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» MOVERS

Salem Communications appoints M. Susan
Lucchesi GM of its New York cluster, which
includes WMCA and WWDJ. Current New
York GM Dave Armstrong returns to
California to manage the company’s San
Diego stations KPRZ and KCBQ. Lucchesi
most recently served as VP/GM for Cumulus/
Lake Charles, La. . . . Clear Channel/
Baltimore VP/market manager Jim Dolan,
who oversaw country WPOC, black gospel
WCAO and smooth jazz WSMJ, exits . . .
Todd “Nuke "Em” Noker, PD of Simmons
alternative KXRK (X96)/Salt Lake City, picks
up programming stripes for adult hits sister
KJQN (103.1 Jack FM). He takes over for VP
of operations Alan Hague, who is overseeing
the launch of Simmons’ new SLC stations
KYMV (MOVIiN 100.7) and KOAY (97.5 the
Qasis) . . . Citadel/Reno, Nev., OM Tom
Jordan, who also serves as PD/MD for coun-
try KBUL (K-Bull), is retiring to operate a
bed and breakfast in Bozeman, Mont.

p SHAKERS

SMULYAN: BENJAMIN LEOPOLD/RETNA LTD.

Beasley Broadcast Group promotes
Fayetteville, N.C., market manager Danny
Highsmith to the newly created position of
regional VP. In addi-
tion, Mac Edwards, VP
of operations in
Fayetteville, is elevated
to market manager,
assuming Highsmith’s
responsibilities . . . Bob
Guerra, best-known for

his seven-year run as
PD of then-country
combo KZLA and KLAC/Los Angeles, joins
Denver-based Cherry Creek Radio as group
PD. Based in Nashville, he continues to host
the syndicated “New Music Nashville” . ..
Shakir Stewart is upped to senior VP of A&R
for Island Def Jam Music Group; he was VP of
A&R at Def Jam Recordings since August
2004 . . . Heather Steffan is appointed gen-
eral sales manager at Clear Channel sports
WTEM and talkers WWRC and
WTNT/Washington, D.C. She previously served
as local sales manager for all three.

Highsmith
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Emmis Q2 Radio
Revenue Falls 6%0

Emmis, long seen as a bellwether for the radio industry, reports that
its radio revenue fell 6% to $79.13 million during its second quar-

ter, which ended Aug. 31, from $83.86 million during the same

period last year. Emmis blamed the decline on “weakness in the &
New York and Los Angeles radio markets.” Smulyan
For the second quarter, operating income fell to $22 million from $27.6 million for
the same quarter of the prior year. A portion of the drop can be attributed to $2.4 mil-
lion in costs to evaluate CEQ Jettrey Smulyan’s proposal to take the company private.
“Similar to our compettors, we continue to face challenges in our largest radio markets,”
Smulyan says, before suggesting a “resurgence” is on the way.*I'm particularly excited by the
early response to our new morning show at [WKQX] Q161 in Chicago and the [KMVN]
MOVIN 93.9 forniat in Los Angeles, as well as our rebound at [KPWR(| Power 106.”
Banc of America Securities media analyst Jonathan Jacoby expected worse results.*Radio
revenue growth was below our model, but not as bad as feared,” he wrote. Jacoby forecasts
the company’s performance in New York and Los Angeles “will be even worse than the
roughly 500 basis points of underperformance registered in the first two quarters of tiscal
"07. Emmis’ radio revenue guidance is much worse than we had modeled,” Jacoby wrote.
“Although some of the weakness is attributable to recent prograimming changes, particu-
larly the format lip at KMVN, we wonder if further programming changes are in store

at other stations that continue to post sluggish ratings/revenue results”’—Jeffrey Yorke

NUMBER CRUNCH

6,710 22

The number of years WROLIY
Rabebgh was a rock station
befare Clear Channed flipped it to
country as “10B-1 the Rooster,”
Interestingly, Curtis Medlas
WLIDR, the bongtime country
leadar in the market, flipped
from its former rock farmat only
days after WRDLU's debut as a
rocker in 1984,

13430

The winning bid in the
banknsptoy auction for Tower
Becords. &fter a 30-haur
process, Great. American
Group, & consortium of suivors
bidding on different
compenents of the retailer,
came out an top, Great
American beat owut Trans Warld
Entertaimment by only
$500,000.

I the just released Arbitron fall
pogpulation rankings Houston-
Calveston is now the Mo, &
ranked market, while
Philadelphia and Detrait slip to
Mo, ¥ and Mo 10, respectively,
Meanwhile, Atlanta slides past
Dhetroit to Mo, 9, Las Cruces,
M., and Kalispell-Flathead
Walley, Mant,, are now an the
list of markets Arbitran will
sarvey ir the fall.

XM Begins Fall Ad Blitz

XM Satellite Radio, fast losing its steam to hard-charging rival Sirius Satellite Radio, will debut
a marketing campaign that includes network and cable TV, print, interactive, direct marketing
and retail and automotive channels. The blitz is being executed by XM’s new ad agency, Lowe
of New York. “With our new campaign, Lowe succeeded in finding an elegant and flexible way
to communicate XM’s core consumer appeal of choice, simplicity and fun—all at the touch of a
button,” XM president/COO Nate Davis says. (The TV spots can be seen at xmradio.com/on.)
The announcement comes days after XM said it signed up more than 285,000 new net sub-
scribers during the third quarter for a total of 7.2 million subscribers. The same morning,
Sirius reported adding 441,000 new subscribers during the same period for a total of 5.1 mil-
lion. Sirius claimed 61% of the total new subscribers during the third quarter, and it has been
outpacing XM each quarter since fourth-quarter 2005, which led to the arrival of Howard
Stern at Sirius. Wall Street analysts and investors alike have faulted XM for failing to mount a

late-2005 ad campaign to siphon away subscribers from the Stern mania. —Jeffrey Yorke

THERE'S MUCH
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McVéy On His Own

Mike McVay and  Clear
Channel Radio have agreed to allow
McVay to take back McVay Media and
continue to work with the Clear Channel

Consultant

stations that individually do business with
the Cleveland-based consultancy.

“I have already had the majority of my
Clear Channel stadons say that they want to
continue the relation-
ship,” McVay says. “1
have had a great run
with Clear Channel.
They paid me well,
and they were very
good to me”

A Clear Channel
adds,

“It made more sense for McVay Media to

McVay

representative

be run independently. Clear Channel sta-
tions will continue utilizing McVay Media
as well as continuing to consult with [exec-
utive VP of content development| Tom

Owens on various content R&1D produces.”

Bubba Sued

Todd “Bubba the Love Sponge™ Clem,
afternoon talent on Sirius Satellice Radio’s
“Howard 101" channel, is being sued by
Interiiet porn model Hope Miller, who
claims the host forced her into perform-
ing a sex act on his show with another
model and a sex toy. The Tampa Tribune
says Miller is seeking $15,000 in damages
for the alleged June 12 incident. Clem
joined the Howard Stern-programmed
channel in January, nearly a year after being
sacked by Clear Channel active rock
WXTB (98 Rock)/Tampa following
$755,000 in FCC fines for objectionable

content that aired on his show.

Google Gobbles
YouTube

“I want myYouTube " may not resonate like
“I want my MTV" did for an earlier gen-
eration, but the viral video-sharing site cer-
tainly has its fans. No. I on the list is Internet
search leader Google, which has purchased
the company for $1.65 billion in stock. The
deal is expected to close in the fourth quar-
ter. YouTube and Google’s Google Video

service will be managed as separate brands.

hAORE OMLINE: www. RadioandRecords.com
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SAULINA RUBIO'S

“NI UNA SOLA PALABRA"
REBOUNDS FOR A SECOND
~NON-CONSECUTIVE WEEK
ATOP THE LATIN POP CHART.

Title / Artist

SexyBack /
Justin Timberlake,

CHR/TOP 40

‘ Money Maker /
| Ludacris Feat. Pharrell

RHYTHMIC

Money Maker /
RAP Ludacris Feat. Pharrelt

Money Maker /
Ludacris Feat. Pharrell

| Call It Love /

Lionel Richie

The Struggle Is Over /
Youth For Christ
Made To Worship /
Chris Tomnlin

Me And Jesus /
Stellar Kart
Rebirthing /

Skillet

Broken & Beautiful /
Mark Schuitz

Would You Go With Me /
Josh Turner

URBAN

URBAN AC
GOSPEL
CHRISTIAN AC
CHRISTIAN CHR
CHRISTIAN ROCK
INSPO

COUNTRY

Bad Day /
AC Daniel Powter

Far Away /
Nickelback

What Does It Take /
Peter White

When You Were Young /
The Killers

Through Glass /
Stone Sour

Rockstar /
Nickelback

Chasing Cars/
Snow Patrol

HOT AC
SMOOTH JAZZ
ALTERNATIVE
ACTIVE ROCK
HERITAGE ROCK
TRIPLE A

Modern Times /
Bob Dylan

Una Familia /
Dhira

AMERICANA

LATINROCK/ ALTERNATIVE

De Rodillas Te Pido /
Alegres De |.a Sierra

Ni Una Sola Palabra /
Paulina Rubio

Que Precio Tiene El Cielo /
Marc Anthony

Pam Pam /
Wisin & Yandel

' REGIONAL MEXICAN
LATIN POP

LATIN TROPICAL
LATIN RHYTHM

NICKELBACK
TOPS BOTH HOT AC
WITH “FAR AWAY"
AND HERITAGE ROCk.
WITH “ROCKSTAR™
FOR A FOURTH L:
STRAIGHT WEEK. *
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The inside story behind the year’s
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Hot AC’s eternal balancing act between
fashion and familiarity.
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Hispanic listeners.
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Learning what's really important in life, the hard way

Al Peterson

APeterson@RadioandRecords.com

t was a cool morning in November 2005, and ABC Radio senior

VP of programming John McConnell was in the saddle of his bicy-

cle, headed out to meet up with some buddies for a weekend ride
tollowed by a healthy run. @ McConnell had been out late the night
before, attending the Country Music Assn. Awards held in New York,
but was determined not to miss his weekly bike ride—even though
he had gotten home only a few hours before his 7 a.m. departure. “I didn’t do
my usual prep before I left,” he recalls. “Instead of putting my running shoes in
a small backpack—which I couldn’ find because I was in a hurry—I slung them

over the crossbar of my bike.”

As he rode to meet his friends McConnell
noticed that the shoes over the crossbar were slid-
ing forward a bit too far for comfort, so he reached
to pull them back.When I reached to grab them,
one of the shoes jammed in the front fork of the
bike,” he says.“The bike stopped cold and 1 flipped
over the handlebars, skidded on my helmet for a
few feet, then came down flat on my stomach
with my head looking back at oncoming traffic.”

What Are The Odds?

McConnell, who amazingly did not lose con-
sciousness after his fall, was clearly aware that a
car was headed straight for him. But the car
slowed to a stop and McConnell watched as the
driver jumped out and a voice said, “John? John
McConnell?” In what can only be called an
incredible twist of fate, McConnell was staring
into the face of a friend with whom he regu-

‘It hit me, |
knew that
something
was
terribly
wronE. it
felt like
somebody

' had taken

a sledge-
hammer to
the back
of my neck
and in my
heart |
knew I'd
broken it.’

—John McConnell

larly played tennis.“] can’t believe how lucky I was
that he happened to be behind me,” McConnell
says. “When he called 911, I could hear the per-
son on the other end of his phone telling him not
to move me.” By then, McConnell realized he was
unable to move by himself.

Aware and alert, McConnell advised the first
police officer on the scene that someone needed
to remove his helmet. “If you don’t,” McConnell
told the cop,“I'm going to choke to death.” After
being freed from the helmets chin strap
McConnell remained cool, calin and collected,
telling the officer his vital signs, Social Security
number and other important details. Once he was
assured that his friends and family had been
alerted, McConnell says that was when he first
allowed himself to feel fear.“It hit me, | knew that
something was terribly wrong. It felt like some-
body had taken a sledgehammer to the back of
my neck, and in my heart [ knew I'd broken it.
It was at that point I kind of lost it because I real-
ized if something was seriously wrong, what was
going to happen to my family?”

McConnell was hardly a weekend warrior suf-
fering an accident from trying to do something
out of the ordinary physically. “I've always been

Continued on page 8

THERE'S MUCH MORE @ www.RadioandRecords.com
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Continued from page 6

very active, and | can’t imagine any better way to start a
weekend morning than with early-morning golf, tennis,
a bike ride or a run,” he says.“So 1t wasn’t like [ wasn’t in
shape for a ride, it was just all a freak accident. I love to
play tournament tennis, ['m an avid runner, and [ liked to
bike competitively. But I can tell you I think I've only been
on a bike maybe twice since the accident.”

Dealing With Reality
McConnell says the six hours he spent after being deliv-
cred by ambulance to the hospital were “probably the
scariest time of my life. The first trauma doctor told me
they were fairly certain I'd broken my neck and again told
me not to move. Then another doctor caine in and told
me, ‘It’s bad, it’s very bad.” ” Asked what that meant, doc-
tors told McConnell and his wife that the mjury could
result in him being paralyzed. “Thankfully at that point
they scdated me, because [ was really just not in very good
shape, physically or mentally”

Later McConnell would learn that he had fractured the

top two vertebrae in his neck—the same two that actor

Help John Help Chris

If you would like to help ABC Radio’s John McConnell
raise money for the Christopher Reeve Foundation
during his upcoming run in the New York City
Marathon, log on to the following Web site set up
especially for donations at: kintera.org/faf/donorReg/
donorPledge.asp?ievent=182692&supld=145881346.

You may also donate by sending a check to
McConnell, made out to the Christopher Reeve
Foundation, at the following address:

John McConnell

Senior VP of programming

ABC Radio

444 Madison Ave.

New York, N.Y. 10022

Christopher Reeve fractured in a horseback riding acci-
dent—and that he’d have to wait at least another 24 hours
before learning just how serious his injury actually was.
At the ¢nd of that long 24-hour period he was surprised
and happy to hear that, while his injury was scrious, it
wasn't the worst-case scenario and he would soon be
released from the hospital and placed in a cervical collar
that he would wear for the next several months.

“I don’t think I ever dealt with the possibility of what

might have happened.” he says. “I was simply not going |

to let myseltf go there. And when | finally came off the
medication that [ was first given—sorme really powerful
stuft. by the way——it was only then that [ began to real-
ize how lucky I was. Even my doctor. who is a noted and
successtul orthopedic surgeon who specializes in spinal
injuries, told me 1 was the luckiest patient he'd ever had.
It was really only atter it all happened and I was back home
recuperating that the enormity of it all, and what could
have happened, set in”

Taking Stock Of Life

Understandably, in the aftermath of the accident, Mc-
Connell took some time to think about his life. “When
something like that happens you tend to rethink your
priorities and very quickly come to the place of what’s
really important in your life,” he says. “I know my fam-
ily was shaken, but at the same time they were incredi-
blyv helptul, supportive and brave”

McConnell says it was an emotional time for everyone,
but he also learned quickly what was expected of him
during a hurnorous moment with his son. “By and large
I am not a crier,” he says. “But in those first couple of
weeks I would shed tears at the drop of a dime. [ remem-
ber my son coming home two days earlier than we
expected for Thanksgiving and when he walked in the
house, I just started bawling. A halt hour later he came
back in to see me and I started all over again. That’s when
he gave me that look and said, ‘*Hey Dad, 1 think it’s time
to man-up a litte bic” ”

McConnell says he was also deeply gratified by the
response from his co-workers ac ABC Radio—but not
totally surprised. “One of the great things about ABC

/

‘| felt that if | stopped
' moving, | would get
swallowed up in the
enormity of what could

have happened, and |
didn’t want to do that.’

—John McConnell

I Radio, and one of the keys to its success and stability, 1s
our people,” he says. “We work hard and we know that
the bottom line is always the No. | goal, but we also
respect and take care of one another.

“Jim Robinson, John Hare, Mitch Dolan, Sean Hannity,
Bob Iger and so many others—they werc all there for me.
They all told me to take as much time as [ necded to
recover. Ot course I didn’t listen to them and only missed
about eight days ot work, which in retrospect probably
wasn’t the brightest imove on my part. But [ just didn’t
want to sit down. I felt that 1t I stopped moving 1 would
get swallowed up i the enormity of what could have hap-
pened, and [ didn’t want to do that”

Running Man Returns
Next month, barely a year tollowing his harrowing aceident,
McConnell will run in the 2006 New York City Marathon.
“Six weeks after he cleared me [ asked my doctor it I could
run and he said it depended on how [ telt,” he says. “I felt
good, so in nud-April I actually ran the Long Island half-
marathon. After that several of iy friends and  got to think-
ing about running the New York City Marathon, and on
Nov. 6 I plan to do it witlt tfour other guys to raise money
for the Christopher Reeve Foundation.”

Asked what he hopes to accomplish from the marathon

run, McConnell says much of it is about putting the past
I year behind him. “T’'m a tairly goal-oriented person, and the
idea of putting a pretty wild year behind me by accomplish-
ing something a tew months ago 1 had no business even
thinking about is what it’s really about,” he says.“In more
ways than 1 can really understand it has been incredibly
motivating for me. [ feel great, I feel really happy and lucky,
and T can’t wait to achieve this goal. T just feel so grateful

that this whole story has had such a happy ending” |/

“No other syndicated show we work with
works harder to help us make money.”

Tom Kraeutler
Host

‘ Leslie Segrete
" Co-Host %

W

€

RECENTLY ADDED:
KABQ-AM Albuquerque, NM
WDOD-AM Chattanooga, TN
KSCJ-AM Sioux City, IA
KAOI-AM Maui, HI

&

- Joe Lembo, Director of Sales, WPRO/Providence RI

“Money Pit is a fast-paced, informative
show and a great program for

our sales staff as well.”

Bob Agnew, Program Director, KQKE/San Francisto

COMPLETE HOW-TO-MAKE-REVENUE
- “AFFILIATE TOOL KIT” READY!

HOME IMPROVEMENT RADIO SHOW
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MANAGEMENT / MARKETING / SALES

Washington's WHUR prepares to launch WHUR-FM World HD2

WHUR's Digital Baby

Jeftrey Yorke

JYorke@RadioandRecords.com

. im Watkins is a revolutionary kind of fellow. He stands for change and he has been
one of the most progressive radio station managers in the country promoting tech-
nological advances n the industry. And now the WHUR-FM GM has something
that he’s “really excited” about: HD radio and its multicasting capabilities. @ Under
Watkins’ guidance, Howard University’s popular and commercially successful urban
AC WHUR-FM launched Washington’s first HD radio station on Jan. 21, 2004,

when it began broadcasting the format in digital.

o

Many of the staff got HD radios and immediately became
fans of the sound, Watkins says. “We’re all early adopters.
We're veterans of all the nuances. It’s become standard oper-
ating procedure for us now;” he says about setting up an HD
station from a technical standpoint and putting together the
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station’s programmiing.“We were just waiting for the equip-
ment to come out to do the secondary channels. And we’ve
got some progranuning ideas.”

A lot of ideas, in fact.

Watkins is putting the final touches on WHUR-FM
World HD2 at 96.3 FM, a side channel featuring world jazz,
pop and sometimes even classical music with incredible clar-
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ity and crispness, designed to rival any of the similarly pro-
grammed channels on Sirius or XM.

Overnight personality/MD  Joe Gorham has been
building a music list of jazz, R&B and Spanish/Latin-beat

sounds. Watkins says that Gorham has also been digging into
WHUR’s 35-year-old music and programming library and
its “Black Music Experience”—the music that was a staple
of the station when it was signed on in December 1971 by
Wiatkins, then a 19-year-old broadcast engineer.

WHUR has built ewo editing studios to produce the pro-
gramming and is even sifting through the extensive library
of Howard University’s PBS TV station, WHUT, to extract
productions that will make good audio presentations. The
station will also feature sermons from the university’s his-
toric Andrew Rankin Memorial Chapel, where such his-
torical higures as Frederick Douglass, Mary McLeod
Bethune, WE.B. DuBois, Eleanor Roosevelt, John E
Kennedy, Martin Luther King Jr., Bill Clinton, Haile Selassie
I and Desmond Tutu have all spoken.

“A good portion” of the new station, which Watkins

expects to debut in mid-November, will be automated, with
enough programming for 10 days produced in advance. But
there will also be plenty of live programming to give the
station a feeling of immediacy. Several of WHUR's staffers
and former air personalities will have live, regular programs
on WHUR World, including Gorham and tformer
WHUR air personality Lorna Newton. The Howard
Bisons, whose football games have not been live on the
WHUR airwaves for more than a decade, will also find a
home on the HD station.

To promote the arrival of another HD station, Watkins
has secured a cache of HD receivers at a major discount and
will begin giving away one a day for a year. To give the sta-

tion a listen, go to whurworld.com. RR

| Want My HD Radio:
A Reporter’s Confession

I'm hooked. I'm a junkie. | messed with it only one
time, just one day and now I'm, well, under the influ-
ence of HD radio.

OK, it sounds silly, but it is true. While in Dallas
last month for the R&R Convention/NAB Radio
Show, iBiquity’s Vicki Stearn slipped me a Boston
Acoustics-made Recepter Radio HD 1o “test.”

Test, my foot. Vicki, baby, you're nat going to see
this radio again unless you're within two blocks of my
home. | love it.

Let me tell you what | like: Every spot on the dial
has a stop that sounds like a fresh station, with
incredible clarity and snap. It's radio’s answer to
high-resolution digital pictures. And :hat’s saying a
lot, considering that | can blame the Beatles, Jimi
Hendrix, the Who, Led Zeppelin and just about every
Motown group for leaving my well-worn ears with a
lifelong dependency on the word “What?”

But HD really does have a stunning sizzle and pop.
And there’s so much to choose from as multicasting
channels arrive almost daily. Bottorm line: Scanning
the dial is exciting again, and stopping and listening
is even better. HD radio, it's where my ears are. —JY

Programming

MORE OPTIONS

FOR BETTER RADIO

"RADIO
NETWORKS .

Let the leaders in the business
arm you with everything you
need for your Gold station:

- Custom Gold solutions

- Gold formats on satellite, CD,
and hard drive

- Gold Prep

800.609.5663

jonesradio.com

THERE’S MUCH MORE @ www.RadioandRecords.com
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BY THE NUMBERS

MARKET SNAPSHOT:

DENVER-BOULDER

After emerging from one of the worst recessions in local

history, the Denver and State of Colorado economies

have outperformed the national economy in the first half
of 2006. This is reflected in above-trend growth in

employment, compensation and retail activity.

POPULATION: 2,157,700
RADIO MARKET RANK: 22
DEMOGRAPHICS:*

TOTAL DENVER
79-MARKET  ARBITRON

B POPULATION®% METRO%  INDEX
AGE18-24 ) 13% 12% 94
AGE 25-34 18% 2_00/0_ o _113¥
AGE 35-44 20% 21% 107
AGE 45-54 1_9°/o _ 2% 7 109
MALE 49% 50% _'IOS
WHITE 83% 91% 109
AFRICAN-AMERICAN__ 1% - 50/0- 46
HISPANIC ORIGIN 13"/3 o 78010 7]3877
VISITED RADIO STATIONSITE 5% 6% 133

NO. OF RADIO STATIONS: 30
RADIO OWNERSHIP:

OWNER

NO.OFSTATIONS  RATINGS SHARE**
CLEAR CHANNEL 3 AM,5FM (8] 26.3%
LINCOLNFINANCIAL 2 AM, 3FM(5) 17.4%
ENTERCOM 1AM, 3 FM (4) 12.6%

FORMATS: 4 N/T, 3 regional Mexican, 2 country,
2 triple A, 2 AC, 2 classic rock, 2 hot AC, 2 standards,
2 sports, 1 rhythmic, 12 other

RATINGS LEADERS:**

STATION FORMAT  AQH SHARE12-PLUS
‘KYGO-FM COUNTRY 6.6
_KQKS-FM RHYTHMIC 5.6
KOA-AM B N/T 5-.3 -
E_BCO-FM o mgf - 74.6
KOSI-FM AC 4.4

INTERESTING FACT:*

Light beer drinkers in Denver are twice as likely to

drink their hometown brew, Coors Light, compared to

light beer drinkers nationally.

*Source: Scarborough Research 2006
**Source: Arbitron Spring 2006 Report

Is Hot AC Radio’'s .
Most Adventurous

Format?

Edited By Susan Visakowitz and Jeffrey Yorke

WEEK ENDING OCTOBER 1, 2006

CHART COMMENTARY BY

JOE FLEISCHER

You know, it’s funny how much hot AC has begun to look like the most adven-

turous format, benefiting from not only the smashes that emerged through

country and CHR /top 40, but also in connecting the dots that alternative just

refuses to connect itself. By showing big success with younger-targeted hits
from the likes of Panic! at the Disco (No. 1) and the All-American Rejects
(No.4) on one end of the spectrum and the same results from not-cool-enough
rockers Nickelback (No. 6 and No. 9) and Hinder (No. 10), hot AC is serv-
mg a decidedly broad audience that downloads a ton. [ guess when everybody

has an 1Pod, everybody downloads, and there’s a whole lot less mystery as to

what the enduring hits are. It also encouraging to see underrated tracks from
the Raconteurs (No. 16), Corinne Bailey Rae (No. 17), the Wreckers (No.
18) and Augustana (No. 20) conunuing to resonate with downloaders. And

look out for Snow Patrol’s “Chasing Cars”—this is a smash at any tormat.

N Nielsen
NO. ARTIST TITLE DOWNLOADERS s
(CUME) SPIN RANK
1 PANICIATTHEDISCO  IWRITESINSNOTTRAGEDIES 43477 12
2 THEFRAY HOW TO SAVE A LIFE 37439 3
3 JUSTINTIMBERLAKE  SEXYBACK 36993 37
4 THEALL-AMERICANREJECTS MOVE ALONG 825 5
5 RASCALFLATTS WHAT HURTS THE MOST 36634 24
6  NICKELBACK "FAR AWAY 33816 7
7 GNARLS BARKLEY CRAZY 30988 = 2
8 REDHOT CHILIPEPPERS DANICALIFORNIA 29790 4
9 NICKELBACK  SAVINME 28582 15
10 HINDER LIPSOF ANANGEL 23751 B
1 SNOW PATROL ~ CHASING CARS 22544 10
12 THE FRAY OVERMYHEAD(CABLECAR) 20128 T
13 NATASHA BEDINGFIELD  UNWRITTEN 15989 9
14 TIM MCGRAW WHEN THE STARS GO BLUE 15926 34
15 CHRISTINAAGUILERA  AIN'T NO OTHER MAN 14895 18
16 THE RACONTEURS STEADY AS SHE GOES 1272 °
17 CORINNEBAILEY RAE  PUT YOURRECORDSON 6479 14
18 THE WRECKERS LEAVE THE PIECES 6454 38
19 JOHN MAYER WAITINGONTHEWORLDTOCHANGE 6038 1
20 AUGUSTANA BOSTON 4579 2

Transactions at a Glance

Salisbury Broadcasting’s KXTY-FM/Morro Bay, Calif., to Mapleton
Communications for $1 million cash. In a related deal, Salisbury Radio is selling
KWWV-FM/Santa Margarita, Calif., to Mapleton Communications for $2 million
cash . . . Joy Christian Communications’ WRFS-AM/Alexander City, Ala., to
Racquel Humphrey for $230,000 . . . Metropolitan Radio Group’s KBTC-AM and

KUNQ-FM/Houston, Mo., to Media Professionals for $275,000.

Deal of the Week

WJBR-FM/Wilmington, Del.

PRICE: $42 million

TERMS: Asset sale

BUYER: Beasley Broadcast Group, headed by chairman/CEO George Beasley.
Phone: 239-263-5000. It ovins 43 other stations. This represents its entry

into this market.

SELLER: NextMedia Group, headed by president/CEO Steven Dinetz. Phone:

303-694-918.
FORMAT: AC

BROKER: Peter Handy of Star Media Group.

COMMENT: NextMedia Group’s WJBR-FM/Wilmington, Del., to Beasley
Broadcast Group for $42 million.

2006 Deals to Date

Dollars to Date: $5,753,47173
Dollars This Quarter: $538,160,000
Stations Traded This Year: 810
Stations Traded This Quarter: 9

THERE’'S MUCH MORE @ www.RadioandRecords.com
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(Last Year: $2,826,867,805)
(Last Year: $1,444,984,995)

(Last Year: 884)
(Last Year: 249)

EDITORIAL

Group Editorial Director

Scott McKenzie
SMcKenzie@RadioandRecords.com
{646)654-4642

Executive Editor Paul Heine
PHeine@RadioandRecords.com
(646)654-4669

Senior Editor (News, Rock Editor)
Mike Boyle
MBoyle@RadicandRecords.com
(646)654-4727

Senior Editor (Features,
AC/Hot AC Editor) Chuck Taylor
(Taylor@RadioandRecords.com
(646) 654-4729

News/Talk/Sports Editor

Al Peterson
APeterson@RadioandRecords.com
(858)486-7559

CHR/Top 40 Editor Kevin Carter
KCarter@RadioandRecords.com
(310) 788-1659

Business Editor Jeffrey Yorke
JYorke@RadioandRecords.com
(301)773-7005

Country Editor Wade Jessen
W.essen@RadioandRecords.com
(615) 321-4291

Radio Editor Ken Tucker
KTucker@RadioandRecords.com
(615} 321-4286

Latin Formats Editor Jackie Madrigal
JMadrigal@RadioandRecords.com
(310)-788-1670

Urban Editor Hillary Crosley
HCrosley@RadioandRecords.com
(646) 654-4647

Rhythmic Editor Darnella Ounham
DOunham@RadioandRecords.com
(310) 788-1667

Christian Editor Kevin Peterson
KPeterson@RadioandRecords.com
(850) 916-9933

Triple A Editor John Schoenberger
JSchoenberger@RadioandRecords.com
(310) 788-1666

Srnooth Jazz Editor Carol Archer
CArcher@RadioandRecords.com
(310) 788-1665

Radio Editor Keith Berman
KBerman@RadioandRecords.com
(310) 788-1654

Online Editor Sven Philipp
SPhilipp@RadioandRecords.com
(646) 654-4679

Online Editor Susan Visakowitz
SVisakowitz@RadioandRecords.com
(646) 654-4730

Copy Chief Chris Woods

Copy Editors
Molly Brown, Wayne Robins

CHARTS

RADIO & RECORDS.

Chart Assistant Mary DeCroce
(Country, Christian, Gospel)
MDeCroce@RadioandRecords.com
(615) 321-4293

Chart Production Manager
Michael Cusson

Associate Chart Production Manager
Alex Vitoulis

ART

Creative Director Josh Klenert
Art Director Ray Carfson
Advertising Artist Ken Diamond

Columnist Illustrations
Kun-Sung Chung

PRODUCTION
Production Director Terrence Sanders

Senior Editorial Production Manager
Barry Bishin

Editorial Production Manager
Susan Chicota

Editorial Production
Rodger Leonard, Anthony T. Stalfings

Advertising Production Manager
Chris Dexter

Director of Digital Products
Susan Shankin

Advertising Design Manager
Eulalae C. Narido il

Design Alan Savanapridi

SALES

Director of Sales Henry Mowry
HMowry@RadioandRecords.com
(310)788-1626

Sales Manager Kristy Scott
KScott@RadioandRecords.com
(310}788-1629

Sales Representatives

Alex Cortez
Alortez@RadioandRecords.com
{310) 788-1609

Meredith Hupp
MHupp@RadioandRecords.com
(615) 244-8822

Karen Mumaw
K umaw@RadioandRecords.com
(310) 788-1621

Maria Parker
MParker@RadioandRecords.com
(310) 788-1648

Rob Pierce
RPierce@RadioandRecords.com
(646) 654-4707

Steve Resnik
SResnik@RadioandRecords.com
(818)951-6700

Michelle Rich
MRich@RadioandRecords.com
(812)303-7676

Brooke Trissel
BFissel@Radi

dRecords.com

Director of Charts Silvio Pietrol
Silvio@RadioandRecords.com
(646) 654-4624

Director of Country Charts/
Christian & Gospel Chart Manager
Wade Jessen
Wlessen@RadioandRecords.com
(615)321-4291
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Chart Managers

Anthony Colombo

(Alternative, Active Rock, Heritage
Rock, Triple A}
AColombo@RadioandRecords.com
(646) 654-4640

Ricardo Companioni
(Latin)

512-990-7550

Adbvertising Coordinator Mirna Gomez
MUGomez@RadioandRecords.com
(646) 654-4695

EMEDIA

Group Brand Manager
Carolyn Cunningham
Brand Manager Eric Ward

ADMINISTRATION

Publisher Erica Farber
EFarber@RadioandRecords.com

Associate Publisher Cyndee Maxwell
™ li@RadioandRecords.com

RC ioni@Radi
(646) 654-4641
Raphae! George
(Urban, Rhythmic, Rap)
RCeorge@RadioandRecords.com
(646) 654-4623

dRecords.com

Gordon Murray

(Smooth Jazz)
CMurray@RadfoandRecords.com
(646)654-4638

Gary Trust

(Hot AC, AC)
CTrust@RadioandRecords.com
(646) 654-4659

SUBSCRIPTIONS:

800-562-2706 (U.S.)
813-487-4582 (outside U.S.)

REPRINTS:

Alisha Hairston
Foster Reprints
866-879-9144
ahairston@fostereprints.com

R&R Radio & Records is a registered trademark.

No part of this publication may be reproduced, stored in any retrieval system, or
fransmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.
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Army Of Fly

1. Army of Anyone frontman Richard Patrick 1s shown here in the
studio with Flyleaf as the group rchearses for Patrick’s special
appearance with the band at one of this summer’s Family Values
Tour shows. Army of Anyone’s self-titled debut album 1s set for
release Nov. 14 on the label recently launched by management
company the Firm. Recorded at the Village studios in Santa
Monica, Calif., with producer Bob Ezrin (Pink Floyd, Kiss, Jane’s
Addiction), the album will be previewed by first single “Goodbye.”
The band—Patrick, Dean and Robert DelLeo and Ray Luzier—is
currently rehearsing i Los Angeles.

2. Fashionistas Little Big Town members
Karen Fairchild, left, and Jimi Westbrook
took in the Luca Luca show during Fashion
Week in New York recently. Fairchild was
dressed in an original Luca Luca design
from the fall/winter 06 collection.

3. Meow! The Pussycat Dolls, standing in
back, brought smiles to the Clear Channel
CHR/top 40 WAEB-FM/Allentown-
Bethlehem, Pa., team. Sitting in front, from
left, are morning show host Ken Matthews,
assistant promo director Mandy Schnell,
MD/afternoon driver Mike Kelly and PD/
midday host Laura St. James. 4. Rock'n
Sirius was the official satellite broadcaster
of the inaugural Rock’n the Rally Music
Festival held during Sturgis Bike Week in
Sturgis, S.D. Pictured here are Sirius Outlaw
Country on-air host and pro wrestler
Hillbilly Jim, center, with Wolfmother's
Andrew Stockdale, left, and Myles Haskett.
5. Ribbit Country charmer Carrie
Underwood, right, hopped in for a visit with
Keymarket Communications’ country WOGI
(Froggy 98.3)/Pittsburgh. Pictured with the
“American |dol” victor is programming VP
Frank Bell. Photo courtesy Arista Nashville
6. Jackass “Jackass” star Johnny Knoxville,
second from left, recently hung with, from
left, Bo, Kelly and Jim of the “Bo & Jim”
morning show at Clear Channel’s classic rock
KZPS/Dallas. “Jackass Number Two” opened
in movie theaters Sept. 22. 7. Still Our
Guy Warner Bros. artist Brian McKnight
has been hand-delivering his new single
“Used to Be My Girl” to radio. Here he is
pictured with Radio One’s urban AC
WRNB/Philadelphia’s OM Daisy Davis.

Hey, big shot! E-mail high-resolution photos
from your promotions, appearances, promo
tours and other radio and record industry
events to SVisakowitz@RadioandRecords.com.

BIG SHOTS
Compiled by Susan Visakowitz

SVisakowitz@RadioandRecords.com

THERE'S MUCH MORE @ www.RadioandRecords.com
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STREET TALK

By Kevin Carter and Keith Berman
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Baby Love
Congrats and much love
from our house to our
pal Liz Pokora-
Sadowsky, former
Columbia senior VP of
pop promotion and her
husband, Howard, on
the Oct. 5 arrival of
Ezra Norman
Sadowsky at New
York's world-famous
Mt. Sinai Hospital.
“Ezra came bouncing
into the world at 10
Ibs., 7 0z.—yes, you
heard right,” Liz tells
ST. “l mean, seriously—
can | get a medal?” she
wonders aloud. “Let me
say one more thing: No
C-section.” Big brother
Walter (who turns 3
Oct. 16) and everyone
else involved in the
project are all doing
great. As soon as her
medication wears off,
feel free to pass along
your best wishes to Liz
at 917-923-2761 or
ahmayzing@
sheglobal.net.

Teapot Tim's Flaming
Package Extinguished

America finally knows who will be leaving “The Hot Morning Mess” at WIHT
(Hot 99.5)/Washington—and we are sad. After five years, two arrests and more
than 67,000 firecrackers, stunt boy extraordinaire “Teapot Tim’> Coburn is
hanging up his, um, spout. The announcement was made by his radio parents,
Mark Kaye and Kris Gamble: “There comes a time in every man’s life when he has
to grow up and follow his own path,” Kaye remarked, wiping an errant tear. “For
Teapot, that time was about three years ago, but he just now realized
it . .. He’s always been a little slow.”

Shockingly, Teapot has an actual life outside of radio—no, really.
When he isn’t in intensive care or on parole, he’s a fashion pho-
tographer. “And a pretty darn good one too,” Kaye says. “His
business has been booming lately, no doubt in small part to his
local celebrity, and he’s going to pursue it as a full-time career.
Tim realized that photography is his true passion—not eating
live cicadas, getting pelted with used diapers or lighting his own
package on fire. Well, to each his own.”

Tim pointing to his brain

People, Places, Stuff & Things

M Janita Jones, midday goddess at WRDW (Wired
96.5)/Philadelphia, has left the building and is
looking for her next gig. She can be reached at 609-
980-9601 or janita@milkentertainment.com.

B Ty Bentli is inked for afternoons at WKSC/
Chicago. Bentli's most recent radio outing was
mornings at KDHT (Hot 93-3)/Austin, which he
left in January. Most recently, he had been VP of
promotion for Global Records in Los Angeles.
“When his agent said, ‘Ty, | thought he said, ‘Thai,’
as in the former Thai prime minister who was oust-
ed in a coup two weeks ago,” PD Rick Gillette tells
ST. “Turns out Ty is just a former morning guy from
Texas . . . who knew?”

B WPOW (Power 96)/Miami OM Tom Calococci
checks in to share two fairly significant changes,
including a prime night opening and the arrival of a
new morning show producer: “Jay Love, former
producer for the Baka Boyz across the street at

| WMIB (the Beat), has crossed that same street and

is now producing ‘The DJ Laz Morning Pimp Show’
on Power 96,” Calococci tells ST. In part two of
Power 96's breaking news, night jock Rob N has
left the building. “I'm looking for a star,” Calococci
says. “| don’t have much to offer . . . just the chance
to live and work in Miami, hang out on South Beach
and check out the World Champion Miami Heat!
And if it doesn't work out, | hear there’s a congres-

sional seat up for grabs in the Palm Beach area.”

M Kelly Meyers exits middays at KKRZ/Portland,
Ore., due to budgetary issues. PD Brian Bridgman
fills the void with the voice-tracked stylings of Shay

THERE’'S MUCH MORE @ www.RadioandRecords.com

Shay, who happens to do the same shift at sister
WKQU/Detroit. Meyers is heading to the New York
area in search of her next opportunity. Locate her at
570-704-6459 or saraheiorio@mac.com.

B After living with his gaping night hole (which
sounds dirty, but actually isnt) for the past few
months, WRVQ (Q94)/Richmond PD Boomer has
finally hired a new night guy: Say hey to Zack
Daniels, who spent the past few years as night
jock/imaging director at WNVZ (Z104)/Norfolk until
he left last month. He fills a position that’s been
vacant since Davis left a while back for a voice-over
career in L.A. Daniels, aka Travis Bagwell, will go by
the air name T-Bag. No, really. Daniels/Bagwell/T-
Bag did weekends at Q94 back in 1993-2000 using
yet another alias, Griffin. Confused yet?

B Brooke Connolly is propelled skyward from the
ranks of lowly part-timers, up the radio food chain
and deposited into middays at WHTG (G Rock
Radio)/Monmouth-Ocean. The shift was most
recently occupied by Mike Gavin.

M After 10 years doing middays at KBER/Salt Lake
City, Helen Powers has decided to leave. Her last
day on the air is Oct. 13. Reach her at 801-712-5539
or ronaldfrank408@hotmail.com.

M Marty Linck has resurfaced as director of mar-
keting and promotion at KFNS (590 the Fan)/
St. Louis. Linck has been flying below the local
radar since July when he exited as PD of
Bonneville’s crosstown hot AC WVRV (101.1 the
River) after 312 years.

www.americanradiohistorv.com

# WBVD (95.1 the Beat)/Melbourne part-timer
Wingnut is upped to nights and imaging assistant.
Going all “Lord of the Rings” on us, PD Brian “B-
Rock” Richardson grasps his scepter of love—per-
haps a tad too tightly—and officially pronounces,
“King B-Rock and the rest of the 95.1 the Beat
courtship are proud to announce the knighting of
part-timer Robert ‘Wingnut’ Daniels to nights and
Imaging Prince [Assistant]. The fairy tale has a
happy ending, for Wingnut has lived on the space
coast for many years and will no doubt be cast upon

with many wenches and high ratings.”

B KXBT (Beat 104.3)/Austin APD/MD/midday per-
sonality Tazz Daddy has willingly given up his
impressive titles for the opportunity to do
overnights at KKDA (K104)/Dallas, starting today.
He replaces U.B. Redriguez, who's now doing
afternoons at WMBX (X102.3)/West Palm Beach.

B Tori Thomas, the lovely PD/afternoon driver of
WZZ0/Allentown, is in dire need of a MD/midday
jock as Kelly Nova exits the shift. And will Thomas
have a new night jock to announce soon to replace
the exiting Chris Line?

W The morning show at WEZN (Star 99.9)/
Bridgeport, Conn., expands to make room for new
co-host Reno, who was last seen in mornings at
WPDH/Poughkeepsie, N.Y., and takes the chair
next to co-host Marit Price. Mr. Reno is a well-
known quantity around the tri-state area—his star-
studded résumé includes stops at WHTZ (2100)/
New York, WIOQ/Philadelphia, WBLI/Nassau-
Suffolk and WFLY/Albany, N.Y.

OCTOBER 13, 2006
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The Programming Department

H Rob Scorpio has been named
PD of the station he’s been con-
sulting for the past few months,
Magic Broadcasting urban
KDAY and KDAI/Los
Angeles. Interestingly, KDAY sits
directly across the street trom
Scorpio’s last 1D gig, Radio One
rival KKBT (100.3 the Beat).
Let the games begin. Magic VP’ of

Scorpio ... ROB Scorpio

programming Al Fuentes, who
had been running back and forth like a madman between
L.A. and his other PD/morning show gig at sister KWIE
(Wild 96.1)/Riverside, will now be able to relax just a
smidge and focus on Riverside—“The Gateway to Barstow”

B Tony Fields, OM/PD of Cox urban WEDR and OM
of urban AC WHQT (Hot 105)/Miamni, has left the
building. A replacement has not been named. Fields joined
Cox/Miami in March 2005 after two years as OM of urban
sister WJMZ/Greenville, S.C.

B WNVZ (Z104)/Norfolk midday princess Nikki
Lane is rewarded with fashionable APD stripes by PD
Michael Bryan.

B WCJK (96.3 Jack FM)/Nashville is looking for its
next I’D to replace Randy Hill, who departs.

B WKST (96.1 Kiss)/Pittsburgh ’D Alex Tear adds
PD stripes for oldies sister WWSW (3WS). Seconds later,

he reorganizes the Kiss Big Bob: Putting

his best side

programming collective
forward

by stapling APD stripes
to the garment of Kiss
creative services direc-
tor Drew Hall. He
then does something
similar for afternoon
personality Dylan,
awarding him the MD
duties that had been
held by “Morning

Freak Show” co-host
Mikey, thus freeing up
Mikey to focus on creatively covering the sizable ass of
partner Big Bob. Dylan previously held MDD duties at
WNOU/Indianapolis. Last, but certainly least, “Freak
Show” personality Jorge the Ecuadorian is awarded his
own weekly show, “Jorge & Friends,” 10 a.m.-noon on
Saturdays. Consider yourself warned.

B KMXV (Mix 93.3)/Kansas City MDD “Just Plain™
Dave Johnson has relinquished his stripes as the station’s off-
air MD position is eliminated. Mix PD JR Ammons will
assuime M) duties. Johnson previously spent seven years across
the street at KCHZ as PD/morning talent before joinng
CBS Radio about a year and a half ago, doing part-time at
Mix before crossing the hall to co-host mornings with Jeanne
Ashley for a while at AC sister KCKC (Star 102.1). Johnson
will continue to do fill-in at Mix while he assesses his options.
Find him at 816-507-0022 or justplaindave@ginail.com.

Kobe Headed For South Florida

Relax—it's not a Lakers Marino left to do mornings
on WSPK (K104)/Pough-

keepsie, N.Y.

reunion. We're talking about
Kobe, PD of Apex CHR/top
40 WIHB (B92)/Charleston,
S.C., who has been named
PD of Clear Channel CHR/top
40 WLDI/West Palm Beach.
The position has been avail-

“| want to thank Dave
Denver and John Hunt for
giving me an amazing oppor-
tunity to join America’s No. 1
broadcasting company,” Kobe

able since July, when Chris tells ST. “I look forward to

keeping WLDI Palm Beach’s
No. 1 hit music station both

Stepping into the breach
as the newly named OM for
Apex/Charleston and PD of
B92 is Brian Taylor, a long-

on the air and in the streets. |
also want to thank [VP/GM]

Chris Johnson and [Apex time Apex employee who
owner] Dean Pearce for giv- most recently ran the compa-
ing me the chance to pro- ny's cluster in Lake Charles,
gram in Charleston and build La. He assumes his new

a great CHR in B92.” responsibilities Oct. 16.

Formats You'll Flip Over

B After 22 years as a classic rocker,
Clear Channel flipped WRDU/
Raleigh to country as “106-1 the
Rooster” No, seriously. That’s the name.
No word yet on a PD, but we know
that the syndicated John Boy & Billy
will replace Bob & Tom in mornings.

B Citadel is bringing the Peak back to
Colorado Springs, flipping KSPZ
from oldies to AC as “the New 92.9

B Cox yanked the CHR/top 40 plug
on KELZ (Z106.7)/San Antonio

OCTOBER 13, 2006

Oct. 6 and flipped it rhythmic, magi-
cally transforming the station into
‘the New Power 106.7, San
Antonio’s No. 1 for hip-hop.” PD
Doug “Tha Thug” Bennett
remains in command.

Peak FM.” The market had been Peak-
less since Citadel flipped the last Peak,
which was KRDO, to country KATC
in June. OM Bobby Irwin, probably
delirious from the lack of oxvgen at
that altitude, will be PD. The airstaft
remains intact, with the exception of’
Rich Brother Robbin, who exits
nights; he’s replaced by the mandatorily
named Coyote McCloud.

THERE'5 MUCH MORE @ www.RadioandRecords.com
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Label Love

B Former Reprise VP of promotion Brad
Davidson has joined the promotion team at
TVT Records in New York. He can be easily
located at brad@tvtrecords.com, 212-979-6410
(oftice) or 917-921-0988 (cell).

B Capitol Records VP of crossover promotion
Tony Monte has left the company after a
four-year run. “It’s been an honor to have
| worked at the same label as the Beatles, Frank
Sinatra and Dean Martin up to Coldplay,”
Monte tells ST. “It’s been an incredible run,
and I value the years [ spent here. I'm blessed
to have had this privilege.” Monte’s previous
experience includes RCA and 12172 years at
S.I.N. Monte can be reached at 917-848-7736
or tonymonte19@yahoo.com.

Meanwhile, congrats to Capitol Records
senior statt assistant Nicole Bonelli, who's
been promoted to regional promotion director,
based in Cincinnati. Senior VP Ed Green also
inks promo vet Jay Friedstein, most recently
with DreamWorks, as Capitol’s Denver regional
promo rep. Meanwhile, Jaclyn Monaro—sister
of WHTZ (Z100)/New York’s Danielle—
has paid her intern dues in full and has been
upped to senior staff assistant in Capitol’s New

York office, where her day will consist primari-
‘ ly of keeping Dennis Reese in line.

Your Kobe
may vary

Condolences

Our thoughts and our hearts go out to longtime
Columbia VP of AC promotion Elaine Locatelli,
whose husband, Ray, passed away last week due
to complications from his long battle with emphy-
sema. Ray had been in and out of the hospital
much of this year, but died at home. A memorial
fund has been established through the American
Lung Assn. in memory of Raymond Stenmark—
VNA Central Jersey Hospice, 141 Bodman Place,
Red Bank, N.J. 07701. For further info, call
Rachelle Gardner at 212-833-4369.
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Proceed With

Hot AC's Eternal Balancing Act
Between Fashion And Familiarity

By Chuck Taylor

t hot AC were a road sign, it would read,Proceed
. With Caution.” m Unlike younger-leaning for-
mats like CHR/top 40, alternative or urban, its
mission 1s hardly to hop on the new hotness of
the day. And yet, unlike the admittedly staid AC
format, hot AC 1s charged with making its female
adult core at least teel like it’s on the tip of pop culture’s ever-
evolving latest and greatest. m That puts programmers in a
precarious position: Just how do you maintain an overall tem-
plate of familiarity, while convincing listeners that you’re as
young and hip as they believe they are? m “It’s simple,” says
Tony Mascaro, MD of ABC Radio’s WPLJ/New York. “Hot
AC can best reach female listeners when you simply relate
to their wants and needs. Know what women want and how
to give it to them in simplest terms. Don'’t try to be too com-
plicated with your product. Adult females lead very busy
lives, and radio 1s just one small part of their day”” m Scott
Sands, PD/OM of Entercom’s WZPL/Indianapolis, adds,
“The best and most successful hot AC stations are those with
great personalities who can expand their listener base beyond
the very limited audience a narrow and homogenous playlist
brings to the table. Hot AC muwst play the hits and be truly
appealing to adult women who lead a young, active hfestyle
and enjoy the mass-appeal popular music of the day, but don’t
want to be challenged by the extremes.”

The Fray

THERE'S MUCH MORE @ www.RadioandRecords.com

Agreed, says Lisa Thomas, MD of Clear
Channels KDMX (Mix 102.9)/Dallas, who
cautions that stations must be staffed by people
who live the listener hfestyle and vet also step
out ot the box.

“Keep it broad. Have a topical temale-friend-
ly morning show. play the hits, realize that you
Zet O11e Or tWO SONZS you €an Own a year—so
make sure they’re the right ones—and don
clutter the station with junk. Keep it pure,” she
says. “Choose contests that appeal to women in
your demo such as our Pick Your Pursc; women
drool over these, but most would never buy
them for themselves.”

Hot Evolution

Still, while hot AC stations aren’t necessarily shift-
ing with the moon phases to keep up with trends,
the format has evolved with its demographic dur-
ing the dozen or so years of its existence.

Bob Walker, PD of Journal Broadcast Group’s
WKTI/Milwaukee, which has been in the format
since the early 1990s, notes, “It works best when
the strategy is to be a window through which peo-
ple pass. New listeners coming in today want to
hear the current hits and tewer of the '80s. Every

‘Sarah
McLehlan

www americanradiohistorv com

tew years you have to move the format forward”

Entercom’s KRSK (105.1 the Buzz)/Portland,
Ore., has shifted from a focused modern AC ap-
proach—"the white guy with a guitar sound,”
PD Jett McHugh savs—“to more of an adult top
40, which involves many different styles of music,
all still targeted for women in their late 20s and
carly 30s.”

“Frankly, many of the top artists who made
the biggest hits for hot AC in previous years, and
’m not naming any names, have not been turn-
ing out music that, for whatever reason, connects
with the audience,” McHugh adds. “In the
meantime, we're finding success by coloring
outside of the hot AC lines with Dixie Chicks,
Justin Timberlake, Beyoncé, Raconteurs and
Sean Paul, in addition to the more traditional
format sounds from Red Hot Chili Peppers, the
Fray and Kelly Clarkson”

Fisher Radio’s KPLZ/Seattle adjusted its mix
about 18 months ago to focus on a more triple
A/hot AC hybrid, driven by the likes of John
Mayer, Sarah McLachlan and KT Tunstall. PD
Kent Phillips says,“Hot AC was founded on triple
A artists like McLachlan, Hootie & the Blowtish,
Sheryl Crow and Dave Matthews back in the
"90s. Those artists remain part of the sound, along
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with new artists like Mayer, Jack Johnson and
Anna Nalick. We have gone back to the roots of
the format, and it is working.”

During its 15-year history at Mix 102.9, the
definition of “hot” has also changed, according to
Thomas.“You had the Lilith Fair years of the "90s,
which really branded hot, where so many stations
realized or came to the conclusion that you can’t
play Elton John’s “Your Song’ followed by Alanis
[Morissette] . . . to the late *90s, when we had to
deal with country crossovers. Now, we just want
to be your adult pop station, modern-leaning. We
choose to leave out the rhythmic hits” by such
artists as Timberlake and Christina Aguilera.

That balance of modern to soft to rhythnric, of
course, varies by market. While hot AC certainly
owns core acts that are shared on a national basis,
tempo and flavor vary wildly.

Entercom’s WZPL Indianapolis has less urban
competition than stations in most markets and
thus leans a bit rhythmic at night, with titles
warmed up at crosstown Emmis CHR/top 40
WNOU from Rihanna, the Pussycat Dolls and
Nelly Furtado. During the day, the station is more
modern AC, according to Sands.

“The format as a whole averages out; some
markets are pretty hip and contemporary, others
are more safe and conservative,” he says.“ The dif-
ference between many stations in the format is
dramatic, but it balances out the format overall.”

Core Sound
At Clear Channels KMXP (Mix  96.9)/
Phoenix, “pop/rock titles make up our core

sound, while alternative and a splash of established
pop females adds balance to our sound,” PD Ron
Price says. Core acts include Matchbox Twenty/
Rob Thomas, Nickelback, Stone Temple Pilots,
Pearl Jam, No Doubt, Goo Goo Dolls, Kelly
Clarkson, Bon Jovi and U2.

At KPLZ,"we play no rhythmic,” Phillips says.
“We don't try to play Beyoncé or the Pussycat
Dolls and become pretend-hip to the 30- to 50-

OCTOBER 13, 2006

year-old woman. We do play some soft cuts from
time to time, like Michael Bublé and James
Blunt—the common factor is that the artists are
relevant and newer. We would not play a Celine
Dion or a ballad by JoJo. They would be outside
of the core mix of sound that makes up our sta-
tion. John Mayer is hip, so is Jack Johnson or
Snow Patrol, but not to the 12- to 17-year-old.”

His ideal playlist comprises contemporary acts
like Mayer, Johnson, Green Day, Nalick, Snow
Nickelback and Tunstall;
Crow, U2, Matchbox Twenty and Morissette

Patrol, Matthews,
from the "90s; and Annie Lennox, Bonnie Raite,
Eric Clapton, Journey and John Mellencamp
from the *80s.

The overall mission, according to Phillips, is to
“adhere to the core sound and find artists that
add variety within it throughout the "80s, ’90s
and today.”

WPLJ is historically “a pop rock-based radio
station, so we lean that way,” Mascaro says.
“Tentpo is always important, but we all know
that ballads test. It really has to be a mixture of
the best songs. We don’t program by tempo, we
give our listeners variety.”

Challenges Ahead

Despite logging a dozen years as an established
brand in most every radio market in the United
States, hot AC isn’t without its share of formi-
dable challenges. Few among the ranks have rat-
ings within the top 10 12+. And while the for-
mat maintains its primary positioning as the dial
destination that appeals to moms and their
daughters, balancing fashion against comfort is
a constant battle.

If anyone knows there is work to be done, it’s
the programniers who live and breathe hot AC on
a daily basis. Those R&R spoke with were upfront
about hot AC’s vitality, ranking the format’s health
between four and seven, with 10 as the top prize.

WKTIs Walker admits, “Until the basics are

accomplished across the board—a big morning

‘We have to
all stop
thinking of
our stations
as ”hot AC”
stop P aying
only th
songs
targeted for
our format by
the labels and
start looking
for hits that

our audience
loves outside
of a limited,
artificially
defined
sound.’

—Jeff McHugh

show, solid marketing, a hit-based music list—it
will continue to be irrelevant as a whole”

Phillips also cites the necessary resources that
need to be devoted to morning shows and pro-
motions: “Many are having trouble paying for
those elements and suffer accordingly. I think the
format was dying, but some stations are getting
back to the core music,” he says.

“The health of the format is cyclical,” Mascaro
adds. “It’s real good, but like anything, it can
always be better”

KRSK’s McHugh advises that hot AC pro-
gramniers need to quit thinking of the format
in terms of the boundaries assigned to it by
name: “We have to all stop thinking of our sta-
tions as ‘hot AC; stop playing only the songs tar-
geted for our format by the labels and start look-
ing for hits that our audience loves outside of a
limited, artificially defined sound.

“Generally, the hot ACs I hear are pretty dull,
and their soft ratings often reflect it,” McHugh
adds. “A station’s playlist has to be familiar, but
still include the occasional surprise that pops up,
whether it’s an exciting new song, an *Oh, wow’
record from the past or a hit song that breaks
format boundaries. Depending on a station’s
strategy, some element of acceptable unpre-
dictability has to be built in”

Even so, hot AC programmers remain opti-
mistic in reaching the light at the end of the
proverbial tunmel. Thomas says, “We're thriving
with a seven, and we have the potential for an
eight or nine. The challenge is there.”

Mascaro adds, “It’s not an assembly-line kind
of job. Every day is so different, bringing new
challenges in an industry that changes at the drop
of a hat. Plus, who wouldn’t get excited to be able
to go to work and listen to music, meet with
artists and program radio? That’s fun”

Walker remains inspired by working with tal-
ented professionals who are passionate about the
product:“The day I don’t feel giddy about a great
morning-show bit, killer promio or dazzling pro-

motion is the day it’s time to hang it up”  RR

Snow Patrol

THERE’'S MUCH MORE @ www.RadiocandRecords.com
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The Inside Story Behind The Year's
Fastest-Growing New Format

By Chuck Taylor

lan Burns didn’t mean to come up with

the hottest new radio format of the year.

It just sort of happened. m The veteran

programmer and founder of consultancy

Alan Burns & Associates says that his

notion for what is now MOVIiN started
when a West Coast station owner in an over-signaled mar-
ket asked him to suss out or create a format opportunity
for one of its stations. @ “I saw a rhythmic gold and a rhyth-
mic CHR station that were doing well and thought there
was a significant gap between them,” says Burns, who also
has served as PD of such heritage stations as WLS/Chicago
and WRQX/Washington, D.C. “I recommended something
designed to fill that gap—a station for women who enjoyed
rhythm but weren’t comfortable with either aggressive hip-
hop or an all-oldies format.” m Ultimately, that owner decid-
ed to go in a different direction, “bless their hearts,” Burns
says with a chuckle. But he soon recognized a similar oppor-
tunity in an East Coast top 10 market and, after seeing it
twice,“I started thinking this had applications in many more
markets and began to seriously think of it as a format with
great potential.”

Alan Burns

THERE'S MUCH MORE ® www.RadioandRecords.com

Burns spent a year compiling music and think-
ing it through, with plans to announce his inspi-
ration to the industry at large in the summer of
2005. But as he moved his consulting company
to the Florida Panhandle section of the Gulf
Coast, Hurricane Katrina struck and Burns
became involved in relief efforts across the region.
Fall arrived, then the holidays,“and before [ knew
it, it was February of this year and I decided I'd
better get out there with this idea.”

“This Will Work’

MOVIN, which targets women 25-54 (and more
specifically 28-40) who grew up with rhythmic
music, was announced in March. By that time,
Burns says he had received enough feedback on
the music and the concept from target-age
wonien that “I knew this was going to work.”

And how. MOVIN’s first convert, KQMV/
Seattle, signed on May 1. Within six weeks, Burns
says the former KLSY catapulted to No. 1 with
females 18-44.

“As it happened, Sandusky/Seattle market
manager Marc Kaye, whom [ had known from
when we worked together on KIIS, had decided
to search for another format for KLSY's frequency;”
Burns says. “Marc had commissioned a Coleman
format study that was supposed to go into the
field the night of the day we announced
MOVIiN. Marc flipped when he heard the demo
and called me to say, ‘Help me make sure we

cover this idea in the format study’ Marc and [
both loved the format, so we had our fingers
crossed that it would look good in the study”

Three weeks later, their research presentation
concluded: “Do MOVIN”—just three days
before week six of the spring Arbitron book started.
Burns credits his client services director Michele
Williams, KQMV PD Lisa Adams and Kaye with
making a serious effort to ensure there was mar-
keting muscle behind the launch.

Citing Maximizer data, Burns claims that
KQMYV tied with country KKWF for No. 1 in
women 25-44 during the seven weeks of the
spring survey that it was on the air.“When we fig-
ured out how good it was, there were hugs and
high-fives and telephone kisses flying between
here and Seattle. The world’s greatest honky-tonk
is three doors down from our office on the beach,
which we refer to as the conference room. We
excused ourselves to the conference room for fur-
ther reflection.”

Five And Counting
MOVIN has since been adopted in three of the
nation’s top five markets: Los Angeles (Emmis’
KMVN), San Francisco (CBS Radio’s KFRC)
and Dallas (CBS’ KOAI). The red-hot format has
also spread to St. Louis (Bonnevilles WMVN)
and Salt Lake City (Simmons Media’s KYMV)
—with new advocates signing on almost weekly.
Continued on page 20

Alan Burns: Coming To You Live From
Beautiful Perdido Key, Fla.

A wear or so ago, Alan Burns
moved his consulting business
to Perdido Key, Fla. Since it is
not an Arbitron-ranked radio
market, we had to wonder,
where the hell is Perdido Key?
Turms out it is a 1I6-mile-long
island nosthwest of Florda's
Escambia County, near Pensacola
and chose to the Alabama border.
Mearly B0% consists of federal

www.americanradiohistorv.com

or state parks. To its south is the
Culf of Mexico, to the narth is
the Intercoastal Waterway.
Burns notes, * ‘Dr. Beach's”
annual list of the 10 best beaches
in America usually includes one
or more of the Panhandle
heaches among the top five,
and neighboring Culf Shores,
Ala., has been named one of

America’s top beach towns,

along with places like La Jolla
[Calit.] and Nantucket [R.L)."

It doesn't hurt that Burns'
seventh-floor beachfront
offices—"a nice place to
work,” he deadpans—are three
doors down from the famous
Flora-Bama Lounge on the
Florida-Alabama state line,
considered ane of America’s

last great roadhouses, —CT
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Great Early Callout at:

WRQX/Washington,
WWMX /Baltimore and
KMXB/Las Vegas
Already On:
- " “ WTMX/Chicago KLLC/San Francisco
Ead n| ‘| WRQX/Washington WWMX/Baltimore
: KALC/Denver KMXB/Las Vegas
, ’ ( ) WMJC/Long Island KLZR/Kansas City
KQKQ/Omaha WCDA/Lexington
KLCA/Reno KPEK/Albuquerque
as KLLY/Bakersfield = KCDA/Spokane
v_ " KLTG/Corpus
st SRR

BARKLEY #1 uoﬁ"ﬂé”;ﬁa"gfé’ }geRsz;’

GOING FOR ADDS

OCTOBER 23RD!!I

. J

Early Airplay Includes:
KLLC/San Francisco R&R Alternative @@

WBNS/Columbus
Tl sz 6D (S]] (7

KSTP/Minneapolis
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Continued from page 18

Burns believes the tormat fills an organic niche
tor the target audience, and neatly aligns with the
needs of advertisers. He also understands that
timing 1s evervthing.

“I think we'’re fortunate to have hit with a
good idea at the right time,” he says. “Operators
are always looking for 1deas to improve their clus-
and  Jack/Bob had probahly
peaked by the time we launched MOVIN pub-
licly. Radio needs every possible listener segment

ters, adoption

to be well-served, because that’s one of the things
that will keep people using our medium.

“We're also pleased that buyers seem to love
this format. Agency buyers tend to be right in the
wheelhouse of MOVIiN'’s target, so they get 1t and
love it immediately. We’ve had buyers say that this
1s as buyer-friendly as radio can be.”

Regarding the music mix, he explains, “Top 40
hits became miore and more rhythimic beginning in
the mid- to late "80s, and that trend just kept going
and eventually was taken to an extreme. If you think
about women who were between 12 and 24 in, say,
1989, theyre between 29 and 41 years old this year.
They grew up enjoying rhythmic music, but their
choices as adults were restricted to CHR, where the
music is too young and too hip-hop for them; or
hot AC, which has little to no rhythm in it; or soft

AC. So that’s where MOVIN focuses.

“One of the things | thought about when
developing MOVIN was B96 in Chicago in the
late "80s when Dave Shakes and [ were there.
Where are the young women who loved that
music listening now?”

Who And What

MOVIN is built around uptempo pop-rhythm,
with the likes of SOS’ “Let’s Get It Started,” Tone
Loc’s “Funky Cold Medina” and LaBelle’s “Lady
Marmalade.” It goes back as far as the *70s with
Marvin Gaye, Donna Swmmer and “wow” songs
like Bob Marley’s “One Love,” while focusing on
such ’80s and ’90s staples as Prince, Madonna,

Janet Jackson, C+C Music Factory and newer

core acts like the Pussycat Dolls, the Black Eyed
Peas and Rihanna.

Playlists, of course, vary by market, based on
demographic composition, what has been histor-
ically played locally and research. For example,
Scattle’s low Hispanic composition and the
music that rhythmic KUBE has exposed since the
mid-"80s called for more “pop” hip-hop there,
Burns says. On the other hand, Los Angeles has
a higher Hispanic composition and top 40 has
been more pop than in Seattle. Also, KMVN’s
bringing back of Rick Dees, who was the long-

Rhythmic AC Top 30

RANK  TITLE
1 PROMISCUOUS
2 SEXYBACK
3 HIPS DON'T LIE
4 CRAZY
=) S0S
6 BUTTONS
7 AIN'T NO OTHER MAN
8 UNWRITTEN
9 TEMPERATURE
10 DON'T CHA
1 HEY YA!
12 PON DE REPLAY
13 RICH GIRL
14 DON'T PHUNK WITH MY HEART
15 CHECKONIT
16 HOLLABACK GIRL
17 YEAH!
18 CRAZY IN LOVE
19 MOVE YA BODY
20 LET’'S GET IT STARTED
21 LONDON BRIDGE
22 WE BELONG TOGETHER
23 RED RED WINE
24 CAN'T GET YOU OUT OF MY HEAD
25 KISS
26 LET THE MUSIC PLAY
27 THE WAY YOU MOVE
28 LITTLE RED CORVETTE
29 INTO THE GROOVE
30 LET IT WHIP

N

Nielsen
Broadcast Data
Systems
ARTIST
NELLY FURTADO FEATURING TIMBALAND
JUSTIN TIMBERLAKE

SHAKIRA FEATURING WYCLEF JEAN
GNARLS BARKLEY

RIHANNA

THE PUSSYCAT DOLLS FEATURING SNOOP DOGG
CHRISTINA AGUILERA

NATASHA BEDINGFIELD

SEAN PAUL

THE PUSSYCAT DOLLS FEATURING BUSTA RHYMES
OUTKAST

RIHANNA

GWEN STEFANI FEATURING EVE

THE BLACK EYED PEAS

BEYONCE FEATURING SLIM THUG
GWEN STEFANI

USHER FEATURING LIL JON & LUDACRIS
BEYONCE FEATURING JAY-Z

NINA SKY

THE BLACK EYED PEAS

FERGIE

MARIAH CAREY

uB40

KYLIE MINOGUE

PRINCE & THE REVOLUTION

SHANNON

OUTKAST

PRINCE

MADONNA

DAZZ BAND

Comprises airplay from 11 U.S. rhythmic AC stations for the week of Sept. 29 through Oct. 5.

THERE’'S MUCH MORE @ www.RadicandRecords.com

Promoting MOViN:
Ifs, Ands Or Butts

As part of the planning to launch
his MOViN format, consultant Alan
Burns came up with a concept for a
TV spot involving a visual montage
of people “moving” their rear ends
to a medley of the format’s music.
The first 26 seconds of the spot is
all music and all behinds indulging

the camera.

“l knew it would not only com-
municate the essence of the sta-
tion, but also generate some

viewer buzz,”

When it came time to cast and
shoot the spot, he says, “We had

‘After KZLA
flipped from
country to
MOViN in
Los An?eles,
some of the
country fans
got hold of
mc?’ e-mail
= dress. If :
ose people
get thglr

way, | w
eternall
urn in hell.
—Alan Burns

www americanradiohistorv. com

Burns understates.

some pretty hilarious debates
about people’s asses: This one’s
too perfect, that one’s shaped
funny, the next one was or wasn't
fat enough, etc.”

Now, he notes, Alan Burns &
Associates client services director
Michele Williams “has been a part
of editing so many butt shots
that we've named her Vice
President of Butts. My guess is
that if there's anyone in America
with more knowledge of people’s
rear ends, it could only be a proc-

tologist or plastic surgeon.” —CT

time morning man at crosstown CHR/top 40
KIIS, gives it more of a pop lean.

Burns is convinced that MOVIN is a comple-
ment to other adult female-targeted formats—
“It is absolutely a flanker.
he says. “Hot AC’s
problems are only partially music in nature. Yes, |

not a direct conpetitor:
We're building our own hill,”

think the format got too narrow, but I've also seen
marketing budgets getting choked off and not
many people in hot AC making enough eftort to
seriously relate to their audience.

“A tew years ago, Bruce Gilbert, a former client
who is now GM ot ESPN Radio, got out of hot
AC to program a sports station, the Ticket in
Dallas. Six months later, Bruce called me and said,
‘Programming to men is so easy: We just talk
about babes, balls and beer? Bruce was, of course,
oversimplifying, but most great products have very
simple core concepts.You could say that country
1s ‘God, country, family, heartbreak and fun’I don’t
know that people have been seriously looking for
the ‘babes, balls and beer’ of the female audience.”

Forward Thinking

Looking ahead, Burns says that the tormat’s prac-
titioners now need to develop strong personali-
ties and intensive branding: “We don’t want
MOVIN to be just another radio station, except
with different music. Ultimately, MOViIN will be
as big as the clients make it. We’re going to give
them guidance in terms of how it should evolve
musically and in developing the other dimensions
of a great radio station. If it gets the resources that
great radio stations need-—in terms of personnel,
research and marketing/promotion—MOVIN
will be a profitable format for the long term.”

And 1s there anywhere he believes the format
would not work? “Well, I was about to joke that
it might not do well in China, but I remember
that there is a form of rhythmic AC that’s No. 1
in London, so who knows?”

As tar as Burns’ satisfaction in developing the
year’s fastest-growing new format, he has less to
offer. Turning humble, he says, simply,“What can
I say? It teels great” ReR
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What Latinos Want

Exclusive Data About The Preferences Of Hispanic Listeners

By Jackie Madrigal and Darnella Dunham

Latino listeners love radio.

A new study from Edison Media Research—unveiled
last month at the R&R Convention in Dallas—reveals that
a robust 73% of Hispanic radio listeners find out about
new music by tuning in to the radio. The second-strongest
medium is CDs (53%), followed by video music channels
(39%), artist appearances on TV shows (36%) and from
friends (35%). And it’s downhill from there.

The survey, presented by Edison VP of music and pro-
gramming Sean Ross and manager of research Laura
Villacampa at the “Bridging the Gap™ session, reveals a
wealth of information about the listening preferences of
Hispanics who listen to rhythmic and/or Latin rhythm
(Latin urban) radio stations.

For the study, 500 interviews were conducted in August
in 10 markets with high Hispanic population concentrations.
The Hispanic percentages ranged from 17.4% in Chicago
to 86.7% in McAllen, Texas (according to Arbitron). The
other markets are Albuquerque, Denver, Fresno, Houston,
Los Angeles, Miami, New York and San Jose.

Each of these cities has either a Latin rhythm and/or

reggaeton-friendly rhythmic station and all of the partic-
ipants typically listen to the radio for at least 30 minutes
a day. The survey was offered in English and Spanish to
18- to 44-year-old Hispanics. There was almost equal rep-
resentation of men and women; 30% were 18-24, 38%

were 25-34 and 33% 35-44.

Reggaeton Lives

Among format preferences, regional Mexican continues
to lead the way, followed by Latin pop, Latin oldies, rhyth-
mic and Latin rhythm.

What does that mean for the Latin rhythm format and
reggaetén? The format is stabilizing and finding its rightful
place after the boom in 2005, and certainly the music is not
going anywhere. While Latin pop did show a strong hold
in music preferences with 37% of the overall preference, reg-
gaeton came in at 30%, just 1% behind rhythmic pop.

In fact, reggaetdn showed its strongest support in the
18-24 cell—part of the 18-34 demo that Latin rhythm sta-
tions are targeting, with 52% of that age group giving it

a thumbs up. In comparison, 42% of 18-24s dig hip-hop
(Lil Jon, Chamillionaire, Yung Joc); 40%
Caribbean-flavored rhythm  music  (Rihanna, Kevin
Lyttle, Sean Paul); 30% prefer R&B (Mariah Carey, Cassie,
Mary J. Blige); and 24% chose mainstreamy CHR /top 40
(Kelly Clarkson, Panic! at the Disco, Fort Minor).

favored

And although many have predicted the demise of reg-
gaeton in the United States, the study finds that it is sta-
ble, and is finding a solid place within Latin music. Hip-
hop, on the other hand, is not faring as well with
Hispanics: In the overall preference overview, it came in
last place, with only 21% saying they really like it.

“Almost from the beginning, there have been concerns
about the staying power of reggaetén,” Ross says. “Yet it's
showing stronger legs than the current hip-hop product.
While neither hip-hop nor reggaetén are going anywhere,
it’s clear that the momentum is with the mainstream-
leaning rhythmic pop product right now.”

Respondents suggested that reggaetdn versions of hip-
hop songs are one way to bridge the gap between the

Continued on page 22

Over the past year or so, do you think that the choices
you have for radio have been getting better or worse?

Total

Men
Women
Age 18-24
Age 25-34
Age 35-44
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Would you say that you are more or less
interested in these music styles now
than you were a year ago? (Age 18-24)

MORE

Rhythmic Pop
Reggaeton
Hip-Hop

0O 10 20 30

Continued from page 21

two genres, with 59% of the participants in favor of
them. However, hip-hop artists should not go back to
trying to force reggaetdn versions of all their music, a
strong 41% advise.

When respondents were asked if they are more or less
interested now in rhythmic pop, reggaeton and hip-hop
than they were a year ago, 51% said they are now niore
interested in rhythmic pop, 21% the same and 28% less;
40% were more interested in reggaeton, 15% the same
and 45% less; and 29% are more interested in hip-hop,
19% the same and 52% less.

Hip-Hop And R&B

While R&B is a genre that the urban format is the most
aggressive in playing, Latino listeners believe that rhythmic,
CHR/top 40 and Latin rhythm stations play artists like Mariah
Carey, Cassie and Mary J. Blige more than urban outlets.

Music Preference

Latin Pop

Rhythmic Pop

Reggaeton
Caribbean-Flavored Rhythm
R&B

Mainstream Top 40

Hip-Hop

SOURCE: Edison Media Research
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“While it’s important to note that not every market has

[T

every format,” Ross explains, “it’s interesting to see that
R&DB radio doesn’t have ownership of R&DB hits in mar-
kets where listeners have a Latin rhythm and probably a
rhythmic available.”

R&DB’s popularity with older Hispanic listeners is fad-
ing, but it continues to grow steadily with listeners in the
18-24 cell. And hip-hop remains polarizing among the dif-
ferent age cells, with 42% of 18- to 24~year-olds really lik-
ing it and more than half of the 35- to 44-year-old respon-
dents really disliking it. Despite the younger group’s
enjoyment of hip-hop, 39% are more interested in it than
they were a year ago and 38% are less interested. Latinos
aged 25-34 are also burning out on hip-hop, as 53% say
they too are less interested than they were a year ago.

The Language Factor
When it comes to language, the study found 30% of respon-
dents saying they speak mostly Spanish during the day, anoth-

@ &4 REALLY DISLIKE
1 2 :

9% 1%

12% %
16%

11%

20 30 40

wWwWw.americanradiohistorv.com

er 30% saying they speak English and Spanish equally, fol-
lowed by 16% who always speak Spanish, while only 13%
said they always speak English and 11% speak mostly English.

Reesearch also showed that respondents more often said
their favorite station is a Spanish-language outlet (58%)
over English-language (42%). However, more than eight
of 10 respondents favor stations with bilingual DJs. The
majority also feel that Spanish-language stations should
not shy away from playing songs with English-language
lyrics only, and that English-language stations should not
avoid Spanish-language songs.

Stations targeting younger Hispanic listeners who speak
English and Spanish are on the rise. But do positioners like
“Latino and proud” have any impact on the desired audience?
According to the study, 48% are more likely to listen, 40%
feel no effect and 12% of the Latinos surveyed are less like-
ly to listen. “Hip-hop y mas” had no effect on a similar
amount of people (41%), but 34% say they are more likely
to listen and 25% are turned off by this positioning statement.

Favorite Artists

Not surprisingly the “favorite” artist categories have more
to do with the artists’ own superstar status than their partic-
ular genre. When asked who they like best, 74% mentioned
Shakira first, followed by Latin pop rock artist Juanes (58%),
Latin pop-ballad singer Chayanne (56%), reggaeton super-
star Daddy Yankee (51%), salsa/crossover pop artist Marc
Anthony (47%), Latin pop singer Thalia (44%) and Latin pop
superstar Luis Miguel (42%). It is notable that of the top 10
artists mentioned, only two are reggaetén artists—with Don
Omar, at 42%—and two rhythmic: Beyoncé at No. 9 with
31% and Sean Paul at No. 10 with 30%.

Another important distinction is the cultural differences
within the overall Latino community. Los Angeles, Miami
and New York have many nuances, with strong represen-
tation of Mexicans, Cubans and Puerto Ricans—mean-
ing that it is vital for stations to tap into the particular tastes
of various Hispanic demos. RR
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3 TIMELINE

Skip Bishop named VP of national
1 promotion for Arista/Nashville. W
AELESE Rhonda Herlich joins \anguard
Records/Welk Music Group as VF of adult for-
mats. B Karla Santos promoted to GM of
KWIE/Riverside.
Arista Records elevates Cecilia “C
- Murda” McClendon to VP of R&B
MG promotion. B Hollywood Records
names Brian MacDonald VP of alternative pro-
motion. B Muriel Funches elevated to VP/GM of
KHMX and KODA/Houston.

Rod Calarco appointed executive VP
of sales of Westwood One Radio
Networks. B Lisa
Cristiano named VP of alter-

YEARS AGO

native promotion of MCA
Records. B Virgin Records ele-
vates Al Moinet to VP of pro-
motion and Dawn Hood to VP

of alternative promotion.

Pat Duffy installed as VP/GM of

KRTH/Los Angeles. B The Business
MILLA Radio Network names Steven Winter
president and Robert Welch VP of finance and
administration. B Terry Mowery tapped as GM
at WWCD/Columbus, Ohio.

Bill Bennett joins
MCA Records as
MIELEE VP of album pro-
motion. B Sean Lynch pro-
moted to PD of
KKRZ/Portiand, Ore. B Dave
Gariano joins Harris

F__ S

Communications as VP of Bennett

| programming.

Dave Denver named FD of
WLS/Chicago. H
MILEER Max Floyd recruited
as PD of WKLS/Atlanta. B Jack
Casey appointed PD of
WMJX/Boston.

Gary Drake !
installed as PD of

MILELTE WAAY/Huntsville, Ala. B Gerard J.

Sperry named station manager of
WROR/Boston. B Bob Hartzell appointed
KROY/Sacramento PD.

THE SPIN

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George l

Killers Finally Reach
Alternative Summit

Format staple the Killers
reach the pole position at
Alternative for the first time
as “When You Were Young”
(IDJMG) climbs 2-1.The
quartet had previously hit the
top three with its first two
chart entries, peaking at No. 3
with “Somebody Told Me” in
September 2004 and “Mr.
Brightside” in February 2005.

Jay-Z Dusts
Off The Mic
For Chart

Return

Two years after retiring and
one month after announcing
his return, Jay-Z makes his
way back to the Urban chart
with “Show Me What You
Got” (IDJMG) at No. 39.
With 708 spins in less than
three days of airplay, the
title easily takes the chart’s
Most Increased Plays. Jay-
Z's last solo ride, “99
Problems,” peaked at No. 17
in July 2004. Overall, Jay-Z
owns 16 top 10s, including
three No. 1s, but none of the
chart-toppers was as a lead
artist. Jay-Z first paired with
R. Kelly on “Fiesta” in 2001,
then with Beyoncé on “Crazy
in Love” and with Pharrell
on “Frontin” " in 2003.

Powter Freshens
Up No. 1

“Bad Day” (Warner Bros.) by Danicl
Powter returns to the top at AC and

enters a three-way tie for the fourth-
longest-running No. 1 in the Nielsen
BDS era. The ubiquitous tune’s 19th
week at No. 1 matches the chart-
topping runs of “You'll Be in My
Heart” by Phil Collins and “Because
You Loved Me” by Celine Dion.

“Day” reclaims the top spot after
“Unwritten” by Natasha Bedingfield
led for five weeks. Discounting holi-
day fare, no song had taken as long
to return to the summit since “The
Game of Love” by Santana featuring
Michelle Branch had a five-week
respite in the spring of 2003.

Feat Of Clay

Clay Aiken scores his 13th—and sev-
enth nonholiday—AC hit, as “Without
You” (RMG) debuts at No. 28. Four
versions of the song have previously
charted, with Nilsson’s 1971 No. 1
original stll the biggest. Since Aiken’s
format debut in the June 20, 2003,
issue, no one has charted more AC
titles. MercyMe and Rod Stewart are
next in line, with cight apiece.

U2, Green Day Share
Top 10 Triple A Entry

The U2/Green Day collaboration on “The
Saints Go Marching” (Interscope/Reprise) bags
the second top 10 debut of 2006 at Triple A as
it enters at No. 10. Only Tom Petty’s “Saving
Grace” scored a higher debut this year when it
bowed at No. 6 in the June 30 chart week. If
no other title debuts in the top 10 during the
final three months of the year, it would mark
the format’s fewest top 10 entries since 1997
when U2’ “Staring at the Sun” and the
Rolling Stones’ “Anybody Seen My Baby?”
were the only top 10 debuts.

Vazquez Vaults
Into Top 10

Mario Vazquez becomes just the second
“American ldol” contestant, and first male par-
ticipant, to reach the top 10 at CHR/Top 40, as
“Gallery” (RMG]) rises 12-9. Until now, fel-
low RMG artist Kelly Clarkson
had been the only “Idol” to score
top 10 pay dirt, and she has
done it seven times.
“Caliery” also becomes the
third title this year to take at
least 16 weeks to enter top
10 territory, fol-
lowing T7-week
runs by the
Fray’s “Over My
Head (Cable
Car)” and
Staind’s
“Right Here.”
This is the first
year since
2000 that three
songs have
taken that long
to hit the top 10.
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Quiet, please: Pop going through rebirth

Riding The Crest
Of Top 40's
10-Year Cycle

Kevin Carter

KCarter@RadioandRecords.com

ne of the highlights of R&R Convention *06 was the extremely
informative session that examined CHR /top 40’s 10-year cycle.
The panel opened with a comprehensive PowerPoint presen-
tation by Guy Zapoleon, who originally put forth the theory
and WHTZ (Z100)/New York OM Tom
Poleman, who, coincidentally, started programming Z100 in

of the cycle,

1996 when the last cycle began.

There are three stages to the cycle: the birth/rebirth phase, followed by the
extremes, then the doldrums. Then, God willing, it starts all over again.

The birth/rebirth cycle occurs every 10 years around the sixth year of each
decade . . . which is ideal for top 40 PDs right now, since we’re in, well, 2006.
During the birth/rebirth phase, there’s a great balance of pop, rock and rhyth-
mic music with an abundance of material from all sides. The cycle is typically
driven by several prominent acts like the Beatles, Jackson 5, the Eagles, Madonna,
New Kids on the Block, Britney Spears and the Backstreet Boys; this time around,
the heavy lifting seems to fall upon artists like Kelly Clarkson and Justin
Timberlake. Zapoleon and Poleman succinctly summed up the state of top 40
radio during this period: *“Things are good.” More accurately, “The format is hot,
and cume is up.”

The extremes stage starts when the leading edge of the audience begins to tire of
the matenial being released, and younger listeners start looking for more intense rock
and rhythmic product. Pop is slowly replaced by edgier styles like hip-hop; back in
the day it was stuff like Donna Sunimer, Bee Gees, M.C. Hamuner and Jay-Z, as well
as rock gods like Jimi Hendrix, Guns N’ Roses and Pearl Jam.

It’s a vicious circle: PDs react to active audience demand by overplaving extreme
music, which, in tumn, causes labels to flood the market with rock and rhythmic prod-
uct to meet that demand—much of which ends up polarizing the core top 40 audi-
ence and drives it away. It can also cause new pure rock and rhythmic stations to pop
up as flankers.

Then we hit the doldrums phase, where the extreme sounds lose their novelty
and radio reacts by swinging the pendulum too far into the adult realn, softening the
sound and targeting upper demos with country, jazz and traditional rock styles. (See
James Taylo Barbra Streisand, Kenny Rogers, Garth Brooks, John
Mayer, Norah Jones, etc.)

This cycle by its very nature runs contrary to top 40’s traditional foundation of

r, John Denver,

youth—often with disastrous results. During the last doldrums phase in the early
"90s, we lost some 500 top 40 stations that chased the extremes too far and fell
into the abyss.

Thankfully, Poleman and Zapoleon agreed, we’re not only crossing back into the
rebirth phase, but top 40 radio didn’t overreact this most recent time through the
cycle. There’s a nice little balance out there between all the different factions of pop
music, including female pop/rock artsts like Clarkson, pop/rock like Nickelback,
pop/hip-hop like Chamillionaire, pop/alternative like Panic! at the Disco and
pop/reggae like Sean Paul.

Must be working: Z100 just hit a new ratings and a five-year cume high in the

most recent Arbitrends. RsR
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NO. 26 ON THE CANADA CHR
CHART.
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SHOW STOPPER AIRPOWER ¢ = AS
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HOW LIFE WJIBQ WKSE, WNOU, WQEN, WRHT, \
i ) 2080 +70s B98I 23 e INgEiAYSSED \
DOITTOIT N F N —, T \
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RHYTHMIC

Rhythmic radio is giving airplay to independent artists

State Of

Independents

Darnella Dunham
DDunham@RadioandRecords.com

or many independent
artists, getting your
music heard by the
masses can be very
difficult.  Sull, such
artists as Brown Boy,
Mr. Capone-E, Mr.
Sancho and Lil’ Keke—all signed to
independent labels—are making noise in
their regions and getting played in
major markets.

Veteran promo exec Valerie
DeLong of Moxy Entertainment
says, “Programiners are more in
tune than ever for independent
and local music.” DeLong, who
has done promotion for majors
and indie labels, is currently
working Califonua radio on
LaLa’s breezy, fecl-good ode to
Los Angeles, “La La La,” which has worked
its way into the “Top 8 at 8” on KPWR
(Power 106)/Los Angeles.

Another independent single getting a
lot of love from radio is “This
Is Why I'm Hot” by New
York rapper Mims. WMBX
(X102.3)/West Palm Beach is
credited with breaking it, and
P> Mark McCray says he had
no reluctance to play it—even

though Mims wasn’t signed to

a major. “If it’s a good record Mims

it’s a good record,” he reasons.

It 1s essential that artists actively promote
their music and build their own relation-
ships. “LaLa is out on the road working
each and every station, getting to know the
listeners, hanging with the mixers and
doing personalized versions for stations,”
DeLong says.

In additon to making herself accessible,
LaLa keeps tabs on what stations are spinning
her record. “It’s been great for me to have
such tight relationships with everybody,” she
says. “If a program director necds something
they actually just pick up the phone and call
me. I really like it because I'm in the know:

THERE'S MUCH MORE @ www.RadioandRecords.com
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who’s playing the record, who dropped the
spins, who to go after.”

Mims learned the importance of rela-
tionships after his first single didn’t take off.
“I stayed in some markets hke West Palim,
Fort Myers and Tampa building my rela-
tionships there, so that when | came out
with another record they would under-
stand me more as an artist.

“A lot of people go and chase the
A&RSs at the label,” he says. “I understood
the mechanics—that [ had to
get airplay before I even went
to go get a major deal, and that’s
why T built those relationships
m those markets. | wanted to
prove that [ was one of the very
few artists in New York that

could come outside his own
market and get the record pop-
ping in the South before [ bring it back to
my own hometown.”

X102.3’s D] BlackOut produced “This
Is Why I'm Hot” and presented it to other
DJs at their weekly mixer meet-
ing. “The nuxers said “This Is
Why I'm Hot” was doing some-
thing in the clubs,” McCray
says. “We heated it up in the
mixshow and then we started to
get requests, gave it night rota-
tion and then we started to see
some good research.”

Mims was tortunate to have a relation-
ship and DJ connection on X102.3, but
there are other ways for independent artists
to get noticed by the station.

“We have a program on Sunday nights
called ‘Local Love’ where we let people from
South Florida get on the air,” McCray says.
“If something builds out of that show we’ll
possibly play it in the regular rotation.”

Mixers at Power 106 and KDAY first
broke “La La La” in Los Angeles, but
DeLong says they’ve also gone straight to
radio without the traditional nuxshow base.

“There doesn’t have to be a story,” De
Long says. “The song is the story.”  RsR
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With a younger listener base, why aren’t advertisers
spending more money on gospel?

Gospel’s Changing
Face
Hillary Crosley

HCrosley@RadioandRecords.com

emember when gospel music meant vintuge singers like James

Cleveland and Shirley Caesar? Well, such younger artists as Tye

Tribbett are shattering gospel music’s traditional image with designer

Jeans and a pair of Converse. Gospel radio is following suit by estab-

lishing itself as a FM resident and a ratings leader in such markets

as Memphis, where Clear Channel’s WHAL-FM was tied tor No.

I 12+ in the spring 2006 Arbitron, and Columbia, S.C., home to Glory
Conununications” WFMV-FM, which placed second in the spring with a 7.7 12+.

So why aren’t advertisers taking the format more seriously?

Contemporary artists and producers are turning gospel’s “old

lady and her Bible” image on its ear. Among them are singer

Yolanda Adams, producer Rodney Jerkins (who produced

Shareeta’s arresting “l Need a Boss”) and singer Kirk Franklin,

who has integrated hip-hop and soul with gospel themes. b ,

Younge'r listem?rs oxlt§idc the Bible' Belt are tuning in. $e§us;
“This transformation began with John P. Kee and Fred

Hammond in the mid-"90s,” says Max Siegel, president of | :

Zomba Gospel and senior VP of Zomba Label Group U.S.A.

“They both combined incredible ministries and profoundly biblical lyrics with cut-

Franklin

ting-edge music. beats and vocals.”

“There’s something for everyone, from contemporary to holy hip-hop to gospel
Jazz,” WHAL PD Eileen Collier says. “The face of the gospel music listencr is the
average person who just happens to preter this type of music. Once advertisers under-
stand that, 1t’s simple to communicate that we drive cars and eat at restaurants.”

According to Arbitron, 36% of gospel listencrs are college-educated and 20.8%
have annual incomes between $50,000 and $75,000. Another 10.2% earn $75,000
or more.

At the R&R Convention last month in Dallas, Marv Dyson, former manager of
Clear Channel’s urban stations in Chicago, suggested that gospel radio may have to
accept liquor ads to sustain its bottom line. And while the convention panel turned
up their noses, saying it wouldn’t mesh with gospel P1 lifestyles, Mclver maintains
that most advertisers would rather sponsor events like McDonald’s Gospel Fest than
place spot buys.

However, Siegel 1s more optimustic. “Adverusers like Ford, Chrysler, General
Motors, Black Radiance, Wal-Mart, Target and Southwest Airlines are torming
strategic partnerships with taith-based entertainment entities,” he says.

The consensus is that if broadcasters educate advertisers about gospel’s potential,
they will spend. As such, companies like Mclver’s Urban Choice Media have made
a conscious eftort to rope ad dollars by quantifying gospel’s more youthful listener.

For others like Collier, every Arbitron ratings book 1s validation.

“It was a challenge in Memphis at tirst because the advertisers didn’t believe
that we would still be around,” Collier says. “Four years later, we’re still here, still
No. | or No. 2 every ume, and they see that our listeners are loyal and willing to
spend money.

“The gospel format is here to stay,” Collier adds. “Tell the advertisers to come
RR

on 1n, the water is fine.”
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JIM JONES

N . *2
ITESIGOININOWHN B° o076 -3 18308 15

YUNG Joc BLOCK/BADBOY SOUTH/ATLANTIC 2
'I[:;%A?A;(:E‘AVTU(F?NEJEUgIO-F? Rgg) cerrennTERscope 1809 193 114549 19
| ?%fvﬁ?é“v"‘" STREETNOIZE/AME le L 137*7.9351 2
Rttt worowssrre 508 272 B4R 20
girgv':mmimmmms DUPRI soraloncaproL S0/ *566 17043 24
] opiowatsicocs 1095 91 15973 17

SHOW ME WHAT YOU GOT MOST INCREASED PLAYS 993  +993 14995 18

JAY-Z ) ROC-A-FELLA/DEF JAM/IDIMG
RoAvrt‘)gznggmunmc SOCENT  GUNT/NTERSCOPE 999 ST . 2

! Iﬁﬂ;? De ceFrENINTERSCOPE | D99 *335 | 8225 27
EE%L];?FECA?LE;RE;‘JOOP DOCGELILION LencHmosvRoy 999 *1 6825 25
soLL,JEcBDioR?ND BANKS GRAND HUSTLE/ATLANTIC __68_.3_ 268 B S
:-\';5 BEIVADAV;:IR:;‘I(},E UNIVERSAL REPUBLIC GZL e _3'432 =2
%?&IA:’EI\:EZ sosopEFvRGN 078 *3 | 2
;.2»3:: L HEAR UNVERSALREPUBLC | D0 *142 28l -
:/rIJ-uL:AZJEErzv CORPORATETHUGZIDEF JawiDme | 220 218 15567 30
58 Bc())glsmmunmc YUNG JOC Tuasvion  (SERE *16 EEEER 5B
[?REE FOMERERK . JWE/ZOMBA _z Yy = 3
m'éf FgTSRﬁdIGTILWAYNE TeRRoRsQuaovRan | 004 *195 618 28
L&E&m»xggu:{rﬁizznin GunmNTeRscope | 988 *14 _E_lf?_ .

( 'Trlo P BACK cRanOHUSTLEATLANTIC | 498 3 4695 34
Es ISIWELY TMIHOF AMERICAN KING/URBAN BOX OFFICE 432 - el 7 I
St e 0 5 L

. E»TPQCKIN' COCEEONN IPRINCERAP A-LOT4 LFEASYLUM 387 | *55 3055 -
;’Js;wzﬁv%gg;&mc RICK JAMES AFTERMATHINTERSCOPE | 570 7127 4.063 36
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Warner Bros. Recorcs presents

The Soulful Sensation

Brian MckKnight

with the sultry single

'"Used To Be My airl'

Off The New Album
Impacting Urban Mainstream Radio
10/16 & 10/17

“Brian McKnight proves again and again that he has stood the
test of time. Used To Be My Girl is further evicence of that.
This is another classic.”

~Helen Littie, Program Director/WWPR

“Brian’s Back, | love this record!”
-Tiffany Green, Music Director/WGCI

"A Magnificent R&B record!”
-KJ Holiday, Program Director/WJLB

”| Love Brian he does it again!”
-Coka-Lani, Music Director/WMIB

“Used To Be My Girl - A Sultry, Sexy Breath of fresh air
from an R&B lcon!”
-Bailey Coleman, Program Director/WKKV

| didn’t hesitate to put this record in when | fi-st heard it...it's hard
to find good R&B and with this you don't have to look any further!
Brian has hit upon a sound that younger folks won't turn off!”
-Andre Marcel, Program Director/WDKX

"It's Brian McKnight! How:ca_'n you NOT play it?"
~Charlie Mack, Program Director/W_
B

s bigg-.est of his cameer

"Love the rec;{rd! One u‘bl
) i 1 Director/WBTF

-Jay Ale Pr

Produced by Tim and Bob

Management: Slias White
Management Company: McKnight Entertainment

hi t’ -com
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o3 N NIELSENBDS Y HITPREDICTOR NEW AND ACTIVE
mé TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE ] PLATES TITLE PIATE:
TE  ARTIST / 2
- bt . MESNTVIEERVOTION FADEC,_| B - RS RANK ARTIST / LABEL JGAIN ARTIST / LABEL /GAIN
MONEY MAKER NO. 1(3WKS}) o
1 11 4602 +83 47470 2 DEM JEANS 685/302 YOou S31/m
—— LUDACRIS FEATURING PHARRELL DTP/DEF JAM/IDIMG = . Chingy Feat. Jermaine Dupri Lloyd Feat. Lil' Wayne
i SAY GOODBYE o (SLOT-A-LOT/CAPITOL) (THE INC/UNIVERSAL MOTOWN)
e { = CHRISBROWN JIVE/ZZOMBA 7“_339_ +236 _52.05; ! MOST ADDED TOTAL STATIONS: 62 TOTAL STATIONS: 37
3 | SEX s COLUMBIA/SEL 4037 199 42803 S I WANNA LOVEYOU fy 646139  ZOOM 525N122
$ PULLINTHE BACK = =L == Akon Feat. Snoop Dogg Lil* Boosie Feat. Yung Joc
; A 3
4 Y (SRC/UNIVERSAL MOTOWN) (TRILLZASYLUM)
19 CHINGY FEATURING TYRESE SLOT-A-LOT/CAPITOL 31‘65 0 174 “_"'3]2 & TOTAL STATIONS: 50 TOTAL STATIONS: 43
R
b .'NG IHEFAEARM 3417 +300 43.532 4 RUBBERBAND BANKS 611/214 1 KNOW YOU WANT ME 46119
ONCE COLUMBIA/SUM
- . | TV TITLE NEW Young Dro Young Buck Feat. Jazze Phae
e 1o WALKITOUT 2900 +276 26130 6 RIS T CAREC STATIONS (GRAND HUSTLE/ATLANTIC) (G-UNIT/INTERSCOPE)
UMK BIG OOMP/KOCH o i LET'S RIDE 33 TOTAL STATIONS: 64 TOTAL STATIONS: 49
~ STUNTIN' LIKE MY DADDY The Game
(7] B oo L vavne CASHMONEY/UNVERSALMoTOwn | 2B31 *143 24107 13 T o CHANGE ME fy 549/30  BE SOMEBODY 460/56
o =T KBFB, KBLR, KBTT, KHTE, KIPR, KUMM, Rutieg}Studdard Die
9 2 53’53gmﬁg&ﬁrgﬁﬂz&mp Py ﬁrc 2777 +38 25297 7 KMEL, KMJJ, KNDA, KRRQ, KVSP, WAMO, (J/RMG) (IVE/ZOMBA)
R S A 1 WBLK, WBLX, WBTF, WDK X, WEMX, TOTAL STATIONS: 37 TOTAL STATIONS: 58
9 16 ! KNOW YOU SEEIT 2609 570 2448 10 WEUP, WEXA, WFXE, WHXT, WIKS, WJKS,
_ YUNGJOCFEAT. BRANDY 'MS. B.' HAMBRICK BLOCK/BAGBOY SOUTHAATLANTIC € i WM, WITT, WJUC, WIWZ, WPEG, WRJH, WHATIT 1Z 532/8 PUTITINALETTER {y 451/27
CHAIN HANG LOW o WWHV, WWWZ, WZFX, WZHT Young Capone Mic Little Feat. Ne-Yo
10 2581 +210 17.463 20 g W (SO SO DEF/VIRGIN) (DEF JAM/IDJMG)
2:3:_ up GEFFEN/INTERSCORE | I SHOW ME WHAT YOU GOT 26 TOTAL STATIONS: 62 TOTAL STATIONS: 37
g Jay-Z
U CIARA FEATURING CHAMILLIONAIRE LaFacEvEZOMBA | 2020 W7 2]'5_01 17 (ROC-A-FELLA/DEF JAMAIDJMG)
@ PUSH IT . I . KDAY, KMEL, KNDA, KXHT, Sirius Hot
+ . Jamz, WCDX, WCKX, WOHT, WGCI, WGZB,
: z'g:’:fro . SUIP-N-SLIDE/DEF JAM/DIMG < s WHTD, WIZF, WJHM, WLB, WINH, WOWL,
; WPEG, WPCC, WPHH, WPRW, WQSL.
@ 7 DIDDY FEATURING NICOLE SCHERZINGER BADBOVAATLANTIC 2328 *116 | _2]'5“5 I WUSL, WVEE, WWPR, WZMX, XM The City
SHOULDER LEAN N o | ==
S 24 SOUNGDROFEATURING T.. GRANDHUSTLE/ATLANTIC e 21"732_ g &%%ZSEM'}SSESE; 20
= _18 5:‘3? HovE DEFJAM/XEJJIM:IG Sy <7 e 87;;;::.)
NEED A BOSS & KBTT, KIPR, KJMM, KNDA, KPRS, KRRQ,
B 2058 +3 24053 12 KVSP, WAMO, WBLK, WBTF, WDKX,
= ;HAREEFA FEATURING LUDACRIS DTP/DEF CON fl/IDIMG | u WEU, WJKS, WM, WTT, WLC, WKYS,
7 B2 CALLONME el es7 22 2405 WA TECR M
- P 3 = . RUBBERBAND BANKS 19
s SHEDON'T o s 2 18532 2 Young Dro
: 5 {GRAND HUSTLE/ATLANTIC)
30 MONEY IN THE BANK AIRPOWER 1893 25 7667 19 KMJJ, KPRS, WBLK, WBTF, WBTJ, WCDX,
LIL SCRAPPY FEATURING YOUNG BUCK BME/REPRISE/WARNER BROS. - WENZ. WGZB, WHTD, WIKS, WIZF, WJLB,
/4 M M WJMH, WIWZ, WKYS, WPWX, WQUE,
?/ 0 2 & ;ﬁ;sf BLIC.EE g Amh':g::&ER?H/GEFFENIINTERS(I%E 1823  #B4 23562 W e el o
/ YOU SHOULD BE MY GIRL o 1LOVE MY MUSIC 13
% 17 SAMMIEFEATURING SEANPAULOF YOUNGBLOODZ  ROWDV/UNIVERSALMOTOWN 1870 | 219 | 13.548 25 Uil J Xavier
SEXYBACK S (NOO DAY/MUSIC WORLD)
/ @ JUS]XINYTIMEERLAKE JWE/ZOMB“A 1571 +88 22212 15 KBLR, KBTT, KHTE, KIPR, KJMM, KNOA,
— : e KVSP, WDKX, WFXE, WJKS, W.IMI, WJUC,
/ @ CHICKEN NOODLE SOUP. 1535 6 T438 32 WWHV
/ | WEBSTAR & YOUNG B FEATURING THE VOICE OF HARLEM UNIVERSALREPUBLIC = 0y 5
/ <] g I ATED T g5 230 e 24 Ben b 3 =3
/ CHERISH SHO'NUFF/CAPITOL o iNezone ) SHOW ME WHAT YOU GOT
/ 25 (WHEN YOU GONNA) GIVE IT UP TO ME ® e 1395 -460 13.305 26 KBTT, KIPR, KJMM, KNOA, KPRS, KVSP, Jay-Z (Roc-A-Fella/Def Jam/IDIMG)
/ SEAN PAUL FEATURING KEYSHIA COLE VP/ATLANTIC - WIMI, WITT, WJUC, WRIH, WWHV, WZFX WZMX +46, WQHT +33, WUSL +26, WCDX +24, WKYS +23,
4 = S ew WVEE 23, WUC +22, WERQ +21, KHTE +20, KMEL +19
% @ s::‘gngoppm BAD BOY/ATLANTIC B30 +136 nm 31 SHORTIE LIKE MINE n S o
/ U AND DAT ’; - Bow Wow Feat. Chris Brown SHORTIE LIKE MINE
277 COLUMBIA/SUM .
/ 27 £-4DFEATURING T-PAIN & KANDIGIRL SICK WID' IT/BME/WARNER BROS. 2% N 33 TS W by ks, o B Bow Wow Feat. Chris Brown & Johnta
- 1 A~ L , 7 3 o
/ AT, (AP ALY T Austin (Columbia/SUM)
/ @ SO EXCITED dr [EEEEN o o - o b b i WERQ +35, KBLR +24, WQBT +26, WWWZ +22, SIHJ 422,
/ JANET FEATURING KHIA VIRGN '€ | .- WPEG +20, KBFB +19, KATZ +18, WBH) 418, WMBX +18
IT'S OKAY (ONE BLOOD) r DEM JEANS 7 ) .
29 ° THEGAME FEATURING JUNIORREID cerrenmTeRscopE 1281 96 glO7 B4 Chingy Feat. Jermaine Dupri MY LOVE
@ 2 SHORTIE LIKE MINE e ..o I (SLOT-A-LOT/CAPITOL) Justin Timberlake Feat. T.l. (Jlve/Zomba)
BOW WOW FEATURING CHRIS BROWN & JOHNTA AUSTIN COLUMBIA/SUM - DAY KU H TR WBCK WL, S ean I ?KWKEIS;&D\;VTESAYBZQ
z - -+, +19, WWPR +] MEL + +
Q SAAR‘rgL?E? rli.ll)-ESTG()'NR 5 T.UG/UNIVERSAL MOTOWmN [N 123 BEEE - zoom 1 7 )
TURN IT UP o ; : Lil Boosie Feat. Yung J B
joosie Feat. Yung Joc . . .
@ JOHNTA AUSTIN 50 50 DEF/VIRGIN 11275 +B4 6.597 % (TRILL/ASYLUM) Ch".'g_{ (Aatt, Ftucfoa (Shpr
e KXHT, WBTF, WDKX, WFXA, WPRW, (Blosectcantall
33 7 GHETTO STORY CHAPTER 2 1092 168 12155 29 WQUE, WWHV KRRQ +19, WENZ +19, WBFA +18, WCKX +17, WIZF +15,
CHAM FEATURING ALICIAKEYS MADHOUSE/ATLANTIC 2 il e WHTA +15, KNDA +I3, KM +I3, WDHT +I3, WQUE +12
@ mﬁ&tz HIGH oPlowaTsiko | 928 T2 15014 23 fr RING THE ALARM
35 TURN THE PAGE 8-81 3 . 43 ,:2 . mf %emt‘%ym& +22, WIMI +20, WEDR +18,
_ BOBBY VALENTINO DTP/DEF JAM/IDIMG i ADDED AT... m-m WQHT +T7, WWWZ +17, WQOK +T7, WHTD +15, WFXA +I5
CAN | TAKE YOU HOME 1
By JAMIEFOXX srwc 8800 129 | 8.0I0 38 KPRS m,
N — Kansas City,MO
@ LOOK AT HER g 0 7073 -
_ ONECHANCE FEATURING FABD HRMG iy PD: Myron D
MY LOVE Monica, & Dozen Roses [You Remind Me), 7
@ JUSTIN TIMBERLAKE FEATURING T.I. avezopa 781 ¢ +313 12674 27 e e = o S .
= e — — elis, Blindfol e, w 3
JSA':-?W ME WHAT YOU GOT  MOST INFEO?-ENAFESLEED?FLJ?MYII?JJMG 708 +708 n.726 30 Young Dro, Rubberband Banks, 0 LEGENQO: See legend to charts in charts section for rules and symbol explanations.
SMACK THAT FOR MORE STATIDNS GD TO: 84 urban stations are electronically monitored by Nietsen Broadcast Data Systems 24 hours a
686 +9 4.997 = day, 7 days a week. Rap chart comprised of 84 urban and 63 Rhythmic electronically monitored

AKON FEATURING EMINEM

SRC/UNIVERSAL MOTOWN

adioandRec

Nietsen Broadcast Data Systems stations. () 2006 VNU Business Media, Inc. All rights reserved.

Powergold offers us limitless options with scheduling criteria and has integrated with all our

other systems seamlessly. The reliability, customer service, and support that the folks at
Powergold have provided us have been exactly what any customer could ask for."
"
Dan Turner, Vice President )‘(7\,\
-~

. . . - - Programming Services
The Leaders in Advanced Music Scheduling Softwar® for Windows 98/ME/NT/2000/XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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N
w3  NIELSEN BDS NEW AND ACTIVE
Go TITLE CERTIFICATIDNS PLAYS AUDIENCE
9 TITLE PLAYS TITLE PLAYS
£3  ARTIST IMPRINT / PROMOTION LABEL ™ */-_ MILLIONS RANC L - e JTLE e, A
| CALL IT LOVE NO. 1{5WKS) i SAY GOODBYE 94/56 LIFT HIM UP 4612
1 1,8Y, LIONELRICHIE ISLAND/IDJMG _.]Ezi, o _]3_.495, : Chris Brown Hezekiah Walker
FIND MYSELF IN YOU (JIVE/ZOMBA) (VERITY/ZOMBA)
3? BRIAN MCKNIGHT UNIVERSALMOTOWN ‘30‘4 55 10154 6 MOST ADDED TOTAL STATIONS: 48 TOTAL STATIONS: 29
CAN'T LET GO = -2 1 GET JOY 92/47 VICTORY 474/]
ANTHONY HAMILTON SOSODEF/ZOMBA ]2_33,, ks __“i's i Coke Tye Tribbett & G.A.
FLY LIKE A BIRD 231 58 8 2 (LIGHT/ARTEMIS GOSFEL) (INTEGRITY GOSPEL/COLUMBIA/SUM)
MARIAH CAREY ISLAND/IDIMG ol 1S TOTAL STATIONS: mn TOTAL STATIONS:
ME TIME , . G 3
CHANGE ME 998  +74 7013 1 _ ARTIST/LABEL STATIONS (RIGHT NOW) (T.U.G/UNIVERSAL MOTOWN)
RUBEN STUDDARD WRMG T 3 SAVE ROOM 14 TOTAL STATIONS: 10 TOTAL STATIONS: 8
THERE'S HOPE g John Legend
INDIA ARIE UNIVERSAL MOTOWN 987 N0 9.157 7 {G.0.0.D./COLUMBIA/SUM) WH_ERE LOVE BEGINS 73/55 LOST \YITHOUT u 36/27
o = A KOKS. KJLH, KNEK, KOKY, KQXL. WBLS, Patti LaBelie Feat. Yolanda Adams Robin Thicke
SHINE 934 425 W04 4 WIMX, WKX), WLXC, WMCL, WTLZ, (UMBRELLA) (OVERBROOK/STAR TRAK/INTERSCOPE)
EUTHERVANIROSS JRVG pre=C WWDM, WXST, XM Suite 62 TOTAL STATIONS: 8  TOTALSTATIONS:
SEXY LOVE N e _ . S
NE-YD oeFsawiove 863 *39 8BSl 8 USED TO BE MY GIRL 8 1 DON'T KNOW WHY (I LOVE SCAT CAT! HERE KITTY,
— = A You) 48/7  KITTV! 35/0
YESTERDAY 849  +15 18307 9 (WARNER BROS.) The Brand New Heavies Billy “Soul” Bonds
MARY MARY MY BLOCK/COLUMBIA/SUM it WAGH, WBAV, WBHK, WCFB, WDAS, (DELICIOUS VINYL) (WALDOXY/MALACO)
GOT YOU HOME a4 WDZZ, WQNC, WRKS TOTAL STATIONS: 9 TOTAL STATIONS: 8
LUTHER VANDROSS ve SRR 47 EEEl T S
i G - TAKE ME AS | AM 6
BE WITHOUT YOU RV gm0 6327 Mary J. Blige
| MARY J.BLIGE GEFFEN/INTERSCOPE el byt SR
ENOUGH CRYIN 726 13 7588 10 WBHK, WDLT, WFUN, WKJS, WRKS, WZAK
MARY J. BLIGE FEATURING BROOK-LYN MATRIARCH/GEFFEN/INTERSCOPE B : o | s RN s = e
USED TOBEMY GIRL  MOST INCREASED PLAYS s oEs G B LIINSINS 5
BRIAN MCKNIGHT WARNER BROS. : ?J‘;;I\ICJEO/;BSMBA]
TAKE ME AS | AM WBAV, WHRP, WKSP, WKUS, WUHT
MARY J. BLIGE MATRIARCHICEFFENINTERSCOPE 08 *70 5979 15 . ] e
E G CHANGE ME 4
CALL ON ME ~
JANET&NELLY VIRGIN 526 +92 ] 1:3] 7 8 ?Jl;;:;c?uddard
YOUR PORTRAIT y KIMS, KRNB, WRKS, WTLC
URBANMYSTIC sopewaRNERBROS. 207 sl 3.219 23 I8 £l
DAY DREAMING TUESDAY 4
NATALIE COLE veve | 499 38 3282 2 Leany Williams
UNTIL THE END OF TIME LeHCd 3]
3 KVMA, WDLT, WDZZ, WQQK
FREDDIE JACKSON ORPHEUS 453 N -43 3.893 | 19 T i zz, o -
ﬂ?}%ﬁvﬁmggr? = sosooErzomes | S00 ‘13 3465 20 ?::ASE SR : \
. e - (BLACKGROUND/UNIVERSAL MOTOWN) X
LYFE JENNINGS COLUMBIA/SUM Bz b 21 _3'01 a2 | LS B \
OOH NA NA | GET JOY 3 \
DONELL JONES Leacezomes 200 85 1792 %6 Coko \
- T (LIGHT/ARTEMIS GOSPEL)
SOMETHING | WANNA GIVE YOU \
SUNSHINE ANDERSON MUSIC WORLD e . ol | 1506 30 WO, WiRPINTE | \
IMAGINE ME - BE WITH YOU 3 7 \
KiRK FRANKLIN FO YD SOUL/GOSPO CENTRIC/ZOMBA »E‘A I N 1 I Elisabeth Withers USED TO BE MY GIRL \
CAN'T GET ENOUGH (BLUENOTERIRGIN) Brian McKnight (Warner Bros.) \
TAMIA PLUS 2/MAGE 230 +24 1550 29 WAGH, WAKB, WQMG WUHT +18. WJMR +18, WBAV +¥, KMJM +T3, KNEK +12, \
— === A T = WAKB +10, WVBE +10, KQXL +10, WMXD +3, WCFB +9 \
e e B0 > 165 ol o N\
CHANGE YOUR MIND =g | A ot P i \
EARTH, WIND & FIRE KALIMBA 218 0_21 .m0 311 KQXL, WKXI, WLXC I;;ézh’%' Vand:;gs\;B (d'/(rm?‘)mw Lo \
SHINE I WROU +7, WDZZ +6, WHRP +6, WVBE +6, WVKL +6 \
BONEY JAMES concory RGN 15 BRESHE 28 - \
U DO IT FOR ME E B S.E.X. \
ALGEBRA keoaR 120 = 0'485 Lyfe Jennings (Columbia/SUM)
DEJA VU x WUHT +14, WBHK +8, WIMZ +4, WXST +4, WTLZ +3,
BEYONCE FEATURING JAY-Z CDLUMBIA/SUM G 0 RN 7 UL B IR ) 2, AT BT L)
SATISFIED
PRINCE UNIVERSAL REPUBLIC B i R S CALL ON ME
—————— Janet & Nelly (Virgin)
CAN | TAKE YOU HOME 128 .81 1756 = 27 KMUIM +25, WKUS +18, WQOK +6, WQMG +5, WVBE +4,
JAMIE FOXX JIRMG ; KNEK +4, KQXL +3, WTLE +3, WLXC +3, WHRP +2
TUESDAY =
LENNY WILLIAMS ievon JEERE 3> EREEAE - OOH NA NA
ANOTHER YOU Donell Jones (LaFace/Zomba)
CARLTHOMAS uMBrRELLA 123 N 0830 39 WBAV +TL WMGL 43, XS62 +7, WHRP +7, WKUS +7,
o b= w KMUQ +5, WLVH +5, KIMS +4, WUHT +3, WDLT +3
BEIWITHIVOU N9 +80 0652 -
ELISABETHWITHERS BLUENOTE/BLG Exgmass ADDED AT...
PLEASE DON'T GO -
TANK BLACKGROUNO/UNIVERSAL MOTOWN _“O +63 e S5 [I)("R 5 B m
) Ty e allas,
DON'T
LSEI:OEYA 0 B capiToL ]97 +54 ].}4] 31 PD: Sam Weaver
SAVE ROOM MOST ADDED
JOHNLEGEND 6.0.0.0/COLUMBIA/SUM oH <Eh et ';“h"” ;’:':;L'“;'cc:' VOuM”"'(',‘E' 0
~md uben (] ard, ange e,
BRING IT HOME 98 -6 060 - FOR WEEK ENDING OCTOBER 8, 2006
SILENA MURRELL UNIVERSALMOTOWN =~ : B £ ORTIORE STATIGNEICOMO! LEGENO: See legend to charts In charts section for rules and symbol explanations.
ONE LOVE . . .
a7 +11 0.226 - 67 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
KIWESTOTY SAIVERS ALMOTOWN www.RadioandRecord a day, 7 days a week. (c) 2006 VNU Business Medla, Inc. All rights reserved.

Relax and catch some rays. We’ll handile all of
the details when it comes to printing your decals
and labels. Call today.
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£S5 TITLE CERTIFICATIONS PLAYS AUDIENCE
82 ArTIST IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK
THE STRUGGLE IS OVER NO. 12 WKS) ) '
i , 24 yourHroR CHRIST - ~ EMTROGOSPEL 681  «39 3309 _]_
VICTORY
S TVETREBBETT&GA o INTEGRITY GOSPEL/COLUMBIA/SUM s&2 ’f 4 2978 3 f MOST ADDED
IT'S ALRIGHT
| VACKIEWINANS B o VERITY/ZOMBA g o 2.564 5_
THE BLESSING OF ABRAHAM
DONALD LAWRENCEPRESENTS THETRI-CITYSINGERS ~ EMIGOSPEL = e : ey 7
BORN BLESSED
}1 JIMMY HICKS & THE VOICES OF INTEGRITY WORLD WIDE GOSPEL 09 33 ] 2.734 ] “ . —
IMAGINE ME ARTIST / LABEL STATIONS
KIRK FRANKLIN B FOYD SOUL/COSPO CENTRIC/ZOMBA o °5 el 19 ! 1S MY LIVING IN VAIN 3
CHURCH MEDLEY Zie'l
DONNIE MECLURKIN VERITY/ZOMBA 480 10 R ° 1 (LIGHT)
WHY ME? WJYD, WPZE, WPZZ
464 -8 2120 10
KIERRA KIKISHEARD B B EMIGOSPEL 4 _- ALPHA AND OMEGA -
FOLLOW ME Israef & New Breed
23 VRTUE DARKCHILDCOSPEL/INTEGRITY GOSPEL/SUM _1‘53_ w7 ﬂ 9) (INTEGRITY GOSPEL)
HEALING | KOKA, WFLT
456 +10 1.916 14
:js':v :gz:n B GOSPOCENTRIC/ZOMBA == | e WE PRAISE YOU 2
The McClurkin Project
SMOKIE NORFUL EMI GOSPEL _“_45 24 2.005 ]2___‘ (GOSPO CENTRIC/20MBA}Y
THANK YA JESUS g WIMO, WNNL
436 +9 1.935 13
:JAh:RAEIE)PEE':':ES &STRENGTHINPRAISE B ~ EMIGOSPEL A FUERE DRy B0
: Kenny Lewis & One Voi
KEITH WONDERBOY JOHNSON & THE SPIRITUAL VOICES  WORLDWIDE/VERITY/ZOMBA a ‘7’6 1 2407 Ff’_ “EEE; g oS
SET ME FREE WFLT, WXEZ
380 -33 227N 8
MYRON BUTLER&LEVI
S e =S R~ = I'M STILL STANDING 2
INCREDIBLE GOD 378 4 2037 1 Bishop Paul 5. Morton
€7 YOUTHFUL PRAISE - ~ EVIDENCE GOSPELALIGHT : (LIGHT/TEHILLAH)
HEAVEN KNOWS MOST INCREASED PLAYS WFLT, WFMV
DEITRICK HADDON TYSCOTVERTYZOMBA OB A5 1793 16
B REMEMGER ME p— s e OPERATOR 2
?HEE CARAVANS MALACO 337 +10 1863 15 J Moss
o THECARA _ AL e 1 (GOSPO CENTRIC)
8E THERE WFLT, WHLH
THE WILLIAMS BROTHERS o BLACKBERRY/MALACO 274 2 e 2° Tme T s 5
ALL | WANT TO DO IS 8LESS YOU 268 43 0360 - SheklnaDhEﬁfo':yLMiniskrEy
APOSTLE DONALDL. ALFORD & THEGATHERING OF WORSHIPERS HDLY SPIRIT/TYSCOT L : o o)
MY STORY WCAO, WXEZ
HENRY GREEN B - BLACKBERRY/MALACO 22 > :]3 HE R k3
PRESSURE INTO PRAISE %4 7 A7 8 :ESlf" o vl e
LUCINDAMOORE o B Tvscot - P P
PRAISE HIM WCAO, WFLT
TONY TERRY swoozsuekosH | 292 Y17 760 17 e =
T — - - NE NIGHT WITH THE KIN
LM ERE] e 23 7 a7 2 Juanita Bynum & Jonathan Butler
BROKEN BUT I'M HEALED ' - ' : YL e
WCAO, WFMV
'BYRON CAGE - cosPocenTRICZOMBA 127 ’_22 J 0672 29 |
DY FOR YOUR MIRACLE!
5&5&5&&(&1[:«5 M t ol 52 o e -
TURN IT AROUND - - A g T B
ISRAELGNEWBREED INTEGRITY GOSPEL/COLUMBIA/SUM =y > e - wJMO Praise 1490
1 CAN GO TO GOD IN PRAYER Cleveland, OH
ANNNESBY o IT'S TIME CHILD/SHANACHIE iz s B POMD: Kirm Johnson
HALLELUJAH The McClurkin Project, We Praise You, O
_ TROYSNEED - ~ EMTROGOSPEL s = 'E 1 R0 - "~
OPERATOR
IMOSS cosocenTRICZOMBA V15 *30 0530 -

RECURRENTS

b

g
TITLE PLAYS g TITLE PLAYS
ARTIST / IMPRINT / PROMOTION LABEL ™ LW =8 ARTIST /IMPRINT / PROMOTION LABEL ™ Lw
I WILL BLESS THE LORD THIS TOO SHALL PASS
BYRON CAGE (GOSPO CENTRIC/ZOMBA) - 37 e YOLANDA ADAMS (ELEKTRAATLANTIC) B 206
LIFT HIM UP LONG AS | GOT SHOES
HEZEKIAH WALKER (VERITY/ZOMBA) s NUBECINNINGFEATURING DAMON ITTLE (WORLOWIDEGosPeLy 202 214
GOD'S GIFT 277 270 IT SHALL COME TO PASS 199 194
JEFF MAJORS FEATURING KELLY PRICE (MUSIC ONE/EPIC/SUM) < BISHOP EDDIE L. LONG PRESENTS NEW BIRTH TOTAL PRAISE CHOIR (EM! GOSPEL)
SO MANY TIMES (LIVE) RIGHT PLACE
DORINDA CLARK-COLE (VERITY/ZOMBA) - 2_“9 s PASTORRUDOLPHMEKISSICK R AND THEWORDAND WORSHPMASS HOREMTROGOSPELLKS) 100 193
YESTERDAY 220 234 FROM ME TO YOU 77 148

MARY MARY (MY BLOCK/COLUMBIA/SUM) ALVIN DARLING & CELEBRATION{E?TRO GOSPEL)

—

NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS

ARTIST / LABEL ~ /GAIN ARTIST / LABEL - B IGAIN

MIGHTY LONG WAY 170/25 YOU'VE BEEN SO GOOD 140/26

Joe Pace Martha Munizzi

(INTEGRITY GOSPEL/COLUMBIA/SUM) (MARTHA MUNIZZ{/INTEGRITY/SUM)

TOTAL STATIONS: 19 TOTAL STATIONS: 3
 LET IT BE ME ~ B4/2  LETGO - em

Pastor Chris Harris, Sr. & David G. Evans Dewayne Woods & When Singers Meet

(ABUNDANT HARVEST) (VERITY/ZOMBA)

TOTAL STATIONS: 13 TOTAL STATIONS: 13

GREAT PRAISE  152/34  YOUKNOWME  102/12

Stephen Hurd George Huff

(INTEGRITY GOSPEL/COLUMBIA/SUM) (WORD-CURB)

TOTAL STATIONS: 18 TOTAL STATIONS: 7

IS MY LIVING IN VAIN 4515  YOUSHOWEDME 9375

Zie'l Karen Clark-Sheard

(LIGHT) (WORD-CURB)

TOTAL STATIONS: 23 TOTAL STATIONS: 16
~ THIS IS THE DAY 142/22  WON'TITBE 88/25

Fred Hammond Sean Simmonds

{F HAMMOND/VERITY/ZOMBA) (XIST/ALLIANT) B

TOTAL STATIONS: s TOTAL STATIONS: 0

HEAVEN KNOWS

Deitrick Haddon (Tyscot/Verity/Zomba)
WOAD +26, WMV +, WPPZ +8, WSOK +7, WEUP +4,
WNOO +4, WFLT +4, WUFO +3, WABQ +2, WXV1 +2

THE STRUGGLE IS OVER
Youth For Christ (Emtro Gospel)

WENN +25, WDAS +I3, WPPZ +7, WX V1 +5, WHLH +2,
WTLC +2, WLOK +2, WFLT +2, KHEV +], WHAL +1
UM GOOD

Smokie Norful (EMI Gospel)

IN AWE OF YOU 172 7 0S5 24 FOR MORE STATIONS GO TO: KATZ +13, WHLH +7, KHLR +4, WXV +4, WCAD +3,
lzzy VGRIEG/KOCH +3 - R R rdstom 1 WEAL +3, WMV +3, WUFQ +3, WXEZ +2, WNNL +2
GREAT PRAISE

Stephen Hurd (integrity Gospel/Columbia/SUM)
WEUP +15, WXTC +6, WXV1 45, KOKA +5, WFMV +5,
WCAO +3, WINI +2, WOAD +1, WLOU ), WTHE +]

iN AWE OF YOU

122y (VGR/JEG/Koch)

WNNL +14, WPPZ +12, WENN +6, WHAL +1, KOKA +1,
WPZZ +1, WPGC +1, WFLT +|, WXOK +1

FOR WEEK ENDING OCTOBER 8, 2006
LEGEND: See legend to charts In charts section for rules and symbol explanations.

39 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.

GOSPEL PANEL — 39 STATIONS
Atlanta WPZE Columbia, S.C. WFMV Louisville, Ky. WLOU-AM
Baltimore WCAO-AM  Columbus, Ohio WJYD  Memphis WBBP-AM
Baton Rouge, La. WXOK-AM  Flint, Mich. WFLT-AM WHAL
Birmingham, Ala. WENN Greensboro, N.C. WEAL-AM WLOK-AM
Buffalo, N.Y. WUFO-AM Huntsville, Ala. WDJL-AM Montgomery, Ala. WHLW

Charleston, S.C. WUNI WEUP-AM WXVI-AM

WXTC-AM Indianapolis WTLC-AM New Orleans KHEV
Charlotte, N.C. WPZS Jackson, Miss. WHLH WYLD-AM
Chattanooga, Tenn. WNOO-AM WOAD  New York WTHE-AM
Cleveland WABQ-AM  Little Rock, Ark. KHLR  Norfolk, Va.

WJIMO-AM

THERE'S MUCH MORE @ www.RadioandRecords.com

wWWwW americanradiohistorv.com

Philadelphia WDAS-AM

WPPZ
Raleigh, N.C. WNNL
Richmond, Va. WPZZ
St. Louis KATZ-AM
Savannah, Ga. WSOK-AM
Shreveport, La. KOKA-AM
Washington D.C. WPGC-AM
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§ » JEREMY CAMP HITS THE
TOP 10 ON CHRISTIAN AC
INDICATOR WITH “WHAT IT

‘; MEANS.”

CHRISTIAN

=
g2 ;. CHRISTIAN ACINDICATOR -
o N 28  ARTIST IMPRINT / PROMOTION LABEL ~ TW +/-
] 13 = MADE TO WORSHIP CHRIS TOMLIN SIXSTEPS/SPARROW/EMICMG 1217 +48
16 ALLOVERTHEWORLDTREEES T neoe | Nas 42
T SﬁlNE SALVADOR - - 7w0nn-cuma noe +32
? MOUNTAINOFGODTHIRDD;Y - B ESSENTIALPLG 1017 -38
12 BROKEN&BEAUTIFULMaRKsGHULTZ WORD-CURB ~ B74  +99
[ T OUR GOD REIGNS BRANDONHEATH B o REU;&iON/PLCﬁ? 3
n THE FACE OF LOVE SANCTUS REAL a  SPARROW/EMICMG 768 *3_5- N
America’s first noncomm Christian station celebrates B0 erimmstacooovwene _ revanwoans (T8 2
15 YOUNEVERLET GO MATT REDMAN SIXSTEPS/SPARROW/EMICMG 682 +6

i WHAT IT MEANS JEREMY CAMP BEC/TOOTH&NAIL 6l +125
WM BI I u rns 80 ;E: ENOUGH BARLOWCIRL - a 77 . o FERVENT/WORD;CETRE{ 587  +65
6  WHEREVER WE GO NEWSBOYS INPOP 581 +64
19 HISTORY MlTTHEWWEST - o a UNIVERSAL SOUTH/SPARROW/EMI CMG 542 -173
T COME TO THE CROSS MICHAEL W.SMITH REUNION/PLG "~ si9 i +65
27 WELCOME HOME BRIANUTTRELL REUNONPLG | 453 67
7 YOURNAMEPHLLPS (RAGEDEAN ) NO 441 +47
YOUALONE ECHONGANGELS N0 440 +S3
IWILL LIFT MY EVES BEBONORMAN - a ESSENTIAUPLG 402 +33 B
THE REAL ME NATALEE GRANT B - B (uné 388  -108
Kevin Peterson WOwRSTMRON . wimes ws
KPeterson@RadioandRecords.com DEAP MAPL(CARRYME) JARS OF CLAY B - B ESSENTIAL/PLG £3 i o§1
BACK TO YOU FIGHTING iNSTINCT CoTEE 338 -5
STAND IN THE RAIN SUPERCHIC(K) - weop | 330 68
hen Moody Bible Institute’s WMBI/Chicago signed on in 1926,  THE WELCOME SONG POCKET FULL OFROCKS T MYRRH/WOROCURB = 315 -9

no one but God could’ve known that the station wounld eventu- NOTHING BUT THE BLOOD THESWIFT ROCKETOWN 31 +28

000000:0:00:-600 -6 - 006000000 - 000

ally become the flagship for the Moody Broadcast Network— 3 BECAUSEOF YOURLOVE PAUL BALOCHE . wmRTY 307 <42

consisting of 35 owned-and-operated stations—and that all or | 19 SWEETLY BROKEN JEREMY RIDDLE o = vievarD QEEERE 6 33
- . ) . DOES ANYBODY HEAR HER CASTING CROWNS BEACH STREET/REUNION/PLG 282 +18

some of its programming would be heard on more than 700 out- = e — Beeew
. . 2 YES YOUHAVE LEELAND ESSENTIALPLG 262 +38 \

lets nationwide. — I .
) i ] 2 WHENIT'S OVER ADIECAMP BEUTOOTHENAL 255 2 \
The station got its start almost by accident. A bad storm kept the talent for e —————— == ———— \\\

. S . . FOR WEEK ENDING OCTOBER 8,
WGES/Chicago’s scheduled broadcast from getting to the studio. That opened the WEEKEN e

7277,
Z4

door for two cornet-playing Moody students who happened to be present, to fill
the time slot. That led to a weekly show on WGES and
less than a vear later, helped to launch WMBI, broadcast-

gramming we have produced since
1926, and the faithfulness of listen-
ers in giving to support the work as

7

T

ing on a wavelength ot 288.4 meters. In 1941, WMBI was

assigned its current 1110 AM frequency. In 1943 it well as their flexibility.”

3

acquired its sister FM station.

In the eight decades since WMBI signed on, much
has changed in radio. Trends and format have come and
gone, but WMDBI has remained constant. AM-FM sta-
tion manager Bruce Everhart, who has been with Moody
for 14 years, says, “In terms of a full-service format, that’s
the way we’ve been for much of our history, trying to
serve a pretty wide spectrum of demographics. We've
really tried to put together a full-service operation in
terms of news, talk call-in programs, teaching programs
and music programs. It’s been the fabric of the station
since the beginning.”

The long-term commitment to programming
extends to staff, too. Mike Kellogg, a 3+4-year WMBI
veteran, 1s a senior producer in the programming divi-
sion and hosts the “Music Thru the Night” show and
“Today in the Word.” He credits the station’s longevity
and success to “our desire for excellence seen in the pro-

Kellogg

Pederson

WMBI commemorated its 80th
anniversary with a concert in July.
PD Collin Lambert says, “As we
look back over 80 years of ministry,
we thought it best to invite a cou-
ple of artists who have had a solid
Lambert presence on WMBI for years.” The
Call and

Larnelle Harris, musicians “who have encouraged WMBI lis-

concert featured First

teners for over 20 years,” he says.
After 80 years of delivering the same message in new

ways, what does the future hold for WMBI? VP of broad-

casting Wayne Pederson says, “Our commitment [is] to
compelling programming that attracts listeners and substan-
tive content to transtorm lives. I'm excited about the oppor-
tunity to utilize emerging digital technology: streaming,

podcasting, HD radio and cell phone delivery to take our

message to more people.” RsR

7,
/) ///f“

/

y

@ AC Monitored

!
5 new adds this week i
30 Stations on / Huge test scores! !

For Promotional Information contact

“‘SHINE ON’

ndrea Kleid akleid @ emicmg.com

OCTOBER 13, 2006
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TREEG3 [INPOP)

MERCYME (INO)

ARR A O S0 . .
R A A ,
DO A BOD AR ‘
» A A
B
8 NIELSEN BDS ¥ HITPREDICTOR NEw AND ACTIVE
TITLE CERTIFICATIONS STATUS PLANS AUDIENCE TTE PLAYS TITLE PLAYS
ARTIST i - IMPRINT / PROMOTION LABEL ™ */-__ MILLIONS RaANK [ T— T ARTISTelsAGEL o
MADE TO WORSHIP NO. 1(4 WKS} | BELIEVE 243/3 GREAT AND MIGHTY nsn
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG ]:':72 ;l'} "'ZE’ : ! Building 429 P Caedmon's Call
SHINE ; (WORD-CURB) ) (ESSENTIAL/PLG)
SALVADDR worocure (RIS <76 SRR 2 MOST ADDED TOTAL STATIONS: T2 TOTAL STATIONS: %
MOUNTAIN OF GOD 1 N
1061 -103 3.076 3 STAND IN THE RAIN 18312 UNWRITTEN 109712
THIRD DAY ESSENTIALPLG 7 = o= Superchiclk] Natasha Bedingfield
ALL OVER THE WORLD r 952: 69 2.450 6 (INPOP) {EPICY
TREES3 INPOP | TR i, TOTAL STATIONS: 18 TOTAL STATIONS: &
m:om‘u’;?" MY/ Gon ol em e 27m8 4 WHEN IT"S OVER 17625  YES YOU HAVE 106745
_ TITLE NEW Adie Camp Leeland
PRAISE YOU IN THIS STORM 788 -26 2167 8 ARTIST/LABEL STATIONS {BEC/TOO™H & NAIL) (ESSENTIAL/PLC)
CASTING CROWNS BEACH STREET/REUNION/PLG —= 7 = GIVE IT ALL AWAY & TOTAL STATIONS: 13 TOTAL STATIONS: ‘g
STRONG TOWER
e ————— - S o ot GIVE IT ALL AWAY 160/33  FATHER, | ADOREYOU 5712
g = T— - KTIS, WCQR, WPAR, aron st att Brouwer
Bg?;(EN & BEAUTIFUL 765 3 1420 19 LR Jois Sm ] (BRASH) (BLACK SHOE)
MARK SCHULTZ __ WORD-CURB = | BELIEVE 4 TOTAL STATIONS: [} TOTAL STATIONS: 14
WHAT IT MEANS MOST INCREASED PLAYS Building 429
SEREMY CAMP BecnooTHsNAL /o8 160 2178 7 B eNE] NOTHINGBUTTHEBLOOD  126/25  BIG ENOUGH 74N
—== 1 KGBY, WFFH, WJQK, WVFJ The Swift Ayiesha Woods
:!ExlﬁﬁgnfLHOME rewowpg | B90 38 F2@828 9 1 & A el
OUR GOD REIGNS TR WHAT IT MEANS 4 TOTAL STATIONS: 10 TOTAL STATIONS: 6
EIGN:! - Jeremy Camp
BRANDONHEATH REUNION/PLG 6_61" il _3 | ! 577_ 15 (BEC/TOOTH & NAIL)
LET IT RISE KGBI, WAWZ, WFSH, WMS J
63€ +53 1.869 12 LU E
BIG DADDY WEAVE : i
A FERVENT/WORD-CURB ¥ ] YES YOU HAVE 3
HOW GREAT IS OUR GOD ssc a8 M7 B Leeland
CHRIS TOMLIN SIXSTEPS/SPARROW/EMICMG ~ 2-— Eegd™ (ESSENTIAL/PLG)
ENOUGH KKCM. wWDJC, WJIE
BARLOWGIRL FERVENT/WORD-CURB EE‘F s }_5_]? : 13 FSANYRW Amﬂ i 3*
EECAUSCE OF YOUR LOVE S5€ 68 2.067 10 Casting Crowns
AUL BALOCHE INTEGRITY 77 — R (BEACH STREET/REUNION/PLG)
ALL WHO ARE THIRSTY AIRPOWER KTIS, KWND, WFSH
KUTLESS pectoorwanay  47E 95 2028 T ST =y
COME TO THE CROSS 469
+50 0.946 22 Needtobreathe
MICHAEL W. SMITH REUNION/PLG 55— (SPARROW/EMI CMG)
| WILL LIFT MY EYES KFIS, waDX
BEBONORMAN essenmaupg 403 15 0845 29 L6 ABC TR ey 35
e MmO wo 4Bs 52 1443 18 Kutless
YOU NEVER LET GO L. e ey
P KKCM, WJQK
MATT REDMAN SIXSTEPS/SPARROW/EMICMG 48 © 0.927 23 e — MOST
THE FACE OF LOVE I 43_3_ 14 0.898 24 YOQ BLORE 2 INCREASED
SANCTUS REAL SPARROW/EMICMG i E::‘c‘)’]‘“g Angr pLAYSS
YOU ALONE KFIS, WBDX
ECHOING ANGELS no RS 40 I 2 L —
HISTORY YOUR NAME 2
MATTHEW WEST UNVERSAL SOUTHISPARROWEMICMG 18 20 0660 28 g:n(l)l;ps. Cralg & Dean
WHEREVER WE GO E KFIS, KLTY .S
7 3
NEWSBOYS neor SEEES 16 | RERER 25 +160 WHAT IT MEANS
YOUR NAME 15 R 0.401 . Jeremy Camp (BEC/Tooth & Nail)
PHILLIPS, CRAIG & DEAN INO 2 WESH +23, WFZH +22, WOV +19, KXOJ 17, KFIS +14,
T E— = ADDED AT... ,g WAWZ +11, KCMS +8, WMCU +7, WCQR +5, WMUZ +5
NEEDTDBREATHE 363 +68 1518 1 17 KTIS Nl Ty =
SPARROW/LAYA/EMI CMG ». '“ 2
—— - ) | o + DOES ANYBODY HEAR HER
RESURRECTION 243 43 1 Minneapolis, MN '
NICOL SPONBERG CURB a 1.547 5 b Casting Crowns (Beach Street/Reunion/PLG)
( [l 4 MD: Dan Wynia WOVO +21, KBNU +16, WLPJ 4T3, WMUZ +12, KTIS +12, KKCM +3,
DOES ANYBODY HEAR HER 319 T2 0605 30 Michael W. Smith, Come To The Cross, 14 wrsu +7,KHZR +6,KX0J +5, KWND 4
CASTING CROWNS BEACHSTREET/REUNION/PLG =~ ; g Aaron Shust, Give It All Away, 12 S0 w S
SWEETLY BROKEN e " . Casting Crowns, Does Anybody Hear Her, 12 ALL WHO ARE THIRSTY
JEREMY RIDDLE VINEYARD = . ) Kutless (BEC/Tooth & Nall)
DEAD MAN (CARRY ME) = . o FOR MORE STATIONS GO TO. WFHM +24, KHZR +19, KBNJ +15, KKCM +12, KVMV +10,
JARS OF CLAY ESSENTIALIPLG = =t www._RadioandRecords.co U BRI S < TR A IR
SHINE
Salvador (Word-Curb)
RECURRENTS WISG +28, WFFH +15, WFZH +T3, WGTS +T1, WLF) +G, WBDX +8,
WEGR +7, WAWZ +6, KHZR +3, KFIS +3
g & 3 SHINE ON
7 PLAYS B TiTLe PLAYS Needtobreathe (Sparrow/Lava/EMI CMG)
PRl ARTIST / IMPRINT / PROMOTION LABEL ™ LW Bl ARTIST / IMPRINT / PROMOTION LABEL ™ LW LGS0 s St TR [T AT s MEont el
L L] _Eh WFHM +2, WGTS +2, WFFH +2, WFZH +1
WHOLLY YOURS HOLY IS THE LORD
DAVID CROWDER BAND (SIXSTEPS/SPARROW/EMI CMG) 507 e ) Rl CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMG) ‘_’35 _"23
BLESS THE BROKEN ROAD I CAN ONLY IMAGINE
SELAH (CURB) 491 i MERCYME (INO) _“28_ 2]
REAL TO ME LIFESONG
NICHOLE NORDEMAN (SPARROW/EMI CMG) } "73_ 3 L8 CASTING CROWNS (BEACH STREET/REUNION/PLG) G20 | G o ER e &1 CBERIEN 2008
1AM THIS MAN 1 LEGEND: See legend to charts ir: charts section for rules and symbol explanations.
MARK SCHULTZ (WORD-CURB) el JEREMY CAMP (BEC/TOOTH& NAIL) 409 SRS
e ——— e T — = T 46 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24
BLESSED BE YOUR NAME 450 464 SO LONG SELF 400 415 hours a day, 7 days a week. Christian AC indicator chart complled of 39 reporters, christian

CHR 30, christian rock 33 and inspo 19. © 2006 VNU Business Media, Inc. All rights reserved.

CHRISTIAN RADIO - THANK YOU FOR YOUR SUPPORT AND CONSIDERATION!

Echoing Angels “YOU ALONE”

MercyMe “HOLD FAST”

Phllllps Craig and Dean “YOUR NAME” |

Nearly 60 AC/Insp stations Spinning this song already!

KLTY KFSH KXOJ KFIS KTIS Sirius KGTS KYTT KTSY
KVMV KKCM KGNZ KGCB KBNJ KOBC KLJC KJTY KHZR
WJIE WDJC WCVK WBDX KZKZ KLRC KBMQ wwiB WJOK
WPSM WPER WLPJ WGVC WCLN WAFJ WRCI wJTL WGRC WCTL
WMSJ SKYLIGHT AFR  WGSL WCIK WMIT WSMR WGNV WGSL WNFR
WOLW WUGN KCFB KFLT KLVV KLNB KYCC KSBd ... more fo comell!

41 AC reporters onboard in just a few weeks:

KLOVE KLTY WPOZ WFSH WAWZ KXOJ KFSH WJIE WFFH
WODJC WBSN KZKZ KLRC KBMQ KCVO KHZR KLJC KOBC
KSLT KBNS KGCB KGNZ KKCM KSwWP KBIG Sirius KYTT
WNSJ WGRC WXHL WBFJ WCLN WMCU WPER WVFS WFHM
WFRN WHPZ WMUZ WWIiB WCLN and more to comel!l

Your Adds with PCD, MM, EA and goin
arris "Wish You Were Here" and Phil Wi

Nearly 50% AC onboard already including:

K3BJ KFIS WPOZ New Life Media KXOJ KBIQ WFFH XM  WFSH
WVFJ KHZR KYTT KSGN WCOR KTSY KGCB WJIE KBNJ KOBC
KJTY KIL KCVO WRVI WDJC WBDX KLRC KBMQ wwiB wWMUZ
WPSM WPAR WLFJ) WCLN WBFJ WAFJ WXHL WJTL WCTL

amd commitments from many more!!!

KBIQ
KCVO
WCSG

g for adds now on the new

the TURNIP .
o IR ckham “Divine Romance”

Attist Skinny & Scoops for Radio

Seekinﬁ
Mark
CALL JENNIFER, NICKI, DAN AND VALERIE FOR SERVICE AND PROMOTIONS AT INO/SRE...1-877-777-ADL

THERE’'S MUCH MORE @ www.RadioandRecords.com OCTOBER 13, 2006
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FOR WEEK ENDING OCTOBER 8, 2006

WEEKS
OMCIIART

\n:niﬁl
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B~

CHRISTIAN CHR
TITLE
ARTIST

ME AND JESUS
STELLAR KART

LOST AT SEA
IMMY NEEOHAM

STAND IN THE RAIN
SUPERCHIC(K)

EVERYDAY
JESSIE DANIELS

DEAD MAN (CARRY ME)
JARS OF CLAY

THE FACE OF LOVE
SANCTUS REAL

BREATHE YOU IN
THOUSAND FOOT KRUTCH

WHEREVER WE GO
NEWSBOYS

HIGH OF 75
RELIENTK

TONIGHT
JEREMY CAMP

YOU DECIDE
FIREFLIGHT

MADE TO WORSHIP
CHRIS TOMLIN

BEAUTY OF GRACE
KRYSTAL MEYERS

DRIFTER
DECEMBERADID

cuT
PLUMB

WINDS OF CHANGE
KUTLESS

BACK TO YOU
FIGHTING INSTINCT

WHOLLY YOURS
DAVID (ROWDER BAND

(EVERYBODY'S GOTTA) SONG TO SING
CGROUPCREW

BIG ENOUGH
AYIESHAWOODS

GREY
BARLOWGIRL

REBIRTHING
SKILLET

SOUND OF MELODIES

| LEELAND

MOUNTAIN OF GOD
THIRD DAY

CONTACT
FALLINGUP

NO MORE NO LESS
MERCYME

WHEN IT'S OVER
ADIECAMP

SOMEDAY
AFTERS

THE REAL
NEVERTHELESS

GOODBYE
AUDIO ADRENALINE

TITLE
ARTIST

BROKEN & BEAUTIFUL MARK SCHULTZ
HEAR MY WORSHIP JAIME JAMCOCHIAN
YOUR NAME PHILLIPS, CRAIG & DEAN
SHINE SALVADOR

BECAUSE OF YOUR LOVE PAULBALOCHE
MADE TO WORSHIP CHRIS TOMLIN
HEAR OUR SONG JADONLAVIK

OUR GOD REIGNS BRANOON HEATH

MAKE MY LIFE A PRAYER TO YOU KATHY TROCCOLI

MOUNTAIN OF GOD THIRD DAY

IMPRINT / PROMOTION LABEL

WORD-CURB

INPOP

INPOP

MIDAS

ESSENTIAL/PLG

SPARROW/EMI (MG

TOOTH & NAIL

INPOP

CAPITOUCOTEE

BEC/TOOTH & NAIL

FLICKER/PLG

SIXSTEPS/SPARRDOW/EMI (MG

ESSENTIAL/PL:

SLANTED/SPRING HILL

CUrB

BEC/TOOTH& NAIL

COTEE

SIXSTEPS/SPARROW/EMI (MG

FERVENT/WORD-CURB

GOTEE

FERVENT/WORD-CURB

ARDENT/SRE/INO

ESSENTIAL/PLI

ENTIAL/PLI

BEC/TOOTH & NAIL

INCG

BEC/TOOTH & NAIL

INO

FLICKER/PLG

FOREFRONT/EMI (MG

IMPRINT / PROMOTION LABEL
WORD-CURB

CENTRICITY

INO

WORD-CURB

INTEGRITY
SIXSTEPS/SPARROW/EMI CMC
BEC/TOOTH & NAIL
REUNION/PLG

REUNION/PLG
ESSENTIAUPLG

DR .
ISPO
PLAYS
W /-
1230 +10
nes +N
ms +68
1098 -2t
1083 +5€
Q72 +25
&N +2€
857 +7C
97 -ng
60 +73
7N +73
21 +38
817 +104
(79 +47
97 +102
=87 +113
) -36
0 +15
=22 +8
<01 +64
493 +32
478 +62
o8 54
B4 -1C
38 -8
4 +23
306 -1€
3 +8
39 +40
Zi4 +8
PLAYS
™ +f-
B2 e
s R
1 7 -3
8 +1c
246 -1
262 +6
22 +3)
230 +4)
(S2RE
155 -16

CHRISTIAN ROCK
TITLE
ARTIST

REBIRTHING
SKILLET
EVERYTHING
PILLAR

THE REAL
NEVERTHELESS

LOVE ADDICT
FAMILY FORCE S

FULLY ALIVE
FLYLEAF
BREAK FREE
DECYFERDOWN

COLLIDE
KRYSTAL MEYERS

BREAK ME
SEVENTHDAY SLUMBER

GRAVITY
FOLD

ACTIVATE
STELLAR KART

FICTION
KIDS IN THE WAY

MYSPACE
ELEVENTYSEVEN

YOU DECIDE
FIREFLICHT

WASTE OF TIME
FMSTATIC

REGIME CHANGE
DISCIPLE

IN SUCH A STATE
EDISON GLASS

UP ABOVE
HIGH FLIGHT SOCIETY

WRITING ON THE WALLS
UNDEROATH

STRETCHED OVER
MYRIAD

DESENSITIZED
JONAH33

THE STAND
LAST TUESDAY

THE COLDEST HEART
CLASSIC CRIME

SOMETHING WE CAN'T BE
PROJECT 86

SO COLD | COULD SEE MY BREATH
EMERY

HIGH OF 75
RELIENT K

AUDREY, START THE REVOLUTION!
ANBERLIN

CARELESSNESS
FAIR

YOUR OWLS ARE HOOTING
SHOWBREAD

THIS TIME
P.OD.

T
PLUMB

TITLE
ARTIST

YOU ALONE ECHOING ANGELS
BEFORE THE DAY NEWSONG
WHOLLY YOURS DAVIDCROWDER BAND
| WILL LIFT MY EYES BEBONORMAN
THE REAL ME NATALIE CRANT

_ ORPHANS OF GOD AVALON

GLORY SELAH

SING OVER ME BETHANY DILLON W/NICHOLE NORDEMAN
SON OF GOD STARFIELD

BREAKFAST TABLE (HRISRICE

PLAYS
IMPRINT / PROMOTION LABEL ™ -
ARCENT/SRENNG 0% o
fuckeRpe | o8 426
FUCKeRmLG | oD e
waverickcoree | 02 416
OCTONE/J/RMG _m =
smo | 228 <5
essenTaum | 297 5
BecmootHaNalL | 202 gh
TOOTHE NAI 242 +8
worD-CuRg | 240 ¢4
FLICKER/PLG _233 v
fuckenpg | 220 *2
fuckenpe | 2@ 2L
TooTHENAL | 2P 3
e 202 +20
cReoenmiaL | 188 =
SELECTRIC 72 -16
SOLIDSTATE/TODTH & NAIL 171: =
rlooocate M) =44
seenno 198 2
COTEE 163 -2
TOOTH& NAIL 1? 5 i
TOOTH&NAIL | P i
TootHsNAL 192 ¥
capmoLcotee 148 &
TootHsnaL | 148 A
TootHaNalL 129 3
TooTHENAIL | 128 ¢15
ATLANTIOWORD-CLRE 122 ,
CURB 120 -2
PLAYS
IMPRINT / PROMOTION LABEL ~ TW o
INO B 2
INTEGRTY 140 +3
SIXSTEPS/SPARROW/EMI (MG 138 -25
ESSENTIALPLG 135 +16
w122 B4
SPARROW/EMICMC 121 -52
(e 16 -20
SPARROW/EMI CMG m -27
SPARROW/EMICMG 106 -6
EB-FLO/NG 102 o
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POWERED BY N Nielsen

Sy

» KEITH URBAN’S “ONCE IN
A LIFETIME” BECOMES HIS 10TH
NO. 10N THE CANADA COUNTRY

36

COUNTRY

CHART.

b3
! ¢ L COUNTRY INDICATOR
- T & ARTIST IMPRINT / PROMOTION LABEL ~ TW .- AUD.
| ;LOVEDEFIRST NEA;LAND_ - LOFTONCREEK 2940  +91 7.334
G z EVERY MILE A MEMORY DIERKS BENTLEY CAPITOLNASHVILLE 2786 +8 7.100
. 3 ONCE IN A LIFETIME KEITHURBAN CAPITOLNASHVILLE 2675 = 103 6.781
Ol YOU SAVE ME KENNY CHESNEY BNA 2646 475 6.604
5 B WOULD YOU GO WITH ME JOSH TURNER MCANASHVILLE 2602 <312 6.737
. ) ~ BEFORE HE CHEATS CARRIE UNDERWOOD ARSTUARSTANASHVILLE 2591 |~ #275 6516
7— — - . E— . - -I 7B BUILDING BRIDGES BROOKS & DUNN ARISTANASHVILLE 2477 __-317 6‘28.8_
Reporting policy revamped, panel realignment forthcoming o) MY LITTLE GIRL T vccaaw e 2346 DSBS 5779
O MY WISH RASCAL FLATTS LYRICSTREET 2298 | #279  5.702
[ [o)! WANT TO SUCARLAND MERCURY 2277 | #l4l | 5.740
n GIVE IT AWAY CEORCE STRAIT MCANASHVILLE 1993  -55€ 5.175
New Re po ner @ LIKE REO ON A ROSE ALAN JACKSON ARISTANASHVILLE 1876 = +40 4910
a - - | ‘ ~ SOME PEOPLE CHANGE MONTCOMERY GENTRY tolumBla 1864  +218  4.800
c t U I d @ CRASH HERE TONIGHT T08Y KEITH SHOWDOCNASHVILE 1828 #I03  4.527
rl erla nve. e @ LOVE YOU JACKINCRAM BOMACHNE 1747 | #142 4605
@ SHE'S EVERYTHING BRADPAISLEY ARSTANASHVILLE 1718 +218 4413
Ql MOUNTAINS LONESTAR B 1585  +N2 4099
@ I AMARILLO SKY JASON ALDEAN BROKENSOW 1564 | #IB) | 4.053
l (o] 18 16 TIMMCGRAW TavioRswiT BCMACHNE 1517 %94 | 3961
W d d e _J essen ‘ @ - 8 " ONE WING IN THE FIRE TRENT TOMLINSON LYRICSTREET 1297 ~ #4144 3.408
WJessen@RadioandRecords.com | ‘ LITTLE BIT OF LIFE CRAICMORCAN BROKENBOW 1245 __oEI.‘ 3.099
@ A GOOD MAN EMERSON DRIVE MIDAS/NEWREVOLUTION 984 #2053  2.467
) ) €| TWO PINK LINES ERIC CHURCH CAPITOLNASHVILLE 957  #I08 2.533
oon after Radio & Records was purchased by Billboard parent e MY, OH MY THE WRECKERS PP ————ra RSy
company VNU this summer, the R&R and former Billboard el IT°S TOOLATE TO WORRY 10 0FE MESSINA wre  BSI | 8 2430
Radio Monitor country reporting panels were combined, which o ! WATCHING YOU RODNEY ATKINS cRB 845 _ ‘jsc - 2234
yielded the current panel of 132 stations monitored by Nielsen 127 YOUILLALWAYSBE MY BARY SARAEVANS Re: | 751 B 1895
BDS for tabulation of the R&R Country chart, which also runs g :'Tuwm:ron VO: TJO::("OLS UNIVERSALSTUTH ;’672 '1?2_ ?'ggf
. 9 JUST COMES NATURAL CEORGE STRAIT MCA NASHVILLE * b
m‘ BillbioardiasiHlot Country. Songs. . 3C LIFEIS A HIGHWAY RASCAL FLATTS WALTOSNEVLYRICSTREET 747 | 137 1628
Although we realize that the current panel size and composition begged a clos- l ol SO PIOPEE Caver s e 690 R o6
er look—not to mention a new policy for reporters under the newly merged pub- i e LADIES LOVE COUNTRY BOYS TRACE AOKINS CAPITOLNASHVILLE 692 | +7B 1688
lications—we also knew that 1t should be approached in a thoughtful way. With plen- € THE WOMAN IN MY LIFE PHIL VASSAR ARISTANASHVILLE ~ 680 | 24 1.833
ty of input from our radio and label readers, as well as the broader industry that uti- | [ES SUNSHINE AND SUMMER TIME FAITH HILL WARNERBROS.WRN 557 <331 1542
hzes the charts, we’ve announced the following new criteria for stations contribut- [ € HDCEREESARA1BUXTON LYRCSTREET 500 SR 1192
ing to the monitored R&R Country chart. These changes will take effect with the s L W A TR K MERCURY 452 R 109
Oct. 23-29 tracking week. Stations affected by the panel realignment have been noti l e ::g :Li’;giﬁi:‘:‘i:‘;tm e Swi':i 2(2)2 .15;6 l](;::
fied, and the new panels are listed on page 37. 355 2 coooasconem ercrowu N ooy 205 R 1:05;
First, all stations must meet a minimum Arbitron 12+ AQH persons threshold s m STEALING KISSES FAITH HILL WARNERBROS. 401 | +125 0929
(see graph, page 37). The second primary requisite is current music usage at report- - )
ing stations. Reporters to the Country chart will be required to populate their 30
most-played songs with an average minimum of 60% current music (see method- § ',‘.'E; CANADA COUNTRY
ology, page 37). The ratings policy is unchanged from the one used previously by £ ? 8z I;TT.LSE, IMPRINT 7 PROMOTION LABEL '['*PLAYS./.
R&R,, and the current music nnimum remains the same as the previous Billboard 1] 8 ONCE IN A LIFETIME KETHURBAN - CAPITOLNASHVILE/EMT | 58S +4d
Radio Monitor policy. o 6 BEFORE HE CHEATS CARRIEUNDERWOOD ARISTA/SONYBMG 563« +43
Additionally, market size and retail impact in some local markets will be a factor o 12 EVERY MILE A MEMORY DIERKS BENTLEY CAPTOLNASHVILLE/EMI SRR +43
in the composition of the panel. For Arbitron markets 1-100, reporters will be the B B GIVE T AWAY GiORGESTRAT MANASHVILEUNWERSAL I 8
highest-rated country station in the market that meets the ratings and current music g _]85 :::::Z:Z:::::E::m — McANASMwT:::::::f .—:;; :;(;
requirements. Additional reporters must have at least half of the format leader’s 12+ f — T BROOKSGWNN:"H::E:VL[ROWWNGGLL P —— |
AQH persons to achieve or maintain reporting status in each market. 6 DRINKIN' THINKIN' CEORCE CANYON e, IR 9
In Arbitron markets 101-150, reporters will be the highest-rated country staton T 9 MY UITTLE GIRL TIMMCCRAW CURB/EMI | 438 46
in the market that meets the ratings and current music requirements. These markets p 8 WANTTO SUCARLAND MERCURY/UNWERSAL 443 +16
will be represented by only one reporter at any given time. %TZ MARIA DOCWALKER OPENROAD 437  +4
For Arbitron markets No. 151-plus, one reporter per market will be allowed cnly B | LOVED HER FIRET. HEARTLARC LOFTONCREEK/UNVERSAL A
in markets that rank inside Nielsen SoundScan’s top 75 markets for country record B VPG TR0 nmerncs Snusonvauc [ 122
sales. Reporters in these markets must adhere to the 12+ AQH and current music - : - ::Z:Y:EOEZL';:(;:: YD':::;"S':SNMLLOWMD mw::f:::;f z‘j :«26
requirements. % T4 MY WISH RASCALFLATTS LYRCSTREETUNVERSAL | 351 +96
Network radio programming suppliers and satcasters are not eligible to report to "W 19 LEAVE THE PIECES THeweckens MAVERICKWARNERBROS WARMER EAER  -72
the chart at this time, but will be considered as reporters to the Country Indicator T21 12 UIKERED ON A ROSE ALAN JACKSON ARISTANASHVILLE/SONYBMG 338 +2
list. These reporters will be exempt from the minimum ratings policy. % 3 TAKING BACK MY BRAVE CAROLYNDAWN JOHNSON ANCELINE/UNIVERSAL | 333 _'»9'0
Stations not allowed to report weekly adds will continue to have their adds auto- 6 GYPSY IN MY SOUL JOHNNYRED OPENROADIUNIVERSAL 333 7
mated. Stations allowed to report adds must do so on a consistent basis. Repeated B WALKIAWAY” piaNos WILAREON uverse. SN <36
failure to report adds by those stations will result in adds being automated. :73 'ﬁ::u::o:f:r::x:;zl:n::;;ﬁvmurv:uxnovIS) . EE::/’E:: ;‘; zz
Ratings, current music usage and Nielsen SoundScan sales indexing will be reviewed BB 0N FEOP LR CHANDE vorrrosenr Cor cmove: IR 2
each calendar quarter, and the resulting panel changes made immediately thereatter. [ RO TOE Bl LEOARD, rERoMD rS prE— T
Stations not eligible for reporting to the monitored chart may be considered for the T 20 17 LIFEIS A HIGHWAY RascaLALaTTS WALTOISNEVUNVERSAL | 308 44
Country Indicator chart if they meet all reporter requirements for that panel. "4 SHE'S EVERYTHING BRADPAISLEY ARSTANASHVILLESONY MG | 295 +42
Next week, we’ll look at what these changes mean for the Country Indicator S SHE'S SO CALIFORNIA ADAMCRECORY MENSAEMI 275 21
chart. Please feel free to contact R&R at any time regarding these or any issues that I EUNSTIRE AND, SUMMERTIME. FatHLL WARNER GROS WARNER IR <90
impact our charts. RR W FVEFORGOTTEN YOU MICHELLEWRICHT e
THERE’'S MUCH MORE @ www.RadiocandRecords.com l FOR EEK ENDING OCTOBER 8, 2006 OCTOBER 13, 2006
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COUNTRY

Reporting Criteria
Monitored Country Panel

1. All stations must meet a minimum 12+ Average Quarter Hour Persons.

2. Reporting stations must maintain a current percentage of 60% of their top 30 songs.
3. Market size/sales policy is as tollows:

A. Arbitron markets 1-100: Reporters will be the highest-rated country station in
the market that meets the ratings and current criteria. Additional reporters in the mar-
ket must have at least half of the highest-rated qualifying station’s 12+ AQH persons.
B. Arbitron markets 101-150: Reporters will be the highest-rated country station
in the market that meet the ratings and current criteria. No more than one reporter
per market.

C. Arbitron markets 151-plus: Reporters will only be considered in a market that
ranks as one of Nielsen SoundScan’s top 75 country sales markets. The market list
will be reviewed quarterly, using the past 12 inonths of sales data. Reporting stations
must meet all requirements including minimum ratings requirements and current per-
centages. No more than one reporter in a market.

D. Any stations that do not quality based on factors A through C may be moved to
Indicator status, provided they meet all requirements for that panel.

E. Panel will be re-evaluated quarterly.

Reporting Criteria
Indicator Country Panel

1. All stations must meet a minimum 12+ Average Quarter Hour Persons.

2. All stations must adhere to a 30% minimum current music policy of their entire
weekly playlist.

3. All stations must be in an Arbitron-rated market.

4. Monitored Indicator stations may have their adds automated if that is the wish of
the programmer.

5. Nonmonitored Indicator stations must agree to consistently report adds and plays.
6. Any nonmonitored reporters that do not report adds and plays for three consecu-
tive weeks will be dropped, and will not be ¢ligible to report tor six months.

7. 1f a monitored Indicator station does not report adds for three consecutive weeks,
adds will be automated and the station notified.

8. Panel will be re-evaluated quarterly.

R&R Reporting Criteria
Minimum AQH Requirements

Market AQH Market AQH
Persons Persons
1-4 12,000 64-72 2,000
5-14 7,500 73-118 1,500
15-23 6,000 119-140 1,000
24-30 5,000 141-189 800
31-41 4,000 190-230 700
42-5] 3,500 231-273 600
52-63 3,000 274-297 500
OCTOBER 13, 2006

R&R COUNTRY PANEL

Albany, N.Y. WGNA
Albuguerque, N.M. - KBQ!
KRST

Allentown, Pa. WCTO
Asheville, N.C. WKS*=
Atlanta WKHX
Atlantic City, N.J. WPUR
Augusta, Ga. WKXZ
Bakersfield, Calif.. KUZZ
Baton Rouge, La. WYPY
Birmingham, Ala. "WDX3
Boston WKL3
Buffalo, N.Y. WYRX
Burlington, Vt. WOKD
Charleston, S.C. WNKT
Charleston, W.¥a. WQBE
Charlotte, N.C. WKKT
wsac

Chattanooga, Tenn. WUSY
Chicago WUSN
Cincinnati WUEE
WYGY

Cleveland WGAR
Columbia, S.C. WWNU
Columbus, Ohis WCOL
Corpus Christi, Texas - KRYS
Dallas KPLX
KSCS

Denver KYCO
Des Moines, lowa KHKI
KJsY

Detroit wYCD
El Paso, Texas KHEY
Flint, Mich. WFBE
Ft. Myers, Fla. WCKT
WWGR

Fresno, Calif. KSKS
Gainesville, Fla. WOGK

14 STATIONS

Grand Rapids, Mich. WBET
Green Bay, Wis. WNCY
Greenville, S.C. WESC
WSSL

Harrisburg, Pa. WRBT
Hartford, Conn. WWYZ
Houston KT
KKBQ

Indianapolis WF#MS
Jackson, Miss. WMSI
Johnson City, Tenn. - WXBQ
Kansas City KBZQ
KFKF

WDAF

Knoxville, Tenn. WIVK
Lafayette, La. KXKC
Lakeland, Fla. WPLV
Las Vegas KWAR
Lexington, Ky. WLXX
Little Rock, Ark. KSSN
Louisville, Ky. WAMZ
Madison, Wis. 'WWQM
McAllen, Texas KTEX
Memphis WGKX
IETLT WKIS.
Milwaukee WMIL
Minneapolis, Minn. KEEY
Monterey, Calif. KTOM
Nashville WEKDF
WsIX

WSM

New Bern, N.C. WENS
Norfolk, Va. WGH
Oklahoma City, Okla. ~ KTST
Omaha, Neb. KXKT
Oxnard, Calif. KHAY
Pensacola, Fla. WXBM
Philadelphia WXTU

Phoenix KMLE
KNIX

Pittsburgh WDSY
WOGI

Portland, Cre. KUPL
KWJ4J

Portsmouta, N.H. WOKQ
Providence, R.IL WCTK
Raleigh, N.C WQDR
Riverside, Calif. KFRG
Roanoke, Va. WSLC
Rochester, N.Y. WBEE
Sacramento, Calif.  KNCI
Saginaw, Mich. WKCQ
St. Louis KSD
WIL

Salt Lake City KSOP
KUBL

San Antonio, Texas KAJA
San Diego KSON
KUSS

San Jose, _alif. KRTY
Sarasota, ‘la. WCTQ
Seattle KKWF
KMPS

Shreveport, La. KRMD
Spokane KDRK
Springfield, Mo. KTTS
Tampa, Fla. WQYK
Toledo, Chio WKKO
Tucson, Ariz. KliM
Tulsa, Okla. KvOO
West Palm Beach, Fla.. WIRK
Wichita, Kan. KFDi
Wilkes-Barre, Pa. WGGY
Wilmington, Del.  WXCY
York, Pa. WGTY
Youngstawn, GHo WQXK

R&R COUNTRY INDICATOR PANEL
103 STATIONS

Alexandria, La. KRRV
Amarillo, Texas KGNC
Anchorage, Alaska KBRJ
Ann Arbor, Mich. - WWW/W
Bakersfield, Calif. KBXO
Beckley, W. Va. WILS
Biloxi, Miss. WZKX
Binghamton, N.Y. WHWK
Bloomington,li. WBWN
Bluefield, W. Va. WHKX
Boise, ldaho KZN
KQFC

Champaign, lli. WIXY
College Station, Texas KAGG
Columbus, Ga. - WEKCN
WETH

Corpus Christi, Texas  KFTX
KGUL

Dallas KTYS
Dothan, Ala. WTVY
Duluth, Minn. KKCB
Eau Claire, Wis. WQRB
Elizabeth City, N.C. WRSF
Erie, Pa. WXTA
Eugene, Ore. KKNU
Evansuville, Ind._ wEDQ
Fargo, N.D. KVOX
Fayetteville, Ark. KKIX
Fayetteville, N.C. ~ WHKML
Flagstaff, Ariz. KAFF
Florence, S.C. WEGX
Florence, Alz. WLAY
WXFL

Ft. Collins, Colo. KUAD
Ft. Wayne, Ind. WQHK

THERE’'S MUCH MORE @ www.RadicandRecords.com
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Frederick, Md. WFRE
Fredericksburg, Va. WFLS
Grand Rapids, Mich. ~ WTNR
Hagerstown, Md.- WAYZ
Harrisburg, Pa. WLCAT
Huntington, W. Va. WTCR
Jackson, Miss. wusJ
Jacksonville, Fla. = WIGNE

WR00D
Joplin, Mo. KIXQ
Kalamazoo, Mich.. WNWN
Lafayette, ind. WKOA
Lafayette, La. KMDL
Lancaster, Pa. WOV
Lansing, Mich. WITL
Laurel, Miss. WBBN
Lincoln, Neb. KZKX
Lubbock, Texas KLLL
Mason City, lowa KIAL
Medford, Ore. _ KIWQ
Merced, Calif. ~UEB
Meridian, Miss. WOKK
Monroe, La. KJLO
Montgomery, Ala. WBAM

WLWI
Muskegon, Mich. WMUS
Myrtle Beach, 5.C. WGTR
New London, Conn. WCTY
Odessa, Texas KHKX
Oklahoma City KKNG
Palm Springs, Calif. KPLM
Pensacola, Fla. wYCT
Peoria, IHi. WFYR
Portland, Maine WPOR
Poughkeepsie, N.Y. WRWD

Rapid City, S.D. KOUT
Reno, New. KBUL

KuuB
Saginaw, Mich. WCEN
Salt Lake City KEGA
Salisbury, Md. WWFG
San Angelo, Texas KCKL
San Luis Ob spe, Caiif. KKJG
Santa Barbara, Calf. KRAZ
Santa Maria, Calif.  KSN{
Savanna?, Ga. wJCL
Sheboygan, Wis. WBFM
Shrevepart, La. KXKS
Sioux City, lowa KSUX
South Bend, ind.  WBYT
Spokane, Wash. _ KiXzZ
Terre Haute, Ind ~ WTHI
Topeka, Kan. wiBw
Traverse City, M. WTCM
Tupelo, Miss. WWZD
Tyler, Texas KNUE
Utica, N Y. WFRG
Visalia, Calif. KJUG
Waco, Texas WACO
Wausau, Wis. WDEZ
Wheeling, W. va. WOVK
Wichita, Kan. KZSN
Wilkes Barre, Fa.  WSJR
Williamsport, Pa. WILQ
Yakima, Wash. KXDD
Jones CD COUNTRY
Sirius NEW COUNTRY
XM _ HIGHWAY 16
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§ 'QE % NIELSEN BDS 1Y HITPREDICTOR AUDIENCE N NIELSEN BDS 1 HITPREDICTOR AUDIENCE

A @S TITLE CERTIFICATIONS STATUS  (INMILLIONS) PLAYS TITLE CERTIFICATIONS STATUS  (INMILLIONS) PLAYS

3 %3 ammsT IMPRINT / PROMOTION LABEL ~ TW  +/- W RANK ARTIST IMPRINT/PROMOTION LABEL ~ TW  +/- W RANK
WOULD YOU GO WITH ME NO. 1 (2 WKS) 1 GETOUTTAMY WAY | M ST

11 B osurumses McaNasHviLe 35847 0138 5179 1 CAROLINARAIN equry [ *0546 (SRR 31 INCREASED
{LOVED HERFIRST WATCHING YOU BREAKER r
2 ® pemano Lorroncree %344 #0438 3040 2 RODNEY ATKINS ) urg 4895 #1568 888 35 Alﬁ!t?l!uowssE

EVERY MILE A MEMORY THEWOMAN INMY LIFE

-  DIERKS BENTLEY capToLNAsHvILLE o205 #1235 1771_3 PHIL VASSAR ARISTANASHVILLE S 0553 ! ]'064 _2? ! +3 009
BEFORE HECHEATS TLLWAITFORYOU &

i =2 _ CARRIEINDERWOOD ARSTAIARISTANASHVILLE 0238 #2681 4383 4 JOENICHOLS unversaLsout 4831 +0.089 95L 2 T msTTu‘r:a?ATEs

) YOUSAVEME o YOU'LL ALWAYS BE MY BABY g

2 KENNY CHESNEY pna 22078 02.216 (il © SARAEVANS RCA _ﬁ'_ﬁy_ oov.()ﬁi EO_ B

GIVEITAWAY IT'STOOLATETOWORRY
13| 1 Ceopoestearr MCANASHVILLE EE e e S JODEE MESSINA CURB _“‘_:” 2 ‘sz B

ONCEINALIFETIME r LADIES LOVE COUNTRY BOYS

5 KEITHURBAN capirol nasrviLe 28987 ey 6 TRACE ADKINS CAPITOL NASHVILLE 4351 ’9'7]5 - (B g 38

i BUILDING BRIDGES T FINDING MY WAY BACKHOME
g _2] BROOKS & DUNNWITH SHERYL CROW&VINCEGILL ARISTANASHVILLE 2'12‘__'3'208 | 1236_ g ! LEE ANN WOMACK MERCURY _3'8?_’0'3“‘ fg{:'[
L WANTTO 1 INNOCENCE 5 %

(200 o MERQURY 22008 42375 13647 9 SARAHBUXTON LvricsTaeer | SON +0187 | 744 39 2'68]
T2 o MYwIsH & T SONEPEOPIE N BEFORE HE
I‘L 9 RASCALFLATTS Lvrcstrger 24085 42161 5 Bl '° LEANNRIMES v S04 +0.072 e 37 CHEATS

BRANDNEW GIRLFRIEND REDHICHHEELS r
_‘97 40 GrevemoLY CuRB ZZE 2223 Rl 12 KELLIE PICKLER BNA 3'_558 . sl _79? 40
{F YOU'RE GOING THROUGH HELL ... N THEREASON WHY
L 40 pODNEY ATKINS g 22418 DY ?027 “‘_ VINCEGILL Mcanashvie 3288 +0256' [ 42
LEAVE THE PIECES Ny 1JUST CAMEBACK FROM A WAR
9 28 g weeckers MAVERICK/WARNERBROS./wen 22083 3321 2924 B DARRYL WORLEY ID3IMUSIC _2'1“‘]- °0'26]> | _420_ 50
MY LITTLEGIRL 1 KISS ME INTHE DARK
i " fMmecRaw cupn JCEISEY +2074 BEIEEE T RANDY ROGERS BAND MERCURY 2'35_ iz 20 5_2 +2 _404
SOME PEOPLE CHANGE 1r GOODAS GONE
16 15 LoNTCOMERY CeNTRY COLUMBIA ’f‘ﬁﬁs +1.899 (2563 16 LITTLEBIC TOWN qury | 2447 L 600 _4937 gl EVE%@FT?HNG
LIXEREDON A ROSE ‘FORESHE WAS MAMA
'lS“ B JACKSON ARISTA NASHVILLE ST | +0.692 | 2688 15 CLAY WALKER ssviomcure 219 ’05"_ I, 32]_ 2 J
LOVE YOU PODUNK
1z JACKINGRAM BIGMACHINE AIG'E 7’2']"8 352_6> L KEITH ANDERSON ARISTANASHVILLE _ H220 .o,slg i 7
CRASHHERE TONIGHT STEALING KISSES
E_ ~ TOBYKEITH SHOW DOG NASHVILLE ‘E']i o] B ﬁz_ ll FAITHHILL waRNERBROS WRN 1058 +0.969 _381 :'7_
MOUNTAINS 1 IDON'TWANTTO
23 7 onestar ona [RGEY *1534 25287 1 ASHLEY MONROE WITH RONNIE DUNN OLUMBIA _]'85_5 MY __365 42
LIFEISAHIGHWAY DRINKIN'MELONELY 1 1
'8_ 7] RASCAL FLATTS WALT DISNEY/LYRIC STREET _ ]""‘8? 1 ’0'4714 | Eﬂ N2 CHRIS YOUNG RCA 7]'83 +0.615) SRS i o
TIMMCGRAW 3 ALYSSALIES
2 7 viorswiT BCMACHNE 1008 4159 2358 20 JASON MICHAEL CARROLL ARISTANASHVILLE 192 0381 172 59
ey i it SR CHAEL CARROLL ARISTANASHVILLE [l ~ SR
SHE'SEVERYTHING BROKEN
23 12.883 +2.404 2224 21 1341 +0197 249 53
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BURNING DOWN THE HOUSE Tne latest trends in venues. naming rights
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I ‘ ‘ creative negotiating in rental and merch fees. the next building boom. interaction !
= [ 3 with agents and promoters, capacity controversy and talent buying.

SECRET AGENT MAN The evolving role of the agent in the modern concert
business, touching on national/international touring. the agents’ responsibility in
ticket pricing. venue relations and the art of the deal.

WIRED The growing interweaving of technology and live music, mcluding creative
relationships between wireless networks and promoters. ultra-wired buildings. digital
delivery of live music. and cell phone ticketing.

_..‘Jf

I WILL SURVIVE Have the downsizing and restructuring of corporate promoters
opened the door for regional guys? Have guarantees become more favorable? Are
agents cooperating? How do you take advantage of this situation?

I CAN HELP See how creative deals and innovative marketing between labels, radio,
television. venues and other players aid in artist development and sustain careers.

WISH YOU WERE HERE The biggest touring success stories of the past year,

| with artist handlers that helped make it happen.

'. o THE FUTURE IS NOW Top execs in the concert industry discuss busiess in .
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AL 2006. Has the business turned a corner? Is there a new deal paradigm? Do we know
Y our audience? Will the digital age forever change touring?
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THE BILLBOARD TOURING CONFERENCE Join Bilboard's senior editor Billooard 3r0 ANNUAL
Ray Waddell at this premiere gathering of the “ouring industry. This must attend event features high 4 ) Y B |
profile panel discussions and networking with tre industry’s top promoters, agents, managers, produc- 1 '

tion professionals, merchandisers and ticketers. The grand finale, The Billboard Touring Awards will honor

Sir Elton John with the “Legend of Live" award and Music Rising with the “Hunanitarian “ award ...bound CONFERENCE & AWARDS
to be bigger and better in its third year!

Register Today' WV\AN BillboardEvents.co
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AC/HOT AC

Hot AC relies on music and personalities, but promotions
are also key

Promotionally
Yours

Chuck Taylor

CTaylor@RadioandRecords.com

ot AC may be a heritage presence in a majority of markets, but
those programmers who steer the format wheel are the first to
admit that it’s facing some significant challenges.

The first order of business, of course, is the music. Appealing
to a grown-up female core that relies on familiarity and yet
believes itself to be trendier than it actually is requires finesse. (Sce

our special focus section on hot AC, beginning on page 16, for a “state of the for-
mat” discussion.) s also recognize that there is more to successfully imaging thewr

7 station than the mix of artists and songs—and that involves savvy promotions.
“Hot AC was founded on a core music sound and flow, with big morning shows
,% and big promotions. It needs all three to win,” says Kent Phillips, PD of Fisher Radio’s
777, KPLZ/Seattle. “When hot ACs start playing music that doesn’t fit to try and be more
/ hip—or cut back on moming talent and promotions—they die.”
/ Z “Great promotions help separate you from the other guys,” adds Tony Mascarc,

MD of ABC’s WPLJ/New York. “It’s not always just the music and personalities.”
The station hosts an exclusive free concert series for listeners called Up Close &
Personal. “When you are able to be in a room with a few hundred people and get
close to mnusical superstars, there is nothing like it,” he says.

Clear Channel’s KMXP/Phoenix draws in listeners with its promotion, Press Your
Concert Luck, in which contestants avord the Whammy while winning concert tick-
ets. “We create excitement through theater of the mind,” PD Ron Price explains.
“It gets our audience talking and reacting, and we see increases in our cuine any time
we run the promotion.”

During the triple-degree temperature months of spring and summer in Phoenix, the
station also offers family vacation giveaways to Disneyland near Los Angeles, “where it’s
30 degrees cooler and you’re minutes from the beach, staying at the happiest place on
earth,” Price says. “It’s an appointment-listening promotion that generates thousands of
new database registrants during the length of the promotion, and it helps with TSL.”

At Phillips” KPLZ, he says that “this year we got back to the big core promotions
that made KPLZ great in the '90s, and the response has been huge. The Birthday
Game the Vacation Contest free computer giveaways driven by TV
Remember, TV is the core medium to reach female radio listeners 30-50 with big
shows like ‘Grey’s Anatomy’ and ‘American Idol.”

“It’s back to basics,” he adds. “Forget the CD giveaways and the little stutf; lis-
teners get that crap in coupon books in the mail every day. Forget ‘chances to win.
Make it simple, advertise it in shows your listeners watch and give away prizes that
are big—or that they can’t buy.”

KPLZ hosts six Star Stage concerts per year for 100 listeners, featuting such tor-
mat superstars as Duran Duran, Rob Thomas, Jason Mraz, Sarah McLachlan and Dave
Matthews. He notes, “Your 30- to 50-year-old women don’t want to go to a
crowded stadium with 20,000 fans. They want something special and personal that
can only be won on your station.”

Bob Walker, PD of Journal Broadcast Group’s WKTI/Milwaukee, concludes,
“Promotions add to the fun aspect that the format needs to stay relevant. The best

promotions incorporate the station’s key talent and really drive the personality of

the station.” RsR
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EVA AVILA COMES IN AT NO.
30 ON THE CANADA HOT AC
CHART WITH “MEANT TO FLY.”
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Va. Grand Rapids, Mich.
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Cincinnati
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AC PANEL ~ 86 STATIONS

WRCH
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KUDL
wJxs
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KTDY
KSNE
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WMGN
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Memphis
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Monterey, Calif.
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Nassau-Suffolk, N.Y.
New Orleans

New York
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Orlando, Fla.
Philadelphia

Phoenix
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Pittsburgh

Portland, Maine
Portland, Ore.
Poughkeepsie, N.Y.
Providence, R.I.

Raleigh, N.C.
Richmond, Va.
Roanoke, Va.
Sacramento, Calif.

St. Louis
Salt Lake City

San Jose

Seattle

Spokane, Wash,
Springfield, Mass.
Springfield, Mo.
Tampa, Fla.
Toledo, Ohio
Tucson, Ariz.
Washington, D.C.
Wichita, Kan.
Wilkes Barre, Pa.
Wilmington, Del.
York, Pa.
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WQLH
WNNK
WTIC
KHMX
WZPL
KMXB
WCDA
WMXL
KURB
KYSR
WXMA
WMBZ

Akron, Ohi
Abasy, N.Y.
Abuguerque, N.M.
AtlarticCity, N.J.
Austn, Tazas

~ Bake-sfelc, Calif.
Baltimore
Bosten
Batfzlo, N.Y.
Charotse. N.C.
Chicaga
Cincianati
Cevdand

Pittsburgh
Portland, Maine
Portland, Ore.
Sacramento, Calif.
St. Louis

Salt Lake City

San Diego

San Francisco

KCDA
KZzZU
WWWM
KLZR
KZPT
WRQX
WRMF
KFBZ
WXLO
THE PULSE
FLIGHT 26

Colorado Springs, Colo. Milwaukee Spokane, Wash.
Columbus, Ohio
Corpus Christi, Texas
Dallas

Dayton, Ohio

Denver

Green Bay, Wis.
Ha risbu-g,Pa.
Ha-tford. Cenn.
Houston
indianapolis
Las Vegas
Lexington, Ky.

Toledo, Ohio

Topeka, Kan.

Tucson, Ariz.
Washington, D.C.
West Palm Beach, Fla.
Wichita, Kan.
Worcester, Mass.
Sirius

XM

Minneapolis
Monmouth/Ocean, N.J.
Nassau-Suffolk, N.Y.
New York

Norfolk, Va.

Oklahoma City

Omaha, Neb.

Des Moines, lowa
Detroit

El Paso, Texas
Ft. Myers, Fla.
Fresno, Calif.

Lit-te Rock, Ark.
Los Angeles
Loaisville, #y.

San Jose, Calif.
Santa Barbara, Calif.
Seattle

Orlando, Fla.
Oxnard, Calif.
Phoenix
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SMOOTH JAZ2Z

Straight-ahead, not sleepless, in Seattle

KPLU’s Many Modes
Of Jazz

Carol Archer

CArcher@RadioandRecords.com

cattle, much like Minneapolis, has exceptionally high rates of
public radio listening; in fact, about 15% of the market cumes
noncommercial stations. Public radio news/talk KUOW-FM is
generally No. 1 in Seattle in momning drive.
Since the *60s, noncomm KPLU/Seattle has successfully pro-
grammed a mix of jazz and NPR news in middays and from 7
p.m. to 5 a.m., generally earning ratings in the mid 3-share range 12+, and ranking
as high as No. 7.

According to Webcast Metrics, KPLU’s stream is the most-listened-to jazz sta-
tion online, 6 a.m.-midnight Monday-Sunday. KPLU's success is in sharp contrast
to other public stations, such as WBEZ/Chicago, which is abandoning music, includ-
ing jazz, in favor of talk programming.

A key to KPLU’s enduring appeal is a compelling music mix, which MDD Nick
Francis partially attributes to KPLU being one of the first public stations to conduct
music research. The station’s mix was conceptualized after a major study was conr-
missioned in the late *90s, which combined every style of jazz in an auditorium test,
including thousands of titles ranging from Kenny G to the avant garde sounds of
Ornette Coleman and the Art Ensemble of Chicago. The process resulted in KPLU
breaking down the world of jazz into seven modes. But rather than draw lines based
on the artist or the style of music, the modes were more reflective of a song’s mood,
teel, sound and sensibility.

In total, the station airs about 2,000 titles.

KPLU dubs one of its strongest, most popular jazz modes “lyrical instrumental,”
characterized by a mellow, melodic feel, including such songs as Miles Davis’
“Summertime” and popular Dave Brubeck tunes.

Another mode, “jazzy blues,” encompasses instrumentalists like David
“Fathead” Newman and Stanley Turrentine, and vocals from Ray Chatles, Aretha
Franklin and Billie Holiday.

Ella Fitzgerald, Diana Krall, Sarah Vaughn and Dianne Reeves, among others,
fall under “swingin’ singers.”

“Contemporary rhythms” are post-"60s and have a funky feel, whether R&B,
Latin or electronic-techno. The mode
includes Parker; Medeski,
Martin & Wood; Prince; and some

. . Maceo
Music Monitor

9 A.M., SEPT. 21

Chick Corea & Gary Burton, “Senor Mouse”
Dianne Reeves, "Straighten Up sail Fly Right™
Red Garland, “Soul Burnin'

Joshua Redman. It represents the left-
field of smooth jazz, such as acid jazz,
which this format dabbled in but failed
to embrace wholeheartedly.

Roy Hargrove, “Nothing Serious” Another mode is “vintage,” which

Jimmy Smith, "Back at the Chicken Shack”
Diana Krall, “It Could Happen to You™
Herbie Hancock, “Watermelon Man”
Dizzy Gillespie, “Salt Peanuts”
Mose Allison, "Lost Mind”

Branford Marsalis, “Some Cow Fongue”

includes music from the ’'40s (Count
Basie’s “Jumpin’ at the Woodside™ and
Cab  Calloway’s  “Minnie  the
Moocher”); the *50s (*“Flip Flop & Fly”
by Big Joe Turner); and ’60s tunes that
are fun, rather than merely old.
Energetic high-speed bop, such as John

THERE'S MUCH MORE @ www.RadioandRecords.com
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» GEORGE BENSON &

AL JARREAU LEAF 12
£ E MOST

‘It's a 25-54
world in
commercial
radio; but
we're mostly
driven by
listener
support: it
doesn’t matter
how old you
are—if you like
it, you
support.’
—Nick Francis
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8 GET DOWN ON IT WAYMAN TISDALE RENDEZVOUS &
g ALWAYS THINKING OF YOU NICK COLIONNE. NARADA JAZZ/BLG £
[10] '8 15 DRESSED TO CHILL MARIONMEATOWS HEADS UP +1
a 15 BEAT STREET DAVIDBENOIT PEAK/CONCORD +2
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'|_$'_ 20 SATURDAY COOL BRIAN SIMPSON RENDEZVOUS o
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W 14 20 MONDAY SPEAKS EVERETTE HARP SHANACHIE B
(78 17 7 IF1AIN'TGOT YOU ERICDARUS NARADA JAZZ/BLG &
1] T’!-“_ 14 UNDER THE SUN MICHAEL FRANKS KOCH Bé 4
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[22] 33 12 PASSION DRIVE sossvLvie HEADSUP T 7
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@ SMOKE N’ MIRRORS LEE RITENOUR PEAK/CONCORD L] +15
24 B GEORGY PORGY NILS BuATsR TS &
P8 35 G MILDRED'S ATTRACTION JOYCECOOLING NARADAJAZZBLG | 12 -3
_EE_ 15 MANDELA BAY JONATHANBUTLER RENDEZVOUS jLs] +&
@ }? 3 MONTAUK MOON MATT MARSHAK NUANCE el +1
29 :_EB_ H  BINGO JINGO THE RIPPINGTONS PEAK/CONCORD s 2

UNIVERSAL MOTOWN ) 14

Coltrane’s “Giant Steps” and “Blue Trane” or “Adam’s Apple” by
Wayne Shorter, fall into the “driving inspiration” mode. It tends
to skew younger and male and is less compatible with other modes,
but remains part of the mix nonetheless.

Francis says the seventh mode, the least favorite among
KPLU listeners, is smooth jazz. The format airs full time on
Sandusky’s KWJZ/Seattle, with which KPLU shares virtually
no audience. In KPLU’s music test, smooth jazz enjoyed
almost no common ground with other modes. *“It was the most
isolated and polarized,” Francis notes. “Smooth jazz is so
refined and tight in its sonic territory that we're spinning
around it.”

There are other forms of jazz that KPLU shuns because they
don't fly with the general audience.

KPLU’s playlist includes about 50 new songs, which remain
in current rotation for four to six months. The station programs
two currents per hour. Francis’ criteria for adding new music isn’t
so much whether a song fits, but whether it enhances the sta-
tion’s sound. “There’s so much recorded, and so much that
sounds as if it could have been recorded in 1959; why not play
Miles and Coltrane?” he says.

“There’s real variety in our tempo, with uptempo, ballads and
midtempo, and with all the modes,” Francis says. “It’s an inter-
esting sound, especially as our core modes are jazzy blues and lyri-
cal instrumentals.

“In jazz and smooth jazz we’re bringing in a mature audience,
and it’s a 25-54 world in commercial radio; but the great thing
about being on the public radio side is that that’s not much of an
issue, since we're mostly driven by listener support: it doesn’t mat-
ter how old you are—if you like it, you support. There is more
of a future for jazz in noncommercial radio, and I'm optimistic
about the future.”

Besides kplu.org, portions of KPLU’s stream are heard on
jazz24.org. The station is also slated to become a separate, inde-
pendent stand-alone jazz stream on the Web soon. Francis says,
“Realistically, shares for jazz will be very steady and strong for years

to come, but the real growth will come online.” ReR
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9 NATALECOLE NERVE 106 -n 1.859 ' 20 Phillppe Saisse Trio INCREASED
— — — (G&N/RENDEZVOUS) PLAYS \
ESCAPE MOST ADDED 105 +36 0.565 - wJsJ
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Media, tnc. All rights reserved.
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PAOLO RUSTICHELLI

WNUA/Chicago
ADD!!!

“MY GEISHA’

WJZW/Washington D.C.
POWER!!!

myspace.com/paolorustichelli

wiwvw.paolo.org

RADIO CONTACT:
ALL THAT JAZZ (702) 453-6995
INFO@ALLTHATIAZZINC.COM
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From zero to more than 110 affiliates

‘HardDrive’
Turns 10

Mike Boyle

MBoyle@RadioandRecords.com

hen you think of great duos that spawned in rock radio, you

might think of Howard Stern and Robin Quivers, Bob &

Tom or Opie & Anthony. Also aspiring to that distinction are

Lou Brutus and Roxy Myzal, the host and producer, respec-

tively, of United Stations Radio Networks” “HardDrive.”

The two-hour weekly syndicated hard rock show is celebrat-
ing its 10th anniversary this ycar.

It was Myzal who originally developed the show while she was at SW Networks,
betore Brutus joined. “The show morphed from a serics we were doing at the time that
was more of a metal show called ‘Pure Concrete,” ” Myzal explains. * ‘HardDrive’ was
bred from the onset of [KXTE| Extreme Radio and what Mike Stern was doing at the
ame at KXTE in Las Vegas. After an exhausting search for the right host, Lou was hired
in mid-1996, and we signed on the air in July of that year.”

The show was cventually passed on to Media America/Jones Radio Networks.
By the time it had amassed 50 affiliates, United Stations picked it up. Four-and-a-
half years later, it’s now heard on more than 110 stations natiomwide.

“The aftiliate marketing team, which has the hardest job in network radio, has
done an incredible job to grow this show’s affiliate list,” United Stations executive
VP of programming Andy Denemark says.

But you have to have a good show before you can grow the list.

“One of the great lessons in rock radio is that you can never lose the love and pas-
sion that a fan has,” Denemark says. “If you do, it comes across on the air. Lou and
Roxy live and breathe with these bands.”

Brutus has rock radio royalty stamped all over hus résumé. He has worked on-air
at WMMR /Philadelphia, WBCN/Boston, WHJY /Providence, WRCX/Chicago
and WHFS/Baltimore-Washington, D.C., and currently is XM Satellite Radio’s sen-

From The Mouth Of The Artist

It’s one thing to hear the show’s host and producer say it, but it's quite another
to hear an artist validate it.

Here's what Rob Zombie thinks about his relationship with “HardDrive”:

“Over the years |'ve done thousands of interviews and it all blurs together
sometimes, and you forget whose radio station’s whose and what magazine’'s
what. But | always remember ‘HardDrive’ and | always remember Lou and
Roxy, because the one thing that they have going for them that you don’t get a
lot of times is that they’re really fans.

“When you get together and talk with them for interviews, it doesn’t feel
staged or stiff or awkward. It feels like you're getting together with people
you've known for a long time and you're talking ahout all the cool stuff that
you love . . . Those are the best interviews.

“When | see my list of interviews, | always know the one with ‘HardDrive’
will be fun, and | always look forward to it. Those guys are definitely enthusi-

astic fans.”

THERE'S MUCH MORE @ www.RadioandRecords.com
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FCR WEEK ENDING OCTOBER 8, 2006

Brutus

101 program director tor active rock.

Brutus says he and Myzal have stayed true to the original roots

ot “HardDrive.”

“We wanted to do a show that was not disrespecttul to musi-

cians and the fans, and therein lies the reason why the show has
been so successtul,” he says. “We are not there to make clowns
of the guests. We're there to enhance the music experience, and
that’s why the show works so well in both small and large mar-

kets. It’s for serious music fans.”

Myzal, who embodies the “think like a fan” motto first devel-

oped by the late programmer John McGhan, says the show brings

to 1ts affiliates what the PDs and jocks don’t have time for.

“In the beginning it was like climbing Mt. Everest to get inter-

views for the show,” Mvzal recalls. “We were the last thing they

were considering doing. As the momentum grew and managers,

‘Nowadays we
talk to a lot of
bands that
don’t normally
do radio.’
—Roxy Myzal

press and promotion saw how many stations the show was on,
getting interviews was easier and we started getting into the MTV,
Rolling Stone and other New York-based media. Nowadays we
talk to a lot of bands that don’t normally do individual radio sta-

tions or even other radio networks.”

Brutus and Myzal do a lot of interviews for the show, logging

plenty of mileage each year. When it comes to the new music they

feature each week, Brutus says they “like to be ahead of the curve,

but not too far ahead. We like to create the buzz at the beginning.”
e £

That buzz first starts in Myzal's head, she says, “like a puzzle.

I go for how a record sounds and listen to everything that I can

and develop a weekly clock.

“The point of ‘HardDrive' is that it’s a new-rock show,” adds

Myzal, a 25-year career proponent of new music. “We straddle
between active and harder-leaning alternative stations. We try to
fit the mold of our affiliates.”

The show's own “mold” will be expanding early next year

when United Stations plans to add a weekly 7 p.m.-nudimght ver-

sion of the weekend show with Brutus hosting.

“We want to give the stations something exciting to sell

advertisers,” Denemark says. “Now you’ll actually be able to sell

the daypart.”
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WELCOME TO THE BLACK PARADE 173 49 0510 35 FOR WEEK ENDING OCTOBER 8, 2006
MY CHEMICAL ROMANCE REPRISE . FOR MORE STATIONS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
SAVE ME SORROW ; . . :
153 -6 o3 - g S8 active rock stations are electronically monitored by Nielsen Broadcast Data Systems 24
BULLETS AND OCTANE RCA/RMG www.RadioandRecords.com hours a day, 7 days a week. (c) 2006 VNU Business Media, Inc. Alf rights reserved.
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GBI WUIEDL | L LRSI,

THERE'S MUCH MORE @ www.RadioandRecords.com

We're the ones that actually

TELL YOU

who we're researching

WwWwWw.americanradiohistorv.com

OCTOBER 13, 2006


www.americanradiohistory.com

- =
.. ] - >
" i X . .
=11 ' ‘ . . A . . . - =
Em_mam AB 0 0 OUR AS ’
» . A AR OP ‘
O SPO 4
o Lot
- od N NIELSEN BDS NEW AND ACTIVE
E; TITLE CERTIFICATIONS PLAYS AUDIENCE TITLE P T =
B ATTST LA e AT T e RANK ARTIST / LABEL IGAIN ARTIST / LABEL /GAIN
ROCKSTAR NO. 1[4 WKS) 3 SEIZE THE DAY 38/7 HATER 29N
i 71 3 NICKELBACK 7 ROADRUNNERIDMG 332 *15 [l Avenged Seventold Everclear
THROUGH GLASS MOST INCREASED PLAYS {HOPELESS/WARNER BROS.) (ELEVEN SEVEN}
STONESOUR ROADRUNNER/DIMG 327 :49 1263 5 MOST ADDED TOTAL STATIONS: 9 TOTAL STATIONS: 3
DEVIL'S GOT A NEW DISGUISE
303 +12 1.795 1 THRILL OF IT 36N4 YOU KNOW MY NAME 24N5
AEROSMITH coLumBiA | === Robert Randolph & The Family Band Chris Cornell
LIPS OF AN ANGEL . 248 = 0.917 9 {WARNER BROS.) (INTERSCOPE)
HINDER UNIVERSAL REPUBLIC ' TOTAL STATIONS: 7 TOTAL STATIONS: =
ANIMAL | HAVE BECOME N =
238 -4 1.041 7 GOODBYE 29N THE ADVENTURE 24/9
JTHREEDAYSGRACE JIVE/ZOMBA - TITLE NEW Army Of Anyone Angels And Airwaves
HEROES 237 415 0.629 7 ARTIST/LABEL _ STATIONS (THE FIRM] (SURETONE/GEFFEN)
SHINEDOWN ATLANTIC . FLIRTING WITH TIME 3 TOTAL STATIONS: 8 TOTAL STATIONS: 1
SAVING GRACE L3 - Tom Petty
TOMPETTY AVERICANAWARNERBROS. 2% s ]'38§ 3 (AMERICAN/WARNER BROS.)
THE DIARY OF JANE e . e KLOS, WIOT, WKLC
BREAKING BENJAMIN HOLLYWOOD o THE SAINTS ARE COMING 3
SHINE DOWN < U2 & Green Day
GODSMACK UNIVERSAL REPUBLIC Eg 4 0'5_50 2y (ISLAND/INTERSCOPE/REPRISE)
. KMOD, WAXQ, WHJY
IT'S NOT ENOUGH 193 8 62 2 Q r
| THEWHO UNIVERSAL REPUBLIC 1 g YOU KNOW MY NAME 2
DANI CALIFORNIA 82 F Chris Cornell
RED HOT CHILI PEPPERS WARNERBROs, |92 = L 0'8_9] 19 ummsc'épa
CRAZY BITCH WIOT, WMMR
191 -32 0.651 15 B .
Y N
2’;’:2::1'. p— ELEVENSEVENTAVA S - WRECK THIS HEART 2
3 Bob S
AUDIOSLAVE INTERSCOPE/EPIC 52 i b - (,;Dggfﬁr',umou
L DigH CONFDSION s 156 8 L0751 M KLOS WCIR 3
TELL ME BABY 1 DEVIL'S GOT A NEW DISGUISE 2
150 +21 1.083 6 Aerosmith
RED HOT CHILI PEPPERS WARNERBROS. il N (COLUMBIA)
CALL ME WHEN YOU'RE SOBER = R KMOD, KZRR
EVANESCENCE WIND-UP '_‘] 12 F 0'1‘3“7 23 BeS —
PUT YOUR MONEY WHERE YOUR MOUTH IS e . O s
EIET ATEANTIG P (UNIVERSAL REPUBLIC)
NEXT 2 YOU WDHA, WKLC
BUCKCHERRY ELEVENSEVEN/LAVA »BO = g 5 T :
g!?s,':c?" ME HIDEOUT/CAPITOL 81 i B © FuL s
! = ! {ROADRUNNER/IDIMG) \\
TO BE LOVED WOVE, wioT
PAPAROACH EL TONAL/CEFFEN Y =4 0343 ' 5 MOST \\
THE POT [ = TELL ME BABY 1 \
TOOL TOOL DISSECTIONAL/VOLCANO/ZOMBA 76 3 0.449 22 Sl AR s INCREASED
= =11 {WARNER BROS.) PLAYS
THE SAINTS ARE COMING 20 - +12 0.696 13 KTUX N
U2 & GREEN DAY ISLAND/INTERSCOPE/REPRISE 1 . = = % \
dvgéﬁc';ﬁ? D THE THIEF MOOULAR/INTERSCOPE 22 6 0259 30 gr:::‘ Days Grace - \
' WRECK THIS HEART g 2Py e \
THIS HE WMMR
BOBSEGER HDEQUTICAPITOL 20 _‘" 8.0 | 2 +49 THROUGH GLASS \
MISS MURDER ) Stone Sour (Roadrunner/IDJMG)
AFI TINY EVIL/INTERSCOPE =/ o a0 12 KTUX +18, WIOT +11, WYRK +6, WHUY +5, WKLC +5, WGIR +3,
- = S ADDED AT... WZZO «2, KCAL +2, WOVE +2, WNCD +2
DEVIL'S GOT A HOLDA ME 4 +9 0.105 _ WMMR -
THE COLOUR RETHINKEMR By +21 TELL ME BABY \
CONCRETE JUNGLE : Philadelphia, PA s \
BLACK LABEL SOCIETY ROADRUNNER/IDIMG 4} o D PD: Bill Weston ﬁg.g !:30:1-52'.'; 5&%%"55?5&1‘2 3&‘1&".L WZZ0 4, \
SURRENDER @2 .8 ols - MD: The Rabbi WAQX +1, WBBS +1, WBZ +1 \
CAMP FREDDY LION'S GATE/RED INK s - 3 Chris Cornell, You Know My Name, 1 \
WHEN YOU WERE YOUNG a .5 0216 - Three Days Grace, Pain, D ROCKSTAR \
THEKILLERS ISLAND/IDJMG ) Nickelback (Roadrunner/IDJMG)
LEVEL = FOR MORE STATIONS GO T0: WVRK 45, WGIR +4, WIOT +4, KMOD «3, WRKZ +3, WKLC +3,
THE RACONTEURS THIRDMAN/V2 » 4 . www.RadioandRecords.com O T R B 2
HEROES
Shinedown (Atlantic)
NTS KZRR +6, KTUX +4, WIOT 4, WKLC +3, WMMR +3, WXFX +3,
RECURRE WHUY 2, WZZO +}, WGIR +], WRKZ +)
E = YOU KNOW MY NAME
£ =
- Chris Cornell (interscope)
I TITLE PLAYS = TITLE PLAYS
[l ARTIST/IMPRINT / PROMOTION LABEL ™ LW Bl ARTIST IMPRINT / PROMOTION LABEL ™ LW PIOTRIYEBE ) WANGRLRIMMRR)
SPEAK ANOTHER BRICK IN THE WALL (PART Il)
CODSMACK (UNIVERSAL REPUBLIC) |22 ’28_ PINK FLOVD (COLUMBIA) ) 13
PARANOID SWEE™ EMOTION
BLACK SABBATH (WARNER BROS.) 123 ! E" ] AEROSMITH (COLUMBIA) ns 22
P SWEET HOME ALABAMA NO ONME LIKE YOU
LYNYRD SKYNYRD (MCA/UME) | 128 L E"_ SCORPIOHS (MERCURY/IDIMG) nz I
SWEET CHILD O' MINE 27 120 LA GRANGE 6 m FOR WEEK ENDING OCTOBER 8, 2006
GUNS N’ ROSES (GEFFEN) 27 TOP (LONDON-SIRE) LEGEND: See legend o charts in charts section for rules and symbol explanations.
TOM SAWYER BACK IN BLACK ; ; o re 2
RUSH] [MERCURV/UMiEj na 27 _AC/DC(A‘[QIATLANTIQ N4 ] ]27- 30 heritage rock statlons are electronically monitored by Nielsen Broadcast Data Systems

hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.

Quality Research, Quality Resuilts

“Real-life technology aside, BA’s managers are part of our internal think-tank.
They go beyond the music, getting down and dirty in understanding the entire station.
From their personal rapport with the survey respondents to their collaborative role in the music sort,

BA is Q104.3’s partner in staying #1 with New York Men 25-54.”

Bob Buchmann
Program Director
WAXQ “Q104.3"/ New York

BROADCAST ARCHITECTURE®

www.broadcastarchitecture.com  818.461.8016
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» LOS LONELY BOYS' “MY
WAY"” PARLAYS A 77-PLAY
INCREASE INTO A 23-16 JUMP.

TRIPLE A

-
o3
- BS TITLE PLAYS
23 ARTIST IMPRINT / PROMOTION LABEL — TW o/

g 1 THREE MORE OAYS RAY LAMONTAGNE RIVRMG 704 +19
LY N FILL ME UP SHAWNCOLVIN 616 +
15  WAITING ON THE WORLO TO CHANGE JOHNMAYER

NONESUCH/REPRISE

AWARE/COLUMBIA 614 47
5 5 SOMEOAYBABY B080YLAN colMBiA | 601 +66
13 GETITLIKE YOU LIKE IT BENHARPER VRGN | 574 -35
WARNERBROS. 544 +15
+68

IEH 6 THRILL OF IT ROBERT RANDOLPH & THE FAMILY BAND
7 SHOUTOUT LOUD aMOSLEE

i | 10 LITTLE PERENNIALS INDICOCIRLS

i 12 EASY BARENAKEDLADIES

L8 FORUS peTEYORN REDINK/COLUMBIA 426 30

" N 4 1KNDW I'M NOT ALONE MICHAEL FRANTI & SPEARHEAD BOO BOO WAX/ANTI/EPITAPH 402 -43

>
4
F
v
=
L]
o
8
10}
n
8 13 1 CHASING CARS SNOWPATROL POLYDOR/AGM/INTERSCOPE 393 +4
Qo
§

Triple A dreams come true in Des Moines

A Capital Idea |

BLUENOTE/BLC — SIB
HOLLYWOOD 480 -1
464

DESPERATION/NETTWERK 41

5 12 HOTCOOKIN'C.LOvE BRUSHFIRE/UNIVERSAL REPUBLIC A 376_ +5
'3 SEE THE WORLD COMEZ ATO | 366 +52
&  OTHER SIDE OF THE WORLD KT TUNSTALL VIRGIN
2 MY WAY LOSLONELY BOYS

NEW RIDE THE RIVER JJ. CALE& ERICCLAPTON

) 7 THEROAD TO GILA BEND LOSLOBOS

l

+38
ONE HAVEN/OR/EPIC 77
DUCKREPRISE 346 4157
MAMMOTHHOLLYWOOD — 345 +6
19 7 I'MALL RIGHT MADELEINE PEYROUX ROUNGER 339 +31
) 4 NAUSEABiCk INTERSCOPE 334 +29

John Schoenberger

JSchoenberger@RadioandRecords.com

owa native Deeya McClurkin is living her career dream, and Des 2 16 SAVING GRACE TOMPETTY AMERICAN/WARNERBROS. | 324 -140

. Moines listeners have a triple A station to call their own for the ] [210 5 ANYTHING'S POSSIBLE jouny LaNG ASMANTERSCOPE 316 +15

first time in a decade. Both were made possible by the June 15 Gl I 20 'S!T ANY WONOER? KeanE wrerscore EEEEN 75

. 4
launch of Clear Channel’s KPTL (Capital 106.3). 24 B SR OUT LOUG unnv ST vaNCUARD S °25
“Triole A | 1 b . ! 0 . X S  BACK TOGETHER CITIZEN COPE RCA/RMC 281 +10
n 1as always been my first true love,” says & ==

p Y o Ay SRy | o L PPl 24 6 GOLOENODAYS THE DAMNWELLS Z0UROUNDER | 256 -9

McClurkin, who was raised just up the road in Ames, and is a )28 2 saeLTECUsSTER R— ECT:

graduate of lowa State University. In a scenario familiar to anyone who’s paid their (55)129° 7 BALANCING THE WORLO 107 MoRRIS UNIVERSALMOTOWN 247 +24

radio dues, she began building her career by going from one end of the country to
the other. “My early experience in radio was at AOR, but each week | would look 30 ]
at R&R and see KBCO’s adds and always thought | would love to work at a sta-

LOVE YOU IN THE FALL PAUL WESTERBERC LOSTHICHWAY — 238 +45
10 IWILLFOLLOW YOU INTO THE OARK DEATH CAB FOR CUTIE ATLANTIC 238 -0

FOR WEEK ENDING OCTOBER 8, 2006
tion like that,” she says.

Her dream first came true during a four-year stint at the legendary | ,_
KBCO/Denver. “I did finally get to live my dream by being at KBCO for a while, Triple A has

and now 1 get to do it again at KPTL,” says McClurkin, who logged time at hot a|way5 been
my first true

love.’

Building From The Ground Up

Triple A stations are famous for immersing themselves in the

AC KPEK/AIb b igs.
= R o communities they serve, but building that reputation via charity

Music
Monitor 108.

10 A.M., Sept. 15

BoDeans, “Closer to Free”

Joe Cocker, “You Can Leave Your
Hat On”

Augustana, “Boston”

Third Eye Blind, “Jumper”

The Beatles, “Let It Be”

The Fray, “How to Save a Life”
The Call, “1 Still Believe”

Ben Lee, “Catch My Disease”
Bob Marley & the Wailers, “One
Love/People Get Ready”
Barenaked Ladies, “Easy”

U2, “Sunday Bloody Sunday”
Shawn Mullins, “Beautiful Wreck”

5 P.M., Sept. 15

Natalie Merchant, “Wonder”
U2, “City of Blinding Lights”

Big Head Todd & the Monsters,
“Bittersweet”

KT Tunstali, “Suddenly | See”
David & David, “Welcome to the
Boomtown”

Dave Matthews Band, “Crush”
Jonny Lang, “Red Light”
Shawn Colvin, “Fill Me Up”
Marc Cohn, “True Companion”
The Outfield, “Your Love”

CAPI'I:;AI)

Capitol 106.3 had some triple A her-
itage in the market to build upon, as
KFMG once carried the torch for the
format in the mid-"90s and, according to
perceptual research, the station and the
music it played are fondly remembered.

The retumn of triple A occurred under
the guidance of triple A format manag-
er Lauren MacLeash, Des Moines GM
Joel McCrea and regional VP of pro-
gramming J] Cook. By the end of July,
McClurkin was chosen as PD for the
sign-on

Inherent to the format, the folks at
KPTL are playing it relatively safe as they
build the station'’s music mix; however
it is running a higher percentage of cur-
rents and recurrents than most new sign
ons. McClurkin says this is because the
station is committed to the format and
intends to establish what the station rep-
resents musically from the get-go.

While new listeners are discovering
and sampling the product, McClurkin
says it's important that the new station
lives up to its promise of “quality music
from then and now.”

“If you are not delivering what you
say you are, they may never come back
and listen again,” McClurkin says. “But
we are making sure that the station is
pretty familiar to anyone who might just
tune us in to see what we are all about.”

THERE'S MUCH MORE @ www.RadioandRecords.com

—Deeya McClurkin

involvements and annual benchmark events doesn’t happen
overnight. However, McClurkin says there is no time like the
present to get started. Visit the station’s Web site and you quick-
ly notice links to local charity organizations, such as Goodwill, the
Coalition Against Domestic Violence and Habitat for Humanity,
as well as information about lifestyle community events.
McClurkin is in the process of building an airstaff—she holds
down the afternoon drive slot, and her first order of business is
to get a moming show together. Like most triple A stations,
McClurkin and her management team want the nght personal-
ity that will reflect the market and the point of view of the sta-

tion, without overshadowing the music.
The station also intends to take an aggressive stance in promot-

Des Moines
Market Snapshot

Arbitron market: 91
Population: 426,000
25-54: 57% of population
Male: 48%

Female: 52%

White: 70%

Hispanic: 14%

Black: 11%

Asian: 3%

Married: 56%

One or more children: 41%
Income of $75,000 or more: 33%
Own home: 63%

College degree: 14%
SOURCE: Scarborough Research

www.americanradiohistorv.com

ing live music in the greater Des Moines area,
which includes Ames, home to ISU. Further
KPTL plans to have acts come by and perform
live on the air from its Studio C. And finally, it
intends to acknowledge and promote the
vibrant local music scene.

Essential to triple A success is giving it the
time to nurture and grow an audience. While
McClurkin says upper management is conumit-
ted for the long haul, she also notes that it will
be prudent about committing resources to the
station and plans to do so at the right time. In
other words, such services as online streaming
and other add-ons at capital1063.com will have
to wait a bit.

“The station needs to start generating some
cash flow first before we have any serious dis
cussions in those areas,” McClurkin says, “but
when the time is right, [ will be knocking on
the GM’s door with my hand out.” RR
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$Z  ARTIST IMPRINT / PROMOTION LABEL ™ o/~ MILLIONS RANK TTLE PLAYS TITLE PLAYS
e il - g ARTIST / LABEL /GAIN ARTIST / LABEL IGAIN
CHASING CARS NO. 1(2 WKS) I'M ALL RIGHT 108/9 OUT LOUD 69/5
12 440 +23 2.149 2
SNOW PATROL POLYDOR/A& W/INTERSCOPE 8 Madelcine Peyroux Mindy Smith
WAITING ON THE WORLD TO CHANGE (ROUNDER) (VANGUARD)
]_6 JOHNMAYER AWARE/COLUMBIA "_35 $30 837 ! MOST ADDED TOTAL STATIONS: 3 TOTAL STATIONS: 9
15 HOWTOSAVE ALIFE el ¢ BN FLIRTING WITH TIME 80/39  HOLDING ME DOWN 6810
THE FRAY EPC S A Tom Petty Toby Lightman
IS IT ANY WONDER? . (AMERICAN/WARNER BROS.) (LAVA)
9 e INTERSCOPE | 365 42 e TOTAL STATIONS: 7 TOTAL STATIONS: 6
[ SOMEDAY BABY cowvan 332 438 1624 5 LOVE YOUINTHEFALL 7810  NEW SHOES 62/25
— - TITLE NEwW Paul Westerberg Paolo Nutini
10 THREE MORE DAYS In +5 1345 9 ARTIST / LABEL B STATIONS (LOST HIGHWAY) (ATLANTIC)
RAY LAMONTACNE RCA/RMG THE SAINTS ARE COMING 6 TOTAL STATIONS: 9 TOTAL STATIONS: 0
| WILL FOLLOW YOU INTO THE DARK U2 & Green Da
7 L Y
H DEATHCAB FOR CUTEE aavic S92 69 1467 6 el e T GONE DADDY GONE 76/3  GOLDEN DAYS 56/14
."—iﬁ' PUT YOUR RECORDS ON KBCO, KFOG, KINK, WCLZ, WRNR, WXRT Gnarls Barkley The Damnwells
5 Bl i oaic o _ EET .35 B 7 (DOWNTOWN/LAVA) (ZOE/ROUNDER)
d NNE BAILEY RA CapITOL ¥ - RIDE THE RIVER & TOTAL STATIONS: -] TOTAL STATIONS: 7
Eaa FOR US J.J. Cale & Eric Clapt
2 2 petevorw REDINK/COLUMBIA | 244 -12 1 0.950 13 e PHOTOGRAPH 72N9  IN THE CROSSFIRE 5212
KBCO, KINK, KMTT, WZEW Jamie Cullum Starsailor
m E;‘:g:ég::g“o"m AIRPOWER/MOST "““‘é&:&%ﬁé&gﬂégggg 229 53 1384 8 (VERVE FORECAST/UNIVERSAL MOTOWN/VERVE) (ARTISTS ADDICTION/ADRENALINE)
RIDE THE RIVER RPOWER - SEE THE WORLD 4 TOTAL STATIONS: TOTAL STATIONS:
Al w G
_2_6_ 2 JJ.CALE & ERIC CLAPTON ouckmeprise 210 *103 1100 W 0 :T'"(;;
it EASY KENZ, KGSR, WNCS, WTTS
1410 BARENAKED LADIES DESPERATIOVNETTWERK 210 & EEaa. 20
=t ——— FLIRTING WITH TIME 3
& 6 THRILL OFIT 207 o3 0733 18 Tom Petty
s ROBERT RANDOLPH & THE FAMILY BAND WARNER BROS Ut i (AMERICAN/WARNER BROS.)
S| FILL ME UP KPRI, WNCS, WXRV
0 cuawncoLvin NONESUCHREPRISE 202 *l 0958 12 -
?:‘ COLORFUL e e THAT'S TOO BAD (BYRON JAM) 2
ééé_ 9 HOCCODELUCA AND THE BURDEN IRONWORKS ?02 "2 0506 14 3";;;',’;:;1{,‘:;’;"“"
! GET IT LIXE YOU LIKE IT KPRI, WTTS
] ”I 2 BENHARPER VIRGIN 200 -12 0699 21
] SHOUT OUT LOUD > B WAy 2
] 7 188 +9 0829 17 Los Lanely Bays
; AMOS LEE BLUENOTE/BLG (ONE HAVEN/OR/EPIC)
=" SAVING GRACE KMTT, WXRT
88 6 oueeTTy AMERICANWARNERBROS, 1% oL . ° LT o -
o= . = WILL FOLLOW
B 5 ﬁ):rzmlcnc S POSSIBLE o 14 4 04B4 28 INTO THE DARK 2
P - — Death Cab For Cutie
e CRAZY N (ATLANTIC)
2 -F | 20 CaniSBARKLEY DowNtowNLAva | B4 <37 I 0732 19 WMMM, WXRT
':j' A LITTLE PERENNIALS :
o - 10 INDICOGIRLS HOLLYWOOD 158 -~ 0541 25 A DIy 4
— — — Joan Osborne
K OTHER SIDE OF THE WORLD (VANGUARD)
. ﬁ 2 KTTUNSTALL RELENTLESS/VIRGIN _‘51‘ - 29 ¥ 0465 29 KGSR, WRLT
53 BALANCING THE WORLD
. :Pt 3 eloTmoRRs UNVERSALMOTOWN 145 +W 0322 -
SEE THE WORLD
2
® 3.. | comez w0 SESEE 45 NEEEEE 24 THE SAINTS ARE COMING
- d NAUSEA U2 & Green Day (lsland/Interscope/Reprise)
= ,ki' 6 ek WTerscope | 90 22 0678 23 KMTT <21 KENZ +19, WZEW +T7, WTTS 15, KINK +3, SISP +}4,
) g re—— + ADDED AT... KPRI +B, KFOG +10, WMMM +8, WXRV +8
Bl 2 5 o BRUSHFIRE/UNIVERSAL REPUBLIC | 1) -6 0368 - WTTS 92'3W‘IIS
- TTme A g ) RIDE THE RIVER
3 SATELLITE Indianapolis, IN &
1 4 SATE wouse 129 +4 0208 J.J. Cale & Eric Clapton (Duck/Reprise)
= = S PD: Brad Holtz WTTS +15, WOLZ 15, KFOG +1, KCSR +1L KBCO +10, WNCS +7,
‘ 27 WHEN YOU WERE YOUNG 25 a7 068l 22 MD: Laura Duncan KMTT 46, SISP +5, WRLT +5, WXRV +4
£ THE KILLERS ISLAND/ADIMG 2 Donavon Frankenreiter,
’ IT'S NOT ENOUGH 0 = IS . That's Too Bad (Byron Jam), 3 IWILL FOLLOW YOUINTO THE
THE WHD UNIVERSAL REPUBLIC i e 5 Comez, See The World, O DARK
SNOW (HEY OH) FOR MORE STATIONS GO TO D . )
no +32 0899 15 eath Cab For Cutie (Atlantic)
‘ REDHOT CHILI PEPPERS WARNER BROS. wwiw-RadicandRecordsicom KINK 317, KTCZ +¥, WCLZ +TL WXRY +10, KFOG +8, KBCO +6,
KCSR +5, KWMT +4, WDOD +4, WTTS +2
f SEE THE WORLD
RECURRENTS R ey it
WCLZ +16, ISP +12, WZGC +4, WRNR +4, WBOS +4, KCSR +4,
P = KTCZ +4, KMTT +3, WZEW +2, KFOG +]
E % L Zir™
o VTLE PLAYS N TITLE PLAYS OTHER SIDE OF THE WORLD
[ ARTIST / IMPRINT / PROMOTION LABEL ™ = ARTIST / IMPRINT / PROMOTION LABEL ™ Lw KT Tunstall (Relentless/Virgin)
== SISP +8, WRLT 7, WXRV +6, WDOD +4, KWMT 4, WRNR +3,
SUDDENLY | SEE OVER MY HEAD (CABLE CAR) ¥ ®
KT TUNSTALL (RELENTLESS/VIRGIN) 194 THE FRAY (EPIC) 107 102 RELS S RS VL2 2 HE0CED
NOTHING LEFT TO LOSE 126 UPSIDE DOWN 102 n8
MAT KEARNEY (AWARE/COLUMBIA) JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC) =g
TALK 123 BLACK HORSE & THE CHERRY TREE 88 98
CDLDPLAY (CAPITOL) KT TUNSTALL (RELENTLESS/VIRGIN = L gl g
STEADY, AS SHE GOES 18 THIS IS US 86 q7 LEGEND: See legend to charts Ir; charts section for rules and symbol explanations.
THE RACONTEURS (THIRD MAN/V2) MARK KNOPFLER AND EMMYLOU HARRIS (NONESUCH/WARNER BROS.) 3
BEAUTIFUL WRECK o SOUL MEETS BODY 22 triple A stations are electronically mon.iloved by Nielsen Broadcast Data SysteTns 24 hours a
SHAWN MULLINS (VANGUARD) DEATH CABFOR CUTIE (ATLANTIC) 80 94 day, 7 days a week. Indicator chart comprised of 56 reporters. © 2006 VNU Business Media,

Inc. Ail rights reserved.
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Atlanta
Austin, Texas
Baltimore
Boston

Burlington, Vt.
Chattanooga, Tenn.
Chicago

TRIPLE A PANEL - 22 STATIONS

wzZGC

KGSR
WRNR
WBOS
WXRV
WNCS
wDOD
WXRT

KBCO
WTTS
WMMM
KTCZ
WZEW
WRLT
WwCLZ
KINK

Denver
Indianapolis
Madison, Wisc.
Minneapolis
Mobile, Ala.
Nashville
Portland, Maine
Portland, Ore.

Salt Lake City
San Diego
San Francisco
Seattle
Tucson, Ariz.
Sirius

KENZ

KPRI

KFOG
KMTT
KWMT
SPECTRUM
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‘ ANA CHART LEGEND
Charts are ranked by plays except for ed by each station and by automatic
TITLE PLAYS 5 .
ARTIST IMPRINT / PROMOTIONLABEL  TW /-  CUMDLATIVE Latin and Country charts which are add thresholds. Songs not reported as
MODERN TIMES y based on audience impressions, com-  adds do not count toward the total to
BOBDYLAN cowmaa | 464 -28 2306
ey . puted by cross-referencing exact times  date count. Ties are broken by total to
;00605““"“ NEWDOORUME = e =5 of airplay with Arbitron listener data. date adds, then by total plays and, if
1G IRON WORLD . . 9 2
OLD CROW MEDICINE SHOW nerwerk Lot 12 3687 still tied at this point, by most
SEVEN ANGELS ON A BICYCLE 1 1 }
e e koo, | 384 6 3340 Songs showurlg an increase increased plays.
MIGRATIONS . in plays (audience for
TuEp ScaRbLL - = - Country) th i TIES:
——ree——— e ; ountry) over the previous :
+* . . .
CUYCLARK DUALTONE : el week, regardless of chart movement. A song with the best plays differential
NASHVILLE :
OB BURKE swounieacrony (OB 7 9 A song will also receive a bullet if its (audience for Country and Latin) over
RAET S8 ST A THE BUETY srsrsismns | 38 40 1824 percentage loss in plays (audience for  the previous week is ranked first if
UNGLORIDDS ALE CUUD AR - Country) does not exceed the tied with another song on the chart. If
‘E';“’;LV;‘:ROPE BACKPORCWBLG R o~ percentage of monitored station the songs are still tied at this point,
CHRISKNGHT ORIFTER'S CHURCHPRODUCTIONs 12| 9 3901 downtime for the format. Exempting  the title that is being played on the
THE TOWN AND THE CITY H 1
L vamonuourvoor [ 4 S the Country chart, a song that has most stations at that format will be
THE INVISIBLE MAN been on the chart for more than 20 ranked first.
200 21 5495
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SNAKE FARM
267 44 S8l % . ;
"L“WYUE“U“A““ sustan 20 . bullet, even if it registers anincrease = RECURRENT RULE:
. LEAVE THE LIGHT ON L . ] d
| ChRiSSMITHER scuTuResouns (208 7 1488 in plays. Country titles that declinein ~ Songs below the top 20 (top 15 for
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AMERICAN V: A HUNDRED HIGHWAYS I 2:7 = - ;9“ also receive a bullet if the total audi- Christian CHR, Inspo, Christian
e AMERICANAOSTHIHWAY _ S - ence erosion for the week does not Rock, Gospel, Heritage Rock, Triple
SHAKEN BY A LOW SOUND - IS S A
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oty | SNOEGSS SEITALES, oo | 25 362 No. 1 will always receive a bullet, even  rents and are removed from the
CARNIVAL T .. B if it has lost plays (audience for chart after 20 weeks. In addition,
KASEY CHAMBERS ESSENCE/WARNER BROTHERS
LONG LIST OF HEARTACHES i - Country). songs that have been on the chart
L O— rowoce (R % RS for more than 52 weeks and rank
OLLABELLE vervEroReCsTVERVE 195 ¢4 1816 AUDIENCE TOTALS: below No. 10 will become recurrents
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AMERICANITIS Inc. copyrighted Persons 12+ audience Descending Country titles move to
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UREoIED e T4 9 1055 Awarded to songs appearing in the to recurrent after 20 weeks if they
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ﬁ?&!‘o%&%‘m NETTWERK | 0B *52 & incr i h pl di
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TTuisa 8 TWORO®  ammivat 5 bex s of the panel for the first time. multiple level of 100,000 plays.
Wayne Hancock SUGARFOOT 6 Kasey Chambers David Grisman
(BLOODSHOT) Micheile Malone (ESSENCE/ Bluegrass Experience

MOST ADDED

(5BS) WARNER BROS.)

YOURS TRULY 5
Natalie MacMaster
(ROUNDER)

(ACOUSTIC DISC)

MOST INCREASED PLAYS:
Awarded to the song with the largest
increase in plays (audience for
Country and Latin).

Indicates title earned

HitPredictor status in

research data provided by
Promosquad. Songs are tested online
by Promosquad using multiple listens
and a nationwide sample of carefully
profiled music consumers.

" HELLOLOVE B8
The Be Good Tanyas
(NETTWERK)

FOR WEEK ENDING OCTOBER 8, 2006

MOST ADDED:
The total number of new adds report-

The Americana chart represents the reported play of terrestrial radio stations, nationally syndicated radio shows, satellite radio and internet stations that have
agreed to submit weekly spin counts. For more information please visit www.americanamusic.org. © 2006 Americana Music Association.
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R&R
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Female programmers a rarity in male-dominated Latin radio

Yes, Women
an Too

Jackie Madrigal

JMadrigal@RadioandRecords.com

emale PDs in Latin radio are rare. In comparison to the general mar-
ket, there seem to be fewer opportunities for women to reach a PD
position, and MD and APD opportunities are rarely available,
because those jobs don’t always exist at many Latin stations.
While there are many women on the air, reaching a manage-
ment position such as PD—mnot to mention general sales manager
or GM—is rarely seen in the male-dominated Latin market. The problem is evident
just by looking at who programs the stations that make up the list of R&R Latin tor-
muats reporters; there are only a handful of women PDs.

The industry in general has struggled to give women an oppor-
tunity, WYMY/Raleigh PD Julie Garza says. And the Latin mar-
ket “has even had more challenges with that. The doors have
opened up in general-market radio for many more women than
in Spanish-language radio.”

WLEY/Chicago ’PD Maryli Ramos says the problem is that
managers think women can’t handle the job and see women issues,
like motherhood, as an obstacle for success. It is true that to some Rames
extent women are perceived as the caregiver, homemaker, etc., and
that a career takes second place in their lives, Garza says. However,
that doesn’t constitute a valid reason for employers not to give
wornien the opportunity if they are capable, she says. “It seems some
employers will shy away from hiring a woman because of what hap-
pens when woinen get married, pregnant, etc., butifa person is capa-
ble of doing the job then it shouldn’t matter if vou are a woman.”

Getting past the machismo mentality is the first step, but women

Garza

have to be sure they understand the pressures of the job before div-
ing in, these PDs say. Women need to make sure it is something they want to do, Garza
says, because “it’s a lot of hard work, long hours, responsibility and much more. Learn
as much as you can, show interest and speak out. It’s not easy, but nothing in this world
really is. If radio is your passion then work towards achieving your goals.”

It’s a daily struggle, Ramos says. “Men want to control everything and they don’t
believe you can do the job, that you can make the decisions and be strong,” she says,
pointing out that it’s even more of a challenge for her because she’s only 24 years old.

Yet these women are proof that women can be successtul PI)s—and they’re not
alone. Just ask KSCA/Los Angeles’ Veronica Nava, WLZL/Washington, D.C.’s Aracely
Ravera or WFID/Puerto Rico’s Lucy Ann Ramos.

Ramos credits KLAX/Los Angeles PD Juan Carlos Hidalgo for supporting her. “I
proved to him that I was very serious about my career and what I wanted to do. I was
lucky that he believed in me, and I'm also thankful to [Spanish Broadcasting System
VP of programming] Pio Ferro, who gave me the opportunity to be here.”

Garza says she was first an MD and APD, and the PD opportunity came after “I
demonstrated the desire to leamn more, the interest and the dedication, and put in many
more hours than my usual shift. Basically, working for free for some time, and I did this
to learn more. . . I think this made my management take me more seriously.”

The key is to want to take on a PD position, to accept the responsibility and to prove
yourself to management. “Have your actions prove you can do it,” Ramos says. RsR
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» DHIRA GAINS 20

PLAYS AND MOVES 4-1
ON ROCK/ALTERNATIVE
WITH “UNA FAMILIA."
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vl ROCK/ALTERNATIVE
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7 TE;GOU?MO;{OISY LOVE F_EAT. RAKIM & KEN-Y o SONY BMG NORTE

5 FLOWNATU T \OFEAT. BEENIEN - ) - EWTEVVSA
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-QUE PREC?TIEE. CIEL;MARE ANTr‘iONV o SONY BMG NORTE

ﬂ CANTO os?m D'LEON - o SONY BMG NORTE

LAD o - WHITELION/SONY BMG NORTE

HEY LADIES LisAM.

UNIVERSAL LATINO

NI UNA SOLA PALABRA PAULINARUBIO

LLORANDO SONDE CALI SONY BMGNORTE

LOS INFIELES AVENTURA o o o - o 7PREM|UM LAJ

NO 'FRASEPPEAL ) - - B o - J&N
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LATIN RHYTHM PANEL — 12 STATIONS

LAY

Chicago

Los Angeles

Dallas KFzZO Miami

KZZA New York

Ft. Myers, Fla. WTLQ San Francisco

Fresno, Calif. KLLE San Juan, P.R.

Houston KLOL
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. "‘ GRUPO BRYNDIS DISA 568 2 i 3'903_ | L ¥
GUIEN TE VA A HACER LLORAR MUCHACHA BONITA 6
24 e " s (96 4 3088 B N
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- = s e (FONOVISA)
POR TU AMOR AIRPOWER
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1 THE BILLBOARD Q&A

PROGRAMMING HIGHLIGHTS

BRIDGING THE DIGITAL DIVIDE: How to best capitalize on internet, mobile and *"‘
digital technology. ¥
IMMIGRATION: The ins and outs for one of the most pressing issues for regional i
Mexican acts. X
THE SAME OLD SONG: How to get your new music noticed by Regional Mexican PDs.

THE ART OF THE REGIONAL MEXICAN TOUR: From promotion, to branding to ] ? R

booking- the fine points of Latin music’'s most lucrative touring market.

PUBLISHING: THE NEXT BIG SINGLE: Industry mavens listens to unpublished
songs by new writers.

SHOWCASE-JUST THE BEST!

The top acts in the Mexican circuit, presented by Promotores Unidos.

Entrevista con la Historia:The hippest,
top-selling norteno act on record tells it
like it is in an exclusive interview 4 ' (Y

GRUPG THAN

THE ONLY music summit dedicated completely to the top selling genre in Latin 7 Bl"board

Music — Regional Mexican. The summit will focus on radio, touring, digital and pub-

lishing trends in this genre. It will provide a meeting and networking space for artists EGIONH
and labels, radio executives, promoters, retailers, marketers and advertisers. This is a XIC
must-attend event for anyone who wants to reach this incredibly powerful audience ME ﬂN
and gain a better understanding of this lucrative genre. CON ORGULLO! %

= P $17 For more info includin ” TN
Register Today! R5 eeaneaneunies WWW., BillboardEven

MEDIA SPONSORS

s
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MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
SER O PARECER 18

RBD
(EMI TELEVISA)

KJMN, KLVE, KMMM, KNVO, KRIO, KRZY,

NEW AND ACTIVE
TITLE PLAYS TITLE PLAYS
ARTIST / LABEL - IGAIN ARTIST / LABEL /GAIN
TENGO UN AMOR 169/9 VOLAR SIN ALAS 85/
Toby Love Feat. Rakim & Ken-Y Jimena
(SONY BMG NORTE) ) [UNIVISION)
TOTAL STATIONS: S TOTAL STATIONS: -1
MALDITO AMOR Nns/6 DE QUE TE VALE 79/6
Yahir Si Senor
{WARNER LATINA) (VENEMUSIC)
TOTAL STATIONS: 7 TOTAL STATIONS: 5

A LA PRIMERA PERSONA T4/M4
Alejandro Sanz
{WARNER LATINA)

NOCHE DE ENTIERRQ (NUEST!

AMOR)

RO
72/21

Los Benjamins Feat. Wisin & Yandel, Daddy

KSSE, KTCY, KVVA, KXSE, KXXS, KYSE,
WFID, WIAC, WIDA, WKAQ, WWVA, XAVO

A LA PRIMERA PERSONA 6
Alejandro Sanz

(WARNER LATINA)

KNVO, WIAC, WIOA, WKAQ, WPAT, WRMA

YUMMY 2
Chelo

{SONY BMG NORTE)

KQQK, WKAQ

QUIEN ME IBA A DECIR 2
David Bisbal

(VALE/UNIVERSAL LATINO)

KLVE, wXYX

DESILUSIONAME 2
Olga Tanon

{UNIVISION)

WKAQ, wXYX

NI FREUD NI TU MAMA 2
Belinda

(EM) TELEVISA)

KRIO, XAVO

TU RECUERDO 2
Ricky Martin

(SONY BMG NORTE)

KNVO, XLTN

DONDE QUEDARAN 2
Christian Danlel

[WARNER LATINA)

WIAC, WKAQ

COLECCIONISTA DE

CANCIONES 2
Camila

(SONY BMG NORTE)

WFID, XLTN

COMO QUIERES QUE TE
OLVIDE?
Pedro Fernandez
{UNIVERSAL LATING)
KQQK

ADDED AT...

Kxxs — ZHEER
Austin, TX T -
PD: Julieta Gil

RBO, Ser O Parecer, 16

www.RadioandRecords.com

TOTAL STATIONS: 6 Yankee, Hector "El Father” Bambino & Zion
(MAS FLOW/MACHETE)
COMO QUIERES QUE TE “TOTAL STATIONS; w7
OLVIDE? 93/24
Pedro Fernandez DIOSA 644
(UNIVERSAL LATINQ) Joaquin Torres
TOTAL STATIONS: S (GBM/UNIVERSAL LATINO)
TOTAL STATIONS: 4
ME FALTA 85/14
Rayito STARS ARE BLIND 63/16
(SOUTHBEAT) Paris Hilton
TOTAL STATIONS: 3 (WARNER BROS.) )
TOTAL STATIONS: 3

SER O PARECER
RBD (EMI Televisa)
KRIO +21, XAVO +20, WFID +18, WKAQ +T7, KXXS +16,
WIAC 415, KNVO +T3, KVVA +13, KYSE +13, WIOA +T3

LIMON Y SAL
Julieta Venegas (Sony BMG Norte)
KXSE +23, KRZY +22, KVVA +22, KYSE +21, KUMN +21,
KTCY +21, WIAC +T7, KSSE +12, WKAQ +8, WIDA +5

TU RECUERDO

Ricky Martin (Sony BMG Norte)

WPAT +23, KNVO «18, XLTN +16. WIAC «14, WXYX +10,
KSSE +8, WFID +6, WIOA +S, KVVA +5, KYSE +5

A LA PRIMERA PERSONA
Alejandro Sanz (Warner Latina)

WKAQ +15, WIAC +14. WIOA +13, WRMA +T], KNVO +9,
WPAT +8, KQQ¥K +6, KVVA 5, KXSE +5, KIMN +4

QUIEN ME IBA A DECIR

David Bisbal (Vale/Universal Latino)

WXYX +24, KLVE +B3, KJMN +10, KRZY +10, KYSE +9,
KTCY 7, KVVA 7, KXSE +7, WFID +6, WIAC +4

FOR WEEK ENDING OCTOBER 8, 2006
LEGEND: See legend to charts in charts section for rules and symbol explanations.

26 Latin pop stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
aday, 7 days a week. @ 2006 VNU Business Media, Inc. All rights reserved.

Albuguerque, N.M.
Atlanta

Austin, Texas
Bakersfield, Calif.
Dallas

Denver

El Paso, Texas
Fresno, Calif.
Houston
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LATIN POP — 26 STATIONS

KRZY
WWVA
KXXS
KPSL
KTCY
KJMN
KYSE
KMMM
KQQK

Los Angeles

McAlien, Texas
Miami

New York

KLVE
KSSE
KWIZ
KNVO
XAVO
WAMR
WRMA
WPAT

Phoenix

San Diego
San Juan, P.R.

www.americanradiohistorv.com

Sacramento, Calif.
San Antonio, Texas
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FOR WEEK ENDING OCTOBER 8, 2006
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Hartford, Conn.

Miami
New York
Orlando, Fla.

Philadelphia

TROPICAL —12 STATIONS

WLAT-AM
wXxbJ
WSKQ
WNUE

WRUM
WEMG-AM

Providence, R.I.

San Juan, P.R.

Tampa, Fla.

Washington, D.C.
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RSR OPPORTUNITIES/MARKETPLACE

OPPORTUNITIES

1045
CHUMFM
Today’s Best Music

PROGRAM COORDINATOR

The opportunity to steer Canada’s most listened to FM
station is now open. 104.5 CHUM FM is looking for a
Program Coordinator. The successful applicant will be
reporting to the V.P General Manager of CHUM AM &
FM, as well as the Program Director/ VP Program
Development for CHUM Limited.

JOB RESPONSIBILITIES:

The job entails managing the day to day operations of
CHUM FM and ensuring the strategic goals are being
addressed in every facet of the organization. We are
looking for the most winning, creative, strategic, tal-
ent-friendly, brand-building, collaborative, program-
ming talent who is ready to lead Canada’s most tal-
ented radio team.

JOB REQUIREMENTS:

Significant experience as a program director, assis-
tant program director or music director is required.
Prior experience in the Hot AC format is preferred.
College degree is preferred but not required. On-air
experience and abilities are preferred but not
required.

JOAPPLY:
Please submit your profile and résumé online to:
rob.farina@chumradio.com

No phone calls please.

DEADLINE FOR APPLICANTS IS Friday October 20th,
Spme.s.t

MORNINGS IN
PROVIDENCE!

WCTK-FM, Cat Country 98 is looking for morning show
host or morning show team! You'll be joining a #1
Rated Radio Station, A Great Company, with a Great
Work Environment and a Great Team! Rush T&R,
Compensation Requirements, and photo to: Stephen
Giuttari, WCTK-FM, 75 Oxford Street, Suite 402,
Providence, R102905. Hall Communications is an EOE.
No calls or emails, please.

OCTOBER 13, 2006

Wouldn’t you rather be
working for JACK?

96.3

playing what we want

If you find laziness to be a virtue, teamwork a challenge,
customer focus a pain in the ass and creative brainstorm-
ing an exercise for losers . . . ignore the rest of this ad.

South Central Radio Group/Nashville is looking for
a Program Director for 96.3 JACK-fm {WCJK),
someone with clue that can lead our team and make
things happen. In other words, a creative genius who
will make us a lot of money, can schedule music like
a wizard, and take care of some other important
things. If you're still reading this, you send your stuff
here: 96.3 JACK-fm, Attn: Dennis Gwiazdon VP/GM,
504 Rosedale Ave, Nashville, TN 37211, or email
hrnashfdsccradio.com. Whatever youdo... DO NOT
CALL. And for the record, we won't tellanyone you're
applying. South Central Radio Group is an EGE.

AFTERNOON DRIVE

The JOY FM Network based in Sarasota, FL has arare
opening for Afternoon Drive. Talent must have excep-
tional and captivating communication skills. We are
looking for an upbeat, entertaining on-air personality
that can relate to 25-54 year old women. Qualified tal-
ent must have at least b years experience on-air.
Experience in Promotions is a plus! Please email
résumé and MP3 sample to carmen(@thejoyfm.com.
No phone calls, please. EOE

MIDWEST

Movin’ 101.1 Air Talent

Bonneville St. Louis Radio Group is looking to fill all
dayparts on the new Movin’ 101.1. We are looking for
upbeat, entertaining talent that can relate to 25-44
year old women.

Qualified candidates should have at least two years
experience and a knowledge of pop and rhythmic
music from the mid-80’s to present.

Must be able to work within the policies and proce-
dures set forth by Bonneville International Corporation.
Bonneville is an equal opportunity employer.

Download and complete an application from
movinstlouis.com and send it with your cover letter,
audio and résumé to:

Amanda Koeppe, Human Resource Director
Bonneville St. Louis Radio Group
11647 Olive Blvd.

St. Louis, MO 63141
akoeppe(@bicstl.com

Packages received without a completed Bonneville
application will not be accepted.

No Phone Calls Please!
Close Date: 12/21/06 or when filled

OPPORTUNITIES

__SOUTH
TRAFFIC MANAGER (Radio)

Genesis Communications is looking for an experi-
enced traffic manager for Tampa/Orlando. Previous
traffic experience required. sandraculver(dradiogen-
esis.com, fax 678-324-0174. EOE (10/13)

POSITION SOUGHT

30year programming veteran of top 10 markets look-
ing for new challenge .Expert in adult standards and
jazz. Call JACK: 214-492-9587. (10/13)

Seeking Play-by-Play, Media Relations, Sales posi-
tion. JOE: (888) 327-4996. (10/13)

Currently in Milwaukee . .. Journal Broadcast Group
Drive Time sub and weekend host looking to move out
and up! 28 years pro experience. Will relocate for the
right opportunity! Contact DICK (414) 687-1275
dickalp@wi.rr.com. (10/13)

An opportunity to hire one of America’s best GM'S,
just click on www.winning.straczek.com. Take a good
look, then call BOB: (515) 573-2072. (10/13)

VOICEOVER SERVICES

She’s one of the most versatile voice
performers in the business, heard daily on
radio and television stations worldwide.

Roherta Solomon
PROMOS, 1DS & SWEEPERS
MP3 - ISDN - FTP

DEMOS ON THE WEB
.,\www.vnicegal.com

KRS STEVENS ENTERPRISES
RADIO’S FINEST HOLIDAY SPECIALS

7 Fs?\/ﬁw me.mHours -

O Firistmas, ©/@hristmas

- R e F
gishris s Q;I-rn*;l‘n:um-=

800-231-6100

www.KrisErikStevens.caom

THERE'S MUCH MORE @ www.RadicandRecords.com

www americanradiohistorv. com

7 /&

///

Z


www.americanradiohistory.com

(o))
(@]

A AN NN

AN

CHR/TOP 40

5 & 3¢ NIELSEN BDS ¥ HITPREDICTOR

Y ws TITLE CERTIFICATIONS STATUS

2] Wy ARTIST IMPRINT / PROMOTION LABEL
X z
= z ]

1 1 1 SEXYBACK NO. 1{5 WKS) I

- JUSTILHMBERL&KE I | S I - JEIEIZOMEA

qp FARAWAY N

NICKELBACK ROADRUNNER/IDJMG

7 TOOLITTLE TOO LATE 1

| sk Joso DA FAMILY/BLACKCROUND/UNIVERSAL MOTOWN

g LIPS OF AN ANGEL S

T HINDER B . . . ~ UNIVERSAL REPUBLIC

13 LONDON BRIDGE IS

FERCIE . WILL.LAM/A&M/INTERSCOPE

51 BUTTONS S

_© THEPUSSYCATDOLLS FEATURING SNOOP DOGG. AGM/INTERSCOPE

g MYLOVE o

_ JUSTINTIMBERLAKE FEATURING T.I. JIVE/ZOMBA

51 | WRITE SINS NOT TRAGEDIES 8

e PANIC! AT THE DISCO DECAVO@NCE/FUELEO BY RAMEN/LAVA

16 GALLERY

j = MARIC VAZQUEZ ARISTA/RMG

18 (WHEN YOU GONNA) GIVE IT UP TO ME S

SEAN PAUL FEATURING KEYSHIA COLE VP/ATLANTIC

FERGALICIOUS Fergie Feat. will.i.am (WILL.LAM/INTERSCOPE)
MONEY MAKER Ludacris Feat. Pharrell (DTP/DEF JAM/IDIMG)

WHEN YOU WERE YOUNG The Killers (ISLAND/IDJMG)
360 Josh Hoge (EPIC)
RING THE ALARM Beyonce (COLUMBIA)
COME TO ME Diddy Feat. Nicole Scherzinger (BADBOY/ATLANTIC)
IT ENDS TONIGHT The All-American Rejects (DOGHOUSE/INTERSCOPE)

COMPLETE CHR/TOP 40 CHART ON PAGE 25

URBAN AC

I NIELSEN BDS

x
b
S TITLE CERTIFICATIONS
; ARTIST IMPRINT / PROMOTION LABEL
=
1 CALL IT LOVE NO. 1{5WKS)
LIONEL RICHIE {SLAND/IDJMC
FIND MYSELF IN YOU
BRIAN MCKNIGHT L]NIVERSALMOTOWN
CAN'T LET GO
ANTHONY HAMILTON SO S0 DEF/ZOMBA
FLY LIKE A BIRD
MARIAHCAREY ISLAND/ID)MG
ME TIME
HEATHER HEADLEY RCA/RMG
CHANGE ME
RUBENSTUDDARD JIRMG
THERE'S HOPE
INDIA.ARIE UNIVERSAL MﬁOTOWN
SHINE
LUTHER VANDROSS JIRMG
SEXY LOVE N
NE-YO DEF JAM/IDJMG
YESTERDAY
MARY MARY MY BLOCK/COLUMBIA/SUM

SAVE ROOM John Legend (C.0.0.0./C0LUMBIA/SUM}

USED TO BE MY GIRL Brian McKnight (WARNERBROS.)

SAY GOOOBYE Chris Brown (JIVE/ZOMBA)
1 GET JOY Coko (LIGHT/ARTEMIS GOSPEL)
SHO' NUFF Bar-Kays {RIGHT NOW)
WHERE LOVE BEGINS Patti LaBelle Feat. Yolanda Adams (UMBRELLA)
100ONT KNOW WHY (I LOVE YOU) The Brand New Heavies (DELICIOUS VINYL}

COMPLETE URBAN AC CHART ON PAGE 31

= ‘ 3 NIELSEN BDS ¥ HITPREDICTOR
ws TITLE CERTIFICATIONS STATUS
wY ARTIST IMPRINT / PROMOTION LABEL
3
| 1 17 MONEY MAKER NO. 1(2 WKS)

 LUDACRIS FEATURING PHARRELL DTP/DEF JAM/IDIMG

2 1, |KNOW YOU SEEIT T
YUNG JOC FEAT. BRANDY 'MS. B.' HAMBRICK BLOCK/BADBDY SOUTH/ATLANTIC
51 s g SAYGOODBYE *
| & CHRIS BROWN JIVE/ZOMBA
4 13 SEXYBACK ®
% ° JUSTINTIMBERLAKE JIVE/ZOMBA
|7 PULLIN' ME BACK e
CHINGY FEATURING TYRESE SLOT-A-LOT/CAPITOL
|

3
g g SHOWSTOPPER
DANITY KANE BAD BQYIATMNTL(:
g 15 GETUP
= CIAR} FEATURING CHAMILLIONAIRE LAFACE/JIVE/ZOMBA
| 3 5 MYLOVE
= JUﬂN TIMBERLAKE FEATURING T.I. JVE/ZOMBA
BUTTONS N
7 14
—= THE PUSSYCAT DOLLS FEATURING SNOOPOOGG A&M/INTERSCOPE
N 10 CHAINHANG LOW
- | | JIBBS GEFFEN/INTERSCOPE

SHOW ME WHAT YOU GOT Jay-z (ROC-A-FELLA/DEF JAM/IDSMC)

| WANNA LOVE YOU Akon Feat. Snoop Dogg (SRC/UNIVERSAL MOTOWN)

LET'S RIDE The Game, (GEFFEN/INTERSCOPE)
THIS IS WHY I'M HOT Mims (AMERICAN KING/URBAN BOX OFFICE)
AY CHICO Pitbull (DIAZ BROTHERS/TVT)
SHOW ME WHAT YOU GOT Jay-Z (ROC-A-FELLA/DEF JAM/IDJMG)

MANEATER Nelly Furtado (MOSLEY/GEFFEN/INTERSCOPE)

COMPLETE RHYTHMIC CHART ON PAGE 27

i U,
5 = 1 NIELSENBDS  Y¥ HITPREDICTOR
ws TITLE CERTIFICATIONS STATUS
I g w ; ARTIST IMPRINT / PROMOTION LABEL
3=}
1 1 25 WOULDYOU GO WITHME NO. 1(2WKS) o
JOSH TURNER MCANASHVILLE
16 |LOVED HER FIRST hg
" HEARTLAND LOFTON CREEK
15 EVERY MILE A MEMORY o
' °  DERKSBENTLEY CAPITOL NASHVILLE
x5 BEFORE HE CHEATS
CARRIE UIERWOOD ARISTA/ARISTA NASHVILLE
10 YOUSAVE ME 1
L KENNY CHESNEY BNA
1 GIVEIT AWAY
™ GEORGE STRAIT MCAleSHVILLE
g ONCEIN A LIFETIME e
~ KEITHURBAN B B CAPITOLNASHVILLE
21 BUILDING BRIDGES
BROOKS & DUNN WITH SHERYL CROW & VINCE GILL ARISTANASHVILLE
1 WANTTO
| SUGARLAND B B MERCURY
g MY WISH r
RASCALFLATTS LYRIC STREET

IT JUST COMES NATURAL George Strait [MCA NASHVILLE)

IT JUST COMES NATURAL George Strait [MCANASHVILLE)

TAKING BACK MY BRAVE Carolyn Dawn Johnson (EQUITY)
DIXIE LULLABY Pat Green (BNA)
TEXAS COOKIN' George Strait (MCANASHVILLE)
| KEEP COMIN® BACK Josh Gracin (LYRIC STREET)
DON'T MAKE ME Blake Shelton (WARNER BROS/WRN)

COMPLETE COUNTRY CHART ON PAGE 38

THERE'S MUCH MORE @ www.RadioandRecords.com Fror WEEK ENDING OCTOBER 8; 2006
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= £ N NIELSENBDS ¥ HITPREDICTOR
= wd TITLE CERTIFICATIONS STATUS
] By ARTIST IMPRINT / PROMOTION LABEL
= 3
] /1'1 MONEY MAKER NO. 1(3WKS) %
- LUDACRIS FEATURING PHﬂEU. DTP/DEF JAMADIMG |
g SAY GOODBYE
_© CHRISBROWN B JIVE/ZOMBA
| SEX
LYFE JENNINGS COLUMBIA/SUM
g PULLIN' ME BACK N
.= N CHINGY FEATURINGTVRE§E SLOT-A-LOT/CAPITOL
& RING THE ALARM
7 BEYONCE COLUMBIA/SUM
o WALKIToUT
UNK B  BIG OOMP/KOCH
13 STUNTIN' LIKE MY DADDY
_—] BIROMAN & LIL WAYNE CASH MONEY/UNIVERSAL MOTOWN
2 EVERYTIME THA BEAT DROP

MONICA FEATURING DEM FRANCHIZE BOYZ

16 |KNOW YOU SEEIT
YUNG JOC FEAT. BRANOY 'MS. B." HAMBRICK

CHAIN HANG LOW
JIBBS

JIRMG

BLOCK/BAD BOY SOUTH/ATLANTIC

_GEFFEN/INTERSCOPE

LET’S RIDE The Game [GEFFEN/INTERSCOPE)

SHOW ME WHAT YOU GOT Jay-Z (ROC-A-FELLA/DEF JAM/IDJMG)

DEM JEANS Chingy Feat. Jermaine Dupri (SLOT-A-LOT/CAPITOL)
1 WANNA LOVE YOU Akon Feat. Snoop Dogg (SRC/UNIVERSAL MOTOWN)
RUBBERBAND BANKS Young Dro (GRAND HUSTLE/ATLANTIC)
CHANGE ME Ruben Studdard (J/RMC)

WHAT IT IZ Young Capone (50 S0 DEF/VIRGIN)

COMPLETE URBAN CHART ON PAGE 30

& NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

¥ HITPREDICTOR
' TITLE STATUS
! ARTIST

BAD DAY NO. 119 WKS5) )3
DANIEL POWTER WARNER BROS.

S | 35 UNWRITTEN w31y
= | 7NATASHA BEDINGFIgLD EPIC

WHATHURTSTHEMOST  MOST INCREASED PLAYS 3321

3 2 21 RASCALFLATTS LYRIC STREET/HOLLYWOQD
29 WHAT'S LEFT OF ME N
i NICK LACHEY B JIVE/ZZOMBA
g YOU'RE BEAUTIFUL N3
JAMES BLUNT CUSTARD/ATLANTIC
| 3 BLACK HORSE & THE CHERRY TREE Ny
ST KTTUNSTALL B RELENTLESS/VIRGIN
21 THERIDDLE
FEIE FOR FIGHTING n AWARE/COLUMBIA
53 BECAUSE OF YOU nNé
i KELLY CLARKSON a RCA/RMG
43 EVER THE SAME N
[l il ROB THOMAS B MELISMAJATLANTIC
gg YOU AND ME NS
" LIFEHOUSE CEFFEN

HURT Christina Aguilera (RCA/RMG)

WHAT HURTS THE MOST Rascal Flatts (LYRICSTREET/HOLLYWOOD)

LAST DAY OF MY LIFE Phil Vassar (ARISTANASHVILLE)
HOW TO SAVE A LIFE The Fray (EPIC)
CHASING CARS Snow Patro! (POLYDOR/A&M/INTERSCOPE)
GOODBYE MY LOVER James Blunt (CUSTARD/ATLANTIC)
RIVER Sarah McLachlan (ARISTA/RMG)

COMPLETE AC CHART ON PAGE 42
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5 = N NIELSEN BDS Y HITPREDICTOR = BN 1 NIELSEN BDS
¢ oS TITLE CERTIFICATIONS STATU Il £ o3 TITLE CERTIFICATIONS
(7 m; ARTIST IMPRINT / PROMOTION LABEL v g m; ARTIST IMPRINT / PROMOTION LABEL
5 =5 8 23
1 1 13 FARAwAY NO. 1(4WKS) Ny 1 1 19 WHAT DOESIT TAKE (TO WIN YOUR LOVE)  NO. 1(I6 WKS)
. NICKELBACK ROADRUNNER/IDIMG - . PETERWHITE l{GACYICOLUMBlA
5 g WAITING ON THE WORLD TO CHANGE T a 5 1, FREE AS THE WIND
A JOHN MAYER AWARE/COLUMBIA T THE JAZZMASTERS TRIPPIN "N’ RHYTHM
5 17 HOWTOSAVEALIFE g 9. 4 o THETOTAL EXPERIENCE
| THE FRAY EPIC Pl BONEY JAMES FEATURING GEORGE DUKE CONCORD
CHASING CARS : FORWARD EMOTION
3 8 | SNOW PATROL POLYDOR/A&M/INTERSCOPE Q | 3( 23 PIECES OF A DREAM HEAQOSUP
4 23 MOVEALONG N B & 3o CHILLAXIN
THE ALL-AMERICAN REJECTS DOCHOUSE/INTERSCOPE i EUGE GROOVE NARADA JAZZ/BLG
3 49 OVER MY HEAD (CABLE CAR) N2 e 10 & MORNING
THE FRAY EPIC B CGEORGE BENSON & AL JARREAU CONCORD JAZZ/CONCORD
CRAZY n2 <5 MISMALOYA BEACH
___6__ 21 | CNARLS EARISLEY DOWNTOWN/LAVA 0 r 32 RAY PARKER JR. RAYDIO
B 7 LIPS OF AN ANGEL N Ml . 7 MYLOVESLEAVIN'
i HINDER UNIVERSAL REPUBLIC - FOURPLAY FEATURING MICHAEL MCDONALD BLUEBIRD/RCAVICTOR
g 19 WHAT HURTS THE MOST N2 oy ™| . g TRUEBLUE
am RASCAL FLATTS LYRICSTREET/HOLLYWOOD d MINDI ABAIR GRP/VERVE
THE RIDDLE ICALL IT LOVE
@ % FIVE FORFIGHTING AWARE/COLUMBIA @ B 8 LIONEL RICHIE ISLANQ/IDJMG

STREETCORNER SYMPHONY Rob Thomas [MELISMA/ATLANTIC) ESCAPE Jim Brickman Feat. Marc Antoine (SLC)

STREETCORNER SYMPHONY Rob Thomas (MELISMA/ATLANTIC) HEART OF THE MATTER India.Arie (UNIVERSAL MOTOWN)

THROUGH GLASS Stone Sour (ROADRUNNER/IDJMG) OH, WHAT A BEAUTIFUL MORNING Ray Charles & The Count Basie Orchestra
(HEAR/CONCORD)
HIGH SCHOOL NEVER ENDS Bowling For Soup (FFROE/JIVE/ZZOMBA)
BINGO JINGO The Rippingtons (PEAK/CONCORD)
MANDOLIN MOON Sister Hazel (CROAKIN' POETS/AMG)
GEORGY PORGY Nils (BAJA/TSR)
LEARN TO FLY Carbon Leaf (VANGUARD)
DEEP INTO MY SOUL Gerald Albright (PEAK/CONCORD)
JUMP Madonna (WARNER BROS.)

COMPLETE HOT AC CHART ON PAGE 43

SOMETHING WORTH WAITING FOR (CON ALMA) Karrin Allyson (CONCORD JAZZ/ICONCORD)

COMPLETE SMOOTH JAZZ CHART ON PAGE 45

ACTIVE ROCK HERITAGE ROCK

x I NIELSEN BDS = = I NIELSEN BDS
H TITLE CERTIFICATIONS E wa TITLE CERTIFICATIONS
% ARTIST IMPRINT / PROMOT{ON LABEL % W ; ARTIST IMPRINT / PROMOTION LABEL
= = =0
THROUGH GLASS NO. 1{6 WKS) ROCKSTAR NO. 1{4 WKS)
1 119 113
s STONE SOUR ROADRUNNER/IDJMG NICKELBACK ROADRUNNER/IDIMG
‘ 15 LAND OF CONFUSION 2 THROUGH GLASS MOST INCREASED PLAYS
DISTURBED REPRISE 2 STONE SOUR EOADRUNNER/IDJMG
3 1o THE DIARY OF JANE ‘ DEVIL'S GOT A NEW DISGUISE
BREAKING BENJAMIN HOLLYWOOD AEROSMITH COLUMBIA
‘ 1 THEPpOT ° LIPS OF AN ANGEL N
TOOL TOOoL DISSECTIONAL/VOLCANO/ZOMBA HINDER UNIVERSAL REPUBLIC
. 17 SHINE DOWN 5 27 ANIMAL | HAVE BECOME N
Ly GODSMACK UNIVERSAL REPUBLIC THREE DAYS GRACE JIVE/ZOMBA
HEROES HEROES
° _]? A SHINEDOWN ATLANTIC ° i3 SHINEDOWN ATLANTKEV
. 13 ROCKSTAR 7 17 SAVING GRACE
JI== AR NICKELBACK ROADRUNNER/IDIMG TOMPETTY AMERICAN/WARNER BROS.
o n TOBELOVED o 17 THEDIARY OF JANE
_ PAPAROACH EL TONAL/GEFFEN _BREAKING BENJAMIN HOLLYWOOD
o n TVELL ME BABY 9 16 SHINE DOWN
N RED HOT CHILIPEPPERS WARNERBROS. il GODSMACK UNIVERSAL REPUBLIC
10 57 ANIMAL | HAVE BECOME N 10 4 |T'SNOT ENOUGH
THREE DAYS GRACE JIVE/ZOMBA THEWHO UNIVERSAL REPUBLIC

ANNA MOLLY Incubus (IMMORTAL/EPIC) FLIRTING WITH TIME Tom Petty (AMERICAN/WARNER BROS,)

ANNA MOLLY Incubus {IMMORTAL/EPIC) THROUGH GLASS Stone Sour (ROADRUNNER/(DJMG)

BORN TO LEAD Hoobastank {ISLAND/IDJMG) SEIZE THE DAY Avenged Sevenfold (HOPELESS/WARNER BROS.)

GONE Pearl Jam (J/RMG} THRILL OF IT Robert Randolph & The Family Band {WARNER BROS.)
REDNECK Lamb Of God (PROSTHETIC/ERIC) GOODBYE Army Of Anyone (THE FIRM)
TAKING BACK CONTROL Sparta (HOLLYWOOD) HATER Everclear (ELEVEN SEVEN)

HOW LONG Hinder (UNIVERSAL REPUBLIC)

COMPLETE ACTIVE ROCK CHART ON PAGE 48

YOU KNOW MY NAME Chris Cornell (INTERSCOPE)

COMPLETE HERITAGE ROCK CHART ON PAGE 49

OCTOBER 13, 2006

www americanradiohistorv com

N NIELSEN BDS  ¥Y HITPREDICTOR
CERTIFICATIONS STATUS
IMPRINT / PROMOTION LABEL

TITLE
ARTIST

THIS WEEK

| weexs
'ONCHART

WHEN YOU WERE YOUNG

NO. 1(tWK) -

THEKILLERS ISLAND/IDJMG
TELL ME BABY
RED HOT CHILI PEPPERS WARNER BROS.
WELCOME TO THE BLACK PARADE

| MY CHEMICAL ROMANCE REPRISE
THROUGH GLASS
STONE SOUR ROADRUNNER/IDJMG
THE DIARY OF JANE

 BREAKING BENJAMIN HOLLYWOOD
CALL ME WHEN YOU'RE SOBER
EVANESCENCE WIND-UP
PUT YOUR MONEY WHERE YOUR MOUTH IS
JET ATLANTIC
ANIMAL | HAVE BECOME N
THREE DAYS GRACE JIVE/ZOMBA
THE KILL (BURY ME)
3DSECONDS TOMARS IMMORTALVIRGIN
KNIGHTS OF CYDONIA
MUSE WARNER BROS.

ANNA MOLLY Incubus (IMMORTAL/EPIC)
ANNA MOLLY Incubus (IMMORTAL/EPIC)

LIAR (IT TAKES ONE TO KNOW ONE) Taking Back Sunday {(WARNER BROS.)

LYING IS THE MOST FUN A GIRL CAN HAVE WITHOUT TAKING HER
CLOTHES OFF Panic! At The Disco {DECAYDANCE/FUELED BY RAMEN/LAVA)

LE DISKO Shiny Toy Guns (UNIVERSAL MOTOWN)
FOR US Pete Yorn (RED INK/COLUMBIA}

REVELATIONS Audioslave (INTERSCOPE/EPIC)

COMPLETE ALTERNATIVE CHART ON PACE 47

TRIPLE A

= - N NIELSEN BDS
Fll = o3 TITLE CERTIFICATIONS
& I E5  ARTIST IMPRINT / PROMOTION LABEL
E ENES
S
5 12 CHASING CARS NO. 12 WKS)
. SNOW PATROL POLYDOR/A&M/INTERSCOPE
4 WAITING ON THE WORLD TO CHANGE
| JOHNMAYER AWARE/COLUMBIA-
. HOW TO SAVE A LIFE
—_— THEFRAY EPIC
3 ISIT ANY WONDER?
KEANE INTERSCOPE
6 SOMEDAY BABY
BOBOYLAN COLUMBIA
5 THREE MORE DAYS
RAY LAMONTAGNE RCA/RMG
e | WILL FOLLOW YOU INTO THE DARK
OEATHCABFOR CUTIE ATLANTIC
n PUT YOUR RECORDS ON
CORINNE BAILEY RAE CAPITOL
7 FOR US
i PETE YORN FEDINK/COLUMBIA

THESAINTS ARECOMING  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED
U2& CREEN DAY ISLAND/INTERSCOPE/REPRISE

THE SAINTS ARE COMING U2 & Green Day (1SLAND/INTERSCOPE/REPRISE)

THE SAINTS ARE COMING U2 & Green Day ([SLAND/INTERSCOPE/REPRISE)

I'M ALL RIGHT Madeleine Peyroux (ROUNDER)
FLIRTING WITH TIME Tom Petty {AMERICAN/WARNER BROS.)
LOVE YOU IN THE FALL Paul Westerberg (LOST HIGHWAY}

GONE DADDY GONE Gnarls Barkley (DOWNTOWN/LAVA)

PHOTOGRAPH Jamie Cullum (VERVE FORECAST/UNIVERSAL MOTOWN/VERVE)

COMPLETE TRIPLE A CHART ON PAGE 51

THERE’S MUCH MORE @ www.RadioandRecords.com
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Liner Notes
Profile: Tony Richards
Title: Federated Media
coo

Favorite radio format:
“I love everything from
news/talk to country to
active rock.”

Favorite TV show:
“Dancing With the Stars”
Favorite song:
“Saturday Night's
Alright (For Fighting)”
by Elton John

Favorite movie: “The
Rookie”

Favorite book: “The
Travelers Gift” by Andy
Andrews

Favorite restaurant:
“Houston’s in Phoenix
and Scottsdale, Ariz.”
Beverage of choice:
Water

Hobbies: “Radio first,
then baseball, golf and
playing with my 2-year-
old son.”

E-mail address:
trichards@
federatedmedia.com

PUBLISHER'S f - I

He gave up baseball for radio at age 13;

now he’s Federated Media’'s COO

Tony

Richards

By Erica Farber

Tony Richards recalls the exact date he knew that radio would be his career call-
ing. Since then, he’s served as PI), GM and now as COO for Federated Media,
overseeing this group of 12 owned-and-operated stations plus several others
included through contractual relationships.

Getting into the business: ““It was Aug. 23, 1973.
1 was planning on being a Major League Baseball
player until that day. I was 13 years old, playing
baseball in the front yard and a guy rode by on a
bicycle that one of the guys knew. He stopped,
we talked to him, and he had some 45s in his
hand. I asked him where he was going and he
said, ‘I’'m going to my radio station.” I followed
him a couple of blocks and I saw they put in a
little pirate station in this guy’s house. I thought
that was about the coolest thing in the world, so
from that day forward that’s whae [ did.”

First job: "My first paying job was as a part-time disc
jockey in 1976 at WLY V/Fort Wayne |Ind.|. 1 got
fired three months later because my voice was still
changing. We had a pirate staton, WSRM-Solid
Rock Music, which got out about a mile. We had
our plan if the FCC showed up: disconnect the co-
ax and the car battery and flush it down the toilet.”

Becoming a PD: “[ graduated high school and
worked for WXKE/Fort Wayne doing nights. The
PD gotin a fight with the GM one night as T was
getting ready to go on the air. He threw all his
albums in the trunk and sped away. My boss, Art
Templer, said,"OK, kid, you're the P I stayed up
all night and scratched the songs I didn’t know
oft the albums and played the ones I did. In my
first ratings book, we went from a 3 to an 11.5
share—only because we played familiar songs.
didn’t really know what I was doing.”

1978, WMEE,
owned by Federated Media, was on the air talk-

Joining Federated Media: “In

ing about how they were going to have
Foreigner in the stadio at noon. I was really ticked
off, so I tound a limousine company and worked
it out with the record company that half the band
would come with me and half would go to

THERE’'S MUCH MORE @ www.RadioandRecords.com

WMEE. Well, they all went with me. We had
them on the air that whole afternoon. The next
day the GM of the Federated Media station called
me and said, ‘Are you the kid who screwed me
over last night? I want you to come and work for
me!” And | have been there ever since.”

Being appointed COO: “] became PD in 1984 and
became GM in 1990 of the cluster of Fort Wayne
stations. In 2000, [president/CEQ] John Dille
asked mie if I would run the operations side of

the company.”

Mission of the company: “To recognize and satisfy

the needs of our three primary customer

www.americanradiohistorv.com

groups—our listeners, our advertisers and our
employees—in a way that is profitable for all.
Radio is a product-driven business. [ believe it your

products are right, then everything talls into place.”

Biggest challenge: " Our biggest challenge is help-
ing program dircectors create. These are PDs that
have been trained in the last 10-15 years to play
300 songs, shut up and read these liners. We are
trying to reacquaint them with the American
front porch and communicating to people.”

State of radio: *"You cannot program radio stations
and generate audiences by sitting behind a desk
staring at a computer. You have to meet people
and create relationships that develop into trust. It
you're doing things tor the community, it’s amaz-
ing the response you get. It you have talented
people focused on the right things—playing good
music, playing a wide variety, focusing on TSL,
keeping your numbers stable—it’s amazing over
time the revenue you will generate. In Fort Wayne
we have the No. 1,2, 3, 4 and 5 stations in 25-
54 adults. T tell people it’s not casy to work at
Federated Media because we want to be the best,

period, end of story.”

Career highlight: “Having over half of the people
in Fort Wayne listening to Charly Butcher and
myselt. Becoming a PD at the radio station [
dreamed of working for at 24. And then becom-
mga GM at 30 and COQO when I was 40. We're
having a whole lot of fun, and I am honored to
work with these folks and would put them up

against anyone in any market any day.”

Career disappointment: “Earlier in my career |
always wondered if T could do it in a bigger place,
but that went away as | got the opportunity to
meet people. 1 have had so many opportunities
at Federated, and John Dille has exposed me to

so many things.”

Most influential individual: “John Dille, without
question. [Lincoln Financial Media radio division
president] Don Benson is there, too. There are so

many really great people”

Advice for broadcasters: “My advice to the FCC
would be to hurry up and make a decision so we
can have digital radios out there. We're the last ana-
log medium, and we better wake up. That’s one.
No. 2, quit trying to computerize our business. It’s

RR

a people business. Use their talents ™

",
.,
.

“You cannot program
radio stations and
generate audiences
y sitting behind a
desk staring at a
computer. You have
to meet people and
create relationships
that develop into

trust.’ —Tony Richards

OCTOBER 13, 2006
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Summit 2006
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Nashville Marriett at Vanderbilt University
Nashville Tennessee

THURSDAY

Noon-5:00pm
3:00-5:00pm

5:30-7:30pm

8:00-10:00pm

NOVEMBER 9
Registration Open

General Session

P

Radio and Records: Group Therapy | O —|
INTEGRITY|

Sponsored by Integrity Label Group | ..... «.o.. |
Moderator: Kevin Peterson, R&R

Panelists: Phil Conner, Gotee Records
Grant Hubbard, EMI CMG
Derek Jones, Word Records
Justin Knight, WONU/Chicago
Melody Miller, KLRCFayetteville
Mike Novak, EMF Broadcasting
AJ Strout, Flicker Records/PLG
Scott Valentine, KCMS/Seattle

Music
Christian Music Group

Dinner/Performance EMI
Sponsored by EMI Christian Music Group

Club R&R
Sponsored by Slanted Records

FRIDAY

8:00am-5:00pm

8:30-10:00am

10:15-11:45am

Noon-1:45pm

NOVEMBER 10
Registration Open

General Session/Breakfast
Sponsored by Inpop Records

General Session VARIETAWQ' 9 )RECORDS
Using Pop Culture To Spread The Message

Sponsored by Varietal Records

Luncheon/ Performance
Sponsored by Word Entertainment

2:00-3:30pm

3:45-5:15pm

9:30-7:30pm

General Session

Don’t Think Outside The Box, Get Rid Of The Box-
Promotional Creativity And Brainstorming

Sponsored by Inpop Records (P
p y inpop inpop

General Session
New Media: Connect Your Listeners Dot Com

CURB

Dinner/Performance . UND
Sponsored by Curb Records curb.com

SATURDAY

NOVEMBER 11
8:00-12:00pm Registration Open
8:30-10:00am General Session/Breakfast L~
Finding And Developing Talent g
Sponsored by Provident Label Group Pfﬁ‘f'gﬁqg
10:15-11:45am General Session
All Listeners Aren’t Created Equal! r&
Noon-1:45pm  Luncheon/Performance ' w
Sponsored by Patton House Entertainment ’m orenn |
2:00-3:30pm General Session
PyroMarketing
3:45-5:15pm General Session
5:30-7:30pm R&R Christian Industry Achievement Awards

Dinner/Performance

Sponsored by
INO Records/SRE Recordings

e €89

RECORDINGS

Register Now At RadioandRecords.com
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