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THE WORLD'S LARGEST ELECTRONIC MEDIA SHOW

Conferences: April 14-19 « Exhibits: April 16-19
Las Vegas Convention Center ® Las Vegas, Nevada USA
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To the top of your market and beyond...

Digital technology is altering the dynamics and
economics of Radio, and if you can thrive in this new
reality you're ahead of the competition. You can't afford
not to be at NAB2007, your essential destination.

You'll come face-to-face with the hottest
technologies and the coolest ideas, but you'll also
learn which of these innovations are critical to your
operation right now. New software to build that
next-generation web site, pod- and multicasting
tools, the most current legal advice on government
issues and operations — concrete solutions that
will build market share and profits.

will make tracks to NAB2007.

If you're a station owner, manager, promotions
director, sales and marketing manager, news
director, broadcast engineer or legal counsel, then
you belong here with your industry at NAB, the

destination of your dreams. Where can your content
take you? On the journey of a lifetime. And it all
begins at www.nabshow.com
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Epic Gets Gershon

Mere weeks after
exiting his post as
president of V2
Records, Andy
Gershon has a new
home at Epic Records
as executive VP

Epic president
Charlie Walk says,
“Epic will greatly benefit from his creative
edge and forward-thinking ability to find new
and i ing platf to develop artists.”

Gershon has managed such bands as
Love and Rockets, the Cocteau Twins and
the Sundays. He is also credited with discov-
ering the Smashing Pumpkins. —Mike Boyle

SHAKER
KFWB Ups Ludlum,
Gomez

KFWB/Los Angeles
has promoted news
director Andy Ludium
ta PD at the CBS Radic
all-newser, Ludium had
served as news direc-
tor at KFWB for the o

past three years and Lo
held various news management positions at
the station since joining in 1938,
Assistant news director Paul Gomez
replaces Ludlum as KFWB's news director,
while CBS Radio/Los Angeles VP of AM pro-
gramming David G, Hall will now devote his
full ion to prog g and operati
at news sister KNX, —Al Peterson

DEALMAKER
The Beat Ralls On
In Austin

Border Media Partners swooped in and picked
up the intellectual property, format, airstaff
and even the calls of rhythmic KXBT (the
Beat)/Austin from Entercom and instalied all
the pieces at 104.9 FM on Feb. 26. “it's been
a crazy 96 hours,” Border Media Partners
senior VP of operations Bob Proud says.
~Entercom notified staff on Thursday [Feb.
22) that they were being dismissed; we
closed the deal at 3 p.m. Friday [Feb. 23) and
put them back on the air Monday moming.”

The Beat's former frequency, 104.3, was
spun off to Univision, which flipped it to
regional Mexican. —Keith Berman
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Martina McBride Replaces Mozart
Six months after Ennis Hipped conntry KZLA o thytlimic AC as KMVN (MOVIN).
FM country radio returns o Los Angeles, as Mt Wibon Broadeasters flips classicat KMZT
o KKGO "Go Country 1057 The KMZT (K-Mozarg) calls and tormat move to 1260
AM, where che KKGO call lewrers and connery formae previously resided. K-Mozart wilt
also be heard on 105.1% HD side chamnel,

Mt Wilson flipped Mexican AM XESURF (340) to coumtry in October and a month
later the company dropped adukt stndasds for country on KKGO-AM (1200),

Former KZLA statter Shawn Parr, who signed on with 12600n January, continues s
morning host tor Go Country 103, while Tonya Cunpos. former KZLA APH/MID, joins
KKGO as MD/midday personatity on March 12,5 addidon. KKGO clears fornwr KZLA
afieraoon personality Whitney Allen’s syndicated “Big Tine™ show in atternoon drive.

Mt Wilson director of marketing Michael Levine says XESURF will continue to
simuleast with KKGO and provide strong southern California coverage—importane

Decause 2 robust contingent of country fans resides in Ormngze Coungys which conributes
approximately one-qprarter of the in-tab diaries for the LA, metro.

KZLA had been o comntry station for 26 vears at the time of the Hip,and was the
only LA, country outlet. —R. | Cursis, with additional seporting by Ken Tiwker

NUMBER CRUNCH

S%0MT72M 3.4

The combined percentage of all
radio listening that XM and
Sirius captured in the Arbitron
fall 2006 survey. About 5.6%
of respondents mentioned kis-
tening to satellite radio. While
typical listeners spend 19 hours
per week with radio, satellite
listeners spend 33 hours per
week with all radio (14 with AM/
FM. 10:45 with satellite radio
and Bi1S with Internet radio).

FCC Roadshow Promises To
‘Fix Bad Old Rules’

Harrisburg—More than 100 people, mostly from Central
Pennsylvania, waited as many as five hours Feb. 23 to
express their opinions to all five FCC commissioners about
how local media is performing in the Susquehanna Valley
during the third of a planned six-stop tour of America meant
to guide the FCC in its recrafting of media-ownership rules.

FCC chairman Kevin Martin opened the hearing by not-
ing that part of the FCC's mission is to “find more opportunities for diverse voices to be
heard,” suggesting that low-power TV and low-power FM may be ways to accomplish that.
Commissioner Michael Copps used the podium to attack the 2003 Michael Powell-led FCC.
“Several years ago, some ill-advised new rules got through the FCC,” he said. “It's time to
fix some of the bad old rules that got us into this mess.”

But there was also a clear undercurrent of community cancern that, while local radio and
TV stations are generally held in high regard by their audiences, further ¢ lidation could
tip the quantity and quality of local news and programming, leaving Harrisburg—
Pennsylvania’s capital and the nation's 41st media market—with, as one voice put it, “too
few owning too much at the expense of too many.” —Jeffrey Yorke

The number of monthly listeners
to Internet radio. which is up
from 45 million at the end of
2005, according to Bridge
Ratings & Research. The new
report also says 21% of persons
12+ listened to an online
simulcast of an AM/FM station
in the last 30 days—an increase
from 15% in 2005.

The amount of advertising
dallars that research aggregator
eMarketer says will be Spent an
podeasting by 2011, up from
$80 milhon tast year. The
pending addition of Google to
the podcasting space and more
sophisticated audience
measurement tools are fueling
the anticipated growth.

2417 NEWS

ON THE WEB
Broadcasters Get
Legislative Front Seat

Fhe proposed $13 billion: Sirius-XM
menger was the hottest topic Teb, 26 s
more than 300 broadcasters packed a
downtown Washington, D.C.L hotel w0
hear a series of Capitol Hill lawnakers
chac about industry ivaues.

“The matter is of grent interest to 13
million satellite subseribers and to the
government,” Rep. Jolm Dangell, D-
Mich., told an ater-lunch  audience.
Dingell, chairnn of the powerdul House
Committee on Energy and Commierce,
contined, “Fhe epartment of Justice
and the FCC are interested in this and |
intend to watch this. We want to muke
sure that consumers are protected.” Rep.
Greg Walden, R-Or., said that it the
merger is permitted, broadeasters should
nat be limited to ownership caps. He also
accused the satellite companies of trving
to change the rules dictated in the orig-
inat licenses that prevent one company
from buying another.

But bevond the merger proposal,
Walden said he would not be surprised
it the Supreme Court tejecied the
FCC' rulings on violenee and indecen-
oy on TV and radio. " There is no logic™
to certain FCC judgments, he tohd
hroadeasters. "How can they say when
you can use certain words and when yon

canmot?” —Jeffrey Yorke

Cox To Encode In -
Houston

Now that Arbitron has achicved Media
Ratng  Council  acereditation  for s
Portable People Meter radio ratings serv-
ice i Houston, Cox Radio has agreed w
encode its four stations there,

Arbitron has been demonsrating the
service in Houston sinee 2003 and die
PPM s expected o the Becomwe dhe cur-
reney there in the nest fow montls, Up
wnl Auguse, Radio Ome had also retused
to encode its station signals. leaving Cox as
the sole holdout,

Cox, Clear Channel, Cumulus Media,
Enterconm and Radio Onre have agreed to
tund a test in Houston chis fall of the Media
Audit/Ipson” simart cell phone-hased ritings
wiethodology.—=Kay Tachnan, Medioweek

r///////////////////////////////‘“

MORE ONLINE: www.RadicandRecords.com
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What’s Between Your Records?

Thanks to podcasts, satellites and the Introducing the Edison Digital Talent Analysis.

Internet, your competition is infinite. ) Immediate. Actionable. Motivating

Your air talent is the vital differentiator ) Identify what really moves your listeners--quarter hour after quarter hour.
between your station and everyone else
competing for earspace across town--
and across the world.

p Edison’s innovative methodology uncovers the ‘why’--not just the ‘what.’

) Adecade of experience developing digital testing best practices.

Edison can help. Thrive across the Infinite Dial with Edison Media Research.

Edison Media Research - Radio’s Research Authority.
Call Us Today at 908.707.4704, Or Visit Us On The Web At www.edisonresearch.com
WWW americanradiohistorv com
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Clifton Named PD At \
KCuv

NRC Broadcasting has appointed Doug
Clifion PI> of wiple A KCUV
(FM102.3)/Denver. Cliton's 24 years in
Denver radio includes stines as MD
KAZY, PD w
KBCO and PD at
KXPK (965 the
Peak). Clifton suc-
ceeds John Hayes,
who will assume a
new prograiniming
within
to be

position
NRC,
il““l\ll"ft'l] SO0
I other KCUV
news, Colorado radio vet Benji McPhail has
been mamed M1 replacing G. Brown, who
segues to the newly created pasition of spe-
vial projects director. —jolm Schaenberger

RMAT NEWS, AS IT HAPPEN

Karmazin Beats Drum For
Satcaster Merger

Sirius CEQ Mel Karmazin, a relentless pitchman, is a one-man merger maniac when it
comes to the propased marriage between XM Satellite Radio and his New York-based sat-
caster. The former Infinity Broadcasting CEQ dropped in on Howard Stern’s Sirius show to
promote the notion that having one big satellite radio company would be a benefit to every-
one, particularly consumers.

And that may well be the hardest sell in the whole deal—convincing consumer groups
and regulators that a satellite radio monopoly would be a good thing and that the monthly
subscription bill won't rise to the level of a satellite in space,

Some politicians are skeptical, too, Rep. John Conyers, D-Mich.. announced the formation
of the Antitrust Task Force, a new subcommittee of the House Judiciary Committes, to eye-
ball the proposed $13 billion merger, As R&R went to press, Karmazin was set to join NAB
president/CEQ David Rehr in testifying at the “Competition and the Future of Digital Music™
hearing on Feb. 28. Also scheduled to appear were Public Knowledge founder and president
Gigi Sohn; C of America h director Mark Cooper; and Charles E.
Biggio, a partner in the Wison Sonsini Goodrich & Rosati law firm.

Firing another round at the satcasters, the NAB took out anti-merger ads in the Feb. 27
editions of five Capitol Hill trade pubs, including Communications Daily, “Looks like the
cards are stacked against them,” the full-page ads read, depicting playing cards emblazoned
with the names XM and Sirius. —Jeffrey Yorke

Endd v
F

Abrams Finds Phoenix
KOOL

Afker six years with Citadel, Kris Abrams
is leaving his operations director post at
CHR/top 40 KKOB and AC KMGA/
Albuquerque to program CBS  Radio
oldies KOOL/Phoenix, cffective March
12. He replaces Charley Lake, who left in
January to program Greater Media classic
rocker WMGK /Philadelphia.

"It was a tough decision to leave a pro-
ductive envirotment with great people,
but KOO has a history few other stations
can match, paired with a very talented
airstafl]” Abrains says.

Previous programming stops include
WMXC and WCKZ/Charlotte and
WIVY/Jacksonville, —Kevin Carter

Jack Gets lts Man, Er, Kidd

Jason Kidd is headed home to Baltimore as
the new P of CBS Radio’s adult hits
WQSR (102.7 fack FM). Kidd, who cur-
rently dows nights on the XM channel 8ts
on 8. is 110 stranger to CBS/Baltimore, hav-
ing previously programmed AC WWMX
(Mix 106.5). “This place cant get rid of
me,"says Kidd, who did nights 10 years ago
on Jack FM's 102.7 frequency when it was
CHR /top H0WXYV."VP/ntarket manag-
er Bob Phillips and VI? of programming
Dave Labrozzi have assembled the best
e yer,” he adds.

Kidds previous  progranuming  stops
include WKST/Pirsburgh, KQBT/ Austin
and WWHT (Hot 107.9)/Syracuse.

—Kervin Carter

Tunick Fits For WB
Nashville

Warner BrosrNashvilke continues to bolster
its promotion department as veteran Naney
Tunick joins the label as VP of promorion.

Most recently co-owner of GrassRoots
Promotion, Tunick has also worked at
defunct VFR Records as well as Asylum
Records. *We are thrilted to have Nancy
join our team,” senior VP of promotion
Gator Michaels says. "{'ve been trying 1o
hire her for five years. Her wealth of
knowledge and entreprencurial spirit are
the perfect combination for this cever-
changing world.”

I December, Warner added another
promotion vet, Bob Receves, as director of
national promotion. —Kea Ticker

A

Tolkoff To Take Over Indie

Max Tolkoft is naned the new P of
Entravision  alwerpative  KDLD/KDLE
(Indie 103.1)/Los Angeles. Tolkoft, a for-
mer R&R alternative editor who started
his second round programming WFENX/
Boston in October 2004, is no strmger to
the LA scene, having been P of the city's
now=defunct alternative ¥ 107 trimulcast in
the ke "k, He becomes Indies second
I ever, replacing Michael Steele, who left
tast week. Tolkofl will continue as 4 con-
sultant for WENX.,

Meanwhile. at WENX, APL/MID/ alter-
noon jock Keith Daki is given P stripes
when Tolkoff depares on Aprit 1.

—Keith Bermian

Zomba Promotes Pitts
To President

Zomba Libel Group
promotes  senior VIP
Mark Pitts to presi-
dent of urban music.
Pits will report to
ZLG president/CEO
Barry Weiss and sen-
ior VP of US. record
labels Peter ‘Fhea, .

In his new role, Pigs will continue to

Pitts

find new talent as well as oversee the artis-
tic and commercial development of aH
urban artists for the hibel group.

Pitts started his record industry career at
Bad Boy Records, and ater ammaged the
Notorious B.LG. Followiig a stint with
Arista Records, he joined Zomba in 2004,
During the past three yeans, be iy credited
with playig an insouiental role in the suc-
cess of ZLG artises Usher, Chris Brown,
Ciara :and Anthony Hamilton. —Dane Fhall
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MAT NEW APPEN

Sudbrack Dons
Cumulus/Cincy Market
Manager Hat

Karrie Sudbrack, former market manag-
er for Clear Channels eighe-stanon
Cincinnati cluster, has crossed the street to
run the Cumulus cluster that includes AC
WRRM (Warm 98), classic his WGRR
and FM walker WFTK (Super Talk 96.5).
Sudbrack, a 14-year Clear Channel vet,
replaces Gary Lewis, who transferred to
Adanta to run the company’s Ragship
duster. Look for Clear Channel regional
VP Bill Gentry to temporarily oversee
Cincy until a replacement is named.

MOVERS

Yahoo Music VP of product development
fan Rogers is named GM, replacing outgoing
c0-GMs David Goidberg and Robert Roback,
who announced their resignations in
February. Rogers reports to Vince Broady,
head of entertainment for Yahoo . . .
Vateran music exscutive Steve Schour is
named to the Country Music Assn. board
directors. Schour cur- .

trative operations Adrian Rivas is promoted

reports to Meg

recently joined sister
{abel Columbia Nashville a3 director of
national promoation. Sigler’s résumé includes
stops at RCA, Glant, island and MCA.

SHAKERS

Music business veteran Jaha Johnson is
named VP of A&R for J/Arista. Johnson
will report directly to Clive Davis, chairman
and CEO of BMG U.S., and replaces Larry
Jackson, who recently became senior VP
of A&R for RCA Music Group . . . Citadel/
Colorado Springs VP/GM Brenda Goodrich
joins CBS-Radio as director of sales for the
company’s theee stations in Denver—coun-
try KWL, hot AC KIMN and oldies KXKL.
She reports to senior VPPmarket manager
Don Howe . . . Wichita market veteran
Manny Cowzinski is named director of
marketing and promotion for Journal's six-
station cluster there.

MARCH 2, 2007
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Business
Briefing

By Jeffrey Yorks

FCC Could Shut Down XM’s
Repeaters

The FCC is considering either a fine against
XM or making “adverse changes” to the
satcaster, including turning off XM’ 1,200-
plus terrestrial repeater network. The FCC
recently learned that the satcaster’s repeater
network does not match with the daa XM
initially provided the FCC when it applied
for the special temporary authority to oper-
ate it. In a Securities and Exchange
Cornmission filing, XM asked for a 30-day
STA and an 180-day STA for its repeater.
network. XM says it has been mecting with
the FCC reganding the matter.

Radio One Reviewing Stock
Option Accounting

Radio One has begun reviewing its stock
option granting practices since going pub-
lic. The company last week said it may
restate its financial data since 1999 bur did
not believe this would have an impact on
reported revenue, cash flow or stockhold-
er equity. The Lanham, Md.-based urban
radio specialist said it is being assisted by

ouside counsel.

Quarterly Results

Clear Channel reported 2006 fourth-
quarter revenuc of $1.94 billion, an 11%
increase over the $1.75 billion posted for
the same period in 2005. Included was a
$32.4 million increase due to movements
in foreign exchange. Diluted earnings
before discontinued operations increased
26% to 43 cenits per share, compared with
34 cents in 2005. Meanwhile, shareholders
of Clear Channel’s commion stock will get
a quarterly cash dividend of 18.75 cents
per share on April 15 . .. XM Satellite
Radio had a Q4 revenue surge of $257.1
million, a 45% increase over the $177.1
million in revenue reported in Q4 2005.
For the year, XM reported revenue of $§933
million, an increase of 67% over $558.3
million in 2005. But XM lost $263.7 mil-
lion, or 90 cents per share, in Q4, com-
pared with a loss of $270.5 million, or
$1.22 per share, in Q4 2005 . . . Entercom’s
Q4 revenue increased 14% to $118.5 mil-
lion from $103.7 million in Q4 2005, but
profit fell 51% to $6.9 million, or 17 cents
per share, because the group had an $8.3
million Joss in fines and fees associated
with a payola setdement with New York
Anorney General Elior Spitzer.

He's a radio listener with the
power to give you the nod
during ratings. Give him a
station decal and see him
drive it all over town
influencing other listeners.
Consider him a branch of
your marketing department!

For more information on .
screen-printing vivid and
long-lasting decals, call today.

Preferred by more radio sikations
for more than 30 years!
~:pammunication 2

e inc

M
(800) 331-4438
www.cgilink.com :
* When yousee this -
e
Decals shown above a3 printed by Communication Graphics.
DECALS -tABELS -STATICS -CLUB CARDS
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UNFTED. ATIGNS OF MUSIC &

BEL AGE HOTEL
WEST HOLLYWOOD CALIFORNIA U.S.A
_ERE E A & T

Larry King Host CNN Larry King Live
Alexandra Patsavas Founder/Music Supervisor "Chop Shop Music Productions (*The O.C.")"
Alicen Catron Schneider VP Music Supervision NBC Universal Television Music
Andy Karp Head of A&R Atlantic Records (US)
Bernie Finkelstein President True North Records (Canada)
Bob Lefsetz Author Lefsetz Letter
Chad Hurley Co-Founder/CEO YouTube
Chris Barton Strategic Partnership Development Manager Google
David Pakman Managing Director / CEO Dimensional Associates / eMusic
Doug Frank President Music Operations Warner Bros. Pictures
Erica Farber Publisher Radio & Records
Gary Chen Co-Chairman/CEO Orca Digital Inc.
George Ergatoudis Head of Music BBC Radio One
Hilary Rosen Co-Founder "Berman Rosen Strategies, LLC"
J. Scavo General Manager MySpace Records
Jay Faires President of Music Lionsgate Entertainment
Jeff Fenster Sr. VP A&R Zomba Label Group
Kathy Spanberger President/ COO Anglo-American Region peermusic
Kenny MacPherson President/Senior Executive Chrysalis Music North America
Lee Abrams Chief Creative Officer XM Satellite Radio
Marianne Goode Vice President Music Lifetime Television/Lifetime Entertainment Services
Mike Walsh Head of Music Xfm Network
Naoki Shimizu CEO / President Creative Man Productions
N'Gai Craol "General Editor, Technology® Newsweek
Nic Harcourt Music Director / Host “KCRW / “Morning Becomes Eclectic® and “Sounds Eclectic®*®
Nick Gatfield President Universal/lsland UK
Rob Stevenson Exec. VP A&R / President Island Def Jam Music Group / Stolen Transmission Records
Ron Fair Chairman Geffen Records
Scott Francis President BMG Songs North America
Seymour Stein Chairman Sire Records Group
Stephen Murray Co-Founder / President of Entertainment / Chief Creative Officer BurnLounge
Steve Schnur Worldwide Executive/Music & Audio Electronic Arts
Ted Cohen Managing Partner TAG Strategic
Tim Renner Managing Director "MotorFM, Berlin, Germany*®
Just to name a few...

WWWAMUSEXPO.RET

MUSEXPO HOTLINE-323.782.0770
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ALTERNATIVE Pain t DEPARTMEN I s CountryAc
Toree AC/Hot
ACTIVE ROCK Ladies And Gentlsmen 40 NEWS/TALK/SPORTS Smoath Jazz
> Lisa Birnbach: Author turned talk host Rock
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New Shoes / Lati
JHIPLE A “ MANAGEMENT/ Nat'i:mal Airplay
AMERICANA 7 e MARKETING/SALES
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! Canda step-by-step guide to grabbing a larger
REGIONAL MEXICAN 7 Ese/ i share of the 525 biflion services sector.
LATIN POP 79 Cumu Yo Nadie Te Ha Amado / 1 y S'rREET TALK
T i CBS Radio’s rhythmic AC KFRC
LATIN TROPICAL 80 Lf.ﬁ‘L G ] (MOViN 99.7)/San Francisco fills out
LATIN RHYTHM 80 5o’ \ its jock dance card.

BY THE NUMBERS

In market No. 4, top advertisers spent
more on radio than they did in the
year-prior quarter, with No. 1 spender
AT&T adding more than a million
bucks to its City by the Bay budget.

LUCINDA WILLIAMS' NO. |
AMERICANA ALBUM “"WEST"
DEBUTED AT NQ. 14 ON THE
BILLBOARD 200 LAST WEEK
TO BECOME THE HIGHEST
CHARTING ALBUM OF HER
20-PLUS-YEAR CAREER
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‘The nlmst
a in
nrarketing
plan for a
service sector
business is a
-term
multistation
brandlng
paign.
Bu:ldlng a
brand
uires
su stantlal
reach,

consistency.’
—Frack Kulbertis
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MANAGEMENT / MARKETING / SALES

A step-by-step guide to grabbing a larger share of the

$25 billion service sector

Radio’s Most
Overlooked
Opportunity

Frank Kulbertis

ave you ever asked yourself why you weren' the one to turn
an obvious idea like Post-its or the chip clip into a megabucks
business? Well, that’s how most of us in radio should feel about
not selling to the service'sector, According to recent statistics,
several key service categories including medical, legal, insur-
ance and real estate spent a combined total of almost $25 bil-
lion on U.S. adverdsing in 2005. But only about 10% of those dollars went 1o
radio, while newspaper and TV commanded huge percentages. @ There is good
news, however. Unlike the pooper scooper or those other obvious inventions,
the service sector opportunity has not been lost forever. Radio can command
more of that advertising money and, at some station groups, is already doing so.
How can you make it happen at your stations? Here is a step-by-step guide.

Prospecting

The hottest service sector categories for radio
today are real estate, medical and the building
trades. Realtors heavily run ads in newspapers, but
they are looking for better ways to brand them-
selves. Don't talk with only the real estate agen-
cies, buc also the individual agents.

Medical offices that offer elective services are
a great radio prospect. This includes plastic sur-
gery and other cosmetic procedures, teeth-
whitening, chiropractic care and so on.

Anyone in the building industry is also a prime
candidate for radio advertising. Not just builders
and remodelers, but all those in the subcategories,
from plumbers and roofers to heating and air
conditioning companics. Businesses in these
industries have plenty of advertising money to
spend if you know how to approach them and
what to offer.

Appointment Setting

Who you call when appraaching service sector
prospects is of primary importance. For instance,
don't call the doctor in a physician’ office—that
can permanendy ruin your chances with that
prospect. Instead, ask to speak with the office

manager. While this person is not the uldmate
decision-maker, the office or business manager
oversees the nonmedical aspects of the business
and has the power to make or break an advertis-
ing proposal.

When calling a large law firm with many
names on the door, ask to speak to the manag-
ing parmer. And in the building trades, when you
call is as important as whom you ask to speak
with. The owners of these companies often start
their workdays carly and are out on job sites by
the dime we're in the office, so plan to put in your
calks before 8 am.

First Meeting
Once you have your foot in the door with these
service sector prospects, you need to make a good
first impression, Scart by sharing success stories
involving other businesses in their industry. If you
don't have local successes yet, reference what’s
happening nationally. Tell them you just read an
article about how radio is doing more and more
with service sector businesses like theirs.

Nexe, focus your conversation on branding their
business in the local community. Resist the urge
to put a package or promotion in front of them.

Service businesses aren't like retail businesses, They
don't care about generating a quick sunge in traf-
fic; instead, these vendors need to build high lev-
els of awareness. That way, when people are in the
be well-known and the calls will come. Educate
them on the benefits of radio as a brand-builder:
the large reach a station cluster provides and the
Jiversity of the audience, the low cost for ad fre-
quency and the emotional appeal that radio ads can
generate. Then find owt their needs and desires for

Proposal

The most appealing marketing plan for a service
sector business is a long-term multistation brand-
ing campaign. Building a brand requires substantial
reach, frequency and consistency. Don't be affaid to
start by asking for a 12-month commitment involv-
ing all your stations. It probably won't seem unusu-
al o a service sector business, because its what
they're likely already doing with their other adver-
tising. Plus it's what will produce the bese resulss,
Running a solid one-week schedule cach month
for a year on several stations will create a very high
level of awareness and generate steady response.
Combine this schedule with creative commercia
that focus on the image of the business with an
educational, soft-scll approach. Don't do retail-style
ads. Don't scream and hype. Don't make an offer.

Most service sectot decision-makers are highly
educated people. You can appeal to them with a
polished PowetPoint presentation that is well-
thought out. That’s even better than going to their
office and inviting them to a marketing seminar
conducted by an ouside market consultant.
Advantage Systems, with which I am affiliated, does
invitation-only sessions for dozens of radio groups.

Retail isn’t what it used o be for mdio. Big-box
Auto dollars are dwindling, The service sector has
money for advertising and is spending it everywhere
ekse. It’s time for us to stop overlooking it. Rt

Fank Kulberts is president of RadioAdive Saks

Developeent Services, a taivting and consulting compassy
Jor the radio industry.
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Bovine-Related
News

@ Erich “Mancow”
Muller will make his
San Francisco return
March 15 as his
syndicated show debuts
in mornings on Pappas
move-in KTRB-
AM/Modesto, Calif.
The company recently
upgraded the signal to
50,000 flaming watts,
giving it solid coverage
in the Bay Area. Mr.
Cow is still fondly
remembered by local
residents for his
infamous “Haircut on
the Bay Bridge" stunt
when he worked for
KYLD/San Francisco.

@ Greg Calvin, aka
Galvin, the morning
guy on alternative
WLRS/Louisville, has
been recruited as the
new co-host of “The
Cowhead Show,” based
on classic rock WHPT
(102.5 the Bone)/
Tampa. That position
has been wide open
since Brent Pearson
bailed last October.

24/7 NEWS ONLINE @ www.RadicandRecords.com . MARCH 2, 2007
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STREET TALK

— By Kevin Carter and Keith Berman

Hard To Miss Giant Panties

How the hell could a giant friggin® billboard with the word “panties™
vanish into thin air? That’s what the
folks at KDGE (102.1 the Edge)/Dallas would like to know. Not that
this could possibly be a publicity-generating bit or anything, but the
board was part of a promotional campaign for the Lex & Terry show
and was situated at the intersection of two major freeways. it would
also be pretty hard to hide the purdoined evidence—marketing direc-

d upon it some

tor Steve Lee contirms the size of the board in question as your stan-
dard 48 foot by 14 foot.“The vinyl itself weighs 85-90 pounds,” he
says. For now, the Edge will somehow get by with several other simi-
lar boards, but is offering a $1,000 reward for the board’s safe return.
“We are hoping to have the panties back in their righttul place soon,”
OM Pat McMahon tells ST.“We shudder at the thought of that bill-
board having to go commando for an extended period of time.”

Premiere Gonna Make You Sweat

R&B legend Kaith Sweat has tions, inchuding Clear Channe! Hotel” was created by Clear
hooked up with Premiere Radio  urban ACs WMXD/Detroit, Channel VP of urban program-
Networks to host his own night-  WMIB/Miami and WKUS/ ming Doc Wynter and pro- *
ly slow jams show: “The Keith Norfolk. No word yet on gramwmed by WMXD PD

Sweat Hotel” will air 7 p.m.- whether any existing night jocks  Jamillah Muhammad, Sweat
midnight Sunday-Friday and will walk the plank as a result of  will host the show live from the
make its world debut on 12 sta-  Sweat’s show. “The Keith Sweat  Premiere studios in Atlanta,

The Programming Department

B At press time, some late-inning drama was
afoot with R. Dub, the host of the syndicated
“Sunday Nite Slo Jams,” who recently resigned
as PD of Clear Channel rhythmic KOHT (Hot
98.3)/Tucson to relocate to Revife, Brazil. It now
appears that Clear Channel has made him an
offer he couldn't refuse: the vacant PEY position
at urban AC KHHT (Hot 92 Jamz)/Los Angeles.

B Dub’s former position in Tucson has been filled
by Fred Rico, who most recently spent seven idyl-
ic years in Hawaii as P of Clear Channel rhyth-
mic KIKI (Hot 93.9) and Hawaiian CHR KDNN
(Island 98.S)Honolulu. Rico's former boss, Clear
Channel/Honolulu - director  of  programming
Paul Wilson has also transferred back to the lower
48 as Clear Channel/Fresno’s new director of pro-
gramming and OM for the cluster. Wilson will
also program hot AC KALZ (Alice 96.7) and active
rocker KRZR. Yup, he replaces E. Curtis Johnson,
who recently exited after 17 years.

@ Atier three months on Philadelphia’s picturesque
beach, market ver Marian Newsome-McAdam is
back in action as the new MD of Beasley rhyth-
mic WRDW (Wired 96.5). Newsome-McAdam is
best-known and loved for er 11 glorious years
across the street at Clear Channel CHR /top 40
rival WIOQ (Q102) until she was caught up in the
Restructuring Cyclone of Sadness last November.
Shie picks up her MD stripes from afiernoon dude
Kannon, who will roll on as APD.

B Afier five years in the PD chair ac CBS Radio
hip-hop WJHM (102 Jamz)/Orlando. Stevie
DeMann has left the building. This had been
DeMann’s second stine with Janiz—he previously
served as MD/afiernoon jock before heading
north to do nights at WIMN (Jam’n 94.5)/Boston.

Jamz APD) Keith Memoly is handling interim PD

duties until a replacement is found.

B Chuck Beck continues to get busier—he
recently added PD duties at Renda AC WSOS
(Sunny 94.1)/St. Augustine, Fla., to his other pro-

B After six years with Citadel, Kris At is
leaving his operations director post at CHR /top
40 KKOB-FM (93.3 KOB-FM) and AC KMGA
(99.5 Magic FM)/Albuquerque and is crossing
state lines for the opportunity to program oldies
KOOL-FM/Phoenix. That job opened up in carly
January when Charley Lake left to program
WMGK/Philadelphia.

@ As if he wasn't already busy enough program-
ming Radio One hot AC WXMA (102.3 the
Max)Louisville and waking up at the butt crack
of dawn to do mornings, the scarily reliable
George “Not Goober” Lindsey has been upped to
OM for the five-station cluster, which also
inchides CHR /top 40 WDJX, alternative WLRS,
urban WGZB and urban AC WMJM. Despite his
new duties, Lindsey will continue to do morn-
ings, but with some help:“My API Tommy Lee
(no, not that Tommy Lee) will assume some of
the day-to-day programming duties of the
Max™

he says.

@ After three years as P of AC KGBY/
Sacramento, programmer  Mike
Berlak is leaving and relocating to Charlotee,
where he spent 1993-2003  programming
WLYT. Just because he's moving doesn’t mean
Berlak retiring. In fact, in this
restructuring and corporate shri
looking to pitch some forward-thi
on the concept of remote prograr
eral stations. He has a plan drawn up and is
cager to speak with you. Reach out to Berlak
before your competition does: 916-521-3559
or mikeberlaik@aol.com.

veteran

ng sev-

ing charge, thythmic AC WMUV (MOVIN

100.7) in nearby Jacksonville. Flush with that suc-
cess, Renda has gone ahead and upped Beek to
OM of the Jacksonville cluster and PD of her-
itge AC WEJZ (Lite 96J), replacing Ed
Fairbanks. The J-ville cluster also includes coun-
try WGNE-FM.

B Les than 24 hours atter Denver-based
mixshow syadicator Zeo Radio  Networks
closed its doors, former Zeo president Rico Garcia
was named PD of Results Radio CHR /top 40
KEWB (Power 94) Redding, Calif. Garvia previ-
ously worked at KWPT/Eureka, Calif., and
KHOP/Modesto, Calif. He will replace Matthew
Reisz. who was recently promoted  within
Results Radio to e~club and interactive technolo-
gies director. Garcia begins March 12 and
reports to OM Rick Healy.

B Ies the end of a lengthy era at CHR /top 40
WSTW/Wilmington, Del., as ') John Wilson was
released. Look for equally longtime APD/MD
Mike Rossi to run the show as the search for a
new PD begins immediately.



www.americanradiohistory.com

Label Love

B Congrats 1o Mark Pitts on his promotion from
senior VP to the far more impressive president of
urban nusic for Zomba Label Group, Pices started his
label carcer av Sean Combs’ Bad Boy Records in
1992, He later went on to nunage several artists,
including the late Notorious BA.G. He joined
Zomba in 2004 from the A& R department at Arise.
Pitts is hard at work on Usher’s follow-up to his zil-
lion-selling album “Confessions,” as well as Chris
Brown’s sophomore album.

8 Octone Reconds, the longtime home of such acts as
MaroonS and Flyleaf, has been acquired by bnterscope/
Geften/A&M and will be mbranded A&M/Octone.
Octone was formed in 2000 by ) Records/RCA Music
Group senior VP of A&R /marketing James Diener, who

Jock-O-Rama

B CBS Radio’s rhythmic AC KFRC-FM (MOVIN 99.7)V/San
Francisco has filled out its jock dance card to follow the
recently launched “MOViN Moarning Show” with Balthazar
and Maria: Just plain Alexa, aka Alexa Smith to some, joins
for middays. If her name sounds familiar, it’s because she
used to be APD/MD/midday personality at KXJM/Portland,
Ore., midday host at XHTZ (Z90)/San Diego and PD of
KSEQ/Fresno. Luckily, Alexa was already in S.F. working for
Greg Lawley’s Lawman Promotions. At least we now know
where the hell J. Love ended up: Seflor Love, who recently
left the PD chair at KBBY/Oxnard-Ventura, Calif., has mag-
ically reappeared in afternoons at MOVIN. This marks a wel-
come return to the Bay Area for J., who graduated from San
Jose State and worked at the late, great KHQT (Hot 97-7)
San Jose back in the day. Finally, market vet Katie Mason
completes MOViN's lineup, joining for nights. Mason, who
most recently did nights on KFRC before its magical trans-
formation to MOVIN, previously did middays on the late top
40 K2QZ (295.7).

H Allen Frey, who does nights at hot AC KMXP (Mix
96.9}/Phoenix, has been ded two swell life-enhancing
promotions: MD stripes and middays. Seconds later, late-
nighter Chris Matino transitioned to 7 p.m.-midnight.

# Mike Love (no, not the guy from the Beach Bays), the
longtime nighttime co-host on Clear Channel urban WGCI/
Chicago, has exited. His Bad Boy Radio co-host the Diz
remains in the shift as a solo act.

will now serve as president/CEQ of A&M/Octone.
Current A&M artists will remiain as they are under the
“regular” AKM name. The new label’s first release will
be the tortheoming album from Maroon5, which will be
the Jong-awaited tollow-up to the band’s zillion-selling
debut."Songs About Jane,”

B As expected, several Virgin ueban  promotion
staffers were laid oft as part of the recent merger
between Virgin and Capitol, creating the Capitol Mu-
sic Group. Just as  newly  appointed  CMG
exccutive VI of urhan Ronnie Johnson arrives in the
building. Virgin senior VP of urban Rodney Shealey
exits, along with his ficld promotion wam. Virgin VP
of urban promotion Juliette Jones remuains aboard dur-
ing the CMG reorganization.

B Veteran New England promo stud Carl “Cahl*
Strube will no longer have to commue back and
forth from Boston 1o Nishville as he steps down as
senior VP/GM of Cutegory 5 Records, the home of
such artists.as Sammy Kershaw and Travis Tritt. Also
onte: exceutive VI of promotion Bill Macky. Strube,
who joined the label at ity inception in 2003, is now
free o navigate and is ready for his next industry
adventure. He ean be reached at 617-313-7278 or
carl@carlstrube.com.

B Congrats to Promo Princess Marni Halpern, who has
safely erossed the street from VI of pop promo at Lava
Records to the same position at Epic Revornds, effvetive,
well, now, Send your congrats via her new e-mnail address:
narm. halpern@sonyling.coni.
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Tim Bronsil
Eltzabeth Hami

Mark Heide

Condolences

Our thoughts are with our friend Ken Anthony, for-
mer R&R rock editor, on the death of his mother,
Regina Moniz. on Feb. 18. She was 89 vears old and
surrounded by her faily when she passed.
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RATINGS CURIJ\

As The PPM Becomes Philly’'s New
Ratings Currency This Week, Ad Buyers
Applaud The Death OFf The Diary

By Katy Bachman

Fox News’ Sean Hannity has always been
intrigued with Arbitron’s Portable People Meter.
As a TV personality, he likes to pore over the pre-
vious night’s ratings to gauge reaction to the top-
ics and issues discussed. He'd like the same feed-
back in radio and may soon get his wish.

Starting March 8, radio ratings generated from
the PPM will replace the traditional diary system
to become the ratings currency in Philadelphia.
Last month. Houston received Media Rating
Council (MRC) accreditation, which is critical
for PPM adoption. The service will likely be
o Aalized there after April. New
York and two suburban markets in New Jersey

and Long Island are slated to turn on the PPM

mtorxplmrodmahrrmti\u.ﬂnindtmago

Nowv. 15. During the next four years, Arbi
plans to roll out the PPM to the top 50 markers,
finally putting radio on equal footing with other
clectronically measured mcdn

For advertisers and ag the can't
come fast enough. “The diary needs to go away
a lot faster than it is.” says Kathy Crawford, pres-
ident of local broadcast for MindShare. But for
radio broadcasters, even those who admit the
industry needs to join the 21st century, the diary
could be a hard habit to break.

For more than 40 years, Arbitron has measured
radio listening with paper-and-pencil diaries. Tha
worked pretty well for awhile, until people began
to have kess time on their hands and more media

d Arbi not to flip on Houston until
afier it received MRC accreditation.

Some groups dug in pretty deep. Cox Radio
and Radio One refused to encode their signals in
Houston until last August, when Radio One
decided to participate.A holdout in Philly at first,
Radto()mdunardmmmdd:)sbcﬁn(hem
of the two-month Philadelphia demonstration on
Jan. 11. Cox agreed to encode its four Houston
stations lLate last month. Cox president/CEQ Bob
Neil. a vocal opponent of the PPM, made it clear
that a decision to encode was separate from any
agreemient to subscribe to the PPM service. Clear
Channel. which is encoding in Houston, still
refises to encode in Philadelphia. Arbitron has

options. Through the years, media rep

- would occasionally run into a real, live diary-keep-

er, which would invariably yicld great fodder for
a story: how the diary-keeper would “vote™ for his
or her favorite station rather than accurately
recording actual listening: how the diary-keeper
would forget to enter in the several stacions tuned
to during the day. More often than not, diary-

signed ¢ ing 65% of market rev-
nmcml’lnladdphu In Houston, though. it has
signed only 25%.

Agencies and ads say they are fry

«ed, but hope that with MRC accreditation. radio
acceptance will follow. “Accreditation knocks
downdkﬁnalbammndmgmdww:y of

jons,” Crawford says. At the

keepers would sit down on Wednesday. the final
day of the seven-day diary and try to reconstruct
their listening from the previous week.
Arbitron spent years arguing that such stories
weren't indicative of diary-keepers and trotted
out loes and lots of data. In the end, though, it was
Arbitron itself that knew it had to kill the diary.
Whenever a medium switches ratings metrics,
there are bound to be changes that affect every-
dlingﬁompmgrammingwbuyingandwlling.
The TV business has been through a
ment change twice: for network and for local
service. After a couple of years of angst, some
hcztrdcovmmsyandmnacaxykot‘m

Tale Of The-'-l'ape:
Diaries Vs. PPM '

sional b s, Nicken Media Rescarch (owned
byR&kpzwntd\erkeﬂCa)mlmdm
service and the industry adjusted.

Radio’s experience has not been much differ-
ent. Arbiton was ready to  commercialize
Philadelphia, the site of its first PPM test, in 2003,

DIARY PPM s The industry pulled back, asking for more data,
Weekly recall Passive exposure anccmmtc-nmpaamndymdas«ondnnrkﬁ
Two to three stations listed FFive to six stations tracked which H Then, in
15.6 tuning occasions 36.6 tuning occasions :ummcr’(l)sdionlyafml\tbtmn began
Listening duration: | hour, 27 Listening duration: 37 propose a 63% price increase over the cost of the
SOURCE: Askitron diary system, radio companics balked. Clear

2477 NEWS ONLINE @ www. RadicandRecords.com

Channel. leading the charge, formed a commit-

www americanradiohistorv com

begi ofhﬂyezrwhenmm\\mlwﬂ-
tant to sign, agencics representing more than 9%
of national-spot dollars signed PPM  contracts
with Arbitron within a space of a few months.

“The [Clear Channel request for proposal,
which it launched in June 2005 to explore all
alternatives for radio clectronic measurement|
slowed cverything down. | don't understand their
resistance, and | haven't been given a clear mes-
sage.” says Mary Barnas, executive VP/director of
local broadcast for Carat. which has threatened to
boycott staions in Philly that dont encode.
“Right now it’s an obstacle to doing business. If
advertisers can’t buy the top three stations, they’ll
put their moncy ehewhere”

Buyers say Clear Channel could really hold things
up for the radio industry and for agencies that want
0 change their buying systems and analyze the data
under the new ratings methodology: Without Clear
Channel, you don't have the full picture.” says Sue
Johenning. exccutive VP of local broadcast for
Initiative. “We won't know if a months worth of
data we're secing is a trend or a blip”

Clear Channel, which represents about 20% of
Arbitron’s overall revenue of $320 million,
declined comment on any aspect of the PPM for
this story. The pany abko declined ¢
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How Ratings
Change. ..

BY AUDIENCE

Average quarter-hour audience -29.8%
Cume audience +3%
Time spent listening 9%
BY DAYPART

Morriing drive (6 a.m.-10 a.m.) -43.8%
Midday (10 a.m.-3 p.m.) -26.9%
Afternoon drive (5 p.m.-7 p.m.)  -253%
Evenings (7 p.m.-midnight) 33.3%
Weekends -242%

SOURCE: Asbitron, Houston PPM panel, Decambar 2006

on its request for proposal. Other than Arbitron,
the REFP ulrimately selected the Media Audie/
Ipsos and MRL (MR 1 eventually dropped out.)

Along with Cox Radio. Comulus Media,
Entercom Communications and Radie One.
Clear Channel Tas agreed to fund a west in
Houston this fall of the Media Audit/Ipsos” smart
coll phone-based ratings methodology. I the
meantime, Arbitron has sned the Media Audic/
Ipsos for patent infringeinent.

“However, there is 1 chance that Clear
Channels retusal to encode in Philly could be a
moot point. Arbitron plans to add audio nuatch-
ing—which would allow the PPM to identity
uncoded sigmals—to its service by the end of this
year, although audio matching will never be as
aceurare as encoding,

Despite all the back-and-forth, the radio
industry is against the ropes and needs all the
accountability help it can get. A 2005 study from
Forrester Research, commissioned by the Radio
Advertising Bureau and paid for by Arbitron,
found that the radio indusery sands o gain rev-
enue if it switches o a PPM-based ratings serv-
ive. But it it doesn't, evenue is likely o decline,

Nearly one i four study respoudenes said they
would increase radio spending it a PPM ratings
service were adopted. Advertisers estimated they
would increase budgens by 12% while agencies
said they would increase budgets by 9%,

“Clearly spending hasis iicreased in radio,”
Barnas says. " With the increase in competition amd
the other choices out there, it radio docsn's show
they are comnnitted 10 accountabilicy, spending
will continue o decline." Thats certaindy a Gamil-
iar refrain tor agencies, which are held by their
clients to increasingly tougher ROT stndards.

“This is an opportunity for radio to swep tor-
ward and show that it is not atraid to ke on
higher level of aecountability,” Johenming says. " I
the sellers do not get onboand, then radio Tuas Tost
a big opportoniry for better radio measurement.
And then we're really talking abont loss of rev-
enue because radio has to be considered in the
same category as ather broadeast media fronua
FCTIEN 0N IVESTICHE perspective.”

One thing the PPM service ofters buyers and
sellers s more frequent monthly ratings, instead
of quarterly.” You 'l be able to respond quickly to
chamges in the nurketplce. We won't have to
wait six months if there is 3 formac change” says
Matthew Warnecke, VE/director of neowork and
local radio for Mediacom. A radio programmer
will have o whale lot of data sooner. Who knows.,
naybe it will make for betrer radio.”

For years, prograimmiers have learned to pro-
gram to the vagaries of the diary. A side industry
of programming rescarch and marketiing consule-
ants thrived on ganing the diary.

With the PPM, industry observers say stations
could program and sell more cffectively special
e allows you to justify the

events and broadea
ather things that are o big pare of radia,” says
Bernie  Shimkus,  director  of  rescamch  at
Harmcelin Media, a Philly-based media ageney.
What gives broadeasters pause, however, are the
ratings themselves, A change in the ravings cur-
rency always changes the ratings. At first glance,
the ratings under the PEM ane not prety. Average
quarter-hour ratings ane down by nearly 3P

Effect On Reach And Frequency

TARGET  NO. REACH

DEMO STNS (DIARY) (PPM)
w254 7 628 824
ABE6 W 864 994
A15-49 2 T4 894
M18-34 1 Vg 390
M849 7 82 660
ABX 3 737 90

FREQUENCY
% CHG (EHARY) (PPM) S CHG
+3 88 68 -23
%6 Be 3 0
3 w8 >
o8 80 40 0
. 70 57 o
+23 6.3 46 -27

m%mmmumwmm-m
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1992 Artitron
announces intention to
develop electronic ratings
system. First meter is so
big it has to be carried in
a backpack.

1993 Arbitron reduces
meter's size—to that of a
brick—calling it the Pocket
People Meter,

1996 Reduced again
in size, now called the
Portable People Meter,
weighs only 2.6 ounces.

1997 Arbitron's first
“expert witness” test with
-employees.

1999 Asbitron
embarks on first field test
in Manchester, England.

2001 Arbitron launches
first US. test in
Wilmington, Del., market.

2002 wilmington test
extended to Philadelphia.
Sample size is 1,500
consumers.

2003 Arbitron
“digitizes™ PPM encoders.

2004 ppM demo
begins in Houston with
2,000 consumers.
Service adds tracking
out-of-home capability.

2005 Arbitron
announces PPM will cost
65% more than diary
system. Radio groups bak.

2006 MRC audit of
Houston completed. PPM
device in its W0th
generation,

2007 ppM receives
MRC accreditation in
Houston. PPM will go live
March 8 in Philadeiphia.
Total Arbitron cost to

Qm: $70 million-plus.

compared with measurement imder che diary.
Morning drive, radios hugely locrative daypart,
takes the biggeest hin down by alimest 4%, On the
positive vide, because the PPM reconds Tisteming
to mare stations. reach increases signiticantly.

The shifts will require Toyers and sellers alike
to think diferently about how dollars are placed.
"Prime-time radio inventory will change-—aan,
and pan. drive will cease to be the ouly thing that
is considered prime,” Warnecke says. “Midday
won't be dismissed as ineflectual and weckends
could be a greater part.of traditional schedubes,”
Additionmlly, advertisers could keep budgets the
same, reducing the munber of gross rting points
they buy at a higher cost per point. Or they conld
inerease hudgets in order to give canpaigns the
same GRP weighe. “16s a correney adjustment,
end of story.” Crawtord says.

DBroadcasters that have cibraced the PPM and
signed np. such s GBS Radio, AC WBEB/
Philadelphia and Greater Media, amonyg others,
sy that the biggest and most positive story
Arbitron can tell about the PPM is how it will
help establish radio as a reach vehicle,

“We expect that our current 750.000-person
cume will be 2.2 million-plus” says Jorry Lee.
owner of WBEB, Phillys top-ranked nmsic st-
tion. That icans“over 3% of the population will
be Tistening to us every week”

Buyers abo say the PPM tracks listening to
more stations, giving them a wider choice for
campaigns.~The old school of placing 12 spots a
week av not be the way of the tugare. You can
get 1o reach and frequency with fewer units, so
you buy nore stations” Warnecke says.

A study by Harmelin Media conpared 1PPM
data and diary data based on actoal schiedules
placed in Philadelphia amd tound thaviirall caves
sreach incremes. " People nay have to rethink radio
as a traditionat trequency medium w more of a
reach mediom, Under the diary methodology,
there was only one station that cumed | million
ina week. Under the PPM, more than B stations
do.” Shimkus says. [t will change how advertis-
ers look at radio.”

The wvery basics of buying could change.
“Maybe the detiniton of dayparts will change.
Maybe there will be more daypars on a buy,
maybe schedules won't be as concentrated in
morning drive.” says fanice Finkel-Greene, exee-
utive VI? of broadeast strateyry for Initiative,

“This ist't about a 1.2 then o L0 Our adver-
tsers are familiar with  currency  changes.”
Jolienning says, “Its not changing their opinion
about radio. but it will potentially open everyone’s
cyes about how to us: radio beaer. This is abount
muaking sure radio works o spur an action” 2%

Kty Bachsan i senior edivor st RGR sister publication

MedialWeck.
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Country Radio 2007-

Most-Programmed Format
Catapults Beyond Its Own Borders

Welcome . ruio & Recoras’

Country Radio Seminar special issue, Whether or Kenny Chesney is a
not you're in Nashville this week to attend CRS, we double winner in the
hope this package of stories, profiles and survey : R&R Readers’ Polt.
results provides a reliable snapshot of the country

radio landscape as It appears in eardy 2007

Country grew beyond its own borders last year,
with more songs and artists crossing to other for-
mats than any other time in the last decade. We
lead a discussion on where those hits went, and
how country programmers feel about sharing.

The results of our annual readers’ poll offer an
impressive mix of established talent, an artist on
a remarkable trajectory and a promising, record-
setting new act,

We look inside several head-to-head battles in key
miarkets—a sign of growth for country music, albeit a
challenging year abead for those programmer s,

As the format marches forward, Country Radio
Broadcasters recognize radio pros whose careers had
an impact in not only their local markets but the
entire country industry. We feature the five inductees
for this year's Country Radio and 0J Hall of Farne-

As always, the record industry successfully intro-
duced exciting, fresh talent. The New Faces class of
2007 was embwaced by radio and seems poised to
establish itself as a torchbearer of country's future.

. We hope you find this collection of features
enlightening and useful as we take on the chal-
lenges of another year for the most enduring,
most programmed format in America.

Double vision:

R.J. Curtis
R&R Country Editor

Contents

20 2007 RER Readers’ Poll:
Country’s Coolest Contenders

22 Six Skirmishes To Watch:
Country Radio’s Most Intriguing Batties

28 Larry Daniels And Bob Moody:
Country Aficlonados Join Hall Of Feme:

32 Hal Of Fame induxctes Les Acree:
Stil Strong After 45 Years In The Biz

34 Home Is Where The Hook s:
As Country Crosses Te AC, POs
Believe Tha More Exposure, The Better
38 New Faces 2007: Arriving With
Momentum, Alming To Make Their Mark

PHOTOGRAPH BY JAMIE MCARTHY/WIREIMAGE COM
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Affiliates For Believing

“I'm having more fun than I ever imagined.”
— Kix

|

|
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2007 R&R Readers’ Poll:

Country's

By R.J. Curtis
Théirécord number of ballots tabulated for the 2007

R&R readers’ poll has us wondering: Was it the passion
for music and artists that led to such a strong turnout, or
wasitour merciless barrage of reminiders? Whatever the
reason, your enthusiastic participation made for an im-
pressive list of performers. ¥ This years winmers are best-
characterized as “The Usual Suspects” Kenny Chesney,
Brooks & Dunn and Rascal Flatts are established super-
stars on many levels: airplay, album sales and touring.
Carrie Underwood makes her first appearance on the list,
but doesn’t it feel like she’s a veteran? Perhaps the only
unexpected name on the 2007 list is the Wreckers, bue
the duo’ accomplishments in the past year more than val-

idate its presence.

24/7 NEWS ONLINE @ www.RadioandRecords.com

Kenny Chesney

Male performer, entertainer of the year

No disrespect to any other contenders in these two
categories, but the voting in both was pretty one-
sided in favor of Kenny Chesney. He ¢
live inf raretied air and. like his good friend Peyton
Maming of the NFL champion  Indianapolis
Coles, he has already put together a hall of fame
carcer. The ditference between the ewo is that
after his
active career to be cligible. Then again, at the rate
he's going you have to ask: When will this momen-
i ever stop? Chesney's résumé is nothing short
of mmazing: He has 28 top 10 singles (10 of which
hit No. 1) and 10 top 10 albums—six of them
reached No, 1, and five of those chart-toppers
debuted atop the list. Chesney has spent 798 otal

Chesney won't have to wait five v

WwWWW americanradiohisto

chart weeks on the Niclsen BDS-fucled R&R
Country chart and 797 total ¢hart weeks on
Billboard’s Top Country Albums, In 2006, his“The

Coolest Contenders

Rascal Flatts
Group of the year
While Rascal Flates has spent the last sever

Road and the Radio™ tour was the most. \
ed trek of any artist in any genre. Chesney has even
biggzer goals in 2007, with plans to perform at NFL
stadiums this summer. When a recently scheduled
show in Boston went on sale, more than 30,000
tickets were gone in 15 minutes. Few artists in any
genre can captivate a stadinm-sized crowd for two
houn—Chesney is one of them.

Carrie Underwood

Female performer of the year

We've made the point before, but it bears repeat-
ing. While it was only two scasons ago that Carrie
Underwood triumphed on “American Idol,” it

scems inuch longer. Sinee she exploded into the
world of country music, Undernvood’s accomplish-
ments have eclipsed her “ldol” recognition, and

d by the {

now she's p =

atinues to_ bw three top 10 singles. Two of them topped the

chart, with a thind virtually guarinteed. Undenwood
has spent 120 total chart weeks on the R&R
Country chart since the debut of *Jesus, Take the
Wheek!" and her debut album,*Some Hearts,” has
at No. 1 on Billboards Top
ws. Additionally, "Some Hearts™ is
platinum. When Underwvood
was voted Country Music Assn. female vocalist of
the year last November some reganded e as an
upsct win.As the months have passed and her suc-
cess keeps snowballing, it nakes perfect sense, To
that point, heres a rather eelling R&R readers’ poll
factoid: Underwood received more votes than any
other artist honored this

Brooks & Dunn

Duo of the ysar

We mentioned the “Usual Suspects™ theme for
winners of this years R&R readers poll, and per-
haps more than any act on this year’s list, Brooks
& Dunn exemplify that description. They are
simply the most successful duo in the history of
the format,

During their long and illustrious  career,
Brooks & Dunn have scored 38 top 10 singles,
and 20 of them are No. 1s. The R&R Country
chart has preety much been their home away
from home, as they've spent 997 total chart weeks
there. Brooks & Dunn have notched 11 top 10
albums (five of them ruled the chart) during the

years, Jogging a -numbing 1,255 toul

weeks on Billboards Top Country Albums chart.

steadily b g it HOW-sup

2006 was a tipping point, particularly when it cune
to albu Me and My Gang™ was the top-
selling t album of 2006 in any genre, colipséd

only by the “High School Musical™ soundtrack.
Rascal Flaets also became a huge concert attraction

last year, breaking the | million attendance 1

during its 2006 tour. The trio has amassed 359 total
weeks on Billboards Top Country Albums chart
with its four top 10 releases,and three of them went
to No. 1. Meanwhile, 13 top 10 singles (10 of them
chart-toppers) have accounted for 454 total chart
weeks on the R&R Counery chart.

The Wreckers
Best new performer

Michelle Branch and Jessica Harp comprise the

They're the finst roc duo to take a debue
single, “Leave the Picces” to No. | in more than
30 years. While still in her teens, Branch becan
overnight success in 2001 after the release of “Fhe
Spirit Room,” and soon afier legendary guitarist
Caros Santana recruited her for che Grammy
Award-winning duet “Game of Love.”

i 2004, Branch’s friend Harp lett Kansas City,
Mo..and headed for Nashville after being offered a
record deal. Betore she arrived, Branch called Harp
and persuaded her to team up on 4 project. The
Wreckers made their debue Jast year at Country
Radio Seminar and had immediate impact. In addi-
tion to their chart success, the Wreckers have been
exposed to a large number of country fans by sup-
porting parts of the Rascal Flatts tour last year. In
2007, they il open for Keith Urban on his Love, Pain
and the Whole Crazy World tour. RR
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Six

kirmishes To Watch

On The Front Lines Of Country Radio’s Most Intriguing Battles

By Ken Tucker

R ooster. Bull. The names are different, but
outcome is the same: to knock off, or at

st take shares from, a particular market’s heritage
coih‘try ontlets. % If the stepping up of new country
radiobattles is any indication, then the format is on the
upswing. In the last few years, country has moved front
and center in key markets across America. % With that
in mind, R&R takes a look at six markets with coun-
try competitions to keep an eye on this year.

Midwestern Dust-Up

On the surtace, not much has changed in Kansas
City’s conntry competition. KFKF has had its
current call leteers since 1982 and country has
been heard on the 94,1 frequency since 1963,
WDAF has resided on the FM dial since 2003
and betore that was a popular AM country sta-

‘| certainly
think it's
ossible for

he market tion for 23-plus years. The relative youngster in
to have three dic melee. KBEQ (Q104). flipped to country
courltry from top 40 in 1993

stations on
the FM dial.
The problem
is oXou might
n

1n the fall 2006 Arbitron surwy, KBEQ scored a
5.3 share 23-34—good for fourth in the market
behind urban KPRS, AC KUDL and active rock—-
KQRC. KFKF tallied a 3.5 in the demo and WDAF

have any 3.1, KBEQs four-book average was 5.4, while
of the three'  KFKFand WDAF tud a 43 and 3.4 respectively
n strong But there’s more here than meets the eye.
mar.k.et Wilks Broadeasting acquired KBEQ and KFKF
POSItIOﬂS.' from CBS Radio late last year. The acquisition
~Mike Kennedy  resulted in staff entbacks, including longtime KFKF

newsnan Randy Birch, carly midday jock Rusty
Walker and night guy Tim Peters. KBEQ pam.
driver Shotgun Jaxon also exited. Meanwhile,
Entercom’s WDAF relaunched as “the Wolf™ in
Janwary: taking on a persona that has served the
company well in Portland, Ore., and Seattle.

“We saw a real opportunity with regard o
what .was happening with the Wilks properties
there, to seize the more energetic, current-based
country opporamity in  that  marketplace.”
Entercom  dircctor of country programming
Mike Moore says.”We saw an opportunity for us
o become the dominant player. so that’s why we
decided to shake things up.”

Moore says the Wolf features “a far more ener-
getic, tenipo-driven presentation than what was
previously on WDAE” b

Musically, KBEQ is decidedly more current-
and recurrent-based than either of the other two
stations. Seventy-six percent of total spins on the
station comes from songs released between 2003
and 2007, acconding to BDSradio.com. Only
37.4% of KFKF's spins come from that same peri-
od. while 37.9% of WDAFs do. KFKF and
WDAFS libraries rely more heavily on the gold-
en years of the eardy "90s with 16.7% of KFKFs

24/7 NEWS ONLINE @ www.RadioandRecords.com

spins coming from 1990-94 and 14.4% of
WDAF's coming from that era.

From a programming standpoint, you can't get
much more experience than you have in Wilks”
K.C. director of operations and KBEQ D Mike
Kennedy and his counterpart ac KFKFE, Dale
Carter. Both know the market and are battle-test-
ed. WDAF PD) Michael Cruise, who has been in
place since last spring, has fought country wars in
Houston; Columbus, Ohio; and Fort Myers.

Carter and partner Mary McKenna are well-
established in Kansas City morning. Kennedy is
part of “The Q Morning Show With Mike, Zeke
and Jillian.” although the third member of the
erivmvirate will exit this spring to become a stay-
at-home mom.

Meanwhile, WDAF has brought in che veter-
an morning team of Darren Wilhite and Tim Wall
(*Wilhite & Wall”) to replace longtime morning

an and market fixeure David Lawrence, who
retired in September. Wilhite & Wall have previ-
ously served in Detroit, Knoxville, Grand Rapids
and Fayerteville, Ark. Meanwhile, former KBEQ
afternoon man Jaxon will show up ac WDAF after
Sitting out on a noncompete.

Can all parties survive in the “Paris of the
Plains™?*1 certainly think it possible for the mar-
ket to have three country stations on the FM dial,”
Kennedy says, “The problem is you might not
have any of the three in strong market positions.”

Moore counters.” While KFKF and Q are fine
radio stations, I think that we can certainly be
competitive and we will be very competiti

Trying To Crack The Buckeye

The challenger is now the challenged in
Columbus, Ohio. Clear Channels WCOL., which
flipped 0 country in 1994 to take on and subse-
quently defeae then-format leades WHOK and
WRVF (the River)—later WLLD (Wild Country),
now faces one new challenger (WNKK) and a
renewed fight from another (WHOK).

In a clear flanking mancuver, Wilks Broadcast-
ing, which bought the stations from CBS Radio,
flipped active rock WAZU (the Big Wazoo) to
country as WNKK “Wink 107.1 New Country
and Only New Country™ in January and slightly
repasitioned WHOK. now known as “the Hawk.”
from a classic country lean to “Playing Everything
Country.” which covers a five-decade span.

WCOLs music mix leans heavily on music
released since 2000—more than 78% of what the
station spins comes from that period.

In addition to trying to chip away at WCOL
in the money demo. the Wilks moves also aim to
give the cluster something it needs: more female
shares. Classic rock sister WLVQ, a decades-old

WWW americanradiohistorv com

market mainstay, is tops among 25-54 men and
WHOK does better with men than women in
the demo.

WCOL was No. 2 25-34 in the fall with an
8.1 to CHR/top 40 sister WNCI's 8.4 (WCOL
was No. 1 in the summer book). Mcanwhile
WAZU uallicd a 0.7, while WHOK had a 2.0
Despite focusing on its Newark, Ohio, home just
to the northeast of Columbus, WCLT regularly
pulls a 2.0 share 12+ and in the ncighborhood
of a 1.7 25-54 in the Columbus market.

“The only thing that you can do when your
station is being dircctly attacked is make surc that
your station is the bese that it can possibly be,”
says Clear Channel/Columbus director of pro-
gramming and WCOL D John Crenshaw, who,
other than a two-year stint in Norfolk, Va., has
been at WCOL since its launch.

He hasn't made any changes to WCOLS pro-
gramming “other than the ebb and flow of what
1 always do.” Crenshaw says.

After the switch, WAZU PD/MD Stash
renmained and reverted back to his country iden-
tity as Ric Knighe. Knight, who also hosts morn-
ings, has country experience. As “Buckeye Bill”
Tanner. he was part of the team that signed on
WCOL more than a dozen years ago and he once

Continued on page 24
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FEHEE NEW SINGLE...

“JOHNNY CASH”

\“ you |Ii|\l' Lo lin ESRE |IH\\ .|il~n|| \I(l(-un'\ ;|||||i|'|||'|-
worships him to understand that he s a major foree with
the voung side of Countes, This Kid appears to be on the
Fa~t track to ~tardont How can von arvgne with a ~ong thal
adsocates getting i the car and cranking up the Man
Black?”

Grove Swwedbere, Clear Clerrnel Minneapolis K2

Nuother cool song from a cool gnve about a cool guy. Jason
i~ on fiee with oue Bsteners!D Johmny Cash™ will keep thal
(e Tinening!™

Bellv Kidd. Eniercom Roclioscer WEBEE 925

“Cash would he prowd ™

Hike Macho, 1BC Radio Vidanta B KN Ricks 1075

1< Treena longe time sinee | hase Treard sieh o lishining
rod ~one. TUs aninstant ~<ma<h.”
Joel Buekee, Lincoln Financial Denver KY GO

“lason Mldean goes to the NENT LENEL with sTohnny Casl!
Dexc Clear Clecnmnel Chattanooga WESY U 0]

“T ot eive quotes. hutwith theee HEE <ingles 1o his
creditand a GRENT Tive <howcthis any s a STARY
Wik Moore, Entercont Porthand KWW LS The Bolf

“lason shoold vename this Jolamy “sma<h!™ Big phones
~inee the fivst spin..”

Crash Poteer. 1BC Racion Deddlas KTYS The Texas heistor

"W hen D popped that hurning ving of live into the €D
plaver aud hit plas. Dwanted o gquit s jobe five np s
mustang and hion rabber to Negascthen T remembiered |
was mareied with children and responsibilities and T eame
tomy sensesc ot Teouldn e wipe that gem of Ty face or
f1cht the overshelming nree to wear nothing bt black for
the restof s Life!”

Danny Rvoane Salt Lakie KEGUTOLS The Fagle

“Tason Mldean’s &Johnny Cashiis one of the mos
relvre<hine ~one< 've heard ina while, TE< acsuve Tiee hid™
Johony Chiong. Cox Redio Howston KKBQ The New Q03

“This i~ another hinge hat Tor Jason and we conddn’t wait to
(rretat on the aie!™

Bill Dollar WAWT-FW Montganery. 11

“lohnny Cash Kiek s AssIT

Weerde Jennings. Citadel Dover It O 975

Tason Mdean avoids the ~<ophomore s Jolhnny Cashois
a M
Dowe Monteomery, Clear Clieannel Granad Rapids 88 30T BY5

“Love it Coudd we be carly ona Jason Mdean song? St
tmed!™

Doc Modek. Entercom Seranton WGGY Frogey 1

“Fason Vdean makes it FOUR SMIASTTTHTS TN A ROW
with Johnoy Cash™™
Jon Labe on beliadf of the many CBN Readio Stations wlo

cannot be (/I[l][l’{’

i
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‘Whether
you have a
country
format
competitor
or you're a
stand-alone
in a market
this size,

you've
competitors.
You have to
be ready for
competition
and have a
great

roduct—
hat's what
determines
your fate.’
—Tim Roberts

Continued from page 22
did mornings at WHOK. ’

WHOK PD/MID George Wolf. who moved 1o
mornings in January, is another Columbus coun-
try vet. In addition to his current post, h
served at WLLD in the "90s, which subsequent-
Iy threw in the comntry towel.

Adding to its heritage position, WCOL has a
veteran staff. Between market mainstay  and
morning man Woody, Crenshaw (who handles-
middays), pm. driver Joe Boxer and night jock
Dixic Lee,“we have the airseaff that just won't go
away,” Crenshaw says with a laugh.

The challenge for WNKK is the same that sis-
ter WHOK has faced for years: signal coverage.
WNKK. with a tower due south of Columbus
near Circleville, Ohio,is best heard in the south-
ern counties and never delivered signiticant rat-
ings as an active rocker. WHOK's sigmal, broad-
cast from a tower near Lancaster, Ohio, blankets
the south and castern suburbs of Columbus. With
a tower near downtown Columbus, WCOL
effectively covers the metro.

also

Motor City: Country Music City?
Not unlike WCOL in Columbus, CBS Radios
WYCD/Detroit has gone  from  being  the
attacker to the one being attacked. The station
flipped o country in 1993 with an cye on
tenured format leader WWWW (W4). Fourteen
years later, WYCD—which no longer uses the
*Young Country™ moniker it signed on with—
faces an attack from WDTW (the Fox), which
moved from rock to country last May. The 106.7
FM frequency now occupied by the Fox was also
home to WWWW, a 2"

unique approach, Clear Channet asked
Detroit listeners to choose which format the sta-
don would flip to. what the station should be
called, even what the station logo would look
tikeClear Channel execs insist the outcome was
not predetermined. WDTW PD John Trapane,

24/7 NEWS ONLINE @ www.RadloandRecords.com

www americanradiohistorvcom

who remuained afeer the Hip. remembers eelling his
wifee that he had a job. but didn’t know what for-
mat he might be programming.

WYCD PD Tim Roberts, a Detroit native
who progrimmed WWWW in the “9s, wasn't
surprised that the Fox came looking in his hen
house, "Anytime you're doing well, people are
goingto take a shot at you,” he says.“In the spring
book we were No. 1 [12+],s0 1 fully expected a
competitor to come in.”

New competitor or not. Roberts belongs to
the school of thought that di
ilnce. “You're always erying to improve your
produce.” he says. “Whether you have a counery
format competitor or you're just a stand-alone in
a nuarket this size, you've got 40 competitors. I'm
competing against the AC, the highly rated clas-
sic rock and rock stations, the urban ACs. Radios
full of competition: 1 think you have to be ready
for it and have a great product and that's whae will
ultimately determine your faee.

While Roberts admits to niaki
ments
1 look at it this way:
adapt to me”

From morning man Dr. Don Carpenter,
who's on his sccond tour of duty at the station,
to night jock Jyl Forsyth, who has been at the sta-
tion for 13 years, WYCD boasts a vetera 5
Roberts says the air pesonalities and their abili-
ty to connect with listeners set the station apart.
WYCD and its personalities support everything
from the Children’s Miracte Network to local war
veterans’ groups. “I'm a litdde old-fashioned.” he
says. *1 believe that radio has an obligation to
serve the community and we try to do that here”

Meanwhile, WDTW took its
on the air. finalizing the lincup in January. Like its
format choice, listeners voted which air person-
alities they wanted to hear. Among those that
made the cue were lange-market vets Rick Miller,
who has jocked in Kansas City and Mobile, Ala.,
and handles mornings. and former Dallas pers
ality Scott s, who handles afternoons.

Both stations rely on the period between 2003
and 2007 for the majority of their music—37.8%
of WDTW's spins comes from that time frame
while 54.6% of WYCI's does. The Fox grabs more
than 13% from the cardy "90s and WYCDS takes
11.4% from "%0-"94. Both stations pull more than
70% of their music from the current decade.

Listeners also vote via the Web which songs the

ates constant vig-

g a few adjust-
gned on, he also says,
hey have to change to

¢ the Fox h

© putting jocks

on-

John Trapane

station adds to its playlist, according o Trapane.
I a separate feaare, “Fox On Demand.” which
runs four times a day, listeners choose between
cwo songs that they want to hear nexe."Literally,
they are programming the radio station. My jocks
love me for it." Trapane says with a laugh.

“We're not looking at this as a radio station,”
he adds. “For lack of a better term, we'ne a con-
tent provider. Everything we do has a Web com-
ponent, so its totlly interac

“They tell us what we're doing and they eell
us how to do it.” says Trapane, who refers to him-
self as director of listener input, not PD.

In the fall Arbitron survey. WYCD wene up
3.6-4.1 25-54—which tied ic for fi
ket—while WIYTW dipped 3.3-2.6.

Trapane recognizes what hes up  against.
“WYCD's a good radio station, Tim Roberts is a
good progranumer.” he says. They're not going to
just rolf over and go away. It’s going to be a long,
drawn-out battle and it’s going to be a lot of fun”

the mar-

The Wolf Howls In Greensboro
Clear Chamnels WTQR/G
on top for a long. long ti
not be the don was in the "80s and
"9y, its heritage is still a force to be reckoned
with. In October, Entercom decided to challenge
that heritage by Hipping oldies WMQX to coun-
try as WPAW (the Wolt).

“WTQR is the market keader in both ratings and
revenue, so we have always been expecting a com-
petitor.” Clear Channel regional VI of program-
ming Bruce Logan says. Former WTQR PD Trey
Cooler. who is now at the company’s WRDU/
Raleigh (see story, page 26), and new PD John
Roberts, who also prograums country WKKT (the
Kat)/Charlotte,"both made sure we were ready for
the attack and | have complete confidence that the

psboro has been
And while it may

winning will continue.” Logan says.

Entercom director of country programming
Mike Moore says the decision to unleash the Wolf
in Greensboro was born out the success that the
company has had in Scatde against CBS Radios
longtime format and market feader KMPS. The
company lnmched KKWF in late 2005 and the
station is currently beating KMPS MW tele
the marketplace was craving a choice fin Seatde|
and it was much the same case in Greensboro,”
he says. “People like a choice.”

Logan says that WTQR has done some fine-
tuning since the Wolf joined the fray. “Anytime
you get a new competitor you make adjust-
ments.” he says.“Bue since WTQR is the leader,
we didn't change the essence of what we are and
what we mean to the prople of Greensboro/
Winston-Salem/High Point.”

While the Wolf is aggressive in both music and
imaging, WTQR is a mainstream country station
musically. Roughly half of its spins come from
currents and recurrents and half come from gold,
according to BDSradio.com. While data isn't
available for WPAW, Wolf stations KKWF and
KWJJ/Pordand, Ore., run roughly 58% current
and recurrent.

WTQR fell 10.3-7.5 25-54 in the fall,

Continued on page 26
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BIG MACHINE RECORDS
WELCOMES YOU TO CRS 38!

JOIN Us FOR Two NIGHTS OF GREAT Music

THE BIG NIGHT ouT

(Thursday, March 1st 8pm-1am; Renaissance Hotel West Ballroom)

JACK INGRAM @ EXIT/IN FEATURING SUNNY SWEENEY

(Saturday, March 3rd 8:30pm; Exit/In)
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A JACK =4 SUNNY y " = SI'MM

. o f"
DusTY DRAKE INGRAM DANIELLE PECK  SWEENEY v WavNE
"SAY YES” “Lips OF AN ANGEL"” *ISN'T THAT TAYLOR SWIFT
EVERYTHING" “TEARDROPS ON

My GuITAR”

" DoN’T miss JACK INGRAM oN THE NEwW FACES SHoOwW

FrIDAY 3/2 AT 7PM!
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‘The battle
for country
listening will
be between
the records.
Their Kenny

hesney
record isn't
going to be
any better
than our
Kenny
Chesney
record.’

—Victor Sansone

24/7 NEWS ONLINE @ www.RadicandRecords.com

Continued from poge 24

according to Arbitron, making it No. 2 in the
market behind Entercom urban AC WQMG.
Meanwhile, WPAW scored a 5.8, up slighdy from
its 5.6 in the summer as an oldies station. The
winter 2007 Arbitron will be WPAWS firse full
a country outlet.

s he's “thrifled” with the station’s ini-
We've got one book under our bele
and we've already managed to beat them 18-34"
(WPAW tallicd a 5.3 share in the fall. while

and we've just begun!

While the players have changed slighely through
the years, WTQRS “Original Good Morning.
Good Moring, Good Morning Show.™ which
currently features “Brother™ Bill Dotson and long-
time co-host Aunt Eloise, has been a market staple.
In the fall book. the morning show placed No. 5
25-54 with a 6.6, which was off from i No. 3
ranking in the summer survey.

Logan sees the morning show as a key differ-
ence between WTQR and WPAW. “But being
*the spot” for country for all these yea
ly not a disadvantage for us.” he adds. “WTQR
has seen competitors come and go.” ’

is certain-

WQDR Is ‘Raleigh’ On Top Of
Its Game

Country competition is not a new coneept to
Curtis Media WQDR/Raleigh PD Lisa McKay,
who says there are 15 country signals chae get
into the market. “One more was not a surprise
or threat.” she say

In October, Clear Channe! flipped longtime
chsic rocker WRDU 0 country as “the
Rooster” Trey Cooler, who had been PID ae sis-
ter WTQR in Greensboro, came onboard as P,
Clear Channel  regional VP of p
Bruce Logan says the group decided to attack
WQDR for the sanie reasons Entercom chose to
ke on WTQR in Greensboro: “WQDR is a
leader in ratings and revenue.”

Almost  exactly  a wear  cadier.  Capitol
Broadcasting used a move-in frequency to launch
classic-leaning WCMC  (Gennine - Country),
which thus tar has not made nmuch of an impact

IS perspective.
s that the entries of WCMC and
o the country market there don't

constitute a “country battle”

www americanradiohistorv:

“While there is certainly plenty of time for
there to be a baude here, right now there are just
two niore g to get a share of the
‘QDR picy WCMC tried basically
powering up a hard drive, thinking that was all it
would take, land] WRDU has yet to live up to
their declining rock ratings.”

Given that sentiment, its not surprising that
McKay hasn't made any adjusaments as a result of’
the Rooster’s emergence on the scene."Our music
is well-researched and tight.” she says. ™ We update
our imaging relentlessly: We have a live, local,
iar and beloved morning show. and are live and
local 24/7, 3635 days a vear. We market three books
out of four, but most of all we have a love
with eact

“My bosses give me all the tools [ need to win,
uding local callout ic research, marketing
money and a great staif, including Maddawg, my
APD, and Rusty Walker, our consultant.” M|
continues. “It's a formula that made rdio grea
in its heyday and here in North Carolina, still
makes radio greae.”

Logan thinks Clear Channel’s decision to bring
in the syndicated John Boy & Billy for mornings
helps set the Rooster apart from the pack.”People
forget John Boy & Billy were the No. 1 morn-
ing show in Raleigh not so many years ago.” he
says, " We know through rescarch they have coat-
aails and are a big draw for the Rooster. We also
have University of North Carolina sports, which
helps us bring a lot of cume to the party”

As for his station’s image, Logan says, “The
Rooster probably has a little mone attitude and
swagger, but it’s all about fun. If you are going to
call yourself ‘the Rooster” you really can't take
yourself 0o seriously.”

In the fall book, WQDR scored an 8.0 25-54,
which ranked it No. 1 in the market. Meanwhile,
WCMC posted a 1.3 in the money demo and
WRDU had a 2.1, down from its 3.7 as a classic
rock station in the summer book.

Asked whether she thinks there's room for three
country stations in Raleigh, McKay says ves: “Just
not at No. |, where we are planning on staying”

and every one of our listeners,

Bull-nanza

Clearly one of the most interesting batdes in 2007—
and one that is still developing—will take place i
Atlanta, With its sights sct on ABC Radio's longri
leader WKHX (Kicks) and sister WYAY (Eagle),
Clear Channel fipped AC WLTM o country as
“the Bull” on Dec. 18,2006, (WLTM would return
a few days later on another frequency.)

Clear Channet regional VP of programming/
VP of country programming Clay Hunnicuet was
on hand for the format flip and decided to stay.
In addition to his other duties, he'’s now OM for
the Adanta cluster,

Hunnicutt is mum on his plans for the new sta-
tion and the only air pesonaliey that’s been idend-
fied is weterin country programimer Lance Houston,
who will handle afiernoons and serve as APD,

ABC/Adanta president/GM Victor Sansone
told R&R in December chat the stations were
prepared for Clear Channel’s ateack. *Ies been a
hard job trying to keep these stations balmeed to

keep out a competitor,” he says of WKHX and
WYAY. “[Clear Channel is] very capable. They
have a very aggressive plan—if they can grow the
nmarket, [ welcome them!

OM Mark Richards agrees. " We felt someone
chse would come into the format as Jother sta-
tions] have over the last few yeans,” he says, citing
fringe stations that have upgraded cheir signals to
be heard in Adanta. “There are now six country
signals that enter the Adanaa metro.”

Sansone says the battle for country listening
will be “between the records. Their Kenny
Chesney recond isn't going to be any beteer than
our Kenny Chesney recond.™

Richards adds,” We are constantly evaluatis
rweaking the stations. We belicve we have ours
ing brands with the knowledge. experience and his-
tory of what country radio listeners want in Acanta”

WKHX was fourth in the market 25-34 with
a 5.0 share in the fall, while WYAY's 1.9 placed
it outside the top 15 in the money demo.

Musically, Kicks is the far more current of the
two ABC stations with 84% of its music coming
from this decade. By contrast, 53.5% of Eagle’s is
trom the same period, while 19% of its spins come
from the carly "90s. WUBL is positioned square-
ly in the middle with 62% of its library spins rep-
resenting the 20005 and 17% the carly "5,

ABC clearty has a heritage staff. WYAY has the
longest-running morning show in town with
Rhubarb Jones and co-host Dallas McCade. And
while he hasn’t be
as Jones, Kicks morning man Cadillac Jack has
been at the station since 1994, Midday jock Bill
Celler has been at WKHX for 20 years,

In an interesting—and perhaps unprecedent-
ed—move for a country s the Bull is che

in mornings nearly as long

The other wild card in Atlanta is that Citadel

Broadeasting s expected 0 take  control
of ABC stations there some time this year,
Whether the acquisition will result in seaff cuts—
as happened  when  Cumulus ook
Susquehanna properties last year—isn't known,
Whether everyone can suceeed “depends on
" Richands
a ratings and business perspec-

over

your definition of need and success,
says."Clearly fro
tive, | personally don't believe everyone will meet
their expectations in Adanea” RR

Additional reporting by R.J. Curtis.
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Lofton Creek

Kristina Cornell

‘It iad to wipe my eyes every timel listiened to it.”
~LARRY DANIELS - Consultant

Lofton Creek has done it again...."
KEMTHIHN S the *  n@ansultant”

“This is a no brainer... automatic add.”
_DR. BROGE NELSON - KFTX

“Tremendously well written... beat five new songs by 3 to | margin.”
MIKE THOMAS - KFA%

"92% Pick 1t

AfterMidnite , )
_'L/////’ . /-‘( .'/

! O cilleipe

Kristina Cornell

N
...... K www.LoftonCreekRecords.com


www.americanradiohistory.com

CRS
SPECIAL

ISSUE

Larry Daniels And Bob Moocly

A Pair Of Country Aficiona
Join Country Radio Hall Of Fame

by R.J. Curtis

¥ the first time Larry l)mmcls and Bob Moody
sen to a Hall of Fame together. Y It originally
ed in the "90s at a Country Music Assn. (CMA)
meeting. On a free afternoon, the two aficionados

piled into a car and drove several hours to Cooperstown,
N.Y,, for a visit to baseball’s famous shrine. Both claim
they never imagined making it to the Country Radio

Hall of Fame

years later, alone or as a pair. Odd, because

it always scemed to make sense to the rest of us.

24/7 NEWS ONLINE @ www.RadlioandRecords.com

As Hall of Fame inductees go, Danicks and
Moody are best-described as refuctant. D
refised to allow anyone to even nominate him,
while Moody wouldn't entertain the thought until
Daniels was chosen, reasoning,™ That would be like
Poe Wee Reese going into the Baseball Hall of Fame
before Babe Ruth”™ And so this principle-based

! continued, undl body simply nom-
inated Danichs without telling him. Simultancous-
ly. though not surprisingly. Moody was abo chosen,
and the no-brainer, sim-dunk of an mduction for

www americanradiohistar

both was tinally consummated.

On the surface, this pertectly synchronized en-
shrinement is a storybook ending for two carcers
that scem to have paralleled each other, but thac’s
not exactly the case. For one thing, neither Dan-
iels nor Moody are in the final lap of cheir lifes
work. Second, while portions of their careers have
indeed run along similar lines, others have been
vastly ditferent.

Humble Beginnings

The common denominators for both broadeasters
are small-town backg;
with baseball and starting in radio as teenagers.
Danicks. who is originally from Tulare in central
California, remembers, “That was back in the day
when there wene almost 14.000 people that lived
there. 1 was a country boy—literally. 1 grew up out
in the country on a farm.”

Moody grew up in Pine Bluft, Ark, " There was
aguy from Arkansas named Buddy Dean who had
1 huge radio and TV star in Baltimore,” he
says of his entrance into broadeasting. ™1 grew up
listening to Buddy, and 1 remember telling my
mother 1 wanted to be a D) when | grew up,
except you had to be from Baltimore, because that’s
where evervbody 1 heard on the radio was from.”
Moaody recalls breaking into the business “when
Buddy came back to Pine Bluff and boughe the
radio station [KOTN], Thats where 1 got my start-
in 1967 when 1 was 167

Daniels walked three blocks to the local radio
station, KGEN/ Tulare, during his lunch hour as
a sophomore, promising to file records and take
out the trash it the owner would teach him radio
in return. " He looked stmned.” Daniels says.“bue
said,"Can you start tomorrow? | was 15 vears old
and said."Yos, sir!”

Moody shares an ancedote that illustrates the
charm and the challenges of being in radio at
such a tender age:™1 was 16 and had to get some-
one to cover my paper route so 1 could work 7
ht. Those are the only two jobs I've ever
had, paper boy and radio.”

While country radio became the ultimate des-
tination for both. each traveled a ditferent path

a lifelong

toeget there,

Danicls” induction into the Hall of Fame has
added signiticance. because 2007 marks his 50th
year as a broadcaster: 48 of those years have been
exchusively in country radio. ™ o years after | start-

named me the program director, ac 17.°
says, adding, "From the first moment | started in
country radio, it somehow reached out to my roots
and I've had no interest in

Moody fint worked

w other format since.”
ountry radio between
semesters at college, on the air at KGT/Columbia,
Mo., and KKEG/Fayctte Ark. “You picked
your own records,” he recalls.”1 picked up this song
called *She Even Woke Me Up to Say Goodbye”
from Jerry Lee Lewis. and dhat wotally wmed my
head around about counery music. 16 sill once of
my favorite country songs.”

Though he was a big fan, Moody didn't com-
plete the transition to country o until he
went o KRMD/Shreveport, La., in 1985, A
defining moment while working at CKLW/
Detroit hastened Moody's decision o pursue a
career in country.

I got a call one night trom a kid who sounded
like he was maybe 11 years old, who wanted to hear
*Raped and Freezing' by Alice Cooper. And |
thought."l got into this with the Beatles and T Wane
to Hold Your Hand. This is not what 1 signed up to
do! $o as rock went more and more in that direc-
tion, | was happy to get one of it and into country”

Continued on poge 30
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‘From the
first moment
| started in
country
radio, it
somehow
reached out
to my

and I'v had
no mterest in
any other
format since.’

—=Larry Daniels

24/7 NEWS ONLINE @ www.RadicandRecords.com

Continued from page 28

‘My Name Is Buck Owens’
The extensive journey Daniels has made cannot be
acamately  chronicled  without mentioning  his
longstanding relationship with the Owens amily,
starting with Buck Owens in 1959 and continu-
vith Buck's son Michael well into the "9k,

Within days of KGEN's flip to country. Daniels
received a call while on the air “from a pay phone
alongside Highway 99." he recalls,"and the voice
said."You probably don’t know me, but my name
is Buck Owens. Do you mind it I come

Owens showed up and handed Daniels the
single "1'm a Honky Tonk Girl” by Loretta Lynn.
It was her first recording. He said to play it. so
1 did." That initial connection with Owens blos-
somed into 3 ociation that continued tor the
rest of Owens’ life.

While in Tulare, Daniels” goal was to work at
KUZZ/Bakenstield. a dream he fultilled in 1961,
Just three months afier starting as the afiernoon
). Daniels was appointed PD, much to his sur-
prise."Right in the middle of'a Lions Club hnch.
my manager stood up and said, ‘By the way. |
want to introduce you to my new PD at KUZZ!
He hadn’t even told me™ 2

Owens bought KUZZ in 1965 and Later pur-
chased KTUF-AM and  KNIX-FM/Phoenix.
Soon after, Owens asked Daniels it hed like to go
11 wasn't sure 1 wanted 0
go live in the desert.” Danicks recalls, " This was in
1971.When | went over to take a look. 1 fell in love
with it. There were 850,000 people living in

Phoenisx at that time; there are over 3 million today”

Explosive Ratings Growth
When Moody got a taste of country as a pro-
grammer, the sweet smell of success quickly fol-
lowed. KRMD/Shreveport rocketed from a 12+

share of 3.7 to 18.4 in less than 18 months.
Moody progranmmed the station trom 19835 to
1987, then made what became his sigmature
carcer move to WPOC/Bakimore. He doubled
WPOCS ratings, rose to group P at parent
Nationwide Communi s named
Billboard P of the year in |9xx

In typical Moody fashion, he credits his
at WPOC as a shared experience. " The £
was there at a great time for country music, and
we namaged to take full advantage of that. The
ainstaft that was there when 1 left in 1996, was,
with one exception, the same airstaff | inhericed
when I went there in 1987, he says."*So the peo-
ple and parts were in place; they just needed to be
arranged correctly. But we worked very hard on
making WPOC Baltimore's country station, and
that was our slogan. We wanted to be as local as

ible. Balei is a city of neighborhoods, and
we wanted cach of them to think we were their
neighborhood radio station.”

Like any great mdio sation. WPOC had a
steady, strong morning show, which Moody cites
as one of the nany reasons for its market domi-
nation. ™l was also very fortunate to have a woman
who is still there, Laurie De Young, who was one
of the tirst female solo personalities on a major-
market country station. She just celebrated her
20th anniversary with WPOC. She is a territic per-
sonality who 1 hope will end up in the D) Hall of
Fame someday™

When Daniels arrived in Phoenix, it% safe to say
the parts of his new radio station were neither in
place nor arranged correctly, He started from
seratch. Daniels recalls losing a top air personali-
ty because the manager refused to increase his
salary by S100 per month. KNIX-FM had
already run through a variety of formats when
Daniels convinced his manager to simulcast
KTUF on KNIX-FM."l saw thac car dealers were
considering putting FM in car radios,” he says.

The tipping point coincided with the arrival of
a new KTUF manager, “We had fairly decent
numbers for a few years,” Daniels recalls. " But then
Michael Owens came over to manage KNIX and
our numbers started soaring, mainly because he
started marketing the station and he lee me hire
the best people 1 could find. From the moment

WWW americanradiohistorvy cam
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Moody, left: with Gy c
stint at WAKY

That’s Bob Moody, front row, lower right, kneeling.
We promise this is the last shot of Bob's legs we'l ever print.

he came in there, we built a team and it was just
incredible. He always had chis belief that whatev-
er is right is what we should do™

The tormula of marketing. wam building and
doing the right thing was, to say the least, wildly sue-
cosstul. KNIX becaie Phoenixs perennial market
cader. winning multiple CMA and Academy of
Country Music awards for station of the year. KNIX
personalities were similarly honored, and Billboard
recognized Daniels as PD of the year for 92 and'93
and from '96 through "99. Additional industry recog-

nition came from Radio & Records in 1998.
After all those years of day-to-day program-
ming, Danicls and Moody enjoy a broader per-
spective of country radio dchese days. Moody
stepped down as WPOC PID in 1997 and joined
McVay Media as VP of country. Since 2002, he
has served as VP of programming for Regent
Communications. After Clear Channel bought
KNIX in 1999, Daniels formed his own consul-
Continued on page 32

From left are Buck Owens,
Larry Daniels and Michael
Owens at KNIX, circa the
early "80s.
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Stations Succeed
#ith Kingsley

€4 The ORIGINAL Wolf is proud to have the

true leader of the countdown

pack with us every Sunday. ”
—Smokey Rivers, APD, 99.5 The Wolf/ Dallas/ FT. Worth

€€ There’s no better way 1o kick off your weekends than
with Bob Kingsley’s Country Top 40.
Bob has been a part of the WQYK family for over 17 years and

consistently produces great ratings ’

—Mike Culotta, Operations Manager, WOYK/ Tampa, FL

¢ Bob Kingsley’s Country Top 40 sounds hetter than ever

Well-written and passionately-presented

Bob's love for the country lifestyle and music comes through with authenticity
and creativity. He has a great one-on-one relationship with his listeners and the stars.
No wonder CT40 is still the countdown that continues to get the ratings
year after year on station after station ”
—Jaye Albright, Cansulting Partner, Albright & 0'Mailey Country Consulting/RadiolQ

€€ Bob Kingsley began on KFRG the day it started "’?lf
Christmas Day 1989 He was with us at the 7. °(3 r
Wi p 40

delivering hetter-than-ever ratings”’

—Tom Hoyt, Senior VP/ Market Manager, CBS Radio/ the KFROG stations

o
=W (OUNTRY
4

b0
“1‘39 o5y

m Ad Sales wpmpmy  Affiliate Sales
JONES >usanlove x {hh Shawn Studer
méprmanamca 212 302 1100 QQ : 99 4009 x2238
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‘I'm still
waitin
Alan Funt to
show up and
say, “Smile,
ou're on
Candid
Camera.’
I'm very
humbled to
be included.

—Bob Moody

Continued from poge 30

tancy. Daniels Country Radio Resources.

R&R asked both veterans for their thoughts
on country radio in 2007. Moody believes con-
solidation has been a mixed blessing.

*The involvement of Wall Sereet and the pres-
sure for the highest possible return on investment
has made it more difticult even for people who

want to invest in the product, to spend the kind of

money on rescarch and talent and training that they
used to and also to invest in the indusery” he says.

Daniels is concerned about homoge
country radio."One of the issues | have is
stations sound alike.” he .\.m."'ﬂm was not the case

10 to 20 years ago. I think one of the things thats
important for a radio station is to have a unique
sound that sets you apart from everyone chse”

Asked about being inducted into the Country
Radio Hall of Fame, Moody scems surprised, say-
ing, "I'm still waiting for Al Funt to show up
and say, ‘Smile, you're on “Candid Camera.””
Larry could have gone in anytime he wanted to,
if' he'd just allowed himself to be nominated. I'm
very humbled to be included. My wife told our
neighbors across the street [ was going into the
Hall of Fame, and they said,"Why would they put
him in there: just because he's been doing it so
long?” And | thought, ‘You know, she's probably
not the only one asking that” *

Daniels pues it this way: "It very exciting to
be put in with a group of people who are leg-
ends. For many years 1 thought I'd never make
anything like chat, but it’s so neat, and what an
honor to go in there with Bob .md Lc:s Acree and
everyone clse inducted previe

Don't think the induction ceremony will be the
last time these two immortals team up. Spring
training stares shortly afier the Country Radio
Seiminar, then its time for their annual get-together
in Phoenix and a week of baseball, with the
unwritten rule of no shop talk permited. As R&R
concluded its interview with them, Moody signed
off with a reminder for his friend: “Hey, Larry,
pitchers and catchers report in 10 days!™ RR

Country Radlo Hall Of Fame Inductee Les Acree:

Still Strong After 45 Years In The Business

By R.J. Curtis

: with breaking numerous songs and show on WSTP/Paintsville, Ky. In 1957 and
Jumping to WMC/Memphis in 1973 as. artists, including Johnny Lee, Gene 1958, Trimble hosted a show that origi- i
the first employee when it flipped tocoun-  Watson and Mickey Gilley. Ladd was an nated from the first Shoney’s drive-in, on aﬂ
try, Acree was the station’s MD for three announcer at Gilley's nightclub in WTIP/Charleston, W.Va. Trimble joined

years. Next stop: WKDA/Nashville, which

of Houston after joining KIKK in 1968 as
air personality/MD. He ruled the airwaves
for more than 25 years and is credited

Pasadena, Texas, and movie trivia buffs

24/7 NEWS ONLINE @ www.RadicandRecords.com

Larry Daniels marks his SOth year in radio
in 2007, John Trimble has him beat, hav-
ing started in 1955 as a teenager hosting a

WDOC/Prestonburg, Ky., in 1958, where

Country Radio Hall of Fame inductee Les During his time at WIVK, Acree was where he worked until 1965. That year,
32 Acree started his radio career in 1961 at recognized nationally, with PD of the year Trimble became PDVafterncon personality
4 KDKD/Clinton Mo., and after stops at awards from Billboard in 1991, 1995 and at KBBA/Benton, Ark., joining WVHU
% WKRM/Columbia, Tenn.; WTUP/Tupelo, 1997 and from the Gavin Report in 1998. Evansville, Ind., in a similar position in
% Miss.; and WRBC/Jackson, Miss., started After leaving WIVK in 1998, Acree formed WNutameamBmovehth
% his full-time country radio career in 1967 the Hill-Acree consultancy and was Northr as MD/Af at
% as PD of WMQM/Memphis. involved in flipping then-rock WKDF/ KMO/Seattle. In 1972, Trimble started an
% Between two stints at WMQM, Acree Nashville to country. Acree made a returmn overnight truckers show on KMO, then
% hitched with WUBE/Cincinnati as MD from  to hands-on duties in 1999, when he took moved to KWKH/Shreveport, hosting a
/ 1969 to 197), retuming to program the over programming reins at WNOE/New show from Kelly's Truck Stop on -20 from
/ Memphis station from 1971 to 1973. Orleans, staying for four years before 1974 to 1977.
% WMQM was the first major-market country  moving to his most recent stop, From 1977 to 1995, Trimble hosted a
% station to conduct fund-raisers for the St. KRMD/Shreveport, La. similar show, this time from Jerrell’s truck
// Jude Children’s Research Hospital. Today, During his career, Acree helped shape stop on 1-95, which aired on WRVA/
7 more than 200 country radio stations par-  the success of many radio personalities, Richmond, Va., In addition to Main Street
ticipate in the annual fund-raising program.  including multiple Country Music Assn. the Texas Music Hall of Fame. Ladd has American National Broadcast, a live coun-
| (CMA) personality of the year award win-  been involved in community events for try music show carried by several stations.
ners Withite & Wall and Carl P. Mayfield. many years, including the Houston Rodeo,  Most recently, Trimble was PD/afternoon
Additionally, Acree worked with Country the Harris County Falr, the Fort Bend air lity at WXGU/Rict d, where
Radio DJ Hall of Fame member Dr. Bruce County Fair and the Pasadena (Texas) he has also operated the Hometown USA
Nelson, Acree has always been deeply Livestock Show, Rodeo and Fair. He also Music Hall broadcast, which has been
involved in the country music industry, hav-  helped organize shows to benefit the Texas heard on several stations since 1998.
ing served on the agenda committee for the  Children’s Hospital and Texas Gulf Coast Commenting on his induction, Trimble
| Country Radio Seminar and the Country hurricane relief. Ladd is still very much says, “Fifty-two years of radio has landed
Radio Broack board of di tved in country muskc, serving as Mark  me into the Country DJ Hall of Fame. | am
| Two inductees this year will be | i Chesnutt’s very proud and thankful to be included
in the DJ Hall of Fame category. Joe Ladd John Trimble is one of two inductees to  with this list of ladies and gentlemen. it
was practically synonymous with the city boast 50 or more years in radio. While means a lot to me.” RR

he programmed until 1977, before returning  may recall Gilley giving Ladd a mention in he stayed until his radio career was inter-
! to WMC as PD from 1978 to 1984. After the film “Urban-Cowboy.” rupted by service in the U.S. Army in
I programming stops at WGKX/Memphis In 1987 and 1988, Ladd was recognized 1960. During his time in the Army in the
[ (Kix 106), and WTQR/Greensboro-Winston by the CMA as MO of the year. Though early '60s, Trimble MC'd shows and per-
Salem, N.C., Acree arrived at WIVK/ Ladd enters the DJ Hall of Fame in 2007, formed stand-up comedy.
Knoxville in 1990, where he stayed for nine  this won't be his first Hall of Fame accept- He returned to radio in 1963 at KYMO/ 1
years and buiit a virtual ratings monster. ance speech. In 2001, he was inducted into  Little Rock, before moving to KGMR,
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We're Always On!

ROCK - URBAN * OLDIES - COUNTRY - ADULT CONTEMPORARY

-\'FlY COAST TO-

ALL MUSIC.
ALL THE TIME.

Whether it's rock, urban, oldies, country or adult contemporary, MUSIC RADIO
ABC Music Radio offers the best variety of format choices
for radio. We're always on, 24 hours 7 days a week.

(868)4-FORMAT - m.-ber-dlo.com Also Avallable For HD Channels
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Home Is Where The Hook Is

As More Country Acts Cross Over To AG,
Programmers Believe The More Exposure,
The Better—For Both Formats

By R.J. Curtis

sort of like the coming of the locusts. Every several

rs, debate surfaces about the periodic flurry of coun-

songs crossing over to AC radio. Most recently, the

-ussion centered around such artists as Shania Twain,
Faith Hill, Lee Ann Womack and Martina McBride. A
small faction of country programmers suggested this was
not a positive sign for country. In fact, Kevin Mason,
while programming Rubber City Radio Group's
WQMX/Akron around the start of the millennium,
refused to play crossover songs. Other PDs were perfect-
ly comfortable with country artists and songs being
exposed to a different audience, arguing this was good
for the format long term, as it exposed this music to a
new group of radio listeners.

‘ACis

The migration of selected country tites to AC

gettin radio has cbbed and flowed for decades, and it
mugic rom always triggers examination followed by deliber-
many AON AMONE Prograniiers,

different This discussion seems to be up for renewal in
sources. 1 carly 2007, with a glanee at the long list of coun-

try titles that abso charted on AC radio in 2006,
Five landed in the AC top 10:"Who Says You
Can't Go Home™ by Bon Jovi/Jenniter Netdes,
“What Hurts the Most™ from Rascal Flats,
“Probably Wouldn't Be This Way™ by LeAnn
Rimes, “Making Memories of Us™ by Keith
Urban and "Like We Never Loved at All” trom
Tim McGraw and Faith Hill.

Three others peaked in the top 30: “Jesus,
Take the Wheel” by Carrie Underwood,
“Trying to Love You" from Trisha Yearwood and
“When the Stars Go Blue™ by Tim McGraw.
Two more still haven't run their course: " Leave
the Pieces™ by the Wreekers and “Before He
Cheats™ trom Underwood.

R&R wondered if the latest onslaughe means
we're in the middle of another cycle of music that
leans pop. therefore lending ieself to crossing over.
Greater  Media  WKLB/Boston P Mike
Brophey believes the format is“on a generally less
eraditional part of the cycle” While his station does
play traditional country songs, they make up less
of the mix than contemporary-coded music, and
a traditional song on WKLB “needs to be killer.”

Covote Calhoun, who programs what is not
surprisingly a more traditional-leaning music mix
at Clear Channel’s WAMZ/Louisville, agrees the

don’t think
it's out of
the ordinary
for AC to
have a bunch
of songs on
its chart
from country
artists.’

—Rob Miller

24/7 NEWS ONLINE @ www.RadioandRecords.com

WWW americanradiohistorv com

format is in a more contemporary phase.

However, Beasley WKIS/Miami PD - Bob
Barnett doesn't see country’s overall trend mov-
ing contemporary. observing instead.”I1f anything.
the bulk of the music being released feels more
traditional” Still, he notes, “The pop/crossover
hits are rising to the wp.”

Most Crossovers In A Decade
They've not only risen to the top, but teapt into
the stratosphere. The listed tides make up the
largest number of country songs to reach the AC
charts in the past decade. Theres usually no one
cause for this cyclical phenomenon, and one
would assume whether or not country currentdy
leans pop, when that many songs make the jump,
musically speaking, its a sign of good health. But
it does beg the question about the well-being of
the format on the receiving end.

R&R asked a group of AC programmers if this
recent migration means a lack of viable songs for
their format. " There are very few current success
stories from AC-only artists at this time.” says Rob
Miller, PD of Clear Channel WALK/Long Isknd,
N.Y. “AC is gewting music from many different

sources. 1 don't think it out of the ondinary for
AC to have a bunch of songs on its chart from
country artists” As an_example, Watker cites the
carly "80s when counery artists Kenny Rogen,
Juice Newton and Eddic Rabbitt had multiple hits
on the AC charts,

Clear Channel WMAG/Greeisboro on-air
talent Bill Flynn describes the AC sound as “a
moving target that has changed signiticanly in
recent months, The era of huge artists like
Celine, Michael Bolton and Whitney is not what
it was. That page has curned for the moment.and
something must fill the next chapeer”™

John Malone VP of progranming tor NCA Inc.
WRSA/Hunewille, Ala., doesnt helieve theres a
musical drought.“AC is a format that tends to show-
case great songs from all music styles.” he says. That
belictis shared by Thom Mc( rector of oper-
ations for Entercom KUDL/Kansas City: “The AC
format is as good as its ever been. Crossover reconds
come from everywhere. [t runs the gamue”

So it theres no clear consensus among coun-
try programmers that the music is generally ripe
for crossing over on a sonic level, and AC pro-
grammers don't perceive that their playlists are

Continued on poge 36
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Maybe you didn't make it to Cooperstown,
but you did make it to Nashville!

i

2007 INDUCTEE TO THE COUNTRY MUSIC
RADIO HALL OF FAME

Congratulations, Bob Moody,
on this MVP accomplishment!

From your friends and family at REGLENT
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‘It tells us
that the
music being
rroduced for

he country
format is
accessible
and relatable

eyon
country
music’s self-
defined
walls.’

—Bob Barnett

aw and Faith Hill

24/7 NEWS ONLINE @ www.RadioandRecords.com

o

Continued from page 34

lacking now, why the sudden surge of country
titles on AC radio—and how do country pro-
grammers feel about it this go around?

AC programmers cite the quality of the music
as a key to inviting country crossovers to its ma
stream playlists, Entercom AC WRVR/Memphis
MD Larry Wheeler says,*These artists are a per-
fect fit on the AC chart””

Malone says WRSA was one of the first AC sta-
tions in America to pliy Rascal Flaees, He says, sim-
ply."1es grear music chat speaks to adule women.”

WALK's Miller adds thac the themes of many
comitry songs inake them a maech for AC out-
lets, because “most of them are about love and
relationships, and their lyrics speak to women.”

McGinty points out that imany country artists
today are part of the tream, involved in
“promoting  everything; product

d It guest appearances, sports, et
WMAG's Flynn agrees, adding,”AC has the won-
derful advantage of being able to, and cven
expected to, follow rising mainstream stars with-
out regand to format.”

fashion,

Don't Let Go

same page when asked if this latest dose of
crossover country titles was a positive or a nega-
tive for their format.

“How can it be bad?" Calhoun says. “The
music to me is still classitied as country, It's juse
not the same as it once was, as is the case for every
other tormat.”

WKLB's Brophey believes the latest rash of
titles crossing over is neither bad nor good for
country: “From a programming perspective, we
don’t want to lose our country soul. However,
vou can't deny great music.”

Barnett sees country's successful migration of the
past year as an opportunity. "It great for the for-
bigger sandbox
and be more accessible to younger fans,” he says.

Citadel KDRK/Spokane P1> Carey Rolfe
believes that in a world where most country sta-
tions stnggle for marketing dollars, airplay outside
of country radio is actually a marketing tol for the
entire format and has a domino effect.”If Faich Hill
or Carrie Undenwood cross over, every time their
song plays, there is a chance for someone to go buy
that CD. where they will find multiple eracks that
help define that artist as country, and ultimately
lead them to sample a country station, giving us
the chance to convert a listener.” Rolfe says.

All those positives norwithstanding, some coun-

Historically, when AC has taken ge of

try prog are still concerned about losing

stream stars from the country world there
hasn’t always been a willingness among country
programniers to let them go casily, There have
been legitimate concerns about a country station
sharing core artists with a noncountry station in
the market. One example was Twain, who-
received a ton of airplay at AC radio on certain
titles, but still nowhere near the volume of cata-
log and total spins country radio supplied. And
yet, in some markets, country stations were forced
to compete for ticket giveaways and booth space
onsite when Twain's tour played their markets.
Country PDs polled this time were all on the

cume or TSL to a crosstown AC if they're both
playing the same key songs and artists, because most
country stations share a lot of cume with ACs.

But according to AC programmens, that’s not
really the objective. Instead, they're just looking

“for great songs to play. Additionally, most AC pro-
grammers also see these trends as cyclical, short-
term and case-by-case.

Wheeler says that AC has the luxury of dip-
ping into country’s core of artists simply because
the music works for its audience. "We do share
some cume, but that's not really the idea behind
playing crossover songs.”

Malone adds ¢hat playing country ditles as a
potential threat to a country competitor “is not
even part of onr thought process, We're just try-
ing to find the best music and, these days. quite
a bit of it comes from Nashville.”

Flynn shares his office with a heritage coun-
try station in the market, “But the truth is, there
is a tangible difference in our approach, execu-
tion and appeal, which, if on target, appeals to dif-
ferent audiences.” he says.

The-only blatant examples of an AC looking
for country songs to lure country fans are stations
where there is no country station in the market.
In Los Angeles, Clear Channel hot AC KYSR
(Star 98.7) MD Deanne Saffren says that atter
Emmis fipped KZLA from country to rhythmic
AC KMVN (MOViN 93.9). the station deliber-
ately looked for titles that would appeal to dis-
entranchised country listeners.

On Long Ishand, the HD side channel of
WALK is country-formatted and called “Long
Island Country” PD Miller echoes  Saffren’s
strategy in light of a country radio void in the
New York market. * always made ¢
music a part of WALKY music mix beca
know there's a passion for it in the Long Island

WWW americanradiohistorv com

Keith Urban

market.” Miller believes neglected country tans
have migrated to WALK because it's the most
palatable second choice.”1 think playing the right
country songs has helped increase our ratings and
illustrates the varicty WALK offers.”

Tough To Put On A Timetable

As for the life cycle of this crossover trenzy, no
PD from cither format is able to put a timetable
on it, but all scem to agree it is primarily a song-
driven phenomenon—and the AC guys are
somewhat mixed on the likelihood of country
artists becoming a nainstay on AC radio,
“Don't count on it,” Flynn says. “The loyalty
is to ever-shifting audience demand and music
testing. Ie’s up to che artists to renain relevant ©

our audience.”

Malone says that acts like Keith Urban and
Rascal Flatts are huge stars on a national placform
and says," There’ no reason they won't be played
on contemporary stations for years to come.”

Wheeler concurs, but also cautions, "It is case-
by-case. I the song works, play it.”

Mailler adds that the acts may find longevity,
“provided they deliver songs that are mass appeal
and resonate with women in all different pares
of America.”

The takeaway in all this is some great news
about the current snapshot for country music as
the tirst quarter of 2007 continues its cours
is no real negative to country acts like Rascal Flaes,
Urban or any other becoming regulars on AC
radio. Besides, it’s not something any country pro-
grammer or record label has control over.

Barnett says it speaks well about the quality of
the music Nashville is cranking out, and “it tells
us that the music being produced for the coun-
try format is accessible and relatable beyond
country music’s sel-defined walls.”

Brophey enthuses, " We are blessed with great
music in country, and it is coming from a lot of’
nd, new artists and established
and done, its about the
- RR

here

places: crossover so
acts. When it all
strength of the mu
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Time Event

3

06:24:15 Spot
06:24:45 Spot

06:25:15 Talk
06:25:19 Liner

06:25:20 Talk
06:25:21 Weather

06:26:46 Promo

Spot

Spot
Spot
Jingle

Liner
Weather
Talk

Liner

Jingle
Song

Production

Song

Liner

Talk

Liner

Contest

Talk

06:37:52 Uner

06:37:55 Traffic
06:38:37 Talk

06:38:48 Promo

06:38:56 Talk

06:38:57 Biltboard

Descriulion KILT/Housion Listening Rc
AT&T Blue Room / Ty Hermndon - Right About N

AT&T Blue Room / Attbluercom.com/music / Yahoo High
Speed Intemet

Robert B. McEntire with a timecneck.

{Robert B. McEntire) Come on into a nice toasty warm K-I-L-T
Newsroom. (Live)

DJ identification.

Weather with Robert B. McEntire.

*{Robert B. McEntire) Closings are on our K-I-L-T website at
K--L-T dot com. On the front page, upper left, click on Severe
Weather Center and catch up with that. (Live)"

Robert B. McEntire saying it's very icy in the hill country this
morning and saying that a lot of the inaugural activities for the
governor may be cancelled today. Robert mentioning the
Rockets are in Dallas to play the Mavericks. Timecheck.
*‘Delta Downs Racstrack Casino & Hotel / $80,000 Pay Off
Your Credit Card Sweepstakes®

Gallery Fumiture Store

Houston Wranglers / Cheerleading tryouts

{Female singers) K--L-T. Weather. (Rec)

{Robert B. McEntire) This is the weather for the K-I-L-T listening
area. (Live)

Wealher with Robert B. McEntire.

DJ identification.

{Robert B. McEntire) On your home for real country variety
and now more commercial free country every hour. (Live)
*(Female singers) One Hundred Point Three, K-i-L-T. (Rec)"
"My, Oh My - WrecCkers ®

*(Dierks Bentley) Hi I'm Dierks Bentley. Real country variety,
more commercial free music and no bad mouthing the other
stations. That's the K-I-L-T promise. (Rec)*

Settla For A Slowdown - Dierks Bentley

(Hudson) One Hundred Point Three K--L-T with your real
country variety. (Live)

Hudson backselling Dierks Bentley song and saying he'd
settle for a heater. Timecheck.

(Hudson) On the Hudson & Harrigan Show. (Live)

Hudson saying he thinks this is the coldest winter they've had
in awhile. Harrigan saying that it was really mitd last year and
Hudson saying how they only built two fires out at the ranch
last year. Harrigan saying they'll keep you updated on all that
in a moment and that C J. Cooke the producer will be in to tell
you how you can find out about closures and they'll run down
the forecast.

{Harigan) It's time for the Rowdy Word of the Day. Worth a
four pack of tickets to the Houston Gun Collectors Show this
weekend at Reliant Center. (Live)

*Harrigan and other's talking about the word of the day being
~shot™ and that you'l hear that sometime in the four o'clock hour”
*(Harrigan) Four O'clock hour is when you'l hear “shot™ at
least once. And it's worth an extra twenty-five hundred points
10 you loyal listeners. All you have to do is go to your Loyal
Listener account at K-I-L-T dot com and type in the Rowdy
Word of the Day “shot™. (Live)*

{Male announcer) The New Ona Hundred Point Three K-I-L-T

tréffic. (Rec)

Traffic report with TJ. Callahan.

T.J. Callahan with school closings.

*(T.J. Callahan) For a complete list of all school ciosures in

the greater Houston area, just go 1o K-1-L-T dot com and click
on our Severe Weather Cenler. (Live)®

Timecheck.

*(T.J. Callahan) K-I-L-T Traffic is sponsored by Moe's Place.
Kevin Fowlers coming to Katy this Friday night at Moe's Place.
Call two eight one, three nine two, thirty-four ninety-nine for
tickets now or log onto Moe's Place Katy dot com. And coming
soon, Roger Craiger. Moe's Place, continually bringing the
hottest music to Katy, Texas. (Live) *

Bowitial Siincedelet |
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| ‘New Faces’ 2007

Arriving With Momentum, They Aim To Make Their Mark

: By R.J. Curtis

ature musical showcase and final event of
ry Radio Seminar (CRS) is the New Faces show
iner. W Through the years there have been some
L unforgettable New Faces moments. In 1994, Tim
| McGraw's performance of “Don’t Take the Girl” left the
! audience speechless. His career subsequently catapult-
| ed into overdrive. Two years ago, Sugarland stepped up
w to establish itself as a superstar in the making.

tum into their March 2 scheduled per-
nces, with hopes of establishing a long-term
carcer and stronger relationships with radio,

. o TR . .
\ Each of this year’s five New Faces carries strong

fon

W
-]

Trent Tomlinson
As a teen, Missouri native Fomlinson was drawn
to music after deciding baskethall wasn't his
nd he was soon playing in clubs and bars.
lly ateracted to rock, Tomlinson segued to
v. auditioning for TNN’ “You Can Be a
Star” during his junior in high school, He
eventually reached the tinals in Nashville, only to
lose by two-tenths of a point,

Movint to Nashville, Tomlinson worked in

M

N\

N

ed one of his songs on a Johnny Rodriguez album,
Emerson Drive, Biue County and other acts also
recorded his material. Then came his big break: a
showcase for Lyric Street senior VP of ARR
Doug Howard and president Randy Goodiman,
“Country Is My Rock.” Tomlinson's Lyric
Street debut, features five songs released in demo
form. After lead track “Drunker Than Me™ peaked
at No. 19 on the R&R Country chart, Tomlinson
followed with “One Wing in the Fire”
*Tomlinson’s music has been great for the radio

\

l 24/7 NEWS ONLINE @ www.RadioandRecords.com

Printer’s Alley, competed in talent contests and land-

station and there was a strong turnout when he
played KRTY's club show!” says Julie Stevens, D
at Empire Broadcasting Group KRTY/San Jose,
which, with more than 1,500 total detections, has
devoted the most carly airplay to Tomlinson.
Stevens says she and GM/MD Nate Deaton “liked
both of his songs. I think you add from your heart
and then watch what it does with the andience”

Jack Ingram

Borm in Houston, Ingram embodies the Texas sound.
look and attitude. While studying psychology at
Southern Methodist University, lngram toured the
bars and roadhonses that are so rich with the Texas
musical tradition, Playing regular gigs at Adair’, his
Beat Up Ford Band released several independent
albuns—one of which was recorded at the honky-
tonk. Ingram eventually nailed a reconding contract
with Universals Rising . before moving 0
Sonys Lucky Dog to release“"Hey You," followed by
a live album cut with Chardie and Broce Robison.

Ingram has long had a strong association with
Cumulus Media Partners’ KPLX (the Wolt)/
Dallas, the station that has played him the most,
according to Nielsen BDS, KPLX interim P
Smokey Rivers says the station saw Ingram as a
leader of the Texas movement.

“He had all the markings of somebody who'd
be sue 1 and not just in our borders,” Rivers
s s0 honed from doing clubs and thae
business is still so strong here. He was a great way
for us to push the Texas image.”

Last year Ingram recorded “Live: Wherever
You Are™ at the famous Gruene Hall inTexas and
signed with Big Machine Nashville. The studio
version of *Wherever You Are” reached No. | on
the R&R Country chart, and he followed up
with “Love You." which peaked ac No. 12,
Current single “Lips of an Angel.” a cover of the
Hinder rock hit, remains active on the chart.

Rodney Atkins
On the heels of two No. 1 singles, Atkins brings
strong momentum into CRS week. Growing up in
Cumberland Gap, Tenn., Atkins discovered music in
high school. Soon afier he was playing county fairs,
shopping malks and music festivab. During college he
continued playing, ofien maveling to Nashville to
perform and write. He soon caught the attention of
Mike Curb, who signied him to Curb Reconds. His
2003 Curb debut netred a top five hit,"Honesty™
Atkins found his groove on his second album,
authoring six of its 10 tracks. "If You're Going
Through Hell” peaked at No. 1, and to date, has
registered more than 1.36 million detections. The
follow-up, “Watching You,” has been an

omnipresent force on country radio for months
and also peaked at No. 1.

Tim Jones, P of Clear Chamnel KBQV
Albuquerque, whose station leads the country in
spins on Atkins, says, “We felt Rodney had what it
takes trom the start and we were dead on. He con-
tinues to be our top tester week-in and week-out”

Miranda Lambert

Lambert didn't come out on top in the inaugu-
ral scason of “Nashville Star™ in 2003, but she
describes not winning as a blessing. She says she
wasn't ready to go immediately into the record-
ing studio after the contest, Signing with
Columbia, she took her time putting together her
first album, “Kerosene,” which carned Lambert
nominations for the Country Music Assns
Horizon award and the Academy of Country
Music’s top new female vocalist.

“Kerosene™ also established Lambert as a legiti-
mate songwriter. She was soon touring with super-
stars George Strait and Keith Urban,

Mark Grantin, P of Midwest Family Broadeast
Groups WWQM/Madison, says when he and MDD
Met McKenzie first saw Lambert perform,“we both
had goose bumps, and said, 'She's got it” ™

Every single worked for Q106, Grantin says,
passing the all-important research linnus test, He
adds."She has all the intangibles: the ability to write
great sic, the star power, and she is a talented
young wonan who is the complete package”

Lamberts second album, “Crzy Ex Girl-
friend.” is due this year. Like its predecessor, the
album features Lambert having a hand in writ-
ing most of the songs, collaborating with Gillian
Welch and Patty Griftin.

Eric Church
Anybody who atended CRS in 2006 and saw
Church at the Capitol Reconds lunch already knows
what he brings to the table as a live act. Church’s
chops were honed playing five nights a week in the
Mountain Boys, which enjoyed regional suceess in
North Carolina. Like Atkins and Tomli
Church torned to music in college, atter conclud-
ing that he wouldn't be able w0 niake a living play-
ing sports. Within a year of moving to Nashville, he
signed a deal at Sony/ATV Tree Music Publishing,
After Terri Clark reconded and refeased his
“The World Needs a Drink™ in 2004, Church
met producer Jay Joyee and showcased for
Capitol Nashville, which lead to the release of
“Sinners Like Me™ in 2006. The album has pro-
duced two top 20 hits—"How "Bout You™ and
“Two Pink Lines.” Church’s latest single is*
Like Me,” currently No. 36 on the chart.

MARCH 2, 2007
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The New single

“Just Might Have Her Radio On”

Co-written & Co-produced by Trent Tomlinson

LfRic Srreer
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NEWS / TALK / SPORTS

1 was a very shy girl. who wore natural fibers,
who grew up in New York and went to college
in New England. | was suddenly thrown from
that onto the national scene with the success of
the book after it was published in the fall of 1980.
It was shocking.
\ e 1 traveled the entire country, even to cities that
Author turned talk host gets Wired at TRS 2007 were not usual stops on a book tour, because the
book was just so popular. We thought we were
‘ w = writing about a very inside liccde thing—it caught
us totally by surprise. All of a sudden. at age 22,
Ext rao rd I na rl Iy 1 had a tremendous number of opportunitics

come my way, and | see myself as having been

very lucky as a result of that book still to this day.

= '
‘ | sa . What qualities do you think made you attractive to
|
|

the folks at GreenStone for your new role as a talk
radio host?

Continued on poge 42

Al Peterson , .
APeterson@RadicandRecords.com | realize | have a

pulpit but the

or those of us who are “of a certain age,” as they say, our first intro- H

duction to Lisa Birnbach was as co-author of the 1980s pop- show ISI’ SOt 'at
40 culture phenomenon, “The Ofticial Preppy Handbook,” which cause,h akt
/ spent an impressive 38 weeks atop the New York Times best- ave an
% seller list. @ Since then, Birnbach went on to author 19 more ! agenda tO'
% books and now also hosts a daily 9 a.m.-noon show for ' pUSh.
% GreenStone Media’s recently launched talk radio network aimed at women. A Lisa BirnBach
% working mom of three, Birnbach is also a familiar face from dozens of appear-
% ances on a variety of TV shows, including “Late Night With Conan O’Brien,”
/ “Today,"Politically Incorrect” and “CBS Early Show;” where she had a humor-
Z ous weekly segment called “Yikes, I'm a Grown-Up.”
7
_
7

At the upcoming 12th amual R&ER Talk Radio  and abo gain some insighes into the mind of
Seminar in Los Angeles, Birnbach will host a spe- Bimbach and her radio show, | urned the tables and
cial one-on-one chat with Wired magazine senior  miade the usual “interviewer” the “interviewee™ for
editor Nancy Miller. The pair will talk about how  this exclusive conversation.
technology is changing the media habits of radio
listeners literally on an almost daily basis. Talk about how the “Preppy Handbook” changed

l To get a sneak preview of that TRS 2007 session,  your life.
!
CHER! GlL ANN AARON ALEX
| PREST ( OMPTON KATERSKY STONE r

A ‘ L CORRESPONDENTS
G THE STORY HOME

e NEYS

TRUSTED. CREDIBLE. COMPLETE.

) A WA

| 24/7 NEWS ONLINE @ www.RadioandRecords.com MARCH 2, 2007
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Continued from page 40

When | fist met [GreenStone board member] Edie
Hilliard, I think she was most interested in the fact chat 1
logically, middle-aged—God, 1 hate that
phrase—woman in my 40s with three kids and a fair
amount of media experience from publishing, television

and radio.

am a ¢l

What appealed to you about the idea of hosting a
radio show?

Over the past five or six years 1 have become a carpool-
er. Edon't think | appreciated radio as much undil spend-
ing so much time driving my Kids all over the place every
day. The radio became my companion and my friend and
1 really Jearned to appreciate the macy and depth of
conversation | could hear there.

1 adored being on TV, but to go into any kind of depth
on astory on teevision, even if T begged. T mighe get three
or four.minutes. So what I heard on radio. from thac point
of view, was very appealing to me. Was 1 out chere selling

R&R TRS 2007 Update

This year's ABC Radio-hosted newsmakers kuncheon
on March 9 is sure to be another memorable R&R
Talk Radio Seminar event as ABC Radio senior analyst
Fred Thompson hosts a one-on-one conversation with
a special guest. Lngmtowmmdwnud
click on " for regi and upd

TRS 2007 information.

A

TALK RADIO SEMINAR

myself as a potential radio host? No, this was one of the
great opportunitics of my life that sort of fell into my lap.

Is it harder than you thought it would be?

Oh, yeah, detinitely. Having to maintain that level of focus
for three hours is not easy. By the end of the show. | am
depleted—my ideas are done and my throae is sore. But
at the same time it's enormously exciting. So far its been
just fabulous. 1 feel like my brin is aceally growing
because [ am learning so much every day from all the peo-
ple I get to talk with.

Also, there are days when | can tell, based on the callers,
that we're actually sometimes helping people. I'm here to
be sort of everyone’s long distance best friend dhae they
can say anything o, but if it happens that we've managed
to also help with a problem or get them througl
a crisis, that’s a really greac feeling.

What's the essence of the program?

Ie’s extraondinarily Lisa—1 think that’s the best way I can
put it. There's a very large mix of high and low, serious
and lighe. Even when we discuss a serious topic, | try to
find ways to inject a bit of lightness into it. I want our
guests to feel like they had a really good time, and 1 wane
listeners to feel that way, too.

I say what | think, and whats on my mind is probably
going to end up on the show. For ex:
ly talking wich Ralph Nader and T asked him if he was
going to run for president again, When he said he didn't
know, I said."Well, personally I don't think you should, but
if you do, will you announce it on my show?” That really
made him laugh. I think you can do that with a guest.

le, | was recent-

And what do you hope listeners will take away from the pro-
gram each day?

I hope they will feel less alone. There are so many
moments throughout the day when all of us are i
tion, even though most of vs feel like we have no time
for ourselves. So I'd like the show to make you feel more
connected to other people.

isola~

Can guys feel comfortable listening, too?
1 am in no way trying to make the show all “girly” and

‘I don't think |
appreciated radio as
much until spending
so much time driving
my kids all over the

place every day.’
—Lisa Birnbach

estrogen-heavy. I can tell from the callers we get that there
are a lot of men out there listening to the show, too. |
wane to talk about things that are interesting to both
women and men. 165 a show for people, not a female ver-

sus male ching.

A lot of talk radio leans toward political talk. Are you
political?

1 am personally political and | don't hide it. [ talk about
politics, but it’s not a political radio show. I think what you
will hear me talk about mosdy are relationships, kids,
health, the media and, to some extent, pohitics.

1 realize T have a pulpit but the show is not a cause, |
don't have an agenda to push. | don't think anyonge listen-
ing would wonder where I'm coming from on an issue,
but 1 also don't feel like it's my missian to convert people
to my way of thinking. I'm interested in hearing what

everyone has to say.

Tell us a bit about what we can expect during your upcom-
ing appearance and conversation with Wired senior editor
Nancy Miller at TRS 2007,

First of all, [ think what we will be offering is a perfect
example of how two women will be talking about some-
thing that is also really interesting o men. We're going to
be talking about the miniaturization and assimilation of
technology into all of our lives. I am certainly not nearly
as technologically advanced as Nancy, so I'll be the one
who is trying to preserve personal relationships, despice all
the pressing of buttons and clicking of clickers. We'll be
looking at just how much our world really has changed
because of the techno-boom. RR

i

ATTEN

TalkShowsUSA com

It's like the Superstore for Radio Talk Shows.

Skip Joeckel

24/7 NEWS ONLINE @ www.RadioandRecords.com
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BIG SHOTS
Compiled by Alexandra Cahill

ACahlli@RadicandRecords.com

Say Hello To ‘Yesterday’

1. Former "N Sync vocalist JC Chasez stopped by Clear Channel
CHR /top 40 WAEB (B104)/Allentown to chat with staffers and
promote his new release, “Until Yesterday.” Pictured, from left, are
morning show co-hosts Mike Kelly and Laura Cramer, Chasez and
PD Laura St. James.

&
o

2. Alpha Dogg Archway Broadcasting urban

Hey, big shot! E-mail high-resolution

photos from your promotions,

appearances, promo tours and other | cenier, received the Media Arts Award at the

radio and record industry events to | Hollywood Arts Coundil's 2ist annual Charkie

ACahill@RadioandRecords.com. Awards. Actor Fred Willard, left, and ABC Radio
president/GM John H. Davison were on hand to
help Ladd commemorate the occasion. (Photo
credit: Michael Schwartz) &. So Far, So Good

| Bryan Adams, left, posed for photos with

after the Canadian pop/rocker made a special

K““ \““Kl‘t’ appearance on his show, “Kick Out the Jams
with Dave Marsh.” S. Life in The Fast Lane
Sony BMG Music CEO Rolf Schrmidt-Holtz, left,
congratulated Carrie Underwood at a post-
Grammy Awards bash honoring the label’s
winners and nominees at the Beverly Hills Hotel
in Los Angeles. The "American Idol” season
four winner received best new artist and female
country vocal performance awards for her debut
album, “Some Hearts.” Sony BMG celebrated a
grand total of 36 Grammy wins. 6. An
American Institution From left are Los
Angeles councilman Herb Wesson, Ray Charles
Enterprises president Joe Adams, Warner/Rhino
Records president Scott Pascucci and Concord
Records executive VP John Burk, who

x participated in the ceremonial groundbreaking

of the Ray Charles Library in Los Angeles, which
4 4 is being built on the site of Charles’ recording
‘\ | studios—now a historic landmark. It is planned
]
i - h | A - — Satelite Radio executive VP of programeming
=il — g - B | Erc Logan at his post-Grammy Awards pary,
W hosted by Queen Latifah at Social Hollywood in
X . Los Angeles. The rapper/actor received

Grammyys for best rap song for “Money Maker”
and best rap album for “Release Therapy.”

y
.
.
%
/
Z
/

NN
A\

q to open in 2008, and will contain reference

% exhibitions, instructional aids and dassroom
i space. 7. Southern Hospitality Def Jom artist

Ludacris, left, enjoyed the spothight with XM

24/7 NEWS ONLINE @ www.RadicandRecords.com . MARCH 2, 2007
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Andy Santoro promoted to senior
VP of Millennium Radio Group. B
Universal Motown Records Group

splits into twe separate entities: Universal
Motown and Universal Republic. @ Tommy
Chuck becomes PD of Clear Channel’s
WXXL/Orlando.

Farid Sulman is
appointed CEO
of Citadel. @

Benny Pough is elevated to

senior VP of promotion for
MCA Records. @ Dave
Richards returns to Seattle
as PD of KISW.

Chancellor Broadcasting and Evergreen
Media merge to becorne Chancelior
Media, then purchase Viacom's radio

properties. B Jeff Levine joins WLIR and WLRI/
Long Island, N.Y., as director of programming and
marketing. @ Jesse Scott is chosen as PD of
WRLTNashville.

E Smokey Rivers
| rises o PO of

WOCH-FM/Norfolk. B John
Roberts selected to he PD
of WAFX/Norfolk. B Phil
Costello is upped to senior
director of promotion at
Virgin Records.

Carl Cardner is installed as station
m manager of KEX/Portland, @ Steve
FIE Kingston is elevated to OM of

WHTZ/MNew York. @ Tom Tradup accepts the
OM gig at KRLD/Dallas.

Gerry
DefFrancesco is
hired as PD of

KII5-FM/Los Angeles. @
John David Spangler is.
named KSAN/San Francisco
PD. ® Donna Brake becomes
PD of W3B-FM/Atlanta.

<

Dcfrantesco

Rick Sklar is promoted to VP of
programming for ABC Radio
Division. @ John Lego s tapped to
be GM of KERE/Denver. B Paul Sebastian
moves to Jacksonville for middays at WAPE.

IMARCH' 2,: 2007
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THE SPIN

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anth

Adkins Closes 10-Year Gap At No. 1

Frace Adkins celebrates his second
No. 1 on the Country chart as
“Ladies Love Country Boys™
(Capitol Nashville) hops 3-1.This
marks Adkins’ first trip to the sum-
mit on the Niclen BDS-fueled
scorecard singe “(This Ain) No
Thinkin' Thing” capped the chart
for one week in March 1997,

The 10 vears that passed berween

Adkins” chart-topping singles is the longest stretch for any vountry artist
since Kenny Rogers® 13-year gap between 20005 “Buy Me a Rese™ and
his 1987 duer with Ronnie Milsap, "Make No Mistake, She's Mine.”
Speaking of 1Rogers. he brimgs Don Henley back to the Cowntry chart
for a third time with "Calling Me™ (Capitol Nashville), whicly bows at
No. 59. Henley previously spent six weeks on the chare in 2000 wich

“For My Wedding” He was also a featured vocalist on Trisha Yearnwvood's
“Inside Out,” which peaked at No. 31 m February 2002,

Godsmack's’Enemy’
Rocks Top Five
Godsmack carus its first top five
on the Nicken BDS-powered
Rock chare as *The Eneny™
(Universal Republic) climbs 7-4. In
13 prior visits, the group had never
gotten higher thaw the No. 6 peak
tor both "Serenity™ in Ovtober
2003 and “Speak” in June 2006,

Lt Feels The
eat Of Mims

While “You™ by Llovd tallies 2 tourth
week at No. 1 on the Rhythinic
chart.” This ks Why Ty Flot™
(Capitol) by Mims moves 3-2 and
g 424 plays to close the gap
berween both songs to a mere 12
spins. Irs ehe tightest mangin between
the top two songs ac the format since
the Sept. 30, 2005, chart, when nine
plays separated " Gold Diggrer™ by
Kanye West featuring Jamie Toxx
(5.159 plays) froin “Like You™ by
Bow Wiy Feataring Ciar.

Stewart Rocks
AC With Two

‘Classics’

Rod Stewart makes strong moves on
the AC chart with two tracks from his
album “Stil the Same . . . Great Rock
Classics of Our Time” (RMC). His 6-
month-old “Have You Ever Seen the
Rain” grabs Most Increased Plays hon-
ors at No. 9 (up 167), while “Fooled
Around and Fell in Love” debuts at No.
25. The entry marks Stewart’s 39th
AL hit, a run that began with
“Tonight's the Night” in 1976—~the
same year that Elvin Bishop's original
version of “Fooled” was a No. 3 pop
hit on The Billboard Hot 100.

“Fooled” is also Stewart’s 23rd AC
chart title during the Nielsen BDS era
(which began in July 1993 at the for-
mat), pulling him into a first-place
tie among male artists in that span
with Eiton John and Jim Brickman.
In that time frame, only Celine Dion—
with 30 appearances—has more.

g

Tank Waits 21 Weeks
(And Six Years) To
Reach Top 10

Tank returns to the top 1) of the Urban AC
chare for the first time in six years as “Please
Don't Go™ (Universal Motown) takes Most
Iiereased Plays up 220) and junips 11-8. His
first aned only other top 10 was “Muaybe |
Deserve™ in April 2001,

Tank seems to specialize in taking his sweer
tithe as Dis songs 21-week ek into the chares
upper quadrant is the longest sinee Kindred the
Family Soul necded the ame time span to hit
the top 1) with "Where Would | Be (The
Question)” in Jamuary 200,

Metallica Finds ‘Ecstasy’

After an absence of more than two and a half
years, Metallica returns to the Active Rock chart
with “The Ecstasy of Gold” (Sony Classicai) at No.
29. The track comes from the “We All Love Ennio
Morricone” tribute album, which features such
diverse pecformers as Bruce Springsteen, Celine
Dion, Herbie Hancock and Andrea Bocelli.

* “Gold,” which Morricone wrote for the 1966 film
“The Good, the Bad and the Ugly,” has long served
as the opening music for the group's live shows. it
is the T7th Active appearance for the quartet, mov-
ing it into sole possession of second place on the
format’s all-time list, just one behind Komn.

Gym Class Sprints

Gym Class Heroes score high marks on the
CHR /Top 4 report cand, soaring 18-10 with
*“Cupids Chokehold” (Atlautic/Lava). The
ciglit-spot jump into the top 10 is the biggest
by a group since Nickelback rose 15-7 with
“Photograph” in Octaber 2005, 16s also the
biggest leap by 4 gronp enjoying its first top 10
appearance since Fountains of Wayne zoomed
21-10 with "Stacy’s Mom™ in October 2003,

“Cpid.” which samples Supertramps 1979
classic "' Breakfast in America.” achicves
Airpower status and takes the chart’s third-best
gain in plays (up 850).

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Nova 1069 PD Tracy Austin shares cultural insights from Down
Undah

CHR/TOP 40

Austin: An Honorary

Aussie -

Kevin Carter and Keith Berman

KCarter{@RadioandRecords.com,

hey say that changing jobs and getting married are two of
life’s biggest stress-inducing challenges. Last July, program-
mer Tracy Austin committed both deeds and shocked the
industry when she announced she was resigning from
KRBE/Houston after nearly five years at the helm, getting
married and lc.aving not only the country but the hemi-
sphere to. program Nova 106.9 in Brisbane, Australia. B It’s been about six
months since she left, so we figured we'd look in on Austin to see how she
was dealing with the culture shock and what it’s like programming radio in

a whole other country.”

What are some of the Hggeﬂ differences
g for A .

Thc basics of good radio still apply. but Nova
is known for breaking the rules. The Nova
concept was founded on, “Never more than
two ads [spots| in a row.” so we always get you
back to music faster. The music also nioves a
lot faster: We lead on new music, and we cycle
songs through much quicker than | have in the
past. We abso do news every hour from 6 a.m.
to 6 p.m.—that’s expected in Australia. We've
got different music features on cvery hour, and
it's different every weekday.

Another big difference is just the language: |
spent the first few weeks here just figuring out
what nty morning show was saying and identi-
fying the voices. The morning show is the
breakfast—or “breaky "—show, from 6 t0 9 a.m.
Then its “mornings”™ from 9 a.m. to noon—
noon is actually called “midday.” then “after-
noous” [noon-3 p.m.| and “drive” {3 p.m.-7
pn]. Overnights are called “mid-dawn.”

The station is the coolest-looking place I've
ever worked—it's the third floor of an old wool
store. like what we'd call a loft. My office has no
ceiling and no door. Sometimes, its hard to
focus, but my door is always open.

In addition to the list of Australian radio terms,
1 kearn a new Aussic slang term every day. Ifyou
say you “root” for a team, people think you've

slept with them. Saying “shit™ is no big deal on
the air; its commonplace here. The first time |
busted out a “goodonya, mate"—"good job” in
Aussie—| knew | was getting the. hang of it.
Aussic is pronounced with a "2 like Ozzy
Osbourne. The letter *2” is pronounced “zed.” If
a word has too many syllables, Aussics remove
two of them, repeat a consonant and add an “o”
or an "a" to the end to create a new word. For
cxzmplc pruo for presentation, “journo™ for

list, “rego” for registration,“devo™ for dev-
ascm:d By the way, “getting boned™ means you
got fired.

Did you learn anything through trial by fire?

1 knew some people would be thinking,“Who's
the Yank?” But | told them, “I'm new to
Australia, so you're going to be teaching me
thase things. But | know radio, and together
we're going to have some fun.” Aussics are all
about keeping it real: There is a definite lack of
political correctness. They respect you more if
you are dirgct.

How is record promotion and contesting
different in Australia?

We pay for most of the competitions we do, like
flyaways. We often work with the labels nation-
ally to launch albums, though its harder for
Nowa to do concert promotions, given our lim-
ited inventory, so we have to be extra creative
incorporating it into programming.

24/7 NEWS ONLINE @ www.RadicandRecords.com
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ou're going
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and together
we're going
to have
some fun.” '

=Tracy Austin

Who are some of the bigger artists thére?

Australia has a long heritage of great bands,
from INXS to AC/DC and Wolfmother and
Silverchair. There are also a lot of the same
artises: Jack Johnson has a very Queensland vibe
with the surfing, Panic! at the Disco, Good
Charlotte, Green Day, U2. The Scissor Sisters
and Pink are huge here. Eskimo Joc is an Aussic
band we play, and there's others like Rogue
Traders and Sneaky Sound System. Nova ako
plays dance music, like TV Rock and Fedde La
Grande. I'm siill learning the songs in our
library, especially recurrents like Thirsty Merc.

is there a government-mandated level of native

artist airplay, like in Canada?

Yes—25% has to be native artists, and 25% of that
has to be from within the last year. We count
down the top 40 songs in the country every
Sunday with a nationally syndicited show out of
Nova/Sydney, “The ARIA [Ausiralian Re-
cording Industry Assn.| Chart Show™

What kind of ratings system do you have?
ACNiclsen docs our surveys, which come out
cight times per year and last for five weeks each.
It’s the same basic principles as Arbitron's diary
methodology, but they're called “waves™ instead
of trends, and the results come out quickly.

What's your competitive landscape like?

We're up against other commercial stations,
like B105, Triple M and 97.3, and noncom-
mercial government-owned  stations,  like
Triple J and ABC.

What's life like Down Undah? Anything that
caused huge amounts of culture shock?

1 spent the first few weeks just trying to fig-
ure out what the personalitics were saying.
Aussic is its own language sometimes. The
malls close at 5 p.m. on Saturday and 4 p.m.
on Sunday. Walking across the street is tricky,
since you're trained to look the other way for
oncoming traffic. Sadly, theres no good
Mexican food here.

Getting most of the movics and TV shows
later than the U.S. is frustrating, except when
you know what happens in the scason finale
of “Grey's Anatomy.” Also, the scasons are
backwards, so Christmas is in the summer-
time—it’s been continuous summer here for
the past six months.

How are you and your new, husband, Mark doing?
You'll love this: Mark has been singing as Robin
|Gibb) with a Bee Gees cover band that tours all
over the world. They're called Night Fever, and
they are great. This is definitely an adventure, and
it’s really important to share it with someonc. |
wouldn't have been able to do it without him.

Looking ahead?

This Nova is the youngest in the network, just
2 years old in April. We've been No. | 10+ in
the last seven surveys. Not a bad place to be: now
the challenge is keeping it there. R
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CHR/TOP 40 INDICATOR REPORTERS

KQID/Alexandria, LA
PD: Ron Roberts

KPRF/Amarillo, TX
PD/MID: Marshal Blevins

XGOT/) . AK
s
PO/MD: Bill Stewart

WWBX/Bangor, ME
OM: Jeff Piesce

KRSQ/Biltings, MT
OMIPD: Kyie McCoy

WWYL/Binghamton, NV
PD:Matt Johnson

KZMG/Boise, 1D
OM: Rich Summers.
PD: Brad Cotlirrs
APD: Valentine
MD: Miggy Sentos

KNDE/Beyan, TX
POMD: Lesley Henton

'WR2E/Cape Cod,
OM: Steve McVie
PD: David Duron

KTRS/Casper, WY
OM/PD: Donovan Short

K21A/Cadar (1}
{OM: Rob Norton

PD: Greg

MD: Ric Swann

WQQB/Champaign, Il
PL/MD: Ken Cunnangham

WIYYoncord
PO/MD: A) Dukette

WLVY/Elmica, NY
OM/PD: Gasy Knight
APD: Brlan Stoll

WNKV/Elenira, NY
OM/PD: Scott Free
APD: Amanda Valentine

'WRTS/Erie, PA
PD: JessicaCurry

WSTO/Evansville, N
OM: Tim Hue! sing
PD: Jason Addams,

24/7 NEWS ONLINE @ www.RadioandRecords.com

(Lake Regions), NH

'WDAY/Fargo, ND
PO: Troy Dayton
MD: Special Ed

KISR/FL. Smith, AR

OM/PD: 'B-EDW' Rick Hayes
APD: Rham Cunningham

MD: Mike *Mike at Night” Olghem

WYKS/Gainesville, FL
POVAMD: Carter

KKXL/Grand NO, NO
OM: Rick Acker

POMD: Trevor O
APD: Dave Andrews

WQPO/Harrisonburg, VA

WKEE/Huntington, WV
PD: Jim Davis
APOMU: Gary Miller

KSYN/Joplin, MO
OM/PD: Jarson Knight
APD: Steve Kraus

WAZY/Lafayette. N
OM: Rick Prusator
PD: Kaven Rite:

MD: Kim

wﬂw
PLX: Josh Strick

KZN/Lubbock, TX
OM: Wes Nessmann
PD: Jacqui Neal

WCIL/Marion, L
OM/PD: Chad Elliot
MD: vy
KIFS/Medford, DR
OM/PD: Michael Moon

KNOE/Monroe, LA
‘OM/PD: Bobby Richards
MD: Mike Austin

PO:AJ
MD: Larry Kright

'WQGN/New London, CT
PO: Kevin Palana
MD: Shawn Murphy

WSPK/Newburgh, NV
PO: Scotty Mac
APD: Sky Walker

MO: Danny Valentino

XCRS/Odessa, TX
MD: Nate Rodriguez

City, FL
OM: Mike Preble
PDMD: Jo Valentine
APD: Kris Kaane

SHRG e gt

APD/MD: Jayden McKay

KIXY/San Angelo, TX
OM: Jay Michaels.
POMD: David Care
APD: Teri Jacobs

WAZO/Wikmington, NC
PO: Mark Jacobs

KFFM/Yakima,
OM: Ron Harris.
POMD: Steve Rocha
APD: Reesha Cosby
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Artist MC Magic runs his own label while moving his music up

the charts

Doing It The Hard Way

Darnella Dunham
DDunham@RadicandRecords.com

ts always tough for independent artists to get enough spins
to chart nationally, but MC Magic has a lot of faith in his
team—as an artist, producer and CEO/owner of Nastyboy
Records, he even works his own records. l MC Magic start= |
ed out as a mobile 1] and made the transition to artist/pro-
ducer/label owner in 1991, He created Nastyboy Records in
his hometown of Avondale, Ariz., and independently released “Lost in Love,”

which turned into a local hit.

Four vears later, his first full-length album
“Don't Worry™ was issued. It included the mrack
Magic formed the Nastyboy
Klick in 97, which “Tha First
Chapter”  on Nastyboy/Glassnote/ Mercury
Records. A vear later, it came out with “Tha
Second Coming.”

The Nastyboy Klick toured the country for a
year before the members returned to their regu-
lar jobs. In 2001, as NB Ridaz, they partered
with Upstains Records and dropped “Iwasion™
and "NBRidaz.com." After the second album was
released. Magic ended his reladonship  with
Upstains when mutually agrecable terms for 2

“Lost in Lowve”
released

new contraet coakdin’t be reached.

Magic has been doing it on his own sinee he
parted ways with Upstairs and appreciates the
benetins of being independent. "When you'ne

e e N e T T eesss— )

Spreading ‘Lies’

KBMB (}03.5 the Bomb)Sacramento PD Pattie Moreno believed in “Lies™ so much that she
recommended it to KXJM (Jammin 95)/Portiand, Ore., PD Mark Adams. The MC Magic song is
nowphyhgonKxJMhlingotnmmworRMgonmnlswmFdlouingisuhstohll

]

with a major label it's kind of like a production
line—they throw out a record and they give it a
certain time to perform.” he says. 1 it doesn't
pertor in that time. then the powers that be take
it off and anove on to the nest one.

“RBeing that I'm the producer, 1 know when

a record’s & hie—at Jeast 1 feel | do. Even when

someone tells me it's not working. it in my heart
and in my mind 1 know it’s a hit, I'm going to
keep going at it. The reaction T get from my
core fans solidifies that what 1 believe is true,
so | juse keep at it. Sometimes it can turn into
a nuisance, because 1'm reaching one to all these
Ps and Mbs on the regular; it a licde bic of
a stakeout,”

As Magics current single “Lies.” featuring
Krystal Melody, contimues to move up the R&R
Rhythmic chart, currently perchied at No. 33,

R&R rhythmic reporting stations currently exposing “Lies.”
KBDS/Bakersfield KISV/Bakersfield KWIN/Stockton
KBMB/Sacramento KKFR/Phoenix K)XJM/Portland, Ore,
KCAQ/Oxnard, Calif. KOHT Tucson KZFM/Corpus Christi, Texas
KDGS/Wichita KPRR/El Paso WXI5/Johnson City, Tenn.
KDON/Monterey KPWR/Los Angeles XHTOVEI Paso
KGGI/Riverside KSEQ/Fresno
KHTN/Modeste, Calif. KVYB/Oxnard, Calif.

MARCH 2, 2007

www americanradiohistor

‘There’s lots
of people
that are in
powerfui
positions
now, that
when | met
them they
were night
jocks and
some were
interns.
That’s what
happens at
radio—you
never know
who s ﬁomg

tob et
next in line.’
—~MC Magic

other unsiggued artists are trying to fgure out his
formula." A Tot of the independent artists ask how
1 do it e says. “But 've been developing wela-
tionships. When 1 go to radio and 1'm done with
my interview, § don't just take off 1 like to hang
arotnd the radio station, pick people’ brains, get
to know them.

“Theres lots of people that are in powerful
pasitions now, that when 1 met them they were
night jocks and sonie were interns, That's whac
happens at radio—yon never know who's going
to be the next in line, And because you have a
cool relationship with them, they' it give your
record a chance. All 4 good. record teeds s a
chanee, beeause onee they pue it in callont and
the phones light up for it. then it tikes off aind
flics on its own.”

“This 1s Why F'm Hot™ by Mims was making

noise independenty, but atter thie anist signed

with Capitol Records, it surged to the top 10 of

R&R S Rbythmic and Urban chares, There is no
doult drat major label resources could help " Lies™
ascend to even higher levels, so why has Magic
renined independent all these years? "Fin open
to anyone who is willing to tlk.” lie says, “buc 1
haven't gotten any calls trom majors that say."Hey,
we can help take your record to the sky”

“We've been able to have fsuch] a consistent
string ot successtul records at radio. 1'm surprised
that someones not reaching out and going,
*You've got a great fornnila to get you to second
base—let’s get the home ran” ™

Magics hands-on approach to promoting his
e is less about wanting to nmimain control
and more sbout needing to survive, He says he is
so hieavily inwolved in the process because ™1 have
to be. Lets say we put it in the Tands of 3 recond
promoter. Nastyboy Records is a simall label. so
my SESN is nothing compared to the $1.500
they get per record from Universal. So what hap-
pens is.no matter how nch money Lean spend
with them, 1'na still not going to be a prioricy, and
') get the runaround. Theres a lot of records ot
there, and we're tighting for room.

“I think ["Lies”| can grow into the other
ttarkets, 1es just that we don’t have the rebution-
ships in those markets yer, Because we are in
this region, 11 shoot it to [KPR R (Power 102)
PD] Pattie [Diaz] and | XHTO APD/MIY/
mixshow coordinator| Big Al in El Paso, and ic’s
prety much.a contest o see who's going to
throw it on first because that’s such @ core mar-
ket for me”

Despite a strong following in the Southwest
and being well-known in several Latino-heavy
markets, MC Magic is trving to expand his
audience. "QOur music is cross-demo—its not
just a teeny-bop sound., iKs not just a gitl sound,
it's not just 2 Latino sound.” he savs “1d sav my
music is fike a hip-hop love jam with an R&1
and Latin twist. Given a chance, it will work tor
the masses.” RR

24/7 NEWS ONLINE @ www.RadioandRecords.com
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RHYTHMIC REPORTERS

WA J2/Albany, NY*
OM:; KevinCatahan
PD: Rob Ryan

MD: JD Redman

KKSS/Albuquergue, Ni®
PO Marco Ariay
MD:Matthew Candelaria

I(FA'I'IM:I-*. AKX
OM: Tom Qakes

PD/MD;: McConnel
“Man@Large" Adams
APD: Brad Erickson

WETS/Atlants, GA*
PD: Lee Cagle
APQ/MD: Maverick

KDHT/Austin, TX®
OM/PD: Chase

APL: Picazzo Stevens
MD: Bradiey Grein

KXBT/Austin, TX®
APD: Chico Rico

KBDS/Bakersfield, CA*
Pi): Robert Chaver

APD: Adlai "0J D-Lay™
Witson

KISV/Bakessfieid, CA*
OM: Erc Sean
PO/MD: J. Reed

XHTO/El Paso, TX*
PO: Francs Aguire
APO/MD: Alex “Big Al” Flosa

WROL/Flinme, Mi*
OM: Jay Patrick
PO: Nathan fieed
MD: Clay Church

KBOS/Fresno, CA®
PO: Greg Hoffman
MI: Danny Salas

KSEQ/Fresno, CA*
OM/PD: Tommy Del Rio
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WETT/FL. Myers, FL* WPOW/Miami, FL*
PD: Scrap Jackson OM: Tom Calocecci
APO/M{Y: Omar “The Big 0" PD:Ira " Tony The Tiger™ Wolf
MD: Ecidie Mix
WFFY/Ft. Walton Beach,
FL N
OM: Daa Collins. PD: Sam Eliot
PO Chis Strykes MD: Zanrie K.
WIFX/FL. Wayne, N KHTN/Modesto, CA*
PD: Phil Becker OM/PD: Rene Roberts
APO/MD: Weasel
KDON/Monterey, CA*
WNHT/FL. Wayme, IN OM/PD: Sam Diggedy
OM: Lioyd Roach APLD/MD:; Eric "The Funky 1I”
PO: Vincent "Mo o™ Witson
APDVMD: Shady Spencer WWRX/New London, CT
PO/MD: Brian Ram
'WHZT/Greenville, 5C*
OM: Steve Crumbley WNVZ/Norfol, VA®
PD: Fisher OM: Don London
PD: Michael Bryan
WDLD/Hagerstown, MD  APD:Nikki Lane
OM: Rick Alexander MO: Shaggy
POMD: Artie Shuttz
KMRK/Odesaa, TX
WWKL Harvisburg, PA*  PD: Christopher Marquez
OM/PD: John 0'Dea
APDMD: Venetia KKWD/Oklahoma City,
OoK*
KDDB/Honolulu, HE* OM: Chris Baker
PD: Sean Lynch PD: Ronnie Ramirez
MD: Ryan Sean MD: Cisco Kidd
KIK1/Honokshs, HE* WPYO/Orlando, FL*
PD: Tony Tecate OM: Steve Holbrook
APD: Pablo Sato PO/AMD: Ji¥ Strada
M K-Smocth
KCAQDxnaed, CTA*
KPHW/Honolulu, HI® POMD: Big Bear
OM: Wayne Maria
PO: K( Bejerana KVYB/Oxnard, CA®
MD: Kevin Akitake P/AMD: Daniel "Mambo™
Herrejorr
KPTY/Houston, TX*
OM: Arnutfo Ramirez KKUU/Poim Springs, CA
APD: Dana Corter PD: Anthorry “Antdog™
MD: Waren GZ Quiroz
APD: Erin Deveaux
WXiS/Johnson City, TN®*  MO:RonT.
PO/MD: Todd Ambrase
WZPW/Peoris, L
KCHZ/Kanses City, MO*  OM: Matt Bahan
OM/PD: Maurice Deoe PD: Don Black
MO: Quint "Q” Hatron
WKHT/Knoxville, TN®
OM: Rich Badey WRDW/Philadeiphia, PA*
PD: Russ Allen PD: Leo “Kid Leo” Baldwin
MD: Joey Tack MD: Masian Newsome-
McAdam
KRKA/Latayette, LA®
PO: Dave Steel KKFR/Phoenix, AZ*
APD/MD: Ctwis Logan PO: Bruce St. James.
APD: Karke Hustle
KNEN/Lareda, TX MD: 0. Joey Boy
PD: Arturo Serna il
KLUC/Las Vegas, WfPD'Buzszaﬂ!y
OMIPD‘.CalTImmw. MD: 0 Jon
APO/MD: J.B. King
KXJM/Portiand, OR*
KVEG/Las Vegas, NV* OM: Tim McNamera
PD: Sherita Saulsberry PO:Mark Adams
MD: Jesse ")-Noise™Garcia  APD: Carrie "Careezy” Fisher
MD: Big Kid Bootz
WLTO/Lexington, KY*
OM: Robert Lindsey : NY
PD: Tabatha Levravit POVMO: Jimi Jamm
APD:CJ. Mctntyre
KPWR/Los Angeles, CA*
APD/MD: E-Man OM/PD: Tony Bristol
AP(: Joey Foux
™ MO: Davey Morris.
OM: Jeff Scott
PO/MD: Magoo KGGL/Riverside, CA*
KBFM/McAen, TX* APO:MisMedna
OM:Bi"'rS-gtiaw MO: ODM Gutierez
1PD: Johnny
MD: Frankie G KWIERiverside, CA*
PIVMD: Al Fuentes
WEVO/Melbourng, Fly AP0 ChrisLoos
OM: Ken Holiday
PO/MD: B-Rock WiJS/Roanoke, VA*
PO/MD: Cisgo

KBMB/Sacramento, CA®
PO: Pattie Moreno
MD: DJ Short-E

KSFM/Sacramento, Ck*
PD: Byron Kenviedy

WOCQ/Salisbury, MD
PD: Wookie
MD: Deelite

KUUL/Sakt Lake City, UT*
OM/PD: Brian Michel
APD/MD: Kevin Cruise
KBET/San Antonio, TX®
PO/MO: Cindy Hill

AP(: John Henry Medina

KPWT/San Antonio, TX®
PD: Doug Bennett

XMOR/San Diego, CA*
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Big Boy busts out three hours of Hip Hop
musig, stars, and fun every weekend.
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URBAN

How WQUE, KMEZ and Arbitron held it together

Katrina's Aftermath In

Urban Radio

Hillary Crosley

HCrosley@RadioandRecords.com

n the wake of New Orleans’ annual Mardi Gras celebration, it

. seems timely to check in on the urban outlets in the Big Easy

and how they are faring some 18 months following the dev-

astation from Hurricane Katrina, as the city picks itself up and

tries to put its best foot forward. B Clear Channel’s new New

Orleans OM Nate Bell, the company’s urban WQUE PD

“Uptown” Angela Watson and Citadel urban AC KMEZ OM Lebron Joseph have

all taken an active role in boosting their stations’ role in the community. Despite

the challenges of slim advertising and a lack of Arbitron ratings, the broadcasters

have pushed forward, superserving the market with healing music and plenty of
practical information to help residents regain their footing.

WQUE now routinely hokds an on-air 10 pa.
open mi d the audio is
posted on ity Web site the following day.

KMEZ routinely gives Mayor Ray Nagin an
hourdong segmient to rap with listeners.

“For me, this has been the best time in my carcer
as a broadeaster.” Joseph says. 1 understand the true
purpose of how we serve the community and our
responsibility since Katrina happened. We are the
fint place they turn to for information.”

Despite their commitments to public service,
both the Citadel and Clear Channel outlers missed
out on quite a bit of advertising following the storm.

It was rough because there was this rumor that
nobody was coming back to New Ordeans,” Watson
says. “So wdvertisers took their dollars where they
thought their message would re
ence. But onee the first Arbitron ratings canie [back|
in spring 2006, it showed that we were still No, |

forum with listenet

larger audi-

in the region.”

Thankfully, advertisers are returning to the Gulf’
reggion, but in the meantinme, they were replaced with
criss advertising trom the likes of the Red Cross.

It was very ditticult at fint because not only did
people lose their homes, you had Ninth Ward busi-
nesses who used to advertise that simply no longer
existed.” Joseph says. “But then many government
agencies who had grant prograns needed to com-
numicate this to the community, so they began to
advertise. So i an ironic way, there became this
whole post-Katrina cottage  recovery  industry,

which needed 1o advertise.”

Meanwhile, Arbitron geared up to renew its rat-
ings survey i the New Oreans and Biloxi-
Gulfport-Pascagroula arcas, which canse with its own
enges.“The main issues involved the
of the survey process,” Arbitron VP of
domestic research Ed Cohen says, “Although we
have no way to know the percentage, more house-
holds had become cell phone-only and thus could
not be reached as part of the Arbitron service,
which uses a landline phone frame. We also
assigned a select group of more sympathetic inter-
viewers to handle New Orleans and Biloxi.”

Arbitron spent months setting up to restore its
research systems, because it was imperative that the
Gulf region’s ratings be as consistent as the rest of’
the country.

“There was abo the very touchy issue of popu-
lation estimates.” Cohen says. “Our supplier
Claritas did an excellent job in putting together
high-quality estimates that - withstood  indusery
scrutiny. Arbitrotr went so ar as to hire an outside
demographer to review the Charitas estimates and
offer his comments, which were positive,”

While the ratings company has experienced other
natural disasters that have affected it ability to con-
duct business as usual—like the 1989 San Francisco
earthquake and the events of Sept. 11, 2001-—it has
now developed a plan to withstand catastrophe.

Contrary to rumor, New Ordeans is regaining its
population. “Folks have been returning in the

24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘This has
been the best
time in my
career as a
broadcaster. |
understan
the true
urpose of
ow we
serve the
community
andour
responsibility.”
—Lebron Joseph

beginning of the fall and then again in January”
Watson says. “People probably don’t want to take
their kids out of school. and you're dealing with
somie people that don't want to come back to the
city confusion.”

Warson adds that the ci ing rebuilt in sec-
tions and there are farge arcas that have yet to be
refurbished. The city’s children are bearing the
brunt, because the few extracurricular activities thae
were in plce betore the hurricane have been

washed away.

“Just last week, there were about six murders here
in the ity Watson says. " We've never had a Dave
& Busters arcade and restaurnt ¢hain], and people
are wrying to keep things like midnight basketball
teams going. but it’s difticule”

Still, Joseph predicts that in time, the ciey will find
its proud footing again. “Personally, | foel it will be
five years before we are doing well here, and maybe
even 10 years before we fully recover.” he says. " But
this city will fully recover.”

Yet Katrina has forever changed New Ordeans and
its radio lndscape. As locals struggge to reassemble
their lives, the urban stations are there, supporting
with programs like Habitat for Humanity. Even in
trying times, the resilience of the Citadel and Clear
Channel clusters is heartening. RR

Additional reporting by Dana Hall.

The Immediate Fallout

Immediately after Hurricane Baton Rouge.

Katrina struck New Orleans, Personally, it was much more dif-
Citadel urban AC KMEZ OM ficult for WQUE PD “Uptown”
Lebron Joseph's cluster was Angela Watson. “l got my family
fortunate to have power and a together the Sunday before the
building to transmit from. storm and we ended up driving for

“We were one of the few compa- 18 hours because the closest avail-
nies that was able to get our sta- able hotel was in Memphis,” she
tions back up and running relatively  says. “We thought we’d stay for a
quickly after Katrina,” he says. “Owr  day and go back home. But then we
offices were downtown, which did stayed in Dallas with my brother. By
not get flooded. then the station was running out of

“The difficult part was with our  Baton Rouge. Three days later we
employees, many of whom livedin  combined with [nearty a dozen]
areas that were hit very hard—so other stations in the area, induding
while we were able to get back up our competitors, and came up with
businesswise, personally, many of  United Radio,” in which the outlets
us were still dealing with family banded together to provide informa-
and d to our property tion throughout the i
and homes.” Watson tried to stay in Baton

Then the station had to consid-  Rouge at WQUE's temporary office,
er its listeners, many of whom after her OM called her in—but there
lived in the Ninth Ward, which was  weren't any hotel vacancies. Her co-
literally wiped out by the devastat-  workers were sleeping in the station,
ing flood waters. but a5 a mother with two kids,

“It was imperative that we be Watson knew that wasn't an option.
back on the air, to communicate to  So she kept her children in Dallas
them what was happening,” while she drove back and forth until
Joseph says. they could retum to New Ovieans.

Others, like Clear Channel urban The WQUE office didn’t reopen
WQUE, weren't so lucky. The sta- until Novernber 2006, but Watson
tion’s building was so heavily dam- was able to move back into her
aged that the staff had to broadcast  Orleans Parish home, which primari-
from a sister station’s studio in ly suffered wind damage. —HC

MARCH 2, 2007
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High-touch way to improve a station’s relationship with its audience

Mining The Database

Kevin Peterson
KPeterson@RadlocandRecords.com

ith the Internet so prevalent in society, database marketing has
become a cost-effective way for radio to communicate with

current and potential listeners through a medium they're using
more and more everyday. This is especially true for Christian
radio, which continues to look for new ways to be more high-
touch with its audience. B Presshaff Interactive marketing spe-

cialist Steve Ziclonka says there are four reasons why it’s important that Christian
stations consider database marketing. First, it’s easy, efficient and effective. He
elaborates, “Your listeners sign up to be part of your database program, They're
giving you permission to contact them. You're opening up a.consistent level of
communication with them, and it’s very cost-efticient.”

Second, programmers can use it to identify the
likes and dislikes of their listeners. Ziclonka says,
“Once you have these people in your data
you can get more information from them, like
their listening habits or buying habits, or find out
who their favorite artists are.”

The third reason  database  marketing is
important is to influence listener behavior.* You
can get people to do things,” Ziclonka
“And. most important in our business, obv

Iy. is to get people to listen to the radi
utilize c-mail marketing to remind people when
to listen, whether tor a special promotion or con-
test, 1 high-caliber guest appéarance on the air
or anew feature. s abo an effective tool for pro-
moting special station events, appearances or

remotes, perhaps even giving listeners incentives
to attend.

Finally, Ziclonka says database marketing helps
match listeners with advertisers. “As part of the
whole process of identifving the likes and dislikes
of the listeners. you can actually use that infor-
mation to help appeal to potential advertisers and
sponsors for your radio station.”

Before beginning any type of database market-
ing or ¢-mail p Ziclonka rec d
creating an internal mission statement for cach
program to determine what it is trying to accom-
plish. 1f ¢he plan is o send out a regular e-mail
newsletter, what is its purpose? Fund-raising?
Increased listening? Aceracting people to the sta-
tion’s Internet stream? Relationship-building? 1f

4

Zielonka

‘Club
members
feel special,
important,
and like
you're really
making an
effort to
give them
something
that's
unique and
different.’
—Steve Zielonka

you're unsure, use e-mail to ask listeners what
1 they want from your station.

The mission state t for one of Ziclonkas
client stations called for sending its opt-in data-
base two newsletters per month. Each would
include an opportunity to win or get involved
with the station in a specific way, along with an
invitation to listen and a personal insight from a
station personality. The statement also stiputated
that the newsletters would be concise, include a
link to the station’s online stream and the option

to unsul

“This frames c\'u\thml., that they're going to
do with their e-mail newsletter, and they can
judge the success or tailure of their e-mails based
strictly on dhat mission statement.” Ziclonka says.
*1¢s very important that you define exactly what
you want to do with both your database and

your e-mail.”

After statement,
Ziclonka encourages stations to use their Web
site to get listeners o sign up for the newsleteer.
He recommends a link on the home page of the
site. talking it up on-air and running promos that
direct listeners to the site. “If you're going to
Jump into chis.” he says, “you've got to make it
a priority and you've got to really push it and get
behind it and show your listeners that an
important part of the radio station, It your lis-
teners see that it's important, they're going o
want to be pare of it and have thae relacionship
with you."

As soon as a listener signs up to join a station’s
loal listener club, Ziclonka says the station should
prompely send them a personal we
by cither the morning show or the ¢1

Ziclonka says listener benetits from joining the

club should xmludc “the opportunity to experi-
ence things exclusively that no one else
to. That'’s another key point when you're l\ulld—
ing a relationship.You're giving these club mem-
bers the aceess to something that other people
don't get. They feel special, important, and like
you're really making an effort to give them some-
thing that’s uni nd different.”

The opportunities for listener-station interac-
tion are endless: Stations can give away prizes
that listeners can’t win on the air, offer previews
of new music or provide exclusive discounts
from advertisers. No matter how stati
their database, Zielonka says the biggest beneti
is furthering the relationship the station has with
its listeners. RR
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Krinik, O'Brian share eye-opening experiences

from one-day job swap

Pardon The Interruption

R.J.Curtis

RCurtis@RadioandRecords.com

oure an avid reader of this column and eagerly await the
arrival of R&R cach week, running to the mailman like a dog
greeting its master. So 1 probably don't need to remind you
of the groundbreaking experiment we undertook with Mike
O’Brian, PD at Clear Channel’s KUSS/San Diego, and Mike
Krinik, West Coast promotional rep for Capitol Nashville. Bl
What's that you say? You're new to the ever-growing network
of country column partisans? Fine, we’ll quickly reset.

We asked O'Brian and Krinik, also known
aftectionately as Mike and Mike, to swap jobs for
a day. Krinik would be the PD ac KUSS, O'Brian
the Capitol Records rep. They exchanged “to
do” lists and promised to take on cach other’s
roles in the most carnest way possible. We prom-
ised to follow up after the fact and report our
findings. hoping that in the future, radio and
record professionals will better understand one
another’s challenging realities.

Afier talking with Mike and Mike and hear-
ing their experiences, two phrases immediately
came to mind:"Pardon the interruption,” and “1s
this thing on®”

Flash back to two weeks ago, when we orig-
inally spoke to the guys. O'Brian predicted. quite
accurately as it turns out, "l imagine there's a lot
of people-cha that goes on and that will
drive me cra

Afier this exercise, consider O'Brian certifiably
mad. as he exphins. “The thing that is most frus-
trating is that the odds of getting someone on the

phone the first oy are zero to none” O'Brian
inevitably left voicemail messages, bue was faced
with the dilemma of whether to run down a laun-
dry list of artists, songs and prioritics. which could
take several minutes. He Joft 2 dozen messages, bue
says,"The only people I heard back from were [CBS
Radio KMLE/Phoenix PD] Jay McCarthy and
[KMLE MD] Dave Collins, and they were looking
for a Keith Urban acoustic show for 20 listeners.”

Meanwhile, across the hall ac the KUSS facil-
ity where both men worked for the day. PD for-
a-day Krinik sat in O'Brian’s office. Remember,
he's just two years out of radio. so part of the day
was déja vu for him.

Nonetheless, he was taken aback by the constant
interruptions throughout the day."When we were
doing an aircheck with a part-timer. it was inter-
ruption afier interruption.” says Krinik, who as a
P had an open-door policy, which he says can be
a mixed blessing. He cites an example of the
woman who came in with a problem on her com-
puter.“That's why 1 think PDs always get interrupt-

Communications Breakdown

Capitol Records Nashville VP of promotion
Jimmy Harnen was caught in the middle of
R&R's one-day job swap. Not only did he lose
regional rep Mike Krinik for a day, he also was
forced to break in a temporary replacement:
KUSS/San Diego PD Mike O'Brian. “First of all |
couldn’t find him,” Hamen says, chuckling. *I got
Hsvmenuilawnﬂ\emﬁq.
ing was a blern for all
miwdudmﬂemu.mml&l't
reach O’Brian, and O"Brian couldn’t reach any-
one on first try. In fact, of all the ambitious items

on the “to do” list assigned to O'Brian by Krinik,
few were fished due to

nication problems. Adding insult to injury,
Harmen quips, “Can you believe we couldn’t even
get KUSS to convert Trace [Adkins] the week we
were going for No. T? He said the PD wouldn't
return his calls.”

On a serious note, Hamen says that “Mike had
a difficult time reaching people and he found that
frustrating. But you'll never get in trouble for not
getting the add. You will get in trouble for not
knowing why you didn't get the add.” —RJC
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‘Let me tell
you how my
world was
rocked wide
open.

BJ a. m.,
already
heard from
Capitol VP of

promotion
Jimmy
Harnen
three times.’
~Mike O'Brian

‘I still think

returnin

calls within

y hours

is a norlty
hat’s not

unreasonable

AUSt

I.ISI ness.’
~Mike Krinik

ed. because half the time people don't do things on
their own. They come to the P1 with it

Since moving to a record label, Krinik has
worked from his home and oftien on the road,
two venues thae are definitely a change from the
oftice environment. Getting back into  that
world gave Krinik perspective on the nature of
disruptions in the workday.

“When you're ac home working. the interrup-
tions are someone calling you back or the UPS per-
son,” Krinik says. “That has to do with you being
on a wam versus running a team. Mike O'Brian is

running a team, and everyone is looking to him,
inchiding the girl with a computer problem”

1f we had to score which of the Mikes was most
out of his element, it would definitely be O'Brian,
and in a salute o his work ethic, he tried his best
to tackle the daunting responsibilities laid out for
him by Krinik and the Capitol promotion team.
an eye-opening experience for O'Brian,
“Let me tell you how my world was
rocked wide open. By 9 aan, I'd already heard
from {Capitol VP of promotio ny Harnen
three times.” He adds that’s a huge ditference from
his day-to-day accountability at KUSS. where he
doesn't have constane contuct with cither his GM
or his regional VI of programming,

“1€1 need them, chey're here, bue [ don't hear
from them three to four times a day™ Even
though this was a one-shot deal. with no real
expectations . from  his  temporary
O'Brian fele che pressure from Harnen and
national VP Steve Hodges. “1 thoughe,"Damn, |
better get somebody on the phone because
Jimmy wants to know about so-and-so because
if 1 don't, then I ook like an idiot.” ™

After one day back in the realim of radio, we
wondered if Krinik had a better understanding ot
why PDs, who seem overwhelmed and overin-
terrupted, have a tough time returning calls.
Krinik poines out that many day-to-da s
require undivided attention, bue adds, 1 stll (lnnk
returning calls within 24-48 hours is a priority.
That’s not unreasonable and just good business.”

Mike and Mike both observed how difficule
it was to do anything creative. O'Brian says this
was pretey much off the radar becau
spending so much time canghe up in details and
the daily maintenance of the job.”

Krinik’s emporary radio stint reminded him of
days when a 15+

bosses,

inute meeting turned into
one hour because “a PD5 life takes on a differ-
ent role during the day™ Krinik says that’s the
nature of the job. “Unless you've actually done
that. it’s hard for a record person to understand
there’s just a million things going on with a P
After a day or two to soak in their one-day
paradigm shift and possibly have a stift drink to
get over the shell shock, would Mike and Mike
ever consider making this carcer change perma-
nent? [ can’t see myself’ doing it. no.” O'Brian
says. It would have to be the right circumstance,
but it would be a leap for me., honestly. I think
there are a lot of other things I'd rather do”
Krinik was carcful to express how much he
enjoys the record business. “Its an incredible,
cool job and it's another facet of our industry.”
But. he adds, “Radio is in my blood. Do 1 miss
it? Absolutely” RR
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AC/HOT AC

Natasha Bedingfield enters the record books with the oldest No. 1
in AC history. Bad or good? Some PDs are concerned, but most

say ...

So What?!

Chuck Taylor

CTaylor@RadicandRecords.com

ew” and “next” aren’t exactly AC radio catch words, but some-
day the format will have to evolve past catapulting Natasha
Bedingficld to No. 1 again and again. l Last issuc, the Epic

artist’s “Unwritten” returned to the chart sunmimit for a record-"

breaking fifth time. Its 11th week at the top comes in the
song’s 51st week, the latest in its chart life thag a tite has ever
led at AC. B While there are exceptions, most AC programmers hold to the
stance that familiarity is the gold standard at the format—and that it takes a
long time for a hit to instill passion in core listeners. Their response to the notion

of moving forward: Back off!

“If we're doing it right, our bisteners know what
to expect every time they wrn our sations on.

Consistency is the ke savs Michael Waite. VI of

aperations for WIBR/Charleston, $.C."There ane
many ways to sty contemporary in what we do
on the air. Most of it is in the presentation. not
necessarily in pliving lots of new mmwsic.”

Chuck  Knight, director of  programming
u|w‘r.uiuu\ for WSNY/Columbus. Chio. nuain-
tains that music tosting proves that longeviey is
what leads to familiarity, which breeds populari-
ty at AC: Anyone doing rescarch knows it takes
four to tive months to make currenes Eaniliar.
seven to cight months for them to reach the
acceptange phase and 10 1o 12 months w deliv-
er passion.” he says. “At age 43, nsic juse isn't as
tportant as ic was when we were 17 or 20, The
Tong build is lTegitimate.”

Add Ken Payne, PD of WMGF/Orlando, to
the ally of those: agreeing that Bedingtield's
cnduring AC reign is o cause for concern:™ The
last thing Fm worried about in this formae is
burnimg out wew music. The real question is what
to do about high bura rates of established songs.”

One more: Larry Wheder, MDD and an-air cil-
ent at WIRVIR /Memphis, nintains that Beding-
tields longevity “is 3 very good thing. Thats the
record *Becky” wants to hear. and she'll go w the
cant hear i, W need to
find more of these no-bramwer records—and be

radio saton where she

quicker to play them in the daylght”
Joln Malone VI of programming, for WRSA/

MARCH 2, 2007

Huntsville, stresses that keeping an eyve on the
national charts is less important than seiving the
audience in a given market. "For some. slower
works beteer, while others are succesful being
aggzressive with new nsic, It depends on the sta-
ton and the competitive sittation.”

For its part. Epic certainly has no comphings,
“lts a very positive achievement for Natasha
Bedingtields carcer. Considering she is a new
artist to this fornua, this Kind of suceess oue of the
box can really lay the groundwork for furure his.”
savs Mark Rizzo, the Tabels VP of adule wop 40
“This ran makes her instandy tamiliar to the audi-
ence and 4 proven artist that the tormae can
embrace ygain with her nexe record.”

Equally, Rizzo says there is licede concern thae
the vear-okd song is going to scorch the ace "It
song works and test with the andience, it will
rennin on top of the charts for many weeks,” he
says. "We are Tucky that there is just about zero
burn and the andience wuly loves ic. | think the
tempo and the freshness of the sang play pertect-
Iy to the core of adult radio, wormen 25-phis”

Even so. not all progrommers are enthused
about an evengreen record locked at the top of
the AC charts. WLT)/Pitsburgh P Chuck
Stevens walks thye Tine. On ope band, he says," I'm
nat conwerned about the "*C’ word in adult con-
wwimporary and neither is the apdience, They wane
0 hear popular hies.” But, e adds, " We are fac-
ing the challenge of becoming stale nasically. You
don’t want o give up faniliarity, but its casy to

www americanradiohisto
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become stale”
And there are progranmens who believe listen-
en shonld be credited for wanting neser songs.,

sonner. Bob Bronson, operations dircctor/PEY of

WZID/Manchester. NCH. savs. " Staving relevant
to the 35-44 temale target renains the forma’s
wreatest challenge, and the fight to retain domi-
nant status with this age gronp will define AC in
the next five w10 vears. Now more than ever
our andience is aceepting of new nsic. The tun-
nel for it is bigger with multitormat and multi-
media exposure of currents,

“AC has always been sow to add, but we imighe
have to move taster these days o keep up with the
speed of how new music is exposed to the audi-
ence]” Bromon adds. Regarding Bedingtields lonug
tentire, e cautions, "I not necessarily a4 good
thing. because it shows o Tack of strengly wich citles
moving up the ganks, The chart should be fresh-
er than dhae”

Echoing the sentiment. Tony Coles, regional

VI of programming/ Northwest and OM/ 1) of

KKCW/Portlind. Ore.. sivs,"Mare Kaye. my for-
mer GM in Seattle, used 0 say that a good AC
station is like your favorite pair of jeans. [ agree,
buit it doesn’t mean that vou don't weir a new
sltirt with those jeans every once in a whike, We
need to be safe enough to live up o expectations
of familiarity. but not so safe that we become bor-
ing. Thaty where the art of programming meets
the science of programming.”

Michael Lowe, MD of WLRQ/Melbourne.,
Fla.. suggests ehat AC programanners snitl out some
With the exception
Groban and  Michael

new artists for the formar, ™
of Celine Dion, Josh
Bubl¢. everyone convidered an AC mainstay with
@ sigmificant catalog of hits is over 30, We're the
miongrel of formaty—we borrow from everyone
else. So without sounding wo hip for tie room.
we need o find our bext gencration of adule
radio strs without leanings wo country, to rock,
too urlan or tow soft.”

Himm, perlaps Bedingtield is part ot the
answer after all. Returning to the more dominant
view, Waite says, " Why rush listeners? Conduge a
mansic test and look at what scones highest. 16s not
the new stufl, Familiarity is what this forimat is
all about. Embrace it. don'e abandon i R
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AC/HOT AC

HOT AC REPORTERS

» DAUGHTRY'S
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WRVE/Alsany, NY* MD: Marti Taylor APD: Joney Hartwell
OMIPD: Randy McCarten WMEE/Fe. Wayne, N MD: Scott Alexander
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SMOOTH JAZZ

Turning the tables with KJCD/Denver PD Michael Fischer

Role Reversal

Carol Archer
CArcher@RadlcandRecords.com

ichael Fischer’s comments appeared in my first smooth jazz col-
um in 1994, when he was APD/MD for WNUA/Chicago.
Now P at Lincoln Financial Media smoath jazz KJCD/
Denver, Fischer has appeared in countless other cobuns among
the alntose 70001 have written for R&R since then.,

Fischer recently suggested a novel idea: tirning the tables
around and having him interview me. He explains, 2007 marks the 20ch anniver-
sary for several key smooth jazz radio stations and for 13 of those years, Carol has
been in the trenches chamipioning the format through its peaks and valleys. At the
end of the day, she has reported key issues involving sales, programmiing. new tech-
nology and label relations. But have you ever wondered what makes this former radio
prograniner, promotions diva. humanitarian and journalist uniquely qualified to give
s a contemporary view of the smooth jazz formar™

At the risk of inviting accwsations of self-indulgence, | humbly aceepred Fischers
interview offer.

How long have you been in the industry?

1 dropped out of vollege in 1963 to get into the music business, My first job was as
the singhes buyer for a great Bay Area independent record distributor, HR Bastord.
with lines like A&M. Motown, CT1, Scepter. Roulette, Bang and Uni, labels that gave
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: iﬁg wme SMOOTH JAZZ INDICATOR -

B B asmst WPRINT /PROMOTION LABEL ~ TW /-
||___'5 EIIMMWW RENDEZVOUS in -
‘2 N MESTER MAGI PETERWHITE OWMBAMEAY  T75 <)
(5 10 YOUREREAUTIFUL khewvc Wi W7 oM
(3 T BL00MuDAMA eV WE | B
6 6 COOOTOCOCXKLOM s M0 6
T4 & MEADYTOPLAYws TR BF 1

PAE 7 somama s woovous | B5 | o1

Pﬁ* T 6 WAY UP wavan TSou £ Rowezvoss | 181 L)

Y7 7 LKY xenkavARRO posTRE | TR 3

10§ 15 & THERHYTHM METHOD PR BROWN patomone | 125 9

A 6 AT TS MODERN v (00N Mmgauzzes | RS 48

2 .l_!_ S STRAWBERRY LETVER #23 0AVDWELLS wvoweis | 1S 8
’EII_:: 8 MOW c1LEEASTWOOD fomeros @3 0
8 MORNII® GEORCE BENSON & AL ARREA oo 123, S

SLITK ERICOARS NARADA MZZELG 12T +10
- — ——————r———
THINSUING ABOUIT YOU NORAH JONES BuENOTEBL D6 2

||

FOR WEEK ENDING FEBRUARY 25, 2007

FM KK becamne KHS-FM. My skin wasn't thick enough to
continue in radio.

I started my own independent AC promotion company at a
time when 110 one paid ateerttion o that format. Ie was an excit-
ing time in AC. which had great datings but an aging audicnee—
sound familiar? AC was migrating from MOIR on AM to some-
thing hipper. with singer/songwriters and jazz in the mix, on FM.
Coincidentally, [ promoted Earl Klugh, Al Jarreau, and at one
point | handled national promotion for George Winston's libel,

Archer, circa 1967

Dancing Cat Reconds—all sorts of projects that would kater
inform my work in sinooth jazz.

4 CANTALOURE ISLAND o BROMIG wsrer W07 | -8
110 ITMICHT BEYOU cave 2 upm. . W07
& 4 FEELING GOOD RaDY CRAWFORD & 0F SAMALE A 00 0
3 TAKEME sTevieou i WA wzme | 97 ol
| 2 COTTOGIVE ITUP kmwaTERS st 97 9
4 LOVE'S THEME rcx RN wmm | 86 %2
T JUST PEELIN IT WaCHARL MANSON T m & &
"MV GEISHA PAOLORUSTICHELL NxtaE | B2 7
WIND CHILL FACTOR HATT MARSHAX e | 82 1S
19 HEANT OF THE MATTER MOWARE e LWy | B2 7
a7y I YOU ASK M e oL waszme T 4

WV /242

us many songs that are smooth jazz gold today. Purchasing, like sales. was important ‘Before the
to profit margins, so to get the right deal at the best price a buyer needed a strong Summer of

sense of what records were hits. Love, which
v

was 40
years ago, if

For a few years in the mid-"80s 1 left to work in the HIV-AIDS
commumicy but rerurned to get into siooth jazz with Henry Marx
at Sin-Drome Records, betore [R&R president/publisher| Erica
Farber hired me as R&RS tint smooth jazz editor in June 1994,
You entered this format when it was in its infancy, when it was still

So you began to develop your ear as a singles buyer. In 2007 the world is back to buy-
ing singles again, except theyre digital.

The business model is transformed today: but [ had an ear and used it professionally called “music for a new age” on WNUA, What are some of the most

Foa s . ou can
for the finst time as a buyer, Then, in 1967, 1 was fortunate to become MD for top elieve it moving hightlghts for you?
40 "Boss Radio” KFRC-AM/San Francisco for about five years. It was a glorious v Of literally mnumerable epiphanies Pve bad in smooth jazz, several
i . we - } I _'
and extravagant tinwe in radio and the music scene. It was all about breaking stand out: in 1994, calling smooth jazz satiom to explin thie R&R
= pop presented ¢ J !
neconds; the race 1o be first was thrilling. We'd practically lock ourselves in the booth svstem conld aceept onty 199 curnenes. so theyd have to seleet their
\ i 8 e e L an outdoor : S o ]

with acetates. | heard Led Zeppelin’s“Whole Lotta Love™ on my boss’s niassive Aleec- concert on top 199 to report; in 1995, sitting stunned with KIEM/San Dicgo

Lansing speakers, and [ haven't been right since. Mount P Mike Vasquez, thesn-KEZL/Fresno PD. during KIFM3 huge

The excitement came from hearing fresh, new music and using the radio as a vehicle to . amiversary bash, seeing Chris Botti live Tor the first tine; following
Tamalpais : % :

9-11, KTWV/Los Angeles” free Wave of Peace benetie and the fire

expose it in a great city at a great time. What were some of KFRC's biggest promotions? s h
wit . . ¥ X
Broudeast Architectune Mix-Master nusic test D attended. which was

Betore the Sumimer of Love, which was 40 vears ago, if you can believe it we present- Jefferson
ed an outdoor concert on Mount Tamialpais with Jefferson Airplane and the Byrds, We Ai r I ane an d
ran Bill Drake’s amazing rockumientary “The History of Rock & Roll”” Unfortunately, th epByrdS ’

mind-blowing for someone who used e instinet in radio and no
rescarcl except phones and local recond sales.

we were alo involved with Alamont. Bue the best promotion was innovated by iy
second PD at KFRC, Ted Adkins: Christmas Wish, We gox thousands of leters, from
which wishes were chosen to gram live on the air. It was the first of its kind,

They were about music and community service, still two key factors in building a radio
station, 40 years later. You were a tastemaker with ears. What did you do next?

1 was in love, and, following an altercation with KFRC's next P1; Paul Drew, whose |

nickname in the industry was*Ronmiei.” F went to Europe with my soon-to-be first
hushand. Eventually we moved to LA, where 1 became ME at KIIS-AM vl
Gannett bouaght the station a couple of years later and tired everyone and Gannert's

MARCH 2, 2007
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There was that same sense of discovery in early smooth jazz, likein
—Carol Archer the top 40 days. You've worked in three or four phases of the indus-
try. If you programmed smooth jazz today, what would you say about
the mission to your airstaff and sales department?

I'd invoke previons wisdom:"Feel the music, sell the fecling.”
I'm concerned about the inability to recognize the need for change
in smooth jazz.

1, o, think we could use more independent thinking, and I'm
optimistic about smooth jazz. RR
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Programmers share their pre-book station tuneup tips
Spring Survey
Prep Checklists

Mike Boyle

MBoyle@RadioandRecords.com

lose your eyes and hear the drumbeats geeding closer and loud-
er. They signal the approaching, all-important spring Arbitron

ratings survey period, which ruas April 5-June 27. B So, are
you ready? Have you thought of everything that needs to be-
dene to tidy up your ship(s)? B To help you and your staff
prepare, R&I reached out to a handful of successful program-

mens for their pre-book station tuneup tips.

Hearst active rock
WIYY/Baltimore PD
Dave Hill

B If vou're going to
tweak music.
now’s the tine to do
it. 1t there’s anything
thats  been Hoating
aronnd for a year-and-
a=Ialf i your power
recurrents. it might be

your

time to pnsh it to a

gold category.

B Don't book too many promotions, but book
the right ones. Take on a couple of promotions—
really big output ideas thae can bnild cume and
TSE—but don't overcomnit to the safes depari-
ment. The last thing your want is te be sinek at a
bar on the ouwskitts of town when o major con-
cert s going on because you committed very
carly in the season to doing a bar promation.
B Get vacations out of the way. Make sure all
B)Js” vacations are done in the winter and the
summer. Don't ever ket them pop np during the
spring or fall books. You want your starting play-
ers on the field during the fall and. most deh-
nitely, the spring.

B Now's the time to imake any changes i imag-
inge. If yon're going to change your positioning
statement or any station imaging,. do it now. not
in the middle of the book. Mideurrentis not the
time o change yvour niind.

B Last bur not lease make sure the fridge is
stocked full of beer. beeanse you never know
when its going to be o long Friday,

MARCH 2, 2007

Clear Channel
regional VP of
programming Brad
Hardin
B Make
Selector is in order.
B Retresh the imag-
ing. Is it speaking to

sine your

vour listeners?

B The most impor-
tant thing you can do
is get out ot the sta-
tion and listen to it—just like the listeners do.
A lot of times the things you think are com-
ing ont of the speakers aren’t. 1 do this in all
iy nirkets, aud it’s helped me tremendously
m terms of being objective. 1 tell my Pls to
do it as much as they can,

B Last but not lease. do something fun with
the staff betore the book starts to help every-
one become energized,

Greater Media rock
WDHA/Marristown,
N.J.. PD Tony Paige
B Review the music
with a
comb. Are you hitting
vour target with the
nuisic?  Are all
songs—especially

finctoothed

currents——getting the

Paige

correct  amount  of
spins? lo keep the

station sounding tresh. I'll “platoon™ a portion

‘Do
somethin
fun with the
staff before
the book

of "DHA’S music, In other words, | rest some
songs and add some new ones. This is especial-
ly important prior to the spring book.

B We also conduct o listener advisory board
at the radio station to get o feel for what is on
the listener’s mind. To help us stay on ek,
we'll gather information by testing music, pro-
mations and virious aspects of progranmiming
with our advisory board.

B Get your D))y out to mect the listeners, Let
them put o face with a name and make a per-
sonal connection with their andience. Spring
is coming, and people will start 1o spend more

www americanradiohisto

Startsy to time outdoors. We want to be out with than.
help By living the lifestyle of the fistener and nak-
everyone ing on-air references, a connection is made
bECOIT:Ie a that an iPod can’t develop, What happens be-
energIZEd- tween the music is just as inportant as the
—Brad Hardin  music vou play. R
[J - -
The Consultant’s Viewpoint
Dave Lange, McVay Media VP build the brand, recycle, maximize

of rock

__Set goals. Before you create a

plan you need to pick the right
tools. Consider the following
measuring sticks:
B TSL or cume: Do you need to
get the audience you have to lis-
ten more, or do you need to build
more cume? Cume usually means
outside marketing and getting
noticed in the mar-
ketplace to build
more brand aware-
ness. Extending TSL
is more of an on-air
issue, where music
consistency, playing
the hits more often,
extending listening
through stopsets
and keeping the sta-
tion exciting are the
key tools.
B Competition: What are they
attacking you with—morning
show, new music tricks, contest-
ing, hitting the streets or outside
marketing? Review their music
with a fult Nielsen BDS or other
ing syst beoakd
You may need to bulld & bigger
defense into your plan.
B Community opportunities: Are
there any events or promotions
that can make you really stand out?
B Review your hot ZIPs: Are there
new areas you need to cover? Are
there areas where the competition
is winning?
B Imaging: Are you using every
opportunity sround the records to

24/7 NEWS ONLINE @ www.RadioandRecords.com
v COm

Lange

your music position and make
your promotions and events
stand out? Is the creative fresh
and topical?

B Research: If you have a recent
music test or online data, re-sort
the library. Review the perceptu-
al if you have one. If not, take &
ook at your recent listener advi-
sory board meetings with the
audience. if you
don't do them,
start them up.

B Above all, listen
carefully before you
plan. Get away for a
fuli day=no calis,
e-mail or other dis-
tractions—and  lis-
ten. it's best tado it
like a consuftant
does from & hotel
room. Monitor the market and
your station with as much detail
as possible. Also, be objective.
imagine you are a listener and
pick apart your product as well as
the competitors.

B in many companies, program-
mers tackle multiple stations or
even branch out to other mar-
kets. All these steps to make
each station & winner take time
and the ability to focus on one
product at a time. Budget your
time and allow for two to three
days for each station you work
with to go through all the steps.
Yes, it takes a lot of time and
effort, but that's the price of
winning. RR
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TITLE CERTIFICATIONS STATUS
ARTIST IMPRINT / PROMOTION LABEL
PAIN NO. 1{2WKS)
'THREE DAYS CRACE
STARLIGHT
s WARNER BROS.
SNOW ((HEY OH))
REDHOT CHRI PEPPERS WARNER BROS.
FROM YESTERDAY
30 SECONDS TOMARS INMORTALVIRGIN
FAMOUS LAST WORDS o
MY CHEMMCAL ROMANCE REPRISE
FALE DOWN .4
THE RED JUMPSUIT APPARATUS VIRON
DASHBOARD o
MODEST MOUSE [ 3
THIS AIN'T A SCENE, IT'S AN ARMS RACE 4
FALL OUT BOY FUELED BY RAMENTSLAND/IOMG
READ MY MIND b
THE KRLLERS ISLANDADMG
AYS/MOST ADDED £y
NNE CHNALS ‘NOTHING/INTERSCOPE
SREATH
BREAKIMNG BENJAVIN JOouYwoon
[ -]
NOURS NMORTAL/EPK
PRAYER OF THE REFUGEE &
RISE ACAMST CEFFEN
FOREVER
PARA ROACH EL TONAL/GEFFEN
WELCOME TO THE BLACK PARADE &
MY CHEMICAL ROMANCE REPRISE
AN“A-MOLLY
NCUBUS IMMORTAL/EPC
ums
THE SHINS. SUB POP
WELL ENOUGH ALONE AIRPOWER
N (.9
LAZY EVE AIRPOWER
SAVERSUN PICKUPS DANGERDIRO
cLass *
STONE SOUR ROADRUNNER
IT'S NOT OVER (X1
DAUCHTRY ROARMC
THINK I'M IN LOVE &
O INTERSCOPE
SILLYWORLD
STONE SOUR ROADRUNNER
-4
THE KOOXS ASTRALWERKS
VOICES
SADSIN CAPTOL
LADIES & GENTLEMEN
SALIVA TSLAND/IOUMG
YOURE ALL | HAVE
SNOW! POLYDOR/ARM/NTERSCOPE.
RUSY
KAISER (HIEFS. B-UNIQUE/UNIVERSAL MOTOWN
FREAK ON A LEASH (UNPLUGGED)
KORN FEATURING AMY LEE VRGN
BUCKIHERRY ELEVEN SEVEN/ATLANTICLAVA
1 STILL REMEMBER &
BLOC PARTY VICHATLANTIC
FULLY AUIVE
FLYLEAF OCTOMELVRMC
ALL THE SAME
SICK PUPPEES VRGN
LIAR (IT TAKES ONE TO KNOW ONT)
TAXING BACK SUNDAY 'WARNER BROS.
PARALYZIR o
FINCER ELEVEN WIND-LP
JANE FONDA
WACKEY AVALON. MYSPACE/NTERSCOPE
HANG ME UP TO DRY
COLDWARKIDS DOWNTOWNATLANTICLAVA

ALL THESE THINGS | HATE (REVOLVE AROUND ME)
BULLET FORMY VALENTINE

VERZOMBA
i tvonTHERADD WTERSCOPE
REPRISE

. NEW AND MTIVE
e PLAYS PLAYS
TN o WELIONS RANK ARTIST /LABEL RS GAN
FIDELITY 27U34  THE OLDER | GET /52
™ 3 eso 2 RaguaSpubew T -
B8 3 7088 ) MOST ADDED TOTAL STATIONS: 20 TOTAL STATIONS: ]
e =1 et
s % 562 s BETTER THAN ME 24516 JAmBt wans
—_— p== = Hinder Yool
{UNIVERSAL REPUBLIC) (TOOL DISSEC TIONAL/VOLCANG/ZOMBA)]
”Iﬂi - 5543 7 OTABST » T ;.
B0 60 6305 3 THE MISSING FRAME 234/68  THERIVER
3 - —— AR mmmumm
3 587 CTINY EVILANTERSCOPE) Symyster Gotes
.ﬂ_ = Fhuirsaa S e TOTAL STATIONS: 2 (DAYUIGHT/EPIC} -
TOTAL STATIONS:
W2 o sm W SAY THIS SOONER (NO ONE WILL
- el | SEE THINGS THE PUNKROCKER wn
B - B WAY | 00). U2 Testrbeen towr Pop
e = The Almost. (BIG BEAT/ATLANTIC)
BB s 535 8 ToTaL stamores. 2 e -
=Ly =l FALLS APART Bam
e .87 SLB 0 JRECR 1BAK W
— == Oropping Daylight (CAPITOL)
Sl e TOTAL STATIONS: % - -
B8 39 4 u
W5 8 3647 %6 .
05 <54 3350 ©»
047 B 4387 12
4 25 5360 °
920 69 3es 5
838 .67 2654 20
7B 483 s o8
M5 24 (285 W
St b~ =i MOST
0 .88 1888 2 INCREASED
-26 e B LA
a=g: INCREASE IN
6% 5 1599 7 PLAYS.
L Rl e ad +697 @ SURVIVALISM
Inch Nails (Nothingfnterscopc)
29 3 1380 33 KROX +29, KD +27, KOG +25, WIXNR o2k, WOYL +23,
o s KNDCX <22, WBITZ +22. K(TE +20, WERL +20, WRWK <80
8 9 w7, .37 i —
’ — +94 FOREVER
488 1598 28 Papa )
o Sy | KXTE o WXEG 1L KNXX +10, WSWO 0, KTEZ <0, WSTZ
488 28 us o 35 &Mamima
e =5 1} LAZY EYE
483 6 15469 29 ™ Pich
= B T Dy W, VT 5 KR, WREK 2 WHTG 6,
4 A7 8 B UEE +6 KPNT +6, KNDD 5, WWIX 5
75 N UR 3 ® IT'S NOT OVER
a - Daughtry (RCARMG)
43 o7 1246 34 wzn&vm-uwm%w‘sﬂm'nm
Ta L B WOCL 4 KD o6 WARQ 45 WERD
Bl - B 2 | & PHANTOM LIMB
The Shins (Sub Pos)
33 S0 w0 3 KQRA +20, KFMA +L2. KX +7, WROX 9, WETZ o6, WWCD
res) .l 5, KR o5, WSLIN o5, KFRR o4, WPEZ o6
377 30 620 26
364 38 0943 -
350 35 332 X
29 3 o098 -
o FOR WEEK ENDING FEBRUARY 25, 2007
285 5 W08 - LEGANO: See legend to charts in charts section for rules and symbol explanations.
FOR MORE STATIONS GO 70: T shernative and 26 Coneda roch
m -7 0807

* i Systems 24 hours & day, 7 days & week. © 2007 Nstson Business Media, inc.
www.RadioandRecords.com Al rights i

It’s time for deeper insights.
It’s time to make better decisions.

L] \M E R\ N
I"s hme 'o call c°Ieman‘ waww Colemantnsights.com
919571 0000
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1£ MELSEN BOS NEW AND ACTIVE
L fon b ey L ey e MAYS  TILE PLAYS
m IMPRINT £ PROMOTION LABEL ™ - _-MM ARTIST £ LADEL AN ARTIST / LABEL AN
| ) 1 VADES G GENTLEMEN NO. 1{3WKS) B3 3 S%6 2 ELECTRIC WORRY W71 SAVE ME 9/9
e SALM = e - —— e
T (QUTLOOK)
bl THREE OAYS CRACE By 80 673 ) ! MOST ADDED TOTAL STATIONS: W TOTAL STATIONS: 7
BREATH
8 = o w e sm 3 Lnincn'r MO HOMECOMING QUEEN 512
SILLYWORLD (TOGTH & NAL/EMR) (UNIVERSAL
B soesom aowmseer I N AAE 4 TOTAL STATIONS: T TOTALSTATIONS: 3
THE ENEMY
Bl plirtr smsuanax | B0 7 ADS 6 SIDE OF A BULLET 0635 FIGHT::‘!THIS E Y]
‘TEN THOUSAND FISTS {ROADRUNNER) {SREANO/COLUMBIA)
= wu: SN P BN TOTAL STATIOMNS: 7 TOTALSTATIONS: 1
§ TSNOTOVIR s, (10851 60 | ADS 7 T T e FUNERAL FOR YESTERDAY 0U2  30/30350 a0
—— = f——— - = KT, KLAG. KRAB, Kittle Stone Sour
FOREVER W0 36 3008 10 m“nnu.n 0, mﬂm WAID, WRAT, (MEROVINGUAN/X OF INFAMY/CAROLINE} (ROADRUNNER)
- ,__7__ PAPA ROACH B TORALGRFFEN S = 1 WIFK, WWEN, WWIZ, WiZZ ‘ TOTAL STATIONS: © 12 TOTAL STATIONS: ]
L8 oemir o |HS2 1 30% 9 YOU WOULDI'T XNOW HEAR ME NOW eanz  serrER T
il gzl il ot r
| SMow oun ooy, 990 DA 74 B 0 (SLENT MAJORITY) (NTERSCOPE)
IR S HOT OV SPEPPUS — ——— KIOZ, KNCN, KTE, KLIPO, WEPR, WRIZX, TOTAL STATIONS: 8 TOTAL STATIONS: "
YESTEROAY wrex
B 0seons Towars momayen | B9 %628 W ]
B e W 1 FATHER FIGURE
. o TLosETACsOTE | R M A © L5
EVERY THING WHTQ, KISW, KLAQ, KQRC, Sirve Octama,
T woen ELEVEN SEVENATLANTICLAY 7‘_’_ <) ‘LW!_ = 3
ALL THESE THINGS | HATE (REVOLVE AROUND ARPOWER
W 7 alnrewmome U8 L I ™ w ™ THE ECSTASY OF GOLD
T POT
2 o oo o coomm | 57 hd R " AT, KDJE, KRAR, KRZR, WIYY, WYSP
MY CURSE
LA Mueees | A6 A4 1SN B A Wz ARD)
s DRIVEN S &7 un | x
B SEVENDUST FRosnauy BN - RORC, WKLEL WOKA, WTKX, WXOR, XM
FREAK ON A LEASH (UNPLUGGED) AIRPOWER N
n ’0__n~rw\mlw o _52 <99 V. 5; v T
THROUGH GLASS b
B soesam rouwares | B0 T 247 B e
PARALVZER WICT, WESX, WCHE, KM Squirs
20 6 S&0 35 WA N
_ B ™ - —r DESTROVER MOST
2. 4 s s | 997 98 0 D Sasticn INCREASED
20 HOWLONG W M e W L S A S
HOOER UMVERSAL RERUBLIC 1
— — - - = BREATHE 0NTO M
n STAMD awa | 87 2 W™ n
= b 2 _— (ESSENTIALRED)
m\musu MOST INCREASED PLAYS/MOST ADDED KFRQ, WEZX, WOKA, WRE
3B 2 aemoins Wnecempsoee 36 29 18N W@ +299 SURVIVALISM
5 ] 46 200 28 B Adivou Nine Inch Nalls (ot eerscase)
25 _z_ 'w'm"“o' oc S Tha Esles TRAB 28, SIOC «I5, WEESH, +15, KOG 5, WEX /B8,
26, 3 mmn W07 8 0Sm T mlme m-ﬂm-nm-_nm.um-l
DR LMIVERSAL AEPUBLK .
|, FAMOUS LAST WORDS i SWET SACRIICE +201 YOU WOULDN'T KNOW
27 il TAMoUS LAST ¥ wmg 3O 6h 096 28 =t HellYaah (Ep)
- -~ — ) 1R 2L KORC K, KLED o K002 ~10 WOHZ 1)
- p TELM wg .3 08 W KLAQ, Sirive Dctane, WEL, WLIO WYBE T, WAID G WBZX 46 WEG -3, KON -8
£ THE BCSTASY OF GOLD B - B = +149 DESTROYER
S LETALLIA sovveuassn. 204 - Static-X (Reprine)
i WO +8, SI0C <12, WHQR L2, WYBE «1\ FOUGR -,
n SLOOD IS THICKER THAN WATER 171_ 8 e WV <10 KILO o5, WS 8 KIAG -8, KTE o7
e Duen e 29 WO am0 THE ECSTASY OF GOLD
- T —~ Motallics (Sony Clraical)
COLONY OF MIRCHAEN K oS - KRB +Z5, KELIE +5h, WXQR o34, KATT -4, SIOC -0,
42. reescreome | N X et KZRQ o3, KRZR +2. WRAT +5, WYBR -5, WMR -5
THE RISING
L3 wan oganen 29 A 0% @ FREAK ON A LEASH
EEATHE WTO ME (UNPLUGGED)
ESSENTIALRED 05 <82 ox0 -
m | aA%s RO 8 W T e T o o KT o1
..i EVANESCENCE WP _!5 % = 2 ADDED AT... & WY 5, WREF oh, WYY o, WYS'S4, KIS o3
THE OLDER | GET S0L10 E O
smvotusTw | B4 B 0246 . WJJe
o rmmﬂ e we -56 as20 35 mhd'm“
5 :“:qmm -] 7 03 B Mo bch Noils, Sarvivallom, 9
: o AMSUT AFREATUS . - - Ay Of Arvyone, Fathes Figpare, O
neos LLELE B Ee—— e o R
. PRAYER OF THE REFUGEE b 3 i legend to charts i Charts saCtion for tules il ymbol ¢z planatiows.,
4 wa 9 oSS W i S8 active rock Mabsen Broadesst Dats »
g RISE. CEFFEN www.RadicandRecords.com b o ey, 7‘""“":;’;;‘"" . B/hten bedin I AR rights it
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music scheduling
reinvented

Advantage

Cross-Station Protection #

GSelector’s cross-station protection resolves song conflicts automnatically and guarantees

GSelector knows what's on all your stations because it uses one library.

= om v WWW.gselector.com

© Copyrght 2007, ACS, Inc. All Righis Rescrveg. ACS, ACS Goursd Bgmwars, Serecior and el kogos a7e rogratared sadsmucks, and G
comand-basec. gon-drtvan

Seecizs, ita loga
SQUNT SOffWars  an? MUliC SCRedUIng rvanted a9 Bacpmarks, of ACS, Ine. GSolocr's ‘SCeoUing sy stan g precthd by LS Palert 6.610.220.
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1 NIELSEN BOS NEW AND ACTIVE
TIME CERTIFICATIONS PLAYS AUDIENCE Vi s B e
armsT _ WPRINT /PROMOTIONLABEL |~ TW  +-  MILLIONS RANK i - - s
NO. 1(6 WKSUMOST ADDED JamB! A7/3  ALL THESE THINGS | HATE
' B oo = BN 1s5on 3 ool (REVOLVE AROUND ME) 3718
(TOOL DISSECTIONAL/VOLCANG/ZOMEA) Bullet For My Valentine
| Showauey onn wogms 35 W W0 3 MOST ADDED TOTAL sTATIONS: 8 uvezoues ",
| LADS & GENTLEMEN r THE OLDER | GET as2 e
B am swoga; (20 2 fO0R0) 7 THE KILL (BURY ME) 512
THE ENEMY (ARDENTAATLANTIALAVA) 30 Saconds To Mars
B coosucx ntsueac | 27 0B L0 4 TOTAL STATIONS: 7 (MMORTALVIRGN) 3
SILLYWORLD il TOTAL STATIONS:
0904 LOVE REIGN OER ME e
2 st som roouee | B B - £ Poarl Jom YOU WOULDN'T KNDW  29/22
LAND OF CONFUSION g TEN CLUB) HolVesh
o oo SEEN 2 BREEN AN 3 Tomstnoss: W mo ,
o Thres Ooys Grace .
| 35‘ SHINEDOWN e | 28 _ oy o =
IT'S NOT OVER 5 -KIOC, WGR
_. | ROARMG i i _— L2 "BREATH
BREATH MOST INCREASED PLAYS Srosking Benjamin
7 memsceuse LR 8 ) pozos) g, (HOLLYWOOD)
ANIMAL | HAVE BECOME [3 [ NOC A
& et o aooes AR A 1008 5 T .
ROCKSTAR
_”_ _NCKELBACK. HOADRUNNER w -0 o8 1
— —_—— — WELL ENOUGH ALONE
HOW LONG
5 vemsunmy | B 2 038 B c
EVERYTHING KIOC, WRQK
7 aocemr oo | B0 2 088 B DaESaorcom L
- m e W!l; N 2 e »
a o (SONY CLASSICAL)
s WO, WHY
_2 | PAPAROACH L TONAUCEFFEN 1 4 h b |7 SNOW ((HEY OH)) i
ANNA-MOLLY
L momume WO 9 0305 ® fiod ot Ol Blocrs
WELL ENOUGH ALONE
B e v S N THE ENEMY 1
72 B v ormivone o (R »0.2327 A m REPUBLICY
% 7 STANOW . w w0 0m 5 et lm v
=i =S| LADHS & GENTLEMEN 1
% 5 I EVERVONE CARED v 05 3 0A% . o
/ — —— — ISLANDIOAG)
TEN THOUSAND FISTS WoC
% _.__ DISTURBED REPRISE ,“.’_. + _02!2 b — e "
% Ml wosoere | 82 9 088 28 LA
/ . o 8 = o0 2 (23
/ [y e | 88 = BREATH
/ 3 OETTER THANME & 3 o0 =2 Bresking Benjamin (olywox)
.| BF el B - acomn s7.. e
/ FREAK ON A LEASH (UNPLUGGED) "
3 © 3 o7 2% WXMM
Z o rearue it won SN IF EVERYONE CARED
/ @) S0 OF ABuLLET 8 2 o0m —-—_ Nickefback (Roadumnwr)
/ L. NKELBACK ROADRUNNER d i) PO: John Shomby KMOD I8 KAZR 0, WGR +5, KSHE «3, WONE +2
/ o PARALYZER = .. b - O: 22k Trer =R
/ % GRaEviN WIND-UP dtactic | Ooughtry. It's Not Over, 0 THE ENEMY
THE ECSTASY OF GOLD P 3 . Godsmack (Universal Ropublic)
—/ i e SONY CLASSICAL __’; L 1 _°P_ WOR ¢, WEBN 45, WIOAM «4, KTUX +3, KFD o3,
HELL AND HIGH WATER " 20 Q046 FOR MORE STATIONS €O T0: WHJY <2, WRKZ 42, KIDC +2, WRQK | KBER o
BLACK STONE CHERRY 0L COTTROAGRMNER www.RadioandRecords.com WELL ENOUGH ALONE
Chevelle (Epic)
WRKK L KLFD o4, WKLE 4, KICK <2 WVRK 2.
RECURRENTS e
< YOU WOULDN'T KNOW
H HellYoah (Epi)
3 TITE PLAYS TMLE PLAYS KU 16, WEBN 4, KAZR +3, KBER L W)X )
3 ARTIST / WIPRINT / PROMOTION LABEL. ™ | L ARTIST / IMPRINT / PROMOTION LABEL ™ _I'_
SITCH TOM SAWYER
BUCKCHERRY (ELEVEN SEVENATLANTIC/LAVA) .0 we RUSHI = R
COMING UNDONE BACK
KORN(VIRGH) hodll - ACTOC(ATCO/ATLANTC) il
CALL ME WHEN YOU'RE SOBER SWEET EMOTION
EVANESCENCE w B AEROSMTH (COLLMEUA) Lol
THE DIARY OF JANE o | REMEDY v o
BREAKING BENJAMIN (HOLLYWOOD) ] | SEETHER (WINOLP) e SUNE S O PR GRUATTY 5.
ANGTHER BRICK 1N THE WALL (PART #) - B Boc . ;‘n':n.s..ummmmmmm'«muWMn»:-::“
PINK FLOYD (COLUMERA) LEDZEPPELIN (ATLANTK) day, 7 doys 8 week. © 2007 Nisksan Business Media, Inc. Al rights reserved.
'WONE// KIOC/Beaumont, TX* WEBN/Cincinnati, OH* WRVC wy m?im“ WXRX/Rockford, Il WAQX/Syracuse,
OM:Nick Amhmy OM: Joey Asmstrong OM/PD: Scott Reinbart PD: Reeves Kirtner PD: Anthony “Antdog” Quiroz 0 Jim Stone OM: Tom Mitchel
PO: TK, 0'Gri PO/MD: Mike Davis MD: Dave Fritz MD: Rick Khine: MD: Jenn Brewski : Jon Schulz PD: Alexis
RPoAD: Tl Daugherty APO/MD: Don "Stone" Kelley
'WPTQ/Bowiing Green, KY WMMS/Cleveland, OH* 'WGIR/Manchester, NH* 'WRKZ/Pht: , PA® KBER/Sak Lake City, UT*
KZRRY) , N OM/PD: Alex “Axe” Parocai PO:BoMatthews APD: Becky Pohotsky OM: Keith Clark O el KMOD/Tulsa, OK*
OM: Bill May APD/MD: Monty Foster PD: Ryan Mill APD/MO: Darby Wikox OM/PD: Don Cristi
P0: Pl Mahaney WVRK/Columbus, GA* w A
MD: Rob Brothers 4 IXFX/Montgomery, =
WRQK/Canton, OH* OM: Brian Waters PD: Rick Hendrick KUFO/Portiand, K20Z/San Luis Obispo, CA WMZK/Wausau,
PD: Keith Hamiton PO:Michael Steele, . - PD: Mike Tierney PO John Boyle PD: Jetf Ceci
wm P P sown, NJ® APD/MD: Dan Bazyk
: Tori Thomas
MD: Keith Moyer ? Cod, MA KAZR/Des Moines, 1A D Too Prige 5 KBZS/Wichita Falls, TX
OM: Steve OM: Jim Schaefer APDMI Curtis Kay 'WHJY/Providence, RIl PD; Ragen King PD:Liz Ryan
o e R =i o
3 d 3 i
PO: Jen Sheviin m"‘“xf:m" va* e
APDIMD: B Slere! WKLC/Charleston, WV® WOCM/Hagerstowe, MD APLVMD: Tim Parker KCAL/Riverside, CA OM: Rick Balis
WTOS/Augusta, ME OO ot %‘ﬁ“‘ H:;r s Daryl Norselt MD: Gury o
Jay : Mike' ] avarza
OM/PD: Steve Smith APD: Brian Thompson . ot Yae -
APD: Chis Rush MD: Dawn Cox APD/MD: Zak Tyier * Monitored Reporters
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ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

PO: Willohee
MO: Nikdi Alexander

MO: Pad Driscol
WBTZ/Burkington, ¥T*

OM/PL: Matt (ra550
APDVMI): Kevin Mays

WYSK Fredericksburg, VA
OM/PD: Paul Johnson

KFRR/Fresmo, CA*
M):R\m(!dﬁeld
KKPL/FL, Colling, (O
MD: Bearo

MARCH 2, 2007

KNRX/Portiand, OR*
PO: Mark Harniltost
APD: Jaime Cooley

L 4
PO: Ohris Novello
APD: Zach Hamett
MO: Noah Chevalier

MD: Greg Rampage:

KMYZ/Vidsa, OK®
PL): Ken Wall
MO: Amber Fiedier

PD: Chwis Cruze
APIVMLY: Doni

WYBB/Charleston,
OM/PD: Mike Allert
Wlmmﬂl'

APO/MO: The Rey

www americanradiohistorv com

» THREE DAYS GRACE’S

&

TITLE
ARTIST WORINT /PROMOTION LABEL. ~ TW o
PARALYZER FNCER ELEVEN w630 -0
FALLEM LEAVES emuv TALENT SUKTOWANER | 405 “
SMOW ([HEV OM)) REDHOTCHLIPEPPERS WAMERBROS)WARMER | 362 3
AMNA-MOLLY moueus WoORIAERCSONY B, 345 2
LEVEL THERACONTELRS THROMANY? | 362 -4
e —
[5) SLYWORLD STome sour RODRMERWARER | 323 10
THE LOMELY END OF THE RINK 7HE TRAGCALLY HP w321 B
HOW LONG  HW0ER UMVERSAL REPLBLCANVERSAL 310 =
[ EVERYTHING BUOOHERRY TEVINSEVENATLANIOWARNER 209+
PAIN THREE DAYSCRACE wesewes 290 0
(1) FAMOUS LAST WORDS v (HEMeAL ROMANCE PEFPSEwARMER | 28D <ES
® READ MY MIND THE KLLERS Suouwvesy 27 B
@ | M THER ANCT A SCENE, IT'S AN ARMS RACE FautouThay FELEDBYRMENTUNDAVERSY. 275 %
25 WELCOME TO THE BLACK PARADE 1y (MEMICAL ROMANCE ePpsEwaER 268 58
24 REVELATIONS Auniou ave INTERSCOPERPIC/SONY BMG 235 K]
® PO B | 29 20
@ s e 187 37
o] | WS 28
™ LAY DOWN PRssTEss st 9 a5
@ A LADIES & GENTLEMEN sana s B3 7
19| WHEN YOUR HEART STOPS BEATING (-44) INTERSCOPEAIMIVERSAL mf_«_
® STARLIGHT st T
Tl FROM YESTERDAY 30SEONDS TOMARS smorTAvGE 1 | B
14 8 LAZV EVE Saversunmours NGRBROMWUAEMSE | 18T 6
|16 WITH A BULLET SAMROBENTS waviRSAL | 161 -5
25 | CHASING CARS SHOW PATROL POLYDORASMANTIRSCOPEANMERSAL W6 -26.
@ 2 DIGC mouBus ROIORTALAPIC/SONYEMG 140 +33
@ TI BREATH BREAUNG BENJALEN HOLLYWOUDAUMVERSAL T34 «25
L ] I&IVHATB“ DANKD JONES s 4 0
(50] e B2 [ B
FOR WEEK ENDING FEBRUARY 23, 2007
Wayne, N KZLD/Lawton, OK WTKX/ da, FL® Siris g
MD: Stither PD: Don “Crittes” Brown P Joel Samgon PIX: Jose Mancwn
APDVMO: Mask The Shark MD: Tom Wilkinson
n WNZZiLexingeon, KY*
OMIPD: Harry Guscott OM: Robert Lindsey WAXO/Peorta, IL XM Squizz/Satellite®
APO: Maonica Rix PD: Kewin King OM: Ric Morgan PD: Bodhi
MD: Matt Lehtola APD: Twitch POVAMD: Matt Bahan
KISW/Seattle, WA®
WKLQ/Grand Rupids, 0*  KDJE/Little Rock, AR* WMMR/Philadelphls, PA*  OM/PD: Dave Richards
OM: Brent Alberts OM:; Sonery Victory PI); Bil Weston APD: Ryan Castle
PD; Michael Grey PO/MO: jeff Petterson APD: Chuck Damico
MD: Splatz MO Sean "The Rabbi™ Trszler  WHBZ/Sheboygen, W1
L Ron Simonet
W20R/Graon Bay, WI* PD: Chawlie Steele PA*
PD: Rowanne Steele MD: Frank Webb PD: (4 Edwards ‘WRESR/South Bend, N
APL: Cutter MO: Jeff Sottolano OM/PD: Ron Stryher
KFMX/Lubback, TX
NC* OM/PD: Wes Nessmann KUPD/Phosniz, AZ* WA*
OM: Rolf Peppte POVMO: Larry McFeelie PO/MD: Barry Berwett
POYME: Bave Tripp APL): Kiis Sichers.
13 Hawhe KOOT/Reno. NV*
WTPT/Greswville, SC* APDVMD: Blake Patton OM: Jom MeClain WLZX/Springfield, MA
OMIPD: Mark Hendria POMD: Jave Pattersan POVMD: Courtney Quine
TX®
WOKAHarrisburg, PA* OM/PT:: Mike Quinn KRXQ/Sacramento, CA® KZRQ/Springfield, MO*
OM/PE: Ken Carson OM/MLY; Jam Fox Otz Chris Cannon
MD: Nixon KBREAderced, CA " PD:PatMatn PD: Simon Rytes
POMD; Mikey Martinez
WOCC/Hartford, APD: JasonL.aChance WKQZ/Saginew, Wi WXTE/ Tampa, FL*
PD: Michael Picorzi PD: Hoser OM: Bead Hardin
APD/MD: Mike Karolyi e APD: Matt Bingham PD: Double Down
OM: Daved forael APT): Mike Kilahrew
WAMX Huntington, WV PD: Kevin Vargas . MID
PO/MD: Erik Rames MD: Dave Hanson OM: Sue Timmons. WKLL/Wtica, NY
APD: Robin Wikds PD: Sean McHugh PD: Stott Petibone
KXXR/Minneapolis, MN® MI: Chris, Steele APD: Tim Noble
WRTTHuntoville, AL* OM: Gave Hamilton M Ty
OM: Rob Harder PD: Wade Linder KHTE/Sak Lake Gy, UT*
PO: Clay Sanders APD/MO: Pablo PD: Motiee KFWiW/Waterico, IA
APO/MO: Roger Orton OM/PD: Michaet Crass
WRXW/Jackson, MS® WRAT/Monmouth, NJ* WD: Crang Lawe
PO: Johnny Maze OM/PD: Carl Craft KI55/5an Antonie, TX®
APO/MD: Brad Stevens APO/MD: Robryn Lane POMD: LA Loyd KICT/Wichita, KS*
PD: Ray Mixhoeks
WRZK/Johnson City, TN* , WY KIOZ/San Diego, CA* Mi3:Rick Thomas.
PO/MD; Scott Orks ONUPEY, Jeff Willer OM: Jim Richards
MID: Dave Murdack POVMMO: Shauna Moran-Brown ' WBSX/Wilkes Barre, PA*
KQRC/Xansas City, MO* POMD: James McKay
OM/PL(): Bob Edwards. WELZ/ Naglwille, TN Laks Obispo, CA
MO: Pacl Marshall OM: Sm Patrick OM/PO: Andy Wirford KATS/ Yokima, WA
POMD: Russ Schenck APO/MD: Stephanie Beldl OM/PD: Ron Hareis
WUXQLansing, M
PD: Sheri Vegas KATT/Okishoma City, OK*  KXF)(/Sents Rosa, CA WWIZ/ Youngstown, OH*
MD: Darcy OM/PD: Chris Baker OM: et Blary
MD: Jake Daniely PO/MO: Scott Less
KOMFYLas Vogas, NV*
P4: John Cariffia WYYX/Panams City, FL Music Cheice Rock/Ssteilite
MD: Carlota P Jo Valentine PD: Justin Prager
MD: Stroke MD: Gary Susakes

* Monitored Reportess
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» AMY WINEHOUSE

TRIPLE A

é mme  TRIPLE A INDICATOR
; ARTIST

T2 THINKING ABOUT YOU MORAH JONES
18 NEW SHOES MOLONUTN

g
:
i
&
&

ARE YOU AURIGHT? LUCNOA WRLAMS wstwoma | 431 o2
21  SEE THE WORLD covez aomep 48 30
A ___ T THINK M 9 LOVE oecx wRScRe 409 T
.. . . ’ ———
Joss Stone matures with ‘Introducing Joss Stone Qi T A e v o SRR
THE CAT EMPIRE VROowm -
™ (10} 3 TELLMEBOUTIT J055 STONE veon 39 N
Modern Soul Sister Ml S e -~
T WINDOW IN THE SKIES 12 SLANOWTERSCOPE 370 33
14 SNOW (IMEY OH)) REDHOT G PEsERs wonenmos. | 36540
DANGER 1L CALE & ERK CLAPTON Repese 356 N
® v -0
. [c] 96" 20 saTmLLITE sren e | 329 B
® TS NOTHING IN MY WAY KEANE WSOt 295, 0
® 3 GRAVITY owiuaver aneerounea | 293 w45 -+
® S HEAVEMLY DAY PATTY GaP AoRED | 280 <027
"B OVALENCIA! T OecoumeRsTs oo | 283 7
emember how amazed we alt were with the discovery that the [>:) 5 amT THAT THEFAMLYBAND  WARNERBROS. _—po_*[t
artist singing all that great soul music on her debut album, " The [>:) READ MY MIND THE KLLERS swousc 249 B ‘
Soul Sessions.” was a 16-year-old white girl from Devon, 2] FALLING UP 6K LEE JONES NEWWEST 248 0B
74 ingland. named Joss Stone? This young talent was channeling e ssreuwees (RN 8
/ some heavy spirits. When she followed it up with *Mind Body g 5 SOUKNOW FIA MO 00D b eV mwm % ':' :
% ) . and \m it clear o Smn.c had tound her natural n .ml R Torr 10 Swcom ) !
/ calling. Bue as you'll discover in this conversation, she feels that, until now. she was fol- R e oG =t M s
% lowing the kaad of others and not that of her own heart. v |
% Sure. Stone is amazed and grateful for all the encouragement and support she has |
% received during the past chree years. Bue with her thind effort. “Introducing Joss Stone,” | 4 This is the 1 cant say that about anyone else, except maybe my brothers and
/ the singer. now 19, feels she is in control of her own dest first album sisters. | will always be able to go bome. h
/ With the guidance of producer Raphael Saadip and contributions from other musi- that is What | Your growth has also been nurtured by many veterans along e
% cians, songwriters and guest voealisss, including Lauryn Hill and Common, Sgone has want, that is the way. .
/ created a modern soul record dhat pays homage to many of the great artists of the R&B a complete 1 have been so lucky: it seems that just about evervone has taken
% wenre while still planting herself fa in today’s global musical scene. expression of g one way or another to help me atong. For
% Stone has already been nominated tor tour Grammy Awards in her brief carcer, and who | am an v of them have decided to help and be so
__/ she has sold more than 7 1albums worldwide. When she's not touring the world, the kind of ¢ to me, and. 1 am gratetul tor ehat: Raphael Saadiq. Betty

she spends part of her time in the United Kingdom and the other part on the island of’
Barbados. “Introducing Joss Stone™ was reconded in the Bahamas. to make.’

As she said just prior to the release of her new album, 1 like being able to see and —Joss Stone
experience the world and various cultures. It is not something people get to often do
betore the age of 20, am very ucky”

Wrighe, James Brown, Pacti LaBelle, Debbie Harry, Mick Jagger
and so many more.

Then there was Elton John, who chose me to pertorm at his
Oscar party a few years back. He
could have given that shot to any-
one, but somehow he wanted 0
offer it to me.

music | want

What is it like to be living your dreams?

When you dream about things, it doesn't go into complete detail,and often the spec Who are your most important
nmay i out to be very ditferent. Frankly, my drea as basic as to have a job: some- influences?
thing 1 could dedicate my lite to, be excited about getting up in the morning for and Lyrically, Melissa  Etheridge—I

to tind fultillnient in. The tact that my d perfo
ing music—and hopefully touching people’s lives along the way—that is just the
on the cake.

“job™ is turning out ta be ¢

have listened to her since 1 was [
really young—and Lauryn Hill are
my two favorite artises. They have

k4

The kst two albuns. 1 will ay: were not completel
1 understand how “The Soul Sessions”™ served as a foundation for me and that “Mind
Body and Soul” can be comsidercd a tramsition to 4 more modern sound. but * Introducing
Joss Stone™ is licerally that, T the first album chat is what | wane,a complete expres-
sion of who | am and dhe kind of nwisic 1 wane to make. My goal is to nake good, hon-
et music popular again,
So with a certain amount of success comes more creative control? R
[ think 1 have carned che righe ae chis poine to do what | want. 1 don't chink 1 will steer
myselt oo far off course. This album has allowed me 0 work with people who are ¢los-
er10 my own generation, and | chink chac had a lot to do with how well the recording
sessions went. :

v my dream. Don't gee me wrong—

Your family must be very proud of you.
They are. When | was 14,15, 16, my parents took a more direct role in what [ was doing.
But as 1 have matured, 1 wanted them to step back a little, and that has been a bie diffi-
cult—but not to the point where we are alienated from cach other in any way.

1 do know that they love me no matter what. 1 know it will always be OK with them,

24/7 NEWS ONLINE @ www.RadioandRecords.com

probably influcnced me the most.
I was honored to have Lauryn
appear on this record, and 1 was
lucky to have performed  with
Melissa during the Grammys for
that Janis Joplin eribute. To sing
with Mclissa made me feel beyond
honored. Plus, it was her tirst per-
formance after her cancer wreat-
mene, and ic was such 4 wonun-
cmpowerment moment. A"(‘
honoring a great woman artist like
Janis, no less. Her mark, her influ-
is as strong today as it ever

was. | hope someday 1 can make
that kind of mark. RR
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CERTIFICATIONS PLAYS AUDIENCE N Al E
IMPRINT/ PROMOTION LABEL T+ MILLIONS RANK me PLAYS T PLAYS
ARTIST / LABEL /AN ARTIST/LABEL 7
r THE STORY 0318 9 CRIMES 33
A A‘n__ ST o S Brands Cariile Darwion Rice
[COLUMBIA)Y [MEFFA/VEC TOR/AWARNER BROS.)
e | Y00 7 (UeE | 4 MOST ADDED TOTAL STATIONS: N TOTAL STATIONS: B
3 6 15 3 VOU GIVE ME SOMETHING 104716 TINA MaiE vz
seRscoee | TR it (::-w : m;-]msw
VOORANTERSCOPE
ATORED - i b 1.7!0 2 TOTAL STATIONS: n TOTAL STATIONS: 7
REPRISE -] -9 Les 8 ARE YOU ALRIGHT? n0LEN2 NAIVE [ 7]
C - | e Lucioulls Wikl The Kooks
083 ARTEST / LABEL (LOST HCHWAY) (ASTRALWERKS)
SusPOP ___’23 ! i L SETTER THAN 5 TOVAL STATIONS: o TOTAL STATIONS: w0
% 0 e 5 The Jafeh Busher Mo STARS AND BOULEVARDS 8712  LIFE IS BEAUTIFUL S5
AEMANTERSCOPE ™ | el CATLANTIC/LAVA)
KTCZ WOLL WRMNR, WXRY, WZEW Augustans
TERSIOPE % | 5 e » (EPC) SIGALEPIC}
READ MY MIND 2 TOTAL STATIONS: n TOTAL STATIONS: L =
o % » 1B 9 pigirsc PRESSURE SUIT 8372 SHES MINE 3
= — ol - WMT, WRNR Brett Ourmrst
ISLAMOMTERSCOPE 8 57 3 6 L N n {COLUMBIA) (DUALTONE)
—— — - THE STORY 2 TOTAL STATIONS: 12 TOTAL STATIONS: 9
mpmEsveon | OV W [0B%0 W
WLz, WY
o, B W un 7 |
A ——: YOU'RE ALL | HAVE ]
20 -4 0 Gaser Btrad
L W - (POLYDOS/ASMANTERSCOPE)
recrounes | D | 6 1088 W —— ~
B 5 - LOOK AFTER YOU ¥
e n9 23 arso w Tha Foay
— [ ]
BT an - _&51! 4 e —
= o - FIDELITY 1
o 20 20 078 g Spelter
— - [SIREIWARMER, BRO%.)
svousc W 3 09RO . ]
TAMACUN
wn B0 M 04 7 Rodige ¥ Cobriele y 75
— '22 T (ATORED)
. osn2 wrEw
LS = ARS AN BOULEVARDS \
SV, AND ¥
RNV R | T R 0oR 7” Mg \
AN == 0 \
somp WO R 085 B . \
ose ARE YOU ALRIGHT? 1 \
wmeos_ | WO | 4 | 038 - Larcimds Willgme \
RLOST HGHWAY) \
AWARECOLUVEIA 1 ] | _n's_ ™ ® BETTER THAN \
The John Butler Trio (Ao} \
veom D6 8 O™ - OO T3, KTCZ 0. KTHX 490 KPR 6, WABA <6 \
s T = ADDED AT... WBOS o5, WODO +5, WRLT «A, WHCS «4 KIXD +3 \
cenvvonc | 28 3 04 X WXRV GRACE KELLY \
BETTER TMAN MOST WCREASID PLAYSMOSTADDED 1 .7 082 o Bowton, MA a4 : \
Al a = P0: Ron Bowan WBOS <TL WXRY <L WHLT <6, KP4, KENZ -2, \
20 a5 OBOS MO e Wi WIOX 12 YK -2, CIO A W A KTCZ
UMVERSAL REPURLICANE Svaeull Carlils, The Stary, O \
The Sohus Butior Tria, Better Than, 0 GRAVITY \_‘
ATORED _'_m_ L -_0.301 John [ e
06 a Q340 . FOR MORE STATIONS GO TO: WOO0 oL KMTT oKL WZEW o, WOLZ +3, WANDS.
COLUMBIA www.RadicandRecords.com WRY +2.9GB00 L KFOG +L WM |
FIDELITY
Regina Spektor (S Warr Bros.)
RECURRENTS MBI <6, KENZ <, WRLT <3 WIXRT <3, WGV 2.
KT 2, KTCZ +2 CHR <2, WRHE: oL WHE'S 4
SOMEONE TO LOVE
™Me PLAYS PLAYS Fountaing Of Wayne (veen)
WO <L, KEXO 5, SISP o4, KFOG 52, W |
ARTIST / IMPRINT / PROMOTION LABEL ™ ARTIST / BAPRINT 7 PROMOTION LABEL ™ W R AT A SO
HOW TO SAVE A LIFE i NOTHING LEFT TO LOSE w08 H
THE FRAY (EPYC) MAT KEARNEY [AWAREXOLUMERA) ]
CHASING CARS %0 PUT YOUR RECORDS ON 04 m
SHOW PATROL (POLYDOR/ASMNTERSEOPE] CORPIE BALEY RAE [CAPITOL) 8 —
WAITING ON THE WORLD TO CHANGE 2 % 108
JOMN UAYER EMAREXCLUMEIA] 1 CUARLS BARKLEY (DOWNTOWWATLANTICLAYA) L) |
WHEN YOU WERE YOUNG ™ 15 IT ANY WONDER? 6 5 FOR WEEK ENDING FEBRUARY 23, 2007
THIE SILLERS (ISLANDIAG KEANE (NTERSCOPE) = ;ms«mn:hm1hm“nubudnuﬂw-“nd-ur
THREL MORE DAYS TALK "‘1’""“" Dots Sysaerm 24 hours 3
RAY LAMONTACHE (RCA/RMG) ey COLRLAY (CARTOLY ul m 5 ?mv‘"u':-‘hu.‘-’rgumdza

i ..NO G{"'f '

1 . G
lashi Line offers s8me of the industry's fastest |

L W

-213-5274
.flrstt‘!as'h.com-"r.—

Flathags 'og“ Stickers ¢ License
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) RICANA TRIPLE A
I
Tme PLAYS,
wisT
LUCNDA WL IAMS WsThomar OB 2% a7 WAPS/Akron, OH WDOD/Chattanooga, KTCZ/Minneapolis, MN®  KPND/Sandpoint, ID
ENDLESS MIGHWAY THE MUSIC OF THE BAND e, OM: Andrew James. (OM/PD: Danny Howard PO: Lauren MacLeash OM/PO: Dylan Benefield
VAROUS o (4S5 200 (RS0 PO/MD: Bill Grubes MD: Brad Steiner MD: Thorn APD/MD: Diane Michaels
VIRIDIAN
GREENCARDS ouarone | 328 had KNBA/Anchorage, Ak WXRT/Chicago, IL® WZEW/Mobile, AL* KBAC/Santa Fe, NM
STATE OF GRACE = — OM/PD: Loren Dinon PD: Norm Winer OM: Tim Camp PD/MD: ra Gordon
THENOLLES BROTHERS Wpore | 321 42088 MD: Danny Preston OM/MD: John Farneda PD: Gene Murrell " =
HAMMER HONKY TONK GOOS b= 1 = MD: Lee Ann Konik-Camp* KRSH/Santa Rosa,
e kb 3 mopRAMERCN | 28 2 1850 WOKL/Ann Arbor, MI WCBE/Columbus, OH POMD: Pam Long
CHILDREN RUNNING THROUGH B . e PO: Chuis Ammel OM: Tty Al
| Ty caey womp | 2 37 1043 MD: Mark Copeland PD: Dan Mushalko OM: Tom Brennan g:xmw.
| ¥ E = MD: Maggie Brennan PD: Rich Robinson : Leanne Vince
et cocsmmy |20 2 T8 KSPN/Aspen, CO APD: Leo Zaccari MD: Dave Sloan
AND = — PD: Sara Guttman ‘WMWV/Conway, NH MD: Jeff Raspe
| TRENT SUMMAR AND THE NEW ROW M0B PALOOURD i il | 'WZGC/Atianta, GA® D KPIG/Monterey, CA
LT FLE STRANGER oo | 3R soa3 PD: Michelle Engel KBLO/Denver, CO* OM: Frank Caprista P: ustn Prager
RIARTEY —_ e APD: Chris Brannen PD: Scot Arbough PO/MD: Laura Ellen Hopper  MD: Titfarty Sinder
m 35 eos MD: Margot Smith MD: Mark Abuzzahab APD: Aleen MacNeary
PETER AOWAN & TONY RKE sowoer | 96 = Spectrum/Satellte®
prporiblre sommcow |28 6 B4 KGSR/Austin, TX® CIOR/Detrok, MI* WRLT/Nashville, TN~ PD: Gary Schoenwetter
— - OM: Chase PO: Matt Franklin OM/PD: David Hall MD: Sean Mascoll
T iior hox ’ acocrenaan (28 B PO: Jody Denberg APD/MD:Rev. Keith Coes
—_ —_— APD: Jyl Hershman-Ross ~ KHUM/Eureka, CA XM Cafe/Satellite
HEARTEREAKERS HALL OF FAME = 2 mw MD: Susan Castle OM: Cif Berkowitz WFUV/New York,NY  PO:BillEvans
= . LI —— = PO/MD: Mike Dronkers PO:Chuck Singleton MD: Brian Chamberlain
ROAD ONDIDO - 1 35 KUT/Austin, APD: Larry Trask MD: Rita Houston
;g;”';‘;‘m“‘ S 7 o PO: Hawk Mendenhall KEXPYSeattle, WA
20 -8 us3 MD: Jeff McCord RV ND MA  OM: Tom Mara
SORAN JOMES SUEKTERS = I PO: Ryan Kelly PO: Sean 0'Mealy PO: Kevin Cole
MD* MD: Joheny Memphis. APD: John Richards
TRORSSEL NP socTmorTenovenr | 205 28 B OMPO: b Wauh WFIV/Farragut, TN MO: Gon Yates
. D: Alex Cortright~~ OM: Brian Tatom KDBB/Park Hills, MO
WRLEHDSON wsthoney B8 34 4m2 PO/MD: Todd Ethridge OM/PD: Creg Camp KMTT/Seattle, WA
LONG ISLAND SHORES ® an s WTMO/Baltimore, MD APD: Glenn Berry PO: Shawn Stewart
MY SN vaguaro S5 a2 PO/MD: Mike "Matthews"  KOZT/Ft. Bragg, CA APD/MD: Haley Jones
PUSH COMES TO SHOVE w0 a Vasilikos PD: Tom Yates WXPN/Philadelphia, PA
" BACKPORCHALG APDIMD: Kate Hayes PD: Bruce Warren WKZE/Sharon, CT
h « e KLRR/Bend, OR OM/MD: Dan Reed OM: Will Stanley
TONY FURTADO roano | B0 o OM/PD: Doug Donoho WEHM/Hamptons, NY PD: Tim Schaefer
THE WEST WAS BURNING = s e APD: Dori Donoho PD: Brian Cosgrove WYEP/Pittsburgh, PA  MD: Will Bailies
MARTHA SCAMLAN SUCARHLL RS ==l MD: Lauren Stone PD: Rosemary Wetsch
PHENOMENAL RUTHIE FOSTER Bl -~ B KRVB/Boise, ID MD: Mike Sauter WNCW/Spindale, NC
RUTHE FOSTER BLUECORN e | (OM/PD: Dan McColly KSUT/ignacio, CO APD/MD: Martin Anderson
ELANA JAMES ¥ .20 2% MD: Tim Johnstone PD: Steve Rauworth ME*
ELANA JAES s J MD: Stasia Lanier PD: Herb vy KCLC/St. Lowis, MO
SONGS FROM RATTLESNAKE GULCH 6 9 'WBOS/Boston, MA* MDO: Brian James PD: Rich Reighard
oE8LY o | = PD: David Ginsborg WTTS/Indianapols, IN® MD: Wil Baker
B1G IRON WORLD . MD: Dana Marshall PD: Brad Hottz KINK/Portiand, OR®
OLDCROW MEDKCINE SHOW M B8 -8 ‘m 4 APD/MD: Laura Duncan PD: Dennis Constantine KFMU/Steamboat
SPEND IT ALL = 'WXRV/Boston, MA* APD/MD: Kevin Wekh Springs, (O
BOW THAYER ookenposr B2 7 Ll OM:Ron 8 wY PD/MD: John Johnston
THE SERMON ON EXPOSITION BOULEV) i ——— S APD: Catie Wilber PO/MD: Mark "Fish” WDST/Poughkeepsie, NY
RICKE LEE JONES. IARD nwwist | W 0D 575 = Fishman OM: Greg Gattine gwrrm. NM
COUNTRY ¥ F KMMS/Bozeman, PD: Jimmy Buff : Dave Nall
LCREY & MOFRO i | W6 7 294 OM/PD: Michelie Wolfe Mu«.m MD: Dave Doud PO/MD: Brad Hockrmeyer
COUNTRYPOLITAN FAVORITES — : Jon
Fﬂ" SOUTHERN CUL TURE ON THE SKIS vieoe | W6 91 7!). K €0 MD:Byron Johnson 'WBCG/Punta Gorda, FL KWMT/Tucson, AZ*
RUSY'S — PD: Tom Fricke PD/MD: C. Michoel Keating  OM: Tim Richards
Jﬁ NAMCIGRFFITH onoe | W2 -9 299 MD: T) Sanders mmwvl:r e PD: Blake Rogers
PD: Dave “Uncle Dave™ Tibbs . SO
VI*  APD/MO: JamesEmmons  PD/MD: Chad Carlson 'WVOD/Wanchese, NC
PD: Zeb Norris PD: Matt Cooper
COUNTRY “ViKTOR MON APD/MD; Jarmie Cantield WA KTHX/Reno, Nv*
FAVORITES 12  GMETTO 8  KRAUSSH 7 Exposmon o PO: Sue Meyers PO: Mark Keefe WXPK/White Plains, NY
e 1) Grey & Matra Vikter Krowes e WMVY/CapeCod, MA  MD: Carl Widing APD/MD: Dave Herald PD: Chris Herrmann
(BACK PORCHLG) PO: PJ Fian APD/MD: Rob Lipshutz
(VEP ROC) S e W wesT) KROK/Leesville, LA KENZ/Sak Lake City, UT*
HAPPY SONGS ~ SAIDIT 8 Chasheth Ames Ant OM: Rick Barnicke! PO: Mike Peer WTYD/Wilkiamsburg, VA
MOST ADDED FROM . Ty Wisrmct, The Countrypelitons %m‘;’.“.i" PO/MO: Sandy Blackwell MD:; Kari Bushman PO/MO: Amy Miller
RATTLESNAK (CEDAR CREEX) QRTRAPOLITAN) 3
ety WFPK/Louisville, KY KPRU/San Diego, CA* WUIN/Wilmington, NC
ey WNRN/Charlottesville, VA OM: Brian Comn OM: Bob Burch PD:Beau Gonn
OM: Jeff R PD: Stacy Owen APD: Sean Smith MD: Michelle Daniel
PD: Michaet Friend APD: Laura Shine
MD: Jaz Tupelo KFOG/San Francisco, CA*
FOR WEEK ENDING FEBRUARY 25, 2007 PO: Pat C-alhghu L M&mv Ransford
The = RECTRRE MD: Gabby Parsons
agn wpin For i M-u' DWW\N’:::&EL | * Monitored Reporters

Decals Go Everywhere

Mobile marketing works. Print station decais today.
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» XTREME'S

I i . ROCK/ALTERNATIVE
; ARnST IIPRINT / PROMOTION LABEL
[1) &  MARCISISTA POR EXCELENCIA PANA WARNERLATHA
(18 COMPLEMENTO svcROOPELADOS ACAL
© 79 ALAMODEusMuomED VAPORISANCTUARY
o (20 LADXEPOON asTavo oD SOY ML HOTE
(5] T3 oONTLEY GO monwssv NACONAL
N (23 0OMDE VANLOS MUBNTOS ey reTrwesw
P . 1 ANDRAQUE ND ESTAS LOS BLNERS NACIONAL
Isabel Gonzalez on Exa/San Diego and the brand’s U.S. - B i e -~
expansion of [T s
(10} (A PRIV TUMAMA sELsOA M TELEVISA
B FRAGLuLs SONY ERIG HORTE
The Exa Factor o P =
(13] 123] unaFAMRIA DA UMVIRSAL LATINO
Q@ B SMAKE |05 URBUES WLV
@ }-.._ ﬂ-' NWA DAX MUSICVE
O] new wmml SONY QL. MORTE
0 S2EMO DVISIONLEISIULA UMIVERSAL LATIND
. . (Y BRI YAQUERD 10 %6 NOEPENDENTE
Jackie Madrigal O o N nacr
JMadrigal@RadicandRecords.com R0 | 3 | LALLAVEDE LA PUERTA SECRETA RaTa muncA oL
he outlook for the Latin pop tormat has been dim during the |
last several years, due not to a lack of great music but a short- e RECORD POOL .
age of stations. However, Mexico's popular Exa format has ARTIST ,  MPRINTJ PROMOTION LABEL [
7 SHORTY SHORTY xTRiME LA CALLEAMNIVISION i

recently been making inroads in the United States, SHO i
S TOMA MENA (MANOPLASO) BABY RASTA CEMAUNIVERSAL LATINO
10 MUEVETE DONOWEROFEAT NORE UPVERSAL LATIO

Exa. which reigns supreme in the pop world south of the

bonlder, is now heard stateside on three sations: MVS Radio’s

XGLX/San Dicgo and XHPX/E] Paso and Wolfhouse Radio’s KEXA/Monterey-

Salitas. KEXA has an agreement with MVS to use the Exa name and broadease some
of the neawork’s shows,

Exa is poised to fill the Latin pop gap in the U.S. Hispanic market and extend the
brand in this country. XGLX is the latest torchbearer. Previously programmed tor
the Tijuana market the Mexican station recently shitted its main target o San Dicgo.
According to XGLX PD lsabel Gonzilez, building a strong position in the San Dicgo
market is part of the company’s goal to grow its prescence in the States. by an inter-

2 VALE LAPENA YOSKAR SARANTE N

i9 MONEY MONEY rec VRGN

B
T3 S0 HAY MANERA FL CRAN COMBO DE PUERTO ReID DXSC05 GOS/SONY BNC NORTE
B ENEL AMOR 1O VERAS %N

view with & Gonzilez shares more of her strategy for the Exa format.

[
3
Ay 3

Since Latin pop stations in the United States tend to be much more AC than in Mexico,
is the U.S. version of the Exa format different from the one in Mexica?

0000060 O

B LA OTRA WEGALES FEAT.MONCHY & ALEXANDRA UMVERSAL LATING
B8 LAS SOLTERAS MACH & DADDY UNIVERSAL LATMO

Exa/San Dicgo is part of a great radio chain in Mexico. which is in the process of CO BRI £ 0USQUEDA £ GRRco0E LABACTA MOCK & ROLL
expanding to the U.S. The format in San Dicgo is more adult than that of Mexico’s (o EEDIL] BLa vouno o SNV BUCNORTE
Exa. I'd say itk ritore of a young adult contemporary format. Our programming is [19] 5 SOLA MECTOR“ELFATHER" VUMACHETE

FOR WEEK ENOWG FEBRUARY 23, 2007

2 mix of pop. ballads, some tock and even a bit of reggacton. B QUIENLO HARIA POR T1 ALEXBUEND HN

We're going afier furst-, sccond- and third-gencration Latinos that enjoy listening -
1o nmsic in Spanish, although. it 1 had o define our trget. I'd say it women 18-
34, We give our audience the music they want hear with less interruptions. We B
have yonng, creative DJs that totally identify with dhe listeners, and our image is precisely one of the characteristics that defines Exa and makes
yorng, fun, upbeat and even plytul. the difference,

You're programming for the San Diego and the Tijuana audiences, which do not nec- Because border stations usually pick up on the latest trends com-
ing from Mexico first, what new musical trends are you noticing?
What should other U5, Latin pop stations be watching for?

Wit F'm noticing is that the listeners want upbeat music—

essarily have the same tastes. How do you handle that?

We are currently focused on the San Dicgo andience. Alt our promotions and events
are done in San Diego. Our studios are in Nationat Ciry. Although you can hear the
station in both markets, at this point San Dicgo is the company’s priority, so we pro- much more danceable and fun. We do get really good bal-
grom witl it in mind, lads, but generally speaking, I feel that the danceable tones
are much more exciting. Another trend, which 1 find very
What is Exa’s impact on the competitive San Diego market, which, in addition to its interesting, is that some of the big artists are going back w
an organic style of music. 10s clearly visible in Ricky

Martin’s, Alcjandro Sanz’s and Paulina Rubio’s latest albums,

own stations, receives many signals from Tijuana?
Exa/San Diego arrived in the market with a different vision. i'm not saying that

we're going to revalutionize the market or anything like thae, but | ean guarantee for example.
vou that we're trving to innovate. Musically our programming and that of the other And in Mexico the latest thing is a very strong rock come-
wations can be siniilar if we're sharing a format, but as far as image, ideas. personal- back. which now tends to lean more toward what some call
ity and promotions are concerned, we are totally different. “happy prnk.” Exa/Mexico City recomtly did a concert called
Rock en Exa at Palacio de los Deportes, and it was completely
Does Exa take risks with new music? sold out. el be very interesting to see bow far that rend will
OF conrse, all within the programming parameters and respecting the formar. We catch on in the States, althongh it has atready started, with the
have much more liberty to support new music than other sations. And that is success of bands fike Motel and Allison. RR
MARCH 2, 2007 24/7 NEWS ONLINE @ www.RadlioandRecords.com
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Internationaily known expert speaker on female empowerment.
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LATIN POP MONITORED REPORTERS
WWVA/Atlanta, GA XHPX/El Paso, TX KWIZ/Los Angeles, CA KEXA/Monterey, CA WKALQ/Puerto Rico XLTN/San Diego, CA
OM: Clay Hynnicutt PD: Eduardo Zamora PO: Eddie Leon PD: Vicente Romero PD: Cartos Gonzalez PD: Libia Sauza
PO/MD: Robhie Ramirez APD: Victor Acosta APD: Natalia Cuevas
KNVO/McAllen, TX WPAT/New York, NY KCNL/San Jose, CA
KXXS/Austin, TX KMMM/Fresno, CA PD: Robert Montaivo PD: Tony Luna WXYX/Puerto Rico OM: Michael Erickson
OM/PD: Rormeo Herrera PO/MD: Jose Berumen MD: Manda San Roman PO/MD: Herman Davila PD: Manuel Moran
MD: Julieta Jil i KOQK/Houston, TX KVVA/Phoenix, AZ APD: Rob Ayala
PO: : y XAVO/McAlien, TX PD: Edgar Pineda KBMG/Salt Lake City, UT
KPSL/Bakersfield, CA I nke: | OM: Jeff Koch OM: Carlos Martin Valdez
PD: Isidro Roman ftayed PD: JuanFacundo mmm PO: Ana Perez
KTCY/Dakas, TX i e e WAMR/Miarl, FL ' KRIO/San Antorie, TX
OM: Dean James ) PD: Pedro Javier Gonzale2 mm OM: Robin Flares
PO: Javier Casanova KSSE/Los Angeles, CA i alerie N PO/MD: Manny Herrera
OM: Elias Autran WRMA/Miaml, FL
PD: Nestor Rocha PD: Rogebio Alfonso WIOA/Puerto Rico XHFG/San Diego, CA
APD: Andrea Becerra PO: Fernando Oe Hostos PO: Elvis Valle
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TROPICAL & LATIN RHYTHM MONITORED REPORTERS
TROPICAL WRUM/Orlando, FL W2ZNT/Puerto Rico KFZO/Dallas, TX KLOL/Houston, TX KVIB/Phoenix, AZ
PD: Raymond Torres PD: Pedro Arroyo OM: Andy Lockridge PD: Bobby Ramos D:‘Aé?a;]:sgxil?
POMD:Neson S WEMGPbdghe.PA WO g AL W0 Moot MU A A RS
WXDI/Miami, FL WKKB/Providence, RI PD: Ricardo Blanco KZZA/Dallas, TX PD: Jerry Pulles OM: Juse Nelson
PO: Ruddy Hermandez PO: Juan D, Conmolen A Sarkos Joseetilla PO: Domino WMGE/Miam, FL PD/MD: Rogie Gallart
glnsxjgmamuv APD: Darvin Garcia m“ :;LIEIFr;s;“T,CA %A;Fmpxu'i:hs WVOZ/Puerto Rico
oo e MD:Romonafie MO:RaymondHerande Rt A
WNUE/Orlando, FL PD: Zoilo Garcia LATIN RHYTHM PD: Bismarck Espinoza
PD: Rafael Gcl:{bo MD: Ditson Mendez, Jr. WVIV/Chi L WTLQ/F. Myers, FL VIW York, NY
MD: Jose Martinez WPRM/Puerto Rico OM/PD: Cesar Canales PO: Al Sanchez xg‘ [;\hsx:y (::‘ltn;eifv‘z
PO: Jorge Pabon APDI Lucy Herrerd M&bJKmma =
MD: Armando Reyes
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“ﬂe must ‘nJ event in the ba{in entertainment vyorlcln

-GABRIEL ABAROA, PRESIDENT, LARAS

HIGHLIGHTS
WE HEAR THE FUTURE NEW ARTIST COMPETITION
: BILLBOARD BASH
LATIN MUSIC AWARDS
AWARDS AFTER PARTY

INDUSTRY LEADERS WILL DISCUSS. =
SURFING FOR PROFIT: Utilizing the Internet as a marketing and revenue generating tool. i
ﬁ.umwsuc mmbmmmwmmwumnmusmmmusmm o
) HEAKNGMDIGITAI. FRONTIER: Following years of slow growth, Latin digital sales finally begin to take off.~ =
RADIO: Top programmers discuss the changing relationship between labels and radio, | B
TEENS: Latin teens discuss their musical preferences and buying habits with our attendees. |
m,m&mm&mmu‘smmmlyinmisinsideIookatmegrowingwbmsounddutinmsic. Iy
BiG SCREEN, LITTLE SCREEN: Top Music Supervisors reveal how to get your music on film, ads and television.
JGIVE ME THE COVERE: Journalists, TV producers and publicists give the inside scoop on what gets ink and what gets heat.
ASCAP PRESENTS: MAKING THE DEAL p
THE ART OF THE TOUR: Manager, promicter, sponsor and venue say it all. Iy
MAXIMIZING YOUR ENDORSEMENTS AND PARTNERSHIPS WITH HISPANIC CELEBRITIES:
Hispanic star power drives revenue and increases market share.
DIFFERENTIATING HISPANIC CONSUMERS FROM THE GENERAL MARKET: THE LATINO FILTER:
Lucia and Gonzalo present the inside story on the launch of MTV Tr3s and their successes and milestones. F‘g
HISPANIC CONSUMERS IN THE MULTICULTURAL MARKETING EQUATION: |
Discover how the Hispanic population compares with African Americans, Asians and non-Hispanic Whites,
AGENCY CREATIVE PANEL: i
Leadigl crestive: dinictors present ad campaigns involving sports, fast food, cars, grooming and beverages. K

RIL 23-26, 2007 « INTERCONTINENTAL MIAME.

% Heinekeri

NOW IN ITS 18TH YEAR! The Billboard Latin Music Conference & Awards is the biggest

gathering of Latin music execs worldwide. Join Billboard for the hottest parties, educational I

sessions, superstar interviews, live artist showcases, cocktail receptions, networking events

and the Billboard Bash. The week culminates with the longest-running, most prestigious l Mm M"’K
awards show honoring the best artists of the year across all genres of Latin Music — The

| Billboard Latin Music Awards! Produced and broadcast by TELEMUNDO CONFERENCE & AWARDS 2007

IN ASSOCIATION WITH @

) snmwnnte WwW,BillboardEvents.com

Register Today! ™
*lileineken' | @ '_E‘;Z % _5.. ';:;“S‘E&m m:,‘“»"..c. é I

_———
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M OPPORTUNITIES/MARKETPLACE

OPPORTUNITIES

Promotions Director - Chicago

There must be someone in promotions who is tired of
working in the corporate world, but not tired of work-
ing in the radio world. We are one of the lastindepend-
ently-owned companies, owned by a real person.
We're Nine-FM, Chicago's, “We Play Anything” station
and WCPT, “Chicago’s Progressive Talk™. If you love
to get in front of listeners, love to get your hands dirty
with the part-timers and interns...even drive the sta-
tion van if needed and are filled with great ideas, than
we should talk. We are interested in serving listeners
and advertisers-on Main Street - not stockholders and
investment bankers on Wall Street.

Rush resume and satary history to:

Harvey Wells, Newsweb Radio Company, 6012 S.
Pulaski Road, Chicago, IL 60429 or e-mail to
hwells@9chicage.com .

No phone calls please.
Newsweb Radio Company is an Equal Opportunity
Employer

SOUTH

Rek 92

HEY, BIG MOUTH!

Got something to say but nowhere to say it? Rock %2
[Greensboro, NC, #45) is looking for the next night
talker {think Jimmy Kimmel or Adam Corolla). If you
can relate to adult men who like Skynyrd and
Zeppelin - but want something different from 7-mid.
- send us your stuff. If you've got the attitude, we've
got the time.

Air check and résumé to: WKRR, 192 E. Lewis St.,
Greensboro, NC 27406,

No phone calls. Women & minarities encouraged.
EOE.

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Address all ads to: R&R
Opportunities, 2049 Century Park East, 41st
Floor, Los Angeles, Ca. 90067.
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Sacramento
Program Director

Are you a talented programmer capable of doing
more, better, faster? Do you have a proven track
record that demonstrates your capability of leader-
ship, talent development and ratings growth? Do you
have a plan to grow the absolute number of listeners
on your station? Do you know the world of web, pod-
casting and streaming? KGBY, Y92.5, a heritage A/C
market leader in sunny Sacramento, is looking for an
innovative, original PD capable of making tough deci-
sions yet creative in the approach to developing an A/C
station in a rapidly changing environment. Web,
stream, database and HD2 are all part of the expec-
tation for the person who can take the station to a new
level. Is ityou?

For consideration, send resume and salary requi;'e-
ments to Kelly Kalemba: 1440 Ethan Way #200,

Sacraments, CA 95825 or via email to
kellvkalemba@clearchannel.com, FAX 916-646-
9409.

M ON

COMMUNICATIONS

Mapleton Communications, one of the fastest grow-
ing radio operators in the West, is expanding and has
immediate openings for experienced Sales
Managers and Account Executives.

Hiring sales professionals in these markets: San
Francisco - Bay Area, Monterey and San Luis Obispo
on California Coast, Merced/Misalia in Central
California, Chico and Redding in Northern California
and Medford in Southern Oregon.

If you have 5+ years experience in Radic, Newspaper,
Cable and or TV advertising sales in mid-sized mar-
kets, developed client relationships, and are passion-
ate about creating value for clients, please send
resume to hrldmapletoncommunications.com or fax
resume to: 310-209-7239.

We offer a generous commission, multiple healthcare
benefits, 401K, and are an EOE. Read more at
www.mapletoncomm.com.

Cuesta College.
Broadcast Communications Instructor.
Master's  required.  DEADLINE:  03/26/07

http://www.cuesta.edu. San Luis Obispo, CA.

www americanradiohistorv com
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HOSEALS 92.5

Q92
A Corus Entertainment Company
Program Director
Montreal

Montreal Canada is known as the most European city
in North America and an exciting place to work and
live.

Q92 FM has an exciting opportunity for a Program
Director Position in our Montreal office.

Responsibilities, Required skills and qualifications:

* Operate and grow the Q-92 audience and manage
people.

* Manage the expense budgets of the programming
department.

* Experience in managing radio station programming.

 The ability to work with and develop on air talent as
well as support for the on air product.

* The ability to work closely with the sales, Internet
and promotion department.

* Good communication skilis, bilingual [English &
French if possiblel.

 Strong knowtedge of music.

Please send a resume to:
Brian Kenemy

General Manager, Q92
Fax: (514) 787-7979
brian.kenemvida?2¢m.com

*Please include Position Name in the subject line of
your email.
*No phone calls please.

POSITIONS SOUGHT

Traffic Manager with 12 years exp seeks posi-
tion in Radio/TV/Entertainment industry in NY Area
only Summer20062¢6@yahoo.com

Major Market PD wants to come back to West
Coast. Team player with solid track record of increas-
ing ratings - Email west.coast.pd@hotmail.com

Looking to get back to radio. Will consider any
shift. IA/IL Quad City preferred; but wilt consider a
move, 20+ years experience. Steve Gunner, 563-343-
6950 gunnersmusiconwheels@yahoo.com

Narrowly missed San Francisco opening. but
still seeking NorCal/Pac Northwest gig. Contact
FRANK at [510] 223-1534

2477 NEWS ONLINE @ www.RadlcandRecords.com

WWE


www.americanradiohistory.com

& NIELSEN BDS
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. LUDACRIS FEATURING MARY J. BUGE DTPIDEF MMM 'NELLY FURTADO MOSLEY/CEFFENANTERSCOPE. TULAOLUMBIA
o ¢ CLAMOROUS 2 N7 = mAgeLAsEASLE 3 N

L FERGE FEATURING LUDACRSS WILLLAMVASA/INTERSCOPE = BEYONCE e LR

0 1 7 CUPID'SCHOKEHOLD AIRPOWER @ n w o
2T CMOASSHERORS AL ATRINSTMD  DECAYDANCEUELED Y RAMENITLANTCANA. FAT JOE FEATURINGLIL WAYNE TERROR SQUAVIMPERIALVIRGIN CRAMDHUSTLE/ATLANTIC

#] MOST ADDED

THIS IS WHY I'M HOT Mims ((APITOL)

#] MOST INCREASED PLAYS
DON'T MATTER

TOP 5 NEW AND ACTIVE
INTO THE OCEAN Biue October (UNIVERSAL MOTOWN)
WITH LOVE Hilary Duff (HOLLYWOOD)
THE WAY | LIVE Baby Boy Da Prince Fest. LIl Boosie (TAXE FOAMNVERSAL REPUBLIC)
READ MY MIND The Killers (ISLANDDAVG)
BECAUSE OF YOU Ne-Yo (DEF JAMADAMG)

COMPLETE CHR/TOP 40 CHART ON PACE 47

#] MOST ADDED
‘WHEN | SEE YOU Fantasia (yRMG)

#] MOST INCREASED PLAYS
LIKE A BOY Clars (LAFACE/20MBA)

TOP 5 NEW AND ACTIVE
DON'T MATTER Alon {KONVICTAUPFRONT/SRUUNIVERSAL MOTOWN)
MR JONES Milep Jones. (SWISHAHOUSE/ASYLLMWARNER BROS.)
LIKE A BOY Clara (LAFACE/ZZ0MBA)
GET BUCK Young Buck (C-UNTANTERSCOPE)
‘THE WAY | LIVE Baby Boy De Prince Feat. LIl Boosie (TAKE FO/UNIVERSAL REPUBLIC)

#] MOST ADDED
| TREED Bone Thugs-N-Harmony Fest. Akon (FULL SURFACEANTERSCOPE)

#] MOST INCREASED PLAYS

DON'T MATTER Akon (KONVICT/UPF RONT/SRCUNIVERSAL MOTOWN)

TOP 5 NEW AND ACTIVE
’ MAGIC CITY 2XL (TOMMY BOY)
2 STEP Cyde Carson (CASTOL)
A MAN THAT GOES Selsu (STREET CREDWOCH)
OM YEAH (WORK) Lil Scrappy Fest. Sean P & E-40 (BMEREPRISEWARNER BROS.)
BREAK "EM OFF Puul Wall Fest. LIF KakKe (SWISHAMOUSE/ASYLUMATLANTIC)

COMPLETE RHYTHMIC CHA

RT ON PAGE S0

MPLETE URBAN CHART ON PAGE 53

URBAN AC

..

33 NIELSEN BOS e 1 NIELSEN BDS
E me CERTIFICATIONS § e CERTIICA STATUS
ARTIST IMPRINT 7 PROMOTION LABEL. i‘ ARTIST IMPRINT / PROMOTION LABEL
, 1 m LOSTWITHOUTUY NO. (6 WKS) 1 3 25 LADWSLOVECOUNTRY 8OYS  NO.10WK) [] | 2 26 WAITING ON THE WORLD TO CHANGE NO.1Q2wKs) 12
" OB THIKCKE 3 _ STRTRAK/WTERSCOPE T TRACEADRNG . ol S o Jmaver . AMAREXDLLMBIA
® 28 TVAKE MEAS|AM 2¢ WATCHING YOU -4 ©| 4% WHAT HURTS THE MOST (R4
T T MATRUARCH/CEFFENINTERSCOPE 2 ROONEY ATKG ] 2 astuLaaTTs YR STREEUHOLLYWOOD
[ ] Bl ™ MY soncs s STUPID BOY o & o
5 cRaDOUVRY ATANTC P miwmea CAPITOLNASHVLLE 2% NATASHABEDNGRELD o
® 3 AND | AM TELLING YOU ' NOT GOING 2 1T JUST COMES NATURAL X3 4 4 1w HOWTOSAVEALUFE MOST ADDED w2
L0 ENNFERHUDSON MUSIC WORLOXOLUMBIA' = MCANASHVRLLE o THEFRAY I 32 9
3 CHANGE M n BEER W MEXKD o o & THEROOLE K%
21 musensTUOOARD N xoer oSy Y O FVERRAGHTIG AHARECBLUMEIA
5 PREPLACKABLE x5 23 ALvSSALES 3 © 20 CHASING CARS w2
. EEvOoE COLUMEA &7 JASONMICHAEL CARROLL ARISTANASHVILLE o SNOWPATROL POL DO TERS DR
25 USED TOBE MY GIRL © 9 LAST DOLLAR (FLY AWAY) o 6 BADDAY K4
21 PLEASEDONTGO  MOST INCREASED PLAYS 0o % WASTED [ 35 PUT YOUR RECORDS O o
— _ « <7 UND RSAL MOTOWN D% CASSNE UNDERWOOD ARISTAJARISTA NASHVILLE LI me CAPTToL
2 BEwWITH YOu % ANYway L3 5 w0 27 WAVEYOUEVERSEENTHERAIN MOSTINCREASEDPLAYS
A amasem BLUENOTEAVRGN LD MARTIAMCBROE [ _“" roosTewsr R
g Bubov 30 UTTLEBIT OF LFE .. 43 BLACK HORSE & THE CHERRY TREX K2 dy
2 wsosouoan ATLANTIC e d SROKENBOW o arwema
#] MOST ADDED #] MOST ADDED #] MOST ADDED
SHOO BE DOO (NO WORD'S) Macy Gray (WRLLAMGEFFEN) LOST IN THIS MOMENT Big & Rich (WARNER BROS./WRN) HOW TO SAVE A LIFE The Fray (&%)
#I MOST INCREASED PLAYS #l MOST INCREASED AUDIENCE #I MOST INCREASED PLAYS
PLEASE DON'T GO Tank MOTOWN) STAND Rascal Flatts (LYR STREET) HAVE YOU EVER SEEN THE RAIN Rod Stewart L/RMC)
TOP 5 NEW AND ACTIVE ToP 5§ NEW AND ACTIVE ToP 5 NEW AND ACTIVE
134 JUST A FOOL FOR YOU J. Blackfaot (RIGHT NOW) SEPARATE WAYS Rick Travino (WARNER BROS/WRN) YOU DON'T KNOW ME Eddie Money (BIG EALWARRIOR)
WHEN | SEE YOU Fantasie (R0G) 1 LOVE WOMEN (MY MOMMA CAN'T STAND) Jervad Nismann (CATECORY 5) A THOUSAND DAYS Clay Alken (RIARMG)
'YOU Lioyd Festuring LI Weyne (THE INCAINIVERSAL MOTOWN) A WOMAN KNOWS John Anderson (RAYBAW/WARNER BROS/WRN) NEVER ALONE Jim Brickman Feat. Lady Antsbalium (SLG)
TURN IT AROUNO tsreel & NTEGRTY YOURE GONNA LOVE ME Clis Young (RCA) A LOVE SONG Kennry Loggins. (ONE EIGHTY)
RUNAWAY LOVE Ludacris Fest. Mary J. Blige (OTFVOEF JAMALIMG) BUILT TO LAST Heartiand (LOFTON CREEX) THERE'S ALWAYS TOMORROW Allson Ray (CHIME)
COMPLETE URBAN AC CHART ON PAGE 54

24/7 NEWS ONLINE @ www.RadioandRecords.com FOR WEEK ENOING FEBRUARY 23, 2007

COMPLETE COUNTRY CHART ON PACE 61 COMPLETE AC CHART ON PAGE 64 -
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SMOOTH JAZZ

#] MOST ADDED
GRAVITY JSohn Mayer (AWAREALOLUMBLA)

#] MOST INCREASED PLAYS
LITTLE WONDERS Aob Thomas (MELISMA/ATLANTIC)

TOP 5§ NEW AND ACTIVE
OVER IT Kathackie McPhes (RCARMG)
YOU GIVE ME SOMETHING Jarmes Morrison (POLYDORANTERSCORE)
THE KILL (BURY ME) 30 Sevomds To Mars (SI0RTALVIRGN)
CUPADS CHONIEHOLD Parich S

ANTICA At

LITHIUSA Evariwbtincs (WIND-UF)

COMPLETE HOT AC CHART ON PAGE 65

ACTIVE ROCK

1 NEELSEN BDS
IMPRINT # PROMOTION LABEL

TITLE
ARTIST

LADIES & GENTLEMEN 1BWRS)
SALNVA

PAIN
THREE DAYS GRACE.

#] MOST ADDED
SURVIVALISM Nine Inch Nails (NDTHINGINTERSCOPE)

#] MOST INCREASED PLAYS
SURVIVALISM Nine Inch Nalls (NOTHNGINTERSCOPF)

TOP 5 NEW AND ACTIVE
ELECTRIC WORRY Chatch (SCACHARTHT)
THE FIGHT The Classic Crime (TOOTH & NALAMR)
SIDE OF A BULLET Nickalback (ROADRUMER)
FUNERAL FOR YESTEROAY Kittie (MEROVINGAN'X OF INFAMYCARCLING)
MEAR ME NOW Framing Hanley (SLENT MASORITY)

#] mosT ADDED
RAYTHM METHOD Paul Brown (PEAXXONCORD)

#l MOST INCREASED PLAYS
SAVE ROOM John Legend (GODDAOLMEA)

TOP 5 NEW AND ACTIVE
LUCKY Ken Navasro (POSITIVE)

JUST FEELIN' IT Michael Manson With Brian Culbartann (215 ENTERTAINMENT)
KALMDOSCOPE Chris Standring (A TRAN)
TAKE ME Steve Cole (NARADA JAZ2/81.0)

OUT OF MY HEAD Lionel Richie (ISLANDAOIMC)

COMPLETE SMOOTH JAZZ CHART ON PAGE 68

3
CEATIFICATIONS
WPRINT 7 PROMOTION LABEL.

1 NIELSEN BDS o | 2 NIELSEN BOS e N MELSEN BDS 13 HITPREMICTOR
§ TITLE CERTIFICATIONS STATUS 5§ i TITLE CERTIFICATIONS . F 5 TITLE CERTIFICATIONS STATUS
EE ARTIST IMPRINT 7 PROMOTION LABEL : 1 E l ARTIST IMPRINT / PROMOTION LABEL as ARTST IMPRINT / PROMOTION LABEL
1 [FSNOTOovER NO.12WKs) i 2 1 GIVEMETHEREASON “NO. (B WKS) e A —— NO. 12WKS)
= RLATRMG KIRKWHALUM T THREEDAYS GAAE v
| 5 CHASING 82 1 SL00M ® 18 STARLIGNT
SHOW PATROL POLYDORAGMINTERSCOPE MINDLABAR GRAVERVE o s WARNER BROS.
HOW TO SAVE A LIFE (21 - 27 'GIALIN THE RED DRESS ® SNOW ((HEY OH)) o
THEFRAY (3, 9 { = GRECE KARUKAS Tﬂ_ﬂﬁﬁ WRHYTHM _— RED HOT CHILIPEPPERS WARNER BROS.
35 WAITING ON THE WORLD TO CHANGE 12 oy (. f 721 WAY LB ) g FROM v
JOMNMAYER AWARE TOUUMBIA 'WAYMAN TISOMAE REMOEZVOUS o 30 SECOMIDS TOMARS IMMAGRTALIVIRGIN
28 SUDDENY | SEX o [ ] “ ] @ FAMOUS LAST WORDS
KT TUNSTALL RELENTLESY/VIRCIN PETER WHITE LEGALYACOLUMEIA . W CHEMRCAL ROBANCE REPRISE
1% KEEP HOLDING ON o 1% YOURE BEAUTIFUL 3 FACEDOWN
AVRIL LAVICNE FOXRCARMG T KENWYC ME\:W - THE RED JUMPSLIT APPARATISS VIRGN
¥ 1T ENDS TONIGHT Ny © 14 THINKING ABOUT YOU ) a DASHBOARD o
THE ALL-AMERICAN REXCTS 0 WORAM JONES BLUENOTEALL S MOOEST MOUSE g
@ SAY IT RIGHT o 26 MORNN | THIS ANN'T A SCENE, IT'S AN ARMS RACE o
NELLY FURTADD: MOSLEV/GEFFEN CEOAGE BENSDN & AL JARREAL MONSTERAONCORD " FALLOUTBOY FUELED BY RAMEN/ISLAND/ID G
5 LIPS OF AN ANGEL 3¢ 35 DRESSED TO CHALL ] g READ MY MIND o
4 HINDER UNIVERSAL HEPUBLK t ! MARION MEADOWS HEADSUP LS THEKLLERS ISLANDVIGIMG
g FAR AWAY e w7 SAVEROOM MOST NCREASED PLAYS 28 2 SURYIVALISH  ASWOWER/MOST SREASED FLEVS/MOST ADDED “
_ JOWILEED N CHNALS NOTHING/MTERSCONE

#1 MOST ADDED
SURVIVALISM Nine inch Nails (NOTHINCNTERSCOPE)

#] MOST INCREASED PLAYS

SURVIVALISM Nine knch Nails (NOTHINCINTERSIORE)

TOP 5 NEW AND ACTIVE
FIDELITY Regina Spekior (SIRE/WARNER BROS.)
BETTER THAN ME Hinder (UNIVERSAL REPUBLICY
THE MISSING FRAME AF1 (Tiny EVILINTERSCOPE)
SAY THIS SOONER (ND OME WILL SEE THINGS THE WAY 1 00). TheAbmost. [TOOTHS NALAVIRGEH)
TELL ME Dropping Davlight (OCTONE)

COMPLETE ALTERNATIVE CHART ON PAGE 70

TRIPLE A

CERTIFIC.
IMPRINT £ PROMOTION LABEL

NO. 1(6 WKS/MOST ADDED

WARNER BROS.

CODSMACK LROVERSAL REPUBLIC

£.2 1 }

MOST INCREASED PLAYS
HOLLY

#] MOST ADDED
PAIN Three Days Grace UIVEZ0MBA)

#I MOST INCREASED PLAYS
BREATH Brasking Benjsmin (H0LLYWOOD)

TOP 5§ NEW AND ACTIVE
JAME! Tool (TOOL DISSEC TIONAL/VOLCANG/2OMBA)
THE OLDER | GET Skillet (ARDENT/ATLANTICLAVA)
LOVE REXGN O'ER ME Pear Jam (TEN (LUE)
ALL THESE THINGS | HATE (REVOLYE AROUND ME) Bullat Far My Viluntine (IVE/Z0MBA)
THE KILL (BURY ME) 30 Seconds To Mars (IMMORTALNVIRGIN)

COMPLETE ROCK CHART ON PAGE 72

7 MNEWSHOES NO. 13 WXS)
PN A
1 THINKING AROUT YOU
NORAH JOMES BLUENOTE/BLG
m  THINK M W LOVE
‘ WIERSCOPL
23 S€E THR woRLD
y ATIRED.
20 SATRLUTE
[ st RepSE
§  PHANTOM Liin
B neums SUBPOP
| YOUREALLIHAVE
- SNOW PRTROL POLYDOR/ALUNTERSLOOE
15 MOTHING W MY WAY
® e INTERSCOPE
q SNOW oMy}
S ReEDHOT CHILI PEPPERS. WARHER BROS.
5 YWINDOW I THE SKIIS
SLNINIERCOR

#] MOST ADDED
BETTER THAN The John Butler Trio (ATLANTICLAVA)

#l MOST INCREASED PLAYS

BETTER THAN The John Butler Trio (ATLANTICUAVA)

TOP 5 NEW AND ACTIVE
THE STORY Brands Carllle (COLLMEA)

YOU GIVE ME SOMETHING lames Morrison (POLYDORINTERSCOPE)
ARE YOU ALRIGHT7 Lucinda Wiliama, (LOST HGHWAY)
STARS AND BOULEVARDS Augustana [EPIC)
PRESSURE SUIT Aquahsng (COLLMEIA)

COMPLETE TRIPLE A CHART ON PAGE 75

//////////////////////////////////3

COMPLETE ACTIVE ROCK CHART ON PAGE 71
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Liuer Notes
Profile: Charles
Steinhauer

Title: Dial Global senior
VP of operations and
research

Favorite radio format:
Classic rock

Favorite TV show:
“The Simpsons”
Favorite song: “A Day
in the Life” by the
Beatles

Favorite movie:

“The Big Lebowski”
Favorite book:

“A Confederacy of
Dunces” by John
Kennedy Toole
Favorite restaurant:
Peter Luger Steakhouse
in New York

Beverage of choice:
Coffee

Hobbies: “i draw and
sketch—just pencil and
paper. Mainly still lifes
and a lot of fruit.”
E-mail address:
csteinhaver@
dial-global.com

24/7 NEWS ONLINE @

iofile

Juggling agencies, stations and program producers is all in a
day’s work for Dial Global senior VP. He's a research geek, too

Charles

Steinhauer

By Erica Farber

raduating from lona College with a degree in communications,
Charles Steinhauer knew he was interested in broadcast media—
he just wasn't sure what role he wanted to play. Since 2001 he has
worked as senior VP of operations and research for Dial Global,

home to four RADAR -rated network

and provider of national

ad sales representation to more than 60 independent producers and
syndicators. The independent network/syndicator also reps programming from sis-
ter company M) Interactive. An active member of the Network Radio Research
Council, Steinhauer was elected chairman of the council in January.

Getting into the business: “I was king as an

il ly dealing with thousands of radio sta-

=
account exccttive for a bisiness-to-busines direct
nuarketing tirm and realized thae wasn't what 1 want-
ed 0 do. | was more interested in the analytics
behind broadeasting and what prompred so
a. [ got a call from a £
who knew of an opening as a research
Winstar Global Media. [ went for the interview, got
the job and have loved it ever since. Then there was
the menger. Winstar ultimately went away, as some

to purchase me

2001 they merged the
company with Dial Commumications to torm what
is now Dial Global.”

Mission of the company: “To help agency clients
with their marketing and branding objectives by
providing top-tier programming with a high
degree of accountability.”

Describe your responsibilities: “To run everythi

except the sales aspect of the business. To create
or manage the systems and rescarch that ultimate-
ly becomes the currency we sell to the clients, And
o m s we have in place
provide the ability tor airing and stewanding their
schedules. There are a lot of moving parts.”

Product offering: W currently have 206 individ-
ual-selling vehicles that go to about 40 networks.
We deal with about 7,000 unigue radio stations.”

Biggest challenge: “Holding on to the broad view.

Stepping back and looking at the big picture,
Focusing on delivering for our agency clients while

www.RadioandRecords.com

tion clients. As a network and syndicator, you are
always in the middle between clients on the agency.
produ
keeping that all in perspective

r and station levels. Stepping back and

s a challenge.”

Explain how the Network Radio Research Council

works: “The council is a membenship nade up of

research directons from the RADAR-rted networks,
The mission is to promote refiable and effective adio
audience measurement tor national networks”

Current focus: “The integration of the Portable
People Meter into the national services that
Arbitron provides is where our focus lies. We
meet with Arbitron at least once a quarter and
The dialogue is pretey
open. We've been able to have a good relatic
ship with the Network Radio Rescarch Council

make recomme

and with Arbitron and. with all the expertise in
the room, we hopetully help steer the media and
rescarch in the right place.”

How the PPM will affect how network radio is
measured: “That is one of the issues we are tack-
ling. The current plan only gives us the wp 50
nuarkets, and we're interested in 31-plus as W
so it is going to take a while. You're going to |
dual methodologies—diaries and meters—and |
don’t want chat to adverse
ness. As the rollout cont
tion is, How do we successtully integrate that into

- atfeet national busi-

the national services?

State of radio: “1ts fine. As we've seen in the past,
inmovation in technology and media force us to
become more innovative, Historically radio has
little slow to react. Previous 1
vations have forced us to react and become more
nimble, and | think we can do thae”

edia inno-

bee

State of network radio: “Very strong. We've always
been an accountable industry: What we're doing with
the council and other groups is furthering our sys-

tems and innovating within the operations of the

networks to provide advertisers with more account-

ability. This is being addressed at the network level.
The systers vary company by company, but we'ne

all looking towand providing the same goal.”

Career highlight: “Dial Global, afier the success-
ful i of the two companies. The follow-
ing year, being able to debut our first RADAR

network and the continued success we've had in
RADAR over the years. We've been able to grow
that category for our company pretry well.”

Career disappointment: “When [ was younger |
would have liked to have spent more time at a
and outs and how they

local station to see the
integrate within the national media and the net-
works. It might have helped me do my job a lit-
tle bit better today.”

Most influential individual: “The current manage-
ment of the company and Jco-president/CEO|
David Landau, who helped me undenstand a li

tle bit more about the business,

Advice for broadcasters: “Treat everybody as a
partner. Every bisiness relationship should be treat-
ed as a partnenship. Your goals should be aligned
to build the business, both by helping ve
tisers as well as helping your radio st

ver-
RR

‘As a network and
ndicator, you are
always in the middle
between clients on the
agency, producer and
tion levels. Stepping
back and keeping that
all in perspective is a
Cha"enge- —Charles Steinhauer

MARCH 2, 2007
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“We're delighted to bring John Tesh's

own special kind of “Magic” to Detroit.

He'll be a great addition to our stellar
line-up beginning with Jim Harper
in the morning...and now, complete
with John Tesh at night.”

Lori Bennett - Program Director
Magic 105.1
WMGC-FM Detroit

Now on 245+ Affiliates,
TEN Different Formats,
...and in EVERY Daypart!

' Awwwitesh'com

ISICETTU INTETNgencesor iy ourdafe’

Affiliate Relations: Scott Meyers » The TeshMedia Group » B88-548-8637 or 516-829-0964 scott@meyers.net
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COUNTRY CATAPULTS
BEYOND ITS OWN BORDERS

DEATH OF THE DIARY

PLUS

NEWS TALK/SPORTS: AUTHOR-
TURNED-HOST LISA BIRNBACH

CHR: TRACY AUSTIN'S CULTURAL
INSIGHTS FROM DOWN UNDAH

COLIN TR Y: A DAY'IN THE LIFE OF

PRE-BOOK STATION TUNEUP TIPS

RADIO & RECORDS KO PROGRAMYERS Sl

w.RadioandRecords.com

AGE'RTﬂSEr,ENT i IR

“Ladies Lowe

Country Boys”

# ]. and still going strong! .
THANK YOU COUNTRY RADIO!!

Bk -

17.

LUKE BRYAN

“All ﬁy Friends Say”f
. The debut single

Going for immediate airplay!
-
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