 ” or whatever year.
Don’t rub it in to the older listener and don’t give
the younger listener a reason to not like a high-
testing hit”

No Guts, No Glory

There are different schools of thought concerning
vintage vocal material. “It’ of vital importance that
our format aggressively seek fresh, new hit music
that will be embraced by listeners such as new
vocals,” KTWV VP of progrannming Paul Gold-
stein says. “However, removing or significantly
reducing the number of mass-appeal hit AC. oldies
and urban AC-leaning vocals we play from the "60s
through today would be beyond risky, it would be
moronic, as these songs are sull the most essential
clement in mass-appealing smooth jazz”’

But not everyone agrees. Another accomplished
PD with an enviable record of ratings achieve-
ments confides that for smooth jazz to survive,
someone has to “have the balls to drop those
ancient vocals, no atter how well they test.” Still,
it is casy enough to empathize with progranumers’
risk aversion when music tests are already scarce
to nonexistent. Absent other resources, PDs must
rely on gut to bolster the ranks of younger listen-
ers—it they can summon the courage. Otherwise,
they may face ossification.

One who continues to step out and adapr is
WSJT PD Ross Block, who last tall instituted a
new on- and off-air positioning statement, “the
Evolution of Cool,” to retarget a younger audience.
He and MD Kathy Curtis scrutinized the stadon’s
library and now, '60s vocals have vamshed from
WSJT, "70s
mcreasimgly scant and numerous new artists popu-

those from the are  growing
late the station’s mix ot currents, recurrents and
recent gold.

Best of all, Block’s strategy ot freshening and
modernizing the music is paying ott. “With adults
35-54, our average share in the four Arbitron sur-
veys prior to “The Evoludon ot Cool’” was a 4.7,
with an average rank of seventh. In the three sur-
veys since, our average share is 5.6, with an average
rank ot third,” he says.

That is a very cool evolution, indeed. RsR

Era Analysis: WSJT/Tampa

WSJT/Tampa's positioning statement, ‘Evolution of Cool,” reflects a shift
away from '60s and '70s gold, especially vocals, to retarget younger
listeners. From April 1to April 8, 317 spins were devoted to songs
released in 2007, more than double the combined total

plays for '70s (141 total spins) and '60s titles (13).

Source: BDSRadio.com

400 -
300+

™ Spins
M Songs

200I —=
100 e

() oo
1959 1966

WwWWwW.americanradiohistorv.com

1973 1980 1987 1994 A21601 2008

APRIL 18, 2008


www.americanradiohistory.com

» MARCUS MILLER’S “FREE,” WHICH
FEATURZS CORINNE BAILEY RAE, POSTS

THE CHART'S BIGGEST POSITION JUMP
AND SPDRTS MOST INCREASED PLAYS

POWERED HONORS (18-11, UP 74).
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SEAL (Uitimate Vibe)
ROLLING waARNERBROS.  OC 2 S7ESl 24 KWJZ
NILS T
DREAMIN BAIATTSR pie S 0526 29 SAAX' PACK 1
C ANTOINE (FZ.',"" F:r ;’ou
MAR - anac hie;
SPOOKY PEAK/CM! 2 g 2N S WVMY
gJa\éEng;IVER FEATURING WARREN HILL - 6 ) 0.238 b ALICIA KEYS 1
M .
Like You'll Never See Me Again
ALICIA KEYS 68 ) 101 20 (MBK/J/RMG)
LIKE YOU'LL NEVER SEE ME AGAIN MBK/J/RMC i KOAS MARCUS MILLER FEAT
BOB BALDWIN 5
THIRD WIND. NUGROOVE SE :77 ! SIISON | - CORINNE BAILEY RAE
TwH:vamlﬁP anALE S REN 52 e 0772 23 \'»:/rS/E .% ?»E/Ecszsiwcancvlsw +13, KKSF +7, KJZS +6, KBZN +3,
DEZVoLs WNWV +3, KYOT +3, WLJZ +2. WSJW 1 ) '
IE‘IE;’;%IEAFAITH N 52 R 0592 27
TRIPPIN N' RHYTHM PAUL BROWN
NICK CDLIONNE . "
. 4 o] 0.374 - OI" Skoolin' (Peak/CMG)
KEEPIN'IT COOL NARAQA JAZZ/BLG DS ZZE T Ay HIOAWSMULE.
WSIW +4, KJZS 43, KKSF +3, KBZN +2, WSJT +2
BRIAN CULBERTSON
NEW AND ACTIVE Always Remember (GRP/Verve)
SIIC 49, KUZS +9, WS W +&, KTWV +5, WYMV 45, WSMJ 45,
ARTIST ARTIST ARTIST PO O W Ze WLz
TITLE / LABEL AUD / GAIN TITLE / LABEL AUD / GAIN TITLE / LABEL AUD / GAIN ) -
GERALD VEASLEY 48/5 CHAKA KHAN 4717 JAY SOTO 2117 JOHN LEGEND
Slip N Shide One For All Time Stay Awhile ADDED AT... 1 EJazcy’lBDaY Gs‘isgeﬁ'u&offé’gﬁ'“;‘x& a
(Heads Up) (Burgundy/Columbia) (NuGroave) Mool . ;WSJ ¢ 8y = e *
TOTAL STATIONS: 6  TOTAL STATIONS: 9 TOTAL STATIONS: 3 KIFM ,‘5"_93;1 WIWVRZIWAS 22 SO 2 WD
San Diego. CA T e ]
EARL KLUGH 47/40 KIRK WHALUM 32/0 BRIAN BROMBERG 2112 PD: Mike Vasquez EARL KLUGH
Driftin’ Big OI' Shoes Shag Carpet APD: J, Wiedenheimer Driftin® (Koch)
(Xoch) (Rendezvous) {Artistry) MD: Kelly Cole XWRC +8, WIZZ +7, WMV +7, SLIC +5, KIFM +3, WNUA +2,
TOTAL STATIONS: 12 TOTAL STATIONS: 4 TOTAL STATIONS: 2 Wayman Tisdale, Throwin’ it Dawn, 7 e J ., 20’8‘:5 RZRKSER2KBAN SNSRI
LEGEND: See legend to char(’s in charts section for rules and symbol explanations.
FOR REPORTING STATIONS PLAYLISTS GO TO: 25 smooth jazz stations are electronically monitored by Nielsen Braadcast Data Systems 24
Radi dR: d hours a day, 7 days a week. Indicator chart comprised of 16 reporters.
www.RadioandRecords.com © 2008 Nieisen Business Media, Inc. All rights reserved.
WJZZ/Atlanta, GA* WDSJ/Dayton, OH* KPVU/Houston, TX KTWV/Los Angeles, CA* WHOV/Norfolk, VA KSSJ/Sacramento, CA* DMX Jazz Vocal Blend/Satellite XM Watercolors/Satellite*

OM: Steve Hegwood OM/PD: Jeff Stevens

PD/MD: Dave Kosh

WEAA/Baltimore, MD

PD: Sandi Mallory

APD/MD: Marcellus "Bassman”
Shepard

WSMJ/Baltimore, MD*
POYMD: Lori Lewis

WVYSU/Birmingham, AL
OM/PD: Andy Parrish

WNUA/Chicago, IL*
OM/PD: Darren Davis
ML Rick O'Dell

WNWV/Cleveland, OH*
OM/PO: Bernie Kimble

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MO: Sandy Kovach

WZJZ/Ft. Myers, FL
OM: Louis Kaplan
APD/MD: Randi Bachman

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edwards

WSJW/Harrishurg, PA*
PD/MO: Paul Scott

WQTQ/Hartford, CT
PO/MD: Stewart Stone

APRIL 18, 2008

PD: Larry Coleman

KJLU/Jefferson City, MO
OM: Mike Oowney

PD/MD: Dan Turner

APD: LaVaughn Wilson

KOAS/Las Vegas, NV*
OM/PD: Duncan Payton
MO: Lynn Briggs

KUAP/Little Rock, AR
PD/MD: Michael Nellums

KSBR/Los Angeles, CA
OM/PO: Terry Wedel
MD: Vienna Yip

PD: Paul Goldstein
APD/MD: Blake Florence

WGRV/Melbourne, FL
PO/MD: Randy Bennatt
APD: Jan Julian

WLVE/Miami, FL*
OM/PD: Rich McMillan

KRVR/Modesto, CA*
OM/MD: Doug Wulff
PD: James Bryan

WVAS/Montgomery, AL
OM: Candy Capel
MD: Jay Holcey

PD: Kevin "The Moose” Anderson ~ PD/MD: Lee Hansen
WLOQ/Orlando, FL*
PO: Paul Lavoie

APD: Brian Morgan
MO: Patricia James

WJJZ/Philadelphia, PA*
PD: Michael Tozzi
MD: Frank Childs

KYOT/Phoenix, AZ*
PD: Smokey Rivers
APD/MD: Angie Handa

KJZS/Reno, NV*
OM: Mark Keefe
PO/MD: Jay Davis

OM/PD: Dan Jessop

PD: Mike Vasquez
MD: Kelly Cole

KKSF/San Francisco, CA*

PD/MD: Ken Jones

PD: Gordon Zlot

24/7 NEWS
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KBZN/Sait Lake City, UT*

KiFM/Sar Diego, CA*
APD: J. Wiedenheimer

KJZY/Santa Rosa,
APO/MD: Rob Singleton

PD: Shirlitta Colon
MD: Lynette White

KWJZ/Seattle, WA*
PO: Carol Handley
MO: Dianna Rose

KCOZ/Springfield, MO
OM: Jae Jones
PO/MD: Jarrett Grogan

PD/MD: Rachelle Matthews

DMX Smooth Jazz/Satellite
PD/MD: Rochelle Matthews

Jones Radio

Networks/Satellite*
OM/PD: Steve Hibbard
APD/MD: Laurie Cobh

Music Choice Smooth

Jazz/Satellite WSJT/Tampa, FL*

APD: Will Kinnally PD: Ross Block
CA* MD: Kathy Curtis

Sirius Jazz Cafe/Satellite*
OM: Gregg Steele
PO: Shirley Maldonado

* Monitored Reporters
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&R ALTERNATIVE/ACTIVE/ROCK

The all too familiar story of two rock radio vets who became the
casualty of format flips and downsizing

Outside Looking In

Mike Boyle

MBoyle@RadioandRecords.com

nless you have been in the unfortunate position of losing
your job, you cannot begin to imagine how it feels or the
emotional tcurmoil that comes with questioning what you
might have done differently to head off being put in that
position. Perhaps the biggest lesson to be learned from the
stories you're about to read is that a little respect and com-
passion go a long way, because no one knows it one day the shoe will be on

the other foot.

Downsized In Fort Myers
Ryno (aka Mark Masca) was one year into a

return visit to Beasley Broadcasting classic rock
WRXK/Fort Myers as APD)/afternoon host
under WRXK/WJBX PD John Rozz. (Ryno
previously worked across the hall at alternative
sister WJBX.) In January, Rozz was let go after
10 years with the cluster. As a result, Ryno was
thrust into the interim PD role, hopeful about
his chance at landing the gig permanently. But
two weeks later, he too found himself down-
sized out of a job as the station’s format was
retooled and its resources redirected.

“When Rozz left, [ was told the PD’ job
was mine to lose, so I thought [ was in a pret-
ty good position to continue on there”
Ryno says. “But at the same time, every day
going in I knew it could be my last, because
when you see a guy that has been there for
as long John getting blown out, you start to
question everything.”

Between the two firings, Ryno says he felt
like a “zombie. “Every day in my car on the
way home I'd breathe a sigh of relief and say,
‘T made it through another day’ ”

But then that fateful day came.

“When 1 walked into the GM’s office and
saw the business manager sitting there, I knew
it was over,” he recalls. “I felt like I didn’t have
a chance, but at the same time | knew it was
their company and their radio station. I also
knew | was a talented guy and eventually 1
would find something else.”

Ryno says he didn’t make a scene and only

asked for some time to pack up his belongings.
“Brad Beasley, the GM, shook my hand on the

way out and thanked me for being a “class act”
I walked out of there with my head held high,
because [ gave them everything and [ never
worked harder in my career.”

After becoming a little “emotional” in the
car on the way home, Ryno says he cleared his
head and the first thing he did was go online
and apply for unemployment to supplement
the short-term severance he was given. The
sccond thing he did was jump back online and
got the word out by networking “as fast and
turious as possible.”

Several months into his search, Ryno has
garnered the attention of a Columbus, Ohio,

PD for a gig—he previously worked at Clear
Channel’s '80s WBWR in the market—but is
still waiting to hear what the outcome will be.
He got that programmer’s attention with a
MySpace e-mail barrage by listeners he
reached out to who were familiar with his on-
air work in the market. Ryno says he didn'’t feel
bad about giving out the PD’s public e-mail
address, and adds, “'I just thought it was a great

way for me to cut through all of that clutter.”

Ryno says his biggest frustration about the |

job-hunting process is “dealing with people
that can’t take two seconds to hit reply and
send a two-word e-mail back to you.” He adds,
“Many of these people that are in positions of
hiring people right now have been in my posi-
tion. Of the almost 80 ads that I
answered in over two months, 've only

have
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‘Nobody is
going to
come
knocking on
my door. |
learned that
a long time

ago.’ —Ryno

Reach Out

Contact Ryno at
onyr95@yahoo.com
and Michael Lee at
mleewxmx@yahoo.com.

received six responses back. I can certainly
understand not returning a phone call, but
when you are reading an e-mail you are right
there in the e-mail . . . just hit reply and say,
‘Got your stuff, thanks.” ”

Througlh it all, Ryno reniains positive.”'l get
up every day because [ am determined to find
a job. Nobody is going to come knocking on
my door. [ learned that a long time ago.”

Format-Flipped In Houston

Longtime rock programmer Michael Lee
(WQMF & WTEX/Louisville, WXMX/
Memphis) was PD/afternoon host at Cumulus
classic rock KIOL/Houston for

until he and the entire airstaff were blown out

10 months

in August 2007 when the station flipped to a
Jack format.

Lee can’t be sure, but he says he may have
been partly responsible for his own demise.

“When the first PPM numbers started com-
ing in on Houston | noticed how well the
music stations were doing. And with us losing
our morning show, Walton & Johnson, I sent
an e-mail to my bosses saying that it looks like
in the PPM world being a music station could
pay some dividends and we might want to
reconsider and relook at mornings and keep
the station music-intensive . . . Well, they took
my advice. I just didn’t think it would cost me
my job.”

Like Ryno, Lee’s biggest frustration in his
radio job search—he’s currently home in
Lexington, Ky., doing marketing and promo-
tion tor the Kroger supermarket chain and
weekends on LM Communications  sports
WLXG/Lexington—is not getting a return
phone call or e-mail, especially from people he
has known tor years.

“It’s a disgrace that just because you are not
in a position to help someone now that they
should ignore the fact that more than likely
you are going to get back in the game. I don’t
hold grudges, but it might be hard to all of a

sudden get a hold of me one day.” RR

Virgin act Saving Abel recently paid a vish to Clear Channel alternative WEND
[06.5 the EndCharlotte. From left are guitarists Jason Mulls end Scett Bartlett,
WEND PD Jack Duried, lead vacalist Jared Weeks, bassist Eric Taylor and drummer
Blake Dixon.

om
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- ol
o 5 » DEATH CAB FOR CUTIE EARNS ITS
. : P i THIRD ALTERNATIVE TOP 10 AS “I WILL
A LT E R N ATI v E ; POSSESS YOUR HEART” CLIMBS 12-10 (UP
134). “POSSESS” IS THE LEAD TRACK FROM
POVERZC BY nlc]sen “NARROW STAIRS,” AVAILABLE MAY 13.

DIGITAL DOWNLORDS
L mps AVAILAELE AT DNIDS.COM

i B3 .‘,E 1) NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
R &L ARTIST CERTIFICATIONS STATUS PLAYS AUDIBNCE ARTIST PLAYS ARTIST PLAYS
- ¢ Tme . MPRINT/PROMOTION LABEL [Sup e R RANK TITLE / LABEL JGAIN TITLE / LABEL JGAIN
PUDDLE OF MUDD NO. 1{ZWKS) 1595  +446 6648 3 SAFETYSUIT 33128 THE BLACK KEYS 138/42
PSYCHO FLAWLESS/GEFFEN/INTERSCOPE : Someone Like You Strange Times
SEETHER (Universal Motown) (Nonesuch/Warner Bros.}
RISE ABOVE THIS wnoup D® B2 6857 MOST ADDED TOTAL STATIONS: 25 TOTAL STATIONS: 30
ATREYU L G
1435 +35 426 n RED 232/9 PARAMORE 135/0
FACOINGDOWN HOLLYWOOD Already Over Thats What You Get
FOO FIGHTERS 1 {Essential/RED/Epic) (Fueled By Ramen/RRP]
LONG ROAD TORUIN ROSWELLRGARMG 1288 72 4754 7 TOTAL STATIONS: 22 TOTAL STATIONS: 16
T e B . 26 W e0B3 4 THE WHIGS 2D3/28  THE SPILL CANVAS 13312
u SLANDIDM ARTIST NEW Right Hand On My Heart All Over You
3 DOORS DOWN r 12P0S 436 4568 8 TITLE / LABEL STATIONS (ATO/RED} (One Eleven/Sire/Reprise)
IT'S NOT MY TIME UNIVERSAL REPUBLIC g ’ FLOBOTS 13 TOTAL STATIONS: 20 TOTAL STATIONS: 10
THE RACONTEURS o = Handlebars
SALUTE YOUR SOLUTIDN THROMANWARNERBRDS. 108 +286 4429 9 (Universal Republic) ::;TERO‘ Mictortume 202725 g:::.l;n,:co ) |20
KFTE, KMYZ, KNXX. KPNT. KTBZ, KUCD. g IsToriun o
BANICIATATHEIMSCO N oe 33 3806 13 WBRU, WBTZ, WCYY, WDYL, WRWK (Pulse) (Silent Majority/ILC)
NINE N THE AFTERNOON DECAYDANCE/FUELED BY RAMEN/RRP b AR ) X : L - - e -
FOO FIGHTERS n
| THE PRETENDER RoswsLUntA/Rﬁrc (2B S 6732 2 FOO FIGHTERS 12 STBFJV OF THE YEAR 142/5 EAV;N R’osth‘;LE 131747
Let tt Die Wake Up ove Remains The Same
T e o 1005 34 4282 10 (RoswellRCAIRMG) (Epitaph) (Interscope)
— = = KCNL. KJEE, KNXX, KPNT, KQRA, KRAB, TOTAL STATIONS: 13 TOTAL STATIONS: 23
DISTURBED AIRPOWER KXTE, WBTZ, WFXH, WGRD, WJBX, WKQX
INSIDE THE FIRE REER SR N CE OB =
THE RACONTEURS 4
LINKIN PARK N2 ¢r )
SHADOW OF THE DAY WARNER BRDS. 945 -65 4.772 & (513':7':: Jvul'vsolu'mg )
lan, farner Bros..
LINKIN PARK )4 KHBZ. KXTE, WRZX, WZNE
GIVENUP waRnereros. 025 ‘Bl 3496 14 }
ASHES DIVIDE DEATH CAB FOR CUTIE 4
i THE STONE sLanoome 0D 4 2368 Qe '(A’V"i" ':_°)5“55 fouditeart
antiC
FLOBOTS  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED KCXX, WWDC, WXDX, WZNE
HANDLEBARS UNVERSALREPUBLC 888 #4354 5.343 S B =i
10 YEARS CAROLINA LiAR 4
BEAUTIFUL unveRsaLRepBLE B0 *38 2457 e ;’:I Not ;)V'-"
tlantic,
RISE AGAINST o - KROQ, WEQX, WFNX, XM Ethel
i THE GOOD LEFT UNDONE GEFFEN/INTERSCOPE B3¢ s G155 12 O WK N s
- APOCALYPTICA FEATURING COREY TAYLOR ALKALINE TRIO 4
8 I'MNOT JESUS 20-20 ENT./JIVE/ZOMBA 73 B2 2375 23 Help Me
| = (Epic)
SEETHER 1
19 FAKEIT WIND-UP 820 51 3.274 16 WFNX, WHTG, XETRA, XM Ethel
I PARAMORE SEETHER 3
20 8 CRUSHCRUSHCRUSH FUELED BY RAMEN/RRP 765 27 2l 20 Rise Above This MOST
(Wind-up)
THEORY OF A DEADMAN r -
o oo T4 N 20682 % VK. WK, WHoC INCREASED
j JACK JOHNSON LINKIN PARK 3 PLAYS
22 742 -89 3.014 17
[FIHADEYES BRUSHFIRE/UNIVERSAL REPUBLIC & - Given Up
E THREE DAYS GRACE 1 (Warner Bros.)
g RIOT JVE/ZOMBA 625 +16 1750 30 KTCL. WLUM, WMFS
Il R.E.M. = . SAFETYSUIT 3
2y SUPERNATURAL SUPERSERIOUS wagnergos.  ©2 e 2354 25 Someone Like You +354 FLOBOTS
5 PENNYWISE (Unfversal Motawn) Handlebars (Universal Republic)
. THE WESTERN WORLD mvseacE O - 2521 1© KFTE, KQXR, WNFZ KEDJ +31, KRBZ +20, WDYL +20, KCXX +18, WLLM +T7,
416, WWCD +16, KQRA +15, KUCD #14, CIMX +3
el VAMPIRE WEEKEND s . DR RED 3 ; MRS ’
A-PUNK XU/BEGGARS GROUP ] Already Over
: MGMT (Essential/RED/Epic) +286 THE RACONTEURS
. TIME TO PRETEND COLUMBIA 602 +67 1587 32 KMYZ, WTZR, WZJO - Salute Your Solution (Third Man/Warner Bros.)
SIAN +29, WZJO +17, KNXX +16, KQXR 15, WZNE 15,
FOO FIGHTERS WOYY +12, XETH +12, WEQX +TI, WHTG +TL, KNRK +10
ﬂ LET ITDIE ROSWELLRCARMG 20 134 3456 15
‘ SAVING ABEL Ss6 72 67 8 DE_ATH CAB FOR CUTIE
ADDICTED SKIDDCO/VIRGIN g | Will Possess Your Heart (Atiantic)
a LUDO KPNT +17, WOYY +14, WZNE +T3, WHTG +TI, WWDC +1),
LOVE ME DEAD REDBRD/SLANDIDMG 9B Y75 1860 27 WBRU +9, KRAB +3, KWOD +8, KMYZ +8, KROX +7
SIXX: A.M. T
3 LIFE IS BEAUTIFUL ELEVENSEVEN 2 =2 1527 33 fotg [';l(:'(:'TE’ﬁfNR .
e ie (Roswell/l MG)
BREAKING BENJAMIN o g -24 1810 3 KRZQ +32, SIAN +13, WHTG 412, KITS +10, WCYY 410,
UNTIL THE END HOLLYWOOD & r KNDD +8, KRAB +9, WFNX +3, WNFZ +8, KXTE +8
AGAINST ME! r
ST0P sRERERSE P2 i 125 DISTURBED
SICK PUPPIES Inside The Fire (Reprise)
MY WORLD rRvRon  S0% 92 DEE ] KHBZ +21, WJRR +16, WZNE 415, KNXX +10, KPNT 43
WKQX +8, KRAB +7, WKRK +7, WZIO +7, WMFS +7
S TRANKIRN . % 53 40 w3
ICAL STRIKE/REPRISE ADDED AT... -
FINGER ELEVEN i
I'LL KEEP YOUR MEMORY VAGUE wno-up B2 *25 [osay 29 sK pN-'O.
t. Louis, M
SPOON =
DON'T YOU EVAH werge 38 -3 1239 35 P%: ?mm\‘; Mattern
MD: Scott Rizzuto
THE KOOKS o
ALWAYS WHERE | NEEO TO BE ASTRALWERKS 370 +25 0.805 E'Ob:fslv‘:'andiel:alisb_ﬁ o
4 te,
AVENGED SEVENFOLD e o SoTers R FOR WEEK ENDING APRIL 13, 2008
AFTERLIFE HOPELESS/WARNER BROS. A LEGEND: See legend to charts in charts section for rules and symbol explanations.
BUCKéHERRV n FOR REPORTING STATIONS PLAYLISTS GO TO: 69 aiternative and 25 Canada rock stations are electronically monitored by Nielsen Broadcast Data
2 s : " )
SORRY ELEVEN SEVEN/ATLANTIC/RRP 260 i 2.431 22 www.RadioandRecords.com Systems 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc.

Al rights reserved.

REGISTER
T0DRY!

CO-LOCATED WITH THE NAB

CONVENTION() 3

Hilton Austin Hotel # Austin, Texas

www.radioandrecords.com/Conventions/RRconvention.asp for more information. I-IOW
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» THREE DAYS GRACE CONTINJES ITS CLIMB
UP THE CHART (14-13) WITH “RIOT.” THE TRACK
SCORES ITS SECOND-BIGGEST SPIN INCREASE (UP
88) SINCE FIRST CHARTING IN NOVEMBER.

K&R ACTIVE ROCK

#oweRreD sy nicl

. m DIGITAL DOWNLOADS
BDS 5 AVAILABLE AT DMDS.COM

o] =4
g T w3 11 NIELSEN BDS NEW AND ACTIVE
%] WY ARTIST CERTIFICATIONS pLAYS AUDIENCE
2 RE TITLE IMPRINT /PROMOTION LABEL  TW - MILLIONS RANK T — AR - - e
] 1 12 THEORY OF A DEADMAN NO. 1{2 WKS) 1519 18 4.89) 2 AGAINST ME! ne/9 MOTLEY CRUE 1017101
SOHAPPY N 504/ROADRUNNER/RRP : Stop Whe Saints Of Los Angeles
DISTURBED MOST INCREASED PLAYS {Sire/Reprise] (otley)
4 3 NSIDETHEFIRE a2 GBY CARELT MOST ADDED TOTAL STATIONS: 1 7OTAL STATIONS:
3 DOORS DOWN SOILWORK 107/20 ANEW REVOLUTION 101/8
9 rsNOTMYTIVE UNVERSALREPLBLC 1490 57 ATIa 3 e L Bone
ATREYU (Nuclear Blast/Caroline) Xoch)
12 L UNG nown HOLLYWDOD ]3'56 65 NEEEN 5 TOTAL STATIONS: 3 “OTAL STATIONS:
PUDDLE OF MUDD e
/ 28 PSYCHO FLAWLESS/GEFFEN/INTERSCOPE 1356 & 51N 1 SCARY KIDS SCARING KIDS 10711 FIVE FINGER DEATH PUNCH  97/97
ARTIST = TP(‘)EW Faces Pever Encugh
SEETHER & TITLE / LABEL ATIONS {Immortal/RED) Cirm)
’ . 8 QseasoveThis waoge N3 g s 7 MOTLEY CRUE 19 TOTAL STATIONS: 12 'OTAL STATIONS:
g SAVING ABEL The Saints Of Los Angeles
. oDt skoocoviRon 72 *B4 3348 6 (Motley) SBUCKCHERRY 106/0 i?ﬁ DF,'G"TERS 8167
KHTB, KHTQ, KLAQ, KQRC, Si orry =
APOCALYPTICA FEATURING COREY TAYLOR — E—— RO, AR, S {Fleven Seven/Atlantic/RRP) Roswel RCA/RMG)
110] . 1 1 5 Octane, WBUZ, WBYR, WCCC, W.LIO,
| I'MNOT JESUS 20-20 ENTHIVE/ZOMBA S WMMR, WQXA, WRIF, WRXW, WRZK, TOTAL STATIONS: < OTAL STATIONS:
[ ASHES DIVIDE WXQR, WYBB, WYSP, WZMR
. B B oo sianiome 129 49 2989 12 X FROM FIRST TO LAST 103/26 COHEED AND CAMBRIA 78/4
- A T FIVE FINGER DEATH PUNCH 15 Worlds Away keathers
P
10 geauriruL UMVERSALREPUBLIC 072 224 | E:":; Enouoh (T%JTTZT ”;T’,L”T‘f(;;‘;’:“) 4 %&CZ?AT[ONS;
5 LINKIN PARK 951 24 2586 13 KBPI, KHTQ, KILO, KZRQ, WBUZ, WCCC,
GIVENUP WARNER BROS. e : WIIL, W)10, WQXA, WRIF, WRTT, WRXW,
gE| FOO FIGHTERS e, 930 1SS 3252 8 b
LONG ROAD TO RUIN RM REV THEORY 8
THREE DAYS GRACE Hell Yeah
25 RIOT JIVE/ZOMBA 891 +88 2424 14 {Van Howes/Maloof/Interscope)
SIXX: A.M KDJE, KISW, KLAQ, W10, WQXA, WRXW,
40 e s BEAUTIFUL mevinsevey RGN 26 SIEDE T WAL
AVENGED SEVENFOLD & HURT ?
6 arrERUFE HOPELESS/WARNERERDS, 100 129/ NEEeEl 18 Loded
5 (Capitol)
16 1R s:;EX)EL'-E e 43 3B mB 17 KDJE, KZRQ, WBUZ, WKQZ. WRZK,
|- WWBN, WZMR
= . SEETHER n
B 24 O whoue 742 59 3200 9 FOO FIGHTERS =
' AIRBOURNE et
' _1_8_ 21 150 MUCH, TO0 YOUNG, TOO FAST ROADRUNNER/RRP 988 +22 205, E(R[;’JSE“"*,X{RT%NV%'X‘AC; T T
: FIVE FINGER DEATH PUNCH : ’ ’ B '
R 39 o v BCEE 72 JEEEN ° THE RACONTEURS 5
SEVENDUST Salute Your Solution
9 . 2 B oonicaLSON rrosisvumne 005 60 R~ ED"JE’ varX\FN ;rvrgsrf r\?vsé)xn WYBB
RED —" ' ' '
2] _2__‘_ 7 ALREADY OVER ESSENTIAL/RED/EPIC 20 e g - GAVIN ROSSDALE 4
: DROWNING POOL Love Rematns The Same
2-‘:_ B enemy nevenseven o0t 17 RS f/vlnc‘gcs(meg WRTT, WYSP
- EGYPT CENTRAL iyl '
Bl 8 20 e e sic mrLaovic Y64 & EEE ° SEVENDUST 3
KID ROCK Prodigal Son
24} e o ropoocanamc 433 BB B4 21 (7 Bros./AsylumILG) DISTURBED
129 g TANTRIC = .o Il WL SR W inside The Fire (Reprise)
DOWN AND QUT SILENT MAJORITY/ILG i WRXR +T7, XZRQ +16, WZOR #i4, WXZZ +13, WCPR 412,
2 e 12Ws1'drigs Qfﬁf :,E,S HESEELIN ¢ KBPt T, KIJE +1, KOMP +1L, WCCC +T, WWWX 410
28 9 ! 409 « 433 0469 34 Bl
il = ANTHEM FOR THE UNDERDOG WIND-UP E(BDI_EJEe.rK[r)%si'? -l AVENGED SEVENFOLD
77 | Bl BLACK TIDE 3827 9 0840 23 - Afterlife (Hopeless/Warner Bros.)
k SHOCKWAVE INTERSCOPE AVENGED SEVENFOLD 2 KDOT +18, ENCN +11, KFRQ +Tl, WCCC +8, WRZK +8,
SERJ TANKIAN Afterlife WRUF +B, WYSP +8, WBYR +6, KTEG +5, WYBB +5
10 SKY IS DVER SERJICAL STRIKE/REPRISE 383 -84 0.606 28 {Hopeless/Warner Bros.)
KDOT, wysp REV THEORY
SIXX: A.M.
’ . PRAY FOR ME ELEVEN SEVEN 341 22 Ry Hell Yezh (Van Howes/Maloof/Interscope)
o] 4 FULTER 3% +T7 0440 35 ) o KRG oy o 7 WG KTG 37
T SOLDIERS OF MISFGRTUNE PULSE ’ - il . : g ’
| ANOTHER BLACK DAY =
' (3% 3 ickepsouts BEieReRos. | OB 92 0339 39 MOTL."Y CRUE
— The Saiits Of Los Angeles (Motley)
% 2s 13 BULLET FOR MY VALENTINE 302 472 0586 30 KATT 430, VYSP +12. WBSX +7, WRIF +6, KXXR 5,
| SCREAM AIM FIRE JIVE/ZOMBA - - WTFX +5, WXQR +5, KHTB +4, WHOR +4, WIYY +4
= P.O.D. B y ,
53] s o nocowns 288 34 0397 36 FIVE FINGER DEATH PUNCH
| THOUSAND FOOT KRUTCH Never Enough (Firm)
. 58 6 hisamarr TooTHeNaL  2%9 SR 0273 - KOG 3B, ZFHQ 3B, KEPI T, KLPD.IS KLO 12
"5 2 THERACONTEURs N - e CIXORECIAEIE Z 2D RAITR
| SALUTE YOUR SOLUTION THIRD MAN/WARNER BROS. : ADDED AT... .
REV THEORY [ R TE
’ m HELL YEAH VANHOWES/MALOOF/INTERsope 209 #1220 0.585 31 wa”QNB o
— reenville,
<= SKILLET
L _z‘_’_ 3 THELASTNIGHT ARDENT/SRE/ATLANTIC 172 gZeay - PD/MD: Dave Tripp
Five Finger Death Punch, Never Enough, &
‘ m Sjg:)T caproL | 195 +BS G7sN - Motley Crue, The Saints Of Los Angeles, 5
E ALTER BRIDGE
39 [RE iy UNIVERSALREPUBLC D0 80 0285 40 FOR WEEK ENDING APRIL 13, 2008
= FINGER ELEVEN FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbot explanations.
) 38 4 ! 147 -17 0190 - 61 active rock stations are clectronically monitered by Niclsen Broadcast Data Systems 24
< T'LL KEEP YOUR MEMORY VAGUE WND-UE RadioandRecords.com hours a day, 7 days a week. © 2008 Nielsen Eusiness Media, Inc. All rights reserved.
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i L » PUDDLE OF MUDD HOLDS THE NO. 1
8 SPOT FOR A FIFTH CONSECUTIVE WEEK WITH
Roc K e ¥ “PSYCHO.” EACH OF THE QUARTET'S THREE
- CHART-TOPPERS HAS LED THE LIST FOR AT

Py ‘|'l
~ LEAST FIVE FRAMES.

PowERED BY nhielsen

LDMDS DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

(=] =
£ | EE 11 NIELSEN BDS NEW AND ACTIVE
4] N WY ARTIST CERTIFICATIONS PLAYS AUDIENCE
£ ) g% TITLE IMPRINT / PROMOTION LABEL ™ +-  MILLIONS RANK *??rIIEST B EL p,'a‘xi ?ﬁ{'g ABER p,'a‘xﬁ
PUDDLE OF MUDD NO. 1{5 WKS) 433 10 1.562 i 12 STONES 29/2 MUDVAYNE 25/0
PSYCHO FLAWLESS/GEFFEN/INTERSCOPE : Anthem For The Underdog Dull Boy
3 DOORS DOWN {Wind-up} (Epic)
IT'S NOT MY TIME UNIVERSAL REPUBLIC 418 8 1.354 2~ MOST ADDED TOTAL STATIONS: 4 TOTAL STATIONS: 2
SIXX: A.M. 3B 24 01251 3 AVENGED SEVENFOLD 27/8  FILTER 22/3
LIFE IS BEAUTIFUL ELEVEN SEVEN Afterlife Soldiers Of Misfortune
THEORY OF A DEADMAN MOST INCREASED PLAYS 333 o) 0.941 5 {Hopeless/Warner Bros.) (Pulse)
SO HAPPY 604/ROADRUNNER/RRP 2 : TOTAL STATIONS: 9 TOTAL STATIONS: 8
SEETHER nooe 3 62 1080 4 CHEVELLE 27/4  MOTLEY CRUE 2
: WINDS ARTIST NEW The Fad The Saints Of Los Angeles
FOO FIGHTERS 20a = 0.785 6 TITLE / LABEL STATIONS (Epic) (Motiey}
LONGROAD TORUIN ROSWELL/RCA/RMG L MOTLEY CRUE 7 TOTAL STATIONS: 8 TOTAL STATIONS: 5
SEETHER - The Saints Of Los Angeles
RISE ABOVE THIS wnoup 233 *36 e |10 (Motley)
KAZR, KBER, WAQX, WDHA, WKLC,
THE BLACK CROWES e
GOODBYE DAUGHTERS OF THE REVOLUTION SILVER ARROW s ) i B Dt 97 W[‘OR' W
THREE DAYS GRACE n< 10 YEARS 2
NEVER TOO LATE JIVE/ZOMBA ar 2 W7 € Beautitul
{Universal Republic)
DISTURBED
INSIDE THE FIRE REPRISE 20 +45 0.732 7 WDHf, WRQK
10 YEARS ; APOCALYPTICA FEAT. COREY
BEAUTIFUL UNVERSALREPUBLC 120 *29 0569 T TAYLOR 2
FOO FIGHTERS n e
! L 20-20/Jive/Zomb.
THE PRETENDER ROSWELLRCARMG 9B 8 0400 15 e
DEF LEPPARD FEATURING TIM MCGRAW -
NINE LIVES SLANDLME 127 8 OS2 LINKIN PARK 2
AIRBOURNE -
o (Warner Bros.
TOO MUCH, TOO YOUNG, TOO FAST ROADRUNNER/RRP e 6 0282 16 KAZR. WIXQ
BUCKCHERRY n
SDRRY FLEVENSEVEN/ATLANTICRRR 128 “18 0423 14 SE"\zT:I EORY 2
P - el eal
ASHES DIVIDE (Van Howes/Maloof/Interscape)
THE STONE siaoiome 1% L6 LEOuR 17 KBER, WNOR
APOCALYPTICA FEATURING COREY TAYLOR AIRPOWER
I'MNOT JESUS 20-20 ENT/JIVE/ZOMBA e o1 Gz B SEENHERN L
SAVING ABEL e
ind-up;
ADDICTED SKIDDCO/VIRGIN ]E B O'ﬁi 2z WXFX
THREE DAYS GRACE <
RIOT VE/ZOMBA 10z +13 0.463 13 IDISTURBFD 1
| nside The Fire
KID ROCK (Reprise)
ALL SUMMER LONG TOP DOG/ATLANTIC 6 4 0153 25 WHJY MOST
R.E.M. - — B
SUPERNATURAL SUPERSERIQUS WARNER BROS. B2 13 gzl | B SB::KCHERRY ! INCREASED
ATREYU 82 =3 on 2 {Eleven Seven/Atlantic/RRP) pLAYs
FALLING DOWN HOLLYWOOD ; wixQ
BLACK TIDE
SHOCKWAVE INTERSCOPE 3 +9 __0"48 N %6 \E(SJYM'ZLEZNSLRAL L
RUSH (Fat Lady/ILC)
WORKING THEM ANGELS ANTHEM/ATLANTIC 5% &9 WD e Kioc +47 THEORY OF A DEADMAN
LINKIN PARK 6 0186 > So Happy (604/Roadrunner/RRP)
GIVENUP WARNER BROS. h k J 1 KMOD +13, KZRR 46, KIOC +4, WOHA +4, WRQK +4,
ADDED AT... KAZR +4, WNOR +4, WAGX +4, WVRK +3, KTUX +2
BREAKING BENJAMIN = B PP KAZR
UNTIL THE END HOLLYWOOD 4 LAZERIOI-5) DISTURBED
ALTER BRIDGE Des Moines, |1A 5 0
39 -4 0.077 30 ) Inside The Fire (Reprise)
WATCH OVER YOU UNIVERSAL REPUBLIC PO: Ryan Patrick P T o e ST TR
SEVENDUST 37 +6 0037 ) MD: Andy Hall KIOC +4, KAZR +4, WRQK +3, KCAL +2
PRODIGAL SON 7BROS/ASYLUM/LG i Motley Crue, The Saints Of Los Angeles, 5 —
TANTRIC 3 .5 0.047 1 Linkin Park, Given Up, 1 SFETHER .
DOWN AND OUT SILENTMAJORITY/ILG. Rise Above This (Wind-up)
SERJ TANKIAN 29 2 0142 27 FOR REPORTING STATIONS PLAYLISTS GO TO: KAZR +13, KTUX +12, WXMM +6, WZZO +3, WXFX +3,
h 5 KUFQ +2, WONE +2, WDHA +], WJXQ +1, WNOR +1
d SKYISOVER SERJICAL STRIKE/REPRISE www.RadioandRecords.com
10 YEARS
Beautiful (Universal Republic)
RECURRENTS WNOR +21, WRGK +9, KUFO +6, WDHA +5, KMOD #1,
WKLC +1, WXFX +1
" & £ MOTLEY CRUE
= 3 a
q 7 The Saints Of Los Angeles (Motley)
u ARTIST 11 NIELSEN BDS PLAYS v ARTIST 11 NIELSEN BDS PLAYS 9 i
£ TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W Lw = TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ LW WONE +7, KAZR +5, WDHA +5, WJXQ +3, WXMM +
FINGER ELEVEN LINKIN PARK
PARALYZER (WIND-UP) 7z [ SHADOW OF THE DAY (WARNER BROS.) Il LS
0ZZY OSBOURNE AC/DC
IDON'T WANNA STOP (EPIC) 127 ) BACK IN BLACK (LEGACY/EPIC) 103 ; 197
HELLYEAH PINK FLOYD
ALCORAULIN' ASS (EPIC) [ 19 ANOTHER BRICK IN THE WALL (PART Il) (COLUMBIA) 102 ]92
GUNS N' ROSES 7 104 AEROSMITH 102 105
SWEET CHILD O' MINE (GEFFEN/INTERSCOPE) SWEET EMOTION (COLUMBIA) FOR WEEK EN&IJING :PRIL 13, 2008 . ‘
LEGEND: See legend ta charts in charts section for rules and symbol explanations.
NICKECBACK m 98 PEARL JAM 100 86 24 rock stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
ROCKSTAR {ROADRUNNER/RRP) N EVEN FLOW (EPIC) day, 7 days a week. © 2008 Nieisen Business Media, Inc. All rights reserved.

ROCK REPORTERS

WONE/Akron, OH*
OM: Chuck Collins

PD: TK. O'Grady
APD/MD: Tim Daugherty

KZRR/Albuquerque, NM*
OM: Bill May

PD: Phil Mahoney

MD: Rob Brothers

WZZ0/Allentown, PA*
PD: Tori Thomas
MO: Keith Moyer

KWHL/Anchorage, AK
PO/MD: Brad Stennett

WTOS5/Augusta, ME
OM/PD: Steve Smith
APD: Chris Rush

APRIL 18, 2008

KIOC/Beaumnont, TX*
OM: Trey Poston
PD: Joey Armstrong

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parocai
APD/MD: Monty Foster

WRQK/Canton, OH*
PD: Greg Ausham

WPXC/Cape Cod, MA
PD/MD: Suzanne Tonaire

WKLC/Charleston, WV*
OM/PD: Jay Nunley

APD: Brian Thampsan
MD: Bawn Cax

WEBN/Cincinnati, OH*
OM/PD: Scott Reinhart
MD: Dave Fritz

WMMS/Cleveland, OH*
PD: Bo Matthews

WVRK/Columbus, GA*
OM: Brian Waters
PO: Chris Chaos

KAZR/Des Moines, IA*
OM: Scott Allen

PD: Ryan Patrick

MO: Andy Hall

KHQG/Duluth, MN
OM/PD: Jack Lawsan

WQCM/Hagerstown, MD
OM: Rick Alexander
PD/MD: Mike Holder

WRVC/Huntington, WV
PD: Reeves Kirtner
APD: Stephen Perry

WJXQ/Lansing, MI*
OM: Paul Cashin
PD: Sheri Vegas

WGIR/Manchester, NH*
PD: Chris "Doc” Garrett

WXFX/Montgomery, AL*
PD: Rick Hendrick

WDHA/Morristown, NJ*
PD: Tany Paige
APD: Curtis Kay

WNOR/Norfolk, VA*
PD: Harvey Kojan
APD/MD: Sonja Morrell

WXMM/Norfolk, VA*
OM/PD: John Shomby

KCLB/Palm Springs, CA
OM/PD: Jen Shevlin
MD: Jenn Brewski

KUFOQ/Porttand, OR*
PD: Chris Patyk
APD/MD: Dan Bozyk

WHJY/Providence, RI*
PD: Scott Laudani

KCAL/Riverside, CA*
PD: Steve Hoffman
APD/MD: Daryl Norself
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WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schulz

KBER/Salt Lake City, UT*
PD: Kelly Hammer
APD/MD: Darby Wilcox

KZ0Z/San Luis Obispo, CA
OM: Pepper Daniels
PO/MD: Dusty Rhoads

KTUX/Shreveport, LA*
OM: Gary McCoy
PD/MD: Randy Hill

KSHE/St. Louis, MO*
OM: Rick Balis

APD: Katy Kruze

MD: Cuy Favazza

WAQX/Syracuse, NY*
OM: Tom Mitchell

PD: Alexis

APD/MD: Don Kelley

KMOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, WI
MD: Steve Resnick

KBZS/Wichita Falls, TX

PD: LizRyan

* Monitored Reporters
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ol
ALTERNATIVE & ACTIVE REPORTERS M B B armst CANADA ROCK BLAYS
RS ZE Time IMPRINT / PROMCTION LABEL  TW o
ALTERNATIVE KUCD/Honolulu, H* KCXX/Riverside, CA* ACTIVE 1 |& QUEENS OF THE STONE AGE MAKEIT WITCHU REKORDS REKORDS/INTERSCOPE/UNIVERSAL | 513 -8
PD: Adam Carr PD: John DeSantis L]
WEQX/Albany, NY* MD: Chris Sampaio APD/MD: Bobby Sato KEY.J/Abilene, TX 23 FOOFIGHTERS LONGROAD TORUN ROSWELL/RCA/SONYBMG #3538
OM/PD: Willobee OM: Randy Jones 3 i | SAMROBERTS THEMKIDS ¥ UNIVERSAL %27 -4
MD: Amber Miller KTBZ/Houston, TX* WZNE/Rochester, NY* PO/AMD: Frank Pain a 24 AIRBOURNE TOOMUCH. TOO YOUNG, TOO FAST ROADRUNNER/WARNER ~ T8 19
PD: Don Jantzen PD/MD: Danni 1 i
WHRL/Albany, NY* WZMR/Albany, NY* (5 ] : 18 PUDDLE OF MUDD pSYCHO FLAWLESS/GEFFEN/UNIVERSAL 3B +18
OM: John Cooper WRZX/Indianapolis, IN* KWOD/Sacramento, CA* gl']v!:r\'l('ivFi? [ilahan @ #- 3DOORS DOWN IT'SNOT My TIME UNIVERSAL REPUBLIC/UNIVERSAL 7B +35
PO/MD: Tim Noble PD/MD: Lenny Diana S"\é‘/ ZDACT‘:ﬁSiJOh“SO" S 7 3 THEORY OF A DEADMAN S0 HAPPY 604/UNIVERSAL  &7B 10
: Andy Haw| e g o ey
KROX/Austin, TX* WTZR/Johnson City, TN* KTEG/AI!?uquerque, NM* 8 a0 THE TREWS HOLD ME IN YOUR ARMS ¥ THE BUMSTEAD/UNIVERSAL 356 28
SB’I:LChasg OM/PD: Bruce Clark KXRK/Salt Lake City, UT* S"\é‘/ Zgrﬂ”g‘i\{( — g 31 STATE OF SHOCK HEARTS THAT BLEED o CORDOVABAY _ E32 10
MD: Tyolr; Rir:,:Dw gg‘é":‘: r:{;?;e ) 1o 1T AGAINST ME! stop SIRE/REFRISE/WARNER 3200 23
5 . . 5
ga:_aezx;;;;:diny, Mo APD: Corey O'Brien WWWX/Appleton, WI* ﬂ . R.E.M. SUPERNATURAL SUPERSERIOUS WARNER BROS./WARNER 307 49
SRAB/Bakercsfiedld, CA* PD: Creg Bergen MD: Artie Fufkin PO/MD: Cuy Dark (12 7 SEETHER RISE ABOVE THIS WIND-UP  BEF 1D
M: Kenn McClou APD/MD: Jason Ulanet ; e ol
PD/MD: Danny Spanks KBZT/San Diego, CA* WJSE/Atlantic City, NJ 5] E ; BUCKCHERRY SORRY ELEVEN SEVEN/UNIVERSAL ¥ 22? x 12
APD: Jared Mann WNF2/Knoxville, TN* PD: Carett Michaels OM/PD: Rich DeSigto @ T THE RACONTEURS SALUTE YOUR SOLUTION THIRD MAN/WARNER BROS./WARNER 243 +78
OM: Terry Gillingham APD: Mike Hansen ERDMD.ScattReilly 5 75 LINKIN PARK SHADOW OF THE DAY WARNER BROS./WARNER 332 45
KNXX/Baton Rouge, LA* PD: Shane Cox MD: Mike Halloran i
OM/PD: Dave Dunaway APD/MD: Valerie Hale WCHZ/Augusta, GA* 5 B 32 SEETHER FaAKEIT WIND-UP | o2 3
C‘%Dbphi”mé(imh. XETRA/San Diego, CA* SBA:CT”EW:FW ﬂ B 7 GOB UNDERGROUND W AQUARIUS/EMI 204 +9
5 uthie . Phil ; : Chuc ms r vy e
arren Gauthier KFTE/Lafayette, LA* PD: Phil Manning e @ 18 AGE OF DAZE AFFLICTED W WIDEAWAKE |82 +10
PD: Scott Perrin MD: Capone i (e L feie
KQXR/Boise, ID* MD: Jue Vie WIYY/Baltimore, MD* @ 10 RIDES AGAIN NFeCTED & PUTTONUNVERSAL 180 8|
OM: Dan McColly KITS/San Francisco, CA* PO: Dave Hil 0] | 7 ASHES DIVIDE THE STONE ISLAND/UNIVERSAL 185 o7
PD: Jeremy Nicolato KXTE/Las Vi NV* PD: Dave Numme APD/MD: Rob Heckman wll .
MD: Jeremni Smith as vegas, . MNE FINGER ELEVEN I'LL KEEP YOUR MEMORY VAGUE WIND-UP 165 T
PD: Chris Ripley APD/MD: Aaron Axelsen 5
MD.: Homie Pooser WCPR/Biloxi, MS* 22 o CITY AND COLOUR WAITING ¥ DINE ALONE ; I.E'J; 12
‘F:Y]BEN/ B&:Tﬁ:ét?n” KCNL/San Jose, CA* ggDmBn%ﬁ i 3 24 MATTHEW GOOD ‘M A WINDOW ¥ UNIVERSAL @R 52
' Uave - o — =
MD: Dan O'Brien gg?(ql _L°VSVA’t"?ell“' Cax P Jeanene Calhoun 24 5. APOCALYPTICA FEATURING COREY TAYLOR I'MNOT JESUS 20-20ENTAVE/SONYBMG | TH &
. Kevin Vveather . -
APD: Gene Sandbloor KJEE/Santa Barhara, Ca«  YKOB/Binghamton, NY OS] F38| & LINKIN PARK Givenue WARNERBROS WARNER | 13 =4
WFNX/Boston, MA* MD: Lisa Worden PD: Eddie Cutierrez im e 1 B CONOLINE CRUS| 14
i ) APD/MD: Tim Boland 2B 21 ECONOLINE CRUSH oRTY % LOCK OUT ™ 14
PD: Keith Dakin MD: Dave Hanacek & s LrE 4
MD: Paul Driscolt KYSR/Los Arpels, CA* @ 5 THE ART OF DYING GETTHROUGH THIS o THORNY BLEEDER/ANIVERSAL 107 +3
os An 5 i il
WETZ/Burlinaton. VT* PD: Michael Martin Music Choice !@ezﬁz"gz"' LY 5] % DEATH CAB FOR CUTIE | WiLL POSSESS YOUR HEART ATLANTICOWARNER 102 =4k
urlington, APD/MD: Julie Pilat Alternative/Satellite iy . e fr— =
Ve e e MD: Mistress Carrie @ 7 RISE AGAINST THE COOD LEFT UNDONE GEFFEN/UNIVERSAL - GF 8
APD/MD: Kevin Mays MD: Gary Susalis RADIOHEAD BODYSNATCHERS RADIOHEAD an -1

WZJO/Charleston, WV*
PD/MD: Bruce Clark

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Young

WSWD/Cincinnati, OH*
OM: Patti Marshall
APD: Julie Evans

WKRK/Cleveland, OH*
PD: Dominic Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman" Davis

KDGE/Dallas, TX*
OM/PD: Vince Richards
APD: Chris Ryan

WXEG/Dayton, OH*
OM: Tony Tilford

PD: Steve Kramer

MD: Matt Jericho

KTCL/Denver, CO*
PD: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, Mi*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

WJIBX/Ft. Myers, FL*

PD: Matt Johnson

APD: Anthony "Roach” Proffitt
MD: Jeff Zito

WGRD/Grand Rapids, Mi*
PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando
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WMFS/Memphis, TN*
PD: Rob Cressman
MD: Sydney Nabors

WLUM/Milwaukee, WI*
PD: Jacent Jackson
MD: Chris Calef

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels

KHBZ/Oklahoma City, OK*
OM: Tom Travis
PD: Jeff Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM/PD: John Moschitta
MD: Vinnie Ferguson

WCYY/Portland, ME*
PD: Herb Ivy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton

WBRU/Providence, RI*
OM: Mark Stachowski
PD: Chris Novello

APD: Tom Chiden

MD: Nick Castillo

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MD: Chris Payne

WDYL/Richmond, VA*
PD: Fisher

WRXL/Richmond, VA*
OM: Bill Cahill
PD/MD: Casey Krukowski

Sirius Alt Nation/Satellite*
OM: Gregg Steele

PD: Rich McLaughlin

APD: Khaled Elsebai

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Jon Robbins

PD: Boomer

APD/MD: Leslie Scott

KNDD/Seattle, WA*
PD: Lazlo
APD/MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
MD: Ty

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry

APD: Chris Firmage
MD: Greg Rampage

KMYZ/Tulsa, OK*
PD: Kenny Wall

WWDC/Washington, DC*
PD: Cruze

APD: Dave Hennessy

MD: Greg Roche

WPBZ/West Palm Beach,
FL*

PD: John O'Connell
MD: Ross Mahoney

WSFM/Wilmington, NC
OM: Jerry Mac
PD/MD: Mike Kennedy

WEDG/Buffalo, NY*
PO/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MD: Amy Hutto

WRXR/Chattanooga, TN*
PD: Boner

WIIL/Chicago, IL*
OM/PD: John Perry
APD: Tom Kief

MD: Steve Salzman

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*

PD: Ross Ford
MD: Jack Mehotf

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KBPI/Denver, CO*

PD: Willie B.

APD/MD: Aaron "Double A"
Montell

WRIF/Detroit, MI*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KLAQ/El Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Glenn Carza

WOCBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI*
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wilson
APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MD: Stiller

WRUF/Gainesville, FL*
OM/PD: Harry Cuscott
APD: Kyle Baldry

MD: Jack Wich

FOR WELE ENOINLG APR

WKLQ/Grand Rapids, MI*
OM: Brent Alberts
PD/MD: Michael Grey

WZOR/Green Bay, WI*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/GCreenville, NC*
PD/MD: Dave Tripp

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrishurg, PA*
OM/PD: Ken Carson
APD/MD: Nixon

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM/PD: Lee Reynolds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

KOMP/Las Vegas, NV*
PD: John Griffin
MD: Carlota

KZCD/Lawton, OK
PD: Don "Critter" Brown
APD: J.C. "Kelso" Kellison

WXZZ/Lexington, KY*
OM: Robert Lindsey

PD: Johnny Maze

APD: Twitch

www americanradiohistorv.com
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KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Petterson

MD: Adam Peterson

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
OM/PD: Mike Quinn

KBRE/Merced, CA
PD/MD: Jason LaChance

WHDR/Miami, FL*
OM: David Israel

PD: Kevin Vargas
MD: Dave Hanson

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Car) Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM: Dean Warfield
PD/MD: Troy Hanson
APD: Zigz

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

WYYX/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

WIXO/Peoria, IL
OM/PD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Tyszler

WYSP/Philadelphia, PA*
PD: John Cook

APD: Spike

MD: Jeff Sottolano

KUPD/Phoenix, AZ*
PD/MD: Larry McFeetie

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD: Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KHTB/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonio, TX*
PD/MD: LA Lloyd

KIOZ/San Diego, CA*
OM: Jim Richards
PD/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM: Mark Mitchell
APD/MD: Stephanie Bell

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

Sirius Octane/Satellite*
OM: Gregg Steele
PD: Jeff Regan

* indicates Canlan

XM Squizz/Satellite*
PD: Bodhi Ebright
MD Crant Random

KISW/Seattle, WA*
OMYPD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, Wi
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
PD: Tommy Carroll

KHTQ/Spokane, WA*
PDAMD: Barry Bennett
APD: Kris Siebers

WLZX/Springfield, MA*
PD/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Valorie Knight
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
MD: Ty

KFMW/Waterloo, IA
OM/PD: Michael Cross

WBSX/Wilkes Barre, PA*
PDAMD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWIZ/Youngstown, OH*
PD: Wes Styles

* Monitored Reporters
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It's real, it's raw . . . it's 20 years old!

KPIG Radio = ‘World

r

Domination

John Schoenberger

JSchoenberger@RadioandRecords.com

any of us knew Laura Ellen Hopper as a tairly quiet per-
son, but when she was passionate about something, we
knew to get out of the way. Sadly, we lost the visionary
programmer of Northern California’s KPIG Radio last
Memorial Day weekend, but her legacy lives on through
her station. M For almost 20 years, Hopper continued the
good fight through ownership changes and an ever-changing radio landscape
to keep KPIG on track with the original vision she had for the station—an

Americana/triple A hybrid that was an

mtegral part of the community and a

sanctuary for a home-grown, hands-on style of radio.
bl

Even though some considered KPIG a
throwback to olden days of progressive free-
trom FM radio, it was also innovative and cut-
ting edge. KPIG was the first U.S. station to
stream full-time, in 1995.

KPIG,
Communications, is still a successful station—

Today, owned by Mapleton
and then some. It was Mapleton, under the
urging of Hopper, that facilitated the expansion
of KPIG Radio’s reach. It added KPYG/San
Luis Obispo, Calit’s signal in 2005; KPIG-AM/
San Francisco in 2006; KZAP/Chico, Calif, in
2007; and—effective April 18—KNRO-AM/
Redding, Calif. KPIG Radio is also available as
a 24-hour satellite feed nationally via syndica-
tor Dial-Global, with three affiliates soon to be
named.

In 1975, Hopper and Jeremy Lansman pur-
chased a neglected station in downtown
Gilroy, Calif., and proceeded to launch the
insurgent country outlet KFAT. The station
shuttered in the mid-"80s, but the legendary
status of that station continues today.

In 1983, Hopper left to become PD of clas-
sical KBOQ/Monterey. In 1988, she and fellow
local radio veteran Leo Kesselman started
KPIG, along with her husband, Frank
Caprista. The idea was to take the basic prem-
ise of KFAT—without so much of the anarchy
and chaos—and establish a radio voice for
alternative country, roots music, singer/song-
writers and other styles that weren’t represent-

APRIL 18, 2008

ed on the dial.

This year KPIG is celebrating its 20th
anniversary and the station’s success can be
measured i more ways than one. Besides
standing the test of time and expanding its
footprint regionally—and soon nationally—it
does very well in the ratings. In the fall 07
book. the “mother sty” in Monterey had a
fourth-place 3.5 12+ and was ranked top five
25-54 with a 3.8. Meanwhile, sister KPYG was
tied for No. 1 25-54 with an 8.3 in San Luis
Obispo.

Labor Of Love

During the 20 years that OM Caprista has been
with KPIG, he indicates that the philosophy
Hooper established  for the station  has
remained at its core. But it has also evolved.

“When we started, we had a more free-form
format.” Caprista says."Over time the DJs have
been corralled in a bit—they still get to choose
much of the music they play, but the songs have
to fit within certain categories—so that we can
ensure a consistent sound for the station. KPIG
may sound kind of off the wall, but there is an
intelligent design behind what we do.”

Most of the staft has been at KPIG for 10
years or longer. Several have public radio back-
grounds, where the creative freedom was
instilled in them. The staff includes Ralph
Anybody, Travus T. Hipp, Karson, Unkle

‘It takes a
certain kind
of guy or gal
tobeaD
on KPIG,
and once
they get the
job, they
don’t want
to let go.
They
appreciate
the freedom
they have on
the air and
know that it
is rare in
today’s
| broadcasting
landscape.’

—Frank Caprista

WWW.americanradiohiston..com

Hopper, left, and Caprista

Sherman, Warren, Arden and Aileen the Traftic
and Weather Queen. In addition, Sleepy John
hosts weekly live show “Please Stand By™:
Cuz’n Al offers a bluegrass program: and Rev.
Billy C. Wirtz serves up “Reverend Billy's
Rhythm Revival.”

“We also have a
couple younger peo-
ple—well, in  their
30s—that  we  are
training and groom-
ing tor the future of
the station,” Caprista
says. “They include
Laura’s daughter, Ell
Mae, who has taken
over her midday slot.
It takes a certain kind
of guy or gal to be a
] on KPIG., and
once they get the job,
they don't want to let go. They appreciate the
freedom they have on the air and know that it
is rare in today’s broadcasting landscape.”

Caprista says the station is working on a spe-
cial anniversary concert for late summer. In
addition, it is gearing up tor the 10th anniver-
sary of its annual Harley-Davidson summer
giveaway.

There are also several other benchmark
events each year, including the Swine Soirée
concerts at Santa Cruz fairgrounds: Humbug
Hoedown at the Catalyst in Santa Cruz, which
benefits Second Harvest Food Bank: and
annual  live-performance compilation CDs,
which help support the Surtrider Foundation
and Jacobs Heart Children Cancer Assn.

Caprista adds that Mapleton understands
what KPIG is all about, “They allow us to
flourish in a broadcasting environment that is
trending in an opposite direction. We certain-
ly see no end to this station in the foreseeable
future. KPIG Radio is obviously growing in
many different  directions, the music  to
choose from is great, we are making money
for the company and we are having a lot of

fun doing it.” Continued on page 58

In Honor Of Laura
Ellen Hopper

KFIG architect Laura Ellen Hopper died of
cancer in 2007 at the age of 57, At the
Triple & Achisvement Awards luncheon held
Aug. &, 2007, during the R&R Triple A
Surnmit, we honored Hopper's contributions
as a radio professional and fine human
being by creating the Laura Ellen Hopper
Wisionary Award. Her hushand Frank
Caprista was on hand to receive it

In the future, R&R will continue to present
thiz award annually to someone within the
triple & community that reflects the principals
that guided Hopper's life: honesty, integrity,
innovation and vision.—15
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Continued from page 57

This Is A Business

Ed Monroe joined KPIG as sales manager mn
late 1991. Hopper was responsible for the pro-
gramming, but it was Monroe who came in to
help make the station turn a profit. He is now
market manager for KPIG-AM and is also
responsible for national sales.

“I was a big KFAT fan and when | decided
to take on KPIG, all my friends said I was a
knucklehead for thinking I could have
a lasting career at a station like that,”
Monroe recalls. “But 1 just
loved what they were doing
thought 1
translate my passion into

and could

something concrete for
the
think
profit untl late 94 or
‘95,  but
stuck it out.”
KPIG has woven
itself into the tapes-

station. | don’t

we turned a

early we

try of the Monterey
market and 1s now 2
tforce throughout Northern
California. Monroe says he is
proud to be part of the brand
and is convinced that “everyone e¢lse at the sta-
tion feels the same way.”

He says the key is staying true to the vision
Hopper had for the staton—and the only
requirement she ever placed on him was:™ ‘Ed,
I don’t care what kind of promotions or deals
you do with the clients, just make sure they are
KPIG-cool, " he recalls.

KPIG attracts a loyal audience in Northern
California because it fits the lifestyle of many
of its residents. " We are their radio station, peri-
od,” Monroe says. "t is small-town radio that
can also work in a larger market. And because
of the fact that the jocks have interacted with
folks all over the country for years via the Web,
the idea of going regional and now national via
Dial-Global is not something new for them.
Plus, because we have to customize the station

Factoids

B KPIG has streamed online since 1995, In
February, there were 25,000 registered
streamears who, on average, listened far 2
hours and 20 minutes per session,
accarding to the station.

B KPIG signed on in 1988. Laura Ellen
Haooper and Frank Caprista were the original
awners, along with Leo Kesselman. Elektra
Broadcasting gained awnership in 1995,
Mew Wave Broadeasting took over in 1997
and Mapleton Communications bought the
station in 2001,

B KPIG reaches five markets in Northern
California: KPIG/Maonterey, KPY0/San Luis
Ohispa, KPIG-AM/San Francisco, KZAPY
Chico and KMRO-AM/Redding. KPIG Radio
iz available nationally via Dial-Global.—Ji%

regionally already, it is a fast transition to a
national 24/7 feed.”

In San Francisco, KPIG has always had strong
awareness, first from the heritage of KFAT and
second via the Internet. The addition of the
AM signal has helped solidify the station’s pres-
ence in market No. 4. "It is not the best sig-
nal,” Monroe says, “but it does allow us to pen-
etrate the car. It also gives a physical presence

here with our studios.”
Almost all KPIG-AM  pro-
gramming comes via the
KPIG Radio Network
with  localized  spots
and information, but
there are a few exclu-
sive: Bay Area pro-
grams  each  week,
such as the “Saturday
Ham Jam™ in-studio
pertormance, hosted
by  Jim

Further, presence in

Lynch.

San Francisco gives

it access to lots of

bands that the station

can feed through the
regional network.

“In many ways, KPIG is Mapleton’s flagship
station and we don’t ever want to let them
down,” Monroe says. “Frank, Laura and [ were
all thrilled when Mapleton took over because
we knew they understood us. The company has
proven that over and again, with all the things
they have done for this station. They are all
about the unique brand the station has and,” he
adds with a laugh, “they also have taken to

heart Laura’s vision of world domination.”

The Big Picture

Mapleton Communications came into being in
fourth-quarter 2001 and closed on a group of
Monterey properties, which included KPIG, at
the end of that year. In carly 2002, it started to
assess the potential on how it could develop
and expand the brand.

“We were very interested in KPIG,” Mapleton
president Adam Nathanson says.™ We have a deep
connection as a family with the statton’s roots.
Many years ago, my father owned Falcon Cable,
and it had the Gilroy franchise. When KFAT
came on the air in 1975, Falcon offered them one
of the community access channels to help cross-
promote the music. So when we took over KPIG,
Laura Hopper remembered that and that set us
off on a good path together.”

Nathanson says Mapleton immediately
believed in the KPIG mind-set, but it was
Hopper who got it thinking about expanding
the station into other markets:*“We feel it 1s one
of the great radio stations in the country. The
fact that it is live 24/7 and has an eclectic music
mix that can’t be duplicated makes the station
very unique. We see KPIG as more than a radio
station; it is the voice tor a lifestyle and for peo-
ple who are still passionate about discovering
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‘We see
KPIG as
more than a
radio
station; it is
the voice for
a lifestyle
and for
people who
are still
passionate
about
discovering
new music.’

—Adam Nathanson

KPIG's Top 25
Most-Played Acts

Bob Dhfan

The Rolling Stones
Van Maorrison
John Hiatt

Bonnie Raitt

Los Lobos

Steve Earle

The Allman Brothers Band

The Beatles
Eric Clapton

Tom Petty & the Hearthreakers

Meil Young

The Gratetul Dead
Lucinda Williams
The Subdudes
Little Feat

Stevie Ray Vaughan & Double Trouble

Jackson Browne
Dire Straits
Widespread Panic
John Fogerty
Lyle Lowett

Boz Scaggs

Todd Snider
Robert Earl Keen

Saurcer Mielsern BOS

www.americanradiohistorv.com

new music.”

Since Mapleton had a one-of-a-kind prod-
uct, 1t agreed that expanding the station to
other markets in Northern California made
sense. And because KPIG was the first station
to stream on the Web, it had already nurtured
fans across the country and c¢ven around the
world. Because of that awareness in other U.S.
markets, Mapleton telt it made sense to part-
ner with syndicator Dial-Global this year to
make KPIG Radio a 24-hour satellite feed.

“We are finding as many ways as possible to
KPIG  brand
Nathanson says. “Perhaps some of the markets

extend the as a  whole”
or means of delivery wouldn’t make business
sense on their own, but when you put it all
together 1t becomes a different story. KPIG
now represents a physical as well as virtual
community that touches people in many dif-
ferent places and in many different ways.”

In addition, KPIG has launched a new Web
site at kpig.conw. It retains the personality of the
original, while making it easier to navigate.
Plus, it is used as a platform to offer a variety
of audio and video content produced within
the KPIG network. This includes taped per-
Stand  By”

“Saturday Ham Jam™ as well as other sources.

formances from “Please and

“Between the main studios in Monterey and
the studio we now have in San Francisco, we can
attract more acts to come by for exclusive per-
formances on the air, which we can then repur-
pose for the Web site,” Nathanson says."Plus, the
DJs are blogging now, there are ways to request
music and interact with the

and

streaming and intormation

personalities the
about what is being played is
more sophisticated.”

Hopper Lives On

Nathanson reiterates what
everyone  else  involved
with KPIG is quick to say:
The

remains

station and
the
Hopper. But he also credits
the entire staff at KPIG for
making this vision a reality.

“They all and
breathe You

can’t pretend with a station

was

vision of

live
this station.
like this. Like the logo says,
it is "Real Radio! | try to
stay out of their way as
much as possible. Our job at
Mapleton is to invest and
strategize with the team
and make their dreams a
reality whenever we can. In
the seven years we have
owned KPIG, I think we
have taken this station and
the whole concept of a
radio station brand to an

RsR

entirely new level.”
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alejandro
escovedo

always a friend

from the album
Real Animal

In Store June 24th

__| impacting: april 28th

from the new album:
in stores & online june 24th, 2008

o —
management: OK Management _ DeilUEnoTE
www.amoslee.com www.bluenote.com

ALEJANDRO ESCOVEDO

§ IIHREN

www.alejandroescovedo.com
John Landau Management



www.americanradiohistory.com

R&R TRIPLE A

saweren sy nielsen

BDS

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.CON

i) A

GIRLS iN THEIR SUMMER CLOTHES (COLUMBIA) CHASING CARS (POLYDOR/A&M/INTERSCOPE)

» JASON MRAZ LANDS HIS THIRD TOP

FIVE AS “I'M YOURS” VAULTS 7-4. MRAZ'S
OTHER TOP FIVE SINGLES, “THE REMEDY (I
WON'T WORRY)” AND “YOU AND | BOTH,”

EACH REACHED NO. 1.

11 NIELSEN BDS NEW AND ACTIVE
ARTIST CERTIFICATIONS PLAYS AUDIENCE P NS ST NS
_TImE IMPRINT / PROMOTION LABEL  TW ¢~ MILLIONS RANK AL e Ly - s
R.E.M. NO. 1(4 WKS) 518 224 1921 ] FEIST nsns GAVIN ROSSDALE 65/47
SUPERNATURAL SUPERSERIOUS WARNER BROS. ' | Feel tt All Love Remains The Same
COUNTING CROWS (Cherrytree/Polydor/Interscope) (Interscope)
YOU CAN'T COUNT ON ME DCC/GEFFEN/NTERSCOPE 985 N 1648 2 MOST ADDED TOTAL STATIONS: 17 TOTAL STATIONS: 12
JACK JOHNSON K BODEANS
IFIHADEVES BRUSHFIRE/UNIVERSALREPLBLIC 430 22 1639 3 S NO7/] EINKINIDARK 6321
y Day Shadow Of The Day
JASON MRAZ (Resolution) (Warner Bros.)
I'M YOURS mUwTICRRP SB7 45 28 7 TOTAL STATIONS: 1 TOTAL STATIONS: 5
STEVE WINWOOD FEATURING ERIC CLAPTON s 382 35 1083 8 SARA BAREILLES 83/21  DAVE BARNES 61/6
ARTIST NEW Bottle It Up Until You
DEATH CAB FOR CUTIE e N TITLE / LABEL STATIONS (Epic) (Razor & Tie)
I WILL POSSESS YOUR HEART ATLANTIC OLD 97's 7 TOTAL STATIONS: 12 TOTAL STATIONS: 2
SHERYL CROW Dance With Me
LOVEIS FREE aswiteRsope 507 72 [0z ° (New West) ;';'(T MERRITY 814 ;TE BRAVERY, 2613
KCUV, KRSH, KTHX, WCLZ, WRNR, WXRY, . —
INGRID MICHAELSON 353 .82 1445 5 XM Cafe (Fantasy/CMG) (Island/10JMG)
THE WAY | AM CABIN 24/ORIGINAL SIGNAL/RED TOTAL STATIONS: 7 TOTAL STATIONS: 7
THE BLACK CROWES 35 45 0.820 2 KT TUNSTALL 4
GOODBYE DAUGHTERS OF THE REVOLUTION SILVER ARROW : Little Favours JACK JOHNSON 67/7 RYAN BINGHAM 52/27
THE B-525 (Relentless/Virgin) Hope Bread & Water
FUNPLEX ASTRALWERKS 293 +24 0735 18 KINK, KTHX, KXLY, WCOO (Brushfire/Universal Republic) (Lost Highway}
TOTAL STATIONS: 6 TOTAL STATIONS: i
AUGUSTANA GAVIN ROSSOALE 4
SWEET ANDLOW gic 270 20 07847 35 Love Remalns The Same
VAN MORRISON (Interscope)
THAT'S ENTRAINMENT losTHiGHway 227 14 080 16 KPTL, KTCZ, KXLY. WNCS
SPOON MATT NATHANSON 3
DON'T YOU EVAH mece 20 20 1163 g Come On Get Higher
YAEL NAIM (Vanguard)
NEW SOUL ToTouTARDATLANTE 258 *38 ©REED KWMT, WMMM, WZEW
MUDCRUTCH AIRPOWER/MOST INCREASED PLAYS FEIST 3
SCARE EASY epRE 227 99 072 W NG S
JAKOB DYLAN {Cherrytree/Polydor/Interscope)
SOMETHING GOOD THIS WAY COMES COLUMBIA 22 & ol S KGSR. KPTL, WZEwW
NEWTON FAULKNER SARA BAREILLES 3
DREAM CATCH ME AWARE/COLUMBIA 2l =2 0.864 10 Bottle it Up
MIKE DOUGHTY . (Epic)
27 JENNIFERS women 202 4l 0789 1 KRVB, KTHX, KXLY
ONEREPUBLIC N NEEDTOBREATHE 2
STOP AND STARE MOSLEV/NTERSCOPE 192 Ad QB 22 N T N
GLEN HANSARD & MARKETA IRGLOVA {Atlantic)
FALLING SLOWLY CANVASBACKICOLUMBIA 182 < 0778 14 KRSH, KWMT
MATT NATHANSON
COME ON GET HIGHER vacuaRD 18 13 DEEay 5 LRI BB IUE 2
Underneath
NEEDTOBREATHE (Reprise)
MORE TIME ATLANTIC =2 o2 0243 WNCS, WXRV
VAMPIRE WEEKEND L
A-PUNK XUBECCARS GROUP 148 +16 0.657 21 AIMEE MANN 2
Freeway
LANDON PIGG (SuperEgo)
FALLING IN LOVE AT A COFFEE SHOP RCA/RMG 146 % 0660 20 WXRY, XM Cafe MUDCRUTCH
SHAWN MULLINS Scare Easy (Reprise)
ALLIN MY HEAD VANCUARD P9 =2 03398 - ADDED AT... KRVE +21 WCLZ ~15, WNCS +10, WXRV +10, WRNX 0,
0, +7,CIDR + r K
TRISTAN PRETTYMAN ) p s | 2 KTHX WZEW +10, WRLT +7, CIDR +7 KTHX +7 WMMM +5
MADLY VIRGIN :
DUFFY - ipiad DEATH CAB FOR CUTIE
130 It 0507 24 PRIk Keete | Will Fossess Your Heart (atlantic)
AR LI APD/MD: Dave Herold WCOO +T1 KENZ +10, WRNX +10, WNCS +0, KRVE +9,
JOHN MAYER V) A 0.302 R KT Tunstall, Little Favours, 1 KTHX +8, WRLT +7, KPRI +5. KCUV +3, WMMM +2
SAY AWARE/COLUMBIA ) 0ld 97's, Dance With Me, 1
MATT COSTA - W i James McMurtry, Freeway View, O GAVIN ROSSDALE
MR. PITIFUL BRUSHFIRE/UNIVERSAL REPUBLIC . ) Sara Bareilles, Bottie It Up, 0 Love Remains The Same (Interscope)
RADIOHEAD FOR REPORTING STATIONS PLAYLISTS GO TO: KRVB +2C, KTCZ +9, KPTL +8, WRNR +7, KINK +2,
JGSAW FALLING INTO PLACE woao N 0 S22 IR oardRecordscom = VOSIE MR BTV IO R
JASON MRAZ
I'm Yours (Atlantic/RRP)
RECURRENTS KENZ +I5, WMMM +13, WRNX +8, KXLY +6, WZEW 6,
KPTL +4, <PRI +4, KWMT +2, KINK +1, WNCS +1
g g YAEL NAIM
z = New Soul (Tot Ou Tard/Atlanti
[fl ARTIST 11 NIELSEN BDS PLAYS [CH ARTIST 11 NIELSEN BDS PLAYS e WioOLU(TodOuNTrd/At aptic)
2 = KENZ +10. KPTL +5, KTCZ +8, WRNR 7, WRNX +5,
F TITLE / IMPRINT / PROMOTIDN LABEL CERTIFICATIONS W w - TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS TW Lw WZEW +4o WOLZ +2, WEDO +1, KXLY +1, KINK #1
SARA BAREILLES THE KILLERS
LOVE SONG (EPIC) 205 2 READ MY MIND (ISLAND/IDJMG) 12 (22
DAVID GRAY COLBIE CAILLAT
YOU'RE THE WORLD TO ME (ATO/RED) 7 Y REALIZE (UNIVERSAL REPUBLIC) 03 me
EDDIE VEDDER FEIST
HARD SUN (MONKEY WRENCH/J/RMG) J42 154 MY MOON MY MAN (CHERRY TREE/POLY DOR/INTERSCDPE) 105 102
ROBERT PLANT / ALISON KRAUSS 136 134 SNOW PATROL 104 109 FOR WEEK ENDING APRIL 13, 2008
GONE. CONE. GONE (DONE MOVED ON) (ROUNDER) SHUT YOUR EYES (POLYDOR/ASM/INTERSCDPE) LEGEND: See legend to charts in charts section for rules and symbol explanations.
29 triple A stations are efectronically monltored by Nielsen Broadcast Data Systems 24 hours a
BRUCE SPRINGSTEEN 124 141 SNOW PATROL 103 107 day, 7 days a week. Indicator chart comprised of 51 reparters.

2008 Nielsen Business Media, tnc. All rights reserved.
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» HAYES CARLL MOVES INTO THE
AMERICANA TOP 10 WITH “TROUBLE IN MIND.”
[N ITS SECOND FULL WEEK OF AIRPLAY, THE
TITLE NEARLY DOUBLES ITS SPIN COUNT

@UP 133) WHILE EARNING MOST ADDED
HGNORS FOR A SECOND STRAIGHT WEEK.
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3 . _-38.’_ TROUBLE INMIND LOST HIGHWAY A 1 4B
SHERYL CROW LOVE IS FREE AGM.INTERSCOPE 343 +8 0 . RYAN BINGHAM
o _ti MESCALITO LosTHcHway 287 22 7384
KATHLEEN EDWARDS THE CHEAPEST KEY ZOE/ROUNDER 315 -19 JIM LAUDERDALE & THE DREAM PLAYERS
o [ 0 _‘i .~ HONEY SONGS YEP ROC 260_ s ]79]
AUGUSTANA SWEET ANDLOW epc 297 4 - TIM O'BRIEN
L G ruf CHAMELEON PROPER AMERICAN 258 18 932
THE KOOKS ALWAYS WHERE | NEED TO BE ASTRALWERKS 286 +30 WILLIE NELSON ¥
- L y B \JOMENT OF FOREVER LOST HIGHWAY 25 27 an
JACKIE GREENE SHAKEN QUSG 273 434 THE WAYBACKS
‘ _’]3_ LOADED compass 208 S _973
YAEL NAIM NEW SOUL TOTOUTARD/ATLANTIC 272 +12 : CHATHAM COUNTY LINE
{ b2 Cl K oo B9 49 10
WIDESPREAD PANIC BOOM BOOM BOOM WIDESPREAD 267 -2 BELLEVILLE OUTFIT K
- _ L _]2_ WANDERIN' INDEPENDENT 2= 2 18011
MUDCRUTCH SCARE EASY EPRISE 241 +81 MANDO SAENZ .
? REPR | NN 18 3 ]] BUCKET CARNIVAL & = 3"9_8
TRISTAN PRETTYMA 239 . KATHY MATTEA
eI iDLy VIRCIN 7'9 9 v COAL CAPTAIN POTATO/THIRTY TICERS EEN ]237_
NEWTON FAULKNER DREAM CATCH ME AVAFEICOLUMBIA 234 +21 i ALLISON MOORER 3
o 20 _‘5_ MOCKINGBIRD NEW LINE _%28_ B B ZQSL
SHAWN MULLINS ALL INMY HEAD VANGUARD 234 =3 31 SOUTH AUSTIN JUG BAND
— Lt Q ;j]_ STRANGE INVITATION JANKJANKING 21 '§ . w52 3
JIM WHITE CRASHINTO THE SUN LuAKaBOP 231 2 GARY LOURIS 4
l g * g2 E VAGABONDS RYKODISC 2 & o=
ROBERT PLANT / ALISON KRAUSS PLEAS 27 - . ROBERT PLANT / ALISON KRAUSS .
LEASE READ THE LETTER ROUNDER \ 43 23 —22 RINCEANG ROUNOER 183 32 12332
BA SLAM |T'LLALL COME - STEVE EARLE X
EK[D0DR e g o BUIXIREET | 2]_6_ & 2 _-‘E_ WASHINGTON SQUARE SERENACE NEWWEST 52 2] ]“03_2_
. MALCOLM HOLCOMBE .
THE BRAVERY BELIEVE ISLAND/IDIMG 30_0‘ +16 Pl 23 o houst ECHOMOUNTAIN 180_ 23 X 36_68~
5 F 00C MARSHALLS
TON DON'T YOU EVAH MERGE _198 12 e _.'_02_ MONESTIFRTONGE . 76 +1 8:92 ]
» - JOE ELY & JOEL GUZMAN g
NADA SURF WHOSE AUTHORITY BARSUK 1?8 17 27 '25. N ERTEE RACK EM 174 10 1045
! WILL HOGE
VAMPIRE WEEKEND A-PUNK XL/BECGARSGROUP 189 *?S ’ 3’_3 DRAW THE CURTAINS RVKOOISC 173 +14 i 479_5
. THE WRIGHTS L
TIFT MERRITT BROKEN MNTA?Y/CMC 186 37 29 27. THE WRICHTS SPLITROCK/3 TIGERS 170 6 1807_
3 CAROLYN WONDERLAND y
JOE JACKSON INVISIBLE MAN RYKOOIS[i 1837 L 3’i SRS UNOERSTOOD ST 61 15 1794
oL097's 26 CAT EMPIRE 20 MUDCRUTCH 5 AIMEE MANN 4 HAYES CERLL 24 VAN SEAN HOGAN 6 4THE WILI;ERS S
Dance With Me So Many Nights Scare Easy Freeway Trouble In Mad MORRISON 7 Conspiracy Radio Someone’s Got To Pay
(New West) (Velour) (Reprlse) (SuperEgo) (Lost Highwa«) Keep It Simple (Raving Rooster) {Free Dirt)
KBAC, KDBB, KFMU, KMTN, KDBB, KUT, WEHM, KCMP, WBJB, —= —————— (Lost Highway) - S — -
KFMU, KLRR, KNBA, KPND, WNRN, WRSH WMVY, WOCM MARCIA EALL 1V S = WALTER HYATT 5 BEARFOOT 5
KMTN, KNBA, KSPN, KSUT, KTAO, —_— Peace, Love = BBQ K.D. LANG Some Unfinished Follow Me
KPND, KROK, KTBG, KYSL, WCBE, JOE PADOY CASEY 4 (Alligator) Watershed Business (Glacier)
MOST ADDED KSPN, KSUT, KTAO, WDST, WEXT, JACKSON S Fear MCST ADDED —_ (Nonesuch/Reprise} (King Tears}
KTBG, KUT, KYSL, WFUV, WNCW, Too Tough (Victor/Sony BMG) WILLIE NELSON 1
WBJB, WCBE, WNRN, WTMD, (Rykodisc} KFMU, KSUT. One Hell Of 4 Ride
WOST, WFIV, WTYD, WUIN, KSUT, KTBG. WOST, WFPK, WNRN (Columbia/Legac)
WFPK, WFUV, WVOD, WYEP WNRN, WYEP
WMWV, WTMD,
WTYD, WUIN,

WYEP, XM The Loft

FOF WEE< ENDING APRIL 13, 2008 FOR WEEK SNDING APRIL 13, 2008

The Armericana chart represents the reported play of ter estrial radio stations, nationally syndicated radio shows, satellite radio and internet stations that have
agreed o suomit weekly spin counts. For more informaton please visit www.americanamusic.org. © 2008 Americana Music Association.

the recording industry with Louisiana’s

Sound Recording Investcer Tax Credit. It reimburses 25% of your

Increase your volume ir

LOUISIANA
ECONOMIC
DEVELOPMENT

Y

investment in sound recorling, production, re-erding studios and
infrastructure projects.
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» BELANOVA MOVES 6-5
WITH “CADA QUE ..." ITS

R&R LATIN POP

SECOND TOP FIVE SINGLE
EARNS MOST INCREASED
rowe=ep BY hielsen PLAYS (UP 99).
BDS
x b =
g P 1 NIELSEN BDS NEW AND ACTIVE
@ WY ARTIST CERTIFICATIONS PLAYS AUDIENCE
3 E4] TITLE IMPRINT / PROMOTION LABEL ™ +-  mILLIONE RANK AR R AN e Tors
ENRIQUE IGLESIAS NO. 1IWK) JUAN Nn5/20 PEPE AGUILAR 88/18
2 10 pooestacoRAZON unversaLLaTno 1074 70 727 2 Buscando Tu Sombra Perdono Y Olvido
JUANES {Fonovisa) (EMI Teievisa)
COTAS DE AGUA DULCE uNvERsALLATNG | 1000 35 9929 3 MOST ADDED TOTAL STATIONS: 5 TOTAL STATIONS: 4
MANA CHAMBAO 97/20  SARA BAREILLES 8119
SINO TEHUBIERAS 1D0 wamneRLaTNA 1003 +BB 35BS 1 Papeles Mojados Love Song
FLEX (Sony BMG Norte) (Epic)
TE QUIERD EMTELEVISA BV el 26? g TOTAL STATIONS: 5 TOTAL STATIONS: y:
BELANOVA MOST INCREASED PLAYS
776 +99 6.522 o ANA ISABELLE 96/23 SKAPULARIO 80/54
CADAUES OHIVERSACEATID ARTIST NEW Quien Dijo Amigos Eres Venena
CAMILA 623 27 4578 10 TITLE / LABEL _STATIONS (La Calle/Univision) (AMM)
YO QUIERD SONY BMGNORTE i ALEJANDRO FERNANDEZ 5 TOTAL STATIONS: 3 TOTAL STATIONS: 3
JESSE & JOY Eres
LLEGASTE TU WARNERLATINA  BI0 #59  4463 12 (Somy BMG Norte) SEAN KINGSTON 96/3 GILBERTO SANTA ROSA  79/3)
g KLOL, WFID, WIOA, XHFG, XHPX Take You There No Te Vayas
CAMILA 568 .20 6.724 6 (Beluga Heights/Epic) {Sony BMG Norte)
o0 SN0 SONYBMGNORTE] | LUIS MIGUEL x TOTAL STATIONS: 2 TOTAL STATIONS: 2
YURIDIA Si Tu Te Atreves
AHORA ENTENDI sonvewcnomre >4 3 6306 8 e FERGIE 92/64  GLORIA TREVI 79/8
JUANES e = — % o P KBMG, WIAC, XHFG E:IulTsv i , (ELl‘| Favor D]e La Soledad
9 J s . B oo S, will.i.am, nterscope. nivision
e MORA CRIEERIEAS - — BABYBOY ] TOTAL STATIONS: 4 TOTAL STATIONS: 4
LA NUEVA BANDA TIMBIRICHE 459 0 1637 - Ya No Llores (Let Me Love You)
U,7U, TU EMITELEVISA il i (786 Music/Siente)
MIGUEL BOSE FEATURING BIMBA BOSE 40 19 4056 14 KTCY, WVIV, WXYX
t:\n;z ::-LS[::A WARNER L ATINA INElcTonR 3
r Perd
MI CORAZONCITO pREmuMiLATN 428 35 335 18 (J;iv‘:': o Eaﬁm]
PLAYA LIMBO WMGE, wvIV
387 +44 1474
10PARALAS 10 SONY BMGNORTE
e NYBNGRORTE o8 — KANY GARCIA 2
361 -34 3.550 6 Amigo En El Bano
_ QJALAPUDIERA BORRARTE WARNER LATINA (S.é’"J FLSE s
ALEJANDRA GUZMAN - KRIO. WVIV
SOY SO0LO UN SECRETO EMITELEVISA 35]_ 64 bR O —— — -
LA FACTORIA 345 45 1088 37 Y Te Vas
PERDONAME UNIVERSAL LATINO Bt L]
ENUR FEATURING NATASJA KXXS, Wviv
CALABRIA 2008 ULTRA 3"2_ | s | 2800 7 T i ;
KANY GARCIA
AMIGO EN EL BANO SONYEMGNORTE 3¢ *39 2791 28 ?U" pos ESI'E“ Eorazen
UE IGLESIAS - v =¥
ENRIQ i
ALGUIEN SOY YO INTERSCOPE/UNIVERSALLATNG 524 26, el 13 = 3
= = N
TOMMY TORRES ; )
PECADITO WARNERLATINA 23 A1 4671 9 ?\:v::;EL:::I:)m e
ALEKS SYNTEK WVIV
HASTAEL FIN DEL MUNDO EMTELEvise  (eeam ‘26 SEISA 30 - . :
N CAMILA 1
RBD ,
EMPEZAR DESDE CERD EMTELEVSA 00 1B 3315 1 o Ceito
LUIS MIGUEL - |- N .. B 533."& g
SITUTE ATREVES wanngrLaTng 249 U 2l 2 = BELANOVA
MARCO ANTONIO SOLIS = N s I (L= 1 Cada Que... (Universal Latino)
NO PUEDO OLVIDARLA FONQVISA i };hﬁ‘::‘"’. g KRIO +28, KXXS +24, KPSL +13, WVIV +4, WPAT +12,
evisa, +] +! +f i
ALEJANDRA GUZMAN " = EM] KLOL +12, WRMA +9, XAVO +5, KSSE +5, XHFG +4
TELEVISA -
222 +13 3366 22 Si No Te Hubieras Ido (Warner Latina)
) SONMBMCNONTE - WMGE +12, KRIO +16, KLVE +16, WPAT +14, WFID +12,
MANNY MANUEL KPSL +8, WKAQ +7, WVIV 47, XLTN +6, KBMG +5
SE ME OLVIDO UNIVERSAL LATINO 21] i ZEl 26 —
ALEJANDRO FERNANDEZ MOST ADDED 5 T a ALEJANDRO FERNANDEZ
ERES sonvemonore 201 181 Eres (Sony BMG Norte)
WFID +19, <LOL +15, XHPX +14, XHFG +12, WIOA +8,
Eﬁ;ﬁﬁf A EMITELEVISA Eg ol +48 ;_ 2043 36 WPAT +6, WIAC +5, KBMG +2, KVVA +1, WAMR 1
PEPE AGUILAR .
POR AMARTE EMI TELEVISA == £ 3339 1 W7 L_U'S MIGUEL
- ) Si Tu Te Atreves (Warner Latina)
PEDRO FERNANDEZ 175 o Bl6260 1S5 WIOA +25, KEXA +20, WIAC +13, XHFG +13, WPAT 1,
AMIGA POR FAVOR MACHETE KEMG +Th KLOL <3, WRMA
GILBERTO SANTA ROSA
CONTEQ REGRESIVO SONY BMG NORTE 70 & 3102 23 ENRIQUE IGLESIAS
JUAN LUIS GUERRA Y 440 168 6 3223 20 Donde Estan Corazon (Universal Latino}
SOLO TENGO 0JOS PARATI EMI TELEVISA o = WMGE +25, KLOL +16, KSSE +Tl, KVVA +0, XHFG +8,
DIVINO FEATURING ABRAHAM 65 o Sl WPAT +7,\WKAQ +7, KRIO +6, KLVE +6, KPSL +5
ME ARRODILLO ANTE T LUAR/MACHETE - il ADDED AT... ="
WISIN & YANDEL . |Hu
AHORAES woree G S BIEE WKAQ (LR FL
RIHANNA N San Juan, PR =2
DON'T STOP THE MUSIC SRP/DEF JAM/IDIMG == £27 227 e PD: Carlos Gonzalez
CHAYANNE APD: Natalia Cuevas
LOLA SONY BMG NORTE 151 -38 2979 25 Los Cafres, Bastara, 19
p [~ — Juan Luis Guerra Y 440, Como Yo, 13
CHENOA s -20 2 Jesse & Joy, Ya No Quiero, 12 FOR WEEK ENDING APRIL 13, 2008
TODO IRA BIEN UNIVERSAL LATINO 1 LEGEND: See legend to charts in charts section for rules and symbol explanations.
MOTEL 3 e § FOR REPORTING STATIONS PLAYLISTS GO TO: 27 Latin pop, 16 tropical and 9 Latin rhythm stations are electronically monitored by Nielsen
141 +28 0.534 - Broadcast Data Systems 24 hours a day, 7 days a week. @ 2008 Nielsen Business Media, Inc.
Y TEVAS WARNER LATINA www.RadioandRecords.com Ao el
TRCPICAL WNUE/Orlando, FL WPMZ/Providence, RL WLZL/Washington, DC KLLE/Fresno, CA KVIB/Phoenix, AZ
WNNW/B MA PD: Rafael Grullon PO: Zoilo Garcia PD: Aracely Rivera PD: Al Sanchez FD: Bobby Ramos
; oSkuim, MD: Jose Martinez MD: Dilson Mendez, Jr. MD: Ramona Rivera APD: Mark Garcia
OM: Kevin Wright WORC/Worcester, MA
PD: Johniny McKenzie WRUM/Orlando, FL WPRM/Puerto Rico OM: Lilly Guzman WTLQ/Ft. Myers, FL WODA/Puerto Rico
T PD: Raymond Torres PC: Jorge Pzhon PD/AMD: Sergio Toribio PD: Hector Velazquez OM: Jose Nelson
WLAT/Hartford, ] ) . PD/MD: Rogie Callart
PD: Robhie "BJ" Trigueno WEMG/Philadelphia, PA WINT/Puerto Rico KXOL/Los Angeles, CA
WXDJ/Miami. FL PD: Maria Del Pilar PO: Pedro Arroyo LATINRHYTHM OM: Pio Ferro WVOZ/Puerto Rico
gty PD: Jerry Pull FD: Jamie Ort;
. : s g : ulles : Jamie Ortiz
PD: Gina "Latino" Reyes WUBA/Philadelphia, PA WSPR/Springfield, MA KFZO/Dallas, TX MD: Edgar Diaz
) OM: Thea Mitchem PO: Marcos Rivera OM: Andy Lockridge WCAA/New York, NY :
WSKQ/New York, NY PD: Milca Madera WYUU/T. L APD: Alejandro Covarrubias OM: Pete Manriquez KVVZ/San Francisco, CA
PD. Tony Luna ampa, MD: Jesus Lopez

WKKB/Providence, RI
PD: Darvin Garcia

OM: Mike Culotta
PC: Ricardo Blanco
MD: Carlos Jase Peralta
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PD: Tony Santos
MD: DJ Kazzanova

FD: Bismarck Espinoza
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R&R LATIN

powelED BY niclsen

» AVENTURA'S “EL PERDEDOR” FINALLY
MAKES THE TOP 10 IN TS 21ST WEEK ON
THE TROPICAL CHART (15-10, UP 23 SPINS).
IT'S THE LONGEST TRIP TO THE TOP 10
SINCE LAST DECEMBER WHEN DON OMAR’S
“AYER LA VI" TOOK A 22-WEEK TREK.
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il BE TROPICAL 1 NIELSEN BDS g 45 LATIN RHYTHM 1 NIELSEN BDS
"W ' ST ARTIST CERTIFICATIONS PLAYS AUDIENCE 2 ES  ARTIST CERTIFICATIONS PLAYS AUDIENCE
Bl S 23 tine - IMPRINT / PROMOTION LABEL  TW /- MILLIONS RANK - 58 e  IMPRINT/PROMOTIONLABEL _ TW  +/  MILLIONS RANK
?LEAZ MENEA oyl sonvBMonoRTE  5/8 15 2983 4 2 X:IDSRLNES& i i wacHeTe 420 +17 5020 1
| :ELQEUIXERO EMITELEVIZA 32]_ A 2.964 L E) fELQ!fJ)I(ERO EMI TELEVISA m; §28 fl'_f’? 1] 4
(GOINLTE::JE ?EI@S?IGNTA ROSA SONY BMG NORTE 295 e 3'7___2]__ 2 a‘;sn';;g? A PREMIUMLATIN 2= 1 B 32 B
::FE:E.:[?OF’: AcosTA VENEMUSIC _22? +13 ) 3.8_]7 1 LAA'\‘IEG(ﬁk B, VI/MACHETE S22 2 2521 2
ﬁ'\‘/fcﬁﬁ & KHR1z VHMACHEE 2 25 B =7 [ SAOb'lEGﬁ:fQﬁE ':lIJDO SONY BMG NORTE 28? 2z Ercs 2
[’ﬂ";{\‘/ék"s GUERRA Y 440 EMI TELEVISA 199 g8 1549 12 FEEARDEﬁSA;I;ORIA UNIVERSAL LATINO 253 9 B z
anlEjEl::?:ospA UNIVERSALLATIND ]98_ §z0 L ]? 33:0»? [::I /ﬁ/l'(z)ﬂ VI/MACHETE iz& B | iﬁ_o N 23
&’;AAST)EEGUA DULCE UNIVERSAL LATIND 7]96 AP 3'_93]__ 3 qugel?s%i égRLAElgl!lAS UNIVERSAL LATINO 2B e BEy 377
coolgfs‘?)z.{fnz)?‘ FEATURING MILLY QUEZADA UNIVISICN ]93_ 5 1'136 2 :g?%vimmg DEL MACHETE 207 +2! 3'767_ 5
EAL\gEER';:[.Jg? A pREMMLATN 183 23 B © g[‘)‘:AASrl‘)EECUA DULCE UNIVERSALLATINO 7270)2_ i __0'76‘ g
l?ULIEGRO DECIRTE QUE TEAMO LAcALEUNYSon 181 34 1548 T3 dg? o o wiRNeRLATNA 198 *D _]_'957 i
J|I;ArA°vo’;IsEA¥¢ﬁ|S(|o Lodevsey 72 20 0857 %6 :&umf i i i PLAVSIMOS\:{'ﬁ:Eﬁ?TE 183 +67 3395 8
i ;}Jl;rEcﬁllfoﬁE 'T:llJDo SONYBMGNORTE ]67_ i lE 22 0 2:' rﬁ)':EAHUBIERAS 00 WARNER LATINA o o2 ]:01‘6 Bl
X::)SRIA’ES& YANDEL woee 6 20 2387 7 _ :)(Olmgg ALL STARZ FEATURING FLEX —_— 0 o7 -
sng:A':)vﬁAgrﬁoNOEL MACHETE 1] ']9 ! ety 2_] G L [EA??I?AE Bc)J(NInA MAS FLOW/MACHETE ]6_8 i oy ©
g_'['JTAL DAE?LIE SUERTE (HOY) NU LIFE/MACHETE s < 21134 e @ 5 r)a(o.‘;nzﬁré gUEEﬁ'gUmNG R LA CALLE/UNIVISION 1“" ] Z | 12} “l
Eggggl}frl Egaﬁxigrlfs UNIVERSALLATING R e Lom Ly :-:;r ABNlTJHLEIn'A FEATORNGIEL0 pvous armistsvr 140 19 "
KOs hER Ao poARID wronssy W8 29 078 30 (15 . gﬁk&ﬁ?ﬂ onvers o BN O NOZEN -
rig::ﬁm\i ;UE:Z)'URING i LACALLE/AUNIVISION EZ_ ol . 0_775 28 E | LFOL\A? HIDAIPESTEEI RN POE BOY/ATLANTIC E’_ + -1_7341 29
Soll;EB\/EA'Y‘:;O it i SONY BMG NORTE i i 0825 24 ’ o - DROI':"TAS?ONP?HE MUSIC SRP/DEF JAM/IDIMG _]35_ e 1551 2
g::;cl’)lls'gjL BAMBIED" EM TELEVISA 135 b = 0'350_ B | S(? Q'gK'EtOA SONY BMG NORTE _]32_ g _0_1‘39_
fﬁ&gép?niﬁgo MPOVNOEN B2 A EsZ § ° e | nggs TRAE ackeern. DA ‘7 BEERE &
ﬁg'f/?sx PAEF':D[E)RY EM) TELEVISA = e Ba3 8 ‘ y ;(R:;R? FERTS TR ONITIY RasEY SONY BMGNORTE "f‘ Z5] 70'9]3 5
E(I)- Ngﬁ&gcg?%?o RERUERICIBIED sonvemcnome 122 B 2y 0'_681‘- = - IS::)‘:AI(:))SDD:(X&EN rE EL CARTEL/INTERSCOPE »“_2 e s
féfnﬁ'fo"ms GEEREE D EMITELEVISA "9‘ b 0'7'_6 5 zf] . ‘ ‘ gr]tmgco& el BLACKLION 12> 25 ]:73? | L
IE(!- N ggg}x Elgos AMICOS MAS 2 3= Lﬂ 0 . : :‘LEE)’ Su;c;?LAL LR UMS/UNIVERSAL LATING _]_01‘_ o 'OEZ? 40
Qf :un? EE QE;‘?ONY sonvewcnorre 104 i SRl 35 o - . :«v()EE?EiIIJEr;TLIL' PRERE R HRERE TRILUASYLUM/ATLANTIC ]0_2 3 e °
'5\1‘ rﬁ#ﬁA HUBIERAS 100 WARNER LATINA = <R _]_9_2_‘_‘ o . : ! :nﬁc'(‘):r«g&?»fol N SONY BMG NORTE 27 e R =
g;ggs ?E%r:xs M.PLVNIE N =2 A , _EBOS % . i = [?E‘:L?GI o STAR-DOMELATING 93 . e
Ln:‘fmrla-rzougm LA CALLE/UNIVISION 2z 5l 0751 29 ‘ | x)&ﬁm’;ggc ' ISLAND/IDJMG 4 i i °
§ ' ROCK/ALTERNATIVE ; .| RECORD POOL
fal Qa
1 ARTIST TITLE IMPRINT / PROMOTION LABEL £ I ARTIST TITLE - IMPRINT / PROMOTION LABEL
0 DISIDENTE ENEMIGO PISTOLERO/V&] 1 NG2 ELLAMENEA SONY BMG NORTE
2 B MOTEL Y TEvAS WARNER LATINA e NICKY JAM FEAT. RKM CAS PELA PINA/UNIVERSAL LATINOD
e MOTEL UNO, 00S, TRES WARNER LATINA o EL GRAN COMBO DE PUERTO RICO YO NO MENDIGO AMOR SONY BMG NORTE
o CAFE TACVBA VOLVER ACOMENZAR UNIVERSAL LATINO e . GLORIA ESTEFAN PINTAME DE COLORES BURGUNDY/SONY BMG NORTE
5§ BELANOVA CADAGUE... UNIVERSAL LATINO 5 =3 b N'KLABE S| YANOESTAS NU LIFE/MACHETE
6 B 7 7MANU CHAO ME LLAMAN CALLE BECAUSE/NACIONAL e [: y ANGEL Y KHRIZ LA VECINA VUMACHETE
‘ - CIRCO ALCUIEN SONY BMG NORTE 0 3 GILBERTO SANTA ROSA NO TE VAYAS SONY BMG NORTE
8 : SENOR FLAVIO MaLITO NACIONAL e . 3 AKWID Y LOS TUCANES DE TIJUANA OMBLICO A OMBLICO UNIVISION
9 TODOS TUS MUERTOS ANDATE NACIONAL e i PEDRO JESUS QUEESMALO M.P/JVN/JEN
10 DON TETTO HA VUELTO A SUCEDER 7B6/CABEZA DE RATON @ ¢ MARC ANTHONY EL DIA DE SUERTE SONY BMGNORTE
0 : MONTE NEGRO ME DUELE NO ESTAR JUNTO AT FEED THE HUNGRY 0 WISIN & YANDEL AHORAES MACHETE
@ TURBO IMPORTA POP PISTOLERO/V& ) @ 2 CHARLIE CRUZ TU ME CONFUNDES SONY BMG NORTE
G L ALEJANDRA GUZMAN SOy SOLO UN'SECRETO EMI TELEVISA @ 1 VS " RKM & KEN-Y MISDIAS SINTI UNIVERSAL LATINO
0 ] CECI BASTIDA vAME vOY NOTLISTED % g ;7- PUERTO RICAN POWER ESA MUJER MPUVNUEN -
@ 2 PASTILLA COLORES SONY BMCG NORTE @ MARIANA ATREVETE A MIRARME DE FRENTE UNIVISION §
e i
O LOS MONO PROMESAS SONIC 360 (16 DEL PATIO LOPALO TIBURON 2
@ DJ BITMAN TROPILOVE NACIONAL @ KEVIN CEBALLO EL MILACRO DE TU AMOR MP.LVNISN §
@ » PORTER VAQUERO GALACTICO TERCER PISO @ ISMAEL MIRANDA COMO EL AGUILA CODISCOS/TROPISOUNDS 2
@ .7 JORGE VILLAMIZAR NINGLINA WARNER LATINA 15  XTREME FEAT. ADRIENNE NO ME DICAS QUE NO LA CALLE/UNIVISION g
@ ] CHAMBAO PAPELES MOJADOS SONY BMGNORTE ;E;- LOS HERMANOS ROSARIO /L0 M.PVN/IEN §
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R&R NATIONAL AIRPLAY OVERVIEW

PaweERED BY hiclsen BILLBOARD nielsen
CHARTS rereees
BDS COMPILED 8y SoundScan
LY
Billbeard TOP ALBUMS
ie | r M \V/
£,
&
53
EZ ARTIST Title 2 MTV
28 el g VH1
s IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE) # AOL
g o S _ Sr. VPMusic & Talent Amy Doyie Exec. VP/Talent & Music: Rick Krim
3 3 mLEONA LEWIS Spirit =] \{/’,’,/‘M::cm‘l'azlggtg;gtnnr Baron Sr/\{&Musg%‘lrasenr Brgs%;.nme, ::‘:g i:":ms
5 usiC [alent San laugte ichiecke
E g GEORGE JSOZSSMRMG - - . - LS — Viecom 212.258-1800 212-652-6400
% E TRAIT = L
i, % ™w W —
:. § MCA NASHVILLE 010826/UMGN (13.98) Troubadour — = —————— — i 1 Chris Brown,
€3 1 Usher, Love InThis Club 6 1 Leona Lewis, Bleeding Love -
83 JAMES OTTO Sunset Man 2 Madonna, 4Minutes 5 2 8uckche¥vwf o 32'; :2? 2 VLY:r?eyr,ou T
EE £ RAYBAW/WARNER BROS. (NASHVILLE) 49907/WRN (13.98) u g aﬂlaSpamfhﬂLg:th| Chnis Brown, No 3 lsj'? Barei I\%Iih ane Son %2 23 Love InThis Club 134332 137440
— - loss. The eliouse, ateve 4 Mariah Ca
;3 g VARIOUS ARTISTS NOW 27 ﬁ g DAV S;ﬁa GBreakThelce g éhcn:'l(evs,Fel.lilswUanu#Ne'verSeeMe % % 3 ey, 135,086
: 2 S/EN & Going anghtry, Feels Like Toni 18 4 Alicia Keys, 4
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R&R OPPORTUNITIES

OPPORTUNITIES

@A CONNDISSEUR MEDIA, LLC

Connoisseur Media is looking for general managers
for our current and growing portfolio of radio stations.
Our management team is results driven, focused on
long-term value creation and poised to succeed in
both traditional broadcasting and digital media. Visit
www._connoisseurmedia.com to learn more about our
dynamic and growing platform. Send résumé to Peter
Kosann at pkosann{dconncos.com.

EAST

MIDDAY TALENT

WPLJis looking for a gifted communicator, with 3-5 years
experience, who can entertain the tri-state area middays
on Citadel Broadcasting's flagship FM station in NYC. If
that's you, rush your résumé & CD air check [no mp3s] to:

Tom Cuddy
VP/Programming
WPLJ-FM
2 Penn Plaza
New York, NY 10121

No calls. EOE.

IBollol

America’'s Premiere radio station, B101
Philadelphia has a morning opportunity of a lifetime!
We're expanding our show to include a real person
who is funny, outgoing and trustworthy. Do you see’s
the world’s cup as half-full and find humor in near-
ly everything you see? Are you honest with life and
can be honest with the audience? You must always
be prepared, plugged into pop culture and be a pos-
itive B101 ambassador. Are you strategic and open
to direction? Send us your package.
Opportunity@dB101Radio.com or 10 Presidential
Blvd., Bala Cynwyd, PA 19004 EOE

APRIL 18, 2008

ABC Radio Networks is searching for a Director of
Programming for the Hispanic division. If you have 7+
years experience managing programming, developing
and implementing new programs, recruiting/managing
staff and achieve coverage and ratings, send résumé to
Elisa.TorresfdCitcomm.com. Must be fully bilingual
Spanish-English and have full knowledge of Arbitron
and Research tools, as well as Microsoft Office.

POSITIONS SOUGHT

HIGHLY EXPERIENCED RADIO ENGINEER seeks
temporary assignments anywhere! Station con-
struction, systems integregation, troubleshooting,
maintenance, training. Bill Elliott, 305-230-6834.
Email: billelliott@3DSJ.com.

Light and airy, with ability to build instant rap-
port! Smooth, easy-going style, and voice. Seeking
on-air positions. Ketra Weeks 972-230-9118
ketraweeksfdaol.com.

Tired of the beach - 8+ Radio vet looking to relocate.
Experience in: AC, Rock, Classic, Country, websites
and IT work to! Visit www.bogointeractive.com.

Dependable, energetic, detail oriented, goes the
extra mile to make the team successful. Embraces
challenges, follows directions. Thadeus 972-266-7323
thadeus.steelefdyahoo.com.

Legendary Pajama Bar hosted by Jimi B. Theatre of
the mind radio looking now. Please request demo via
pajamabar{dexcite.com.

Bilingual, with creative copy and on-air delivery.
Industrious, and extremely reliable Plus very
detail/deadline oriented Juan Adame 214-779-3207

yohnnafdyahoo.com.

Strong news, sports, talk writing/delivery. Solid
Prep, technical and board-op skills. Able to adapt
to different environments. David 817-372-7764
davidmdrd{dyahoo.com.

22 plus years on air experience throughout
Northeast,Southeast and West Coast. Plenty of sea-
soning and very conversational with news experience
too!!! E-mail fmdijay{dyahoo.com cell 760-519-5969.

Traffic Manager with 12 years exp seeks position in
Radio/TV/Entertainment Industry in NY Area only
Summer2007NJ{dyahoo.com.

Experienced OM, PD, and air talent available now.
Multi formats. Great skills. Contact MARTIN: 231-258-
4177 mlee.radiofdgmail.com.

Hardworking disciplined well-trained broadcaster
with top 5-market experience (ooking to move on to
own show. E-mail me: jpfalcettafdyahoo.com.

Locutor con 30+ anos experiencia. Busca trabajo don-
dequiera en los Estados Unidos. Musica, Noticio y
experiencia del programa. Llame a Jorge Capdevila.
813-446-0227. capdevila.jorgefdyahoo.com.

Personality with 30+ years experience. Looking for
work anywhere inthe United States. Music, News and
program experience. Call Jorge 813-446-0227.
capdevila.jorgefdyahoo.com.

Over 10yearsin multiple formats - | Get Radio. Résumé,
head shot, demos - www.getgeoffmoore.com.

RR

MARKETPLACE

ADVERTISING

Payable in advance. Order must be typed
and accompanied by payment. Visa/
MC/AMEX accepted. One inch minimum,
additional space up to six inches available
in increments of one inch. Rates for R&R
Marketplace (per inch):

1 Time $95.00
6 Insertions $90.00
13 Insertions $85.00
26 Insertions $75.00
51 Insertions $70.00

Marketplace

(323) 954-3434
Fax: (323]) 954-3411
email: rcorrealdradioandrecords.com

R&R Opportunities

Advertising

1x 2X
$200/inch $150/inch
Rates are per week (maximum 35 words per inch
including heading). All ads appear on the R&R
website, choice of Street Talk Daily or R&R Today
daily e-mailed newsletter, and the magazine

Blind Box: add $50
The R&R address and your box number adds 12
words to your ad. Regular Opportunities rates
apply to Blind Box ads, but a $50 service charge is
added for shipping and handling.

Positions Sought: $50/inch
Individuals seeking employment may run ads In
the Positions Sought section at the special rate of
$50/inch.
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LEONA LEWIS MOST INCREASED PLAYS | % o 9 MARIAH CAREY n € 5 4 LIL WAYNE FEAT. STATIC MAJOR  MOST INCREASED PLAYS 1
BLEEDING LOVE SYCOL/RMG I, TOUCH MY BODY ISLAND/IDIMG LOLLIPOP CASHMONEY/UNIVERSAL MOTOWN
CHRIS BROWN N2 ¢ . g 4 ULWAYNEFEATURING STATICMAJOR  MOSTINCREASEDPLAYS v ° MARIAH CAREY n
WITH YOU JIVE/ZOMBA - LOLLIPOP CASH MONEY/UNIVERSAL MOTOWN TOUCH MY BODY ISLAND/IDJMG
MILEY CYRUS n v [ 1 5 10 COLBY O'DONIS FEATURING AKON ° RICK ROSS FEATURING& T-PAIN
 SEE YOU AGAIN HOLLYWOOD & ; WHAT YOU GOT KONLIVE/GEFFEN/INTERSCOPE THE BOSS SLIP-N-SLIDE/DEF JAM/IDJMG
USHER FEATURING YOUNG JEEZY n s 4 19 CHRIS BROWN 12 6 THE-DREAM
LOVE IN THIS CLUB LAFACE/ZOMBA " WITHYOU JIVE/ZOMBA FALSETTO RADIO KILLA/DEF JAM/IDIMG
FLO RIDA FEATURING T-PAIN n3 L = ] 7 13 2 PISTOLS FEATURING T-PAIN & TAY DIZM 2 PISTOLS FEATURINC T-PAIN & TAY DIizM
Low POE BOY/ATLANTIC N SHE COTIT UNIVERSAL REPUBLIC SHEGOT IT UNIVERSAL REPUBLIC
MARIAH CAREY n . 15 g JORDIN SPARKS DUET WITH CHRIS BROWN n ASHANTI o
_ TOUCH MY BODY ISLAND/IDJMG w NO AR 19/JIVE/ZOMBA THE WAY THAT | LOVE YOU THE INC./UNIVERSAL MOTOWN
BUCKCHERRY n . 6 % FLO RIDA FEATURING T-PAIN n-> SHAWTY LO
SORRY ELEVEN SEVEN/ATLANTIC LoW POE BOY/ATLANTIC DEY KNOW D4L/ASYLUM
SO RN (ELEVEVSEVEN/ATEANT | . C
ONEREPUBLIC n |y 8 19 WEBBIE, LIL' PHAT & LIL' BOOSIE n ROCKO
STOP AND STARE MOSLEY/INTERSCOPE = INDEPENDENT TRILL/ASYLUM/ATLANTIC UMMA DO ME ROCKY ROAD/ISLAND URBAN/IDJMG
NO. ] MOST ADDED NO. ] MOST ADDED NO. ] MOST ADDED
3 DOORS DOWN It's Not My Time [UNIVERSAL REPUBLIC} NELLY FEAT. FERGIE Party Peaple (DERRTY/UNIVERSAL MOTOWN) KEYSHIA COLE Heaven Sent (IMANI/GEFFEN/INTERSCOPE)
NO. l MOST INCREASED PLAYS NO. l MOST INCREASED PLAYS NO. l MOST INCREASED PLAYS
LEONA LEWIS Bleeding Love (SYCO/J/RMG) LIL WAYNE FEAT. STATIC MAJOR Lollipop (CASHMONEY/UNIVERSAL MOTOWN) LiL WAYNE FEAT. STATIC MAJOR Lollipop (CASHMONEY/UNIVERSAL MOTOWN)
TOP 5§ NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOoP 5§ NEW AND ACTIVE
JOHN MAYER Say (AWARE/COLUMBIA) NE-YO Closer (DEF JAM/IDIMG) MARIO Music For Love (3RD STREETL/RMC)
COLBY ‘O'DONIS FEAT. AKON What You Got (KONLIVE/CEFFEN/INTERSCOPE) ASHANTI The Way That | Lave You (THE INC/UNIVERSAL MOTOWN] ONE CHANCE W Cant (J/RMC)
SEAN KINGSTON FEAT. THEDEY & JUELZ SANTANA There's Nothin (BELUGA HEIGHTS/EPIC) RIHANNA Take A Bow (SRP/DEF JAM/IDIMG) V.L.C. Get Silly (YOUNG MOGUL/WARNER BROS.)
PANIC AT THE OISCO Nine In The Afternoon (DECAYDANCE/FUELED BY RAMEN/RRP) iCE CUBE Gangsta Rap Made Me Do It {LENCH MOB) SEAN KINGSTON FEAT. THE DEY & JUELZ SENTANA There's Nothin (BELUGA HEIGHTS/EPIC}
PITBULL FEAT. LiL JON The Anthem (FAMOUS ARTISTS/TVT) ESTELLE FEAT. KANYE WEST American Boy (HOME SCHOOL/ATLANTIC) ESTELLE FEAT. KANYE WEST American Boy (HOME SCHOOL/ATLANTIC)

s

COMPLETE CHR/TOP 40 CHART ON PAGE 25 COMPLETE RHYTHMIC CHART ON PAGE 28 COMPLETE URBAN CHART ON PAGE 30

URBAN AC

frd £ 11 NIELSEN BDS £ 11 NIELSEN BDS Y HITPREDICTOR = 1 NIELSEN BDS Y HITPREDICTOR
3 ug  ARTIST CERTIFICATIONS ng  ARTIST CERTIFICATIONS STATUS wg ARTIST CERTIFICATIONS STATUS
I Q; TITLE IMPRINT / PROMOTION LABEL E; TITLE IMPRINT / PROMOTION LABEL BT TITLE IMPRINT / PROMOTION LABEL
= 30 20 z0
2 29 RAHEEM DEVAUGHN NO. 1(1WK) 8 19 TRACE ADKINS NO. 1(3WKS) 37 COLBIE CAILLAT NO. 1(16 WKS) n3
WOMAN JIVE/ZOMBA YOU'RE GONNA MISS THIS CAPITOLNASHVILLE BUBBLY UNIVERSAL REPUBLIC
JAHEIM e 2 ip GEORGE STRAIT 1 SARA BAREILLES MOST INCREASED PLAYS 17 ¢y
NEVER DIVINE MILL/ATLANTIC == | SAW GOD TODAY MCA NASHVILLE LOVE SONG EPIC
KEYSHIA COLE n e 4 26 JAMESOTTO 1 MICHAEL BUBLE
| REMEMBER IMANI/GEFFEN/INTERSCOPE =} JUST GOT STARTED LOVIN' YOU RAYBAW/WARNER BROS./WARNER »LosT 143/REPRISE
ALICIA KEYS n Ml : 35 CHRIS CAGLE n e 42 FERGIE n° ¢
LIKE YOU'LL NEVER SEE ME AGAIN MBK/J/RMG =L WHAT KINDA GONE CAPITOL NASHVILLE BIG GIRLS DON'T CRY WILL.L AM/A&M/INTERSCOPE
MARY J. BLIGE n ‘ 5 1% TAYLOR SWIFT 24 TIMBALAND FEATURING ONEREPUBLIC né v
_ JUST FINE MATRIARCH/GEFFEN/INTERSCOPE =1 PICTURE TO BURN BIG MACHINE APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE
ERYKAH BADU e 8 2% PHIL VASSAR 49 DAUGHTRY né
HONEY UNIVERSAL MOTOWN d LOVE IS A BEAUTIFUL THING UNIVERSAL SOUTH HOME RCA/RMG
MARIAH CAREY MOST INCREASED PLAYS Il o 6 36 JASON ALDEAN nfr 6 TAYLOR SWIFT n3
TOUCH MY BODY ISLAND/IDJMG LAUGHED UNTIL WE CRIED BROKEN BOW TEARDROPS ON MY GUITAR BIG MACHINE/UNIVERSAL REPUBLIC
ANGIE STONE ‘ 10 g BRADPAISLEY 35 PINK ne o
SOMETIMES STAX/CMG = IMSTILLAGUY ARISTA NASHVILLE WHO KNEW LAFACE/ZOMBA
KEITH SWEAT FEATURING PAISLEY BETTIS 0 g g RASCALFLATTS 14 MICHAEL MCDONALD
SUGA SUGA SUGA KEIA/ATCO/RHIND § - EVERY DAY LYRIC STREET (YOUR LOVE KEEPS LIFTING ME] HIGHER AND HIGHER UNIVERSAL MOTOWN
JILL SCOTT 10 > 23 ALAN JACKSON N 4 ELLIOTT YAMIN ne
MY LOVE HIDDEN BEACH il SMALL TOWN SOUTHERN MAN ARISTANASHVILLE WAIT FOR YOU HICKORY/RED
L]
NO. ] MOST ADDED NO. ] MOST ADDED NO. ] MOST ADDED
RAHSAAN PATTERSON Feels Good (ARTISTRY) ALAN JACKSON Good Time [ARISTANASHVILLE) LEONA LEWIS Bleeding Love (SYCO/J/RMG) .
NO. ] MOST INCREASED PLAYS NO. ] MOST INCREASED AUDIENCE NO. ] MOST INCREASED PLAYS
MARIAH CAREY Touch My Body (iSLAND/IDJMG) KENNY CHESNEY Better As A Memory (BNA) SARA BAREILLES Love Song (EPIQ)
ToP 5 NEW AND ACTIVE TOoP 5 NEW AND ACTIVE TOP 5§ NEW AND ACTIVE
BAR-KAYS FEAT. EVELYN KING If Loving You Is Wrong (JEA/RIGHT NOW) ERIC CHURCH His Kind Of Money (My Kind Of Love) {CAPITOL NASHVILLE) BUCKCHERRY Sorry (ELE/EN SEVEN/ATLANTIC/RRP)
MARY J. BLIGE Stay Down (MATRIARCH/GEFFEN/INTERSCOPE) CHUCK WICKS All | Ever Wanted (RCA) PAULA ABOUL & RANDY JACKSON Dance Like There's No Tomorrow (DREAM MERCHANT 21/CMG)
DWELE I'm Cheatin' (KOCH) KID ROCK All Summer Long (TOP DOG/ATLANTIC) MATCHBOX TWENTY These Hard Times (MELISMA/ATLANTIC)
THE-DREAM Falsetto (RADIO KILLA/DEF JAM/IOIMG) JEFF BATES Don't Hate Me For Lovin' You (BLACK RIVER} FERGIE Clumsy (WILL.IAM/ASM/INTERSCOPE)
USHER FEAT. YOUNG JEEZY Love In This Club (LAFACE/ZOMBA) DARIUS RUCKER Don't Think | Don't Think About It (CAPITOL NASHVILLE) SHERYL CROW Love Is Free (ASM/INTERSCOPE)

COMPLETE URBAN AC CHART ON PAGE 31 COMPLETE COUNTRY CHART ON PAGE 44 COMPLETE AC CHART ON PAGE 47
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ALTERNATIVE

SMOOTH JAzZ

= 11 NIELSEN BDS HITPREDICTOR E 2 11 NIELSEN BDS Il = 11 NIELSEN BDS Y HITPREDICTOR
v ARTIST CERTIFICATIONS STATUS = < ARTIST CERTIFICATIONS 3 v ARTIST CERTIFICATIONS STATUS
BS TITLE IMPRINT / PROMOTION LABEL u ST IMPRINT / PROMOTION LABEL = go TTLE IMPRINT / PROMOTION LABEL
EX<} - =] [ E3=]
SARA BAREILLES NO. 1(7 WK5) n KENNY G NO. 1(4 WKS) 1 2% PUDDLE OF MUDD NO. 1(2 WKS)
LOVE SONG EPIC ~ SAX-0-L0C0 STARBU(KS/(DN(ORDI(MC - ) PSYCHO FLAWLESS/GEFFEN/INTERSCOPE
DAUGHTRY JESSY J SEETHER
FEELS LIKE TONIGHT RCA/RMG TEQUILAMOON PEAK/CMG RISE ABOVE THIS WIND-UP
BUCKCHERRY n EUGE GROOVE ATREYU
SORRY ELEVEN SEVEN/ATLANTIC/RRP MR.GROOVE NARADA JAZZ/BLG FALLING DOWN HOLLYWOQOD
LIFEHOUSE EVERETTE HARP FOO FIGHTERS
WHATEVER IT TAKES GEFFEN/INTERSCOPE 0LD SCHOOL SHANACHIE LONG ROAD TORUIN ROSWELL/RCA/RMG
MAROON 5 CHRIS STANDRING THE BRAVERY
WON'T GO HOME WITHOUT YOU A&GM/OCTONE/INTERSCOPE LOVE & PARAGRAPHS ULTIMATE VIBE BELIEVE ISLAND/IDJMG
FINGER ELEVEN n+ PAUL HARDCASTLE 3 DOORS DOWN
PARALYZER WIND-UP LUCKY STAR TRIPPIN 'N' RHY THM T'SNCT MY TIME UNIVERSAL REPUBLIC
JOHN MAYER PAUL BROWN THE RACONTEURS
SAY AV_VAREICOLUMBIA QL' SKOOLIN' PEAK/CMG SALUTE YOUR SOLUTION THIRD MAN/WARNER BROS.
MATCHBOX TWENTY NORMAN BROWN PANIC AT THE DISCO
THESE HARD TIMES MELISMA/ATLANTIC POP'S COOL GROOVE PEAK/CMG NINE IN THE AFTERNOON DECAYDANCE/FUELED BY RAMEN/RRP
TIMBALAND FEATURING ONEREPUBLIC N MICHAEL MCDONALD FOO FIGHTERS I
APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE (YOUR LOVEKEEPS LIFTING ME) HIGHER AND HIGHER UNIVERSAL MOTOWN THE PRETENE)ER ROSWELL/RCA/RMG
LINKIN PARK n2 ¢ CHUCK LOEB DEATH CAB FOR CUTIE
'SHADOW OF THE DAY WARNER BROS. WINDCW OF THE SOUL HEADS UP I WILL POSSESS YOUR HEART ATLANTIC

NO. ] MOST ADDED

FLOBOTS Handlebars (UNIVERSAL REPUBLIC)

NO. ] MOST ADDED

WAYMAN TISDALE Throwin' It Down (RENDEZVOUS)

NO. ] MOST ADDED

LEONA LEWIS Bleeding Love (SYCO//RMC)

NO. l MOST INCREASED PLAYS

FLOBOTS Handlebars (UNIVERSAL REPUBLIC)

NO. ] MOST INCREASED PLAYS

MARCUS MILLER FEAT. CORINNE BAILEY RAE Free (3 DEUCES/CMC)

NO. l MOST INCREASED PLAYS

LEONA LEW!IS Bleeding Love (SYCO/J/RMC)

TOP 5 NEW AND ACTIVE

SAFETYSUIT Someone Like You (UNIVERSAL MDTOWN)

TOP 5§ NEW AND ACTIVE

GERALD VEASLEY Slip N Slide (HEADS UP)

TOP 5 NEW AND ACTIVE

KATE VOEGELE Only Fooling Myself (MYSPACE/INTERSCOPE)

NATASHA BEDINGFIELO Pocketful Of Sunshine (PHONOCENIC/EPIC) EARL KLUGH Driftin' (KOCH) RED Already Over (ESSENTIAL/RED/EPIC)

PANIC AT THE DISCO Nine In The Afternoon (DECAYDANCE/FUELED BY RAMEN/RRP) CHAKA KHAN One For All Time (BURGUNDY/COLUMBIA) THE WHIGS Right Hand On My Heart (ATO/RED)

THE B-525 Funplex (ASTRALWERKS/CAPITOL) KIRK WHALUM Big Ol Shoes (RENDEZVOUS} FILTER Soldiers Of Misfortune (PULSE)

ANNA NALICK Shine (EPIC) STORY OF THE YEAR Wake Up (EPITAPH)

COMPLETE HOT AC CHART ON PAGE 48 COMPLETE SMOOTH JAZZ CHART ON PAGE 51 COMPLETE ALTERNATIVE CHART ON PAGE 53

JAY SOTO Stay Awhile (NUCROOVE)

ACTIVE ROCK TRIPLE A

] 5 11 NIELSEN BDS 11 NIELSEN BDS ¥ E g ' NIELSEN BDS
H 22 ARTIST CERTIFICATIONS ARTIST CERTIFICATIONS £ v ARTIST CERTIFICATIONS
g "u"g TITLE IMPRINT / PROMOTION LABEL TITLE IMPRINT / PROMOTION LABEL g g g; TITLE IMPRINT / PROMOTION LABEL
- E3 = =]
| 1 THEORY OF A DEADMAN NO. 102 WKS) | 25 PUDDLE OF MUDD NO. 1(5WKS) 1 1 1o REM NO. 1(4 WKS)
SO HAPPY 604/ROADRUNNER/RRP PSYCHO FLAWLESS/GEFFEN/INTERSCOPE SUPERNATURAL SUPERSERIQUS WARNER:BROS.
4 3 DISTURBED MOST INCREASED PLAYS ; 3 DOORS DOWN COUNTING CROWS
INSIOE THE FIRE REPRISE IT'S NOT MY TIME UNIVERSAL REPUBLIC YOU CAN'T COUNT ON ME DCC/GEFFEN/INTERSCOPE
g 3 DOORS DOWN SIXX: A.M. JACK JOHNSON
{T'S NOT MY TIME UNIVERSAL REPUBLIC LIFE IS BEAUTIFUL ELEVEN SEVEN iFIHADEYES BRUSHFIRE/UNIVERSAL REPUBLIC
12 ATREYU THEORY OF A DEADMAN  MOST INCREASED PLAYS JASON MRAZ
1 _ FALLING DOWN HOLLYWOOD SOHAPPY 604/ROADRUNNER/RRP I'M YOURS ATLANTIC/RRP
5g PUDDLE OF MUDD SEETHER n STEVE WINWOOD FEATURING ERIC CLAPTON
g PSYCHO FLAWLESS/GEFFEN/INTERSCOPE FAKE T WINO-UP DIRTYCITY COLUMBIA
g SEETHER FOO FIGHTERS DEATH CAB FOR CUTIE
RISE ABOVETHIS WIND-UP LONG ROAD TORUIN ROSWELL/RCA/RMG | WILL POSSESS YOUR HEART ATLANTIC
n SAVING ABEL SEETHER SHERYL CROW
_ ADDICTER SKIiDDCO/VIRGIN RISE ABOVE THIS WIND-UP LOVE IS FREE A&M/INTERSCOPE
1o APOCALYPTICA FEATURING COREY TAYLOR THE BLACK CROWES INGRID MICHAELSON
I'M NOT JESUS 20-2DENT./JJIVE/ZOMBA ~ GOODBYE DAUCHTERS OF THE REVOLUTION THE WAY | AM CABIN 24/0RIGINAL SIGNAL/RED
13 ASHES DIVIDE THREE DAYS GRACE THE BLACK CROWES
THE STONE ISLAND/IDIMC NEVER TOO LATE GOODBYE DAUGHTERS OF THE REVOLUTION SILVER ARROW
1o 10 YEARS DISTURBED THE B-525
BEAUTIFUL UNIVERSAL REPUBLIC INSIOE THE FIRE FUNPLEX ASTRALWERKS

NO. ] MOST ADDED

MOTLEY CRUE The Saints Of Los Angeles (MOTLEY)

NO. ] MOST INCREASED PLAYS

DISTURBED Inside The Fire (REPRISE)

TOP 5 NEW AND ACTIVE
AGAINST ME! Stop (SIRE/REPRISE)
SOILWORK Exile (NUCLEAR BLAST/CAROLINE}
SCARY KIDS SCARING KIDS Faces {IMMORTAL/RED)
BUCKCHERRY Sorry (ELEVEN SEVEN/ATLANTIC/RRP)

FROM FIRST TO LAST Worlds Away (SURETONE/INTERSCOPE}

COMPLETE ACTIVE ROCK CHART ON PAGE 54

APRIL 18, 2008

NO. ] MOST ADDED

MOTLEY CRUE The Saints Of Los Angeles (MOTLEY]

NO. ] MOST INCREASED PLAYS

THEORY OF A DEADMAN So Happy (604/ROADRUNNER/RRP)

TOP 5§ NEW AND ACTIVE
12 STONES Anthem For The Underdog (WIND-UP)
AVENGED SEVENFOLD Afterlife (HOPELESS/WARNER BROS.)
CHEVELLE The Fad (EPIC)
MUDVAYNE Dull Boy (EPIO)
FILTER Soldiers Of Misfortune (PULSE)

COMPLETE ROCK CHART ON PAGE 55
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NO. ] MOST ADDED

OLD 97°S Dance With Me {NEw WEST)

NO. ] MOST INCREASED PLAYS

MUDCRUTCH Scare Easy (REPRISE)

TOP 5 NEW AND ACTIVE

FEIST | Feel It All (CHERRYTREE/POLYDOR/INTERSCOPE)

BODEANS Every Day (RESOLUTION}
SARA BAREILLES Bottle tt Up (EPIC)
TIFT MERRITT Broken (FANTASY/CMG)

JACK JOHNSON Hope (BRUSHFIRE/UNIVERSAL REPUBLIC)

COMPLETE TRIPLE A CHART ON PAGE 60
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Lwer Notes
Profile: Richie McDonald
Title: Singer/songwriter
Favorite radio format:
“A little bit of
everything; I'm a surfer.”
Favorite TV show:
“Last year as a family
we watched ‘American
Idol” every weekend.”
Favorite song:

“ ‘Country Roads.” It
was the first song | ever
learned to play.”
Favorite artists: “Tim
McGraw. And Sugarland
is unbelievable. Jennifer
[Nettle’s] voice is so
passionate. Also, Ronnie
Milsap, Kenny Rogers
and Sheryl Crow.”
Favorite movie:
“Forrest Gump”
Favorite book: “My wife
turned me on to Karen
Kingsbury. | am now
reading ‘A Thousand
Tomorrows' and
‘Between Sundays.” ”
Favorite restaurant:
“The Hermitage
Steakhouse in Nashville.”
Beverage of choice:
“Coffee with lots of
cream.”

Hobbies: “Basketball,
skiing, the lake, anything
| can do with my family.”
E-mail address:
nashmgr@aol.com

PUBLISHER'S

file

He's ‘Already There, but Lonestar lead makes a go of solo success

Richie

McDonald

By Erica Farber

After more than a dozen years as lead vocalist for platinum-selling group Lonestar,
Richie McDonald announced last year he was leaving to begin a new chapter
as a solo artist. With country music continuing to be an important part of his
musical life, McDonald’s latest project is an inspirational album that allows him
to share his personal beliefs and celebrate his faith.

First discovering music: It was at an early age.
There was always a guitar around the house, but
I never realized it was an instrument; it was more
of a weapon for my little sister. When I would go
to the mall with my friends, they'd hang out at
the arcade and I would always be in the music
store looking at instruments and sheet music. My
grandfather played for the Dallas Symphony
Orchestra. He had this room in his house with
all these string instruments, guitars and cellos. 1
had no idea it would lead where it has.

Deciding to go out on your own: It’s one of the hard-
est decisions I've ever made in my life. Being with
this group of guys for 15 years, you make a lot of
memories, a lot of music and a lot of friends, but |
thought the time had come to open a new chap-
ter in my life. We had great success and accom-
plished a lot—vocal group of the year, having songs
of the year, selling 2 million records and having No.
1 records.You get to a point where you've accom-
plished a lot and wonder what’s left to do. That was
one of the factors for me in making the decision.
Another factor was my son Rhett, who is now 12.
He was getting ready for bed one night and raised
up his arms and I see these little arm hairs. He was
my first little baby boy, so it hit me like a ton of
bricks. While we were having No. 1 records, my
family was growing up before my eyes. It was time
to slow down and spend more time with them.

Your first inspiration project: | got a phone call
one night from Greg Lucid, Jim Brickman’s part-
ner. He asked if | had ever thought of doing an
inspirational record. It was something | wanted to
do and over the years I collected some songs and
put them in the top desk drawer, waiting for the
right opportunity. That’s how “I Turn to You”
came about. Doors were closing but a lot were
opening. This record was produced by Frank
Myers, who did an incredible job. Someone said

70 24/7 NEWS ONLINE @ www.RadioandRecords.com

to me, “So you're going to become a Christian
artist,” and 1'said,“T’'m really a Christian every day.”

Is country still an important part of your musical
career? [ don’t want anybody to think I am jump-
ing ship and leaving the country format, but I want
to do both. The concept was produced by Tommy
Lee James, who I've written a lot of songs with over
the years. We recorded this album and named it
“Slow Down.” My strong point is the ballad, and
this is my chance to do songs [ feel can really make
a difference in people’s lives.

Upcoming release dates: “*] Turn to You™ comes out
June 7.1 have an exclusive with Family Christian
Bookstores. Then Wal-Mart and Lifeway are
onboard. | was trying to find a home for the coun-
try record and finally found two people who were
as passionate about this project as T am. We're look-
ing at a single probably in May or june and the
release of the album will be later on in the year.

Biggest challenge: Leaving a successful band after 15
years. My goal was to slow down, and it sounds like
I'm busier than ever. I'm glad I had the chance to

do the inspirational record. There are important mes-

WwwwLamericanradiohistorv.com

sages in that music. I'm glad | had the opportunity
to make a country record, because I feel the same
way about that. The challenge is to balance it out. 1
don’t want to get back to the point where I can’t be
at a kindergarten graduation or a birthday party.

State of the music industry: The digital world and
downloads definitely changed the way we do
business, but I don'’t think T could be in a better
place. We had a lot of success as a band on a major
label and had a great relationship with them for
well over 10 years, but nowadays the playing field
is level for everybody. There are so many more

avenues to get your music heard.

Career highlight: I'm most proud of what | accom-
plished with [my Lonestar bandmates] Michael
[Britt], Dean [Sams| and Keech [Rainwater]—the
longevity we had and the lives we touched. I can
walk into my house everyday and see the awards
on my mantle for the success we had, but I'm niost
proud that as a group we touched a lot of people
and made a difference. I still hear how “I'm Already
There™ helped someone through a tough time or
how "Amazed” was used at their wedding.

Career disappointment: [ dont have too many
regrets. When 1 moved to Nashville I met Dean
Sams, who put Lonestar together. The first day of
rehearsals 1 remember sitting in my apartment
thinking, “I don’t know if this is really what | want
to do. I came to Nashville to be an artist, but I never
thought I'd do it in a band”” My phone was ring-
ing and it was [Dean because 1 was supposed to be
at rehearsals. So [ didn’t make rehearsals the first day
and the next day 1 went.

Most influential individual: My mom. She always
drove me to talent shows and paid for the instru-
ments and the sheet music. She encouraged me
to chase my dreams. Now I'm in the same situ-
ation, because my kids want to follow in the same
footsteps and I don’t want to discourage them
trom doing what I've done.

Musical influence: John Denver. I loved his music,

his voice and his melodies as a songwriter.

Advice for music industry: For anybody coming to
Nashville to pursue music, its much more than
singing and songwriting. It is a business. Make a point
to learn all you can. I made a few mistakes along the
way on the business side. [ never took the time to
learn things—and knowledge is the key to this busi-
ness.The more you know, the better you'll do. If you
have talent and get discovered, you need to know

the best way to protect your interest. RsR

‘Lonestar had great
success and
accomﬁlished a lot.
But | thought the time
had come to open a
new chapter in my life.
—Richie McDonald
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October 27-28, 2008

Sheraton Music City Hotel, Nashville, TN
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