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CMB @ GMA Music Week

Christian Music Broadcasters

I, /{/ CMB at GMA Music Week is for professionals
)" in Christian radio, regardless of format! The
" week is full of showcases, networking, and
X > incredible seminars and speakers including:

Ken Blanchard — speaker, managementf

N 4 guru, and author of The One Minute
’r"“' P’ //anager on leading like Jesus.
gD l WV ¥ John Moore - former long-term marketing executive for
N <P’ ' Starbucks explains the concept of “tribal knowledge”

Fred Winston — veteran Chicago radio personality on how to get

A q ,
v RS YOU" on the air

.3 Jon Spoelstra — author and successful sports marketer of teams like
B the Portland Trailblazers and New Jersey Nets on marketing outrageously

\ Walt Sabo — CEO of programming and management company Sabo
Media on ten dumb things radio people do

‘ TJ Holland — Program Director from AC Warm 98 in Cincinnati will
’ teach you about your station from a competitor's point of view.

Big Hits Lunches - Presented by EMI-CMG, Provident-Integrity and
Word Distribution - BIG hits from BIG artists sure to be chart-toppers
at both radio and retail.

Plus don’t miss the Radio Echo Awards Ceremony with performances
by Dove-Nominated artists, networking with your peers, the
Welcoming Reception where you can meet your favorite artists, and
a chance to get liners digitally at the radio-exclusive DARTS session!
Plus so much more!

Limited time or budget? Attend our two-day CMB boot camps,
with tracks for Air Talent, Broadcast Leadership, Fundraising,
Programming, and Promotions!

1
Visit www.gospelmusic.org or call 1-800-GMA-3211 to register today! GMA ;

GOSPEL MUSIC ASSQCIATION

CHRISTIAN

MUSIC BROADCASTERS

Wwww americanradiohistorv com
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Scarborough Expands
Into Small Markets

After completing a pilot project in 15 small mar-
kets, Scarborough is positioning to extend its
qualitative research service to additional mar-
kets. The expansion beyond 81 markets in the
company’s Top Tier service grew out of a
small-market operators’ caucus chaired by for-
mer RAB CEO Gary
Fries and commissioned
by Arbitron, which
operates Scarborough
in a joint venture with
R&R parent Nielsen.
“One of the clear

messages from the cau-

Bouvard

cus meetings is that
small-market operators need better local retail
selling tools,” Arbitron president of sales and
marketing Pierre Bouvard says.

Scarborough'’s new Mid Tier service promises
research on the products consumers buy, where
they shop and the media they use in small mar-
kets, where the majority of radio business is
local direct.—Mike Boyle and Paul Heine

CBS Stations Roll Out
To Last.fm

As expected, Last.fm and its owner CBS Radio
announced a strategic partnership to expand
their audience reach. Beginning this spring,
online streams of CBS Radio’s 140 stations
will be available on the music and social net-
working site. Online listeners of any CBS sta-
tion can shift seamlessly to Last.fm, where
they can also play individual songs free.

The deal between the companies is part
of the radio group’s strategy to distribute
station content across as many channels as
possible. In March, CBS Radio, which has
about 1 million weekly online listeners,
agreed to combine online forces with AOL
Radio’s online streams, making CBS Radio’s
content available to an additional 1.36 million
listeners.—Katy Bachman
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Legal Pingpong Begins
In Clear Channel Privatization

ON THE WEB
Tierney PD For New
York’s K-Rock

Suits and countersuits have begun bounding into courts in Texas and New York. Bain Capital | CBS Radio rocker WXRK (K-Rock)/New

and Thomas H. Lee Partners filed lawsuits in both states March 26 to torce six New York
banks to the settlement table in an effort to close the $19.5 billion
privatization of Clear Channel. The broadcaster joined the private
cquity groups in their Texas suit, adding well-known lawyer Joe Jamail
to its legal team. Within hours of the tiling, presiding Districe Court
Judge John . Gabriel of Bexar County, Texas, granted a temporary
restraining order directing the banks to not “interfere with or thwart
consummation of the merger agreement” by refusing to fund it, to
act in good faith in the drafting of definitive loan documents, and not
to sist on terms inconsistent with the commitment letter. Mays

The banks responded March 31, asking the New York State Supreme Court to hear their
request to dismiss the claims.*PlaintifFs have presented no basis for litigation, much less pro-
ceeding in an expedited nanner.” the banks claimed, with a spokesman adding that there
is “suthicient time™ for Bain and THL to return to the negotiating table to work toward an
agreement on tinal documentation.

In a March 31 c-mail to employees, Clear Channel CEO Mark Mays expressed disap-
pointment that the deal had not yet closed, adding, It is my expectation that the merger
will close—Jeffrey Yorke

NUMBER CRUNCH

6 %27 &

The number of hanks Clear The amaunt in billions of dallars
Channed and equity partners that the banks stand to lose if
Thomas H, Lee and Bain Capital ~ the $39.20-per-share, $19.5

are suing for allegedly Failing o billion buyout deal goes through
fund a takeover as promised, as currently writtan. Clear

The banks include Citigrous, Channel stock has traded for
Morgan Stanley, Credit Sussse, less than $30 in recent weeks.
the Royal Bank of Scotland,

Deutsche Bank and Wackovia,

The age of attorney o=
Jamail, whorm Clear Chanrel
hired to represent it in the suit
against the banks. Known as
the "Kirg of Torts,” lamail rep-
resented Pennzoil in a lawsuit
against Texaco in 1985, When
Pennzoil won, Jamail got a
reported 5400 million payout,

New HD Marketing Message
Targets Consumer Conversion

The HD Digital Radio Alliance, the joint radio broadcaster initiative formed to accelerate consumer
adoption of HD radio, has rolled out the next stage of its marketing and broadcaster-support
efforts, shifting focus to consumer conversion. The refocused marketing includes a new messag-
ing campaign, logos and radio ads in 100 markets on more than 700 stations. The campaign’s
new tagline is “HD Radio: It's Time to Upgrade.” Says HD Digital Radio Alliance president/CEQ
Peter Ferrara, “This year will see unparalleled numbers of receivers in cars and at retail, totally
new data applications and new investments in HD2 and HD3 programming from broadcasters.
Now is the time to convert consumer awareness into purchasing action.”
Meanwhile, according to a report by venturebeat.com, HD radio devel-
oper iBiquity Digital is in its fourth round of raising venture capital and
hopes to raise $15 million. iBiquity raised $N1S million in the three previous
rounds of fund-raising. Consumer adoption of HD radio has generally
been slow. While 1,500 HD radio stations are on the air and about $300
million is spent annually on after-market systems, the HD audience

remains small. iBiquity’s latest campaign hopes to reinvigorate interest in

Ferrara

the service.—Mike Boyle and Jeffrey Yorke
7/

| York APD/MIDD Mike Tierney, who has been

overseeing the station’s programming since
Tracy Cloherty was zapped in a company-
wide downsizing in February, has otticially
received the title of PD); he will retain MDD
duties. Tierney joined the relaunched K-
Rock in August 2007 from the PD post at
sister rocker KUFQO/Portland, Ore., and was
previously PP at KUBE/Seattle and M1 at
KPL.Z/Scattle. He also ran his own artist
management  company, served as label
manager tfor ATO Records, senior VI of
Epic Records and VI of music program-
ming for VH1.—Alike Boyle

Radio One/Detroit
Names PDs

Radio One/Detroit has realigned pro-
gramming duties at urban WHTD
(Hot 102.7) and urban AC WDMK
(105.9 Kiss FM). OM Al Payne, who
retains his role as PD at gospel/talk
WCHB, hlls D

WHTD created by the
departure of Spudd. After being pro-
moted to WHTI) MD in December,
late night personality Ms. Smiley has
been elevated to APD of WHTD and
PD of WDMK. She has assisted Payne
WDHMK

January. Smiley will continue to handle

the opening  at

December

with programming  since

all  previously  assigned  duties  at
WHDT.—Daruella Dunham

RAB Establishes New
Biz Units

The RAB has made a structural change to
its marketing division, breaking it into two
separate groups: a business development
unit dedicated to advertiser focus and a
marketing/communications  department
led by senior VP of marketing and commu-
nications Leah Kamon. In her new posi-
tion, Kamon will also be involved with the
Radio 2020 initiative, a collaborative un-
dertaking from the RAB, NAB and HD>
Digital Radio Alliance. As part the re-
structuring, 12-year RAB veteran Mary
Bennett, most recently exccutive VP of

national marketing, exits.—\ike Boyle

MNEWS LUPOATES ARDLND THE CLOCK:
www.HadisandRecords.com
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Interep Restructures
$99 Million Debt

Interep reached an agreement with its two main financial backers—QOaktree Capital

Management and Silver Point Capital—that refinances its $99 million debt and gives the

national rep firm an additional $25 million in new capital for growth and expansion, interep

vice chairman/CEO David Kennedy said March 31. “We are exceptionally pleased to have

worked this thing out, especially with what is happening in the credit markets,” Kennedy

said. “This shows the confidence in Interep on the part of the capital companies.”

The Chapter 11 bankruptcy restructuring
came 90 days before Interep’s maturity date
of June 30 for its old debt with the same
financial backers and gives the long-financially
troubled operation breathing room. “This not
only serves to put those fears to rest but
Interep will be around and will be healthy for
quite some time,” Kennedy said, forecasting
growth within radio and new media.

Kennedy also stressed that the timing of
Citadel's announcement just hours before,
that it would move the 22 former ABC sta-
tions it acquired last year from Interep to
rival Katz Media, was “unfortunate. We are
disappointed that they decided to end the
relationship, but we are proud of the work we
did and look forward to working with them in
the future.”—Jeffrey Yorke

Howse Appointed PD At
WERQ/Baltimore

Radio One WERQ (92Q)/
Baltimore promotes APD/MID/middayer

urban

Neke Howse to I’D. She becaine interim
PD afterVictor Starr exited in December,
and will continue in middays. Radio
One/Baltimore VP/GM Howard Mazer
says, “After an extensive search and inter-
view process, we were happy to find the
most qualified candidate from in-house.”
Howse joined 92QQ 10 years ago as night
show host and has picked up additional
responsibilities throughout her years with
the station.—Darnella Dunham

MOVERS & SHAKERS

Marty Gottesman is upped to director of
licensing and administration for Razor & Tie
Entertainment. He was most recently manager
of licensing and royalty administration . . .
Clear Channel Radio appoints two account
executives in Tucson to local sales manager
positions. At Spanish oldies KTZR (La
Preciosa) and Tejano KXEW, the position goes
to Steve Nudiez, while at CHR/top 40 KRQQ
and rhythmic KOHT, Chris Apostalides will
head local sales efforts. Before joining CCR in
2006, Nufiez was general sales manager at
Multicultural regional Mexican KEVT.
Apostalides started his career with CCR in
Phoenix and transferred to Tucson in 2002.

35 PIVOTALRADIO
EVENTS INR&R HISTORY

RADIO&RECORDS

Aug. 2, 1983

Worst To First For Z100/New York

At 6:08 a.m. Aug. 2, 1983, PD/morning per-
sonality Scott Shannon cranked up his
headphones and punched the button on the
cart machine, launching Survivor's “Eye of
the Tiger” out of the speakers. With that
move, a legendary radio station was born,
as Malrite Communications created a new
chapter of top 40 radio on FM with the
launch of Z100, designed to fill the void cre-
ated when legendary AM powerhouse
WABC flushed the format for talk some two
months earlier. Like Babe Ruth calling his

home run shot, Shannon boldly predicted
that Z100 would quickly dominate the mar-
ket, and he was right: Just 74 days later,
WHTZ rocketed from last place to first in
the New York Arbitron book.

Z100's success led to a modern-day top
40 renaissance that continues to this day—a
quarter-century later, Z100 remains the
most-listened-to radio station in America,
with the latest Arbitrend showing an

astounding 2.5 million weekly listeners, for

the No. 1 cume in New York.—Kevin Carter

4 24/7 NEWS ONLINE @ www.RadicandRecords.com

NDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Business Briefing

NAB, RAB,

TV Group Band

Against Advertising
Dictates

In a letter to some 4,200 advertis-
ing agencies, the RAB, NAB and
Television Bureau of Advertising
are asking for ad industry support
to end discrimination against for-
mats typically targeting black and
Hispanic audiences. The trade
groups asked for backing “on an
issue of fundamental fairness for
both of our industries—eradicating
discrimination based on racial, gen-
der or ethnic stereotypes. We
oppose such discriminatory prac=
tices and urge vou to join us in
working toward tree and fair com-
petition in the market for broadcast
advertising time.” In February, the
FCC adopted a plan forbidding
advertisers from issuing “no
urban” and “no Hispanic”
dictates. The FCC plan was crafted
chiefly by Minority Media &
Telecommunications Council
executive director David Honig,
National Assn. of Black Owned
Broadcasters executive director
James Winston and Interep senior
VP/director of urban radio
Sherman Kizart.

By Jeffrey
Yorke

Eleven States

Want Conditions

On Satellite Merger

Ohio Attorney General Marc Dann
and the attorneys general in 10 other
states are urging FCC chairman
Kevin Martin to place conditions on
the proposed Sirius and XM merger
in hopes of “protecting consumer
interests.”" The top lawyers wrote, “We
are disappointed that the Department
of Justice Antitrust Division would
permit this merger to proceed
unchallenged,” complaining of its
“anti-competitive impact. We urge the
FCC to address these important issues
and give due consideration to the
many concerns of the states”

Tidbits . . .

Acting in response to a request by
would-be buyers Bain Capital and
Thomas H. Lee Partners, Clear
Channel’s board of directors on
March 28 said it will deter the com-
pany’s first-quarter dividend payment
to shareholders. Clear Channel last
paid a dividend of 18.8 cents per
share Jan. 15 .. . Uno Radio Group
and Spanish Broadcasting System have
settled their dispute over the rights to
the name “El Circo” in Puerto Rico.

Transactions at a Glance

Sale of stock of San Joaguin Broadcasting, licensee of KSTN-AM & FM/Stockton, Calif., from the
LaRue family to Independence Media of California for $24.3 million . . . Public Broadcasting of
Colorado assigns right to purchase KFDN-FM/Lakewood, Colo., from Educational Media
Foundation to Public Radio Capital’s PRC Denver. PRCD assumes $8.2 million purchase price
payable to EMF . . . South Georgia Broadcasters’ WBYZ-FM & WUFE-AM/Baxley, Ga., to Go Media
Group for $4 million . . . Elkins Radio Corp.'s WBTQ-FM/Buckhannon, W.Va., to West Virginia
Radio Corp. of Elkins for $1.3 million . . . Elkins Radio Corp.’s WELK-FM/Elkins, W.Va., to West
Virginia Radio Corp. of Elkins for $1.05 miillion . . . Tschudy Communications” WZST-FM/Westover,
W.Va., to Fantasia Broadcasting for $750,000 . . . Red Beacon Communications’ KTCH-AM &
KCTY-FM/Wayne, Neb., to Wayne Radio Works for $450,000 ... The Last Bastion Station Trust’s
WYLZ-FM/Pinconning, Mich., to Michigan Radio Communications for $325,000.

Deal of the Week

California
PRICE: $137.5 million

KRBV-FM/Los Angeles
TERMS: Asset sale for cash

BUYER: Bonneville International, headed by president/CEQ Bruce Reese. Phone: 801-
575-7500. It owns 28 other stations. This represents its entry into this market.
SELLER: Radio One, headed by president/CEQ/COO Alfred Liggins. Phone: 301-306-111

FORMAT: Urban AC

BROKER: Star Media Group

COMMENT: Radio One’s KRBV-FM/Los Angeles to Bonneville International for $137.5
million, payable in cash at closing with an $11 million escrow deposit.

2008 Deals to Date

Dollars to Date: $339,290,928 (Last Year: $319,749,32)
Dollars This Quarter: $339,290,928 (Last Year: $319,749,132)
Stations Traded This Year: 159 {Last Year: 262)
Stations Traded This Quarter: 159 (Last Year: 262)
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KENNY G TRULY EMBODIES THE
SFIRIT OF “RADIO & RECORDS":
HE CONTINUES TO HOST

HIS SUCCESSFUL WEEKEND
AIRSHIFT ON BROADCAST
APCHITECTURE’S SMOOTH JAZZ
NETWORK, WHILE “SAX-O-LOCO"
LEADS THE FORMAT'S CHART
FCR A SECOND WEEK.

INOJI

FORMAT
CHR/TOP 40

‘It's a lot cheaper

in the long run to

spend $30,000

on a perceptual

study to ensure

that you're in the
right place, or r|sk

Iosmg 150,0

in a smaller

market because

ou have a crap
rmat that

ou stuck with

oo long.” ;22

Contents.....

FEATURES

12 ARBITRON WATCHD'OGS
The Media Rating Council and Radio ¥
Advisory Council keep close tabs on
audience measurement, but in vastly
different ways.

Artist / Title

Sara Bareilles /
Love Sgng

62 PUBLISHER'S PROFILE
KFl/Los Angeles PD Rcbin Bertolucci
started by “goofing arcund” in college
radio. Today she presides over one of
talk radio’s most successful brands.

DEPARTMENTS

MANAGEMENT/
MARKETING/SALES

Does your team have the skills to sell
to the four distinct types of decision-
makers?

Usher Featuring Young Jeezy /
Love In This Club

Usher Featuring Young Jeezy /
Love In This Club

Keyshia Cole /
| Remember

RHYTHMIC
URBAN
URBAN AC

RAP Webbie, Lil’ Phat & Lil’ Boosie /
Independent

Kirk Franklin /
Declaration (This Is {t!)

Matthew West /
You Are Everything

The Afters /

Never Coing Back To OK
Falling Up /

CGood Morning Planetarium

Jadon Lavik / 8
Corne Thou Fount !

GOSPEL
CHRISTIAN AC
CHRISTIAN CHR

CHRISTIAN ROCK

SOFT AC/INSPIRATIONAL MARKET PROFILE:

COLUMNS

Trace Adkins / PHILADELPHIA
TR You're Cqnna hiss This Arbitron’s first PPM mzrket is still 22 CHR/Top 40
AC g‘:gg;ca""a” adjusting to electronic zudience 25 Rhythmic
HOT AC Sara Bareilles / measurement. Radio cost per points, 27 Urban
Love Song down 15% to 20% comaared with the 33 Christian
SMOOTH JAZZ g::r;ylgc/o diary service, have begun to rise. 37 Country
Foo Fighters / 40 AC/Hot AC
SERERNAINE Long Road To Ruin D ) ]O STREET TALK 44 Smooth Jazz

Puddle Of Mudd / Service Broadcasting Dallas properties 46 Rock

Psysho 7/ & N A 20 urban KKDA (K104) and urban AC S1 Triple A

ROCK I;udﬁle Of Mudd / _ ; 3 KRNB shuffle a bunch >f staffers. Read S4 Lati

— | LA about new gigs for Nate Quick, Shay 2 .
REM./ : S8 National Airplay

G ] SIS \\ Moore and Big Baby Kenny J, and new
LY

ACTIVE ROCK

TRIPLE A

Paul Thorn / hires Julio G and Sean Andre.

AMERICANA A Long Way From Tupelo

REGIONAL MEXICAN La Arrolladora Banda El Limon / ; 1 ~ : ]9 THE SPIN

Sobre Mis Pi
Fogg Al Sara Bareilles ascends -o the CHR/Top

J /
uanes 40 summit with “Love Song.” The

Sotas De Agua Dulce

LATIN POP

NG2 /
TROPICAL Ella Menea

LATIN RHYTHM Flex /

Te Quiero

Motel /
LATINROCK / ALTERNATIVE Y Te Vas

PUERTO RICO’S NC2
RETURNS FOR A THIFD
NONCONSECUTIVE WEEK
ATOP TROPICAL WITH
“ELLA MENEA. THE SOMG
IS THE DUO’S BIGGEST,
BESTING THE NO. 2 PEAK
OF fTS FIRST CHAFT
ENTRY, “QUITEMONGS

LA ROPA,” IN 20C3.

G .
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newcomer becomes the first solo
female to reach No. 1 with a debut
single since 2004 and »ne of only nine
this decade.

SOUND DECISIONS

Perseverance pays off #or new Capitol

Nashville artist Emily West, while
rockers Atreyu serve up the new

CDVU+ format and duc Middle Class

Rut is not only new, but it's been
)| there, done that.

April 7
Phase 2 winter
Arbitrends roll

Ore.; Salt
Lake City;

and Phoenix,
among others.

» Click
on Ratings

historv.com

out for Portland,

T

Aprit 8

More phase

2 winter
Arbitrends
arrive. Catch
San Antonio,
Syracuse and
Toledo among

today’s batch.
» Click
on Ratings
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April 9
Discover

tomorrow’s
hits today with
HitPredictor.
» Click

on Charts
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Deeper as-it-
happens news
coverage, more
exclusives.

» Click

on News

April 11

Connect yourself
with the whole
industry: Get

listed in the

R&R Directory.
» Click on
R&R Directory
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MANAGEMENT / MARKETING / SALES

‘Modifying
your
approach
and style,
even briefly,
will help

you better
connect
with your
customers
and .
prospects,
whicﬂ
means you
will generate
better sales.’

—Kelley Robertson

Does your team have the skills to sell to
the four distinct types of decision-makers?

How To Sel
To Anyone

Kelley Robertson

kelley@robertsontraininggroup.com

et’s face it: We all have those difficult customers to whom we are
required to sell. From the demanding, abrasive buyer to the individ-
ual who never seems to make a buying decision, we encounter chal-
lenging people on a regular basis. But does your team know that
part of their selling frustration is the result of conflicting personal-
ittes? Four key types of people, to be exact, each of whom requires

a different set of selling skills.

The Fantastic Four

1. Direct Donna: Donna is very straightforward in
her approach. She tends to be forceful and always
wants to dominate or control the sales call. Her
behavior is aggressive: She points at you while she
talks, interrupts your presentation to challenge
you and seldom cares about hearing the details of
your new product or service. Instead, she
demands that you cut to the chase and get to the
bottom line. Donna is very results-focused, goal-
oriented and hates wasting time.

To achieve the best sales results with this indi-
vidual, you need to be more direct and assertive.
Tell her at the beginning of the sales call or meet-
ing that you know how busy she is and how you

value her time. Tell her that you will get right to
the point and focus your conversation on the
results she will achieve by using your product or
service. Resist the temptation to back down it she
confronts you, because you will lose her respect.
To Donna, it’s not personal. It’s just business.

2. Talkative Tim: Tim is a gregarious and out-
going person but very egocentric. He is often
late for your meetings and his constant interrup-
tions and long stories cause your sales calls to go
beyond the scheduled time. He appears to be
more concerned with listening to himself talk,
which is frustrating because you don’t always get
enough time to discuss your solution.

THE 60-SECOND COPYWRITER

wishes and frustrations.
Time spent in your commer-

Slice Of
Lifestyle

By Jeffrey Hedquist

Unfortunately, most of the
commercials we hear sound,
well, like commenrcials. The
rmost effective spots are sto-
ries about your audience that
make the listener say to
themselves, “Yeah, that's
what it's like,” or “Hey,
that's me!” Your story can

be humorous, informative ar
emotianal, but it has to be
refevant to them,

Your awdience isn't there to
listen to the commencials,
They're listening to the radio to
be entertained, inforrmed, tick-
legl in some way. Da this and
you've overcome a major hure-
dle on your way to forming a
bief pact with your audience.

Too many commercials
ignore what's going an in
your audience’s psyche and

6 24/7 NEWS ONLINE @ www.RadioandRecords.com

try to sell them without first
establishing rapport. If you
know yaur audience is frus-
trated by a problem that
vour product or service can
salve, then address that
problem, dramatize it, make
it come to life.

One of the most powerful
ways to differentiate yourself
from your competitors is
simply to let the audience
know that you understand
their problems, desires,

cial building that rapport is
often more productive than
listing items, prices or bene-
fits. Of the mare than 3,000
daily advertising messages
people are exposed to, the
ones that provide a sense of
understanding are the anes
maost likely to be listened to,

Hedguist Productions founder
Joffrey Hedguist con be
reached ot B41-472-6708 or
jeffreyi@hedguist.com.

www americanradiohistorv com

Relationships are very important to Talkative
Tim, so invest more time in social conversation.
Even if you don'’t see the point in this, he will
appreciate the gesture and will like you more.
This person often makes buying decisions on
intuition and how he feels about the salesperson.
But be careful not to challenge Tim or he will
feel rejected. When this happens, he will shut
down and become unresponsive.

During your sales presentation, tell him how
good your solution will make him look to others
in the company or how his status or image will
improve. In other words, appeal to his ego.

3. Steady Eddie: Soft-spoken Eddie is a nice fel-
low who seems more focused on his team and co-
workers than on his personal results. He is very
quiet compared to some of your other prospects
and can be difficult to read. Whats most frustrat-
ing though is his reluctance to make a buying
decision. Eddies mantra seenis to be, “U'm still
thinking about it, but thanks for following up.”

Structure and security are important to these
types, so it is difficult for Eddie to make changes.
He often contemplates how the decision will
affect other people within the organization. That
means you need to slow down the sales process,
demonstrate how your solution will benefit the
team and remove as much risk from the decision-
making process as possible. Soften your voice and
make sure your sales presentation tlows in a log-
ical manner. Use words like “fair,” “logical” and
“your team” in your presentation.

4. Analytical Alice: Alice reads every point and
specification about your product or service. And
regardless of how much information you give
her, she always wants more—including written
guarantees and back-up documentation. Alice is
tough to read, and it is extremely difficult to get
her engaged in an open conversation because
personal feelings and emotions do not enter the
picture when she makes her decision.

Whenever possible, give Alice a written, bul-
let-point agenda of your meeting beforehand.
Ideally, e-mail it to her a few days in advance so
she can prepare herself. Make sure it is free of
typos, spelling mistakes and punctuation errors.
Follow the agenda in perfect order and, if you
make any type of claim, have supporting docu-
mentation available for her to read.

While the approach to use with each of these
people may not make sense to you or seem com-
pletely rational, it is critical to recognize that how
you naturally and instinctively sell may not be the
best way to get results with someone else.
Modifying your approach and style, even briefly,
will help you better connect with your cus-
tomers and prospects, which means you will gen-
erate better sales. RR

Kelley Robertson is author of “The Secrets of Power
Selling” and an online columnist for Sales & Market-
ing Management. This article originally appeared at
tnanagestnarter.com.
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WHEN’S THE LAST TIME

SOMEONE FROM THE AUDIENCE SAID,
“I'LL NEVER FORGET YOU GUYS
AS LONG ASILIVLE."?

Five Star Iris on tour for Armed Forces Entertainment in Southwest Asia

“After our show in Ramadi, Ireq, a soldier told us that it had been seven months since he had gotten his last ‘fix' of live music.
Although he had never heard of our music, he said our show had taken his mind off things and let him just relax — he clears roadside
bombs every day. After another show a soldier told us, ‘I'll never forget you guys as long as | live! As a performer, you don't often
get to hear things like that, but on an Armed Fcrces Entertainment tour you hear it a lot and it's humbling.

Until you've done it, it's hard to comprehend how just playing your music can have such a profound effect on these people.”

* * — ALAN SCHAEFER, LEAD SINGER - FIVE STAR IRIS
* *

*

A RMED
FORCES

ENTERTAINMENT»
WHERE STARS EARN THEIR STRIPES

TO FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR GO TO ARMEDFORCESENTERTAINMENT.COM

wWww americanradiohistorv.com
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R&R

Philadelphia

KET PROFILE

hiladelphia may be a commute away from New York, but make no nustake: Philly 1s

no N.Y. suburb. It’s big and diverse, but with a small-market teel characterized by an
enormous sense of community pride. B The Philadelphia radio market is still adjust-
ing to the industry’s first electronic ratings via Arbitron’s PPM service, which became
the currency one year ago. Radio cost per points, down 15% to 20% compared with
the diary service, have begun to rise versus a year ago. While ratings are generally lower

under the PPM, weekly cumes are soaring. Eight stations have weekly audiences of about | million.
The leader, Jerry Lee’s AC WBEB (B101), probably the biggest indie station in the business, has a cume
of more than 1.8 nmullion, followed by CBS Radio’s news KYW.

Earlier this month, the TV market got its first Spanish-lan-
guage
launched Las Noticias Univision at 6 and 11 p.an. on owned-
and-operated WUVP-TV. In the past tew months, Foxs WTXF
added newscasts middays ac 11 a.m., weckdays at 5 p.m. and
weekends at 6 p.m. WTXFs 10 pan. news is No. 2 among all
late newscasts, trying to close in on ABC’s longtiine 11 pan.

local newscast when Univisiton Communications

leader, WPVI, owner of the market’s top-rated local late and early
news for 30-plus years. CBS has the only TV duopoly, with CBS

attl KYW-TV and WPSG, the CW athliate. CBS also has five
radio stations (including the No.2- and No. 3-rated stations) and
a strong out-ot-home presence concentrated in transit advertis-
mng. Philly’s other multimedia owner, Clear Channel, has six
radio stations and outdoor assets, including a digital outdoor bill-
board network of eight boards and the airport concession.
Competition is fierce among local media Web sites. The
Philadelphia Inquurer’s philly.com tratfic is up 77%, and recently

launched a new local wine show, Philly Uncorked. —Kary Baclunan

WHO THEY ARE

Market Demographics (vs. US)

Edited By Katy Bachman and Alexandra Cahill

TV DMA Rank: 4
Population 2-Plus: 7,416,668
TV Households: 2,939,950

No. Of TV Stations
(Net./Ind./Public/Loc. Cable): 1/6/5/2

Radio Metro Rank: 7

Population 12-Plus: 4,350,000
No. Of Radio Stations (Rated): 42

45-54

Philadelphia DMA % US %
Men 48% 49%
Women 52%  51% B 1%
Married 54%0 57%
Never Married (Single) 29% 25%
Widowed/Legally Separated/Divorced 17% 18%
White 78% 83%
Black/African-American 17% 12%0 18-24 25-34 35-44
Hispanic 7% 13%
Other 3% 3% Market Household Income (vs. US)
Employed Full-Time (35 Hours Or More) 52% 50%
Employed Part-Time (Less Than 35 hours) 15% 15%
Not Employed 33%  35%
No Children In Household (Under 18) 599% 59% B, 14%
One Or More Children 4%  41% . % 12%
Two Or More Children 23% 25%
Three Or More Children 99, 10%

SOURCE: SCARBOROUGH USA+, RELEASE 12007

MARKETPLACE

<$29,999 $30K-39,999
SOURCE: SCARBOROUGH USA+, RELEASE 12007, DMA

$40K-49,999

$50K-74,999

55-64

$75K-99,999

65+

$100,000+

Local Ad Revenue (Mil)

Local Online Ad Revenue (Mil)

JAN.- JAN.- LOCAL

R i SR YT0 % Pureplay $122.3M

Spot Television $1,19.6M $550.9M $524.4M -5% Newspaper 48.5M
Newspaper 411IM 299.8M 291.6M -3 Television 29.5M
Radio 226.9M 10.8M 102.M 8% ¥cqgagiring 0.1M
Outd 95.0M 70.8M 72.4M 20 Directories 1.0M
utdoor d 1 y 5 s et 4
e i g i Other Print 0.3M
Total $1,866.6M $1,050.0M $1,006.7M -4% Total $202.2M

SOURCE: Nielsen Monitor-Plus, DMA

SQAD Cost Per Point TV Monitor

NATIONAL
$367.8M
35.2M
32.7M
56.2M
27.4M

5.4M

2.6M
$527.2M

2007, Borrell Associates, estimates based on Q4 figures, DMA

TOTAL
$490M
83.8M
62.2M
56.3M
28.4M
5.8M
2.9M
$729.4M

SQAD Cost Per Point Radio Monitor

TELEVISION EARLY LATE RADIO

P25-54 EARLY AM NEWS PRIME NEWS P18-49 AM DRIVE
February ‘08 A $376 A $662 A $1,538 A $758 February ‘08 A$418
January '08 V375 V645 V1,534 V748 January ‘08 A 417
December ‘07 A 438 A 815 A 1957 A 894 December ‘07 A 412
September ‘07 372 723 1740 791 September ‘07 335

SOURCE: SQAD Q1 2008, DMA
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SOURCE: SQAD Q1 2008, METRO
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MIDDAY
A $338
V324

A 345
300

PM DRIVE
A$343
V33
A362

312

SHARE
67.2%
1.5%
8.5%
7.7%
39%
0.8%
0.4%

COLOR KEY:
A Trending
Upward

Trending
Downward
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Items In Household (vs. US)

Wireless/Cell 75%
Phone Subscriber 72%

. Yo
OVR (v, et

52%

.. 45%

Newspaper Readers

Any Daily (Cume)
Any Sunday (Average)
Online (Past 30 Days)

73%
60%
15%

Out-Of-Home
COMMUTING TIME
(To Work, One-Way)

Web Connection (HHLD)

None 29%
Cable Modem 28%
DSL 25%
Dial-Up 14%
Other Connection 6%

Cable Penetration
Cable, Non ADS 75%

HDTV < 10 Minutes 1% Alternate Delivery Sys. 18%
230/0 ]0_]9 Minutes ]50/0 Dlgltal Cable 470/0
MP3 Player ggg;o 20-29 Minutes 14% Cable With Pay 44%
2 30-59 Minutes 19% e
7% 60+ Minut 59 -
PDA B 5% e o Television Usage
Satellite Radio 6% MODE OF TRAVEL . Early AM (5-93) 28%
Subscription 7% c : o Early Fringe (4-6p) 48%
. anboo) g Early News (6-6:30p) 56%
Satellite TV 189 .
Sui)secr‘i:tion Drive (Not Carpool) 88% Prime Access (7-8p) 61%
] Public Transportation 22% Prime 68%
Videogame 27%
System 28% Late News (11-11:30p)  53%
Newspaper, OOH and Web: Scarborough Philadelphia
SOURCE: Scarborough USA+, Release 12007, DMA Local Market Study, Release 2 2007; Cable: Nielsen; TV: Nielsen Fali 2007 Live+7, all DMA
Audio/Video Stores Shopped Past 12 Months (HHLD)
Best Buy 30% RadioShack 8% Wal-Mart 20%
BJ’s Wholesale Club 7% Sam'’s Club 6% Other Store 14%
Bosco's 490 Sears 8% Did Not Shop For Audio/Video ltem 42%
Circuit City 18% Target 15% Any Audio/Video Store Shopped  58%
Kmart 8% Tweeter 2%

SOURCE: Scarborough Research 2007 Local Market Study, Release 2 2007, DMA

RADIO

Radio Spending, Past Five Months

All amounts are in $(000’s)

ADVERTISER

Verizon $538
Berkshire Hathaway 220
Raymours Furniture 169
News Corp 26
Toyota Motors 106
McDonalds 158
National Amusements 216
General Motors n7
Walt Disney 189
Ibiquity Digital 93

SOURCE: Nielsen SpotScan, Metro

$452
215
175
166
151
153
154
4
160
99

$219
149
182

O8-FEB 08-JAN 07-DEC 07-NOV 07-0CT

$262  $243
205 168
197 127
350 93
102 95
108 95
161 167
94 106
167 141
44 40

Radio Ownership

NO. OF RATINGS
OWNER STATIONS SHARE
CBS Radio 3 AM, 2 FM (5) 22.8
Clear Channel 5FM, 1AM (6) 17.8
Greater Media 4 FM, 1 AM (5) 15.6

SOURCE: Arbitron Fall 2007, Metro

Radio Usage

AM Drive (6a-10a) 69%
Midday (10a-3p) 74%

PM Drive (3p-7p) 77%
Evening (7p-Mid) 56%

SOURCE: Arbitron Fall 2007, Persons 12+, Metro

Ratings
PERSONS 6+, JAN. 08-FEB. 08 (RANK) PERSONS 18-34 FEB. 08 (RANK)
WBEB-FM  91-9.2(1) WBEB-FM m
KYW-AM 8177 (2) WRDW-FM @)
WOGL-FM  6.0-61(3) WUSL-FM 3
WDAS-FM  5.8-5.7 (4) WMMR-FM %)
WMMR-FM  5.255.4 (5) WRFF-FM (5)
SOURCE: Arbitron PPM, 6+ share, Mon-Sun 6a-mid, Metro
Top-Selling Albums
ARTIST TITLE ARTIST
1 Danity Kane Welcome To The Dollhouse 6  Michael Jackson
2  Various Aritsts Now 27 7  Sara Bareilles
3 Rick Ross Trilla 8 Jonas Brothers
4  Soundtrack Hannah Montana 2: Meet Miley Cyrus 9 Kidz Bop Kids
S5 Jack Johnson Sleep Through The Static 10 Flo Rida

SOURCE: Nielsen SoundScan, for week ending: 03/23/2008.
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PERSONS 25-54 FEB. 08 (RANK)

WBEB-FM m
WMMR-FM (2)
WDAS-FM (3)
WMGK-FM 4)
KYW-AM 5)
TITLE

Thrilter 25

Little Voice

Jonas Brothers

Kidz Bop 13
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RADIO =«RECORDS

Tl
ze
-

VA D

President & Publisher Erica Farber
EFarber@RadioandRecords.com
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TIMELINE

q

YEAR &GO

David Crace is elevated to senjior
WPichief marketing officer at EMI
Christian Music Group, B Kevin King
is crowned WSM-FM/Nashyille PD. B Jose

Promis joins R&R as Latin chart manager.

Tom Curley joins the Associated
Press as president/CEC. B Jim
Weiskopf is named president of |IOT
Media. W Dave Arthur promoted to PD at
KFI5/Paortland, Ore.

10

YEARS ALD

FEARS L0

Dave Darus
tapped as
senior VP of
promotion for Restless
Records. B Vinny Brown
accepts WEBLS/Mew
York PO chair. B Ace &
TJ start in mornings at
WNKS/Charlotte,

Sean Phillips becomes

WHNX/Atlanta PD. B Chris Davis

officially appointed PD of
KEQKS/Denver. B Robert John joins
KGBY{Sacramento as PD.

Sylvia Rhone

advances to
WLLEEDR =enior VP of
Atlantic Records, W
Brian Phillips picked as
PD of KDWB-AM &
Fri/Minneapolis. B
Robert John rises to
operations directoripro-
gramming for WhC-Ahd
& FMIMemphis.

25 stripes to promation director Dina

WELEIER Barbis. M Bob Gould boosted to GM
of WMET/Chicago. M Chuck Morgan named PD

Backstreet Records awards VP

Michael J.

Stafford is
UELEEER elevated to
VRGM of KCBLYSan
Diego. M Rad Messick
tapped as PD of
WWWAICharlottesville,
W.C. M Bruce Vidal joins
the airstaff of
KOIL/'Omaha.

| Dixon: Started When He Was 5

Our most sincere best wishes go out to one of the good guys,
once and forever WRBQ (Q105)/Tampa icon Mason Dixon,
who recently celebrated his third decade in Tampa radio. The
occasion was marked locally by a nice piece in the Tampa
Tribune.

ST also reached out to Dixon so he could share his thoughts
on this auspicious occasion:“Wow! Thirty years in Tainpa Bay
radio. [ was thinking about roasting a pig for the occasion, but
..., Dixon jokes. “Seriously, thougl, it seems like a minute

ago that we started here, and it’s only when you stop and look
at an article like this that you realize what you've done for the
last 30 years and what you have accomplished. The best part
is, it’s still fun! The main thing I miss is breaking new acts like
we did so much throughout the years, but, with my HD2
Christian CHR station the Faith, [ get to sniff out some hits
there from time to time. Since I'm only 21 years old now, |
still have a lot of time left to enjoy another 30 years in the biz.
Let’s get it started.”

Fullick Uncorks

After a decade spent doing record promotion in Austinn, Chicago
and New York, Dan Fullick is leaving his Chicago-based region-
al promo gig at Universal Republic. Hell, he’s leaving the indus-
try altogether to accept an incredible opportunity in the wine
business with the Cream Wine Co. Lucky bastard.

“This was a very difticult decision to make,” Fullick tells ST.
“It’s funny how life works out: This incredible opportunity pres-
ents itself while 'm in the midst of working nothing but hits
with the hottest company in the business. I will miss [senior VP

A New Career

of promotion and artist development] Joel Klaiman and the
team, my friends at radio, as well as the very talented artists
have come to know here at Universal Republic. But what can
I say: The grape called my name and I had no choice but to
answer its call. And no, I can’t send you any free samples!”

After his move, Fullick will remain on the grid at danful-
lick@gmail.com and his same cell: 773-251-1340. His exit cre-
ates a prime promo opportunity at Universal Republic.

The Programming Dept.

Entercom/Seattle announces several exciting promotions, start-
ing with Ryan Castle, who is upped from APD of active rock
KISW to operations coordinator for the cluster, which also
includes alternative KNDD (107.7 the End), country KKWF (the
Wolf) and triple A KMTT (the Mountain). Concurrently, KISW
night jock Jolene annexes MD stripes for that station.

Tommy BoDean is back in the game as the new P of Clear
Channel top 40 WNOK/Columbia, S.C. He replaces Wes McCain,
who joined the syndicated “Dawson McAllister Show””
BoDean had been a free agent since January, when he left the
PD alternative  WSWD  (94.9  the
Sound)/Cincinnati. The Columbia move marks a CC homecom-

chair at Bonneville
ing for BoDean, who, before his Bonneville stint, spent two years
across the street in Cincy as OM/PD of Clear Channel top 40
WKFS (Kiss 107.1] and OM of hot AC WVMX (Mix 94.1).

Over at Clear Channel top 40 WKKF (102.3 Kiss
FMYAlbany, N.Y., PD Randy McCarten wrestles night guy Corey
to the ground and pins APD) stripes on his sleeve. Later, a cele-
bration was held in the jock lounge featuring vending machine
coffee and Dunkin’ Donuts Munchkins (assorted).

Lots of changes at Service Broadcasting urban KKDA (K104}
and urban AC KRNB/Dallas: First, KKIDA midday personality
Nate Quick moves over to KRNB as AP1)/9 a.m.-noon per-
sonality, replacing PID Shay Moore, who comes off the air to
handle promotion and marketing for both stations. Quick will
be replaced on KKDA by Julio G, last heard on KKSS/
Albuquerque. And there’s more—Sean Andre (ex-KHHT/Los
Angeles) joins KRNB to do noon-3 p.m., as Big Baby Kenny
J moves to weekends.

Clear Channel top 40 WVKS (Kiss 92.5)/Toledo hands the PD
scepter to only the third PID in the station’s history. Nathan Reed,
inbound from Regent rhythmic WRCL (Club 93.7)/Flint, Mich.,
will follow in the footsteps of a) Mike Wheeler and b) longtime
CC/Toledo director of programming ops Bill Michaels, who
stepped down from the position several weeks ago after 17 years
with the station, the last nine as ’ID. This chain of events was set
in motion several weeks ago when Aaron Roberts stepped down
as PD of rocker WIOT. It was then that Michaels made the deci-
sion to relinquish WVKS duties and take over WIOT, creating
the rare opening.

Formats You'll Flip Over

Lotus performs what can best be described as a gentde format
nudge in Tucson, as KHYT (Rock 107.5) gets goosed frony classic
rock into a kinder, gentler, thousand-points-of-light classic hits
direction as K-HIT 107-5. Sounds awesome. “The station origi-
nally started as K-HIT, and we’re now going back to our her-
itage.” D Darrin Arriens says.

Meridian/Fort Myers blows up country on WUSV (US 92.5})
and flips it to WNTY (Oldies 92.5). Dave Alexander, who does after-
noons at hot AC sister WINK/Fort Myers, will segue
over to Oldies 92.5, leaving WINK P Chad Rufer
with a pretty big hole to fill.

Border Media Partners’ jammin’ oldies KTFM

10 24/7 NEWS ONLINE @ www.RadioandRecords.com
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{Jammin 94.1)/San Antonio has dropped its gold-based format
in favor of this newfangled rhythmic/hot AC hybrid thing
brewed up by Border’s director of English programming Mark
Landis, who also programs KJXK (Jack FM) across the hall. The
station is now called—wait for it—the New KTFM, which prob-
ably took weeks and eight focus groups to come up with. The
station’s new positioning statement is,“Music that picks you up
and makes you feel good” Core artists include Rihanna,
Beyoncé, Justin Timberlake, Shakira, Gwen Stefani
and probably some others. Stay tuned for a big-ass
TV campaign and other surprises from the labo-
ratory of Dr. Landis.
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Jock-O-Rama

Riviera/Las Vegas creative services director Barry
“Funk” Funkhouser picks up afternoons on
alternative KVGS (Area 107.9), filling the gap
created by Dennis Huff's departure.

Christie Banks is back in radio full-time, as
she signs on to do middays on CBS AC WEAT
(Sunny 104.3)/West Palm Beach. The shift
has been vacant since February when Sunny
Quinn left. Banks most recently did afternoons at
WRXK (96.1 K-Rock)/Fort Myers before
leaving in March 2007 to concentrate on her
voice-over business and her other baby, Palm
Living Magazine.

It’s a homecoming (again) tor Alex Quigley,
who has been brought back (again) to do week-
ends  (again) at Emmis Alternative  WKQX
{Q101.1)/Chicago. Quigley, who had been the
cluster’s teractive program manager/Q101’%s
lead part-timer, was caught up in companywide
budget cuts and terminated back in February.
“This is the third time I’ve been hired by Q101
tor weekend work—2000, 2004 and 2008—and
I’'m the all-time leader m that stat now, surely,”
Quigley tells ST.“I'm looking forward to my 2012
rehire”” Senor Quigley is still seeking full-time
work and can be easily accessed at 661-343-2467
or alex_quigley@hotmail.com.

Now that WLTJ/Pittsburgh has completed its
spring outtit change into Q92.9, jocks are begin-
ning to reappear: Say hi to 20-year market vet
John Cline, who will take over mornings. Cline
was last seen across the street at WZPT (Star
100.7), but was swept up in the initial stages of the
CBS Budget Unpleasantess back in July 2006,

Mandi Martin makes the delicate in-state
move from Regents Flint, Mich., cluster to
Citadel top 40 WIOG/Saginaw, where she’ll be
plugged into “The WIOG Early Shift” with morn-
ing dude Demas. Here, now, is WIOG PD Jerry
Noble, who apparently found our number: “Since
the news did not imvolve overrated New England
sports tranchises, the trademarked phrase ‘Ryan
Seacrest™’ or was not facilitated by my dear
friend—and  ‘Sexiest Man  Alive’ Paige
Nienaber—I was unsure it this would be of inter-
est to your otherwise excellent publication.”

The porcine sounds of Hambone will no longer
be heard in nights at CBS alternative KXTE
(X107.5 X-Treme Radio)/Las Vegas. Why?
"Cause hie got the call of his life and is transferring
to Los Angeles to do part-time at KROQ. X107.5
PD Chris Ripley is now drowning in T&Rs and
should have some news for us soon.

Crawtord urban WPWX (Power 92)/Chicago
is in need of a morning co-host following the exit
ot Kendra G., who joined the “Trey the Choklit
Jok Morning Jumpott™ three years ago. Betore that,
she did nights on Regent urban WBLK/Buffalo.
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A Van Down By The River

Big news comes busting out of the bustling semi-
metropolis that is Bloomington, Ill., as Dave
Adams, bencvolent PD of Regent top 40 WBNQ,
has  graciopsly awarded new APD  stripes to
MD/afternoon jock Mason Schreader. So, how
did this swell promotion come about? Adams help-
tully shares the play-by-play:

Schreader: “Hey man, the van is really a mess.
There’s like tood wrappers and old Taco Bell sauces
everywhere. Somebody should really clean that up.”

Adans: “Sounds like a job for the APD?”

Schreader: “But we don’t have an APD.”

Adams: (pause) “We do now. Congratulations!”

Schireader: “Uh, thanks . . . [ guess”

Adams: “Well, don't just stand there. The van’s not
going to clean itselt, vou know.”

ENGAGE YOUR LISTENERS.

TRANSCEND THE USUAL.

LEAD, DON’T FOLLOW.

T wr—

P OINT-TO-POINT]|
T DIRECT MARKETING INNOVATIONS [7

TiM BRONSIL
513.231.0344

ELIZABETH HAMILTON
703.757.9866

MARK HEIDEN
970.472.0131

RICK TORCASSO
972.661.1361

BEST STRATEGIES. MOST EXPERIENCE. HIGHEST QUALITY.

WWW.PTPMARKETING.COM
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As Arbitron’s Portable People Meter
continues its earnest attempt to bring
radio listening measurement in line with
other media, two well-heeled groups are
keeping a close watch on the proceed-
ings. Call it a meeting of the acronyms:
PPM, say good morning to the MRC
and RAC. B The Media Rating Council
(MR C) and Arbitron’s Radio Advisory
Council (RAC) play different, yet signif-
1cant roles 1n the rollout of PPM, but less
has been written about their role in the
technology’s momentum—in terms of
how they function and how their actions
affect PPM today and in the future—
than many other aspects of the process.

The ‘Mysterious’ MRC

The MRC 15 deemed the more mysterious of
the two organizations, because its process of
—PPMaecreditations heldbmr thestrictestot con-
fidence—as a nonprotit trade association com-
prising people and companies that use and rely
on audience measurement of all types. In addi-
tion to radio, the MRC also conducts audits tor
TV, multimedia products, Internet and print.
The MRRC formed in 1963 at the request of
Congress. In the carly 1960s, the Harris Com-
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mittee Hearings on Broadcast Ratings looked
mto, among other things, practices surrounding
media measurement m the United States. After
these hearings, the government determined that
there needed to be more transparency and assur-
ance in audience measurement. The feds stopped
short of regulating the business itselt, instead 1ssu-
ing a recommendation that this highly technical
and dynamic area was a bit outside of the gov-
cernment’s element, so it called for the mdustry
to selt-regulate.

In a nutshell, that 15 how the MRC was
formed. And with that, the mdustry aligned
agencies, the NAB and others—to torm the
Media Rating Council, which, in s early days,
was called the Broadcast Rating Council and
worked exclusively with radio and TV.

Back then, the MR C board set about writing
standards tor audience measurement, which re-
main in place today: The “Minimum Standards
tor Media Rating Research” is still promiment-
ly teatured on the MRC Web site (inediarating-
council.org) as its primary mandate. Such com-
panies as Arbitron and Niclsen (R&R’s parent
company) comply with those standards to be
accredited by the MR C. And that’s what audits
are all about: Not financials or debits or credits,
but the methodology used to conduct re-

—search —such as PPM=—and the performance
and quality of that research.

When the MRC formed, the government
reviewed its processes and procedures, and signed
off on them. The Department of Justice came in
to take a look at how the MRC conducted the
business of audits. That was important because the
15 original members of the MRC were permit-
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ted to sec reports and make decisions about
accreditation—where that might otherwise be
considered a collusive activity subject to certain
After the MRC
process, the government decided that as long as

antitrust  laws. exannning
the MRC pursued its mission of accrediting
products and didn’t discuss contracts, fees and
things of that nature, it had the government’s
stamp of approval.

In doing so, the government gave the MRC
something called the “Railroad Release,” which,

A Media Buyer's
View Of
Accreditation

JL Media director of broadcast services Rich
Russo offers an ad agency perspective on the
recent MRC accreditation
denials for Arbitron’s PPM
service in New York and
Philadelphia: “As agencies,
we are disappointed about
the non-accreditation, but

we also realize that it's an

- Rick Russo

ongoing process and it's
not like three Strikes and
out. They can keep trying. At one time, [qualita-

tive research provider] Scarborough wasn't
accredited, and we used that,” he says.

“| do, however, hope this gets resolved soon,
because it seems that the industry keeps shoot-
ing itself in the foot and we need a string of pos-

itive things to stay relevant.”
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current MR C executive director/CEO George
Ivie says was unique. “Any other auditing
orgamzation vou talk to probably doesn’t have
this,” he says. “We're the only organization |
know of that has becn given permission in this
way by the government. Having said that, we're
not a govermment organization; we derive no
tunding from the government and we are not
linked to the government in any way.
We are sct up as a totallv independ-
ent, not-for-profit trade association.”

As a condition of granting the
Railroad Release, the government
required the MRC to put in its char-
ter and guarantee that it would em-
ploy independent certified public
accountants. “We just cant go out
and hire a consultant or some other
organization to come m and do
audits.” Ivie says. “They have to be independent
and recognized CPA firms. Those audits are
reported directly to our membership commit-
tee, made up of members of our organization.
They will get together with the CPAs to hear
from them what the strengths and weaknesses
are of the services being audited and how they
comply with MRC standards.”

From there, the membership makes a recom-
mendation about accreditatton, which then gocs
to the tull board for ratitication. The MR C board
of directors is the only group within the organ-
ization that can grant or deny accreditation.

This is the same board that in January denied
accreditation to Arbitron’s PPM in New York and
Philadelphia. The ratings company has begun a
re-audit process in those cities. Houston is cur-
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rently the only MRRC-accredited PPM market,
an approval that was granted last year.

‘Fail-Safe’ Process

As part ot its accreditation process, the MIRC has
audit conmnittees for every product. For exam-
ple, PPM has an audit committee made up of a
subgroup of MRC members interest-
ed m that product, including such
Arbitron customers as ad agencies and
media companies, along with other
trade associations, such as the RAB.
“It’s a large audit commitree tor the
PPM.” Tvic says, “around 40 or 50
companies.” Recommendations from
the audit commuttee go to the board
tor ratification.

The complete list of companies rep-
resented on the MRC board is posted on the
organization’s Web site. There are about 115 mem-
bers, all of whom are eligible to vote on accredi-
tation. Membership is open to any media organ-
ization that relies on or uses media research.

Ivie says the reason that companies opt to join
the MRC is to have access to the audit informa-
tion and participate in the process of accreditation.
“But when the audit comumittee meets and makes
the inital recommendation, it goes to the full
board for ratfication, most of \which are dispassion-
ate about the product. For them it is strictly about
audit results and compliance with standards.”

Certainly a fair question is how the same
MRC member companies that use the ratings
and also get to vote on whether PPM gets ac-

creditation are able Continued on page 14
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Arbitron’s Perspective On
The Radio Advisory
Council’s Role

Avrbitron senior VP of marketing and business development Bill Rose says that there
remains a perception in the industry that the Radio Advisory Council is a bunch of
radio executives that get together with Arbitron and talk a little bit about business,
play golf and share some nice meals. He adds, “But there is also an old expression
that perceptions are slow to form and slow to melt, and | think that’s the case here.”

Rose says that perhaps the councii and the work that it does has been taken
more seriously since Arbitron president/CEO Steve Morris, president of sales and
marketing Pierre Bouvard and others have been at the company.

“We rely on the feedback that the council gives us to make sure that we are
concentrating on the priorities of the radio business and getting it right. But like
any company, occasionally we can get off target. What the council does is pro-
vides us with honest feedback. They are not shy, either, in terms of making sure
that we are pointed in the right direction. And it's never been more important
than it is now with the transition to PPM; the council has proven to be a valu-
able partner in helping us to get the process right.”

As an example of the council not being shy, Rose cites the PPM sample guar-
antee announced late last year, which Arbitron is using “to put our money where
our mouth is” when it comes to sample size and to make sure that it is hitting its
targets. If Arbitron falls below a prescribed sample threshold, the company has
promised to refund money to its clients.

“That guarantee originally was based on our total sample of persons 6+,”
Rose explains. “The council came back and said that they admired and appre-
ciated the effort, but the overwhelming majority of {its] money is placed in sell-
ing demos that fall between the ages of 18-54. We worked hard with the coun-
cil and had some straightforward and at times tough conversations, and were
able to come up with a solution that ends up focusing our guarantee on the 18-
54 demo. That would not have happened without the Advisory Council. | give
them a lot of credit for keeping us focused on that.”

The council is also working with Arbitron to make sure that it doesn’t lose
sight of the diary markets. Rose says, “We are absolutely committed to keep-
ing focused on the diary markets as we continue to roll out PPM.”
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Continued from page 13
to maintain objectivity when reviewing such a
product as PPM.

First, Ivie says, “there is a staff for the MRC,
tour people including myself. All of us participate
in the audits and we don’t work for any media
company. So one of the first things that happens
is we review the audit report and at any audit
meeting we make a recommendation to the audit
commiittee. It’s up to the commiittee whether they
follow it or not. Anyone that votes has to be
exposed to the CPA recitation of the audit report.
And then it anything squirrely happens in the vot-

ing process—let’s say some undue influence—
there are fail-safes built into the process to ensure
the independence of the decision-making. As an
example, the executive director, me, could go
directly to the board and say,*Guess what? This has
been influenced by X company’ ”

Ivie adds, “The conunittee is also extremely
large, so you have numerous agencies and radio
broadcasters of all different types, some of which
like PPM from a business perspective, but don't
bring that into the room. It would be unpossible
for one company to influence such a sizable vote.
On top of that, it goes to the entire board for rat-
ification. There is no organization on the board of
the MRC that controls more than five votes by
charter” Each member organization has one seat
on the MR C board, which now has 114 directors.

Rigorous Audit

When the MRC first audited PPPM, Arbitron
walked it through a demo of the product with
MRC staff and the CIPAs present. Eventually the
audit committee participated in the process. The
practice calls for the CPA firm to prepare the
audit scope and for the MRC to review and
approve it before execution. It is then given to
the ratings service for review and to make sure
it understands it. Then, the rating service has to
sign oft on it before execution.

“So the audit scope is extremely rigorous,” Ivie
says. “There are thousands of hours in an evalua-
tion for something like PPM.We tested their equip-
ment in the laboratory, we looked at Arbitron’s own
testing of the equipment, and we actually went to
PPM households and looked to see how the equip-
ment was being used—was it docked and the like.
You cannot believe the rigor of this process.”

Ivie maintains that the bottom line of the entire
accreditation process is all about working with
Arbitron to improve measurement.“The details of
this process are not meant to be upfront in the
public eye, because that would politicize it. For
PPM, we're working behind the scenes with
Arbitron. We put forward initiatives to improve the
issues we see with the service, and it’s a coopera-
tive process. Sometimes you have to do audits all
over again; it takes time to address issues”

There is no doubt that MRC accreditation is
extremely valuable in today’s marketplace. “The
MRC doesn’t withhold accreditation lightly,” Ivie
stresses. “There is an appeal process. [n the Phila-
delphia and New York PPM denials, Arbitron
chose not to do the appeal process. They want to
be constructive. They heard all of the stuff we had
to say, they are attacking [the problems] and know
that it is going to take some time looking to the
next audit to move forward.” RR

Virtually all
of the issues
we talk about
on the council
eventually
get back to
samplesize,
whether it's
inanarrow
demographic
or a broad
demographic,
whether it's
inPPM or
indiary.
—Chuck DuCoty
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RAC: Radio’s
Pipeline To
Arbitron

Arbitron’s Radio Advisory Council (RAC) was estab-
lished as an advocate and voice for stations sub-
scribing to the ratings service. The council advises
Arbitron on issues important to radio and works to
improve the ratings company's services and poli-
cies. The council also reviews proposed modifica-
tions to Arbitron’s diary and PPM services, and
provides the company with industry feedback.

Comprising 23 members—a combination of
elected and appointed positions from the radio and
research ranks—the council meets formally three
times per year in a different location and is in con-
tact with Arbitron executives throughout the year
as needed.

RAC chairman Chuck DuCoty, who also serves as

COO0 of NRG Media, spoke with R&R after the council’s early March meetings with Arbitron in Orlando

about the role of the RAC and its most pressing issues.

Explain your concept of the organization’s role.
It is our responsibility to represent the radio indus-
try as our constituents at the table with Arbitron, not
in business negotiations but in process negotiations.
We also try to work with Arbitron to make sure they
are aware of industry concerns and issues and diffi-
culties. In the end, our goals should be exactly the
same: to make sure we have the best measurement
possible for the radio industry, whether it be diary
or electronic, so that we have a gold standard.

There are some out there that [believe] the
council should be in an adversarial role, and
clearly there are times when Arbitron and the
industry may approach a particular issue or prob-
lem from two extremely different points of view
and we have things to work out—but I don’t
necessarily think that it’s healthy for this to be
an adversarial role. 1 don’t think the council
members feel that way at all either.

In your role as chairman, what are you most
focused on this year?
Two things. One is helping with our advice coun-

cil—and there are some good heads there—to make
sure that with this rollout and restart on PPM, peo-
ple will have confidence in that currency.

The other thing is to make sure that we keep
a solid focus on the diary product while we're
going though the PPPM conversion. Let’s face it—
PPM is much more sexy because it’s new and
looks at some cool stuff, and everyone has a ten-
dency to gravitate toward that. But at the end of
the day there are still going to be 252 markets that
still have a diary product and will for the foresee-
able future. So it's incumbent on the council, as
we work through these issues with PPM, to make
sure that nobody loses focus on the diary and that
we resolve problems there. They all come back to
sample.Virtually all of the issues we talk about on
the council eventually get back to sample size,
whether it’s in a narrow demographic or a broad
demographic, whether it’s in PPM or in diary.

www.americanradiohistorv.com

How much time does being a member of the
council take up in your day?
It doesn'’t take up space every day. Right now I
have a bi-weekly call with Lisa Decker [RAC vice
chairperson and CBS Radio senior VI” of West-
ern and midsize markets]. Other than that, I'm
probably on the phone a couple of times a week
with [Arbitron senior VP of marketing and busi-
ness development]| Bill Rose or [Arbitron presi-
dent of sales and marketing] Pierre Bouvard.
My CEO at NRG Media, Mary Quass, was
quite accommodating when | wanted to get
back on the council. However, my pledge to her
was that if | had to do some things outside of the
meetings, I wouldn’t let it get involved in the
everyday priorities of NR G business. Sometimes
there are things at night that 1 will do, but it
doesn’t take hours out of my day.

Do you take calls from other radio operators with
questions and concerns for the RAC?

I do, although in my position now my role as
chairman is different and I don’t really have a
specific constituency. When I had a seat on the
council I was representing 100-plus markets. That
expired at the end of last year. Remarkably, I hear
less from the broadcasters now than I did when
1 was representing them. Every member on the
council has a representative and generally that is
the person broadcasters will go through with

questions and concerns.

When you hear from radio broadcasters, what is
their No. 1 concern?

Sample, particularly that there is not enough on
the young end across the board. The corollary to
that is the difficulty that not only Arbitron has,
but the difficulty every researcher has in reach-
ing cell phone-only households.

Learn more about the Arbitron Radio Advisory
Council at arbitron.com.
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First Offensive: Support Romney
Discussion of the potential power of conservative

Crossover

Percent of voters

talk radio to influence the election started when
many conservative talkers threw their support

in Dermnocratic behind Mitt Romney or more notably, openly

opposed Arizona Sen. John McCain as the

Primary who say 12

— they are Republican candidate.

Exit pollsisihgw ‘Limbaugh is rushing the vote
[

Operation

Chaos

Republicans. Exat poll data from primaries that took place
betore McCain secured the nomination helped
illustrate the limits of talk radio’s influence on vot-
ing behavior. More than 30% of the 700 Re-
publican voters polled during the Virginia primary
said thev listen to conservative talk radio trequent-
ly. McCain won the state, but more than 50% of’

frequent talk listeners voted for Mike Huckabee.

Those results appear to be contradicted by data
from Marvland, where a similar number of Re-
publican voters described themselves as frequent
listeners, but Huckabee did poorly, with nearly
50% of trequent talk listeners voting tor McCain.

Mike Stern

MStern@RadioandRecords.com

peration Chaos 1s the code name for Rush Limbaugh’s plan to keep
the Democratic Party in disarray and push a Republican victory in

The disparity 1s explained through the results of
tollow-up questions from Edison rescarchers. The
voters were asked questions about “attitudes” such
as their opinion about the lraq war or imimigration,

and about “beliets,” including their views on abor-

. . . . g N Average OH X MS 8 . . g g wiead :
the 2008 presidential election. The operation has seven mission | before tion and aending church services. The results
01 showed the Virginia voters had many beliefs in com-

objectives, the first being, “Cross over to vote in Democratic pri-

maries,” which Limbaugh loudly advocates on his daily radio show.

Just how much impact the operation could have came to hght
new exit poll data from Edison Media Research. ® Even though almost every media
outlet brands exit polls thev report as being their own, only one company actually
pertorms such surveys that many media outlets then share. While most people in the
industry know Edison Media Research for its radio research, president Larry Rosin
explains that his company 1s also in charge of exit polling for all the major necworks
and the Associated Press.

Rosin says that recently, the unexpected oc-
curred. “It was like my two worlds collided,” he
says, describing his surprise when the networks
decided to ask questions in exit polls about the
mtuence of talk radio on voters” habits. Just the
fact that radio was being included 1 the polling

1s “an expression of the power of talk radio,”
Rosin says. He is also quick to clarify,“We do not
pick the questions to ask, we only execute the
polls,” demonstrating that talk radio was on the
major media outlets” radar as a potentially 1n-
portant force in the election.

The Challenges Of Exit Polling

Edison Media Research president Larry Rosin says that voter exit poll-

ing is some of the most difficult research to execute effectively. Several

factors make it challenging.

Exit polling has to be administered in all parts of the country, often

in many states, simultaneously. On Super Tuesday, Rosin’s company

had to work concurrently in 24 states.

The surveys must be completed in all kinds of weather. in recent pri-
maries, surveys had to be conducted despite tornados and ice storms.

The data has to be compiled and run through enormous computa-
tions in nearly real time so that it’s available to the networks during
their broadcasts.—MS

NEWS
RADIO

WHILE YOURE TALKING ABOUT IT,

WE ARE THERE...

CAMPAIGN HEADQUARTERS * LIVE COVERAGE - STATUS REPORTS - SPECIAL REPORTS
TWO WAYS - LONG FORM PROGRAMMING ' SPECIAL PROGRAMMING

Programming Information: andrew.l.kalb@abc.com - Affiliate Information: jon.wilson@citcomm.com
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Talk Listeners Consistent Through The Years

Dr. Robert Balon, CEO of the Benchmark Co., has
researched the habits of talk radio listeners at length,
including publication of a series of three “Talk Radio in
America” studies. He says all pointed to the same thing:
“Talk radio should be about fun, entertainment and infor-
mation. Those are the features that continuously make this
format a magnet for people.”

The type of person listening to talk radio has also been
consistent through the years, according to Balon's
research. “They’re independent, they're bright, they think
things through, and nobody is going to march them into a
decision they don’t want to make.”

mon with Huckabee, while Marviand Republicans’ beliefs
were more 10 line with McCain. The voters’ answers to the
“attntude” questions were largely similar, proving it was
“beliets” that drove the difference.

Media VP Tom Webster
“Attitudes are a function of experience and

Edison says,
can be changed subject to persuasion,” while
beliets “tend to be developed early in life and
are much more resistant to change. While 1t
could be argued that conservative talk radio
might nudge you a little one way or the
other regarding a certain issue, it would take
some serious nudging to knock you com-
pletely out ot a lane that has been circum-
scribed by your beliefs.”

The attention from the mainstream media actually
prompted Limbaugh to discuss the topic with his audi-
ence, saymg: “The exit poll data indicates exactly what I've
always said about vou. You’re not mind-numbed robots.
You make up your own minds. You listen for a whole
bunch of reasons, but not to have your mind made up or
influenced about political issues or votes”

New Front: Disrupting Democrats

The Virgimia and Marvland data sets the stage to under-
stand how effective conservative talk radio can be in its
new goal of disrupting the Democratic Party. Now that
the Republican nomincee has been decided, Limbaugh

launched his new offensive, “Operation Chaos,” the

Larry Rosin

Balon says conservative hosts trying to divert votes
from Sen. John McCain, R-Ariz., is completely different
from Rush Limbaugh working to extend the Democratic
candidate selection process. “In 20 years of researching
spoken-word radio, |'ve never seen successful responses to
exhortations by talk show hosts to vote a certain way,” but
targeting the Democrats is different. “This is an abstrac-
tion. It's an opportunity to screw with the other guys.”

Summarizing the potential impact of talk radio on the
political process, Balon says, “When push comes to shove,
if Rush really had that much power, Bill Clinton would have
never been re-elected.”—MS

ctfects of which Rosin began to see ahmost immediate-
ly in Edison’s exit polling.

Making a presentation at the 2008 Talk Radio Seminar,
Rosin showed that in the 23 primaries that
took place prior to McCam securing the
nomination, the average number of people
who said they were Republicans but voted in
the Democratic race was approximately 4%.
With McCain selected, the chaos kicked in,
with Ohio and Texas each having 9% of vot-
ers 1 the Democratic primary sav thev were
Republican, and Mississippi, which came
3 even later, jumping to a resounding 12%.

; “Mississippi Republican voters accounted
for 25% ot Hillary Clinton’s voters” Rosin
says, explaining the effect this had: “They changed the del-
egate count from what likely would have been 24-9 tor
Obama to 19-14 i tavor of Obama.” Ot the Republicans
that voted for Clinton, Rosin reports, 56% said Clinton “*has
not oftered clear and detailed plans to solve the country’s
problems,” 62% said she “does not inspire them about the
future of the country,” and 72% said she is “not honest and
trustworthy”” Limbaugh appears to have made progress that
day toward accomplishing Operation Chaos’ second ob-
Jecave—""Prolong the Democrats” uncivil war”

Looking Forward
With the networks requesting exit polls all the way
through the June 3 primarics in Montana and South

‘Mississippi Republican
voters accounted for
25%o0 of Hillary Clinton's
votes. They changed the
delegate count from what
likely would have been
24-9 for Obama to 19-14
in favor of Obama.’

—Larry Rosin

Dakota, there is the potential that Rosin may be able to
gather even more evidence of the success or tfailure of
Operation Chaos.

The etfects of Limbaugh’s campaign, he savs, 1s keeping
the Democratic candidates from making what’s known as
“the pivot, which is when candidates stop speaking to the
kind ot people who vote in primaries and start speaking
to the general clectorate.”

Hesitant to predict the future—nsisting he is a re-
scarcher, not a pundit, who preters to work with data—
Rosin will say,” [t 15 utterly logical that the longer Clinton
and Obama are throwing spitballs at each other, the bet-
ter McCam will begin to look by comparison,” which 1s

exactly what Rush is hoping for. ReR

Mobilizing The
Dittohead Army

Premiere syndicated host Rush Limbaugh has
launched “Operation Chaos” to help achieve a
Republican victory in the presidential election. The
operation has seven stated mission objectives:

B Cross over to vote in Democratic primaries.

B Prolong the “Democratic Uncivil War.”

B Allow the Clintons to bloody up Barack Obama
politically, “since our side won't do it.”

M Enjoy liberals tearing each other apart.

M Drain the Democratic National Committee of cam-
paign cash.

B Annoy the “drive-by media.”

B Win in November.

AMERICAN MEDIA SERVICES, iic

BROKERAGE & DEVELOPMENT
* k ok ok k ok Kk k Kk k kK k k k Kk *k * *

343.972.2200

* k k ok ok ok Kk k Kk Kk Kk Kk Kk Kk Kk Kk *k %

CHARLESTON « DALLAS « AUSTIN
CHICAGO « SAN LUIS OBISPO, CA
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BIG SHOTS
Compiled by Alexandra Cahill |

ACahill@RadioandRecords.com ‘

Ballroom Blitz |

1. German metal legend Doro and her band rocked New York’s |
Highline Ballroom March 23 with a set list that included such
classics as “Fight” and “All We Are” Backstage minutes before show |
time are, from lett, Skateboard Marketing president Munsey Ricci, '
Doro bassist Nick Douglas, Doro, Locomotive Records rock radio

and press honcho Dave Cook, Locomotive product manager Ed |
Fox and producer Joseph Baldassara. Photo: Christa Titus '

2. The Beat Generation Syndication |
One morning show personality Rickey
Smiley, right, met Sen. Barack Obama
. 1 E S i . ' ’ ’ |
HeY’ b'g shot! E-mail hlgh reso":'tlon D-IIl., backstage at the Reunion Arena in
photos from your promotions, | Dallas, where the presidential candidate
appearances, promo tours and other | delivered a speech. Obama later called |

radio and record industry events to | in to the “The Rickey Smiley Morning

. . Show,” based at Radio One urban
ACahill@RadioandRecords.com. | | oce’ 979 the Beat). 3. Bittersweet

Symphony Geffen recording artist
Ashlee Simpson, center, has been on the
road promoting her third studio album,
“Bittersweet World.” She stopped by
Sirius Satellite Radio’s New York studios
to chat with Sirius Hits 1 “Morning Mash
Up” hosts Ryan Sampson and Nicole
Salpeter. 4. The Cat's Meow Clear |
Channel country WKKT (96.9 the Kat)/
Charlotte MD/evening jock Ryan Dokke |
chatted with Carrie Underwood in the
Arista Nashville suite during the Country
Radio Seminar last month in Nashville. |
5. Fooling Around Interscope Records
artist and “One Tree Hill” guest star |
Kate Voegele, center, performed “Only
Fooling Myself” exclusively for Radio ‘
Disney. Flanking her are Interscope

regional radio promotions representative }
Chris Moradi, left, and Radio Disney

music director Kelly Edwards. 6. This ‘
One Goes To Eleven Cox Radio hot AC
WMXB-FM (Mix 103.7) staffers welcomed I
Wind-up alternative rockers Finger !
Eleven to their Richmond studio. From

left are afternoon jock Twitch, Finger I
Eleven’s Scott Anderson and James

Black, midday jock Angie and PD Mark
Fisher. 7. In Her Shoes BNA/19
Recordings singer/songwriter Kellie

Pickler, right, performed her hit “Red |
High Heels” during a March broadcast
of Fox TV's “American Idol.” Judge
Paula Abdul gave the fifth-season
finalist a congratulatory hug. !
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RsR SPIN
SPOTLIGHT

Ladies First

A look at the select
list of female artists
who have reigned
supreme at CHR/Top
40 with a career-
opening single this
decade. Until this
week, none had
done so in almost

four years:

Sara Bareilles, “Love Song,” 2008

Ashlee Simpson, “Pieces of Me,” 2004

JoJo, “Leave (Get Out),” 2004

Beyoncé, “Crazy in Love,” 2003

Avril Lavigne, “Complicated,” 2002

Vanessa Carlton, “A Thousand Miles,” 2002
Alicia Keys, “Fallin’,” 2001

Blu Cantrell, “Hit ‘Em Up Style (Oops!),” 2001
Macy Gray, “l Try,” 2000

Top Of The Pop

Mané’s bow at No. 3 on Latin Pop is one of just

five top five arrivals this decade and the first by
a group:

Mana, “Si No Te Hubieras Ido,” April 4, 2008,
No. 3

Juanes, “Volverte A Ver,” Jan. 21, 2005, No. 3
Juanes, “Nada Valgo Sin Tu Amor,” Aug. 27,
2004, No. 1

Ricky Martin, “Tal Vez,” April 4, 2003, No. 1
Ricky Martin, “She Bangs,” Sept. 30, 2000,
No. 3

APRIL 4, 2008

mats

The ateway to music formats, the week in charts and airplay data.

Adkins Trumps
Country Competition

Although Trace Adkins came up short

in the finale of NBC's “The Celebrity
Apprentice” during the tracking week, he is
victorious at radio, as “You're Gonna Miss
This” (Capitol Nashville) becomes his third
Country No. 1. Adkins’ ballad tops the chart
13 months after he closed a 10-year gap
between his first two No. 1s. “Ladies Love
Country Boys" topped the chart in March
2007, while he first ruled the Nielsen BDS-
driven list in March 1997 with “(This Ain't)
No Thinkin" Thing.” Besides his three chart-
toppers, Adkins has risen to the top 10 with
10 other songs since his debut in 1996,
three of which peaked at No. 2.

Usher’s ‘Club’ Is

Still Hoppin’

Usher earns his ninth Rhythmic No. 1,
extending his lead for most chart-toppers
at the format, as “Love in This Club,” fea-
turing Young Jeezy (Zomba), bounces 2-1.
The singer’s latest trip to the top places
him further ahead of his closest competi-
tors—50 Cent, Nelly and Mariah Carey—
whao each have had seven No. 1s since the
Nielsen BDS-fed chart began in 1992.
Usher last crowned the list as a featured
artist with Ludacris on Lil Jon & the East
Side Boyz's “Lovers & Friends,” the last of
his five straight appearances to reach No. 1
in 2004-05. “Club” also spends its second
week atop Urban.

To No. 1

Sara Baretlles ascends to the

CHR /Top 40 summiit, as “Love
Song” (Epic) rises 2-1. The new-
comer becomes the first solo
female to climb to the format’s top
rung with a debut single since 2004
and one of only nine this decade
(see Spin Spotlight, left). “Song” is
also the first CHR/Top 40 No. |
to reach the top five at Triple A
(where it peaked at No. 3 in
February) smce Green Day’s
“Boulevard of Broken Dreams™ in

early 2005 and the first by a woman since Natalie Imbruglia’s “Torn” in
1998.The song also leads Hot AC for a fifth frame and rises 9-7 at AC.

Sweet Success
For ‘Lollipop’

Lil Wayne earns the largest spin increase
in the 14-plus-year history of the Rap
chart as “Lollipop,” featuring Static
Major (Universal Motown), rises 13-6
with a surge of 2,356 plays. Scoring its
second straight Most Increased Plays
trophy, the track’s improvement exceeds
the previous mark held by “Lovers &
Friends” by Lil Jon & the East Boyz, fea-
turing Usher & Ludacris, which gained
2,276 plays on the chart dated Nov. 26,
2004. Lil Wayne's track also grows by
1,167 plays on the Rhythmic chart for
that list’s largest gain since Eminem’s
“Just Lose It” added 1,639 spins on the
chart dated Oct. 8, 2004.

Mana Launches
At Latin Pop

Mana storms the Latin Pop chart at No. 3
with “Si No Te Hubieras ido” (Warner
Latina), the first radio track from “Arde El
Cielo,” due April 29. The song, originally a
top five hit in 2000 for Marco Antonio
Solis, scores the chart’s highest debut in
three years (see Spin Spotlight, left) and
also debuts on Latin Rhythm at No. 22,
earning Most Increased Plays at both for-
mats. The group has collected 26 Latin
Pop chart entries dating to 1995, includ-
ing six chart-toppers.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George |

Disturbed
Relights

‘Fi reg'

Disturbed roars back onto rock radio,
as “Inside the Fire” (Reprise) enters
Active Rock at No. 6, Rock at No. 13
and Alternative at No. 23, taking Most
Increased Plays honors at all three
formats. The song’s Active
Rock arrival is the best since
Linkin Park’s “What I've
Done” opened at No. 3
last April. At
Alternative, “Fire”
scores the highest
debut and best gain
since Foo Fighters’
“The Pretender”
let loose at No. 16
on the Aug. 10,
2007, chart and added 832 spins a

week later. Disturbed’s fourth studio
set, “Indestructible,” drops June 3.

Cab Ride

Death Cab for Cutie speeds onto Triple A,
as “I Will Possess Your Heart” (Atlantic)
opens at a lofty No. 13 with Most In-
creased Plays (up 193). The lead single
from “Narrow Stairs,” due May 13, is just

the third song to start in the top 15 since

the Nielsen BDS-based chart expanded
from 20 to 30 positions in August 2006,
Joining U2 & Green Day’s “The Saints Are
Coming” (No. 10, October 2006) and
Bruce Springsteen’s “Radio Nowhere”
(No. L3 last September). The track also rolls
33-22 at Alternative (up 264 spins).
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R&R SOUND DECISIONS

Country ‘rock,” enhanced rock, Sac rock

Perseverance Pays Off

Ken Tucker

KTucker@RadioandRecords.com

ew Capitol Nashville artist Emily West is a woman with a
plan.Visit her MySpace page and look under “News and Tour
Dates,” and you’ll see one entry repeated down the length of
the page: “October 8, 2009 7:00 p.m. The Grammys Los

Angeles, California.

LEITY

You need goals in life,” the 26-year-old

Waterloo, lowa, native says.

Perhaps it’s not surprising then that West knew
she wanted to be a country star at a very young
age. In her early teens, West began visiting
Nashville on a regular basis hoping to get her
shot. In March 2000, after graduating early from
high school, she moved to Music City. A month
later she was signed to Warner/Chappell Music
as a songwriter. ] basically took it one day at a
time and pretended [ knew about how the music
business worked and developed
myself as an artist and wrote
songs,” she says.

Capitol  Nashville  signed
West in 2004, but success didn't
come overnight for the young
wonman  who  counts  Patsy
Cline, Bette Midler and Vince
Gill among her influences. It
was worth the wait, West says. [
teel like the record has real stuff
on it that couldn’t have been
made in the matter of a year.

You learn a lot from perseverance.”

First single “Rocks in Your Shoes,” which
jumps 50-44-42 on R&Rs Country chart, is an
amped-up “put on your big-girl panties and deal
with it” song. [t was inspired by her great-great-
grandfather John Baptist Bedard, a religious man
who would literally put rocks in his shoes and
plow the fields as penance for a night of drink-
ing."I thought that was sad, but [ thought it was
a really good song title,” she says
with a laugh.

Clear  Channel  country
WDTW-FM Dewroit P John
Trapane says that while he had
already heard her music and
liked it, he was further im-
pressed when West came to visit
the station. “She had ‘it,; what-
ever ‘it’ is. She had buckets of it.
Stage presence, vocal range and
ability, a personality that was
honest and genuine.”

Atreyu Enhanced

When Hollywood Records rock act Atreyu rere-
leases its CD “Lead Sails Paper Anchor” April 22,
the band will follow in the tfootsteps of labelmates

the Jonas Brothers by offering the disc in a
CDVU+ (pronounced “CD view plus”) format,

a new way to package music with expanded con-
tent that includes unlimited videos, photographs
and a digital booklet. The CDVU+ is packaged
in a Digipak made from recycled materials and is
itself recyclable.

Fans will be able to access all the content
through a Web link that is triggered when they
put the disc in their computers. Special content
will include three bonus tracks, plus one new
song, “The Squeeze,” and two covers: Faith No
Mores “Epic” and the Descendents’ “Clean
Sheets.” The disc will also include such exclusive
videos as three live performances; five individual
band protile pieces; two behind-the-scenes, life-
on-the-road videos; and a guitar lesson from the
band’s “Big” Dan Jacobs.

Hollywood Records GM Abbey Konowitch
says content is key. “Our goal with Atreyu’s
CDVU+ is to enhance the consumer’s experi-
ence with compelling content. We created con-
tent every fan would want and can only get with
this release.”

Meanwhile, Atreyu’s single “Falling Down” is
No.5 on R&R’s Active Rock chart and No. 3 at
Alternative.—Alike Boyle

‘New Low’ Class

The energy and power Middle Class Rut cre-
ates is impressive, especially considering that it
comes fron just two guys. Equally impressive is
that even in their mid-20s, vocalist/guitarist
Zack Lopez and  vocalist/drumimer  Sean
Stockham, both Sacraniento natives, are indus-
try vets. As teenagers, the twosonte was part of
DreamWorks band Leisure but struck out on its
own in 2003 when that band broke up. “Sean
and [ have always played music together, but
have had to rely on the roles of other people to
fill out the band—vocals, bass, etc.,” Lopez says.
*Once we decided to do everything ourselves,

things became casy. We pride ourselves on being
a completely self-contained machine.”

Lopez and Stockham freely admit that they
vent their frustrations through their emotional
material. " We're old men in our mid-20s when
it comes to experience,” Lopez says. “A lot of
teeling that way comies out in our music.”

The indie duo, which has upcoming tour
dates in Los Angeles, Bakerstield and San
Francisco, released an EP in 2007, Entercom
alternative KWOID)/Sacramento MDD Andy
Hawk heard a demo and began airing “New
Low” as part of his “Sounds of Sac” local music

20 24/7 NEWS ONLINE @ www.RadioandRecords.com

teature. “My promotions director and [ both
said, "Holy crap, that’s good, ™ he says. ““It just
had this really cool Janes-Addiction-meets-
the-Refused feel to it, and it’s probably been
the most-requested song on the station since
we put it on.”

CBS Radio alternative KITS (Live 105)/
San Francisco APID/MD Aaron Axelsen says
“New Low™ is the most-requested song on his
new-music show “Soundclieck” and even
organized an outing at South by Southwest
for several of his industry friends to see the
band play—Keith Berman
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R&R CHR/TOP 40

Consultant Steve Davis chats about that endangered species

known as research

Hey, Top 40 Radio:
Research This!

Kevin Carter

KCarter@RadioandRecords.com

esearch can be a tricky topic these days. Every station certain-

ly wants it in its programming arsenal; most have access to some

form of it, but sadly, that number has been reduced of late. In

an age of slashed budgets, we've seen this vital component of

radio success fall victim to the budget ax as many bottom-line-

conscious operators decided 1t was more important to cut some
expensive line items—in some scenarios, that meant the budget for research. Is this
a case of short-sighted thinking for a short-term financial gain?

I discussed this and a variety of other research-
related topics with my old friend, consultant to
the stars Steve Davis, because he’s a) a longtime
front-line progranimer and current senior VI> of
Zapoleon Media Strategies, and b) the smarter of
the two of us.

Davis recalls a recent research project that shows
the value of spending a little extra cash:“We knew
the station needed a little tweaking, but we didn’t
really know the exact direction the station needed
to be tweaked,” he says.*“Sure, we had our instincts,
but the research study came back and gave us the
road map. I said to the guys at the table, Look, we're
pretty smart guys. We know how to drive, but we
need the {Global Positioning Systemn| mechanism
of research to get us there” ”

No Guts, No Glory

But what about that other time-tested P tool:
gut instinct? Surely that must play an important
role.“Sure, there’s still an art to the science,” Davis
says. “I believe that with any study you do,
whether it’s music, perceptual or format finder,
you also have to have a keen awareness of the mar-
ket. There are a lot of moving pieces of the puz-
zle that come into play. At the same time, you need
that broad-stroke overview provided by research
that will show you the window of opportunity,
no matter how big or small that opportunity is.
It’s really distressing to me to look at some of these
legacy stations that are giving up positions that
they didn't really need to give up, if only they
would spend a few extra pennies on research,

instead of going off on some aimless tangent.”

Dragging out the slide show, Davis demon-
strates another positive example of a client invest-
ing wisely in research and reaping the benefits:
“Smart operators like owner Mike Cutchall, GM
Elizabeth Hamma, P Bob Neumann and staff at
[hot AC] WRMF/West Palm Beach have made a
major commitment to continue to research their
position,” he says.“They’re backing that with on-
going music studies and marketing, and they’ve
been No. 1 in the market 12+. We firmly believe
we had the right tools—Ilike a great study trom
Coleman—that gave us a great road map. We exe-
cuted that plan and didn’t waiver tfrom the mis-
sion, and it’s paid off in huge dividends.”

In an ideal world, successful stations would em-
ploy a balanced combination of passive and active
research. These days, especially when dealing with
a younger-end format like top 40, just locating a
couple of suitable passive respondents has become
a near-impossible mission. “It’s the same challenges
that Arbitron now faces: finding younger-end
respondents who don’t live in cell-phone-only
households,” Davis says.“Anyone under the age of
30 is generally difficult to reach because they don’
have a land line. I'in no research guru, and this is
only a guess, but I predict that traditional land-line-
based callout will become an extinct animal with-
in the next five years.”

At the other end of the spectrum is active-based
research, where respondents reach out to the station,
often online—a method that usually tracks ahead of
the proverbial curve, whereas traditional callout
tends to look conservative by comparison. “With
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‘With online

rese,arch,
youre
dealing with

the active
20%o of your
audience who
are setting
the trends.
Froma
musical
{Jerspective,
hey may be
three or four
weeks ahead
of what the
other 80%
of your
audience is
ready for.’

—Steve Davis

‘You need

| that broad-

stroke
overview
provided by
research that
will show
you the
window of
opportunity,
no matter
how big or
small that
opportunity.’

—Steve Davis
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FORMAT FOCUS:

RESEARCH

online research, you're dealing with the active 20%
of your audience who are setting the trends. From
a musical perspective, they may be three or four
weeks ahead of what the other 80% of your audi-
ence is ready tor,” Davis says. “The trick is to bal-
ance both methodologies. This is where PDs must
apply the art to the science”

As an example of a station that employed both
methods, Davis cites Cumulus CHR/top 40
WWWQ (QI100)/Atlanta. The results were, as
expected, different.“For one thing, the burn factor
varied: Online burn was once again tracking ahead
of the curve, while the reverse was true with tra-
ditional callout” Davis then created a formula that
combined the results of both.“That’s what we used
to make our music decisions each week, and it
worked great,” he says.“Each method tempers the
other one, so we ended up with a pretty accurate
snapshot of where reality was, which was some-
where in the middle.”

Look, Ma, No Callout!

Nowhere is that active, ahead-of-the-curve research
methodology more on display than in the recent
rebirth of the “Hot Hits”'-type, ultra-current-based
format that CBS Radio launched on KHJZ (Hot
95-7)/Houston. It reminds Davis of his days as M1/
morning talent at legendary WBBM-FM (B96)/
Chicago, where, as an alum of Mike Joseph’s orig-
inal Hot Hits format, he turned the hottest hits over
every hour, much like Hot 95-7 is doing now.

“Its interesting to see what’s happening there,
with such a forward-moving format that plays the
most-requested song every hour,” he says.Yup, this
beast is all active: The phones and the Web site
drive the format.

“I think there’s an opportunity for that once
again, given the cyclical nature of radio,” Davis says.
“That’s exactly what we did in Chicago—when
we made our musical decisions, callout wasn’ part
of the play. Back then, we took requests and still
surveyed record stores, which don't really exist any-
more, but today you can certainly survey down-
loads along with requests”” Then, as now, the desires
of the Hot Hits audience were immediately
reflected in the movement of the songs.

Bottom Line

You still need to invest in some kind, any kind of
research, Davis says.“Too many naysayers contin-
ue to preach gloom and doom about radio, but 1
don’t buy into that. I still believe that radio has a
good future ahead of it. I think we have to get
smarter in the way we look at things, and I ab-
solutely believe that there is a return on invest-
ment—there are those magic words—in spend-
ing a few thousand dollars every year to make
sure you have the right product on the air. It’s a
heck of a lot cheaper in the long run to spend
$30,000 on a perceptual study to ensure that
you’re in the right place, or risk losing $150,000
in a smaller market because you have a crap for-
mat that you stuck with too long, or you started
veering off on some tangent that the audience
wasn't ready for. That's my opinion, but hey, I
ReR

don’t own a radio station.”
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3 MOST INCREASED PLAYS HONORS (14-10, UP 1,228). LAST WEEK,

y ‘ - SHE BECAME THE FIRST BRITISH FEMALE TO TOP THE BILLBOARD
C H RITO p 40 HOT 100 SINCE KIM WILDE IN 1987 (WITH “YOU KEEP ME HANGIN’

. ON") ANC THE FIRST FEMALE BRIT TO DO SO WITH A DEBUT
scwERED BY Niclsen . . SINGLE SINCE SHEENA EASTON IN 1981 (WITH “MORNING TRAIN").
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FLYLEAF {Poe Boy/Atlantic) Sexy Can | (Knockout/Deja 34/Kech/Epic)
ALL AROUND ME ASM/OCTONE/INTERSCOPE = ’lf ER 25 @JI;’T 'w%ﬁd "bﬁb’ KZZP, WHKF, WJIM, WKGSY 4l WlOQ( o;g,cv:;n »;, KKR; fz7 ;\’:NL +24,
RIHANNA MOST ADDED 1268 +618 9723 27 . 1 Q i KQUH +23, WKSZ +22, WLD) +22, KSPW' +20, WNTQ +20
TAKE A BOW SRP/DEF JAM/IDIMG : -
JESSE MCCARTNEY USHER FEAT. YOUNG JEEZY
LEAVIN' HOLLYWOOD LSl 452 4R ° Love In This Club (LaFace/Zomba)
FERRAS o =R WEZW +49, KRUF ¥34, WNOU ¥32, KCM +32, WAEZ +26,
PRGOS N AMERIC apro, 42 423 sI4 39 L KT KWYL 22 WLKT <22 WKGS +20, KKPN 420
BOYS LIKE GIRLS ! ] ¥r JORDIN SPARKS DUET WITH
HERO/HEROINE e JRSEEE 537 EEEE
- 3 ADDED AT... CHRIS BROWN
DANITY KANE X
1043  +375 8568 30 (tae)2 ( Yéory No Air (19/ive/Zomba)
DAMAGED BAD BOY/ATLANTIC ) 5 §BAOTNOBO 20620 e A e e A R T TS 5
n SNOOP DOGG T 1037 632 5.465 38 WKGS +36, WTWR +33, WHOT +32, WIHB +31, WDJQ +31
" SENSUALSEDUCTION DOCGYSTYLE/GEFFENANTERSCOPE =" : = Satellite
FERGIE 7 B PD: Michelle Carti
Mz‘ FINALLY WILL.| AM/AGM/INTERSCOPE _'021_ i MD: p',:e:,; arer
. CASCADA o Ryan Cabrera, Say, 13
10 AT HURTS THE MOST ROBBINS 79270 EE 9_'8]3 & S:::‘gajarr:,aSupzrgirl, 8
BRITNEY SPEARS 845 0 8304 12 Gavin DeGraw, In Love With A Girl, 7 FOR WEEK END NG MARCH 30, 2008
PIECE OF ME JIVE/ZOMBA F, Blake Lewis, How Many Words, S L=GEND: See legend to charts in charts section for rules and symkol explanations.
1 GAVIN DEGRAW i ﬁ Bl e R FOR REPORTING STATIONS PLAYLISTS GO T0: 127 CH3ftop 40 and 17 Canada CHR/top 40 stations are electronically monitored by Nielsen
828 +171 4,426 - Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised
INLOVEWITHAGIRL JRMG www.RadioandRecords.com o 57 reporters. © 2008 Nielsen Business Media, inc. Allrights reservee.

N ‘-—f'—.arrﬂr* =
greener.

To recycle your CDs or DVDs
visit these websites:

are produced, while millions
of them end up in our landfills and incinerators. You can do your part to help save the environment @ D Recycling Center
by requesting new music be delivered to you through the Play MPE Secure Media Delivery System. - e
Help spread the word and go green.

Go Green. Go Digital. Go Play. €3 cenbisk

www.greendisk.com
www.Pla
Ny ‘. ) '[

4

www.cdrecydingcenter.org

v

APRIL 4, 2008 24/7 NEWS OMLINE @ www.RadicandRecords.com 23

www americanradiohistorv. com


www.americanradiohistory.com

R&R CHR/TOP 40

CHR/TOP 40 MONITORED REPORTERS

WFLY/Albany, NY
OM: Kevin Callahan
PD: Terry O"Donnell
APD: Brian Cody
MD: Marissa Lanchak

WKKF/Albany, NY
PD: Randy McCarter

KKOB/Aibuquerque, NM
OM: Eddie Haskell

PD: Justin Riley

APD: Mark Anderson

MD: Carlos Duran

WAEB/Allentown, PA
PD: Laura St. James
MD: Eric Chase

WIXX/Appleton, Wi
PD: Tony Waitekus
MO: David Burns

WKSZ/Appleton, W
PD: Dayton Kane
APD/MD: Brian Davis

WSTR/Atlanta, CA
PD: Dan Bowen
MO: Michael Chase

WWWQ/Atianta, GA
OM/PD: Rob Roberts
APD/MD: Johnny O

WHHD/Augusta, GA
PD: Chuck Whitaker
APO: Kris Fisher

KHF1/Austin, TX
OM: Mac Daniels
PD: Jay Shannon
MD: Tony Cortez

WFMF/Baton Rouge, LA
PO: Kevin Campbell

KQXY/Beaumont, TX
PD/MD: Brandin Shaw
APD: Patrick Sanders

WXYK/Biloxi, MS
OM: Kenny Vest
PD: Lucas

WQEN/Birmingham, AL
OM: Tom Hanrahan

PD: Keith Allen

APD/MD: Madison Reeves

KSAS/Boise, ID
PD: Steve "Keke Luv"

WNCI/Columbus, OH
PD: Michael McCoy
MD: Maxwell

KKPN/Corpus Christi, TX
OM/PD: Scott Holt
APD/MD: Dave Ross

KHKS/Dallas, TX
PD: Patrick Davis
APD/MD: Billy The Kidd

WDKF/Dayton, OH
OM: Tony Tilford
APD/MD: Ryan Drake

WVYB/Daytona Beach, FL
OM: Frank Scott
PD: Ammie Qlson

KKDM/Des Moines, 1A
PD/APO: Greg Chance
MD: Scotty Cage

WKQI/Detroit, Ml
PD: Dom Theodore
APD/MD: Beau Daniiels

WWCK/Flint, M|
OM: Jeff Wade
PO: Jeff Andrews

WXKB/Ft. Myers, FL
PD: Matt Johnson
MO: Bruce The Moose

WYKS/Gainesville, FL
OM: Kevin Quinn
PO/MD: Riggs

WHTS/Crand Rapids, Mi
OM: Brent Alberts
PO: Jack Spade

WSNX/Grand Rapids, Mi
OM: Doug Montgomery
PD: £ric O'Brien

APD: Holmes

WKZL/Greenshoro, NC
PD: Jason Goodman
APD: Josie

WERO/Greenville, NC
PD: Chris “Hollywood" Mann
APD/MD: Beaver

WFBC/Greenville, SC
PD: Chase Murphy
MD: Natalie Randall

WHKF/Harrishurg, PA
OM: Chris Tyler

WDJX/Louisville, KY
PD: Shane Collins
APD/MD: Ben Davis

WZKF/Louisville, KY
PD/MD: Matt Ryan

WZEE/Madison, WI
OM: Mike Ferris
PD: Jon Reilly

WAQA/Melbourne, FL
PD: Tony Banks

WBVD/Melbourne, FL
OM: Ken Holiday
PD: Mike Klein

WHBQ/Memphis, TN
OM: Chris Taylor

PO: Karson Witha K
MD: Joe Mack

WHYI/Miami, FL
OM/PD: Rod Phillips
MD: Michael Yo

WXSS/Milwaukee, W1
OM/PD: Brian Kelly
APD/MD: JoJo Martinez

KDWB/Minneapolis, MN
OM/PD: Rob Morris
MD: Lucas

WABB/Mobile, AL
PO: Zac Davis
APD/MD:QTIP

KHOP/Modesto, CA
OM: Richard Perry
PD: Joe Raberts
APD: Madden

MD: Reagan Marks

WHHY/Montgomery, AL
OM:Bill Jones
PD/MD: Steve Smith

WRVW/Nashville, TN
OM/PD: Rich Davis
MD: Tommy Butter

WBLI/Nassau, NY
OM: Nancy Cambino
PD: Jeremy Rice
APD: Al Levine

MD: Gabrielle Vaughn

WFHN/New Bedford, MA
PD: Jim Reitz
MD: Michael Rock

WXLK/Roanoke, VA
PD: Kevin Scott

APD: Danny Meyers
MD: Bob Patrick

WKGS/Rochester, NY
PD: Erick Anderson
MD: Jesse Graff

WPXY/Rochester, NY
PD: Mike Danger

KDND/Sacramento, CA
PD: Dan Mason
MD: Christopher K.

WI0G/Saginaw, MI
PD: Jerry Nable
APD: Demas

KZHT/Satt Lake City, UT
OM: Jeff Cochran

PD: Jeff McCartney

MD: Tricia Jenkins

KXXM/San Antonio, TX
OM: George King

PD: Tony Travatto
APD/MD: Russell Rush

KHTS/San Diego, CA
PD: Jimmy Steele
APD/MD: Hitman Haze

Sirius Hits 1/Satellite
OM: Kid Kelly

PO: Jim Ryan

APD/MD: Ryan Sampson

XM Top 20 on 20/Satellite
OM: Jon Zellner

PD: Michelle Cartier

MO: Priestly

WAEV/Savannah, GA
PD/MD: Russ Francis

KBKS/Seattle, WA
PD: Steve Rivers
APD: Marcus D.

MD: Eric Tyler

KRUF/Shreveport, LA
OM: Gary McCoy

PD: Erin Bristol

MD: Andrew "A.C." Gordon

KSPW/Springfield, MO
OM/PD: Chris Cannon

KSLZ/St. Louis, MO
PD: Tommy Austin

WEEKS

POWERED BY

» CHRIS BROWN PICKS UP HIS nielsen
SECOND CANADA CHR/TOP 40 NO. 1

AS “WITH YOU” WHISKS ITS WAY TO
THE TOP. HE LAST LED THE LIST WITH
“RUN IT” IN DECEMBER 2005. <DMDS

ARTIST
TITLE

CHR/TOP 40 INDICATOR

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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SARA BAREILLES LOVE SONG

8 CHRIS BROWN wiTH YOU
MILEY CYRUS SEE YOU ACAIN

RIKANNA DON'T STOP THE MUSIC

JORDIN SPARKS DUET WITH CHRIS BROWN NO AR

BUCKCHERRY SORRY

FLO RIDA FEAT. T-BAIN LOW
MARIAH CAREY TOUCH MY BODY
ONEREPUBLIC STOP AND STAR;

* USHER FEAT. YOUNG JEEZY LOVEIN THISCLUB.
LEONA LEWIS BLEEDING LOVE
1 ° i

DAUGHTRY FEELS LIKE TONIGHT

THREE DAYS GRACE NEVER TOOLATE
JONAS BROTHERS WHEN YOU LOOK ME IN THE EYES

SEAN KINGSTON TAKE YOU THERE

7 LUPE FIASCO FEAT. MATTHEW SANTOS SUPERSTAR

; ] jf LINKIN PARK SHADOW OF THE DAY
18  TAYLOR SWIFT TEARDROPS ON MY GUITAR

"2 MADONNA FEAT. JUSTIN TIMBERLAKE 4MNUTES
10 ALICIA KEYS LIKE YOU'LL NEVER SEE ME AGAIN

13 LIFEHOUSE WHATEVER IT TAKES

NATASHA BEDINGFIELD POCKETFUL OF SUNSH}NE

CHERISH FEAT. YUNG JOC kiLLA

2 | RAY J & YUNG BERG SEXY CAN|
WEBBIE, LIL’ PHAT & LIL BOOSIE INDEPENDENT

COLBIE CAILLAT ReALIZE
BOYS LIKE GIRLS HERO/HEROINE
TAYLOR SWIFT OUR SONG
FLYLEAF ALLAROUNDME
BRITNEY SPEARS BREAK THE ICE.
FERGIE FINALLY

SNOOP DOGG SENSUAL SEDUCTION
CASCADA WHAT HURTS THE MOST
SALLY ANTHONY SOLONG
LANDON OnLY2D

EPIC 3531 +60

JIVE/ZOMBA ;374_ -59
HOLLYWOOD X 2969 __*129

SRP/DEF JAM/DMG 2943 -66

. muvEzZOMeA —ZBEA_ +202
ELEVENSEVEN/ATLANTIC 2805 -11?_
POEBOV/AT[ANTIC 2677 337
ISLAND/IDIMG -55-067 +170

MOSLEV/INTERSCOPE _211_2- +22

LAFACE/ZOMBA 2110 +210

SYCOURMG 2053 +371

RCA/RMC ’2T26 w9
JVE/ZOMBA 7 2
HOLLYWOOD 1660 +65

BELUGA HEGHTS/EPIC 1574 © -454

IST&ISTHATLANTIC - 1557 +64
WARNERBROS. 1331 -535

BIC.MACP;NEIUNIVEI%ALREPUBEC 1263 -205
WARNERBROS. 1128  +588

MBKAJ/RMG + 1073 -18
CEFFEN/INTERSCOPE ~ 995 75
) a PHONOGENIC/EPICA 986 +166
SHONUFFCAPTOL 918 +99
KNOCKOUT/DEJA S4/KOCHEPIC 904 “*290
TRILL/ASYLUM/ATLANTIC I él} +87
- UNIT/ERSALRE;UBLIC 785 4105
coLUMBIA- 773' -191
BIG MACHINE/UNIVERSAL REFUBLIC 762 +164

ASM/OCTONE/INTERSCOPE 664 +100
IVEZOMBA 629 4141

WILLIAMASMINTERSCOPE 560  +57
DOGGYSTYLE/GEFFEN/INTERSCOPE ¢ 505  -238
ROBBINS 491 -210

 GRACE 4S5 +56

MATRIARCH 444 +64

ﬁﬁgfgc'ﬁﬁi "Lucky” Stewart Pg:DJT Bkosch[ '\:I)VKCI/New Haven, CT Gk TSY'Z’ J - FERRAS HOLLYWOOD'S NOT AMERICA caPTOL 440 +40
. APD: Mike Miller D: Chaz Kelly WNTQ/Syracuse, N NI - - W/, T

KZMG/Boise, ID MD: 0C MD: Mike "Jagger” Thomas OM/PD: Tom Mitchell DANITYRANE DARACED A0 BOVATEANTIC ..iOS tlzl.
MD: Miggy Santos WKSS/Hartford, CT WEZB/New Orleans, LA MD: Rick Roberts WYCLEF JEAN FEAT. AKON, LIL WAYNE & NNA SWEETEST GIRL (DOLLARBILL) cowmBA ~ 386  -190
WXKS/Boston, MA PD: Stan ‘TheMan' Priest  OM/PD: Mike Kaplan WWHT/Syracuse, NY JESSE MCCARTNEY LEAVIN HOLYWOOD | 393 +I78
gm.&r?sll\%clgfck MD: Brian "Munchie" Donovan ~ MD: Stevie C. EA%:%L;%P\;VCE};:”ES e T ] s P _383 222 I
MD: Hm Clorkin KQMQ/Honolulu, HI WHTZ/New York, NY
CKEY/Buffalo, NY MD: Ryan Sean OM:SI:)m Poleman \SIFLDZ/Tampa, FL

K uffalo, N PD: Sharon Dastur M: Doug Hamand
PD/MD: Dave Universal gg:BI_EQE:au\l/:/sr:i?tTé 123 MD: Romea PD: Tommy Chuck v
WKSE/Buffalo, NY e e KJYO/Oklahoma City, OK.  WTWR/Toledo, OH Ok CANADA CHR/TOP 40
OM/PD: Sue O'Neil APD: Al “C s‘ﬂ'Eﬁ" OM: Tom Travis PD: Steve Marshall g'; ARTIST PLAYS
T - :Ally "Lisa" Elliott PD: Mike McCoy Sy - 3 TLE IMPRINT / PROMOTION LABEL ~ TW o
OM/PD: Ben Harnitan otlimasioll Rl OM/PD: Bili Michaels 12 CHRIS BROWN wiri Y0U - IVESONVBMG 597 416
M Pete Belaiy PD: Tim Rainey S?Ac%/rg E.ma’ hE MD: Boomer 17 FLO RIDA FEATURING T-PAIN LOW POEBOV/ATLANTIC/WARNER ~ 560  -52
‘F’,‘g‘,’j(?,{f;;‘g;;‘;io” WYOY/Jackson, MS MD: Corey Young gS?%Tﬁfns‘&?ghgrzds 2 MADONNA FEATURING JUSTIN TIMBERLAKE 4 MINUTES WARNERBROS/WARNER ~ 509  +65

Nkl APD/MD: Nate West < Chri i W . I pvre

MD: Nikolina WXXL/Orlando, FL MD: Chris Peters 6  USHER FEATURING YOUNG JEEZY LOVE IN THIS CLUB LAFACE/SONYBMC 506 +1

PD: Michaei Bryan
APD/MD: Jana Sutter

WI0Q/Philadelphia, PA

WIHB/Charleston, SC WAPE/Jacksonville, FL

: PO: JR Ammons
OM/PD: Bryan Taylor 1 )
MD: Dave Ryan APD/MD: Chase Daniels

KHTT/Tulsa, OK
OM/PD: Tod Tucker
APD: Billy "The Baby DJ"

7 MARIAH CAREQ TOUCHMY BOOY
9 JORDIN SPARKS DUET WITH CHRIS BROWN NO AIR

ISLANDUNIVERSAL 491 +20
I9UIVE/ISONY BMC 455 +41

WFKS/Jacksonville, FL PD: Rick Vaughn Sexaur 0 T =
\évﬁ/sp)gchlﬁ\lakrelatvz:;afc OM:CailAcustinnw APDIMD: Jo Jo Brooks MD: Mikey B. 8  LEONALEWIS BLEEDINGLOVE o - SYCOU/SONYBMG 425 +102
APD/MD: Special Ed PD: Todd Shannan KZZP/Phoenix, AZ WIHT/Washington, DC 12° MILEY CYRUS SEE YOUAGAN . hovwooounveRsaL EREREE - O

APD: Jonathan Reed

PD: Mark Medina PD: Jeff Kapugi 10 SARA BAREILLES {0VESONG EPIC/SONYBMG 375 +3
WVSR/Charleston, WV B “ o . i . - — — . 5 St | -
: 3 i MD: Greg "DJ Gi D APD: Toby K| —
gB’kdffé \A'/‘{hllltehead ‘8’@ .EéﬁJ}?lz‘;vsun i TN D'A”‘J;'g = MD: Gl Sussenan 23 HEDLEY FORTHE NIGHTS | CAN'T REMEMBER ¥ UNIVERSAL 370 -2
. Vvade Hi = w0 . o N TR
MD: Jason Reed PO/MD: Jason Reed WBZW/Pittsburgh, PA WLDI/West Palm Beach, FL 12 BUCKCHERRY sorRY | ELOVINSEVENUNVERSAL 386 3
WNKS/Charlotte, NC SMXAXC(TQ“SBS City, MO 2?,&;\%%& SB/!:Pljave Denver 7 JULLY BLACK UNTIL(STAY & UNIVERSAL 352 +9
- H e Kowen . . ——— | — - _— -  I—
%/ g?i's'bh” Reynalds PD: po:Kh = WKST/Pittshurgh, PA APD/MD: Valentine 6  SIMPLEPLAN YOURLOVEISALIE # LAVA/ATLANTIC/WARNER 333 +42
WKSC/Chi iL WWST/Knoxville, TN PD: Alex Tear KZCH/Wichita, KS 19 ' ELISE ESTRADA UNLOVE YOU % ROCKSTAR 325 @
=heicagg, PD: Rich Bailey APD: Drew Hall OM: Lyman James B - — — —~ —— — . .
E/I% ijlcfkf%llette MD: Scott Bohannon MD: Dylan PD/MD: Sammy Suarez | |30  R{HANNA DON'T STOP THE MUSIC SRP/DEF JAWUNIVERSAL 319 -36
: Jeff Murray : S o e - S S
e KSMB/Lafayette, LA WJBQ/Portiland, ME WBHT/Wilkes Barre, PA e § STATE OF SHOCK HEARTS THATBLEED % CORDOVABAY 307 £E
WKFS/Cincinnati, O OM: Keith LeBlanc OM/PD: Tim Moore PD: A.J. F

OM: Scott Reinhart
PD: Mark Anderson

WAKS/Cleveland, OH
OM: Kevin Metheny
OM: Jeff Zukauckas
PD: Bo Matthews
APD/MD: Kasper

KKMG/Colorado Springs, CO
OM: Bobby frwin

PD: John Foxx

MD: Kat Jensen

KVUU/Colorado Springs, CO
PD: Chris Pickett
MD: Darren McKee

PD: Bobby Novosad
MD: Chris Reed

WLAN/Lancaster, PA
PD: Jeff Hurley

WJIM/Lansing, Mi
PD: Josh Strickland

WLKT/Lexington, KY
PD: JB Wilde

KLAL/Little Rock, AR
OM/PD: Randy Cain
APD: Ed Johnsan

MD: Charlotte

MD: Mike Adams

KKRZ/Portland, OR
PD: Brian Bridgman
APD: Mick Lee

WPRO/Providence, RI
OM/PD: Tony Bristol
APD/MD: Davey Marris

WDCG/Raleigh, NC
OM: Chris Shebel
PD: Randi West
APD/MD: Brody

KWNZ/Reno, NV
APD: Johnny B

MD: Marina

WKRZ/Wilkes Barre, PA
PD: Mike O'Donnell
APD/MD: Kelly K

WSTW/Wilmington, DE
PD: Mike Yeager
APD/MD: Mike Rassi

WAKZ/Youngstown, OH
OM: Dan Rivers

PD: Sean Stevens

MD: Krissy Taylor

WHOT/Youngstown, OH
MD: J-Dub

NEF T FrOP - cO0000000 - @ v
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—12— JANET FEEDBACK

17 SEAN KINGSTON TAKE YOU THERE

6 BRITNEY SPEARS BREAK THEICE

20| ENUR FEATURING NATASJA CALABRIA 2008
10 SUM 41 WITHME % B o

"4 RAY J& YUNG BERG SEXY CAN|

16 KREESHA TURNER BOUNCE WITH ME -

BELUGA HEICHTS/EPIC/SONY BMG 304 =55

ISLAND/UNIVERSAL 277 24

JIVE/SONYBMG 276+ +29
ULTRA 266 2k
AGQUARIUS 252 -1

KNOCKOUT/DEJA 34/EPIC/KOCH 237 | +78
EMI 235 -4

16 DANNY FERNANDES FEATURING JUELZ SANTANA CURIOUS % ® 235 -9
[ el b . - — Rkl

j0  FABER DRIVE WHENI'MWITHYOU ¥ UNIVERSAL REPUBLIC/UNIVERSAL 228 -8

6  LUPE FIASCO FEATURING MATTHEW SANTOS SUPERSTAR IST & ISTH/ATLANTIC/WARNER 224 -4

KIIS/Los Angeles, CA MOSLEV/INTERSCOPE/UNVERSAL 220 =20

WNOK /Columbia, SC PD: John lvey KWYL/Reno, NV I_S_JENEREPUBLIC STOP AND STARE 7 — o : S 20
AR, APD/MD: Julie Pilat OM/PD: Nick Ellott 25 WYCLEF JEANFEAT. AKON, LILWAYNE & NIA SWEETESTGRLIODLLARBIL)  COLUMBWSONYBMG 219 71
WC'G; /z las bus. GA gVDR\é?O/::L‘rhm““d' VA 23 ALICIA KEYS NOONE MBK/J/SONY BMG 217 3
olumbus, B S T — e — T R -
PO: Dave Arwaod 3 NATASHA BEDINGFIELD POCKETFUL OF SUNSHINE PHONOGENIC/EPIC/SONY BMG il i

FOR WEEK ENDING MARCH 30, 2008 % indicates CanCon
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Talent coach Steve Reynolds works on getting personalities

to embrace focus groups

Research As Talent
Development Tool

Darnella Dunham
DDunham@RadioandRecords.com

eciphering weekly callout results 1s a tundamental part of the

job for many programmers. While most personalities don’t

deal with research on a regular basis, it’s not unusual for sta-

tions to invest in focus group studies for their morning shows,

The results typically provide insights into which bits listen-

ers want more or less of and can also reveal how the audi-
ence feels about the program’s cast of characters,

One talent consultancy that helps personalities
interpret and apply focus group results is the
Reynolds Group, formed eight years ago when
PID/on-air personality Steve Reynolds married
his love of radio with his passion for teaching.
While most of his clients are morning shows,
Reynolds also works with p.m. drive programs
and across multiple formats.

Since its formation, Reynolds Group clients
have included Emmis KPWR (Power 106)/Los
Angeles’ (before
ABC Radio Networks picked up the show for
syndication), shows “The Tom
Joyner and “The Yolanda
Adams Morning Show,” and Lincoln Financial
CHR/top 40 WSTR  (Star 94.1)/Adanta’s
“Cindy & Ray.”

Reynolds says it was his own experience as a

“Big Boy’s Neighborhood”

syndicated
Morning Show”

host who benetited from focus group research
that helped prepare him as a talent coach.
Working as morning man at WRDU/Raleigh
90s,
Reynolds says he was eager to tind out what

during its run as a rock outlet in the

focus groups had to say about his show.

“I enjoyed a great run at WRIDU but [ was
getting bored,” he recalls." As I entered my ninth
year doing morning drive I must admit—TI just
couldn come up with another thing to do. |
needed a bold challenge to grow my skill set.”

For the better part of a year Reynolds plead-
ed with his GM to let him observe focus
groups that the station was conducting. “[
wanted to watch what listeners said about the
“What made them tune in?

show,” he says.

What made them tune out? And how do I get

APRIL 4, 2008

those worlds in sync as the anchor and execu-
tive producer of the show so that they choose
us more often?”

Eye-Opening Experience

Keeping the pressure on, management finally
agreed, and the result was a transformative expe-
rience for Reynolds.”I walked out of an evening
of focus groups born again in radio. I got to see
what average people said—what we did that they
liked and what we did that they didn’t like—and
it didn’t match up completely with my percep-
tion of the program.”

Armed with that information, Reynolds says
he and WRDU'’ programming department or-
chestrated changes that caused his morning show
ratings to rise.

Applying the research required Reynolds’
emotions to take a back seat. “It was absolutely
a blow to my ego—completely. In every expe-
rience, I always say, “Where is the growth for
Steve?” And the growth for me was in figuring
out how I detach my ego. This is business—these
are business decisions. I think [ rose to the chal-
lenge of figuring out how to separate my ego as
best I could from the comments. It wasn’t about
me—it was about the show, and the health of the
show was paramount.”

Tt was after he left WRIDU to accept a P
position market that re-

elsewhere in the

searcher Jon Coleman suggested a career
change to Reynolds. Anticipating that consol-
idation would have an adverse effect on talent

coaching as programmers absorbed additional

www.americanradiohistorv.
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duties, Coleman suggested that his friend
combine his programming, personality and
teaching skills. That idea led to the launch of
the Reynolds Group.

In its infancy in early 2000 the company
didn’t have many clients, “but it took oft soon

after that,” Reynolds recalls. While some
deride radio for not investing in talent devel-
opment, Reynolds says he has found that exec-
utives understand the value of nurturing their
personalities to reach higher levels. Getting
decision-makers to recognize this has “never

been a hard sell, believe it or not.”

Getting Talent Buy-In

Revnolds says it has been a challenge getting
high-profile personalities to embrace research
results with the same openness he had when he
wag on-air. Personalities are sometimes reluctant
to accept research and question its reliability
based on sample-size concerns. “1 hear that
observation a lot and I tell talent I do believe in
research,” Reynolds says.

Absent any formal research beyond audience
ratings, stations are often forced to rely exclu-
sively on that small, vocal active segment of their
audience for feedback.*We’'ll only hear from 2%
of the audience at anytime via e-mail or [tele-
phone|, or they’ll come to a remote or an ap-
pearance. And if listeners regurgitate to me
unaided images that they have of the show,
there’s some validity in that because that’s what
drives them. We’re in the image-building busi-
ness; denial is a powerful tool—we all have it in
us. If [ hear it from enough listeners in focus
groups from a rescarch company that I trust, I
have to put some credence in that. Images are
what drive anything.”

IR eynolds notes how other businesses reg-
ularly utilize research. “You think Apple just
daes stuff because they think it’s the right
thing? A healthy amount of research goes
into understanding the wants and needs of
people, the images of Apple and what it is
that Apple can make next that will make
people’s lives better.”

While Reynolds places a high value on re-
search, he also strives to build a personal con-
nection with talent. He has two primary objec-
tives: “understanding what motivates them and
understanding what their definition of success
s.” he says. “For some talent it’s getting to a
nmjor market, for some it’s making a million
dollars, for some talent it’s,‘] want to know how
ta do this so well so I can stay at this station for
thie rest of my life because 1 like living here’ And
it’s egregious for me not to know that. This is
net a one-size-fics-all—I don’t manage every
talent the same.”

Despite what some may believe, talent is still
a priority for many companies, even in today’s
volatile economic climate. “There are stations
that you hear [are] cutting budgets, but they're
stll investing in their morning show because
they know what that means to their images and

their revenue.” Reynolds says. RR
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» “TOUCH MY BODY” BY MARIAH CAREY CLIMBS
5-3, GIVING THE SINGER HER 12TH JOURNEY TO THE
TOP THREE, THE MOST IN CHART HISTORY. SHE HAD
BEEN CAUGHT IN A FOUR-WAY TIZ WITH NELLY, T-
PAIN AND USHER, WHO EACH HAVE T} TOP THREE
RHYTHMIC TRACKS TO THEIR CREDIT.

R&R RHYTHMIC
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R&R URBAN/URBAN AC/GOSPEL

Nontraditional research tools help guide a pair of

small-market programmers

The Ears Around You

Darnella Dunham
DDunham@RadicandRecords.com

n the past year, budget cuts have required some programmers
to forgo callout research. Others never relied on it in the first
place, yet still managed to pull in remarkable ratings. B Charles
Anthony and Chris Collins oversee two stations apiece in
Tuscaloosa, Ala., and Monroe, La., respectively, and win with-
out the aid of callout. Ml Under Anthony’s programming guid-
ance, Citadel urban AC WTUG finished first and gospel WTSK-AM second
in 12+ listeners in the fall 2007 Arbitron survey. Holladay urban KRVV and
urban AC KJMG, the stations under Collins’ purview, were also top-rated.
KRVV consistently dominates the market, and KJMG placed third overall with

listeners in the fall.

Though less scientific than callout, the
rescarch methods the pair uses appear to be
quite effective. For Collins, “'It’s always been
more of an intuition thing. I also take into
account a number of my guys—they D] out
in the clubs and we have a street team, so we
can gauge what'’s going to be underground
and what’'s going to catch on. You look at
radio as a whole right now, nobody's trying to
break new artists—it’s all kind of safe.”

Anthony has found a valuable resource in
bdsradio.com—he regularly visits the site to
look at other stations’ playlists. Knowing
which songs are working in other markets
helps him take calculated risks. I take the
safe route more than most program direc-
tors,” Anthony says. I have an old saying: ‘If

Tracking Music Sales

In addition to offering numerous ways to
dissect radic airplay, bdsradio.com also
displays music sales data from Mielsen
SoundScan. This channel lists national and
local album sales information, including
weekly and total unit counts, as well as
national digital track sales. The service also
provides national song research for urban

ane eight other formats.

APRIL 4, 2008

my listeners don’t know the words to it, I
don’t play it’ So [ don’t take too many
chances on songs.”

In addition to looking at stations in markets
with similar ethnic compositions to his, he
also hones in on outlets ranked top three in
their markets or No. | in the format.

Collins, too, pays close attention to specif-
ic markets, while also keeping an eye on
what’s happening nationally. “I do look at
charts,” he says, “but I've got compilation
panels that T pull and I build my own pallet
of what I consider to be strong stations close
to this region: Louisiana, Texas and Mis-
sissippi.”” When he spots a song doing well in
one of those areas, Collins says he listens to
it immediately.

Human Research Resources

Both programmers lean on their airstaff for
guidance when making musical selections.
“They come to me with songs to watch,”
Anthony says about WTUG?’s personalities.
Collins recalls, “Years ago when [Mr. C the
Slide Man’s| *Cha Cha Slide’ came out—my
guy that does middays on KJMG—he told me
about that song before anyone else did. He
said there was this one song bubbling up that
he had heard at a party and it was really start-
g to catch on. He let me hear it—it wasn’t

www americanradiohistorv

‘I pay little
attention to
requests. In
a small
market, the
request line
can reall
fool you.
—Charles Anthony

‘I've got
compilation
[chart]
panels that |

ull and

uild m
own pallet
of what |
consider to
be strong
stations
| close to this

region.

—Chris Collins

FORMAT FOCUS:

RESEARCH

anyene from the label. We started playing that
way before it became a hit, and [ was surprised
it did as well as it did nadonally. It actually
played on AC before it played on the main-
stream, but [ was getting so much call volume
for it on the mainstream that I didn’t have
much of a choice but to play it.”

On gospel WTSK-AM, Anthony
relies heavily on his staff, especially
midday talent Fradell Amerson, who’s
been with the station for 33 years. 1 lis-
ten to what he tells me—and it works.
The numbers prove that he’s right.”

Having started in radio as a mixer,
Collins appreciates the valuable role
DJs play in getting an early read on
new music. “All my guys do clubs and
talk to me about what they play,
because you can get a real feel off of
people in that environment,” Collins
says. “Most of my guys do all of the clubs, so
I get a lot of good input from them.”

KJMG
employs a different programming philosophy
than KIRVV. “It is a lot different—especially

doesn’t uses mixers and thus

down here, because there’s some blues influ-
ence,” Collins says. “But one factor does
remain the same. I take a lot of input from my
guys on the air, too.”

Requests dont carry much weight for
Anthony. I pay little attention to requests, espe-
cially because I'm in a small market. In a small
market, the request line can really fool you.”

Trusting Gut Instincts
Despite his conservative program-
ming philosophy, Anthony still listens
to his gut.“There are a few songs that
I'll play because I know the song will
sound good on the radio station,” he
says. " This radio station has a person-
ality of its own just like any other
radio station.”

Callout research isn’t currently an
option for Collins and he likes it that
way. [t isn't the sometimes small sample sizes that
can lead to unreliability that causes him to crit-
icize callout. Collins simply describes the
niethodology as “intrusive. [ think the answers
you get if you do callout research aren’t neces-
sarily true, because 1 think people are just try-
ing to get you off the phone. I don’t think you
get a true result that way”

Collins acknowledges the value he places
on the opinions of his personalities and mix-
ers. [ still ultimately make the final decision,
but they help me narrow down the focus a
lot,” he says. “Because if [ tried to listen to
|everything] that people send me, I'd be lis-
tening to music all day. And being in a small
market, the way things are now—I program
two stations, | do an airshift, I'm the IT direc-
tor for the building, and we've got seven sta-
tions in here.

“l don’t use callout,” he adds, “but when
you really look at it, is what I do any differ-
RR

ent? I just listen to people.”
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» RAY J INKS HIS BEST SHOWING ON THE URBAN TALLY AS
“SEXY CAN I” VAULTS 5-2. HE PREVIOUSLY PEAKED AT NO. 3

WITH “ONE WISH" IN 2005. DUET PARTNER YUNG BERG IS
ALSO ENJOYING HIS BEST CHART RUN, WELL SURPASSING
HIS NO. 15 PEAK WITH “SEXY LADY” LAST AUGUST.
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GRIPPIN' BET I PENNED IT/ANTERSCOPE : WRBJ, WWWZ ™t  USHER FEAT. YOUNG JEEZY
MISSY ELLIOTT r Love In Tais Club (LaFace/Zomba)
CHING-A-LING THECOLDMINDIATLANTIC D13 “248 BaB4 27 KATZ +32, WJ JC +31, WOW +30, WHRK +25, KBTT +24,
e ), d! d
LIL MAMA FEATURING CHRIS BROWN & T-PAIN . ADDED AT... k2l Ve 2 BT 20 s YTl
SHAWTY CET LOOSE FAMILIAR FACES/JIVE/ZOMBA . wpwx
DOLLA FEATURING T-PAIN & TAY DIZM .
i, 807 L
WHO THE F*** 1S THAT? THECANG/KONVICTAVE/ZOMBA 523 2181 53 g;'cjg"Al
: Jay Alan

WEBBIE FEATURING LETOVA LUCKETT DN e
| MISS YOU TRLUASYLUWATLANTE 782 169 2.862 K e e
KANYE WEST FEATURING DWELE °r 77 10 9196 25 Phoenix Phenom, Boom Dynamite, 13
FLASHING LIGHTS ROC-A-FELLA/DEF JAM/IDJMG : Trey Songz, Last Time, 2

Casely, Emotional, 0
CHERISH FEATURING YUNG JOC hiig o ‘ FOR WEEK ENDING MARCH 30, 2008
KILLA sHonUFFCapOL | /30 - 30 135200 - Mafio Pusiclior Love0 LEGEND: See legend to charts in charts section for rules and symbol explanations.

| FOR REPORTING STATIONS PLAYLISTS GO TO: 82 urban stations are electronically monitored by Neisen Broadcast Data Systems 24 hours a day,

dEAV'F}EIM o~ MILLIATLAN‘T:IIC 718 +46 7.446 3 7 days a week. Rap chart comprised of 82 urban ard 76 Rhythmic electronically monitared Nielsen

Broadcast Data Systems stations. © 2008 Nielsen 3usiness Media, Inc. All rights reserved.

Searn/essly interface with rmost autormation systems.
EffOrtfessly mmport your currerrt music dats.
Rl custornizable. fexible, and user rendy.

Dedicated 24 four technical support.

www.poweng\d'Com

Intelligent Music Scheduling Software

sales@powergold.com 1.800.870.0033
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TR O M | S A - S s I e =
SPOT MONITORING FOR YOUR MARKET

Have you made
budget today?

Benefit from Exclusive Expenditure Data

SpotSc;n is proud to welcome new partnering stations:

e — —

Los Angeles: New York: Baltimore: DEVIETH Cleveland:
KRTH-FM WFAN-AM WCBM-AM KLTY-FM WNWV-FM
KROQ-FM WCBS-AM  WVIE-AM WRR-FM orlando:
KFWB-AM WCBS-FV WBAL-AM SaltLake WLOG-FM
KCBS-FM WWES-FM San Francisco: City: San Diego:
KLSX-FM Tampa: KOIT-FM KUDD-FM KEMB-AM/EM
KNX-AM WDUV-FM KBWF-FM KUDE-FM :

Kansas City:
KTWV-FM KDEC-FM

KPRS-FM

“Nielsen SpotScan has quickly proven to be an indispensable tool for our sellers. We can now gain critical insight irto
new prospects and the competitive landscape.” —PATRICK AMSBRY/General Sa'es Manager KTWV-FM Los Angeles

. SPOTsCAN

.,
|

CALL 216.831.3761 EMAIL spotscan@nielsen.com www.niels2nspotscan.com

wWwWw. americanradiohistorv.com
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POWERED

WEEKS

ON CHART

35

ARTIST
TITLE

DIGITAL DOWNLOADS
L DMDS AVAILABLE AT DMDS.COM

11 NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

KEYSHIA COLE
IREMEMBER

JAHEIM
NEVER

ALICIA KEYS
LIKE YOU'LL NEVER SEE ME AGAIN

RAHEEM DEVAUGHN
WOMAN

MARY J. BLIGE

JUST FINE

ERYKAH BADU
HDNEY

MARIAH CAREY
TOUCH MY BODY

ANGIE STONE
SOMETIMES

NO. 1(5WKS)

IMANHGEFFEN/INTERSCOPE

DIVINE MILL/ATLANTIC

n
MBK/J/RMG

JIVE/ZOMBA
n
MATRIARCH/GEFFEN/INTERSCOPE

UNIVERSAL MOTOWN

MOST INCREASED PLAYS
ISLANDADIMG.

STAX/CMG

KEITH SWEAT FEATURING PAISLEY BETTIS

SUGA SUGA SUGA
JILL SCOTT
MY LOVE

JOE

MY LOVE
ALICIA KEYS
NOONE

CHAKA KHAN
ONE FOR ALLTIME

KEIA/ATCO/RHINO
HIDDEN BEACH
AVE/ZOMBA

n“

MBK/J/RMG

BURGUNDY/COLUMBIA

CHARLIE WILSON FEATURING T-PAIN

SUPA SEXXY
LEDISI
IN THE MORNING

MARVIN SAPP

NEVER WOULD HAVE MADE IT
J. HOLIDAY
SUFFOCATE

LYFE JENNINGS
NEVER NEVER LAND

JANET
Luv

NOEL GOURDIN
THERIVER

JIVE/ZZOMBA

VERVE FORECAST/VERVE
VERITY/ZOMBA

n

MUSIC LINE/CAPITOL

COLUMBIA

ISLAND/IDIMG

AIRPOWER

EPIC

MARCUS MILLER FEATURING CORINNE BAILEY RAE

FREE

MARY J. BLIGE
WORK THAT

CHRISETTE MICHELE
LOVE IS YOU

MARY J. BLIGE
HURT ACAIN

TAMIA
ALMOST

3 DEUCES/MG

MATRIARCH/GEFFEN/INTERSCOPE

DEF JAM/IDIMG

MATRIARCH/GEFFEN/INTERSCOPE

PLUS VIMAGE

CHERI DENNIS FEATURING YUNG JOC & GORILLA ZOE

PORTRAIT OF LOVE
MINT CONDITION

~ BABY BOY BABY GIRL

EMILY KING
u&l

CHRISETTE MICHELE
BEOK

MICHAEL MCDONALD
LOVETK.O.

RAHEEM DEVAUGHN

. CUSTOMER

BOYZ Il MEN

JUST MY IMAGINATION (RUNNING AWAY WITH ME])

LIVIN OUT LOUD

| LATEY

BAD BOY/ATLANTIC

CAGED BIRD/IMACE

LIFEPRINT//RMG

DEF JAM/IDJMG

UNIVERSAL MOTOWN

JIVE/ZOMBA

DECCA

KIN

KEYSHIA COLE INTRODUCING AMINA

SHOULDALET YOU GO

TREY SONGZ
CAN'THELPBUT WAIT

IMANI/GEFFEN/INTERSCOPE

n
SONG BOOK/ATLANTIC

RANOY JACKSON FEATURING BARBI ESCO

MY RS
ALICE SMITH

 DREAM

JOHNTA AUSTIN
THE ONE THAT GOT AWAY
WILLIE CLAYTON
AWOMAN KNOWS

SNOOP DOGG
SENSUAL SEDUCTION

DREAM MERCHANT 2)/CMG
BBE/EPIC

5050 DEF/ISLAND URBAN/IDJMG
MALACO

n
DOGGYSTYLE/GEFFEN/NTERSCOPE

PLAYS AUDIENCE
™ +/- MILLIONS RANK
1941 54 8051 2

_1939 7 -165 Es—ga S_
1875 7-198 1B751 1 )
1841 »17 15061 S5

- 1592 +62 15.554' : i

wso 2 a4 7

_nz: :zm_ 10.074 : 6
—;)85_ 71 g 8n7 ;37
993 »gz ?36# 9

ksui +84 6189 10

. :89 | 37 1:._386 15
626 422 75:765 n
"s_gs . 2 —:101 6

: 5N »6:2 1 3047 | 2
S42 473 496 12

. SN +59 .:7;9 3

i 496 431 4547 14
357 mioi 25595 ;

» 27 +39 1.301 32

323 +146 3930 17

301 -9 1163 33

263 +47 372 18

0729 40

2610 22

25 +84

239 +46

2% -20 3178 @ 20

200 1 oses 38
82 a4 056 -
w24 oms6 3
158 % osss
157 6 0600 -
s 3 130 29
wo 4 W3 35
B 0 ossT -
@5 39 e 27
o 7 2408 2
mo oes  o3m -
’_ll_l_ 2 0259 -
9 w0 0@3 -
s ® om -
“ssh +38 —1:7—94— 28

MOST ADDED
ARTIST NEW
_ TITLE / LABEL _ STATIONS
AL GREEN FEAT.
JOHN LEGEND 8

Stay With Me {By The Sea)

(Blue Note/BLG)

KDKS, KMEZ, KNEK, KQXL, WAGH, WAKB,
WGPR, WHUR, WIMX, WKXI, WLXC,
WMGL, WQMG, WSOL, WTLZ, WVBE.
WWDM, WXST

JAHEIM 18
I've Changed

{Divine Mill/Atlantic)

KDKS, KMEZ, KNEK, KOKY, KQXL, WAKB,
WGPR, WHUR, WKXI, WLXC, WMGL,
WMPZ, WSRB, WTLZ, WUHT, WVBE,
WWDM, WXST

NOEL GOURDIN 6
The River

(Epic)

WAM.J, WHUR, WKXi, WMGL, WMPZ,
WSOL

MARIAH CAREY 4
Touch My Body

(Island/IDJMG)

WNEW, WSOL, WVAZ, WXST

MARVIN SAPP 4
Never Would Have Made It

{Verity/Zomba)

WBLS, WHQT, WMOJ, WQNC

LEDISI 3
In The Morning

{Verve Forecast/Verve)

WMOJ, WRNB, WVBE

LYFE JENNINGS 3
Never Never Land

(Columbia)

WAGCH, WMPZ, WYLD

RANDY JACKSON

FEAT. BARBI ESCO 3
My R&B

{Dream Merchant 21/CMG)

WAGH, WWOM, WYLD

MARY J. BLIGE 3
Hurt Again

(Matriarch/Getfen/Interscope)

WBLS, WNEW, XM Sulte 62

KEITH SWEAT FEAT.
PAISLEY BETTIS 2
Suga Suga Suga

(Kela’Atco/Rhino)

WMXD, WROU

ADDED AT...

wLXC

Columbia, 5C
PD: Doug Williams

Al Green Feat. John Legend, Stay With Me
(By The Sea), 2
Jaheim, I've Changed, O

<K iss.

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

» THE TWO PLAYS SEPARATING “t REMEMBER” BY KEYSHIA
COLE AND “"NEVER” BY JAHEIM IS THE SMALLEST MARGIN
BETWEEN THE CHART'S TOP TWO SINCE “FLY LIKE A BIRD” BY
MARIAH CAREY LED THE LIST BY ONE PLAY OVER ANTHONY
HAMILTON'S “CAN'T LET GO” IN THE SEPT. 15, 2006, ISSUE.

ARTIST
TITLE / LABEL

BAR-KAYS FEAT.
EVELYN KING

If Loving You Is Wrong
(JEA/Right Now)
TOTAL STATIONS:

JAHEIM

Have You Ever
(Divine Mill/Atlantic)
TOTAL STATIONS:

NE-YO

Go On Girl

(Def Jam/IDJMG)
TOTAL STATIONS:

THE-DREAM

Falsetto

(Radio Kitla/Def Jam/IDJMG)
TOTAL STATIONS:

RAHEEM DEVAUGHN
FEAT. BIG BOI

Energy

Jive/Zomba)

TOTAL STATIONS:

MOST
INCREASED
PLAYS

+214

+146

NEW AND ACTIVE
PLAYS ARTIST PLAYS
IGAIN TITLE / LABEL 1GAIN
AL GREEN FEAT.
83/2 JOHN LEGEND 60/28
Stay With Me (By The Sea)
(Blue Note/BLG)
13 __TOTAL STATIONS: 10
75/0 CHRIS BROWN 46/3
With You
{Jive/Zomba)
20F  TOTAL STATIONS: 7
T4/3 DORINDA CLARK-COLE 41724
Take it Back
{Gospo Centric/Zomba}
2] TOTAL STATIONS: 27
66/6 RICKY DILLARD & "NEW G"
(NEW GENERATION CHORALE) 3317
The Light
7 {NuSpring)
- TOTAL STATIONS: 23
62/31 RUBEN STUDDARD, DEITRICK
HADDON & MARY MARY 35
Love Him Like | Do
311 (Verity/Zomba)
TOTALSTATIONS: 8

MARIAH CAREY

Touch My Body (Island/IDJMG)
KMUQ 415, WNEW +15, WFLM +12, WAKB +3, WKJS +8,
WVBE +7, WHQT +7, WIMZ +6, WYLD +6, WIMX +6

NOEL GOURDIN

The River (Epic)
WUHT #15, KMEZ +15, WAMU #1), SIHS +11, WSOL +9,
WKX] +7, WPHR +6, WHUR +6, KQXL +6, WQMG +6

JILL SCOTT

My Love (Hidden Beach)
WIMR +2), SIHS +Tl, WKSP +10, XS62 +10, WYLD +8,
WXST +7, KSOC +7, KMJQ +6, WLVH +6, WFUN +3

CHRISETTE MICHELE

Love Is You (Def Jam/iDIMGC)

SIHS +12, WXST «8, WAGH +7, WLXC +7, WVBE +7,
WTLZ +6, WKX| +6, WHUR +6, WPHR +4, WKSP +4

LEDISI

In The Morning (Verve Forecast/Verve)
WFLM +8, WTLZ +6, SIHS +6, WRNB +6, WLXC +5,
KRNB +4, WMPZ +4, WUHT +3, KDKS +3, WMOJ +3

FOR WEEK ENDING MARCH 30, 2008
LEGEND: See legend to charts in charts section for rules and symbol explanations.
72 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week. © 2008 Nielsen Business Media, Inc. Al rights reserved.

SEPTEMBER 17-19 &

Hilton Austin Hotel e Austin, Texas

www . radioandrecords.com/Conventions/RRconvention.asp for more information.
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URBAN AC REPORTERS

WMRZ/Albany, GA
OM/PD: Jammin’ Jay

APD/MD: Paul "Precious Paul” Edwards

WAMJ/Atlanta, GA*
OM: Steve Hegwood
PD/MD: Derek Harper

WAKB/Augusta, GA*
OM/PD: Terry Monday
MD: JayTek

WKSP/Augusta, GA*
OM: Steve Burke
PD/MD: Tim "Fattz" Srell
APD: Cher Best

WWIN/Baltimore, MD*
PD: Tim Watts
MD: Kelier Wynder

KQXL/Baton Rouge, LA*
PD: J'Michael Francois

WBHK/Birmingham, AL*
PD: Darryl Johnson
APD: Chris Coleman

WUHT/Birmingham, AL*
PD: John Long

WMGL/Charleston, SC*
OM/PD: Terry Base
MD: TK Jones

WXST/Charleston, SC*
OM/PD: Michael Tee

WBAV/Charlotte, NC*
PD/MD: Terri Avery

WQNC/Charlotte, NC*
PD: Alvin Stowe
MD: Chris James

WMPZ/Chattanooga, TN*
OM: Keith Landecker
PD: Andrea Perry

WSRB/Chicago, IL¥
PD/MD: Tracie Reynotds

WVAZ/Chicago, IL*
PD/MD: Derrick Brown

WMOJ/Cincinnati, OH*
PD: Phillip D. March
MD: Faith Daniels

WZAK/Cleveland, OH*
OM/PD: Kim Johnson

WLXC/Columbia, SC*
PD/MD: Doug Williams

WWDM/Columbia, SC*
PD/MD: Mike Love

WAGH/Columbus, GA¥
OM: Brian Waters

PD: Derrick "Lil' D" Greene
MD: Edward Lewis

WKZJ/Columbus, GA
OM/PD: Carl Conner, Jr.
MD: Brandon Conner

WXMG/Columbus, OH*
OM: J.D. Kunes
PD: Warren Stevens

KRNB/Dallas, TX*
PD: Shay Moore
APD: Nate Quick

KSOC/Dallas, TX*
OM/PD: John Candelaria

WROU/Dayton, OH*
OM/PD: J.0. Kunes

WGPR/Detroit, MI*
PD: Carolyn James
MD: Karen Addison

WMXD/Detroit, MI*
OM: KJ Holiday

PD: Jamillah Muhammad
APD: Oneil Stevens

MD: Krysti Birchett

WRBBK/Dothan, AL

OM: BJ Kelli
PD: JJ "Big Daddy" Davis

APRIL 4, 2008

WUKS/Fayetteville, NC
PD: Ray Thomas

WDZZ/Flint, MI*
OM: Jim Kennedy
PD: Trey Michaels

WZTF/Florence, SC
OM: Randy "Mudflap” Wilcox
PB/MD: Denis Davis

WFLM/Ft. Pierce, FL*
PD: Joe Fisher
MD: Joseph Jenkins

WQMCG/Creenshoro, NC*
PD: Shilynne Cole

WJIMZ/Creenville, SC*
OM/PD: Steve Crumbley
APD/MD: Kelly Mac

KMJQ/Houston, TX*
PD/MD: Jeff Harrison

WHRP/Huntsville, AL*
OM: Jim Kennedy

PD: Mark Raymond
APD/MD: Toni Terrell

WTLC/Indianapoalis, IN*
PD: Brian Wallace
APD/MD: The First Lady

WKXI/Jackson, MS*
OM/PD: Stan Branson

WSOL /Jacksonville, FL*
OM: Cail Austin
PD/MD: KJ Brooks

KMJK/Kansas City, MO*
OM: Jim Kennedy

PD: Jerold Jackson

MD: Yvonne Daniels

KNEK/Lafayette, LA*
PD: D-Rock

KOKY/Little Rock, AR*
OM/PD: Mark Dylan

KJLH/Los Angeles, CA*
PD/MD: Aundrae Russell

WMIM/Louisville, KY*
PD/MD: Tim Gerard Girton

KJMS/Memphis, TN*
PD: Eileen Collier

WHQT/Miami, FL*
PD: Phil Michaels-Trueba
APD: Karen Vaughn

WMIB/Miami, FL*
PD: Nate Bell

MD: Vanessa Benedetty Jerome

WJIMR/Milwaukee, Wl*
PD/MD: Lauri Jones

WDLT/Mobile, AL*
OM/PD: James Alexander
OM: Jim Kennedy

MD: Cathy Barlow

KJMG/Monroe, LA
PD: Chris Collins

WWMG/Montgomery, AL
PO/MD: Darry! Elliott

WQQK/Nashville, TN*
OM: Jim Kennedy
PD: Kenny Smoov

KMEZ/New Orleans, LA*
PD: LeBron "LBJ" Joseph
APD/MD: Kelder Summers

WYLD/New Orleans, LA*
OM: Derrick Corbett

WBLS/New York, NY*
APD: Cynthia Smith

WRKS/New York, NY*
PD: Ebro Darden
APD/MD: Julie Gustines

WKUS/Norfolk, VA*
PD:DJ Law

WVKL/Norfolk, VA*
OM/PD: Don London
MD: Theressa Brown

WCFB/Orlando, FiL*
OM: Steve Holbrook
PD: Kevin Gardner

WDAS/Philadelphia, PA*
OM: Thea Mitchem

PD: Joe Tamburro
APD/MD: Jo Gamble

WRNB/Philadelphia, PA*
OM/PD: Elroy Smith
APD/MD: MoShay LaRen

WFXC/Raleigh, NC*
OM/PD: Cy Young
APD/MD: Jodi Berry

WKJS/Richmond, VA*
OM/PD: Jeff Anderson
MD: Freddy Foxx

WVBE/Roanoke, VA*
OM/PD: Walt Ford

WTLZ/Saginaw, MI*
PD/MD: Eugene Brown

KBLX/San Francisco, CA¥
PD: Kevin Brown
MD: Kimmie Taylor

Music Choice Smooth R&B/Satellite

OM/PD: Damon Williams
APD: Mecca Thammes
MD: Lamonda Williams

Sirius Heart & Soul/Satellite*
OM/PD: B.J. Stone
MD: Sasha Montero

The Touch/Satellite
PD: Stan Boston
APD/MD: Hollywood Hernandez

XM Suite 62/Satellite*
PD: Vic Clemons
MD: Cayman Kelly

WLVH/Savannah, GA*
PD/MD: Gary Young

WTYB/Savannah, GA*
OM: Jim Kennedy
PD: Yolanda Neely

KDKS/Shreveport, LA*
OM/PD: Quenn Echols

KVMA/Shreveport, LA*
OM: Jim Kennedy

KMJM/St. Louis, MO*
PD: Darrel Eason

WFUN/St. Louis, MO*
OM/PD: Jowcol "Boogie D" Gilchrist
APD/MD: Niecy Davis

WPHR/Syracuse, NY*
OM: Rich Lauber

PD: Butch Charles
APD/MD: Kenny Dees

WIMX/Toledo, OH*
PD: Rockey Love
APD/MD: Brandi Brown

WTUG/Tuscaloosa, AL
OM: Greg Tomascello
PD/MD: Charles Anthony

WGOV/Valdosta, GA
OM/PD: Jammin' Jammie Brooks

WHUR/Washington, DC*
PD: Dave Dickinson
MD: Traci LaTrelle

WMMJ/Washington, DC*
PD: Kathy Brown
MD: Mike Chase

WNEW/West Palm Beach, FL*
OM/PD: Mark McCray

APD: Kyle Stewart

MD: Patrice Wright

* Monitored Reporters

wWWwW.americal

FOR WEEK ENDING-MARCH 30, 2008
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» NELLY PREPS THE UPCOMING
RELEASE OF “BRASS KNUCKLES”

WITH THE RAF CHART'S HIGHEST DEBUT

OF THE YEAR AS “PARTY PEOPLE,”

FEATURING FERGIE, ENTERS AT NO. 27.

POWERED BY

niclsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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surveys are surprisingly affordable.

RADIO’S BEST RESEARCH TEAM
MEANS BETTER METHODOLOGY

he best music tests and market
Call 908-707-4707 and find out.
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Media Research

www.edisonresearch.com

=

24/7 NEWS ONLINE @ www.RadioandRecords.com 3]

radiohistorv.com


www.americanradiohistory.com

» GOSPEL VETERAN CECE WINANS
CAPTURES THE MOST INCREASED
PLAYS (UP 69} WITH “WAGING WAR,”
WHICH ADVANCES 25-22 IN TS
FOURTH CHART WEEK.

R&R GOSPEL

PowERED BY niclsen

DIGITAL DOWNLOADS
(DMDS AVAILABLE AT DMDS.COM

NEW AND ACTIVE
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: ARTIST CERTIFICATIONS PLAYS AUDIENCE
s TTE __IMPRINT/PROMOTION LABEL [~ RS RANK THLE ! LaBEL FeAN  TITLE) LaBEL Foan
KIRK FRANKLIN NO. 1(6 WKS) . THE WEST ANGELES MARVIN WINANS 78/22
L.l 72{ DECLARATION (THISISITY} B COSPO CENTRIC/ZOMBA B2 = 4190 1 COGIC MASS CHOIR 154/3 Alone But Not Alone
MARVIN SAPP Lord Prepare Me (PureSprings Gospel)
45 NEVER WOULD HAVE MADE IT VERITY/ZOMBA ) 3 3.831 3 MOST ADDED (EMI Gospel) TOTAL STATIONS: 7
b = E— TOTAL STATIONS: 14 =
s :\:I‘NE CLARK SISTERS vicosor, | 824 49 3T 4 = = — CYNTHIA JONES 72/0
Lol : - ) 1 ISRAEL & NEW BREED 147725 Gotta Soul
BEVERLY CRAWFORD If Not For Your Grace (Kingdom)
23 | HE'S DONE ENOUGH - S ol e C° e N (Integrity) TOTAL STATIONS: 8
RICKY L d i TOTAL STATIONS: 72 - = — )
B LIGHTDILLARD & "NEW G" (NEW GENERATION mcmﬁ:kﬁ 242 4 3218 S ESGN CHAMTON 62/25
— . - — ARTIST NEW STAN JONES FEAT. Always
g ANGELA SPIVEY & THE VOICES OF VICTORY 683 +6 2402 T3 TITLE / LABEL STATIONS TARRALYN RAMSEY n/7 (Brooks/EMI Gospel)
EYESON THE PRIZE JEG ‘ Where Would | Be :
s = JAMES FORTUNE & FIYA 2 TOTAL STATIONS: 6
MAURETTE BROWN CLARK z 5 1 Trust You (Blackberry/Malaco) ——t -
ONEGOD ARGOSPELMALACO ~ O17 2 e (Blacksmake) TOTAL STATIONS: 9 KEVIN JARIDO e
- . acksTI === & NU VIRTUE
;) DORINDA CLARK-COLE e . B - R i J MOSsS W3/4  Sunday Morning
TAKE I BACK GOSPO CENTRIC/ZOMBA 8l ) BISHOP PAUL S. MORTON 2 Abundantly (Emtro Gospel)
RUBEN STUDDARD, DEITRICK HADDON & MARY MARY s62 s9 263 | 10 Nat Me Lord, You (RAAM/CazpeiCentiicZomba) TOTAL STATIONS: ?
LOVE HIM LIKE 100 VERITY/ZOMBA ; 1 (Tehillah/Light) TOTAL STATIONS: n . SPENEER EVITH = —
— =y KHLR, WHLW 0 =Y = o
0 THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE 548 ) 2626 n NATHANIEL & NECY no/9 & TESTAMENT 616
RIGHT NOW PRAISE TYSCOT/NEW LIFE/VERITY/ZOMBA P SUPREME 7 2 Serve Nobody But You Surgery
J MOSS Anather Yes (WOGG} (Emtro Gospel)
I PRAISE ON THE INSIDE PAJAM/GOSPQ CENTRIC/ZOMBA 3 'EJ 2993 : m TOTAL STATIONS: w TOTAL STATIONS: 18
B WHLW, WNOO
&2 %srrzgg U’I'ML)JESL”NE PRESENTS THECITY OF REFUGE SAmADg\G( /Evg; 527 +S 287 8
| BONAFIDE PRAISERS ' N . 3 bl ,
Eyes On The Prize
@ l WORK IT 0UT _ EMTROGOSPEL 7Y N i 1 702 ]7_ (JEG)
. REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR POLD
29 S07 -7 2.404 12
e e kW & s g |
MINISTR God is Good
G & JESUS kneoow 499 ﬁ L 2050 16_ {Pendulum)
1 WIMO
(16 B CANTON JONES row | 4T3 57 2670 9
", REGINA BELLE ) ol ol INTRODUCES: THE MURRILLS 1
A : INTRODUCES: THE MURRILLS
. 4 GOD IS GOOD PENDULUM 468 +57 2.251 14 Family {There's A Healing)
- e - (Quiet Water/Verity/Zomba)
[ 2] [ YOLANDA ADAMS a4 51846 18 WNNL
JONATHAN NELSON FEATURING PURPOSE B el . CECE WINANS 1
'- 12 v NAME IS VICTORY INTEGRITY a4 ) 7 I . Waging War
- ISAIAH D. THOMAS & E.O.P. (Fustonng=loseel)
‘. 2| treceesest - HaBakkk | Sl0 *20 1016 L2y 4 KpKa
| DONALD LAWRENCE INTRODUCES: THE MURRILLS J MOSS 1
'- 7  FAMILY (THERE'S A HEALING) QUIET WATER/VERITY/ZOMBA 475 _"‘3 0820 35__ Abundantly
= CECE WINANS MOST INCREASED PLAYS (EerAdiCoaCiaticZontal
22 B WAGING WAR PURESPRINGsCOSPEL 202 69 0860 22 Y
JAMES FORTUNE & FIYA MOST ADDED NATHANIEL & NECY 1
_— ITRUST You e BMQK SMDKE/WORLDWIDE - 280 +28 0.825 2 Serve Nobody But You
JIMMY HICKS & THE VOICES OF INTEGRITY (WoGG) e
. 13_ NiGVE  WORLDWIDE 262 +16 0826 23 WXOK CECE WINANS
14 DEWAYNE WOODS FEATURING THE TRI-CITY SINGERS 243 5 086l 21 Waging War (PureSprings Gospel)
GODIS QUIET WATERNERITY/ZOMBA i WPRS +16, WXEZ +16, XSRT +14, WINI +4, SIPR 43,
i A CHRISTOPHER o | g ADDED[ATE.. - WNNL €3, WNOO 3, WEM 2, WFMY <2, WEAD +
26 2 e +9 G291 - WP2Z2S PrateeiQQ.9 ety
L B e — — . — CANTON JONES
CHICAGO MASS CHOIR Charlotte, NC
18 oD IS MY EVERYTHING NEwhaven | 192 *23 | 0479 28 7 My Day (Arrow)
- . = — - = PO: Alvin Stowe WXEZ +1, WTLC +7, WEMI +6, WINI +6, WPRS +5,
JEFF MAJORS FEATURING GERALD LEVERT I - I MD: Tonya Rivens WXV +4, XSRT +3, WNNL +3, WIMO +3, WPZZ +3
_ BEGCAR  MUSICONE : L 1 = Jason Champion, Always, 19 =
BYRON CAGE 158 w6 0277 - ; REGINA BELLE
~ ROYALTY (LIVE AT THE APOLLO) B ~ GOSPO CENTRIC/ZOMBA L= i | God Is Good (Pendulum)
DEITRICK HADDON PRESENTS VOICES OF UNITY 57 8 0287 FOR REPORTING STATIONS PLAYLISTS GO TO: WIMO +1), WPZS 10, WLIB +3, WNQO +7, KOKA +6,
g ¥ ; 3 - WTLC 44, WCAO +3, WHLH +3, WTHE «3, WFMV
HE'S ABLE TYsCoT www.RadioandRecords.com AN i 3
DONALD LAWRENCE
INTRODUCES: THE MURRILLS
RECURRENTS Family (There's A Healing)
(Quiet Water/Verity/Zomba)
- - WNNL +10, WEZS +8, WXEZ +8, WPZZ +5, WPRS 45,
§ § WNOO +5, WFMI 43, KOKA +3, WINI +3, WLOU +3
"8 ARTIST 11 NIELSEN BDS PLAYS "8  ARTIST 11 NIELSEN BDS PLAYS ==
= CERTIFICATIONS ™ w 8 TITLE / IMPRINT / PROMOTION LABEL BISHOP PAUL S. MORTON

TITLE / IMPRINT / PROMOTION LABEL

CERTIFICATIONS ™ Lw

HEZEKIAH WALKER & LFC Not Me Lord, You (Tehillah/Light)

JOSHUA'S TROOP

EVERYBODY CLAP YOUR HANDS (NEW HAVEN) sl GRATEFUL (VERITY/ZOMBA) . SN | m‘?z a2 TR WO

BRUCE PARHAM w DEWAYNE WOODS & WHEN SINGERS MEET 103 | 327

| CALL JESUS (EMTRO GOSPEL) s LET GO (QUIET WATER/VERITY/ZOMBA) e

DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 367 378 ISRAEL & NEW BREED FEATURING T-BONE 278 302

GIANTS (EMI GOSPEL) 5 WITHLONG LIFE INTEGRITY) B B &

MYRON BUTLER & LEVI THE CLARK SISTERS

STRONGER (EMI COSPEL) g & BLESSED &HIGHLY FAVORED (EMI GOSPEL) o 7261 ol FOR WEEK ENDING MARCH 30, 2008

1T - I LEGEND: See legend to charts in charts sectlon for rules and symbol explanations.

J;"EN ;:;EE E-ﬁ/ WORLD 318 278 %fg?g:\%\(nﬁi%oc"m“ 260 272 4] gospel stations are electronically monitored by Nietsen Broadcast Data Systems 24 hours a

LISTEN (SPIRIT RISING/MUSIC WORLD) _ T s (SAVOYIMALACG) = T = | day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
WPZE/Atlanta, GA* WXTC/Charieston, SC* WA JV/Columbus, MS WEUP/Huntsville, AL* KPZK/Little Rock, AR Rejoice Radio/Netwark WPPZ/Philadelphia, PA* WSOK/Savannah,.GA*
OM: Steve Hegwood OM: Bryan Taylor OM: GQRile OM: Hundley Batts OM: Mark Dylan OM: Frankie Hemphill OM/PD: Elroy Smith PO: E. Larry McDuffie

PO/MD: Derek Harper
WCAO/Baltimore, MD*
PD: Lee Michaels
APD/MD: Dariielle Brown
WWIN/Baltimore, MD
PO: Tim Watts
WXOK/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PO/MD: J'Michael Francois
WUFO/Buffalo, NY*
PD: Dwayne "Landers”
Cumberlander

MO: Duane Price
WJNI/Charleston, SC*
OM: Michael Baynard

PD: Belinda Parker

MD: Anthony Baxter

PD: Michael Tee

APD: Edwin "Chef" Wright
WPZS/Charlotte, NC*

PO: Alvin Stowe

MD: Tonya Rivens
WNOO/Chattanooga, TN*
OM: Lee Clear

PO/MD: Sam Terry
WGRB/Chicago, IL*

PD: Sonya M. Blakey
APD/MO: Effie Rolfe
WJIMO/Cleveland, OH*
PO/MD: Kim Johnson
WFMV/Columbia, SC*

PO: Tony "Gee" Green
APD/MD: Monica Washington
WEAM/Columbus, GA
OM: Carl Conner, Jr.

PO: Pam Dixon

PD: Sebastian Riley
WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Moshy
KHVN/Dallas, TX

PD: Antonio Johnson
WCHB/Detroit, MI*
OM/PD: Al Payne
WFLT/Flint, MI*
OM/PD: Sammie L. Jordan, Jr.
WEAL/Greensbaro, NC*
PO/MD: Joseph Level
KROI/Houston, TX*
OM/PD: Terri Thomas
WDJL/Huntsville, AL*
PO/MD: Walter Peavey
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PO: Steve Murry

MD: Ricky Sykes
WTLC/Indianapaolis, IN*
OM: Brian Wallace

PO: The First Lady

MD: Donavan Hartwell

WHLH/Jackson, MS*
OM: Steve Kelly
MD: Lance Fuller

WOAD/Jacksan, MS*
OM: Stan Branson
PD/MD: Percy Davis

KPRT/Kansas City, MO
OM: Andre Carson

PO: Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnson

KHLR/Little Rock, AR*
OM: Sonny Victary

PD: JC Loves

PO/MD: Billy St. James
WLOU/Louisville, KY*
PO: Bill Price
WBBP/Memphis, TN
MD: Doreen Graves
WHAL/Memphis, TN*
PO: Eileen Collier

APD/MO: Tracy Bethea
WLOK/Memphis, TN*
PO/MD: Kim Harper
WMBM/Miami, FL
PO/MD: Greg Cooper
WHLW/Montgomery, AL*
OM: Michael Long

PD/MD: Connye Bryant
WXVI/Montgomery, AL*
PO: Clinda Perkins
WTHE/Nassau, NY*
MD: Clara Mack
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PD: RaShaun Green

MD: Samuel Priester
Rejaice! Musical
Soulfood/Network

PO: Witlie Mae Mclver
WPRF/New Orleans, LA
PO: Kris "Cap'n Kris" McCoy
WYLD/New Orleans, LA*
PO: Derrick Corbett
APD/MD: Loretta Petit
WLIB/New York, NY*
PO: Denise Hill
WFMI/Norfolk, VA*

OM: Neal Williams

PO: Mike Chandler
WXEZ/Nortalk, VA*

OM: John Shomby

PO: Dale Murray

APD/MO: CeCe McGhee
WNNL/Raleigh, NC*
OM/PD: Jerry Smith

MD: Melissa Wade
WPZZ/Richmond, VA*
OM: Jeff Anderson

PD: Reggie Baker
Sheridan Gospel
Network/Satellite

PD: Michael Gamble
APD: Morﬁan Dukes

MD: Ace Alexander
Sirius Praise/Satellite*
OM: B.J. Stone

PD:; Pat McKay

MD: Sasha Montero

XM The Spirit/Satellite*
PO/MD: Jay Bryant

KOKA/Shreveport, LA*
PD: Eddie Giles

APD/MO: Sharon Flournoy
KATZ/St. Louis, MO*
MD: Dwight Stone
WIMG/Trenton, NJ
OM/PD: Felicia Brannon
APD/MD: Rabyn McCollum
WTSK/Tuscaloosa, AL
OM: Greg Tomascello
PO/AMD: Charles Anthony
WPRS/Washingtan, DC*
PD: Matt Anderson
WFAI/Wilmington, DE
OM: Melvin Brittingham
PO/MD: Manuel Mena

* Monitored Reporters
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Understanding what motivates listeners’ behavior

A Different Kind

Of Research

Kevin Peterson

KPeterson@RadioandRecords.com

hen we talk about research in radio, most of those conversa-
tions have to do with music research, perceptual studies, focus

groups and even something called “persona development.”
Behavioral research doesn’t come up in the conversations very
often, but wouldn’t it be nice to know why listeners do what
they do and how programmers can use that knowledge to

better focus their stations on their target demographic?

“Radio does a lot of research that validates
or attempts to validate what you’re already
doing,” says Brand Champs co-founder, con-
sumer behaviorist, brand strategist, author and
speaker Fran Lytle. “But it doesn’t really dig
deep enough to have an understanding of what
motivates human behavior. If you need to
motivate someone’s behavior—in  your
instance, trying to get someone to listen to
your station and stay as a loyal listener—you
have to understand human behavior first.”

You also need to understand gender-specif-
ic behavior, as well as the belief systems of racial
and ethnic groups. Since women are the target
for most Christian music stations, we'll focus
on behavioral research relating to women.

“A woman’s brain has more emotional out-
posts and there’s a lot more interconnectivity
from the right to the left lobe,” Lytle says.
“Some scientists say that women have as many
as 36 emotional outposts in our brains and
they’re connected from right to left. Men only
have four: two in the front and two in the
back, and there’s not a lot of connectivity.”

What that means for Christian radio is that
when you have a positive impact on a
woman'’s emotions, she’ll have positive feelings
about your station that will last for quite a
while. And she’ll tell other people about your
station.

Lytle goes on to say that a woman’s highest
personal value is establishing and nurturing
relationships. That’s why it’s so important for
Christian music stations to develop relation-
ships with listeners, not just play music.

APRIL 4, 2008

She continues, “Radio is so successful with
wonien because we listen with both sides of
our brain at the same time. | can be in the car
with my husband, hear something on the radio
and while talking with him I can incorporate
something I heard on the radio into our con-
versation. Since guys only listen with one side,
it makes it easier to focus, so if my husband is
having a conversation with me, he’s not hear-
ing the radio. So inherently, radio is a great
medium for women. Another difference in
women is that her hearing is more sensitive;
so don'’t shout at her in your shows or adver-
tising, because it actually hurts her ears”

Nurturing Relationships
Embracing these behavioral differences is
what Lytle says Christian radio can do to be
successful in today’s ultra-competitive media
market. “Start developing relationships with
listeners,” she says.*The other thing is that wo-
men are good at storytelling and they like to
hear stories.”

Lytle adds that when it comes to contests,
winning is much more of a male trait. Women
prefer experiences and gifts. She says women
would be engaged in a promotion that
enables them to enhance their relationships
with other people. Girlfriend getaways are
always a favorite, as well as multigenerational
trips, so women can travel with their children
and their parents. Disney World comes to
mind.

According to Lytle, one of the biggest
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‘Radio is so
successful

with women

because
we listen
with both

sides of our

brain at the
same time.’

—Fran Lytle

‘You need
something
on your
Web site

that makes
me feel like

| belong to a
community.
—Fran Lytle

FORMAT FOCUS:

RESEARCH

current trends in travel is what’s called a “baby-
moon.” Typically in the second trimester of a
pregnancy, couples will take one last romantic
getaway before they get into the more difficult
third trimester. In addition to sending couples
away for a babymoon, stations could help hs-
teners organize a family reunion or host a
women’s retreat, she suggests.

‘Listeners’ Need States’

Anocther tool in programming, marketing and
promoting to a female audience is paying
attention to what Lytle calls “listeners’ need
states.” She says all human behavior is based on
four motivational drivers: belonging, freedom,
power and fun.

“We need all four, but women’s need states
have a tendency to lean more toward belong-
ing,” she adds. “Men’s need states tend to lean
more toward
power. Freedom
and fun are more
equal” Knowing
that women lean
toward belonging,
Lytle continues,
“If a station has a
Web site where |
know that other
Christian women
are part of a chat
group and I felt
that I could be a
part of that, it
makes me feel
good. I can discuss
things with them
because | know
that  there are
other people that
have my same be-
lief system and 1
feel comfortable. A lot of time is spent on
making radio station Web sites look flashy and
fun, and they don’t dig down deep enough to
make it a tool that actually could engage their
audience, particularly women. You need
something on your Web site that makes me feel
like I belong to a community.”

To female listeners, creating a sense of com-
munity off the air and away from a station Web
site is just as important. Lytle wonders what ra-
dic can do to make a woman feel like she’s a
part of a community, not just while she’s at
home or work: Is there something you can
provide for her besides a bumper sticker?

She asks, “Can you give me something so
that I can notice someone else out there in the
world and say, ‘Oh, my goodness, you listen to
Star 99.1, too?’ Are there programs where you
can get us all together, like a listener picnic or
a concert? | know that a lot of the stations
already do that, and I would encourage them
to keep that up. It’s an excellent way to engage
women and a good way to engage families as
well, because she’s going to bring her kids and
her husband.” RR
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[ ga ARTIST CERTIFICATIONS PLAYS AUDIENCE
: 2E& TITLE IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK .‘F"};‘L‘ES'}' s p/'a‘:\“’a .‘Fl‘}r{'é'}' R ABEs p/'a‘:\‘l’:
' MATTHEW WEST NO. 1(4 WKS) : Tz NATALIE GRANT 262/76 MEREDITH ANDREW 185/34
_ YOUAREEVERYTHING SPARROW/EMI CMG _]5_65 7-514 _“93 . ‘_ 1 Will Not Be Moved You're r?.,. AIonAe £ ® >
JEREMY CAMP (Curb) {Word-Curb)
LET IT FADE BEC/TOOTH & NAIL 7]537 il -82 4'022 2 MOST ADDED TOTAL STATIONS: 18 TOTAL STATIONS: 15
A B0 6 3R7 4 NEWSBOYS 249/75  JOSH WILSON 148/57
INO = Stay Strong 3 Minute Song
STEVEN CURTIS CHAPMAN {Sparrow/EMI CMG) {Sparrow/EMI CMC})
CINOERELLA SPARROW/EMI (MG 123 £S5 1 £2e j_ TOTAL STATIONS: 16 TOTAL STATIONS: n
o el MOST INCREASED PLAYS nowpe 1031 B4 2324 9 FIREFLIGHT 24187  LEELAND 137/48
AL - . BEATHE — — ARTIST NEW Brand New D: Count Me |
FEE 1009 haly 2514 6 _TITLE / LABEL STA“ON_S (Frliacr:(er/:l;) = [EO:SZntlaT/PT_G)
ALL BECAUSE OF JESUS INO e, NATALIE GRANT 6 TOTAL STATIONS: L TOTAL STATIONS: L)
CHRIS TOMLIN | Will Not Be Moved
AMAZING GRACE (MY CHAINS ARE GONE) sxsTEPsSPARROWIEMi MG 209 B0 2526 5 {Curb) g"hK Eic"“““ 127/22 x&“ﬁ:‘;r‘msf . 128/16
e KKFS, KWND, WAFJ, WBSN, WLAB, wpOZ Sherside Sr-raelGignyfoltvon
ROBBIE SEAY BAND 82 w8 243 7 (Curb) (INO)
B SONGOF HOPE SPARROW/EMICMG =% = TENTH AVENUE NORTH 5 TOTAL STATIONS: 22 TOTAL STATIONS:
33MILES Love Is H T
THANK YOU o | 884 426 | 2384 8 e JEFF JOHNSON BAND 189/0  BETHANY DILLON
D Fya e ;] WBOX, WLAB, WPAR, WRBS, WVF} Ruin Me When You Love Someone
EA?TS T?SEE;TCROWNS BEACHSTREETREUNIONPLG ~ B0 23 2307 10 = S (NuSpring) (Spasee EMIleMG]
LT - THIRD DAY s TOTAL STATIONS: 10 TOTAL STATIONS:
Call My N
FIND YOU WAITING SLANTEO/SPRING HILL E’ ’f [ EE» 2 (Eassenrlallaﬂ':(;)
NEEDTOBREATHE KKSP, KTSL, KXOJ, Sirius Spirit 66, WBDX
WASHED BY THE WATER ALaNTcwoRD-CURE 118 il o ]fsl 1 R A
I’::ETT?ELI:!'{EAS[EANT - 3 75 1.719 4 Come Thou Fount
. RE S |5 = (BEC/Tooth & Nail}
TENTH AVENUE NORTH KCMS, KTSL, WBDX, XM The Message
LOVE IS HERE REUNONPLG | OB ’_8" e - UEREDOTANDRENE ™ B
I’:E{:’N?)EBROYS — 554 -60 1.757 3 You're Not Alone
- LS 3 (Word-Curb)
MATT MAHER AJRPOWER KBNJ, KTSY, WBDX, WDJC
YOUR GRACE IS ENOUCH ssentapg 029 *00 s 20 T T T e
— H= T S| N
BUILDING 429 S17 32 434 W Sang Of Hope
SINGING OVER ME WORD-CURB " =, (Sparrow/EMI CMG)
JADON LAVIK KGBI, WGTS, WRBS
COME THOU FOUNT pecroomaNaL 971 e e 2 T
e bl ASTING CROWNS 2
g&h’??ﬂﬂt;:vOOLs MIDAS 440 +50 0703 26 Every Man
- TR — e (Beach Street/Reunion/PLG)
IS SLIGH KTSY, WKL
EMPTY ME BRasy 090  *48 0704 25 - = MOST
Y — - b DECEMBERADIO 2
TOBYMAC FEATURING SITI MONROE e
. ONEWORLD FOREFRONTEMICMG 582 23 | 0725 24 findlfouldieiting, INCREASED
> — —_— - (Slanted/Spring Hill} pLAYS
PHILLIPS, CRAIG & DEAN 37 30 oS0 - WRBS, WVFJ
TOP OF MY LUNGS No | o0 . . i
BIG DADDY WEAVE NEEDTOBREATHE 2
HOLD ME JESUS FERVENTIWORD-CURB 500 -3t 0980 23 Washed By The Water
BRITTINICOLE — = = (Atlantic/Word-Curb)
SET THE WORLD ON FIRE SPARROW/EMICMC St = g e +]34 CASTING CROWNS
DAVID CROWDER BAND 36! 37 0659 28 Every Man (Beach Street/Reunion/PLG)
NEVERLET GO SIXSTEPS/SPARROW/EMI (MG : WIKL +22, KKCM +21, KTIS +20, WAF) +10, KVMV +9,
AARON SHUST i WAET ADDEDIAT-= WLPJ +8, KLIC +7, WDUC +6, SIST 45, WCSG +5
360 +57 0.691 27 KTSY 4
WATCH OVER ME BRASH . 4 FIREFLIGHT
Boise, 1D
CONNERSVINE 33«63 1280 19 oise Brand New Day (Flicker/PLG)
LIVE FOR YOU INO f i PD: Jerry Woods KRS +38, KGBI +28, KXQU +13, KBIQ +12, KKFS +2,
CARRIE UNDERWOOD 330 14 2.026 n MD: Travis Culver KTSY +1, WJIE +1
S0 SMALL ARISTA/ARISTA NASHVILLE/PLG L =3 Casting Crowns, Every Man, S - -
LAURA STORY Michael W. Smith, So Great, 3 TENTH AVENUE NORTH
MIGHTY TO SAVE mo 270 £ ey - Meredith Andrews, Youire Not Alone, 1 Love Is Here (Reunion/PLG)
THE AFTERS FOR REPORTING STATIONS PLAYLISTS GO T0: WESN +25, WCSG +11, WVEJ 3, WMS +7, WILC 46,
65 44 0.601 30 FSH +6, WBDX +6, KLIC +4, WITL +4, WLAB +4
KEERINGIMEACIVES o € www.RadioandRecords.com SIS
KUTLESS
Word Of God Speak (BEC/Tooth & Nath)
RECURRENTS KBIQ 433, WFHM +27, KAIM +2)
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» CANADIAN SINGER/SONGWRITER/WORSHIP
LEADER MATT MAHER EARNS AIRPOWER
STRIPES WITH LEAD SINGLE “YOUR GRACE IS
ENOUGH" (17-16). HIS DEBUT ALBUM, “EMPTY &
BEAUTIFUL,” ARRIVES AT RETAIL APRIL 8.

NATALIE GRANT

| Will Not Be Moved (Curh)
KBIQ +13, XMES +18, KWND +16, WUQK +10, KKSP +9,

ARTIST 11 NIELSEN BDS PLAYS ARTIST 11 NIELSEN BDS PLAYS

TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw W TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw w WLAB «4, KXQJ 3, WCRJ +3, WPOZ +3, KBNJ +2

LINCOLN BREWSTER RUSH OF FOOLS

EVERLASTING COD (INTEGRITY) il UNDO(MIDAS) 590 585

MERCYME BIG DADDY WEAVE

BRING THE RAIN [INQ) | £28 _‘630 EVERY TIME | BREATHE (FERVENT/WORD-CURB) 541 527

AARON SHUST STORYSIDE:B

MY SAVIDR MY GOD (BRASH) 625 fg i BE STILL (SILENT MAJORITY/GOTEE) 501 526

BRANDON HEATH 608 627 CHRIS TOMLIN 499 508 FOR WEEK ENDING MARCH 30, 2008

I'M NOT WHO | WAS (MONOMODE /REUNION/PLG) HOLY IS THE LORD (SIXSTEPS/SPARROW/EMI CMG) LEGEND: See legend to charts in charts section for rules and symbol explanations.

TREE63 TOBYMAC 53 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
595 593 493 486 day, 7 days a week. Christian AC Indicator chart compiled of 31 reporters, christian CHR 25, christian

BLESSED BE YOUR NAME (INPOF) MADE TO LOVE (FOREFRONT/EMI CMC) rack 27 and soft AC/inspirational 15. © 2008 Nielsen Business Media, Inc. All rights reserved.

CHRISTIAN CHR REPORTERS

KLYT/Albuguergue, NM WJRF/Duluth, MN WYLV/Knoxville, TN* KJTH/Ponca City, OK KLFF/San Luis Obispo, CA* WYSZ/Toledo, OH

OM: Johann "Yo" Snyder PD/MD: Terry Michaels PD/ND: Jonathan Unthank PD/MD: Tony Weir PD: Matt Williams PD/MD: Jeff Howe

MD: Joey Belville APD: Jes Wes MD: Noonie Fugler APD: Rob Fairchild
KNMI/Farmington, NM WAYM/Nashville, TN*

KAFC/Anchorage, AK OM/PD: Darren Nez OM: Dave Senes KZRI/Portland, OR* WBYO/Sellersville, PA KDUV/Visalia, CA*

PD: Joe Croft
APD/MD: Shannon Steele

OM: David Baker
PD/MD: Kristine McClain

OM: Mike Novak
PD: David Pierce
APD: Eric Allen

PD: Jeff Brown
MD: Stace Whitmire

OM/PD: Mark Guy
AFD/MD: Mike Carrier

MD: Kenny Montano

WSCF/Ft. Pierce, FL

PD/MD: Paul Tipton WCLQ/Wausau, WI

WNAZ/Nashville, TN*
PD/MD: Matt Deane

OM/FD: Dave Queen
APD: Jennifer Houchin

KADI/Springfield, MO*

W 4MX/Bangor, ME
PD/MD: Rod Kittleman

OM/PD: Tim Collins
AFD/MD: Morgan Smith

KTPT/Rapid City, SD

WORQ/Green Bay, WI OM: Tom Schoenstedt

OM/PD: Jim Raider MD: Seth Routzahn PD: Jennifer Walker WBVM/Tampa, FL*
WDNU/Chicago, IL* PD: Wendy Templeton
OM: Justin Knight WAYK/Kalamazoo, MI WJLZ/Norfolk, VA* WPRJ/Saginaw, Mi MD: Olivia Paff

OM/FD: Anne Verebely OM: Cary Bugh

PD/MD: Mike Couchman i
PD/MD: Aaron Dicer

PC/MD: Johnathon Eltrevoog

KXWA/Denver, CO
PC: Scott Veigel
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FIREFLIGHT I CHILDREN 18:3
° 10 'UNBREAKABLE FLICKER/PLG 822 '3(_) % B YOU KNOW WE'RE ALL SO FOND OF DYING TOOTH & NAIL _253_ - -2
= TOBYMAC FEAT. SITI MONROE ANBERLIN .
2 ¥ nEworl FOREFRONTEMICMG 200 L '5? ‘ E_ HELLO ALONE TOOTH & NAIL _239__ S
HAWK NELSON WAVORLY
G FRIEND LIKE THAT BECTOOTHENAL 18D :337 e " | STAY WITH ME FLICKER/PLG j3i &
NEEDTOBREATHE HAWK NELSON ] X
o WASHED BY THE WATER ATLANTIC/WORD-CURB 748 #6 7 7]2‘_ FRIEND LIKE THAT BEC/TOOTH & NAIL __230 g 30
DECEMBERADIO RELIENT K
5 FIND YOU WAITING SLANTED/SPRINGHILL 7}:’ B e ]9~ DEVASTATION AND REFORM CAPITOL/GOTEE L "'
STELLAR KART FAMILY FORCE 5
e i ~_ JESUSLOVES YOU WORD-CURB 57_9_ 40 G | 8 caceoown MAVERICK/GDTEE 2B =
RELIENT K ALMOST. ¥
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@ ] ]E’_ GODWITHUS INO 263__ o @ _“, LostT ESSENTIAL/PLG B?_ Y
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@ EEN EMPTY ME prast | 209 =Y 30 QREENIRY YOURS FOREFRONT/EMI (MG e -2
5 = SOFT AC/INSPIRATIONAL
E =
7] E3 ARTIST PLAYS ARTIST PLAYS
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KLY T/Albuquerque, NM
OU: Johar n"Yo" Snyder
MD: Joey Bel-ille

WCVK/Bew ing Green, KY
OWt: Ken Burns
PD: Susan Weodard

WVOF/Bridgeport, CT
PD/MD: Bab ~elberg

WICWP/B-aokville, NY
PD: Peter 3el otti
MD: Reen: Tamburni

WUFM/Columbus, OH*
O Micheel 3uckingham
PD/MD: Nkk Cantu
APD: Lain2 M-oneyhon

APRIL 4, 2008

KVRK/Dallas, TX*
PD: Chris Goodwin
MD: Drue Mitchell

WSNL/Flint, MI
MD: Brian Goodman

WORQ/Green Bay, WI*
OM/PD: Jim Raider

WBFJ/Greensboro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

CHRISTIAN ROCK REPORTERS

KiBZ/Lincoln, NE
OM: Lester St. James
PD/MD: Ror Drury

WDML/Marion, IL
MD: Tom Schroeder

WMKL/Miami, FL
PD: Rob Robbins
MD: Kelly Downing

Effect Radio/Network
PD/MD: Brian Harman
APD: Amanda Harman

WJILZ/Norfolk, VA*
OM/PD: Anne Verebely

WITR/Rochester, NY

PD/VD: Samme

Planet Edge/Satellite

Palermo PD: Arron Daniels

APD: Wil "The Tuna" Benson

WPRJ/Saginaw, M|

OM: Gary Bugh

PD/Wv D: Aaron Dicer

WJIS/Sarasota
OM: Fris Bverly

PD: Michelle Tellone
MD: Elisha Skorski

Firexcape/Satellite
PO\ D: Jo= Hayes

, FL

Sirius Spiril 66/Satellite*

PD: Al Skop

PD: Bill Scott
MD: Jack Eacon
OM/PD: Mat= Rhodes

KCLC/St. Louis, MO
MD: Dave Merkel

Whip Of Cords/Satellite

WBVM/Tampa, FL*
PD: Wendy Templeton
MD: Olivia Paff

WYSZ/Toledo, OH
PD/MD: Jeff Howe

The Sound )f Light/Satellite

WCLQ/Wausau, WI
PD/MD: Matt Dean=
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KGNZ/Ahilene, TX
PD/MD: Gary Hill

WFSH/Atlanta, GA*
MD: Mike Stoudt

WVFEJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Gary Walsh

APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID*
OM: Chris Gilbreth

PO: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woodard

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
MD: Justin Wade

WJKL/Chicago, IL*

WAKW/Cincinnati, OH*
PD: Rob Lewis
MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Josh Booth

KGTS/College Place, WA
PD: Elizabeth Nelson
MD: Ernest Beck

KBIQ/Colorado Springs, CO*
PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
PD: Todd Stach
MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNW!I/Des Moines, A
PD/MD: Dave St. John

WMUZ/Detroit, Mi*
PD: Miranda Belcher
MD: Jon Culbert

WWIB/Eau Claire, WI
OM: Paul Anthony
PD/MD: Creg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
MD: Paut Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Leng

MD: Steve Turley

KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
P0: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
PD: Chris Lemke

WJQK/Grand Rapids, M1*
OM: Troy West
PO/MD: Gary Thompson

WBFJ/Greenshoro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honolulu, HI*
OM: Jack Waters
PD/MD: Corry Reynolds

KSBJ/Houston, TX*
PD: Chuck Pryor
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Roger Henderson
MD: Theresa Ross

WCQR/Johnson City, TN*
PD: Chalmer Harper

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PDB/MD: Michael Grimm

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, Mi
PD: Jenn Czelada

KKSP/Little Rock, AR*
PD: Don Burns

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WIIE/Louisville, KY*
PD: Jim Calipeau
APD/MO: Chris Crain

WRVI/Louisville, KY
OM/PD: CC Matthews
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Camblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WAWZ/Middlesex, NJ*
OM: Scott Taylor

PD: Johnny Stone

MD: Keith Stevens

KTIS/Minneapolis, MN*
PD: Jason Sharp

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

Family Life Ministries/Network

PD: John Owens
APD: Kevin VanBuren
MD: Cecit Van Houten

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

KGBI/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WPOZ/Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

WMSJ/Portland, ME*
OM/PD: Paula K.
MD: Kenny Robinsan

KF1S/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
OM: Tom Schoenstedt
PD/MD: Dave Masters

KSGN/Riverside, CA*
PD: Bryan O'Neal
MD: Brandi Lanai

WPAR/Roanoke, VA*
OM: Jackie Howard
MD: Brian Sumner

WOQFL/Rockford, IL
PD/MD: Johnny V.

KKFS/Sacramento, CA*
PD/MD: Max Miller

Sirius Spirit 66/Satellite*
PD: Al Skop

XM The Message/Satellite*
OM: Jon Zellner

PD: Mike Abrams

MD: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Valentine
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
PD/MD: Tom Scott

KTSL/Spokane, WA*
PD/MD: Beau Tyler

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PD: Chris Kelly

KX0J/Tulsa, OK*
PD: Bob Thornton
APD: Dave Gordon

WGTS/Washington, DC*
PD: Becky Wilson Alignay
MD: Rob Conway

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters
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» WITH THE SECOND SINGLE
FROM HER “RELENTLESS” SET,

NATALIE GRANT TAKES THE
CHART'S HIGHEST BOW AT NO. 27
WITH “I WILL NOT BE MOVED."

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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19 BUILDING 429 SINGING OVER ME - - WORD-CURB 446 -3
ol i 4 - - T SR T
29 CHRIS TOMLIN AMAZING GRACE (MY CHAINS ARE GONE) SIXSTEPS/SPARROW/EMICMG 407 -10
BRANDON HEATH DON'T GFT;OM;ORTABLE - REUNION/PLG 403 ?
@ - TENTH AVENUE NORTH LOVE IS HERE REUNION/PLG | 385 +31 "
15 TOBYMAC FEAT. SITI MONROE ONE wonIn - FOREFRONT/EMICMG 384 13
‘ MATT MAHER YOUR CRACE IS ENOUCH ) ESSENTIAL/PLC SST _*83 |
e MEREDITH ANDREWS YOU'RE NOT ALONE WORD-CURB —;(_) i +142
8 PHILLIPS, CRAIG &TE;N TOR OF MY LUNGS o INO i 307 A3
o AFTERS KEEPING ME ALIVE - NO - 299 +53 |
e | LAURA STOTW MIGHTY TO SAVE - - INO 262 Tsr; 5
21 MICHAEL ENGLISH THE ONLY THING GOOD IN ME 7 o CURB | 244 . -9-
22 BAVID CROWDEVR B;;D NEVERLET GO - SIXSTEPS/SPARROW/EMICMG 243 -19
G NEWSBOYS STAY STRONG - SPARROW/EMICMG 241 +72
24 SANCTUSEEALVWE NEED EACI-; OTHER - SDARROTKMI MG 22-9 - -_25 ]
125) CHRIS SLIGH expry e - BasH 28 433
(26} | MIKESCHAIR oHeRsioE o o e 227 17
@ NATALIE aﬁ | WILL NOT BE MOVED cu;7 21777 +57
28 [;ANIEL DOSS BAND COD INME - SPARROW/EMI CMG _2V0— -1
@ MARK HARRIS ALL FOR THE GLORY OF YOU INO 182 +46
(50] RUSH OF FOOLS CANT GET AWAY o - wos | 174 o5
CHRISTIAN CHR
MUSIC RESEARCH
Hit Music Research
ARTIST w w w
TITLE IMPRINT / PROMOTION LABEL ~ TOTAL FAM% BURN% 18-24 2534 1834
BRANDON HEATH DON'T GET COMFORTABLE REUNION/PLC ~ 4.20  92% 10% 451 436 442
ELEVENTVSE\;EP;LDVE IN YOUR ARMS FLICKF.R/PLG_ 4.7 ;1%_ 18% 446 374 40
NEEDT(';BETHE WASHED BY THE WATER ATLANTIC/WORD-CURS 437 9%, 14% 3.; 437 4.;
STORYSIDE:B BESTILL ) coTEE 4B 92% 15% 4]0 4.30 722_
FLYLEAF ALL AROUND ME (CHR MIX) SRE/OCTONE .714 68% i lg% 3.92 ESEBN 3.89
HAWK NELSON sznﬁ LIKE TH; i B;UTOOTH &NAIL 414 BE% 1% 393 396 394 |
| 7FALLING up HBTEL Aou;m»; BEC/TOOTH&NAL 400 1% 17% _4.46 374 402 I
Tﬂ?ﬂiw WEST:[L ;E EVERYTHING 7 SPARROW/EMICMG ~ 410+ 95%  17%  4.02 408 4.06 |
JERENFCH:E MATTER WHAT IT TAKES o BEC/TOOTH&NAL ~ 4.08 7% 15% 406 4.09 4.07
FIREFLIGHT UNBREAKABLE ) FLICKERPLG 408 87% 26% 388 4.28 4.0;
DAVID CROWDER BAND NEVERLET GO a ?IXSTEg/SPARROW/EMICMG 4.04 ;7% 23% 438 390 4.09
MAINSTAY BELIEVE ) o BEC/TOOTH&NAL ~ 4.02 9% 18% 3_.87 BEAE 3.92
7THE AFTEﬁg NE\_/ER GOING BACEOK N0 402 90% 15% 399 388 393
HIEN CUIITIS CHAPMAN C;NDERELLA SPARROW}EM! MG 4.01 61% 15% 404 376 385
MERCVMEztm7WITH us INO | 4.01 94% 23% 367 419 4.00
STELLAR KA]IT JESUS LOVES YOU WORD-CURB ~ 4.00 73;/n 10% 413 73.76 3.90
TOBY MAC ONE WORLD FOREFRONT/EM;CMG 399 95% 22% 3.81 415 399
SANCTU;HWE N;ED E;CH OTHE;I - SPARROIMI C;AG 399 95% 26% 4.0 SiGsi 3.97
3 CASTING CROWN§ EvsrTv »;\F i BEACH STREET/REiuNiION/PLEV 396 76% 22% 379 405 394
i RED PIECES - - 414 420

ESSENTIAL/PLG =~ 3.96 82% 6% © 4.29

This report is a curnulative sample of current anline music surveys conducted by Christian CHR stations across the country. Total
sample size is 784 respondents. Total average favorability estimates are based on a scale of 1-5. (= don't like it at all, S = love it).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the
internet. Once passed, they can take the music test when invited to do so by their local radio station. When comparing this data
with what is happening at your station please keep in mind that number of spins, percentage of familiarity, and other factors must
be considered, and that your results may vary accordingly. HitMusicResearch.com results are intended to show opinions of par-
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.com. The HMR system is avail-
able exclusively for local Christian radio stations by contacting Ken Farley at (615) 331-0736 or Ken@hitmusicresearch.com
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WQYK/Tampa’s unique take on research

Does This Gut Make Me

Look Smart?

R.J. Curtis

RCurtis@RadioandRecords.com

or many programmers, the recent wave of budget cuts and/or

freezes is terrifying on many levels. Worst-case scenario is

losing one’s job, of course, and if you're tortunate enough to

avoid that disaster, perhaps the best-case scenario is adjusting

to the new reality of doing a lot more with much less. We’re

constantly told horror stories about valuable resources
slashed trom programming budgets, with research often one of the first victims.
The cost ot weekly or biweekly callout, auditorium testing and particularly the
luxury of perceptual studies sticks out like a sore thumb when the number
crunchers start perusing spreadsheets. Remove those tools from the day-to-day
equation and suddenly you're asking PDs to work without a net.

Meet Mike Culotta, who loves the air up
there, rarely looks down or sideways and cer-
tainly never behind him. Culotta is OM at
CBS Radio’s WQYK/Tampa, and he compris-
es 50% of the station’s research departinent. Jay
Roberts, the station’s longtime M), makes up
the other half—that is, if you want to call what
they do “research.” The truth of the matter is,
they don’t rely on any of that.

“Jay Roberts and myself are it,” Culotta says.
“In all the years I've been at WQYK—and I'm
going back 15 years—I can only recall one year
of callout, and that was the [former WQYK
progranuner| Eric Logan era, his first year”
Auditorium tusic  projects have happened
“sporadically at best,” he says, the last one com-
ing about the time Clear Channel launched a
direct competitor, WFUS (US 103.5), several
years ago. Surely, though, with a recent com-
petitor, the station sought to give itself some
kind of physical exam from a product stand-
point, right? Thinking hard, Culotta finally says,
“In my entire stint here, there may have been
six or seven.”

Blasphemy, right? Fundamentally unsound
and totally unsuccesstul, correct?

Uh, wrong. WQYK has been a consistent
market leader for years, before taking on a direct
competitor, and since. The last five books have
gone like this: 5.7-5.3-5.8-5.8-5.5, with a top
three ranker in 12+,
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Obviously, there are many components to a
great station like WQYK, and 1ts 20-plus years
of heritage is one of the biggest. But so is the
music, and someone has to pick the right songs.
That's where Culotta and Roberts collaborate so
well after so many years in the market and at
WQYK: “Jay has been in this market for 30
years. 've grown up and lived in this market my
entire lite.”

So, what’s the process: the secret formula, it
you will? “We both listen to music separately,
then some time during the week we’ll listen to
music together. We come up with songs we
both like,” Culotta says. He and Roberts some-
times argue about something he hates and that
Roberts loves. “But we come to a consensus. [f
we're head to head on something, I'll almost
always let him go with it, because he's the MD
and has more years doing this. But really it’s
both of us.”

OK, that’s fine for picking songs to add,
but how do they know it something is actu-
ally working?

According to Culotta, “We'll listen to the
jocks [about listener requests]. We'll look at sales
in our market and around the country. We're
constantly looking at that and [online media
measurement provider| BigChampagne, too. |
think sales are reflective of what’s really happen-
ing.” Occasionally, under the radar, Culotta says,
“we'll take something out to a club here and

www.americanradiohistorv.

‘We're not
putting it
out for
popular

| vOte.

:Il'his isn’t
American

Idol.” *

—Mike Culotta

Roberts

FORMAT FOCUS:

RESEARCH

throw it into the mix and see what happens on
the dancefloor, but it’s nothing scientific.”

Not that this would happen in the current
radic environment, but we wondered what
would happen if the magic budget genie
showed up with a programmer’ dream of a
research budget. Would Culotta grab it, or would
actual data just screw everything up?

“The biggest thing I'd say is that anytime
we've done a music test or worked with a con-
sultant who shared their resources in terms of
music data, every one of those tests have basi-
cally shown that maybe we were off, like, 12
songs.” Culotta remembers one time when there
was only one song the station wasn’t playing,
compared with auditoriunmi results, and asks
rthetorically, “So, is $30,000 or $40,000 worth
that? If your station is so weak that one or two
songs in recurrent or gold sinks you, then you
have a lot of other issues.”

This probably won’t come as much of a
shock after reading all of this, but want to know
the tried-and-true method that WQYK has
perfected for knowing when to convert a
record or to drop it? “When Jay and 1 are tired
of it, we're done,” Culotta says, rea-
soning that even if they had
mountains of research data, “isn’t it
still Jay Roberts and me deciding?
We're still making the decision.
We’re not putting it out for popu-
This
Idol” ™ Every bit of it is gut, with

lar  vote. st “American
no real system—no average scores

or set number of spins. And,
Culotta says, “we don’t really look
at other stations.”

Not only does all this reliance on
instinet fly in the face of many pro-
grammers raised on research, but
the idea that a progranuner who
knows his market, his listeners and
his station inside and out and is
given the reins to operate inde-
pendently, seems refreshing and a
bit of a throwback.

“The only reason we've been
able to continue doing what we
do is that we've had a lot of suc-
cess over a long period of time,”
Culotta says, admitting that if he
tound himself programming in a
different market, things would
most likely be different. “I'd be
more scared. There is a feeling of
safety. I've been here my entire
lifte and there is comfort in being in touch
with the community and what the sound and
don't
WQYK, pick it up and plop it anywhere and

teel is. 1 believe you could take
get the same results, CBS has been unbeliev-
able in allowing each of us to program how
we want, I talk to [KILT/Houston’s| Jetf
Garrison, [WUSN/Chicago’s] Mike Peterson
and [KMPS/Seattle’s| Becky Brenner. You
find all of our stations have a ditferent feel,
different philosophies, and most ot them are
RsR

very successful.”
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» UP 335,000 AUDIENCE IMPRESSIONS,
TRACY LAWRENCE’S “TIL | WAS A DADDY
TOO” ACHIEVES BREAKER STATUS IN TS 16TH
CHART WEEK. IT IS THE SECOND SING_E FROM

} R&R country

powereD By niclsen

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

LAWRENCE'S 2007 ALBUM, “FOR THE LOVE.”
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LEGEND: See legend to charts in charts section for rules and symbo! explanations.
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and 28 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 114 reporters.
iefsen Business Media, Inc. All rights reserved.

CHART LEGEND

Charts are ranked by plays (except for

Country chart, which is based on audi-
ence impressions, computed by cross-
referencing exact times of airplay with
Arbitron listener data).

Songs showing an increase in

plays (audience for Country)
over the previous week, regardless of
chart movemment. A song wifl also
receive a bullet if its percentage loss
in plays {audience for Country) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exempting the Country chart, a
song that has been on the chart for
more than 20 weeks will generally not

receive a bullet, even if it registers an
increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. Twill always receive
a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:
Derived, in part, using certain

Arbitron Inc. copyrighted Persons 12+

audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time wit

increases in both plays and audience.

BREAKER:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

h  MOST ADDED:
A listing of songs with the total number
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of new adds either reported by each
station or by automatic add thresholds.
Title with top most added totals will
also 'be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

wWWwW americanradiohistorv.com

Urban AC, Hot AC, Christian AC,
Christian CHR, Inspo, Christian
Rock, Cospel, Rock, Triple A and
Smooth Jazz) become recurrents
and are removed from the chart
after 20 weeks. In addition, songs
that have been on the chart for
more than 52 weeks and rank below
No. 10 become recurrents and are
removed from the chart. Descending
Country titles move to recurrent
after 20 weeks if they rank below
No. 10 in either audience or plays.
Descending AC titles move to recur-
rent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20

in both audience and plays.

Nielsen BDS certification for
airplay of 100,000 plays on ali
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates multiple

level of 100,000 plays.

m Indicates title earned HitPredictor
| status in research data provided

by Promosquad. Songs are tested online

by Promosquad using multiple listens

and & nationwide sample of carefully

profiled music consumers.
Indicated solely on the Canadian
* charts for songs meeting

Canadian content requirerments.
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R&R COUNTRY

COUNTRY MONITORED REPORTERS

WQMX/Akron, OH
OM: Chuck Callins
PD: Sue Wilsan
APD/MD: Ken Steel

WGNA/Albany, NY
PD/MD: Tom Jacabsen

KRST/Albuguerque, NM
OM/PD: Eddie Haskel!
MD: Pau! Bailey

WCTO/Allentown, PA
OM/PD: Shelly Easton
APD/MD: Jerry Padden

WKSF/Asheville, NC
OM/PD: Jeff Davis

WKHX/Atlanta, CA
OM/PD: Mark Richards
MD: Mike Macho

WUBL/Atlanta, CA
OM/PD:, Clay Hunnicutt
APD/MD: Lance Houston

WKXC/Augusta, CA
PD: T Gentry

KUZZ/Bakersfield, CA
PD: Evan Bridwell
MD: Donna James

WYPY/Baton Rouge, LA
PD: Dave Dunawa
APD/MD: Jimmy érooks

KIZN/Boise, ID
OM/PD: Rich Summers
APD: Steve Shannon
MD: Spencer Burke

WKLB/Boston, MA
OM: Don Kel\ell

PD: Mike Bropne:
APD/MD: Ginny Rogers

WYRK/Buffalo, NY
PD: Wendy Lynn

WQBE/Charleston, WV
OM: Jeff Whitehead

PD: Ed Roberts

MD: Bill Hagy

WSOC/Charlotte, NC
PD: D.J. Stout
APD/MD: Rick McCracken

WUSY/Chattanooga, TN
PD: Kris Van Dyke
MD: Bill Poindexter

WUSN/Chicago, IL
PD: Mike Peterson
MD: Marci Braun

WUBE/Cincinnati, OH
OM: Patti Marshall

PD: Travis Moan

APD: Kathy O'Cannar
MD: Duke Hamilton

KATC/Coiorado Springs, CO
OM: Bohby lrwin
PD: Jim West

WWNU/Columbia, SC
PD: Rick Taylar
MD: Tyler On The Radia

WCOL/Columbus, OH
PD: John Crenshaw
APD/MD: Dan E. Zuko

KPLX/Dallas, TX
PD: Jan Jeffries
APD: Smokey Rivers

KSCS/Dallas, TX
APD/MD: Chris Huff

KYGO/Denver, CO
PD: Joel Burke
MD: Garrett Doll

KHKI/Des Maines, |1A
OM: Jack O'Brien
PO/MD: Andy Elliott

WYCD/Detroit, M|
PD: Tim Roherts
APD/MD: Mike Scott

KHEY/EI Paso, TX
MD: Marty Austin

WFBE/Flint, M
PD: April Rose
APD: Keith Allen

APRIL 4, 2008

KSKS/Fresno, CA
PD: Tom Jordan

WWGR/Ft. Myers, FL
PD/MD: Justin Tyler
APD: Steve Hart

WQHK/Ft. Wayne, IN
OM/PD: Rob Kelley
MD: Dave Michaels

WOGK/Gainesville, FL
PD: Mr. Bob
MD: Big Red

WBCT/Grand Rapids, Mi
OM/PD: Doug Montgomery
APD/MD: Dave Taft

WPAW/Greensboro, NC
PD: Randall Bliss
APD: Clay J.D. Walker

WRNS/Greenville, NC
PD/MD: Wayne Carlyle

WRBT/Harrisburg, PA
PD: Joe Ketly
APD/MD: Newman

WWYZ/Hartford, CT
PD: Pete Salant

KILT/Houston, TX
PD: Jeff Garrison
MD: Greg Frey

WFMS/Indianapolis, IN
PD: Bob Richards
MD: J.D. Cannon

WUSJ/Jackson, MS
PD: Russ Williams

WGNE/Jacksonville, FL
PD/MD: Jeff Davis

WXBQ/Johnson City, TN
PD/MD: Bill Hagy

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MO
OM/PD: Dale Carter
APD/MD: Tony Stevens

WDAF/Kansas City, MO
OM: Thom McGinty
PD: Michael Cruise

WIVK/Knoxville, TN
OM/PD: Mike Hammond
MD: Colleen Addair

KMDL/Lafayette, LA
PD: Scatt Bryant
MD: T.D. Smith

WPCV/Lakeland, FL
OM/PD: Mike James
APD/MD: Jeni Taylor

WIOV/Lancaster, PA
OM: Ken Carson
PD: Al Brock

WITL/Lansing, M|
OM: Brent Alberts
PD/MD: Chris Tyler
APD: Jordan Lee

KCYE/Las Vegas, NV
PD/MD: RW. ;mith

KWNR/Las Vegas, NV
PD: Cary Rolfe
MD: Jasan Steiner

WBUL/Lexington, KY
PD: Mark Grantin

KSSN/Little Rock, AR
PO/MD: Chad Heritage

KKGO/Los Angeles, CA
OM: Mike Johnson
PD: Tonya Campos

WAMZ/Louisville, KY
PD: Coyote Calhoun
MD: Night Train Lane

WMAD/Madison, Wi
OM: Mike Ferris

PD: Jon Reilly
APD/MD: Tyler Reese

KTEX/McAllen, TX
OM: Billy Santiago
PD: JoJo Cerda

APD: Frankie Dee
MD: Patches

WCKX/Memphis, TN
PD: Tim Jones

WKIS/Miami, FL
PD: Ken Boesen
APD: Creg Valentine
MD: Darlene Evans

WMIL/Milwaukee, W1
OM/PD: Kerry Wolfe
APD: Scott Dolphin
MD: Mitch Morgan

KEEY/Minneapolis, MN
OM/PD: Gre ? wedberg
MD: Mary Gallas

KTOM/Monterey, CA
OM: Sam Diggedy

PD: Wes Poe

APD: Jim Pearson

WKDF/Nashville, TN
OM: Dave Kelly
PD: Bud Ford

WSIX/Nashville, TN
OM: Rich Davis
PD: Keith Kaufman

WSM/Nashville, TN
MD: Frank Seres

WGH/Norfolk, VA
OM/PD: John Shomby
APD/MD: Mark McKay

KKNG/Oklahoma City, OK
OM/PD: Kevin Christopher
MD: Lynn Waggoner

KTST/Oklahoma City, OK
OM/PD: Tom Travis

KXKT/Omaha, NE
PD: Erik Johnson
MD: Craig Allen

KHAY/Oxnard, CA

WXBM/Pensacola, FL
PD/MD: Lynn West

WXTU/Philadelphia, PA
OM/APD: Ray Land
PD: Bob McKay

KMLE/Phoenix, AZ
PD: Kris Abrams
APD: Andrew Bland
MD: Gwen Foster

KNtX/Phoenix, AZ
PD: Ray Massie

WDSY/Pittsburgh, PA
OM/PD: Keith Clark
APD/MD: Staney Richards

WOGI/Pittsburgh, PA
OM: Frank Bell
PD: Dave Anthany

KUPL/Portland, OR
PD: John Paul
APD/MD: Rick Taylar

KWJJ/Portland, OR
OM: Clark Ryan

PD: Mike Moare
APD/MD: Savannah Janes

WOKQ/Portsmouth, NH
OM: Mark Ericson

PD: Mark Jennings

MD: Dan Lunnie

WUCTK/Providence, R}
PD/MD: Stephen Guittari
APD: Sam Stevens

WQDR/Raleigh, NC
OM: Paul Michaels
PD: Lisa Mckay

KBUL/Reno, NV
PD: Brad Hansen
APD/MD: Derek Gunn

KFRG/Riverside, CA
OM: Lee Douglas
PD/MD: Don Jeffrey

WSLC/Roanocke, VA
PD: Brett Sharp
MD: Robynn Jaymes

WBEE/Rochester, NY
PD: Billy Kidd
APD/MD: Weslea Neas

KNCI/Sacramento, CA
PD: Mark Evans
APD: Greg Cale

KNTY/Sacramento, CA
PD/MD: Bob MeNeill

WKCQ/Saginaw, M|
OM/PD: Mike Skot
APD: Kevin Profitt
MD: John Richards

KSOP/Salt Lake City, UT
APD/MD: Debby Turpin

KUBL/Salt Lake City, UT
PD; Ed Hill
MD: Pat Garrett

KAJA/San Antonio, TX
OM/PD: George King
MD: Kactus Lou

KSON/San Diego, CA
PD: John Marks
APD/MD: Brooks O'Brian

KRTY/San Jose, CA
PD/MD: Julie Stevens

KKWF/Seattle, WA
PD: Lance Tidwell

KMPS/Seattle, WA
PD: Becky Brenner
MD: Tony Thomas

KXKS/Shreveport, LA
OM: Cary McCoy
PD: Chris Evans

KIXZ/Spokane, WA
OM: Robert Harder
PD/AMD: Paul "Coyote”
Neumann

WPKX/Springfield, MA
OM/PD: Pat McKay
APD: Marc Spencer

KTTS/Springfield, MO
OM/PD: Chris Cannon
APD/MD: Curly Clark

WIL/St. Louis, MO
PD: Greg Mozingo
APD/MD: Danny Mentana

KATM/Stockton, CA
OM: Richard Perry
PD: Randy Black

MD: Nikki Thomas

WQYK/Tampa, FL
OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

WKKO/Toledo, OH
PD/MD: Gary Shares
APD: Harvey Steele

KIIM/Tucson, AZ
OM: Herb Crawe
PD/MD: Buzz Jackson

KVOO/Tulsa, OK
PD: Luke Jensen
MD: Dave Austin

WIRK/West Palm Beach, FL
PD: Mitch Mahan
MD: JR Jacksan

KFDI/Wichita, KS
OM/PD: Beverlee Brannigan
APD/MD: Carol Hughes

WGGY/Witkes Barre, PA
PD: Doc Medek
MD: Jessie Roherts

WXCY/Wilmington, DE
OM/PD: Dave Hovel
APD: Mike Joseph

MD: Chris Duff

WGTY/York, PA
PD: Scott Donato
MD: Dan Douglas

WQXK/Youngstown, OH
OM: Scott Kennedy

PD: Dave Steele

APD: Doug James

MD: Burton Lee

» JAMES OTTFO LANDS HIS
FIRST CANADA COUNTRY TOP

20 AS “JUST GQT STARTED
LOVIN' YOU” JLMPS SIX SPOTS

TO NO. 20.
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g T 6  BRAD PAISLEY 'MSTILL AGUY ARISTANASHVILLE 3076 ) ‘490_ 6.789
o 2 20 LADYTN TEBELLUM LOVE DON'T LIVE HERE - 76Apﬂ0L NASHVILLE 2730 +2 57 5847
Q 16 12 DIERKS BENTLEY TRYING 70 STOP YOUR LEAVING CAPITOLNASHVILLE 2520  +I72 5.286
@ T 12 JOE NICHOLS IT AIN'TNO CRIME a o UNIVERSALSOUTH 2407 +46  5.049
@ 19 7  MONTGOMERY GENTRY BACK WHENIKNEW [T ALL COLUMBIA 2324  +350  4.788
@ 7 10 JEWEL STRONGERWOMAN  VMORY 2304 W04 4719
@ TS—-' =l TELLIE PICKLER THINGS THAT NEVER CROSS A MAN'S MIND - BN 2183 +69 4.355
17 —8—. | 34——EARR_IE UNDERWOOD ALL-AMERICAN GIRL 7ARiISTAIARIS‘VTA NASHVILLE 2127 9% 4413
(15] 20 9 BLAKE SHELTON Howe WARNERBROSWRN 1933 +222 4110
@ 35- 3 EKRRIE UNDERWOOD LAST NAME ARISTA/ARISTANASHVLLLE 1847 *68; 3.888
20 15 19 BROOKS & DUNN GCOD MUST BE BUSY B  ARISTANASHVILLE 1706 654 3.578 i
(>1] 21 12 JOSH TURNER FEAT. TRISHA YEARWOOD ANOTHER TRY MCANASHVILLE 1674  +85  3.699
@ hi;" i TOBfKEITH SHESAHOTTE - SHOW DOG NASHVILLE 1599 TZAS 3417
@ 23 15 JAKE OWEN SOMETHING ABOUT AWOMAN rRca 1576 :T-Z_é_ 3410
@ ~'2.5.7“ 13 1 ASHTON SHEPHERD TAKIhFOFFTHIS PAIN MCA NASHVILLE 151 62 3.343
PEY 13 1S KENNY CHESNEY DUET WITH GEORGE STRAIT SHIETWORK B 486 972 3018
26 24 17 JACK INGRAM MAYBESHELL CET LONEL; BI(iMACH[NE i 1394 20 2828
(27] 26 12 MIRANDA LAMBERT GUNPOWDER & LEAD columea 1351 +35 2968
@ —57—— 17 JOSH GRACIN WE WEREN'T CRAZY LYRIC STREE? 131.2- C w2 2623
[55] 37 2 KENNY CHESNEY BETTER AS AMEMORY B BNA 1262 <690 2700
(<) 50| 4  TIMMCGRAW KRISTOFFERSON - B e 1129 4267 2262
@ 29 12 KEITH ANDERSON | STi(L MISS YOU coLuMBIA 906 +21 2.022
@ —3-3;. "6 REBAMCENTIRE EVERY OTHER WEEKEND MCANASHVILLE 886  +852 2.206
@ ?‘_ 12 SARAEVANS SOME THINGS NEVER CHANGE o RCA 780 3 ~sl0
78 34 12 TRISHA YEARWOOD THIS IS ME YOU'RE TALKING TO BIC MACHINE 708 9 1.575
@ _3—8—. 743 1 GARTH BROOKSS MIDNIGHT SUN ] PEARL/B!GiMACHINEi 706 +W%8 1224
@ ? 10 PHIL STACEY If YOU DIDN'T LOVE ME o LYRIC STREET 6‘50 B4 1448
@ ’36— T JASONMICHAEL CARROLL | CANSLEEP WHEN I'M DEAD ARISTANASHVILLE 681 ;39 1486
BE) 32 10 EAGLES BUSYBENGFABULOUS - ERCLOST HIGHWAYMERCURY 662 91 1473
@ 142 3 GARY ALLAN LEARNING HOW TOBEND MCANASHVILLE 524 B3 145
& ——3; 12 WHISKEY FALLS FAI:LINC. INTO YOU MIDAS/NEW REVOLETION 435 5 0.790
R e o T e e e e bcak o latest dition of RER Cauntry Hotfax.
g &
4 c 2 ... CANADA COUNTRY i
= £33 Tine IMPRINT / PROMOTION LABEL ~ TW +-
a 10  TRACE ADKINS YOU'RE CONNA MISS THIS CAPITDLNASHVILLE/EMI 677 +13
e ] 7  GEORGE STR;IT SAW COD TODAY 7 ;(A NASHVILLE/UNIVERSAL 648 +6 ]
9 8 ] TAYLOR SWIFT PICTURE TO BURN - BIG MACHINE/UNIVERSAL —6087 +38
e 12 CHRIS CAGLE WHAT KINDA CONE - -  CAPITOLNASHVILLE/EMI 5—_68; 439
e g9 CRYSTAL SHAWANDA YOUCANLETCO RCA/SONY BMG 560 +6
6 19 ALAN JACKSON SMALL TOWN SOUTHERN MAK 7 ARISTA NASHVILLE/SONY BMG 4 S24 N -67
7 15 CARRIEUNDERWOOO AL AMERICAN CIRL ARSTASONYEMG 523 1S4
e S  BRADPAISLEY I'm S{'ILL ACUY ARISTA NASHVILLE/SONY BMG E 512 +110
9 n ~ GORD BAMFORD STAYED TIL TWO * ) ) ROVALT; - 57087 -44
@ 10  PAULBRANDT THAT;S WORTH FICHTIN' FOR ; BRAND-T/UNIVERSAL _SOO N] +24
0 1 5 - JASON ALDEAN LAUCHED U;‘ITIL WE crgm - a - BROKEN BOW/SONY BMG 473 | +59
@ S  DOC WALKER BEAUTIFUL LIFE & OPEN ROAD/UNIVERSAL 52 +2
@ 5 1 é | DERIC RUTT.&N FIRST TIME IN A LONG TIME & ONRAMP/EMI 442 Y +10 =
@ 7 DIERKS BENTLEY TRYNGTOSTOPYOURLEAVING CAPITOLNASHVILLE/EMI 428 +38
22 RODNEY ATKINS CLEANING THIS CUN (COME ON IN BOY) - CUR;/EMI 428 -10
ol 4 AARON LINES MOMENTS THAT MATTER 4 OUTSDETHEUNES 427 +48
16  KENNY CHESNEY DUET WITH GEORGE STRAIT SHIFTWORK BNASONVEMG 403 -10C
h JOHNNY REID THANK YOU o 70PEN ROA[ENIVERSA[ 740077 =43 -
17 EMERSON DRIVE EVERYDAY WOMAN o MIDAS/KOCH 3 E -1i
.lAMiES OTTO JUST COT STARTED LOVIN' YOU WARNER BROS./WARNER 3N | +38
16 i ?HU(K VRKS STEALING CINDERELLA ) - o a RCA/SOiNV BMG i 365 ' 39
=l RASCAL FLATTS &evERy DAY LYRIC STREET/UNIVERSAL g +78
g N LADVTNTEBELFUM LOVE DON'T LIVE HERE ) CAPITOL NASHVILLE/EMI 342_ +4]
21 TERRICLARK INMY NEXT LIFE o - B 7BNA/SONV BMG 329— -52
27 5 JESSIEFARRELL BESTOFME & UNVERSAL 323 +34
25 19 | BROOKS & DUNN cOD MUST BE BUSY - - ARISTA NAS;V!LLE/SONV BMG i _356 B -32
24 ] 277 GARY ALLAN VECHINC AIRPTANES - MCA NASHVILLE/UNIVERSAL 1 276 -40
-Z(’)‘ i MONTGOMERY GENTRY BACK WHEN IKNEW IT ALL ) ) COLF/IB!AISOFBMC 2;4 +5i
_5; 23 BRAD PAISLE\; LETTER TO ME ARISTA NASHVILLE/SONY BMG E -38
= 2{»_ WILLIE MACK DON'T WASTE YOUR PRETTY - - OPRROAD/UNIVTRSAL 236 -9

+ indicates CanCon
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ROI's Mark ShannonB'-Ngll -ag\}iszs f&léw?ﬁg the mandate of—

‘The Hitchhiker's Guide’

PPM: Don’t Panic!

Keith Berman

KBerman@RadioandRecords.com

ith the PPM live in Philadelphia and Houston, on the hori-
zon this year for nine other major markets and all top 50

markets slated to push the button by 2010, it’s a foregone
conclusion that you or a programming friend of yours will
deal with the incredible wealth of mmformation that the
meter will dump in your laps. B Since the PPM has the

capability of drilling down much farther than the diary—even as far as the
minute-by-minute level—it’s possible that the meter could have unintended
consequences when examining listening information.

With budgets being cut and research being
eliminated at some stations, the opportunity
would exist for PDs to overlay PPM data with
their station logs and use it to almost instantly
judge the impact of a new song or a jock break.

ROl Media Solutions founding partner/
managing member Mark Shannon O’Neill’s
overriding message is to take everything
slowly, look at the big picture and not be com-
pelled to make knee-jerk responses to what
you may find in the PPM numbers.

(’Neill says that the “story behind the
story™ is Media Monitors’ Audience Response
product, which lets PDs look at minute-by-
minute audience data and click on a graph to
hear the audio of what the station aired at the
time the data reflects. “But remember that at
the minute level, you're not able to get any
kind of weighted information—you’re just able
to look at the number of meters that are tuned
in,” he says.

He stresses that it’s more important to spend
time with the data and learn how it reflects
overall listening patterns rather than drill down
to try to pick out specific programuning cle-
ments that might cause dips in the numbers.

“I’'m sure there’s a certain point where it will
show you that opening the mic causes listeners
to go away, commercials are going to cause lis-
teners to go away—anything that’s not neces-
sarily music may cause people to go away, and
you have to understand what is a realistic ex-
pectation,” O'Neill says. “Look at benchimarks

in terms of what is reasonable and appropriate.
Go slowly.”

Compile Your Numbers

Should you want to use the PPM data to gauge
reaction to a song or a new jock or feature,
O’Neill advises looking at aggregated data
rather than particular instances. For example, it
you spin a new track 30 times per week, com-
pile all the information from all meters that
captured listening to that song, then average
them out and compare the panelists’ behavior
over time rather than examining how they
reacted to cach individual spin.

Arbitron VP of programming services and
development Gary Marince “likes to show the
spike and say, ‘Gee, what were we doing that
brought all these people to the radio?” By def-
inition, what’s on the radio right now can't
bring you to the radio because you don’t know
what’s on until turn the radio on.”
O'Neill says.

“The fact that you have a large amount of

you

tune-in is probably related more to appoint-
ment listening, outside marketing or what a
competitor is doing as opposed to what
you're doing on the air at any given time.
When you have tune-out, you want to be
careful about how much of that is simply tun-
ing to another radio station versus the end of
the listening occasion.”

By that, he means that you need to check
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“The things
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www americanradiohistorv com

FORMAT FOCUS:

RESEARCH

your meter data to see whether people left your
station for a competitor or simply turned their
radios off because they were done listening—
for example, a listener in a car who has arrived
at his or destination, such as the office or the
supermarket or home.

“Ending that occasion is not something that
you can correct,” O'Neill says.“What you hope
to do is have the person in the frame of mind
to give you the next occasion so when they then
move to the office or their home or come back
out of the supermarket, they turn you back on.”

To determine what’s making your audience
tune out—or tune in—you still need to con-
tinuously study the data and establish bench-
marks using monthly reports.

“Then, as you start making changes, make
them incrementally” and evaluate their effects
over time, he says. “Don’t make too many of
them at the same time, and don’t make major,
radical changes based on minute-by-minute
data.”

Take Notes, Like In School

O’Neill and ROI recommend that their clients
keep solid logs and detailed notes of what’s
going on across their entire spectrum: what’s on
their own stations, including guests, features,
contests and marketing, as well as for their com-
petitors and the entire market.

“There are so many factors here that it’s hard
trying to isolate what the things are that are
driving something—but it’s an amazing tool,”
O’Neill says. " We’ve never had this kind of res-
olution before. In the past, you could do your
marketing, then go back and look at the week-
by-week or monthlies in P Advantage, and
you're never quite sure if that’s a statistical wob-
ble or real movement.

“Here, when you have movement in the rat-
ings, only one of two things is changing: Either
the panel changed or the behavior of the panel
changed. Monitoring a panel change is not
something that can be easily done yet, but it can
be done. If the panel hasn’t changed, then you
have behavior movement—so what caused it?
Was it marketing, something you did on the air,
a guest, any of the million possibilities? The only
way to understand that is to keep consistent logs
and notes so you can go back and line it up
with that data.”

O'Neill notes that the PPM delivers a dif-
ferent kind of information, derived by actual
audience behavior over time rather than a
snapshot based on listener recall. He calls the
potential of the PPM "nothing short of a ren-
aissance™” for our business.

“Some of the first results that are coming
back from markets are not necessarily where
things stand a few months later as people start
making adjustments,” he says.“The things we
did to affect recall are very different than the
things we’ll have to do to look after behav-
ior. Ultimately, I think this is going to make
for better radio because you don’t have to
play a lot of the games we used to have to

play before.” RsR
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» AFTER NOT APPEARING ON THE AC CHART SINCE
1988, REO SPEEDWAGON HAS NOW ENJOYED TWO

HITS IN THE LAST YEAR. “I NEEDED TO FALL”
REACHED MNO.25 IN AUCUST, AND “FIND YOUR OWN
WAY HOME" CEBUTS THIS ISSUE AT NO. 29.

et =
] g S 11 NIELSEN BDS ~ ¥¥ HITPREDICTOR NEW AND ACTIVE
[ Wit ARTIST CERTIFICATIONS STATUS P_AYS AUDIENCE
H Sz ARTIST PLAYS ARTIST PLAYS
= B g B TTLE IMPRINT / PROMOTION LABEL [ B0 = S RANK TITLE / LABEL /GAIN  TITLE/LABEL /GAIN
COLBIE CAILLAT NO. 114 WKS) n3 3 PAULA ABDUL & MILEY CYRUS 3717
! ! - 35 BUBBLY UNIVERSAL REPUBLIC 20 & I ! RANDY JACKSON 7811 See You Again
FERGIE ns o Dance Like Th=re’'s No Tomorrow (Hollywood)
BIGGIRLSDON'T CRY WiLiaMmewTERscope 178 +90 15134 2 MOST ADDED (Tn.;am SMerchan 2BCMG) - TOTAL STATIONS: 5
. T —— = AL STATICGNS:
MICHAEL BUBLE MOST INCREASED PLAYS 7 1609 a8 14.550 4 MATCHBOX TWENTY 32/5
LOST 143/REPRISE KATRINA CARLSON S717 These Hard Times
DAUGHTRY n“ ¢y Here And Now (Metisma/Atlantic)
| HOME RearMg | 1008 85 2072 7 (Kataphonic) TOTAL STATIONS: 7
TIMBALAND FEATURING ONEREPUBLIC nAdy SRR | SRR i s YTYET STYE
AHOLOGZE MOSLEY/Bi-ACKGROUND/INTERSCOREy ' ARTIST NEW COLBIE CAILLAT S321  woman
PINK n3 °r 1621 i 1341 6 TITLE / LABEL ' STATIONS Realize (Nassiri)
WHOKNEW LAFACE/ZOMBA : y NELLY FURTADO FEAT. (Universal Repablic) TOTAL STATIONS: 7
TOTAL STATIGNS: 7
SARA BAREILLES N2 o7 w08 e 3 L L 19 A FINE FRENZY fr 231
LOVE SONG EPIC In God's Hands ARTARICRREY 20
fAYLbR SWIFT ns ¢ = (Cetfen/Interscope) ST I 42/ ?Imcs; Lover
3 oucl y Bo Viegi
TEARDROPS ON MY GUITAR BIC MACHNE/UNVERSALREPUBLIEL 1) *31 10170 110 e e LD, (sland/IDJMGE SO 7
ELLIOTT YAMIN N3 e : TOTAL STATICNS: =
WAIT FOR YOU HICKORY/RED 88  N220 8 KIMBERLEY LOCKE | LIFEHOUSE 22/22
== - . Tt Al LIFEHOUSE 39/8  From Where You Are
PLAIN WHITE T'S 170 J4 9.805 12 (Eleb/REprze) Whatever It Tekes {Geffen/interscope)
HEY THERE DELILAH FEARLESS/HOLLYWOOD KBEE, KSSK, WDEF, WJXB, WMGV, WMXC, (Geffen/Interscope)} TOTAL STATIONS: 2
MICHAEL MCDONALD 152 84 s43% 13 WSRS TOTAL STATICNS: 4
(YOUR LOVE KEEPS LIFTING ME) HIGHER AND HIGHER UNIVERSAL MOTOWN 5
DAUGHTRY 7
ALICIRTKENS DR gex ag MO 9 Feels Like Tonight
0ONE MBKL/RMG )
JORDIN SPARKS N WCRZ, WHLG, WLHT, WLIT, WOBM, WTVR,
TATTO0 wuvezowss 528 23 984 T WZID
PLUMB S35k = — =
INMY ARMS CURB/REPRISE 590 +91 1.938 23 :(?!RDIN SPARKS 5
- - attoo
EAGLES i (19/Jive/Zomba)
BUSY BEING FABULOUS - E Sl ° KNEV, KRBE, KTDY, WRVF, WVBW
LANDON PIGG - -
FALLING IN LOVE AT A COFFEE SHOP camve 408 4 2738 16 ENQTEM 5
i orgive Me
CNOTE
286 +31 0.586 (JKH Ent)
FORGIVE ME JKHENT KISC, KSNE, WFPG, WMGV, WRVR
£ e 3 -
g,?;’g;”“ e 256 W4 252 W LANDON PIGG s
Falling In Love At A Cotiee Shop
IDINA MENZEL 241 +24 1357 25 (RCA/RMG)
BRAVE WARNER BROS. KISC, KRWM, WLRG, WTFM
KIMBERLEY LOCKE S —
FALL curpmepRse | 227 63 | 0543 REO SPEEDWAGON s MOST
DAUGHTRY Find Your Own Way Home
189 0 5236 14 (Speedwagon/Maithoat) leEASED
FEELS LIKE TONIGHT RCA/RMG . KNEV, KTSM, WRVF. WTCB PLAYS
INGRID MICHAELSON g — LA
THE WAY 1 AM CABIN 24/0RIGINAL SIGNAL/RED 146 N 1987 22 WILL HEDGECOCK 4
| Don't Know
QUEEN LATIFAH . P
POETRY MAN FLAVORUNTvERve @t ¢13 0252 - e e e
STEVEN CURTIS CHAPMAN
CINDERELLA SPARROW/EMICMG 192 i R - ‘l']q8 MICHAEL BUBLE
MAROON 5 N2y a o6 19 ADDED AT... Lost (143/Reprise)
WAKE UPCALL A&M/OCTONE/INTERSCOPE i WD EF Sunry WFPG +12, WMEZ +8, SISL +7, HBEE +7, WWFS +6,
e == KMGL +6, KTDY +5, WKJY +5, WTCB +5, WMGC +5
JOHN MAYER 103 o7, 2040 20 Chattanooga, TN 3 . .
SAY AWARE/COLUMBIA WDEF
OM/PD: Darny Howard +]108 SARA BAREILLES
SANTANA FEATURING CHAD KROEGER N 00 26 1599 24 APD: Patti Sanders Love Song (Epic)
INTO THE NIGHT ARISTA/RMG by, 9 (Ep
MD: Robin Daniels WBEB +28, KCKC +12, WOOD +8, WYYY 43, WCDV +8,
MAROON 5 Kimberley Locke, Fall, 1 WOBM +8, WCRZ +B, KNEV +6 WZID +6, WTFM +6
WON'T GD HOME WITHOUT YOU ASM/OCTDNE/INTERSCOPE o8 5 Rl J;:;‘ Z',:;a:(A::akZ, ‘0
REO SPEEDWAGON 88 +20 0095 - Matchbox Twenty, These Hard Times, D PLUMB
FIND YOUR OWN WAY HOME SPEEDWAGON/MAILBOAT i Nelly Furtado Feat. Keith Urban, In God's Hands, O In My Arms (Curb/Reprize)
LAREAU a o EEE FOR REPORTING STATIONS PLAYLISTS GO TO: WMEZ +8, WRAL +8, WHOM +%, WVBW +7, WHLG *6,
CHANGE MY WORLD WARRIOR/BUNGALO : h v RadioardRE o doicon: LD} 2 RERS o [ g E e
TIMBALAND FEAT. ONEREPUBLIC
Apologize (Mosley/Blackground/Interscope}
RECURRENTS 3 WRSA +15, SISL +16, WLTJ +12, KSSK +10, KBAY +I0,
WDV +8, WVBW +8, KUMU +8, KBEZ +8, KRWM +6
b & KIMBERLEY LOCKE
3 z )
"B ARTIST 11 NIELSEN BDS PLAYS Cl  ARTIST 11 NIELSEN BDS PLAYS Fall (Curb/Reprise)
ISl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW w Fl  TITLE / IMPRINT / PROMOTION L ABEL CERTIFICATIONS  TW W WRVF:;‘m??ﬁ*mcfé“g&ﬁfkimgf'
CELINE DION = BON JOVI
R 72 G CHANCES (COLUMBIA) 587 EeSEg Bl (YOU WANT TO) MAKE A MEMORY (MERCURY/ISLAND/IDIMG) Il 790 | 854
JOHN MAYER a DANIEL POWTER 5
WAITING ON THE WORLD TO CHANGE (AWARE/COLUMBIA) n® s e BAD DAY (WARNER BROS) n° 758
NATASHA BEDINGFIELD 6 CARRIE UNDERWOOD
UNWRITTEN (EPIC) o0 854 SRS BEFORE HE CHEATS {ARISTA/ARISTA NASHY L LE/RMG) i 72 742

GWEN STEFANI FEATURING AKON
THE SWEET ESCAPE (INTERSCOPE)

THE FRAY

HOW TOSAVE ALIFE (EPIC)

SNOW PATROL
CHASING CARS (POLYDOR/A&M/INTERSCOPE)

KELLY CLARKSON ns
BECAUSE OF YOU (RCA/RMC)

FOR "VEEF ENDING MARCH 30, 2008

LEGEND: See legend to charts in charts section for rules ard symbol explanations.

101 AC, 27 Zanada AC and 24 Canada hot AC stations are electranically monitored by Nielsen
Broaczast Jata Systeris 24 hours a day, 7 days a week. © 200€ Nielsen Business Media, Inc.
Al rights r-served.

CNN, FOX NEWS, GOOGLE, AP,
AMC THEATERS, AND YOU

The research team they trust is O Edison
radio’s best research team, too. ¥ Medi \
; £ Media Research
Call 908-707-4707 www.edisonresearch.com
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VrYEevEs%)u'LMIM TOT OU TARD/ATLANTIC 335_ | & il ”ﬂi ) 277
;ﬁmgg[‘ozlgicopmsmp RCA/RMG JZOS_ = _O'si 7
ngm%&fg&?s DGC/GEFFEN/INTERSCOPE E_ i 70'368 ey
IL'I‘.‘EVESRPY%UL CANVAS ONE ELEVEN/SIRE/REPRISE _ZE’_ _’23 E{C -
e - EN E
iic?:nnm SPARKS DUET WITH CHRIS BROWN wvezoen —2_5—5_;_ : +81 i 1__19_3_. 32
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QAMAI\NI:GPE?NA FEATURING JUSTIN TIMBERLAKE e 2!7_ 38 1484 4 26_
COLLECTIVE SOUL 217 +21 0.218 =

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
3 DOORS DOWN n

It's Not My Time

{Universal Republic)

KCDA, KLLC, KLTG, KMHX, KSII, KVLY,
Sirius The Pulse, WAYV, WPLJ, WTMX,

XM Flight 26

ONEREPUBLIC 8
Stop And Stare

{Mosley/interscope)

KBBY, KLCA, KRUZ, WHYN, WKTi, WMTX,
WNNK, WWWM

JORDIN SPARKS DUET

WITH CHRIS BROWN

No Air

(19/Jive/Zomba)

KFYV, KLLY, KVLY, WBNS, WDVD, WHBC,
WILK, WPLJ

JASON MRAZ 7
I'm Yours

(Atlantic/RRP)

KALZ, KEZR, KLZR, KMHX, KMYI, WPTE,
WTMX

NEWTON FAULKNER 7
Dream Catch Me

(Aware/Columbia)

KMHX, KOSO, KRUZ, KSH, KSRZ, KZZO,
WAYV

THE LAST GOODNIGHT 6
Stay Beautiful

(Virgin)

KVLY, WAJI, WMEE, WPTE, WRQX, WTMX
MARIE DIGBY 6
Say It Again

{Hollywood)

KCDA, KCIX, KMXB, WKTI, WMTX, wPLJ

YAEL NAIM 6
New Soul

(Tot Ou Tard/Atlantic)

KALC, KLLC, KMXP, KPLZ, WRMF, WXMA

LEONA LEWIS 5
Bleeding Love

(SYCO/J/RMG)

KFYV, Sitius The Pulse, WILK, WPLJ,
WTMX

I NINE 5
If This Room Could Move

(J/RMG)

KCDU, KLCA, KLLY, KLTG, WAYV

ADDED AT...

KCDU

Monterey, CA
OM/PD: Kenny Allen

£ mBéach

Miley Cyrus, See You Again, 1
| Nine, If This Room Could Move, 0
Kid Rock, All Summer Long, O

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

» YAEL NAIM’S APPLE MACBOOK AIR JINGLE

“NEW SOUL" SCORES A 35% INCREASE IN PLAYS (UP 88)
AND RISES 36-32. IT HAS SOLD 624,000 DOWNLOADS AND
LAST WEEK RE-ENTERED THE TOP 10 ON BILLBOARD'S
HOT DIGITAL SONGS CHART (91,000, UP 81%).

ARTIST

TITLE / LABEL
THE B-525
Funplex
(Astralwerks/Capitol)
TOTAL STATIONS:

PANIC AT THE DISCO

Nine In The Afternoon

{Decaydance/Fueled By Ramen/RRP)

TOTAL STATIONS:
JONAS BROTHERS

When You Look Me In The Eyes

(Hollywood)
TOTAL STATIONS:

A FINE FRENZY
Almost Lover
(Virgin)

TOTAL STATIONS:

ANNA NALICK
Shine

(Epic)

TOTAL STATIONS:

MOST

NEW AND ACTIVE
PLAYS ARTIST PLAYS
/GAIN TITLE / LABEL IGAIN
184/27 LEONA LEWIS 134722
Bleeding Love
~ {SYCOU/RMG)
17 TOTAL STATIONS: 10
178716 BOYS LIKE GIRLS nsn2
Hero/Heroine
(Columbia)
17 TOTAL STATIONS: 4
175/5 NEWTON FAULKNER n4/m3
Dream Catch Me
(Aware/Columbia)
13 TOTAL STATIONS: 14
% 167/S TAYLOR SWIFT Nn0/26
QOur Song
(Big Machine/Universal Republic)
12 TOTAL STATIONS: 8
162/75 SEAN KINGSTON 102713
Take You There
(Beluga Heights/Epic)
13 TOTAL STATIONS: 2

INCREASED

PLAYS

+256

+216

+186

+185

¥t ONEREPUBLIC
Stop And Stare (Mosley/interscope)
KSTZ +43, KRUZ +21, WMTX +15, WNNK +15, WKT1 +14,
KALC +T3, WPTE +135, KSRZ +12, KPLZ +11, WWWM +11

% DAUGHTRY
Feels Like Tonight (RCA/RMG)
WTIC +29, WZPL +25, WCDA 17, KALZ +16, KALL +14,
WKRQ +13, WMC +T3, WXLO +12, KCDA +12, KFYV +10

¥t GAVIN DEGRAW
In Love With A Girl (/RMG)
KRSK +25, WBNS +20, KFBZ +19, KSRZ +12, WWWM +12,
KALZ +1), WOMX +1), KBBY +1l, WKDD +8, WRVE +7

¥ COLBIE CAILLAT

Realize (Universal Republic)
KFBZ +19, WTMX +18, WMYX +15, WRMF +14, WTIC +14,
WINK +11, KSIl +, KLZR +8, WXLO +8, WQAL +7

MARQON 5

Won't Go Home Without You
{A&M/Octone/interscope)

WENS 28, WMYX +15, KMHX 414, KMXB +12, WWWM T,
KMY| +10, WKT1 +8, KLZR +8, WQAL +7, WRMF +7

FOR WEEK ENDING MARCH 30, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.
82 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. © 2008 Nielsen Business Media, Inc. Al rights reserved.
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HOT AC REPORTERS

WKDD/Akron, OH*
OM/PD: Keith Kennedy

WRVE/Albany, NY*
OM/PD: Randy McCarten
APD: Kevin Rush

MD: Tred Hulse

KPEK/Albuguergue, NM*
PD: Tony Manero
MD: Jamie Frye

KDBZ/Anchorage, AK
OM: Tom Oakes
PD/MD: Erik O'Connor

KMXS/Anchorage, AK
PD/MD: Roxi Leninox
APD: Joe Campbell

WAYV/Atlantic City, NJ*
PD: Paul Kelly

KAMX/Austin, TX*
PD: Cat Thomas
APD/MD: Carey Edwards

KLLY/Bakersfield, CA*
OM/PD: £.J. Tyler

APD: Erik Fox

MD: Darci Dawn

WWMX/Baltimore, MD*
OM: Dave LaBrozzi
PD: Creg Carpenter

WLTB/Binghamton, NY
OM/PD: Dana Potter
APD: Dan Michaels

MD: Steve Gilinsky

WMRV/Binghamton, NY
OM/PD: Jim Free

KCIX/Boise, ID*
PD/MD: Brent Carey

WBMX/Boston, MA*
PD: Jay Beau Jones
APD/MD: Mike Mullaney

WUHU/Bowling Green, KY
PD/MD: Brooke Summers

WTSS/Buffalo, NY*
OM: Sue O'Neil

PD: Brian Demay

MD: Rob Lucas

WHBC/Cantan, OH*
PD: Hunter Scott
APD/MD: Kayleigh Kriss

WCOD/Cape Cod, MA
OM: Steve Mcvie
PD: Kevin Matthews

WLNK/Charlotte, NC*
PD: Neal Sharpe
APD: Anthony Michaels
MD: Todd Haller

WTMX/Chicago, IL*
PD: Mary Ellen Kachinske
MD: Nikki Chuminatto

WKRQ/Cincinnati, OH*
OM/PD: Patti Marshall
APD: Grover Collins

MD: Brian Douglas

WNNF/Cincinnati, OH*
PD: Mark Anderson

WOQAL/Cleveland, OH*
PD: Dave Popovich

WBNS/Columbus, OH*
OM/PD: Jay Taylor
MD: Sue Leighton

WLNH/Concord
(Lakes Region), NH
OM: Andy Mack

PD: Molly King

KLTG/Corpus Christi, TX*
OM: Clayton Allen
PD: Chris Roberts

KDMX/Dallas, TX*
PD: Rick O'Bryan
MD: Lisa Thomas

WDAQ/Danbury, CT
PD: Chris Duggan
MD: Zach Dillon

APRIL 4, 2008

WMMX/Dayton, OH*
OM/PD: Jeff Stevens
APD: Shaun Vincent

KALC/Denver, CO*
PD: Dylan Sprague
APD/MD: Sam Hill

KIMN/Denver, CO*
PD: John Roberts
MD: Hotlywood Henderson

KSTZ/Des Moines, 1A*
OM/PD: Scott Allen
MD: Jimmy Wright

WDVD/Detroit, Mi*
OM/PD: Ron Harrell
MD: Jesse Addy

KBMX/Duluth, MN
OM: David Drew
PD: Corey Carter

KSII/El Paso, TX*
OM: Courtney Nelson
PD: Jerry Kidd

WBQB/Fredericksburg, VA
OM/PD: Chris Carmichael

KALZ/Fresno, CA*
OM/PD: Paul Wilson
APD: Laurie West

KKPL/Ft. Collins, CO
OM/PD: Mark Callaghan
MD: Beano

WINK/Ft. Myers, FL*
PD: Chad Rufer
APD: Dave Alexander

WAJI/Ft. Wayne, IN*
OM: Lee Tobin

PD: Barb Richards

MD: Marti Taylor

WMEE/Ft. Wayne, IN*
OM/PD: Rob Keltey
APD/MD: Dave Michaels

WQLH/Green Bay, Wi*
PO: Jimmy Clark

WIKZ/Hagerstown, MD
OM/PD: Rick Alexander
MD: Jeff Roteman

WNNK/Harrisburg, PA*
OM/PD: John O'Dea
MD: Benny Logan

WTIC/Hartford, CT*
OM: Steve Salhany
PD/MD: Jeannine Jersey

KHMX/Houston, TX*
OM: Ken Charles
APD/MD: Keith Scott

WZPL/Indianapolis, IN*
OM/PD: Scett Sands

APD: Kari Johll

MD: Dave Decker

KQUR/Laredo, TX
PD: AL Guevara

KMXB/Las Vegas, NV*
PD: Justin Chase
MD: Brandon Bell

WCDA/Lexington, KY*
PD: Charlie Kendall
MD: Chris Elliott

KURB/Little Rock, AR*
OM/PD: Randy Cain
APD/MD: Becky Rogers

WXMA/Louisville, KY*
PD: George Lindsey
MD: Katrina Blair

KVLY/McAllen, TX*
PD: Alex Duran
APD/MD: Meridee

WMC/Memphis, TN*
OM: Jerry Dean

PD: Lance Ballance
MD: Jill Bucco

WKTI/Milwaukee, WI*
PD: Bob Walker

WMYX/Milwaukee, WI*
OM: Brian Kelly
PD: Mike Nelson

KSTP/Minneapolis, MN*
PD: Leighton Peck
APD/MD: Jill Roen

KOSO/Modesto, CA*
PD: Angie Good

APD: John Chimpo

MD: Alicia Pecorino

WJILK/Monmouth, NJ*
OM/PD: Lou Russo
MD: Steve Ardolina

KCDU/Monterey, CA*
OM/PD: Kenny Allen

WGMT/Montpelier, VT
PD/MD: Steve Nichols
APD: Jeff Carfield

WPLJ/New York, NY*
OM: Tom Cuddy

PD: Scott Shannon

MD: Tony Mascaro

WPTE/Norfolk, VA*
PD: Barry McKay
MD: Heather Branch

KYIS/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Cisco

WMXO0/Olean, NY
PD/MD: Chris Hicks

KQKQ/Omaha, NE*
PD: Nevin Dane
MD: Heather Lee

KSRZ/Omaha, NE*
OM: Tom Land

PD: J. Pat Miller

MD: Jessica Dol

WOMX/Orlando, FL*
PD: Jeff Cushman
APD: Bobby Smith
MD: Laura Francis

KBBY/Oxnard, CA*
PD: Todd Violette
MD: Keli Reynolds

KFYV/Oxnard, CA*
OM: Brian "Big Bear" Davis
APD/MD: Maverick

KPSI/Palm Springs, CA
PD: Connie Breeze
MD: Bradley Ryan

KMXP/Phaenix, AZ*
OM: Alan Sledge

PD: Ron Price

MD: Allen Frey

WMGX/Portland, ME*
OM: Chris Mac

PD: Randi Kirshbaum
APD/MD: Shelly Kincaid

KRSK/Portland, OR*
OM/PD: Clark Ryan
MD: Sheryl Stewart

WBWZ/Poughkeepsie, NY
PD: Aaron "Dave” McCord
MD: Chris Chase

KLCA/Reno, NV*
OM: Bill Schulz
PD: Beej Bretz

MD: Connie Wray

KZZ0/Sacramento, CA*
OM: Byron Kennedy
PD: Jetf Z.

WGER/Saginaw, M|
PD: Bob Moore

KJMY/Salt Lake City, UT*
OM: Jetf Cochran
PD: Rob Boshard

KUDD/Salt Lake City, UT*
OM/PD: Brian Michel

KMY1/San Diego, CA*
PD: Jimmy Steele
MD: Jen Sorenson

KI0I/San Francisco, CA*
PD: Stacy Cunningham
MD: Darren McPeake

KLLC/San Francisco, CA*
OM/PD: Mike Preston
APD/MD: Jayn

KEZR/San Jose, CA*
PD: Dana Jang
MD: Kirk Peffer

KRUZ/Santa Barbara, CA*

KMHX/Santa Rosa, CA*
PD: Danny Wright

Music Choice

Adult Top 40/Satellite
PD: Justin Prager

MD: Michael Schwab

Sirius

The Pulse/Satellite*
OM: Kid Kelly

PD: Jim Ryan

MD: Heidi O'Brien

XM Flight 26/Satellite*
OM: Jon Zellner
PD/MD: Mike Abrams

KPLZ/Seattle, WA*
PD: Kent Phillips
APD: Leonard Barokas
MD: Alisa Hashimoto

KCDA/Spokane, WA*
OM: Robert Harder

KZZU/Spokane, WA*
OM: Roger Nelson
PD: Ken Hopkins

WHYN/Springfield, MA*
OM/PD: Pat McKay
MD: Kevin Johnson

KYKY/St. Louis, MO*
PD: Mark Edwards
MD: Jen Myers

WQKX/Sunbury, PA
PD: Drew Kelly

APD: Chad Evans

MD: Rob Senter

WMTX/Tampa, FL*
OM/PD: Doug Hamand
APD/MD: Kurt Schreiner

WBOW/Terre Haute, IN
OM: Sketch Brumfield
PD/MD: Adam Michaels

WWWM/Toledo, OH*
PD: Ron Finn

KLZR/Topeka, KS*
PD/MD: Jon Thomas

WPST/Trenton, NJ*
OM/PD: Dave McKay
APD/MD: Matt Sneed

KLRK/Waco, TX
OM: Tom Barfield
PD/MD: Dustin Drew
APD: Beth Richards

WRQX/Washington, DC*
OM/PD: Kenny King
MD: Carol Parker

WRMF/West Palm Beach, FL*
PD: Bob Neumann
APD/MD: Amy Navarro

KNIN/Wichita Falls, TX
OM: Chris Walters
PD: Liz Ryan

KFBZ/Wichita, KS*
PD: Dusty Hayes

WINC/Winchester, VA
OM/PD: Jeff Adams
APD/MD: Paula Kidwell

WXLO/Worcester, MA*

OM/PD: Jerry McKenna
APD/MD: Mary Knight

* Monitored Reporters

POWERED BY

» “GET HOME” LEAPS

32-25 ON THE CANADA

“~ am ACCHART, GIVING SARAH
SLEAN HER BEST-EVER
SHOWING ON THAT LIST.

niclsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

oy -
E §§ ARTIST CANADA AC PLAYS
25 TITLE IMPRINT / PROMOTION LABEL ~ TW +-
2 57 COLBIE CAILLAT BUBBLY UNIVERSALREPUBLIEIUNIVERSAL‘ 392 -8 I
By 29¥ MIC;lAEL BUBLE LOST @ i - 7143/REPRISEIWARNER = 3;0 3 -53 i
-20 TIMBALANﬁ FEAT. 0NEREPU78LIC APOLOGIZE ~ MOSLEY/BLACKGROUND/INTERSCOPE/UNIVERSAL BE -4

12 ALICIA KEYS NO ONE MBK/J/SONY BMC 334 -8

BADMAN/UNIVERSAL 301 +4

EPIC/SONY BMC 283 +29

8 BRYAN ADAMS | THOUCHT I'D SEEN EVERYTHING

8  SARABAREILLES LOVESONG

B 29 CELINE DION TAKING CHANCES COLUMBIA/SONY BMG 262 -22
‘? 31  ENRIQUE IGLESIAS SOMEBODY'S ME UNIVERSAL LATINO/INTERSCOPE/UNIVERSAL 355 -8
T 7257 FEIST 1234 ¥ ) i ARTS&CRAFTS 252 N -19
ml(_)-~ 33 i JULLY BLACK SEVEN DAY FOOL W UNIVER;XL 249 . 1
T 38_ FERGIE BIG GIRLS DON'TCRY B WILL‘I.AM/A&M/INTER;OPE/UNIVERSAL4 234 f -12
? ? MICHAEL MCDON;ED (YOURLOVE KEEP;FI’\NG MEJHICHER ANDHICHER ~ UNIVERSAL MUTOMNIVERSAL __216_ +17
Tzl_ 26 ALI SLAIGHT THE STORY OF YOUR LIFE s - WARNER i 213 -23
-IZ“ ;ET BLUE RDED THIS TOWN WARNER 200 -2
z ; 377 PLAIN WHITE T'S HEY THERE DELILAH ) F;ARLESS/HDLLVWOOD/UNIVERSAL 193 -1;3
? 38 KALANPORTER DOWNIN HgAVEN L 2 SONY BME A186 7-12
F;_ ;9- | AVRIL LAVIGNE WHEN YOU'RE CONE ¥ - RCA/SONY BMG 172 -15
TB_— _37 RYANDAN THE FACE & - i UNJVERSAL 7!4077 -187
=2 S il B
20 36 JAMESBLUNT 1973 CUSTARD/ATLANTIC/WARNER 131 0
? sT HAYLEY SALES WHAT YOU WANT . UNIVERSAL 127_ -9
; 9  TAYLOR SWIF1: TEARDROPS ON MY GUITAR B BIC MACHINE/UNIVERSAL 1 -125 ol -4
—;— ;1. i BRIAN MELO ALL: EVERWANT;D: i SONY BMC 0 12;5 -4
( 0 SHERYL (ROV?LOVE 1S FREE i A&M/iNTERS(OP?JN\VERSAL i 12_4 F +18

27 7  JORDIN SPARKS TATTOO 19/JIVE/SONY BMG 103 +16
-’32 2 SARAH SLEAN CET HOME ¥ WARNER 91 +25
26 8  JULIECROCHETIERE PRECIOUS LOVE ¥ SOMERSET 90 +1

HEDLEY FOR THE NIGHTS | CAN'T REMEMBER W UNIVERSAL 89 +20

SANTANA FEAT. CHAD KROEGER INTO THENGHT o ARISTA/SONY BMG 85 -7

ISABELLE BOULAY TONHISTOIRE ¥ AUDIOGRAM 77 +4

00:00000: > :c: 5.  @-c o Q@ v~ - mmw
)
N
=]

NICOLA CICCONE UN AMI ¥ MATITA 70 +8

.
o

n<

" - CANADA HOT AC .

3 TTLE IMPRINT / PROMOTION LABEL ™ +/-

17  BUCKCHERRY SORRY ELEVEN SEVEN/UNIVERSAL 8 -43

10 SARABAREILLES LOVE SONG EPIC/SONY BMG 737 +23

22  HEDLEY FOR THE NICHTS | CAN'T REMEMBER ¥

UNIVERSAL 726 -59

12 FABER DRIVE WHENI'MWITH YOU & UNIVERSAL REPUBLIC/UNIVERSAL 724 +19

n DAUGHTRY FEELS LIKE TONICHT RCA/SONY BMG

JIVE/SONY BMG 627 +4

HOLLYWQOD/UNIVERSAL 605 +68

11 CHRiS BROWN wiTHYOU
7 MILEY CYRUS SEEYOU ACAIN

18  MAROON 5 wON'T GO HOME WITHOUT YOU ASM/OCTONE/INTERSCOPE/UNIVERSAL 582 -50

8  LEDNA LEWIS BLEEDING LOVE SYCO//SONY BMG 556 +88

14  ONEREPUBLIC STOP AND STARE MDSLEY/INTERSCOPE/UNIVERSAL 543 +51

22 RIHANNA DON'T STOP THE MUSIC

SRP/DEF JAM/UNIVERSAL S01 -141

15 ELISEESTRADA UNLOVEYOU ¥ ROCKSTAR 472 -1

AWARE/COLUMBIA/SONY BMG 469 -64

1 JOHN MAYER say

MADONNA FEAT, JUSTIN TIMBERLAKE 4 MINUTES WARNER BROS./WARNER 463

19/JWE/SONY BMG 455 -33

ISLAND/UNIVERSAL 449 +61

18  JORDIN SPARKS TATTOO
S MARIAH CAREY TOUCHMY BODY

19/JIVE/SONY BMG

26 FINGER ELEVEN I'LL KEEP YOUR MEMORY VAGUE ¥ WiND-UP 428 -58

JHVE/SONY BMG 425 -4

S JORDIN SPARKS DUET WITH CHRIS BROWN NO AR

13 THREE DAYS GRACE NEVER TOO LATE ¥

6  BRYAN ADAMS | THOUCHT I'DSEEN EVERYTHING W BADMAN/UNIVERSAL 385 +49

10 = BRIAN MELD SHINE & SONYBMG 384 +21

4  CRASH PARALLEL WORLD WE KNOW & BLACK BOX RECORDINGS/SONY BMG 374 +58

26  ALICIAKEYS NDONE MBK/J/SONYBMG 368 -23

19  LINKIN PARK SHADOW OF THE DAY WARNER BROS./WARNER ' 364 -87

LAVA/ATLANTIC/WARNER 346 -65

BELUGA HEICHTS/EPIC/SONY BMG 339 -26

ARISTA/SONY BMG 327 -80

UNIVERSAL 313 +42

20 SIMPLE PLAN WHEN i'M CONE ¥

9  SEANKINGSTON TAKE YOU THERE

23 AVRIL LAVIGNE HOT %
6  JULLY BLACK UNTILISTAY W

27 TIMBALAND FEAT. ONEREPUBLIC APOLOGIZE ~ MOSLEY/BLACKGROUND/INTERSCOPE/UNIVERSAL 310 -8

16  KREESHA TURNER BOUNCE WiTH ME ¥ 3Y] 284 -15

¥ indicates CanCon
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R&R SMOOTH JAZ2Z

Ride the green wave; smooth out; and the evolution of cool

A Trio Of
Clever, New

Marketing Mantras

Carol Archer

CArcher@RadioandRecords.com

he genesis of WNWV (the Wave)/Cleveland’s Ride the Green
Wave initiative arose at last year’s EarthFest celebration, a local
event that drew 14,000 people. The Elyria-Lorain station partic-
ipated as part of the Clean Fuels Foundation drive and was inun-
dated with questions about the topic. Promotion/marketing
director Suzy Peters says that while there were far more knowl-
edgeable representatives nearby, folks flocked to the station’s booth to ask questions.
That was a clear validation of research showing that 54% of WNWV P1s say they
are “very concerned and think the environment is one of the biggest issues we face
today,” versus 34% of all 30- to 59-year-old music radio listeners in the market.

Peters revels in the fact that“it’s a hot topic and
we had an opportunity to be front and center, so
we developed several opportunities that would be
both revenue generators and marketing options.”

Wherever WNWYV goes, the station takes its
environmental message. “At events, we include
recycling opportunities, shredding services and
information to help listeners live in greater bal-
ance with nature,” she says. In addition to help-
ing prevent identity theft, Peters notes that one
Northeast Ohio shredding company recycles 50
tons of material per month, much of which is
turned into books.

The station also airs 30-second “‘green tips” six
times per day.*“We acquired a Toyota Prius hybrid
promotion vehicle, which is currently being
wrapped with station and sponsor logos,” she says.
Listeners can join WNWV’ Green Team, where
they pledge to take action to help slow global
warming and receive a free Earth-friendly item.
And the station’s Green Pages on WNWV’s Web
site spotlight tips, events and sponsors.

‘Smooth Out’

Sandusky Radio KW]JZ/Seattle has broken ranks
from its format peers by dropping the word *jazz”
fromn its branding. The station is running a savvy
TV campaign that consists of two rotating 15-sec-
ond spots, often as bookends in a stopset, PID Carol
Handley says. With marketing dollars and market-
ing opportunities always at a premium, she knew

it was imperative to make the station’s 2008 eftorts
realy count. Handley was confident that KWJZ
could attract new listeners to check out the station
if they camie for usage and lifestyle, as opposed to
the obvious factor that it played smooth jazz.

“After working with a great local creative ad-
vertising agency—a first for us—we came to some
wonderful concepts that we then put into focus
groups,” Handley says. “Each addressed usage and
lifestyle, but from a different creative angle.” The
station adopted the concept that sold the usage of
it with ““a very simple and elegant message: When
life gets stressful, come to 98.9 KWJZ and we will
help you ‘smooth out.”

In Handley’s estimation, the majority of previ-
ous niarketing messages in smooth jazz—and most
of radio, she says—was to sell the music and the
artists; that is “the uniqueness of what we play.
These are usually purchased from off-the-shelf
vendors and look like a radio spot from a mile
away,” which she describes as predictable and not
very compelling. “We knew we needed a bold
message for a short spot, so we've taken two 15-
second spots with a different approach on the same
concept and run them as often as possible as book-
ends in stopsets. We introduce the concept and
then drive it home.”

The visual concept for the campaign depicts the
impact of smooth music with an animated
graphic. The first shows sound waves overlapping
as the viewer hears the stressful sounds of daily life:
a baby crying, car horns, jackhammers and the

44  24/7 NEWS ONLINE @ www.RadioandRecords.com

‘We're
sending] a
clear message
that while
WSJT is still
playin

smooth jazz,
it has grown,
changed and
continued

to be
contemporary.’

—Ross Block

Peters

Handiey

insistent ring of a telephone. Then music comes
up and replaces the brain-numbing audio as the
announcer intones, “Smooth out” The sound
waves begin to soften, float up and settle gently as
the station logo is revealed and the announcer says,
“98.9 KWJZ."

The second spot features overlapping scribbles
on a page reflecting the agitated thoughts of a man
running through his overwhelming to-do list: a
report for the boss, which is late; stock market; kids®
soccer practice, and traffic isn't helping. Smooth jazz
music comes up and eases his stressful thoughts as
the scribbles on his list break down to become
musical notes floating on a fluid musical staff. Again,
the announcer suggests, “Smooth out.” Lines lift up
and float down, washing over the logo, and once
more the announcer says,“98.9 KWJZ”

Evolution Of Cool

Last October, WSJT/Tampa PD Ross Block be-
gan targeting the 35-44 demographic in an effort
to reverse the aging trend of his audience. At the
time, Block told R&R that WSJT had to tell peo-
ple what was going on in a succinct phrase that
signaled a change, while assuring that the CBS
Radio station wasn't changing format. “‘Jazz has
always been cool and when we go to Arbitron, we
see the word ‘cool’ frequently mentioned in rela-
tion to our station,” he says. As such,‘‘smooth jazz,
evolution of cool” became WSJ T’ on-air slogan.

Now, Block says,“It’s not a coincidence that our
ratings have risen back to our accustomed rank-
ing.This theme has sent a clear message that while
WSJT is seill playing smooth jazz and still sound-
ing as hip and cool as it has for the last 12 years,
at the same time it has grown, changed and con-
tinued to be contemporary. We targeted artists with
appeal to below-40 listeners, both jazz fans and
potential pop cumers alike”

He adds that the slogan represents a continued
commitment to exploring new nuwsic, especially
vocals, that sends a bold message to potential listen-
ers. In Block’s words: “Try us. Don't assume you
can’t join the club.” To that end, WSJT includes in
its playlist such acts as “those you see on the bill-
boards, where we wanted attractive people who
were striking and interesting,” including the Pussy-
cat Dolls, John Legend, Alicia Keys, Queen Ladfah,
Fergie, Robin Thicke, Rob Thomas, Beyoncé, Nelly
Furtado, Natasha Bedingfield, Gnarls Barkley, TLC,
Christina Aguilera and Mary J. Blige.

Block says that his station’s marketing efforts are
ongoing—or more to his point, evolving. He adds,
“CBS Radio GM/market manager Charlie Ochs
and [ are conunitted to continuing to evolve this for-
mat. We don’t want to see what has been so success-
ful for us for so many years go away, and we refuse

to bury our heads in the sand any further”  R&R

THE EvOLuUuTIiOn OoF I':EIEIL_,',_.‘
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» BRIAN CULBERTSON USES THE
POWER OF MOST INCREASED PLAYS (UP
60) TO SUNMMON A NO. 23 DEBUT FOR

“ALWAYS REMEMBER,” THE FIRST SINGLE
FROM HIS FORTHCOMING ALBUM
“BRING NG BACK THE FUNK” (APRIL 29).

&R. SMOOTH JAZZ

nielsen
DMDS

POWERED BY

DICITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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;1 PAUL HARDCASTLE o 5 N (. ¥ 4 15 EUGEGROOVE MR GRDOVE NARADAJAZZBLG 170 +4
LUCKY STAR TRIPPIN'N' RHYTHM - 51 —— = =g
= € NORMAN BROWN FOP'S COOL CROOVE PEAK/CMG 158 b
JESSY J 3 5 £ N BROWN 2
I TEQUILAMOON PEAK/CMG B S0 e 3 B | 6 A EVERETTE HARP OLD SCHOOL SHANACHIE B -3
» ngggg&'m HARP guace | 370 es4 2720 7 ﬂ 7 15 RICKBRAUNG&RICHARDELLIOTBETTERTIMES ARTIZEN 153 +3
LD SCHOOL. : ARTIST NEW c
1o CHRIS STANDRING . . Sy e SR e 19 S CHRIS STANDRING LOVE S PARACRAPHS  ULTIMATEVIBE ~ 135 +3
LOVE & PARAGRAPHS ULTIMATEVIBE fasil MIND! ABAIR - 5 e W€ STEVEOLIVERFEAT. WARRENHILL ONTHEUPSIDE  som 131 1
57 CHRIS BOTTI 305 26 2931 5 Smile [l 10 10  TDMBRAXTONFEAT.BRIANSIMPSON ESCAPE  PACIFICCOAST JAZZ 127 -4
VENICE COLUMBIA i (Peak/CMG) T - — e I
ERIC MARIENTHAL KKSF, KYOT, Sirius Jazz Cafe, WDSJ, WWMV n _8__. 12 NILS DREAMIN' BAJAITSR 125 -14
| 28 alewaten peacicws 287 = | 2 ", NORMAN BROWN 3 @ 14 T WARCUSMILLERFEAT.CORINNEBAILEYRAE FREE  3DEUCES/CMG 122 +12
14 PAUL BROWN e - B o Pop's Coo Graove (3] 16 12 PAUL BROWN 0L SKOOLIN PEAKICMG 121 +15
L' SKOOLIN' PEAK/MG ’ (Peak/CMG) . Tny
g NORMAN BROWN 36! o KKSF, KYOT, WLOQ @ (13 1 DARRENMOTAMEDY LOVEYOUJUSTSOMUCH MASHAD — TI7 +4
POP'S COOL CROOVE PEAK/CMG - : " JOHN LEGEND 2 @ 200 ©  BOBBALDWIN THIRDWIND NUGROOVE 13 5
18 CHUCK LOEB 58 16 1620 13 Each Day Gets Better Lcd 15 2  MINDIABAIR smiLe PEAKICMG M 4
WINDOWPF THE SOUL HEADS UP N " (G.0.0.0./Columbia) T b **’ K
o MICHAEL MCDONALD T " . KYOT, WD5J @ 17 ¢ GERALDVEASLEY SLIPNSLIDE Heapsup 109 +9
(YOUR LOVE KEEPS LIFTING ME) HIGHER AND HIGHER UNIVERSALMOTOWN ] B = ia e 2 @ 28 £ SAXPACK FALLIN' FOR YOU SHANACHIE | 107 +23
30 &?I’;‘GEOV JAMES ovowe 242 28 2829 9 Cafe Mocha {198 18 S  SEKOUBUNCH TAKE S/IN THREE TRIPPIN'N'RHYTHM 105 +5
L (Koch) i -1 . ol - -
30 CANDY DULFER = - Y - KJZ5, WLOQ @ 23 & MIKE LEVINE HEADIN HOME RHOMBUS 100 5
LA CITY LICHTS HEADSUP : BRIAN CULBERTSON. = @ 22 & JIMMYSOMMERS FEAT. BRIAN CULBERTSON KiCKIN'IT  CEMINI 96 0
4 galﬂnl ABAIR MOST ADDED e 203 423 146 W7 Always Remember PPH 21 10 CHRIS GEITH WAVESOF LIFE NUANCE 95 =3
= . (GRP/Verve) - —f -
pAR 19 CHUCK LOEB wINDOW OF THE SOUL HEADSUP | 94 -6
15 20 WALTER BEASLEY 198 20 1608 1 KIFM, wJZ - - o= %
L i WHY NOT YOU HEADS UP EVERETTE LSRR 1 O 24 2 DWAYNEKERR SMOOTH DMANNS 92 +2
18 9 BREITFT'E(Rﬁ:}EASUN & RICHARDIELTIOT: AT 190 +32 0899 22 0ld School @ 26 12 LES SABLER CLUBSTREET MUSICFORCE 90 0
= = = (Shanachie) o YT = T
VSl 27 =« BRIAN BROMBERG SHAC CARPET ARTISTRY ~ 88 -
20 8 MARCUS MILLER FEATURING CORINNE BAILEY RAE ~ AIRPOWER 173 +45 1.085 20 WLVE -
FREE 3DEUCES/MG ST = Yl 25 JEFF OSTER SERENCET RETSO 86 -4
) JOHN LEGEND = | | fEE
19 4 166 +18 1370 1@ RICHARD ELLIOT 1 Pl 29 2 JAY LEACH CLEARED FOR TAKEOFF pLaYLIST ¢« 80 8|
e ey Z;f;z ?:.:;i%n CODDMOMBA == p B e o) BB S0UL BALLET 004 DiamoNDs ARTZEN 78 2
@ 2IF 5 38 49 1527 B . -
50 CANUBELIEVE STAR TRAK/INTERSCOPE KOAS (308 LE L0014 MARC ANTOINE SP00KY PEAKICMG 75 +7
THE SAX PACK = b N ' )
0 3 2 5 pinFoR You SHANACHIE ]?0 < e 2 E:hf ; ‘?‘:V:(u L
JESSE COOK (Shanachie)
o _2_6“ 2 CAFEMOCHA COACH HOUSE/KOCH ‘96 57 Ee WNUA
- BRIAN CULBERTSON MOST INCREASED PLAYS ER
3 m ALWAYS REMEMBER CRP/VERVE e cef 0658 28 ??ﬁ';m‘c’m L
= 2 i
BLAKE AARON (Star Trak/Interscope)
Q 23 15 GUMPIN ON THE WES SIDE INNERVISION 8"7 ) e S KYOT INCREASED
O B oy 8 0567 29 BLAKE AARON 1 PLAYS
35 SOUL BALLET Bumpin' On The Wes Side
- A ! isi
6 2? 2 ADADIAMONDS ARTIZEN _80 g et 5 5:\7:,:\\790") BRIAN CULBERTSON
Q 27 3 g';I'TEH\EISPSDLEIVER FEATURING WARREN HILL o b7 4 0.259 L Always Remember (GRP/Verve)
3 KRVR +2), KSSJ 49, WUZZ +3, XWRC +8, KIFM +4, WNUA 43,
MARC ANTOINE : ‘
o ] _30_ 4 YT PEARIENIG §4 +10 1434 18 WNWV +3, WLOQ +2, WDSJ +2, KYOT +1
o) T Bob BALoww 6 6 010 - EVERETTE HARP
SO  THIRD WIND NUGRODVE L Old School (Shanachle)
¢ ALICIA KEYS WSIW 416, WIZZ +13, WLVE +B, KIEM +7, KJZS +4, SLIC +4,
@ 28 2| DULL NEVER SEE MEACAIN MBK/J/RMG < 213 ey 21 WNWV +3, KBZN +2, WLOQ +, KYOT 41
NORMAN BROWN
Pop's Cool Groove (Peak/CMG)
WNWV 71, WSIW +8, KKSF +3, WLVE +3, KOAS +2, SUUC +2,
NEW AND ACTIVE KBZN +2, WLJZ +2, KIFM +2, WNUA +2
ARTIST ARTIST ARTIST
TITLE / LABEL AUD / GAIN TITLE / LABEL AUD / GAIN TITLE / LABEL AUD / GAIN :\:II(;)A':CUSEMILLER ’;EAAJ
NICK COLIONNE S0/10 GERALD VEASLEY 3616 BRIAN BROMBERG 23/3 ADDED AT... R
Keepin' It Cool Slip N Slide Shag Carpet KYOT Free %DE;;‘S/%MGJZZ S oy
(Narada Jaz2/BLG) (Heads Up) [Artistry} Wsé‘ﬁc' 1' K i W\imcﬂf L , KRVR 43,
TOTAL STATIONS: 6  TOTAL STATIONS: S TOTAL STATIONS: 3 Phoenix, AZ - B 25O L ORI
PD: Smokey Rivers JESSY J
KELLY SWEET 49/4 SEKOU BUNCH 28/2 THE SAX PACK 2013 APD/MD: Angie Handa Teauila M
Dream On Take 5/In Three Tequila John Legend, Each Day Gets Better, 15 equila Moon {peak/CMC)
(Razor & Tie) (Trippin ‘N’ Rhythm) (Shanachie) Rl e B ey etsCetter WUIZ +21, KKSE +3, WVMV +7, KYOT +4, KBZN +3, WJZZ 43,
TOTAL STATIONS: 8 TOTAL STATIONS; 3 TOTAL STATIONS: s Norman Brown, Pop's Cool Groove, 11 WU <2 L) o (A o Wy <l
e \ ' FOR WEEK ZNDING MARCH 30, 2008
Robin Thicke, Can U Believe, 6 BEGEWNOD: See iegend to charts In charts section for rules and symbol explanations.
FOR REPORTING STATIONS PLAYLISTS GO TO: =5 smeoth jazz stations are electronically monitored by Nielsen Broadcast Data Systems 24
Radi R hours & day, 7 days a week. Indicator chart comprised of 16 reporters.
www.RadioandRecords.com © 2008 Nielsen Business Media, Inc. Alf rights reserved.
WJZ2Z/Atlanta, GA* WDS J/Dayton, OH* KPVU/Houston, TX KTWV/Los Angeles, CA* WLOQ/Orlando, FL* KBZN/Salt Lake City, JT* DMX Smooth Jazz/Satellite KWJ2Z/Seattle, WA*

OM/PD: Jeff Stevens

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MD: Sandy Kavach

WZJZ/Ft. Myers, FL
OM: Louis Kaplan
APD/MD: Randi Bachman

WSBZ/Ft. Walton Beach, FL
PO: Mark Carter
MD: Mark Edwards

WSJW/Harrisburg, PA*
PO/MD: Paul Scott

WQTQ/Hartford, CT
PD/MD: Stewart Stone

OM: Steve Hegwood
PO/MD: Dave Kosh

WEAA/Baltimore, MD

PO: Sandi Mallory

APD;MD: Marcellus "Bassman”
Shepard

WSNJ/Baltimore, MD*
PD/MD: Lori Lewis

WVEUW/Birmingham, AL
OM/PD: Andy Parrish

WNUA/Chicago, IL*
OM/PD: Darren Davis
14D: Rick O'Dell

WNWV/Cleveland, OH*
OM/PD: Bernie Kimble

APRIL 4, 2008

PD: Wayne Turner

KJLU/Jefferson City, MO
OM: Mike Downey

PD/MD: Dan Turner

APD: LaVaughn Wilson

KOAS/Las Vegas, NV*
OM/PD: Duncan Payton
MD: Lynn Briggs

KUAP/Little Rock, AR
PD/MD: Michael Neliums

KSBR/Los Angeles, CA
OM/PO: Terry Wedel
MO: Vienna Yip

PD: Paul Goldstein
APD/MD: Blake Florence

WCRV/Melbourne, FL
PO/MD: Randy Bennett
APD: Jan Julian

WLVE/Miami, FL*
OM/PD: Rich McMillan

KRVR/Modesto, CA*
OM/MD: Doug Wulff
PD: James Bryan

WVAS/Montgomery, AL
OM: Candy Cape!
MO: Jay Holcey

WHOV/Norfolk, VA
PD: Kevin "The Moose™ Anderson

PD: Paul Lavoie
APD: Brian Morgan
MD: Patricia James

WJJZ/Philadelphia, PA*
PO: Michael Tozzi
MD: Frank Childs

KYQT/Phoenix, AZ*
PD: Smokey Rivers
APD/MD: Angie Handa

KJZS/Reno, NV*
OM: Mark Keefe
PD/MD: Jay Davis

KSSJ/Sacramento, CA*
PO/MD: Lee Hanset

www.americanradiohistorv.com

OM/PD: Dan Jessop

KIFM/San Diego, CA*
PD: Mike Vasquez

APD: J. Wiedenheimer
MO: Kelly Cole

KKSF/San Francisco, ZA*
PD/MD: Ken Jones

KJZY/SantaRosa, C4*
PD: Gordon Ziot
APD/MD: Rob Singletor

DMX Jazz Vocal Blend/Satzllite
PD/MD: Rochelle Matth=ws

PO/MD: Rochelle Matthews PO: Carol Handley

MD: Dianna Rose

KCOZ/Springfield, MO
OM: Jae Jones
PD/MD: Jarrett Grogan

WSJT/Tampa, FL*
PD: Ross Block
MD: Kathy Curtis

Jones Radio

Networks/Satellite®
OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally

Sirius Jazz Cafe/Satellite*
OM: Gregg Steele
PO: Shirley Maldonado

XM Watercolors/Satellite*

PD: Shirlitta Colon
MD: Lynette White

* Monitored Reporters
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R&R ALTERNATIVE/ACTIVE/ROCK

Traditional methodologies are still solid as online testing

continues to grow

What's In Your

Research Mix?

Mike Boyle

MBoyle@RadioandRecords.com

ven as Web-based music testing continues to catch on, tradi-
tional methods, such as callout and auditorium tests, remain
effective weapons in rock programmers’ research arsenal.
However, the frequency and amount of music research sta-
tions are conducting is largely driven by budget considera-
tions and not specific research needs. “We don’t have a huge
budget for music research, but who does these days?” Press Communications
alternative WHTG-WBBO (G Rock Radio)/Monmouth-Ocean PD Terrie
Carr asks. The station conducted a perceptual study when Carr joined slightly
more than a year ago and plans to begin online music testing in the coming

weeks, using the Web-based RadioTraks system (see story, below right). “It 1s
going to be economically feasible and effective for us,” Carr says.

Describing himself as a fan of
Web-based
Northshire Communications al-
ternative  WEQX/Manchester,
Vi, OM/PD Willobee says a
combination of the RadioTraks

music rescarch,

service and the station’s own
Listener Advisory Board has
improved its overall research

efforts. “It’s important to re-
member that it’s a tool and a
good barometer, but we don't
use it as the tinal word,” he says
of research.

To encourage listener participa-
tion in online tests, WEQX offers
incentives, such as trips to see
bands in other cities and concert
e oerak

O B
OWil Caln

3 o chaue 1 ife
tickets to shows in its

. . Hawke
yard. One of the incentives was a

VIP weekend at nearby Killington
Ski Resort. Participation in online
tests has “exploded because of the
incentives we're able to ofter
them on an ongoing basis,” Willo-
bee says.

While online testing is part of
his research mix, Mid-West Fam-

ily Broadcasting active rock
WJJO/Madison  PD

Hill

Randy
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Hawke worries that

incentives could color the re-

offering

search results. “I think that you
have to treat online testing more
like traditional callout and not
offer your listeners anything in
return, because then I think you
are getting the contest pigs rather
than the real music fans that want
to participate in the music sur-
vey,” he says.

Hawke says he uses Radio-
Traks mostly for custom jobs,
such as polling listeners for
their favorite currents or faves
from such bands as Disturbed,
Korn or Metallica. He also posts
the results for listeners to view
on the Sound Board section of
the station’s Web site (wjjo.com).
Additionally, WJJO employs a
e-mail-based

Troy Research
music test that includes embed-

ded links that direct participants
to an online survey. Hawke says
he uses Coleman Insights for
annual perceptual studies and
auditorium testing.
Hearst-Argyle  active  rock
WIYY (98 Rock)/Baltimore PD

‘Sales
figures don't
mean as
much as
they used to
just because
| music
buying is so
splintered
now.’

FORMAT FOCUS

RESEARCH

Dave Hill describes his research mix as a
combination of his own gut instincts and
hard research. He employs Kelly Music Re-
search for his “40-40" callout system for
testing currents.

“Our 40-40 system gives us 40 new
respondents every two weeks to factor in
with the 40 old ones to help us with stabili-
ty in the research,” Hill says. “Doing our

music research this way, we don’t do music
meetings on a weekly basis anymore. Now, we
do music meetings when we think it’s neces-
sary. We try not to go more than two weeks
without meeting.”

Hill says it’s important to wait until songs

become familiar before attempting to gauge
their appeal.**We're trying to get some famil-
iarity with these songs before we move them
around too quick. [ don’t like to knee-jerk and
1 don’t like to go completely on what the re-
search says either.”

As alluded to, other tried-and-true tradition-
al research methods are stll important to pro-
grammers. Hill says, “We try to take a look at
local sales and I've always got my ear to the
ground. [ also look at concert ticket sales and
digital sales.”

On the flip side, however, WEQX’s
Willobee says, “I also look at the local
[Nielsen]
sometimes find it difficult to use it too

SoundScan [numbers|, but I
deeply because so many people are buying
music from the Internet these days. I think
the sales figures don’t mean as much as they
used to just because music buying is so

splintered now.” RR
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RadioTraks 101

Online music research provider
RadioTraks was developed by
company president/CEC Hal Fish,
whe also serves as PD at North
American active rack WBZ¥/Co-
lumbus, Ohio. Other comparny
principals include farmer label
promo exec Doug Burton and
former radio trade publication
editor Bill Hard.

Roughly 175 statians in the
CHR/top 40, rhythmic, coun-
try, active rock and alternative
farmats use RadioTraks,
according to Hard. "When Hal
and | started talking about this
model s5ix years aga, we want-
ed to develop a system that
would provide a state-of-the-
art online testing tool to radio
an a cash or barter basis.”

Stations are required to per-
form two tests per month,
although Hard says maore stations
are moving to a weekly approach.
He adds, “Fram there, | am
allowed to go into a completed

test and pick out seven scores to
share with labels. Our challenge is
that | have to find encugh sta-
tions in a given format that | am
able to provide an information
flow to recard companies that
makes sense.”

Hard stresses that RadiaTraks
does not add songs to the tests,
nor does it promote recards to
radio. "We basically are consumed
with doing whatever we can to
make sure the product is effec-
tively working and that the sta-
tions are maximizing their return
fram their database, because if
the systern does not deliver body
count, our product is compro-
mised as well.”

RadioTraks' goal is get to at
least 175-200 13+ respondents for
each client’s music tests. “Many
of our stations regularly pull in the
range of 230-plus per test,” Hard
says, “and it's not unusual far
stations to do 1,000 respondents
in a survey. —MEB
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» LINKIN PARK SETTLES INTO THE TOP 20 WITH
A FOURTH TRACK FROM ITS MULTIPLATINUM
ALBUM “MINUTES TC MIDNIGHT” AS “GIVEN U>"
JUMPS 23-13. THE BAND IS STILL ONE TOP 20
TRACK SHCRT OF THZ =IVE THAT PREVIOUS SET
“METEORA” SFAWNED ~ROM 2003-2004.

R&R ALTERNATIVE

POWERED BY hiclsen

X DIGITaL DOWNLOADS
(pmps AVAILASLE AT DMDS.COV

W
E o3 11 NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
w & ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
= Sz . ARTIST PLAYS ARTIST PLAYS
E € e . _ IMPRINT / PROMOTION LABEL ™ *- MILLIONS RANK A e AU | b
FOO FIGHTERS NO. 1(7 WKS) FINGER ELEVEN 343/43 FLOBOTS 233167
1 1 23 1669 -94 €.257 4
LONG ROAD TORUN ROSWELL/RCA/RMG I'll Keep Your Memary Vague Handlebars
PUDDLE OF MUDD (Wind-up) {Universal Republic)
PSYCHO FLAWLESS/CEFFEN/INTERSCOPE 1227+ *102 6050 6 MOST ADDED TOTAL STATIONS? 27 TOTAL STATIONS: 26
ATREYU -
1314 +9] 4.093 10 THE KOOKS ¥ 327/86 RED 189/1
FALLING DOWN HOL!YWCED Always Where | Nead To Be Already Over
SEETHER - (Astralwerks) (Essential/RED/Epic_
RISE ABOVE THIS WIND-UP el >0 Bl 3 TOTAL STATIONS: 38 TOTAL STATIONS: 17
THE BRAVERY
1254 +20 €.094 S FOO FIGHTERS 308/123 FILTER 178/2
BELEVE ISEAND/O MG ARTIST NEW Let It Die Soidiers Of Misfortune
LINKIN PARK N2 53a 4 6415 2 TITLE / LABEL STATIONS (Roswell/RCA/RMG) (Pulse)
SHADOW OF THE DAY WARNER BROS. E DISTURBED 22 TOTAL STATIONS 20 TOTAL STATIONS: 20
3 DOORS DOWN Inside The Fire
175 NOT MY TIVE UNIVERSALREPLBLIC | 1B5 +78 £287 9 (Reprise) AVENGED SEVENFOLD  275/22 THE WHIGS 161/47
KHBZ, KJEE, KMYZ, KNXX, KPNT, KRAB, Afterlife Right Hand On My Heart
ROOIRIGHTERS 62«22 6739 1 KTBZ, KXTE, WARQ, WCYY, WEND, WHRL, (Hopeless/Warrer Bos.) (ATO/RED)
THE PRETENQER ROSWELL/RCA/RMG e WJRR, WKRK. WKRL, WPBZ, WRXL. TOTAL STATIONS 26 TOTAL STATIONS: 19
SEETHER n WRZX, WSUN, W™ZR, WXDX, WZJO
FAKE IT wmnﬁ: 1640+ - £346 8 SAFETYSUIT 261/29  SWITCHES 142/4
Y THE RACONTEURS 21 Someone Like You Drama Queen
z:m%@:&%%&lsco DECAYDANCEFUELEDBY RamenRRP 1007 B 3422 15 e Rougaol oy (eSS MEts ) Untescons)
= = (Third Man/Warne- Bros.) TOTAL STATIONS: 24 TOTAL STATIONS: 17
PARAMORE 007 25 3324 6 KCNL, KITS, KMYZ, KNXX, KPNT, KROQ,
CRUSHCRUSHCRUSH FUELED BY RAMEN/RRP g i KRZQ, KWOD, KYSR, WBCN, WBTZ, WCYY,
WFXH, WGRD, WLUM, WMFS, WNFZ,
JACK JOHNSON o 4 <
IFIHADEYES SRUSHFRE/UNIVERSALREPUBLC 07 | 9B 38983 T UTRUT LB LA SN E
ASHES DIVIDE a FLOBOTS 18
THE STONE sunomome o2 10 Eliscn 28 Handlebars
RISE AGAINST 3 ) {Universal Republic)
€32 -28 4531 7 CIMX, KJEE, KNDD, KQRA, KRAB, KRBZ,
THE GOOD ::: UNDONE . . GEFFEN/INTERSCOPE R e e
10 YEA AIRPOWE WEQX, WFNX, WKQX, WLUM, WROX,
519 7 gumru UNVERsaLRepuBLC  B10 ¢101 2926 19 WSWD
@ |IAI'-'OCALVF-'TICA FEATURING COREY TAYLOR 204 +29 2394 23 DEATH CAB FOR CUTlé L 7
MNOT JESUS JIVE/ZOMBA ;
o | Will Possess Your Heart
- AVENGED SEVENFOLD — _ {Atlantic)
17 | ALMOST EASY HOPELESS/WARNER BROS. 5d 57 978 30 KDCE, KMYZ, KTBZ, WRWK, WSUN,
1 WTZR, WZJO
@ ) :o'lfg:sv TR GO4ROADRUNNERRRP 730 #52 2059 7 FOO FIGHTERS 7
LINKIN PARK = 5 Let It Die
@ : [IVENUP WARNER BROS. 724 1 +106 :"6] 22 (Roswel/RCA/RMG)
KOCE, KITS, KNDD, KTCL, Sirlus Alt Nation,
20 ICG'E‘TEIYELLE EEIYC '_'1% -41 3092 18 WBCN, WLUM
R.E.M. - = SAVING ABEL =
0 1 SUPERNATURAL SUPERSERIOUS WARNERBROS BN c el Addicted
DEATH CAB FOR CUTIE (Virgin)
’ I WILL POSSESS YOUR HEART aantc QREAR 264 [EREEl T KPNT, WGRD, WKRL
7 DISTURBED MOST INCREASED PLAYS/MOST ADDED IINKIN PARK 2
& INSIDE THE FIRE RepRise 070 670 2157 26 Given Up
THREE DAYS GRACE (Warner Bros.) - =
Q RIOT avezomea 227 4 e 0 KQRA, WXNR DISTURBED
SICK PUPPIES ; PENNYWISE 2 Inside The Fire (Reprises
MY WORLD RMRVIRGN 00 B4 gsg 0 Thc'u:mm S KRZQ +51, KXTE +38, WCYY +3~, WXNR +33, KCXX +3],
@ THE RACONTEURS (MySpace) WIBX +27, KFMA +26, KRAB +2, WXEG +22, WHRL +21
577 +577 3.464 13
SALUTE YOUR SOLUTION THIRD MAN/WARNER BROS. WKQX, WZNE
SENNYWISE . THE RACONTEURS
. THE WESTERN WORLD MYSPACE ST +4] 3513 12 MGMT 2 Salute Your Solution Third Man/Warner Bros.)
Time To Pretend KRBZ +36, WFNX +35, KFMA +73, KITS +30, SIAN +28,
SERJ TANKIAN 569 9 203 29 {Columbia) KNDO +26, KNRK +25, KJEE +2~, KYSR +24, KROX +22
SKY IS OVER SERJICAL STRIKE/REPRISE v KRZQ, WXNR =
VAMPIRE WEEKEND 550 a8 2260 25 FINGER ELEVEN > DEATH CAB FOR CUTIE
A-PUNK XL/BEGGARS GROUP p {ll Keep Your Memory Vague | Will Possess Your Hzart (Atlantic)
JIMMY EAT WORLD fr o .. B - (Wind-up) SIAN +24, KRZQ +21, KNXX +18 KFMA +16, KNRK +16,
ALWAYS BE TINY EVIL/NTERSCOPE y WSWD, WWDC WBTZ ok, WROX +13, WRWK +1, KDGE <1l KTBZ +10
SIXX: A.M.
LIFE 1S BEAUTIFUL FLEVENSEVEN 022 2 REEl 2 ELCIJIB(I?TS o
: T - andlebars (Universal Rapublic
BREAKING BENJAMIN s03  +2 1565 34 KROQ +29, KRAB +20, KYSR +13, XTRA +17, WROX +13,
UNTIL THE END HOLLYWOOD KFMA +12, WSWD +3, KXRK +8 WKQX +6, KTCL +4
AGAINST ME! T e
sTOP seemeprse 490 37 i 1557 SEETHER
MGMT h Rise Above This (Windiup)
TIME TO PRETEND cowmea V77 & 1563 37 KTBZ +2, WROX +18, KNXX +IE, WFXH +15, KITS +15,
WLUM +12, KPNT +11, WXEG +IC. WBTZ +9, KXRK +9
SAVING ABEL = 400 +50 0813 -
i IDDCO/VIRCIN 1 ADDED AT...
LuDo : @iy
LOVE ME DEAD RepBROASLANDADIMG 282 *70 . S CIMX
. Detroit, MI
BUCKCHERRY N
SORRY ELEVENSEVENATLANTICRRP 578 - gexs 21 PD: Vince Cannova
SPOON - - MD: Jay Hudson
DON'T YOU EVAH MERce o976 D94 - Chiodos, Lexington (Jcey Peat-pot With A Monkey Face), 6
Flobots, Handletars, 2
BULLET FOR MY VALENTINE 362 6 1626 B Avenged Sevenfold, Afterlife, 0 FOR WEEK ENDING “AXCH 30, 2008
SCREAM AIMFIRE JIVE/ZOMBA i LEGEND: 3ee legenc tc charts in charts section for rules and symbol explanations.
FOXBORO HOT TUBS FOR REPORTING STATIONS PLAYLISTS GO TC 7D alternative and 25 Can da rock stations are electronically monitored by Nielsen Broadcast Data
MOTHER MARY JINGLE TOWN 357 -172 1825 - www.RadioandRecords.com Systems 24 hours a dav. 7 days a week. © 2008 Nielsen BusinessiMedia, Inc.

All rights reserved.

APRIL 4, 2008

Decals Static Labels Magnets Media Folders Artwork

24/7 NEWS ONLINZ

www americanradiohistorv com

0% 'commumcallon

sz Graphics Inc

(800) 331-4438 wrvw.cgilink.com

Call us today!

’Sqmpzs of our p_n'nting

6 2008 COMMUNIC%&GRAPHICS INC.

@ www.RadioandRecords.com 47


www.americanradiohistory.com

» MISSISSIPPI QUINTET SAVING ABEL LANDS ITS FIRST
TOP 10 AS “ADDICTED"” JUMPS 12410 (UP 154). THE BAND

WILL BE TOURING THROUGH TH= SPRING WITH SUCH
VARIOUS ACTS AS SICK PUPPIES. THEORY OF A DEADMAN,
FINGER ELEVEN AND 10 YEARS.

b
&R ACTIVE ROCK

By niclsen
DMDS

PODWERED
DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

- =
i 2§ 11 NIELSEN BDS NEW AND ACTIVE
- #E  ARTIST CERTIFICATIONS PLAYS AUDIENCE
# 285 e IMPRINT/PROMOTION LABEL  TW  +/-  MILLIONS RANK ERTIST pomen e ARTST) sy prAE
1 1 2 PUDDLE OF MUDD NO. 1(9 WKS) 1550 5 5.385 i THE RACONTEURS 108/108 DEAF PEDESTRIANS sin
PSYCHO = FLAWLESS/GEFFEN/INTERSCOPE _ o Salute Your Soiution Hail To The Geek
THEORY OF A DEADMAN (Third Man/Warner Bros.) (Dotpaintperiad/Capital}
a _]C_ SO HAPPY 604/ROADRUNNER/RRP ’5_39 +65 292_ ) MOST ADDED TOTAL STATIONS: 26 TOTAL STATIONS: 4
3 DOORS DOWN SCARY KIDS SCARINGKIDS  104/0  KID ROCK 421
. __7 IT'S NOT MY TIME UNIVERSAL REPUBLIC ]3_69 58 EEEEES S Ev Sugar 2
4 - FOO FIGHTERS . (Immortal/RED} (Top Dog/Atlantic)
- 1& | oNGROAD TORUN ROSWELLRCARMG 1281 ) 48 EEEEl S TOTAL STATIONS: 3 TOTAL STATIONS: 4
° 1C. AT‘REYU 1278 +67 3.378 i/ AGAINST ME! 103/12 REV THEORY7 34/34
FRLLUNG DOWN FOLLIWCOD ARTIST NEW Stop Hell Yeah
. m DISTURBED  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED 1269 #2689 4802 2 TITLE / LABEL _ STATIONS. (Sire/Reprise) (Van Howes/Maloof/nterscope}
= INSIDE THE FIRE REPRISE i DISTURBED 19 TOTAL STATIONS: 10 TOTAL STATIONS: 17
n) | APOCAYPTICA FEATURING COREY TAYLOR @ oves IIEEN <3 IEEEE 10 R FROM FIRST TOLAST  68/14  CHIODOS 36
e KBPY, KDJE, KISS, KNCN, KRXQ, KRZR, Worlds Away Lexington (Joey Peat-Pot With A Monkey Face)
& ll§ ASHES DIVIDE 1089 0 2783 0 KTEC, WESX, WBUZ, WCPR, WHDR, (Suretone/Interscape] (Equal Vision)
; THE STONE ISLAND/I0IMG H WRXR, WTFX, WTKX, WWIZ, WWWX, TOTAL STATIONS: 3 TOTAL STATIONS: 7
. SEETHER WXTB, WXZZ, WYBB
) & RISt ABOVETHIS whpup 1081 *20 2844 9 i 0 s S S =] ANEW REVOLUTION 54/9  TRAPT 30/3
) = - == FILTER 8 Done Stay Alive
@ 9 E[)‘[\JE?DG ABEL skoocovirgn 1048 154 27750 12 Soldiers Of Misfortune {Koch) (Eleven Seven)
(Pulse) TOTAL STATIONS: 10 TOTAL STATIONS: 2
10 YEARS KNCN, WEDG, WJJO, WKQZ, WRIF, WRXR,
ﬂ - 8 geautruL unwversaLrepusLc 990 +2 21 - | WXQR, WYBB
2 B CHEVELLE e 965 35 2285 15 'ANOTHER BLACK DAY 7.
FIVE FINGER DEATH PUNC - W e
E FINGER DE PUNCH i
3 3 5 (Bieler Bros.)
= 4 7 TMEBLEEDNG o 7 R »1'?]9 [ KQRC, WCCC, WRUF, WWEN, WYBB,
; WZMR, WZOR
15 [l SEETHER whoos  B76 78 3563 6 ooy gli|
E: KIiD ROCK 6
LINKIN PARK All Summer Long
@ 5 ovenwp waRNEREROS.  DoB 122 2257 13 (Top Dog/Atlantic)
. THREE DAYS GRACE WBSX., WEDC, WLZX, WRXR, WXQR,
e 25 or svezovss RIS 64 EEEEY 16 zeR
= = BREAKING BENJAMIN . THE RACONTEURS 6
g 25 NTILTHEEND wouvwoon [EESEN 158 BRISIERE 19 Salute Your Solution
SIXX: A.M. (Third Man/Warnes Bros.)
& S8 e s BeaUTIFUL nevensevew | 87 75 3037 8 ;VBPZ- WRIEN I VG AZZ XM
T = quizz
1o AIRBOURNE d E_1 . E®%
G _']? TOO MUCH, TOO YOUNG, TOO FAST ROADRUNNER/RRP  B72 5 1931 17 REV THEORY 6
EGYPT CENTRAL Hell Yeah
20 18 y0U MAKE ME SICK FATLADYVILG | 920 B =g = f(\g;[H;S;E/Fgla'}m'gmevmcfgcc Wil
— - - 1 . Slrius Octane, . ,
AVENGED SEVENFOLD WXQR
o 4 | AFTERLIFE HOPELESS/WARNER BROS. 020 ! ey | ]'338_ _2? i R
. ‘ BULLET FOR MY VALENTINE OPERATOR 6
Z= }6 SCREAM AIM FIRE averomss 090 1 103 0'966‘ | 2% (D:'I‘me)
I l o tlantic.
DROWNING POOL KHTB, KOMP, WRXW, WXQR. WZOR, X
e 16 femy Revenseven 00 B ez e St b L gty -
- SERJ TANKIAN = T — -
€2 8 Svsover sERICALSTRKEREPRISE 000 | 19 0748 29 SBhLAfK TIDE - DISTURBED
SEVENDUST O Inside The Fire (Reprise)
e € proDicALsoN BROSASUWLG B2 *50 | 0806 27 2’:;;‘:‘&)0 T WO 450, KXXR +44, WHSX +41, KHTQ +39, WXTB +38,
B o = et e e — WZMR +38, WL +34, WKQZ +32, WZOR +32, KDOT +30
e 5 ALREADYOVER EssENTALREDEPC BB +22 1 0657 3 SAVING ABEL 3
- c — Addicted SAVING ABEL
9 7 SB%J?K vs'/(Av:IDE — +14 0935 25 (Virgin) Addic-ed (Skiddco/Virgin)
H KTEG, WTKX, WTPT KILO +¥ KZBD +T3, WWBN +12, KDOT +12, KLAQ +11,
ALTER BRIDGE - —r 4 = KTEG +IL WTKX +I1, SIOC +8, WJJO +8, WTFX +8
b
2= 12 WATCHOVER YOU UNIVERSAL REPUBLIC 2 a2 L 22 10 YEARS 3 —
Beautlful
9 7 12 STONES 381 +2 0376 35 {Universal Republic) 3, DOORS pOWN' :
ANTHEM FOR THE UNDERDOG WIND-UP y KTEG, WAAF, WEDG It's Net My Time (Universal Republic)
@ ) TANTRIC ! f WIIL 416, KATT +13, KHTQ +12, KOMP +1l, WCHZ +10,
| & 5 _ DOWN AND OUT SILENT MAJORITYALG 376 +50 0755 28 KFRQ +1C, WEDG 10, WIYY +3, WKLQ +7, KXFX +7
KID ROCK
Q | 2 AL SUMMERLONG ToppowATLANTIC 2@ ‘133 0818 26 1 KID ROCK
All Sunmer Long (Top Dog/Atlantic)
@ 3 SIXX: AM. 219 i 0693 30 KISW +1E WRXR +14, WRZK +I4, KZRQ +12, WYBB +11,
! PRAY FORME ELEVEN SEVEN : WRAT +T. XSQU +10, WBLZ +3, WCCC +6, WRXW +6
FILTER T =
@ 2 COLDERS OF MISFORTUNE pusE |28 e oz LINKIN PARK
3 P.O.D. Given Up (Warner Bros.)
@ B 3 ADDiCTED mocompa 20 *37 LER e KTEG +IE WRXW +12, WTFX +TI, WBYR +I0, KZRQ +10,
3 , WRZK +3, +9, WTPT +9, KHTQ +
e ; 4 THOUSAND FOOT KRUTCH 199 - e . WCPR +¥0 40, WEDG 9, 49, KHTQ +8
| FALLS APART TOOTH & NAIL " - ADDED AT... 1057
- ANOTHER BLACK DAY
° | NEW iy peLReros. | 2 61013 KZBD e o ]
‘ DRAGONFORCE g A
T’ -
Rl P ©  rhrouckTHe FRe ANDFLAMES RoasRUNERmRp 7O 20 0.202 QU/PD:IErank Jackson
SKILLET Gavin Rossdale, Love Remains The Same, O
@ i 3 THELASTNIGHT ARDENTISRE/ATLANTIC 109 2 s g:a: ET'HB'S"C”:EVI'(LTVF?Z; %
al ids aring R 4 0
FINGER ELEVEN : o
@ i 2 [LLKEEP YOUR MEMORY VACUE wnoup M8 2z fantriciDown AndlOut; FOR WEEK ENDING MARCH 30, 2008
SAFETYSUIT FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts :ection for rules and symbol exp|anat|onsz.
NEW 134 -3 0.200 - 62 active rock stations are electronically mositored by Nielsen Broadcast Data Systems 24
2 SOMEONE LIKE YOU UNIVERSAL MOTOWN 2 www.RadioandRecords.com hours a day, 7 days a week. © 2008 Nielserr Business Media, Inc. All rights reserved.

Remove Pain fr'om As__s

» Import Selector® browse lists, previous tests
or spreadsheets to create your testlist

Overlay and pull from Mediabase or BDS charts
(or consultant safelists)

Freview audio while building your list, even add your own hooks

Introducing Hook Exchange, a new hook service that removes the pain from the
process. Beyond tight, superb quality hooks, Hook Exchange provides sophisticated
FREE DESKTOP SOFTWARE to give you newfound powers:

HOQ
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» DEF LE3PARD, WITH VOCALS AND CO-WRITING
CREDIT FRCM ~IM McTRAW, RISES 20-18 WITH “NINE

LIVES,” THE LEAD TRACK FROM “SONGS FROM THE
SPARKLE LOUNGE,” DU= APRIL 29. THE SONG HAS ALSO
BEEN FEATURED RECENTLY ON ABC TV NBA BROADCASTS.

[ -
E: vl I NIELSEN BDS NEW AND ACTIVE
B €Y ARTIST CERTIFICATIONS PLAYS AUDIENCE
’ - RIS _ IMPRINT/PROVOTION LABEL __ TW /- MILLIONS RANK TITLE | LABEL UGAN  TITLE/ LaBEL FeAN
PUDDLE OF MUDD NO. 1(3 WKS) R SEVENDUS™ 33/2 12 STONES 26/2
4 L= e ers FLAWLESS/CEFFEN/NTERSCOPE 218 ES 1290 3 Prodigal Son Anthem For The Underdog
3 DOORS DOWN (7Bros/Asylum/LG) {Wind-up)
TS NOT MY TIME UNversaLrepuaLe | 324 O 1284 4 MOST ADDED TOTAL STATIONS: 7 TOTAL STATIONS: 4
%) SEETHER N 353 2 sl 2 FINGER ELEVEM 32m MUDVAYNE 25/0
. FAKEIY WIND-UP A I'l Keep Your Memo y Vague Duill Boy
SIXX: A.M. (Wind-up} {Epic)
"= LIFEISBEAUTIFUL ELEVENSEVEN SO <& [en ! TOTAL STATIONS: 5 TOTAL STATIONS: 3
FOO FIGHTERS
17 293 -4 0.792 S TANTRIC 2710 RED 22/6
LONGROADTO RUIN ROSWELL/RCA/RMG S b ARTIST NEW Down And Out Already Over
1o THEORY OF A DEADMAN 272 4 0.781 6 _ TITLE/LABEL STATIONS (Silent Majorityr LG) (Essential/RED/Epic)
SOHAPPY 604/ROADRUNNER/RRP : DISTURBED 6 TOTAL STATIORS: 8 TOTAL STATIONS: 4
THREE DAYS GRACE n< Inside The Fire
_"7 . NEVERTOO LATE wvezomes 23 7 0'763 | ‘ (Reprise)
5> THE BLACK CROWES 5 o e o _ IiCAL. _KIO_C, KUFO, WEBN, WMMS, WRQK
GOODBYE DAUGHTERS OF THE REVOLUTION SILVER ARROV[\: : KID ROCK -
FINGER ELEVEN n All Summer Long
PARALYZER wmwpup 201 410 0626 9 (Top Oog/Atlantic)
=W ww B8 0S8 ot oA
WINDZ ] DEF LECPPARD FEAT.
FOO FIGHTERS n TiMm MCGRAW 2
| THEPRETENDER ROSWELURCARMG 102 < 050&» B Nine Lives
10 YEARS (Island/UMe)
~ BEAUTIFUL UNIVERSAL REPUBLIC 155 aF Sl 2 TS L
DISTURBED  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED SIXX: A.M. 1
m INSIDE THE FIRE RepRisE 12> 153 0687 8 Life Is Beautiful
LINKIN PARK n2 (Eleven Seven)
20 Gia00w OF THE DAY warngrpros, 142 17 0435 15 R
ALTER BRIDGE THREE DAYS GRACE 1
33 RISE TODAY UNIVERSAL REPUBLIC 148 3 0.385 v Never Too Late
AIRBOURNE (Jive/Zomba)
}8 TOOMUCH, TOO YOUNG, TOO FAST ROADRUNNERIRRP 120 :]] 0.£€E __2] 20
BUCKCHERRY n SEETHER 1
j"  SORRY ELEVEN SEVEN/ATLANTIC/RRP "i -2 0.5 ) ]67 Rise Abave This
DEF LEPPARD FEATURING TIM MCGRAW (Wind-p)
NINE LIVES ISLAND/UME ]O? i e WXMM -
ASHES DIVIDE RUSH 1
_ THESTONE T W By Workin® Them Angels
R.E.M. 5 [ (Anthem/Atlantic)
d SUPERNATURAL SUPERSERIOUS WARNER BROS. ol jl S Wzz0 I L
BREAKING BENJAMIN BLACK TIDE 1
U UNTIL THEEND HOLLYWOOD i 7 0'283 . 20 Shockwave INCREASED
e APOCALYPTICA FEATURING COREY TAYLOR 9 6 0192 25 w‘;i’g‘we) “—AYS
° I'MNOTJESUS JIVE/ZOMBA ; B
THREE DAYS GRACE TANTRIC 1
9 9 o JIVE/ZOMBA 4 g e Down And Out
KID ROCK (Silent Majority/ILG) -
@ ALL SUMMER LONG TOP DOG/ATLANTIC 39 REEEE 27 e DISTURBED
e SAVING ABEL 1oy 0.082 1 Inside The Fire (Reprise]
ADDICTED SKIDDCO/VIRGIN : WEBN +25, KUFO +21, WNOR +20, KAZR +18, KBER +T7,
ATREYU r ADDED AT... KIOC 471, WXQ +9, WRQK +9, KCAL +8, WMMS +8
2e FALLING DOWN HOLLYWOOD 7Y - O'WS_ dz wx M M T(HJTIOCK
RUSH Norfolk, VA
2 61 +12 0.090 - All Summer Long (Top Dog/Atlantic)
@ = WORI'((INGTHEMA:GELS ANTHEM/ATLANTIC OM/PD: John Shomby e e S e )
LINKIN PAR Seether, Rise Above This, 0 KIOC +2, WVRK +2, KAZR 4, WXFX +1
@ | ‘1 GIVEN UP WARNER BROS. £ g _0'260 2 - — —
@ 5 BLACK TIDE s “ 0120 30 THEORY OF A DEADMAN
SHOCKWAVE INTERSCOPE ( 3 So Happy (604/Roadrunrer/RRP)
30 ALTER BRIDGE s) 10 0.068 FOR REPORTING STATIONS PLAYLISTS GO TO: KTUX 4, KAZR +7, KBER 43, WJXQ +2, WRQK +,
1 g WATCHOVER YOU UNIVERSAL REPUBLIC i - b www.RadioandRecords.com S W ER W
10 YEARS
= Beautiful (Universal Republic}
RECURRENTS - KMOD +10, KUFQ +7, WKLC +2, KAZR +, WXMM #, WOHA +1
= DEF LEPPARD
g FEAT. TIM MCGRAW
"l ARTIST 11 NIELSEN BDS PLAYS ARTIST 11 NIELSEN BDS PLAYS Nine Lives (Island/UMe)
Sl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW tw TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ W WGIR +10, WHIY 3, KSHE +2, WIXQ +2, WONE +, WXFX +1
0ZZY OSBOURNE LINKIN PARK
1DON'T WANNA STOP (EPIC) 123 [28 WHAT I'VE DONE (WARNER BROS ) 101 7106
HELLYEAH AEROSMITH
ALCOHAULIN' ASS (EPIC) L SWEET EMOTION (COLUMBIA) 0 .
GUNS N' ROSES RUSH
SWEET CHILD O' MINE (GEFFEN/INTERSCOPE] 12 il TOM SAWYER (ANTHEM/MERCURY/UME] £ ", ?6_
PINK FLOYD 107 105 NICKELBACK a7 B
ANOTHER BRICK IN THE WALL (PART 1) (COLUMBIA) ROCKSTAR (ROADRUNNER/RRP) FOR V'EEK ENDING M ARCH 30, 2008
L I A LEGEMD: Zee legend to charts in charts section for rules and symbol explanations.
:A_ES&CBLACK (LEGACY/EPIC) 106 106 S/EE::E(%WJ[‘?&?’I\CA] 96 9 24 roc. statons are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

day. 7 Jays a week. © 2008 Nielsen Business Media. Inc. Al rights reserved.

WONE/Akron, OH*
IM: Chuck Collins

PD: TK. O'Crady
APD/MD: Tim Daugherty

KZRR/Albuquerque, NM*
OM: Bill May

PD: Phil Mahoney

MD: Rob Brothers

WZZ0/Allentown, PA*
PO: Tori Thomas
MD: Keith Moyer

KWHL/Anchorage, AK
PD/MD: Brad Stennett

WTOS/Augusta, ME
OM/PD: Steve Smith
APD: Chris Rush

APRIL 4, 2008

KIOC/Beaumnont, TX*
OM: Trey Poston
PO: Joey Armstrong

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parocai
APD/MD: Monty Foster

WRQK/Canton, OH*
PD: Greg Ausham

WPXC/Cape Cod, MA
PD/MD: Suzanne Tonaire

WKLC/Charleston, WV*
OM/PD: Jay Nunley

APD: Brian Thompson
MD: Dawn Cox

ROCK REPORTERS

WEBN/Cincinnzti, OH*
OM/PD: Scott Re nhart
MD: Dave Fritz

WMMS/Clevelaid, OH*
PD: Bo Matthew:

WVRK/Columk ss, GA*
OM: Brian Water=
PD: Chris Chaos

KAZR/Des Momes, |1A*
OM: Scott Allen

PD: Ryan Patrick

MD: Andy Hall

KHQG/Duluth, N
OM/PD: Jack Lawson

WQCM/Hagerstown, MD
OM: Rick Alexander
PD/MD: Mike Holder

WNOR/Norfolk, VA*
PD: Harvey Kojan
APD/MD: Sonja Morrel!

WRVC(/Huntington, WV
PD: Reeves Kirtner
APD: Stephen Perry

WXMM/Norfolk, VA*
OM/PO: John Shomby

KCLB/Palm Springs, CA
OM/PO: Jen Shevlin
MD: Jenn Brewski

WJXQ/Lansing, MI*
OM: Paul Cashin
PD: Sheri Vegas

KUFO/Portland, OR*

PD: Chris Patyk
APD/MD: Dan Bozyk

WGIR/Manchester, NH*
PO: Chris "Doc” Garrett

WXFX/Montgomery, AL*
PO: Rick Hendrick

WHJY/Providence, RI*
PD: Scott Laudani

WDHA/Morristown, NJ*
PD: Tony Paige
APD: Curtis Kay

KCAL/Riverside, CA*
PD: Steve Hoffman
APD/MD: Dary! Norsell

WXR>»/Rockford, IL
PL: Jire Stone
M3: Jer1 Schulz

KBER.Salt Lake City, UT*
PD:Ke y Hamme
APD/ND: Darby Wilcox

KZ0Z.San Luis Obispo, CA
OU: Pepper Daniels
PD/ML: Dusty Rt-cads

K™UX ‘Shreveport, LA*
OU: Gary McCoy
PD/AMD: Randy Hil

KSHESt. Louis. MO*
OU: Rik Balis

APD: katy Kruze

M2: Guy Favazza

WAQX/Syracuse, NY*
OM: Tom Mitchell

PD: Alexis

APD/MD: Don Kelley

KMOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, Wl
MD: Steve Resnick

KBZS/Wichita Falls, TX
PD: Liz Ryar

* Monitored Reporters
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R&R rocx

ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

WEQX/Albany, NY*
OM/PD: Willobee
MD: Amber Miller

WHRL/Albany, NY*
OM: John Cooper
PD/MD: Tim Nable

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA*
OM: Kenn McCloud
PD/MD: Danny Spanks
APD: Jared Mann

KNXX/Baton Rouge, LA*
OM/PD: Dave Dunaway
APD: Phillip Kish

MD: Darren Gauthier

KQXR/Boise, ID*
OM: Dan McColly
PD: Jeremy Nicolato
MD: Jeremi Smith

WBCN/Boston, MA*
PD: Dave Wellington
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin
MD: Paul Driscoll

WBTYZ/Burlington, VT*
OM/PD: Matt Grasso
APD/MD: Kevin Mays

WZJO/Charleston, WV*
PD/MD: Bruce Clark

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Yaung

WSWD/Cincinnati, OH*
OM: Patti Marshall
APD: Julie Evans

WKRK/Cleveland, OH*
PD: Dominic Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman" Davis

KDGE/Dallas, TX*
OM/PD: Vince Richards
APD: Chris Ryan

WXEG/Dayton, OH*
OM: Tony Tilford

PD: Steve Kramer

MD: Matt Jericha

KYCL/Denver, CO*
PD: Nert
MD: Eric "Boney” Clouse

CIMX/Detroit, MI*
PD: Vince Cannava
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jacksan

WJBX/Ft. Myers, FL*

PD: Matt Johnson

APD: Anthony "Raach” Praffitt
MD: Jetf Zito

WGRD/Grand Rapids, MI*
PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando

KUCD/Honolulu, HI*
PD: Adam Carr
MD: Chris Sampaio

50 24/7 NEWS ONLINE @ www.RadioandRecords.com

KYBZ/Houston, TX*
MD: Don Jantzen

WRZX/Indianapolis, IN*
PD/MD: Lenny Diana

WTZR/Johnson City, TN*
OM/PD: Bruce Clark

KRBZ/Kansas City, MO*
OM: Bob Edwards

PD: Greg Bergen

APD/MD: Jason Ulanet

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PD: Shane Cox
APD/MD: Valerie Hale

KFTE/Lafayette, LA*
PD: Scott Perrin
MD: Jude Vice

KXTE/Las Vegas, NV*
PD: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandbloom
MD: Lisa Worden

KYSR/Los Angeles, CA*
PD: Michael Martin
APD/MD: Julie Pilat

WLRS/Louisville, KY*
OM: J.D. Kunes
APD/MD: Joe Stamm

WMFS/Memphis, TN*
PD: Rob Cressman
MD: Sydney Nabors

WLUM/Milwaukee, Wi*
PD: Jacent Jackson
MD: Chris Calef

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels

KHBZ/Oklahoma City, OK*
OM: Tom Travis
PD: Jeff Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittshurgh, PA*
OM/PD: John Moschitta
MD: Vinnie Fergusan

WCYY/Portland, ME*
PD: Herb vy
MOD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton

WBRU/Providence, RI*
OM: Mark Stachawski
PD: Chris Novelio

APD: Tom Ghiden

MD: Nick Castillo

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MD: Chris Payne

WDYL/Richmond, VA*
PD: Fisher

WRXL/Richmond, VA*
OM: Bill Cahill
PD/MD: Casey Krukowski

KCXX/Riverside, CA*
PD: John DeSantis
APD/MD: Bobby Sato

WZNE/Rochester, NY*
PD/MD: Danni

KWOD/Sacramento, CA*
OM/PD: Curtiss Johnson
MD: Andy Hawk

KXRK/Salt Lake City, UT*
OM: Alan Hague

PD: Todd Noker

APD: Corey O'Brien

MD: Artie Fufkin

KBZ¥/San Diego, CA*
PD: Garett Michaels
APD: Mike Hansen

MD: Mike Hailoran

XETRA/San Diego, CA*
PD: Phil Manning
MD: Capone

KITS/San Francisco, CA*
PD: Dave Numme
APD/MD: Aaron Axelsen

KCNL/San Jose, CA*
PD: Jeanene Cathoun

KJEE/Santa Barbara, CA*
PD: Eddie Gutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius Alt Nation/Satellite*
OM: Gregg Steele

PD: Rich McLaughlin

APD: Khaled Elsebai

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Jon Robbins

PD: Boomer

APD/MD: Leslie Scott

KNDD/Seattle, WA*
PD: Lazlo
APD/MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
MD: Ty

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintack
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry

APD: Chris Firmage
MD: Greg Rampage

KMYZ/Tulsa, OK*
PD: Kenny Wall

WWDC/Washington, DC*
PD: Cruze

APD: Dave Hennessy

MD: Greg Rache

WPBZ/West Palm Beach,
FL*

PD: John O'Cannell
MD: Ross Mahoney

WSFM/Wilmington, NC
OM: Jerry Mac
PD/MD: Mike Kennedy

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones
PD/AMD: Frank Pain

WZMR/Albany, NY*
OM: Kevin Callahan

PD: Nik Rivers
APD/MD: Christy Taylor

KTEG/Albuguerque, NM*
OM/PD: Bill May
MD: Aaron "Buck" Burnett

WWWX/Appleton, WI*
PD/MD: Guy Dark

WJSE/Atlantic City, NJ
OM/PD: Nick Giorno
APD/MD: Shawn Castelluccio

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

WIYY/Baltimore, MD*
PD: Dave Hill
APD/MD: Rob Heckman

WCPR/Biloxi, MS*
OM: Kenny Vest
APD/MD: Maynard

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PO/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MD: Amy Hutto

WRXR/Chattanooga, TN*
OM: Kris Van Dyke
PD: Boner

WIIL/Chicago, IL*
OM/PD: John Perry
APD: Tom Kief

MD: Steve Salzman

KRQR/Chico, CA
OM: Chad Pesry
PD: Neil Randall

KILO/Colorado Springs, CO*
PD: Ross Ford
MD: Jack Mehoff

WBZX/Columbus, OH*
PD: Hal Fish
APD/MD: Ronni Hunter

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Mante Montana

KBPI/Denver, CO*

PD: Willie B.

APD/MD: Aaron "Double A"
Montell

WRIF/Detroit, Mi*
OM/PD: Doug Padell
APD/MD: Mark Pennington

KLAQ/EI Paso, TX*
OM/PD: Courtney Nelsan
APD/MD: Glenn Garza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, Mi*
OM: J. Patsick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wilson
APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MD: Stiller
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& = GOB UNDERGROUND % AQUARILIS/EMI
5 29 SIXX: A.M. LIFEIS BEAUTIFUL ELEVEN SEVEN
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27 .:' 15 JACK JOHNSON FFIHADEYES BRUSHFIRE/UNIVERSAL REPUBLICUNIVERSAL | |28~ 5
E NEW THE RACONTEURS SALUTE YOUR SOLUTION T WARNER BROS./WARNER 123 ; +123
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WRUF/Gainesville, FL*
OM/PD: Harry Guscott
APD: Kyle Baldry

MD: Jack Wich

WKLQ/Grand Rapids, MI*
OM: Brent Alberts
PD/MD: Michael Grey

WZOR/Green Bay, WI*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Creenville, NC*
PD/MD: Dave Tripp

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrisburg, PA*
OM/PD: Ken Carson
APD/MD: Nixan

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karalyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OMY/PD: Lee Reynalds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scatt Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

KOMP/Las Vegas, NV*
PD: John Griffin
MD: Carlota

KZCD/Lawton, OK
PD: Don "Critter” Brown
APD: J.C. "Kelso" Kellison

www americanradiohistorv com

WXZZ/Lexington, KY*
OM: Robert Lindsey

PD: Johnny Maze

APD: Twitch

KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Petterson

MD: Adam Peterson

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
OM/PD: Mike Quinn

KBRE/Merced, CA
PD: Jason LaChance
APD/MD: Mikey Martinez

WHDR/Miami, FL*
OM: David Israel

PD: Kevin Vargas
MD: Dave Hanson

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM: Dean Warfield
PD/MD: Troy Hansan
APD: Zigz

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

WYYX/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

WIXO/Peoria, IL
OM/PD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Tyszler

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD:; Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmans

PD: Sean McHugh

MD: Chris Steele

KHTB/Salt Lake City, UT*
PD: Kayvon Matiee
APD/MD: Rager Ortan

KISS/San Antonio, TX*
PD/MD: LA Lloyd

KI0Z/San Diego, CA*
OM: Jim Richards
PD/MD: Shauna Moran-Brown

KURQY/San Luis Obispo, CA
OM: Mark Mitchell
APD/MD: Stephanie Bell

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

Sirius Octane/Satellite*
OM: Gregg Steele
PD: Jeff Regan

XM Squizz/Satellite*
PD: Bodhi Ebright
MD: Grant Random

KISW/Seattle, WA*
OMY/PD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, Wi
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
PD: Tommy Carroll

KHTQ/Spokane, WA*
PD/MD: Barry Bennett
APD: Kris Siebers

KZBD/Spokane, WA*
OM/PD: Frank Jackson

WLZX/Springfield, MA*
PD/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Valorie Knight
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
MD: Ty

KFMW/Waterloo, 1A
OM/PD: Michael Cross

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWIZ/Youngstown, OH*
PD: Wes Styles

* Monitored Reporters
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Stations of all sizes are making do and getting creative

Research On A

Shoestring

John Schoenberger

JSchoenberger@RadioandRecords.com

ith tight or nonexistent rescarch budgets being the norm these
days, stations are doing what they can to take their audiences’

pulse. Further, many tried-and-true methods aimed at find-
ing out what listeners think about music, such as auditorium
testing and callout, simply aren’t as reliable as they once were,
according to some programmers. ll To Emmis/Austin direc-

tor of programming Chris Edge, who oversees rocker KLBJ-FM and triple A
KGSR, this i1s one of radio’s most important challenges. He believes that even
the good tools programmers have traditionally used to gauge audience interest
are becoming fallible for one reason or another. The samples are too small, the
surveys are fatiguing, and expecting someone to be focused on the phone or
in a room with strangers playing a bunch of hooks is lofty, in his opinion.

“Is rating a hook the same as rating a song?”
Edge asks.”Music in many cases works because it
connects emotionally and personally with a per-
son, and that is not easily measured.”

To combat these concerns, Emmis  has
launched an online music-testing platform it's
calling Soundboard, designed to create a positive
user experience. So far, so good. Edge says it has
attracted a large sample of participants, with close
to 600 people every time it runs the test for one
of its Austin stations—while its traditional call-
out was maxing out at about 80 people. It cer-
tainly needs work, but it’s also helped give us
insight,” he adds.

New Ways To Connect
CIDR/Detroit-Windsor takes a similar approach
with its River Music Panel, available via the station’s
Web site.*River Rats” are recruited and vote on a
selection of 30 current songs.“ This gives us a good
look at P tastes,” P> Matt Franklin says.”*And on
the street-level tip, we've had a lot of response to
our e-mail campaign, called YouShouldPlay-
This@9393theriverradio.com, which allows listen-
ers to offer their musical opinions and requests.”
WTYD/Williamsburg,Va., PI) Amy Miller says
her station is also using an “advisory board”
approach with loyal listeners called the Tide Pool.
Although WTYI) mainly uses it to assess music
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tastes, Miller also looks at what age groups are
responding, the male-to-female ratio within the
respondents, where they live and so on.

“Not having a research budget can be tough.
However, it forces us to come up with creative
ways to acquire the information we want,” Miller
says. "It also makes it imperative for us to establish
and naintain strong personal relationships with our
listeners. I spend a lot of time personalizing my
response to every e-mail the station receives.”
Miller doesn’t want any of her listeners to think
“the machine™ is giving them an auto-response.

She adds that e-mail is also read on the air
and by doing so, listeners know that their opin-
ions matter. And the station regularly airs pro-
mos, asking listeners to e-mail requests, ques-
tions or comments,

“Its well worth it when you're part of a small,
tight-knit community like Williamsburg," she
adds. “The word gets around faster than you'd
think. We start seeing trends and all of this helps
us establish who our audience is, why they listen
to us and not the other station, and how we can
keep their interest.”

KLRR/Bend, Ore., P Doug Donoho was
able to pull a few dollars together to get insight on
how his station is doing, [n 2007, it conducted
three P1 tocus groups orchestrated by Media
Mechanics consultant Paul Marszalek.

"They were small, intimate groups, but the folks

‘Not having
a research
budget can
oe tough,
however, it
forces us to
come up with
creative wa
| to acquire the
information
we want.’

—Amy Miller

‘The most
important
thing is still
our gut.
et's face it:
In most cases
we know
when a
reccr)trlfll is
wo or
| not. Ygu
can hear it.

—Chris Edge

FORMAT FOCUS:

RESEARCH

who participated gave us some great feedback,”
Donoho says. Further, KLRR conducts online
music testing at least once per quarter, inviting par-
ticipants to listen to song hooks and rate the music,
as well as offer other commentary about their radio
listening habits, what they listen to online and
where they hear new music first.

Meanwhile, WXPN/Philadelphia assistant GM
of programming Bruce Warren says the info he is
beginning to see from the PPM is proving to be
a valuable new resource. Add to that the metrics
the station collects from aggressive online initia-
tives, and he has fresh ways of seeing things.

“The early PPM information has been very
interesting, and the fact that we get weekly data
is both overwhelming and insightful. Not only
do you learn about your audience’s listening
habits, but I am finding you can also use PPM
as a research tool. As for the online metrics, hav-
ing daily info about what our Web users are
doing and how long they're using it has been
great i helping to make decisions about our
next moves.”

No Budget? No Problem

Many stations don’t have a budget tor research
and never have. This is just one of the many
challenges smaller-market stations face. But
WDST/Poughkeepsie, N.Y., PD Jimmy Buff
says, " The truth is, our listeners are a pretty
vocal and savvy bunch, and it they like some-
thing we're playing, we know it, and the same
is true 1t they don't like something. In addition,
our staff has years of experience programming
music and it we dont know by now when
something is great or terrible, then we may as
well work at the restaurant next door.”

WAPS/Akron PD Bill Gruber says he has the
good fortune of not having anything close to triple
A competition in his market. This allows him to
step back and see what is happening within the
tormat across the country and determine what
might be right tor his station.

“That gives me the luxury of watching the per-
formance of a new song via online peeks at play-
lists of stations in other markets that do have com-
petition and/or research budgets.” Gruber says.
“While I may seemingly be a week or two late on
adding something within our format, I'm still
weeks or months ahead of other stations on the
local dial.”

WNRN/Charlottesville, Va., PH Anne Wil-
liams views anything at the station’s disposal "as
a form of research™: looking up sales on certain
artists locally and nationally, checking out indus-
try trade magazines, doing a"*Rate at Eight” con-
test nightly on the air and a “Rate the Song”
campaign on its Web site, visiting consumer music
blogs and Web sites—and also valuing the opin-
ions of its airstaft.

Edge says, "Research is really about many dif-
ferent things, including request, sales, downloads,
buzz and testing. You have to consider all of these
things when deciding if a record is working or
worth playing. But the most important thing is still
your gut. Let’s face it: In most cases we know when

a record is worthy or not.You can hear it”  RR
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» JAKOB DYLAN ZOOMS 27-17 AND TAKES
AIRPOWER HONORS WITH “SOMETHING GOOD THIS
WAY COMES." HIS LARGELY ACOUSTIC FIRST SOLO
ALBUM, “SEEING THINGS,” IS SE~ FOR RELEASE JUNE 10
AT STARBUCKS LOCATIONS AND TRADITIONAL RETAIL.
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Increase your volume in the recording industry with Louisiana’s

- Sound Recording Investor Tax Credit. It reimburses 25% of your \ LOUISIANA
s investment in sound recording, production, recording studios and \ ECONOMIC
s infrastructure projects. \ DEVELOPMENT

b ] TO LEARN MORE, CALL 225 342.54.03 OR VISIT LOUISIANAFORWARD COM/ENTERTAINMENT
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[[An 14 N TIFT MERRITT BROKEN FANTASY/CMG 264 -36 GARY LOURIS L
i o I e LY 7 | VAGABONDS RYKODISC 245 B 1652
15 B 13 RADIOHEAD JiCSAW FALLING INTO PLACE TBO/ATO 264 40 . ROBERT PLANT / ALISON KRAUSS F
Ibls - 5 | ‘O RAISING SAND ROUNDER 243 17 no34
22 4 WIDESPREAD PANIC BOOMBOOM BOOM WIDESPREAD 261 +9 MALCOLM HOLCOMBE R
e - I ]E GAMBLIN' HOUSE ECHO MOUNTAIN 2 Z 22857
(Pl 16 10 NADA SURF WHOSE AUTHORITY BARSUK 261 21 THE BELLEVILLE OUTFIT
. 8 _ = 0 20 \anDERIN INDEPENDENT 239 +3 ‘?" -
{EW 12 18 MIKE DOUGHTY 27 JENNIFERS ATORED 260  -62 RYAN BINGHAM
Pl @ _77 | MESCALITO LOST HIGHWAY = 2EH
(EW 1S 12 SHAWNMULLINS ALLINMY HEAD VANGUARD 258 @ -25 JIM LAUDERDALE & THE DREAM PLAYERS .
== _ ] El 8 onevsoncs YEPROC 2 g 50
el 21 16, SPOON DON'TYOUEVAH MERGE 248 9 KATHY MATTEA
. o EL COAL CA>TAIN PDTATD/THIRTY TIGERS 25 el 7
il 23 7  TRISTAN PRETTYMAN MADLY VIRGIN 244 -6 SHELBY LYNNE R
| .. - o 2 E_ JUST ALITTLE LOVIN' LDST HIGHWAY 20 & dzoy
Ml 18 10 JOE JACKSON iNVISIBLE MAN RYKODISC | 239 -27 THE WAYBACKS
il i — * - . ‘2‘9“ LOADED comprss 208 +46 486
P38l 20 1 JOHN MAYER say AWARE/COLUMBIA ~ 238 19 CHATHAM COUNTY LINE
- e e 23 Iy veproc 192 O 647
THE KOOKS ALW) £ INEED TO ASTRALWERKS 233 67 LEVON HELM -
S ALWAYS WHER TOBE i ¥ 2 19 DIRT FARMER DIRT FARMER/VANGUARD L 20 B2
YAEL NAIM NEW 50UL OU TARD/ATLANTI 233 34 SOUTH AUSTIN JUG BAND
Tor ' ¢ 2 2 . 26 | STRANGE INVITATION BLUE CORN (52 AW €27
KT TUNSTALL SAVING MY FACE RELENTLESSVIRGIN ~ 233 -29 CAROLYN WONDERLAND P
.. Re L = 2"; MISS UNDERSTOOD BISMEAUX T i 2z
I JACKIE GREENE SHAKE! 3 = JESSE DAYTON & BRENNEN LEIGH "
@ m N i‘zg/sm 32? ] = 2 yzé HOLDIN' OUR OWN AND OTHER COUNTRY GOLD DUETS STAG il 2 2
THE WRIGHTS
@ mg DEATH CAB FOR CUTIE | WILL POSSESS YOUR HEART ATLANTIC ﬂs_ +164 ey 2 THE S wutrons s 5 B 1461
5= JOEELY & JOEL GUZMAN
@ m JIM WHITE CRASH INTO THE SUN LUAKA BOP 218 +28 @ Ez LIVE CACTUS! RACK EM 67 +2 687
I RANDY THOMPSON :
30 i 2] { Eiuc LINDELL LAY BACK DOWN ) ALLIGATOR 208 36 @ YQQ FURTHER ON JACK POT 183 +29 793
DEATH CAB R THE e I THE woOD TIMO'BRIEN 9  JAMES ~ KRIS
FOR CUTIE 28 UV ECH RACONTEURS 10 G BROTHERS 19 Chameleon MCMURTRY 8 DELMHORST 6
1 Will Possess Your _ . __ Salute Your WICU, WOCM. Loaded (Preder American) Just Us Kids Shotgun Singer
Heart MUDCRUTCH 16 Solution WTMOD (Blue Note/BLG) (Lightning Rod) Signature Sounds)
(Atlantic) Scare Easy (Third Man/Warner - VAN - 1
KBAC, KCLE, KCMP, Repeise) Bros.) THE WEEPIES 8 AMERICAN MERRISON 9 JUSTIN TOWNES BILLY BRAGG &
KDBB, KFMU, KU, KLRR, HEMRER; iy BABIES N Keept Slmple EARLE 8  Wr Love & Justice
MOST ADDED KHUM, KLRR, KMTN, KNBA, WFIV. WFPK, (Nettwerk) MOST ADDED American Babies (Lot Highway) The Good Life “Antl- [Epitaph)
KMMS, KMTN, KOZT, KTAQ, KTBG, WNR’N, WOC’M, DMX Folk Rock, (Sci Fidelity) (Bloodshot)
KNBA, KOHO, WAPS, WFIV, WTMD, WXPN KBAC, KHUM,
KROK, KRVO, WFUV, WJCU, KNBA, KTBG,
KSPN, KTAO, KTBG, WMWY, WUIN, DANIELIA WCBE, WXPN,
KUT. KYSL. Music WXPK, WXPN, XM COTTON 9 WYEP
Choice A_d“" The Loft Testify
Alternative, WAPS, (Cotton
WENR, WOST,

FOR WEEK ENDING MARCH 30, 2008

TRIPLE A/
AMERICANA

DMDS

Town/Adrenaline)

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» PAUL THORN RISES TO THE AMERICANA SLMMIT
WITH “A LONS WAY FROM TUPELOQ.” THE MISSISSIPPI-
BASED SINGE3/SONGWRITER IS TOURING THROUGH
JUNE, WITH AN APPEARANCE BOOKED ON “JIMMY
KIMMEL LIVE “ APRIL 22.

FOR WEEK ZNDING MARCH 30, 2008

The Americana chart represents the reported play of terrestrial radio stations. nationally syndica «d radic shows, satellite radio and inte net stations that have

agreed 10 suSmit weekly spin counts. For more information please visit wwwamericanamusic.ors. © 2008 Americana Music Association.
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R&R LATIN

As budgets are cut, it's essential that programmers understand

their options

Research: Friend Or Foe?

Jackie Madrigal

JMadrigal@RadioandRecords.com

hile many programmers embrace and rely upon formal re-
search to keep then in tune with listener tastes, others depend

solely on gut instincts and knowledge of their format and
music. Generally speaking, large-market stations tend to uti-
lize research tools regularly, while smaller stations, because of
the expense, often have to do without it. B “Let’s face it,

research 1s expensive,” Bill Tanner & Associates president Bill Tanner says. But,
he adds, competitive programmers love nothing more than to go up against sta-

tions that don’t believe 1n research.

Spanish Broadcasting System (SBS) VP> of
programming Pio Ferro says there are three
types of research that are most popular with
programmers. Callout is done by reaching out
within the local market to gauge listener
opinion on music and other on-air elements.
“This is done for the more current songs and
gives programmers an idea of which songs to
play more often, which should be rested, etc.,”
he says.

Auditorium music testing is typically con-
ducted up to four times per year.“In an AMT,
the programmer gets the opportunity to test
his entire library to get insight on which
songs listeners like and which they don't)”
Ferro says.

And third, there is perceptual testing, con-
ducted to achieve a snapshot of the market and
gain understanding of consumers’ perceptions
about stations in the market. “Usually, this test
is done to give a programmer an idea of the
strengths and weaknesses of his or her station
and the competitors,” Ferro says.

Deciding which research option to use de-
pends on what information a station is seck-
ing. Tanner says, “Perceptual studies look for
competitive opportunities, holes in the market
and how well your station and your competi-
tors are satisfying their audiences.
Music tests tell programmers who likes or dis-

target

likes the songs, stratified in all different kinds
of ways, like age/sex demos and station pref-

erences.” Other services, he says, such as Steve

Casey’s Variety Control, offer even more
sophisticated insight into each song’s appeal,

relative to others.

Grass-Roots Alternatives

For stations that can’t afford traditional forms
of research, there are grass-roots alternatives
for getting to know your audience, New World
Communications MDD Colleen Cassidy says.
Callout, she says, was originally developed for
larger markets to help PDs measure listener
musical preferences across wide geographic
areas. In a smaller market, Cassidy adds, PDs
can speak one on one with the listener more
casily. “Go to your remotes, answer your re-
quest Hnes, get to know a local record retailer
if one still exists in your market,” she says.
“Your listeners will always tell you what they
want to hear, if you will only listen.”

No matter how many calls they make or
what studies they commission, astute PDs
speud time in the community personally
learning what listeners like and dislike,
Tanner says. Some of the best information
comes from talking to people in line at fast-
food restaurants. However, he suggests that
smaller stations rearrange their budget prior-
ities to conduct music tests at least once per
year so they can gain access to reliable infor-
mation about their product.

On the other side, there are those PDs

who use research to such an extreme that |

S4 24/7 NEWS ONLINE @ www.RadioandRecords.com

‘An
experienced
programmer’s
ear and
intuition are
invaluable.
The problem
is knowing
how often
you should
override
research
with your

ut. In

e end,
research
wins more
battles, and
great PDs
use both.’

—Bill Tanner

‘Go to your
remotes,
answer your
request
lines, get
to know a
local record
retailer. Your
listeners will
always tell
You what
hey want
to hear, if
you will
only listen.
—Colleen Cassidy
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FORMAT FOCUS:

RESEARCH

they won’t add a new song unless it tests
well. In a2 March 28 R&R story about SBS
Latin pop WPAT (Amor)/New York, Tony
Luna—who programs Amor and tropical sis-
ter WSKQ (Mega)—said that putting a song
through research before it hits the airwaves
is “ridiculous.”” Ferro agrees with Luna’s
statement, adding that one cannot gauge a
person’s opinion of a song he or she doesn’t
know yet. “That’s like me asking you if you
like how [ cook hamburgers,” Ferro says,
“and you have no idea, because you've never
had my hamburgers.”

Tanner concurs: It’s pointless to research
new songs that are unfamiliar to listeners.
“Callout doesn’t predict the hits,” he says. But
it the competition is playing a song in a sub-
stantial rotation and you're not playing it, you
should be researching it, he adds. “If it fits your
station and your listeners like it, why aren’t you
playing it?”

And then the old reliable:
instinct. Ferro acknowledges that gut is good
for new music: “If a P1) feels that a song should

be added, then he should add it”

there’s gut

Invaluable Intuition

While research can provide a sense of how a
song is perceived by the listener, “gut feeling
is important in choosing songs initially and in
a programmer’s evaluation of how the songs
fit their concept of the station’s format,” says
Tanner, who served as executive VP of pro-
gramming at SBS from 2000 to 2005, and
prior to that was VP of programming for
Hispanic Broadcasting Corp., which later
became Univision Radio. Used carefully, “an
experienced programmer’s ear and intuition
he says. “The problem is

are invaluable”

knowing how often you should override
research with your gut. In the end, research
wins more battles, and great PDs use both.”

Some gencral-market broadcasters have
recently announced cutbacks in research
budgets. Will Latin stations follow—or are
they already cutting? “I have heard that it is
happening at certain Latin stations,” says Tan-
ner, who consults English- and Spanish-lan-
guage outlets. “That means it’s important to
know whether your competitor is using re-
search and what kinds they utilize. If they
were using research but dropped it, you've got
a big advantage.”

Ferro advises PDs to get smart with their
bottom line and think of ways to get feedback.
“Losing research is like losing the map of a
country you are visiting on vacation. It kind of
leaves you a little lost,” he says.

Tanner says the individual interpreting the
research is as important as the research itself.
Objectivity is hard for programmers to attain,
he adds, and it helps to have an independent,
nonprejudiced evaluation. Developing and
improving that sense of objectivity as the years
¢o by is essential. “The more you know about
your listeners, the better you can adapt your

station to their tastes.” RsR
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» BANDA EL RECODO MOVES 18-16
(UP 19 SPINS) WATH ITS VERSION OF

“TOMAME O DEJAME,” A SONG MADE
FAMOUS BY _ECENDARY 1970s
SPANISH GROUP MOCEDADES.

NEW AND ACTIVE

2
QEI% 11 NIELSEN BDS

®Y  ARTIST CERTIFICATIONS PLAYS AUDIENCE

‘i‘% TITLE IMPRlNT/PRQMOTION LAB& ™ I-_ 1 MILLIONS RANK #IRT.['ESILABEL p}aﬂ: #IRTTLIES;LABEL P/l&AAYl:

LA ARROLLADORA BANDA EL LIMON  NO. 1{16 WKS) 1447 15 10313 1 LOS TIGRES DEL NORTE 327/143 EL GUERO Y SU
SOBREMIS PIES DISA/EDIMONSA ¥ — El Hijo Del Puetso BANDA CENTEMARIO 253/32
EL CHAPO DE SINALOA (Fanovisa) Antes
SI TE AGARRAN LAS GANAS (CIERRA LOS 0J0S) DiSA 1353 33 Sl & MOST ADDED TOTAL STATIONS: 22 (A.R.C.)S o -
= TOTAL STATIONS:
CONJUNTO PRIMAVERA 321 -0 8747 3 PEDRO FERRANDEZ 290/4
TELLORE FONOVISA ' Amiga Por Favar DUELO 248/10
K-PAZ WITH FRANCO DE VITA {Machete) Un Dia De Estos
UN BUEN PERDEDOR DiswEDMoNsa 1086 45 Rl C TOTAL STATIONE: 17 {Univision) .
TOTAL STATIONS: 1
B SGERNANDES owecnome 1083 52 6010 10 CUISILLOS 280/20
M ARTIST NEW Si No Te Amara “anta LA APUESTA 240/24
PATRULLA Bl TITLE / LABEL STATIONS (Musart/Balboa) Por Ti
4 5 n —. — S o ke
TEQUIERO MUCHO bsa USRI B2z TIERRA CALI 9 TOTAL STATIONS: 14 (Serca) -
READOR PASITO DURANGUENSE RAM TOTAL STATIONS:
L&S QCU|EN ME DEJEAZSDE > ALFREDODISAIEIIJ??EOZNSA 28 5 jeeal S E’v:e.:e Sk LOS PRIMOS DE JURANGO 268N
music)
1 bt KCMT, KLAX, KRAY, KSTN, KTJM, KWEI, Manana LOS TUCANES DC TUUANA  211/32
DIANA REYES 958 a7 4.819 % KWIZ, WLEY, XHTY (Machete) Que Te Perdone Tu Madre
MEMUERD DaC TOTAL STATIONS: 21 (Univision)
EL POTRO DE SINALOA LOS TUCANES DE TUUANA 4 TOTAL STATIONS: 15
EL VASO DERRAMA MacHETE 990 ok e © Que Te Perdone Tu Madre NESTOR EN BL@QUE 259/28
LOS TICRES DEL NORTE ¥ (Univision) Una Calle Nos Separy FLEX 210/26
891 -8 5738 12 KBNO, KCMT. KMQA, KMYX (Campanario) Te Quiero
RUMBOALSUR FONOVEER = TOTAL STATIORS: 10 (EMi Televisa) .
ALACRANES MUSICAL R LA AUTENTICA DE JEREZ 3 TOTAL STATIONS: 1
SIN TUAMOR unvisoy 889 ; 127 9230 2 La Rata Flaca
GRUPO MONTEZ DE DURANGO (Viva)
COMO ENLOS BUENOS TIEMPOS osa 81 e ROXX W EDLIW VMY,
FIDEL RUEDA h LUPILLO RIVERA 3
PAZ EN ESTE AMOR macHETE 742 28 A6'716 % De Que Me Presumes
VICENTE FERNANDEZ = (ASL)
ESTOS CELOS SONVBMONORTE 7] =31 5603 9 KBNO, KCMT, KMYX
JENNI RIVERA 2 PALOMO 3
INOLVIDABLE ronovisa 988 i D) - 18 Sufriras
BANDA EL RECODO (Disa)
TOMAME O DEJAME FONOVISA 67‘7 ZE el EMQATKMYOCIREY kL
LOS INQUIETOS DEL NORTE  AIRPOWER "EL GUERO Y SU
AMORMORTAL pacle 669 +47 3894 20 BANDA CENTENARIO 3
PONZONA MUSICAL Antes
TALVEZ o RSN B EEEE B {ARC)
LA AUTENTICA DE JEREZ _— . B kAT e g
UARATAELACA VA GRUPO INNOVACION 3
LOS DAREYES DE LA SIERRA AIRPOWER €l Quinto Elemento
HASTA EL DIA DE HOY osa 601 +34  4E19 17 (Garmex)
KBNO, KRAY, KYQQ
JOAN SEBASTIAN
PIENSOENT! MUSART/BALBOA 2 S ey 7 VICENTE FERNANDEZ 2 INCREASED
DINASTIA DE TUZANTLA 534 96 3107 25 La Derrota pLAYs
MALDITO TEXTO VENEMUSIC - (Sony BMG Norte)
KLEY, KSKD
AT e wa 528 7 2260 32 e s
- LOS INQUIETOS DEL NORTE 2
BETO Y SUS CANARIOS E Amor Mortal T )
SITUTEVAS oo SRR 7 IRl 2 (Eagie) LOS TIGRES DEL NORTE
- TONO Y FREDDY KIST, wicC El Hijo Del Pueblo (Forovisa)
B BREBAJE DISWEDIMONSA 202 il 2803 26 — A i — KSTN 432, KCMT +30, KSKD +2Z, KBNO +I2 KTTA 410,
- CARNENALESINERUEVO KWE +8, KKPS +5, KDUT +4, KIST +3, KJFA +3
- GERMAN MONTERO LEON Y DINORA
e ) AMANTES ESCONDIDOS unvision 273 18 SR ° Flor De Las Flores ALACRANES MUSICAL
i MARCO ANTONIO SOLIS {AsL) . ™
27 TEVOY A ESPERAR FONOVISA 453 -28 3380 24 KRAY, KSTN Sin Tu Amor (Univision)
: i = KLHB +27, KBUE +18, KGBT +16, WQBU +15, KHHL +13,
: ALOMO WED 412, KTUZ #12, KRAY +10, <YQQ +3, + ROM +8
g . SUFRIRAS Dsa | A9 sas6 B2 -
s ALIADOS DE LA SIERRA TIERRA CALI
g 30 £ )
@ , TE AMO Pl Baalll Vuelve Conmigo (Venerwsic)
@ ; CARDENALES DE NUEVO LEON Y DINORA a8 7 5135 34 (STIER 222 o) A TOUI k2. ST s A
1 FLOR DE LAS FLORES ASL - KLAX +1, KWIZ +10, XHTY +9, k TIM +7, KOUT +5
O FOINERENEROIDE D =YOICEON qra 43 St 30 - EL POTRO DE SINALOA
= El Vaso Derrama (Mackete)
e LUPILLO RIVERA 304 +4) 2496 3t KXTS +18, XHTY 14, WOJO +3,KRZZ +8, KCMT +7,
: DE QUE ME PRESUMES ASL = KWIZ +7, KHOT 45, KIWI +4, KT-M +4, KSA +3
FORASTEROS DE SAN LUIS e — = — * -,
3] DONDEESTA MAMA o EEE 1 [REEREE 38 VICENTE FERNANDEZ
LOS HOROSCOPOS DE DURANGO La Derrota (Sony BMG horte)
@ TEAMO uNvision 377 6 Eecuy 22 KJFA 418, KSKD +16, KLEY +T5, SMQA +12, <MYX +11,
® EL COYOTE Y SU BANDA TIERRA SANTA = - BEE ADDED AT... EE TN, S KL hVESS KA O
Y SITEROBO UNIVISION KDUT m
26 VAGONICHICAND M 79 238 33
. COMO ARRANCARTE ASL . r Salt Lake City, UT
- PEPE AGUILAR OM: Carlos Martin Valdez
7 YANUNCA MAS EMi TELEVISA 37c -106 2.541 29 PD: Cesar Valdiosera
3 LOS TEMERARIOS o La Nobleza De Aguililia, Con Mentiras No, 14
B 3 TOQUEN MARIACHIS CANTEN FONOVISA 367 -84 0630 h El Guero Y Su Banda Centenario, Antes, 13
1 Grupo Exterminador, Borracho Y Desgraciado, 13
LINDEROS DEL NORTE ! N "
@‘ VUELVE AMOR ARc 3% 38 0620 - Fabiola Deniss, Piel De Angel, 7 FOR YEEE ENDING MARCH 30, 2008
E - FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See Iegend ts charts in charts section for rules ard symbot explanations.
° LOS INVASORES DE NUEVO LEON 335 +] 1.459 - Rad dR. d 55 reg ona Texican stations electronically manitored by Nielsers Broadcast Data Systems 24
YONOTE AMO SERCA www.Ra andRecords.com hours a da=, 7 days a we~k. @ 2008 Nielsen Business Media, Im. All rights reserved.

among Latinos Worldede
Now in the US

Sat-Sun, 2 hours

GLR
Affiliation

305 438 2571 - jperez@glrnetworks.com
Ad Sales

305 438 2572 - lqutierrez@girnetworks.com

PRINCIPALES
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R&R LATIN POP

PoweRrRED BY niclsen

i k;_ ;\% 11 NIELSEN BDS

! 1 £2 e et remomoron onee. R e [

érgﬁs'ggfcm DULCE PR UNVERSALLATING 142 +45 M98 1

EONI‘IIDQEI?S!I'JAEN ég;l;gr:AS onvERsALLATND 72 *B3 8639 2

B gfhi\or:'EAHuségfguoOWERIMOST INCREASED PLAYS/! M?vi:N?R[tE]E& _717_ *71_{ . 7.787_ 37

T QEU)IERO vTEEviss NN 2 . Rl T

DR sowvevonorre | O47 5 B4l S

g*f’ks‘;? s UNVERSALLATND D72 *32 [ 3301 23

ToD0 Eavi0 SONvBMGNORTE | o943 | +33 16345 6

e sonvewcnorte | 22 20 6079 8

SOV SDLOUNSERETD aeiss 488 4 379 16
oo e BMBREOSE e 487 5 3884 15

LA NUEVA BANDA TIMBIRICHE e 3 B 13w 3

Ve Navons wveRsaLTno A0 ST B3 7

LecreTy warnerLana DGR ‘62 NEEEER 14

I CoRAZONGITD ReMLaT 935 21 3804 19

:ABLIC)ANZABLE EMI TELEVISA 435 -39 2040 34

. m/ﬁ;‘ :JDIERA BORRARTE warnERLATNA O3B 59 5044 10
B Miad INTERSCOPEIUNNERSALLATRO 587 *27 B840 4
FEE‘:DE‘:SJ;ORIA onveRsaLLaTN0 97 0 1955 37

| i?géﬁ?ngumon EPICSONYBMGNORTE S04 *2 1893 4D

ENUR FEATURING NATASJA i T 27 3
ﬁ?ﬁfr%mﬁﬁoo emTeEvse  (RESEN 62 EEIEEl 26
N B
f&'é‘!@gﬁ; 3 sovvevcnorte | 204 B 2524 3

UREI ALL STARZ FEATURING FLEX I

%?:g’%v TORRES yanERLATINA 230 YT 3475 22
R unversaLLaTno 220 30 351 21

e sonvevcnore 2@ Y13 3209 24

| ?MBPEZAR DESDE CERO eTELEVISA (LA2 0 BNEZ0SE -
E MANNY MANUEL ‘ 206 1 2615 =

SEMEOLVIDO UNIVERSAL LATING

:_Eni | ;;:#nggﬁogggfﬁ AYas0 EMITELEVISA 7291‘ =V 4.155_ 3
Ei it e A warnacnere. ANGHNN 8 BECERE 23

E ) UNVERsaLLaTNO 18 61508 -
‘rﬂ: fhj&%co,ﬂifvg? L wackere V70 +26 3679 18
it et O I 7 B

e o sonvemchomTE | BB *24 4lB4 | 12
. e 185 40 3200 25

SLEEELERMER A2 MusaTBaBon | 100 %4 0791 -
ORI OF HENUSE swoEr wiwG 00 2 2142 33
. onoves B0 28 3077 27

ALEJANDRO FERNANDEZ 3

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
MANA 21

Si No Te Hubleras Ido

(Warner Latina)

KBMG, KEXA, KLOL, KPSL, KQQK. KRIO,
KSSE, KTCY, KVVA, KXOB, KXXS, WAMR,
WIAC, WIOA, WKAQ, WPAT, WWVA, WXYX,
XAVO, XHFG, XHPX

FONSECA 4
Enredame

{EMI Televisa)

KBMG, WAMR, WIAC, WMGE

PAMBO 4
Asi Te Quiero

(Seny BMG Norte)

KBMG, KSSE, KVVA, XHPX

BELANOVA

Cada Que...
(Universal Latino)
WIAC, WWVA, WXYX

RBD 3
Empezar Desde Cero

(EMI Televisa)

KSSE, KVVA, WIOA

Eres

(Sony BMG Norte)

KBMG, KSSE, KVVA

PEPE AGUILAR 2
Perdono Y Olvido

(EMI Tetevlsa)

KLVE, WPAT

SHAKIRA 1
Las De La Intuiclon

(Epic)

WWVA

JESSE & JOY 1
tlegaste Tu

(Warner Latina)

Kx0B

PLAYA LIMBO 1
10 Para Las 10

(Sony BMG Norte)

KXXS

ADDED AT...

KSSE

Los Angeles, CA

OM: Elias Autran
PD: Nestor Rocha
APD: Andrea Becerra
Mana, Si No Te Hubieras Ida, 56
RBD, Empezar Desde Cero, 16
Alejandro Fernandez, Eres, 15
Pambo, Asi Te Quiero, 8
FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadiocandRecords.com

S|

» RBD ENTERS AT NO. 29
WITH THE TITLE TRACK FROM
ITS LATEST ALBUM, “EMPEZAR
DESDE CERO” (UP 70 PLAYS).

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS

TITLE / LABEL 1GAIN TITLE / LABEL 1GAIN

ALEJANDRA GUZMAN 140/30 AVENTURA 94/32

Hasta El Final El Perdedor

(EMI Televisa) (Premium Latin]

TOTAL STATIONS: 6 TOTAL STATIONS: 3

WISIN & YANDEL 102/21 RIHANNA FEAT. NE-YO 8415

Ahora Es Hate That | Love You

(Machete) (SRP/Def Jam/IDJMQJ

TOTAL STATIONS: 6 “TOTAL STATIONS. 4

SEAN KINGSTON 101/9 LUIS ROJAS ) 7714

Take You There Me Puedes Comprar

(Beluga Heights/Epic) (Luna Roja/iQ@)

TOTAL STATIONS: 2 TOTAL STATIONS: 4

CONJUNTO PRIMAVERA o8/4 BNK 76/4

Te Llore Que Voy A Hacer

(Fonovisa) (Liverpool/Venemusic)

TOTAL STATIONS: 3 TOTAL STATIONS: &4,

MOTEL 97/8 LINDEROS DEL NORTE 7611 )

Y Te Vas Como Clvidarte

(Warner Latina) (ARC)

TOTAL STATIONS: 4 TOTAL STATIQNS:. 2
MANA

Si No Te Hubieras ido (Warner Latina)
WKAQ +82, KSSE +56, KBMG +49, KVVA +48, WIOA +47,
WAMR +<6, WIAC +45, KEXA +38, XHPX +35, WPAT +29

ENRIQUE IGLESIAS

Donde Estan Corazon (Universal Latino)
KRIO 22 KXXS #13, KLOL +9, WMGE +7, WIOA +6,
KLVE +6, <EXA +5, WKAQ +5, XAVO +4, KQQK +4

FONSECA

Enredame (EM! Televisa)
WMGE +23, WIAC +27, KBMG 49, WAMR +7

RBD

Empezar Desde Cero (EMI Televisa)
KVVA +20, KSSE +16, XHPX +15, WIDA +T3, KQQK +8,
KEXA +, <TCY +1

JESSE & JOY

Llegas-e Tu {Warner Latina)

WFID +21, KXO0B +20, XLTN +10. KPSL +6, KTCY 43,
WXYX +3 WKAQ +2, WIAC +2, XAVO +2, KEXA +2

FOR WEEK ENDING MARCH 30, 2008

LEGEND: Sec legend to charts in charts s2ction for rules and symbol explanations.

26 Latin pop. 16 tropical and 10 Latin rhythm stations are electronically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc.
All rights reserved.

PD: Jorge Pabon

WZNT/Puerto Rico

PD: Pedro Arroyo

WORC/Worcester, MA
OM: Lilly Guzman
PD/AMD: Sergio Torihio

TROPICAL & LATIN RHYTHM MONITORED REPORTERS

WPRM/Puerto Rico

KLLE/Fresno, CA
PD: Al Sanchez
MD: Ramona Rivera

KVIB/Phoenix, AZ
PD: Bobby Ramos
APD: Mark Carcia

WSPR/Springfield, MA

TROPICAL WRUM/Orlando, FL
WNNW/Boston, MA PD: Raymond Torres

OM: Kevin Wright WEMG/Philadelphia, PA
PD: Johnny McKenzie PD: Maria Del Pilar
WLAT/Hartford, CT WUBA/Philadelphia, PA
PD: Rabbie "DJ" Trigueno OM: Thea Mitchem
WXDJ/Miami, FL PD: Milca Madera

PD: Gino "Latino" Reyes WKKB/Providence, R
WSKQ/New York, NY PD: Darvin Garcia

PD: Tony Luna WPMZ/Providence, Rl
WNUE/Orlando, FL PD: Zoilo Garcia

PD: Rafael Grullon
MD: Jose Martinez

MD: Dilson Mendez, Jr.

PD: Marcos Rivera

WYUU/Tampa, FL
OM: Mike Culotta
PD: Ricardo Blanco
MD: Carlos Jose Peralta

WLZL/Washington, DC

PD: Aracely Rivera
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WTLQ/Ft. Myers, FL WODA/Puerto Rico
LATIN RHYTHM PD: Hector Velazquez OM: Jose Nelson
WVIV/Chicago, IL KXOL/Los Angeles, CA PD/MD: Rogie Gallart
OM/PD: Cesar Canales OM: Pio Ferro WVOZ/Puerto Rico
Q%D:ALUCV l—;erlr:aera PD: Jerry Pulles PD: Jamie Ortiz
: Armando reyes MD: Ed Di
WCAA/New York, NY Y

KFZ0/Dallas, TX
OM: Andy Lackridge
APD: Alejandro Covarrubias

www americanradiohistorv com

OM: Pete Manriquez
PD: Tony Santos
MD: DJ Kazzanova

KVVZ/San Francisco, CA
PD: Bismarck Espinoza
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> WISIN & YANDEL'S “AHORA ES”
REACHES THE AIRPOWER THRESHOLD
(26-16) AND TAKES MOST INCREASED
PLAYS HONCRS (UP 4S) ON TROPICAL
WHILE HOLMNG AT NO. 3 ON LATIN
RHYTHM (U3 34 SPINS).
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[ 5 Mot ounttrack, [t Had To Be You ei an, Everybo ie at,
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R&R OPPORTUNITIES

.~ JOB OPPORTUNITIES

Sports Radio 850 The Buzz, Raleigh, NC Needs a
female host, must have strong opinions and can han-
dle lots of calls. T&R to: joewade(d850thebuzz.com.

Regent Broadcasting has an On Air talent position
available on KPEL 105.1. Please e-mail your résumé

to tonya.lacostefdregentcomm.com.

Account Exec/Sales person at Regent Broadcasting
wanted. College degree or 2+ years experience in
sales. Fax résumé to Sales Manager at (337) 234-7360.

Assistant Traffic Manager at Regent Broadcasting
wanted. At least 1 year traffic experience. Fax
résumé to Business Manager at (337) 234-7360.

Receptionist at Regent Broadcasting wanted.
Experience typing, answering 10-lines, knowledge of
Microsoft and Excel. Fax Paul Sonnier at (337) 234-7360.

POSITIONS SOUGHT

Tired of the beach - 8+ Radio vet looking to relocate.
Experience in: AC, Rock, Classic, Country, websites
and IT work to! Visit www.bagointeractive.com.

Dependable, energetic, detail oriented, goes the
extra mile to make the team successful. Embraces
challenges, follows directions. Thadeus 972-266-7323
thadeus.steelefdyahoo.com.

Legendary Pajama Bar hosted by Jimi B. Theatre of
the mind radio looking now. Please request dema via
pajamabarfdexcite.com.

Bilingual, with creative copy and on-air delivery.
Industrious, and extremely reliable Plus very
detail/deadline oriented Juan Adame 214-779-3207
yohnnaldyahoo.com.

Strong news, sports, talk writing/delivery. Solid
Prep, technical and board-op skills. Able to adapt
to different environments. David 817-372-7764
davidmdrdfdyahoo.com.

22 plus years on air experience throughout
Northeast,Southeast and West Coast. Plenty of sea-
soning and very conversational with news experience
too!!! E-mail fmdjay(dyahoo.com cell [760]519-5969.

Traffic Manager with 12 years exp seeks position in
Radio/TV/Entertainment Industry in NY Area only
Summer2007NJ@yahoo.com.

Experienced OM, PD, and air talent available now.
Multi formats. Great skills. Contact MARTIN: (231)
258- 4177 mlee.radio@gmail.com.

Hardworking, disciplined well-trained broadcaster
with top 5-market experience looking to move on to
own show. Email me: jpfalcettaldyahoo.com

APRIL 4, 2008

Locutor con 30+ anos experiencia. Busca
trabajo dondequiera en los Estados Unidos.
Musica, Noticio y experiencia del programa.
Llame a Jorge Capdevila. 813-446-0227.
capdevila.jorgefdyahoo.com

Personality with 30+ years experience. Looking for
work anywhere in the United States. Music, News
and program experience. Call Jorge 813-446-0227.
capdevila.jorgeldyahoo.com.

Over 10 years in multiple formats - | Get Radio.
Résumé, head shot, demos -
www.getgeoffmoore.com.

HIGHLY EXPERIENCED RADIO ENGINEER seeks
temporary assignments anywhere! Station con-
struction, systems integration, troubleshooting,
maintenance, training. Bill Elliott, 305-230-6834.
Email: billelliottd3DSJ.com

Great digital/technical ability, strong on air.
Attentive prep/detail, reliable. Knowledge of sound
boards plus mobile DJ equipment. Jonathan 254-
498-6282 jonathan.myrick84@yahoo.com.

Ambitious, driven broadcaster with good produc-
tion/copy, and prep skills! Communicates well, with
energy and charisma! Terry Whitmer 682-323-9831
whitmer_terryfdyahoo.com.

15-years worth of seasoning, sultry, conversatio-
nal delivery, passionate about radio and music,
available immediately, love to win ratings;
www.myspace.com/maxinemichaels.

Award-Winning News Director — Seeking return to
Southeast radio. News, D-J, remotes, production,
and promotions. Ralph Shaw 336-312-3794 or
drnewsfdmsn.com.

Going through family business and flu, but still
seeks Nor Cal/Pack North West On-Air gig contact
Frank 510-223-1534.

Tenor style voice, with solid production ability,
and creative copywriting skills, plus great
show prep. Keyone Bell 817-323-7983 or
Keylbellidyahoo.com.

Air Personality/Production Pro looking to join a
winning team. For résumé and air checks/produc-
tion, visit http://www.chuckbakermedia.com.

Bilingual with DRS, Cool Edit, seeks position in
broadcasting industry as an On-Air Personality,
Voice-Over talent and/or Copywritter. Christela
469-879-7258.

Broadcast/Online PD.  www.mikeberlak.com
Documented AC Success. Plus, new ideas for the
industry today. mikedmikeberlak.com.

MARKETPLACE
ADVERTISING

Payable in advance. Order must be
typed and accompanied by payment,
Visa/MC/AMEX accepted. One inch
minimum, additional space up to six
inches available in increments of one
inch. Rates for R&R Marketplace
(perinch):

1 Time $95.00
6 Insertions $90.00
13 Insertions $85.00
26 Insertions $75.00
51 Insertions $70.00

Marketplace

(323) 954-3434

Fax: (323) 954-3411

email: rcorrealdradioandrecords.com

R&R Opportunities

Advertising

1x 2X
$200/inch  $150/inch
Rates are per week (maximum 35 words
per inch including heading). All ads
appear on the R&R website, choice of
Street Talk Daily or R&R Today daily
e-mailed newsletter, and the magazine.

Blind Box: add $50
The R&R address and your box number
adds 12 words to your ad. Regular
Opportunities rates apply to Blind Box
ads, but a $50 service charge is added for
shipping and handling.

Positions Sought: $50/inch
Individuals seeking employment may
run ads in the Positions Sought section at
the special rate of $50/inch.
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HITPREDICTOR

E 11 NIELSEN BDS LY HITPREDICTOR ] é B 11 NIELSEN BDS = 11 NIELSEN BDS &Y HITPREDICTOR
z ARTIST CERTIFICATIONS STATUS ? F o3 ARTIST CERTIFICATIONS STATUS 5 ARTIST CERTIFICATIONS S
%‘ TITLE IMPRINT / PROMOTION LABEL ,- r g m;’ TITLE IMPRINT / PROMOTION LABEL % TITLE [MPRINT / PROMOTION LABEL
= 1 =] =
1 =1 e — = = - ~
SARA BAREILLES NO. 101 WK) ner \ =) 7 USHER FEATURING YOUNG JEEZY NO. 1(TWK) USHER FEATURING YOUNG JEEZY NO. 1{2 WKS)
LOVE SQNC EPIC LOVE IN THIS CLUB LAFACE/ZDMBE LOVE IN THIS CLUB
CHRIS BROWN 12 ¢ ] 3 10 RAY J & YUNG BERG RAY J & YUNG BERG
WITHYOU JIVE/ZOMBA =I =t SEXYCANI KNOCKOUT/DEJA 34/KOCH/EPIC SEXY CANI @(KOUT/EA 34/EPIC/KOCH
FLO RIDA FEATURING T-PAIN ns 7 5 7 MARIAH CAREY MARIAH CAREY
LowW POE BOY/ATLANTIC b TOUCH MY BODY ISLAND/IDJMG TOUCH MY BODY
JORDIN SPARKS DUET WITH CHRIS BROWN f 1 7 CHRIS BROWN N2 ¢ THE-DREAM
NO AIR 19/JIVE/ZOMBA = WITH YOU JIVE/ZZOMBA FALSETTO RADIO KILLA/DEF JAM/IDJMG
MILEY CYRUS - 6 29 FLO RIDA FEATURING T-PAIN n3 SHAWTY LO
SEE YOU AGAIN HOLLYWOOD | © Low POE BOY/ATLANTIC DEY KNOW
RIHANNA n e . 4 7 WEBBIE, LIL' PHAT & LIL* BOOSIE n CHRIS BROWN
OON'T STOP THE MUSIC SRP/DEF JAM/IDJMG I N INDEPENDENT TRILL/ASYLUM/ATLANTIC WITH YOU
BUCKCHERRY ne 7 n 2 PISTOLS FEATURING T-PAIN & TAY DIZM FAT JOE FEATURING J. HOLIDAY
S0RRY ELEVEN SEVEN/ATLANTIC ; - SHEGOTIT UNIVERSAL REPUBLIC [WON'T TELL TERROR SQUAD/IMPERIAL/CAPITOL
USHER FEATURING YOUNG JEEZY 1 B COLBY O'DONIS FEATURING AKON RICK ROSS FEATURING T-PAIN
LOVE IN THIS CLUB LAFACE/ZOMBA WHAT YOU COT KONLIVE/GEFFEN/INTERSCOPE THE BOSS SLIP-N-SLIDE/DEF JAM/IOJMG
MARIAH CAREY 20 J. HOLIDAY KEYSHIA COLE
TOUCMV BOOY ISLAND/IDJMG SUFFOCATE MUSIC LINE/CAPITOL | REMEMBER IMANI/GEFFEN/INTERSCOPE
LEONA LEWIS MOST INCREASED PLAYS 6 FLO RIDA FEATURING TIMBALAND ROCKO
BLEEDING LOVE SYCO//RMG _ ELEVATOR POE BOY/ATLANTIC UMMA DO ME ROCKY ROAD/ISLAND URBAN/IDJMG

NO. ] MOST ADDED

0J FELLIFEL FEAT. NE-Y0, FABOLOUS, KANYE WEST & JERMAINE BUPRI Finer Things (SO 50 DEF/IDJMG)

NO. ] MOST ADDED

LIL WAYNE FEAT. STATIC MAJOR Lollipop (CASH MONEY/UNIVERSAL MOTOWN)

NO. ] MOST ADDED

RIHANNA Take A Bow (SRP/DEF JAM/IDIMC)

NO. l MOST INCREASED PLAYS

LIL WAYNE FEAT. STATIC MAJOR Lollipop (CASH MONEY/UNIVERSAL MOTOWN)

NO. l MOST INCREASED PLAYS

LIL WAYNE FEAT. STATIC MAJOR Lollipop (CASHMONEY/UNIVERSAL MOTOWN)

NO. l MOST INCREASED PLAYS

LEONA LEWIS Bleeding Lave (SYCO/J/RMC)

TOP 5 NEW AND ACTIVE

LLOYD FEAT. LUDACRIS How We Do It (THE INC./UNIVERSAL MOTOWN)

TOP 5 NEW AND ACTIVE

BABY BASH FEAT. KEITH SWEAT Den't Stop (ARISTA/RMG)

TOP 5 NEW AND ACTIVE
C-SIDE FEAT. KEYSHIA COLE Boyfriend/Girifriend (T720/UN/VERSAL REPUBLIC)

FLO RIDA FEAT. TIMBALAND Elevator (POE BOY/ATLANTIC) PITBULL FEAT. TRINA & YOUNG BOSS Go Girl (FAMOUS ARTISTS/TVT) CASELY Emotional (DIAZ BROTHERS/EPIC/KOCH)

METRO STATION Shake It (RED INK/RED/COLUMBIA) NELLY FEAT. FERGIE Party People (DERRTY/UNIVERSAL MOTOWN) SHAWTY LO Dunn, Dunn (B4U/ASYLUM)

JANET Feedback (ISLANDADIMC) MADONNA FEAT. JUSTIN TIMBERLAKE 4 Minutes (WARNER BROS.} SNOOP DOGG FEAT. TOO SHORT & MISTAHF.A.B. Life Of DaParty (DOGCYSTYLECEFFEN/NTERSCOPE)

MR. CAPONE-E Let Me Luv You Girl (HI POWER)

COMPLETE RHYTHMIC CHART ON PAGE 26

TRINA FEAT. KEYSHIA COLE [ Gotta Thang For You (SLiP-N-SLIDE)

COMPLETE URBAN CHART ON PAGE 28

SIMPLE PLAN Your Love Is A Lie (LAVA/ATLANTIC/RRP)

COMPLETE CHR/TOP 40 CHART ON PAGE 23

URBAN AC

5 5 11 NIELSEN BDS ¥ " 11 NIELSEN BDS HITPREDICTOR 5 11 NIELSEN BDS HITPREDICTOR
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a 85 T IMPRINT / PROMOTION LABEL 5 ES TITLE IMPRINT / PROMOTION LABEL ES TmLE IMPRINT / PROMOTION LABEL
= EX-) 3 =3 | =8
KEYSHIA COLE NO. 1(5WKS) 2 TRACE ADKINS NO. 1(1WK) o 1 1 35 COLBIE CAILLAT NO. 1{14 WKS) ns
|REMEMBER IMANUGEFFEN/INTERSCOPES e, YOU'RE CONNAMISS THIS CAPITOL NASHVILLE BUBBLY i UNIVERSAL REPUBLIC
JAHEIM , GEORGE STRAIT FERGIE n° ¢
NEVER DIVINE MILLIATLANTIC | 1SAW GOD TODAY MCA NASHVILLE BIG GIRLS DON'T CRY WILLLAMASM/NTERSCOPE
ALICIA KEYS n 3 CHRIS CAGLE MICHAEL BUBLE MOST INCREASED PLAYS 1
LIKE YOU'LL NEVER SEE ME AGAIN MBKLJ/RMG WHAT KINDA GONE CAPITOL NASHVILLE LosT V43/REPRISE
RAHEEM DEVAUGHN 1 ALAN JACKSON Ny DAUGHTRY N
WOMAN JIVE/ZOMBA SMALL TOWN SOUTHERN MAN ARISTANASHVILLE HOME RCA/RMG
MARY J. BLIGE 6 JAMES OTTO TIMBALAND FEATURING ONEREPUBLIC ns
JUSTFINE MATRIARCH/GEFFEN/INTERSCOPE  JUSTGOT STARTED LOVIN' YOU WARNER BROS /WRN APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE
ERYKAH BADU JASON ALDEAN PINK ns oy
HONEY UNIVERSALMOTOWN LAUGHED UNTIL WE CRIED BROKEN BOW WHOKNEW LAFACE/ZOMBA
MARIAH CAREY MOST INCREASED PLAYS TAYLOR SWIFT SARA BAREILLES n
TOUCHMY BODY ISLAND/IDIMG PICTURE TOBURN BIG MACHINE LOVE SONG EPIC
ANGIE STONE RODNEY ATKINS N TAYLOR SWIFT ne g
SOMETIMES STAX/CMG CLEANING THIS GUN (COME ON INBOY) R TEARDROPS ON MY GUITAR BIG MACHINE/UNIVERSAL REPUBLIC
KEITH SWEAT FEATURING PAISLEY BETTIS CARRIE UNDERWOOD ELLIOTT YAMIN ne
SUGA SUGA SUCA KEIA/ATCO/RHINO ALL-AMERICAN GIRL ARISTA/ARISTA NASHVILLE WAITFOR YOU HICKORY/RED
JILL SCOTT PHIL VASSAR PLAIN WHITE T'S n4
MY LOVE HIDDEN BEACH LOVE IS ABEAUTIFUL THING UNIVERSAL SOUTH HEY THERE DELILAH FEARLESS/HOLLYWOOD

NO. ] MOST ADDED

NELLY FURTADO FEAT. KEITH URBAN In God's Hands (GEFFEN/INTERSCOPE)

NO. ] MOST ADDED

KENNY CHESNEY Better As A Memory (BNA)

NO. ] MOST ADDED

AL GREEN FEAT. JOHN LEGEND Stay With Me (By The Sea) (BLUENOTE/BLC)

NO. ] MOST INCREASED PLAYS

MICHAEL BUBLE Lost {143/REPRISE)

NO. ] MOST INCREASED AUDIENCE

KENNY CHESNEY Better As A Memory (BNA)

NO. ] MOST INCREASED PLAYS

MARIAH CAREY Touch My Body (ISLAND/IDJMC}

TOP 5 NEW AND ACTIVE

PAULA ABDUL & RANDY JACKSON Dance Like There's No Tomorrow (DREAMMERCHANT 21/CMG)

TOP 5 NEW AND ACTIVE

HEID! NEWFIELD Johnny And June [ASYLUM-CURB)

TOP 5 NEW AND ACTIVE

BAR-KAYS FEAT. EVELYN KING !f Loving You Is Wrong (JEA/RIGHT NOW)

JAHEIM Have You Ever (DIVINE MILL/ATLANTIC} LONESTAR Let Me Love You {LONESTAR/COS) KATRINA CARLSON Here And Now [KATAPHONIC)

NE-YO Go On Gir} (DEF JAM/A0IMG) JAMEY JOHNSON In Color (MERCURY) COLBIE CAILLAT Realize (UNIVERSAL REPUBLIC)

THE-DREAM Falsetto (RADIO KILLA/DEF JAM/IDJMC) ERIC CHURCH His Kind Of Money (My Kind Of Love) (CAPITOL NASHVILLE) MARIAH CAREY Touch My Body (ISLAND/ADIMG)

LIFEHOUSE Whatever It Takes (GEFFEN/INTERSCOPE)

COMPLETE AC CHART ON PAGE 41

RODNEY ATKINS Invisibly Shaken (CURB)

COMPLETE COUNTRY CHART ON PAGE 38

RAHEEM DEVAUGHN FEAT. BIG BOI Energy (JIVE/ZOMBA)

COMPLETE URBAN AC CHART ON PAGE 30
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£ £3 £
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FEELS LIKE TONIGHT RCA/RMG MR. GROOVE NARADA JAZZ/BLG _ BSYCHO FLAWLESS/GEFFEN/INTERSCOPE
BUCKCHERRY n PAUL HARDCASTLE ATREYU
SORRY ELEVEN SEVEN/ATLANTIC/RRP LUCKY STAR TRIPPIN'N' RHYTHM FALLING DOWN HOLLYWOOD
LIFEHOUSE JESSY J SEETHER
WHATEVER IT TAKES GEFFEN/INTERSCOPE TEQUILA MOON PEAK/CMG RISE ABOVE THIS WIND-UP
FINGER ELEVEN n4 EVERETTE HARP THE BRAVERY
PARALYZER WIND-UP 0OLD SCHOOL SHANACHIE BELIEVE ISLANO/IDIMG
MAROON 5 CHRIS STANDRING LINKIN PARK N ¢r
WON'T GO HOME WITHOUT YOU A&M/OCTONE/INTERSCDPE LOVE & PARAGRAPHS ULTIMATE VIBE SHAOOW OF THE DAY WARNER BROS.
TIMBALAND FEATURING ONEREPUBL.IC M 1y CHRIS BOTTI 3 DOORS DOWN
APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE VENICE COLUMBIA IT'S NOT MY TIME UNIYERSAL REPUBLIC
LINKIN PARK Nn< ¢ ERIC MARIENTHAL FOO FIGHTERS ner
SHADOW OF THE DAY WARNER BROS. BLUE WATER PEAK/CMG THE PRETENDER RUSWELL/RCA/RMG
15 | JOHN MAYER PAUL BROWN SEETHER n
| SAY AWARE/COLUMBIA OL' SKOOLIN' PEAK/CMG FAKEIT WIND-UP
ALICIA KEYS ne ¢ NORMAN BROWN PANIC AT THE DISCO
NO ONE MBK/J/RMG POP'S COOL GROOVE PEAK/CMG NINE IN THE AFTERNOON DECAYDANCE/FUELED BY RAMEN/RRP

0. ] MOST ADDED

DISTURBED Inside The Fire (REPRISE)

0. ] MOST ADDED

MINDI ABAIR Smile (PEAK/CMG)

0. ] MOST ADDED

3 DOORS DOWN It's Not My Time (UNIVERSAL REPUBLIC)

0. ] MOST INCREASED PLAYS

DISTURBED Inside The Fire (REPRISE)

NO. l MOST INCREASED PLAYS

BRIAN CULBERTSON Always Remember {GRP/VERVE)

0. ] MOST INCREASED PLAYS

ONEREPUBLIC Stop And Stare {(MOSLEY/NTERSCOPE)

TOP 5§ NEW AND ACTIVE

FINGER ELEVEN I'll Keep Your Memory Vague (WIND-UF)

TOP 5§ NEW AND ACTIVE

NICK COLIONNE Keepin' It Cool (NARADA JAZZ/BLG)

TOP 5 NEW AND ACTIVE

THE B-525 Funplex (ASTRALWERKS/CAPITOL)

PANIC AT THE DISCO Nine in The Afternoon (DECAYDANCE/FUELED BY RAMEN/RRP} KELLY SWEET Dream On (RAZOR & TIE) THE KOOKS Always Where | Need To Be (ASTRALWERKS)

JONAS BROTHERS When You Look Me in The Eyes (HOLLYWOOD) GERALD VEASLEY Slip N Slide (HEADS UP) FOO FIGHTERS Let It Die (ROSWELL/RCA/RMG)

A FINE FRENZY Almost Lover (VIRGIN) SEKOU BUNCH Take S/In Three (TRIPPIN ‘N' RHYTHM) AVENGED SEVENFOLD Afterlife (HOPELESS/WARNER BROS.)

ANNA NALICK Shine (EPIC) SAFETYSUIT Someone Like You (UNIVERSAL MOTOWN)

COMPLETE HOT AC CHART ON PAGE 42 COMPLETE SMOOTH JAZZ CHART ON PAGE 45 COMPLETE ALTERNATIVE CHART ON PAGE 47

BRIAN BROMBERG Shag Carpet (ARTISTRY)

ACTIVE ROCK TRIPLE A

& 5 11 NIELSEN BDS = 11 NIELSEN BDS 5 B 11 NIELSEN BDS
H 9% ARTIST CERTIFICATIONS w3 ARTIST CERTIFICATIONS £ 9 ARTIST CERTIFICATIONS
% w ; TITLE IMPRINT / PROMOTION LABEL = ;’ TITLE IMFRINT / PROMOTION LABEL % ﬁ; TITLE IMPRINT / PROMOTION LABEL
S =5 25 = =1
1 1 2 PUDDLEOF MUDD NO. V{3 WKS) 1 1 23 PUDDLEOF MUDD NO. 13 WKS) R.E.M. NO. 12 WKS]
| PSYCHO FLAWLESS/GEFFEN/INTERSCOPE PSYCHO + AAWLESS/GEFFEN/INTERSCOPE SUPERNATURAL SUPERSERIQUS WARNER BROS.
a 10 THEORY OF A DEADMAN 3 DOORS DOWN JACK JOHNSON
— SO HAPPY 604/ROADRUNNER/RRP IT'S NOT MY TIME UNIVERSAL REPUBLIC IF IHADEYES BRUSHFIRE/UNIVERSAL REPUBLIC
o 5 3 DOORS DOWN SEETHER n INGRID MICHAELSON
et T°S NOT MY TIME UNIVERSAL REPUBLIC FAKE IT WIND-UP THE WAY | AM CABIN 24/0RICINAL SIGNAL/RED
4 ]8 FOO FIGHTERS SIXX: A.M. COUNTING CROWS
] LONG ROAD TO RUN ROSWELL/RCA/RMG LIFE (S BEAUTIFUL ELEVEN SEVEN YOUCAN'T COUNT ON ME DGC/GEFFEN/INTERSCOPE
o ATREYU FOO FIGHTERS SHERYL CROW
FALLINC DOWN HOLLYWOOD LONG ROAD TORUIN ROSWELL/RCA/RMG LOVE (S FREE A&M/INTERSCOPE
m DISTURBED  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED THEORY OF A DEADMAN STEVE WINWOOD FEATURING ERIC CLAPTON
INSIDE THE FIRE REPRISE SO HAPPY 6D4/ROADRUNNER/RRP DIRTY CITY COLUMBIA
APOCALYPTICA FEATURING COREY TAYLOR THREE DAYS GRACE 12 JASON MRAZ
. I'M NOT JESUS JIVE/ZOMBA NEVER TOO LATE JIVE/ZOMBA I'M YOURS ATLANTIC/RRP
ASHES DIVIDE THE BLACK CROWES SARA BAREILLES n
THE STONE ISLAND/IDIMG | GOODBYE DAUCHTERS OF THE REVOLUTION SILVER ARROW LOVE SONG EPIC
SEETHER FINGER ELEVEN n4 THE BLACK CROWES
1! RISE ABOVE THIS WIND-UP PARALYZER WIND-UP GOODBYE DAUGHTERS OF THE REVOLUTION SILVER ARROW
SAVING ABEL SEETHER MIKE DOUGHTY
ADDICTED SKIDOCO/VIRGIN RISE ABOVE THIS WIND-UP 27 JENNIFERS ATQ/RED

0. ] MOST ADDED

MUDCRUTCH Scare Easy {REPRISE)

0. ] MOST ADDED

DISTURBED Inside The Fire (REPRISE)

0. ] MOST ADDED

DISTURBED Inside The Fire (REPRISE)

0. ] MOST INCREASED PLAYS

DISTURBED Inside The Fire (REPRISE)

TOP 5§ NEW AND ACTIVE

THE RACONTEURS Salute Your Solution (THIRD MANWARNER BROS.)

SCARY KIDS SCARING KIDS Faces (IMMORTAL/RED)
AGAINST MEI Stop (SIRE/REPRISE)

FROM FIRST TO LAST Worlds Away (SURETONE/INTERSCOPE)

ANEW REVOLUTION Done (KOCH)

COMPLETE ACTIVE ROCK CHART ON PAGE 48

APRIL 4, 2008

0. ] MOST INCREASED PLAYS

DISTURBED Inside The Fire (REPRISE)

TOP 5§ NEW AND ACTIVE

SEVENDUST Prodigal Son (7BRDS/ASYLUM/ILG)

FINGER ELEVEN I'll Keep Your Memory Vague (WIND-UP)

COMPLETE ROCK CHART ON PAGE 49

TANTRIC Down And Out (SILENT MAJORITY/ILG)
12 STONES Anthem For The Underdog {WIND-UP)
MUDVAYNE Duil Boy (EPIC)

0. ] MOST INCREASED PLAYS

DEATH CAB FOR CUTIE | Will Possess Your Heart (AT' ANTIC)

TOoP 5§ NEW AND ACTIVE
NEEDTOBREATHE More Time (ATLANTIC)
DUFFY Mercy (MERCURY/IDJMG)
VAMPIRE WEEKEND A-Punk (XL/BECCARS GROUP)
FEIST | Feel It All (CHERRYTREE/POLYDOR/ANTERSCOPE)

MATT COSTA Mr. Pitiful [BRUSHFIRE/UNIVERSAL REPUBLIC)

24/7 NEWS ONLINE @ www.RadioandRecords.com 6]
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COMPLETE TRIPLE A CHART ON PAGE 52
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Liner Notes
Profile: Robin
Bertolucci

Title: Talk KFi-AM/Los
Angeles PD

Favorite radio format:
“KFl or rock.”

Favorite TV show:
“Medium”

Favorite song:
“Rockstar” by
Nickelback

Favorite movie:
“Harold and Maude”
Favorite book: “The
Other Boleyn Girl”
Favorite restaurant:
“lHove all food.”
Beverage of choice:
“Water and Diet Coke.”
Hobbies: “Everything
to do with my family
and my dogs. We just
got a new dog, a
Spinoni ltaliani. There is
a lot of dog walking.
And | try to work out
when | can find time. |
am a real family girl.”
E-mail address:
robinbertolucci@

clearchannel.com

PUBLISHER’S f . I

For KFl/Los Angeles’ PD, every piece matters, because ‘the little
things very much add up to the big thing’

Robin

Bertolucci

By Erica Farber

obin Bertolucci fell in love with radio by accident, but today she
is one of the country’s most successtul programmers. As PID of
Clear Channel talk KFI Los Angeles, she constantly strives to be

the best and stays tocused on KFI’s marketing promise:

“More

samulating talk radio” R&R news/talk/sports subscribers re-
cently voted KFI the winner in all four categories in which it
was nominated for the R&R News/Talk Industry Achievement Awards.

Getting into the business: | was studying for a rhet-
oric degree at [the University of California in|
Berkeley and had no idea what 1 wanted to do
when I grew up. One of iy best friends talked me
into goofing around at the local college radio sta-
ton. When I graduated, most of my friends from
rhetoric went into pre-law and I was interviewing
to get into advertising or marketing. I worked i a
used clothing store but was doing this radio stuff on
the side. I even got an interuship at KQED, an NPR
station 1 San Francisco. One day | realized T was
the only person not getting paid. Finally 1 begged,
borrowed and stwole my way into KGO [San
Francisco| and 1 got a job as editorial assistant on
the news desk.

Joining Clean Channel: | was working at KGO. 1 had
become a writer and producer and eventually exec-
udve producer. Someday 1 wanted to become a pro-
gram director. | was working under Jack Swanson,
who taught me a ton. I saw a job opening for Jacor
and was eventually hired in Denver to work at KOA
with Lee Larson.

Becoming PD at KFI: That was one of the most
serendipitous, weird things. | was talking to [then-
KFI PD| David Hall and said,Some day | need to
move back to Southern California; my family’s
there. If 1 ever move back, can | do anything for
you?” There was this awkward silence and he says,
“Who told you? This is the weirdest thing. [ an try-
ing to get a job at Premiere in programnung and
they told me I am not allowed to go undl [ have
named my replacement and the only person I could
think of that would be great for this job is you.”
Before T knew it, I was on a plane mecting with
[then-GM] Greg Ashlock, and here Tam.”

62 24/7 NEWS ONLINE @ www.RadioandRecords.com

Programming philosophy: To hire amazingly talent-
ed people and provide the tools so they can be as
good as they can be. KF is full of talent and amaz-
ing people. My job coming in was to take all the
parts of the station and dust them off and shine a
light on them. It was like coming into a museum
with Rembrandts and Van Goghs, all this great art,
and just saying, “OK. 1 am going to paint the wall
behind ig, reframe and put on a spotlight, because it
is amazing already.”

Long-range plans: I want every single daypart to
be No. 1. The station has had success with [Bill]
Handels [morning] show, |afternoon hosts| John
& Ken, Dr. Laura and Rush Limbaugh. Now,
where can we do a litde bit better? How can we
get more people to listen to KFI on weekends?
How can we get more people to listen in
evenings? The litde things very much add up to
the big thing.

Gearing up for the PPM: It will change a lot of the

TR

gooty tricks radio programmers try and do, but it
doesn’t change the essence of what we do: trying to
put out entertaining product people want to listen
to and then measuring them listening to it. We might
need to rethink some of what we do. We are going
to be out of the recall business, which is not a bad
thing. I am sure the learning curve will be steep. The
religion of programming is to have faich that if you

do something great on the radio, people will Listen.

Biggest challenge: To keep tinding new ways to sur-
prise and delight the audience. To keep ourselves
entertained, motivated and engaged. Complacency
is my No. I fear. When you get to be successtul, a
lot of times your worst enemy becomes yourself.
Constantly keeping a sense of urgency and intensi-
ty that we are always on the verge of losing. If you
talk to people that work with me, I get in those
moods where [ say,“Come on, seriously you guys,
do we suck?”” In entertainment and news you can

never rest on your laurels.

State of radio: If we come up with great, com-
pelling, entertaining things, people will always find
us, whether you have to subscribe to cable, get it on
a podcast or hear it on terrestrial, satellite radio or
HD radio. If you do something remarkable, people
will find it.

Something about KF1 that would surprise most read-
ers to learn: Maybe the most surprising thing would
be what decent people work here on the air. They
are so mouvated to grow and get better and be the
best. There s an expectation that people here are
crazy, egomaniacal monsters and don't take direc-
ton. The people T work with are not at all that way
. most of the tme.

Career highlight: | am most proud of figuring out
how to trust myself. I have learned that when 1 feel
that thing in my gut, good or bad, I am usually
right. As 1 have gotten more confidence in that, 1
am more able to express it, sell it and get people to

buy into it.

Career disappointment: It has all helped me grow
and has all taught me. Even my mistakes, which are
legend, have taught me many things about what
doesn’t work or what | shouldn’t do.

Advice for broadcasters: Believe in yourself and trust
your instinets, because they usually are right.You know

RsR

your radio station better than anybody else.

www.americanradiohistorv.com

‘It was like coming
into a museum with
Rembrandts and
Van Goghs, and just
saying, am
omg to palnt the wall
gehlnd it, reframe and
But ona spotllght
ecause it is amazing
already.” ’

—Robin Bertolucci

APRIL 4, 2008
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Happy Anniversary lo Us!

,E:f’n is celebrating its 35th anniversary, and, in preparation for an
upcoming special issve, we want to know who you
think were the most important people, places and events of the last 35 years.

35years@radioandrecords.com

Thank you for 35 great years!
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