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“Hard Time”

#1 Single on iTunes
R&B Singles Chart

#6 Album on iTunes
R&B Albums Chart

Over 18,000 Albums
sold on iTunes

Over 20,000 Albums
sold traditional retail

I’m telling everybody | know about “HARD TIME” ... This is just the BEST
KIERAN work I've HEARD. He is definitely showing his versatility ... going

from “HIP HOP” to a TRUE BALLADEER!
— Rasheeda “The Queen” Ali WAGH/Columbus

LT ﬂ Tomorrow’s future star singer, KIERAN, outdoes himself. You may have
| 'QET&“ _j HEARD him, or HEARD of him, but you haven’t really “HEARD” him until
Harp TilE you hear HARD TIME! — Lynn Tolliver WTMP/Tampa
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-— EMI Music Publishing
chairman/co-CEO Marty
Bandier has announced
his resignation effective
April 2007. The two
sides are reportedly dis-
cussing a publishing

joint venture in which
Bandier would have an
equity stake ... ABC
Radio Networks VP of multicultural program-
ming Steve Harris joins Reach Media, home of
the syndicated “Tom Joyner Morning Show,” in
the newly created position of VP of radio oper-

Bandier

ations . . . Veteran sales manager Rob
Hienaman segues to Cox as general sales man-
ager for oldies KLDE/Houston. Concurrently,
Jim Dyer moves from acting sales manager to
local sales manager for the station . . . Veteran
radio programmer Sam Milkman has been
named president of mediaEKG, a new
Philadelphia-based research company.

P SHAKERS

Jermaine Dupri steps down as president of
urban music at Virgin Records. He had been
with the label since
January 2005 ...
Mark Walen has been
promoted to the
newly created position
of senior VP/director
of sales for CBS
Radio/Portland, Ore.
He retains his GM
duties for rhythmic
AC KVMX, active rock KUFO, country KUPL
and comedy KCMD . . . American Comedy
Network VP/GM Kurt Luchs heads to NRG
Media as GM of its Waitt Radio Networks
operations in Omaha, Neb.

Walen

Dittman Dies

Bernie Dittman, legendary independ-
ent broadcaster and owner/GM of
WABB-AM-FM/Mobile, died Oct. 25
after a short illness. He was 79.

His death made news both locally—
where Dittman was a strong sup-
porter of community events—and
nationally, where he was regarded as
one of the last of a breed of inde-
pendent, hands-on station owners.

Dittman had owned WABB-AM
since 1959, while WABB-FM signed
on in 1973.

He was inducted into the Alabama
Broadcasters Hall of Fame in 2005.

NOVEMBER 3, 2006

Clear Channel Revenue Soars,
But Net Income Falls

Clear Channel’s radio revenue increased 3% to $962,147, up from
$919,245 last year, the nation’s largest radio company reported this
week.“The number of 30-second and 15-second commercials broad-
cast as a percent of total minutes sold increased in the third quarter
of 2006 as compared to the same period of 2005, chairman Mark
Mays said during an carnings teleconference on Oct. 30. He added
that Clear Channel’s top 50 markets set the pace for revenue growth

for the quarter, growing revenue at a ligher percentage than the
remainder of its markets. The strong ad categories in Q3 were autos, b TR
retail and entertainment. In all, Clear Channel Communications had Q3 revenue of $1.8
billion, a 7% increase from the $1.7 billion reported for the same period of 2005, but saw
net income slip to $185.9 million, or 38 cents per share during the quarter ending Sept.
30.That’s down from $205.5 million in Q3 20053.

Mays and his president/CFO brother Randall Mays declined to take questions about
the company’s board of directors’ vote last week to retain Goldman, Sachs & Co. to ““eval-
uate various strategic alternatives to enhance shareholder value”

The company said “there could be no assurance that this process will result in any

specific transaction.” —Jeffrey Yorke

NUMBER CRUNCH

40 317K 5

The number of “BBGI" shares The number of HOZ multicast
traded on the Masdag stock channels Greater Media has
exchange that Beasley Broadcast  added to its properties in
Group bowght back during the Boston already broadcasting in
third quarter of 2006, Beasley HD. The side channels helong
has reimested $6.7 milkan in to classic hits WROR (105.7),
584,000 shares during its 2- triple A WBOS (92.9), AC
year-obd stock repurchase WX [106.7) country WEKLE
program. BEGI shares were [99.5] and talk WTKEK (96.9].
trading about 2% up-at $730 a

share earlier this week.

The percentage of XM and
Siriws FM modulators that
National Public Radio says
have signal strength exceeding
FCC limits, An earler study by
the NAB put the figure closer
to T5%, NPR says the
satcashers are interfering with
public radia broadcasts at the
lwer end of the FM dial,

Bear Stearns Analyst
Predicts 4Q Radio

Victor Miller isn’t always bullish on radio, but this week he saw something he hasn't seen
for a while—growth potential for the radio industry now through year’s end.

In a note to investors, the Bear Stearns media analyst encouraged investors to “over-
weight” their investment portfolios with terrestrial radio stocks. “4Q business is firming
and that political advertising is finally contributing to 4Q’s growth,” Miller wrote. “We
believe that October firmed through the month and that it could prove to be up 3%. We
believe that November and December have also improved,” Miller observed. “One of the
main contributors of the firming is political advertising, which is finally arriving. Remember,
political was 3% of 4Q 2004’'s radio business.”

Miller said he believes the 4Q rally “could continue.” And while he suggests caution in
buying radio stocks, he lists his favorites as Clear Channel, Entercom, Cox Radio and Radio
One. He adds that while Radio One “faces a tough Q3/Q4 (competition in L.A., weak Philly
market) and investors may wait until the company reports, we believe that management will
not tolerate its multiple forever.” —Jteffrey Yorke

THERE'S MUCH
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ON THE WEB
Wall Street Still Bullish

On Satellite

With the gift-giving season just around the
corner, some Wall Street analysts are sug-
gesting that the time might finally have
come to buy the woefully underpertorm-
ing satellite radio stocks again. With XM
Satellite Radio set to discuss full third-
quarter financials and current business
trends on Nov. 6, and Sirius Satellite Radio
to do so Nov. 8, investors will listen closely
tor clues on whether the players can finish
the year with momentum. Some on the
Street are expecting some upside to the
stocks. Citigroup analyst Eileen Furukawa,
tor example, recently reiterated her “buy”
and XM,

despite reining in her near-term subscriber

recommendations on  Sirius

targets for both companies. —DPanl Bond

Mainelli Named WFNY
(Free FM)/New York PD

Industry veteran and former New York Post
radio columnist John Mainelli has been
named PD for CBS Radio talk WFNY
(Free  FM)/New York. Mainelli replaces
Mark Chernoff, who relinquishes P
duties to tocus on his job as P of sports sis-
ter WFAN. Mainelli arrives with more than
three decades of experience in the radio
industry, including seven years at ABC
Radio news/talk WABC/New York, from
1988 to 1995. —Sven Philipp

A Growing MOVement

Trumper Communications adult stan-
dards KRZS (Star 97.5)/Phoenix is the lat-
est outlet to flip to the Alan Burns &
Associates-created rhythmic AC MOVIN
format. The station, which is using the calls
KMVA, is the ninth to make the switch to
the format since Sandusky first did so with
KQMV/Seattle on May 1. Los Angeles,
Dallas, San Francisco, St. Louis, Salt Lake
City and Portland, Ore., are the other mar-
kets. Renda oldies WKQL/Jacksonville
flipped to the format on Oct. 20.

Meanwhile, other non-Burns-related
variants of rhythmic AC continue to
emerge. Entercom just flipped hot AC
WMBZ (the Buzz)/Memphis to rhyth-
mic AC, as “Snap! 9+4.1 the rhythm of
Memphis.” —Ken Ticker

MORE @ www.RadioandRecords.com

MORE ONLINE: www.RadisandRecords.com
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“BROKEN & BEAUTIFUL"

BY MARK SCHULTZ SPENDS
A FOURTH WEEK AT NO. 1

ON THE INSPO CHART.

NOJ)

FORMAT rage
CHR/TOP 40

‘We've got to
earn good
money at good
margins, and
that is probably
the No. 1
mantra of
anybody who's
got his ass in a
seat like me.’ s
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A turnkey solution for podcasting your radio show

Extend Your
Talk Show's Reach

Al Peterson

APeterson@RadioandRecords.com

sn’t it amazing how many new terms you have to learn as a broadcaster

. these days to keep up with burgeoning media trends? But perhaps no

new media tern is more tossed around—or more nusunderstood—than

podcasting. @ Podcasting is a service that adds convenience and porta-

bility to your radio show for listeners. Perhaps you currently offer audio-

clips or show segments online that you call a podcast, but Syndicated

Solutions Inc. (SSI) president/CEO Bob Carey says thats not a true podcast.
According to Carey, true podcasting not only enables listeners to have automatic
access to their favorite talk shows anytime and anywhere via an MP3 player, it’s also

a growing new profit center that can benefit all talk shows and stations.
Thats why Careys company has developed  it’s simple, and most importantly, itk a winner that

iRadioNow.com, which he describes as“a cutting- ~ will make you serious money,” Carey says.

edge, subscription-based Web community designed

by radio veterans for fans and listeners of talk radio.”

Similar to what TiVo has done for TV, Carey says Compatible Vs. Competitive

‘l happen to think that podcasting is
a solution for both syndicated shows
and local broadcasters to expand

their show’s audience base".

—Bob Carey

both local and syndicated radio to co-exist: we
don’t compete the way satellite radio does. We're
also not streaming radio where you have to sit in
front of your computer and wait for the audio
tiles to buffer. What we are is a complementary
product that allows stations and shows to expand
the reach of their signal, provide playback on
demand, which allows the listener to choose
when they want to listen to the program and an
opportunity to drive new revenue.”

Carey says that SSI always looks for what’s next,
and he believes that was the driving force behind
the formation of iIRadioNow. “I'm a big technol-
ogy guy,” he says.”[ looked at iRadioNow.com as
a natural and complementary vehicle to what we
do as a syndication company. Our name is
Syndicated Solutions, hence we are supposed to
find and offer solutions for syndicated program-
ming. | happen to think that podcasting is a solu-

iRadioNow offers broadcasters a turnkey solution
that lets listeners hear a talk show whenever and

wherever they want for only pennies a day."I¢s fast,

Carey sces podcasting as a medium that is com-
patible rather than competitive with terrestrial
radio. “We've established a platform that allows

tion for both syndicated shows and local broad-
casters to expand their show’s audience base.”
Continued on page 8

QOCRADIO

TRUSTED. CREDIBLE. COMPLETE.

NTACT ANDREW KALB AT ANDREW,L KALBE@ABC.COM WITH ANY PROGRAM QUESTIONS

THERE'S MUCH MORE @ www.RadioandRecords.com NOVEMBER 3, 2006

www.americanradiohistorv.com


www.americanradiohistory.com

THE INDUSTRY STANDARD FOR MUSIC MONITORING

NEIEER
Broadcast Data CONTACT AFFILIATE RELATIONS TEL: 216.831.3761 E-MAIL: BDSradio@BDSonline com
Systems :

www.americanradiohistorv.com


www.americanradiohistory.com

NEWS / TALK / SPORTS

AN\

Continued from page 6

Launched earlier this year, Carey says iRadioNow didn’t
really get going until April, but he’s pleased with its progress
so far.""We have just over 5,000 subscribers who have signed
up to date.” he says. " We launched with a handful of syndi-
cated shows, some that SSI handles, some that we don’t, and
are now rolling out phase two of the project and are now
adding local radio stations to our offerings. We're really excited
about the prospect of offering 25-30 local radio stations very

quickly, and T expect others to come onboard soon.”

This Is How We Do It

How much work is it for a show to become part of the
iRadioNow menu? “Right now we're not charging to
become part of the site;” Carey says. “At some point |
expect we will, but for now anyone who signs on will have
all the costs and fees associated with the service waived.
All you have to do is record your program, which most
people do anyway, strip out the local spots, save it as an
MP3 file and post it to our server. We take it from there.
We write the RSS or XML code and make the program

available to listeners within three hours of the live broad-

Welcome to
iRadioNow.com!

Great mews...you've reached the leading
desananon for talk ~agw 15 and taik
rad0 downloads of your favorite programs!

As a SLhSCDRT, You Can automatcally sten
10 your favorme nationaly syndated o local
radic program(s) anybme, FYWNETE ON Your
#od. computer or MPY player' Usten m the
car. ksten at reght, ksten on the commuste
home 0 01 weekends, Isten aT work oF the
bakpark, ksten whie exerasmg at the gym.
isten at the denisl. grocery shoppng o
even on vacaber on a boat off the coast of
Kaly...ksten anvizme you wanz!

Designed by tatk racko people for fans and
steners  of ik 3t IRadicNOw com
ensures youll never mess anothe” minute of
Your fgvortte show agan  Subscnbers ksten
™0 what they want. when they wanz, on ther
own scnedute, without local commertiais

Surdar to what Tivo toes fo- telenson, bur
for only a few cents 3 day. IRacioNow.com 15
“Racho podcasting your way. ANYTTME!

So what are you walting for? Sign up
10day and start enjoying the portabiity
and convenience of IRadloNow.comt

he T S
P prbtb i tpietin vy AN TIME" Enpory Shwes & D wa vy wdurtain ;oo sach Swy. rawsd sth Petsr Gresnbarng, haar grast car ik w
Wonday Getober 09, 2065
RADIO SHOW PODCASTS

Sebect the progreme you mish to
rchasa ter doweiesd

B80S0 a SITONQ NroAtCasT
resume and high ndustry profke
that speaks for Rselt TRAVEL
TODAY WITH PETER
GREENBERS s caker driven, guest
mteractve and fast-paced racho.
broadcast Ive fram Jocavons ardund

cast. In most cases it’s even sooner. That’s it, that’s all a sta-
tion or show has to do.”

Carey says too many shows offer what they're calling a
podcast even though, in his view, it’s really not. “They're
putting up a couple of quick interviews, maybe a funny
phone call or a monologue, and calling it a podcast,” he
says. “Really what they’re doing is offering a little bit of
streaming audio that you can go and listen to on their Web
site. Sure you can download it to an MP3 file, but you have
to go and search it out.

“What'’ different about iR adioNow is that, with any of
the podcasters that are available out there, whenever we
post a new file, it automatically shows up on your com-
puter. The tile is, in ettect, pushed to the subscriber’s com-
puter. It’s automatic, like your automatic coffee maker. Set
it and its ready for you in the morning. With
iRadioNow.com, listeners don’t have to go looking tor the
latest podcast of their favorite talk show, it’s already there
as soon as it’s posted.You can then lsten in the car, at the
gym, wherever you want. The bottom line is that with
iRadioNow.com, you will never miss a minute of your
favorite talk show.”

Carey says another advantage 1s that podcasts are stored
so that listeners can go back and get a show they missed.
“We archive the current day’s show as
well as the previous four days, or four
weeks, depending on if its a daily or
weekly show. So, for example, if you host

a four-hour weekly show, there are

always 20 hours” worth of the show on

FLAIYRED YALE EARLIQ SKQWS

o=

A bona fice waner everywhere they
9o, Steve & OC are Masters of
Morning Drtve and thes show can't
e overtooked' Topecal, fast-paced &
very entertaxung, THE STEVE AND
DC MORMING SHOW 15 a0 3t K

the site ready for listeners. But because
the listener owns the file once they've
downloaded the podcast, as long as they
don't delete it from their hard drive or
MP3 player, they can archive as many
hours as they want.”

iRadioNow Vs. Do-lt-
Yourself

While any host or station can develop
and distribute a podcast, Carey says
going through iRadioNow simplities

‘The bottom line is that
with iRadioNow.com you
will never miss a minute of
your favorite talk show.’

—Bob Carey

the process. “We're a completely turnkey operation,” he
says.“You simply send us the file, and we take it from there,
period. You have nothing else to worry about. Plus, we
provide you an opportunity to get more from your pod-
cast than just reaching listeners on demand. We offer you
an additional revenue tool.”

Carey adds, “When you download a podcast to your
MP?3 player, at the bottom of the screen there are three
lines of text. The first line displays the show name, the
show hour and the date, very simple. But [with] the sec-
ond two lines, which most people never use, we have the
ability to hot-link that text to a local advertiser. We're actu-
ally providing you not only with a simple solution to
offering listeners your podcast, but also a new tool to
enhance local ad sales”

Carey also says that stations can work with the
iRadioNow Web site in a branded or nonbranded dcal.
“For example, you can get the ‘Steve and DC Morning
Show’ podcast from the site, but Steve and DC never men-
tion iRadioNow.com i their program,” he says.“On the
other hand, with the weekend show ‘Travel Today With
Peter Greenberg, it’s totally branded. The choice is really
up to the station or show, and our research so far has
shown that both ways work equally as well”

So what’s the bottom-line cost for listeners who want
the ability to hear your show on demand? “For a wecek-
end show it’s $29.88 [per year| or about $2.50 a month,”
Carey says. “For a daily show, it $41.88 annually, which
works out to be around $3.50 a month.You can buy a sub-
scription either quarterly or annually, so it's literally just
pennies a day for the service”

And what is the financial upside for a station? “Let’s say
your station signs up 4,000 people at the annual rate)”
Carey says. “That translates into about $167,000 in new
revenues. Of that we retain about 25%-30%, with the
other 70% going back to the station’s bottom line. I think
most radio managers would agree that’s a pretty powertul

new revenue-generating vehicle for any station.” RR
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You're facing new forms of competition.
You're stretching smaller budgets further.
You’re being tested with more responsibility.

It’s time to get the team behind you that understands these challenges.

It’s time for unbiased zdvice based on facts, not preconceived agendas.

It’s time for deeper insights to make better decisions.

It's ime fo

call COIemCIII. 1. TR‘ENDS. BANDING.
919-571-0000 www.ColemanInsights.com
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‘We've got
to rethink
the business
model.
While we
have to
proceed with
caution, we
also have to
take some
chances and
do this right.’

—Mark Pennington

Proponents report progress, but much remains to be done

HD Radio Mania:
It's Time To

Spread It

Jeftrey Yorke

JYorke@RadioandRecords.com

“We are not trying to make any money on this. We are trying to get a lot of radios
out to you.” M Broadcasters shotgunned into a Dallas hotel convention room could
not have been happier when they heard iBiquity Digital CEO Bob Struble tell
them that a handful of weeks ago during the R&R Convention/NAB Radio
Show. Like any brand-new, exciting technology, pricing has been one of HD
radio’s biggest stumbling blocks until recently, when the variety of receivers
increased significantly, coupled with a campaign by iBiquity to offer $50 and $25
rebates on 20 different models of receivers. At the same time, iBiquity is also offer-
ing radio stations three different models for $99 apiece.

To Strubles right was Peter Ferrara, presi-
dent/CEQO of the HD Digital Radio Alliance,
who encouraged broadcasters to “*develop a mar-
ketwide HD) radio program. And maybe create a
local HID Radio Alliance.”

These days, Ferrara is all about promoting HI)
radio and how each station can go about it. And
he is full of good—often fun—ideas. It just that
its hard to keep up with his enthusiasm. Ferrara
has been around for a while, and HD radio is
about the best thing to come along since he was
a University of Maryland biology major-turned-
radio nut who took delight in performing on the
college station, WMUC, and professing his love
for radio’s latest honey, FM.

“HD radio is a critical weapon in our compet-
ttive arsenal, and it’s rolling very rapidly,” Ferrara
says. He points to the high-end technology-
oriented automakers that have started to embrace
HD radio, including it in the latest models, but “the
fast followers” have been slower to adapt because
the domestic auto industry is suffering. That's
where broadcasters must pitch in, Ferrara says.

At 85 vears old, radio is still a wildly vibrant
industry and sold tens of thousands of radios last
year. This year, tens of thousands will again be
sold—but primarily analog receivers. Struble sus-
pects that at the current rate of sales, HI receivers
won't make up more than 50% ot the market until
2012. He notes that the United Kingdom intro-
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duced HD nearly six years ago and now sells only
digital receivers. And he stresses that “only three
things will make HI> radio successtul: cheap
receivers, new content and big promotions. We have
to tell them they are out there. There is no one bet-
ter to do this than us. If we fall back on old, bad
habits and slice the baloney too thin, then we fail”

Ferraras battle cry is not lost on Mark
Pennington, PD of Greater Media’s WRIF-FM/
Detroit: “We've got to rethink the business
model. While we have to proceed with caution,
we also have to take some chances and do this
right,” he says.

Pennington has been programming RIFF2,
WRIFSs side channel, for about 18 months and is
having fun being creative and trying out new
1deas. The station targets men 18-24, with a wide
combination of music that inclades 25% of con-
tent from the local music scene: Detroit independ-
ent rock, hip-hop, some hard stuff and a lictle bit
of everything, he says. “It’s been really cool.”

The station began with a programming staff of

six—and is grooming more, all of whom have shows
and connections to WRIF-FM, including himself.
Hes managed to also create a two-hour weekly
videogame show, a MySpace program, a station
Facebook link, club listings and music reviews. One
entry reads: Detroit Local 101: Week 39.

Pennington says Smalls, one of the clubs the sta-
tion works with, has bought an HD) radio receiver
and broadcasts WRIF-FM’s HD2 live in the club
and invites guests to come in and trade local music
CDs. The local music grass-roots experiment has
been wildly successtul, he reports.

“It’s a cool side channel, RIFF2, linked to the
main site, and by having a Web stream to sample
the station, it allows listeners to tune in, hear the
music and the station before going out to buy the
radio. As they become more available the HD
radio protile will rise,” Pennington says.

He has also joined iBiquity in conducting meet-
ings in Detroit with automakers and he’ optimistic.
He points out that all 2007 BMW models have HD,
andToyota is close to adding it as well.“We are try-
ing to make waves inside Detroit,” Pennington says.
He also reports that several manufacturers are pro-
ducing plug-and-play radio converters expected to
reach the market in time for Christmas.

Meanwhile, in Baltimore last month, Hearst
Radio’s WIYY was the 1,000th station in the
country to sign on an HD radio signal. GM Ed
Kiernan says he wanted to start off with a “soft
opening” but expected to promote the station
nonstop beginning in November. In fact, on Nov.
1 he was scheduled to appear—with HD radio
recerver in hand——before a journalism class at the
University of Maryland in College Park to intro-
duce HI) radio. He says the station has also been
talking with several popular Baltimore nightspots
about broadcasting 98 Rock inside the club while
station personalities make appearances there. HD
Web sites are being created now, and he says that
Baltimore’s immediate reaction to going digital is
overwhelmingly positive. RR

Ferrara’s Tips On Promoting HD Radio:

m Coordinate an organized
rolliout of HD radio

B Facilitate the selection of
new HD2 formats

B Increase media coverage
and public relations

m Maintain a national
promotions and marketing opportunity
presence for HD radio

B Create partnerships with
HD radio receiver products
manufacturers, retailers and

the automotive industry

WwWWwWwW americanradiohistorv com

Tips For On-Air Promotion
B Liners/promos including HD
radio and HD2 references

W Have top-of-the hour IDs with
HD radio and HD2 references

B Have on-air personalities

talk up HD radio at every

B Promote at local retailers or
car dealers with HD radio

Events & Contesting

m HD radio receiver on-air
giveaways

m HD radio receiver giveaways
at station events

m HD radio booths/listening
stations

m Take radios to events or turn
station vehicles into official
HD radio listening stations

m HD radio product giveaways
onstage/in booth
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'WXTU Wins Big
At Beasley

1. Bruce Beasley recently hosted Beasley Broadcast Group’s annual

| awards recogmizing the year’s top pertormers. Four categories honor
the company’s best PID, GM, general sales manager and overall stanon

2. Professors Longhair Black Stone Cherry
recently dropped by Hearst-Argyle Television’s
rock WIYY/Baltimore. Standing, from left, are
the band’s John Fred Young and Ben Wells,
WIYY afternoon drive co-host Amelia and
Black Stone Cherry’s Jon Lawhon and Chris
Robertson. Sitting is WIYY afternoon drive co-
host Mickey. 3. Let's Get Physical R&B
singer/songwriter Brooke Valentine, whose new
album “Physical Education” drops in January,
stopped by Service Broadcasting urban KKDA
(K104)/Dallas-Fort Worth to visit with PD/MD/
afternoon driver Skip Cheatham.

4. Sweet Symphony Nashville Symphony
president/CEQ Alan Valentine, center, surprised
Amy Grant, right, during An Evening With Amy
Grant with an announcement that the stage of
the new Schermerhorn Symphony Center was
being named the Amy Grant Performance
Platform in recognition of her generosity to the
symphony. 5. Left Of The Dial Wayne Coyne,
left, of revered indie rockers the Flaming Lips
visited with Sirius Satellite Radio’s “Left of
Center” (channel 26) host Reno at the
company’s New York studios. 6. Hometown
Heroes On the fifth anniversary of Sept. 11,
2001, WSSL/Greenville-Spartanburg morning
team Ellis & Bradley invited local police, firemen
and other public safety officials to the Palmetto
Expo Center for a drop-in lunch to honor them
for keeping the Greenville area safe. Pictured

| here are Ellis & Bradley flanked by some local

‘ heroes. 7. Woman Or Astro-Woman? ABC
News Radio entertainment correspondent
David Blaustein spoke recently with actress
Jamie Lee Curtis, who was in New York to
talk about her new kids’ book “is There
Really a Human Race?” 7

of the year. In an unprecedented occurrence, Plhiladelphia’s country
WXTU won m all four categories. Pictured standing, trom lett, are
Bruce Beasley, Caroline Beasley, WXTU GM Natalie Conner,
WXTU regional sales manager Rob Keegan, WXTU PD Bob
McKay, WXTU national sales manager Eli Bockol, Brian Beasley,
WXTU engineer Don Melnyk, George Beasley and WXTU creative
services director Lora Lewis. Kneeling in tront, from left, are WXTU
APD Roy Land and WXTU general sales manager Scott Futts.

Hey, big shot! E-mail high-resolution
photos from your promotions,
appearances, promo tours and other
radio and record industry events to
SVisakowitz@RadioandRecords.com.

BIG SHOTS

Compiled by Susan Visakowitz

SVisakowitz@RadioandRecords.com
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STREET TALK
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What Is The Barnett
Initiative?

Label Love

B Columbia Records
national director of top
40 Amanda Walk has
made the transition to
the other side of the
hallway, as it were, and
is now Columbia’s
national director of rock
formats on the West
Coast. She replaces Risa
Matsuki, who exits
during the restructuring.

B After several years
ruling the crap out

of Tampa, Fla.,
alongside PD Orlando at
WLLD (WilLD 98.7), the
lovely and talented
Beata is leaving her
APD/MD/artist relations
post and is headed
toward the sparkling
Pacific as Jive/Zomba's
newly anointed West
Coast director of
rhythm-crossover, based
in Los Angeles. Look for
Beata to be in the house
like shag carpeting on
Nov. 13. PD Orlando tells
ST, “We're looking for
someone who works a
lot, but hugs a lot less

. . . however, the silver
lining is that the new
MD won’t have as many
labels to handle since
we're boycotting Jive
now.” We're pretty sure
he’s kidding . . .

B Meanwhile, down the
hall from where Beata
will be setting up shop,
Rose Braunstein is
getting ready to bring an
end to her 6 112 years at
Jive/Zomba as she
resigns from her
national director of
rhythm-crossover
promo post. “l really
enjoyed my time at Jive,
but it was time to go,”
Braunstein tells ST. Her |
last day is Nov. 3, and

she’ll be looking to kick |

ass for [your company
here] after that. Find her
at 310-871-81M or
rowsb3@sbcglobal.net. |

Rob Barnett, the former CBS Radio president of programming, has
shown up on the industry radar again after a three-month hiatus—this

time, he’s in control of his own destiny by fronting his own company,

Rob Barnett Media, although he’s still being a tad cryptic as to exactly

what hes up to just yet. It took months to come up with the cutting-

edge company name and hire a team of co-cons [co-conspirators|,”
Barnett tells ST from an undisclosed, radiation-proof location. *“We're

twisted media rebels out to disturb established norms in radio, TV,

tilm—and this thing we keep hearing about called ‘new media.” Our

radical, stolen tormula for success: talent + content = media,” he says,

declining to claborate turther . . . tor now, anyway.

To announce his rebirth, as it were, Barnett and his co-cons have

launched a very cool Web site, robbarnettmedia.com. It you like the

hidden fun inside our Web site.” he adds, “check out two of our newest
co-cons: Matt and Troy, aka Big Fat Brain, at bigfatinstitute.org.”

Suddenly, the transmission went dead. Stay tuned for further details as

Barnett and crew slowly reveal them.

Signals You'll Swap Over

B Citadel rhythmic KKWD (Wild 97 dot
9)/Oklahoma City has completed its frequen-
cv swap with sports sibling WWLS (104.9 the
Sports Animal). KKWD is now known as
“Wild T04.9HD broadeasting i you guessed it.
Emstein: D The Sports Anmmal is now available
on 97.9 FM and its original 640 AM home.

B Cox/Davton detonated "8ts on WDPT (95.7
the Point) and married it o WHIO-AM—
introducing the new "News Talk Radio WHIO
AM-FM!™" Just FYI: TheyTe registered at the
Container Store. No loss of life was reported,
since the Point statt had been working at other

Mickey & Amelia;
“Help! Dur oxygen is
rumning out!’

THERE'S MUCH MORE @ www.RadioandRecords.com

stations in the cluster and can now safely drop

their secret Point identities.

M So a few weeks ago.a bunch of statton swaps
and format changes went down in Cincinnati.
and Radio One got its hands on oldies WIFE
at 1003 which it detonated in favor of mov-
ing in urban AC WMOJ (Mojo) from Y4.9
and then sold off Y4.9 to Cumulus. Sull with
us? OK. good. Anvways, the brand-new Mojo
100.3 went hve last week under the command
of PI> Phillip Marsh. who directed two
mterns to haul his desk and other belongings
across the hall from urban sister WIZF (the

RCA BARNETT |
l. WILL DISRUPT

Wiz). Things kick off on Mojo with the syn.
dicated styvlings of " The Tom Jovner Morning

Show™ in. well. mornings. with K. Renae
coming i from Cumulus urban AC WQQK
(92Q)/Nashville as morning show produc-
er/weekender. Former KMJQ  (Majic
102)/Houston jock Doc Kilgore i+ also
aboard for weekends. Back at the Wiz, Eddie
Bauer gets the big in-state career upgrade as
he transters in from sister WDHT  (Hot
102.9)/Dayton to fill Marsh’s PI) shoes. This
round of programming musical chairs will end
when Radio One announces Hot's new P
which should happen any time now.

W-I-Y-Y Did Kirk & Mark Leave?

After a decade spent waking
up Baltimore at Hearst-Argyle
active rocker WIYY (98 Rock),
Kirk & Mike duo Kirk McEwen
and Mark “Mike” Ondayko
have left the station and will
cross the street early next year
to do mornings on CBS Radio
FM talker WHFS (Free FM).
They will replace the Junkies,
who originate from CBS sister

www americanradiohistorv com

WJFK (Free FM)Y/Washington.
They will be replaced by WIYY
afternoon team Mickey &
Amelia. Commenting on
K&M's exit, WIYY PD Dave Hill
tells ST, “Kirk & Mark came to
the end of their contract and
decided not to re-up with us. |
will never say a bad thing
about Kirk & Mark. Those guys
are professionals, they are

great, and | wish we could have
worked something ott, but we
couldn’t, and | wish them all
the luck in the world. We now
have a great show with Mickey
& Amelia and it was an oppor-
tunity for us to continue with a
local morning show.” Look for
98 Rock night host Stash to
move into afternoons for the
time being.
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The Programming Department

B Congrats to Tommy Austin, PD of
Clear Channel CHR/top 40 KSLZ
(Z107.7)/St. Louis, on his promotion
to director of programming and opera-
tions for the six-station cluster, which
also includes oldies KLOU, country
KSD-FM, urban AC KMJM, urban
KATZ-FM and gospel KATZ-AM. “To
be honest, I'm really disappointed that
management chose now to announce
this,” Austin tells ST. “I didn’t think it
was possible, but [World Series
champs] the Cardinals have somehow
managed to take the spotlight com-
pletely off of me.”

Austin arrived at KSLZ in May 2005
after two years programming Clear

Channel sisters KHFl and KFMK/Austin.

His previous programming stops
include KQKQ/Omaha; KKRZ/Portland,
Ore.; and a stint as assistant MD/late-
night host at KDWB/Minneapolis.

month. Baker began his career at 99
Jamz way back in 1990 as a lowly
intern. He gradually worked his way up
through the ranks to part-time jock,
promotions assistant, programming
assistant, APD and, now, PD.

B WPHI (100.3 the Beat)/Philadelphia
mixshow coordinator Bent Roc adds
MD duties to his existing turntable
duties, and Nakia Fowler joins as mar-
keting director, transferring in from

Radio One’s Cincinnati cluster.

B MEC Broadcasting rhythmic XMOR
(Blazin’ 98.9)/San Diego made some
serious changes as PD DJ Seize and
most of the airstaff exit, with the
exception of midday talent Vanya, who
will assist McVay Media as the station
broadens its base from hip-hop to a
more balanced blend of hip-hop and
R&B. OM Lee Cornell is now looking

into the breach and straps on interim
PD duties.

B Market vet Rob Dawes has taken on
programming Regent classic rock duo
WQBJ/WQBK (Q103.5/103.9)/Albany,
N.Y., filling the gap made when Shawn
Murphy left the industry in April.
Dawes is definitely well-known around
town: He programmed Clear Channel’s
crosstown CHR/top 40 WKKF (102.3
Kiss FM) for five years before depart-
ing in late September, and prior to
that, he spent 10 years at Albany
Broadcasting’s crosstown CHR/top
40 WFLY (Fly 92.3), where he did
every job from board op to PD. In other
station news, Q103.5/103.9 night guy
Jeff Levack adds APD duties.

M Chris Duggan has been named
PD/afternoon personality at Berkshire
Broadcasting hot AC WDAQ

M Derrick Baker has achieved a rarity
in this business: He's been named PD
of the only station he's ever worked
for, and it's a biggie: Cox urban WEDR
(99 Jamz)/Miami. He fills the void cre-
ated when Tony Fields left earlier this

for a new PD and airstaff.

B PD Joe Wade Formicola has left
the building at Capitol Broadcasting
AC WRAL (Mix 101.5)/Raleigh.
MD/afternoon driver Jim Kelly steps

(98Q)/Danbury, Conn. He steps in to
replace PD Bill Trotta, who relinguishes
his stripes to concentrate on his morn-
ing show. No stranger to New England
winters, Duggan currently programs

WWBX (B97)/Bangor, Maine.

Jock-O-Rama

B Changes up in the Bay Area, where midday goddess
Kim Vestal and afternoon driver Bob Kohtz have left the
building at NextMedia AC KBAY/San Jose. PDD) Dana
Jang has now thrown the giant knife switch, activating the
Rotating Wheel of Part-Time Meat™ in both shifts.

B Nathan “Skillet” Halegua is the new night jock on
Clear Channel CHR/top 40 WKSS (Kiss
95.7)/Hartford. The shift has been open since Frankie
V transferred west to CHR/top 40 sister KHTS
(Channel 933)/San Diego. Schor Skillet is no stranger
to Kiss PD Stan *“the Man” Priest, having previously
worked for him at WSTO (Hot 96)/Evansville, Ind.
Skillet, who previously worked at KZMG/Boise,
Idaho, and WFKS/Jacksonville, scubbornly insists he’ll
remain a Miami Dolphins fan, regardless of intense New
England Patriots peer pressure.

B What was once theorized is now factual: The lovely and
talented Monti Carlo, who bailed out of “The New
Morning X” at WNNX (99X)/Atlanta after just two
weeks, has relocated to Seattle . . .and yes, we have confirmed
that she will do afternoons at KQMV (MOViIN 92.5).
Meanwhile, the station also welcomes Kris “DJ Kaz”
Nascimento back as night host/mixshow coordinator. Mr.
Kaz took his first radio steps at the station when it was known
as KLSY and got his talk on at sister KKNW, as well as
KQKE and KNEW/San Francisco before heading back
to the Emerald City, which doesn't have flying monkeys like
that other Emerald City in “The Wizard of Oz
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| Beasley rhythmic WRDW (Wired
96.5)/Philadelphia welcomes G-N Kang as a cast
member and co-producer of “Chio in the Morning,”
joining Chio, Ryan Motts and produccr Justice. She
fills the spot recently vacated by Casey, who’s now doing
middays. Kang got her radio start producing the JohnJay
& Rich show on KRQQ/Tucson. Most recently she’s
been in New York producing the JV & Elvis show on
WEFNY (92.3 Free FM).

B Premiere’s syndicated “Steve Harvey Morning Show™
continues to build with the addition of CBS Radio rhyth-
mic WJHM (102 Jamz)/Orlando and Clear Channel
urban WZHT (Hot 103)/Montgomery, Ala. In
Orlando, he replaces the Hometeam, which has been
dismantled—former anchor Jay Love moves to atter-
noons, replacing P) Stevie DeMann, who comes off the
air. Former Hometeam co-host Taina exits, while ex-pro-
ducer DJ Chino will remain aboard to locally produce
Steve Harvey. In Montgomery, Harvey replaces Jo Jo
McToy, who moves to afternoons, freeing OM Michael
Long to come off-air to concentrate on his many, many
complex OM things.

B Changes at CBS Radio hot AC WMC-FM
(FM100)/Memphis, where morning co-host Steve
Conley cxits. FM100 PDD Lance Ballance says that a
replacement will not be named, and remaining co-hosts
Ron Olson and Karen Perrin will continue to hold
things down in mornings.

THERE'S MUCH MORE @ www.RadioandRecords.com
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How Should Country Deal
With America’s Changing

Demography?

By Ken Tucker
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e Lo o M . s 1~ When Emmis’ country KZLA/Los Angeles

7wy | @744, Aflipped to rhythmic AC KMVN (MOViN
93.9) in August, alarms sounded 1n the coun-
try music radio and record communities. Los
Angeles joined New York, which has lacked
a country station since 2002, and San
Francisco, which bowed out of the country
game 1n early 2005, as the third among the
top five markets without an FM country out-
let. (Mount Wilson Broadcasters recently
flipped adult standards XESURE a Tijuana,
Mexico-based AM signal, to “540 Country”
with designs on the L.A. market.) ® Among
the reasons for the KZLA switch: It’s increas-
ingly difficult to succeed with country radio
—a primarily white-bred format—in a mar-
ket where Caucasians carry less and less sway.
According to Arbitron, Los Angeles” popula-
tion 1s 40.7% Hispanic and 7.6% black.

THERE'S MUCH MORE @ www.RadioandRecords.com NOVEMBER 3, 2006
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Whether Clear Channel flips 4 station to coun-
try in Los Angeles—as is widely rumored—or
another operator does, the challenge renains. With
a growing ethnic population across the United
States, which is most evident in larger markets,
country radio will have to adapt if it hopes to
maintain its role as radio’s format ot choice.

A recent Wall Sereet Journal story noted that
foreign-born people make up 12% of the US.
population, with Mexico as the leading country
of origin. In 1967 that number was 3%, and lualy
was the leader. Today there are 35 million foreign-
born U.S. residents—an all-time high, according
to the report.

So what are country stations to do? Simply roll
over and give up, or stand and fight by market-
ing and programming for the ever-growing eth-
nic population?

Cumulus Media senior format director Charlie
Cook says country stations can succeed in tough
situations. " [t's harder for everybody every day, but
we have a country station in Dallas [KPLX] liv-
ing under the same kind of constraints that KZLA
did relative o ethnie listening, and we were the
No. I 12+ and No. | 23-54 radio station for the
month of August.” he says. (KPLX finished the
12+ and No. 2 25-54.
According to Arbitron, the market’s population is
24% Hispanic and 13.6% black.)

“Is it harder? Yeah, its harder. but can it be

summer book No. 3

done? Absolutely, it can be done.” Cook contin
ues, noting that the companys KHAY/Oxnard,
Calif., outlet is a top three radio station in a mar-
ket that’s 45.9% Hispanic,

“It may be different in a vear, but | don't think

you can chase an audience that isn't totally com

fortable with vou yet.” Cook says.”I think you still

NOVEMBER 3, 2006

have to play to your core, and it is more difficult,
no question about it, but it you put on a radio sta-
ton that is true to the listeners” expectations,
you're going to be a lot more successful than try-
ing to play the game with audience composition.”

CBS Radio WUSN (US 99.5)/Chicago PD
Mike Peterson agrees.”We understand very clearly
that roughly 38% of Chicago is ethnic and not
likely to use our station.” he says.“Our goal is to
focus on current country users and potential users.

“Ie's always a topic of discussion, but we have
never targeted the ethnic audience” Peterson
adds. "1t possible to assume that a small portion
of Hispanics will listen, but will they be sampled
by Arbitron and even more important, will they
give us credit if theyre nota P12

“In our situation, the safer bet is to program
for the mainstream core and potential *real audi-
ence.” he continues.” We need diaries in the hands
of those who will give us credit. Or as the saying
goes, Go tishing where you know the tish are” ™

Peterson says that “never quite being able to pre-
dict how ethnic weighting and sampling—or lack
of—will impact overall ratings™ is a big challenge.
Since that problem can't be resolved, the answer is
“staying precisely tocused on the arget. If we con-
sistently meet the expectations of our core, they
will reward us when it’s their turn.” he believes.

With Hispanics comprising 46% of the 12+
marketplace and  African-Americans  representing
another 20% of the population, Miami would appear
to be a bad place for a country station. But Beasley
Broadcastings WKIS (Kiss Country) has been in the
formatc for more than 30 vears. In the summer
Arbitron survey. the station scored a 2.7 12+ and 2.9
25-54, ranking it No. 14 12+ and No. 13 25-54.

The market’s ethnic composition weighs heavily
on decisions made at the station.
according to PD Bob Barnew.”With
zero exaggeration, its a factor that
impacts everything we do i pro-
gramming, promotions, marketing
and sales.” he says.

A dwindling white audience makes
attracting new listeners a necessity:
“With the ongoing white exodus
Florida—a

decline in whites since the 2000 ¢en

from  South near 20
sus was implemented—the challenge
before us is to replace relocating white
listeners with Hispanic/Latin listeners
in order to continue Kiss Country’s
success,” Barnett says.

It’s not easy to do, but not for the
reasons you might think. “There
appears to be a very vocal bias
Jand/or| prejudice that exists in
South Florida among whites who
feel that the Hispanics have ‘pushed’
their culture and  language on
everyone clse rather than adapting
to the existing culture”” That bias
makes it dithicult to reach Hispanics
using the WKIS airwaves, Barnete
says. [ say this with all due respect.
but the outery from the so-called
core is an

‘redneck’ ethnically

charged hurdle we have yet to fig-

ure out, For example, we can’t even do bilingual

1Ds without significant listener backlash.”

The stations marketing efforts are “stealth or
street-level, so as not to anger the loyal core
users,” Barneto says.

He is also reaching out to the Hispanic audi-
ence through music. " We're attempting to make
the music mix more Hispanic-friendly without
“The

Hispanic listeners have litte to no history in the

disenfranchising  the  core” he  says.
format. so older songs aren’t as popular with
Hispanics.” he says. Likewise, traditional-sounding,
country is less popular with Hispanic listeners
than the pop leanings of Shania Twain and Faith
Hill. Barnet says.

“It becomes a very delicate balancing act to
make the station more Hispanic-/Latin-friendly.
while keeping the product appealing for the
country lifegroup.” he adds.

The good news is that Cuban-Americans and
many of the South American Latins who have
refocated to South Florida have a protile similar
to that of country listeners, according to Barnert.
“They're very family-oriented, hardworking,
spiritual and patriotic. The themes in country
music aren’t foreign to them, but the music, the
artists and the history of the format is.

“Now that we're getting into the second and
third generations of Latins, it appears that the
assimilation into American culture is slowly tak-
ing place—as is their interest level in country
music.” Barnett says.

On the downside, there are language barriers to
overcome in product development and marketing,
and also with Arbitron, Barnett says.” To their cred-
it theyre bending over backward to try and sur-
vey the market accurately. but the ethnic diversity
muakes this their most challenging market. From
what I've seen so far, it appears that the eventual
implementation of [the Portable People Meter|
should help to get a realistic snapshot of actual his-
tening  without the language/cultural  tactors
skewing the numbers.”

‘With the
ongoing
white exodus
from South
Florida, the
challenge
before us is
to replace
relocating
white
listeners with
Hispanic/
Latin listeners
in order to
continue Kiss
Country’s
success.’

—Bob Barnett

THERE’'S MUCH MORE @ www.RadioandRecords.com
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More Complicated

Than Simple Supply
And Demand

By Wade Jessen

‘Seekers of
country
music in
New York
L.A. and San
Francisco
will find it
there, but
it's as
difficult a
tide to turn
as the red-
state/blue-
state
separation
the country
has on social
issues.’

—Bill Bennett

Although the lack of a viable, competitive terrestrial coun-
try station to serve the metro populations of New York, San
Francisco and Los Angeles has certainly been a hot topic
along Nashville’s Music Row, most of the music industry
types R&R surveyed for this story either declined to com-
ment or largely believe that the absence of local country sta-
tions 1n these markets 1s nothing more than the simple law
of supply and demand. ® However, the issue is more com-
plicated than that, and invariably the question of the music
industry’s role will repeatedly be posed by mainstream jour-
nalists seeking an explanation of why Nashville’s most
famous export is so profoundly Caucasian—even though a
close examination of its history reveals times when that’s
been a less accurate assertion than it currently is.

Before we tap insight from a tew Music Row
denizens on the subject. lets first take a look at
country music’s track record with nonwhite eth-
nic hinmakers. [t is casy to identfy a | 2-year period
i which country music had its lone convergence
of such stars. Between 1966 and 1978, country
music had three such artists that consistently posted
top 10 hits on the singles charts: Charley Pride,

Johnny Rodriguez and Freddy Fender. Pride’s

first consensus hit came in 1966, two vears atter
Congress passed and President Lyndon Johnson
signed the Civil Rights Act of 1964 into law.
Pride’s first No. 1 record happened in 1969 while
the country was at its most visibly divided on the
civil rights issue. He had his final run of chart-

topping hits in 1983, but was the format’s only

Bill Bgnnett

nonwhite ethnic presence for the better part of
a decade before Fender arrived.

Fender didn’t have his first big hit unal 1975
and continued having consensus hits through
1978. Rodriguez entered the picture in 1972 and
had big hits until 1978.

While we don'’t often think of those particular
dozen years as a tremendously progressive period
for country music, it did give rise to the notion
that country had somehow begun to shed its
image as being predominantly white. But Music
Row had thought little at the time about trans-
forming its artist base to include nonwhites. It
largely viewed Pride as a welcome anomaly but
just as often held up his acceptance as the only
major black artist to experience success with
country’s middle-aged white audience as a token
of diversity that really didn’t exist in the first place.

Fenders success essentially germinated and
grew far beyond the confines of Music Row, so
the powers that be in Nashwille at the tdme could
only take partial credit for his acceprance. In the
case of Rodriguez. he wasn't scouted by Music
Row. but came knocking on its doors with the
help of established stars Tom 'L Hall and Bobby
Bare. And though Pride came to the Nashville
record business mostly because Jack Clement cut
the first sides and carted them over to Chet Atkins
at RCA, most people through the years have cited
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Emmis’ Cummings Hopes Country Returns To L.A.

“l don't relish pissing off half a million
people in Southern California, but the
problem was that we needed a million
people. It’s really that simple.”

That’s how Emmis Communications radio
division president Rick Cummings explains
the company’s decision to flip KZLA/Los
Angeles from country to rhythmic AC as
KMVN (MOViN 93.9) on Aug. 17.

And even though Emmis pulled the
plug on country radio in the nation’s No. 2
radio market, Cummings hopes the format
will return to the city. “| would be delighted
if someone could find a way to do the for-
mat and do it successfully and make those
half-million people happy again, ‘cause
they ain’t happy,” he says.

“We were very proud of what we did

with KZLA,” he says. “We loved the for-
mat . . . we loved having exclusive posi-
tion, and we felt like we had a great staff
who did the format extremely well.”

So why the flip? “You just can't be 21st,
23rd, 24th [among] 25-54 adults and con-
tinue to grow your enterprise,” he says.
While the station regularly performed well
among 25-54 women in Orange County, it
did not in Los Angeles County, which has
a much bigger influence on the ratings,
Cummings says.

The market has changed since Emmis
bought the station from Bonneville in
2000. “We had a radio station that was
88% Anglo in a market that is now 30%
Anglo,” Cummings says. “That’s different
from when we got it in 2000 by several
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points. Every book, every year with the
census update, we were swimming fur-
ther upstream against the tide of the
marketplace.”

The introduction of Jack-FM to the mar-
ket by CBS Radio in 2005 didn't help either,
since that station took white quarter-hours
away from KZLA, Cummings says.

But Emmis is not down on country
radio. “We put [a country station] on in
Indianapolis [WLHK (Hank)] and the darn
thing has been very successful,”
Cummings says. “We're thrilled with it,
but that’s Indianapolis and it is logical
when you [ook at the ethnic makeup of
that marketplace that it works.”

Cummings says he understands why
there isn’t an FM country station in New

WwWWWwW.americanradiohistorv.com

York, Los Angeles or San Francisco. “It's
just very difficult in large, ethnic melting
pots, when country has less ethnic appeal
than it's ever had, and the markets are more
ethnic in composition than they ever were.”

Meanwhile, privately owned Mount
Wilson Broadcasters has flipped one of its
adult standards AM stations to country in
the Los Angeles area. XESURF (or XSUR-
AM as the station is identified by
Arbitron), a Tijuana, Mexico-based signal,
is now 540 Country.

Owner Saul Levine believes he can make
the format work. “Country on KZLA left
town because it wasn't making $40 [mil-
lion] to $50 million a year,” he recently told
the San Bernardino County Sun. “We'll be
happy with a fraction of that.” —KT
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Atkins as the reason Pride’s career took off.

So, Music Row’s history with nonwhite per-
formers has mostly been mitiated outside the halls
of power on the citys 16th Avenue.

For the record, it is important to this history
to note that Ray Charles had a profound impact
on country music’s acceptance by city dwellers
with his two highly commercial volumes of
“Modern Sounds in Country & Western Music™
in 1962, and the country charts have also been
visited—but not dominated by—such nonwhite
acts as Nat “King” Cole (the King Cole Trio). Big
Al Downing, O.13. McClinton, Stoney Edwards,
Cleve Francis, Ruby Falls, the Pointer Sisters,
Emilio, Billy Thunderkloud & the Chieftones,
Cowboy Troy, Trini Triggs, the Mills Brothers and
Aaron Neville.

Fast forward to the present. Universal Music
Group co~chairman Luke Lewis says that the lack
of country stations in certain high-ethnic compo-
sition cities really isn't a Music Row problem. ™1
don’t think there is anything record labels can do
to affect decisions by broadcasters. They obviously
don’t believe that programming country music can
be as protitable as other genres at this time [in cer-
tain markets|. If our current growth trend contin-
ues, they may choose to reconsider.”

In terms of intentionally seeking nonwhite
cthnic artists to diversity artist rosters, Warner
Bros. Nashville chief Bill Bennett says it simply
won'’t happen. “That just isn't the way it works,”

he says. " The way it works is if you find some-

of sight, out of mind in these big towns.”

He says it’s also something Nashville will likely
have to deal with in the long tern. “On a social
level, it adds to that reality that most folks in those
places simply don't consider themselves as being
connected to the center of the country. Seckers of
country music in those cities will find it there, but
it as ditheult a gde to tarn as the red-state/bluce-
state separation the country has on soctal 1ssues.”

Perhaps one of the most insighttul observa-

tions about Music Row's role in the issue comes

Faith Hill and

Tirm b G

not from a music industry insider, but a radio
programuner. WKIS/Miami PI> Bob Barnett
says, "l think the degree of ditheulty in market-
ing a black or Hispanic or Latin artist to coun-
try radio may initially be too untamiliar and too
overwhelming for most on Music Row. The
labels are more likely to choose the path of least
resistance, but there may be an opportunity for
a renegade independent label to take that risk.
The potential payoft could be huge, but obvicusly

not without great challenge”

‘With Los
Angeles
venues like
the Greek
Theatre or
the Universal
Amphitheater,
we're hearing
the level of Soul2Soul, the lack of radio in Los from the
Angeles is “hurting us right now,” Essig says. Bromoters,
“With [Los Angeles venues like] the Greek Where are
Theatre or the Universal Amphitheater, we're we QOing to
hearing from the promoters, ‘Where are we romote
?hiS?" ’—Rod Essig

one with real quality music, you don't care what

The Road And The Radio

Country Touring Copes Without Terrestrial Airwaves
In Los Angeles And New York

ethnic background they're trom.”

Bennetr adds, “We have Cowboy Troy and
Rick Trevino—but not because theyre ethnic. We
have them because they make great songs.”

Speaking specifically of the radio void in these
much, much more of a base for country music.”

highly cthnic markets, Bennett says all three ot the Country music may be consistently selling out

top five markets where country is absent in the coast to coast, even in what were once consid- When it comes to promoting shows not on

metro are well-served by suburban country signals. ered nontraditional country markets, but the

“The sales haven’t yet changed that much because two biggest markets in the United States have

there are good, solid stations serving the outlying no country radio stations for promoters to

areas in most of the markets. Plus, 1 suspect that all hang their hats on.

three have good broadband penetration, so coun- “The reason there are not stations in New

try fans do have country music available to them.” York City and Los Angeles is because corporate  going to promote this?” | think we’ll take a lot of

N7 S
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Lewis echoes Bennetts take on the availabilicy
of country music in those markets with nontradi-
tional delivery systems. “San  Francisco, Los
Angeles and New York City remain very vibrant
markets for country music, and fans thankfully have
other options for discovering our product. CMT.
GAC, XM and Sirius all have considerable impact
in those markets, and mainstream TV broadcasters
and print publications are currently embracing
country music more than ever before”

Still. Bennett laments the presence of terrestrial
radio in those metro arcas to a certain degree. " OF
course, [ would love for cach of those markets to
have big, fat, juicy country stations pounding out
country musich message, and 1 would hope that
at some point it would be a viable option for
broadcasters in those arcas.”

Bennett concludes that it is also an issue of con-
siderable passion for Music Row."In a weird way,
[ think for Nashville, [¢he absence of country radio
in these markets| is also an emotional issue, because

we tend to dislike the notion that we might be out
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radio economics don’t always correspond to
what the people want,” Tim McGraw's manager
Scott Siman says. “You can choose to look at it
as a negative, or you can view it as an opportu-
nity to grow in the future.”

The country-touring business feels the
absence but is working around the pothale.
“People are clamoring for country music,” says
Rod Essig of Creative Artists Agency Nashville,
which represents McGraw and Faith Hill, who
together sold out New York and Los Angeles on
their summer Soul2Soul Il tour. “I don't know if
they're missing the boat so much in New York,
but in Los Angeles we're hearing huge com-
plaints about not having country radio.”

McGraw and Hill sold out two nights in New
York and three in Los Angeles. “But the sales
figures for L.A. are extraordinary compared to
New York per capita,” Essig says. “L.A.is a lot
more rural than New York. California is still a

very agricultural state, and Los Angeles has

our stuff down to the Pond in Anaheim and we'll
use K-Frog [CBS Radio’s KFRG/San Bernardino).”

Brian O’Connell, president of Live Nation’s
country division, says he would love to have a
big, powerful country radio station in New York
and Los Angeles. “But my saying is, ‘Nobody
ever bought a ticket to see a promoter, a radio
station or a building.” They buy tickets to see
artists. Look at what we've done in New York
this year. We had the [Country Music Assn.]
Awards there, Tim and Faith sold out, Kenny
[Chesney] sold out, and Rascal Flatts sold out
Madison Square flippin” Garden.”

Still, O’Connell agrees that the lack of a
country format in the markets handcuffs pro-
motion. “You don't have your big running back
to go to,” he says. “You've got to be creative,
go to print or television. It costs more, especially
in New York, but the true talent and the big-
time artists will rise to the top, and people
know who they are.” —Ray Waddell
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THURSDAY

NOVEMBER 9
Noon-5:00pm  Registration Open

3:00-5:00pm General Session

Radio and Records: Group Therapy =~ €2 )
Sponsored by Integrity Label Group |\, """

5:30-7:30pm Dinner/Performance EM' Music

Christian Music Group

Sponsored by EMI Christian Music Group

8:00-10:00pm  Club R&R
Sponsored by Slanted Records 3/3{72?0/'

FRIDAY

NOVEMBER 10
8:00am-5:00pm Registration Open

8:30-10:00am  Keynote Breakfast . -
Sponsored by inpop Records  LRI%ie]®]
10:15-11:45am General Session
Using Pop Culture To Spread The Message

Sponsored by Varietal Records VARIETA?%EECGR'C'S
Noon-1:45pm  Luncheon/ Performance

Sponsored by Word Entertainment ,Vw 4
2:00-3:30pm  General Session word

Don’t Think Qutside The Box, Get Rid Of The Box-
Promotional Creativity And Brainstorming

Sponsored by Inpop Records . |
p y inpop mpop

3:45-5:15pm General Session
New Media: Connect Your Listeners Dot Com

i

Don't miss Friday morning
Keynote speaker

“The 10 Dumbest

5:30-7:15pm

7:15pm

author of

Things Christians De"

Dinner/Performance FURB.

ECORDS

Sponsored by Curb Records curb.com

Red Carpet Premiere of The Nativity
Sponsored by Curb Records, New Line Records

and Word Label Group CURB. NEW LINE ) ’
S5 eom RECORDS !,vd

SATURDAY

8:00-12:00pm

8:30-10:00am

10:15-11:45am

Noon-1:45pm

2:00-3:30pm

3:45-5:15pm

5:30-7:30pm

Finding And Developing Talent

NOVEMBER 11

Registration Open

General Session/Breakfast

-
Sponsored by Provident Label Group ’ i it

General Session
All Listeners Aren’t Created Equall ~ WeStlake

Recording Studios
Sponsored by Westlake Recording Studios

Luncheon/Performance

Sponsored by Patton House Entertainment e
s
General Session

PyroMarketing

General Session
*Rate-A-Record

R&R Christian Industry Achievement Awards

Dinner/Performance
Sponsored by

INO Records/SRE Recordings m

ECORDINGS

Register Now at radioandrecords.com

* Rate-A-Record is a service of dick clark productions
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Two years ago,
when Epic Records signed
Denver rock quarzet the Fray, the label

didn’t just smell a hit in local radio favorite “Over
My Head (Cable Car).” It whiffed the fervent fragrance
of a career. m A strategy was meticulously devised to break the

band—and keep it churning on eight cylinders far beyond that inital single.
Instead of flicking “Over My Head” to radio with high hopes that it would catapult
up the charts, earn the group TV exposure, sell albums, garner endorsement alliances
and spur touring, Epic’s plan followed precisely the opposite tact. 8 “First, we put them
out on the road—touring like madmen-—as we created an online grass-roots pres-

Breaking An Act’s Fi rst Hit ence, then we went to college radio with ‘Over My Head, mtvU and next to triple

A radio]” says Scott Carter, Epic VP of marketing and product manager for the band.

IS Next To ImPOSS|b|e: “We released the album in September of 2005, then went to adult radio formats—

. and then, after 35 weeks, we finally took their single to top 40.” ® With a dedicated

Then The Real Work Beglns fan base already stirring across the nation, including an astoundirg 300,000 MySpace
friends and a burgeoning story to share with PDs, the song was a soft sell. On March

18,1t debuted at No. 35 on the Nielsen BDS-fueled CHR /Top 40 chart. Five months

L later, “Over My Head” peaked at a robust No. 5. ® And then the real work began:
stra the holy grail of a successful sophomore single.
NOVEMBER 3, 2006 THERE’'S MUCH MORE @ www.RadioandRecords.com
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Critical Mass

Certainly, the challenge of sustaining an act beyond
its breakthrough hit is marked by formidable road-
blocks in an era where gaining critical mass and
depending on radio to support artist development
are tentative at best. Adding to the challenge is
CHR/top 40's heavy R&DB bent, which has caused
a decline in the number of slots available for pop-
and rock-leaning hits since the start ot this decade.

During 2006, the scenario has played out in
every possible way: The Fray and Natasha Bed-
ingtickd have hit big with debut efforts and reaped
repeated success with their tollow-up singles at
radio. On the other hand, new artists Anna Nal-
ick. Cascada, James Blunt and Daniel Powter con-
quered The Billboard Hot 100 with a tirst smash,
only to sce subsequent releases contend with
varying levels of resistance at radio.

There are also those chart-debut stars whose
second chapter is just getting under way: KT
Tunstall, Gnarls Barkley, Panic! at the Disco. For
these acts, the future looks bright, but nothing can
be taken for granted.

I cach case, attaining—and maintaining—suc-
cess requires as much, it not more, tenacity and
creativity on the part of the act’ record compa-
nies than achieving the initial hit did.

The seeming scapegoat tor the challenge of artist
development the second time around would be
radio programmers, whose allegiance, more so than
in the past, lies with individual songs that best it their
stations—not with developing name-brand acts for
a given tormat. But PDs are clear: Don't blame us.

“We're overwhelmingly a song-based format,
and in a situation where we have a very strong
competitor. we can’t afford to make mistakes
with records tor the sake of artist development,”
says - Brian  Davis, APD/MIDY at Woodward
Communications’ CHR /top 40 WKSZ Green
Bay-Appleton-Oshkosh, Wis.

Tony Travatto, P of Clear Chamnels CHR /top
40 KXXM (Mix 96.1) San Antonio, adds, " We're
more likely to give someone a shot it they had a
monster tirst single than it they didn’t, but it all
comes down to the quality of the song™

And Al Levine, APD of Cox Radios CHR /top
40 WBLI Long Island, NLY., says, A first massive
hit by a new artist may not be enough to compel
the audicnee to accept their next release. What are
they more fanihiar with, the artist or the song itselt?
Understanding this is important.”

Perhaps surprisingly, record company executives
acknowledge that their goals and those of radio
don't necessarily parallel. ™ Yes, it would be great it
every radio station gave our artists a shot at taking
their careers to the next level, but programmers
make decisions based on what keeps their radio
stations winning,” says Pete Cosenza, senior VP of
adult formats tfor Columbia Records.

“Radio is part of the puzzle: it you're depend-
ing entirely on radio to break a new artist, you've
got a good chance of failure.” Carter adds. At
the same tme, it you're looking for multiplat-
mum status, yes, you still need radio.”

No Guarantees

It ever a label understood that there is no such

thing as a guaranteed tollow-up hit from a debut
artist, it is boutique Robbins Entertainment, which
primarily signs dance acts. During the past several
years, the company scored at CHIR /top 40 with
hits by DJ Samuny: Lasgo, DH.T. and, most recently,
Cascada, with the top 107 Everytime We Touch.”

“For us, every time we go out with a record,
its like starting over, no matter how big,” says
Frank Murray, Robbins VI of promotion.™ We had
a No. 1 record with DUELTS " Listen to Your Heart”
at top 40 and came back with the next record, and
it was like "D.H. who?" Nothing is casy.”

Cascada’s audience grew organically through
MySpace, where she fostered 300,000 friends
within several months. The song was already a hit
on dance radio and at clubs before conquering the
mainstream. When Clear Channels powerhouse
CHR/top 40 WHTZ (Z100)/New York saw
Cascadas track combusting, it added the record.
“They were the first major station to play it, and
it blew up immiediately,” Murray savs. " Their story
was big enough to spread it”

Ultimately, "Evervtime We Touch™ became
that rare pure dance song to connect with pop
racho. [t peaked at No. 7 at CHR /top 40 and
No. 10 on the Hot 100. On iTunes, the track
was certitied platinum with more than | mil-
lion downloads.

But when it came time for the follow-up,
“Miracles.” Robbins knew it would be a chore.
The track reached No. 34 on Billboard's Pop 100
Airplay chart and sold 175,000 copies, but
Murray acknowledges that the sophomore curse
is alive and well: "It wasn't a total failure, but we
really thought that we could break the trend of
dance acts that don’t have more than one hit”

Still, Robbins remains undaunted: Calling
Cascada “a real artist with an amazing voice and
a persomality”” Murray says a third single s
plumed trom her."We're totally not done.”

Patience Pays Off

Anna Nalicks story confounds any standard
agenda in the record business (if such a creature
exists). First single “Breathe (2 AM)™ was first
released to hot AC in October 2004,

“We got the standard resistance from radio that
vou get with a new artist.” Cosenza says.™ *She’s
new, 'm not sure | want to take a chance, ynu‘vc
got a third of the panel playing it but we need
to see more before we give a shit, its a ballad’
.. But we telt so strongly that the song would
cut through.”

It did, but what a lesson in patience.Breathe™
debuted on the Nielsen BDS-fueled Hot AC
chart in December 2004, dropped off, reappeared
in July 2005 and ultimately peaked at No. 6. It
entered the AC chart in March 2005, fell off,
relaunched in July and topped out at No. 4,

But CHR /top 40 still appeared untouchable
—while Columbia remained convinced that the
format was within reach. As Nalick warmed up
for the likes of Train and Chris [saak," We real-
ized we were at the point where we needed film
and TV licensing or a big headlining tour.”
Cosenza says. And that’s when the magic wand
known as “Grey’s Anatomy™ waved itself betore
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Matasha Bedingfield's

SECor

radio-driven

‘These
Words' by
Natasha
Bedingfield
peaked at

#9

in 2005;
a year
later, her

‘Unwritten’

climbed to
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Natick's dogged single.

The show had already adopted the singer/song-
writer as a pet favorite, airing several of her songs,
but when *Breathe™ was played as the backdrop
to an emotional scene last season, " We mmmedi-
ately started getting calls from CHR /top 40 and
some straggler hot ACs, who admittec that it was
asmash and they missed it. They wanted the rec-
ord now—and they added it without thinking
about it A lot of stations also placed the song into
callout, and it was coming back top five and top
10:n places where it had never even been played.”
Cosenza says.

The track at last debuted on the CHR/Top 40
chart in April 2006—but because airplay was so
dispersed during the course of nearly two years,
it peaked at a less than lofty No. 22

In the meantime, Columbia had already moved
on to a second single at hot AC with “In the
Rough.” where it reached a respectable No. 13.

Then came the supposed payott: the true fol-
low-up to a cross-tormat smash. The label chose
“Wreck of the Dav)” the title track to Nalick's
debut album, which it went so far as to rerecord
and rearrange. courtesy of Grammy  Award-
winning producer Steve Lillywhite. The album
was also reimaged, with new arework and addi-
tional tracks, since Nalick had literally grown up
during the course of the journey: She was 17
when the dise was recorded and was now 20,

“Wreek™ debuted and ultimately peaked at
No. 39 on the Hot AC chart. "It was the same
old response.” Cosenza laments, " People thought
it was a sleepy song. they just didn't get it. e’
amony the most emotional songs she does in
concert—the crowd stands there with their col-
leetive jaw on the Hoor as she's talking about her
life. But it just didn't connect with radio pro-
grammers. We were told it didn't feel right for
their radio stations.”

Columbia stands by its artist. Nalick is inn the stu-
dio working on her second albuni, and Cosenza is
convineed that the label’s accomplishments will be

turther rewarded. particularly since “so many dig-
ital plattorms, AOL Music,Yahoo and all the other
things that have come to have significant impact
on the success of a single or album™ did not exist
when promotion began tor Nalick in 2004, We

absolutely have a solid base to build upon.”

The Fortunate Few

Natasha Bedingtield, meanwhile, is among the
tortunate few: Her tirst hit. These Words.” cem-
ented a steppingstone tor an even bigger second
single, " Unwritten.”

NOVEMBER 3, 2006
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“We were all so massively in love with “These
Words' the first time we heard it at the label, and
then we met this young, amazing singer from the
U.K.—oh, yeah, whose brother is Daniel Bed-
ingtield—and we were committed,” says Jacque-
line Saturn, senior VI of radio promotion at Epic.
“There was so much camaraderic around her.”

As such, a radio tour became a natural out-
reach for Bedingfield, and her innate talent
proved a winning ticket for radio. Epic was so
confident, in fact, that it took the record straight
to CHR /top 40."Radio fell in love with her,
and when they heard her sing, forget it, they
were in,” Saturn adds. “It became unstoppable.”

“These Words," which topped the UK.
charts in the months preceding Bedingtield’s
stateside launch, was a solid breakthrough, peak-
ing at No. 9 on the Pop 100 in April 2005 and
No. 6 on Billboard's Hot Digital Songs chart in
August. But, as usual, the accomplishment re-
quired a gallon of sweat.

“lt was a grind like vou can’t believe, but it
really broke her carcer,” Epic VI of pop promo-
tion Tommy Nappi says. Saturn adds, “A lot of
hard work, especially tryving to convince rhyth-
mic stations to play a straight pop record—but we
got there”

Then came “Unwritten.” which indeed served
as a trump card. The song not only reached No.
1 on the Pop 106 and No. 2 on Hot Digital Songs
in April 2006, but No. 1 at AC and No. 2 at hot
AC that same month. It one-upped every ac-
complishment of its predecessor.

The tide’s success was entrely radio-driven,
without fanfare from licensing or digital alliances.
“It took "Unwritten” for the picces of the puzzle
to come together,” Saturn says. “It wasn't until
then that she started doing huge television. That
song was used in the MTV series “The Hills, and
that was her first.”

Bedingfield is now working on her second

album, which will see simultaneous worldwide

release next year. Saturn is convinced the next

KT Tanrred

et can't b taken
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The Fray’s
‘Over My
Head
(Cable Car)’
took 35
weeks to
go to top
40. But
eventually,
it peaked at

)

round will be less arduous. “She is a believable
artist, and we already have people lined up that
want to partner with her. It won’t be only about
radio the next time out.”

Setup Track

KT Tunstall also came to the United States with
a European hit already in pocket—but Virgin
knew better than to assume the same was a given
here. Instead of doing a hard sell on the foot-
stomping, folk-rocking first single “Black Horse
& the Cherry Tree™—a far cry from the sound
of anything else on American radio—the label
used the song as a setup for the more mainstream
“Suddenly 1 See”

“We always believed that KT should be more
than a singles-driven artist, and we wanted to
respect that in our approach,” says Lee Trink,
Virgin Records America executive VP/GM. " We
decided to introduce the audience to her with
‘Black Horse” and then work to bring it home
with the next single.”

Of course, the label was in for a pleasant surprise.

Virgin first went to triple A radio with "Black
Horse™ as it lined Tunstall up with multiple TV
licensing opportunities using several tracks from
album “Eye to the Telescope.” For several months,
Tunstall was featured in**Greys Anatomy ™ with four
different songs ("Men in Trees, Angela’s Eyes.”"So
You Think You Can Dance™ and “Six Degrees™),
promos for “Ugly Betty™ and even the U.S. Open.
Tunstall was also showcased in the opening credits
of the movie “The Devil Wears Prada” and featured
as a VH1 “You Oughta Know” breaking artist.

“We made sure there was a consistent barrage
on TV to familiarize the music before we went
to pop radio,” Trink says.

The single hastily scored No. 1 on the Triple
A chart. By April, it was top 10 at hot AC—and
then Tunstall got a fateful break.* American Idol™
contestant  Katharine McPhee performed  the
song twice on the nation’s top-rated TV show.
exposing millions to “Black Horse.” In June, it
scored the jackpot: the top 20 on the Hot 100.

Tunstall has already triumphed twice more at
triple A with “Suddenly 1 See™ and the current
“Other Side of the World,” but now the true
sophomore test comes, wich the release of *Sud-
denly 1 See” to top 0. Already, it 1s perched in
the top 15 at hot AC.

“We've got tremendous expectations for the
track.” Trink says. “This is the more obvious pop
song; it’s also the one that broke her wide open in

the U.K. 1 feel like we're just getting warmed up.”

Back To The Fray

In the meantime, Epic’s Fray appears to be dodg-
ing the sophomore slump. Second single “How
to Save a Life”is No. 1 at hot AC, as “Over My
Head” remains entrenched in the top 10. The
former is No. 6 on the Pop 100, top 10 at CHIR/
top 40, and it topped iTunes’ singles chart. MTV
and VH1 are also in love. And the platinum full-
length “How to Save a Life” is the No. 1 year-
to-date digital album.

“When you have a song called "How to Save
a Life’—you just know thats going to work,”
Saturn says. “We worked in advance to make it
amonyg the most-licensed songs ever so that we
had a lot of good exposure.” HBO showcased it
for 13 weeks to promote its fall schedule, and the
increasingly essential " Grey’s Anatomy ™ not only
placed the song in its 2006 season opener on
Sept. 21, it created a full-length video using char-
acter footage that aired at the end of the episode.
Other alignments: “Scrubs”” “What  About
Brian, *NCIS,"“One Tree Hill™ and “Bones.”

“We knew when we kad this album tor two
years in the oftice that this song was going to be
the ultimate payoff,” Nappi says. "It takes
patience, but it really is all about the songs. And

we're just beginning”

Anna Nalick’s
debut single kept
coming back.

THERE'S MUCH MORE @ www.RadioandRecords.com
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MARKET SNAPSHOT: How The CMA

Music City, as Nashville is known, celebrated its 200th
birthday on Oct. 1, coinciding with the dedication of

the city’s new Public Square, which sits aside down-

town’s restored historic courthouse.

POPULATION: 1,158,800
RADIO MARKET RANK: 44
DEMOGRAPHICS:*

TOTAL NASHVILLE
79-MARKET  ARBITRON
- POiPU!_ATION % METRO%  INDEX
A_GE 18-24 = ]3°/07 13% 102
AGE 25-34 ]7807/0 ]80/; B 102
AGE 35-44 ] 20% 20% 102
AGE 45-54 19% 20% 103
A£E 55-64 140/0 140/11 ]027
AFRICAN-AMERICAN '|?.°/o 14% 124
ASIAN ) 7730/0 1% 33
HISPANIC ]40/: 6% j
OASIT s w

NO. OF RADIO STATIONS: 26
RADIO OWNERSHIP:

OWNER ~ NO.OFSTATIONS  RATINGS SHARE**
CLEAR CHANNEL 1AM, 4 FM (5) 251%
CUMULUS  4EM 19.0%
SOUTH CENTRAL 2FM 12.1%

FORMATS: 3 country, 3 N/T, 2 classic country,
2 sports, 2 regional Mexican, 1 urban, 1 AC, 1urban
AC, 1 classic rock, 1CHR, 1triple A, 8 other

RATINGS LEADERS:**

STATION FORMAT  AQH SHARE12-PLUS
WJ7XA-FM ACi 7.3
WUBT-FM ) QRBAN - ;3 -
WNRQ-FM CLASSIC ROCK 5.8
WQQK-FM URBAN AC 5.8
WSM-FM COUNTRY B 5.5 -

INTERESTING FACT:*

Households of Nashville's country music listeners are
M% more likely to buy large foreign cars than the

average national household. On the other hand, they
are 16% less likely to buy foreign luxury vehicles than

all households nationally.

*Source: Starborough Research 2006
**Source: Arbitron Spring 2006 Report

'Nominees Stack
Up In Downloads

CHART COMMENTARY BY
JOE FLEISCHER

If the Country Music Assn. Awards were given out based on how people down-

WEEK ENDING OCTOBER 22, 2006

loaded their favorite songs trom the nominees tor the CMA's 40th award show

on Nov: 6. it would be pretry darn hard to argue agamnst giving Rascal Flatts

the entertamer and album of the year awards. All year long the band has dom-

mated the BigChampagne Country Artist chart. This week, the act weighs in

with two songs in our Nashville country top five, which is pretty good tin-

ing. Same goes for tormer “American Idol” champ Carrie Underwood, who

knocked it out of the park again with “Before He Cheats” topping the chart.

This week, she umps not only Rascal Flatss, but also Josh Turner (nominat-

ed for the Horizon award) and Steve Holy, Hard to believe there was ance a

debate over whether Undernvood was a real country artist. Of course.

0

csus,

Tike the Wheel” settled that argument in dramatic fashion, especially on the

BigChampagne charts. [n looking at tins week s Nashville top 20, it clear that

theres some g1

5

cat music being honored this week. Should be a great show. Can't

wait to see which act reaps the downloading bencfits from its appearance.

NO.

ARTIST

CARRIE UNDERWOOD

0NV bW N

:6\5‘

20

STEVE HOLY
RASCAL FLATTS
JOSH TURNER
RASCAL FLATTS

~ ALAN JACKSON

GEORGE STRAIT

~ TAYLOR SWIFT

JASON ALDEAN
BROOKS & DUNN
HEARTLAND
RODNEY ATKINS
DIERKS BENTLEY
KENNY CHESNEY
TIMMCGRAW
SUGARLAND

~ TRENT TOMLINSON

BRAD PAISLEY
MONTGOMERY GENTRY

N Nlelsen
TITLE DOWNLOADERS o
(CUME) SPIN RANK

BEFORE HE CHEATS 16987 1
BRAND NEW GIRLFRIEND 15891 3]
MY WisH o 2603 6
~ WOULD YOUGOWITHME 12071 7
LIFE IS A HIGHWAY 12068 40
LIKE RED ON A ROSE 9863 n

GIVE IT AWAY 8767 67
TIM MCGRAW 8219 26
AMARILLO SKY 7123 13
BUILDING BRIDGES 6599 25
" | LOVED HER FIRST 6559 3
IF YOU'RE GOING THROUGHHELL... 6550 15
EVERY MILE A MEMORY 6027 4
YOU SAVE ME 5477 7
MY LITTLE GIRL 5465 1%
WANT TO 43 2
ONE WING IN THE FIRE 3854 9
SHE'S EVERYTHING 3851 10
'SOME PEOPLE CHANGE 3826 8
CRASH HERE TONIGHT 3298 20

TOBY KEITH

Transactions at a Glance

Clearfield Broadcasters’ WCPA-AM and WQY X-FM/Clearfield, Pa., to First Media
Radio for $750,000 . . . Lake Country Broadcasting’s WXCE-AM/Amery, Wis., to
Red Rock Radio for $325,000 . . . Commissioned Communications’ WOAY-AM/Oak
Hill, W.Va., to Thomas H. Moffit Jr.'s Mountaineer Media for $250,000

Deal of the Week

KXOL-AM/Brigham City, Utah

PRICE: $1 million

TER

MS: Asset sale for cash

BUYER: Inca Communications, headed by president Nicolas Vicente. Phone: 801-
604-2080. It owns no other stations. This represents its entry into this market.

SELLER: Simmons Media Group, headed by president G. Craig Hanson.
Phone: 801-524-2600.

FORMAT: Oldies

COMMENT: Simmons SLC LS" KXOL-AM/Brigham City, Utah, to Inca
Communications for $1 million, payable in cash at closing. $25,000 initial
down payment upon signing of letter of intent plus $25,000 second down
payment on or before Oct. 31. Buyer will operate the station via a $5,000 per
month LMA until closing.

2006 Deals to Date

Dollars to Date:
Dollars This Quarter:

Stations Traded This Year:
Stations Traded This Quarter:

THERE'S MUCH MORE @ www.RadioandRecords.com

$5,902,958,173
$208,647,000
841

40

(Last Year: $2,826,867,805)
(Last Year: $1,444,984,995)
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(Last Year: 884)
(Last Year: 249)
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4 TIMELINE

Clear Channel names Earl Jones
1 regional VP “or the Chicago market.
MILLSE W Sue D'Nedt
appointed PD of
WKSE/Buffalo. B Tom
Athans tapped as executive
VP of Air Am-erica Radio.

Joe Davis pro-
5 moted to execu- Lf
YEARS AGO SHVERY]= NoTIT:"s o}

at Salem Communicaticns.

O'Neil

M 3 Artist Manag2ment names Dave Darus GM.
H Michelle Babbitt narmed senior director of

adult promot.on ¢f Elektra Entertainment Group.

Kevin Weatherly elevated to VP of
lo programming at KROQ/Los Angeles.
MZLLSE B Tony Miner installed as PD of

KVI/Seattle. 8 Tcny Jacobs named GM of PAR
Communicat-ons.'Chicago.

Jane Eartsch selected as VP/GM of
15 WHLI and
MLH  WKJY'Nassau-

Suffolk. B Bob Sherwood
joins Sony Scftware as vP
of sound technology mar-
keting. @ Jim Davis appaint-
ed executive VF/CM at

WZVU/Monmoutn-Ocean. i

Sherwood
Judy Libow pro-

motec to V2 of national promotion
at Atlantic. @ Bob Lind named
VP/GM of WWMIX/Balzimore. B Bob Blackman
named GM of WDJO and WUBE/Cincinnati.

YEARS AGO

y v

Lo

Infinity
Broadcastirg
YEARS AGO

appoints M2l
Karmazin president of the
radio division. B Al Law
tapped as VP of program-
ming for the NBC O&0
stations. @ Julian Breen
named VP of radio pro-
gramming for Greater Media.

Stan Bly named VP of promotion for
Aristz Recards. B J.J. Jordan joins

MILEEE Radio & Rezords as top 40 editor. B
Cleveland Wheel2r named MD of
KROY/Sacramento.

N ha

THIS WEEK IN DATA. For complete charts, there’s always more at www.RadioandRecords.com

THE SPIN

Underwood
Gets Second
Chart-Topper

“American Idol” winner Carrie
Underwood becomes the first
female artist in five years to
score two No. 1 singles from a
debut album as “Before He
Cheats” (Arista/Arista Nash-

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

"
i)

&?&““: W

ville) steps 2-1 on the Nielsen BDDS-driven Country chart. With a
gain of 2.8 million audience impressions, Underwood’s single also

takes the chart’s Most Increased Audience honor.

Underwood first topped the list when “Jesus, Take the Wheel” led
for six weeks starting with the Jan. 13 chart. That was followed by a
No. 2 peak with “Don’t Forget to Remember Me” in July.

The last female to hit No. 1 with two singles from a debut
album was Jamie O’Neal in 2001, who did so with “There Is No
Arizona” and “When [ Think About Angels.”

Tunstall Tacks On
Another Top 10

KT Tunstall becomes the first female
artist in more than four years to take
her first two career singles into the
Hot AC top 10 as “Suddenly | See”
(Virgin) jumps 13-10. This feat was last
accomplished by Michelle Branch, who
scored with “Everywhere” (No. 9 peak)
in September 2001 and “All You
Wanted” (No. 4) in May 2002.
Tunstall’s debut track, “Black Horse &
the Cherry Tree,” remains on the chart
at No. 15 after a 10-week stay at No. 1.

Bow Wow's ‘Shortie’
Has Déja Vu

Bow Wow takes up residence in the
top 10 for the sixth time at both
Urban (14-7) and Rhythmic (15-10)
with help from Chris Brown on
“Shortie Like Mine” (SUM). The track
cracks the upper region of each chart
in its fifth week, which is the same
time frame Bow Wow's “Let Me Hold
You" needed to make the top 10 on
its way to becoming his first No. 1on
both lists in August 2005.

Saliva Makes
A Proper
Introduction

Saliva makes its first visit to the
Active Rock chart 1n nearly two
years as “Ladies and Gentlemen™
(IDJMG) opens at No. 36 while
taking home Most Increased Plays
honors. [t is the ninth chart
appearance for the Memphis-based
quintet and the first since “Razors
Edge™ peaked at No. 16 1n
December 2004.

“Ladies” is the lead track from
“Blood Stained Love Story,” due
in carly 2007. The lead track from
each of the group’s three prior
releases landed in the Active Rock
top five: " Your Disease” (No. 2),
“Always” (No. 1) and “Survival of
the Sickest” (No. 4).

THERE'S MUCH MORE

www americanradiohistorv com
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Shakira Shakes Up
Latin Pop Chart

Shakira re-enters the Latin Pop chart at No.
40 with “Las de la Intuicion” (Epic/Sony BMG
Norte). The fifth charting track from “Fijacion
Oral Vol. 1" joins former No. 1 “Hips Don‘t Lie”
and “Dia Especial” to give Shakira three songs
on the chart for the ninth week this year.

With eight Latin Pop No. 1s, beginning with
“Estoy Aqui” in April 1996, Shakira holds the
record for most No. 1 hits among female artists
in the history of the Nielsen BDS-fueled chart.

‘Lips’ Locks
Into No. 1

Hinder grabs its first CHIR /top 40 No. 1 as “Lips
of an Angel” (Universal Republic) jumps 3-1,
knocking Nickelback’s “Far Away” fromn the top
after a two-week stay. It is the first dme the chart
has seen back-to-back No. Is trom pop/rock
bands since Floobastanks “The Reason” followed
Maroon5’s “This Love” in May 2004

Elsewhere in the chart’s upper tier, Ludacris
and Evanescence grab their first top 10s since
2004 as his “Money Maker” (IDJMG) rises 11-
7 and the bands “Call Me When You're Sober”
(Wind-up) climbs 12-9.

Meanwhile, Gwen Stefani leads the New &
Active list, as “Wind Ic Up™ (Interscope), the
first release from her upcoming album,“The
Sweet Escape,” takes Most Increased Plays
honors (up 1,015).

@ www.RadioandRecords.com
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POWERED BY eWw Nielsen
Broadcast Data

» “FERCALICIOUS,” FERGIE'S Systems
FOLLOW-UP TO THE NO. 2

“LONDON BRIDGE,"” LEAPS TO

CHRITOP 40 . - EISALST?NTHECANADACHR

CHR/TOP 40 INDICATOR - -
Lo ARTIST IMPRINT / PROMOTION LABEL ~ TW +-
15 TOOLITTLE, TOOLATE .0J0 CAFAMILY/BLACKGROUND/UNIVERSALMOTOWN 3639 +89
‘?’ ’ 4 LIPS OF AN ANGEL HINDER UNVERSALREPUBLIC 3623 +54
16 FAR AWAY NICKELBACK ROADRUNNER/IDJMG 3501 -94
MY LOVE JUSTIN TIMBERLAKE FEAT. T.I. JIVE/ZOMBA ‘7970— +206
1 SEXYBACK JUSTMUMBERLAKE JVE/ZOMBA -2822_ 23
M- CALLME WHEN YOU'RE SOBER EVANESCENCE WNDUP 2627  +162
GALLERY MARIO VAZQUEZ ARISTARMG 2488 +10
MomS, daughters agree: Top 40 s Workiﬂg for America 173: CHASING CARS SNOW PATROL POLYDORIASMINTERSCOPE 2312 -3
7 HOWTOSAVE ALIFE THEFRAY epiC 2306 +305
15, LONDON BRIDGE FerGiE WILLLAMASM/NTERSCOPE 2191 -493
--ZfS‘ BUTTONS THEPUSSYCAT DOLLS ASM/INTERSCOPE —1899—_ -200
6 SHOW STOPPER DANITY KANE BAD BOY/ATLANTIC 8n +08
Su m mer Bou nt 3 ?i” TWRITE SINSNOT TRAGEDIES PANIC! AT THE DISCO DECAYDANCE/FUELED BY RAMEN/LAVA/ATLANITC _1751_ -n8
6 MONEY MAKER LUDACRIS FEAT. PHARRELL DTP/DEF AMADIMG 1704 +206
"6 HURT CHRISTINAAGULERA RCARMG 1587 +156
BOd es wel I Fo r Fa I I i 10 GET UP (1ARAFEAT. CHAMILLIONAIRE LAFACE/JIVE/ZZOMBA _1468_ RN
. d 20 (WHEN YOU GONNA) GIVE IT UP TO ME SEAN PAUL FEAT. KEYSHIA COLE VP/ATLANTIC 1~377‘ -161
23 HATE ME BLUE OCTOBER UNIVERSALMOTOWN 1284 -69
~2é¢ PROMISCUQUS NELLY FURTADO FEAT. TIMBALAND MOSLEV/GEFFEN 1265 -T31
Ke\” n Ca rter 6 SMﬁ'HAT AKONFEAT.EMINEM SRC/UPFRONT/KONVICT/UNIVERSALMOTOWN 118_6 ) +260
2 FERGALICIOUS FeERGIE WILL.LAM/AGM/INTERSCOPE ms +316
KCarter@RadioandRecords.com . . fﬁ U AND DAT £-40FEAT T.PAIN & KANDIGIRL SICK WiD' IT/BME/REPRISE I leI -ﬂE;
rogrannmers across the country have been eagerly plowing BE MANEATER neLLy FURTADD MOSLEVIGEFFEN |2 <182
through the just-released summer Arbitrons, and the results for R R i Ivezoues BEENERY <295
X . 19 SEXY LOVE NE-YO DEF JAM/IDIMG 952 -96
CHR/top 40 have been generally strong across the board. During WEC [T ENOS TONICHT T7E AL AVERCAN RIS e — T
>4 tl.lC r.n-.\t few weceks, we will examine some of these success sto- 3 TuaMORmD ErEeE— BRI
TIes 1 dt‘pth. 9 ABOUT US BROOKE HOGAN FEAT. PAUL WALL SMC/SOBE 855 +19
/ Oh, ook, here’s one now: “The KIIS sttt 1s on fire,” savs 20" DOIT TOIT CHERISHFEAT. SEAN PAUL OF THE YOUNGBLOODZ SHONUFF/CAPITOL 779 -219
KHS/Los Angeles VP of programming John Ivey, who is par- 7 CHAINHANGLOW Jizgs - CEFFEN 754 91
ticularly proud of his station’s connnitment to all things estro- | 10 WHATHURTS THE MOST RaSCALFLATTS LYRICSTREET/HOLLYWOOD BN 43
gen in nature: “We won all female demos either outright or English-only from 12- R DS b ME PG e sLoTaLOTICHPTOL SO 365
. - 4 WAITING ON THE WORLD TO CHANGE JOHNMAYER AWARE/COLUMBIA ~ BBB +41
17 thru 35-44. 17 THATGIRL FRANKIE JFEAT. MANNIE FRESH & CHAMILLIONAIRE coLumBiA  BEO  -155

He adds, “Thanks to all who made this our biggest summer T4 WHEN YOU WERE YOUNG THEKILLERS SLANDIDUMG 638 +141

2 COME TO ME DIDDY FEAT. NICOLE SCHERZINGER 'BADBOY/ATLANTIC 597  +169

book in years: Ryvan Seacrest, Ellen K and crew., Suzy Tavarez,

Valentine. JoJo. ODM, Dave Styles. Julie Pilat. Eileen Wood- 1 CAN'T HATE YOU ANYMORE NICK LACHEY IVEZOMBA 484 186
bury, Kevin Scki and the amazing street team, Lisa Marte THEONLY NFFERENCE BETWEENMARTYDOMANDSIACIOE IS... ANCIATTHEDIC  ECAYDANG FUELIDEYRAMENLAAATIANIC. 443 +172
COME BACK TO ME VANESSA HUDGENS HOLLYWOOD 440  +225

Gallagos, D] Drew and Alex Dreams, Greg Ashlock and

. 3 . il " HIGH SCHOOL NEVER ENOS BOWLING FORSOUP FFROE/IVEIZOMBA 409 +82
Michacl Martin—and cveryone else in the building who helped
/ knock this thing out of the park this summer.”
“This 1y Z100°s best summer book siee 2000, savs Tom Poleman ] & ADA CHR/TOP 40
. Nl , S v
Poleman. semor VI of programming and marketing for Clear Channel’s CHR /top o 5 TITLE CAN PLAYS
, . . . . . L3 | 28 ArTIST IMPRINT / PROMOTIONLABEL ~ TW  +/-
40 WHTZ (Z100)/New York, which posted a veritable laundry list of No. Is in ——
| } K ol N I d | N o ; 2 1 10 MANEATER NELLY FURTADO MOSLEY/GEFFEN/UNIVERSAL 523 -7
the summer book—eiy | *MOS ¢ > for woimen ranging in age from 12 - e .
2 ) g E_)t © (_L 11195 LS ORI Sl gl S ) to . 7 MY LOVE USTINTIMBERLAKE FEATURING T JVE/SONYBMG 518 +24
34, not to mention various combinations thereof. 3 17 SEXYBACK JUSTINTMBERLAKE INESOweMe 446 30
“We jumped from a 4.5 to 4.9 with persons 12+ and trom a 7.9 to an 8.8 with 4 10 LIPS OF AN ANGEL HNDER UNIVERSAL REPUBLIC/UNIVERSAL 413 )
persons 18-34—just one-tenth out of first place,” Polemuan says. And hey, let’s not 5 13 TOO LITTLE TOO LATE J010 DAFAMILY/BLACKGROUND/UNIVERSAL 404 -1
forgct that No. | cume: “All dﬂypleS are up. and we remain the most-listened-to . i _8- SMACK THA'[ AKONFEATURING EMINEM SRC/UP FRONT/KONVICT/UNIVERSAL MOTOWN/UNIVERSAL 372 +37
stationtin Arienta st million listeinsre 10 CHASING CARS sxowPATROL POLYDOR/ASM/NTERSCOPE/UNIVERSAL 358 +13
T : 12 CALL ME WHEN YOU'RE SOBER EVANESCENCE WIND-UP 57 +18
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Big Boy busts out three hours of Hip Hop
music, stars, and fun every weekend.

KPWR Los Angeles
KKFR Phoenix
WLLD Tampa
KDGS Wichita

KDDB Honolulu
...and more every da
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hiphopspot dial-global.com or

RHYTHMIC

How programmers contend with muiltiple titles from the

same artist

Artist Separation

Darnella Dunham
DDunham@RadioandRecords.com

ake a look at the
Rhythmic chart and
you'll notice multiple

entries from  several
arnsts. Both Akon and
Justin Timberlake
have two songs apiece
n the top 10, while Chingy and Fergie
charted
Additonally. cameos by Snoop Dogg.

cach  have  two tracks.
Eminem, Chanullionaire, Chns Brown
and  the  Pussveat Dolls”  Nicole
Scherzinger on big hits trom other artists
give their music a high protile on the
playlists of many rhythmic stations.

This is great news tor the artist, label
and listener but can be an artist separation
mghtnare for the person in charge of
scheduling a stadon’s music. R&R spoke
with programmers that are spinning songs
by Akon, Timberlake. Chingy and Fergie
about how they atford them the airplay
they deserve while also addressing artist
SCPATATION issues.

When Akon's I Wanna Love You”
and “Smack That” dropped, some felt
they had to choose between one or the
other. But KDGS/Wichita. MDD Muac
Pavne didn’t. "We want to play the best
records that we can, and it just so happens
that Akon had two really good records,”™
he says.

KIKI/Honolulu PD Fred Rico did not
hesitate to place both songs i1 power rota-
tion because of how they researched with
Iis audience. “If one artist has two songs that
test better or are more reactive than all the
other songs, then there is no reason to hes-
itate.” Rico says. With both songs receiv-
g more than 70 spins per wecek, it's
unavoidable that they are scheduled too
close tor some programmens’ comfort level.
For example, “One might play at 10:05 and
the other may play av 10:21," Rico says.
“When it’s hot you have to play it.”

THERE’'S MUCH MORE @ www.RadioandRecords.com
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Artist separation parameters vary from
station to station—at KDGS the rule 1s
eight songs. Some scheduling contlicts are
avoided by being mindful of which cate-
gories the songs are placed in. “It’s much
easier to have an artist in the C category
and the B category™ than C and A, Payne
savs. “The C'sare the power [currents| and
they're getting 40 spins a week. and the
A's—were thpping those over every hour
and a halt.”

Concessions are made for newer titles
at KIKIL “Our artist separation rules are
flexible with the new music.” Rico says.
*People want to hear it when 1t's hot so we
have [to] try to have a quarter-hour sepa-
ration rule.”

Playing two songs in a row from the
same artist is verboten for most program
mers. “Lwill not play the same artist back
to back or a track that the arust is featured
on but I will play the artist in the same
hour,” KVYB/Oxnard, Calif., PD/MD
Mambo says

While much thought and attenuon is
put into artist separation, 1t's INMPortant not
to obsess over it since the average listener
isn't even aware of these rules. “Sometimes
we as progrannners and music directors
preach our own bullshit so much that we
start believing init,” Payne says. keeping
itall i perspective. “Atthe end of the day,
does the listener care? The listener is not
making sure seven songs are played in
between the Fergie” Besides, as far as
Mambo 1s concerned, artist separation is
secondary to tempo. 1 mostly look at sep-
arating  ballads  from  the  uptempo
records,” he says.

Arust separation is not a new chal-
lenge. “This 1s something we've been
going through in the rhythim tormat
when you have an ardist that just gets
hot,”™ Payne says. “It is a challenge, but
that’s part of the job.” RR
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46 TOTAL STATIONS: 30
1r 468N47 1.0.U. 288/42
New Ridaz
(UPSTAIRS)
40 TOTAL STATIONS: 19
407/80 DANGEROUS 284/47
Ying Yang Twins Feat. Wyclef
(COLLIPARK/TVT)
TOTAL STATIONS: 23
385102 GALLERY ¢r 277/9
Mario Vazquez
(ARISTA/RMG)
32 TOTAL STATIONS: 15
362/91 1 WEAR MY STUNNA
GLASSES AT NIGHT 273722
Federation
37 (REPRISE/WARNER BROS.)
TOTAL STATIONS: 17

fr | WANNA LOVE YOU
Akon Feat. Snoop Dogg

(SRC/Up Front/Konvict/Universal Motown)
WAJZ +77, WRCL +59, WKHT +43, KXBT +41, WRVZ +39,.
WJIMN +37, KBBT +35, KEZE +34, KCGG +32, WXIS +27

fr SHORTIE LIKE MINE
Bow Wow Feat. Chris Brown & Johnta

Austin (Columbia/SUM)
KEZE +52, WNVZ +42, KUBE +38, WIMN +37, WPOW +32,
KDHT - 28, WHZT +28, KSFM +27, KBDS +25, WBTT +24

#r SMACK THAT
Akon Feat. Eminem

(SRC/Up Front/Konvict/Universal Motawn)
KPHW +46, KBMB +42, KKFR +40, WIMN 38, KVYB +38,
WEBBM +33, WXIS +33, KKSS +28, KXBT +24, KXIJM +23

IRREPLACEABLE
Beyonce (Columbia/SUM)
WXIS ~41, WPOW +35, WBBM +34, KZFM +29, KDGS +28,
KXUM »27, WRED +26, WIMN 26, KYLD 23, WLTO +23

¥t WALKIT OUT
Unk (Big OompsKoch)
WHZT +43, WPYO +32, KXJM +21, KSEQ +20, KQKS +20,
KXBT +19, WRCL +18, WKHT +18, WKPO +18, WBTT +T7

FOR WEEK ENDING OCTOBER 29, 20C6
LEGEND: See legend to charts in charts section for rules and symbol explanations.

65 rhythmic stations are electronically menitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week. {c) 2006 VNU Business Media, Inc. All rights reserved.
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What happens when you go from being their friend to
becoming their boss?

Upwardly Mobile

Hillary Crosley

HCrosley@RadioandRecords.com

veryone looks forward to moving up the radio ranks. yet carcer-

ladder climbing often involves living a seminomadic existence.

But what about the unique challenges of ascending to the PD

post at the same station where you launched your carcer?

Such a path can be a blessing and a curse. Listen now as we eaves-

drop on how a pair of Clear Channel programmers attained their
positions without ever callimg U-Haul.

“[ started as a board operator, on-air personality, mixer and gopher,” says Lil D,
PD at WBFA/Columbus, Ga. “Then [ was full-time night personality, mixshow
coordinator, music director and assistant program director. 1 climbed the ladder tor
real, and now [I've been program director here for a week and a halt.”

WKKV/Milwaukee PD Bailev Coleman took a different route.

“Prior to becoming the program director of WKKV, I was the music director/air
personality,” Coleman says. “T held down that position for almost two years prior
to becoming the program director, and betore that 1 was the promotions and cvent
marketing director.”

Nailing the gig is only the beginning. Transitioning the relationship from friend
to superior is the tricky part. The boundaries can become blurry, especially when it
comes to mterminghng personal relationships with what has essentially become a
business relationship.

Where does a savvy manager draw the line?

“I've been in this very situation before and the navigation between the two can
often be difficult,” Coleman says. “However, this time around T was blessed with a
staff who had confidence in my skills and were willing to accept my new position
as their team captain. Change is rarely easy; however, it was my goal from the begin-
ning to create a positive, comfortable team environment for my staff so that they
could be at easc with the transition.”

In the first few days of his new job, Lil D says that the transition has been
smooth.

“It’s a lot easier than people think. being that I've already been here, I'm more
relatable,” Lil D says. "It you bring in a new PD, he’s already the boss. so the staft
doesn’t really know what to expect. However, we're a close-knit family already, so
they know | wouldn't ask them to do anvthing 1 wouldn’t do myself.”

Both managers agree chat their inside knowledge of their seafPs personal sched-
ules, strengths and weaknesses makes their jobs casier. For example, Coleman says
she’s tully aware of each team member’s skill-set, while Lil D knows who has a
demandimg tumly lite versus who's wielding more freedom,

However, the PDs are not without their own set of looming challenges, which
range from budget cuts to evolving their own programming style. Coleman employs
an open door policy, so she's always open to her staff's opimions and comments. Lil
1>, on the other hand, confides that a shrinking staff and creating the same product
for less money are Ins higgese headaches.

“You just aren’t able to hire people very often anymore.” Lil 1 <ays. “Radio is
not what 1s used to be, and a lot of people are trying to save a buck so the first thing
they cut is the sttt We can do it, evervthing just has to be strategically planned
out. We're gomg to tighten up our skills in cvery aspect. and we're going to get
the best product without spending the most money. There is a way to win with a

small budger and statf”
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clear. consistent. quality.

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Haoks Unlimited's clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

kS

(570)452-4665 » hooks@hooks.com » www.hooks.com s Featuring M SENTURY:  HitDiscs UNLIMITED
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MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
RUNAWAY LOVE 40
Ludacris Feat. Mary J. Blige

(OTP/DEF JAM/IDIMG)

KBLR, KBTT, KHTE, KIPR, KJMM, KKDA,
KMJJ, KPRS, KRRQ, KVSP, WAMO, WBTF,
WCKX, WOHT, WDKX, WEMX, WENZ,
WEUP, WFX A, WFXE, WGZB, WHHH,
WHHL, WHTA, WHXT, WIZF, WIMi, WITT,
WJIUC, WIWZ, WKYS, WPGC, WPHI,
WPWX, WQBT, WQSL, WRJH, WWHV,
WWWZ, WZHT

TOP BACK n
T

(GRAND HUSTLE/ATLANTIC)

KBFB, KBLR, KBTT, KHTE, KIPR, KJMM,
KKDA, KNDA, KPRS, KRRQ, KVSP, WAMO,
WBTF, WDKX, WEMX, WEUP, WFXE,
WHTA, WHTD, WHXT, WJML, WJITT, wJuc,
WIWZ, WKYS, WQOK, WQSL, WRJH,
WWHY, WWWZ, WZFX

TLuvIT 30
Young Jeezy

(CORPORATE THUGZ/DEF JAM/IDJMG)
KBLR, KBTT, KBXX, KHTE, KJMM, KKDA,
KRRQ. KVSP, Sirius Hot Jamz, WAMO,
WBTF, WCDX, WDKX, WEDR, WEUP,
WFXA, WHHH, WHTA, WIZF, WIMI, WJTT,
WJIUC, WJZE, WMBX, WPREG, WRJH,
WWHV, WWWZ, WZFX, XM The City

PAC'S LIFE 26
2Pac Feat. T.{ & Ashanti
(AMARU/INTERSCOPE)

KBLR, KBTT, KDAY, KHTE, KIPR, KJMM,
KNDA, KRRQ, KVSP, WAMO, WDKX,
WEMX, WEUP, WFXA, WFXE, WIMI, WJTT,
WJIUC, WIWZ, WQBT, WQOK, WRJH,
WWHV, WWWZ, WZFX, WZHT

THROW SOME D'S 21
Rich Boy

(ZONE 4/INTERSCOPE)

KBLR, KBTT, KIPR, KJMM, KV5P, WBTF,
WDKX, WEMX, WEUP, WFXE, WHTA,
WHXT, WIMI, WJTT, WJUC, WJIWZ,
WPWX, WRJH, WWHV, WWWZ, WZHT

MY LOVE 21
Justin Timberlake Feat. T.I.

(HVE/ZOMBA)

KBLR, KBTT, KHTE, KJMM, KRRQ, KVSP,
WAMO, WBLX, WDKX, WEAS, WENZ,
WEUP, WHTD, WIZF, WJTT, WJUC, WKKV,
WOWI, WPRW, WPWX, WWWZ

LET'S STAY TOGETHER 20
Lyfe Jennings

{COLUMBIA/SUM)

KBLR, KJMM, KPRS, KRRQ, KVSP, WBTF,
WDKX, WERQ, WFXE, WHRK, WJTT,
WJUC, WJZE, WKYS, WPWX, WQBT,
WRJIH, WWHV, WWWZ, WZFX

ADDED AT...

WPHI

Philadelphia, PA
PD: Colby Colb
MD: Bent Roc

Fat Joe, Make It Rain, 25
Ludacris Feat. Mary J. Blige, Runaway Love, 8
Ciara, Promise, 1

NEW AND ACTIVE
TITLE PLAYS TITLE
ARTIST / LABEL JGAIN ARTIST / LABEL
CHANGE ME tr 807/52 THROW SOME D'S
Ruben Studdard Rich Boy Feat. Polow Da Don
(J/RMG) (ZONE 4/INTERSCOPE)
TOTAL STATIONS: 48 TOTAL STATIONS:
A DOZEN ROSES (YOU REMIND ME) 570/84 ONE
Monica Tyrese
(J/IRMG) (J/RMG)
TOTAL STATIONS: 59 TOTAL STATIONS:
IRREPLACEABLE 638/350 POPPIN’
Beyonce Chris Brown Feat. Jay Biz
(COLUMBIA/SUM) (JIVE/ZOMBA)
TOTAL STATIONS: 44 TOTAL STATIONS:
| KNOW YOU WANT ME 631/69 DAYDREAMIN'
Young Buck Feat. Jazze Phae Lupe Fiasco Feat. Jil! Scott
(G-UNIT/INTERSCOPE) (1ST & ISTH/ATLANTIC)
TOTAL STATIONS: 48 TOTAL STATIONS:
UPGRADE U vr 580/61 ON THE HOTLINE
Beyonce Feat. Jay-Z Pretty Ricky
(COLUMBIA/SUM) (BLUESTAR/ATLANTIC)
TOTAL STATIONS: 50 TOTAL STATIONS:

SHORTIE LIKE MINE
Bow Wow Feat. Chris Brown & Johnta

Aus*in (Columbia/SUM)
WBFA-+41, WPHI +39, WJMH +32, WZHT +31, WGCI 429,
KATZ +27, WPEG +21, WHRK +2), WQBT +21, KBXX +20

SHOW ME WHATiYOU GOT

Jay-Z (Roc-A-Fella/Def Jam/IDJMG)
WPRY +38, KNDA +38, WPHI +30, WJWZ +28, KMJ +25,
WAME 523, KIPR +23, WWWZ +22, WPWX +2], WZHT +20

MY LOVE

PLAYS
IGAIN

468/123

58
468/87

38
466/114

15
434/48

47
37628

37

Justin Timberlake Feat. T.l. (Jive/Zomba)
WWP2 +54, WHHL +34, KDAY +26, WPRW +24, WWWZ +23,
WILB~22, WEUP +21, WZHT +20, WJHM +18, WGl +18

THAT'S THAT

Snoap Dogg Feat. R. Kelly
{Dogcystyle/Geffen/Interscope)
KMEL +27, WEMX +24, WQSL +23, WPRW +21, KDAY +18,
KVSP18, KHTE +17, WFXA +17, WQBT +17, WKYS +15

PROMISE

Ciara (LaFace/Zomba)
KND# +39, WERQ +24, KVSP +13, WKYS +19, KATZ +19,
KBLR+16, WPRW +15, KIPR +14, WHRK +13, WZHT +13

FOR WEEK ENDING OCTOBER 29, 20( 6

LEGEND: See legend ta charts in char s section for rules and symbol explanations.

86 urban stations are efectranically monitcred by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. Rap chart comprised = 86 urban and 65 Rhythmic electronically monitored
Nielsen Broadcast Data Sys=ems stations. ¢) 2006 VNU Business Media, Inc. Ali rights reserved.

NIVEMBER 3, 2006

It’s time for deeper insights.
It’s time to make better decisions.
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919-571-0000
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MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
ENOUGH n
Howard Hewett Feat. George Duke
(GROOVE)

KJLH, KNEK, KOKY, KQXL, KVMA, WHUR,
WLXC, WMCL, WMPZ, WWDM, WXST

THRU LOVE £y

Kindred The Family Soul
{EPIC/HIDDEN BEACH)

KOKY, KQXL, WHUR, WLXC, WMPZ,
WTLZ, WWDM

SAVE ROOM 7
John Legend

(C.0.0.D/COLUMBIA/SUM)

KMJM, WDAS, WFXC, WIMR, WKSP,
WQMG, WQQK

LOST WITHOUT U 6
Robin Thicke

{OVERBROOK/STAR TRAK/INTERSCOPE)
KJLH, KIMS, KQXL, WAKB, WFXC, WLVH

BE WITH YOU 5
Elisabeth Withers

{BLUE NOTE/VIRGIN)

KIMS, KMJK, WDZZ, WKSP, WPHR

LET iT RAIN S
George Benson & Al Jarreau

(CONCORD)

KMJIK, WDZZ, WKXI, WQQK, WTLZ

WHERE LOVE BEGINS 5
Patti LaBelle Feat. Yolanda Adams
(UMBRELLA)

WAGH, WDMK, WKXI, WPHR, WTLZ

ME. MY BABY & MY CADILLAC 4
Sleepy Brown

(PURPLE RIBBON/VIRGIN)

KNEK, KOKY, KQXL, WBLS

TAKE ME AS | AM 4
Mary J. Blige
(MATRIARCH/GEFFEN/INTERSCOPE)
KJIMS, KRNB, WCFB, WKUS

OOH NA NA

Donell Jones

{LAFACE/ZOMBA)
KJMS, WOLT, WQQK, WRNB

ADDEDa'Iﬁ pe
Sy PM101
Columbia, SC .
PD: Mike Love

Howard Hewett Feat. George Duke,
Enough, 1

Kindred The Family Soul, Thru Love, O

FOR MORE STATIONS GO TO:
www.RadioandRecords.com

NEW AND ACTIVE
TITLE PLAYS TITLE PLAYS
ARTIS™ / LABEL /GAIN ARTIST / LABEL /GAIN
FIGURE IT OUT n3no UM GOOD 76/52
Kenny _attimore & Chante Moore Smokie Norful
(VERIT (/LAFACE/ZOMBA) (EMI GOSPEL)
TOTAL STATIONS: 18 TOTAL STATIONS: 39
HEALING Nn2/53 ENOUGH 71/53
Kelly P-ice Howard Hewett Feat. George Duke
(GOSPO CENTRIC/ZOMBA) (GROOVE)
TOTAL STATIONS: 26 TOTAL STATIONS: 19
SAY GOODBYE nas/ss FAVORITE GIRL 64/4
Chris B-own Margues Houston
(JIVE/ZDMBA) (T.UL.G/UNIVERSAL MOTOWN)
TOTAL STATIONS: 45 TOTAL STATIONS: 12

| DONT KNOW WHY (ILOVE YOU) 89/7
The Brand New Heavies Feat. N'Dea Davenport

I'M JUST A FOOL FOR YOU 57/3
J. Biackfoot

(DELICIJUS VINYL) (RIGHT NOW)

TOTAL STATIONS: n TOTAL STATIONS: 8
LET IT RAIN 88/20 VICTORY 4815
George Benson & Al Jarreau Yolanda Adaras

{CONCORD) (ELEKTRA/ATLANTIC)

TOTAL STATIONS: 19 TOTAL STATIONS: )

USED TO BE MY GIRL

Brian McKnight (Warner Bros.)

KNEK +19, WFLM +19, WPHR +14, WKSP +T], WRKS +1],
KRNB +11, WXST +10, WAKB +3, WKUS +8, WHQT +8

TAKE ME AS | AM

Mary J. Blige (Matriarch/Geffen/Interscope)
WVKL +23, KMJK +18, WCFB +T7, KIMS +13, WIMR +12,
WPHR +12, WKUS +T|, KRNB +3, WBAV +8, WFLM +6

GOT YOU HOME
‘ Luther Vandross (./RMC)
& WPHR +TI, KIMS +9, WIMZ +3, WVBE +7, KSOC +7,
KQXL +6, WIMX +5, WIMR +5, WDLT +5, WLXC +5

CAN | TAKE YOU HOME
Jamie Foxx (J/RMG)

WSOL +4, KKBT +3, KRNB +2, KIMS +2, KMJK +2,
KMUQ +2, KOKY +2, KQXL =2, KSOC +2, KVMA +2

SAVE ROOM

John Legend (G.0.0 D./Columbia/SUM)

KMUM +14, WKSP 11, KQXL +10, WDAS +8, KDKS +5, SIHS +4,
KNEK +4, WKUS +3, WQQK +3, WRKS +3

FOR WEEK ENDING OCTOBER 29, 2006
LEGEND: See legend to charts in charts section for rules and symbol explanations.

69 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week. (€) 2006 VNU Busiress Media, Inc. All rights reserved.

Know what is working on your high profile personality
shows on a minute by minute, second by second basis.

Regularly. Affordably. Quickly.

THERE'S MUCH MORE @ www.RadicandRecords.com

wWwWw.americanradiohistorv.com

www.mediaEKG.com

Sam Milkman at 610-825-6989
sammilkman@mediaEKG.com
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s N NIELSEN BDS \ NEW AND ACTIVE
+ ﬁ;; TITLE CERTIFICATIONS PLAYS AUDIENCE TITLE - T S
3 33 ARTIST o IMPRINT / PROMOTION LABEL ™. +/- MILLIONS RANK T e I/ ITAREL 4V
1 27 THE STRUGGLE !S OVER NO. 1(5WKS) 807 +34 3702 3 LET GO 149/15 i'M STILL STANDING 99/26
YOUTHFORCHRIST ! EMTROGOSPEL == A “ Dewayne Woods & When Singers Meet Bishop Paul S. Morton
IMAGINE ME (VERITY/ZOMBA) (TEHILLAH/LIGHT)
KIRK FRANKLIN FOYOSOULCOSPOCENTRICZOVEA D08 - *28 T 1744 17 MOST ADDED TOTAL STATIONS: 15 TOTAL STATIONS: 7
k3
HEALING 537 .7 2553 3 LET IT BE ME 149/4  YOU KNOW ME 94/6
KELLY[BRICE GOSROCENTRIGIZOMB/Y : Pastor Chris Harris, Sr. & David G. Evans George Huff
FOLLOW ME 521 5 2457 5 (ABUNDANT HARVEST) (WORD-CURB])
VIRTUE DARKCHILD COSPEL/NTEGRITY GOSPEL/SUM oy - Haal ¢ TOTAL STATIONS: 12 TOTAL STATIONS: 6
UM GOOD 7
506 +N 2.46) 4 YOU SHOWED ME 124/9 I'M FREE 78/3
B SMOKENCRELR EMIGOSPEL St — TITLE NEW Karen Clark-Sheard L. Spenser Smith & Testament
I THANK YA JESUS 480 J 2220 9 __ARTIST /LABEL __ STATIONS (WORD-CURB) (EMTRO GOSPEL)
: DARREL PETTIES & STRENGTH IN PRAISE EMIGOSPEL : WORLD WIDE GOD 7 TOTAL STATIONS: 13 TOTAL STATIONS: 8
4 VICTORY B Albertina Walker, Evelyn Turrentine-Agee
i TYE TRIBBETT & G.A. INTECRITY COSPEL/COLUMBIAISUM 487 W 230 & Prenestine Willlams-Porter WEIRRAISEVOU L) EVERY BODYEVERY
o T — (MOTOR Cr PRAISE) The McClurkin Project BODY! 77123
" : X 15 (COSPO CENTRIC/ZOMBA) Kenny Lewis & One Voice
" KIERRA KiKI SHEARD EMI GOSPEL e ﬂi i 2= m? AR Z MBS A 22 TOTAL STATIONS: 19 (ICEE INSPIRATIONAL/ICEE) -
g HEAVEN KNOWS TOTAL STATIONS:
el DEITRICK HADDON WscoTveRTYZOMBs 990 28 2146 T TOTAL PRAISE 2 TEACH ME om
e = [ CHURCH MEDLEY . | T1 The Pastor Rudy Experience feat. Ron Antwaun Stanley ONE NIGHT WITH
10 443 9 3102 2 Summers (BAJADA/LIGHTYEAR) THE KING 74/
A DONNIE MCCLURKIN VERITY/ZOMBA | st R T TOTAL STATIONS: I Juanita Bynum & Jonathan Butler
"""’... 5 INCREDIBLE GOD w2 7 5451 6 WEUP, WPGC (FLOW/MARANATHA!) .
YOUTHFUL PRAISE EVIDENCE GOSPEL/UGHT . i TOTAL STATIONS: 9
IT'S ALRIGHT i EVERY BODY EVERY BODY! 2
VICKIE WINANS viriTvizomea 52 - 252 12 :z;;m—;;::;_ g r: ‘Sﬂct;
b+ = AU
THE BLESSING OF ABRAHAM s I o KHLR, WHLH 2
'DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS EMicospeL 0 T B !
I MADE IT a6 5 5392 7 TURN IT AROUND 2
KEITHWONDERBOY JOHNSON& THE SPIRITUAL VOICES ~ WORLDWIDE/VERITY/ZOMBA ) k Israel & New Breed
. = e (INTEGRITY GOSPEL/COLUMBIA/SUM)
BORN BLESSED p 412 +18 2197 10 WINI, WSOK
JIMMY HICKS & THE VOICES OF INTEGRITY WORLD WIDE GOSPEL
REMEMBER ME REMEMBER ME 2
THE CARAVANS maaco 26 1709 18 The Caravans
3] (MALACO)
BE THERE
 THE WILLIAMS BROTHERS BLACKBERRY/MALACO 319 o 5 2T L [ W ROK
HE'S HERE MOST INCREASED PLAYS t'LL TRUST YOU 2
NIYOKI - - pp OB @ @B B Richard Smallwood
PRESSURE INTO PRAISE (VERWZOMER)
LUCINDA MOORE TvScoT 291 -19 1.855 16 WCAQ, WFLT
TURN IT AROUND YOUR JOY IS COMING 2
ISRAEL & NEW BREED INTEGRITY GOSPE L/COLUMBIA/SUM '__2;‘? = 18 . 2 Angela Spivey
MY STORY (INTEGRITY)
HENRY CREEN BLACKBERRVMALACO 250 23 1299 0 (Sered WA
BROKEN BUT I'M HEALED o WAYMAKER 1
BYRONCAGE COSPOCENTRICZOMBA 220 4 0.826 287 Billy Rivers & Angelic Voices Of Faith
ALL | WANT TO DO IS BLESS YOU (AIR GOSPEL/MALACO)
APOSTLE DONALDL ALFORDS THEGATHERNGOF WORSHIPERS  HOLYSPIRIT/TYSCOT 227 = o7 - LALAR
1S MY LIVING IN VAIN
ZIEL LIGHT __232 ; ;32 o ZL HE'S HERE
OPERATOR Niyoki (D2G)
IMOSS cosPoCENTRICZOMBA 205 6 0717 30 KOKA +31, WHLH +16, WCAQ +6, WOAD +4, WHLW +4,
HALLELUJAH [ | e ADDEDIATS WPGC +3, WNNL +2, WYLD +2, WTLC +2, WENN +2
196 +2 0.581 - wC Ao Hoaven 600.am "
| :;o:aﬁ:[;': — EMTRO GOSPEL | S (42 TURN IT AROUND
altimore, .
1zzvy VCRLEG/KOCH 185 +4 0991 24 e e IGsraeI:c&l NwaBLJ::)ed (Integrity
- . —_— o N ospel/Columbia/!
THIS IS THE DAY 82 7 0.655 - MD: Danielte Brown T (7 w";"_‘H 2 KOKA +10, KATZ 48, WXOK 45,
~ FREDHAMMOND VERITY/ZOMBA  °° | B Judith Christie McAllister, To Our God, O KHEV +4, WSOK +4, WFMV +2, WNNL +2, WJNI +1
MIGHTY LONG WAY i Richard Smallwood, I'll Trust You, O
JOEPACE INTEGRITY GOSPEL/COLUMBIA/SUM 17_7 9 0935 5 LATTER RAIN
GREAT PRAISE 155 15 0.503 . FOR MORE STATIONS GO 70: Men Of Standard (integrity Gospel/Columbia/SUM)
STEPHEN HURD INTECRITY GOSPEL/COLUMBIA/SUM i . e w RadoandRecordacom aﬂ.fkml {?/v ;é%;: ]«»& WXTC +6, WPGC +5, WBBP +2,
THE STRUGGLE IS OVER
RECURRENTS Youth For Christ (Emtro Gospef)
WOAD +13, WENN +9, WJMO +7, WYLD +6, KOKA +5,
- WNNL +4, KHLR +3, WHLW +2, WUNI +2, WSOK +2
Il - s
8
=
TITLE PLAYS N TITLE PLAYS "'_; 'MY LIVING IN VAIN
ARTIST / IMPRINT / PROMOTION LABEL ™ w = ARTIST/ IMPRINT / PROMOTION LABEL ™ LW Zie'l (Light)
E— 1 = WPPZ +9, WSOK +5, WXOK +4, KHEV +3, WPZE +3, WBBP +2,
SET ME FREE 376 353 YESTERDAY 196 205 WPZZ <2, WXVI +2, WFLT +2, WPGC +2
MYRON BUTLER & LEVI (EMI GOSPEL) B MARY MARY (MY BLOCK/COLUMBIA/SUM)
LIFT HIM UP IT SHALL COME TO PASS
HEZEKIAH WALKER (VERITY/ZOMBA) 268 59 BISHOP EDDIE L. LONG PRESENTS NEW BIRTH TOTAL PRAISE CHOIR (EMI GOSPEL) |88 184
ZE J B | L tEst N T
PRAISE HIM SO MANY TIMES (LIVE)
TONY TERRY (STUDIO 25/JEG/KOCH) 264 2_6‘_ DORINDA CLARK-COLE (VERITY/ZOMBA) 82 _‘93_
i WiLL BLESS THE LORD 239 282 PRAY m 169 FOR WEEK ENDING OCTOBER 29, 2006
BYRON CAGE (COSPO CENTRIC/ZOMBA) i == CECE WINANS (PURESPRINCS GOSPEL/INO/SUM) SRRl | LEGEND: See legend to charts in charts section for rules and symbol expianations.
GOD'S GIFT 252 | CAN GO TO GOD IN PRAYER 162 162 39 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

JEFF MAJORS FEATURING KELLY PRICE {(MUSIC ONE/EPIC/SUM)

ANNNESBY (IS TIME CHILD/SHANACHIE)

day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
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1

i/

Atlanta

Baltimore

Baton Rouge, La.
Birmingham, Ala.
Buffalo, N.Y.
Charleston, S.C.

Charlotte, N.C.

Chattanooga, Tenn.

Cleveland

NOVEMBER 3, 2006

WPZE
WCAO-AM
WXOK-AM

WENN
WUFO-AM
WJNI
WXTC-AM

WPZS
WNOO-AM
WABQ-AM

India

WIMO-AM

Columbia, S.C.
Columbus, Ohio
Flint, Mich.
Greensboro, N.C.

Huntsville, Ala.

Jackson, Miss.

Little Rock, Ark.

GOSPEL PANEL — 39 STATIONS

WFMV
WJYD
WFLT-AM
WEAL-AM
WDJIL-AM
WEUP-AM
WTLC-AM
WHLH
WOAD
KHLR

Louisville, Ky.
Memphis
Montgomery, Ala.
New Orleans

napolis

New York
Norfolk, Va.

wWwWw.americanradiohistorv.com

WLOU-AM
WBBP-AM

WHAL -

WLOK-AM

WHLW ~

WXVI-AM
KHEV
WYLD-AM
WTHE-AM
WXEZ

WDAS-AM
WPPZ
WNNL
WPZZ

KATZ-AM

WSOK-AM

KOKA-AM

WPGC-AM

Philadelphia

Raleigh, N.C.
Richmond, Va.
St. Louis
Savannah, Ga.
Shreveport, La.
Washington D.C.

THERE'S MUCH MORE @ www.RadicandRecords.com
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» NATALIE GRANT OPENS AT

H RI ™ ., NO.28ON CHRISTIAN AC
] % INDICATOR WITH “AWAKEN."

E% e CHRISTIAN AC INDICATOR

ARTIST IMPRINT / PROMOTION LABEL

Do you treat your employees with the dignity and
direction they deserve?

R-E-S-P-E-C-T

Kevin Peterson

KPeterson@RadioandRecords.com

ou spend alot of tiine and energy focusing on budgets, music logs,
promotions, research and other radio nuts and bolts, but how
much effort do you invest in the people who bring your station
to life? Do you treat your human resources like they are your most
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WHEREVER WE GO NEWSBOYS

MADE TO WORSHIP CHRIS TOMLIN
SHINE sALVADOR
LET IT RISE BIG DADDY WEAVE

BROKEN & BEAUTIFUL MARKSCHULTZ

ALL OVER THE WORLD TREESS
WHAT IT MEANS JEREMY CAMP
MOUNTAIN OF GOD THIRDDAY
THE FACE OF LOVE SANCTUS REAL

] OUR GOD REIGNS BRANDON HEATH

ENOUGH BARLOWGIRL

COME TO THE CROSS MICHAEL W. SMITH

YOUR NAME PHILLIPS, CRAIC & DEAN

HOLD FAST MERCYME
FWILLLIFT MY EYES 8E80 NORMAN

OOES ANYBODY HEAR HER CASTING CROWNS

YOU NEVER LET GO MATT REDMAN
NOTHING BUT THE BLOOD THESWIFT
YOU ALONE ECHOING ANGELS

GIVEIT ALL AWAY AARON SHUST
STAND IN THE RAIN SUPERCHICIK]
DEAD MAN (CARRY ME) JARS OF CLAY
BECAUSE OF YOUR LOVE pAUL BALOCHE
ALL WHO ARE THIRSTY KUTLESS

YES YOU HAVE LEFLAND

WHEN IT'S OVER ADIECAMP

DRIFTER DECEMBERADIO

SIXSTEPS/SPARROW/EMI CMG

WORD-CURB

FERVENT/WORD-CURB

WORD-CURB

INPOP
BEC/TOOTH & NAIL
ESSENTIAL/PLG

SPARROW/EMI CMG

REUNION/PLG

FERVENT/WORD CURB
INPOP

RELINION/PLG

INO

INO
ESSENTIAL/PLG

BEACH STREET/REUNION/PLG
SIXSTEPS/SPARROW/EMI (MG
ROCKETOWN

7 {NO

BRASH

INPOP

ESSENTIAL/PLG

INTEGRITY

sa8 +08

+49
+59
-85
+33

BEC/TOOTH & NAIL

ESSENTIAL/PLG
BEC/TOOTH & NAIL

SLANTED/SPRINGHILL

32 important asset or like another replaceable commodity? If the lat- .
2 2 a o ), AWAKEN NATALIE GRANT CURB
/ ter is true, it may go a long way toward explaining why you aren’t —
/ g - g BACK TO YOU FICHTING INSTINCT COTEE
gettng the best performance from your people.
X o o , o ) 1 BELIEVE BUILDING 429 WORD-CURB
7 Regardless of your position, “you’rc there to help people,” businessman/con- —
) . . . . FOR WEEK ENDING OCTOBER 29, 2006
7 sultant/author Ken Blanchard says. To illustrate his point, Blanchard points to a
vy, . . . . . . . R
Z recent scenario involving one of his clients—WD+0 president Gary Ridge. “His
7/ : . 5 : : . .
7 company motto 1s, ‘Don’t mark my paper, help me get an A,” 7 Blanchard says. In Goodratings Strategic Services partner Alan Mason believes
this scenario, a WD40 employee’s job was on the line due o managers should take a hard look at how they treat their
7 to underperformance. The worker’s supervisor “canie to employces. Like many in radio, Mason has heard time and again
Gary and said, "We’re going to have to fire him.” Gary that the sales and programining talent pool is drying up. But he
said, ‘Before we do that, I need you to come back and tell doesn’t buy that.
% . . . . b « . .
7 me all the things you did to help this guy win.” ” When There are bright, motivated people out there who are look-
/,

it became apparent that the boss had done nothing o help
his employee. “Gary fired the boss, not the worker,

because he wasn’t there to serve.”

That situation raises this question: Are you a true leader,

or are you a manager who likes to be the boss? Not sure? Blanchard,

“The big difterence 1s that management is power over peo-

ple. It’s based on your position on the org chart,” leadership consultant/author Mark
Sanborn says. “Leadership is power with peopic. It doesn’t depend on your title or
position. The best leadership is independent of position.”

Sanborn bascs his inanagement philosophy on what he calls the three C’s. “They
are the three things that give anybody credibility to lead regardless of their position.
The first is competence—being really good at what you do. Obviously we don’t want
to follow people who aren’t really good at their craft. The second C is character, and
if competence is what you do, then character is who vou are. Leadership is about

ing to make their mark,” Mason says. “But numbers of them will
pass over or leave a career in radio. Why is that? Maybe we ought
to look at how we treat our employees.

“Every manager needs to have a game plan for challenging
every employee to grow, to stretch their talents and try new
things,” Mason adds. “Whether it’s trying something brand-new
or taking a leadership position on an emerging project, employ-
ees are looking for that type of challenge. They also want to
know when they’ve succeeded, and when they've come up
short. Clear, honest feedback is one of the most common man-
agement failures in radio.

Last, but certainly not least important, is the value we man-
agers should place on our employces and the respect we necd to
accord them. Human beings deserve and demand the basic respect

- competence and character, and you can have both of thosc things and stilt not be an | due them, whether they're the No. | biller, or a part-timer try- L
cffective leader if you don’t have connecuon.” ing to break into the business.™ A
[ ]

‘“Foreverandever Etc..”
New this week: WONU, KBMQ
Already on:

WMSJ, WCSG, WFZH, WBSN, KBNJ, KVMV,
KXO0J, WGRC, WJTL, WXHL, WHPZ, WWIB,
KCVO, KYTT, XM, WJLZ, WSCF, wono

KADI, KJTH,KLYT, KLFF =T

EMI
Chriatian Music Group

For Promotional Information contact Josh Lauritch jlauritch@emicmg.com

THERE'S MUCH MORE @ www.RadioandRecords.com NOVEMBER 3, 2006
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3‘15 3¢ NIELSENBDS % HITPREDICTOR NEw AND ACTIVE
@i TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
sz TITLE PLAYS TITLE PLAYS
B ARTST IMRRINT;/RROMOTIONLABEL I +- HELICNS RANK ARTIST / LABEL IGAIN ARTIST / LABEL /GAIN
1 1 MADE TO WORSHIP NO. 1(7 WKS) 1456 & 4.516 1 WHEN IT'S OVER 227/8 NOTHING BUT THE BLOOD 13172
: CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG : Adie Camp The Swift
SHINE (BEC/TOOTH & NAIL) (ROCKETOWN)
AL won.cors 1287 85 4a37 2 MOST ADDED TOTAL STATIONS: 17 TOTAL STATIONS: 10
WHAT IT MEANS 1039 +66 3027 3 STAND IN THE RAIN 20316  WISH YOU WERE HERE ~ 120/34
JEREMY CAMP BEC/TOOTH & NAIL Superchiclk] Mark Harris
MOUNTAIN OF GOD {INPOP) (INO)
THIRD DAY ESSENTIAL/PLG 987_ : f‘o 2B 4 4 TOTAL STATIONS: 19 TOTAL STATIONS: 8
PR - AVAGOT BR A‘S’L 828 +9 2448 5 FOREVERANDEVER, ETC. 142/45  FATHER, | ADORE YOU  104/6
Ca S TITLE NEW David Crowder Band Matt Brouwer
LET IT RISE ARTIST / LABEL STATIONS (SIXSTEPS/SPARROW/EMI CMG) (BLACK SHOE)
773 +48 2.239 8 ~ —
_ BIGDADDY WEAVE FERVENT/WORD-CURB - - BIG ENOUGH 5 TOTAL STATIONS: 8 TOTAL STATIONS: 122
BROKEN & BEAUTIFUL Ayiesha Woods
MARK SCHULTZ WORD-CURS 761 77 1382 21 (GOTEE) ;lIG iNSUgH 135/38 IHE‘ IB;AUTY OF GRACE 10319
KVM : , . WPAR yiesha Woods rystal Meyers
ALL OVER THE WORLD ¢ B 0 o W ED GWERRAWETS IV o (ESSENTIALPLG)
| TREEE3 INROE COME TO THE CROSS 4 TOTAL STATIONS: 10 TOTAL STATIONS: 8
STRONG TOWER Michael W. Smith
TLESS BEOTOOTHgNAL | o0 43 2281 7 {REUNION/PLG) Z?ERARE HOLY 131/8 ENWhRI';I':_ENr 9 1011
. o KBIQ, WLFJ, WMCU, WPAR . atasha Bedingfiel
:E(F:CL\{?‘EFAST MOST INCREASED PLAYS O 2 +98 2432 B 4 m— (SLANTED/SPRING HILL) (EPICY
— — MADE TO LOVE 3 TOTAL STATIONS: 12 TOTAL STATIONS: 4
ENOUGH tob
BARLOWGIRL FERVENTWORD-CURE /1Y ol 11 fz=g U (:oa?:;om/mn €MG)
PRAISE YOU IN THIS STORM WBSN, W.JQK, WMS)
CASTING CROWNS BEACHSTREETREUNIONSLG  ©8°  “23 el I NERRYIEvES =1
OUR GOD REIGNS i Bebo N
BRANDON HEATH ReUNIONPLG OO 2 ”‘8_8__ L (Eessnsnl;:rxjgm)
WELCOME HOME KTIS, WFHM
BRIANLITTRELL REUNON/PLG _56_7 S 4 L 17z TS AR STy =
DOES ANYBODY HEAR HER Kut!
~ CASTING CROWNS BEACHSTREET/REUNION/PLG . 2 pe= . 23_ [BuEt(;stOTH &NAIL)
BECAUSE OF YOUR LOVE WOJC, WMCY
 PAULBALOCHE wreary %62 12 2081 10 DOES ANYEODY HEAR HER 2
COME TO THE CROSS 552 +61 1092 22 Casting Crowns
MICHAEL W. SMITH REUNIONPLG (BEACH STREET/REUNION/PLG)
YOU ALONE AIRPOWER KCMS, WRCM
 FCHOING ANGELS P wo 945 55 1384 2 & T T -
I WILL LIFT MY EYES 517 5 0873 25 Aaran Shust
BEBONORMAN ESSENTIALPLG  ~ e T
THE FACE OF LOVE KHZR, WMmCU
SANCTUS REAL spaRROWEMIMG OV i) ) - — MOST
SHINE ON TS - THE BEAUTY OF GRACE 2
_ NEEDTOBREATHE SPARROWILAVAIEMIMG 08 *42 | 2 ? :(E';;E:T“le'j; @ INCREASED
ALL WHO ARE THIRSTY 476 2 1.648 16 KHZR, KLJC pLAYS
KUTLESS BEC/TOOTHE NAIL : e — =
) 7 WHEREVER THE WIND BLOWS 2
YOUR NAME .
PHILLIPS, CRAIG & DEAN INO _f?_ﬁ ol 7 ;;ETC'KERIPLG)
WHEREVER WE GO , KBIQ, WFHM
NEWSBOYS woop 4250 4l 9377; 2t +98 HOLD FAST
1 BELIEVE : MercyMe (INO)
BUILDING 429 woro-cupg O Y70 1828 R WCQR +21, WPAR +20, KTIS +16, WBDX +TI, KLTY +8, WFSH +6,
RESURRECTION i ADDEDIATD o KHZF 6, WLP o6, WCR) +3, KFSH 12
NICOL SPONBERG wrs S° £l 13 . WJQK @ %
- = SHINE
G ids,
e oy 300 +48 0746 28 T o Salvador (Word-Curb)
1 o “h F’EIJ): TErov West WPAR +18, WIQK +¥, WVFJ 4T3, KFIS 410, WCQR +9, KLVA +8,
DEAD MAN (CARRY ME) MD: Brian Nelson WOLIC +5, WISG +5, WBDX +3, WCSG +3
JARS OF CLAY T G _Egéé‘ 26 TobyMac, Made To Love, O
::?'TT'IORY 279 -40 0533 30 : B.EI.-IEVE
EW WEST UNIVERSAL SOUTH/SPARROW/EMICMG = & ol Building 429 (Word-Curb)
DRIFTER o 5 0454 FOR MORE STATIONS GO TO WESH +14, WJIQK +12, WMUZ +T, KLTY +9, WRCl +9, WFFH +6,
DECEMBERADIO SLANTED/SPRING HILL E e, e TRadibandRacords:com A SRS K
WHAT IT MEANS
Jeremy Camp (BEC/Tooth & Naif)
RECURRENTS WM. +18, WPOZ +10, WVF +9, KKCM +7, KLTY +7, WFHM +6,
WESH +5, KFIS +4, WCQR +3, WBDX +3
2 COME TO THE CROSS
TITLE PLAYS = 1T PLAYS Micnael W. Smith (Reunion/PLG)
ARTIST / IMPRINT / PROMOTION LABEL ™ LW (=X ARTIST/ IMPRINT /PROMDTION LABEL ™ Lw nglgswvélsrzhgm ;,SWV;?C'F:;' KFIS +4, KXOJ+3,
HOW GREAT IS OUR GOD HOLY IS THE LORD '
CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMC) P37 | 5?5’ BB (}Ri5 TOMLIN (SIXSTEPS /5P RROW/EMI CMG) e fg_ 1
1AM THIS MAN
MARK SCHULTZ (WORQ-CURB) "6% B §58 JEREMY CAMP (BEC/TODTH& NAIL) ) f"ow 388_
BLESSED BE YOUR NAME ONLY GRACE
453 470 . 406 426
TREEG3 (INPOP) =37 MATTHEW WEST (UNIVERSAL SOUTH/SPARROW/EMI CMG) Bhiatdl = - FOR WEEK ENDING OCTOBER 29, 2076
LIFESONG 439 436 VOICE OF TRUTH 386 400 LEGEND: See legend to charts in charts section for rules and symbol explanations.
CASTING CROWNS (BEACH STREET/REUNION/PLC) CASTING CROWNS (BEACH STREET/REUNION/PLG]
- iy 46 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24
| CAN ONLY IMAGINE 422 418 S0 LONG SELF 381 387 hours a day, 7 days a wee«. Christian AC Indicator chart compiled of 39 reporters, christian

MERCYME {INO)

| MERCYME(INC}

CHR 30, christian rock 33 and inspo 19. © 2006 VNU Business Media, Inc. All rights reserved.
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ATALIE GRANT “AWAKEN"

The title single from her best-selling CD ‘Awaken’ now at radio.

Over 300,000 sold

www americanradiohistorv.com

www.nataliegrant.com www.curb.com

THERE'S MUCH MORE @
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FOR WEEK ENDING OCTOBER 29, 2006

PLO O
R A
» AT NO
AD
o
o2 CHRISTIAN CHR
S TITLE PLAYS
EE ARTIST IMPRINT / PROMOTION LABEL ™ -
', STAND IN THE RAIN
_12_ ~ SUPERCHICIK] woop 1278 <17
- LOST AT SEA
. B v NeeDHAw weop 147 +15
DEAD MAN (CARRY ME)
B amsorciay essenmaLpLe 108Y 025
WHEREVER WE GO
g NEWSBOYS INPOP ‘_?6,7 ®
ME AND JESUS
_]?_ STELLARKART WORD-CURB »_355‘ 15
THE FACE OF LOVE
_15‘ SANCTUS REAL SPARROW/EMI CMG __?u' £
TONIGHT
, 7 eremycawp BECOOTHENAL | O24 *39
BREATHE YOU IN
18 S OUSANDFOOT KRUTCH T00THsNAL 828 4l
el [ oS .
DRIFTER a
j _7* DECEMBERADIO SLANTED/SPRINGHILL gl ] ay
EVERYDAY
A JESSIE DANIELS MIDAS 757 -]Oi
't THE BEAUTY OF GRACE ]
. 8 KRYSTAL MEYERS ESSENTIAL/PLG 745 +58 4
i YOU DECIDE
)2 _ FIREFLICHT FLICKER/PLG 726 fE_
cuT :
7 buwe runs 58307 +34
“} MADE TO WORSHIP
B awsroun sixsTepsispaRROW/EMICMG 09 *1B
BIG ENOUGH
7 AvESHAWOODS coter Jspes 40
WINDS OF CHANGE
1"‘%— KUTLESS BECTOOTHENAL 252 *25
REBIRTHING
SKILLET ARDENT/SRE/INO _7526 a
GREY
_12__ BARLOWGIRL FERVENTMORD-CURE B8 :“'ﬁ
NO MORE NO LESS
MERCYME wo 474 = N
MADE TO LOVE
TOBYMAC FOREFRONT/EMIcMG 0% *328
(EVERYBODY'S GOTTA) SONG TO SING 422 5
GROUP 1 CREW FERVENT/WORD-CURB <%
SOMEDAY
" THEAFTERS SIMPLE/INO 3%5_ ;59
SHINE ON
 NEEDTOBREATHE SPARROWIEMICMG 572 _470 .
THE REAL
NEVERTHELESS FLCKERPLG R4 i B
= MOUNTAIN OF GOD
THIRO DAY ESSENTIAL/PLG _y‘_“_ 8 -36 N
= WHEN IT'S OVER
ADIECAMP BEC/TOOTH&NAIL ;2_89 ; v
CONTACT
FALLING UP BECTOOTHENAL 209 A
TAKE ME THERE
41w ecospeL 242 *3
| WHEREVER THE WIND BLOWS
N R Ackerpg 24 2
OVER MY HEAD (CABLE CAR)
THE FRAY g 230 -20
-
(-4
23
ES TITLE PLAYS
25 ARTIST IMPRINT / PROMOTION LABEL ~ TW +/-
B BROKEN & BEAUTIFUL MARKSCHULTZ WORD-CURB 374 +23
MADE TO WORSHIP (HRIS TOMLIN SIXSTEPS/SPARROW/EMICMG 310 +38
_¥& YOUR NAME PHILLIPS, CRAIG & DEAN N 308 5
i R SHINE SALvADOR B WORD-CURB 294 . +13
6 OUR GOD REIGNS BRANDONHEATH REUNION/PLG 256 +44
| 8 HEAROQUR SONG JADONLAVIK  BEC/TOOTH&NAL 236 +21
| 6 BEFORE THE DAY NEWSONG B INTEGRITY 226  +44
17 HEAR MY WORSHIP JAME JAMGOCHIAN CCENTRICTY 225 -47
17 BECAUSE OF YOUR LOVE PAULBALOCHE INTEGRITY 214 -8
. GLORY SELAH CurB  2M +26

&/

o
-
w3 CHRISTIAN ROCK
H5 TITLE PLAYS
$£3  ARTIST IMPRINT / PROMOTION LABEL ™ +-
REBIRTHING : .
SKILLET ARDENT/SRE/IND _")7 ] _S>
EVERYTHING 6
2 i fuckeamic 04 B
GRAVITY 2
FOLD TootHsnaL - 322 29
LOVE ADDICT 2
- 16 FAMILYFORCES MAVERICKICOTEE 20 fﬁ i
ACTIVATE
STELLARKART WORD-CURB 3?" 23
BREAK ME
= W SeVENTHDAY SLUMBER BECTOOTHSNAL o) .8 :3
THE REAL
4 \EVERTHELESS FLICKER/PLG 29_3_ al2
3 BREAK FREE ~
- DECYFER DOWN sreano 280 25
= REGIME CHANGE k) =
5 DiscpLe  SRE/NO 43:8_., |5
ALREADY OVER Hos
0 3 o mssemauple 20 %
: TONIGHT -
! 3 eremvcawp BECTOOTHENAL 220 ! joc
ESC L
6 SOMETHING WE CAN'T BE M 8
PROJECT 86 TOOTH & NAIL
COLLIDE
KRYSTAL MEYERS EssenTiALPLG 207 s
IN SUCH ASTATE
_~ EDISONGLASS CREDENTIAL EZOG B i
WASTE OF TIME -
_]?_ FMSTATIC TOOTH&NAL - Y ';5_
FULLY ALIVE
3 _ FLYLEAF OCTONE/J/RMG 19_8 " ?EA
WRITING ON THE WALLS €3 9
~ UNDEROATH SOLIDSTATE/TOOTH & NAK. =
0 THE STAND K
= Bv LAST TUESDAY GOTEE 152_ 7]9
. 10 AUDREY, START THE REVOLUTION! 8 a
- ANBERUN TOOTH&NAL "=
FICTION
£ i KIDS IN THE WAY FLCKERPLG =7 e
DETERIORATE = '5
DEMON HUNTER SOLIDSTATEMTOOTHENAL (= =2 = ™2
SO COLD i1 COULD SEE MY BREATH =
‘]vz EMERY TooTHENAL 10 34
UP ABOVE
HIGH FLIGHT SOCIETY SELECTRIC V‘_S B B
THE SHOW &
2 2 AWK NELSON TootHaNaL 1 *‘Sﬁ
I'LL FOREVER SING
g
t? z _ RUNKIDRUN TOOTH& NAIL _1?9 fS -
YOUR OWLS ARE HOOTING
= SHOWBREAD TOOTH&NAIL J{ B '_3“_
OH! GRAVITY X
SWITCHFODT SPARROW/EMICMG 28 +33
2 T $
z 5 plume CURB ‘2_4 0
Q MYSPACE -
v _ ELEVENTYSEVEN FLICKERIPLG "Z 24_
; " GOING IN BLIND ‘
. P.0D. RHINO/ATLANTICWORD-CURE 12 2
~
TITLE PLAYS
WS ARTIST IMPRINT / PROMOTION LABEL  TW +/-
7  SING OVER ME BETHANY DILLON WiTH NICHOLE NORDEMAN SPARROW/EMICMG 18R L
9 MAKE MY LIFE A PRAYER TO YOU KATHY TROCCOL! REUNION/PLG 183 48
5 IWILL LIFT MY EYES BEBONORMAN - ' ESSENTIAL/PLG 17% +21
_22 MOUNTAIN OF GOD THIRDDAY ESSENTIAL/PLG 150 -5
2 DOES ANYBODY HEAR HER (ASTINGCROWNS BEACH STREET/REUNION/PLG 142_ ~+10
1t WHOLLY YOURS DAVIDCROWDER BAND SIXSTEPS/SPARROW/EMICMG 137 3
| 10 YOU ALONE ECHOINGANGELS N0 123 -29
5 . BREAKFAST TABLE CHRISRICE EB+FLONG 122 +2 i
f 15 THE REAL ME NATALIEGRANT CURB n9 -13
isrsuidill SON OF GOD STARFIELD - SPARROW/EMICMG  TIS  +2

MOBILE
ALERTS

R&R can now deliver BREAKING NEWS
directly to your mobile phone!

THERE'S MUCH MORE @ www.RadioandRecords.com

www.americanradiohistorv.com

Just text the word RADIO to 36617 and you’ll be instantly signed up.
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COUNTRY

» JASON MICHAEL CARRDLL
BOWS AT NO. 33 ON COUNTRY
INDICATOR WITH “ALYSSA LI=S.”

J
POWERED BY :\O Nielsen

Broadcast Data

Systems

Music Row's self-assessment should include reality check

Nashville Must
Accept Its
Ethnic Status

Wade Jessen

Wlessen@RadioandRecords.com

Jthough there was a lot of hand-wninging along Music Row fol-
lowing the recent loss of KZLA/Los Angeles, the absence of u ter-

~restrial country station there—and 1n San Francisco and New
York—serves to remind the music and radio dustres that coun-
try music remains an cthnie subeulture. particularly in these big,
cthntcally diverse markets.

When KZLA flipped. I couldn’t help but be reminded of how selt-conscious
Nashville gets when challenged about who its consumers really are. When the city’s
music became the nation’s flavor of the dav after the invasion of the storied “Class
of 89" and the rise of Garth Brooks to cult hero status. the countrv music mdustry
suddenly found itsclf unclothed in front of its citified cousins. and nmmediately began
to apologize for its ethnic origins. The ensuing spin from the trade associations and
markcters was palpable, and in some cases, laughable.

“Hay bales? Who. us? Oh. no. we’re not the hay bales sort of country music any
longer. Why, we have rich dentists who drive BMWs listemng to our music, and
what do vou know? Garth Brooks has had not one, but two network TV specials,
and look how manv folks came to sce him in Central Park. No, we're sorry vou had
that silly old stercotype that our audience 1s mostly working-class white tolks. We're
the new American pop music, you see, and we're here to stay.”

That was essentially the marketing message from 1989 unul the bottom fell out
five vears later, and the town was left dazed by how quickly its newfound audience
had left the building.

So. now we find ourselves without local country stations to serve three of the
nation’s five largest markets, where it has always been a challenge to attract a mass
audience. For those among us who might be inclined to think that we somehow have
erred tremendously, it is past time to own up to who we and our audiences really
are. We tend to use the term “ethnic” to deseribe ondy non-whites. and thus ignore
the fact that working-class whites—country’s largest constituency—is an cthnic group
unto iself.

Do other types of inusic hold to similar notions of themselves? That’s hard to say,
but we do know that the commercial success and continued viabihity of rap music,
for example, would likely be significantly challenged were it not for the white sub-
urban tecnagers that flock to its doorstep. So, why doesn’t country music share a racially
diverse audience iy a simlar way?

Had we asked this question of ourselves before the terrorist attacks ot Sept. 11,
2001, the answer might not be quite as evasive as it has become. Those experi-
ences prompted country music to superserve its core audiciice by tlooding the for-
mat with messages that, not unexpectedly, resonated. Religion, patriotism, social
conservatism and an insistence upon defiant retribution for the attacks on America
aren’t exactly themes that encourage ass diversification among country music’s
consumer base,

The lesson m all of this is abundantly clear, however. No matter how much the
country music and radio industry might desire to fancy iwselt as a thoroughly mass
appeal genre, the fact remains undisputedly, that country music remains an cthnic phe-
nomenon. However that affects the country radio business 1 diverse markets over

time should be chalked up to little more than unfavorable business conditions.  RR
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WWW american

E B
E ; gg TITLE COUNTRY INDICATOR PLAYS TOTAL
3 £33 armisT IMPRINT / PROMOTION LABEL ™ - AUD.
= 12 BEFORE HE CHEATS CARRIEUNDERWOOD ARISTA/AUSTANASHVILLE 3860 ‘94' 8.273
> _TZT YOU SAVE ME KENNY CHESNEY Bna 3702  +192 B.878
T 10 MY WISH RASCAL FLATTS o  LYRICSTREET 3643 +24) 8689
Pl 18 EVERY MILE A MEMORY DIERKS BENTLEY CASTOLNASHVILLE 3542  -201 8532
5 T_ 11- ONCE IN A LIFETIME KEITHURBAN oL NASHVILLE 3427 Ty 8168
T* %4 WANTTO SUGARLAND MEREJW 3418 ‘»2.7—6 1 8173
8 8§ 13 MYLITTLEGIRL TMMCCRAW (wes 3227 M3 7799
8 s" 20 | LOVED HER FIRST HEARTLAND o LOFTONCREEK 2854 _-630H 6.748
-1—)— "9 SHE'SEVERY THING 8RADPAISLEY © AUSTANASHVILLE 263 ~_‘216 6.'?087
e 17 SOME P?PLE CHANGE MONTCOMERY CENTRY  couMBA 2627 .‘:115" i 6.240
T 1 CRASHHERE TONIGHT T0BY KEITH ) SHOW DOGNASHVILLE 241 ‘—‘ZS‘ -5.8;
B 2 LOVE YOU JACK INGRAM BICMACHINE 2361 27 5592
B 18 AMARILLO SKY JASON ALDEAN BROKENBOW 2215 +33 5.484
‘F 19  TIMMCGRAW TAYLOR SWIFT  BIGMACHINE 278 +120 5264
B 19 MOUNTAINS LONESTAR B 2162 +89 5029
TP 5 ITJUSTCOMES NATURAL GEORCE STRAT MCANASHVILE 2160 +245  5.160
LE. ‘E]f,ONE WING IN THE FIRE TRENT TOMLINSON LYRIC STREEvT _2032 : :150: 479
B 9 LITTLE BIT OF LIFE CRAIC MORCAN BROKENBOW 1832 +89 4.346
E. 27 AGOOD MAN EMERSONDRIVE MONTACE/MIDAS/ 4EW REVOLUTION 1721 +N8 ] 4145
22 6 WATCHING YOU RODNEY ATKINS wRs 1621 +357 3867
. T 7 MY, OH MY THE WRECKERS MAVERICK/WARNER BROS/WRN 1550 K —*138 3666
. ? 8  TWOPINK LINES ERIC CHURCH CAPITOL NASHVILLE 71368 463 3252
23 T 16 LIKERED ON A ROSE ALAN JACKSON MRISTANASHVILLE 1368 T34 3.198
24 EZ_? GIVE IT AWAY GEORGESTRAIT MCANASHVILLE 1218 =366 3057
(5] 7 6  LADIESLOVE COUNTRY BOYS TRAct ADKINS CPTOLNASHVLLE  TII6 +152  2.473
(56] 26 13 ILLWAITFOR YOU JoENCHOLS LNVERSALSOUTH T2 +85  2.705
(77] 25: 7 YOU'LLALWAYSBEMY BABY SARAEVANS RCA 1097 __«72 ‘2.39_3:
@ i& 15 THE WOMAN IN MY LIFE PHILVASSAR LRISTANASHVILLE 1055 +48  2.660
@ _ msss FAITHHILL W£RNER BROS./W RN 8? *118— i 1.907‘
= INNOCENCE SARAH BUXTON LYRIC STREET 769  +33 1521
2 = LIFE IS A HIGHWAY RASCALFLATTS WALTDISREV/LYRICSTREET 756 L —0-28 1.635
32 =2l IT'STOO LATE TE) WORRY 0 DEE MESSINA e 734 _-1—5_5 1 1.747
53} ALYSSA LIES JASONMICHAEL CARROLL [RISTANASHVILLE 700 +370 1661
@ =7 2 1JUST CAME BACK FROM A WAR DATWVL WORLEY 903 MUSIC 694 +98 1.485
(5] =4 4 REOHIGH MEELS KelLEpCK.ER ' e 688 <60 1610
36 ?5— 16 SOME PEOPLE LEANN RIMES - ASYLUM-CURB 67 1 -162 1.544
[57] 28 6 GETOUTTAMY WAY CAROLNARAN BQUTY 642 +B 1433
@ ? S GOOOASGONE LITLEBGTOWN EQUITY 621 %9 1.5_93
[50] 39 6  THEREASONWHY viNcEGLL . MCANASHVILLE 563  +33 1438
@ =0 3 PODUNK KEITH ANDERSON - ARISTA NASHVILLE 7476__?6 153
i =
& i e CANADA COUNTRY .
3 23 aRTIST ILUPRINT / PROMOTION LABEL +/-
() 9 BEFORE HE CHEATS CARRIEUNOERWOOD ARISTA/ARISTANASHVILLE/SONY BMC 643 +30
T ‘15 EVERY MILE A MEMORY DIERKS BENTLEY CAPITOL NASHVILLE/EMI 571 -8
T-,_Z- F ONCE IN A LIFETIME ?EITH URBAN CAPITOL NASHVILLE/EMI —_5_57 g 3
T4] 1 YOUSAVEME KENNY CHESNEY BNASONYEMG 512 -10
T 12 MY LITTLE GIRL TIMMCGRAW CURB/EMI 510 -7
"6 9 DRINKIN' THINKIN' GEORCECANYON UNVERSAL 497  +30
T8 7 MY WISH RASCALFLATTS - LYRICSTREET/UNIVERSAL 493 +34
T 1 WANT TO SUGARLAND o MERCURY/UNIVERSAL 472 +16
7_10 8 1 LOVED HER FIRST HEARTLAND o LOWON;REEK/UNWERSAL hASZ -3
—:—7— 18 WOULD YOU GO WITH ME JOSH TURNER  MCANASHVILLE/UNIVERSAL mA 19
:_13— & TAKING BACK MY BRAVE CAROLYNDAWN JOHNSON ANCELINE/UNIVERSAL 422 25
T35 9 GYPSY IN MY SOUL JOHNNY RED o OPENROAD/UNIVERSAL 399 +23
—%‘ _8 THEY'RE ALL ABOUT YOU SHANE YELLOWBIRD o 306/UNIVERSAL 3 -35;‘ +22
T fiIWARIA DOC WALKER o OPENROAD 395 1 -33
14 9 SEEING THINGS AARONLINES o BNA/SONYBMG 388 -5
—FI—TiSOME PEOPLE CHANGE MONTCOMERYGENTRY COLUMBIA/SONY BMG 30 +20
hﬁ" 7 SHE'S EVERYTHING BRADPAISLEY  ARISTANASHVILLE/SONY BMG 370 4
'7'34' 2 IT JUST COMES NATURAL GEORCESTRAIT MCANASHVILLE/UNIVERSAL 333 +117
fz—lp '8 SHE'S SO CALIFORNIA ADAMGRECORY MENSA/EMI 315 +12
42—8‘”‘4 WARM SAFE PLACE AARONPRITCHETT - 0PM '431—2‘ +64
F 15 LIKE RED ON A ROSE ALANJACKSON  ARISTANASHVILLE/SONY BMG 208 51
12 17 GIVEIT AWAY GEORGESTRAIT MCANASHVILLE/UNIVERSAL 207 -106
—2—3- 7 WE'RE ALL COWBOYS GORDBAMFORD - ROVALTY 266 -12
‘_ST S MY, OH MY THE WRECKERS MZVERICKIWARNERBROS /WARNER 261 37
25 —23- 12 EVERYBODY KNOWS DIXIECHICKS JPENWIOE/COLUMBIASONY BMG 256 -45
720 22 BUILDING BRIDGES BRODKS & DUNNWITH SHERYL CROW& VINCE GILL ARISTA NASHVILLE/SONY BMG 256 -56
"25 2C  IFYOUREGOING THROUGHHELL (BEFORE THE DEVIL EVEN KNOWS) RODNEYATKNS wRsM | 255 +G
"E?T "6 CRASH HERE TONIGHT TOBYKETH | SHOW DOG NASHVILLE/UNIVERSAL 255 2
27 18 BRAND NEW GIRLFRIEND STEVEHOLY M 233 16
~3-8—- 3 COUNTRIFIED SOUL EMERSONDRIVE MONTACEMIDAS/UNIVERSAL ~ 232 +43

THERE’'S MUCH MORE

FOR WEEX ENDING OCTOBER 29, 2006

adiohistorv com

@ www.RadioandRecords.com



www.americanradiohistory.com

=
g %2 NIELSEN 8DS ¥ HITPREDICTOR AUDIENCE
< TITLE CERTIFICATIONS STATUS (IN MILLIONS) PLAYS
3 ArTIST IMPRINT / PROMOTION LABEL ™ ™  RANK
BEFOREHECHEATS NO.1/MOST INCREASED AUDIENCE (1 WK}
5 CARRIEUNDERWOOD ARISTA/ARISTANASHVILLE 57003 +2.856 4599 1
EVERY MILE A MEMORY
B ERKSBENTLEY CAPITOLNASHVILLE 52709 (1784 4207 2
YOUSAVEME 1
13 TN aNA 32.646 +1.297 :086 E
{LOVEDHERFIRST
]i HEARTLAND LOFTON CREEK 1433 EZen] {89? 5
MY WISH
2 pASCALFLATTS LYRIC STREET __31]49 L2855 37904~:
WANTTO
W UCARLAND el 30401 41697 3846 6
ONCE IN A LIFETIME
T KemHURBAN capTOLNASHviLLE 29206 0016 3824 7
MY LITTLE GIRL g
1 MYLTTLES whp 27884 2668 3451 8
WOULD YOU CO WITH ME Ny
28 0SHTURNER MCANAsHwiLLE 24343 4169 2968 9
IF YOU'REGOING THROUGH HELL.... N
43 R wip 2006 034 2460 12
SOME PEOPLE CHANGE
E MONTGOMERY GENTRY oLvgis 20834 #1771 2535“]0
GIVEITAWAY
9 Ceoroe sTRAIT McAnashviLLe 19-384 3309 2403 14
SHE'SEVERYTHING
0 Geappasiey ARISTANASHVILLE ]8'467_ 41599 2607 1
TIMMCCRAW
0 voRswIFT Bomacng 17810 #1446 2276 17
MOUNTAINS T
20 LONESTAR BN 17475 +1.264 _2369 161
LOVEYOU
B cncnu powacnne V727 0438 2044 13
CRASHHERE TONIGHT
E TOBY KEITH SHOWDOGNASHVILLE 10446 *0'3237 3755 15
IT JUSTCOMESNATURAL
5 CEORCESTRAIT Meanasvie 10101 41709 2012 19
AMARILLOSKY
8 JASONALDEAN BROKEN BOW 14']9L'0'986 2Z2ley 16
LIKERED ON AROSE
16 ALANJACKSON ARisTANASHWLLE 12099 -3326 1795 20
LIFEISAHICHWAY
20 pASCAL FLATTS WALT DISNEY/LYRIC STREET 103598 =005 1296 725
AGOODMAN
31 EMERSON DRIVE MONTAGE/MIDAS/NEW REVOLUTION 10825 +0.934 1676 23
WATCHING YOU r
RODNEY ATKINS CURB 10521 +2527 1506 24
LITTLEBIT OF LIFE
13 CRAIG MORGAN BROKEN BOW 10277 +0.666 57 22
ONEWINGINTHE FIRE
2 TRENT TOMLINSON LYRICSTREET 9.894 +.162 g 2
TWOPINK LINES
ERIC CHURCH CAPITOL NASHVILLE 8‘0307 +0.705 ‘319_ 5
MY, OHMY
8 THE WRECKERS MAVERICK/WARNER BROS./WRN 8.009 +1.459 ]184 z
ALYSSALIES 7
JASON MICHAEL CARROLL ARISTANASHVILLE 6663 +1.474 927 3
I'LLWAITFDR YOU 7
B oencrols unwversa soury 0603 #1064 156 28
YOU'LL ALWAYS BE MY BABY o
TR M 6468 +1003 1047 30
NEW AND ACTIVE
TITLE TITLE TITLE
ARTIST / _ABEL AUD / GAIN ARTIST / LABEL AUD / GAIN ARTIST / LABEL
COME TOBED 0.595/0.120 HILLBILLY COME ON
Gretzhen Wilson DELUXE 0.455/0.413 RAIN fr 0.386/0.143
[COLUMEIA) " Brooks & Dunn Steve Holy
TOTAL STATIONS: 21 (ARISTA NASHVILLE) (CURB)
TOTAL STATIONS: 22 TOTAL STATIONS:
| CAN'T LOVZ YOU
AWYMORE ¢y 0.591/0.072 ISN'T THAT NOTHING TO
Gary Nichoks EVERYTHING 0.414/0.068 PROVE
(MERCURY Danielle Peck Lonestar
TOTAL STATIONS: 21 (BIG MACHINE] (BNA)

TOTAL STATIONS: 15

TOTAL STATIONS:

AUD / GAIN

0.314/0.294

MOST ADDED

(CURB)

KILT, KTST, WCTO, WCTQ,
WDAF, WGNE, WKDF,

FOR WEEK ENDING OCTOBER 29, 2006

WQYK, WWYZ, WXBM
THE REASON WHY 12
Vince Gill

(MCA NASHVILLE)

KAJA, KMLE, KSON, KYGO,
WDAF, WDXB, WKLB,
WLXX, WMIL, WMSI, WRBT,
WYGY

Jason Michael Carroll
(ARISTA NASHVILLE)

KM, KILT, KRTY, KRYS,
KSON, KWJJ, KXKT, WCKT,
WDXB, WGNE, WGTY,
WKCQ, WKSF, WOGI, WOGK,
WRBT, WWQM, WXTU

WATCHING YOU 14
Rodney Atkins

1 JUST CAME BACK —
FROM A WAR n
Darryl Worley

{903 MUsSIC)

0 "
OT DEB 0 = ’
O ‘
GUR
fd =
F L3 1 NIELSEN 8DS ¥ HITPREDICTOR AUDIENCE
= éﬁ TITLE CERTIFICATIONS STATUS  (INMILLIONS) PLAYS
! 35 ARTIST - IMPRINT / PROMOTION LABEL W +/- TW  RANK
B - e arsTANashviLLE 024 #0780 1063 29
28 28 CETOUTTAMYWAY cury 5606 001 901 33
B 5 T capmoLnaskviLe 008 *0873 908 32
B mﬁ?gifwwnv Mcanaswie 4662 #0628 763 34
}L 1 L'Z:g:gfffm Uvcstpeer 4299 -0.087 744 35
3T Svwomer sl 3% 058 @8 3
27 e sovimans 35 0WT 481 4
S5l 7 g??&ﬂafcc%wu equTy. Il *0762 QTR 42
5ol 37 7 el B 3606 <0157 679 37
40l 4p 13 SOMEPEORLE povuwcug 3280 0023 662 38
__3_8__ LB ﬂ's‘muvromf: ALK HONE wercory 184 0430 533 _40
L R Y w32 0535 69 36
D R wannerepos w2319 0082 45743
44 18 ’;ﬂ%’:ﬁé’gg‘;ﬁﬁﬁ" vy 222 0006 S
o ggalmgfnsm FREAKER ARisTANASHVILLE 1980 -0.055 416 44
+6 Jeel SRR T e CORE R [ERARER B lws w002 B 4
@ 15" 2 é:rf\fmmumn MCANASHVILLE ;'88—2 UL LR
@ & g.?f?c'ﬂgs&%‘us wircory 768 071 306 49
® B ° s e nveRsaLsour 30 01 37645
(0] 48 4 STARTINWITHME Bogen o 24 50
. s ° :L???H:vxggcvgnwFRIENDSARE ROCKY COMFORT/COS _]:SEL D0G3NRPEN 5]
= ‘ig 5 !PEI\J/IEJ(:;;LKNDWATHING DANG/MIDAS/NEW REVOLUTION 572 '9'097 5 i
2l «7 8 ngrgugrzg).?mmRONNIEDUNN Compa 1441 0248 38 47
57 3 DIXIELULLABY o 1256 10268 151 58
52 6 m:;vnw Siowoocngoue V241 0100 254 52
# m MISSINGMISSOURI  HOT SHOT DEBUT o 1057 0155 2
‘ - - g e ] CAPITOLNASHVILLE 1_Dl7k i i - F
O | Rt sowce 0947 0207 221 3
@ m gfmg;‘éf%:f warnerBROs,wen  O7°7 10229 14z 59
RYSIATES 18 WKKT, WKXC,WOGL WQDR,  KKWF, KMPS, 5D, KSKS,

KwJJ, WCTQ, WKDF, WOCK,

WQDR, WSDC, WXCY

IT JUST COMES

NATURAL
George Strait
(MCA NASHVILLE)

n

KKBQ, KKWF, KRTY, WCKT,

WCTQ, WOXB, WFMS,

WGAR, WKIS, WQBE, WXBQ

AFEELIN'
LIKE THAT
Gary Allan

LEGEND: See legend to charts in charts section for rules and symbol explanations.

n

MOST
INCREASED
AUDIENCE

(IN MILLIONS)

+2.856

BEFORE HE
CHEATS

Montgomery Gentry
(Columbia)

WKHX +0.250, KMPS +0.248,
KYGO +0227, WXTU +0.115,
WAMZ +0.109, KUBL +0.108,

KEEY +0.097, WIL +0.035,
WDSY +0.089, KUPL +0.088

George Strait
(MCA Nashville)

KILT +0.320, WMIL +0227,
K JPL.+0204, KNIX +0.T17,
WKLB +0.109, WXBQ +0.101,
KLZZ +0.097 KTTS +0.083,
KLBL +0.065, KMPS +0.059

(MCA NASHVILLE)

KBEQ, KBQI, KILT, KJJY,
KRTY, KUBL, WFBE, WIVK,
WKDF, WOCK, WXTU

LADIES LOVE
COUNTRY BOYS 9
Trace Adkins

(ZAPITOL NASHVILLE)
KKWF, KSON, KTOM, KVQO,
WCTQ, WGKX, WIL, WKDF,
WWYZ

115 country end 24 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart zomprised of 102 reporters.

20C6 VNU Business Media, Inc. All rights reserved.

CLASSIFIED ADVERTISING

R&R Packages The Reach & Frequency vou NEED!

R&R Today
radioandrecords.com

R&R

Contact KAREN MUNMAW at kmumaw@radioandrecords.com or 310.788.1621 for information.

THERE'S MUCH MORE @ www.RadicandRecords.com

www americanradiohistorv com

NOVEMBER 3, 2006



www.americanradiohistory.com

1A

1 COUNTRY
RADIO AT NIGHT

The award winning

»

—Z—TCTL-

show is heard by more than
3 million listerers on more than

180 afhiliate stations nationwide.

In 2095, Lia was named
Narional Broadcast
Personality of the Year by the
Country Music Associaticn
(CMA). She is also 2
dligee-tifns EEEi T .) Monday to Satarday
esteemed AWRT Gracie Allen SEV o '[0 Mldﬂlght
Award®, presented by American RALTO

Women in Radio and Television. ’;:::f:j;i:m 8 0 0 . 426a 9 0 82
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AC/HOT AC

NextMedia's WZSR programs with an ear toward
the future

Next-Generation AC

Chuck Taylor

CTaylor@RadioandRecords.com

extMedia’s WZSR (Star 103.3) in suburban Chicago is read
for AC radio’s class of 2010, According to a mighdlv enchused
Doug Danicls. OM tor the station, he and VI of programming
Steve Davis have designed a template tor nexe-generation AC,
which he refers to as “progressive mamstream
e overall coneept is simple: Shed the old. make room for
the new. Danicels explaims, “Ie's hard to believe thae there are seations thae call
Simon & Garfunkel. The bactlefield is

35- ro H4-vear-old women. You have ro domimare that cell ro be successtul.”

themselves mainstream AC chat still pla

The music that appeals to the demographic is constantl
evolving, he says. something that AC programmers have per
haps been slow to respond to. Dantels says that by 1992, he
had dumped almose all songs rrom the 19605, Then, while
programming a station in Rocktord. 1. he released old
school staples trom the carly "70s from their long-lived tour
of dut

‘I am not stuck i the past and neither are my female

Daniels

listeners.”™ he says. “Telll suggest or imply through your

B
music programming that vour 40-year-old female target is old and she'll turn
/ou oft

Wich Davis, Daniels has now moved bevond the majority of the "70s catalog
at Srar, saying tond goodbyes to "Your Song” by Elton John—rthat was a two-
tissue delete—and Piano Man® from Billy Jocl. while embracing more vibrane
ticles from the 1980s and 19905, like *Melt With You.,” "Livin” ona Prayer.” "lronic
Breath You Take,” "Kiss From

‘Craz

and ‘Shide.” mixed with bedrock AC songs—Ever
a Rose™—spiced by hip mainsoream AC and pop hot AC hits of the day
and "Over My Head (Cable Car).” ™

The station’s current top 10 includes. from No. 1 to 10, the Frav. Nickelback.,
Gnarls Barkley. Five for Fighung. John Mayer, Rascal Flates. Corinne Bailey Rae,
Nick Lachev. Jack Johnson and Rob Thomas

Backing Damiels” theory with mtings. untortunately. is not meant to be
Because the station is on the fringe of Chicagoland (licensed ro Woodstock. 1),
i managed only a 0.3 124+ m Chicago’s summer 2006 Arbitron surve

“Weare in the Chicago market.” Daniels says.  The region is huge with st
tions like ours in what they call ‘the "burbs.” We have in the neighborhood ot
100,000 hsteners. Why they don’t carve out separate markets like they do tor New
York, I don't know. McHenry County has over 3001000 alone. growing by more
than 40,000 since 2000, but we are considered above-line by Arbitron.

1 we were turned into an embedded marker, we'd be top 350 simular ro
Nashville. Daveon. Loutsville or New Orleans. When we have job openings, |
get tapes trom Chicago vererans. Thisisa respeeted station that continues to grow
in popularity as the population i the western suburbs grow.”

In any case. Daniels savs thar ¢he station’s concept “sounds a little like hor AC
in the mid- to late-1990s when hot ACs were still plaving a lot ot "80s music. |
believe this is whae mainstreamt AC will sound Like a tew years trom now at

least on successtul stations.”

THERE'S MUCH MORE @ www.RadioandRecords.com
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SOWERED BY

» JOSH GROBAN HAS HiS

THIRD TOP 10 AT CANADA AC AS
“YOU ARE LOVED (DON'T GIVE

UP)” JUMPS TO NO. 9.

CANADA AC

TITLE
ARTIST

HAVE YOU EVER SEEN THE RAIN ROD STEWART

I CALL IT LOVE LIONEL RICHIE
ALL | CAN DO CHANTALKREVIAZUK

CRAZY GNARLSBARKLEY

BLACK HORSE & THE CHERRY TREE KT TUNSTAL

EASY BARENAKEDLADIES
ALL ABOUT ME MATTDUSK
WHAT'S LEFT OF ME NICKLACHEY

YOU ARE LOVED (DON'T GIVE UP) JOSHCROBAN

UNWRITTEN NATASHABEDINGFIELD
PULL ME THROUGH MCUDDY
THE RIDDLE FIvEFORFICHTINC
THE BRIDGE ELTON JOHN

LAKE OF FIRE SHAYE

SAVE THE LAST DANCE FOR ME MICHAEL BUBLE

YOU'RE BEAUTIFUL JAMESBLUNT

EVER THE SAME ROBTHOMAS

LOVE YOU LATELY DANELPOWTER

PUT YOUR RECORDS ON CORINNE BAILEY RAE
DO YOU DANCE aMYSKY

WHEN DID YOU FALL (IN LOVE WITH ME) (x

MEANT TO FLY Evaavita
IF YOU NEED ME COLIN JAMES & THE LITTLE BIC BAND

ONESONG JacksouL

IMPRINT / PROMOTION LABEL ™ +/

JISONYBMG 406 2_
ISLAND/UNIVERSAL 403 2
COLUMBIA/SONY BMG 379 +10
DOWNTOWN/ATLANTIC/WARNER 372 -5
RELENTLESS/VIRGIN/EMI 3n +19
DESPERATION/NETTWERK/WARNER 352 +24
OFECCA/UNIVERSAL 332 +4

JIVE/SONY BMG 316 21
143/REPRISE/WARNER 315 +26

EPIC/SONY BM( 312 21

WARNER 31 +8

AWARE/COLUMBIA/SONY BMC 287 +45
ROCKET/INTERSCOPE/UNIVERSAL 275 +37
M 264 +31

143/REPRISE/WARNER 232 -17
CUSTARD/ATLANTIC/WARNER 227 +14
MELISMA/ATLANTIC/WARNER 219 15

WARNERBROS./WARNER 205 +63

CAPITOL/EM! 198 -1

EMI 195 7

E NO/COLUMBIA/SONY BMG 173 48
SONY BMC - 169 +21

MAPLEMUSIC 154 +15

SONY BMC 146 47

WHO SAYS YOU CAN'T GO HOME 80N J0vI ISLANO/UNIVERSA 141 -6
WHAT HURTS THE MOST RASCALFLATTS LYRIC STREET/UNIVERSAL 140 -2
WAITING ON THE WORLD TO CHANGE JOHNMAYER AWARE/COLUMBIA/SONY BMC 133 -8
GOOD THING KavLE KNOTTY 103 -8
FAR AWAY NICKELBACK EMI 100 +2
GOODBYE MY LOVER AMESBLUNT CUSTARD/ATLANTIC/WARNER 84 -3
e CANADA HOT AC -
ARTIST

WAITING ON THE WORLD TO CHANGE J04NMAYER

CHASING CARS SNOw PATROL
WHEN YOU WERE YOUNG THEKILLERS
LIPS OF AN ANGEL HINDER

HATE ME BLUEOCTOBER

CALL ME WHEN YOU'RE SOBER EVANESCENCE
HOW TO SAVE A LIFE THEFRAY
STREETCORNER SYMPHONY ROB THOMAS

MANEATER NELLYFURTADO

EASY BARENAKEDLADIES
SUDDENLY | SEE KT TUNSTALL
TOO LITTLE TOO LATE 0.0
SUNDAY MORNING k-0¢

FAR AWAY NICKELBACK

ALL I CAN OO CHANTAL KREVIAZUK

1 OON'T FEEL LIKE OANCIN' SCISSORSISTERS
THE RIOOLE FIVE FORFICHTING

SEXYBACK JUSTINTIMBERLAKE

MEANT TO FLY tvaAviLA

MOVE ALONG THEALL-AMERICAN REJECTS

IN VIEW THE TRAGICALLY HIP

KIOOING OURSELVES STABILO

NOWHERE WITH YOU JOEL PLASKETT

BEEN GONE KESHIACHANTE

CRAZY C(NARLSBARKLEY

PUT YOUR RECOROS ON (CDRINNE BAILEY RAE
RIGHT HERE EDWIN

IT'S ALL LOVE ROCK STAR: SUPERNOVA

WHO KNEW PNk

HURT CHRISTINA ACUILERA

FOR WEEK INDING OCTOBER 29, 2006

www americanradiohistorv.com

IMPRINT / PROMOTION LABEL ~ TW -
AWARE':OLUMBIA/SOM aMc 692 +12
POLYDOR/A&M/INTERSCOPE/UNIVERSAL 6-74 +45
ISLAND/UNIVERSAL 633 o]
UNIVERSAL REPUBLIC/UNIVERSAL 618 0-66
UNIVERSAL MOTOWN/UNIVERSAL 566 -1
WIND-UP 516 10
EPIC/SONY BMG 491
MELISMA/ATLANTIC/WARNER 479 +94
MOSLEY/CEFFEN/UNIVERSAL 461 +72
DESPERATION/NETTWERK/WARNER 446 n
RELENTLESS/VIRGIN/EMI 4 -
DA FAMILY/BLACKGROUND/UNIVERSAL 418 +60
M 410 +1
EMI 401 -20
OLUMBIA/SONY BMG 393 -63
UNIVERSAL MOTOWN/UNIVERSAL 385 +55
AWARE/COLUMBIA/SONY BMC 379 -36
JIVESONYBMC 375 -28
SONY BMG 350 +60
DOCHOUSE/INTERSCOPE/UNIVERSAL 344 +23
UNIVERSAL 328 +3
M 290 +9
MAPLEMUSIC 286 -46
EPIC/SONYBMG 275 +40
DOWNTOWN/ATLANTIC/WARNER 265 (o]
CAPITOL/EMI 262 -37

LINUS/UNIVERSAL 25) +28

BURNETT/EPIC/SONY BM(C 251 +24
LAFACE/SONYBMC 229 -34
RCA/SONY BMC 223 +4

NOVEMBER 3, 2006

Nietsen
Broadcast Data
Systems.
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THIS WEER

PO RED B
Breoad Data
: ; L - . ’ |
u u O B » R
AR 0 REA e ,
PLA ONORS (UP 130) FOR ‘
A A OND STRA
-
_ g vl i NIELSEN BDS Y HITPREDICTOR NEW AND ACTIVE
I = TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE TEENE BAYS TTE BUAYS
S 23 arTiST IMPRINT / PROMOTION LABEL _TW - MILLIONS RANK A Y= o e = o
UNWRITTEN NO. 1{8WKS) 9 o HIDEAWAY (WHEN IT LIPS OF AN ANGEL 50721
T 35 \ATASHABEDINCFIELD EPIC ]6_5"1 D BZED SNOWS) g 64/6 et
BAD DAY I : Jim Brickman Feat. Geoff Byrd (UNIVERSAL REPUBLIC)
-z DANIEL POWTER WARNER BROS. 1445 Cey 10509 3 MOST ADDED (5LG) TOTAL STATIONS: 3
i 5 — % TOTAL STATIONS: 21
WHAT HURTS THE MOST N<
27 _ RASCALFLATTS LYRIC STREET/HOLLYWOOD 1394 52 8.455 5 LAST DAY OF MY LIFE 55/3 z’:’-'?ul:ft:‘llLv [iSEE 5005
BLACK HORSE & THE CHERRY TREE . Phil Vassar (RELENTLESS/VIRGIN)
6 rrunsTaLL RELENTLESSVRGN 1236 *24 10046 4 (ARISTA NASHVILLE) TOTAL STATIONS: 3
TOTAL STATIONS: 10
Ry THERLE A /COLUMg{\ 1222 +5 10788 2 LOVE YOU LATELY 3214
L TITLE NEW RIVER 5170 Daniel Powter
33 WHAT'S LEFT OF ME N 154 16 8165 8 _ ARTIST /LABEL _ STATIONS Sarah McLachlan (WARNER BROS.)
NICK LACHEY JIVE/ZOMBA . = CHASING CARS 6 (ARISTA/RMG) TOTAL STATIONS: 3
YOU'RE BEAUTIFUL 83 Snow Patrol TOTAL STATIONS: 9
B4 AMESBLUNT usTARDATLANTIC 1OV +33 SO21N 5 (POLYDOR/A&M/INTERSCOPE)
EVER THE SAME WALK, WARM, WCRZ, WDOK, WHOM,
45 pogTiowmas MELSMuATLANTC D78 98 7320 R
BECAUSE OF YOU N4 HAVE YOU EVER SEEN THE
g . KELLY CLARKSON RCA/RMG 5 FI25 8.024 9 RAIN
S Rod Stewart
7 J&%G‘s?n ME G 947 62 8188 7 (JRMG)
R L .E0 Y L KVIL, WLMG, WRVF, WZID
N4 —
= GNARLS BARKLEY DOWNTOWN/LAVA/ATLANTIC g2 »7*"6 Y j ) HURT 3
1 CALL IT LOVE MOST INCREASED PLAYS Christina Aguilera
20 | \ONELRICHEE slanonpmg  Dob #3503 16 (RCA/RMC)
 WHEN THE STARS GO BLUE Nty =< e i R ERER
B TmmcRaw CURB/REPRISE 3 :‘{ __3'939 8 WAITING ON THE WORLD TO
WHO SAYS YOU CAN'T GO HOME N2y CHANGE
38 poniow saoiomc 842 37 5926 13 John Mayer
HAVE YOU EVER SEEN THE RAIN : ) CAWARE/COLUMBIAYE = |
WJBR, WMY!, XM The Bl
10 ponsTEWART JIRMG 7‘? t W7 7.035 | 2 ol
OVER MY HEAD (CABLE CAR N HIDEAWAY (WHENTT SNDWS) 3
28 rhErRaY : ) e OB 74 341 19 Jim Brickman Feat. Geoff Byrd
(5LG)
WAIT FOR ME S
‘6_ BOB SEGER woeouTicapToL 474 23 2437 24 : AyAr ——
YOU ARE LOVED (DON'T GIVE UP} DAY DREAMING
7 J0SHCROBAN wymepRise 47V 37 559 14 Natalie Cole
3 (VERVE)
PUT YOUR RECORDS ON
_]9_  CORINNE BAILEY RAE oo, 4% g 4470 17 ! I 39
WAITING ON THE WORLD TO CHANGE . YOU ARE LOVED (DON'T \
9 JOANMAVER awaRECOLUMBIA 97 - *28 1952 26 GIVE UP) 2 \
== ] = JOSh Groban
THE BRIDGE \
T EronJorn ROCKET/INTERSCOPE 358 - = _S'Z_E _]5_ Sg,i’: Evm'i? §
FAR AWAY Ny =
9 NICKELBACK ROADRUNNERIDIMG 47 *44 3297 20 STREETCORNER SYMPHONY 2 §
Rob Thomas
STREETCORNER SYMPHONY
4 224 +81 1.008 . 30 (MELISMA/ATLANTIC) \
7 rRoBTHOMAS B MELISMA/ATLANTIC | KTSM, WMGS x
CHASING CARS MOST ADDED
3 SnowpaTROL POLYDOR/ASMINTERSCOPE B9 *58 3'229' 2 I CALL IT LOVE \
HURT 5 = Lionel Richie (Island/IDJMG) \
2 CHRISTINA AGUILERA RCA/RMC 162 g W8Sy 27 WLEV 413, KKCW +8, WMCF +5, KMGA +5, WVAF +5,
5 JUST INTIME ) x: ADDED&E" WTVR 5, WWLI +4, KSOF +4, WDEF +4, KBAY +4 \
7 W8 3 2926 22 WM Bagic 93 e \
TONY BENNETT DUET WITHMICHAEL BUBLE RPM/COLUMBIA
™3 g ’ HAVE YOU EVER SEEN THE RAIN \
JUMP Wilkes-Barre, PA
6 Lavonna WARNERBROS, 14 4 Bl = : Rod Stewart (/RMC) \
] PD/MD: Stan Phillips WAHE +12, KVIL +10, WYSF +3, WTFM+8, KMXZ +6, \
13 SAY GOODBYE 127 22 0.377 I Rob Thomas, Streetcorner Symphony, 11 WYJB +5, WWDE +5, WHUD +4, KISC +4, KBEE +4
JORDANKNIGHT DUET WITH DEBORAH GIBSON TRANS CONTINENTAL ) I Jirn Brickman Feat. Geoff Byrd, Hideaway \
5 HOW TOSAVE A LIFE 108 7 1627 28 (When It Snows), 1 STREETCORNER SYMPHONY \_
THE FRAY EPIC —‘ | © Corinne Bailey Rae, Put Your Records On, O Rob Thomas (Melisma/Atlantic)
FREE FOR MORE STATIONS GO TO: WMT. 418, WARM +1, WTCE +TI, WMGS +9, KTDY +6,
20 101 -39 0.303 < WMGH +5, WOOD +3, WDEF +3, WRSA +3, WSUY +3
SO SECEDA BIG3 www.RadioandRecords.c 3
OVER MY HEAD (CABLE CAR)
I The Fray (Epic)
RECURRENTS WBBG +11, WMXC +9, KTDY +7, KISC +6, WRVR +5,
| WWLI +4, WLTJ +4, KUDL +4, WTCB +3, WGSY +3
B ¥t UNWRITTEN
= R )
TITLE PLAYS R TimLE PLAYS MatashalBedingfieid(ites)
S WFPG+10, KBEE +7, WAHR +5, WYSF +5, KBAY +4,
ARTIST / IMPRINT / PROMOTION LABEL ™o Sl ARTIST / IMPRINT / PROMOTION LABEL ™ LW AR D R ST
BREAKAWAY i HOME 5
KELLY CLARKSON (WALT DISNEY/HOLLYWOOD) o 732 oS MICHAEL BUBLE (143/REPRISE) o 638 57??
HEAVEN o4 LONELY NO MORE ned
LOS LONELY BOYS (OR/EPIC) : 679 680 ROB THOMAS (MELISMA/ATLANTIC) 618 582
YOU'LL THINK OF ME s THE FIRST CUT IS THE DEEPEST Y
KEITHURBAN (CAPITOL NASHVILLE/BLG) % 666 605 SHERYL CROW (ASM/INTERSCOPE) = =l Zh
- —~ FOR WEEK ENDING OCTOBER 29, 2006
BREATHE (2 AM) I 653 593 THE GAME OF LOVE 25 537 423 LEGEND: See legend to charts in charts section for rules and symbol expianations.
ANNA NALICK (COLUMBIA) SANTANA FEAT. MICHELLE BRANCH (ARISTA/RMG)
s 90 AC, 26 Canada AC and 23 Canada hot AC stations are electronically monitored by Nielsen
DRIFIJAWAY, N 646 592 BIG YELLOW TAXI N 517 436 Broadcast Data Systems 23 hours a day, 7 days a week. (c} 2006 VNU Business Media, Inc. All

UNCLE KRACKER FEAT. DOBIE GRAY (LAVA)

COUNTING CROWS FEAT. VANESSA CARLTON (GEFFEN/INTERSCOPE)

rights reserved.

BDS CERTIFICATIONS SEPTEMBER 2006

The following are singles Nielsen Broadcast Data Sys-
tems recently recognized for certified airplay of 100,000
or more spins. The detection totals account for all spins on
Nielsen Broadcast Data Systems’ monitored panel of more
than 1,500 stations in 155 markets across US and Canada,
as well as airplay on monitored satellite stations and radio
networks. The totals cover the period from a title’s release

through September 30.

LIST CONTINUES ON PAGE 42.

NOVEMBER 3, 2006

SONG TITLE

WHEREVER YOU WiLL GO

A THOUSAND MILES
BEAUTIFUL DAY
HEMORRHAGE (IN MY HANDS})
GET LOW

CALLING ALL ANGELS

1, 2 STEP

BEHIND THESE HAZEL EYES
BITCH

HIPS DONT LIE

WHAT WAS | THINKIN’
LOSER

ARTIST NAME

The Calling

Vanessa Carlton

U2

Fuel

Lil Jon & The East Side Boyz Feat. Ying Yang Twins
Train

Ciara Feat. Missy Elliott
Kelly Clarkson

Meredith Brooks

Shakira Feat. Wyclef Jean
Dierks Bentley

3 Doors Down

THERE'S MUCH MORE

www americanradiohistorv com

CERTIFICATION
800,000
700,000

LABEL

RCA/RMG
AZN/INTERSCOPE
ISLAND/INTERSCOPE
550 MUSIC/EP C
BME/TVT

COLUMBIA
LAFACE/ZOMBA
RCA/RMG

CAPTOL

EPIC

CAFITOL NASHVILLE
UNIVERSAL REPUBLIC

500,000

400,000

300.000

@ www.RadioandRecords.com
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LIrr

MANDOLIN MOON
SISTERHAZEL

BUTTONS
THE PUSSYCAT DOLLS FEATURING SNOOP DOGG

NOT READY TO MAKE NICE
DIXIECHICKS

| DON'T FEEL LIKE DANCIN'
SCISSORSISTERS

vl =
£ o3 % NIELSEN BDS Y HITPREDICTOR
% &5 TITLE CERTIFICATIONS STATUS
g z g ARTIST IMPRINT / PROMOTION LABEL
1 g HOWTOSAVEA LIFE NO. 1[2 WKS) ?r
- THEFRAY EPIC
[ 2 1 FARAWAY Ny
Y NICKELBACK RDADRUNNER/IDJMG
4 21 CHASING CARS
SNOW PATROL POLYDOR/A&M/INTERSCOPE
5 | 19 WAITING ON THE WORLD TO CHANGE
W) JOHN MAYER AWARE/COLUMBIA
s 1 LIPSOF AN ANGEL N
= 7 HmDRR UNIVERSAL REPUBLIC
g 13 CALL ME WHEN YOU'RE SOBER Ny
. ﬂANESCENE WIND-UP
g 7 STREETCORNER SYMPHONY
'ROBTHOMAS MELISMA/ATLANTIC
6 25 MOVEALONG N
JKa THE ALL-AMERICAN REJECTS DOGHOUSE/INTERSCOPE
7 53 OVER MY HEAD [CABLE CAR) S
THE FRAY EPIC
13 1 SUDDENLY ISEE
= KT TUNSTALL RELENTLESS/VIRGIN
10 22 WHATHURTS THE MOST 871y
T RASCAL FLATTS LYRIC STREET/HOLLYWOOD
12 25 THERIDDLE
Sy i FIVEFOR FIGHTING AWARE/COLUMBIA
1% 27 NOTHING LEFT TO LOSE
s | MAT KEARNEY AWARE/COLUMBIA
N 24 CRAZY N
TN GNARLS BARKLEY DOWNTOWN/LAVA/ATLANTIC
15 40 BLACK HORSE & THE CHERRY TREE N
i § KT TUNSTALL RELENTLESS/VIRGIN
BOSTON 1r
176“ 2l cusTANA EPIC
8 1g ! WRITE SINS NOT TRAGEDIES Ny
PANICIAT THE DngQ DECAYDAN_CEIFUELED BY RAMEN/LAVA/ATFANTIC
22 4 LETLOVEIN  AIRPOWER/MOSTINCREASEDPLAYS/MOST ADDEO 1w
A G00CO0DOLLS WARNER BROS.
40 17 g PUT YOUR RECORDS ON
R ! CORINNE BAILEY RAE CAPITOL
7 21 12 WHEN YOU WERE YOUNG AIRPOWER
e THEKILLERS ISLAND/IDIMG
@ 20 1o GOODBYE MY LOVER
/ 4 JAMES BLUNT CUSTARD/ATLANTIC
7 @ 54 g TOOLITTLE TOO LATE
Jjojo DA FAMILY/BLACKGROUND/UNIVERSAL MOTDWN
1o 15 STEADY, AS SHE GOES
o THE RACONTEURS THIRD MAN/V2
SEXYBACK 12y
& __2_3 9 JUsTNTIMBERLAKE JIVE/ZOMBA
@ 57 7 HEREIT GOES AGAIN
s 0K Co CAPITOL
CAN'T LET GO
@ ‘2__?_ [ LANDON PIGG RCA/RMG
56 20 AIN'T NO OTHER MAN N
155, CHRISTINA AGUILERA RCA/RMG
@ 59 3 THROUGH GLASS
v acl STONE SOUR ROADRUNNER/IDIMC
@ 58 4 TELL ME BABY o
REDHOT CHILI PEPPERS WARNER BROS.
@ 5 4 HURT
A CHRISTINA AGUILERA RCA/RMG
. 53 7 HEARD THE WORLD
0.AR. EVERFINE/LAVA/ATLANTIC
@ 33 4 SOINSANE
SMASHMOUTH BEAUTIFULBOMB
' 35 3 HIGH SCHOOL NEVER ENDS
BOWLING FOR SOUP FFROE/JIVE/ZOMBA
Q m INTO THE OCEAN
BLUE OCTOBER UNIVERSAL MOTOWN
. =4 4 |CAN'THATE YOU ANYMORE
NICK LACHEY JIVE/ZOMBA
+ |7 PROMISCUOUS N
. NELLY FURTADO FEATURING TIMBALAND MOSLEY/GEFFEN

CROAKIN' POETS/AMG

5
ASM/INTERSCOPE
COLUMBIA

UNIVERSAL MOTOWN

O ADDED HONOR
PLAYS AUDIENCE
™ +- MILLIONS RANK
2829 +79 15.502 2
2723 +61 15698 1 MOST ADDED
2650 +161 14.752 3
2533 -32 13.901 4
2392 +159 12.446 5
s o1 . TITLE NEW
. - By - ARTIST / LABEL __ STATIONS
: LET LOVE IN 10
> Goa Goo Dolls
1856 212 10.554 6 (WARNER BROS.)
3 KFBZ, KIMN, KYIS, KZPT, WKDD, WMMX,
1762 -194 8.405 9 WMXL, WPTE, WTIC, WZPL
1758 63 10343 7 NOTHING IN MY WAY S
= . Keane
(INTERSCOPE)
1586 +H2 8480 10 KLLY, KLTG, KURB, WAYV, WCDA
1500 -39 8059 12 INTO THE OCEAN 5
g Blue October
(UNIVERSAL MOTOWN)
u46 123 7.954 13 KDMX, KLLC, KLZR, KMX8, KZZ0
o o BUR " STREETCORNER SYMPHONY 4
== | . Rob Thomas
(MELISMA/ATLANTIC)
1389 , -186 8108 1 KAMX, KMXP, KYKY, WZPT
oo BN LEAVE THE PIECES 4
& - (i The Wreckers
(MAVERICK/WARNER BROS.)
1202 +50 4864 19 KLLY. KUDD, WCDA, WJLK
m7  «24 5918 16 HURT 4
Christina Aguilera
(RCA/RMG)
o +222 5428 1 Sirius The Pulse, WBMX, WRMF, WZPL
a21 -203 4.414 20 SO INSANE 4
& e e Smash Mouth
(BEAUTIFUL BOMB)
8ss  +87 5001 18 KALZ, KMXB, KUDD, WOMX
816 -4 3540 2 TOO LITTLE TOO LATE 3
R — — JoJo
(DA FAMILY/BLACKGROUND/UNIVERSAL
n +179 2.574 25 MOTOWN)
WILK, WTIC, WWMX
756 -152 2.887 23 L .
e TELL ME BABY 3
g Red Hot Chili Peppers
o K_) i 3'5_0_7 ., _2,2 (WARNER BROS.}
KALC, WBMX, WMC
566 +115 1.634 26 T —l
= SUDDENLY I SEE 3
552 +23 1158 30 SV Utypetidl
e (RELENTLESS/VIRGIN)
B . B . KDMX, KYIS, WOMX
423 +1N9 0954 36
413 +65 1.496 27
326 +73 1.208 29
285 +1 1.095 33
265 +3] 0.619 40
237 +29 1.051 34
235 +70 0.605 -
oy -5 pESEl - ADDED AT...
25 21 1088 32 KUDD Mix
; Sait Lake City, UT -
213 +25 0524 - PD/MD: Brian Michel
T : The Wreckers, Leave The Pieces, 5
193 S 1125 31 Smash Mouth, So Insane, 2
T T Dashboard Contessional, Stolen, O
187 +17 1.290 28 Gnarts Barkley, Gone Daddy Gone, O
-~ — e i FOR MORE STATIONS GO TO
185 -8 075 38 www.RadioandRecords.com

NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / LABEL /GAIN
LOVE YOU LATELY 145743 ROCKSTAR 881
Daniel Powter Nickelback
(WARNER BROS.) (ROADRUNNER/IDIMG)
TOTAL STATIONS: 18 TOTAL STATIONS: 5
I WISH | WAS A PUNK ROCKER GONE DADDY GONE B5/45
(W!TH FLOWERS IN MY HAIR) 133/24 Gnarls Barkley
Sandi Thom (DOWNTOWN/LAVA/ATLANTIC) "
(COLUMBIA) TOTAL STATIONS: 14
TOTAL STATIONS: 17

WIND IT UP 70/70
JUMP ns/7 Gwen Stefani
Madonna (INTERSCORE)
(WARNER BROS.) TOTAL STATIONS:, 16
TOTAL STATIONS: n

REAL GONE 66/6
MY LOVE 100/20 Sheryl Crow
Justin Timberlake Feat. T.1. (WALT DISNEY)
(HIVE/ZOMBA) TOTAL STATIONS: 5
TOTAL STATIONS: 10

THE ADVENTURE 65/6
| DARE YOU 89/Mm Angels And Airwaves
Shinedown (SURETONE/GEFFEN)
(ATLANTIC) TOTAL STATIONS: 2
TOTAL STATIONS: 3

MOST
INCREASED
PLAYS
LETLOVE IN

Goo Goo Dolls (warner Bros.)
KMXB +29, KZZU +23, KALC +20, KEZR +16, WZPL +16,
WXMA +15, WJLK +10, KYSR +10, KVUU +K0, KCDA +2

STREETCORNER SYMPHONY
Rob Thomas (Melisma/Atiantic)

KFBZ +28, KQKQ +24, KCDA +23, WM.C +16, KBBY +16,
KLLY +4, KZZU +12, WMC +1}, KAMX +TI, WKDD +10

TOO LITTLE TOO LATE

JoJo (Da Family/Blackground/Universal Motown}
WWWM 425, KFBZ +13, KAMX +18, WWMX +16, KSTZ +15,
WKRQ +14, KIOI +14, KSII +T,, WCDA +10, WTIC +7

CHASING CARS

Snow Patrol (Polydc/A&M/interscope)
KZZU +23, WXLO +23, KALC +17, KAMX +3, WBNS 49,
KSTP +3, WPLI +8, WKT1 +8, WZPL +8, WBMX +8

LIPS OF AN ANGEL

Hinder (Universal Republic)

WINK +32, KAMX +25, WMYX 418, KCDA +16, WLK +14,
KALC +13, WRVE +12, KIOI +T], KMXB +3, WXLO +8

FOR WEEK ENDING OCTOBER 29, 2006
LEGEND: See legend to charts in charts section for rules and symbol explanations.

74 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours &
day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
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SMOOTH JAZZ

If your audience tunes out, will it really miss something
special?

KIFM Rules No.
12+ Again

Carol Archer

CArcher@RadioandRecords.com

hree smooth jazz statons have gone to No. 1 12+4—KYOT/

Phoenix, KIFM/San Dicgo and WVMV/Detroit—but only one

station in smooth jazz history, KIFM, has achieved firse place

twice, in spring 2004 and in the newly released summer 2000

book. Both wins, as well as KIFM's consistently strong numbers

throughout the last decade, are the work of P Mike Vasquez,
with the support of an incredible staff and Lincoln Financial Media's San Diego radio
properties” market manager, KIFM GM Darrel Goodin.,

Vasquez favors a hot, glossy sonic luster to more conventional approaches to pro-
gramming smooth jazz. In tact, he does not consider KIFM a smooth jazz station, but
astation that happens to play smooth jazz. Fundamental to his style is keeping KIFM's
tempo lively while maimtaining the texture listeners expect. Air talent does not just
back-sell and tease songs: they're coached to convey passion and enthusiasm.

“Anyone who believes that this music can sell itselt, without much input from the
host, is sadly mistaken,”™ Vasquez says.

Understandably, KIFM is closely serutinized by Vasquez's peers in the format. One
PD contacted me moments after hearing online the first promo for KIFM's recently
launched new contest, Easy Money Workday, which the station runs in addition to
the ubiquitous format benchmark, Trip-A-Day.

As it happens, Easy Money Workday attracts younger listeners by giving away $100
to the 10th caller. every hour on the hour, weekdays between 8 aam. and 5 pan,
Winners go on the air, which Vasquez says makes for exciting radio—and he's par-
laying that excitement into great ratings.

“If erazy gets me numbers, P cool with being crazy.”™ he says. Tellingly, KIFM’s
coveted 35-44 cell hurtled to No. 2 for the first time in four years.

KIFM’s heritage dates back to 1982, when JazzTrax founder Art Good debuted the
conteniporary jazz show “Lights Out San Diego,™ a tull-time varation launched in 1987,
Stations with deep tootprints across several generations, like KIFM, enjoy the luxury

of coloring outside the lines.

Vasquez torbids routine jock breaks—

Summer

Highlights

12+ Monday-Sunday, & a.m.-
midnight: Mo, 1

35-54735-64 Monday-Friday:
identical rankers in both cells

“That was, this 18— because he savs bor-
ing radio stations don’t win. Talk breaks
on KIFM may be 10 or 20 seconds longer
than most stations, but his intention is to
create passion for the music beyond the
music itselt. "My airstatt are seasoned vet-

erans who know and live this format.” he
B a.m.-10 a.m.: Ma. 2

10 a.m.-3 p.m.: Ma. 1
3 pom-F parns: Mo, 1

says. IEs up to us to create our own pop
culture to build interest in otherwise
unknown instrumentalists.™

7 p.m.-midnight: Ma. 1 Vasquez asks tough questons and
Weekends: Mo. 1

25-34, Monday-Sunday, B a.m.-
midnight: No. 2 [tie)

ofters suggestions: “Quit whispering,” he
pleads. “Just speak naturally. Not just
vounger listeners have bullshit meters.
Our audience 1s as smart as they come, so

Saurce: Arutran . -
keep it real.

NOVEMBER 3, 2006

= LIONEL RICHIE
TOTHE TOR 10 THIS Y
"I CALL IT L

= =
£ : 2% e SMOOTH JAZZ INDICATOR s
= 3 FE  ARTIST IMPRINT / PROMOTION LABEL  TW +
1 ]_ n_ THE TOTAL EERIENCE BONEY JAMES FEATURING GEDRGE DUKE - CONCORD 330 13
2_ 7  MORNING GEORGE BENSON & AL JARREAU CONCORD 30 +21
"3 22 WHATDOESIT TAKE (TO WIN YOUR LOVE) PETER WHITE LEGACY/CDLUMBIA A% +1
4 17 FREE AS THE WIND JAZZMASTERS TRIPPIN'N' RHYTHM -_:'Eﬁ_' +7
s B 5 26 FORWARD EMOTION PIECES DF A DREAM HEADSUP ¥ 5
Sl £ 29 CHILLAXIN EUGEGROOVE NARADA JAZZ/BLG 208 -B
bl = 17 MY LOVE'S LEAVIN' FOURPLAY FEATURING MICHAEL MCDONALD BLUEBIRDRCAVICTOR 198 -7
8 7 22 BEAT STREET DAVIDBENOIT PEAK/CONCORD 1% -12
Bl = 21 DRESSED TO CHILL MARIONMEADOWS HEADSUP  JBE I3
m 12 13 ICALLIT LOVE LIDNEL RICHEE SLANDADIMG 7B +3
Bl 10 41 ALWAYS THINKING OF YOU NICK COLIONNE NARADAAZZBLG 154 -3
12 B 729 GET DOWN ONIT WAYMANTISDALE RENDEZVOUS 150 26
[l 13 10 IFIAIN'T GOT YOU ERICDARILS NARADAMAZZBLG 144 12
a T 9  MILDRED'S ATTRACTION JOYCE COOLING NARADA JAZZ/BLG 142 vE
= [ SAY IT'S SO RICHARD ELLIOT ARTIZEN 1'35 -2
"8 % 8  STREET TALK DANSIECGEL NATVELANGUAGE ~ TB7 W
'ﬂ ] 3 IT'S TOOLATE MICHAEL LINGTON RENDEZVOUS T3] =3
@ 22 ; 9  GIRLINTHE RED DRESS GREGG KARUKAS TRIPPINNRHYTHM 130 +14
@ ? 2 IT'SALL RIGHT AARONNEVILLE BURGUNDY 129 +29
Pl £ 11 GEORGY PORGY NI BAWTSR 128 9
21 EEII G1VE ME THE REASON ik whaLm RENDEZVOUS 128~ +58
22 gl 4 HEART OF THE MATTER iNDIA.ARIE UNIVERSAL MOTOWN 120 6
(23] 23 15 FELIXTHE CAT GREG ADAMS RPA . JE. O
24 2& 5 SMOKE N' MIRRORS LEE RITENOUR PEAK/CONCORD Hz ]
a _:ED " 2 ESCAPE.M BRICKMAN FEATURING MARC ANTOINE SLG jii] +13
28 WG £ MONTAUK MOON MATT MARSHAK NUANCE ~ WIE 24
27 FFs | 20 EASY DOES IT oLISILK TRIPPIN'N' RHY THM o7
[ 25] m WAY UP WAYMAN TISDALE RENDEZVOUS 107 +31
b 15 PASSION DRIVE 5088Y LYLE HEADSUP 1O 1

IBEE‘{

oA
&

BINGO JINGO THERIPPINGTONS

PEAK/CONCORD 03 -16

FOR WELE LMUIRG DCTOEER 25, 2006

‘Be honest. If
your audience
tunes away, are
they really
going to miss
something
special?’

—Mike Vasquez

www americathradiohistorv com

Vasquez asks, “Is your station exciting and unpredictable?
Does that same Marvin Gaye song come up every day and a halt?
Do vou really believe Pls are saying, "Wow. | love hearing
“What's Going On’ every day? Uh, no. KIFM plays that and
other Marvin Gaye songs, but they're packeted and well man-
aged so that when they do play. they really sound special.”

When was the last time you played Bob Marley’s “Could You
Be Loved™ or Brian Setzer's “Jump Jive and Wail™? Vasquez
insists that the right introduction makes songs like these work.
They add unpredictability, too. “Be honest.”™ Vasquez says. "It
your audience tunes away, are they really going to miss some-
thing special?™

Vasquez challenges PDs to try this next Friday afternoon: Have
your jock say, “Bob Marley isn't jazz, he's reggae. | know that,
you know that. But we all grew up with his music and i¢'s Friday.
What's wrong with a litde Marley, huh? Turn it up and enjoy.”

Vasquez is adamant regarding variety. “If 70%-75% of AQH
shares come from Pls and you play the same-old, same-old to
keep them coming back. you're heading in the wrong direction,”
he says. “"We have enough gold-based songs to play ditterent
songs and deep album tracks, surround them with gold and be
fine, better yet, exciting. Listeners tune in to be entertained—
entertain them.™

Done right, imaging is essential. “Smoothing out your work-
day™ has been replaced. Today, KIFM is “jazzin’ up the workday.™

Got marketing? Vasquez is perplexed by the fact that smooth
jazz has long been pitched to radio operators as inexpensive to
operate. He says that any tormat is inexpensive if you don’t spend
money on it, but don’t expect great results unless you properly
invest in a station. He feels fortunate and gratetul that Lincoln
Financial Media understands the importance of marketing and
offers ongoing training tor programming and sales employees. “[f
everyone on statt doesn’t completely understand the playbook,
you're going to get beat. The only thing you have to lose is, well,
your station and format.

“Quit playing it so dammn safe and bring back the fun and

excitement to radio betore it's too late.” RR

THERE'S MUCH MORE @ www.RadioandRecords.com
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yo TITLE ERTIFICATION STATUS PLAYS UDIZNCE L —— N TG PLAYS
£5  arTiST IMPRINT / PROMOTION LABEL ™ +-  MILLIONS RAMZ e B e P e A
1 8 WELCOME TO THE BLACK PARADE NO. 12 WKS) Y 1995 +84 9352 1 REVELATIONS 333/47 THE NEW TRANSMISSION 161/5
MY CHEMICAL ROMANCE REPRISE i Audioslave Lastprophets
THROUGH GLASS (INTERSCOPE/EPIC) (COLUMBIA)
STONE SOUR ROADRUNNER/DIMG 1814 +47 | .78 i 3 MOST ADDED TOTAL STATIONS: 32 TOTAL STATIONS: 17
WHEN YOU WERE YOUNG
657 -93 883 2 FOR US 286/7  LAZYEYE 148N
. THEKILLERS ISLAND/IDIMG Pete Yorn Silversun Pic<ups
THE DIARY OF JANE (RED INK/COLUMBIA) (DANGERBIRD)
BREAKING BEN JAMIN woywoop 1940 +30 7416 5 TOTAL STATIONS: 2D TOTAL STATIONS: 12
ANNA-MOLLY
1621 +204 7.675 4 TAKING BACK CONTROL 248/48 DROWN YOU OUT 14377
INECROS IMMORTAL/EPI 3 TITLE NEW Sparta Crossfade
CALL ME WHEN YOU'RE SOBER N 1593 29 5888 9 __ARTIST/LABEL ~ STATIONS (HOLLYWOOD) (COLUMBIA)
EVANESCENCE WIND-UP = < I ) SNOW (HEY OH) 19 TOTAL STATIONS: 40 TOTAL STAT ONS: 18
TELL ME BABY = Red Hot Chili Peppers
REDHOT CHILI PEPPERS warnerpRos. 1491 180 6646 7 (WARNER BROS.) BONES 21043 MEDS o 12317
o 4 B — —_—— AR A O KR KR A The Kitlers Placeho Featuring Alison Masshart
1299  +41 5044 13 WARQ, WBCN, WBRU, WGRD, WLRS, (ISLAND/IDJMG) (ASTRALWEFKS)
T00L TOOL DISSECTIONAL/VOLCAND/ZOMBA = wv_ura, T s e ARSI 27 R T BTN 20
LIPS OF AN ANGEL N - WWOC, WXRK, WZJO
HINDER UNveRsaLRePUBLIC 1285 +24 5457 12 = :O'CES 169/13 55‘:([; MY MIND 122720
I -} aosin e Killers
ANIMALYIAVE BECOME o 1281 23 584 10 The Killers (CAPITOL) (ISLAND/IDIMG)
j (THREEIDAVSGRAGH JIVE/ZOMBA L (ISLAND/IDIMG) TOTAL STATIONS: 24 TOTAL STATIONS: 8
CHASING CARS r KFTE. KITS, KRBZ, KROQ, WBRU, WCYY,
SNOW PATROL POLYDOR/ASMANTERSCOPE 1222 *75 6703 6 WGRD, WLUM, XETRA
FACE DOWN r I S
THE RED JUMPSUIT APPARATUS vron 1190 +88 - 1:']92 - 1 SI:RL'GHT g
THE KILL (BURY ME) R (WARNER BROS.)
30 SECONOS TOMARS MMORTALVIRGN 14T 39 |RELER @ KCXX, KITS, KRBZ, KXRK, WPBZ, WTZR,
LOVE LIKE WINTER r welo

m7 +107 5.570 n

AF) TINY EVIL/INTERSCOPE FROM YESTERDAY 7
TO BE LOVED 30 Seconds To Mars
PAPA ROACH BLToNAUGEFFeN  10B5 *15 3‘883_ 2 IMMORTAL/VIRGIN}
WAQZ, WFXH, WNFZ, WTZR, WXEG,
jPE![JT YOUR MONEY WHERE YOUR MOUTH IS o 1065 -266 3.241 19 WZI0, WZNE
ATLANTIC | 50 =
NAUSEA MARTYR 5
BECK wremscope 1016 73 S5 © Depeche Mode
HERE IT GOES AGAIN (MUTE/SIRE/REPRISE)
@ 0KTO I (Ap”ﬂ 928 +47 3800 B KJEE, KNXX, KXRK, WGVX, WWCD
LEVEL PHANTOM LiMB R 4
@ THE RACONTEURS THIRD MAN/VZ o2 <D BIES i 2 The Shins
HOLE IN THE EARTH (SUB POP)
@ DEFTONES MaveRCkREPRISE OB *23 3045 21 KBZT, KNDD, KRBZ, Sirius Alt Nation MOST
LAND OF CONFUSION T TTAKING BACK CONTROL 4
2 DISTURBED REPRISE 829 23 ”3‘]83 -3 20 Sparta INCREASED
. THE SAINTS ARE COMING & N 2 o o (HOLLYWOOD) PLAYS
U2 & GREEN DAY ISLAND/INTERSCOPE/REPRISE i KNXX, KTBZ, KUCD, WCYY
— . INCREASE IN
. INTO THE OCEAN 741 +23 2529 26 WHEN YOUR HEART STOPS PLAYS
BLUE OCTOBER UNIVERSALMOTOWN ™™ . BEATING &
WHEN YOUR HEART STOPS BEATING (+44)
O (o) NTERscope 704 *73 2780 22 (NTERSCOPE) +227 STARLIGHT
(5] HATE (I REALLY DON'T LIKE YOU) Bl .: D N R RPN gi Muse (Warner Bros.)
i PLAINWHITET'S FEARLESS/HOLLYWOOD i OHI GRAVITY A SIAN +33, KJEE +18, KITS +16, WBTZ +16, WHTG +15,
o i Wt - KXRK +¥, WWCD +12, WPBZ +10, WCYY +10, KNDD +8
@ GONE DADDY GONE T Ge .53 2405 27 Switchfoot )
GNARLS BARKLEY DOWNTOWN/LAVA/ATLANTIC i : {COLUMBIA) + 20 4 ANNA-MOLLY
FROM YESTERDAY =P KBZT, Sirius Alt Nation, WEQX, WGRD &
©® EROMNESNER aoravmen 564 72 25682 25 — Incubus (mmortal/Ep c)
. LYING IS THE MOST FUN A GIRL WRWK +17, WAQZ +¥, KNXX +T3, KROQ +T3, KJEE +10,
28 KNIGHTS OF CYDONIA ; 192 3797 17 CAN HAVE WITHOUT TAKING WKQX +10, WEND +3, WXHR +8, KROX +8, WBTZ +7
MUSE WARNERBROS. 001 C 3. HER CLOTHES OFF 4
J = = =" Panic! At The Disco SNOW (HEY OH
e NHEWAR 538 +110 1266 34 (DECAYDANCE/FUELED BY - ( - )
ANGELS AND AIRWAVES SURETONE/GEFFEN RAMEN/LAVA/ATLANTIC) Red Hot Chili Peppers (Warner Bros.)
WWDC +23, WAQZ +17, KFRR +16, KHBZ +15, WBTZ +15,
@ ?Ab'lﬁmc’“ THE GLORY OF LOVE oo 507 22 0833 - RCOWENXIWRBZIWIVDE KROX +12, WJBX +1L, SIAN +10, WRWK +10,KROG +9
SNOW (HEY OH} MOST ADDED r
REDHOT CHILI PEPPERS waRNERBROs, 488 +202 2574 24 ::}SOM YdEiTEARD?IY s
. - econds 1o ars [Immortal/Virgin,
STARLIGHT MOST INCREASED PLAYS 465 +227 1946 31 WETZ +15, KMYZ +14, WAQZ +TI, KDGE +10, XETH +10,
MUSE WARNER BROS. KNXX +10, WZNE +9, KFTE +3, WLRS +8, WRZK +7
LYING IS THEMOST FUN A GIRL CAN HAVE WITHOUT TAKING HER CLOTHES OFF 1Y BT T
PANIC! AT THE DISCO DECAYDANCE/FUELEDBY RAMENILAVA/ATLANTC 405 *107 2']797 o) PAIN
LIAR (IT TAKES ONE TO KNOW ONE) 449 43 3.967 R Three Days Grace |ive/Zomba)
TAKING BACK SUNDAY WARNER BROS. v KXTE +¥4, KDGE +T3, WZNE +12, KQRA +12, WSUN +9,
PAIN = WXDX +3, WROX +8, KMYZ +7, WFXH +5, WRR +5
T 433 +118 1.480 32
HREE BAYS GRACE JIVE/ZOMBA ADDED AT...
NO CONTROL 105,
PEPPER vocowEnsTwesT 423 *23 Liee? | ey MWG v| xMN UnanEs o L
GOODBYE E inneapolis,
_ ARMY OF ANYONE THE FIRM __357 20 1285 33 PD: Chris Rahn
z } Depeche Mode, Martyr, 16
;EN?IT%'V(ﬁNS UNIVERSALMOTOWN (5952 +2 0.890 - Panic! At The Disco, Lying Is The Most Fun
, 3 A Girl Can Have Without Taking Her Clothes
TEARS DON'T FALL 335 4 069 - oftf, 10 FOR WEEK ENDING OCTOBER 29, 2006
BULLET FORMY VALENTINE TRUSTKILL/JIVE/ZOMBA FOR MORE STATIONS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
dg;sg[:g;‘n TEERTHIER MODULAR/INTERSCOPE 335 -36 0.973 40 73 alternative and 26 Canada rock stations are electronically monitored by Nielsen Broadcast Data

Systems 24 hours a day, 7 days a week. () 2006 VNU Business Media, tnc. Al rights reserved.
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TITLE CERTIFICATIONS
ARTIST IMPRINT / PROMOTION LABEL
LAND OF CONFUSION NO. 1(3WKS)

DISTURBED REPRISE
THE POT

TOOL TOOL DISSECTIONAL/VOLCANO/ZOMBA
THROUGH GLASS

STONE SOUR ROADRUNNER/IDIMG

THE DIARY OF JANE

 BREAKING BENJAMIN HOLLYWOCD
HEROES

SHINEDOWN ATLANTIC
SHINE DOWN

GODSMACK UNIVERSAL REPUBLIC
ROCKSTAR

NICKELBACK ROADRUNNER/IDIMG
CALL ME WHEN YOU'RE SOBER

EVANESCENCE WIND-UP
TO BE LOVED

PAPAROACH EL TONAL/GEFFEN
GOODBYE

ARMY OF ANYONE THE FIRM
ANIMAL | HAVE BECOME

THREE DAYS GRACE JIVE/ZOMBA
TELL ME BABY

REDHOT CHILI PEPPERS WARNERBROS.
PAIN

THREE DAYS GRACE JVE/ZOMBA
LIPS OF AN ANGEL

HINDER UNIVERSAL REPLBLIC
FULLY ALIVE

FLYLEAF OCTONE/J/RMG
REVELATIONS

AUDIOSLAVE INTERSCOPE /EPIC
VICTIM

EICHTEEN VISIONS TRUSTKILL/EPIC
SEIZE THE DAY

AVENGED SEVENFOLD HOPELESS/WARNER BROS.
HOLE IN THE EARTH

DEFTONES MAVERICK/REPRISE
COMING UNDONE

KORN VIRGIN
NEXT 2 YOU

BUCKCHERRY ELEVEN SEVEN/LAVA/ATLANTIC
ANNA-MOLLY

INCUBUS IMMORTAL/EPIC
POLITICS

KORN VIRGIN
FALLS APART

HURT CAPITOL
PUT YOUR MONEY WHERE YOUR MOUTH IS

JET ATLANTIC
HOW LONG

HINDER UNIVERSAL REPUBLIC

TEARS DON'T FALL

BULLET FOR MY VALENTINE TRUSTKILL/JIVE/ZOMBA
DEVIL'S GOT A NEW DISGUISE

AEROSMITH COLUMBIA
DROWN YOU OUT

CROSSFADE COLUMBIA
WHEN YOU WERE YOUNG

THE KILLERS ISLAND/IDIMCG
LET IT ALL BLEED OUT

ROB ZOMBIE CEFFEN
BORN TO LEAD

HOOBASTANK ISLAND/IDIMG
TAKING BACK CONTROL

SPARTA HOLLYWOOD
JOKER AND THE THIEF

WOLFMOTHER MODULAR/INTERSCOPE
ORIGINAL FIRE

AUDIOSLAVE INTERSCOPE/EPIC
LADIES AND GENTLEMEN MOST INCREASED PLAYS

SALIVA ISLAND/IDIMG
WELCOME TO THE BLACK PARADE

MY CHEMICAL ROMANCE REPRISE
WHISPERS IN THE DARK

SKILLET LAVA/ATLANTIC
THE ENEMY MOST ADDED

GODSMACK UNIVERSAL REPUBLIC
SIMPLE SURVIVAL

MUSHROOMHEAD FIl THY HANDS/MEGAFORCE

PLAYS AUDIENCE
™ */- MILLIONS RANK
1544 -55 6.130 1
1445- +39 5019 4
T}g _-6;— _5.567 727
:287) =34 - 5.237 37

ov e a7 s
‘—1_(;9;‘ -138 4.037 7
1089 -32 4.0 6
]0;09 +67 3:&91 9
1024 +6 3395 10
865  +120 2.552 13
846 -28 3.990 8
7 837 T}; 2.810 12
784 +131 N 2.545 | 4
77;1. ‘_-67 ;.ZA; . il
760 -52 2137 16
680 ) +87 ] 1.823 18
647 -29 1.494 2
' 64; i -9 1606 20
g)] +17 —71.;62 25
: 590 7 -50 2448 15
’—5~85 +4 ‘ 1.894 17
572 +2 1225 28
558 +21 1337 27
_551 +1 1455 22
532 -50 1.655 19
497 4168 1347 26
387 -58 0.8517‘ 32
378 +2 1405 24
B8 +31 0.703 34
300 +31 1191 29
296 b4 0633 36
285 +46 “ 0.70; 35
2772 +43 7 0.413 -
24 38 osss 3
247 -37 1408 23
245 +194 0.970777 30
221 +17 0556 38
196 +22 0.429
- 190 +170>6 V 6.821: 33
189 =5} 0.312 -

TITLE NEW
ARTIST / LABEL STATIONS
THE ENEMY 18
Godsmack

(UNIVERSAL REPUBLIC)

KBPI, KFRQ, KH.O, KLAQ, KOMP, KQRC,
KRZR, WBSX, WBUZ, WBZX, WCCC, W10,
WKLQ, WRTT, WRXW, WWBN, WYBB,
WZOR

LADIES AND GENTLEMEN 18

Saliva

(ISLAND/IDJMG})

KBPI, KFRQ, KHTB, KIOZ, KRAB, KUPD,
KZRQ, WBZX, WCCC, WCHZ, WQXA,
WRXW, WTKX, WWBN, WXTB, WXZZ,
WYBB, WZOR

SNOW (HEY OH) 12
Red Hot Chili Peppers
(WARNER BROS.)
KAZR, KBER, KILO, KOMP, WBUZ, WBZX,
WIIL, WJJO, WQXA, WRTT, WTPT, WyBB

PAIN 4
Three Days Grace

(JIVE/ZOMBA}

KAZR, KRAB, WWWX, WXTB

HELL AND HIGH WATER 4
Black Stone Cherry

(IN DE GOOT/ROADRUNNER/IDMG)

KDJE, WNOR, WWBN, WXQR

MY CURSE 3
Killswitch Engage

(ROADRUNNER/IDJMG)

KRAB, WKLQ, WRTT

BORN TO LEAD 3
Hoobastank

(ISLAND/IDJMG)

WBSX, WQXA, WTFX

TALK TO HER 3
Priestess

{RCA/RED INK)

KFRQ, WBUZ, WJJO

HOW LONG =)
Hinder

(UNIVERSAL REPUBLIC)

KBPY, WRXR, WTPT

GOING IN BLIND 3
P.0.D.

(RHINO/ATLANTIC)

KHTB, KLAQ, WJJO

ADDED AT...

KHTB

Salt Lake City, UT

94.97 4 THE BLAZE

PD: Kayvon Motiee

MD: Roger Orton

Saliva, Ladies And Gentlemen, 3
P.0.0., Going In Blind, 1

TITLE
ARTIST / LABEL

HELL AND HIGH WATER

Black Stone Cherry

(IN DE GOOT/ROADRUNNER/IDJMGT

TOTAL STATIONS:

THE SAINTS ARE COMING 162/2S

U2 & Green Day

(ISLAND/INTERSCOPE/REPRISE)

TOTAL STATIONS:

THE THEFT
Atreyu

(VICTORY}

TOTAL STATIONS:

MY CURSE
Killswitch Engage

(ROADRUNNER/IDJMG)

TOTAL STATIONS:

DEVIL'S GOT A
HOLDA ME

The Colour
(RE:THINK/EMR)
TOTAL STATIONS:

NEW AND ACTIVE
PLAYS TITLE PLAYS
/GAIN ARTIST / LABEL /GAIN
171/36 INSURMOUNTABLE 124/31
Mercy Fall
[ATLANTIC)
22 TOTAL STATIONS: 15
THE NEW TRANSMISSION 101/26
Lostprophets
(COLUMBIA}
16 TOTAL STATIONS: 4
153710 BEER! 97/6

Psychostick
(ROCK RIDGE)
17 TOTAL STATIONS: 18

134/58 SNOW (HEY OH) 93/68
Red Hot Chili Peppers
(WARNER BROS.)
30 TOTAL STATIONS: 16
TALK TO HER 85/22
130/32 Priestess
(RCA/RED INK)
TOTAL STATIONS: 12
28

LADIES AND GENTLEMEN
Saliva (sland/IDIMG)

KRAB +17, KXXR +13, KISW +13, KZRQ +12, WTKX +12,
WXZZ +1l, WTFX +10, KIOZ +10, KBP! +10, KQRC +9

HOW LONG

Hinder (Universal Repubiic)

WZOR +21, KZRQ +20, WCHZ +19, KRXQ +18, KBPI +15,
WRXW +14, KILO +12, KLAQ +7, KOMP 7, WRXR +6

PAIN

Three Days Grace (Jive/Zomba)

KHTB -15, WXTE +1), KNCN +10, KISW +10, WRTT +,
WOHZ +8, WWWX +7, WRAT +7, W 1JO +6, WTPT +6

GOODBYE

Army Of Anyone (The Firm)

KOMP +19, WL +16, WZOR +12, WRAT +T1, KISS +5,
KRAB +8, WYBB +8, KRZR +8, WCHZ +7, WKLQ +7

THE ENEMY

Godsmack (Universal Republic)
KUPD +19, WXQR +18, WIIL +14, KISW +13, KBP! +13,
KRZR +11, KHTE +8, KHTQ +6, WAAF +6, KZRQ +5

FOR WEEK ENDING OCTOBER 29, 2006
LEGEND: See legend to charts in charts section for rules and symbol explanations.

58 active rack stations are electrorucally rmonitored by Nielsen Broadcast Data Systems 24
hours a day, 7 days a week. (c) 2006 VNU Business Media, inc. All nghts reserved.

45

“Of the half dozen research firms that I've been involved with in the past ten years,
I've found BA to be the most responsive to my needs.
BA does the test one night, and the next morning the station is seeing the results and making the changes in Selector.

___IF there's anyone else that can turn research around that quickly then I'll bet they got the idea from BA.”

BROADCAST ARCHITECTURE®

www.broadcastarchitecture.com  818.461.8016

E. Curtis Johnson
Program Director
KALZ & KRZR / Fresno

NOVEMBER 3, 2006

THERE'S MUCH MORE @ www.Rad IRecords.con
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wg X NIELSEN BDS NEW AND ACTIVE
EE TITLE CERTIFICATIONS PLAYS AUDIENCE — BAYS TITLE PLAYS
28 ARTIST (MPRINT / PROMOTION LABEL  TW +/-  MILLIONS RANK BT pp— e R o e o
1 1€ ROCKSTAR NO. 1(7 WKS) 35] +2 1.495 53 THRILL OF IT 41/6 HOW LONG 33/9
‘  NICKELBACK - - ROADRUNNER/IDIMG - ? Robert Randolph & The Family Band Hinder
THROUGH GLASS g (WARNER BROS.) (UNIVERSAL REPUBLIC)
2‘_ STONE SOUR ROADRUNNER/IDNMG 20 | g ) 1.557 2 MOST ADDED TOTAL STATIONS: 6 TOTAL STATIONS: 9
7 DEVIL'S GOT A NEW DISGUISE 300 31 1.500 1 HELL AND HIGH WATER 39/0 OUR COUNTRY 2719
AEROSMITH COLUMBIA Black Stone Ch John Mell
3 IPS OF AN ANGEL N (u;3 :DE GS’C‘;T/RS:(YJRUNNER/IDJMG] (SNTVE;S;"LHR?:UBLIC]
= L : .
2{ HINDER UNIVERSAL REPUBLIC 2597 2 3 gE ° i TOTAL STATIONS: 6 TOTAL STATIONS: S
E8 ANIMALIHAVE BECOME wezowss 225 410 0885 9 GOODBYE 34/5  WALK 2773
|- = AL S S — —_ TITLE NEW Army Of Anyone Avenged Sevenfold
16 HEROES 26 22 0562 IS ARTIST / LABEL STATIONS (THE FIRM) (ROADRUNNER/IDIMG)
____ SHINEDOWN ATLANTIC  —7 % . THE ENEMY 2 TOTAL STATIONS: 9 TOTAL STATIONS: 1 r
SAVING GRACE A Godsmack
2z TOMPETTY AMERICAN/WARNER BROS. IZ_OS £ il i ]'28} : 3 (UNIVERSAL REPUBLIC)
CRAZY BITCH AL WIS
3 193 -14 0649 13
s I::C;CHE;RY . ELEVEN SEVEN/LAVA/ATLANTIC - SNOW (HEY OH) 2
'S NOT ENOUGH - Red Hot Chili Peppers
i 7 THE WHD UNIVERSALREPUBLE B0 2 12 (WARNER BROS.)
WDHA, WMMR
7 ;;'J%g‘ CONFUSION wemse 180 10 0646 14 Ui s
. DANI CALIFORNIA K2 P .
o E Audioslave
_3_0' RED HOT CHILI PEPPERS WARNER BRDS. vy 4 o (|;TIERS;CVQPE/Ep|c)
THE DIARY OF JANE KCAL, weBs
20 GREAKING BENJAMIN HOLLYWODD / = 0‘792, Il =
.o SHINE DOWN oy ;
B Three Days G
19" Consmack UNVERSALREPUBLIC 9B I 0521 19 C J,\r,?,z;;;;“
TELL ME BABY WBBB, WDHA
13 REDHOT CHILIPEPPERS WARNER BROS. 157 % oy ©
b o HELL AND HIGH WATER 1
5 THE SAINTS ARE COMING 16 5 0871 10 Black Stone Cherry
_ U2&CREENDAY ISLAND/INTERSCOPE/REPRISE : e (IN DE GOOT/ROADRUNNER/IDMG)
CALL ME WHEN YOU'RE SOBER N KMOD
g e wop SEEH S S © VoKWY NAME T
s gl;;g; THIS HEART 99 +5 0.476 20 Chris Corneli
(<1} HIDEQUT/CAPITOL (INTERSCOPE)
THE POT WZZ0
j 700U TOOL DISSECTIONAL/VOLCANO/ZOMBA g = S 038 22 5 oot e
6 QRIGINAL FIRE 87 - -3 0235 30 E;‘ F Day i
AUDIOSLAVE INTERSCOPE/EPIC ;
2=t o= S (1SL AND/REPRISE/AINTERSCOPE)
PUT YOUR MONEY WHERE YOUR MOUTH IS WROV
12,,, JET ATLANTIC 82 = '20_ ) g2 B MOST
REVELATIONS OUBICOUNTRY 1
3 67 +11 0.9 - John Mellencamp INCREASED
AUDIOSLAVE INTERSCOPE/EPIC =
e (UNIVERSAL REPUBLIC) PLAYS
3 FLIRTING WITH TIME 66 +9 0280 27 KLDS
| TOMPETTY AMERICAN/WARNER BROS. d — e —
[ o THIS IS HALLOWEEN i
NEXT 2 YOU i
W BlckeHERRY ELEVEN SEVENILAVAATLANTIC OO S ECZEER 26 perdlioMagson
" TOBELOVED » o e e o -
T paparoac eLTONALGEFFEN OO % __9'298 =N +19 OUR COUNTRY
6 DEVIL'S GOT A HOLDA ME 56 +8 0.129 R John Mellencamp (Universal Republic)
THE COLOUR RETHINK/EMR . KLOS +8, WROV +6, WONE +2, KSHE +2, WKQQ +]
JOKER AND THE THIEF N LORED AT
3 _19'_ WOLFMOTHER MODULAR/INTERSCOPE = = Dl WXMM +]7 THIS IS HALLOWEEN
i - Norfolk, VA Marilyn Manson (\alt Oisney)
LA G COMING UNDONE 53 +16 0.105 - ore KCAL +x{ WAQX +2, WDHA +1, WGIR +}, WHJY +1,
KORN VIRGIN - PD. John Shomby WIOT +1
WAIT FOR ME MD: Zak Tyler = —— -
17 gogsecer HIDEOUT/CAPITOL B2 i 553 ) 17 | Disturbed, Land Of Confusion, 0 COMING UNDONE
YOU KNOW MY NAME Korn (Virgin)
_3_ CHRIS CORNELL INTERSCOPE 46 *? ) 0.300 337 KCAL +15, rg{j‘x +1, WRKZ +1
RIDE THE RIVER FOR MORE STATIONS GO TO: -
3 L CAE&ERCCLAPTON ouckmepRsE 49 a2, Peoly 12 www.RadioandRecords.com ;-IhERgES
inedown {Atlantic)
o ’ - WXEX +4, WXMM +4, KTUX +3, WIOT +3, KMOD +3,
WROV +2, KZRR +|, WVRK +1, WAQX +], WZZO +
RECURRENTS L= ok e -
REVELATIONS
= x Audioslave (nterscape/Epic)
g g KCAL +8, WOHA +3, WKLC +2, WAQX +2, WBBB +1,
N TITLE PLAYS el TITLE PLAYS WEIeWVBZY
[Sl  ARTIST/IMPRINT / PROMOTION LABEL ™ w Bl ARTIST/IMPRINT / PROMOTION LABEL ™ Lw
PARANOID & ANOTHER BRICK IN THE WALL (PART I}
BLAZK SABEATH (WARNER BROS.) 133 124 PINK FLOYD [COLUMBIA) 413 |28
SWEET EMOTION LA GRANGE
AERDISA ITH COLUMBIA) 127 | ]?8 22 TOP (LONDON-SIR?) B s L2
BACK IN BLACK SWEET HOME ALABAMA
AC/BC (£ TCC/ATLANTIC) 124 122 LYNYRD SKYNYRD (MCA/UME} s 125
SWEET CHILD 0" MINE 123 137 BLACK DOG 16 120 FOR WEEK ENDING OCTOBER 29, 2006
GUNE N’ R0<S (GEFFEN) B LED ZEPPELIN (ATLANTIC) LEGEND: See legend to charts in charts section for rules and symbol explanations.
HIGHWAY TO HELL DREAM ON . . N " .
121 ] 4 107 30 heritage rock stations are electronicatly monitored by Nielsen Broadcast Data Systems 24
AGLC(ATLANTIC) AEROSMITH (COLUMBIA) hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.

LIST CONTINUED FROM PAGE 42.
SONG TITLE ARTIST NAME CERTIFICATION

BDS CERTIFICATIONS SEPTEMBER 2006 AU P Ll Chingy Feat. Tyrese
BRING IT ON HOME Little Big Town
The fo lowing are singles Nielsen Broadcast Data Sys- FAR AWAY Nickelback ROADRUNNER/IDJMG

tems racently recognized for certified airplay of 100,000 A LITTLE TOO LATE Toby Keith SHOW DOG NASHVILLE

or mdrz spins. The detection totals account for all spins on LIFE AIN'T ALWAYS BEAUTIFUL Gary Allan MCA NASHVILLE
Nielsen Broadcast Data Sytems’ monitored panel of more ~ LEAVE THE PIECES The Wreckers MAVERICK/WARNER BROS./WRN 108,600

WHO AM | Casting Crowns BEACH STREET/REUNION/PLG

as well as airplay on monitored satellite stations and radio " CRN. WILDFLOWERS A siungson A s
play TAKE YOU OUT Luther Vandross JIRMG

0 k& f
networks\ The totals cover the period from a title’s release 0 Lionel Richie ISLAND/IDJMG
througn September 30. SHE WAS Mark Chesnutt COLUMBIA NASHVILLE

than 1,5C0 stations in 155 markets across US and Canada,

THERE'S MUCH MORE @ www.RadioandRecords.com NOVEMBER 3, 2006
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» KT TUNSTALL'S “OTHER
SIDE OF THE WORLD” MOVES 12-

8 AND CAPS OFF THREE
CONSECUTIVE SONGS WITH
“WORLD" IN THE TITLE.

TRIPLE A

B =
E 3 ng
: BRI TRIPLE A INDICATOR <
£ 23 arTIST IMPRINT / PROMOTION LABEL ~ TW +/-
& 1 1 8 SOMEDAY BABY BOBDYLAN oLumBA - 639 -9
‘2 14  THREE MORE DAYS RAY LAMONTAGNE RCARMG 607 -8

10 SHOUT OUT LOUD AMOS LEE

4 BLUENOTE/BLG 586 +26
- .

9 THRILL OF IT ROBERT RANDOLPH & THE FAMILY BAND WARNER BROS. 585 +]

6 4 RIDETHE RIVER J.J CALE&ERICCLAPTON
5 18 WAITING ON THE WORLD TO CHANGE JOHN MAYER
9

OUCK/REPRISE 535 +12

AWARE/COLUMBIA '—'507 -30
6  SEE THE WORLD COMEZ ATO 501 +39
2 7  OTHER SIDE OF THE WORLD KT TUNSTALL RELENTLESSIVRGIN 459 +44

|- - - e

S MY WAY LOSLONELY BOYS ONE HAVEN/OR/EPIC 437 +15

The music of the Band is celebrated with a new tribute

000 - 000 -

BOO BOO WAX/ANTI-/EPITAPH ) 306 -54
SATELLITE CUSTER REPRISE 294 -23
EASY BARENAKEDLADIES

~
W

17 1 KNOW I'M NOT ALONE MICHAEL FRANT) AND SPEARHEAD
73 5

2,

E d I H BE h | 10 M FILL ME UP SHAWNCOLVIN NONESUCH/REPRISE is | -Slv
n N FORUS PETE YORN REDINK/COLUMBIA 420 -18
n ess I g way ‘ 2 13 LITTLE PERENNIALS INDICOGIRLS HoLLYwoon 377 <27
3 16  GETITLIKEYOULIKEIT BENHARPER VRGN 373 107
-19 3 FLIRTING WITH TIME TOMPETTY AMERICAN/WARNER BROS. 368 +38
§ E{CT 4 LOVE YOU IN THE FALL PAUL WESTERBERG  LOSTHIGHWAY i 7‘36{_ +25
48. 10 I'MALL RIGHT MADELEINE PEYROUX ROUNDER 358 +6
Y8 17 8 ANYTHING'S POSSIBLE JONNY LANG ASMINTERSCOPE 349 -4
‘ 26| 3 NEW SHOES PAOLONUTINI ATLANTIC 340 +49
ER % 14 CHASING CARS SNOW PATROL POLYDORIAGM/NTERSCOPE 340 -20
_J 0 h n S C h oen b e rg er 20 EF THE ROAD TOGILA BEND L0SL0S0S MAMMOTHIHOLLYWOOD 323 _7 3
X 23 7  OUTLOUD MDY SMITH VANGUARD 319+
JSehoenberger@Radioand Recardstcom g 128 T2 WHODIVIDED J0aN 0SBORNE VANGUARD 318 +50
= A
=

nless you are of my generation, it mav be hard to appreciate how 2%
DESPERATION/NETTWERK
BRUSHEIRE/UNIVERSAL REPUBLIC 274 -30
ATIANTC 264 +25

INTERSCOPE 34

RGARMG 255 15

0EROUNDER 253 33

unique and amazmg the music of the Band was when it was 25 RS
24 15 HOTCOOKIN'C.LOVE

@ m I WILL FOLLOW YOU INTO THE DARK DEATHCAB FOR CUTIE
25 7  NAUSEA geck

pCl 28 8  BACK TOGETHER CITizen COPE

30 z]—x_ 9 GOLDEN DAYS THE DAMNWELLS

FOR WEEK ENDING OCTOBER 23, 2006

released. At a time when rock music was getting more outra-

[.8]
o
)
&

geous, more improvisational and much louder, along came an act

i)
~

W

N
o

that reached back into America’s musical roots 111 a wav that

scemed quaint and almost anachronistic.
Having onginally plaved with Canadian act Ronnie Hawkins & the Hawks,
Robbie Robertson, Garth Hudson, Levon Helm, Rick Danko and Richard Manuel

would later become the backing band for Bob Dylan dunng the period when he

S

would turn the tolk community on its head by “going electric.” Thelr next step An impressive collection of artists

contributed to “Endless

(sce sidebar).

" A musical celebeation of one of rock’s most semunal yroups
RUCE HORNSEY - THE ALLMAN BROTHERS BAND

[Nm[“ HlEHWAY ELUES rgnvmns GOMEZ / JOSH TURNER

e OSANHE CASH / LEE ANN WOMACK . JOE HENRY
The: musiz 0F TG BN\ L bRING JACKET s maey e

would be to record on their own as the Band, releasing a handtul of brilliant albums Highway”

/
/

between 1968 and 1975, culminating with a farewell concert that was filmed and

recorded, “The Last Walez.”

Thirty years later. the Band’s music endures, and as 4 testament to their creativ-
ity many people have covered their songs over those vears. But surpnisingly. a tor-
mal and fitting tribute has never been done—untl now.

429 Records (part of the Savoy Label Group), under the guidance of executive
producers Steve Fine and Steve Vining, has gathered an impressive collection ot artists
together to make new recordings of some of the Band's most memorable songs tor
a package called “Endless Highway: The Music of the Band.”

“The more we talked about the idea of an act whose songs transcended tme,
space and generations. who other artists loved and respected enough to want to cover,
the Band kept showing up at the top ot each our wish lists,” Fine says.

‘Endless Highway: The Music Of The
Band’ Track Listing

Jack Johnson, “I Shall Be Released”

The Allman Brothers Band, “The Night They Drove Otd Dixie Down™
Death Cab for Cutie, “Rocking Chair”

My Morning Jacket, “It Makes No Difference”

Lee Ann Womack, “The Weight”

Jakob Dylan, “Whispering Pines”

Gomez, “Up on Cripple Creek”

Bruce Hornsby, “King Harvest”

Rosanne Cash, “Unfaithful Servant”

e Sitvoy Labol Graup present

ENGLESS HIGHW!

ifie music of The:

‘You're gonna

walk that
endless

highway/Walk

that highway

till you die/All

you children
goin’ my

way/Better tell
your home life

sweet
goodbye.’

—from ‘Endless

ENOLESS HIGHWAY - THE MIISIC OF THE Bann

Vining, who also serves as president ot
429 Records, adds, “It’s been gratifying to
work with so many established artists but
also the young bands that have such an
appreciation tor the Band’s legacy. Putting
together this project has been a labor of
love for all involved. and I am happy the
music reflects that.”

The album also has the blessing of sur-
viving Band members Robertson, Hudson
and Helm. In fact, several ot the songs were
recorded in Helm's studio in Woodstock, N.Y.—the epicenter
for the creative vears of the Band.

“The Band was and is a huge part ot the heritage of the
Woodstock-area music legacy, and we are excited by the upcom-
ing tribute record,” WDST/Woodstock PD Jimmy Butt says.
“In fact, My Morning Jacket plaved our Mountain Jan concert
in June and then headced right over to Levon Helm's place to
record their contribution.

“T can’t tell vou how many bands come to WDST for inter-
views and immediately ask about the house Big Pink and if
Levon is around. Well, Big Pink is sull here and still pmk,
although the shingles have faded a bit.

“Frankly, the impact the Band has had on rock music can’t

Blues Traveler, ”Rag N_Ia”:a Rag” Highway' be stated loudly enough, and the roster of the tribute record is
1Fe Henfy’ .Bessm ,Sm'th g written by a testament to that fact.”

Guster, “This Wheel's on Fire R bb . Ly .

Widespread Panic, “Chest Fever” obpie Although each of the acts Buff is referring to clearly puts
John Hiatt & the North Mississippi Allstars, “Ain’t No More Cane” Robertson its own stamp on the song it has chosen to record, the acts

Jackie Greene, “Look Out Cleveland”
Animal Liberation Orchestra, “Ophelia”
Steve Reynolds, "Stage Fright”

Josh Turner, “When | Paint My Masterpiece”
Gov't Mule, “The Shape I'm In"”

The Roches, “Acadian Driftwood”

NOVEMBER 3, 2006

WWW america
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have also not strayed too far from the intent and spirit con-
veved by the Band’s original versions. Atter all, 1t is hard
to perform one-upmanship on something that is already a
masterpiece.

429 Records has created a Web site for the project. slgmu-

sic.com/endlesshighway, where fans can stream the songs. RR

THERE’'S MUCH MORE @ www.RadioandRecords.com
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TITLE
ARTIST

 LAST WEEK.
ONCHART

| WEEKS

CHASING CARS
SNOW PATROL

JOHNMAYER

DEATH CAB FOR CUTIE
SOMEDAY BABY
BOBDYLAN

HOW TO SAVE A LIFE
THE FRAY

RIDE THE RIVER

J.J.CALE & ERICCLAPTON

THE SAINTS ARE COMING
U2 & GREEN DAY

THREE MORE DAYS

RAY LAMONTAGNE

FOR US

PETEYORN

COLORFUL

ROCCO DELUCA AND THE BURDEN
ISIT ANY WONDER?
KEANE

THRILL OF IT

ROBERT RANDOLPH & THE FAMILY BAND
SHOUT OUT LOUD

AMOS LEE

SNOW (HEY OH)

RED HOT CHILI PEPPERS

OTHER SIDE OF THE WORLD
KT TUNSTALL

EASY

BARENAKED LADIES

PUT YOUR RECORDS ON
CORINNE BAILEY RAE

SEE THE WORLD

COMEZ

FILL ME UP

SHAWN COLVIN

WHEN YOU WERE YOUNG
THEKILLERS

ANYTHING'S POSSIBLE
JONNY LANC

MY WAY

LOSLONELY BOYS
BALANCING THE WORLD
ELIDT MORRIS

HOT COOKIN'

G.LOVE

SAVING GRACE

TOMPETTY

SATELLITE

GUSTER

IT'S NOT ENOUGH

THE WHO

I'M ALL RIGHT

MADELEINE PEYROUX

GET IT LIKE YOU LIKE IT
BEN HARPER

THINK I'M IN LOVE
BECK

TITLE
ARTIST / IMPRINT / PROMOTION LABEL

SUDDENLY | SEE
KT TUNSTALL (RELENTLESS/VIRGIN]

BEAUTIFUL WRECK

SHAWN MUL_INS (VANGUARD)

NOTHING LEFT TO LOSE

MAT KEARNEY (AWARE/COLUMBIA)

UPSIDE DOWN

JACK JO-NSON (BRUSHFIRE/UNIVERSAL REPUBLIC)

CRAZY
GNARLS BARSLEY (DOWNTOWN/LAVA/ATLANTIC)

N NIELSEN BDS
CERTIFICATIONS

- L K \
*{s DD f 3
BURD A "t
») ») ADPEARA ’J» L &
- i
OP 10 A '-5 W
f & 4
OLOR B 0 LY
L3N
AUDIENCE

WAITING ON THE WORLD TO CHANGE

I WILL FOLLOW YOU INTO THE DARK

IMPRINT / PROMOTION LABEL +/- MILLIONS RANK TITLE PLAYS TITLE PLAYS
— ey ARTIST / LABEL /GAIN ARTIST / LABEL /GAIN
NO. 1{SWKS) 460 2 2133 ] FLIRTING WITH TIME 12072 OUR COUNTRY 76/35
POLYDOR/ASM/INTERSCOPE ’ Tom Petty John Mellencamg
(AMERICAN/WARNER BROS.) (UNIVERSAL REPUBLIC)
AWAREICOLUMBIA D) -60 i 299} 2 MOST ADDED TOTAL STATIONS: 10 TOTAL STATIONS: 12
ATLANTIC 356 0 1.369 6 O VALENCIA! mn3 MANDOLIN MOON 72N9
==n — L . The Decemberists Sister Hazel
(CAPITOL) (CROAKIN' POETS/ADRENALINE)
COLUMBIA e a A]'f Z 2 TOTAL STATIONS: 12 TOTAL STATIONS: 6
EpiC 338 -16 2.085 3 OuUT LOUD 10517 NOTHING IN MY WAY nn9
= . 0y TITLE NEW Mindy Smith Keane
29 +36 1598 4 _ARTIST /LABEL _STATIONS [VANGUARD) (INTERSCOPE)
DUCK/REPRISE =<7 NOTHING IN MY WAY & TOTAL STATIONS: 10 TOTAL STATIONS: 8
Keane
ISLANDANTERSCOPE/REPRISE 220 *6 11085 T (INTERSCOPE) NEW SHOES 98/4  HOLDING ME DOWN 65/10
- KMTT, KTCZ, WBOS, WTTS Paoio Nutini Toby Lightman
282 -31 1.251 7 — = (ATLANTIC) (LAVA/ATLANTIC)
RCARMG 7% SR FIDELITY 4 TOTAL STATIONS: 5 TOTAL STATIONS: 5
Regina Spekt
REDINKCOLUMBA 282 ¢ *2 157 9 N 65T LET IT BE SUNG 77/56  CALL ME WHEN YOU'RE
- b wrd KINK, KMTT, WMMM, WZEW Jack Johnson With Matt Costa And Zach Gill SOBER 55/8
RONwORks 244+ 0908 16 L —i — (BRUSHFIRE/UNIVERSAL REPUBLIC) Evanescence
. == e LET IT BE SUNG 4 TOTAL STATIONS: 1] (WIND-UP)
235 .28 1.8 10 Jack Johnson With Matt Costa And Zach Gill TOTAL STATIONS: Lo
INTERSCDPE 1l (BRUSHFIRE/UNIVERSAL REPUBLIC)
= 7 WCLZ, WCOO, WDOD, WNCS
WARNER BROS. £ 20 S ° e =
s NEW SHOES 3
Paala Nutini
BLUENOTE/BLC _2_"3__ . 7*25 0.922 | 15_ (::&N;a'
KMTT, WCLZ, WCOO
warneREros. 200 - *35 169 B e = e IS .
: i O VALENCIA! 2
5 The Decemberist
RELENTLESS/VIRGIN ]i 7 ] 0581 25 (c:p,fgf_'; -
WCLZ, WMMM
DESPERATION/NETTWERK 187 +16 0872 13 $ -
== ——— R————— LOVE YOU IN THE FALL 2
186 32 0.938 14 Paul Westerberg
CAPITOL .. (LOST HIGHWAY)
ao 1BS 0 059 24 P N -
‘*' = I WHEN YOU WERE YOUNG 2
184 -16 0.711 21 The Killers
NONESUCH/REPRISE (ISLAND/IDIMG)
AIRPOWER WMMM, WZEW
sianonome 77 300 1016 12 -— Tl B MOST
i) T MORNING YEARNING 2
ASM/INTERSCOPE 6% +4 0.519 - Ben Marper INCREASED
L . (VIRGIN) PLAYS
ONE HAVENORIEPIC 156 +38 0.792 18 Sirlus Spectrum, WRNR
HAVEN/OR/EPI - Ll e S
e S L =) COLORFUL 2
UNIVERSAL MOTOWN 153 -18 0.374 = Rocco Deluca & The Burden
:  —— (IRONWORKS)
KTCZ, KWMT ———
BRUSHFIRE/UNIVERSAL REPUBLIC 14? A 3 _O__‘EL 1 +56 LET IT BE SUNG
! Jack Johnson With Matt Costa And Zach
AMERICAN/WARNER BROS. _]43 - i BN 7 ADDED AT Gill (Brushfire/Universal Republic)
- (—\ WRNR +13, KENZ +13, WZGC +1, SISP +10, KTCZ +8, WZEW +2,
RepRISE 198 -2 0.287 - WRNR LR WBOS +1
Baltimore, MD v
owersuresc 135 4 0723 20 i +45 THINK I'M IN LOVE
TR . . Beck (interscope)
128 +2 0.486 - e & R, KPR +9, WRLT +9, WMMM +8, KGSR +7, SISP 47, WXRT +4,
ROUNDER y Ben Harper, Morning Yearning, 10 WNCS +3, WTTS +1
1 9 The Killers, Bones, 6
on 122 28 0429 - MY WAY
FOR MORE STATIONS GO 10 Los Lonely Boys (One Haven/Or/Epic)
wreRscope 120 45 Q66Q 22 www.RadioandRecords.com WCLZ +16, WBOS +11, KFOG +3, WXRV 3, SISP +2, WRLT 42,
WXRT +2, WNCS +1
RIDE THE RIVER
RECURRENTS - J.J. Cale & Eric Clapton (Duck/Reprise)
- WMMM +12, WCLZ +10, WRLT +7, KMTT +5, WRNR +5, KPRI +3,
« KGSR +2, WZEW +2, WBOS +2, WCOO +2
i}
*
PLAYS 'l TITLE PLAYS SNOW (HEY OH)
™ w El  ARTIST / IMPRINT / PROMOTION LABEL ™ w Red Hot Chili Peppers (warmer Bros.)
= — G KPRI +6, KMTT +5, WXRV +5, WTTS +3, WCLZ +3, WMMM +3,
167 158 COU!-p'EAY (CReiTas 99 94 WZEW +3, WNCS +3, WDOD +2, WRLT +2
't SOUL MEETS BODY s
154 103_ DEATH CAB FOR CUTIE (ATLANTIC) 96 . ?E
BLACK HORSE & THE CHERRY TREE
i n2 KT TUNSTALL (RELENTLESS/VIRGIN] 9 88
7 1 —~ ;- FOR WEEK ENDING OCTOBER 29, 2006
n2 g5 RDESNJTEALLEF?P?';IAARNE 5 ] 84 75 LEGEND: See legend to charts in charts section for rules and symbol explanations.
HOT CHILI RS (WARNER BROS.
= N - 5 B SO 23 triple A stations are electronically maonitored by Nielsen Broadcast Data Systems 24 hours a
109 145 OVER MY HEAD (CABLE CAR) a0 day, 7 days a week. Indicator chart comprised of 55 reporters. © 2006 VNU Business Media, Inc.

Ly

THEFRAY (EPIC)
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Dan Turner, Vice President
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Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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other systems seamlessly. The reliability, customer service, and support that the folks at
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CHART LEGEND

Charts are ranked by plays except for

do not count toward the total to date

TITLE PLAYS . g 0
- ARTIST IMPRINT / PROMOTION LABEL W - CUMULATIVE Latin and Country charts which are count. Ties are broken by total plays.
y
MODERN TIMES e > based on audience impressions, com-
BDBDYLAN COLUMBIA . L
L5 aiRONWORT - o g puted by cross-referencing exact times NEW AND ACTIVE:
433+ . . ) )
OEDCROW MEDICINE SHOW NETTWERK of airplay with Arbitron listener data. Songs below the chart threshold that
NASHVILLE o . . .
SOLOMONBURKE shouTiFaCToRY 428 +75 2889 are ShOWIl’lg an increase In plays.
2 THE DEVIL YOU KNOW B 2
£ TODD SNIDER NEW DOOR/UME. ,,398 mv . _._.58,.__<SS _Son|g5 S?ng.ng anflncrease TIES
MIGRATIONS ' in plays (audience for s
THE DS sy SEEE " S Country) over the previ A ith the best plays differential
SEVEN ANGELS ON A BICYCLE — - ountry) over the previous song with the best plays aifterentia
E CARRIERODRIGUEZ sackpocplc >0 0 43T week, regardless of chart movement.  (audience for Country and Latin) over
7 e cACHIZONGS o puatone 3 6 4487 A song will also receive a bullet if its the previous week is ranked first if
R M A N T AN OGO s, M 34 284 percentage loss in plays (audience for  tied with another song on the chart. If
5 BT e oW ANDITHEIGIEY, . e Country) does not exceed the the songs are still tied at this point,
%‘)“ - BAMOT HHOTLNWOOD : percentage of monitored station the title that is being played on the
12 | CHRISKMGHT ) DRIFTER'S CHURCHPRODUCTIONs 220 +35 S downtime for the format. Exempting most stations at that format will be
UNGLORIOUS HALLELUJAH i
| - oackrorcwme 276 4 4260 the Country chart, a song that has ranked first.
: HELLO LOVE been on the chart for more than 20
2 THE BE COOD TANYAS NETTWERK 270 *A n23 ; \
g - — weeks will generally not receive a RECURRENT RULE:
LONG ISLAND SHORES e ., e eneraily _
MINDY SMITH vanGuarD 77 bullet, even if it registers an increase Songs below the top 20 (top 15 for
LEAVE THE LIGHT ON . o s . oM 0
CHRISSMITHER ] scnATbResounps 207 8 2293 in plays. Country titles that decline in ~ Urban AC, Hot AC, AC, Christian AC,
HAIRINMY EVES LIKE A HIGHLAND STEER cowean 266 +50 1664 audience but increase in plays will Christian CHR, Inspo, Christian Rock,
% SNAKE FARM o o also receive a bullet if the total audi- Gospel, Heritage Rock, Triple A and
e SUSTAIN ence erosion for the week does not Smooth Jazz) become recurrents and
 KASEY CHAMBERS i ESSENCEIWARNERBROTHERS 22> O g exceed 3%. A song in its first week at  are removed from the chart after 20
D - 'DTA”REEH‘S‘C’;%'BLE MAN B e kKB No. 1 will always receive a bullet, even  weeks. In addition, songs that have
WAIL & RIDE if it has lost plays (audience for been on the chart for more than 52
« 27 R 849
~ GRAYSONCAPPS HYENA = E , 49
) ToNCISTDEREARTACHES | e Country). weeks and rank below No. 10 will ;
RUEGRASCAS - ROUNDER become recurrents and will be x
LOVE LIKE A MULE 1
STOLL VALCHAN B siapowpoe 208 3 e AUDIENCE TOTALS: removed from the chart. Descending §E
22 A R AN S TORIES LIESPAND TALES ooy 204 % 2226 Derived, in part, using certain Arbitron ~ Country titles move to recurrent after §
» SONGBIRD Bl s S Inc. copyrighted Persons 12+ audience 20 weeks if they rank below No. 15 in §
< WILLIE NELSON ST HIGHWAY _ -~ . . . .
O EREE e V estimates, under license. either audience or plays. Songs on \
2 BATTLE SONGS 191 5 2387 1 N
OLLABELLE VERVE FORECASTIVERVE Latin charts move to recurrent after \
0 KDALA o .
D] . rrdad vessencen 181 19 8% AIRPOWER: 20 weeks if they rank below No. 20 \
o COUNTRY SUPER HITS, voL.1 e T8 43 a3 Awarded to songs appearing in the top  in both audience and plays. %
% SHAKEN BY A LDOW SOUND ']73 E 7;]77 e E 20 on both the Alrp|ay and Audience §
?&0::3;" A HUNORED HICHWAYS _ SICNATURE SOUNDS B = charts for the first time with increases . Nielsen BDS certification for \
o4 W onwoasH AMERICAN /LOSTHICHWAY . ¢ b2 in both plays and audience. I\ airplay of 100,000 plays on §
AMERICANITIS H i
= WILLKIMBROUGH - - Do 183 9 g all monitored stations, \
. BLUEGRASS i = BREAKERS: including satellite and national net-
JIMLAUDERDALE YEP ROC G .
- — — — . =t Awarded solely on the Country chart works, across the United States and
to songs that receive airplay on 50% Canada. Numeral following symbol
HEARTBREAKERS LETITROLL 5  DEEPER  MARSHALL of the panel for the first time. indicates multiple level of 100,000
HALLOFFAME B Keith Sykes WATERS 4  RHODES 4
Sunny Sweeney (FAT PETE) Laura Vecchione Marshall Rhodes p l a Y S.
(SUNNY SWEENEY} WAITING FOR (SELKIE) {BIG RIVER) L MOST INCREASED pl A Ys:
THIRTEEN 6  JUDGEMENT HORSESHOES PRETTY LITTLE . . ,
e DAY ANDHAND =~ STRANGER 4 Awarded to the song with the largest Indicates title earned
MOSIFABBED —:;—N:;;;%rw . A Ele i) | TremfEurk iy increase in plays (audience for Country). HitPredictor status in
_— e — ‘The New Row Mob i
Willie Neison KOALAMOTEL 5 (PALODURD) research data provided by
MGG Asac/McChe MOST ADDED: Promosquad. Songs are tested online

(MESSENGER)

FOR WEEK ENDING OCTOBER 29, 2006

The Arerizana chart represents the reported play of terrestrial radio stations, nationally syndicated radio shows, satellite radio and internet stations that have
agreed to ¢ 1bmit weekly spin counts. For more information please visit www.americanamusic.org. © 2006 Americana Music Association.

The total number of new adds reported
by each station and by automatic add
thresholds. Songs not reported as adds

by Promosquad using multiple listens
and a nationwide sample of carefully
profiled music consumers.

R&R Packa

es The Reach & Fre

juenc

YOU NEED!

= The leading management daily fax

= Radio’s Premiere Website

= The Industry's Newspaper with the
largest help wanted section

CLASSIFIED ADVERTISING '~ Contact KAREN MUMAW at kmumaw@radioandrecords.com or 310.788.1621 for information.
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» CAFE TACUBA VOCALIST
SIZU YANTRA ENTERS THE
ROCK/ALTERNATIVE CHART

AT ALOFTY NO. 9 WITH
"BIENVENIDOS."

NN\

x [
- wl ROCK/ALTERNATIVE
g gu TITLE
= 8 armst — IMPRINT / PROMOTION LABEL
" — =
. 3  COMPLEMENTO ATERCIOPELADOS NACIONAL
4’- A% . 10 UNAFAMILIA DHIRA UNIVERSAL LATINO
= A I 2=
L 3 B8  VIALACTEA z0E EMITELEVISA
’ O 8 A OONOEVANLOS MUERTOS KINKY NETTWERK
[ ’
. . 8  VISCERA EYES THEMARSVOLTA GOLDSTANDARDLABS/UNIVERSAL MOTOWN
. p ! R 6 8  ELOEJAOO INSPECTOR UNIVERSAL LATINO
Triumphs transcend radio for New York's top morning man -
. 4  STALK U LOS ABANDONED VAPOR/SANCTUARY 1
CAMIND LOS TRES NACIONAL
- . ” o
u I s I m e n ez ° BIENVENIDOS 512U YANTRA UNIVERSAL LATINO
‘ CRIMEN CUSTAVO CERATI SONY BMCNORTE
I h u O . 4 NICDTINA LiBIDO LBOMUSIC
r I ves n . EL COLMD BABASONICOS UNIVERSAL LATINO
l 1] ] ' . LA PARTE DE ADELANTE L0S FABULOSOS CADILLACS SONY BMCNORTE
rganized Disorder’ [J&m
1

MARIPOSAS ENANITOS VERDES UNIVERSAL LATINO
’ STRAIGHT LINE LOS BURBANKS INFIDEL/V&J
_JaCkle M ad I’Ig al . TEVOY A MOSTRAR JULIETAVENEGAS SONY BMC NORTE
A . DIME VEN MOTEL WARNER LATINA
JMadrigal@RadioandRecords.com Q 2
9  KARMA HUNTERS PINKER TONES NACIONAL
ws Jiménez is not only the morning king in New York with “El 16 ALTISIMO HECTOR BUITRACO NACIONAL
Vacilon de la Manana™ on Spanish Broadcasting System’s tropi- i
cal WSKQ. he also has several successtul projects outside radio.
=
He wrote and starred in “El Vacilon the Movie.™ He put out a ¥ ws RECORD POOL
. . i ) . f gu TITLE i
series of four CDs of morning show parodies. phoners and pranks: / & armist ~ ~ IMPRINT / PROMOTION LABEL
“Torulla Party” (nominated tor a Billboard Latin Music Award), 1 7 OIOSA JOAQUINTORRES GBM/UNIVERSALLATIN I
“Vacilon 69.7 “Chanttorneta” and “SinemaTogratico,” which have collectively sold L 7 NIUNA SOLA PALABRA PAULINARUBIO UNIVERSAL LATINO
i an 200,000 e =
more than 200.( GORISS: ) ) ) 3 B  SALSEROS UNIDOS LEFTY PEREZ ESNTIONLATING
And he’s had a hit Broadway run with “El Vacilon Live™ at New York’s Comedy =
i 7 o e o 4] 2 ELLAVOLVIO NKLABE SONY BMCNORTE
Festival. The 2006 version is already sold out. Plus he recently tinished an English- ——
3 ] W e | . : 5 CUANDO UN HOMBRE SE ENAMORA T170 R0 we
language tamily movie with Univision TV’s Giselle Blondet and Radl 1De Molina ~d = — RO TIDR, )
and Jos¢ Feliciano called “Feliz Navidad.™ now out on limited theatrical release and L] B NOTEIRAS SEXappLal saN
scheduled to be released on DV soon. 1] 16 SINO VAN A MORIR MI MUERTE RAULINROSENDO VIVA DISCOS/CUTTING LATINO
Even with so many outside projects. Jiménez has ahways said he won't leave radio. 8 8 LACANTO OSCAR DLEON T BN
And why should he? He has the most popular morning show in the I market.
y sho s PoF ‘ g mt NO‘ '”7"}‘“ (o) 5 COMO AMIGO NO N2 SONY BMG NORTE
ashow perceived as one of the raunchiest in Spanish-language radio. 1t’s bold, irrev- —
J— . . . . 5 . 2 NOCHE DE ENTIERRO (NUESTRO AMOR) 105 BENJAMINSFEAT_ WISIN & YANDEL. DADDY YANKEE. HECTOR "EL FATHER" & ZION MAS FLOW/MACHETE
erent and very entertaining—it you can stomach what it sometimes says. Jiménez and e
co-host Moonshadow say it like they see it and inake no exceptions, not even for the w M MEVLADIESUsam P C LTS
aruists who visit the show, having created a love-hate relanionship with some of them. . 3 HAZME EL AMOR OTNFEAT. PAQUITOCUZMAN SILVA
The problem, Jiménez says. 1s that artists are used to a certain reverence, not to 13 8  FLOW NATURAL TiTO"EL BAMBINO™ FEAT. BEENIE MAN & INES EMITELEVISA
mention having their managers meet with producers to get a list of questions ahead | g (1) S  LLORANDO SONDECAL ST oRTE
s > 3 Lo RN n 8 Q —— 1
of ume. There’s none of that at "El Vacilon,” he says. “We ask the questions, and & )
N - L 15 2 DON'T LET THIS PARTY END ANCELA VIA FEAT. JOE BUDDEN VIRGIN
some can't handle it @ ——
. 3 o - «Q 16 10 TENGO UN AMOR TOBY LOVE FEAT.RAKIM& KEN-Y SONY BMG NORTE
For example. Mare Anthony cancelled an imterview because he was afraid of what /2 —_—
w
they were going to ask him, according to Jiménez. Ditto for Jemnifer Lopez. Gilberto g R ENEL AMOR JoEvERss gt
- g i - o : =2
S. Rosa walked out of the studio because they were trving to joke around with him, |2 LULER  LAS SOLTERAS MACH&DADDY UNIVERSAL LATINO
w
and he wasn'tinto it. “We told him if he was coming to the show to be scrious he 2 LB LA OTRA ILEGALES FEAT MONCHY Y ALEXANDRA UNIVERSAL LATINO
- - o A - s . [ 3 ;
should just lcave,™ Jiménez savs. “And he left. z B v YO PARAD J0SE PENASUAZO Y SUBANGA CORDA e
S S—

Jimenez thinks it’s ridiculous that Latin artsts are atraid to laugh at themsclves.

At the end of the day, he says. " They could answer whatever they want, but they
don’t have to get upset about what we ask. We're doing our job.”

LATIN RHYTHM PANEL - 12 STATIONS

Then there are those who he gives kudos to for being able to tuke the show’s
raw humor and dish it back, including Juan Lus Guerra, Donald Trump, Andy
Garcia, Steven Bower, Emilio Estefan and Shakira. “These are intelligent people who

WVIV

Chicago Los Angeles

understand it's nothing personal,” Jiménez says.

But is “El Vacilén™ getting a free indecency pass because it’s in Spanish? The FCC Dallas KFz0 Miami

acts solely on complaints filed by listeners, Jiménez notes. and in 14 years on the air.

KZZA New York

the show has never been fined. “Hispaiics are a lot more picaros [naughty. saucy)

Ft. Myers, Fla.

than the Anglos. But let's get real. | was watching a stand-up comedian show on WTLQ San Francisco

English-language TV. and he was making explicit sexual comments, and no one com-

Fresno, Calif. KLLE San Juan, P.R.

plained because it's a comedy show. That's what we do, comedy for radio,” he savs.
“This is an everydav humor factory.” jiménez adds, and coming up with material

Houston KLOL

for the show is an evervday thing. And although the statt meets after cach show to

prepare for the following morning, 1t's really an “organized disorder,” he says.  RR
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U .-. d D
2 » . .
- s
‘ 0
a " !
pae ) - -
i A
3 e
= i } NIELSEN BDS NEW AND ACTIVE
EE TITLE CERTIFICATIONS PLAYS AUDIENCE pu o Ve o BAYE
£5 ARTisT 7 IMPRINT / PROVOTION LABEL ™ #/-MILLIONS RANK TTLCR—— A i —— Lavs
DE RODILLAS TE PIDO NO. 1(4 WKS) 12 9.810 1 LA TRAGEDIA AL MIL POR UNO 239/34
ALEGRES DE LA SIERRA VIVAUNWVERSALLATINO 1262 +86  9.81 DEL VAQUERO 289/289  Chuy Chaver
QUE VUELVA Vicente Fernandez (EMI TELEVISA}
GRUPO MONTEZ DE DURANGO osa M8 45 7656 5 MOST ADDED {SONY BMG NORTE) TOTAL STATIONS: 16
TOTAL STATIONS: 22
PORELLA N0l +242 9642 2 TE QUIERO TANTO 237/7
INTOCABLE EMITELEVISA L — diseeue TU PICAHIELO 286/25 La Nohleza De Aguilitla
REGALO CARO Grupo Exterminador (PLATINO/FONOVISA)
LOS TIGRES DEL NORTE Fonoviss £a0D = 26 LuSHERM 16 (FONOVISA) = TOTAL STATIONS: 19
= 3 TOTAL STATIONS:
ANTES DE QUE TE VAYAS 940 48 S15 8 POR QUE VOLVISTE 228/9
MARCOENTONIOSOLS FONOVISA : TITLE NEW MUCHACHA BONITA 272115 Polo Urias Y Su Maquina Nortena
MAS ALLA DEL SOL 320 37 8662 3 ARTIST / LABEL STATIONS Adolfo Urias Y Su Lobo Norteno (FONOVISA)
JOAN SEBASTIAN MUSART/BALBOA ; LA TRAGEDIA DEL VAQUERD 16 (PLATINO/FONOVISA) TOTAL STATIONS: 17
: TOTAL STATIONS: 24
e e onovss 368 - 492 BI04 6 Miceptelnesnandcs CUATRO VIDAS 2231204
(CONYBMEGEORTE) 0 VOLVERE 245729
E KBNO, KDUT, KGBT, KGDQ, KISF, KIW, N Loz jMorresiDeliorte
NI ASIMEIRAIO 813 7t 359 20 KLBN, KMYX, KOQO, KRAY, KSAH, KSCA, faancholBarraze (DISA)
CONJUNTO PRIMAVERA FONOVISA i KSEA, KSTN, WED., WOLO {(MUSART/BALBOA) TOTAL STATIONS: 15
ALIADO DEL TIEMPO : TOTAL STATIONS: 17
MARIANO BARBA TREEsoUND 760~ 24 B3B4 4 CUATRO VIDAS n SE TERMINO EL AMOR  219/64
- : (D R DISCULPE USTED 243/73  Beto Y Sus Canarios
LA GRAN PACHANGA 750 0 4809 N (DISA) tman (DISA/EDIMONSA}
BANDAEERECODO FONOVISA ¢ 77 & KIWL KLBN, KMYX, KOND, KOQO, KRAY, {UNIVISION) TOTAL STATIONS: 17
LO QUE MAS DUELE (TU AUSENCIA)} AIRPOWER KSEA, KSTN, KXLM, KXSB, XHTY TOTAL STATIONS: 8
LOS HURACANES DEL NORTE unvision 684 474 4363 10 A=
T — SIN Ti SOY UN LOCO n
MI AMOR POR TI o
LOS HOROSCOPOS DE DURANGO DsaEDMoNss _ CDS  *99 14528 4 '('S;;\r/"‘s‘;;‘;; De Tijuana
TE COMPRO . = KBNO, KBUE, KCMT, KDUT, KGDQ, KISF,
DUELO unvision 948 8 N 5355 7 KIWI, KSAB. KSCA. KSOL, WOJO
EL HOMBRE QUE MAS TE AMO = 5 =
LALOMORA OsaEDMoNSA B39 - +9B 3 S8 9 :eE'on?‘r;NO E,t AMOR 5
- 2 =1 anar
ME ESTOY ENAMORANDO (DISA/EDIMONS A)
‘ 553 CONJUNTO ATARDECER MUSIMEX/UNIVERSAL LATINO 631 +32 y 3.17_7 . ~24 KDUT, KGDGQ, KJFA, KQBU, KSTN
COMO ME HACES FALTA |
@ : PATRULLABI osa O o 4395 ¢ 15 QUIEN ME IBA A DECIR 5
POR TU AMOR David Bisbal
ALE/UNIVERSAL LATINO
o 2  ALACRANES MUSICAL wnvisoy O - Slsss, KISF, KOND, KQBU, K)SOL
Er N TU NOVIO, TU AMANTE Y TU AMIGO : ; Z
= ELMAYO DE LASIERRA UNVeRsALLaTNG 90T =TT = 2030 33 E'RE"F'RE‘RO LA CALLE 5
= e - E — upilio Rivera
© REFLEXIONES DE ESTE GALLO SOE .05 sUocE o (VENEMUSIO) S1
JOAN SEBASTIAN MUSART/BALBOA 27 . KCMT, KMYX, KSEA, KSTN, WEDJ S
-2 DONDE ESTES Y CON QUIEN ESTES ~ &= N
= GRUPD BRYNDIS osa (988 W 3797 18 CHI%U!LLA" N i 4 §§
. = A.B, Quintanilla Ili Presents Kumbia
2 E SI TU AMOR NO VUELVE e . R At ;:\
3 LA ARROLLADORA BANDA EL LIMON DISA/EDIMONSA EMITELEVISA) §\
) VUELA PALOMA 528 : 8 1.393 : KMYX, KRAY, KSEA, KSTN ;‘\
CONTROL UNIVISION c i ) — — N
(3 SIN TI SOY UN LOCO 520 78 3255 23 E gt 8 §§
LOS TUCANES DE THUANA UNIVISION =ik [DISA)P i §~§
= DE QUE TE QUIERO TE QUIERO g KCMT, KDUT, KGDQ, KOQO " - = §
2B ELCOYOTE ¥ SUBANDA TIERRA SANTA UNIVISION 3 R % LA TRAGEDIA DEL VAQUERO §~§
9 BESOS Y COPAS 5 3 dAl 2 lPOR EILLA 4 Vicente Fernandez (Sony BMG Norte} §\
JENNIRIVERA FONOQVISA _ ntocable WOUO +32, KMYX +29, KSEA +29, KGBT +25, KISF +13, \
g e - R ————— (EMI TELEVISA) KBNO -18, KOQO +17, KDUT +14, KLBN +14, KIWI +T3 N
@ PREFIERO LA CALLE 487 +82 4050 17 KCMT, KLBN, KSTN, WEDJ Q\
LUPILLO RIVERA VENEMUSIC - | 3 e — POR ELLA \\
EL ROLLITO E MENWEIEE " \\
= UNvERSALLATNO 481 - B0 11595 - Beto Terrazas Intocable (EMI Televisa) \\
ALICIAVILLARREAL ‘ ‘ =5 s eimes (SONY BMG NORTE) KTTA +25, KESS 422, KCMT +22, WEDJ 20, KSTN +19, Q\
@ HAS NACIDO LIBRE 472 +76 ' 1524 KBNO, KBUE, KLAX, WYMY KLBN +15, WLEY +14, XHTY +T3, KLOK T}, KSCA +10 \\
TRINY Y LALEYENDA MUSIMEX/UNIVERSAL LATINO = Q\
I
SINTI ] CUATRO VIDAS N
= LOS INQUIETOS DEL NORTE EACLE 02 . & _Zf??; 728* Los Morros Del Norte (Disa)
CHIQUILLA KOQO +31, KMYX +30, KSEA +28, WLEY +21, KLBN +17,
@ A.B.QUINTANILLA I PRESENTS KUMBIA ALL STARZ EiTelEvisa el ‘53 SEREEE 29 R R T8 0 X T
o YA LO SABIA 445  +62 3649 19 SIN TI SOY UN LOCO
PESADO WARNERLATINA : -
= — = 3 Los Tucanes De Tijuana (Univision)
7] HUELLA DIGITAL 427 33 1962 . KCMT +15, KSAB +15, KLOK +T1, KIWI +T, KDUT +11,
= BRONCO: EL GIGANTE DE AMERICA FONOVISA ) bR KBNO *Tl, KXPK +10, KBUE +10, KQBU +9, KTTA +8
z et o — = Rl ™ i = el
® TENME FE 409 13 273 3
BETO TERRAZAS SONY BMG NORTE e REFLEXIONES DE ESTE GALLO
COMO QUIERES QUE TE OLVIDE Joan Sebastian {Musart/Balboa)
= PEDROFERNANDEZ UNvERsaLLaTND 203 =52 Sty 52 KSTN +16, KBUE +15, KCMT +15, KGBT +T3. KTTA +Tl,
s KDXX +7, KSAH +7, KOQO +6, KIWI +6, KZMP +3
o NECESITO DUENA s . e — .
SERGIO VEGA SONY BMG NORTE ADDED AT...
CIERTAS TEORIAS B KLAX
@ CUISILLOS MUSART/BALBOA 28 26 1527 e
MI VIDA ERES TU e
Q © LADINASTIADE TUZANTLA, MICH. Dscoscupay 72 e 2Zs X0 E‘% JL“a"tC"é“"SCH"fig°
1 e 178 : Lupita Oel Castillo
QUISIERA SER UNA LAGRIMA 369 23 2549 3 .
5 L Beto Terrazas, Tenme Fe, 11
ALFREDO RAMIREZ CORRAL UNIDOS/DISA/EDIMONS A NN —
TE QUIERO ASI 360 5 3273 22 LEGEND: See legend to caarts in char-s section for rules and symbol explanations.

VALENTIN ELIZALDE

ENTREGAME
COSTUMBRE

UNIVERSAL LATINO

3g-. +70 g -

FOR MORE STATIONS GO TO: Latin Songs chart comprise 1 of 99 stations (49 regional mexican, 26 Latin pop, 12 tropical and

12 Latin rhythm) electronicdly monitored by Nielsen Broadcast Data Systemns 24 hours a day, 7

www.RadioandRecords.com days a week. © 2006 VNU 3usiness Meda, Inc. Al rights reserved.

FONOVISA

clear. consistent. quality.

Contact Michael Pelaia for your next project = (770)452-4665 = hooks@hooks.com = www.hooks.com = Featuring i cirerus¥  HitDiscs

All hooks are not created equal.

H
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I 0 O\ ¢

£ : : ; ?6 . .
1 00 0_Q RPO )
0 REASED PLAYS AND : ,
‘ » » OST ADDED HONOR ; ¢
t 4 e BAND ATIN POP TOP 10
3
"
A5 1 NIELSEN BDS NEW AND ACTIVE
Eg TITLE CERTIFICATIONS PLAYS AUDIENCE T GRS T BVAYS
£S5  ARTIST IMPRINT / PROMOTION LABEL ™ +- MIFL{ONS RANK e el T e N
1z Ni UNA SOLA PALABRA NO. 1(SWKS) 911 39 10.116 4 NOCHE DE ENTIERRO DURMIENDC CON LA LUNA 7714
PAULINARUBIO UNIVERSALLATING —_—: e (NUESTRO AMOR) 134/20 Elefante
SER O PARECER Los Benjamins Featuring Wisin & Yandel, (SONY BMG NORTE)
al oo emiTELEvisa 820 +B6 10695 1 MOST ADDED Daddy Yankee, Hector "El Father” & Zion TOTAL STATIONS: 7
- - - (MAS FLOW/MACHETE)
TU PEOR ERROR 671 0 se43 15 TOTAL STATIONS: 7 PAM PAM 70/3
LASAESTACION SONY BMG NORTE : - Wisin & Yandel
LABIOS COMPARTIDOS ME FALTA 98/8 (MACHETE)
MANA WARNER LATINA @23 = B2 il Rayito TOTAL STATIONS: 12
r (SOUTHBEAT)
TE MANDO FLORES 621 63 8151 6 TOTAL STATIONS: 5 ESTARCONTIGO 63/25
FONSECA EMI TELEVISA TITUE e ]
A LA PRIMERA PERSONA 614 +97 9474 5 ARTIST / LABEL STATIONS CONTRA LA CORRIENTE 92/26 (UNIVISION)
ALEJANDRD SANZ WARNERLATINA i - BENDITA TU LUZ 8 :J;T\‘/Tsmn TOTAL STATIONS: 4
TU RECUERDO M :
RICKY MACR'#N P soNvEMGNORTE 77 -1 0279 3 (JKSNER LATINA} TOTAL STATIONS: 5 LYO C:NTF’ 551
- — e s AMR, FlD, aura Fausint
ATI G 7019 7 wf,\ﬂ mb:iﬁww w VOLAR SIN ALAS 811 (WARNER LATINA)
RICARDD ARJIONA SONY BMG NORTE : = 4 d Jimena TOTAL STATIONS: 5
BENDITATULUZ  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED 4 DIASSINTI 7 (UNIVISION)
MANA WARNERLATINA D53 #4098 5742 14 Voz A Voz TOTAL STATIONS: 5 CALL ME WHEN YOU'RE
NO SE POR QUE o s (AFUEGO/URBAN BOX OFFICE) SOBER pLI2H
547 -42 7.636 8 KJMN, KRZY, KSSE, KTCY, KVVA, MAS ALLA DEL SOL 79/8 Evanescence
CHAYANNE SONY BMC NORTE I . KXSE, KYSE Joan Sebastian (WIND-UP)
LIMON Y SAL 53] 478 2769 25 (MUSART/BALBOA) TOTAL STATIONS: 2
JULIETA VENEGAS SONY BMC NORTE - MALDITA SUERTE 7 TOTAL STATIONS: 4
Victor Manuelle Feat. Sin Bandera
DQAl‘:'ID,EB"‘SE?:LE 188 A DECR v ano 39 37 022 2 Chsh, RHEY. KESE KTCY, KWVA
NI FREUD NI TU MAMA 480 +93 2096 22 KXSEKYSE
BELINDA EMITELEVISA - -
- ¥ SI TU NO ESTAS 3
CHIQUILLA .
A.B.QUINTANILLA II) PRESENTS KUMBIA ALL STARZ EMITELEVISA 7"0? -4 }f’ 3 oM 34 (5;’63:";;’; NORTE)
COLECCIONISTA DE CANCIONES KXXS, WIAC, XLTN
CAMILA sonvemonorre 002 *T3 2476 29 A -
TU RECUERDO 2
gEAS%tlDSNIONAME unvisoy 81 +45 7562 9 Ricky Martin
- {COLUMBIA/SONY BMG NORTE)
DULCE LOCURA - KLVE, WWVA
LA OREJA DE VAN GOGH SONYBMGNDRTE 509 65 j1’83 28 ’
SIGO CON ELLA SER O PARECER 1
OBIE BERMUDEZ EMI TELEVISA 325 -65 6571 10 Rbd
e 321 -27 2795 24 ﬁmiﬁTAELEV]SA)
SHAKIRA FEATURING WYCLEF JEAN EPIC/SONY BMGNDRTE -
MALDITA SUERTE AIRPOWER UNO NUNCA SABE i
VICTOR MANUELLE FEATURING SIN BANDERA SONYBMGNORTE 318 +77 6830 13 Alicastro
X TENGO = (DISCOS 605/SONY BMG NORTE)
T FRANCO DE VITA SONYBMGNORTE 287 1 -36 jﬂ _7]27 e :
ROSA PASTEL COLECCIONISTA DE
. BELANOVA UNIVERSALLATINO 313 2 1.819 36 CANCIONES T
o Camila
LA VIDA DESPUES DE TI
@ / w WARNERLATNA 3?4_ 7*49 _5.199, 16 f(s)g:qsv BMG NORTE)
SE FUE = e T
2 PEPE AGUILAR EMITELEVISA 302 33 4600 18 PREFIERO 1 BENDITA TU LUZ
Rojo -
LEVEMENTE Mana (Warner Latina)
i REIK sonvemcnorre 270 V7 1243 - T WKAQ +42, WIAC +29, KPZY +28, KVVA +28, KYSE +28,
= HERIDAS DE AMOR o =2 o 17 A szsizs, KSSE +27, WIDA +26, KUMN 26 KTCY +25
RICARDO MONTANER EMITELEVISA A0 LIMON Y SAL 1 SI TU NO ESTAS
g QUIERO ESTAR CONTIGO ' pulislajveneaas
27 ATTEROR G AT sonvemcNorTE 27 B9 1601 39 (SONY BMG NORTE) Sin Bandera (Sony BMG Norte)
e KXXS KRIO +46, KXXS +34, XA%/0 +31, WIAC +31, WKAQ +27,
DIA ESPECIAL WIOA +20, XLTN +34, KLVE +1
= SHAKIRA FEATURING GUSTAVO CERATI EPIC/SONY BMGNORTE 267 ] =S e | 35 — —
@ SI TU NO ESTAS 258  +203 2228 30 COLECCIONISTA DE CANCIONES
! SIN BANDERA SONY BMG NORTE Camila (Sony BMG Norte)
| DIME VEN [ - KRIO +38, XAVO +37, KX 35, XLTN +6, WIAC «2,
MOTEL warnerLaTNe 228 B9 0689 - r KNVO +), KPSL +1, WIOA «1
ATREVETE TE, TE I
CALLET3 WHITELION/SONY BMGNORTE 225 B 888 ;‘:\i’ Di Lj: IN:JGJICI?N
akira (Epic/Sony Norte.
ANTES DE QUE TE VAYAS S +
MARCO ANTONIO SOLIS FONOVISA 21 +30 [ 4384 1 KRIO +39, KXXM +36, WIDA +2 WKAQ 1
POR TI m 55 1.062 1 A LA PRIMERA PERSONA
EELINOVA UNIVERSALLATING . 77 Alejandro Sanz (Warner Latina)
FRAGIL 1 o 0s08 - KRID +33, KXSE +10, XLTH +10, KVWA 49, KRZY +8,
ALLISON SONY BMC NORTE i ) KYSE +8, KNVO +7, KIMN +7, KTCY +7, WKAQ +6
VIAJAR CONTIGO
ALEXUBAGO WARNER LATINA U= _'33 ]‘_5]7 g ADDED AT...
DONDE QUEDARAN
CHRISTIAN DANIEL BADBOY LATINO/ATLANTIC 52 4 3607 20 waA 1 7 FM
3 i el tlanta, b0 i
SI YO FUERA TU i
SERVANDO Y FLORENTIND VENEMUSIC |80 o2 2312 3 PO: Gina Leyva
TE BUSQUE Mana, Bendita Tu Luz, 16
NELLY FURTADO mosievicerrey V0 /8 2646 26 i?‘a"a; F""Ei':' bﬂ A‘gsi’:' 16
g €T varo Torres, He Venido
4 DIAS SIN TI 152  +88 0442 - Pedirte Perdon, 8 FOR WEEK ENDING OCTOBER 29, 2006
VOZAV0Z AFUEGO/URBAN BOX OFFICE N =l Ricky Martin, Tu Recuerdo, 8 LEGEND: See legend to charts in charts section for rules and symbol explanations.
;ﬁfm[f LA INTUICION EPIC/SONY BMG NORTE 150 +108 0.522 o 26 Latin pop stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.

LATIN POP — 26 STATIONS

KRZY
WWVA
KXXS
KPSL
KTCY
KIMN
KYSE
KMMM
KQQK

KLVE
KSSE
KwIZ
KNVO
XAVO
WAMR
WRMA
WPAT

Phoenix
Sacramento, Calif.
San Antonio, Texas
San Diego

San Juan, P.R.

Albuquerque, N.M.
Atlanta

Austin, Texas
Bakersfield, Calif.
Dallas

Denver

El Paso, Texas
Fresno, Calif.
Houston

Los Angeles

McAllen, Texas

Miami

New York
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L1

et sales (hoth physical albums via Internet, as well as downloaded albums from such services at iTunes).

al Songs - The tep 75 paid download songs sold via the Internet.

The Billboard 200 - based on a national sample of retail store, mass merchant, direct-to-consumer transactions
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@ 2 17 n WILL | AM/AGM 007430/INTERSCOPE (13.98)
-

oKX

~1

13

14

20

24

ARTIST

SOUNDTRACK
WALT DISNEY 861620 (18.98) @ _

MY CHEMICAL ROMANCE
REPRISE 44427 WARNER BROS. (18.98)

IMPRINT & RUMBER / DISTRIBUTING LABEL {PRICE)

Title

‘CERT.

Hanna Montana

The Black Parade

JOHN LEGEND

BAD BOY B3864/AG (18.98)

1
]
mu GO0 0D COLUMBIA 80323/S0NY MUSIC (18.98) Once Again
) - R e FutureSex/LoveSounds
2 2 [ EVANESCENCE The Open Door
79 n RT\E\:FE;AEL’:EPUBUC 005390/UMRG (9.98) Extreme Behavior Ml
1 pIDDY Press Play

9 5 ]'— TONY BENNETT
RPM/COLUMBIA 80979/SONY MUSIC (18 98)

Duets: An American Classic

14 13 NICKELBACK
ROADRUNNER 618300/10JMG (18 98)

All The Right Reasons

6 ﬁy THE KILLERS

10 ISLAND 007028" 1DJMG {13 .98}

Sams Town

JIBBS
GEFFEN 007855"/INTERSCOPE (10 98)

Jibbs Feat. Jibbs

JOJO

DA FAMILY BLACKGROUND/UNIVERSAL MOTOWN 007500/UMRG (13 98)

The High Road

ROD STEWART

S J 82641/RMG {18 98)

Stiil The Same.., Great Rock Classics Of Our Time

. PEAK
| POSITION

' LUDACRIS

12 10 | DTP/DEF JAM 007224/IDJMG (13.98)

Release Therapy

ALABAMA

RCA NASHVILLE 00532/SBN (18.98)
(T3] BEYONCE
GAINER
GEORGE STRAIT

MCA NASHVILLE 006023/UMGN (13 98)

20 20 8

n o [

| COLUMBIA 30920+/SONY MUSIC (18.98)

Songs Of Inspiration

LIL' BOOSIE
| TRILL 68587/ASYLUM (18.98)

TAYLOR SWIFT

m BIG MACHINE 001207 (11.98)

Taylor Swift

THE FRAY
QSIS n EPIC 93931/SONY MUSIC (18.98) +

How To Save A Life Hl

FERGIE

The Dutchess

CARRIE UNDERWOOD

ARISTA/ARISTA NASHVILLE 71197/RMG (18 98}

Some Hearts E

MONTGOMERY GENTRY
COLUMBIA {NASHYILLE) 31888/3BN (18.98)

Some People Change

16 12 L0 JOHN MAYER

AWARE COLUMBIA 79019°/SDNY MUSIC (18.98)

Continuum @

| SHAREEFA

DTP DEF JAM 007231 °/IDJME {10.98)

Point Of No Return

Bilobeards HOT DIGITAL TRACKS
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

MY LOVE (SINGLE VERSION)
TIN TIMBERLAKE T 1B

CERT.

. LIPS OF AN ANGEL

HINDER {UNIVERSAL MOTOWN)

SMACK THAT

AKON FEAT. EMINEM (SR UP FRONT/KONVICT/UNIVERSAL MOTOWN)
WHITE & NERDY

WEIRD AL YANKOVIC (WAY MOBY/VOLCANO/ZOMBA)
CHASING CARS

SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
FERGALICIOUS

FERGIE (WILL.|.AM/A&M/INTERSCOPE)

TOO LITTLE TOO LATE (ALBUM VERSION)
J0J0 (DA FAMILY/BLACKGROUND UNIVERSAL MOTOWN})

WELCOME TO THE BLACK PARADE (ALBUM VERSION)
MY CHEMICAL ROMANCE (REPRISE)

HOW TO SAVE A LIFE Y
THE FRAY (EPIC)

MANEATER
NELLY FURTAQO (MOSLEY/GEFFEN)

CHAIN HANG LOW
JIBBS (BEASTA/GEFFEN)

MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/I0JMG)

SEXYBACK (MAIN EXPLICIT VERSION)
JUSTIN TIMBERLAKE (JIVE/ ZOMBA)

IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (0OGHOUSE/INTERSCOPE)

SMACK THAT
AKON FEAT. EMINEM (SRC/UP FRONT/KONVICT/UNERSAL MOTOWN)

CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP)

FAR AWAY
NICKELBACK (ROADRUNNER/IDJMG)

IF WE WERE A MOVIE
HANNAH MONTANA (WALT DISNEY)

HURT

- CHRISTINA AGUILERA (RCA/RMG)

MY LOVE

JUSTIN TIMBERLAKE FEAT. 1.1, (JIVE/ZOMBA)
IRREPLACEABLE (ALBUM VERSION)
BEYONCE (0L UMBIA)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE [ MEl

SHOW STOPPER (PROMO VERSION)
DANITY KANE (BAD & o
WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/ID.WG)

SHORTIE LIKE MINE
BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA

i
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TITLE
ARTIST (IMPRINT / PROMO|ION LABEL)

FERGALICIOUS
FERGIE (WILL.| AM/A&M/INTERSCOPE)

CERT.

SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)

BEFORE HE CHEATS
CARRIE UNDERWOOD (ARISTA/ARISTA NASHYILLE)

CRAZY [ALBUM VERSION] @
GNARLS BARKLEY (DDWNTOWN LAVA/ATLANTIC)

STUNTIN' LIKE MY DADDY
BIRDMAN & LIL WAYNE (CASH MONEY UNIVERSAL MOTOWN)

| GOT NERVE
HANNAH MONTANA (WALT DISNEY)

MONEY MAKER
LUDACRIS FEAT. PHARRELL (0 P/DEF JAM/I0JMG

COME TO ME
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)

SAVE ROOM (ALBUM VERSION)
JOHN LEGEND (G.0 0 0 /COLUMBIA)

SEXYBACK (CLEAN VERSION)
JUSTIN TIMBERLAKE FEAT. TIMBALAND (JIVE Z0MBA)

MY LITTLE GIRL
TiM MCGRAW (CURB)

TiM MCGRAW
TAYLOR SWIFT (BIG MACHINE)

LOVE ME OR HATE ME (F**K YOU!!!!)
LADY SOVEREIGN (DEF JAW/IDIME)

PUMPIN' UP THE PARTY

HANNAH MONTANA (WALT DISNEY)

BOSTON
AUGUSTANA (EPIC)

WHAT HURTS THE MOST @
RASCAL FLATTS (LYRIC STREET) :

WHO SAID
HANNAH MONTANA (WALT DISNEY)

THE OTHER SIDE OF ME
HANNAH MONTANA (WALT DISNEY)

OVER MY HEAD (CABLE CAR) Kl
THE FRAY (EPIC)

| WRITE SINS NOT TRAGEDIES -'
PANIC! AT THE DISCO (DECAYDANCE FUELED BY RAMEN (AVAATLANTL,

BUTTONS

_THE PUSSYCAT OOLLS (A&M/INTERSCOPE)

RIGHT WHERE YOU WANT ME
JESSE MCCARTNEY (HOLLYWCOD)

GALLERY
MARIO VAZQUEZ (ARISTA/RMG)

PROMISCUOUS (ALBUM VERSION)
NELLY FURTADO FEAT. TIMBALANO (MDSLEY GEFFEN)

MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHDUSE/NTERSCOPE |

M1V

Exec. VP/Music: Tom Calderone
Sr. VPMusic & Talent Amy Doyle
VP/Music & Talent Elli Cola
Vigcom 212-258-8000

VH1

Exec VP/Talent & Music' Rick Knim
$r.VP Music & Talent Bruce Gillmer
VP/Music & Talent Sandy Alouete
Viacom 212-258-7800

™W W

1 Christina Aguitera, Hurt 34 1 John Legend, Save Room 3 3
2 My Chemical Romance, Welcome To 2 19 2 Evanescence, Call Me When You're Sober 28 25
3 Jay-Z Show Me What You Got 2 2 3 Hinder, Lips O An Angel 28 2
4 Beyonce, Ireplaceable 20 4 N:ckelback Far Away 30
5 Justin Timberlake, My Love 28 2 5 ,HowTo Save A Life 2 0
6 The Kifters, Bones 19 0 6 Justm ‘mberlake, My 2%
7 Chris Brown, Say Goodbye 19 18 7 The Killers, When You Were Young 21 2
8 Ludacris, Money Maker 19 18 8 Weird Al Yankovic, White & Nerdy 2 22
9 Xzibit, Concentrate 517 9 Snow Patrol, Chasing Cars 2020
10 Lady Sovereign, Lave Me Or Hate Me 9 12 10 Brooke Hogan Aboit s 18 18
11 Plain White T's, Hate 20 1 Beyonce, Irreplaceable 7o
12 Jibbs, Chain Hang Low 1 8 12 Christina Aguifera, Hurt 70
13 Jim Jones, We Fly High 0 13 James Blunt, Goodbye My Lover 17 15
14 AR, Love Like Winter W 1t 14 John Mayer, Waitin: On eWmldTn 17 1%
15 Say Anv‘hung Alive With The Glory O Love 10 11 15 KT Tunstall, Sudder 15 3
16 Tenacious O, The Pick Of Destiny 1017 16 TheA"-AmencauReemM Ends Tonight 14 15
17 Pink, U + Ur Hand il 5 17 Corinne Bailey Bae, Put vour Records Cn - 1415
13 Hmde' U s Bt An Angel 7 6 8 Go. Hera !t Goes Again 1310
18 P; eD:sco utlt's Better lfYou 7 6 19 rﬂ‘e Fergalicious 12 0
i} JdnetSoEx 11 20 Nelly turtado. Maneater 213
21 The AI)-Amencan Rejects, t Ends Tonight 7 7 2 Gan Guo Oolls, Let Love (n 1M 0
2 Beck, Nausea 5 0 22 Regina Speldor, Fdelity n 9
23 Akon, Smack That 6 6 23 Augustana, Boston 1110
24 Yh Lvein The Sky 5 3 24 Guarls Barkley, Gone Daddy Gone w9
2% Ciara, GetUp 5 3 % Mat Keamey, Nothinc Leﬂ olose 1001
% The Fray, How ToSave Alfe 505 2 Tenacious B, The Pick Of Destiny 3 0
Z1 Snoo) ? 5 6 27 Paris Hifton, Namlng In This World 9 10
28 New G!ury It's Not Your Fauft 5 17 28 Diddy, Come To Me 9 13
29 Diddy, Cc- we To Me 5 20 23 Madonna, Jumg‘ 8 0
30 Jim Jones, Reppin Time 4 0 30 Robert Randolph & The Family Band, Thali 8 11
¥ Chiistina Aguilera, Hurt B 4 A+ Thristina Aguitera, Hurt 17 0
Ar Beyonce, Irreplaceable 2 & A+ Bev-ce. lrreplaceable 170
A+ TheKiffers, Bones " 0 As KT H, Suddenly | See 45 3

BET

VP/Music Prog: Stephen Hill
MO Kell
Viacom 512-975-4055

BEx

CMT

VP, Music & Talent Rel. Chns Parr
Viacom 615-335-8400

CMT

FOR WEEK ENDING OCTOBER 29, 2006

W W ™W W
1 Jay-Z, Show Me What You Got BB 1 Alan Jackson, Like Red On A Rose 2% 24
2 Birdman & Lit Wayne, Sturmn’ Like My 19 18 2 Dierks BemlelﬂEverdeeAMemory %7
3 Bow Wow, Shume Like Mine 18 19 3 Jack Ingram, Love You 219
4 Janet So Ex; 17 15 4 Sugartand, Went To a2
S Lil Scrappy, Money In The Bank 16 17 5 Carrie Underwnud, Before He Cheats 24 24
6 Diddy, Come To Me 418 6 Sarah Buxton, Inriocence 23 10
7 JimJones, We Fly High 13 7 7 Ashley Monrge With Rortnie Dunn, { Don't 23 19
8 Chingy, Oem Jeans 312 8 Keith Urban, Once In A Lifetime 20
9 Shareefa, Need A Boss 1313 9 TobyKeith, Crash Here Tumev B 2u
10 Ludacris, Money Make! 13 18 10 KTumor Would You Go With Me 2 n
11 Cherish, Unappreciated 12 11 1 Snm Evans, Vuu Il Abvays Be My Baby 210
12 Young Oro, Rubberband Banks 1 7 12 Tim MeGraw, My Lt E 2
13 Unk, Walk 1t Dut 8 7 13 Montgomery Gentry, Some People Change 19 18
14 Lodacns, Grew Up A Screw Up 8 8 14 Afison Krauss + Union Station, Thelucky 18 20
15 Beyonce, Ireplaceable 12 15 Rascal Fatts, Lie lsAnghwav 817
16 Marques Houston, Favorite Girl 79 16 Taylor Switt, Tim MoGraw 15 10
17 Mary J, Blige, Take Me As | Am 79 17 Rodney Atkins, Watching You 9
18 Ciara, Promise 6 0 18 Lee Ann Womack, Fnding MyWa Back 14 18
19 Justin Timberlake, My Love § 4 19 Trent Tomlinson, One Wing In The Fire 1211
20 Anthony Hamifton, Sista Big Bones 8 5 2 Kemny Chesney. You Save 12 19
21 Chris Brown, SaY Goodbye 6 6 21 Faith Kill, Stea |ng Kisses 19
22 Rick Ross, Push it 6 7 2 Ji Buflett, Bama Breaze nn
73 Trick Daddy, Bet That 5 0 < oung, Drinkin” Me Lonely 09
24 tope Fiasco, Daydreamin 5 4 24 Lindsey Haun, Broken 09
25 Monica, Everytime Tha Beat Drop 5 5 25 Jason Aldean, Aman!IoSky 01
2 Ciara, GetUp 5 6 2 LeAnn Rimes, Some Peo; g1
Z1 LeToya, She Don't 5 14 Z1 Faith Hill, Like We Never Loved AtAll 8 3
28 One Chance, Look AtHer 4 1 2% JoDee Messina, It's Too Late To Worry 8 B
23 Jin Jones, chp n Time 41 23 Lonestar, Mountains 8 6
30 FatJoe, Make  Rain 4 4 X Enic Church, Two Pink Lines 8 7
/ Beyonce, lireplaceable 7 2 A+ Mindy Smyth. Out Loud 1 8
A+ Marques Houston, Favorite Girl 0 A Vince Gill, The Reason Why 6 0
A+ Ciara, Promise 6 0
Great American Country mz FUSE _—
MO: Tony Trovato Dir. Pgmg.: Janis Unterweiser _
Scripps 615-327-1525 SRERT Abesncan COUNTIRY Rainbow-Media 212-324-3816 L
™ W wow
1 Taytor Switt, Tim McGraw %19 1 My Chemical Romance, Weicome To The 29 20
2 Carrie Un 0od, Before He Cheats ] 2 30Seconds To Mars, The Kill (BuryMe) 24 26
3 Heartland. | Loved Hes First 220 3 Sugarcult, Do It Alone n 3
4 Craig Morgan, Littie Bt Of Life 2B 4 T qu Back Sunday, Liar 21 18
5 Keith Urban, Once in A Lifetme 3B ] Chmqv Pullin’ Me Back 21 18
6 Kenny Chesney, You Save Me N % 6 Cobra Starship. Snakes On A Plane a7
7 Montgomery Gentry, Some People Change 30 28 7 Avenged Sevenfold, Seize The Day 3
8 Brad Paisley, She's Everything 2 18 8 Gnarls Barkley, Gone Oaddy Gone 1919
9 Rascal Flatts, Lite IsAH«ghway 3 2 9 Pink, U+ Ur Hand 19 20
10 Sugarland, Want To 23 28 10 Gym Class Herues The Queen And | 8 2
11 Tim McGraw, My Little Gil a n 11 The Fray, How Te Save A Life 717
12 Dierks Bentley, very Mile A Memory B2 12 The ReJJumpsmlAfparams FaceDown 16 13
13 Josh Tumer, Would You Go Wih Me 2 % 13 Jack's Mannequin, Liark Blue 16 16
14 Brooks & Dunn Building Bridiges 20 17 14 Stone Sour, Through Glas: 6 17
15 Trent Tomiinson, One InThe Fire 20 17 15 Red Hot Chili Peppers Tel Me Baby 16 19
16 Sara Evans, You'll ge My Baby 28 20 16 Ciara, GetUp B 20
17 Alan Jackson, kae Red On ARose 19 29 17 My Cliemical Romance, The Ghost Of You 14 2
18 Keith Anderson, Every Time | Hear Your 181 18 Lupe ﬁascn Daydreamni IEa |
19 Jason Aldean, Amarilo Sky 18 17 19 T, Live In The Sky 14 12
20 TohyKeith, Crash Here Tonight 18 18 20 Say Am ing, Alive With The Glory OfLave 14 13
21 Little Big Town, Good As Gone 16 18 21 0K Go. Here It Goes Again 14 15
22 The Wreckers, Leave The Pieces 15 14 22 My Chemical Romance, Helena 13 5
3 Sleve Holy. Brand New Grrlmend 1410 23 Beyonce, Ring The Alarm 13 8
24 Josh Tumer, Your Man 9" 24 Disturbed, Land Ot Conﬁnsron 1312
2 Chris Young, Drinkin Me Lonaly MO8 25 Talib Kweli, Listen 1210
26 Roduey Atkms, it You're Going n 37 % Muse,KnngmsOledonxa 212
27 Faith Hill, Stealing Kisses 13 7 21 Piain White T's, Hat 12 14
2 Rodney Atkins, Watching You 139 2 My Chemical Rmnance Fm Not Okay 14
29 LeAnn Rimes, Some People 1313 2 Audlnslave Qriginal Fire 09
30 Little Big Town, Bring it Gn Home 1313 30 Avenged Severtold. Bat Country 3 3
A+ Vince Gill, The Reason Wiy 102 A+ No Airplay Adds This Week a2
A+ Kellie Pickler, Red High Heels 6 0
A+ Sarah Buxton. innocence 6 3
MTV2 MuchMusic Canada
Exec. VP/Music: Tom Calderone Dir. Music Pging: Sheila Sullivan
Sr. VPMusic & Talent Amy Doyle CHUM Limited 416-591-5757
VP/Music & Talent; Elli Cola
Viacom 212-258-8000
™w W ™ W
1 My Chemical Romance, Welcome ToThe 23 13 1 Justin Timberlake, My Love BN
2 Jay-Z Show Me What Yot Got 2 13 2 My Chemical Romance, Welcome ToThe 25 17
3 TL, Live InThe Sky 2 2% 3 AlexisOnFure, This Could Be AnywhereIn -~ 25 19
4 Akon, Smack That 281 4 Billy Talent Red Hag 2 X
§ The Game, It's Ckay {One Blood) 8 % 5 AR, Love Like Winter 21 1
6 Tenacious D, The Pick Of Destiny % 2 6 City And Colour, Comin Home 21 19
7 Stone Sour, T »rouqh G\ass % 7 TheKillers, When You Were Young 22
8 Taking Back Sundan 7 25 X 8 Nelly Furtado, Maneater 0 14
9 Jim Jones, We Fly} igh 18 1 9 George, Talk To Me 2 15
10 Snoop Dogg, Vat: 17 1 10 K-OS;, Electrik Heat-The Seekwil 2 2
11 Lady Sovereign, Luve Me Or Hate Me 17 1 11 Classified, Find Out 19 12
12 Plain White T's, Hate 17 17 12 Hedley, Gunnin’ 19 20
13 The Killers, Bones 16 0 13 Fergie, Fergalicious 18 0
14 New Found Glory, It's Not Your Failt 16 12 1 Jay-Z, ShowMe What Ynu Gat 18 10
15 Rick Ross, Push It 16 13 15 Ludacnis, Money M 18 13
16 Hed Hot Chili Pappers Tell Ma Baby 18 13 16 {+44), When Your Hem Stups Beating 7 38
17 Lit Scrappy, Money In The Bank 16 1 17 Beyonce, Irreplaceable 6 0
18 Say Any!gmg Alve With The Glory Df Love 16 ¥ 18 Hinder, Lips Of An Angel 16 13
19 Birdiman & L) Wayne, Stntin’ Lke My 15 1 19 Rihanna, SOS 5 4
2 Iron Maiden, Ditferent Woild 5 4 20 Lady Sovereign. Love Me Or Hate Mg 4 7
21 AR, Love Like Winter 15 1 21 Panic! At The Disco, Lying Is The Most Fun 1410
2 [+48), When Your Heart Stops Beating FLON 22 Akon, Smack That 14 16
23 Underoath, In Regards To Myself [E 23 Three Days Grace, Pain 1419
24 Unk, Walk It Gut 12 3 24 The FfHE, jow To Save A Life 12 10
25 FatJoe Make It Rain 1m0 25 Keshia Chante, Been Gone 1213
2% Young Dro, Rubberband Banks 0 2 x Rmanna We Ride " 1
27 Gnarls Barkley, Gone Daddy Gone 10 19 21 JoJo, Too Little, Too Late 118
28 Ludacris, Graw Up A 1] 2 The Pussycat Dolls 1Don't Need AMan 11 18
29 Clipse, WAMP, WAMP(WhalhDo} 8 0 29 Christina Aguilera, Hurt 1 7
30 Beck Nausea g 0 30 Priestess, Lay Down 9
A+ The Killers, Bones w0 A+ Fergie, Fergalicious 0
A+ Fat Joe, Make It Rain "o A+ Beyonce, Imeplaceatle 6 0
A+ Ludacrs, Grew Up A Screw Up 9 0 A+ Mariana's Trench, Decided To Break Jt T2

www.americanradiohistorv.com
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STREAMS

AOL P :
Song Streams AOL b.) R
Jack Isquith
212-652-6400
g w
1 Justin Timberlake,
My Love 127217 %9620
2 Ludactis,
Money Maker 105299 14413
3 Diddy,
Come To Me 99330 96445
4 Chris Youn,
Drinkin’ Me: %_onely 99159 85418
§ Hinder,
Lips Of An Anget W5 91581
6 Danity Kane,
Show Stopper 93970 83049
7 ris Brown,
Say Goodbye 9750 69478
8 Rihanna,
We Ride 90940 88572
9 Bow Wow,
Shortie | ike Mine 89856 78847
10 Lyfe Jennings,
EX. 8354 81378
n The Pussvcat Dolis,
80684 85103
12 Sa m
B You Should Be My Girt 76436 75879
Everynme Tha Beat Drop 72669 68607
14 Fergie,
London Bridge 72425 74784
15 Unk,
Walk It Out Ns02 60126
16 Nickelback,
= Far Away 0883 TIAM
o Sm;ck That 65913 62537
Cham Hang Low 65888 86445
18 Cherish,
Unapprecla(ed 65870 46,851
2 or,
1Wanna Love You 65635 52919
AOL . :
Song On Demand AOL & music
Jack Isquith
212-652-8400
™w w
1 My Chemical Romance,
s me To The Black Parade 27562 5082
i
. (‘if‘:ain Hang Low 239308 2571
7 IAWanna Love You 8017 20360
Smack That 21679 16907
5 w Wow,
Shortie Like Mine 20853 22863
6 Jusnn Tml ke.
My Love 136 20452
7 Fergie,
Fergahc!ous 19712 13340
8 Weird Al Yankovic,
White & Nerdy 17728 15435
9 Webstar & Young B,
0 Chlcken Noodie Soup. 17284 18091
in
Lips Of An Angel 17,150 18.700
11 Fall Out Boy,
Dance, Dance 16507 17,690
12 Gwen Stefani,
Wind t Up 15583 [i}
13 JoJdo,
Too Little, Too Late 12022 17,060
14 Ciara,
Pramise nze 7082
15 Danity Kane,
Show Stopper 10991 12864
16 Cadillac Don & J-Money,
Pearnut Butter & Jelly 10665 12077
17 Ludacris,
Money Maker 10545 11,710
18 Chris Brown,
Say Gocdbye 9418 9244
19 Lioyd Banks,
Hands Up 855 1984
20 Jim Jones,
We Fly High 8191 6375
L — -
AOL % f
Video On Demand AOL & music
Jack Isquith
212-652-6400
™ w
1 JoJo,
Too Little, Too Late W3 12120
2 Danity Kane,
Show Stopper 91341 99857
3 Jibbs,
Chain Hang Low 90069 98322
4 Fergie,
London Bridge 82 %6165
5 Janet,
So Excited Nn43z 32897
6 Diddy,
Come To Me 88320 33255
7 Beyonce,
Ring The Alarm B4811 7430
8 Evanescence,
Call Me When You're Sober 62216 78557
9 Justin Timberiake,
SexyBack 57840 67,608
10 Rihanna,
We Ride 5608 67,600
1t Ciara,
Get Up 4481 68979
12 Kelty Osboumne,
One Word 8319 22597
13 Paris Hifton,
Nothing in This World 42962 13485
14 Weird Al Yankovic.
White & Nerdy B3 6977
15 My Chemnical Romance,
Weicome To The Black Parade 34,7683 20931
16 Fergie,
Fergalicious 32565 9382
17 Akon,
Srmack That 2784 2399
18 Beyonce,
Irreplaceable 28372 6207
19 Bow Wow,
Shortie Like Mine 21,766 13483
A Hinder,
Lips Of An Angel 21267 2388
21 Justin Timberiake,
My Love 20723 3082
2 TheKillers,
When You Were Young 0385 3946
3 Chris Brown,
Say Goodbye 20028 69614
24 My Chemical Romance,
Famous Last Words 17857 1022
% The Fray,
How To Save A Life 16808 19290
26 My Chemical Romance,
Cancer 16577 8380
21 Wehbstar & Young B,
Chicken Noodle Soup 16,461 100,883
28 Ciara,
Promise 15734 6
23 My Chemical Romance,
Dead! 15361 8677
30 My Chemical Romance,
1Bon't Love You 1474 885t

NOVEMBER 3, 2006
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M OPPORTUNITIES/MARKETPLACE

OPPORTUNITIES
__NATIONAL

PromoSuite has animmediate opening for the position of:

CLIENT RELATIONS
REPRESENTATIVE

Position Summary:

This individual will be primarily responsible for being

the primary contact for each client radio station assist-

ing clients with training and support for PromoSuite

Software and PromoSuite Interactive tools. This posi-

tion will report to the Vice President/General Manager.

Responsibilities include:

e Being the primary contact person for each client
radio station.

e Provide a friendly phone voice with eager support
to clients.

e Perform phone trainings and coordinate technical

support.

Responsible for client satisfaction and renewals.

Maintain a motivated self-starter attitude.

Administrative duties include invoicing and con-

tracts.

e Some travel necessary to perform on-site trainings
at radio stations.

e Earnbonus $$$ based on client renewals and sales
incentives. Interested candidates should have the
following:

e Excellent people skills.

e Superiororal and written communication skills. (A Must)

e Ability to communicate effectively with users and
staff using clear language both written and verbal.

e Solid organizational and time management skills.

e Must be detail oriented!

e Ability to articulate challenging subjects in clear,

concise language.

Demonstrate a strong work ethic.

Knowledge of PromoSuite and ListenerEmail

helpful but not necessary!

To apply for this position, go to

PromoSuite is an equal opportunity employer.

Payable In Advance

Opportunities Advertising orders must by typed on
company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumawl(dradioandrecords.com. Ads are
also accepted by fax: (310-203-8727) or mail, Visa,
MC, or AMEX accepted. Include card number, name
as it appears on credit card, expiration date and
phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

To appear in the following week’s issue, your ad
must be received by Thursday noon [PST), eight
days prior to issue date. Address all ads to: R&R
Opportunities, 2049 Century Park East, 41st Floor,
Los Angeles, Ca. 90067,

NOVEMBER 3, 2006

o

family friendly

“If you're a music director and on air talent who wants
your work to have significance, and believes that radio
can encourage, inspire, and help a community be a
better place to live, then KSGN in Riverside-San
Bernardino, California, is looking for you. You'll be part
of a team at one of the fastest growing Contemporary
Christian radio stations in America. Must understand
strategy, research, and know how to win!”
Send materials/demo to:
KSGN Radio
Attention: Human Resource Manager
2048 Orange Tree Lane Suite 200
Redlands, CA 92374

POSITION SOUGHT

Seeking Play-by-Play/Sales/Media Relations posi-
tion. JOE: (888) 327-4996. (11/3)

Self-starter enthralled by the entire spectrum of
radio.Well versed in digital production. APRIL
DELEON: {972] 689-9010 april_s_deleonf@yahoo.com.
(11/3)

Hard-working, talented Australian Commercial/ Image
Producer seeingwork in the USA at any station/format/day
or night Demo avail. clinten james3idbigpond.com. {11/3)

Chicago Radio Personality available. Spent the last 10
years winning at WLUP & WRCX. Engage your listen-
ers. CARA CARRIVEAU: (312] 636-8908. (11/3]

Recent Grad Looking for first gig, will travel ANY-
WHERE! Please call {216) 218-1886. (11/3]

High Speed Pro needs a new home. Visit my demo site
at: www.trentmich om for all the details. {11/3)
Successful Market Manager now available for markets
major and small. Click on www.winning,straczek.com.
30 years management -all size markets/companies.
(11/3)

Good jock, great voice, looking for any fulltime air job
in California. Call DON: {707) 786-4722. (11/3)

Experience on-air, programming, production, promo-
tions. Dedicated, energetic and reliable. agh
lev74(@ :.......,.._[11/3]

Dependable, experience on-air, copywriting, and pro-
duction with use of Adobe Audition 2.0 Outgoing.
EBONY CROSSLEY at: EECROSSLEY@AOL.COM. Call
{214) 783-5148.(11/3]

PD/APD/MD Position Sought. Major market
Programmer with 20+ years experience seeking new
opportunities. Experience in all aspects of Rhythmic,
CHR and Urban/Hip-Hop radio. Willing to relocate.
(Bilingual] Contact: flathlackcat@hatmail.com. {11/3)

Voiceovers from Mark A. Besozzi k-
abesozzi.com and Bird's-Eye Media, Inc. www.bird
vemediainc.com {847) 287-9975.{11/3)

{Michigan) 17 years in Detroit and one year in
Lansing. | can work circles around your younger staff.
| don't drink or do drugs. Promotions/board op and
DJing is what | do best. dimartin88@hotmail.com
Email me today! (11/3)

VOICEOVER SERVICES

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

She’s one of the most versatile voice
performers in the business, heard daily on
radio and television stations worldwide.

Roberta Solomon

PROMOS, 1DS & SWEEPERS
MP3 - ISON - FTP

DEMOS ON THE WEB

\www.vnicegal.cum

KKLS STEVENS EN IERPRISES
RADIO’S FINEST HOLIDAY SPECIALS

jﬁfiﬁcl';‘:%‘; ‘ﬁ% e L2 Hours

800-231-6100

www.KNrisErikStevens.com

THERE'S MUCH MORE @ www.RadioandRecords.com

www.americanradiohistorv.com
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CHR/TOP 40

1 HITPREDICTOR

x £ 2 NIELSENBDS ¥ HITPREDICTOR i - 1 NIELSEN BDS

g o3 TITLE CERTIFICATIONS STATUS £ o3 TITLE CERTIFICATIONS STATUS

w EU ARTIST IMPRINT / PROMOTION LABEL 2 g et ARTIST IMPRINT / PROMOTION LABEL

I z W

= =5 ¥ - 20

3 4, LIPS OF AN ANGEL NO. 1(1WK) N I 1 1a MONEY MAKER NO. 1(5 WKS) Ny

HINDER QNIVERSAL REPUBLIC LUDACRIS FEATURING PHARRELL __I. VQTP/DEF JAM/@MP
FAR AWAY Nty 5 o |WANNALOVEYOU  MOSTINCREASEDPLAYS ¢
NICKELBACK ROADRUNNER/IDJMG e AKON FEATURING SNOUPPOE- SRC/gP ERONT/KUNVI(T/UN(VERSAL MOIQWN
TOO LITTLE TOO LATE N 5 g mviowe
JoJo DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN | 8 - JUSTIN TIMBERLAKE FE/}TUR[NCT I JIVE{ZOMBA
MY LOVE 5 1 SAYGOODBYE
VJUSTIN TIMBERLAKE FEATURING T.I. JIVE/ZOMBA . CHRIS BROWN i\(E/ZOMBA
SEXYBACK 82 4 o SHOWSTOPPER
JUSTIN TIMBERLAKE JIVE/ZOMBA H e d DANITY KANE BAD BOY/ATLﬂTg
HOW TO SAVE A LIFE o & o SMACKTHAT
THE FRAY o EPIC AKON FEATURING EM\NEM SRC/UP FRUNT/KONVICT/UﬂVERSAL MOTQWN
MONEY MAKER N 5 17 |KNOW YOU SEEIT gy
LUDACRIS FEATURING PHARRELL DTP/DEF JAM/IDJMG En YUNG JOC FEAT. BRANDY "MS. B.' HAMBRICK BLOCK/BAD BOY SOUTH/ATLANTIC
GALLERY 5 10 WALK AWAY (REMEMBER ME)
MARIO VAZQUEZ ARISTA/RMG . PAULA DEANDA FEATURING THE DEY ARISTA/RMG
CALL ME WHEN YOU'RE SOBER 5ty 2 12 COMETOME
EVANESCENCE WIND-UP H ; DIDDY FEATURING NICOLE SCHERZINGER BAD BOY/ATLANTIC
CHASING CARS 0] 15 5 SHORTIE LIKE MINE
SNOW PATROL POLYDOR/ASM/INTERSCOPE u o BOW WOW FEATURING CHRIS BROWN & JOHNTA AUSTIN, COLUMBIA/SUM

#] MOST ADDED

WIND IT UP Gwen Stefani (INTERSCOPE)

#] MOST INCREASED PLAYS

WIND IT UP Gwen Stefani (INTERSCOPE)

TOP 5 NEW AND ACTIVE
WIND IT UP Gwen Stefani (INTERSCOPE)
HIGH SCHOOL NEVER ENDS Bowling For Soup (FFROE/JIVEZZOMBA)
BREAK IT OFF Rihanna Feat. Sean Paul (SRP/DEF JAM/IDJMG)
I'M NOT MISSING YOU Stacie Orrico (VIRGIN)

| WANNA LOVE YOU Akon Feat. Snoop Dogg (SRC/UP FRONT/KONVICT/UNIVERSAL MOTOWN)

COMPLETE CHR/TOP 40 CHART ON PACGE 25

#] MOST ADDED

RUNAWAY LOVE Ludacris Feat. Mary J. Blige (DTP/DEF JAM/IDIMG)

#] MOST INCREASED PLAYS

| WANNA LOVE YOU Akon Feat. Snoop Dogy (SRC/UP FRONT/KONVICT/UNIVERSAL MOTOWN)

ToP 5 NEW AND ACTIVE
SO EXCITED Janet Feat. Khia (VIRGIN)
WE FLY HIGH Jim Jones (DIPLOMATS/KOCH)
THIS IS WHY I'M HOT Mims (AMERICAN KING/URBAN BOX OFFICE)

I LUV IT Young Jeezy (CORPORATE THUGZ/DEF JAM/IDJMG)

THAT'S THAT Snoop Dogg Feat. R. Kelly (DOGGYSTYLE/GEFFEN/INTERSCOPE)

COMPLETE RHYTHMIC CHART ON PAGE 27

= (= 22 NIELSENBDS ¥ HITPREDICTOR
5 wd TITLE CERTIFICATICNS STATUS
=] 55 ARTIST IMPRINT / PROMOTION LABEL
T g z
= =)
1 1 14 MONEY MAKER NO. 1(6 WKS) N
~ LUDACRIS FEATURING PHARRELL DTPR/DEF JAM/IDJMG
n SAY GOODBYE
CHRISBROWN JIVE/ZOMBA
% STUNTIN' LIKE MY DADDY
j i BIRDMAN & LIL WAYNE CASHMONEY/UNIVERSAL MOTOWN
3 WALK IT OUT
P 'UNK BIG OOMP/KOCH
4 SHOW ME WHAT YOU GOT
N JAY-Z ROC-A-FELLA/DEF JAM/IDJMG
g RING THE ALARM
BEYONCE COLUMBIA/SUM
5 14 5 SHORTIE LIKE MINE MOST INCREASED PLAYS
BOW WOW FEATURING CHRiS BROWN & JOHNTA AUSTIN COLUMBIA/SUM

PUSH IT

RICK ROSS

MONEY IN THE BANK

LIL SCRAPPY FEATURING YOUNG BUCK

S.E.X.
" =l LYFE JENNINCS

SLIP-N-SLIDE/DEF JAM/IDJMG
BME/REPRISE/WARNER BROS.

COLUMBIA/SUM

#] MOST ADDED

RUNAWAY LOVE Ludacris Feat. Mary J. Blige (DTP/DEF JAM/IDIMC)

#] MOST INCREASED PLAYS

SHORTIE LIKE MINE Bow Wow Feat. Chris Brown & John=a Austin (COLUMBIA/SUM)

TOP 5 NEW AND ACTIVE
CHANGE ME Ruben Studdard (J/rMG)
A DOZEN ROSES (YOU REMIND ME) Mcnica (J/RMG)
IRREPLACEABLE Beyonce (COLUMBIA/SUM]
| KNOW YOU WANT ME Young Buck Feat. Jazze Phae (G-UNIT/INTERSCOPE)

UPGRADE U Beyonce Feat. Jay-Z {COLUMBIA/SUM)

COMPLETE URBAN CHART ON PACGE 23
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E = 20 NIELSEN BDS
z vg TITLE CERTIFICATIONS
) WY ARTIST IMPRINT / PROMOTION LABEL
x z
= =]
1 1 21 1CALL IT LOVE NO. 1(8 WKS)
LIONEL RICHIE ISLAND/IDIMG
CHANGE ME
_ RUBENSTUDDARD JRMG
FLY LIKE A BIRD
MARIAH CAREY ISLAND/IDJMG
FIND MYSELF IN YOU
BRIANMCKNIGHT UNIVERSAL MOTOWN
CAN'T LET GO
ANTHONY HAMILTON SO SODEF/ZOMBA
THERE'S HOPE
INDIA ARIE UNIVERSAL MOTOWN
ME TIME
~ HEATHER HEADLEY RCA/RMG
USED TO BE MY GIRL MOST INCREASED PLAYS
BRIANMCKNICHT WARNER BROS,
TAKEME AS | AM
MARY J. BLIGE MATRIARCH/GEFFEN/INTERSCOPE
GOT YOU HOME
LUTHER VANDROSS J/RMG

#] MOST ADDED

ENOUGH Howard Hewett Feat. George Duke (CROOVE)

#] MOST INCREASED PLAYS

USED TO BE MY GIRL Brian McKnight (WARNER BROS.)

TOP 5 NEW AND ACTIVE

FIGURE IT OUT Kenny Lattimore & Chante Moore (VERITY/LAFACE/ZOMBA)
HEALING Kelly Price (GOSPO CENTRIC/ZOMBA)
SAY GOODBYE Chris Brown (IVE/ZOMBA)

| DON'T KNOW WHY (I LOVE YOU)
The Brand New Heavies Feat. N'Dea Davenport (DELICIOUS VINYL)

LET IT RAIN George Benson & Al Jarreau (CONCORD)

COMPLETE URBAN AC CHART ON PAGE 30

THERE'S MUCH MORE @ www.RadioandRecords.com

1r HITPREDICTOR

5 = X NIELSEN BDS
2 w2 TITLE CERTIFICATIONS STATUS
7 E; ARTIST IMPRINT / PROMOTION LABEL
= %0 _—
1 2 35 BEFOREHECHEATS NO.¥(IWK)/MOSTINCREASED AUDIENCE
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE
1 18 EVERY MILE A MEMORY
2 _ DIERKSBENTLEY CAPITOL NASHVILLE
s 3 YOUSAVEME rr
KENNY CHESNEY BNA
5 19 |LOVEDHERFIRST
HEARTLAND LOFTONCREEK
4 12 MYWISH
RASCALFLATTS. LYRICSTREET
WANT TO
& % SUGARLAND MERCURY
6 1n ONCEINALIFETIME
KEITHURBAN CAPITOL NASHVILLE
g 14 MYLITTLEGIRL
gy TIMMCGRAW CURB
g 28 WOULDYOU GO WITHME Ny
JOSH TURNER MCANASHVILLE
% 43 IF YOU'RE GOING THROUGH HELL ... Ny
RODNEY ATKINS CURB

#] MOST ADDED

ALYSSA LIES Jason Michael Carroll (ARISTA NASHVILLE)

#] MOST INCREASED AUDIENCE

BEFORE HE CHEATS Carrie Underwood [ARISTA/ARISTA NASHVILLE)

TOP 5 NEW AND ACTIVE
COME TO BED Gretchen Wilson (COLUMBIA)
1 CAN'T LOVE YOU ANYMORE Gary Nichols (MERCURY)
HILLBILLY DELUXE Brooks & Bunn (ARISTA NASHVILLE)
ISN'T THAT EVERY THING Danielle Peck (BIG MACHINE)
COME ON RAIN Steve Holy (CURB)

COMPLETE COUNTRY CHART ON PAGE 36

FOR WEEK ENDING OCTOBER 29, 2006

www.americanradiohistorv.com

5 NIELSEN BDS ¥ HITPREDICTOR
TITLE CERTIFICATIONS STATUS

ARTIST IMPRINT / PROMOTION LABEL
1 35 UNWRITTEN NO. 1(8 WKS) N3 o
NATASHA BEDINGFIELD EPIC
BAD DAY N-
3 4 peLpowTer WARNER BRDS.
2 27 WHAT HURTS THE MOST N
] RASCAL FLATTS LYRIC STREET/HOLLYWOOD
i oc BLACK HORSE & THE CHERRY TREE N1
KTTUNSTALL RELENTLESS/VIRGIN
5 24 THE RIDDLE
FIVEFOR FIGHTING AWARE/COLUMBIA
6 2 WHAT'S LEFT OF ME
NICK LACHEY IVE/ZZOMBA
10 64 YOU'RE BEAUTIFUL N
JAMES BLUNT CUSTARD/ATLANTIC
B . EVER THE SAME N
™ rosTHOMAS MELISMA/ATLANTIC
8 55 BECAUSE OF YOU N
¥ KELLY CLARKSON RCA/RMG
YOU AND ME 1
27T renouse GEFFEN

#] MOST ADDED

CHASING CARS Snow Patrol (POLYDOR/A&M/INTERSCOPE)

#] MOST INCREASED PLAYS

1 CALL IT LOVE Lionel Richie {ISLANC/IDJMG)

TOP 5 NEW AND ACTIVE
HIDEAWAY (WHEN IT SNOWS) Jim Brickman Feat. Geoff Byrd (5.G)
LAST DAY OF MY LIFE Phil Vassar (ARISTA NASHVILLE)
RIVER Sarah McLachlan (ARISTA/RIG)

LIPS OF AN ANGEL Hinder (UNIVERSAL REPUBLIC)
SUDDENLY | SEE KT Tunstall (RELENTLE3S/VIRGIN}

COMPLETE AC CHART ON PAGE 39
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x 3 NIELSENBDS T HITPREDICTOR ] g [ 3 NIELSEN BDS = 1 NIELSEN BDS ¥ HITPREDICTOR
< TITLE CERTIFICATIONS STATUS 3 wg TITLE CERTIFICATIONS S TITLE CERTIFICATIONS STATUS
S ARTIST IMPRINT / PROMOTION LABEL o g ﬁ; ARTIST IMPRINT / PROMOTION LABEL Qo ARTIST IMPRINT / PROMOTION LABEL
E = = E3=] z ]

20 HOW TO SAVE A LIFE NO. 1(2 WKS) THE TOTAL EXPERIENCE NO. 101 WK) WELCOME TC THE BLACK PARADE NO. 1(2 WKS) o
THE FRAY = EPIC BONEY JAMES FEATURING GEORGE DUKE CONCORD MY CHEMICAL ROMANCE = B REPRISE
FAR AWAY [N 14 FREE AS THE WIND THROUGH GLASS

~ NICKELBACK ROADRUNNER/ID JMG JAZZMASTERS TRIPPIN'N' RHYTHM _ STONESQUR ROADRUNNER/IDJMG
CHASING CARS FORWARD EMOTION WHEN YOU WERE YOUNG
SNOW PATROL POLYDOR/A&M/INTERSCOPE PIECES OF ADREAM HEADS UP _ THEKILLERS ISLAND/IDJMG
WAITING ON THE WORLD TO CHANGE MORNING THE DIARY CF JANE
JOHNMAYER AWARE/COLUMBIA CGEORGE BENSON & AL JARREAU CONCORD JAZZ/CONCORD BREAKING BENJAMN HOLLYWOOD
LIPS OF AN ANGEL N BEAT STREET ANNA-MOLLY
HINDER UNIVERSAL REPUBLIC DAVIDBENOIT PEAK/CONCORD INCUBUS IMMORTAL/EPIC
CALL ME WHEN YOU'RE SOBER. Ny WHAT DOES IT TAKE (TO WIN YOUR LOVE) CALL ME WH=N YOU'RE SOBER [ 114
EVANESCENCE WIND-UP PETER WHITE LECACY/COLUMBIA EVANESCENCE WIND-UP
STREETCORNER SYMPHONY MISMALOYA BEACH TELL ME BABY
ROB THOMAS MELISMA/ATLANTIC RAY PARKER JR. RAYDIO RED HOT CHILI PEPFERS WARNER BROS.
MOVE ALONG . | CALL IT LOVE THE POT
THE ALL-AMERICAN REJECTS DOGHOUSE/INTERSCOPE LIONEL RICHIE ISLAND/IDJMG TOOL TOOL DISSECTIONAL/VOLCAND/ZOMBA
OVER MY HEAD (CABLE CAR) N3 DRESSED TO CHILL LIPS OF AN ANGEL o
THEFRAY EPIC MARION MEADOWS HEADS UP _ HINDER UNIVERSAL REPUBLIC
SUDDENLY | SEE MY LOVE'S LEAVIN' ANIMAL | HAVE BECOME N
~ KTTUNSTALL  RELENTLESS/VIRGIN FOURPLAY FEATURING MICHAEL MCDONALD BLUEBIRD/RCA VICTOR THREE DAYS GRACH JIVE/ZOMBA
#] MOST ADDED #] MOST ADDED #] MOST ADDED
LET LOVE IN Goo Goo Dolls (WARNERBROS.) BLOOM Mindi Abair (GRP/VERVE) SNOW (HEY OH) Red Hot Chili Peppers (WARNERBROS.)
#l MOST INCREASED PLAYS #l MOST INCREASED PLAYS #l MOST INCREASED PLAYS
LET LOVE IN Goo Goo Dolls (WARNERBROS.) GIVE ME THE REASON Kirk Whalum (RENDEZVOUS) STAR.IGHT Muse (WARNERBROS:)
TOP 5§ NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOP 5§ NEW AND ACTIVE
LOVE YOU LATELY Daniel Powter (WARNER BROS.) BINGO JINGO The Rippingtons (PEAK/CONCORD) REVELATIONS Audios ave (INTERSCOPE/EPIC)
1WISH1WAS A PUNK ROCKER (WITH FLOWERS IN MY HAIR) Sandi Thom (COLUMBIA) I'LL MAKE LOVE TO YOU Kirk Whalum (RENDEZVOUS) FOR US Pete Yorn (RED INK/COLUMBIA)
JUMP Madonna (WARNER BROS.) FORGET ME NOTS Lee Ritenour (PEAK/CONCORD) TAKING BACK CONTROL Sparta (HOLLYWOOD)
MY LOVE Justin Timberlake Feat. T.I. (JIVEZZOMBA) GEORGY PORGY Nils (BAJA/TSR) BONES The Killers (ISLAND/IDIMG)
| DARE YOU Shinedown (ATLANTIO FORGIVENESS Gene Dunlap (215 ENTERTAINMENT) VOICES Saosin (CAPITOL}

COMPLETE HOT AC CHART ON PAGE 40 COMPLETE SMOOTH JAZZ CHART ON PAGE 42 COMPLETE ALTERNATIVE CHART ON PAGE 44

ACTIVE ROCK HERITAGE ROCK TRIPLE A

V&

= e % NIELSEN BDS = ® 1 NIELSEN BDS = b = i NIELSEN BDS
H wg TITLE CERTIFICATIONS HS wnd TITLE CERTIFICATIONS HS ug TITLE CERTIFICATIONS
0 BSOS  ARTIST IMPRINT / PROMOTION LABEL a ES  arTIST IMPRINT / PROMOTION LABEL "l B 55 ArTIST IMPRINT / PROMOTION LABEL
I g E T I B W
= = = 3@{ Cl = =5
1 1 18 LAND OF CONFUSION NO. 1(3WKS) 1 16 ROCKSTAR NO. 1{7WKS) CHASING CARS NO. 1(5WKS)
~ DISTURBED - REPRISE NICKELBACK - ROADRUNNER/IDJMG SNOW PATROL - POLYDOR/ASM/INTERSCOPE
5 THE POT 21 THROUGH GLASS WAITING ON THE WORLD TO CHANGE
TOOL TOOL DISSECTIONAL/VOLCANO/ZOMBA " STONESOUR ROADRUNNER/IDIMG JOHNMAYER AWARE/COLUMBIA
22 THROUGH GLASS 5 DEVIL'S GOT A NEW DISGUISE | WILL FOLLDW YOU INTO THE DARK
©% STONESOUR ROADRUNNER/IDUMG. __ AEROSMITH COLUMBIA DEATH CAB FOR CUTIE ATLANTIC
22 THE DIARY OF JANE 27 LIPS OF AN ANGEL N SOMEDAY EABY
_©©  BREAKINGBENJAMIN HOLLYWOOD HINDER UNIVERSAL REPUBLIC BOBDYLAN COLUMBIA
18 HEROES 30 ANIMAL | HAVE BECOME N HOW TO SAVE A LIFE
_ = SHINEDOWN ATLANTIC "~ THREEDAYSCRACE JIVE/ZOMBA THE FRAY EPIC
20 SHINE DOWN 16 HEROES RIDE THE RIVER
. CODSMACK UNIVERSAL REPUBLIC SHINEDOWN ATLANTIC J.J.CALE& ERICCLAPTON DUCK/REPRISE
6 ROCKSTAR 20 SAVING GRACE THE SAINTS ARE COMING
_ NICKELBACK ROAORUNNER/IDJMG S TomeeTTy AMERICAN/WARNER BROS. U2 & GREENDAY ISLAND/INTERSCOPE/REPRISE
1 CALL ME WHEN YOU'RE SOBER N 35 CRAZY BITCH . THREE MORE DAYS
2 EVANESCENCE WIND-UP BUCKCHERRY ELEVEN SEVEN/LAVA/ATLANTIC _ RAYLAMONTAGNE RCA/RMG
% TO BE LOVED 7 IT'S NOT ENOUGH FOR US
| PAPAROACH EL TONAU/GEFFEN 0 THEWHD UNIVERSAL REPUBLIC PETE YORN RED INK/COLUMBIA
10 GOODBYE 17 LAND OF CONFUSION COLORFUL
_ARMY OF ANYONE THE FIRM DISTURBED REPRISE ROCCODELUCA AWD THE BURDEN IRONWORKS
#] MOST ADDED #] MOST ADDED #] MOST ADDED
THE ENEMY Godsmack (UNIVERSALREPUBLIC} THE ENEMY Godsmack (UNIVERSAL REPUBLIC) NOTHINC IN MY WAY Keane [INTERSCOPE)
#] MOST INCREASED PLAYS #] MOST INCREASED PLAYS #] MOST INCREASED PLAYS
LADIES AND GENTLEMEN Saliva (ISLAND/IDIMC) OUR COUNTRY John Mellencamp {UNIVERSAL REPUBLIC) LET IT BE SUNG Jack Johnson With Matt Costa And Zach Gill (BRUSHFIRE/UNIVERSAL REPUBLIC)
TOP 5 NEW AND ACTIVE TOP 5§ NEW AND ACTIVE TOP 55 NEW AND ACTIVE
HELL AND HIGH WATER Black Stone Cherry (!N DE GOOT/ROADRUNNER/IDJIMG) THRILL OF IT Robert Randolph & The Family Band (WARNER BROS.) FLIRTING WITH TIME Tom Petty (AMERICAN/WARNER BROS.)
THE SAINTS ARE COMING U2 & Green Day (ISLAND/INTERSCOPE/REPRISE) HELL AND HIGH WATER Black Stone Cherry (IN DE GOOT/ROAORUNNER/IDJMG) O VALENCIA! The Decemberists (CAPITOL)
THE THEFT Atreyu (VICTORY) GOODBYE Army Of Anyone (THE FIRM) OUT L2UD Mindy Smith (VANGUARD)
MY CURSE Killswitch Engage (ROADRUNNER/IDIMC) HOW LONG Hinder (UNIVERSAL REPUBLIC) NEW SHOES Paolo Nutini (ATLANTIC)
DEVIL'S GOT A HOLDA ME The Colour (RE:THINK/EMR} OUR COUNTRY John Mellencamp (UNIVERSAL REPUBLIC) LET IT BE SUNG Jack Johnson WithMatt Costa And Zach Gill (BRUSHFIRE/UNIVERSAL REPUBLIC)

COMPLETE ACTIVE ROCK CHART ON PAGE 45 COMPLETE HERITAGE ROCK CHART ON PAGE 46 COMPLETE TRIPLE A CHART ON PAGE 48

NOVEMBER 3, 2006 THERE’'S MUCH MORE @ www.RadicandRecords.com
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Liner Notes
Profile: Victor Sansone
Title: ABC Radio
Atlanta president/GM
Favorite radio format:
Country

Favorite TV show:
“The Sopranos”
Favorite movie: “The
Codfather” and “The
Godfather 27

Favorite songs: “I
Remember April” and
“Live Like You Were
Dying”

Favorite book: “Read?
I have time to read?”
Favorite restaurant:
“Bones, here in Atlanta.
I'm a meat-and-potatoes
guy, unless I'm at
Salvatore’s in Roswell.”
Beverage of choice:
“Any good big
Cabernet.”

Hobbies: “Colf and
music. | have played
piano since | was 5 or 6. |
filled out papers to go to
Juilliard and 1 copped out
for business, If there’s a
choice between sitting
alone playing the piano
and doing something
with my wife Susan, |
choose the latter.”
E-mail address:
victor,j.sansone@abc.com

THERE'S MUCH MORE
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Passion for radio still motivates 30-year ABC Radio vet

Victor

Sansone

By Erica Farber

Victor Sansone eats, drinks and sleeps country radio. In addition to his day job
as president/GM of ABC Atlanta Radio Group, he is also the outgoing chair-
man of the Country Music Assn. (CMA). Sansone believes he 1s an example of
how passion delivers, and suggests that his margins and operating income are

direct examples of that passion.

Getting into the business: “I got into radio because
[ was a failure in the club business. When 1T got
back fromViemam I worked with my family in a
restaurant. Then [ opened a jazz club in North
Syracuse [N.Y.] and closed it about 18 months
later. A triend of mine, Lenny Bollatie, said, “You
ought to come and do this radio thing” He was a
sales manager for WEDL and he said it’s a better-
than-average living, nobody really knows what we
do, and we have great tickets. This was radio in the
carly "70s and [ thought, ‘I'm superticial enough
to do that! and I never looked back.”

Joining ABC: "I was a  salesperson  at
WNDR/Syracuse. The station was not a market
leader, and people were leaving all the time. One
of my accounts said Norm Schrutt, the sales
manager at WKBW/Buttalo, was looking for a
salesperson. | thought, *Well, thats Capital
Cities. a great company, a big stick, so | went and
met the illustrious Norm Schrutt and got the
job. Norm and [ just sort of hit it off, and he's
been a big part of what I'm about. I've been with
Capital Cities and ABC since February of 1977.7

Moving to Atlanta: “I moved to Atlanta in 1983
with Norm. He had since been elevated to divi-
sion head and he said, “We're splitting the stations
in Dallas to give them individual leadership. Don'’t
you have any interest in going?’ So in *87 I went
to Dallas and became the president and general
manager of KSCS through those glorious years
where country was king. We were No. I 21 times
in the *90s. When Norm retired in '96, then pres-
ident of the division Bob Callahan said, ‘Are vou

willing to go back to Atlanta?” and here I am.”

Biggest challenge: “Keeping everybody tocused

when emerging technologies are  speeding

around us—Internet, viral marketing, satellite,

@ www.RadioandRecords.com

HD. Ultimately we are in the radio business and
we have the propensity to be drawn off=sides as
an industry, looking for new things. We're in a
business of selling radio time, of marketing and
promoting and being great between the records,
and thats hard to do. That’s what makes a good
business leader: keeping everybody on point.
We've got to earn money at good margins, and
that is probably the No. | mantra of anybody

who's got his ass in a seat like me.”

State of radio: “The part of the radio business 1
don't like is what’s happened because of consoh-
dation. There was a time when you were an urban
guy, a news/talk guy, a country guy and you lived,
breathed and ate that format every day. and as a

manager you got immersed in all aspects of the

business. Now yOLl‘VC‘ gOt a guy I'UHHiI]g an urban

station, the news/talk station, a pop station and a

country station. There’s no buy-in to anything.”

State of country radio: “It’s awesome. This is a
great period.You've got great young stock—Sarah
Buxton or Ashley Monroe or this little Taylor
Swift—and vou've sull got your core artists—
Brooks & Dunn and George Strait, {who are|
very prolific, active and still in the game.”

Your involvement with the CMA: 1 have been
involved since '98 or '99.It’s an enormous amount
ot work. especially it you get into leadership roles.
Between executive committees and  personnel
issues it's like running another business.”

Something about the CMA that would surprise our
readers to learn: “That everyone really comes
together for a common good, unlike any other
format. It is remarkable to look at the level of
people in that room—nheads of every label, pub-
lishing companies, songwriters, artists. studio
musicians, radio folks—all these people who are
the heads of state of their individual businesses
come together and really get stutt done for the
betterment of all. It is remarkable.”

Career highlight: “Keeping my job. I was given
and perpetuated an environment that people
want to work and grow in. I'm proud of the
atmosphere and the ability to have the kind of
tenure we have in this building. That 1 think is

my greatest accomplishment.”

Career disappointment: “I've always believed you
learn from vour mistakes and you have to make
some to grow, and I've sure made plenty. | do
wish we would have included some ZIP codes in
Atlanta that deserve to be in our metro, but I can’t

get that happening.”

Most influential individual: *“We are totally differ-
ent in style but Norm helped me learn about
blocking and tackling and the fundamentals of the
business. | am so tiscally conscious it annoys me
but we don’ lack for anything we need and we
certainly are successtul as radio stations. He taught
me how to make good choices and to trust my
nstinets, even it you ultimately make a mistake”

Advice for broadcasters: “IDon’'t lose the passion.
Don't be so risk-averse. Be great, be local, be great
between the records, and pay attention to your
product. Local radio 1s the backbone of this coun-

try. It’s what we do.”

www americanradiohistorv com

‘Be local, be great
between the
records, and pay
attention to your
product. Local radio
Is the backbone of
this country. It's
what we do.

—Victor Sansone
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the new single from ‘Ruined For Ordinary’
on your desks now and going for reported adds this week

ol
Top 20 Rate The Music Pre-Test Predictor scores!
0)G
On tour this fall with NEWSONG
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www.natesallie.ccm curb.com www.curb.com
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One Incredible Year!

3 BACK-TO-BACK #1 HITS
“Jesus, Take The Wheel”
“Don’t Forget To Remember Me”
and “Before He Cheats”

® O 000D OOO O s 00 0 04

Carrie has spent 10 weeks at #1 this year

Some Hearts has scanned more units than any other album on the "Top 75 Country

Soundscan Chart with more than 3.5 million sold
Some Hearts has spent 47 of 49 weeks in the top 5
on the Top 75 Country Soundscan Chart
See Carrie on next Monday’s ABC telecast of The 40th Annual CMA Awards,
where she is the most-nominated female artst, with four nods,
including Female Vocalist of the Year.
ARISTA AW (9 sorvieme
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