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GOING
FOR ADDS

NOW

at Christian
Radio!

I To
Bring

You
Back

THE
INCREDIBLE
NEW SINGLE
FROM

=0ING FOR ADDS NOW!

“Incredible’ is just one of the many
ords to describe the song. It is more than
consideration for me. | don't know how |/
CAN’T add it.” —Mike Schlote, KZZQ
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ONLINE: ‘Av ROOM’ OFFERS VIDEO
VERSION OF 99X/ATLANTA

TALENT: ADAM CAROLLA OUTLASTS
OTHER STERN RESLACEMENTS

COMMUNITY SERVICE: KEZE/
SPOKANE’S DJ MAYHEM GIVES BACK

MARKETING: CCNSUMERS ‘AWAKEN’
WITH CARE FOR ALL THINGS GREEN
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Kevin Max

“Run On For A Long Time”

Featuring Chris Sligh from American Idol!

And COMING in Early 2008:
Kevin Max, Michael Tait and Toby Mac
return to radic with a HUGE SMASH HIT
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PROMO CONTACT: SHAMROCK MEDIA GROUP

CHRIS CHICAGO | chrisechrischicago.com or 615.465.8247 ~
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“The Cross”!!!

NEW ALBUM: The BIOOd

Available December 262007

fzaturing such heavyweights as

DC Talk (together for the first time since
solo career began), Amy Grant, Vince Gill,
Chris Sligh (American [dol), Mary Mary
and others!!
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Play MPE™ incarporates the following features:

A “Go Green” environmental source for delivery
Automation and Scheduling Integration
Player and Direct web access
Playerless Download*

Cover Art and Info
iPod and WMA
Music Videos
CD Burning
HD-Audio
PC & Mac
Playlists

*Coming January 2008

Contact your label representatives and request
that music be delivered to you via Play MPE.

(7o P/czy.

www.PlayMPE.com
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Universal Republic
Names Wright Senior VP

Universal Republic
Records has named
Elise Wright to the
newly created posi-
tion of senior VP of
urban music.

Wright previously
held positions as VP

Wright

of marketing, VP of
video promotion and senior director of
video promotion for Universal Motown.
Wright says, “I'm elated to be working
with [president/CEO] Monte [Lipman] and
[GM] Avery [Lipman] once again and their
great staff at Universal Republic. Their
devotion to their artists and the great lead-
ership role they play in charting the label’s
overall mission truly makes this a rewarding
opportunity.” —Darnella Dunham

S
CBS Taps McNamara As
Senior VP Of Sales

Recently named CBS Radio president of
sales Michael Weiss continues to bolster his
staff by recruiting Interep executive VP/GM
Sue McNamara for the newly created senior
VP of sales position.

Prior to joining Interep in 2005, McNamara
logged 10 years as New York manager for
Infinity Radio Sales (now CBS Radio Sales).
She began her career in 1986 as a sales assis-
tant with rep firm Durpetti & Associates and
moved up to a senior-level sales position with
D&R Radio Sales. McNamara was later
named senior account executive at Group W
Radio Sales. —Mike Boyle

October Radio Revenue
To Fall Like Leaves

While Wall Street expects a 3% drop in radio’s
October revenue, CL King media analyst Jim
Boyle forecasts a gloomier 5% decrease in the
wake of September’s stunning 7% decline.
“Admittedly, the month had a very tough
overall comparison, as October in 2006 was
up 6%; but that was due to 2006 being com-
pared to a 7% plunge in 2005,” Boyle told
clients in a recent note.

Boyle’s recipe for rebound? Market leaders
“have to drive prices up . . . Plus, the top ad
category, auto, has to start spending its con-
siderable ad budgets again.” —Jeffrey Yorke

NOVEMBER 23, 2007

Agencies Align With Broadcasters
On PPM Sample Issues

The rollout of Arbitron’s Portable People Meter radio ratings service may be in trouble.
Four of the firm’s biggest customers, representing more than one-quarter of Arbitron’s total

revenue, are, 1 the words of Howard Beal,mad as hell over low PPM samples among young

demographics—and they're not going to take it anymore.
In a letter last week to Arbitron’s top three execs—including president/CEO Steve
Morris—the heads of Clear Channel, Cumulus Media. Cox Radio
and Radio One called on Arbitron to take “immediate action.”
Agencies. who believe the PPM will bring new accountability
to radio, agree with broadcasters that something needs to be done.
“We need to work with Arbitron to get better results, because the
meters are better than diaries and we can’t go backwards,” says Janice
Finkel Greene, executive VI of broadcast strategy for Initiative.
“1f New York samples aren’t up to Houston samples, then maybe

Greene

Arbitron should just hold off another quarter or two,” Horizon
Media senior VP/director of research Brad Adgate says.

PPM sample performance has been a mixed bag: good in Houston, where Arbitron
received Media Rating Council acereditation, but weak among 18- to 34-year-olds in
Philadelphia and New York.

Morris responded to the broadcasters” letter in a Nov. 19 e-mail obtained by R&R,
offering to “personally meet” with the group heads to discuss the situation. “You raise
important points that are clearly fundamental to having a currency that commands the
respect and support of broadeasters and advertisers,” Morris said. He added that the par-
ties “need to go back and revisit previous assumptions about how the service is to be
built and to make sure that we are doing this in a way that serves your needs” and said
he'd like to hear suggestions from the broadcasters on how to “rebalance the trade-offs”
versus the cost of the PPM.

“We don't need to have a meeting,” Cox Radio president/CEO
Bob Neil responded. "We need to see a comprehensive plan that
describes how, and when, Arbitron will begin to start hitting their
sample targets ... Fix the sample. Give us what we've paid for.”

Meanwhile, Arbitron Radio Advisory Council chairman and Cox
Radio VP/GM/market S.C., Steve
“I don’t think there were any surprises in the letter.

manager  for  Greenville,
Sinicropi says.
These are many of the same material issues that the council has been
Sinicropi . . . . . 8 . o0

m discussion with Arbitron for a long time.

He adds, "1 think Arbitron is hearing loud and clear from customers that the performance
that they have right now is not acceptable.” —Kary Baclnnan, Mike Boyle and Keitli Berman

NUMBER CRUNCH

10 6.8% 3.8

The tally of Mo, | albums Jay-Z2  The percentage by which The 12+ share for altermative
has-scored on The Hillboard Lirilwersal Music Group's third- radic, according to Arhitron’s
200, fallowirg the recent debut  quarter 2007 sales rose, to §1.7 farmat trends repart far
af “American Gangster” [Def hiflion. LIMGs digital sales ose summer 2007, It's the highest
Jam] in the top spat. The 47% o $715 milfion during the share the format has had since
répper thus tics Elvis Presley in three-mosith periad, Digital fall 2005, Meanwhile, with a 61
second place for the most Mol farmats now acoount for 15% of  shara, oldies had its best showing
albums; oaly the Beatles have UM revenue, compared with since sammer 2006 and urban'’s
had more, with 19, T in 2006, 0.2 was s top perfarmance
since fall of last year,

MindShare Wants Audience
Delivery Guarantee

Ad agency MindShare is bringing TV-like
audience delivery guarantees to radio in
markets measured by Arbitron’s Portable
People Meter service. In Houston, Mind-
Share is asking that stations guarantee that
all buys deliver 90% of the total points for
the estimate. If chere is under-delivery,
MindShare is looking for make-goods.
“We are not the only agency looking
tor this kind of accountability, and we feel
strongly our clients deserve it)” says
Kathy
broadcast for MindShare.

Crawford, president of local

While some groups may tind posting
tough to handle, such companies as
Entercom, CBS Radio, Greater Media and
Emumis have expressed support.

—Kary Baclunan, Mediaweek

Lawmakers: Slow
Ownership Rule Changes

Anti-media  consolidation  sentiment s
building on Capitol Hill against FCC
Kevin Martins  proposal  to
Martin

wants to discuss relaxing the rules during

chairman

loosen  cross-ownership  rules.
the FCC’s Dec. 18 open public hearing,
but longtime anti-media  consolidation
activist Sen. Russ Feingold, D-Wis., wants
Martin to set aside more time for gather-
ing data and soliciting public comment
before changes are considered.

In a Nov. 19 letter to Martin, Feingold said
he was concerned that the FCC “appears
again to be rushing this proceeding with inad-
equate or selectively chosen information.”
Feingold, who voted against the 1996
Telecommunications Act, believes the FCC
“has not sufficiently evaluated the mmpact of
media consolidation on local programming.”

His two-page letter comes days after a
bipartisan group led by Sen. Byron
Dorgan, D-N.I2, began pushing legislation
that would delay by at least six months the
FCC’s consideration of new media own-
ership rules. The Media Ownership Act of
2007 would first require the commission
to finish its current proceeding on local-
ism, giving the public a 90-day comment

Jeffrey Yorke

window on that issue.

NEWS UPDATES ARQLUMND THE CLOCK:
www.RadioandRecords.com

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Hannity Adopted In Indy

Good luck keeping
track of Indianapolis
talk  stations. After
Emnus talk WIBC-
AM announced plans
to move to FM in
January, Cumulus FM
talk WWFT flipped
to a holiday music

Hannity

format and won't return to talk after the

holiday season ends, according to
Cumulus/Indy market manager Chris
Wheat. Now Raven Broadcasting converts
WIAU from oldies to FM talk, adopting the
entirck: WWFT lineup, including ABC
Radio Networks’ Sean Hannity.

WWFT ranked No. 20} in the market,
but Raven director of operations Jeremy
Bialek isn’t concerned. “They didn't give
[the format] time to gain legs,” he says.

Bialek also views success differently:
Cumulus is “‘a bigger company with bigger
people to answer to. We're a locally owned
station that looks for a niche to fill.”

—AMike Stern

Patyk In Orbit At KUFO

CBS Radio rock KUFQO/Portland, Ore.,
names Chris Patyk its new PID. He
replaces Mike Tierney, now APD/MD at
rock sister WXRK (K-Rock)/New York.

Patyk had an earlier tour of duty with
CBS as PD at talk KZON (Free FM)/
Phoenix, prior to its
flip to rhythmic in

June. His  career
began in 1993 in
Tucson, where he

produced the morn-
ing shows at
KRQQ, KJYK and
KMXZ. In 1995, he
became PD for alternative KKND-AM/
Tucson, followed by a stint as APD/MD/
evening host at KEDJ/Phoenix. Patyk
moved to Los Angeles in 1999 as AP/
MD of KYSR. —Mike Boyle

Patyk

Moskowitz To Head XM
Canada

Michael Moskowitz will take over the pres-
ident/CEQ post at XM Canada Jan. 1,suc-
ceeding John Bitove, who will stay with
parent company Canadian Satellite Radio
Holdings as  executive  chairman.
Moskowitz is known for his time with
Palm, where he was president of the com-
pany’s Americas International division and
oversaw its Canadian, Latin-American and
Caribbean business. In other XM Canada
news, Donald McKenzie, acting presi-
dent/COQ since June, will return to his
regular duties as senior VP of sales and

marketing. —Keitli Berman

WWW.RADIOANDRECORDS.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Advertisers May Return, But Will
Imus Command The Same Pridng?

While there will likely be a roster of Don Imus advertisers if his previous audience tunes in to his

new program, some buyers also say Citadel talk WABC/New York won't be able to command
prices anywhere near as high as CBS Radio sports WFAN did before he was fired. “That's the
fallout in all this,” says Dennis McGuire, VP/regional spot director for Aegis CGroup’s Carat.

WFAN formerly commanded about $4,000 per rating point, according to McGuire, or

three to four times the going rate for adults 25-54 in the market.

According to Nielsen Monitor-Plus, Imus’ WFAN show logged about $11.3 million in ads in

2006. If the premium pricing disappears, it would imply an annual revenue closer to $3 million-

$4 million. That does not include revenue that Citadel might generate through syndication.

Longtime supporter Hackensack University Medical Center intends to advertise on the

new show. “We'll be there from day one,” president John Ferguson says.

But Sprint, a former sponsor that pulled out after the Rutgers incident, says that it will

not support the new show. General Motors, which also pulled advertising, will evaluate the

new program “just like we would evaluate any other media purchases,” a company rep says.

RFD-TV, a rural-targeted cable and satellite channel, will simulcast Imus’ show in the

morning and rerun it in the evening. RFD is reportedly paying Imus $5 million per year for

five years. —Steve McClellan, Mediaweek

Boston Talkers End Up
Where They Started

After months of legal
battles,
ends up right back

everything

where it started in
Boston talk radio.
Host Howie Carr
drops  his  lawsuit
against Entercom
talk WRKO

several decisions upheld Entercom’ right

Carr

after

to match an offer from competing Greater
Media talker WTKK. Carr returns to after-
noons on WRKO with a lucrative tive-
year deal in effect until 2012.

With Carr unable to cross the street,
WTKK became the first station to sign up
for the new version of its old morning show,
hosted by Don Imus. The deal gives lmus
two top 10 market clearances Dec. 3, day
one of his new WABC/New York-based,
ABC Radio-syndicated show. —AMike Stern

Anti-Royalty Act Gains
Congressional Support

The proposed legislation that would block
any new performance fees or royalty fees
being charged to radio operators has gained
the support of 51 additional legislators on
Capitol Hill, the NAB reports. The resolu-
tion, introduced in late October by Reps.
Gene Green, D-Texas, and Mike Conaway,
R -Texas, now has 104 co-sponsors.

On the other side, Rep. Howard
Berman, the Democrat who represents
Hollywood and Orange County, Calif.,
says he is working on draft legislation to
require broadcasters to pay performance
fees for recorded music they air.

No similar legislation to Green’s and
Conaway’s legislation has been introduced
in the Senate. —Jeffrey Yorke

24/7 NEWS ONLINE @ www.RadioandRecords.com

MOVERS

Walter Powers expands his role as Jones
Radio Networks director of client services to
include the programming and consulting
company’s Denver-based formats division.
Powers’ promotion was effective Nov. 1.
Before joining JRN, he was VP/director of
operations for Bonneville . . . Jennifer
Donohue is named senior VP/director of
sales for CBS Radio’s six stations in New
York. She also takes on the title of general
sales manager for classic hits WCBS-FM. In
related news, Maire Mason is appointed VP/
GM of WCBS-FM in addition to her compa-
rable role at AC WWFS, which she has held
since 2003 . . . Courtney Thompson joins
Media Services Group as a director. He has
held positions in station ownership, consult-
ing, management, sales, marketing, opera-
tions and engineering in radio and TV.

SHAKERS

Westwood One
promotes Peter Sessa
from director of
marketing and com-
munications to VP of
marketing and com-
munications. Johanna
Shandalow, director of
marketing and special

Sessa

events, moves up to senior director of mar-
keting and special events . . . Westwood

| One’s Metro Networks appoints three exec-

utive VPs to its sales team: Fred Bennett
becomes executive VP of sales and affiliate
sales, Peter Connolly is executive VP of
sales and Dave Smith becomes executive
VP of sales and operations . . . José
Gonzalez is promoted to the newly created
post of VP of operations and analysis for
licensing at BMI. He was previously assis-
tant VP of operations and financial analysis
in the media licensing division at the per-
forming rights organization.

wWwWw.americanradiohistorv.com

Business
Briefing

By Jeffrey Yorke

Alta Communications Buys
Into First Broadcasting
Boston's Alta Communications, one of
broadcasting’s leading private equity
groups, has taken a controlling interest in
Dallas-based First Broadcasting
Investment Partners. First Broadcasting
CEO Gary Lawrence and executive
committee members Hal Rose and Bob
Denney will share control of the opera-
tion, which uses its patent-pending
SpectraMax software and other propri-
etary technologies to expand the reach
and coverage of its broadcast signals.

At the same time, First Broadcasting
founder and longtime chairman Ronald
Unkefer will retire to devote more time
to his other interests.

Arbitron’s Board Authorizes
$200M Share Buyback
Arbitron’s board of directors authorized a
new share buyback program of up to
$200 million in Arbitron shares that will
occur during the next two years. At the
end of October, about 28.2 million
shares were outstanding. During third-
quarter 2007, Arbitron wrapped up a
$100 million stock buyback program.

Entravision Considers Selling
Outdoor Operations

Entravision “has decided to explore
strategic alternatives for our outdoor
advertising operations in order to unlock
the value of these assets to the benefit of
our shareholders,” Entravision chairman/
CEO Walter Ulloa says.

He adds, “We will also continue to
build and invest in our TV and radio
assets with the goal of further strength-
ening our position in the nation’s
highest-density Hispanic markets.”

Zell May Have To Sell WGN

For Sam Zell to purchase the Tribune Co.
and continue to own the Chicago newspa-
per of that name and WGN-TV, FCC com-
missioner Kevin Martin may require the sale
of talk WGN/Chicago. The Tribune Co. has
owned the station for 83 years.

The station, which led the market in
billing last year, could be valued at as
much as $300 million, according to esti-
mates. Bonneville is reportedly one of
the potential suitors, —AMike Stern

NOVEMBER 23, 2007
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T-PAIN BECOMES THE FIRST
ARTIST TO OWN THREE TITLES
IN THE RHYTHMIC TOP FIVE ON
TWO SEPARATE OCCASIONS. HIS
TURN ON “KISS KISS” BY CHRIS
BROWN AT NO. 1JOINS
APPEARANCES AT NOS. 3 AND 4,

- g MATCHING HIS FEAT WI:I'H THREi—:

\ ! 1 s DIFFERENT SONGS IN MAY.

ZNO.]

FORMAT
CHR/TOP 40

Title / Artist

Apologize /

Timbaland Featuring OneRepublic
. Kiss Kiss /

Chris Brown Featuring T-Pain

No One /

Alicia Keys

No One /

Alicia Keys

Goaod Life /

Kanye West Featuring T-Pain

Never Would Have Made It /

Marvin Sapp

East To West /
Casting Crowns

The Older | Get /
Skillet

Let Go /
RED

Amazing Grace {My Chains Are Gone) /
Chris Tomlin

So Small /
Carrie Underwood

RHYTHMIC | 26
URBAN
URBAN AC
RAP
GOSPEL
CHRISTIAN AC
CHRISTIAN CHR
CHRISTIAN ROCK
INSPO
COUNTRY

AC Big Girls Don’t Cry /

Fergie

Bubbly /

Colhje Caillat

Ain't No Woman (Like The One | Got) /
Jeff Golub Featuring Richard Elliot
The Pretender /

Foo Fighters

Fake It /
Seether

Fake 1t /
Seether

You're The World To Me /
David Gray

HOT AC
SMOOTH JAZZ
ALTERNATIVE
ACTIVE ROCK
ROCK

TRIPLE A

Washington Square Serenade /
Steve Earle

AMERICANA
Volver A Comenzar /
Cafe Tacuba

Estos Celos /
Vicente Fernandez

LATINROCK/ ALTERNATIVE
REGIONAL MEXICAN

Me Enamora /
Juanes

LATIN POP
Conteo Regresive /
Gilberto Santa Rosa

Sexy Movimiento /
Wisin & Yandel

TROPICAL
LATIN RHYTHM

“BUBBLY” BY COLBIE
CAILLAT CONTINUES
TO PERCOLATE AT NC_1
ON HOT AC FOR A FIFTH
WEEK, WHILE INCHING
CLOSER TO THE TG

AT CHR/TOP 40 (NO. 2)
AND AC (NO. 3). HOLIDaY
TRACK “MISTLETOZ"

IS ALSO RECEIVING EARLY
AC AIRPLEY.

SSINGO.E o0
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‘Jocks need to
understand that
everything they
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What's

Nov. 26

FEATURES

SPECIAL REPORT

HD 2.1

HD Digital Radio Alliance updates
charter to fuel focus on local initiatives.

TESTING ONE, TWO, THREE . . .
Meet JVC's KT-HDP1, HD radio’s first
portable plug-and-play receiver.

PREPPING PERSONALITIES FOR
THE PPM

How programmers are helping air
talent adapt to electronic audience
measurement.

PUBLISHER’S PROFILE

Shawn Knight grew up with a love for
flying—and then the airwaves became
his passion. Today the Knight
Broadcasting owner keeps local
communities top of mind.

DEPARTMENTS

MANAGEMENT/MARKETING/SALES
“Awakening” consumers support brands
whose values are in line with their own,
and those are the brands best-poised
for success in the years ahead.

STREET TALK

CBS Radio rewards the PD keys to
recently relaunched CHR/top 40 icon
BS4/Pittsburgh to building fixture
Ryan Mill, who's been around B34
since its last go-round in the format.

NEWS/TALK/SPORTS

He's the last man standing among the
three high-profile shows CBS Radio
hand-picked for multistation
replacements when Howard Stern
abdicated his terrestrial radio throne. Just
don’t ask Adam Carolla about ratings.

THE SPIN

Timbaland shatters the CHR/Top 40
weekly plays record, as “Apologize”
(Interscope) tallies 10,241 detections.

WWW.RADIOANDRECORDS.COM:
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Nov. 27

W

do in a diary
world means
nothmg, in a PPM
world. 1t's like
going from

playing baseball
to playing

p.10

football.’

COLUMNS

22 CHR/Top 40
25 Rhythmic
27 Urban

32 Christian
36 Country

39 AC/Hot AC
43 Smooth Jazz
45 Rock

50 Triple A

54 Latin

58 National Airplay

L
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New
This
Week
Online

Phase 1 fall
Arbitrends are
still rolling.
Catch Denver,
Seattle and
Portland, Ore.,
among others,

today.
» Click on
Ratings

i AR eRm R T TS el

Deeper as-it-
happens news
coverage, more

exclusives.
» Bookmark
Radioand-
Records.com

Nov. 28

More Phase 1
fall Arbitrends
arrive. See the
results for New
Orleans,
Louisville and

others in today’s

batch.
» Click on

Ratings

Nov. 29
Looking for a
new job? R&R
has listings of
some of

the best
opportunities

in radio.
p» Click on
Resources

Nov. 30

Find out who's
ruling radio in
the Great White
North with R&R
Canada charts.

1 » Click on

Charts
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BY THE NUMBERS

MARKET SNAPSHOT:

City Council commissioner Dan Saltzman has presented

a proposal to the Portland City Council to establish a
new policy framework to help buildings address their
environmental impacts, especially those related to global

warming, in a drive to cut pollution and create local jobs.

POPULATION: 2,001,600
RADIO MARKET RANK: 23
DEMOGRAPHICS:*

TOTAL PORTLAND
91-MARKET ~ ARBITRON
) ~ POPULATION®% METRO%  INDEX
AGE 18-24 1% 2% 98
AGE25-34  18% 9% 106
AGE 35-44 20% 19% 100
AGE 45-54 19% 20 102
AGESS-64 4%  14% 103
MALE 48% 49% 102
WHITE 8% 9% M3
HISPANICORIGIN  16% %% 59
VISITED STATION WEBSITE . 7% "

(PAST 30 DAYS)

NO. OF RADIO STATIONS: 28
RADIO OWNERSHIP:

OWNER NO.OFSTATIONS  RATINGS SHARE**
ENTERCOM 1AM,5FM(6)  216%
cBs 1AM, 5FM(6) 19.6%
CLEAR CHANNEL 2 AM, 3FM (5) 16.5%

FORMATS: 6 N/T, 3 regional Mexican, 2 country,
2 classic hits, 2 CHR/top 40, 1 AC, 1 triple A, 1 classic
rock, 1 alternative, 1 hot AC, 1 rhythmic, 8 other

RATINGS LEADERS:**

STATION ~ FORMAT  AQHSHARE12-PLUS
KUPL-FM 4COUNTRY77 59
KEX-AM TALK 5.0
KKCW-FM  AC - 4.7
KyVJJ-FM ~ COUNTRY 45
KLTH-FM CLASSIC HITS 4.4

INTERESTING FACT:***

Portland’s rock listeners (classic rock or active rock)
are 29% more likely to have attended a professional
sporting event in the past 12 months than all other

area adults.

* Source: Scarborough Multi-Market Study, Release 12007
**Source: Arbitron Summer 2007 Report
***Source: Scarborough Metro Local Market Study 2007, Release 2

Edited By Susan Visakowitz and Jeffrey Yorke

State Of Oregon nielsen
Helps City Of Portland - ------ -

A straight comparison of the top 10 radio advertisers in Portland, Ore., from
first-half 2006 to first-halt 2007 reveals that spending decreased by rough-
Iy $824,000 year over year—not bad, considering the big drops we've seen
in other markets when doing this analysis.

[t was the State of Oregon, the city’s top radio advertiser in 2007, that kepe
the losses from being worse. The state actually added about $360,000 to its
budget year over year; it was the only H1 2006 top 10 finisher to do so.

Besides the State of Oregon, five other H1 06 top 10 advertisers remained
in that list a year later, but all of them tightened their belts: Paramount Equity
Mortgage. Kroger, Sleep Train, Western Stone & Metal and Toyota.

Four H1 06 top 10 advertsers that did not make the list a year later were
Berkshire Hathaway, Safeway, McDonald’s and Tonkin Ron Auto Dealerships.
Taking their place in the H1 07 top 10 were Comcast,Verizon. Hannah Motor
and SuperValu. However, these four new advertisers did not muster the same
money their predecessors had. In total, the top 10 H1 '06 adverasers spent
around $8,603,000 in Portland; the H1 °07 top 10 combined for approximate-
lv $7,779,000 in market spending. —Susan Visakowitz

Top 10 Portland Radio Advertisers H1 2007
PERIOD: JAN. 1-JUN. 30

DOLLARS SPOTS

PARENT COMPANY

OREGON, STATE OF $972,079 18944
PARAMOUNT EQUITY MORTGAGE - $938,915 19587
KROGER $899,271 11889
SLEEP TRAIN , $873,783 15721
WESTERN STONE & METAL $865,866 19829
TOYOTA MOTOR $845,667 14944
COMCAST $644,890 -
VERIZON COMMUNICATIONS $639,076 --
HANNAH MOTOR $591,084 13192
SUPERVALU ) $507,773 =
HD DIGITAL RADIO ALLIANCE ¥ 16379
BERKSHIRE HATHAWAY - 13221
CREDITYES --* 1947

* HD Digital Radio Alliance, Berkshire Hathaway and Credityes were below the top 10
spenders in Portland in 2007, but made the top 10 in terms of total number of units.

Top 10 Portland Radio Advertisers H1 2006
PERIOD: JAN. 1-JUN. 30

PARENT COMPANY DOLLARS SPOTS
KROGER $1,383,899 14394
PARAMOUNT EQUITY MORTGAGE $1,105,407 19394
WESTERN STONE & METAL $1,101,983 19379
SLEEP TRAIN $961,851 13478
TOYOTA MOTOR 1$959,331 12622
BERKSHIRE HATHAWAY $710,924 14635
OREGON, STATE OF $615,361 -
SAFEWAY $599,291 --
McDONALD’S 5585,033 12374
TONKIN RON AUTO DEALERSHIPS $581,260 1298
CARR AUTO GROUP ¥k N864
CREDITYES - ¥k 1478

** Carr Auto Group and Credityes were below the top 10 spenders in Portland in 2007,
but made the top 10 in terms of total number of units.

SOURCE: Nielsen Monitor-Plus

Transactions at a Glance

JER Licenses’ construction permit for a new FM in Wailea-Makena, Hawaii, to
Hochman Hawaii Publishing for $600,000.

Deal of the Week

KWOR-AM and KKLX-FM/Worland, Wyo.
PRICE: $750,000 TERMS: Asset sale for cash

BUYER: Legend Communications, headed by president Lawrence Patrick. Phone:
410-799740. It owns 13 other stations. This represents its entry into this market.

SELLER: KWOR Inc., headed by president Bill Harrington. Phone: 307-347-323)
FORMAT: Oldies/talk/sports; hot AC
BROKER: Larry Patrick of Patrick Communications

COMMENT: KWOR Inc’s KKLX-FM and KWOR-AM/Worland to Legend
Communications of Wyoming for $750,000, payable in cash at closing with
a $37,500 escrow deposit.

2007 Deals to Date

Dollars to Date: $3,139,988,908 (Last Year: $6,133,650,157)
Dollars This Quarter: $262,742,230 (Last Year: $339,338,984)
Stations Traded This Year: 1,600 (Last Year: 911)
Stations Traded This Quarter: 168 (Last Year: T10)

24/7 NEWS ONLINE @ www.RadioandRecords.com

wWWW. americanradiohistorv.com

RADIO&RECORDS

President & Publisher Erica Farber
EFarber@RadioandRecords.com
(323)954-3422

EDITORIAL

Associate Publisher/Editorial Director
Cyndee Maxwell
CMaxweli@RadioandRecords.com
(323)954-3420

Executive Editor Paul Heine
PHeine@RadioandRecords.com
(646) 654-4669

Senior Editor (News, Rock Editor)
Mike Boyle
MBoyte@RadicandRecords.com
(646) 654-4727

Senior Editor (Features)

Chuck Taylor
(Taylor@RadicandRecords.com
(646)654-4729

CHR/Top 40 Editor Kevin Carter
KCarter@RadioandRecords.com
(323)954-3433

Washington, D.C. Bureau
Chief/Business Editor Jeffrey Yorke
JYorke@RadicandRecords.com
(301) 773-7005

Country Editor R.J. Curtis
RCurtis@RadioandRecords.com
(323)954-3444

Radio Editor Ken Tucker
KTucker@RadioandRecords.com
(615)321-4286

Latin Formats Editor Jackie Madrigal
IMadrigal@RadioandRecords.com
(323)954-3427

Urban/Rhythmic/Gospel Editor
Darnella Dunham
DDunham@RadioandRecords.com
(323}954-3421

Contributing Urban Editor
Hillary Crostey
HCrosley@RadioandRecords.com
(646) 654-4647

Christian Editor Kevin Peterson
KPeterson@RadioandRecords.com
(850)916-9933

Triple A Editor John Schoenberger
Schoenberger@RadioandRecords.com
(323)954-3429

Smooth Jazz Editor Carol Archer
CArcher@RadioandRecords.com
{323}954-3419

AC/Hot AC Editor Keith Berman
KBerman@RadioandRecords.com
(323)954-3432

News/Talk/Sports Editor Mike Stern
MStern@RadioandRecords.com
(773) 857-2693

Senior Online Editor Susan Visakowitz
SVisakowitz@RadioandRecords.com
(646) 654-4730

News Editor Julie Gidlow
JGidlow@RadioandRecords.com
(323}954-3417

Online Editor Alexandra Cahill
ACahill@RadioandRecords.com
{646) 654-4679

Ratings Editor Hurricane Heeran
HHeeran@RadioandRecords.com
(323)954-3425

Copy Chief Chris Woods

Copy Editors
Wayne Robins, Christa Titus

CHARTS

Director of Music Operations
Josh Bennett
JBennett@RadioandRecords.com
(323)954-3431

Charts & Music Manager
Michael Vogel
MVogel@RadioandRecords.com
(323)954-3439

Chart Assistant Mary DeCroce
(Country, Christian, Gospe!}
MDeCroce@RadioandRacords.com
(615)321-4293

Chart Production Manager
Michael Cusson

Associate Chart Production Manager
Alex Vitoulis

ART

Creative Director Josh Klenert
Art Director Ray Carlson
Advertising Artist Ken Diamond

PRODUCTION
Production Director Terrence Sanders

Senior Editorial Production Manager
Barry Bishin

Editorial Production Manager
Susan Chicola

Editorial Production
Rodger Leonard, Anthony T. Stallings

Advertising Production Manager
Chris Dexter

Director of Digital Products
Susan Shankin

Design Atbert Escatante,
Glorioso Fajardo, Patricia McMahon

SALES

Director of Sales Henry Mowry
HMowry@RadioandRecords.com
(323)954-3424

Sales Manager Kristy Scott
KScott@RadioandRecords.com
(323)954-3435

Sales Representatives
Melissa Garn
MGarn@RadioandRecords.com
(615) 321-4283

Brent Gilinsky
BGilinsky@RadioandReords.com
(323)954-3416

JessicaHarrell
JHarrell@RadioandRecords.com
(615)497-7293

Meredith Hupp
MHupp@RadioandRecords.com
(615) 3214282

Maria Parker
MParker@RadioandRecords.com
(323)954-3437

Rob Pierce
RPierce@RadicandRecords.com
(646) 654-4707

Steve Resnik
SResnik@RadioandRecords.com
(323)954-3445

Michelle Rich
MRich@RadioandRecords.com
(812)303-7676

Kim Wood

KWood@RadioandRecords.com

Director of Charts Silvio Pi g
SPietroluongo@RadioandRecords.com
(646) 654-4624

Nashville Director of Operations
and Charts Wade Jessen
(Country, Christian & Gospel)
Wlessen@RadicandRecords.com
(615) 321-4291

Chart Managers

Anthony Colomba

{Alternative, Active Rock, Heritage
Rock, Tripie A)
AColomho@RadicandRecords.com
(646) 654-6640

Raphael George

(Urban, Rhythmic. Rap)
RGeorge@RadioandRecords.com
{646)654-4623

Gordon Murray

(Smooth Jazz}
GMurray@RadioandRecords.com
(646)654-4638

Jose Promis

(Latin)
JPromis@RadioandRecords.com
(323)525-2287

Cary Trust

(Hot AC, AC)
GTrust@RadioandRecords.com
(646) 654-4659

(323)954-3434

Sales Assistant Jana Rockwell
JRockwell@RadioandRecords.com
(323)954-3428

Advertising Coordinator Mirna Gomez
MCGomez@RadioandRecords.com
(646) 654-4695

ADMINISTRATION
Executive Assistant Lisa Linares

LLinares@RadicandRecords.com
(323)954-3436

SUBSCRIPTIONS

(800) 562-2706 (U.S.):
(818) 487-4582 (outside U.S.)
radioandrecords@espcomp.com

REPRINTS

Alisha Hairston

Foster Reprints
(866)879-9i44
AHairston@fostereprints.com

R&R Radio & Records is a registered trademark.

No part of this publication may be reproduced, stored inany retrieval system, or
transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior writtert permission of the publisher.

NOVEMBER 23, 2007


www.americanradiohistory.com

‘Awakening
consun:ers
suppor
brands
whose values
are in line
with their
own, and
those are the
brands best-
poised for
success in
the years
ahead.

—Hugh Hough
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MANAGEMENT / MARKETING / SALES

Consumers ‘awaken” with care and concern for all things green

Awake And Aware

Hugh Hough

hugh@greenteamusa.com

ack in 1993, a lot of people thought I was crazy to open an
ad agency specializing in environmental issues. [ even had a
client say as much to the New York Times. B Fast-forward
to today. A significant segment of the population is engaged
with social and environmental issues, and a handful of val-
ues-based brands are enjoying sizable increases in their busi-
ness. Magazines from Outside to Elle have published green issues. Al Gore won
the Nobel Peace Prize. Wal-Mart i1s committed to achieving zero waste.
Corporate social responsibility and cause-related marketing initiatives such as
Gap’s (Product) Red are on the rise. Organics are skyrocketing. Fair trade is a
commonly touted concept. Sustainable forestry is gaining traction. Ditto sus-
tainable tourism. Socially responsible investing continues to rise. B Although
world events ranging from Sept. 11,2001, and corporate scandals to Hurricane
Katrina and the Indian Ocean tsunami have contributed to these developments,
there’s also a group of people driving the change in today’s society, especially
with regard to the commercial marketplace. We call them “awakening con-
sumers.” They are increasingly more aware of the idea that they can affect
change through their purchases and by incorporating their personal values
when selecting one brand over another. In short, they are awakening to the
power they wield in the marketplace.

To begin to quantify this group, we established
some behavioral criteria, crunched some numbers
through Market Research and discovered there are
49 million awakening consumers in the United
States, about 23% of the adult population. They tend
to skew slightly female, have a median houschold
income of $60,000 and live primarily in cities or
major suburbs (with a slight Western skew). But most
of all, they tend to be well-educated. However, awak-
ening consumers are more of a psychographic group
than a demographic one. They can be any gender,
age, race or religion, and can be found in all lines of
work, in all parts of the country.

Because most awakening consumers are not
fully “awake,” they tend to demonstrate some par-
adoxical behavior. They may drive a sport utility
vehicle, but refuse to fill it up at Exxon.They may
have an organic, fair trade coffee for breakfast and
for lunch pick up a bottle of Fiji water (transport-
ed 8,000 miles). They’re not perfect. They're just
figuring out this sustainability business, and
every day they’re getting hit with new, often con-
tradictory information.

This is the key thing marketers trying to reach

awakening consumers should keep in mind:
Theyre confused. They want to do the right
thing but aren’t sure how to go about it. Although
the information age has empowered awakening
consumers, it has also bewildered them. On one
hand, the Internet has made possible the levels of
corporate transparency that guide awakening
consumers in their purchase decisions. On the
other hand, according to the Pew Internet &
American Life Project, there are now niore than
50 million blogs.

Awakening consumers are decidedly engaged
with environmental issues, especially  global
warming. They buy compact fluorescent lights,
but then read an article decrying their mercury
content. They turn down the thermostat and put
on a sweatshirt, but now have to worry about
where that sweatshirt came from, and if sweatshop
or child labor was involved. Awakening con-
suniers hear all about the carbon footprint creat-
ed by their cars, homes and travels. They consid-
er carbon offsetting, but then have to deal with
concepts such as transparency and sustainable
development benefits.

And it’s not just consumers who are con-
fused. There are plenty of companies strug-
gling to understand what green really means.
Many brands
issues are tiptoeing through a minefield full of

dealing  with sustainability
consumer expectations, void of helpful stan-
dards or regulations.

It's not casy being awake. So if awakening
consumers are diverse, paradoxical, value-
driven, information-saturated and confused,
how do you talk to them? Three simple words:
clarity, candor, hope.

Provide clarity by guiding consumers
through the confusion. Tell them all about your
product, including how and where it’s manu-
factured. Present the facts and let consumers
decide how green you are, if that is your claim.
Timberland is doing a great job of this. I espe-
cially like the “nutritional label” the company
now puts on its boxes. It spells out environ-
mental, labor and community impact statistics
for consumers.

Candor, of course, means you must be com-
pletely honest with this group. They’re going to
tmd out the truth one way or another, so it
might as well come from you. Give it to them,
warts and all. Awakening consumers don’t
expect you to be perfect, but you'd damn well
better be honest.

Finally, give them hope. You can’t tell people
the sky is falling without telling them how to
catch it. Hope begets action.

Come to think of it, clarity, candor and hope are
how we should communicate to anyone, regardless
of whether they're awake. Awakening consumers
support brands whose values are in line with their
own, and those are the brands best-poised for suc-
cess in the years ahead—because it’s only a matter
of time until we drop the “awakening” and think
of them simply as consumers. RR

Hugh Houglt is president of Green Team, a New York-
based communications and advertising agency that
specializes in marketing to awakening consuners.
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‘It was first-
class all the
way around.
It was the
best seven
minutes of
our life, and
we will
never forget
it. | also
stole a few
bathrobes.’

—Rich Berra

== B

ar,

24/7 NEWS ONLINE @

STREET TALK.

‘ Basking in the “Ellen” afterglow,
from left: DeCeneres, winner Smith,
Rich, Moten and Johnjay

G ¥-— By Kevin Carter and Keith Berman
-

Reunited And It Feels So Good

It certainly makes sense for CBS Radio to reward a station vet
with the PD keys to recently relaunched CHR/top 40 icon
WTZN (B94)/Pittsburgh: Say hello to building tixture Ryan
Mill, who's been around B94 since its last go-round in the for-
mat. “Ryan 1s a very creative guy and was a big part of the B94
team that lead us to 28 stiaighi No. 1 books with women 18-
34.”VP of prograiniming Keith Clark tells ST. And Clark knows
of what he speaks: He was B94 PD during that streak that start-
ed in fall 1995 and continued unabated for the next seven years.
Under Clark’s watch, Mill worked his way up from promotion

intern to production whiz to creative services director in the
early "90s. From 2000 to 2003, Mill was APD ot the old B94
and was upped to PD when the station flipped to WRKZ (93.7
K-Rock) three years ago. “There’s nobody more geeked about

this than Ryan is.” Clark says. “I’m handing him the baton—
y y £

now he better run fast”

The new 94 has begun to spring to life: The first live body

hired is night jock Mike Flick, inbound from Clear Channel
CHR /top 40 WAKZ (95.9 Kiss FM)/Youngstown, Ohio. Clark
savs expect other jocks to be named soon.

Nope, You Weren't Hallucinating . . .

Those were our radio pals Johnjay
& Rich, taking temporary leave ot
their chosen medium of radio (not
to mention their senses) and invad-
ing the kingdom of TV a couple of
wecks ago when they appeared on
“The Ellen DeGeneres Show.” For
our heroes, who host “Arizona’s
Morning Show” on KZZP/Phoenix
and KRQQ/Tucson, this was the cul-

in to the show. Listener Glenda
Smith, whose car kept stalling on
her way to work, convinced Ellen
DeGeneres to call in and won a 2007
Hyundai Santa Fe. DeGeneres -
vited Smith to be on the show,
along with Johnjay, Rich and co-
host Carrie Moten, if they promised
to dance like spastic idiots when
they came out. They did.

worth of free gas from Shell. At
the frightening rate gas prices are
rising, DeGeneres’ portion of the
gift may end up being worth
more than the friggin’ car. ST
caught up with Rich Berra as he
toweled off after their appearance:
“Ellen is as talented and gracious
as they get,” he says. “It was first-
class all the way around. It was the

mination of a contest that awarded
a new car to a listener who could
get the most famous person to call

After Smith’s

unveiled on

new
national TV, De-
Generes threw 1n a bonus: a year’s

car was Dbest seven minutes of our life, and
we will never forget it. | also stole

a tew bathrobes”

Quick Hits

B After nearly a quarter-century at Clear Channel
upper-demo monster WLTW (106.7 Lite FM)/New
York, 9 a.m.-noon personality Al Bernstein has left.
No word yet on who'll fill the breach.

radio.” Mr. Kannon will grab the reins of the
SupeRadio-syndicated show from WIHT (Hot

99 _5)/Washington morning personality Kane, who
is stepping down after three years, but will stay plen-

M WQHT (Hot 97)/New York's
“Miss Jones in the Morning”
announces its first syndicated affil-
iate: Jones’ former station, Radio
One urban WPHI (100.3 the
Beat)/Philadelphia. Current morn-
ing duo Pooch & Laiya will split

up: Laiya will move to middays,
while Pooch will fill the vacant
night show, teaming up with mid-
day personality DJ Touchtone.
Former night co-host Toshamakia
will voice-track the overnight shift.

B The Sunday edition of “Open
House Party” has a new sheriff,
and his name is Kannon, APD/afternoon talent at
Beasley rhythmic WRDW (Wired
96.5)/Philadelphia. “| started listening to ‘OHP’ on
G105 in Raleigh, N.C., when | was a kid,” Kannon tells
ST. “That was the show that inspired me to be in

www.RadioandRecords.com

The host of the ¥1 morning radio show
Miss Jones in the Morning

HAVE YOU MET

MISS JONES?

The Life and Loves of Radio’s Most ControversiallOjva

A fan of gardening, Miss Jones
enjoys dishing dirt.

ty busy: In addition to mornings
on Hot 99.5, he'll continue to
voice afternoons on WFLZ/Tampa
while focusing on the develop-
ment of his own little syndication
project. “And don't forget my
budding adult film career,” Kane
says. He's kidding. We think. The
original Saturday episode of
“OHP” will remain hosted by the
legendary John Garabedian.

B At Entercom classic hits
WLKK (1D7.7 the Lake)/
Buffalo, morning dudes Doc
Phillips and Tom Donahue were
let go, along with midday god-
dess Tina Peel and the station’s entire roster of
part-timers. PD Hank Dole is now waking up extra
early as the Lake's new morning jock.

B Meet Sophie's morning friend: Jennifer White,

www.americanradiohistorv.com

who crosses the busy San Diego promenade from the
morning co-host chair at Finest City alternative XTRA
(91X) to take over mornings on CBS Radio hot
AC/triple A hybrid KSCF (Sophie@103.7). White,
who's been with 91X since January, has also worked
at KPNT/St. Louis and WNOR and WAFX/Norfolk.

M The silky smooth syndicated sounds of Delilah
will now be heard in nights on Capitol AC WRAL
(Mix 101.5)/Raleigh, where she’ll roll every night
of the week from 7 p.m. to midnight. Delilah
replaces Ray Thomas, who left Mix to program
WUKS and WZFX/Fayetteville, N.C.

B “The MJ Morning Show,” based at WFLZ/
Tampa, hires Meredith Walusek as assistant pro-
ducer, replacing Ryan Chowansky, who left a few
weeks ago. Walusek has been paying her dues at
sister WFKS/Jacksonville as overnight jock/local
producer of the MJ show.

B Afternoon personality Doc Reno has left Clear
Channel classic rock WBGG (Big 1D5.9)/Miami,
replaced by Jen Wylde, who is awarded the sweet
upgrade from nights. A night replacement has not yet
been named by PD Brie Miller.
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The Programming Department

B After nearly a year with NextMedia, VP of programming
Harve Alan has left the company, as his position has been
eliminated. Alan’s hefty résumé includes stints as VP of pro-
gramming at Capstar and ABC Radio Networks; senior VP of
programming at Clear Channel; PD stops at WAAF/Boston;
WCCC/Hartford; WONE and WAKR/Akron; and WZGC/
Atlanta; and a consulting gig with DeMers Programming. He
can be reached at 952-401-3067 or harvealan@yahoo.com.

B PD Kevin Fleming has left the building at Radio One urban
AC KRBV (V100)/Los Angeles. He had been with the station
since its former longtime incarnation as urban KKBT (100.3
the Beat) and guided the station through its transition to
urban AC a year ago. V100 midday personality Shirley Hayes
has been named interim PD as the search for a permanent
replacement heats up. “| want to make it very clear that my
decision to make this change has nothing to do with ratings,”
VP/GM Steve Candullo says.

B ST hears that WKQX (Q101.1)/Chicago APD/MD Spike
(aka Brett Eskin) will be returning to WYSP/Philadelphia as
APD/midday talent for CBS Radio’s relaunched rocker. While
"YSP has yet to confirm the news, we can tell you that Spike
spent three years as "YSP's MD before moving to Q101 in May
2006. Look for him to be home in Philly by mid-December.

W In other WYSP news, the rumors keep heating up that after-
noon personality Kidd Chris is being prepped to take over the
morning show as early as Nov. 26. The shift has been wide open
since the station canceled the syndicated Opie & Anthony show
last month. If Chris does, in fact, move to mornings, could

another former "YSP personality be returning as well?

B Just a month into his new gig at CBS Radio rhythmic
KZON (101.5 JamZ)/Phoenix, afternoon talent Strawberry
is upped to APD. In a memo to the staff announcing Straw's
promotion, PD and fellow “Star Wars” geek Dennis
Martinez wrote, “If you look throughout history, it is littered
with great leadership teams, e.g., Captain Kirk & Mr. Spock,
Batman & Robin and Han Solo & Chewbacca . . . I'm proud
to announce that Strawberry will be my Chewbacca.” Mr.
Berry, who used to do nights for Martinez at KYLD (Wild
94.9)/San Francisco, joined 101.5 JamZ in early October.

B Wendy Rollins is the newest addition to Clear Channel
alternative WRFF (Radio 104.5)/Philadelphia, where she’ll
sew on APD stripes and do a TBA airshift. Rollins was last

seen at WAVF (96 Wave)/Charleston, S.C., where she was
MD/afternoon driver when the station exploded into little
adult hits-flavored bits in September, and she has a list of
calls on her résumé as long as . . . well, it's pretty long.

B Bob O’Dell has filled the newly created position of OM
for URBan Radio Broadcasting’s five-station cluster in
Meridian, Miss.: country WMSO, CHR/top 40 WJDQ, urban
WHTU, urban AC WZKS and gospel WYHL-AM. If his
name sounds familiar, it's because O’Dell developed the
Brew rock format for Clear Channel and programmed its
flagship station, WBWR (the Brew 105.7)/Columbus,
Ohio, until mid-September.

B Jennifer Shevlin makes the dramatic wardrobe-altering
switch from PD of KWHL/Anchorage, Alaska, to a gig in
the exact opposite climate: the desert of Palm Springs,
Calif., where she’s the new OM of Morris Communications’
three FMs—rhythmic KKUU, rock KCLB and classic hits
KDGL (the Eagle); she’ll also be PD of the latter two.
Shevlin plugs the gap created in September when Larry
Snider left the company after seven years to join Horizon
Broadcasting in Bend, Ore. “I'm actually following Larry; |
followed him to Anchorage and replaced him there after he
left, and now I've replaced him here in Palm Springs,” she
tells ST. We hope she won't start stalking us now.

B That sound that resembled paint drying was Access.l’s
WJSE (the Ace 102.7)/Atlantic City, N.J., slowly morphing
from alternative to active rock. No injuries were reported, and
PD Nick Giorno remains aboard as though nothing happened.

Label Love

B After slightly more than two years as
WP of adult formats at Island Def Jam,
Laura Curtin has left the label. Curtin
joined 10J in early 200% as VP of rock

promao, then moved over ta the adult

the reins.

side in July of that year. The four-time
winner of R&R's alternative promo exec
of the year has also worked at Arista,

Condolences

B Longtime radio reporter/anchor/news editor Annette
Parks died Oct. 27 in Los Angeles of complications fol-
lowing spinal surgery. Parks, daughter of late Miss
America Pageant host Bert Parks, was 58. In 1984, as news
director, she was a member of the team that launched Mike
Joseph's Hot Hits format on KITS/San Francisco and later
was a news anchor on crosstown KKCY (the City). I’arks is
survived by her mother and twin brothers.

B Condolences to the family of J.D. Howard, who lost
his four-year battle with non-Hodgkins lymphoma.
Howard, who had been a part of the WALK/Nassau-
Suffolk airstaf} for the past 15 years, was surrounded by
his wife, Luann; son, Josh: and other family members
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DreamWarks and Epic. Back at IDJMG,
Mew York-hased senior director of adult

formats Trina Schaefer will take owver

B After a decade of decadence at Wind-up
Records, WP of promotion for rock for-
mats Alan Galbraith is resigning, effective
Dec. 4, He and his wife plan to spend the

next year ar so traveling the world, While

Fischer now has an extremely rare open-
ing to fill and has begun to beat the bush-
es for candidates with national promotion

when he died at home. “Those of you who know him
personally know what an incredible guy he is,” WALK PI>
Rob Miller says. “He was a true pro. He will be sorely
missed.” The station has already posted a tribute at walkra-
dio.com. If you'd like to make a donation in his memo-
ry, send your contribution to the Long Island, N.Y., chap-
ter of the Leukemia and Lymphoma Society, for which
Howard had been a spokesman the past few years.

M Philly legend Hy Lit, one of the pioneers of early rock radio,
died Nov. 17 after complications from knee surgery, the result
ofa recent fall, according to the Philadelphia Inquirer. He was
73. During his more than 50 years in Philly, Lit—who also
went by Hyski or Hyski O’Rooney McVoutie O’Zoot—was

www.americanradiohistorv.com

we congratulate him and fight back our

unfounded and irrational jealousy, back

experience across a broad spectrum of
formats, Anyone? Bueller? Bueller? “Alan
will be missed,” Fischer tells ST. “We wish
him the best and look forward to our

posteards from all over the world.” Hit her
up at sfischer@winduprecords.com.

here on earth, executive VP Shanna

W More changes at Universal Motown, as
senior director of top 40 Vance Cobb has
left the labal after nearly two years. His
exit follows that of senior VP of pramation
Mike Bergin. Cobb, who previously worked
for RCA Music Group, can be reached at
B45-418-4240 or flevinie@aim.com.

heard on WHAT, WRCV, WIBG, WIFI,
WDAS-FM, WPGR, WSNI, WCAU and
WOGL. During his storied career, Lit
also hosted shows with such legendary
acts as the Four Tops, the Rolling
Stones, Elvis Presley, the Beach Boys

and the Beatles, who once slept at his

Hy Lit

house because they couldn't find a

hotel room where they wouldn't be inundated by fans. Lit
was also famous for holding sock hops in the *60s during a
seven-year TV run hosting the “Hyski-a-Go-Go” and “The
Hy Lit Show;” which were syndicated in Boston, Detroit,
Cleveland and San Francisco. Lit is survived by his son, his
daughter, his sister and three grandchildren.
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HD Digital Radio
Alliance Updates

Charter To Fuel
Focus On Local
Initiatives

By Chuck Taylor

hive
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When the HD Digital Radio Alliance

launched in December 2005 to acquaint consumers with the next

generation of terrestrial technology—digital FM and AM, and the

promise of HD2 side channels—it dedicated millions of dollars to

on-air promotion defining HD’s mission to deliver pristine audio

quality and new, free content on the dial, along with marketing

for receiver manufacturers. Listener-directed efforts focused on the

top 100 markets on stations owned by alliance members, includ-

ing most of the big guns: Clear Channel, CBS Radio, Cumulus,

Bonneville, Emmis, Entercom and Greater Media.

Now, almost two years later, HD radio’s iute-
gration into consumer homes—not to mention
retailer shelves and automobile dashboards—still
faces a long road. With a learning curve that
extends to at least the end of the decade, the
alliance is launching phase two of its mission to
propel the technology. Its new “charter” focuses
on what has always been AM/FM’s calling card:
localisim, to literally bring home efforts to hurry
along HD’s acceptance.

“Radio is local, and while [ believe we've done
a good job raising national consumer awareness,
what we need is for local markets to become both
passionate and proactive to get HD to the cars of
prospective HD Digital Radio
Alliance president/CEQO Peter Ferrara says. “In
each market, we want to help member compa-

listeners,”

nies do what makes sense tor them, to create
unique and diverse content and make consumers
aware that there are all of these neat new stations
that they can’t get on a regular radio”

The alliance will dedicate $230 million in
additional marketing funds for 2008, on top of
the $250 million allocated this year and $200
million in 2006, bringing its total commitment
to $680 million since launch.

While the alliance’s motives are designed for
the greater good of the industry, there remain
detractors of the technology’s rollout who ques-
tion its progress—and more so, the overall
“bling” factor of digital radio.

Edison Media Research president Larry Rosin
says,“I remain as concerned about HD as ever. I'm
rooting for it, but we conducted a listener pancl
and asked young women about HID, and they lit-
erally mocked the commercials they’d heard about
‘stations between the stations,’ saying, “Who cares
what it is unless you tell me what those statuons
are?’ I hope the alliance is focused on making clear
what it is people can hear on HD radio instead
of saying, ‘It’s here, take a gamble on it””

The issue of how intriguing new content is on
side channels—given the outpouring of con-
sumer choices like Internet and satellite radio,
iPods and the potential of WiMax—draws suspi-
cion from radio analyst Bishop Cheen of
Wachovia Capital Markets: “It’s up to operators
to create sizzle and compelling content, instead
EM

launched, it was creative and liberating because

of more ‘who cares’ channels. When
programmers had nothing to lose. It was exciting

to listen to. Operators have a choice. With HD,

www.americanradiohistorv.com

either they’ll put on the same institutionalized
programming—shuffle some stuff, repackage
and repurpose, save soine mmoney and everybody
will shrug—or they can create something hot.”
McVay Media news/talk specialist Holland
Cooke went so far as to say earlier this year that
no matter how compelling the concept of side-
channel programming may be, the alliance’s brag-
ging rights are “like a tree falling in the woods,”
simply because consumers don’t buy radios. HD
radio “needs to make the message as cool and
ubiquitous as the iPod silhouetted dancers,” he said.
Meanwhile, in August, Bridge Ratings published
a study claiming that “projections for HD radio’s
growth are disappointng, suggesting a slower
growth curve for the new technology. Marketing,
pricing and distribution efforts [must] improve.”

Heard It All Before

Ferrara responds that he’s heard it all before.“To
the naysayers, | say, ‘Shame on them. They can
either be part of the solution or part of the prob-
lem’ If they’re not coming up with great ideas
that ofter outstanding constructive criticism, |
choose to ignore them.”

Focusing on the positive, he adds that a recent
survey shows 77% of consumers have now heard
of HD radio, thanks to the alliance’s eftorts.
Further, a study that Critical Mass Media con-
ducted in September found that 31% of radio lis-
teners say they are “interested in HD radio”

In May, the alliance celebrated the milestone
of completing the rollout of HI)2 channels in all
100 radio than 18
months. In total, about 1,500 stations have made

top markets—in fewer
the leap to digital broadcasting, with nearly half
of those oftering multicast content.

In addition, iBiquity Digital, which oversees HD
integration with manufacturers, says about 500,000
sets were sold last year and predicts that 1 nullion-
1.5 million will be delivered betore year-end 2007.

Perhaps most essential, on the manufacturer
side, Ferrara points to the fact that in December
2005, there was a single receiver model available
at retail. Today there are 50 in the marketplace
for home and vehicles. In 2008, 1 1 auto manu-
facturers will otter HD radios as an option on 55
models, while Ford, BMW and sister brand Mini
Cooper, Jaguar and Hyundai will otfer a facto-
ry-installed option on select models. For home
units, retailers now include Radio Shack, Best
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Buy, Circuit City, Crutchfield, JCPenney,

Sharper Image, Wal-Mart and Target.

2008 Charter

Ferrara is convinced that the alliance’s new char-
ter will generate significant strides. The effort
comprises three distinct initiatives. First, 20% of
the $230 million outlay for advertising time on
stations will now go to promote local HD2 con-
tent and community partnerships, events and
promotions for HD channels.

“We are encouraging local operators to produce
their own 30-second commercials to promote HDD
content on stations in their markets,” Ferrara says.
“Consumers have to know what'’s on the air.”

National ads will evolve to promote consumer
benefits of HD radio,” he adds. “We want to sell
hard the value of HD. The campaign strategy is
that next time you buy a clock radio for your car
or home entertainment system, make sure it’s
HD. We are convinced this will move awareness
where it needs to be.”

A third bank of on-air ads will drive specific
vendor promotions; for example, promoting
vehicle radios for Ford or BMW. “Again, inven-
tory and messaging will focus on local market
content,” Ferrara says.

In the second initiative, the new alliance char-
ter simplifies the process of format selection for
HD side channels. In the past, radio companies
went through a series of checks and balances to
ensure that multichannel content was unique
within a market. A prime example: to bring
country to an HD2 destination in New York,
where no station previously offered the genre.

Now;, stations can alter their side channel formats
without alliance scrutiny—as long as they can
show that a selected format is not currently avail-
able in the local market on either a primary or
multicast signal. Each station still must secure
approval from its parent company prior to any for-
mat change “to make sure it lives up to the spirit
of the agreement,” Ferrara says. “The hope is that
this will further drive unique and diverse formats.”

Ferrara points to such novel offerings as the Pride
HD2 channel designed for gay and lesbian listeners
that Clear Channel launched in Chicago, Dallas,
Miami, Hartford and West Palm Beach. CBS offers
Pure Jazz in Minneapolis, which includes local club
performances. Citadel has (¢)Spanol, a fusion of hard
rock and Latino music, as well as All Comedy Radio.
Beasley programs a Beach/Reggae channel in sunny
Fort Meyers and the Gretchen brand of party-ready
country in Miami, while Bonneville forged
iChannel, featuring indie and unsigned artists.

“There really is a lot of great stuff that pro-
grammers have put on side channels,” he says.
“Hopefully, more will experiment. Eventually,
we're going to have to try and make money, so
this is the time to do fun and interesting things
and see what sticks. Some will and some won'’t,
just like the early days of FM, and that’s fine.”

Sponsorship Model
Third, the alliance has revised its two-year poli-
cy that forbids advertising on side channels.

NOVEMBER 23, 2007

Companies will now have the opportunity to
monetize HD2 stations through sponsorships and
limited sponsor mentions per hour.

Ferrara says, “Member companies remain
commiitted to limiting the type and amount of
commercial content on HD2 as a way to maxi-
mize consumer acceptance. We're suggesting a
sponsorship 1D model, where if someone wants
to go to the local BMW dealership, the channel
could become the ‘x-x-x BMW oldies channel’
Sponsorships could reinforce HD messaging.” It
will be limited to four 10-second breaks per
hour, offering options to brand an entire chan-
nel, a daypart or portion of an hour. “This is
geared to giving local markets the opportunity
to try and get some of their investment back.”

Overall, regarding the alliance’s new charter,
he says,“These changes are local, local and local.
Every member of the alliance is convinced that
if we do these things well, we will really move
the needle forward. The responsibility now falls
on local market managers; its up to them to
make the fundamental difference in HD radio.
It is, after all, a local and not a national medium.”

Hyper-Techno Environment
Despite the criticism from some in the industry,
most acknowledge the complexities of advanc-
ing HD radio in a hyper-techno environment.
James Goss, a media and entertainment analyst
for Barrington Research, recognizes that “for one
thing, it’s been a struggle because there is no
immediate revenue upside for local broadcasters
to convert signals to HD,and in fact, there’s a sig-
nificant cost to put up a signal. There’s also the
struggle of a several-year lead time to get on the
dash—that’s just the way that Detroit works;
satellite went through the same thing. The
alliance has dealt with these realities as best they
can, while continuing to put forth a significant
effort to develop the product and consider what
is important to consumers.”

Wachovia’s Cheen reasons that a fundamental
hurdle to moving HD radio forward is creating
consumer demand like parallel industries were
able to muster for such replacement technologies
as DVD players and widescreen TVs. In addition,
“the industry has to create a perfect rainbow:
receivers, promotion available from radio com-
panies and conversion of radio stations that cost
a minimum of $50,000 a shot within an already
jaded multbillion industry. The alliance has to
put all of the right stuft together; I do believe it's
working efficiently toward penetration and dis-
tribution, but my fear continues to be—and this
is the responsibility of the stations—that if you
offer lackluster product, all you're doing is con-
vincing people to avoid something bad. The

‘With HD,
either they'll
put on the same
institutionalized
programming
—shuffle
some stuff,
repackage and
repurpose,
save some
money and
everybody
will shrug—
or they can
create
something
hot.,—Bishop Cheen

worst thing that could happen is that HD radio
turns out to be a cult technology and not a

turntable hit. The most important thing is to cre-
ate compelling content.”

He also heralds the technical quality of HD
radio. “l don’t care how much you've spent for
an XM or a Sirius radio in the car, you can hear
how compressed it is. HD is pretty full-bodied.”

Price points have also positively echoed typical
consumer electronics launches: At the beginning,
HD radio desktop units were $499. Last year, they
dropped to $299. Most are in the $150 range now.

Retailer Enthusiasm

In an article in R&R last year, retailers shared
enthusiasm for the burgeoning technology.
Jonathan Magasanik,VP and general merchandis-
ing manager for national electronics dealer
Tweeter, which was among the first retailers to
commit to selling HD radio, said, “Our customers
are early adopters of audio and video technolo-
gies, so HD radio is a great fit; it offers a tremen-
dous number of advantages, including free local
content, CD-quality sound and multicasting.”

Radio Shack executive VP of merchandising
and marketing Jim Hamilton added, “HD tech-
nology is clearly the most significant advance-
ment in terrestrial radio broadcasting since the
introduction of FM stereo more than 50 years
ago.This is exactly the type of cutting-edge tech-
nology our customers love.”

iBiquity president/CEO Bob Struble adds,
“Most retailers have made a ton of money with
previous digital transitions, be it albums to CDs,
digital cell phones, digital cameras, HD television
and DVDs to replace VCRs. This is another
opportunity to sell value-added products in the
digital arena. It has everything to do with tim-
ing, strategy and price points.”

Ferrara further stresses that as manufacturing
costs narrow between HD and analog radio, the
digital models will simply become the de facto
standard. “That is the real tipping point,” he says.
“Initially, price differential in chip sets was $300-
$500. Now it’s $20-$30. With a new chip set
coming in January, we're ready to move forward
rapidly. Look at similar technology for iPods,
PDAs and cell phones; as the underlying technol-
ogy gets less expensive, these items all became
much cheaper for consumers. In 2008 and 2009,
HD radio will follow that same pattern.”

Continued on page 12
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Continued from page 11

Edison’s Rosin also advocates that HD radio’s
marketplace integration will occur when it
becomes a  “slipstream”  technology—where
analog radios are simply replaced with HD. “If
you buy a new Mac comnputer, you are automat-
ically upgraded to the new Leopard operating
system. I you purchase a Windows laptop, Vista
is included. People are not going to run out and
spend money to upgrade technology. My hope
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responsibility
now falls on
local market
managers;
it's up to them
to make the
fundamental
difference in
HD radio. It is
after all, a local
and not a
national
medium.’

you buy a new car or get a new clock radio or
music system, you’ll just get HD and not be
expected to buy a separate construct.”

Ferrara upholds optimism that despite whatev-
er delays and challenges HD radio’s penetration
has endured, it remains on the right path: “We’re
moving at a faster pace than any radio advance-
ment ever. Rewind to the early 70s when FM
radio was just unfolding. I was a salesperson at
WASH-FM in Washington and we would spend
weekends installing FM converters in people’s car

.}

antenna, then tune the AM radio to a specific dial
location. It was so labor-intensive. On a relati
scale, HD radio is way ahead.

“No one expects that we’re going to sell 40
fmillion] or 50 million units next year,” Ferrara
adds.“There’s still a natural grovwth and adoption
curve, but we re trying to accelerate it better than
we did with FM. We're getting there. HD will
become the de facto replacement technology tor
every radio.You wouldn’t walk into Best Buy and
ask tor a black-and-white TV. Soon enough, the

1s that we will soon reach that point where when

—Peter Ferrara

dashboards.You had to strap it on, run in an AM

same is going to be true for HD radio.”

Testing One, Two, Three . ..

Intuitive Installation, Improved Reception, Added Features
Mark HD Radio’s First Portable Plug-And-Play Receiver

Like most guys, | have a simple way to tell
if a new technology has a prayer of a
chance of piquing my interest: if | can make
it work without having to study that pesky
instruction manual.

Of late, the mandate has applied to my
cell phone, iPod, HDTV (OK, that was
rough)—and now the market'’s first plug-
and-play HD radio receiver, JVC's KT-HDP1.
We're off to a good start. In fact, the hard-
est part about getting into this radio is liter-
ally getting into this radio, as | nearly sliced
off a hand cutting into the impenetrable
plastic packaging molded around the goods.

The portable AM/FM/HD radio unit
requires the additional purchase of a kit for
home and/or auto use. There are three
options. First is a do-it-yourself car kit
(KV-K1018) that simply plugs into a 3.5
millimeter mini plug on the face of the
dashboard radio (like you plug an iPod
into) with a sleeve-type antenna. Second is
a professional car kit (KV-K1017) that
requires removal of the dash radio by a
technician so that HD radio wires and
cables can be hooked in out of sight; it also
links directly to the vehicle’s antenna. Both
options include a dash-mounted stand for
the HD radio, which is powered by a ciga-
rette lighter adapter (included). There’s
also a small remote control, which seems
like an open invitation for an accident.

Third—and where my test focuses—is a

home kit (KV-K1019) that connects the HD

radio to a stereo unit using a typical RCA
plug (included). As a resident of Brooklyn,
| was particularly interested to see how
much success | would have pulling in mul-
ticast stations. Previous HD radios |'ve
played with have encountered difficulty
with the “concrete jungle” of New York,

blanking out HD2 channels. In some cases,

it was even impossible to tune in AM and

FM signals that my $35
clock radio has always done
with ease—irritating, given
the increased cost of HD.

Retail pricing for the JVC
tuner, so far available only
at Best Buy, is $129. The
home and do-it-yourself car
kits are an additional $49
each, while the pro car
installation kit is $39.

Fortunately, all elements
of home installation are
intuitive, thanks to a dia-
gram on the front cover of
the kit, showing where each
plug belongs: antenna
(which resembles a 6-inch
stand-up of the Washington
Monument) is inserted here,
audio cable here, 12V DC
power adapter here. The
unit then slips into a metal
stand that allows it to sit
comfortably on a hard sur-
face, leaning back at a com-
fortable angle for operation
and viewing.

Display information uti-
lizes a dot matrix LCD, with

Uelvet Rewvolusr
She Builds Guick Mack

As radio has
homogenized
to the point
that every
station is so
narrow!!
targeted that
you can
predict which
songs you're
going to hear
in a given
hour, these
channels
offer
something
novel. It's
been a long
time since
FM left you
guessing.

L i
t:a

casters in the market offer a
total of 12 HD2 or HD3 sig-
nals. In addition, five non-
comms beam HD signals and
offer an equal number of side
channels. | can't resist first
trying HD2 at 103.5, alongside
rhythmic/dance WKTU.
Without a hitch, the seek but-
ton heads up the dial from
Britney Spears’ “Gimme
More,” and within one second,
there's Tim McGraw's “Where
the Green Grass Grows.”
Country—in New York! The
radio takes another couple of
seconds as a series of
onscreen bars show full signal
strength mounting—and then
| really get it. As the third bar
appears, the sound quality
blossoms with a clarity | didn't
realize | was missing on FM—

1'm used to tuning in Music Choice on TV
or firing up my iPod. You know what? This
is fun. As radio has homogenized to the
point that every station is so narrowly tar-
geted that you can predict which songs
you're going to hear in a given hour, these
channels offer something novel. It's been a
long time since FM left you guessing.

Unfortunately, all was not perfect with the
JVC unit. Classic rock WAXQ supposedty
offers “deep cuts classic rock” on its multi-
cast channel at 104.3, but no matter tha
time of day or night, after several days, |
gave up trying to pull it in. The same was
true for AC WWFS at 102.7, which promised
a stereo simulcast of news WINS-AM, the
station | wake up to every morning. No news
was bad news.

Still, the KT-HDP1 marks a step forward
for HD radio. As the first plug-and-play
portable unit, it offers a convenience that
satellite radio brought to consumers years
ago. It's about time. Most impressive was
the audio quality. You don't have to be an
audiophile to recognize profound improve-
ment in radio’s digital realm.

But as exciting as HD radio advance-
ments are for those who keep watch on
such things, | also witnessed what lies
ahead in breaking through to the average

RsR

white backlight and blue key illumination.
There are five navigation keys, 18 FM and
six AM preset channels, and HD scan/
seek. In the instructions, you’li also find
menu options for display brightness and
contrast, default audio level, an equalizer,
and bass and treble.

OK, now that everything is plugged in,
let’s see how this baby sounds.

Of the 38 commercial stations home to
the Arbitron-defined New York metro, 19
broadcast their main signal in HD, according
to the alliance’s Web site. Commercial broad-
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bright and crisp as a saltine, seemingly with-
out the compression that makes most music
on the radio sound like a closed accordion.
Meanwhile, the screen crawls gently to the
left, revealing song title and artist.

Further sampling is as gratifying. CHR/
top 40 WHTZ's 100.3 reveals its “new
music” format. AC WLTW is playing Kelly
Clarkson’s “Breakaway” for the 100 mil-
lionth time, but on its Lite Classics side
channel at 106.7, | hear Barry Manilow's “I
Write the Songs,” followed by the Monkees’
“Daydream Believer.” To hear such classics,

orv.com

consumer. As | was listening, my spouse
came in and was forced to bear my HD2
demo. “It's country in New York! Listen to
this one—new music you never hear on the
radio! And doesn't it sound great?”
Response: “You mean you have to buy a
radio to plug into a radio? Why can't they
just update the radios you have?”

“Well, that’s pretty much the idea,” |
said. Then | got: “And you have to pay
$150 for it? For a radio?” Scoff.
Disinterest. “What's for dinner?”

| suppose we still have a ways to go. —CT
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emove Pain from Ass

Song hooks are
a pain no longer:

Introducing Hook Exchange, a new hook service that
removes the pain from the process. Beyond tight, superb
quality hooks, Hook Exchange provides sophisticated
FREE DESKTOP SOFTWARE to give you newfound powers:

* Import Selector® browse lists, previous
tests or spreadsheets to create your testlist

: : * Overlay and pull from Mediabase or
is a huge timesaver for me, and helps me _
help clients create better testlists.” BDS charts (or consultant safelists)

“I am a big fan of Hook Exchange. The
ability to compare testlists with safelists

Zapoleon Media Strategies your own list, even add hooks

From Cornerstone Research, makers of XTrends and Analyst

Order your next music test through Hook Exchange! Call 1-888-7HOOKEX (746-6539)
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How Programmers Are Helping Air Talent Adapt
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It has already touched down in
Houston and Philadelphia. “Pre-currency” ratings
are out in New York and will spread to Los Angeles
and Chicago come Feb. 7, 2008. The remaining
top 50 markets will follow by the fall of 2010.
Arbitron’s electronic ratings measurement device,
the Portable People Meter, has not only begun to
revolutionize radio in terms of how advertising 1s
bought and sold, but early data churned out in
Houston and Philadelphia has programmers from
coast to coast watching how stations in those mar-
kets are adapting programming strategies to the
controversial new technology. ® That includes how
programmers are working with air talent in an
effort to get their heads into the PPM game and
understand how their role may evolve—and how

it may be more important than ever to create com-

pelling and “sticky” content.

Foremost, that means standardizing “appoint-
ment listening”—in other words, enticing the
audience (o remain for another quarter-hour or
return tor subsequent listernng occasions.

Retrain The Brain

The biggest chore so far tor programmers in

Philadelphia and Houston regarding air talent and
the PPM seeins to be what Clear Channel direc-
tor of FM programming/Houston Vince Richards
calls the need to “retrain the brain”—helping per-
sonalities understand how to use PPM inethodol-
ogy to their own and the station’s advantage.

“Jocks need to realize that everything they do
in a diary world mcans nothing in a PPM woild,”
Richards says. “It’s like going from playing base-
ball to playing football. T use that sports analogy
because vou still have the basics of doing athlet-
ic things: however, you're playing a ditterent game
with difterent rules. You have to figure out whae
the rules are with PPM and come up with and
execute that game plan.”

Richards savs that the most beneficial tool for
him in traiming jocks about PPM methodology
has been to utilize resources he already has with-
in Clear Channel, starting with senior VP of
research Jess Hanson.“He is so wired into PPM.”
Richards says.“I’m in constant contact with him

to get all kinds of ditferent types of research and
trending information.”

In Philadelphia, Greater Media active rock
WMMR P’D Bill Weston says the company has
also employed “extensive traming” tor 1ts jocks:
“We’ve made it a point to drive home the point
that just an additional quarter-hour is ot incred-
ible value,” he says. “We tell the jocks, ‘Let us use
our marketing efforts to increase our cume, or
recycling promos to put cume into your show.” ”

Weston says vou accomplish that by using some
of the basics that have always been in place. That
includes jocks offering listeners compelling
information during the course of a stopset so that
they won’t tune out, or making sure that if the
station has a backstage pass for the Smashing
Pumpkins, the air talent is specific about the time
they will be doing the giveaway.

“No more ‘be listening later in the show’
instructions.” Weston adds. " We have to be more
time-specific in the PPM world. That’s what the
term ‘appointment listening’ means. In a nut-
shell, we’re much more dialed in on teases and
listeners’ retention.”

Overall, Weston's edict to his jocks 1s to be
more tocused.

“Engage the listener, and hopetully, their
behavior will be moditied in such a way that if
they were going to go away, you as a jock will say

Jock Fundamentals In A PPM World

Jacobs Media morning show and talent development spe-
cialist Keith Cunningham, who works in the trenches with
jocks every day, isn’t sure that air talent jobs have
changed all that much with the Portable People Meter.

While “jocks need to be more ‘sticky” than they ever
have been,” he says, the “PPM, as we all know, is show-
ing us a lot of things, but at the root of it—as it pertains
to jocks—it’s an extremely strong reminder that the role
of a jock is critical. And as boring as it sounds, the tried-
and-true fundamentals need to be better than ever in a
PPM world. | know that’s not breaking new ground or
exciting to anyone, but that’s the truth.”

That said, Cunningham offers three fundamentals that
he says should be top-of-mind with on-air personalities,
whether or not they continue to be in a diary market for
the fext several years or have joined the PPM world.

Forwarding Audience To The Next
Quarter Hour
“Saying things like ‘Green Day is next’ or ‘We'll be right

back’ is the kind of crap that is just not going to cut it. It's
been a lazy crutch for many years, but there-are still an
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awful lot of jocks that are not effectively forwarding or
recycling the audience to the next quarter-hour or next
hour. PPM will show that it's all about what is coming up
next. It's not about what has already happened or what
some people may have missed.

“If you're a jock on a music station and you say, ‘I've got
Nirvana and Pearl Jam coming up next; don't go anywhere,
that is old-school, clichéd, uninteresting radio. There's nothing
compelling or unique about that. There are a lot of sources
out there that have Nirvana and Pearl Jam, not the least of
which are personal MP3 players. So a jock would be better off
saying something like this: ‘Hey, you want the new Radiohead
music for free? I'll give you the URL and all of the details in a
few minutes.” At least in that regard, the jock is trying to set
an appointment for a few minutes from now, and they’ll be
giving the audience some information that they can use.”

Better Show Prep

“PPM will clearly punish those that aren't prepared. And
while that may sound harsh, every second of airtime
should count in these days of endless choices. Jocks can't
think they can just wing it all day long or lose grasp of the

www americanradiohistorv.com

big picture. They need to realize that radio is truly enter-
tainment and they're disrespecting the listener’s time.

“Even if it's just a speed break, jocks should be scruti-
nizing themselves by asking ahead of time if they can say
something in a more compelling manner.”

More Effective Marketing
“PPM loves listening events. In order to create them, where
there is a critical mass of audience, stations and jocks need
to more effectively market their events. If there is a big guest
coming up on tomorrow’s morning show, it has to be pro-
moted with enormous frequency to really turn it into a listen-
ing event. A lot of stations think they can just promote their
morning show every other hour. But think about when you're
watching your favorite prime-time TV show. How many pro-
mos do you see for the news coming up at 1l o'clock?
“Another tip: If there is a special weekend coming up, don't
start promoting the old way: late on a Thursday or early
Friday. Do it farther out and make it an event and start pro-
moting it on Monday or even the weekend prior. If listening is
as truly passive as PPM makes it out to be, our frequency of
mentions needs to increase to get someone to act.” —MB
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something to make them stay, or at the least to
come back again tomorrow.”

Weston has one other edict, too. He has told jocks
not to ask to see weekly numbers, although some
talent with programming in their backgrounds are
more prone to mquire. “For them to be looking at
them so frequently is a distraction,” he says.

Talk Like Real People
McVay Media VP of AC Chris Conley says broad-
based music stations, such as a classic rock or main-
stream AC, most likely already have large cumes,
so for him, it’s not about creating tactics tor addi-
tonal cume but extending listening to other day-
parts and creating those listening appointiments.
‘It’s more important than ever to be extreme-
ly protective of TSL,” Conley says. “On a music

NOVEMBER 23, 2007
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station. maybe you never had a reason to have a
great morning show, you only cared about the
workday because it was your bread and butter. In
the PPM world, it might be time to rethink those
paradigms kecause the only way you're going to
be able to make AQH go up 1s to increase TSL
by 15 minutes. It’s not like you’rc going to go out
and try to get more cume in a PPM world.”

Another lesson programmers are teaching on-
air personalities 1s that in the diary world—and
for good reason—it was about pounding the call
letters and positioning statenients so that at vot-
ing times, recall was high. Now that measureiment
is done electronically i real-time, it allows per-
sonalities, specifically on music stations, to be
more ctheient and talk like real people.

Conley says,“The benefit is that at the end of the
day, 1t’s a berter listening experience for the audi-

&

Jocks need to
understand
that -
everything
they do ina
diary world
means
nothing in a
PPM world.

—Vince Richards

Ve

ence and creates a great vibe when it’s done right.”

Conley, who programmed Jerry Lee’s market-
leading AC WBEB (B101)/Philadelphia tor 11
McVay Media
September, also says that mn the PPM realm, per-

years prior to joining
sonalities need to engage the audience quickly.“!
tell jocks, Imagine youre coming out of the stu-
dio and walking down the hall to the kitchen and
you see a good friend and you just start talking
to them. It’s not like you're going to start the con-
. MOSt music

LTI

versation by saying, “Hey, B101 ..
.. .bestsoft rock . . .65 degrees . .’ * Instead, you
start a conversation with the person.”

Conley adds, “When was the last time a jock
Just started talking to you coming out of a record
without pounding your head with the station’ call
letters? Its refreshing. When its done right, it

=

sounds like the air talent is talking to me”  RsR
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Adam Carolla outlasts other Stern replacements

And Then There
Was One

Mike Stern

MStern@RadioandRecords.com

on’t talk to Adam Carolla about ratings. Carolla is the last man
standing among the three high-profile shows CBS Radio hand-
picked for multistation replacements when Howard Stern abdi-
cated his terrestrial morning radio throne in January 2006. David
Lee Roth spectacularly flamed out, and Rover struggled, eventu-
ally returning to Cleveland. Carolla not only survived but thrived.

Even so, he still doesn’t want to talk ratings. “I ~ we’re going to be No. 1; I'm saying I'm funny

only ever wanted ratings so people would shut
up and stop talking to me,” he says emphatical-
ly.“When your ratings are good, everyone leaves
you alone. Everyone talks about ratings in terms
of what you get—mioney, fame or popularity. For
me it’s about what you don’t get: a ton of retard-
ed conversations with retarded people”

Based at CBS Radio talk KLSX/Los
Angeles, Carolla was never concerned about fol-
lowing Stern.“1 told everyone from the word go
not to worry: I'm good, we’ll be consistent, and
the show will improve,” he says.“I’m not saying

and I'll do a good radio show.”

His confidence flows from a single core belief:
“My secret for success is banking on how bad
everyone else on the radio is and me being at
least mediocre. The competition is weak, and
I’'m confident.”

Why is thae? Because, Carolla says, “creative,
funny people don’t stay in radio. It the nature of
creative people to move torward and try new things,
as opposed to giving the time 30 times an hour then
going to a traffic report nobody’s interested in. That
doesn’t fill your bones with artistic marrow.”

‘I'll watch
cursing on
“Sout
Park” and

ou watch

uy with

t e acquered
hair thump
the Blble
and we'll
call it cool.’

—Adam Carolla

Please Fasten Your Seat Belts
Mentioning traffic leads Carolla to share his deeply
rooted opinions on traditional morning show serv-
ice elements.“The whole traffic thing 1s retarded.
I don’t know a fucking person who’s ever listened
to a traffic report and altered their route”

Growing more adamant, he adds, “Let me
pose this question: How many traffic reports
have you heard in your life? Are we into the mil-
lions yet? Out of those hundreds of thousands
of reports, have you ever done what they sug-
gested? And more importantly, did it really save
you time when you got off the 405 onto a
packed Sepulveda Boulevard?”

Carolla backs his thetoric with mathematics.“Add
up the time you've spent listening to traffic reports
and then deduct the 18 seconds you saved on that
one traftic report you did use four-and-a-half years
ago. If the number of minutes spent listening to traf-
fic reports is greater than the amount of time
saved, why listen to traffic?”

Now hes on a roll. “That’s
just the dp of the ice-

berg of how archaic

and retarded radio is.

Don'’t get me started on

the tme,” Carolla says.
“How condescending is it
when they go, ‘Its 7:18,
that’s 18 after the hour.You
don't think I can do the
math on 7:18? You think 1
ever stop a guy and say,
‘Excuse me, buddy, you
know what ame it is?’
And when he
says, ‘Its 6:35] 1
Continued
on page 18

“IB |IESI 03 I'resillanual EIBI:“BII coverage
anywhere on radio. This one's gonna he goodl.

RADIO NETWDRKS
2127351129 »wyawhannity.com
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Silver Talks Ratings

CBS Radio talk KLSX/Los Angeles morning host
Adam Carolla hates talking about ratings but VP of
programming Jack Silver is happy to. He points out
Carolla’s summer 2007 Arbitron highlights.

B KLSX/Los Angeles: Top three men 18-34,
top five men 25-54
B KNDD/Seattle: No. 1 men 18-34, No. 2 men 25-54
B KXTE/Las Vegas: No. 2 men 18-34,
No. 2 men 25-54
B KUFO/Portland, Ore.: No. 2 men 18-34,
No. 2 men 25-54

Continued from page 16

say, ‘And? That’s only half the answer. [ need to hear the part
when you say, “Thirty-five after six, 25 betfore the top of the
hour, which, by the way, is when you get more trattic”’
Carolla explains the reality of time. “First, you have a
clock radio with the word “clock’ right in it. So ironical-
ly, the thing you hear me on 1s a clock first, then a radio.

late and Brian plays the drop of Danny saying, ‘In 16 years
I’'ve never been late once,’ I laugh my ass oft”

Keep Hands And Feet Inside The Car

A major component of Carolla’s show is his ranting. “I’ve
always been a complainer, I just never could figure out a
way to make money from it. Now I’m taking my horri-
ble liability and turning it into lemonade,” he says.

Asked about a couple ot protests by minority groups,
a new rant ensues. Regarding freedom of speech, Carolla
says, “We’re moving backward. When I'm eating dinner
and I twrn on ‘Entertainment Tonight’ and see Pat
O’Brien doing another hard-hitting two-part series on
the world’s fattest man who has his shirt off with 130
pounds of man boobs with areolas the size of satellite
dishes showing, apparently that’s fine.

“But when it comes to the two things [ enjoy—swear-
ing and nudity—we’re going backward. Any oft-color
racial joke or using the Lord’s name mn vain has to be
beeped, and God forbid a hot little tormer stewardess on
‘Survivor” has a little bit of boob pop out of her bikini dur-
ing the bataka bat war on the log. That’s got to be tiled
out. When it comes to the things I don’t enjoy—super-
fat guys with D cups with their shirts oft and a big pile

Please Stream My Show

As co-host for Westwood One’s syndicated
“Lovelines” for 10 years, Adam Carolla was heard all
over the country. His KLSX/Los Angeles morning
show doesn’t have nearly as many affiliates but does
pull big streaming numbers.

Carolla says that he “loves that invisible computer
army even if they don’t have Arbitron diaries,” adding that
“people who listen anyplace we are not on get a big tip of
the cap because they are burning calories to seek us out.”

Enjoy The Ride
The mention of atheism leads to yet another dissertation.
“I don’t watch religious programming because I might find
it oftensive when a bunch of super-uptight white guys with
bad hair tell me the earth 1s 2,000 years old. But I'm not
tucking writing letters to Jerry Falwell and his crew on the
Trinity Network complaining. T just don’t watch. So how
about you take your religious ass and get away from my shit?
“Religion has caused many deaths and I teel it’s the
reason | can’t grow a pot plant or bring home a nice clean
hooker for e, my wife, my dog and twins to enjoy. Your

18 You set your alarm to the time you want to get up. So  of areola and stretch marks—we’ve made incredible quan-  religion is cramping my style, but guess what? I don’t
/ when it goes off at 7:30, do you ever pop out of bed and  tum leaps. People cating a festering sea slug and then  watch your crappy network. I'll watch cursing on ‘South
7 think, What the fuck time is it? Is it noon?’ For that mat-  yakking, that’s in. A little boob, that’s out. I'mm an atheist;  Park’ and you watch the guy with lacquered hair thump
ter, do you really ever wake up in your house and won-  I'm not otfended by anything, except when 'm trying to  the Bible and we’ll call it cool. Why do you watch my
7 der, “What time is it? Who’s got a sundial?’ eat. [ don’t want to see the huge flesh blob.” ‘South Park’ and then complain to my network and get
7. Carolla’s theory continues: “Then you get into your car my shows taken oft? I don’t fuck with your crap”
Y% and turn on the radio that has a clock built into it
7 ' [ronically, when you switch to the StzltiOi] with the crap- How Not To SUCk ) )
% py Morning Zoo, it displays the station for a three count Hope You Enjoyed The Trlp
/ and then turns into a clock. So where along this journey Adam Carolla says he is successful by striving to be Eventually, Carolla begins to wind down. Successful in
'i don’t you know what time it is?” mediocre while his competition sucks. Here's his radio and TV, he now has a movie on the way, “The

Carolla isn't a complete radio anarchist though. He admits
to one traditional radio soft spot. “l love drops and sound
effects,” he says. “It’s a traditional radio thing” He credits
Brian Bishop, who handles such things tor his show. “He’s
a really smart, underpaid, talented guy. With no preparation
he’s spot-on with drops and sound effects. When [co-host]
Danny [Bonaduce] walks into the studio a couple minutes

advice for aspiring talent who want to succeed:

B Learn to listen; it helps team chemistry.
B Take a few basic improv classes.
B Don't always go for the joke. Be more honest,

less contrived.

Hammer,” which he describes as “a boxing comedy sort
of love story that’s semi-autobiographical”

Asked about which medium drives his passion, he says,
“l enjoy radio’s speak-your-mind aspect, but it’s really
about variety being the spice of creative life. I'm mainly
interested i1 moving forward and sampling the wide vari-
ety of the life buffet” RsR

The Money Pit, America's REAL #1
Home Improvement Radio Show, Proudly
Announces its 200th Affiliate.. WABC-NY!

“These days, every show must deliver great radio

? and create great revenue. The Money Pit is the
ss perfect tool for both of those needs.”

Tom Kraeutler
Host

=8 ~ Phil Boyce, PD, WABC
ABC Radio, VP of News/Talk Programming

Leslie Segrete
Co-Host

24/7 LIVE Consumer Help-line
Starguide Ready * Priority CD Service * FTP Download

Affiliate Relations - Call Skip at 888-263-1050
Listen to a Demo online @ www.MONEYPIT.com/backdoor

HOME IMPROVEMENT RADIO SHOW
Free MONEY PIT Minute® Feature for Affiliates
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

London Calling

1. Voice of America Music Mix DJ Larry London interviewed
Hollywood/Fearless act Plain White T’s in Washington, D.C. The
Chicago-based quintet, which topped R&R’s Hot AC and Triple A
charts with its ubiquitous breakthrough hit,“Hey There Delilah,”
was in town promoting new single “Our Time Now.” From left are
guitarist Tim Lopez, London, bassist Mike Retondo, drummer
De’Mar Hamilton, vocalist Tom Higgerson and guitarist Dave Tirio.

2. Latest Licks Actress Juliette Lewis,
frontwoman for Juliette & the Licks, dropped
by the Music Choice studios to promote the
band’s most recent album, “Four on the Floor,”
and tape an exclusive interview that will be
featured on the upcoming Music Choice
program “Rock U: Women in Rock.” Lewis is
pictured with Music Choice programming
manager Gary Susalis. 3. Kiss On Her List
“American Idol” season-six winner Jordin
Sparks paid a surprise visit to Entercom
CHR/top 40 WXSS (103.7 Kiss-FMY
Milwaukee to promote her self-titled

24/7 NEWS ONLINE @ www.RadioandRecords.com

Jive/Zomba Label Group debut. From left are
OM/PD Brian Kelly, Sparks and APD/MD/jock
JoJo Martinez. 4. Mac Atack TobyMac,
BarlowGirl and Thousand Foot Krutch
performed for 2,500 fans on a Portable
Sounds tour stop in Bethany, Okla. Before the
show, tobyMac, left, gave Love Station-owned
contemporary Christian KJTH/Oklahoma City
PD Tony Weir an autographed plaque marking
the gold status of his ForeFront Records
releases “Momentum” and “Welcome to
Diverse City.” S. Feeling Hot, Hot, Hot
Emmis rhythmic WQHT (Hot 97} APD/MD Jill
Strada welcomed Jive artist Chris Brown to
Hot 97's New York studios. Brown is No. 1 on
the Rhythmic chart with “Kiss Kiss,” featuring
T-Pain. From left are Zomba Label Group
national director of urban pop promotion
Samantha “Baby Sam” Selolwane, Strada,
Brown and ZLG VP of pop promotion John
Strazza. 6. On Cloud Nine Columbia, S.C.,
alt-rock band | Nine opened for Train vocalist
Pat Monahan at New York’s Webster Hall in
preparation for the early-2008 release of its J
Records debut album, “Heavy Weighs the
King.” In the back, from left, are Mick
Management’s Michael McDonald, RCA Music
Group executive VP of promotion Richard
Palmese, | Nine’s Matt Heath and Bryan
Gibson, BMG Label Group president /COO
Charies Goldstuck, | Nine's Carmen Keigans
and RCA Music Group executive VP/GM Tom
Corson. In the front, from left, are RCA Music
Group VP of adult music Adrian Moreira,

RCA Music Group VP of A&R Victor
Murgatroyd, | Nine’s Brian Whitman and Mick
Management’s Jonathan Eshak. Photo: Joe
Koen 7. Music Cares Interscope singer/
songwriter Gwen Stefani announced on Clear
Channel CHR/top 40 KHTS (Channel 93.3)
that proceeds from her Oct. 30 concert at San
Diego's Cox Arena would be donated to a local
charity to benefit victims of the region’s-recent
fires. To recognize her generosity, Oct. 30 was
proclaimed “Gwen Stefani Day” by the city of
San Diego. With Stefani is San Diego chief of
staff Geoff Patnoe.

WwWwWw.americanradiohistorv.com
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WBCG PD Rich McMillan is promoted
1 to OM of adult formats for the Clear
ML Channel/Miami cluster, while WBGG
APD/promo director Brie Miller is upped to
PD/promo director. @ Corry Reynolds is named
PD of KAIM and KHCM-AM/Honolulu. B
George King heads to Clear
Channel’s San Antonio
cluster as OM.

V/ZFS/Chizago
5 FD Kevin
MEREY Robinson adds

similar duties at sister
WYLL-AM. M Dennis Kelly
joins Fisher 3roadcasting
as AM Groua PD. @l WRTH and WIL/St. Louis
name Erik Hellum VP/GM and Greg Mozingo PD.

YEARS AGO

..
"L

o

Robinson

Seymour Stein is appointed president/
0 CEO of Sire Records Group. B
WGAY-FNM/Washington APD/MD
Vern Anderson rises to PD. @l WCHB/Detroit
welcomes James Alexander as PD.

15

YEARS AGO

Steve Dinkel
joins KXXR/
Kansas City as
VP/GM. B KCBQ-AM-FM/
San Diego recruit Peter
Moore as GM. B Mike
Oakes set to program
WJOI/Detrcit.

Jon Towr is
20 promoted to PD at KAMJ-AM-FM/
MZEE  Phoenix. B KISS/San Antonio ups

Tom Scheppke to PD. B Brian Burns joins
KLTY/Kansas City as PD.

25

YEARS AGO

Moore

TK Communications elevates Steve
Dinetz to executive VP. B Quincy
McCoy gets PD

stripes for KMJM/St. Louis.

B KDKA/Pit=sburgh promotes

Bobbi Jo D. Leber ta

operations supervisor.

John S. Tyler is
30 appointed GM
ML of KLIF/Dallas.
B Jay Hoker is named VP/
GM of WRI=/Detroit. B KFWD/Dallas elevates
Steve Sutton to PD.

i

Tyler
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THE SPIN

Timbaland Topples All-Time Spin Tally

Timbaland shatters the

CHR /Top 40 weekly plays
record, as ““Apologize”
(Interscope) racks up 10,241
detections. The prior mark was
set earlier this year by labelmate
Fergie, whose “Big Girls Don'’t
Cry” reached 10,092 spins on
the Aug. 3 chart. “Apologize”
and “Girls” are the only songs
in the 15-year history of the

Nielsen BDS-fed chart to top 10,000 plays in one week.

Fergie’s album “The Dutchess,” meanwhile, becomes just the
seventh set in the chart’s history to sport five top 10 singles, as
“Clumsy” climbs [2-8.Two of the six prior albums to feature at
least five top 10s joined the list this year: Nickelback’s “All the
Right Reasons” and Justin Timberlake’s “FutureSex/LoveSounds”
Janet Jackson, Alanis Morissette, Usher and Kelly Clarkson also

scored such success.

Linkin Park
‘Shadows’

Alternative
Top 10

Linkin Park scores its eighth consec-
utive top 10 Alternative track and
the 11th of its career, as “Shadow of
the Day” (Warner Bros.) climbs 11-
10 with an 89-spin gain. The sextet’s
streak is the longest currently active
run of top 10s by any act at the for-
mat, though sull short of the format
record of 17 straight, which the
Simashing Pumpkins reached earlier
this year. “Shadow” marks the
group’s tlurd top 10 from the album
“Minutes to Midnight” tollowing
the 15-week No. I “What I've
Done,” one of six chart-toppers in
the streak, and “Bleed It Out,.”
which peaked at No. 2 for nine
weeks and sits at No. 5.

Triple A Goes Gray

David Gray earns his third Triple A No. 1
as “You're the World to Me” (ATO/RED)
claims Most Increased Plays honors (up
86 spins) to end the 11-week reign of
KT Tunstall's “Hold On” (Virgin). Gray
drew No. Tink in his first chart appear-
ance when “Babylon” held the pole
position for two weeks in September
2000. He also spent six weeks in the
top spot beginning in September 2005
with “The One | Love.”

Seether Stakes
Claim To Rock No. 1

Seether picks up its first Rock No. 1
with “Fake It” (Wind-up). While the
trio posted four previous top 10s, it
has never surpassed the No. 2 peak
of 2005’s “Remedy.” “Fake It” also
holds the top spot at Active Rock for
a third straight week and sits at No.
2 on the Alternative chart for a third
consecutive frame.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George |
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AC = All-Christmas

AC radio unwraps its first holiday presents as two
seasonal songs debut, led by Kimberley Locke at No.
22 with “Frosty the Snowman” (Curb/Reprise). The
former “American idol” contestant is seeking a holi-
day hat trick, having scored No. 1s the last two
Decembers with “Up on the Housetop” (2005) and
“Jingle Bells” (2006). All three songs appear on
Locke’s new iTunes-exclusive holiday album,
“Christmas.” At No. 29, Carrie Underwood debuts
with “Do You Hear What | Hear” (BNA), from the
new all-star Christmas compilation “Hear Something
Country.” At press time, 37 of the AC panel's 101 sta-
tions were broadcasting all-holiday programming.
On the Holiday chart, Bobby Helms' “Jingle Bell
Rock” collects its seventh total week at No. 1 (4-1)
and its first since the last week of the 2002 holi-

| day season.

Underwood Collects
Fourth Country No. 1

“So Small” (Arista/Arista Nashville), the lead
single from Carrie Underwood’s No. | album
“Carnival Ride,” rings the top bell on the
Country chart, where it’s her fourth trip to No.
1. Each of Underwood’ previous chart-toppers
spent multiple weeks at No. 1, starting with
“Tesus, Take the Wheel,” which led for six weeks
starting in fanuary 2006. “Before He Cheats”
spent tive weeks atop the chart (November
2006) while “Wasted” logged three
weeks at the sunmmit (April 2007).
Since she tirst aced the list with
“Jesus,” only the No. 2-peaking
“Don’t Forget to Remember
Me” (August 2006) fell shy of the
pole position among her singles
promoted to radio. Charity single
“I'll Stand by You” reached No.
41 in July with unsolicited air-
play. Underwood is the only

solo female to appear atop the
country chart since Sara Evans
spent two weeks at No. |

with “A Real Fine Place to
Start” in September 2005,

Z4
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After a year of new ownership and several PDs, KMXV/Kansas

City makes positive progress

KMXV Has The Best Mix

Dialed In

Kevin Carter

KCarter@RadioandRecords.com

o say that KMXV (Mix 93.3)/Kansas City has lived through
a few assorted changes during the past year or so would be
an understatement. Let us review: After eight years of relative
stability under then-PD Jon Zellner, longtime market man-
ager Herndon Hasty and the CBS Radio family, Zellner left
a few years ago. (He’s now at XM.) B Mix quickly chalked
up three subsequent PDs in as many years, not to mention a sale to Wilks
Broadcasting last November. Shortly thereafter, Hasty left. In rapid succession,
Mix was programmed by Chris Taylor for a year and, most recently, by J.R.
Ammons for almost a year. (Ammons is now PD of WAPE/Jacksonville.) Against
that backdrop, Mix put up a 4.0 share 12+ in fall 2006; winter 2006 brought
a move up to 4.5; then it rose to 4.7, and now its current position of 5.2 12+.

Today, despite all the drama and attendant
upheaval, the station has settled down nicely
under its year-old ownership and found hap-
piness and renewed ratings success under the
programming leadership of a guy who has
been a member of the Mix morning show for
many years, although he has had the PD title
in front of his name for only the last five
months: a man known simply as Ponch.
“CHIiPs” fans, rejoice!

“This is the first time in almost a decade that
Mix has been tied for the top three in the mar-
ket with persons 12+ [4.7-5.2].” says Ponch, a
member of the new-look Mix programming
brain trust that includes relatively new MDD
J. R .“Gonzo” Gonzalez and the grizzled vet of
the outfit, VP of programming and operations
Mike Kennedy.

Ponch is one-third of the successful “Rocket
& Teresa Morning Show,” which means his hours
are ungodly by default. Factor in the additional
full-time responsibilities of PD, and that sounds
like hell. Actually, it's quite the opposite, accord-
ing to Mr. Ponch.

“A lot of people think the combination is a
negative and it can hurt you, but I feel it actual-
ly gives me the edge,” he says. ““Your morning
show should definitely be on the pulse of the rest
of the station, so I find this job to be very ben-
eficial. When [ walk in here in the morning, 1

24/7 NEWS ONLINE @ www.RadioandRecords.com

know the morning show is on top of everything
the station should be about, and as we all know,
the morning show sets the tone for the rest of
the station.”

As in most activities that require a heroic share
of multitasking, it’s all about time management,
Ponch says. “You can’t operate in that conven-
tional mode with the traditional 9-5 mentality.
This is a job that lasts all day, but I'm careful to
keep the two jobs very separate.”

And that means no salespeople invading the
sanctity of the studio during the morning
, I take that hat off and I'm
the program director,” he says. It’s a philoso-

show. “At 10 a.m.

phy that has obviously paid dividends, judg-
ing by the numbers. That and the positive
music cycle seem to have helped a bit. “The
top 40 gods are smiling on us right now, yes,”
he says.

And while the standard 12+ numbers don’t
tell the whole story, they certainly are one hell
of a leading indicator. “Mix is leading the way
with our target demo; with females 25-44, the
station is extremely strong,” says Kennedy,
whom Ponch calls a great sounding board for
advice. Throughout all the recent tumult,
Kennedy has been the one constant piece of the |
equation since he arrived in Kansas City in 1988;
he celebrates his 20th year with the cluster in
February 2008. He also shares the same hella-
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‘This is
Midwest
middle-
America
U.S.A., and
it has a
different
taste and
certainly a
different

I : IEpetlte

an what
you'd
on elther
coast.’

Kennedy

cious job description as Ponch: morning guy/PD
of country cousin KBEQ.

“We both face the same challenges,” Kennedy
says.“I also start the second chapter of my job at
10 a.m., taking care of promotions, marketing,
budgets, expenses, etc. I also have to take record
calls and listen to music.

“This week, my MD is out, so I'm also doing
music logs all week. Then you have to deal with
salespeople late in the day when they finally
wake up,” he says with a laugh.“I'd be lying if' [
said it was easy, because it’s not.

“Rocket, Theresa and Ponch are now build-
ing a heritage morning show in town, so there
are a lot of things working in our favor,”
Kennedy adds. “And
lets be fair: J.R. left
this  radio
healthy and moving in
the right
and I would never dis-

station
direction,
count that. Even
though he’s not here
anymore, he did a nice
job getting that place
cleaned up.”

Sure, the station is
now in third place, but
there’s no immediate
need to get cocky or
complacent, says
Ponch, who feels like
he’s getting his pro-
gramming feet under
him and already has
the confidence to
show for it. “I have to program the station my
way, for this market, not like what’s going on in
L.A. or New York, and that means we're going
to play some records that the coasts aren’t going
to play, and that’s what sets us apart.”

Kennedy concurs: “This is Midwest middle-
America US.A,, and it has a different taste and
certainly a different appetite than what you'd find
on either coast. Over the 20 years I've been here,
that’s one thing I have learned.”

One thing Kennedy isn’t worried about is that
the new Mix PD has less than five months’
experience on the job:*There are many chal-
lenges and rewards in
anyone’s first PI) gig;
certainly, there are
many positives,” he
says. “With Ponch,
we're dealing with a
guy who has been
part of the fabric of
this station for many
years as part of the
morning show, which
gives him a good feel
for the station. He’s
also been through all
of the various musical
cycles of this station
and has a pretty good
feel about where Mix
needs to be” ReR

NOVEMBER 23, 2007


www.americanradiohistory.com

///////////////////////////////////u

o 1. A N
», OP 40 APPEARA 0O 0 ’ ’
ORR BAND BD
AR ORY DA BA 0 ‘
B » Qag D TOPPED
> . . A RO AR
| -
ws 11 NIELSEN BDS 1 HITPREDICTOR NEW AND ACTIVE
&5 TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
;% ARTIST IMPRINT/PROMOTION LABEL _ TW. v~ MILLIONS RANK LIS H—— e B E— A
o APOLOGIZE NO. 13 WKS) n PIECE OF ME 559/327 ONE WORD 416/9
b S ~ TIMBALAND FEATURING ONEREPUBLIC MOSLEVIBLACKGROUND/INTERSCORE. 10241 +190 68'?83 ' ey S e e %
- BUBBLY nr (JIVE/ZOMBA) (HICKORY/RED)
Q i COLBIE CAILLAT UNIVERSAL REPUBLIC 7793?7 o féfﬁl = MOST ADDED TOTAL STATIONS: 39 TOTAL STATIONS: 3
= HATE THAT | LOVE YOU n HE SAID SHE SAID 484/203
9 RIHANNA FEATURING NE-YO SRPIOEF JAM/IDIMG _7'9? '558 _"‘3'951 & Ashley Tisdale * :’(:;rmig"e ¥ 366/38
= STRONGER n2 " (WARNER BROS.) (ARISTA/RMG)
L ~ KANYEWEST ROC-A-FELLA/DEF JAM/IDIMG 690? 971 "‘0'87707 e TOTAL STATIONS: 44 TOTAL STATIONS: 33
(s ]88 & OVER vou B eee2 43 30530 9 BEST DAYS 454/44  CALLING YOU 365/36
el ! - = o TITLE NEW Matt White Blue October
3 2 THE WAY | ARE n2 6417 436 42967 4 ARTIST/LABEL ~ STATIONS (GEFFEN) (UNIVERSAL MOTOWN)
e TIMBALAND FEATURING KERI HILSON MOSLEV/BLACKGROUND/NTERSCOPE O i NO ONE 19 TOTAL STATIONS: 28 e 3
> 2 e
e 5 PARALYZER {1 816 +556 30.251 10 Allcia Keys WON'T GO HOME SOULJA GIRL 346/120
FINGER ELEVEN WIND-UP {(MBK/JRVIG) T
- KBKS, KGXY, KRBE, KXXM, WAEB, WADA, WITHOUT You 449/246 Soulja Boy Tell'em Feat. 115
e CLUMSY . sco?s 5056 +708 32402 8 WDLX, WHY, WHKF, WHOT, WHTS, Maroon 5 (COLLIPARK/INTERSCOPE)
g L ERGLE RULLLAMASMINEER | Wy T WIXX, WHOK, WTWR, WWCK, WWWQ, (ASM/OCTONE/INTERSCOPE 3 TOTAL STATIONS: 54
NO ONE MOST INCREASED PLAYS/MOST ADDED 1 4906 +1361 41185 5 WXXL, WZAT, WZYP TOTAL STAT!ONS: 36
2 auoakeys MBKLI/RMG . - CALABRIA 315/112
e WHO KNEW 112 1 5 Low 7 SHE SAID, | SAID Enur Feat. Natasja
[ a A IOy 4B73 | -B69 26375 15 Flo Rida Feat. T-Pain (TIME WE LET GO) 429181 (TRa)
— _— - (POE BOY/ATLANTIC) T TOTAL STATIONS; 39
0 . 5 KISSKISS T 498 i35 36682 7 KHF(, KHOP, KKDM, KKPN, KKRZ, KSPW, (T.U.G./GEFFEN)
|~ CHRISBROWNFEATURING T-PAIN sveizomea 05 T | KXXM, WAEV, WJIM, WKCI, WNKS, WVKS, TOTAL STATIONS: 34
Q =2 g;gslﬁg:fmunmm PAIN ARISTA/RA!I‘(‘J 47270 +3% 26414 13 e
ik - - + L WON'T GOyHOME »
" TATTOO WITHOUT YOU
@ 3 Sw JORDIN SPARKS avezovps | 4373 #3540 129735 T Maroon 5
AYO TECHNOLOGY 1t (ASM/OCTONE/INTERSCOPE)
|4 » 4418 -214 29.001 12 KDND, KHOP, KKMG, KQMQ, KSAS, KSPW,
s " SDCENT F:;\T. JUSTINTIMBERLAKE & TIMBALAND  SHADY/AFTERMATH/INTERSCOPE i R P e i TR i
. WAKE UP CALL n WPST, WVYB, WXXL, WZKL
= ngARDDNS AGM/OCTONE/INTERSCOPE _“E7 022 _2”08_ ! l - e
= CRANK THAT (SOULJA BOY) a N P e O SRRV | 1
=) SOULJABOY TELL'EM COLLIPARK/INTERSCOPE 5 aylor Swift
5 HOW FAR WE'VE COME AIRPOWER e o0, e M o iy (o
5 15 \rcHeox TWENTY MELISMA/ATLANTIC 4097 243 18826 20 WIIM, WKSZ, WKZL, WLKT, WNC|, WQEN,
LOVE LIKE THIS AIRPOWER v s A
B 3772 +396 19608 19 ; Sy 8 2 BN,
- 100N LOOR ANTH| AIRPOWER Lifehouse
> "_ GODD CHARLOTYE DAYLIGHT/EPIC _35“1 25D _ﬂaz i (CEFFEN:
; - GOOD LIFE KKPN, KOXY, KRBE, WADA, WFLY, WHHY,
@ S5 P KANYEWEST FEATURING T-PAIN ROCAFELLADEF Jawpimg o108 *97 21258 16 W“OTé"‘x;zWJZV;’(% VAT WAL, MOST
: BED n e
- = L HOLIDAY MUSCLNE/CAPITOL  S0M4 +269 15852 23 MISERY BUSINESS n |N$,RE¢§ED
: - LOVESTONED ndr Paramore .\
2= 5, *, JUSTIN TIMBERLAKE JVE/ZOMBA 2991 333 16.933 2 f(FLli\EL'-EEpE\; iéﬁwx'gﬂ?m)w
ol MISERY BUSINESS T ous1 w405 15921 22 WHKF, WKST, WNKS, WVKS, WXLK
PARAMORE FUELED BY RAMEN/ATLANTIC/LAVA N 3 = TR =)
e 7 S-0S. Gt 2 PIECE OF ME n
JONAS BROTHERS B HOLLYWOOD 221 s e 37 B’"'E‘gos';’;"" +]36] NO ONE
= 5 I'MLIKE A LAWYER...(ME & YOU) s B e O ot a1 R Alicia Keys (MBK//RMG)
FALL OUTBOY FUELED BY RAMEN/ISLAND/DIMG - WHHD, V/IHB, WJBQ, WJIM, WRVQ WXSS +45, WNKS +45, KDNO +39, KQCH +34, WAKS +33,
= T ' 1 BKS +33, WXXL +29, KKOB +28, KXXM +27, WEZB +26
= UNTIL THE END OF TIME ner = — A L atadits '
5 JUSTIN TIMBERLAKE DUET WITH BEYONCE Jvezosa  |BA4 -287 7912 31 FLY LIKE ME n
oW == = = Chingy Fsat. Amerie % KISS KISS
DTE/DEF JAMADIMG : P
£ FLORIDAFEATURING T-PAIN POE BOY/ATLANTIC ]836_ 75 Bl Z E(Hop' T, RG, K)WYL Reer T AR Eg;slfagmj;amtw'g f’};l::zgvfgw:gé&
4, SWEETEST GIRL (DOLLAR BILL) el s B s WIOQ, WVYB, WXXX, WXYK, WYOY XT20 +34, WZKF +32, WEZB +3], WXXX 430, WKFS +28
WYCLEF JEAN FEATURING AKON, LIL WAYNE & NIlA CoLUMBIA Jvei e e i ] - k=
TAKE YOU THERE T e w320 e 25 Blake Lewls s
_ SEANKINGSTON BELUGA HEICHTS/EPIC = i (U/RMG) Flo Rida Feat. T-Pain (Poe Boy/Atlantic)
INTO THE NIGHT r 1431 a37 44T 15 KKMG, KKPN, KQMQ, WBHT, WJIM, WVYB, WWHT +37, KZHT +34, KDWB +33, KZCH +33, KOND +28,
SANTANA FEATURING CHAD KROEGER ARISTARMG '+ L WXKB, WXXX, WXYK, WZKL . 5 KIYO +26, WNKS +25, WZKF +22, KHTT +20, WIOQ +20
TEARDROPS ON MY GUITAR n v " TAKE YOU THERE P vl
TAYLOR SWIFT BICMACHNE/UNVERSALREPUBLIL |18 +592  8.289 29 P S < W CLUMSY
' PICTURES OF YOU o = (BELUGA HEIGHTS/ERIC) ferolel(l iamAaM testone)
10 TieLast cooomoHT vron | 1396 59 3866 - KSPW, WAEZ, WBHT, WBVD, WD.IX, WKC, S 27,

KKRZ +24, KSLZ +26, WXKS +23, WBVD +21, KZHT +20

WLKT, WVSR, WZKF

NEVER TOO LATE n

THREE DAYS GRACE avezoves 277 +T24053 39

W HATE THAT | LOVE YOU

@@@q@@g@p@@@@

BARTENDER N2 58 s 7222 12 Rihanna Feat. Ne-Yo (SRP/Def Jam/IDJMG)
T-PAIN FEATURING AKON KONVICT/NAPPY BOYUIVE/ZOMBA <45 = WDXG +36, KI5 439, WAEV +36, WHHO +35, WNOK +31,
SHADOW OF THE DAY wr 00 9 3707 c WHBQ +31, KZHT +30, WRVQ +29, KMXV +26, WYOY +26

_ LINKINPARK WARNERBROS. ™= s ADDED AT...
BABY DON'T GO
FABOLOUS FEATURING JERMAINE DUPRI DESERT STORM/DEF JAM/IDIMG 952 +87 7936 0 WDJX gg

§ - -3 - Louisvill2, KY
GIMME MORE ’
ERITNEY SPEARS avezoves  ESEEN 244 UREER 24 PD: Share Collins
B APD/MD Ben Davis
s cuwen 832 129 3988 40 Al Keys, No One, 13
- —— 3 Sean Kirgston, Take You There, @

SHAWTY IS A 10 649 +54 2703 i FOR WEEK ENDING NOVEMBER 18, 2007
THE-DREAM DEF JAM/IDIMG L " LEGEND: See legend to charts in charts section for rules and symbol explanations.
SORRY ¥ FOR REPORTING STATIONS PLAYLISTS GO TO: 126 CHR/top 40 and 7 Canada CHR/top 40 stations are electronically monitored by Nielsen
BUCKCHERRY ELEVEN SEVEN/ATLANTIC/LAVA 604 +97 1.298 - www.RadioandRecords.com Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised

of 55 reporters. © 2007 Nielsen Business Media, Inc. All rights reserved.

nemove paln fr‘om ASS ey Introducing Hook Exchange, a new hook service that removes the pain from the

n . 1 process. Beyond tight, superb quality hooks, Hcok Exchange provides sophisticated
So d hooks are a P e Ionger FREE DESKTOP SOFTWARE to give you newfound powers:
‘I am a big fan of Hook Exchange.

The ability to compare testlists with
safelists is a huge timesaver for me, and
helps me help clients create better testlists.”

— Guy Zapoleon, President
Zapoleon Media Strategies

& mport Selector® browse lists, previous tests HO@
or spreadsheets to create your testlist st

# Qverlay and pull from Mediabase or BDS charts
(or consultant safelists)

# Preview audio while building your list, even add your own hooks
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WFLY/Albany, NY
OM: Kevin Callahan
PD: Terry O’ Donnell
APD: Brian Cody
MD: Marissa Lanchak

WKKF/Albany, NY
PD: Randy McCarten

KKOB/Albuquerque, NM
OM: Eddie Haskel!

PD: Justin Riley

APD: Mark Anderson

MD: Carlos Duran

WAEB/Allentown, PA
PD: Laura St. James
MD: Eric Chase

WIXX/Appleton, Wi
PD: Tony Waitekus
MD: David Burns

WKSZ/Appleton, Wi
PD: Dayton Kane
APD/MD: Brian Davis

WSTR/Atlanta, GA
PD: Dan Bowen
MD: Michael Chase

WWWQ/Atlanta, GA
OM: Rob Roberts
PD: Dytan Sprague

WHHD/Augusta, GA
PD: Chuck Whitaker
APD: Kris Fisher

KHFI/Austin, TX
OM: Mac Daniels
PD: Jay Shannon
MD: Tony Cortez

WFMF/Baton Rouge, LA
PD: Kevin Campbell

KQXY/Beaumont, TX
OM: Jim West

PD/MD: Brandin Shaw
APD: Patrick Sanders

WXYK/Biloxi, MS
OM: Kenny Vest
PD: Lucas

WQEN/Birmingham, AL
OM: Tom Hanrahan

PD: Keith Allen

APD/MD: Madison Reeves

KSAS/Boise, ID
PD: Steve "Keke Luv”
Kicklighter

KZMG/Boise, ID
MD: Miggy Santas

WXKS/Boston, MA
PD: Cadillac Jack
APD/MO: Chris Tyler

CKEY/Buffalo, NY
PD/MD: Dave Universal

WKSE/Buffalo, NY
OM/PD: Sue O'Neil

WXXX/Burlington, VT
OM/PD: Ben Hamilton
MD: Pete Belair

WZKL/Canton, OH
PD: John Stewart
MD: Nikolina

WIHB/Charleston, SC
OM/PD: Bryan Taylor
MD: Dave Ryan

WSSX/Charleston, SC
OM/PD: Mike Edwards
APD/MD: Special Ed

WVSR/Charleston, WV
OM: Jeff Whitehead

PO: Wade Hill

MD: Jason Reed

WNKS/Charlotte, NC
OM/PD: Jehn Reynolds
MD: Otis

WKSC/Chicago, IL
PD: Rick Gillette
MD: Jeff Murray

WKFS/Cincinnati, OH
OM: Scott Reinhart
PD: Mark Anderson

WAKS/Cleveland, OH
OM: Kevin Metheny
OM: Jeff Zukauckas
PD: Bo Matthews
APD/MD: Kasper

KKMG/Colorado Springs, (10}

OM: Bobby lrwin
PD: John Foxx
MD: Kat Jensen

WNOK/Columbia, SC
PD: Wes McCain

APD: Brian Paiz

MD: Kelly Nash

WCGQ/Columbus, GA
OM/PD: Bob Quick
MD: Roh Carter

WNCi/Columbus, OH
PD: Michael McCoy
MD: Maxwell

KKPN/Corpus Christi, TX
OM/PD: Scott Holt
APD/MD: Dave Ross

KHKS/Dallas, TX
PD: Patrick Davis
APD/MD: Billy The Kidd

WDKF/Dayton, OH
OM: Tony Tilford
APD/MD: Ryan Drake

WVYB/Daytona Beach, FL
OM: Frank Scott
PD: Ammie Olson

KKDM/Des Moines, |A
PD/APD: Greg Chance
MD: Scotty Cage

WKQI/Detroit, MI
PD: Dom Theodore
APD/MD: Beau Daniels

WWCK/Flint, MI
OM: Jelf Wade
PD: Jeff Andrews

WXKB/Ft. Myers, FL
PD: Matt Johnson
MD: Bruce The Moose

WYKS/Gainesville, FL
OM: Kevin Quinn
PD/MD: Riggs

WHTS/Grand Rapids, MI
OM: Brent Alberts
PD: Jack Spade

WSNX/Grand Rapids, M|
OM: Doug Montgomery
PD: Eric O'Brien

APD: Holmes

WKZL/Greensboro, NC
PD: Jason Goodman
APD: Josie

WERO/Greenville, NC
PD: Chris "Hollywood" Mann
APD/MD: Beaver

WFBC/Greenville, SC
PD: Chase Murphy
MD: Natalie Randall

WHKF/Harrisburg, PA
OM: Chris Tyler

PO: JT Bosch

APD: Mike Miller

MD: OC

WKSS/Hartford, CT
PO: Stan ‘The Man' Priest
MD: Brian "Munchie" Donovan

KQMQ/Honoluly, HI
MD: Ryan Sean

KRBE/Houston, TX
PO: Leslie Whittle

WZYP/Huntsville, AL
PO: Michael Storm
APD: Ally "Lisa" Elliott

WYOY/Jackson, MS
OM/PD:; Johnny O
APD/MD: Nate West

WAPE/Jacksonville, FL
PD: JR Ammaons
APD: Chase Daniels

WFKS/Jacksonville, FL
OM: Gail Austin

PO: Todd Shannon

APD: Jonathan Reed

WAEZ/Johnson City, TN
OM: Bill Hagy
PD/MD: Jason Reed

KMXV/Kansas City, MO
OM: Mike Rowen

PD: Ponch

MD: Gonzo

WWST/Knoxville, TN
PD: Rich Baitey
MD: Scott Behannon

KSMB/Lafayette, LA
OM: Keith LeBlanc

PD: Behby Novosad
MD: Chris Reed

WLAN/Lancaster, PA
PD: Jeff Hurley

WJIM/Lansing, Ml
PD: Josh Strickland

WLKT/Lexington, KY
PD: JB Wilde

KLAL/Little Rock, AR
OM/PD: Randy Cain
APD: Ed Johnson

MD: Charlotte

KIIS/Los Angeles, CA
PD: John lvey
APD/MD: Julie Pilat

WDJX/Louisville, KY
PD: Shane Collins
APD/MD: Ben Davis

WZKF/Louisville, KY
PD/MD: Chris Randolph

WZEE/Madison, Wi
OM: Mike Ferris
PD: Jon Reilly

WAOA/Melbourne, FL
PD: Tony Banks

WBVD/Melbourne, FL
OM: Ken Haliday
PD: Mike Klein

WHBQ/Memphis, TN
OM: Chris Taylor

PD: Karson WithaK
MD: Joe Mack

WHY/I/Miami, FL
OM/PD: Rod Phillips
MD: Michael Yo

WXSS/Milwaukee, Wi
OM/PD: Brian Kelly
APD/MD: JoJo Martinez

KDWB/Minneapolis, MN
OM/PD: Rob Morris
MD: Lucas

WABB/Mobile, AL
PD: Zac Davis
APD/MD: QTIP

KHOP/Modesto, CA
OM: Richard Perry
PD: Joe Roberts
APD: Madden

MD: Reagan Marks

WHHY/Montgomery, AL
OM: Bill Jones
PD/MD: Steve Smith

WRVW/Nashville, TN
OM/PD: Rich Davis
MD: Tommy Butter

WBLI/Nassau, NY
OM: Nancy Cambino
PD: Jeremy Rice
APD: Al Levine

MD: Gabrielle Vaughn

WFHN/New Bedford, MA
PD: Jim Reitz
MD: Michael Rock

WKCI/New Haven, CT
PD: Chaz Kelly
MD: Mike "Jagger” Thomas

WEZB/New Orleans, LA
OM/PD: Mike Kaplan
MD: Stevie G.

WHTZ/New York, NY
OM: Tom Poleman

PD: Sharon Dastur

MD: Romeo

KJYO/Oklahoma City, OK
OM: Tom Travis

PO: Mike McCoy

MO: Frito

KQCH/Omaha, NE
OM: Tom Land

PO: Erik Johnson
MD: Corey Young

WXXL/Orlando, FL
PD: Michael Bryan
APD/MD: Jana Sutter

WI0Q/Philadelphia, PA
PD: Rick Vaughn
APD/MD: Jo Jo Brooks

KZZP/Phoenix, AZ
PD: Mark Medina

MD: Greg “DJ Greggy D"
D'Angelo

WKST/Pittsburgh, PA
PD: Alex Tear

APD: Drew Hali

MD: Dylan

WJBQ/Portland, ME
OM/PD: Tim Moore
MD: Mike Adams

KKRZ/Portland, OR
PD: Brian Bridgman
APD: Mick Lee

WPRO/Providence, Rl
OM/PD: Tony Bristol
APD/MD: Davey Morris

WDCG/Rateigh, NC
OM: Chris Shebe!
PD: Randi West
APD/MD: Brody

KWNZ/Reno, NV
OM/PD: Eddie Gomez
APD: Johnny B

KWYL/Reno, NV
OM/PD: Nick Elliott

WRVQ/Richmond, VA
PD: Boomer

WXLK/Roanoke, VA
PD: Kevin Scott

APD: Danny Meyers
MD: Bob Patrick

WKGS/Rochester, NY
PD: Erick Anderson
MD: Jesse Graff
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WPXY/Rochester, NY
PD: Mike Danger

KDND/Sacramento, CA
PD: Dan Mason
MD: Christopher K.

WIOG/Saginaw, MI
PD: Jerry Noble
APD: Demas

KZHT/Salt Lake City, UT
QM: Jeff Cochran

PD: Jeff McCartney

MD: Tricia Jenkins

KXXM/San Antonio, TX
OM: George King

PD: Tony Travatto

APD: Russell Rush

KHTS/San Diego, CA
PD: Jimmy Steele
APD/MD: Hitman Haze

Sirius Hits 1/Satellite
OM: Kid Kelly

PD: Jim Ryan

APD/MD: Ryan Sampson

XM Top 20 on 20/Satellite
OM: Jon Zellner

PD: Michelle Cartier

MD: Priestly

WAEV/Savannah, GA
PD/MD: Russ Francis

WZAT/Savannah, GA
OM: Sam Nelson
PD/MD: Jeff Brown

KBKS/Seattle, WA
PD: Steve Rivers
APD: Marcus D.

MD: Eric Tyler

KRUF/Shreveport, LA
OM: Gary McCoy

PD: Erin Bristol

MD: Andrew "A.C." Gordon

KSPW/Springfield, MO
OM: Chris Cannon

KSLZ/St. Louis, MO
PD: Tommy Austin
MD: Taylor J

WNTQ/Syracuse, NY
OM/PD: Tom Mitchell
MD: Rick Roberts

WWHT/Syracuse, NY
PD: Butch Charles
MD: Jeff Wise

WFLZ/Tampa, FL
OM: Doug Hamand
PO: Tommy Chuck

WTWR/Toledo, OH
PO: Steve Marshalt

WVKS/Toledo, OH
OM/PD: Bill Michaels
MD: Boomer

WPST/Trenton, NJ
OM/PD: Dave McKay
APD/MD: Matt Sneed

KRQQ/Tucson, AZ
OM/PD: Tim Richards
MDO: Chris Peters

KHTT/Tulsa, OK

APD: Billy "The Baby DJ"
Sexaur

MD: Dylan

WIHT/Washington, DC
PD: Jeff Kapugi

APD: Toby Knapp

MD: Giflian Sussman

WLDI/West Palm Beach, FL
OM: Dave Denver
PD: Kobe

KZCH/Wichita, KS
OM: Lyman James
PD/MD: Sammy Suarez

WBHT/Wilkes Barre, PA
PD: Justin Bryant
APD/MD: A.J.

WKRZ/Wilkes Barre, PA
PD: Mike O'Donrell
APD/MD: Kelly K

WSTW/Wilmington, DE
PD: Mike Yeager
APD/MD: Mike Rossi

WAKZ/Youngstown, OH
OM: Dan Rivers

PD: Sean Stevens

MD: Krissy Taylor

WHOT/Youngstown, OH
MD: J-Dub

» BELLY'S “RIDIN' ”
JUMPS TO NO. 28 ON THE
CANADA CHR/TOP 40 CHART,
HIS THIRD TOP 30 HIT.

!

POWERED BY
nielsen

B =
405 gz ;.. CHR/TOP 40 INDICATOR .-
= = 3. ARTIST IMPRINT / PROMOTION LABEL ~ TW. /-
o' " | 10 APOLOGIZE TIMBALAND FEAT ONEREPUBLIC MOSLEY/BLACKCROUND/INTERSCOPE 3465 +110
. m 1 BUBBLY COLBIE CAILLAT o UNNEaREPUBU( 3359 *STV
g 12 HATE THAT | LOVE YOU RIHANNA FEAT.NEYO  SRP/DEF JAM/DIMG 2881 +100
« R 17 STRONGER KANYE WEST a  ROCAFELLADEF AWIDIMG 2846 -64
© 15 OVER YOU DAUCHTRY - - RCARMG | 2672 +70
] —T;— PARALYZER FINGERELEVE;i o WIND-UP 7397 +277
) :| CLUMTV FERCIE - o WILL.I.AM@A/INTERSCOPE = 77
_ 24 THE WAY | ARE TIMBALAND FEAT KERIHILSON MOSLEV/BLACKCROUND/INTERSCOPE | 2126 +24
26 WHOKNEW pink LAFACE/ZOMBA‘%EO- -198
- 'ff WAKEUPCALI;AA;IOONS a o A&M/O(TONE/INTERSCilF'E v17 06
B 8 ~ TATTOO JORDIN SPARKS B IvEZOMeA | 1897  +140
4 NOONE ALCAKEYS - o MBK/J/RMG *18472» 343
= 3 T KIss KISSE?@ BROWN FEAT. T-PAIN o WEZOMBA W77 4168
— 10°  CYCLONE BABY BASH FEAT. T-PAIN ARISTA/RMG w2 3
| 19 CRANK THAT (SOUL.JA BOY) SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE 1634 -210
3 5 LOVE LIKE THIS NATASHA BEDINGFIELD FEAT. SEAN KINGSTON o PHONOGENIC/EPIC 7'17599 50
" 10 100N'T WANNA BE INLOVE (DANCE FLOOR ANTHEM) COODCHARLOTTE  DAYLIGHTEEPIC |~ 1583 +108
16 HOW FAR WE'VE COME MATCHEOX TWENTY N MELSMAATLANTIC 1573 -62
6 AY()TECHNOLOGY SOCENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND o SHADV/AFTERMATH/!NTERSCOPE;15-43_ 59
0. 7  GOOO LIFE KANYEWEST FEAT. T-PAIN - ROCA-FELLADEF JAWDIMG 1481 433
e 30 LoVESTorED JUSTNTIMBERLAKE ) JIVE/ZOMBA 1093 -3&1

©
ol
74
? ,
o
02!
ol
?.
Ol
i
@.
2
g 2
@.
-
g:
27
el
o
§.
36
g
0..
®|

6  5.0.5. JONASBROTHERS

HOLLYWOOD | 1059 +108

9  BED J.HOLIDAY MUSICLINE/CAPITOL 1012 -96
i T é ' "M LIKE A LAWVEI&...(ME & YoU) FALLOUTBOT FUELED BY RAMEN/ISLAND/IDJMG i 1007 4»53
" 6 MISERY BUSINESS PARAMORE a FUELEDBY RAMEN/ATLANTIC/LAVA 998 +83
.6—~ UNTIL THE ENO OF TIME JUSTIN TIMBERLAKE DUET WiTH BEYONCE © vezomBa 849 120
S INTO THE NIGHT SANTANA FEAT. CHAD KROEGER B ARISTA/RMG 697 485
: 20 FIRST TIME LIFEHOUSE - a GEFFEN 568 -m
3 PICTURES OF YOU THE LAST COODNIGHT a VIRGIN —SK +102
" 2 TAKE YOUTHERE SEANKNGSTON  BELUGAMEGHTSEPIC | 529 +120
'3 SWEETESTGIRL (OOLLAR BIL) WYCLEF JEAN FEAT. AKON, LiL WAYNE & NiA COLUMBIA 518 457
"N GIMME MORE BRITNEY SPEARS - IVEZOMBA 476 74
= T LOW FLO RIOA FEAT. T-PAIN o POE BOY/ATLANTIC 4n 39
. 4] SORRY BUCKCHERRY o ELEVEN SEVEN/ATLANTIC/LAVA kT 461 416
: —3— SHADOW OF THE DAY LINKN PARK WARNERBROS. 4l +48
& MELOVE SEAN KINGSTON - o BELUGAHE!GmIC " 389 —_-28 1
FS"Il  NEVER TOO LATE THREE DAYS GRACE o IVEZOMBA | 386  +88
N 2 ~ GOODBYE SALLY AT«T;L)NV o ) CRACE 3 .3
L B TEARDROPS ON MY GUITAR TAYLOR SWIFT o BIG MACHINE/UNIVERSAL REPUBLIC T340 +220
la You onLDN'TW)w HOW SARAH ATERETH o o BEGUILE T 525 B
= 2 CANADA CHR/TOP 40 N
[ gS ARTIST IMPRINT / PROMOTION LABEL ~ TW +/-
1 10  APOLOGIZE TIMBALAND FEATURING ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE/UNIVERSAL i 68¢ -17
2 \ 78— STRONGERVKANYEWEST - - ROC-A-FELLA/DEF JAM/UNI\HSAL _563 46
o e _ﬁ—f HATE THAT | LOVE YOU RIHANNA FEATURINGNE-YO - - ;RPIDEF JAM/UNIVERSAL 77536‘ 7*79
° 3 7| DON'TSTOP THE MUSIC RIHANNA » N SRPIDEF JAMIUNVERSAL | SO1  +6
e U4 8  HOTARLLAVION: & - - ARISTASONYBMG 498 +4
G 9 ] lﬁ T_HE NIGHT SANTANA FEATURING CHAD KROECER W - A;QISTA/SONYBMG ”45?- iZA
a i A  BUBBLY COLBE CAILLAT  UNIVERSALREPUBLICUNIVERSAL 433 +44
s b g 28 1 THEWAY | AREiTIMBALAND FEAT. KERIHILSON 7MOELEYIBLACKCROUND/INTERSCOPE/UNIVERSAL w31 -5_2 8
e - |5 CLUMSY FercE - WILLIAM/AGM/INTERSCOPE/UNIVERSAL 408 +34
10 F: T AYO TECHNOLOGY 50[EN?EAT.JUSTINTIMBERLAKE&TIMBALAND SHADv/mnﬂ/|NTERSEUPE/UNIVERSAL 404 -9
Q NO ONE ALICIAKEYS MBK/J/SONY BMG _391 +19
12 GIMME MOREBR\TNEY SPEARS JIVE/SONY BMG 361 i -79 d
@ GOOD LIFE KANYE WEST FEATURING T-PAIN ROC-A-FELLA/DEF JAM/UNIVERSAL 347 B 4
. 14 | O\TER 96u DAUGHTRY o ) RCA/sorU B;IIC 346 17
0187 MONEY HONEY STATE OF SHOCK & o o CORDOVA BAY ‘336 4§ 2
6 | 15 ;NAT(E i.lP CALL MAROON S o - - A&M/UCTONE/UNR/ERSAL _312—_-10_0
(17] £ 51 4 FORTHENIGHTS |CAN'TREMEMBER HeDLEY & ) UNIVERSAL _366__-_ 62
18§ 19 DOIT NELLY FURTADO W MOSLEY/GEFFEN/UNIVERSAL 306 -29
] ! 17 TONGUE TIED FABEE DRIVE & - - UNIVERSAL REPUBLIC/UNIVERSAL 29} " -30
@ £ "2 KISS KISS CHRIS BROWN FEATURING T-PAIN o UVESONYBMG 269 465
PAll 16 19 LOVESTONED JUSTINTIMBERLAKE JIVESONYEMG | 267 <75
@ 2-WHEN I'™M GONE—S(MPLE PLAN & - ATLANTIC/LAVA'WARNER 262 _:56 )
23 —8_ CRANK THAT ({oﬂ BOV);@ BOY TELL’E; ' COLLIPARK/INTERSCOPE/UNIVERSAL ~ 256 :Sl ;
(52]122' 4 1DON'T WANNABE INLOVE (DANCE FLOOR ANTHEM) ConD (1L orTE OLGTPUSONVEM, 255 426
@ ' ’_5 BED J.HOLIDAY MUSIC LINE/CAPITOL/EM! 238 ﬁ n
@' 58 7 ALLIEVER WANTED BRIANMELO & - SONYBMG 223 +19
@ LOVE LIKE THIS NAI;&SF{?;EI{)INGFIELD F?ATURING SEANKWGSI’UN PHONOGEN!C/EPIC/SON;BMG 202 +29
(28] RIDIN' BELLY & ' o ] e 199 .28
@ SWEETEST GIRL (DOLLAR BILL) WYCLEF JEANFEAT. AKON, LIL WAYNE &NIIA (OLUMBJA/SOWG 195 440_
@ " NEVERiTOE) LATE THREE DAYS GRAEE ; ) JIVE/SONY BMG _193 +7

& indicates CanCon

FOR WEEK BNDING NOVEMBER 18, 2007

www.americanradiohistorv.com

NOVEMBER 23, 2007


www.americanradiohistory.com

KEZE/Spokane DJ makes time for a great cause

Mayhem Loves The Kids

Darnella Dunham
DDunham@RadioandRecords.com

hile attending high school I was a regular participant in com-
munity service activities. I would volunteer for just about
anything because guidance counselors told me it looked great
on a college application and would show that I was “well-
rounded.” M Volunteering for community service continued
at college, only this time, making my résumé look good was
the main motivation. At first it seemed like such a chore, but I always felt ful-

filled afterward.

1 told myself that I would stay involved in the
community after college but it hasn’t become a
priority. But when 1 heard about the commit-
ment to Camp Stix made by DJ Mayhem,
mixer/overnight personality at KXLY Broadcast
Group-owned KEZE (Wired 96.9)/Spokane, my
interest in volunteering was reignited. I was also
reminded that I should find time to give back to
the community, not because it will help me get
into college or advance my career but because
it’s a good thing to do.

Camp Stix—an independent, community-
based suminer camp located in northeastern
Washington for children and teens with dia-
betes—was established roughly seven years ago.
Along with lending his services as a counselor
and DJ’ing for the kids, Mayhem has fostered a
personal connection with camp attendees. Here
he discusses why giving back is important to him
and why its something that we should make
time to do.

What made you want to get involved with
Camp Stix?

I’'m diabetic myself; I have been since [ was 5.
I went to diabetic camp from the age of 7 all
the way up until [ was 16 and volunteered at
16 until fthe age| I am now, 22. For me, it’s like
giving back for all those years and time that
people put into me. In a lot of ways it has
changed my life, and probably saved my life.
There are so many things that the doctor can
teach you, but that reaches a limit. And then it’s
all about having kids that can share what you
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go through on a daily basis.

Especially for a 10-year-old—they probably
feel all alone when they go to school. They might
have one or two other kids in their school that
have diabetes, but when I grew up, I didn’t real-
ly have any. I think it’s probably a little more
common nowadays, but [Camp Stix] was my
time to feel normal.

What happens at Camp Stix?

We've got our cabins, eating facilities, basketball
courts, swimming pool and we go canoeing on
the river and a whole bunch of fun activities.You
would never know that it’s a camp for kids with
a disease except for testing time, which is where
all the kids get together at one time and we go
through and test them.

Whether it’s teaching them about counting
carbohydrates or how to do a shot in a different
place at testing time, we weave in some of that
knowledge. But on the whole, it’s a healthy, fun
place for a kid to go and a chance for them to
feel normal and not be the outcast.

Is it hard to balance Camp Stix with your career?
It does get hard. This last year | had to cancel a
couple gigs and it took a good chunk of change
out of my pocket for the week. But at the end
of the day, all I have to do is think of all the time
and maybe missed opportunities other people
endured to take care of e for a week when 1
was growing up. And all I had to do was think
of all the value and benefits that it’s supplied me
over the years, whether it’s just that feeling of

|

‘For me, it's
like giving
back for all
those years
and time
that people
put into me.’
—DJ Mayhem

‘In a lot of
ways it has
changed my
life, and
probably
saved
my life.

—DJ Mayhem

belonging or the valuable things I learned. That’s
where [ learned to do my own shots, draw my
own insulin and count carbs.

All these life skills that I have now to manage
my diabetes | learned there. So then I think,“Am
I going to lose a thousand bucks this week and
potentially have to struggle on some bills for a
month, or am | going to teach these kids soine-
thing valuable?”

Is diabetes a manageable disease?

It is. Just to put it into perspective, my grandfa-
ther, who turns 91 in January, has had diabetes
since his 40s. That was back before blood test-
ing, when insulin was harvested from pigs, before
they had all the synthetic drugs and all the test-
ing equipment and things that we rely on. He

didn’t have any of that and he’s made it to 91 and

is doing great. I've also had friends that I went
to camp with die at the age of 13 or 14.So I live
my life for here and today for that reason—that’s
part of the reason I'm a DJ, part of the reason 1
didn’t stay in college. I'm going to grind it out
now and have fun today, make my money and
pay my bills.

I highly encourage people to get involved
|with community service] and do something that
ties into you. Personally, I can share my ex-
periences with kids that have the same disease 1
do. It’s a great way to get involved and there’s
such a personal level involved in that.

Community service can sometimes feel like a
chore, but it always leaves you with a sense
of gratification.

It does—it’s absolutely addictive, too. Once you
start and you make those personal connections,
it’s a lifetime thing.

I got my best friend hooked in—he now goes
up to camp every year. Thats another great thing
with volunteering: You can make a connection
with the people you’re helping, but at the same
time, you can strengthen a friendship. He’
straight-out my brother at this point. That’s
another bond I'll have for life.

It’s tough, especially in radio. Some people get
paid a lot, but I know I really don’t. So, it’s hard
taking that time off, but you know what? Do
RsR

what you can if you can.
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URBAN/URBAN AC/GOSPEL

No. 125-54

KQXL/Baton Rouge

Gospel: Say ‘Hallelujah’

Programming a niche format like gospel can make

WBHK/Birmingham it especially challenging for a station to reach the

WXST/Charleston, S.C.  ratings apex. Nevertheless, there are some signals

WBAV/Charlotte that accomplished this daunting endeavor. Clear

WVAZ/Chicago Channels  WHLW (955 Hallelujah FM)/

WWDM/Columbia, S.C.  Montgomery,Ala., was No. I 12+ in the market’s

I WZAK/Cleveland latest biannual survey in spring ’07, while sister

Urban AC super stations and gOSp@l pOWEFhOUS@S WMXD/Detroit WHAL (Hall_clu_jah 9.5.7)/Memphis was on top
WQMG/Creensboro with overall listeners in the summer book.

WJIMZ/Greenville, S.C.
WKX1/Jackson, Miss. (tie)

WHAL matched the 8.4 12+ share it post-
ed in winter 07, up from 6.5, with every day-

Grown-Folks Radio

WHQT/Miami part showing gains. The most dramatic jump
WDLT/Mobile came In middays with APD/MD  Tracy
WYLD/New Orleans Bethea, who rose 5.7-8.7. In 25-54, WHAL
WBLS/New York tacked on four more shares, growing to a 9.9,
WVKL/Norfolk thanks to at least a 2.5 share boost from every
WCFB/Orlando full-time personality.

WFXC/Raleigh Another big success for gospel radio is Clear
WKJS/Richmond Channel’s WHLH (Hallelujah 95.5)/Jackson,
WHUR/Washington Miss., which tied for first place with a 10.7 share

Darnella Dunham
DDunham@RadioandRecords.com

or an adult station, winning in the coveted 25-54 demograph-
ic shows that the programming is right on target, while
instantly bringing a smile to the sales manager’ face. For years,
Arbitron’s diary methodology has demonstrated the upper-
demo popularity of the urban AC format. But as the Portable
People Meter rolls out, dominant urban adult stations in
Philadelphia, Houston and New York have taken major hits, sparking a wave of

controversy (see story, this page).

Despite the uproar, urban adult stations con-
tinue to prevail in many markets, according to the
diary. Let’s take a look at urban AC and gospel
outlets that enjoyed the fruits of their labor in the

SUMINET ratings survey.

Urban AC: 25-54 Dominators

In addition to being No. 1 12+ in the competi-
tive Washington market, Howard University’s
WHUR accomplished the same feat with 25-54
listeners, drawing a 7.7 share. Triscina Grey’s mid-
day “*Cafe 96" show received a nice boost, up +.8-
6.6 in the demo and 4.0-4.8 12+.

Several other stations secured simultaneous
12+ and 25-54 wins. Clear Channel proper-
ty WMXD (Mix 92.3)/Detroit and WHQT
(Hot 105)/Miami delivered dual victories,
with increases in every daypart in both
demographics.

In Charlotte, WBAV (V101.9) came through
for CBS Radio. In its 25-54 target, Michael
Baisden’s syndicated ““Love, Lust & Lies™ after-
noon show rose 6.2-7.0, while improving 5.5-5.7
with 12+. Entercom’s WVKL (95.7 R&B FM)/
Norfolk was also on top with 25- to 54-year-olds
and 12+ listeners.

Elsewhere, Emmis’ WRKS (98.7 Kiss
FM)/New York ranked No. 2 12+ as cross-
town Inner City-owned WBLS tied for sixth
place. WBLS, R&R’s urban AC station of the
dethroned  Spanish
Broadcasting System’s tropical WSKQ from

year award winner,

the top spot in 25-54. Syndicated programs
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originating tfrom 'BLS were also successful,
with “The Wendy Wailliams Experience”
pulling the most afternoon listeners in the
“The
Morning Show” showing a significant 25-54

money demo and Steve Harvey
increase (5.6-6.0) and posting its highest
numbers in 12 months.

In Chi-town, Clear Channel-owned WVAZ
(V103) PD Derrick Brown had plenty of rea-
sons to celebrate. After joining the station in July,
his first book showed 25-54 growth in every
daypart. Tom Joyner in the mornings, afternoon
duo Ramonski Luv & Joe Soto and night show
host Irene “Mamacita” Mojica all improved by
more than a one share. In 25-54, the station
jumped 4.3-5.7.

Ranked second in 12+ and first with 25-
54 listeners, Radio One's WZAK/Cleveland
grew in every daypart in both demos.
Another adult winner is WCFB (Star 94.5)/
Orlando. The Cox station enjoyed a 25-5+4
ratings  boost “The
Morning Show” (7.6-7.9) and an even big-

from Tom Joyner
ger one with its night show, “The Quiet
Storm” (6.1-8.3).

At Entercom-owned WQMG/Greensboro,
afternoon driver Busta Brown shot 7.3-8.1 in
the 25-54 cell,
improved 11.7-12.2.

Radio One simulcast twins WFXC/WFXK
(Foxy 107.1 and 104.3)/Raleigh and WKJS/
WKJM (99.3 and 105.7 Kiss FM)/Richmond
each ranked No. 1 in 25-54. Every daypart on

while the night show

both stations experienced ratings boosts.

WwWwWw americanradiohistorv.

com

Source: Summer ‘07 Arbitron

in the adult demo.

The End Of An Era?

Mearly two dozen urban AC
stations achieved Mo, 1 ratings in
the diary-based summer survey
with 12+ and 25-34% listeners. As
Arbitron continues to roll cut the
Portable People Meter [PPM),
watching urban outlets abrupthy
shift fram market leaders to the
rmididle of the pack has been
troublesome for owners,
programmers and the Maticnal
Azzn, of Black Ohwned Broad-
casters (NABOB], which contend
that Arhitran has done a paar joh
sampling younger demos and
ethnic groups. Radio One, Clear
Channel, Curnulus and Cox issued
an ultimatum ta Arhitran Now, 15,
demanding "guaranteed in-tab
delivery in the 18-34 age group for
all age cells and across all ethnic
groups, including Hispanics and
African Americans.”

After the summer diary-based
results were released, WELS/Mew
York WR/CM Deon Levingston said,
“I'm excited that WBLS will finish
the diaries ratings era for Mew
York City as the Mo. 1 aclult sta-
tion. In this day and age, it's rare
that a stand-alene FM station can
achieve such an honor in the Mo, 1
market in the country. The fact
that we are a family-owned and
-operated local station makes this
even mare manumental”

However, according to pre-
currency results, WBLS dropped
from Mo, 125-54 in the diary-
powered summer book to below
the top 10 in the October PPM sur-

24/7 NEWS ONLINE @ www.RadioandRecords.com

vy, Meedless to say, Levingston is
concerned because the station and
the market hadn't undergone any
significant changes to trigger such
a drastic plummet.

MABOB executive directorigen-
eral counsel Jim Winston says,
“The Mew York PPM numbers
shiwed a substantial boss of audi-
ence for all stations, but the loss
for the urban- and Hispanic-
formatted stations was far worse
than for the market as a whole,”

Despite the severe fluctuations,
overreacting to the PPM ratings by
dramatically altering existing pro-
gramming probably isn't a good
idea. “| dan’t think we have enough
information to make educated deci-
sions,” Levingston says.

Mever that the PPM has arrived in
Mew York, urban broadcasters
need to give some thought to their
approach to programming in a
PPM world. Levingston says, “The
guestion that urban and Hispanic
broadcasters are now faced with is,
do they dizregard what they have
done and try to program to their
listeners, to their core, or do they
try to play a game and now try to
become as mass appeal as possible
hecause this is a mass-appeal
cume game now? As a station
founded 33 years ago, and the only
privately owned, African-American-
awned FM in this market—founded
by Percy Sutton, the former attor-
ney of Malcolm X in Harlem—we
will not disregard our community
like that, We will not.” =00
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03 11 NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
wo  TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE TITLE PLAYS TITLE pL
z g AYS
e ARTIST - IMPRINT / PROMOTION LABEL g - R RANE ARTIST / LABEL 1GAIN ARTIST / LABEL IGAIN
NO ONE NO. 1{5WKS) n v 487 92 52554 1 TAKE YOU THERE 1y 632/223 IN MY BEDROOM 550/209
ALICIAKEYS ) MBKL/RVG - X . Sean Kingston BS
KISS KISS hid (BELUGA HEIGHTS/EPIC/KOCH) {BAD BOY/ATLANTIC)
e CHRIS BROWN FEATURING T-PAIN IVEIZOMBA f.736 “F’g ‘:G-OE | 2 MOST ADDED TOTAL STATIONS: 59 TOTAL STATIONS: 52
GOOD LIFE ¥
e KANYE WEST FEATURING T-PAIN ROCA-FELLADEF awinMe | 4271 13 (43007 3 :L:es ul?tGFeLtIG: Ils tr 623233 5:: SI‘ZHBC"?‘( seree
—— — anye We: at. Dwele
DUFFLE BAG BOY (ROC-A-FELLA/DEF JAM/ADING) (HIGH 4 LIFE/UNIVER SAL REPUBLIC)
& PLAYAZ CIRCLE FEATURING LIL WAYNE oTRIEF amipMG | 708 297 _3_6'71‘5 5 TOTAL STATIONS: i 57 TOTAL STATIONS:
(5] CAN'T HELP BUT WAIT 3488 +99 38754 4 THEY KNOW 608/103  SENSUAL SEDUCTION  525/193
TREY SONGZ SONG BOOK/ATLANTIC i NEW pilas onoop Dogg
T Fr e aw! o
6 I'M SO HOOD 1280 56 28195 O __ ARTIST / LABEL  STATIONS A T (DOGGYSTYLE/GEFFEN)
 DUKHALEDFEATURING T-PAIN, TRICK DADDY, RICK ROSS & PLIES TERRORSQUADIKOCH 2557 = i FLASHING LIGHTS 41 TOTAL STATIONS: 53 TOTAL STATIONS: 60
SHAWTY IS A 10 r Kanye West Feat. Dwele
v THE-DREAM pecsawinive RN 252 EREEIE € (ROC-A-FELLA/DEF JAM/IDIMG) WATCH MY SHOES 597/39 f?p‘,s up 505725
B ) KBFB, KBTT, KDAY, KHTE, KIPR, KJMM, 3deep yte Jennings
e fHOULD'E‘ LERgDYOEJ (=) c 2782 491 26154 10 KKDA, KMEL. KMJJ, KNDA, KOPW, KPRS, (TRILL/ASYLUM) (COLUMBIA)
EYSHITEOL INTRODECING AMINA IMANI/GECKEN - — KRRQ, KTCX, KVSP, WAMO, WBFA, WBLK, TOTAL STATIONS: 41 TOTAL STATIONS: 47
e MY DRINK N' MY 2 STEP 732 5 23561 1l WBLX, WBTF, WDKX, WEMX, WEUP,
CASSIDY FEATURING SWIZZ BEATZ FULL SURFACEL/IRMG : WEXE, WHHL, WJKS, WIMH, WiMI, WJTT, LET'S VIBE 565/77 CYCLONE 499/52
BED n ¥ = WJUC, WJZD, WIZE, WPEG, WPWX, Yo Gotti Baby Bash Feat. T-Pain
10 oy wuscUNEiCane, | 2722 225 30846 7 WQHH, WREBU, WTMG, WWWZ, WZFX, (MOUTH OF THE SOUTH/TVT) (ARISTA/RMG)
F— & L os WZHT, XM The City TOTAL STATIONS: 46 TOTAL STATIONS: 29
SOULJA GIRL L m T - )
Q SOULJA BOY TELL'EM FEATURING 1-15 COLLIPARK/INTERSCOPE 205 4195 19870 12 INDEPENDENT 37
= Webbic, Lil' Phat & Lil Boosie
UNTIL THE END OF TIME n < g
2 JUSTIN TIMBERLAKE DUET WITH BEYONCE JIVE/ZOMBA f 05_ 2% »29'907 & 3 (I;I;\RTEZLL:(AB;TYTLLDJ('S))(X KHTE, KIPR, KIMM
JUST FINE f oze3 223 BRE W KKDA, KOPW, KPRS, KRRQ, KTCX, KVSP,

MARY J. BLIGE MATRIARCH/GEFFEN

ROC BOYS (AND THE WINNER IS)...
JAY-Z ROC-A-FELLA/DEF JAM/IDJMG

WAMO, WBFA, WBLK, WBTF, WOKX,
WEAS, WEMX, WEUP, WFXE, WML, WJTT,
2190 +307 18682 13 WJUC, WIWZ, WIZD, WIZE, WKYS, WPEG,
WPWX, WQHH, WRBJ, WTMG, WXBT,

\

AN

SUFFOCATE AIRPOWER ’r WZFX, WZHT, XM The City
J.HOLIOAY MUSCLINE/CapTOL 1904 +288 15739 17 P =
= = 1 i = 0
SHAWTY n
PLIES FEATURING T-PAIN SLIP-N-SLIDE/ATLANTIC _]?6' 52 | ]7;26]-_ 15 ;JB';E gg;;i‘é’c 3)
HOOD FIGGA KBTT, KHTE, KIPR, KJMM, KKDA, KMJJ,
GORILLA ZOE BLOCK/BADBOY SOUTHATLANTIC 1072 ~273 13446 20 KNDA, KOPW, KSJM, KVSP, WAMO, WBFA,
] = - 3 WBLX, WBTF, WDKX, WEMX, WEUP,
FREAKY GURL 1627 275 12231 21 WFXE, WIKS, WIMI, WITT, WJUC, WIWZ,
GUCCI MANE BIGCATASYLUW/ATLANTIC <" i WIZD, WJZE, WPEG, WPWX, WQHH,
CRANK THAT (SOULJA BOY) n WRBJ, WTMG, WWWZ, WXBT, WZFX,
SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE e | a2l 18 WZHT
LET IT GO n " HONEY ’ 3
KEYSHIA COLE FEATURING MISSY ELLIOTT & LIL KIM manGerrEn 1095 129 ] ]5'85_2 S Er?kah e o MOST
LIKE YOU'LL NEVER SEE ME AGAIN r (UNIVERSAL MOTOWN)
ALICIAKEYS ekyRvg | 1208 294 [14dla 19 KBTT, KHTE, KIPR, KKDA, KMJJ, KNDA, INCREASED
i : KOPW, KPRS, KRRQ, KSJM, KTCX, WBFA,
POP BOTTLES 1391 4177 N.225 22 WBLK, WBLX, WETF, WDKX, WEMX, PLAYS
 BIRDMAN FEATURING LIL WAYNE CASHMONEY/UNIVERSAL MOTOWN o W WEUP, WFXE, WIZF, WIMI, WJTT, wJuC,
HYPNOTIZED WJZD, WPEG, WPWX, WQHH, WRB,
PLIES FEATURING AKON BGCATESSLP-N-SLOEATLANTC 188 =24 9028 27 WTMG, WVEE, WWWZ, WZHT, XM The City
GIVIN' ME A RUSH "OW| ~ YwaTY | 28 —
1377 #4182 6.269 33 DOWN IN THA DIRTY 28
. _TYRAB WARNER BROS. Ludacris Feat. Rick Ross & Bun B +335 GIRLFRIEND
CRYING OUT FOR ME °r 1359 38 9306 25 (DTP/DEF JAMADIMG) Bow Wow & Omarion (7.U.G./Columbia)
MARIO 3RD STREET//RMG i KBTT, KHTE, KIPR, KJMM, KKDA, KNDA, WDHT +23, WCZB +23, WCKX 18, WIZ0 418, WPRW +16,
/ = = KOPW, KRRQ, KSJM, KVSP, WAMO, WBFA, KIMM +16, WEMX +16, KDAY ¥4, KBFB +14, WHRK +13
A | WANT YOU 42 57 9196 26 WBTF, WDKX, WEMX, WFXE, WJKS, WJMI, 2
Z COMMON GO.0D /GEFFEN e WITT, WJUC, WJWZ, WJZD, WPEG, WPWX, +307 ROC BOYS (AND THE
HATE THAT | LOVE YOU 19 WQHH, WRBJ, WTMG, WZFX
OENG L 1308 -2 9519 24 WINNER IS
RIHANNA FEATURING NE-YO SRP/OEF JAM/IDIMG - = 5 N )-.-
— = — Jay-Z (Roc-A-Fella/Def Jam/ICIMG)
g)'v%vm{faamm MOST INCREASED le%sc /cowmgi 213 +335 8579 30 (cgé::j:; xg}:a Feat. will.l.am WIMH 433, KNDA +28, WEMX +26, WIZF +21, KBXX +18,
B = . KOPW +16, KOAY +16, WIZD +13, KBFB +13, WUC +T1
INDEPENDENT W .90 8952 29 KBTT, KIPR, KJMM, KNDA, KRRQ, KVSP, S VY
WEBBIE, LIL' PHAT & LIL' BOOSIE TRILL/ASYLUM - WBFA, WBTF, WDKX, WEMX, WEUP,
% 7 - WEXE, WIKS, WIMI, WITT, WJUC, WJZD, “'3(:_7 _ FLY LIKEME
Low 1oNn +43 6168 34 WKYS, WQHH, WQOK, WRBJ, WTMG, - A Chingy Feat. Amerie (DT2/Def Jam/I0JMG)
FLO RIOA FEATURING T-PAIN POEBOV/ATLANTIC e WWWZ, WZFX, WZHT KUMM +35, KVSP +25, KDAY +21, WXET +1, WOW1 #9,
THE HAND CLAP — - — — WDHT +16, WBTF +14, KOPW +13, WBTP +12, WWWZ +11
HURRICANE CHRIS FEATURING BIG POPPA POLOGROUNDSURMG | D00 269 6525 32 :'-AVASCROCFK " 7 e voindEvER
. T = urricane Chris Feat. Boxic B
INT'L PLAYERS ANTHEM (I CHOOSE YOU) 918 -8 9743 23 (POLO GROUNDS/) RECORDS)
UCK FEATURING OUTKAST UCK/JIVEIZOMBA T - KBTT, KHTE, KIPR, KJMM, KOPW, KVSP, SEE ME AGAIN
STILL wWiLL 893 184 4760 19 WBFA, WBLK, WBTF, WDKX, WEMX, Alicia Keys (MBK/J/RMG)
50 CENT FEATURING AKON SHAQY/AFTERMATH/INTERSCOPE WEUP, WJKS, WIMI, WIUC, WJZD, WQHH WUUC +44, WBFA +20, WEDR +20, #TMG 416, WEme aa,.
. = T . WHRK +12, WPGC +1), WIKS +11, KIMM +T1, WPRW +
BABYIDONTAGO 794 01 8992 28 e =
FABOLOUS FEATURING JERMAINE DUPRI DESERT STORM/DEF JAM/IDJMG ' SUFFOCATE
LOST IN LOVE 786 +66 . - .
3.703 = J. Holiday (Music Line/Capitol)
-5 ZONE4/INTERSCOPE "= - ADDED AT... m— w KKDA +36, WELIP +31, WBHJ +30, WUZE +24, WIZF +19,
FLY LIKE ME B WIKS +18, WQHH +14, KOPW +14, WEXE +12, KBXX +12
CHINGY FEATURING AMERIE OTPDEF JAMDMG (B4 +307 3743 :( sz ., m’
=110 =0 ansas City, M|
YOU KNOW WHAT IT IS
T, FEATURING WYCLEF JEAN CRANDHUSTLEATLANTC /1@ 135 5588 35 PO: Myron Fears
BOTTLE POPPIN' Erykah Badu, Honey, 30 ) )
YUNG JOC FEATURING GDRILLA ZOE BLOCK/BADBOY SoUTHATLANTIC 098 37 4204 - a‘"&: WE;‘_ ;i‘a‘t- 2":?]'2 Flashing Lights, 9
- B e e, al 1l 00sie,
BLOW YA MIND L | dent, ) FOR WEEK ENDING NOVEMBER 18, 2007
STYLES P FEATURING SWIZZ BEATZ kow ~©89  +158  3.869 ndegendent LEGEND: See legend to charts in charts section for rules and symbal explanations.
 WOMAN | FOR REPORTING STATIONS PLAYLISTS GO TO: 83 urban stations are electronically monitored by Nieisen Broadcast Data Systems 24 hours a day,
RAHEEM DEVAUGHN JIVE/ZOMBA 657 -78 5.586 36 www.RadioandRec 7 days a week. Rap chart comprised of 83 urban and 75 Rhythmic elect -onically monitored Nielsen

Broadcast Data Systems stations. ©@ 2007 Nielsen Business Media, Inc. All rights reserved.

e Now accepting affiliations
e We can customize your format and localize your station
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1) NIELSEN BDS NEW AND ACTIVE
TITLE CERTIFICATIONS PLAYS AUD ENCE
ARTIS TR . IMPRINT / PROMOTION LABEL (S - RIS RANK ARTET / LaBEL i ARTIST / LaBEL T
NO ONE NO. 1{4 WKS} 187 w4 18383 1 YOU BELONG TO ME n/92 BE OK 60/33
ALICIAKEYS MBKURMG ™ Rt Chaka Khan Feat. Michael McDonald Chrisette Michele Feat. will.i.am
BABY (BURGUNDY) (DEF JAMADIMG) .
ANGIE STONE FEATURING BETTY WRIGHT staxconcorn 1437 . Rol ruMe 2 MOST ADDED TOTAL STATIONS: "6l TOTAL STATIONS: il
ANGEL 3 RIBBON IN THE SKY HONEY 60/25
CHAKA KHAN BURGUNDY/COLUMBIA IB(E 3 Z _‘0'296_ A Boyz Il Men E 10915 Erykah Badu
TEACHME (DECCA) (UNIVERSAL MOTOWN)
MUSIQ SOULCHILD ATLANTIC I . e ey > TOTAL STATIONS: 29 TOTAL STATIONS: 12
?SEV LOVE INEZOMBA No4 +34 7.552 10 NEVER WOULD HAVE IF | KNEW 4414
| - s TITLE NEW MADE IT 96/12 Jimmy Sommers Feat. Vikter Duplaix
UNTIL THE END OF TIME 1018 +3% 8320 & _ ARTIST/LABEL  STATIONS Marvin Sapp GEMIND
JUSTIN TIMBERIAKE DUET WiTH BEYONCE IVE/ZOMBA ’ BE OK 19 (VERITY/ZOMBA) TOTAL STATIONS: 6
IF | HAVE MY WAY . Chrisette Michele Feat. will.am TOTAL STATIONS: 43 .
- CLRISETTE MICHELE oo 598 A (7988 7 (DEREAABINE) GROWN MAN SHH 7125 WANNA KNOW 4316
CAN U BELIEVE KDKS, KJLF-, KMEZ, KOKY, KQXL, Sirius bl
957 3 7600 9 Heart & Soui, WAGH, WBLS, WGPR, WKXI, Unco Sam Marvin Winans
RDBIN THICKE STAR TRAK/INTERSCOPE sl WLXC, WMGL, WMPZ, WONC, WSRB, (TRILLIUM) (PURESPRINGS GOSPEL)
WHEN | SEE U 877 126 7m 2 WTLZ, WVBE, WWDM, WXST TOTAL STATIONS: 13 TOTAL STATIONS: 12
FANTASIA JIRMG i il
- NEVER 6 6S/3 ALL 4 LUV 3s/16
gﬁEASE CENFED GOOD GAME/BLACKGROUND/UNIVERSAL 808 | 96 (15377 14 Leliil Dirty Rose
MOTOWN 7 3 . (DIVINE MILLZATLANTIC) (VERVE FORECAST/VERVE) (3LACKBABY)
PUT YOU UP ON GAME 782 52 5485 13 KMJQ. WBAY, WBHK, WMIB, WMXD, 3t TOTAL STATIONS: 5
ARETHA FRANKLIN WITH FANTASIA JIRMG : e ) WSOL
HATE ON ME " — g
JILL SCOTT HIDDEN BEACH 765 4 -109 8.663 S %AEI:OU tL NEVER SEE ME
HEARTBREAKER Alicia Keys
TANK GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN _703; 6 . 5'37“ 8 (MBKA/RMG
JUST FINE KRNB, WKSP WMXD, WNEW, WPHR,
MARY J. BLIGE waTeaRcHeprey | 097 - +91 7613 8 Wil et -
NEVER " JUST FINE 4
JAHEIM DIVINE MILL/ATLANTIC _6]" i sl ] il Mary J. Biige
ALRIGHT {MATRIARCH/GEFFEN)
LEDISH VERVEFORECASTVERVE 077 28 4609 16 LETh LSl il BN
BRUISED BUT NOT BROKEN i DECLARATION (THIS ISI1T!) 4
0S5 STONE VIRGIN/CAPITOL __5"0_ SE Sy ° Kirk Franklin
WIKE YOU'LL NEVER SEE ME AGAIN  MOST INCREASED PLAYS (GOSPO CENTRIC/ZZOMBA)
ALIGAKEYS ekumwg 30  IB5 4446 17 KIMS, KMJK, WPHR, WXST
STOP BREAKING MY HEART  AIRPOWER " GROWN MAN SHH... = >
RAHSAAN PATTERSON RTisTRY 029 34 3743 20 Unco Sam 29
AFTER TONIGHT : (TRILLIUM)
WILL DOWNING peaiconcorp I 79 _3'239 22 KJMS, WKXI, WTLZ, WWODM \
DO YOU FEEL ME HOLDON 3 \
ANTHONY HAMILTON DEF JAMAIDIMG 459_ g I _3'73‘ | 2‘7 e NN
| APOLOGIZE (COLUMBIA) NN
ANN NESBY IT'S TIME CHILD/SHANACHIE st 1o _2-7“5 25 WDLT, WPHR, *¥SOL \
BED 1 g 1 REMEMBER 3 \
1. HOLIDAY MUSICLNE/CAPITOL 370 = 2345 "l Keyshia Cole \
DECLARATION (THIS IS IT!) 261 +38 2.021 29 (IMANI/GEFFEN) \
 KIRK FRANKLIN GOSPOCENTRIC/ZOMBA =o' i, Sirius Heart & Soul, WMGL, WTYB LIKE YOU'LL NEVER SEE ME \
MY LOVE = YES . 3 AGAIN \
347 -44 1.640 53 SAY YES 3
LSO HIDDEN BEACH JLearrA ] Cupld Alicia Keys (MBK/J/RMG) \
HEARTSTRINGS 287 39 1469 35 (ASYLUM/ATLANTIC) KRNB +18, WQQK +15, KOKY +15, WVBE +4, WDZZ I, \
ELISABETH WITHERS BLUENOTE/CAPITOL ' IF< KJLH, WGPR, WKXI KBLX +11, KMEZ +T], WKSP +3, KJLH +8, WPHR +7 \
FUTURE BABY MAMA woros 2B 49 212 28 UNTIL THE END OF TIME 2 NEVER \
GOT E DO ) iF 2 Limberiske et Viin peyonde Jaheim (Divine Mill/Atlantic) \
2 BE DOWN - UIVE/ZOMBA) \
262 +7 1998 50 KMUQ +12, WBAV +I2, WVBE +TI, WSRB #0|, V/SOL +10,
i:():: Ir:még FEATURING FAITH EVANS STAR TRAK/INTERSCOFI’E g I KIMS, WTYB e e S \
KEYSHIA COLE FEATURING MISSY ELLIOTT & LIL KIM IMANI/GEFFEN _253 E L d LY TJNTIL THE Er;D OF TIME ==
WOMAN E Justin Timberlake Duet With B
RAHEEM DEVAUGHN JIVE/ZOMBA _25_2 i 125 242 & U:f,z':m{;;" erlakeluet With Beyonce
HOLD ON : WKSP +29, KRNB +10, WBHK +8, WDZZ +7, V/FLM +7,
T coLumBIA _23_9 R 72 : 1229 ¥ WKUS +6, WLXC +6, WTYB +6, KDKS +6, WGQK +5
SHOULOA LET YOU GO 2
KEYSHIA COLE INTRODUCING AMINA maniGerFEy 204 +B3 14860 15 ;10:" EhEL?_NG :-thMTM Bl
1 - 3 aka Khan Feat. Michael McDona
ONLY ONEU 182 .23 1.825 32 (Burgundy)
_ FANTASIA JIRMG WXST 45, KDKS +3, KMUM +3, KRNB +3, WAGH +3,
CRYING OUT FOR ME g WRAV +3, WBLS +3, WDAS +3, WHUR +3, WVIB +3
MARIO 3RD STREETL/RMG 177 +8 1519 - 34 _ Foou il
COUNT ON ME N . B JUST FINE
PEABO BRYSON PEAK/CONCORD e ADDED AT... 9 Mary J. Blige (Matriarch/Geffen)
| REMEMBER : WAGH +10, WPHR +3, KMEZ +G, WLXC +3, WEXI +8,
| KevsHACOLE wanerrey | 138 81976 3 WKXI L\(mmm KBLX +7, KIMS +7 KM.IQ +6, KRNB +5, WBLS +5
= TeAEAY Lo Jackson, MS
BETTER DAYS '
_ LDRENZO OWENS & MICHAEL SPENCER MUSIC MIND JE b _'] - PD: Stan Branson
THE ONE THAT GOT AWAY Chri‘sene Micheie Feat. will.i.am, Be Ok, O
JOHNTA AUSTIN sDsoDEFsLAND UReanioMG | o) 30 08l - S"P""SSW Z“' o Man ShhL O
THE PARTY ROLL v PR neo SamyiGrawnian g
CHUCK BROWN FULL CIRCLE/RAW VENTURE - ] FOR WEEK ENDING NOVEMEER 18, 2007
POETRY MAN ) ERT FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to char s in charts section for rules and symbol explanations.
QUEENLATIFAH FLAVOR UNIT/VERVE 21 -7 0743 - www.Ra 70 urban AC stations are electranically monitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 days a week. © 2007 Mielsen Business Media, Inc. All rights reserved.
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WMRZ/Albany, GA
OM/PD; Jammin' Jay

APD/MD: Paul "Precious Paul" Edwards

WAMJ/Atlanta, GA*
OM: Steve Hegwood
PD/MD: Derek Harper

WKSP/Augusta, GA*
OM: Steve Burke

PD/MD: Tim “Fattz" Snell
APD: Cher Best

WWIN/Baltimore, MD*
PD: Tim Watts
MD: Keller Wynder

KQXL/Baton Rouge, LA*
PD: J'Michael Francois

WBHK/Birmingham, AL*
PD: Darryt Johnson
APD: Chris Coleman

WUHT/Birmingham, AL*
PD: John Long

WMGL/Charleston, SC*
OM/PD: Terry Base
MD: TK Jones

WXST/Charleston, SC*
OM/PD: Michael Tee

WBAV/Charlotte, NC*
PD/MD: Terri Avery

WOQNC/Charlotte, NC*
PD: Alvin Stowe
MD: Chris James

WMPZ/Chattanooga, TN*
OM: Keith Landecker
PD: Andrea Perry

WSRB/Chicago, IL*
PD/MD: Tracie Reynolds

WVAZ/Chicago, IL*
PD: Derrick Brown
APD/MD: Armando Rivera

WZAK/Cleveland, QH*
OM/PD: Kim Johnson
APD/MD: Terry Bello

WLXC/Columbia, SC*
PD/MD: Doug Williams

WWDM/Columbia, SC*
PD/MD: Mike Love

WAGH/Columbus, GA*
OM: Brian Waters
PD/APD: Queen Rasheeda
MD: Edward Lewis

WKZJ/Columbus, GA
OM/PD:; Carl Conner, Jr.
MD: Brandon Conner

WXMCG/Columbus, OH*
OM: J.D. Kures
PD: Warren Stevens

KRNB/Dallas, TX*
PD: Shay Moore
APD: Gary Saunders

KSOC/Dallas, TX*
OM/PD: John Candelaria

WROU/Dayton, OH*
OM/PD: J.D. Kunes

WGPR/Detroit, MI*
PD: Carolyn James
MD: Karen Addison

WMXD/Detroit, MI*
OM: KJ Holiday

PD: Jamillah Muhammad
APD: Oneil Stevens

MD: Krysti Birchett

WBBK/Dothan, AL
OM: BJ Kelli
PD: JJ "Big Daddy" Davis

24/7 NEWS ONLINE @ www.RadioandRecords.com

WUKS/Fayetteville, NC
PD: Taylor Morgan

WDZZ/Flint, MI*
PD: Trey Michaels

WFLM/Ft. Pierce, FL*
PD: Joe Fisher
MD: Joseph Jenkins

WQMG/Greenshoro, NC*
PD: Shilynne Cole

WIMZ/Greenville, SC*
OM/PD: Steve Crumbley
APD/MD: Kelly Mac

KMJQ/Houston, TX*
PD: Sam Choice
MD: Jeff Harrison

WHRP/Huntsville, AL*
OM: Ken Johnson

PD: Mark Raymond
APD/MD: Toni Terrell

WTLC/Indianapolis, IN*
PD: Brian Wallace
APD/MD: The First {.ady

WKX{/Jackson, MS*
OM/PD: Stan Branson

WSOL/Jacksonville, FL*
OM: Gail Austin
PD/MD: KJ Brooks

KMJK/Kansas City, MO*
PD: Jerold Jackson
MD: Yvonne Daniels

KNEK/Lafayette, LA*
PD: D-Rock

KOKY/Little Rock, AR*
OM/PD: Mark Dylan

KJLH/Los Angeles, CA*
PD/MD: Aundrae Russell

WMJIM/Louisville, KY*
PD/MD: Tim Gerard Girton

KJIMS/Memphis, TN*
PD: Eileen Collier

WHQT/Miami, FL*
PD: Phil Michaels-Trueba
APD: Karen Vaughn

MD: Ken James

WMIB/Miami, FL*
PD: Nate Bell
MD: Vanessa Benedetty Jerome

WIMR/Milwaukee, WI*
PD/MD: Lauri Jones

WDLT/Mobile, AL*
OM/PD: James Alexander
MD: Cathy Barlow

KJMG/Monroe, LA
PD: Chris Collins

WWMG/Montgomery, AL
PD/MD: Darryl Elliott

WQQK/Nashville, TN*
PD: Kenny Smoov

KMEZ/New Orleans, LA*
PD: LeBron "LBJ" Joseph
APD/MD: Kelder Summers

WYLD/New Orleans, LA*

WBLS/New York, NY*
PD: Vinny Brown

APD: Cynthia Smith

MD: Stacy Anderson

WRKS/New York, NY*
MD: Julie Gustines

WKUS/Norfolk, VA*
PD: DJ Law

WVKL/Norfolk, VA*
OM/PD: Don London
MD: Theressa Brown

URBAN AC REPORTERS

WCFB/Orlando, FL*
OM: Steve Holbrook
PD: Kevin Gardner

WDAS/Philadelphia, PA*
OM: Thea Mitchem

PD: Joe Tamburro
APD/MD: Jo Camble

WRNB/Philadelphia, PA*
OM/PD: Elroy Smith
APD/MD: MoShay LaRen

WFXC/Raleigh, NC*
OM/PD: Cy Young
APD/MD: Jodi Berry

WKJS/Richmond, VA*
OM/PD: Jeff Anderson
MD: Freddy Foxx

WVBE/Roanoke, VA*
OM/PD: Walt Ford

WTLZ/Saginaw, MI*
PD/MD: Eugene Brown

KBLX/San Francisco, CA*
PD: Kevin Brown
MD: Kimmie Taylor

Music Choice Smooth R&B/Satellite

OM/PD: Damon Williams
APD: Mecca Thames
MD: Lamonda Williams

Sirius Heart & Soul/Satellite*
OM/PD: B.J. Stone
MD: Sasha Montero

The Touch/Satellite
PD: Stan Boston
APD/MD: Hollywood Hernandez

XM Suite 62/Satellite*
PD: Vic Clemons
MD: Cayman Kelly

WLVH/Savannah, GA*
PD/MD: Gary Young

WTYB/Savannah, GA*
PD: Yolanda Neely

KDKS/Shreveport, LA*
OM/PD: Quenn Echols

KVMA/Shreveport, LA*
PD: Roshon Vance

KMJM/St. Louis, MO*
PD: Darrel Eason

WFUN/St. Louis, MO*

OM/PD: Joweol “Boogie D" Gilchrist

APD/MD: Niecy Davis

WPHR/Syracuse, NY*
OM: Richl.auber

PD: Butch Charles
APD/MD: Kenny Dees

WIMX/Toledo, OH*
PD: Rockey Love
APD/MD: Brandi Brown

WTUG/Tuscaloosa, AL
OM: Greg Tomascello
PD/MD: Charles Anthony

WGOV/Valdosta, GA
PD/MD: Jammin' Jammie Brooks

WHUR/Washington, DC*
PD: Dave Dickinson
MD: Traci LaTrelie

WMMJ/Washington, DC*
PD: Kathy Brown
MD: Mike Chase

WNEW/West Palm Beach, FL*
OM/PD: Mark McCray

APD: Kyle Stewart

MD: Patrice Wright

* Monitored Reporters

FOR WEEK ENDING NOVEMBER 18, 2007
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clear. consistent.

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited's clear, consistent, quality never leaves you guessing about your
listeners’ music tastes. Contact Michael Pelaia for your next project.
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8  armiST IMPRINT / PROMOTION LABEL __ TW +/-  MILLIONS RANK I';T"lEST J LABEL p,'gﬂa }‘;TL,‘;T J LABEL ) p,tﬂz
|1 26 NEVERWOULDHAVEMADEIT NO.T(SWKSUMOSTINCREASEDPLAYS .00  .a1 4905 JESUS 17V6  SHOW YOURSELF MIGHTY 142/5
N A . VERITY/ZOMBA  ° . | Shekinah Glory Ministry Bishop Albert Jamison
ONE GOD (KINGDOM/BOOKWORLD) (WEIS/LIGHT)
31 AURETTE BROWN CLARK ARGOSPELIMALACO hm, 8 _4;16;3 2 MOST ADDED TOTAL STATIONS: V4 TOTAL STATIONS: 13
PRAISE ON THE INSIDE . MY DAY ' 16214 BEGGAR 141/5
2”9‘ IMOSS ) 7 PAJAM/GOSPO CENTRIC/ZOMBA zo0 j7 3642 _3_ e e Jeff Majors
CALL JESUS (ARROW) (MUSIC ONE)
26  BRUCE PARHAM_ ) ) evrRocospEL | D02 *49 2445 ¥ TOTAL STATIONS: 17 TOTAL STATIONS: %
LIVIN' - | N )
16 g7 +1 3.043 7 HOLD ON 160/S1 THANK YOU
_ THECLARKSISTERS ] ~ EMICOSPEL — N TITLE NEW Yolanda Adams (1 WON'T COMPLAIN) 13314
n RIGHT NOW PRAISE 609 45 2.319 % ART|5T / U\BEL STATIONS (COLUMBIA) Fred Hammond
THE NEW LIFE COMMUNITY CHOR FEAT JOHNP.KEE  TYSCOT/NEW LIFE/VERITY/ZOMBA Co2 % " DECLARATION (THIS IS ITT) & TOTAL STATIONS: JE  (VERITY/ZOMBA)
4 Ay E . —— F— = +TBTAL STATIONS: 17
54 BRAND NEW DAY 8 g M 6 KirkIEzanhhin YOU JUST DON'T - - -
5 °7  JONATHANBUTLER e MARANATHA! h 2 5o (GOSPO CENTRIC/ZOMBA) WANNA KNOW 160/6 GOD IS 131
10 YOU MUST COME IN AT THE DOOR AIRPOWER SN es7 2027 15 KTV A ER AR WITIE Marvin Winans DeWayne Woods Feat. The Tri-City Singers
REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR MQM/JEG . YOU MUST COME IN (PURESPRINGS GOSPE}) (QUIET WATER/VERITY/ZOMBA)
BLESSED AND HIGHLY FAVORED 552 35 3264 4 AT THE DOOR 4 TOTAL STATIONS: . i 715.7 TOTAL STATIONS: n
— E: ?:;%ﬁ:fnoucu - EMCOSPL — — Rev. Timothy Wright & The New York SURGERY 154117  CAN'T NOBODY 129/54
10 549 +61 2339 13 Fellowship Mass Choir L. Spenser Smith & Testament Bobby Jones Feat. Karen Clark-Sheard
_— BEVERLY CRAWFORD R IR (MQM/JEG) (EMTRO GOSPEL) (GOSPO CENTRIC/ZOMBA)
8 DECLARATION (THIS 1S MOST ADDED 536 al 2583 8 KHLR. WJMO, WPPZ, XM The Spirit TOTAL STATIONS: 13 TOTAL STATIONS: 13
KIRK FRANKLIN ) GOSPOCENTRIC/ZOMBA - ; y| = -
LISTEN |
-"_ o  TRIN-ITEES7 ) SPIRIT RISING/MUSIC WDRLD B _’7"_ i) 2 y g:ﬂ‘;';;::&fﬂ"ggsgsu
STRONGER | z KATZ, KOKA, WIMO, WOAD
711 MYRON BUTLER & LEVI  EMIGOSPEL 501 ! _3326_ P
NOT ABOUT US PRAISE ON THE INSIDE 3
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GOD IS MY EVERYTHING i Buffalo, NY ' o \
201 -1 0.532 - . Trin-i-tee 5:7 (Spirit Rising/Music World)
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WATCH ME PRAISE HIM i o e Niyoki, Dance And Parts, O i ) X HE'S DONE ENOUGH \
| DEITRICK HADDDN PRESENTS VOICES OF UNITY FEAT. DAMITA HADDON TYSCOT A 3 o Youthtul Praise, We Worship You, O Beverly Crawford o)
MOVE | 184 5 5o FOR REPORTING STATIONS PLAYLISTS GO TO: WOAD +15, WNOO +12, WXEZ +6, WIMV +6, WLOU +5,
JIMMY HICKS & THE VOICES OF INTEGRITY WORLDWIDE E Ly L v Rt B R ecordEeom L DR LS S RS
YOU MUST COMEIN
AT THE DOOR
RECURRENTS Rev. Timothy Wright & The New York
Fellowship Mass Choir (MQM/EG)
x x WPPZ +25, WHLW +3, SIPR +8, WLIB +8, WIMQ +8,
§ ‘g KHLR +6, KOKA +4, WCAO +3, WUFO +3, WFMV +3
g TITLE 11 NIELSEN BDS PLAYS ; TITLE 11 NIELSEN BDS PLAYS =
Ll ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS 7w W [ ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw W CAN'T NOBODY
' LET GO 513 si9 BROKEN BUT I'M HEALED 13 351 Bobby Jones Feat. Karen Clark-Sheard
DEWAYNE WOODS & WHEN SINGERS MEET (QUIET WATER/VERITY/ZOMBA) BYRON CACE (GOSPO CENTRIC/ZOMBA} [Goz;o ZCentridZorgoba] .
= — - ; WXEZ +20, WEUP +20, WFMI +8, WLOU +6, WXVI 43,
0 YOU KEEP ON BLESSING ME FAITHFUL IS OUR GOD o > WRLT 4
B LUTHER BARNES & THE RED BUDD GOSPEL CHOIR (AIR GOSPEL/MALACO) _1‘?8 1 A HEZEKIAH WALKER & LFC (VERITY/ZOMBA) ! 235 264 B2 SZUTVEZ WL
ENCOURAGE YOURSELF STEP ASIDE
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS (EMI COSPEL) 395 [ 422 ' YOLANDA ADAMS (ATLANTIC) 2 B 225
PRAYIN' 4 U 378 425 IMAGINE ME 230 220
7 50NS OF SOUL (SOUL WORLD/VERITY/ZOMBA) b1 KIRK FRANKLIN {FO YO SOUL/GOSPO CENTRIC/ZOMBA} 1 FOR WEEK ENDING NOVEMBER 18, 2007
NOBODY BUT THE LORD JESUS, JESUS, JESUS LEGEND: Seg legend to char_ts in char}s section .6or rules and symbal explanations.
ALVIN DARLING & CELEBRATION (EMTRO COSPEL] 322 5 'REV, TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR (MGMZJEG) 230 224 42 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

C—— day, 7 days a week. @ 2007 Nielsen Business Media, Inc. All rights reserved.
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CHRISTIAN

HD radio grows slowly but surely in the Christian format

Stations Bless Side
Channels With

Diverse Formats

Kevin Peterson

KPeterson@RadioandRecords.com

ast March, hdradio.com listed 11 contemporary Christian
music stations broadcasting in HD; however, most had no side
channels on the air. Eight months later, the Web site lists only
15 Christian music stations broadcasting in HD, though 10
of them now have at least one side channel on the air, with
many targeting a young audience.

Christian ACWPOZ (Z88.3)/Orlando was one
of the first stations to put additional HD streams
on the air, opting for Christian rock and hip-hop
channels. Those choices were based on research the
station conducted with listeners in its market.
KTIS/Minneapolis is another Christian AC that has
launched two side channels. One is Christian
CHR, the other is inspirational—or Legacy, as the
station calls it.

Inspo WMIT/Asheville recently launched its
first side channel, a Christian CHR /top 40 station
called the Edge. GM Jim Kirkland says,““Our hope
and prayer is that the Edge will be an encourage-
ment to GenerationY. This is a group that has been
underserved by a radio ministry in our area for
some time, and we are excited to offer this new
programming.” The station carries Christian Hit
Radio Satellite Network programming.

When Christian AC WAWZ (Star 99.1)/
Middlesex, N.J., decided to add side channels, it was
a natural to include a tatk and teaching channel,

since the outlet carried much of that progranuming
before it became music-intensive. Like many oth-
ers, it added a young-end Christian rock and hip-
hop channel called the Energy Station manager
Scott Taylor says, “Last spring, we asked our data-
base for their input on a format for the third chan-
nel. Among four choices, the overwhelming
response was a format featuring rock and hip-hop
targeted at 18- to 24-year-olds.” To market the side
channels, Taylor says,““Morning man Johnny Stone
and the guys have been having fun with it on the
air. We've given away a bunch of HD radios to local
pastors, donors and online visitors and we’ve also
done direct mail for HD2 and HD?3, specifically to
our database.”

Like Star 99.1, Chrisian AC WLFJ (HIS
Radio)/Greenville, S.C., has a youth/Christian
CHR /top 40 HID2 channel. Its third channel fea-
tures praise and worship music. Yet another
Christian AC, KPEZ (the River)/Austin, has a
Christian CHR /top 40 side channel, programmed

Kirkland

Nugent

Valentine

Weir

by the Clear Channel Format Lab. On the other
side of the spectrum, Christian CHR/top 40
WBVM (Spirit FM)/Tampa turned the tables with
a Christian AC side channel called the Light, along
with a Spanish-speaking HD3 channel, En Fuego.

In Rochester, N.Y., Christian AC WRCI has one
channel broadcasting a Christian hot AC/CHR /top
40 format, but PD Mark Shuttleworth says it will be
working on a more unique format in the new year.

Christian AC’ highest-rated station, KCMS
(Spirit 105.3)/Seattle, also programs a younger-
demographic HD2 channel called Spirit Edge. But
PD Scott Valentine says its not a new thing for the
station: “Crista Broadcasting has actually had a
streamed station for nine years that catered to a
young rock audience. When the opportunity to
develop an HD station emerged, it was a natural
conclusion to use the streamed rock station as the
beta for HD channel 2.”

Valentine
KCMS’ audience, and the perfect solution was to

wanted to avoid cannibalizing
further develop something that appealed to an
entirely different core. So a young, male-leaning sta-
tion became a great choice. He also considered that
the most likely early adopters of HD radio would
be young, gadget-conscious men.

HD radio developer “iBiquity appreciated the
unique format enough to offer some extensive mar-
keting for their HD radios by promoting Spirit1053
Edge through direct mail and at Creation West,”
Valentine says. “The response has been really
encouraging, and surprising, as men of every age
have expressed excitement about the Christian rock
on Spirit Edge” Chris Maynard programs the Edge
locally, and Tom Pettijohn is the MD.

Most of these channels are also streamed on the
stations’ main Web site or have unique Web desti-
nations. Other outlets haven’t launched their HD
side channels yet, but have plans under way. For
example, at Christian CHR KJTH/Ponca City,
Okla., PD Tony Weir says the station *‘is HD, but
no side channels yet. Our plan for the new KZTH/
Oklahoma City in early 2008 is to go HD with our
inspo station KLVV as the HD2 channel”

Moody Broadcasting network PD  Denny
Nugent says,“We have budgeted for WMBI-FM/
Chicago to go HD, which should happen within
a few months. Other Moody stations are scheduled
to go HD, probably a couple per year. We'll likely
put our Moody inspirational music mix on HD2
in Chicago.” WVF] (J93.3)/Atlanta PD Denny
Schaefer says his station should be ready to go HD
in late 2008 or early 2009. RR
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In Better Hands

« “A Christmas To Believe In” Tour starting Dec. 2 s o
. ' ‘["‘ [ b, % CURB
www.thehomefoundation.com~ w,nalaliegkn Xon Furb.com
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EAST TO WEST NO. 1(T1 WKS) OS2 aTe 1 HOLD ME JESUS 261/69 I'LL STAND BY YOU 182/5
_CASTINGCROWNS BEACHSTREET/REUNION/PLG ™~ - - Big Daddy Weave Carrie Underwood
AMAZING GRACE (MY CHAINS ARE GONE (FERVENT/WORD-CURB) {FREMANTLE/19)
CHRIS TOMLIN ¢ . S|)SS$EpS/SpARROW/EM| o 1581 -6 43m 2 MOST ADDED TOTAL STATIONS: 17 TOTAL STATIONS: 7
IN BETTER HANDS GLORIOUS ONE 249/22 AFTER YOUR HEART 14473
NATALIE GRANT ~ CuRB nal 5 *42 1279 5 e Phil Wickham
GOD WITH US (INO) {SIMPLE/INO})
MERCYME INO jas = 1 2y 2 TOTAL STATIONS: 18 TOTAL STATIONS: n
EVERYTHING GLORIOUS i
_ DAVID CROWDER BAND SIXSTEPS/SPARROW/EMI CMG ‘099_ 5 2700 6 L o gg‘gi:pEAK'NG 22640 ::i'fd?::fzg VERWME B
MIRACLE OF THE MOMENT 1086 52 2220 13 ARTIST / LABEL _ STATIONS | (SPARROW/EMI CMG) (WORD-CURB)
STEVEN CURTIS CHAPMAN SPARROW/EMICMG  ~ "~ [ - IN WONDER 2 TOTAL STATIONS: 15 TOTAL STATIONS: o}
HOW YOU LIVE (TURN UP THE MUSIC) ” Newsboys
T worb.curs 1039 5 2504 10 i UNDENIABLE 2/9 FIND YOU WAITING 13772
! = —_—— KFIS, KKSP Mat Kearney DecembeRadio
IN WONDER MOST ADDED . ¢ | (AWARE/COLUMBIA/INPOP) (SLANTED/SPRING HILL)
| 8 8 10 NEWSBOYS INPOP 1019 18 2.557 9
12 YOU ARE EVERYTHING 2 TOTAL STATIONS: 10 TOTAL STATIONS: 9
a THE TWENTY-FIRST TIME  MOST INCREASED PLAYS Matthew West
S R’ 993 46 2861 4 eyl = SIGNATURE OF DIVINE WHERE YOUR HEART
P
ke G NEACEE RELNIONTELG e — CRAROWEMIERL) (YAHWEH) 204/4  BELONGS 131110
LOVE THE LORD 924 -7 2.091 14 - - i Needtobreathe Mainstay
LINCOLN BREWSTER INTEGRITY | ' B ] DONTGEICOMFORTREEE. 3 (ATLANTIC/WORD-CURE) (BEC/TOOTH & NAIL)
BRING THE RAIN 866 & 2673 7 Brandon Heath TOTAL STATIONS: 21 TOTAL STATIONS: n
MERCYME INO R ’ (REUNION.PLG)
YOU ARE EVERYTHING KKSP, WJIE
854 +43 1.830 7
:?U:E:'v (V;VESTG - SPARROW/EMICMG | | [ RABE .
9 Caleb Rowd
JEREMY CAMP BEC/TOOTH& NAIL 8351 @ 2;3“2 2 [SaL:NT;D'Se;RING HILL)
GIVE ME WORDS TO SPEAK KKSP, KVMV
AARON SHUST s Bl 10 N -
T = 3 = - BEAUTIFUL NEWS 2
743 77 2343 0 Matt Redman
RUSHOF FOOLS MDAS T == ST (SIXSTEPS/SPARROW/EMI CMG)
SONG OF HOPE KKSP, WJIE
. ROBBIE SEAY BAND sarRowEMicMG T *48 1610 18 — ——— ==
; ¢ e o = SET THE WORLD ON FIRE 2
DON'T GET COMFORTABLE AIRPOWER 699 +63 1579 19 T
BRANDON HEATH MONOMODE/REUNION/PLG ] {SPARROW/EMI CMG)
SUNDAY KKSP, WJTL
TREE63 INPQP ES_O 1 i =2 J g —y =
WHEN OUR HEARTS SING 632 8 1023 2 T 33
RUSH OF MIDAS Sl (SPARROW/EMI CMG)
MADE gy KKSP, WAWZ \
CALEB ROWDEN SLANTED/SPRINGHLL 207 5 25 8 8 - = MOST \\
BE STILL ol 4 — CHRISTMAS DAY 2 \\
STORYSIOEB suvtmaoRTveoree | ool T (1082 21 e s INCREASED \
JESUS HOLD ME B - B WLPJ, WRCM PLAYS \
ANDREW CARLTON BAKERTOWN 4 L& — \
= I ] AMAZING GRACE
THERE IS A GOD 45 0 0955 27 (MY CHAINS ARE GONE) 1 \\\
BEAUTIFUL NEWS % (SIXSTEPS/SPARROW/EMI CMG) ; \
MATT REDMAN SIXSTEPS/SPARROW/EMICMG is by KKSP +]] 6 THE TWENTY-FIRST TIME \
SET THE WORLD ON FIRE 339 .42 0683 - Monk & Neagle (Reunion/PLG) \
BRITT NICOLE SPARROW/EMI CMG 4 WLAB 428, KHZR +26, KXQU 14, WDLIC +13, WAKW +T3,
3 ADDED AT... KVMV +7, WFSH +6, WCSG +5, KFIS +4, KKSP +4 \
AFTER THE WORLD weno 3 W 0o 28 WJIE EAT b ~ - X
. L b 0 +69 HOLD ME JESUS NN
THERE IS A REASON 280 I3 0546 - uisville, Big Daddy Weave (Fervent/Word-Curb) N\
CAEDMON'S CALL N0 [ PD: Jim Galipeau WEHM +22, KGBI +T3, KLIC +0, WAFJ +8, WCSG +7, KENJ +5, \
WRITING ON THE WALL 281 +23 0434 - MD: Chris Crain WEFFH +3, WESN +2, KKCM +, KBIQ +1 \
MARK HARRIS INO - e b Matt Redman, Beautiful News, 27 — = — \
CAPTIVATED M 23 0.448 Brandon Heath, Donit Get Comfortable, 26 DON'T GET COMFORTABLE \ R
SHAWN MCDONALD SPARROW/EMICMG ~ ©°° ol I Brandon Heath (Monomode/Reunion/PLG) =
BACK TO THE CROSS FOR REPORTING STATIONS PLAYLISTS GO TO: KVMV +19, WJIE +T7, WESG 9, WJQK +5, KLIC +5, KKSP 5,
QURHEART'S HERO coree | 403 -2 . www.RadioandRecords.com WMUZ SR 2 kB2 W2
SO SMALL
Carrie Underwood (Arista/Arista Nashville/PLG)
RECURRENTS KLTY 428, KFIS 27, KFSH +1
= SONG OF HOPE
g Robbie Seay Band (Sparrow/EMI CMG)
TITLE 11 NIELSEN BDS PLAYS P TITLE 11 NIELSEN BDS PLAYS KVMV 419, WAWZ 418, KTSL +17, KXQU +4, WMSJ =3,
ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS ~ TW Lw [ ARTIST/ IMPRINT / PROMCTION LABEL CERTIFICATIONS ~ TW W KTSY +3, WBSN +2, KKSP +2, KHZR +1, XMES +1
I'M NOT WHO | WAS COMING BACK TO LIFE
BRANDON HEATH (MONOMODE/REUNION/PLE) 48 7L ECHOING ANGELS (ING) 366 N
I'M FOR YOU BLESSED BE YOUR NAME
TOBYMAC (FOREFRONT/EMI CMG) GBS Z3_ TREEG3 (INPOP) == | Sl
MY SAVIOR MY GOD MADE TO LOVE
AARIN SHUST (BRASH) 540 ES_ TOBYMAC (FOREFRONT/EMI CMG) I ot 1 _539_
EVERY TIME | BREATHE 628 8830 HOLY IS THE LORD 485 501 FOR WEEK ENDING NOVEMBER 18, 2007
BIG DADDY WEAVE (FERVENT/WORD-CURB) CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI TMC) LEGEND: See legend to charts in charts section for rules and symbol explanations.
=l r - | S5 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24
EVERLASTING GOD HOME L : e
581 586 482 533 hours a day, 7 days a week. Christian AC Indicator chart compiled of 3D reporters, christian CHR
LINCOLN BREWSTER (INTEGRITY) { DAUCHTRY (RCA/RMG) 20 christioe rock 29 and inspa 16, © 2007 Nielsen Business Media, Inc. All rights reserved.
KLYT/Albuquerque, NM KXWA/Denver, CO WORQ/Green Bay, Wi WNAZ/Nashville, TN* KTPT/Rapid City, SD KADI/Springfield, MO*
OM Johann "Yo" Snyder PD: Scott Veigel OM/PD: Jim Raider OM/PD: Dave Queen OM: Tom Schoenstedt PD/MD: Rod Kittleman
MD Joey Belville APD: Jennifer Houchin PD: Jennifer Walker
KZZQ/Des Maines, |IA WAYK/Kalamazoo, M| WV D: Seth Reutzahn WBVM/Tampa, FL*
KAFC/Anchorage, AK PD: Mike Schlote PD/M D: Mike Couchman WPRJ/Saginaw, Ml PD: Wendy Templeton
OM™D: Mark Cuy WJLZ/Norfolk, VA* OM: Gary Bugh MD: Qlivia Paff
APD'MD: Mike Carrier WJRF/Buluth, MN WYLV/Knoxville, TN* OM/PD: JP Morgan PD/MD: Aaron Dicer
PD/MD: Terry Michaels PD/M D: Jonathan Unthank A2D: Anne Verebely WYSZ/Toledo, OH
WHRMX/Bangor, ME KLFF/San Luis Obispo, CA* PD/MD: Jeff Howe
OM.2D: Tim Collins KNMI/Farmington, NM WAYM/Nashville, TN* KJTH/Ponca City, OK PD: Matt Williams APD: Rob Fairchild
APDVMD: Morgan Smith OM/PD: Darren Nez OM: Dave Senes PD/MD: Tony Weir MD: Noonie Fugler
MD: Kenny Montano PD: Jeff Brown A2D: Jes Wes KDUV/Visalia, CA*
WOBU/Chicago, IL* MD: Stace Whitmire WBYO/Sellersville, PA PD: Joe Croft
OM: Justin Knight WSCF/Ft. Pierce, FL KZRI/Portland, OR* OM: David Baker APD/MD: Shannon Steele

PO/ +D: Johnathon Eltrevoog

NOVEMBER 23, 2007

PD/MD: Paul Tipton

OM: Mike Novak
PD: David Pierce
APD: Eric Alen

www.americanradiohistorv.com

PD/MD: Kristine McClain

WCLQ/Wausau, WI
PO/MD: Matt Deane
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DUR, OP 0.29 £y
m R GO BA
00
CHRISTIAN CHR g CHRISTIAN ROCK
TITLE PLAYS & TITLE PLAYS
ARTIST IMPRINT / PROMOTION LABEL ~ TW - B2 ArmisT IMPRINT / PROMOTION LABEL  TW/ -
THE OLDER | GET [ LETGO }
' SKILLET sroenTspeno 1019 +39 5 o essenTiaupg | 208 9
LET GO - COMATOSE
4 GREY HOLIDAY EssemaLpl - 800 *24 65 ciler sRDENTSREING | 282 %3
- SIGNATURE OF DIVINE (YAHWEH) g NEVER LET ME GO
| ; 2 . NEEDTOBREATHE aantcworo cos. 22 6! B ravivronces MAVERICKMONOVS STERED/GOTEE 200 3
= WHAT DO WE KNOW? = ~ STARING AT THE LIGHT
4 #3 THOUSANDFOOT KRUTCH toorwanaL 24 <7 L2 weooing BRAVENEWWORLD | 2o 2
~  WE NEED EACH OTHER WHEN HOPE IS ALL YOU HAVE
° SANCTUSREAL SPARROWEMICMG T34 *53 Ji‘__ SPOKEN TOOTH&NAIL ZLS_ "2
- - GIVE UNTIL THERE'S NOTHING LEFT PART ONE
: 20wtk weroucoee 0 40 o 9 wavorwy FuckeRpg | 204 3
++ EVERYTHING GLORIOUS WORLD AWAY
b DAVID CROWDER BAND SIXSTEPS/SPARROW/EMICMG ~ ©72 ol 135 cutry TooTHs NAL 292 :2
SONG OF HOPE ANGELS ~
2 ROBBIE SEAY BAND sarrowrEMIMG  ©08  *1 7 e ootHanaL 222 *B
a I'M FOR YOU a BLACK BOX o
TOBYMAC FoReFRONTEMIMG 005 69 B ThsseauTIUL RepUBLIC FOREFRONT/EMICMG 2 2
EAST TO WEST ILLUMINATE
: " CASTINGCROWNS BEACHSTREETREUNONPLG 028 1B 0 8 prosecTas ToOTHENAL 192 =
THINGS LEFT UNSAID HOTEL AQUARIUM
- DISCIPLE suno | B8 27 B e BeCTooTHENALL 128 T3
IN MY ARMS FOR THE LOVE OF THE GAME
PLUMB ) wes SRS 2 3 oy Fuckerlg 190 2
HEAD OVER HEELS (IN THIS LIFE) AMAZING BECAUSE IT IS
B SWITCHFDOT sPaRROW/CDLUMBIVEMIOMG 070 *BA4 7 Theavost - TooTHENAL | 188 b
WHAT I'VE DONE CARRY ME DOWN
L UNTIL JUNE Fuckerimlg - 002 32 9 4 GEMONHUNTER soLDSTATENTOOTHaNAL | 18 1B
JUST ME GAME ON
° SEVENGLORY 7soin RS 790 1> B Disapie sevo 18 3
. BELIEVE ELEVEN REGRETS
& 10 ansTay  mecmoorHena 79 *35 1o 14\ aNCoRIvE whpLasy €2 3
3~ FENCE RIDERS I NEED YOU
7 i?é JIMMY NEEDHAM weop | 77 +54 120 prienTk pmoucore | 162 3
a LET'S GO BACK a FALLS APART
3 . eveRvoavsuony neop 464 3 : 18 rro0sanDFoOT KRUTCH TooTHENAL 18 18
SO MUCH LOVE NEED c
& THE ROCKET SUMMER seanoove 430 77 ¥ M sew TootHanaL 2 T4
YOU ARE LOVE IN YOUR ARMS
2 'y
& RUTH pecTooTHANAL 225 *6 0 B eventvseven FUCkermLe | 120 13
CRAZY BEAUTIFUL ! SHMAKE IT OFF
2 11
dl CHASEN ovc SR *52 3 Dizwas cRevenTiAUEmicwG | 9B *B
HUSH THE UNWINDING CABLE CAR
2 s,
22 INHABITED roon EEEEI *35 15 naeeuw TootHaNAL 148 :
SET THE WORLD ON FIRE AWAKE
2 3 -
B BRITT NICOLE sparrOwEMICMG 585 *3] V7 SEVENTH DAY SLUMBER secoorsnar 13 1
- IT'S BEAUTIFUL . NEVER GOING BACK TO OK
ELEVENTYSEVEN FuckerpLe | 029 35 Z) 2 THEAFTERS swpgo 141 30
) & s . o= |
AFTER YOUR HEART SWEET REDEEMER
2
& Cf pHILWICKHAM swpLeing | 393 24 & z i HIGH FLIGHT SOCIETY RKTROCKETOWN 14 o
~ FIND YOU WAITING ~ WOLVES (G.0.B. VS TONY WONDER)
2 24
25 i 2 OECeMBERADIO sLaTEDssPRINGHLL 312 Y18 & _i CHASING VICTORY MONOVSSTEREOIGOTEE. | 150 *4
CAN'T GO ON MEDICINE -
2
J 1 Growpicew FeRvenTwORD-cURB 00 18 2 i E/_ THE FOLD roorsnaL | 129 2
5 - = HOTEL AQUARIUM a - RA-RANDOM J
& M AL UNG UP pecmooTHaNAL | 272 4 E 9 TRANSISTORRADIO wpaTnTE ¥ 2t
NEVER GOING BACK TO OK s+ LET'S GO BACK
22 B 1 AFTERS swpLeng | 204 127 Ze 20 o ovoay sUNDAY weoe [NEEEM O
YOU ARE EVERYTHING LET GO
&0 - MATTHEW WEST SPARROWIEMICMG 227, il ¢ EDISON GLASS CREDENTIAUEMICMG | 100 ;.
< INSPO
ﬁ TITLE PLAYS TITLE PLAYS
EE  arTiST IMPRINT / PROMOTION LABEL ~ TW  +/- ARTIST IMPRINT / PROMOTION LABEL ~ TW.  +/-
j;; VAMAZING GRACE (MY CHAINS ARE GONE) CHRISTOMLIN  SIXSTEPS/SPARROW/EMICMG 331 +31 "~ YOU ARE MARK ROACH MYRRH/WORO-CURB 1_52 o -3
12 IN BETTER HANDS NATALIE GRANT N wrs 319 +2 5 YOU ARE EVERYTHING MATTHEW WEST SPARROW/EMICMG 146 [¢]

S
5]
@ 1 LOVE THE LORD LINCOLNBREWSTER INTECRITY - 236 +10 6 EVERYTHING GLORIOUS 0AvIDCROWOERBANO SIXSTEPS/SPARROW/EMI CMG %5 -2
@ B — e r — b= 1 -
§ E_ MIRACLE OF THE MOMENT STEVENCURTISCHAPMAN SPARROW/EMI CMG 236 13 3 ~ COUNT IT ALL JOY SHANNON WEXELBERCG DISCOVERY HOUSE 126 +20
S 20| EAST TO WEST CASTINGCROWNS BEACH STREET/REUNION/PLG = 209 -49 3 GOD OF ALL MERCY MICHAEL O'BRIEN CROWN 127 +8
3 1 28 CASTING — A - eid == = EREN _IMIC NI i p— Li<dD
5 6 GOD WITH US MERCYME INO 208 +9 2 THERE IS A HIGHER THRONE KEITH&KRISTYN GETTY CETTY 23  +6
§ 6 RESCUE ME sewad CURB 202 -1 8 THERE IS A GOD 33MILES INO 121 A7
=) 2= — .- EREES ™A _ = = m, P '/
% 7 HOW YOU LIVE (TURN UP THE MUSIC) POINTOF GRACE ~ WoRD-CURB 182 -3 OUR GOD SAVES PAUL BALOCHE - INTEGRITY @5 +9
g -4; WHEN THE SAINTS 5ARA CROVES - N0~ T74 410 | THINK ABOUT YOU KENT BOTTENFIELD 1BB a3 A
3 WRITING ON THE WALL MARKHARRIS INO 163 +3 THERE IS A REASON CAEDMON'S CALL INO 90 -19
e A S e NV R = M ~ R B, U
KLYT/Alluqmerque, NM WUFM/Columbus, OH* WJTL/Lancaster, PA* WJ _Z/Norfolk, VA* Planet Edge/Satellite Whip Of Cords/Satellite
IM: Johara " (0" Snyder OM: Michael Buckingham PD: John Shrk OMYFD: JF Morgan PD: Arron Daniels OM/PD: Matt Rhodes
MD: Jeer Behlle PO/MD: Nikki Cantu MD: Phil Sm-h APD: Anne Verebely
APD: Laine Moneyhon Positive Rock Show/Satellite KCLC/St. Louis. MO
WCVK/Bewlng Green, KY KIBZ/Lincchn, NE WITP/Rochester, NY PD/MD: Josh Booth MD: Dave Merkel

PDAVD: Samme Patermo
APD: Wil "The Tuna" Benson

IM:KenBurrs
AL Susen’Noodard
MD: Whtr 2y fule

KVRK/Dallas, TX*
PD: Chris Goodwin
MD: Drue Mitchell

OM: Lester &2, James
PO/MD: Ror Drury Red Letter Rock 20/Satellite

PD: Cody Christopher

WBVM/Tampa, FL*
PD: Wendy Temgleton

WDML/Marion, IL WFRJ/Saginaw, Mi MD: Reid Johnson MD: Olivia Paff
WVOF/By deeport, CT WSNL/Flint, Ml MD: Tom Sc woeder OM= Gary Eugh
SL/HD: 3-b Felberg MD: Brian Goodman PO\ D: Aeron Dicer Sirius Spirit 66/Satellite* WYSZ/Toledo, OH

WMKL/Mizmi, FL PD/MD: Jeff Howe
PD: Rob Rotbins

MD: Kelly Dewning

PD: Al Skop
WUAS/Sarasota, FL MD: Joey Black
OM: bric Byerly
PD: hiichel e Tellone
MC: E isha Skerski

WIWD B ockville, NY
PD: Zeter 3el otti
MD:Rz2en3 Tenburni

WORQ/Green Bay, WI*

OM/PD: Jim Raider WCLQ/Wausau, Wi

The Sound Of Light/Satellite PD/MD: Matt Deane
WBFJ/Greenshoro, NC PD/MD: Bill Moore
PD/MD: Wally Decker

APD: Darren Stevens

Effect Radio/Network
PD/MD: Bricn Harman
APD: Amanda Harman Firexzape/Satellite

PD,\D: Joe Hayes

* Monitored Reporters
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CHRISTIAN AC REPORTERS

KGNZ/Abilene, TX
PD/MD: Gary Hill

WFSH/Atlanta, GA*
PD: Kevin Avery
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Cary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Mike Alley

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID*
OM: Chris Gilbreth

PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns

PD: Susan Woodard

MD: Whitney Yule

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
APD/MD: Justin Wade

WJKL/Chicago, IL*

WAKW/Cincinnati, OH*
PD: Rob Lewis
MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Josh Booth

KGTS/College Place, WA
PD/MD: Eiizabeth Nelson

KBIQ/Colorado Springs, CO*
PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Colurbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
OM: Matt Hahn

PD: Kurt Wallace
APD/MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNW!I/Des Moines, 1A
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Miranda Belcher
APD: Randi Myles
MD: Jon Culbert

WWIB/Eau Claire, Wl
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
MD: Paul Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

NOVEMBER 23, 2007

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettrer
MD: Melissa Montana

WCSG/Grand Rapids, MI*
OM: Don Michael

PD/MD: Chris Lemke

APD: John Balyo

WJQK/Grand Rapids, MI*
OM/PD: Troy West
APD/MD: Gary Thompson

WBFJ/Greenshoro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Cary Miller

KAIM/Honolulu, HI*
OM: Jack Waters
PD/MD: Corry Reynolds

KSBJ/Houston, TX*
PD: Chuck Pryor
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Roger Henderson
MD: Theresa Ross

WCQR/Johnson City, TN*
APD: Chalmer Harper

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Grimm

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, M|
PD: Jenn Czelada

KKSP/Little Rock, AR*
PD: Don Burns
APD: Brad Scoleri

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

WRVI/Louisville, KY
OM/PD: C.C. Matthews
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Gamblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WFZH/Milwaukee, WI*
PD: Danny Clayton
MD: Rick Hall

KTIS/Minneapolis, MN*
PD: Jason Sharp
MD: Paul Perrault

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

WAWZ/New York, NY*
OM: Scott Taylor

PD: Johnny Stone

MD: Keith Stevens

KGBI/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WPOZ/Orlande, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

MD: Scott Smith

WMSJ/Portland, ME*
PD: PaulaK.

KFIS/Portland, OR*
PO: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
OM: Tom Schoenstedt
PD: Dave Masters

KSGN/Riverside, CA*
PD/MD: Bryan O'Neal

WPAR/Roancke, VA*
OM: Jackie Howard
MD: Brian Sumner

WRCl/Rochester, NY*
PD: Mark Shuttleworth

WQFL/Rockford, IL
OM: Ralph Trentadue
PD: Darren Marlar
MD: Joe Buchanan

KKFS/Sacramento, CA*
PD/MD: Max Miller

Sirius Spirit 66/Satellite*
PD/MD: Al Skop

XM The Message/Satellite*
OM: Jon Zellner

PD: Mike Abrams

MD: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Valentine
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
PD/MD: Tom Scott

KTSL/Spokane, WA*
PD/MD: Beau Tyler

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter

PD: Chris Kelly

APD: Dale Christopher

KX0J/Tulsa, OK*
PD: Bob Thornton
APD: Dave Gordon

WGTS/Washington, DC*
PD: Becky Witson Alignay
MD: Rob Conway

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters

» WORSHIP LEADER
CHRIS TOMLIN STEPS 2-1
ON CHRISTIAN AC INDICATOR

AND CHRISTIAN INSPO WITH
“"AMAZING GRACE (MY
CHAINS ARE GONE).”

ég e CHRISTIAN AC INDICATOR

5 ARTIST IMPRINT / PROMOTION LABEL

+-

;

Z

E
o 12 AMAZING GRACE (MY CHAINS ARE GONE) CHRIS TOMLIN SIXSTEPS/SPARROW/EMICMG ~ 800  +29
[ 2] T INBETTERMANDSNAWLEGRANT (WRE | 765  +60

i e - — i — =

3 21 EAST TO WEST CASTING CROWNS BEACH STREET/REUNION/PLG 757 -85

4] 2 INWONDERewssvs NPOP | 727 +47
! | . e — ]

5 18  SUNDAY TREEE3 INPOP 661 16
° 15 MIRACLE OF THE MOMEr;T STEVEN tums;wjm SPARROW/EMI CMG 633 +10
& I "B HOW YOU LIVE (TURN UP THE MUSIC) PONT OF GRACE WORD-CLRE 605 +44
e T GOTW!TH us M_ERCVME INO 602 +4
° T YOU ARE EVERY THING MATTHEW WEST SPARROW/EMI CMC 561 +83
@ 1—4 I ;ONG OF HOPE ROBBIE SEAY BAN: SPARROW/EMICMG 559 +22

m 21 EVERYTHING GLORIOUS DA\;I[;CR(;EL; B;TND SIXSTEPS/SPARROW/EMICMG 553 -15

12 I 19 LOVE THELORD LINEOL_N I;REWSTER INTECRITY 483 -6
@ T WHEN OUR HEARTSisING RUSH OF FOOLS MIDAS 441 +3
0 10 THE TWENTY-FIRST TIME MONK & N?AGLE REUNION/PLG 436 +12
@ —ZIJ_ _BE STILL STORYSIDE:B a - 75@1 MAJORITY/COTEE 378 +18
@ I _l;‘ _GIVE UNTIL THERE'S NOTH;NG LEFT REUENT_K 7 7(7m10|./cm££ 346 ] +16
@ —1—2—. SIGNATURE OF DIVINE (YAHWEH) NEEDTOBREATHE ATLANTIC/WORO-CURB 300 +22
@ T DON'T GET COMFORTABLE BRANDON HEATHi ) REUNION/PLG 294 +68
@ 6 MADE CALEBROWDEN - - SLA;TEC;SPRINGHILLﬁ 277 +26
@ S WRITING ON THE WALL MARKHARRIS ) N0 272  +44
@ 2 JESUS HOLD ME ANDREW CARLTON 7 BAKERTOWN ~ 235 +20
@ - 9 THE REAL JESUS DOWNHERE CENTRICITY 222 +2)
@ 6 TrMERE IS-A (;D S;MILES T N0 220 +22
@ I E S _SET THEERLD ON FIRE B;NI}OLE - SPARROW/EMI CMG 219 +4

p—m. — — e b ——) =i
@ : 3 WHEN THE SAINTS SARAGROVES INO 208 i +3]
@ | T ;APTIVATED SHAWN MCDONALD SPARROW/EMICMC + 202 i +2
@ I 1 ON MV WAY MARIEMILLER - 7 CURB 197 +19
. e R S _ —_— e
@ LIRLNN A LET THE WORSHIPPERS ARISE POCKET FULL OF ROCKS MYRRH/WORD-CURE 183 +40
@I SINGING OVER ME BUILDING 429 o - WORD-CURB 183 +18
@ iN MY ARMS PLUMB CURB 180 +10
r' CHRISTIAN AC
ﬁ MUSIC RESEARCH
TroyResearch
TITLE w w w w
ARTIST IMPRINT / PROMOTION LABEL ~ FAM%  25-54 2534 3544 4554
EAST TO WEST CASTING CROWNS BFACHSTREET/REUNION/PLG.  98% 439  4.31 4643 446
AMAZING GRACE (MY CHAINS ARE GONE) CHRISTOMLIN ~ SIXSTEPS/SPARROW/EMICMG ~ 92% 437 427 437 447
BRING THE RAIN MERCYME N0 9%  4.22 _4.19 422 425
THERE IS A GOD 33MILES N0 96% 420 413 428 419
UNDO RUSH OF FOOLS MIDAS  96% 409 408 410 4.08
GOD WITH US MERCYME N0 76%  4.07 398 432 410
7 GIVE YOU GLORY JEREMY CAMP BEC/TOOTH&NAIL  97%  4.06 4.05 404 4.09
GIVE ME WORDS TO SPEAK AARON SHUST BRASH 94% 403 401 405 4.03
MADE TO LOYE TOBYMAC FOREFRONT/EMICMG ~ 98%  4.00 413 = 4.04 3.84_
I'M FOR YOU TOBYMAC FOREFRONT/EMICMG  89% 396 4.02 4.02 73.85
I'M NOT WHO | WAS BRANDONHEATH REUNION/PLG  97% 396  3.91 -EBL fOi
EVERY TIME | BREATHE BIG DADDY WEAVE FERVENT/WORD-CURE  97% 396 397 402 388
EVERY THING GLORIOUS DAVID CROWDER BAND SIXSTEPS/SPARROW/EMICMG ~ 97%  3.95 7 401 398 3.87
LOVE THE LORD LINCOLNBREWSTER INTECRITY 96%  3.93 374 403 402 |
IN WONDER NEWSBOYS INOP 78% 390 384 393 3.2
HOW YOU LIVE POINT OF GRACE WORD-CURB 85% 390 386 390 394
YOU ARE EVERY THING MATTHEW WEST SPARROW/EMICMG ~ 67%  3.89 391 3.96' 3.82
WHEN OUR HEARTS SING RUSH OF FOOLS MiDas 88% 389 387 40C 380
IN BETTER HANDS NATALIE CRANT (wre 80% 383 387 38C 381
MIRACLE OF THE MOMENT STEVEN CURTIS CHAPMAN SPARROW/EMICMG ~ 87%  3.80 374 3.8€ 379

Total Sample size is 2730. These are average scores for music in the Contemporary Christian AC format, based
on data from surveys conducted throughout the US, using TroyResearch Online Music Tracking. Online panelists
score each song on a 1-5 scale where 1 = strongly dislike and S = strongly like. TroyResearch is a registered trade-
mark of RadioResearch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonatham Little at

740-549-9700, x61 or email jlittle@troyresearch.com.

FOR WEEK ENDING NOVEMBER 18,2007
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Just like

all of the
tools and
information
we have
access to as
programmers,

Deconstructing the CMA Awards: the new, the known

and the legends

Changing Of The Guard?

R.J. Curtis

RCurtis@RadioandRecords.com

n the immediate aftermath of the Country Music Assn. |

(CMA) Awards Nov. 7, there was talk about a changing of the
guard—in part because Sugarland supplanted 14-time win-
ner Brooks & Dunn as top vocal duo—but also in light of
major wins by Taylor Swift and Carrie Underwood, two

young artists.

However, upon further examination of
who took home what, you could also use a
radio positioning statement to describe the
outcome of this year’s awards: “The new, the
known and the legends.”

Indeed, there was 17-year-old Swift accept-
ing the Horizon Award, proclaiming it “the
highlight  of
Underwood, still in her early 20s, picked up a

my senior year,” while
second consecutive female vocalist of the year
trophy. Three-time entertainer of the year
Kenny Chesney represents the known, and
George Strait, whom Chesney thanked for
picking up dinner the night before, would seem
to be the legend. (I say “seem” because even
though Strait is already in the Country Music
Hall of Fame, he continues to make relevant,
mainstream music that radio keeps gobbling up
nearly 30 years into his recording career.)

Exhibit A would be Strait’s award for album
of the year, “It Just Comes Natural,” his sixth
win in the category. Exhibit B is his other win,
song of the year “Give It Away” With 18 CMA
Awards, Strait is the Dorian Gray of country
music. His voice has never changed, he looks
pretty much the same as he always has and he
keeps cranking out No. 1 records.

If there was any baton passing, it happened
with independent labels receiving more nom-
inations than any time in recent memory. For
the first time in the 26-year history of the
Horizon Award, four of the five nominees—
Swift (Big Machine), Jason Aldean (Broken
Bow), Little Big Town (Equity) and Rodney
Atkins (Curb)—were on independent labels.
Swift was only the fourth indie-label artist to

24/7 NEWS ONLINE @ www.RadicandRecords.com

win the award, but she wasn’t the youngest.
That honor still belongs to LeAnn Rimes, who
won it 10 years ago at the age of 15.

If the list of winners was a station’s playlist
—which come to think of it, it actually is—
most programmers would say the format is
pretty evenly balanced. CMA board member
Becky Brenner programs KMPS/Seattle, and
she prefers to think of the CMA results as a
spreading of the wealth rather than a chang-
ing of the guard.“Sugarland had a big year, and
they earned the recognition.” That said,
Brenner still believes Brooks & Dunn could
come back and win vocal duo again. It certain-
ly wouldn’t be the first time. In 2000,
Montgomery Gentry ended Brooks & Dunn’s
reign of eight straight duo awards. Their career
adjustment? Nabbing another six in a row
before Sugarland’s win this year. Brenner says
Brad Paisley and Underwood “had amazing
years” and their respective male and female
vocalist awards were well-deserved, but that’s
not to say Tim McGraw or Reba McEntire
couldn’t win again. “Changing of the guard
indicates a new regime,” Brenner says. ““I think
there’s room for everyone.”

KKWE (the Wolf)/Seattle PD Lance
Tidwell believes “we are seeing the beginning
of that change. I hope we see some more
because it’s so much better for the format.”

WPCV/Lakeland-Winter Haven, Fla., PD
Mike James thinks it’s a good idea when no one
has a lock on any given category. “When you
think about our seven or eight mega-superstars,
they're all still relevant with a huge fan base, but
it’s imperative for all of us to support the next

1 we must

use our
discretion
to put the
awards in
context
with other
industry

and

format

trends.’
—Adam Mayfield

www.americanradiohistorv.c

Brenner

Jacobson

generation of superstars like Brad, Carrie,
Sugarland, Jason Aldean and others.”

That continuous influx of new talent, says
Mark Hill, who programs KCTR/Billings,
Mont., is important “for P2s and P3s who are
becoming more attracted to the format.”

After watching the awards, KFDI/Wichita
PD Beverlee Brannigan noted, “What I see,
which I find incredibly encouraging for the
format, is the broadness of appeal,” citing
Swift, Kellie Pickler and Strait. “It’s incredible
that we'’re continuing to bring people in on
the young end.”

That seems to be the case based on TV rat-
ings, as the CMAs easily won the night for
ABC and posted strong numbers with the
highly coveted 18- to 49-year-old crowd. That
pleased WGNA/Albany, N.Y,, PD Tom
Jacobson, who says, “I've been a believer that
18-49 is becoming country’s No. 1 demo.”
Jacobson adds, however, that regardless of who
are, “Toby Keith and Tim
McGraw deserved a seat at the table due to

the winners

their tours and awesome body of work over
the last year.”

That sentiment was echoed by Julie Stevens,
who programs KTRY/San Jose. “I have pon-
dered how in the world we have an awards
show and Tim McGraw is not nominated for
anything.” Stevens reasons that “McGraw isn’t
old guard; he’s very much a part of the today
guard.” She believes a lot of the process is too
political: ““We run the risk of putting ourselves
in the same position as the Academy Awards,
where academy members vote for the artsy-
fartsy movies and don’t really reflect the gen-
eral public’s feeling about what was good.”

According to WBTU (US 93.3)/Fort
Ind., APD/MD Adain Mayfield,
“Most of the major awards-show wins aren’t

Wayne,

really indicative of anything except block vot-
ing.” Maytfield adds that that’s not meant as a
knock against artists or the format. Instead, “'I
say it as a caution against using them as tea
leaves to predict the future of country music.”
While the publicity that the awards show reaps
is a shot in the arm for everyone, he warns,
“Just like all of the tools and information we
have access to as programmers, we must use
our discretion to put the awards in context
with other industry and format trends.”
KCTRs Hill believes that overall, “the for-
mat is healthy. Awards shows, as well-produced
as the CMAs this year, only help things.” And
Victor Sansone, VP/GM at WKHX and
WYAY/Atlanta, reminds us that “it’s all about
the year.” Commenting on the only award that
came close to the vicinity of a surprise,
Sugarland’s duo of the year award, he says,
“Sugarland came roaring out of 2007 with a
great run, electrifying show and a great vibe.”
As someone who has been in the format for
many years, Sansone advises a long-term per-
spective: “Let’s resist the urge to make sweep-
ing statements for a while and look at what

happens next year.” RR

Additional reporting by Ken Tiscker.
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KEAN/Abilene, TX
OM: Randy Jones
PD/MD: Rudy Fernandez
APD: Shay Hill

KRRV/Alexandria, LA
PD: Hollywood Harrisan
MD: Melissa Frost

KGNC/Amarillo, TX
OM/PD: Tim Butler
APD/MD: Patrick Clark

KBRJ/Anchorage, AK
PD: Matt Valley
APD/MD: Eddie Maxwell

WYAY/Atlanta, GA*
OM/PD: Mark Richards
MD: Sandy Weaver

WPUR/Atlantic City, NJ*
PD: Joe Kelly

WIBL/Augusta, GA*
OM: Steve Burke

KBKO/Bakersfield, CA*
PD/MD: Kenn McCloud

WILS/Beckley, WV
OM: Dave Willis
PD/MD: Fred Persinger

KCTR/Billings, MT
OM: Jay Brandon
PD/MD: Mark Hill

WZKX/Biloxi, MS*
OM/PD: Bryan Rhodes

WHWK/Binghamton, NY
PD: Don Brake

WBWN/Bloomington, IL
OM/PD: Dan Westhaff
APD/MD: Buck Stevens

WHKX/Bluefield, WV
OM: Ken Dietz
PD/MD: Joe Jarvis

KQFC/Boise, ID¥
PD: Wes McShay
MD: Ruby Cortez

KAGG/Bryan, TX
MD: Danny Merrel!

WOKO/Burlington, VT*
OM/PD: Steve Pelkey
MD: Bill Sargent

WIXY/Champaign, IL
PD: Sky Phillips
MD: Nicole Beals

WOGT/Chattancoga, TN*
PD: Duane Shannon

WYGY/Cincinnati, OH*
OM: Patti Marshall
PD: Travis Moon

WKCN/Columbus, GA*
OM: Bab Quic!
PD/MD: Brian Themas

WSTH/Columbus, GA*
OM: Brian Waters

PD: Alan Quin

APD/MD: Mike Kelly

KFTX/Corpus Christi, TX*
PD: Chuck Abel

MD: "Dr. Bruce Nelson"
Stratton

KOUL/Corpus Christi, TX*
OM/PD: Clayton Allen

KRYS/Corpus Christi, TX*
OM: Paula Newell
PD: Frank Edwards

KTYS/Dallas, TX*
OM: Tom Hunter
PD: Gayle W. Poteet
MD: Chris Huff

KWLI/Denver, CO*
PD: Bill Camble
APD/MD: Randy Shannon

KJJY/Des Moines, |A*
OM: Jack O'Brien

PD: Andy Elliott

MD: Eddie Hatfield

WTVY/Dothan, AL
OM/PD: Amie Pollard
MD: Mike Casey

KKCB/Duluth, MN

WAXX/Eau Claire, Wl
OM/PD: Cearge House

WQRB/Eau Claire, WI
PD/MD: Mike McKay

WRSF/Elizaheth City, NC
OM: Curtis Cuervo
PD: Kris Richards

WTWF/Erie, PA
OM: Joe Lang

PD: Boh Domingo
APD: Chuck Rambalda

WXTA/Erie, PA
OM/PD: Adam Reese

KKNU/Eugene, OR
PD/MD: Jim Davis

WKDQ/Evansville, IN
PD/MD: Jon Prell

KVOX/Fargo, ND
OM: Janice Whitimore
PD: Eric Heyer

MD: Scott Winston

WKML/Fayetteville, NC
PD/MD: DeanO

KAFF/Flagstaff, AZ
PD: C.J. Murri
MD: Jenny Brawn

WXFL/Florence, AL
OM: Jeff Thamas
PD: Fletch Brawn

WEGX/Florence, SC
OM/PD: Randy "Mudflap”
Wilcox

MD: Chase Matthews

WFRE/Frederick, MD¥
PD: Lisa Allen

WFLS/Fredericksburg, VA*
OM/PD: Paul Johnsan
APD: Todd Grimsted

KHGE/Fresno, CA
OM: Paul Wilson

PD: Chuck Ceiger
APD/MD: Kris Daniels

KUAD/Ft. Collins, CO
PD: Mark Callaghan
APD: Dave Jensen
MD: Brian Gary

KTCS/Ft. Smith, AR
OM: Lee Youn:
PD/MD: Troy Eckelhatf

WBTU/Ft. Wayne, IN
OM: Phil Becker

PD: Scott Roddy
APD/MD: Adam Mayfield

WTRS/Gainesville, FL
OM/PD: Shane Finch
MD: Dave Tyler

WTNR/Grand Rapids, MI*
OM: Brent Alberts

PD: Steve Stewart

APD/MD: Brian Sims

WNCY/Green Bay, WI*
OM: Jeff McCarthy

WAYZ/Hagerstown, MD
OM/PD: Randy Fitzsimmons
MD: Tori Anderson

WCAT/Harrisburg, PA*
PD: Will Robinson

WTCR/Huntington, WV
PD: Clint McElroy

KIXQ/Joplin, MO
OM: Chad Elliot
PD: Cody Carlson

WNWN/Kalamazoo, M
PD:P.J. Lacey

APD: Scott Wagner

MD: Tim Harris

KDBR/Kalispell, MT
OM/PD: John Michaels

WKOA/Lafayette, IN
PD: Mark Allen

APD: Annie James
MD: Bob Vizza

KXKC/Lafayette, LA*
PD: Casey Carter
APD/MD: Sean Riley

WBBN/Laurel, MS
OM/PD: Tom Freeman

WLXX/Lexington, KY*
OM: Robert Lindsey
PD/MD: Marshall Stewart

KZKX/Lincoln, NE
OM: Jim Steel

PD: Hass Michaels
APD/MD: Caral Turner

KLLL/Lubbock, TX
PO: Jeff Scott
MD: Neely Yates

WWQM/Madison, WI*
PD: Brad Austin
APD/MD: Kenny Jay

KlA)/Mason City, 1A
PD: Phil O'Reilly
MD: Robin McCann

KRWQ/Medford, OR
OM/PD: Larry Neal
MD: Scott Sc%u\er

KUBB/Merced, CA
OM/PD: Rene Roberts
MD: Dee Kelly

WOKK/Meridian, MS
PD: Todd Rupe

WBAM/Montgomery, AL*

WKKW/Morgantown, WV
OM: Hoppy Kercheval
PD/MD: John Bawen

WMDH/Muncie, IN
PD: Jon Sipes
MD: Shane Goad

WMUS/Muskegon, MI*
OM: Dave Taft
PD: Mark Dixan

WGTR/Myrtle Beach, SC
PD: Johnny Walker
MD: Karby Ray

KJCS/Nacogdoches, TX
PD: Rabby Lynn
APD: ErinRohde

WCTY/New London, CT
OM/PD: Jimmy Lehn
APD: Dave Elder

KHKX/Odessa, TX
PD: Mike Lawrence
APD/MD: Kelley Peterson

KPLM/Palm Springs, CA
PD: Al Cordan
MD: Kary James

WPAP/Panama City, FL
OM/PD: Jay Cruze
MD: David Howard

WYCT/Pensacola, FL
MD: Denis "Catfish” Miller

WFYR/Peoria, IL
OM/PD: Ric Morgan

WPOR/Portland, ME*
OM: Randi Kirshbaum

PD: Matty Jeff
MD: Shelry Kincaid

WRWD/Poughkeepsie, NY
OM: Reggie Osterhoudt

PD: Aaron "Dave" McCord
APD: Paty Quyn

KOUT/Rapid City, SD
PD/MD: Mark Houston

KBUL/Reno, NV*
OM: Nick Elliott
PD/MD: Derek Gunn

KUUB/Reno, NV
OM: Jim McClain
APD: "Big" Chris Hart

WDWG/Rocky Mount, NC
OM: David Perkins

PD/MD: Rick Braswell

APD: Dave Richmond

WCEN/SaEinaw, Mi
PD/MD: Joby Phillips

WWFG/Salisbury, MD
OM/PD: Brian Cleary
APD/MD: Sandra Lee
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KEGA/Salt Lake City, UT*
OM: Alan Hague
PD: Cady Alan

KGKL/San Angelo, TX
OM/PD: Boomer Kingston

KUSS/San Diego, CA*
PD: Mike O'Brian
MD: Delana Bennett

KK JG/San Luis Obispo, CA
OM/PD: Pepper Daniels
MD: Adam Montiel

KRAZ/Santa Barbara, CA
PD/MD: Stefan Carpenter

KSNI/Santa Maria, CA
PD/MD: Tim Brown

Jones CD Cuun!rV/Satellite*
OM/PD: Jim Murphy
MD: Rick Morgan

Jones US Country/Satellite*
PD: Penny Mitchell
MD: Joani Williams

Sirius New
Country/Satellite*
OM/PD: Scott Lindy
MD: Al Skop

XM Highway 16/Satellite*
PD: Jon Anthany
MD: Jay Thamas

WJCL/Savannah, GA*
OM: Pat Garrett
PD: Boamer Lee

WBFM/Sheboygan, W
PD: Eddie Yharra
APD: Jeff "JR." Kelm

KRMD/Shreveport, LA*
PD: Paul Orr
APD/MD: James Anthony

KSUX/Sioux City, IA
PD/MD: Tany Michaels

WBYT/South Bend, IN
PD: Clint Marsh

APD: Stinger

MD: Shannan Marie

KIXZ/Spokane, WA*
OM: Robert Harder
PD/AMD: Paul "Coyote”
Neumann

WTHI/Terre Haute, IN
OM/PD: Barry Kent

WIBW/Topeka, KS
PD: Keith Montgomery
APD/MD: Stephanie Lynn

WTCM/Traverse City, Ml
OM/PD: fack O'Malley
MD: Carey Carlson

WWZD/Tupelo, MS
OM: Rick Stevens
PD: Paul Stone

WFFN/Tuscaloosa, AL
OM: Creg Thomas

PD: Mor

WFRG/Utica, NY
OM/PD: Bill McAdams

KJUG/Visalia, CA
PD: Dave Daniels
MD: Adam Jeffries

WDEZ/Wausau, Wi
PD: Chad Edwards
APD/MD: Vanessa Ryan

WOVK/Wheeling, WV
PD/MD: Jim Elliott

KZSN/Wichita, KS*
OM/PD: lg/man James
APD: Todd Taylor

MD: Rick Regan

WILQ/Williamsport, PA
OM/PD: Ted Minier
APD/MD: John O'Brien

KXDD/Yakima, WA
OM/PD: Dewey Boynton
APD/MD: Joel Baker

* Monitored Reporters

POWERED BY

niclsen

» TERRI CLARK'S “IN MY
NEXT LIFE" SOARS 38-19 IN
ITS SECOND WEEK ON THE
CANADA COUNTRY CHART.

|8 30 FALL CLAY WALKER

21 1B

25 15 WHAT KINDA GONE CHRISCAGLE

27 12 HOWLONG EAGLES
30 10 IT'SGOOD TO BE US BUCKY COVINGTON

39 3 I'MWITH THE BAND LITTLEBIG TOWN

37
? 8 TANGLED UP BLLY CURRINGTON
9
5

T 17 WHAT DO YA THINK ABOUT THAT MONTCOMERY GENTRY

HEAVEN, HEARTACHE AND THE POWER OF LOVE TRISHA YEARWOOD

i R

: § §§ TITLE COUNTRY INDICATOR PLAYS TOTAL

[ ; 23 ARTIST IMPRINT / PROMOTION LABEL ™ - AUD.__

1 i 16 SO SMALL CARRIE UNDERWOOD ARISTA/ARISTANASHVILLE 4345 -3 9.810

Pl 4 12 MORE THAN A MEMORY GARTHBROOKS PEARLBIGMACHINE 4081 43 9.387
e T 15 Ho_w 'BOUT THEM CowaRLsicEERce STRAIT . MCANASHVILLE 4070 +125 9188

4 T 25 FREE AND EASY (nowﬁ THE ROAD | GO) DIERKS BENTLEY CAPITOLNASHVILLE 3962  -382  9.040
e “_7_ v FIRECRACKER JOSH TURNER MCANASHVILLE 3893 W49 9040

Pl 3 5 DONT BLINK KENNYCHESNEY BNA 3841 <471 8733

VBl S5 32 LIVIN' OUR LOVE SONG JASON MICHAEL CARROLL ARISTANASHVILLE 3821 37 8.644
G ? n OUR SONG TAYLOR SWIFT BIGCMACHINE 3632 _ozﬁ | §362_
e 9 | 13 EVERYBODY KEITHURBAN CAPITOLNASHVILLE 3544  +109 8.429

10 PN ASYLUM-CURB 3513 143 7465

3404 4197 7928

n COLUMBIA
120 12 9 STAY SUGARLAND MERCURY 3287  +321  7.095
1 14 6 WINNER AT A LOSING GAME RASCAL FLATTS . \YRICSTREET ~ 3097 +203  6.902
W] B 21 ASIFssravans -  RA 3003 4l 6989
= 15 22 NOTHIN'BETTER TO DO LEANN RIMES  ASYUM-CURB 2635 #4137 5733
h; 1j7f _5_ READY, SET, DOI]'TGO BILLY RAY CYRUS WITHMILEY CYRUS WALTDISNEY/LYR\CSTREE; 275179 +296 5.6047
Fw‘ 16 17 WATCHING AIRPLANES CARY ALLAN MCANASHVILLE 2467 #4152 5146
18 .Té_ 5 LETTER TO ME BRAD PAISLEY o ARISTA NASHVILLE 2283 +410 I _4.852_
.19—- 21 ;I’HE MORE | DRINK BLAKE SHELTON WARNERB;OSTWE\I 7580 _013_9_ 3?899“
20 8  STEALING CINDERELLA CHUCK WICKS RCA 1913 4149 4302

BOMACHNE 1845 492  3.959

26 4 GET MY DRINK ON TOBY KETH ;*OWDOG NASHVILLE 1:/87 7»3? 4.028 )
_2_4_- 7 CLEANING THIS GUN (COME ON IN BOY) RDDNEY ATKINS wRB 172} +227 3769
25 8  INTERNATIONAL HARVESTER CRAIGMORGAN BROKENBOW 1673  +163  3.607
22 13 LAUGHED UNTIL WE CRIED JASON ALDEAN BROKENBOW 1615 94 328

CAPITOLNASHVILLE 1530 .8 3067
ERC/LOSTHIGHWAY/MERCURY 1405 +122 2978

LYRCSTREET 1225 W45 275

(E- 2 RED LWELLA FAITHHILL © WARNER BROS/WRN 711*62 T ‘2.43'5
B 2 'GOD MUST BE BUSY BROOKS & DUNN  ARSTANASHVLLE 1068 36l 2050
—29—- 20  ONLINE BRAD PAISLEY - ARISTANASHVILLE 1054 S8 2.625 )
33_7 'YOU STILL OWN ME EMERSON DRIVE MONTAGE/MIDAS?NEW REVOLUTION 7?86 ot 2056
31 20 TAKE ME THERE RASCAL FLATTS LYRCSTREET 976 .92 2350

36 4 THINGS THAT NEVER CROSS A MAN'S MIND KELLIE PICKLER BNA 801  +128 1748
SMALL TOWN SOUTHERN MAN ALANJACKSON ARISTANASHVILLE 776 +503 1598

35 5 ROLLIN' WITH THE FLOW MARK CHESNUTT " LoFONGREEK 758 +79 | 1500
3 LOVEDON'TLIVE HERE LATANTEBELLUM_ o  CAPITOL NASHVILLE 712 +4E 1581
GLED UP | ' 7MERCURY €45 32 1361

EQUTY 629 461 1113
-162

n 14 GooD TIEE DERICRUTTAN o

12 9 SOMEBODY'S SON AARONLINES o

4 THAT TRAIN DOCWALKER &

4 LETTER TO ME BRAD PAISLEY

2 INMY NEXT LIFE TERRICLARK ¥

10 FELLRIGHT E{TO YOU JESSIE FARRELL ¥

3 FLIRTIN WITH ME JASON BLAINE &

8 w-ATCHING AIRPLANES GARY ALLAN
-_3- FALL CLAY WALKER
18  IF YOU'RE READING THIS TiMMCGRAW
' ;7 AS IF SARAEVANS
20  ONLINE BRADPAISLEY

S DON'T WASTE YOUR PRETTY WILLIE MACK W
12 HOW LONG EAGLES

FOR "VEEK ENDING NOVEMBER 18, 2007

wWww.americanradiohistorv.com

10 25 FREE AND EASY (DOWN THE ROAD | GO) DIERKS BENTLEY

13 | 16 BLAMEIT ON THAT RED DRESS GORDBAMFORD

17 137 WHAT DO YA THINK ABOUT THAT MONTCOMERY GENTRY

5 4 READY, SET, DON'T GO BILLY RAY CYRUS WITHMILEY CYRUS

20  LIVIN' OUR LOVE SONG JASON MICHAEL CARROLL

3 13 1GOT MY GAM?ON TRACE ADKINS CAPITOLNASHVILLE 470 0.896 L
i -
B B rme CANADA COUNTRY -
25  ARTIST IMPRINT / PROMOTION LABEL ~ TW -
11 12 DON'TBLINK KENNY CHESNEY BNA/SONY BMG 662 -20
2 12 MORETHAN A MEMORY GARTHBROOKS PEARUBGMACHINE/UNIVERSAL 638 16
T ? HOW 'BOUT THEM COWGIRLS GEGRGE STRAIT ) MCA NASHVILLE/UNIVERSAL 540 412
? —11/ EVERYBODY KETH U’RBAN o - ) CAPITOLNASHVILLE/EMI 539_ _01:5
»—4— B E- EARLIN' JOHNNY REID & N OPEN RaDlUNNERSALﬁASZ7 +9
T ? OUR SONG TAYLOR SWIFT BIG MACHINE/UNIVERSAL _SZT +9 N
? v7— | REMEMBER THE MEI&HANEYELLOWBIRD L EBGTZZ )
T 10 COMEON& GEEOT&{PAUL BRANDT & UNIVERSAL 7E5 ] +19
‘jt_;_ 717 | FIREERACKER JOSH TURNERﬁ B MCA NASH\;ILLE/UNIVERSAL Ik 4§377 -453 L
—F 4' WINI‘JER :AT A LOSING GAME RASCAL FLATTS LYRIC STREET/UNIVERSAL 476_ +88 g
T ? SO SMALL CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/SONY BMC 4773 42

CAPITOL NASHVILLE/EMI 441 -30
NOT LISTED i 4—?: 2 -4 =

- GWB/ROYALTY 419 o o}
OUTSIDETHE;.INES 73_ -30 |

COLUMBIA/SONY BMG 4R +35

OPEN ROAD/UNIVEITSA[ I 59_8 ~ +89

ARISTANASHVILLESSONYEBMG 383 +54

- BNA/SONY BMGV ;382_ +141
o UNIVERSAL 349_ <35 1

WALT DISNEY/LYRIC STREET/UNIVERSAL | 341 +33
NMM AD_E- 320 +91
MCA NASHvILE/lelvERSAL 331 :52
) ASVLUM.CQRB/EW 316 +56 1
CURB/EMI 308 -21

RCA/SONYBMG 303 -8

ARISTA NASHVILLE/SONY BMG 299 -55
ARISTA NASHVILLE/SONY BMG 294 7 17
- OPEN RO;;D/UNIVERSAL 27 1 +38

ERC/MERCURY/LOST HIGHWAY/UNIVERSAL 278 7

% indicates CanCon
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Meet Julie Adam, who runs Toronto’s half-century-old heritage AC

CHFI: Older Than

Sputnik

Keith Berman

KBerman@RadioandRecords.com

t’s been a year of anniversaries, and why should we limit our
celebrations to this side of the border? Congrats to Rogers
AC CHFI/Toronto, which, earlier this year, almost set the
building on fire when it rolled out a birthday cake with 50
big candles on 1t. “It’s just amazing to think the station’s been
on that long,” GM/PD Julie Adam says. M One ot the high
points in 1its long history was in 1960, when Ted Rogers personally bought the
station and added 1t to his growing portfolio; CHFI has been a Rogers
Communications station ever since. Another turning point came in the mid-
"80s, when market legend Don Daynard joined the station, crossing the street
from CKFM (Mix 99.9). That move was orchestrated by then-PD Sandy
Sanderson (now executive VP of Toronto radio for Rogers) and then-GM Tony

Viner (now Rogers president/ CEO).

“At the time, CHFI was at the bottom of the
barrel, and we went from worst to first very
quickly,” Adam says. “It was a pretty incredible
time for radio.” Once Daynard was in place in
mornings and began a 12-year run in the chair,
station fixture Erin Davis was brought in to
join him and, save for a two-year break, has
been in mornings since the late "80s.

“The station’s always been focused on the
community and has done a lot of charity
events; Erin shaved her head for Children’s
Wish and made the cover of the newspaper,”
Adam says. “There was a lot of success and No.
1 books and certainly top 2s for all those years.
This is a great station.”

Adam, whose background is music and pro-
gramming, is in a unique situation, since she’s
the GM and PD.*T just fight with myself a lot,”
she jokes. But it can be a little daunting when
you take into account that she is completely in
charge of a powerhouse station in the fifth-
largest metro area in North America.

“I’'ve always felt a little like, “Wow, you real-
ly want me to do this job? You sure there’s not
someone else more qualified?” " she says.“[It's a
privilege to be here. I love radio, 1 love all the
formats. There’s nothing else [ want to do or
would rather do, and to do it at a station like

NOVEMBER 23, 2007

this is incredible.”

One of the bonuses of her dual role is that
she can give an on-the-spot OK to an idea
during a brainstorming meeting with the staff,
because she knows what the budget can han-
dle. “When you're the GM as well, you get to
be part of the road map of the whole business,
so it’s much easier to make things happen when
you don'’t have to go through an extra person
or two to get approval,” she says.

Despite years of programming experience,
Adam candidly admits she had a bumpy entry
into CHFI.“The first couple of years were very
difficult and trying, and those two years were
the years of my career that I learned the most
about how to do the job and how to make mis-
takes, frankly,” she says. “I really learned to
appreciate heritage.”

Those initial years helped dispel her attitude
of “change is good™ and realize that while it
wise to move quickly on things, you can't
change quickly all the time.“There’s a time and
a place for making fast decisions and taking fast
action, and there’s a time and a place for mov-
ing slowly and really thinking things through
—that’s been my biggest learning experience,”
she says.

“Some people have been listening to this sta-

WwWww americanradiohistorv.

From left: Morning duo Erin Davis and Mike Cooper with
producers lan MacArthur and Gord Rennie and soccer

darling David Beckham.

Listener-supported Team CHFI in the Run for the Cure
raised $70,000 to fight breast cancer and won CHFI its
third consecutive Corporate Spirit Award.

‘Some

eople

ave been
listening to
this station
for three
decades,
and that’s
incredible.
It’s just
about having
respect
for the
audience.’

—Julie Adam

tion for three decades,
and that’s incredible.
It’s just about having
respect for the audi-
ence. Once [ really
got my head around
that, it made my job
easier)” Thankfully, as

with  most relation-
ships, taking lumps
can be a positive

experience  if  you
learn from your trials,
which Adam has, since
the station has re-
bounded to the top in
ratings and revenue.
Looking ahead,
what can you do with
a station thats been
half-
century? With a great
and

music, it’s just a matter

around for a
stable of talent

of staying relevant to
the audience, Adam
says. “I spend a lot
more time on the Web
than 1 ever have. |
don’t know if my time is split 50-50 between the
frequency and the Web site, but it’s pretty close.
It’s neat to be able to have the ability to do so
many different things without having to put
them on the radio.”

While not rocket science, the station’s use of
online loyalty programs and online-only pro-
gramming provide an effective outlet to turther
serve listeners in ways that might not be a per-
fect fit for the FM signal; for example, CHFI
recently ran an online album special for the
Backstreet Boys.

“The Backstreet Boys are certainly an artist we
play on the station, but a full hour of their new
music is not an exact fit for the signal,” she says.
“We promoted it a lot on the air, and we’ve had
decent results with people listening to it online.
Whereas before I would've had to say, “Yeah, I
don’t think it’s right for the station, 1 don’t think
we can do it; now we have an alternative. It’s
almost like having a mini-radio station.”

As a GM, though, Adam is forced to consid-
er the other side of the equation that some PDs
might not have to: From a business perspective,
she has a pretty good idea how much annual
revenue the FM signal will bring in, which she
can extrapolate to determine how many peo-
ple she needs on staff to keep the station run-
ning. However, because the Web is such a new
revenue stream, it's impossible to predict how
much to budget for it or how many people to
hire to run the Web site.

But that hasn’t stopped Adam from contin-
uing to cultivate and develop CHFI’s site. “I'm
having a lot of fun with it.” she says." The guys
here at the station like it a lot too. It’s challeng-
ing, and we're always looking for different
things we can do and difterent ideas. It’s anoth-
RsR

er place you can channel that creativity.”

24/7 NEWS ONLINE @ www.RadicandRecords.com
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A DA 96
F
3 ;’;E 11 NIELSEN BDS ¥ HITPREDICTOR
ra- &S TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
= S ARTIST IMPRINT / PROMOTION LABEL TW +/- MILLIONS RANK
BIG GIRLS DON'T CRY  NO. 1(5WKS) nidr
! _2_ 2 FERCIE WILL.| AM/ASM/INTERSCOPE 1654 -]?3 14.639 1
X HOME n3 ¢
28 oy v 18231 w224 13547 3
| = Sy |
BUBBLY n
| 3 lf’ CDLBIE CAILLAT UNIVERSAL REPUBLIC 1546 J_'S _‘f’si 2
HEY THERE DELILAH ns
] & 9 PLAINWHITETS FEARLESS/HDLLYWODD 1320 132 10.975 5
] =y
WAIT FOR YOU nZ vy
! 5 ?0 ELLIOTT YAMIN HiCKORY/RED H-SZ £20 7.533 3
THE SWEET ESCAPE n4
8 3 CGWEN STEFAN( FEATURING AKON INTERSCOPE no -106 _ 8.619 8
(YOU WANT TO) MAKE A MEMORY i
8 B poviow MERCURY/ISLAND/IDIMG ]0‘_"6 =0 9‘_033_ 2
BEFORE HE CHEATS na &
-«.Z._ 3]_ CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG 1008 -210 1.056 g
EVERYTHING
I_?_ 34 icHael susLe wyReeRise | 018 229 77'038 @
HOW LONG jrg
0 B ok o 81 2 5086 12
TAKING CHANCES
_]L_ ®  ceLneDion COLUMBIA Zgi e 6'747 I
WHO KNEW n2 ¢ 1
E 5 o LAFACE/ZOMBA »757 ol 8'7797 ¢
BAND OF GOLD
_""f "‘7 KIMBERLEY LOCKE coRmeprise | 200 | 1281744 16
FIRE AND RAIN 2
_E 3 KENNY "BABYFACE"EDMONDS MERCURVDIMG 00 2 1 ey
LOST
_].6._ 8 FamHHL WARNER BROS. (NASHVILLEYWARNER BROS. 36_’3 A 73,"‘837 L
; LOST IN THIS MOMENT nv .
_‘.?; 6 Bcsno WARNER BROS. (NASHY LLE)/WARNER BROS. A 2 79'9]57 Z
11 SOMEBODY'S ME
= | 10 E\RIQUE GLESIAS INTERSCOPE 2_77 B Lol 2°
DREAMING WITH A BROKEN HEART E
f_; > JOWMAYER AWARE/COLUMBIA 220 ; ]'}19 3
] NOTHIN' BETTER TO DO
35 ® LeannRives CURB/REPRISE 2?5 i _0_"'7_7 e
DREAM ON
| 287 auyswee RAZOR & TIE ‘8? i 0‘307_ )
APOLOGIZE nr
) :22.‘_ 3 TIMBALAND FEATURING ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCORPE 169 e 258_“ 15
: FROSTY THE SNOWMAN MOST INCREASED PLAYS/MOST ADDED
S i KIMBERLEY LOCKE CURB/REPRISE 125 +86 0.583 2
ALMOST LOVER
Z 2"_ & LANEFRENZY vron | 122 8 0997 2
| JUST LOVE YOU
@ __{7 & FIVE FOR FIGHTING AWARE/COLUMBIA ] ]99 -9 07'6770 27
THE TRACKS OF MY TEARS 1 -
@ m BOYZIIMEN pecca 193 i GAEL
FIRST TIME n
28 —Zi J _ LIFEHOUSE CEFFEN g e o
INTO THE NIGHT ,
a _i & SANTANA FEATURING CHAD KROEGER ARISTA/RMG el 1 0.914 28
; OVER YOU n
Z8 25 | _" _ DAUGHTRY RCA/RMG =9 = e -
DO YOU HEAR WHAT | HEAR
@ @ CARRIE UNDERWOOD BNA ?8 | 60 Rl -
N INCONSOLABLE |
@ 281 10 5 ksTREET BOYS avezomes 9B @ @2
RECURRENTS
x® x
 TITLE 1N NIELSEN BDS PLAYS Pl TITLE
- ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™™ w = ARTIST / IMPRINT / PROMOTION LABEL
HOW TO SAVE A LIFE m a8 102 MAKES ME WONDER
THE FRAY (EPIC) I MAROON 5 [A&M/OCTONE/INTERSCOPE)
WAITING ON THE WORLD TO CHANGE Nt 754 8a1 JINGLE BELL ROCK
JOHN MAYER (AWARE/COLUMBIA] ) - BOBBY HELMS (DECCA/MCA/UME)
UNWRITTEN n 244 8n BECAUSE OF YOU
NATASHA BEDINGFIELD (EPIC) KELLY CLARKSON (RCA/RMG)
CHASING CARS N4 706 838 FAR AWAY
SNOW PATROL (POLYDOR/A&M/INTERSCOPE) ! &CKELBACK [ROADRUMER(ATLANTIC/L&A]
BAD DAY ns 630 72

DANIEL POWTER (WARNERBROS.)

MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
FROSTY THE SNOWMAN 7

Kimberley Locke
(CURB/REPRISE)
KRWM, KWAV, WARM, WCRZ, WFPG, WLHT, WRVF

I'LL BE HOME FOR CHRISTMAS 5
Josh Groban

(143/REPRISE)

KRWM, KWAY, WARM, WCRZ, WFPG

DO YOU HEAR WHAT | HEAR &

Carrie Underwood
(BNA)
WARM, WEZF, WCSY, WRVF

COMING HOME FOR CHRISTMAS 4
Jim Brickman With Richie McDonald
(SLG)

KRWM, WCRZ, WFPG, WRVF

WINTER WONDERLAND 4
Wynonna

(CURB/REPRISE)

KRWM, WCRZ, WLHT, WRVF

DO YOU FEEL ME =
Anthany Hamilton

(DEF JAM/IDIMG)

KBEZ, KKBA, WHLG

APOLOGIZE B

Timbaland Feat. OneRepublic
(MOSLEY/BLACKGROUND/INTERSCOPE)
KBIG, KUMU

IT NEVER RAINS IN

SOUTHERN CALIFORNIA 2
Barry Manilow

(ARISTA/RMG)

KKMY, WDOK

T WAKE UP CALL 2
Maroon 5
(A&M/OCTONE/AINTERSCOPE)
KBIG, WALK

ADDED AT...

WMJX

Boston, MA

OM/PD: Don Kelley

APD: Candy O'Terry

MD: Mark Laurence

Mannheim Steamroller, Let It Snow, Let it
Snow, Let It Snow, O

FOR REPORTING STATIONS PLAYLISTS GO TO:

MAGIC
106.7

www.RadioandRecords.com

11 NIELSEN BDS PLAYS
CERTIFICATIONS ™ w

n 618 « 738
n 562 274
né  ss7 678

551 619

THE CHRISTMAS SONG (MERRY CHRISTMAS TO YOU) |, 550 281
NAT KING COLE (CAPITOL)

NEW AND ACTIVE
TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / LABEL /GAIN
I'LL BE HOME HOwW FAR WE'VE COME 572/1
FOR CHRISTMAS 86/86 matchbox twenty
Josh Groban {MELISMA/ATLANTIC}
(143/REPRISE) TOTAL STATIONS: 6
TOTAL STATIONS: 12

SING 56/2
KNOCK DOWN THE WALLS 85/-4 Annie Lennox
Chubby Checker (ARISTA/RMG)
(TEEQ TQTAL STATIONS: 15
TOTAL STATIONS: 8
COMING HOME

NOT MY PROBLEM 82/10 FOR CHRISTMAS 49/24
Dana Parish Jim Brickman With Richie McDonald
{COMBUSTION) (5LG)
TOTAL STATIONS: 15 TOTAL STATIONS: 14
WAKE UP CALL 79/M SOMETHING YOU DO 49/6
Maroon S Lacy Younger
(A&M/OCTONE/INTERSCOPE) (BIG DEAL/BIG POND)
TOTAL STATIONS: ] TOTAL STATIONS: a
THE AIR THAT | BREATHE S58/0 U + UR HAND 46/-2
TJom Fuller Band Pink
(MESA/BLUEMOON/SMC) (LAFACE/ZOMBA)
TOTAL STATIONS: 13 TOTAL STATIONS: 3

FROSTY THE SNOWMAN
Kimberley Locke (Curb,Reprise)

WNIC +18, WRAL +T1, WOOD +9, WEZF +7, KESZ +5,
WARM +5, WYYY +4, WRVF 3, WCSY +3, WLQT +3

I'LL BE HOME FOR CHRISTMAS
Josh Groban (143/Reprisz)

KUDL +13, WEZF +12, WLIT +12, WRVF +10, KMGA +8,
KESZ +7, WCSY +6, WYYY 46, KRBB +3, WARM +3

DO YOU HEAR WHAT | HEAR
Carrie Underwood (Arista/Arista Nashville/RMG)
WNIC +10, WOOD +B, WEZF +7, WRAL +7, WLQT +6,

WYYY +6, WRVF +5, KRBB +4, WVARM +4, WSNE 43

APOLOGIZE

Timbaland Feat. OneRepublic
(Mosley/Blackground/Interscope)

WMIX +14, KBIG +9, KNEV +8, WHUD +6, KKCW +3,
WEMK +3, WALK +2, WVAF +2, WWFS +], WLEV +

COMING HOME FOR CHRISTMAS
Jim Brickman With Richie McDonald (SLG)
WRAL +10, WRVR +4, WRVF +3, KMXZ +}, KSSK +],

KTDY +], KTSM +, KVKI +1, WOEF +1, WIXB +1

FOR WEEK ENDING NOVEMBER 18, 2007

LEGEND: See legend to charts in charts section for rules anc symbol explanations.

101 AC, 27 Canada AC and 24 Canada hot AC stations are electrorically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.

All rights reserved.

beacon

(_elebrate the Jog of (_hristmas with
@ V¥ | he (hristmas Peacon ¥

B Biggest researched holiday music tracks of all time
ik 6 hour program designed to repeat as long as 48 hours
8 Generous barter terms: Stations take 8 min of inventory/hour

24/7 NEWS ONLINE @ www.RadioandRecords.com

www.americanradiohistorv.com

Contact Affiliate Relations at 1-800-788-8405 or TheBeacon@beaconradio.org for your demol!

Beacon Host Austin Harris

NOVEMBER 23, 2007
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11 NIELSEN BDS T HITPREDICTOR NEW AND ACTIVE
TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
TITLE PLAYS TITLE PLAYS
5 ARTIST IMPRINT / PROMOTION LABEL ™ +-  MILLIONS RANK e TREET e e IAEE e
BuUBBLY NO. 1(5wKS) SHE MOVES IN MISERY BUSINESS 153/26
COLBIE CAILLAT UNIVERSAL REPUBLIC A o 15027 U HER OWN WAY 199/30 Paramore
WHO KNEW N2 ¢ The Kooks (FUELED BY RAMEN/ATLANTIC/LAVA)
PINK ARACEZOMBA 2732 B9 14451 2 MOST ADDED (ASTRALWERKS/CAPITOL) TOTAL STATIONS:
) el : TOTAL STATIONS: 17
OVER YOU N o8 w60 14337 3 STRONGER 146/12
OAUGHTRY RCA/RMC = NO ONE 195/11S Kanye West
HOW FAR WE'VE COME Alicia Keys (ROC-A-FELLA/DEF JAM/IDIJMG)
MATCHBOX TWENTY MELSMAATLANTC 2202 68 13818 4 (MBKL/RMC) . TOTAL STATIONS:
TOTAL STATIONS:
WAKE UP CALL 11 5687 2 13108 S HOT 135/32
MAROON'5 ASM/OCTONE/INTERSCOPE i e AEW OUR TIME NOW 192/38 A avigne
APOLOGIZE MOST INCREASED PLAYS 111 2093 +389 1.056 5 ARTIST / LABEL STATIONS Plain White T's (ARISTA/RMG)
TIMBALAND FEATURING ONEREPUBLIC MOSLEY/BLACKGROUNG/INTERSCOPE : SORRY 12 (HOLLYWOOD) TOTAL STATIONS: 12
INTO THE NIGHT Buchchere TOTAL STATIONS: 15
1998 +127 9.763 9 Y I'M LIKE A LAWYER...
SANTANA FEATURING ElHAD KROEGER ARISTI;RMG %gsgégv&wlﬁ:ﬂ;ok:g) I 5.0.5. 173/48 (ME & YOU) 134731
BIGICIRLSDONFICRY, U o4 240 10675 7 WBMX, WDVD, WMGX, WRMF, WRQX, Jonas Brothers Fall Out Boy
FERGIE WILLLAM/AGM/INTERSCOPE WRVE ’ ' ’ ’ (HOLLYWOQD) (FUELED BY RAMEN/ISLAND/IDJMG)
FIRST TIME Nt TOTAL STATIONS: 14 TOTAL STATIONS:
1887 -170 10434 8
LIFEHOUSE CEFFEN WHATEVER IT TAKES n
5 : i MY WISH 155/48  TAKING CHANCES 132/76
PARALYZER n 1837 +9 2.887 1 (GEFFEN) Rascal Flatts Celine Dion
FINGEREFEVEN WINDZUP KPEK, KRUZ, KSHl, KVLY, KZZ0, WCDA, (LYRIC STREET/HOLLYWOOD) (COLUMBIA)
PICTURES OF YOU WMMX, WNNK, WRQX, WWWM, XM Flight 26 TOTAL STATIONS: | TOTAL STATIONS: 14
THE LAST GOODNIGHT viRgn 1814 +58 8205 10 BV
TATTOO n
DREAMING WITH A BROKEN HEART r "
JOHN MAYER AWARE/COLUMBIA 1708 138 7.044 13 (JJ(:\rIdé/nz g::én 5]
HER EYES . KIMY, KLZR, KMHX, Sirius The Pulse,
PAT MONAHAN COLUMBIA Tz & 7'[‘0‘_ 12 WBMX, WMMX, WNNK, WQLH, WRMF,
HEY THERE DELILAH A - I - B WWWM, WXLO
PLAINWHITE T'S FEARLESS/HOLLYWOOD : TEARDROPS ON MY GUITAR O
LOVE SONG Taylor Swift
4 s 6 e B
SARA BAREILLES Tl Y SRE (BIG MACHINE/UNIVERSAL REPUBLIC)
LOST HIGHWAY KAMX, KVLY, Sirius The Pulse, WBNS,
BONJOVI MERCURViSLANDIDMG TV 90 5882 15 WINK, WKTI, WQAL, WWMX, WXLO
CALLING YOU I'LL BE WAITING 7
BLUE OCTOBER UNVERSALMOTOWN D20 *43 2699 2 ey e
BREATHE IN BREATHE QUT (VIRGIN}
MAT KEARNEY HOLLYWOOD/AWARE/COLUMBIA 9107 sy N 7 CVCTD;* KLTG, KLZR, KMHX, KVLY, WAYV,
SORRY AIRPOWER/MOST ADDED il -
BUCKCHERRY ELEVENSEVENATLANTIGLAVA 200 +182 3.407 18 SHADOW OF THE DAY 6 ‘4]
Smﬁlgﬁg‘l(” OF THE DAY AIRPOWER wARNER ng; 866 +212 3,083 19 :-x:g‘NZ;rléROS.)
* , KIMY, KVLY, WLNK, WTMX,
THE GREAT ESCAPE N 78 20 660 . 7KFZQ MY, KVLY, WLN WZPL
BOYS LIKE GIRLS COLUMBIA 2 NO ONE 3 N
1 cm‘g S03 481 1819 26 et D
KVLY, KVUU, WBNS, WPLJ, WTMX, N
THE WAY | AM
INGRID MICHAELSON CABINZ4ORGINALSIGNALRED 201 *11 B 20 VX |
AP GIZE 5 =
ﬁ‘lfN\gEN EREIOREANERY J/R&G 484 -8 097 35 Tlmhoali-ac:d Feat. OneRepublic APOLOGIZE
{MOSLE Y/BLACKGROUND/INTERSCOPE) ; .
FALLING DOWN Timbaland Feat. OneRepublic
DURAN DURAN EPIC 440 +56 1.842 25 KFDA' [k O GG (Mosley/Blackground/interscope)
1 T - 9, WPTE +25, KQKQ +23, WMGX +21, KBBY 419,
TATTOO FALLING DOWN ] Wl J " N
JORDIN SPARKS (IVE/ZOMBA 427 +149 1935 24 Duran Duran WMC +18, WQAL +18, KPEK +18, WKDD +17, KYKY +17
1 DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) 1 (ERIC)
O oachmeRr 398 +75 0980 34 KJMY, KLTG, KLZR, KVLY, WINK pH¢ l?Hk.t\DFS)VkI OF THE)DAY
g - B & inkin Park (Warner Bros.
HOLLYWOOD 397 . 102 1028 33 THE WAY | AM e KQKQ +30, KIMY +21, XF26 +20, WPTE +17, KEZR +77,
T = Ezi'émZTSEﬁETEAL SIGNAL/RED) Y R N\
STRAIGHT LINES
SILVERCHAR ELEVENJLGATLANTICLAVA | SBD | 270725 39 KLECIKELCZRUDD: IZzC YL SORRY
LOVE LIKE THIS Buckcherry (Eleven Seven/Atlantic/Lava)
NATASHA BEDINGFELD prONOCENICERIL 08 37 68 27 KVLY +25, WBNS +13, KMHX +19, KEZR +18, WCDA +16,
THE WAY | ARE 12 ¢y 323 +5 1333 28 WPLJ +15, WLNK +13, KCI)i*Q, KALZ +8, KFYV +8
TIMBALAND FEATURING KERI HILSON MOSLEY/BLACKGROUND/INTERSCOPE : ¢t WHATEVER IT TAKES
té&g\;czg THE SKY CAPITOL 322 1 0.538 - Lifehouse (Geffen)
oI T ATVTANE = KLCA +22, KVLY +19, WWHA 15, WMMX +14, KZZ0 +13,
. KRUZ +10, KSl 410, SIPL +9, KALC +3, WWWM +8
VANESSA CARLTON THE INC/UNIVERSAL MOTOWN SHE 90 0855 36 e —w = e — =
1234 o THE WAY | AM
34 -35 0.724 40
FEIST CHERRYTREE/POLYDOR/INTERSCOPE Ingrid Michaelson (Cabin 24/Original Signal/RED)
I'LL BE WAITING 202 +q7 5 KLLC +24, WMC +20, KMXB +T7, WZPL +T7, KLCA +15,
LENNY KRAVITZ VIRGIN WS ADDED AT... ErY - KCDU +15, WPTE +¥, KLLY +12, SIPL +10, WRMF +8
TEARDROPS ON MY GUITAR ner 5 MIX
TAYLOR SWIFT BIG MACHINE/UNIVERSAL REPUBLIC 2 150 SRNERIR 52 KMHX T

Santa Rosa, CA

BEST DAYS (THE REST OF QUR LIVES) °r
GRAHAM COLTON UNIVERSAL REPUBLIC 57 400 Pl L PO: Danny Wright
HATE THAT | LOVE YOU n Jordin Sparks, Tattoo, 20
RIHANNA FEATURING NE-YO sRPoEF oG 292 2 1065 31 Buckeherry, Sorry, 19
TSy —— — Feist, 1234, 13
Lenny Kravitz, 'll Be Waiting, O

FERGIE WILLIAWASM/INTERSCOPE 247 *52 | 2014 23 i e FOR WEEK ENDING NOVEMBER 18, 2007

= — FOR REPORTING STATIONS PLAYLISTS GO TO- LEGEND: See tegend to charts in charts sectlon for rules and symbol explanations.
LOVES TONED) i 237 <101 0.654 = . 75 het AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
JUSTIN TIMBERLAKE JIVE/ZOMBA i www.RadioandRecords.com u

day, 7 days a week. © 2007 Nielsen Business Media, inc. All rights reserved.

Decals Go Everywhere <Gommunication B
=% Graphics Inc

Drive your logo around town. Cansider it mobile marketing. THE DECAL COMPANY
(800) 331-4438 www.cgilink.com

“When lx;ou see this symbol, you know
you're buying quality printing DIRECT
from the manufacturer.

THE ALTERNATIVE

Call us today!

www. 1039thefish.com
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AC/HOT AC

WKDD/Akron, OH*
OM/PD: Keith Kennedy

WRVE/Albany, NY*
OM/PD: Randy McCarten
APD: Kevin Rush

MD: Tred Hulse

KPEK/Albuquerque, NM*
PD: Tony Manero
MD: Jamie Frye

KDBZ/Anchorage, AK
OM/PD: Tom Oakes

KMXS/Anchorage, AK
PD/MD: Roxi Lennox
APD: Joe Campbell

WAYV/Atlantic City, NJ*
PD: Paul Kelly

KAMX/Austin, TX*
PD: Cat Thomas
APD/MD: Carey Edwards

KLLY/Bakersfield, CA*
OM/PD: E.J. Tyler

APD: Erik Fox

MD: Darci Dawn

WWMX/Baltimore, MD*
OM: Dave LaBrozzi
PD: Greg Carpenter

WMRV/Binghamton, NY
PD: Bob Taylor

KCiX/Baise, ID*
PD/MD: Brent Carey

WBMX/Boston, MA*
PD: Jerry McKenna
APD/MD: Mike Mullaney

WUHU/Bowling Green, KY
PD/MD: Brooke Summers

WTSS/Buffalo, NY*
OM: Sue O'Neil

PD: Brian Demay

MD: Rob Lucas

WHBC/Canton, OH*
PD: Hunter Scott
APD/MD: Kayleigh Kriss

WCOD/Cape Cod, MA
OM: Steve McVie
PD: Kevin Matthews

WLNK/Charlotte, NC*
PD: Neal Sharpe
APD: Anthony Michaels
MD: Todd Haller

WTMX/Chicago, iL*
PD: Mary Eilen Kachinske
MD: Nikki Chuminatto

WKRQ/Cincinnati, OH*
OM/PD: Patti Marshall
APD: Grover Collins

MD: Brian Douglas

WQAL/Cleveland, OH*
PD: Dave Popovich

KVUU/Colorado Springs, CO*
PD: Chris Pickett
MD: Darren McKee

WBNS/Columbus, OH*
OM/PD: Jay Taylor
MD: Sue Leighton

KLTG/Corpus Christi, TX*
OM: Clayton Allen
PD: Chris Roberts

KDMX/Dallas, TX*
PD: Rick O'Bryan

MD: Lisa Thomas
WDAQ/Danbury, CT
PD: Chris Duggan
MD: Zach Dillon

WMMX/Dayton, OH*
OM/PD: Jeff Stevens
APD: Shaun Vincent

KALC/Denver, CO*
OM/PD: Dave Symonds
APD/MD: Sam Hiil

KIMN/Denver, CO*
PD: John Roberts
MD: Hollywood Henderson

KSTZ/Des Moines, |A*
PD: Jim Schaefer

MD: Jimmy Wright
WDVD/Detroit, MI*
OM/PD: Ron Harrell

MD: Jesse Addy
KBMX/Duluth, MN
PD: Corey Carter

KSII/El Paso, TX*

OM: Courtney Nelson
PD: Jerry Kidd
WBQB/Fredericksburg, VA

OM/PD: Chris Carmichael
MBD: Crystal Presley

KALZ/Fresno, CA*
OM/PD: Paul Wilson
APD: Laurie West

KKPL/Ft. Collins, CO
OM/PD: Mark Callaghan
MD: Beano

WINK/Ft. Myers, FL*
PD: Chad Rufer
APD: Dave Alexander

WQLH/Green Bay, Wi*
PD: Jimmy Clark

WWHA/Greenville, NC*
OM/PD: Mike "Maddawg" Biddie

WIKZ/Hagerstown, MD
OM/PD: Rick Alexander
MD: Jeff Roteman

WNNK/Harrisburg, PA*
OM/PD: John O'Dea
MD: Denny Logan

WTIC/Hartford, CT*
OM: Steve Salhany
PD/MD: Jeannine Jersey

KHMX/Houston, TX*
OM: Ken Charles

PD: Vince Richards
APD/MD: Keith Scott

WZPL/Indianapolis, IN*
OM/PD: Scott Sands
APD: Kari Johll

MD: Dave Decker

KMXB/Las Vegas, NV*
PD: Justin Chase
MD: Brandon Bell

WCDA/Lexington, KY*
PD/MD: Chris Elliott

KURB/Little Rock, AR*
OM/PD: Randy Cain
APD/MD: Becky Rogers

WXMA/Louisville, KY*
PD: Ceorge Lindsey
MD: Katrina Blair

KVLY/McAllen, TX*
PD: Alex Duran
APD/MD: Meridee

WMC/Memphis, TN*
OM: Jerry Dean

PD: Lance Ballance
MD: Jilt Bucco

WKTI/Milwaukee, WI*
PD: Bob Walker

KSTP/Minneapolis, MN*
PD: Leighton Peck
APD/MD: Jill Roen

KOSO/Modesto, CA*
APD: John Chimpo

WJILK/Monmouth, NJ*
OM/PD: Lou Russo
MD: Steve Ardolina

KCDU/Monterey, CA*
OM/PD: Kenny Allen

WGMT/Montpelier, VT
PD/MD: Steve Nichols
APD: Jeff Garfield

WPLJ/New York, NY*
OM: Tom Cuddy

PD: Scott Shannon

MD: Tony Mascaro

WPTE/Norfolk, VA*
PD: Barry McKay
MD: Heather Branch

KYIS/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Cisco

WMXO0/0lean, NY
PD/MD: Chris Hicks

KQKQ/Omaha, NE*
PD/MD: Nevin Dane

WOMX/Orlando, FL*
PD: Jeff Cushman
MD: Laura Francis

KBBY/Oxnard, CA*

OM: Tom Watson

PD: Todd Violette

MD: Keli Reynolds
KFYV/Oxnard, CA*

OM: Brian "Big Bear" Davis
APD/MD: Maverick
KPSI/Palm Springs, CA

PD: Connie Breeze
MD: Bradiey Ryan

HOT AC REPORTERS

KMXP/Phoenix, AZ*
OM: Alan Sledge

PD: Ron Price

MD: Allen Frey

WMGX/Portland, ME*
OM: Chris Mac

PD: Randi Kirshbaum
APD/MD: Ethan Minton

KRSK/Portland, OR*
PD: Jeff McHugh
MD: Sheryl Stewart

WBWZ/Poughkeepsie, NY
PD: Aaron "Bave” McCord
MD: Chris Chase

KLCA/Reno, NV*
OM: Bill Schulz
PD: Beej Bretz

MD: Connie Wray

KZZ0/Sacramento, CA*
OM: Byron Kennedy

PD: Jeff Z.

APD/MD: Shawn Cash

KJMY/Salt Lake City, UT*
OM: Jeff Cochran
PD: Rob Boshard

KUDD/Salt Lake City, UT*
OM/PD: Brian Michel

KMYI1/San Diego, CA*
PD: Jimmy Steele
MD: Jen Sorenson

K10I/San Francisco, CA*
PD: Stacy Cunningham
MD: Darren McPeake

KLLC/San Francisco, CA*
PD: Chris Mays
APD/MD: Jayn

KEZR/San Jose, CA*
PD: Dana Jang
MD: Kirk Peffer

KRUZ/Santa Barbara, CA*

KMHX/Santa Rosa, CA*
PD: Danny Wright

Sirius The Pulse/Satellite*
OM: Kid Kelly

PD: Jim Ryan

MD: Heidi O'Brien

XM Flight 26/Satellite*
OM: Jon Zellner

PD/MD: Mike Abrams

KPLZ/Seattle, WA*
PD: Kent Philfips
APD: Leonard Barokas
MD: Alisa Hashimoto

KCDA/Spokane, WA*
OM: Robert Harder
PD: Scott Shannon

KZZU/Spokane, WA*
OM: Roger Nelson
PD: Ken Hopkins

KYKY/St. Louis, MO*
PD: Mark Edwards
MD: Jen Myers

WQKX/Sunbury, PA
PD: Drew Kelly

APD: Chad Evans

MD: Rob Senter

WBOW/Terre Haute, IN
PD: Sketch Brumfield

WWWM/Toledo, OH*
PD: Ron Finn

KLZR/Topeka, KS*
PD/MD: Jon Thomas

KLRK/Waco, TX
OM: Tom Barfield
PD/MD: Dustin Drew
APD: Beth Richards

WRQX/Washington, DC*
OM/PD: Kenny King
MD: Carol Parker

WRMF/West Palm Beach, FL*
PD: Bob Neumann
APD/MD: Amy Navarro

KNIN/Wichita Falls, TX
OM: Chris Walters

PD: LizRyan
WINC/Winchester, VA
OM/PD: Jeff Adams
APD/MD: Paula Kidwell

WXLO/Worcester, MA*
OM/PD: Jay Beau Jones
APD/MD: Mary Knight

* Monitored Reporters
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» FIRST A HIT IN 1947, GENE AUTRY'’S
“HERE COMES SANTA CLAUS” RE-
ENTERS THE HOLIDAY C

HART AT

NO. 22. THE SINGING COWBOY’S 1949
CHESTNUT “RUDOLPH THE RED-NOSED

REINDEER” ALSO BULLE

TS AT NO. 18.

A8

: PPy CANADA HOT AC -

& g 22 aRTIST IMPRINT / PROMOTION LABEL ~ TW +-

i 1 = 1 ~ WAKE UP CALL MARCONS o A&M/OCTONE/UNIVERSAL 825 3

2 -——2-- N i INTOTHE NIGHT SANTANA FEA'IURINCCHADTROEGER + ARISTA/SONY BMG 75 -63
e L;_s—“ _n_— BUBBLY cowlamﬂ UNIVERSIREPUBLIC/UN\VERSAL | 7_39_ ;25
° ? _8- APOLOGIZE TIMBALAND FEATURINGONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE/UNIVERSAL 731 +57
‘ T -15- - OVERiVOU DAUGHTRY B RCA/SONY BMG '720— +4

6 b; 77— VHow FAR WE'VE COME MATCHBOX TWENTY MELISMA/ATLANT\C/WARN; 7565 77

7 7 ? SEVEN DAY FOOL JuLLy BLA;* UNIVERSAL 647 5

8 T 16 7 TONGUE TIED FABER DRIVE ¥ UNIVERSAL REPUBLIC/UNIVERSAL [ 55; -18

g !::;: ‘_97 VALL I EVER7WANTED BRIAN NIELO > ) ﬂ BMC E 7 ;
@ 12 10 PICTURES OF YOU THE LAST GOODNIGHT VIRGINEMI — SO3 +61
. T [ ; CLUMSY FERCIE WE,AM/A&M/rNTERSEOPE/UNIVERSAL 499 «117_
G | HH _16 MONEY HONEY STATE OF SHOCK ; i i CORDOVABAY 488 +33

i@ 10 17 LOVESTONEJ JUSTIN TIMBERLAKE

NHNE ALICIAKEYS

G Y 7 f I'LL KEEP YOUR VMEMORV VAGUE FINGER ELEVEN &
Gl 13 7 1234FEST W 7

@ 20 10 STRONGER KANYEWEST

e e =

(18] 24 5 LOST HIGHWAY son jovi

@ “25 4  HOT AVRILLAVICNE
S —
p{ell 21 23 HEY THERE DELILAH PLAINWHITET'S

- S

pill (15 26 THNKSFRTH MMRS FALL OUTBOY
poR (22 28 BIG GIRLS DON'T CRY FERGIE
| —

Pl 18 15 I973JAMESBLUNT

DON T STOP THE MUSIC RIHANNA

oy 23 18 Do IT NELLY FURTAOO

PR 19 22 THE WAY | ARE TIMBALAND FEATURING KERIHILSON
£2:] '35 3 FoRTHE NIGHTS | CAN'T REMEMBER HEDLEY &

’@ Bl 1 GIMME MORE BRITNEY SPEARS

JIVE/SONY BMG 435 -78
MBK/J/SONY BMG 427 +53

WIND-UP 46 +2

ARTS & CRAFTS 415 -4

ROC-A-FELLA/DEF JAM/UNIVERSAL 369 +4

MERCURY/ISLAND/UNIVERSAL 358 +62

ARISTA/SONY BMG 339 +44

FEARLESS/HOLLVWOODIUNIVERSAL 329 B

FUELED BY RAMENIISLAND/UNIVERSAL 3h -62

WILL.L AM/AGM/INTERSCOPE/UNIVERSAL 300 -32

CUSTARD/ATLANTIC/WARNER 299 -70

SRP/DEF JAM/UNIVERSAL 283 +35

MOSLEY/CEFFEN/UNIVERSAL 276 -3

MOSLEY/BLACKCROUND/INTERSCOPE/UNIVERSAL 272 -96

UNIVERSAL 259 +73

JIVE/SONY BMG 258 +22

LAFACE/SONY BMG 252 -20
SRP/DEF JAM/UNIVERSAL 25} -19
PLAYS
IMPRINT / PROMOTION LABEL ~ TW. +/-

I3 =

£ L3

g B HOLIDAY
- 8 armsT

4 ] 33 JINGLE BELL ROCK BOBBY HELMS

3 33 THECHRISTMAS SONG (MERRY CHRISTMAS TO You)

S S

1 36 AHOLLY JOLLY CHRISTMAS BURL IVES

. i —_— i,

[ 2 34 ROCKIN' AROUND THE CHRISTMAS TREE BRENDALEE

. 7 i 33 ALL|IWANT FOR CHRISTMAS IS YOU MARIAH CAREY
I . ——

(/] 8 33 HAPPY X-MAS (WAR IS OVER) JOHN LENNONS YOKO ONO

2S5  JINGLE BELL ROCK DARYL HALL JOHN DATES
13 | 27 PLEASE COME HOME FOR CHRISTMAS EACLES

£ 133

MERRY CHRISTMAS DARLING THE CARPENTERS

DO THEY KNOW IT'S CHRISTMAS? BAND-AID

LAST CHRISTMAS wHaM!
FELIZ NAVIDAD JOSE FELITIANO
WINTER WONDERLAND EURYTHM!CS
34 RUDOLPH THE RED-NOSED REINDEER GENE AUTRY
] HAPPY HOLIDAY/THE HOLIOAY SEASON ANDY WILLIAMS

16 : 72] SANTA CLAUS IS COMIN' T0 TOWN BRUCE SPRINGSTEEN

i 00 YOU HEAR WHAT | HEAR WHITNEY HOUSTON
SLEMDE LEROY AN[;RSON

(THERE'S NO PLACE LIKE) HOME FOR THE HOLIDAYS
HOME FOR THE HOLIOAYS THE CARPENTERS

CHRISTMAS CANON TRANS-SIBERIAN ORCHESTRA

O HOLY NIGHT JOSHGROBAN

BLUE CHRISTMAS ELVIS PRESLEY

FOR WEEK ENDING NOVEMBER 18, 2007
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6 36 IT'S THE MOST WONDERFUL TIME OF THE YEAR ANDY WILLIAMS

IT S BEGINNING TOLOOK ALOT LIKE CHRISTMAS JOHNNY MATHIS

IT'S THE MOST WONDERFUL TIME OF THE YEAR JOHNNY MATHIS

DECCA/MCA/UME 562 +288

NATKINCCOLE CAPITOL SSO +269

MCA SPECAL PRODUCTS/UME 542 +237

COLUMBIA/LEGACY 537 +269

MCA/UME 527 +246

COLUMBIA S17 +268

capiToL | SO3  +263

MCA/UME -~ 6483 +212

RCA/SONYBMG 477 +284

ASYLUM/ELEKTRA 473  +268

COLUMBIA/LEGACY ~ 456 +221

ASM/UME 424 +209

MPL/CARITOL . 420  +255

OLuMBIA ~ 409 +218

OwumBla 402 +232

RCA/SONY BMG 394 +173

ASMIUME 374 +158

COLUMBIA/LEGACY 350 +150

COLUMBIA/LEGACY 345 +176

ATLANTIC/LAVA 585 +193

COLUMBIA 327 +131

m HERE COMES SANTA CLAUS (OOWN SANTA CLAUS LANE] GENEAUTRY  COLUMBIA/LEGACY 323 +199

COLUMBIA/LECACY 320 +183

ARISTA/RMG 317 +15

DE(CA/UME R +166

RCA/LEGACY 303 +143

PERRY COMO
ASM/UME 302 4188

ATLANTIC/LAVA 30 +62

143/REPRISE 295 “77

RCA/SONY BMG 289 +181

# indicates CanCon

NOVEMBER 23, 2007

POWERED BY
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> DARREN RAHN

SMOOTH JAZZ

TITLE PLAYS
ARTIST IMPRINT / PROMOTION LABEL T o

E SMOOTH JAZZ INDICATOR
&

AINT NO WOMAN (LIKE THE ONE | GOT) JEFF COLUB FEAT. RICHARD ELLIOT
% L.A.CITYLIGHTS CANDY DULFER
12 BLUE WATER ERICMARIENTHAL
COME WHAT MAY NAJEE
12 LETIT GO BONEY JAMES
21 RNRRICKBRAUN & RICHARD ELLIOT

NARADA JAZZ/BLG 183 +5
HEADSUP T +2
PEAKICONCORD | 155
HEADS UP 150 1
CONCORD ; 15&_ 2
ARTIZEN 57 +5

e
:'Iq o M
=)

m
+

— ] WHAT CHA GONNA DO? BRIAN SIMPSON RENDEZVOUS 136 +8
The Weather Channel aligns with smooth jazz RSB vt wansue LR
8  HAPPY HOUR JIMMY SOMMERS GEMINI 126 +7
fOl’ d hlt CD Compi|ation % % VENICE CHRISBOTTI comBia I8 1
n 16 COMING RIGHT AT YA MICHAEL MANSON NUGROOVE g o
S ﬂ 2. 7 YOUBELONG TO ME CHAKAKHAN FEAT. MICHAEL MCDONALD BURGUNDY = N3 O
mooth Jazz And KT 15 BUMPIN' ON THE WES SIDE ELA.KiRON - INNERVISION na 0_ 2
F5 2 LUCKY STAR PAUL HARDCASTLE TRIPPIN'N' RHYTHM nz +38
58 1 27 SLAMMIN v soro NUGROOVE | 2 A
I he pe rfect Sto rm @- W 4 OLDSCHOOL EVERETTE HARP SHANACHEE | 111 +8
W8 T 7  GIVEIT TOME BABY DAVESERENY NUGROOVE G 1
@ 18 5 POETRY MAN QUEEN LATIFAH T FLAVOR UNIT/VERVE az ELE
"B 15 = SMOOTHASSILK MIKE CATALANO CATMAN B0 -2
Ca |’O| Arc her @ m_B_REAKIN‘ OUT DARREN RAHN NUGROOVE | BT 418
CArcher@RadioandRecords.com ) _in_ 4 RED BEANS AND RICE HIROSHIMA HEADS UP _Ea__ _l_
22 & SMOOTHVEGAS SQUL BALLET ARTIZEN 83 -
@ 4 3 KEEPIN'ITCOOL NICK COLIONNE NARADAJAZZ/BLG | 7% +
he Weather Channel’s new “Smooth Jazz” compilation CD BYE 52 7 BOSSA AWHILE RONNY SMITH — — A | 7o 3
debuted at No. 3 on Billboard’s Contemporary Jazz chart for (551 27 4 AIN'T NO SUNSHINE WAYNEKERRFEAT ERYKAH BADU DMANNS | TR +2
the week of Oct. 29 and remains No. 1 among jazz compila- % E T FIRE AND RAIN KENNY "BABYFACE" EDMENDS MERCLRVIDMG 7 1
tions at Amazon. Let he who is without a weekly audience of (7] B 10 BLISS RANDY SCOTTFEAT. TM BOWMAN MECAWAVE | FB L +2 43
90 million U.S. households cast the first snicker. Add to those @ I N BUCKTOWN Laceerrecy Meroove BEERS O ™
. . R 35 2  TROPICA WiLLDONATO INNERVISON | 74 41 \
numbers: an audience of 20 million-plus who tune in daily in 8 BT e vav oo cacmaon o A N
150 U.S. markets, including 42 of the top 50 DMAs; and 35 million-plus who are unique \
visitors to its Web site. Make no mistake: This is tremendous news for smooth jazz. AR S e [ e \
The Weather Channel bowed 25 years ago, and for many of those, it has played i "
smooth jazz alongside scrolling content. From the outset, viewers queried the channel We needed lifestyle content \

to learn about the songs they liked and where they could buy them. At first, the chan-
nel simply answered the inquiries; then, it began to mail playlists. Eventually, it devot-
ed attention to the music side of programming, playing upbeat tunes during the day
and slowing the tempo in the evening.

The Weather Channel compilation CD has 12 songs and lists for $13.98 at Amazon.
It features the destination’s most-requested tunes by such popular smooth jazz acts as
Dave Koz, Najee, Pieces of a Dream, Joyce Cooling, Chick Corea, Jeff Lorber, Brian
Hughes, Four80East and Paprika Soul. The project includes three songs by artists heard
only on the Weather Channel: Jeanne Ricks, Ryan Farish and Mark Krurnowski.

Five years ago, KKM Global Brand Strategies CEO Ken Markman and the Weather
Channel’s Shari Pace began considering ways to leverage the channel’s brand through
eventually included the
Nashville-based consortium’s Midas Records for distribution and EMI Licensing’s

licensing. Markman describes the  process—which
Gary Eaton, who sequenced the CID—as akin to Raymond Chandler’s writing his
L.A.-noir Phillip Marlow detective novels: * “He sat in an empty room waiting for
fate to impel him to act, ” Markman says. “For us, it was a matter of aligning prepa-
ration, patience and process.”

The Weather Chamnel looked at competitors, like Discovery and National
Geographic, but had not been able to pierce the veil of licensed product to that point.
But when Markman and Pace imagined what the Weather Channel could muster, in
terms of its authoritative, reliable positioning for 20 years as a cable content company,
it became clear that the power of the brand and use of its trademark would appeal to
consumers. Particularly given that the CID was an implied endorsement, as being asso-

ciated with a product or service 15 more powerful than slapping the logo on a prod- |

uct, Markman says.

“From that mantra and positioning was the difference between putting a Levi’s 501
red tag on a product versus putting the words ‘the Weather Channel on a product,”
he says.

When Markman and Pace looked at the universe of what a licensing program could
be for a media company, they realized they could leverage content and that it would
be ideal to merge weather and music. Markman says, “Music not only defines a gen-
eration, 1t creates an emotional connection. In this case, a connection to the brand.”

The challenge was to extend that emotional relationship with the brand via anoth-
er media platform, and music seemed an appropriate touch point. But it was unclear
whether the Weather Channel had a small, loyal group of viewers or a large demo of
occasional viewers who would stll relate to the music and niake the connection to
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—Ken Markman
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“We needed to allow the brand to become accepted by con-
sumers at retail and allow the Long Tail to work for us, because
common interest dictates consumerism today,” Markman says.

He says that the project combined brand relevance and emo-
tional connection, extending the Weather Channel brand to retail
and ultimately leveraging common interest and the Long Tail expe-
rience into 2 symphony of timing and technology to create such
an opportunity at the right place at the right time. In other words,
it allowed consumers to draw from popular culture what it is they
want to experience.

“The migration of all the factors that coalesced would have
been premature three years ago and five years from now would
have been too late. Further, the demographic that buys music in
this genre came together at the right moment, when the con-
sumer for this tvpe of music is not going to be downloading it,”
Markman says.

The marketing campaign for the compilation CID is compre-
hensive, uniquely incorporated with a number of corporate
alliances, from a tie-in with Marshall Fields” umbrella sales to the
L.L. Bean catalog with its 27 million recipients; food and drug
chains; Barnes & Noble, Borders, Best Buy and others for music
retail; mid-tier, mass markets with safety and emergency outlets,
which ties 1 with the channel’s disaster preparedness program;
Linens 'n Things and Bed Bath & Beyond; and the Home Depot,
marketed with bio-engineered, weather-tough plants.

“As brand stewards for the Weather Channel, with its mission
to bring weather to life, our position here is that wherever con-
sumers are, thats where we want to be,” Markman says.

Keyboardist/producer Jeff Lorber, whose composition “Santa
Monica Triangle” closes the collection, says, ““In our business,
where record sales are shrinking, any chance to get our music
heard and sold is welcome. The Weather Channel is a powerful
but sometimes overlooked conduit of exposure for smooth jazz
music that has a wide audience of ordinary folks who are not
necessarily jazz fans. It’s great to see them get more actively
behind marketing our music.” RsR
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LET'S DO IT AGAIN o - e ) John Mayer, Dreaming With A Broken Heart, 12 L.A. CITY LIGHTS
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W.I2Z/Atlanta, GA*
{M: Steve Hegwaod
PD/MD: Dave Kosh

‘WEAA/Baltimore, MD
PO: Sandi Mallory

APD/MD: Marcellus "Bassman”

KJCD/Denver, CO*
PD/MD: Michael Fischer

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MD: Sandy Kavach

KHJZ/Houston, TX*
PD: Maxine Todd
APD/MD: Greg Morgan

KPVU/Houston, TX
PD: Wayne Turner

Shepard WZJZ/Ft. Myers, FL WJSJ/Jacksonville, FL*
OM: Louis Kaplan OM/PD: Joel Widdaws
WSMJ/Baltimore, MD* APD/MO: Randi Bachman

PL/MD: Lori Lewis

WVSU/Birmingham, AL
OM/PO: Andy Parrish

WNUA/Chicago, IL*
DM/PD: Darren Davis
MD: Rick O'Dell

WNWV/Cleveland, OH*
DM/PD: Bernie Kimble

WD5J/Dayton, OH*
OM;/PD: Jeff Stevens

WSBZ/Ft. Walton Beach, FL
PO: Mark Carter
MD: Mark Edwards

WSJW/Harrisburg, PA*
PD/MD: Paul Scott

WQTQ/Hartford, CT
PD/MD: Stewart Stone

KJLU/Jefferson City, MO
OM: Mike Downey

PO/MD: Dan Turner

APD: LaVaughn Witson

KOAS/Las Vegas, NV*
PD: Samantha Pascual
MOD: Lynn Briggs

KUAP/Little Rock, AR
PO/MD: Michael Nellums
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KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Vienna Yip

KTWV/Los Angeles, CA*
PD: Paul Goldstein
APD/MD: Blake Florence

WGRV/Melbourne, FL
PD/MD: Randy Benrett
APD: Jan Julian

WLVE/Miami, FL*
OM/PD: Rich McMillan

KRVR/Modesto, CA*
OM/MD: Doug Wulff
PD: James Bryan

WVAS/Montgomery, AL
OM: Candy Capel
MD: Jay Holcey

WQCD/New York, NY*
PD: Blake Lawrence
MD: Carolyn Bednarski

WHOV/Norfolk, VA
PD: Kevin "The Moose" Anderson

WLOQ/Orlando, FL*
PD: Paul Lavoie
APD/MD: Brian Morgan

WJJ2Z/Philadelphia, PA*
PD: Michael Tozzi
MD: Frank Childs

KYQT/Phoenix, AZ*
PD: Smokey Rivers
APD/MD: Angie Handa

KJZS/Reno, NV*

OM: Mark Keefe
PD/MD: Jay Davis

WwWwWwW.americanradiohistorv.com

KSSJ/Sacramento, CA¥ DMX Smooth Jazz/Satellite KWJZ/Seattle, WA*

PD/MD: Lee Hansen

KBZN/Salt Lake City, UT*
OM/PD: Dan Jessop

KIFM/San Diego, CA*
PD: Mike Vasquez
APD: J. Wiedenheimer
MD: Kelly Cole

KKSF/San Francisco, CA*
PD/MD: Ken Jones

KJZY/Santa Rosa, CA*
PD: Gordon Zlot
APD/MD: Rob Singleton

DMX Jazz Vocal Blend/Satellite
PD/MD: Rochelle Matthews

PD/MD: Rochelle Matthews

Jones Radio

Networks/Satellite*
OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally

Sirius Jazz Cafe/Satellite*
OM: Cregg Steele

PD: Shirley Maldonado

MD: Michael Shobe

XM Watercolors/Satellite*
PD: Shirtitta Colon
MD: Lynette White

PD: Carol Handley
MD: Dianna Rose

KCOZ/Springfield, MO
OM: Jae Jones
PD/MD: Jarrett Grogan

WSJT/Tampa, FL*
PD: Ross Block
MD: Kathy Curtis

WJZW/Washington, DC*
PD:Steve Allan

* Monitored Reporters
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ALTERNATIVE/ACTIVE/ROCK

Atlanta alternative’s Web-based ‘AV Room’ offers social

networking and a whole lot more

99X’s Alter Ego

Mike Boyle

MBoyle@RadioandRecords.com

t you've followed WNNX (99X)/Atlanta for any length of

time since it signed on 15 years ago, you've come to expect

the station to dance on the leading edge. As PD Leslie Fram
says, ‘At 99X we have always prided ourselves on being ahead
of the curve on the Internet”” M Introducing the Cumulus
alternative station’s latest innovation: the recently launched,
Web-based AV Room, which brings social networking to the station’s site while
incorporating additional content elements made for and by its listeners: video,

photos, audio and blogs.

The Room Is Born

The idea was hatched during a station brain-
storming session. As 99X director of interactive
media Rob Hamilton recalls, “We all got
together and kicked around some ideas, and it
seemed to us that online
video was everywhere and
blogging with MySpace
was huge. So, we talked
about combining all of
those things and allowing
the radio station to offer

Hamilton

another layer to its content
via the Web site.

“The basis of the idea was to put together
a video version of all of the things that have
been heard on 99X for so long, as well as
bringing the listeners in and allowing them to
help create what has become like another per-
sonality on the radio station by uploading con-
tent from their cell phone cameras and cam-
corders,” Hamilton says.

WNNX began beta testing the AV Room
with its employees in January, to get them com-
fortable with it and to ask questions. The station
then released it to its Freeloader loyaley program
members for a couple of weeks. The site went live
to the general public in March.

Multicamera Shoots
Hamilton reports a “steady increase’ in traffic to

the room in the few months since it launched

NOVEMBER 23, 2007

and expects numbers to grow as the addition of
new equipment allows refinenmients to be made.
“We're now shooting our in-studio interviews
using three or four ditterent cameras to give the
room visitors multiple-angle views of what's
going on,” he says.

Among the content listeners can access in the

AV Room:

B The “Hot Video,” typically involving a recent
A-list morning show guest

B Blogs, video and pictures submitted by staft
and listeners

B Archived audio and video of station interviews
with bands and celebrities

W A “Live X” section housing artist performanc-
es recorded in and outside the station

Nlustrating how 99X populates the room with
listener-generated content, Fram says,“The week
we kicked oft the AV Room was the same week
we were sending people on the road to see the
Smashing Pumpkins. Coincidently, the band was
allowing people to [record] the concert and post
videos, so our listeners were able to post their
videos up in the AV Room when they returned
home from the show to share with the world.”

The room’s eye candy is spiced in other ways.
Rather than just doing a standard interview with
a band and posting the audio and video, 99X
takes visitors on a video tour of the band’s bus,
adding yet another layer of content to what a sta-
tion Web site has the ability to offer.

www.americanradiohistorv

‘At 99X we
have always
prided
ourselves on
being ahead
of the curve
on the
Internet.’

—Leslie Fram

Meet The AV Room ‘President’
While all 99X jocks supply content for the AV
Room—contributing daily blogs or posting
photos or crazy videos—the station felt it need-
ed a face to go with the destination, someone
who would become synonymous with the
room in the minds of listeners. Enter former
night  personality
Dekker, who has
become known as
“president” of the
AV Room.
Recalling  the
station’s choice of
Dekker, Fram says,
“One of the things
that we identified
with Dekker when
he was at another
radio  station in
town was that his
humor was a per-
fect fit for our radio
station, and T want-
ed to incorporate it
into the entire
radio station.”
Describing  him
as a personality with a “brilliant stream of con-
sciousness,” Fram adds that a traditional radio
show presented too many restrictions for the
type of comedy that Dekker does.“So we decid-
ed to let him be as random as he wants to be,
with no strict guidelines, and thought the AV
Room would be the next logical solution,
allowing him to expand his role outside that of
the traditional on-air DJ.”
Its a role Dekker truly
relishes. For instance, he
says he can write a blog for
the room about whatever
he wants.
“I'm currently thinking

about writing a blog about

Dekker

the fact that P now wear-
ing a sweatshirt with cat hair all over it, and 1
don’t even own a cat,” he says."1 can now go and
take pictures of the cat hair and talk about it on
the air and listeners can go to the AV Room and
see pictures of it and find out what the hell I'm
talking about.”

Fram adds,“The beauty of this, too, is that he’s
interspersed with the jocks. Hes done several bits
on the morning show, and actually married a
couple during a morning show Redneck Wed-
ding. He’s an ordained minister, and that video is
also in the AV Room.”

99X promotion director
Eric “Dutch” Van de Steeg
sums up the AV Room this
“It's  like
another personality on the

way: having

radio station. And quite

honestly, we could sit back

Van de Steeqg

and do nothing with it and
the users—the listeners—would generate all of
the content. Obviously that’s not the way to run

it, but that’s what it has grown into.” RR
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MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
LONG ROAD TO RUIN 7
Foo Fighters

(ROSWELL/RCA/RMG}

KFMA, KFTE, KRAB, WBTZ, WOCL, WROX,
WXEG

THE RUNNING FREE 5
Coheed And Cambria
{COLUMBIA}

KFTE, KMYZ, WBTZ, WJRR, WLRS
CRUSHCRUSHCRUSH
Paramore

(FUELED BY RAMEN/ATLANTIC/LAVA}
KNXX, KROQ, WARQ, WBTZ, wwCD

w |

WELL THOUGHT OUT

TWINKLES 3
Silversun Pickups

(DANGERBIRD)

WFXH, WKRL, WOCL

ALMOST EASY Ty

Avenged Sevenfold
{HOPELESS/WARNER BROS.)
KMYZ, KQXR, WROX

BELIEVE 3
The Bravery
{ISLAND/IDJMG)
KFTE, WTZR, WZJO

AMEN 3
Kid Rock

{TOP DOG/ATLANTIC)

KNXX, KQXR, WRWK

1GETIT 2
Chevelle

(EPIC)

WRWK, wwCD

SHADOW OF THE DAY 2
Linkin Park

(WARNER BROS.)

WBCN, WpBZ

QUEEN B 2
Puscifer

(PUSCIFER/RED)

WRXL, WXEG

ADDED AT...

KFMA

Tucson, AZ
PD: Matt Spry

MD: Greg Rampage

Rise Against, The Good Left Undone, 32
Foo Fighters, Long Road To Ruin, 17
Bad Religion, New Dark Ages, 11

Rogue Wave, Lake Michigan, 1

FOR REPORTING STATIONS PLAYLISTS GO TO:
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P O R D B
BD
NEW AND ACTIVE
TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST/ LABEL /GAIN
BABY GIRL, I'M A BLUR 252/24 LIVING IS A PROBLEM BECAUSE
Say Anything EVERYTHING DIES 197/31
{DOGHOUSE//RMG) Biffy Clyro
TOTAL STATIONS: 28 (ROADRUNNER)
—— TOTAL STATIONS: 18
IS THERE A GHOST 25721 —
Band Of Horses LAKE MICHIGAN 195/45

(suB POP)
TOTAL STATIONS:

Rogue Wave

20 (BRUSHFIRE/UNIVEISAL REPUBLIC)

— TOTAL STATIONS: pal
FALLING ON 1 239/38 i =
Finger Eleven AMEN 186/58
(WIND-UP) Kid Rock
TOTAL STATIONS: 24 (TOP DOG/ATLANTIZ)
= —— TOTAL STATIONS: 19
MY WORLD 22113 e —
Sick Puppies SOUTHERN WEATHER 17419
(RMR/VIRGIN) The Almost.
TOTAL STATIONS: 20 (TOOTH & NAILVIRGIN)
— TOTAL STATIONS: 17
UNTIL THE END 24/ .
Breaking Benjamin HOLD ON 14516
(HOLLYWOOD} Korn
TOTAL STATIONS: 14 (VIRGIN)
TOTAL STATIONS: 18

MOST
INCREASED
PLAYS

INCREASE IN

+138

CRUSHCRUSHCRUSH
Paramore (Fueled By Ramen/Atlantic/Lava)
SIAN +5], KRZQ +19, WROX +8, KWOD +8, WSUN +6,
XETH +6, KROQ +6, KHBZ +5, W_UM +5, KUCD +4

LONG ROAD TO RUIN

Foo Fighters (Roswell/RCA/RMG)
KPNT +17, KXRK +16, KROX +13, KFMA +12, KEDJ +10,
WOCL +9, WBCN +8, WEQX +7, KNDD +7, KHBZ +7

THE RUNNING FREE

Coheed And Cambria (€olumbia)

WLRS +17, WZNE +8, KFTE +8, KRAB +7, WRWK +7,
WHTG +7, WXEG +7, WOYL +4, WFXH +4, KMYZ +4

SHADOW OF THE DAY

Linkin Park (Warner Bros..

CIMX +18, KNXX +15, WPBZ +14, WSUN +T1, WZNE +10,
KEDJ +8, KRAB +7, WNNX +6, KROX +6, KCXX +6

THE GOOD LEFT UNDONE
Rise Against {Geffen)

KFMA +26, KTCL +18, WXEG +11, WROX +10, XTRA +9,
KRAB +7, WSUN +4, KFTE +4, KITS +4, SIAN +3

FOR WEEK ENDING NOVEMBER 18, 2007
LEGEND: See legend to charts in charts section for rules and symbol explanations.

71 alternative and 26 Canada rock stations are electronically monitored by Nielsen Broadcast Data
Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.

All rights reserved.
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A [ ) REASE O
. D D
Z % TITLE Clg NI!ELEE!I"‘ ng PLAYS AUDIENCE NEw AND ACTIVE
SO Tl RTIFICATION e PLAYS
28 aRTIST _ IMPRINT / PROMOTION LABEL ™ - MILLIONS RANK I'JTLIEST 7 LABEL p,éf\‘,’z I'RT",ST / LABEL JCAIN
FAKE IT NO. (3 WKS) y TOO MUCH, TOO HOME 13314
L B Seerien wingual SSRGS 212 YOUNG, TGO FAST 185/78  Bobaflex
THE PRETENDER Airbourne avn
16 FOO FIGHTERS ROSWELL/RCA/RMG 1687 -105 6.876 2 MOST ADDED g'R()Of\DRngqulﬁs - TOTAL STATIONS: 15
] =il ITAL :
19 LIFE IS BEAUTIFUL 1609 <29 540 3 BEAUTIFUL TRAGEDY  126/20
B SUXX:AM. ELEVENSEVEN OUT TO GET YOU 165/10 In This Moment
RISE TODAY Bloodsimple (CENTURY MEDIA)
12 ALTER BRIDGE UNIVERSAL REPUBLIC 1S 2t 4495 4 (REPRISE) TOTAL STATIONS: 15
‘AE 1 TOTAL STATIONS: 17
5 18 BECOMING THE BULL owoos 376 472 3463 7 BIG CASINO 12120
.~ ! M- i — TITLE NEW YOU MAKE ME SICK 154/68 Jimmy Eat World
= EMPTY WALLS ARTIST / LABEL STATIONS Egypt Central (TINY EVIL/INTERSCOPE)
: U2 SERJ TANKIAN SERJCALSTRIKE/REPRISE 1277 *B2 _3:66" 1 2 BLACK RAIN 9 (FAT LADY/ILG) TOTAL STATIONS: T
TOTAL STATIONS: 19
g ALMOST EASY 189 +19 3477 6 Ozzy Oshourne BREED msso
AVENGED SEVENFOLD HOPELESS/WARNER BROS. (EPIC)
e = S KHTQ, KXFX, KZBD, KZRQ, WCCC, WJJO. THRASH UNREAL 15417 Otep
3 5 GOOD TIMES BAD TIMES 982 +45 2062 10 WKQZ, WRUF, XM Squizz : : Against Me! {KOCH)
: CGODSMACK UNIVERSAL REPUBLIC . (SIRE/REPRISE] TOTAL STATIONS: 29
TOTAL STATIONS: 13
2 % :’U?JZLCE';ISAUDD FLAWLESSGEFFEN | o086l 126300 13 ar::k ° HARD SUN 108716
- BROKEN AGAIN (TOP DOG/ATLANTIC) LONG ROAD TO RUIN 136/8  Eddie Vedder
10 12 880 +29 2.451 16 KRZR, WEDG, WIIL, WIYY, WJJO, WRUF, Foo Fighters (MONKEY WRENCH/J/RMG)
_C ANOTHERANIMAL UNIVERSAL REPUBLIC 1 h L TR T L (ROSWELL/RCA/RMG) T ARCTATIGNSS 15
BLEED IT OUT —_— = - TOTAL STATIONS: 15
2 Cnineark waaNgReRos, | B8 133 3267 8 LONG ROAD TO RUIN a
HOLY DIVER Foo Fighters
L W LswiTcHEnGAGE ROADRUNNER 91 +78 2584 14 (ROSWELL/RCA/RMG)
— e Cﬁj% ugﬁFwssx, WBZX, WCCC, WIYY,
13 14 HURT CAPITOL 841 +61 1.967 17 3 b — N e
. r | WANNA BE YOUR MAN S
ALCOHAULIN
B HELLYEA‘: s e 818 03 2846 T Endeveratter
s HOLD ON - S [RAZQOR & TIE) x
5 KRXQ, KXXR, WRUF, WRXW, WXQR
' 8 om veon 806 433 | 194l 18 _
NEVER TOO LATE n ~ ENEMY 5
N 30 T1iReE DAVS GRACE wezowss 720 = ErEly 12 ?ETEWVHE‘ZQSFE,:I;IN)
PARALYZER n2 KXFX, KXXR, KZBD, WIIL, WXQR
44 o cerELEvEN wnoup 132 i S ' C _
o I1GETIT PSYCHO 4
8 24 (2o pc 725 30 2556 15 Puddie Of Mudd
(FLAWLESS/GEFFEN)
[ DULL BOY
5 6 Vuovane e M7 23 KRG, WERG, WYY, WRKR
SO HOTT TOO MUCH, TOO
: 15 orock TopooGiTLANTC 029 209 174 19 YOUNG, TOO FAST & MOST
THE BLEEDING ] Astonid
2l 18 THE 612 +58 1218 22 (ROADRUNNER) INCREASED
| NGER DEATH PUNCH FIRM KXXR, KZBD, WKQZ, WWBN
22 g LETGO 56 54 0792 32 e PLAYS
& RED ESSENTIAL/RED i UNTIL THE END 3
Breaking Benjamin
3 UNTIL THE END
23
5 6 GREAKING BENJAMIN HOLLYWOOD “95{ o2 L > (K';?(L;Ymge[)&m MR
E SHADOW OF THE DAY — S
<1 5 Civein pare wamnergros, | 495 B3 477 21 RISE TODAY 2 +134 AMEN
- - L Alter Bridge f 0
< FALLING ON Kid Rock (Top Dog/Atiantic)
25 - B FINGER ELEVEN WINO-UP 463 +7 0.834 29 (UNIVERSAL REPUBLIC) WRZK 418, WCCC +13, WXTB +13, KISW +11, WRXW +1],
- KTEG, wwwix KRZR +10, WMMR +3, WKQZ +3, WWIZ +8, WTPT +7
26 [ 'OTHING TO LOSE 444 435 0896 27 e o
OPERATOR ATLANTIC i ALMOST EASY 2 BLACK
_ CRASHED S Avenged Sevenfold RAIN
27 9. DA TRy RCA/RMG 398 +55 1.081 25 {HOPELESS/WARNER BROS.) Ozzy Osbourne (Epic)
— - KISS, WHDR WCHZ 47, WRIF +16, KQRC +14, KILD +13, KATT +5,
NOT GOING AWAY KICT +5, WWEN 5, KISW +4, WLZX +4, WXQR +4
vl_a 02ZY DSBOURNE EPIC 356 9 'y ]'ﬂa 2% —_—
% ZZYZX RD. SHADOW OF THE DAY
- 5 SToNESOUR RoADRUNNER o4 *21 0802 3l Linkin Park (Warner Bros.)
i KING OF THE STEREO WAAF +15, WRUF +10, WTKX +9, WRIF +8, KLAQ +8,
2 v stanonovg 028 140 0662 34 WBUZ +7, WCCC 46, WCHZ 45, WESX +5, WLZX 45
3 BRING IT ON
31 2 LENNY KRAVITZ VIRGIN 315 +69 0.839 28 r.ﬁLY.t DhlélER s )
B = Hiswitc ngage {Roadrunner.
AMEN MOST INCREASED PLAYS 208 134 1502 20 KATT 1, WCCC +0, KDJE +8, WBYR +7,KDOT +5,
KIDROCK TOP OCG/ATLANTIC N WRIF +5, WXQR +4, WZOR +4, WRUF +4, WRXW +3
SO MANY PEOPLE o B
NEURDSONIC sonoc SR ‘B MEEEER - TOO MUCH, TOO YOUNG,
MARCH OF WAR TOO FAST
292 +42 0.366 -
NONFONE BIELER BROS. — Airbourne {(Roadrunner)
YOU DON'T KNOW WHAT LOVE IS (YOU JUST DO AS YOU'RE TOLD) 292 s 080 30 KZRQ +16, KFRQ +13, KXXR +10, WRUF +9, KQRC +9,
THE WHITE STRIPES THIRD MAN/WARNER BROS. 1) ADDED AT... I 1 WO +6, WXQR +4, WRZK +3, WLZX +3, KHTB +2
RIOT o
THREE DAYS GRACE wvezomsa 277 +9 0735 33 !(Z«BdQMo z-%{
THE RUNNING FREE pringreie,
COHEED AND CAMBRIA COLUMBIA 253 +40 0.323 PD: Simon Nytes
| WANNA BE YOUR MAN HIM, Bleed Well, S
ENDEVERAFTER pazoraTE 240 +38 0407 39 Nonpoint, March Of War, 2
S B Ozzy Osbourne, Black Rain, O
TIME IS RUNNING OUT 206 65 0.448 38
PAPA ROACH EL TONAL/GEFFEN g FOR WEEK ENDING NOVEMBER 18, 2007
ANGER CAGE - S FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbal expianations.
202 +30 0.289 _ www.Radi B3 active rock stations are electronically monitored by Nielsen Broadcast Data Systems 24
COURSE ORNATURE SILENTMASDRTVIILG -RadioandRecords.com hours a day, 7 days a week. © 2007 Nietsen Business Media, Inc. All rights reserved.

'u'commumcatlon g

3 -
. | e _ ez Graphics Inc
(800) 331-4438 www.cgilink.com

* When you see this symbol, you know
you're buying quality printing DIRECT
from the manufacturer.
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eﬂ@. Hits of the 605 &?Oj

Call us today!

M Decals shown above as printed by Communication Graphics.
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= o3 I NIELSEN BDS NEW AND ACTIVE
2 ES TITLE CERTIFICATIONS PLAYS AUDIENCE e sl B s BivAYS
28 ARTIST JMPRINT / PROMOTION LABEL ™ - MILLIONS RANK ARTIST / LABEL JCAIN ARTIST / LABEL JCAIN
FAKE IT NO. 1(1WK) 401 0 1252 2 ROCKIN® AWAY 39/19 (LOVE IS} A BITCHSLAP 23/3
SEETHER WIND-LIP R e Brad Delp & Barry Goudreau Sebastian Bach
THE PRETENDER (AZOFF) (MRV/CAROLINE/CONTRABAND)
FOO FGHTERS ROSWELLRCARMG D) ! j7 Bl MOST ADDED TOTAL STATIONS: 3 TOTAL STATIONS: 3
LIFE IS BEAUTIFUL 320 +5 0767 6 THE BLEEDING 31/7  LONG ROAD TO RUIN 17/9
SIXX:AM. ELEVEN SEVEN | SA=! Five Finger Death Punch Foo Fighters
NEVER TOO LATE n 201 23 08B 5 (FIRM) (ROSWELL/RCA/RMG)
THREE DAYS CRACE JIVE/ZOMBA £ & TOTAL STATIONS: 3 TOTAL STATIONS: 2
RARALVZER N2 s 8 10m4 3 WELCOME TO THE MACHINE 29/6  LIVIN' IN THE FUTURE 17n
EINGERIECEVEN WIND-UP TITLE NEW Queensryche Bruce Springsteen
RISE TODAY 257 2 0564 9 _ARTIST/LABEL _ STATIONS (RHINO} (COLUMBIA)
ALTER BRIDCE UNIVERSAL REPLIBLIC . : | BRING IT ON 3 TOTAL STATIONS: 4 TOTAL STATIONS: 1
SO HOTT R Lenny Kravitz
KID ROCK TOPDOGAATLANTIC 292 20 pCEEEy Y (VIRGIN}
I DON'T WANNA STOP v B . B SEERANERXRY2Z0
0Z2Y OSBOURNE EPIC ; X AMEN >
ALCOHAULIN' ASS Kid Rock
HELLYEAH e 110 — e © {TOP DOG/ATLANTIC)
GOOD TIMES BAD TIMES 7 s 0364 16 1515 Tl
CODSMACK UNIVERSAL REPUBLIC o “pavCHO )
FOREVER . Puddle Of Mudd
PAPA ROACH EL TONAL/CEFFEN E ]5? X 19 1 0620 7 (FLAWLESS/GEFFEN)
WHAT I'VE DONE N2 55 16 0375 15 STE (L
LINKIN PARK WARNERBROS. % . HERDEON —
FAMOUS R Eddie Vedder
PUDDLE OF MUDD fLawiesseepeen 140 33 &387 B (MOINKEYWRENCH/ IRMG)
WXFX
SR R (B9 02 (0383 W “SHADOW OF THE DAY 1
HUMANITY Linkln Park
SCORPIONS Newooorume 132 15 G481 2 FUARNABRas
NOT GOING AWAY wzzo
027V OSBOURNE T 7 ey 2 " ROCKIN' AWAY oy
BLEED IT OUT Brad Delp & B Gand
LINKIN PARK waenereRes, 122 6 0603 8 e
BROKEN AGAIN w2z0
ANOTHER ANIMAL UNIVERSALREPUBLIL 109 oz 70'188 2 e | B — =
EMPTY WALLS Bobal
SERJTANKIAN SERJCAL STRKEREPRISE ~ £0 i R (;v;]' 73
AMEN AIRPOWER/MOST INCREASED PLAYS WKLC
KIDROCK TOP DOG/ATLANTIC &7 i WZED ] MOST
ALMOST EASY
AVENGED SEVENFOLD HOPELESS/WARNER BROS. _Bf - _0‘]36 1 2§ ) INCREASED
RSYCHO 84 +29 0243 20 PLAYS
PUDDLE OF MUDD FLAWLESS/CEFFEN a
THE LAST FIGHT
VELVET REVOLVER RCA/RMG & 20 W ?1‘
BRING IT ON MOST ADOED
LENNY KRAVITZ w70 ER @ A +46 AMEN
BECOMING THE BULL s Kid Rock {Top Dog/Attantiz)
ATREYU Bt HOLLYWOOD 7 i e 0 WNOR +15, KAZR +7, KIOC <7, WXLC +7, WONE +6,
- AT... +2, WEBN +1, WXEX +1
RADIO NOWHERE SDDED ,._ WJXQ +3, KBER +2, )
BRUCE SPRINCSTEEN COLUMBIA ZO 4 D70 KBER ” I'VE GOT A FEELING
I'VE GOT A FEELING 22 Salt Lake City, UT Tes| i
TESLA TESLAELECTRICCO. €3 8 0'309 i 1 PD: Kelly Hammer W‘Zc)a Q‘Tf‘w’qaﬁ,’&.ﬁﬂ +3, WDHA 91
SHADOW OF THE DAY MD: Darby Wilcox
LINKIN PARK WARNER BROS. _"‘? o I 0‘1:7 = Lenny Kravitz, Bring It On, 1 PSYCHO
ZZYZX RD. 44 3 0105 29 Qzzy]CsbouinenBlackRaingl Puddle Of Mudd (Flawless/Geffer)
STONE SOUR ROADRUNNER b WEBN +12, KIOC +3, WVRK +6, WONE 4, KTUX +2,
! NOTHING TO LOSE 40 8 0.047 . fOR REPORTING STATIONS PLAYLISTS GO TO: WGIR 41 -
OPERATOR ATLANTIC ) i
www.RadioandRecords.com ALMOST EASY
Avenged Sevenfold (Hopeless/Warner Bros.)
e KAZR +9, KBER +7, WNOR 43, WIXQ 42, WKLC +2,
RECURRENTS s WHIY 1 WRQK 9
= ~ BRING IT ON
g g Lenny Kravitz (Virgin)
T TITLE 11 NIELSEN BDS PLAYS ) TITLE 11 NIELSEN BDS PLAYS xﬁfg;‘}g‘é:";ﬁuvgg’“f RV, TR
3l ARTIST/ IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw Lw Sl ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw w ' )
BREATH 1 GETIT
BREAKING BENJAMIN {HOLLYWOOD) 27 b CHEVELLE (EPIC) e i
THE ENEMY TOM SAWYER
GODSMACK (UNIVERSAL REPUBLIC) 125 18 RUSH [ANTHEM/MERCURY/UME) e 104
WHAT | WANT PAIN 9
DAUEHTRY FEATURING SLASH (RCA/RMG) 2] 138_ THREE DAYS GRACE (JIVE/ZOMBA) S8 9_ 5
ANOTHER BRICK IN THE WALL (PART Il) 10 104 SWEET CHILD O' MINE o8 m
PINK FLOYD (COLUMBIA) GUNS N' ROSES (GEFFEN} FOR WEEK ENDING NOVEMBER 18, 2007
— - ——— — Biil ==yl LEGEND: See legend to charts in charts section for rutes and symbal explanations.
BACK IN BLACK 1o m ROCKSTAR 96 1115, 24 rock stations are electranically monitored by Nielsen Broadcast Data Systems 24 hours a
AC/DC (LEGACY/EPIC) . NICKELBACK (ROADRUNNER) day, 7 days a week. © 2007 Niefsen Business Media, Inc. Alf rights reserved.
WONE/Akron, OH* KIOC/Beaumont, TX* WMMS/Cleveland, OH* WJIXQ/Lansing, MI* KCLB/Palm Springs, CA KBER/Salt Lake City, UT* WAQX/Syracuse, NY*

OM: Chuck Collins
PD: T.K. O'Crady
APD/MD: Tim Daugherty

KZRR/Albuguerque, NM*
OM: Bill May

PD: Phil Mahoney

MD: Rob Brothers

WZZO/Allentown, PA*
PD: Tori Thomas
MD: Keith Moyer

KWHL/Anchorage, AK
PD/MD: Brad Stennett

OM: Trey Poston
PD: Joey Armstrong

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parocai
APD/MD: Monty Foster

WRQK/Canton, OH*
PD: Keith Hamilten

WPXC/Cape Cod, MA
PD/MD: Suzanne Tonaire

WKLC/Charleston, WV*
OM/PD: Jay Nunley
APD: Brian Thompson

PD: Bo Matthews

WVRK/Columbus, GA*
OM: Brian Waters
PD: Chris Chaos

KAZR/Des Moines, |A*
OM: Jim Schaefer

PO: Ryan Patrick

MD: Andy Hall

WQCM/Hagerstown, MD
OM: Rick Alexander
PD/MD: Mike Holder

WRVC/Huntington, WV

OM: Paut Cashin
PD: Sheri Vegas

WGIR/Manchester, NH*
APD: Becky Pohotsky

WXFX/Montgomery, AL*
PD: Rick Hendrick

WDHA/Morristown, NJ*
PO: Tony Paige
APD: Curtis Kay

WNOR/Norfolk, VA*
PD: Harvey Kojan
APD/MD: Sonja Morrell

OM/PD: Jen Shevlin
MD: Jenn Brewski

KUFOQ/Portland, OR*
APD/MD: Dan Bozyk

WHJY/Providence, RI*
PD: Scott Laudani
MD: Mike Brangiforte

KCAL/Riverside, CA*
PD: Steve Hoffman
APD/MD: Daryl Norsell

WXRX/Rockford, IL
PD: Jim Stone

WTOS/Augusta, ME MD: Dawn Cox PD: Reeves Kirtner MD: Jon Schulz
OM/PD: Steve Smith APD: Stephen Perry WXMM/Norfolk, VA*
APD: Chris Rush WEBN/Cincinnati, OH* OM/PD: John Shomby

OMY/PD: Scott Reinhart
MD: Dave Fritz

24/7 NEWS ONLINE @ www.RadioandRecords.com

www.americanradiohistorv.com

APD/MD: Zak Tyler

PD: Kelly Hammer
APD/MD: Darby Wilcox

KZ0Z/San Luis Obispo, CA
OM: Pepper Daniels
PD/MD: Dusty Rhoads

KTUX/Shreveport, LA*
OM/PD: Gary McCoy
MD: Flynt Stone

KSHE/St. Louis, MO*
OM: Rick Balis

APD: Katy Kruze

MD: Guy Favazza

OM: Tom Mitchell
PD: Alexis
APD/MD: Don Kelley

KMOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, WI
PD: Jeff Cecif

KBZS/Wichita Falls, TX
PD: Liz Ryan

* Monitored Reporters
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ROCK

ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

WEQX/Albany, NY*
OM/PD: Willobee
MD: Amber Mifler

WHRL/Albany, NY*
OM: John Cooper
PD/MD: Tim Nable

WNNX/Atlanta, GA*
OM: Rob Roberts

PD: Leslie Fram

APD: Steve Craig

WAEG/Augusta, GA
OM: Ron Thomas
PD: J.D. Kunes

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA*
OM: Steve King

PD/MD: Danny Spanks
APD: Jared Mann

KNXX/Baton Rouge, LA*
OMY/PD: Dave Dunaway
APD: Phillip Kish

MD: Darren Gauthier

KQXR/Boise, ID*
OM: Dan McColly
PD: Jeremy Nicolato
MD: Jeremi Smith

WBCN/Boston, MA*
PD: Dave Wellington
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin
MD: Paul Driscoll

WBTZ/Burlington, VT*
OM/PD: Matt Grasso
APD/MD: Kevin Mays

WZJO/Charleston, WV*
PD/MD: Bruce Clark

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
APD/MD: Spike

WSWD/Cincinnati, OH*
OM: Patti Marshall

PD: Tommy Bodean

APD: Julie Evans

WKRK/Cleveland, QH*
PD: Dominic Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman" Davis

KDGE/Dallas, TX*
PD: Duane Doherty
APD: Chris Ryan

WXEG/Dayton, OH*
OM: Tony Tilford
PD: Steve Kramer

KTCL/Denver, CO*
PD: Nerf
MD: Eric “Boney" Clouse

CIMX/Detroit, MI*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

WYSK/Fredericksburg, VA
PD: Jim Spector

WIBX/Ft. Myers, FL*

PD: John Rozz

APD: Anthony "Roach"” Proffitt
MD: Jeff Zito

WGRD/Grand Rapids, MI*
PD: Jerry Tarrants

NOVEMBER 23, 2007

WXNR/Greenville, NC*
OM: Bruce Simel
APD/MD: Greg Brady

KUCD/Honolulu, HI*
PD: Adam Carr
MD: Chris Sampaio

KTBZ/Houston, TX*
PD: Vince Richards
MD: Don Jantzen

WRZX/Indianapolis, IN*
PD/MD: Lenny Diana

WTZR/Johnson City, TN*
OM/PD: Bruce Clark

KRBZ/Kansas City, MO*
OM: Bob Edwards

PD: Greg Bergen

APD/MD: Jason Ulanet

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PD: Shane Cox
APD/MD: Valerie Hale

KFTE/Lafayette, LA*
PD: Scott Perrin
MD: Jude Vice

KXTE/Las Vegas, NV*
PD: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandbloom
MD: Lisa Worden

WLRS/Louisville, KY*
OM: J.D. Kunes
APD/MD: Joe Stamm

WMFS/Memphis, TN*
PD: Rob Cressman
MD: Sydrey Nabors

WLUM/Milwaukee, WI*
PD: Jacent Jacksan
MD: Chris Calef

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark MiKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels

KHBZ/Oklahoma City, OK*
OM: Tom Travis

PD: Jeff Blackburn

MD: Crystal Clements

WJRR/Orlando, FL*
PD: Rick Everett
MBD: Brian Dickerman

WOCL/Orlando, FL*
PD: Bobby Smith

KMRJ/Palm Springs, CA
OM/PD: Thomas Mitchell
APD/MD: Dwight Arnold

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittshurgh, PA*
OM/PD: John Moschitta
MD: Vinnie Ferguson

WCYY/Portland, ME*
PD: Herb by
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton
APD: Jaime Cooley

WBRU/Providence, RI*
PD: Chris Novella

APD: Tom Chiden

MD: Noah Chevalier

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MD: Chris Payne

WDYL/Richmond, VA*
PD: Fisher

WRXL/Richmond, VA*
OM: Bill Cahill
PD/MD: Casey Krukowski

KCXX/Riverside, CA*
PD: John DeSantis
APD/MD: Babby Sato

WZNE/Rochester, NY*
OM/PD: Stan Main

KWOD/Sacramento, CA*
OM/PO: Curtiss Johnson
MD: Andy Hawk

KXRK/Salt Lake City, UT*
OM: Alan Hague

PD: Todd Noker

APD: Corey O'Brien

MD: Artie Fufkin

KBZT/San Diego, CA*
PD: Garett Michaels
APD: Mike Hansen

MD: Mike Halloran

XETRA/San Diego, CA*
PD: Phil Manning
MD: Capone

KITS/San Francisco, CA*
PD: Dave Numme
APD/MD: Aaron Axelsen

KCNL/San Jose, CA*
PD: Jeanene Calhoun

KJEE/Santa Barbara, CA*
PD: Eddie Cutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Cary Susalis

Sirius Alt Nation/Satellite*
OM: Gregg Steele

PD: Rich McL.aughlin

APD: Khaled Elsebai

MD: Zach Brooks

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Jon Robbins

PD: Boomer

APD/MD: Leslie Scott

KNDD/Seattle, WA*
PD: Lazlo

APD: Jim Keller

MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St, Louis, MO*
PD: Tommy Mattern
APD: Kyle Cuderian
MD: Scatt Rizzuto

WKRL/Syracuse, NY*
MD: Ty

WSUN/Tampa, FL*
PD: Snark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Greg Rampage

KMYZ/Tulsa, OK*
PD: Kzriny Wall
APD/MD: Amber Fiedler

WWDC/Washington, DC*
PD: Cruze

APD: Dave Hennessy

MD: Greg Roche

WPBZ/West Palm Beach,
FL*

PD: John O'Connell
MD: Rass Mahoney

WSFM/Wilmington, NC
OM: Jerry Mac
PD/MD: Mike Kennedy

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones
PD/AMD: Frank Pain

WZMR/Albany, NY*
OM: Kevin Callahan

PD: Nik Rivers
APD/MD: Christy Taylor

KTEG/Albuquerque, NM*
OM/PD: Bill May
MD: Aaron "Buck” Burnett

WWWX/Appleton, WI*
PD/MD: Guy Dark

WJSE/Atlantic City, NJ
PD: Nick Giorno
APD/MD: Shawn Castelluccio

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

WIiYY/Baltimore, MD*
PD: Dave Hill
APD/MD: Rob Heckman

WCPR/Biloxi, MS*
OM: Kenny Vest
APD/MD: Maynard

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MO: Amy Hutto

WRXR/Chattancoga, TN*
OM: Kris Van Dyke
PD: Boner

WIIL/Chicago, IL*
OM/PD: John Perry
APD: Tom Kief
MD: Steve Salman

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*

PD: Ross Ford
MD: Jack Mehoff

WBZX/Columbus, OH*
PD: Hal Fish
APD/MD: Ronni Hunter

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KBPI/Denver, CO*

PD: Willie B.

APD/MD: Aaron "Double A"
Montell

WRIF/Detroit, MI*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KRBR/Duluth, MN
OM/PD: Mark Fleischer

KLAQ/EI Paso, TX*
OM/PD: Courtniey Nelson
APD/MD: Glenn Carza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI*
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA¥
OM/PD: Paul Wilson
MD: Skippy
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WBYR/Ft. Wayne, IN*
APD/MD: Stiller

WRUF/Gainesville, FL*
OM/PD: Harry Cuscott
MD: Kyle Devlin

WKLQ/Grand Rapids, MI*
OM: Brent Alberts
PD/MD: Michael Crey

WZOR/Green Bay, WI*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Greenville, NC*
OM: Rolf Pepple
PO/MD: Dave Tripp

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrisburg, PA*
OM/PD: Ken Carson
APD/MD: Nixcn

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM/PD: Lee Reynolds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WR2ZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

KOMP/Las Vegas, NV*
PD: John Criffin
MD: Carlota

KZCD/Lawton, OK
PD: Don "Critter” Brown
APD: J.C. "Kelso" Kellison
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WXZZ/Lexington, KY*
OM: Robert Lindsey

PD: Johnny Maze

APD: Twitch

KDJE/Little Rock, AR*
OM: Senny Victory

PD): Jeff Petterson

MD: Adam Peterson

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
OM/PD: Mike Quinn

KBRE/Merced, CA
PD/MD: Mikey Martinez
APD: Jason LaChance

WHDR/Miami, FL*
OM: David Israel

PD: Kevin Vargas
MD: Dave Hanson

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM: Dean Warfield

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

WYY X/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

IMPRINT / PROMOTION LABEL W
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ROSWELL/RCA/SONY BMG 490

MONKEY WRENCHL/SONY BMG 455

WIND-UP 4bb

RCA/SONYBMG 433
SIRE/WARNER ~ 400

WARNER BROS./WARNER T

THROMAN/WARNER BROS/WARNER 36

TINY EVIL/INTERSCOPE/UNIVERSAL 1

UNIVERSAL REPUBLIC/UNIVERSAL

NEW WILDERNESS/ROADRUNNER

UPBEAT/FONTANA NORTH
SERJICAL STRIKE/REPRISE/WARNER
TOP DOG/ATLANTIC/WARNER

COLUMBIA/SONY BMG

RED INK/SONY BMG

ELEVEN SEVEN 258
WIND-UP 265
KINGNOISE
VIRGIN/EMI
EMI

CORDQVA BAY

JIVE/SONY BMG
UNIVERSAL

DEPENDENT/EMI

ROADRUNNER 156

WARNER BROS./WARNER 155
ROSWELL/RCA/SONY BMG i

WIND-UP (]
ARISTA/SONY BMG 123

SIRE/REPRISE/WARNER 122

WIXO/Peoria, IL
OM/PD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Tyszler

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDQT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD: Jim Fox

WKQZ/Saginaw, Mi*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KHTB/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonio, TX*
PD/MD: LA Lloyd

KI0Z/San Diego, CA*
OM: Jim Richards
PD/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM/PD: Andy Winford
APD/MD: Stephanie Bell

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

Sirius Octane/Satellite*
OM: Gregg Steele

PD: Jeff Regan

MD: Tom Wilkinson

XM Squizz/Satellite*
PD: Bodhi Ebright
MD: Grant Random

-

57
59
33
o]
+23
16
+7
+23
+19
+38
+30
+48

50
+27

# indicates LanCon

KISW/Seattle, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, Wl
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
OMY/PD: Ron Stryker

KHTQ/Spokane, WA*
PD/MD: Barry Bennett
APD: Kris Siebers

KZBD/Spokane, WA*
PD: Frank Jaxon

WLZX/Springfield, MA*
PD/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Chris Cannon
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
MD: Ty

KFMW/Waterloo, IA
OM/PD: Michael Cross

KICT/Wichita, KS*
PD: Ray Michaels
MD: Rick Thomas

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWIZ/Youngstown, OH*
PD: Wes Styles

* Monitored Reporters
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TRIPLE A

Making KMTT/Seattle even better

Taking It To

The Next Level

John Schoenberger

JSchoenberger@RadioandRecords.com

» ROBERT PLANT &
ALISON KRAUSS <CCR

MO T} HEIR FIR

ast April, veteran triple A programmer Kevin Welch was named
PD of Entercom’s KMTT (the Mountain)/Seattle. Welch
brought with him programming experience from Boise, Idaho,
in the mid-"90s and most recently as AP1)/MD at triple A stal-
wart KINK/Portland, Ore., a position he took in 1998.

The Mountain celebrated 15 successful years in the format

in 2006, first under the programming guidance of Chris Mays and then Shawn Stewart.

But station GM Jerry McKenna and VP of programming Pat Paxton felt it was time

to bring in a fresh perspective to help guide the station into the future.

Its high time we catch up with Welch, now that he’s spent six months in the hot

seat at KMTT.

What were your initial goals at KMTT?

The station has always been successful, but we felt we could focus our efforts a bit more.

Benchmark
Events At KMTT

B Winter Warmth Concert
Collective Soul and KT Tunstall will
entertain 2,800 people Dec, 5 at
the Paramount Theatre. Procesds
from the 13th annual concert will
benefit First Place School, which
provides educational opportunities
to homeless children.

B “Live From the Mountain Music
Lounge, Volume 13"

This year’s release involves partners
ATE&ET and Starbucks; its proceeds
benefit the Wilderness Society. To
date, the CD series has helped raize
21.25 million for conservation
effarts in Washington state,

H Sixth Annual Mountain Music
Lounge Getaway

In January, the Mountain returns to
Mexico for a five-day trip to
Cancin, complete with a
performance by Universal Republic
artist Tyrone Wells, The event is
sponsored by Alaska Airlines, Fiesta
Americana Condesa Canedn and
Seattle’s Best Coffes. —IS

It really came down to making sure we
had the right target histener in mind. My
tirst goal has been refining the filter we
use to decide on the right music to play
and the right on-air elements to use.

I am also a big fan of personality radio
and have made moves to make sure that
is an important element of every daypart.
[ want each host to extend their own
unique qualities into their shows.

What type of listener are you trying
to attract?
It really was a matter of assessing who our
competitors were targeting and then
deciding the best group for us to strength-
en. If you want to rock in Seattle and you
are an adult male, you have at least three
choices. If you want pop and are female, you
have at least three different stations that’ll
give you that. But if you're a female adult
and you want to rock, your choices are lim-
ited. So we have tweaked the station a bit
to make sure that those types of females feel
like they have a comfortable place to go.

We see KMTT as a sophisticated, intel-
ligent adult rock station that leans a bit
toward the female side. I have a lot of
experience in that area from working with
PD Dennis Constantine at KINK.

That’ not to say that we don't have a
strong segment of male listeners, too, and we

24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘We see
KMTT as a

intelligent
adult rock
station that
leans a bit
toward the
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28 JEEE 7 FOUNTAIN OF YOUTH SUBDUDES
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sophisticated,

female side.’

—Kevin Welch
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certainly keep them top of mind when we program and image the
station. I'd say the breakdown is around 55% female and 45% male.

Why did you bring Shawn Stewart back into the fold?
After an exhaustive search following the exit of Haley Jones, it
became clear to mie that Shawn was the obvious person to handle
the APDD/MD role again and to return to middays. Her years with
former PD Chris Mays were the best years the station ever enjoyed.
We were lucky she agreed to come back.And she is a perfect exam-
ple of that idea of returning personality back to the airwaves.

We also adjusted the morning show with Marty Riemer a bit with
the addition of Jodi Brothers. She has been a fixture in mornings in
town for the past 10 years and has helped round out Marty’s show.

KMTT has always been environmentally active. How do you stay
ahead now that everyone has jumped on the green bandwagon?
The environment has always been an important issue in Seattle,
and it has been entrenched in the Mountain’ psyche for a long
time. However, we needed to rethink what we can do to differen-
tiate ourselves from everyone else.

We have refocused our efforts under the general campaign of the
One Thing, which offers [listener] suggestions of relatively easy things
anyone can do to help make a difference and feel good about it.

Plus, just about all of the big promotions and events we do all
year long benefit the community on a larger scale. Entercom as a
whole does many initiatives on all of its stations here.

What's next?

My next goal is to come up with some creative progranmniing pro-
motions. I want to develop more campaigns that involve appoint-
ment and/or extended listening that can engage the listener for a
longer period of time.

It comes down to combining both information and fun in
entertaining and captivating ways. We have something coming up
pretty soon that | think will work really well for us. | hope it will
inspire other programmers within the format to try some new
things, too. RR
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29 Member News Team

Carol Archer Keith Berman Mike Boyle Alexandra Cabhill Kevin Carter

Smooth Jazz Editer AC/HotAC Editor/ Senior Editor; News, Alternative/Active/Rock Editor Online Editor CHR/Top 40 Editor & Street Talk Daily
323-954-341% Street Talk Daily Evil Minion 646-654-4727 646-654-4679 323-954-3433
corcher@radioandrecords.com 323-954-3432 mboyle@radioandrecords.com acahill@radioandrecords.com kearter@radioandrecards.com

kberman@radioondrecords.com

Anthony Colombo Hillary Crosley R} Curtis Darnella Dunham Erica Farber Raphael George
Alternative, Adive Rack, Heritage Rock, Triple A Contributing Urban Editor Country Hditor Urban/Rhythmic/Gospel Editor President & Publisher Chart Manager; Urban, Rhythmic, Rop
646-654-4640 646-654-4647 323-954-3444 323-954-342 323 954-3422 846-654-4623
acolombo@radioandrecords.com herosley@radioandrecords.com reurtis@radioandrecords.com ddunham@radicandrecords.com efarber@radioandracords.com rgeorge@radioandrecords.com

Julie Gidlow Hurricane Heeran Paul Heine Wade Jessen Jackie Madrigal Cyndee Maxwell
News Editor Ratings Editar Executive Editor Director of Chorts & Operations, Nashvifle Lofin Farmats Editor Editoriol Director & Associote Publisher
323-954-3417 323-954-3425 646-654-4669 615-321-4291 323-954-3427 323-954-3420
jgidlaw@rodioandrecords.com hheeran@radioondrecords.com pheine@radioandrecords.com wjessen@radioandrecords.com IMadrigal@radioandrecords.com maxwell@radioandrecords.com

) :.

Gordon Murray Kevin Peterson Silvio Pietroluongo Jose Promis John Schoenberger Mike Stern
Chart Manager; Smooth Jazz Christian Editor Director of Charis Chart Marager; Lafin Triple A/Americana Editor News,Tatk/Sports Edi‘or
646-654-4638 850-916-9933 646-654-4624 323-525-2287 323-954-3429

A : " A . " . : mstern@radioandrecords.com
gmurray@radioandrecords.com kpeterson@radioandrecords.com spietroluongo@radioandrecords.com ipramis@radioandrecords.com jsthoenberger@radioandrecords.com

Chuck Taylor Gary Trust Ken Tucker Heidi Van Alstyne Susan Yisakowitz Jeffrey Yorke

Senior Editor Feotures Chart Manoger; Hot AC/AC Radio Editor Assistant Urban/Rhythmic/Gospel Editor Senior Online Editor Woshington DC Bureaw Chief/Business Editor
646-654-4729 646-654-4659 615-321-4286 323-954-3450 646-654-4730 301-773-7005
ctaylor@radioandrecords.com gtrust@rodioandrecords.com ktucker@radioandrecords.com hvanalstyne@radioandrecords.com svisakowitz@radioondrecords.com jyorke@radioandrecords.com
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| PAOLONUTINI(ATLANTIC)

THE STORY
BRANDI! CARLILE (COLUMBIA)
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CERTIFICATIONS T™W w

146 130
144 1707
138 l}é
127 150 i
126 3 133

KENZ +20, WDOD +¥4, KGSR +8, WTTS +7 KFOG +4,
KBCO +2, WNCS +1

ALL THAT | KNOW

Collective Soul (E)

KPRI +10, KMTT +10, WNCS +6, WXRT +3, KINK +2,
KFOG +, WBOS +1

FOR WEEK ENDING NOVEMBER 18, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations,

30 triple A stations are electronically monitored by Nielsen Broadczst Data Systems 24 hours a
day, 7 days a week. Indicator chart comprised of 47 reporters.

© 2007 Nielsen Business Media, Inc. All rights reserved.

CHART LEGEND

Chats are ranked by plays {except for
Coutry crart, which is based on audi-
ence imprassions, computed by cross-
referencirg exact times of airplay with
Arbitron | stener data).

Songs showing an increase in

phys (audience for Country)
over the previous week, regardless of
chart movement. A song will also
receive a aullet if its percentage loss
in plays (audience for Country) does
not exceed the percentage of moni-
tored stazion downtime for the for-
mat. Zxempting the Country chart, a
song tha- has been on the chart for
more tha1 20 weeks will generally not

24/7 NEWS ONLINE @ www.RadioandRecords.com

receive a bullet, even if it registers an
increase in plays. Country titles that
deciine in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

BREAKER:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Zountry). Title with the top
increase will also be highlighted if on
cha-t. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:
A listing of songs with the total number

of new adds either reported by each
station or by autormatic add thresholds.
Title with top most added totals wilf
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart thresholc
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
{audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

www.americanradiohistorv.com

Urban AC, Hot AC, Christian AC,
Christian CHR, Inspo, Christian
Rock, Gospel, Rock, Triple A and
Smooth Jazz) become recurrents
and are removed from the chart
after 20 weeks. In addition, songs
that have been on the chart for
more than 52 weeks and rank below
No. 10 become recurrents and are
removed from the chart. Descending
Country titles move to recurrent
after 20 weeks if they rank below
No. 10 in either audience or plays.
Descending AC titles move to recur-
rent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20

in both audience and plays.

Nielsen BDS certification for
1‘1 airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States end Canada. Numeral
following symbol indicates muitiple

level of 100,000 plays.

Indicates title earned HitPredictor
m status in research data provided
by Promosguad. Songs are tested online
by Promosquad Jsing multiple listens
and a nationwide sample of carefully

profiled music ccnsurmers.
. indicated solely on the Canadian
* charts for songs meeting

Canadian content requirements.
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WASHINGTON SQUARE SERENADE =
__L STEVE EARLE NEwwesT | P44 -5 6453
, RAISING SAND
- i ROBERT PLANT & ALISON KRAUSS ROUNDER 610  +10 4216
REVIVAL
_z _ JOHNFOGERTY FaNTASYIONCORD 478 46 R ?’98“
' DIRT FARMER
B v DRTFARMERNANCURRD | #6024 1692
DWIGHT SINGS BUCK
6_ DWIGHT YOAKAM Newwest | A% 47 2333
GOIN' HOME: A TRIBUTE TO FATS DOMINO
| i VARIOUS ARTISTS wancurn 0D 29 2137
E IT'S NOT BIG IT'S LARGE
7 LYLELOVETT AND HIS LARGE BAND LOSTHIGHWAY . 5232
KANE WELCH KAPLIN
fsi KANE WELCHKAPLIN COMPASS -3 4518
= THE WOLF
29 siooren sennmcs UNveRsaLsoUTH 8 28 25D
g SONGBIRD: RARE TRACKS AND FORGOTTEN GEMS
_9_ _ EMMYLOUHARRIS RHINO 3_]8 A 253
= MESCALITO
]_]__ RYAN BINGHAM LOSTHIGHWAY n 4 175(1
BETWEEN DAYLIGHT AND DARK
:2 MARY GAUTHIER LosTHiCHWRy 282 3 e
4 MAGIC
4 P U srGsTEEN AND THEE STREET BAND OLUMBIA 201 ]88]7
. STREET SYMPHONY
_;"_5 " THESUBDUDES BACKPORCHMANHATTANBIG 20 1] gazs
' EASY TIGER
] 'l_Sm RYAN ADAMS LOST HIGHWAY . ?828
s THE BLUEGRASS SESSIONS
i. MERLE HAGGARD MCCOURY 347 el (222
‘s MADE IN THE SHADE
S FE0STICKRAMBLERS suare 27 O 2oL
TRANSLATED FROM LOVE
:_' ~ KELLYWiLLIS avkopisc 287 40 ans
- EP
i WILL KIMBROUGH oavrne 22 *%0 101_7
» A LONG DAY FOR THE WEATHERVANE
= ;1_7 | GOUGERS THEWEATHERVANE 220 13 1218
. THE BLUEGRASS DIARIES
2 mLauoeRone veproc BRGEA 4 U
| LIVE FROM THE RUHR TRIENNALE
_?i . CHIP TAYLOR & CARRIE RODRIGUEZ TRAIN WRECK 21 +2 1048
- THE SPIRITUAL KIND
i TERRIHENDRIX WILORY 7210 *4 4688
- NEVER LOOK BACK
._‘d‘ TOMGILLAM weenouse 204 0 221 i
—  DIAMONDS IN THE SUN
2 WALT WILKINS AND THE MYSTIQUERDS pmopro 200+ Eh i
SOAP & WATER
_?_' CHUCK PROPHET YEPROC 197 +6 1150
CHROME DREAMS Il
B NELvouns reprise | 122 +28 =
= LONG ROAD OUT OF EDEN
_? EACLES ERC/MERCURY/LOST HIGHWAY ]86_ o 1228
SMALL MIRACLES
33 alieroneo Teeso. | 194 *3 723
DRAW THE CURTAINS
2 L Hoce RYKODISC 182 43 732
'IMNOTTHERE  DRAWTHE _ DARKDAYS &4  CHROME
(SOUNDTRACK) 9 CURTAINS 5 Jackson Taylor DREAMS Il 4
Various Artists Will Hoge (SMITH) Neil Young
(SONY) (RYKODISC) - (REPRISE)
- THE WOLF 4 -
SETH WALKER 8 LOST 8OY S Shooter Jennings TROUBADOUR 3
pethialtey Bieu Edmondson (UNIVERSAL SOUTH) Robert Hazard
MOST ADDED (HYENA) (SMITH) (RYKODISC)

FOR WEEK ENDING NOVEMBER 18, 2007

The Americana chart represents the reported play of terrestrial radio stazions, nationally syndicated radio shows, satellite radio and internet stations that'have
agreed to sabmit weekly spin counts. For more information please visit www.americanamusic.orc. © 2007 Americana Music Association.

TRIPLE A

TRIPLE A REPORTERS

WAPS/Akron, OH
OM: Andrew James
PD: Bill Gruber

MD: Cornelius Gould

KNBA/Anchorage, AK
OM/PD: Loren Dixon
MD: Danny Preston

KSPN/Aspen, CO
PD: Sam Scholl

KGSR/Austin, TX*
OM: Chase

PD: Chris Edge
APD: Jody Denberg
MD: Susan Castle

KUT/Austin, TX
PD: Hawk Mendenhall
MD: Jeff McCord

WRNR/Baitimore, MD*
OM/PD: Bob Waugh
APD/MD: Alex Cortright

WTMD/Baltimore, MD
PD/MD: Mike "Matthews"
Vasilikos

KLRR/Bend, OR
OM/PD: Doug Donoho
APD: David Miller

KRVB/Boise, ID*
OM/PD: Dan McColly
MD: Tim Johnstone

WBOS/Boston, MA*
PD/MD: Dana Marshall

WXRV/Boston, MA*
OM/PD: Ron Bowen
APD/MD: Catie Wilber

KMMS/Bozeman, MT
OM/PD: Micheile Wolfe

KYSL/Breckenridge, CO
PD: Tom Fricke
MD: TJ Sanders

WNCS/Burlington, VT*
PD: Zeh Norris
APD/MD: Jamie Canfield

WMVY/Cape Cod, MA
PD/MD: PJ Finn

WCOO/Charleston, SC*
OM/PD: Mike Allen
MD): Joe! Frank

WCNR/Charlottesville, VA
OM: Rick Daniels

PD: Brad Savage

APD: Tad Abbey

MD: Jeff Sweatman

WNRN/Charlottesville, VA

OM: Tim Davis
PD: Michael Friend
MD: Ronda Chollock

WDOD/Chattanooga, TN*
OM/PD: Danny Howard
MD: Brad Steiner

WXRT/Chicago, IL*
OM/MD: John Farneda
PD: Norm Winer

WCBE/Columbus, OH
OM: Tammy Allen

PD: Dan Mushalko

MD: Maggie Brennan

WMWV/Conway, NH
PD/MD: Mark Johnson
APD: Roy Prescott

KBCO/Denver, CO*
PD: Scott Arbough
MD: Mark Abuzzahab

KCUV/Denver, CO*
PD: Doug Clifton
MD: Benji McPhail

KPTL/Des Moines, |1A*
PD: Deeya McClurkin

CIDR/Detroit, MI*
PD: Matt Franklin

KHUM/Eureka, CA
OM: Cliff Berkowitz
PD/MD: Mike Dronkers
APD: Larry Trask

WFiV/Farragut, TN
OM/PD: Brian Tatum

KOZT/Ft. Bragg, CA
PD: Tom Yates
APD/MD: Kate Hayes

WEHM/Hamptons, NY
PD: Lauren Stone
MD: Harry Wareing

KSUT/Ignacio, CO
PD: Steve Rauworth
MD: Stasia Lanier

WTTS/Indianapolis, IN*
PD: Brad Holtz
APD/MD: Laura Duncan

KMTN/Jackson, WY
PD/MD: Mark "Fish”
Fishman

KTBG/Kansas City, MO
PD: Jon Hart
MD: Byron Johnson

WEBK/Killington, VT
PD: Dave "Uncle Dave" Tibbs
APD/MD: James Emmons

KOHO/Leavenworth, WA
PD/MD: Elliott Salmon

KROK/Leesville, LA
OM: Rick Barnickel
PD/MD: Sandy Blackwell

WFPK/Louisville, KY
OM: Brian Conn

PD: Stacy Owen

APD: Laura Shine

WMMM/Madison, WI*
OM: David Moore

PD: Pat Gailagher

MD: Cabby Parsons

KTCZ/Minneapolis, MN*
PD: Lauren MacLeash
MD: Thorn

WZEW/Mobile, AL*
OM: Tim Camp

PD: Gene Murrell

MD: Lee Ann Konik-Camp

WBJB/Monmouth, NJ
OM: Tom Brennan

PD: Rich Robinson
APD: Leo Zaccari

MD: Jeff Raspe

KPIG/Monterey, CA
OM: Frank Caprista
APD: Aileen MacNeary

WRLT/Nashville, TN*
OM/PD: David Hall
APD/MD: Rev. Keith Coes

WFUV/New York, NY
OM: Ralph Jennings
PD: Chuck Singleton
APD: Tara Anderson
MD: Rita Houston

WRSI/Northampton, MA
PD: Sean O'Mealy
MD: Chris "Monte" Belmonte

KDBB/Park Hills, MO
PD: Clernn Berry
MD: Kenny Carrow

WXPN/Philadelphia, PA
OM/MD: Dan Reed
PD: Bruce Warren

WYEP/Pittsburgh, PA
PD: Kyle Smith
MD: Mike Sauter

WCLZ/Portland, ME*
OM: Chris McGorrill
PD/MD: Ethan Minton

KINK/Portland, OR*
PD: Dennis Constantine
APD/MD: Dean Kattari

WDST/Poughkeepsie, NY
OM: Greg Gattine

PD: Jimmy Buff

MD: Dave Doud

KTHX/Reno, NV*
PD: Mark Keefe
APD/MD: Dave Herold

WOCM/Salisbury, MD
OM: David Rothner
PD/AMD: Skip Dixxon

KENZ/Salt Lake City, UT*
PD: Mike Peer

KPRI/San Diego, CA*
OM/PD: Bob Burch
APD: Sean Smith

KFOG/San Francisco, CA*
PD: David Benson
MD: Kelly Ransford

KPND/Sandpoint, ID
OM: Dylan Benefield

PD: Jonny Knight
APD/MD: Diane Michaels

KBAC/Santa Fe, NM
PO/MD: Ira Gordon

KRSH/Santa Rosa, CA*
PD/MD: Nate Campbell

DMX Folk Rock/Satellite
OM: Leanne Flask
MD: Dave Sloan

Music Choice Adult
Alternative/Satellite
PD: Justin Prager

MD: Tiffany Sinder

Sirius Spectrum/Satellite*

OM: Gregg Steele
PD: Cary Schoenwetter
MD: Sean Mascoll

XM Cafe/Satellite
PD: Bill Evans
MD: Brian Chamberlain

KMTT/Seattle, WA*
PD: Kevin Welch
APD/MD: Shawn Stewart

WKZE/Sharon, CT
OM/APD: Pete Nugent
PD: Will Stanley

MD: Will Baylies

WNCW/Spindale, NC
OM/PD: Dave Kester
MD: Martin Anderson

KXLY/Spokane, WA*
PD: Ken Richards
MD: Marie McCallister

WRNX/Springfield, MA*
APD: Kevin Johnson

KCLC/St. Louis, MO
PD: Rich Reighard
MD: Wiil Baker

KFMU/Steamboat
Springs, CO

OM: Julia Arrotti
PD/MD: Johin Johnston

KTAO/Taos, NM
OM: Dave Noll
PD/MD: Brad Hockmeyer

KWMT/Tucson, AZ*
OM: Tim Richards
PD: Blake Rogers
MD: Jennie Grabel

WVOD/Wanchese, NC
PD: Matt Cooper
MD: Jeff White

WXPK/White Plains, NY
PD: Chris Herrmann
APD/MD: Rob Lipshutz

WTYD/Williamsburg, VA
PD/MD: Amy Miller

WUIN/Wilmington, NC

PD: Beau Gunn
MD: Michelle Daniiel

* Monitored Reporters
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Part two of a candid conversation with Universal
Latino president John Echeverria

A Presidential
Perspective

Jackie Madrigal

JMadrigal@RadioandRecords.com

. n last week’s column, Universal Latino president John Echeverria
revealed that Latin record sales are down 26% from last year, with
several factors to blame: the inumigration debate currently per-
meating the country; recent natural disasters, such as the Southern
California wildfires; and ongoing music piracy. Opportunities lie
in digital sales, especially ringtones, Echeverria said, a market where

such artists as the late Valentdin Elizalde have experienced success.

In the second part of our conversation, Echeverria talked about developing new artists,
the relationship between the radio and record industries, the urban and rock/alterna-
tive genres and speculation that Universal will acquire Univision Music Group.

How are labels investing in the development of new artists?

We have to take our time and develop artists patiently, although there have been instances
where an album has worked from the get-go, like in the case of Banda Guasaveiia—
though we're not sure if there’s a Valentin Elizalde influence there or not. El Trono de
México also worked well immediately, but it has enormous push from Mexico.

But we find ourselves in a different world where, more often than not, we’re going to
have to ask managers and artists to work with us and share in the costs. We can launch an
artist and lose money on record sales, but the artists can become famous enough to earn
revenue from live events. That’s where we're going to have to ask them to help us cover
promotion expenses, since we brought them to a level that helped them book those events.

Specifically with the pop genre, programmers say there are songs that work on one coast
and not the other. How do you address this challenge?

That’s a conundrum.When I first arrived at Universal Latino, we had four different Juanes
singles working: in New York, Puerto Rico, Chicago and Los Angeles. What's the prob-
lem? On one hand, it’s great, because the artist is getting played all over the country. But
on the other, he may not chart [because the airplay is split among tour different singles].
Charting is feedback, which basically means programmers are noticing the artist and play-
ing hinw. If he doesn’t chart, he disappears. Where’s the happy medium? Do | find one
single for the West Coast and one for the East, and as long as the artist gets played, be
fine with it? Or do I need the artist to chart so that stations in the middle of the coun-
try see him in R&R and play him? That is the critical point up for debate.

What hurdles do labels face, now that there are fewer pop stations and so many
oldies outlets?

The stations that hastily took on the urban format later fell flat on their faces when the
format didn’t deliver an audience or advertising. The safe bet became the oldies for-
mat. Even though there are many regional Mexican stations that play new music, we
could always use nmore. And we miss having more stations like Stper Estrella
|Entravision’s KSSE/Los Angeles] that are at the forefront of the pop format and are
willing to bet on new music by artists like Belanova.

How are you doing with urban product, since it's not as strong as it was a few years ago?

We had more reggaeton product than most labels. But we were also the first to realize
how far we had gone and understand the limits of how much further we could go.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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"t . O VOLVERA COMENZAR CAFE TACVBA
ANTES DEL FIN circo
1 MEENAMORA JUANES

COLORES pasTILLA

14 BAILA MICORAZON BELANOVA
33 RAININ IN PARADIZE MANL CHAO
EL INFAME "ESTAR Y NO ESTAR" PANDA

NO LLORES GLORIA ESTEFAN

TE VEO NENA EL GRAN COMBO DE PUERTO RICO
ME ODIO CLORIA ESTEFAN

NUESTRO AMOR ALEX BUENO

ROCK/ALTERNATIVE

IMPRINT / PROMOTION LABEL

UNIVERSAL LATINO

SONY BMGNORTE

UNIVERSAL LATINO

B - - UNTVERSALLATINO_
SONY BMG NORTE
- - - ) UNIVERSAL LATINO

BECAUSE/NACIONAL

WARNER LATINA

EL MICROFONO MEXICAN INSTITUTE OF SOUND NACIONAL

" & SOY SOLO UN SECRETO ALEJANDRA GUZMAN EMI TEL_EVISA

HEW HISTORIAS DE DANZON Y ARRABAL ALEKS SYNTEK Eh; TELEVEA

1 , 2 PERFECTA MIRANDA ) -_ - __ __ __ __ __ - EMI T_ELEVISI;

HEW FUERZA DE GRAVEDAD JUMBO NOISELAB

MEW ME LLAMAN CALLE MANUCHAC - - - - - ) BECAUSE/NACIONAL

MEW PA'L NORTE CALLE 13 FEAT. ORISF-IAS - o SONY BMG NORTE
(AN ATALONEARGLRMG FONOVISA

1?7 | 12 TUTHEMONAS ) ) - WATTS UP!
18 é_ ESE.ICHA;AE FAT;/IA - INDEPENDIENTE
(19} _2_EL OUTSIDER CAFETACVEA UNIVERSAL LATING
@ NEW POLITIK KILLS MANU_CHAO BECAUSE/NACIONAL

e RECORD POOL

HE TITLE

ZE  ARTIST IMPRINT / FROMOTION LABEL

_..5_ CUESTA ABAJO JERRY RIVERA - EMI TELEVISA
“2 SINOS DUELE VICTOR MANUELLE - Sl;v BMG_NORTE il
5. AGUANILE MARC ANTHONY = SONY ;MG NORTE

X 1L:I DEJALO AHI FULANITO FEAT. LA BANOA GOROA - _CUTTING

g 3 . LOS QUE LUCHAMOS KINTO SOL - UNIVISION
1‘: SENTIMIENTO IvY QUEEN ) a ) - B N UNIVISION

: 13"_ DESEOS DE AMARTE DOMENIC- MART? - M.P/IVNIIEN
11 ANTES DE QUE TE VAYAS TITOROJAS - N M.P/IVNIEN
& 7| PA' LA TUMBA HECT?)R “ELF;THER"_ N B VI/MACHETE

T DAMELA Si ANA;OR - M.PAIVNAIGN

SEXY MOVIMIENTO WISINY YANDEL MACHETE
SOLO DIME QUE SI TIT0 "EL BAMBINO"

EMITELEVISA
LICUADORA CROOKED STILO MELODY/FONOVISA
CONT_EO REGRESIVO GILBERTO SANTA ROSA SONY BMG NORTE
MI CHULI CHULI ANTHONY CRUZ M.PUVNIEN
BA_ILA MI_CORAEON BELANOVA UNIVERSAL LATINO

BURGUNDY/SONY BMGNORTE
SONY BMG NORTE
BURGUNDY/SONY BMG NORTE

M.P/IVNAIGN

You also have a strong rock/alternative roster, and it looks like rock
is making a comeback.

One of rock’s curses was the uncontrollable emergence of urban,and
I say uncontrollable because it hit so hard it almost seemed the indus-
try didn’t know how to handle it. That shadowed rock a bit, which
had been growing continuously in the U.S. to the point that pro-
grammers were less scared of the product and the bands. And when
reggaetdn hit, it all went away. Since I've been at Universal, rock has
always been good for us. But 1 do miss those concerts that were the
best vehicles to promote rock, like the Watcha tours, where Molotov
had so much success and where we introduced Juanes nationally.

Univision Music Group—which includes Univision Records, Fonovisa,
Disa and La Calle—is up for sale, and there's speculation that Universal
will acquire it. How interested is Universal in the group?

Univision Music Group holds the most iniportant regional Mexican
catalog in the world. That alone is appealing, not only to Universal
but to other labels. The only one who can answer that question is
Mr. Saban [Haim Saban, owner of Univision Communications|. It’s
only a rumor that Universal will be the one to take it over. Universal
1s interested, but so are other companies. RR
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wy  TITLE CERTIFICATIONS PLAYS AUDIENCE
25 arTIST IMPRINT / PROMOTION LABEL ™ +/- MILLIGNS. RANK I'JTL,EST / LABEL ",Lc‘xz Z[,ITL,ET / LABEL ponxe
ESTOS CELOS NO. 1(BWKS) %2 6 vso1 1 TOTAL YA SE FUE 265/M MAS ALLA DEL UNIVERSO 217/13
VICENTE FERNAN% gNYEjG NORTE _4 {.7 = - 75 —— Julio Chaidez Rogelio Martinez
SOBRE MIS PIES (ASL) (VIVA)
LA ARROLLADORA BANDA EL LIMON ~ DISA/EDIMONSA 10_96; +126 7577 | 6 MOST ADDED TOTAL STATIONS: 22 TOTAL STATIONS:
LAGRIMAS DEL CORAZON 1080 35 7982 S SI TU TE VAS 263/120 NO LE DIGAS 207/6
CGRUPOMONTEZ DE DURANGO DISA e Beto Y Sus Canarios Los Sierrenos De Sinaloa
A TI SI PUEDO DECIRTE (ASL) (DISA)
EL CHAPO DE SINALOA psa 1070 '_96_ 9425 2 TOTAL STATIONS: 17 TOTAL STATIONS:
o & conovis, 1058 36 5322 16 SE FUE 260/16  SE TE ACABO LA TONTA 204/6
= S e TITLE NEW El Trono De Mexico LMT
VOLE MUY ALTO 990 4 6555 9 ARTIST/LABEL ~ STATIONS {UNIVERSAL LATING) (DISA/EDIMONSA)
LOS HURACANES DEL NORTE UNIVISION i B Y SI TE ROBO n TOTAL STATIONS: 17 TOTAL STATIONS:
QUE BONITO 0 €l Coyate Y Su Banda Tierra Santa
BANDA ELRECODO onoviss (R S EEEEl (UNIVISION) e e 1RE0 |y AN 223/
'otro Ue Sinatoa rupo exterminador
PAZ EN ESTE AMOR R .- B - St i R (MACHETE) (FONOVISA)
FIDEL RUEDA MACHETE _ =~ - T S ol TOTAL STATIONS: 12 TOTAL STATIONS:
TE PIDO QUE TE QUEDES EPOCA DE ORO 7 -
LOS CREAUOREZ DEL PASITO DURAGUENSE DEALFREDORAMREZ  DisaeDionsa. 95 83 6018 10 Los Cuates De Sinaloa LENTRE LA VIDA 232/37  EL COMAND? NEGRO 202/3
- — (SONY BMG NORTE) alo Mora Los Tucanes De Tijuana
Uﬂcgfﬁgﬂog&?m““ FonOvisa 899 27 4503 18 KBUE, KCMT, KLVO, KMYX, KTTA, KTUZ, (DISA/EDIMONSA) (UNIVISION)
CHUY Y MAURICIO - - - KYQQ TOTAL STATIONS: 17 TOTAL STATIONS:
M | _
EL POTRODE SINALOA morre GRS 1 BEREE 5 SOBRE MIS PIES s
BASTO La Arrolladora Banda El Limon
INTOCABLE BTELEVISA  O%4 161 15829 1 (DISA/EDIMDNSA)
0, OOV IDARLE —————— . —— . KDXX, KGBT. KLTN, KROM, WED.
LINDERQS DEL NORTE ARL ol v 3'?32 22 TE QUIERO MUCHO S
UN BUEN PERDEDOR Patrulla B
K-PAZ WITHFRANCO DE VITA DisaeomMonss | 7ol *30 71:2723 = Egzliyxs;\u o
AHORA QUE ESTUVISTE LEJOS 738 3 4978 17 e i i
JENNIRIVERA FONOVISA L . LA HUELLA DEL ALACRAN 4
POR AMARTE ASI Los Tigres Cef Norte
ALACRANES MUSICAL UNIVISION o § L | Ee 5 (FONOVISA)
CUANDO REGRESES N P L K I
PATRULLA 81 DISA _ . 5 SI TE AGARRAN LAS GANAS 4
BASTA YA €l Chapo
_ CONJUNTO PRIMAVERA FONOVISA _629 - o el 7 (DISA)
DE Ti EXCLUSIVO B - B g BRI KHER Y
LA ARROLLADORA BANDA EL LIMON DISA/EDIMONSA = | EN LA HABITACION 4
OLVIDAME TU Raul Hernandez
DUELO WNvisioy 90D “© I 3_'737 i 2? u (FONOVISA) MOST
Y TU TE VAS 5750 ) . KBNO, KGBT, KSTN, KWEI INCREASED
LOS PRIMOS DE DURANGO MAR INTERNACIONAL ]
e . L3 NO VOY A LLORAR 3
MIL HERIDAS 547 26 5323 5 Los Buitres Je Culiacan Sinaloa pLAYS
CUISILLOS MUSART/BALBOA ’ (LADISCOMUSIC/UNIVERSAL LATINO)
3 N KBNO, KHOT, KRAY
fo%«ﬁmggalggfny ki FONOVISA St & S 27 E ER
L . TE FELICITO F
VEN Y DIME La Gaviota
105 RIELEROS DEL NORTE Fonoviss 495 +29 2'86]_ z [PLATIND) +1 92 Y SI TE ROBO
KMQA, KOND, KTTA y
g.JfS'IQL'LJOCS)NAME 484 56 2567 28 = S El ngote Y Su Banda Tierra Santa
MUSART/BALBOA BREBAJE 3 {Univision}
CON LOS 0JOS CERRADOS 5] [ AT e KBNO +27, KSTN +27, KTTA +27,KOQO +18, KTUZ +i8,
b ono Y Freddy
ALIADOS DE LA SIERRA AsL 472 29 3148 24 G - KIWE 44, KYQRQ 14, KWEI 5, KXLM +1, KDUT +9
KBUE, KTTA. KWE
DSJ:LLOO CONTIGO oy 450 26 2295 33 SOBRE MIS PIES
ol — = — La Arrolladora Banda El Limon
EL BATO GACHO (Disa/Edimonsa)
GRACIELA BELTRAN unvison 378 50 ey 2° KWE! +38, KGBT +26, KDXX +23, WED. +T7, KCMT +16,
QUISIERA SER — KLBN +10, KHOT +10, KLTN +10, KROM +I0, KTIM +7
EL PUMA DE SINALOA 2 48 2348 31
AsL
i " St TU TE VAS
LAS PARRANDAS N - RCcE - Beto ¥ Sus Canari
LOS INQUIETOS DEL NORTE EACLE MUSIC ) % etopvisusitananios{(2o0
SIN TU AMOR o f . Ko e U6 R & ks B W2
48, 1 45, 45, +
ALACRANES MUSICAL UNVISION 349 -19 1,575_ - it )
ANDO BUSCANDO AMOR 346 3 1305 ] EPOCA DE ORO
'BRAZEROS MUSICAL DE DURANGO DisA T B Los Cuates De Sinaloa (Sony BMG Norte)
CUANDO TE LAVAS LA CARA o .2 223 35 KCMT +24, KTTA +21, KLVO +18, KTUZ +T1, KYQQ +3,
SERGIO VEGA SONYBMGNORTE = °%  ~ _ e KBUE +8, KMYX +7, KHOT +6, KSTN +5, KMQA +2
NUNCA ME FUI Y - Y
GRUPO INNOVACION CRMEX 022 27 0750 - II_-A .I:UEL:’.AI SEL ALACRAN
T — . - os Tigres Del Norte (Fonovisa)
AMOR SIN MAQUILLAJE 295 46 0.813 . ADDED AT... KLBN +20, KSKD +19, KBNO +13, KDUT +12, KSAH +10,
JOAN SEBASTIAN MUSART/BALBOA . WQB U KYQQ +7, KSTN +6, KOND +5, KROM +1, KTJM +1
ME LLEGA, ME LLEGA 292 +49 0.965 ]
| PABLOMONTERD FONOVISA [ New Yark, Y
MUEVELO ) PD: Gerardo _opez
CRUZ MARTINEZ PRESENTA LOS SUPER REVES WARMER LATINA 291 -59 2070 37 APD: Gabriel Pino
GRACIAS POR TU AMOR Banda El Rezodo, Que Bonito, 17
PESADD WARHER LATINA 283 -38 2347 32 Grupo Montez De Durango, Lagrimas Del Corazon, 15
b Tyt = Jenni Rivera, Ahora Que Estuviste Lejos, 15
EL AVIONDE LAS 3 y ]
G UNVSIoN 275 +13 1.466 - Los Rieleros De! Norte, Ven Y Dime, 14 FOR WEEK ENDING NOVEMBER 18, 2007
i ez FOR REPDRTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
SOLO JUGASTE 275 -36 1161 = Radi dR d 53 regional mexican stations electronically monitored by Nielsen Broadcast Data Systems 24
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REGIONAL MEXICAN MONITORED REPORTERS

JFA/Albuguerque, NM KWEI/Boise, ID KESS/Dallas, TX KLTN/Houston, TX KLYY/Los Angeles, CA KTUZ/Oklahoma City, OK KLEY/San Antonio, TX KRZZ/San Francisco, CA
¥): £ ntonio Covarrubias OM: Steve Ramirez PD: Cheyan Ortuno PD: Raul Brrdis OM/PD: Elias Autran OM: Kevin Christopher OM: Robin Flores OM: Olga Rosales
AVO/Albuguargue, NM PD: Melvin Albanez KBNO;Denver, CO MD: Angel Basulto KSCA/Los Angeles, CA PD/MD: Sammy Soto PD: Rudy Ramos PD: Jesse Portillo

T)ND: Rene Lzon

#EZY/Atlanta, GA
M lay Hunnizutt

): Fobbie Ramirez
¥D:Aly Younq
HHL/Austin, TX

). se "Jime" Martinez
QW /Bakersfield, CA
N D: Raul Evangelista
QUCA/Bakersfield, CA
Mk -ene Escalante

I\ D: Yesenia De Luna
A2D: Victor Martinez
QMY.X/Bakersfield, CA

Mt 20bert Chevez
X): Cesar Chavez

WLEY/Chicaga, IL
PD: Marylu Ramos

WO0JO0/Chicagc, IL
OM: Cesar Canalas
PD: Rafael Bautista

KLHB/Corpus Christi, TX
OM: Clayton Allen
PD/MD: Luis MLnoz

KSAB/Corpus Christi, TX
OM: Paula Newedl
PD/MD: Dan Pena

KDXX/Dallas, TX
OM: Andy Lockridge
PD: Chayan Ortuno

NOVEMBER 23, 2007

PD: Socorro Rios
MD: Zenon Ferrufino

KXPK/Denver, CO
PD: Napoleon Sanchez

XHNZ/El Paso, TX
PD: Francisco Aguirre
MD: Arturo Buenrostro

KLBN/Fresno, CA
PD/MD: Jorge Guillen
KOND/Fresno, CA
PD: Juan Fernando

KOQO:Fresno, CA
PD: Jorge Guillen

KQBU/Houston, TX
PD: Arnulfc Ramirez
KTJM/Houston, TX
PD: Ezequiel Conzalez
WEDJ/Indianapalis, IN
PD/MD: Menuel Sepulveda
KISF/Las Vegas, NV
PD: Jose Ramon Bravo
KBUE/Los Angeles, CA
PD: Pepe Garza
KLAX/Los Angeles, CA
OM: Pio Ferro

PD: Juan Car os Hidalgo
MD: Lupita Del Castillo

PD: Veronca Nava

KGBT/McAllen, TX
PD: Hugo De La Cruz
MD: Armando Almazan

KKPS/McAllen, TX
PD: Mando San Roman
MD: Robert Montalvo
KSKD/Merced, CA
OM: Debbie Gomez
PD: Saut Fiallos
KRAY/Monterey, CA
PD: Vicente Romero
WQBU/New York, NY
PD: Gerardo Lopez
APD: Gabriel Pino

www.americanradiohistorv.com

KXLM/Oxnard, CA
PD/MD: Salvador Prieto

KHOT/Phoenix, AZ
OM: Eleazar Carcia

PD: Nelson Oseida
WYMY/Raleigh, NC
PD: Julie Garza
KXSB/Riverside, CA
PD/MD: Salvador Preto
KTTA/Sacramento, CA
PD: Juan Gonzalez
KDUT/Salt Lake City, UT
OM: Carlos Martin Valdez
PD: Cesar Valdiosera

APD/MD: Danny D.

KROM/San Antonio, TX
PD: Rogelio Leal

KSAH/San Antonio, TX
OM: Robin Flores

PD: Alfonso Flores

APD: Minnie Ochoa

MD: Juan Martinez

KXTN/San Antonio, TX
PD: Jon Ramirez

APD: Pete A. Morales Il
KLNV/San Diego, CA
APD: Gabriel Alvarez

XHTY/San Diego, CA
PD: Elvis Valle

KSOL/San Francisco, CA
PD/MD: Jose Luis Gonzalez
KSTN/Stockton, CA

PD: Kent Rodriquez
WLCC/Tampa, FL

PD: Luis Briceno
KCMT/Tucson, AZ
PD/MD: Enrigue Mayans
KYQQ/Wichita, KS

OM: Beverlee Brannigan
PD: Arnoldo Gonzalez

24/7 NEWS ONLINE @ www.RadioandRecords.com
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KXXS/Austin, TX
OM/PC: Romeo Herrera
MD: Julieta Jil

KPSL/Bakersfield, CA
PD: Isidro Roman

KTCY/Dallas, TX
PD: Javier Casanova

XHPX/ElPaso, TX
PD: David Castillo

OM/PD: Vince Richards

KQQK/Houston, TX
PD: Ezequiel Gonzalez
MD: Raquenell Villarreal

KLVE/Los Angeles, CA
PD: Fernando Perez

KWIZ/Los Angeles, CA
PD: Eddie L.eon

XAVO/McAllen, TX
OM: Jeff Koch
PD: Juan Facundo

WAMR/Miami, FL
PD: Pedro Javier Gonzalez

24/7 NEWS ONLINE @ www.RadioandRecords.com

WRMA/Miami, FL
OM/PD: Tory Campos

KEXA/Monterey, CA
PD: Vicente Romero

WPAT/New York, NY
PD: Tony Luna

KVVA/Phoenix, AZ
PD: Edgar Pineda

www.americanradiohistorv.com

PD: Valerie Mejia

WIOA/Puerto Rico
PD: Fernando De Hostos

WKAQ/Puerto Rico
PD: Carlos Gonzalez
APD: Natalia Cuevas

WXYX/Puerto Rico
PD/MD: Herman Davila

» R A A O
% » £ ‘
- . DVD OR ®
.
2
03 11 NIELSEN BDS NEW AND ACTIVE
EY  TITLE CERTIFICATIONS PLAYS AUDIENCE
$5  armisT IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK ZgTLéT e Yore Z',ITL‘EST TIABEL Al 7
ME ENAMORA NO. 1(9 WKS) NO TE MENTIA 139/40 CON MI SOLEDAD 89/89
T T s UNIVERSALLATING 1222 +10 14733 1 iy P e
INALCANZABLE MOST INCREASED PLAYS (SONY BMG NORTE) (FONOVISA)
4 e EMITELEVISA 747 +93 7679 2 MOST ADDED TOTAL STATIONS: "5 TOTAL STATIONS: 3
TODO CAMBIO 1
38 741 7 6655 S ESTOS CELOS 130/34  COMIENZO DEL FINAL 88/43
! CAMILA SONY BMG NORTE = [ LRy S, Vicente Fernandez Jeremias
10 ALGUIEN SOY YO 726 55 6736 4 (SONY BMG NORTE) [UNIVERSAL LATINO) ‘
" ENRIQUEIGLESIAS INTERSCOPE/UNIVERSALLATIND < s TOTAL STATIONS: 4 TOTAL STATIONS: B
BAILA MI CORAZON
18 BELANDVA UNIVERSALLATIND 762 -2 j.1067 8 S ) f’L:IIE DEJAS AHORA 120/6 ;Ilefni?"\g/fm" 86/8
% INTOCABLE 628 4 4605 16 ~ ARTIST/ LABEL _STATIONS (NU LIFE/MACHETE) {BELUGA HEIGHTS/EPIC/KOCH)
T ALEKSSYNTEK EMITELEVISA TN CON MI SOLEDAD = TOTAL STATIONS: s TOTAL STATIONS: 2
OJALA PUDIERA BORRARTE Juan
2€ YR WARNER LATINA 627 +1 5.956 6 (FONOVISA) SILENFIO n4ns PERDONAME 81/19
o . WIAC, WIDA, WKAQ David Bisbal La Factoria
1% SOLOPARATI 605 .29 4033 20 g i - (UNIVERSAL LATINO) (UNIVERSAL LATING)
i (CAMIEA SONYBMGNORTE |0 i COMIENZO DEL FINAL 2 TOTAL STATIONS: 6 TOTAL STATIONS: 5
DIMELO Jeremias
31 enRGUE GLESIAS INTERSCOPE/UNIVERSALLATNG o7 *2 7422 3 e T ) SIEMPREENMIMENTE 9212 PRINCESA TIBETANA 77139
KEXA, WRMA ex ago imbiriche
7 NO ESTAMOS 50LOS s12 30 589 7 = i = {WARNER LATINA) (EMI TELEVISA)
: EROS RAMAZZOTTI& RICKY MARTIN SONYBMCNORTE  2'< i ALGUIEN SOY YO - T RETAT R g ARSI, 3
NO SE ME HACE FACIL Enrique Iglesias
‘7 ALEJANDRO FERNANDEZ sonvBMGNORTE 204 *71 5'30_“ 1 (INTERSCOPE/UNIVERSAL LATINO)
KPSL
B e A MNTUICIoN EPosonvaMchoRTE | 483 10 14249 17 et 3
55 ME DUELE AMARTE . . e o s
REIK SONYBMGNORTE = S . (EMI TELEVISA)
TE VOY A PERDER WAMR
23 \LEJANDROFERNANDEZ SONYBMGNORTE ‘:3] ’16 “:678]7 B AT CoRAZoh i
S1 NOS QUEDARA POCO TIEMPO 2 o i
39 Chmvane SONVBMGNORTE SN 2 Bl 12 S0 S AL AL
KPSL
18 HOV YA MEVOY owecnor | 398 35 2040 35 ey L REE R
. — ES DE VERDAD - — LAS DE LA INTUICION 1
Shaki
8 geimoa pataevisn (REEl ‘%3 EEIE 24 Y
DE QUE SIRVE I KX0B
T gex SONYBMGNORTE | 202 - 32 e 2 4 Y,
4 AHORA ENTENDI 361 4 2343 33 Eros Ramazzotti Feat. Ricky Martin
" YURIDIA SONYBMGNORTE =0 Ce 20| ) VG e
MI CORAZONCITO KBMG
W aventura PREMUMLATN S0 2929k 27 e AT e <
% PERFECTA 345 =30 1.004 - Alejandra Guzman
Y MIRANDA EMITELEVISA  ~ el B ST
SOY SOLO UN SECRETO KLVE
4 ALEJANDRACUZMAN eMTEEVisA | o2 31 F2s83 31 g e B SR
= AYER B AHORA ENTENDI 1
8 ) 334 -7 5.360 <) Yuridia
- iﬁ:zgl:g‘:l‘; MACHETE B ===z, (SONY BMG NORTE) ]
WFID
_10 _ CLORIATREVI wvsoy 08 10 el > : = INALCANZABLE
0 LA TRAVESIA 207 "2 5140 n EL_ALMA AL AIRE 1 RBD (EMI Televisa) ~
JUANLUIS CUERRA Y 440 EMI TELEVISA ; Alzidadio Saaz KVVA +26, KQQK +22, KXOB +20, KTCY 16, KEXA 47
! — — (WARNER LATINA) XLTN +6, WPAT +5, KSSE +4, KRIO +4, WAMR +4
By TE QUIERO iy 299 28 1488 - Kxxs ==
. Z;ZXIERO EMITELEVISA _ S . . CON M| SOLEDAD
3 RICARDO ARIONA sonvemcopre | 268 *44 4le4 19 ﬁ‘c;"‘g vl R I2e
SEXY MOVIMIENTO —
_54 WISIN & YANDEL MACHETE 2_“8 5 _]'803 | 2 NO SE ME HACE FACIL
NO PUEDO OLVIDARLA Alejandro Fernandez :Sony BMG Norte)
£ ©  \ARCOANTONIDSOLIS fonovisa 237 +24 ] ?'73] 2 KXXS +42, XAVO +30, KSSE +10, WFID +8, KVVA +6,
18 TU Y YO SOMOS UNO MISMO 223 4 0.958 _ KPSL +5, KRICL*S, XHFG +4, KEXA +3, WWVA +1
TIMBIRICHE EMITELEVISA . =N W N .,
] N VIVE YA
20 MORENA MIA 21 42 R - d i Hi?
MIGUEL BOSE FEATURING JULIETA VENEGAS WARNER LATINA 2 Andrea Bt;celll Feat. Laura Pausini
Was| e IS L (Sugar/Siente
2, PORAMARTE 220 24 4933 13 WPAT 424, WIAC +21, WIOA +16, WKAQ +14, WFID +7,
% PEPEAGUILAR EMITELEVISA  ° : L Ma ) WAMR #1, KBMG +1
NEW VIVE YA = T
MBI ANDREA BOCELLI FEATURING LAURA PAUSINI SUGAR/SIENTE _207‘ +62 NN 4 QUE NOS PASO
NO ME HAGAS SUFRIR K Kany Garcia (Sony BMG Norte)
B ¥ _ MANNY MANUEL unversaLatno 299 e _3'076 & WIOA 220, WIAC +15, WXYX +9, XHPX +7, WFID +5, WKAQ +1
NEW QUE NOS PASO
Ml KANY GARCIA sonvemcnogre 197 S5 307 25 ADDED AT...
EL ALMA AL AIRE - :
2 ALEJANDROSANZ WARNERLATINA 187 15 125 WXYX
(S QUIEN Il A San Juan, PR
ig RICARDO ARJONA SONY BMG NORTE 184 -25 i 0.984 ° PD/MD: Herman Davila
F Rihanna Feat. Ne-Yo, Hate That | Love You,
BESAME SIN MIEDO ’
® e fMITREVSA M2 77 0986 - 20 ) )
BIG GIRLS DON'T CRY Pl L L ST S FOR WEEK ENDING NOVEMBER 18, 2007
- i FERCIE WILL.LAM/A&GM/INTERSCOPE 168 -3 2614 50 N LEGEND: See legend to charts in charts section for rutes and symbol explanations.
o HOY QUIERO CONFESARME - = — FOR REPORTING STATIONS PLAYLISTS GO TC: 27 Latin pop, 15 tropical and 10 L atin rhythm stations are electronically monitored by Nielsen
ﬂE:ENTRV IEa AN RGN 165 +N 3.219 22 R AR e o — i;r:g;::(rgsa:::lslems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.
WWVA/Atlanta, GA KXOB/Fresno, CA KSSE/Los Angeles, CA WMGE/Miami, FL WFID/Puerto Rico KBMG/Salt Lake City, UT
OM: Clay Hunnicutt PD: Jorge Guillen OM: Elias Auzran OM: Rod Phillips PD: Lucy-Ann Ramos OM: Carlos Martin Valdez
PD/MD: Robbie Ramirez PD: Nestor Rocha PD: Rogelio Alfonso ] PD: Ana Perez
KLOL/Houston, TX APD: Andrea Becerra MD: Raymond Hernandez WIAC/Puerto Rico

KRIO/San Antonio, TX
OM: Rohin Flores
PD/MD: Manny Herrera

XHFG/San Diego, CA
PD: Elvis Valle

XLTN/San Diego, CA
PD: Libia Sauza

NOVEMBER 23, 2007
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TROPICAL & LATIN RHYTHM MONITORED REPORTERS
TROPICAL WRUM/Orlando, FL WPRM/Puerto Rico LATIN RHYTHM WTLQ/Ft. Myers, FL WODA/Puerto Rica
PD: Raymond Torres PD: Jorge Pabon PD: Hector Velazquez OM: Jose Nelson
;VDL/CB{’Laézzzr‘B‘;UCdTYS WEMG/Philadelphia, PA WZNT/Puerto Rico gf%‘{];:?gat‘es KXOL/Los Angeles, CA POIMD: Rogie Ga”'art
——. PD: DJ Frankie PD: Pedro Arroyo A - s Herrera OM: Pic Ferro WVOZ/Puerfo Rico
géﬁ'g’.’.'fa';';;wes WUBA/Philadelphia, PA WSPR/Springfield, MA I iz A ando Reyes B0 Jeuiuts ;%g;fr%’izz
OM: Thea Mitchem PD: Marcos Rivera KFZC/Dallas, TX WCAA/New York, NY
WSKQ/New rork, NY PD: Juan Arroyo . OM: Pete Manriquez KVVZ/San Francisco, CA
PD: Jarge Mie . WYUQ/Tampa, FL Ond .ﬁnd\ Lockridge PD: Tony Santos PD: Bismarck Espinoza
WKKB/Providence, RI OM: Mike Culotta P Zhayw n Ortuno MD: DJ Kazzanova
WNLE/Drlardo, FL PD: Darvin Garcia PD: Ricardo Blanco AL : Aejandro Covarrubias :
PD: Rafzel Grillon WPMZ/Providence, Rl MD: Carlos Jose Peralta KLL E‘Fresno, CA KVIB/Phoenix, AZ

MD: _os2 Mar:inez

NOVEMBER 23, 2007

PD: Zoilo Garcia
MD: Dilson Mendez, Jr.

WLZL/Washington, DC
PD: Aracely Rivera

PJ: A Saqchez
v0:FamoraR vera

www.americanradiohistorv.com

PD: Bothy Ramos
APD: Mark Garcia
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Title |

As | Am

143/REPR]SE 231548/WARNER BROS. {18.98) Noed

CELINE DION
COLUMBIA 08114/SONY MUSIC (18.98) @

VARIOUS ARTISTS

EMI/SONY BMG STRATEGIC MARKETING GROUP/UNIVERSAL/ZOMBA 14765/CAPITOL (18.98)
GARTH BROOKS

PEARL 213 (25.98 CO/DVD) @

EAGLES

ERC 4500 EX (14.98)

LED ZEPPELIN

SWAN SONG 313148/ATLANTIC {19.98) &
JAY-Z

ROC-A-FELLA OEF JAM 01022%/10JMG (13.98)

5 3 ICARRIE UNDERWOOD
ARISTA'ARISTS

Taking Chances

NOW 26

The Ultimate Hits

Long Road Out Of Eden

Mothership

American Gangster

NASHVILLE 11221 RMG/SBN (18.98) Carnival Ride

CHRIS BROWN
JIVE 12049 ZOMBA (18.98) @
DANE COOK Rough Around The Edges: Live From Madison Square Garden
COMEDY CENTRAL 0051 (16.98 CD/BVD) @
THE KILLERS
ISLAND 010226°/IDJMG (13.98)
GEORGE STRAIT
MCA NASHVILLE 010258/UMGN (13.98)
SOUNDTRACK
WALT OISNEY 000651 (18.98)
MILEY CYRUS
WALT DISNEY/HDLLYWODD 000465 (23.98)
TAYLOR SWIFT
BIG MACHINE 120702 (18.98) ®
JAMES TAYLOR
STARCON 30516/HEAR (23 98 CD/DVD) @
COLBIE CAILLAT
UNIVEREAL HEPUBLIC 009219/UMRG (10.98)
MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 1227 (18.98)
REBA MCENTIRE
MCA NASHVILLE 008903/UMGN (13.98)
RASCAL FLATTS
LYRIC STREET 000384/HOLLYWOOD (1.98)
SUGARLAND
MERCURY (NASHVILLE) 007411/UMGN (13.98)
BRITNEY SPEARS
JIVE 19073/Z0MBA {18.98)
ANDREA BOCELLI
: SUGAR/DECCA 009988/UNIVERSAL CLASSICS GROUP (18.98) @
1 % & ROBERT PLANT / ALISON KRAUSS
ROUNDER 619075+ (18.98)

Exclusive

Sawdust

22 More Hits

High School Musicai 2

The Billboard 200 - based on a national sample of 1elail store, mass merchant, direct-to eonsummer transactions
and Internet sales (both physical albums via Internet, 88 well as downloaded alburms from such services at iTunes).

Hot Digital Songs - The top 75 paid download songs sold via the Internet.

Hannah Montana 2 (Soundtrack)/Meet Miley Cyrus

Taylor Swift

One Man Band

Coco

Christmas Song

Reba Duets

Still Feels Good

Enjoy The Ride

Blackout

The Best Of Andrea Bocelli: Vivere

Raising Sand

ITLE £ ~E§_ TITLE
RTIST (IMPRINT / PROMOTICON LABEL) = ‘a © ARTIST {IMPRINT / PROMOTICN LABEL)

MTV

Sr. VP/Music & Talent. Amy Doyle
VP/Music & Talent: Peter Baron
Vigeom 212-258-8000

VH1

Exec. VP/Tajent & Music: Rick Krim
Sr. VP Music & Talent Bruce Gillmer
VP/Music & Talent Sandy Alouete
Vigcom 212-258-7800

W W

ssz;:aa:a;:swn\mwaw;_
U

??? SRNSERREN

Paramore, Crushcrusherush

‘AlicigKeys, NoOne

Foo Fighters. Long Road To Ruin

Timbafand, A Ioglzs

Jay:Z, Blue Magi

The Last Gondmghl. Pncmres Of You

Fall Out Boy, I'm Like A Lawyer.

Linkin Park, Shadow UYThe Day

The-Oream, Shawty Is A 10

Bow Wow & Omarion, Girffriend

Flylea1 All Around Me

Kevin Michael, It Don't Make Any

Lil Mama, Tour Bus {G Slide}

Playaz Circle. Duffle Bag Boy

Ashley Tisdale, He Said, She Said

Good har!une 1Don'tWanna Be In Love

Fergle

3. Bllge Just Fne

aled, 'm So Hood

Baby Bash. Cycion

Wyclef Jean, Sweetest Gurl {Dollar Blll)

Keyshia Cole lmmd Amina, Shoul
Daughtry, Over Yo

Boys Like Guis, Hem/Hemme

Common,
Colbie lelat Bubbiy
Finger Eleven, Paraiz'zJ
meo, Bonafied Lovin' {Tough Guys)
Chris Brown, Kiss Kiss
My Chemical Romance. Teenagers

Px'xramove Crushcusherush
Waow & Dmarion, Girtfriend
Hyleal All Around Me

BET

VP/Music Prog: Stephen Hill
MD: KGHX
Vigeom 212-975-4055

Py T TN - T et T~ 1)

son o

A+ Pink, Dear Wres&de

ooz

l CnlbleCanllat, Bubbly
Daug| Qver You 21 18

21
4 matchbox twenty, ow FarWe veCome 21 20
5 Alicia Keys, NoOne
[ ie, Clumsy
7 Timbaland, Apclogize
8 FingerEleven, Paralyzer
9 BonJovi, LostHighway
10 Rihanna, Hate That | Love You
11 Good Charlotte. | Don't Wanna Be Jn Love
12 Natasha Bedingfield, Love Like This
13 Santana, Intc The 11%)
14 Ingnd Michaelson. The Way ! Am
15 Pink, Dear Mr, President
}g FaIUmBny I'mLike A Lawwyer...
Feist,
18 Sam Barenlles, Love Song
19 Kanye West. Good Life
Zl) Mary J. Blige, Just Fi
Jay-Z, Roc Boys (And The Wlnner isih
zz James Blunt, e Mistal
23 MatKeamey, Breamg in Breame Out
24 PatMonahan, Her Eves
25 Duran Duran, Failing Down
2% Bruce Springsteen. Radio Nowhere
27 Kanye West, Sm)ngBeer
28 Chrisette Michels, Best Of Me
29 Nickelback, Rockstar
30 Pink. Who Knew

)
A+ Ingrid Michaetson, The 12
A+ Jay-Z RocBoys (And The VYlnner Is} 10

e cM
VP Music & Talent Rel. Chris Par
Oir Music Pgmg: Evan Kroft

Vigcom 615-335-8400

|

5 5 5 0 I O D P e

CERAT.

Jay-L Roc Boys 1And The Winner Is}
Alic No

1 Jason Aldean, LaughedUaneCned 19 12
2 Litde Big Town. The Band 8 6

TIMBALAND FEAT. OKEREPUBLIC (MOSLEY/BLACKGROUNG/INTERSCOPE) NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)

0 NO ONE TAKING CHANCES
ALICIA KEYS (MBKA/RME) CELINE DION (COLUMBIA)
y 2 LOW 9 29 13 SWEETEST GIRL (DOLLAR BILL)
= FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC) d WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA (COLUMBIA)
{ 1 APOLOGIZE { 2 30 ROCKSTAR

5 KISS KISS

2 STAY
4 2 5 Ciimis BROWN FEAT. T-PAIN (JIVEZOMBA) 16 6

_SUGARLAND (MERCURY (NASHVILLE))

wy i CRANK THAT (SOULJA BOY) STAIRWAY TO HEAVEN
. SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE) LED ZEPPELIN (SWAN SONG ATLANTIC)

FERGIE (WILL |.AM/A&M/INTERSCOPE) FERGIE {WILL | AM;A&M/INTERSCOPE)

BUBBLY OVER YOU

28
29

e 3 g CLUMSY @ 35 3¢ BIG GIRLS DON'T CRY
32

* i 8 15 COLBIE CAILLAT (UNIVERSAL REPUBLIC) 33 DAUGHTRY (RCA RMG)
PARALYZER WAKE UP CALL
8 9 3 FINGER ELEVEN (WIND-UP) 34 14 MAROON 5 (A&M/OCTONE/INTERSCOPE)
2 CYCLONE > HYPNOTIZED
g 2 PoT BABY BASH FEAT. T-PAIN (ARISTA/RMG) 84 28 8 PLIES FEAT. AKON (BIG GATES/SLIP-N~SL|DE/ATL!MIC)_
40 1§ 11 HOW FAR WE'VE COME 30 15 AYO TECHNOLOGY
- MATCHBOX TMTY (MELISMA/ATLANTIC) 50 CENT FEAT, JUSTIN TIMBERLAKE & TIKBALAND (SHADY/AFTERMATHNTERSCOPE,
1 17 STRONGER SO SMALL
= KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)
@ 1 u TATTOO LIKE YOU'LL NEVER SEE ME AGAIN
& JORDIN SPARKS (JIVE/ZOMBA) ALICIA KEYS (MBK/J/RMEG)
@ 73 5 LOVE LIKE THIS MISERY BUSINESS
: NATASHA BEDINGFIELD FEAT, SEAN KINGSTON (PHONOGENIC/EPIC) PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA)
@ ot 12 | DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM) FROM WHERE YOU ARE
™ G00D CHARLOTTE /DAYLIGHT/EPIC) LIFEHOUSE (GEFFEN)
E 75 2 WALL TO WALL PIECE OF ME
i _’ € CHRIS BROWN (JIVE/ZDMBA) BRITNEY SPEARS (JIVE/Z0MBA)
76 @ s GIMME MORE WHO KNEW
BRITNEY SPEARS (JIVE/ZOMBA) PINK {L AFACE/ZOMBA
@ 2t = INTO THE NIGHT KASHMIR
r " SANTANA FEAT. CHAD KROEGER {ARISTA/RMG) LED ZEPPELIN (SWAN SONG/ATLANTIC)
] 77 2 GET BUCK IN HERE SHAWTY IS DA SH*! (10)
© DJ FELLI FEL FEAT. DIDOY, AKON, LUDACRIS & L)L JON (ISLAND URBAN/IDJMG) THE-DREAM (DEF JAM/IDJMG)
48 © 1p GOOD LIFE HEY THERE DELILAH
L KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJMG) PLAIN WHITE T'S (FEARLESS/HOLLYWDDD)
20 f3 1g HATE THAT I LOVE YOU JUST FINE
RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJMG} MARY J. BLIGE (MATRIARCH/GEFFEN
21 1 7 I'MSOHOOD I'M LIKE A LAWYER...(ME & YOU)
" 0J KHALED (TERROR SQUAD/KOCH) FALL OUT BOY (FUELED BY RAMEN/ISLAND/I0JMG)
22 1 3 OUR SONG MY DRINK N' MY 2 STEP
TAYLOR SW_[FT lElG MMNE] : CASSIDY FEAT. SWIZZ BEATZ (FULL SURFACE/J/RMG)
@ & 3 JAKE YOU THERE 1234
- SEAN KINGSTON {BELUGA HEIGHTS/EPIC) FEIST “CHERRVTREE/PULVDDR’INTERSCDF‘_EI
24 a1 24 THE WAY | ARE BED
= TIMBALAND FEAT. KERI HILSON (MOSLEY/BLACKGROUND/INTERSCOPE) J. HOLIDAY (MUSIC LINE/CAPITOL)
%‘. 32 3 MUSIC IS MY HOT HOT SEX DUFFEL BAG BOY
- . S8 (5uB POP) PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/OEF JAM/ADIMG)

MTvV2
Sr. VPMusic & Talent AmEDoy\e
VPMusic & Talent Peter Baron

Viacom 212-258-8000

1
3 ne
3 Keyslna ie Intmducm Amina, Shoulda 17 3 637 Allan, Natchmg A|rplanes 18 13
4 The-Dream, Shawty | sx 4 Taylor Swift, Qur Song 1715
5 Soulia Boy Telf' em Soulja Gm 5 Rascal Flatts, Take Me There 17 16
6 Plies, a/ notized 6 Sugarand. 1716
7 Ma%‘J ige, Just Fine 1 Camie Underwoo(l So Small 18 18
8 . {'m So Hood 8 Clay Walker, Fall 15 1
§ Trey Songz, Cant Help But Wait 9 Bucky Covington, its Good ToBe Us 15 15
10 Chns Brown. Kiss Kiss 10 Kenny Chesney, Dnm Blink 15 17
11 Cassidy, My Orink N' Mé2 Step 11 Eric ghurch Lightn, 13 6
12 Bow Wow & Omarion, Girfrend 12 Josh Tumer, F»recrac er 4 17
13 Hurmicane Chris, The Hand Clap 9 13 Garth Brooks, More Than A Memory 14 19
14 Rihanna, Hate That|Love You 8 14 Brad Paisley, Letter ToMe 13 0
15 Common, |Want You 7 15 Alan Jackson, Blues Man 10 0
16 Birdman, Pop Battles 7 16 Craig Morgan, in(ammmnal Harvester i
17 4 Huhday, Suffocate 8 17 Sara Evans, Aslf 17
18 Alicia Keys, Like You'll Never Ses Me 5 18 Lady Antebellum. Love Don't Live Here T
19 StylesP, Blow Va M ind 5 1 19 Jason Michael Camoll, Uvm Uur Love 1
20 Nelly, Wadsy: 5 4 20 BrentKeith, Looking For A 0
21 Wycl lef Jeana &Neetes( Gid lUuIlar Bi) 5 5 21 BradPaisley, I'm Gonna MISS Her 1
2 Playaz Circle. Duffle Bag 5 7 22 Sara Evans, Chestin’ 5
23 Kanye West. Good Life 5 8 23 Miranda Lambert. Kerosene §
24 Chrs Brown, This Christmas 4 0 24 Duwight Yoakam, Close Up The Honky [}
25 Mario, Crying Out For Me 4 4 2% Eagles, How Long 8
2% Fabolous, Baby Don't Go 4 2% Trace Adkins, | Gm My Game On 79
27 115, LostInLove 3 27 Canrie Underwood, Before He Cheats 7 8
28 Vickie Winans, Special '\r 3 28 Jack Ingram, Love You 8 1
29 Juvenile, Skip & acko olia Clap 3 23 Dierks Bentley, Free And Easy 6 2
30 Saigon, Come On Baby 3 30 Rascal Flatts, Stan 6 4
Common, | Want You T8 '8 A+ Brad Paistey, Letter ToMe 13 0
Birdman, Pop Botties 7 5 A+ Chuck Wicks, Stealing Cinderella 6 S
J, Holiday, Suﬁocate 6
Great American Country mc FUSE sol
MD: Tony Trovato Dir. Pgmg.; Janis Unterweiser “
Scripps 615-321-1525 e A CORTRY Rainbow-Media 212-324-3416 L
™w ™ W
Brad Paisley, Letter To Ms 1 Avenged Sevenfold, Almost Easy 16 13
1" Trisha Yearwood, Heaven, Heartache 29 2 Serj Tankian, Empty Walls 5T
Kenn"chesne Don't Biink 8 3 Plain White T's, Our Time Now 4 3
4 recracker 28 ¢ Paramore, Crushcrushcms' 413
§ Garth Brooks, More Than A Memnry 28 5 Boys Like Gis, Hero/Heroing 132
6 Carrie Underwood, SoSmall 7 6 Linkin Park, Shadow Cf The Day 1313
7 Taylor Swift, Our Song 7 7 Jnmmy Eat World, Big Casino 13 16
8 SaraEvans, Aslf 76 Foo Fighters. Long Read To Ruin 1317
9 Rascal Flatts, Take Me There 2% 9 50 Centd, Ayo Technology 12 10
10 Trace Adkins, |Got My Game On 4 10 Rihamna, Hate That | Love You 12 1
11 TobyKeith, Love Me If You Can 4 11 Kan West Goud Lﬂe 12 13
12 Dierks Bemley, Fme And Easy 7] 12 Timbalane 1m0
13 RebaMcEntire Duet Clakson, Becase 22 13 Against Mel hrash Unreal 1m 9
14 Mirands Lambert, Famous In A Smail 22 aroon 5, Up Call 1n 3
15 Brooks & Qunn, Proud Of The House We 21 15 Used, Preny Handsome Awkward 1 13
16 Eagles, How Lon % 16 Fali OmBuy i'm Like A Lawyer 10 12
17 Gary Allan, Watching Airpianes 17 Avril Lavigne, Hot 10 14
1B Biake Shelton, The Mare | Drink 18 Puddie 0f Mudd, Psycho 10 14
19 Clay Walker, Fall 19 Amy Winehouse, Back To Black 7
20 Jason Mdeau La ughed Untii We Cried 20 VelvetRevolver, The Last Fight 8
21 Sugarland, S 21 Kom, Hold On 8
2 Tracy lawrence Find Out Wha Your 2 Fergie, Clumsy 0
23 Jason Michael Caroll, Livin' Cur Love Z3 Britney Spears [:‘nmme More 18
2 Litfle Big Town, 'm With The Band 24 Comsnon, |Want Yo 1
F-] Bucw ovington, It's Good To Be Us 25 Angels And Anwvaves Everything's Magic 13
% ichofs, " Another Side Of You ZB Marg.l Blige, Just Fine 14
21 Chuck Wicks, Stealing Cinderella_ mashing Pumpkins, Thats The Way 9
28 Montgomery Gi at Do Ya Think Zﬂ Good Charlotie, 1 Don't Wanna Be in 9
29 LeAnn Rimes, Nothin' Better To Do 23 Cobeed And Cambria, The Running Free 15
30 Alison Krauss. Simple Love 30 The White Stripes, You Don't Know w
A+ Brad Paistey. Letter ToMe A+ Plain White Ts. Our Time Now } g

A+ Boys Like Girls. Hera/Hercine

MuchMusic Canada

Dir. Music Pgmg’ Sheila Sullivan
CHUM Limited 416-591-5157
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Wyclef Jean, SwezteslGlrl(Dollar Bill)
Serj Tankian, Empty Walls

Playaz Circle, Duffle Ba B%y
Foo Fighters, Long Roa uin
Paramore, Crushcrushcrush
Lupe Fiasco, Superstar
Commen, | Want You

Jay-Z, Blue Megic

Flo Rida, Low

Plies, Hypnotize:

Humcane Chrls The Hand C\ap
Cassi rink N

Chromeo, g’onahed an\ (Tuugh Guys}
Coheed Ard Cambria, The Running Free
Avenged Sevenfold, "Almost Easy

Linkin Park, Shadow 0f The Day

The Last Goodnight, Pictures Ol You
Fall Out Boy. ¥m Like A Lawyel

Say Allvlhlﬂ%l Baby Gm I' mA Blur

verythmgs Magic

JummyEathrld Big Casino
Kid Rock, So He

Nelly, Wads; aname
Nirvana, All Apologias
Birdman, Po Bottles
JaRule,

N-rvana Hean Shaped Box
Nirvana, Lithium

Seether, Fake It

Nirvana, Come As You Are

“flo Rida, Low
Say Anything, Baby Giri, I'm A Blur

www.americanradiohistorv.com

doocowmuwa

-3
=11

™ W

1 Avril Lavigne, Hot R B
2 Foo Fighters, Long Road To Ruin 28 7
3 Soulja BoyTellem, Crank That 278
3 Hedley, Shes So Sorry 2%
5 Timbatand, Apologize b
6 Alicia Kevs. No Bne a3 18
7 Rihanna, Dont Swp The Music 317
8 Britney Spears, Gimme Mors an
9 Belly, Ridin’ 2 1
10 Faber Drive. Tongue Tied 22
11 Kanye West, Good Life 18 2
12 Finger Eleven. Vi Keap Your Memory 18 18
13 Fergie, Clumsy 18 3
4 l"Scarhm. Ler OF A Soldier 18 16
15 Rihanna, Hate That | Love You 16 19
16 Linkin Par, Shadow Of The Day 16 20
17 WScarlett, Nathing Special 15 12
18 Skye Sweetnam, Human 1“3
19 Anack In Black, Ynung Leaves 1413
20 Colbie Caiiat,_Bubt 12 7
21 Foo Fighters, The Prmend " 12 17
22 Maroon 5. Won't Go Home WithoutYou 11 0
23 Justin Nozuka, Mr. Therapy Man 1 10
2§ Chris Brown, Kiss 1n R
% Avenged Seven(vld, Almos‘ Easy 9 1
2 Sum 81, Walking Disaster g 1
21 Common, |Wart You g 13
28 Maroon 5, Wake Up Call 9 7
29 The Hives, Tick Tick Boom 8 6
30 Gwen Stefani, Now That You Got It 8 13

K Maroon 5, WortGo Horme WahélEYou 11 0
Neverending White Lights, Alvays 6 2

AOL

Song Streams

Pete Schiecke

212-652-6400

™w w

1 Chris Brown,

Kiss Kiss 116513 126,107
2 JustinTimbertale Du

UnanheEndOleme 106504 112915
3 J. Holiday,

Bed 99900 102812
4. Alicia Keys.

o One 97,084 100450
5 Rihanna,

HateThat | LoveYou 83203 87902
6 Timbaland,
. Apologxze 88278 89497
» CantHﬁEBmWah 81746 83272

I'm So H 72 64875
9 SoulaBayTeII

Cranl That(SouIla Boy) 72450 76455
10 Kanye West,

GoodLlfe 73578 73842
n ;hes naw o
hawty B4,

12 KeyshiaCole
Shoulda LetYou Go 70793 68238
13 Pla az Circle,
!eBag Bor 70568 69863
" Wow &
erlfnend 68872 69027
15 Rascal
Take. MeThere 683 68,335
48  Carrie Underwood,
So Small o157 790
17 Kenny Ch
Don‘t Blink 66928 69,683
18  Taylor Swift,
QOur Song B6770 58520
19 FloRida,
Low . 86370 63754
2. Georgg Strait,
How "BoutThem Cowgirls 65683 53,9800
£y
YAHOO!
Song Streams q. MUS'C
John Lenac
310-526-4300
™w w
1 ColbleCalllat.
Bub! ‘ox 21,712 279864
ﬁ&natch
3 ;a:/FarWeveCome 29107 280,285
n|
Who Knew 259815 270477
4 J Holndav,
5 256577 246915
roon 5,
WakaUpCalI 20332 268502
6 Ahua Keys,
o One 243828 233421
7 EIhonVamm,
Wait ForYou 234106 226,99
8 Baby Bash,
Cyclone 28513 214630
9 Dau:
Over You 2531 288!
10 Kanye West,
Stronger 221557 239598
11 Britney Spears,
. Gimme More 205% 226,983
12 L|fehou5e, .
FirstTime 205790 193524
13 Soulja Boy
= Cran That(Soul;a ‘Boy) 23831 211887
AvoTechnoIogv 187887 189434
15 once,
Irreplaceable 186422 180,903
16 Kat Defuna,
ine Up 20 160134
17 Plain White T,
HeyTheraDehlah 176843 183433
18 Jonas Brothers,
175200 168398
19 Good Cl
DontWannaSlop 17273 113978
20 Linkin Park,
at I've Done 166233 154,700

AOL o> JOTAL o I
&> stReams  IEg!
™ W
1 Allcia Keys,
903953 879,664
2 L Tell'em,
Cran That(SeBl;a Boy) 657,068 771982
3 Chns Brown,
Kiss Klss 588636 743703
4 Britney Spears,
Gimme More 532770 640.082
5 J Holiday,
507483 548535
6 Colbie Caillat,
Bubb 431,284 515538
7 KanyeWest,
Stronger 468978 480340
8 Spice Girls,
Headlines 435646 155737
9 Rihanna,
Umbrella 41572 4837%
10 Bash,
Cyclone 406A05 426241
n Tmbaland
405,183 329558
12 Sean lim stort,
B Beaunfui irls 400609 415292
oTed'moIcgy 3%06% 434,253
14 Eﬁ/uttvamm 2
Wait ForYou 31.782- 384,363
15 Rihanna,
HateThatILoveYcu 364963 410087
16 Awvrii Lan vngne,
WhenYou're Gone 364774 399519
17 Fergie,
BlgGlrIs DontCry 361676 400,150
18° .Jowdin Sparks,
Tauoo 351481 360993
19 Aly &Ad,
Potential Breakup Song 347873 374595
ia Cole,
Let It Go 345425 360508
21 Timbaland,
TheWay | Are 33BA52 373207
2 Avril Lavigne,
Girlfrien 335,907 357,004
23 matchbox twenty,
- HowFarWe\'eCom; 734 37248
Who Knew 319808 334894
5
WakeUpCaIi 314546 333587
% once & Shakira,
Beautiful Liar 31085t 324677
27 Daugyhtry,
OverYou 31049 329672
28 PlainWhiteT's,
HeyThere Dehlah 309540 332068
2 TPain,
Bartender 307816 32833
30 Rihanna,
SEmUpAnanve 28702 323987
kil
Sorry, Blame It On Me 298761 313268
k73 Jer:rr\\llﬁer Lopez
Do itWel 2284866 295436
33 Maroon 5,
Makes Me Wonder 281381 280,565
3 Hunicane Chris,
A Bay Bay 28519 315551
% NeYo,
Because OfYou 273331 285952
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R&R OPPORTUNITIES/MARKETPLACE

OPPORTUNITIES VOICEOVER SERVICES

WEST

Country station looking for a personality oriented, ener-
getic morning host who understands what it takes to pre-
pare and deliver an upbeat, local content, family orient-
ed entertaining show that relates to adults while working
with a partner. Must embrace public appearances and
have the ability to efficiently handle multiple responsibil-
ities with special attention to detail. Minimum of 5 years
on air experience required, Egos need not apply and
females strongly encouraged to apply. ECE. Please apply
to: rcorrea(dradioandrecords.com or send demo to 5055
Wilshire Blvd. 7th Floor Los Angeles, CA 90036. Job #1183

POSITIONS SOUGHT

Talk Show Host. Radio pro, good voice. Vast life
experience, knowledgeable, hot topics. Family val-
ues, motivational, humorous, will re-locate.
LivinglnMoment(@aol.com.

Patriotic music AT. Supports troops, their families
and veterans. Our soldiers need us. Contact Dave @
765-569-5167

Voiceover/imaging/voicetracking/production/cre-
ative writing—call Jim Carr—646-808-4012 (NYC)
(call 24/7/365)

REAL ESTATE AUCTION

This is your personal

ID’S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

Payable in Advance

|
Opportunities Advertising orders must by typed on

company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to rcorrealdradioandrecords.com. Ads are
also accepted by fax: 323-954-3411 or mail, Visa, MC,
or AMEX accepted. Include card number, name as
it appears on credit card, expiration date and phone
number. Blind box responses are sent to advertis-
ers every Friday by first-class mail.

To appear in the next available issue, ads must be
received by 10:00am (PST], the Monday prior to

issue date. Address all ads to: R&R Opportunities,
5055 Wilshire Blvd., Suite 600, Los Angeles, Ca.
90036.

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words
maximum] listings to radio stations ON A SPACE
AVAILABLE BASIS in Opportunities. Free listings
of the same lenath are also available to individ-

uals seeking work in the industry under

Positions Sought.

To appear in the following week’s issue, your ad
must be received by Thursday noon (PST], eight
days prior to issue date. Free Opportunities list

ings should be typewritten or printed on 81/, x11"
company/station letterhead and are accepted only
by mail or fax: 323-954-3411. Only free positions
sought ads are accepted by e-mail to:
! rcorrealdradioandrecords.com. Address all 20-
i word ads to R&R Free Opportunities, 5055

| Wilshire Blvd., Suite 600, Los Angeles, Ca. 90036.

AUCTION

INVITATION |

MONROE'S BLUEGRASS MUSIC HALL

[17.6+ commercial acres with auditorium, RV park and ualimited potential]

FRANKLIN, KENTUCKY

Seiling in pax';euls ‘;Nith 5+ a”cres rsellingAAbsolute

+ 479: feet of frontage on U.S. 31 W, with easy access to I-65 « Modern music hall (seeting capacity 780) -

27 RV sites, with

potential for up to 150 sntes * 39+ mlles from Nashwlle *« BS zonlng suntable for hotel retail, restaurant and many other uses

NOVEMBER 23, 2007

Premier Auctlon Marketlng Firm

800 558 5464 WWW.JPKING.COM

J. P. Kig Auction Company. Inc. J. Craig King. Auctioneer #RP879
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THIS WEEK

THIS WEEK

COMPLETE CHR/TOP 40 CHART ON PAGE 23

COMPLETE URBAN AC CHART ON PAGE 29

CHR/TOP 40

No. ] MOST ADDED

NO ONE Alicia Keys (MBK/J/RMG}

NO. ] MOST INCREASED PLAYS

NO ONE Alicia Keys (MBK/J/RMC)

TOP 5 NEW AND ACTIVE
PIECE OF ME Britney Spears (JIVE/ZOMBA)
HE SAID SHE SAID Ashley Tisdale (WARNER BROS.)
BEST DAYS Matt White (GEFFEN)

= 11 NIELSEN BDS Y HITPREDICTOR
ps TITLE CERTIFICATIONS STATUS
it ; ARTIST IMPRINT / PROMOTION LABEL
EXs)
APOLOGIZE NO. 1(3WKS) nyy
VTIMBALAND FEATURING GNEREPUBLIC £ MOSLEY/BLACKGROUND/INTERSQOPL
BUBBLY Ny
| COLBIE CAILLAT UNIVERSAL REPUBLIC
HATE THAT | LOVE YOU nyy
RIHANNA FEATURING NE-YQ SRP/DEF JAM/IDIMG
STRONGER ¢
KANYE WEST RO(—A-FELLA/DEFJAM/IDJMG
OVER YOU n e
DAUGHTRY RCA/RMG
THE WAY | ARE n2
TIMBALAND FEATURING KERIHILSON - MOSLEY/BLACKGROUND/INTERSCOPE
PARALYZER 12
| FINGERELEVEN ~ WIND-UP
CLUMSY
FERGIE WILL.LAM/AGM/INTERSCOPE
NO ONE MOST INCREASED PLAYS n
ALICIA KEYS MBK/J/RMG
WHO KNEW N2 ¢
PINK LAFACE/ZOMBA

WONT GO HOME WITHOUT YOU Maroon 5 (A&M/OCTONE/INTERSCOPE)

SHE SAID, | SAID (TIME WE LET GO) NLT (T.U.G/GEFFEN}

URBAN AC

11 NIELSEN BDS

NO. ] MOST ADDED

BE OK Chrisette Michele Feat. will.i.am (DEF JAM/IDIMG)

NO. ] MOST INCREASED PLAYS

LIKE YOU'LL NEVER SEE ME AGAIN Alicia Keys (MBKL/RMC)

TOP 5 NEW AND ACTIVE

TITLE CERTIFICATIONS
ARTIST IMPRINT / PROMOTION LABEL
NO ONE NO. 1(4 WKS) n
ALICIA KEYS MBK/J/RMG
BABY
 ANGIE STONE FEATURING BETTY WRIGHT STAX/CONCORD
ANGEL
CHAKA KHAN BURGUNDY/COLUMBIA
TEACHME n
MUSIQ SOULCHILD ATLANTIC
MY LOVE
JOE JIVE/IZOMBA
UNTIL THE END OF TIME n
JUSTIN TIMBERLAKE DUET WITH BEYONCE IIVE/ZOMBA
IF | HAVE MY WAY
 CHRISETTE MICHELE DEF JAM/IDJMG
CAN U BELIEVE
 ROBIN THICKE ) STAR TRAK/INTERSCOPE
WHEN | SEE U n
FANTASIA JIRMG
PLEASE DON'T GO n
TANK GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN

YOU BELONG TO ME Chaka Khan Feat. Michael McDonald (BURGUNDY)

RIBBON IN THE SKY Boyz Il Men (DECCA)
NEVER WOULD HAVE MADE IT Marvin Sapp (VERITY/ZOMBA)
GROWN MAN SHH... Unco Sam (TRILLIUM)

JOY Ledisi (VERVE FORECAST/VERVE)

24/7 NEWS ONLINE @ www.RadioandRecords.com

11 NIELSEN BDS
TITLE CERTIFICATIONS

ARTIST

WEEKS
ON CHART

1Y HITPREDICTOR
STATUS

IMPRINT / PROMOTION LABEL

THIS WEEK

=~ 1 1o KISSKISS NO. 1(3WKS) r
™ CHRIS BROWN FEATURING T-PAIN JIVE/ZOMBA
= ‘ — - h -
NO ONE ner
2 g / ]E ALICIAKEYS MBK/J/RMG
3 jg GOODLIFE
= KANYE WEST FEATURING T-PAIN ROC-A-FELLA/DEF JAM/IDIMG
8 10 Low MOST INCREASED PLAYS
'__ - FLORIDA FEATURING T—PAlN POE BOY/ATLANTIC
] s 15 BABYDON'TGO

FABDLOUS FEATURING JERMAINE DUPR!
18 CRANK THAT (SOULJA BOY)

DESERT STORM/DEF JAM/IDJMG

4 SDULJA BOY TELL'EM COLLIPARK/INTERSCOPE

7 23 CYCLONE n ¢

i< 1§ BABY BASH FEATURING T-PAIN ARISTA/RMG
s1'nm 1o HYPNOTIZED

el PLIES FEATURING AKON BIG GATES/SLIP-N-SLIDE/ATLANTIC

olil» 7 APOLOGIZE n fr

= L TIMBALAND FEATURING DNEREPUBLIC MOSLEY/BLACKGROUND/INTERSCDPE

| | g 1 BED ndr

J.HOLIDAY MUSIC LINE/CAPITOL

No. ] MOST ADDED

FLASHING LIGHTS Kanye West Feat. Dwele (ROC-A-FELLA/DEF JAM/IDJMC)

NO. ] MOST INCREASED PLAYS

LOW Flo Rida Feat. T-Pain (POEBOY/ATLANTIC)

TOP 5 NEW AND ACTIVE

HEY BABY (AFTER THE CLUB) Ashanti Feat. Channel 7 (THE INC/UNIVERSAL MOTOWN)

LOVE LIKE THIS Natasha Bedingfield Feat. Sean Kingston (PHONOGENIC/EPIC)

FLY LIKE ME Chingy Feat, Amerie (DTP/DEF JAM/IDIMC)

CALABRIA Enur Feat. Natasja (ULTRA)

THE ANTHEM Pitbull Feat. Lil Jon (FAMOUS ARTISTS/TVT)

COMPLETE RHYTHMIC CHART ON PAGE 26

= 11 NIELSEN BDS T HITPREDICTOR
g3 TITLE CERTIFICATIONS STATUS
o o ARTIST IMPRINT / PROMOTION LABEL
3
NO ONE NO. 1(5WKS) n+
ALICIA KE‘(S MBK/}/RMC
KISS KISS
| CHRIS BROWN FEATURING T-PAIN JIVE/ZOMBA ]
GOOD LIFE g
!(ANYE WEST FEATURING T-PAIN ROC-A-FELLA/DEF JAM/IDJMC
DUFFLE BAG BOY
PLAYAZ CIRCLE FEATURING LIL WAYNE DTP/DEF JAM/IDIMG
CAN'T HELP BUT WAIT
TREY SONGZ §DNG BOOK/ATLANTIC
I'M SO HOOD
DIKHALED FEATUR?N@ T-PAIN, TRICK DADDY, RICK ROSS & PLIES TERROR SQUAD/KOCH
SHAWTY IS A 10
THE-DREAM DEF JAM/IDIMG
SHOULDA LET YOU GO
KEYSHIA COLE INTRODUCING AMiNA IMANI/GEFFEN
MY DRINK N' MY 2 STEP
 CASSIDY FEATURING SWIZZ BEATZ FULL SURFACE/J/RMG
BED
J. HOLIDAY MUSIC LINE/(APITOL

NO. ] MOST ADDED

FLASHING LIGHTS Kanye West Feat. Dwele (ROC-A-FZLLA/DEF JAM/IDJMG)

NO. ] MOST INCREASED PLAYS

GIRLFRIEND Bow Wow & Omarion (TUG./COLUMBIA]

TOP 5 NEW AND ACTIVE
TAKE YOU THERE Sean Kingston (BELUGA HEIGH™S/EPIC/KOCH)
FLASHING LIGHTS Kanye West Feat. Dwele {ROC-A-FELLA/DEF JAM/IDIMG)
THEY KNOW Shawty Lo (D4L/ASYLUM)
WATCH MY SHOES 3deep (TRILUASYLUM)
LET'S VIBE Yo Gotti (MOUTH OF THE SOUTHTVT)

COMPLETE URBAN CHART ON PAGE 28

NO. ] MOST ADDED

SMALL TOWN SOUTHERN MAN Alan Jackson [ARISTANASHVILLE)

NO. ] MOST INCREASED AUDIENCE

LETTER TO ME Brad Paisley (ARISTA NASHVILLE)

TOP 5 NEW AND ACTIVE

TIL | WAS A DADDY TOO Tracy Lawrence (ROCKY COMFORT/COS)

BACK THERE ALL THE TIME The Drew Davis Band (LOFTON CREEK)

| DON'T LOVE YOU LIKE THAT JYPSI (ARISTA NASHVILLE)

YOUNG LOVE Carter's Chord (SHOW DOG NASHVILLE)

FALLIN' INTO YOU Whiskey Falls (MIDAS/NEW REVOLUTION)

COMPLETE COUNTRY CHART ON PAGE 37

FOR WEEK ENDING NOVEMBER 18, 2007

WWW. americanradiohistorv.com

& £ 11 NIELSEN BDS ¥ HITPREDICTOR = 11 NIELSEN BDS HITPREDICTOR
2 o3 TITLE CERTIFICATIONS STATU wg TITLE CERTIFICATIONS STATUS
!é Q; ARTIST IMPRINT / PROMOTION LABEL ﬁ; ARTIST IMPRINT / PROMOTION LABEL
| =5 25

1 5 15 SOSMALL NO. 1(1WK) hig BIG GIRLS DON'T CRY NO. 1(5WKS) ns 4
o CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE FERGIE WILL.LAM/ASM/INTERSCOPE
P8 2 3 DONTBLINK & HOME AER
i KENNY CHESNEY BNA . [}AUGHTRY RCA/RMG
9 4 | 12 MORE THAN A MEMORY BUBBLY n
GARTH BROOKS PEARL/BIC MACHINE COLBIE CAILLAT UNIVERSAL REPUBLIC
Pl | |, FREE AND EASY (DOWN THE ROAD I GO) ner HEY THERE DELILAH RER4
‘ r - DIERKS BENTLEY o EAPITOL NASHVILLE PLAINWHITET'S FEARLESS/HOLLYWOOD
e 6 15 HOW'BOUT THEM COWGIRLS WAIT FOR YOU 12 ¢y
] CGEQRGE STRAIT MCA NASHVILLE | ELLIOTT YAMIN HICKORY/RED
e g 3 LIVIN' OUR LOVE SONG Ny THE SWEET ESCAPE 14
JASON MICHAEL CARROLL ARISTA NASHVILLE GWEN STEFANI FEATURING AKON INTERSCOPE

o 5 2 FIRECRACKER (YOU WANT TO) MAKE A MEMORY
T JOSHTURNER MCA NASHVILLE BON JOVI MERCURY/ISLAND/IDJMG
e 9 35 FALL BEFORE HE CHEATS ne ¢
| CLAY WALKER ASYLUM-CURB CARRIE UNDERWOQD APISTA/ARISTA NASHVILLE/RMG

e g 14 OURSONG EVERYTHING

TAYLOR SWIFT EIG MACHINE MICHAEL BUBLE 143/REPRISE
@ 10| 18 WHAT DO YA THINK ABOUT THAT HOW LONG 1
~ MONTGOMERY GENTRY COLUMBIA EAGLES ERC

NO. ] MOST ADDED

FROSTY THE SNOWMAN Kimberley Locke (CJRB/REPRISE)

NO. ] MOST INCREASED PLAYS

FROSTY THE SNOWMAN Kimberley Locke (C/RB/REPRISE)

TOP 5 NEW AND ACTIVE
I'tt BE HOME FOR CHRISTMAS Josh Groban (143/REPRISE)
KNOCK DOWN THE WALLS Chubby Checker (TEEC)
NOT MY PROBLEM Dana Parish (COMBUSTION)
WAKE UP CALL Maroon 5 (A&M/OCTONE/INTERSCOPE)

THE AIR THAT | BREATHE Tom Fuller Band (MESA/BLUEMOON/SMC)

COMPLETE AC CHART ON PAGE 40

NOVEMBER 23, 2007
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ALTERNATIVE

SMOOTH JAzz

x & 11 NIELSEN BDS ¥ HITPREDICTOR = = 11 NIELSEN BDS x = 11 NIELSEN 8DS  T¥ HITPREDICTOR
Fll ® | o3 TITLE CERTIFICATIONS STATUS = o= TiTLE CERTIFICATIONS ¥ < TITLE CERTIFICATIONS STATUS
2 IRl E; ARTIST IMPRINT / PROMOTION LABEL 0 tg- &S ARTIST IMPRINT / PROMOTION LABEL 2 S ARTIST IMPRINT / FROMOTION LABEL
= e | 5 E . %05 i = s —— B
; 1 g BUBBLY NO. 1{5WKS) n 1 2 17 AINTNOWOMAN (LKE THE ONEIGOT) NO. 1(2WKS) THE PRETENDER NC. 1{14 WKS)
= COLBIE CAILLAT UNIVERSAI:REPUBLI( L JEFF GOLUB FEATURING R!CHA}?D ErLVLIQT NARADA JAZZ/BLG ) FOO FIGHTER_S_ ROSWELL/RCA/RMG
57 WHO KNEW 12 ¢y 1 22 RNR FAKE IT
PINK LAFACE/ZOMBA RICK BRAUN & RICHARD ELLIOT ARTIZﬁN SEETHER WIND-UP
15 OVERYOU N1 5 ) 1 L-A. CITY LIGHTS BIG CASINO
=} DAUGHTRY RCA/RMC CANDY DULFER HEADS UP MAV EAT WORLD TINY EVIL/INTERSCOPE
1g HOW FAR WE'VE COME N 4 27 SLAMMIN EMPTY WALLS
| MATCHBOX TWENTY ME[ISMA.ATLANTIC . {AY SOTO NUCROOVE SERJ TANKIAN SERACAL STRIKE/REPRIﬁg
16 WAKE UP CALL n 3z NOODLE soup BLEED IT OUT
. MﬂlOON 5 A&M/OCTONE/INTERS_(Q_PE BN F@RSD&ST NATIVE LANGUAGE LINKIN PAI}K WARNER BROS.
7 APOLOGIZE MOST INCREASED PLAYS 11t 2 1 LETITGO NEVER TOD LATE ner
TIMBALAND FEATURING ONEREPUBLIC ADSLEY/BLACKGROUND/INTERSCOPE BONEY JAMES CONCORD THREE DAYS GRACE JIVE/ZOMBA
10 INTO THE NIGHT g 7 POETRY MAN 1 GETIT
g’ = SANTANA FEATURING CHAD KROEGER ARISTA/RMG s QUEENLATIFAH FLAVOR UNIT/VERVE CHEVELLE EPIC
24 BIG GIRLS DON'T CRY NERH 6 3 BLACKRIVER PARALYZER n2dy
11} FERGIE WILL.L AM/A&M/INTERSCOPE KEIKO MATSUY SHOUT! FACTORY FINGER ELEVEN WIND-UP
29 FIRST TIME nfr 8 7 LADIES CHOICE YOU DON'T KNOW WHAT LOVE IS (YOU JUST DO AS YOU'RETOLD) 1
LIFEHOUSE CEFFEN PAUL TAYLOR PEAK/CONCORD THE WHITE STRIPES THIRD MAN/WARNER BROS.
17 PARALYZER n2 13 g VENICE SHADOW OF THE DAY 7
FINGER ELEVEN WIND-UP CHRISBOTT! COLUMBIA LINKIN PARK WARNERVE}RQS.

NO. ] MOST ADDED

LONG ROAD TO RUIN Foo Fighters (RGBWELL/RCA/RMC)

NO. ] MOST ADDED

DREAM ON Kelly Sweet (RAZOR& TIE)

NO. ] MOST ADDED

SORRY Buckcherry (ELEVEN SEVEN/ATLANTIC/LAVA)

NO. ] MOST INCREASED PLAYS NO. ] MOST INCREASED PLAYS NO. ] MOST INCREASED PLAYS

APOLOGIZE Timbaland Feat. OneRepublic (MOSLE /BLACKGROUND/INTERSCOPE)

TOP 5 NEW AND ACTIVE
SHE MOVES IN HER OWN WAY The Kooks (A TRALWERKS/CAPITOL)
NO ONE Alicia Keys (MBK//RNZ)
OUR TIME NOW Plain White T's (HOLLYWOOD)

LUCKY STAR Paul Hardcastle (TRIPPIN'N' RHYTHM)

TOoP 5 NEW AND ACTIVE

SELRAH SARAH (INSTRUMENTAL O7) Jonathan Butler (RENDEZVOUS)

WINDOW OF THE SOUL Chuck Loeb (HEADS LP)
OL* SKOOLIN' Paul Brown (PEAK/CONCORD)

CRUSHCRUSHCRUSH Paramore (FUELED BY RAMEN/ATLANT C/LAVA)

ToP 5§ NEW AND ACTIVE
BABY GIRL, I'M A BLUR Say Anything (ODGHOUSE//RMGY
IS THERE A GHOST Band Of Horses (SUB POP)
FALLING ON Finger Eleven (WIN)-UP}

(o)

1

5.0.5. Jonas Brothers (HOLLYW(:OD) CAN U BELIEVE Rohin Thicke (STAR TRAK/ NTERSCOPE) MY WORLD Sick Puppies [RMRARGIN)

UNTIL THE END Breaking Benjamin {(HOLLYWOOD)

COMPLETE ALTERNATIVE CHART ON PAGE 46

MY WISH Rascal Flatts (LYRIC STREET/HDLLYWOOD)

COMPLETE HOT AC CHART ON PAGE 4]

OREAM ON Kelly Sweet (RAZOR & TIE)

COMPLETE SMOOTH JAZZ CHART ON PAGE 44

TRIPLE A

ACTIVE ROCK

] £ 11 NIELS:N BDS 11 NIELSEN BDS 5 5 11 NIELSEN BDS
z oF TITLE CERTIFICATIONS TITLE CERTIFICATIONS S oF TITLE CERTIFICATIONS
% gg ARTIST [MPRINT / PROMOTICN LABEL ARTYIST MPRINT / PROMOTION LABEL % g; ARYIST IMPRINT / PROMOTION LABEL
= - o
1 1 13 FAKEIT Ne. 1(3WKS) FAKE IT NO. 10 WK) i 3 g YOURETHEWDRLOTOME NO.1(IWF)/MOST INCREASED PLAYS
. SEETHER WIND-UP SEETHER WIND-UP _| DAVID GRAY ATO/RED
> 5 THE PRETENDER THE PRETENDER - 55 SHUT YOUREYES
1 FOO FIGHTERS ROSWELL/RCA/RMG FOO FIGHTERS ROSWELL/RCA/RMG S SNOW PATROL POLYDOR/A&M/INTERSCOPE
. 1o LIFEIS BEAUTIFUL LIFE IS BEAUTIFUL 1 g HOLDON
= SIXX: A M. ELEVEN SEVEN  SIXX:AM. ELEVEN SEVEN 3 KT TUNSTALL RELENTLESS/VIRGIN
D | RISE TODAY NEVER TOO LATE n § 1 GONE, GONE, GONE (DONE MOVED ON)
_ ALTERBRIDGE UNIVERSAL REPUBLIC | THREE DAYS GRACE JIVE/ZOMBA ROBERT PLANT / ALISON KRAUSS ROUNDER
. 15 BECOMING THE BULL PARALYZER n2 s | 12 RADIO NOWHERE
= ATREYU HCLLYWOOD FINGER ELEVEN WIND UP BRUCE SPRINGSTEEN COLUMBIA
@ 10 EMPTY waLLs RISE TODAY . 17 THEUNDERDOG
SERJ TANKIAN SERJICAL STRIKE/REPRISE ALTER BRIDGE UN{VERSAL REPUBLIC _~ SPOON MERGE
() g ALMOST EASY SO HOTT - 4, SHINE OVER BABYLON
AVENGED SEVENFOLD HOPELESS/WARNERBROS. | KID ROCK TOP DOG/ATLANTIC SHERYL CROW A&M/INTERSCOPE
(5] 5 GOOD TIMES BAD TIMES | DON'T WANNA STOP 1o 20 INTHECOLORS
i GODSMACK UNIVERSAL REPUBLIC 02zY OSBOURNE EPIC | [ BEN HARPER & THE INNOCENT CRIMINALS VIRGIN
‘ 5 PSYCHO ALCOHAULIN' ASS 8 1 HARDSUN
| | PUDDLE OF MUDD FLAWLESS/GEFFEN HELLYEAH EPIC EDDIE VEDDER MO NKEY WRENCH/J/RMG
. 12 BROKEN AGAIN GOOD TIMES BAD TIMES 15| |3 LOVESONG
ANOTHER ANIMAL UNIVERSAL REPUBLIC GODSMACK UNIVERSAL REPUBLIC = SARA BAREILLES EPIC

NO. ] MOST ADDED

EVERYBODY KNOWS Ryan Adams ( 0ST HIGHWAY)

NO. ] MOST ADDED

BRING IT ON Lenny Kravitz (VIRGIN)

NO. ] MOST ADDED

BLACK RAIN Ozzy Oshourne €PI0)

NO. ] MOST INCREASED PLAYS

YOU'RE THE WORLD TO ME David ( ray (ATO/RED)

NO. ] MOST INCREASED PLAYS

AMEN Kid Rock (TOP DOG/ATLANTIC)

NO. ] MOST INCREASED PLAYS

AMEN Kid Rock (TOP DOC/ATLANTIC)

TOP 5 NEW AND ACTIVE

ROCKIN' AWAY Brad Delp & Barry Goudreau (AZOFF)

TOP 5§ NEW AND ACTIVE

TOO MUCH, TOO YOUNG, TOO FAST Airboarne (ROADRUNNER)

TOP 5 NEW AND ACTIVE
27 JENNIFERS Mike Doughty (ATD/RED)
OUT TO GET YOU Bloodsimple {(FEPRISE)

THE BLEEDING Five Finger Death Punch (FIRM) AIN'T NO TIME Grace Potter And The Noctumals (HOLLYWOOD)

YOU MAKE ME SICK Egypt Central (FaT LADY/ILG) WELCOME TO THE MACHINE Queensryche (RHINO) GIRLS iIN THEIR SUMMER CLOTHES Bruce Springsteen (COLUMBIA)

THRASH UNREAL Against Me! [SIRi/REPRISE) (LOVE 1S) A BITCHSLAP Sebastian Bach (MRV/CAROLINEACONTRABAND) SILVER LINING Rilo Kiley (WARNEF BROS.)

LONG ROAD TO RUIN Foo Fighters (ROS VELL/RCA/RMG)

COMPLETE ACTIVE ROCK CHAPRT ON PAGE 47

LONG ROAD TO RUIN Foo Fighters (ROSWZLL/RCA/RMG)

COMPLETE ROCK CHART ON PAGE 48

DREAMING WITH A BROKEN HEART John Mayer (AWAREACOLUMBIA)

COMPLETE TRIPLE A CHART ON PAGE 52
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Liner Notes
Profile: Shawn Knight
Title: Knight
Broadcasting owner
Favorite radio format:
News/talk

Favorite TV show:
“We watch the
Discovery Channel,
Animal Planet,
documentaries and
news-oriented stuff.”
Favorite song: ” ‘Video
Killed the Radio Star’ by
the Buggles. When |
was a kid, we were one
of the first to sign up
for MTV. When | heard
that song, | seriously
thought that might have
been the end of radio.”
Favorite book: “The
Crapes of Wrath” by
John Steinbeck
Favorite movie: “The
Shawshank
Redemption”

Favorite restaurant:
“Manny’s Tavern here
in town.”

Beverage of choice:
Diet Coke

Hobbies: Flying, scuba
diving, motocross,
camping and hiking
E-mail address: shawn(@
knightbroadcasting.com

24/7 NEWS ONLINE @

PUBLISHER'S f . I

Knight Broadcasting's four radio stations focus on

keeping community top of mind

Shawn
Knight

By Erica Farber

Shawn Knight grew up with a love tor flying—and then the airwaves became
his passion. A native Californian, his radio company Knight Broadcasting consists
of four signals—and growing—and is based in his hometown of Santa Barbara.

Beginning your career: | wanted to be a commer-
cial pilot, and all through high school, I flew air-
planes. A local radio station in the central coast of
California had come to my high school looking
for students to help after school and on weekends,
so 1 took a job doing that. [ continued flying all
through college; T was able to combine flying hel-
icopters for television stations doing news and
trathic, while working in radio during the day.

Focusing on radio: | had to decide if T wanted to
be a pilot or a broadcaster. After 1996, [ was
exclusively working i radio. I started in produc-
tion and programming and made the transition
into sales and marketing. Working in Fresno radio,
we were one of the first of three markets to con-
solidate, back when people didn’t know what to
do when you owned five-plus radio stations.

Founding of Knight Broadcasting: | wondered
what had happened to that little radio station,
KSYV. that [ started at, so | called them. One of
the owners was still there and close to 70 years
old. I was on my way home to Fresno to consid-
er a job offer in Santa Barbara and thought to
myself, “The only way I would do it is if some-
how I could own my own radio station someday,”
and I told him, "I think you owe it to me to sell
me yours.” [ said I wouldn't be in broadcasting if
it weren't for him coming to my high school and
recruiting me. He thought that was the funniest
thing and said,“Shawn, I've received many otters
from big corporations, but [ am getting older and
will need to sell in the near future. I'd be inter-
ested in sitting down with you if you're serious.”
I told him that my game plan was to go to Santa
Barbara and help Jacor establish their seven-sta-
tion cluster, but I'd like the opportunity to start
building my own cluster.

At the time, we figured it would be three to
four years, and he was good with that. The cor-
poration was formed in 1998, and the first sta-

www.RadioandRecords.com

tion was purchased in 2001, We also picked up
a construction permit for a new radio station on
frequency 105.9, which was not part of the plan,
but it was an opportunity we couldn’t pass up.
Jacor had become Clear Channel, and 1 had
asked the previous owner of KSYV if he would
take 105.9, which we decided to call KRAZ and
do an LMA while T made the transition out of
Clear Channel.

Mission of the company: We are local, local, local.
Radio stations are in the business of doing two
things: information and entertainment. QOur
music stations play at least 50 minutes of music
every hour. We believe in selling 10 units or less.
The people running our stations are involved
within our local communitdes. We are as
entrenched as we can be because our employces
cither live here or are concerned about the com-

munity we operate in.

Long-range plans: We want to continue to grow

in the central coast. I call it the “connect the dots™

theory. As much as possible, we want to make sure
that one signal reaches the other so we're not hop-
scotching any more than we have to. If we do grow
someplace else, we'd only do it if we knew we
could be an important part of the conununity.

Biggest challenge: Understanding how technol-
ogy is evolving and what role radio is playing. [
constantly review with the staff how technology
is adapting to make entertainment and informa-
tion more accessible to customers and listeners.

State of radio: Many people that work in radio
are the most creative and unique. At some point,
though, we may come up with so many ideas that
we spend too much time on quantity and not
enough on quality. We have to make a decision
as an industry on things that are going to con-
tinue to make radio successful and competitive
against other technologies. One of the challenges
we've got is HD radio. Radio at some point is
going to have to make the decision to make this
happen; otherwise, we will continue to see ero-
sion to other technologies in our listener base.

Something about your company that would sur-
prise readers to learn: We made the investment
to take KRAZ to an HD radio station.

Most influential individual: Steve Miller. Steve was
[one] of two partners who started a small radio sta-
tion in Fresno and ended up getting another one.
He walked up to me in 96 when consolidation
happened and told me I'd never get ahead if 1 didn't
take a risk. It stuck in my head. I always admired
that he didn't buy into what everybody else was
saying and always did things a little ditferent.

Career highlight: Forming this corporation.
Many work for the biggest corporations and
they're just not happy. We work in a high-energy,
very stressful industry, but most of our employ-
ees enjoy working here. We try to empower
everyone and want everybody to have input.

Career disappointment: HID radio. We spent a lot of’
money and are disappointed we're the only broad-
caster in the market that did. It’s hard for the con-
sumer to justify buying an HD radio when there’s
only one commercial radio station supporting it.

Advice for broadcasters: We've got to constant-
ly think out of the box, decide which ideas are
the best and work as a group to pursue them.
We can be the media that leads. We can’t do
business like we did yesterday. We've got to sit
down and decide which things are most impor-
tant, then build on them and make a decision to

move forward. RR

www.americanradiohistorv.com

‘We can be the media
that leads. We can't
do business like we
did yesterday.’

—Shawn Knight

NOVEMBER 23, 2007
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THRHE JORN TESIH
RADIO SROW

A at Night in Seattle!

=

“We were an early believer in
the John Tesh Radio Program
for Hot AC, but to beat our
adult format competitor in
their home town is amazing. o
Our competitor’s evening ] -
program has been on nights '- & \F
in Seattle for over a decade, _ & L ‘
and in just two years Tesh % % . t
pulls these kinds of numbers... ‘ | "
#1 with W25-44... #2 with | |
W25-54... (and #1 cume)!...
Wow!”’

Kent Phillips
Program Directlor
KPLZ/FM- Seattle

rad'iQ ' ‘h@ www.tesh.com

" Music and Intelligence_ For Your Life

,&ffiliate Re atiors: Scott Meyers « The TeshMedia Group - 888-548-8637 or 516-829-0964 scott@meyers.r;e—t
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