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Dial Glohal's Digital 24/7 Formats are redefining the business with

a whole new level of performance, personality, service, and value. It's
better radio, hacked by the best people in the industry.

Call us today. You deserve hetter radio.

www.dial-global.com (
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P> DEAL MAKERS
Oxnard, Calif.-based Lazer Broadcasting
has received a $23 million credit facility for
csitions and busk oo
GE Commercial Finance’s Global Media
& Communications unit. Lazer, a Spanish-
language group with 17 stations in 10
markets, has evolved from a single
station in 1991,
Both of Southern California’s NHL teams
are heading to new flagship stations. The
Los Angeles Kings move from ABC Radio’s
sports talk KSPN to talk KTLK, while the *
Anaheim Ducks migrate from BCA's sports
talk XPRS to LAA 1's talk KMXE.

P MOVERS & SHAKERS
Chris Forgy, most recently director of sales
for Saga Communications, has been
appointed VPYGM of Radio One’s Cleveland
cluster. He now oversees urban WENZ,
gospel WIMO-AM, talk WERE-AM and
urban AC WZAK . . . XM Satellite Radio
debuts a 24-hour sports/talk channel
featuring hosts Dale Earnhardt Jr., Jimmie
Johnson, Cal Ripken Jr., coach Mike
Krzyzewski, James Carville and Luke
Russert. XM Sports Nation will also include
programming by Sporting News Radio, and
hosts Tim Brando, Tony Bruno and Troy
Aikman . . . CBS Radio’s triple A
WXRT/Chicago moves Frank E. Lee to the )
p.m.-5 p.m. slot as Jason Thomas joins in
the S p.m.-9 p.m. shift and longtime ‘XRT
personality Bobby Skafish exits. Thomas
previously worked at CBS sisters
KZON/Phoenix and KITS/San Francisco.

-| 'Radio N&W&ACTM:J—

HD Radio Seminar To Kick
Off NAB Radio Show

“HD Radio: Al the Basics and More”
will kick off the 2006 NAB Radio
Show, set for Sept. 19 at the Hilton
Anatole Hotel in Dallas. Hosted by
Broadcast Electronics, the session

opportunities and challenges that
arise during and after the conversion
process to HOD radio. For more
details, visit nabradioshow.com.

BENMETT: KEVIN MAZUSAWIREIMAGE COM
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Weaver Rises To
Senior VP At Atlantic

Lava Reconds senior VP of strategic marketing and soundtracks
Kevin Weaver has been promaoted to senior VP of Adantic, tasked

with overseeing the placement of Atkantic-aftiliated music

L as well as helping develop sound-
track projects. strategic alliances. liceusing opportunitics and marketing initiatives. Based
at the label’s Los Angeles office. he will repore to chairman/CEO Craig Kallnan and
president Julic Greenwald. Weaver lunched his carcer in 1994 at Adantic as coordina-
tor of AQR and multimedia, He moved w0 Lava in 1995 and spearheaded the
development of soundtrack projects., then went to Tonmy Boy Music the following wear
s executive in charge of A&R and soundtracks. After consulting tor Lava, Weaver
retunied to the label in a tull-time capaciey in 1999 as director of A&R and soundtracks.
was promoted to senior director and then VI2 He asumed his most recent post in 2003

NUMBER CRUNCH

80 395

Still Crooning After MILLION

All These Years g B
ntravision’s Sale
3, .
Tony Bennett turned 80 Aug. 3, Price In Dallas

putting him in numerical

synchronicity with Liberrman Broadcasting is paying
WLTW/New York's Entravision to get out of Dallas
eighth One Night and leave behind its five radio
With Lite event stations: KTCY-FM, KZZA-FM.
The singer will KZMP-FM, KZMP-AM and the
headline the Clear '  recently acquired KBOC-FM.
Channel AC’s annual Chairman/CEQ Walter Ulloa says
show Sept. 26 at the Theatre at Entravision Is “maximizing the
Madison Square Garden. value of our assets.”

into film, TV and videogame

McDonald’s Super-
Sizes Its Time Buy

The home of the golden arches
placed more radio spots during
the period of July 3}-Aug. 6
than any other fast food
restaurant in North America,
Media Monitors says. Mickey
D’s outspent Wendy’s (No. 2).
Subway (3), Taco Bell (4) and
Burger King (5).

=

i
-

Can Ya Digit ?

4

Q2 Results: Univision, Clear Channel Up; Citadel, Radio One, CBS Down
Univision investors got a kick out of the mega-media company’s Q2 results as World Cup
soccer brought in big auds and The S hel broadk had net
income of $107.4 million, up from $36 million a year ago. Revenue jumped to $634 million
from $508.5 million. Texas-sized Clear Channel says its radio revenue jumped to $983.5
million, 6% over last year's results, sparked by an i in local and | advertising
sales in such 0 as services, and retail. The company credits its “Less
Is More” campaign, rate increases and more airtime sold. CEO Mark Mays says: “We are

full haping our pany to on the ch in the global media.
market.” Citadel pointed to a non-cash asset impairment expense of $149.8 million for its
severe Q2 dip—a net loss of $74.8 million. But there was good news for shareholders:
Citadel's board of di declared a quarterly dividend of 18 cents per share payable
Oct. 20. Urban operator Radio One reported net income fell to $8.1 million, or 59%, to 8
cents per share, down from $19.8 million, or 19 cents per share. President/CEO Alfred
Liggins offered a straightforward “This quarter was pretty disappointing.” Though the
company is thinking of selling some “non-strategic assets,” Liggins told analysts interest
has been “tepid.* CBS Corp. made money in Q2 but its radio division, still hobbled by
Howard Stern’s departure to Sirius Satellite Radio and a lackluster advertising
environment, reported an 8% drop in revenue. —Jeffrey Yorke

THERE’'S MUCH
www.americanradiohistorv.com

Web...

Clear Channel Lobbying
For Rules Change

Ameri
even bigger and 1s leaning on the HCC o
make it happen. Clear Chamael has been
lobiwing FCC chicttains and their stk w
allow companics to expand holdings in the
Langest US, markets. Wond is Clear Channel
s comsidering a tormul petition wath the
1CC 1o rise the

cas largest radio group wants 1o get

aps on the number of
SRtONS 4 company can own in big nuarkets,
The jockevimg ocenns against the backdrop
of the commisions fint review of it
broadeast osvnenhip rules in three wan. A
group of 84 House members (all but one
are Democrats) urged  chaimnan Kevin
Martin to “get at right this time™ by

scheduling town hall mectings and disclos-
g all proposed rule changes to the public.
Keep up with the Litest developnients in this
unfolding story at RadiomdR ecords.com.

NAB Vs. Satcasters,
The Sequel

For several weeks there lave been reports
of radio listenens in cars suddenly picking
up unwanted sateflite radio transmissions,
the cawse of which has been traced 1o
faulty FM modulatons from other nearby
motorists that dont comply with FCC
Several  of  the

modulatons have subsequently been pulled

regulations. affected
trom retail shelves until design corrections
<an be made. Both XM and Sirius in their
recent financial. resudes filings ackaowl-
wdged the prablems, which they say they
are working to nesolve. Meanwhile, the
NAB is pressuring the FCC to halt the dis-
tribution of “wtellite radio deviee™ that
can cause unwanted interference on the

FM dial.

Emmis Shares Plunge
After Smulyan Backs Out

Shans of Indianapolis-based Ennmis went
all on the Nasdag after
founder chairma/CEQ  Jetirey
Smulyan wld the company’s boand of
dirccton he would not pussue b wk

into a e

and

the company and taking Eninis priv.

MORE @ www.RadloandRecords.com

N\

MORE ONLINE: www.RadioandRecords.com
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‘ Daniel Powter’s BAD DAY
o makes it to 15 weeks at
No. 1 at AC, which ties it
for the 10th-longest run at
the top in chart history.
-\

FORMAT  Page  Title/Arist
CHR/TOP 40 onn\}s(uou&jy by

RHYTHMIC = 33 Me&u/

RAP 34 Shoulder Lean{

Yo

URBAN Shoulder Lean /

URBAN AC 3 Fly Like A Bird /
GOSPEL The Blessing Of Abraham /
CHRISTIAN AC 4 Mountaln Of God /
CHRISTIAN CHR 4 Ewmh-vtt;‘ You Ever Wanted /
CHRISTIAN ROCK 4 Breathe Into Me /
INSPO 4 Welcome Home /
COUNTRY 44 ":ﬂuvi Etj"g Througn Hell /
AC 4 Bad Dav 1

Powter

HOTAC & Black Horse & The Cherry Tree /

SMOOTH JAZZ What Does It Take /
ALTERNATIVE Miss Murder /
ACTIVE ROCK Animal | Have Become /

HERITAGE ROCK
TRIPLE A

AMERICANA 66 Amﬂlur} V.AHu-\drtd Highways /

LATIN SONGS © Labios (Ompanldos 1

fana
REGIONAL MEXICAN 62 ':a: e:l:z[);-! Sol /

LATINPOP 63  Labios Compartidos /
Mana

Nos Es Una Novela /

LATIN TROPICAL =] “fihi tra fogtls
LATIN RHYTHM £ Down/

Ralom & Ken-Y

Atter a two-week =
respite, Mariah Carey’s f
FLY LIKE A BIRD y ’
returns to No. | for a -
third frame at Urban AC. 1 = ‘\\

Racko ared Recorch 1 puisiuned by, extpt the weed. of Det embes 75, Subcriotions are avaslabie bor §175.00 pev
e (s apol able saes 1as i the Uretedd Statex. $330.00 i1 Carada and Mo, and $495. 00 oversears LLS. furs
ordy trom R R s ., PO Bon 16555, Nerth olbro, Cabres 615 G338 Al o
ciude Retunds are provated

e RER

bl st AN letters

therrlore be ned 1o this pusposa, Letters may be edted lon 3pe sl Lty and moy ppear i the sectrons

versiom of RAR. The witer suusrws. ol Cabebty regardine the content of the lettes and s publkateon in RER.
It wethont ¢

©Radio & Revords, I, 2006
Seed hanges to RER, PO Bos 16555, Cablorras 615 9338

A PUBLICATION OF B‘"b.or‘ INFORMATION GROUP

‘Radio has

been the
M‘ th‘..ﬁ."""o‘u’f“ the
8 ing,

sky is fa
FEATURES we suck

20 WEATHERLY'S WARRIORS * :I:)t:lt"i':'cil:ﬁ“:k

Revered PD explains how KROQ |
still rules the roost. [ we're this

24 ROCK BOTTOM bad.” ...

Has radio’s economy seen the worst?

26 STREAM WEAVER
Navigating the tangled Web
of Internet streams.

DEPARTMENTS

NEWS/TALK/SPORTS
Krystal Fernandez has got game.

12 BY THE NUMBERS
Meet Pittsburgh, market No. 23.
Also, the week in transactions and
digital downloads.

MANAGEMENT/ = 5
MARKETING/SALES Christian
Legal advice on keeping the FCC off Country
your back for station contesting. AC/Hot AC

: Smooth Jazz
STREET TALK Rock
Kevin Carter’s comedic celebration of Triple A
the week in radio. [ Latin
BIC SHOTS | National Airplay
R&R Triple A Summit rocks Colorado.

PUBLISHER'S PROFILE:

MIKE DUNGAN

He came from rock, fell in love with
country and now captains one of the
hottest labels in Nashville.

p Click on BigChampagne.
Ratings » Click on

Charts
Headlines
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PUBLISHER'S LETTER

o

Welcome to the ﬁew R&R

A New
Beginning

Erica Farber

ou are reading the first issue of the

new R&R! B As you probably

know Radio & Records was

recently purchased by VNU, parent

company of Billboard Radio

Monitor. Since the announcement
of the sale a mere four weeks ago, a lot has hap-
pened. Billboard Radio Monitor has been retired and this week we launch a
new R&R. 8 The staffs of both publications have been working hand-in-hand
preparing for this week’s launch and we hope you like what you see. We have
tried to maximize the strengths of both publications. @ The new R&R has
evolved into a four-color magazine format. Leading off each issue will be the
week's top news stories, in-depth feature articles, Street Talk, radio transaction
updates and many other regular features. Our individual format editors will con-
tinue to provide format-specific columns and our charts are now populated with
Niclsen BDS data. ® One of the strengths of R&R is that we have always given
a voice to radio and provided stations with a way to communicate their sup-
port for new music. For the record, 1 want to clarify any confusion that may
exist on this subject. R&R wants and expects stations to continue to declare
their adds and playlists at rradds.com and rrindicator.com. 1 thank you in
advance for your continued cooperation in this important industry service. ®
While our packaging has changed. what continues to remain the same is our
dedication and promise that we will continue to provide you with the most
current and reliable news and information about your business. Thank you for
vour continued support throughout the years and thank you for allowing us to
be your No. | destination for the most accurate and fair news. B8 This first issuc
launches an evolution for the new R&R. Please let us know what you think—
believe me, we are listening.

P.S.:wm-u-.srmmmmmnmmmws«dhmnu;

& doocmd ds.com. include name, title, address and phone number for verification. Letters
should be concise and may be edited. All submissions published shall become the sole property of R&R,
which shall own the copyright in whole or part, for publication.

Customaer Sservice. Have a question about your sul d in sub
a new subscription customer service
number: 800-562-2706. And don't forget...

9? RER has

THERE’'S MUCH MORE @ www.RadioandRecords.com

THERES MUCKH uORE ONUNE: www.RadioandRecords.com

‘While our

ﬂackaging

changed,
what
continues to
remain the
same is our
dedication
and promise
that we will
contiﬁue to
provide you
with the
most current
and reliable
news and
information
about your
busmess.

www.americanradiohistarv.com

e New R&R

The new, pl 0 in your
hands combines ﬁ\e best elmlents of Radio &
Records and Billboard Radio Monitor to deliver the
ultimate source for radio decision-makers to better
manage their businesses and careers.

# News Focuss Analysis of the week’s most
important news stories—and how they will con-
tinue to unfold.

@ Formats: Timely, relevant columns from
acknowledged format experts.

@ Management/Marketing Sales: Critical intel-
ligence for the corner office and the nonpro-
gramming side of the building.

B Street Talk: Kevin Carter's comedic celebration of
the bits, skits, stunts and moves that show why
radio is the ite of the busi

M Features: Hard-hitting investigative exposés on the
trends reshaping the radio and record industries.

" B Publisher’s Profile: Your passport to the

philosophies and stories of the industry’s top
leaders.

B By The Numbers: Market Snapshot,
Transactions, Music Downloads

@ Big Shots: Radio in pictures—from schmooze
shots to topical promotions.

# The Spin: R&R's chart managers take you
behind the bullets.

@ Charts: A road map to the hits in more than 30
formats, powered by Nielsen BDS. Color coded,
for easy acess.

@ The Back Pages: The biggest hits from the
biggest formats—at a glance.
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Keynote Address
Thursday. Sept. 21
10:30 am — 11:45 am
K

BMO Capital Markets
Keynote

Tell R
to'M N

Panelist

be

Ken Schmidt
t

Expert

Former Hariey

v Exe:

Arianna
Huffington

Co-host of public

radio's Left. Right
& Center

HuffingtonPost.com

Bill Taylor
Founding Editor
Fast Company
Co-author

Mavericks at Work

AD
RSI-IOW

ve

State of the Industry

Address
David Rehr
President & CEO
¥ NAB

| o)

Extreme Thinkers
Super Session
Friday. Sept. 22

10:30 am — |1:45 am

Moderator

Scott Kirsner
Contributing

] ‘ | Writer for
s ‘ Fast Company &

Wired magazines

10 RR

NAB Marconi Radio
Awards Reception,
Dinner & Show
Thursday. Sept 21
6

MARCONI
AWARD

redefining
viped

Host

Entertainment provided
by broadcasters band,
The Formats. Led by:

Steve Cropper

September 20 -22,2006
Hilton Anatole Hotel

Dallas, Texas

www.americanradiohistorv.com
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NEWS / TALK / SPORTS

==
-

A passion for sports drives radio host

Krystal’s

Got Game

Al Peterson

n the world of professional sports journalism, women are not the
. rarity they were a decade ago. But they are still a minority on radio

W\ o

with few female role models.

N
\

7/ R&R: How did you get started in sports rdio?
;/‘,:"/ KF: [ imterned for the Los Angeles Dodgers
7 organization and the LA, Clippers. From that |

ended up getting an intern job at XTRA, where
I was eventually hired v a2 producer for the
morning show.

1 really wanted to be on the air, o every night

and TV, where male reporters and hosts vastly outnumber women
on the job. @ A notable standout is Fox Sports Radios Krystal
Fernandez. Currently sports anchor on the daily “Fox Game Time
Live” with Andrew Siciliano, Fernandez joined the network in 2004,
following stints as a reporter and producer at Clear Channel's XTRA-AM/San
Dicgo. Previously, she was a reporter and on-air host at Sandusky’s KLSX and
Clear Chamnels KXTA, both in Los Angeles. @ R&R  connected with
Fernandez to learn what kindled her passion for all things sports in a business

| would leave an aircheck for the PD. Bill Pugh,
who kept encouraging me. He gave me my first
shot on radio,and 1 really caught the bug from thae.

After about four years there | was offered a posi-
tion at KXTA. for which | did a lot of trawling to
cover sporting events all over the country. From
there | moved over o KLSX, where | did daily

‘If there’s

a

would offer,
it would be

sports reports and co-hosted a weekend talk show.

1 then got a call from (Fox Sports Radio VIP/GM)
Andrew Ashwood, who offered mie a position as
morning sports axchor and that ked to nry current
job with Andrew Siciliana, 1 do the radio show
every day and Fox TV on the weekends.

R&R: So you're keeping yourself busy?

KF: Are you kidding me? I have absolutely no
social life. I work seven days a week, but 1 love
every minute of it.

R&R: Where did you get your passion for spores?
KF: | have four brothers, all older than me, so 1
really had no choice. | was always around baschall
and football, so it came maturally to me. | have
always loved sports and was kind of a tomboy
groaving up. | still am—1 just try to look more like
a girl now. -

R&R: Do you lowe or hate that [Fox| promotional
poster of you in the tootball jersey?

KF: Honestly, when we went to do that photo
shoot, | was really self-conscious about showing my
stomach, even though its nothing compared to
what a lot of people do. | was so embarrased and
worried that | was showing too mich, bue | had
a great photographer. and we had a lot of fun with
it. In the end | think it turned out fine. | like it

R&R: Docs being an attractive woman work for
or against you when it comes to your profession?
KF: It detinitely works both ways. When 'm out
there on the field the athletes are used to secing
a lot of guys. so | do get their ateention, At other
times it can work against me because someone
migght not take me as seriously if they don’t know
me. But I've been around for so long that I'm
pretey much just one of the guys now, especially
in the LA, sports scene.

Anather thing to remember is that | started on
radio, and olviously. radio isnt about what you

Continued on page 10

LLUSTRATION: KUN-SUNG CHUMNG

Where Are You Getting, Your New ¥,
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THERE'S MUCH MORE @ www.RadioandRecords.com
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of talk radio in:

KLIF
WEST
KFNG-FM
KEX

KCMDO
and there’s more o come!
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NEWS / TALK / SPORTS

Continued from poge 8

look like. Nobody sees mie on the radios they just hear my
voice and my personality, and they know what I'm about,
that I'm somebody who loves sports. -

That's helped me in the long run because F'm not just
a face they've seen on TV, On television people can look
at you and judge you physically, but by being on the radio
for so many vears. Fve proven that | bring a lot more to
the table than just what | look like.

1 don't worry about it. | know what I'm doing, and 1
just do my job.

R&R: Who has inspired you or influenced your carver?

KF: Definitely Bill Pugh, who, as | said carlier, gave me
my first real shot at being on the radio. The best thing
about Bill is that he really made me work hard for it, and
in the end that made me appreciate it so much more. 1
had to do it all and'learn how it all worked behind the
scenes before he ever gave me a shot at being on the air.

Since | came to work here at Fox Sports
Radio, Andrew Ashwood has been so supportive and
amazing to work with. He's challenged me and helped me
grow on the air as a personality and to become better at
everything | do.

R&R: You've not had many female role models in sports
to look up to, have you?

KF: No, not many, but one 1 have always admined is Jeanme
Zelasko. She worked at XTRA before 1 went there, and
1 had listened to her for years. Wacching her career, she is
the one woman in this business I've always been
impressed by. She is definitely a role model.

R&R: Any memorable interview moments that stand out
for you?

KF: Tiger Woods was very exciting. It was the first time |
was ever nervous about an interview. I'd never done much
with golf, and this was the biggest guy in the game. The
first thing I did was accidentally hic him in the face with
my mic, then | tripped and almost pulled him down the
stairs. Despite that, he was really greae.

Fernandez is flanked by Fox Sports Radio host Sean Farnham, left,
and BMX Park and Dirt competitor Steve McCann.

‘On television people
can look at you and
i;ldge you physically, but
y being on the radio for
s0 many years, |'ve
proven that | bring a lot
more to the table than
just what | look like.’
—Krystal Fernandez

R&R: Any big fish who got away?

KF: Barry Bonds turned me down, but he was pretty cool
about it. I've been lucky so far and have been able w inter-
view pretty much anyone I've wanted to get.

R&R: Does your passion for sports carry ower into your
personal life?
KF: Absolutely. | love to play bascball—not sofiball. base-
ball. My brothers all play in leagues now, and | love to go
out and play with them. I play thind base—I have a good
arm—and [ really have a passion for the game.

1 tove all the mind games in baschall, how you have to
study the other players, cte. Its a greac game, and 1 lowe to
play it whenever | can.

R&R: Any advice for young wonicn aspiring to a carcer
in sports broadcasting?

KF: It a long, hard road. although I chink its opened up
a bit more for women today than when [ started ouc. If
it’s your passion and something you really love, you should
absolutely go for it.

I'd recommend you intern at your local radio or TV
station, even if it’s only for one day a week. Get your foot
in the door because you will learn so much more about
the business from being hands-on than you ever will
from classes.

Classes are great, but being in the tield and learning how
this business operates can't be done in a clasroom. If
there's any advice 1 would offer, it would be to get out
there and do whatever it takes to get that hands-on expe-
rience, because you will never regret it :

“No other syndicated show we work with
works harder to help us make money.”

RECENTLY ADDED
Albuquerque. NM
1 Chattanooga. TN
A Sioux City. 1A
Maui. HI

“Moneyv Pit is a fast-paced, informative
I
show and a great program for

NOW HEARD ON OVE
PIT 175 smnonsgﬁ'

HOME IMPROVEMENT RADIO SHOW

MO T Minute Feat 1 § t

THERE'S MUCH MORE @ www.RadloandRecords.com
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our sales staft as well. ™

IPLETE HOW-TO-MAKE-REVENUE
“AFFILIATE TOOL KIT” READY!

24,7 LIVE Consumer Help-line
oy - CFTF

dow info.rd

Service

Affilrate Relations - Call Skip ot 888-263-1050
www MONEYPIT.com backdoor
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If You've Got The Right Stuff,
Irwin Pollack Wants
YOU

s.pmnbuu
FIRSTR174THINGS)Y I!IEEL.

1. New ways 10 sel the buyer who only thinks rate, rale. rae. O 9. Avoiding the 9 biggest sales mess-ups.
7 2. How 10 9ol at rates higher than your competitors. [ 10. What rate grinders won't iell you.
3. Advertiser retention - siopping the churn! [0 11. Whnat never 10 say about 25-54 — never!
4. How 10 instantly tell if a client is honest - it's ike a buili-in BS meler. (0 12. Non-traditional revenue — beyond the basics.
(] 5. How 10 become the go-1o-guy in your market (doing this makes you more popular and 13. Determine the besi-quaiified advertisers and avoid time wasters.
makes you a local celebrity that everybody knows by name)! [0 14. How to show prospects and advertisers you are a “must” buy.
8. mmmmmummhmmmm 018, mmmlmmmmmmm
seft as potential clents. 16. Event ing and that work any . These work in cities
7. Writing effective and compeliing proposals, copy. and e-mails. uWo’manhm North Dakota (population 10,000) or other
8. Fact: 90% of a negx 8 before the starts. small towns not even printed on maps!
How 10 take control of that 90%. 17. One-sheets that motivate prospects 1o buy your station.

Your Seminar Investment® 2 Ways to Register for the Seminar (“;s

Rate
$1,500 "ﬁ;ﬁ:_m":' $6,.300 BY PHONE: BY WEB:

Up 19 15 Attend for ene low rate! Rave = < =
(781) 237-1700 IrwinPollackConsulting.com/
Table g 7 $225 L/X?m

per person BootCamp
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BY THE NUMBERS

d By Susan Visakowitz and Jeffrey Yorke

RADIO & RECORDS. 2
What Radio Don’t .
EDITORIAL
e o Know, Downloaders
e ™ S
. Understand
Sonter Eiior (Newn foch Edbur)  Ales Vibodn
e CHART coa'a:émm BY WEEK ENDING RXLY 30,2006
Aot AL Edtar ) (hnark Layler
Mh:'.:': Pitsburgh is a steel town, bue local PDs may want to get the lead out in
Al Prtersom o Ovign Commuitant g Drsigrs oc. paying attention to what fans online are craving. Radio loves sougs by the
ul (a-u.-:;m e o ladies. as the top three most-played tracks on CHR/top 40 are Nelly
. - RO Furtados “Promiscuous,” Cassies “Me & U™ and che Pussycat Dolk’
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Legal advice on keeping the FCC off your back for station promotions

Common Sense
ontesting

Mike Boyle

he Communications Act of 1934 is hardly as engaging as “The DaVinci Code.”
Still, Section 508 about statutory provisions for contests is essential summer
beach reading for all programmers. @ More than ever, station contests and pro-
motions must be run within the bounds of FCC rules and regulations. It is clear
from the Eliot Spitzer probes that people are paying attention to the radio and
record industries. When they think they’re being deceived, they’ll bite back . . .
and hard. ® Case in point: After a disgruntled listener brought it to the FCC's attention, the
commissioners on July 20 issued a Notice of Apparent Liability to NextMedia classic rock
WYAV/Myrtle Beach, S.C., in the amount of $4,000 for violating commiission rules requir-
ing a broadcast licensee to “fully and accurately disclose the material terms of a contest . . .

and conduct the contest substantially as announced or advertised.”

WYAV's troubles stennmed from a May 2004 Big Week
promotion where it was giving away a $35.000 motorcy-
cle. Those registered as qualitiers ta win the bike were told
to show up at or before 7 pam. on May 15, 2004, at a sta-
tion concert event to exchange a certificate for a key that
might start the motorcycle.

The station claims it was told by the Myrtle Beach
Rescue Squad that due to contractual obligations with
one of the bands the drawing for the motor-
cycle could not ke place as planned. so the
station started handing out keys at 6:20 pn.,
obviously leaving out qualifiers who thoughe
they had intil 7 pam. to arrive for the drawing,

“The stations think they can make rules for
contests and if they need to adjust them they
says attorney Raymond Quianzon of
Ardington, Va-based Fletcher, Heald &
Hildreth. “The problem that arises is once you've started
adwvertising rules and you're a broadeast stacion, you really
have to stick with the rules.”

Quianzon, whose firm works mostly with small and
midsize broadeasters, adds, *The onus is on the station
to know that everything that they're offering in their
contest is actually something they can give away. There
are several contests from about 10-15 years ago where
stations paired up with local car dealers who said,"We'll
give you a onc-year lease. but then ewo months later the
auto dealership was sold and the new dealership didn't
honor the lease, and the station got in trouble with the
FCC for ie”

Joe Bevilacqua, Clear Chaimel VP of programming for
its Denver cluster, explains the company’s contest proce-
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Bevizoque

dure. It starts with the obvious.” he says. “How will the
audience perecive it? Will they like ie? Is it going to be
fun to play? Whats the prize?”

From there, Bevilacqua says the concept is passed
through legal to ensure it does not violate the prize/
chance/e rules. Ulti ly, the w 3
asked to sign papers with their tax identitication numbers
so they are properly filed with the government.

“We abso post rules on the Web site and imake
a copy of them available at the frone desk,”
Bevilacqua adds. “That abo goes for any national
contesting that we do within our tormars.”

Bevilacqua's No. 1 rule for contests and pro-
motions remains: Do not deceive the listener.
Disclose everything that you do.

Beyond that, Buzz Casey, former OM/PD off
Clear Channel’s rock WKLS and aleernative
WBZY/Adanta, says. " Always give yourself a way out,an
exit plan. so to speak.”

He suggests that stations should work in a disclaimer to
the rules that they can post on a Web site and air on the
station. If things go awry, such as an inexpected torren-
tial downpour at drawing time, the station needs termi-
nology that gives it a way out if need be. He stresses that
everyone needs an attorney for this purpose.

“Broadcasters try to do the right thing when they real-
ize they've made a mistake,” Quianzon says. “I've seen
broadcasters give away extra cars, but that still doesn’t
make the FCC happy.”

Keep the FCC happy. Grab a copy of Section 508 of
the Commumications Act of 1934 (as amended by the
Telecom Act of 1996) and head for the beach.

™S are
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Great Moments
In Syndication
® it's a veritable Tesh-
A-Palooza™ in Chicago,
as “The John Tesh
Radio Show” is ready to
debut on two
NextMedia AC stations:
WSSR (Star 96.7), as
of Aug. 7, and WZSR
(Star 105.5), effective
Aug. 14, The show will
run Sunday through
Friday from 7 p.m. to
midnight. Meanwhile,
the Tesh Steamvoller of
Love Tour ‘06 also
stops in Vegas, baby,
where his show takes
over nights at Summit
Media’s adult standards
KJUL (the Jewel 104.7}
Monday through
Saturday from 7 p.m. to
midnight. Nothing
washes down your
$5.99 all-you-can-eat
prime rib buffet like a
little Tesh, Vegas-style.
@ Premiere’s syndicated
“Steve Harvey Moming
Show" picks up another
new affiliate, Archway’s
rhythmic KHTE/Little
Rock, Ark.

|_abel Love

B Danny Goldberg (pictured) is back on the
music side of the business with the formation of
Gold Village Entertainment. Goldberg will be
president of the New York-based company,
which will be involved in all aspects of the music
business beginning with personal management.
Most recently, Goldberg was CEO of Air America  \
Radio, where he remains vice chairman. Prior to

that, he was president of Atlantic Records, chairman
of Warner Bros. Records. president of Mercury
Records and chairman of Artemis Records.
B Former Cumulus alternative WNNX
(99X)/Atlanta MD Jay Harren has landed
at Columbia Records as an A&R
manager. The cool part is, he’ll remain in
Atlanta but will work the entire planet.

The Programming Dept.

@ As we correctly predicted, Tom Calococci has
resigned as PD of Radio One’s urban AC KKBT
(the Beat)Los Angeles. Stay tuned as he's expect-
ed to announce his new gig shortly. Calococci
joined the Beat in 2005, transferring from rhyth-
mic sister KBXX/Houston.

& APD/éfternoon jock DU Boogie is upped to PO of
Sheridan’s urban WAMO-FM/Pittsburgh. His sweet
promotion takes some of the load off Sheridan director
of urban programming Ron Atkins, who's been cover-
ing PD duties for the past year.

8 Fun with stripes at XHTZ (290)/San Diego, as PD
Rick Thomas gets crazy and promotes night jock Tre
to APD, while programming assistant Kat

SanAnders is d music i

@ Former Renda CHR KHTT/Tuisa, Okla., MD/night
jock Aaron “Cheddar™ Tyler, aka Colby Huff,
returns to Clear Channel’s CHR KSLZ (Z107.7)/St.
Louis as the new local prod of the syndk d

8 Clear Channel’s alternative KTEG (104.7 the
Edge)/Albiquergue, N.M., midday jock Jamie Frye
crosses the hall to AC sister KPEK (100.3 the
Peak) as MD/afternoon dude, replacing Deeya
McClurkin. Edge weekender Chris Randour moves
into middays.

8 Crystal Presley (no relation to Elvis) makes the
h journey north from the PD/imidday chair

“MJ Morning Show.” He’ll also do weekends while
chasing some voice-tracking work. Tyler did week-
ends at Z before his Tulsa gig. Find Sefior Cheese
at 618-319-3333 or colby@colbyhuff.com.

at Styles’ AC WVVE (Wave 100.1/Panama City, Fla..
to MD/middays duty at Mid-Atlantic’s hot AC WBQB
(B101.5)/Fredericksburg, Va. She replaces Lisa
Parker, who left in June for crosstown Free Lance-
Star’s classic rock WWUZ.

YOU NEED!

= The leading management daily fax

- Radio’s Premiere Website

= The Industry’s Newspaper with the
largest help wanted section

LASSIFIED ADVERTISING ““Contact KAREN MUMAW at kmu
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Quick Hits

B Speaking of Air America Radio, COO Carl
Ginsbury is leaving 1o pursue other professional
opportumitics. No word yet on who will
suceeed him.

8 There’s been a major lineup shake-up at Clear

partner Greg Lazor, aka Lazor-Man,
is leaving radio and moving to the
Washington, D.C., arca for a “real
Job” Until a new show is hired, PD
Chad Ruter will dide up from after-
noons and cower mornings with
hostess Romiah.

Chamnel's CHR WIHT (Hot 99-5)/ Washingt
D.C.. most notable of which is the exit of a 20-
year market mainstay: afiernoon talent/MBD Albie
Dee (pictured) who had been with Hot since
February 1997, Ako ont: midday personaliey KT
Harris, a seven-yvar station swt. New to middays:
Vibegred, who gets the bump up from late-nights.
New o afternoons/APD duty is Mick Lee,
inbound from nights at Clear Channels CHR
WKKF/Albany. N.Y.. followed by new night jock
Grooves, who makes the mega-leap in market size
from the relatively modest confines of Cumulus’
rhythmic WLTO (Hot 102)/Lexington, Ky, Off-
air, progranming coordinator Gillian “Raven™
Sussnan adds M1 stripes.

8 Phoenix market vet Ruben S, best-known as
half of the former Kid & Ruben morning show
on Clear Channel's thythimic KZZP, has resur-
faced in aficrnoons on Sun City’s Latin pop
KVIB/Phocnix, effective Aug. 21. He displaces
MG (ex-KKFR), who segues to mornings as host
of "MG's Morning Madhouse.”

B Steve Weed (not the Sacramento guy) will soon
Jjoin the Mile-High Club: The ABC Radio hot
AC WDVD/Detroit late-night dude is due to
crash in afternoons at Entercom’s hot AC KALC
(Alice 105.9)/Denver, where he'll join up with
existing afternoon driver Slacker and replace the
recently departed Bo Reynolds.

& After more than 10 years and 26 No. | rating
books as the hosts o™ The Magic Morning Show™
on Citadels CHR KKMG (989 Magic FM)/
Colerado Springs, Colo.. it's the end of one road
and the beginning of a new one for C.K. & Lazor.
Longtime anchor C.K., aka Chris Knight, is mov-
ing down the hall to host mornings on Citadel's
new country KATC (Cat Country 95.1), while

. in 14 years chat a local morni

r".

B CBS Radios classic rocker WNCX/Cleweland
finally has a new morning show: Say howdy o
the clevery titled *“WNCX Morning Show™ fea-
wring Mud, Mihalik & Mike. It's the fint time
show has been

heard on the station.

B Radio One’s urban AC WQNC/Charlotee,
N.C.. picks up Jaye Delai for middays, replacing
Jewel Carter. Delai previously handled mornings
across the street at CBS Radio’s urban AC WBAV.
Abso joining WQNC is Nicki Hills, who will host
the nighdy sdow jams show, which was previowsly
unhosted. Hills most recendy did middays ac
Cumulus’ urban WMNX/Wilmington, N.C.

B Mike Reewes left the morning show at Clear
Channel’s hot AC WMTX (Mix 100.7)/Tampa,
Fla.—he’s crossing the street to afternoons at CBS

In a move that shocked and amazed, well, no
one really since we ruined the big surprise last
week, Sam Syl (pictured) has officially been
unveiled as the new morning anchor at Clear
Channel’s urban WUSL (Power 99)/Philadelphia.
Mr. Sylk most recently spent four years doing
afternoons at Clear Channel‘s urban sister
WGCI/Chicago. Power 99's morning slot has
been vacant since the syndicated Star & Buc
Wild show went buh-bye. Rounding out “The
Sam Sylk Morning Show” is Erica Kane, former
afternoon co-host on Radio One’s urban WERQ
(92Q)/Baltimore, as well as a familiar name to
Power 99 listeners: Q Deezy, a member of
Power 99's Dream Team morning show from
2000 to 2004 and current host of the station’s
hip-hop specialty feature, “The Come Up Show.”
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Albie Dee

Radio’s oldics WRBQ (Q103).

B Jeff Shamrock leaves ABC Radio’s
hot AC WRQX (Mix 107.3)/
Washingron, .C.. afier three years as
executive producer of “The Jack
Diamond Morning Show.”

B Dave Mazur is the new nighe jock at Clear
Channels CHR/top 40 WVKS/ Toledo. Ohio,
inbound from nights at Connoiseur's CHR
WRTS (Star 104)/Eric, Pa. He replaces Kramer,
aka Brian “Munchic™ Donovan, now MI/afier-
noon jock at Clear Channels CHR WKSS/
Hartford, C

B We told you that “Java Joel” Murphy audi-
tioned to do nights at Clear Channels CHR
WAKS  (Kiss  96.5)/Clevcland—PD  Bo
Matthews  was apparently  so  suckered, er,
impressed with Java’s performance that he will
officially welcome him aboard permanently. The
caffeinated Murphy, last seen at Clear Channel's
CHR  sister WKSC/Chicago. is already a
known quantity in Cleveland (home of R&R
‘03Y), having voice-tracked nights at Kiss from
2003 to 2004,

And Finally . ..
For reasons still unchear,
Clear Channet’s CHR
KHS-FM/Los Angeles
night stud JoJo “On the
Radio” Wright
(pictured) has been
inked to co-host the red
carpet preshow
festivities for Fox's
2006 Teen Choice
Awards with Fox's
yummy Jillian Barberie
(oops, was that our
outside voice?) on Aug.
20. Here now, Mr, JoJo
himself with this timely
query for ST: “H I'm
standing next to Jilian's
cleavage, do you think
anyone will notice I'm
there?” The preshow
M!’,w
begins at
730 p.m.
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BIG SHOTS

Compiled by Susan Visakowitz
SVisakowitz@RadlcandRecords.com

R&R Triple A Summit
Rocks Colorado

ant to know who'll be topping tomorrow’s Triple A chart
and later crossing over to other formats? For the 14th
year, finding the answer has involved a summer sojourn

to Boulder, Colo. At the annual R&R Triple A Summit, held Aug.

2-5, much of the action was onstage, with more than 30 acts per-
forming including Augustana, Edie Brickell & New Bohemians,
Shawn Colvin, Matt Costa, Feist, Gran Bel Fisher, David Ford,
Donavon Frankenreiter, Michael Franti, Jackie Greene, the
Indigo Girls, Keane, Justin King, Greg Laswell, Amos Lee, Eric
Lindell, Los Lobos, Eliott Morris, Paolo Nutini, Madeleine
Peyroux, Landon Pigg, Grace Potter, Joshua Radin, Corinne
Bailey Rae, Robert Randolph, Josh Ritter, Ryan Shaw, Jonah
Smith, Mindy Smith, Todd Snider, Sandi Thom and Pete Yorn.

1. Los Lokeos brought the house down during
its headline performance at the Fox Theatre.

2. Donavon Frankanreiter took the
grooves of the ‘70s and gave them a modem
spin during his performance at the Fox.

3. Keane biew us away during its headline
performance at the Fox.

4&. Madeleine Peyroux’s mixture of older
and newer styles resonated well with the
Boulder audience at the Fox.

S. Pete Yorn gave us an intimate late-night
Club R&R performance at the St. Julien Hotel.

6. Everyone in attendance agreed that
Corinne Balley Rae has a long and
successful career ahead of her.

7. Grace Potter & the Nocturnals were one | |
of the big showcase buzz bands this year.

8. Amos Lee may be soft-spoken, but his
songs have a powerful message.

Hey, big shot! E-mail high-resolution photos
from your promotions, Sppearances, promo |
tours and other radio and record industry
events to L tz{@Radk BCOrg J
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He came from rock, fell in love with country and
now captains one of the hottest labels in Nashville

Mike
Dungan

By Erica Farber

ike Dungan is not only one of the most well-liked executives in Nashville,
he’s also one of the most successful. When he took the job as

president/CEQO at Capitol Records

Getting into the b “I was very K

at the young age of 16 to be given a job taking
out the trash in the record department of a store
in Cincinnati, Ohio, called Swallen’s. It was a
unique cnvironment . . . kind of like Wal-Mart is
soday, only with all high-end suff in a very low-
department in their stores. All these wild hippies
ran it, and | was this kid thrown right into i. |
was hooked.

*“1 went to college and got a couple of degrees,
kept working in record stores on weekends and
got a call one day and was offcred a2 promotion
job. | did rock promotion for cight years.”

Moving into country: *| went to work for BMG
Distribution and then went to work for Clive
IDavis] at Arista. Thas where | met Tim
DuBois, who was starting a brand-new country
division |of Arista]. The nusic he was working
on completcly turmed my head about country
music, and once my head got turned | realized
there was a lot about country music | liked, | just
didn’t know it.

“We became fast friends, and | helped him
with his projects from a distance. Then he got me
to move Nashville, jwhich] | did in 1990

AN N\

a "

of Capitol Ry ds Nashville:
“ImoffclupWhm('hvcwpmlmlmnof
Arista and Arista |Nashville] was folded into
RCA Label Group], | was basically out of work.

“1 had been discussing with people 2t EMI the
powibility of coming to run Capitol prior to that,
but was a littke itimidated by Garth Brooks and

THERE'S MUCH MORE @ www.RadicsndRecords.com

Nashville in 2000, however, Dungan

faced a formidable challenge as the label’s third chief in six years, B Since
then, he has propelled Keith Urban to A-lise star, breathed new life into Trace
Adkins’ floundering career, established Dierks Bentley as a future superstar,
landed Kenny Rogers a hit and introduced some promising new artists, most recently Eric Church.
8 So what’s next for Dungan? He hints here that Capitol may soon spawn a second label imprint.

his reputation |for] disposing of presidents he did
not like,

*“1 took the job, and it was mainly through Roy
Lott, who was the GM at Arista who had taken
over at EMI and Capitol in L.A. He introduced
me 0 Ken Berry. | interviewed with Ken, and the
rest was history.”

Bullding the company: “It was pretty much the
Iabel Garth buik. From a fiscal standpoint, ic per-
formed extremely well when Garth was playing
and extremely poorly when he was not. It was
totally dependent on Garth releases. My charge

was to keep Garth happy but to rebuild the bbel -

into a real label.
“When | came over there was 2 young kid

named Keith Urban who was making the most
incredible music and was the biggest star | had
ever seen, but the carcer wasn't really going very
well. And there was this big, crusty old redneck
named Trace Adkins whose carcer had Aour-
ished carly and then had really nosedived. A lot
of people advised me to drop Trace. [but| |
thought he was the most unique artist on the
roster and all it was going to take was to make
the right record.

“That's been a very gratifying expericnce to
put that carcer back on top. We just went dou-
ble-platioum  with  |Adkins' latest] regord
|"Songs About Mc")."

The label's mission: “First and foremost, we arc
radio-focused. We are not a label that goes out-
side the boundaries of what we think we can get
played on the radio. [However], we are abo] noc
afraid of cramming a square peg into a round
hole. As 2 matter of fact, we relish it.

“We try to be differemt, because we think
that's where the payoff i—not making music
that goes right down the middle of the road, but
music that's different and artists that are unique
in the marketplace.

“It has been our mission from the beginning
10 only surround oursclves with the best people
and be really tough on the music, and then work
a hard as we can. We've been fortunate that, for
the most part, all has fallen inco place.™

Long-range plans: “For the immediate future
We e going to stay . . . country-radio friendly. bue
we need to grow this. We're having a difficule time
doing it with onc imprint. Most of our competi-
tion s operating with multiple imprints. They can
throw different personalities in from ef radio on
a regular basis, and we've not had chat luxury.
*“I¢s dme for us to grow, and | would look for
0Me exp out of this op pretty soon.
When you think about it, theres not a lot of
expansion in our industry in any comer. I'm
excited to say we are on the verge of it

Blmduﬂuw"&ymgnowdunpdum

Roy's in Maui and
Skyline Chile in

Fevorite beverage:
Grey Goose vodka on
the rocks
Hobbies: “Are you
kidding me? | have no
life. | suppose
gardening is a hobby,
but | really have no fife,
so | have no hobbies.
My poor wife.”
E-mail address:
mike.dungen®

www.americanradiohistorv.com

good. H by, it is very difficuk to auditon tal-
mdﬂumlypod.loohpmhad‘cm
personality, shakes a nice hand, has a great voice
that certain amount of uniquencss that cvery
artist must bring to the marketplace. I¢s very dif-
ficuk to sit in 2 room that's loaded wich talent and
say, "Wow, you're great, but the problem is we
don' need another one of those. It hard, because
you wonder if they're going to walk away, sign
down the street and have succes”

The state of radio: “For the most part, they are
terrified and frozen in a state of samencss. They
look at shifting listencr habits, and they react by
shutting down. |It’s about] fewer offcrings of new
music, safer presentation Jand| everything tighdy
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controlled. I think theyre afraid to be exciting for
fear that some 43-year-old housewife somewhere
might wne out.

“A lot of my nadio friends are not cerribly
happy with their tiekd right now. 1ts not the busi-
ness they got into, That and the fact dhey've got
so nmch heaped on their plate that they really
can't focus on anything.

“1 look torward to HD radio showing us that
this can broaden a litde bie”

The state of the music industry: “There’s a ot of

the same problen
same record over and over again, and [ chink that
there are a lot of people territicd—because of the
economics of our business—to move into an

. We're guilty of making the

adventuresome direction.

“The record label side of things is going to
change dramatically. It's detinitely in Hux and
very difficult o predict, but one ching 1 am
fairly certain of'is the relationship between the
artist and the label [will change| ... Ther's
going to be more of an all-inclusive relationship.
Artists will probably drive the boat and will part-
ner with labels and other signiticant interested
parties to form entertainment companies where
everyone shares the same interest and everyone

shares in the revenue.”

Musical trends: “[ learned a long time ago not
to even try to [predict] that. The whole indus-
try—and certainly this format—{is| always at our
best when it's very broad. We were never better
than in 1994 when we had David Ball's
“Thinkin' Problem’ on one side and the
Tractons” ‘Baby  Likes to Rock It' on the
other. They were polar opposites, but we had
everything else in between filling the gaps.
Business was great. Revenues were high. Ticket
salts and record sales were phienomenal. We were
drawing all the attention of the bigger media
world, and everybody was happy.

“Whenever we keep it broad and resist the
temptation to narrow it down to that tried-and-
true-tested formula, thae’s when we're our best.”

Who most influenced his career: “No question
about it: Tim DuBois [now a senior partner at
Universal South Records|. He showed me you
can and should operate with the highest lewel of
integrity, that you can still swim with the sharks
and can still win”

Career highlight: “The culture we built here.
Everyone has a genuine respect for cach other,
which  translates to  genuine  teamwork.
Everyone at Capitol comes to work with a tull
expectation that we will work hard and we will
make a ditference and that they will have the sup-
port of everyone around them, and they expect
that they will win, They know they are winners
when they walk in the door,

“That is very difficult to build—a team with

ILLUSTRATION BY JOHANNA GOODMAN

‘We are not afraid of cramming a
square pe? into a round hole. g«s &
a

matter of

that kind of humble swaggzer. It takes hard work,
the right combination of people, the right breaks
and the right things lining up.”

Career disappointment: “At one point | was going
to be—or at least thought 1 was going to be—
the Chicago branch manager for BMG. It was a
job T was told I was going to get,and [ had it all
planned, getting ready to move. Then, because of
some changes inside, somcone decided they
needed to go outside the company for this job.

www.americanradiohistorv.com

Ct, we I‘E|iS|'I it-' —Mike Dungan

. 1 was absolutely crushed. But not long after that
I went to Arista, and cverything has lined up
- since then,”

Advice for the music industry: “Keep loving the
music. Hire only the best people. Make only the
best mwssic, and be innovative and aggressive in
bringing it to the nuarket. and have tun every day™

Advice for radio: “Keep it tun, keep it exciting,
enjoy what you do.”

THERE’'S MUCH MORE @ www.RadlioandRecords.com
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As rock and alternative outlets in other cities fade or disappear, CBS
Radio’s KROQ thrives as the No. 1 English-language station for
18- to 49-year-olds in Los Angeles for 20 of the past 22 Arbitron
surveys. B Seemingly indestructible, the “world famous” KROQ
remains one of radio’s most powerful brands, a vociferous cume
machine that both leads and reflects Southern California’s sprawling
youth culture, triggering musical waves that sometimes spread across
the globe. In a hip-hop world and a market where 40% of the
population is Hispanic, KROQ has been No. 3 in cume for more
than a decade. Its revenue shot up 12% last year, exceeding $67 million
and making the little old station from Pasadena radio’s second-
biggest moneymaker in the nation. B Artist managers say no radio
station is more influential. Label presidents and artists call to lobby
for airplay. Marquee bands stop by to play their new music.

.
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Exclusive:
Revered PD
Explains

How KROQ
Still Rules
. The Roost

By Paul Heine

Photographs By
Kevin Estrada .
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“When KROQ plays a recond, you have peo-
ple calling from Australia wanting to book the
band” says Jim Guerinot of Rebel Walez
Management. which handles No Doubt, Gwen
Stetani, Nine Inch Nails, Social Distorti
Ofbpring and Hot Hot Heat. "It changes your
whole game plan. Once they o, they drive an
awful lot of opportunity.”

Clift Burnstein, whose Q Prime firm nuanages
the Red Hot Chili Peppers, Metallica and Muse,
says, " The enthusiasm their dise jockeys have for
the music is exceptionally high. They get people
excited about the new st They are very in
touch with their audience!

1 do not believe Coldplay would be what we
are inAmierica without the support of KROQ.”
says Chris Martin, the band's frontman. 1 know
that might sound cheesy, but | mean it sincercly,
By embracing Coldplay from the beginning,
KROKQ inadvertendy said to these other modern
rock stations that it was OK to support chis band,
and | am not sure if these stations would have
behieved in us otherwise.,

“KROXQ is the beacon for all that is cool in
modern music. and 1 hope that they never go
away.” he adds.

Tes casy to chalk up this enduring clout to the
station’s nearly 20-year heritage, or to its location
in wendy LA, But like Lance Armstrong.
KROXQ sometimes gets taken for granted—as if
its veteran programming power trio has somehow
put the station on autopilot while they bask in
the sun and watch the ratings and revenue roll in.

I only it were that simple.

In a never-ending pursuit of what’s next for a
young, diverse, the-move audience, KROQ s
comtantly changimg—as music cyckes come and go
like the movie billboards on Sunset Boulevard.

. the

Bulletproof Brand
KROKQ's bulletproot brand was buile over time by
adhering to a set of ironclad values that define it
“Regndless of the cyelical changes of music, we
ciples that guide ts amnd we never
stray from those.” says senior VI? of programiming
Kevin Weathery, who joined the station as P1) in
spring 1992, pikoting it from 14ch to tourth 12+ in
his first Arbitron book. " The song titles and artists
might change bt our strateyic direction doesn't”
“K-Roq is the real thing.” says Jimuny Kinunel,
whose road to Lte-night TV ran through
KROQ' studio. For Kimmel, KROQ is Nirvana;
the rest of the alternative pack is Puddle of Mudd.
“K-Roy is a station that grew, almost out of a

have core prin

KROQ Trivia

B The “world famous”
gall letters were first
used in L.A. on the

, AMband in 1972,

B Jed the Fish, KROQ's
longest-running full-
time jock, worked
earlier for a Casa
Grande, Ariz., station
owned by Dean
Weatherly, Kevin's
tather. The senior
Weatherly fired him.

B Known as Doug
Roberts, Kevin
Weatherly once
pulled “party patrol”
duties at CHR/top 40
KZZP/Phoenix. “At
the beginning of the
night he was pretty
coherent, but by the
end of the night he
might as well have
been speaking
French,” former co-
worker Jimmy
Kimmel says.

B Other KROQ "jogs™
who successfully
crossed over to TV

include Carson Daly,
Adam Carolla,
Kennedy and J.J.
Jackson. Several
“Roq of the ‘80s”
airstaffers now popu-
late Sirius Satellite
Radio’s First Wave
channel.

B KROQ eschews mass
marketing, avoiding
billboards, buscards,
TV and direct mail in
favor of free con-
doms (the "90s) and
viral marketing
(today).—PH

‘l do not believe ColdeaX would

be what we are in

merica

without the sur\port of KROQ. |

know that mig

t sound cheesy,

but | mean it sincerely. KROQ is
the beacon for all that is cool in
modern music, and | hope that
they never go away.’ —chis Martin, Coldplay

THERE'S MUCH MORE @ www.RadioandRecords.com

Petri dish, by these guys in Pasadena
doing drugs and putting whatever roconds
they felt like on the air, and it dowly
evolved into something.” K 1 says.”|
think even young people listening to the
station have a sense of that. They know
it’s not fake.”

An enviromment that encourages risk-
uking and creativity has been central to the
station from its humble, sometinws illegal.
somcetimes drug-induced origins in the late
705 pank/new wave explosion. While the
call letters were first used in L.A.on an AM
top 40 before migrating to FM in 1973 for
five erratic yeans as a free-form rocker. the
genesis of modern—day KROQ was 1978.
That's when PD Rick Carroll crossed the
diamond with the peard. narrying new
wave with tight top ) rotations, giving
birth to the alternative rock format.

In the 805, “when an unsigned band
went to No. | on KROQ. there was 2
{label] bidding war.” Guerinot recalls.

Since then, the station has kept its tur-
rers trained on 18-29s, resisting demo-
graphic greed or the tempation o age
with its audience. Despite this, it com-
mands an impressive share of 35+ listen-
ers who grew up with its now perennial-
ly popular Kevin & Bean morning show,
or who tune in to stay in touch with the
pulse of L.A. The station’s Hispanic audience com-
position mirrors that of the market: roughly #0%.

KROQ doesn't crow on-air about its heritage.
“We have great respect for it and know that the
heritage was built on always looking forward”
Weatherly says. “We have loyalty to the artists
who have been there for the station and are part
of the essence of K-Rog. At the same time, if the
artist doesu't deliver a good recond we won't play
it. But maybe we'll give it the benefie of the
doubt. We have a high bar for what we put on
the radio station.”

In a format pegged as “Havor of the month,”
KROQ is known for artist loyalty. "MTV some-
times has these giant mood swings where you are

all of a sudden not relevant o them,” Burnsiein says.

“But with K-Roq. they latcch onto a certain artist
and are there for them for many. many releases”
Weatherly says.” We ook at K-Raog as a radio sta-
tion that is not just about ratings but we ako value
the star-making process and we believe in die artise”
Burnstein cites Muse, a British band with no
appreciable US. base, as an example of an emerg-
inyg artist propelled by KROQ. Following airplay
of unorthodax lead track “Knights of Cydonia,”
the band's new “Black Holes & Revelations™ set
debuted at No. 3 on Nicken SoundScan's LA,
chart, (Crosstown Entravision alternative KLDI/
KLDE is ako playing the band.) “We sold out the
Greek {Theater] in minutes.” Burnstein says.
KROQ's support was not limited to airplay. As
with other artists taken under their wing, the
jocks “sell” the music to the audience with cred-
ibility and passion and the station builds listener
events around them, such as Kevin & Bean morn-
ing show breakfast broadcases.
Connecting listeners with artists in larger than

www.americanradiohistorv.com

life ways is one of KROQ' fortes. Taking a page
from the MTV playbook. it opened a remote stu-
dio at the intersection of Hollywood Boulevand
and Highland Avenue. On Fridays. such bands as
the Killers, the Raconteurs, 30 Seconds to Mars
and Blue October stop by for a live interview and
to meet and greet listeners. “Everything that we
do is built around the music and the artist.” long-
time OM Gene Sandbloom notes.

KROQ's signal finally found its way onto the
Internet in February. In less than six months it has
become CBS most streamed station. Broadceast-
ing in HI) KROQ has a side channe] up but it is
a work in progress. les main channel will soon be
available in nearby San Dicgo and Phocenix as an
HD side channel on a pair of CBS sister stations.

Wide Musical Lane

Fending off Aanker attacks over the years from a
parade of contenders, KROQ occupies a wide
musical lane thae straddles alternative and active
rock. " We never viewed ourselves as an “aleerna-
tive station,”  Sandbloom says. “We view our-
selves as a station committed to playing new
music but we are also the rock station for
Southern California”

To maintain cume the station walks a tight rope
to halance the varied musical tastes of *'the huge geo-
graphic arca that we appeal to—Wast Hollywood is
completely different than Riverside or Pomonal”
Sandbloom says. Weathery adds,"Orange Coanty s
a big part of what we pay attention o

A fully entrenched position affords elbow
roont to embrace artists that range from System
of a Down to Lady Sovercign, from Gnark
Barkley to Metallica. " We don't sit here and go,
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“That doesnt fit or that fits! " Sandbloom
savs. I we are all excited about a new song it
goes on. There are no other criteria”

“One thing that [ think we're good about is
being able to capitalize on the moment, like
knowing when to get on and off’ records. and
knowing when to increase or decrease rotations.”
says MDD Lisa Worden, who rejoined the station
last vear after a formae Hip at CBS  alternative sis-
ter WHEFS/ Washington,  D.C.-Baltimore, "We
move things around and make the station inter-
osting when the music might not be”

“We really don't pay attention to national
chirts.” Weatherly adds. rather emphatically. " We
never have. We don't live and die by research. We
don't program to Arbitron.”

While it uses callout and other traditional
research, KROQ  increasingly  relies on the
Internet to track listener preferences due to its
larger sample sizes. Invitation-only music surveys
are ¢c-mailed to membens of the station’s nearly
200.000-person Street Team.

“There are a lot of people who have tradition-
ally looked at online music testing with suspicion
becanse vou're talking to your super heavy listen-
e Weatherty says. “But we've found over the
vears that it is absolutely more conservative than
our traditional callout.”

Sandbloom says they sample a wide audience
cross—section by elimi
thresholds in survey sereeners.“Our data reflects
a good percentage of our cume,” he avs. not just
the heavy listenens, but people who are fans that
don't necesarnily listen 10 hours a day”
Weatherly adds,” When music is not so hot we

ting minitm listening

have other non-nsic elements like o great
morming show and great evens like Weenie
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Roast and Acoustic Christmas that help o

weather the cyelical changes in msi

Setting The Bar
While everything revolves around the music,
KROQ has an embarrassment of non-musical
riches. Well into their second decade, Kevin
Ryder and “Bean™
listened-to English-language morning show for
18- to J4-year-olds and ranked No. 3 12+ in the
spring 2000 Arbitron. A station mainstay since
1978, quirky carly afternoon host Jed the Fish
comneets the dots between KROQ past and pros-
ent. Rising star Stryker, heard from 4 pan. o 7
p.m.. does his show five from the Hollywood &
Highland studio every Friday. Kat Corbet tilled

ter anchor LAS most-

middays when Tami Heide moved over to sister
KCBS (Jack-FM). Nicole Alvarez hosts evenings
untit 10, when the music stops for “Loveline.”
which has originated from KROQ since 1983,
Attesting to the station’s positive work environ-

Wall of shame: A who

who of alternative

its mark on KROQ

eaves

‘We had to do four-
and-a-half hours of
show a day. | was
doing six sportscasts
a morning and
writing most of the
material for the show.
Now when | write a
four-page monologue
every night it's not
that difficult for me.
In fact, I'm almost
writing less than | did
when [ was Jimmy
the Sports Guy.’

—Jimmy Kimmel

ment. Kinmel calls his five years as Jimmy the
Sports Guy at KROQ by far the best experience
I've had in radio.” A college buddy of Weatherly's
from Arizona State, Kimniel evolwed from regu-
lar caller to the Kevin & Bean show to morning
Jack-of-all-trades: comedy writer and producer.
sports reporter, stunt boy and all around utility
player. Fired by other stations, he tound the
KROQ sttt wistable enough to embrace his
pitches,  like
Beat Kevinatrivia bit where listeners

somctimes-ridiculous
competed against the morning co-
host. (When Ryder Jost. Kinmel
would literally beat him on the air
with a whithe ball bat.)

“Every other place I'd been had
been so contentious.” Kinnmel recalls.
“Either people were trying to get out
of there or people were bummed
becanse they knew they'd be there tor
the rest of their lives, if they were
lucky. |[At KROQ)|. you have all these
people at the top of the radio business
who youd think would be evil,
maniacal and jealous but it was actu-
ally the opposite. Everyone was so
secure and happy to be there, and so
people really worked as aweam”

The way Wornden sces it, KROKGQ s
“a lifestyle for those that have grown wp=in this
market. The pawion mside this station and the
passion listenens have for K-Roq is something
that I don't see anywhere ehe”

Weatherly adds, “The bar is set really high. We
don't stop enough to enjoy what we do “cane
we're abways looking for the next thing. We're
never satistied.”

Kinmmel says the key to KROQ'S success is that

Weatherly “never lowes sight of his t He has

the fistener in his mind and he doesn't care it he
hurts somcone’ feelings or it sales wants 10 do
something that will nuke the station a lot of
money. Fle just keeps his eve right on the prize
and that’s why the station doesnt bave ups and
dows. It just has ups. He trusts the people around
him and they have learned 1o truse him”

THERE'S MUCH MORE ONLINE: www.RadioandRecords.com

Read the complete interview with Kevin Weatherly,
Gene Sandbloom and Lisa Worden at www.Ra
ndR on Thursday, Aug. 17.

THERE’S MUCH MORE @ www.RadioandRecords.com
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The US. ccong ndures a never-ending cyele of peaks
and troughs. The radio industry is now following suit, for
the first time experiencing what seems to be a longer-
term slowdown,

It_now appears as though the three-year period from
20035 to 2007 could be the slowest span of revenue
gronth radio has ever seen. It is also quite possible that
radio could sec its first back-to-back set of annual rev-

cnue declines,

No brosdeast industry exce R&R spoke with would
say that on the recond. What they did say. to varying
degrees, is that it is harder now to forecast the future
because. in essenee, the metrics have changed.

National spot-paci don't show
the same type of consisteney and predic y they did
in years past, acconding to several broadeast exees. Thae
makes it tougher to torecast how much, when and from
where radio revenue may naterialize.

Like other honchos, Greater Media’s recently ap-
pointed VI for radio, Rick Feinblatt, says he looks at the
Federal Reserve’s "Beige Book™ on current economic
conditions. “We probably should be looking at some
other things.” he says, but time constraints and a need

trends, for example,

for industry-specific data take priority.

The Fed's reports, he says, ane one forecasting guide
that offers market-level breakouts for different industry
sectors, but the information doesn't always prove re-
warding. “Going back into last year, the cconomy was
reported as doing fine, but if you looked at our own
cconomy it wasn't doing fine. so there isn't always a direct
correlation beeween the two,” Feinblate says.

Closer t0 home, regular analysis of current sales
trends for his stations and markets proves the most valu-
able barometer.

“There's so much clse to worry about when business
isn't great,” Feinblate says. “So, | can’t worry about twa or
three months down the road. I've got to do everything |
can to make this month look goad and nuke sure we're
doing the right thing.”

Feinblatt says his current view is that next year could
be much like this year. 1 don't see any reason to think
that 2007 is going to be dramatically worse than 2006,
he says. "By the same token, | don't see anythingg thae says
it's going to be dramatically better at chis point. I can
barely predice what's going to happen next month, the
way business rolls in and out.”

On The Other Hand

Les Hollander. CBS Radio senior VP/regional manager
for six major markets (including New York and Chicago),
relies on numy of the tradi | indicators to help him
manage his markets. Bue he says what is more important
is "the way we do business has to evolve. Overall ad spend-
r hasn't gone down, but the mimber of choices adver-
tisers have now has grown by double digits.” N

His quest to “recapture that money™ involves devel-
oping. with the help of a thind party, local-market Web
portals—full of information about local happenings and
events—that feature a prominent presence for CHS
Radio stations. Hollander says these new sites give his
sales staff the opportunity to sell keyword searches and
to integrate that online advertising option with a “ter-
restrial radio package.” Two live sites using this modet
are detroitathome.com and chicagoathome.com.

As for how he keeps tabs on future business, Hollander
recites a litany of traditional metries. 16 pacing. ie's key indi-
cators, it's the rates at your radio stations, the pacing against
last year, where you are in the top five or top 10 categories
and bow much business we're out there pitching every day”

Hollander declined to offer a forecast for 2007, other

Radio Revenue Declines:
What Went Wrong?

Radio’s Yearly Growth Rates
1961-2005 (In Percent)

1961 62 63 64

s 1961

Total radio revenue was $651 million, down
0.5% from 1960’s $654.5 mitlion. In 1962,
revenue climbed 71% to $697.3 million.

The U.S. economy, which had been ex-
panding since April 1958, endured a recession
in April 1960 that lasted until February 1961.
The subsequent expansion lasted nearly eight
years, ending only when the economy peaked
again in December 1969.

Radio has endured only three years of rev-
enue declines since the RAB started tracking

| industry figures on an annual basis: 1961,

1991 and 2001.

It appears that 2006 could turn out to be
the fourth—though eight months in, it Is still

too early to say it is inevitable.

In the meantime, here Is some historical

pirspective on the economic and competitive

THERE'S MUCH MORE @ www.RadloandRecords.com

www.americanradiohistorv.com

annual declines.

Each time radio experienced a revenue
decline, the U.S. economy was also in a reces-
sion. This is not a direct cause-and-effect
relationship since there were also recessions
in the 1970s and 1980s during which radio
posted significant growth, in spite of a weak
ening general economy.
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HAS RADIO’S ECONOMY SEEN THE WORST?

than to say. "I believe our business will improve, but we
need to set ourselves up with new capabilities for adver-
tisers, because there ane now so many choices.”

One person willing to make at least a partial forecast
is Emmis chairman Jeff Smulyan, who believes the radio
industry has, in fact, hi¢ the proverbial bottom. ™1 really
think it has. The question, now, is, How much better can
it be? And, if you look at XM and Sirius, our problem
has been one of perceptions: that of a business that is
struggdling. I think that perception has hurt us with adver-
tisers more than anything else.” :

Cox Radio CFO Neil Johnston echoes Smulyan's view.
He says, I really chink that this business has t get back
to the old, 4%-6% top-line growth. So, as 1 look at next
year., | do feel like we're at the bottom. In three years'
time, let’s hope to be growing at 5%, That's probably the
best guess that anyone can make.”

Never As Bad As It Looks

Smulyan offers one of his longtime business aphorisms to
help describe his take on radio’s present and future:" You'ne
never as bad as you think you are on your worst day, and

you're niever as goad as you think you are on your best day.”

He says that radio has been “the victim of ¢his ‘Oh,
the sky is falling: we suck atticude. 1 don't think we'ne
this bad."

At the same time, he admits, “There ane no great signs
on the immediate horizon. There's no doube about that.
Having said that, at some poine, | think it will curn™ and
the conventional wisdom will focus again on terrestrial
radio’s merits.

T abo think that the industry is getting hit by one other
thing.” Smulyan says. “The combination, bast year, of Clear

Radio’s Rated Market Revenue Growth Rates
(Percent Change, 2005 vs. 2006)

Channel retructuring and this year of CBS facing the los
of [Howand| Stern has just put a pall on the whole indusry:”

Smulyan’s solution: “You just have to work through
thac. | think nexe year will be a better year just because
of those thing.”

Pressed for more specific predictions. Smulyan says, 1
can't tell you exactly when the bottom is reached, but 1
can't believe chat it going to get much worse.

"My sense is whether we finish slightly down chis year
or slightly up, some of this perception about our business
is going to change” —Tony Sanders

1991

Tmalrﬂomml}tmhrwmmﬂmitmhl%’l.mldlhgsa.sgbil.
lion. Still, this total was down 2.8% from 1990's $8.84 billion.

The U.S. slipped into a

levels seen in mid-1990.

Inmlndiomemwnmadiml.%thmdlestpoﬁ-dedimgainmgis&nd.
Buuhatwasfollovvedbvamnhyg.}%gahthemtyur,mdthemdmsir
nificant annual growth rates for radio, which hit double digits in 1994, then backed off a
bn(nhﬂhighsquh-digngaimfulcmnﬂeofmInl997,itpid¢dupﬁwnagah

to begin another four-year run of double-digit gains.
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starting in July 1990 and reached the bot-
tom around March 1991. it wasn't until December 1992 that the growth rate surpassed

=001

Four years of double-digit revenue growth ends.

-

satellite radio subscribers sign

up. The attacks of Sept. 11, 200, occurred.

Radio revenue declined a fat 7.5% this year based on a one-two punch delivered first
by the bursting of the infamous “dot-bomb” bubble and then by the terrorist attacks.

In addition, March 2001 marked the end of the longest economic U.S. expansion on

2001. But this time,

record—10 years—and the start of an eight-month recession that lasted until November.
We are currently in the fifth year of the economic expansion that started in November
ing to the Nati

| Bureau of E ic Research, the eco-

nomic growth appears to be coming entirely from productivity gains.

In other words, workers have become more efficient.—TS

THERE’'S MUCH MORE @ www.RadioandRecords.com
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@ Communications executive VP Steve Gokdstein
is concerned. Concerned that terrestrial broadceasters are rip-
ping off their clienes,

“In a Sarbanes-Oxley world, I'm worried that this is
going to be another punch in the head for radio.” he says,
reterring to the 2002 federal law that established new
ac abilicy dards for public p

What has Golds bled is Internet

and will they so identify it in their diaries? =
Rose believes changes that the company is enacting will
satisfy the transparency issues that have many concerned.
In a live test in its winter 2006 survey, Arbitron expe
mented with using new language in its diaries. Diary-
keepers in certain markets were instructed to differenti-
ate Internet and satelliee listening from over-the-air when
bulating results. As carly as this fall, Arbitron hopes o

ing. which
after a series of stops and starts, appears to be here to sty.

But in truth, its not the streaming itself” thae has
Goldste:
cally, Arbitron diarykeepers—think of nternet streams as
they relate to their terrestrial counterparts.

Among the red questions: Is listening to a sta-
tion's Internet stream being recorded in the diary by lis-
tenens who don't differentiate between consuming a sta-
tion over the air venus online? If so, are advertisers who
buy a spot schedule based on Arbitron estimates of radio
g the audience they think chey anc?

Of cotirse, in the future world of clectronic audience
e ne. he-air signals, web: L podcasts and
whatever ¢chse is created as a delivery method will be
encoded and measured. Bue until then, diaries are still the
currency of record. And that currency—as anyone whao has
reviewed diaries knows—is only as valuable as diarykeep-

anxious.

ts how listeners—and more specifi-

ers make it

Effective with the spring 2006 survey, Arbitron began
to credit stations with listening to their Internet stream
only if the online content duplicates 100% of the on-air
prog ing. including all ¢ cals. Diary entries that
specity Internet streams that have different content—
whether its commerials or programming—are credited
10 total radio listening, but are not factored into a station’s

2 €0 WXXX.com, tor example, WX XX would get the
We were giving the over-the-air station eredie for
what occurred ouline.” says Bill Rose, VI/GM  tor
Arbitron's webeast services,"which would marginally over-
state the audience for an advertiser’s schedule. In this day
and age of hyper-focus on accountability and Sarbanes-
Oxley reporting requiremients, its important to make sure
we give credit to stations when the eredit is due”

The main reason stations don'’t simuleast identical pro-
grimming over the air and on their webstreams has to do
with national spots (sev sidebar, this page). In brief, spots
cut by union talent can't run on Internet streams unless
advertisers pay a higher royadty rate, which is something,
for the most part, they are not currently willing to do.

But the question remains: Do diarykeepens recognize
the difference between over-the-air and online liste

include the new Liguage in all its diaries.

In the winter 2007 survey, the company plans to con-
duct a full tield test of a new diary layout designed to
measure radio listening on all pladtorms. One layout under
consideration includes separate colunms tor Internet and
satellite radio listening, (The current form stipulates only
AM and FM.) After testing, the company hopes to intro-
duce new “day pages”

IeXE year,

Even with diary enhancements, Rose admits the current
system relies on recall and the diarykeeper's ability to fill
out the book accurately. It someone writes down thae he
or she is listening to WXXX when in fact he or she is lis-
ng to that station’s stream, WXXX will get ehe cred-
“Like in baseball, the tie goes to the runner.” Rose says.
It's that scenario that has ad agencies wary.
Mediaedge: cia diregtor of radio Kim Vasey says she “is
always concerned about the accuracy of the intormation,
especially with the diary method of reporting.”
Maribeth Papuga. MediaVest senior VP/director of local
broadeasting, agrees. "We've seen that diarykeepen gen-
erally underreport the [number of] venues they listen to,
and when you add in the digital or Web distribution to

traditional analog. our concern that they  will not
accurately caprure additional sources increases,” she says.

Mceanwhile, most programmens R&R spoke with ane
happy for the confusion—not because they want o
defraud advertisers, but because their jobs depend on rat-
from, When asked whether
cir Enternet stream as
rer who asked not to

ings. wherewer they co
diarykeepers might misid
ovvr-the-air liste
be identified said, "1 sure hope so”

For Chuck Knighe, PID tor Saga’s ACWSNY (Sumny)/
Columbus, Ohio, Internet streaming gives listenens another
way to hear his sation, “We've heard hat a lot of people
who aren’t allowed radios at work are circumiventing the
rule by listening online,” he says. “At this po
streaming as doing a public service for our |

Clear Channel regional VP of programming and AC
WLIT (Lite FM)/Chicago OM Darren Davis says, “We
would be severcly disadvantaged i our programming could

LW View
ners.”

Why Can’t All Spots Be Streamed?

Spots voiced by members of AFTRA  tract, which is why local spots can the unions’ commercials contracts.
or the Screen Actors Guild (SAG) are  generally run on Internet streams. Because such a study would
subject to the terms of an agree- But the proliferation of new require an extension of current con-
ment between those unions and the  media has caused both sides to take  tracts, both unions agreed to
advertising industry. That contract, another look at their options. appoint special member commit-
which is up for renewal Oct. 29, The joint policy committee of the  tees to meet with the JPC and dis-
stipulstes that spots stresmed over  Assn. of National Advertisers and cuss a willingness to join such 8
the Internet are subject to a royaity the American Assn. of Advertising study—as well as the required
rate three times that of an over-the-  Agencies, both of which represent terms if the present contracts were
air spot. the advertising community, has pro-  in fact extended.

Spots cut by local, nonunion tal- posed to AFTRA and SAG that an Those meetings are now ongoing.
ent are not covered under the con- partial outside it. . KT

AUGUST 1, 2006
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‘In a Sarbanes-Oxley
world, I'm worried
that this is going to be
another punch in the
head for radio.’

—Steve Goldstein

not be heand ontine. OQur audience has become comfort-
able embracing the Internet because WLIT has embraced
lit] and treated the Web like pant of the radio sation.”
But the mumber of people who listen to an Internet
stream rather tha ir signal is small, at least
for now. In the winter 2005 survey, approxin
(tive out of every 10.000) of all quarter-hours were spec-
itied by the diarykeeper as a radio station Internet seream,
acconding to Arbitron. Rose thinks chat number will rise.
the past, Arbitron never asked for lnternet or satel-
ries, o it wouldn't surprise anyone that we had rel-
atively few entries,” he says. I we tell people what we
want, chanees are they will do what we tell them to do”

over-thy

Vasey of Mediacdge: cia thinks that adding a colunn for
Internet listening will help identity which medium diary-
keepers are exposed to. And eventually that could mean
more dollars-for radio. " As the size of the audience on the
streamed portion grows, we will have to consider purchas-
ing both applications of the broadeast: terrestrial and
streamed.” she says.

Mediavests Papuga is on the ame page. “We want to
see how the consumer is listening to audio.” she says. This
may also help demonstrate the value of the audio pic. so
that we can see where the share of steners s falli

ing they have aband

g wer-

sus simply | the audio expe-
ricnce in licu of something che”

But for now measurement is a liede mmurky. There are
ways that stations can tally the number of page views their

g ¢ people are
s server at a given time, but how
that aligns with Arbitron-measured Jistening is unclear. e
hard to break it out”” Greater Media/Detroit senior
VIP/regional GM Tom Bender says. | Its] server data ver-
sus listener recall. You're aalking about that gray arca that
[the Portable People Meter] is supposed to solve.
g drive on factive rock WRIF]. forexam-
ple. the server number will oceasionally eell me that ehere
[arc] as high as 600 concurrent users on the stream at the
same time,” he continues. “What does that equate to?
Geez, | don't know™”

So what about clectronic measurement? Arbitron’s Jay
Guyther, who serves as senior VI of global PPM market-
ing. says cthat hnternet Bistening levels are signiticantly
higher in che Houston PPM market erial. Ies preliminary
daa, mind you, but Guyther says chat somewhere
between 3% and 4% of raw code detections—think
untdited diaris—for Houston stations thae have encoded
their lnternet stream come from Internet listening. e still
2 small number in the big picture, but langer than the
0.053% credited by diarykeepers in winter 2005,

As clectronic measurement for radio emenges, so do
opportunitics for greater serutiny. In the TV world, Nicken
(which, like R&R, is owned by VNU) has announced a
product that allows advertisens to see how many people
actually stay tuned to their TV sets duris
breaks. a move that could spur a major shift in ad spend-
ing in that med

mon

sites generate and the

connected 1o a stal

"l mer

commercial
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TIMELINE

Ron Valeri named WAAF/Boston PD.
B Scott Brody named VP/CGM of
WAMT/Orlando, Fla.; WHOO/Orlando;

and WIXC/Melbourne, Fla. @ Dennis Glasgow
upped to KFXX/Portland, Ore., PD.

Fernando Perez promoted to director
of programming and music of
L2] KLYY/Los Angeles; KSYY/Falib
Calit.; and KV

Calit. ®

levated t

Ixnard
Ventur,
LaMor

Arista

f rap marketing
Weatherson promoted to

ribution executive VP.

Cuddy named Capitat
ities/ adio Division VP of
music programming. B Ali Castellini

upped to WXDX/Pitt PD. @ Kid Curry
amed WPOW/Miami PD.

James Cochran upped to Motown
VP of R&B promo
tion. @ Chuck

Knight named
WENS/Indianapolis PD. @
Stanley Winslow named
Pendulum Records national
director of marketing and

promotion

Denise Oliver named United Stations
n director of programming. B Chris
Conway named KSDO/San Diego

president/GM. B Greg Peck appointed Island
Records VP of the black music division

Vince Pellegrino promoted to
PolyGram Records VP of promo-
M) tion. @ Randy Lane named
WKQX/Chicago PD. B David Urso and Howard
Rosen named Warner Bros. Records VPs of

promotion.

Robin Mitchell
named
WiFE/Indianapolis

PD. B Charlie Minor named
ABC Records VP of promo-

tion. @ Billy Martin named
KFXM/Riverside, Calif., PD.

THE SPIN

Feels Like The First Time

Welcome to the inaugural edition of The Spin in its new home. if you're
seeing this column for the first time, it is devoted to reporting on major,
week-to-week chart feats and spotlighting the many fine artists and
labels that make chart history.

Now that most R&R charts are fueled by Nielsen BDS® monitored air-
play data, historical numbers and chart positions cited in The Spin will, for
the most part, refer to BDS chart activity.

Timberlake Tackles
Top 10 Again

Justin Timberlake climbs 12-10
on the CHR /Top 40 chart with
“SexyBack” (Zomba), earning
his fifth straight top 10 at the
format. Timberlake is only the
third male lead artist to start a
career with five or more consec-
utive top 10s since the Nielsen
BDS chart launched in 1992. He
follows Will Smith, who hit with
five straight top 10s from 1997
to 1999, and 50 Cent, who
scored with six straight as a lead
artist from 2003 to 2005.

Evanescence’s | Janet Connects
Multiformat | With ‘Call'
Return Janet, accompanied for the

ride by Nelly. captures her
Evanescence makes its first chart | fipqt top 10 in five years on
appearance in more than two

i the Urban chart as “Call
years, landing debuts and the Most * Virgi . 1
Increased Plays at Alternative (No. On Me™ (Virgin) rises 11-

21), Active Rock (No. 35) and Hot | 8. She last reached upper
AC (No. 36) with “Call Me When | territory in April 2001

. el T z "
You're Sober” (Wind-up). “Sober when “All for You™ peaked
previews the Amy Lee-led band's |

third album, “The Open Door its | at No. ') Meanwhile, the
first since co-founding member | duet climbs 21-19 on the
Ben Moody left in 2003, Urban AC tally.

ILLUSTRATION’S BY KUN-SUNG CHUNG
www.americanradiohistorv.com

Familiar Faces
At Triple A

A pair of reunited groups end lengthy
chart absences with debuts at Triple A.
Back on the list for the first time since
they hit No. 1 in 1996 with “Follow
You Down™ are the Gin Blossoms who
land at No. 25 with “Learning the
Hard Way™ (Hybrid). The band is
Jjoined on the chart by Soul Asylum,
which makes s first Triple A appear-
ance (and first on any chart since 1998)
with “Stand Up and Be Strong”
(Legacy) at No. 20.

Womack Back With
New Home

Recently reassigned from MCA Nashville
to the Mercury roster, Lee Ann Womack
makes her highest Country chart bow,
opening at No. 46 with “Finding My Way
Back Home.” The song makes 1.2 million

| audience impressions and bests the No.

| Through Hell

49 start by Womack’s “Ashes by Now” in
October 2000.
Meanwhile, Rodney
Atkins is the third
artist so far this year
to spend more than
one week at No. 1
with his first
chart-topper as “If
You're Going

(Before the Devil
Even Knows)”
(Curb) reigns
for a second
week. Previous
multiple-week
No. 1 newcom-
ers in 2006
were Carrie
Underwood and
Bon Jovi.

THERE'S MUCH MORE @ www.RadloandRecords.com
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Unsung hero of stupidity

Teapot Tim: Stunt
Boy On A Mission

Kevin Carter
KCarter@RadioandRecords.com

n most major morning shows it’s the high-profile host or perky
co-hostess who gencerates most of the show’s publicity. Often

overlooked are the borderline insane, disgusting or just plain
semi-illegal antics of that rare breed known as the moming stunt
boy. who daily risks life, limb and vital organs in a blitantly stu-
pid attempt to take the show to that mythical “next level.”
One such intrepid street wammior is the legendary Teapot Tim of Clear Channel's
CHR/top 40 WIHT (Hot 99.5)/ Washington. D.C., who wakes up every moming
thinking of ways to nake “Fhe Hot Moming Mess™ even messier.
Hosts Mark Kaye and Kris Gamble have somechow gotten used to the crazy antics
Tim has performed during the past few years, all for the good of the show—at least.

that's what he telks the police.

Tin» has broken a flaming picce of wood with bis bead, gotten shot in the groin with
a paint ball gun and lit his own, win, package on fire. So it was perhaps a questionable
Judgement call by Kaye and Gamble to send him to interview Janet Jackson when she

hit Washing D.C.. for an album

I'm A Little Teapot
Here is just a partial list of some of
Tim’s more notable stunts:

@ The Virginia State Police d

release party.

“It does seemns strange on the sur-
face.” Kaye says. "Why would we
give the responsibility of interviewing

him for taking a picture of his bare
butt blocking out the last two letters
of the “Weicome to Manassas” sign
in Virginia.

B He made national head-
lines when he strapped
64,000 firecrackers to
his body and set them
off on the front lawn of
former Clear Channel
VP Jeff Wyatt.

B To commemorate the
anniversary of the erup-
tion of Mount St. Helens, Tim trans-
formed himself into & human volcano
with the help of 40 pounds of baking
soda, SO gallons of vinegar and 16
pints of red food coloring.

B He rappelied down the side of a 10-
story buikding dressed as Spider-Man,

@ He got thrown out of an Ashiee
Simpson meet-and-greet when he
asked her what she recommended
for acid reflux.

and impressing one of the most suc-
cessful and important artists of the last
few decades to a man who has the 1Q
of a tumip?”

As it tums out, Tim is a humongous
Jackson fan, and he beged to go
in place of Kaye. What could pos-
sibly go wrong?

“Tim recently  had  some
veneers installed on his upper
teeth,” Kaye says. “lIt's called 2
‘trial smile.” They give you tem-
porary teeth for a couple of wecks
s0 you can see if you like them,

“Right in the middle of Teapot's
in-depth interview with Janet, his
teeth fell out”

Gamble, who had escorted Tim for
moral support—and to post bail, if
necessary—was astonished. “He had
a dental malfunction,” she says. It
was priceless.”

“1 thought Janct's bodyguard was
going to throw us out, but he just
lughed.” Gamble says. 1 think he’
thought Tim was, you know, special.™

i

THERE'S MUCH MORE @ www.RadicandRecords.com
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Listener-turned-stunt guy makes his mark on KTTB

The Star Behind

The Stars

Darnella Dunham
DDunh dR:

@Radi

oming show sidekicks don’t get much recognition.
Finding someone with a compelling personality who

is humble enough to play in the background is diffi-
cult. Radio One’s KTTB (BY6)/Minneapolis PD
Sam Elliot struck gold when he hired B-Right to be
a part of “The Tone E. Fly Moming Show.”

Elliot and Tone E. Fly first heard what B-Right could do when
he tried to become a contestant on the station’s “Superbowl
Survivor.” “The whole concept of the contest was like ‘Survivor’ on
TV, but we had to live in an RV,” B-Right says.

“When I called in and left my miessage,
I told them that | wanted to be the desig-
nated black guy on the RV. They
thought that was funny. so they let me on.

“During the contest | played to the
audience, and the people on the
Winnebago didn't vote me off. In the end
it came down to mie and a young lady, and
out of 100,000 votes | got like 60,000.™

Despite having no prior
experience behind the mic, B-
Right was at case. "It felt com-
fortable. It felt natural,” he says.
“I was just being me. Sam and
Tone E. told me that they liked
my personality.

“After the contest 1 would
see them at different events.
Tone E. would say, ‘I'm going to have
something for you in a minute.” ™

Now, Eat It

B-Right is a telecommunications engineer
by trade, but he was working as a truck
driver when he decided to accept the BY%6
offer. I took a $30,000 pay cut to do

this,” he says.

“You only get one shot. I'm like, it

they're gonma give me the opportunity to
be a part of this top-ranked moming show,
hell, yeah.™

Naturally, one of B-Right's major on-
air roles is performing stunts in the bic
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Dare B-Right. “Our listeners write or call
in and tell me what they dare me to do.”

And so the intrepid sidekick has snort-
ed a handful of pepper, performed naked
Jjumping jacks in the studio in front of his
co-workers (and on video) and sat in a pile
of potato salad before eating it.

“Before they hired me | made the state-
ment to Tone E. and [co-hosy Shannan
that 1'd do anything for the show,
and that was the premise behind
the Dare B-Right thing. My

ivation is really our h

*“1 just do me, and if they like
it, good,” he says. “If they don't,
I'll ery harder next time. I'm only
two years into this, so | still feel
brand new in the busines. 1
know that if we've got high nuinbers, we're
doing good. That’s about all | understand.™

Minneapolis has said “all right” o B-
Right. He now hosts three club nights a
week on his own. Despite his popularity,
though, he's staying in his lane as a side-
kick. “Being a background player on “The
Tone E. Fly Moming Show' is fine with
me,” he says. “They brought me into this
industry, and whatever happens to me later
on, [ feel like 1 owe it all o Sam and 0
Tone E. and the rest of the crew.

“If my 15 minutes of ame ended right
now, | wouldn’t be mad. I'd just go back
to my truck and continue living my life.”

AUGUST 11, 2006


www.americanradiohistory.com

eH o 0Geo  60-0-0 oof

0090090 08 - : - |

o » AP
H H O ER B
Seel ian DACRIS P
H FHT S 5 R & ’
T AR b b
5 NIELSEN BOS NEW AND ACTIVE
'! CERTIFICATIONS STATUS 'H.AV! AUDIENCE u mavs " navs
MPRINT / PROMOTION LABEL o MLLIONE RANK
- ARTIST / LABEL - ARTIST / LASEL TTAR
T @2 NOUWKS) s 407 0 M0 1 COME TO ME o 4s7N22 1 WEAR MY STUNNA
' . R 5 I Oty oo, Micely Satmorminger GLASSES AT NIGHT 320062
2 o Y wm o uss 2 aTc
MOSLEYATFOVNTIRSCOPE (84D BOV/A ) adarsad
s w U o oms (40| o6 30w 3 D 2 umenrsewamen o)
B - 5 vy asm MW P STUNTIN' LIKE MY T -
L Ly e S DADDY 4352/47  CGHETTD STORY 2849
9 8 wOTALTIANTDL | SOAS | o535 20223 9 i irdoman § LA Woyne Cham Fomt. Alica Keys
".— - B ™ s STATIONS (CASM MONEY/UNIVERSAL MOTOWN) (MADMOUSE/ATLANTIC)
P ST LR JONFEATURING £-40 6 SEAN PAUL OF THE YOUNCR 000 wr: _m THMEWAY | UVE 7] TOTAL STATIONS: L TOTAL STATIONS: %
0 9 308 %7 BUS 0 S
- o Awose e oy D GET IT TWISTED aan 1 CALL IT LOVE & BN
s ® wne SR 9 am 25w 7 2 KPTY, KSFM, KTTR, KWEE. | M. Capone-s Fout. Totote st Richie
I} Frinsiios | WA, WPOW, WRED, WRVZ. XNTO, (4 POWER) (ISLANDAD AC)
i ’ 'YOUNC DRO FEATURING T4 CRAAND HUSTLI/ATLANTIC _m‘_ '!_B 0B 8 - — ——e TOTAL STATIONS: 27 TOTALSTATONS: k)
(WHEN YOU GONNA) GIVE IT UP TO MR * GOODSYE
(0 mran rAnmcKvRe wanmm |99 | 273 2364 © ] TOOLITTLE TOOLATE ¢y 4¥0/84 CHUNK UP THE DEUCE  206/28
UNFAITHRUL s KEBOS, KCAQ. KDOB, KISV, KXFR, KXSS. Jate P Koke Fout, Posd Wall & UCK
l B awes I _‘u_. =) _‘E» L RN, KSEQ, KILAA KIFLA WIHT, WHVZ. (DA FAMIL Y/BLACKGAOUND/
n oSy B e s wEm D % sevonal orsin — s
KELIS FEATURING TOO $HORT IVETOMBA TOTAL STA
|| S0 WHAT 23] . pre=g h—-’"._“ X S -
l 2 rousnansee o OTPAEFFENMTERSCOPE m 2w e © ASMANTERSCOPE LET'S MAKE LDVE 197/48
KNOW YOU e e PR, KQKS, KRIA, KSFM, KULAL KVEG, 58/20
2_ s ;Kﬂm’m’glm lwmsnmvnum'l ﬂ *524 _A‘ii-f B 1T, WHT, o Ay UL 90 Comt 3 mlu
D S IHEASSYCAT DOLLS FEATURNG SO0 DOCK ey P04 60 1OB W -y - (CANTANTERSCOPE) TOTAL STATONS: 2
—z' - ﬂ"‘ Mttt — ; ~ u: .; _— - " AVERS, TOTAL STATIONS: b2
FREATUSIRC THAMR | MR AT BYLTONDA ey
— i i
DOING TOO MUCH *
_E_ B A CEANDA FEATURSG BABY BASH o | BB ‘z_ .
2 3 ﬁr‘mm Ml!l!d: Wi 2% 8A® 2
a DA VU * --——Mﬁ- 3 ——.m
: ,‘ SEYOMCE FEATURING JAY-Z ousmasu W68 60 2
» o e A s W7 W B
3 , vae * 7"
A7 e wauwove, | DS T (7403 B
Bl n Tom el DO 285 2R B
GIMME THAT iy : P
_!_. 7 O mown AT L AT raoe BEE  (GSEE 20
WHY YOU WANNA
-s ) % BUTTONS
2 7 S‘Mﬂlz: y- * o s 239 2% ;rhmums-—.o.-
e MOMEYIMAK TR ——— WANZ 45 WST 30, NCHZ +34, KSEQ + 33 WG +30
R L) WUBE <X WHZT -2 WITT <28, WA - 26, KABT o2
s Sam cowrom i (T8 M0 7A® 2 KBST, KTTR, KARY W PULLIN' ME BACK
—_— - e o Foot. Tyvese (Siet-A-LovCaphel)
ENTOURAGE - SUPERMAN 3 mmmm‘nm-‘mm
30 6 o ucecas (077 DA (SES 3 Brn By KSFM T3 KDDB -2, WATS - X1, K +2\ KVYE o8
ABOUT US AMEA.OW PRORLE
= 4 AL 4] I8 TEES WAL KVEC. WKPO % 1 KNOW YOU SEE IT
29 ¢ THATGRL ® oes w0 89S 28 LM:‘ 3 th::-n.l-dv)\h.l.‘w
N fwse e = v fepete OGS 24
™ n Sosmwass m 98 S SR X T e i el WO - ZUROHT 23 KAL) -2, WA 20 WAZ
* PUSH IT oM % MONEYMAKER
E & mowaor LOWPRORLUME .1, ... 1 e 3- Rick Rews. Ludacris Fest. Pharrell (DTP/Ox JenviDMG)
MNESD A BOSS * SLP-H-SLIOGARF MMM KOS +26, KLUC +26, KA +23, KISV <20 KT +20
“ 4 SwmaRATAGLOARS oroercons | S0 bl B HEMR, WiPO. XMOR XHTZ -8, KTBT o7, KV <16 KOUM +5, RCAQ * B
et i = .
® 2- uqmmm-»‘oang u’: e Rl Rl & SEXY LOVE
%ﬂmuﬂ * goh 2w S0 W ADDED AT... :pv.;n&m'm‘nma
L. .8 | —_— KPWR : WROW B IGHW B, WPW o, WIBT -1 KEM + B
ORI seosawrom O80  80 3854 M Los Angeen, CA
1LOVE MY @ooss PO: Ny Stmad
SUSTARHYMES FEATURIC WALLLAM 6 LSS AFTERMATHANTERSLOPE ‘ P A28 MO E-Mon
GO TO CHURCH Oty Fost. desle Scharsinger,
S00P! o™ S8 o0 270 Com Tobe B
5= =g ——— e Dolis, Buttons 10
l'::':'-m * 206 - Yang Juc, | Kaow You Soe 0 7 oy
AN MO OTHER MAN 3 == ARG 2o, 7 dos 0 wesh () . 48 s S logeed t0
ORSTIAAGREM 33 3 www.RadioandRecords.com

]

7ZZ

Z
Z

7

y

Z

Albany, N.Y.

Albuqu

Atlanta

Austin,

Bakersfield, Calif.

Boston

Charleston, W.Va.

Charlot

Chicago

RHYTHMIC PANEL — 65 STATIONS

KDDB
KIKI
KPHW
KPTY
WXIS
KCHZ
WKHT
KRKA
KLUC
KVEG
LG

KIBT
KZFM
KQKS
KPRR
XHTO
WRCL
KBOS
KSEQ
WBTT
WHZT
WWKL

WKPO
KBFM
WMPW
WPOW
KTTB
KDON
WKTU
WNVZ
KKWD
WPYO
KCAQ
KVYB

Madison, Wis.
McAllen, Texas
Memphis
Miami
Minneapolis
Monterey, Calif.
New York
Norfolk, Va.
Oklahoma City
Orlando, Fla.
Oxnard, Calif.

WAJZ Honalulu
KKSS
WBTS
KDHT
KXBT
KBDS
KISV
WIMN
WRVZ
wIBT
wBBM

Colorado Springs, Colo
Corpus Christi, Texas
Denver

Ei Paso, Texas

erque, N.M.

Houston

Johnson City, Tenn.
Kansas City
Knoxville, Tenn.
Lafayette, La.

Las Vegas

Texas

Flint, Mich.
Fresno, Calif.

Ft. Myers, Fla.
Greenville, S.C
Harrisburg, Pa.

te, N.C.
Los Angeles
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Fhiladelphia
Phoenix
Portland, Maine.
Portland, Ore.
Providence, R.I.
Riverside, Calif.

WRDW
KKFR
WRED
KXIM
WWKX
KWIE
KGGi
wlJs
KBMB
KSFM
KUUU

Roanoke, Va.
Sacramento, Calif.

Salt Lake City

KBBT
XHTZ
XMOR
KYLD
KUBE
WLLD
KOHT
KTBT
KDGS

San Antonio, Texas
San Diego

San Francisco
Seattle
Tampa, Fla.
Tucson, Ariz.
Tulsa, Okla.
Wichita, Kan.
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Toxday, as part of a tech-savvy generation of air talent, Darrius [ PSANUT SUTTER & JRLLY onr % & B
is determined to be more accessible to listeners. And with a host ':‘ HANDS UP B s (e =
of interactive tools at his disposal, he, like many of his peers, is I L1010 AT S0 0001 — ——
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me it ] could play their favorite songs on the radio,™ Darrius says. “1 just put it right B PMS$0C000 o™ W ¥
into my BlackBerry and look it up when | get home.™ "- S0ANGES TS =
Olivia Fox, moming host at urban sister WBTP (the Beat)/ Tampa, Fla., adds, S L cl—ﬂ—l—n
“Being accessible, answering your phones on- and off-air, responding personally o T A% 3
your ¢-mails and inwrac(ing with your listeners when you are in public—that is how L %‘w R
the connection is made. 4 ©OTOCHURCH
| _ICECLBE FEATURSKC SH00P DOCG 6 LL JON ro o

Tools like ¢-mail, MySpace and texting are definite players in the quest to con-
nect. That's not news, What is surprising, however, is that personalities are now shar-
ing cell phone numbers with their audience.

“If you can’t get through to me on the radio, you can call my cell phone,” says
T-Roy. aftermoon host at Clear Channel urban WJBT (the Beat)/Jacksonville, Fla.
A lot of listeners are like, *Hello, is this T-Roy?" I'll say yes, and then they'll hang
up because they're so surprised that | actually answered the phone.™

T-Roy recently acquired a T-Mobile all-in-one Sidekick 3 solely for listeners to
contact him. In addition, “When | went to the BET Awards this year, [ had listen-
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ers back home text in questions to the artists that stopped by my table,” he says. TOP BACK E
n awonsnuansm (S %

MySpace Is Our Space iy A neowen g

MySpace is akso a conduit for even more personal interac- TS CRAY one w00 N ——

tion. Tech-savvy jocks constantly shout out their individ- SAY B a !

ual MySpace pages as well as that of their stations. Listeners x‘:ﬂ!ﬂﬂﬁ@ S pupas

then e-mail the jocks directly through their pages. A pop- P E

ular personality can have as many Internet “friends”™ as any () :.‘.-.;" SUPN-SUDERES WD g

rapper, which means that talent can abso use the site as a
listener barometer. The site’s up-to-the-minute bulletins
are a free-for-all of community information.

These new brands of communication have, in a sense,
become the new localism for radio.

“One advantage is the personal feel.” says David H,
evening driver for Radio One urban AC WILD (Wild
FM)/Boston. “I've been here for 26 years, and | can throw out street names chat the

REGISTER BY 8/18 BI"bOC]rd
& SAVE $100! R h
demographic knows.™ & b
Fax feck the authenticity sustains her fans from dm\nlonlmg another iTunes track.

Even so, personalities still understand that the ultimate connection comes face to face. SEPTEMBER 6-8
T-Roy also serves as a 1) at local clubs and simultancously uses cthem as a survey
for what his audience is into: *1 stay in the clubs all the time because I'm an outlet
for new mussic. | also love to just go to a barbershop and ulk to people. Wherever RngSte[ Tod ay

my listeners are, that's where 1 want to be.”

Dr. Derrius.

5550

www.BillboardEvents
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CHRISTIAN

N . _
Tips from talent coach Randy Lane

How To Increase
Morning Ratings

Kevin Peterson
KMMRMMndRm._@m

Whether planning s ing show or reviewing the one that just wrapped,
air talent guru Randy Lane has time-tested technigues to help moming ratings grow.,

One of the most effective ways to build cume is using buzz content that creates
talk about the show. “For female-targeted shows. the top two content categories
are relationships and pop culture,” Lane says. They are followed by health and
beauty, peronal growth, and shopping and consumerism.

“Getting out and meeting people is another way you can build cume,” Lane says.
“Personal appearances still work.™

He also notes that “people are continually tuning in and out of a moming show
based on their schedule,™ so don't forget to reintroduce the guest or the topic being
covered every couple of minutes.

Lane also suggests using unpredictability to build momentum and anticipation.
"You want to be consistent so the listeners know what to expect and, at the same
time, for the Pls who listen the most and are the first to get tired of things, you have
to have surprising and unpredictable content.™

The Teasing Rule

When it comes to teasing listeners to create momentum, radio can leam a valuable les-
son from TV. “In television, they'll give you 80% of the story in the tease. The payoff’
comes when they get to the story and deliver the final 20% or the juicy part,” Lane says.

Vertical teasing is within one show and is done on three kevels: past, present and future.

Py 1sc teasing is hing thac's happening right now, but you delay it a
lietle bit and extend the drama.™ An example of past-tense teasing is replaying a clip
from a celebrity interview that aired carlier, while future-tense teasing entices listen-
ers to stick around for what's next.

*“Horizontal teasing is across the days of the week,” Lane continues. “This is very
important because if you get someone to come back tomorrow and listen for the same
amount of time, you've increased your TSL by 100%.™

Lane says there are two goaks in imaging a show: establishing the kind of content
you do and defining the characters on the show. “Best-of” minutes played during
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—Randy Lane

the show help achieve the former. For the latter, try character
introductions “to quickly speed up the time it takes listenen to
gt to know the players on your moming show.”

Another way to hook listeners is episodic content, such as an
ongoing theme or quest, story lines or cliffhangers.

As for the station’s staff, programmers and managers should set
up an environment for success, Lane says. “Instead of eelling your
talent what they did right or wrong that day on the show, ask
them what they thought worked, what they thought could have
worked better, etc.

“If they amive at the point themselves, they're much more
likely to take heed of that point, and it's going to help them
grow much more effectively.

“Abo make it safe to ke risks. Be supportive.
Encourage creativity. Find ways to recognize their growth
and the station's growth.”

The litmus test for any moming show material comes
down to four basic questions, Lane says. [s this content rel-
evant? Is it infc ive? Is it ining or engaging? And
was there an emotional connection?

“With everything you do, always look for that emotional
center to see if it will make that connection.”

w
0
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LIA

1S COUNTRY
RADIO AT NIGHT

The award winning \

»

show is heard by more than
3 million listeners on more than

180 affiliate stations nationwide.

In 2005, Lia was named
National Broadcast
Personality of the Year by the
Country Music Association
(CMA). She is also a

three-time recipient of the
esteemed AWRT Gracie Allen
Award®, presented by American

Women in Radio and Television.
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PATYSY LYNCH/RETNA LTD.
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Racing against the clock with star power
[ ] L]

The Sbx-Minute

Interview

By Lon Helton

LHelton@RadloandRecords.com

he good news igyou gv@ncr\' - one of country’s bigest
stars. The bad news iy, your only have six minutes. How can you
possibly deliver anything meaty to your audience in € minutes?

Radio personalities are faced with_shis dilemma all the time
since radio satellite tours have become all the rage. You know the
drill: Antists are plopped down in front of 2 mic for as many as

cight hours in a single sitting. To cram as many radio stations into cach hour as pos-*

sible, onganizers limit cach station to just a handful of minutes with the act.

So what do you do with your six golden minutes? Try a conversation.

“We have conversations rather than interviews,” Clear Channel’s KUSS/San Dicgo
moming teamers Tony Randall and Kris Rochester say. “Our approach depends on
the artist. We always try to start with a quick plug for the song or CD. That way the
artists know they are getting our help.

“We then talk about whatever is relevant to our audience [30-something females|—
family, downtime, news items, etc. Then we plug their item one more time.

“We recyele every interview  several
times so the artists get their money’s worth
too. We also end every mterview with a
minute  of questions, asking them  to
answer with the first thing that comes to
their mind.”

CBS Radio’s  WQYK/Tampa, Fla.,
moming personality and Curb Records
artist Cledus T, Judd has been on both sides
of the six-minute sessions.

He says, “Seventy-five percent of the
artists | talk to aren’t prepped enough to
do a radio satellite tour, and not that
many radio people prepare themselves for
the interview.”

Judd's words ring too true for Sony
BMG artit Trent Willmon, who says,
"You're on the air with the moming show
guys, and they don't know who you are,
they mispronounce your name, and they don’t know what songs you sing.

“That's the most frustrating thing for a new artist: doing interviews with some-
body who doesi’t know and doesn't care. M’(goﬁhc people we ave funy
with it, and that’s when an interview really works.:*——————

Offering advice to artists on what works, Judd says, “Pay more attention to what
you're trying to sell and know how to divert the conversation to sell what you need

to sell.
“Left on their own, jocks will talk about golf, vacations, your family—everything
except buying the new CD. .

"I try to do as much prep for a six-minute interview as [ would for an hour con-
versation. | also try to keep the six minutes about what they are trying to promote.
That's why they're giving you their time, after all,” Judd says.
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“Newman’s ‘Happy Together' CD captures
the ‘60s. Great music for a Sixties party!”
—Richard Perry

“I love Lee Newman's The
'60s Songbook! ‘There's A
Kind Of Hush'is great!
He's just great!”
—Gary Owens,
Music of Your Life,
Rowan & Martin's Laugh-In

"Love Lee Newman's
Happy Together '60s
Songbook. Favorite cuts. ..
‘Kind Of A Hush'... 'Rainy
Day Feeling Again'...and
‘Never My Love.™

—Chick Watkins, Westwood
One Radio Network

"Newman's take on these
songs is exceptional fun.
'Help'is a standout.”

—David Allan,
WABY, New York

"If genes mean anything,
Newman's '60s Songbook'
should be a hit!"

—James Bacon,
Hollywood Columnist

The Album “Everybody’s Talkin” about!

“Lee Newman’s

‘Happy Together, The ‘60s Songbook’

comes just in time for summer fun!” _ erad chambers, standard media corp.

“Deejays are turning this songbook of the '60s

into a big hit. Newman has the genes for fame!”
—Liz Smith, NY Post

LEE NEWMAN

HAPPY TOGETHER

THE ‘60s SONGBOOK

Produced by: Lauren Wild
on SLK Records

Available at:
Tower Records « amazon.com ¢ iTunes

www.leenewmanmusic.com
www.slk-entertainment.com « 323.807.8711

www.americanradiohistorv.com
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“’Up Up And Away'’is delightful.

Great singing. Great arrangement.”
—Jimmy Webb

“'Daydream Believer' grabs
you right away as well as
the others. Newman gives a
unigue sound to each one.”

—Eddie Hubbard,
ABC Radio Network

“Love Lee’s superb style
and presentation.”

—Jim Parsons,
WLNG, New York

"Lee Newman's Happy
Together CD is a winner!"

—Bill Miller, WAMB Nashville

"Newman's 'There's A Kind
Of Hush' should zip to the
top of the charts."”

—Don Kennedy,
WMCW, Chicago

"Newman's album is
wonderful. ‘Never My Love'
is outstanding. Go out and
buy it.”
—John Regan,
1260/KKGO, Los Angeles


www.americanradiohistory.com

AC/HOT AC

-

AC talent: Linus’ blanket for millions of listeners

Feels Like Home

Chuck Taylor

CTaylor@RadioandRecords.com

ypically, an air talent’s rsumé resembles a weather-beaten road
nap. filled with stops along the winding road to fame, fortune and
fat AQH shares.
But many personalities find that AC's penchant for comfort and
lack of need for ctemal youth make their gig a destination worth
Keeping. In markets lange and small. AC jocks have literally spent
decades in front of the same mic. serving as extended family to the audience,

“There's a certain amount of hipness you imist always have with top 40 and when
a penonality reaches a certain age it becomes more ditticult to relate to the music and
the audience,™ says Jim Ryan, senior VP of AC tor Clear Channel Radio and P of
WLTW (Lite-FM)/New York.

But with AC, the familiar is preferred. “We work to be Linus”
blanket. to offer comfort and a source of relaxation and helpful
info,” says Allan Camp, PD and 17-year moming nun of CBBS
Radio’s WRCH (Lite 100.5)/Harttord, Conn.

Nancy Alexander, momisng host at Clear Channel's WMTX
(Mix 100.7)/ Tampa. Fla.. notes. “Grown-ups have to move at
lighting speed and are constantly having to adjust to changes in
their environment, so they want and need at least a couple of con-
stants. They don’t want their fumiture rearranged and they don’t want new people
on their vorite moming show.™

Like Family
Mosing man Chris Edmonds. an 18-vear vet at Clear Channel’s WNIC/Detroit.
says that success requires developing kinship with listenens. “If we're doing our jobs

right. we really become friends with the listeners. 1 have always shared personal sttt
about my family for the sake of humor and warmth.”

Even WRCH P Camp teels the bond with personalities, including those across
town. "L remeamber coming home from college in 1975 and hearing Brian Collamore
on WSYB and thinking. it's good to be home. He is still there today. A voice on the
radio can be the community,” Camp says.

Two-way Street
Enduring peronalities are also a boon 1o the station itself, says Laura Dane, P of
Sandusky’s KRWM (Warm 106.9)/Seattle. “When a programmer tinds ajock that
reflects the station well, they're smart to hold o1 to them.™ Dane says.

Ryan adds his nod. “If someone has good stature and ratings and it’s a comton-
able fit, you do whatever you can to keep them.”

AC personalities agree that longevity offers personal benefits as well.

"1 get hugs daily from people I've never met.™ Alexander says. “It's an extraordi-
nary honor fo come to matter to people that would othenwise be considered strangen.”

Of course. given the namber of variables. no one ever knows whether a job in
radio is just another stop along the camival tour.

“The tirst owners when I got here let it be known that they didn’t want a stone-
stepper.” Flynn says with a chuckle. “But that was a half-dozen owners and many
GMs, GSMs and PDs ago. No one is more surprised than 1 that my pricey U-Haul
trailer hieeh has gone unused all these years.”

AUGUST 11, 2006
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KIRK
WHALUM

“Someone To Love”

One of the year's biggest
selling jazz releases

MICHAEL
LINGTON

“It’s Too.Late”
ON YOUR DESK NOW

New CD A Song For You
in stores September 26th

3 R&R Chart
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Rendezvous
ith the hits

WAYMAN
TISDALE

“Get Down On It”

#| Billboard Contemporary fazz Chart
4 weeks in a row

JONATHAN
BUTLER

“Mandela Bay”

A tribute to the legacy of
Nelson Mandela

Featuring Kirk Whalum &
Wayman Tisdale

BRIAN
SIMPSON

“Saturday Cool”

The follow up to the #I hit
single “It's All Good”

<EN
DE£

rendezvousmusic.com
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SMOOTH JAZZ
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Cood jocks win ratings, but nuance distinguishes
first-magnitude performance

A Perfect On-Air Fit

Carol Archer
CArcher@RadioandRecords.com’

umerous attributes characterize the on-air staft of a greac
radio station. The staft’s performance is measured against sev-
eral notable goaks: to reinforce the emotional connection
between listeners and the music, to convey the station’s mes-

sage effectively and to deliver competitive ratings.

It's a all order.

Paul Goldstein, VP of prog g at CBS Radios KTWV (the Wave)/Los
Angeles. and Valerie Geller, president of Geller Media International, are experts

in recognizing and developing ulcn(

During a 20-year carcer prog h jazz, G has hired lead-
ing personalities—like Ray Whm' for afurnoon drive at KKSF/San Francisco—
and mined nontraditional sources of talent, particularly musical artists.

He broughe jazz pianist Ramsey Lewis in to do mornings on WNUA/Chicago
and convineed saxophonist Dave Koz to do a nationally syndicated show on SW
Networks at the Goldstein was VP of programming there.

He now oversees the high-performance airstatt’ of KTWV: morning co-hosts
Koz and Pat Prescott. middayer Talaya, afternoon driver Don Burns (aboard the
“No-Stress Express™) and evening host Keri Tombazian, plus a first-rate bench,
including "Smooth Jazz Sunday Brunch™ host Barbara Blake and Lawrence Tanter.

Lon..um plays a significant role in the Waves ongoing ratings success,
Goldst says. Bue j _|(x ks. like radio stations, cannot succeed on heritage alone.

“Listeners must “get’ their passion for the music during every break. Don and
Talaya exude love for the music on-air, and you can't beat that,” Goldstein says.

“The Wave's air talene are blessed with the combination of the natural, physi-
cal gife of great pipes: sincere passion for the music; and the ability to convey that
passion concisely in the medium of radio, because that’s what creates emotion.™

However. Goldstein says, *Nothing kills emotion more than having somcone
nate the music. They can make the music
and the radio station shine in 10 seconds because they really feel it

Getting To ‘Ahhh’

Geller says programmers should seek voices that are easy on the car and, espe-
cially at smooth jazz, calming. “The question is. How important is that voice, and
how important is the essence of the person?™ she asks. “Can you have somebody
who has a less wondertul voice but has wondertul things to say?

“In talk.” she says. “the voice doesnt matter: ic's what you have to say. Bue in
smooth jazz the voice is more like a jazz inscrument, like coffee with cream.
There is a life force, a purity of heart, that comes through. That's the x-factor in
great personalities like Barbara Blake or Don Burns.”

Geller suggests that smooth jazz PDs assess air talent on a variety of factors:
technical benchmarks like tone; lower register: the ability to articulate; and the
lack of an accent (unless an accent is preferred due to a station’s target audience,
market composition, competitive situation, ctc.). x

“Ahnost like Cinderella, you want a voice that fits che glass slipper that you're
trying to put together on the radio,” Geller says. “*When you look for some-
where to live you know how many bedrooms and bathrooms you need. Bue

THERE'S MUCH MORE @ www.RadioandRecords.com
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‘Great jocks
illuminate the
music.
can make
music and the
radio station
shine in10
seco

use they
really feel it.

—Paul Goldstein

there's this ching, this moment, when you open
the door and go."Ahbh. It's the same with pick-
ing an air wle

Listening to airwork is also highly intuitive, a
process that gives one the sense that, as Geller
says, “this person feck right to me. This person
feels like home. This person is my station.”

On listeners’ behalf, Geller advises smooth
Jazz PDs and air talene to answer the question,
“Why should | listen to you for the nexe five
minutes of my life?” She says, "Every persor
front of a microphone must always be answering

that question.”

The animating principles of Geller's book
“Creating Powerful Radio™ apply to coaching air talent, She
says, “Tell the truth, make it matter and never be bori

She suggests several steps toward success: “Foc!

what you want to say. Engage: What's in this for the listener,
and why should he or she listen? Opinion/position: What you
think of a topic and why, because what imakes you interesting
and an individual is what you think about something.
n or position. but
if you haven't thought about it enough to have formed onc.
you don
going to make a listener care? Being on the air is an acting
gig. Ik never works as well as when it's real.

“Finally. ghere's storytelling. What's the story? 1n smooth
Jjazz, music is the story and talent is the frame that surrounds
the picture.”

Smooth jazz is programmed as tight as a fist these days.
Breaks are brict and air personalities must be short, sweet and
to the point. But the top-rated talents in smooth jazz have
Geller's steps down cold.

ing

“You don't always have to give an opi

care; and if you don't care. how the hell are you
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Blind box ad leads to dominance for Tommy & Rumble
Waking Up
Norfolk

Mike Boyle

MBoyle@RadicandRecords.com,

t'sasafe bet the only place in the United States that celebrates any-
thing on Sept. 11 is Nortolk, Va. That's the start date of Saga
Communications” active rock WNOR moming show “Tommy
& Rumble,” which will blow out 11 candles this year.

Tommy Gntfiths has been a station fixture since early 1990,
Grand Rapids native Rick Rumble worked at stations in San Diego
and Philadelphia. and hosted a syndicated talk show before pairing with Grftiths in 1995,

“It was the only blind box ad | ever replied to in 25 veans of radio.” Rumbles recalls
of their matchmaking. “1 tmed it down two or three times during the negotiations
because of money. Over 10 years later, 1 can say it's the best thing [ ever did and U've
enjoved every minute of'ie.”

For his part. Gntliths says, “We could tell from day one that this was going to work.™

What you won't tind on the show is iusic. unless it's one of the duo's infamous
parody songs. “You will hear all the mistakes. though.” Rumble quips. “We don't
sound like disc jockeys,” Gritfichs adds. “Plus. not to brag, but we write well, two.™

Speaking of prep, "We write a lot of fake commercials and parody songs.”
Rumble says. He's referming to nearly a dozen CDs of bits and songs the duo has
released over the vears with all the proceeds—they chaim close to 1 million worth—
donated to chanity.

Like any successtul moming show, the actual time put into prep is ongoing. “You
ask my wite,” Rumble says half-kidding. I go into my home office at night around
7 p.m. and don’t come out until 10 p.m.—and that’s just the after-dinner prep.”

Griffiths says there are projects they I both be involved in at once. “but we'll akso go
oft by ourselves and write independently.” Rumble adds, “It's more fun to come in in
the moming and have something to tell your partner that he doesn’t know than it is to
have rehearsed it or gone over it so often that you can finish each other's sentences,”

But Griffiths and Rumble know they alone don’t carry the show. Their support
cast includes newswonan Nikki Reed, intem-tumed-traffic guy Chill, producer/
board op Scott Nicholson and Jason “The Show Wrecker,” who handles all the show's
wacky projects. “We once covered him in Alka-Seltzer and then chrew him in a
pond.” Rumble recalls, “and even dressed him in a suit made of tampons and rolled
him around in a puddle on a rainy day during a tropical storm.”

Finishing No. | in adults 25-54 in the spring 2006 Arbitron, Griffiths and Rumble
can't tell you a lot about their competition.

2

By The Numbers

Ranked No. 1in men 18-49 and persons 25-54, Tommy & Rumbie also ranked top 5
12+ and persons 18-34 in the spring 2006 Arbitron. SOURCE: Arbiren

SUMMER FALL WINTER  SPRING
2008 2008 2008 2008
12+ 58 4B 57  55(fourth)
Persons 18-34 97 77 98  85(third)
Men 18-49 23 01 BS  NS{fisy
Persons 25-54 7 6.4 74 6.7 (first)
AUGUST 1, 2006
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“We have no idea really.” Grithiths says. “We don't have an
opportunity to hear them, Our biggest competition is probably
Tom Joyner [heard via syndication on Clear Channel urban AC
WKUS. a ditferent audience, but he does well.™ Jovner trailed
Tommy & Rumble in perons 25-34 by a mere one-tenth of a
share in cthe spring.

Politically Different Market
Ask the duo what Kind of niarket they're waking up each
day and Griffichs says. “It's a politically different market
because this is the biggest military town in the world. so
you better know what you're talking about when you go
on the air and wlk about Irag or what's going on with
North Korea. There are Navy Seals and CIA intelligence
people out there listening,”

*And angry wives ready to kick your aw,” Rumblejokes.

Like any other broadcasters operating in the indecency-
paranoid world today, “Tommy & Rumble™ sports pro-
tection gear, complete with dump butons. delays, etc.
“The whole Janct Jackson thing has at least made us chink,”
Griffiths says. It makes you be more creative other dhan relying
on the old ‘dick’ jokes.”

So You Wanna Be A Duo?

According to Grifliths, he and Rumble “very rarely” fight about
anything, and Rumble says they've been able to stay together
because “we get along great . . . There's enough show for every-
body to get bits on the air . ... Plus the money, the success and
the housespayments have helped us stick it out, t0o,”

But ask them about what it takes to make it as 2 moming show
and you get a solid re-enforcement of the basics.

“You have to read as much as you can,” Griffiths says. but for
Rumble it’s the work ethic you put forth, “Without sounding
preachy, there is no substitute for hard work. You can't just go
to the movies last night, and because you saw “Pirates of the
Caribbean® dhink you have four houns of talk-radio macerial in
your back pocket. It docsn’t work that way,”

THERE'S MUCH MORE @ www.RadloandRecords.com
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Greensboro, N.C. WVBZ  Omaha, Neb. St. Louis

Lexington, Ky. WKQQ  Philadelphia San Bernardino, Calif.
Allentown, Pa Los Angeles KLOS  Phoenix
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TRIPLE A

WXPN launches new brand and a Web portal
Growing
Exponentially

John Schoenberger
JSchoenberger@RadicandRecords.com

onconmercial triple A WXPN/Philadelphia is knee-deep in
radio’s on<denuand watens, offering a diverse menu ofpmgnm-
2 that can be d or downloaded by the } g sta-
tion’s growing global audience. The member-supported outlet
wly launched an ambiti cly branded, dia-rich
tive called XI’oNuuulMum()nl demand.com.

The purpose: € usic lovers a new Web portal to access the station’s expand-
ing offerings, which now include a Web stream of Y 100Rocks.com, the Intermet-
only station that rose from the ashes of defunct Philly alteruative WPLY (Y 100).

“Initially we were thinking of this as mainly huuk a service for WXPN llucm'l\
and how it could satisty their expectation from us,” GM for progr
Bruce Warren says. “But pretty soon we hqmn to see it on a much hmad\r“alc (ba(
could reach all kinds of people on a | level.™

To date. the site offers three audio feeds: the station’s primary signal stream; a sireaim
of Y100Rocks: and XPoNentialRadio, a new stream described as “a unique mix of
emenging and heritage contemporary musicians Jwith] an eclectic blend of blues, rock,
world, folk and altermative country.™

Warren says the portal will expand to present all the station’s content in one buck-
et, including archived recordings of its nationally syndicated daily *World Cafe™ pro-
gram: recordings of in-studio artist performances and live concert recordings; the past
two weeks of WXPN specialty shows: and a new ariple A HD2 channel the station
is developing for NPR.

All the content will be available via streaming: much of it will ako be downloadable.

Although WXPN initially plans to make the content available for free, it ultimate-
ly plans to draw on underwriting tees and financial support from listeners—the NPR
business model.

Calling the bold initiative “a significant gic investment,” Warren says the sta-
tion is diverting surplus funds with a goal of making the operation self-liquidating by
its third year. "We recognize this is the future and we feel we have enough elenents
in place to make a real go of'it.”

How the Y100 brand joined the XPN family is a story unto itself. Afier Radio

al and even inte

3 GASY sOWDLADES e | SN 47
10 OME MAN WRSKKING MACHINE GSTEY v [ 3683 53
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27
2
@
@

@ 6666 ©6 00 ©©
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TRIPLE A INDICATOR

el

v

SAVING GRACE TOMPETTY

WAITING ON THE WORLD TO CHANCE crovmaven:
" CRAZY owassamEY
IAMONDS LOS LWL Y 80VS

51T ANY WONDERT KEANE

GET IT LIKE YOU LIKE IT 00 HARPER

PUT YOUR RECORDS ON CORPAE BALEY RAE
'LOVE 15 MY RELICION 2GY MARLEY

REMAIN SILANT 2w Mo

WHEN IT COMES TO'
I KMNOW M MOT ALONE MCHAEL FRANTI & SPEARHEAD

‘We recognize

thi

s is the

future and
we feel we
have enough
elements in
place to
make a real

of it.”

—Bruce Warren

One flipped WPLY alimost two years ago, former WPLY
programmer Jim McGuinn kept the brand alive as an online
station. Shortly afterward, he pitched WXPN about program-
ming an HD side channel.

When drawing the blueprint for XPoNentialMusic,
GM Roger LaMay and Warren agreed that adding Y 100Rocks
would make their fledgling portal more robust. “But for it to
really work from all the angles, we fele there had to be an on-
air component to this.” Warren says. Beginning Aug. 30,
McGuinn will host a Y-Rock show three nights a week on
WXPN for a total of 10 hours,

“Concurrent with using new media to find ways to reach a
potential new audience, we are abo in the midst of aying ways
to somehow reach a somewhat younger audience with the radio
station,” Warren continues.

LaMay says exp ded on-ds d ingg is
with WXPN's mission of “supporting goud music and the artists
who make it. If we can become a national and even international
destination that can help promote and support great music, we
will all get profound satistaction from thae.”

» Triple A flocks to Boulder, Colo.: See photos, page 17,

FOR WEEK ENDING AUGUST §, 2008

JUDITH OWEN HERE

Judith Qwen's new HERE feat
A

HERE
¥
tR&R

y Jamie Lee Curtis

Judith Owen is perfor
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“Atrevete-Te”

“Chevere”

VOLTIO

“Voltio is a refreshing change to the ever-steady, non-
changing sound of the reggaeton movement. He has
mass appeal and it has shown In the number of hip
hop artists that have collaborated with him.

=-JOSH VILLA

Program Director

Club 95 “Latino Vibe" (KVIB-FM)

“Iif you're a station playing any combination of reggaeton & hip
hop, “Chévere” Is a great song to bridge the gap botwoen
languages and sounds. It has English & Span-
ish lyrics, and the beat seamlessly switches
back and forth between reggaetén and a crunk
sounding hip hop beat”

-JERRY PULLES
Assistant PD/MD
Latino 96.3 KXOLFM
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Jackie Madrigal ] LT E—— TN
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IBE50 +0.763 S87 30
here is a shortage of new on-air talent at Latin radio, especially ° mm ;';; TeTONE oapaan ~—c
in lange markets. Moming shows, in particular, are suffering. Only L SEAMPALL FEATURNG KEYSHA(OLE wanunc SO 000 S 50
a few of them and their personalities are known across the coun- iy e | 8532 10298 608 3
ry. uu‘ludmg,l-_ddu iolin™ Sotelo at Unl\'monf KS(.A/ljm [0 RAYA%0 LOCO o 8B4 020 00 M 61
Angeles. Rendn Almendirez Cocllo (“El Cucuy™) at Spanish uNerso - -
Broadcasting System’s KLAX/Los Angeles and Luis Jiménez & :“" n LM —
Moonshadow at SBS" WSKQQ/New York. sonvmcuere 798|035 | TS 2
What exactly is the problem and who's to bla “There are plenty of great air COMO DUELE (RARRERA OF AMGR) namiwa | 7738 0277 38

personalities for Spanish-language radio. bue there is a
lack of moming show alent.” Bustos Media VP of pro-
gramming Juan Gonzilez says.

“The problem lies on both sides: talene and radio com-

3

LAS NOCHES SON TRISTES
NORREGA FEATURG ANGEL & KHAZ & ONINO Ucmieasevsan | 7367 1204

ENANITOS VERDES UNVERSAL LATINO

588 E
W 777/

'.j._ﬁ]u‘;l\u).{u:.;uiu s 8 ¥ s H;'!"."I'i'ise.ful'l'

panies. All DJs want to make the big bucks by hosting o on [P— TR
the moming show, but they aren’t willing to do the work OETALLES D e
empir- L i = wanru | 708 0203 | 20 -
and prep to do it successtully. The radio companies wane =TT -
maj || b hey aren’t willi develop i 6842 0685 959 B
ajor talent, but they aren’t willing to develop it. wToCA mamea 8892 [
“We, as radio programmen., can't create talent: we .Enmm wovmcumn 5805 0TH 868 %
have to develop it. Broadeasters are Jooking for the cast FLOW NATURAL <=
¢ and (p o fpic iy b lh Lol :; FITOEL BAMBNO FEATURING SEEVE MAN & DS nauevsa | 679 0476 543 3
way out and i o pl\' Up sOomeo ) Cise s talel NUESTRO AMOR SE HA VUELTO AYER | B
3 - A . - Juan Gonzhlez 6600 -0689 415 -
instead of developing their own. VCTORMANUELCEFEAT/RRE YOO SOMY S NORTE
Jesse Portillo, PD at SBS” KRZ.Z/San Francisco, says, “There is a lot of demand VOLROFEATURBC ADTOH watonrson s S8 04M 387 -
and not a lot of talent available. | compare it to the music world and artists: There aTE CORATON pamivsa, 808 169 &7 B
are.a Jot of talented new artists who aren’t given a shot because the established wl- . MEMATAS | L
. . L S LTy e g 8007 <0502 337 .
ent is there and there aren’t oppontuities for the new kids. o %0QuUERENOVID = —
So why aren't stations giving opportunities to newcomens or developing super- 0 FEATURINC TECO CALOERON ’ nowsewa ung (397 0023 ﬂ_, .
stars themselves? »w m-.'ﬂ%vx-orw.gm A wwoa,  S92B 1552 AW .
Portillo says, "1 do have shows where | have given new air personalities & soR T maomg 385 07 W %
apportunitics. 0 25 UNA NOVELA T
. = N o 5795 0M9 434 -
He adds. “If talents are developed in smaller markets they are prepared when the :wm = L
opportunity ammives in a large market, and there's always a need for good air talent B Losmeemoson v rom SR 027 e W
H REENCUENTRO
in the larger markets. Bl shosmossana rnovss  DTE7 068 SB a4

“Another problem is that there are a lot of really good air penonalities who don’t
have documents to work in this country. I've seen that many times.”

Gonzilez has other ideas for how to fix the problem. “I believe the way to solve N RHYTHM PANEL — 13 STATIONS
this is by giving DJs who are willing to put in the hours and prep work the oppor-
tumity to develop their skills.” he says.

“The biggest problem | hear is that there aren’t many programmens taking the g A4k ‘e fnases
time to do aircheek sessions, to coach and push air personalities to grow. ™ Dallas KFZO0 Miami

Any advice for those who want a career in radio? “Finst of all, they have to KZZA New York
really want to do it.” Portillo says. “Then they have to undenstand that once they
are in radio, they become leadens in their ¢ ity and ¢ ity leaders Denver KMCG San Francisco
serve and are not lazy. Ft. Myers, Fla. WTLQ San Juan, P.R.

“d tell them to learn English. to continually evolve and prepare themselves,

Fresno, Calif. KLLE

and to start in a small market to get the necessary experience o that when an
opportunity in a large market like Los Angeles comes around. they are ready. Houston KLOL
That's the key.™

THERE'S MUCH MORE @ www.RadioandRecords.com FOR WEEK ENDING AUGUST 6, 2006 AUGUST N, 2006
www.americanrradiohistorv.com
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KJFA
KLVO
KHHL

Kiw!
KMYX
WLEY
wOl0
KGDQ

Albuquerque, N.M. Corpus Christi, Texas

Austin, Texas Dallas

Bakersfield, Calif.

Denver

Chicago

Colorado Sprngs, Colo. El Paso, Texas

AUGUST 1, 2006

KLHB
KSAB
KDXX

KESS
KZMP

KBNO-AM

KXPK
XHNZ

REGIONAL MEXICAN — 50 STATIONS

KLBN
KOND
KOQO

KEYH-AM

KLTN
KQBU
KTJM
WEDJ

KISF

Fresno, Calif

Houston

Indianapolis
Las Vegas

KBUE
KLAX
KLYY
KSCA
KGBT

Oxnard, Calif
Phoenix
Raleigh, N.C
Riverside, Calif.

Sacramento, Calif.

Los Angeles

McAllen, Texas

Monterey, Cafif. Salt Lake City

FOR WEEK ENOWG AUGUST 6, 2000 THERE'S MUCH MORE

San Antonio, Texas

San Diego

San Francisco

Tucson, Ariz.

@ www.RadioandRecords.com
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KSAH
KXTN
KLNV
XHTY
KRZZ
KSOL
KCMT
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Hartford, Conn.

Miam
New York
Orlando, Fla.

Philadelphia

TROPICAL —-12 STATIONS

WLAT-AM
wxDJ
WSKQ
WNUE

WRUM
WEMG-AM

Providence, R.|

San Juan, P.R

Tampa, Fla
Washlington, D.C.

FOR WEEK ENDING AUGUST 6. 2006
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CHART LEGEND

Charts are ranked by plays except for
Latin and Country charts which are
based on audience impressions, com-
puted by cross-referencing exact times
of airplay with Arbitron listener data.

Songs showing an increase
n in plays (audience for

Country and Latin) over the
previous week, regardless of chart
movement. A song will also receive a
bullet if its percentage loss in plays
(audience for Country and Latin) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exempting the Country chart, a
song that has been on the chart for
more than 20 weeks will generally not
receive a bullet, even if it registers an
increase in plays (audience for Latin).
Country titles that decline in audience
but increase in plays will also receive
a bullet if the total audience erosion
for the week does not exceed 3%. A
song in its first week at No. 1 will
always receive a bullet, even if it has
lost plays (audience for Country and
Latin).

AUDIENCE TOTALS:
Derived, in part, using certain Arbitron
Inc. copyrighted Persons 12+ audience
estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.
Airpower awards do not appear on the
Latin, Christian and Gospel charts.

BREAKERS:

Awarded solely on the Country chart
to songs that receives airplay on 60%
of the panel for the first time.

MOST INCREASED PLAYS:
Awarded to the song with the largest
increase in plays (audience for
Country and Latin).

MOST ADDED:

The total number of new adds report-
ed by each station and by automatic
add thresholds. Songs not reported as
adds do not count toward the total to
date count. Ties are broken by total to
date adds, then by total plays and, if
still tied at this point, by most
increased plays.

TIES:

A song with the best plays differential
(audience for Country and Latin) over
the previous week is ranked first if
tied with another song on the chart. If
the songs are still tied at this point,
the title that is being played on the
most stations at that format will be
ranked first.

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Hot AC, AC, Christian AC,
Christian CHR, Inspo, Christian Rock,
Gospel, Heritage Rock, Triple A and
Smooth Jazz) become recurrents and
are removed from the chart after 20
weeks. In addition, songs that have
been on the chart for more than 52
weeks and rank below No. 10 will
become recurrents and will be
removed from the chart. Descending
Country titles move to recurrent after
20 weeks if they rank below No. 15 in
either audience or plays.

Nielsen BDS certification for
airplay of 100,000 plays on
all monitored stations, includ-

ing satellite and national networks,

across the United States and Canada.

Numeral following symbol indicates

multiple level of 100,000 plays.

Indicates title earned
HitPredictor status in
research data provided by

Promosquad. Songs are tested online
by Promosquad using multiple listens
and a nationwide sample of carefully
profiled music consumers.

REGISTER NOW!

www.radioandrecords.com

CONVENTION

RADIO & RECdRDS,,

SEPTEMBER 20-22, 2006

Hilton Anatole Hotel e Dallas, Texas
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OPPORTUNITIES

Station Manager
KOHO 101.1
Leavenworth Washington

Are youtired of being told by a corporate office how
to run your station? Break away from the “pack-
aged™ media world and join our privately owned,
community radio station. We are in a small mar-
ket, but make a big impact. We play a AAA format,
and use syndicated programs from the BBC and
CNN. We have up-to-date technical equipment and
computers. Qur staff is passionate about providing
our listening audience great entertainment and
accurate, timely information. Responsibilities
include strategic planning, meeting revenue to
expense goals, maintaining company licenses,
staff management, maintaining technical equip-
ment in quality working order, develop communi-
ty relationships and mentor staff. Minimum qual-
ifications include a Bachelors degree in commu-
nications, broadcast, finance or other related field.
A minimum of 5-years work experience can sub-
stitute for formal education. Must have a minimum
of 3-years of supervisory experience. We are an
equal opportunity employer.

Please submit cover letter, resume and salary his-
tory to HR Department, PO Box 194, Leavenworth
WA 98826. All inquiries will be kept confidential.

CLASSIFIEDS

POSITIONS SOUGHT

Reliable, Prompt production pro. Fully-produced
work. 20+ years in the business. Samples at:
http://kerryfox.voice123.com/, Email: contact@
newsminute.com, (719} 564-1165. [8/11)

Seeking Play-by-Play, Media Relations, Sates
position. JOE: (888} 327-4996. 8/11]

America’s International radio expert seeking per-
manent or contract opportunity with company
w/ International presence or desiring one.
gwailo@hotmail.com. (8/11}

Traffic Manager with 12 years exp seeks position in
Radio/TV/Entertainment Industry in NY Area only:
Summer200626@yahoo.com. (8/11)

Last call before vacation! Former Modesto #1
weekender still seeks NorCal/PacNorthwest gig
before 8/16-after 9/1/06. Contact FRANK at:
(510) 223-1534. (8/11]

Can you help a 14Yr Vet? | LOVE radio it is therapy
for me. | have done CR, AC, Hot AC, Oldies and Country.
(616) 285-1995 or bitemanftriton.net. (8/11)

Recent American Broadcasting School
graduate looking to begin dream career. Willing to do
anything and everything. CORY: (405) 401-6735. (8/11)

Afternoons Emmis
Power 106 Los Angeles!

the very best, original, and as yet undiscovered Hip
Hop "personalities” in America? PLEASENO DJ's!
Position could include some programming duties
too. If so please rush your CD aircheck/package,
for the opportunity of a lifetime ASAP to:

Jimmy Steal, Emmis VP of Programming/Power
106 PD

2600 W. Olive, 8th Floor

Burbank, CA 91505

No call or emails, please. EOE

www.radioandrecords.com

Recent graduate of ABS with a degree in broadcast
communications is looking to land a job in the radio
industry. HEIDI: (405) 410-2992. (8/11)

(MICHIGAN) | have 17 years in radio, currently
working at a Hot A/c station p/t. | am looking for a full
time radio Gig. Need a DJ/ BOARD OP / PROMOTIONS?
E-mail me: djmartin88@hotmail.com. (8/11)

Free-spirited, energetic, driven individual
willing to do whatever it takes to get the job done
correctly. RANDY MILLER: (817} 283-2970
millerhotrodrfdaol.com. (8/11)

Good production, tight boards, efficient copywrit-
ing, team player, and very dependable. Looking for
behind scenes, or on-air positions in programming or
spons.'CLEON: cleonsmindstate@yahoo.com.

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words max-
imum) listings to radio stations ON A SPACE AVAIL-
ABLE BASIS in Opportunities. Free listings of the
same length are also available to individuals seek-
ing work in the industry under Positions Sought.

To appear in the fotlowing week's issue, your ad
must be received by Thursday noon [PST], eight days
prior to issue date. Free Opportunities listings
should be typewritten or printed on 8 7° x11” com-
pany/station letterhead and are accepted only by
mail or fax: 310-203-8727. Only free positions sought
ads are accepted by e-mail to: kmumawi@
radioandrecords.com. Address all 20-word ads to
R&R Free Opportunities, 2049 Century Park East,
41st Floor, Los Angeles, Ca. 90067.

R&R Opportunities
Advertising

2X
$150/inch

x

$200/inch
Rates are per week [maximum 35 word per inch
including heading). Includes generic border. If
logo, custom border or larger heading are
required, add 1/2 inch ($60 for 1x, $50 for 2x). In
addition, all ads appear on R&R's website.
(www.radioandrecords.com)

Blind Box: add $50
The R&R address and your box number adds 12
words to your ad. Regular Opportunities rates apply
to Blind Box ads, but a $50 service charge is added
for shipping and handling.

Positions Sought: $50/inch
Individuals seeking employment may run ads in the
Positions Sought section at the special rate of
$50/inch.

Payable In Advance

Opportunities Advertising orders must by typed on
company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumawfdradioandrecords.com. Ads are
also accepted by fax: (310-203-8727) or mail, Visa,
MC, or AMEX accepted. Include card number, name
as it appears on credit card, expiration date and
phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Address all ads to: R&R
Opportunities, 2049 Century Park East, 41st Floor,
Los Angeles, Ca. 90067.

AUGUST 1, 2006
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| AIRCHECKS | VOICEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS ==
CURRENT £311, KRTIShotgun Tom KPWRA. Choc, KIfS/Dave Styes-Jodo
Wit KLOSMark & Brin, KPLI/Boboy, Tara & Chss, WUSNAisa Do, $13.

CURRENT 318, KRTH/Gary Bryan, KIZADomino, WKSC/Titac, KRBE/
Carson, KLUVIJohn Summers KMYUJeM & Jer WKTU/Bil Lae. §13 CO P R 0 M 0 S
PERBONALITY PLUS PP 219, WIMI/Er § Kathy, WLTMRandy & S
WSS-FAXely & Aipha, WKQXMancow $13 CD.

PERSONALITY PLUS 9PP-218. WLUP.Jonathon Brandmensr, WYRV/Steve & AMERICA'S NUMBER 1 VOICE
T e ha Tt m:‘_f:gw the voice of FOX, CBS and The Grammys
KVILTerny King, WIYYGrk. Mark & Spisge $13 CO. Call Us.

ALL O SCHA-138, KPWR KHMS, WOJX, WK WBBMF. WKSC. 13 (310) 229-4548

ALLIVE MAC-184, KPLZ KW, WLTJ, WZPL WLNK $13 €D,

o et iticn oo S www.joecipriano.com
$1550C0

SWEEPER WMALT S6V-00 - Sweeper & Legal (D samples. af formats. $15.50 CD.

AM[:
45 MILLION
vOoicCeE VM AGING LISTENERS DAILY

1-877-4-YOURVO
(877-436-8786)

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

CHN-39 (CHR NIGHTS), 0-27 (ALL OLDIES). CR-1 (CLASSIC ROCK), ALT-11
(ALL ALTERNATIVE). AOR-17 (ALL AOR) at $13.00 sach CD.

CLASSIC 0C-383. K22 1982,

Moftmean- 1982, 8100/Shotgun Tom- 1978 Mighty 690-1980 KLSY/Bruce
Murdock-1987. $16 50

VIDED 9108, Cnucago'’s WKSCG:, Tampa's WRBO/Mason & B4i. Houstons
KILT/Rowdy Yates, Daltas’ KLUV/John Summers. KPUX/Bobby Tara & Chrg.
Miaru's Y100/Xenny & Footy. 2 rs. $30 VWS, $35 OVD.

www.californiaaircheck.
% CALIFORNIA AlrcHEck @2

95478 Sogupennck Orive - Forngndine Bosch, FL 32634 - 904 548-0048

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)™ ===
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to

R&R, 10100 Santa Monica Bivd.. 3rd Floor. L.A.. CA 90067,

Radio’s Premiere Website

The Industry’s Newspaper with the

CLASSIFIED ADVERTISING largest help wanted section
Contact KAREN MUMAW at kmumawéradioandrecords.com or 310.788.1621 for information.

THERE'S MUCH MORE @ www.RadioandRecords.com
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She’s one of the most versatile voice
performers in the business, heard daily on
radio and television stations worldwide.

Roberta Solomon
PROMOS, 10S & SWEEPERS
MP3 - ISON'- FTP

DEMOS ON THE WEB
\m.vokegal.m

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typed and

accompanied by payment. Visa/MC/AMEX

accepted. One inch minimum, additional space up

to six inches availabie in increments of one-inch.

Rates for R&R Markel- ¢ yyug

place (per inch):  lnsertions
13 insertions
26 insortions

Marketplace 81 insortions

(310) 788-1621

Fax: (310) 203-8727

o-mail: kmumaw@radioandrecords.com

AUGUST 1, 2006
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TImLE CERTIFICATIONS STATUS Tme CERTIFICATIONS ATUS
ARTIST PROMOTION LABEL ARTIST WPRINT / PROMO TION LABEL
1 1 W BROMISIUOUS NO. 1(EWKS) L 1 T2 ME&U NO. 1{4 WKS) n
MELLY FURTADO FEATUSING TIMBALAND IGEFFEN e CASSE MEXTSELECTIRWEAD BOY/ATLANTI
! WRITE SINS NOT TRAGEDN'S oA 7.1 2 13 PmOMescuous &
- PANKIAT THE OISO DFCAYDAMCEAUEL ED BY RAMENAAVA- bl = NELLY FURTADD FEATURING TIMBALAND MOSLEY ALEFFENNTERSC
8 B BUTTONS MOST INCREASED PLAYS s ® U AND DAT
THE PSS YCAT 00LL S FEATURING SNOOP DO e FADFFATURWC T-PANG RANI LR SN W 11/BME /W ARNER BREFS.
5 MSsU % 4 w (TSGON DOWN »
CAsSE W XTSELEC TIOWBAD BOY/ATLANTY X U X0 LOCKAAD BOY SOUTH/ATLANTE
n OVER MY HEAD (CABLE CAR) N e 8 ME BACK -3
| THE FRAY L. ¢ |~ | CHINLY FEATURING, T YRESE SLOT ALOTAAMTOL
B UNFAITHRA 1 a 6 2 IAPYO x
o eweu SRO/DEF IAMADIML w £-404 SEAN| O e ETYT
9 Omazv ¥ ' o ¢ Smviovs -
= CMARLS BARKLEY OO TOWNLAVA A - L& ORF JAMAD MM
9 ABETHO OTHER MAN o m s 1 DOTTOIT 4
LD (MESINAAGLRERA AR — CHERISH FEA TURING SEAN PAUL OF THE YOUNLILOODZ SHOWUFF CAPTOL
s Domrvomr [ B
= SEANPALL OF THE A = 'YOUNC DRO FEATURING T CRANDHUSTLE/ATLANTIC
5 SEXYBACK a ' o GIVE IT UP TO ME
AUSTR TMBERUARE VU IOMBA d SEANPAUL FEA TUSSNG K VPIATLANTK

#] MOST ADDED

CALL ME WHEN YOU'RE SOBER Evanesconce (Weo-UP)

#] MOST INCREASED PLAYS

BUTTONS The Puseycat Dolls Feat. Snoop Dogg (AGMINTIRS(OSE)

TOP 5§ NEW AND ACTIVE

WHAT HURTS THE MOST Rascel Flatts (LYRIC STREFTMOLL YWOOD)

CHASING CARS Snow Patrol (FOL YOO/ ALMNTERSCORE)
LIPS OF AN ANGEL Hinder (LMVERSAL REFURLK)
MISS MURDER AF) (Tore v mTERSCOPE)

1 CAN'T HATE YOU ANYMORE Nick Lackey (svi/20M84)

COMPLETE CHR/TOP 40 CHART ON PAGE 31

URBAN AC

#] MOST ADDED

THE WAY | LIVE Baby Boy UNVIRSAL REPUBLIC

#] MOST INCREASED PLAYS

BUTTONS The Puseycat Dolls Feat. Snoop Dogg (ALWNTERSOR)

TOP 5§ NEW AND ACTIVE

COME TO ME Diddy Feat. Nicole Scherzinger (BADBOY/ATLANTK]

STUNTIN' LIKE MY OADOY Birdran &LIN Wayre [CASHMONEVAPIVERSAL MOTOWN)
GET IT TWISTED Mr. Capone-e Feat. Twista (4 POWER)
TOO LITTLE TOO LATE JoJo (DA FAML Y/BUACKCAOUNIVUNIVERSAL MOTOWN)
HANDS UP Lioyd Bamks (C-UNTMWTERSOM )

COMPLETE RHYTHMIC CHART ON PAGE 33

% 1 MELSEN B80S
3 TITLE CERTIFICATIONS
3 ARTSTY IMPRINT / PROMOTION LABEL
1 2 2 FLY LIKE A 8100 NO. I(3WKS)
3 CANTUTGO
=5 aeTvony wam ToN S0SOEF/Z0MBA
30 PIND MVSELF I YOU
> | MCKNIHT APVERSAL MOTOWN
o e
" LUTHER YANDROSS e
s ™ 1CALLIT LOVE MOST INCREASED PLAYS
T Lowe mOet
38 SEWITHOUT YOU x4
MARY LR CEFFENNTERS(OPE
| ENOUGH CRYmN
o =] MARY L BLIGE FEATUSTNG BRODK L YN MMATRIARC HLEFFENWINTERS OPE
20 |nsRUSE
— URBANMYSTIC SOBE/WASNER BROS.
24 OOMwWEE
T TEENAMARE CASHMOMEY CLASSIKC SABSVERSAL MOTOWN
30 JUST CAME HERE TO CHRLL
THE SSLEY BROTHERS FEAT. RONALD ISLEY OEF SOV CLASSICS/DEF M0 G

#] MOST ADDED

BRING IT HOME Sliens Murrell (UNVERSAL MOTOWN)

#] MOST INCREASED PLAYS

1 CALL IT LOVE Lionel Richie (SLANOMC]

TOP 5 NEW AND ACTIVE

LIVE IT UP John Logond (C.0.0.0.00 UMBA/SUM)

VICTORY Tye Tribbett & G.A. (NTEGETY COSPELAOLUMEA/SUM]

MY APOLOGY Flostry [ERVIGRONDERUFITVINTIRSCOPE)

TAKE ME AS | AM Mary J. Blige (WATRAR HCIFFTWNTERS(OE)
"M N LOVE WITH A MARRIED WOMAN Owmar Cunningham (€40 200)

COMPLETE URBAN AC CHART ON PAGE 36

THERE’'S MUCH MORE @ www.RadicandRecords.com

1 NIELSEN BOS

l; TITLE CERTIFICA’ STATUS

ARTST IMPRINT / PROMOTION LABEL

1 3 FYURMCNCTROUGNGL..  NO.1ZWKS) *

2L oY ATKRS are

2 p AuTuTUT o

e TOBY KETH HOW DG ASHVILLE
Y5 1 tuwnessos

2 THE WRECKERS MAVERCUWARNER BHOSWRN

. a n UFEARFT ALWAYS BEANTIRR. o

B GARY ALLAN MAsvLE

B b4

& euomasiy ARSTANASHVALE

‘_ 2 TG Ny

A KENNY CHESNEY L)
Y7 o msmvs

ol RASCAL FLATTS Uviac STREFY

g 5 DA NEWCRLAND

=l STIvENLY asa
(BRING IT G0

° "‘ 28 e ioww fQuITy

2 AR LNDFRWOOD A TAIASISTANASHYLE

#] MOST ADDED

WANT TO Sugariand (MRCURY)

#] MOST INCREASED AUDIENCE

EVERY MILE A MEMORY Dierks Bentley (CANTOL}

TOP 5 NEW AND ACTIVE

THAT'S SO YOU Rushiow Harris (SHOW DOC MASHVLLE)
WAY BACK TEXAS Pat Groon (%)
DRIMNKIN' ME LONELY Chris Young (3(A)
. TWO PINK LINES Eric Church (AATOL)
BAD AS | WANT TO Matt Jakine (SVERSAL SOUTH)

OMPLETE COUNTRY CHART ON PAGE 44

FOR WEEK ENDING AUGUST 6, 2006

& WWW.americanradiohistorv.com

I MIELSEN BDS Y MITPREDICTOR
CERTIFICATIONS STATUS
MORINT / PROMOTION LABEL

1 s SHOULOER LEAN NO. 13WKS)
YOUNC, 0O FEATURING T.4. STLUATLANTL
0 PULLIN ME BACK o
CHINCY FEATURINL TYRESE SLOT A LOTEAMTOL
Q ME&Y Ny
CASSE MEXTSELEC TIONBAD BOV/ATLANTY
9 SEXY LOVE a
--v0 OFF JAMN0 M
" DA VU -]
BEYONCE FEATUSING JAY2 00 UMBA S
28 SNAP YO FINGERS i)
LR JONFEATURIML E 40 & SEANPALL OF THE YOUNLE 00D7 T
» 1 B3]
FIELD MIOB £ EATUSING (ARA DTPAEFFENINTERS 0PF
7 CALL ON ME -1
JAMET & MELLY L2
7 1 KNOW YOU SEE IT -]
YUNC JOC FEATUSING BRANDY WS 8 HAMES K B OCK/BAD BOY SOUTHATLANTIC
73 TS GOwr DOWN %
YUNL X BLOCK/BAD BOY SOUTWATLANTIC

#] MOST ADDED

SAY GOODBYE Chris Brown (#vi/70MBA)

#] MOST INCREASED PLAYS

(WHEN YOU GONNA) GIVE IT UP TO ME Sean Paul Feat. Keyshia Cole
(VPIATLANTIC)

TOP 5 NEW AND ACTIVE

GHETTO STORY Cham Feat. Alicia Keys (MAMOUSE /ATLANTIE)
CAN | TAKE YOU HOME Jamie Foxx (W)

SIDE 2 SIDE Three 6 Mafia Foat. Project Pat (HYPNDTUE WS/ O UMBIA/SLAY)

FLOATING Mogan Rochell (DEF sM410 ML)
LIE ABOUT US Avant Feat. Nicole (MG

COMPLETE URBAN CHART ON PAGE 35

12 MIELSEN BDS DICTOR
'! CERTIFICATIONS STATUS
ARTIST VERINT / PROMOTION LABEL
) 32 BAODAY 6O, 105WKS) 2
il ML POWTER wABEH 0.
2 3 UewnrTTEN 15y
| MATASHA BEDNG LD [
‘ 20 WHATSLEFT OF MR %
| NKLAHEY i zOMBA
|
4 s Youm 23
B wmasmut CUSTARDATLANTIC
43 BSCAUSE OF YOU 3
ﬁ KELLYCLATKSON AT
YOU AND ME »
I P oos e
v 34 [TVER THE SAME 13
¥ HOB THOMAS MELISMAATLANTIC
| 26 WMOSAYS YOU CAN'T GO HOME 1581
BON N ISLAMDID AL
5 25 WMEN DI YOU FALL (IN LOVE WITH ME) -1
<. = oRsi NOAQLLBA
10 30 SAVETHELAST DANCE FOR ME
‘[7 MRCHAEL BUBLE WYREPRISL

#] MOST ADDED

THE BRIDGE Elton John (ROCKE TAMTERY OPE)

#] MOST INCREASED PLAYS

BLACK HORSE & THE CHERRY TREE KT Tunstall (RELENTLESSVIGN)

TOP 5§ NEW AND ACTIVE
Los Lonley Boys )

SAY GOOOSYE Jordan Knight Dust With Deborah Glbeon (TRANS (ONTINENTAL)

SOMEONE SAID GOOOBYE Enya (REPRISI)

WAITING ON THE WORLD TO CHANGE John Mayer (AWARf 1 0L LM}

HIGH Jarmes Blunt (CUSTARATLANTK)

COMPLETE AC CHART PAGE 48

AUGUST 11, 2006


www.americanradiohistory.com

a0
@,

ALTERNATIVE

TINE CERTRRCATIONS STATUS Tne 5 o me CERTEATIONS i STATUS
ﬂ ARTIST WESINT / PROMOTION LABEL i; aRgst " IMSRINT / PROMOTION LABEL ﬂ ARTST PRI / PROMOTION LABEL
.
1 1 28 BLACK HORSE & THE CHERRY TREE  NO.)(BWKS) K ) 1 10 WHATDOES (T TAKE (TO WIN YOUR LOVE) NO.)(7WKS) ) ) g MISSMURDER NO. 1WKS)
B ansemu RELENTLESSVRCN PETER WHTE LECACYADLAMA - ooy ELATERSOPE
2 2 SAVW M 2 2 20 TRUEBLE B ANIMAL) HAVE BSCOME
= PCKELBACK ROADRLIOERAD ML fli=a [T caBrveRvE = DRTOAYSCRACE UZOMBA
'3 p Omazv 0 & 277 ALWAYS THINKING OF YOU 4 OWMGINAL PR o
A U S BARKLEY COWNTOWNAAVA ] 100X COLOWE NARADA JA7Z/MARADA ADOSLAVE NTERCOPLEPL
‘4 &0 OVERWMY HEAD (CASLE CAR) 3 3 p GATOOWNONIT 25 THEKLL (BmY M)
ikl THE FRAY [ bl ) WAVMAN TROALE RODETVOUS B 05H0MS TOMARS RAGRIALVIGN
6 15 DAMCALFORMA ® 6 2 CHLLAXM 18 DAM CALFORMA Ny
2 DT CHIPEPRERS WARNER BROS. A UG CROOVE NARADA JAZZMARAGA REDHOT CHRLIPFPPERS. WARNER GO
5 » UNWRITTEN 1 ey 7 29 DOITAGAN 4 WHIN YOU WERE YOUNG a
3 NATASHABEONU LD 223 w4 P IPPE SASSE TRID CANRENDEZVOUS. ' neuss SLNDDAK
8 3 WALKAwaY L - 4 8 8 LEAVIN® 20 STEADY, AS $NE GOSS
Ll ELLY CLARKSON A 1 FOURPLAY FEATLSSG MICHAEL MCDONALD B UEBROACAVICTOR ! e RACONTIURS THROMANY.
7 @ STAYWITHYOU L] g 3o LETSGETSTARTED 9 THEDIARY OF JANK o
%l WOUODOLLS WARMER BROS. I BSAN (UL BERTSON v . SREAKAC BOUAMN HORLYWO0D
0 7 WAITING ON THE WORLD TO CHANGE # g 5 FRELASTHE WD » MAXEDAMMSURE
A OMAYIR AWARE ALOLUMBIA = THEATIMASTERS. RIS W YTV A Ak oAy WARNERBROS.
N W MOVEALONG X 0 15 PUT YOUR RECORDS ON 7 ME BABY a
THEALL AMERICAN RE ECTS COUHOUSENTERSCOP 4 CORSSR BALEY RAE capToL REDHOT (HLIPEPPERS, WARREBROS.
#] MOST ADDED #] MOST ADDED #] MOST ADDED
CALL ME WHEN YOU'RE SOBER Evanescence (W ) THE TOTAL EXPERIENCE Boney James Fest. George Duke ((ON(ORD) PUT YOUR MONEY WHERE YOUR MOUTH IS Jet (ATLANTI)
#I MOST INCREASED PLAYS kl MOST INCREASED PLAYS “l MOST INCREASED PLAYS
CALL ME WHEN YOU'RE SOBER Evanescence (WD 9} 1 CALL IT LOVE Lionel Richie (5 AO0AG) CALL ME WHEN YOU'RE SOBER Evanescence (Wi LP)
TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE
GOOD DAY Juwel (ATLANIC) THE TOTAL EXPERIENCE Boney James Fest. Gregg Duke (OMORD) RED Placebo
MIRACLE Foo Fighters (ROSWELLRUARMG) SHINE Luther Vandress (1) BLACK SWAN Thome Yorke (1 /BECCARS LROUP)
UNFAITHFUL Rihanna (Sep/0EF AMIDING) PASSION DRIVE Bobbry Lyle (HADS U9 INVINCIBLE Crossfade (FC(OLUMBI)
WHEN YOU WERE YOUNC The Killers (L M0mAL) GIRL IN THE RED DRESS George Karukas (A TRAN) FULLY ALIVE Flyleaf (DCTONE/ 1)
WRECK OF THE DAY Anna Nakich ((OLUMEA) MANDELA BAY Jonathan Gutier (RENOEVOUS) PENS AND NEEDLES Howthorne Heights (v ToaY)
COMPLETE HOT AC CHART ON PAGE 49 COMPLETE SMOOTH JAZZ CHART ON PAGE 52 COMPLETE ALTERNATIVE CHART ON PAGE 54

ACTIVE ROCK HERITAGE ROCK

! NIELSEN BOS . NIELSEN BOS 1. NIELSEN BOS
e TIONS TIONS i e
5 ARTIST IMPRINT / PROMOTION LABEL WPQINT / PROMOTION LABEL g ARTET APRINT / PROMOTION LABEL
) 18 ANIMAL | HAVE BECOME NO. 1(6 WKS} 1 1 18 DANICALFORNIA NO. 1017 WKS) N 7 WAITING ON THE WORLD TO CHANGE  D. 12 WKS)
THREE DAYS CRACE Uz REDHOT ORIPEPPERS WARNER SRS, OMpATER AWAREACLUMBA
@ LSS OF AN ANGEL p SAVING GRACE 7 SAVING GRACE
ote UNIVERSAL REPUBLK | ToweeTty AMERCANWATER 8805, TOMPETTY AMERCANWARNER BROS.
© THROUGH GLASS e = a cRAZY . 5
STOME SOUR ROADPOE RO A, BUCKCHERRY QEVENSIVIVAVA LS BARLEY COWNIOWNLAVA
0 THE DIARY OF JANE . a4 ORIGINAL FIRE 0 1S IV ANY WONDER?
BREAXING BENANIN HOLL YWOOD L MIOOSLAVE INTERSCOPEAPY. A NTERSC OPE
Y ORIGINAL FIRE . 3 AMMAL | HAVE sscome 2 SUoOBMLY isax
ADOUAVE WTERYCOPEEP S nesoarscur vez0MeA X1 TUaeSTALL RELENTLESS/ VRGN
26 COMING UNDONE (-] g THROUGH GLASS 6 HOWTOSAVEALIFE  MOST INCREASED PLAYS
o e | sTow o ROADRUNEERO.A ey e
s $Hwa0OwN 29 'DARE YOU 1 STEADY, AS SNE GOES
.. CODSMAK UNIVERSAL REPUBLY SHINEDOWN ATLANTI THE RACONTEURS THIRD MANYY
6 LAND OF CONFUSION . s THE DLARY OF JANE % HOW WEOPERATE
ORTRED agpan ' AR B HOLLYWOOD | ooz ar0
» VICARIOUS » VICARIOUS = DLASSORNTS
= tom YOO DISSET TRIMAL /VOLCANO/ZOMEA B won TODR DISSEC TIONAL /VOLLAMO/ZOMBA LOSLOMELY BOYS O WAVEWOREPX
. DANI CALFORNIA- R . 4 HEROES AIRPOWER/MOST INCREASED PLAYS 3 GET 17 LIKE YOU LIXE IT
AEDHOT v IPEPRERS WARER BROS. SHIEDOW o TP L)
#] MOST ADDED #] MOST ADDED #] MOST ADDED
CALL ME WHEN YOU'RE SOBER Evanecance WID UP) NEXT 2 YOU Buchchorry (ELEVEN SEVINAAVA) TIME ZONES Widesproead Panic (WIOESPREAL/SANCTUARY )
#l MOST INCREASED PLAYS #l MOST INCREASED PLAYS “] MOST INCREASED PLAYS
CALL ME WHEN YOU'RE SOBER Evanexcence (WiO.uP) - HEROES Shinedown (ATLATC) HOW TO SAVE A LIFE The Fray (fP0)
TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOP S NEW AND ACTIVE
PIECES Sevendust {FROYWIEDARK) . N THE AR TONIGHT Noapeint (LAva) WHEN YOU WERE YOUNG The Killers (SLANMDAK)
WHEN YOU WERE YOUNG The Kilers (5 AMMVO M) CALL ME WHEN YOU'RE SOBER Evenescance (W8O.U%) COLORFUL Recco Delucs And The Burden (ROMWORS)
ENJOY THE SILENCE Lacuns Coll (CENTURY MED} SIDE OF A BULLET Nickelisack (ROADRUMNERDMC) THE RIDOLE Five For Fighting (AWARECOLUMEIA)
REDNECK Lamb Of God (PROSTHETILARY) THE REINCARNATION OF BENJAMIN BREEG fron Meiden (SANCTUARY) GOD'S GONNA CUT YOU DOWN Sohnry Cash (AMERICANA 05T HIGHWAY)
NEXT 2 YOU Buchcherry (ELEVENSEVENAAVAL HATER Everclear (ELEVENSEVEN) FOR US Pute Yorn (D0

COMPLETE ACTIVE ROCK CHART ON PAGE S5 COMPLETE HERITAGE ROCK CHART ON PAGE 56 COMPLETE TRIPLE A CHART ON PAGE S9

AUGUST 1, 2006 ’ THERE’S MUCH MORE @ www.RadloandRecords.com
www.americanradiohistorv.com
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TOTAL HOME RUN

MusicMaster has slid into place at Emmis LA so easily . . . it’s totally user friendly, has a great support crew,
it's light years beyond our old music scheduling software, and it's considerably less expensive too . . . total
home run! —JIMMY STEAL, VP of Programming, Emmis Communications

WORK SMARTER NOT HARDER

MusicMaster Windows is next level. It allows you to work smarter not harder on constructing your music logs.
—JD GONZALEZ, VP of Programming, Univision Radio

MAJOR IMPROVEMENT IN EFFICIENCY

MusicMaster for Windows is a major improvement in efficiency, compatibility, and reliability . . . our program

directors have given it rave reviews.  —JEFF McCARTHY, VP of Programming, Midwest Communications Radio Group

KPWR WNYC WHDR WSTR

KLVE WUSN KZLA KKJJ

KLUC KFMB KLNO KRST

WQHT KESS WFMT KLTN

KJKK KSCS KUPL Much Music
WIXX WQCD WRKS Radio Disney
WMYX KINK KRCD and many
WFLC CJKR KINK more!

KSTP CMT KBBT

MusicMaster for Windows is the undisputed

champion! I've used MusicMaster since 1991 M u S I c Ma SIE [
and it just keeps getting better and better! Thanks!
—CRAIG POWERS, PDIMD, KKJJ-FM Las Vegas Scheduling™ )

THE INNOVATOR IN WINDOWS® BASED MUSIC SCHEDULING SOFTWARE

w w t t kot M f1 t
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KIMBERLEY LOCKE |
SUPAWOMAN |

Going For Adds |
August 7& 8

ON TOUR NOW

Ist Single

From Her New
CD Based

On A True Story

Starring in m

Lg%

“Little Talent Show”
Beginning September
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