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IT HAPPENS, AROUND THE CLOCK.

February 16, 2007
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Kennedy Named Interep
CEO/Vice Chairman

Former Susquehanna Media president/CEO
David Kennedy has been appointed CEO/
vice chairman of Interep, tasked with man-
aging the radio rep firm’s day-to-day opera-
tions. Kennedy succeeds Interep CEO Ralph
Guild, who becomes the company’s nonex-
ecutive chairman.

Kennedy will head all of Interep’s divi-
sions, including the radio rep firm, the
Hispanic TV rep firm, Interep Interactive
and related sales consultancies. He will also
guide the company’s strategic direction,
including identifying growth prospects and
investment opportunities.

Guild will continue to chair the compa-
ny's board of directors and work with
Kennedy to ensure that Interep’s [ong-term
debt is retired. —Jeffrey Yorke

Dupri President Of Island
Urban Music

Istand Def Jam Music
Group names
Jermaine Dupri
president of its newly
formed Island Urban
Music. Dupri will

Dupri

oversee Island’s entire
urban music operation, as well as produce
artists on the IDJ roster and from Universal
Music Group’s family of labels. He reports
directly to IDJMG chairman Antonio “L.A."
Reid, as well as Steve Bartels, president of
Island Records and COO of IDJMG.

Dupri, a Grammy Award-winning produc-
er, stepped down as president of Virgin's
urban music department in October 2006.

The move reunites Dupri with Reid; they
worked together when Reid was president/
CEO of Arista and Dupri was head of black
music for the label. —Dana Hall

FEBRUARY 16, 2007

Jeft Haley has hit the ground running. And arm-twisting, In his first

Haley: RAB To ‘Build A New
Case For Radio’

“State of the Industry™ address as RADB president/ CEO, Haley told atten-
dees at the association’s convention in Dallas that radio’s share of media
consumption by the consumer is about 29%, yet radio sees only about
7% of advertising budgets. He wants radio to get its picce of the action.

“By my accounting, that’s 40 billion more advertising dollars. We
are calling this new initiative our key advertiser focus.” Haley

The RAB has “identificd 35 key national advertisers that represent the highest growth
potential tor radio . . . Our goal is to increase their nvestiment in radio,” Haley said. The indus-
try sutfers from “misperceprions and antiquated notions about radio and radio advertising,”

Halev said the RAB will form and grow advertiser relationships through a tocused.
client-centric approach.” We are going to extinguish those misperceptions, advertiser by
advertiser, and build a new case for radio.” he said. " Radio must deliver.”

In his own RAB address. NAB president/ CEO David Rehr echoed Halev's call that
trade groups—the RAB. the NAB and the HD Digital Radio Alliance—"speak i one
voice™ to move HD forward. * We will be aggressive in promoting HD radio to the pub-

lic and educating policvmakers on the benetits to our listeners.” —Jeffrey Yorke

NUMBER CRUNCH

Y4.25M S928M 27%

The percentage of audsence
recall a spot has when a mix of
radio and Internet ads is used,
according to a new study on
radio and the Internet
conducted by the Radio
Adwerkraing EFfectiveness Lab.
Internet-only ads generated
anly &% recall.

‘Warner Music Group's total
revenue for the guarter ending
Dec. 31, 2006, a decrease of 119
from the same pericd ane year
earlier. However, WMG's digital
revenue rose by 45% to $100
millian fram 369 million in the
same guarter last year.

What real estate mogul
Stephen L. Green paid far
barkrupt Air America Radso,
according to documents filed
Feb. B in Mew York. The
Gotham-based liberal talk
netwark listed debts of mare
than 520 million when owner
Piguant filed for Chapter 11
peotection last October,

Media Audit/Ipsos Gets
Houston Funding

The Media Audit/Ipsos used the RAB conference in Dallas as a backdrop to announce that
the two companies have received several million dollars in funding to conduct a 2,500-
participant field test of its smart cell phone radio ratings service in Houston.

The cash is coming from Clear Channel, Cox Radio, Cumulus Media, Radio One and
Entercom, all of which are members of Clear Channel’s electronic radio ratings committee
formed in 2005 to evaluate ratings alternatives. The consortium comprises the most out-
spoken opponents of Arbitron’s Portable People Meter service. Clear Channel has refused to
encode its signals for the PPM service in Philadelphia and Cox Radio has refused to encode
in Houston, which will go live later this year.

If all goes according to plan, TMA/Ipsos says it could commercialize its service in the top
10 markets by the end of 2008 and the top 50 markets by the end of 2009, a year sooner
than Arbitron’s announced PPM rollout.

Not everyone is thrilled with TMA/Ipsos” announcement, “They can fund whatever they
want, but they all have to be onboard with the system that is in place now [PPM]. Every time
something like this happens, it sets the industry behind in the minds of the marketers,” said
Rich Russo, director of broadcast services for JL Media. —Katy Bachman, Mediaweek

24/7 NEWS
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Steelbe_r—gs Exit Google

Googles automated radio ads program,
Audio Ads, appears to be in a state ot flux
with the exit of Chad and Ryan Steelberg,
who last year sold their dMarc clectronic
radio ad platform to the Internet behemoth
tor $102 n-ilhon in cash and a picee of
future revenue.

No reason was given for the Steelbergs’
abrupt  departure. However,  Google
spokesman Michael Mayzel says.”Google is
committed to the audio business. We will
continue to gather feedback during the
Audio Ads beta test and are happy with the

progress to date.” —\Mike Boyle

Sharper Image,
Crutchfield Adopt HD

Sharper Image and the HD Digital Radio
Alliance have announced the avatlability of
HID radio products i Sharper lmage stores.

Meanwhile car audio retailer Crutch-
ficld has unveiled plans to sell an add-on
device that transforms any existing car
radio mto an HD radio. The HD Car
Connect Radio from Directed Electronics
will be available for $200.

Alliance president/CEO Peter Ferrara
says that the speed of the rollout 1s due to
“the comnmtment and activiey” of alliance
members. “They are putting great new
HID2 content on the air. promoting and
narketing aggressively, and - partnering
with HD) radio receiver manufacturers and

retailers.” —.Alexandra Cahill

Sutherland To Lead
Bonneville-SeattI

Bonneville Interna-
has  named
Sutherland

market manager for

tonal
Scott

its recently acquired
Seattle radio stations.
news/talkers KIRO
and  KTFH  and
oldies KBSG. He'll assume his new role

Sutherland

upon completion of an LMA with seller
Entercon. expected to take ettect March 1.

Sutherland, most recently director of sales
for Bonneville’s Phoenix cluster,is a 15-year
veteran of the Phoenix radio market. He
will report to Bonneville executive VP
Drew Horowitz, who will oversee the com-

pany’s new Seattle operations. —A/l Peterson

ONLINE @ www.RadioandRecords.com
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Brodie Boards BA

Broadcast  Architecture names smooth
jazz pioneer and former KTWV (the
Wave)/Los Angeles PD Christine Brodie
to the newly created post of VP of aftili-
ate relations for its recently launched
Smooth Jazz Necowork.

BA president Allen Kepler says Brodie’s
arrival 1s “a dream
come  true.  Last
month Chris and |
got together in our
neighborhood to
have a cup of coftee
and who knew 1t
would be the begin-

Brodie

ning of an awesome
new opportunity for both of us to work
together again,” Kepler says.

During Brodie’s tenure at the Wave, the
station earned 25 No. 1 books 25-54, a
record unsurpassed i format history.

—Cuarol Archer

Lawrence Joins Jive

David Lawrence joins Jive Records as VP
of promotion tor the label’s urban music
department, replacing  Craig  Davis.
Lawrence reports to senior VP of urban
promotion Larry Khan.

Lawrence most recently served as VP of

promotion for Sony Urban Music, prior to
the company’s 2006 restructuring. Before
that, e was national director and then sen-
ior national director for Epic Records.
This 1s Lawrence’s second stint with Jive;
he was national field director for the urban
promotion team from 1999 to 2000. He
started his promotion career as a regional for
Columbia Records, covering the Carolinas
and mud-Atlantic regions. —Duna Hall

CBS Starts A RIOT

Call it synergy at its finest. CBS Corp. has created a new cross-platform unit that bridges

its far-flung media holdings. RIOT, which stands for radio, Internet, outdoor and TV, will
be run in unison by Altitude Group executive VP Richard Lobel, CBS TV senior VP of
business development Jon Camera and CBS Outdoor senior VP of business development

Brigg Hyland.

The first client to buy into RIOT is DaimlerChrysler, which has signed a multimillion-

dollar deal for its Dodge Ram truck. A Dodge Ram promotion, which kicked off Feb. 14, tar-

gets male consumers and features customized spots on local TV and radio stations in more

than 100 markets. The promotion is designed to lead male viewers and listeners to a co-

branded Web site on CBS SportsLine.com where they can partake in an interactive game
tied to Dodge Ram’s “Rock ‘Em, Sock ‘Em"” theme.
CBS Radio stations will incorporate a “Rock ‘Em, Sock ‘Em” interactive element into their

programming, with hosts encouraging listeners to play the game and regular interviews

with winners during morning and evening drive.

During the course of a month, CBS estimates that its combined media will create 400

million new impressions on CBS SportsLine.com.

As part of the promotion, CBS and Dodge will give away close to 10,000 prizes, including

Dodge Rams, trips and iPods. —Ken Tucker

Sly Entercom’s
Memphis Man

Longtine radio excecutive Clint Sly is
naimned VP/market manager of Entercom’s
Memphis  cluster: AC - WRVR  (the
River), talk WSMB-AM, country WMC-
AM, hot AC WMC (FM100), alternative
WMFS (93X) and rhythinic WSNA
(Snap 94.1).

Sly most recently served as COO of

Frank Maggio Cos., a business holding
of duPont
Publishing. His radio management résume
includes GM positions in Portland (KEX,
KEWS and KKRZ), Detroit (WRIF) and
Denver (KBP).

Here’s how Slys new stations fared in the
fall 2006 Arbitron ratings [2+:WRVR, 4.4-
4.8; WSMB-AM, 0.6-0.5; WMC-AM, 0.6-
0.9; WMC, 3.1-4.0; WMFS, 1.4-1.1; and
WSNA, 2.1-1.2 —Mjike Boyle

company, and president

Bowen Appointed OM
at WXRV/Boston

Northeast  Broadcasting’s  triple A
WXRV/Boston has named Ron Bowen
OM. Bowen cornes to Beantown from
Charleston, S.C., where
programming  for
LM  Broadcasting’s
A WCOO.
He previously spent

he oversaw

triple

cight years as PD at
triple A/alternative
WXRC/Charlotte,
and launched and
programmed triple Bowen
A WRNR/Baltimore.

“Ron was the natural choice. He
brings the vision, experience and leader-
ship we are looking for. I'm excited for the
Boston,” WXRV GM Terry

Lieberman says. —John Schoenberger

city of

' No Jail Time For Cook

A vear after he was arrested for the online
solicitation of sex with a minor, Adam Cook,
the ftormer PD of WXXL (XL106.7)/
Orlando, won't do any jail tume. but must
register as a sex offender. According to the
St. Petersburg Times, Cook, whose real
name is Gary Whecler, pleaded no contest
to charges that he used the Internet to lure

| a child for sex and sent sexually explicit

photographs to an individual he thought
was a I4-vear-old gurl—actually a local
sheriffs detective. Cook received a 15-vear
suspended prison sentence and a $3,000 fine
and was ordered to subnut to clectronic
monitoring. —Kevin Carrer

Hilly Named AMA
Executive Director

The Amerncana Music Assn. appoints for-
iner Orbison Records VP Jed Hilly exce-
utive director of the 7-year-old trade
Hilly
replaces Jett Green, who exited the associ-

organization, effective March 1.

ation last fall.

Prior to moving to Nashville in 2002,
Hilly was an artist development exccutive
with Sony Music in New York. He has also
served on the RIAA/NARM merchandis-
ing committee and the Rock and Roll
Hall of Fame Amecrican Music Master
advisorvy board, and 1s 2 member of
NARM and the Country Music Hall of
Fame and Museum. —Jolur Schoenberger

re\r

I
In the story “Googling Radio” in the Feb. 9
issue Ryan Steelberg's title was incorrect.

YD D)

He is the co-founder of dMarc but has now
left the company.

ABVERTISING: Carlos San Jose [312) 888-4071 AFFILIATION: Elisa Torres (305) 460-2143

24/7 NEWS ONLINE @ www.RadioandRecords.com
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4 it you think Latinos only follow Copa Américaon TV,
think again. Many Hispanics work outside where
they can't watch TV, while others turn down the
volume because they prefer the radio announcers.
To be sure you reach Latinos during this huge
soccer event, contact ESPN DEPGRTES Radio - ~
the exclusive radio home for Copa América. 52
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ABC FM News delivers short news adapted for music audiences.
Call us to find out how we can help your bottom line.

SF.

Contact Ron Rivlin 212.735.1147
www.abcfmnews.com
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CBS Realigns Philly
Management

CBS Radio/Philadelphia has named
David Yadgarotl VP/GM st talk/acuve
rock WYSP (Free FM 94.1). Yadgurott
adds management oversight ot "YSP to
his current responsibilities asVP/GM for
all-news KYW and news/talk WPHT.

Concurrentdy, WYSP VP/GM  Peter
Klemer moves up to the newly created
position of VI of sports and national sales
for the company's five-station Philly clus-
ter, while WPHT general sales manager
Michael Baldini is promoted to the new
position of station manager at WPHT.

Yadgaroft and Klemer report to CBS
Ruadio  exccutne VP/Eastern  region
Scott Herman m their new roles, while
Baldini contnues to report directly to
Yadgarott. — Al Pererson

MOVERS

ABC Radio Networks senior VP of affiliate
relations and business administration John
Rosso fills the newly
created position of
senior VP of affiliate
relations and digital
media. Meanwhile,
VP of affiliate rela-
tions T.J. Lambert
adds to his current
duties affiliation
efforts for the net-

Rosso

work's general-market programs and serv-
ices, and overseeing the commercial-
clearance department . . . AFTRA national
president John P. Connolly exits the organ-
ization to become national executive direc-
tor of the Actors’ Equity Assn. Veteran
public radio host and AFTRA first national
VP Bob Edwards assumes Connolly’s
duties for now . . . Salem/Atlanta sales
manager David Koon is named GM for
Salem/Orlando, overseeing news/talk
WORL plus Christian talk and teaching
WTLN and WHIM . . . Veteran manage-
ment executive Cindy Schloss joins
Broadcast Marketing Group as GM. She
recently left her position as Entercom'’s
Kansas City VP/market manager.

SHAKERS

Industry veteran Jill Weindorf joins
Concord Music Group as VP of radio and
video promotion, reporting to GM Gene
Rumsey . . . GreenStone Media names
two new operations managers: Weleskie
Bourke in New York and Sharon Farrell in
Los Angeles . . . Greater Media classic
hits WROR/Boston marketing director Jill
Clapp is now director of integrated mar-
keting for the company’s cluster there,
which incudes country WKLB, talk
WTKK, AC WMJX, triple A WBOS and
classic hits WROR . . . Elsewhere at
Creater Media, general counsel Ellen
Rubin is promoted to the newly created
position of VP/general counsel.

www americanradiohistorv. com

Business
Briefing

By Jeffrey Yorke

Beasley Q4 Revs Jump 14%

Beasley Broadeast Group ended 2006 on
fire. The group picked up two stations—
AC WIBR/Wilmington, Del., and

news/talk KDWN/Las Vegas
tourth quarter and reported Q4 net rev-

n the

cnue of $34.8 million, up 13.9% from
$30.6 nilhon over the same period
2005, Full-year 2006 revenue was $125.2
milhon. up less than 1% from $124.3
million m 2005, Beasley shares carned 13
cents i1 Q4 compared with 6 cents i

the same quarter in 2005,

New Millennium Is
Advertising Bust For Radio
C.L. King & Associates analyst Jim Boyle
says the firse six years of the new millen
i have vielded paltry growth m radio
advertsing and there s liede reason to
believe thimgs will change this year.
“Barely budging ac less than 1% revenue
compounded annual growth rate (CAGR)
for the lase six years, the radio industry has
lost adverasing share.” Bovle wrote to
mvestors. " We think it gets worse in 07
with the radio mdustry revenue decliung
1%. Earlv [Wall] Street consensus 1s for a 1%
uptick, buc m the past few vears the con-
sensus has edged down quarter after quarter

0 a5 to become lower by years end.”

$97,000 In FCC Fines In
One Day
The cops at the FCC are working the
beat hard these davs. The Enforcement
Bureau issued $97,000 in fines in a single
dav recendy, including slapping
Lntravision’s low-power FM i Tampa,
WVEA. with a $25,000 charge tor "willtul
and repeated” fallure to comply with radio
trequency radiation limits. CBS’ crosstown
WQYK-FM got a $10,000 tine tor the
samie oftense. Too-Ingh radiation n
Wailuku, Hawaii, earned Visionary Related
Entertainment’s KAOI-FM a $ 10,000 tine.
Meanwhile, Pikes Peak Commuiity
College m Pucblo, Colo.. received o
$14,000 tine tor “tulure to timely tile
renewal applications and unauthorized
operation.”” Ditto for Kalispell Christian
Radio Fellowship m Kahspell, Mont..
and Lake Couney TV-FM i Leadville,
Colo. Radio operations m Dillion.
Mont.. and Porcupine, S.D., received
$1.500 fines tor fuling to file renewal

ipphications on tinie.
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DASTING CROWNS

EICNS ON TWO CHARTS, AS
“DOES ANYBODY HEAR HER”
TS CHRISTIAN AC FOR A
S5ZCOND WEEK AND RISES TO
N T AT INSPO.

FORMAT Page  Title / Artist

Say It Right /
CHR/TOP 40 Nelly Futado

*E ' You/
RHYTHMIC . = Lloyd Featuring Lil Wayne

You/
URBAN Lloyd Featuging Lil Wayne

Lost Without U /
URBAN AC Robin Thicke

Runaway Love /
RAP Ludacris Featuring Mary J. Blige

Um Good /
GOSPEL 32 UmGoed/

CHRISTIAN AC Does Anybody Hear Her /
Casting Crowns

CHRISTIAN CHR Made To Love /
tohyMac.

CHRISTIAN ROCK ‘éYﬂit?ng /
ireflight

INSPO Does Anybody Hear Her /
Casting Crowns

COUNTRY It Just Comes Natural /
George Strait

AC Waiting On The World To Change /
John Mayer

HOT AC Chasing Cars /

Snow Patrol

Give Me Th /
SMOOTH JAZZ Ki'r‘fth I'L'me Reason

Snow ((Hey Oh)) /
ALTERNATIVE Rgg :Iot C:iyl'i Peppers

ACTIVE ROCK 1 Ladies And Gentlemen /

Saliva

ROCK Pain /

Three Days Grace

TRIPLE A New Shoes /

Paolo Nutini

AMERICANA Endless Highway The Music Of The Band /
Various Artists

LATINROCK / ALTERNATIVE Complemento /

Aterciopelados

REGIONAL MEXICAN 5“.’ .
onjunto Primavera
LATIN POP Como Yo Nadie Te Ha Amado /
Yuridia
LATIN TROPICAL Shorty Shorty /

Xtreme

Sola/
LATIN RHYTHM Hector “El Fathet”

BACHATA DUO XTREME
SCORES TS FIRST
TROPICAL NO. 1 WITH
“SHORTY SHORTY,” AS
LATEST SET “"HACIENCO
HISTORIA" CLIMBS THE
TOP 40 ON BILLBOARLC'S
TOP LATIN ALBUNMS.

7/
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‘BLESS THIS FORMAT FOR THE
BOUNTY WE HAVE RECEIVED’

It doesn’t get much hotter than top 40
in the fall 2006 ratings book.

THE SPOTLOAD SWEET SPOT
Programming and sales search for
balance on an ever-contentious iss Je.
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President/CEO of the Broadcast Cable
Financial Assn. aims to offer “the
premier source of education,
networking, information and signa:ure
products in the broadcast, cable ard
electronic madia industries.”
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NEWS/TALK/SPORTS

Bonneville's Federal News Radio has a auilt-
in audience—D.C. government employees—
focusing on news and info about
managemerit, procurement, technology,
security, policy, and pay and benefits.

STREET TALK

The Capitol/Virgin Records merger
takes a taxing toll on promotion
departments, as almost a dozen lacal
and national reps are pink-slipped.

BY THE NUMBERS
Raleigh-Durham, market No. 43, saw a
precipitous drop-aff in automotive
advertising in the fourth quarter, vhile
entertainment and telecom companies
were on the upswing.

MANAGEMENT/
MARKETING/SALES

Guest columnist Barry Cohen says
radio has to stop sending messages
that it is the media used car lot.

THE SPIN
Nelly Furtado scores her second Nb. 1
on the CHR/Top 40 chart—both from
current album “Loose” —as “Say |-

Right” (Geffen) jumps 2-1.

| i
I !
\ \
I
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2007.
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Radioand-
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February 21
Looking for &
new gig? R&R
has listings cf
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opportunities

in radio.
» Click on
Resources

‘l was down two
PDs, two morning
shows and blah,
blah, but my last
- general sales
manager used to
say that if you
want sympatny,
it's between
“shit” and

“syphilis” in the
dictionary.” .=
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BY THE NUMBERS

Edited By Susan Visakowitz and Jeffrey Yorke

MARKET SNAPSHOT: Entertainment Rules, n ielsen

The City of Raleigh has pledged $1.5 million over a three-

year period to begin a land conservation initiative to pro-
tect water quality in Falls Lake, the primary source of

drinking water for more than 350,000 people.

POPULATION: 1,184,200
RADIO MARKET RANK: 43
DEMOGRAPHICS:*

TOTAL  RALEIGH
75-MARKET  ARBITRON |
o ~ POPULATION®% METRO%  INDEX |
AGE18-24 13% ) 4% 1027
AGE 25-34 8% 21% ns
AGE 35-44 - 20% 220/9 T]'I ‘
AGE 45-54 19% 19% 799
COLLEGE GRADUATE  14% 200/07 ﬁ7
WHITE | - 83% 74% 89
LFRICANﬂIIgRICAN 12% - 21% 182 ‘
ASIAﬁNi 3% 3% ns
MO e w

NO. OF RADIO STATIONS: 19
RADIO OWNERSHIP:

OWNER ~ NO.OFSTATIONS  RATINGS SHARE**
F:URTIS MEDIA 1AM, 4 FM (5) 7724.60/0 -
RAMNE 3FM B 17.49/07
CLEAR CHANNEL 3FM

15.8% ‘

FORMATS: 3 country, 3 AC, 3 regional Mexican,
2 talk, 2 sports, 1 urban AC, 1urban, 1 CHR, 1rock,
7 other ‘

RATINGS LEADERS:**

STATION ~ FORMAT  AQHSHARE12-PLUS |
WQDRFM COUNTRY 80 ‘
WFXC/WFXK-FM  URBAN AC 6.4

WQOK-FM URBAN &1
WDCG-FM% gi?i ] s.é: i
WPTF-AM TALK 5.8

INTERESTING FACT:*

Residents of the Raleigh-Durham metro area are 20% ‘
more likely to have consumed sports drinks and 19%
more likely to have consumed diet soft drinks in the

past seven days than all adults nationally.

*Source: Scarborough Research 2006
**Source: Arbitron Fall 2006 Report

Automotive Barely
'Registers In Raleigh

| When comparing radio ad dollars in Raleigh for fourth-quarter 2006 with
the year prior, what 1s immediately noticeable is the precipitous drop-off in
the automotive category: In 2005, four car companies and two local dealer-
ship groups ranked wmong the market’s top 10 radio adverasers. In 2006, not
a single dealership and only one car company (Ford) makes the top 10. On
the other hand. entertainment companies, represented n the top 10 by only
Time Warner in Q4 °05, make a big show in Q4 "06: Walt Disney actually
lands the top spot with more than $400,000, followed by Time Warner in sec-
ond and turther down the list, News Corp. And in what appears to be a sign
of things to come, two telecom companies make Raleigh’s top 10 1n "06—

‘ AT&T and Verizon—compared to none a vear earlier. —Susan Visakonirz

Top Raleigh Radio Advertisers (Dollars)

PERIOD: OCT. 1-DEC. 31, 2006
PARENT COMPANY

SPOT RADIO ($)

WALT DISNEY CO. $409,383
TIME WARNER $332,404
McDONALD'S $331,767
BERKSHIRE HATHAWAY $325,020
AT&T $313,720
NORTH CAROLINA, STATE OF $257,950
NEWS CORP. $249,469
SIGNET GROUP $240,249
VERIZON COMMUNICATIONS $206,182
FORD MOTOR $204,883

Top Raleigh Radio Advertisers (By Units)

PERIOD: OCT. 1-DEC. 31, 2006
PARENT COMPANY

SPOT RADIO (UNITS)

BERKSHIRE HATHAWAY 5,417
NORTH CAROLINA, STATE OF 4,726
WALT DISNEY CO. 4,095
TIME WARNER 3,903
MCcDONALD'S 3,828
AT&T 3,665
FORD MOTOR 3,562
JACOBSON MARK AUTOMOTIVE GROUP-RD 3,339
SIGNET GROUP 3,215
WENDY'S INTERNATIONAL 2,894

SOURCE: Nielsen Monitor-Plus

Transactions at a Glance

Wick Communications’ KFMM-FM/Thatcher and KCUZ-AM/Clifton, Ariz., to
Cochise Broadcasting for $330,000 . . . Murphy Broadcasting System'’s new
CP in Smithville, Ga., to Dan Bohanan for $25,000 . . . Roy E. Henderson's
WLDR-AM/Kingsley, Mich., to Stone Communications in exchange for WWKK-
AM/Petoskey, Mich., plus $244,000.

Deal of the Week

Thirteen AM, 22 FM and six translator stations, located in
Minnesota, ldaho, Indiana and Montana.

PRICE: $45.7 million ~ TERMS: Asset sale for cash

BUYER: Blue Point Media, headed by sole member Christopher Devine.
Phone: 312-204-9900. It owns 11 other stations. This represents its
entry into these markets.

SELLER: Clear Channel, headed by radio division CEO John Hogan.
Phone: 210-822-2828

COMMENT: Thirteen AM, 22 FM and six translator stations, located in
Minnesota, Idaho, indiana and Montana, from Clear Channel to Blue

Point Media for $45.7 million, consisting of an escrow deposit of $2.2
million and the balance in cash at closing.

2007 Deals to Date

Dollars to Date: $172,736,021 (Last Year: $2,971,159,122)
Dollars This Quarter: $172,736,021 (Last Year: $2,971,159,122)
Stations Traded This Year: 146 (Last Year: 137)
Stations Traded This Quarter: 146 (Last Year: 137)
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‘When we
take total
responsibility
for the
success of
every radio
campaign on
our stations,
from start to
finish, then,
and only
then, will we
reduce the
churn rate
of our
advertisers.’
—Barry Cohen

MANAGEMENT / MARKETING / SALES

Radio has to stop sending messages that it is the media’s

used car lot

The Great

Divide

Barry Cohen

barry@adlabcreative.com

arketing means aligning the way you sell (and/or move
goods and services through a distribution system to the

end user) with the way your customers buy.” I otter that
definition in the first chapter of my book “10 Ways to
Screw Up an Ad Campaign.” @ The radio community
sells, 1t does not market. Today we have a huge disconnect

between the way radio sells its product and the way its consumers—advertisers

and agencies—need and want to buy 1t.

Let’s examine today’s typical radio sales call. It
goes something like this: Without even asking the
prospect about his or her target, the salesperson
immediately launches into a diatribe about how
much of the station’s audience is aged 25-54.
How do you know I don’t want your 55+ audi-
ence? (Some of us actually do.) Next comes the
sad excuse for a station presentation, usually a
canned PowerPoint.

Tt gets worse.

You want a proposal? Here is the package of
the week. Worse vet. now that we have your
phone number and your c-mail address, we're
going to bombard you with our “one-day sale,”
every month. (As if everyone will just drop what-
ever theyre doing to climb all over it.)

And you're wondering why people think of
radio as a quick hix, instead of a key, driving ele-

ment in a long-term plan? You get back what you
give out. Radio has to stop sending the message
that we are the media’s used car lot.

Twenty-eight years ago, when [ started my
radio sales career, we were taught the consulta-
tive sell. We were there to solve the clients prob-
lems. not to move our station’s inventory.
Promotional ideas and creative copy and produc-
tion were our stock in trade: not cost-per-points,
gross-ratings points and gross impressions.

Here is a little-known secret—they still are.

Yes, the consolidation mind-set has uansformed
our product into a commodity. Advertisers and
agencies don't buy your station’s branding—they
buy an anonymous, amorphous blob of an audi-
ence number. But that approach is inherendy
wrong. A minute 1s not a minute is not a minute.

Does the advertiser want bodies or buyers?

THE 60-SECOND COPYWRITER

Writers’ Daily Exercises

someone made, a remembrance.

You don’t have to spend more than
five or 20 minutes of concentrated
writing: putting the pen to paper, and

By Jeffrey Hedquist

Good radio writers are good story-
tellers. Try spending the five to 20 min-
utes you have set aside to do your writ-
ing each day to create a different kind
of story: a drama, sports story, adven-
ture, humor piece, whimsy or fairytale.
Try writing a first person account, a
third person account, a news story. The
possibilities are almost endless.
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Practice writing your piecas from dif-
ferent points of view, just as you write
commercials for different audiences.
The purpose of the exercise is to
strengthen your creative muscles. The
inspirations can come from anywhere:
your health, the weather, an idea that
came to you in the shower, something
you saw in the media, a comment

not stopping, simply writing just to get
the flow of words going.

Keep your daily writing in a safe
place, organized by subject, ready for
retrieval when you need an idea starter

or a way to break writer’s block.

Hedquist Productions founder Jeffrey
Hedquist can be reached at 641-472-
6708 or jeffrey@hedquist.com.

Radio has sealed its own death warrant by rely-
ing too heavily on quantitative andience measure-
ment. We need to distinguish our product’s
unique attributes with our stellar qualitative, with
our fanatical audience loyalty, with our unique
format, with our exclusive cumes and our undu-
plicated audiences—not to mention the strength
of our personalities and our ability to turn a cam-

paign around on a dime. You get the idea.

Under The Microscope
Don’t shoot the mwssenger. The problem is man-
agement. Qur salespeople do what we train them
to do. While so many radio managers talk about
nontraditional revenue, when an advertiser or an
agency approaches them with an out-ot-the-box
idea, they usually throw it back in the box.
“The Great Divide™ will widen before it nar-
rows. When we take total responsibility for the suc-
cess of every radio canipaign on our stations, from
start to finish, ther, and only then, will we reduce
the churn rate of our advertisers. Everything we
do is under the microscope. Advertisers and agen-
cies want accountability, not window dressing. It
the dayparts they selected will not successfully
deliver their target. it the copy they submit will not
resonate with your audience, you need to tell
then. Ugly babies and lipstick on pigs aside, they
will only respect you for your commitment to
their success. Throw the full weight of your station’s
behind

retention is the key to revenue growth, not uncon-

resources their campaign.  Advertiser
scionable rate increases that chase advertisers away
from the mediuni. Results determine our value,
not ratings and not demand.

Let’s get back to basics.

Start by re-engineering your sales mectings.
Resurrect the old tried-and-true best practices.
For example, build in that group brainstorming
session where each person throws out a challenge
theyre facing wirh a client and everyone con-
tributes ideas and solutions. Have a salesperson
take 10-15 minutes to review a new book or CDD
that will help improve everyone’s skills.

Refocus on results. Get those client testimoni-
al letters, pull success stories from the RAB and
present them to your client. Show your prospects
the actual pile of contest entries. Bring them pho-
tos of the crowds that showed up at your last
client or station promotional event. When you
bring in the trainers and consultants, invite your
most skeptical prospects, along with your most
successtul clients. Encourage the skeptics to offer
up their greatest marketing challenges and invite
the group to help solve them. Contagious
enthusiasm sells on the airwaves as well as off.

This is how advertisers and agencies want to
be sold. As long as we continue to ignore the
great divide between how we are selling radio
and how people really want to buy radio, we will
continue to experience declining revenue.

What is it costing you?

Barry Cohen is managing member of AdLab Media
Commumications in Clifton, N.J., a “radio first”
agency /production company. His book 10 Ways to
Serew Up an Ad Campaign” has been used as a
training text in the radio industry.
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STREET TALK

By Kevin Carter and Keith Berman

World’s Sleepiest Criminal

The Clear Channel cluster in Portland, Ore., recently savs. But when the cops patted him down and turned

experienced some anthentic “Cops”-like excitement his pockets miside out. hundreds of promotional KEX
Police responding to a 911 call discovered thae a clearly breath nints came tumbling out all over the ground.
meoxicated man had allegedly broken into and vandal- Oops. The man is facing charges of eriminal mischief
ized several station vehicles, including one belonging to

“The Buckhead Show™ on KKRZ (Z2100), another trom

and thett. After examining his handiwork. online con

tent manager Adam Crowell noted, "He really loves

MADL
THE USA

Rocking the world’s
greatest audience.

N

For over 50 years, Armed Forces Entertainment
has brought the country’s best entertainers
to the world’s largest theater. Gain unrivaled
exposure to a loyal audience of over 500,000
military men and women and the satisfaction
of knowing you rocked the world’s toughest
audience. For more information on touring,
visit www.armedforcesentertainment.com.

ARMED

FORCES
ENTERTAINMENTsy

WHERE STARS EARN THEIR STRIPES

news/talk KEX-AM and an engineering department
vehicle. “He was allegedly going to steal the vehicles,
their contents or a combination thercof,” OM Tony
Coles tells ST. “Untortunately, by the time he made it to
vehicle No. 4, he fell asleep. Oddlv enough. that last

vehicle they tound him s a hearse that we use tor

Z100%s annual haunted house.”

Witnesses say the man, aftectionately dubbed “Nappy
Joe™ by the Clear Channel sttt appeared to be under
the mtucnce of some major mntoxicants when police
tound him slecping in the hearse, Despite the cut bat-
tery cables, vandalized steering columns and the pile of
loot stacked on the ground—ol, and the tact that he
was caught sleepmg inside one of the vandalized vehi-

cles. the guy vehemently denied any mvolvement. Coles

those cinnamon KEX mints.”

Listen to the
“CK Head Show"”

Pensacola: Regular Or Diet

Congrats to John Stuart, PD/morning icon at Cumulus hot
AC WJLQ (Q100)/Pensacola, Fla., for the past three years,
who just inked a sweet contract extension that rolls
through 2010—or three years, whichever comes first.
Across the street at WMEZ (Soft Rock 94.1), C.J.

Whitmore joins for afternoons, replacing Mike “Sand-

man” Sanders, who's leaving for a gig he can’t talk about
yet. PD John Sykes says, “We're very excited to have C.J.
join our staff, and wish Mike Sanders the best of luck . . .

wherever the hell it is he’s going.”

The Programming Department

B John Cook exits Cumulus/Dallas,
where he had been OM/PD of country
KPLX (the Wolf) and OM of sister
KDBN. Also out: Mr. Ed Lambert,
who had been doing noon-3 p.m. on
the Wolf. For now, Wolf APD Smokey
Rivers (no, not that one) is interim
Wolf PD and will also cover middays.

M Speaking of surprising, APD/MD
Tiffany Green has left WGCI/
Chicago. No replacement has been
named by PD Elroy Smith. Prior to
joining WGCI in 2002, Green pro-
grammed KATZ/St. Louis.

B Changes in Paradise, as Clear
Channel/Honolulu shifts internally:
Jamie Hyatt, longtime PD of alterna-
tive KUCD (Star 101.9), is upgraded to
director of programming for the seven-
station cluster and PD of Hawaiian CHR
KDNN (Island 98.5) and AC duo
KSSK-AM-FM. Hyatt's promotion fills
the gap created by Paul Wilson’s recent
departure for the Lower 48. Before his
Daytimer explodes, Hyatt hands over
the PD keys for KUCD to current KSSK
APD Adam Carr, who will also do mid-

days on Star 101.9 But wait—there’s
more! News director Damian
Balinowski also gets his very own PD
stripes as he takes over talkers KHVH
and KHBZ, and former KSFM/
Sacramento APD/MD Tony Tecate is
now officially in the house as PD of
KIKI (Hot 93.9).

M PD stripes were handed out at
NextMedia’s cluster in Greenville,
N.C.: APD/MD/afternoon personality
Chris “Hollywood” Mann is upped to
PD of WERO (Bob 93.3). Mann, a
four-year station vet, replaces Tony
Waitekus, who left late last year to
program WIXX/Green Bay, Wis.
Seconds later, Bob 93.3 night jock
Beaver is awarded APD/MD duties.
And the stripe party continued across
the hall at WXQR (Rock 105), as APD
Dave Tripp is promoted into his first
PD gig. The station has heen PD-less
since Tommy Collins stepped down
last July to become the new morning
guy for NextMedia’s Carolinas rock
stations: WXQR; WSFM (Surf 98.3)/
Wilmington, N.C.; and WKZQ/Myrtle
Beach, S.C.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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W After six months as OM/PD of
NextMedia’s Crystal Lake cluster in
suburban Chicago, Doug Daniels
exits, a victim of budget cuts. Daniels’
previous PD stints include WGFB/
Rockford, lll.; WVAF/Charleston,
W.Va.; and WKWK/Wheeling, W.Va.
He can be located at 815-389-7988,
815-621-1922 or dougdaniels2@aol.corri.

B Just days after exiting WRQK/
Canton, Ohio, which was recently
LMA'd by Clear Channel from Cumulus,
PD Garrett Hart has landed as a format
manager with Sirius Satellite Radio and
will oversee Sirius Gold and ‘60s
Vibrations (channel 6), as well as Sirius
broadcasts from the Rock and Roll Hall
of Fame and Museum in Cleveland
(home of R&R '0O5!).

M After two years at the helm of
WARO/Fort Myers, PD/afternoon dude
Chris Chaos has left the premises. Prior
to Fort Myers, Chaos reigned supreme
at WQSM/Fayetteville, N.C., which was
nominated for an actual R&R award. He
can be reached at 239-989-6998 or

flaonairdad@yahoo.com.
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People, Places & Whatnot

B Heather Walters is the freshest addition to WWFS
(Fresh 102.7)/New York—she’ll take over middays.
Walters arrives from the same shift at KHPT (106.9 the
Point)/Houston.

Capitol Music
Group
Experiences
Shrinkage

You figured it was just a matter of time betore the ram-
ifications of merging the Capitol and Virgin Records
promotions departments under the new Capitol Music
Group (CMG) umbrella became all too real. Now both
labels have taken some personnel hits as several tamihiar
names were downsized out of their positions. On the
Capitol side, senior director of rock and alternative
Darren Eggleston exited, along with Los Angeles local
Edie Lundeen, Cincinnati local Nicole Bonelli, Atlanta
local Dwayne Ward, Denver local Jay Friedstein, L. A staff
assistant Al lzadmehr and senior statt’ coordinator
Latania Craig. At Virgin Records, senior VI Andrea Kline,
senior director of rhythm crossover promotion Cord
Himelstein, director of rhythm crossover promotion
Boogie D and natonal director of promotion Dan Fuilick
lett the building.

Kline can be reached at 917-589-5500 or andreak-
line@gmail.com. Reach Himelstein at 646-824-5100
or nychits@aol.com. Boogie D, best-known for his
years at WJMH/Greensboro and WPGC/Washington, can
be reached at 704-756-1869 or boogied@gmail.com.
Fullick is open to opportunities in New York or s
native Chicago and can be located at 773-251-1340
or dan@fullick.com.

Sales tor the merged Capitol/Virgin group will now be
handled solely by the Virgin Records sales team, headed
by Dominec Pandisca. That means the end of an era at
Capitol Records, as senior VI of sales Joe McFadden exits
after 32 years, along with four members of his staff.

On the inbound up. Atantic Records executive VP
Ronnie Johnson has accepted the position of executive VP
of CMG’s urban department. The move reunites Johnson
with CMG head cheeses Jason Flom and Lee Trink, his
former Atlantic labelmates.
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B The legendary Broadway Bill Lee, famous for his many
years on WKTU/New Yerk, has put his mad riyming skillz to
work for XM as he joins ‘80s on 8 to do 4 p.m.-8 p.m. live
from New York. “Bill is ircredible,” XM senior VP of music
programming Jon Zellner says. “The guy is able take "War &
Peace, make it rhyme, throw it over an eight-second intro and
still hit the pest.” By the way, '80s on 8 will saon have a night
opening, as Jason Kidd is reportedly headed heme to
Baltimore to program CBS Radio's WQSR (Jack-FM).

B Bob Shanncn, hest-known for his 19-y=ar stint in after-
noons at WCBS-FM/New York, pre-Jack-FM, i< back on the
radio in the tri-state area: weekends at Press Communications’
“Breeze” AC twine WWZY/Long Branch, N.J., and WBHX/
Beach Hzven, N.J. Sharirion will do 11 a.m.-2 p.m. on
Saturdays and ncon-4 p.m. Sundays, beginning this weekend.

B Say hella to Paul Perry, the new afternoon personality at
WROR—cr, as it's pronounced locally, “Ah Oh Ah”—in
Boston. Na stranger to how furiny some people there talk,
Perry previously spent five years across the street at
WODS. He replaces Kevin Redding, who will remain aboard

on a part-time basis.

M | ocal fave Robin Roth takes over nights at KIOZ {(Rock
105.3)/San Diego, replacing Gregg Stone. Roth, who spert
almost 20 years across the street at XTRA-FM (91X), will
also host “The 11th Hour”—a full hour of industrial music,
Fridays at Tl p.m.

B Taylor Scott exits middays at WHZT (Hot 98.1)/
Greenville, S.C. Reach Scott at emailtaylor@charter.net.

Best Strategies
Most Experience

Highest Quality

NoBoDY DOES IT BETTER.
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'Doesn’t Get Much
HOTTER Than
Top 40 In The Fall

Bless This Format For The Bounty We Have Received
By Kevin Carter and Keith Berman

Champagne corks were being popped and WHTZ (Z100)/New York
" . o0 . - : ; Four-book trend: 4.7-4.5-4.9-4.5 (No. 4)
celebratory Tvvm.kl.es were being unyvmpped Owners Claar Chammal
from sea to Sh]]]]]]g sea as the fall 2006 Wwouldnt you love to be working at Z100 under the
g g command of PIY Sharon Dastur right about now,
- . . TN ¢
Arbitron book IOHed out—with no shor tdoe espectally since 15 perched at No. | with persons
of CHR /top 40 stations that had some pret- 1834 in the fill book
5 5 ~ . - ¢ TVilrme
ty impressive numbers. A couple of major- W VIR
) ) Thats the first time
market stations even hit that vaunted No. 1
+ 1 St ; 1o
[2+. ®mTo tUHy Undel o Hld what went rlt’ht’ that aigh in a fall book.” Z 100 senior VP of pro-
we went dl]'C‘Ct]y to the source and SpOkt‘ tO  gramming Tom Poleman says. " What' even more
at . b) " sigmificant is the growth of our dayparts. It’s real-
mzmy Of: the f'Or]HJt S SULL@SSFUl l l)§ fOI an Iy exciting to sce the continued growth of “Elvis
explanation—just as they were sitting down  Duran & the Z Morning Zoo which is No. 1 in
for the finest steak dinner that station trade

1 at least a decade that

we've seen a number

all sorts of demos, including its target of women

18-34 with a 14.3—which 15 nearly six shares

could buy.

Continued on page 14

KHKS (106.1 Kiss FM)/Dallas
Four-book trend: 4.3-5.4-4.4-5.1 (No. 1)

Owner: Clear Channel

“l can't tell you how happy | am that we're
back on top.” So begins the gleeful report
from KHKS (106.1 Kiss FM)/Dallas PD
Patrick Davis, whose station’s success was
celebrated at last year’s R&R Convention.
Since then, Kiss has returned to the top of
the ratings mountain with a 4.4-5.1 12+
effort. “Kiss was a great radio station back
in the day and | think we're good, but
we're trying to get better all the time.
When you have that expectation, it's a lot
to live up to,” Davis says. “A lot of people
who came before me did a lot of things

The #1 Hit Music Station
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right to put the radio station in a position
where it could still be successful,” he adds,
giving props to the Kiss PDs of yesteryear.
Leading the charge is the morning
Tasmanian devil known as Kidd Kraddick,
now syndicated to 50-plus markets, but
able to retain his local quality. “His num-
bers were amazing. They're like small-
market shares, where you get 20s and
30s, in a major market, and | just go,
‘Damn!” ” Davis says. “He had a 23 share
with teens. Who has a 23 share in a major
market? He had an 18.9 in women 18-34,
and | think the next closest was 12 shares
behind him. We would not be where we
are without ‘Kidd Kraddick in the
Morning.” He's the one who starts it off.”
That winning tradition continues
throughout the dayparts as Davis has a
stable full of, well, stable performers. JJ

Kincaid was wooed away from afternoons

at the beginning of the book for after-
noons at co-owned WHTZ (Z100)/New
York (which Davis describes as “not a bad
gig”), and Atom Smasher came in from
Cumulus CHR/top 40 KRBE/Houston to
replace him. “He produced the highest
numbers the station has had in afternoon
drive since 2000. This was his first book,
so | was absolutely thrilled with what
Atom did,” Davis says. “He was No. 112+

MD/night guy/station mainstay Billy the
Kidd racked up a 20 share with teens,
keeping the streak going. “He’s invaluable
to the success here,” Davis says. “He has
managed to bring the 12-24s back to the
radio station. | have a great staff, and they
just kicked ass.”

The jocks weren’t the only ingredients
in the Arbitron-winning stew that Kiss
concocted: The music cycle was also

great, supplying artists that the station

24/7 NEWS ONLINE @ v
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Patrick
Davis

could not only own, but could also gener-
ate passion for. “It just seems right now,
we have a very good balance of music,”
Davis says. “You have the Fray and
Nickelback, but you also have plenty of
the pop stuff, and Ludacris also had a top
five song ard it was very mass-appeal
hip-hop. it made for the station to be a
cume magnat, no matter what style of
music. We had all of the hits.”

v.RadioandRecords
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Continued from page 13

ahead of the No. 2 station. Those results really
speak to the bond that the show has created with
New Yorkers.

“In a ame where we should be celebrating the
dominance of top 40% big personalities, clearly Elvis
15 one of the best that our format has to ofter)”
Poleman adds. Duran and crew recently expanded
their show to sister WHYT (Y 100)/Miami. ~All
dayparts at Z are up, including afternoons, where
JJ [Kincaid's) first book was also No. | 18-34, which
15 extremely gratifying,” Poleman says. " Z 100 con-

tinues to hie new heighes and U'm thrilled.”

KIIS-FM/Los Angeles

Four-book trend: 4.9-4.6-4.8-4.5 (No. 2)
Owner: Clear Channel

Perhaps you've heard of KIIS-FM? It only the
No. I-rated English-speaking station in the mar-
ket 12+, according to the fall book. “We're also
No. 1 cume at 2 mil-
lion]” VI> of program-

ming John Ivey adds.

“We also dominated in
most  major  English-
speaking female demos, and Ryan Seacrest has the
No. l-rated English-speaking moring  show,
third overall and No. 1 cume”

Noted chick magnet Seacrest also dominated

all female demos, Ivey says. “Last fall, Ryan was
No. | with 18-24 females with a 10 share. He's
still No. I, except now he has a 16 share, a six-
point lead on the No. 2 station.™

In other KIS dayparts, afternoon  tixture
Valentine (who just realized a lifelong goal to do
mornings, crossing the hall to co-owned hot AC
KYSR) and night jock Jojo Wright both did well.
to put it mildly. " Theyre both No. 1 in their day-
parts,” Ivey says, "and with Val, that makes a clean
sweep—his last five books were all No. [—a fie-
ting way to exit while he'’s on top, literally.”

Ivey recalls Valentines emotonal final show
after 10 years at KIS:“During the last 20 min-
utes of his show, he and Jojo were both on the
air weeping. Oddly, that was the only day 1 did-
n't weep.” Ivey says. “Every day for the past six
years, during Val and Jojo's 20-minute crossovers,

I cried like a baby mn my office.”

WBLI/Nassau-Suffolk
Four-book trend: 4.1-4.3-4.5-4.2 (No. 3)
Owner: Cox Radio
“We just posted our best fall book in four years.
The staff and I are enjoying some real French-
style champagne  and
aerosol  cheese as we
speak.” Thats  the  word
WBLL P Jeremy
Calling  Me .
Dammi! 'm a Grown
Man!" Rice. Among the

station’s many fine accomplishments, * "BLI is

from

“Stop

Lowd TTEaib

No. 1 with women 25-34 with a 16.1—a record
high. T admit itz We hired Barry Bonds™ trainer,”
says Rice, who goes on to subdy flog the fact that
"BLI is also No. 1 with women 25-44.

Rice then sings the praises of midday jock
Gabrielle Vaughn and her biggest midday book
ever, and " "BLI in the Morning” with Dana and
Randy: "No. I with women 25-34, 25-+4 and 25-
49—these guys are amazing,” he says. " Although,
Big Gay Randy showing up at my house unan-
nounced at 6 am. and broadcasting from my
home will not happen agany,”™ he vows. “My

50

neighbors must be like, Umm, hi, Mr. Rice ..

WFLY (Fly 92.3)/Albany, N.Y.
Four-book trend: 6.2-6.0-4.2-5.5 (No. 5)
Owner: Pamal

“At the beginning of the book, we had an all-new
airstafl. including a P and morning show. T could
rehash the fact that at the beginning of the book.
[ was down owo 1D,
two  morning  shows
and blah, blah, but my

last [general sales man-
ager| used to say that if’
you want synipathy, it’s between shit’ and “syphilis’
in the dicdonary” Thats the refreshingly candid
Kevin Callahan, OM of Fly 92.3, whose station
powered up +.2-5.5 12+,

“Since then, [ don’t really Took for sympathy—
I'm afraid Ill catch something”™ he says. “This
team is probably the most talented to be at WFLY

in quite some time. All dayparts performed, and

24/7 NEWS ONLINE @ www.RadioandRecords.com

‘In a time
where we
should be
celebrating the
dominance of
top 40’'s big

personalities,
clearly Elvis is
one of the

best that our
format has to
offer.

-Tom Poleman

The Winning
Continues

Clear Channel’s
KZZP/Phoenix and
KRQQ/Tucson had
amazing books,
anchored by “Arizona’s
Morning Show”
featuring Johnjay &
Rich, who hit No. 1in—
no exaggeration—50
demos. Details in this
week's CHR/Top 40

column on page 24.

www.americanradiohistorv.com

it was great to see the pavoft after this all-new statt
rolled up their sleeves and dug in”

Dug i is putting it mildly: Fly 1s No. T in per-
sons 18-34 in morning drive with a 12.8. almost
two shares ahead of No. 2, and No. | total week
in the demo with an 11.6, which is nearly three
shares ahead of its closest competitor. And now,
heres  new  Fly  PD/midday  dude  Terry
O Donnell with more: Ity an exciting bounce-
back from the summer, and 1ts especially reward-
ing to see such solid groweh despite the shutfing
of most of our dayparts.” he says. " Plus, it appears
we 've more than filled the void here in morning

drive with our new morning show:”

KDWB/Minneapolis
Four-book trend: 5.2-5.0-4.4-4.6 (No. 5)
Owner: Clear Channel

KDWB/Minneapohs P Rob Morris is thank-
ful thac his station has bounced back trom what
he affectionately calls “summer’s madness”™ (soon
to be made into a teature
Ralph
Fiennes as Morris). “With
persons 18-34, KDWDB had

2 9.1 m winter '06,2 9.5 in

movie  starring

spring 06 and now a 9.2

tall "06. But our summer
book was a 7.17" he asks, looking skyward and
giving a dirty look to the Arbitron deities.

The music was awesome in the fall, he says,
“and one thing we do know is that our audience
does come to us for new music, even it it is to
find out what to download into their iPods. But
at least they are coming back to know what's new
and fresh,” he says.

On the promotional end of things. the station
repeated its Pay Your Bills promotion  that
worked so well m the spring, and Morris says that
really helped power the numbers. “"And our
morning show had a very. very big book 1 the
fall. aided in the last month with the always-
emotional Christmas Wish.”” With the numbers
they got, it looks like Morris™ Christmas wish

came true—except we don’t think he got that

pony he was asking for,

Kewin Callzhan
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WNCI/Columbus, Ohio
Four-book trend: 6.7-6.6-6.0-8.2 (No. 1)
Owner: Clear Channel

Like a feudal lord peering out over his fiefdom, WNCI PD Michael
McCoy looks out upon the radio landscape of Columbus, Ohio, that he
once again rules, as the station rockets 6.0-8.2 12+ to retake the lead.
“We've been better ratingswise,” he says of his 8.2 that most people
would kill for, “but it's always good to get back to where you expect to
be, and that’s not dissing on anyone in the market, but it's just kind of
the bar that's been set through the ages.

“When the station’s been on the air for 30-plus years and nobody's real-

ly screwed it up that bad, you tend to develop a following. | think the WNCI
radio brand has probably got to
be one of the most powerful in
the country. So we've got that
going for us, and that’s nice.”
What's also nice are the num-
bers that the station’s Morning
Zoo pulled in, thanks largely to the Morning Zoo World Tour, where, for

10 weeks, morning guys Dave & Jimmy stayed up late and showed up in

towns around the Columbus metro. “It caused a lot of excitement
because they hadn’t done it in five years,” McCoy says. “The Zoo had

just outstanding numbers across all demos and | can’t say enough abolt

them; they're the engine that drives the station.” When the book came

out, the Morning Zoo was INo. 1 across all demos—“from birth to death”

as McCoy puts it—12+, 18-34, 18-49 and 25-54.
In total week, WNCI hit a first-place 9.9 in persons 18-49, a full 1.3

higher than its closest competitor, which happened to be the country sta-

tion just down the hall, WCOL. With 25-54, which McCoy admits is not &
typical CHR/top 40 target demo, the station also topped the bill with an
8.4—only 0.3 ahead of WCOL.
“| think what you're seeing ic
everything coming together:
good product, just a superior
effort by the airstaff and
extreme focus in all dayparts,”

hardest thing to maintain in a

WABB/Mobile
Four-book trend: 6.3-8.8-8.0-8.6 (No. 3)
Owner: Dittman
“1 think we're extremiely focused on our target,”
extreniely tocused WABLB/Mobile PD Jammer says.
“The currente music eyele is good. bue we're also not
afraid to steal a tow ades from the rhvthmic side if
we lack!” Jammer also started domg the iPod Shutfe
every dav from noon to | p.m.—no, 1ts not a new
dance he going to use on " Dancing With the Stars.”
“les music trom the
805, W0s and now” with-

out using that extremely

| boring music statement,”
T he  savs. Basically, he
plugs the WABB 1Pod

into the board for an hour and lets it whiz on
high. “We never know whats coming up, so it
really 1s great theater of the mind. You may hear
Norvana’s “Smells Like Teen Spirit” into Aqua’s
‘Barbie Girll or Vanilla Tees "lee Tee Baby™ into
C+C Music Factorys "Gonna Make You Sweat”

FEBRUARY 16, 2007

Jan Jettries.

McCoy says. “That might be thz

radio station at any given time, |

think it’s just a consistent buzz”

into AC/DCS "You Shook Me All Night
Long” ™
already. " You will hear a current or recurrent in
the hour, but ity really abour the *oh, wow” fac-
tor and bemg unpredictable.” he says.
Apparenthy: the upper demos seem to dig it—it’s
a real hic with 25-54—and he has expanded it to
run all day on Thursdays as the stations “Tlhrow
Back Thurday” “We stole the old KHFI-John
Roberts concept of* Wavback Wednesdiny” ™ he con-
fesses. Well, it seems to have paid off: the station is
tied for No. 3 25-34 with a 7.6 and tied for second
in middays in the demo with an 8.4 WABD s also
the No. 3 cume station for the third tmie in & row

with an audience exceeding 110,000 people.

KRBE/Houston
Four-book trend: 3.8-4.3-3.8-4.0 (No. 6)
Owner: Cumulus Media Partners

Six-vear KRBE/Houston vee ©eshe Whitde was
given the kevs to the station mere davs before the
tall book began, and she responded by taking the
station up 3.8-4.0 12+, One of the things for us
is that there are many tormats that we're not
going to be able to compete with, especially the
Spanish-language ones. It we take out what we
actively sell against. the station actually does much
better in the rankings, so evervone here was pret-
tv stoked about that,”
she savs, also giving
props  to  Cumulus

programming honcho

The latter halt of — NOUSTONS +1 it susic sTaTo

20060 also brought the
debut of local taves Roula & Ryan in mornings
on KRBE. Both had worked there betore, and
were across the street at hot AC KHMX betore
replacing Maria Todd (now at KFRC [MOVIN
99.7]/San Francisco) and Atom Smuasher (now at
KHKS/Dallas) in mormmngs. " Theyre juse killing
it: they did great” Whiede savs. " Thevre top four
m cvervthing”” In total sweek women 18-34,
KRBE was sccond only to urban KBXX "and we
were No. 4 in adules 18-34 behind the Box and

two Spanish stations,” she adds.

The available music was also
pretey sweet tor KRBE and
Whittle savs she's glad the sta-
oon hadn't prigcorholed
iselt” it phyving one
perticular seyle, It we
plav a rock record—and
theres a lot of those out
rizht now—it coesn
scund out of place trom
the staton. If we plav a
stringht-ahead pop
record. tha's the

norm  and

Lestie Whittle

Our cars are screaming  for  rehef

not the texture song.” she ways, adding  thac
CHIR/top 40 has gotten iwselt o trouble i the
past Dy leaning wayv too tar in one directon and then
having the music dry up. " We're set up to go o a
really cood place as a tormat. so its very exciring,
['he testing scores are higher, the passion 1 higher.”

Promotonally, KRBE did its Bank or Tank cash
contest during the firse part of the book and fin-
ished 1t ot wath 1 amnual Jingle Jany, featuring Fall
Out Bov, JoJo, Natasha Bedigfield, Mario Vazquez,
Frankic ] and Gym Class Heroes. Artists were det-
initely kev in the fall book: Whittde says its great to
be able to have people like Chrisana Aguailera, Justin
Timberlake, Bevoned, Gwen Stetani and - Awvril
Lavigne on the air people who have names and
faces that average listeners can recognize. ™ These
people can really brand your station; it’s almost like

Us Weekly on the air in a lot of wavs.”

WKGS (106.7 Kiss FM)/
Rochester, N.Y.

Four-book trend: 3.6-4.1-3.9-4.4 (No. 8)
Owner: Clear Channel

“Yes, it was a great tall book for 106.7 Kiss FM!T
P /mornig dude Erick Anderson shrieks. “We
believe our suceess 1s based on knowing and serv-
mg the audience, especially in the mornng: we
have alistener firse mencality,” he says betore giv-
ing props to his hardworking statt and Clear
Chamnel for its support and thanking the labels
for putting out some great stuff,

“We went to No. 2 18-34 persons, blih, blah. blah
.. .the morning man doesn’t suck as bad as he did.”
Anderson says, talking about himseltin the third per-
son again, “Hes a real handtul in my one-on-
oneswith him!”

With heritage CBS Radio CHIR/top 4 rival
WEXY parked right across the street having both
barrels rained on Kiss. Anderson freely admits he's
living in a fiereely competitive environment.” But
don'tall us programming dorks sav that every mar-
ket is the most campet-
itve in - the whole
freakmg  world®  We
have a great market

KISSENT

focus and undeestand-  ean i riE Morssg:

ing of our product

through the whole team. We work hard, we win,
repeat. Now we go get more ratings since that
one’s over,” he says, hanging up, presumably to
work more programming wizardry, or deal with

his moody and misunderstood morning, guy. R

Erick Arsderson
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Programming and sales search for balance
on ever-contentious issue

By Dana Hall

It listeners had their way, every radio station
would likely be commercial-free, 24/7. But
unlike TV, where consumers have their choice
of commercial-free premium cable channels,
and now, DVR and T1iVo, it’s just not within the
realm of possibility for terrestrial radio broad-
casters. In fact, most broadcasters even view their
HD channels as a future revenue generator. m
For as long as radio has been playing music,
there’s been that delicate balancing act between
programming and sales to air enough commer-
cials to drive income, but not so many that lis-
teners tune out. W Factor in the consistent wave
of new competing media that radio must face,
many without commercial advertising. ® Three
years ago, bloated spotloads weren’t uncommon.
While revenue growth was robust, the industry
was—and still is—facing erosion in TSL. This
forced broadcasters to take a serious look at
whether it was, in turn, doing irreparable harm.

Omne of the answers to this dilemma was Clear
Channels "Less Is More™ initiative (see story, page
18). The objective: to create shorter, more creative
advertising messages. while not losing the value
or the reach for marketers. At the same time. it
was designed to clean up commercial and other
clutter, so programmers could offer more enter-
fainment content.

Today, programmers and sales exeeutives tind
themselves in a challenging position: As a team,
they must find balance. How many units can they
reasonably run, how often should commercial

breaks air, and how long should spots be? Just

where 15 radio’s stopset sweetr spot? With the

24/7 NEWS ONLINE @ www.RadioandRecords.com

THE SPOTLOAD

SWEET SPOT

long-awaited arrival this year of electronic audi-
ence measurement in the form of Arbitron’s
Portable People Meter, the issue becomes even
more salient.

Sean Ross, VP of music and progranmming tor
Edison Media Research, says,” When we ask peo-
ple 1t commercials are still a fair trade-oft for
music, about 75% usually say yes”

So if most listeners accept the realiey that they
must sit through commercials, what's the magic
equation: shorter but more frequent, or fewer
but longer?

“What [listeners} consider to be fair is about
the length of a song.” Ross says. “But stopsets
were getting to be the length of two songs. When
Less Is More” was new, vou heard stations mak-
ing a big deal of their two- or three-minute
stopsets, almost to the point where that was the
No. | thing some stations were talking about.”

Now. he says, there is less talk about shorter
breaks, because “when [ clock stopsets on those
sanie stations, theyre more likely to be four min-
utes than two. That said, it still much more lis-
tenable and those stations have managed to break
expectations that when the music stops, you need
to go somewhere else because theyre not going

to play more music for a long. long time.”

Tolerance For Commercials

The competitive landscape and a station’s core
audience’s tolerance for commercials are two key
1ssues progranuners must take into consideration
when devising a strategy.

Consultant Guy Zapoleon notes.”I'm not a fan
of mote stopsets, especially tor formats like top
40 i competitive situations, However, there 1s no
denying that Clear Channel’s [former AC
WSNI| Sunny 104.5 had success in Philadelphia
running more stopsets with three to four units
and then marketed the hell out of it with a “Less
Is More' improvement campaign.”

He adds, “Unfortunately for them, they came
up against AC competitor WBEB owned by a
man [Jerry Lee] known for deep pockets in mar-
keting his radio station—which forced Sunny to
change formats. At more adult torniats, running
more stopsets with fewer spots could succeed. but

1t almost requires a massive long-term campaign

www.americanradiohistorv.com

to drill this into listeners’ heads.”

Consultant Tony Gray believes it comes down to
the competitive situation. Several years ago, Clear
Channel’s urban powerhouse WGCI/Chicago was
running 25-30 minutes of conmmercials an hour, he
says. At the time, it was really the only urban game
in town, so management felt the audience would
tolerate the spotloads. Uloimately, the station was a
huge fimancial success. generating more than $40
million in a year, topping news/talk giant WGN in
revenue.

“That was amazing for an urban station, but
times have changed drastically in the past few
years.” Gray says. He cites "Less Is More,” as well
as management changes within the cluster and
new competition in Chicago.

“All of these factor into a station’s strategy
when it comes to spotloads. Normally, in a com-
petitive situation, 1 would recommend no more
than two stopsets an hour, not to exceed six min-
utes i each stopset,” Gray says.“That's ideal. But
that’s not always the reality. If you are dealing with
two stopsets an hour and they start to exceed six

minutes, it’s beteer to add a third stopset than it

is to extend cach one too long.”

FEBRUARY 16, 2007
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Average commercial time per hour has decreased from 11.7 minutes in October 2004
(when Clear Channel began testing “Less Is More”} to 10.1 minutes in December 2006.
At the same time there has been a slight increase in 30-second spots.

Zapoleon agrees. “Contrary to some studies,
running longer stopsets isn't the answer, because
when vou play two to three commercials, histen-
ers stll perceive that as tune-out and leave the sta-
tion. When [ was program director of WBZZ |B-
94] Pittsburgh, EZ Conunumications had a rule
on stopsets with a max of four umts—uwith an
additional promo unit—so they could plav their
tamous four in a row. [ stll think that is the max-

imum for an ideal stopset length.”

30 Seconds: The New 607

Wiile Clear Channel based its “Less Is More™
concept on the notion that shorter, more creative
spots would cut commercial tume overall—yet
conuntue to effectivelv convey marketers” messages

to consumers—a nuimber Of\ programmers were

Carole Bowen

FEBRUARY 16, 2007

not convinced that 1t 1s the ultimate solution.

Gray suggests, “My preference 1s 1o run 60-
sccond spots, because you can stop down twice
an hour and have six units per stopset. When vou
are dealing with 30-second spots, vou are running
as many as 12 in a stopset, which. to the hstener,
no mateer how you cut it, sounds like a lot more
commercials”

Most listeners, he surmses, will sic through one
or two commercials, no matter what the
length—-but if there 15 alternative choice m the
market. they push the button past that number.

Zapoleon agrees. “1ts the old units vs. minutes
discussion, and while a 30-second spot 1s short-
er,its still perceived as a message to hsteners, and
it you cram cight 30-second messages into a
stopset, it can feel longer than four or five nun-
utes of spots,” he says.

Carole Bowen, GM of Beasley Broadcasting’s
country WKIS/Miami, says there are several rea-
sons behind the mdustry’s move to the 30-second
model—and not all of them simply to ke
stopsets shorter for programmers. “Clear Channel
has had tremendous impact on that demand for
shorter-torm advertising. I credit them tor biting
the bullet and leading that charge.”

She continues, "Consumers cxpect  things
faster, in a shorter period of time. It's the nature
of todav’s socicty, the world of nstant gratifica-
tion. This 1s one way that vadio is adapting.” But
she adds,“To sav that you can be just as etfective
with shorter adverusing as with longer spots is a
bit of a blanket statement. There 1s always a dif-
terence in what vou can say 1n 60 seconds, com-
pared to what you can sav in 30 seconds”

Bowen says it has forced the industry to be
more creative, to sav more 1 less tume. but adds
that ¢he jury 1s sull out on effectiveness. “There
are clearly sull some companies where a 60-
second spot is a better use for them and their
product. The 60 15 not going away catirely. One
size docs not fic all.”

While shorter stopsets are attractive to program-
mers. the question remains: Can sales departiments
meet revenue goals with that approach?

Bowen believes that as long as broadcast com-
panies can maintin the value of their product and
conunue to find new advertisers, it will be posi-
tve tor both sales and programming.

www americanradiohistorv. com
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“Ie’s always a challenge wo reach revenue goals”
she says. “The changes that have occurred over
the past five wvears have been positive for the
industry, and for country radio. There has been a
demand created for short ume  advertsing,
whether 1ty 30-, 13- or 11-sccond spots, so that
the overall numiber of minutes 1n an hour devot-
ed to commeraal nme s generally less today than

it was a few years ago.”

Back To The Future

The Pormble People Meter is likely to shed nesv hight

on ideal stopset length and placement. A study by

Arbiton. Media Monitors and Coleman released last

fall dispelled the belief that radio loses a considerable

portion of its audience during commercial breaks.
Continued on page i8

Guy Zapoleor

24/7 NEWS ONLINE

‘Contrary to
some studies,
running
longer stop-
sets isn't the
answer
because
when you
play two to
three
commercials
listeners still
perceive that
as a tune-out
and leave the
station.

—CGuy Zapoleon

@ www.RadioasdRecords.com
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“There are
clearly still
some
companies
where a 60-
second spot is
a better use
for them and
their product.
The 60 is not
going away
entirely. One
size does not
fit all.’

—Carole Bowen

Continued from page 17

Using PPM data. the companies analvzed 93,876

radio commercials during Noveniber  and
December i Houston. The study tound that the
fowest rated minute during mn average commercial
break in mornig-drive is 94" ot the lead-in audi-
ence. The Towest raced minuee during thiee-, tour-,
five- and six-minute breaks ranged from 87.7% to
894" of the Tead-in audience.

While audience levels were hugher during the
first and second minutes of the longer break, they
leveled oft beeween the third and sixth minutes
] liseeners

of a conumercial break. as many

returned to stavons toward the end of stopsets.

Gray is concerned about how urban radio
should adaptits spotload strategy to the PPM.n
both Houston and Philadelphia, where PPM teses
took plice. urban stadons didn’t pertorm as well
as when the diary was in place,” he says. "No
longer will urban stations be able to even the seale
by having seronger TS numbers. Now, program-
mers will have to think more like general-market
stations. and build cume more aggressively. That
will change our views on spotloads.” Gray notes.

Zapoleon sums it up with his belief that with-
out a doubt, histeners believe radio plavs too
many commercials,

“Untoramately, running maximum connmer-

cial loads 1s a tmancial reality for our business, so

I applaud fradio division CEO] John [Hogan and
Clear Channel for biting the bullet and adopung
Tess Is More tor his company.”

Zapoleon adds thae the ssue will continue to
be front and center as radio competes with other
entertamment mediunis,

“T learned a long mne ago how important it s
to ~ell the effectivenew of radio and help clients
market their products and make them underseand
the amazing [return on investiment| they get from
our mediunt. As an mdustry we need to contin-
ue o sell this value and the face that radio s capa-
ble of gettng amazing and tast response tor clients.
When the average client and consumers believe

this, we'll be able to charge more per spot.”

Broadcasters review Clear Channel's spotload-reduction initiative
‘Less Is More': Two Years Later

In December 2004, Clear Channel Radio
launched its well-publicized “Less Is
More” clutter reduction initiative. At the
time, the industry was seeing as much as
25 or even 30 minutes of commercials per
hour in some extreme situations, and it
was a major tune-out concern.

“Less |s More” touted an approach that
highlights shorter, more creative spots, to
ultimately slice down spotloads within a
given hour.

Clear Channel's initiative was company-
wide, and the industry—both public and pri-
vate companies—kept a close eye for impact.
Some broadcasters followed suit with similar
approaches. Others, like Cox Radio presi-
dent/CEO Bob Neil, believed that the issue
wasn’t so much about the length of a com-
mercial as it was the number of units in an
hour that needed to be addressed.

Two years after the launch of “Less Is
More,” R&R asked industry leaders whether
they believe the initiative has been a suc-
cess. Responses pretty much fall under
three general headings: Those who feel it
has put the industry in a stronger position
for the future; those who believe it has not
affected radio either positively or negative-
ly; and those who insist it did not delve far
enough into the real issue: increasing the

value of radio to advertisers.

Charles
Warfield

Impact In Three Areas

Leland Westerfield, broadcast analyst with
BMO Capital Markets, sees an impact in
three areas: within Clear Channel itself,
within the competitive marketplace and
within the advertising community.

“For Clear Channel, one of the interest-
ing things to note is that if you look at its
radio division revenue from the time just
prior to the launch of ‘Less Is More” in the
fall of 2004 to fall 2006, CC Radio rev-
enue has remained level,” he says.

Why is that remarkable? “Because
even though Clear Channel reduced its
commercial load by 21%, they gained in
productivity or ‘yield per commercial
minute” rather dramatically.”

Westerfield continues, “For radio indus-
try competitors, in contrast to CC Radio,
what's so surprising is that during the
same period, there has been substantially
no change in the amount of commercial
time each hour and only a modest shift
toward shorter 30-second spots. So overall,
Clear Channe! dieted dramatically —trim-
ming commercial time per hour—without
negatively affecting revenue and without
much ripple effect across the industry.”

As far as the impact of “Less Is More” on
advertisers and listeners, he says that the jury
is still out. Westerfield explains that listeners
have responded positively, judging by an over-
all uptick in ratings for Clear Channel outlets.

But advertisers have been harder to
read, “since their main issue in recent
years has been the trend toward measura-
ble ROI efficiency, an issue which LIM by
itself does not tackle.” He adds that there
is also more to the initiative, behind the

]«

scenes at Clear Channe Less Is More’
is only one piece of a greater operational
restructuring for the company. It is
expanding in areas that include authenti-
cation processes for reporting to advertis-

ers what spots air and when, and ratings

24/7 NEWS ONLINE @ www.RadiocandRecords.com

that verify reach and frequency in more

reliable and timely ways.”

‘We Didn’t Need To
Follow Suit’

Cumulus Media executive VP John Dickey
contends, “For us, ‘Less |s More’ was not
as impactful. We didn't need to follow
suit, because we were always carrying a
responsible amount of commercials to not
negatively affect listenership.”

He says that Cumulus has taken the
route of trying to increase product value.
“As a company, we have always been
mindful of inventory policies. We never
had the same inventory problems that
Clear Channel had, where stations were
running an excessive amount in a given
hour. Our philosophy has been to raise
rates and charge a premium for our prod-
uct. Our desire is to attract listeners and
keep listeners for as long as possible. That
is what drives our inventory policy.”

Inner City Broadcasting president/COO
Charles Warfield is convinced that the indus-
try still has issues to face—and that “Less ls
More” did not address the real problems.

“In many cases, radio is still running more
units than a year ago. Initially, | thought the
impact would have been better overall for the
industry, but it's only gone part of the way
to where we need to be.”

A Broad View

Warfield says that the move did force the
industry to take a broad view of all the ele-
ments of programming and whether they
provided a positive experience for both lis-
teners and advertisers.

“It forced us to clean up some of the
unnecessary clutter. That was good for
the industry, to refocus on those issues:
the product, talent and creativity,”

www.americanradiohistorv.com

Warfield says. But once that happened, he
says the industry did not take it to the

next step. “I'm disappointed that there
hasn’t been a bigger push at pricing and
really getting the value of our product
through to the marketing community.
Showing our worth to the advertising
world would be a benefit, as opposed to
cutting our worth; in some instances, that
is what ‘Less Is More’ has done.”
Whereas the industry perhaps expected
the initiative to drive up the value of the
cluster and the rate, that has not hap-
pened, he insists: “No one ever asked the
advertiser if they would pay more for an
enhanced product. It was just assumed.
“I'm not saying it was Clear Channel’s
responsibility to do so, but we as an industry
should have done so. Advertisers have more
choices to reach all the segmented audiences
and we can’t minimize those choices. The
only thing we can do is up our value, the
value of our on-air time and convince adver-
tisers that we are the best choice,” Warfield
says. “We don't want to give them reasons
to use us less—meaning shorter, cheaper
and less frequently played 30-second ads. If
they can choose 30-second ads at 55% of
what they’d be paying for 60-second ads,
the money they are saving is being spent
elsewhere, not back in radio.” —DH
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great deal about the governnient’s inner workings
after leaving radio to serve as a public affairs direc-
tor for the Admumswation for Children and
Families i the Department of Health and
Human Services. Her governmment experience also

micludes working in the public attuirs othee tor the

US. Department of Labor. It was that umque

Targeting ta|k radio to U.S government WorkerS combiation of a radio career and an insider’s per-

spective on the workings of the federal govern-

ment that landed Nornis her eurrent gig at WEELD.

' “I started out my broadcast carecr i rock radio
during 1 time when chat tormar was really cre-

ative and a lot of fun,” Norris says. “I think what

| attracted me to talk radio was that 1 found that
same level of excitement and enthusiasim and the
| treshness and abilicy to be creative as a personal-

ity that used to exist at musie adio. As [ think

| about mv career, I'm sure thats svhy [ gravitated
from once to the other”

| Norris says her fust big break in talk radio came

A' PEJEEI’SOH when now CBS Radio/Las Angeles VI David
APeterson@RadioandRecords.com | Hall—then news director at KFl—heard a piece
she'd produced for a San FernandoValley stanon and

hat radio broadcaster wouldn’t like to own and operate a | hired her as a reporter. “1 went down to Melrose

station with a built-in audience ot loyal listeners that vir- Continued on page 20

tually guarantees 1t will be a financial success? That’s pretty |,

much the story behind Bonneville’s Federal News Radio, | ThEO|d

| a station launched in 2000 as an Internet-only service tar- !’I‘lEdla_ model

| A : is a dinosaur.
geting US. government workers that management says has | The new

been a protitable venture since day one. B In 2004 Bonneville expanded Federal | medium is

News Radio by purchasimg a suburban Washington, D.C., frequency at 1050 AM, | instantaneous

giving the station the new call letters WEFED, utihzing tederalnewsradio.com’s pro- and it g:loesn't

gramming lineup. Today, Federal News Radio airs both on-air and online, cov- have filters.’

ering the federal government and those who do business with it by concentrat- ~ SN NeTiE
ing on news and mformation about management, procurciment, technology,
security, policy, and pay and benetits. |

Jane Norris is halt the morning team at WFED,  KF1/Los Angeles. From there she moved on to |
working alongside co-host Mike Causev. Norris WINK/Tort Myers and to WSB/Atanta before
began her ralk radio career in Southern  hostng successtul radio shows at WMAL/ |
Californma, graduating from a job s San  Washington and WHAS/Louisville.

Fernando Valley reporter to talk show host at Betore moving to WFED, Norris learned a ‘

Y KL , _ Fa
AN\ wNRA n%&“ Ha «i. 9184 "‘gmll ' BB i , ANAERL L uuh.t"«.i

% COT Exclusive Audio and Cast Member Comments

P ISIEHEMD 2be Available Thursday Mornings 212.735:1790
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Continued from page 19

Avenue and asked people where the hour went every vear
when we switched to davlight-savings time,” she says.“David
heard i and liked it and hired me as a reporter for KFL”
Not long after. former KFI PD George Oliva asked
Norris if she’d like to host a talk show. [ jumped at ¢the
chance but soon learned that there was litde chance of
going back to being a reporter, because once you go on
the air and give your opmion that door closes,” she says.
“But hosting a talk show was definitely a sca change in
my carcer. There’s something about going on the air and
expressing your opinion out loud that is very empower-

ing. Once you do that, you no longer have any fear”

Changing Horses
Despite a string of successes at news/talk radio. Norris,

while working in Washington, accepted a position that

R&R TRS 2007 Update

At the upcoming R&R Talk Radio Seminar, don’t miss
our special session, “How Talk Radio Works With
PPM.” Be the first to see detailed talk radio ratings
results from Arbitron’s recently implemented Portable
People Meter service in Philadelphia and the freshest
PPM numbers to bring you insights impossible to
obtain with diary measurement. TRS 2007 is March

took her away from the broadcast business for a bit. "'l
the
Department of Labor and the Department of Health and

went to work for the federal govermment in
Human Services,” she says. “But it was working under
Secretary |Elune] Chou ac the Deparunent of Labor
where | think [ really developed my great respect for the
federal governmient.”

In face, working for the government changed Norny’
entire perspective on a subject she'd long addressed on the
air."For all those vears as a talk host that 1 talked about how
the federal government operated, [ don't think [ ever real-
ly understood it untl [ worked there mivself Today, it [ were
to go back on general talk radio I'm not sure | could dis-
cuss sone things in the same way [ used to. [ts amazing to
me now how otten media people misinterpret even simall
things that are said and done by people working i gov-
crnment and tuen them into issues thae are little more than
nusunderstandings or just poor communication.”

Norris’ respect for government cmployees 1s obvious
when she talks about the people who work there.
“Government emplovees tend to be better educated and
tend to stay in their jobs much longer than the average
person.” she says. “The Department of Labor says chat by
age 35 most people will have changed jobs—or even
carcers—seven to nine times. But in the federal govern-
ment. employecs tend to stay on the job for a longer time
because, at least from what | have experienced, most ot
them have a sense of nussion, of purpose, and a sense of
serving their country. I don’t think a lot of people really

understand that about government workers.”

‘Today, if | were to go
back on general talk
radio I’'m not sure | could
discuss some things in
the same way | used to.

—Jane Norris.

dedicated and intelligent people who are there to honest-
Iy do the business of the people of the United States.”

A Different Animal

Norris says her transition to WFED took some new think-
ing on her part atter vears in general talk radio. “As a tlk
radio host I never had trouble giving my opuuon and
coming down in black or white on an issue,” she savs. “But
WIEFED is not ‘gotcha’ radio. It’s about covering the story
with balance. It’s not my job to judge whether or not a
policy or program is right or wrong, fair or untair. The
snap judgiments that you make on talk radio tor effect can-
not really be made on Federal News Radio. My opinion
really has no role in my job now.”

Norrts is also high on the Internet component of
WEFED, especially because the staton gained initial success
online betore it moved to an over-the-air signal. *1 really
like it and [ believe it’s the true future of our business,” she
says. “The old media model is a dinosaur. The new medi-
um is instantaneous and it doesn’t have filters. When T tirst
started in rock radio it was revolutionary and bold, and
when [ moved to talk radio it was the hot new medium

AN

8-10 in Los Angeles. Click on “conventions” at Norris says its not only talk radio, but all media. that is | that broke all the rules. Today it’s the Internct—that’s the

NN

medium people are gravitating to more and more because

radioandrecords.com for more details and to register.

probably responsible for what she thinks is an incorrect
portrayal ot the federal governments mside operations.™Ies | 1ts that whole unfiltered process that people like.”

also movies and filins where government sworkers are por- Defining what the show she now co-hosts is about,

\\\

trayed as uncaring burcaucrats and nothing could be fur- | Norris says, “At WFED we cover all the news that most

ther from the truth in my experience,” she says. I think | talk radio stations would cover. but we leave out all the
the other common portrayal 1s the government as people | tabloid stuff. When 1 look at the news today, | look at 1t

with some sort of siister motivation, working to destroy | trom a different perspective than I used to. I think about

A AN

the common man or the inner workings of the govern- | it from the point of view of federal employees and gov-

ment for their own benetit. Sure. that’s probably as true | ernment contractors and what their role is behind the

in government as in any large business organization. But | scenes in almost all events and news we cover. Its taken a

definite shift of mimd-set for me, but it’s been really inter-
RsR

there are millions of people who work for the federal gov-

ernment and, by and large. most are good, long-serving, | esting so far, and | am enjoying it a lot.”

AMERICAN MEDIA SERVICES, uic

BROKERAGE & DEVELOPMENT
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HANNITY SUCGCESS

Thanks to our loyal affiliates for another great year.

The best is yet to come*

o

Source: Arbitron Falf 2006 Metro, Persons 12+ AQH Share, Exact Times o I
Audient e estimates are based on the three-month Fall 2006 report period *
from September 21 through December 13, 2006. ’ ary

@RADID NETWORKS
america listens to abc  212.735.17C0

TUNED IN TO AMERICA
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BIG SHOTS
Compiled by Alexandra Cahill 1

ACahill@RadioandRecords.com

R 1JS Double Impact '

c*n «"E R A 1. Bruce Hornsby and Ricky Skaggs came together for an episode |
A4 of “CMT Crossroads” in Nashville. Pictured, from left, are CMT VD |

210 ON I of music programming and talent relations Chris Parr, Hornsby, |

Skaggs, MTV Networks sentor VP/editoral director Bill Flanagan

22 and CMT VP of production tor music and events Sarah Brock.

2. Holiday Celebration Capitol Records artist
J. Holiday, far right, posed for photos with
Capitol Music Group senior director of
promotion Brad Davidson, Radio One/Cleveland

: . , ]
. na— . GM Chris Forgy and Radio One urban AC nduiv eLwourn>
I E- - H
Hey, big shot! E-mail high-resolution \y7 Ay cleveland PD Kim Johnson. 3. On The | % i
photos from your promotions, Road Again Indiana native John Mellencamp

appearances, promo tours and other dropped by the studios of Clear Channel
radio and record industry events to heritage rocker WFBQ/Indianapolis, the |
ACahill@RadioandRecords.com. flagship for Premiere Radio Networks’ “Bob &

Tom Show,” to promote his new album
“Freedom’s Road.” Mellencamp performed a
live acoustic set for listeners of the nationally
syndicated program. Pictured, from left, are co-
host Bob Kevoian, news director Kristi Lee,
Mellencamp, co-host Tom Griswold and sports
director Chick McGee. 4. Dressed For
Success Academy Award-nominated actress
Angela Bassett visited the Launch Radio
Networks studios in New York to discuss her
involvement with the Red Dress Campaign, a
national program that educates women about
heart disease. Pictured are Launch Radio
Networks GM Charlie Colombo, left, and
Bassett. 5. Ready To Launch Producer Jazze
Pha and mixtape legend DJ Envy celebrated the
launch of their Web site, imnotsigned.com. The
site gives aspiring urban artists the opportunity ‘

to work with the music industry’s hottest
producers. It has been contracted as a

Westwood One radio feature and will be part of
BET’s “106 & Park Radio.” Pictured, from left, \
are Jazze Pha, “106 & Park Radio” co-hosts
Rocsi and Terrence, DJ Envy and Westwood

One entertainment division senior director |
Mark Wilson. 6. Reign Of Fire Northshire
alternative WEQX/Albany-Schenectady-Troy
staffers welcomed Interscope act AFl to its
studio. Pictured, from left, are PD Willobee, AFI
bassist Hunter, MD Nikki, AFI vocalist Davey

and midday jock Jason. 7. All Systems Go
Microsoft chairman Bill Cates, left, spoke to

ABC News national correspondent Jim Hickey
about the launch of the consumer version of

the Microsoft Vista operating system. 8. Still |
So Unusual Cyndi Lauper stopped by Sirius
Satellite Radio in New York for a four-pack of
interviews on the satcaster’s Sirius QutQ,
Martha Stewart Living Radio and Maxim Radio
channels and on “The Howard Stern Show.” \

—
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Craig Edwards recruited as PD of
KRLA/Los Angeles and KTIE/
MEILSE Riverside. B Univision Radio
promotes Gary Stone to president/CO0. B
Jason Wolfe elevated to VP of AM

programming at Entercom/Boston.

Buzz Knight appointed PD of
5 WMGK/Philadelphia. B Tim McKoy
YEARS AGO

vpped to market station manager of

Hispanic Broadcasting/Houston. B Mac Daniels
named PD of WYCD/
Detroit.

Bruce
l o Masterson
MZIES tapped as

‘president/CEO of Strategic
Media Research. B Capitol
Records’ alzernative Daniels
promotion department

promotes Brian MacDonald to VP. B Bruce

Blevins installed as GM of KHTC/Phoenix.

YEARS AGO

as PD. B Elroy Smith appointed PD
of WGCI/Chicago. B Steve Tipp
returns to Warner Bros./

5 KFOG/San Francisco signs Greg Solk

Reprise as VP of
contemporary music/
director of promotion.

20

YEARS AGOD

Paul Danitz
named VP/CM
of KTAR and
KKLT/Phoenix. B James
Hood tapped as VP of
broadcast services at United Press International.
# Ken Dennis promoted to VP/GM of KSFO and
KYA/San Francisco.

25

YEARS AGO

Tipp

Jerry Boulding
selected as OM
of WJPC/Chicago.
B Jim Robinson assumes PD
post at KZOK/Seattle. B
KOGO and KPRI/San Diego
appoint Jef: Peck VP/GM.

30

YEARS AGO

Boulding

Benjamin Hill hired as PD of KIOA/
Des Moines. B Curt Hansen takes
MD position at WAVZ/New Haven,
Conn. B Ted Habeck named MD of KWK/
Kansas City.

EBRUARY 16, 2007

THE SPIN

mats

The gateway to music formats, the week in charts and airplay data.

The ‘Right’ Stuff

Nelly Furtado scores her second
career No. 1 on the CHR/Top 40
chart—both from current album
“Loose”—as “Say It Right” (Geffen)
jumps 2-1. Previous chart-topper
“Promiscuous” held the top spot for
eight weeks last summer. “Say” also
climbs 11-8 on the Rhythmic list,
becoming her third top 10 there, and
17-14 at Hot AC with the format’s
second-greatest gain (up 258).

With the rise of “Say” at CHR/Top
40, Furtado becomes the first female artist to draw two No. 1s from one album
since Mariah Carey (“We Belong Together” and “Shake It Off") and Kelly Clarkson
(“Since U Been Gone” and “Because of You") both accomplished the feat in 2005.

Furtado also guests (with Justin Timberlake) on Timbaland’s “Give It to

Me,” which takes Most Increased Plays honors for a second consecutive
week (up 836) and shoots 31-25.

~ "World’
Domination

Atter taking home Grammy Awards

New Chart Champs
At Active, Triple

Saliva grabs its first Active Rock No. 1
in four years as “Ladies & Gentlemen”
(IDJMG) ends the nine-week reign of
Three Days Grace’s “Pain.”

“Ladies” is the Memphis-based

quintet’s second chart-topper follow-

for best pop vocal album for
“Contimm™ and best male pop

“

vocal for " Waiting on the World to
Change,” John Mayer collects
another honor—hs first AC No. 1,
as “Waiting” (Columbia) climbs 2-
1. Of Mayers four previous chart
titles, “Daughters” charted the

ing “Always,” which spent seven
weeks at No. 1in January and
February 2003.

At Triple A, Paolo Nutini reaches

highest, hitting No. 2 in April 2005, | pole position with his first chart

W;l?tlng t:)plpcd Triple A to(;‘ e oS e
six weeks last summer 4 ]
o S \_ b ~ | pletes its trek to No. 1. The Scotsman
remains m the top five at Hot AC

R ] ) becomes the first artist to hit the top
(after reaching No. 2) and in the
top 20 at CHR /Top 40, where 1t
peaked at No. 15.

As the monitored AC pancl
expands from 90 to 104 stations

of the chart on his or her initial
attempt, since Gnarls Barkley’s
“Crazy” did so last June.

With 474 total plays, the sorg
this issue, the song’s 1,840 plays | €arns the largest single-week detec-

also marks the highest weckly total | tions tally since Jack Johnson’s

“Upside Down" posted 493 spins on
the April 21, 2006, Nielsen BDS-

powered chart.

for any title since Kelly Clarkson’s

“Breakaway” received 1,868 spins
on the May 6, 2005. chart.

By Wade Jessen, Gary Trust, Antheny Colombo and Raphael George

Y,

Big & Rich Log
Highest Chart Bow

Big & Rich clainy their haghest Country chart
debut to date wita “Lost m This Moment” 23
(WRN). which arrives at No. 41. The duo’s prior \\
top entry on the Niclsen BDS-driven chart came '
when “Holy Water” bowed at No. 51 m
September 2004. However, a collaborative single
with Greechen Wilson and Cowbov Troy titled N
“Our America” popped on ac No. -+ 1n July 2005.

Big & Rich are still searching for their first
top 10, as “Save a Horse (Ride a Cowboy) ™ is
the duo’s best chart showing, peaking at No. N
1T m July 2004,

Akon Locks Up Third \
Straight Top 10 N

Akon notches his third consecutive Rhythmic top
10 from his “Konvicted” album as “Don’t Matter”
streaks 12-7 and gains 551 detections for Most
Increased Plays honors. “Don't” crosses the upper

/

/

00

barrier in six weeks, which is two frames faster
than Akon’s former No. 1s, “Smack That” and “I
Wanna Love You,” when they simultaneously
plowed into the top 10 last October.

With seven top 10s overall, Akon may soon add
to that total as ha rides shotgun on Gwen Stefani’s
“The Sweet Escape,” which debuts at No. 38.

Strait Pads No. 1 Lead

George Strait fattens his lead as the artist with
the most No. | singles on the Country chart as
“It Just Comes Natural” (MCA Nashville)
rockets 2-1 to become his 42nd chart-topper.
Strait made lots of chart
noise last vear, tying
Conwav Twittys long-held
lead with 40 No. | singles
when “She Let Herself v“
Go" dommated the Jan. 6, ‘ ‘ ,
2006, chart. Strait toppled

Twittv’s record avhen “Give ( el
It Away” logged two weeks *\ 8 a]
at No. 1 beginning with i

the Sepr. 22, 2006, issue.

24/7 NEWS ONLINE @ www.RadicandRecords.com
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CHR/TOP 40

credits new arrivals Special K in middays and
night host Kaden (who came from KDWB/
Minneapolis) with helping to mainstream Kiss'
overall sound. He even opened up the music to
include  some  rock-leaning  stuff,  including
Hinder. Nickelback and the All-American Re-

Jects, along with such alternative bands as Panic!

R

‘Arizona’s Morning Show' covers the state like a warm, fuzzy blanket ’

at the Disco and Fall Out Boy. Having new

material from mass-appeal glanes like  Justin

Timberlake and  Christina Aguilera certainly
didn’t hurt cither.

“However, we mostly maintained our rhythmic

Top 40’s Hot In Arizona
(Yes, It's A Dry Heat)

base.” Medina says. “Our competitor [rhythmic
KKFR] moved to a lesser frequeney. which cost
thenm some cume for those who couldnt find
them, and it a pretty weak move-in signal.
However. I must stress, they had an up book.
“They added share and TSL in many areas.

Sure, they took a pretry good cume hit,” Medina

continues. “But I want to dispel those quick to

Richards

comment, " Well, of course, you went up, the com-

Kevin Carter and Keith Berman

KCarter@RadioandRecords.com, KBerman@RadioandRecords.com

petition 15 gone! Its simply not true. I mean,
there’s no denying that their move hasn’e hure us,
but we also did some great things. And while their
HR /top 405 winning crusade across America in the fall book
defmitely lingered for a spell in the high desert, where Clear
Channel sisters KZZP (104.7 Kiss FM)/Phoenix and KRQQ/
Tucson both experienced healthy ratings boosts. One common
trait, other than great music, that may have contributed to the
explosion of the stations’ numbers 1s “Arizona’s Morning Show,”
which airs on both stations and 1s hosted by almost-bicity dwellers Johnjay & Rich,
who happen to be No. 1 in 50 demos on KRQQ.

move gave us some lift, | won't let it be solely

credited for our success.” RsR

Excuse Me? Did He Say 50 Demos?

We thought it would be fun to run the numbers and show you exactly
how Johnjay & Rich racked up those 50-plus No. 1s in Tucson—and
probably a sweet ratings bonus, too. Check out these mind-boggling

figures, and hopefully we won't run off the page.

\\\\\\\\\\\\\\\\\ﬁ

Excuse me? Did vou say 50 demos? Five-07

Sounds insane, but according to regional VI of pro-

“a huge hats-off™ from Richards. “THes my right-

hand guy. because of all of the responsibilidies T have

Johnjay & Rich are No. 1 on KRQQ/Tucson in:

. , . R B . o ) ) ) Persons: 18-44 18.5-18.8
gramming Tiun Richards, those are the facts. " They with this job. he's like an APD on steroids.” Richards 12+ 9.812.4 18-49 16.416.7
are No. T in over 50 discreet demos,as broad as 12+ says. "Our marketing and promotions department 1297 26.3-26.8 18-54 14.715.4
persons or as obscure as men 45-54, 25-04 or 25— with Rosanna Gaxiola and Nikki Van Doran is fab- 12-24 231-28.9
49.7" Richards says. “They were also No. | 18-34 ulous, and our midday personality Melissa Santa 1234 18.9-24.6 Men:

English-language persons in Phocenix” Cruze 1s always consistent and amazing. Then there’ 12-44 15.8-20.4 12+ 79129
In other words, thanks for listening. everyone  Jojo, who has been filling in for our night guy and 12-49 14.518.7 12417 8.6-24.2
who 1sn't dead. Jjust kicked butt throughout the whole book. All of 12-54 131173 12-24 12.4-21.0
Oh, by the way, KRQQ was third in the mar- the pieces just fell into place™ 12-64 1.614.5 12-34 13.2-24.0
ket 124+ (7.2-8.0), No. I in persons 18-34 and Mecanwhile, just an hour and a halt up 1-10, 18+ 9.0-11.6 12-44 121-20.4
third with persons 25-54. Kiss P1Y Mark Medina was swept up in what he 18-24 21.7-29.] 12-49 11.0-19.1
Asked how the “Arizona Morning Show™  refers to as “a perfect storm”™—of goodness. per- 18-34 18.7-23.7 1254 9.9-17.8
maintamns its local aspect while straddling two  haps, since the station exploded 3.7-7.3 to score 18-44 14.9-19.4 12-64 S.1-14.8
large and diverse markets, Richards says.simply,  second in persons 18-34 and No. | among 18-49 13.5-178 18+ 7.8-12.5
it just works. “They're sall local, but local is not  English-speaking 18-34s. In 12+, Kiss powered 18-54 121-16.5 18-24 13.8-19.8
Just Tucson anymore—that also includes an area up 2.8-3.9. Like Richards, Medina also gives 18-64 10.713.6 18-34 13.8-241
that stretches all the way from Mexico as far north  props to Johnjay & Rich. who have been rack- 25-34 15.6-20.9 18-44 12.4-20.0
as Flagstaft. The potential audience for these guys  ing up the miles by splitting time berween Kiss 25-44 13.0-16.9 18-49 n118.0
1s probably about 4 million people.” he says. and KIRQQ since January 2006, 25-49 n.815.5 18-54 10.0-17.5
Promotonally, KRQQ' tall book started oft very “They began to gel with the audience more 25-64 3.0-n.4 18-64 91144
car-centric. “We gave away a Misubishi Spyder.  towards the end of the vear—the Johnjay & 35-44 10.312.6 25+ 70-1.6
which went very well for us, then we swung right - Rich Christmas Wish connected big-time with 35-49 ezl L 13.7-258
into a December promotion that this station has  Valley listeners and caprured their hearts and g (Pl ol
done successfully  tor the past 20-plus years,  TSL.” Medina says. “Hearing those guys help- WL ool ]0'5]_]/?'5
Christimas Wish.” Richards says. This promotion.  ing out tamilies all over the state was some of 5:1274 g;?:;;i 52:22 2:2:13..6
now statewide, is simplicity iwselt: people helping  the most emotional radio you'll ever hear" The Bt 25:8-25.1 3544 10314.8
people who can'tafford to create a great holiday for  station also reaped a huge response with its first " 1.0-20.4 35-43 84143
their families. “We did one-day radiothons in bona fide “book promotion™—Kiss Your Bills 12-49 18.6-18.4 3554 71931
Phoenix and Tueson and raised over $80,0007  Goodbye. (You get the picture—you call in, they 1254 16.796.7 45-49 4.013.6
Richards savs. Someone obviously did something — pay your bills, evervone rejoices.) 18-24 32.9.39.0 45-54 3,04
right."Ti the month ot December, Johmay & Rich Medina also made a conscious etfort to mass- 1834 22.8.237 Source: Fall 2006 Arbitron
beat the Christmas station in the market.” appeal the station, which had leaned in and out
KRQQAPH/MIY/ afternoon talent Chris P gets — of a rhythmic direction for the past few vears. He
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P % NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
S5 TITLE CERTIFICATIONS STATUS PLAYS AULIENCE p— PLAYS TITLE PLAYS
! £3 ARTIST | IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK e IVABEL A e THITABEL A
SAY IT RIGHT NO. 11 WK) N 7 OVER IT r 819/122 FORGET YOU 635/49
# V_’, NELLY FURTADO MOSLEY/GEFFEN 9442 AN B4SEO Katkarine McPhee, LAX
IRREPLACEABLE 2 S (RC£ /RMG) (BLACKGROUND/UNIVERSAL MOTOWN)
[ BEYONCE COLUMBIA 8995 493 55039 3 MOST ADDED TOTAL STATIONS: 52 TOTAL STATIONS: 39
WHAT GOES AROUND...COMES AROUND 1S WHY I'M HO' 736/268 MUST HAVE DONE
LY JUSTIN TIMBERLAKE JIVE/ZOMBA 8947 *535 61.850 2 ;:&? I SOMETHING RIGHT 591/15
IT'S NOT OVER (CAFITOL) Relient K
icl DAUGHTRY RCA/RMG 7307 ~788 38485 6 TOTAL STAT ONS: 49 (GOTEE/CAPITOL)
WALK AWAY (REMEMBER ME) Ny . TOTAL STATIONS: 42
76 pAULA DEANDA FEATURING THE DEY arisTaRMG 0950 205 39274 5 NOTHINGIUERT
B TITLE NEW TO LOSE ¢r 686/69 THE WAY | LIVE 5487122
BREAK IT OFF = ARTIST / LABEL STATIONS Mat Kearney Baby Boy Da Prince Feat. Lii 3oosie
15 RHANNA & SEAN PAUL SRPIDEF AwiDMG  ©325 186 4BE32 4 " GIVE IT TO ME Y (AWMRE/COLUMBIA) (TAKE FO'/UNIVERSAL REPUBLIC)
15 | WANNA LOVE YOU N2 oaan gre zaoas g Timbaland Feat. Nelly Furtado & Justin TOTAL STAT ONS: 50 TOTAL STATIONS: 37
2 AKON FEATURING SNOOP DOCG KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN Timberlake INTO THE OCEAN 654/39 LOOK AFTER YOU v 439/219
THE SWEET ESCAPE (MOSLEY/Bt ACKGROUND/INTERSCOPE) =y -
8 CWEN STEPANI FEATURING AKON NTERScOone 4921 #370 32360 8 KKDM, KQCH, KQXY, KRBE, KWYL, Sirius e Uetope e Fray
: Hits 1. WAEV, WAOA, WAPE, WBLI, WDCG, (ONVERSAAVOTOWEY (EPIC)
17 IT ENDS TONIGHT 4805 435 26.C20 12 WEME, WHHD, WHHY, WHOT, WIXX, WKC, TOTAL STATIONS: 38 TOTAL STATIONS: 33
THE ALL-AME RICAN REJECTS DOGHOUSE/INTERSCOPE i WPST, WSNX, WVYB, WXXL.
: X L NGB O ON THE HOTLINE 649/181  CANDYMAN fr 429194
23 HOW TO SAVE A LIFE 4612 375 27003 M | [ Pretty Ricky Christina Aguilera
THE FRAY EPIC DON'T MATTER 19 (BLUESTAR/ATLANTIC) (RCA/RMC)
2 WELCOME TO THE BLACK PARADE N 4392 a8 22567 14 Akon TOTAL STATIONS: 58 TOTAL STATIONS: 48
MY CHEMICAL ROMANCE REPRISE - (KONVICT/UPFRONT/SRC/UNIVERSAL
RUNAWAY LOVE 5 = MOTOWN)
7 UDACRIS FEATURING MARY J. BLIGE DTPIDEF JAwiuMg 4308 *426 32777 7 KWEA’\'I‘(% ’\;VH;:('TKPV(VLSZ'BKIL\S/R 'EJSY%:KZFC*\‘&KSS“
FERGALICIOUS 8 . 1. WLDI, WNKS, WNOU, WPRO, WRVG,
[y wiLLLAwAsWiNTERSCOPE 4005 914 22259 15 WSTW, WZEE
MY LOVE 13 gy . - =
B= 24 STINTIMBERLAKE FEATURING T, wezomea  S27° 703 278410 #::c:::fn“ Wl 1
e GLAMOROUS AIRPOWER (EPIC)
2 4 FERGIE FEATURING LUDACRIS WILLLAM/AGM/INTERSCOPE 3770 +766 26430 13 CKEY, KKPN, KMXV, KQXY, KRBE, WDCG,
THIS AIN'T A SCENE, IT'S AN ARMS RACE AIRPOWER - WERO, WHHY, WIXX, WJBQ, WNTQ, WPST,
M cour BOY FUELED BY RAMEN/ISLA! [D/IDJMG 3602 +90 12353 12 WSTW, WWWQ, WXKB, WZEE, wZYP
WAITING ON THE WORLD TO CHANGE : CUPID'S CHOKEHOLD 13
3547 =37 = 23
JOHN MAYER AWARE/COLUMBIA 2 2 L - . L Gym Class Heroes Feat. Patrick Stump
FAR AWAY S (DECAYDANCE/FUELED BY
NICKELBACK ROADRUNNERADMG o242 238 22057 16 ﬁ:N:Ele/éle?(NTch;LAxc)w o
Fl, KIS, KKMG, KMXV, WAPE, ,
LIPS OF AN ANCEL 287 334 17139 20 WHHY, WIOQ, WLDI, WNOK, WPST,
HINDER UNIVERSAL REPURLIC WWWO, WZKF
HERE (IN YOUR ARMS) = T —
HELLOCOODBYE DRIETHRUSANCTUARY 0270 *235 16,597 22 SNE 3“07 12
lario Vazquez
IF EVERYONE CARED _ 2824 4343 13.03% 26 (ARISTA/RMG)
NICKELBACK ROADRUNNER/ATLAN T IC/LAVA KHOP, KWYL, WABB, WCGQ, WJBQ, WKRZ,
CUPID'S CHOKEHOLD WRHT, WS5X, WXKB, WXXX, WXYK,
GYMCLASS HEROES FEATURING PATRICK STUMP  DECAYDANCE FUELEDBY RAMENATLANTICA AVA 2789m =674 NIDGSS, 5] WZKL
KEEP HOLDING ON = STOLEN 3 m
AVRIL LAVICNE FovRcamrvg 2720 316 12597 28 Dashboard Confessional
SHORTIE LIKE MINE K oes se1 1877 W7 (VAGRANT/INTERSCOPE) -—
BOW WOW FEATURING CHRIS BROWN & JOHNTA AUSTIN COLUMBIA . KHOF]’,_ KKSAgG, W/;BB. WCGQ, WPRO, GIVE IT TO ME
WRHT, WSSX, WSTW, WVYB, WXKB, . i
GIVE IT TO ME MOST INCREASED PLAYS/MOST ADDED 1 2481 +836 17836 18 WZKL g Timbaland Feat. Nelly Fur:ado & Justin
TMBALANDFEATURINGNELLY FURTADOS LUSTNTIMBERLAKE - MOSLEY/BLACKCROUNIYINTERSCOPE - X Timberlake (Mosiey/Blackgrour d/lrterscope)
- e - - — T4 DCG +45, WXXL +30, WZKF +29, WAEZ -25. WZKL +24,
: TELL ME ‘ ICE BOX 10 i 1 KXXM +20, WNC! +20, WKR?Z +20
@ ] DIDDY FEATURING CHRISTINA AGUILERA BAD BOY/ATLANTIC 2000 253 '6.E57 A Omarion WEME 26, WIS + 21 20 W12 20, )
i Wi (T.U.G./COLUMBIA) —
o % FACE DOWN 1948 209 8939 32 KKDM, KQCH, WDIX, WFKS, WFMF, WJBQ, IT'S NOT OVER
THE RED JUMPSUIT APPARATUS VIRCIN D O WS, AR Daughtry (RCARMG)
g ' b aughtry /1
3= SHE'S LIKE THE WIND == F » AWNOK #54, WLKT +43, KHFI ¥33, KSPW +35, WAKZ +24,
9 fye=ld LUMIDEE FEATURING TONY SUNSHINE w1932 367 laE28 24 E::?Vrgﬁz . (S WXKS 25 WRHT 12 WXKE <21 WHSS 12} WHKF 120
DON'T MATTER b 5 o= i} ==
e - AKON KONVICT/UPTRONT/SRC/UNIVERSAL MOTOWN [OE3) <=5 Q=ass 29 &f@nyﬁép KHTS, WAKZ, WBHT, WFLZ. GLAMOROUS
@ YOU N U9 256 14589 25 WKSZ, WVKS, WXSS, WXXX Fergie Feat. Ludacris (will.i.3n/A&M/Interscope)
LLOYD FEATURING LIL' WAYNE THE INC./UNIVERSAL MOTOWN H= e WVKS +21, WXYK 2], XT20 18, WCGQ +13, KZCH +8,
: UR o FACE DOWN 9 WXSS +18, KHFI +17, WERQ +17, WKZL +T7,'WFLY 17
Ol S L HAND Do e 239 4275 39 The Red Jumpsuit Apparatus | - .
] WE FLY HIGH N ?’ngNv]vAEz WHHD, WKZL, WLKT, o DEIEN TMIAT, ER
9 : JiM JONES ooy W9 48 147 30 TS R, R Akon (Konvict/Upfrant/SRC/Univarsal Motown)
i ! ! WBLI +32, KQCH +30, WIOQ +28, WXKB +26, KHF +24,
- THROUGH GLASS N o . " KWYL +23, WXXX +23, WNKS +23, KXXN +22, KHTS +22
35 STONE SOUR ROADRUNNER/ATLANTIC/LAVA 1349 339 4130 e
ICE BOX CUPID'S CHOKEHOLD
1344 +263 12345 27
’ i OMARICN TUL/COLUMBIA Gym Class Heroes Feat. Patrick Stump
BOSTO (Decaydance/Fueled By Ramen/Atiantic/Lava)
9 - AUGUSTAN': Egi 1334 «182 5260 37 ADDED AT WINKS +57, WZKF +35, WNOK +32, WICI -25, WAPE +24,
i - - WCG WWWQ +24, WLDI +19, KHOP +18, WSSX +18, WABE +18
. r C1ARA LAfACEZOMBA DT +20 7084 33 Q N e
i Columbus, GA —_
> WAIT A MINUTE 3 J =
o 3 THE PUSSYCAT DOLLS FEATURING TIMBALAND AsMiNTERScoPE 1057 *252 5519 34 PD/MD: Bob Quick
BEFORE HE CHEATS = .
. i CARRIEUNDERWOOD ARSTAARISTANASHVILLE/RMG 1052 *261 - 5.041 38 sf:::'\’,i;ifs:';s::’g::::'°” o
e BETTER THAN ME 1003 +258 2540 . FOR WEEK ENDING FE 3RUARY 11, 2007
HINDER UNIVERSAL REPUBLIC - LEGEND: See legend t5 cha-ts in charts section for rules and syrr bol explanations.
SAY GOODBYE nfr — FOR MORE STATIONS GO TO *23 CHR/top 40 and 16 Canada CHR/tap 40 stations are electronically nonitored by Nielsen
49 - 873 -165 57456 36 Broadcast Data Systems 24 heurs a day, 7 days a week, CHR/Top 40 ivdicator chart comprised
CHRIS BROWN JIVE/ZOMBA www.RadioandRecords.com of 53 reporters. © 2007 Nielsen Business Media, Inc. All rights reserved.
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) Fly-In Links

With Fly-In Links, you can match slow jingles to slow songs. Schedule U2 promaos
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» AFTER HELPING OTHER POWERED BY

ARTISTS TO CHART SUCCESS, e
TIMBALAND HAS HIS FIRST Nielsen

Brcadcast Data

TOP 30 HIT ON THE CANADA Systems

CHR/TOP 40 LIST WITH “GIVE IT
TO ME” AT NO. 28.

CHR/TOP 40

CHR/TOP 40 INDICATOR REPORTERS

KQID/Alexandria, LA
PD: Ron Roberts

CHR/TOP 40 INDICATOR

PLAYS
IMPRINT / PROMOTION LABEL ™ +/-

H ! 12 SAYIT RIGHT NELLY FURTADO MOSLEY/CEFFEN 3335 +53
‘1 12 IRREPLACEABLE BEYONCE cowmeia 3206 56
7 WHAT GOES AROUND...COMES AROUND JUSTIN TIMBERLAKE JvEizoMes 3027 150
3 WALK AWAY (REMEMBER ME) PAULA DEANDA FEAT. THE DEY ARISTARMG 2939 +25C¢

WSTO/Evansville, IN
OM: Tim Huel sing
PD: Jason Addams

WWXM/Myrtle Beach, SC
OM: Mark Andrews

PD: AJ Seliga

MD: Larry Knight

26

KPRF/Amarillo, TX
PD/MD: Marshal Blevins

WDAY/Fargo, ND
PD: Troy Dayton
MD: Special Ed

WQGN/New Lendon, (T
PD: Kevin Palana
MD: Shawn Murphy

8  IT'S NOT OVER DAUCHTRY
1t BREAK IT OFF RIHANNA & SEAN PAUL
6  THE SWEET ESCAPE GweN STEFANIFEAT. AKON

0600 - @ .-
fed

RCA/RMC

2902 +28%

SRP/DEF JAM/DIMG | 2507-— +224
INTERSCOPE 2170 +173

SEAOIA/Ammﬁ% AK s | Tt | WANNA LOVE YOU AKON FEAT. SNOOP DOCC KONVICT/UPFRONTISRCUNIVERSAL MOTOWN 2117 146
:Ma urphy - - e
PD"MD;rBlll Sroivail KMXF/Fayetteville, AR 9 | ;_ _‘,7_ ] IT ENDS TONIGHT THE ALL-AMERICAN REJECTS DOCHOUSE/INTERSCOPE 1978 161 |
OM: Dave Ashcaft WSPK/Newburgh, NY by | 10 WELCOME TO THE BLACK PARADE My CHEMICAL ROMANCE REPRISE 1955 107
PD: Darrick Lavelf PD: Scotty Mac i T ——
MD: Jay Steele APD: Sky Walker P 6  HERE (IN YOUR ARMS) HELLOCOODBYE DRIVE-THRU/SANCTUARY 1722 +278
WWEX/Bangor, ME MD:-annyjValent o (13 8 THISAINTASCENE IT'SANARMSRACE fALLOUTEOY  FUELEDEYRAVENISLANDIOMG 1685 +50
CleiGerce ] ,~ 6 RUNAWAY LOVE LUDACRIS FEAT. MARY J. BLIGE DTPIDEF JAM/DIMG 1669 +290
WJMX/Florence, SC 1-1/22 4 GLAMOROUS FERGIE FEAT CUDACRIS WILLIAMASMINTERSCOPE 1589 +391
OM: Randy "Mudftap" Wilcox KCRS/0Odessa, TX — - —
PD/MD: Scotty G. MD: Nate Rodriguez 15 20 HOW TO SAVE A LIFE THE FRAY EPIC 1561 -326
KRSQ/Billings, MT : 3
OM/PD: Kyle McCoy e 5  IFEVERYONE CARED NiCKELBACK ROADRUNNER/ATLANTIC/LAVA 13§0 +101
b (18 = 17  WAITING ON THE WORLD TO CHANGE JOHN MAYER AWARE/COLUMBIA 1334 -83
KISR/Ft. Smith, AR WILN/Panama City, FL 8 i 15  FERGALICIOUS FERCIE WILI | AM/AGM/INTERSCOPE 1332 -570
WWYL/Binghamton, NY 2%?&52%5:3”;;&?“5 g[h)/}MMﬁkSS {Ieatl'tl;ti = o - 8  KEEP HOLDING ON AVRIL LAVICNE RCA/RMG 1285 17
EO:IMatHofinson MO: Mike "Mike at Night* Oldham APD: Kris Kaane @ 24 4 CUPID'S CHOKEHOLD CyVCLASSHERDES FEAT PATRICKSTUMP  DECAYDANCE/FUELFDRYRAMENATLANTICLAVA 1218 +326
P | 10 SHORTIE LIKE MINE BOW WOW FEAT. CHRIS BROWN COLUMBIA wa 295
/Bl i o 4 FACE DOWN THE RED JUMPSUIT APPARATUS VIRGIN 1024 +271
WBNQ/Bloomington, IL inesvi i Ci : o =
OM: D? szmé?? on WYKS/Gainesville, FL KRCS/Rapid City, SD 23 19 SMACK THAT AKONFEAT EMINEM KONVICT/UPFRONT/SRC/UNIVERSALMOTOWN 1013 -249
s PD/AMD: Carter OM/PD: Charlie 0'Douglas. .
QBDDE\: é\réag}s APO/MD: Jayden McKay e NZW GIVE IT TO ME TIMBALAND FEATNELLY FURTAOO & JUSTIN TIMBERLAKE MOSLEY/BLACKCRDUND/INTERSCOPE 773 +461
: Chad Fasig .
MO: Mason Schreader e i 4 TELL ME DIODY FEAT. CHRISTINA AGUILERA BADBOY/ATLANTC 766 +12
KKXL/Grand Forks, ND, ND 26 §° E 3 | THROUGH GLASS STONE SOUR ROADRUNNER/ATLANTIC/LAVA _619 -231
OM: Rick Acker KIXY/San Angelo, TX a 2 SHE'S LIKE THE WIND LUMIDEE FEAT. TONY SUNSHINE ™I 576 - +82
KZMG/Boise, ID PD/MO: Trevor D OM: Jay Michaels B — : ——
/Boise, APD: Dave Andrews PD/MD: David Carr 28 19 HURT CHRISTINA AGUILERA RCARMG 548 -196
B o™ APD: Tert Jacobs @ 3 BOSTON AUCUSTANA EPC 512 36
PO: Brad Callins ’ i N I *
APD: Valentine @ [T3"A DON'T MATTER AKON KONVICT/UPFRONT/SROUNIVERSAUMOTOWN — STI +303
MD: Miggy Santas e, U7
WQPO/Harrisonburg, VA 51320 3 (e BOX ovarion TuG/COWMBIA ST +100
P/MD: Babiby Masan ‘FI)VDN E;Irg?;:t‘: Bend, IN g : 3 2 YOU LLOYOFEAT. LIL WAYNE THE INC/UNIVERSAL MOTOWN 489 +184
KNDE/Bryan, TX MD: Scatty Wyide LU OVERIT KaTHARINE MCPHEE RCURMG 472 4182
PD/MOD: Lesley Henton a 4 3 WEFLY HIGH M JONES KoetH 47 +23
WKEE/Huntington, WV = e —
PD: Jim Davis 3 2 BETTER THAN ME HINDER UNIVERSALREPUBLIC 436 +90
APD/MD: Cary Miller gfllL[r?A/asttt'SCeloued' MN CIZE A U+ UR HAND PINK LAFACE/ZOMBA 430 +127
: nni N
WRVZE/CE"E Cod, MA PD: J; Holiday k78 300 19 MONEY MAKER LUDACRIS FEAT PHARRELL DTPDEFJAMADIMG 415 -98
OM: Steve McVie APD/MD: Wayne D. "
PD: David Duran a NEW FADE AWAY SARAH ATERETH BECULE 380  +20
KSYN/Joplin, MO > h
OM/PD: Jason Knight a - 4 PROMISE Ciara LAFACEIZOMBA 358 +45
APD: Steve Kraus i - L Efall BT INTO THE OCEAN BLUE OCTOBER UNIVERSALMOTOWN 307 -33
allahassee, e
KTRS/Casper, WY OM: Doug Purtee
OM/PD: Donovan Shart PD: Brian O'Conner
WAZY/Lafayette, IN £ ]
SBA: Ri(kBPluSamr z TITLE CANADA CHR/TOP 40 PLAYS
KZIA/Cedar Rapids, 1A MD-DSigtt\jE(\j:é‘es WMGl/Terre Haute, IN z ARTIST IMPRINT / PROMOTION LABEL ~ TW /-
OM: Rob Norton MD: Jamie Dawson o =1
PD: Greg Runyon : SAY IT RIGHT NELLY FURTADO MOSLEY/CEFFEN/UNIVERSAL 656 +11
MD: Ric Swann 2 . WHAT GOES AROUND...COMES AROUND USTIN TIMBERLAKE JVE/SONYBMG 608 -22
WJIM/Lansing, M| . THE SWEET ESCAPE CWEN STEFANI FEATURING AKON INTERSCOPE/UNIVERSAL 566 +17
gLl \év,\;( /gg./[:i‘éesr;;&:v’ M 4 IRREPLACEABLE BEYONCE COLUMBIA/SONY BMG 550 -19
WQQB/Champaign, IL MD: Dav . 481
PD/MD: Ken Cunningham D: Dave B. Goode . KEEP HOLDING ON AVRILLAVIGNE FON/RCA/SONYEBMG 461 ] +1
BREAK IT OFF RIHANNA & SEANPAUL SRP/DEF JAM/UNIVERSAL 451 3]
KFRX/Lincoln, NE
OM:Mark Taylor . ¢ IT'S NOT OVER DAUGHTRY RCA/SONY BMG 390 +4]
. . PD: Matt McKay WWK2Z/Tupelo, MS L= T B — -+ [
;g{ﬂgcﬂ‘éoid&ake Regions), NH MD: JJRyan OM/PD: Rick Stevens 2 Y] KESHVICHANTE o o _ cONYEMG _383,__,,9 .
5 ke MD: Marc Allen y | OWE IT ALL TO YOU EvAAVILA SONYBMG 326 +14
g ! 3 THIS AIN'T A SCENE, IT'S AN ARMS RACE FALLOUTBOY FUELED BY RAMEN/ISLAND/UNIVERSAL 312 3 +51
KZI/Lubbock, TX 'S IF EVERYONE CARED NICKEL3ACK Mo 3 49
WKMX/Dathan, AL OM: Wes Nessmann WIFC/Wausau, W1 e " e
- Cayi : 4 " 4 GLAMOROUS FERGIE FEATURING LUDACRIS WILL LAM/A&M/UNIVERSAL 299 +96
PD/MD: Squirrel PD: Jacqui Neal PD: John Jost = —
APD: Jammin' Joe Malane &) 20 PRESSURE BeLLY CAPITALPROPHET 286 -31
MD:Belky 4 | 22 MY LOVE JUSTIN TIMBERLAKE FEATURING T.I. JWE/SONYBMG 284 -40
WWAX/Duluth, MN WCIL/Marion, IL 5 o 18 1 WANNA LOVE YOU AKONFFAT SNDOPDOCG KORVICT/UPFRONT/SRC/UNIVERSAL MOTOWN/UNIVERSAL 274 45
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s it time for radio to set policy on jocks” MySpace pages?

Controversy Follows

PD’s Firing

Darnella Dunham
DDunham@RadioandRecords.com

any personalities on rhythmic stations have their own

MySpace pages and actively promote them on the air. It
also common to see links to MySpace pages on the talent
profiles found on station Web sites, meaning management

Know The
Edge

MySpace is where
millions go to network,
interact and sometimes
flirt. Personalities
should be made fully
aware of what images
and content will be
considered
unacceptable by the
station. Also, let your
talent know if their
activity online is
considered part of the
“image” ar “morality”
clause in their contract
so both sides clearly
understand what lines

should not be crossed.

1s indirectly supportng jock mteraction with hsteners via

MySpace. B In the same way that many broadcasters set
policy for air talent who create their own Web sites that exist independently of
the station site, it may now be time for programmiers and managers to estab-
lish what they consider unacceptable behavior tor their jocks on the popular
social networking site. A recent episode brought this issue to the torefront.

Last month Tejas Broadeasting rhychmic-turned-
rhythmic AC KBZD (Encrgy 99.7)/Amarillo,
Texas. PD/morning show host Justin Tyme was
dismissed after posting a controversial message on
his MySpace page. According to Tyme. he was
accused by his employer of” soliciting dinner in
return for gay sex. The ousted programumer claims
station management and  ownership had  not
established any ovpe of policy or boundarics for
MySpace posting by its personalities.

Here is the message Tvme says caused him to get
tired:Yes, I ike girls, and yes. T ike boys too—who
gets to sleep with me when | oclose the doors
shouldn’t be of any concern to you. But if you want
to find out. take me to dinner, don’t buy me alco-
hol, and sec it you are one of the chosen to expe-
rience an intimate night with Justin Tyme!”

Whether this statement is just flirtatious or entire-
ly out ot bounds is up for debate. Tvime savs station

management accused him of™ " promoting homosex-

ual acavity through pictures and on [his| protile.” If

the statement was disturbing to Tejas Broadeasting,
why wasn't he simply accused of promoting sexu-
al activiey? He did, after all, make reference to both

males and females. " Apparently. its all right to solic-
it for straight sex. just not gay sex.” Tyme says.
Tvme believes that he was fired because of his
sexuality. When asked if this assertion is correct,
Tejas Broadeasting co-owner Chuck Brooks says,
“fusan Tyme  was dismissed from Tejas
Broadeasting tor cause in January 2007 for actions

in direct contravention of company policy. We are

FEBRUARY 16, 2007

unable to provide further information on confi-
dendal personnel matters.”

Tejas CFO Derrick Varnell was more willing to
discuss Tvime's sicuation, telling the Amarillo Globe-
News,"We felt he was a threat to our reputation [in
Amarillo] and a threat to the society as a whole by
publishing such things on Web sites that are associ-
ated with us,

“The content of some of those blog entries of

Justin, on those Web sites, entailed sexual solicita-

tons, " Varnell said. " Those are inappropriate, incon-
sistent with what we allow through our company
policy. and he was rermimated because of thae”

After KBZ1D GM Christopher Knight informed
Tyme of Brooks™ issues with his MySpace page,
Tvme tried to rectify the situation by speaking to
Brooks directly. After calling twice, Tvme attempt-
ed to plead his case to Brooks via e-mail.

Explaining that the link to the contested con-
tent had been removed, Tvine said in an c-mail
to Brooks, "I understand that vou may not want
prospective  clients or listeners  involuntarily
exposed to some of the things displayed. T have
had that link for quite awhile and I don't give it
a second thought.

“1appreciate the opportunity vou have given
me here and hope that we can meet and discuss
this further when you are here next week. [ have
been working extremely hard and would never do
anything to jeopardize the reputation ot you,
Chris, the station, the company or anyone c¢lse

involved with Tejas Broadcasting,

www americanradiohistorv o
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According to Tyne, the ofticial cause tor his ter-

mination was " inappropriste use of company
clectronics and computers, reterring to the link
from my own personal e-mail account directly to
my own personal MySpace page.” Tvme savs the
station did not provide him with a company ¢-mail
account and that he had o vse his personal
account for company husiness.

Tvme says that while he was employed by Tejas,
the company had notinformed cmoloyees of what
was unaceeptable on their individual MySpace
pages. " T'm not going to out anyone in particular,
but some of mv co-workers have material a lot more
offensive, at least i v opinton,” he says.

[isteners thae the former morning man interact-
ed with on MySpace have expressed “huge sup-
port.” he says. adding that he i now focused on find-
g an opportunity in radio at a station that cares
more about his talent than s sexuality:

Though he believes 1e was wrongtully terminat-
ed. Tyme has not retained an attomney: If he does
decide to pursue legal actior aganst Tejas, he imay
face an uphill batle, Vicki Wilmarth, an Amarillo
attorney who speeializes in employment law; told
the Amarillo Globe-News, " They are not breaking
any law by discrintinating agairst scimebody on the
basis of their homeosexuality.”

“I have been active. to say the lzast, in letting the
public know the unethical and unfair way T was
treated.” Tyme savs, It T don't speak up, then it
sends a message to the homoyphobic and ignorant
people around the world that oeating gays like this
1s acceptable.

*1 have questioned whether or not Tam play-
ing the "gav card” mappropriately. I am certain that
I am not. 1 like my Iife not totally closeted. but
certainly not on the evening news, front page of
the paper or at the risx of ruining my career. This
is important not only to me, but to the gays that
can’t come out ot the closet for tear thev, too, will

ReR

be mistreated.”

Tyme
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Radio and video still use each other as musical barometers, but

not exclusively

This Is Why I'm Hot

Hillary Crosley

HCrosley@RadioandRecords.com

hanks to the ever-expanding world of technology, research
tools for radio have changed significantly in the last five years.
In addition to old standbys like callout research, station
playlists, and airplay and sales charts, many programmers now
also include data on music downloads, blogs and such Web
hot spots as YouTube and MySpace as part of their research
arsenal. @ The expanded array of musical barometers has left mainstays like
music videos up for the relevance debate. And though BET’ “106 & Park” and
MTV’ “Sucker Free” remain at the height of TV’ urban countdown battle,
programmers are split on the influence those programs have in deciding whether

to add a new joint.

On the flip side. video programmeers are not in
agreement about utilizing radio as the uldmate
indicator of what’s hot.

“Five years ago videos were a lot more influ-
ential,” says Rob Scorpio, PD at Styles Media’s
urban KIDAY /Los Angeles. ™ There are too many
other research tools. You've got YouTube, so it
not nearly as important as it used to be.You throw
all your research mto the pot and swirl it around.”

On the other hand, Skip Cheatam, PD) of
Service Broadeasting’ urban KKDA/Dallas and
host of local video show “Flava TV, says video
exposure remains vital.

“They are very instrumental and they're
another form of research,” Cheatam says. “It’s a

marketing tool that exposes records and the

image of an artist. The
rccord may not have
been making a lot of
noise, but then the
video comes and the
record’s a smash. It also
helps me sty in touch
with the lifestyle of

. s
nmy audience.

Cheatam

Despite the debate,
video exposure can still jump-start a new song
and set the stage for radio. “OK Go is a perfect
example,” BET executive VP of programming
Stephen Hill says. ™ ‘Here It Goes Again’ broke
online and then migrated its way onto video,” he

says of the band’s home-made treadmill video that

Where Radio Meets Video

The latest BET and Urban radio charts show
several shared tracks: Lloyd’s “You,” Rich Boy's
“Throw Some D’s” and Mims' “This is Why I'm
Hot.” Meanwhile, MTV2 had only two hip-hop
videos in its top 10, one of which is also on the
Urban chart: “Throw Some D’s.” All three
songs have been building at radio since at least
fall 2006, if not earlier, after which their
respective labels shot videos. Although some
songs get their first significant exposure on

FEBRUARY 16, 2007

video outlets, these three songs spread from
radio. However, thei- continued growth could
be attributed to bath video and radio exposure.
Meanwhile, the Gam2’s “Wouldn’t Cet Far”—
which impacted radio in late 2006, peaked at
No. 20 and is now moving back up the Urban
chart—might get a new life from video
exposure. And the saiccess of Chris Brown's

o

“Poppin’ ” was largzly fueled by radio because

Jive isn’t planning to shoot a clip.

BET

1. “On the Hotline,”
Pretty Ricky

2. “Throw Some D’s,”
Rich Boy

3. “Runaway Love,”
Ludacris

4. "You,” Lioyd

“King Kong,” Jibbs

6. “Circle,” Marques

wv

Houston

7. “One,” Tyrese

8. “This Is Why 'm
Hot,” Mims

9. “Ice Box,” Omarion

10. “Come With Me,”
Sammie

MTV2

1. “This Ain’t a Scene,
It’s An Arms Race,”
Fall Out Boy

2. “Freak on a Leash
{(Unplugged),” Korn

3. “Lithium,”
Evanescence

4. “Famous Last Words,”
My Chemical Romance

5. “Throw Some D’s,”
Rich Boy

6. “Prayer of the Refugee,”
Rise Against

7. “From Yesterday,”
30 Seconds to Mars

8. “Lazy Eye,”
Silversun Pickups

9, “Wouldn't Get Far,”
The Game

10. “Cupid’s Chokehold,”
Gym Class Heroes

URBAN CHART

1. “You,” Lloyd

2. “Promise,” Ciara

3. “Runaway Love,” Ludacris
Featuring Mary J. Blige

4. “On the Hotline,”
Pretty Ricky

5. “Throw Some D’s,”
Rick Boy Featuring
Polow Da Don

1

6. “Poppin’,” Chris Brown
Featuring Jay Bz

7. “Lost Without U,”
Robin Thicke

8. “lce Box,” Omarion

9, “Make It Rain,” Fat Joe
Featuring Lil Wayne

10. “This Is Why I'm
Hot,”Mims

recerved more than 10 million  views on
YouTube and peaked at No. 17 on the Hot AC
chart.* 1>’ Angelos ‘Untitled (How Does [t Feel)'
is another good example. Radio wasn't touching
it, but then it was this hit song,” ultimately spend-
g two weeks at No. 1 on the Urban chart.

Sometimes, it's the other way around. A video
was never lensed tor Chris Brown’s “Poppin’,”
which rose to Ne. 4 on the Urban chart.

“I don’t know if radio uses us as a barometer
as much as an excuse not to add a record,” Hill
quips. “Like, "Well, the video aint on BET. "

Sull, when a record rep brandishes a song’s
video rotation as a reason to add a record. it still
holds weight at tadio, Cheatamn says. “The value
of videos is going up. But artists aren’t spending
millions of dollars on videos anymore, so you
won't get blinded by the hype. Betore videos had
explosions and folks running. Now look at Rich
Boy’s "Throw Sonw DY’ video. They went to
Mobile, Ala., and propped up a camera. So, it%
either a good song, or 1t’s not.”

Rich Boy’ video tor “Throw Some D5 is No.
2 on BET, No. 5 on MTV2 and part of MTV 2%
“Discover and Download” program, which intro-
duces new artists. Meanwhile, the song is steadily
climbing the Urban and Rap charts, rising 6-5 on
the former and 6-4 on the latter.

Programmers say that video programs are far
from the only indicator of younger listeners’
music tastes. “Ar one point ‘106 & Park’ and
IMTV's“TRL"| were the big deciding factors in
the lower demo.” Scorpio says. “You knew those
people were definitely watching the show. Now
its “OK, well, what else is there? What are the
sales, downloads and MySpace numbers?” All that
plays into it. Videos are much more of a passive
component. Before, they were active.”

Similarly, MTV VP of music and talent Peter
Barron says radio is only one of many music
tastemakers. “Radio is in the history of MTV
because it was how the market defined a hit,” he
says. I think radio’s sull a mainstream driver.
However, I look at radio, [Niclsen] SoundScan,
BigChampagne downloads and everything else
that didn't exist 10 years ago. We pay attention to
all formats, but we realize that our audience pays
more attention to certain formats, those bemng
mainly R&B and hip-hop, rhythmic and maybe
top 40, alternative and rock.”

Barron says he also looks at radio airplay mon-
itoring services. “It's important to know what’s
hot.” he says.“But it’s not the end-all it used to be.”

Responding to rumors that MTV plans to can-
cel "TRL. Brown says the show “is just going to
go through a reinvention. We have to make it bet-
ter and more geared towards the kids. It was orig-
nally created for people to call in and request. and
then we changed it to e-mail. Its just a different
fan now. I don't think you can pigeonhole them.
Theres no boy bands.no pop wave, there's no dis-
cernable vouth trend in music right now and
people have really discernable tastes.”

Exces from radio and video agree the Internet
has been a game-changer. " The landscape is ever-
changing.” Hill says. Tt was radio for vears. Then
it wias radio and video: then radio, video and

online. The clements are always moving”  R&R
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§ o X NIELSEN BDS i HITPREDICTOR NEW AND ACTIVE
§ b TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE — AT e s
= 23 ARTIST IMPRINT / PROMOTION LABEL TW  +- MILLIONS RANK T — oA TLZ E— e
1 1 1 You NO. 13 WKS) B ee 366 sgiss | ANO | AM TELLING YOU THE WAY | LIVE 468174
— LLOYD FEATURING LIL WAYNE THE INC/UNIVERSAL MOTOWN : I'M NOT GOING 769/127 Baby Boy Da Prince Feat. Lil Boosie
o PROMISE Ny Jennifer Hudson [TAKE FO'/UNIVERSAL REPUBLIC)
26 Laracezomps 4390 <348 50346 2 MOST ADDED (MUSIC WORLD/COLUMBIA) TOTAL STATIONS: 46
= TOTAL STATIONS: 43
Bl - ey L BLcE T 4524 30 49720 3 RECOGNIZE A PLAYA 44673
g RISF ING MARY . BL DTP/DEF JAM/IDIMG KNOW WHAT I'M OOIN' 738/180 Boss Hogg Outlawz Feat. Slim Thug
. ON THE HOTLINE 1 Birdman & Lil Wayne Feat. Rick Ross & (KOCH)
_i B RETTY RICKY BLUESTARMTLANTIC 4227 +276 434225 T-Pain TOTAL STATIONS: 51
. = THROW SOME O'S (CASH MONEY/UNIVERSAL MOTOWN)
B 1 BOY FEATURING POLOW GA DON JONE4INTERSCOPE 983 *438 41025 B e N TOTAL STATIONS: ;‘X‘tmc Gy 429/75
= - POPPIN' ’ ARTIST / LABEL STATIONS CAN'T FORGET (TOMMY BOY)
_4_' B RIS BROWN FEATURING JAY BIE avEzowBs  S947 2 44203 4 OUTTA MY SYSTEM 35 ABOUT YOU 1 694/89 TOTAL STATIONS: 47
LOST WITHOUT U Nas Feat. Chrisette Michele
(& 1« oW S—— “NTERS(W‘?E 3301 +224 35624 9 R e (DEF JAM/COLUMBIA/IDIMG] OUTTA MY SYSTEM ¢ 367/122.
5 o ICEBOX e 08 L g KBTT. KHTE, KIMM, KMEL, KM.1J, KOPW, TOTAL STATIONS: €9 FC%“‘LL\J’V’;E‘;A)
g 321 B 39.35 i KRRQ, KVSP, WAMO, WBLK, WBTF, WCKX,
= 1N TUCOIMBIA WDHT, WDKX, WEMX, WEUP. WFXE, OH YEAH (WORK) SB6/158  TOTAL STATIONS: 32
g 1g MAKEITRAIN g 45 103 37072 8 WHHL, WHRK, WHXT, WIZF, WIKS, WJM!, Lil Scrappy Feat. Sean P. & E-40 ,
FAT JOE FEATURING LIL WAYNE TERROR SQUAD/IMPERIAL/VIRGIN i WITT, WJUC, WAWZ, WJZD, WIZE, WKKY, (BME/REPRISE/WARNER BROS.) DON'T MATTER 347166
S . WKYS, WPEG, WQBT, WRBJ, WWWZ, TOTAL STATIONS: 68 Akon
[ c THISISWHY M HOT emoL 2921 4518 30598 M WZFX (KONVICT/UPFRONT/SRC/
= nen NG & GiaiREl =5 SIDELINE HO 543/267 UNIVERSAL MOTOWN)
IRREPLACEABLE N (o) I Monica TOTAL STATIONS: 20
L f__ B gevonce cowvan 2577 439 26954 T3 Chamillionaire (J/RMG)
(CHAMILLITARY/UNIVERSAL MOTOWN) TOTAL STATIONS: 54
0 3 14 ,T‘op BACK D HUSTLE/MLAN&E 2561 +55 24191 14 KBTT, KBXX, KDAY, KHTE, KJMM, KOPW,
—— 'w KTCX, KVSP, WBLK, WBTF, WDKX, WEMX,
- | WANNA LOVE YOU & WEUR, WFXA, WFXE, WJKS, WIMI, WITT,
5 I B 7 o FEATURING SNOOP DOCG KONVICTUPFRONT/SRCUNIVERSAL MOTOWN 2395 *450 27575 12 WIUC, WIWZ, WIZD, WIZE, WKYS, WPEG,
; : Z, WZHT
3 WALK IT OUT Ny WRBJ, WWWZ,
4 3 K N . .
) E 2 acooMpkoc 2328 <219 32400 10 FU PAY ME 22
: GO GETTA r Sunny Valentine Feat. Yung Joc & Nitti
. _!_EL 6 VOUNG JEEZY FEATURING R KELLY CORPORATE THUGZIDEF Jamanave 2089 #52 19.645 16 (PLAYMAKER/JIVE/ZOMBA)
: BUDDY e KBFB, KBTT, KHTE, KJMM, KNDA, KRRQ,
° 7 6 MUSIQ SOULCHILD aANTc 1994 4186 1829 TV KVSP, WAMO, WEMX, WEUP, WFXA,
- a WFXE, WIMI, WITT, WJUC, WIWZ, WJZD,
2 WE FLY HIGH N WKYS, WRBJ, WWWZ, WZFX, WZHT
17 B i o 1928 415 21746 15 b = ol
= o LOST WITHOUT U 8
(]l 4 30 SOMETHING ROCAreLaDe e 7B #2213 15940 21 Robin Thicke
anme NG KONG (STAR TRAK/INTERSCOPE)
ING K KOPW, KTCX, Sirius Hot Jamz, WDHT,
. _E?; 0 BBS FEATURING CHAMILLIONAR seastacesren 1078 +B4 10256 31 WHHH, WHTA, WHTOD, WzBZ
: WOULDN'T GET FAR E
@ i" g THE GAME FEATURING KANYE WEST creey 038 142 1070 28 B;:si:mE ME A
2 STEP MOST INCREASED PLAYS {MONOPGLY/UNIVERSAL MOTOWN)
ﬁ‘ 3 BCOOMPKOCH 1229 *540 11784 26 KDAY, KHTE, KMJJ, KTCX, WOKX, WFXE,
LAST NIGHT W WIZD, WZHT
‘ 28 3 TEATURNGKEYSHACOLE BAD BOV/ATLANTIC ]5:0] 207 15970 20 SEUCoV z
1 THAT'S THAT W Musiq Soulchild
16 SNOOP DOGC FEATURING R.KELLY pocorsTyLEGERFEy 1437 280 12756 24 (ATLANTIC)
IST TIME e KBXX, KTCX, WEOR, WGZB, WHTD, WZBZ
‘ 2 o 9 YUNG JOC FEAT MARQUES HOUSTON & TREYSONGZ ~ BLOUK/BAD BOY SOUTH/ATLANTIC 1421 142 15.978 e OH YEAH EWORK] — ? 2 STEP
0 B8 1 ONE g 03 +45 n3z7 27 Lil Scrappy Feat. Sean P & E-40 Unk (Big Oomp/Koch)
=l TYRESE JIRMG - ‘ (BME/REPRISE/WARNER BROS.) KXHT +33, WIMH <29, WIZF +29, WHHL +29, WCDX +29,
= WBHJ, WENZ, WHHL, WHXT, WWZ, WENZ +27, WGZB +25, KKDA +26, WEUP +21, WCKX +21
26 SR SLQB?)DMSIE FEATURING YUNG JOC TRI I 1331 345 9.088 32 WPRW
3 LL/ASYLUM/ATLANTIC ' .
= ROER VBB s P E T T T — THIS IS WHY I'M HOT
. 300 9 MEMOBFEATURING LILSCRAPFY CRUNK/BME/RLPRISEWARNER RO, 000 *B2 9.002 32 Ne-Yo Mims (Capitol)
= o wiow ﬁ, SRS ettty
2 19 JUSTIN TIMBERLAKE FEATURING T wvezomea 1280 225 6757 18 WCKX, WDHT, WMBX, WOWI, WPHI, WUSL ' ' ' '
@ % UPGRADE U pug 1250 +40 13535 27 SIDELINE HO 6 THROW SOME D'S
BEYONCE FEATURING JAY-Z COLUMBIA Monica Rich Boy Feat. Polow Da Don
SHORTIE LIKE MINE oy (J/IRMG) {Zone 4/interscope)
2 [
*0 20 SOWWOW FEATURING CHRIS BROV/N & JOHNTA AUSTIN COLUMBIA iz 3] 0526 3¢ KBXX, KDAY, KM.JJ, KTCX, WOWI, WPRW KBTT +38, WJUC +36, WHRK +21, KNDA +21, WOW! +20,
. ; ¢ CIRCLE e — _— S T 3 WUBT +19, KBXX +17, WFXA +17, WJZE +16, WBFA +16
MARQUES HOUSTON TUG /UNIVERSAL MOTOWN | = Diddy Feat. Keyshia Cole | = 21 & - ON TH?HOTLI&E
32 10 WE RIDE ({I SEE THE FUTURE)) pug 1083 281 6.880 37 {BAD BOY/ATLANTIC) .
MARY J.BLIGE MATRIARCH/CEFFEN - L KTCX, WJHM, WMBX, WPRW, WZBZ Pretty Ricky (BiueStar/Atlantic) i
I WQBT +38, KOPW +33, WUSL +33, WCKX +28, WOWI +25,
WWPR +20, WFXA +18, WEDR +18, KDAY +6, WPRW +I5
. 4 o wezovn 97 37 7938 34 -
. 5 COME WITH ME ey o T fr I'M A FLIRT
/ SAMMIE ROWDY/UNIVERSAL MOTOWN - Bow Wow Feat. R. Kelly (Columbia)
’ 5 JUMP OFF a5 4“7 4513 WFXE +35, KBFB +29, WBHJ +21, WIKS 418, WJKS +T7,
| STERLING SIMMS FEATURING SEAN 2 ONE RECORDINGS/DEF JAM/IDJMG i : ADDED AT... WMBX 12, WPHI +Tl, WZFX +T1, WEUP +10, WEDR +9
] LUV IT KHTE
5 7 voUne Jeezy CORPORATE THUGZ/DEF JAM/IDUMG S8 -39 188 25 hﬁ-"}p g
h 'M A FLIRT Little Rock, AR
. ~ BOW WOW FEATURING R.KELLY cowwes 885 4270 4258 22 D%:ﬁffggv‘f(le
PLEASE DON'T GO LeMarvin, Thug Like Me, 5
. m TANK (00D GAME/BLACKCROUND/UNIVERSAL MOTOWN 587 i (228" 8 Bow Wow, Outt ;n: Syestem, 0
] .5 HOOD BOY 1 Chamillionaire; NotA Crlminal; 10 FOR WEEK ENDING FEBRUARY 11, 2007
39 N 2 FANTASIA FEATURING BIG BOJ JIRMG 877 -476 5196 B SungylvatentinelelUiRay Me' 0 LEGEND: See legend to charts in charts section for rules and symbol explanations.
y POP LOCK AND DROP IT FOR MORE STATIONS GO 1O 86 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
B 2 834 +22 4.423 _ www.Radi 7 days a week. Rap chart comprised of 87 urban and 68 Rhythmic clectronically monitored Nielsen
HOEH T COMMITIEEALYE/ZOMEA 'Rad|°andRec°rds'com - Broadcast Data Systems stations. © 2007 Nielsen Business Media, lnc. All rights reserved.
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mo TITLE CERTIFICATIONS PLAYS AUBIENCE
1 £5 ARTIST IMPRINT / PROMOTION LABEL ™ +- MALIONS RANK MTLE PLAYS [ PLAYS
i — ] _ oo ... S ART ST/ LABEL IGAIN ARTIST / LABEL /GAIN
LOST WITHOUT u NO. 1(4 WKS) J194 35 217 1 HEY BOY 63/58 YOU 46/20
ROBIN THICKE STAR TRAK/INTERSCOPE il 5. Soul Lloyd Featuring Lil' Wayne
TAKE ME AS | AM . SHZNACHIE) (THE INC/UNIVERSAL MOTOWN)
MARY J. BLIGE MATRIARCHIGEFFENINTERSCOPE 1957 "84 B.SOT 4 MOST ADDED TOTAL STATIONS: 29 TOTAL STATIONS: n
CHANGE ME
1510 75 437 2 ME 62/25 VICTORY 4114
RUBEN STUDDARD JIRMG Tury Tye Tribbett & G.A.
IRREPLACEABLE N- - PLLS 1/IMAGE) (INTEGRITY GOSPEL/COLUME!A)
BEYONCE COLUMBIA ey &l __3'6{0 g TOTAL STATIONS: 18 TOTAL STATIONS: 27
S oo - MG wamasros 49 7 3987 7 STRUGGLE NO MORE 60712  ENCOURAGE YOURSELF  41/10
IN MY S g TITLE NEW Antt ony Hamilton Featuring Jaheim Donald Lawrence Presents The Tri-City Singers
B < ONGS 1106 2 De2 6 ARTISTIAUASEL i STATIONS 'S0 30 DEF/ZOMBA) (EMI GOSPEL)
| CERALD LEVERT ATLANTIC . DEEPER STILL 14 TOTAL STATIONS: i TOTAL STATIONS: 28
AND | AM TELLING YOU I'M NOT COING MOST INCREASED PLAYS ~ Rick James .
3 JENNIFERHUDSON MUSIC WORLDICOLUMBIA 1086 271 1333 5 (SI;ON;’E Ty LOVELY DAY 57721 WHAT'S MY NAME 3810
. BE WITH YOU KMEZ, KNEK, FOKY, KQXL, KVMA, WAKB, }/I(tor Ficlds Brian McKnight
2 ) LS e puENoTEvRG 1001 300 3383 10 WBLS, WHRP, YHUR, WKXI, WLXC, RECINA (WARNER BROS.)
, WMGL, WWOM., WXST TOTAL STATIONS: 13 TOTAL STATIONS: 6
CAN'T GET ENOUGH
° PO wsymace 98 BT 35% 9 AND | AM TELLING YQU I'M FEEL THE LOVE 48/48  RUNAWAY LOVE 35/9
BUDDY NOT GOINC Lina Ludacris Featuring Mary J. Blige
([ 1ha 6 BUDDY gwne 885 +22 97l 8 Jerifer Hudsen (MO2DSTAR) (DTPIDEF JAM/IDIMG)
e , (MUSIC WORLD/COLUMBIA/SONY MUSIC TOTAL STATIONS: 3 TOTAL STATIONS: 17
. B eENTED GOOD GAME/BLACKGROUNDIUNVERSALMDTOWN B *210 5733 13 i%g,[m?é)uma WSRB, WVBE, WVKL,
WZAK
e 42 %Aﬂﬁgf 2187 ISLAND/DIMG G 58 3559 14 e
3 THERE'S HOPE MORE THAN FRIENDS 5
: 5 Freddie Jacksan
3 L 3 noaaRe oveRsaLmoTown O47 ] o) M2 (cr;np:euas() "
) KDKS, KMJM, #FLM, WFUN, WQMG
% 36 I.CALL IT LOVE 646 -104 7.885 n 2 = E,
£ LIONEL RICHIE ISLAND/ADIMG
WHAT YOU ARE PLEASE DON'T GO 4
; Tank
>R 7 loneL R sunoiome O a B e (BLACKGROU® 0/UNIVERSAL MOTOWN)
KMJM, WK JS, WMJM, WRNB
. L ;EI\?(;I;\IEE" MUSIC WORLD/COLUMBIA 00 & oo 12 T T TR
' SAVE ROOM 2 e
4 19 JorN LEGEND coopsonpa 401 4 3078 20 U‘/‘R:A'E)S"“dd"’
MORE THAN FRIENDS WBHK, WDZZ. WSRB, wTLC
. 8 FREDDIE JACKSON oroweus 387 23 Z=al. 25 Sk 5
- ENOUGH A 3
| 14 OWARD HEWETT FEATURING GEORGE DUKE croove 0B 2 Losl By P;';?_'::%‘él)‘h'd
ONE KMJQ, WELM, WVKL
T e Jae 3590 3 3Em w8 B corce—— 5
IN MY SOMG
SEPTEMBER .
3 333 +55  2.09C 24 Gerald Levert
KIRK FRANKLIN STAX/CONCORD TSNS
MAKE YA FEEL BEAUTIFUL a KMJIQ, WFLM, WVKL
2 RUBENSTUDDARD eue 278 18 1858 26 —_
IF | WAS YOUR MAN 3
UM GOOD
14 226 -38 1.630 28 Joe
SMOKIE NORFUL EMICOSPEL RS
11 HARD TIME 194 W cogt - WMIB, WTLC, WVAZ
GERAN BLACK RAIN = STTEaRS - AND{ AMTELLING YOU I'M
gl FIWAS YOUR MAN eowss 191 46 2248 22 Elisabeth Withers NOT GOING
- (BLUE NOTE/™IRGIN) Jennifer Hudson (Music World/Cclumbia)
. HEAVEN 72 7 4028 17 WROU, WXMG KMJIM +32, WAKB +22, KRNE +20, WIAX +16, XS62 415,
JOHN LEGEND 0.0.0./C0LUMBIA o . L] WUHT +12, WDMK +12. WAMJ +TI, WTLZ 413, WDZZ 410
. HARD TIME 2
LET'S STAY TOGETHER
10 167 +6 18356 27 Kieran IN MY SONGS
LYFE JENNINGS COLUMBIA
WITHU 1 L (BLACKIAIN Gerald Levert (Atlantic)
S, JANET AT 157 -58 0.68 - WTLZ, WVBE WXST +19, WYKL +15, WRKS +14, WIMR +13, WT1.Z <10,
00D 80 4 WMIB 10, WKSP +10, KDKS +10, WWIH +9, WSOL +8
HOOD BOY
74 141 +] 3be 19
FANTASIA FEATURING BIG BOI JIRMG PLEASE DON'T GO
2 UOT 2 BE DOWN 135 37 2830 2 Tank (Good Game/Blackground/Unive -sal Motown)
ROBIN THICKE FEATURING FAITH EVANS STAR TRAK/INTERSCOPE KRNB «T7, WAKB +16, KOKY +14, KOKS +J}, WMGL -9,
PROMISE ] WQQK +8, WLXC +7, WUHT +6, WMPZ +6, WXST +6
4 e LARACEIZOMBA 133 I3 108 25 e BUDDY
20 EUESDAY, 3 -6 (0.438 - Musig Soulchil ;
LENNY WILLIAMS LENTON usiq Soulchild (atiantic)
KRNB +T7, X562 +1I, WVKL +11, WRKS -9, KNEK +7,
WHERE LOVE BEGINS d . WKUS +6, WQQK ¢ +5
6 PATTI LABELLE FEATURING YOLANDA ADAMS UMBRELLA/BUNGALD 28 81 oL 3 . - LSRRG LK U
7 BOOM, BOOM, BOOM 106 +2 0309 - MAKE YA FEEL BEAUTIFUL
WILLIE CLAYTON MALACO ) :
Ruben Studdard (J/RMG)
14 SHO' NUFF 102 3 0.263 R SIHS +T, WHUR +8, WDZZ +9, WWOM +7. WHRP +7,
BAR-KAYS RIGH' NOW - ADDED AT... KQXL +6, WKXI +6, WMPZ +6, WMM_ +6, WMGL *5
HEALING o
S ey Rt COSPO CENTRIC/ZOMBA 100 “ 0.559 ) WYKL
Norfolk, VA
LET IT RAIN
96 =5 0.229 ks PD: Don Loncon

MONSTER/CONCORD
Gerald Lever, In My Songs, 17

Musig Soulcl ild, Buddy, 16

Jennifer Hucson, And | Am Telling You, 8
Lionel Richie What You Are, O

WE RIDE ((| SEE THE FUTURE])
MARY J. BLICE MATRIARCH/GEFFEN

: I'M JUST A FOOL FOR YOU ‘o
m 1 BLACKFOOT ponrnow 84 1S

m DEEPER STILL MOST ADDED 7 | o5 @ead AL LA
RICK JAMES STONE CITY - : ~ www.RadioandRecords.com

P
w CEORCE BENSON & AL JARREAU
e

FOR WEEK ENDING FE 3RUARY 11, 2007

LEGEND: See legend t > charts in charts section for rules and symhol explanations.

72 urban AC stations are electronically monitored by Nielsen Broadcast Da:a Systems 24 hovrs
a day, 7 days a week. © 007 Nielsen Business Media, Inc. All rights 1eserved.
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URBAN

RHYTHMIC REPORTERS

WAJZ/Albany, NY*
OM: Kevin Callahan
PD: Rob Ryan

MD: JD Redman

KKSS/Albuquerque, NM*
OM: Pete Manriquez

PD: Marco Arias

MD: Matthew Candelaria

KFAT/Anchorage, AK
OM: Tom Gakes

PD/MD: McConnell "Large”
Adams

APD: Brad Erickson

WBTS/Atlanta, GA*
PD: Lee Cagle
APD/MD: Maverick

KDHT/Austin, TX*
OM/PD: Chase

APD: Picazzo Stevens
MD: Bradley Grein

KXBT/Austin, TX*
OM/PD: Dusty Hayes

KBDS/Bakersfield, CA*
PD: Rabert Chavez

APD: Adlai "DJ D-Lay"
Wilson

KISV/Bakersfield, CA*
OM: Eric Sean
PO/MD: J. Reed

WJIMN/Boston, MA*
PD: Cadillac Jack
APD: Dennis O'Heron
MD: GeeSpin

WCZQ/Champaign, IL
PD/MD: Kevin "Whiteboy"
Canup

WRVZ/Charleston, WV*
OM: Rick Johnsan
PD/MD: Woody Waads

WIBT/Charlotte, NC*
OM: Bruce Logan

PD: Rob Wagman

MD: DZL

WBBM/Chicago, IL*
PD: Todd Cavanah
APD/MD: Erik Bradley

KZAP/Chico, CA
OM/PD: Boomer Davis

KIBT/Colorado Springs,
co*

PD: Jared Goldberg

MD: Madboy

KZFM/Corpus Christi, TX*
OM/PD: Ed Ocanas
MD: Arlene M. Cordell

KQKS/Denver, CO*
PD: Cat Collins
MD: John E. Kage

KPRR/EI Paso, TX*
OM: Steve Gramzay

PD: Patti Diaz
APD/MD: DJ Slo Motion

XHTO/EI Paso, TX*
PD: Francis Aguirre
APD/MD: Alex "Big Al" Flora

WRCL/Flint, MI*
OM: Jay Patrick
PD: Nathan Reed
MD: Clay Church

KBOS/Fresno, CA*
OM: E. Curtis Johnson
PD: Creg Hoffman
MD: Danny Salas

KSEQ/Fresno, CA*
OM/PD: Tommy Del Rio

WBTT/Ft. Myers, FL*
PD: Scrap Jackson

APD/MD: Omar "The Big 0"

WFFY/Ft. Walton Beach,
FL

OM: Dan Collins

PD: Chris Stryker

WJIFX/Ft. Wayne, IN
PD: Phil Becker
APD/MD: Wease!

WNHT/Ft. Wayne, IN
OM: Lloyd Roach

PD: Vincent "MoJo" Wilson
APD/MD: Shady Spencer

WHZT/Creenville, SC*
OM: Steve Crumbley
PO: Fisher

WDLD/Hagerstown, MD
OM: Rick Alexander
PD/MD: Artie Shultz

WWKL/Harrisburg, PA*
OM/PD: John O'Dea
APD/MD: Venetia

KDDB/Honolulu, HI*
PD: Sean Lynch
MD: Ryan Sean

KIKI/Honolulu, HI*
OM: Paul Wilson

PD: Tony Tecate
APOD: Pabla Sato
MO: K-Smooth

KPHW/Honolulu, HI*
OM: Wayne Maria

PD: KC Bejerana

MD: Kevin Akitake

KPTY/Houston, TX*
OM: Arnulfo Ramirez
PD: Pete Manriquez
APD: Dana Cortez

MD: Warren GZ

WXiS/Johnson City, TN*
PD/MD: Todd Ambrose

KCHZ/Kansas City, MO*
OM/PD: Maurice DeVoe

WKHT/Knoxville, TN*
OM: Rich Bailey

PD: Russ Allen

MD: Joey Tack

KRKA/Lafayette, LA¥
PD: Dave Steel
APD/MD: Chris Logan

KNEX/Laredo, TX
PD: Arturo Serna lll

KLUC/Las Vegas, NV*
OM/PD: Cat Thomas
APD/MD: J.B.King

KVEG/Las Vegas, NV*
PD: Sherita Saulsherry
MD: Jesse "J-Noise” Garcia

WLTO/Lexington, KY*
OM: Robert Lindsey
PD: Tabatha Levrault

KPWR/Los Angeles, CA*
PD: Jimmy Steal
APD/MD: E-Man

KBTE/Lubbock, TX
OM: Jeff Scott
PD/MD: Magoo

KBFM/McAllen, TX*
OM: Billy Santiago

PD: Johnny O

MD: Frankie G

WBVD/Melbourne, FL*
OM: Ken Holiday
PD/MD: B-Rock

WPOW/Miami, FL*

OM: Tom Calococci

PD: Ira "Tony The Tiger" Wolf
MD: Eddie Mix

KTTB/Minneapolis, MN*
PD: Sam Elfiot
MD: Zannie K.

KHTN/Modesto, CA*
OM/PD: Rene Roberts

KDON/Monterey, CA*
OM/PD: Sam Diggedy
APD/MD: Eric “The Funky 1"

WWRX/New London, CT
PD/MD: Brian Ram

WNVZ/Norfolk, VA*
OM: Don London

PD: Michael Bryan
APD: Nikki Lane

MD: Shaggy

KMRK/Odessa, TX
PD: Christopher Marguez

KKWD/Oklahoma City,
OK*

OM: Chris Baker

PD: Ronnie Ramirez

MD: Cisco Kidd

WPYO/Orlando, FL*
OM: Steve Holbrook
PO/AMD: Jill Strada

KCAQ/Oxnard, CA*
PD/MD: Big Bear

KVYB/Oxnard, CA*
PD/AMD: Danie! "Mambo”
Herrejon

KKUU/Palm Springs, CA
PD: Anthony "Antdog”
Quiroz

APD: Erin Deveaux
MD:Ron T.

WZPW/Peoria, IL
OM: Matt Bahan

PD: Don Black

MD: Quint "Q" Hafron

WRDW/Philadelphia, PA*
PD: Leo "Kid Leo" Baldwin

KKFR/Phoenix, AZ*
PD: Bruce St. James
APD: Karlie Hustle
MD: DJ Joey Boy

WRED/Portland, ME*
OM/PD: Buzz Bradley
MD:DJ Jon

KXJM/Portland, OR*
OM: Tim McNamera

PD: Mark Adams

APD: Carrie "Careezy” Fisher
MD: Big Kid Bootz

WPKF/Poughkeepsie, NY
PD/MD: Jimi Jamm
APD: C.J. McIntyre

WWKX/Providence, RI*
OM/PD: Tony Bristol

APD: Joey Foxx

MD: Davey Morris

KGGI/Riverside, CA*
PD: Jesse Duran

APD: Mike Medina
MD: ODM Cutierez

KWIE/Riverside, CA*
PD/MD: Al Fuentes
APD: Chris Loos
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WJJS/Roanoke, VA*
PD/MD: Cisgo

KBMB/Sacramento, CA*
PD: Pattie Moreno
MD: DJ Short-E

KSFM/Sacramento, CA*
PD: Byron Kennedy

WOCQ/Salisbury, MD
PD: Wookie
MD: Deelite

KUUU/Salt Lake City, UT*
OM/PO: Brian Michel
APD/MD: Kevin Cruise

KBBT/San Antonio, TX*
PD/MD: Cindy Hill
APD: JohnHenry Medina

KPWT/San Antonio, TX*
PD: Doug Bennett

XHTZ/San Diego, CA*
PD: Rick Thomas
APD: DJ Tre

XMOR/San Diego, CA*
OM/PD:. Lee Correli

KYLD/San Francisco, CA*
OM: Michael Martin
PD/MD: Jazzy Jim Archer
APD/MO: Travis Loughran

KWWV/San Luis Obispo,
CA

PD/MD: JoJo Lopez

APD: DJ Mel

KPAT/Santa Maria, CA
OM/PD: Louie Diaz
MD: DJE-Wrek

KSXY/Santa Rosa, CA
PD: Dray Lopez

KUBE/Seattle, WA*
OM: Shellie Hart
PD: Eric Pawers
APD/MD: Karen Wild

WYPW/South Bend, IN
OM: Ron Stryker
PD: Chuck "Manic" Wright

KEZE/Spokane, WA*
OM/PD: Ken Hapkins
APD/MD: Maui

KWIN/Stockton, CA*
PD/MD: Mike Elwood
APD: Michael Mann

WLLD/Tampa, FL*
PD: Orlando
APD: Scantman

KUJ/Tri-Cities, WA
PD: AJ

KOHT/Tucson, AZ*
OM: Tim Richards

PD: R Dub!

APD/MD: Rico Villalobos

KTBT/Tulsa, OK*
OM: Don Cristi
APD/MD: Jet Black

KBLZ/Tyler, TX
PD:LT.

MD: Marcus "DJ Marcus
Love" Love

KDGS/Wichita, KS*
PD: Greg "Hitman" Williams
MD: Mac Payne

KHHK/Yakima, WA

OM: Dewey Boynton
PD/MD: Matt Foley

* Monitored Reporters
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» AFTER PICKING UP A GRAMMY
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S $3 ARTST IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK LIS I—— oA JAILES m - e
UM GOOD NO. 1{8 WKS) K o GRATEFUL 128/58 PRAYIN' 4 U 98/27
! 2B yoENORFUL EMIGOSPEL Z?lﬁ o6 }v'oj? 3 Hezekiah Walker & LFC. 7 Sons Of Soul
HEAVEN KNOWS o (VERITY/ZOVBA) (SOUL WORLD/VERITY/ZOMBA)Y
24 DEITRILK HADDON TYSCOT/VERITY/ZOMBA 708 *56 3038 2 MOST ADDED TOTAL STATIONS: 8 TOTAL STATIONS: 15
g HEALING g SEPTEMBER 18/28  THE RAINBOW 90/2
33 ElvpRicE COSPOCENTRICZOMBA  ©B2 33 3134 ] Kiﬁ_ ey Vlckie Winans
IMAGINE ME (STAX/CONCORD) (VERITY/ZOMBA)
44\ IRk FRANKLIN FOVOSOULIGOSPOCENTRICZZOMBA O _-41 2967 47 TOTAL STATIONS: 14 TOTAL STATIONS: 7
HALLELUJAH
23 596 -25 2.069 v EXCELLENT LORD n3/3 FATHER 811
5 TROYSNEED EMTROCOSPEL TITLE NEW Tramaine Hawkins Pajam Studio Ensemble
7 BROKEN BUT I'M HEALED 578 426 1767 9 _ ARTIST / LABEL A ONC (GCSPO CENTRIC) (INTEGRITY GOSPEL/INTECRITY)
_ BYRONCACE GOSPO CENTRIC/ZOMBA N ENCOURAGE YOURSELF 4 TO™AL STATIONS: 15 TOTAL STATIONS: n
THE STRUGGLE IS OVER . Donaid Lawrence Presents The Tri-city
& 42 iTnroRCHRIST EMTROCOSPEL 004 Y 208 Singers MERCY 1o9/1s THANKFUL 7872
ENCOURAGE YOURSELF MOST ADDED i e (EMICCBRED) T e e AT e
: | PI 1
10 DONALDLAWRENCE PRESENTS THE TRI-CITY SINGERS ewcospeL 462 . 23 ‘ 2% 7 2 D N e ) ! TOAL STATIONS: 8 TOTAL STATIONS: 7
INCREDIBLE GOD - FAITHFUL IS OUR GOD 3
4 5 429 36 2091 6 ; I LOVE ME BETTER THAN LET'S CELEBRATE (WORSHIP
YOUTHFUL PRAISE EVIDENC = GOSPEL/LIGHT Hezekiah Walker & LFC
. == (VERITY/ZOMBA) THAT 99/7  CHRIST) 69/14
2 HE'S HERE 400 30 LES N WNNL, WPPZ, WPZS Shi-ley Murdock Billy Rivers & The Angelic Vaices Of Faith
HIOK 0z B - (TYscom) (AIR GOSPEL/MALACO)
FOLLOW ME . SEPTEMBER 2 TO7AL STATIONS: 12 TOTAL STATIONS: <]
A GRToe DARKCHILD GOSPEL/NTEGRITY COSPELICOLUMBIA 272 il 1636 10 Kirk Franklin
| T [ (STAX/CONCORD)
FAITHFUL IS OUR GOD
‘3 HEZEKIAH WALKER & LFC VERITY/ZOMBA }_7} N s i=0ly 1 ! XVSOK'ﬁEZ gl
REMEMBER ME 9. I LOVE ME BETTER THAN THAT 2
Z THE CARAVANS MALACO 361 -39 1458 B Shirley Murdock
. (TYSCOT)
WHY ME? J WEMV, WHLW
34 ERRAKIKISHEARD emicospeL 09 9 1853 8 , B
GREAT PRAISE (THE WAR CRY) ONE THING 1
7 SteprenHURD INTEGRITY COSPEL/COLUMBIA 30? .zzj ‘0‘675 & x/aErg;; ;;S:;A "
I'M STILL STANDING - o
I ~ BISHOP PAUL 5. MORTON TEHLLARLGHT 0% &7 ) 0936 2
HIGH PRAISE AIRPOWER BROKEN BUT I'M HEALED 1
10 \noiTeD PACE SISTERS TYSCOT Edl o2 L2058Nm Byron Cage
B CERATOR < %)Lscpo CENTRIC/ZOMBA)
B jmoss cosPoENTRICZOMBA 298 38 O8] 28
WALK AROUND HEAVEN VIEW THE CITY 1
0 parmiiageLe UMBRELLA ?EZ_‘ - & WLCGS‘ w ?L'IZGE:T) 33
THIS IS THE DAY . ) KATZ \
17 LREDHAMMOND VERITY/ZOMBA 280 82 02522 § \
L . ) " HIGH PRAISE 1 \
EVERY BODY EVERY BODY! 2 ! -
g KENNY LEWIS & ONE VOICE ICEE INSPIRATIONAL/ICEE 260 i Qss8)y 22 Anointed Pace Sisters \
3 o e (TYSCOT) \
LET GO 3 - KATZ
V4 DEWAYNE WOODS & WHEN SINGERS MEET QUIET WATEF VERITVIZOMBA 220 o 05N 30 S— . §
’ WE PRAISE YOU 1
WE PRAISE YOU N
12 254 -3 1650 18 The MeClurkin Project \
'© THEMCCLURKINPROJECT GOSPOCENTRIC/ZOMBA = = (oD T DAV \
IN AWE OF YOU s T — Sl
By VGR/JEG/KOCH ABZ" 2 :'077 E GRATEFUL \
SO GOOD TO ME Hezekiah Walker & LFC (VeritywZomba) \
3 UANESSABELL ARMSTRONG emcosr. 220 *Z7 0638 - KATZ +57, WINI +2, WSOK +1
ONE NIGHT WITH THE KING ) EEREE AT 5 \
B JUANITABYNUM & JONATHANBUTLER ACwmaRANATHAL 200 %4 10259 KBNJ-FM \ HEAVEN KNOWS \
c T X T R Deitrick Haddon (Tyscot/Verizy/Z >mba) \
i wowcos 192 3 0968 20 o o P KATZ 54, WSOK 1, WPZZ +4, WYLD 43, WEMY 3,
RK- RD-CURI r PD/MD: Joe Fahl y XSRT +3, WHLW +2, KOKA +2, WCAQ +2, WIYD +1 \
GOD IS IN CONTROL (1T'S NOT OVER) 186 .9 0176 - Big Daddy Weave, Every Time | Breathe, O . E— — \
WILMINGTON CHESTER MASS CHOIR EMTRO COSPEL i’ — Mark Roach, A Thousand Hallelujahs, 0 - BLESSED & HIGHLY FAVORED
JESUS, JESUS, JESUS - PT ) ; ‘i Higheshapey|Dayi0 The Clark Sisters (EMI Cospel) \
- R HEV: TIMOTHYWRIGHT, mowseckors 168 : =g WELT +16, WEUP +1, WBBP +8, WCAQ +3, WNOO +2,
m I'LL TRUST YOU s el - FOR MORE STATIONS GO TO: WEMV +1
RICHARD SMALLWOOD SOUL WORLD/VERITY/ZOMBA = e RatinandRecaids romn % THUET vod
Richard Smallwood (Verity/Zorr ha)
WXEZ ¥, WIMV +7, WINI +6, WCAQ 5, WXTC +5, WXV} +4,
RECURRENTS WLOU +3, KHLR 41, WXOK +1, WBEP -1
g 7 ENCOURAGE YOURSELF
§ § Donald Lawrence Presents The Tri-City
] TITLE PLAYS ‘é‘ TITLE PLAYS Singers (EMI Gospel)
"= ARTIST/ MPRINT / PROMOTION LABEL ™ tw = ARTIST/ #14PRINT / PROMOTION LABEL ™ w WSOK +12, WOAD +12, WYLD +10, WCAQ -7, WINI +5, WXEZ +3,
: —& WELT +3, WXOK +3, WEAL +3, WHAL +2
VICTORY | WILL BLESS THE LORD
TYE TRIBRETT & G.A. (INTEGRITY GOSPEL/COLUMBIA) 349 E20 AN GyRON CAC: (05RO CENTRIC/ZOMBA) 229 331‘
I MADEIT TURN IT AROUND
KEITHWONDERBOY JOHNSON & THE SPIRITUAL VOICES (WORLOWIDE/VERITY/ZOMBA) 298 J 323 ISRAEL & NEW BREED (INTEGRITY GOSPEL/INTEGRITY] L] 216
PRESSURE INTO PRAISE CHURCH MEDLEY
LUCINDA MOORE (TYSCOT) 262, 4l DONNIE MCCLURKIN (VERITY/ZOMBA) 25 9
THANK YA JESUS 251 352 THE BLESSING OF ABRAHAM 215 244
DARREL PETTIES & STRENGTH N PRAISE (EMI GOSPEL) DONALD LANR=NCE PRESENTS THE TRI-CITY SINGERS (EMI GDSPEL) FCR WEEK ENDING FE3RUARY 11, 2007
LEGEND: See legend t charts in charts section for rules and symbo! explanations.
MIGHTY LONG WAY 233 244 SET ME FREE 197 188 39 gaspe! stations are ekctronically monitored by Nielsen Broadcast Lata Systems 24 hours a

JOE PACE ( NTEGRITY GOSPEL/COLUMBIA) MYRON BUTLER & LEVI (EMI GOSPEL)

— day, 7 days a week. © 2807 Nielsen Business Media, Inc. All rights reserved.

GOSPEL REPORTERS

WPZE/Atlanta, GA*
OM: Al Payne

OM: Frank Johnson
PD: Connie Flint

WTHB/Augusta, CA
OM/PD: Ron Thomas
APD: Sister Mary Kingcannon

WCAO/Baltimore, MD*
PD: Lee Michaels
APD/MD: Daniell2 Brown

WWIN/Baltimore, MD
PD: Jeff Majors
MD: Jean Alston

WXOK/Baton Fouge, LA*
OM: LeBron "L BI" Joseph
PD/MD: J'Michael Francois

WUFO/Buffalo, NY*
OM: Carol M. Salter

WINL/Charleston, SC*
OM: Michael Bayard
PD: Belinda Parker

MD: Anthony Baxter

WXTC/Charleston, SC*
OM: Terry Base

PD: Edwin "Chef" Wright
APD/MD:. James Wallace

WPZS/Charlotte, NC*
PD: Alvin Stowe
MD: Tonya Rivens

WNOO/Chattanooga, TN*
PD/MD: Sam Terry

WGRB/Chicago, IL*
OM: Elroy Smith

PD: Sonya M. Blakey
APD/MD: Effie Rolfe

WJIMO/Cleveland, OH*
OM/PD: Kim Johnson

WFMV/Columbia, SC*
PD: Tony "Gee" Green
APD/MD: Monica Washington

WEAM/Columbus, CA
OM: Carl Conner, Jr.
PD: Pam Dixon

FEBRUARY 16, 2007

WAJV/Columbus, MS
OM. Rockey Love

PD: Steve Poston

APD: Sebastian Riley

WJYD/Columbus, OH*
OM: Jerry Smith
PD: Dawn Moshy

KHVN/Dallas, TX
PD: Dion Mortenson

WCHB/Detroit, MI

PD: Spudd

WFLT/Flint, MI*

OM/PD: Sammie L. Jordan, Jr.
MD: Anna Johnson
WEAL/Greenshoro, NC*
WOJL/Huntsville, AL*
WEUP/Huntsville, AL*

OMt Hundley Batts

PD: Steve Murry
MD: Ricky Sykes

WTLC/Indianapolis, IN*
OM: Eirizn Wallace

PD. Psul Rabinson

MD: Do ovan Hartwell

WHLH.Jackson, MS*
OM: Steve Kelly

PD: Jenzil Roberts

MD: Lanze Fuller

WOADJackson, MS*
OM: Stan Branson
PD/VD Percy Davis

KPRT/%ansas City, MO
OM: /ncre Carson

PD: Myron Fears

APD: Freddie Bell

MD: De -hie Dee Johnson
KHLR/Little Rock, AR*
OM: So-ny Victory

PD: Tor @z Harris

KPZK/Little Rock, AR
OM: Mark Dylan
PD/MD: Billy St. James

WLOU/Louisville, KY*
PD: Bill Price

WBBP/Memphis, TN*
MD: Doreen Graves

WHAL/Memphis, TN*
PD: Eileen Collier
APD/MD: Tracy Bethea

WLOK/Memphis, TN*
PD/MD: Kim Harper

WMBM/Miami, FL
OM: E. Claudette Freeman
PD/MD: Greg Cooper

WHLW/Montgomery, AL*
OM: Michael Long
PD/MD: Kenny J.

www americanradiohistorv com

WXVI/Montc omery, AL*
PD: Glinda Per<ins

WTHE/Nassau, MY*
PD: Darren K. tireg3s

WPRF/New Orleans, LA
PD: Kris "Cap'1Kris" McCey

WYLD/New Orleans, LA*
APD/MD: Loretta Petit

WLIB/Mew York, NY*

WXEZMorfclk, YA*
OM: Jotn Sho by
PD: Dale Murray

WDAS/ Phila {elphia, PA*
OM: Thea Mitcherr

PD: Joe Tambarro
APD/MD: Jo Camtle

WPPZ/Philadelphia, PA*
OM/PD Daisy Dav s
MD: McShay | aRen

WNNL/aleigh, NC*
OM/PD: Jerry Smith
MD: Mel ssa V/ade

WPZZ/Richmond, VA*
OM: Jerry Smth
PD: Regc ie Baker

Rejoice/Satellite
PD: Willie Mae Mclver

Sheridan Gospel
Network/Satellite
PD: Mict ael Gamble
APD: Mcrgan Dukes
MD: Ace Alexander

XM The Spirit/Satellite*
PB/MD: Jay Bryant

WSOK/3avannah, GA*
OM: Bra I Kelly
PD: E. L rry McDuffie

KOKA/Shreveport, LA*
PD: Eddie Giles
APD/MD: Sk aron Flournoy

KATZ/St. Louis, MO*
PD: Terrence Bith
MD: Dwight Stone

WIMG/Trer ton, NJ

OM/PD: Feli-1a Brannon
APD/MD: Robyn McCollum

WTSK/Tuscaloosa, AL
OM: Greg Tomascelio
PD/AMD: Ctarles Anthony
WPGC/Washirgton, DC*
PD/MD: Cheryl Jackson
WYCB/Washington, DC
PD: Ron Thempson
WFAI/Wilmington, DE
OM: Melvin Britzingham
PD/MD: Manuel Mena

* Monitored Reporters
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CHRISTIAN

s the talent pool drying up?

Finding And Developing

Air Talent

Kevin Peterson

KPeterson@RadioandRecords.com

hen we asked readers what topics they wanted to see covered

at the R&R Christian Summit, they told us that one of their

bigoe

o0

st challenges 1s finding and developing good on-air tal-
ent. Consultant Dan Vallie introduced us to tour experienced
programmers who have some tps on identtying strong tal-
ent (or talent that has the potential to develop), how to recruit

them and, once they've been hired, how to develop them into personalities that
will win in their market. B If your station 1s having trouble tinding solid can-
didates for an open on-air position, WAWZ (Star 99.1)/New York P1)/morn-
ing man Johnny Stone suggests starting with the basics. First, determine whether

youre looking tor a card reader or a personality.

Stone says, “That should help, because a per-
sonality: could be someone who works in the
promotion deparunent or even drives a cab in
New York City. There was a driver I met who
would've been a wonderful addition to the
morning show as a secondary character, but he
didn’t want to get up that carly”

Stone’s advice is to find great personalities, then
teach them the radio part. Simply scanning the
AM and FM dial works, too: He found one of
his most popular weekend personalities on a small
AM station.

KFSH (the Fish)/Los Angeles PD Chuck Tyler
agrees that looking outside the Christian format
15 a good idea. He says. T think that’s the best way
to grow the tormat. Network with talent who

work for general-market stations and who have
an attinity tor our format.

“Even if vou think that vou may never be able
to attord them. you'd be surprised that they some-
times become avatlable, or just get sick ot the crud
they deal with in consolidated radio. They see us
as a refuge.”

WMIT/Asheville. N.C., P> Tom Greene says
that sometimes the best thing to do is not hire
anvone. " In [the book| 'Good to Great, one of the
practical disciplines of being rigorous is "When in
doubt. don’t hire—keep looking, ™ he says. " We
find another way to get through unl we find the
right people. T know serding in the past has
burned me. We need to have the discipline to wait

until we find the right people”

Stone

Greene

It you've tound the right person but he or she
1s happy with his or her job or has other offers,
how do you convince them to come to work for
your station? WSM/Nashville P Buddy Van
Arsdale savs to do vour homework. “Learn the
tvpe of personality and content pool they fish in,
and reflect that to them in the interview.

“Letting them know you understand, appreci-
ate and recogmze what they do during the inter-
view process will make them more excited about
working with you,” he adds. " They want to know
they will have the opportunity to grow and
develop under your coaching. Paint a picture of
how working with vou will be.”

Once the right talent is found. don’t think the
job ends there. No matter how good a talent is,
there’s always room tor growth and development.
Tyler suggests spending lots of time with your
airstaft. He savs, T meet weekly with each. and
more like two or three times a week with the
morning show. I can’t tell you how many people
that | have hired tell me this is che first tme in
months or vears that a PID has actually sat down
and listened to an aircheck with them.

“Clustered radio has created a generation of
time-starved PDs who don't have, or make, time
to invest in coaching talent.” Tyler also suggests
using an outside pair of cars for a fresh perspec-
tive, whether 1t 1s a consultant or a group PD.

Too often a PI will try to change a personal-
1ty to fit a mold, rather than making the most ot
what that individual brings to the table. Van
Arsdale says,"Understand and appreciate the ovpe
of personality and the show the wlent delivers.
Coach them on how they can make that person-
ality strong and the content more compelling. Do
not ry to change who the tlent is and make
them in another image. Work with what and who
they are”

Greene says coaching talent on an ongoing
basis 15 key to their development. “Don’t just
point out what they do wrong and how to fix 1t,”
he says. “Reinforce what they do right. One of
the key motivators chat 1 feel is lacking in a lot
of stations is feedback, whether ics talent or any
position. We all want to know how we're doing.”

Depending on the wlent, productive develop-
ment doesn’c always have to be an aircheck ses-
ston, according to Stone. "For the seasoned air tal-
ent, one-minute managing works bese,” he says.
“A mendon in the hallways about something that
can be done better or that they did well works

wonders with the pro.” RsR

—

. ) ) A . l ...-i- :_
New CD ‘Ruined For Ordinary’ in stores]March 20! CURB

tour 07! SiEere

curb.eom
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Hz TITLE FLAYS TITLE PLAYS
£8 ammST — IMPRINT/PROMOTION LABEL  TW  ++  MILLIONS RANK. T TLATE e A e
1 1g DOES ANYBODY HEAR HER  NO. 1{2WKS] 4IC s76 4208 1 LITTLE IS MUCH 2w/8 SUFFICIENT 142/14
CASTING CROWNS BEACHSTREFT/REUNION/PLG i e — Adie Camp
WHAT IT MEANS = (CENTRICITY) (BEC/TOOTH & NAIL)
22 eoemycamp srootHaNaL 310 415 368t 2 MOST ADDED TOTAL STATIONS: n TOTAL STATIONS: 10
HOLD FAST '
21 1oz -1 3127 <) SHINE 97/3 EVERYDAY 137/34
MERCYME N0 Matt Redman Jessie Daniels
YOU ALONE = (SIXSTEPS/SPARROW/EMI CMGY (MIDAS)
23 CCHOING ANGELS wo 1OF 20 2127 7 TOTAL STATIONS: 12 TOTAL STATIONS: n
§l§ MADE TO WORSHIP oxcrerssmonmm e 957 139 2883 6 THERE IS A RIVER 149/50  YOU KNOW MY NAME 137/9
L " TITLE NEW Jars Of Clay Detowr 180
13 EVERLASTING GOD ase T3 3396 3 ARTIST / LABEL — B STATIONS (ESSENTIAL/PLG) (SLANTF/SPRING HILL)
" LINCOLN BREWSTER VERTICAL/NTEGRITY - HOW CAN i KEEP FROM TOTAL STATIONS: 9 TOTAL STATIONS: 6
SHINE SINGING
30 Caaoor worDclgs o4 118 36 4 T et :o:: ApLOTJE 14812 gor:"rnc.lys up 136/37
: (SIXSTEPS/SPARROW/EMI CMG) asting Pearts >anctus red
7y | WOILIO. CIETMY/EYES 840 16 2126 8 KVMV, Sirius Spirit 66, WAWZ, WFHM, XM (INPOP} SPARROW/EMI CMG)
BEBQNCRRLN ESSENTIAL/PLC The Message TOTAL STATIONS: 8 TOTAL STATIONS: 12
MADE TO LOVE S
B romymac roREFRONTEMICMG  ©92 4B 1425 T3 EVERY TIME | BREATHE 5 ON THE THIRD DAY 143/32  EVERYTHING IS
T AT Big Daddy Weave Mizhacl Olson BEAUTIFUL n720
7 ARON SHUST pracy 66C -2 0821 20 (FERVENT/WORD-CURB) (ROCKETOWN] Startield
KBNJ, KLJC, WBDX, WMUZ, WPOZ TOTAL STATIONS: 8 [SPARROW/EMI CMG) "
SHINE ON — TOTAL STATIONS: 1
i NEEOTOBREATHE SPARROW/LAVA/EMICMG 628 io 210 v BY HIS WOUNDS 4
ENOUGH Glory Revealed Feat. Mac Powell, Mark
24 BARLongL ceRveNTwoRD-corg 022 10 1462 12 Hall, Steven Curtis Chapman, Brian Littrell
WALKING HER HOME ' A,
3 KKCM, Sirius Spirit 66, WLF), WPOZ
4 ARKSCHULTZ worncups 001 B4 120235 o
YOUR NAME FORGIVEN 3
24 PHILLIPS, CRAIG & DEAN INO 544 8 1737 n ?eliem K
CAPITOL/GOTEE]
BIG ENOUGH M .
[E B hoUs e S7 426 0699 26 WPHM, WJTL, XM The Message
AWAKEN THERE IS A RIVER 3
7 NATALE GRANT e 492 B 0855 277 Jars Of Clay
(ESSENTIAL/PLG)
HOW CANIKEEPFROMSINGING AIRPOWER/MOST INCREASED PLAYS/MOST ADDED x
3 CHRISTOMUN ) 480 +160  1072 17 KSBJ, WESN, WDJC
UNDO - EVERLASTING GOD 2
5 RusHorrooLs wpas 497 11 0787 22 Lincoln Brewster
ERTICAL/INTEGRITY)
BY HIS wOUNDS P
6 oRYREVEALED FEATURIC MACPOWEI L MARKHALL STEVENCURTISCHARAN. meunowmig. 0% *28 0654 28 B
ORIFTER UNDO 2
6 Secemperapio SLANTEDISPRINGHILL &) i e Rush Of Fools
THE BLESSING (MIDes)
3 oHNwALLER BEACHSTREETREUNOWRLG o€ *BS 0808 21 R, CRTIR
HOW TO SAVE A LIFE . s SUNRISE 2
2 THerRay gac 30C 71 2025 10 Nichole Nordeman
| BELIEVE = (SPARROW/EMI CMG)
% bULoNG 429 worD.cung 39% 5 M9 16 WFHM, XM The Message
SUNRISE . J
4 NICHOLE NORDEMAN SPARROWEMICNG 5% *57 poss B HOW CAN | KEEP FROM SINGING
WISH YOU WERE HERE Chris Tomiin (Sixsteps/Sparrow/EMI CMG)
B JiARKHARRIS L 2 0700 25 WCQR+28, WPAR +28, WFZH +19, KTIS +¥, KFZR 10, WJTL
FOREVERANDEVER, ETC ADDED AT... n 410, KRCM 43, WIC +0, KFSH +9, WAWZ +5
5 OAVIDCROWDEREAND SXSTEPS/SFARROW/EMICMG SO0 8 . = WJNI-FM Wmm UNDO
_ Charleston, 5.C.
B YWHAT COULD BE BETTER (THE DAYS AHEAD) wo 9% 65 0538 - s Rush Of Faols (Midas)
z%i BAE‘”‘;'“ PZ"‘” KTIS +8, KLVA +T7, WJTL 415, WLPJ +15, SIST «12, WD.C +11,
WHEREVER THE WIND BLOWS : Anthony axter WMHE +7, WUIEE +5, WBDX +5, WAF) +4
28 7 e FLCKERPLG 230 16 posr D Coko, | Get Joy. 8
m JOIN THE SONG ” 7 The McClurkin Project, We Praise You, 1T WALKING HER HOME
ks VICKY BEECHING smrrowEMicMG 210 3 071 2 Mark Schultz (Word-Curb)
YES YOU HAVE FOR MORE STATIONS GO TO KLVA -27, WLF +21, XMES +9, WRCN +8, WCSG +4, KTSL +4,
30 215 -24 0.337 - KWNL +4, SIS™ ¢4, WMCU +4, WMSJ +2
LEELAND ESSENTIAL/PLG www.RadicandRecords.com L) ' - -
DOES ANYBODY HEAR HER
Casting Crowns (Beach Street/Reunion/PLG)
RECURRENTS KLVA <31, KKFS +18, WFZH +T7, WEVO #15, SIST +12, WFHM +6,
KAIM +5, KSBL +5, WAWZ +4, KHZR +4
g ] EVERLASTING GOD
z TITLE BPLAYS ; TITLE BLAYS Lincoln Brewster (Vertical/integrity)
£ z WLPJ -21, WFZH +18, WFFH +14, WCRJ +12, WMUZ +7, WJIE +6,
ISl ARTIST / IMPRINT / PROMOTION L ABEL ™ w ARTIST / IMPRINT / PROMOTION LABEL ™ w WISHES, WAWZ +5, WAE) +5, KLVA +4
MY SAVIOR MY GOD HOW GREAT IS OUR GOD
AARQNM SHUST (BRASH) bes 695 CHRIS TOMLIN [SIXSTEPS/SPARROW/EMI CMG) 528 564
MOUNTAIN OF GOD - BLESSED BE YOUR NAME
THIRD DAY (ESSENTIAL/PLG) EA 719 TREEG3 (INPOP) 529 523
PRAISE YOU IN THIS STORM STRONG TOWER
CASTING CROWNS (BEACH STREET/REUNION/PL G) 564 N80 KUTLESS (BEC;TOOTH & NAIL) 505 5207
ALL WHO ARE THIRSTY 557 sas 1 AM W 479 FOR WEEK ENJING FEBRUARY 11, 2007
KUTLESS (BEC/TOOTH & NAIL) MARK SCHULTZ (WORD-CLIRB) LEGEND: See fegend to chaits in charis section for rules and symbol explanations.
) 51 Christian AC stations are electronically monitored oy Nielsen Broadcast Data Systems 24
LET IT RISE 536 560 HOLVAISETHEILORD 448 476 hours a day, 7 days a week. Christian AC Indicator chart compiled of 33 reporters, christian CHR

BIC DADDY WEAVE {FERVENT/WORD-{LIRR) {HRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMC])

28. chnstian rock 33 and inspo k3. © 2007 Nielsen Business Media, Inc. All rights reserved.
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CHRISTIAN ROCK KBNJ/Corpus Christi, TX WDML/Marion, IL Effect Radio The Sound Of WCLQ/Wausau, WI WCIK/Elmira, NY KCRN/San Angelo, TX WOLW/Traverse City, Ml
KGNZ/Abilene, TX PD: Arron Daniels MD: Tom Schroeder Network/Satellite Light/Satellite PD/MD: Matt Deane PD: John Owens PD/MD: Mark Mohr PD/MD: Patrick Greene
’ - PD/MD: Brian Harman PD/MD: Bill Moore MD: Bruce Barrows APD: Steve Hayes
KLYT/Albuquzrque, NM  KVRK/Dallas, TX WMKL/Miami, FL APD: Amanda Horrman . J . INSPO : ¥ KFLT/Tucson, AZ
PD: Mat- Gentry PD: Chris Goodwin PD: Rob Robbins i i Whip of Cords.'Satellite ) WNFR/Flint, MI WSMR/Sarasota, FL OM: Joe Hill
MD: Jozv Belvile MD: Drue Mitchell MD: Kelly Downing Firexcape/Satellite OM/PD: Matt Rqodes \F«DM%T/AéhEVI”e, NC PD: Brian Smith OM: Douglas Poll PD: Dawn Bumstead
: . : To b ) o !
WCVK/Sowling Green,  WSNL/Flint, Mi WILZ/Norfolk, VA* PD/MD: Joe Hayes KCLC/St. Louis, MO B MD: Ellyn Davey L] DSLEH Reruig
KY MD: Brian Goodman OM/PD: JP Morgan Positive Rock MD: Dave Merkel . N KNLB/Phoenix, AZ - di i v WAFR/Tupelo, MS
OM: Ken Busns WORQ/Green Bay, WI* APD: Anne Verebely Show/Satellite WBVM/Tamna, FL* WMBI/Chicago, IL PD: Faron Eckelbarger Skylight Radio OM: Marvin Sanders
PD: Da e McCubbins ) Do PD/MD: Josh Booth D OM: John Hayden N Network/Satellite PD: Rick Robertson
d OM/PD: Jim Raider WITR/Rochester, NY : PD: Johnny Vincent - Call KLVV/Ponca City, 0K
MD: W tney Yile ! . FD: Collin Lambert : OM: Bruce Hanson APD: Steve Sharbutt
: WBEJ/Greensboro, NC PD/MD: Samme Palermo Red Letter Rock MD: Olivia Paff MD: Steve Hiller PD/MD: Tony Weir PD: Neil Stavern MD- Jim Stanle
WVOF/Bridgeport, CT 4 APD: Craig "Zippy" Blake 20/Satellite APD: Jeremy Louis : i ) ¥

PD/MC: Boh Felberg

WCWP/Brookville, NY
PD: Peter Bello:ti
MD: Reena Terr burni

WUFM/Columbus, OH*
OM: M cnael Buckingham
PD/MC: Nikki Cantu
APD: La ne Moneyhon

PD/MD: Wally Decker
APD: Darren Stevens

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

KIBZ/Lincoln, NE
PD: Ron Drury

WPRJ/Saginaw, Ml
OM: Gary Bugh
PD/MD: Aaron Dicer
WJIS/Sarasota, FL
MD: Michelle Tellone

PD: Cody Christopher
MD: Reid Johnson
Sirius
Revolution/Satellite
OM: Scott Lindy

PD: Joey Black

24/7 NEWS ONLINE @ www.RadioandRecords.com

WYSZ/Toledo, OH
PD/MD: Jeff Howe
APD: Craig Mag-um
KCXR/Tulsa, OK

OM: Bob Thornion
PD: Scott Herro d

KCBI/Dallas, TX*
F'D: Mike Tirone
APD/MD: John McLain
WCDR/Dayton, OH
OM: Keith Hamer
FD/MD: Eric Johnson

www americanradiohistorv. com

WGSL/Rockford, IL
OM: Ron Tietsort
PD: Corey Neese

MD: Charmel Jacobs

WUGN/Saginaw, Mi*
PD/MD: Peter Brooks

APD: Paul Perrault
MD: Dan Wynia

KCFB/St. Cloud, MN
PD: Jim Park
MD: Chuck Heuberger

KYCC/Stockton, CA*
PD: Scott Mearns
MD: Marina Tahod

WGNV/Wausau, Wi
MD: Todd Christopher
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CHRISTIAN AC REPORTERS

KGN2/Abilene, TX
PD/MD: Gary Hill

WFSH/Atlanta, GA*
PD: Kevin Avery
MD: Mike Stoudt

WVFEJ/Atlanta, GA*
PD/MD: Don Schaeffer

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID
PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling CGreen, KY
OM: Ken Burns

PD: Dale McCubbins

MD: Whitney Yule

WAYR/Brunswick, GA
PO: Bart Wagner

WRCM/Charlotte, NC*
PO: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
APD/MD: Justin Wade

WAKW/Cincinnati, OH*
PD: Rob Lewis
MO: Daryl Pierce

WFHM/Cleveland, OH*
MD: Josh Baoth

KGTS/College Place, WA
PD: Elizabeth Nelson

KBIQ/Colorado Springs, CO*

PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: James McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
OM/PD: Tate Luck
APD/MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michae! Prendergast

WMUZ/Detroit, MI*
PD: Miranda Belcher
APD: Randi Myles
MD: Jon Culbert

WWIB/Eau Claire, Wl
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
OM: Jeff McMahon
MD: Paul Hernandez

KYTT/Eugene, OR
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

KGCB/Flagstatf, AZ
OM: Brian Letendre
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea
APD: Eric Summers

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WPSM/Ft. Walton Beach, FL
PD: Terry Thorne
MD: Jennifer Poage

WLAB/Ft. Wayne, IN
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
OM: Don Michael

PD/MD: Chris Lermke

APD: John Balyo

WJQK/Grand Rapids, MI*
OM/PD: Troy West
MD: Brian Nelson

WBFJ/Greensboro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PO/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honolulu, HI*
OM: Jack Waters

PD: Corry Reynolds
MD: Kim Harper

KSBJ/Houston, TX*
PD: Chuck Pryor
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Roger Henderson
MD: Theresa Ross

WCQR/Johnson City, TN*
PD/MD: Jason Sharp
APD: Chalmer Harper

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Crimm

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, Ml

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

WRVI/Louisville, KY
OM/PD: Gregg Kramer
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: Al Ross
MD: Michelle Calvert

KVMV/McAllen, TX*
PD: James Gamblin
MD: Bob Malone

KJIL/Meade, KS
PD: Michael Luskey

WMCU/Miami, FL*
OM/PD: Dwight Taylor

WFZH/Milwaukee, WI*
PO/MD: Danny Clayton

KTIS/Minneapolis, MN*
PD: Reid Holsen
APD/MD: Paul Perrault

KBMQ/Monroe, LA
PO: Phillip Brooks
MD: Melissa Rawls

WFFH/Nashville, TN*
PD: Vance Dillard
MD: Scott Thunder

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

WAWZ/New York, NY*
OM: Scott Taylor

PD: Johnny Store

MD: Keith Stevens

KGBI/Omaha, NE*
PD: Melady Miller
MD: Jeff Devereaux

WPO2/Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

MD: Scott Smith

KLVA/Phoenix, AZ*

WMSJ/Portland, ME*
PD: Paula K.
APD: Joe Polek

KFIS/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
OM: Tom Schoenstedt
PB/MD: Jennifer Walker

KSCN/Riverside, CA*
PD/MD: Bryan O'Neal

WPAR/Roanoke, VA*
OM/MD: Jackie Howard

WRCI/Rochester, NY*
PD: Mark Shuttleworth

WQFL/Rockford, IL
OM: Ralph Trentadue
PD/MD: Rick Hall

KKFS/Sacramento, CA*
PD: Laurie Larson
APD/MD: Mark Standriff

New Life Media Network/Satellite
PB/MD: Joe Buchanan

Sirius Spirit 66/Satellite*
PD/AMD: Doug Hannah

XM The Message/Satellite?
PD: Jon Zellner
MD: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Valentine
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
PD/MD: Tom Scott

KTSL/Spokane, WA*
PD/MD: Beau Tyler

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KJTY/Topeka, KS
OM/PD:Rita C. Adams

KKCM/Tulsa, OK*
OM: Steve Hunter

PD: Chris Kelly

APD: Dale Christopher

KX0J/Tulsa, OK*
PD: Bob Thornton
APD: Dave Gordon

WGTS/Washington, DC*
PD: Ty McFarland
MD: Rob Conway

WGRC/Williamsport, PA
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PO/MD: Dave Kirby

APD: Sal April

* Monitored Reporters

24/7 NEWS ONLINE @ www.RadioandRecords.com

IMPRINT / PROMOT!ON LABEL ™ +-

T7 . DOES ANYBODY HEAR HER CASTING CROWNS

20 HOLD FAST MERCYME

20 WHATIT MEANS JEREMY CAMP

16 GIVEIT ALL AWAY AARON SHUST

14 AWAKEN NATALIE GRANT
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curs 707 +101
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FERVENT/WORD-CURB 501 -3
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GIVE ME AMAZING GRACE JACKSON WATERS
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TroyResearch

TITLE
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REUNIONPLG 304 +33
BEACH STREET/REUNION/PLG 294 +39

WORD-CURB 284 +31
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INFOP 277 -59
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CHRISTIAN AC
MUSIC RESEARCH

w w w w
FAM%  25.54 2534 35-44 45-54

PRAISE YOU IN THIS STORM CASTING CROWNS
MY SAVIOR MY GOD AARON SHUST

I WILL LIFT MY EYES BEBO NORMAN
ENOUGH BARLOWGIRL

EVERLASTING GOD LINCOLN BREWSTER

MOUNTAIN OF GOD THIRD DAY

BEACH STREET/REUNION/PLG  99%  4.36

436 434 439

BRASH 98%  4.27 423 431 427

ESSENTIAL/PLG  92% 434 400 402 4.30

FERVENT/WORD-CURB  92%  4.07 423 407 392

MADE TO WORSHIP CHRIS TOMLIN
YOU ALONE ECHOING ANCELS
MADE TO LOVE T08YMAC

ALL WHO ARE THIRSTY KUTLESS

HOLD FAST MERCYME

ONLY GRACE MATTHEW WEST
DOES ANYBODY HEAR HER CASTING CROWNS

YOUR NAME PHILLIPS, CRAIG & DEAN

SIXSTEPS/SPARROW/EMI (MG~ 95%  4.02 « 3.97

BEACH STREET/REUNION/PLG

VERTICAL/INTECRITY  80%  4.06 398 400 419
ESSENTIALPLG  98%  4.05 | 400 412 403
405 403

o 4% 401 394 400 410

FOREFRONT/EMICMG ~ 85% © 4.00 4.06 4.06 3.89

BEC/TOOTH&NAIL  85% 400 4.02 404 395

N0 78%

400 388 408 403

UNIVERSAL SOUTH/SPARROW/EMICMG ~ 98% 398 387 4.03 4.06

86% 397 389 404 398

N0 82% 396 395 397 39

BROKEN & BEAUTIFUL MARK SCHULTZ

WHAT IT MEANS JEREMY CAMP
OUR GOD REIGNS BRANDON HEATH

WISH YOU WERE HERE MARK HARRIS

SO LONG SELF MERCYME

STAND IN THE RAIN SUPERCHICIK]

WORO-CURB  99% 395 382 402 400

BEC/TOOTH&NAL  80% 390 386 393 393

REUNION/PLG  82%  3.88  3.81 39 393

INO  74% 388 377 39 391

371 400 385

N0 100% 3.85

INFOP 77% 379 385 393 357

Total Sample size is 2628. These are average scores for music in the Contemporary Christian AC format, basec
on data from surveys conducted throughout the US, using TroyResearch Online Music Tracking. Online panelists
score each song on a 1-5 scale where 1 = strongly dislike and 5 = strongly like. TroyResearch is a registered trade-
mark of RadioResearch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonathan Little at

740-549-9700, x61 or email jlittle@troyresearch.com.

FOR WEEK ENDING FEBRUARY 11, 2007
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"Help me never to judge another until | have walked in his moccasins’

A Day In The Life

R.J. Curtis

RCurtis@RadioandRecords.com

rogrammers, how many times have you thought how much
caster hife would be as a record rep, especially when your
friendly regional comes to town and it’s all good with dinner,
a concert and unconditional love lowing in your direction. Lite

is one big meet-and-greet, followed by a really cool photo op

with an all-access badge. @ Label guys, you're guilty, too. You've

come to the market, histened to the station and lamented a lack of current music
on the air. The PD readily shares strategy, music ideology and, occasionally, the

geopolitical ramitications of” global

In a quest to better understand how the other
halflives, R&R sought to involve & major-label rep
and a major-market P in a proposed 24-hour job
swap. For otie day, each would pertorm the other’
responsibilitics—not in a meaningless, ceremonial
way, but i reality. The goal: to help cach better
understand what their cross-1ndustry counterpart’s
job really entails.

Perhaps incredibly, we found two willing partic-
ipants—Capitol Records Nashville West Coast
regional Mike Krinik and Clear Channel KUSS/
San Diego P1D Mike O Brian, who agreed to trade
gigs tor one dav this month.

In the nterest of full disclosure, Krinik has

programming experience as the former PD of

Entercom  country  WGGY/Scranton.  Pi.
O Brian has no prior record label experience
coming into this experiment.

According to O'Brian. the two jobs are not dis-
similar oS about the music and relanionships. The

“To Do” List

4. Music meeting.

Krinik

FEBRUARY 16, 2007

1. Listen to the “Tony & Kris” morning show.

2. Meet with the hosts after the show.

3. Meet with imaging director to tune up
weekend and next week’s promos, and to
plan Children’s Hospital Radiothon.

5. Review following day’s music log.

warning. In short, the “P” in PI) stands tor
pundit. How many times have you said to yourself,

“Hell, I could do that job.”

business model mav be different. but ultmarelv. |

those are the two most important factors” What
does he expect to be the hardest pare about being
record rep tor 4 day? “U'm guessing getting people
on the phone. Timagine there’s a lot ot people-
chasing that goes on.and that will drive me crazy”

Krinik says he looks torward to a temporary
return to radio. Pressed ro name the one thing he

can’t wait to do, he quips,“Taking Clear Channels

account, going over to Tower 23 and having a staft

meeting and amartn funch.” Thae elicies a chuck-
le and this remark trom O'Brian:“Well, I have no
account, so that’ll be problematie.”

On a more serious note. Krinik savs he miss-
¢s the spontancous creatvity that Hows m an
environment full of radioheads. ™1 miss being
around people in an oftice, the whole cama-
raderie thing. The best ideas surtace when you

walk 1 and bounce 1deas around. Or you go to

the mall and walk around and think about how |

‘| imagine
there's a lot
of people-
chasing that

oes on

at W|I{
drlve me
crazy.’
—Mike O’Brian

‘'l miss being

| around

eople in an
Btfice, the
whole )
camaraderie
thing.’

—Mike Krinik

Mike Krinik, KUSS/San Diego PD For A Day

6. Meet with promotion director to discuss

opportunities.

8. Aircheck weekend jocks.

setup for future promotions and potential
promotional opportunities.
7. Meet with general sales manager on

upcoming salable programming

9. Return record company calls.

Mike O'Brian, Capitol
Records Nashville
Rep For A Day

“To Do" List

1. Line up all stations to play Trace Adkins’
“Ladies Love Country Boy<” in heavy
rotation as we will probabl/ be going for
a No. 1 record on Feb. 20.

. Secure all stations on Keith Urban's “Stu-

[\

pid Boy” in heavy or convert to heavy.

3. Dierks Bentley should be ¢ top 15
record. Corwert all remaining stations in
light to medium.

4. Eric Churcke Close
out remainmng West
Coast holdouts on '

- Guys Like Me. ‘

. Secure more adds on

Luke Bryan's debut
single “All Ay Friends A(:
Say” for its Feb. 12
initial add cate.

6. Get feedback and out-of-t1e-box
commitments on new Kemy Rogers’

0O'Brian

single “Calkng Me,” a duet with Don
Henley that ships Feb. 12.
. Talk up Jarrie O’Neal singk “God Don’t
Make Mista<es,” which shias March 5.
8. Remind eve-yone about the Capitol lunch

>4

at Country Radio Seminar and happenings
with our acts during CRS week.

9. Follow up with KWJJ and KUPL/
Portland, Cre., and KMPS and KKWF/
Seattle about station visits with senior
VP of prom otion Jimmy Farnen and
president/CEO Mike Dungan.

Look at what’s coming up with each of

1C.

our acts and what opportuities stations

have during the next three to six months

to reach people.”

O Brian wholeheartedly agrees. " That’s one lib-
erating thing abaut being a P he savs. "If I'm
driving to work, and 'm suddenly hit with an idea
for a new top-of-the-hour 11, I don't have te run
that by anybody. I just do 1"

What do Mike and Mike see as their biggest
challenges? O’Brian is most concerned about slow
playlists.
crutches we use” he says.“from "Hey. the research
isn't pulling. to "My regional VP wants mie to slow
down. There are so many things 1 rep has to fight
on a datly basis.”

Krunk empathizes with the tinte constraints and
demands of today' s PD. It seers to be more avout
Wall Street and making bucks for the company.”
he says. “The focus becomes less about putting a
great product out ot the speakers.”

After careful consideranion, Krintk and O'brian
supphed cach other with a lengthy “to do™ list
(see sidebars). Eaeh will evaluate the other’s per-
tormance after the one-day job swap. R&R will
report on how they did and share their impres-
stons about lite on the other side in this column
m the March 2 issue. R:R

24/7 NEWS ONLINE @ www.RadioandRecords.com
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IT JUST COMES NATURAL NO.1{1WK) Ny A ISN'T THAT EVERYTHING
2 20 GropgesTRAT McANasivie 36329 -0125 4703 1 _?i 5 GANELLE PECK Bewachne 4402 +0433 680 31
WATCHING YOU N R (OMETOBED
1 22 cooney Tk cupg 2068 3479 4574 2 fbe__ 4 CRETCHEN WILSON CoLumpis 244 +0503 534 32 .
LADIES LOVE COUNTRY BOYS LUCKY MAN
. :T 3 TRace Ak CAPITOL NASHVILLE ?9'971 *1638 4090 3 393 JONTGOMERY CENTRY colvgs 3156 1085 432 34 e
STUPIOBOY MISSING YOU 2007 BREAKER
. & B emiurean CAPTOLNASHVILLE 27343 <1457 37l 4 35 9 SONKRALISS AND OHNWAITE rounper 2873 0021 349 39 =
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ANYWAY r ADIFFERENT WORLD
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LITTLE BIT OF LIFE GUYS LIKE ME 3
' 70 28 oncvoRoaN BrOgengow 24144 0080 3659 5 4 ERICCHURCH cAPTOLNASHVILLE 963 +0370 355 %7
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Kat-ina ‘lam
(LNVERSAL 50 JTH)

Jason Michael Carroll
(ARISTA NASHVILLE)

Rick Trevino
(WARNER BROS./WRN)

KHEY, KILT, KIXZ, K1Y,
KKNG, KKWF, KMLE, KMPS,
KNG, KPLX, KRMD, KRST,

Montgomery Gentry
(COLUMBIA)

WKHX, WA.C, WUSY, WWQM
STAND 12

" TRAT KIND OF DA’ 11

TOTAL S ATIONE: 1 TOTAL STATIONS: 13 TOTAL STATIONS: 10 . KEEY, Kil y Samiibuxton

KRTY, KRYS, KSCS, KSOP, EQTP’Q ';ERE; K#ﬁfg‘fs Rascal Flatts (LY AC STREET)

KSSN, KUBL, KUSS, KUZZ, { NS f b L KFRS,
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TOTAL STATIONS: 2

-EGEND: See legend to charts in charts section for rules and symbol explanations.
20 -muntry ard 22 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart camprised of 100 regor ers.
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Live at night, |
Lia delivers in competitive
country markets.

Lia on KKBQ-FM 3.7 vs. KILT-FM 1.5
#1 Country Nights

Liaon KSON-FM 5.0 vs. KUSS-FM 2.6
#1 Country Nights

drbizron, Fall 2006, MSA, A25-58, IF7P12M, AQH $hare

RADIO AT NIGHT

800.426.9082

jonesradio.com
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COUNTRY INDICATOR REPORTERS

KRRV/Alexandria, LA
PD: Hollywood Harrison
MD: Melissa Frast

KGNC/Amarillo, TX
OM/PD: Tim Butler
APD/MD: Patrick Clark

KBRJ/Anchorage, AK
PD: Matt Valley
APD/MD: Eddie Maxwell

WWWW/Ann Arbor, MI
PD: Brian Cowan

WYAY/Atlanta, GA*
OM/PD: Mark Richards
MD: Sandy Weaver

WIBL/Augusta, GA*
OM: Steve Burke
PD/MD: Bill ‘West

KBKO/Bakersfield, CA*
PD: Rik Mikels

WILS/Beckley, WY
OM: Dave Willis
PD/MD: Fred Persinger

WHWK/Binghamton, NY
PD: Dor Brake

WBWN/Bloomington, IL
OM/PD: Dan Westhaff
APD/MD: Buck Stevens

WHKX/Bluefield, WV
OM: Ken Dietz
PO/MD: Joe Jarvis.

KIZN/Boise, 1D
OM/PD: Rich Summers
APD/MD: Spencer Burke

KQFC/Boise, ID
MD: Ruby Cortez

KAGG/Bryan, TX
PD/MD: Jenniter Allen

WIXY/Champaign, IL
PD: Sky Phillips
MD: Nicole Beals

WOGT/Chattanooga, TN*
PD: Duane Shannon

WKCN/Columbus, GA*
OM: Bob Quick
PD/MD: Brian Thomas

WSTH/Columbus, GA*
OM: Brian Waters
PD/MD: Milter Robson

KFTX/Corpus Christi, TX*
MD: Austin Daniels

KOUL/Corpus Christi, TX*
MD: Jim Dandy

KTYS/Dallas, TX*
OM: Tom Hunter
PD: Gayle W. Poteet
MD: Chris Huff

WTVY/Dothan, AL
OM/PD: Amie Pollard
MD: Mike Casey

KKCB/Duluth, MN
PD: Derek Moran

WQRB/Eau Claire, Wl
PD/MD: Mike McKay

WRSF/Elizabeth City, NC
OM: Tom Charity
PD: Ray Turner

WXTA/Erie, PA
OM: Adam Reese
PD/MD: Fred Hortan

KKNU/Eugene, OR
PD/MD: Jim Davis

WKDQ/Evansville, IN
PD/MD: Jon Prell

KVOX/Fargo, ND
OM: Janice Whitimare
PD: Eric Heyer

MD: Scatt Winston

KKIX/Fayetteville, AR
PD: Dave Ashcraft
APD/MD: Jake McBride

WKML/Fayetteville, NC
PD/MD: DeanO

KAFF/Flagstaff, AZ
PD: C.J. Murri

WLAY/Florence, AL
OM/PD: Brian Rickman
MD: Cyndi Summers

WXFL/Florence, AL
OM: Jeff Thomas
PD: Fletch Brown

WEGX/Florence, SC
OM/PD: Randy "Mudflap”
Wilcox

MD: Chase Matthews

WFRE/Frederick, MD*
PD: Lisa Allen

WFLS/Frederickshurg, VA*
OM: Paul Johnsan
PD/MD: Jon Reedt
APD: Mike Vincent

KUAD/Ft. Collins, CO
PD: Mark Callaghan
APD: Dave Jensen

MD: Brian Cary

WQHK/Ft. Wayne, IN
OM/PD: Roh Kelley
MD: Dave Michaels

WTNR/Grand Rapids, MI*
OM: Brent Alberts

PD: Steve Stewart

APD/MD: Dawn Michaels

WAYZ/Hagerstown, MD
OM/PD: Randy Fitzsimmons
MD: Tori Anderson

WCAT/Harrisburg, PA*
PD: Will Robinson

WTCR/Huntington, WV
PD: Clint McElroy

WUSJ/Jackson, MS*
PD: Russ Williams

WROO/Jacksonville, FL*
OM: Cail Austin
MD: John Scott

KIXQ/Joplin, MO
OM: Jason Knight
PD: Rab Meye:

WNWN/Kalamazoo, M|
PD: PJ. Lacey

APD: Scott Wagner

MD: Tim Harris

WKOA/Lafayette, IN
PD: Mark Allen
MD: Bob Vizza

KMDL/Lafayette, LA*
MD: T.0. Smith

WITL/Lansing, Ml
PD: Jay J. McCrae
APD/MD: Chris Tyler

WBBN/Laurel, MS
OM/PD: Larry Blakeney
APD/MD: Allyson Scott

KZKX/Lincoln, NE
OM: Jim Steel

P0: Brian Jennings
APD/MD: Carol Turner

KLiL/Lubbock, TX
PD: Jeff Scatt
MD: Neely Yates

KIAl/Mason City, |1A
MD: Robin McCann

KRWQ/Medford, OR
OM/PO: Larry Neal
MD: Scott S(Kuler

KUBB/Merced, CA
OM/PD: Rene Roberts

MD: Brian "BMO" Montgomery

WOKK/Meridian, MS
PD: Todd Rupe

KJLO/Monroe, LA
PO: John Reynolds
APD/MD: Toby Otero

WBAM/Montgomery, AL*

WLWI/Montgomery, AL*
OM: Bill Jones
PD: Bill Dollar

WMUS/Muskegon, MI*
OM: Dave Taft
PD: Mark Dixon

WGTR/Myrtle Beach, SC
MD: Karby Ray

WCTY/New London, CT
OM/PD: Jimmy Lehn
APD: Dave Eider

KHKX/Odessa, TX
PD: Mike Lawrence
APD/MD: Kelley Peterson

KPLM/Palm Springs, CA
PD: Al Gordon
MD: Kory James

WYCT/Pensacola, FL
PD: Ric Sacola
MD: Denis "Catfish" Milter

WFYR/Peoria, IL
OM/PD: Ric Morgan

WPOR/Portland, ME*
OM: Randi Kirshbaum
PD: Harry Nelson

MD: Shelly Kincaid

WRWD/Poughkeepsie, NY
OM: Reggie Osterhoudt

PD: Aaren Davis

APD: Paty Quyn

MD: Dave McCord

KOUT/Rapid City, SD
PD/MD: Mark Houston

KBUL/Reno, NV
PO: Cieveland Wheeler
MD: Derek Gunn

KUUB/Reno, NV
OM: Jim McClain
APD: "Big” Chris Hart

WCEN/Saginaw, Ml
PD: Joby Phillips
MD: Keith Allen

WWFG/Salisbury, MD
OM/PD: Brian Cleary
APD/MD: Sandra Lee

KEGA/Salt Lake City, UT*
OM/PD: Alan Hague
APD/MD: Danny Ryan

KGKL/San Angelo, TX
OM/PD: Boomer Kingston

24/7 NEWS ONLINE @ www.RadioandRecords.com

KKJG/San Luis Obispo, CA
PD/MD: Pepper Daniels

KRAZ/Santa Barbara, CA
PD/MD: Stefan Carpenter

KSNI/Santa Maria, CA
PD/MD: Tim Brawn

Jones (D Country/Satellite*
OM/PD: Jim Murphy
MD: Rick Morgan

Sirius New Country/Satellite*

OM/PD: Scott Lindy
MD: Al Skop

XM Highway 16/Satellite*
PD: Jon Anthony
MD: Jay Thomas

WJCL/Savannah, GA*
OM: Pat Garrett
PD: Boomer Lee

WBFM/Sheboygan, W1
PD: Eddie Yharra
APD: Jeff " JR." Kelm

KXKS/Shreveport, LA*
OM: Cary McCay
PD. Chris Evans

KSUX/Sioux City, I1A
PB/MO: Tory Michaels

WBYT/South Bend, IN
PO/MD: Clint Marsh

WTHI/Terre Haute, IN
OM/PD: Barry Kent

WIBW/Topeka, KS
PD: Keith Montgomery
APD/MD: Stephanie Lynn

WTCM/Traverse City, Ml
OM/PD: Jack O'Malley
MD: Carey Carlson

WWZD/Tupelo, MS
OM: Rick Stevens
PD: Paul Stone

KNUE/Tyler, TX
OM: Jeff Evans
PO/AMD: Andy Knight

WFRG/Utica, NY
OM/PD: Tom Jacohsen

KJUG/Visalia, CA
PD/MD: Dave Daniels

WDEZ/Wausau, WI
PD: Chad Edwards
APD/MD: Vanessa Ryan

WOVK/Wheeling, WV
PO/MD: Jim Elliott

KZSN/Wichita, KS*
OM: Lyman James
APD: Todd Taylor
MD: Rick Regan

WSJR/Wilkes Barre, PA*
PD/AMD: Jess Wright

WILQ/Williamsport, PA
OM/PD: Ted Minier
APD/MD: John O'Brien

KXDD/Yakima, WA
OM/PD: Dewey Baynton
APD/MD: Joel Baker

* Monitored Reporters

» “LOVE SWEET LOVE,” THE
LATEST SINGLE FROM JOHNNY

REID, IS THE BIC MOVER ON
THE CANADA COUNTRY CHART

(35-20).

POWERED BY

N
Nielsen

Broadcast Da a
Systems

: B
: FERT COUNTRY INDICATOR .
= =S ARTIST IMPRINT / PROMOTION LABEL T™W +- AUD.
° 2 19  LADIES LOVE COUNTRY BOYS TRACE ADKINS CAPITOL NASHVILLE 3865 0209 8.806
(] 1 18 ITJUST COMES NATURAL GEoRCE STRAT MCANASHVILLE 3781 +23  8.676
I A - 10 STUPID BOY KEITHURBAN LAPITOL NASHVILLE ) 3427 F 1154 7.880
: -S— 14 ALYSSA LIES JASON MICHAEL CARROLL ARISTA NASHVILLE 3351 +228 | 7.553
" Y6 22 UTTLEBITOFULIFE cRacmoroay BROKENBOW 312 4100 6914
"7 M ANYWAY MARTINAMCBRIDE RA 3105 226 7127
8 6  BEERINMEXICO KENNY CHESNEY anae 3071 +315 7.245
8 -3-_ B WATCHING YOU RODNEY ATKINS CURB 2906 ] S17 6416
© "M & LAST DOLLAR (FLY AWAY) TIMMCCRAW CRE 2699 +251 6430
‘ 10 26 I'LLWAIT FOR YOU Jot NICHOLS UNIVERSALSOUTH 2630 +65 5.947
n '5 1 34  ONE WING IN THE FIRE TRENT TOMLINSON LYRICSTREET 2557 8 5.826
. _17 6 WASTEQ CARRIE UNDERWOOD ' ARISTA/ARISTANASHVILLE 2335 *225- 5.539
15 6 SETTLIN' SUGARLAND MERCURY 2273 +319  5.247
13 1 12 HILLBILLY DELUXE BROOKS & DUNN ARISTA NASHVILLE 2246 +79 5.083
21 4 STAND RASCALFLATTS LYRCSTREET 2032 ] -*311 4.903
Tl % 20  YOU'LL ALWAYS BE MY BABY 5aRA EvaNS RA 1974 -46 4500
7 _1.6‘ ? 1 JUST CAME BACK FROM A WAR DARRYL WORLEY 903MUSIC 1942 -6 4.537
. i 19 10 LONG TRIP ALONE DIERKS BENTLEY CAPITOL NASHVILLE 1940 T 4.430
[0} 18 12 AFEELINLIKE THAT cany aLLaN MCANASHVILLE 1905 +77  4.288
‘ E(T 13 GOOD DIRECTIONS BILLY CURRINGTON MERCURY 1804 08 4.023
. -22 8 LIPS OF AN ANGEL JACK INGRAM BIG MACHINE 174 +169 3912
‘ hirz.—# 6 A WOMAN'S LOVE ALAN JACKSON ARISTA NASI-NILLE 161T_ 0180_ 3.643
‘ _2-‘5. 13 'FORE SHE WAS MAMA (LAY WALKER ASYLUM-CURB 1528 j 041— 3 556
()] 38 2 HIGH MAINTENANCE WOMAN T0BY KEITH SHOWDOGNASHVILLE 1388 +985 3215
25 ‘12 ] 20 MY, OH MY THE WRECKERS MAVERICK/WARNER BROS./WRN 1329 980 2975
. 26 9 ME AND GOD ;OSH TURNER MCANASHVILLE 1322 ) +137 3.034
‘ —Zﬁ DON'T MAKE ME BLAKE SHELTON WARNER BROS /WRN ns8 K 2.510
o ’2_9- &  MOMENTS EMERSONDRIVE MIDASINEWREVOLUTION 1096 *fﬁ} 2.437
EEN 25 18 GOOD AS GONE LiT"LE S TOWN FQUTY 1036 355 1945
[50] 31 4 FINDOUT WHO YOUR FRIENDS ARE TRACY LAWRENCE ROCKYCOMFORTICOS 925 +172 1950
—30- 8 |1 KEEP COMING BACK 0SHGRACIN LRCSTREET 866 470 1930
LUCKY MAN MONTGOMERY GENTRY COLUMBIA 636 ’W 1.483
333 32 7 STARTIN' WITH ME JAKEOWEN RA B33 +37 1408
(5,1 36 2 ADIFFERENT WORLD UCKYCOVNGTON YRICSTREET 597 467 1525
EEl 27 17 REDHIGH HEELS KELLIF PICKLER - B S8 522 1326
36] 33 5 ISN'T THAT EVERYTHING DANELLE PECK BOMACHNE 548 +56 1172

COME ON RAIN STEVE HOLY

2 GUYS LIKE ME ERIC CHURCH

DIXIE LULLABY PAT GREEN
1 GOT MORE COLE DECGS & THE LONESOME
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STUPID BOY KEITHURBAN

BEER IN MEXICO KENNY CHESNEY

LAST DOLLAR (FLY AWAY) TiMMCCRAW
TRYING TO GET BACK TO YOU DOC WALKER

ALYSSA LIES )ASONMICHAEL CARROLL
MOMENTS EMERSONDRIVE

WATCHING YOU RODNEY ATKINS

IT JUST COMES NATURAL CGEORGE STRAIT
WASTED CARRIE UNDERWOOD

STAND RASCALFLATTS

I'M NOT RUNNING ANYMORE JASONMCCOY

) LONG TRIP ALONE DIERKS BENTLEY
) ANYWAY  MARTINAMCBRIDE

THE WEIGHT AARONPRITCHETT

LADIES LOVE COUNTRY BOYS TRACE ADKINS
THE LONG WAY AROUND DIXIE CHICKS

TIM MCGRAW TAYLOR SWIFT

SHE'S EVERYTHING BRADPAISLEY

 SETTLIN® SUGARLAND

LOVE SWEET LOVE JOHNNYREID

" FOR THE MUSIC CHRIS CUMMINGS

HILLBILLY DELUXE BROOKS & DUNN

LITTLE BIT OF LIFE CRAIGMORGAN

MY, OH MY  THE WRECKERS

TAKING BACK MY BRAVE CAROLYN DAWN JOHNSON

© GHOST TOWN DUANESTEELE

BUILT TO LAST DAMIAN MARSHALL

DON'T SEND THE INVITATION (IF YOU DON'T WANNA PARTY) ADAMCRECORY MENSA/EMI

A WOMAN'S LOVE ALANJACKSON
WHAT | CAN'T FORGET JASON BLAINE

FOR WZEK ENDING FEBRUARY 11, 2007
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CURB 541 +14 1.079
CAPITOL NASHVILLE S10 +79 1.050
BNA 467 61 1056
COLUMBIA 393 +71 0.899
PLAYS
IMPRINT / PROMOTION LABEL ~ TW +/-
CAD_ITOL NASEILTE/EM! 550 3
BNASONYBMG 519 +29
CURB/EMI 506 +28
OPENRCAD/UNIVERSAL 488 -6
ARISTANASHVILLE/SDNY BMG 480 +21
MONTAGE/MIDAS/UNIVERSAL 461 +44
CURB/EMI 458 -55
MCANASHVILLE/UNIVERSAL 450 -65
ARISTWARISTANASHVILLE/SONY BMG 446 +93
LYRIC STREET/UNIVERSAL 417 +32
MAPLEMUSIC 412 -n
CAPITOL NASHVILLE/EMI 374 7
RCASONYBMG 368 2
oM 367 +7
CAPTOLNASHVILLEEMI 349 13
OPEN WIDE/CDLUMBIA/SDNY BMC 342 -47
BIGMACHINE/LNIVERSAL 330 -38
ARISTA NASHVILLE/SONY BMG 329 gli
MERCLRVNIVERSAL 324 +36
OPEN ROAD/UNIVERSAL _306_ ~ +89
KOCH 304 -43
ARISTANASHVILLE/SONY BMG 300 -8
BROKEN BOW/SONYBMC 282 +37
MAVERICK/WARNER BROS./WARNER 276 98
ANGELINE/UNIVERSAL 268 -47
ICON 262 -45
BUSYMUSIC 250 -10
238 +15
ARISTA NASHVILLE/SONY BMG r 236 2
coNn 225 -48
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AC/HOT AC

KUDL takes on perpetual market leader KPRS with—friumphant

fall ratings

Bringing Ratings Heat
To The Heartland

Chuck Taylor

CTaylor@RadicandRecords.com

he heat 1s on i the heartland. After sinking as low as 11th
place 12+ in the Kansas City spring 2006 Arbitron,
Entercom AC KUDL catapulted from a 4.4 in the summer
to a massive 6.7 share mn the tall—tying perpetual market
leader Carter Broadcast Group's urban KPR'S. Bl “That sta-
tion 1s a powerhouse in Kansas City, as are active rock
KQRC, talk KMBZ, country WDAF, oldies KCMOQO, country KBEQ and a
couple others,”” Entercom/Kansas City director ot operations Thom
McGinty says. “We regained some lost ground through the year and kad a

great tall book because we started the first six-and-a-half weeks very strong,
then seasonally adjusted and finished out the year as Kansas City’s Christmas

music station.”

The station, positioned as plaving “contin-
uous soft rock.” began its ratings resurgence in
the swmmer, climbing to a 4.4 from a 3.8 in
the spring. By the fall, KUDL ranked No. |

with adules 23-54 and 35-64, and with
women 253-54 and 35-64.
McGinty  savs  the  outlet  consistently

tweaks 1ts audience rescarch and musie. He
also credits his airstaff: “"The Morning Show
With Dan and Darcie,” Roger Carson in mid-
davs. Dina Michaels in pom.drive and the syn-
dicated Dehlah at night. "We also have the
best marketing/promotions director in the
country, Marcy Caldwell, and a2 very good
‘toolbox’ from Entercom.”

KUDL isn't the only AC i the market. [t
competes Wilks
KCKC (Star 102). which alse improved its

with Broadcast  Group’s
markee position during the pase three surveys
from a 2.2 to a 3.5—though it consistently
languishes behind KUDILL.

“There isn’t a single person on KUDL'
staft that doesn’t know we're in a battle for
the hearts of our listeners cvery break,”
McGinty savs. “lts not only KCKC but a
whole list of other competitors in this mar-

ket

grammers and air talent.”

some very good brand managers. pro-

The operations director attributes the sta-

ton’s edge to an intimate bond wichin the

FEBRUARY 16, 2007

market. "KUDL is a three-time NAB Crysal
Award

because this statt is so involved in the com-

winner over the past seven  years
munity on and off the air. Every KUDIL team
member does triple duty,” McGinty says."Dan
Hurst is a motivational speaker, Darcie Blake
covers more events and organizattons than any
10 people, Roger Carson is out spinning every
week, and Dina Michaels is our animal expert
and a champion for pet adoption. She iy also
a regular on Kansas City television.”

McGinty adds that the station’s plavlist dit-

fers from many ACs around the nation
because it is carctully tailored tor local tastes.
“Welcome to the heartland of the United

States of America, KUDLS audience is salt ot

the earth, they like to rock a little more than
some markets, and country music crossovers
are as popular as some Christian crossovers.
“We steal evervone elseN music, 0o, he
says. " The AC format has few core artists, and
then its cverything from Sheryl Crow to
Faith Hill
Muaroon5. It’s true music variety. The attitude

Hoobastank to and Lonestar to
between the records is eritical, too. They come
to us for the music. but we need them o
remember us for much more than that.
“There s a huge need for a place to get
fannlar, tfriendly. family, smart, fun, relaxing,

companionship. as opposed to loud, opinion-

www americanradiohistorv.com

‘There is a
huge need for
a place to get
familiar,
friendly,
family, smart,
fun, relaxing,
companionship,
as opposed to
loud,
opinionated,
in-your-face,
edgy, crude
and vulgar.
There’s a place
for that, but
those are
other brands,
not AC.

—Thom McGinty

KUDL/Kansas City

Most Played

Titles, Feb. 7-1

1. “Put Your Records On,”
Corinne Bailey Rae

2. “You Are Loved
(Don’t Give Up.,”
Josh Groban

3. “What's Left of Me,”
Nick Lachey

4, “Unwritten,”
Natasha Bedingfield

5. “Chasing Cars,”
Snow Patrol

6. “Have You Ever Seen
the Rain,” Rod
Stewart

7. “Who Says You Can’t
Go Home,” Bon Jovi

8. “Bad Day,” Daniel
Powter

9. “What Hurts the
Most,” Rascal Flatts

10. “Black Horse & the
Cherry Tree,” KT
Tunstall

Source: Nielsen BDS

ated. in-yvour-face, edgy. crude and vulgar.
Don't get me wiong, theres a place for that.
but those are other brands, not AC.”

McGinty adds. "1 want KUDLYS core listen-
ers to say that we are like their tavorite pair
of jeans—cthey put us on again and agan. But
there is no one answer. To some people we're
a companion at the oftice every day, to oth-
ers they ride to and trom work with us, or at
night 1t's a glass of wine to relax with the
Delilah show. Our job is to be a part of every-
one’s daily calendar, whether 165 a specitic
litestyle daypart or a weekend feature”

McGiney's overall programming strategy s
to serve every woman 25-34 in the Kansas
City metro. “les always changing, always
challenging  and  never  endimg—70%  of
KUDI's audience is women and thats where
we live every dav. I have five sisters, six sister-
in-laws.a wite annd 10 or so very smart womnen
from KUDL programming, promotions and
our sales department. Obviowsly every one ot
them is in the demo. Te makes for a pretey
good sounding board for ideas.”

Entercom s also the marker leader in
Kansas City, with no fewer than cight outlets,
allowing tor alliances that capitalize on an
overall corporate strategy. "Entercom/Kansas
City has superstar programmers and air talent,
s016s a good classroom tor me.” McGinty says.
“We meet often enough to make sure we line
up next to each other, A few vears ago theve
was no blueprmt for operativg huge clusters
so 1t's a work in progress, Mike Keck is our
market manager and Weezie Kramer 1s our
regional VP I'm sure it’s way more challeng-
g tor them.”

McGinty arrived in the marker in 1999, In
2000 Entercom 2xecutive VP of programming
Pat Paxton asked him to work with the com-
panvy four properties in Wichita, as well. 71
did that for a couple of years and have also
KXTIR. our former

smooth jazz station and now country as the

worked with dassical

Wolt. Keep i mind that all of these stations

have two very important components—great

people already  working  there  and  that
Entercom toolbox.”

Regarding tech mitiatives, such as HD
side channels, McGiney acknowledges that
the industry is exploring uncharted territo-
ry."Picture pioneers headed west in covered
wagons. That's where we arc—the anticipa-
tion, trial and error, learnmg new tricks and
how to them

incorporate Into - existing

brands. Ity excionng, and I'm happy to
report that anyone can learn new tricks—
ceven mel”

Asked what keeps MeGinty grinning as he
walks through the door after almost nine
vears, he answers like so many in radio: "It
the tact thae | have this door to walk through.
Lock what I get to do for a living and the
team | work with. My wite Jeanne is the gen-
eral manager of our family, and she lets me
work as many hours as I need to. Thar thank-
fully allows me to stav super focused on a lot

RsR

of things.”

24/7 NEWS ONLINE @ www.RadioandRecords.com

o)
w

4

rles

W

(/////,


www.americanradiohistory.com

} P
] 7
s A
-~ UR DEB A O ;
0 O Al a i k
O O A RICA DO e
A RADS A O 8 AND 29 .
E..“ =
I 14 NIELSEN BDS T HITPREDICTOR
7 §u TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
4 %% arTisT IMPRINT / PROMOTION LABEL ™w +/- MILLIONS RANK
WAITING ON THE WORLD TO CHANGE NO. 1(1WK) .
2 2% oinmavR AwARECOLUMBIA 140 T2 13385 1
UNWRITTEN g
V50 TASHABEDINGRIELD EPIC ‘?763 *12 1]'879 2 MOST ADDED
WHAT HURTS THE MOST N oy
342 gt rLaTTs WRCSTREETHOLYWooD 1O ~26 8'356 g
THE RIDDLE
_5__ 3% FVEFORFIGHTING awaRECOLUMBIA 494 7 10.337 4
BAD DAY
4 59 pawiecrowTeR waRNERBROs, 0 109 8578 5 T e
g 17 a?gA;ro SAVE A LIFE MOST INCREASED PLAYS gm 1348 +193 10.412 3 ARTIST / LABEL STATIONS
FOOLED AROUND AND
CHASING CARS FELL IN LOVE n
‘ 6 8 owpatroL povDoRMGMINTERSCOPE 105 *103 9436 6 Rod Stewart
(J/RMG)
8 8 34 &L;JNZ&LLIS EAECORDS ON cwwtg 1184 -7 6.603 n KTSM, KUMU, KVLY, KWAV, WHLG, WHUD,
: P WIKK, WLTJ, WRSA, WTCB, WYJB
HAVE YOU EVER SEEN THE RAIN _ .
= 7_‘ 2 Ronsrewast e oo & A LOVE SONG 10
Kenny Loggins
10 R KBTLTﬁV\cl;A'L"LORSE & THE CHERRY TREE ReLeNTLessvRow 08 80 730 8 {ONE EIGHTY)
o KKBA, KKMY, KQIS, KUMU, KVLY, KWAY,
: WHLG, WJKK, WJXB, WRSA
L T 9 el BARKLEY DOWNTOWNATLANTICAAvA D02 68 G008 13 g S
YOU ARE LOVED (DON'T GIVE UP) HOW TO SAVE A LIFE 6
Ly 12 ) 22 jochcroBaN wynepmse 981 200 6.049 12 E'E';?ICF)“Y
FAR AWAY KGBY, KLTQ, KSNE, WEBE, WMXS, WSHH
. W26 ieac ROADRUNNERATUMNTICLAVA 725 *65 7'06§ ) 10 —il -
STREETCORNER SYMPHONY o CHASING CARS 6
. B9 o Troms vE svaaTLanTc 091 BT 4937 15 Snow Patrol
i, Mot = (FEOL\\,([})(%F;/TA&MANTERSCOPE) .
: g KBAY, KOST, KSNE, WEBE, WFPG, WMXS
15 ]3_ 8 RISTINA ACUILERA reamve 980 120/ [g60s 14 i
OUR COUNTRY STREETCORNER SYMPHONY 6
‘ 7]67 & OiNMELLENCAMP oNvERSALREPUBLICUME. 400 D4 3104 16 ;:b Thomas
ELISMA/ATLANTIC)
SUDDENLY | SEE KESZ, KGBY, KSNE, KSOF, KYMX, WEBE
' 17_ & rTNsTALL RELENTLESSVIRGN 533 5 2552 18 . - ol '
CHANGE FAR AWAY 5
. B 4 ueERLEYLocKE CURB/REPRISE "9 i G285y ) Nickelback
= (ROAORUNNER/ATLANTIC/LAVA)
: LIPS OF AN ANGEL R WEBE, WRRM, WRVF, W
9 E_ 10 Gnoe UNIVERSAL REPUBLIC 9] 0 0615 27 KSNE 7E & ’ AWRVE
ORDINARY MIRACLE NEVER ALONE 5
. 28 3 AHMOLACHLAN SONY CLASSICAL 81 *48 0390 - Jim Brickman Feat. Lady Antebellum
(5LG)
TOO LITTLE TOO LATE X
'22 & oo DA FAMILY/BLACKCROUND/UNIVERSAL MOTOWN T 19 _0'460 ) [NEAe) ey, T, IS T
| IRREPLACEABLE HURT 4
. _2'3 5 sevonce COLUMBIA el *20 2628 TV Christina Aguilera
(RCA/RMG)
RAINCOAT
(23] 3| Ralncoa ooare 186 +29 049 30 KESZ, KGBY, WLEV, WMXS
SO NOT OVER YOU
. %6 2 Clowvee swpvRepcoM 1O 7 0573 28
. NOTHING LEFT TO LOSE
s]la 7 39«8 05% 29
:TLEADR:;E:"T e Awmacmuwim e -
. 25 12 KRAFEATURING WYCLEF JE/N g 35 19 1737 20 WRVR m‘;m
KEEP HOLDING ON Memphis, TN
. _21. 5 AVRILLAVICNE FOXRCARMG 12 g gy OM/PD: Jeriy Dean
MY LITTLE GIRL MD: Larry Wheeler
. 29 2 yvceaw CURB/REPRISE 118 il ores - = Taylor Hicks, Just To Feel That Way, 7
A THOUSAND DAYS Kimberley Locke, Change, O
. ‘ 4 Ay AKEN RGATRIAG 101 +3 0.360 Nickelback, Far Away, O
JUST TO FEEL THAT WAY FOR MORE STATIONS GO 1O
. m TAYLORHICKS misTaRMG S '89S 0267 - | www.Rac rds.com
RECURRENTS
b4 k4
& B
3 =
" TITLE PLAYS "l TITLE PLAYS
[l ARTIST/ IMPRINT / PROMOTION LABEL ™ w [l ARTIST / IMPRINT / PROMOTION LABEL ™ w
YOU'RE BEAUTIFUL HEAVEN
JAMES BLUNT (CUSTARD/ATLANTIC) 6 mas Ll < LoveLy BOYS (OR/EPIC) 730 &
YOU AND ME YOU'LL THINK OF ME
LIFEHOUSE (GEFFEN) 9G2] ios2 KEITH URBAN (CAPITOL NASHVILLE/BLG) 9 2=
EVER THE SAME DRIFT AWAY
ROE THOMAS (MELISMA/ATLANTIC) Self _jioss UNCLE KRACKER FEAT. DOBIE GRAY (LAVA) 710 a0
BECAUSE OF YOU WHAT'S LEFT OF ME
KELLY CLARKSON (RCA/RMG) CRM 7 NICK LACHEY (JIVE/ZOMBA) 703 Z39
BREAKAWAY 766 694 WHO SAYS YOU CAN'T GO HOME 685 735

KELLY CLARKSON (WALT DISNEY/+OLLYWOOD)

BON JOVI(ISLAND/IDJMC)

, Broad D

NEW AND ACTIVE
TITLE PLAYS TITLE P_AYS
ARTIST / LABEL /GAIN ARTIST / LABEL 7SAIN
WORLD 774 FIND MYSELF IN YOU L4/3
Five For Fighting Brian McKnight
[AWARE/COLUMBIA) (UNIVERSAL MOTOWN)
TOTAL STATIONS: 10 TOTAL STATIONS: 1
NEVER ALONE 72/31 TAKE ME AS | AM &3/2
Jim Brickman Feat. Lady Antebellum Mary J. Blige
(5LG) (MATRIARCH/GEFFEN)
TOTAL STATIONS: 20 TOTAL STATIONS: "
THINKING ABOUT YOU S4/15 BOSTON £0/2
Norah Jones Augustana
(BLUE NOTE/BLG) (EPIC)
TOTAL STATIONS: 15 TOTAL STATIONS: 5
MANOOLIN MOON 52/29 LEAVE THE PIECES 32/10
Sister Hazel The Wreckers
(CROAKIN' POETS/ADRENALINE) (MAVERICK/WARNER BROS.)
TOTAL STATIONS: TOTAL STATIONS: 5
THERE'S ALWAYS LOVE YOU LATELY 12/8
TOMORROW 51/25 Daniel Powter
Alison Ray (WARNER BROS.)
(CHIME) TOTAL STATIONS: 4
TOTAL STATIONS: 9

MOST
INCREASED
PLAYS

+193

+12

HOW TO SAVE A LIFE

The Fray (Epic)
WMXS +24, KGBY +12, WGSY +12, WSLQ +12, WMUY +T1,
WSHH +10, WSNY +9, KVLY +8, WJKK +8, WSNE +8

WAITING ON THE WORLD
TO CHANGE

John Mayer (Aware/Columbia)
WMGC +17, WMXS +T1, KVLY +11, WRVF +1, WFPC +10,
KOST +10, WSNE +8, KMCL +8, KMXZ +8, WRCH +7

CHASING CARS

Snow Patral (Polydo/A&M/Interscope)
WMXS +16, KNEV +15, KGBY +12, WLTJ +12, KUDL +10,
KOST +10, WMGN +7, WMY +6, WMY! +6, WIBR +5

JUST TO FEEL THAT WAY
Taylor Hicks (Arista/RMG)

WYSF +16, KUMU +T1, WHUD +9, WHLG +8, WMXC +7,
WRVR +7, KQIS +6, WJKK +6, KISC +5, KKBA +5

FAR AWAY

Nickelback (Roadrunner/Atlantic/Lava)
WYSF +16, KGBY +11, KMGL +8, WSNY +8, WLTW +7,
KISC +5, WZID +4, WWDE +4, KUMU +4, WBEB +3

FOR WEEK ENDING FEBRUARY 11, 2007

LEGEND: See legend to charts in charts section for rules and symbal explanations.
104 AC, 25 Canada AC and 23 Canada hot AC stations are electronically monitored by Nisisen
Broadcast Data Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Mediz, Inc,

All rights reserved.
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. A ' AIRP . - . . -
o -
£ o3 1 NIELSEN BDS  f¥ HITPREDICTOR NEW AND ACTIVE
B &5 Tme CERTIFICATIONS STATUS PLAYS AUDIENCE T s “TLE FLA™S
..5_,;}_0_ ARTIST B IMPRINT / PROMOTION LABEL ™ */- MILLIONS RANK i — b e Yeha
CHASING CARS NO. 1{2 WKS) 2760 -66 16150 1 BETTER THAM ME B4/20 FERGLLICIOUS 348
SNOW PATRDL POLYDOR/ASM/INTERSCOPE : Hinder Fergie
HOW TO SAVE A LIFE N2 [UNIVERSAL REPL3LICI (WILL.L.aN /A&M. INTERSCOPE)
THE FRAY g 2663 151 14198 3 MOST ADDED TCTAL STAT ONS: 1 “OTAL € TmTIONS: 9
IT'S NOT OVER = .
2654 +222 15.518 2 Y JU GIVE ME SONMETFING 127/43 SATELL TE 8921
DAUCHTRY RCA/RMG James Mcrrsoa Guster
WAITING ON THE WORLD TO CHANGE N 2443 134 271 4 {POLYDOR/INT ZRI.0P ) (REPRIE)
JOHN MAYER AWARE/COLUMBIA : TOTAL STAT ONS: i5 “OTAL STATIONS: 7
SIS RAANIAGEL UNvERoALRtun e 2261 T8 12605 S T 4E KILL (BU2Y ME) 10777 CUPIC'S CHCKEHOLD 85:21
TITLE NEW 30 Seconds To Mars Gym Clzss Heraes Feat. Patrick Stump
SUDDENLY | SEE 5194 7 12126 b ARTIST / LABEL __ STATIONS (IMMORTAL,VI3GI 4) EDECAY YNCE/F JELED BY
KT TUNSTALL RELENTLESS/VIRGIN ’ LITTLE WONDERS 13 TGTAL STAT ONS: 6 RAMEN ATLANT C/LAVA)
Q TOTAL 5TATIONS: 8
SQELQA\VC\:\AY RoADRUNNERIDMG 2090 209 Ta67 7 ?J:LT:&:‘/EASTLAHTIC) MUST HAVE [ ONE
KBBY, KCDA, KCLU, KHMX, KSRZ SIMETHING FAGHT 0 SEWN B1AS
KEEP HOLDING ON e, (L 3 o (iRt SOl Relient K = ’
y 2043 4182 8777 10 WBMX, WKDD, WiNNK, WRQX, WTVIX, G S he Fedlirg
AVRIL LAVICNE FOX/RCA/RMG, WTSS, WWMX (COTEZ/CARTOL) CHERRYTREE/IMTERSCOPE)
STREETCORNER SYMPHONY TOTAL STATIONS: 2 TOTAL STATIONS: 10
ROB THOMAS MELISMA/ATL ANTIC 1904 479 10722 8 LOOK AFTER YOU 10 .
The Fray REAL GONE 101'S _ITHI WA €9/13
::[imaag‘g\?mlgcgn; T —. 177 109 7310 12 (EPIC) Skeryl Crow Ivaneseer ce
B ) i KALZ, KCDA, £.COU, KHMX, KSII, KSTZ, (WALT DISNEY) . WIND- JF)
LET LOVE IN WMIC, WMMY,, WRQX, WXMA TOTAL STATIONS: TOTAL 3TATIONS: 10
C00CO0DOLLS WARNER BROS. 1723 28 8.726 i
iF EVERYONE CARED 7
NOTHING LEFT TO LOSE A
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OM/PD: Keith Kennedy OM/PD: Ralph Cherry OM: Alan Sledge T —
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MD: Tred Hulse MD: Marti Taylor OM/PD: Keith Clark a 35 THE RIDDLE FIvE FOR FIGHTING AWARE/COLUMBIA/SONY BMC 316 N
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APD: Carrie Benjamin MD: Denny Logan aronavis 12 34 ALL I CAN DO CHANTAL KREVIAZUK COLUMBIA/SONY BMG 243 19
: WTIC/Hartford, CT* RLCHIBERN V= .
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OM: Sue O'Neil WMXL/Lexington, KY PD: Chris M - e
PD: Brian Demay PD/MD: Dale O'Brian APD /N:B, h :VV; 25 23 LAKE OF FIRE SHAYE GV 5 35
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WKRQ/Cincinnati, OH* MD: Jill Bucco XM Flight 26/Satellite*
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KOMX/Dallas, TX* APD/MD: Debbie Mazella WQKX/Sunbury, PA EN ! IRREPLACEABLE BEYONCE COLUMBIA/SONY BMG 53_8_ -18
OM: Pat McMahon KCDU/Monterey, CA* EA?): %:;vs'gltve €| U+ UR HAND PN LAFACE/SONYBMG 527 #13
PD: Rick O'Bryan OM/PD: Kenny Allen : u : s
MD: Liss Thonas ey WBOW/Terre Haute, IN Ui ] “ IF EVERYONE CARED N(CKELBACK o SIB 496
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WMMX/Dayton, OH* PD: Scott Shannon KLZR/Topeka, KS* I WONDERFUL (TOO LATE) (HANTAL KREVIAZUK COLUMBIA/SONYBMC 450 a7
OMY/PD: Jeft Stevens MD: Tony Mascaro PD: Jon Thomas Lo ) .
APD: Shaun Vincent WPTE/Norfolk. VA® MD: Bobby Rock R = LOVE YOU LATELY DANIELPOWTER WARNER BROS./WARNER 7447 -24
KALC/Denver, CO* PO: Barry Mckay KZPT/Tucsan, AZ* B } LIPS OF AN ANGEL HINOER UNIVERSAL REPUBLIC/UNIVERSAL 427 =31
PD: Dave Symonds MD: Heather Branch OM: Darla Thomas = .
APD/MD: Sam Hill KYIS/Oklahama City, OK* APD/MD: Leslie Lois L = LET LOVE IN (00COODOLLS WARNERBROS./WARNER 426 -25
KIMN/Denver, CO* OM/PD: Chris Baker KLRK/Waco, TX s P CHASING CARS SNOW PATROL POLYDOR/ASM/INTERSCOPE/UNIVERSAL 395 2
PD: Jahn Roberts MD: Phil Inzinga OM: Tom Barfield r o -,
APD/MD: Michael Gifford WMXO/Olean, NY PD/MD: Dusgin Drew 15 ; STREETCORNER SYMPHONY ROB THOMAS MELISMA/ATLANTIC/WARNER 395 -41
KSTZ/Des Maines, IA* PD/MD: Aaron James ARMREE bR s . 2 GRACE KELLY MikA CASABLANCA/UNIVERSAL 356 +50
PD: Jim Schaefer KQKQ/Omaha, NE* WRQX/Washington, DC* ~ -
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KSRZ/Omaha, NE
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KSI/E| Pasa, TX* WOMX/Orlando, FL* SBA:ChBS Walters . THE MUSIC DAVIDUSHER MAPLEMUSIC 300 +43
OM: Courtney Nelson PD: Jeff Cushman : LizRyan F
PO/MD: Justin Riley MD: Laura Francis KFBZ/Wichita, KS* 3 ! SNOW ((HEY OH)) REDHOTCHILI PEPPERS WARNER BROS./WARNER 294 33
WBQB/Fredericksburg, VA KBBY/Oxnard, CA* PD: JJ Morgan D NOTHING LEFT TO LOSE MAT KEARNEY AWARE/OLUMBIVSONYBMG 288 +6
OM/PD: Chris Carmichael APD/MD: Matt Michaels WINC/Winchester, VA N s X
MD: Crystal Presley KFYV/Oxnard, CA* OM/PD: Jeft Adams 25 ) HURT CHRISTINA ACUILERA RCA/SONY BMC . 2_83 23
KALZ/Fresno, CA* OM/PD: Mark Ellott APD/MD: Paula Kidwell 235 THROUGH GLASS STONE SOUR ROADRUNNERWARNER 240 -23
= i ° 1
OM'PD' E.'Cums N 1 Nverick WXLO{Worcester, -y 27 | DON'T FEEL LIKE DANCIN' SCISSORSISTERS UNIVERSAL MOTOWN/UNIVERSAL 234 -43
APD: Laurie West KPSI/Palm Springs, CA OM/PD: Jay Beau J'ones : i ¥
MD: Danny Hill PD: Connie Breeze APD/MD: Mary Knight 523132 WELCOME TO THE BLACK PARADE MY CHEMICAL ROMANCE REPRISEWARNER 220  +6
* .
W|.NK/Ft. Myacs, L D Erades Rean . 2 OVER IT KATHARINE MCPHEE RCA/SONYBMC 216 +70
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H 9 MISTER MAGIC PETER WHITE LEGACY/COLUMBIA 150 o
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"% 24 THE TOTAL EXPERIENCE BONEY JAMES FEAT, GEORCE DUKE CONCORD 36 A7

5 8 YOU'REBEAUTIFUL KENNYC ARSTARMG 1300 <5

Tom Murphy marks a de@e as wake-up host at WNWV

Good Morning,
Cleveland

Carol Archer

CArcher@RadioandRecords.com

long and winding road brought him to smooth jazz radio, but

Tom Murphy was an aficionado of the music long before his

10-year morning drive sunt began ac Elyria-Lorain Broadcast-

ings WNWV/Cleveland. As a high school student in the early

"80s, Murphy followed such seminal aces as Tom Scott and Spyro

Gyra. A dozen vears would pass before he entered the profes-
sional ranks of smooth jazz.

While attending a local broadeasting school. he was cold, like many aspiring broad-
casters, that a prerequisite for a career in radio was working for peanuts in a minuscule
market no one had ever heard of, Murphy tulfilled chat prophecy when he landed his
first radio job in a dny market as the overnight board op for CHR/top 40
WSTS/Lawrinsberg, N.C., a station with a 100,000-wate blowtorch.

Murphy still remembers his hunger for jazz i1 those days: Driving to Norfolk for the
Hampton Jazz Festival. Seeing Whitney Houston and opening act, a voung Kenny G, at
the Budwesser Supertest. Adding Metallica and Guns N7 Roses as M1 ac rock
WROV/Roanoke, all while requesting Fourplay’s firse CID with *Afeer the Dance ™ from
Warner Bros. Serving as presenter at the Smooth Jazz Awards in Chicago.

Murphy says he enjoys sharing anccdotes like these with listeners, because they per-
sonalize the music for them,

Like most of his smooth jazz programming peers WNWV PD Bernie Kimble believes
that music is still the star in mornings. However, he is quick to add that loyal Pls choose
WNWV because Murphy is“a great wake-up personality ™ who sounds so awake at 5:30
an., it’s like he has been in the studio since nudnight. “*He’ not waking up with you,”

Kimble says. "He's already awake”

Talent Matches Usage

Murphy moves the morning show along skillfidly, Kimble suggests, without grasping tor
ideas. He praises Murphy's pleasant personality and natural instinets for balancing show
clements. Effective simooth jazz morning hosts provide sufticient “courtesy intormation”
to keep people aware of how trathic and weather may affect them, he says, and enough
music information to keep them connected to the entertainment tield.

“Because thats what we do best: entertainment,” Kimble explains, “We don't tell
jokes, but we do have things that are interesting and light. Other personalites do the
same, but Tom 1s outstanding because of the quality of his presentation—and his per-
formance level is great”

According to Kimble, listeners want something positive first thing in the morning.
not someone yelling at them or dispensing more information than they can absorb.” Tom
gives you just enough.so you know what he said without having to work for it and he’s
consistent in that presentation.”

Murphy shares Kimble perspective.” My goal is to stay up and positive. and to let lis-
teners know it’s going to be a good day, even it ity minus-three degrees.” he savs. Of all
service elements, Murply says trathic is most important because people want to know
what is ahead of then, as quickly as possible.

“We want to tell them about the music were playing too, because our listeners are

very passionate about it” he adds. Metro Trathie provides the former, Murphy, the lateer.
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‘ ‘My goal is
to stay u

and positive,
and to let
listeners
know it's
going to be a
good day,
even if it’s
minus-three
degrees.’
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I'he show’s primary benchmark is a giveaway called Anybody's
Guess, where Murphy asks a music-oriented question. one often
related to an artist marking a birthday. Participants get three guess-
es: the tourth caller with the righe answer wins a CID or concert
tickets. "Its topical,” he says,

Murphy sces his responsibility as setting up listeners, especial-
Iy Pls, for the entre day. He provides a preview of what they
can expect, both on the station and in the market. tor the rest
of the dav.

Off-air, Murphy gets out and meets listeners at station eventes and
chient promations, such as a recent appearance at & large-scale annu-
al home and garden show. Leading landscape architects designed gar-
dens for model properties matched to local celebriey hosts. Murphy
broadcast live trom the garden of a stately two-srory manor based
on an Irish castle. complete with a moat that he says took 20 days
to build and five to tear down.

WNWV'S stburban location about 30 minutes west of down-
town Cleveland makes it an incomwenient stop for touring smooth
jazz artists. Still, one of his fondest memories imolved a visit from
guitarist Peter White on the morning he celebrated his 10th anniver-
sary at the station. White's wife Robin hails from the arca and both
the guitarist and morning man have children of the same age. ™ We
had our wallets out, sharing tamilv photos,” Murphy recalls of the
warm on-air exchange.

Other Murphy scrapbook noments include being a guest
presenter aboard Warren Hill's Smooth Jazz Cruise and running
into Rick Braun when the trurmipeter was shopping for cigars
in Nassau.

Murphy tried to leave radio once but it was a bust. After two
months at a local newspaper, he returned as a pare-time board op
at WNWYV news/talk sibling WEOT-AM. When Kimble took a
two-year hiatus to sign on WJJZ/Philadelphiac Murphy segued
to mornings on the venerable smooth jazz outlet, which wrns
20 s year.

“Tean't imagie doing anything eise.” he says. “And like every-
one. 'm ahways looking for ways to make people more aware of

what great people and artists we have in smooth jazz.” RR

24/7 NEWS ONLINE @ www.RadioandRecords.com
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F g X NIELSEN BDS
F &5 TITLE CERTIFICATIONS PLAYS AUDIENCE
2 $Z  aRTiST IMPRINT / PROMOTION LABEL ™ - MILLIONS RANK
GIVE ME THE REASON NO.15WKS) i
U 16 Rk whALOM enoevous 028 32 7108 '
BLOOM MOST INCREASED PLAYS -
37 ioiasar cReveRve O/ *B0 8270 3 MOST ADDED
MORNIN'
2 25 ORGE BENSON & AL JARREAL MoNSTERicOncoRD 000 39 5848 5
GIRL IN THE RED DRESS
4 B RriCKARUKAS TRPPINNRHYTHM 420 e 5261 6
YOU'RE BEAUTIFUL
502 e wemewe 486 19 6258 4 — —
WAY UP! ARTIST / LABEL STATIONS
e . 19 WAYMAN TISDALE RENDEZVOUS 43 42 6.416 2 HYPNOTIC - 6
DRESSED TO CHILL Boney James
8 33 | amONvEADOWS Weapsup 598 35 sZes 12 (CONCORD)
THINKING ABOUT YOU KBZN, KSSJ, Sirius Jazz Cafe, WJZW,
712\ orarjones suenotee, 22 8 45079 [T A
THE TOTAL EXPERIENCE SLICK 3
8 27 GONEY JAMFS FEATURING CEORCE DUKE CONCORD 380_ i procol 7 Eric Darius
BEAT STREET (NARADA JAZZ/BLG)
0 37 T PEAK/CONCORD 378 +2 3.576 13 KJZS, WIZW, WNWV
MISTER MAGIC READY FORLOVE 3
-"_ 12 CETERWHITE LEGACYICOLUMRIA ST *24 St 0 Walter Beasley
HEART OF THE MATTER (HEADS UP}
225 e UNveRsaLMOTOWN 41 4 4594 8 KOAS, Sirius Jazz Cafe, WSJW
SO AMAZING HELLO BETTY 3
'5_’ 7 PATTIAUSTIN menoEzvous o) 36 3428 4 Jeff Golub
FORWARD EMOTION (NARADA JAZZ/BLG)
}4 J 41 DECES OF A DREAM veapspe 292 18 2808 16 KJCD, KJZ5, kwJzZ
FREE AS THE WIND SAVE ROOM 2
Bl 32 Gnunsters weeN N RHYTHM 276 46 304515 John Legend
GOOD TO GO {G.0.0.D./COLUMBIA}
‘ ® 2 lckioes weapsup 209 30 1788 22 KSSJ, WYMY
SAVE ROOM " RHYTHM METHOD z
. 5 unLicen coopfowmpa 209 +B6 3796 W gy
SO NOT OVER YOU (PEAK/CONCORD)
Ll 7 4 Syaveo smpveencow 208 V7 239% 18 KBZN, WQCD
READY FOR LOVE H C v W
L ]2 s WALTER BEASLEY wose | B 23 e 24 ::::Jﬁ:sc ABOUT YOU 1
IT MIGHT BE YOU (BLUE NOTE/BLG}
@ 28 W KOZ FEATURING INDIA AREE ceoL 180 27 1746 23 KTWY
SLICK [ -
. B 10 o barus NARADAJAZZBL V@ 23 2894 17 s:ﬁanir }
IF YOU ASK ME (GRP/VERVE)
@ 2 1B rcoLon NARADA JAZZ/BLG ‘171 ) 22 yss 26 WLVE
ESCAPE Lo -
B 20 ERICKMAN FEATURING MARC ANTOINE a9 G2 L0578y 127 GIRCINATHEREDITRESS '
LOVELY DAY Gr;gg Kr: mk?:
! (TRIPPIN "N RHYTHM)
?]_ B oHiLippe SIS TRIO CENRENDEZVOLS 17 12 1413 25 WLVE
RHYTHM METHOD
8 2 PAUL BROWN PEAK/CONCORD 126 47 1.801 2 ADDED AT...
OH, WHAT A BEAUTIFUL MORNING WSJW ST
25 1B CHARLES - THE COUNT BASIZ ORCHESTRA HEAR/CONCORD |26 2 0'8‘/"_2_ 23 Harrisburg, PA y /&"zz 927
READY TO PLAY X
2 4 124 7 1881 20 OM: Tom Shannon
- :;LS o BAIATSR PD/MD: Paul Scott
YPNOTIC MOST ADDED 7
29 2 112 +45 2.008 g Walter Beasley, Ready For Love, 9
BONEY JAMES CONCORD Boney James, Hypnotic, 3
MY GEISHA Kelly Sweet, Raincoat. 3
29 1 N 2 y o £
2_7 78 PAOLO RUSTICHELLI NExtace 102 4 s 1035 B Paolo Rustichelli, My Geisha, 2
NDW FOR MORE STATIONS GO T0:
. m KYLE EASTWOOD RENDEZVOUS 2 el gost v nandRe cordsicam
RECURRENTS
b 4
v
£ TITLE PLAYS TITLE PLAYS
Sl ART ST/ IMPRINT / PROMOTION LABEL ™ w ARTIST / IMPRINT / PROMOT!ON LABEL ™ w
IF 1 AIN'T GOT YOU ALWAYS THINKING OF YOU
ERIC JARIUS (NARADA JAZZ/BLG) 304 287 NICK COLIONNE (NARADA IAZZ/BLG) 85 177
§ CALL IT LOVE WHAT DOES IT TAKE (TO WIN YOUR LOVE)
LIONZL RICHIE (ISLAND/IDIMG) 242 2es PETER WHITE (LEGACY/CO_UMBIA) 173 e
IT'S TOO LATE SATURDAY COOL
MICHAEL LINGTON (RENDEZVOUS) 241 249 BRIAN SIMPSON (RENDEZVOUS) 165 EH
CHILLAXIN LET'S GET STARTED
EUGE GRODVE (NARADA JAZZ/BLG) 214 185 BRIAN CULBERTSON (GRPIVERVE) 18] ey
MISMALOYA BEACH s SAY IT'S SO 53 165

RAY PARKER JR. (RAYDIO)

RICHARD ELLIOT (ARTIZEN)

P O R D g
‘ ’ Broad D
TITLE PLAYS TITLE PLAYS
ARTIST / LABEL IGAIN ARTIST / LABEL /GAIN
AT THE MODERN 61/7 LIKE A STAR 41/3
Joyce Cooling Corinne Bailey Rae
(NARADA JAZZ/BLG) {CAPITOL)
TOTAL STATIONS: 5 TOTAL STATIONS: 3
COOL TO THE TOUCH 5572 CANDIE 35/8
Greg Adams Lin Rountree
(RIPA) (NUMILLENNIUM/BDK)
TOTAL STATIONS: 7 TOTAL STATIONS: 4
LUCKY 471 FEELING GOOD 34/3
Keri Navarro Randy Crawford & Joe Sample
(POSITIVE) (PRA)
TOTAL STATIONS: - TOTAL STATIONS: )
BLOOM

Mindi Abair (GRP/Verve)
KOAS +23, KRVR +14, WQUD +7, WS W +7, KIFM +6,
WJZZ +5, KBZN +5, KYOT +4, KKSF +3, WS +3

SAVE ROOM

John Legend (G.0.0.D./Columbia)

KYOT +17, WNUA +14, WJZZ +11, WQCD <10, WNWV +7,
KIFM +6, KUZ <2, KDAS +), SIIC +1, WIZW +1

RHYTHM METHOD

Paul Brown (Peak/Concord)

KSSJ +13, WQCO +12, KBZN «7, KWJZ +5, KIFM +3,
SIC +2, XWRC +2, KTWV +, KJZS +, KHJZ +1

HYPNOTIC

Boney James (Concard)

WQCD +1, WIZZ +8, KYOT +7, KBZN +7 WNUA +3,
WSIW +3, XWRC +2, KWJZ +2, JS) +2, WJZI +2

WAY UP!

Wayman Tisdale (Rendezvous}
KRVR +16, WNUA +3, WYJZ +6, KBZN +5, WIZZ +4,
WOSJ +4, KHJZ +2, WQCD +, KJCD +, KIFM +1

FOR WEEK ENDING FEBRUARY 11, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.
32 smooth jazz stations are electronically monitored by Nielsen Broadcast Data Systems 24
hours a day. 7 days & week. Indicator chart comprised of 17 reporters.

© 2007 Nielsen Business Media, Inc. All rights reserved.

WJZZ/Atlanta, CA*
PD/MD: Dave Kosh

WEAA/Battimore, MD

PD: Sandi Vallory

APD/MD: \arcellus "Bassman
Shepard

WSMJ/Baltimore, MD*
PO/MD: Lori Lewis

WVSU/Birmingham, AL
OM/PD: Andy Parrish

WNUA/Chicago, IL*
OM/PU: Darren Davis
MD: Rick O'Bell

WNWV/(leveland, OH*
OM/PD: Bemie Kimble

WDSJ/Dayton, OH*
PD: Sandy Callins
MD: Skip Forter

KJCD/Denver, CO*
PD/MD: M chael Fisches

WVMV/Datroit, MI*
OM/PD: Tem Sleeker
MD: Sandy Kovach

WZJZ/Ft. Myers, FL
MD: Randi Bachman

WSBZ/Ft. Walton Beach, FL
PD: Mark Catter
MD: Mark Edwards

WSJW/Harrishurg, PA*
OM: Tom Shannon
PD/MD: Paul Scott
WJZA/Columbus, OH*

PD/MD: Bill Harman

WQTQ/Hartford, CT
PD/MD: Stewart Stone

KHJZ/Houston, TX*
PD: Maxine Todd
APD/MD: Greg Morgan

KPVU/Houston, TX
PD: Wayre Turner

WYJZ/Indianapolis, IN*
OM/PD: Carl Frye

WISJ/Jacksonville, FL*
OM/PD- Joel Widdows

KJLU/Jefferson City, MO

PO/MD: Dan Turnes

KOAS/Las Vegas, NV*
P0: Samantha Pascual
MD: Lynn Briggs

24/7 NEWS ONLINE @ www.RadioandRecords.com

SMOOTH JAZZ REPORTERS

KUAP/Little Rock, AR KRVR/Modesto, CA*
PD/MD: Michael Neliums OM/MD: Doug Wulff

PD: James Bryan
KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Vienna Yip

KTWV/Los Angzles, CA*
PD: Paul Goldstein
APD/MD: Ricei Filiar

WCGRV/Melbourne, FL
OM: C.J. Samason
PD/MD: Randy Bennett

WVAS/Montgomery, AL
OM: Candy Capel
MD: Jay Holcey

WQCD/New York, NY*
PD: Blake Lawrence
MD: Carolyn Bednarski

WHOV/Norfolk, VA
PD: Kevin "The Moose" Anderson

KiJZ/Portland, OR*
OM/PD: Tony Coles

KJZS/Reno, NV*
PD: Jay Davis

KSSJ/Sacramento, CA*
PD/MD: Lee Hansen

KBZN/Salt Lake City, UT*
OM/PD: Dan Jessop

KIFM/San Diego, CA*
PD: Mike Vasquez

DMX Jazz Vocal Blend/Satellite
PD/MD: Rochelie Matthews

DMX Smooth Jazz/Satellite
PD/MD: Rochelle Matthews

KWJZ/Seattle, WA*
PO: Carol Handiey
MD: Dianna Rose

KCOZ/Springfield, MO
OM: Jae Jores
PO/MD: Jarrett Grogan

WSJT/Tampa, FL*
PD: Ross Block
MD: Kathy Curtis

WJZW/Washington, DC*
OM/PD: Kenny King

Jones Radio

Networks/Satellite*
OM/PD: Steve Hibhard
APD/MD: Laurie Cobb

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnatly

APD: J. Wiedenherner

WLVE/Miami, F *
OM/PD: Rich McMillan

WJZI/Milwaukee, WI*
PD: Stan Atkinsor

WL0Q/Orlando, Fi*
PD/MD: Brian Morgan

KYOT/Phoenix, AZ*
PD: Smokey Rivers
APD/MD: Angie Handa

MD: Kelly Cole

KKSF/San Francisco, CA*
PO/MD: Ken Jones

KJZY/Santa Rosa, CA

Sirius Jazz Cafe/Satellite*
PD: Shirley Maldonado
MO: Rick Laboy

XM Watercolors/Satellite*
PD/MD: Shirlitta Colon

PD: Cordon Zlot
APD/MD: Rob Singletan

wWWwW.americanradiohistorv.com

* Monitored Reporters
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It takes imaging, promotions and listener involverment

Keeping Classic Rock
Sounding Fresh

Mike Boyle

MBoyle@RadioandRecords.com

usic always was and always will be the driving force n the
classic rock format. R&R couldn’t find a classic rock pro-
granuner to dispute that. However, despite the occasional
new release from a classic rock act or shuttling vintage
material 1in and out of rotation, there 1sn’t a whole lot of
musical ammunition to keep classic stations sounding fresh
and listeners coming back tor more. M This reality has forced programmers to
step up eftorts in the arcas of imaging, weckend programming and promotions.
They've also learned that engaging listeners and putting some programming

control into their hands can really make a difterence.

Gireater

To that Media’s WCSX/
Detroit programs “My Tunes Classic Rock

end,

Block™ weekends. The classic rocker drives lis-
teners to its Web site to make submissions.
Atter selecting blocks, the station’s jocks
phone listeners to record segments for play-
back during the coming weekend.

OM Bill Stedman says
it's not about listeners
being on the air as much
as it is tor them to hear
their favorite songs.

“To not include the lis-

teners more and more s a

mistake.”  Stedman  says.

Stedman

“Its not being cheap or
lazy, 1t's smart programming. And the more vou
do will set you apart trom the pack.”

To keep station visibility high, WCSX uses
a fleet of listener-owned “pace cars” that roam
the Motor City wrapped in art elements from
their owner’s favorite classic rock albums. The
cars also display station branding.

According to Emmis classic rock WLUP
(the  Loop)}/Chicago  PDD Tim  Dukes,
“Everything today is about me. It's 'my” blend
of music on ‘my’ iPod. les the news 17 want
when 'I" wanc it from the Web sites 'I" depend
on. Radio has to respond to that and create
formatic  opportunities  that  show people
we're about “vou™ as well.”

Citadel classic rock WGRF (97 Rock)s

FEBRUARY 16, 2007

‘Radio has
to respond
to an
Create
formatic
opportunities
that show
people we're
about “you"
as well.

—Tim Dukes

ropicality and relatability. "Having  che

jocks putdng  their personal stamp on
something is just as important because it
helps listeners relate.”

Mud applies that philosophy to promotions,
too, such as lifestyle-ori-
ented ticket giveawvays o
a hot concert in town.
Keeping in mind who his
audience is, Mud will also
throw in money to pay tor

the  listener’s  babysiteer

that night.

Mud

Convineed that his care-
tully rescarched music 1s “bulletproot,” Mud
says imaging is the “most important clement”
in "NRQ’s presentation. ™ Peorle tell us all the
ame how they like ‘those things you ply
between the songs.” ™

“Be relentless in freshening vour station’s
mmaging,” Buchnmann savs. "Ie brings a whole
new vibraney to light for the classic rock music
you play.”

Finally, Mud offers this tidbit to remain tresh
and vibrant: “It’s imperative as a classic rock
programmeer that you live the hfestyle and chat
what the audience

you understand goes

through every day.” ReR

Promoting ‘New’ Classic Rock

Buttalo P John Hager is on the same page
with Stedman and Dukes. The station, which
recently celebrated its 30ch birthday, involves
listeners - “shuftle™ weekends and
themed weekends around such events as the
Super Bowl, where listeners put together

Usuper sees.”

uses  milestones  to
spectal programiming around.
such as a recent “blizzard
ot "77" theme day. where
the station played nothing
but songs tfrom the vear of
the notorious snowstorm
that shut the city down
for more than a week, caused $300 million in

damages and resulted in 29 deaths.

(Q104.3)/New York PD
feels, as many PDs in the format do, that being

Buchmann says. “Itx as casy as having the
jocks talk about [topical] events such as the
Cramimys.”

too steeped in that content, but you have to

touch on 1t.”

P Mud also preaches the importance of

builds

Hager also occasionally

build

Hager

Clear  Channel  classic

rock  WAXQ
Bob

Buchmann

topical every day is a major component to

staying fresh.

“Relate classic rock music to pop culture,”

Dukes cautions, however, that “you can’t be

Clear Channel classic rock WNRQ/Nashville

www americanradiohistorv com

Industry veteran Pau Yeskel, who
runs AIM Strategies, a promotion
and marketing consulting
company that works with labels,
radio and retail, spends a lot of
time interacting ‘with classic rock
arogrammers. Hz says he's
+oticed a genuine increase in the
oast few years in those
programmers’ interest and
axcitement about new music from
classic acts.

“The amount of spins you get
now on a big release has doubled or
tripled compared to v/hat you could
get a few years ago,” he says.

Ask Yeskel what dassic rock
programmers want most when it
comes to a classic act’s new
release and you may be surprised.

“Just the basizs. The thing that
goes over the best, the most use-
ful, cost-effective tool in proroting
these new releases is the artists
themselves. There's 1othing like
having Pete Townshend, Bob
Seger, Peter Frampton or any of
these artists call ng a radio station
to do a phoner or to cut IDs. But
the best thing is when they’ll come
to the station and dc an acoustic
set. Involving the artist is the best
possible thing you can do.”

24/7 NEWS ONLINE @ www.RadioandRecords.com

Ard, believe it or not, the
artists, who know hcw demanding
and craining the radio promotion
drill @n be—somethng many
avoiced like the plag e in their
heydays—are as cooperative as can
be tadlay.

“It's interesting,” Yeskel says.
“Projrammers have reported
back how animated and totally
into t Pete Townshend has been
on tteir airwaves tzlking about
the Wha's recent release
‘End ess Wire. ” Yeskel tells a
story of a conversa:ion he
recemtly had with Taownshend
backstage at a Macison Square
Garden show in New York, in
whic the guitarist said, “Wa
have to do this now,” referring tc
his promotion duties at radio.
Yeskal says the roc< icon weas as
enth.siastic as most classic rock
artiss hawking th&r new wares
are these days.

Ard the marketer predicts clas-
sic rack programme~s are looking
forward to a new Eagles album
this vear, plus the uacoming
Police and yet-to-be announced
Van alen reunion tour will no
doukt spark huge tizket, live CD
and JVD sales. —M3
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TITLE

ARTIST

] 1 15 SNOW ((HEY OH))
REDHOT CHILI PEPPERS

WEEKS
ON CHART

PAIN
76 TiiRer Davs crace
6 STARLIGHT
" MusE

FACE DOWN

THE RED JUMPSUIT APPARATUS
FROM YESTERDAY
30 SECONDS TOMARS

10 FAMOUS LAST WORDS
MY CHEMICAL ROMANCE

DASHBOARD
MODEST MOUSE

FALL OUT BOY
1 ANNA-MOLLY
INCUBUS
READ MY MIND
THE KILLERS
WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE
BREATH
BREAKING BENJAMIN
DIG
INCUBUS
PRAYER OF THE REFUGEE
_ RISEAGAINST

LOVE LIKE WINTER
_2L AFI

35 THROUGH GLASS
STONE SOUR

o))

bl

KAISER CHIEFS

I STILL REMEMBER
BLOC PARTY

TAKING BACK CONTROL
SPARTA

FULLY ALIVE
FLYLEAF
EVERYTHING
BUCKCHERRY

JANE FONDA

MICKEY AVALON

LE DISKO

SHINY TOY GUNS

YOU'RE ALL | HAVE

SNOW PATROL

FREAK ON A LEASH {(UNPLUGGED}
KORN FEATURING AMY LEE

LITHIUM
EVANESCENCE

I

v

N NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

NO. 1(5WKS)

¥ HITPREDICTOR
STATUS

WARNER BROS.
JIVE/ZOMBA
WARNER BROS.
r

VIRGIN
IMMORTAL/VIRGIN
i

REPRISE

T
EPIC

THIS AIN'T A SCENE, IT'S AN ARMS RACE hrd
FUELED BY RAMEN/ISLANO/IDJMG

1
IMMORTAL/EPIC
tr
ISLAND/IDIMC
Ny
REPRISE
HCLLYWOOD
1
IMMORTAL/EPIC
o

GEFFEN

TINY EVIL/INTERSCOPE

N

ROADRUNNER

THE KILL (BURY ME)
3D SECONDS TOMARS IMMORTAL/VIRGIN
FOREVER
£ PAPA ROACH EL TONAL/CGEFFEN
1o PHANTOM LIMB °r
THE SHINS SuB POP
3 THE DIARY OF JANE Ny
L BREAKING BENJAMIN HOLLYWOOD
WELL ENOUGH ALONE  MOST INCREASED PLAYS/MOST ADDED
= CHEVELLE EPIC
NAIVE
THE KOOKS ASTRALWERK§
10 THINK I'M IN LOVE
BECK INTERSCOPE
LAZY EYE
SILVERSUN PICKUPS DANGERBIRD
g VOICES
SADSIN CAPITOL
g IT'SNOT OVER
- DAUGHTRY RCA/RMG
SILLYWORLD
STONE SOUR ROADRUNNER
38 LIAR (IT TAKES ONE TO KNOW ONE)
TAKING BACK SUNDAY WARNER BROS
LADIES & GENTLEMEN
SALIVA ISLAND/[DJMG
jg GOODBYE
pe | ARMY OF ANYONE FIRM
RUBY

B-UNIQUE/UNIVERSAL MOTOWN

VICE/ATLANTIC

HOLLYWOOD

OCTONE/V/RMG

ELEVEN SEVEN/ATLANTIC/LAVA
MYSPACE/INTERSCOPE
UNIVERSAL MOTOWN
POLYDOR/AGM/INTERSCOPE
VIRCIN

WIND-UP

RID % BOO
> D .
A 28 O OR {
A J
PLAYS AUDIENCE
™ +/-  MILLIONS RANK
1844 -64 8.587 1
1797  +26 7.002 2 MOST ADDED
1599 +103 6.986 3
1589 -19 6.443 6
1563 +17 5.673 9
: TITLE NEW
1501 4109 5967 8 _ ARTIST/LABEL STATIONS
- I WELL ENOUGH ALONE 12
Chevelle
1376 +57 5.246 10 (EPIC)
= r i e KNXX, KTBZ, KUCD, WEND, WHTG, WJBX,
1333 +74 6.149 v/ WMFS, WNNX, WPBZ, WTZR, WXRK,
wzJo
1294 =252 6.986 4 FREAK CTN A LEAST-! =
B (UNPLUGGED) 10
n77 +89 6.593 5 Korn Feat. Amy Lee
(VIRGIN)
KFMA, KJEE, KTBZ, KUCD, WHRL, WNFZ,
e 102 . f..90§ 2 WTZR, WWOC, WZJO, WZNE
1071 +177 3.515 18 1 EVERVTHING 8
= = Buckcherry
(ELEVEN SEVEN/ATLANTIC/LAVA)
1e2) Mok K e KCXX, KFTE, KQRA, KUCD, WEND, WLRS,
WNFZ, WSWD
1032 +76 3.884 15 —_— . —
- —11 DIG S
E Incubus
983 196» 3.225 i 20 AMMORTAL/ERIC)
KEDJ, KPNT, WKQX, WPBZ, WZNE
963 -109 3.873 16 S R
IT'S NOT OVER 4
870 +58 S5.064 11 Daughtry
(RCA/RMG)
WDYL, WMFS, WTZR, WZJO
857 +11 2270 23 _
L] THINK I'M IN LOVE 4
843 w78 3.946 14 Beck
(INTERSCOPE)
WDVYL, WEND, WTZR,
808 -126 3.553 17 o L; — EJ,O =
. YOU'RE ALL | HAVE 4
644 +237 2201 24 Snow Patrol
(POLYDOR/A&M/INTERSCOPE)
641 .83 2656 21 KUCD, WARQ, WCYY, WRWK -
i N =7 JAMBI 4
637 +77 2.048 25 Tool
{TOOL DISSECTIONAL/VOLCANO/ZOMBA)
621 a2 3268 19 IV(ROX, WARQ, WTZI?, w210 i
ALL THE SAME 4
587 +39 1.655 30 Sick Puppies
e (ADRENALINE)
562 .96 1607 3 AK‘JEE, WHTG, WLUM, WSUP{ R
I SAY THIS SOONER
555 +42 1.840 28 (NO ONE WILL SEE
THINGS THE WAY | DO). 4
The Almost
516 -77 1.843 26 (VIRGIN)
KNXX, KRBZ, KXTE, WGRD
S10 5 0.984 =
466 -200 1151 40
425 +65 1.085 =
417 +34 1173 39
384 -146 0.757 3
382 12 1.221 37
377 +38 1.819 29 ADDED AT...
372 77 1893 27 WBRU
F Providence, R!
369 58 1428 33 PD: Chris Novello
MD: Noah Chevalier
364 +77 1175 38 The Kooks, Naive, 9
—a T Regina Spektor, Fidelity, 4
360 +65 1357 34
— FOR MORE STATIONS GO TO:
352 =24 1.080 =

www.RadioandRecords.com

TITLE

ARTIST / LABEL
ALL THE SAME
Sick Puppies
(ADRENALINE)
TOTAL STATIONS:

NEW AND ACTIVE

ALL THESE THINGS | HATE

(REVOLVE AROUND ME) 298/56

Bullet For My Valentine
(JIVE/ZOMBA)
TOTAL STATIONS:

HANG ME UP TO DRY

Cold War Kids

(DOWNTOWN/ATLANTIC/LAVAY}

TOTAL STATIONS:
PARALYZER

Finger Eleven
(WIND-UP)
TOTAL STATIONS:

THE ENEMY
Godsmack

(UNIVERSAL REPUBLIC)
TOTAL STATIONS:

MOST

PLAYS TITLE PLAYS
/GAIN ARTIST / LABEL IGAIN
299/80 WOLF LIKE ME 24215
TV On The Radio
(INTERSCOPE)
28 TOTAL STATIONS: 28
BETTER THAN ME 214/
Hinder
[UNIVERSAL REPUBLIC) .
TOTAL STATIONS: 19
33
TELL ME 209/27
291/28 Dropping Daylight
(OCTONE]
TOTAL STATIONS: 18
26
FIDELITY 198/73
279/88 Regina Spektor
(SIRE/WARNER 8ROS.)
TOTAL STATIONS: 15
29
WOW, | CAN GET
262/24 SEXUAL TOO 171/24
Say Anything
(DOGHOUSE/J/RMG)
16 TOTAL STATIONS: 25

INCREASED

PLAYS

INCREASE IN

PLAYS

+237

+177

141

WELL ENOUGH ALONE
Chevelle (Epic)

KUCD +26, KFTE +18, WLRS #16, KFRR +16, WEND +16,
WPBZ 413, KCXX +12, WAVF +12, WXRK +1l, WBTZ +9

BREATH

Breaking Benjamin (Hollywood)

CIMX +16, WCYY +12, WBTZ +12, KTCL +11, WWDC +T],
WFXH +10, KUCD +5, WXEG +3, KXRK +9, WDYL +8

DIG

Incubus (Immortal/Epic)

SIAN +27, XTRA +T7, WZNE +15, WXNR +4, KFMA +T1,
WDYL 411, WPBZ 411, CIMX +7, KHBZ +7, KITS +&

LAZY EYE

Silversun Pickups (dangerbird)

KFMA +22, XTRA +15, SIAN +12, KROQ +11, KBZT +9,
KNXX +8, KJEE +7 WROX +6, WEND +6, KWOD «4

FOREVER

Papa Roach (El Tonal/Ceffen)

WEND +18, WAVF +15, KRZQ +14, XTRA +1I, KXTE +8,
WIRR +8, WXNR +7, WKRL +7, KDGE +6, WSWD +5

FOR WEEK ENDING FEBRUARY 11, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.

71 alternative and 26 Canada rock stations are electronically monitored by Nielsen Broadcast Data
Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.

All rights reserved.
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o3 *: MIELSEN BDS NEW AND ACTIVE
éu TITLE CERTIFICATIONS PLAYS AUDIBMCE
£3 ARTIST IMPRINT / PRCMOTION LABEL ™ +/- MLLIONE RANK TIT-E LAYS TITLE ILAYS
4 e 5. ki ARTIST / LABEL IGAIN ARTIST / LABEL IGAIN
LADIES & GENTLEMEN NO. IUWK)
2 16 o - PRAYER OF THE REFUGEE W9/36 THE OLDER | GET <6/73
SALIVA stanoioyg 980 39 65T 2 Rise Ag inst Skillet
PAIN (GE“FEN) (ARDENT ATLANT C/LLVA)
f‘ THREE DAYS GRACE JIVE/ZOMBA A= §2 5. 599 ' MOST ADDED TOTAL STATIONS: 13 TOTAL STATIONS: 15
BREATH e 0 -
() - HoLLYWO0D 294 4194 4403 4 l;gf:‘ElGN O'ER ME nan3 g:‘:EATHE INTO VE 9/63
SNOW ((HEY OH)) 5 . . (TENCLUB) {ESSENTIAL/RED)
S e HOT CHILIPEPPERS warNERgRos, 1239 127 as5a 3 TOTAL STATIONS: 10 TOTAL STATIONS: 15
15 THE ENEMY NveRsALReeLaLc 1216 21 3980 5 BEER! W6N2  IF EVERYONE CARED 7810
A fc ~ TITLE NEW Psychostick Nickelback
13 SILLYWORLD 1150 a2 3.374 6  ARTIST/ LAEEL STATIONS_ (RCCK FIDCE) (ROADRLNNER)
STONE SOUR ROADRUNNER 2 YOU WOULDM'T KNOW 13 TOTAL STATIONS: ] TOTAL STATIONS: 10
TEN THOUSAND FISTS .
w I wene 160 478 3764 7 :‘E’;':c‘;“" I: F& |F|C".HCT> 184/30 EILEﬁTRIC WORRY 68/13
: KDOT, KHTQ, KILC. Sirius Octane, WBUZ, b GEIESE (G utc
13 :c':l';tf MOLLY RIALERC 986 150 3.109 9 WCCC, WIIL, WKLG, WQXA, WRXW, WXQR, (TCOTF & NAIL.EMR} (ISSACHAR/DRT)
! s [MORATES] WZOR, XM Squizz TO AL STATIONS: 27 TOTAL STATIONS: %
mg {75 NOTIOVER 950 WM 3454 8 e T = ‘ A .
DAUCKTRY RCA/RMG WELL ENOUGH ALONE 8 FUNERAL FOR YESTERCAY 03/13 SIDE OF A BULLET 5414
FOREVER Chevelle Kit ie Nickelback
5 paparOACH onaUcrrrey 889 +80 2493 13 (EPIC) (MEROVINGIAN, X OF INFAMY. AROLINE) [ROADRLINNER)
s KDJE, KIOZ, KNCA. KTEG. WBSX, WRXR, TO7AL STATIONS 16 TOTAL STATIONS: 6
- FROM YESTERDAY WTFX, WWBN
1 30SECONDS TDMARS mvoRTALVRGN  S70 *122 2135 W - - - - e
[ JAMBI 8
B :»%‘gz s UNvERsaLREpuBL.  B48 208 301510 o]
(TOOL DISSECTIO JAL/VOLCANO/ZOMBA)
5 2 WELLENOUGH ALONE AIRPOWER/MOST INCREASED PLAYS 805  +351 2357 15 KDJE, KISS, KLAQ KQRC, KTEG, KZRQ,
= CHEVELLE EPIC : WMMR, WTKX
THE POT
30 ool TOOLDSSFCTIONALVOLCANDZoMBs. ©81 4 2686 12 ﬁ_E:TER THAN ME 6
inder
ALL THESE THINGS | HATE (REVOLVE AROUND ME) UNIVERSAL REPUBLIC
5 BULLET FORMY VALENTINE Weizowea 948 77 ) [2E28_ 20 &N(N, WKLQ, WT=X, W)TK)(, WWEN,
MY CURSE AIRPOWER = WXTB
KILLSWITCH ENGAGE RoADRUNNER  ©32 22 L3031 0 GL
GOODBYE 64 249 2.256 6 (UNPLUGGEm- 6
ARMY OF ANYONE FRM 4 Korn Feat. Amy Lae
LAND OF CONFUSION {VIRGIN}
DISTURBED REPRISE 593 37 2457 4 KISS, KZRQ, WAA=, WHDR, WMMR, WRZK
THROUGH GLASS : . = FAMOUS LAST WORDS s
STONE SOUR RoADRUNNER 020 3 267 gl My Chemical Rorrance 51
EVERYTHING y ‘ (REPRISE) 8
BUCKCHERRY ELEVEN SEVEN/ATLANTIC/LAVA 587 64 1565 2l KLAQ, WBUZ, WCXA, WRZK, WTKX \
JAMBI ; FROM YESTERDAY a4 N
1001 TOOUDISSECTIONA VOLCANOIZOMBA 005 *183 1842 18 30 Seconds To Mars 2 N
STAND UP (IMMORTAL/VIRG N) 3
JET amanmc 000 8 1455 23 KNCN, KTEG, WX~B, WXZZ &
DRIVEN T AT N
1 \
SEVENDUST mrosmsviow 487 *68 1043 7 f‘,}é&{{%’i‘,ﬂgﬂﬁﬁ% MHE‘;TE i N
FREAK ON A LEASH (UNPLUGGED) 8 a2 1533 20 Bullet For My Vakntine NN
KORN FEATLRING AMY LEE VIRGIN : (JIVE/ZOMBA) WELL ENOUGH ALONE NN
PARALYZER " s . KICT, WTPT, WWwX, vaf Chevelle (Epic) \
FINGER ELEVEN WIND-UP 2 " MY CURSE H KRAB +26, WRZK 21, WRXR +20, NYBB -19, KZRC 16, N
o NWE et WXTB +12, WTPT +12, WTKX ~TI, KDZ +1I, WRy.W <1 N
DROPPING DAYLIGHT actone 44 T 0.4%€ 40 s N
(ROADRUNNER) NN
REVELATIONS KICT. KIOZ, KISS, WRXR BREATH NN
AUDIOSLAVE INTERSCOPE/EPIC 342 -142 1476 22 T e Breaking Benjamin (Holl,wood) N
TAKING BACK CONTROL BREATHE IN"O ME 4 KHTQ +23, WIYY +1%, KDJE +1%, KICT +13, WMMR +T. N
| A N g, v Red WVBB +10, KFRQ +9, KZRQ +9, KHTR +9, WZCR +8 N
SPARTA HoLvywoon 539 91 0806 31 (ESSENTIAL/RED \
KUPD. WKLQ, WF XW, XM Squi:
DIG M 85 1056 26 - SAHEI \
INCUBUS IMMORTAL/EPIC Tool (Tool Dissectional/Volcanc /Zomba)
FAMOUS LAST WORDS n WKLQ “I6, KIS +15 KXXR +1a, KZ3Q +13, A'YBB -1,
MY CHEMICAL ROMANCE REPRISE 3]9 P 0.73 33 WRZK +10, WBUZ +3, KDJE «9, WEZX +9, KTES +7
BLOOD IS THICKER THAN WATER
BLACK L ABEL SOCIETY ROADRUNNER 303 e Cvedl 52 :fggM YdESTTfARDAY "
- A - econds To Mars (Immortal:Viegin)
COLONY OF BIRCHMEN 290  +38 053 37 KRAB +16, WXTB +I2, WTFX 11, KHTB #IC. WAVEN -8,
MASTODON RELAPSE/REPRISE 2 | WMMR +8, WELZ 7 WRXR +6, WQXA +6, KDOT 45
THE WHITE UNICORN T
WOLFMOTHER MCDULAR/INTERSCOPE 2ol 23 2oss) o4 FREAK ON A LEASH
WELCOME TO THE BLACK PARADE R o Y w2 s (UNPLUGGED)
MY CHEMICAL ROMANCE REPRISE Korn Featuring Amy Lez (virgin)
BETTER THAN ME 238 05 0875 30 KIS +18, WHDR +16, WAAF +12, WYBB 41, WZOR -9,
HINDER LNIVERSAL REPUBLIC i ADDED AT... WCHZ +9, SIOC +8, WCCE +7, WKLY +6, KTT +6
DEVIL'S GOT A HOLDA ME
THE COLOUR RETHINK/EMR 219 83 0.378 B WBSX
Wilkes-Barre, P2
LITHIUM 2
EVANESCENCE weoue 205 R U5Zs] 38 PD: James MeKa-
Chevelle, Welt Erough Alone, 8
E‘VIEU»?'SING RoaRUNNER 180 38 0305 - Jet, Stand Up. 8
- The E . Diffy Than You, T
WHISPERS IN THE DARK TR e s e e el
SKILLET ARCENT/ATLANTIC/L AVA : S22 FOR WEEK EMDING FEBRLARY 11, 2007
FACE DOWN i FOR MORE STATIONS GO TO: LEGEND: See legerc to charts in charts section for rules and cymbol exglanacions
THE RED JUMPSUIT APPARATUS VIRGIN 168 o] 0.434 - Records.co 58 active rock mtatiors are e=ctronically monitared by Nielsen 3roadcast Cata Syst:ms 24

hours a day, 7 days aseck. 2 2007 Nielsen Business Media, 11¢. Adl rights recerve .
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PO RED B
a e OR RD TOP !
- aas
] A ORLD AD , Broad D
e L8
» B
. RF A Pl A
o5
- CERTIFICATIONE PLAYS UDIENCE R DSOS
5 TITLE RTIFICATION A A
gz . TITLE PLAYS TITLE PLAYS
$& ARTIST IMPRINT / PROMOTION LABEL ™w *- MILLIONS RANK JICEs - P | f— e
7 6 PAIN NO. 1(4 WKS) E74 +4 1197 1 ALL THESE THINGS | HATE THE OLDER | GET 29/4
THREE DAYS GRACE JIVE/ZZOMBA - (REVOLVE AROUND ME) 35/ Skillet
SNOW ((HEY OH)) Bullet For My Valentine [ARDENT/ATLANTIC/LAVA)
S HOTCH(\L\ PEPPERS WARNERBROS 2! - e MOST ADDED UIVE/ZOMBA) 5 TOTAL STATIONS: 6
—— TOTAL STATIONS: 1
|3 LADIES & GENTLEMEN i JAMBI 28/21
SALIVA ISLAND/IDIMG T - THE KILL (BURY ME) 32/4 Tool
HEROES 30 Seconds To Mars [TOOL DISSECTIONAL/VOLCANO/ZOMBA)
3 SHINEDOWN ATLANTIC 282 i 0.869 g (IMMORTAU/VIRGIN) TOTAL STATIONS:
- TOTAL STATIONS: 3
36 THROUGH GLASS woroRUe 29 2 w07 4 LOVE REIGN O'ER ME 28117
T U UNNER TITLE NEW FROM YESTERDAY 30113 Pearl Jam
22 LAND OF CONFUSION 258 4 1154 2 ARTIST / LABEL - STATIONS 30 Seconds To Mars (TEN CLUB)
DISTURBED REPRISE s ‘BETTER THAN ME 2 (IMMORTALAVIRGIN) TOTAL STATIONS: 3
10 SILLYWORLD 257 49 0.777 7 Hinder TOTAL STATIONS: 0
STONE SQUR ROADRUNNER v (UNIVERSAL. REPUBLIC)
KMOD, KTUX
& zg(‘E:SaASJ(AR poADRUNNER 242 B 0759 8
- LOVE REIGN O'ER ME 2
THE ENEMY | Pear! Jam
B consmack unversaLrepusLe 240 ! Sezeg I (TEN CLUB)
e KUFO, WDHA
&3 ﬁgflynﬁvlg cIR:'é:VE o SIVE/ZOMBA ab =4 1055 3 -
THE POT IT'S NOT OVER 1
£ Daughtry
2? TOOL TOOL DISSECTIONAL/VOLCANO/ZOMBA Zﬂ_ = 38 r 0605 12 (RCA/RMG)
5 WMMS
6 9 [I]IUEH?RCV)T OVER MOST INCREASED PLAYS EVEG 193 +57 0.638 10 ! . L]
i BREATH . - SNOW ({HEY OH)) 1
Red Hot Chili P
5 BREAKING BENJAMIN woLvwoop 184 FEE: 3 e 1 . {VTIARI:’ER talrelose.';pers
HOW LONG WRQK
4 182 -28 0.439 15 . il = |
HINDER UNIVERSAL REPUBLIC
EVERYTHING & i !
Three Days G
= BUCKCHERRY ELEVENSEVENATLANTICLAYA 102 - Qovi] 14 U,\EZ;&;A;ME
GOODBYE WRQK
13 oRMY OF ANYONE FIRM 158 -20 sl = Ao leICEN T IEER =
B oo MoLLY woraee B7 9 0325 18 Safiva
RTAL/EPI (ISLAND/IDIMG)
REVELATIONS -
B o0siAvE wTeRscopmEpc 128 2] O2Eoh . 28 — r
', g ELTONAL/GERFEN {TOOL DISSECTIONAL/VOLCANO/ZOMBA)
/ STAND UP ! WRQK
/ JET aiwrc M0 o8 Qe 27 L — —
BREATH 1
JST’JR:;E‘JOUSAND alsrs REPRISE 08 4 0303 20 Breaking Benjamin
(HOLLYWOOD)
WELL ENOUGH ALONE WRQK
CHEVELLE e 82 24 goszEl I = S
SILLYWORLD 1
9 SIDE OF A BULLET
4 NICKELBACK RooruNngr 0 12 0358 SlonelSouy
7 = _— - — (ROADRUNNER)
7 HELL AND HIGH WATER 58 El 0.079 1 WRQK
/ BLACK STONE CHERRY IN DE GOGT/ROADRUNNER 2 IT'S NOT OVER
PARALYZER Daughtry (RCA/RMG)
FINGER ELEVEN WIND-UP 56 7 0055 - WMMS +28, WXFX +7, KTUX +5, KAZR +4, WDHA +4,
- — == ADDED AT... WNOR +4, KUFO +4, WKLC +3, WVRK +, WEBN +1
IF EVERYONE CARED 56 W3 0.296 2 WDHA ‘V""
NICKELBACK i
BIETTER THAN ME MOST ADDED S Marristown, NJ SR g
51«33 0213 25 N Stone Sour (Roadrunner)
HINDER OMIVERDAL RERUBLIC i e ey KTUX +21, KMOD +13, WRQK +10, WXMM +3, WDHA +6,
DIG MD: Curtis Kay WZZ0 +3
INCUBUS IMMORTAL/EPIC f'] +8 0249 22 Buckcherry, Everything, 13
FREAK ON A LEASH (UNPLUGGED) 46 23 0.205 2% Pearl Jam, Love Reign O'er Me, 13 BETTER THAN ME
KORN FEATURING AMY LEE VIRGIN = Hinder (Universal Repuslic)
RIDE THE RIVER 5 = Mot 28 FOR MORE STATIONS GO T0: KTUX +12, KSHE +10, KMOD +8, WNOR +6, WONE +4,
i . KIOC +3, KBER +1
1.J CALE & ERIC CLAPTON DUCK/REPRISE www.RadioandRecords.com
WELL ENOUGH ALONE
Chevelle (Epic)
RECURRENTS KUFO 13, KBER +8, KAZR +7, KIOC +4, KMOD 43,
WDHA +2, WEBN +1
] g BREATH
x TITLE PLAYS E TITLE PLAYS. Breaking Benjamin (Hollywood)
£ H WDHA +3, WXMM +8, WZZO +7 WNCR +5, WEBN +3,
BBl ARTIST / IMPRINT / PROMOTION LABEL ™ w Fll  ARTIST/ IMPRINT / PROMOTION LABEL ™ W e s AT D R oz
CRAZY BITCH REMEDY
BUCKCHERRY (ELEVEN SEVEN/ATLANTIC/LAVA) 204 187 SEETHER [WIND-UP) il ]027 .
THE DIARY OF JANE SWEET CHILD O' MINE
BREAKING BENJAMIN (HOLLYWOOD) 155 150 GUNS N’ ROSES (GEFFEN) 08 J?_
CALL ME WHEN YOU'RE SOBER LIPS OF AN ANGEL
VANESCENCE (WIND-UP) o3 WY HINDER (UNIVERSAL REPUBLIC) o7 T
COMING UNDONE PARADISE CITY
KORN (VIRGIN) i GUNS ' ROSES (GEFFEN/INTERSCOPE) 106 g8 FOR WEEK ENDING FEBRUARY 11, 2007
LEGEND: See legend to charts in charts section for rules and symbol explanations.
TOM SAWYER 123 116 PARANOID 102 87 24 rock stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
RUSH (MERCURY/UME) BLACK SABBATH (WARNER BROS. ) day, 7 days a week. © 2007 Nielsen Business Media, Inc. All rights reserved.

ROCK REPORTERS

WONE/Akron, OH* KIOC/Beaumont, TX* WEBN/Cincinnati, OH* WRV{/Huntington, WV KCLB/Palm Springs, CA WXRX/Rockford, IL WAQX/Syracuse, NY*
Om: Nick Anthony OM: Joey Armstrong OM/PD: Scott Reinhart PD: Reeves Kirtner PD: Anthony "Antdeg” Quiroz PD: Jim Stone OM: Tom Mitchell
P T.K. O'Grady PD/MD: Mike Davis MD: Dave Fritz MD: Rick Kline MD: Jenn Brewski MD: Jon Schulz PD: Alexis

APD/MD: Tim Daugherty APD/MD: Don "Stane" Kelley

KBER/Salt Lake City, UT*
PD: Kelly Hammer
APD/MD: Darby Wilcox

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parocai
APD/MD: Monty Foster

WMMS/Cleveland, OH*
PD: Bo Matthews

WCGIR/Manchester, NH*
APD: Becky Pohotsky

WRKZ/Pittsburgh, PA*
OM: Keith Clark
PD: Ryan Mill

KMOD/Tulsa, OK*

KZRR/Albuquerque, NM* \
OM/PD: Don Cristi

OM: Bill May
PD: Phil Mahoney

, GA*
MD: Rab Brothers WVRK/Columbus, G

OM: Brian Waters
PD: Michael Steele

WXFX/Montgomery, AL*
PD: Rick Hendrick WMZK/Wausau, W!

PD: Ajack

KUFO/Portland, OR*
PD: Mike Tierney
APD/MD: Dan Bozyk

KZ0Z/San Luis Obispo, CA

WRQK/Canton, OH*
PD: John Boyle

PD: Keith Hamilton
WZZ0/Allentown, PA*
PiJ: Tari Thomas
MD: Keith Moyer

WDHA/Morristown, NJ*
PD: Tony Paige
APD/MD: Curtis Kay

KTUX/Shreveport, LA*
PD: Ragen King
MD: Fiynt Stone

KBZS/Wichita Falls, TX

WPX(/Cape Cod, MA >
PD: LizRyan

OM: Steve McVie
PD: Suzanne Tonaire

KAZR/Des Moines, |A*
OM: Jim Schaeler
PD: Ryan Patrick

WHJY/Providence, RI*
PD: Scott Laudani
MD: Mike Brangiforte

KWHL/Anchorage, AK
PO Jen Shevlin
A2D/MD: Brad Stennett

WTOS/Augusta, ME
OW/PD: Steve Smith
APD: Chris Rush

APD/MD: James Gallagher

WKLC/Charleston, WV*
OM: Bill Knight

PD: Jay Nunley

APD: Brian Thompsan
MD: Dawn Cox

MD: Andy Hall

WQCM/Hagerstown, MD
OM: Rick Alexander
PD/MD: Mike Holder

24/7 NEWS ONLINE @ www.RadioandRecords.com

WNOR/Norfolk, VA*
PD: Harvey Kojan
APD/MD: Tim Parker

WXMM/Norfolk, VA*
OM/PD: John Shamby
APD/MD: Zak Tyler

KCAL/Riverside, CA*
PD: Steve Hoffman
APD/MD: Daryl Norsell

WwWWW. americanradiohistorv.com

KSHE/St. Louis, MO*
OM: Rick Bakis

APD: Katy Kruze

MD: Guy Favazza

* Monitored Reparters

FEBRUARY 16, 2007
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POWELCRLCD BY

L] L]
- -
[ 3] L 2.1 -
e L3 k] -
ALTERNATIVE & ACTIVE REPORTERS gg TITLE CANADA ROCK s
E EE  ARTIST IMPRINT / PROMOTION LABEL -~ TW -
ALTERNATIVE WIBX/Ft. Myers, FL* WCYY/Portland, ME* KMYZ/Tulsa, OK* o S PARALYZER FINGERELEVEN WIND-UP - B30 W1
PD: John Rozz PD: Herb Ivy PD: Ken Wall 5 S — — ———————
WEQX/Albany, NY* APD: Anthony "Roach” Proffitt  MD:Brian James MD: Amber Fiedler 5 J 2. ANNA-MOLLY mcusus - IMMORTAL/EPIC/SONY BMG  REIRER & SS 5
PD: Willobee MD: Jeff Zito a 15, FALLEN LEAVES BILLY TALENT ATLANTIC/WARNER | &8 5
MD: Nikki Alexander KNRK/Portland, OR* WWDC/Washington, DC* : :
WGRD/Grand Rapids, MI* PD: Mark Hamilton PD: Chris Cruze 1 1B SNOW ((HEY OH)) rtD HO'[(HILIF:EPPERS WARNER BRDS.IWAR_NER L i]'.l'__ _8-;]
WHRL/Albany, NY* PD: Jerry Tarrants APD: Jaime Cooley APD/MD: Donielle Flynn a 19 LEVEL THERACONTEURS THIRDMANNV2 . 3BH  +25
OM: John Cooper i "i3  THE LONELY END OF THE RINK THE TRAGICALLY HIP UNIVERSAL 382 -0
PD: Capone WXNR/Greenville, NC* WBRU/Providence, RI* WPBZ/West Palm Beach, = B A 5
APD/MD: Gabby OM: Bruce Simel PD: Chris Novello FL* 7 1. WELCOME TO THE BLACK PARADE MY CHEMICAL ROMANCE REPRISE/WARNER 3?4 57
APD/MD: Greg Brady APD: Zach Harnett PD: John O'Connell o 26 PAIN THREE DAYS CRACE IVEISONYBMG | 3&B 4T
* MD: Noah Chevalier MD: Nik Ri . = — — SRR
g)vh:"lg:égtulab:rt; o KUCD/Honolulu, HI* s . 13 _HOW LONG HINDER o 3 UNIVERSAL REPUBLIC/UNIVERSAL _3.]_5_ +20
PD: Leslie Fram 0342 P;U' Vg“SUH g&zg/'?;“vkw* V’I/JS:AhS/XI‘Vi‘miﬂgtogy NC 10 22 REVELATIONS AUDIOSLAVE INTERSCOPE/EPIC/SONY BMC 208 -2
B i PD: A OM: Rob Brooks PD/MD: Mike K R
APD: Steve Craig oo prl S;;Daio SRR ke fennedy 12 SILLYWORLD STONESOUR ) ROADRUNNERWARNER 287 +70
WJSE/Atlantic City, NJ MD: Chris Payne ACTIVE 12 THIS AIN'T A SCENE. IT"S AN ARMS RACE FALLOUTBOY FUEI EDBY RAMEN/ISLAND/UNIVERSAL 272 415
OM/PD: Nick Gierno KTBZ/Houston, TX* . = o ik e S -
APD/MD: Shawn Castelluccio PD: Vince Richards WDVYL/Richmond, VA* KEY.J/Abilene, TX (K] 17 WHEN YOUR HEAR_T ST(_)PS BEATING (+44) _ INTERSCOPE/UNIVERSAL 241 ] 15
MD: Don Jantzen PD: Eric Kristensen OM: Randy Jones o 4 READ MY MIND THEKILLERS ISLAND/UNIVERSAL 218 +38
WAEG/Augusta, GA MD: Jessica Lee PD/AMD: Frank Pain a B DASHBOARD voDESTMOUSE eoicsonvame BV a8
OM: Ron Thomas WRZ X/Indianapolis, IN* : St ]
PD: J.D. Kunes PO: Lenny Diana WRXL/Richmond, VA* KTEG/Albuquerque, NM* i) 17 LAY DOWN PRIESTESS NDICA | 2OE 14
OM: Bilt Cahill OM/PD: Bill May == e s o
KROX/Austin, TX¥ WTZR/Johnson City, TN PD/MD: Casey Krukowski ~ MD: Aaron "Buck” Burnett o Q=R BVATHINE SPufeHage sop | EDRENATNEMIRET SRR
OM: Chase OM/PD: Bruce Clark o @ _'EI_ FROM YESTERDAY 30 SECONDS TO MARS IMMORTAL/VIRGIN/EMI ; IEIE: +0
PD: Lynn Barstow APD: LoKi KCXX/Riverside, CA WWWX/Appleton, Wi* =] 14~ WITH A BULLET SAMROBERTS UNivERsAL 185 20
MD: Toby Ryan PD: John DeSantis PD/MD: Guy Dark e ; =
KRBZ/Kansas City, MO* APD/MD: Bobby Sato o i l_ﬁ STARLIGHT Must - WARNER BROS./WARNER _]?9 7
KNXX/Baton Rouge, LA*  OM: Bob Edwards WZNE/Rochester. NY* g&”}_{z/?ug[;‘m' GAx # 23 JOKER AND THE THIEF WOLFMOTHER MODLLAR/INTERSCOPE/UNIVERSAL . 179 3
OM/PD Dave DUI‘IEWEV PD: Greg Bergen oches! ler, . Haney l'E'W = e — - - — — LA P Rs
APD: Phillip Kish APD/MD: Jason Ulanet OM/PD: Stan Main PD: Chuck W lliams 22 %2 CHASING CARS SNOW PATROL POLYDOR/A&M/INTERSCOPE/UNIVERSAL 78 51
MD: Dasren Gauthier KWOD/S. - I T 3 FAMOUS LAST WORDS My CHEMICAL ROMANCE REPRISEWARNER 173 +44
WNFZ/Knoxville, TN* acramento, akerstield, 5y - s K
WBCN/Boston, MA* OM: Terry Gilingham OM/PD: Curtiss Johnson OM: Steve King 12 LADIES & GENTLEMEN sauva = ISLANDIUNIVERSAL 1B, 5
PD: Dave Wellington PD: Shane Cox MD: Hill Jordan iEIDMJD Djnﬂv Spanks 5 13 WINDOW IN THE SKIES u2 ISLAND/INTERSCOPE/UNIVERSAL 151 4
MD: Dan O'Brien APD/MD: Valerie Hale : Jared Mann 4 e Yo
KXRK/Salt Lake City, UT* ] ED THE POT T0OL TOoL DISSEETIONAL/\_/OL(ANE/SONY BMG 1466 12
WFNX/Boston, MA* KFTE/Lafayette, LA* OM: Alan Hague WIYY/BaIgimore, MD* o G !..sz_ EYE SIiLVERSUN PICKUPS DANGERBIRD/MAPLEMUSIC _1.33 +20 53
(OM/PD: Max Tolkoff PD: Scott Perrin RU:floddlokerg D Oavelil a 5 BABY HATES ME DANKO JONES AQUARIUS/EMI - 15T 5 :
APD: Keith Dakin APD/MD: Roger Pride APQZCO.TGVO E_inen APD/MD: Rob -eckman - Felieliyss L -\
MD: Paul Driscoll MD: Astie Fufkin I (5] i R THREEDAVSGRACE IVEISONY BMG e x
KXTE/Las Vegas, NV* | iloxi, 2 IF EVERYONE CARED NICKELBACK M 129 +54 o,
WBTZ/Burlington, VT* PD: Chris Ripley KBZT/San Diego, CA* OM: Kenny Vest 0 o —— 3 N

OM/PD: Matt Grasso
APD/MD: Kevin Mays

WAVF/Charleston, SC*
PD: Bryan Taylor
MD: Wendy Rollins

WZJO/Charleston, WV*
PD/MD: Bruce Clark

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
APD: Brett "Spike" Eskin

WSWD/Cincinnati, OH*
OM: Patti Marshall

PD: Tommy Bodean

APD: Julie Evans

WXRK/Cleveland, OH*
PD: Dominic Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PO: Andy "Andyman" Davis

KDGE/Dallas, TX*
PD: Duane Doherty
APD: Chris Ryan
MD: Josh Venable

WXEG/Dayton, OH*
OM: Tony Tilford

PD: Steve Kramer
APD/MD: Boomer

KTCL/Denver, CO*
PD: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, MI*
PD: Vince Cannova

KXNA/Fayetteville, AR
PD/MD: Dave Jackson

WYSK/Fredericksburg, VA
OM/PD: Paul Johnson

KFRR/Fresno, CA*
PD: Jason Squires
MD: Ryan Oldfield

KKPL/Ft. Collins, CO
OM/PD: Mark Callaghan
MD: Beano

FEBRUARY 16, 2007

MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandbloom
MD: Lisa Worden

WLRS/Louisville, KY*
OM: J.D. Kunes
APD/MD: Joe Stamm

WMFS/Memphis, TN*
OM/PD: Rob Cressman
MD: Sydney Nabors

WLUM/Milwaukee, WI*
PD: Jacent Jackson
MD: Chrts Calef

WGVX/Minneapolis, MN*
OM: Dave Hamilton
PD: Chris Rahn

WHTG/Monmouth, NJ*
APD/MD: Brian Phillips
PD: Terrie Carr

WKZQ/Myrtle Beach, SC
PD: Mark McKinney
MD: Mase

WROX/Norfolk, VA*
OM: Jay Michaels

PD: Michele Diamond
MD: Mike Powers

KQRX/Odessa, TX
PD: Michael Todd
APD: Dre

KHBZ/Oklahoma City, OK*
OM: Tom Travis
MBD: Crystal Clements

WJRR/Orlando, FL*
PD: Rick Everett
MD: Brian Dickerman

WOCL/Orlando, FL*
PD: Bobby Smith

KMRJ/Palm Springs, CA
OM/PD: Thomas Mitchell
APD/MD: Dwight Arnold

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM/PD: John Moschitta
MBD: Vinnie Ferguson

PD: Garett Michaels
APD: Mike Hansen
MD: Mike Halloran

XETRA/San Diego, CA*
PD: Phil Manning
MD: Stephen Kallao

KITS/San Francisco, CA*
PD: Dave Numme
APD/MD: Aaron Axelsen

KJEE/Santa Barbara, CA*
PD: Eddie Cutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Cary Susalis

Sirius Alt Nation/Satellite*
OM: Cary Schoenwetter

PD: Rich McLaughlin

APD: Khaled Elsebai

MD: Zach Brooks

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Susan Groves

PD: Dustin Matthews
MD: Leslie Scott

KNDD/Seattle, WA*
PD: Lazlo

APD: Jim Keller

MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
PD: Scott Petibone
APD: Tim Noble

MD: Ty

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Greg Rampage

APD/MD: Maynard

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen

WRXR/Chattancoga, TN*
OM: Kris Van Dyke
PD: Boner

WIiL/Chicago, IL*
OM/PD: John Perry
APD: Tom Kief
MD: Sam Martin

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*

PD: Ross Ford

WBZX/Columbus, OH*
PD: Hal Fish
APD/MD: Ronni Hunter

KNCN/Corpus Christi, TX*
OM/PD: Paulz Newell
APD/MD: Mcnte Montana

KBPI/Denver, CO*

PD: Willie B.

APD/MD: Aaron "Double A"
Montell

WRIF/Detroit, MI*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KRBR/Duluth, MN
OM/PD: Mark Fleischer

KLAQ/EI Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Glenn Garza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Stick Nick

WWBN/Flint, MI*
OM: Jay Patrick

PD: Brian Beddow
APD/MD: Teny LaBrie

FOR WEZEK EMOING FEBRUARY 19, 2007

KRZR/Fresno, CA*
DM/PD: E. Curtis Johnson
APD/MD: Rev

WBYR/Ft. Wayne, IN
MD: Stiller

WRUF/Gainesville, FL
OM/PD: Harry Guscott
APD: Monica Rix

MD: Matt Lehtola

WKLQ/Grand Rapids, MI*
OM: Brent Alberts

PD: Michael Grey

MD: Splatz

WZOR/Green Bay, Wi*
PD: Roxanne Steele
APD: Cutter

WXQR/Greenville, NC*
OM: Rolf Pepple
PD/MD: Dave Tripp

WTPT/Greenville, SC*
OM/PD: Mark Hendrix

WQXA/Harrisburg, PA*
OMY/PD: Ken Carson
MD: Nixon

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Witds

WRTT/Huritsville, AL*
OM: Rob Harder
PD: Clay Sanders

WRXW/Jackson, MS*
PD: Johnny Maze
APD/MD: Brad Stevens

WR2ZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

WJXQ/Lansing, M|
PD: Sheri Vegas
MD: Darcy

WWW americanradiohistorv com

KOMP/Las Vegas, NV*
PD: John Criffin
MD: Carlota

KZCD/Lawton, OK
PD: Don "Critter” Brown

WXZZ/Lexington, KY*
OM: Robert Lindsey

PD: Kevin King

APD: Twitch

KDJE/Little Rock, AR*
OM: Sonny Victory
PD/MD: Jeff Petterson

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, Wi*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
OM/PD: Mike Quinn

KBRE/Merced, CA
PD/MD: Mikey Martinez
APD: Jason LaChance

WHDR/Miami, FL*
OM: David Israel

PD: Kevin Vargas
MD: Dave Hanson

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Manmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller
MD: Dave Murdack

WBUZ/Nashville, TN*
OM: Jim Patrick
PD/MD: Russ Schenck

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

WYYX/Panama City, FL
PD: Jo Valentine
MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

WIX0/Peoria, IL
OM: Ric Morgan
PD/AMD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bifl Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Tyszler

WYSP/Philadelphia, PA*
PD: Gil Edwards
MD: Jeff Sottolano

KUPD/Phoenix, AZ*
PO/MD: Larry McFeelie

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
CGM/MD: Jim Fox
PD: Pat Martin

WKQZ/Saginaw, Mt
2D: Hoser
APD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh
APD: Julie McDonnell
MD: Chris Steele

KHTB/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonia, TX*
PD/MD: LA Lloyd

K10Z/San Diego, CA*
OM: Jim Richards
PD/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM/PD: Andy Winford
APD/MD: Stephanie Bell

KXFX/Santa Rosa, CA
OM: Jeff Blazy
PD/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

Sirius Octane/Satellite*
PD: Jose Mangin
MD: Tom Wilkinson

XM Squizz/Satellite*
PD: Bodhi

KISW/Seattie, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, Wi
PD: Ron Simonet

WRBR/Scuth Bend, IN
OM/PD: Ron Stryker

KHTQ/Spokane, WA*
PD/MD: Barry Bennett
APD: Kris Siebers

WLZX/Springfield, MA
PD/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Chris Cannon
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
PD: Scott Petibone
APD: Tim Noble
MD: Ty

KFMW/Waterloo, |IA
OMY/PD: Michael Cross
MD: Craig Laue

KICT/Wichita, KS*
PD: Ray Michaels
MD: Rick Thomas

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWIZ/Youngstown, OH*
PD: Clyde Bass

* Monitored Reporters
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.' > RAY LAMONTAGNE'S

“ CAM BRIMG FL

TRIPLE A

£ .5 TRIPLE A INDICATOR B8
; g £5  ARTIST IMPRINT / PROMOTION LABEL  TW +/
1. 10 THINKING ABOUT YOU NORAH JONES BLUE NOTE/BLG 651 2

; 16 NEW SHOES PACLONUTINI ATLANTIC 586 +1
3 N WINDOW IN THE SKIES U2 ISLAND/INTERSCOPE 524 i3
g 12 SNOW ((HEY OH)) RED HOT CHIL! PEPPERS WARNERBROS. 464 -50
5 19 SEETHE WORLD COMEZ woRED | 451 8
T * THINK I'M IN LOVE BEcK INTERSCOPE 403 28
PHANTOM LIMB THE SHINS suspor 396 +52
SLY THE CAT EMPIRE VELOUR 388 +12
OTHER SIDE OF THE WORLD KT TUNSTALL RELENTLESS/VIRCIN ;i BF 51
ARE YOU ALRIGHT? LUCINDA WILLIAMS 348 439
3 LOOK AFTER YOU THE FRAY EPIC 348 +37
B DASHBOARD MODEST MOUSE EPIC 343 T s4

T332 5
26

N — — — T ——

Two seasoned format specialists share tips on what it takes |

So You Want To Be
A Triple A PD?

LOST HIGHWAY

YOU'RE ALL | HAVE SNDW PATROL
DANGER JJ CALE & ERICCLAPTON
SATELLITE cusTER
TUFF KID SHAWN COLVIN NONESUCH/REPRISE 4298 -n
NOTHING IN MY WAY KEANE -
ONE STEP CLOSER TO YOU MICHAEL FRANTI AND SPEARHEAD ANTI-/EPITAPH
O VALENCIA! THE DECEMBERISTS CAPITOL 253 -52
BELIEF JOHN MAYER AWAREKCOLUMBIA 242
m TELL ME "BOUT IT 0SS STONE vRGn 237 128
24 3 HEAVENLY DAY PATTY CRIFFIN ATORED 237 +23
YOU CAN BRING ME FLOWERS RAY L AMONTAGNE RCARMG - 235 +92
WIND IT UP BARENAKED LADIES DESPERATIONNETTWERK 235 -27
AIN'T NOTHING WRONG WITH THAT ROBERT RANDOLPH & THE FAMILY BAND WARNERBROS. 232 +29
FALLING UP RICK(E LEE JONES NEW WEST 218 +48
BROTHER LEE CITIZEN COPE ROVRMG 27 26
GRAVITY JOHN MAYER AWARE/COLUMBIA 217 +18
LIFE KELLER WILLIAMS SCIFIDELITY 205 +18
8

POLYDOR/A&M/INTERSCOPE
DUCK/REPRISE

REPRISE

9 @ mw o “ oowm B .. —  THEWEER
| .

INTERSCOPE

&

John Schoenberger

JSchoenberger@RadioandRecords.com i

ohn Bradley, co-president of eriple A consulting firm SBR
Creative Media recently commented on how trequently pro-
grammets in other formats mention to him that they would
like to program a triple A station.

Theyre fans of the tormat trom a listener perspective—they

love the music and they live the hfestyle—so they think pro-

Pl
o> I

26 4 PLEASE STAY MINDY SMITH VANGUARD 205

gramming a wiple A would be exciting and fun. But is this

desire, and experience in other radio tormats. all ic takes to pro-

gram a successtul tripic A station?

Clearly. every format requires certain knowledge and insights to be executed prop- l believe amy good radio person can pick up. Triple A, more than

erly. but a tormac such as triple A which is so focused on the specitic market it serves, | other tormats, speaks to the core values o the listener. and it
requires a specialist. But Bradley savs it can be done. ditficult to learn how to tap into that without some experienced
“After alll it vou think about 1t just about every programmer who has become | msight
part of our triple A community over the past 10-15 vears has come from some other | "I had the good tortune of getting the guidanee of many peo-

ple betore I was reallv readv to take on a station like KFOG/San

AN

=5

~,

format.” he says.“They had the desire to do it, they sought guidance. and they applied ‘

themmelves to learn what it takes to become really good ac it

Francisco as the PD) back in the "90¢7 Marszalek savs. T am not

But there is so much more to ic than plaving the right music and ensuring the | Bradley sure that the environment to encourage mentorship and guidance
jocks have the right personalities tor the audience. It comes down to understanding | within broadcast companies exists as much today as it once did.”

the type of listener the station is trving to reach and knowing what it takes to align While the services of an internal or external specialist may

) . . 2 . . .
the station with those listencers., | Jl_]st about be crucial. Marszalek says there is something clse that can help

“Triple A is very adaptable.” Bradley says. ™ We often talk about how itis not a cook- | @very overcome a lack of experience as a programmer grows along
ie-cutter tormat that vou can just drop into any market. It needs to be molded and | programmer the way. " There is nothing like a programmer who has a vision.”
tweaked to fill che right hole in any given market. Suceesstul wiple A stations torm | WNO NAs he savs. VI you have a dream and you can get evervone at the
a coalition of listeners who come from many other formats—aamong them public become art statton to buy into 1t then all of a sudden a radio station can
radio. rock, alternative and hot AC—and ditterent social backgrounds.” Qf our trlple become magical” RR

To accomplish that. programmers need to know the radio history of the market A Community .
and the lifestyles of the listeners they are tryig to attrace. Ideally, an exeensive mar- haS come . .
ket-research project would shed light on the subtleties that can make all the ditter- from some Tl’lple A AXIomS
ence in the launch of a station and its growth curve. ‘ cher

The other key ingredient is having some kind of coach or adviser to guide the | format_’ ® Triple A forms a coalition of listeners who have broad musical
new programmer as he or she learns the ropes of the format. Sometimes that may ' —John Bradley tastes and diverse social backgrounds.
be another P or a tormat manager within the company. At other times the situa- | # Consider which way you are going to lean: as a heritage,
ton may require the experience and expertise of an outside consultant. rock-leaning triple A station or a more contemporary,

“As much as there might be younger pro- younger approach.
. granumers out there who really wane to o Understand the core values of your listeners and formulate a

Trlple A become specalists in the format, the oppor- llf you have mission statement for the station accordingly.

Thu mbnails tunities aren’t what they used to be"says for- | A dream and o Triple A is a music and entertainment source, but it is also a

mat veteran and tormer VHI exee Paul | YOU Can get community-builder on many levels.
o Know the music. Marszalek. who recently founded the Media | €VEFyone at ® There is a genuine sense of camaraderie among triple A
@ Know the audience. Mechanies consulaney: “Now | don't mean the station listeners.
o Establish a brand. that there isn't a chance for more stations to '.to buy il:lto ® Triple A listeners won't tolerate disingenuous actions by the
® Protect the brand. switch to or sign on as triple A outlets. | |t, ad radlo station. They want to believe that you are what you say you are.
® Extend the brand. mean that there are fewer opportunities to | station can ® Develop a culture of patience and commitment. In doing so,
® Become part of the learn the right skills and insighes.” ' beco_me you can develop a station with a solid foundation that can

community. Marszalek agrees with Bradley that it goes | maglcal.’ mature and flourish for many years to come. —JS
bevond basic musical knowledge, which they —Paul Marszalek
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PO R D H
P MOS R . .
H PL_AYS HONOR ,
4= D D
] ® " A I ' ‘
; B” MO ™
- Aﬁ 4
B < NIELSEN 805 NEW AND ACTIVE
& x N
& EE TITLE CERTIFICATIONS PLAYS AUDIENCE
4 5Z  ARTIST IMPRINT / PROMOTICN LABEL ™ +/- MILLIONS RANK TITLE PLAYS TITLE PLAYS
Sl - = = B S ARTIST / LABEL IGAIN ARTIST / LABEL IGAIN
NEW SHOES NO. 1{1wK) - HEAVENLY DAY 103/14 PRESSURE SUIT 81/5
2 15 474 +37 1.825 2
PAOLO NUTINI ATLANTIC 8 Patty Gr ffin Aqualung
SEE THE WORLD (ATO/RED (COLUMBIA}
L 20 Comez aomep 433 24 188l MOST ADDED TOTAL STATIONS: 12 TOTAL STATIONS: 12
6 ® THINK I'M IN LOVE 413 +35 1653 5 SOMEDAY 102/34 INTO THE OCEAN 30/0
BECK INTERSCOPE : P
e ohn Mellencamp Blue Octaber
= THINKING ABOUT YOU (UN.VERSAL REPUBLIC/UMES (UNIVERSAL MOTOWN;
50 12 oRaH JONES BLUE NOTE/BLG al2 ol 16 4 TOTAL STATIONS: g TOTAL STATIONS: 7
3 14 WINDOWINTHE SKIES cnonrscore 398 15 1820 3 SMILE 95/10  YOU GIVE ME SOMETHING 73/31
s TITLE NEW Lily Allen James Murrisan
2. 23 SATELLITE < e25 1571 6 ARTIST / LABEL _ STATIONS (CA2ITOL (POLYDOR/INTERSCOPE)
) GUSTER REPRISE i YOU GIVE ME SOMETHING s TOTAL STATIONS: @ TOTAL STATIONS: 8
e SNOW ((HEY OH)) K James Morrison
4 19 REDHOT CHILI PEPPERS WARNER BROS 332 17 1436 7 {POLYDOR/INTERSCOPE) WHAT ARE WE YOU CAN' BRING
= CIDR, KMTT, KTCZ. WMMM, WZGC FIGHTING FOR? BE/2 MEIFCQWERS £9/24
8 20 OTHER SIDE OF THE WORLD 37 5 1164 N i i ) i ] Tyrone Wells Ray LaMantagne
i KT TUNSTALL RELENTLESS/VIRGIN THE STORY 5 (UNIVERSAL REPUBLIC) (RCA/RMG) .
2 9 PHANTOM LIMB MOST INCREASED PLAYS 3 71 1174 0 Brandi Carlile TOTAL STATIONS: 9 TOTAL STATIONS: 7
- MAESHINS SIBE0R : (O MBI STARS AND BOULEVARDS 2 NAIVE
B & 5 YOUREALLIHAVE L— KBCO, KMTT, KTCZ, WRNR, WZEW o E B 63/
PE d — — . gustana
s SNOW PATROL POLYDOR/AGM/INTERSCON READ MY MIND 4 EPC) (ASTRALHERKS)
T e 1 WILL FOLLOW YOU INTO THE DARK P The Kille TOTAL STATIONS: a TOTAL STATIONS: 10
U o 2 2 DEATH CAB FOR CUTIE ATLANTIC 27 18 12290 5 (ISLAr:lD/:; IMG)
12 9 ] 3 NOTHING IN MY WAY 74 5 1150 2 CIDR, KBCO, KTHXx, WCLZ
el KBEé:iEF INTERSCOPE DASHBOARD 3
i Modest M
‘ B2 inmaver awaREcOLUMBIA 284 2 Vs o3 (E;,Ce)s il
. DANGER CIDR, KBCO. KPRI
14 4 244 +19 0.798 16
J.J. CALE & ERIC CLAPTON DUCK/REPRISE
R B B GRACE KELLY 3
Q 16 S 231 +12 0.984 14 Mika
=3 MODEST MOUSE EpIC (CASABLANCA/UMIVERSAL REPUBLIC)
O VALENCIA! g CIDR, WXRV, WZGC
. 1515 hecemBeRISTS apro. 226 +3 0579 22 —= e
= iN VIEW 3
I'l 77 4 ':F?EORKAYAFTER VO = 184 a 0543 24 The Tragically Hip
Pt 7 U (UNIVERSAL MOTOWN)
sLY CIDR, KBCO, WNC5
® (86 Thecaeweme mowe 107 043 T YOU KNOW I'M NO GOOD 3
2 ?HEEQPLF?R‘SY MING AIRPOWER ISLAND/IDJMG e B QEED R AmyWinchouse -
D PO g (UNIVERSAL REPUBLIC) N
AMACUN AIRPOWER CIDR, Sirius Spectium, WRNR \
21 8 popRICOVGABRIELA ATO/RED 22 0 QUDoR ¥ i . — - N
G e o TELL ME‘BOUTIT 33«45 0312 e A
| JOSS STONE VIRGIN ] Srolooes
= IDELITY [c%g EKNF%TGE/BLG"
. F b
‘ 20 3 RECINASPEXTOR 5.RE/WARNER BROS. 31 5 0.359 -
T THINK I'M IN LOVE 2
- FLIRTING WITH TIME
By 4 TOMPETTY AMERICAN/WARNER RROS. 128 P BS00s 22 Beck
% MY WAY S N
B 16 osionevsovs ONE HAVEN/OR/EPIC 128 220 0565 23 ' PHANTOM LIMB
GRAVITY The Shins (5us Fop) \
3 28-V 2 OHNMAYER AWARE/COLUMBIA 29 22 0587 2 ADDED AT WELZ +15, WZEW +R, WIMMM +10, KINK +8, WTTS -8, \
23; B AIN'T NOTHING WRONG WITH THAT 123 +7 0.457 28 KTH x m e T \
°  ROBERT THE FAMILY WARNER BROS. )
— o :‘:‘EO;T'\*/‘; ! EPAMILY BAND o THINKING ABOUT YOU
25; 20 ns +8 0657 18 = Norah Jones “Biue Note/BLT)
G J.J.CALE & ERIC CLAPTON DUCK/REPRISE ;% %ark Kcml s T T A ek
4 GRACE KELLY - Dave Herald KFOR 45, KMTT +4 KINK +3, KPR} +2, KTCZ +2
26 e 3 MIKA CASARI ANTA/UNIVFRSAL REPUBLIC 107 2 0:254 ) Patty Griffin, Heavenly Day, |
BT . . \
29“ 7 THUNDER ON THE MOUNTAIN 106 7 0447 29 Keane, Nothing |1 My Way, 0 TEL ME BOUT iT \
8 BOBDYLAN COLUMBIA N The Killers, Reac My Mind, O Joss Stone (Virgin)
m ARE YOU ALRIGHT? A 5 oW2E FOR MORE STATIONS GO TO: WCLZ +15, WZEW +13, KTHX -9, KPRI +8, WXRV +&
LUCINDA WILLIAMS LOST HIGHWAY - -  www.RadioandRecor WBOIS +4, WNCS +4, WZGC +3, WCOO +2, WRLT +1
NEW SHOES
Paolo Nutini iAtlantic?
RECURRENTS z AMTT +12. WCLZ +5, KINK +%, WBS +4, KTCZ +3,
NRIR +2, WTTS +2, SISP +2 KPR +2, WXRV +|
] & THINK I'M IN LOVE
> IR PLAYS : BT PLAYS Beck (nterscops)
x z SISF 410, KWMT +5), KINK 48, WCLZ +7, WZEW +6,
[ ARTST / IMPRINT / PROMOTION LABEL ™ w Ell  ARTIST / IMPRINT / PROMOTION LABEL ™w LW T S e i
CHASING CARS SUDDENLY | SEE 5
SNOW PATROL (POLYDOR/AGM/INTERSCOPE) 212 212 KT TUNSTALL (RELENTLESS/VIRGINY 123 2o
WAITING ON THE WORLD TO CHANGE SHOUT OUT LOUD
JOHE MAYER (AWARE/COLUMBIA] [eo 219 AMOS LEE (BLUE NOTE/BLG) 120 P
THREE MORE DAYS 170 175 NOTHING LEFT TO LOSE 14 19
RAY _AMONTAGNE (RCA/RMG) MAT KEARNEY (AWARE/COLUMBIA)
HOW TO SAVE A LIFE 165 78 CRAZY 3 106 FOR WEEK ENDING FEBRUARY 1, 2007
THE “RAY (EPIC} GNARLS BARKLEY (DOWNTOWN/ATLANTIC/LAVA) LEGEND: See legend to charts ir charts section tor rules and symbol exptanat ons.
1 | 25 triple A stafions are electronically monitored by Nizlsen Broadcast Data Systems 24 hours a
WHEN YOU WERE YOUNG 141 146 PUT YOUR RECORDS ON m2 14 day, 7 days a week. (ndicator chart comprised of 52 repcrters.

THE XILLERS (ISLAND/IDJMG) CORINNE BAILEY RAE (CAPITOL)

© 2007 Nielse1 Business Media. Ins. All rights reserved.

JJGREY & MOFRO COUNTRY GHETTO

"A glorious, soul-drenched delight...down-home funk, blues and Dixie

rock, unmistakably Southern, undeniably soulful” -Billbeard

Featuring: WA K. Add Date: Feb. 19th

i
™y

TACT: TIM KOLLETH @ ALLIGATOR 800-348-7214x232

CON
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'?1
B TITLE PLAYS _
"% ARTIST IMPRINT / PROMOTION LABEL ~~ TW +/- CUMULATIVE;
ENDLESS HIGHWAY THE MUSIC OF THE BAND
‘ VARIOUS comc Ol 8 S
WEST
LUCINDA WILLIAMS LOST HIGHWAY “?7 1 P ]‘79 B
STATE OF GRACE
THE HOLMES BROTHERS aucaion 28 10 a2
PRETTY LITTLE STRANGER
JOAN DSBORNE VANGUARD 307 % _“58"
VIRIDIAN
CREENCARDS DUALTONE EO_S_ g F78
HORSESHOES AND HAND GRENADES
TRENT SUMMAR AND THE NEW ROW MOB paooure o090 O &/5e
HAMMER OF THE HONKY TONK GODS
BILL KIRCHEN PROPERAMERICAN 285 *3 P
HEARTBREAKERS HALL OF FAME
SUNNY SWEENEY BIG MACHINE ?72 s Bl
q SONGBIRD
WILLIE NELSON LosTHcHway 206 T 4302
THE ROAD TO ESCONDIDO
= 1. CALE & ERIC CLAPTON DUCK/REPRISE 355 & 207
NASHVILLE
SOLOMON BURKE SHOUT!FACTORY & N ,4 S_ 5 ___79__91 s
NOT TOO LATE
NORAH JONES swenoeme |, 27 0 925
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TRIPLE A

TRIPLE A REPORTERS

WAPS/Akron, OH
OM: Andrew James
PD/MD: Bill Gruber

KNBA/Anchorage, AK
OM/PD: Laren Dixon
MD: Danny Preston

WQKL/Ann Arbor, M|
MD: Mark Copeland

KSPN/Aspen, CO
PD: Sara Guttman

WZGC/Atlanta, GA*
PD: Michelle Engel
APD: Chris Brannen
MD: Margot Smith

KGSR/Austin, TX*
OM: Chase

PD: Jody Denberg

APD: Jyl Hershman-Ross
MD: Susan Castle

KUT/Austin, TX
PD: Hawk Mendenhall
MD: Jeff McCord

WRNR/Baltimore, MD*
OM/PD: Bob Waugh
APD/MD: Alex Cortright

WTMD/Baltimore, MD
PD/MD: Mike "Matthews”
Vasilikos

KLRR/Bend, OR
OM/PD: Doug Donoho
APD: Dori Donoho

KRVB/Boise, ID
OM/PD: Dan McColly
MD: Tim Johnstone

WBOS/Boston, MA*
PD: David Ginsburg
MD: Dana Marshall

WXRV/Boston, MA*
APD: Catie Wilber

KMMS/Bozeman, MT
OM/PD: Michelle Wolfe

KYSL/Breckenridge, CO
PD: Tom Fricke
MD: TJ Sanders

WNCS/Burlington, VT*
PD: Zeb Norris
APD/MD: Jamie Canfield

WMVY/Cape Cod, MA
PO: PJ Finn

WCOO/Charleston, SC*
OM: Mike Allen
PD: Ron Bowen

WNRN/Charlottesville, VA
OM: Jeff Reynolds

PD: Michael Friend

MD: Jaz Tupelo

WDOD/Chattanooga, TN*
OM/PD: Danny Howard
MD: Brad Steiner

WXRT/Chicago, IL*
PD: Norm Winer
OM/MD: John Farneda

WCBE/Columbus, QH
OM: Tammy Allen

PD: Dan Mushalka

MD: Maggie Brennan

WMWV/Conway, NH
PD/MD: Mark Jahnson

KBCO/Denver, CO*
PD: Scott Arbough
MD: Mark Abuzzahab

CIDR/Detroit, MI*
PD: Matt Franklin

KHUM/Eureka, CA
OM: Cliff Berkowitz
PD/MD: Mike Dronkers
APO: Larry Trask

KRVI/Fargo, ND
PD: Ryan Kelly

WFIV/Farragut, TN
OM: Brian Tatum
PD/MD: Todd Ethridge

KOZT/Ft. Bragg, CA
PD: Tom Yates
APD/MD: Kate Hayes

WEHM/Hamptons, NY
PD: Brian Cosgrove
MD: Lauren Stone

KSUT/lgnacio, CO
PD: Steve Rauworth
MD: Stasia Lanier

WTTS/Indianapolis, IN*
PD: Brad Holtz
APD/MD: Laura Duncan

KMTN/Jackson, WY
PD/MD: Mark "Fish"
Fishman

KTBG/Kansas City, MO
PD: Jon Hart
MD: Byron Johnson

WEBK /Killington, VT
PD: Dave "Uncle Dave” Tibbs
APD/MD: James Emmons

KOHO/Leavenworth, WA
PD: Sue Meyers
MD: Carl Widing

KROK/Leesville, LA
OM: Rick Barnickel
PD/MD: Sandy Blackwell

WFPK/Louisville, KY
OM: Brian Conn

PD: Stacy Owen

APD: Laura Shine

WMMM/Madison, Wi*
PD: Pat Gallagher
MD: Gabby Parsons

KTCZ/Minneapolis, MN*
PD: Lauren MacLeash
MD: Thorn

WZEW/Mohile, AL*
OM: Tim Camp

PD: Cene Murrell

MD: Lee Ann Konik-Camp

WBJB/Monmouth, NJ
OM: Tom Brennan

PD: Rich Rabinson

APD: Leo Zaccari

MD: Jeff Raspe

KPIG/Monterey, CA

OM: Frank Caprista
PD/MD: Laura Ellen Hopper
APD: Aileen MacNeary

WRLT/Nashville, TN*
OM/PD: David Hall
APD/MD: Rev. Keith Coes

WFUV/New York, NY
PD: Chuck Singleton
MD: Rita Houston

WRSI/Northampton, MA
PD: Sean 0'Mealy
MD: Johnny Memphis

KDBB/Park Hills, MO
OM/PD: Greg Camp
APD: Clenn Berry

WXPN/Philadelphia, PA
PD: Bruce Warren
OM/MD: Dan Reed

WYEP/Pittsburgh, PA
PD: Rosemary Welsch
MD: Mike Sauter

WCLZ/Portland, ME*
PD: Herb vy
MD: Brian James

KINK/Portland, OR*
PD: Dennis Constantine
APD/MD: Kevin Welch

WDST/Poughkeepsie, NY
OM: Greg Gattine

PD: Jimmy Buff

MD: Dave Doud

WBCG/Punta Gorda, FL
PD/MD: G. Michae! Keating

KSQY/Rapid City, SD
PD/MD: Chad Carlson

KTHX/Reno, NV*
PD: Mark Keefe
APD/MD: Dave Herald

KENZ/Salt Lake City, UT*
PD: Mike Peer
MD: Kari Bushman

KPRI/San Diego, CA*
OM: Bob Burch
APD: Sean Smith

KFOG/San Francisco, CA*
PD: David Benson
MD: Kelly Ransford

KPND/Sandpoint, ID
OM/PD: Dylan Benefield
APD/MD: Diane Michaels

KBAC/Santa Fe, NM
PD/MD: Ira Gordan

KRSH/Santa Rosa, CA
PD/MD: Pam Long

DMX Folk Rock/Satellite
OM: Leanne Vince
MD: Dave Sioan

Music Choice Adult
Alternative/Satellite
PD: Justin Prager

MD: Tiffany Sinder

Sirius Spectrum/Satellite*
PD: Gary Schoenwetter
MO: Sean Mascoll

XM Cafe/Satellite
PD: Bill Evans
MD: Brian Chamberlain

KEXP/Seattle, WA
OM: Tom Mara
PD: Kevin Cole
APD: John Richards
MD: Don Yates

KMTT/Seattle, WA*
PD: Shawn Stewart
APD/MD: Haley Jones

WKZE/Sharon, CT
OM: Will Stanley
PD: Tim Schaefer
MO: Will Bailies

WNCW/Spindale, NC
APD/MD: Martin Anderson

KCLC/St. Louis, MO
PD: Rich Reighard
MD: Will Baker

KFMU/Steamboat
Springs, CO
PD/MD: John Johnston

KTAO/Taos, NM
OM: Dave Noll
PD/MD: Brad Hockmeyer

KWMT/Tucson, AZ*
OM: Tim Richards
PD: Blake Rogers

WVOD/Wanchese, NC
PD: Matt Cooper

WXPK/White Plains, NY
PD: Chris Herrmann
APD/MD: Rob Lipshutz

WTYD/Williamsburg, VA
PD/MD: Amy Miller

WUIN/Wilmington, NC

PD: Beau Cunn
MD: Michelle Danie

* Monitored Reporters

CHART LEGEND

Charts are ranked by plays (except for
Country chart, which is based on audi-
ence impressions, computed by cross-
referencing exact times of airplay with
Arbitron listener data).

Songs showing an increase in

plays (audience for Country)
over the previous week, regardless of
chart movermnent. A song will also
receive a bullet if its percentage loss
in plays {audierce for Country) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exempting the Country chart, a
song that has been on the chart for

24/7 NEWS ONLINE

more than 20 weeks will generally not
receive a bullet, even if it registers an
increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
a bullet, even if it has lost plays
{audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:
Awarded fo songs appearing in the

top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

BREAKERS:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

@ www.RadioandRecords.com

MOST ADDED:

A listing of songs with the total number
of new adds either reported by each
station or by automatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart
threshold that are showing an
increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that

WwWWwW americanradiohistorv com

is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Hot AC, AC, Christian AC,
Christian CHR, Inspo, Christian Rock,
Gospel, Rock, Triple A and Smaoth
Jazz) become recurrents and are
rermoved from the chart after 20
weeks. In addition, songs that have
been on the chart for more than 52
weeks and rank below No. 10 will
become recurrents and will be removed
from the chart. Descending Country
titles move to recurrent after 20 weeks
if they rank below No. 10 in either audi-
ence or plays. Songs on Latin charts

move to recurrent after 20 weeks if
they rank below No. 20 in both audi-

ence and plays.

x Nielsen BDS certification for

airplay of 100,000 plays on all

monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates muiltipie
level of 100,000 plays.

Indicates title earned HitPredictor

status in research data provided
by Promosquad. Songs are tested online
by Promosquad using multiple listens
and a nationwide sample of carefully
profiled music consumers.
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» FROM THE CD “EL
ULTIMO GUERREROQ,” DON

DINERO TOPS THE RECCRD
POOL RANKING WITH
“MUEVETE”
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The Future

Jackie Madrigal

JMadrigal@RadioandRecords.com

order Media Parmers is a highly successful Hispanic broadcasting
company that is not only competing with radio giants like
Univision Radio but, in some cases, beating them. Founded i
2003 by president Tom Castro, BMP is on track to continue its

4 2% UNA FAMILIA DHRRA UNIVERSAL LATIND
(158 58 2 NIFREUD NI TUMAMA 3:UN0A B EM) TELEVISA
le)l 57| 1C N oELASONICA a - DAK MUSIC/V&
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& UNIVERSAL | ATINO
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healthy growth. [t owns 35 stations in five markers, including z QR NOHAY MANERA EL GRaNCOMEODE UERTDRIO LS D05/SONYEMGNCRTE
Dallas, San Antonio, Austin and McAllen, Texas. @ 10 VALELA PENA YOSKAR S#RANTE - S
Although BMP is the third radio company founded by Castro, this one is differ- o SHORTY SHORTYxreeve | AGuBURVSON
ent, he says. in that it is poised financially to expand, having raised $300 nullion 2 “MONEYIMONEY R - pep—— )
: : « : ‘ TOMA NENA (MANOPLASO) BABY 24ST GBM/UNIVERSAL LATING
capital to date. And strategically, “we decided to create what we call the ‘cluster of g ! : 2 s H
- . ) . . . . EN EL AMOR JOE VERAS 18N
the tuture, which combines English- and Spanish-language radio stations and occa- - s e Y = =
: - N 9 VUELVO A CALI SONORA CARRUSELES FUENTES/MIAMI
sionally a bilingual station. - —
; = R (o) SE TRABA DAVIO CEDENO EVELYNA
While broadcasters have taditionally specialized in one or the other, a recent trend e — 2= =3
R . . . . 10 PEGAO WISIN & YANDEL FEAT. LOS YAQUZROS MACHETE
has scen English-language operators. such as Clear Channel and CBS Radio, entering - =
) . . ‘ ) ) ' o (11 IMAGINATE GALLEGO MACHETE
Sparush-language turt, That trend now goes both ways with BMP moving quickly into ————, o = —
ishol N lio i | " San A - We | t- Enelis] o ~ I3 LA OTRA |LEGALES FEAT. MONCHY & ALEXANDRA UNIVERSAL LATINO
English-language radio in such markets as " We have tour English statio ] . -
& guag ! S ! & ns | g 3] SOLA HECTOR "EL FATHER" VIMACHETE
- ; ; » < - : ; - 1 , .
3 S G " avs. g 2 1C3 oA & =
and four Spanish stations there,” Castro says. “None of the big American companies | = B IO ER e T
o » Spye < 3 1 gy N e 1 i - s I X —
have more than one Spaish station 1n a market. The exception is Atanta where Clear < [s) HAZME EL AMOR 07N FEAT. PAOUITO CUZMAN S
~ » ; . -
Channel has two. £ Ll QUIEN LO HARIA POR T ALE> BUEND 18N
For Castro, this is the wave of the future. “We plaved a leadership role in recognizing = LA BOTELLA LOS NUEVOS SABRCSOS - il
e . ) 1 8 . L _
that the world 1s not divided into the English and Spanish, but thae they co-exist in many & B MIA TI70 “EL BAMBINO" FEAT. DADDY YANKEE EMI TELEVISA
.. . - . . . bt - —
cities of Ainerica. And 1 the tuture to be able to serve the listeners and adverdsers well 1y § 19 ELLA VOLVIO NKLABE SONY BMGNIRTE
any given city we will have to have tormats that serve people who speak both languages” & g | NO ME PERDONES nc2 -  SONY BMGNORTE

Hispanic radio’s tuture growth also lies in markets not historically seen as huge
Latino population centers, Castro says. Southwestern markets, as well as certain cities
in Florida, such as Tampa and Orlando, are especially attractive, he says. ™I would expect
that in the Southwest, onc or more Spanish stations will be in the top three i every
single civ”

In Austin, where Spanish-language radio has not traditionally been a top performer,
BMP has the No. 1 station, regional Mexican KHHL (La Lev). That's because the city’s
Hispanic population has grown from roughly 10% 10 vears ago to 27.8% of the market,
according to Arbitron’s most recent estimate. Another tactor in KHHLS success is the “El
Chulo v La Bola” morning show, which outperforms the rest of the station by nearly
two shares in 12+, The station has also invested in promotion and research.

“We ran Univision out of the tormat,” Castro boasts. “After one vear of competing
head-to-head in regional Mexican, we did really well in the ratings, and they decided
they couldn’t compete, or didn't want to, and changed their regional Mexican station to
Mexican oldies [KINV] ‘Recuerdo” ”

The two stations’ four-book 12+ trends tell the storv. From winter 2006 to tall 2006,
KHHL has gone 4.4-5.5-4.3-6.4, while KINV has mended 2.5-4.3-3.5-2.5.

The Hispanic radio market couldn’t look any brighter to Castro. In hus entire Hispanic
radio carcer, he says there’s never been a better time to buy stations. “There are a lot of
themn available, the prices have come down for the first time in a long time. there is a lot
of capital for companies that have a good track record and obviously the Latino market
is growing both with the advertisers and listeners.” With Clear Channel selling more than
400 stations, Castro says it’s time to take advantage of a buyer’s market. " We're going o
buy a large number of stations in the next year and 2 half.and I suspect there will be oth-
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ers also taking advantage of this opportunity.”

But ample opportumty come with a potential to oversaturate a
market. Castro isi:t worried abcut zhar happening in the Hispanic
market just yet. He says that radio oppoartunities to serve Hispanics
will exast for a long time. Success or faiure won't be determined by
who buys what szations but rataer by the quality of the progrun-
ming and how stations differencate themselves from everyone else.
“We are goir g to see more and more targeted formats serving imore
narrow slices of the Latino audince just like we sce in English,” he
says. And as more and more brozdeasters enter the Hispanic market,

Castro

it will eventually reach a point 0 “too nany stations serving the same
audrence and some will fail.

But thats not on the immecdiate horizon. More pressing a: the
moment is 2 lack of programumers who are adept at reaching the
Hispanic audience.“] think thats where the scarcity will be,” Castro
says, noting that radio isn't kno.vn for mentoring young program-
mers.“Only those companies wao have good programumung staft will
have the advantage,” he says. Staons can have Anglos running some
station operations, stich as sale. and management, but you pretry
much have to “speak Spanish © be able to program to the Latino
market.” he savs. RsR
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Coming Soon

A Bold New Radio Show that Gives Women an Inspirational New Voice!

=@ bC €12 Etprcrrcr

Affiliation: (305) 460-2143 « Ad Sales: (312) 899-4071
www.abcradiomulticultural.com

24/7 NEWS ONLINE @ www.RadioandRecords.com

Internationally known expert speaker on female empowerment.
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SERCIO VECA sowvewchorre 990 37 4388 71 e 2V R Vicente Fernandez (Sony 8MG Norte)
DAME UN BESO KTTA +24, KGBT +24, WOJ0 +23, KBNO +13, KTUM +10,
INTOCABLE EMI TELEVISA 375 +103 3253 25 =T KXLM +10, KOQO +10, KSTN +9, WYMY +5, KXSB +8
SOBREVIVIRE
~ LAARROLLADORA BANDAEL LIMON DSAEDIMONSA 74 *12 1572 ) _’:‘5 :g:‘LBEREESCUCHAR
ESO Y MAS
JOAN SEBASTIAN BALBOA 370 152 2677 30 Grupo Mo;\tez D;ZD:ra&goéDli(ssa%N m
KSEA +18, KMYX +7, KRZZ +16, KLAX 15, -5,
QUE NO DARIA . . KSAH 412, KOQO +12, XHNZ +Tl, KLBN +8, XHTY +8
CARDENALES DENUEVOLEON DISA 3?6_ 40 | ]'6E§ i - it '
LOS CHIQUINARCOS ESO Y MAS
£L TIGRILLO PALMA wnvisioy 520 +3 | 2703 29 i W s
COMO TE VA MI AMOR 3 79 1738 38 WBZY 419, KLAX +¥, WLEY #13, KBUE +13, KMQA +13,
LOS HOROSCOPOS DE DURANGO DISA : ADDED AT... KRZZ +13, KISF +10, KRAY +10, KDUT +8, KIWI +8
QUIEREME COMO TE QUIERO ~ &
CONJUNTO AZABACHE carMx D05 42 0660 woJo R ﬁ
. Chicago, IL ”
:E‘S\A:J'l? SABI WARNERLATNA 300 23 1.378 - PD: Rafael Bautista
K-Paz De La Sierra, Y Aqui Estoy, 8
igm?n E!:IENDER Unvsion 294 57 1A - Grupo Bryndis, La Chica Del Este, 7
PROC & - e — Valentin Elizalde, Vencedor, 7
K-PAZ Dﬂfggﬁkv'm"“ Dsaemonss 292 128 1038 - FOR WEZK ENDING FEBRUARY 11, 2007
= —e—— FOR MORE STATIONS CO TO LEGEND: See le-gend to charts in charts section for rules and symbol explanations.
CIERTAS TEORIAS 286  -95 325 - 50 regianal mexivan stations electranically monitored by Nielsen Broadcast Data Systems 24
QUISILLOS MUSART/BALBOA www.RadioandRecords.com hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc. All rights reserved.
——— ——
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“Crlw must aHenJ event in {Le ba‘cin entertainment worlJ"

+GABRIEL ABAROA, PRESIDENT, LARAS

¢ WOTTEST WEEK
JVE T ATIN MUSIC

W
Wi s com HIGHLIGHTS
WE HEAR THE FUTURE NEW ARTIST COMPETITION
BILLBOARD BASH
LATIN MUSIC AWARDS
AWARDS AFTER PARTY

SUPERSTAR Q&A INDUSTRY LEADERS WILL DISCUSS.
SURFING FOR PROFIT: LUtilizing the Internet as a marketing and revenue generating tool.
WITH DIAL M for MUSIC: How Mobile has become the biggest revenue growth area for Latin music in the U.S. and beyond.
J U AN E s BREAKING THE DIGITAL FRONTIER: Following years of slow growth, Latin digital sales firally begin to take off
RADIO: Top programmers discuss the changing relationship between labels and radio.

TEENS: Latin teens discuss their musical preferences and buying habits with our attendees.
RAP, RHYTHM & REGGAETON ALL-STAR PANEL it's artists-only in this inside look at the growing urban sound of Latin music.
BIG SCREEN, LITTLE SCREEN: Top Music Supervisors reveal how to get your music cn film, ads and television.
GIVE ME THE COVER!: Journalists, TV producers and publicists give the inside scoop on what gets ink and what gets heat.
ASCAP PRESENTS: MAKING THE DEAL
THE ART OF THE TOUR: Manager, promoter, sponsor and venue say it all.
MAXIMIZING YOUR ENDORSEMENTS AND PARTNERSHIPS WITH HISPANIC CELEBRITIES:
Hispanic star power drives revenue and increases market share.

DIFFERENTIATING HISPANIC CONSUMERS FROM THE GENERAL MARKET: THE LATINO FILTER:
Lucia and Gonzalo present the inside story on the launch of MTV Tr3s and their successes and milestones.

HISPANIC CONSUMERS IN THE MULTICULTURAL MARKETING EQUATION:
Discover hiow the Hispanic population compares with African Americans, Asians and ncn-Hispanic Whites.

AGENCY CREATIVE PANEL:
Leading creative directors present ad campaigns involving sports, fast food, cars, groorriing and beverages.

APRIL 23-26, 2007 « INTERCONTINENTAL MIAMI

% Heineken

NOW IN ITS 18TH YEAR! The Billboard Latin Music Conference & Awards is the biggest . e
gatherirg of Latin music execs worldwide. Join Billboard for the hottest parties, educational I r
sessions, superstar interviews, live artist showcases, cocktail receptions, networking events . ®
and the Billboard Bash. The week culminates with the longest-running, most prestigious LATIN MM%“@
awards show honoring the kest artists of the year across all genres of Latin Music — The

Billboard Latin Music Awards! Produced and broadcast by TELEMUNDO CONFERENCE & AWARDS 2007

Register Today! st \WWW.BillboardEvents.com

TITLE SPONSOR IN ASSOCIATION =~ CORPORATE SPONSORS MEDIA SPONSORS
| L o . N & 1(
* Heinekeri @ ZASCAPIL @ A Bikoad RsR msn” Y %

RACHO & RECORDS . AZTECA AMERIUA TELEMUNDO
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PD: Isidrc Roman

K~CY/Dallas, TX
Ot4 Dean James
P{1: Javie- Cacanova

XHPX/E!Paso, TX
PCr: Perla Barraza
AFD: Cyn-tia Dvalle

PD: Jose Santos

KSSE/Los Angeles, CA
OM: Elias Autran

PD: Nestor Rocha

APD: Andrea Becerra

KWIZ/Los Angeles, CA
PD: Eddie Leon

WAMR/Miami, FL
PD: Pedro Javier Gonzalez

WRMA/Miami, FL
PD: Rogelio Alfonso

KEXA/Monterey, CA
PD: Vicente Romero

24/7 NEWS ONLINE @ www.RadioandRecords.com

WIAC/Puerto Rico
PD: Valerie Mejia

WIOA/Puerto Rico
PD: Fernando De Hostos

www.americanradiohistorv.com

OM: Carlos Martin Valdez
PD: Ana Perez

KRIO/San Antonio, TX
OM: Robin Flores
PD/MD: Manny Herrera

=» & t . . .
as
Q B
R LOP BOUND - ‘ ' Broadcast D
ORMA OURTH-B
A . . . A Dl A P /9
1 NIELSEN BDS NEW AND ACTIVE
TITLE CERTIFICATIONS PLAYS AUDIENCE e b e NS
aRTIST IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK FC— s [ — LAY
COMO YO NADIE TE HA AMADO  NO. 1(3WKS) 915 21 8226 5 ENAMORADO 156/5 SENTIR EN LA VIDA 87/19
YURLD’A SONY F{MCM)RTE . . - Gustavo Laureano Janina
TU RECUERDO (UNIVERSAL LATINQ) (UNIVISION)
RICKY MARTIN FEATURING LA MARI SONY BMC NORTE 860 0 10.649 2 MOST ADDED TOTAL STATIONS: 5 TOTAL STATIONS: 5
ME MUERO .
Ay owevonom 789 54 BeBl 4 Jcomo ENTENDER 155/30 DON'T CRY 82/4
. - — ennifer Pena Toby Love
TE LO AGRADEZCO, PERO NO %3 +52 10.240 3 (UNIVISION) (SONY BMG NORTE)
ALE JANDRO SANZ FEATURING SHAKIRA WARNERLATINA "2 - TOTAL STATIONS: 8 TOTAL STATIONS: 4
LIAILL1) owevenoere 743 87 5880 N ME GUSTAS TU 129/42 1 WANNA LOVE YOU 78/43
- - TITLE NEW Si Senor Akon Feat. Snoop Dogg L
TU AMOR MOST INCREASED PLAYS 721 M9 12so 1 __ARTIST/LABEL  STATIONS (VENEMUSIC) (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
LUIS FONSI UNIVERSAL LATINO ‘ NADA PUEDE CAMBIARME @ TOTAL STATIONS: 5 TOTAL STATIONS: 4
BENDITA TU LUZ Paulina Rubio
MANA waNGRUATINA 7V 71 7486 7 BT LA TE QUIERO AS| NSM4E  TUAMORNOESGARANTIA 71147
KBMG, KCNL, KEXA, KNVO, KWIZ, XHFG etzaida gals
NADA PUOEDE CAMBIARME MOST ADDED 661 +95 7758 6 B E_ THO e (MELODY/FONOVISA) (UNIVISION)
PAULINA RUBI UNIVERSAL LATING - = QUE HICISTE & TOTAL STATIONS: 7 TOTAL STATIONS: 4
SI TU NO ESTAS _ Jennifer Lopez
SIN BANDERA ONYBMONORTE  ©90 7 7268 8 T TEEERT (e ] AHORA 10733 SENTIMENTTAL 64/54
KBMG, KCNL, KEXA, KMMM, WRMA, XHFG Jeremias Moderatto
RSEE)R O PARECER ERMITEIEVEA 524 -54 3907 21 . {UNIVERSAL LATINO) (EMI TELEVISA)
A el TU AMOR 3 TOTAL STATIONS: 4 TOTAL STATIONS: 4
MANDA UNA SENAL i i
489  +33 5732 12 Luis Fonsi
MANA WARNER LATINA - o (UNIVERSAL LATINO)
DAME e KBMG, KCNL, KEXA, KNVO, XHFG
RBD EMI TELEVISA ol 4618 18 = = =
LABIOS COMPARTIDOS DAME b
K Rbd
MANA WARNER LATINA 07 % 3‘386 22 (EMI TELEVISA)
QUE HICISTE AIRPOWER KEXA, KXXS, WXYX, XAVO, XHPX
JENNIFER LOPEZ EPISONYBMGNORTE 398 69 4667 7 -
4
CHIQUILLA . 386 a7 1.895 . Ricky Martin
A.B. QUINTANILLA Ill PRESENTS KUMBIA ALL STARZ EMI TELEVISA (SONY BMG NORTE)
AMAR ES LO QUE QUIERO KBMG, KCNL, KEXA, XHFG
DAVID BISBAL UNIVERSALLATING 583 i}_ 1 5'_5_9_8_ N 3 S ERDITCT
NI UNA SOLA PALABRA ‘ D LNz 8
PAULINA RUBIO UNvERsaLLaTNG 70 D7 3152 25 Mana
X (WARNER LATINA)
ROSA PASTEL KBMG, KCNL, KEXA, XHFG
BELANOVA UNIVERSAL LATINO GES) i Ly ) =
60 T e 356 +52 1.965 - gcl)ﬂnflggo il 4
JULIETA VENEGAS SONY BMG NORTE i o
PEGATE (SONY BMG NORTE)
% RICKY MARTIN soNveMcNORTE 500 +54 5021 16 KBMG, KCNL, KEXA, XHFG
7, . - L -8 Sem e = W
NO SE POR QUE 2
% e SONYBMGNORTE 338 0 6455 10 Rshzdn O PARECER 4
LIMON Y SAL r (EMI TELEVISA)
% JULIETA VENEGAS SONYBMGNORTE s 785 ]'33? ) KBMG, KCNL, KEXA, XHFG
: SI FUERA FACIL e = SR
/ OBIE BERMUDEZ EMI TELEVISA 318 2 4.263 20 ME MUERG g
/ TODO SE DERRUMBO '(_saosNaYEE;\:g?unoRTE) JP——
% PEPE ACUILAR EMITELEVISA 22l 24 PO 2 KBMG, KCNL, KEXA, XHFG TU AMOR
LUZ SIN GRAVEDAD T — Luis Fonsi (Universal Latino)
% BELINDA emTELEVISA 287 73 170 - 'RN}(/'ERNO 4 KNVO +28, KSSE +23, WAMR +15, KLVE +T3, WKAQ +12.
N1 el +] +! + + +
/ DE VEZ EN MES 282 27 384 23 (SONY BMG NORTE) _— JPAT & Kwig' KB"E e TA S'W;AC ]
/ RICAROD ARJONA SONVEMGNORTE . e e KEHCHGHT e, NADA PUEDE CAMBIARME
/ A LA PRIMERA PERSCNA 275 3 5134 % g " 4 =
/I ALEJANDRO SANZ WARNERLATINA ; 5:;('"2‘3 E\»I/-:?OB{}L():II\\;S’?; ol
/ 4 COLECCIONISTA DE CANCIONES M 6 o KMMM +7, KSSE +5, KVVA +5, WPAT +2, WKAQ +2
/ CAMILA SONY BMG NORTE j
/ ANTES DE QUE TE VAYAS 266 0 6505 © r LUZ SIN GRAVEDAD
MARCO ANTONIO SOLIS FONOVISA W ¢ Belinda (EMI Televisa)
IRREEMPLAZABLE KRIO +18, XAVO +13, KVVA +9, KXXS +9, KQQK +8,
BEYONCE == comen 248 5 368 24 KTCY 7, WFID +5, KSSE +5, KNVO +3, WIAC +2
NINO ’ sz B _
BELANOVA UNVERSALLATND 232 18 OYSEF = ?UE{HIEISTEE
= ennifer Lopez (Epic/Sony BMG Norte)
HACE TIEMPO 232 -2 2728 28 WIOA +32, WRMA +26, WKAQ +T7, KLVE +12, KMMM +12,
FONSECA EMITELEVISA i KPSL 42, WAMR +2
NO DIGAS ek
0SE MELoDvFONOVISA 224 +4 2045 33 PEGATE
HOY TENGO GANAS DE TI Ricky Martin (Sony BMG Norte)
RICARDO MONTANER EMI TELEVISA _20_7 . +28 ) 2519 30 WRMA +33, XHPX +11, WAMR +10, KEXA +7, WIOA +5,
DISPARAME DISPARA 203 a 0.787 XLTN +4, KVVA +2, XHFG +2, KMMM +1
LAURA PAUSINI WARNERLATINA ™™ E ADDED AT... r"_—
NI FREUD NI TU MAMA L~
BELINDA eteevsa 108 90 LEE ) !(AWIIZ R & " R
os Angeles,
FLACA O GORDITA
OLGA TANON UNMISION 55 o el _2‘3]6 £S B0 Eddie;leon
LAS DE LA INTUICION Paulina Rubio, Nada Puede Cambiarme, 28
SHAKIRA ) EPIC/SONY BMG NORTE 7 =2, 0.443 - Grupo Bryndis, Quizas Si, Quizas No, 7
DESILUSIONAME FOR WEEK ENDING FEBRUARY 11, 2007
OLCA TANON UNIVISION 169 36 2.644 29 LT E SO T LEGEND: See legend to charts in charts section for rules and symbol explanations.
. - 1 FOR M ATION : 27 Latin pop, 12 tropical and 13 Latin rhythm stations are electronically monitored by Nielsen
LA LLAVE DE MI CORAZON .
164 +4) 2.358 34 Broadcast Data Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, inc.
JUANLUIS GUERRA 440 EMI TELEVISA www.RadioandRecords.com Ailiahts resered:
W WVA/Atlanta, CA KMMM/Fresno, CA KNVO/McAllen, TX WPAT/New York, NY WKAQ/Puerto Rico XHFG/San Diego, CA
0v: Clay Hur nicutt PD/MD: Jose Berumen PD: Rohert Montalvo PD: Tony Luna PD: Carlos Gonzalez PD: Elvis Valle
PD,MD: Robbie Ramirez MD: Mando San Roman APD: Natalia Cuevas
KQQK/Houston, TX KVVA/Phoenix, AZ XLTN/San Diego, CA
K x(gél\mtmr TX PD: Ezequiel Gonzalez XAVO/McAllen, TX PD: Edgar Pineda WXYX/Puerto Rico PD: Lihia Sauza
O A/PD: Romeo Herrera MD: Raguenell Villarreal OM: Jeff Koch PO/MD: Herman Davila
M2 Julieta Jil PD: Juan Facundo WFID/Puerto Rico KCNL/San Jose, CA
. KLVE/Los Angeles, CA PD: Lucy-Ann Ramos KBMG/Salt Lake City, UT OM/PD: John Allers
KPSL/Bakersfield, CA geles, v i

APD: Rob Ayala

FEBRUARY 16, 2007
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P PO
) y : ‘ V ) . .
T .
: DEB : i 5 \
A AR A A & s W , Bro
A A 00 i ‘
i D . . . ™
- & /A
-
TROPICAL ' NIELSEN BDS 2 5 LATIN RHYTHM  NIELSEN BDS
TITLE CERTIFICATIONS PLAYS AUDIENCE §5 TITLE CERTIFICAT DNS PLAYS AUDIENCE
ARTIST IMPRINT/ PROMOTION LABEL ~~ TW  +-  MILLIONS RANK 5 £z arTisT IMRINT/ PROMOTION LABEL  TW /- MILLIONS RANK
SHORTY SHORTY NO. 1(1WK) ' SOLA NO. 1(4 WKS) . :
XTREME ) LCalEunvisioy 235 34 4599 T B R eLpATHER" vimeeTE 729 33 12285
ELLA VOLVID ; i PAM PAM
NKLABE sonvemoNoRTE 222 g 2294 7 WISINS YANDEL Mesvere | aenoW 2, S8EAT, 3
SOLA DIME (TELL ME) 3
HECTOR "EL FATHER" vimachere 29 32 194310 PITBULL FEATURING KEN-Y FMous s sy 028 20 9408 2
NO VUELVO CONTIGO IRREEMPLAZABLE
FRANKIE NEGRON LacauEnvison 2 ¥ LT . BEYONCE ooven 02 19 6656 T
PEGAO - 1 DON'T CRY
WISIN & YANDEL FEATURING LOS VAQUERDS womachee 205 18 1324 o TOBY LOVE sonvemcworte 493 =2 7'970_ S
TU RECUERDO ’ SHORTY SHORTY B
RICKY MARTIN FEATURING LA MARI sonvewchorre 187 v24 1484 T7 XTREME LACALLEUN sy 93 15, D8Xoely &
QUE PRECIO TIENE EL CIELO ME MATAS
MARC ANTHONY sonvBMcnomre B4 19 2800 5 RAKIM & KEN-Y PNAUNVERSALaTND 470 41 82435
LOS INFIELES LOS INFIELES
AVENTURA PREMIUM LATIN 83 -8 0.95 28 AVENTURA PREMIU JLATIN 470 8 5.657 5
NOCHE DE ENTIERRO (NUESTRO AMOR) | WANNA LUV U
LOSBENMIS FEATLRNE WSNE AMOEL ADD VOKEE HECTOR TLFER 5000 Meseownaceee. 1) 19 1030 25 AKDN FEATURING SNOOP DOGG KON\ ICT/UPFRONT/SROUNVERSALK JTown #2874 5718 14
LA OTRA PEGAO
ILEGALES FEATURING MONCHY Y ALEXANORA UnvERsALLATNO 70 9 1733 12 WISIN & YANDEL FEATURING LOS ¥AQUERDS winackere 398 37 v7,gsrz.,r,r /.
NO HAY MANERA QUE LLOREN  AIRPOWER/MOST INCREASED PLAYS/MOS™ ADOED
EL GRAN COMBO DE PUERTO RICO DISCOS605/SONY ByGNORTE 198 41 1033 24 IVY QUEEN wvscn 337 337 709§
LOS HOMBRES TIENEN LA CULPA IGUAL QUE AYER p
DON OMAR, GILBERTO SANTA ROSA CMrSROUNIVERSALMOTOWN 102 38 1030 26 RAKIM & KEN-Y PINA/UNIVERSAI LATINO 52 gl (G772 N
TU AMOR AIRPOWER NOCHE DE ENTIERRO NUESTRO AMOR) . p
LUIS FONS! UNIVERSALLATING 124 +49 3485 3 LS UANSFEILRNGIESNG WO, COONAE OO LB SO0 wasipwwaerr S0 35 4M4S 16
BENDITA TU LUZ o 3 NO SE DE ELLA (MY S2ACE)
MANA WARNERLATINA 123 19 g B8 23 DON OMAR FEATURING WISIN & YANDEL vinacere 12 26 2.
LA LLAVE DE Mi CORAZON  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED MIA
JUAN LUIS GUERRA 440 EMITELEVISA 145 75 2751 6 TITO "EL BAMBINO” FEATURING CADDY YANKEE mmevia - 208 67 3169 1 19
IRREEMPLAZABLE 5 FANTASMA
BEYONCE comma 122 2 0840 30 710N gy 287 0 6772 10
DON'T CRY TENGO UN AMOR
TOBY LOVE soweuohorre & (19 102 7 TOBY LOVE FEATURING RAKIM & <EN-Y sonvewsnogre 298 44 30%6 20
MI CORAZONCITO L, LA OTRA
AVENTURA pRemomiay 120 #0387 2 ILEGALES FEATURING MONCHY Y ALEXANDRE UNVERss_LaTnp 298 22 1795 36
HACE TIEMPO AIRPOWER - ATREVETE
FONSECA EME ey A SOl oo WISIN & YANDEL FEATURING FRANCO EL GORILLA crenRmaneciop e 249 *46 3008 21 61
VAMOS A TO'A J ! ME QUIERE BESAR o \
LMIT2) LAGUEUNVISON 102 6 Wt 2 ALEXIS& FIDO sonvenanopre 20 -2 sy I \
A QUIEN SMACK THAT \
MARLON wvsoy 194 -2 0776 33 AKON FEATURING EMINEM KOMVICTIURFRONTSRUUNVERSAL jorowy 250 39 2445 24 %\:
PAM PAM ANDA SOLA £ \
WISIN & YANDEL wacere 103 3T 2'94? | DON OMAR st oachere 221 18 3335 18 \\
IGUAL QUE AYER " AY CHICO (LENGUA AFUERA) \
RAKIM & KEN-Y PNAUNVERSALLATNO 00 17 183013 PITBULL mMous sy 23 8 2136 29 \\
ECHATE PA' CA WE FLY HIGH \
ELVIS CRESPO & GRUPO MANIA oe %8 d Iy e L 50 JIM JONES kow 188 ] g2 28 \\\
MIA o YA NO \
TITO "EL BAMBINO" FEATURING DADDY YANKEE steevsa 90 2 el B KUKY angizve: WIS A0 RaTS - \
MIRA - STUCK WITH YOU
FULANITO w38 7 g " 22 LLROB pstans WSy 3 IR W \\
FLACA O GORDITA 1 BENDITA TU LUZ \
OLGA TANON wvsioy 83 B Heend] =5 MANA wammaNe O3 7 2308 26 \
VALE LA PENA - SHORTIE LIKE MINE \
YOSKAR SARANTE T e = BOW WOW FEATURING CHRIS BROWN & JOHNTA AUSTIN Dwwea P8 W 2735 3 §
NO ME PERDONES TU AMOR \
NG2 sonvemororre OB 0o®. 37 | LusFonsi sveRsLLTg 197 BT 1646 40
MAS QUE TU AMIGO FUEGO _
TITOMEVES Woaeuwvsoy O 47 180T 15 PITBULL PMOUSAREISTSTYT D7 tA 1.245
ARROZ CON HABICHUELA SER O PARECER
I £LGRAN COMBO DE PUERTO RICO DISCOS6OS/SONY BMONORTE D1 23 108 23 RBO eMTEEasA 02 7 1655 39
FANTASMA TU AMOR
ZION By OO 4 [Onsey - ABD vRowEw TELEVss 142 7 1507
EN EL AMOR = SAY IT RIGHT . _
JOE VERAS gy 1M, -8 ol NELLY FURTADO Mosvicerren 41 B Lo,
LA PERFECTA OCASION FERGALICIOUS
LOS COMPADRES FEATURING GOCHO vimachere 20 BB 02 - FERGIE WILLLAMASM/ TERSCOPE 55 13 0793 - ~
L —_ e 5
NADA PUEDE CAMBIARME - NO HAY IGUAL S
PAULINA RUBIC UNWVERSALLATND 30 2 g -  NELLY FURTADO MOSLEVIGEFFEN TERSCOPE 124 38 20 =
CHIQUILLA CHICA VIRTUAL %
A.B.QUINTANILLA Il PRESENTS KUMBIA ALL STARZ eatEEviss Y7 -8 0221 ARCANGEL FLOWUNVER aLLaTO 1 T8 1982 33 kL
NUNCA HABIA LLORADO AS1 _ WALK AWAY (REMEMBER ME) 7 _ &
VICTOR MANUELLE FEATURING DON OMAR soweMonoRTE Y8 13 0426 PAULA DEANDA FEATURING THE DEY prsTaRMG 1B 3 1528 B
T o
AMAR ES LO QUE QUIERO THIS IS WHY I'M HOT . Z
| DAVIDBISBAL UnversaLLaTRD B4 12 2241 8 MIMS wpoL 106 25 0671 g
1 i W & w z
Mi MUJER ES UN POLICIA NENA ME GUSTAS x
PUERTO RICAN POWER s, M2y VBT SUESRL - GOLD2 FEATURING DIVINO O - e o &
LAS QUIERO A LAS DOS (DOS MUJUERES} NA NA _
TITOROJAS mp 42 5 GEn 3 BABY BASH mSTVRMG D7 ®  jgises &
TROPICAL WRUM/Orlando, FL WZNT/Puerto Rico KFZO/Dallas, TX KLOL/Houston, TX KVIE /Phoenix, AZ
PD: Raymond Torres PD: Pedro Arrovc OM: Andy Lockridge PD: Bobby Ramos PD: _osue Villa
Y Y G
WLAT/Hartford, CT . . PD: Chayan Ortuno .
PO/MD: Nelo B' n WEMG/Philadelphia, PA WYUU/Tampa, FL APD All'andro Covarrubias KXOL/Los Angeles, CA WODA/Puerto Rico
: Nelson Bru ‘ i : .
3 J PD: DJ Frankie OM: Mike Culotta ! OM: Pig Ferro OM: Jose Nelson
WXDJ/Miami, FL . PD: Ricardo Blen:zo KZZA/Dallas, TX PD: Jerry Fulles PD/MD: Rogie Gallart
PD: Ruddy Hernande KRBy eTeaR] MD: Carlos Jose eralta PD: Domino
:Ru rnandez g 5 : i o .
2 PD: Juan D. Gonzalez WMGE/Miami, FL WVOZ/Puerto Rico
WSKQ/New York, NY APD: Darvin Carcia WLZL/Washington, DC KLLE/Fresno, CA OM: Red Phillips .
p
) : N KVVZ/San Francisco, CA
PD: Jorge Mier . ) PD: Aracely Rivera ~D: Tony Santos PD: Frank Walsh )
g Y Y
WPMZ/Providence, RI \D: Ramona Rive MD: Raym-nd H dez PD: Bismarck Espincza
: :Ram ivera : -nd Hernande,
WNUE/Orlando, FL PD: Zoilo Garcia LATINRHYTHM i

PD: Rafael Grullon
MD: Jose Martinez

FZBRUARY 16, 2007

MD: Dilson Mendez, Jr.

WPRM/Puerto Rico
PD: Jorge Pabon

WVIV/Chicago. IL
OM/PD: Cesar Zanales
APD: Lucy Her-era
MD: Armando =yes

WTLQ/Ft. Myers, FL
FD: Al Sanchez

WCAA/New York, NY
PD: Alix Quintero
APD: Bryart Pino
MD: 2J Kazzanova

24/7 NEWS ONLINE @ www.RadiozandRecords.com

www americanradiohistorv. com
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Hot Digital Songs - The top 75 paid download songs sold via the Internet.
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| ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

FALL OUT BOY

FUELED BY RAMEN ISLAND 008109/IDJMG (13 98)

- NORAH JONES

i FT4S1R BLG (18 98) 1+

Title &
=
(=)

Infinity On High

Not Too Late g

DAUGHTRY
13 bl MG (18 98)

AKON

KONVICT/UPFRONT 'SRC/UNIVERSAL MOTOWN 007968 UMRG (13 98)

Daughtry | | i

Konvicted W

ASHLEY TISDALE
WARNER BROS 44425 (18.98)

Headstrong

ROBIN THICKE

STAR TRAK 006146 /INTERSCOPE (9.98)
VARIOUS ARTISTS

Wy BMG 98}

GRAMM 1382

The Evolution Of Robin Thicke

2007 Grammy Nominees

. JASON MICHAEL CARROLL

ARISTA NASHVILLL 0° 487 SBN (11 90

Waitin' In The Country

CORINNE BAILEY RAE
CAPITOI 66361 (12 98)

Corinne Bailey Rae

JUSTIN TIMBERLAKE
JIVE 88062° ZOMBA (18 98)

FutureSex/LoveSounds

RCA 87983 AMG (18 98

Katharine McPhee

BLOC PARTY
VICE 34598 /ATLANTIC {15.98)

Weekend In The City

PRETTY RICKY
BLUFSTAR ATLANTIC 84803/AG ¢18 98)

Late Night Special

MTV

St. VPMusic & Talent Amy Doyle
VPMMusic & Talenl, Peter Baron e
Viaconr 212-758-8000

VH1

Exec VP/Talent & Music Rick Krm
Sr VP Music & Talent: Bruce Gllmer
VP-Music & Talent Sandy Alouete
Vigeom 212-258-7800

W

7 6 ol NS‘JOS\EJV,;JUEJ)RCQSJEM 88953/SONY MUSIC {18.98) Dreamglrls
12 | _"”CK‘NENIERBtﬁlg:;\DJMG(\B%J All The Right Reasons
L ;142355::us(i?4?3§®::n@ano_sv(wavga,qx i (NIELD
s Rishin 3 et grlad A New Journey
B, R o e oo a5 some Hearts B [
g8 2 ;:‘EOPST?J,NIi T Wincing The Night Away @
2 v [ TASEA LA _ wemsmycas BT
I s et e s on, My Noia (18]
a0 - cLAI;T?(oﬁls_JIEE(?z 98) Alright, Stil... 3
1w o [fff SOunDTRACK o 3
23 13 || BEYONCE 8Day B IE

=

RTIST (IMPRINT / PROMOTION LABEL)

THIS AINT A SCENE, IT'S AN ARMS RACE
FALL OUT BOY (FUELED BY RAMEN/SLANDADIMG)

CUPID'S CHOKEHOLD
GYM CLASS HEROES DECAYDAICE

UELED BY RAMENATLANT

AVA)

THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON (INTERSCOPE)

GLAMOROUS

FERGIE FEAT. LUDACRIS (WILL.I AM A&M/INTERSCOPE)

SAY IT RIGHT
NELLY FURTADO (*05LEY GEFFEN)

IT'S NOT OVER
DAUGHTRY 1RCA RLIG)

DON'T MATTER

AKON (KONVICT/UPFRONT/SRC. UNIVERSAL MOTOWN)

HERE (IN YOUR ARMS)
HELLOGOODBYE (DRIVE-THRU SANCTUARY]

WHAT GOES AROUND...COMES AROUND

JUSTIN TIMBERLAKE (JIVE/ZOMBA

IRREPLACEABLE
BEYONCE (COLUMBIA)

RUNAWAY LOVE

LUDACRIS FEAT. MARY J. BLIGE (DT#/DEF JAM/IDJMG)

WALK IT OUT
UNK_1BIG DOMP/KOCH)

FERGALICIOUS
FERGIE (WILL 1AM A&M INTFRSCOPE]

MAKE IT RAIN

FAT JOE FEAT. LiL WAYNE (TERROR SOUAD IMPERIALVIRGIN)

WE FLY HIGH
JIM JONES (KOCH)

| WANNA LOVE YOU
ANON FEAT SNOOP DOGG - .. 07 SR0NT ST

RIVER

MY CHEMICAL ROMANCE (REPRISE)

WH)
WELCOME TO THE BLACK PARADE

SMACK THAT

AKDN FEAT. EMINEM (KOIVICT UPFRONT SRC/UNIVERSAL MOTOWN)

ON THE HOTLINE
PRETTY RICKY {BLUES AR ATLANTIC)

SUDDENLY | SEE
KT TUNSTALL (RE_LATLE S VIRGIN)

SNOW ((HEY OH))
RED HOT CHILI PEPPERS (WARNER BROS.)

SEXYBACK
JUSTIN TIMBERLAKE JIVE/ZOMBA)

WAITING ON THE WORLD TO CHANGE @

JOHN MAYER (AWARE COLUMBIA

iCE BOX
OMARION (T U G /COLUWMBIA)

BOSTON
AUGUSTANA (EPIC)

COLUMBIA 90920 SONY 1AUSIC (18.98)

CERT.

I
N

47

48

©
D

Billoeard HOT DIGITAL SONGS

[
2
sz
9

1

54

59

iz
%8 TITLE =
3 ARTIST (MPRINT / PROMOTION LABEL) 8
HOW TO SAVE A LIFE
X _THE FRAY (FPIC) L
o» MY LOVE
_JUSTIN TIMBERLAKE FEAT T.0 (JIVE Z0MBA)
TOP BACK
T). (GRAND HUSTLE ATLANTIC)
SMILE
LILY ALLEN (CAPITOL)
39 LIPS OF AN ANGEL
HINDER (UNIVERSAL MUTOWN
20 T ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DOGHOUSE INTERSCDPE)
9y FACE DOWN
THE RED JUMPSUIT APPARATUS (VIRGIY)
CRAZY ]

GNARLS BARKLEY (DOV/NIOWN, ATLANTIC LAVA]
KEEP HOLDING ON
AVRIL LAVIGHE (F0X ROA/RLIG)
YOU
LLOYD FEAT LIL' WAYNE (THE JNC ‘UNIVERSAL MOTOWN)]
22 BEFORE HE CHEATS
CARRIE UNOERWOOD |ARISTA/ARISTA NASHVILLE)
SAY OK
VANESSA HUDGENS (}(0LLYWDOD)
THE WAY | LIVE
BABY BOY DA PRINGE FEAT.LIL BODSIE TAKE FO. i VESSAL WDTCHT)
IF EVERYONE CARED
NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)
29 CHASING CARS
SNOW PATROL (POLYDOR,A&M INTERSCOPE;
PUT YOUR RECORDS ON
CORINNE BAILEY RAE CAPITCL
WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (471 _TA RIG)
2o NOT READY TO MAKE NICE ®
DIXIE GHICKS (COLUBIA!
INTO THE OCEAN
BLUE OCTOBER (UNIVERSAL MOTOWN
OVER IT
KATHARINE MCPHEE (RCA RMG)
KING KONG
J1BBS (BEASTA GEFFEN)
15 WINDIT upP
GWEN STEFANI INTERSCOPE)
FIDELITY
REGINA SPEKTOR (SIRE WARNER BROS |
» MANEATER
NELLY FURTADO (MOSLEY GE{(EN)
o LOST WITHOUT U
ROBIN THICKE (STAR TRAK. INTERSCOPE

24/7 NEWS ONLINE @ www.RadicandRecords.com

St VPMusic & Talent Amy Ooyle
VP/Music & Taler” Peter Baron
Viicopr 212-258-8000

A

Dir Pymrg Casey Clarke
MO0. Dana Bourgomn
Corus 416-534-1191

™w W ™w W
1 Gym Class Heroes, Cupid's Chokehold 19 14 1 Robin Thicke, Lost Without U 3H 13
2 Uoyd, Yo 19 20 2 Daughnry, it's Not Over P
3 Robin Thicke, Lost Without U (9,82}, 3 Nelly Furtado, Say it Right 5B
4 Fall Out Boy, This Am't A Scene, I's An 18 21 4 Gwen Stefan, The Sweet Escape 2 n
5 Kom, Freak On A Leash (Unplugged} 18 20 5 Regina Spektor, Fidelty 23 19
6 Lily Alfen, Smide 18 20 6 The All-American Rejects, it Ends Tonight 23 19
7 Ludacris, Runaway Love 17 20 7 Nickethack, if Everyone Cared 319
8 Mika, Grace Kelly 15 18 8 Ludacris, Runaway Love 20 17
9 Silversun Pickups, Lazy Eye 14 19 9 Augustana, Boston 01y
10 Evanescence, Lithum 1423 10 Norah Jones, Thinking About You 19 51
11 Nas, Can't Forget About You 9 0 11 Mat Keamey, Nothing Left To Lose 18 15
12 Gnarls Barkiey, Smiey Faces 8 0 12 Red Hot Chi?’\P ers, Snow {{Hey Ohl} 18 20
13 The Game, Wouldn't Gel Far 70 13 Joss Stone, Tell Me Bout It % Q
14 Gwen Stefani. The Sweet Escape 7 12 14 Blue October, inio The Ocean 16 12
15 Rich Boy. Thiow Some 0's 6 2 15 Evanescence, Lithium 16 14
16 Omarion. ice Box 6 8 16 The Fray, How To Save A Life 16 24
17 Pretty Ricky, On The Hotline 8 9 17 John Mayer, Warting On The Worid 1o 15 16
18 Kelis. Goo Fyas 5 1 18 U2 Window in The Skies 1414
19 Augustana, Boston 5 6 19 Corinne Bailey Rae, Like A Star 1313
20 Hellogoodbye, Here {in Your Arms) 5 B 20 Fergie, Glamorous 1290
21 30Seconds To Mars. From Yesterday 8 2 21 Rocco Deluca & The Burden. Colorful 12 9
2 Dauamrv, it's Not Over 5 1 22 Beyonce, Irreplaceable 1215
23 TheKillers, Read My Mind 4 0 23 Beyonce, Listen 1m0
24 tergie. Glamorous 4 0 24 The Feeling, Sewn 0 8
25 Jennifer Lopez, Que Hiciste 4 0 25 KT Tunstall, Suddeniy | See 0 3
26 fat Joe, Make It Rain 4 8 26 Goo Goo Dolls, Let L ave In 101
21 Akon, Smack That 30 27 30 Seconds To Mars, From Yesterday 8 8
28 Kelly Clarkson, Since U Been Gane 30 28 Five For F|ghtinli), World 9
23 The Notorious B G.. Mo Money Mo 30 29 Mary J. Blige, Vi Ride {{l See The Futurel} 9 10
30 Coldplay. Yellow 30 30 Feryie, Fergalicious 21
A+ Nas, Can't Forget About You 3 0 A+ Joss Stone, Tell Me ‘Bowt it 16 0
A+ Gnarls Barkley, Smiley Faces 80 A4 Fergie, Glamorous 122 0
A+ The Game, Wouldn't Get Far 70
o BER: CMT
VP/Music Prog. Stephen Hill VP Music & Talent Rel: Chris Parr
1D Keﬂg G Dur Music Pgimg: Evan Kroft
Viacom 212-975-4055 Yacom 615-335-8400
W W ™ W
1 Pre“‘;md% On The Hotline 18 16 1 Blake Shetton, Dor't Make Me 517
2 Rich Boy, Throw Some D's 17 18 2 Jack InSqram, Lips Of An Angel 2
3 Ludacris, Runaway Love 16 16 3 Taylor Swift Tim McGraw 19
4 Uoyd, You 16 17 4 Tim McGraw, Last Dollar {Fly Away) A
5 Jibbs, King Kong 12 3 5 Brooks & Durin, Hiflbilly Deluxe 20
6 Marques Houston, Circle 12 3 6 Kellie Pickler, Red High Heels 22
Y se, One 12 10 7 Hank Williams Jr, A Country Bay Can 110
8 Mims, This Is Why I'm Hot 12 12 8 Gretchen Wilson, Come To Bed 113
9 Omarion, ce Box 12 15 9 Rodney Atkins, Watching You 13
10 Sammie, Come With Me 0 15 10 Trace Adkins, Ladies Love Country Boys 123
11 Yung Joc, 151 Time g 14 11 Atison Krauss & John Waite, Missing You 20 19
12 Vnuﬂ%Jee?, v it 8 16 12 Keith Urhan, Stupid Boy 0 2
13 Nas, Lan't Farget Abaut You 70 13 Sugarland, Setthn’ 19 19
14 Young Jeezy. Go Getta 70 14 Dierks Bentiey. Lan%Tn&Alene 19 20
15 FatJoe. Mare It Ran 7 6 15 Crai(? Morgan, Little Ba Uf Life 18 20
16 Robin Thicke. Lost Without U 17 16 Brad Paisley, She's Everythay 7z
17 TI. Top Back 78 17 Darryl Worley, | Just Came Back From A 1110
18 Diddy, Last Night § 5 18 Kenny Chesney, Summertime 1m0
19 Crime Mob, Rock Yo Hips 5 2 19 Kenny Hoqers. he Last Ten Years 0 6
20 Lili Boosie, Zoom 5 4 2 Carrie Underwood, Before He Cheats 0 8
21 The Game, Wouldn't Get Far 5 5 21 Danielle Peck, Isn't That Everything 0 8
22 Mary J. Blige, We Rite {{! See The Futursll 5 5 2 John Meltencamp. Our Country 10 9
23 Snoop Dogg, That's That 5 8 23 Rascal Flatts. Uie s A Highway 1011
24 Ciara, Promise 5 6 28 Joe Nichols, Il Wat For You 9
25 Akon, | Wanna Love You 5 6 25 Jason Aldean, Amarillo Sky 15
26 BG & The Chopper City Boyz, Make 4 3 26 Toby Keith, A | fttie Too Late 5
27 Beyonce, Listen 4 3 27 Sara Evans, You'll Always Be My Bahy 3
28 I.llgcrap . Oh Yeah (Work) 4 4 28 Lindsey Haun, Broken ]
23 Common, A Oream 4 4 29 Emerson Drive, Moments 7
30 Lili Rip. Ghetio Mindstate (Can't Get Away} & 4 3 Little Big Town, Good As Gone n
A+ Marques Houston, Circle 12813 A+ No Airplay Adds This Week
A+ Nas, Can't Forget About You 70
A+ Young Jeezy, Go Getta 70
Great American Country FUSE e 1cel
MD: Tony Trovata Jir. Pgmyy vais Unterweised h
Serpps 615-327-7525 AT K180 1 COUNTIY Ranbovs-Meha 212-324-3416 L
™ W ™W W
1 Joe Nichots, /Il Wait For You 29 1 My Chemical Remance, Famous Last Words31 44
2 Jason Aldean, Amarillo Sky 2 2 2 30'Seconds To Mars, From Yesterda’r 27 %
3 Trent Tomlinson, One Wing |n The Fire 7 ] 3 Gym Ciass Heroes, Cupid’s Chokehold 2419
4 Trace Adkins, Ladies Love Country Roys 32 30 4 Taking Back Sunday, Liar 23
5 Kellie Pickler, Red High Heels 2 5 The Red Jumpsuit Iy;pamms. Face Down 23 21
& Came Unierwood, Before He Cheats 028 6 Three Days Grace, Pain 2
1 Keith Urbsan, Stupid Boy 30 B 1 Incubus, Auna-Molk 2N
8 Kennpchesne , Summertime 28 1 8 Hellnqmdhye, Here (In Your Arms] 20 2%
9 Brad Paisley. She's Everyiling 28 3 9 Panic! At The Disco, Lying Is The Most Fun 200 25
10 Craig Morgan, Little Bit 01 Life 2 2 10 fort Minor. Remember The Name 18 18
1t Brooks & Dunn, Hillbilly Deluxe 273 11 Bow Wow, Shorte Like Mine 18 22
12 The Wreckers. My, 0h My % 2% 12 Red Hot Chili Peppers, Snow ((Hey Oh)l 18 23
13 Sugariand, Want To 2 % 13 The Fray, How To Save A Life 2
14 Tim McGraw. Last Dolfar (Fly Away] 3 2 14 Ateyu, The Theft 3
15 Emerson Drive. Moments 2119 15 Evanescence, Lithium 7 8
16 Tim McGraw, My Lttle Girl 13 16 Muse, Starlg! 70
17 Gretchen Wilson, Come To Bed 20 % 17 Senses Fail, Calling All Cars 17 21
18 Jack Ingram, U%DiAn Angel 19 18 18 The Shins, Phantom Limb 7 2
19 Rodney Atkins, Watching You 19 29 19 Saosin, Voices 17 %
20 Taylor Swift. Tim McGraw, 18 13 20 Commeon, A Dream 16 14
21 Alison Krauss & John Waite, Missing You 18 17 21 Bloc Party, | Sull Remember 17
22 Blake Sheltan, Don't Make Me 18 20 2 Fat Joe, Make |t Rain 15 14
3 M omen({Gemry“lsome People Change 17 7 23 Ima Rabet, Creeps Me Out I6
24 Sara Evans, You'll Always Be My Baby 17 19 24 AlexisDnFire, This Couid Be Anywhere 15 18
25 Josh Tumer, Would You Go With Me 15 12 25 Lily Allen, Smile 15 18
2% Clay Watker, Fore She Was Mama 15 14 26 Stone Sour, Through Glass 14 8
27 Rascal Flatts, Life Is A Highway 1412 27 Justin Timberlake, My Love 4od
28 BDany! Wurlel, 1Just Came Back FromA 14 13 28 Beyonce, ireplaceabl %15
29 Danielle Peck. [si't That Everything 14 14 29 Dashboard Contessional, Stolen 117
30 Keith Urban, Once In A Lifetme 4 30 Sparta, Taking Back Control %17
A+ No Airplay Adds This Week A+ Gnaris Barkley. Smiley Faces n o
MTV2 CMT Canada

™ W ™ W
1 Fall Out Boy, This Ain't A Scene, 21 2 1 Keith Urban, Stupid B 2 2
2 Kom, Freak On A Leash {Unplugged} 2 2 2 Johony Cash, God's Gonna Cut You Down 20 21
3 Evanescence, Lithum 20 2 3 Brooks & Dunn, Hillbilty Oeluxe 1819
4 My Chesical Romance, Farous Last 9 n 4 Dierks EemleyL, o Tnp Alone 18 20
§ Rich Bay, Throw Some O's 18 21 § Tim McGraw, Last Doliar (Fly Away) Ig 13
6 Rise Against Prayer Of The Refuges 18 21 6 Taylor Switt, Tim McGraw 16 14
7 30 Seconds To Mars, From Vestertay 18 22 7 Farth Hill, Stealing Kisses 15 17
8 Silversun Pickups, Lazy Eye 16 17 8 Brad Paisley, She's Everythi 416
9 The Game, Wo it Get Far 15 0 9 Corb Lund, The Truth Comes Cut 13 9
0 Exm Class Heroes, Cupid's Choketold 15 15 10 Jason Aldean, Amarillo Sky 12 13
11 Muse, Starlight 13 12 11 Rodney Atkins, Watclvu’\ﬁ You 12 1
12 Ballet For My Valentine, All These Things 12 7 12 The Wreckers, MB/, Oh My 1n 18
13 Baby Boy Oa Prince, The Way | Live 2 11 13 The Wilkinsons. Fapa Cone Quick 10 8
1§ Mims. This Is Why I'm Hot 12 12 14 Doc Walker, Trying To Get Back To Yo 10 10
15 Lloyd, You 1212 15 Johnny Reid, Lave Sweet Love 10 13
16 Birdman & Lil Wayne, Leather So Soft 12 12 16 Kenny Chesney, You Save Me 9 4
17 Ludacris, Runaway Love 12 13 17 George Canyon, | Want You To Live 8 0
18 The Shins, Phantom Limb 1m 18 John Meiiencamp, Our Counrm 8 6
13 Mastodon, Colony Of Birchmen n o2 19 Sara Evans, Youll Always Be My Baby 8 1
20 Jibbs, King Kong IR 20 Emersen Drive, Countrified Soul 6 7
21 The Killers, Read My Mind g0 21 Sugarland, Setthr’ 6 8
22 Grars Barkley, Siniley Faces 90 22 Adam Gregory, Dor't Send The invration0 6 10
23 Good Charlotte. The River 9 0 23 Keilie Pickler, Red High Heels 6 12
24 Chiodos, Baby, You Wouldn't Last AMinute 9 8 24 Paul Brandt, Convoy 5 4
25 Yung Joc, 1st ime § 7 25 Aaron Pritchett, Warm Safe Place 5 6
26 The Pack, I'm Shiin’ 8 7 2 Jim Cuddy, Pull Me Through 5 9
27 FatJog, Make |l Ran 8 8 27 Jason Blaine, What | Can't Forget 5 9
28 Bloc Party, | Still Remember 8 9 28 Toby Keith. A Litile Too Late 4.0
23 Nas, Can'tForget Aboul You 6 0 29 The Charlie Daniels Band, The DevilWert 4 0
30 Calle 13 Avevete Te, Te 20 30 Tim McGraw. My Littie Gl 41
A+ The Game, Wouldn't Get Far 15 0 57 George Canyon, | Want You To Live (1
A+ The Shins, Phantom Limb Ina
A+ Mastodon. Colony Of Birchmen n 2

www americanradiohistorv com

AOL v :
Song On Demand AOL »“' music
Jack Isquith
212-652-6400
™w w
1 rgie,
Glamorous 62678 44101
2 mryl Worley,
1 Just Camee%ad( From AWar 51,153 42535
3 Kathanne McPhee,
Qver It 4334 61,020
4 Omarion,
Ice Box 41017 40827
5 Ashley Tisdale,
Headstrong 33784 18835
6 Beyonce,
Ireplaceable 30016 33380
7 Fall Qut Boy,
This Ain't A Scene, t's An 2855 23478
8 JustinTimberake,
What Goes Around. Comes 28607 3012
3 Uoyd.
You, 29045 27884
10 Avnl Lavigne,
Keep Holding On B34 29412
n NeIIYFurmdo,
Say It Right 28305 77,365
12 Jim Jones,
We Fly High 733 W45
13 Pretty Ricky,
On The Hotline 27165 26,116
14 Ludacrs,
Runaway Love 26818 25958
15 Unk,
Walk ht Qut 2,34 24885
16 Ashley Tisdale,
Be GoodTo Me 2480 19485
17 Hellogoodbye,
Herc: iinYour Arms) 2284 2783
18 Paula DeAnda,
Walk Away (Remember Me} 22302 23110
19 Fergie,
Fergalicious 2235 50719
21 Gwen Stefani,
The Sweet Escape 218 21692
YAHOO! =
Video Streams q.’MUSIC
Jay Frank
310-526-4300
™ w
1 Jennifer Lopez,
Que Hiciste 115,119 184,770
2 Shakira,
Hips Don't Lie 72706 136650
3 Gwen Stefani,
The Sweet Escape 67825 128008
4 Ciara,
Promise 56686 118374
5 Nelly Furtado,
Promiscuous 57975 74.457
6 Justin Timberake,
My Love 52,707 106,154
7 Shakira,
lleyal 52647 114201
8 Chnstina Aguilera,
Hurt 51779 81805
9 Pink,
Stupid Girls 19174 57980
W0 RobinThicke,
Lost Without U 46001 61728
11 Vanessa Hudgens,
Come BackTo Me 45288 85362
12 Fantasia,
Hood Boy 4381 91354
13 Justin Timberake.,
“ SexyBack 42034 65922
Listen 1213 78202
15 Cherish,
Unappreciated 4095 75658
16 Nell rtado,
Say It Right 0746 85095
17 Young Jeezy,
ILuvh 38941 82478
18 John LWend,
PD.A (We Just Don't Care) 38541 98.801
19 Natasha Bedingfield,
Unwritten 38407 31709
2 christinaA%uilem,
Ain’'t No Other Man 38190 66930
AOL e sToThhe =
© sTREAMS (!
)
™ W
1 Beyonce,
3 vrepl?ceable 513,783 798,421
ughtry,
it's Not Ovar 360636 485939
3 Ludacris,
Runaway Love 360070 501,164
4 Fall Out
This Ain't A Scene, it's An 349075 43241
5 Ciara,
Promise 331516 519.887
6 Akon,
IWanna Love You: 383263 537485
7 Nellelmado,
Say It Right 322535 512085
8 Jim Jones,
We Fly High 278019 475,355
9 Lloyd.
You 277505 441,940
10 Omarion,
lce Box 261377 386410
11 Justin Timberlake,
What Goes Around..Comes 253260 359,885
12 Akon,
Smack That 25360 50699
13 Bow Wow,
Shortie Like Mine 242988 418384
18 Fergie,
Feryalicious 239376 445084
15 Paula DeAnda,
Walk Away {Remember Me} 238562 406,700
16 Jennifer Lopez.
Que Hiciste 235293 687,730
17 Gwen Stefani,
The Sweet Escape 09717 385297
18 Shakira,
Hips Don't Lie 213104 380435
19 Heliogoodbye,
Here InYour Arms; 210480 333004
20 My Chemical Romance,
WelcomeToThe Black Parade 197453 294019
21 Snoop Dogg.
That'sThat 195,208 298.266
JoJo,
B)okLitdeTooLate 186,189 320868
nk,
Walk 1t Out 185917 318928
24 RobinThicke,
Lost Without U 177481 216,055
%5 Fat Joe,
Make It Rain 177,063 271,480
2% JustinTimberlake,
My Love 1724420 281691
77 Camie Undenwood,
Before He Cheats 173331 233298
= ggsscsfgfh% 66879 258,158
o] 1 1
2 Avril Lavigne,
Keep Holding On 166,638 249657
3 The All-American Rejects,
It EndsTonight 165936 264.082
31 Nickelback,
If Everyone Cared 158637 258,635
2 tty ickY,
OnThe Hotline 15831 219122
3 Hinder,
Lips Of An Ariyel 185,776 250,553
34 Christina Aguilera,
Hurt 153657 278.035
B Mims,
This IsWhy I'm Hot 153400 241.081

FEBRUARY 16, 2007
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R&R orror TUNITIES/MARKETPLACE

OPPORTUNITIES

NATIONAL

MUsIC. TRENDS. BRANDING.

LONG-TERM RADIO CAREER
OPPORTUNITY

Do you foresee yourself doing any of the following in
the future?

¢ Providing insights to the world’s leading radio sta-
tions on their programming and marketing strategies
e Delivering presentations at major industry conven-
tions

e Helping a leading firm in its field grow its business
by acquiring clients on your own

Coleman, a leader in radio research, has two Senior
Research Analyst openings at its North Carolina head-
quarters that can lead driven, entrepreneurial individu-
alstothese opportunities. Asa Senior Research Analyst,
you will collaborate with our clients and senior executives
designing, overseeing and analyzing research projects,
including perceptual studies and music tests.

Candidates must be college graduates with strong
writing and computer skills who have extensive multi-
format music knowledge. This position requires a min-
imum of three years experience in the radio industry,
including at least ayearinaresearch or programming
management position. We are not interested in people
looking for a “gig”; we want serious candidates who
want to learn, are willing to work hard and are looking
to build a long-term career with our company.

Apply via e-mail only by sending your cover letter and
résumé to SRAOpportunity@Colemaninsights.com.
All inquiries from candidates meeting our minimum
requirements will receive a response. Coleman is an
equal opportunity employer.

NORTHEAST

Production/Imaging
Director

Attention Ear Candy Wizards: Adult Top 40 96.3 WDVD
has an immediate opening for a Production/Imaging
Director. The successful candidate will conceptualize,
write and produce spot production and creative
imaging. The ability to traverse the waters between
sales and programming is important. Pro Tools, SAW,
Cool Edit software expertise is needed. Hearing great
radio inyour head and then producing it for show-time
is required. Send audio packages to "WDVD
Programming,” 3011 W. Grand Blvd. STE 800, Detroit,
MI 48202 EOE.

FEBRUARY 16, 2007

NATIONAL

Product/Brand Manager

You see radio as a product and your station{s} as a brand.
You have built a strategic plan to grow your brand, and
you have worked your plan every day to make it happen.
Employees, co-workers and other managers - everyone
in the building is able to clearly articulate the goals and
objectives for the brand because you lead from that per-
spective. You have a successful track record of devel-
oping on-air talent, and managing the on-air, online and
marketing efforts of radio stations.

Does this sound like you? If leading the effort to cre-
ate the future of two great brands in a PPM world
sounds like a challenge you're up for, I'd like to hear
from you.

Non-negotiables for this opportunity:

e GREAT leadership skills

e GREAT communications skills

e Ability to strategically plan for the future with an
equal amount of data and hands-on experience

o GREAT leadership skills lyes, it's that important)

e GREAT collaboration skills

e GREAT motivational skills

Other than that, you can be average . ..

Send a résumé and a list of past and current
successes to: Radio & Records, 2049 Century Park
East, 41st Floor, # 1172, Los Angeles, CA 90067 or
hmowry(dradicandrecords.com ¢/o job # 1172. EOE.

NORTHEAST

We're Hiring!

Air Talents wanted! Yale Broadcasting's heritage UAC
WYBC-FM in New Haven, CT is looking for P/T adult
communicators for evening and weekend live air
shifts. You should have prior (professional] on-air
experience, digital editing, and solid technology
skills. Rush Package to Wayne Schmidt, WYBC-FM,
142 Temple street suite 203, New Haven CT 06510 No
calls please EOE

WAQY/Rock 102 Program
Director

Classic Rock Program Director needed for this Saga
Communications station in Springfield, Massachusetts.
Successful candidates for this position must be able to
articulate a mission and motivate an experienced staff.
WAQY is consistently a top-rated station with a top-rated
local morning show and needs a top-of-the-line
Program Director. Classic Rock experience preferred.
Ideal candidates are skilled in coaching, marketing, and
entertainment.
Send package to:
Steven Goldstein
Executive Vice President
Saga Communications
Rock102PD(dsagacom.com
No phone calls, please. Saga Communications,
Incorporated is an EQE.

WwWWWwW.americanradiohistorv.com

E]

Full Time On-Air

HOT 98-1/WHZT-FM (Cox Radio, Greenville SC, mar-
ket #60)

Want to be part of the #1 18-34 station with radio’s
best company? If you have 3+ years experience, great
production [Adobe Audition) and appearance skills,
send your best stuff now. EOE. Full details at
http://hot981.com/about us/careers.html
http://hot981.com/about Js/careers.htmil.
No calls or emails. Mail packages to:
HOT 98-1
Attn: Fisher
220 N. Main St., Suite 402
Greenville SC 29601

POSITIONS SOUGHT

Creatively accelerated learner searching for behind
the scenes employment. Cool Edit /Copywriting
experience, Good PROMCTIONS! Tracee Green 817-
899-3834 greens9316(dsbcglobal.net

Motivated Production Maniac!! Outgoing, profession-
al female that interacts and works great with all per-
sonalities. Tay Tarpley 214-347-2717

tavbaltimore(@yahoo.com

Just left my afternoon gig for the beaches of South
Florida. Part-time or full-time, a proven winner. For
an aircheck: willalthoff(@hotmail.com

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words max-
imum] listings to radio stations ON ASPACE AVAIL-
ABLE BASIS in Opportunities. Free listings of the
same length are also available to individuals seek-
ing work in the industry under Positions Sought.

To appear in the following week’s issue, your ad
must be received by Thursday noon (PST}, eight days
prior to issue date. Free Opportunities listings
should be typewritten or printed on 8 7" x11" com-
pany/station letterhead and are accepted only by
mail or fax: 310-203-8727. Only free positions sought
ads are accepted by e-mail to: kmumaw(@
radioandrecords.com. Address all 20-word ads to
R&R Free Opportunities, 2049 Century Park East,

41st Floor, Los Angeles, Ca. 90067.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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= N NIELSEN BDS Y HITPREDICTOR ¥ E = N NIELSEN BDS Y HITPREDICTOR o % NIELSEN BDS  YY HITPREDICTOR
ws TITLE CERTIFICATIONS STATUS = 2 TITLE CERTIFICATIONS STATUS ] TITLE CERTIFICATIONS STATUS
éu ARTIST IMPRINT / PROMOTION LABEL I s Eu ARTIST IMPRINT / PROMOTION LABEL g ARTIST IMPRINT / PROMOTION LABEL
3% P = Zg -
SAY IT RIGHT NO. 101 WK} Ny : % You NO. 1(2WKS} You NO. 1(3 WKS) Ny
NELLY FURTADO MOSLEY/GEFFEN LLOY[ FEATURING LIL" WAYNE THE INC./UNIVERSAL MOTOWN LLOYD FEATURING LIL" WAYNE THE INC./UNIVERSAL MOTOWN
e SR LU
IRREPLACEABLE 82 gy i 3 14 RUNAWAY LOVE PROMISE Ny
BEYONCE (QLUMBIA i = LUDA( RIS FEATURING MARY . BLIGE DTP/DEF JAM/IDIMG CIARA LAFACE/ZOMBA
WHAT GOES AROUND...COMES AROUND =7 5 15 [RREPLACEABLE 12 RUNAWAY LOVE Ny
JUSTIN TIMBERLAKE JIVE/ZZOMBA BEYOMCE COLUMBIA LUDACRIS FEATURING MARY J. BLICE DTP/DEF JAM/IDJMG
IT'S NOT OVER 1 4 15 WEFLYHIGH. Ny ON THE HOTLINE
DAUGHTRY RCA/RMG 5 | A JIMJONES KOCH PRETTY RICKY BLUESTAR/ATLANTIC
WALK AWAY (REMEMBER ME) Ny | & 12 ONTHEHOTLINE THROW SOME D'S
PAULA DEANDA FEATURING T 4E DEY ARISTA/RMC Al PRETTY RICKY BLUESTAR/ATLANTIC RICHBOY FEATURING POLOW DA DON ZONE &/INTERSCOPE
BREAK IT OFF 9 12 THISIS WHY I'M HOT POPPIN'
&HANNA & SEAN PAUL SRP/DEF JAM/IDIMC VMI_MS 7CAPITOL g {HRIS BROWN FEALURINC JAYBIZ JIVE/ZOMBA
I WANNA LOVE YOU w2y 12 g DONTMATTER MOST INCREASED PLAYS LOST WITHOUT U r
ﬂ(ON FEATURING SNOOPDOCC KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN | - _A@M KONyI(T/UPFRONT/SR(/UN!VERSAL MOTOWN ROBIN TRICKE STAR TRAK/INTERSCOPE
THE SWEET ESCAPE ) n g SAYITRIGHT N ICE BOX
(GWEN STEFANI FEATURING AKON INTERSCOPE R NELLY FURTADO MOSLEY/CEFFEN/INTERSCOPE OMARION  TUG/COLUMBIA
IT ENDS TONIGHT r.y 10 20 THEWAYILIVE MAKE IT RAIN o
THE ALL-AMERICAN REJECTS DOGHOUSE/INTERSCOPE 5 i BABY BOY DA PRINCE FEATURING LIl BOOSIE TAKE FO'/UNIVERSAL REPUBLIC FAT JOE FEATURING LIL WAYNE TEFROR SQUAD/IMPERIAL/VIRGIN
HOW TO SAVE A LIFE w7y s 24 |WANNALOVE YOU Ny THIS IS WHY I'M HOT
THE FRAY EPIC » AKON FEATURING SNOOP DOGG KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN MIMS CAPITOL

#] MOST ADDED

GEVE IT TO ME Timbaland Feat. Nelly Furtado & Justin Timberlake (MOSLEY/BLACKGROUNO/INTERSCOPF )

#] MOST ADDED

OUTTA MY SYSTEM Bow Wow (C01 UM314)

#] MOST ADDED

BECAUSE OF YOU Ne-Yo (DEF JAM/DIMG)

#] MOST INCREASED PLAYS

2 STEP Unk (BIC OOMP/KOCH)

#] MOST INCREASED PLAYS

DON'T MATTER Akon (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

#] MOST INCREASED PLAYS

GIVE IT TO ME Timbaland Feat. Nelly Furtado & Justin Timberlake (MOSLEY/BLACKGROUNO/INTERSCOPE)

(s}
F

TOP 5§ NEW AND ACTIVE

OVER iT Katharine McPhee (RCA/RMG)
THIS IS WHY "M HOT Mims (CAPITOL)

TOP 5 NEW AND ACTIVE

AND | AM TELLING YOU 'M NOT GOING Jennifer Hudson (MUSIC WORLD/COLUMBIA)

TOP 5 NEW AND ACTIVE

BECAUSE OF YOU Ne-Yo (DEF JAM/IDJMG)

NN

LOST WITHOUT U Robin Thicke (STAR TRAK/NTERSCOPE) KNOW WHAT M DOIN' Birdman & Lil Wayne Feat. Rick Ross & T-Pain (CASHMONEY/UNIVERSAL MOTOWN)

NOTHING LEFT TO LOSE Mat Kearney [AWARE/COLUMBIA) MAGIC CITY 2XL [TOMMY BOY) CANT FORCET ABOUT YOU Nas Feat. Chrisette Michele (DEF JAM/COLUMBIA/IDIMG) % |

NN
N\

N
\i

INTO THE OCEAN Biue October (UNIVERSAL MOTOWN) A MAN THAT GOES Selau (STREET CRED/KOCH) OH YEAH (WORK) Lil Scrappy Feat. Sean P. & E-40 (BME/REPRISE/WARNER BROS.)

ON THE HOTLINE Pretty Ricky {BLUESTAR/ATLANTIC)

COMPLETE CHR/TOP 40 CHART ON PAGE 25

2 STEP Unk (BIC OOMP/KOCH)

COMPLETE RHYTHMIC CHART ON PAGE 28

SIDELINE HO Monica (J/RMG)

COMPLETE URBAN CHART ON PAGE 30

Nk

AN

\\

N\

URBAN AC

k\\\\\\\\\\\\\\\\\\\\

g = N NIELSEN BDS £ N NIELSEN BDS ~ ¥¥ HITPREDICTOR g = N NIELSEN BDS  ¥f HITPREDICTOR
z b '1 ug TITLE CERTIFICATIONS ng TITLE CERTIFICATIONS STATUS 2 wd TITLE CERTIFICATIONS STATUS
» I S ARTIST IMPRINT / PROMOTION LABEL ES  ARTIST [MPRINT / PROMOTION LABEL % ES ARTIST IMPFINT / PROMOTION LABEL
3 3 . 23 EX]
LOST WITHOUT U NO. 1{4 WKS) 2 20 IT JUST COMES NATURAL NO. 1(1 WK)] N 2 WAITING ON THE WORLD TO CHANGE NO. 1(1WK) N
ROBIN THICKE STAR TRAK/INTERSCOPE =5 GEORGE STRAIT MCA NASHVILLE JOHN MAYER AWARE/COLUMBIA
TAKE ME AS | AM 2 1 2 WATCHING YOU N 1 UNWRITTEN N4 oy
MARY J. BLIGE MATRIARCH/CEFFEN/INTERSCOPE RODNEY ATKINS CURB 1y 1] NATASHA BEDINGFIELD EPIC
CHANGE ME . 4 23 LADIES LOVE COUNTRY BOYS WHAT HURTS THE MOST o3 1
RUBEN STUDDARD JIRMG TRACE ADKINS CAPITOL NASHVILLE RASCAL FLATTS LYRIC STREET/HOLLYWOOD
IRREPLACEABLE N2 ° 6 13 STUPD BOY THE RIDDLE Ny
BEYONCE COLUMBIA © 7 KETHU3BAN CAPITOL NASHVILLE FIVE FOR FIGHTING AWARE/COLUMBIA
USED TO BE MY GIRL 5 3 25 SHE'S EVERYTHING Ny BAD DAY o
BRIAN MCKNIGHT WARNER BROS. BRADPAISLEY ARISTA NASHVILLE DANIEL POWTER  WARNERBROS.
IN MY SONGS . 8 21 ALYSSALIES HOW TO SAVE A LIFE MOST INCREASED PLAYS 17
GERALD LEVERT B m ATLANTIC JASON MICHAEL CARROLL ARISTA NASHVILLE THE FRAY EPIC
AND | AM TELLING YOU I'M NOT GOING MOST INCREASED PLAYS . 9 1% ANYWAY ’r CHASING CARS N2 1
JENNIFER HUDSON MUSIC WORLD/COLU! BIA g MARTINA MCBRIDE RCA SNOW PATROL POLYDOR/ASM/INTERSCOPE
BE WITH YOU ‘ 7 28 LITTLE BIT OF LIFE PUT YOUR RECORDS ON
ELISABETHWITHERS BLUE NOTE/VIRGIN CRAIG MIRCAN BROKEN BOW CORINNE BAILEY RAE CAPITOL
CAN'T GET ENOUGH . 10 g BEER IN MEXICO ’r HAVE YOU EVER SEEN THE RAIN o
TAMIA PLUS 1/IMAGE KENNY CHESNEY BNA | ROD STEWART JIRMG
BUDDY . 2 i LAST DOLLAR (FLY AWAY) o 10 R BLACK HORSE & THE CHERRY TREE N2y
MUSIQ SOULCHILD ATLANTIC, . TIM MCCRAW CURB : KT TUNSTALL RELENTLESS/VIRCIN

#] MOST ADDED

FOOLED AROUND AND FELL IN LOVE Rod Ste'wart [J/RMG)

#] MOST ADDED

HIGH MAINTENANCE WOMAN Toby Keith (SHOW DOG NASHVILLE]

#] MOST ADDED

DEEPER STILL Rick James (STONECITY)

#] MOST INCREASED PLAYS

HOW TO SAVE A LIFE The Fray (EPIC)

#] MOST INCREASED AUDIENCE

HIGH MAINTENANCE WOMAN Toby Keith (SHOW DOGNASHVILLE)

#] MOST INCREASED PLAYS

AND | AM TELLING YOU i'M NOT GDING Jennifer Hudson (MUSIC WORLD/COLUMBIA]

TOP 5 NEW AND ACTIVE

HEY BOY Hil St. Soul (SHANACHIE)

TOP 5§ NEW AND ACTIVE

WORLD Five For Fighting (AWARE/COLUMBIA)

ToP 5§ NEW AND ACTIVE
FLAT IN THE FLOOR Katrina Elam (UNIVERSAL SOUTH)

ME Tamia (5LUS VIMAGE) HE BELIEVED Aaron Tippin (NIPPIT/RUST) NEVER ALONE Jim Brickman Feat. Lady Antebellum (5LG)

STRUGGLE NO MORE Anthony Hamilton Feat. Jaheim (S0 SO OEF/ZOMBA) LIVIN' OUR LOVE SONG Jason Michaet Carroll (ARISTA NASHVILLE) THINKING ABOUT YOU Norah Jones (BLUE NOTE/BLG)

LOVELY DAY Victor Fields (REGINA) WAITIN' ON A WOMAN Brad Paisley (ARISTA NASHVILLE) MANDOLIN MOON Sister Hazel (CROAKIN' POETS/ADRENALINE)

FEEL THE LOVE Lina (MOODSTAR)

LCOMPLETE URBA'N AC CHART ON PAGE 31

SEPARATE WAYS Rick Trevino (WARNER BROS/WRN)

COMPLETE COUNTRY CHART ON PAGE 40

THERE'S ALWAYS TOMORROW Alison Ray (“HIME)

COMPLETE AC CHART ON PAGE 44

24/7 NEWS ONLINE @ www.RadioandRecords.com FEBRUARY 16, 2007
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#] MOST ADDED

LITTLE WONDERS Rob Thomas [MELISMA/ATLANTIC),

#] MOST INCREASED PLAYS

LITTLE WONDERS Rob Thomas [MELISMA/ATLANTIC)

TOP 5 NEW AND ACTIVE

BETTER THAN ME Hinder (UNIVERSAL REPUBLIC)

YOU GIVE ME SOMETHING James Morrison (POLYDOR/INTEISCOPE)

THE KILL (BURY ME) 30 Seconds To Mars (IMMORTAL/VIIGIN)

MUST HAVE DONE SOMETHING RIGHT Relient K (GOTEE/CAPITOL)

REAL GONE Sheryl Craw (WALT DISNEY)

COMPLETE HOT AC CHART ON PAGE 45

ACTIVE ROCK

SMOOTH JAZZ

#] MOST ADDED

HYPNOTIC Boney James [CONCORD}

#] MOST INCREASED PLAYS

BLOOM Mindi Abair (GRP/VERVE)

TOP 5 NEW AND ACTIVE
AT THE MODERN Joyce Cooling (NARADA JAZZ/BLG)
COOL TO THE TOUCH Greg Adams (RIPA)
LUCKY Ken Navarro (POSITIVE)

LIKE A STAR Corinne Bailey Rae (CAPITOL)

CANDIE Lin Rountree (NUMILLENNIUM/BOK)

COMPLETE SMOOTH JAZZ CHART ON PAGE 48

COMPLETE ALTERNATIVE CHART ON PAGE 50

ALTERNATIVE

#] MOST ADDED

WELL EMOUGH ALONE Chevelle (EPIC)

#] MOST INCREASED PLAYS

WELL EFOUGH ALONE Chevelle (EPIC)

TOP 5 NEW AND ACTIVE

ALL THE SAME Sick Puppies (ADRENALINE)
HANG ME UP TO DFY Cold War Kids (DOWNTOWN/ATLANTIC/LAVA)

PARALYZER Finger Eleven (WIND-UP)
THE ENEMY Godsmack (UNIVERSAL REPUBLIC)

TRIPLE A

1 = N NIELSEN BDS LI HITPREDICTOR &S B I3 N NIELSEN BDS & & N NIELSEN BDS L' HITPREDICTCR
B [OE TITLE CERTIFICATIONS STATUS % wg TITLE CERTIFICATIONS % g‘ TITLE CERTIFICATIONS STATUS
o wo ARTIST IMPRINT / PROMOTION LABEL a g &S5 ARTIST IMPRINT / PROMOTION LABEL ) ARTIST IMPRINT / PROMOTION LABEL
= =z I 9 wz T 4
[ z0 = = =0 = go
36 CHASING CARS NO. 1(2 WKS) N2 1 1 16 GIVE ME THE REASON NO. 3(5 WKS) 1 ]é SNOW ({HEY OH]) NO. 1(5WKS)
SNOW PATROL PDLYDOR/A&M/INTERSCOPE KiRK WHALUM RENDEZVOUS REDHOT CHILI PEPRERS WARNER BROS.
2 -~ A 23] —__
HOW TO SAVE A LIFE N2y 3 17 BLOOM MOST INCREASED PLAYS B PAIN
THE FRAY EPIC - M NDI ABAIR CRP/VERVE = THREE DAYS CRACE JIVE/ZOMBA
IT'S NOT OVER 24 MORNIN' 6 STARLIGHT
OAUCHTRY RCA/RMC GEOSGE BENSON & AL JARREAU MONSTER/CONCORD MUSE WARNER BR3S.
WAITING ON THE WORLD TO CHANGE IR 14 25 GIRL IN THE RED DRESS 30 FACE DOWN
JOHN MAYER AWARE/COLUMBIA GRE ZC KARUKAS TRIPPIN 'N'RHYTHM THE RED JUMPSUILAPPARATUS VIRIIN
LIPS OF AN ANGEL N3 2 YGU'RE BEAUTIFUL 17 FROM YESTERDAY
~ HINDER UNIVERSAL REPUBLIC KENNY G ARISTA/RMG 3D SECONDS TOMARS IMMORTAL/VIRSIN
SUDDENLY | SEE 19 WAY UP! 10 FAMOUS LAST WORDS
KT TUNSTALL RELENTLESS/VIRGIN WAYMAN TISDALE RENDEZVOUS =51 MY CHEMICAL ROMANCE REPFISE
FAR AWAY N3y 33 DRESSED TO CHILL & DASHBOARL
NICKELBACK ROADRUNNER/IDJMG VAR ON MEADOWS HEADS UP - MQDEST MOUSE EPIC
KEEP HOLDING ON 2 THINKING ABOUT YOU 2 THIS AIN'T A SCENE, IT'S AN ARMS RACE
AVRIL LAVIGNE FOX/RCA/RMG NORAH JONES BLUE NOTE/BLC o3 FALL OUT BOY FUELED BY RAMEN/ISLAND/ID. MG
STREETCORNER SYMPHONY 27 THE TOTAL EXPERIENCE 12 ANNA-MOLLY
ROB THOMAS MELISMA/ATLANTIC 3 __ BOMNZY JAMES FEATURING GEORGE DUKE CONCORD = INCUBUS IMMORTAL/EPIC
IT ENDS TONIGHT 37 BEAT STREET 6 READ MY MIND
THE ALL-AMERICAN REJECTS DOCHOUSE/INTERSCOPE LAVID BENOIT PEAK/(BNLPRD e EE KILLERS ISLAND/IDIMG

ALL THESE THINGS | HATE (REVOLVE AROUND ME] Bullet For My Valentine (JIVE/ZOMBA)

b B 12 NIELSEN BDS I NIELSEN BDS Ird X = I NIELSEN BDS
S £ TITLE CERTIFICATIONS CERTIFICATIONS Pl E ax TITLE CERTIFICATIONS
] gu ARTIST IMPRINT / FROMOTION LABEL ASTIST IMPRINT / PROMOTION LABEL E g | é; ARTIST IMPRINT / PROMOTION LABEL
H ; E3 B - E =0
7 LADIES & GENTLEMEN NO. 1(1 WK} 1 6 PAIN NO. 1{4 WKS) NEW SHOES NO. 1(1WK])

SALIVA SLAND/IDIMG THREE DAYS CRACE JIVE/ZOMBA PACLO NUTINI ATLANTIC

PAIN 5 SNOW ((HEY OH)) SEE THE WORLD

THREE DAYS GRACE JIVE/ZOMBA ~ REDHOT CHILI PEPPERS WARNER BROS. COMEZ ATO/RED

BREATH 3 LADIES & GENTLEMEN THINK I'M N LOVE

BREAKING BENJAMIN HOLLYWOOD _ SALIVA ISLAND/IDJMG BECK INTERSCOPE

SNOW ((HEY OH)) 3 HEROES THINKING ABOUT YOU

~ RED HOT CHILI PEPPERS WARNER BROS. =N 5-INEDOWN ATLANTIC NORAH JONES BLUE NOTE/BLG

THE ENEMY THROUGH GLASS: N WINDOW Il THE SKIES

GODSMACK UNIVERSAL REPUBLIC STONE SOUR ROADRUNNER u2 ISLAND/INTERSCOPE

SILLYWORLD LAND OF CONFUSION SATELLITE

STONE SOUR ROADRUNNER _ CISTURBED REPRISE GUSTER REPRISE

TEN THOUSAND FISTS 10 SILLYWORLD SNOW ((HEY OH))

DISTURBED REPRISE — STONE SOUR ROADRUNNER RED HOT CHILI FPPERS WARNER BROS.

ANNA-MOLLY 3 ROCKSTAR OTHER SICE OF THE WORLD

INCUBUS IMMORTAL/EPIC | NICKELBACK ROADRUNNER KT TUNSTALL RELENTLESS/YIRGIN

IT'S NOT OVER 3 THE ENEMY PHANTOM LIMB MOST INCREASED PLAYS

BAUGHTRY RCA/RMG CDDSMACK UNIVERSAL REPUBLIC THE SHINS SLBPOP

FOREVER &5 ANIMAL | HAVE BECOME N YOU'RE ALL | HAVE

PAPA ROACH EL TONAL/CEFFEN " THREE DAYSCRACE JIVE/ZOMBA SNOW PATROL POLYDOR/A&M/INTERSCOPE

#] MOST ADDED

YOU WOULDN'T KNOW Hell Yeah (EPIC)

#] MOST INCREASED PLAYS

WELL ENOUGH ALONE Chevelle (EPIC)

TOP 5 NEW AND ACTIVE

PRAYER OF THE REFUGEE Rise Against (GEFFEN)

#] MOST ADDED

BETTER THAN ME Hinder (UNIVERSAL REPUBLIC)

#] MOST INCREASED PLAYS

IT'S NOT OVER Daughtry (RCA/RMG)

TOP 5 NEW AND ACTIVE

ALL THESE THINCS | HATE (REVOLVE AROUND ME) Bullet For My Valentine (JIVE/ZOMBA)

#] mosT ADDED

YQOU GIVE ME SOMETHING James Morrison (POLYDOR/INTERSCOPE)

#] MOST INCREASED PLAYS

PHANTOM LIMB The Shins (SUBPOP)

TOP 5 NEW AND ACTIVE

HEAVENLY DAY Patty Griffin (ATO/RED)

YV /&

LOVE REIGN O’ER ME Pearl Jam (TEN CLUB) THE KILL (BURY ME) 30 Seconds To Mars (IMMORTAL/VIRGIN} SOMEDAY Jonn Mellencamp (UNIVERSAL REPUBLIC/UME)

BEER! Psychostick (ROCK RIDGE) FROM YESTERDAY 30 Seconds To Mars (IMMORTAL/VIRGIN) SMILE Lily Allen (CAPITOL)

THE FIGHT The Classic Crime (TOOTH & NAIL/EMR) THE OLDER 1 GET Skillet (ARDENT/SRE/ATLANTIC/LAVA) WHAT ARE WE FIGETING FOR? Tyrone Wells (UNIVERSAL REPUBLIC)

FUNERAL FOR YESTERDAY Kittie (MEROVINGIAN/X OF INFANY/CAROLINE)

COMPLETE ACTIVE ROCK CHART ON PAGE 51

JAMBI Tool (TOOL DISSECTIONAL/VOLCANO/ZOMBA)

COMPLETE ROCK CHART ON PAGE 52

STARS AMD BOULEVARDS Augustana (EPIC)

COMPLETE TRIPLE A CHART ON PAGE 55
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Liner Notes
Profile: Mary M. Collins
Title: Broadcast Cable
Financial Management
Assn. president/CEQ
Favorite radio format:
News

Favorite TV show:
“My husband and
daughter control the
remote most of the
time so it is only in the
morning when | can
turn on the news that
I'm in control.”
Favorite song: “Born
to Run” by Bruce
Springsteen

Favorite movie: | love
movies but | don‘t have
one | have to see over
and over again.”
Favorite book:

“The Complete
Annotated Anthology
of Shakespeare”
Favorite restaurant:
“It depends on what
mood | am in.”
Beverage of choice:
“Morning: a cup of
coffee. Evening: a glass
of red wine.”

Hobbies: “Learning
French, reading and a
little bit of sewing.”
E-mail address:
mcollips@bcfm.com

From agriculture to marketing the Playboy channel
to broadcast finance—in one still unfolding career

Mary M.

Collins

By Erica Farber

he Broadcast Cable Financial Management Assn. is a not-for-prof-
it organization focused on supporting, educating and providing a
resource for the tinancial management ot broadcast or cable-relat-
ed companies. Chicago-arca native Mary Collins joined BCFM
as president/CEO in 2003, with sales, marketing and business
development experience—primarily in the cable business.

Beginning your career: " began working m the
agricultural industry at an entry-level job where
I learned marketing. T ostarted  their in-house
advertising ageney. They figured out I could write
better than their ad agency and T was much
cheaper. It was much better than calling farmers
and saymg, *Your truck full of corn is coming
March 25

“After the company was sold. I wanted to get
into something more interesting. [ talked to this
guy from ATC. now Time Warner, and he said.
“You sound pertect for this job. and they ottered
it to me. Tt was a great way to get into the cable
business. A vear later I mterviewed for and took

a job marketing the Playboy and Bravo channels.”

Joining BCFM: "1 had been doing some consult-
ing and was approached by their recruiter. who
was looking for someone to run the association.
They flew me to | Washington| 1.C. tor the inter-
view with a room full of men in suits [ had never
met before. I said, ' I'm here to tell vou that I've
done some rescarch but undil T know what your
members want, 1 can’t tell you how to turn 1t
around. I would spend time and money asking
people what they wanted, build on the progras
that work, change the programs that don't work
and start adding new programs.” Apparently they
liked what they heard”

Mission of the organization: "'To be the premier
source of education, networking, information and
signature products to meet the diverse needs of
tinancial and business protessionals in the broad-
cast. cable and electronic media industries. We are
not a fobbyimg group. We share best practices and
help our members get resources when they have

questions about financial issues.”

24/7 NEWS ONLINE @ www.RadioandRecords.com

Describe the membership: “Corporate members
pay a flat fee based on their revenues. Individual
members pay a lat fee and get member benetits.
Sometimes it is good to get another perspective.
It is certainly a benetit for emplovees, who feel
more valued when they have their company
mvesting in them with a membership that gives

them resources.”

Long-range issues: “We are  rewriting  the

‘Understanding  Broadeast  Cable  Finance
Handbook! a primer tor nonfinancial people and

newcomers to the business that we published years

ago. We initiated a CFO summuic and are looking

www.americanradiohistorv.com

to redo that Later this year while continuing to grow

the association to provide member resources.”

Biggest challenge: “Not having enough time in
the dav. I delegate a Tot but we have a really simall
staff so T am always trying to find ways to do more

with Jess.”

Something about the organization that would
surprise our leaders to learn: “Our Broadcast
Cable Credit Assit., subsidiary is the only indus-
try-specific source of credit reports on advertis-

ers in the indusery”

State of radio: "It is in an interesting place. One
of the things 1 really like about radio is localism
but [ know there 1s competition connng from all

different fronts. But I am really encouraged.”

Career highlight: ©I hope that the best, the more
exciting stutt is about to come. I've done so many
great things but to chink that all of the best seuft
1s behind me would really frighten me. I've been
part of the group that launched the Food
Network. 1 helped launch American Movie
Classies. And 1 was at the bleeding edge of high-
speed Internet access in the cable industry and of
video-on-demand. T am hoping there is more

exciting stuff like that ahead.”

Career disappointment: “There are certainly
things I'm not happy happened the way they did,
but I learned trom everything. I've had so many
different experiences and have so many tools and
so much information to rely on that I'm not

sorry I did any of the things 1 did.”

Most influential individual: “I've had a lot of good
bosses and they each have given me a lictde ker-
nel of knowledge. One encouraged mie to take on
new responsibilities and try things [ was afraid to
do. One said.’I think vou are ready to run a snall
business. not a large business, but vou need to

learn a second language” ™

Advice for the nonfinancial manager: “Hire 2
good financial person, particularly i this era of
heightened scrutiny. whether you are a public
company or a private company. With public
funds., vou have to have good books. I thought it
was mportant o get a tinancial education so |
went and got my MBA. Take continuing educa-
tion courses. Don't be afraid. go ahead and do 1t
because in this busmess environment, vou need
to have a financial background. And become a
member of BCFM because there are other peo-

ple who can help you figure this stuff out” ReR

‘We are not a lobbying
group. We share best
practices and help our
members get resources
when they have
questions about financial
I'SSUES.'—Mary M. Collins

FEBRUARY 16, 2007
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DISCOVER AN EDUCATIONAL ]OURN EY THAT ENDS IN SUCCESS:
: Conferences: Radio Management » Brozdcast Engineering
Business Regulatc-y & Legislative ®* RTNDA@NAB
Podcasting Summit ® Media Fusion
Radio Hall Exhibits ¢ Radio & Audio Stage
= Content Village  RTNDA@NAB Exhibits & Showcase Theater

THE WORLD'’S LARGEST ELECTRONIC MEDIA SHOW

@onferencgg April 14-19 « Exhibits: April 16—19
Las Vegas Convention Center ¢ Las Vegas, Nevada USA

b

™
“www.nabshow.com
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MONDAY, APRIL 16
"9, Shane Robison Shen Tong

THURSDAY, APRIL 19

-

Hewlett-Packard VFinity
Company
. b
i
} OPENING KEYNOTE & STATE
1 OF THE INDUSTRY ADDRESS RADIO LUNCHEON

MONDAY, APRIL 16
State cf the Industry Address

TUESDAY, APRIL 17

T LR

™ David Rehr RADIO INDUCTEE
President and CZ0 Rick Dees
j§ NAB S [ Legendary Radio Personality
sponsore by: @CCENLUrE Movin’ 93.9 Los Angeles

T

High perforacce.Delivered. Luncheon Spansored by: 25 ASCAP

‘\\\ @.@??7

Everybody who’s anybody in Radio — or would like to be —

To the top of ycur market and beyond...

Digital technialogy is altering the dynamics and
ecor omics of adio, anc if you czn thriva in this new
reality you're ahead of th= compettion. You can’t afford
not ta be at NAB2007, your essentia! destination.

You'll come face-to-facs with the hottest
technologies and the coolest ideas, but you'll also
learn which o~ these innavations are critical to your
operation right now. New software to b sild that
next-generation web sit2, pod- and multicasting
tools, -he mcst current legal advice cn government
issu2s and operations — concrete solutions that
will Juild markat share and profts.

will make tracks to NAB2007.

If you're a stazion owner, manzgz2r, promotions
director, sales and marketing manager, news
director, broadcast eng 1eer or legal counsel, then
you belong here with your industry at NAB, the

destination ¢f vour dreams. Where can your content
take you? Or the journey of a lifetime. And it all
begins at www.nabshow.com

NAB Broadcasting Hall of Fame Presentation  Keynote Address

Brian Cooley
Edito~-at-Large
CNET.com

Lunchean 3ponsoved by 5% ASICAP
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www.americanradiohistory.com

this just in...

www.WriteBetterNews.com
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